I N S I D E

SELLING RADIO IN TODAY’S
MULTIPLE-STATION WORLD

What's the “right” way to sell duopolies?
Well, what are your goals? Do you want to
keep your stations separate and
competitive? Control age or gender
groups? Katz Sr. VP/Research Gerry
Boehme analyzes your options.

Page 16

MAKING COMMUNITY SERVICE
INTO A COOL THING TO DO

KPBi/Denver PD Bob Richards and
WCPR/Biloxi, MS PD “Weird” Wayne
Watkins explain how — and why — Rock
radio needs to find more creative ways to
help their communities.

Page 78

AC-COUNTRY CROSSOVERS
ON A COMEBACK TRAIL?

AC programmers have discovered a new
source of crossover material — Country
— in the form of recent hits by Trisha
Yearwood, Mary Chapin Carpenter,
Wynonna, and Restless Heart.

Page 64

URBAN’S FUTURE IS NOW

According to a recent Interep study, Urban
radio’s audience is growing older, but
staying loyal to the format.

Page 43

Doug Gondek named WXYT/Detroit OM

Jeanell Hines now Station Mgr.
for Washington, DC trombo

Jim Farley appointed PD
at WTOP/Washington

* Lee Abrams reopens Rock
radio consultancy firm

* John Peake now PD at KRBE/Houston
* Michael McDermott to

GM for WILD/Boston
Page 3

CHR/POP
© CELINE DION Because You Loved Me (550 Music)

CHR/BHYTHMIC

* FUGEES Killing Me Softly (Ruffhouse/Columbia/CRG)

URBAN
© WHITNEY HOUSTON & CECE WINANS Count .. (Arista)

URBAN AC
* WHITNEY HOUSTON & CECE WINANS Count ... (Arfsta)

COUNTRY
* JOHN MICHAEL MONTGOMERY Long As | ... (Atlantic)

NAC
© COUNT BASIC Joy And Pain (/nstinct)

HOT AC
o CELINE DION Because You Loved Me (550 Music)

AC
o CELINE DIGN Because You Loved Me (550 Music)

ACTIVE ROCK

© BUSH Machinehead (Trauma/Interscope)

ROCK
* HOOTIE & THE BLOWFISH Old Man & Me (Atiantic)

ALTERNATIVE
* CRANBERRIES Salvation (/sland)

ADULT ALTERNATIVE
* HOOTIE & THE BLOWFISH Old Man & Me (Atfantic)

NEWSSTAND PRICE $6.50

\

THE INDUSTRY’S NEWSPAPER

BY Roy FurcncotT

first two sta- —

tions in the Bay Area and ato-
tal of four FMs and one AM
in Portland. ARS already has
an agreement to buy three oth-
er Portland stations — Alter-
native KBBT-AM, Reli-
gious KDBX-FM, and Rock
KUFO-FM — and said that
at completion of the deals it
would capture about 24% of

ARS Shells Out $103 Million

For Four BayCom Stations

¥ Group will have a five-station cluster in
Portiand along with entry into Bay Area

| R&R WASHINGTON BUREAU “We’re acquiring two very
American Radio Systems  profitable stations and two
has agreed to buy Rock/Clas-  highly underdeveloped sta-
sic Rock sisters KSJO-FM &  tions,” said ARS Chairman/
KUFX-FM/San Jose and CEOSteve Dodge. ARS said
NAC/Country — it expects to in-
duopol | crease share and
KK JZ?FM &y [ Evergreen’s Bay revenue when it
kurrL-Fm/ | Area Hat Trick cglmpletes sig-
Portland from . ¥ nal upgrades at |
co-owners Bay- With “,m major SF “underdevel- |
Com Partners | Stations in itsppcket, oped” KKJZ l
and Triad Cap- Evergreen Media pur- | and KUFX.
ital Manage- |  chased a third top The purchase
ment for $103 | performer (and major | is being funded
million. competitor) there. through ARS’s
The deal will - revolving bank
give ARS its | Details: Page 4 | debt, said a

Portland’s radio revenue.

company
spokesman. ARS said it would
not make format or personnel
changes at the BayCom sta-
tions.

BayCom General Partner/
COO Jack McSorely said he
was selling because “the tele-
com bill’s effects on the pric-
es of station in the Top 50

ARS/See Page 26

Arbitron Set For
Language Study

By Ron RoDRIGUES
R&R MANAGING EDITOR

A cadre of Los Angeles radio
GMs initially protested -— and
then relented on — Arbitron’s
plan to implement a language
enumeration study that they had
requested.

If everything goes according to
plan, Arbitron will conduct a par-
allel, off-line sampling of listen-
ers during the first phase of the
Summer 1996 survey to deter-
mine their language preferences.
The survey begins June 27.

Several general managers of
L.A. stations — concerned over
what they perceived was the un-
abated growth of Spanish-lan-
guage radio shares following the
latest summer and fall surveys
banded together to air their pro-
tests to Arbitron.

ARBITRON/See Page 26
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Hicks Elected Chairman Of

Chancellor Broadcasting
@ Hicks, Muse VP Neuman also joins hoard

Hicks, Muse, Tate & Furst
Chairman/CEO Thomas Hicks
has been elected Chairman of the
Chancellor Broadcasting Co.
Board of Directors. Former Chan-
cellor Chairman Steven Dinetz
will continue to serve as Presi-
dent/CEO.

Simultaneously, Eric Neuman
has been named a member of the
Chancellor board. Neuman is a
VP at the Hicks Muse investment
firm, which helped found Chan-
cellor in 1993 and is its principal
shareholder.

“Tom Hicks and Rick Neuman
will bring invaluable experience
to the management of our com-

pany,” said Dinetz. “Since we
began working with Hicks Muse
three years ago, Chancellor’s ra-
dio group has grown dramatical-
ly. With their strong sponsorship,
we are working to assimilate and
improve the value of the [recent-
ly acquired] Shamrock Broad-
casting stations and continue our
expansion.”

Hicks founded Hicks Muse in
1989 and has more than 25 years
of experience 1 leveraged acquisi-
tions and private investments. Neu-
man joined Hicks Muse in 1993
and has more than twa decades of
experience in private mvestments
and investment banking.

Are Radio Slogans Relevant?

They still are, according to a Paragon survey

Some popular radio slogans may be gaining potency among listen-
ers, according to a Paragon Research study of 400 18-65-year-olds
who listen to the radio for at least one hour a day. The results were
compared to a similar survey conducted five years ago.

In almost all cases, listeners had a more difficult time personally
identifying with the slogans. But these specific slogans were found to

be more believable:

We play the most songs in a row
We play the most music

We play a better mix of music

We play commercial-free music blocks

We play more hits with less hype

Listen To Station Do=s This Station

Using This Slogan?  Keep Its Promise?
56% 43% 0% 75%
54% 24% 53% 80%
53% 46% 69% 85%
36% 36% T71% 81%
26% 7% 75%

55%

Back in 1991, 73% of respondents said they “sometimes” or “al-
ways” recognized a station based on a slogan it used. Today, that fig-
ure is at 58%. And regarding slogans in general, they’re apparently
slightly Jess believable these days: 84% found slogans to be “very” or
“somewhat” believable in 1991 compared to 74% today.

By RanpaLL BLooMQuisT
R&R TALK RADIO EDITOR

Bob Grant’s Mon-
day (4/29) afternoon
debut on WOR/New
York put the cantan-
kerous talker right
where he loves to be:
at the center of a con-
troversy highlighted
by pickets, the press,
and a prankster.

The crusty talker
opened his maiden broadcast
with a low-key monologue, in
which he absolved WABC/
NY GM Don Bouloukis and
PD Phil Boyce of any guilt for
his April 18 dismissal from the
Capital Cities/ABC station.

“They are gentlemen, and
it was an honor working for

Grant Happily Faces Cheers,
Jeers On WOR/New York Debut

Grant

them,” said Grant,
who was mobbed in
the studio by report-
| ers and camera crews
% from numerous me-
dia outlets. “They
fought to save me, but
the order [to be fired]
came from on high.”

Grant went on to
say that he is done
apologizing for his
on-air lament that
Commerce Secretary Ron
Brown might be the lone sur-
vivor of a fatal plane crash.
That remark helped prompt
his ouster from WABC.

He said he has put WABC
behind him and is focused on
the future. Unfortunately, his

GRANT/See Page 26

Ingrassia, Botwin
Rise At Columbia

R

Ingrassia Botwin

Columbia Records VP/Spe-
cial Projects John Ingrassia has
been promoted to the newly cre-
ated position of Sr. VP/Colum-
bia Records Group. Concurrent-
1y, former artist manager Will
Botwin has been tapped for the
newly created Sr. VP/Columbia
Records post.

“John has become a valued and

COLUMBIA/See Page 26

How To Get More Out Of Your Staff — See Page 15

eficalkadiehisiani.com
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Gondek On Deck As
’XYT/Detroit OM/PD

KCIY-FM/Kansas City PD Doug
Gondek has been named OM/PD at
Infinity Broadcasting News/Talk
WXYT-AM/Detroit, effective May 13.

“Doug has a great ear and great peo-
ple skills,” said VP/GM Scott Meier.
“He’s really focused; he knows exact-
ly what he wants and how to get
there.”

*“T"m looking forward to working for
Infinity and with Scott Meier,”
Gondek told R&R. “This was a per-
fect opportunity to go back to my
hometown and also help build a great
station. Having been involved with
sports, particularly football broad-
casts, the shift to News/Talk is not a
tremendous departure.”

A 2}-year programming veteran,
Gondek was PD at all-Sports
WTEM-AM/Washington prior to
joining KCTY. While at WTEM he
supervised the start-up of *“The Team
Network,” the nation’s first 24-hour
syndicated sports network. From 1987
to 1991, he served as Classic Rock
KCFX-FM/Kansas City’s PD. Pri-
or to that, he was PD at Classic Rock
WCXR-FM/Washington (now
NAC WJZW).

Radio One Hires
Hines As DC Mgr.

WHFS/Washington GSM
Jeanell Hines has been named Sta-
tion Manager of Radio One’s cross-
town trombo: Talk WOL-AM, Ur-
ban WKYS-FM, and Urban AC
WMMJ-FM.

Hines commented, “It’s a very
good opportunity for me, and I'm
very excited about it. This is a good
company, and they are going
through a lot of evolutionary and
growth changes. My background
brings the kind of skills that make a
perfect match to help them and to
be a part of this growth.”

Prior to joining WHFS six years
ago, Hines was NSM at Howard
HINES/See Page 26

Abrams To Rekindle
Rock Consultancy

Noted industry
figure Lee
Abrams is head-
ing back into the
consulting busi-
{ ness. Abrams,
who helped pio-
neer the Rock
format back in
the early ’70s,
wants to work
with stations that
largely target up-
per-demo Rock listeners.

ABRAMS/See Page 26

Abrams

s

I Dream Of Genii

I American Women In Radio & Television’s Southern California Chapter
{ recently held its 41st annual Genii Awards to honor those who have fur-
thered the development and advancement of women in media. This year’s
recipient of the recently established Genii Award for Radio Excellence
was R&R Publisher/CEO Erica Farber (second from right). Offering their
kudos at last week’s (4/26) luncheon were (I-r) Networks OfAmerica Chair-
man and Exec. VP/Westem Intemational Media (and former R&R pub-
lisher) Dwight Case, Westwood One Entertainment GM/Exec. VP Thom
Ferro, and AWRT President and NARAS Director/Special Projects
Chiara DiGeronimo.

’TOP Taps Farley As PD; Komes ND

ABC News Radio Managing Editor Jim Farley has been named PD at
Evergreen Media all-News WTOP-AM/Washington. Concurrently, "TOP
Managing Editor Michelle Komes has been promoted to News Director.

“Jim Farley brings a wealth of experience and knowledge,” said WTOP
VP/GM Steve Swenson. “Coupled with Michelle’s understanding of WTOP
and our news product, the two will be unbeatable.”

Commenting on his programming focus, Farley told R&R, “I want to
revise the news clock; to go back to a morz familiar pattern for people who
are used to News stations. Essentially, I want to make it more user-friendly
— paying attention to basics, such as writing and making news more relat-
able to the audience — and keep the demographics young.

“There is less AM radio listening in DC than any other major market in
the country. I plan on getting FM listeners to spend a little more of their day
on the AM dial.”

Farley has been with ABC for the past eight years, serving as GM/News
Programming and News Director/Direction & Entertainment Networks.
He spent 13 years with NBC News, exiting as VP of NBC Radio News and
Westwood One (after it purchased NBC).

Komes has been with WTOP for 10 years, beginning as an Administra-
tive Asst. in news. She worked as midday and morning drive editor before
being promoted to Managing Editor in 1994,

Peake Appointed PD At KRBE/Houston

KWMX/Denver PD
John Peake has been ap-
pointed PD at KRBE/Hous-
ton, effective May 6. He re-
places Tom Poleman, who
resigned to become PD at
WHTZ/New York (R&R
3/22).

KRBE GM Nancy Vaeth
told R&R, “I think John is
going to be a great asset to
the radio station in many
ways. He has good, solid

Clark Brown, KWMX
GM Bob Call, and every-
| one at Jefferson-Pilot for
the opportunity they af-
forded me in Denver,”
| Peake added. “After talk-
| ing with Nancy Vaeth and
| Susquehanna VP/Pro-
gramming Rick Mec-
Donald, I knew that ac-
cepting this position was
the right decision. KRBE
has a long-standing tradi-

Peake
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McDermott Goes WILD As GM In Boston

WILD-AM/Boston has hired
Michael McDermott as its new
GM, filling a position that had re-
mained vacant for several years.
McDermott has been working with
the Nash Communications Urban
AC for the past year as a business,
sales, and marketing consultant.

