;i NOVEMBER 4, 1994 w Time-Buying Giant Western
I NS IDE: Media Sold To Interpublic
| WABC BACKS GRANT | i Company places $220 mil. in radio spots annually

estern International Media, the giant media buying service,

has been sold to the Interpublic Group of Companies, the
owner of McCann-Erickson Worldwide and a number of other ad-
vertising agencies around the globe.

Price of the transaction was not disclosed, but the Wall Street Jour-
nal reported it to be “well in excess of $100 million.”

Dennis Holt, who founded Western in 1969 and presides over what
is now the largest media buying service, said he plans to use some of
the proceeds to expand the company’s reach around the world.

“We've received inquiries from a number of our clients about op-
portunities overseas, particularly in Europe,” Holt said. “Interpublic

WESTERN/See Page 24

. When the cover story in last

| week's New York magazine
portrayed WABC/NY afternoon
talk host Bob Grant as a | /

| venomous racist hatemonger, PD

. John Mainelli immediately went :

]‘ on the counterattack.

Y -
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KNIX REFOCUSES
ON 25-54 DEMOS
Having recently lost its hold on
the top spot, longtime market
leader Country KNIX/Phoenix has
shifted its target demos from
25-44 back to 25-54.

Page 30

ALTERNATIVE
GAINS THREE
NEW CONVERTS
Rock WMMS/Cleveland,
Classic Rock KZFX/Houston,
and Hot AC WYSR/Hartford
all flipped formats to
Alternative this week.

Pages 3, 10

ACs COUNTER THE

70s GOLD RUSH

While neither KVIL/Dallas PD Bill

Curtis nor WLTE/Minneapolis PD

Gary Nolan believe it's wise for

ACs to counterprogram directly

against '70s Oldies outlets,

consultant Dan Vallie disagrees.
Page 36

IN THE NEWS...

® Park Communications
sold for $711 million

® Doug Podell new WRIF PD;

Ralph Cipolla named OM

at 'RIF and WCSX/Detroit
@ Steve Legerski becomes

WENZ/Cleveland VP/GM

Page 3

® Radio One purchases
WKYS/DC from Albimar

Page 6

@ Tom Land to Dir/Prog.
for Apollo Radio/KC

® Raymond Cal to Pres./GM

for Milwaukee trombo
® Clarke Ingram named

PD at WPXY/Rochester
® Jim Randall appointed

WAIA/Jacksonville PD

Page 10

NEWSSTAND PRICE $6.00

Four Elevated In Wild Week At Warner Music

® Morris now Warner Music-U.S. Chairman/CEQ; Lewinter President/C00; Goldberg becomes
WB Chairman/CEQ; Azzoli now Atlantic President; Morgado said to be operating on reduced power

The contentious clash of
the Warner Music Group
titans continued in full stride
this week, with a host of new
titles and duties for several of
the company’s key players.

The executive musical
chairs were put into motion
when Warner Bros. Reec-
ords President Lenny
Waronker announced last
week he had changed his
mind and would not accept the label’s CEO
post. Many observers interpreted that decision
as reflecting an unsatisfactory relationship be-
tween Waronker and Wamer Music Group
Chairman/CEO Robert Morgado.

Waronker’s announcement put into motion
a remarkable and ongoing chain of events.
Among them:

* A statement by Morgado last Thursday (10/
27) acknowledging the “confusion, uncertain-
ty, and wave of rumors regarding dissension
within” the company’s ranks, but stating that
the reports were “without merit.”

* The elevation of Warner Music-U.S. Pres-
idenvCOO Doug Morris to Chairman/CEO
and, along with it, complete authority over all
of Warner Music’s American operations. That
decision followed intense peacemaking ses-
sions between Morris and Morgado that report-

Goldberg

edly were supervised on oc-
casion by Time Warner
Chairman Gerald Levin.

* Atlantic Records Presi-
dent Danny Goldberg has
been appointed Chairman/
CEO of the WB label. He
succeeds Mo Ostin, who
will officially step down at

the end of the year.
Azzoll * Atlantic Sr. VP/GM Val
Azzoli was promoted to the
Atlantic presidency.

¢ Warner Music-U.S. Exec. VP Mel Lewin-
ter has assumed Morris’s former President/
COO title.

Soap Opera Continues

The changes also raise key questions about
several other elements of the Wamer structure:

* What happens to Morgado? Published re-
ports say his role at Warner Music has been
reduced tonon-U.S. and record club operations.
And a New York Times story Tuesday (11/1)
indicated Morgado might leave the company
now that a job he wanted — the Time Warner
presidency — was given to Richard Parsons,
a corporate board member. A Warner Music
Group representative did not reun R&R’s
calls.

® Who gets the WB President’s chair cur-

WARNER/See Page 24

Elektra, Asylum,
EastWest Merge
@ Some 45 laid off

he anticipated marger of
Elektra Entertainment
and EastWest Records
staffs came to fruition last week,
with as many as 45 positions
being eliminated as a result.
The new Elektra Entertain-
ment Group, a division of Wamn-
er Music Group, will reportedly
be headed in part by GM Craig
Lambert and Sr. VP/Promo
Greg Thompson. The Jroup will
encompass Elektra, EastWest,
and Nashville-based Asylum
Records, but each latel will re-
tain its consumer identities.
“Downsizing is a difficult and
sad moment but will ensure the
overall success of the Elektra
Entertainment Group,” noted
company Chairmar. Sylvia
Rhone.
Among the Elektra staffers

ELEKTRA/See Page 24

1 RLG Expands Its

' Management Team

| ® Howie, Turner, Daniel,
' Van Durand, Wilson VPs

RCA/Nashville Label Group

(RLG) has announced another

| round of management appoint-

{ ments. This week’s moves iden-

| tify the players in RLG’s core

| marketing structure and the man-

agement of RLG’s two labels,

| RCA/Nashville and BNA Enter-
| tainment.

The recently created RLG,
which will support the labels with
sales, creative services, media,
and production, has tapped 15-
year RCA vet Ron Howie as VP/
Sales. Also joining the new enti-
ty are RCA/Nashville Associate
Director/Creative Services Mary
Hamilton, who becomes Sr. Di-
rector/Creative Services, and
RCA/Nashville Director/Produc-
l tion & Scheduling Glenda
Break, who has been ramed toa

RCA/Nashville/See Page 24
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Fries Roasted At Bayliss

AB President/CEQ Gary Fries (|) was left sizzling in front of

several hundred of radio's movers and shakers at the ninth

annual Bayliss Media Roast last week (10/25) in New York.
The event, which honors the late broadcaster John Bayliss, serves
as a fundraiser for the Bayliss Foundation, a college scholarship
fund. Pictured with Fries is media analyst Paul Kagan.

|
J

e

Napoliello Upped
To Sr. VP/Promo
At EMI Records

Just one month
after joining the
company, EMI
Records VP/
Promotion Peter
Napoliello has
been elevated to
Sr. VP/Promo-
tion.

He will oversee
the day-to-day
operation of the
department, which encompasses
the EMI, Chrysalis, and SBK la-
bels. And as tipped in Street Talk
last week (R&R 10/28), all pro-
motion staffers will report to
Napoliello — including Ken
Lane, who remains as Sr. VP/Pro-
motion.

EMI President Davitt Sigerson
told R&R, “Peter’s going to be
incredibly important in helping us
grow from a promotion-driven

NAPOLIELLO/See Page 24

Napolielio
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September Radio

NOVEMBER 4, 1994
Revenues Rise 10%

ISS5UE NUMBER 1068

PAGE THREE

NBHF Honors Broadcast Legends

Radio’s double-digit revenue
increases continued with a 10%
overall gain in September, ac-
cording to RAB figures. Nation-
al spot sales led the way with a
12% gain, while local revenues
were up 9%.

The Southeast and Southwest
(both up 12%) showed the great-
est progress in local revenues,
with the East (11%), West (9%),
and Midwest (6%) all showing
gains as well. The Southeast
(20%) and West (18%) set the
pace in national revenues, with
the East and Midwest both post-
ing 7% gains, while Southeast
national spot sales were off 1%.

Through the first three quarters
of the year, radio revenues were
up 11% over the same period in
1993, with increases of 12% in
national spot sales and 11% in
local revenues.

Shamrock Fires
Houston’s ‘Rocket’

& Classic Rock KZFX
flips to Alternative

Months of speculation about
Shamrock Classic Rocker
KZFX/Houston’s formatic fu-
ture came to a close on Hallow-
een when the station became Al-
ternative KRQT (The Rocket).

*ZFX GM Mary Bennett told
R&R, “This is a huge statement
about Shamrock’s commitment to
Rock radio in Houston. Extensive
research confirmed a huge appe-
tite for modern rock and a high
dissatisfaction with the options
currently available on Houston

KZFX/See Page 24

%
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Legerski Now
WENZ VP/GM

WNCX-FM/Cleveland Mar-
keting & Promotion Director
Steve Legerski has joined Alter-
native joint sales agreement part-
ner WENZ-FM (The End) as
VP/GM. He replaces Bill Scull,
who was let go last Friday (10/
28) along with PD Rick
Michaels. Jacobs Media con-
sultant Tom Calderone is serv-
ing as interim PD.

Ardman Broadcasting own-
er Myer Feldman told R&R,
“Steve has great potential. He did
a lot to help WNCX. I needed a
change in management because
I’ve always thought WENZ
should be one of the top three sta-
tions in the market. 1 had a friend-

LEGERSKI/See Page 24

To celebrate its relocation from New Jersey to Anaheim Stadium,
the National Broadcasters Hall of Fame inducted (I-r) Los Angeles
radio legend Robert W. Morgan, entertainment mogul Ted Turner
(who also was honored with a lifetime achievement award), talk
host Larry King, TV/radio personality Gary Owens, and TV veteran
Art Linkletter into its ranks. The NBHF also inducted musical trio the
McGuire Sisters and former U.S. President Ronald Reagan at the
Disneyland Hotel black-tie dinner.

A private investment group
headed by Gary Knapp of Lex-
ington, KY and Donald Tomlin
of Columbia, SC emerged as the
surprise winners in the bidding for
Park Communications (Nasdaq:
PARC).The group offered $711.4
million ($30.50 per share) for the
late Roy Park’s radio/TV/news-
paper empire.

A price breakdown hasn’t been
made public. But R&R sources
say the radio group (see Transac-

T R

Park Placed For $711 Million

22-station radio group worth $120 million

tions, Page 6) accounted for ap-
proximately $120 million of the
total price —— with roughly $54
million of that going for WPAT-
AM & FM/New York. Accord-
ing to Duncan’s American Radio,
the 22-station group posted $28
million in 1993 revenues, rank-
ing it as the nation’s 42nd high-
est-billing radio group. Financing
for the deal will include a $573.4

PARK/See Page 10
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WMMS/Cleveland ‘Officially’
Switches To Alternative

Completing a six-month evo-
lution that began when Om-
niAmerica took over heritage
Rock outlet WMMS/Cleveland,
the station Thursday (10/27) of-
ficially made the transition to Al-
ternative.

“The best kind of music is com-
ing out of Alternative,” Om-
niAmerica OM John Gorman
told R&R. “We knew the station
was headed in a modern direction
because that’s what current rock
is today. We had to acknowledge

OmniAmerica station completes evolution

that the industry classification for
our format is defined as Alterna-
tive — we’re playing over 70%
current material in all dayparts,
combined with our core artists.
“We thought it would take
close to a year to re-establish the
station. Within the first four
months, we realized the hole is
bigger than we thought — re-
search showed [crosstown Alter-
native] WENZ has a very small

WMMS/See Page 24

New Programming Team
For Greater Media/Detroit

Greater Media has revamped
the programming team at its De-
troit FM duopoly. WCSX PD
Ralph Cipolla has been appoint-
ed to the newly created Opera-
tions Director position, oversee-
ing both Classic Rock *"CSX and
Rock WRIF. He will continue to

RADIO & RECORDS INC,

Cipolia *CSX & °RIF Ops. Dir.; Podell WRIF PD

program WCSX. Additionally,
WNCX/Cleveland Operations
Director Doug Podell has been
recruited to fill the WRIF PD va-
cancy created when Greg Aush-
am left the station last month.
VP/GM Tom Bender com-
DETROIT/See Page 24
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1994 DEALS TO DATE

Dollars To Date: $2,087,637,544

(Last Year: $2,104,264.342)
This Week's Action:$195,758,856
Stations Traded This Year: 1103

Stations Traded This Week: 40

IDEQIS

OiTriz Wazix

Albimar Sells WKYS/Washington

® Park Communications Stations $120 million
(estimated) includes:

®WNLS-AM & WTNT-FM/ © KWJJ-AM & FM/Portiand, OR

Tallahassee, FL
. O KWLO-AM & KFMW-FM/ © WNAX-AM & FM/Yankton, SO
(Last Year: $49,428,000) Waterioo, IA

o KJJO-AM & FM/St. Louis Park © WOEF-AM & FM/Chattanooga

(Minneapolis), MN
(La St Ye ar: 1 1 4 3 ) ® ml;fcol:lk)& FM/Paterson, NJ o WTVR-AM & FM/Richmond
o WHEN-AM & FM/Syracuse O KEZX-AM & FM/Seattle

@ WNCT-AM & FM/Greenville (New Bem-Morehead City)

(Last Year: 27)

DEAL DETAILS BEGIN ON PAGE 6

©® WKYS-FM/Washinglon $34 million (estimated)
©® KSEV-AM & KPRC-AM/Tomball-Houston
$26.8 million for 80%

%

| B Inwhatis estimated to be a $34 million duopoly
deal, Albimar Communications is selling Urban
WKYS-FM/Washington to Radio One.

See Page 6
Birth Of Trumper I

Jeff Trumper plans to sell three stations to form
Trumper Communications II, funded by Media
Communications Partners and Providence Ven-

tures.

