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NEW 18-24 DEMO
EFFORTS TO AID
COUNTRY RADIO?
How will Arbitron’s recent effort to
increase diary returns in the 18-24
demo affect radio in general? And
Country radio in particular?
Page 93

ROCK ’'N’ ROLE CALL
Reflecting the recent revitalization
of rock ‘n’ roll music and Rock
radio, R&R collects top
programmers, consultants, record
execs — and a pair of legendary air
personalties — to talk about the
format's past, present, and future.
Plus, select highlights in Rock radio
history and a rare interview with

Neil Young.
Pages 29 - 57

ACs PICKING UP ON
PROGRESSIVE MUSIC

Hot AC KWMX/Denver PD John
Peake and Progressive KMTT/
Seattle PD Chris Mays discuss
their formats’ surprising musical
similarities.

Page 104

NAC: TV OR NOT TV?

Can NAC outlets afford to advertise
on TV? Can they afford not to?
Five key NAC programmers and

managers offer some answers.
Page 111

IN THE NEWS ...

* Doug Johnson appointed
Epic/Nashville Sr. VP

¢ Cruze named PD
at KTBZ/Houston

* Dan Lankford to

WLYT/Boston GM
Page 3

* George Hamilton now
WKYS/Washington PD;
Terri Avery becomes

WMMJ/Washington PD
Page 9
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Clinton Threatens To Veto
Telecommunications Bill

M Cites potential concentration of media power

t the 11th hour, President Clinton vowed to vetc the pending
House of Representatives telecommunications bill if language

easing restrictions on broadcast ownership is included. Clin-
ton made his declaration Tuesday (8/1), the day before the bill (HR
1555) was scheduled to go to the floor for debate.

At R&R’s Tuesday deadline, the House Rules committee still had
not hammered out the ground rules for the bill’s debate, including the
number and types of amendments that will be allowed. Broadcast de-
regulation opponents are hoping their House allies will have the op-
portunity to offer an amendment to retain some ownership limits. As
written, HR 1555 would eliminate all radio ownership limits and re-

lax the television caps. TELECOM/See Page 21

Radio’s ‘Amazing’ $3 Billion Week!

|| Disney deal sparks
‘ speculation on ABC
Radio’s future

' By Roy FurcHGoTT
[ R&R WASHINGTON BUREAU

The Walt Disney Co.’s $19
L billion purchase of Capital
' Cities/ABC Inc. has spawned
l a hot new radio-industry pas-
time: speculating on the ulti-
mate fate of ABC Radio. Will
the venerable radio group and
networks be permanently an-
nexed to the Magic Kingdom?
Or will Disney put themn on the
financial equivalent of Mr.
Toad’s Wild Ride and spin
[ them off to a new owner at a
- price well in excess of $1 bil-
[ lion?
i Appearing on CNN Mon-
i day evening (7/31), Disney
Chairman Michael Eisner
and Cap Cities CEO Thomas
l Murphy reaffirmed to Larry
King their intent to retain all
of the Cap Cities assets, in-
cluding the radio properties.
l But speculation over ABC
Radio’s ownership status re-
mained a hot topic neverthe-
Iess.

Meanwhile, the experts are
divided. “I see no indication
that Disney is a radio player,”
said radio analyst Jim Dun-
can. “It wouldn’t surprise me
if they spun [ ABC Radio] off.”

Duncan suggested that In-
finity Broadcasting — which

CBS, Cap Cities Stations Change Hands

hirty-two stations in the Top 10 markets will change hands as a result
of Disney’s acquisition of Capital Cities/ABC and Westinghouse’s
purchase of CBS Inc. (listed with format and 12+ Spring '95 Arbitron share):

CBS Radio To

Westinghouse

New York
WCBS-FM (Gold) 46
WCBS-AM (News) 32
Los Angeles
KNX-AM (News) 3.5
KCBS-FM (Cl. Rock) 24
Chicago
WBBM-FM (CHR) 39
WBBM-AM (News) 38
San Francigco
KCBS-AM (News) 4.8
KRQR-FM (Cl. Rock) 1.7
Philadelphia
WOGL-FM (Gold) 5.3
WGMP-AM (Sports) 1.0
Detroit
WWJ-AM (News) 52 |
WYST-FM (Goid) 3.0
Dzllas
KTXQ-FM (Rock) 28
| KRRW-FM (Cl. Rock) 2.6
| Washington
| WARW-FM (Cl. Rock) 2.6
Houston
KKRW-FM (C!. Rock) 37
Boston
WODS-FM (Gold) 4.1

|

Radio said the
‘hidden jewel’ in
Westinghouse deal

By RanpALL BLOOMQUIST
R &R WASHINGTON BUREAU CHIEF
Westinghouse Electric

Capital Cities

= Corp. Chairman/CEO
TO DISﬂev Michael Jordan says the
; : 4 combined CBS-Westinghouse
New York radio group will be the “hid-
WABC-AM (Talk) 4.0 den jewel” in Westinghouse’s
WPLJ-FM (Hot AC) 36 $5.4 billion acquisition of
CBS, which was announced
Los Angeles late Tuesday (8/1) and will
KLOS-FM (Rock) 3.3 create the country’s largest ra-
KABC-AM (Talk) 3.1 dio group.
KMPC-AM (Talk) 10 Without elaborating, Jordan
Chicago said there are tremendous syn-
s 91| e e e s
WLS-FM (Talk) 06 ;
sion groups. He akso suggest-
San Francisco ed that V}/eslinghouse could
KGO-AM (N/T) 6.9 use CBS’s news resources to
KSFO-AM (Talk) 12 create new news-oriented ra-
dio stations.
Detroit 1 The group will have news-
WJR-AM (Talk) 7.4 oriented duopolies in the Top
WHYT-FM (Alt.) 34 | Fourmarkets: WCBS-AM &
WINS-AM/NewYork,
Dallas [ KFWB-AM & KNX-AM/
KSCS-FM (Ctry) 6.0 LosAngeles, WBBM-AM &
WBAP-AM (N/T) 51 | WMAQ-AM/Chicago, and
| KCBS-AM & KPIX-AM &
Washington | FM/San Francisco. Even if
WMAL-AM (N/T) 4.3 the current radio ownership
WRQX-FM (Hot AC) 4.2 rules remain in place, the

merged group comes in under

LATER THIS WEEK: Chancellor Communications’s official takeover
of Shamrock Broadcasting was expected after R&R’s Tuesday evening
(8/1) presstime. Look for complete details in next week's issue.

the national limits and will ex-
ceed the local cap only in
Houston, where it will have

S Mauldin has
! 8| been tapped
i as Columbia
Records’
1 Exec. VP/
| Black Music
and Columbia
Records
Group’s Sr.
VP. He most
" recently served
both as COO
| of Columbia-distributed So So
Il Def Recordings and President of

Mauldin

NEWSSTAND PRICE $6.50

] MAULDIN/See Page 21

The lineup now features:

® Mother Love, evenings

® Voxx, overnights

: mored fiip o a Young Talk format Monday (7/31), featuring

an eclectic lineup of entertainers anchored by Howard

Stern. GM Bob Moore and PD Warren Williams are still at the

helm, with consuitant Walt Sabo involved, and Perry Michael
Simon joining as Director/Program Development.

® Former MTV game-show host Ken Ober and “Brady Bunch”
star Susan Olsen (Cindy) in late-mornings

® Kato Kaelin, mid-afternoons

® Regular Guys (Larry Wachs and Eric Haessler), afternoons

® Carlos Oscar, late-evenings

-On the weekends, the station will retain some of its rock music
programming with holdovers Joe Benson and Deirdre

DISNEY/See Page 21 WESTINGHOUSE;See Page21
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Mauldin Expands | KLSX/L.A.’s Talk Transition | Gorlick Buoys To
[ Columbia Black W Classic Rock scuttled for ‘rock *n’ roll MCA Sr./VP Promo
| Music Department radio station that just doesn’t play records’ Mark Gorlick has been upped
! ) to Sr. VP/Promotion at MCA
—— Michael atings-starved KLSX/Los Angeles announced its iong-ru- Records. He

formerly
served as the |
label’s VP/Pro-
motion.

“l am very
pleased that
Mark is elevat-
ing to this po-
sition,” said
Exec. VP/GM
Randy Miller,
to whom Gor-
lick reports. “His passion, tenaci-
ty, and dedication have been keys

GORLICK/See Page 21

Gorlick

KLSX/See Page 21
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Johnson Sr. VP
At Epic/Nashville

Doug Johnson has been pro-
moted to Sr. VP at Epic Records/
Nashville. The veteran producer
T most recently
served as Epic/
Nashville’s
| VP/A&R.

“Doug has
done anincred-
ible job in
building the
artistry and in-
tegrity of the
Epic Records
roster and mu-
sic,” comment-
ed Sony Music/Nashville Exec.
GM/VP Allen Butler. “He’s dem-
onstrated leadership qualities that
will enable Epic Records/Nashville
to take its place in the forefront of
the country music industry.”

Johnson remarked, “I’m hon-
ored to have the opportunity to
work with the enormously talent-
ed artists who comprise the Epic

JOHNSON/See Page 21

Johnson

KTBZHouston Goes
P WABB/Mo-
; bile OM/PD/
afternooner
Cruze has ac-
cepted the PD
post at Sham-
rock Alterna-
tve KTBZ/
Houston, ef-
fective Sep-
tember 1. He
succeeds Don
Parker, who
exited last week to program

KKFR/Phoenix (R&R 7/14).
KTBZ VP/GM Pat Fant told
R&R, ‘T needed a guy who would
help us advance this format, so the
same thing that happened to Al-
bum Rock doesn’t happen to
Modem Rock. He has the hustle
CRUZE/See Page 21

Cruze

WLYT/Boston Flips
To Progressive;
Lankford New GM

Former WT'TM/Trenton, NJ
GM Dan Lankford has been
named GM at WLYT/Haverhill-
Boston, which flipped from Lite
AC to Progressive last Tuesday
(8/1). Using new calls WXRV
(pending FCC approval) and
“The River” as its moniker, the
current-based Northeast Broad-
casting outlet will focus on mu-
sic from the *80s and *90s.

The station began its evolution
to Progressive two months ago,

WLYT/See Page 21
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Local Billings Rise Again,
But National Growth Tapers

he radio industry posted a revenue increase for the 34th
consecutive month, according to figures compiled by the RAB.

Results for June '95 show a 7% increase in local ad reve-
nue — and a 1% rise in national spot revenue — over last
June’s figures. Total growth for the month increased 6%, com-
pared to the same month last year. Though exhibiting contin-
ued growth, the pace of local ad sales has dropped off from
May 1995’s 10% surge over the previous May.

RAB President/CEQ Gary Fries commented, “Even though
the record increase over June of last year isn’t as high as
we've been seeing in previous months this year, in reviewing
the business, it still appears that we have a strong third and
fourth quarter developing.”

Results Of Arbitron Reliability
Study Not Very Enlightening

Preliminary results of an Arbitron study — designed to address
questions about the reliability of radio estimates when used with com-
mercial schedules — didn’t seem to dazzle members of the Arbitron
Advisory Council meeting in Wyoming this week.

The study, which was called for by the Advisory Council and the
American Association of Advertising Agencies, was conducted in
response to some ad agencies’ demands that radio offer the same kind
of audience guarantees on its time buys as the television industry does.

According to the preliminary report, “There is no single reliability
percentage that can be applied to all radio commercial schedules. The
reliability of an audience estimate is dependent on four criteria: the
size of the market, the demographic, the number of stations and, to a
lesser degree, the number of dayparts in the schedule.”

That isn’t exactly a revelation to most radio professionals, nor is it
likely to mollify ad agencies that want to know how reliable Arbitron’s
estimates are.

Council Withholds Judgment

Advisory Council Chairman Bill Kelly said, “If the 4A’s don’t see
the kind of results they hoped for in the preliminary report, they’ll get
what they need when the final results are released in about three weeks.”

Kelly also said the council will withhold judgment on the report
until the final results are delivered. He acknowledged the results so far
are rather shallow, theorizing that Arbitron released the information in
response to people who clamored for it. “I leave it to people other than
the council as to whether that was wise or not.”

Among the other preliminary findings from the posting study:

# Reach and frequency can be as reliable s gross ratings points as
a measure of a radio commercial schedule performance.

i# There is no significant variation by season for the audience com-
position of radio formats.

% Persons Using Radio (PURs) are remarkably consistent from
season to season, unlike TV’s Households Using Television (HUTS).
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1995 DEALS TO DATE
Dollars To Date:  $3,524,456,792 o capital cities/ABC Stations $1 billon fest.)
This Week's Action: $1,882,990,510 WPa0-AM & P& WHAY-EMAtianta
(st 5217578, pap.aM g KSCS-FM/Dallas
Stations Traded This Year: 756 * WJR-AM & WHYT-FM/Detroit
(Last Year: 770) * KABC-AM, KMPC-AM & KLDS-FM/Los Angeles
. . o KQRS-AM & FM & KEGE-FM/Minneapolis
Stations Traded This Week: 63 o WABC-AM & WPLJ-FM/New y,,,*mp o
{Last Year: 18) * KGO-AM & KSFO-AM/San Francisco
* WMAL-AM & WRQX-FM/Washington

Champlin, Liberty Part Ways

Liberty Broadcasting Exec. VP Jim Champlin is
leaving the company to start his own radio group. And
he’s taking WLRS/Louisville with him.

EEOC Eases Paper Burden

(7 A modification in EEOC filing requirements could
reduce paperwork for broadcasters.

See Page 6

See Page 6

RADIO BUSINESS

Stead Growth For Radio,
Record Industries Predicted

1 Radio revenues will reach $14.5 billion,
record sales will hit $18.9 billion by 1999

The radio and recording industries will enjoy healthy growth
for the rest of the decade, according to a new study by a leading

investment banking firm.

Radio’s Brisk Growth

Veronis, Suhler & Associates’
“1995 Communications Industry |
Forecast” projects total radio reve-
nues will hit $14.5 billion in 1999 —
up from $10.3 billion in 1994. That’s
a 7.1% compound annual rate.

Station revenues are predicted to
grow at a 7.2% annual rate over the
same period to reach $13.9 billion
in 1999, up from $9.8 billion in
1994. Network radio revenues will
rise at a lower pace, climbing from
$495 million in 1994 to $600 mil-
lion in 1999. As for the short term,
Veronis expects radio revenues to
increase 9.5% in 1995.

The study concludes that radio’s
strengths as an advertising medium
— including its accessibility, relative-
ly low unit costs, and ability to target
local audiences — will see the medi-
um through the decade’s economic
ups and downs. The report anticipates
economic slowing in 1995 and 1996,
followed by brisk growth between
1997 and 1999.
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Rapid Record Sales

The study also predicts an 11.8%
growth in sales of recorded music for
the remainder of the decade, follow-
| ing last year’s record 20.1% growth
— the largest increase since 1920
when the RIAA first compiled sta-
tistics. Last year’s $12 billion total is
expected to hit $13.5 billion by the
end of 1995 (a $1.5 billion increase).

The report predicts there will be a
sales slowdown in 1996, reflecting an
anticipated downturn in the econo-
my. The report claims sales will even-
tually rebound, reaching $18.9 bil-
lion by 1999.