“I’m thrilled to be named GM at
the station,” McDermott told R&R.
“l think it’s an exciting property

where — in the face of duopoly and
deregulation and megagroups —
there is still a place for real, fun, cre-
ative, impactful radio. The fall book
was WILD’s best book in five years,
so I think it’s poised to do some ex-
citing things. I’m pleased to be a part
of it.”

This appointment matks McDer-
mott’s first opportunity as a GM af-
ter 14 years in the business.

Callahan Conducts ABC Meetings

programming experience and a
strong background of winning; he
is very knowledgeable, and his in-
terpersonal skills are a very impor-
tant part of the equation. When you
put all of these qualities together,
you can see why John is a perfect fit
for KRBE.”

“T would like to thank Jefferson-
Pilot President/Radio Division

CIRCULATION:
NEWS DESK:
i R&R ONLINE SERVICES:

ADVERTISING/SALES:

310-788-1625  310-203-8727
310-553-4330  310-203-9763
310-788-1675  310-553-4056

310-553-4330  310-203-8450

pa— SR —

HOW TO REACH [US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., STH FLOOR, LOS ANGELES, CA 90067

moreinfo @ rronline.com
newsroom@rronline.com
jil@rronline.com

hmowry @ rronline.com

tion of success that I intend to con-
tinue with the great team at KRBE.
This is one of the plum jobs in the
business today, and I can’t wait to
get there.”

Prior to joining KWMX, Peake
served as PD at KRQQ/Tucson,
was PD/Asst. PD/MD at WAPL/Bir-
mingham, and began his career at
WRQX/Washington.

waany americancadiohistary com

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

ABC Radio execs convened in Florida recently for a week of annual
meetings, the first overseen by newly installed Capital Cities/ABC Ra-
dio President Bob Callahan (r). He's seen here with Capital Cities Inc.
President Robert Iger (I) and retired ABC Inc. Chairman of the Board
Leonard Goldenson.

WEB SITE: httpz//www.rronline.com
_Fax E-mail J
310-203-8727 aissa@rronline.com
310-203-9763
202-783-0260

 Phone

310-553-4330
202-783-3826

mailroom @ rionline.com |
rnrdc @ aol.com l
615-244-8822

615-248-6655 mailroom @ ronline.com


www.americanradiohistory.com

4 * R&R May 3,1996

RADIO BUSINESS

Subcarrier Digital: A Simple Answer To IBOC?

A new advance in data broadcasting may provide a simple
and comparatively inexpensive way for radio stations to deliver
high-quality digital sound without giving up their analog sig-
nals — and without waiting for the FCC’s help or permission.

If it works as expected, the sys-
tem developed by Lockheed Mar-
tin’s Sanders subsidiary and
Charles River Broadcasting could
make in-band on-channel (IBOC)
digital systems obsolete before they
are up and running.

“If [Sanders] can do what they
think they can do, they could be an-
other player in DAB,” said NAB
engineer John Marino.

The Sanders system, FMDigital,
is a high-speed data transmission
system that broadcasts on the sub-

carrier signal stations currently use
to transmit data or programming for
companies like Muzak.

Speed Of Sound

What makes the Sanders system
innovative is its 240 kilobit-per-sec-
ond data rate, which allows for trans-
mission of a high-fidelity signal on
a bandwidth with well-established
performance characteristics.

Continued on Page 9

Evergreen’s Hot San Francisco Threesome

L1 KYLD purchase for $44 million would give company first Bay Area FM triple

Evergreen Media Corp. has agreed to buy CHR KYLD-FM
(Wild 107)/San Francisco from Crescent Communications for
$44 million. The deal, announced Monday (4/29), would make
Evergreen the first group to own three FMs in San Francisco.

The company will add KYLD to
its existing San Francisco stations,
ACKIOI and CHR KMEL. Ever-
green said that based on the Winter
’96 Arbitron ratings, it will have the
first-, second-, and fourth-rated sta-

tions in the 18-34 demographic, with
a total of a near 18 share in that
demo.

According to BIA, KIOI had 1995
revenues of $14 million, KMEL took
in $12.5 million, and KYLD had $7

million. “The acquisition positions us
as the leading radio group in San
Francisco with respect to total reve-
nue,” said Evergreen Chairman/CEO
Scott Ginsburg.
No Format Or
Personnel Changes

Evergreen will operate KYLD
under a time brokerage agreement

Continued on Page 9

or...used as a coaster.

history.

Your worst nightmare. Despite all your
best efforts, your new release doesn't reach
all the stations on your list. Perhaps it was
mislabeled, delivered incorrectly, lost,

Whatever. Those problems are now

Digital Generation Systems, the nation’s
leading online radio commercial distribution
network, is also your fastest, easiest
and most dependable way to distribute

nationwide!

It’s not a hit if

new singles using DG Systems digital com-
munications network. In each case, every
station on the list was able to debut the
new release. . .at precisely the same time,

Thanks to DG Systems technology, and

accountability, you can forget about shipping

errors, late deliveries, or misplaced CDs.

Music release and delivery to as many

taneous.

stations as you like, is fast, easy and simul-

For more information, call DG Systems
at (800) 335-4DGS, or visit our Web
Site at http://www.dgsystems.com.

new music.
Digital
Just ask Garth Brooks and Reba JEM®  Generation
McEntire. Both stars recently released r Sk Systems, InC.  ©199 Digial Generaion Sysems, Inc.

BUSINESS BRIEFS

EEO Deadline Extended

J uly 31 is the new deadline for comments on streamlining EEQ re-
quirements. The FCC extended the deadline at the request of the
Minority Media and Telecommunications Council. It argued, among oth-
er issues, that the request for comments should be reworded to ask for
comments in support of increased requirements as well as reduced re-
quirements.

Campaign Airtime: Buy None, Get Some Free?

egislation that would require broadcasters to give political candidates

free airtime — and provide additional time at 50% of the lowest unit
rate to candidates who agree to spending limits — will be the subjectof a
May 15 Senate Rules Commitiee hearing.

“Broadcasters already provide substantial coverage through news,
public affairs programs, and debates,” said NAB spokesperson Lynn
McReynolds. “We don't think putting free attack ads on the air serves to
further the public debate.” The NAB said a previous survey showed that
politicians often tum down free airtime when offered for a debate. “They
only want free airtime if they can control the message,” added McRey-
nolds.

The legislation was proposed by John McCain (R-AZ) and Russ Fe-
ingold (D-WI). A similar House biil has been proposed by Linda Smith
(R-WA).

FGC Mulls DARS Auction

F CC commissioners are looking at a digital satellite radio (DARS) plan
thatwould award two of four proposed spectrum aliotments and would
require an auction for one of the siots.

The plan, which is likely to be introduced at the May 9 Commission
meeting, proposes to give one 12.5 MHz allotment under the pioneer
preference to CD Radio Inc. The second slot will be auctioned to Primo-
sphere Limited Partnership, Digital Satellite Broadcasting Corp.,
and American Mobile Radio Corp., which applied for licenses before
the application cutoff date. Originally, all four companies were to have
12.5 MHz of the proposed 50 MHz set aside for DARS.

After the auction — under pioneer preference rules — CD Radio will
have to pay 85% of the winning bid to retain its spectrum. The two re-
maining slots apparently overlap with some Canadian military spectrum
use. However, the slots may be auctioned in the future for services other
than DARS, like a satellite-delivered personal communications product
that might use less than the 12.5 MHz.

FCC Budget Buckle Loosened

he FCC still didn't receive the $225 million budget it requested. But it
did get $185 million — $10 million more than the Senate wanted it to
have.

The increase was granted so the FCC could implement the Telecom-
munications Act of 1996. The increase will fund new hires/overtime and
keep heat and air running in the FCC headquarters 24 hours a day, sev-
en days a week. The agency currently shuts down on nights and week-
ends to economize.

wnnvramericanradiohistorycornT
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Barclays Business Credit, Inc.
has sold the assets of
WIZF (FM)

Cincinnati, Ohio
{Erlanger, Kentucky |

8Mdb

Blue Chip Broadcasting

The undersigned initiated the above, assisted in the negotiations
and acted as exclusive broker representative to Barclays
Business Credit, Inc.

ﬂ‘ Richard A. Foreman Associates
’ Incorporated

Media Brokerage & Consulting
330 Emery Drive East

Stamford, Connecticut 06902
203 327-2800
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IT’s MERGER MANIA EVERYWHERE.
WHAT ARE YOU DOING TO REACT?

In the age of deregulation and “merger mania”, solid financial
decisions have never been more critical—or more difficult. Witk over
12 years experience in broadcast industry investment banking services,

we’ve proven ourselves... deal after deal.

Contact Ross Secunda Now To Discuss Your Deal.

¢ Debt Refinancing * Debt & Equity for Acquisitions
¢ Debt Restructuring

ANEVAN 1850 Parkway Place, Suite 420
INANCIAL Marietta, Georgia 30067

Ross Secunda, President
ﬁme

770-499-8090

INVESTMENT BANKING SERVICES
SPECIALIZING IN THE BROADCAST INDUSTRY

Solid strategies, proven expertise, deal after deal.

This announcement appears as a master of record only.

$35,000,000

Senior Secured Credit Facility
to

Commodore Media, Inc.

(Bruce A. Friedman, President)

Capital Corporation

Samuel D. Bush
(201) 397-3094

Michael S. Libretti
(201) 397-3265

— —— o : awaany amaricanradiahictarn com

SOLD!
WKIX-FM, Raleigh-Durham, NC- $16.0M

WNGN-TV, Athens, GA- $10.0M"
WRXR-FM/WKBG-FM, Augusta, GA- $5.0M
KQRQ/KIVA/KRLL/KZKL/KIOT, Albuquerque, NM- $5.0M
WH)X-FM, Jacksonville, FL- $4.5M
WQUL-FM, Atlanta, GA- $4.5M
KZAK/KNDE/KPLY, Reno, NV- $1.9M
WZPK-FM, Berlin, NH- $1.8M
WMAZ-AM/WAYS-FM, Macon, GA- $1.5M
KCID-AM/FM, Boise, ID-:$1.2M

MEDIA SERVICES GROUP, INC.

ACQUISITIONS » VALUATIONS « FINANCING * CONSULTATION

San Francisco * Philadelphia  Washington * Kansas City * Providence * Salt Lake City « Jacksonwille + Richmond

(804)282-5561

HELPING RADIO ENTREPRENEURS
BuiL.b THEIR COMPANIES

$75,000,000
Senior Debt Financing
has been arranged for
Paxson Communications Paxson Communications
Corporation Corporation
COMMUNICATIONS COMMUNICATIONS
EQUITY EQUITY

ASSOCIATES

$150,000,000
Senior Credit Facility

has been arranged for

ASSOCIATES

$24,200,000
Senior Debt Financing

$11,200,000
Equity Capital

has been arranged for

has been arranged for

Mel Wheeler, Inc. Shockley Communications
Corporation

COMMUNICATIONS COMMUNICATIONS

~ EQUITY ~EQUITY

~ ASSOCIATES ASSOCIATES

CEA, Inc.
375 Park Ave., Suite 3808
New York,NY 10152
(212)319-1968; Fax (212)319-4293

CEA and CEA. Inc. are members of the National Association of Sccurities Dealers. Inc.
and their professional associates are registered with the NASD. Member SIPC.
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DEAL OF THE WEEK

Dollars To Date: $3,058,017,699
. Bam Partners LP. - . (Last Year: $1,025,510,552) |
$103 million This Week’s Action: ﬁﬁ;ﬂﬂ;ﬁ% s
* KSJO-FM & KUFX-FM/San Jose | Stations Traded This Year: 683

* KKJZ-FM & KUPL-FM/Portiand (st aet))
Stations Traded This Week: 33

TRANSACTIONS

(Last Year: 21)

ARS Beefs Up, Buys BayGom

O Evergreen buys SF CHR competitor KYLD for $44 million

e e T o
o

BayCom Partners L.P.
PRICE: $103 million

TERMS: Cash

BUYER: American Radio Sys-
tems Inc., headed by Chairman/
CEO Steve Dodge. It owns 21 sta-
tions and has agreements or options
to buy an additional 38 stations, in-
cluding KBBT-AM, KDBX-FM &
KUFO-FM/Portland.

SELLER: BayCom Partners L.P. of
San Francisco, headed by general
partner/COO Jack McSorely, in
partnership with Triad Capital Man-
agement Inc.

BROKER: Elliot Evers of Media
Venture Partners

KSJO-FM & KUFX-FM/

San Jose

FREQUENCY: 92.3 MHz; 94.5 MHz
POWER: 50kw at 466 feet; 1.2kw
at 2536 feet

FORMAT: Rock; Classic Rock

KKJZ-FM & KUPL-FM/
Portland

FREQUENCY: 106.7 MHz; 98.5
MHz

POWER: 100kw at 997 feet; 100kw
at 1106 feet

FORMAT: NAC; Country

3

Winston Radio - S&P
Broadcasting Swap
EXCHANGE VALUE: $950,000
TERMS: Winston Radio Corp. is
trading the assets of WDLS-FM/
Dallas, PA in exchange for S&P
Broadcasting L.P. I's WALY-FM/
Beliwood, PA. Winston will pay
S&P $49.000 cash.

COMMENT: See related WDLS-FM/
Dallas, PA deal, Page 9.

WALY-FM/Bellwood, PA
TRADED TO: Winston Radio,
headed by President/Chairman/
CEO Michael Brosig Sr. Phone:
(814) 255-4186

FREQUENCY: 103.9 MHz
POWER: 310 watts at 984 feet
FORMAT: Oldies

WDLS-FM/Dallas (Wilkes-
Barre-Scranton), PA

TRADED TO: S&P Broadcasting
L.P. I, headed by President/CEO
Ronald Swenson. It owns two oth-

er stations. Phone: (717) 586-3070
FREQUENCY: 93.7 MHz
POWER: 1.45kw at 679 feet

WXAH (FM CP)/Orange
Beach

PRICE: $65,100 for51%
TERMS: Stock transfer in ex-
change for cash, materials and la-
bor to construct the station,.and
50% of the necessary operating
capital and expenses for operating
the station.