See Page 6

RADIO BUSINE

Weather Alert Upgrade Urged;
Small Markets Worried About Cost

A report issued by the National Weather Service last week
(10/26) calls for an improved weather alert system in a year that
already has seen 42 people killed by storms.

In its November 10 meeting, the
FCC may vote on whether to phase
in an upgrade of the nation’s Emer-
gency Broadcast System (EBS).
Some broadcasters, especially those
in small markets, are worried about
the cost of the equipment that would
be needed.

The National Weather Service sur-
veyed 10 radio stations in Alabama
and Georgia for its report, “South-
eastern United States Palm Sunday
Tornado Outbreak of March 27,
1994.” According to the report,
“Some [stations] did not keep logs
of when the EBS was activated,” a
violation of FCC rules.

Fred Broce, head of the FCC'’s
Atlanta field office that oversees the
stations, said the National Weather
Service did not share that informa-
tion with his office. He said the FCC
investigated one anonymous com-
plaint after the tornado, against
WHMA-FM/Anniston,AL, but did
not find it in violation.

FCC Violations

A station is subject to fines if it
doesn’t keep an accurate log or
doesn’tlog when it activates the EBS.
However, a station does not violate
any rules if it chooses not to air an
EBS signal for a local or state emer-

gency.

None of the 10 stations surveyed
had used the National Oceanic &
Atmospheric Administration
(NOAA) Weather Wire Service, the
most efficient way of activating EBS,
according to the weather service.
Instead, they relied on manual receipt
of National Weather Radio broad-
casts, phone calls from their county
emergency management agency, AP
bulletins, or cable TV. The report also
found that one station did not broad-
cast an emergency signal because its
transmitter was incorrectly tuned,
further emphasizing the requirement
for the EBS to be upgraded to an au-
tomated system.

THIRD-QUARTER EARNINGS

(Nasdaq: INFTA) reported record

Inﬁnity Broadcasting Corp.
third-quarter earnings of $11.6

million (26 cents
per share), up
93% from $6.0
million (13 cents)
a year ago. Net
revenues were
$74.6 million, up
from $55.2 mil-

lion. Operating
cash flow was $35.8 m|Il|on up from
$25.2 million.

Infinity, the nation’s largest radio
group, owns 26 stations and is buy-
ing KLUV-FM/Dallas. It also has an
investment in and manages West-
wood One Inc. (Nasdaq: WONE),
the nation's largest radio network/
syndication company.

estwood One posted
third-quarter net income
of $1.7 million (five cents

per share), compared to a loss of
$9.2 mittion (61 cents) a year ago.
Net revenues were $36.5 million, up
from $22.6 million a year ago. The
increase was due to the acquisition
of Unistar Radio Networks in Feb-
ruary. Operating cash flow was $8.3

million, compared to $3.6 million last
year.

WW1 is the parent company of
NBC Radio Networks, Mutual
Broadcasting System, and West-
wood One Radio Networks.

iticasters Inc. (Nasdagq:
CITl) reported third-quarter
net earmnings of $44.9 million
($3.93 per share), compared to a
loss of $16.7 million last year, which
the company notes is not compara-
ble due to its December 1993 re-
organization.
Citicasters operates 14 radio sta-
tions and two TV stations.

roadcasting Partners inc.

(Nasdaq: BPIX) claimed

third-quarter earnings of
$700,000 (nine cents per share), up
from a loss of $65,000 (four cents)
ayearago. Net revenues were $13
million, up from $9.4 million a year
ago.

Shares increased owing to the
company's initial public offering last
September. The increase was due
primarily to higher advertising reve-
nues, the acquisition of WBAV-FM/
Charlotteand WMTG-AM & WNIC-

Record Income For Infinity Broadcasting

FM/Detroit, and the LMA with
WJPC-AM & FM/Chicago.

Inciuding its pending acquisitions
in Chicago, BP! owns 11 radio sta-
tions in five markets.

FX Broadcasting Inc. (Nas-
dag: SFXBA) reported third-
quarter eamings of $302,000
(14 cents per share), compared to
a loss of $1.8 million (90 cents) a
year ago. Revenues were $14.4
million, up from $12.1 million.
SFX owns 12 radio stations.

aylord Entertainment Co.

(NYSE: GET) posted third-

quarter earnings of $18.6
million (21 cents per share), up from
$7.7 million (nine cents) a year ago.
Revenues were $192.6 million, up
from $175.7 million. Broadcasting
revenues were $36.0 million, down
from $39.1 million. The decline in
broadcasting revenues was attrib-
uted to the sale of WVTV-TVMil-
waukee.

Gaylord owns WSM-AM & FM/
Nashville, WKY-AM/Oklahoma
City, three TV stations, TNN, CMT,
Opryland, and cable TV systems.
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With great broadcasters like...

Joe Mathias

“We rely on Stratford to help us
build our duopolies into dominant
franchises. Their techniques for
research and strategic planning
have given us a true competitive
advantage. Branding works.”

Joe Mathias

General Partner, Benchmark Communications

Joe Mathias relies on Stratford Research to help build his stations into branded
franchises. He uses Stratford because we're the only firm that can provide the
Fortune 500 research and brand marketing techniques that were previously
reserved for the world's top consumer marketers. That's the same reason why the
NAB asked Stratford to write The Franchise, the industry's definitive book on
building radio brands.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why Joe Mathias wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA
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RADIO BUSINESS

Radio One Buys WKYS For $34 Million

arking the largest duopoly deal ever be-

tween minority broadcasters, Albimar

Communications is selling Urban
WKYS/Washington to Radio One for an esti-
mated $34 million.

Owned by area talk show host Cathy Hughes and her
son Alfred Liggins, Radio One already has a strong radio
presence in Washington with WOL-AM & WMMJ-FM and in
Baltimore with WWIN-AM & FM and WERQ-AM & FM. The
transaction catapults Radio One into the ranks of the most

powerful black-owned radio broadcasting companies nation-
ally in terms of estimated audience and revenue.

In a written statement, Albimar Chairman Bertram Lee
and President Skip Finley were said to be “pleased to have
participated in a transaction that keeps WKYS-FM black-
owned.” Albimar decided to sell the station, which ranked
10th in the DC market in the Summer '94 Arbitron, after
unsuccessfully attempting to purchase the majority of the
Summit Communications Group stations.

The purchase price is to be paid in a combination of cash,
a tax certificate, and other considerations.

Trumper Comm. Il Formed

umper Communications President/CEO

Jeff Trumper has announced plans to sell

KXYQ-AM & FM & KKCW-FM/Portland

and form a new company, Trumper Communi-

cations I, which will seek to acquire turnarounds
in markets 25-75.

Media Communications Partners, which has been an
investor in Trumper since 1986, and Providence Ventures
have agreed to provide equity capital for the new group. And
Star Media Group of Dallas has been retained to market

the stations.
“I would love to roll all the stations from Trumper | into

Trumper Il, but differences in investment strategies prohibit

that,” added Trumper.

TRANSACTIONS

Park Communications’ 22-Station
Group Goes For $120 Million

Radio properties account for 17% of media giant’s sale price

Park Communications
Stations

PRICE: $120 million (estimated)
TERMS: Stock sale for cash; this

transaction is part of the sale of the
parent company for $711,427,000. R&R
sources estimate the radio group ac-
counts for approximately $120 mil-
lion.

BUYER: Park Acquisition Inc., head-

ed by Donald Tomlin of Columbia, SC
and Gary Knapp of Lexington, KY

SELLER: Park Communications, a
publicly traded company (Nasdaq:
PARC) headed by Wright Thomas. it
owns nine TV stations and 106 news-

TRANSACTIONS AT A GLANCE

® WELE-AM/Ormond Beach (Daytona Beach), FL $312,500
® WYYZ-AM/Jasper, GA $60,000
® KNUQ (FM CP)/Paauilo (Maui), HI $206,356
©® KFRM-AM/Salina, KS $300,000
® WEZO (FM CP)/Avon (Rochester), NY $650,000
® WZZZ-AM/Fulton, NY $150,000
® WHPY-AM/Clayton (Raleigh-Durham-Chapel Hill), NC
No cash consideration
® WKOO-FM & WKJA-FM/Jacksonville-Belhaven, NC $1.75 million
® WPIP (AM CP)/Winston-Salem $80,000
® WRSJ-AM/Bayamon, PR $850,000
@ KVET-FM/Austin $5.03 million
@ KIOC-FM/Orange (Beaumont), TX $2.05 million
® WARO (AM CP)/Claremont, VA $20,000
® WMXN-FM/Portsmouth (Norfolk), VA $3.5 miilion

Miles Above Your Competition!

P ut yourself above the rest with a satelfite system from NSN Network Services. NSN's digital

VSAT audio and data distribution svstems have enabled broadcasters around the world o

reach new heights in program and spot distribution, while keeping costs grounded.

If vou want to program distut stations, centralize commercial production and billing, start your
own programming network, or expand your existing operation, call us. NSN has established

and supports over 60 digital satellite audio systems, with over 1,000 receive sites worldwide.

800+ 345 ¢ YSAT

30309497774

As authorized distributors for multiple lines of
sateltite communications products, we'll make sure
you have the right system for your needs. Then we'll
handle the implementation details: from licensing &
lease financing; satellite selection & spaace segment; 10
turnkey installtion & training. But we dont stop
there— NSN maintains a 24-hour Technical

Support Center because vour network doesn't stand

still after five.

E  Experience and service is why NSN Network Services

is the nation’s leading distributor of SCPC digjtal VSAT

audio and dati neworks.

L Look to us for:

A Audio & Data VSAT Network Equipment
& VA7 Network Design

A Domestic & Internationdl Spacetime
X Integrated Operations Networks

& 24-Hour Technical Support

A Installation & Training

& Disaster Recovery

A Lease Financing

NSN NETWORK
SERVICEg

Avon, Colorado L'SA

Fax 303949 #9620

NSX is an autharized distributor of ComStream, Gikat, Audish. Crown, and mther fine atellite and broadcast commomcations products

papers in addition to the 22 radio sta-
tions that are being sold in this
transaction. Phone: (607) 272-9020
BROKER: Goldman, Sachs & Co.

WNLS-AM & WTNT-FM/
Tallahassee, FL

FREQUENCY: 1270 kHz; 94.9 MHz
POWER: 5kw; 98kw at 840 feet
FORMAT: News/Talk; Country

KWLO-AM & KFMW-FM/
Waterloo, IA

FREQUENCY: 1330 kHz 1079 MHz
POWER: 5kw; 76,540 watts at 1800
feet

FORMAT: AC; Rock

KJJO-AM & FM/St. Louis Park
(Minneapolis), MN
FREQUENCY: 950 kHz;, 104.1 MHz
POWER: 1kw; 100kw at 1070 feet
FORMAT: Country

WPAT-AM & FM/Paterson, NJ
(New York)

FREQUENCY: 930 kHz; 931 MHz
POWER: 5kw; 5370 watts at 1418 feet
FORMAT: Sports/Talk

WHEN-AM & FM/

Syracuse, NY

FREQUENCY: 620 kHz; 107.9 MHz
POWER: 5kw day/1kw night; 50kw at
500 feet

FORMAT: News/Talk; Country

WNCT-AM & FM/Greenville

(New Bem-Morehead City)
FREQUENCY: 1070 kHz; 107.9 MHz
POWER: 10kw; 100kw at 1700 feet
FORMAT: News/Talk; Nostalgia

KWJJ-AM & FM/Portland, OR
FREQUENCY: 1080 kHz; 99.5 MHz

T Ea e =T TS T V.LUIT]

POWER: 50kw day/10kw night; 50kw
at 1266 feet
FORMAT: Country

WNAX-AM & FM/Yankton, SD
FREQUENCY: 570 kHz, 1041 MHz
POWER: 5kw; 100kw at 981 feet
FORMAT: Country; Gold

WDEF-AM & FM/
Chattanooga

FREQUENCY: 1370 kHz; 92.3 MHz
POWER: 5kw; 100kw at 1180 feet
FORMAT: B/EZ; Nostalgia

WTVR-AM & FM/
Richmond

FREQUENCY: 1380 kHz; 981 MHz
POWER: 5kw; 50kw at 840 feet
FORMAT: Nostalgia; AC

KEZX-AM & FM/Seattle
FREQUENCY: 1150 kHz; 98.9 MHz
POWER: 5kw; 100kw at 1110 feet
FORMAT: Business News; B/EZ

WKYS-FM/Washington

PRICE: $34 million (estimated)
TERMS: Duopoly deal; asset sale
BUYER: Radio One, headed by Chair-
woman Cathy Hughes and President
Alfred Liggins. They own WOL-AM &
WMMJ-FM/Washington, DC-Bethes-
da, MD and four other stations.
Phone: (202) 675-4800

SELLER: Albimar Communications,
headed by Chairman Bertram Lee
and President Skip Finley. Phone:
(202) 686-2028

FREQUENCY: 93.9 MHz

POWER: 24kw at 705 feet
FORMAT: Urban

KSEV-AM & KPRC-AM/

Tomball-Houston

PRICE: $26.8 million for 80%
TERMS: Duopoly deal; sale of part-
nership interest for cash

Continued on Page 8
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RADIO BUSINESS

Amtrak Pulls Ads From
Grant’s WABC Show

mtrak pulled approximately $8000 in two
months’ worth of spots from WABC/New
York’s Bob Grant show last week (10/
26), the same day it received a letter from Sen.,
Frank Lautenberg calling for Amtrak to “cease

its advertising” because Grant is “hateful and big-

oted.”