Veronis notes that several factors
are contributing to the the record-
ing industry’s rapid sales. One fac-
tor: People are still replacing vinyl
collections with CDs, which has ex-

panded music buying beyond the |

traditional youth market. Youths,
however, remain the dominant buy-
ers. And the study notes that by
holding down CD prices, the indus-
try also has contributed to the high-
ly increased sales volume.
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TRANSACTIONS

Gap Cities Says: ‘We’re
Going To Disneyland!

Capital Cities/ABC Stations
PRICE: $1 billion (estimated)
TERMS: Cash and stock

BUYER: The Walt Disney Co. of Bur-
bank, CA, headed by Michael Eisner.
The company owns television stations,
a movie studio, theme parks, and oth-
er entertainment properties.

SELLER: Capital Cities/ABC of New |

York City, headed by Thomas Murphy.

l

In addition to its 21 radio stations, the
company owns the ABC Radio Net-
works, eight television stations, the
ABC television network, ESPN, and
other entertainment properties, ail of
which are also being sold to the buyer.

WKHX-AM & FM & WYAY-
FM/Atlanta

FREQUENCY: 590 kHz; 101.5 MHz;
106.7 MHz

POWER: Skw day/4.5kw night; 100kw

' O Westinghouse (surprise!) snares CBS Radio for $850 million

at 984 feet; 100kw at 1400 feet
FORMAT: Country; Country

WLS-AM & FM/Chicago
FREQUENCY: 890 kHz; 94.7 MHz
POWER: 50kw; 4.4kw at 1535 feet
FORMAT: News/Talk; News/Talk

WBAP-AM &

KSCS-FM/Dallas
FREQUENCY: 820 kHz; 96.3 MHz

Continued on Page 6

EARNINGS

{Nasdagq: INFTA) registered sec-
ond-quarter net income of $17.2
million (26 cents per share), a
51% increase over last year's
$11.4 miliion (17 cents). Net rev-
enues jumped to $84.6 million, a
23% increase from $68.7 million
one year ago.

The company's operating in-
come also rose from $22.3 million
last year to $29.9 million this year.
The increase was due principally
to improved results at the compa-
ny’s radio stations. President and
CEO Me! Karmazin said, “The re-
sults for the second quarter of 1995
were the single best quarterly re-

*  sults in the company's 23-year his-
tory.”

market radio statnons

emwood One Inc. (Nasdaq:

WONE) reported second-
quarter netincome of $4.2 million (12
cents) up from $2.2 (7 cents) last
'year. Net revenues climbed slightly
to $37.6 million, a 4% increase from
$36.2 million a year ago.
- Operating costs fell slightly to
$25.8 million, compared to $25.9
million in 1994. Operating income
tose to $6.7 million compared to last
year's $4.3 million, a 55% jump.

Infinity currently owns 27 major- |

The company said gains came
from an expanded sales department,
progress on new business deveiop-
ment, and new program offerings.
Westwood One is the parent com-.
pany of NBC Radio Networks, Mu-
tual Broadcasting System, West-
wood One Entertalnment, and
Westwood One Radio Networks.

b aylord Entertainment Co.
(NYSE: GET) reported sec-
ond-gquarter net income of $22 mil-
lion (24 cents), a 23% decrease
from last year's $28.4 miliion (31
cents). However that 1994 period
included an aftertax gain of $6.6
milion (7 cents), related to the sale
of a TV station. Revenues were
$83.6 miltion, off 1% from last
year's $84.6 miflion.
Operating cash fiow rose 7.4%
from $43.9 million to $47.1 million.
Revenues for the broadcast divi-

" ‘sion dipped to $35.4 million from

last year’s $44.9 million. Approxi-
mately $4.1 million of this decline
‘is attributable to the above-men-
tioned TV station sale.

Gaylord is a diversified entertain-
ment and communications compa-
ny operating principally in three in-
dustry divisions: broadcasting, ca-
ble networks, and entertainment.

Infinity Posts Impressive Income Gains

nfinity Broadcasting Corp. |

eftel Broadcasting Corp.

{Nasdaq: HBCC) posted sec-
ond-quarter net income of $3,2 mif-
lion (29 cents), an increase from
1994’s $1.3 million (23 cents). Net
revenue was up fo $18.5 million,.
an increase from last year's $6.1
million. The company said it recent-
ly completed its acquisition of
WLXX-AM/Chicago (formerly
WOPA-AM).

Heftel is a Spanish-language
radio broadcaster. It owns 14 ra-
dio stations, including its recent
Chicago purchase.

_ Poinram (NYSE: PLG) repont-

ed a 15% increase in its first-
half net income to $174 million .
{270 million guilders), up from

$150.8 million (234 million guil-

ders) oneyear ago. This increase

| reflects gains in the company's.

music division and continued loss-
es in its fledgling film business.
Sales climbed 11% to $2.59 billioh

| '(4.02-bilfion guilders).

The lower-than-expected netin-

-come reflected increased losses in

its growing film business and 6%

| -drop in classical music sales.

In the U.S., PolyGram owns the
Polydor, Motown, Mercury, Is-
land Records, Perspective labels,
and 50% of Def Jam,

smasa=amaaricanradiohistorvy com
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WNIC & WKQI:

#2 and #3

¢
1he Research

Group simply gets
results. They

help each of our
stations leverage
their unique strate-
gic advantage.
That’s important
since each station
has a distinct competitive situation,
and both have a passion for winning.
Talented staffs like we have, and our
partners at The Research Group
both thrive on innovation and
creating new rules for our continued
success. And as the results show,
it’s really working!”

— JOHN FULLAM

in Detroit!”

— John Fullam

President & General Mgr.
WNIC-FM & WKQI-FM
Detroit

The Research
Group develops
the right informa-
tion, then uses a
special system of
strategic planning
to help you
win—and stay
strong—in tough,
competitive environments. Some
managers may have the perception
that using the best is prohibitively
expensive. With The Research
Group, that is not true. Call
today about our availability in
your marketplace and for prices
that will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World’s Foremost Strategic Advisors To Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WASHINGTON 98121 e (206) 443-3888

Now an employee-ouned company.

* Spring 1995 Arbitron. AQH share, A25-54, M-S, 6S-12M.
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 RADIO BUSINESS

Champlin, WLRS/Louisville Leave Liberty

iberty Broadcasting Exec. VP Jim Champ-
linis leaving the company. And he’s taking
WLRS/Louisville with him.

Champlin had sold four stations — including WLRS —
to Liberty [ast April for $36 million. However, he had an
agreement that returned WLRS to his control should he
leave Liberty.

His plan is to develop a new radio group under the ban-
ner of BRC Media Management Inc., headquartered in
Rockville Center, NY. “After we closed with Liberty, | real-

ized what | really wanted to do was build a company,”
said Champlin.

He said WLRS is the first of several prospective pur-
chases. The new group will consist of duopolies in a lim-
ited, yet-to-be-determined area. I think within a year |
would like to have a couple of regional concentrations,
three or four markets with duopolies in each. I'm certainly
not looking to compete with Infinity and Evergreen,”
added Champlin.

E‘EO Paperwork Reduced

roadcasters who must file the 1995 EEO-1
form may now use information from the first-
quarter payroll period, according to the U.S. Equal
Employment Opportunity Commission (EEOC).
Inthe past, the EEOC has required third-quarter data, while
the FCC required first-quarter data for staff profiles. This deci-
sion will reduce the administrative burden on broadcasters to
provide essentially duplicate information to the EEOC and FCC.
The EEO-1 form must be filed by September 30 by broad-
casters who employ 100 or more people. The EEOC has not
yet made a determination about the EEQO-1 policy for subse-
quent years.

%

TRANSACTIONS AT A GLANCE

TRANSACTIONS

Continued from Page 4

POWER: 50kw; 100kw at 1610 feet
FORMAT: News/Talk; Country

WJR-AM & WHYT-FM/
Detroit

FREQUENCY: 760 kHz; 96.3 MHz
POWER: 50kw; 20kw at 786 feet
FORMAT: News/Talk; Alternative

KABC-AM, KMPC-AM &
KLOS-FM/Los Angeles
FREQUENCY: 790 kHz; 710 kHz; 95.5
MHz

POWER: Skw; 50kw; 63kw at 3129 feet
FORMAT: News/Talk; News/Talk; Rock

KQRS-AM & FM & KEGE-
FM/Minneapolis

FREQUENCY: 1440 kHz; 92.5 MHz;
93.7 MHz

POWER: 5kw day/.5kw night; 100kw
at 1035 feet; 100kw at 1035 feet
FORMAT: Rock

WABC-AM & WPLJ-FM/New
York

FREQUENCY: 770 kHz; 95.5 MHz
POWER: 50kw; 7.74kw at 1335 feet
FORMAT: News/Talk; HotAC

KGO-AM & KSFO-AM/San
Francisco

FREQUENCY: 810 kHz; 560 kHz
POWER: 50kw: Skw

FORMAT: News/Talk; News/Talk

WMAL-AM & WRQX-FMW/

Washington

FREQUENCY: 630 kHz; 107.3 MHz
POWER: 5 kw; 34w at 602 feet
FORMAT: News/Talk; HotAC

o o

CBS Radio Stations & CBS
Radio Network

PRICE: $850 million (estimated)
TERMS: Cash

BUYER: Westinghouse Electric
Corp. of Pittsburgh, headed by Chair-
man and CEO Michael Jordan. West-
inghouse owns 18 radio stations, five
television stations, and cable televi-
sion programming and sales opera-
tions.

SELLER: CBS Inc. of New York City,
headed by Chairman & CEO Lau-
rence Tisch. In addition to its radio
stations, CBS owns a television net-
work and eight television stations.
COMMENTS: This sale is part of
Westinghouse's $5.4 billion acquisi-
tion of CBS.

WODS-FM/Boston
FREQUENCY: 103.3 MHz
POWER: 16kw at 886 feet
FORMAT: Goid

|

WBBM-AM & FM/Chicago ]
FREQUENCY: 770 kHz; 96.3 MHz
POWER: 50kw; 4.2kw at 1555 feet
FORMAT: News/Talk; CHR

KRRW-FM &

KTXQ-FM/Dallas

FREQUENCY: 97.9 MHz; 102.1 MHz
POWER: 99w at 1679 feet; 100kw at
1916 feet

FORMAT: Classic Rock; Rock

WWJ-AM &
WYST-FM/Detroit
FREQUENCY: 950 kHz; 97.1 MHz
POWER: 5kw; 15kw at 892 feet
FORMAT: News/Talk; Classic Rock

KKRW-FM/Houston
FREQUENCY: 93.7 MHz
POWER: 100kw at 1719 feet
FORMAT: Classic Rock

KNX-AM &

KCBS-FM/Los Angeles
FREQUENCY: 1070 kHz
POWER: 50kw

FORMAT: News/Talk

WCCO-AM &
WLTE-FM/Minneapolis
FREQUENCY: 830 kHz; 102.9 MHz
POWER: 50kw; 100kw at 1035 feet
FORMAT: News/Talk; AC

WCBS-AM & FM/New York
FREQUENCY: 880 kHz; 101.1 MHz
POWER: 50kw; 7kw at 1327 feet
FORMAT: News/Talk; Gold

WGMP-AM &
WOGL-FM/Philadelphia
FREQUENCY: 1210 kHz; 98.1 MHz
POWER: 50kw; 12.5kw at 1000 feet
FORMAT: Sports/Talk; Gold

KMOX-AM &

KLOU-FM/St. Louis
FREQUENCY: 1120 kHz; 103.3 MHz
POWER: 50kw; 100kw at 1026 feet
FORMAT: News/Talk; Goid

WARW-FM/Washington, DC
FREQUENCY: 94.7 MHz

POWER: 20.5kw at 771 feet
FORMAT: Classic Rock

Liggett Broadcast Group

stations

PRICE: $21.75 million

BUYER: Patterson Broadcasting,
inc., headed by President/CEO James
Wesley, VP James Strawn, and CFO l
Roger Heffelfinger. Patterson has
also contracted to acquire eight other
stations.

SELLER: Liggett Broadcast Group
Inc., headed by Chairman Robert Lig-
gett and President James Jensen.

| FL. They own six other radio stations.

Liggett owns four other stations.
BROKER: Blackburn & Co.

WGRD-AM & FM &
WLHT-FM/Grand Rapids
FREQUENCY: 1410 kHz; 97.9 MHz;
95.7 MHz

POWER: 1kw; 13kw at 590 feet; 40kw
at 554 feet

FORMAT: CHR; CHR; Soft AC

WBCK-AM, WBXX-FM &
WELL-AM & FM/Battle
Creek, Mi

FREQUENCY: 930 kHz; 95.3 MHz,
1400 kHz; 104.9 MHz

POWER: 5kw; 31kw at 265 feet; 10kw;
6kw at 298 feet

FORMAT: News/Talk; Hot AC; Coun-
try; Country

WOTS-AM/Kissimmee
PRICE: $510

TERMS: Stock sale for cash
BUYER: Bryanston Group Inc.,
headed by CEO/Chairman Monty
Hundley of Delaware

SELLER: W. Dion Hundley of Kiss-
immee and Donald Schutz each sell-
ing their 51% and 49%, respectively,
stock interests in Winfield Broadcast-
ing Inc.

FREQUENCY:1220 kHz
POWER: 1kw day/.035kw night
FORMAT: Travel

B i
[ AR

WRCC-AM & FM/Warner

Robins

PRICE: $500,000

TERMS: Asset sale for $250,000 cash
and a five-year, $250,000 promissory
note at 10% interest

BUYER: Taylor Communications
Corporation, headed by Chairman
Edward Taylor and President Selman
Kremer of Tulsa. It owns five other ra-
dio stations. Phone: (918) 481-5252
SELLER: Televiewers Inc., owned by
Bruce and Jan Timm of Tallahassee,

FREQUENCY: 1600 kHz; 101.7 MHz
POWER: 2.5kw day/.5kw night; 2.5kw
at 350 feet

FORMAT: Country

KHNR-AM/Honolulu

PRICE: $600,000

TERMS: Asset sale for cash

BUYER: DCP Broadcasting Corpo-
ration of Honolulu Inc. of Minneapo-
lis, headed by CEO Christopher Dahi
SELLER: Coral Communications
Corp.

FREQUENCY: 650 kHz

POWER: 10kw

FORMAT: News/Talk

widd=adaaereantachohistorvy com

* WODS-FM/Boston
°* WBBM-AM & FM/Chicago

* KKRW-FM/Houston

°* WCBS-AM & FM/New York

* CBS Radio Stations & CBS Radio Network $850 million (estimated)

* KRRW-FM & KTXQ-FM/Dallas
* WWJ-AM & WYST-FM/Detroit

® KNX-AM & KCBS-FM/Los Angeles
* WCCO-AM & WLTE-FM/Minneapolis

* WGMP-AM & WOGL-FM/Philadeiphia
* KCBS-AM & KRQR-FM/San Francisco
¢ KMOX-AM & KLOU-FM/St. Louis

* WARW-FM/Washington, DC

* Liggett Broadcast Group Inc. Stations $21.75 million
* WGRD-AM & FM & WLHT-FM/Grand Rapids
* WBCK-AM, WBXX-FM & WELL-AM & FM/Battia Creek

* WOTS-AM/Kissimmee, FL $510

* WRCC-AM & FM/Warner Robins, GA $500,000

¢ KHNR-AM/Honolulu, HI $600,000

°* WARA-AM/Attleboro, MA $275,000

* WARE-AM/Ware, MA $150,000

* WRRF-AM & WDLX-FM/Washington, NC $3.75 million
¢ KLOO-AM & KFAT-FM/Corvallis, OR $1.1 million

* WPRA-AM & WRPC-FM/Mayaguez, PR $3,865 million
* KZMQ-AM & FM/Greybull, WY $1 million (estimated)

COMMENT: The buyer and seller en-
tered into an LMA commencing June 1.
e i

R

WARA-AM/Attleboro

PRICE: $275,000

TERMS: Asset sale for cash

BUYER: Michele Merolia

SELLER: Back Bay Broadcasters,
Inc., headed by CEO Peter Ottmar.
Back Bay owns three other radio sta-
tions. The company also has a pend-
ing deal to acquire KAMA-AM/EI
Paso.