BUYER: James Garrison, acquir-
ing a 50% interest in Pleasure Is-
land Broadcasting Inc., and Vic-
tor Bosiger, increasing his interest
in Pleasure Island Broadcasting
from 49% to 50%.

SELLER: Elizabeth Sanders, sell-
ing her 51% interest in Pleasure Is-
land Broadcasting. Phone: (334)
968-4100

WVSA-AM & WJEC-FM/

Vernon
PRICE: $355,000
TERMS: Asset sale for $100,000
cash and a 13-year, $255,000
promissory note at 5.5% interest
BUYER: Lamar County Broad-
casting Co. Inc. of Alabama,
headed by President R. William
Davis

SELLER: Lamar County Broad-
casting Co. Inc. of Mississippi
FREQUENCY: 1380 kHz; 106.5
MHz

POWER: 5kw day/39 watts night; |
6kw at 328 feet
FORMAT: Country; AC

KVAK-AM/Valdez
PRICE: $117,000
TERMS: Asset sale for cash
BUYER: North Wave Communi-
cations Inc., headed by Chairman
Elton Welke and President Laurie
Prax. Phone: (907) 835-5825
SELLER: Polaris Broadcasting
Inc. Phone: (907) 835-5825
FREQUENCY: 1230 kHz
POWER: 1kw

FORMAT: AC

KTZR-AM/Tusco
PRICE: $650,000
TERMS: Asset sale for cash |

BUYER: Royal Broadcasting of
Arizona L.L.C., headed by Presi-
dent Arthur Egnoian. He owns two
other stations. Phone: (520) 623-
6429

SELLER: Hassey Communica-
tions Group Inc., receiver. Phone:
(520) 326-8788

FREQUENCY: 1450 kHz
POWER: 1kw

FORMAT: Spanish

o

KPAL-AM/North Little
Rock

PRICE: $50,000

TERMS: Asset sale for cash
BUYER: Snider Corp., headed by
Chairman Ted Snider. Phone: (501)
661-7500

SELLER: Ainsley Communica-
tions Corp., headed by President
Darlene Carvin-Bell. Phone: (501)
227-7944

FREQUENCY: 1380 kHz
POWER: 5kw day/2.5kw night
FORMAT: This station is dark.

KYLD-FM/San Francisco
PRICE: $44 million

TERMS: Asset sale for cash
BUYER: Evergreen Media Corp.,
headed by Chairman/CEO Scott
Ginsburg. It owns 34 other stations,
including KIOI-FM & KMEL-FM/
San Francisco, and is buying three
others.

SELLER: Crescent Communica-
tions L.P., headed by President
Alan Shaw. It owns nine other sta- |
tions.

FREQUENCY: 107.7 MHz

POWER: 8.9kw at 1161 feet |
FORMAT: CHR

L e

WMOG-AM/Brunswick &
WHFX-FM/St. Simons
Island

PRICE: $350,000

TERMS: Asset sale for assumption
of debt

BUYER: Rowland South Georgia
Radio Inc., headed by President
Marshall Rowland Sr. He is the fa-
ther of the seller. It owns WBGA-
FM & WFGA-FM/Waycross, GA.
Phone: (912) 267-1025

SELLER: Brian Rowland. Phone:

1996 DEALS TO DATE Bl TRANSACTIONS AT A GLANCE

® Winston Radio - S&P Broadcasting Swap $950,000

® WALY-FM/Bellwood, PA
* WDLS-FM/Dallas, PA

® WXAH (FM CP)Orange Beach, AL $65,100 for 51%
* WVSA-AM & WJEC-FM/Vernon, AL $355,000
® KVAK-AM/Valdez, AK $117,000

® KTZR-AM/Tuscon $650,000

® KPAL-AM/North Littie Rock, AR $50,000

® KYLD-FM/San Francisco $44 million

* WMOG-AM/Brunswick & WHFX-FMW/ 1

St. Simons Island, GA $350,000

* WDMG-AM & FM/Douglas, GA $600,000

* WPLO-AM/Grayson, GA $1.3 million

® KSRX-AM/EI Dorado, KS $41,900 :
© WJLK-AM & FWAsbury Park & WQNJ-FW ‘

Ocean Acres, NJ

$16.75 million

* WQMG-AM & FM/Greensboro $6.9 million |
°® WEWO-AM & WAZZ-FM/Laurinburg, NC $4.2 million

* WLLY-AM/Wilson, NC $75,000

o WHK-AM/Cleveland $6.5 million

® KBCH-AM & KCRF-FM/Lincoln City, OR $600,000

© WDLS-FM/Dallas, PA $950,000

® KWAM-AM & KJMS-FM/Memphis $12.5 million |

(912) 265-5980

FREQUENCY: 1490 kHz; 103.3
MHz

POWER: 600 watts; 100kw at 994 feet
FORMAT: Nostalgia; Classic Rock

WDMG-AM & FM/Douglas
PRICE: $600,000

TERMS: Cash

BUYER: Jumbo Inc.

SELLER: WDMG Inc.
FREQUENCY: 860 kHz; 99.5 MHz
POWER: 5kw; 100kw at 200 feet
FORMAT: AC; AC

BROKER: Scott Knoblauch and
George Reed of Media Services
Group

WPLO-AM/Grayson

PRICE: $1.3 million

TERMS: Asset sale for $100,000
cash and a 20-year, $1.2 million
promissory note at 10% interest
BUYER: Teresa Prieto. Phone:
(770) 667-1525

SELLER: C. Lamar Nash and Nor-
ris Nash. Phone: (770) 466-9000
FREQUENCY: 610 kHz

POWER: 1.5kw day/225 watts night
FORMAT: Country

et g ey

KSRX-AM/EIl Dorado
PRICE: $41,900

TERMS: Asset sale for cash
BUYER: Michael Glinter. He owns
WREN-AM/Topeka. Phone: (913)
894-1833

SELLER: New Life Fellowship
Inc., Jinmy Wayne Lee, trustee.
He owns three other stations.
Phone: (405) 232-1500
FREQUENCY: 1360 kHz

POWER: 500 watts

FORMAT: News/Talk

becsioae

TR
-

WJLK-AM & FM/Asbury
Park & WQNJ-FM/Ocean
Acres

PRICE: $16.75 million

TERMS: Cash
BUYER: Nassau Broadcasting

Partners L.P., headed by President/

T TAYIVATATRY R RB A R Iy AR A= iR IR SRS TG A YA @I ]

Chairman Louis Mercatanti Jr. It
owns or has agreed to buy seven
other stations.

SELLER: New Wave Communi-
cations L.P., headed by President
Jon Ferrari and COO Charles
Cohn. It owns six other stations.
FREQUENCY: 1310 kHz; 94.3
MHz; 98.5 MHz

POWER: 2.5kw day/1kw night;
1.3kw at 328 feet; 6kw at 328 feet
FORMAT: Country; AC; AC
BROKER: Tony Rizzo and Dick
Sharpe of Blackburn & Co.

WQMG-AM & FW/

Greensboro

PRICE: $6.9 million

TERMS: Asset sale for cash
BUYER: Radio License L.P. The
general partner, Max Media Prop-
erties L.L.C., is headed by Chair-
man/CEO Aubrey Loving Jr. and
President/COQO John Trinder.
Phone: (804) 437-9800

SELLER: North State Broadcast-
ing Co. (selling WQMG-AM) and
Murray Hill Broadcasting Co.
(selling WQMG-FM). Phone: (910)
275-1657

FREQUENCY: 1510 kHz; 97.1
MHz

POWER: 1kw; 99kw at 1234 feet
FORMAT: Religious; Urban

WEWO-AM & WAZZ-FM/

Laurinburg

PRICE: $4.2 million

TERMS: Asset sale for cash
BUYER: Beasley Broadcasting
of Fayetteville Inc., headed by
President George Beasley.
Phone: (941) 263-5000

SELLER: Carolina Media Group
Inc., headed by President Donald
Curtis. He has interests in 12 oth-
er stations. Phone: (919) 839-0108
FREQUENCY: 1460 kHz; 96.5
MHz

POWER: 5kw; 80kw at 755 feet
FORMAT: News/Talk; Oldies

Continued on Page 9
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More than ever, your
listeners’ perception is shaped
by many factors. Format.
On-air talent. Mix. Advertisers.
Promotions. Localization. But one of the
most efficient ways to reinforce your ratings is
with a strong graphic identity.

Communication Graphics is the radio industry leader in the
design and printing of logos, stickers and decals. We design
graphics that not only look great and communicate your identity,
but they separate you from the crowd.

For all your graphics, let us help you get and
keep their attention. Call CG today.

CesGommunication
cnsaiGraphies Inc
Images that last.

1765 North Juniper, Broken Arrow, OK 74012
(800}-331-4438  (918) 258-6502  Fax (918) 251-8223

WORLD'S LEADING PRINTER OF STICKERS AND DECALS.
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ol AND MANY MORE
THURSDAY, JUNE 13, 1996

Avery Fisher Hall, Lincoln Center

Reception at 6:30 pm

Concert at 8:00 pm for more information

Dessert Buffet pos}-concert please contact
Festive Dress

Muriel Max - 212 245-1818
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©1996 A&M Records, Inc., Ati righis reserved.
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TRANSACTIONS

Continued from Page 6

WLLY-AM/Wilson

PRICE: $75,000

TERMS: Asset sale for cash
BUYER: WLLY Partnership, head-
ed by general partners James
Lamm and Wallace Bullock.
Phone: (910) 376-6687

SELLER: Faith Media Inc., head-
ed by President C. Bruce Rose.
Phone: (919) 237-6750
FREQUENCY: 1350 kHz
POWER: 1kw day/79 watts night
FORMAT Rehglous

WHK-AMICIeveIand

PRICE: $6.5 million

TERMS: Cash

BUYER: Salem Communications
Corp., headed by President Ed
Atsinger lll. It owns 31 other sta-
tions.

SELLER: OmniAmerica Group,
headed by Chairman Carl Hirsch.
it owns six other stations.
FREQUENCY: 1420 kHz
POWER: 5kw

FORMAT: Talk

BROKER: Gary Stevens of Gary
Stevens & Co. and Paul Leonard
of Star Medla Group

R e e £

KBCH-AM & KCRF-FMI

Lincoin City

PRICE: $600,000

TERMS: Asset sale for $120,000
cash and a 30-year, $480,000 prom-
isory note at 8% interest

BUYER: Q Media L.L.C., headed
by members Stephen McCormick
and John Stephens. Phone: (210)
349-0774

SELLER: Oceanlake Broadcast-
ing Co. Inc., headed by President
Hal Fowler. Phone: (503) 994-2181
FREQUENCY: 1400 kHz; 96.7 MHz
POWER: 1kw; 610 watts at 669 feet
FORMAT: M|sc ; Oldles

WDLS-FMlDaIIas (Wllkes-

Barre-Scranton)

PRICE: $950,000

TERMS: Asset sale for cash
BUYER: Winston Radio Inc.
SELLER: Mountain Broadcasting
Inc.

FREQUENCY: 93.7 MHz
POWER: 750 watts at 679 feet
FORMAT: Country

BROKER: Kevin Cox of Media
Services Group

COMMENT: See Winston-S&P
swap deal, Page 6.

KWAM-AM & KJMS-FM/
Memphis

PRICE: $12.5 million

TERMS: Cash

BUYER: U.S. Radio inc., headed
by President Ragan Henry. It owns
18 cther stations, including WDIA-
AM & WHRK-FM/Memphis.
SELLER: E.D. Rivers Group,
headed by President/CEO Marie
Rivers. It owns five other stations.
FREQUENCY: 990 kHz; 101.1 MHz
POWER: 10kw day/450 watts night;
100kw at 449 feet

FORMAT: Religious; Urban
BROKER: David Zeplowitz of the
Crisler Co.

COMMENT: U.S. Radio’s stations,
including KWAM & KJMS, are be-
ing purchased by Clear Channel
Communications.

Subcarrier Digital: A Simple Answer To IBOG?

Continued from Page 4

“We know the subcarrier signal
doesn’t interfere with analog; it
doesn’tinterfere with neighboring sig-
nals,” said NAB DAB Task Force
Chair Randy Odeneal. “‘There are a
lot of good things we know about sub-
carriers that we don’t know about
IBOC.”

By comparison, lab tests of other
digital systems — including the Voice
of America/JPL, USA Digital Ra-
dio, AT&T, and Eureka 147 systems
— have shown possible problems
with signal interference and signal
reacquisition. Field testing of those
systems has been repeatedly post-
poned.

Sanders claims that existing radios
can be retrofitted to receive the FM-
Digital signal with the addition of a

Sanders-designed silicon chip. An
FMDigital official said receiver man-
ufacturers might have chips to exper-
iment with in 1997, and receivers
could go into production by 1998.

One Transmitter, Many
Signals

Because of its efficient use of spec-
trum, FMDigital said its system could
provide a broadcaster with a high-
quality stereo FM digital signal in
addition to its stereo analog signal. Or
a broadcaster could reapportion its
bandwidth to broadcast several mono
signals. For instance, a station could
simultaneously broadcast a mono an-
alog sound signal, three mono digital
sound signals, and three digital data
signals.

Sanders and Charles River have not
determined the cost of the FMDigital

signal generator, although they say it
will be less than the cost of a trans-
mitter. They can’t predict how it would
compare to IBOC equipment costs.

For all of the promise of the FM-
Digital system, it has yet to broadcast
an audio signal. It has successfully
sent data in tests, and the company
said audio data is no different than any
other kind of data. The industry, while
interested, remains circumspect.

