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Newsstand Price $6.00

Sikes To Exit

January 19

FCC Chairman praised on dereg; industry
critical over indecency, minority issues

Industry ex-
ecutives this
week praised
outgoing FCC
Chairman Al
Sikes for his
leadership in
relaxing the
agency’s ra-
dio ownership
limits. How-
ever, they A
voiced some Sikes
criticism of his etforts in areas

Arbitron’s New ‘Pocket People Meter’

Demise of diaries
two years off; sample
sizes may double but
there are many
unanswered questions

There’s probably no better
way to symbolize the end of the
Cold War than with Arbitron’s
announcement Tuesday (12/8)
that it intends to refashion anti-
submarine warfare technology
of the ’80s into broadcasting’s
measurement tool of the *90s.

The ratings company’s long-
rumored development of a pas-
sive audience device takes the
form of a “Pocket People
Meter,” a pager-sized acces-
sory that will track an individu-
al’s radio and TV choices.

Funded by Arbitron, Cana-
da’s BBM Bureau Of Measure-
ment, and Australia’s AGM
McNair, the technology was
developed by Martin Marietta
and Intellisys Automation —
two defense contractors who
have developed sonar sensor
and artificial intelligence
systems, among other military
accessories, for the U.S.
Government.

Many Questions

Arbitron officials stressed
that development is still in the
hardware stage, that user test-
ing has not begun, and that
there are many more questions
about the system than there are
answers. They expect the first
markets to begin measurement
in two years.

“We are giving you an early
look at a new idea, and 1 would
ask you to understand that we
don’t even pretend to have all
the answers ready for you to-
day,” remarked new Arbitron
President Stephen Morris.
“This is a dramatic advance in
the state of the art, and it should
have huge benefits for broad-
casters, agency people, and ad-
vertisers; and we should be
able to do this at an affordable
cost.”

If the People Meter meets all
expectations, it could revolu-
tionize audience ratings in the
following ways:

PEOPLE METER/See Page 30

CD-ROM.

POCKET PEOPLE METER PATH — Here’s how Arbitron’s new
People Meter system works: Stations air an inaudible stream of digi-
tal data (upper left) that’s transmitted acoustically and picked up by a
microphone in the meter (upper right). The consumer then sets the
unit in a device (lower left) that sends the data to Arbitron’s com-
puter, where it’s processed and turned into books, on-line data, and
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Radio Ad Growth Forecast In 1993

McCann-Erickson’s Coen predicts 6.9% rise

Advertising revenues should
be on the rise for both local and
national radio in 1993, according
to McCann-Erickson Sr. VP/
Forecasting Robert Coen. He’s
expecting total U.S. ad spending
for all media to rise 6.9% next
year to $141 billion, following
modest growth of 4.5% this year
to $132 billion.

“Advertising and the econo-
my are back in sync; they are
growing at the same rate,” Co-
en told the 20th Annual Paine-
Webber Media Conference
Monday (12/7) in New York. In
fact, advertising spending
growth has recently been run-
ning a bit ahead of U.S. econom-
ic growth, he noted.

Local radio has occupied a
strong segment of the advertis-
ing marketplace in 1992, at least
when compared to most other
media. Coen estimated that lo-

nar oo oo diobiction, cong

cal radio will finish the year
with revenues of $6.8 billion, up
6% from last year. The only lo-
cal competitor to do better was
TV, up 8%. Total local media is
projected to gain 3.5% this year
to $55.7 billion.

Steady Gains

Coen said that local radio
posted steady gains during all
four quarters this year. “The
more aggressive local entrepre-
neurs — especially those
who've benefited from lower in-
terest rates — they’ve come
back,”” he declared.

But it was a brutal year for
radio at the national level. Coen
predicted national radio (net-
work and spot combined) to fin-
ish 1992 down 6.3% at $1.9 billion
— the only national ad category
to post a loss for the year. Net-

AD GROWTH/See Page 30

Coming Next Week: Radio’s Year In Review

such as indecency enforcement
and minority issues.

Sikes announced cn Monday
(12/7) that he will resign from
the Commission effective Janu-
ary 19, 1993. He was named to

t.hepanelasChairmanby

President Bush in August 1989.
His term officially expires next
June.

Upon Sikes’s resignation,
President-elect Bill Clinton is
expected to name one of the two
Democratic panel members —
James Quello or Ervin Duggan
— as acting Chairman.

In a letter informing Bush of
his intention to resign, Sikes
voiced pride in having ‘“made
good progress in reducing regu-
lations as market forces took
over, and eliminated regula-
tions which failed to survive
cost-benefit analysis.”
‘Important Contribution’

Infinity Broadcasting Presi-
dent Mel Karmazin was among
those who lauded Sikes for his

SIKES/See Page 30

Near-Million $
Fine Expected
For Infinity

The bad news for Infinity
Broadcasting is that the FCC is
expected to hit the company
this week with a massive inde-
cency fine of up to $900,000 for
segments of the Howard Stern
morning show. The good news
is that’s all the agency is ex-
pected to do.

While the commissioners had
not reached agreement on the
issue at R&R’s Tuesday (12/8)
deadline, sources said they
probably won’t take any action
that would delay Infinity’s $100
million purchase of three Cook
Inlet Radio Partners stations —
WUSN/Chicago, WZLX/Bos-
ton, and WZGC/Atlanta.

Agency staffers had consid-
ered using the pending indecen-
¢y compiaint as a basis to hold
hearings on Infinity’s fitness to
be a licensee. They also debated
whether to ask an agency ad-
ministrative law judge to hold a
hearing on whether the mater-
ial in question is indeed inde-
cent. Either move would have
delayed or killed the Cook Inlet
deal by raising doubts about
when and if Infinity could com-
plete the purchase.

“I think [such options] have
gone by the wayside,” said a
source close to the proceeding.

Penalty Speculation

It’s unclear how much Infini-
ty will be fined. Observers have
speculated that because the of-
fending bits aired on three In-
finity stations — WXRK/New

INFINITY?See Page 30
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Bongarten Prez
At WNCN/New York

Randy Bongar-
ten has been
named Presi- j
dent/GM of GAF
Broadcasting’s
WNCN/New
York. He re-
places Matthew
Field, who re-
signed. Bongar-
ten assumes his
new post at the
Classical outlet
next Monday (12/14).

“We are delighted to welcome a
person of Randy’s caliber to
WNCN,"” commented GAF Corpor-
ation Chairman/CEO Samuel J.

BONGARTEN/See Page 14

Bongarten

Daniels Named To
Head WEEI/Boston

Former ABC Radio Networks
President Aaron Daniels has been
named VP/GM of Boston Celtics
Communications L.P.’s all-Sports
WEEL/Boston. He replaces John
Laton, who exited in August.

The station also announced that
Daniels’s close friend, former
WABC/New York President/GM
Fred Weinhaus, will serve as a pro-
gramming consultant.

“We're pleased to bring both
Aaron and Fred onto our team,”
said BCCLP President Gerald
Walsh. “They are pros when it
comes to radio and we look for-
ward to putting their leadership
and drive to work for WEEL”

Daniels told R&R: “I'd been

DANIELS/See Page 30

A Very Special Photo

Jon Bon Jovi (I} and Vanessa Williams join “A Very Special Christmas 2" LP
producer Jimmy lovine for a photo opportunity. The two performers con-
tributed holiday tunes to the album, whose proceeds benefit the Special

Olympics.
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FCC Taps C-QUAM As AM Standard

Rival Kahn promises fight

In a move that may spark a
court fight, the FCC is expected
this week to propese that
Motorola’s C-QUAM system be
designated as the federal standard
for AM stereo broadcasting.

The Commission’s action was
prompted by a recently enacted
federal law requiring creation of
such a standard. That measure,

A weekly look back ;rmeaningful and
amusing events from R&R’s archives

pions of the last 10 years:

Ten Years
Of Label Achievement

s the countdown to R&R's 20th birthday continues, another an-
Aniversary has arrived. This issue marks the 10th year we've
been ranking label airplay performance in the radio formats we
cover; the yearly reviews have become the industry’s definitive airplay
rankings. As a salute to the top achievers in the difficult business of ac-
cumuiating airplay for their artists, here are the label performance cham-

1983 Columbia

1984 Warner Bros.
1985 Warner Bros.
1986 Warner Bros.

1990 Columbia
1991 MCA
1992 MCA

1987  Warner Bros.
1988  MCA
1989  Columbia MC A

COLUMBIA

RECORDS

Congratulations to all.

Also Celebrating 20 Years Of Excellence:

= == ——Lommunication

——————{raphics Inc

championed by Sen. Larry Press-
ler (R-SD), essentially forced the
FCC to choose between C-QUAM
and a system developed by New

York inventor Leonard Kahn,
According to agency sources, the
decision to anoint C-QUAM was
based on its current market domin-
ance. Motorola says 615 stations
are equipped with C-QUAM, while
Kahn reports that 150 to 200 have
installed his gear. And while many
GM vehicles are equipped with
C-QUAM compatible radios, there
AM STEREO/See Page 14
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Gregory Elevated
To WWMX VP/GM

WWMX/Balti- -
more Station
Manager Ardie
Gregory has
been promoted to
VP/GM at the
Capitol Broad-
casting AC out-
let.

She succeeds
(and will report
to) Capitol VP/
Radio Group Bob Lind, who is also
serving as on-site GM for Capitol
AC WRAL/Raleigh.

GREGORY/See Page 30

Gregory

Horan Heading Up
New ‘550 WLW’

Jacor Full-Service AC WLW/Cin-
cinnati GSM Tom Horan has been
named Station Manager for sim-
ilarly formatted crosstown LMA
partner WKRC, which now uses
the on-air handle of 550 WLW.”

WLW PD Bill wWills and OM John
Phillips are also performing those
duties for WKRC. Cincinnati Reds
broadcasts will remain on WLW,
while the Bengals stay at WKRC.

HORAN/See Page 30
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MORE SAMPLE FOR THE BUCK

Candidly acknowledging the industry’s
negative perception of the ratings giant,
Arbitron’s Jay Guyther reviews the
current proposals to increase sample size
while keeping costs in check.
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With its hugely successful DN-970 and
DN-950 CD Cart™ Players, Denon helped
make CDs the broadcast media of choice.
Given the success of these industry-standard
players, there were only two things Denon could do: 1. Make a CD Cart
player that is smaller, faster, smarter and better; 2. Make a pro CD player
: ' that is not a Cart player. Denon did both.
| The new DN-961FA Drawer-Loading
D Player is Denon’s answer to the many
broadcasters who formerly had to choose
between the drawer-type player they neeced
and the Denon performance they wanted.

ACD-5B CARTRIDGE WITH ATS BAR COOE.

Denon America, Inc., 222 New Road, Parsippany, New Jersey 07054 (201) 575-7810
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Its Eject-Lock during play adds ancther
most-wanted feature to its list of atiractions.
Meanwhile, the new DN-951FA CB Gart™
Player dramatically improved funct.onality
with its Auto Track Select (ATS) system, which reads bar-codec carts to
lock-in, fock-out or auto-cueto a specific track.

That's not all; three-in-a-rack mounting, true instant start, and
end-of-messagsa signals with selectabls time-to-end are just a few more
key features of these cost-efiective new plavers.

The DN-961FA and DN-951FA. Denon just mads it twice as 2asy

to decide which CD player is D E I I O | l

right for you.
The first name in digital audio.
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Radio Execs See Gains In 1993

Media conglomerate executives expect their radio di-
visions to show growth in 1993, but no one at the 20th annu-
al PaineWebber Media Conference in New York was pre-
dicting any runaway advertising boom as the nation
emerges from its recession. However, International Ca-
blecasting Technologies said it was expecting rapid
growth for its cable audio service.

Tribune Broadcasting President
James Dowdle told the media an-
alysts that Tribune's radio rev-
enues should be up 3%-5% (for ex-
isting stations) in 1993, a significant
improvement from the 2% growth
through the first three quarters of
this year. He said the company
hopes to complete its acquisition of
KEZW & KOSI/Denver by year's
end. Including the Denver combo,
Dowdle said radio revenues could
be up as much as 20% next year.

Although the Denver combo is
Tribune’s first radio acquisition in
many years, Dowdle said, “We’re
looking for similar opportunities to
expand.” He said there are better
opportunities for radio buys now
than at any time in the last 10
years.

Dowdle also told R&R that Trib-
une remains committed to its in-
vestment in Zapnews. He predicted
the fax-delivered news service
would pass the break-even point
before the end of 1993,

Cap Cities Capitalizing?

Cap Cities/ABC is also on the
prow! for radio acquisitions. Citing
the FCC’s new duopoly rules, CEO
Daniel Burke said, “You must en-
hance your status in a market or
withdraw.” Burke also said he ex-

pects to see further consolidation
by radio networks, but refused to
comment on whether his company
was interested in acquiring West-
wood One’s nets.