Lautenberg’s campaign office said Amtrak was the only
advertiser it contacted. The senator is Chairman of the Ap-
propriations Transportation Subcommittee, which oversees

Amtrak’s budget. WABC GM Stephanie McNamara said the
station did not lose the $8000; the ads wilt just run during
another show. =

McNamara added that Grant's listeners “went wild” and
called Amtrak to protest. However, Amtrak President Tho-
mas Downs said the ads would be discontinued “until fur-
ther notice.” McNamara also noted that Amtrak spends
$100,000 annually at WABC, half of that on the Grant show.

It has been a customer since McNamara joined the station
in 1989,

The brouhaha began when New York magazine called
Grant's program racist (see this week's News/Talk column,
page 37). Civil rights activists and politicians running for of-
fice soon entered the fray, McNamara said, adding that the

Atiantic Morris Radio
Group Up For Sale

range & Rockland Utilities has put its

six-station Atlantic Morris radio group

up for sale to concentrate on its core en-
ergy services business.

The stations on the block are WALL-AM & WKOJ-FW
Middletown, NY; WKTU-FM/Ocean City, NJ; WABT-FW/
Dundee, IL; and WCSO-AM & WLPZ-FM/Portiand, ME.
Selling the stations is not expected to significantly affect the
company’s financial statement because the properties are
managed separately from Orange & Rockland's regulated

station intends to capitalize on the publicity.

naturat gas and electric business.

TRANSACTIONS

Continued from Page 6

BUYER: CCC-Houston AM Lid., a
new partnership whose general pan-
ner witl be Clear Channel Radio Inc.
Its parent company, Clear Channel
Communications (AMEX: CCU), will
own an 80% interest in the partner-
ship, and the remaining 20% limited
pantnership interest will be retained
by the seller. Clear Channel, headed
by President/CEO Lowry Mays, owns
KBXX-FM/Houston, 25 other radio
stations, and nine TV stations. It's
buying KYOK-AM & KMJQ-FM/Hous-
ton. and selling KALO-KHYS-FM/Port
Arthur (Beaumont-Houston). Phone:
(210) 822-2828

SELLER: Sunbelt Broadcasting | Ltd.,
headed by President/Director Dan
Goeb of Houston. Phone: (713)
588-4800

FREQUENCY: 700 kHz; 950 kHz
POWER: 25kw day/tkw night; Skw
FORMAT: News/Talk

BROKER: Bergner & Co’s Michael
Bergner

Florida
WELE-AM/Ormond Beach
(Daytona Beach)

PRICE: $312,500

TERMS: Duopoly deal; asset sale
BUYER: J&V Communications, head-
ed by President Jesus Torrado. it

owns WTRR-AM/Sanford (Orlando-
Daytona Beach). and one other sta-

tion and is buying another. Phone:
(407) 3221400

SELLER: Wings Communications
Inc., headed by President Douglas
Wilhite. Phone: (904) 677-4122
FREQUENCY: 1380 kHz

POWER: 5kw day/25kw night
FORMAT: Religious

BROKER: Hadden & Associates
Doyle Hadden

‘Georgla

WYYZ-AM/Jasper

PRICE: $60,000

TERMS: Asset sate for cash
BUYER: Mark Hellinger, of Palm
Beach Gardens, FL. Hellinger, News
Director at WPBFTV/West Paim
Beach, resigns that position to
assume control of WYYZ. Phone:
(407) 694-6828

SELLER: Columbus Bank & Trust
Company and Patricia Rucker as co-
executors of the Estate of James
Rucker. Phone: (404) 836-0120
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is dark.

_Hawaii

KNUQ (FM CP)Paauilo (Maui)
PRICE: $206,356
TERMS: Asset sale for $75,000 cash
and a $131,356 promissory note at 6%
interest, payable in monthly install-
ments of $1458

At Last!
An attorney who's been there
15 years' programming, sales
& management experience.

BARRY
SKIDELSKY

Attorney at Law

655 Madison Ave.,, 19th Floor
New York, NY 10021
(212) 832-4800

The Industry’s Llawyer.

BUYER: DCP Broadcasting Corpora-
tion of Maui, owned by Christopher
Dahl, Russell Cowles Il, and Richard
Perkins. They own KNUI-AM & FM/
Kahalui (Maui) and 21 other stations.
Phone: (612) 338-3300

SELLER: Charles Crawford of Los An-
geles. Phone: (800) 266-7801
FREQUENCY: 103.7 MHz

POWER: 100kw at 1211 feet

KFRM-AM/Salina

PRICE: $300,000

TERMS: Asset sale for cash
BUYER: Vicky James, Thomas Rus-
sell, Kirsten Bresnan, and Jerry Ven-
able, buying a 100% stock interest of
H.R.H. Broadcasting Corp. Russell
has an interest in one station. Phone:
(913) 527-2266

SELLER: Herbert and Ruby Hoeflick-
er of Glen Elder, KS. They own three
other stations. Phone: (313) 545-3220
FREQUENCY: 550 kHz

POWER: 5kw day/110 watts night
FORMAT: Country

~ New York

WEZO (FM CP)/Avon

(Rochester)

PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Livingston Communications
Inc., owned by Robert and George
Savage. They own WYSL-AM/Avon
(Rochester). Phone: (716) 346-3000
SELLER: Lincoln Group L.P., headed
by general partner Albert Wertheimer.
It owns WHTK-AM & WHAM-AM &
WVOR-FM/Rochester and two other
stations. Phone: (315) 478-5030
FREQUENCY: 93.3 MHz

POWER: 1.7kw at 403 feet

WZzZz-AM/Fulton

PRICE: $150,000

TERMS: Asset sale

BUYER: David Zinkhann of Young-
wood, PA. He's the GM of WCVI-AM
& WPQR-FM/Connellsville-Union-
town, PA.

SELLER: Peter Hunn. He has an in-
terest in two other stations. Phone:
(315) 5931313

FREQUENCY: 1300 kHz

POWER: 1kw

FORMAT: Variety
BROKER: Ray Rosenblum

WHPY-AM/Clayton (Raleigh-
Durham-Chapel Hill)

PRICE: No cash consideration
TERMS: Asset sale

BUYER: Grace Missionary Baptist
Church (aka Grace Christian School),
headed by President Clyde Eborn of

Newpon, NC. It's buying WVBS-AM/
Burgaw (Wilmington) and owns
WOTJ-FM/Morehead City, NC and
WMLJ-FM/Summersville, WV. Phone:
(919) 7261044

SELLER: JCM Communications Inc.,
headed by President John Matthews.
Phone: (319) 934-9671

FREQUENCY: 1590 kHz

POWER: Skw day/25 watts night
FORMAT: This station is dark.

WKOO-FM & WKJA-FM/

Jacksonville-Bethaven

PRICE: $1.75 million

TERMS: Asset sale for $810,000 cash
and a 10-year, $940,000 promissory
note at the prime rate of interest plus
2%

BUYER: Nautical Broadcasting Inc.,
headed by President/Treasurer/Direc-
tor Roger Ingram of Lynchburg. He
has a 14.3 % stock interest in the
seller. Phone: (804) 237-4700
SELLER: Winfas of Virginia Inc.,
headed by Chairman of the Board
Larry Nichols. It owns two other sta-
tions. Phone: (804) 237-4700
FREQUENCY: 98.7 MHz ; 921 MHz
POWER: 100kw at 978 feet; 3kw at
279 feet

FORMAT: Gold

WPIP (AM CP)Winston-Salem
PRICE: $80,000

TERMS: Asset sale for cash
BUYER: Berean Baptist Church (aka
Berean Christian School), represent-
ed by Ronnie Baity of Winston-Salem.
Phone: (310) 785-0527

SELLER: Michael Glinter of Winston-
Salem. He's an officer/director/stock-
holder of Satellite Radio Network,
which is selling its three other sta-
tions. Glinter owns six other stations.
Phone: (913) 894-1833

FREQUENCY: 880 kHz

POWER: 1kw

Puerto Rico

WRSJ-AM/Bayamon

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Caribbean Broadcast Corp,,
owned by Anthony Timri of Rio Grande,
PR. Phone: (809) 791-4545

SELLER: ABG Realty & Investment
Corp., headed by President Andres
Gomez.

FREQUENCY: 1560 kHz

POWER: 5kw day/750-watts night
FORMAT: Spanish

KVET-FM/Austin
PRICE: $5.03 million
TERMS: Asset sale for the assump-
tion of the sellers unpaid principal

N TATITATI SN S AR RISIRIOTZ 1RIRC 18IS RIS I ARSI Al

balance of a promissory note
BUYER: KVET Broadcasting Compa-
ny Inc., owned by Roy and Ann Butler
of Austin. They own KVET-FM &
KASE-FM/Austin and one other sta-
tion. Phone: (512) 4951300
SELLER: Spur Austin LP, headed by
general partner Don Kuykendall. It
owns two other stations. Phone: (512)
4956495

FREQUENCY: 981 MHz

POWER: 100kw at 692 feet
FORMAT: Country

KIOC-FM/Orange (Beaumont)
PRICE: $2.05 million

TERMS: Asset sale for cash
BUYER: Spring Broadcasting LLC,
headed by President William Sherrard
of Bethesda, MD. Phone: (301)
365-3509

SELLER: K106 Inc., headed by Presi-
dent Ken Stevens. It owns one other
station. Phone: (409) 769-2471
FREQUENCY: 1061 MHz

POWER: 100kw at 1060 feet
FORMAT: CHR

WARO (AM CP)Claremont
PRICE: $20,000

TERMS: Asset sale for cash
BUYER: 4M Communications of Vir-
ginia Inc., headed by President Char-
les Milkis of Alexandria, VA. Phone:
(202) 785-2828

SELLER: Uttimate High Fidelity Me-
dium Inc., headed by President Rich-
ard Biby. Phone: (703) 534-0034
FREQUENCY: 670 kHz

POWER: 20kw daytimer

WMXN-FM/Portsmouth

(Norfolk)

PRICE: $3.5 million

TERMS: Duopoly deal; asset sale
BUYER: US Radio Inc., headed by
Chairman Ragan Henry. It owns
WSVY-AM & WOWI-FM/Norfolk, and
nine other stations. Phone: (804)
874-5800

SELLER: ML Media Opportunity Part-
ners L.P., the general partner of
which is a venture between a wholly
owned subsidiary of Memill Lynch, 1.
Martin Pompadour, and the late Eiton
Rule.

FREQUENCY: 105.3 MHz

POWER: 50kw at 500 feet
FORMAT: CHR

BROKER: Kalil & Co.

For The Record

Norman Fischer was the broker
for the KALO-AM/Beaumont, TX
deal in last week’s (10/28) R&R.
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NEWSBREAKERS,

Land Named KMXV &
KUDL/KC Dir./Prog.

| sas City PD Tom
Land has been
boosted to Direc-
tor/Programming
for Apollo Radio-
Kansas City.
While he will con-
tinue program-
ming AC KUDL
and overseeing its
CHR sister, Land has begun search-
ing for a new ‘MXV PD.

VP/GM Fred Muir commented,
*Tom successfully launched KMXV
as CHR and returned KUDL to be-
ing Kansas City’s dominant AC. This
move will further solidify our pro-
gramming team and get Tom some
help in the process.”

Land, a nine-year Kansas City pro-
gramming veteran, added, “This is a
great company with some of the in-
dustry’s best people. I look forward
to the new challenges and hope to

find the best programmer for
KMXV”

Land

Cal To Pres./GM At
Milwaukee Trombho

WFBC/Greenville, SC VP/GM
Raymond Cal has returned to Mil-
waukee as President/GM of WEMP-
AM,WEZW-FM, & WMYX-FM.
He succeeds Craig Hodgson, who
earlier departed the Heritage Media
Gold/AC/AC trombo.

Heritage Media President Paul
Fiddick noted, “Ray is, without
doubt, the most qualified candidate
available. We're delighted to have
such a talented individual represent-
ing our Milwaukee radio properties.”

Prior to joining WFBC, Cal had
been VP/GM at WEZW and GM of
crosstown WZTR.

Randall Now PD At
WAIA/Jacksonville

Paxson Progressive WAIA/Jack-
sonville has hired Jim Randall,
former morning man at crosstown
WHIJX, as PD. He replaces Mark
Bradley, who left to program
WKOC/Norfolk (R&R 9/9).

'AIA OM John Richards stated
*“Jim has major-market experience in
Cleveland and Buffalo and a real
good read on what’s happening to-
day at adult rock 'n’ roll stations.
He’s areal cheerleader and great with

Park

Continued from Page 3

million loan from Retirement Systems
of Alabama, a giant pension fund for
state employees and teachers.

The price tag for Park Communi-
cations appears steep — about 22
times this year’s projected earnings
and nearly 10 times cash flow — but
there were plenty of bidders who
believed its stations and newspapers
could become more profitable. Sev-
eral sources said the total could have
been as much as $100 million higher
if Park’s widow Derothy, executrix
of the estate, had been willing to auc-
tion the company off piecemeal.

Management Intact

Although Tomlin once had some
radio investments, neither he nor
Knapp have had any recent involve-
ment in media companies. Both are
keeping a low profile and letting their
Washington communications attor-
ney, John Fiorini, handle reporters’
inquiries. Fiorini told R&R his
phone has been ringing off the hook
with callers interested in buying piec-
es of Park Communications, but said
his clients aren’t selling: “The only
[potential spinoffs] they’ ve discussed
are things the FCC might require
them to divest.”

That would mean the possible sale
of either radio or TV outlets in the
three markets where Park owns both
— Syracuse-Utica, NY; Richmond,
VA; and Greenville, NC — under
grandfathered combinations created
before the FCC imposed its one-to-
a-market rule.

It appears little will change at Park
Communications, at least in the short
term, as a result of the sale. Even the
name will be retained after Knapp
and Tomlin acquire the company
through a new holding concern called

ParkAcquisition Inc. Current man-
agement, led by President/COO
Wright Thomas, will also remain
intact, with headquarters staying put
in Ithaca, NY. “They like the people
who are there,” Fiorini said of his
clients.