“While it works in theory, they have
to prove that they can make it work in
practice,” said Odeneal.

Sanders is preparing an audio
demonstration. “If our funding holds
out — and so far, so good — we
hope to have an audio demonstra-
tion at the October NAB Radio
Show,” said Charles River Broad-
casting Director/Engineering Dav-
id Maxson.

Evergreen’s Hot San Francisco Threesome

Continved from Page 4

beginning May 1. A spokesman for
Evergreen said there were no plans
to change format or personnel.

The purchase is being funded
through bank debt, cash on hand,
and proceeds from the $32 million
sale of WHTT-AM & FM &
WSJZ-FM/Buffalo. WHTT-AM &
FM is being bought by Mercury
Radio Communications for $19.5
million. WSJZ-FM is set to be pur-
chased by American Radio Sys-
tems for $12.5 million.

Evergreen says it is currently the
third largest radio broadcaster in the
U.S. with 34 stations in 12 markets.
It has an option to buy Country sta-
tions WDFN-AM and WWWW.
FM/Detroit, and an agreement to
buy Country WKLB-FM/Boston.

The acquisition
positions us as the
leading radio group in
San Francisco with
respect to total

revenue.
—Scott Ginsburg

The Boston transaction is expect-
ed to close soon, said an Evergreen
spokesman.

KYLZ/Santa Cruz, currently si-
mulcasting KYLD, will be retained
by Crescent untill further notice.
Crescent also owns KSOL/San
Francisco; the two are adjacent fre-
quencies covering the San Francisco,
San Jose, and Monterey markets.

EARNINGS

lear Channel Communica-
tions Inc. (NYSE: CCU) re-
ported first-quarter results with
record cash flow for the period.
The company said it had first-
quarter earnings of $6.2 million (18
cents per share) on revenue of $70.1
million, compared to $2.6 million (8
cents) on revenue of $58.6 million
for the same period the previous
year.
The company reported after-tax
cash fiow of $16 million, up from last
year’'s $11 million.

Citicasters’ Radio
Revenues Rise
iticasters (Nasdaq: CITI)
posted its financial results for
the first quarter.

The radio and TV broadcaster
reported an increase in cash flow, but
had a decrease in operatingincome
owing to costs associated with sta-
tion acquisitions.

The company registered a loss of
$570,000 (3 cents) on total revenue

Cash Flowing In Early *96

of $31.1 million ($17.5 million from
radio) compared to a loss of $1.2
million (6 cents) on revenue of $29
million ($14.9 million from radio) for
the same period the prior year.

Cash flow, before depreciation
and amortization, rose slightly to
$8.4 million from $8 million for the
same quarter the previous year.

Citicasters has agreed ta merge
with Jacor Broadcasting Corp.
{Nasdaq: JCOR) pending regulato-
1y approval.

Heftel’s Cash Flow
Heftier

eftel Broadcasting Corp.

{Nasdaq: HBCCA) reported a
second-quarter loss of $972,000
(10 cents) on revenue of $15.2 mil-
lion compared to a loss of $849,000
(8 cents) on last year's second-
quarter revenue of $13.6 million.

The company said that broad-

cast cash flow increased 36% to
$4.2 million from $3.1 million for the
same period the previous year.

©1996 Broadcast Electronics, Inc.

# Radio's Digital
Storage System

]
“6. Call today for information o1

217—2%9600, or contact us now on the World Wide Web at
http://www.bdcast.com, e-mail future@bdcast.com.

i free demo kit at

You need tight sound. It’s what's
expected and what your station needs to
stay on top. Broadcast Electronics’
AudioVAULT® is in your future. Its
“grab-’em-as-you-need-'em” random
access is at use in more stations than
any other system. And for good reason.
Your on-air staff will find the Windows™-
based AudioVAULT as easy to use as a
cart machine. It will grow as your
operation grows. As for what it does for
your sound... let’s just say you’'ll never
be this tight, ever.

E '‘BROADCAST
—1 ELECTRONICS, INC.

WORLD LEADER IN RADIO BROADCAST TECHNOLOGY
4100 N. 24th Street/P.0. Box 3606/Quincy, IL 62305-3606/(217)224-9600/Fax: {217)224-9607
Internet: www.bdcast.com/E-Mail: bdcast@bdcast.com

Windows™is a trademark of Microsoft
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Keil Over T EEG [V |
Adult Format Promo | . For The Love O Country |

Dana Keil has
been tapped as Sr.
Director/Promo-
tion, Adult Format
for the Elektra
Entertainment
Group. She previ-
ously was West
Coast Director/
Promotion at Co-
lumbia Records.
Keil “Dana’s posi-
tive attitude, end-

-

Lamka Appointed GM/Detroit At Metro Nets

hilip Lamka has been named GM/Detroit at

Metro Networks. He most recently spent 18
years with Shamrock Broadcasting, 15 as VP/GM
of its Detroit stations.

“Phil's accomplished broadcasting experience and
superb management skills span over two decades,”
remarked Tony Rizza, Metro’s VP/GM, Great Lakes
Region. “His extensive experience will be a welcome
addition to our growing Detroit office.”

Lamka is a 23-year broadcast industry veteran.

B

Lamka

less enthusiasm, and great relation- | -
ships at radio have contributed to our | President Clinton and k.d. lang shared their love of country music as
AC team’s ability to redefine the | he showed her around his pad recently. The President is such a fan,
rules,” said EEG Sr. VP/Promotion

Force Base.

avid Felker has been promoted to PD for Hot
Country and Mainstream Country, two of
Westwood One Radio Networks’ 24-hour formats.

radio.” Palmer Back In sn Radio As KFSD GM He has spent the past nine years as Music Program-

Before Columbia, Keil was Na- mer for WW1’s Country formats, in addition to pro-

tional Director/Top 40 Promotion at Veteran San Diego broadcaster Paul Palmer has been named GM of gramming, producing, and writing two of the networks’
Zoo Entertainment. She began her | KFSD/San Diego, pending FCC approval of Lotus Communications’ S catcuEows! . o
music career in 1982 at CBS | sale of the Classical outlet to Nationwide Communications. Negotiated 'We interviewed a lot of people for this position,”
Records. in February, the deal is expected to close next month. commented VP/Programming Bob McNeill. “And we

As KFMB-AM & FM/San Diego’s VP/GM of 12 years, “Palmer was found that Dave had the best combination of experi-
responsible for the development of both stations as market leaders,” said ence and updergtandgwg of the Country formats of
Nationwide VP Radio/Western Operations Clancy Woods. “KFMB-AM el -l

Hays leed As PD and ‘B100’ were known for their creative and financial success.” A fomer KWDJ-fM/River;ide ?D’ FEIRET IS
done a variety of voice work, including three years

At WHOK & WI.I.D Palmer added, “KFSD has one of the market’s best signals.*Combined i e g B ) P i 5
. : 1 . . . : b as host of Delta Airlines’ in-flight audio program “Dateline Delta.
with Nationwide’s operating philosophy, our team will serve the communi-

- NENBCD B v glali:eynmosf :aey':] as a marketi Itant and had been KFMB’ | . .
Hays has been named OM at Citi- T recently w drkelingieonsultantar een 5 ’ Pn: :
casters Country outlets WHOK. | VP/GM between 1972 and 1994, Moss Moves Up To WB SVP/Nat’l Publicity Dir.

FM & WLLD-FM/Columbus ; arner Bros. Records has promoted Karen
OH, effective May 13. He will di- Mossto Sr. VP, National Director/Publicity. She

e el KXKL Adds KIMN’S Harre" As 0M/P D ’ Waicn;(())rs;i:;Cﬁ)nlte'l{)(\e/l?:eus?cljizirt\}t{-Steven Baker, “All of 'v

ming, while assisting with the pro-
gramming of WHOK. Chancellor Broadcasting *70s outlet KIMN-FM/ us on the Warner Bros. staff have always held Karen
in the highest esteem. But it is her close relationship,

VP/GM John Potter told R&R, | Denver PD Ron Harrell has added OM/PD duties for
“I’'m thrilled and looking forwardto | sister Oldies combo KXKL-AM & FM. Harrell suc- both personal anq professipnal, with the artists that
what Hays brings to the table. He | ceeds Rob Roberts, who departed to program CHR has eamed her this promotion.” ' _
has a proven track record in pro- WHYI/Miami (R&R 1/12). ‘ Moss beggn her nger Bros. t.e.nure in 1982, ris-
gramming. We’re committed to the “There were many factors that led me to accept this ing to Publicity Coordinator, Publicity Manager, Na- __
Country format at both stations. | challenge,” noted Harrell. “The most influential was that tional Press Manager, Publicity Director, and — in L0

Greg Thompson. “She is crucial to
our goal of setting a new standard
of promotion at contemporary adult

he’s rumored to have considered dropping the “-ley” from Langley Air } Felker UPPEU To Pn Of WW1 country Formats
J
|
|

Felker

With Jim as OM, we’ll take whatis | I now have two offices that look at the Rocky Moun- 1995==VR Fublicily Mess
already a strong combo and make it | tains. I'm honored to be part of Kool 105°s heritage.” - -
even better yet.” Before coming to Denver, Harrell programmed and :

Prior to his stint at KHEY, Hays | was on-air at WRMX/Nashville and WSLI/Jackson, : =
served as PD at several Texas stations | MS. He also has served as MD/air talent at WKRG/Mo- g , Gilbertson Goes From EVP/ CF0 To C0O0 At CBC
as well as KGEO/Bakersfield. | bile and KLAZ/Little Rock. e hildren’s Broadcasting Corp. has elevated Exec. VP/CFO James

Gilbertson to COO.
N = According to CBC Chairman/President Christopher Dahl, “Jim has
Klﬁlny Up been key in the growth of Radio AAHS, Radio AAHS Magazine, and

Radio AAHS Online. He has helped shape key partnerships and raise
millions of dollars to fuel our progress.”

Gilbertson is also CFO of Community Airwaves Corp. (formerly CD
Broadcasting Corp.). Prior to joining CBC in 1992, Gilbertson was VP/
CFO at the Parker Companies for four years. He has also worked in
accounting and finance at Palmer Communications and Ernst & Young.

b £ - - 3 . 3 BB %
The original members of Kiss announced their upcoming reunion tour during a label bash aboard the U.S.S. Intrepid

museum in New York. Licking up the attention are (I-r) the band’s Ace Frehley and Paul Stanley, Mercury President/
CEO Danny Goldberg, manager Doc McGhee, and the band'’s Peter Criss and Gene Simmons.

\ Ammonia Streaks By Epic

g Cam bt go AR NS« g1 £ e
Australian rock trio Ammonia visited Epic’s New York offices while touring behind its debut album, “Mint 400.
Catching a whiff were (I-r) the band’s Allan Balmont, Epic Manager/International Marketing Ross Piro, the band’s
Dave Johnstone and Simon Hensworth, Epic Sr. VP Craig Lambert and VP/A&R & International Marketing David
Massey, and Murmur Records’ John O’Donnell.

Paul Westerberg (1) slipped into WENZ/Cleveland to preview tracks from
his new album “Eventually.” On hand to greet the solo Replacement was
station PD Rick Bennett.

e ]
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ROCK'N'ROLL OLDIES

"LIVE™
: MON. - FRI.

Midnight

to 6:00am
on a barter basis

LIVE
requests, dedications,
contest & lots of fun

Johnny Mann jingles,
Customized liners & music beds:
call for details

Multiple cueing available for automation

For more information, contact your PREMIERE
representative at 818 377 - 5300

RADIO NETWORK S
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Daniels Rises To
WSRR/Memphis PD

Barnstable Broadcasting’s‘
WSRR-FM (Star 98)/Memphis has
promoted MD/afternooner Dana
Daniels to PD. She succeeds Cary
Pall, who left the Classic Hits outlet
to helm ABC Radio Networks’ MR-
35 format last month (R&R 4/5).
“Dana has contributed enormously
to the growth of Star 98 over the past
two years and truly deserves this posi-
tion,” said WSRR VP/GM Tony Yo-
ken. “She’s done a great job on the air
and was instrumental in putting togeth-
er Star’s music library. I'm excited to
be able to continue Bamstable’s tradi-
tion of promoting from within.”
Prior to joining SRR, Daniels
served as moming show producer/
middayer at crosstown WMC-FM.
Before that, she was PD/aftemooner
at KFIN/Jonesboro, AR and held
the Asst. PD/aftemoon talent posts at
WHBQ/Memphis between '88-"90.

Wynter Takes Over
WSOL/Jacksonville

1 After seven

years at Jacor’s
KMJM/St. Lou-
is, the last two as
PD, Dave “Doc”
Wynter has ac-
cepted PD/after-
noon duties at co-
owned Urban
" Oldies WSOL/
Jacksonville. He
will, however,
continue to host
KMIJIM’s “Quiet Storm” nighttime
program, originating the show from
Jacksonville.

The change of scenery, Wynter
told R&R, presents “the opportuni-
ty to have a new challenge, some-
thing to strive for. I've been here so
long, and I’ve been No. 1 at night
since I started doing the program ...
everything’s just been comfortable.

WYNTER/See Page 26

Wynter

\ VH1's Live Of The Party

2 i/
Members of Live partied it up following the VH1 Honors at L.A.’s Univer-
sal Amphitheatre. This year the Honors raised awareness and $350,000
for Peter Gabriel’s human-rights program Witness. Caught on camera
were (I-r) crew member Matt Gracey and Live’s Ed Kowalczyk, Chad
Taylor, and Pat Dahlheimer.

Digital Guide Addendum: RCS Recap

' n the recent Digital Guide special (R&R 4/12), the computer control sys-
tems comparison grid incorrectly identified “Master Control” as a Radio
Systems product. The data in that grid column referred to the Radio Sys-
tems unit.