FREQUENCY: 1320 kHz

POWER: 5kw

FORMAT: News/Talk

BROKER: Robert Maccini of Media
Services Group

COMMENT: The buyer and selier
have entered into an LMA commenc-
ing August 1.

WARE-AM/Ware

PRICE: $150,000

TERMS: $125,000 cash at closing;
$25,000 noncompete agreement pay-
able over five years

BUYER: Eastern Media Inc. of
Southbridge, MA, headed by
President John Neuhoff Sr. Eastern

Media owns WESO-AM & WQVFM/
Southbridge

SELLER: Quadra Communications
Inc. of Ware, headed by President
Wayne Higney

FREQUENCY: 1250 kHz

POWER: Skw day/2.5kw night
FORMAT: Gold

BROKER: Robert Costello

WRRF-AM & WDLX-FM/
Washington

PRICE: $3,750,000

TERMS: Asset sale for $3,500,000
cash and a $250,000 seller note
BUYER: Pinnacle Broadcasting Co.,
headed by Chairman Philip Marella
and President Edward Ferreri. Pinna-
cle owns nine other stations.
SELLER: Tar Heel Broadcasting
System Inc., headed by President
Charles Potts

FREQUENCY: 930 kHz; 93.3 MHz
POWER: S5kw day/1kw night; 10kw at
1780 feet

FORMAT: News/Talk; Hot AC
BROKER: Paul Leonard of Star Me-
. dia Group

I Continued on Page 10
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s Your
Avdiforivm Musie Test

This Good?

Critical Mass

Only Critical Mass Media offers you all these exclusive None of these ‘leading’
cutting-edge features with each Auditorium Music Test: research companies do.
> Windows™-based onscreen results YES
« Design your own unlimited custom rankers YES The Research Group

Coleman Research

e Sort test results any way you want in seconds YES Strategic Radio Research
e Point-Click-Done! Instantly categorize songs YES Broadcast Architecture
e Update Selector™ via Windows™ clipboard YES The Eagle Group
B> Real cluster analysis on your PC for each test YES :::::Ir g::::rrg:
« You interactively define your True Core™ sound on your PC YES MJM Research
e You (and your listeners) define clusters on your PC YES FMR Associates
e Unlimited number of clusters definable on your PC YES Bolton Research

Paragon Research

> Your PC software uses your test results to:
Stratford Research

e Fine tune powers and secondaries for True Core™ fit YES Bob Harper's Company
e Find powers not matching your True Core™ sound YES The Benchmark Company
« Find secondary songs with True Core™ power potential YES Spectrum Research
e Teach you which songs work together; which don't YES Joint Communications
. . K & C
> Up to 100 focused perceptual answers with your test YES LMPaﬁedai:sgtfrateg(i);:‘pany
 Your PC Software improves TV show commercial buys: Nova Research
« Determines viewing habits for unlimited number of TV shows  YES Marketing Research Partners
« Identifies the TV shows your True Core™ watches YES Vallie/Gallup
e Improves reach and frequency efficiency of TV buys YES None!
> Revolutionary radio research and marketing YES

Upgrade to the only Auditorium Music Test that
unlocks the answers hidden in your music test to actually help you
sonal j for each indivi stener.

Critical Mass Media’s Revolutionary
MusicVUE" with Variety Control* Auditorium Music Test

CRITICAL MASS MEDIA

Revolutionary Radio Research » Nest Marketing « Mental Weaponry

To upgrade please contact John Martin, Jennifer Hodlick or Abbe Harris.
(708) 441-9CMM o (708} 441-4FAX ¢ E-mail cmm@cmmnet.com

© 1995 Critical Mass Media, Inc, World Wide Web Site: http://www.cmmnet.com
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KOSI 101

[101.1FM_  DENVER

T INT
THUNDER

CLASSIC ROCK.

#1 HIT MUSIC STATI

21003

NEW voma:'

The best radio stations are usually the most visible. And one of the best ways to reinforce market share
is with an image-enhancing sticker or decal. Communication Graphics is the unparalieled leader.
Coast-to-coast, more stations rely on CG to help make an everlasting image in their markets. No matter
what your format is, we make you more visible. After all, in radio it’s not enough just to be heard.
You'’ve got to be seen. Call CG today.

Lommunication

—Graphics Inc

Images that last.

1765 North Juniper, Broken Arrow, OK 74012 » (918) 258-6502 ¢ FAX 1-918-251-8223 » 1-800-331-4438
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NEWSBREAKERS.

August 4, 1995 R&R * 9

Kahn Crosses Street To KFOG & KNBR/SF

ormer KNEW-AM & KSAN-FM/San Francisco GM Julie Kahn has
been named Director/Sales at crosstown KNBR-AM & KFOG-FM,
effective August 1. She will be responsible for sales at Susquehan-
na’s two SF stations as well as its recent acquisition, KHQT-FM/San Jose.

“We are thrilled and honored to have Julie join us at KNBR and KFOG,"
VP/GM Tony Salvadore told R&R. “She’s a real pro and we feel very
fortunate to have her at our stations.”

A nine-year KNEW & KSAN veteran, Kahn resigned from her GM post
two weeks ago (R&R 7/28). She previously had worked as Sales Manager
at WGN-AM/Chicago and as Spot Sales Manager at KCBS-FM/San Fran-
cisco.

WALK Lifts Levy To GSM Post

ALK/Long Island LSM Arny Levy has been

promoted to GSM and will oversee local,

national, and vendor saies. He succeeds Bob
Bernstein, who recently exited the AC to become GM
at Gold/CHR combo KMEN-AM & KGGI-FM/Riverside
(R&R 6/23).

“Arny has a proven track record and has hit budget
every single time,” GM Bill Edwards told R&R. “He's
an aggressive and positive force at this station.”

Before joining WALK last year, Levy worked in sales
|| management at the Interep Radio Stere.

Metz Becomes Citicasters/Tampa GSM

odd Metz has been named GSM of Citicasters’ two Tampa Bay
stations: Classic Rock WTBT-FM and Rock WXTB-FM. He previ-
ously held a similar post at Rock KBPI/Denver.

“Todd's proven track record makes him the hands-down choice for this
position,” President/GM Dan DiLoreto commented. “We're excited and
confident Todd can help us maintain 98Rock’s storied success, while cre-
ating excitement in the business community for our new Classic Rock,
Thunder 105.5.”

Metz told R&R, “It's thrilling to be in a market like Tampa Bay, with
these two extraordinary stations and this bunch of ass-kickers.” The 16-
year radio veteran — who began his career at KMJD-FM/Castle Rock,
CO — joined KBPI as an AE in 1984.

Walker To VP/Motown And GM/MoJazz

Motown Records and GM of MoJazz Rec-
ords. He most recently served as MoJazz's Sr.
Director.

“Bruce is a dedicated, extremely hard-working, and
| talented individual,” said Motown Exec. VP/Talent &
Acquisition Steve McKeever. “He has a keen musical
sense as well as market vision and excellent follow-
through. He has been an invaluable asset to A&R, Mo-
Jazz, and the entire company.”

In his new post, Walker will oversee the daily opera-
tions of Motown’s A&R department and continue to su-
pervise MoJazz. Since joining Motown five years ago,
Walker has held a variety of posts in Pop Promotions, Product Manage-
ment, and A&R.

B ruce Walker has been promoted to VP/A&R at

Walker

Wurk’s Coppola Now Sr. Dir./Top 40

ohn Coppola has been promoted to the Work

Group’s newly created Sr. Director/Top 40 Pro-

motion post. Coppola most recently served as Di-
rector, Top 40/Crossover Promotion for Chaos Record-
ings (now the Work Group) since 1992.

“I've found Johnny to be one of the most honest,
hard-working, and lovable individuals in record pro-
®.| motion,” said Work Group Sr. VP/Promotion Burt
Baumgartner, to whom the L.A -based Coppola will
3 report. “His skills, tenacity, and love of music made

him the ‘King of Crossover,’ and those same at-

tributes will make his transition into pop promotion

a natural.”

Prior to joining Chaos, Coppola spent three years at Columbia
Records: first as Manager/Dance Music Promotion, and later as
Associate Director/Crossover Promotion. He began his music ca-
reer in 1977 as a Boston club deejay.

Coppola

Radio One’s DC
PD Double Play

Hamilton in at WKYS,
Avery to handle WMMJ

Radio One has
appointed a pair of
PDs to fill the va-
cancies at its
Washington FM
properties. Former
WWWZ (Z293)/
Charleston PD
George Hamilton
has been hired to
program Urban
WKYS, which
has been without a PD since Barbara
Prieto left in the recent ownership
transfer. PD duties at Urban AC
WMMLJ have been assumed by Ra-
dio One Director/FM Programming
Terri Avery, who succeeds KMJQ/
Houston-bound morning talent
Lawrence Gregory Jones.

Avery already had been handling
programming chores at co-owned
WWIN-FM/Baltimore. “She’s
proven herself in Baltimore and
around the country,” WOL-AM,
WKYS & WMMIJ and WOLB-AM/

WKYS & WMMJ/See Page 21

Avery

Mak Now VP/GM Of Portland Duopoly

Veteran broadcaster Stan Mak has
been appointed GM at BayCom
Country-NAC duopoly KUPL-AM
& FM & KKJZ-FM/Portland. He
replaces Gregg Lindahl, who exit-
ed Monday (7/31).

BayCom COO Jack McSorley
commented, “[Stan’s] unique mix of
skills is just what BayCom needs to
take both KUPL and KKJZ to the
next level.”

Prior to founding Redmond, WA-
based trading company Mak Pacif-

ic, Mak served as VP/GM at KINK-
FM/Portland. Before that, he was
radio group head for King Broad-
casting, overseeing the company’s
stations in Portland, Seattle, and San
Francisco.

“I share BayCom’s commitment
to winning and excellence in ra-
dio,” said Mak. “It’s a sp=cial treat
to return to Portland, where the ra-
dio and ad agency pecple have
been very supportive of me over
the years.”

Laurence Joins KGBY/Sacramento As PD

Industry veteran Bob
Laurence has been |
tapped as PD at Hot AC
KGBY/Sacramento.
The former KIOI/San
Francisco programmer
succeeds Robert John,
who recently departed to
program KCMO-FM &
KLTH-FM/Kansas
City (R&R 6/2).

GM Rick Eytcheson
told R&R, “The depth
of Bob’s background in our format
and his management experience

Laurence

make him the right guy at the
right time.”
1 Laurence most recently
was VP/Media Research for
San Diego-based Analysis Re-
search. Before joining K-101,
Laurence had served as GM at
KBZR-AM & KBEQ-FM/
Kansas City, VP/Program-
ming for Noble Broadcast
Group and Drake-Chenault,
and National PD at Mariner
Communications. He also
programmed KBEQ between
1974-79.

The Real,
Reel-to-Reel
Replacement.

VoxPro™ is the first Digital Scund Editing System specifically
designed to replace reel-to-reel tape recorders used on the

| air. The VoxPro system lets you record and edit phone bits,
contests and actualities, sound effects and more— on the fly

with speed and precision. No fear of making mistakes. You
could call it mistake-proof.

0
%X% @ﬁ%‘

. Mm%% 12

= VoxPro is all you need in a digital sound editing system. It's
fast. It's easy. Editing listener call-ins, interviews and talk
programming requires less than one-tenth the time of
conventional analog tape. Call us toll-free for more details.

o

—————aaanAL o aricanradiohictons com

Phone‘ 800-622-0022 Fax 317-966-0623
Southern CA 800-690-2828
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Williams Upped To
Elektra VP/A&R

Darryl Will-
iams has been
elevated from
Director/A&R to
VP/A&R at Ele-
ktra Entertain-
ment Group.

Sr. VP/A&R
Merlin Bobb stat-
ed, “Darryl’s cut-
ting-edge musical
instincts, com-
bined with a
unique sensitivity in working with
artists, make him a key component of
Elektra’s artist-driven environment.”

Williams joined Elektra in 1993
from Capitol Records, where he
served as Associate Director/A&R.
He began his record career in 1989 as
Creative Manager at Virgin Music.

Williams

Vanessa Takes NY By ‘Storm’

Vanessa Williams (1) recently dropped by WBLS/New York's “Quiet Storm”
show to chat with host Vaughn Harper (c). Here, the two are joined by
Mercury Sr. Director/R&B Promotions Mike Bemardo.

All They Ever Think About Is Sexton

The Charlie Sexton Sextet is touring behind its new “Under The Wishing Tree” album, and MCA Records execs took
the opportunity to show their support after a performance at L.A.’s Roxy Theatre. Hangin' out backstage are (I-r) the
Sextet's George Reiff and Rafael Gayol, MCA Exec. VP/A&R Ron Oberman and Sr. VP/A&R Michael Rosenblatt,
band manager Tim Neese, Sexton, MCA Exec. VP/GM Randy Miller, and the band’s Susan Voelz.

TRANSACTIONS

Continued from Page 6

COMMENT: Pinnacle entered into an
immediate time-brokerage agreement.
with Tar Heel effective August 1.

KLOO-AM & KFAT-FM/

Corvallis

PRICE: $1.1 million

TERMS: Stock sale for $750,000;
$350,000 noncompete agreement pay-
able over five years

BUYER: Oregon Trail Productions
Inc. owned by Lee and Marion Jami-
son of Broomfield, CO

SELLER: Pacific Broadcasting Co.
owned by Donald Smullin
FREQUENCY: 1340 kHz; 106.1 MHZ
POWER: 1kw; 100kw at 1140 feet
FORMAT: Gold; Country

Mayaguez
PRICE: $3.865 million
TERMS: Asset sa'e for cash

i b i i ottt e

BUYER: American National Broad-
casting Company

SELLER: Primedia Broadcast
Group, which owns three other sta-
tions and leases, with an option to pur-
chase WOQI-FM/Ponce.
FREQUENCY: 990 kHz; 95.1 MHz
POWER: 1kw; 25 kw at 1970 feet
FORMAT: Foreign Language
BROKER: Media Venture Partners
COMMENT: The companies have en-
tered into an LMA until the formal
closing.

. KZMQ-AM & FM/Greybull

PRICE: Estimated at $1 million
TERMS: Stock sale for cash

BUYER: Big Horn Communications
of Billings, MT President Thomas Hen-
drickson and VP Ray Moser
SELLER: Big Horn Communications;
it also owns two television stations.
FREQUENCY: 1140 kHz; 100.3 MHz
POWER: 10kw; 56.2kw at 2,444 feet
FORMAT: Country

BROKER: Patrick Communications
Corp.

COMMENT: Buyers are acquiring all
stock in company, including television
stations, for $7.35 million.