Although he didn’t break out ra-
dio figures, Burke said Cap Cities/
ABC’s broadcast revenues for the
12 months ended in September
were $4.2 billion, down from $4.3
billion for the same period a year
ago.

“Network radio continues tobe a
problem,” CBS Broadcast Group
Sr. VP David Poltrack told R&R.
He noted network radio had tradi-
tionally done well in recessions,
benefiting from advertisers fleeing
high-cost network TV. But in the
latest recession, cable TV emerged
as a new low-cost alternative.
“Now network radio gets killed in
bad times. It remains to be seen
how well it will come back in good
times.”

Poltrack was more upbeat about
radio stations, particularly be-
cause of the duopoly change. “We
intend to aggressively take advant-
age of the opportunities offered by
these new rules.”

Times Up For Radio

New York Times Co. President/
COO Lance Primis was also tout-

ing radio at the PaineWebber gath-
ering, saying WQEW (formerly
WQXR [AM])/New York’s recent
flip to WNEW (AM)’s abandoned
Nostalgia format “gives us strong
profit potential from an under-
utilized asset.”

Could this signal a new interest
in radio by NYT, whose only cur-
rent holding is the New York com-
bo? “We’re always looking for op-
portunities,” Primis said.

International Cablecasting Tech-
nologies Chairman Jerold Ruben-
stein said his company plans to
double the CD-quality audio offer-
ings on its Digital Music Express
(DMX) service to 60 channels in a
few months, as well as launch a
European service next month. He
said the subscriber service offered
on cable TV systems passed the
100,000 subscriber level last month
and expects to reach the break-
even point somewhere over 300,000
subscribers next summer.

DMX also got a thumbs up from
Tom Elliot, VP of major share-
holder TeleCommunications Inc.
He told R&R that DMX could never
be a “home run’like HBO, but his
company is looking for smaller
ventures like DMX to build its
overall mix of profitable services.

Rubenstein said ICT won’t sub-
mit a satellite DAB license applica-
tion by next week’s FCC deadline.
“We’ve taken a long look at it and
decided not to apply.” He esti-
mated it would cost $600 million to
launch the service — three times
the figure offered by Satellite CD
Radio.

Plesser Tapped To Conduct FCC Review

Communications attorney Ronald Plesser, who spe-
cializes in intellectual property issues, will oversee the
Clinton transition team’s review of FCC operations.

Plesser, a partner in the Wash-
ington office of Baltimore’s Piper
& Marbury law firm, will oversee a
comprehensive review of the agen-
cy’s procedures, organizational
structure, personnel needs, and
budget. He’ll report to Sally Ride,
who heads Clinton’s Science/Space
“cluster group” (R&R 12/4).

In addition to conducting agency

reviews with an eye toward noting
trouble spots and possible improve-
ments, those groups are charged
with drafting briefing books for
Clinton and his cabinet appointees.

Plesser, whose clients have in-
cluded the Direct Marketing Asso-
ciation and the Information Indus-
try Association, is described by a
fellow communications attorney as

a “highly competent individual.”
He also has no experience with
broadcasting issues. However, one
source noted industry-specific
knowledge is irrelevant to his tran-
sition post: “[Plesser] will be deal-
ing mostly with administrative
things.”

Prior to entering private prac-
tice, Plesser headed Ralph Nader’s
Freedom of Information Clearing-
house, which dealt with Freedom
of Information Act issues.

W\

Lawrence.

Radio Reps’ Don McFarlane, Cold Spring Harbor Gro.

INTEREP TARGETS TALKERS — Interep has launched its News/Talk Radio Format Network, the rep firm's third

format-specific sales force (joining Country and Urban). Mark Melchin of Group W Radio Sales heads the team, which
will pitch News/Talk stations to national advertisers. Additional members include: (back, I-r) Interep's Bill Servick, CBS

up’s Bob Lobdell, WINS/New York’s John Waugman and Carey
Davis, and CBS Radio Reps’ Tom Bersiln; (front, I-r) Interep’s Joan Buder, Tony Miraglia, Jeff Edwards, Ton y Hammel,
Michael Iverson, Linda Muskin, Meichin, Sheila Denton, Jeff Wakefield, Caryn Jacoby, Henry Rock, and Carol

wnann amaricanradiohicstorvy. com

- PAT CLAWSON

Saga Stock Offering Imminent?

d Christian’s Saga Communications may roll out its
long-delayed initial public stock offering on NASDAQ
any day now.

The company can't comment because of SEC rules, but it has asked
the FCC to bless some internal corporate reorganization so it can “com-
mence a pubiic offering of its Class A common stock."

“For various administrative reasons, the relevant parties were unable to
undertake the public offering during the summer and early fall of 1992.
However, the parties now expect to consummate the pubilic offering of the
common stock of the licensee’s parent corporation by mig- to late-Decem-
ber 1992,” wrote Saga attomey Allan Moskowitz.

Saga registered with the SEC in April (R&R 4/24), but the deal stalled
when financial markets became glutted with IPOs. The company wants to
raise $20 million to liquidate some of its $36.8 million debt load while refi-
nancing its remaining obligations. First Boston Co. and Furman Selz are
underwriting the deal.

ANG Shareholders Cash Out On Eve
Of NASDAQ Deadline

merican Network Group President Robert Wil-

liamson said the SEC has given a select group of

company investors the green light to cash out some
of their stock and personally pocket about $5.5 million in
proceeds, just days before the company must meet a De-
cember 20 deadiine to remain listed on NASDAQ.

“"We sold preferred stock about three and a half years ago. We're reg-
istering that stock along with some we sold last summer in a private place-
ment. The company will realize no revenue from this registration. We are
making negotiable instruments out of the preferred stock, and the stock-
holders can do with it what they will,” said Williamson.

One of those selling shareholders is Chairman John Casey, a Boston
investment magnate. The prospectus states he is negotiating “a
settlement” with federal investigators who have been probing his relation-
ship with pension funds that bankrolled ANG. Under NASDAQ rules, ANG
must have $1 million of equity to retain its listing. The company currently is
about $150,000 short. Williamson told R&R Casey will “probably convert
some of the loans he’s made to equity to help bring the company back into
compliance.”

According to the prospectus, ANG sustained a loss of $459,667 for
the fiscal year ended March 31 and a loss of $464,853 for the three mon-
ths ending June 30, 1992. The company’s accumulated deficit, as of June
30, was $5.7 million. So when will the company’s finances improve?

"We hope soon. Things are looking better, and we'll be trying to raise
money to buy stations. I'm not going to tell you my crystal ball is so clear
that we'll be profitable at the end of this year, but next year we have higher
expectations,” Williamson said.

‘Other Market Action

* Dallas broadcaster Ken Dowe wants to clear the air about his exit
from the Dowe Company chain (R&R 10/30) following a financial dispute
with Fleet National Bank. Dowe states he left voluntarily after reaching a
full and amicable settlement, and Fleet itself adds the relationship was
“concluded on a mutually satisfactory basis.”

“Your perseverance and willingness to strive toward reaching a final
resolution, in which both parties could be treated fairly, was appreciated.
Additionally, the bank commends your ability to operate the radio stations
on a very limited budget,” wrote Fleet Asst. VP Charles Yager.

* Katz Communications has closed its $100 million pubiic offering of
10-year 12.75% bonds. Proceeds are being used to redeem preferred
stock issued during a 1990 LBO and to pay off debt. Merrill Lynch and
Citicorp Securities underwrote the offering.

* Bill Cate is back. The former Chapman Associates President
adopted a low profile after the collapse of the legendary media brokerage
three years ago. But now he’s surfaced in his native Arkansas with a new
brokerage, Sunbeit Media.

* Dealmakers say an old-fashioned bidding war is under way for Ala-
bama’s Dittman Group now that Fleet Financial is seeking a court-ap-
pointed receiver over a $9 million loan dispute. Broadcasters said to be vy-
ing with bids in the $5 million-$6 million range for WAPFAM & FM/Birming-
ham and WABB-AM & FM/Mobile inciude Bill Phalen’s Prism Group,
Ameron Broadcasting, Dick Broadcasting, and Southern Starr.

* Bill Yde Nl has placed Nova Communications L.P., licensee of
KQYT/Green Valley (Tucson), AZ into Chapter 11. Nova continues to
operate the station as a debtor-in-possession.
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The Five Most Trus

ed Words

In Broadcast News ...

“According ToThe Associated Press.”

When news breaks, your station’s reputation is on
the line. So turn 10 AP for accurate, up-to-the-minute
coverage of news as it happens.

Only AP has bureaus in all 50 states and every major

international city. That means more reporters closer to

the source, for firsthand coverage and fast delivery.

Give your listeners the news
and information you can trust.
Call 800-821-4747. |

Radio’s Most Reliable Resource.
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‘We Keep Our Ears
To The Ground--
Even If It Means
Taking To The Sky

The Katz Radio Group is on the move.
But, some of our offices have narrow
aisles and cramped seating. Every day,
members of the Katz Radio Group board
planes and take off to assess the needs
of the most important people in the
country--their clients. At the Katz Radio
Group, we believe you have to be with

your customers to understand their needs.
Only when people interact face-to-face
can the most efficient form of listening
take place. If your rep has a long-distance
listening problem, isn’t it time your sta-
tion made the move to the rep firm on
the move? The Katz Radio Group.

Katz Radio Group. On the Move.

Banner ¢ Christal « Eastman ¢ Katz ¢ Katz Hispanic

—\W\WW americanradiohistorv.com
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TRANSACTIONS

Giordano Checks Calendar, Finds
It’s Time To Spend $12 Million

Baum stations exiting receivership; new duopoly action

in Denver and Phoenix

WNNK-AM & FM/Harrisburg
PRICE: $12 million

TERMS: Asset sale for cash

BUYER: June Broadcasting, a sub-
sidiary of New Jersey-based Calendar
Broadcasting Inc. The company is
headed by Phil Giordano, a former Sr.
VP of ABC Radio Networks. The com-
pany also owns WBLX-AM & FM/Mo-
bile and KBFM/Edinburg (McAllen-
Brownsyville), TX, and is in the process
of purchasing WXBM/Milton (Pen-
sacola), FL.

SELLER: Keymarket Communica-
tions, headed by Chairman Kerby
Conter. The company aiso owns WILK
& WKRZ/Wilkes-Barre, WEZC/Char-
lotte, WODZ & WRVR/Memphis, and
WWL & WLMG/New Orleans. The
company is in the process of seliing
WDCK/Richmond.

FREQUENCY: 1400 kHz; 104.1 MHz
POWER: 1kw; 22.5kw at 725 feet
FORMAT: CHR

BROKER: Ted Hepburn of the Ted
Hepburn Co.

COMMENT: The AM was sold in 1989
for $250,000; the FM was sold in
1984 for $3.6 million.

ﬁ % m&é&y%
FOUD L
IR A
Baum Broadcast Stations
PRICE: $7.7 milion

TERMS: Asset sale for cash

BUYER: MAK Broadcasting Inc.,
headed by Malcolm Kahn of New York
City. He's part-owner of WZJO/Ocean
Pines, MD. Phone: (212) 288-9494
SELLER: BTMI Inc., a court-appointed
receiver headed by Paul Robinson Jr.,
which is operating several Baum
Broadcast Group stations. BTMI also

is the receiver of WOMP/Bellaire, OH.
Phone: {202) 408-7036

WLMX-AM & FM/Rossville,

GA (Chattanooga, TN)
FREQUENCY: 980 kHz; 105.5 MHz
POWER: 550-watt daytimer; 2.7kw at
344 feet

FORMAT: News/Talk; AC

WMFX/St. Andrews

(Columbia), SC

FREQUENCY: 102.3 MHz

POWER: 3kw at 322 feet

FORMAT: AOR

COMMENT: This station was sold for
$3.77 million in 1989.

Carroll Stations

PRICE: No cash consideration for
change of control

TERMS: Intrafamily stock transfer. The
majority owner is retiring and transfer-
ring control to his son.

BUYER: John Carroll Jr. of Tawas Ci-
ty, Mlis increasing his ownership of the
licensee from 33.6% to 83.2%.
SELLER: John Carroll Sr. of Braden-
ton, FL is reducing his ownership of li-
censee Carroll Enterprises from
66.3% to 16.8%.

WYHE/Hillman, MI
FREQUENCY: 94.9 MHz
POWER: 50kw at 492 feet

WIOS & WKJCITawas City, M|
FREQUENCY: 1480 kHz: 104.7 MHz
POWER: 1kw day/109 watts night;
50kw at 492 feet

FORMAT: AC; Country

Star

Media
Group, Inc.