Master Control is manufactured by Radio Computing Services inc.
(RCS), and its grid responses are shown here:

Minimum configuration: Pentium/90 processor, 8MB RAM, hard drive
size determined by user, $15,995

Optimum configuration: Pentium/133 processor, 16MB RAM, hard drive
size determined by user, price varies

Hardware source: supplier

Software platform: DOS

Annual fees: hardware, no; software, yes

DSP manufacturer: Digigram

Compression: ISO/MPEG Layer |, all MPEG Layer |l ratios supported

Sampling rates (kHz): 32, 44.1, 48

Max. number of DSPs supported: unlimited

Additional DSP cost: starting at $900 ea.

Control features: password protection, off-site controf, CD changer con-
trol, real-time network delay, eight-track audio overlap, waveform editing,
third-party editor support (most major programs)

Number of workstations supported: unlimited

Music scheduling: yes (Master Control’s unique benefit is being the only
system to offer direct live access and reconciliation to and from Selector)

Traffic scheduling: yes (RCS Traffic, all other major programs sup-
ported)

Scheduling features: autofill, jock schedule management, on-the-fly
music/traffic editing (directly to and from Selector and Linker)

Newsroom systems supported: RCS NewsLink

Production systems supported: yes

Network: Novell, Ethemet (LAN, wide-area connectivity)

Connections: one digital and one analog input from library per DSP,
unlimited switched audio lines, AES/EBU and SPDIF outputs, central

audio library

For more information on Master Control, call Chip at RCS: (914) 723-
8567, fax (914) 723-6651, or e-mail info@rcsworks.com.

NEWSBREAKERS.

Gordon Returns To Capitol As VP/Marketing

ob Gordon retums to his old stomping ground, &

Capitol Records, as VP/Marketing. He replac-
es Tom Corson, who now serves as Sr. VP/Market-
ing for Columbia Records in New York.

“Besides his terrific marketing acumen, Rob has a
sense of history with many of our artists and projects,”
said label Sr. VP/GM Lou Mann. “His knowledge and
vision will be a great asset as we continue to build the
marketing team we've always wanted.”

Most recently Polydor/Atlas’s VP/Artist Develop-
ment, Gordon first joined Capitol in 1984 as an intern.
He spent 10 years among the Capitol and EMI ranks #9
in a variety of sales, merchandising, regional market-
ing, and product management posts, including EMI
Regional Marketing Director.

Gordon

EMI A&R Elevates Sr. Director Ganbarg To VP

Mi Records has promoted Pete Ganbarg from
Sr. Director/A&R to VP/A&R.

“Pete is both an intuitive, obsessive music fan and
aforceful and focused executive,” said label President/
CEO Davitt Sigerson. “His contribution is tremen-
dous.”

Ganbarg — whose EMI signings include Blessid
Union Of Souls and Rappin’ 4-Tay — joined the com
pany in 1989 as an A&R manager, rising to Director/
A&R in 1991 and Sr. Director/A&R last year.

Ganbarg

Morrissey Makes Discovery In Alt./Rock Promo

T ami Morrissey has been tapped as Director/Al-
ternative & Rock Promotion at Discovery
Records. She formerly operated the West Coast bu-
reau of indie promotion company Mutant Promotions.

“Tami will be an asset at Discovery from day one,” ff
said label VP/Promotion Jack Ashton. “She is one of }
the best-liked, best-connected Alternative radio pro-
motion people out there. As an indie, she demon-
strated her entrepreneurial talents and never failed to
find a way to get her records played.”

Morrissey began her career as singer for the San

Group Management.

Diego-based band Tami & The Monthlies. She also
worked as an in-house artist/event planner for Lyons

 PRECIOUS VIETAL

The RIAA has issued the following awards for the month of March:

MULTIPLATINUM ALBUMS

“Cracked Rear View,” Hootie &
The Blowfish, Atlantic (13 million);
“Legend,” Bob Marley & The Wail-
ers, Island (8 million); “Daydream,”
Mariah Carey, Columbia/CRG;
“Jagged Little Pill,” Alanis Moris-
sette, Maverick/Reprise; “Garth
Brooks,” Garth Brooks, Capitol (7
million); “Mellon Collie And The In-
finite Sadness” (box set), Smash-
ing Pumpkins, Virgin; “The Wom-
an In Me,” Shania Twain, Mercu-
ry; “Core,” Stone Temple Pilots,
Atlantic (6 million); “Waiting To Ex-
hale” ST, VariousArtists, Arista; “Su-
perunknown,” Soundgarden,
A&M; “Shepherd Moons,” Enya,
Reprise (5 million); “Kenny G Live,”
Kenny G, Arista; “Watermark,” En-
ya (4 million); “What's The Story
Morning Glory?” Oasis, Epic;
“Presidents Of The United States

Of America,” Presidents Of The
United States Of America, Colum-
bia/CRG; “Astro-Creep: 2000
Songs Of Love,” White Zombie,
Geffen; “Relish,” Joan Osborne,
Blue Gorilla/Mercury; “Now That
I've Found You,” Alison Krauss,
Rounder; “Songs,” Luther Van-
dross, LV/Epic; “Hints, Allegations
And Things Left Unsaid,” Collec-
tive Soul, Atlantic; “Secret Love”
(box set), Various Artists, Warner
Special Projects; “Riptide,” Robert
Palmer, island (2 million).

PLATINUM ALBUMS

“Friends” ST, Various Artists,
Reprise; “Faith,” Faith Evans, Bad
Boy/Arista; “Greatest Hits,” Lorrie
Morgan, BNA; “Forever Blue,”
Chris Isaak, Reprise; “When |
Woke,” Rusted Root, Mercury;
“They’re All Gonna Laugh At You,”
Adam Sandler, Wamer Bros.; “Bad

Boys,” Inner Circle, Big Beat/Atlan-
tic, “Addictions, Volume |,” Robert
Paimer; “The Trinity Sessions,”
Cowboy Junkies, RCA; “Senior
Prom,” “Secret Love,” “Rock & Roll
Era 1958,” and “Rock & Roll Era
1957”7 (box sets), Various Artists,
Warner Special Projects; “Low
Spark Of High Heeled Boys,” Traf-
fic, Island; “Judith,” Judy Collins,
Elektra/EEG.

GOLD ALBUMS

“Sweet Dreams,” La Bouche,
Logic/RCA; “Words,” Tony Rich
Project, LaFace/Arista; “Don’'t Be
A Menace To South Central While
Drinking Your Juice In The Hood”
ST, Various Artists, Island; “Time
Marches On,” Tracy Lawrence,
Atlantic; “Boys For Pele,” Tori
Amos, Atlantic; “Young, Rich &
Dangerous,” Kris Kross, Ruff-
house/Columbia/CRG; “Bizarre

T AT ricantradioBiSTe N comn

Ride Il The Pharcyde,” Pharcy-
de, Delicious Vinyl/Capitol; “Actu-
al Miles: Don Henley's Greatest
Hits,” Don Henley, Geffen; “Made
In Heaven,” Queen, Hollywood;
“Hypnotize The Moon,” Clay
Walker, Giant; “Living In The '90s”
(box set), Various Artists, Capitol/
EMI Special Markets; “New Be-
ginning,” Tracy Chapman, Elek-
tra/EEG; “Tattooed Heart,” Aaron
Neville, A&M; “Holly & Ivy,” Na-
talie Cole, Elektra/EEG; “Ampli-
fied Heart,” Everything But The
Girl, Atlantic; “Sister Act 2: Back
In The Habit” ST, Various Artists,
Hollywood; “Banba” and “Anam,”
Clannad, Atlantic; “The Basics Of
Live,” 4 Him, Benson; “Totally
’80s,” “Always,” “Sounds Of The
Seventies, 1979,” “Sounds OfThe
Seventies, 1970,” “Love Songs,”
“Senior Prom,” “Freedom Rock,”
Classic Rock 1966,” Classic Rock

1965,” “Secret Love,” “Rock & Roll
Era 1958,” “Rock & Roll Era
1961,” and “Rock & Roll Era
1957,” Various Artists, Warner
Speical Projects; “Kaya,” “Rasta-
man Variations,” “Uprising,” “Live!”
“Confrontation,” and “Exodus,”
Bob Marley & The Wailers; “An
American Prayer,” Doors, Elek-
tra/EEG.

PLATINUM SINGLE

“Before You Walk Out Of My
Life,” Monica, Rowdy/Arista.

GOLD SINGLES

“Not Gon’ Cry,” Mary J. Blige,
Arista; “Fu-Gee-La,” Fugees, Ruff-
house/Columbia/CRG; “No One
Else,” Total, Arista; “Nobody
Knows,” Tony Rich Project; “Be My
Lover,” La Bouche.
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® ARBITRON has released its radio sur-
vey dates for the remainder of 1996
through 1998.The dates are as follows:
® 1996: Spring, March 28-June 19
Summer, June 27-Sept. 18
Fall, Sept. 19-Dec. 11
® 1997: Winter, Jan. 2- March 26
Spring, March 27-June 18
Summer, June 26-Sept. 17
Fall, Sept. 18-Dec. 10
® 1998: Winter, Jan. 8-April 1
Spring, April 2-June 24
Summer, July 2-Sept. 23
Fall, Sept. 24-Dec. 16

Records

® JULIE GOR-
DON has beenap-
pointed to a top
A&R position at
EMI-Capitol Music
Group’s The En-
clave. She was
most recently the
founder, publisher,
and editor of anin-
dustry bimonthly
focusing on un-
signed bands.

Gordon

® WAGNER BUCCI has been named
President/CEO of Yum Recordings, a
new imprint of the Beloved Entertainment
Group. He was previously A&R Chief of
Continuum Records.

® LARS MURRAY has become Direc-
tor/New Medla at Rykodisk. He most re-
cently served as the label's Manager/
Special Projects.

National Radio

¢ CHERYL WINER
has been appoint-
ed VP at Premiere
Radio Networks.
She will also retain
her duties as Na-
fonal Account
.| Manager for the
| company. In relat-
ed Premiere news,
=1 the networks have
= signed an agree-

ment with Accu-

Weather inc. to
syndicate its customized programming
and forecasting services nationwide.
Network radio affiliates can receive the
service via barter on a format-exclusive
basis; (818) 377-5353

Winer

¢ RICHARD RUDMAN and MICHAEL
SMITH have been named Directors/
Broadcast Operations & Engineering for
CBS Radio. Rudman had been Engi-
neering Manager of KFWB/LosAngeles
since 1975; Smith previously served as
Director/Technical Operations for the
network. In related news, CBS Radio has
retooled its World Wide Web site, fea-
turing new information regarding “The

CONDOLENCES

Barbara Evans, wife of Con-
sultant Tom Evans, April 23.

Devon Scott, son of KAYD/
Beaumont, TX Production Dir.
Dennis Scott, April 23.

NEWSBREAKERS.

Mary Matalin Show,” “Dave Letterman’s
Top Ten List,” and other sites still under
construction. The network’s URL ad-
dress is: httpZ//www.cbsradio.com.

® ESPN RADIO NETWORKS has ac-
quired the rights to broadcast NBA reg-
ular season and playoff games in Span-
ish nationwide, and has secured exclu-
sive broadcast rights for English and
Spanish NBA broadcasts outside North
America. The agreement extends
through the 1997-98 season; (203) 585-
2000.

® SJS URBAN ENTERTAINMENT will
air a 90-minute special featuring the Is-
ley Brothers the week of May 13. The
program will include a live performance
and interviews with the band. Tracks from
the act's new album will also be played.
Jeff Foxx will serve as host. The network
will also feature a special with Urban act
Intro the week of May 20.

Additionally, SJS has joined with Black
EntertainmentTelevision to launch “Ra-
dio BET,” a daily programming and show
preparation service; (310) 358-8688.

® ELVIS PRESLEY ENTERPRISES has
launched “Elvis On The Air,” hosted by
Steve Christopher. The program features
Elvis-related music, interviews, news,
and entertainment; (213) 845-9836.

® COLLECTOR’S RADIO NETWORK
has announced that it will launch contin-
uous programming via satellite to poten-
tial affiliates this fall. The format will fea-
ture segmented programming dealing
with collectors’ interests. Kevin Starks will
serve as network VP; Art Cervi joins as
the network’s Classic Vehicles expert;
(313) 359-0321.

Industry

® JAMES COLIZ has joined the Car-
mel Media Institute as a media consult-
ant and author for the futures consul-
tancy and thinktank. He will depart
Syracuse University, where he current-
ly serves as a telecommunications pro-
fessor, on May 11.

® DAVID GOODMAN has been named
VP/Special Programming & Projects for
Wamer Bros. Domestic Pay-TV, Cable
& Network Features, responsible for de-
veloping original programming for cable
with an emphasis on music. He was for-
mernty President of WamerVision Enter-
tainment Television.

Recycling Radio’s Old Reels

Radio stations in the Pacific Northwest, Northem Califomia, Nevada,
and parts of New Mexico, Arizona, or Utah can now have their dis-
posed tape reels picked up free of charge and recycled into clean reus-
able reels.

Reel Recycling, an Cregon-based company founded by former DJ
and production director Corky Coreson, began operations following years
of being concemed about old plastic reels and boxes simply being sent to
landfills. Now Reel Recycling can take your pollutants and tum them into
renewed products.

Stations in other parts of the United States can also send their old
tapes to Reel Recycling, but the company cannot cover shipping costs.
However, in retumn the company will send a check for seven cents for
each usable five-inch large hub reel it receives. While that may not fully
reimburse a station’s shipping cost, it will certainly help its image — and
the environment.

For more information, contact Reel Recycling at PO Box 22423, Mil-
waukie, OR 97269, phone (800) 898-7815.