Scherer Appointed
Arista-Career VP A&R

Sony Music
Publishing VP/
Creative Services
Jim Scherer has
been named VP/
A&R for Arista/
Nashville and sis-
1 ter label Career.

“We're very ex-
cited to have an
? executive of Jim’s

caliber join our

family,” Arista/
Nashville and Career President Tim
DuBois commented. “His talents will
help Arista secure the great artists and
songs necessary to compete in to-
day’s market.”

Scherer remarked, “I've been
friends with many of Arista’s artists
and staff for a long time. [ know their
ultimate goal is to achieve greatness.
I'm proud to be a part of this team.”

While at Sony Music Publishing,
Scherer was involved with Sony
Life, the company’s Christian Mu-
sic Division.

Scherer

Kline Tapped As Lava Director/National Promo

ormer MCA Records New York Regional Pro-

motion Manager Steve Kline has shifted toLava

Records as Director/National Promotion. He'll
be based at the New York headquarters of the Atlantic
Group label.

“Steve’s passion, tenacity, and charisma make him
the ideal promotion executive for Lava,” said Sr. VP/
Promotion Valerie DeLong. “| feel incredibly honored
to have him join our new iabel family.”

Kiine originally joined Atlantic Records in 1983,
beginning a four-year tenure as a Promotion Depart-
ment intern. In 1988, Atlantic hired him as New York
Local Promotion Manager. He held his most recent post
since 1992.

KBZT Recruits Schleuning As GSM

ormer KHQT/San Jose Regional Sales Manager Tom Schleuning
has been appointed GSM for Anaheim Broadcasting Oldies outtet
KBZT/San Diego.

According to GM Jeff Parke, “Tom's a sharp and energetic broadcast-
er with a flawless reputation. He worries about the right things and will fit in
perfectly.”

Prior to joining KHQT in 1991, Schleuning worked in sales at KMEL/
San Francisco and KCCW & KLLS/San Antonio.

Morrison Now Metro/NY Ops Director

M ike Morrison has been tapped as Director/Operations for Metro
Traffic Control’s New York bureau. He formerly held the same
post at the Washington, DC branch.

“Mike brings several years of extensive experience working with Metro
Networks' affiliates to the New York operation,” MTC Exec. VP Chuck
Bortnick remarked. “We're certain he'll make a significant impact in his
new position.”

Morrison joined Metro in 1987. He served as Director/Operations in
Indianapolis and Richmond before moving to the Washington, DC office.

R&R DC Bureau Adds Two Staffers

&R’s Washington, DC bureau has hired Roy Furchgott as Re-
porter and Heather Van Slooten as Editorial Assistant.
Furchgott — who most recently spent 10 years as Adweek’s Mid-

Atlantic Correspondent — will cover radio-related legislative and regulato-

ry issues as well as the financial side of the industry. He's also a freelance

writer, whose work has appeared in BusinessWeek and the New York Times.
Van Slooten is a recent graduate of American University. Her father,

Steven Van Slooten, co-owns Country WYRQ-FM/Little Falls, MN and

several other members of her family work in the industry as well.

™ A B — o

Tate’s ‘Perfect’ Performance

Radio and label execs greeted Charisma/Virgin artist Danny Tate and his
band backstage following the artist's benefit concert for the Oklahoma Re-
lief Fund in Salt Lake City. Tate performed songs from his “Nobody’s Per-
fect” LP. Seen on the scene (I-r) KUMT/SLC APD/MD Kelly Monson, Vir-
gin’s Steve Walker, Tate, KUMT PD Tom Connelly, and the band’s Eric
Gorfan; (kneeling, I-r) band members Chris Ross and Danny Johnson.
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persons 18 to 34*
8.0 AQH share

~ persons 25 to 54~
6.4 AQH share

};-,: 5 stations are
i h}ammm with Joyner.

- Don’t miss your chance
tD be number one. ‘ :
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Move Up from Carts to

Touchscreen Di

Play Any Audio at a Touch

Nothing else makes radio as fast or easy as
having all your spots, sounders and sweepers
start with your fingertip—always on-line and
ready to play from hard disk. And nothing
else makes your station sound as good or as
exciting as touchscreen digital and creative
talent with the new Scott Studio System!

Here’s how it works: Six buttons on the left of
the 17" computer touchscreen play what's on
your program log. Scheduled spots, promos,
PSAs and live copy come in automatically
from your Scott System Production Bank and
your traffic and copy computers. You see
legible labels for everything, showing full
names, intro times, lengths, endings,
announcer initials, outcues, posts, years,
tempos and trivia. Your jocks can rearrange
anything easily by touching arrows (at mid-
screen), or opening windows with the entire
day's log and lists of all your recordings.

On the right, 18 “hot keys” start unscheduled
jingles, sounders, effects, comedy or promos
on the spur of the moment. You get 26 sets
of 18 user-defined instant audio “hot keys” for
your jocks’ different needs.

Large digital timers automatically count down
intro times, and flash 60-, 45-, and 30-seconds
before end warnings. You also get clear count-
downs the last 15 seconds of each event.

12:15:38P [
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Copyright 1998 by Scott Studios Corp.

The Scott Studio System is your best way to make the move to digital audio and eliminate
troublesome carts. Each button on the touchscreen plays whatever you want instantly. All
scheduled spots, jingles, promos and scripts come in from your traffic and copy computers.
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The World's Fastest Playback!

Touch either of the two buttons at the top right
of the main screen to see our “Wall of Carts”
with all your audio on-line! Touch the sound,
spot, jingle, promo, PSA or comedy you want
and it plays instantly. Or, you can put it
anywhere you want in the day’s schedule.
Audio is displayed any five ways you like.

The Scott System also gives you a Make Good
button that makes it quick and easy to
reschedule missed spots or promos.

Instant Music on Hard Drive

Our most popular option is 9 gigabyte disks
with 1,000 songs pre-dubbed for free! The
audio quality of digital music from the Scott
System hard drive meets or beats the best CDs.

And nothing could be faster than song requests
from the Scott System! You also get five “Wall
of Carts” with music that plays at a touch!
Songs are displayed by title, artist, year, length,
category, or any ways you like.

Live Copy On Screen

Live tags, weather, promo copy, music trivia,
contest copy, winners’ lists and programming
memos automatically pop up on your Scott
System’s screen.

The Best Digital Audio

When spots, promos, PSAs, or any other digital
audio events are recorded, they’re immediately
playable in all your Scott System air studios.
Nobody wastes time carrying carts down the
hall or redubbing spots for additional stations.

One question you don’t have to worry about
with the Scott System is “What if it breaks?”
The Scott Cart Replacement Systemn comes
complete with every spot and jingle stored
redundantly on two hard disks with a split-
second switch to the “hot standby” computer
and its own backup audio outputs! You get
touchscreen convenience, digital quality, and
backup redundancy for no more money than
cart machines and commercial carts.
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Sound Better With Digital Editing

Scott Systems’ graphic waveform editors work
wonders with phone calls in the air studio and
creative spots and promos in production.

Your Best Investment

The Scott System leads the industry with the
biggest broadcast groups like Shamrock,
Alliance, Salem, Saga, Liggett, Regent,
Tichenor, Heftel, Waterman, Max, Atlantic, and
Rawlco in Canada. Our major markets include
Detroit, D.C., Dallas, Miami-Ft. Lauderdale,
San Diego, Denver, Oklahoma City, San
Antonio, Greensboro, and others large and
small from Bangor to Bakersfielc}.

Scorr Studios ...

13375 Stemmons Freeway, Suite 300
Dallas, Texas 75234 USA
8 0 0 T o2

(800) SCOTT-77
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¢ JEFFERSON
WARD joins CHR
WPLY (Y100)/Phil-
adelphia as NSM.
Ward, most recent-
ly an AE at cross-
town WYSP, has
programmed
wWIOQ/Philadel-
phia, WKSS/Hart-
ford, and WAEB-
FM/Allentown.

® ROBERTO CRAWFORD is named
President of Premiere Services Group,
a division of Premiere Radio Networks.
He has been Premiere’s CFO since
1987 and on the company’s board of
directors since 1982.

® CLARE WYNNE is promoted to Re-
tail Sales Manager for Granum’s KHVN-
AM, KIMZ-FM & KOAI-FM/Dallas. She
was previously KOAI's LSM, and that
position is filled by Director/Special
Projects RICHARD FRISH.

¢ BARRY REMINGTON hops from
KRFX/Denver to co-owned Rock out-
let KBPI/Denver as Sales Manager.

® LESLIE WUSTRACK is upped to
LSM at KEZO-AM & FM/Omaha. The
nine-year station vet had been an AE.

® JACKI HUFFMAN rises to Promotion
Director for Prism Radio Partners’ three
Louisville stations, WWKY-AM, WVEZ-
FM & WTFX-FM. She was previously
an AE at WVEZ.

PROS ON

THE LOOSE

Greg Brady — MD WHJX/Jack-
sonville (904) 751-0244

Cara Stern Carriveau — PD
Shadow Broadcast Services/Chica-
go & WABI/Dundee, IL (708) 516-
9408

Christopher Lance — Nights
KHQT/San Jose (818) 377-4454

Scott Souhrada — PD KYYS/
Kansas City (816) 459-7831

John Wolf (LaVine) — News
Director/sidekick KKRW/Houston
(713) 552-9777

® Major Broadcasting Companies forms
MAJOR MUSIC, a new label focused
primarily on dance and altemative acts;
(312) 755-1300.

* MARTY MAIDENBERG ascends to
the VP/Product Development position
at Mercury Records. The eight-year
company vet had been Sr. Director/
Marketing.

® YON ELVIRA is
the new Director/
Publicity for Virgin
Records. He has
been a Sr. AE at PR
firms Dan Klores As-
sociates and Susan
il Biond Inc.

Elvira

¢ KRISTINE FERRARO joins Columbia

Records as Associate Director/Media,
West Coast. She had been EMI|
Records’ Director/Publicity.

® STEPHANIE RAE joins Mute
Records as National Manager/Mar-
keting. She had been TVT’s Chicago-
based Manager/Regional Sales &
Promotion.

® AVDEL! INC. launches as an inde-
pendent label and production compa-
ny for radio, film, and television. Former
SuperSpots of Chicago co-founders
Joe Kelly and Jan Silver and Chicago
attoreys Sidney Schienberg and Mark
Stein are the principals. The new com-
pany is located at 1137 N. Osbome
Blvd., Racine, Wi 53405, phone (414)
632-8610, fax 632-5527.

National Radic

® MICHAEL FLOWER is now Director/
TalentAcquisition at Entertainment Ra-
dio Networks. He joined the net two
years ago as an Associate Producer.

® USA RADIO NETWORK adds “Mar-
ket Wrap,” a financial feature hosted by
Joe Battaglia, to its program lineup. The
two-minute show will air weekdays at
4:32pm ET; (800) 829-8111.

® JUDY McNUTT,
most recently PD at
KBCO/Denver, joins
Tuned In Broadcast-
ing as Director/Maga-
zine Development for
Bone Music Maga-
Zine, which produces
custom music maga-
zines for radio stations.
and retail clients.

® |RA BERGER joins syndicator
MediaAmerica Inc. as Dalias-based
Managing Director, Southwest Region.
Berger was formerly Westwood One’s
VP/West & Southwest Manager.

Via Phone |

oiceline, an audition service for
1 voiceover talent, is expanding
to include radio air personalities and
imaje voice talent. JockLine offers
the opportunity to place an aircheck
(up to two minutes long) on the sys-
tem in the appropriate category fora
fee. Airchecks can then be access-
ed By PDs; cumrent JockLine talent
listings are obtained by faxing a re- -
quest to (301) 570-8916.

The service will roll out in earty Sep-
terrber. In anticipation of the debut, |-
JockLine is accepting tapes for free
placement until September 1 (limited
to 30 free entries per format catego-

" ry)-For information on how to submit
a tape, call (301) 924-5700, ext. 1.

KNNC/Austin MD Mike Peer to
Karen Dierschke, July 29.

WQAM-AM & WKIS-FM/Holly-
wood, FL Sports SpecialistRobert
Davidman to Bemadette Moynihan,
July 16.

Independent label Production
Manager Jerry White, 34, July 2.

MONDAY AUGUST 14

1956/Gladys Presiey — Elvis's mom
— dies.

1985/Michael Jackson buys the ATV
Music catalog — which in-
cludes 251 Beatie songs — for
$40 million.

1989/Bon Jovi's “New Jersey” be-
comes the first U.S. album to be
released legally inwhat was then
the Soviet Union.

1992/Platters singer Tony Williams
dies of complications from dia-
betes and emphysema.

Born: David Crosby 1941

TUESDAY, AUGUST 15

1956/Buddy Holly marries Maria Ele-
na Santiago.

1965/The Beatles perform for 50,000
at Shea Stadium. At the time it's
the largest crowd ever to see a
rock concert.

1969/The Woodstock Music Festival
opens in upstate New York. The
three-day event features Joe
Cocker, the Grateful Dead, Jimi
Hendrix, Janis Joplin, San-
tana, Sly & The Family Stone,
and the Whe, among others.

The Who — 'stock performance.

Born: Bobby Caldwell 1951, Matt
Johnson (The The) 1961

MUSIC DATEBOOK

WEDNESDAY, AUGUST 16

1962/Ringo Starr replaces Peie Best
as the Beaties’ drummer.

1975/Peter Gabriel Jeaves Genesis to
go solo. Singing chores go to
drummer Phil Collins.

1977/Elvis Presiey, 42, is fourd dead
in his bathroom. The caroner’s
report lists the cause of death
as coronary arrhythmia.

1983/Paul Simon marries actress Car-
rie Fisher.

1985/Madonna marries actor Sean
Penn.

Born: Madonna 1958

THURSDAY, AUGUST 17

1970/Christine McVie joins Fleet-
wood Mac.

1986/Del Leppard drummer Rick
Allen makes his first appear-
ance with the band since hav-
ing his left arm amputated.

Born: Belinda Carlisle (Go-Go's) 1958

FRIDAY, AUGUST 14

1992/Nirvana’s Kurt Cobain and Hole's
Courtney Love become parents
to daughter Frances Bean.

Born: Sarah Dash 1943, Nona Hend-
ryx 1945

SATURDAY, AUGUST 19

1969/ Miles Davis records the “Bitch-
es Brew” LP.

1973/Xris Kristotferson marries Rita
Coolidge.

Born: Ginger Baker (ex-Cream) 1940,
1an Gillan (Deep Purpie) 1945,
John Deacon (Queen) 1951

SUNDAY, AUGUST 20

1967/Technicians R. and D.W. Dolby
introduce their noise-reduction
system for audio recording.

1969/Frank Zappa disbands the Moth-
ers Of Invention.

Born: Isaac Hayes 1942, Jim Pankow
(Chicago) 1947, Robert Plant
1948, the late Phil Lynott (Thin
Lizzy) 1951, John Hiztt 1952

— Paasl Colbent

RNDID
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A PROGRAMMER’S
PARADISE!

In today’s competitive
marketplace you have to
work harder than ever to
keep your station on top.
The NAB Radio Show

Surfing Your Future: Tips From Winners &

BENEFIT FROM THESE PROGRAMS & MUCH MORE!

Radio: Today’s Trends, Tomorrow’s Opportunities
Moderator: Erica Farber, COO, Radio & Records

: ] Join Mel Karmazin and Lowry |
it Mays — CEOs of two of the
world’s largest, most influential
radic groups as they fook at
radio’s trends & opportunities.