Park Communications was put up
for sale by its board of directors short-
ly after the death of 83-year-old
founder Roy Park in October 1993.
The bulk of the sale proceeds will
benefit a charitable foundation des-
ignated to receive most of Park’s es-
tate.

Diverse Company

Park Communications may well
be the nation’s most diverse media
company. Its 22 radio stations range
from New York (Arbitron market
No. 1) to Sioux City, IA (No. 244).
Its nine TV stations are in small- to
medium-sized Southeastern markets,
with the lone exception of WUTR-
TV/Utica, NY. And the company
also owns 106 small-town daily,
weekly, and specialty newspapers in
21 Northeastern, Southeastern, and
Midwestern states.

During recent months, various
sources told R&R the auction of Park
Communications — handled by
Goldman, Sachs & Co. — drew lit-
tle interest from major newspaper
companies and came down to an ag-
gressive bidding war between broad-
casters and investment groups. Pax-
son Communications was once re-
garded as aleading contender but re-
portedly dropped out when bidding
hit $675 million. Those making it to
the final round reportedly included
the Vestar investment group and
Heritage Media. Bidding was con-
ducted in such secrecy that many of
the bidders were as shocked as out-
siders to learn that Tomlin and Knapp
had snared the prize.

T e e e L e L

Ingram Takes WPXY/Rochester PD Post

burgh Asst. PD/
afternoon person-
ality Clarke In-
gram has resigned

-% ® to join WPXY/
=4 | Rochester as PD.
Ingram will start
November 21 at
the Pyramid CHR,
which will soon
become part of the Lincoln Group.
He replaces John Ivey, who left to
program WYHY (Y107)/Nashville
(R&R 9/23)

WPXY VP/GM Bill Schoening

Ingram

told R&R, “Clarke will be a won-
derful addition to the ‘PXY staff. He
has the tools, knowledge, and expe-
rience to continue WPXY'’s tradition
and successful track record.”
Ingram told R&R, “[Lincoln
Group President] Bud Wertheimer
and Bill Schoening are great broad-
casters and are committed to keep-
ing WPXY a winning CHR station.”
Ingram previously programmed
WBZZ, KRQ/Tucson, and WEEX
& WHXT/Allentown. He’s also
been an air personality at WHTZ

(Z2100)/New York and WEG X/Phil-
adelphia.

talent. That’s exactly what we were |

looking for.”

“I'm looking forward to this ex-
citing challenge,” notes Randall. “I
haven’t programmed a station in the
last three and a half years. It’s fun to
sit in the chair again; I had kind of
lost the fun.”

Randall spent eight months at
"HJX. Prior to that, he was Asst. PD
at WIMO/Cleveland and PD at
WKSS/Hartford and WHTT/Buf-
falo.

Griffin Radio Group’s WYSR/
Hartford abandoned Hot AC for
Alternative at midnight Monday (10/
31) under in-house consultant Cary
Pall, who was brought in to facili-
tate the change.

Referring to a recent market study,
VP/GM Al Pellegrino told R&R, “A
significant audience segment wants

' WYSRHartford Opts For Alternative

a station intensely focused on new
bands and their music. [The seg-
ment’s] larger than in a lot of other
markets that have very successful
modern rock stations.”

WYSR, currently running jockless
as “The New 104.1 FM,” is looking
for a PD, an airstaff, and a new posi-
tioner.

WWW- amerteantadehrstoryconT

| EXECUTIVE ACTION

WW1 Appoints Three To Format PD Posts

estwood

One Radio
Networks this
week realigned
the programming
team for its 24- i "%
hour formats. Old- |
ies Channel PD |
Bill Michaels has
been named PD
of WW1's AC for- '
mat and new '70s Michasis
format, which signed on Monday (10/31) at midnight.

Replacing Michaels as Oldies Channe! PD is KHYL-FM/Sacramento
Asst. PD and former Oldies Channel air personality Ric Santos. Country
format PD Steve Penny has assumed additional programming responsi-
bilities for WW1's Hot Country service.

“This reorganization gives us the opportunity to focus our energies on
programming and still have the best air talent in America on our networks
said VP/Programming Bob McNeill. “This is a win-win for everyone in-
volved, especially the affiliates.”

Former AC PD Don Bishop and Country PD Allen Spears remain with
their respective formats as air talents.

“
Oda Returns To KIKI/Honolulu As PD

Alan Oda has been named PD at CHR/70s Gold duopoly KIKI-FM &
KKLV- FMHonolulu. He replaces Jeff Hunter, who remains with the
stations and is currently handling nights at KKLV.

Oda, who was most recently night personality at KYLD/San Francisco,
was KIKI's original PD when the station went CHR in the mid-'80s. He
remarked, “I'm really excited to be back here programming these two great
stations. Both have enormous potential. Rather than being on the air, I'm
going to be ‘Mr. Concept Man’ to help maximize their success."

_
Worden Upped In RCA Alternative Promo Dept.

CA Records has promoted Lisa Worden to National Director/Alter-

native Promotion. The Los Angeles-based Worden was previously
RCA's West Coast Rock Depariment Manager/Na-
tional Altemative Promotion,

Sr. VP/Promotion Butch Waugh commented,
“When Lisa joined RCA, she hit the ground running.
She brought ali of her great relationships with radio,
complete knowledge of the format, and a love of mu-
sic. She also brought boundless energy, which gives
RCA and our artists an edge in the Altemative mar-
ketplace.”

Worden'’s experience also includes a stint working
in Alternative promotion at EMI.

Penny

Testa Joins Avenue As Dir./Nat’l Promo

ick Testa has been named Director/National Promotion at Avenue
Records. He most recently headed his own independent CHR pro-
motion company, Rox Entertainment. :

“We needed a real professional to come in and take
over CHR promotion,” Avenue COQ David Chackler
told R&R. “Nick is the man we need.”

Testa began his music industry career at Scotti
Bros. in 1976, working his way up to VP/Promotion.
He went onto serve as the assistant to VP/Promotion
Mike Krum at the now-defunct Enigma Records
before starting Rox.

Margolis Set As Modern Music Marketing VP

ob Margotis has joined San Francisco-based Modern Music Mar-

keting Inc. as VP/Marketing & Promotion. The 10-year industry vet-
eran most recently served as Regional Promotion Manager/Detroit at Elek-
tra Records.

According to Modem Music Marketing CEO Ralph Tashjian and Pres-
ident Greg Lawley, “We're taking promotion to a new level by hiring some-
one who actually has relationships with radio programmers.”

Prior to his two years at Elektra, Margolis spent seven years as a Gef-
fen Records Regional Promotion Representative. He also has worked in
marketing at RCA Records in Denver.
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NEWSBREAKERS.

Radio

® KAREN TRAVIS assumes VP/GM
duties for Virginia Network Inc.'s five
Roanoke/Lynchburg radio stations:
WVLR-AM, WJJS-FM, WJJX-FM,
WLDJ-FM, and WRDJ-FM. She is an
18-year industry veteran.

Records

® MELISSA DRAGICH andMICHELLE
GUTENSTEIN become Co-Directors/
National Publicity as American Record-
ings realigns its Media Relations De-
partment. Dragich most recently was
American's National Publicity Manag-
er; Gutenstein worked at EMI Records.
Concurrently, intern STEVE ROGERS
has been tapped as Director/New Me-
dia Promotions. He'll serve as Ameri-
can’s Internet liaison. In related news,
American will launch an independent
distribution arrangement with R.E.P.
Rykodisc for select releases; (818) 953-
7910.

® REGINA JOSKOW DUNTON shifts
to London Records as National Direc-
tor/Publicity. She previously heid a sim-
ilar post at PolyGram Labei Group.

Olyphant

Joskow Dunton

® ANDY OLYPHANT heads to Almo
Sounds as West Coast Director/A&R.
Prior to his appointment, he was Ron-
dor Music International’s Creative Man-
ager/A&R.

National Radio

® KRIS STEVENS ENTERPRISES has
updated its Christmas programs —
“Christmas In The Air,” “Christmas In
The Country,” and “The Magic Of Christ-
mas” — for 1994’s holiday season;
(818) 225-7585.

® BOB RIVERS — host of KISW/Seat-
tle's “Bob RiversAnd Twisted Radio” —
has signed an exclusive agreement with
TM Century to create a bimonthly com-
edy service for radio stations, beginning
in January 1995. Stations that subscribe
before December 31, 1994 will receive
the hourlong “Bob Rivers Year In Re-
view”; (214) 247-8850.

® RADIO PERSONALITIES INC. is set
to offer “The Great American Sports
Trivia Show,” beginning January 7,
1995. KMOX/St. Louis will serve as the
flagship station for the three-hour pro-
gram, which will air Saturdays at 9am
ET. Emceed by “Titan Of Trivia” Zip
Rzeppa, the show will feature a celeb-
rity guest host each week; (314) 997-
3433.

Industry

® HAIDEE CALORE — Convention
Management Group Inc. VP — has
been named Sr. VP/Conventions & Ex-
hibitions at the NAB, effective Novem-
ber 14. She succeeds RICK DOBSON,
who joins Atwood/Galaxy as Exec. VP/
Marketing.

® JERRY BERKOWITZ segues to The
Box as Director/Marketing. He exits
marketing and creative firm Parham
Santana, where he served as VP/Sales
& Marketing.

a

Van Zeebroeck

Berkowitz

® JOHN VAN ZEEBROECK has been
elevated from VP/Finance to VP/Oper-
ations at MCA Concerts Inc.

® DANA MILLER, Co-Chairman of En-
tertainment Radio Networks, has been
elected Board Chair of AIDS Project Los
Angeles.

Interep
Generates
New Business.

Are You Getting
Your Share?

PROS ON

THE LOOSE

Kris Abrams — PD/MD
WiVYlJacksonville (716) 472-
8527

Sam Gennawey — Director/
Marketing WKQX/Chicago
(312) 3621987

Chopper Harrison (aka
David Martin) — Mornings
KKZR/Houston (713) 4975323

Alan Hoover — PD WRHT/
New Bern (919) 808-2679

Rich “Brother” Robbin —
PD KCBQ/San Diego (619) 226-
2400

Marriages

Mercury Records Local Pro-
motion Manager/San Francis-
co Dan Phippen to Bill
Graham Presents staffer
Lauren Brooks, October 1.

Births

Arista Records VP/Rock
Promotion Steve Schnur, wife
Christal, daughter Austin
Laura, October 31.

Arista Records act Brooks &
Dunn member Ronnie Dunn,
wife Janine, daughter Haley
Marig, October 28.

WRMF/West Palm Beach
PD Russ Morley, wife Cindy,
daughter Noel Alexandra, Oc-
tober 26.

Entertainment Marketing
Group Los Angeles Director/
National Radio Marketing
Keith Ostrow, wife Brenda, son
Ryan Joseph, October 26.

WYMG/Springfield, IL mid-
day talent Peter Stott, wife
Sheila, son Alexander Justice,
October 15.

Condolences

Singer Wilbert Hamison, 65,
October 26.

Veteran rock saxophonist
Lee Allen, 67, October 18.

Changes

AU: Attorney Ed Vrdolyak is
named morning man at W.JJI/Chi
cago ... Nancy Alexander joins
WUSA "Tampa’s *‘Bob & Judd’* morn-
ing drive show . . . Former KSTP/Min-
neapolis Promotion Director Kelley
Wallace crosses the street for part-
time duties at WLTE . . . Onetime
KQKS/Denver programmer Craig
Jackson joins crosstown KOSI for
middays . . . WYSR/Hartford moves
MD Ron O’Brien from evenings to
middays and adds Todd Simmons to
the evening slot . . . KSSK/Honolulu
VP/Community Affairs Linda Coble
Is named News Director; ‘“‘Perry &
Price” morning show producer Baron
Baronza celebrates his 10th anniver-
sary at the station . . . WNJY/Lafa-
vette, IN PD/morning man Dave
Linden returns to the desert to do
evenings at KEZN/Palm Springs, CA
... WHMS/Champaign, ILs revised
lineup includes: PD Paul Kraimer
(mornings); Bob Jackson (middays);
MD Rick Ewing (afternoons); Jay
Cee (cvenings); Scott Black (over-
nights).

Classic Rock: Jody Williams
Joins CIKR/Winnipeg for afternoons.

Country: WGTY/Nork, PA boosts
Cougar Michaels from evenings to
Asst. MD/afternoon driver.

Rock: KLOS/Los Angeles
welcomes tformer KCQR/Santa Bar
bara staffer Kelly Cox for parttime air
work . . . WRCX/Chicago has two
new airstaff additions: Mark Zander
segues from Major Broadeasting’s
“The Exxit’" to Sunday nights; Dave
Robbins is the new Saturday morn-
ing talent . . . Mark Erickson moves
from parttime to overnights at KBER/
Salt Lake City, replacing the exiting
Scott Woodmansee.

Industry: John Gilchrist and
Robert Lippman have been named
AEs at D&R Radio/New York . . . Ma-
Jor Market Radio Sales/Seattle taps
Laura Resendes as AE . . . Maryann
Godeanu is upped to Credit Manag-
er/Station Representative of the Inter-
ep Radio Store’s Financial Services/
Network Operations David
Morganlander is promoted to Jr. AE
of Internet/New York’s Specialized
Agency Division.

R e e U T B

ry Storch.