Adult Alternative: Ernie
Manouse departs WCBR-FM/Chi-
cago’s “Diversity” for co-host/pro-
duction duties at PBS affiliate
KUHT-TV/Houston’s “Weeknight
Edition,” effective May 20 ... Clar-
ification: Jeff Gonzer is currently
morning host (5-10am PT) of West-
wood One’s Adult Rock & Roll for-
mat and a parttimer at KSCA-FM/
Los Angeles.

AC: Eric Worden joins WIQV/
Norfolk for mornings ... Kevin Mc-
Cormick is the new morning host
at new Hot AC KQMB (Star 102.7)/
Salt Lake City ... Moneen Daily is
new to middays at WSRS/Worces-
ter, MA ... Correction: ChrisAbate
is not leaving as PD of WNNJ/
Newton-Sparta, NJ.

Alternative: T.J. Bryan is the
new PD at WHTG/Monmouth-
Ocean ... Jeff Stevens is upped to
PD atWXEG/Dayton ... Ray (Ray-
dog) Seggern returns to KNNC/
Austin as APD/afternoons. Melo-
dy Lee shifts to wake-ups. Mean-
while at crosstown KROX, Doug
Miller becomes Production Dir./
middays ... WOWW/Pensacola, FLL
MD Lalaine exits. Alexander as-
sumes MD/midday duties. “Spe-
cial” Ed assumes nights.

Changes

KGEE/Odessa-Midland,

ing MD.

upped to nights.

PROS ON

THE LOOSE

Brian Beddow — PD WGRX/
Baltimore (410) 795-6704

Jeff DeWeese — APD WLDE/

out of town?

limit format competitor listings.

for postage and handling fees.

Vuolo, Car Makers Join In
Presenting Radio Guides

H ow many people enjoy traveling, yet hate to constantly scan the
radio dial in search of news, sports, or their favorite music while

With the help of Art Vuolo Jr. and Adam Productions, travelers can
now simply scan the “Radio Guide.” Sponsored by Buick and distributed
at Alamo Rent-A-Car counters nationwide, the Radio Guide is available
by format category in 25 markets. Co-sponsoring stations will have their
logo placed prominently on the two-sided guide and maintain the right to

Participating markets include New York; Los Angeles; Chicago; Phila-
delphia; San Francisco; Detroit; Houston; Washington, D.C.; Dallas-Ft.
Worth; Boston; Miami-Ft. Lauderdale; Seattle-Tacoma; San Diego; Cleve-
land; Tampa; Jacksonville; Denver; Orlando; Nashville; Phoenix; New
Orleans; Indianapolis; Cincinnati; Columbus, OH; and Las Vegas.

A “1996 Country Music Radio Guide,” sponsored by Chevy trucks, is
being distributed by National Car Rental, and includes 30 top markets.

The guides are available free of charge. To receive a packet of four
from selected cities, send $1, or for a complete set of 25 Radio Guides,
send $5 for postage and handling to: Buick Radio Guide, PO Box 880,
Novi, Mi 48376. Copies of the Country radio guide are also available at $1

Fort Wayne, IN (219) 424-3406

Tim Drum — Production Mgr.
KOA/Denver (214) 321-6336

Lee Geary — MD WGRX/Bal-
timore (410) 561-5723

George Gipe — Nights WGRX/
Baltimore (410) 296-7245

Kevin Lewis — OM/PD KBER/
Salt Lake City (801) 328-8710

Steve Marshall — Mornings
WGRX/Baltimore (410) 659-3922

Mick Martin — Mornings
KBER/SLC (801) 966-7912

Zack Martin — Afternoons
WGRX/Baltimore (410) 795-6704
Ben Maxwell — Mornings
WGRX/Baltimore (410) 276-3373
Vince Mertz— OM/PD WKPE/
Cape Cod, MA (508) 760-6684
Erica Puzulis — Overnights
WGRX/Baltimore (410) 893-3972
Nick Skinner— Moming Show

Producer/Sidekick KBER/SLC
(801) 288-2113

Country: Dave Crosier segues
from overnights to mornings at
KASY/Albuquerque ... Dave Ter-
ry adds Production Dir. duties at
WGNE/Daytona Beach ... Randy
Black is promoted to APD at
KATM/Modesto, CA ... Boomer
Kingston adds APD duties at
TX.
Meanwhile at crosstown KNFM,
Dave Love has been named act-

Oldies: Len O’Kelly is the new
APD/MD at WIMK-FM/Chicago.

Rock: Mark Elliott and Eric
Jensen join WLZR/Milwaukee
for nights and weekends, respec-
tively ... WZNF/Champaign, IL
parttimer Carla “C.J.” Zoch is

Records: Nina Goldberg is now
Sr. Dir/Video Production at Arista
Records ... Marie Scheibert has be-
come Manager/Alternative Retail
Marketing at Geffen Records ...
Ruth Richards and Lellie Pittman

Continued on Page 26

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
GLORIA ESTEFAN/Reach

Classic Rock — Chris Miller

OADA/t Get High
OEF LEPPARD/Work It Out

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

CHR/Rock

FOO AIGHTERS/Big Me
STONE TEMPLE PILOTS/Big Bang Balvy

Mainstream AC

JACKSON BROWNE/Some Bridges
GLORIA ESTEFAN/Reach
TRISHA YEARWOOD/On A Bus To St. Cloud

Lite AC

AL GREEN/Love Is A Beautiful Thing
WYNONNA/To Be Loved By You

FAITH EVANS/Ain't Nobody
ISLEY BROTHERS/Let's Stay Together
XSCAPE/Can't Hang

BROADCAST PROGRANMMING
Walter Powers © (800) 426-9082

Digital AC — J.J. Cook

STING/You Still Touch Me
JANE KELLY WILLIAMS/Breaking Inta The Past

Digital Soft AC — Mike Bettelli
TONI BRAXTOM/Let It Flow

Digital AC Mix — Mike Bettelll
GEORGE MICHAEL Fast Love

Digital Hot AC — J.J. Cook

FOO FIGHTERS/Big Me
PUFF JOHNSONForever More
DONNA LEWIS/| Love You Always Forever

Digital CHR — J.J. Cook

JEWEL/Who Will Save Your Soul
OASIS/Champagne Supemova

Modern Rock — Leslle Cohan

DADA/! Get High

GIN BLOSSOMS/Day Job
MARILYN MANSON/Sweet Dreams
SOUNDGARDEN/Pretty Noose

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Aduit Hit Radio — J.J. McKay

FOO FIGHTERS/Big Me
GEORGE MICHAEL/Fast Love

Soft Hits — Rick Brady
JANN ARDEN/Insensitive

WESTWOOD ONE NETWODRKS
Bob McNeill * (805) 294-9000

Bright AC — Bill Michaels

TRACY CHAPMAN/Give Me One Reasan
GEORGE MICHAELFast Love

Adult Rock 'N Roll — Diana Laird
PETER WOLF/Long Line

—— A AR ORI AN A diohistian/acom I
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1:800-7-COYOTE

{1-800-726-9683)

\ he Coyote is known for its cunning.
You will be t00. when you call to receive

a FREE special qift (worth several bucks on
the open market) PLUS our 20 page colorful
catalog. It's filled with exclusively designed
items for the record and broadcasting
industry Get on our matling list and receive
quarterly updates on what's hot 1n
promotional and premium
items. Cur references include
scme of the best tn the business.
RCA/BMG. Atlantic Records.
Elektra Entertainment. CNN.
Westwood One. and Jones
Satellite Networks.

SO BE CUNNING...
Call 1-800-7-COYOTE Today!

Adobe Graphics & -Design

NEW YORK ¢ DENVER +LOS ANGELES » SANTA FE

The C‘dec Buddy

A high quality remote mixer that is a
perfect for use with ISDN codecs.
The Buddy handles program mix,
headphone feeds, communications,
codec return and PA feed ... with a
built-in one-line frequency extender
as a bonus.

FALMBEY

WWITIIRE /A

Comrex Corp. USA Tet: 508-263-1800 Fax: 508-635-0401
Fax-on-Demand: 508-264-9973 (Doc. #113)

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free: SROU A
U.S. 1-800-231-2417 PLASTIC
Canada 1-800-847-5616  BANNERs

(713) 507-4295 FAX

The Prize Vault...

THE hi-tech crowd generating tool of the 90’s!!
The Prize Vault is the intelligent alternative to
a truckload of promotional equipment.
Designed by radio people, the Prize Vault is
simple, lightweight, and incredibly effective.
For more information, call J.J. Triebold at

701-845-0133.

s

Increase traffic to
your webh site with a
FREE listing and link

to your web site
from fm.net!
Register at hitp://fm.net/new
Send email to: radio@fm.net
or
Call 800-800-%

MUSICTOWN ONLINE SERVICES
Athens, Georgia

T ErcantadisisterT o1 GO WU b e il

N AT /ATA A,

N

TEMPORARY
TATTO0 SPECIAL

The last frontier in call-letter placement

- X EbEE
= 10° .

10.000 pc. min.

Includes all charges, no hidden costs

Over 1,000,000
sold to radio
last year alone

LEE ARNOLD PROMOTIONS

(414) 351-9088 « Fax (414) 351-6997

N~

An Outstanding Way
To Promote Your Event!

FREE STUFF!

Call today for your free

illustrated booklet*29 Creative LEHRER
Ways To Use Banners on a Roll” V/ LLEN

1-800-786-7411

206-883-7400 Fax: 8834499

ECONOMICAL CONVENTENT EFFECTIVE

INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2773 Nationwide
Parkway, Brunswick, OH 44212. Fax: (330)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (330)273-3200, EXT. 137.

NZANGAINGY INTNLNY

ANV INZINZINGENTIINTZN
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How To Get More Out Of Your Staff

ith multiples going through the roof, one thing is cer-
tainly clear: It’s going to be one thing to buy radio
stations, but quite another to operate them profitably.

You’ve probably already real-
ized that getting the job done
through good people is the secret.
And, if you’re like most, you tout
some sort of framed “People are
our number one asset” corporate
philosophy in your lobby.

If people are — or need to be
— your most important asset,
here’s a list of 29 super-shrewd
management tips that will surely
help you in getting your team to
the next plateau:

Every staff member has a

“hot button” — it’s the man-
ager’s job to find it (and to keep
on hitting it). It’s a mistake to as-
sume everybody needs to be man-
aged the same way you do.

Regularly review current

methods and systems of ac-
countability. Ask: Is there disci-
pline for declining standards?

Always praise in public; dis-
cipline in private.

Get and maintain a positive

attitude. This is the single
biggest step you can take toward
your success as a manager.

Be known as the person who

follows through and gets the
job done. Otherwise, you will die
on the job.

Spend extra time every day

making the newest staff
members welcome. Remember
what it’s like to be new.

During staff meetings, post

— or distribute — the objec-
tives. Tie participants’ expecta-
tions into the program.

Remember, you can lead the
horse to water, but can’t make
it drink.

There’s a reason we were
given one mouth and two ears:
Ask open-ended questions of in-

dividual staff members.

1 Accountability: You can’t
manage what you don’t

measure. In other words, you

can’t expect what you don’t in-

spect.

Free By Fax: “Management
Evaluation — 24 Questions
You Can Ask Your Staff.” In
questionnaire form, for Radio
& Records readers only. Write
your name and the words
“Management Evaluation” on
your station letterhead and fax
your request toll-free to (888)
RADIO69.

1 Focus on making the team
great businesspeople, not

great radio people.
1 Make sure people are
learning something every
day. Each team member should
be “in training” for the next lev-
el (traffic for business, air talent
for program director, account ex-
ecutive for sales manager, etc.)
1 Insist on a “one problem
equals two solutions”
theme for crisis management.
Managers spend a lot of time try-
ing to put out fires. If you’re run-
ning around trying to solve one
problem after another, you cre-
ate the impression you’re out of
control. Eliminate 50% of the
fires by asking someone who
comes in with a problem, “What
do you think you should do?” Let
them know that your door is al-
ways open to them, but that you
also recognize their own prob-
lem-solving abilities. When they
come up with their best answer,
say, “Excellent idea; go do that.”
Then put a sign on your door,
“One Problem =Two Solutions.”
1 Learn everybody’s busi-
ness and personal goals.
The more you understand about
the whole person, the better
you’ll be able to motivate that
individual. If they’re not even
aware of their personal and busi-
ness goals, ask them to go home
and think about them, then jot
them down on a piece of paper
for future discussion over break-

fast or lunch.
1 Both you and department
heads should always mea-
sure motivation before you hire.
No, you can’t predict the future,
but you can hedge your bets by
using these techniques to gauge
effort, creativity, and desire. Peo-
ple who are unmotivated are dis-
satisfied, turn in a poor perfor-
mance, and ultimately leave.
1 Kill cancerous attitudes
and people before they kill

your organization.
1 Don’t let others place

blame. Remind them that
every time you point a finger at
someone else, you’re pointing

three at yourself.
1 Always be recruiting.
Make it an ongoing pro-
cess, not an event when someone
leaves. Push department heads to
build bench strength. Ask them
how else will they know what’s
out there if they don’t interview?

By Irwin Pollack

1 Coax people toward per-
forming at their best. Keep

maximizing potential.
2 Most problems are people
problems, not station

problems.
2 Challenge yourself to be
the leader each staff person
is talking about 20 years from
now. Why would they want to
talk about you? Because you
brought something to the table.
They realize they became better
under your guidance.

Insist on quarterly evalua-
4wdtions of every employee.
Not only are people starving for
honest input, but you’d be sur-
prised how many people don’t
know the areas they need to im-

prove in.
2 Have a motivating com-
pensation and incentive
program. Think outside the box:
Give $25 to the person who pro-
duced any spec spot that sells,
$100 to the Employee Of The
Month (station-wide vote), a
much higher commission rate for
new business the first 90 days of
employment, etc.

