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OVERCOMING THE BIGGEST
MISTAKES MANAGERS MAKE

Willingness to settle for average
performance. Failure to treat employees as
individuals. Insisting that the team be
“good radio people” instead of “good
business people.” These are just some of
the biggest mistakes that managers make.
Consultant Irwin Pollack tells how to
correct them all.
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WHY iS NATIONAL RADIO
STILL SEEKING RESPECT?

The strength of national radio is largely
overlooked by agency eyes. Five top ad
execs tell Bryan Farrish the problem starts
with the creative department.

Page 16

RADIO GOES TO THE MOVIES

Movie openings can make for eye-popping
promotional ideas. R&R has compiled a
list of the major movies opening in the
months ahead — so you can start
planning your station’s promotion now.
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Lynn Bond Bruder upped to
WPLY/Philly President/CO0

Gary McCartie becomes
OM/PD for WXTU/Phitly

Sam Benrubi appointed
Westwood One Exec. VP

Amy Doyle named KKZN/Dallas PD

Tom Paleveda appointed
WSB-FM/Atianta Program Mgr.

Bob Barnett named
PD at WIL-FM/St. Louis

Page 3

CHR/POP |
* NO DOUBT Don't Speak (Trauma/Interscope)}
CHR/RHYTHMIC

* TONI BRAXTON Un-break My Heart (Laface/Arista) |

URBAN {
« EN VOGUE Don't Let Go (Love) (EastWest/EEG) ‘

URBAN AC

» “AFKAP” Betcha By Golly Wow! (NPG/EMI) |
pn..N—-rnv

* JOHN MICHAEL MONTGOMERY Friends (Atiantic)

NAG

* KEIKO MATSU! Bridge Over The Stars (Countdown/Unity)
HOT AC

* NO DOUBT Don't Speak (Trauma/Interscope)

IAF

o TONI BRAXTON Un-break My Heart (LaFace/Arista)
ACTIVE ROCK

* SOUNDGARDEN Blow Up The Outside World (A&M)
ROCK {
* STONE TEMPLE PILOTS Lady Picture Show (Atlantic) 1
ALTERNATIVE

* GARBAGE #1 Crush (Capitol)

[ .ﬁ:::’.— Al
* WALLFLOWERS One Headlight (/nterscope)

TERNATIVE

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Heftel’s Hefty Sum:

By HeatHER VAN SLOOTEN
R&R WASHINGTON BUREAU

The first big deal of 1997 was
born this week when Heftel
Broadcasting Corp. acquired
an opticn to buy KSCA-FM/Los
Angeles. The option, which cos:
Heftel $10 million, allows it to buy
the staton from Golden West
Broadcasters for an additiona’
$102.5 mifion.

Heftei has said it will flip KSCA
from Adult Altemative to Span-
ish — a move many industry
onlookers say is smart, giver

Entercom Teps Off In Seattle;
Enters KC In $190 Mil. Swap

Bonneville gets KLDE/Houston + $5 million

In a deal valued at about $190 million, Entercom will get
seven stations — three in Seattle and four in Kansas City —
for its KLDE-FNM/Houston in a trade with Bonneville Inter-
national. Entercom will also pay Bonneville $5 million.

Bonneville will give up KNWX-AM & KIRO-AM & FM/
Seattle and KMBZ-AM, KCMO-AM & FM & KLTH-FM/
Kansas City. Subject to approval by the Department of Justice
and the FCC. the transaction will put Entercom — which al-
ready owns KBSG-AM & FM, KISW-FM, KMTT-FM &
KNDD-FM/Seattle — at its ownership limit in that market,
with eight outlets total and five on the FM band.

Although it sounds like Benneville is giving up a lot for one
station, the company says it’s the right move for the future.

SWAP/See Page 24

$112 Mil. For KSCA

that L.A's population is about
37% Hispanic. The groups will
enter into an LMA after they re-
ceive Hart-Scott-Rodino approv-
al from the Federal Trade Com-
mission.

“We are excited to strength-
en our commitment to the Span-
ish-speaking residents of Los
Angeles,” said Heftel President/
CEO Lowry Mays. “This, com-
bined with the anticipated merg-
er with Tichenor Media System

KSCA/See Page 24

It’s A Done Deal:
Westinghouse/CBS
Closes On Infinity

It's official: Westinghouse
Electric Corp. and Infinity
Broadcasting are one. Broad-
casting’s new big bear ended
1996 with a bang on New Year’s
Eve, settling on its $4.9 billion
merger that symbolizes the new,
golden age of radio.

The combination of CBS and
Infinity properties gives the new
company 79 stations in 17 mar-
kets. “With total revenues of ap-
proximately $1 billion.” West-
inghouse reported, it’s “the larg-
est radio group in the world.”

The closing in Pittsburgh came
a brisk five days after the deal
received final and unanimous

INFINITY/See Page 24
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New ’KTU Establishes Itself

“ Fall Arbitrons: Upstart CHR completes third
No. 1 finish in New York; AC WLTW skyrockets

Most radio people might re-
member the old WKTU/New
York as a flash in the pan, but the
station actually made it to No. |
seven times over a four-year span.

With its third appearance atop
the Big Apple’s Fall "96 ratings,
the new WKTU is quickly dis-
missing any notion that iz is a flash
in the pan. The Evergreen station
maintained the same half-point
margin it held over close rival
WQHT during the summer.