Scott K. Ginsburg

of
Evergreen Media Corp.
has entered into a time brokerage agreement
and has agreed to sell the assets

of
KODZ-FM,
Dallas, Texas

Sfor
$12,500,000
to
John P. Hayes, Jr.
of
Alliance Broadcasting, L.P.

"Radio's Full Service
Financial Specialists'

17304 Preston Road, Suite 265 * Dallas, Texas 75252 » (214) 713-8500

Kelly-Heshler Stations

PRICE: $100,000 (approximate)
TERMS: Asset sale for $100,000
“plus salary, expenses, fees, and other
benefits including release from and in-
demnification for station debt.” The
value of the additional compensation
has not been disclosed.

BUYER: Geoffrey Kelly, who currently
owns 50% of the licensee

SELLER: Marlene Heshler of Monroe-
ville, PA is seliing her entire 50% stake
in licensees Mar Com Broadcasting
Inc. and Kel Com Broadcasting Inc.

WCVI/Connellsville, PA
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC

COMMENT: This station was sold in
1985 for $500,000.

WPQR/Uniontown, PA
FREQUENCY: 99.3 MHz

POWER: 3kw at 300 feet

FORMAT: AC

COMMENT: This station was sold in
1986 for $620,000.

WFIX (FM CP)/Rogersville
PRICE: No cash consideration
TERMS: Asset sale

BUYER: Country Boy Communica-
tions, owned by Betty and Eugene
Hutchins of Tuscumbia, AL. The com-
pany owns WKNI/Lexington, AL.
Phone: (205) 381-5080

SELLER: Eugene Hutchins
FREQUENCY: 93.9 MHz

POWER: 22.5kw at 531 feet

KOY AM & FMIPhoenlx
PRICE: $7 million

TERMS: Duopoly deal; asset sale for
cash. The seller's CEO, Gary Edens,
will operate four Phoenix stations for
the buyer.

BUYER: Sundance Broadcasting Co.,
headed by Mike Jorgenson. The com-
pany also owns KYOT & KZON/Phoe-
nix, WOKY & WMIL/Milwaukee, and
KIDO & KLTB/Boise, ID.

SELLER: Edens Broadcasting, head-
ed by Gary Edens. The company also
owns KKLQ-AM & FM/San Dlego.
FREQUENCY: 550 kHz; 95.5 MHz
POWER: Skw day/1kw night; 96kw at
1570 feet

FORMAT: AC; CHR

BROKER: Kalil & Co.

KBTM & KJBR/Jonesboro
PRICE: $1.75 million
TERMS: Duopoly deal; asset sale. The

purchase price is comprised of
$910,000 for assets, $300,000 for
time brokerage, and $540,000 for
consulting and non-compete agree-
ments. Terms include $500,000
downpayment; a 48-month promissory
note for $710,000, with payments be-
ginning seven months from closing;

Continued on Page 11

wasALamericanradiohistornv.com

TRANSACTIONS AT A GLANCE

-1992 Beals To Date:

$1,267,948,813
(Last Year: $739,370,769)

Tnta! Sraﬂnns Traded This Yaar. e . 1282
' i {Lasr Yaar 1064)

TMS Wﬂk’s Action: . ... .. .. . $43,811,665
i {Last ?‘ear £10,704,567)

: Tatar Stahms Traded This Week:. . ..... .. 51
 (Last Year: 33)

ODeaI Of The Week:
® WNNK-AM & FMIHarrlsburg $12 million

; 'M Brosdeast Stations 57.7 mlHFqn
W WLMX-AM & FMRossville, GA {m;umum}
@ WMFX/Si. Andrews (Columbia), SC =
tc‘aﬁdl mﬁmwmmlmmm fﬂrd‘mgﬁ of corlrol. -
- S WYHEHiliman, ML 5
| 8 WIOS & WKJCITawas City, Mi --'?‘-';
-® Kally-Hashior Stations 51 I:UJ,UDD {wmdﬁme}
iwc:wcmnumm-, PA
e wmmm PA
. ®KOY-AM & FMiPhoenix §7 milion
8 KBTM & KJBRiJoneshoro, AR $1.750,000
® KiStMaivern, AR %125 000
8 KTHO!South Lake Tahoe, CA £4580, mﬂ
B KAZYIDenaver $5.5 milion
® WX7TH (FM CP)East Lyme, CT No cash consideration
® WELX (AM CE¥Callahan, FL
® WOBN(Temple Terrace (Tampa), FL $36,000 for 33%
* WOFEBrownsburg (Indianapolis), IN No cash consideration
& WADM & WQTZ (FM CPyDecatur, IN $381,000
® KBLS (FM CPYNorth Fort Riley, KS No cash consideration
® WHNNY/Chariotie {Lansing), Mi §2955
®WNEY-AM & FM/Newberry, Mi No cash consideration
* WDBITawas City, Ml $180,000
S WWTCMinreapells 51,143 750 {appeoximate)
® KKNBICrate, NE $185,300
S WKBR/Manchaster, NH 540 000
SWENY & WDST/Kingston-Woodstock, NY $1.65 milion
& KCIA (FM CPyMeadiord, OR Mo cash consideration
S WEFX & WGEGQ/Fresland-West Hazelton, PA No cash consideration
* WORDIPittsburgh $4 million
# WISL (AMyShamokin, PA $300,000
& WWBDBamberg, 3C $55,000
® WIES & WKSXlJohnston, SC $22 500 for partial interest
& KMSD & KPHRIMibank, SD 5540 000
®KXYL-AM & FM/Brownwood, TX Lindisclosed
& KVTY Misslon (McAllan-Brownsville), TX $350,000
® WYOYRutland, VT 5130000 (apeoximate)
®KARY-AM & FM/Grandview-Prosser, WA No cash considerstion
®# KDFLLakewood (Tacoma), WA $58, 000

McKINLEY CAPITAL PARTNERS

Limrten

CariTaL FOR MEeDia

® MERGERS AND ACQUISITIONS
® REFINANCINGS/RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Fieti AVENUE
New York, New York 10019
212-956-8383
Rosert E. Beacham, Manacing Director
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TRANSACTIONS
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and a final payment of $134,000 in-
clusive of 6.5% annual interest. The
buyer agrees to pay $270,000 in 56
monthly installments of $4821 begin-
ning 56 months from closing for a non-
compete agreement. An additional
$270,000 is due in 56 monthly install-
ments of $4821 beginning 56 months
after closing for a consulting agree-
ment.

BUYER: Duke Radio Broadcasting
inc.,, owned by Larry Duke Sr. of
Jonesboro. He owns KFIN/Jonesboro.
Phone: (501) 932-1079

SELLER: Patteson Brothers Inc.,
headed by Alan Patteson. Phone:
(501) 935-5598

FREQUENCY: 1230 kHz; 101.9 MHz
POWER: 1kw; 100kw at 151 feet
FORMAT: News/Talk; CHR

BROKER: Blil Cate of Sunbeit Media
Brokers is to receive a $75,000 bro-
kerage commission.

KISI/Malvern

PRICE: $125,000

TERMS: Asset sale for seven-year
$125,000 promissory note at 9% an-
nual interest. The note is payable
interest-only for the first year.

BUYER: Lyons Communications Inc.,
owned by Monte Lyons of Springdale,
AR.

SELLER: Donald Harbour of Malvern.
Phone: (501) 337-9000
FREQUENCY: 101.5 MHz

POWER: 3kw at 318 feet

FORMAT: Beautifut

BROKER: Bill Cate of Sunbelt Media
Brokers is to receive a brokerage com-
mission totaling $7500. One half of the
commission will be paid at closing; the
balance via 12 monthly payments of
$312.50 beginning one month after
closing.

KTHO/South Lake Tahoe
PRICE: $450,000

TERMS: Asset sale for $150,000 cash
at closing and $300,000 promissory
note. Escrow deposit is $45,000.
BUYER: Grayghost Communications
Inc., owned by Terry Hill of Encino,

CA and Neal Chastain of Manhattan,
KS. Phone: (818) 346-3930
SELLER: Emerald Broadcasting Co.,
headed by Donald McBain. Phone:
(818) 990-7277

FREQUENCY: 590 kHz

POWER: 2.5kw day/500 watts night
FORMAT: AC

BROKER: William A. Exline Inc. is to
receive a brokerage commission total-
ing $22,500.

KAZYIDenver

PRICE: $5.5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Z/C Radio Acquisition Inc.,
headed by Samuel Zell. The company
is an affiliate of the Zell/Chilmark Fund
L.P., which is in the process of buying
Jacor Communications. Jacor owns
KOA & KRFX/Denver, WLW & WEBN/
Cincinnati, WMYU/Knoxville, WQIK-
AM & FMlJacksonville, WFLA &
WFLZ/Tampa, and WPCH & WGST/
Atlanta. Jacor will operate this station
pursuant to a time brokerage agree-
ment untit the sale is consummated.
SELLER: Summit Communications
Group, headed by Owen Weber. The
company also owns WRKS/New York,
KHVN & KJMZ/Dallas, WAOK &
WVEE/Atlanta, and WCAO & WXYV/
Baltimore.

FREQUENCY: 106.7 MHz

POWER: 100kw at 987 feet
FORMAT: AOR

BROKER: H.B. LaRue

WXZR (FM CP)/East Lyme
PRICE: No cash consideration
TERMS: Transfer of station from pro-
prietorship to corporation

BUYER: Group E Communications
Corp., owned by Margaret Pescatello
and Jeffrey John Pescatello of New
London, CT. Jeffrey Pescatello is
10% owner of WMMW/Meriden, CT.
SELLER: Margaret Pescatello
FREQUENCY: 98.7MHz

POWER: 3kw at 300 feet

WELX (AM CP)/Callahan
PRICE: $261,160

TERMS: Asset sale for $11,160.
Terms include $4160 cash at closing,
and an additional $7000 cash is due
on 1/2/95. The buyer has agreed to
lease studio and transmitter facilities
from Florida broadcaster Willie Martin
for $2000 monthly over 10 years, with
an option to purchase for $250,000
minus any prior payments.

BUYER: Spanish Broadcasting of
America Inc., owned by Nestor Miran-
da of Coral Springs, FL and R. An-
thony Miranda of Lauderhill, FL.
Phcne: (305) 344-0587

SELLER: Florida AM Inc., owned by
Jane Filler of Roseville, CA. She owns
KKVViLas Vegas. Phone: (916)
786-7346

FREQUENCY: 1160 kHz

POWER: 500 watts day/250 watts
night

WQBN/Temple Terrace
(Tampa)

PRICE: $35,000 for 33%

TERMS: Stock sale for $35,000. A
representative of the seller is paying
the money to Barnett Bank in ex-
change for release from liability for an
outstanding loan.

BUYER: Frank DeTillio and Jacob
Buchman, who currently are share-
holders of the licensee

SELLER: Estate of George Harvey Jr.
is selling its 33% stake in licensee
WTYM Radio Inc.

FREQUENCY: 1300 kHz

POWER: Skw day/1kw night

FORMAT: Spanish

COMMENT: This station was sold in
1987 for $550,000. '

WQFE/Brownsburg
(Indlanapolis)

PRICE: No cash consideration
TERMS: Station assets are being
trarsferred from a proprietorship to a
corporation. The principal owner of the
company is giving 33% ownership to
her son.

BUYER: Quinn Broadcasting Inc.,
owned 67% by Helen Sparks Quinn
and 33% by Daniel Wayne Quinn

SELLER: Helen Sparks Quinn, a sole
proprietor

FREQUENCY: 101.9 MHz

POWER: 2.5kw at 167 feet
FORMAT: AC

WADM & WQTZ

(FM CP)/Decatur

PRICE: $391,000

TERMS: Asset sale for $350,000
cash. The buyer also agrees to assume
liability for $23,000 owed to broad-
casters operating WIFF/Auburn, IN
and WQTX/Roanoke, IN as part of a
settiement involving frequency
changes. The buyer is paying an addi-
tional $18,000 cash at closing to ac-
quire transmitter site real estate.
BUYER: JAM Communications, own-
ed by Julia and Jeffrey Moore of
Lebanon, OH. Phone: (219) 745-
1970 or (513) 932-3296

SELLER: Midwest Communications
Co., headed by partners Jetfrey Som-
merville of Decatur and Richard Som-
merville of Mt. Pleasant, MI. Richard
Sommerville's other broadcast inter-
ests include WCEN-AM & FM/Mt.
Pleasant, Ml and WSMA/Marine Clty,
MI. Phone: (219) 724-7161
FREQUENCY: 1540 kHz; 105.1 MHz
POWER: 250-watt daytimer; 13.5kw
at 449 feet

FORMAT: Gold

COMMENT: This combo was sold in
1984 for $200,000.