Join legendary radio personality Gary Owens as he hosts the
NAB MARCONI Radio Awards Dinner & Show -,
In this the 75th anniversary of radio, the 1995 NAB
Radio Show concludes fittingly with a celebration of
everything that makes radio great today. Entertainment
provided by Premiere Radio Networks.

brings you new program-
ming ideas — through
dozens of educational ses-
sions, special events and
exhibits — to help you
improve listener loyalty,
expand your market share
and stay ahead of your competition. Learn the latest on
duopoly programming, talk radio, branding, on-air
personality development, career growth and more. Plus,
take part in numerous networking and social events
where you'll find the biggest names in the industry at
every stop!

Wipe-Outs with Media Guru John Parikhal

: == Your future consists of three converging
areas — new technology, new audience
needs, and new competitive environments.
| Learn the skills you need to “surf” this

il three-point wave.

Expanded Format Roundtables!
Share progremming, talent development, research,

SHOW

September 6-9, 1995
Exhibits: September 7-9, 1995
New Orleans Convention Center
New Orleans, Louisiana

promotion and production concepts with your
collezgues and learn from the best in the business.

Learn How You Can Join Radio’s Best & Brightest

At The NAB Radio Show!

Call (800) 342-2460 or (202)775-4970, or access the most
up-to-date show details through fax-on-demand by calling (301)
216-1847 from the touchtone handset of your fax machine or on the
World Wide Web at http://www.nab.org.

Finding Your Voice

Don't miss this opportunity to find your —
voice and reinvent yourself and your career | 4
with Marice Tobias, radio’s pre-eminent
consultant for an-air talent and signature
voices, a.k.a. “The Voice Shrink”!

waan americanradiohistory. com


www.americanradiohistory.com

14 ® August 4, 1995

R&R OVERVIEW

Goldberg ‘Hottest Suit in The Biz’?

hat hotly anticipated Pent-
house interview with Warn-
er Bros. Records Presi-
dent Danny Goldberg hit the
stands this week. No real revolu-
tionary statements or revelations
from the man the 'zine character-
izes as the “hottest suit in the biz,”
but he does cite KROQ/L.A. as
being “truly visionary. | mean,
they’ll play records that aren’t
even on major labels and make
people’s careers, just because
they hear it before the record
companies do. But there aren’t
very many stations like that, but
the fact that there is even one is
fabulous.”
As for the question “What is the
proper response to hate radio?”
Goldberg responds, “Love.”

Hutchence and galpal Paula
Yates were snapped smooching
in St. Tropez, Jon Bon Jovi was
snapped toying with his wife and
kids in Sardinia (Globe).

Pamela Anderson is feuding
with ex-boyfriend/Poison front-
man Bret Michaels over inves-
tors in their L.A. restaurant, Sanc-
tuary. Pam’s hubby, Motley Crue
drummer Tommy Lee, doesn’t
want her to have any contact with
Bret — who refuses to sell his
stake in the eatery to Lee — so
the two rockers both phone the
restaurant to make sure the oth-
er one isn’t there when they ar-
rive (Star).

Incidentally, the Globe reports
that Tommy Lee nearly died from
a heroin overdose a mere 12
weeks before marrying Pamela.

~ Love, Love, Lave

Jazzman Wynton Marsalis
and soap star Victoria Rowell
(“The Young And The Restless”
and “Diagnosis: Murder”) are hav-
ing a child together (Star).

Meanwhile, Bonnie Raitt and
hubby Michael O’Keefe an-
nounced plans to adopt a baby
(Globe).

Two Reba McEntire fans have
been charged with kiiling their
landlady to finance a trip to Nash-
ville to meet their favorite singer
(Star, Globe).

More Love

Tom Hanks's wife took him on
a surprise weeklong cruise on a
yacht off the coast of Spain. Also
on the ship: Bruce Springsteen
and Sting and their wives (Na-
tional Enquirer).

Wise to the temptations of on-
set romances, Melanie Griffith
told her reps not to book any en-
gagements during the first 10

weeks of next year — when boy-
friend Antonio Banderas will be
making “Evital” with ... Madonna
(Globe).

A line-drive foul off the bat of
Michael Bolton knocked galpal
Nicollette Sheridan to the
ground during a charity softball
game (National Enquirer).

Steve LaBeau and CHR/Pop
WEZB (B97)/
New Orleans
PD Joey Gio-
vingo pick the
hits — “| Can
Love You Like
4 That” by All-4-
‘I One and “In

The Blood” by

3 # f Better Than
\ Ezra, respec-
tively — for

Steve LaBeay Entertainment
Weekly.

For The Love Of Money

LaToya Jackson filed for
bankruptcy after a New York court
gave Paris nightclub the Moulin
Rouge permission to collect
$650,000 for breach of contract
(Entertainment Weekly).

Meanwhile, the Globe notes
that TLC has filed for bankruptcy
protection inAtlanta federal court,
claiming they've earned $30,000
this year — but owe $4 mitlion!

IloveTo...

“There’s so much | haven’t
done. I'd like to paint. I'd like to
study philosophy. I'd like to bake”
— Annie Lennox does some
wistful thinking (People).

Corner

“There’s not a lot of love lost
between me and Dave. We
don’t hate each other because
we can't hate each other. If we
hate each other, it will be a
disaster” — Courtney Love as-
sesses her relationship with
former Nirvana drummer/Foo
Fighters frontman Dave Grohl
(Request).

I Love Vegetables

rew Barrymore returned

home after seeing Hole
guitarist Eric Erlandson off at
the airport to find her living
room covered with string beans!
Her nickname for the riffslinger
is “String Bean,” and it was he
who had the truckload delivered
s0 she wouldn't forget him while
he was away. Awww (Globe).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime fo the ridicu-
lous in music news. R&R has not verified any of these reports.

TELEVISION

TOP TEN SHOWS

JULY 24-30

Friends

Selnfeld

ER

20/20

Home Improvement

PrimeTime Live

Dateline NBC

Murphy Brown

Movle (Sunday)

(“There Was A Little Boy”)

Cyblil

Source: Nielsen Media Research
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All show times are EDT/PDT uniess
otherwise noted; subtract one hour for
CDT. Check listings for showings in the
Mountain time zone. All listings subject
to change.

Coming NexT WEek

Tube Tops

Anita Baker, Brandy, Da
Brat, Naughty By Nature,
Queen Latifah,and CeCe Win-
ans are slated to perform on the
two-hour, syndicated “Soul
Train Lady Of Soul Awards”
(Sunday, 8/6; check local list-
ings for time and channel.).

Friday, 8/4

® Bill Anderson and Gene
Watson are interviewed on
“The Ralph Emery Show”
(TNN, Sam EDT/6am PDT).

Saturday, 8/5

® The Average White Band,
Gladys Knight, Teena Marie,
the Ohio Players, War, and
Earth, Wind & Fire perform
from St. Maarten on “Sinbad’s
Summer Jam: '70s Soul Music
Festival,” a two-hour HBO spe-
cial (8/5, 10:30pm).

Monday, 8/7

® Victoria Shaw, “Ralph Em-
ery.”

® Tanya Tucker performs
live from Opryland's Black Vel-
vet Dance Contest on “Music
City Tonight” (TNN).

® Cranberries, “Late Show
With David Letterman.”

Tuesday, 8/8

® Mark O'Connor, “Ralph
Emery.”

® Andy Childs, “Music City
Tonight.”

® Shane MacGowan per-
forms and Jon Secada is inter-
viewed on “Late Night With Co-
nan O'Brien.”

Wednesday, 8/9

® Glen Campbell and Bry-
an White, “Music City Tonight.”

® Ziggy Marley, “David Let-
terman.”

® Shaggy, “Conan O'Brien.”

‘Thursday, 8/10-

® Sophie B. Hawkins, “The
Tonight Show With Jay Leno.”

® Van Halen, “David Letter-
man.”

WEEKEND BOX OFFICE
JULY 28-30

1 Waterworld $21.17
(Universal)*

2 The Net $10.03
(Columbia)*

3 Apolio 13 $9.22
(Universal)

4 Clueless $7.02
(Paramount)

5 Nine Months (Fox) $6.52

6 Operation Dumbo $6.39
Drop (Buena Vista)*

7 Under Slege 2: $4.83
Dark Territory (WB)

8 Free Willy 2: $4.62
The Adventure Home
(wB)

9 Pocahontas $3.65

(Buena Vista)
10 Species (MGM/UA) $3.50

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“Virtuosity,” starring Denzel
Washington, Kelly Lynch, and
Russell Crowe. The film’s Ra-
dioactive soundtrack features
a remixed version of Live's
“White, Discussion,” along with
cuts by the Worldbeaters &
Peter Gabriel (“Party Man”),
the Heads featuring Deborah
Harry (“No Talking Just Head"),
Traci Lords (“Fallen Angel”),
Tricky (“Abbaon Fat Tracks”),
and Dig (“Hu, Hu, Hu"). Songs
by Londonbeat, Black Grape,
Fatima Mansions, William
Orbit, India & Masters At
Work, Juno Reactor, and
Lords OfAcid complete the LP.

NEW THIS WEEK

¢ HUMAN HIGHWAY

(Warner Reprise)

Neil Young not only stars in
this 1983 feature film, which
was previously unavailable on
videocassette, he also co-wrote
with Russ Tamblyn and co-di-
rected with Dean Stockwell
(both of whom also co-star).
Recording act Devo appear as
a nuclear waste recycling team;
they perform “Out Of The Blue
And into The Black” with Young.
Other selections include
Young’s “Ride My Lama” and
“Mister Soul,” Devo’s “Come
Back Johnee,” and more.

® BUDDY RICH: JAZZ
LEGEND, PARTS 1
AND 2 (Dc1)

A combined two and a half
hours of performance footage
and interviews, this double-cas-
sette documentary chronicles
Buddy Rich’s life and career.
Part one showcases Rich as a
“sideman,” performing with
Artie Shaw, Tommy Dorsey,
andHarry James. Part two pro-
files the big band he led in his
last two decades.

WAMM-adekiecarkadiehistarv-com

MUSIC & MOVIES

CURRENT

® APOLLO 13 (MCA)

Featured Artists: Mavericks, James Brown, Hank Williams

® CLUELESS (Capitol)

Singles: The Ghost In You/Counting Crows

Need You Around/Smoking Popes

Other Featured Artists: Coolio, Jill Sobuie

® NINE MONTHS (Fox/Milan)

Featured Artists: Little Steven, Marvin Gaye, Tyrone Davis

® FREE WILLY 2 (MJJ/550 Music)
Single: Childhood/Michael Jackson

Other Featured Artists: Brownstone, Pretenders, Expose

® POCAHONTAS (Walt Disney)

Single: Colors Of The Wind/Vanessa Williams (Hollywood)
Other Featured Artists: Jon Secada, Shanice

® BATMAN FOREVER (Atlantic)

Singles: Hold Me, Thrill Me, Kiss Me, Kill Me/U2
Kiss From A Rose/Seal (ZTT/Sire/WB)
Other Featured Artists: Brandy, Nick Cave, Offspring
® MIGHTY MORPHIN POWER RANGERS THE MOVIE (Atlantic)

Single: Trouble/Shampoo (IRS)

Featured Artists: Red Hot Chili Peppers, Van Halen

® CASPER

Single: Remember Me This Way/Jordan Hill (MCA)

® KIDS (PolyGram)

Featured Artists: Daniel Johnston, Folk Implosion

® FORGET PARIS (Elektra/EEG)

Single: When You Love Someone/Baker & Ingram
Other Featured Artists: David Sanborn, Louis Prima

® BAD BOYS (WORK)

Singles: Shy Guy/Diana King

Someone To Love/Jon B. & Babyface (Yab Yurm/550 Music)
Other Featured Artists: 2Pac, Da Brat, Ini Kamoze

COMING

® DANGEROUS MINDS (MCA)
Single: Curiosity/Aaron Hall (Silas)

Other Featured Artists: Immature, Rappin’ 4-Tay

® EMPIRE RECORDS

Single: Til | Hear It From Youw/Gin Blossoms (A&M)

® VIRTUOSITY (Radloactive)

Single: White, Discussion/Live

Other Featured Artists: Dig, Worldbeaters & Peter Gabriel
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Coleman Research

usic
Clustern

+America

Coleman Research announces the first scientific study of music tastes in
America. A groundbreaking analysis of listener preferences from the
acknowledged leader in industry-wide research studies.

A seminal scientific study on American music tastes, exclusively from Coleman
Research, one of the nation’s top two radio research companies...The Music
Clustering of America.

The Music Clustering of America answers the question that has stumped
station managers and programmers for years: “What’s happening with
my format?”

Keep in tune with shifting tastes

The Music Clustering of America provides a global overview
of the state of the music in your format, helping you keep
in tune with shifting music tastes.

For the first time, you’'ll know the exact percentage
of Americans truly compelled by your format.

The Music Clustering of America will also help you
spot dips in format popularity before they show up in
your ARB.

Sophisticated Cluster Analysis

The Music Clustering of America tracks listener preferences from
the 1950s to the latest hits in CHR and Alternative Music. Music
from every major format will be examined.

The study uses sophisticated Cluster Analysis techniques to measure the
size of the audience for each style of music. The data is then subjected to

Correlation Analysis to help determine which types of songs, artists and styles
go together to make a format.

Groundbreaking Analysis from a Research Leader

The Music Clustering of America is exactly the kind of exhaustive analysis you've come
to expect from Coleman Research. The company that brought you such groundbreaking
works as the MTV Research in 1983, The Truth about the ARB Diary Keeper study in
1987, and the 70s Format study last year.

For more information, please call Coleman Research Vice President Chris Ackerman at
(919) 571-0000, fax (919) 571-9999.

COLEMAN RESEARCH

Hamburg e Research Triangle Park ® Los Angeles

————AAAAL o aricantadiohistorn..com
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RATINGS

Miami-
Ft. l.auderdale,

WRMA-FM (Span) 5.0 5.8
WEDR-FM (Urban) 6.4 57
WLYF-FM (AC) 56 52
WHQT-FM (UAC) 49 5.1
| WPOW-FM (CHR) 45 5.0
WAQI-FM (Span) 45 4.0
WHYI-FM (CHR) 4.3 40
WFLC-FM (AC) 37 3.8
WKIS-FM (Ctry) 3.9 3.8
WXDJ-FM (Span) 27 3.6
WIOD-AM (N/T) 42 35
WMXJ-FM (Gold) 35 35
WRTO-FM (Span) 34 3.3
WLVE-FM (NAC) 35 28
WTMI-FM (Clas) 34 27
WZTA-FM (Rock) 24 2.6
WBGG-FM (Gold) 21 25
WQBA-AM (Span) 25 25
WSHE-FM (Rock)* 24 2.1
WCMQ/WSKP (Span) 2.8 20
WINZ-AM (News) 21 2.0
WSUA-AM (Span) 1.5 1.8
WCMQ-FM/ 14 16
WZMQ (Span)

WQAM-AM (Sports) 1.9 15
WQBA-FM (Span) 1.2 15

WMBM-AM (Span) — 1.3
WAVS-AM (Span) .6 1.1
WFTL-AM (Talk) 8 10

*Evolved to Alternative in June.