But New Yorkers™ eyes are
poppin’ over the remarkable
surge of AC WLTW, whose 5.9
eclipsed a previous station record

RATINGS/See Page 10

Su’'96 Fa'96
WKTU-FM (CHR/Rhy) 658 6.2
WLTW-FM (AC) 45 59

WQHT-FM (CHR/Rhy) 63 57
WCBS-FM (Oldies) 49 45
WRKS-FM (Urban/AC) 40 43

Su '96 Fa’'96
KLVE-FM (Spanishy 7.1 6.9
KKBT<FM (Urban) 50 49
KPWR-FM (CHR/Rhy) 5.0 4.6
KFI-AM (Talk) 40 43
KLAX-FM (Spanish) G4 4.0

R&R EXCLUSIVE INTERVIEW

The ABCs Of Tom Joyner

By GaiL MrrcHELL
R&R EXECUTIVE EDITOR

Tom Joyner is truly an
airtalent: Noradio person-
ality has logged so many
frequent-flyer miles by |
simply commuting to
work every day.

But the “Fly Jock™’s
now-legendary KKDA-
FM/Dallas 1o WGCI-
FM/Chicago daity jaunts
are a thing of the past.
Joyner now radiates his upbcat
humor on the “Tom Joyner Morn-
ing Show” via the ABC Radio
Networks, beaming into such lo-
cales as Miami. Atlanta, and Wash-
ington, DC — where he recently
defeated longtime local rival Don-
nie Simpson and rocketed
WHUR-FM to top Urban status.

Celebrating his show’s third an-
niversary this month, Joyner is an
air veteran who’s also logged
time on WLOK-AM/Memphis,
KWK-AM/St. Louis, and
WBMX-FM/Chicago. In this ex-
clusive interview, the “Hardest
Working Man in Radio” — along

Joyner

with ABC colleague/Ur-
ban Format Manager
i | Steve Harris — shares his
| thoughts about the show’s
successful “fun factor,”
1 what atypical workday en-
Y tails, and staking out his
] next challenge as the
“Nassau Shuttle Jock.”
R&R: When you first
| started in radio, did you
“ haveany idea you'd end
up being a nationally
known morning show host?
Tom Joyner: I'd like to say
I’ve got a psychic gift ... then I
could go on TV, get one of those
hotline numbers, and s.art mak-
ing some real money. But no ...
to be honest. no.
R&R: What is it like doing a
nationally syndicated show?
TJ: I’s not really difficult be-
cause the audience is basically the
same al! over the country. The Af-
rican-American audience. which
we focus on. is the same from
Philadelphia to Miami, from

INTERVIEW/See Page 41

Wisconsin State Journal

Toppled Tower Darkens Oldies’ Lang Syne

Oldies WOLX/Madison, Wl temporarily was off the air after the New Year's Eve collapse of its 652-foot
transmitting tower. The weight of eight days of freezing rain and frost caused the tower to split into three
sections, a sight described by tower caretakers Glenn and Sue Disney as “an earthquake accompanied by
lightning and fireworks.” And the Disneys should know — part of the tower landed on their garage!

GM Jonathan Little said crews were able to get WOLX's antenna onto a smaller tower at the transmitter
site, located on the Baraboo bluffs in Greenfield Township. When the station signed back on the evering of
January 2, the 94th caller was awarded $1000 “for putting up with our static for 48 hours,” Little told R&R.

Instant Arhitrend Resulls: http://www.rronline.com



-

THE~GOL DB UM, TIDAL

“FIONA APPLE SLTEP TO. DR

EAM THE NEXT. TRACK GRWY
PRADUCED BY ANDREW SLATER VIDEO: BY STEPHANE SO"MG?J!" PHOBERRIK TTHEY ROLSTONG MAHAGEMENT. #HK

BN (WorK ]

. %\ i




R&R ¢ |SSUE NUMBER 1179

WPLY Ups Bruder
To President/C00

WPLY (Y100)/Philadelphia VP/
GM Lynn Bond Bruder has been
promoted to Pres-
ident/COO at the
CHR station.

“During her 11
years with our
company, Lynn
Bruder has built
an unparalleled
record of suc-
cess,” remarked
WPLY Chair-
man/owner
Daniel Lerner.
“Under her management, Y 100 has
become Philadelphia’s top radio sta-
tion among young adult listeners. In
addition to appointing her President |
of the company, our board of direc-
tors is rewarding Lynn’s perfor- |
mance by granting her options to
become a stockholder.”

Bruder told R&R, “I am honored
and taken aback. It was a big sur-
prise and a day I have certainly
dreamed about. As a company per-
son and team player, I look forward ‘

Bruder

to working with this great staff and
taking Y 100 to even greater success
in the years to come.”

Bruder has spent her entire radio
career with WPLY. She joined as an
AE in 1985 and was promoted to
LSMin 1992. She assumed her most
recent post in 1994,

|
a

McCartie OM/PD At
WXTU/Philadelphia

Gary McCartie has been named
OM/PD at Country WXTU-FM/
Philadelphia. He
previously |
worked in a simi-
lar capacity at
WMZQ-FM/ |
Washington,
which he left after
eight years to es-
tablish McCartie
Radio Consult-
ing in Del Mar,
CA last February.