KBLS (FM CP)/

North Fort Riley

PRICE: No cash consideration
TERMS: Asset sale

BUYER: Mid America Ag Systems
Inc., owned by Lawrence Steckline.
He also owns KXXX & KQLS/Colby,
KS; KYUU & KSLS/Liberal, KS; KWLS
& KGLS/Pratt, KS; and KXLS/Alva,
OK.

SELLER: LESSO

Inc., owned by

Lawrence Steckline
FREQUENCY: 102.5 MHz
POWER: 100kw at 492 feet

WNNY/Charlotte (Lansing)
PRICE: $2955
TERMS: Asset sale. The buyer is as-

suming liability for a land sales contract
valued at $2955.

BUYER: Midwest Broadcasting Corp.,
owned by Ralph and Elma Yan Luven
and Jonathan and Vicky Yinger of
Fenton, MI. Jonathan Yinger is GM of
wLQV/Detroit. Phone: (313)
477-4600

SELLER: ERC Medla Inc., headed by
President Richard Mcintosh. He's GM
of KFRG/Colton, CA. Phane: (714)
279-9415

FREQUENCY: 1390 kHz

POWER: Skw day/70 watts night
FORMAT: Religious

COMMENT: This station was sold in
1980 for $375,000.

WNBY-AM & FM/Newberry
PRICE: No cash consideration
TERMS: Intrafamily transfer of stations
to settle deceased owner's estate
BUYER: Peggy St. Andre of New-
berry, Ml. Phone: (906) 293-3221
SELLER: Estate of Jack St. Andre.
Phone: (906) 293-3221
FREQUENCY: 1450 kHz; €3.7 MHz
POWER: 1kw; 3.5kw at 262 feet
FORMAT: Nostalgia; Gold

WDBI/Tawas City

PRICE: $180,000

TERMS: Asset sale for $180,000
cash. The seller is to receive
$140,000 cash, and Michigan Na-
tional Bank is to receive $40,000.
The buyer is paying an additional
$20,000 cash at closing for a three-
year non-compete agreement.
BUYER: ives Broadcasting Inc., own-
ed by Robert Currier and David
Karschnick of Alpena, MI. Their broad-
cast interests include WH3SB/Alpena
and WHAK/Rogers City, Ml. Phone:
(517) 354-4611

SELLER: Tawas City Broadcasting
Inc., headed by Don Backus and Larry
DeBeau. Phone: (517) 362-6149
FREQUENCY: 107.3 MHz

POWER: 3kw at 275 feet

FORMAT: AC

COMMENT: This station was sold in
1983 for $440,000.

WWTCI/Minneapolis

PRICE: $1,143,750 (approximate)
TERMS: Transfer of station in ex-
change for stock in buyer's corpora-

Continued on Page 13
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AMERICA'S FASTEST GROWING SATELLITE NETWORK

MUSIC AND ANNOUNCERS BY AWARD-WINNING WSIX-FM NASHVILLE
* REAL TIME™ PROGRAMMING * 100% DIGITAL CD QUALITY * DAY-PART MUSIC ROTATIONS
MAKE YOUR STATION SOUND "LOCAL AND LIVE" WITH A FAT BOTTOM LINE

SUPERADIO NETWORKS * (508) 480-9000
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What has 80 million ears
and won't stop growing?

The Most Revolutionary New
Radio Format To Hit The Air
In The Past 20 Years...

Children’s Satellite Network

America’s Fastest Growing Audience

| 1-800-949-4CSN (4276)

“Because parents love their children
more than Oldies or AC.”

| docudramas. Give your listeners the best!

The King Dream: 25 years later

The Legacy Of Dr. King Comes Alive!

Celebrating the MLK holiday, Bailey
Broadcasting Services presents 3 powerful

Don’t miss out on this vey special radio
broadcast! Call today for details.

BAILEY X % %
BROADCASTING

SERVICES

THE INFOTAINMENT SPECIALISTS

(213) 969-0011
(213) 969-8474 FAX

A Healthy
Relationship. . .

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your
listeners with the latest health and medical infor-
mation. Our free one-minute reports are available
via Satcom C5, Associated Press audio and tele-
phone. More than 250 stations have made a healthy
choice... you can, too! For details, call Carol Anne
Strippel, 410-955-2849.

Al HEALTH
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RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

Vi

§

SIN RPADIC NETWORK

If you’ve been looking for a syndicator —
you’ve found the industry’s one stop
syndication shop. We provide complete
turnkey operations, including clearing,
sales and air time.

If you’ve got the product,
we will deliver it!

Call (314) 623-2523 for details

The SRN Radio Network also produces
and distributes SPORTS MEMORIES, a two-hour
weekly sports memorabilia program.

HIGHEST QUALITY, BARTER BASED,
SATELLITE DELIVERED TALK RADIO
PROGRAMMING AVAILABLE TODAY

LEE MIRABAL - ADVICE WITH FEELING
ALAN COLMES - ISSUES LEFT
BARRY FARBER - ISSUES RIGHT

LESLIE MARSHALL -
NEWSMAKER INTERVIEWS & CALLERS

SATCOM C-5, TRANSPONDER 23

212-456-5595

AWARD-WINNING PROGRAMS

AND AMERICA'S

FAVORITE COMEDY SERVIGE

Gutier Productions

1639 Westwood Bivd.
Los Angeles, CA 90024
(310) 478-2166

L]

SEN presents the format of the
90s, America’s only 24 hour
sports talk network.

With the Sports &
Entertainment
network, you can
tap into new
revenue sources
with adult males.

.,mmlﬂm”mjlWiﬁ.rulilﬂllii}':};;.;h

SEN

The Sports & Entertainment
Radio Network

Telephone: 702-731-5200
FAX: 702-731-4200

AZZIN P

The best in
Contemporary Jazz!!!

Available in 1-hour or 2-hour
weekly radio programs

Market exclusive, barter basis

4 weeks trial, call Carolyn Hood

CROSSLEY COMMUNICATIONS COMPANY
1530 NISKEY LAKE TRAIL
ATLANTA, GA 30331

(404) 344-1500
FAX: (404) 349-7334

OUTDOOR TRIVIA® QUESTION:
“Can a radio-active

frog be good for the
environment?”

OUTDOOR TRIVIA®
ANSWER:

“If it’s Beg mg
who’s active on over 200 radio stations!”

¢ Ecology tips made fun and
profitable for major markets in
daily :60 second or 2-¥2 minute
features (Barter).

* Conservation award-winning
episodes endorsed by Earth
Day USA, True Value Hardware
and Times Mirror Magazines.

Call 1-800-944-FROG (3764)
© 1992 The WATER Foundation, Inc.

www.americanradiohistorv.com
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tion. The buyer will issue 415,000
shares of its common stock to settle liti-
gation and to acquire all of the assets of
Children’s Radio Network. The
buyer's stock is currently trading over
the counter for approximately $2.75
per share. In the first of a series of
stock transfers, the buyer will settle a
judgment obtained by investor Eugene
Okerlund against Children’s Radio
Network Inc. for $49,961. As consid-
eration for setlement, the buyer will
pay legal fees totaling $2500 and is-
sue 25,000 shares of its common
stock.

BUYER: Children’s Broadcasting
Corp., headed by Christopher Dahi
and Richard Perkins.

SELLER: Children’s Radio Network Inc.
and Eugene Okerlund of Burnsvilie,
MN.

FREQUENCY: 1280 kHz

POWER: Skw

FORMAT: Children’s programming
COMMENT: This station was sold for
$950,000 in 1990.

KKNBICrete

PRICE: $185,300

TERMS: Asset sale for cash

BUYER: Rock Steady Inc., owned by
Kimberly Krueger of Lincoin, NE.
Phone: (402) 421-2223

SELLER: Agnew Broadcasting L.P., a
debtor-in-possesion headed by
Douglas Agnew

FREQUENCY: 104.1 MHz

POWER: 30.6kw at 613 feet
FORMAT: CHR

WKBR/Manchester

PRICE: $40,000

TERMS: Asset sale for cash

BUYER: Robert Miles Bittner of Need-
ham, NH. He owns W.JIB/Cambridge

(Boston), MA. Phone:
449-5618

SELLER: Weston Properties XVII,
headed by Joseph Robbat Jr.
FREQUENCY: 1250 kHz

POWER: 5kw

FORMAT: This station is dark. The
buyer plans a “unigue” music format
with “an abnormally high number of
public service announcements.”
COMMENT: This station was sold in
1991 for $160,000.

(617)

WKNY & WDST/

Kingston-Woodstock

PRICE: $1.65 million

TERMS: Asset sale. Terms include 10-
year promissory note for $671,200 at
9% annual interest, assumption of
liabilities totaling approximately
$114,000, and the balance in cash.
The bueyr has the right to make alter-
nate payment arrangements if it's able
to take over payments for an outstand-
ing seller promissory note totaling ap-
proximately $571,200. The buyer has
the right to terminate the contract if the
combo’s 1992 cash fiow falls below
$230,000. :
BUYER: CHET-5 Broadcasting L.P.,
headed by Gary Chetkof of New York

City; Robert Shaw of Morristown, NJ;
and Bernard Chetkof of Plainview, NJ.
Phone: (212) 980-4455

SELLER: Saw Mill Broadcasters Inc.,
headed by Richard Landy of New
York City. Landy also owns WZAD/-
Wurtsboro, NY. Phone: (212)
755-3300

FREQUENCY: 1490 kHz; 100.1 MHz
POWER: 1kw; 3kw at 306 feet
FORMAT: AC; AOR/Jazz

COMMENT: The AM was sold in 1981
for $510,000.

KCIA (FM CP)/Medford

PRICE: No cash consideration
TERMS: Asset sale

BUYER: Dove Bible Institute, headed
by President Perry Atkinson. The
company owns KDOV/Phoenix, OR.
Phone: (503) 535-8141

SELLER: First Baptist Church of Med-
ford Inc., headed by Conrad Morse.
Phone: {503) 779-8855
FREQUENCY: 91.7 MHz

POWER: 1.2kw at minus 155 feet
FORMAT: The buyer plans an educa-
tional format.

WXPX & WQEQ/Freeland-

West Hazelton

PRICE: No cash consideration
TERMS: Intrafamily stock transfer to
settle estate of deceased station
owner

BUYER: Guy W. Bock of Morristown,
NJ; Susan Bock of Haverford, PA; and
Eric Bock of New York City.

SELLER: Estate of Guy T. Bock is
transferring its 100% ownership of
Friendship Communications Inc.
FREQUENCY: 1300 kHz; 103.1 MHz
POWER: 5kw day/500 watts night;
720 watts at 680 feet

FORMAT: AC

COMMENT: The AM was soid in 1984
for $320,000; the FM was sold in
1984 for $450,000.

WORD/Pittsburgh

PRICE: $4 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Entertainment Communica-
tions Inc., headed by Chairman/Presi-
dent Joseph Field. Entercom also
owns WEEP & WDSY/Pittsburgh,
KITS/San Francisco, KLDE/Houston,
KTAC & KMTT/Seattle-Tacoma,
KMZZ & KLXK/Minneapolis-St. Paul,
WYUU/Safety Harbor (Tampa-St. Pe-
tersburg), KOQL/Oklahoma City, and
WKTK/Crystal River (Gainesville-
Ocala), FL.

SELLER: Salem Communications
Corp., owned by Chalrman Stuart Ep-
person and President Edward At-
singer lll. The company also owns
KGER/Long Beach, CA; KKLA/Los
Angeles; KDAR/Oxnard-Ventura, CA;
KAVC/Rosamond, CA; KLFE/San Ber-
nardino; KFAX/San Francisco; KPRZ/
San Marcos, CA; WYLL/Des Plaines-
Chicago; WEZE/Boston; WMCA/New
York; WRFD/Columbus-Worthington,
OH; KPDQ-AM & FM/Portland; WKPA/
New Kensington (Pittsburgh); WAVA/
Washington; and KGNW/Burien-Seat-
tle. Atsinger and Epperson also own
KKXX/Delano, CA. Atsinger aiso has
majority ownership of KEZL/Fowler
(Fresno).

FREQUENCY: 104.7 MHz

POWER: 50kw at 500 feet

FORMAT: Religious. The buyer plans a
Country format.

BROKER: Jim Blackburn of Black-
burn & Co. represented the buyer;
Gary Stevens & Co. represented the
seller.

WISL-AM/Shamokin _

PRICE: $300,000

TERMS: Asset sale for debt assump-
tions totaling $112,000 and a series of
10-year promissory notes totaling
$188,000 at 7% annual interest
BUYER: Northeast Broadcasting of
Northumberland Inc., owned by
James O’Leary of Cumberiand, MD;
Robert Long Jr. and John Stengel of
Harrisburg; and Alfred Ruscito of Me-
chanicsburg, PA. O'Leary is part-
owner of WISL-FM/Shamokin, PA and
WALl & WROG/Cumberland, MD.
Phone: (717) 648-6831

SELLER: Laurel Broadcasting Co.
Inc., owned by Jean Sherman and
James O’'Leary. Phone: (717)
648-6831

FREQUENCY: 1480 kHz

POWER: 1kw day/250 watts night
FORMAT: Gold

COMMENT: This station was sold in
1982 for $325,000.