CBS Conventioneers Sing The Blues

During the recent NAB Radio Show, CBS Radio hosted a party for more
than 800 guests at L.A.’s House Of Blues. Enjoying the sounds of quitarist
Buddy Guy are (I-r) CBS Radio Networks VP/Sales Dick Silipigni, Watkins
Manufacturing Corp.’s Jane McKahan, CBS Radio Sports anchor Greg
Gumbel, and CBS Radio Networks Westem Regional Sales Manager Lar-

In the FIRST HALF of 1994 alone, INTEREP
generated $25 IIlilliOIl in NEW BUSINESS

for national spot radio.

And that’s on top of a $26 Million record year in 1993!
We’re making radio the media choice of the ‘90’s.

We’re doing it with:
¢ Radio Marketing Specialists

e Format Networks
e Brand Specific Networks

e Sales & Management Training

Get Your Share!

Call 1-800-INTEREP

(467-3737)

THE DIERE}AKXJ)I() STORE

Selling Today...Innovating for Tomorrow

WWW americanradiohistory-com
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100% Guaranteed
Ratings Increase

Don’t you sometimes wish there were surefire answers to improve ratings — moves you
could make in your programming, image-building, or contesting that you could absolutely
count on to create a major success? Well, there may be no absolute guarantees in life, but
there are good solid answers. You know that, of course, by seeing people around you who
have obviously found those answers. Stations like KCBS in Los Angeles going from #21
to #3 in adult ratings in a year or, for that matter, WSIX in Nashville now up to a soaring
20.2 in adults 25-54. As well as 104.6 RTL Berlin, which went from nowhere to #1*.

The trick is there is no one answer that works everywhere all the time dependably, but
there are answers for your specific situation that you can find by using today’s latest
technology in attitudinal research, perceptual research, usage/taste correlation, advanced
strategic warfare, and brand development. And no company-worldwide—is more capable
of helping you find your answers than us.

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World’s Foremost Strategic Advisors To Radio

2601 Fourth Avenue, Suite 250 ¢ Seattle, WA 98121 « (206) 443-3888
Now an employee-owned company.

*Spring 1994 Arbitron. A25-54, AQH share, M-S, 6A-12M. Media Analysis Study. Feb. 1994. Persons 14-49.
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R& R OVERVIEW

Corporate America’s Top 10 Catchphrases

orporate America thrives on
buzzwords, especially those
management gurus who seek
to create the phrases that could pro-

pel their latest how-to dictums to the
top of the bestseller lists.

Writing in the Wall Street Journal,
Hal Lancaster has compiled the Top
10 catch-phrases currently being ban-
died about America’s corner offices
— and has delineated some of the
pitfalls associated with each.

Thinking Out Of The Box: This
refers to creating new processes, not
Just refining old formulas. However,
challenging your bosses’ processes
is risky. Breaking one set of rules may
bring you into conflict with another,
greater set of rules and could put you
1n a precarious position.

In Alignment: In an age of cor-
porate cutbacks, this means retaining
a workforce whose values and atti-
tude are compatible with the com-
pany’s. The problems begin when
you’re telling your staffers to become
out-of-the-box thinkers too. Mixed
messages always cause confusion.

Empowerment: This refers to
placing decision-making as close to
the customer as possible. However,
bosses raised on control often can’t
yield the reins, and employees used
to being blamed for errors frequent-
ly won’t pick them up.

Constant Whitewater: Adapted
from river-rafting, this refers to man-
aging in an era of mergers, cutbacks,
and the like. Managing in the mid-
dle of turbulence is exhilarating, but
it takes a lot out of people. If this is
your management style, make sure

DATELINE

® November 3-6 — Philadel-
phia Music Conference. Penn
Tower Hotel, Philadelphia.

1995:

® January 29 — Super Bowl
XXIX. Joe Robbie Stadium,
Miami.

® January 30 — 22nd Annual
American Music Awards.
Shrine Auditorium, Los
Angeles.

@ February 1517 — Broadcast
Cable Credit Association Sem-
inar. Scottsdale Hilton,
Arizona.

® February 1619 — RAB '95
Mktg. Leadership Conference
& Exec. Symposium. Loews
Anatole, Dallas.

® February 22-25 — 37th An-
nual NARM Convention. San
Diego Marriott & Convention
Center.

® February 25-26 — Dan
O'Day’s PD Grad School. Rad-
isson Hotel & Suites, Dallas.
® March 1-4 — 26th Country
Radio Seminar. Opryland,
Nashville.

® March 23 — 11th Annual
NABOB Communications
Awards Dinner. Sheraton
Washington Hotel.

® April 1013 — 73rd Annual
NAB Convention. Convention
Center, Las Vegas.

® May 19-24 — 18th Annual
NABOB Spring Broadcast
Mgmt. Con. Frenchman’s Reef

Resort Hotel, US. Virgin
tslands.
® June 511 — International

Country Music Fan Fair. Ten-
nessee State Fairgrounds,
Nashville.

® June 22-25 — National
Association of Radio Talk
Show Hosts Convention. Sher-
aton Astrodome, Houston.

® June 23-24 — Bobby Poe’s
Pop Music Survey Radio/Rec-
ord Seminar. Sheraton Pre-
miere, Tysons Corner, VA.

® July 1216 — Upper Midwest
Communications Conclave.
Downtown Marriott, Min-
neapolis.

you set aside some time for rest and
recreation or your mental and physi-
cal health may suffer.

Face Time: This concept equates
time spent in the office with career
success. Nevertheless, these hard-
driving strivers are often outper-
formed by employees who know
how to balance work and play. You
should also be aware that just because
someone is the first in and last out
every day, doesn’t mean he or she
accomplished anything during those
long hours.

Disconnect: Taken from comput-
er jargon, this is just a polite way to
express a breakdown in communica-
tion. However, ignoring the situation
could lead to a more serious prob-
lem.

Derailment: This refers to getting
knocked off the fast track. Some-
times this comes from taking on a
rival who has more clout. Other times
it happens when a brilliant salesper-
$on or programmer gets promoted to
amanagerial position, but persists in
thinking and acting like a saleperson
Or programmer.

Delayering: Instead of cutting
back employees everywhere, this
buzzword refers to the process of
eliminating an entire level of work-
ers — usually middle management.
Atbest, this is the byproduct of tech-
nological advances that make mid-
dle managers’ skills redundant. At
worst, it’s just a fancy word for cost-
cutting.

Core Competencies: Corporate
cutbacks have placed a premium on
generalists — managers who have
the planning, communications, and
leadership skills that allow them to
see the big picture — leaving spe-
cific skills to be acquired as needed,
either from outside the company or
via temps. Teamwork, quality, and
service are the core competencies
currently in demand. Nevertheless,
just because everyone wants people
like this, there are precious few of
them around.

In Transition: Simply a polite
way to say “unemployed.”

“l can remember when all we needed was someone who could carve and
someone who could sew.”

New Radio-Friendly
Holiday Gift Ideas

nce again, the holidays are looming and the idea of finding the perfect
gitt for your favorite Du, PD, or GM is not a pleasart one. Well, you're

sure to be singing “Jingle Bells” — once you get a look at the goodies
that Chicago-based 25-year broadcast veteran Chuck Buell has discovered
in various specialty catalogues.

For instance, there’s the “I'm Talking And | Can’t Shut Up!" T-shirt (various
sizes, $26). This not-so-subtle message covers the entire front in large red,
green, blue, and orange accented letters. Available from the Westerly, RI-
based Paragon fall '94 catalogue; (800) 343-3095.

Miniature microphone pins — cast in solid pewter — designed after the
old RCA 44B/BX and 77D/BX or the Electro voice RE 20 and Shure FM-58
models ($7.95; identically styled earrings, $14.95) will please that air talent or
engineer who's a stickler for explaining his profound product knowledge by
name-dropping manufacturers. Available from the West Lebanon, NH-based
Music Stand late-summer ’94 catalogue; (800) 717-7010.

Tie One On

Dress up an outfit for personal appearances with the “Radio Days Fashion”
tie, designed by Nicole Miller ($55). This colorful accessory highlights radio
icons, including a CD, cassette, batteries, concert ticket, and a radio dial.

How about a littte something for that nice account exec, who's wrangled all
those personal appearances for you? Try RCA Victor’s “His Master's Voice”
Nipper nostalgic advertising signs ($22), nine and 12-inch Nipper dog ceramic
statues ($48 and $65, respectively), or an old-fashioned Nipper dog bank ($35).
Available from the Deer Park, NY-based Sound Exchange; (800) 521-0042.

Is your GM an art lover? The Exchange also offers a vintage RCA-type
ribbon microphone wall sculpture in silvertone brass-plated steel, backed with
three large black music notes ($225). And for the world’s oldest living hippie
onyourfist, check out the framed Woodstock commemorative collection, which
spotlights an authentic one-day ticket, a gold “record,” and the story of Wood-
stock 1969 ($165). Or perhaps the assortment of music and radio items like
nicely framed rare rock concert tickets from Jimi Hendrix and Led Zeppelin,
et al,, or a tie designed by Grateful Dead head Jerry Garcia, are more your
style.

If ali else fails, you can invariably fall back on a late-night raid of your sta-
tion’s promotion items. Or dress up your wrapping paper with leftover bumper
stickers!

“Not Your Typical Research Geeks...

They’re Radio Guys.”*

Contact Mike Henry to discuss research
options for your station.

(303) 922 5600
fax 922 1589

And Paragon Is Not Your Typical Radio
Research Firm Either.

Paragon approaches each client fresh, with no “agenda” or pre-conceived
ideas. The research is our guide. Our in-house interviewing helps us
maintain the high integrity of information that is our trademark. And our
hands-on radio experience helps us translate your research into an effective
strategic action plan for programming and marketing. This is the foundation
of our clients well-known success; let us be a part of your success, too.

R E S

Mike Henry

© PERCEPTUAL STUDIES

e Aupitorium Music Tests

® AupITORIUM FORMAT ANALYSES
» TRACKING STUDIES

*Ed Levine,
noted radioc mogul

WAAMWN A ericantachiobhtetorr-com
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best quality, fast service, lowest prices,
no hiddzn costs (full disclosure pricing).

““! FOR ALL OF YOUR HOLIDAY |
 GIFT-GIVING PROMOTIONS

! {FLYERS » TATTOOS * KAN KOOLERS « LIGHTERS *
L3 KEY CHAINS « BEVERAGE WRENCHES » TOWELS -
. FANNY PACKS * YOYOS * ICE SCRAPERS *

: | SUNGLASSES  BALLOONS » STICKERS * DECALS -
T-SHIRTS * JACKETS + WATCHES « MUGS
GLASSES * PENS + SQUEEZE BOTTLES ¢ HATS
7| visors BTN TIEKNIR surioNs
‘4 - LETTERDPENERS - SWEATSHIRTS + AND MORE

-

LEE ARNOLD PROMOTIONS
(414) 351-9088 + Fax (114) 3516097 [\
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100 INCREDIBLE KIDS ' 21 DIFFERENT VIGNETTES
CONTEMPORARY CUSTOM JINGLE
__ AWESOME PRODUCTION ' _SELL
"I tripled my investment the first year!"

"These things are so good, | un them in
programming instead of spot breaks!"

"We got 10,000 in just 4 weoks
from Nowest Bank!"

Call (719) 531-7527

TO GET YOUR FREE DEMO & INFO PACKET

Pﬂ 74

"RONM A CHILD'S HEAR
i e S

Three market-exclusive formats
A/C & Air 18-36 hours
News/Talk o Air 18-28 hours

Oldies & Air 18-24 hours

CHRISTMAS
ON MUSIC ROW"

Expanded to 14 hours, this Country
Radio Holiday special is on CD and
features brand new Christmas music for
1994. Each hour is hosted by a different
Country superstar and the program
feautures over 60 guests and 150 songs.

Produced in Nashville by:

RON HUNTSMAN
ENTERTAINMENT MARKETING, INC.

| “Simply the best Country Christmas programming ever i

produced.” —Bob Moody, WPOC - Baltimore, MD

Call 615-255-1100 For Rates & Availability

§ |
Get behind the Country
Music scene of 1994 with host

Lon Helton.

Dur cmnual recap of the
yec includes some of
Nashville's brightest stars
reflecting on what 1334 meamt
to them.

A 4-hour audio scrapbook
for your listeners!

(SJs cross country
1-212-679-3200 (EXT

“Quality programming
and a quality
product.”
WXYT-AM Dectroit

“A great show!
We had greai feedback
from our listeners.”
WLTE-FM Minncapolis

“Our listeners were
impressed. So were we!”
WMGF-FM Orlando

“The best of old and
new music. Great!”
WBAL-aM Baltimore

“We could let our staff
off without compromising
our programming.”
KOIT-A/F San Francisco

“It’s a great program.
You keep getting
better every year!”
KXKL-A/F Denver

MShowcase -

RATHIS GFTT

i~ THE MAGIC OF CHRISTMAS
2, CHRISTMAS INTHE AIR

" CHRISTMAS IN THE COUNTRY

412 Hours e All Formats

ahr E'I'] L15I| -.:

UNWRAP YOUR DEMO TODAY
800-231-6100

Christmas

PRODUCTION MUSIC

Breeze thru the season with 120 fresh new
©0s, : , & . LOtS tics, lots of
composers, lots of variety. Contemporary, trad
tional, humorous, dramatic, bright, warm, friendly, §

rockin, classical, and more. CALL FOR A FAX

REPORT LISTING ALL CD CUTS, RATES, etc

FREE DEMO: 1-800-247-5317

20 additional CDs
FAX 210-641-7455
4766 Research Bivd
San Antonio, TX 78240

“A class operation.
The satellite feed
sounded perfect.”