“Gary brings so
much to the table that it would be
very difficult to list all of his accom-
plishments,” VP/GM Rich Marston
commented. “I am very excited
about the opportunities that he
brings to WXTU.” |

McCartie’s experience includes |
PD/air talent duties at KOY-AM/
Phoenix, airshifts at Los Angeles
outlets KZLA-FM and KBIG-FM, |
and the PD post at the former |
KBIG-AMY/L.A. He also spent four '(
years as Director/Copyright Devel-
opment and Professional Manager/
Artists & Songwriters at Light
Records.

McCartie

McCARTIE/See Page 24 |
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November Numbers’ Rapid Rise

| S purred by across-the-board, double-digit increases in national billings, radio

industry revenues in Novemnber '36 were 12% higher than the previous No-
vember, according to the RAB. The year-to-date numbers have radio ahead of
1995 by 7% overall (+7% local/+8% national).

RAB President/CEOQ Gary Fries called the figures “a clear indication of spon-

| sors’ growing confidence in radio and the success the medium is having in at-

tracting advertising dollars away from other mecia.”

WW1 Consolidates Sales Departments

. I Benrubi heads Entertainment, Network divisions

Westwood One’s dual di-
visional sales forces have
been reorganized and com-
bined. Gone are the separate
sales teams for WW1’s En-
tertainment and Network
Divisions: replacing it is a
single team reporting to
Exec. VP Sam Benrubi.

Benrubi — who held the
top sales position for the En-
tertainment Division — will

WW1 Networks division;
Cathie Mongarella, who
headed corporate develop-
ment; and Frank Lioce,
who was the Entertainment
B Division’s Eastern Div. Re-
gional VP/Sales.

“Our goal is to strengthen
network radio’s position and
to maximize revenue,” Ben-
rubi said.

A WWI news release

Benrubi

continue to report to Entertainment
Division President Greg Batusic.
He’ll also directly oversee a trio of
New York execs, including Rod Ca-
larco, who joined the company two
months ago as Exec. VP/Sales for the

said the reorganization will allow
Networks Division President Jeff
Lawenda to focus on the expan-
sion and development of “new
and enhanced programming op-
portunities.”

Barnett Becomes PD At WIL-FM/St. Louis

Eight-year WBEE-FM/Rochester, NY PD Bob Barnett has joined
Heritage Media Country sister WIL-FM/St. Louis for similar duties.
He replaces Ray Massie, who exited to become OM of KFRG-FM &
KOOJ-FM/Riverside-San Bernardino and KXFG-FM/Sun City, CA

| (R&R 11/15/96).

“Heritage Media is extremely fortunate to have one of the top Coun-
try radio programming minds within our station family,” WIL-FM Pres-
ident/GM Dick Williams told R&R. ““Bob Barnett has built and main-
tained the top-rated Country station in the Northeast. Bob was the log-
ical choice to take over the programming leadership of WIL and build

| on our success. He’s passionate about this format, and he’s a competi-

tive warrior.”

Although Barnett — who also has held the OM posts at Heritage’s
WBBF-AM/Rochester as well as at WJJL/Niagara Falls, NY — was
scheduled to start at WIL-FM this past week, those plans changed when
wife Stacy gave birth to a baby girl on January 6. Meanwhile, WIL-FM
MDY/15-year station veteran Mark Langston has added the Asst. PD
title; Langston continues his midday show.
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Doyle Zones In On KKZN/Dallas PD Slot

of talent tapes and resumes
for on-air positions. The sta-
tion will begin to evolve un-
| der her direction.”
! Prior to joining WPBZ.
Doyle was MD at WBMX/
Boston. She commented.
“The early response to “The
Zone' has been phenome-
nal. I’m anxious 1¢ begin

Amy Doyle has been ap-
pointed PD at Susquehan-
na Radio AdultAlternative
KKZN/Dallas (formerly
KNBR-FM). She most re- | |
cently held a similar post at |
Alternative WPBZ/West | 8§
Palm Beach. |

“One of the reasons I re- |#
lated to Amy was that she f§

comes from an active mu- &
sical background,” KKZN &
VP/GM Dan Halyburton

stated. “In a competitive market like
Dallas, I knew she could help estab-
lish *The Zone’ as a foreground op-
tion. She is well into the evaluation

Doyle

development of the station.”

Paul Marszalek, PD at
Susquehanna-owned
KFOG/San Francisco, will contin-
ue to consult KKZN. KKZN is op-
erating under an LMA with Hispan-
ic Coalition Inc.

Paleveda To Program AC WSB-FM/Atlanta

WSUN-AM, WCOF-FM &
WWRM-FM/Tampa OM Tom
Paleveda will transfer from the
Sports/Talk-"70s-Soft AC trombeo to
become Program Manager of Cox
AC sister WSB-FM/Atlanta. He
succeeds 10-year programmer Phil
LoCascio, who resigned on Tues-
day (1/7).

According to WSB Radio VP/GM
Marc Morgan, ‘Phil was very in-
strumental in helping make this one
of the top ACs in the country. I feel
very strongly that Tom'’s leadership,
experience, and fresh perspective
will help secure a successful future

I for B98.5 and build it into an even

310-553-4330
202-783-3826
615-244-8822

L Fax
310-203-8727
310-203-9763
202-783-0260

615-248-6655

stronger station in the years to
come.”

Paleveda joined Cox/Atlanta as
WWRM PD nearly nine years ago.