Salt Lake City-
Ogden-Provo

Wi ‘95 Sp 95
KSFI-FM (AC) 108 107
KRSP-FM (Gold) 54 69
KSOP-AF (Ctry) 79 67
KSL-AM (Talk) 57 63
KKAT-FM (Ctry) 61 60
KISN-FM (HotAC) 48 51
KODJ-FM (Gold) 35 49
KUTQ-FM(CHR) 48 48
KBER-FM (Rock) 38 45
KALL-AM (N/T) 43 44
KBEE-FM (AC)" 35 43
KDYL/KOVO (Nost) 41 3.8
KXRK-FM (Alt) 39 37
KBZN-FM(NAC) 22 28
KUBL-FM (Ctry)* 33 27
KZHT-FM(CHR) 34 20
KISN-AM (Sports) 29 1.9
KUMT-FM (Prog) 13 1.7
KUTC-FM (Ctry)*** 2.1 17
KCPX/KMXB (AC) .7 14
KSOS-FM (Gold) 1.0 1.1
KCNR-AM (Talk) 7 10

*Was KVRI-FM until late May.
**Was KLZX-FM (CR) until late May.
**Was KUJJ-FM untit April, oper-
ated by an LMA by Radio One.

FOR THE RECORD

n last week’s ratings, KREV &

WREV/Minneapolis should
have been shown as trending .7
to 2.1.

Atlanta

Wi ‘95 Sp '95
WVEE-FM (Uban) 119 119
WKHX-FM (Ctry) 104 96
WSB-AM (Talk) 67 72
WNNX-FM (Alt) 52 62
WPCH-FM (AC) 65 6.1
WALR-A/F (UAC)* 55 56
WKLS-FM (Rock) 46 56
WSTR-FM(CHR) 57 52
WSB-FM (AC) 57 44
WFOX-FM (Gold) 45 43
WZGC-FM (CR) 36 38
WYAY-FM (Ctry) 40 37
WGST-AM (N/T) 36 29
WAOK-AM (Rel) 23 28
WGST-FM (N/T) 25 28
WJZF-FM (NAC) 24 23

*WALR-AM was WIGO-AM (N/T)
until April.

Portland, OR

Wi'gs Sp'es
KWJJ-A/F (Ctry) 8.4 8.3
KUPL-A/F (Ctry) 6.6 72
KXL-AM (N/T) 8.1 72
KGON-FM (CR) 6.0 6.1
KKRZ-FM (CHR) 6.2 6.1
KUFO-FM (Rock) 5.4 6.0
KKSN-FM (Gold) 5.2 5.8
KKCW-FM (AC) 57 54
KINK-FM (Prog) 52 51
KEX-AM (FS) 6.6 42
KKSN-AM (Gold) 25 42
KKJZ-FM (NAC) 28 39
KNRK-FM (Ait)* 2.0 38
KXL-FM (Gold) 37 34
KXYQ-A/F (Hot AC)** 2.1 25
KFXX-AM (Sports) 1.5 21
KPDQ-FM (Rel) 1.3 1.2
KOTK-AM (Talk)*** 4 11

*Was KMUZ-FM (AC) untit March,
changed calls in mid-May.
**Switched to Classic Rock in late
June.

***Was KINK-AM (Prog) until Feb-
ruary.

San Antonio

Wi'95  Sp'9s
KXTN-A/F (Span) 8.3 10.0
KTFM-FM (CHR) 9.2 9.2
KISS-FM (Rock) 71 6.9
KAJA-FM (Ctry) 5.2 6.8
KCYY-FM (Ctry) 8.2 6.7
KQXT-FM (AC) 6.5 56
KONO-A/F (Gold) 37 43
KTSA-AM (N/T) 41 43
WOAI-AM (N/T) 3.9 42
KSMG-FM (Gold) 41 40
KZEP-FM (CR) 37 38
KCJZ-FM (NAC)* 35 36
KSJL-FM (Urban) 5.1 36
KLUP-AM (Nost) 27 29
KKYX-AM (Ctry) 25 2.8
KRIO-FM (Span) 1.4 28
KCOR-AM (Span) 27 2.2
KROM-FM (Span) 3.0 19

*Was KDIL-FM (Ctry) until March.

Seattle-Tacoma
Wi '95 Sp ‘95
KVI-AM (Talk) 54 6.2
KIRO-AM (N/T) 49 5.9

KMPS-A/F (Ctry) 5.9 59
KUBE-FM (CHR) 6.1 59
KBSG-A/F (Gold) 5.0 57

KNDD-FM (Alt) 61 5.1
KIXI-AM (Nost) 46 48
KZOK-FM (CR) 32 42
KING-FM (Clas) 55 4.1
KLSY-FM (AC) 45 37
KRPM-AF (Ctry) 38 3.7
KJR-FM (Gold) 37 36

KISW-FM (Rock) 46 35
KOMO-AM (FS) 35 3.3
KPLZ-FM (HotAC) 36 32
KYCW-FM (Ctry) 28 3.1
KRWM-FM (AC) 23 28
KMTT-A/F (Prog) 3.0 27
KEZX-FM (NAC) 23 23
KJR-AM (Sports) 1.9 23
KCMS-FM (Rel) 1.4 1.9
KIRO-FM (Talk) 1.3 15
KNWX-AM (News)* 1.3 1.4

“Was KING-AM until mid-February.

Cincinnati
WLW-AM (FS) :1’69; S1P2f?;

WEBN-FM (Rock) 80 93
WUBE-FM (Ctry) 104 89
WIZF-FM (Uban) 59 59
WKRQ-FM(CHR) 52 56
WGRR-FM (Gold) 60 5.1
WCKY-AM (FS) 61 49
WSAAM (Nost) 51 49
WRRM-FM (AC) 54 44
WOFX-FM (CR) 27 38
WWNK-FM(AC) 39 38
WYGY-FM (Ctry) 38 36
WPPT-FM (Gold) 27 31
WAQZ-FM (Alt) 16 22
WAKW-FM (Re)) 15 20
WCIN-AM (UAC) 14 1.0
WPFB-FM(Ctry) 12 10

Denver-Boulder

Wi'95  Sp'9s
KYGO-FM (Ctry) 86 9.1

KOA-AM (Talk) 75 68
KRFX-FM (CR) 70 63
KOSI-FM (AC) 66 59
KXKL-A/F (Gold) 48 53
KXPK-FM (Alt) 56 53

KBPI-FM (Rock) 53 5.0
KQKS-FM(CHR) 45 45
KALC-FM (HotAC) 35 42
KBCO-A/F (Prog) 38 41
KIMN-FM (Gold)* 25 3.8
KWMX-FM (Hot AC) 29 37
KHIH-FM (NAC) 45 35
KEZW-AM (Nost) 26 3.0
KVOD-FM (Clas) 2.4 3.0
KTLK-AM (Talk) 3.6 2.7
KHOW-AM (FS) 25 25
KZDG-FM (Ctry) 24 19
KYGO-AM (Ctry) 1.6 1.7
KCUV-AM (Span) 6 15
KTCL-FM (Alt) 19 1.2

*Was KMJI-FM until April.

Phoenix

Wi'9s
KTAR-AM (N/T) 9.6
KMLE-FM (Ctry) 77
KNIX-FM (Ctry) 57
KKFR-FM (CHR) 5.2
KFYI-AM (News) 53

KOY-AM (Nost) 6.0
KUPD-FM (Rock) 49
KKLT-FM (AC) 4.1

KOOL-FM (Gold) 32
KHTC-FM (Gold) 2.8
KDKB-FM (Rock) 37

KSLX-FM (CR) 34
KESZ-FM (AC) 37
KVRY-FM (AC) 35

KYOT-FM (NAC) 2.3
KZON-FM (Prog) 27
KEDJ-FM (Alt) 24
KTWC-FM (Nost) 1.2
KVVA-AM (Span) 7
KOOL-AM (Gold) 7
KSUN-AM (Span) .8

Milwaukee-

Racine

Wi ‘95
WMIL-FM (Ctry) 94
WTMJ-AM (N/T) 7.6
WKKV-FM (Urban) 6.6
WKLH-FM (CR) 55
WKTI-FM (HotAC) 7.2
WOKY-AM (Nost) 6.0
WLZR-AJF (Rock) 4.2
WISN-FM (Talk) 5.2
WLUM-FM (Alt) 52
WZTR-FM (Gold) 3.7
WEZW-FM (AC) 3.4
WFMR-FM (Clas) 28
WLTQ-FM (AC) 28
WMYX-FM (AC) 4.3
WQFM-FM (Rock) 2.8
WMCS-AM (UAC) 23
WNOV-AM (Urban) 2.2
WGN-AM (FS) 9

Sp ‘95
8.9
75
7.3
54
5.1
51
5.0
4.4
3.9
33
3.2
3.2
3.1
3.1
2.9
2.2
241
1.3
1.1
1.0
1.0

Sp ‘95
7.8
7.4
7.3
6.7
6.6
6.4
58
57
4.9
43
3.7
3.2
3.0
29
22
1.7
1.5
1.1

Norfolk-

Virginia Beach-
Newport News

p Wi'gs Sp'9s
WOWI-FM (Urban) 9.2 105
WCMS-AF (Ctry) 6.3 75
WNVZ-FM (CHR) 53 7.2
WNOR-A/F (Rock) 8.0 6.2
WFOG-FM (AC) 6.2 6.0
WGH-FM (Ctry) 6.7 59
WJCD-FM (NAC)* 18 55
WWDE-FM (AC) 56 4.8
WKOC-FM (Alt) 32 42
WAFX-FM (Gold) 48 40
WNIS-AM (Talk) 34 38
WROX-FM (Alt) 32 38
WJQI-A/F (AC) 23 30
WLTY-FM (Gold) 34 30
WSVY-FM (UAC) 43 30
WPCE-AM (Rel) 2.6 24
WMYK-FM (UAC) 24 2.0
WXEZ-FM (B/EZ) 28 19
WTAR-AM (N/T) 25 1.7
WSVY-AM (UAC) 15 1.2

*Was WMXN-FM (AC) until March.

12+ SPRING ’95 ARBITRON RESULTS

Cleveland

Wi'9g5s  Sp'es
WGAR-FM (Ctry) 8.9 84
WZAK-FM (Urban) 7.7 8.1
WDOK-FM (AC) 7.2 76
WMJI-FM (Gold) 7.6 71
WMMS-FM (Alt) 6.4 6.5
WQAL-FM (HotAC) 5.9 6.1
WRMR-AM (Nost) 6.5 5.8
WNCX-FM (CR) 6.2 57
WLTF-FM (AC) 44 52
WWWE-AM (NT) 44 45
WKNR-AM (Sports) 1.9 42
WNWV-FM (NAC) 2.8 40
WZJM-FM (CHR) 35 33
WCLV-FM (Clas) 34 29
WENZ-FM (Alt) 25 2.0
WJMO-AM (UG) 1.7 1.9
WERE-AM (N/T) 1.0 1.3
WONE-FM (Rock) 1.1 1.1

Kansas City

Wi ‘95 Sp 95
KFKF-FM (Ctry) 75 82
KPRS-FM (Urban) 8.9 8.1
WDAF-AM (Ctry) 9.8 73
KCMO-FM (Gold) 49 6.3

KCFX-FM (CR) 6.5 6.2
KBEQ-FM (Ctry) 59 58
KLTH-FM (AC) 54 55

KMBZ-AM (N/T) 52 55
KQRC-FM (Rock) 39 53
KMXV-FM (CHR) 40 45
KYYS-FM (Rock) 45 44
KCIY-FM (NAC)* 13 43
KUDL-FM (AC) 52 39
KISF-FM (Alt) 26 31
KXTR-FM (Clas) 35 29
KCMO-AM (N/T) 36 23
KFEZ-AM (Nost) 29 23
KPRT-AM (Rel) 14 17
KCCV-FM (Rel) 8 10

*Was KKCJ-FM (Ctry) until April.

Format Legend
AC-Adult Contemporary, |
Alt-Alternative, B/EZ-
- Beautiful/Easy Listening,
. CHR-Contemporary Hit
' Radio, Clas-Classical,
- CR-Classic Rock, Ctry-
_ Country, FS-Full Service, |
~ Gold-Oidies, Hot AC-Hot |
AC, Jazz-Jazz, Misc-Mis- |
- cellaneous, MOR - Middle |
of the Road, NAC-New
AC, News-News, Nost-
Nostalgia, N/T-News/
Talk, Prog-Progressive,
Rel-Religious, Rock-
Rock, : Span-Spanish,
Sports-Sports, Taik-Talk,
UAC-Urban Adult Con-
temporary, Urban-Urban,
UG-Urban Gold.

©1995 Arbitron. May not be
quoted or-reproduced without
prior written permission from
Arbitron.
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Edison Media Research conducts complete
perceptual research and comes to your market for

a full presentation of the results in two weeks.

Two Weeks.

When you want to know what’s going on with your stations
and your markets, you want to know now. That’s why we’ve
developed the ability to turn around complete market studies in a
fraction of the time it takes most other companies. We deliver

music testing information faster, too.

How do we do it? We work smarter, harder and faster than the
old radio research companies. Is it work-

ing? We’ve completed 51 radio projects

for 37 stations in 31 markets in just our

first year of operation.

Edison’s unique services are also
being used by HBO, Comedy Central,

and several leading newspapers.

Stop waiting for your research to come
back. Call us today and find out how quickly

the best information can be delivered.

We’re working with some of
the premier radio operators in

the country:

Granum’s Herb McCord:
“We called after Thanksgiving
wondering if it was possible to
get research by Christmas. We
were amazed to get top quality
information, with a full presen-
tation and their unique video
report, well in advance of the
holiday.”

Gannett KKBQ/ Houston’s
Dene Hallam: “Larry Rosin
has been on the 93Q Country
team since before the beginning,
and Edison’s innovative tech-
niques and their people have

been a big part of our success.”

US Radio’s Don Kidwell:
“We needed a format search in
Norfolk, and we had to have it
fast. Edison Media Research
was there in two weeks and
made the right call. We went
from #16 to #1 25-54 in our
first book.”

EDISON MEDIA RESEARCH

NEW IDEAS FOR BETTER, FASTER RADIO INFORMATION

334 Elizabeth Avenue, Suite B * Somerset, NJ 08873

(908) 560-8787 / fax (908) 560-8989 / e-mail LarryRosin@aol.com

—————tdAAA R ricantadiahictarvy. com _
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Choosing the right digital audio system is one of
the most important decisions you'll make this year.
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Don’t play games.

Choose DDS, the digital delivery system from Radio Systems.

It’s the only audio storage system based on a UNIX-style, multi-user,
multi-tasking, real time operating system. This means that,

unlike other systems, you can now expand to service

multiple studios, channels, and users, easily and inexpensively.
And all without the need to add computers or software.

Starting at under $10,000, you’ll find that DDS

is the most economical,flexible, expandable and
powerful digital audio system available.

Anything else...is just a toy.

o HARRIS
ALLIED =5
1.800.622.0022  Fax: 1.317.966.0623  Southern California: 1.800.690.2828
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INFLADABLE IMAGES...Attract attention to
your station events with a customized giant
inflatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, OH 44212, Fax: (216)
273-3212. INFLADABLE IMAGE INDUSTRIES
...Phone: (216) 273-3200, EXT. 137.

communications, in

Broadcast Programming Consultant

Over 10 years’ experience in
BLACK/URBAN CONTEMPORARY
programming. We’re prepared to
assist you in maximizing your
ratings and revenue potential.