WPCH-FM Auanta

“We like the fact that
you deliver on satellite.
You’re easy to work with.”
WBZ-AM Boston

“A great holiday treat
for our audiences!™
KXL-A/F Portland

“Thanks for a formidable
Christmas music service!”
WVTY-FM Pittsburgh

“Congratulations or
the Christmas specia'!
It was outstanding '™
WLTF-FM Clevelandd

“We received many
complimentary calls during
and after the special!”
WMGS-FM Wilkes Barre

o Satellite-delivered & Call for your 1994 Demo

. Of

1
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R&R OVERVIEW

From Generation X
To ‘Generation Next’?

hite Rolling Stone's “Gen-
eration Next” special fea-
tures interviews with 15 of

the brightest stars in today’s musi-
cal firmament — including Black
Crowes motormouth Chris Robin-
son, Bjork, Gang Starr rapper
Guruy, Paul Westerberg, Soul Asy-
lum mainman Dave Pirner, Lenny
Kravitz, Lemonheads head Evan
Dando, Moby, Spin Doctors sing-
er Chris Barron, and Meat Pup-
pets bassist Cris Kirkwood —
these are the most notable quotes:

Green Day frontman Billie Joe:
“People suddenly think of you as
this voice of a generation. And you
kind of go, ‘Huh? Alll was doing was
pulling my pants down — more like
the butt of a generation.”

Tori Amos: *} think all the boys
that write the screaming stuff would
write the best love songs. Because
they have the most to hide.”

R.E.M. vocalist Michael Stipe:
“It's so much easier to write about
angst and anger and fear and
fucked-up feeling than to write about
intense happiness. Happiness just
sounds dorky.”

Smashing Pumpkins leader Bil-
ly Corgan: “There's definitely a
handful of people that have the tal-
ent to have a 10- or 15-year career.
Whether they have the mental
gumption to go though it all is an-
other question. At some point, Trent
Reznor can't be the angry guy in
the fish-net stockings.”

Red Hot Chili Peppers bassman

Motown In
‘Smithsonian’

he Smithso-

nian sports a
10-page feature
on the halcyon
days of the Mo-
town label, where-
in Berry Gordy
recalls that when
members of the
Detroit Symphony
Orchestra were
first asked to play on Motown ses-
sions, they balked at the unusual ar-
rangements. He told 'em: “I don't
care about the rules because | don't
know what they are.”

No Biz Like Show Biz

The Globe reports that record la-
bels are “tripping over themselves”
to sign the unknown band Dogstar
— because the bass player is
Keanu Reeves!

Meanwhile, People notes that
Frank Sinatra is negotiating with
the NYC-based Silk Club to produce
scarves with Frank's likeness on
them — with plans to sell them for
$75 apiece at his concerts.

Finally, the National Examiner
lists what some of the items recent-
Iy auctioned off by the Conway
Twitty estate fetched, ranging from
the movie script for 1959's “Sex Kit-
tens Go To College” ($1800) to the
suit he wore the day before he died

Berry Gordy

Flea: “Any guy who was ever in a ($7000).
popular band wanted to get his dick "
sucked and make money — except Catch 0’ The Day

Tom Petty tells Newsweek about
growing up in Gainesville: “We did
things like go get crawfish out of the
sewer. We'd make bamboo spears
and try to nail these crawfish. | re-
member my mom: ‘Jesus, he’s been
in the sewer all day!” We were real-
ly proud of this bucket of crawfish,
and she’s going, Throw them away!
| don’t want them anywhere

for maybe Morrissey.”

Career Opportunities

Profiled in People, multiplatinum
record producer David Foster tatks
about how his children’s nanny —
a 25-year-old West African musician
named Kofi — will see his own
Christmas reggae album released
this month: “Y've already had a few

people ask if they can be our nanny ~ @round!”
too. They'll drive the kids — if I can e, .
get them a record deal.” Wailin’ Jennings

It Takes Two

fter 24 years of marriage, Neil

Diamond is divorcing his sec-
ond wife, Marcia (Time, Newsweek,
Star, National Enquirer),

Elton John's new boyfriend is a
24-year-old “Mr. Hotlanta Internation-
al '94” beauty contest winner (Star). .

The Star also reports that Wy- Sober. mng "muyht
nonna has recorded a duet with dis- Los Angeles features nine pag-
graced gospel star Michael Eng-  es onRick James, interviewed from
lish—the married vocalistwhoad-  prison: “Me and Steve Tyler were
mitted to having an affair with gos-  inrehab together. We've beenin re-
pel singerMarabeth Jordanthatre-  hab twice together, and I'm so
sulted in her pregnancy —inan ef-  pissed! He's staying sober, and I've
fortto introduce him tothe pop mar-  relapsed left and right.”
ket.

Waylon Jennings tells the Na-
tional Examiner what he thinks
aboutGarth Brooks: “He’s the luck-
iest 5.0.b. in the world. He's got
more out of nothing than anybody !
can think of. He sounds like Mr.
Haney on ‘Green Acres!"™

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

TOP TEN SHOWS
OCTOBER 24-30

1 Home Improvement

2 Grace Under Fire

3 60 Minutes

4 Seinfeld

5 Roseanne

6 NYPD Blue

7 NFL Monday
Night Football
(Oilers vs. Eagles)

8 Ellen

9 Movie (Monday)
(“Danielle Steel's
Family Album,” Pt. 2)

10 Chicago Hope (Sunday)

Source: Nielsen Media Research

All show times are EST/PST unfess
otherwise noted; subtract one hour for
CST. Check listings for showings in the
Mountain time zone. All listings subject to
change.

COMING NEXT WEEK

Friday, 11/4

® Clint Black, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).

® Dick Dale sits in with the
band on “Late Show With David
Letterman” (CBS, 11:35pm).

® Megadeth, “The Jon Stew-
art Show" (syndicated; check
local listings).

® Black 47, “Late Night With
Conan O'Brien” (NBC, 12:35am,
Saturday).

® Eric Clapton, “ABC In Con-
cert” (check local listings).

Saturday, 11/5

® Brother Phelps, Vince Gill,
and Pam Tillis perform on “The
Road,” an hourlong syndicated
series (check local listings).

Sunday, 11/6

® Andrae Crouch co-stars in
TNT's “In Search Of Dr. Seuss,”
a two-hour made-for-cable spe-
cial (check local listings).

® Kenny Rogers guest-stars
on ABC’s 30-minute “America’s
Funniest Home Videos” (7pm).

Monday, 11/7
® Tracy Byrd, “Music City To-
night.”
® Amy Grant and Vince Gill
perform together on “Jay Leno.”
® Barry White, “David Letter-
man.”

Tuesday, 11/8

® Boyz Il Men guest-star on
“The John Larroquette Show”
(NBC, 9:30pm).
® Compulsion, “Jon Stew-
art.”

® Paula Cole, “Conan
O’'Brien” (12:35am, Wednes-
day).

Wednesday, 11/9

® Larry King competes on
the celebrity edition of “Jeopar-
dy!” (syndicated; check local list-
ings).

® Sting, “David Letterman.”

* Pam Tillis, “Conan O'Brien”
(12:35am, Thursday).

Thursday, 11/10

® Boyz Il Men perform on
Fox's “New York Undercover’
(9pm).

® Mary Chapin Carpenter,
“Jay Leno.”

* Robbie Robertson, “David
Letterman.”

® proclaimers, “Conan
O'Brien” (12:35am, Friday).

MEDIA
7

WEEKEND BOX OFFICE
OCTOBER 28-30

1 Stargate (MGM)*  $16.65

2 Pulp Fiction $5.69
(Mirammax)

3 The Specialist $3.96
(WB)

4 LoveAffair $3.61
(WB)

5 The Road To $2.58
Wellvllle (Columbia)*

6 The River Wild $2.56
(Universal)

7 Little Giants $2.30
(WB)

8 Wes Craven's New $2.00
Nightmare (New Line)

9 Forrest Gump $1.86
(Paramount)

10 Silent Fall $1.53
(wB)*

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“The War,” starring Elijah Wood
and Kevin Costner. The film's
forthcoming MCA soundtrack
spotlights vintage tunes by the
Band, Aretha Franklin, Janis
Joplin, Diana Ross & The Su-
premes, Cat Stevens, and oth-
ers. Excerpts from Thomas
Newman's score round out the
album.

Also opening this week is
“Double Dragon,” starring Rob-
ert Patrick and Scott Woif. The
film's forthcoming Milan sound-
track features songs by Coolio,
the Farm, Crystal Waters, and
more. Original music by Jay Fer-
guson completes the package.

NEW THIS WEEK

® BILLY RAY CYRUS: ONE

ON ONE (PolyGram)

This 25-minute package
chronicles the artist's career by
documenting his everyday life
and showcasing performance
clips from his various concert
tours. Selections include “Achy
Breaky Heart,” “Wher'm | Gon-
na Live,” “These Boots Are
Made For Walkin’," and more.

® THE FLINTSTONES (MCA/

Universal)

The B-52's perform as the
“B.C.52's" in this feature film,
which stars John Goodman
and Elizabeth Perkins as that
modern stone age family and
Rick Moranis and Rosie O’'Don-
nell as Barney and Betty. The
band also contributes two songs
to the movie’'s MCA soundtrack
("MeetThe Flintsones” and “The
Bedrock Twitch”); cuts by the
Crash Test Dummies, Green
Jelly, Stereo MC'’s, and others
round out the LP.

® WITH HONORS (WB)

This feature film — starring
Joe Pesci, Brendan Fraser,
and Moira Kelly — carries a
Maverick/Sire/WB soundtrack
with Madonna's “I'll Remem-
ber,"” as well as tracks by the
Cuit, Grant Lee Buffalo, Lind-
sey Buckingham, and others.
Cover tunes by Duran Duran,
the Pretenders, Belly, and Lyle
Lovett complete the album.

MUSIC & MOVIES

CURRENT

® PULP FICTION (MCA)

Single: Girl, You'll Be A Woman Soor/Urge Overkill

Other Featured Artists: Al Green, Dick Dale & His Del-Tones
® THE SPECIALIST (Crescent Moon/Epic ST)

Singles: Turn The Beat Around/Gloria Estefan

Real/DonnaAllen

Other Featured Artists: Jon Secada, Miami Sound Machine

® THE RIVER WILD (RCA)

Featured Artists: Cowboy Junkies
® FORREST GUMP (Epic Sounditrax)

Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane

® SILENT FALL (Morgan Creek)

Single: Healing/Wynonna & M. English (Curb)
Other Featured Artists: Stewart Copeland

® ONLY YOU (Columbia)

Single: Once In A Lifetime/Michael Bolton
Other Featured Artists: Louis Armstrong, Ezio Pinza

® JASON'’S LYRIC (Mercury)

Singles: U Will Know/B.M.U.

If You Think You're Lonely .../K-Cl Hailey
Other Featured Artists: Ahmad, Tony Toni Tone, Oleta Adams

® | LIKE IT LIKE THAT (Columbia)

Single: Try A Little Tenderness/Barrio Boyzz
Other Featured Artists: Cypress Hill, K-7, Lighter Shade Of Brown
® NATURAL BORN KILLERS (Nothing/Interscope/AG)

Single: Sweet Jane/Cowboy Junkies

Other Featured Artists: L7, Nine Inch Nails, Peter Gabriel

® CLERKS (Chaos)

Single: Can't Even Tel/Soul Asylum

Other Featured Artists: Alice In Chains, Bad Religion

® THE SWAN PRINCESS

COMING

Single: Far Longer Than Forever/Belle & Osborne (Sony Wonder/550)

® ALOW DOWN DIRTY SHAME

Single: Shame/Zhane” (Hollywood/Jive)

* S.FW. (A&M)

Featured Artists: Hole, Soundgarden, Radiohead

WWW americanradiotistorrrem
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Overlook Oversell, Preempt Preemptions ...
Revenue Management Provides A Better Way

ith the old paradigm of oversell and preemptions,
broadcast properties can be sure of only two things: a
decrease of total revenues from a fixed amount of
commercial inventory and an iicrease in operational and organ-

izational costs.

Oversell and preemptions are a
pricing paradigm run amok. Though
it solves fewer and fewer pricing
problems, this paradigm trudges on
because of media properties’ reti-
cence for improvement.

Proper revenue management will
reduce —and in some cases elimi-
nate —oversell. Good practitioners
of revenue management always
strive to have excess inventory right
up until the broadcast date to accom-
modate the last-minute advertising
agency or retail customer.

They do this by limiting the number
of discount or low cost-per-point buys
as applicable for a given week and time
segment. Often these stations will tum
down a business opportunity weeks in
advance to ensure it will have enough
inventory to accommodate the last-
minute advertiser.

Penalties Of Oversell

Though oversell sometimes can’t
be avoided, its high costs should mo-
tivate an organization to do every-
thing possible to reduce its likeli-
hood. Here are specific areas where
oversell penalizes an organization:

High-yield spill: This price dif-
ference between the low- and high-
yield customers is experienced when
we sell someone at $100 —but can’t
accommodate other advertisers at
$200 because of oversell.

Customer goodwill: Oversell re-
duces the organization’s credibility
and detracts from the company’s
overall marketing image. Customer
resale becomes difficult as a result.

Operational disruption: Over-
sell creates internal organizational
problems, such as drops in produc-
tivity and efficiency.

Estimating Oversell’s Cost
Oversell costs the broadcast indus-
try an estimated $500 million per
year (see “The Broadcast Cost Of
Oversell”). To estimate what over-
sell costs your organization, first de-
termine the number of oversold ads
each year. Multiply that number by
the difference in your top and dis-
count rates to come up with a rough
estimate of your high-yield spill.

64

66)

By Shane Fox

*Inadequate management incen-
tives. It looks “better” if you over-
sell, as opposed 1o explaining why
inventory went unsold.

It's common for oversell-related costs to reach
several hundred thousand dollars for average-
size stations. For larger properties, it could
mean millions.

Now factor in customer dissatis-
faction. Look at the accounts where
oversell has occurred. You probably
will find many of them haven’t re-
turned to previous levels, if they’ve
returned at all. Take a percentage of
that total —a good estimate is 50%
—and add that to the total above.