R&R Observes |
King Holiday

in observance of the Martin
Luther King Jr. Day fedzral
holiday, R&R'’s Los Angeles,
i Nashville, and Washington, DC
offices will be closed Monday,
January 20.
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Broadcasters Receive

Break On EAS Installation

While the FCC declined to give broadcasters a 90-day grace
period to complete installation of new Emergency Alert Sys-
tem (EAS) equipment, the National Association of Broad-
casters (NAB) is happy with the Commission’s response to
lobbying groups’ request to give broadcasters a break.

“They understand there will be a
break-in process,” NAB Deputy
General Counsel Barry Umansky
told R&R Tuesday (1/7). He said
replacing the Emergency Broadcast
System (EBS) with the new technol-
ogy will “take an effort of working
together.”

The Commission said it will con-
sider equipment shipping delays and
“other extenuating circumstances”
in situations where broadcasters
failed to have the new Emergency
Alert System (EAS) by the original
January 1, 1997 deadline. Umansky
characterized this as “a positive re-
sponse” to NAB’s December 18
written request for a 90-day suspen-
sion of the January 1 deadline for
stations to have EAS installed, or get
additional installation information,

or for an insight into possible inspec-
tion and enforcement plans.

‘Technical Violation’

In a Dec. 19 response to the
NAB, the FCC said “broadcasters
who do not have EAS equipment”
by the deadline “will technically be
in violation.” But there could be ex-
ceptions to that, according to FCC
Compliance & Information Bureau
Deputy Chief Arlan Van Doorn.

If, in the event of a station inspec-
tion, a station has not yet installed EAS
gear but has ordered EAS equipment
(and has supportive records) with the
expectation of a January 1 delivery,
then the station may not be in viola-
tion. Van Doomn notes, “Itis extreme-
ly unlikely that we would devote
scarce prosecutorial resources to en-

forcement actions against broadcast-
ers who appear to be making a good
faith effort to comply.”

But Van Doorn wammed the NAB
that broadcasters couldn’t pull the
wool over the Commission’s eyes
when it comes to using shipping
delays as an excuse for not comply-
ing with the law.

“Waiting until December 31,
1996 to order equipment to meet a
January 1, 1997 [deadline], doesn’t
look like good faith,” Van Doomn
added.

Umansky told R&R that a num-
ber of broadcasters had delayed or-
dering equipment because they
were waiting for their states to fi-
nalize statewide emergency broad-
cast plans.

“The industry as a whole is try-
ing hard to comply with the program
and does a lion’s share of emergen-
cy alerting.” He noted that EBS to
EAS will be discussed in several
sessions at the NAB’s annual con-
vention April 5-10 in Las Vegas.
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Dingell Questions Commission

Jurisdiction On Alcohol Advertising

It was only a matter of time before Rep. John Dingell (D-
MI) dipped his fingers into this pot. The ranking Commerce
Committee member late last week asked FCC Chairman Reed
Hundt why he thinks the Commission has the right to regulate

alcohol advertising.

Dingell believes the FCC does not
have authority in this issue and in-
dicated he is irked by Hundt’s re-
cent threats against broadcasters
who air liquor advertising. In his
January 2 letter, Dingell stressed that
the only reason the FCC has power
is because Congress gave it that
power.

He added, “Congress has never
given the Commission the ability to
censor specific programming or ad-
vertising; to prohibit or limit broad-
casters’ ability to air commercial
advertising; or to prohibit or limit
particular advertising of products or
services legally sold in interstate
commerce. It is unclear that Con-
gress could give the Commission the
ability to do any of those thingsin a
manner consistent with the First
Amendment.”

Questions Posed

Dingell made it clear that if any
agency has jurisdiction in this issue,
it is the Federal Trade Commis-
sion. And he reminded Hundt that
he does not have the unanimous sup-
port of his fellow commissioners in
his battle.

All four FCC commissioners
were asked to respond to Dingell’s
letter by January 31. Among Din-
gell’s questions for the quartet:

¢ “Where in the Communications
Act has the Commission been giv-

en the ability to censor specific pro-
gramming or advertising?

* “What legal authority does the
Commission have to assert it can
render expert judgment on the ef-
fects of advertised products on seg-
ments of society, to be the evaluator
of claims of the harmfulness of law-
fully sold products, or to ban or lim-
it advertising of those products?

® “Do you believe it is appropri-
ate, consistent with the First

Amendment, for the Commission
or any commissioner to suggest,
intimate, or threaten that a broad-
cast license may be denied, con-
ditioned, limited, or not renewed
on the basis of the content or oth-
erwise lawful advertising aired or
not aired by a licensee or appli-
cant?”

Meanwhile, an aide to Rep. Joe
Kennedy (D-MA) said it is likely a
rejuvenated version of a bill he
brought to the floor last year would
be introduced. The bill, “Children’s
Protection from Alcohol Advertis-
ing Act of 1996,” would forbid any
alcohol advertising on radio from
7am to 10pm.

LIFETIME ACHIEVEMENT — Boston radio legend Sunny Joe White was
posthumously honored with the Lifetime Achievement Award at the re-
cent 1996 Boston Achievement In Radijo Awards. His parents, Juanita
and Joe White (center), accepted the award in memory of their son. Flank-
ing the Whites are WBZ-AM'’s David Brudnoy and CBS Radio Networks’
Charles Osgood.
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Cox Wins DOJ Clearance In Florida

Cox Radio Inc. (Nasdaq: CXR) has received the Department of Jus-
tice’s blessing on its acquisition of seven Orlando stations.