Demonstrate an intense
work ethic by your exam-
ple. Remember: Never expect
people to do something you

wouldn’t do.
2 Let the group know that

when the station wins, it’s
because of the good people.
When the group is losing, it’s
something you (the manager)
have done wrong. It will show

you’re humble.
2 When getting commitments
from individual team
members, insist on specific, mea-
surable, attainable, challenging,
and time-bound commitments.
It’s the only way to make sure
we’re all on the same page!
2 To guard against program-
ming vs. sales wars, re-
mind the team that we have two

customers: the listener and the
advertiser.

Irwin Pollackis President of his
own radio
sales and
manage-
ment firm.
He consults
and pre-
sents “how-
to” seminars
to radio sta-
tions across
the U.S. and
Canada and
can be
reached at (412) 952-0602.

———A A=A ke cHaRIStalL Com

MANAGEMENT

DATELINE

¢ May 1-3 — Radio Only Man-
agement Conference. Diamond
Camelback Inn, Scottsdale, AZ:
(609) 424-6800.

*May 3-4 — RAP SHEET'S

Nation 112" Capitol Hilton, Wash-
ington, DC; (213) 634-3528.

¢ May 9-12 — CMT Starfest '96
Fairplex, Los Angeles; (213) 655-
5960.

¢ May 17-21 —20th Annual NA-
BOB Spring Broadcast Management
Conference, Nassau Marriott Resort
& Crystal Palace Casino, Bahamas;
(202) 463-8970.

* May 19-22 — 36th Annual
Broadcast Cable Financial Manage-
ment Convention. Buena Vista Pal-
ace Hotel, Lake Buena Vista, FL;
(708) 296-0200

* June 4-5 — Third Intemational
Symposium on DAB. Montreux,
Switzerland Convention Center;
(213) 938-3228.

¢ June 6-9 — Third Annual Ra-
dio Montreux International Sympo-
sium. Montreux, Switzerland Con-
vention Center; (213) 938-3228.

* June 10-16 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

s June 19-22 — PROMAX Con-
vention. Los Angeles Convention
Center; (310) 788-7600.

* June 20-22 — 25th Silver An-
niversary Convention & Bobby Poe
Retirement. Sheraton Premiere,
Tysons Comer, VA; (301) 951-1215.

“Working Towards A Unified Hip Hop I

¢ June 26 (through September
18) — Summer Arbitron.

o June 27-29 — 45th Annual
AWRT Convention. Ritz Carlton,
| Naples, FL; (703) 506-329C.

* July 9 — Major League Base-
ball Ali-Star Game. Veteran's Stadi-
um, Philadelphia.

| * July 10-12 — McVay Media
Radio School. Site TBA, Cleveland;
(216) 892-1910.

¢ July 11-14 — Upper Midwest
Conclave. Downtown Marriett, Min-
neapolis; (612) 927-4487.

| * August 8-10— Talentmasters
Moming Show Boot Camp. Westin
Canal Place Hotel, New Qrleans;
| (770) 926-7573.

* August 22-25 — Jack The
Rapper Convention & Expc. Geor-
gia International Convention Center
and Sheraton Gateway Hotel, Atlan-
ta; (407) 290-2289.

* September (Date TBA) — 20th
Annual NABOB Fall Broadcast Man-
agement Conference. Sheraton
Washington Hotel, Washington, DC;
(202) 463-8970.

* September 9 (through De-
cember 11) — Fall Arbitron

¢ October 2 — CMA Awards
Grand Ole Opry, Nashville.

* October 9-12 — NAB Radio
Show. LosAngeles Convention Cen-
ter; (202) 429-5420.

¢ October 9-12 — RTNDA 51st
Intemational Conference & Exhibi-
tion. Los Angeles Conventian Cen-
ter; (202) 659-6510.

* October 12-15 — 96 Women
In Communications Conference. Site
TBA, Portland, OR; (703) 359-9000.

2 Proudly display the compa-

ny’s motto in the reception
area. That way, even competitive
stations will have one common
goal.

29Ask for input on how man-
agement can be better.
Consider “management evalua-
tions” on a quarterly basis.

Looking for & good fime?
WIF-a202

Pat “Paraquat” Kelley’s

Gall for a quickie.

0ff-Genter, On-Targel

News & Views
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Selling Radio In A Multiple-Station World

By Gerry Boehme

he latest expansion in radio ownership limits has turned
the radio sales and marketing world upside down. The
first appearance of duopolies and LMAs introduced the con-
cept of selling more than one station on the same band, but
the recent telecommunications bill has added much more

complexity to the issue.

Radio billing totals always have
been hurt by the amount of com-
petition within the marketplace. In
the past, the glut of individual sta-
tions often forced salespeople to
compete with each other by focus-
ing on price and negative position-
ing. Fractionalized audience lev-
els led stations to concentrate on
being a part of every buy, rather
than on delivering a marketplace
to an advertiser.

Selling multiple stations allows
salespeople to spend more time po-
sitioning the radio medium. In
some cases, the station packages
may hold enough audience clout
to deliver a target marketplace to
the advertiser.

Selling Duopolies The
‘Right’ Way

Radio owners across the U.S.
are looking for the “right” way to
position multiple station groups in
single markets. Unfortunately,
that’s not an easy question to an-
swer. Defining what is “right” for
one broadcaster does not necessar-
ily hold true for other station
groups in other cities, or even for
another owner in the same market.

Our experience tells us that there
probably is no “right” way, since
every market — and every station
group — is different. However,
there are some ways to analyze
each situation to help each owner
determine what is “right” for his
or her individual circumstance.

Assess Specific Goals

Perhaps the biggest question is
this: What do you want to accom-
plish? Constructing the best sales
system requires a detailed assess-
ment of goals, which will then sug-
gest some specific strategies. Do
you want to:

* Grow national and local reve-
nues for radio as a medium?

Salespeople
On The Move

« Laura Dame has joined the
sales staff of Capital Cities-
ABC-owned WKXK-FM/Chi-
cago. She most recently served
as Acct. Mgr. for Shadow Trat-
fic in the Windy City.

* Mary Galyean has been
promoted to GSM at KACY-
AM & KSMB-FM/Lafayette.
Meredith Burleigh and Pau-
lette Lacombe are named AES
at KSMB, Tammy Jenkins is
upped to Sales Asst.,, and Kim
Galloway elevates to Admin.
Asst.

* Maximize revenue for the sta-
tion group as a whole? Or for each
station individually?

* Control share? Or gain actual
dollars?

¢ Raise market rates?

¢ Decrease programming and/or
sales competition?

* Own a particular demo or life-
style group?

Your sales and marketing focus
will differ based on how you rate
the above points.

Several Strategies

Some operators decide to keep
the stations separate and competi-
tive, hoping to maximize individ-
ual performance.

A second group believes in fea-
turing one primary station, while
using the others for positioning
and packaging.

A third set of owners uses the
programming and sales resources
of all stations to target and control
one age cell, demographic, or life-
style group.

A fourth approach tries to pro-
gram and sell a package of indi-
vidual stations with complemen-
tary demo or lifestyle appeal.

While the overall goal — high-
er revenue — will probably be
universal, each specific approach
carries with it a list of advantages
and disadvantages that must be
carefully weighed.

Stations Separate &
Competitive

Advantages: Stations may re-
ceive more individual focus and
attention. Separate sales staffs
could maximize each property’s
inventory. Advertisers may feel
more comfortable with more per-
ceived choices and control.

Disadvantages: Separate staffs
are expensive. There’s more pres-
sure to deliver station audience lev-
els that stand on their own. Over-
all market leverage is reduced. In-
ternal competition cannibalizes
rates and shares.

Primary/Secondary
Stations

Advantages: You may be able to
increase share by adding stations
that wouldn’t make the cut on their
own. You can protect the invento-
ry of primary stations by using
additives for packaging and pro-
motional needs.

Disadvantages: Price becomes
more of a condition of sale. It’s not

always possible to build advertis-
er value for each individual prop-
erty. It’s sometimes difficultto jus-
tify the station’s purchase price
without showing direct billing re-
sults for each property.

Control Age/Gender
Groups

Advantages: The stations can
own a specific target in the mar-
ket. Share and rates can be forced
higher through leverage. Stations
can be positioned as true market-
ing vehicles in delivering the con-
sumer universe.

Disadvantages: Your concen-
trated audience may not appeal to
all advertiser targets. Dominance
can lead to perceived over-deliv-
ery of target segments. There could
be heavy competitive pressure to
break apart the combination. Sta-
tions may compete internally for
audience success.

Control Format/Lifestyle
Groups

Advantages: Stations appeal to
the market’s listening and lifestyle
preferences. Market leverage is
higher due to control of specific
target groups. Stations move be-
yond audience delivery and be-
come true marketing vehicles.

Disadvantages: Some advertis-
ers and products are excluded if
their targets don’t match the con-
centrated appeal of the stations.
Selling the idea of lifestyle target-
ing can be complex. Some adver-
tisers will resist the stations’ con-
trol of the marketplace.

Complementary
Audiences

Advantages: Stations can be
sold individually for specific tar-
gets or combined for broader
demo coverage. Sales plans can
be broadened for a wider range
of potential advertisers.

Disadvantages: Stations must
all maintain individual audience
levels. Programming against mul-
tiple competitors with different
audience targets exhausts pro-
gramming and promotional re-
sources.

As with most business plans,
daily practices are rarely black
and white. Most owners mix sev-
eral elements of the above ap-
proaches in their quest for the
“right” method. Our experience
so far does highlight some fun-
damental truths.

Four Givens

The approach has to be consis-
tent. It’s difficult to coordinate
sales, programming, and promo-
tional activities without a clear fo-
cus and game plan.

Each station has to be given a
visible position. Today’s ratings
packages let buyers and sellers
look at each station individually.
Forced combos will only work if
each station can be shown to have

Sales Approaches Follow
Other Duopoly Effects

Duopolies sparked huge shifts in programming
practices and advertiser attitudes. These, in tum, in-
fluence the sales philosophies that owners construct for
muitiple station combinations.

More Format Choices

Owners now program two or more stations with the purpose of com-
plementing their audience delivery or dominating a target audience. Some
try to control a format classification by balancing the combo with male/
female or younger/older skews. Others feature niche formass that could
never survive by selling on their own, but which can provide an important
loyal, exclusive core audience as iong as they can be packaged with
another station of vaiue.

Choosing the right mix of formats and determining how to market them
to advertisers represent two important steps in the station business model.

Advertiser Attitudes Are Changing

A joint Cox Broadcasting/Christal Radio research study of national
radio buyers found that this group feels more comfortable with duopoly
selling than one might think. Buyers perceive multi-station combos as a
way to make their job significantly easier and help them do it more quick-
ly. This is essential in an era of shrinking lead times and agency staff
reductions.

Buyers also are more willing to add lesser rated stations onto a pack-
age, which certainly justifies the inclusion of niche stations with smaller
audience size, but whose listeners are intensely loyal.

These positives help to compensate buyers for a feeling of having less
control over the negotiating process. Stations can structure their sales
forces to take advantage of this trend.

Pricing Remains Competitive

Agencies feared that duopolized selling would lead to price-fixing con-
trolled by a few major stations in each market. The story is by no means
consistent or that simpie. Many markets that have been heavily duopolized
show no significant rise in CPP/CPM — other than that driven by stron-
ger business conditions in general. The varied sales approaches em-
ployed by group owners piay a role here.

value to the advertiser, and com-
petition is still strong enough in
all markets to provide clients with

alternative choices.
Successful duopolies “own”
something. Whether it’s a demo Gerry
or an age cell, the combinations BaSheie &
that work the best stand out as SRV ilRes
y E S search Direc-
primary choices that can’t be tor for the
bought around. Katz Radio
And one more truth — the grass Group. He
is always greener. No matter how can be reach-
successful you are, you’ll always ed at (212)
feel that you can do it better. Con- 424-6784.
stant analysis helps keep us sharp
and focused on taking the right

approach while adapting to
changing market conditions.

your sales staff?

in the advertising community.

the following ways:

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?
*In what new ways are you compensating and motivating

* Is your department using computer technology? How?
* Are you exploiting alt possible new business sources?
¢ s radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —

or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Bivd., 5th Floor,
Los Angeles, CA 30067-4004
Phone: (310) 788-1646  Fax: (310) 203-9763
E-mail: ronr@rronline.com
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KSSN-FM/Little Rock’s Blue Ribhon Idea

By Scott Slaven, PROMAX International

L ast week, as much of the nation observed 168 seconds
of silence on the anniversary of the Oklahoma City
bombing, KSSN-FM/Little Rock gave its listeners an addi-
tional way to express their compassion and consideration
for the victims and their families.

For the two days before the one-
year anniversary, the station hand-
ed out blue memorial ribbons for
listeners to wear on April 19. The
community’s response almost
overwhelmed the station, resulting
in 25,000 ribbons being distribut-
ed from KSSN’s parking lot. The
station was joined in its memorial
effort by Little Rock television
anchors, who wore the ribbons on-
air.

Backed By Radio

In other public service news,
Hollywood Supports, a not-for-
profit organization promoting
AIDS awareness in the entertain-
ment industry, is asking radio to
join broadcast television and cable
in its annual “Day Of Compassion”
observance. Since 1992, various
media outlets have come together
on June 21 by providing program-
ming that shows compassion for
individuals affected by HIV.

This year, Hollywood Supports
has established a new division en-
titled Backed By Radio. The units
will serve as a clearing house of
talent contacts and consultation for
stations that want to produce seg-
ments, interviews, or PSAs for the
“Day Of Compassion.”

Spokesperson Rich DePaoli
says, “The idea is to have at least
one person who’s either infected
or directly affected by HIV/AIDS
onevery local radio morning show.
As broadcasters, we can help our
local communities understand and
cope.” Backed By Radio can be
reached at (913) 384-1689.