1424 E. 53rd Street, Suite 204
Chicago, IL 60615
(312) 752-5108
Tony Gray - President/CEO

Get On A Roll With
LEHRER
VWALLEN

Send us your logo, design or graphics and
we'll do the rest. Call for details and pricing.
(206) 883-7400 « Fax (206) 883-4499

The Prize Vault...

THE hi-tech crowd generating tool of the 90's!!
The Prize Vault is the intelligent alternative to

a truckload of promotional equipment.

Designed by radio people, the Prize Vault is

simple, lightweight, and incredibly effective.
For more information, call J.J. Triebold at

701-845-0133.

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
Perfect for
concerts, public appearances, expos and give-

or design in up to four colors.

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 507-4295 FAX

See us at
Booth # 284 at the
NAB World Media Expo

31¢ each
Price includes one color print,
set-up charge and freight.
Minimum order 250.

1-800-786-8011

RESULTS MARKETING
(800) 786-8011 407-539-2221

TN ST AT AT

COUNTRYe

fTADIUM (CUSHIONS

with handle 12" x 12" x 1"

Sturdy vinyl ® 500 pc. min. # 1 color imprint
Includes all charges, ng hidden costs

LEE ARNOLD PROMOTIONS
(414) 3519088 + Fax (414) 351-6997

NNGINZINAINTIINT.

ACeOLDIES-HOT AC
EVENTIES GOLD

NH~

ERZEEEEERRRRRELI LYY
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Call now! 1-800-HALLAND...and receive a FREE
database with each library you order!
) 1289 E. Alosta Ave,

A R
%‘ Glendora, CA 91740

818-963-6300
FAX 818-963-2070

Oaklewn Jockey Clib
oy 03

o
$euz Titse

VM 1BE: Singhes | Tuws Serk @

£ 18K Jiaghac
#

3303 Yure Anpasogs Jagk

LI’ Thirge -Eautec

@ Complete digital audio control and hard disk
storage system. LAN compatible, great audio quality.

@ Cart machine replacement, CD & HD music, live, auto-
mated and news/talk formats.

@ Uses standard 486 computers and hard disks. You furnish
the hardware or we will send the whole system.

B Complete satellite systems from $8,500.00.

The Management
Box 1-36457, Fort Worth, TX 76136
800-334-7823 » Fax 817-624-9741
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NEWS

August 4, 1995 R&R * 21

Disney

Continued from Page 1
has been bumped down to the No. 2
spot among radio groups in the wake
of the Westinghouse-CBS deal —
might want the 21 ABC radio stations
in order to maintain its leadership
position. “I wouldn’t be surprised if
[Infinity President] Mel [Karmazin]
is sniffing around the stations al-
ready,” said Duncan.

Analysts approximate the com-
bined value of ABC’s O&Os and ra-
dio networks at between $1 billionand
$1.5 billion. Kagan MediaApprais-
als analyst Bishop Cheen estimates
the radio operation will generate total
1995 cash flow of about $131 mil-
lion. Using a 12x cash flow multiple,
he pegs ABC Radio’s value at about
$1.57 billion. He cautioned that the
estimate is probably a little high, be-
cause networks don’t generally com-
mand that high a multiple.

‘Why Break It Up?’

ABC Radio Networks President
Robert Callahan told R&R it
makes sense for Disney to hold onto
the radio operation. He noted that
Disney has the content and ABC has
the distribution system. ‘““The two
come together in a very complemen-
tary way,” he said. “They don’t have
stations, we do. Why break that up?”

In fact, said Callahan, ABC Radio
and Disney have explored joint ra-
dio ventures in the past. “We talked
to them a while ago about a kids net-
work and family programming, and
we’ll probably continue [discus-
sions],” he said.

At least one noted analyst is tak-
ing all of this at face value. “Do I
think Eisner will spin off radio?”
asked Cheen. “Why should he? It’s
not hurting anything. [Eisner] isn’t a
buy-and-spin kind of guy. He’s a guy
who has held a TV station for eight
years —asingle TV station, the only
one they own.”

Nevertheless, Cheen acknowl-
edged that anything is possible as bid-
ding for radio properties continues to
heat up. “If someone walks up with
an ‘I gotta have it’ big-bucks offer, is
he going to take it? Sure, why not?”

Disney’s purchase of Capital Cit-
ies/ABC would be the second larg-
est acquisition in history behind the
Kohlberg Kravis Roberts & Co.
purchase of RJR Nabisco in 1989.
Under the proposed Disney pur-
chase, owners of Capital Cities stock
would receive one share of Disney
stock and $65 for each share of Cap-
ital Cities stock.

Gorlick

Continued from Page 1
to our success since he joined the
company four years ago. It’s great to
see a colleague earn the recognition
he deserves.”

President Richard Palmese add-
ed, “Mark’s unique leadership skills
and hands-on management style have
proven to be important factors in the
breakthrough success of dozens of
new artists, as well as the continuing
vitality of our established acts.”

Gorlick’s record industry career in-
cludes eight years at Atlantic Records,
where he held regional promotion posts
in Denver, Seattle, and Los Angeles.
He shifted to Atco Records in 1989 as
National Director/Promotion and later
was elevated to VP/Promotion. He
joined MCA in 1992.

Westinghouse
Continued from Page 1
three FMs.

The combined 39-station Westing-
house-CBS radio group will be the
country’s largest in terms of revenue.
Kagan Media Appraisals analyst
Bishop Cheen estimates the com-
bined group (including the CBS
Radio Networks) would have 1995
revenues of $559 million. Next year,
he predicts, that figure could be as
high as $625 million.

Infinity Broadcasting, currently
the largest radio group, will have
1995 revenues of roughly $361 mil-
lion, according to industry analyst
Jim Duncan.

By Cheen’s estimate, the Westing-
house-CBS radio group will be val-
ued at about $1.7 billion. He bases
that on his belief that Westinghouse’s
18-station Group W Radio and 21-
station CBS Radio are each worth
$850 million. (He assigns about $50
million of CBS Radio’s value to the
network.)

Cheen marveled at the size of the
radio numbers associated with the
Westinghouse-CBS deal and Dis-
ney’s purchase of Capital Cities/
ABC. “It wasn’t that long ago we
were all marveling that Infinity could
be worth $1 billion. We didn’t think
the b-word could be part of radio.
Now, in one sleepy August week,
we’ve seen the sale of two radio
groups, each worth about $1.5 bil-
lion. Amazing.”

KLSX

Continued from Page 1
O’Donaghue. Frasier Smith’s “Live From
The Laugh Factory” will also remain.

“I think the L.A. radio marketplace
will benefit greatly from the people we
have,” Moore said. “This is a cutting-
edge, 21st-century breakthrough for-
mat. it's going to be a rock 'n’ roll ra-
dio station that just doesn’t play
records, although we will be playing
music on the weekends.”

Although KLSX had a 2.2 12+
share in the Spring "95 Arbitron, the
station barely registered on the radar
screens after Stern’s show finished
each morning.

Moore added, “We've done a ton of
market research — focus groups, per-
ceptual studies. We have the benefit of
having the top-ranked morning show
and half a million exclusive listeners, but
they drift off and go a variety of places
after that. We found all but four of the 85
radio stations in Los Angeles are play-
ing music. But everybody we talked to
in the 25-44 demographic wanted an
outlet where they could take that same
type of entertainment — that same ir-
reverent style —and carry it out through-
out the whole workday.”

Kaelin said he’s “signed for at least
a year ... actually I'm the new owner!”
He added he’s been admonished by the
court not to discuss his 0.J. Simpson
testimony, “but if there’s questions they
want to ask me that | can answer, | will
— like if I'm stili dating Rusty the Bailiff
or anything like that.”

The morning after the press con-
ference announcing the new format,
Stern spent much of his show mak-
ing fun of the new lineup, at one point
telling Moore, “This is as funny as the
Fox network hiring Chevy Chase. Are
you really giving a show to Joe Pes-
ci’s gardener? How come you're not
carrying the Tina Louise financial ad-
vice show?”

v e

Mauldin
Continued from Page 1

Atlanta-based management firm Enter-
tainment Resources International.

In his newly created post, Maul-
din will be responsible for expand-
ing Columbia’s existing Black Mu-
sic department into a full-fledged di-
vision, supervising artist develop-
ment, marketing, and promotion.
He’ll work closely with the Work
Group, So So Def, and Ruffhouse
Records; he’ll also share A&R du-
ties with Columbia Records Group
Chairman Don Ienner.

“Michael’s appointment affirms our
company’s commitment to black mu-
sic,” said Ienner. “He and I have shared
some of Columbia’s biggest successes
together throughout the last six years,
with Michael having managed Kris
Kross, Xscape, Da Brat, Jermaine
Dupri, and the So So Def label. 1
couldn’t be happier that I' ve been able
to create a position befitting his extraor-
dinary professional abilities.”

Mauldin told R&R that expand-
ing the Black Music Division will
entail “re-establishing ourselves from
more of a street-level style of music
— whether it be R&B or hip-hop —
and just being involved throughout
the industry, in every way. Colum-
bia’s Black Music Division will stand
out as almost a label itself, but defi-
nitely working cohesively with the
balance of Columbia.”

Mauldin spent seven years as ERI
President, and assumed So So Def
COO duties in 1992. Amid those
tenures, he also owned and operated
independent record company the
Rock Label. He began his career in
1975, serving in various concert pro-
duction and touring posts.

Telecom
Continued from Page 1

Clinton said he wanted “very
badly” to sign a telecommunica-
tions reform bill, but said he was
“compelled” to veto the current bill
because it would promote mergers
that could put too much media
power in too few hands. “Instead
of promoting open access and di-
versity of content and viewpoints,
it would allow fewer people to con-
trol greater numbers of television,
radio, and newspaper outlets in ev-
ery community,” he said at a press
conference.

Commerce Committee chairman
Thomas Bliley (R-VA) said the
president was making a mistake
that would slow the growth of the
telecommunications industry and
cost jobs.

Cruze

wLYyr

Continued from Page 3

hiring Joanne Doody as PD and
Mike Mullaney as MD. “We were
one of five ACs in the market,” Lank-
ford noted. “We were kind of lan-
guishing and being beaten up by oth-
er stations all doing the same format.
We looked around to do something
different — change the music and for-
mat without completely blowing off
our 25-54 target. [Progressive] is do-
ing quite well in several markets
across the country — it's new, catchy,
and still in its infancy.

“We’re going to be a little more
conservative than [crosstown Pro-
gressive] WBOS. When we put a
song or anything else on the station,
we'll be keeping a 35-year-old in
mind. Our geographic coverage area
includes a lot of southern New Hamp-
shire, where people don’t even have
the choice of picking up WBOS.”
Incidentally, "LYT scores about one
share higher in Portsmouth-Dover
than in the Boston Arbitron.

In his three years at WTTM, Lank-
ford served as PD and GM. Prior to
that, he was AE at WCTC-AM &
WMGQ-FM/New Brunswick, NJ
and WKXW/Trenton.

Continued from Page 3

and guts to stand up to forces trying
to homogenize this format. We’re
building the dream team, and Cruze
will be a good complement to the rest
of the top-notch staff. He has some
Texas experience, and I’ve found out
over the years how important that is.”

“I'm as excited as possible for a
human being to be,” said Cruze. “The
battle in Houston is the toughest bat-
tle in the country, [with] three ex-
tremely good players [including
KRBE and KLOL)]. But the Buzz
has the purest position — it’s ready
to explode. This isn’t a cake-walk; it’s
going to be a good fight, and I'm
ready for it.”

Prior to Cruze’s five months at
WABB, he had served as PD/aftemoons
at WKBQ/St. Louis; PD/momings at
WPFM/Panama City, FL; and APD/
mornings KSAQ/San Antonio.

- Changes

UC: Kelly Karson, formerly of
WTLC/Indianapolis, joins WKGN/
Knoxville for mornings ... WWIN-
FM/Baltimore MD Charles Rey-
nolds exits; no replacement has been
named ... KDLE/Wichita Music Asst.
Shawn B. is promoted to MD.

WKYS & WMMJ

Continued from Page 9

Baltimore GM Tony Washington
told R&R. “Terri’s one of those peo-
ple who reaches out, feels the pulse
of the community, and can bring that
back to the station.”

Avery commented, “I hate to see
Lawrence Gregory go. My duties
aren’t going to be different from what
I was doing in Baltimore. It’s a dif-
ferent staff, but the philosophies are
the same for both stations.” Avery
also noted that her taking hands-on

______wuny amaricanradighistons. com

control of ’MMIJ is an interim mea-
sure: “We’ll be looking for a new
PD — not right away, but in the
future.”

Hamilton, whose programming
experience also includes stints at
KJMS/Memphis and WGUA/
Charleston, said of his new oppor-
tunity, “I'm ecstatic. I believe in the
Radio One vision — not only for
this market, but for all over the
world. I think we’ve got one of the
best airstaffs — bar none — in the
country for this format, and we’re
taking the fight directly to WPGC.”

Johnson
Continuec from Page 3

label. The Epic staff is an amazing
team. Their conviction and involve-
ment in the music and overall creative
process truly make Epic a family.”

Johnson began his career in At-
lanta as an engineer for the Lowery
Group. He moved to Nashville in
1987, engineering such album
projects by Dolly Parton and Ricky
Skaggs. As VP/A&R at Epic —
which he joined in 1991 — he su-
pervised projects by Joe Diffie, Pat-
ty Loveless, Collin Raye, James
House, and Ken Mellons. His album
production credits include John
Michael Montgomery’s “Life’s A
Dance,” Ty Herndon’s ““What Mat-
tered Most,” and Doug Stone’s first
three albums.
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Wednesday, September 6, 1995
i "

5:00 PM - 10:00 PM
REGISTRATION
PLAZA LEVEL (AVERY FISHER HALL)

5:00 PM - 10:00 PM

EXHIBITS
PROMENADE (AVERY FISHER HALL)

Thursday, September 7, 1995
| ——

9:00 AM - 5:00 PM
REGISTRATION
PLAZA LEVEL (AVERY FISHER HALL)

10:00 AM - 5:00 PM
EXH
PROMENADE (AVERY FISHER HALL)

10:00 AM -

1115 AM
NEV ARTIST DEVELOPMENT: A CASE STUDY
ERY FISHER HALL

MUSIC PUBLISHING AND THE INTERNET
ALICE TULLY LOBBY (ALICE TULLY HALL)

LEGAL REPRESENTATION: ASK YOUR LAWYER
CHARLES DANA LOUNGE (AVERY FISHER HALD

Coliege Day Agenda, 10:00 AM - 4:00 PM
(e B

ALICE TULLY HALL
1000 AM - 10:
PERFORMANCE
10:30 AM -

THISIS'Y UH LIFE A CASE STUDY OF A
COLLEGE RADIO MARKI

11:30 AM - 12:00 NOQN

KEYNOTE ADDRESS

WHO'S LISTENING?: A LIVELY DISCUSSION OF
THE PROBLEMS OF LOW-WATTAGE STATIONS

1:00 PM - 1:30 PM

PERFORMANCE

130 PM - 2:15 PM

THE BLIND LEADING THE BLIND: COMMERCIAL

ALTERNATIVE AND COLLEGE RADIO —WHO'S
GUIDING THE WAY?