Next, calculate your operational
disruption costs. Take the number
of “person-hours” spent per year on
oversell, from the GM down to the
administrative assistants. Then ap-
proximate those employees’ average
“hourly” compensation. Multiply the
two together to get your estimate,
then add that to the aggregate total
above.

Finally, measure productivity
costs. The time spent on oversell pre-
sumably could be used on more ben-
eficial projects. Think of this as a
resource in person-hours — an or-
ganization would expect to receive
its person-hour resource investment
back, but most would want more than
aone-to-one return. To calculate this,
multiply your new aggregate figure
by some factor greater than one.
Now you have a rough measure of
productivity losses due to oversell.

It’s common for oversell-related
costs to reach several hundred thou-
sand dollars for average-size stations.
For larger properties, it could mean
millions.

Reasons For Oversell
Even the most astute yield man-
agement strategist armed with the
latest whiz-bang algorithm will ex-
perience oversell at some point.

Some reasons:

*Little or no research

*No real revenue-management
system or concepts in place

Preemptability ignores a customer’s price
sensitivity, needs, and values. Media properties
worldwide are shifting to the revenue
management paradigm because no such
limitations exist.

99,

99

Remember: Even if overall sta-
tion demand is weak, certain time
segments or programs may experi-
ence consistent oversell — and the
same types of costs apply.

Overselling Vs.
Overbooking
The airlines —which have the
most sophisticated reservation and
yield management systems —over-
book certain flights every so often.
But that’s different than overselling.

The airlines overbook flights on
purpose because their information
technology allows them to monitor
and adjust pricing to keep pace with
demand continuously. They can es-
timate oversell probabilities well in
advance of flight time, thereby direct-
ing them to adjust prices according-

66/

TING

was $781.

radio and TV.

is like a sick person using an antihis-
tamine to cure a sinus infection: The
antihistamine will remedy the snif-
fles temporarily, relieving the symp-
toms of the illness. However, the
antthistamine doesn’t deal with the
real problem —the infection itself.

To get well, the person needs an
antibiotic, something that will make
the illness go away. Revenue man-
agement should be considered an
antibiotic for stations that regularly
use preemptability as their “antihis-

Good practitioners of revenue management
always strive to have excess inventory right up
until the broadcast date to accommodate the
last-minute advertising agency or retail
customer.

¥

ly and assess cancellations or no-
shows.

Most industries effectively using
yield management prefer to turn
away a low-yield customer and risk
spoilage rather than experience high-
yield spill and incur the oversell
costs. Without revenue management
—and structures to evaluate histori-
cal information and interpret that in-
formation into actionable price deci-
sions —oversell periods will occur
on a regular basis.

The Preemptability Tactic
Broadcast preemptability was de-
veloped to counteract oversell and
reduce spoilage. But is using pre-
emptability as a “condition of sale”
really in a station’s best interest?

Don’t confuse this tactic with yield
management. Using preemptability
as a substitute for yield management

- WA eEesrTrache s to o

m

tamine” for inventory oversell and
spoilage.

Information & Pricing

Sellers preempt all or part of an
advertiser’s schedule because they're
unsure as to whether a discount
should have been given in the first
place. The seller didn’t have enough
information or know how to arrive
at that customer’s price.

Information and pricing are really
revenue management issues. By not
knowing the appropriate price to
charge for commercials and not hav-
ing enough information to act, the
seller attaches this condition of per-
formance on the sale:

“I'will sell to you at this price, but
I’m unsure if I can actually deliver
what you want —someone else may
come along later and pay me more
for those commercial slots. If that

The Broadcast Cost 0f Oversell !

s of May 31, 1992, the U.S. housed 9640 com-

mercial radio stations and 1138 commercial broad-

®cast TV outlets. According to NYC-based Me-

Cann-Erickson, commercial radio’s 1991 total revenue
was $8.5 billion; commercial TV's was $25.4 billion.

it we assume 80% of that revenue was generated by 20% of sta-
tions, that translates into $6.8 billion generated by 1928 radio stations
and $20.32 billion generated by 228 TV stations.

To estimate oversell for the broadcast industry, approximate the total
number of commercials available for safe. Say there are 12 commer-
cials available for sale per hour in radio and 18 in TV. For the 1928
radio stations, that adds up to 152 million commercials available for
sale peryear, 26 million are available at the 228 TV stations.

Calculating REVPAD

Determine the REVPAD (revenue per available ad) for radio and TV
by dividing the total revenues generated in a year by the total number
of commercials available: Radio’s REVPAD was $44; broadcast TV's

Now estimate the broadcast industry’s oversell cost by muitiplying
the REVPAD numbers for radio as well as TV by the number of com-
mercials that weren’t sold because of oversell.

It a week's worth of inventory can't be sold because of oversell,
the cost to the broadcast industry per year is more than $500 million
per year, or 1.5% of the yearly total broadcast revenues for both

happens, I will replace some or all of
your schedule with another advertis-
er’s order because he was willing to
pay me more.”

This trains buyers that the value
of broadcast time is determined by a
de facto auction process, with clear-
ance and schedule performance as a
bargaining chip in negotiations.

Customer Service

It’s difficult to think of another in-
dustry which so readily attaches ac-
tual performance and delivery of ser-
vice as a condition of sale. What
would we think of an airline if it did
that? “Welcome to ‘Fly With Us’
Airlines, Mr. Zimmerman. We're
sorry, but we don’t have a seat for
you today. The rate on your ticket
now is too low. We gave your seat to
Mr. Jones because he was willing to
pay us more!”

The preemptability tactic is just a
disguise for the old “want it both
ways” train of thought. There’s still
revenue displacement with preempt-
ability, but it centers more on the low-
er-revenue-yielding customer and the
manipulations that occur when one
“resells” the same ad more than once.

Preemptability ignores a custom-
er’s price sensitivity, needs, and
values. Media properties world-
wide are shifting to the revenue
management paradigm because no
such limitations exist.

| Shane Fox is

1 COO at Maxa-
| grid Internation-
allnc. He canbe
contacted at (214)
241-2110 or (800)
M 899-4743. E-mail
¥ Compuserve
§ 74353,2607;
Internet
74353,2607@
compuserve.com
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“If I’'m Not
In Love”

“Let me spell it...M-U-S-I-C... this is
a great example of it. Top requests,
top sales, top call out...”

—Dave Shakes,
Operations Manager,
K101 Evergreen San Francisco

“In a field crowded with female
ballads, Kathy stands head and

shoulders above the rest.”

-Mason Dixon,
Operations Manager, WMTX Tampa

“When I first heard this song, I knew
it would be one of those songs that
stay on your playlist for 26 weeks.
This will be a library title that will
serenade many a bride in the

future.”
-Mike McVay, President, McVay Media

BILLBOARD MONITOR 28*
BDS SPINS NOW AT 640

R&R MAINSTREAM AC (D)
R&R HOT AC @)

MAINSTREAM CHR

AIRPLAY DATE NOV. 7

il

Record Rumors Run Rampant!

he record biz rumor mill went to 25-hour
days this week. Here’s the roundup on all

the rumors du jour.

o If Jeff Ayeroff & Jordan Harris hook up
with Sony Music, will they segue East Coast-
based Chaos to El Lay? Will they change the
name, too? Not a mumblin’ word outta Sony
Music, but they rescinded a press release that
would have announced West Coast Promo Dir.
Justin Fontaine’s elevation to VP/Pop Promo.
Stay tuned.

e |s former Elektra Chairman Bob
Krasnow thisclose to inking his own label deal
with MCA?

* Is Arista topper Clive Davis asking
$100 million over five years to renew his
contract with BMG?

* Will Viacom, 20th Century Fox, and
financier Ronald Perelman get together to get
into the record biz?

* |s RCA chatting up ex-Capitol Pres.
Hale Milgrim and noted artist manager
Michael Lippman for its presidential vacancy?

* Will Zomba/Jive honcho Barry Weiss
become VP/GM at Columbia?

By the time you finish
reading this sentence, 27-year
L.A. market veteran Charlie
Tuna will have resurfaced in
mornings at Country KiK-FM/
L.A.

Charlie Tuna

} Harrigan OM In OKC ‘

Former KFRG/Riverside-San
Bernardino PD/morning man Charlie
Harrigan becomes the OM at KXXY-AM &
FM-KTST/OKC. He succeeds Jay Phillips,
who exited some 30 days back. Harrigan
previously programmed KWTO/Casper, WY;
KFQD/Anchorage; WDAY/Fargo, ND; and
KEKA/Eureka, CA.

ST hears that Z100/NY honcho Steve
Kingston was on-hand to oversee
Shamrock’s flipping CR KZFX/Houston to a
Jacobs Media-consuited Alternative format
(see Page 3). No PD or staff — just a lotta
music, highlighted by a 107-minute music
sweep once a daypart.

Some of the verbal salvos lofted at
crosstown CHR KRBE: “KRB-wimpy,” “if a
radio station could have acne and braces it
would be KRBE,” and “Someone tell [KRBE
morning man] Sam Malone to stop sending us
his resume.”

Wisecracks aimed at AOR KLOL: “KLOL
stands for ‘old’ ... they just misspelled it,”

Rumors

* Will Atlantic/Nashville Northeast regional pro-
mo Patti Olsen become Dir/Nat'! Promo for RCA/
Nashville?

® With Radio One buying WKYS/Washington from
Albimar (see Page 6), will WERQ (92Q)/Baitimore
PD Russ Allen segue to WKYS or duopoly sister
WMMJ? (His hometown is DC and he's worked at
crosstown market leader WPGC.)

® Will ex-KYLD/SF PD Rick Thomas cop the
FM102/Sacramento PD slot?

AT AliIM tan:=1E10r=18182101101A1ES (01AYAISIR180]

“Here’s a lesson in Music 101 [KLOLs
frequency],” and “[KLOL morning team)]
Stevens & Pruett, too old to hear it anyway.”

Mary Turner will draw the

& | curtains on her radio career to
| devote more time to her
volunteer drug and alcohol
counseling efforts.

Mary Turner

Art Jaeger has been named Exec. VP/
GM for Priority Records.

Interesting to note that Sony Music and
MTYV this week signed a multiyear, global music
video licensing deal. This ensures Sony’s acts
will get worldwide video exposure on MTV,
while the major labels (Sony included) get on
with their plans to create a competing video
channel.

WIOQ (Q102)/Philly shifted emphasis
from Rhythmic to Pop at 7pm, Thursday (10/
27). Working under the new moniker
“Philadelphia’s New No. 1 Hit Music Station,”
all Q102 air talent remains aboard under PD
Gienn Kalina.

Incidentally, ST hears B96/Chicago
dance music/promo coordinator/wakeup asst./
weekender Jeff Andrews is set to join WIOQ/
Philly to produce morning madmen Eddie &
Jo Bo.

} EastWest, Elektra Exits ‘

in the wake of EastWest and Elektra's
promo staff consolidation and the Elektra
Entertainment Group formation (see Page 1),
several Elektra promo people have left the
building, inciuding Nat'l Dir/CHR Promo Tracy
Leshay, Dir/Alternative John Kohl, and local
reps Beau Siegel (Twin Cities), John Pernick
(Florida), Mike Murphy (Chicago), Sue Crowe
(SF), and Allison Smith (Boston).

EastWest promo reps on the beach: Natl
Dir/CHR Promo Gary Richards and Dallas
local Randy Smith. Meanwhile, EW L.A. rep
Mike Justin segues to Capitol in Chicago.

A&M Sr. VP/A&R David Anderle — a 23-
year label vet — has re-upped.

Urban AC KXTZ/Las Vegas flips to
Rhythmic CHR and the “94 Jamz” moniker,
under consultant Jerry Clifton.

After almost 50 years as a Spanish music
station, KWKWY/L.A. has shifted to a Spanish
Talk format.

“The Pete Rose Show” leaves Katz
Radio Group for SportsFan Radio Network,
where it'll begin airing between 7-9pm ET,
Monday (11/7). The show will continue to
emanate from the Pete Rose Ball Park Cafe in
Boca Raton, FL.

“We're going to do with Pete what ABC is
doing with the Fabulous Sports Babe,”
SportsFan Prez Kyle Heinrich told ST.

Continued on Page 23
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These Guys Got The Mental Picture

KKFR WAPE K105 POWER96
Ql02 KKRZ WZ0Q KGBY
STAR94  GIO05 Y100 WWNK

%JL & A VOIC TR
- r. for SIS NITRY

The new single and video S
4
Produced by JON SECADA & EMILIO B
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Continued from Page 20

Flinn Broadcasting's WNWz-AM/
Memphis LMA's crosstown Urban AC KFTH-
FM and begins an AM-FM simuicast of the
WDRE Modern Rock Network.

Emmis Rhythmic CHR KPWR (Power
106)/L.A. and ex-morning mouth Jay Thomas
(co-star of the CBS-TV sitcom “Love & War”)
have agreed to settle that breach-of-contract
suit stemming from when Thomas lost his radio
gig after a two-day suspension back in May
1993.

}Boyz Il Men Break Record ‘

Kudos 'n’ superlatives to Motown and
Boyz Il Men’s “'ll Make Love To You” for its
record-shattering 77th consecutive week at No.
1 on the CHR/Top 40 chart. The old record —
nine weeks — was set by Columbia and
Mariah Carey’s “Dreamlover,” back in '93.

Incidentally, “I'll Make Love To You” racked
up its 12th week at No. 1 on the Rhythmic CHR
chart, with the new Boyz I} Men single (“On
Bended Knee”) rising to No. 3 this week.

A hearty ST “welcome back” to Vankirk
Business Information President Clarke
Simmons, a Reserve Captain in the U.S.
Army. Simmons returned Tuesday (11/1) from
a 50-day mission in Haiti with the 450th Civil
Affairs Battalion, a special operations unit
attached to the 10th Mountain Division.