Cox is acquiring WDBO-AM, WZKD-AM, WCFB-FM & WWKA-FM/
Orlando from NewCity Communications, which it agreed to purchase
in May 1996 for $250 million. Cox is also getting WHOO-AM, WHTQ-FM
& WMMO-FM/Orlando from Infinity Broadcasting in exchange for its
WCKG-FM & WYSY-FM/Chicago.

The FCC recently agreed to permit Infinity to transfer its Orlando sta-
tions to a trust to aliow the CBS/Westinghouse merger to be completed
without violating ownership rules. The deals are expected to close in the
first half of this year.

Financial Update: Jacor, ARS Raise Cash

J acor Communications Inc. (Nasdaq: JCOR) has filed with the SEC
to raise up to $250 million by selling “debt securities, convertible debt
or equity securities, common stock, and/or preferred stock.”

The company said the proceeds will be used for general corporate pur-
poses and noted it may use underwriters to sell the securities.

American Radio Systems Corp. (Nasdaq: AMRD) said it hopes to
raise about $150 million through an institutional private placement of its
exchangeable preferred stock. Completion of the offering is expected lat-
er this month. The company said the proceeds will be used to repay debt
and to acquire more properties.

In other financial news, Prudential Securities has dropped its cover-
age of Children’s Broadcasting Corp. (Nasdag: AAHS).

Chancellor’s $200 Million Stock Offer

n two private offerings of $100 million each, Chancellor Broadcasting

Corp. (Nasdaq: CBCA) said it plans to raise funds to consummate its
previously announced purchases of eight stations from OmniAmerica
Group and 12 outlets from Colfax Communications.

Chancellor will offer $100 million in a new class of convertibie preferred
stock, which will be convertible into shares of Chancellor's Class A com-
mon stock at a price to be determined.

The company is also offering $100 million in a new class of its ex-
changeable preferred stock due 2009.

A new $475 million line of credit will also help in the purchase of the
new stations and the refinancing of old debt.

Evergreen Completes Stock Redemption

Evergreen Media Corp. (Nasdaq: EVGM) has completed redemption
of its outstanding $3.00 convertible exchangeable preferred stock.
The Bank of New York said 1,608,297 of the shares were converted into
5,025,916 shares of Evergreen's Class Acommon stock at a rate of 3.125
common shares per share of preferred stock owned. Another 1703 shares
of preferred stock were redeemed at $57.20 per share. The group said
there are 39,038,848 shares of Class A common stock outstanding.

SFX Closes On Delsener/Slater, WYSR

FX Broadcasting Inc. (Nasdaq: SFXBA) has completed its $24 mil-
lion purchase of privately held concert promoter Delsener/Slater En-
terprises Inc.

Under the terms of the agreement, SFX paid $20 million in cash and
will pay an additional $4 million in future payments. SFX said the cash
was raised through existing company reserves and by borrowing on its
$225 million credit line.

SFX has also closed its $1 million purchase of WY SR-FM/Albany from
Jarad Broadcasting Company of New York Inc. The deal gives SFX its
fifth property in Albany, coupling it with WTRY-AM, WGNA-AM & FM &
WPYX-FM. The station will adopt its former calls, WTRY-FM, bring back
its Oldies format, and simulcast with its AM sister. WYSR-FM currently
broadcasts Classic Rock.

Metro Wraps Up TWI, Airborne Buys

M etro Networks (Nasdag: MTNT) has completed its $3.7 million ac-
quisition of TWI Networks Inc. and its $1.5 million purchase of
Airborne Traffic Network Inc.

TWI provides traffic and news to 77 radio stations and four television
stations in Cincinnati, Dayton, Memphis, Miami, Nashville, and Colum-
bus, OH. Airborne provides traffic services to 16 radio stations in Kansas
City and Omabha.

Oregon Outlet Incurs Transfer Fine

SWB-AM/Seaside, OR has been ordered by the FCC to pay $10,000

for “willfully and repeatedly” violating the Commission's authorized
transfer of control rule. The station, which was licensed to Monte Corp.,
was being operated under an LMA by Seaside Broadcasting. The trans-
fer to Seaside was eventually granted on October 5, 1995. But the FCC
says that date was six months after Seaside had actually assumed full
control of the station.

Compiled from reports by the Associated Press, Dow Jones News
Service, Reuters, United Press International, and R&R staff writers.
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© 1996 Critical Mass Media, Inc.
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§ DEAL OF THE WEEK 1997 DEALS TO DATE
i Dollars To Date: $62,L 145),001]
s ] - (Last Year: n/a”)
® Bonneville/Entercom swap This Weok's Action:  $62,140,000
$190 million (estimated value) | Stations Traded This Year:L ) 32
(Last Year: n/a*)
% Stations Traded This WeekL': ) n.:iz
ast Year: n/a”
E * No transactions were filed at this time Iast( year due to )
E the federal government shutdown.
TRANSACTIONS

Entercom Exits Houston With KLDE Swap

U] Trades Oldies outlet for Bonneville clusters in Seattle, Kansas City

Bonneville/Entercom

swap

ESTIMATED VALUE: $190 million
BROKER: Paul Leonard of Star
Media Group Inc.