WWBD/Bamberg

PRICE: $55,000

TERMS: Asset sale involving license
only. Terms include $10,000 cash and
five-year promissory note for $45,000
at 10% annual interest. The buyer
agrees to lease studio equipment from
the seller for $1 per year.

BUYER: Gaston Broadcasting Inc.,
owned by Eddie Gaston Jr. of Walter-
boro, SC. Phone: (803) 549-8531
SELLER: Underwood Communica-
tions, headed by James Underwood
and Faye Gresham. The company also
owns WWLT/Bamberg. Gresham
owns WRIT & WNTC/Waiterboro.
Phone: (304) 775-8982
FREQUENCY: 790 kHz

POWER: 1kw daytimer

FORMAT: AC

COMMENT: This station was sold in
1990 for $200,000.

WJES & WKSX/Johnston
PRICE: $22,500 for partial interest
TERMS: Stock sale for cash

BUYER: Michael Casey of Johnston is
increasing his ownership from 41.66%
to 58.33%.

SELLER: Jesse Claude Casey is re-
ducing his 25% stake in licensee
Edgefield Saluda Radio Co. Inc. to
8.33%.

FREQUENCY: 1190 kHz; 92.7 MHz
POWER: 1kw; 1.78kw at 577 feet
FORMAT: AC

COMMENT: The FM was sold in 1985
for $3585.

Da

KMSD & KPHR/Milbank
PRICE: $540,000

TERMS: Asset sale for $400,000; ad-
ditional $140,000 cash is due at clos-
ing for a five-year non-compete agree-
ment.

BUYER: Success Broadcasting Corp.,
owned by Danial Sorenson of Milbank,

www . americanradiohistorvy com.

SD. He's the son of Dean Sorenson,
President of group owner Sorenson
Broadcasting. Phone: (605)
432-5516

SELLER: Tobin Broadcasting Co.
Inc., headed by Charles Tobin Jr.
Phone: (605) 432-5516
FREQUENCY: 1510 kHz; 104.3 MHz
POWER: 5kw daytimer; 97kw at 981
feet

FORMAT: News/Talk; AC

BROKER: LGG Media Brokerage of
Detroit Lakes, MN

KXYL-AM & FM/Brownwood
PRICE: Undisclosed

BUYER: Central Texas Communica-
tions Inc., owned by Lynn Nabers of
Austin and O.C. Jarvis and Marion
Baugh of Brownwood

SELLER: SEC/CESS Media Inc., head-
ed by President Steve Everett
FREQUENCY: 1240 kHz; 104.1 MHz
POWER: 1kw; 74kw at 321 feet
FORMAT: Nostalgia; Country
COMMENT: This combo was sold in
1991 for $275,000.

KVTY/Mission

(McAllen-Brownsville)

PRICE: $350,000

TERMS: Asset sale for cash

BUYER: La Nueva KBOR Inc., owned
by Edgar Trevino of Brownsville.
Phone: (512) 544-1600

SELLER: RGV Broadcasting Inc.,
headed by Raul Hernandez. Phone:
(512) 630-4721

FREQUENCY: 105.5 MHz

POWER: 3kw at 285 feet

FORMAT: Nostalgia

WYOY/Rutland

PRICE: $130,000 (approximate)
TERMS: Asset sale for settlement of a
judgment and certain obligations total-
ing approximately $130,000

BUYER: Rutiand Community Broad-
casting Inc., owned by Howard Gins-
burg, a sales engineer for CCA Elec-
tronics in Atlanta, and David and John
Kimel. The Kimels are veteran New
England radio brokers who own

WWSR & WLFE/St. Albang, VT and
WSNO & WORK/Barre, VT.

SELLER: Edward and Carol® Pickett.
They also own WHWB/Rutland.
FREQUENCY: 94.5 MHz

POWER: 3kw at minus 241 feet
FORMAT: This station is dark.
BROKER: David Kimel of New England
Media Inc.

COMMENT: This station was sold in
13987 for $155,000.

KARY-AM & FM/

Grandview-Prosser

PRICE: No cash consideration
TERMS: Stock transfer and change of
control resulting from settiement of
deceased owner's estate

BUYER: Judith Rae Roach of Grand-
view is increasing her ownership from
33.55% to 67.76%.

SELLER: Estate of Sidney Roach is
transferring its entire interest in Pros-
ser Grandview Broadcasters Inc.
FREQUENCY: 1310 kHz; 100.9 MHz
POWER: Skw day/66 watts night; 6kw
at minus 92 feet

FORMAT: Country

KDFL/Lakewood (Tacoma)
PRICE: $58,000

TERMS: Asset sale for promissory note
to be paid in monthly installments of
$800 until pald

BUYER: Help Ministries Inc., headed
by Richard Ellison of Ferndale, WA,
Phone: (206) 384-5117

SELLER: KDFL Public Radio Associa-
tion. Phone: (206) 564-4445
FREQUENCY: 1480 kHz

POWER: 1kw daytimer

FORMAT: Religious. The buyer plans a
Christian music format.

For The Record

Owing to inaccurate information
provided by the seller, the Noble
Broadcast Group sale of WBAB-
AM & FM/Long Island (R&R 12/4)
was incorrectly reported as $17
milion. The correct sale price is
$16 milion. This week's year-to-
date transactions total has been
corrected to reflect the lower price.

WHAT DO.....

HAVE IN COMMON??

WHY?

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....
They do business with U.S. Tape & Label!

Because we're the BEST in the bumper
strip, window label business. We have to be!

Don't listen to “Product Pitches’!
Do call anyone above for their experience

on our quality, service & price.....
Then call us.....314-423-4411.

IS Tupe & Label

Siind §adn, WWissoeuri

Home of the TRAVELING BILLBOARD®
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NEWSBREAKERS.

Knight Named PD
At WZLX/Boston

WNOR/Norfolk g
PD Buzz Knight
has accepted the
same post at
Classic Rock
WZLX/Boston,
effective Decem-
ber 21. Knight
will replace John
Shomby, who re-
signed last week
to take an execu- oy
tive position at LG
syndicator 60 Second LP. Infinity
Broadcasting is in the process of
buying the station from Cook Inlet.

“Buzz and I have talked over the
years, and the timing just worked
out right,” remarked WZLX GM
Jerry Charm. ‘“‘He did real well in
both Columbus and Norfolk.”

“I’'m leaving a company I adore
and a management team I really
have the utmost respect for,”
Knight told R&R. “But I'm also su-
percharged about the challenge of-
fered by 'ZLX, and I'm looking for-
ward to getting back to the area
where I grew up.”

Knight joined WNOR in Febru-
ary 1991 after a two-year stint as
PD at WLVQ/Columbus. Prior to
that he spent over a decade at
WRKI/Danbury, CT.

Landis Lands At
Children’s Network

Former West-
wood One VP/
Programming
Gary Landis has
joined Minneapo- Wl
lis-based Chil- &%
dren’s Satellite
Network in a
similar capacity.

In making the
announcement,
CSN President
Bill Barnett said,
“{Gary] will be a great comple-
ment to our impressive staff.” Lan-
dis will relocate to Minnesota and
oversee programming for the net-
work, as well as Twin Cities flag-
ship WWTC.

Prior to WW1, Landis served as
Director/Programming for the
RKO Radio Network. He also pro-
duced ‘“American Top 40" and
“Country Countdown’ for Water-
mark.

Landis

Bongarten
Continued from Page 3

Heyman. “Given his outstanding
record of achievement, we are con-
fident he will play an important
role in [the station’s] continued
growth.”

Bongarten told R&R, ‘‘This
seemed like a good opportunity to
join a small radio company with
good resources. Classical music
has its own unique challenge and
that’s one of the things that at-
tracted me to it.”

Before joining WNCN, Bongar-
ten was Exec. VP for Emmis
Broadcasting. He had also served
as President of the NBC Radio Net-
work.

g

Pendulum Swings To Lisa Lisa

Pendulum Records has signed Lisa Lisa, whose label debut is set for an
August '93 release. Finalizing the agreement are (I-r) Pendulum Head/Busi-
ness Affairs David Glinert and President/CEO Ruben Rodriguez, Lisa Lisa,
and attorneys Richard Diegez and David Chidekel.

HNWH Resets Executive Committee

HNWH Radio
Sales, a company
of the Interep Ra-
dio Store, has an- & ;
nounced several W= SF
promotionsanda  § &
restructuring of 1 :
its Executive s T
Committee: Kirk i
Combs has been
upped to Exec. x
VP; Kevin Cas-
sidy and Sharon Combs
Wienzveg have been promoted to
Sr. VPs; and Jeff Hodge has re-
turned as VP/Sales & Marketing.

““As a charter member of the or-
iginal organization, I have never
been as excited about the company
as I am today,” enthused HNWH
President Jacqui Rossinsky.
“Kirk, Sharon, Kevin, and I will
serve together as the Executive
Committee. Their promotions are
the result of outstanding perfor-

Hodge

Cassidy

mance, service, and dedication.”
Combs started with the company
in1983 as an AE, rising to VP/East-
ern Division Manager in 1990.
Cassidy joined HNWH as an AE in
1986. Last year he was upped to
Vice President/Regional Man-
ager/Director of Sales. Wienzveg
is one of the original members of
the company. She began as an AE
in 1981 and was made VP in 1988.

Hats Off To Black

-t

When Clint Black visited ABC Radio Networks’ NY studios, he was caught
on film without his signature cowboy hat. Witnessing the occasion were
(standing, I-r) VP/Programming Corinne Baldassano, Director/Special Pro-
gramming Ron Rivlin, and Manager/Country Program Sales Barbara Silber.
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Westcott New GSM At WWWW/Detroit
Sue Westcott has joined Shamrock Country i ' W
outlets WWWW-AM & FM/Detroit as GSM. For the
past four years, she was LSM at crosstown WCSX.
| ‘Sue is one of the most highly regarded radio
. people in Detroit,” said WWWW-AM & FM VP/GM
% Phil Lamka. “She brings to us a wealth of knowledge

and experience in maximizing traditional business,
while working to develop new, nontraditional sources

Westcott is a 16-year Motor City radio veteran

Prain Appointed WSB GSM
Jim Prain has been named GSM of Cox Enterprises’ WSB-AM & FM/
Atlanta. He replaces Dennis Jackson, who resigned from the News/Talk-

To KGMG & KIOZ GSM

KGMG & KiOZ/San Diego have upped LSM i :
Rory Charitan to GSM, replacing Eddie Burke.

‘During the past four years, Rory has demon-
strated his management and leadership skills by
bringing the radio stations to new billing heights, "
KGMG & KIOZ GM Steve Jacbos remarked

Jacobs has also promoted Jeff Lynch and Rob
Thaler to NSM and LSM, respectively.

OBITUARY

Detroit Legend
Durham Mourned

egendary Detroit air person-
L ality Ernie Durham died last

week (12/2) at the age of 73.
He had reportedly been experienc-
ing chest pains on the day of his
passing.

Durham entered radio in the late
'50s on Booth Broadcasting's
WBBCI/Flint. For a time, he worked
middays in Flint, followed by after-
noon drive at Booth’'s WJLB/De-
troit. This period of double duty
earned him the nickname of “Fran-
tic Ernie.”

While at WJLB, Durham featured
a unique pattern of rhyming on-air.
Decades before today's rap stars,
Durham was using rhyme in a daily
soap opera involving characters
with names such as "Ooya-Coo0,”
"“Poppa Stoppa,” “Hezekiah,” and
“Nickodemus.” Record hops at
Detroit's Greystone Ballroom and
the Twenty Grand added to his
status.

After leaving radio, Durham was
an AE on the Chevrolet account at
Campbell-Ewald Advertising.
Through his efforts, Chevrolet
began to use African-Americans in
their TV commercials. In the
mid-'70s, he worked for Casablan-
ca Records.

Durham leaves his wife, Jackie,
and five children. Funeral services
were scheduled for Monday
(12/7).

WAAAALamericahradiohistorv.com

Westcott

Commenting on the appointment, WSB VP/GM Marc Morgan said,
"Jim's strong people skills and his knowledge of many ditferent aspects of
radio will complement and strengthen our already strong sales team *

Prain was previously GSM of KRXY/Denver. He has also held sales
management and marketing posts at Detroit stations WOMC and WRIF, as

»

X/

Charitan |

AM Stereo

Continued from Page 3

are no Kahn receivers on the
market of any kind.