Sad to report that Atlantic VP/Promo Joe
lanelio passed away Wednesday (10/26) from
complications following a lengthy battle with
MELAS, a rare neurological disorder. A

Rumbles

® WZNF/Champaign, IL PD Roger “The Dodg-
er” Formanek exits to become PD at Alternative
KLZR/Lawrence-KC.

® Former KHEY-AM & FMand KPRR FM/E! Paso
Station Mgr. Harve Alan joins DeMers Programming
Media Consultants.

® WCIL/Carbondale names morning man/acting
PD John Riley PD.

® WPCM/Greensboro, NC PD Jim Howie be-
comes PD at WWQQ/Wilmington, NC. He replaces
Tom Burton.

® WUSN/Chicago late-night personality Ramblin’
Ray Stevens shifts to mornings. He joins J.D. Span-
gler and MD Trish Biondo, who'll have an expanded
role in the new “J.D. & Company” show.

® Ex-KXRX/Seattle moming team Robin Erickson
& John Maynard join CR KZOK for wakeups, replac-
ing the exiting Gary Lockwood.

® KKSN (Oldies 97.1)/Portland morning man Bob
Dearborn exits after just four weeks for budgetary
reasons. PD Phil West and afternooner Steve Lioyd
team up for wakeups.

@ Veteran talk show host Gene Burns exits WOR/
NY and the WOR Network.

® WYNY/NY Asst. Prod. Dir./night staiker Ray Ros-
si exits.

® Alternative convert KAMX-FMWAIbuquerque un-
veils its lineup: Ex-KATT/OKC afternooner Blake
“Bladerunner” Anthony joins for mornings, PD
Michael “Blade” O’Connor takes middays, WLRW/
Champaign, IL night slammer Scott Struber boards
for MD/afternoons, WPGU/Champaign afternoon
delight/Production Dir. Laurie Lapsa comes over for
nights, and KZRR/Albuquerque swingshifter/week-
ender Dana Rush cops the overnight nod.

® Jenifer Wilde exits momings at KEZL/Fresno
and middays at co-owned KFSO for Promo Dir. du-
ties at KROG & KBOY/Medford, OR. She'll also do
mornings at KROG.

® WACO-AM & FM/Waco OM/morning co-host
Zack Owen has been promoted to GSM.

4

o Bruce Reese rises to Bonneville International Radio
President

o Rick Blackburn elevated to Atiantic/Nashville President.

o Guy Black promoted to KKDA-FM/Dallas PD.

®Tom Poleman named KRBE/Houston PD.

q

o Jim Thompson appointed Group W Radio President.

@ Frank Oxarart named KCBS/SF VP/GM.

o Wanda Rames upped to Columbia Records Nat'l
Promo Dir/Black Music.

9

® Sam Kaiser elevated to Atlantic Records VP/Nat'l
Singles Promo.

@ Jim Hilliard promoted to John Blair & Co. Sr. VP

o Dave Anthony becomes WEEP/Pittsburgh PD.

4

o Lynn Tolliver takes nights at WJLB/Detroit.

4

® WO0X|/Atlanta hires Scott Shannon as PD, Don Benson
as Research Dir, and Coyote McCloud as night
Slammer.

® Bob Pittman named WMAQ/Chicago APD.

@ Dick Bozzi becomes KRTH/L.A. PD

memorial service is set for Wednesday (11/2)
at St. Ignatius on Park Ave. in NYC.

In lieu of flowers, the family asks that
donations be sent to: The Joe lanello Fund/
MELAS Foundation, c/o Dr. Salvatore
DiMauro, Columbia University Dept. of
Neurology, 630 W. 168th St, New York, NY
10032. Make checks payable to Columbia
University.

Similar condolences to the family and
friends of longtime music publishing giant and
veteran recordman Lester Sill, 76, who
passed away Monday (10/31).

Sill's career encompassed everything from
producer Lee Hazelwood's early Duane Eddy
hits to being the ‘les’ in Phil Spector’s Philles
label, prior to his spending years heading up
Screen Gems publishing efforts. He was a
member of ASCAP’s Board of Directors and
last supervised the Berry Gordy Company’s
publishing concerns.

} Clap For The Wolfman <

Wolfman Jack (aka
Robert Smith) is suing
@ California’s Republican
candidate for U.S. Senate,
Michael Huffington, over a
campaign ad that featured a DJ
named “Jackman Wolf,” who
| allegedly copied Smith’s
distinctive rasp and “wolf calls.”
Wolfman Jack Smith said he would've denied
permission to use his likeness had he been
asked. Aaah-oooo!!!

——AaAnn L amaricoanradinhictonLcom.
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Vince Gill

“House of Love”

AC CHART: DEBUT €p
MOST ADDED AC & HOT AC!

MOST ADDED CHR 30/26!
Including...
WPOW  KHTT
KUBE WNTQ
KKLQ  WWST
WKRQ  WVKS
WYHY WWCK
WGTZ KZII

and many more!

as featured in
the upcoming movie,

SPEECHLESS
starring Geena Davis

& Michael Keaton.

Exclusive management & direction:
Blanton/Harrel Entertainment.
RECORDS
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NEWS

Warner
Continued from Page 1

rently occupied by Waronker? Many
fingers point to Virgin Records Pres-
ident Phil Quartararo, but Quart-
araro declined any comment.

* Will Sire Records founder Sey-
mour Stein take control of Elektra
Records? Some reports indicate
Stein is having second thoughts about
a move that was thought to be a for-
gone conclusion just a few days ago.
An Elektra publicist said no an-
nouncement regarding Stein was
forthcoming as of R&R’s Tuesday
(11/1) evening deadline.

® What's the fate of Warner Music
U.K. Chairman Rob Dickins, who
reportedly was Morgado’s hand-
picked successor to Ostin? Published
reports said Dickins cooled his heels
in a New York hotel room last week
waiting for a congratulatory call from
Morgado that never came. Instead,
Dickins winged his way back to En-
gland to ponder his future.

The New Regime

In a prepared statement, Morris
said of Goldberg’s appointment,
“With the recent changes at Warner
Music Group and the ensuing spec-
ulation following the departure of Mo
Ostin and Lenny Waronker’s deci-
sion to step down, it’s comforting to
have someone of Danny Goldberg’s
background and experience at the
helm of Warner Bros. Records.”

Goldberg responded: “I'm both
excited and humbled by the oppor-
tunity to be involved with one of the
greatest record companies in the
world, and it means all the more to
me because the appointment came
from my friend and mentor, Doug
Morris. In accepting this position, I

am ever mindful of WB’s tradition
of putting the artist first. That, along
with an unparalleled staff brought
together by Mo and Lenny, is the
foundation of the company’s histor-
ic successes over the past four de-
cades.”

Atlantic Group Chairman/CEO
Ahmet Ertegun said of Azzoli, “At-
lantic’s current status as the No. 1
label in the business is due in no small
part to Val’s initiative and creativity.
Not only has he done an outstanding
job in overseeing the label’s day-to-
day operations, he has been respon-
sible for revamping a number of ar-
eas of the company while develop-
ing key relationships with artists and
managers.”

“Over the past few years, we have
taken a number of steps to forge what
I'believe to be the model label in the
music industry today,” Azzoli said.
*“To this end, we have actively fos-
tered an environment where artists
and staff alike are encouraged to
stretch boundaries and explore new
territory. I would also like to thank
Danny Goldberg for his great sup-
port and wish him all the best in his
new post at our sister company.”

Goldberg was named Atlantic’s
President earlier this year. He joined
the label in 1992 following a success-
ful run as the founder of the man-
agement firm Gold Mountain En-
tertainment, which boasts as clients
Bonnie Raitt, Nirvana, Beastie
Boys, and others. He began his in-
dustry career as a journalist for Bill-
board, Rolling Srone, and Circus.

Azzoli joined Atlantic in 1990 and
was promoted to VP, then Sr. VP/
GM, the following year. He was
named Exec. VP/GM last year. Like
Goldberg, Azzoli previously was in
artist management.

WESTERN

Continued from Page 1

has operations in many of the areas
we want to expand in, so I’'m excited
about the possibilities.”

Holt said Western bought some
$220 million worth of spot radio time

in the last year, plus millions more
in unwired network money. West-
ern’s total media purchases amount-
ed to $1.6 billion in TV, radio, and
outdoor out of its 33 offices. It also
offers other support services to its
1600 clients (including 600 broad-
cast clients), such as research, pro-
motion, and direct mail.

Napoliello

Continued from Page 1

company to an A&R-driven compa-
ny. He’s strong in those areas, and
that’s where we need to get stronger.”

Elektra

Continued from Page 1

laid off: VP/Urban Promotion
Joe Morrow and his entire re-
gional staff, VP/CHR Promo
Bob Garland, and apparently all
but four of the label's local reps.

Elektra publicist Lisa Mitiman
said she could not confirm the
names of any of the furloughed
staffers.

Napoliello joined EMI in Septem-
ber (R&R 9/30) from Geffen
Records, where he had served as VP/
Promotion. His past experience in-
cludes stints as Motown National
Promotion Director and Chrysalis
National Album Promotion Director.

For The Record ]

In last week’s story about contest
irregularities at KYLD-FM & KYLZ-
FM/San Francisco-Santa Cruz
(R&R 10/28), it was stated that
Michele Linn was the stations’ Pro-
motion Director at the time of the
station’s Mustang giveaway. Actu-
ally, Linn tells R&R that while she
did observe some questionable
practices at the stations, she had left
their employ before it conducted the
Mustang contest.

| pletes his second stint at ‘NCX. He's

RCA/Nashville

Continued from Page 1
similar RLG post.

Trading Places

RCA/Nashville VP/Promotion
Dale Turner has been given the VP
position at BNA and will head that
label. RCA/Nashville East Coast
Regional Director/Promotion Ken
Van Durand has returned to BNA
(where he was once Director/Nation-
al Promotion) as VP/Promotion,
while former BNA Southeast Re-
gional Manager/Promotion Tom
Sgro has rejoined for Director/Na-
tional Promotion duties. BNA Direc-
tor/National Promotion Chuck
Thagard has been named Associate
Director/Promotion, East Coast and
will remain in Nashville.

BNA Sr. Director/Sales & Market-
ing Tommy Daniel has crossed over
to the RCA/Nashville label, which
he’ll head as VP. Also, RCA/Nash-
ville Sr. Director/Promotion Mike
Wilson has been promoted to VP/
Promotion.

Commenting on the appointments
of Turner and Daniel, RLG Sr. VP/
GM Randy Goodman told R&R,
“Dale and Tommy are two great guys
who were groomed properly within
the organization. It’s exciting to be
able to give them a shot, and their
unique skills are suited to what each
position called for.

KZFX

Continued from Page 3

radio. Other stations in the market
have dabbled with it, but there’s an
entire body of music that nobody
dedicated themselves to.

“We’'re all super-charged — I
could feel the electricity shooting
through me when I announced it to
the staff. We’re going to be a wall of

WMMS

Continued from Page 3

following and is almost looked at as
a college station. The audience is
clamoring for what we’re doing, so
we decided to cut to the chase and
make the change.”

Legerski

Continued from Page 3

ly discussion with Bill and Rick; I
told them, ‘If we had new blood,
maybe we could juice the station up
abit.””

“We’re like an Indy car team,”
states Legerski. “When we jump over
the wall, we’re all going to work hard
together. We’re going to put our jocks
in the fastest car and put as many
sponsorship labels on our car as pos-
sible without affecting its aerody-
namics.”

Legerski, a Cleveland native, com-

also worked in promotions at cross-
town WQAL-FM and WMMS-

FM.

YWY aTTerearnrciotTeToTY com

Van Durand Sgro

sound initially. We want to burn in
the music images.”

The station has retained Jacobs
Media as consultant. PD Dan
Michaels, morning man Mark
Kessler, ND Jackie Robbins, Pro-
ducer David Webb, and Promotions
Coordinator Charlie Chow exit the
station in the transition. Although the
rest of the airstaff remains in place,
the Rocket is flying jockless for now.

Detroit

Continued from Page 3

imented, “Ralph is an extremely ca-
pable and talented manager. The in-
dependence of both stations will be
maintained and the potential of both
will be enchanced. Doug’s addition
to the WRIF team gives us another
aggressive, talented manager to help
us meet and conquer the challenges
of the Detroit rock battles. When he
programmed [crosstown] WLLZ,
Doug was instrumental in making
them a worthy competitor. It’s good
tohave his energy, determination, and
winning attitude on our team.”

Cipolla said, “Doug and I have
worked together before ... The chance
to join forces and comer the Detroit
Rock radio market is too good to be
true. There’s 31 years between these
two sets of call letters, and our goal
is to make them the only two that play
rock in this town.”

Podell, who spent over four years
with WNCX, commented, “It was a
difficult decision to leave Cleveland.
But I've wanted to be onTom’s team
for a long time and am very proud to
be working with him and the entire
Greater Media family.”

“There's a great promotion team
atRCA, end we wanted to inject even
more strength into BNA promotion,
so we moved Dale there. His mis-
sion is to build a world-class promo-
tion staff and superserve Country ra-
dio. Conversely, Tommy's strengths
lie in developing systems for micro-
marketing, sales, and media, so we
brought him over to RCA.”

Turner, an I1-year RCA vet, told
R&R, “It’s going to be strange not
having the Nipper attached to my
name. But [RLG Chairman] Joe
Galante and Randy offered me the
opportunity to helm the BNA ship,
and I'm looking forward to the chal-
lenge.”

Daniel said, “I love this business,
and this is a dream come true. I'm
delighted to be with one of the best
companies and rosters in town.”
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