COMMENT: Entercom will also pay
Bonneville $5 million.

KLDE-FM/Houston
TRADED TO: Bonneville interna-
tional, headed by President Bruce
Reese. Phone: (801) 575-7500
FREQUENCY: 94.5 MHz

POWER: 100kw at 1919 feet
FORMAT: Oldies

KMBZ-AM, KCMO-AM
& FM & KLTH-FMW/

Kansas City

TRADED TO: Entercom, headed by
President Joseph Field. Phone: (610)
660-5610

FREQUENCY: 980 kHz; 810 kHz;
94.9 MHz; 99.7 MHz

POWER: 5kw day; 50kw day/Skw

Addendum

The value of the American Radio
Systems/Jacor swap (R&R 1/3),
which was unavailable at press-
time last week, has now been es-
timated at $30 million.

night; 100kw at 1056 feet; 100kw at
1011 feet
FORMAT: News/Talk; Talk; Oldies; AC

KWNX-AM & KIRO-AM
& FM/Seattle

TRADED TO: Entercom
FREQUENCY: 770 kHz; 710 kHz;
100.7 MHz

POWER: 50kw day/Skw night; 50kw;
56.8kw at 2343 feet

FORMAT: News/Talk; News/Talk;
News/Talk

Nationwide/Sandusky

swap

EXCHANGE VALUE: $50 million (es-
timated)

BROKER: Gary Stevens & Co.

KEGL-FM/Dallas

TRADED TO: Nationwide Commu-
nications Inc., headed by President
Steve Berger. It owns KDMX-FM/
Dallas. Phone: (614) 249-7676
FREQUENCY: 97.1 MHz

POWER: 98.6kw at 1673 feet
FORMAT: Rock

KSLX-AM & FM/

Phoenix

TRADED TO: Sandusky Radio,
headed by President Norman Rau.
It owns KUKQ-AM, KDKB-FM &

KUPD-FM/Phoenix. Phone: (415)
788-3161

FREQUENCY: 1440 kHz; 100.7 MHz
POWER: 5kw day/52 watts night;
100kw at 1847 feet

FORMAT: Classic Rock; Classic Rock

Tralyn Broadcasting

Inc. acquisitions

PRICE: $2.25 miillion

BUYER: Tralyn Broadcasting Inc.,
headed by President Darren Kies.
Phone: (601) 452-7138

SELLER: Various companies (see
station listings )

WLUN-FM/

Lumberton, MS

SELLER: Stone-Lamar Broadcast Ser-
vices Corp., headed by President Al-
ton Roy Byrd. Phone: (601) 928-7281
FREQUENCY: 95.3 MHz

POWER: 3kw at 289 feet

FORMAT: Country

WESV-FM/Richton, MS
SELLER: Vivian Inc., headed by
President Vivian Scospelidi. Phone:
(601) 928-7281

FREQUENCY: 96.5 MHz

POWER: 6kw at 328 feet

FORMAT: Country

WIGG-AM/McLain, MS

SELLER: Community Broadcast-

¢ KEGL-FM/Dallas
E ® KSLX-AM & FM/Phoenix

& WESV-FM/Richton, MS
* WIGG-AMMcLain, MS

(for option to buy)
$5.89 million

& KZSR-FM/Reno, NV $1.3 million

¢ WETR-AM/Eden, NC $950,000

TRANSACTIONS AT A GLANCE

¢ Nationwide/Sandusky swap $50 million (est. value)

¢ Tralyn Broadcasting Inc. acquisitions $2.25 million
¢ WLUN-FM/Lumberton, MS

E * WXAB (FM CP)YWiggins, MS
¢ KCLA-AM, KPBO-FM & KZYP-FM/Pine Bluff, AR $1.05 million
¢ KSCA-FM/Glendale (Los Angeles), CA $10 million

¢ WDDD-AM & FM & WVZA-FM/Marion-Carbondale, iL
® WFRX-AM/West Frankfort (Marion-Carbondale), IL $200,000

® WSUS-FM/Franklin, NJ $4.5 million (est.)
¢ WAQB-FM/Brighton, NY $3.5 million

® WGRR-FM/Cincinnati $30 million
® WSNO-AM & WORK-FM/Barre, VT $1.5 million
* WWSR-AM & WLFE-FM/St. Albans, VT $1 million

Roucsins

ing Co. Inc., headed by President
Alton Roy Byrd. Phone: (601) 928-
7281

FREQUENCY: 1420 kHz

POWER: 5kw

FORMAT: Country

WXAB (FM CPY
Wiggins, MS

SELLER: Community Broadcasting
Co. Inc.

FREQUENCY: 96.9 MHz

POWER: 6kw at 328 feet

KCLA-AM, KPBO-FM &
KZYP-FM/Pine Bluff

PRICE: $1.05 million

BUYER: Seark Radio inc., headed
by principals Buddy Deane, Dawn
Deane, Craig Eastham, and Ray
Loewry. Phone: (501) 534-8978
SELLER: Pine Bluff Radio Inc.,
headed by President Howard Tool.
Phone: (501) 535-1241
FREQUENCY: 1400 kHz; 101.3 MHz;
99.3 MHz

POWER: 1kw; 25kw at 328 feet; 3kw
at 200 feet

FORMAT: Oldies; Country; Urban
BROKERS: Whitley Media for
Pine Bluff Radio Inc., and Wally
Tucker of MGMT Inc. for Seark
Radio Inc.