C-QUAM has been adopted as
the national AM stereo standard in
Canada, Mexico, Japan, Australia,
and Brazil.

Commission Reluctance

Kahn told R&R he will ask-the
FCC to seek a National Institute of
Standards & Technology (former-
ly) known as the National Bureau
of Standards) test of the two sys-
tems before making a final deci-
sion. If the NIST finds C-QUAM is
superior, Kahn said, he “could live
with”” a decision to adopt it as the
FCC standard.

However, Kahn added, if the
Commission adopts C-QUAM with-
out a test, he will fight the decision
“any way I can,” including a law-
suit.

Since 1981 the FCC has repeated-
ly refused to set an AM stereo
standard. Initially the agency
argued that the marketplace
should decide such questions. In re-
cent years, however, the Commis-
sion’s reluctance has stemmed
from concern that designating one
system over another would lead to
the type of court fight Kahn is
promising.

FCC officials expressed doubt as
to whether setting a standard will
have any impact on AM radio,
especially since it does not require
stations to switch to stereo. Said
one senior staffer: “What owner is
going to add AM stereo at this late
date when digital broadcasting
may be right around the corner?”
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Radio

®MARTHA DUD-
MAN has been up-
ped from Exec. VP/
GM to President/
GM of Dudman
Communications
Corp.'s WDEA &
WWMJ/Bangor-
Ellsworth, ME.

Dudman

® TIM ANDERSON segues to KRXV,
KHWY & KHYZ/Barstow, CA as VP/
GM. He formerly served as GM at
KZYY Nictorville, CA.

Births

WPBC-FM/Bangor, ME Pro-
motions Dir, Rob Potts, wife
Melissa, son Jacob Dale, No-
vember 4.

Westwood One AE John
Riemenschneider, wife Laurie,
son Justin Robert, November
18 ‘

Singer Karyn White, hus-
band producer Terry Lewis,
daughter Ashley Nicole, No-
vember 24,

WNUA/Chicago GSM Ralph
Sherman Jr., wife Kim, son
Nicholas Gilette, November 28.

Time Warner VP/Ops., War-
ner Music Group Rick
Wietsma, wife Kelly Summers,
daughter Caitlin Riley, Decem-
ber 2.

KJJY/Des Moines, 1A morn-
ing personality Eddie Hatfield,
wife Jessica, daughter Krystal
Erin, December 3.

KBIA/Columbia, MO APD
Darren Hellwege, wife Bonnie,
daughter Janie-Beth Helen, De-
cember 3.

WKHI (999KHI)/Ocean City,
MD OM/PD/MD Hitman McKay,
wife Maureen, son Michael
Wayne, December 4.

Condolences

Singer/songwriter Bobby
Russell, 52, November 26.

Former Yngwie Malmsteen’s
Rising Force bassist Wally
Voss, 34, November 28.

Sire Records Dir./A&R Shir-
ley Ann Elizabeth Divers, 44,
December 3.

o

ATTENTION CHR AND AC RADIO STATIONS...

|

Records

® MARK DIXON has been elevated
from VP/Finance to CFO at K-tel Inter-
national, which operates the Headfirst,
Nouveau, and K-tel Country labels.
Concurrently, MARY KUEHN steps up
from Manager/Business Affairs to VP/
Business Affairs.

@ BRETT BOAL joins Sony Music En-
tertainment as Director/Special Pro-
jects. He most recently was Sr. Man-
ager of Price Waterhouse's Manage-
ment Consulting Group.

Boal Raphael

@ FAITHE RAPHAEL has been pro-
moted from Sr. Product Manager to Di-
rector/Product Management & Direct
Response Marketing at Rhino Rec-
ords.

@ GREGG VICKERS shifts to CEMA
Distribution’s Washington, DC office as
Sales Manager. He previously served
as Sales Representative at the com-
pany’s Miami branch.

®EDWARD SMITH and ALVIN
MOORE JR. become President and
Exec. VP, respectively, at newly form-
ed Precise Records. The label is lo-
cated at 14338 Victory Blvd., #35,
Van Nuys, CA 91401; (818)
908-4682.

@ ALI NAMVAR and JON EDWARDS
assume President and VP duties, re-
spectively, at newly established Kudos
Records. The label can be contacted at
P.O. Box 72, New York, NY 10185-
0001; (212) 956-1333.

Industry

©® CRAIG BROOKS has been named
President of Capitol recording artist
Hammer's newly launched Roll-Wit-It
Entertainment. The management and
production company can be reached at
39510 Paseo Padre Pkwy., Fremont,
CA 94538; (510) 713-0517.

® NEW ART PROMOTION — headed
by Linda Kirishjian — has relocated to
33 Ascan Ave., Forest Hills, NY
11375; (718) 261-6458.

fundraiser next April.

Learning The Golden Rule

A&M Records recently held a luncheon to reintroduce the entertainment in-
dustry to Cities In Schools, a nonprofit dropout prevention program. At-
tending the Hollywood event were (I-r) CIS student Raul Cordova, A&M
Chairman Jerry Moss, keynote speaker/former President Jimmy Carter,
A&M Co-Chairman Herb Alpert, CIS President/founder Bill Milliken, and
A&M President/CEQ Al Cafaro. Incidentally, Moss — who's been involved
with the organization for more than 15 years — will be honored at a CIS

Lorenz Finds ‘Someone To Hold’

Sony Music and Epic execs congratulate Trey Lorenz on the success of his self-titled debut album and its first single,
“Someone To Hold.” Gathered for a quick pic are (I-r) Epic’s Sr. VP/Black Music Hank Caldwell, Exec. VP Richard
Griffiths and Lee Dannay, Sony Music International President Mel iiberman, Epic President Dave Glew, Lorenz, Sony
Music President Tommy Mottola, and Epic Sr. VP/Promotion Polly Anthony.

Tom Bosco — News WKRC/
Cincinnati (513) 871-5032
Russ Brown — OM WXLK

(K92)/Roanoke (703) 989-
9000

Deborah Case — News
WKRC/Cincinnati [606)

282-1062
Kim Dillon — News WKRC/

Cincinnati (513) 948-0632
Terry Donald — News
WKRC/Cincinnati  [513)

559-1745

Scott Gordon (aka Dr. Dee-
troit) — MD/nights WKBQ/St.
Louis {314) 453-9876

Jerry Jennings — Middays
WKRC/Cincinnati (513} 793-
3668

Don Jensen — News WKRC/
Cincinnati (513) 559-1745

Bobby Leach — MD/traffic
reporter WKRC/Cincinnati
(513) 251-9245

Bracy Lee —
WKRC/Cincinnati
539-7636

Scott LeTourneau — Morn-
ings KMJI/Denver (303} 755-
5474

Weekends
(513)

Joe Lomas — PM drive
WKRC/Cincinnati 513)
860-1926

Dave Mason — OM/morning
drive  WKRC/Cincinnati {606)
581-7006

Fred Moore — News WKRC/
Cincinnati (513) 283-5737

Gina Ruffin-Moore — News
WKRC/Cincinnati {513) 851-
9293

Paul Scheuring — News/
sports WKRC/Cincinnati (513)
583-9239

Amy Scott — Late-nights
WJMK/Chicago (312) 540-
0139

Janelle Sowder — Promo-
tions Dir. WKRC/Cinginnati
(513) 662-9236

Vince Zimmer — Production
Dir. WKRC/Cincinnati (513)
681-3213
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EARLY HOLIDAY
DEADLINE

Forthe JANUARY 1 issue,
the Marketplace and
Opportunities deadline is
12 NOON PST,
Thursday, December 17

DoN’T GET CAUGHT SLEEPING OVERNIGHT.
WAKE UP BEFORE YOUR COMPETITORS DO!

OPEN YOUR EYES TO THE DAWN OF A NEW DAY

o Midnight to 6, six nights a week
* High profile celebrity interviews
o Digital Satellite Delivery

® Custom liners and promos

o Market exclusivity

e Daily show prep material

e Ability to feature any segment
during other dayparts

* An overnight sales vehicle

o And the music that makes the
world turn ‘round.

Call now for your free demo. 214 238-2727

—wWwww americanradiohistorv.com
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Elton: His Homes
Are ‘Scrumptious’!

ake “A world tour featuring
TEIton John in Atlanta and
England,” promises Archi-
tectural Digest's cover. Marvel at
the splendors of John's 6000-
square-foot duplex apartment in At-
lanta's posh Buckhead section and
his 16th century country seat in
Woodside, near Windsor Castle.
“I'm a magpie," confesses Elton.
“If | see something beautiful, | have
to have it.” He also brought his At-
lanta decorators a pale pink flower
and said, “These are the colors |
want, and make it scrumptious.”

Top Box Sets?

According to Entertainment
Weekly, the top-seliing box sets so
far are: Led Zeppslin (950,000
copies sold), Eric Clapton (750K),
Robert Johnson (465K), Barbra
Streisand (420K), Rod Stewart
(400K), Bob Dylan (321K), Aero-
smith (309K), Bob Marley (306K),
Jimmy Buffett (260K), and Elton
John (225K).

Atlantic Currents

The “hugely popular, hugely con-
servative, and just plain huge Rush
Limbaugh” is profiled in TV Guide.
Atlantic Sr. VP Danny Goldberg,
acting in his capacity as an ACT Up
spokesperson, calls Limbaugh
“America’s oldest living playground
bully. He gets his laughs making fun
of everyone who doesn't fit into his
vision of traditional white America."”

"“He has to have talent. He can't
just be the president's brother” —
Atlantic co-Chairman/co-CEQ Ah-
met Ertegun on First Brother-Elect
Roger Clinton's aspirations to a
musical career (Newsweek).

COUNTRY & NORTHWESTERN?
— “[Country] songs are about real
life, real people, situations they can
relate to. It's no longer just ‘crying
in beer.” The songwriting has grown
more sophisticated, the styles more
varied. Musically, it's the most ma-
ture it's ever been,” argues KMPS/
Seattle OM Gary McCartie (pictured)
in Pulse. KMPS MD Tony Thomas
adds that Country has “shifted from
artist-driven to song-driven. In the
past, a huge name could have a
record played just because they're
a star. That's not so much the case
anymore.”

FEAR & LOATHING — KPWR/L A.
morning mouth and sitcom star Jay
Thomas confesses to Peaple, “f al-
ways figure Il wind up in the
‘Where Are They Now? section,
working at a convenience store out
in Simi Valley. I'm probably led by a
terror of failure.” Turning his venom
outward, Thomas adds, “Howard
[Stemn]'s boring a lot of the time,
and then he slaps you with some-
thing wild. He’s like a car accident.
You pass, you don't want to fook,
but you do anyway. [His] is a crap-
py act to have."”

Madonna & Michael:
Acting Up

In reference to Whitney Hous-
ton’s acting in “The Bodyguard,"
Madonna sniped, “I know people
who've seen her movie, and they
say Il be getting an Oscar before
she gets another acting job!"” (Star)

Meanwhile, Michael Jackson
submitted a bid to buy the late Ben-
ny Hill's London house, in order to
build a shrine to the comic. He also
plans to build a rollercoaster at his
ranch house because Macaulay
Culkin is bored with all the other
toys (Star).

Sade Songs

Sade — who's been a favorite
subject of the UK tabloid press —
imagines aloud how gossip writers
view her: “Why didn't | want to be
there? Why didn’t | want to be at the
opening of an Evian bottle? There
must be something seriously wrong
with me. | must be a heroin addict
or completely crazy” (Pulse).

Elevator Music

Inspired by WPATINY's evolution
from B/EZ to Soft AC, Newsweek
looks at the fading of “Beautiful Mu-
sic." The ‘zine notes that when
callers to the National Elevator In-
dustry are put on hold these days,
they hear not Mantovani, but Paut
Simon.

Smokin’ Players

Lawrence ‘“DJ Muggs'’ Mug-
gerud of pot-promoting rappers Cy-
press Hill: “People want to get high
with us. We see a lot of presidents
and vice presidents of record com-
panies who you would never im-
agine gettin’ stoned” (Seconds).

Each woek R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

WEEKEND BOX OFFICE
DECEMBER 4-6

1 Home Alone 2 $12.42
(Fox) :

2 The Bodyguard $11.10 |
(W8 i

3 Aladdin $10.91
(Buena Vista) f’

4 The Distinguished $10.61 %§ -

Gentleman (Buena Vista) *

5 Malcolm X (WB) $3.77
6 Bram Stoker’s $3.60
Dracula (Columbia) %
7 Passenger 57 (WB) $1.85 %
8 A River Runs $1.42
Through It (Columbia) ;
9 Under Siege (WB) $1.34
10 The Last Of The $0.80

Mohicans (Fox)

All figures in millions
*First week in release
Source: Exhibitor Relations Co.