PR@MAX

PRAROTION & GRROEVIRG EXECOTINES 10 TOE EXECTOOMIE MEOND

Fuel For Thought

Several stations around the
country are pumping up a positive
spin on the curent gasoline price
increases by offering their listen-
ers gas giveaways. Taking its lis-
teners back 20 years, WCKY-AM
(“TalkRadio 550”)/Cincinnati
has lowered gas prices to 55 cents
a gallon.

Not to be outdone, KFRC-AM
& FM/San Francisco revved up
a bidding war by offering $1000
to the Bay Area gas station that
would sell regular unleaded gas
at the lowest price. After three
mornings of on-air bidding, a
Unocal 76 station came in with an
astonishing 19 cents a gallon for
99.7 minutes.

But for the last word in promo-
tional price-fixing, KIIS-
AM&FM/LosAngeles had morn-

Pro:Motions

» Erick Frederickson has
been named Dir./Promotions at
Adult Altemative WXRV (The
River)Boston. He previously
served as Regional Promotions
Dir./New England for Tower
Records.

ing man Rick Dees remind every-
one that — being a trend-setting
Southern California station —
KIIS has been giving away $10
worth of free gas once a week to
the first 102 cars in line for the past
five years.

Chicago En Mayo

North of the border, way up
Chicago way ... WIND &
WOJO-AM & FM is getting
ready to kick off its 11th Annual
Cinco De Mayo Festival. The
Spanish-language stations have
secured the participation of 200
local and national companies and
are offering eight hours of live
entertainment. The annual May 5
festival, which attracted more than
200,000 visitors last year, has be-
come Chicago’s most prominent
Hispanic cultural event.

Radio Good Guys

Two stations actively tugged at
the heartstrings this week. KQQL-
FM/Minneapolis slam-dunked its
way to $1500 in the Twin Cities
MediaThree-On-Three Basketball
Tournament. The KQQL cats then
promptly handed their winnings
over to the executive director of
Courage Center, a regional non-
profit organization that provides
rehabilitation and independent liv-
ing services to children and adults
with physical disabilities.

In a similarly selfless vein,
WKOC/Norfolk is trying to drum
up funds for crosstown WYCS-
FM, a local high school’s strug-
gling radio station. Local school
board cuts have resulted inWYCS
needing between $50,000 and
$75,000 to stay on the air. The
WKOC morning team broadcast
over the WYCS airwaves to attract
attention to the funding dilemma.

—

keting & promotion professionals.

radio industry.

Share Your Marketing Plan!

We hope you'll take part in the industry’s newest weekly forum for mar-

¢ Just what did it take to pull off that remote?

* How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

* Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

Winning Ratings Wars,
Building Talent Trust

Challenged by the daunting task
of managing and promoting your
morning team and station person-
alities? A session at the PROMAX
& BDA Conference & Exposition,
to be held June 19-22 in Los An-
geles, will offer examples of multi-
media campaigns for established

personalities as well as sirategies
for launching new talent.
Moderated by KIIS-FM/L.A. VP/
Marketing Karen Tobin and
WGCI-AM & FM/Chicago Direc-
tor/Promotion & Marketing Angela
Fleming, the session will focus on
winning ratings wars and building
“talent trust” with your listeners. For
more information, call PROMAX
International at (310) 788-7600.

RUNNING GAG — WOW-AM & FM/Omaha is lobbying to make Wahoo,
NE the new home office for David Letterman’s infamous Top 10 list.
Woody & The Wake-up Call’s Boy Blunder (1) and Buzz (r) responded to
Letterman’s request for cars and furniture by acquiring a semi-flamma-
ble '76 Ford Pinto with a love seat duct-taped to the top. Look for Letter-
man to use the customized Pinto as a trump card in the ongoing battle
between Grand Rapids and Wahoo some time in the near future.

¢ |nteractive television
e Telemarketing

¢ Database
management

¢ Direct mail

Hit the mar

e Customized prepaid
phone cards

¢ |nteractive direct mail

¢ Interactive
phone systems

e Country Call sm

W

g

Fmd Out Why America’s
_ Top Broadcasters
Use Impact

Whatever it takes to hit the mark!

Call

Impact Target Marketing 100 Corporate Place, Suite 202 « Peabody, MA 01960 (508) 535-4500 * FAX (508) 535-0011

1-800-3IMPACT

——stAAAAaddaekicakkadiohistarns cam.
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CYBERSPACE

Hot new music-related World

MUSIC & MOVIES

CURRENT

2 ZINE

SCENE

KPLX’s Halyburton Finds *90s ‘Pretty Cool’!

& 6] guess the biggest kick | had
was when a fella in the Mar-
shall Islands called by satellite

thought this album should come out
now — the band, me, [producer]
Don Gehman, and [manager]

* THE TRUTH ABOUT CATS & DOGS (A&M)

Single: Caramel/Suzanne Vega

Other Featured Artists: Blues Traveler, Ben Folds Five, Sting
* SUNSET PARK (Flavor Unit/EastWest/EEG)
Singles: Elements I'm Among/Queen Latifah

Hoop In Yo Face/69 Boyz

Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

’Net Chats

Poison drummer Rikki Rock-

phone while he was listeningtous  Rusty Harmon. Atlantic was Are You Ready/Aaliyah eg(t; |§(;<1>ng1; or;Con;puSe'rvhe
onthe Intermet. That's when Iknew  against it because they felt we Keep On Keepin’ On/MC Lyte f/Xscape 55/4).31 9 ) Saturday right
.. pm ET/6pm PT.

the '90s were pretty cool” —KPLX/  would cut into the sales of ‘Cracked * THE SUBSTITUTE (Priority)

Dallas GM Dan Halyburton ex- Rear View.’ But emotionally, the Single: Hoo Bangir\'/Mack 10 . _ Ex-Pbdes and current solo arfist
plains the benefits of the Country  band was ready to record” — At- Other Featured Artists: Organized Konfusion, Intense Method Frank Black guests this week on
outlet being one of 32 U.S. radio  lantic A&R rep Tim Sommer ex- <A ‘TH’N L’~€ BETWEEN LOVE & HATE (Jac-Mac/WB) America Online’s ‘Cyber-Tak’ (key-
stations on the AudioNet portion of  plains how he had to fight to get Single: A Thin Lme‘ Between Love & Hate/H-Town word: WARNER), Monday night (5/
the World Wide Web (People).  Hootie & The Blowfish's “Fair- Other Featured Artists: R. Kelly, L.B.C. Crew, Luniz 6) at 9:30pm ET/6:30pm PT.

In other radio news, KROQAL.A.
weekender Rodney Bingenhe-
imer's new single (“I Hate The
'90s”) features Hole's Eric Erland-
son and Sonic Youth's Thurston
Moore on guitars (Rolling Stone).

weather Johnson” album released
(Entertainment Weekly).

“I'd like to be more than just a jew-
elin my record label's crown. Some-
where between Van Morrison and
Hootie would be nice” — Former
Replacements frontman Paul

* FLIRTING WITH DISASTER (DGC/Geffen)
Single: Camel Walk/Southern Culture On The Skids
Other Featured Artists: Cake, Urge Overkill

UP CLOSE & PERSONAL

Single: Because You Loved Me/Celine Dion (550 Music)

* DON'T BE A MENACE ... (Island)

Singles: All The Things (Your Man Won't Do)/Joe

Can't Be Wasting My Time/Mona Lisa f/Lost Boyz
WOIIdG.I'fllI WOI'Id, Westerberg explains his solo ca- Renee/Lost Boyz
Beautiful P eople reer goals (Entertainment Weekly). Other Featured Artists: Jodeci, Mobb Deep, R. Kelly

TLC's Chilli (aka Rozonda
Thomas), Jon Bon Jovi, Brandy,
Tori Amos, and Quincy Jones are
the musical types on People's “50
Most Beautiful People in The World
19867 list.

“One time | got asked on a date
by this reaily handsome guy from
Argentina, and | went out of cun-
osity, but t couldn't go home with
him. t did find him really attractive
aesthetically, and | was really try-
ing to fathom out, Why am | not
gay? Then the other night t ended
up in bed with three women, and
that's never happened to me be-
fore, either” — Spacehog guitarist
Antony Langdon gets in touch
with his feelings (Rolling Stone).

And now for some out-of-this-
world news ... Lollapalooza
founder/Porno For Pyros front-
man Perry Farrell hopes to con-
tact extraterrestrials by launching
the Enit Festival (Rolling Stone).

The saga of Jewel Kilcher, who
lived in a VW van before an Atlan-
tic Records exec saw her perform
at a San Diego coffeehouse, mer-
its a page-long story in People.

In other rags-to-royalties news ...
“This is the kind of jam session that
cannot be shut down by a demon
talking to me in profanity” — musi-
cian/diagnosed schizophrenic
Wesley Willis revels in his first al-
bum for American Records (En-
tertainment Weekly).

“l think ‘The Aristocats’ is tha
bomb ... I'd never dis this funky vid-
eo about a downtown alley cat who
smooth-taiks a fine feline and ends
up livin' large in the land of crois-
sants. That's my dream, too” —
Snoop Doggy Dogg plays Guest
Critic in Entertainment Weekly.

Give A Hootie

“m not going to pretend there
were [more than] seven people who

Meanwhile ... Entertainment
Weekly's “Special Music Issue”
spotlights the 25 best-selling al-
bums of all-time, complete with an
unintentionally hilarious page-long
story on how the 'zine came up with
the list — RIAA stats and Billboard
chart positions!

The Usual Suspects

While the Giobe claims Lisa
Marie Presley is prepared to tell
everything about soon-to-be ex-
hubby’s Michael Jackson's sex
life — unless he helps her singing
career — the National Enquirer
says the couple recently spent a
weekend together.

The Globehas a doctor analyze
one of Pamela Anderson Lee's
dreams.

Whitney Houston's family
wants her to divorce Bobby Brown
in the wake of his latest drunk-driv-
ing bust (Globe).

Artists At Work

“We write our music for young
black people because that's who
we are, that's the experience. And
the media says, ‘Well, this is alter-
native music because they play in-
struments and it's different.’ But it's
not different. And it's almost an in-
sult to hip-hoppers to say that” —
Fugees member Lauryn Hill ad-
dresses the hype (Interview).

“I remember doing the spinning
top for the title track, spending at
least six hours on my own, with a
spinning top, trying to get the right
spin and the right fall" — Cure front-
man Robert Smith reminisces
about the making of 1984's “The
Top” album (Detoun).

“How many songs can you stand
about the President or ‘save the
fur”? — lggy Pop defends the lyr-
ical content of his new “Naughty Lit-
tie Doggie” album (People).

COMING

* THE CRAFT (Columbia/CRG)

Featured Artists: Spacehog, Jewel, Elastica
* THE GREAT WHITE HYPE (Hudlin Bros./Epic Soundtrax)
Featured Artists: Bone Thugs-N-Harmony, Method Man, Camp Lo

* THE PALLBEARER

Single: Love Is A Beautiful Thing/Al Green (Hollywood) -

* TWISTER

Single: Humans Being/Van Halen (Wamer Bros.)

« BOYS (A&M)

Single: Alright/Cast (Polydor/A&M)

Other Featured Artists: Del Amitri, Stone Roses, Sparklehorse

* MISSION: IMPOSSIBLE

Single: Mission: impossible/A. Clayton & L. Mullen (Mother/island)

Fred Schneider of the B-
52's lands on Prodigy (jump:
CHAT) Wednesday evening (5/
8) at 7:30pm ET/4:30pm PT to
discuss his new solo project.

Shelia Shipley Biddy

Decca Records Sr. VP She-
lia Shipley Biddy goes online
Wednesday evening (5/8) at
8:30pm ET/5:30pm PT to dis-
cuss the historic Nashville label
on MSN. (MSN is available only
to Windows 95 users.)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

MUSIC DATEBOOK
__monDaY, mav 13}

1977/The Beatles release their first
live aibum, “The Beatles At The
Hollywood Bowl.”

1986/ Alan Freed, Benny Goodman,
Guglielmo Marconi, Groucho
Marx, Edward R. Murrow, and
Orson Welles are among the
first inductees into the Radio
Hall Of Fame.

1992/Guitarist John Frusciante quits
the Red Hot Chili Peppers.

Born: The late Richie Valens 1941,
Mary Wells 1943, Stevie Won-
der 1950

TUESDAY, MAY 14 ‘

1970/ Crosby, Stills, Nash & Young an-
nounce they’ll break up.

1976/ Former Yardbirds vocalist Keith Relf
is electrocuted while tuning his guitar

1988/ Atlantic Records celebrates its
40th anniversary with a huge
Madison Square Garden party.
Performers include Genesis, Wil-
son Pickett, Yes, Roberta Flack,
and Led Zeppelin (with Jason
Bonham sitting in for his late fa-
ther, John, on drums).

Born: Jack Bruce (ex-Cream) 1943,
David Byrne 1952, Tom Cochrane
1953, lan Astbury (Cult) 1962,
Mike Inez (Alice In Chains) 1966,
Fabrice Morvan (Milli Vanilli)
1966, Shanice 1973

WEDNESDAY, MAY 15

1963/Tony Bennett's “| Left My
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Heart In San Francisco” wins
a Best Record Grammy,
Vaughn Meader's “The First
Family” wins Best Album, and
Robert Goulet is named Best
New Artist.

1974/Rolling Stones bassist Bill Wy-
man releases “Monkey Grip,”
becoming the first group mem-
ber to issue a solo album.

)

% &
Bill Wyman — Stone alone.

1984/Nils Lofgren joins Bruce
Springsteen’s E Street Band.
1995/Stone Temple Pilots singer
Scott Weiland is arrested in
Pasadena for drug possession
after trying to buy rock cocaine.

THURSDAY, MAY 16

1960/Berry Gordy forms Motown
Records.

1966/The Beach Boys release the
“Pet Sounds” LP.

1983/Michael Jackson moonwalks
on the “Motown 25” Anniver-
sary TV special.
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