PERFORMANCE

2:45 PM - '; ;30 PM
ARE YDU CAUGHT IN THE WEB?: THE

IMPORTANCE OF TECHNOLOGY AT COLLEGE
RADIO STATIONS

3:30 PM - 4
PERFORMANCE

11:30 AM - 12:45 PM
MINORITY EXECUTIVES IN THE MUSIC BUSINESS
AVERY FISHER HALL

LICENSING: NUTS & BOLTS
ALICE TULLY LOBBY (ATH)

MARKETING NEW MUSIC THROUGH THE
ALTERNATIVE NETWORK
CHARLES DANA LOUNGE (AFH)

1:00 PM - 2:15 PM
A&R'S CRYSTAL BALL: WANNABE OR THE
REAL THING?

AVERY FISHER HALL

FROM VINYL TO HIGH DENSITY CD NEW & OLD
FORMATS, WINNERS & DUDS
ALICE TULLY LOBBY (ATH)

THE AVANT GARDE
CHARLES DANA LOUNGE (AfH)

1 2:30 PM - 3:45 PM

WOMEN IN THE MUSIC INDUSTRY: WHY MUST
WE HAVE THIS PANEL EVERY YEAR?
AVERY FISHER HALL

ALTERNATIVE MUSIC AND ITS SEDUCTION OF
THE CORPORATE SPONSOR
ALICE TULLY LOBBY (ATH)

THE JAZZ PANEL: CHECKING OUT THE CURRENT
SOUNDS SHAPING THE FUTURE
CHARLES DANA LOUNGE (AFH)

4:00 PM - 5:00 PM
SELLING RECORDS [N THE 21ST CENTURY: THE
INTERNET VS. THE RECORD STORE

AVERY FISHER HALL

RAP RADIO: WHAT KINDA POWER WE GOT?
ALICE TULLY LOBBY (ATH)

BOOKIES: TOURING & BOOKING AGENTS IN THE
UNDERGROUND
CHARLES DANA LOUNGE (AFH)

Friday, September 8, 1995
L

9:00 AM - 5:00 PM
REGISTRATION
PLAZA LEVEL (AVERY FISHER HALL

10:00 AM - 5:00 PM
EXHIBITS

PROMENADE (AVERY FISHER HALL)

10:00 AM - 11:15 AM
FILM SOUNDTRACKS: BREAKING NEW ARTISTS
OR PULP ROCK?

ALICE TULLY HALL

ENQUGH ALREADY: CMJ RADIO CODES
EXPLAINED
ALICE TULLY LOBBY (ATH)

BELIEVE WHAT YOU READ: THE PRESS
CONCLAVE
CHARLES DANA LOUNGE (AFH)

Allce:;_IuIIv—Haﬂ

& Yark City

11:30 AM - 1:00 PM
KEYNOTE
AVERY FISHER HALL

TURN IT UP. METAL RADIO PANEL
ALICE TULLY LOBBY (ATH)

1:00 - 2:15 PM
SEXISM & VIOLENCE IN MUSIC AND VIDED: CAN
FREE SPEECH GO TOO FAR?

AVERY FISHER HALL

ART FOR ART'S SAKE, MONEY FOR GOD'S SAKE:
GETTING BY WITHOUT SELLING QUT
ALICE TULLY HALL

THE REGGAE PANEL: THE REAL ISSUES
AFFECTING THE MUSIC TODAY
ALICE TULLY LOBBY (ATH)

INTERNET 101: UNDERSTANDING THE INTERNET
AND HOW TO MAKE IT WORK FOR YOU
CHARLES DANA LOUNGE (AFH)

2:30 PM - 3: 45 PM
CDLLEGE AND ALTERNATIVE RADIO PROMOTION
ALICE TULLY HALL

SURVIVAL OF THE RICHEST: RAP MARKETING
ALICE TULLY LOBBY (ATH)

DISSECTING A RECORD CONTRACT
CHARLES DANA LOUNGE (AFH)

4:00 PM - 5:00 PM
SEX, LIES AND VIDEOTAPE: THE PACKAGING OF
AN ARTIST'S IMAGE

AVERY FISHER HALL

INDEPENDENT DISTRIBUTION
ALICE TULLY HALL

HIP-HOP CONCLAVE: RAP AT THE CROSSROADS
ALICE TULLY LOBBY (ATHY

ACTIVISM ON THE RADIO: POLITICAL AND

MUSICAL
CHARLES DANA LOUNGE (AFH)

Saturday, September 9, 1995
E—

9:00 AM - 3:00 PM
REGISTRATION
PLAZA LEVEL (AVERY FISHER HALD)

10:00 AM - 3:00 PM
EXHIB
PROMENADE (AVERY FISHER HALL)

10:00 AM - 11:15 AM
A&R LISTENING ROUNDTABLE: UNSIGNED
ARTISTS, SMASH OR TRASH

AVERY FISHER HALL

COMMERCIAL ALTERNATIVE RADIO
PROGRAMMING
ALICE TULLY HALL

TRIPLE A RADIO
ALICE TULLY LOBBY (ATH)

MUSIC PUBLISHING 101 THE BASICS
CHARLES DANA LOUNGE (AFH)

11.30 AM - 12:45 PM
MUSIC BUSINESS 101: QUESTIONS THAT EVERY
MUSICIAN NEEDS ANSWERED

AVERY FISHER HALL

INTO THE PIT: METAL ARTIST PANEL
ALICE TULLY HALL

COWBOYS & ALIENS: COUNTRY MUSIC PANEL
ALICE TULLY LOBBY (ATH)

SURVIVING AS AN INDEPENDENT,
NON-COMMERCIAL RADIO STATION
CHARLES DANA LOUNGE (AFH)

1:00 PM - 2:15 PM
;HE CHIEFS: RECORD COMPANY PRESIDENTS

ORUM
AVERY FISHER HALL

NECESSITY, THE MOTHER OF INVENTION:
LEGENDARY MUSICAL VENTORS
ALICE TULLY HALL

BACK FROM THE DEAD: THE RESURGENCE OF
DEATH METAL
ALICE TULLY LOBBY (ATH}

WORLD MUSIC CIRCLE
CHARLES DANA LOUNGE (AFH)

2:30 PiM - 3:45 PM
MTV & VH1 IN ADOLESCENCE: WHERE THEY

ARE. WHERE THEY'RE GOING
AVERY FISHER HALL

THE SONGWRITERS FORUM: DIALOGUE &
PERFORMANGE
ALICE TULLY HALL

METAL KEYNOTE ADDRESS
ALICE TULLY LOBBY (ATH)

REMAINING “INDEPENDENT:"
LABELS

CHARLES DANA LOUNGE {(AFH)

INDEPENDENT

And more to be announced!

{subject to change)

_ night slammer (and former KKRZ MD) Chet Bucha-

For more information
contact CMJ
Phone: (516) 466-6000
Fax: (516) 466-7161
11 Middle Neck Road, Suite 400
Great Neck, NY 11021-2301

1X/San Diego VP/Ops Kevin Stapleford
resigns after 13 years with the heritage
Alternative station. Stapleford had been
in contract discussions with the Noble outiet
since March. “Both sides agreed the station
was on the right course, so — if | was going to
leave — the timing was good,”-Stapleford told
ST. “l didn’t want to commit myself for a year or
two unless | was 100% sure about it. | didn’t
see any more room to grow.

“l want a new challenge,” Stapleford
explained. “The way Alternative is growing,
there are opportunities in radio, with a
consultancy, or at a record label.” Lock for
Stapleford to take a vacation, then pursue
various side projects, while he contemplates
his next gig.

91X VP/GM Mike Glickenhaus told ST,
“Because of the longstanding relationship that
we had, we weren't going to push certain
things and neither was he; we didn’'t want
anything to get out of hand. Kevin has been a
valuable member of this team for a long time;
we appreciate very much his contributions to
91X

As for Stapleford’s successor, PD/MD/
afternoon driver Mike Halloran absorbs
Stapleford’s responsibilities for now. Keeping in
mind that 91X has a long history of promoting
from within, will Programming Asst. Diana
D’Mato be upped to MD? Or will the station
seek help elsewhere?

ST's all-seeing eyes caught a glimpse of
Rolling Stone’s Charlie Minor story before it hit
the streets. Although not without certain droll
passages (“Charlie assured nine men at
various times that they were the godfather of

 lantaair personality Caroline Ccorleybe doing a’BCo
airshift shortly? :
e Has KKRZ/Portland APD/MDlaﬁemoon driver
Eric Murphy decided not to reup his contract and
_ search for a PD gig instead? Wilt former KUBE APD/

~_ nan rejoin KKRZ for MD and aftetnoons? :
~ ® Wil KFRX/Lincoln debut a new moming show
,,,,, _ next week? Could the duo be local air personality

’Andy Vaughn and erstwhile Indy air person ity

Stapleford Exits 91X!

his daughter”), the eight-page piece basically
paints an affectionate portrait of the late promo
domo.

For example, former KKBT/L.A.
programmer Keith Naftaly notes that, “When
you're trying to get your records played, it's
certainly in your best interests to be liked by all
and make people think the relationship you
have with them is unique, sincere, and real.”

Emmis honcho Jeff Smulyan adds, “You
could talk about international relations with
Charlie as well as the new Mariah Carey
album. He was the only record guy who ever
knew any of the radio executives.”

Howard Stern has been on an on-air
rampage about Evergreen-owned WRCX/
Chicago wakeup artist Mancow and the full-
page ad the morning manatee placed in last
week’s R&R. The action also refueled Stern’s
on-air attacks against Evergreen Chicago/Prez
Larry Wert for pulling the plug on Stern’s show
two years ago and not paying off his contract.
(The resulting lawsuit is still tied up in legal
wrangling).

Here's a sample of Stern’s wishful
thinking: “I hope you [Wert] are in a bathroom
on a turnpike and three gay bikers walk in and
they bend you over the sink and take you and
you get the AIDS virus. You come home and
one night you cut yourself shaving. You walk
downstairs and bleed into your family’s food
and you all have AIDS. Then you drop dead in
the house and the family dog eats all of you.”

“Howard has lost it,” Wert told ST. “He lost
his fourth judgernent against us. He fired his
law firm. He has much of his information
confused, many of his facts are wrong, and that
is unfortunate. He thinks he's above the law —
especially the law of human decency. Wishing
AIDS and death on my children over the
airwaves for two weeks is just plain wrong. The
public interest? | don't think so. Howard'’s
interest is apparently what he looks for.”

Jacor creates a Jacksonville duopoly by
purchasing Urban AC WZAZ-AM and Urban
WJBT-FM to pair with its exiting combo, N/T
WJGR-AM and Country WQIK-FM.

Jacor also took over WHJX/Jacksonville
on Monday (7/31). Will WFLZ/Tampa MD Jeff

Continued on Page 24
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industry.

DUN/Z I &
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“The best consultants focus as much on the marketing and advertising as
the on-air. Bob Dunphy got 10 the top of the programming field because
he is a strategic, marketing-oriented thinker, with a global view of the

Creative Programming, Marketing & Imagé Building Strategies
212-581-1732 * Fax 212-397-1134 * E-Mail “DSMedia@AOL.Com”

—Jon Coleman, Coleman Research

Bob Dunphy s

President :
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ItS a jungle
out there...
Music Express
soothes the

savage beast.

Los Angeles:
1-800-255-4444

New York:
1-800-421-9494

* World-Wide Afilliates: All 50 states throughout the
U.S., Canada, Mexico, England and Australia.
English-speaking chauffeurs in Western and Eastern
Europe, Hong Kong and Japan.

Call for our free video tape.

Nobody does better
what we do best.
®
Limousine Service
© 1995 Music Express. Inc.

Continued from Page 22

Kapugi become the new 'HJX PD? Will 'HJX
skew young Urban, and will WJBT GM Bruce
Demps become 'HJX's GM? Will current 'HJX
PD Mickey Johnson become Promotion Dir.?
Will MD Greg Brady, moming driver Buck
Wild, midday maven Jonathan Riley, and
several others exit?

Last week's Sony Music restructuring
resulted in the layoffs of 50 lower-management
employees. (As many as 75 currently unfilled
positions may have been eliminated as well.).

The cutbacks affected Columbia and
Epic’s NY, L.A., and Nashville offices, with
Epic’s Larry Wall (local Dallas) and Gerry
Thompson (local Washington, DC) the only
promotional reps ST knows to be affected.

Tuned In Broadcasting has reached an
agreement to acquire Edmission/Eubank’s
WYYB/Dickson-Nashville. Meanwhile, 'YBB
has dumped AC and begun simulcasting
WRLG's Altemative format.

Condolences to the family and friends of
KGO/SF talk host/political analyst Duane
Garrett, 48, who died Wednesday (7/26) of an
apparent suicide. Garrett — who'd worked on
more than 30 major political campaigns and
was Vice President Al Gore's senior political
advisor — reportedly leaped to his death from
the Golden Gate Bridge.

Congrats to Elektra Exec. VP Craig
Lambert and Lava Sr. VP Val DeLong on their
recent marriage in Amalfi, Italy.

~ender Steve Austin is upped to PD/MD., .
CWlNEIBrookﬂeld CT flips from News/Talk to'

Country. = :

- WPCM/Greensboro-Winston PD/aftemoon dfiv

- er John Anderson becomes PD at WWAQ/Morgan-

town, replacing Lacy Nelf who exited for WBZZ/Pitts-

2 burgh, Interim APD/MD Chris Knight cops the offi-
cial nod and nights to boot. ;

@ WKFR/Kalamazoo names WKPK/Gaylord, Ml

~ PD Craig Russell MD/nights, effectlve August 14th -

He'llremain PD at WKPK.

inked their eigmh a!ﬁliate 'WNG-FWD&W)I‘I
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® Stu Oids promoted to Katz Radio Group
President.

® Mel Lewinter becomes Warner Music-U.S.
Exec. VP.

® Boston legend Dale Dorman boosted to

WXKS-FM OM.

v

® Rod Calarco becomes VP/CBS-Owned FM
Stations.

® Glynn Shannon named KESI & KUFO/
Portland OM.

® Chuck Beck appointed WAVA/Washington PD.

¢ Dan Michaels upped to WCKG/Chicago PD.

¢ Rocky Allen joins WPLJ/NY for momings.

v

® Moon Mullins lassoes WHN/NY PD post.

¢ Dave McKay named KQYT/Phoenix OM.

® Al Casey becomes WMGG/Washington PD.
® Mark Di Dia hired as WXRK/NY MD.

hid

® Monte Lang appointed Amaturo Group Exec.
VP/Radio.

® Brute Bailey named WYLD-AM & FMW/
New Orleans PD.
® David Bernstein joins WAAF/Worcester for

afternoons.

® Rosie Guevara becomes KHJ/L.A. MD.

Congratulations to the folks at Career
Records and flagship artist Lee Roy Parnell,
whose “Little Bit Of You” hits No. 1 on this
week’'s R&R Country chart, Career thus
becomes the first label in modem Country chart
history to have its debut single reach No. 1.

WFLZ/Tampa personality Bubba The

Love Sponge gave his fans a big scare when
he passed out during a recent promotional
appearance at a local car dealership. Turns
out the Love Sponge didn’t absorb those
nasty kidney stones, but Bubba’s back and is
feeling great.

Former Getfen and Hollywood national directo
dult formats (and R&R alumna) Christina Anthony
has for<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>