S

COMING ATTRACTIONS:
This week’s openers include “A
Few Good Men,” starring Tom
Cruise, Jack Nicholson, and
Demi Moore. The fim's Colum-
bia soundtrack includes Big
. Mama Thornton's original ver-
. sion of "Hound Dog.”

Also opening this week is "A
Muppet Christmas Carol,” star-
ring Michael Caine as Scrooge.
The fim's Jim Henson Records/
BMG Kidz soundtrack features
Martina McBride's “When Love
Is Gone," as well as music by
Paul Williams and Miles Good-

R
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® BRUCE SPRINGSTEEN:

PLUGGED (SMV)

Originally broadcast as an
MTV special, this two-hour per-
formance collection contains
18 songs, including “Glory
Days,” “Human Touch,” the
previously unavailable ‘“Red
Headed Woman” and “The
Light Of Day,” and more. Two
tracks not seen on TV — “Living
Proof” and “If | Should Fail Be-
hind” — round out the package.
®CLASS ACT (WB)

Starring Select/Elektra artists
Kid N’ Play as a model high
school student and an L.A.
ghetto homeboy, respectively,
this feature film spawned a Gi-
ant/Reprise soundtrack with
cuts by Monie Love, Jade, Lord
Finesse, B Angie B, Kid N’
Piay, and others.
® ADVENTURES IN SPYING

(New Line)

This feature film stars WJFK/
Washington midday Talk host
G. Gordon Liddy as a drug
kingpin pursued by two teens
on summer vacation.

S

TOP TEN SHOWS
NOV. 30-DEC. 6

1 Roseanne
2 The Jackie Thomas Show
3 60 Minutes
4 Home Improvement
5 Coach
6 Movie (Sunday)
(“The Man Upstairs”)
7 Movie (Sunday)
(“National Lampoon's
Christmas Vacation”)
8 Full House
Murphy Brown (tie)
10 Movie (Sunday)
{(“To Grandmother’s
House We Go")

Source: Nielsen Media Research

All show times are EST/PST unless oth-
orwise noted. subtract one hour for CST.
Check iistings for showings in the Mountain
time zone. All listings subject to change.

_OMING NEXT WEEK |

Friday, 12/11

* KD. Lang and Lee Roy
Parnell, “The Tonight Show
Starring Jay Leno” (NBC,
11:35pm).

¢ Whitney Houston, Curtis
Stigers, Annie Lennox, Kenny
G, Expose, Jeff Healey, and
Darlene Love with Little
Steven, ‘‘ABC in Concert"
{check local listings).

Saturday, 12/12

* Vince Gill and Sweet-
hearts Of The Rodeo perform
on TNN's hourlong “The Statler
Bros. Show" (9pm EST/6pm
PST).

* Black Crowes, “Saturday
Night Live" (NBC, 11:30pm).

Sunday, 12/13

* Red Hot Chili Peppers
bassist Fiea guest hosts and
plays one-on-one basketball on
“The Ben Stiller Show" (Fox,
10:30pm).

Monday, 12/14

* Steve Wariner, “Nashville
Now"” (TNN, 9pm EST/6pm
PST).

* Tanya Tucker, Marty Stu-
art, Lynn Anderson, Billy Joe
Royal, Davis Daniel, Rudy Gat-
lin, Karen Brooks, ABC Radio
Networks’ “American Country
Countdown” host Bob Kings-
ley, and other celebs display
their cowboy skills for charity on
TNN's "American Country Cow-
boys” {10pm EST/7pm PST).

* Randy Travis, “Jay Leno.”

Tuesday, 12/15

* Neil McCoy and Alison
Krauss & Union Station,
“Nashville Now."

* Nancy Wilson, “The Ar-
senio Hall Show" (syndicated:;
check local listings).

* Peter Cetera and Chaka
Khan, “Jay Leno.”

Wednesday, 12/16

* Tony Bennett, "The Whoo-
pi Goldberg Show™ (syndicated:;
check local listings).

* EMF, “Jay Leno.”

* Los Lobos, “Late Night
With David Letterman” (NBC,
12:35am, Thursday).

Thursday, 12/17

* Sounds Of Blackness per-
form on NBC's “Out All Night"
(8pm).

* Spinal Tap, "Arsenio Hall.”

* Barry Manilow, ‘Jay
Leno.”

* Jude Cole, “David Letter-
man” (12:35am, Friday).

CURRENT

® HOME ALONE 2: LOST IN NEW YORK
Single: All Alone On Christmas/Darlene Love (Fox/Arista)

® THE BODYGUARD (Arista)

Singles. | Will Always Love You/Whitney Houston
It's Gonna Be A Lovely Day/Soul System
Other Featured Artists: Lisa Stansfield, Curtis Stigers

® ALADDIN

Single: A Whole New World (Aladdin's Theme)/Peabo Bryson &

Regina Belle (Columbia)
O MALCOLM X (Qwest/Reprise)

Singles: Revolution/Arrested Development (Chrysalis/ERG)
Someday We'll All Be Free/Aretha Franklin

Other Featured Artists: Duke Ellington, John Coltrane, Billie Holiday

® BRAM STOKER’S DRACULA (Columbia)

Featured Artist: Annie Lennox
® PURE COUNTRY (MCA)

Single: | Cross My Heart/George Strait

O NIGHT AND THE CITY (Hollywood)

Single: The Great Pretender/Freddie Mercury
Other Featured Artists: Smokey Robinson & The Miracles, Capitols

® SOUTH CENTRAL (Hollywood)
Single: it's Airight/Classic Example

Other Featured Artists: Cameo, Boo-Yaa Tribe, Hi-C

® BOOMERANG (LaFacel/Arista)

Single: Love Shoulda Brought You Home (Tonight)/Toni Braxton
Other Featured Artists: PM Dawn, Shanice, Boyz Il Men

COMING

® LEAP OF FAITH (MCA)

Featured Artists: Don Henley, Meat Loaf, Patti LaBelle

eTOYS

wwwamericanradiohistorv.com o

Single: The Closing Of The Year/Toys f/Wendy & Lisa (Geffen)
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CHRISTMAS RAP

How We’ll Spend Our Holiday Season

or America’s retailers, the

day after Thanksgiving tra-

ditionally marks the begin-
ning of the holiday season. Written
by Judith Waldrop with Marcia
Mogelonsky, ‘“The Seasons Of
Business’’ (American Demo-
graphics Books/34.95) contains
the following holiday facts 'n’ fig-
ures:

Cold Turkey

For example, more than 9% of
Americans served turkey at their
Thanksgiving dinners. Most people
preceded the meal with televised
parades and followed it up with tel-
evised football for dessert. Many
came a long way to share the feast:
20% of Americans travel to be with
their families on Thanksgiving.

The full-sized stuffed turkey is
still the favored fowl, but consump-
tion of turkey in all varieties is up.
While whole bird sales jumped 41%
between 1982 and '87, turkey-parts
sales soared 8% and sales of
turkey-based processed meats in-
creased 65%.

Incidentally, the average Ameri-
can ate more than 18 pounds of
turkey in 1990, compared with
slightly more than 10 pounds a year
in 1980. Meanwhile, the National
Turkey Federation predicts Ameri-
cans’ average annual consumption
will increase to 30 pounds next
year.

Stocking Up

By the time the 1992 holiday sea-
son’s over, the average U.S. house-
hold will have spent a bundle — in
1988, the figure was $474. House-
holds headed by people aged 3044
spent the most ($621), and 20% of
these 30-44s spent $1000 or more.

In contrast, households earning
$50,000+ per year doled out an av-
erage $900 worth of gifts, with 37%
of these households spending $1000
or more.

C
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“Write a letter to Santa? It's easier just to break
into his computer distribution system.”

@ 1992 HARLEY SCHWADRON Orsirduted By Sandhll Aas
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If money’s tight, a budget helps
— if you adhere to it. Those who did
spent just $429, but those who set a
budget and couldn’t stick with it
wound up spending $570. Perhaps
those people would be better off not
setting a budget at all: Those with-
out budgets going in spent an aver-
age $489.

Believe it or not, 7% of Ameri-
cans have already finished their
holiday shopping! In the next two
weeks, about a third will have it
done, and nearly half of us will fin-
ish two weeks before Christmas,
but 9% won’t wrap up their shop-
ping until Christmas Eve.

Women are more likely to com-
plete their shopping earlier than
men (40% vs. 31%), and the
younger you are, the greater the
chances you’'ll put it off. At least
25% of under-30 shoppers won't fin-
ish until Christmas Eve, and 3% of
them don’t finish until after
Christmas.

Coming Soon!

ON - LINE
The Future!

Adult Toys

In a typical year, 28% of Ameri-
can adults spend up to $50 on adult
toys, and an additional 17% exceed
that amount. Those most likely to
purchase adult toys are adults
under age 45 (30% more likely than
the average to spend $50 or more),
college graduates (41% spend
more than the average), members
of households earning $50,000 or
more, and parents.

What do they buy? Most are buy-
ing puzzles, games, stuffed anim-
als, video games (adults account
for 30% of home video game
players), and those perennial of-
fice favorites — “squishballs” and
“‘stressballs.”

Meanwhile, bargain-hunters
may be interested to know that the
items most likely to be found on
sale in November are used cars,
furs, blankets and quilts, men’s
and women’s shoes, dresses, and
water heaters.

Typical Frequent
Travelers Profiled

nly 8% of U.S. adults qualify

as seasoned travelers (av-

eraging six or more trips
every two years), but they account
for 44% of all domestic trips and
59% of foreign trips. According to
a recent survey by the NYC-based
Roper Organization, these people
spend $35 billion a year on travel-
ing.

Who are they? The average sea-
soned traveler is 48 years old, has a
college education (60% do), a
household income of $46,000, and a
spouse (71% are married).

They currently account for 38%
of all Jeisure travel expenditures —
and that figure is expected to in-
crease to 50% by the year 2000.

Why do they travel so much?
Nearly half (49% ) say it’s to satisfy
a love of travel, and another 49%
claim they travel to learn and en-
hance their lives.

www.americanradiohistorv.com
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18-24 Americans Rocked The Vole

his years'U.S. presidential slection Jured the most young voters
Tsim:e 18-wear-olds first cast bafiots in 1372, according to the Bever-
ly Hills, CA-basaed Rock The Vote organization.

More than 11 million — or 43% — of Americans aged 18-24 voted last
Novembar 3, up froe mors than nine million {38%;) in 1988, Thig not only
reprasents a 20% increase in young voler parficipation during the four-year
span, but also marks the first increase in voter participation among this age
group since 18-year-olds were first given the right to vote back in 1872.

While the total U.S. population grew 4.1% from '88 10 '92 — and the
number of 18-24-year-olds rose 3.2% - young voters represented 11%
of this year's poputar vote, up from 10% in '88.

Incidentally, total voter parficipation escalated from 50.1% in 88 to

54.6% in '92,

What Are You Afraid 0f?

hen Indiana Jones mut-
tered the immortal
words, ““Snakes ... I

hate snakes,” he wasn't alone —
the limbless reptiles represent
America’s most prevalent phobia.
More than a third of the U.S. popu-
lation admits to being afraid of
snakes — and they ‘“bother’” an-
other 25% — according to the latest
survey conducted by the NYC-
based Roper Organization.

In contrast, spiders and insects
inspire dread in only 16% of Ameri-
cans, although another 27% admit
to being bugged by the critters.

Public Speaking Second

Coming in second on the scare-o-
meter are the dreaded audiences

— a majority of Americans have
some fear of public speaking.

This is followed — in descending
order of producing goosebumps —
by fear of: getting fat; being in
high, exposed places; going to the
dentist; walking alone at night;
swimming in the ocean; and death.

Fear Of Flying Soars

More Americans than ever are
scared to fly. This year, 38% ex-
pressed uneasiness about taking to
the air, up from 35% in '87, 29% in
’84, and 27% in '77. Fear is esca-
lating even among such frequent
fliers as executives and profession-
als: 32% of them now feel uncom-
fortable, up from 2% just eight
years ago.
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Tongue-Twistin’

. Ithough many words in the English language are dif-
ficult to pronounce, the following polysyllabic terms
pose a challenge to even the most polished

speakers. Forget the ability to tie a cherry stem in knots —

see if your air talent can read the following list aloud without

stumbling . . .

(Hint: Stress those syllables which are CAPITALIZED and followed by
an apostrophe (’); place secondary stress on syliables followed by quotes
("))

Talent Test

o

e

Zyzzyva (pronounced ZIZ'uh-vuh): A destructive tropical American
weevil. &

R

|

Ekpwele (pronounced ek-PWAY’lee): Currency used in Equatorial
Guinea.