KSCA-FM/Glendale

(Los Angeles)

PRICE: $10 miillion (for option to buy)
BUYER: Heftel Broadcasting
Corp., headed by President Lowry
Mays. It owns KTNQ-AM & KLVE-
FM/Los Angeles. Phone: (210) 822-
2828

SELLER: Golden West Broadcast-
ers, headed by President Bill Ward.
Phone: (213) 845-1600
FREQUENCY: 101.9 MHz
POWER: 4.8kw at 2832 feet
FORMAT: Adult Alternative
COMMENT: This sale is not final.
Heftel has purchased the option to
buy. This option may be exercised by
Heftel upon payment of an additional
$102.5 miillion to the seller.

S W”‘:@’*“'ﬁm ok “W”fjw»» 0
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WDDD-AM & FM &
WVZA-FM/Marion-

Carbondale

PRICE: $5.89 million

BUYER: Clearly Superior Radio
L.L.C., headed by President Dennis
Doelitzsch. It owns WQUL-FM &
WTAO-FM/Marion-Carbondale, IL.
Phone: (618) 997-8123

SELLER: 3-D Communications

Continued on Page 24

TIME TO FAGE THE MUSIC?

To make sure the next book is everything you want, be sure your music is everything it needs to be.

.,
e

o

/’/

H o w ? With MusICLINK, the NEW standard in music test software. .~
MusiCLINK is a tool designed to increase your market share.
Because unlike other software, MUSICLUNK can help you: f

¢ Analyze each song’s compatibility with audience segments and demos

¢ Better understand and fine tune your music core P

¢ Identify the songs that inspire your listeners to keep listening / y

. |

And MusIicLINK is completely compatible with MusicMaster and Selector s0 you can make \

changes quickly and easily. Call Mike Henderson today for more information. Yow'll discover

that when you face the music with Paragon Research, you'll like what you see.

o
i

¢ Auditorium Music Tests ® Auditorium Format Analyses ® Perceptual Studies ¢ Trafkjng Studies ® Focus Groups

A

(303) 922-5600




The Really Early Morning Show.

sTARRING John Lander

»
(2 g P

Radio Networks

* Hosted bWohn Lander - .
a proven Winner! Plus his amazing sidekick Lynn Hoffman.

* Big name guests, entertainment, comedy and live events.

% A great Lead-in to your morning show!!!

* Satellite delivered Monday - Friday.

s.s Call US to reserve The Really Early Morning Show with John Lander Now!
212-869-1111 ext. O

© Copyright 1997 by United Stations
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Epic Produces
A New Sr. VP
In 0’Brien

%
i
5

Brendan O’Brien has been
appointed Sr.

VP of Epic

superstar pro-
. | ducer — who
| established
i 57 Records
and Shotput
Records
through a pro-
duction deal
with Sony Mu-
sic Entertain-
ment in 1995
— will also
continue  as
President of both labels.

O’Brien reports to Epic Presi-
dent Richard Griffiths, who
commented, “Having worked
with Brendan on various Epic
and 57 Records projects, I have
come to appreciate not only his
creative judgments but his abili-
ty to understand and address ex-
ecutive, business, and musical
concerns that arise during the
course of a project.”

Based both in Atlanta and at
Epic’s New York headquarters.
O’Brien said although his focus
will be on creative issues and art-
ist development, he looks for-
ward to an “‘active and positive”
relationship with the promotion
department. “In the past I've
made records, turned them in,
and hoped for the best,” he told
R&R. “I'd like now to learn
more about the ins and outs of
seeing a record from start to fin-
ish — and this is a great way to
do that.”

O’Brien — whose new title
buoys him to the same manage-
rial level as Craig Lambert and
David Massey at Epic — has
produced such artists as Neil
Young, Stone Temple Pilots,
Bob Dylan, Matthew Sweet,
Rage Against The Machine,
and Pearl Jam. He intends to
continue producing.

O’Brien

s

Lewrs Named
‘Ralph’ Operations
Manager In Denver

Mason Lewis has been tapped
as OM at News/Talkk KRRF-AM
(1280 Ralph)/Denver. He most
recently spent two years as Opera-
tions & Program Director at cross-
town Full-Service outlet KHOW-
AM.

“Denver radio listeners have
been clamoring for great Talk pro-
gramming and news, and Ralph is

el
e

Records. The |

here to answer the call,” Lewis |

commented. “Ralph has been a
sleeping giant, and thankfully I’ve
got a big enough boot to kick it in
the butt and wake it up!”

Prior to joining KHOW, Mason |

was PD at KNUS-AM/Denver for
more than a year. He also was a
reporter for crosstown KOA-AM
between 1987-92.

NEWSBREAKERS@

NS

Kula Shaker greeted execs from Sony Musrc backstage followrng a recent
New York gig. Gathered are (I-r) Columbia Records Product Manager Bridget
Roy and VP/Sales Tom Donnarumma, Sr. VP Will Botwin, Kula Shaker’s Alonza
Bevan, Sony Music Entertainment Exec. VP Michele Anthony, Columbia Pres-
ident Don lenner, Kula Shaker’s Paul Winter-Hart, Jay Darlington and Crispi-
an Mills, Columbia Records Group Sr. VP John Ingrassia, Columbia Sr. VF/
Special Projects Jon Leshay, and band manager Kevin Nixon.