Yggdrasil (pronounced IG'druh-sil): According to Norse myth, this
term is defined as the great ash tree whose roots and branches hold to-
gether earth, heaven, and hell.

-
§§
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Jipijapa (pronounced hee'"pee-HAH'puh): This Central and South
American palm-like plant is used in making Panama hats.

= Xiphisternum (pronounced zif"i-STUR'nuhmj): The posterior and
g smallest of three divisions of the sternum.

Kwashiorkor (pronounced kwah"shee-OR’kor”): Severe protein mal-
nutrition, most prevalent in children after weaning.

B

Quetzalcoat! (pronounced ket-sahl"ko-AHT'l): An Aztec and Toltec
god, represented by a plumed serpent.

i

;B Many of the above-mentioned words and phrases can be found in the American Heritage Diction-
ary Of The English Language, Third Edition (Houghton Mifflin Co./$40). For more info, call Sandy
. Goroff-Mailly at (617) 725-5966.

R
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Westwood One Presents

KEITH
RICHAR

ITE SESSION

Kelth Rlchards and the X-Pensive Winos
In a Live Studio Session Heralding Their
""Main Offender" 1992 World Tour

THE WEEK OF JANUARY 18TH

Captured live in Manhattan, Keith Richards and the
X-Pensive Winos join host Timothy White for two
hours of live performance and candid conversation.
Keith talks about his solo career, the Stones and

his future, as well as playing live arrangements of
classics like "Take It So Hard" and "Gimme Shelter."
Join us for this North American Broadcast Event!

Call your Westwood One representative today
at 310-204-5000, or fax 310-840-4060.

-
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72554 € [T COULD ONLY COME FROM WESTWOOD ONE
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| 'The
j Comeback
of the

" Rob & Fab, Formerly Mill
Vanilli, release their new
single "We Can Get It On’

Rob & Fab are dedicating their lives

to proving they are for real. "We Can
Get It On" is a fabulous upbeat tune

produced and mixed by the best in
the business. Rob & Fab have already

received positive national media
exposure through very recent
interviews and appearances
including:
Good Morning America
MTV Week In Rock

Entertainment Tonight

Live performance on Arsenio!
KIIS - Rick Dees Show on air live
Fox TV News
CNN Showbiz Today
KABC Talk Radio
Entertainment Weekly

Don't

Forget...this is

plus many other radio interviews

In just seven days, the Euro-version
of the "We Can Get It On" video hit
the #7 spot of the current 493
available videos in the U.K.

the same duo
who sold over

iftion umits
18 ml““‘ Also available in ]anuary the self-titled

of their last full length release by ROB &FAB.

For retall service call 1-800-728-4000

|
release: For radio service call 1-619-747-7181

Distributed by

NAVAIRIR=

cC O R P O R A T 1 O N

Also available from Navarre through @

Q& TTr\e Joss

Entertainment
Rock Borrom, Inc. Growp
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Rumors Hound Jacor’s Foxy LMA

umors turned to reality this week in

Denver when Jacor Classic Rock

KRFX (The Fox) LMA’d Summit AOR
KAZY. Fox VP/GM Don Howe, GSM Mark
Remington, and OM/PD Jack Evans will
handle those respective duties for both
stations. KAZY GM Steve Youlios and PD
Steve Kosbau are out. Additional staff
decisions were pending at presstime.

KAZY has dropped the Classic Rock
material it shared with the Fox and is rockin’
hard . . . with one major exception. At :15 and
:45 the station is running Country hooks,
followed by the sounds of demonic laughter —
the same laughter used by the Fox.

Will KAZY go Country and take on
Jefferson-Pilot monster KYGO-FM, which has
the market all to its lonesome? While there’s
no denying the logic of such a move, given
KYGO'’s 13 share in the summer book, don’t
forget that KYGO has an LMA sister (Hot AC
KRXY) that J-P could turn Country.

So is Jacor ready for what would probably
be a long and costly Country war? Or would it
prefer to directly challenge Great American
hard-rocker KBPI? The smart money is on
hard rock.

Incidentally, ST hears J-P hopes to have a
PD and a format in place at KRXY by the
middie of January.

WYHY/Nashville GM Dan Swenson is
headed to Cincinnati to become GM at
Susquehanna’s WRRM (Warm 98). He
replaces Joe Schildmeyer, who departs the
AC outlet.

Rumors

¢ |s WPGCIDC courting crosstown WKYS morn-
ing man Donnie Simpson?

* Wilt WOWF/Detroit jettison CHR for a Talk for-
mat, ala WJFK/DC? PD Harry Valentine denies the
curb chatter.

e Turf the talk about Wild 107/SF MD Michael
Martin exiting. Martin recently passed on the Arista
L.A. local promo post.

o KKRZ/Portland MD Kim Matthews denies
rumors of an impending career change.

¢ Wil the Crescent City get a move-in signal
when WLRZ/La Rose, LA hits the air at 100.3 on
February 1? And will market veteran Don Graham be
the PD?

¢ |s CHR Y94/Fargo's format fiip to AC set in
stone? Is Vallie Consulting’s Randy Lane calling the
shots? And what about the fate of PD Jack Lundy?

¢ Is a Northeast Classic Rock considering a for-
mat change to Country?

TN SRERTER

R R
Pollack Media Group,inc.

Trends In Arbitrends

rbitrends for the top four markets are here,
and so is ST's instant at-a-glance highlight
summary:

¢ NYC: A bit short on action; mostly slight drops
(including the top three stations, which remain
in 1-2-3 order) and stable trends (all three
CHRs gained a tenth of a point). NAC WQCD
went 2.4-2.9 for the best jump.

L.A.: KPWR zooms 4.6-5.2 for a piece of the
lead with stable KOST and a full-share edge
over third-ptace KIIS. Spanish KLAX up a point
to tie KLSX and KRTH for fourth. Big news: KFI
vaults 2.8-3.6 to top Talk rival KABC for the
first time in their format battle. Howard Stern
was up a tenth and widens his morning margin
to almost two shares over Mark & Brian.

Chicago: WGN soars 7.3-8.2; WGCIFM
climbs two tenths but loses its share of the title.
WUSN jumps 4.8-5.5 for third. WLS-AM & FM
ties WLUP in the Talk contest.

SF: KGO monstrous (7.6-8.7) to open a three-
share lead over sofidly rising (5.1-5.6) rival
KCBS. Otherwise a quiet rolling three months
— KRQR wins the supertight AOR battle with
a 1.9-2.1 gain.

} Mascolo Exits ‘
RCAMNashville

Shockwaves are still roling down the
Music City streets in the wake of RCA/
Nashville VP/Promo Eddie Mascolo’s abrupt
departure last week. He'd been at the label
two and a half years, and his contract runs
through June. (Look for Mascolo to weigh his
several enviable options and resurface shortly.)

Mascolo foliows VP/Head of A&R Josh
Leo, VP/A&R Randy Talmadge, and Dir./Nat’l
Promo Mike Sirls, ali of whom recently
departed the new regime of VP/Ops Thom
Schuyler. The obvious question on the tip of
Music City’s waggin’ tongues: More
departures to come?

Meanwhile, as anticipated, RCA/Nashville
regional promoter Dale Turner has been
named Dir./Nat't Country Promo and will be
moving to Music City from Cincinnati.
Concurrently, BNA Entertainment Dir./Nat'l
Promo Ken VanDurand will join RCA as
Turner’s replacement in the Northeast region,
based in Baltimore. No word as yet regarding
Van Durand’s successor at BNA.

Continued on Page 22

In a Time of Major Changes in Our Business,

Rely on America's Leading Programmers

Pollack Media Group

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 * FAX (310) 454-5046 PHONE (310} 459-8556 |
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ORDINARY
IS NOT
WHAT IT USED
TO BE.

NEW FROM

SIMON LEBON

NICK RHODES

JOHN TAYLOR
WARREN CUCCURULLO

FROM THE FORTHCOMING
SELF-TITLED ALBUM
DURAN DURAN

STYLES CHANGE. STYLE DOESN'T.

PRODUCED BY DURAN DURAN AND JOHN JONES
MANAGEMENT: LEFT BANK MANAGEMENT

©1992 EMI RECORDS. LTD.

Cisactol.
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STREET TALK.

NENEH GHERRY |

homebrew

#1 Most Requested Record
Alternative for 2 Weeks

#1 at KROQ
#1 at 99X/Atlanta
#1 Phones at KDGE/DALLAS

#1 Phones at
WHFS/Washington, DC
Unbelievable 5-Star Press
Coverage Virtually Everywhere
Great Sex Education

Message For Your Community

Top 40, Urban, AOR &
Alternative Play in Baltimore

Top 10 Seller in
Many Major Markets

92Q KZFM KQlz
99X HOT G105 KMCK
WNVZ HOT ~ WAPE KISR
WENZ WDJX WBPR
KOY-FM WRVQ WFHT
KWOD KJ103 KMGZ
999KHI KQKQ KFRX
WPST KSND WDBR
WBBQ KYRK KPXR
WFMF KWNZ KFBQ
K106 HOT KRQ B94.7
195 wzyaQ OK95

Lippman Entertai

©1992 Virgin Records America, Inc.
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Continued from Page 20

Precious and few nanoseconds prior to
presstime, ST learned that EZ CHR B97/N.O.
OM/PD Brian Thomas had resigned to
become PD at Paxson AC WVRI/Orlando.

Thomas — doubtless rather familiar with
Orlando from his days programming crosstown
WOMX — will have more details next week.
Smart $$$ says Guy Zapoleon & Steve
Perun will consult 'VRI.

Meanwhile back at B97, is former WKBQ/
St. Louis PD Mark Todd a ranking contender
for Thomas's old gig?

} Latest ARAC Lineup {

Among the new members of Arbitron's
Radio Advisory Council is RAB President Gary
Fries, who was appointed to an at-large seat
on the Council. Other newly elected members
are (drum roll, please . . .) Saga Exec. VP
Steve Goldstein, representing CHRs in non-
continuous measured markets; WKBN/
Youngstown GM Bill Kelly, non-continuous
AC stations; WAQI/Miami GM Carl Palmer,

Spanish; WLVQ/Columbus VP/GM Tom Thon,

AOR; and WFOX/Atlanta VP/GM Eddie
Esserman, Gold.

WIL/St. Louis VP/GM Dick Williams was
named to chair the council, succeeding WAPI/
Birmingham GM Bernie Barker, and KGO/SF
President/GM Mickey Luckoff becomes Vice-
Chairman.

Jerry Thomas has returned to morning
drive on WKRC/Cincy, which was just LMA'd

'Rumbles

* KHFI & KMXX/Austin VP/GM Beverly Ray ex-
its, and GSM Johri Jones hecomes VPIGM of the
CHR/AC combo. Meanwhile, former KOY-FMiPhoe-

" nix MD/midday dude Carey Edwa:us segues 10 the -
same duties at KHF, o
" o 99X/Atlanta officially sheds WAPW for new -
calls WNNX. Former KBEQ/KC MO/night smlker )
Steve Barnes nabs afternoons at 'NNX, ;

¢ 293ICharleston marninig co-host Stan Verrett
moves to momings at WOWINorlolk,” where he'lf-
team with Chase Thoras

) ¢ Richie Cunningham axits ovemights at 21001
"= NY for nights at KKRZ/Partland,
. ¢ Steve Rockwell is the new WDLSIBcranmn
PD, corring from the PDr prst &t WWBE.'HHﬁluhurg,
... P&, Fockwell's wife, Mary Beth, lhewlse segues to o
e 'DLS APD gig. She'd baen APD at "WBE F
i HM.N.ruanwr m{:rmng man Smtt LeToumea
htint, ,hh‘ Andrnm: shfr-.a fmm w&ekﬁnds a# WW
.. Chicago to aftemoons at KLYV/Dubugue. He re
. places John Michasls, who exits 1 attend college
* 106KHQICharlevoix, Ml PD Chris Davis has
he building. e

e e e

- o
 GRANDPA BARK.

fg Cochran Mornings

i

WOOF TICKETS — Midcontinent CHR KDWB/Min-
neapolis recently unveiled several billboards that al-
lude to recurring bits done on Steve Cochran’s morn-
ing show. The above-pictured example refers to a
popular routine wherein listeners call in and have 101
seconds to coax their grandfathers to bark like a big
dog on-air. (Oh yeah, Gramps can't know the grand-
child will win a prize as a result.)

by Jacor (see Page 14). The 30-year station
vet left the Full-Service AC six months ago
following a contract dispute.

Look for a post-duopoly feeding frenzy in
Tampa when Zell-Chilmark closes on Jacor's
WFLA & WFLZ on December 21. ST hears
Infinity, Cox, Paxson, and Clear Channel will
be involved. Baseball Bridesmaid City insiders
lean toward Paxson and Clear Channel, both
of which are cash-buoyant.
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