Cake Break

Label execs threw a pool party for Cake prior to a recent New York show.
Cueing up are (I-r) Cake’s Victor Damiani, Capricom Records President
Phil Walden, Cake manager Bonnie Simmons, Mercury Records Exec.
VP/GM David Leach, Cake’s Vince DiFiore, Greg Brown and John Mc-
Crea, and Mercury Manager/Product Development Bigi Ebbin.

T T
T P e

Goodman Gets PD Nod At WWMX/BaItrmore

WZMX/Hartford PD Adam Goodman has been 7 R
tapped to program American Radio Systems Hot AC |
sister WWMX/Baltimore. He fills the slot vacated by |g#
Todd Fisher, who now programs Hot AC KSTP-FM/ | §
Minneapolis (R&R 11/29/96). f

Goodman, who'll leave *70s WZMX to begin his new |
duties January 27, told R&R, “This was a life experience | .
Il never forget and the people here are making it almost |
impossible for me to leave, but [ wanted to return to Hot &
AC. :

“[WWMXs] only problem is that Todd Fisher was only
there briefly and, before that, the station didn’t have a
PD. My real job will be to give positive [reinforcement]
to everybody. I’ll spend a lot of time with the staff and let them know they’re
very good at what they do.”

Regarding crosstown Lite AC competitor WLIF, Goodman told R&R,
“It’s a very consistent station and will certainly do a great deal of damage
among 45-54s, but we’ll do well 25-34.”

Before joining WZMX almost three years ago, Goodman was Research
Director at WPLJ/New York, Asst. PD for KQLZ/Los Angeles, and Asst.
MD at WHTZ/New York. He also has programmed WVYBR/Ithaca, NY.

Goodman

e =
R

Jacor Changes Formats & t:aII Letters
At Three FM Stations In GColumbus, OH

Jacor Communications restructured three of its Columbus properties on
New Year’s Day by flipping Classic Hits WAKS-FM to mainstream Coun-
try WHQK, *70s Oldies WAHC-FM to Active Rock WAZU, and “Wild
Country” WLLD-FM to Alternative WZAZ. Rock sister WLVQ-FM PD
Greg Ausham oversees WAZU & WZAZ, while Country sibling WHOK-
FM OM Jim Hays transfers his WLLD OM duties to WHQK; both report
to Jacor VP/Programming Tom Owens.

“[WLLD] had been three different Country formats in the past three
to four years,” Hays told R&R. “The frequency had become tainted.
People didn’t know what they were listening to. We’ve taken the best
elements of that station, put it on a frequency that has never done Coun-
try, and started over. And by targeting WZAZ at the Ohio State Univer- |
sity campus ... it’s a brilliant move! I expect it to get a four or five
share!”

WHQK’’s lineup features Charlie Cook (nof the Westwood One VP/
Programming) and Pam Spencer in moring drive, Mark Montana in
middays, Rusty Walker in afternoons, Mike Bradshaw in evenings, and
Uncle J.R. in overnights.

Hays said WAZU will remain jockless for the time being. with an “in-
your-face” attitude aimed at competitor WBZX-FM. When asked how Ac-
tive Rock will fare on a signal that covers the market’s rural southeastern
areas, Hays responded, “All those farm kids will have to learn to like Slayer
and Green Day ’cause that’s what they’re going to get. If we could get a
share off of [WBZX], that would be a great start.”

e e A e R

EXECUTIVE ACTION

Michael Moves Up To WW1 VP/Sports Programmmg

Westwood One has elevated Larry Michael to
its newly created VP/Sports Programming
post. He had previously served as Director/Sports
Programming.

“Larry has consistently broken new ground in the
field of radio sports coverage,” commented WW1 En-
tertainment President Greg Batusic, to whom Micha-
el reports. “During WW1’s exclusive radio coverage of
the 1996 Summer Olympics, Larry’s team delivered
an unprecedented 136 hours of live on-site reporting."

Michael joined WW1 in 1981 as a sports producer
and soon after ascended to several management
positions; he was named to his most recent post in
1988. Michael will continue to provide on-air play-by-
play coverage of NFL football, championship boxing, and NCAA basket-
ball, as well as pre- and post-game coverage for Washington Redskins
broadcasts originating from WJFK-FM/Washington.

Michael

Eubanks Elevated To WZJM/Cleveland PD

WZJM/Cleveland has elevated MD/afternoon driv-
er “Big Dave”” Eubanks to PD. Eubanks had become
interim PD at the CHR outlet after Lisa Rodman-Rose
resigned for the PD slot at WDRQ/Detroit.

“It was a long time coming, and I am very happy,”
Eubanks told R&R. “l am extremely indebted to the team
at Jammin’ who have been behind me the entire time,
including the airstaff. I'd also like to thank [station co-
owner] Lynn Tolliver, who saw something in me and
helped bring out the best of my abilities and raise my
level of play.”

Eubanks began his radio career in 1991 as a WZIM
intern. He moved up through the ranks as a weekender,
morning show producer/co-host, and production director. While Eubanks
will retain his afternoon airshift, WZJM has tapped nighttimer Action Jack-
son as acting MD.

Eubanks

S e

Vargas Promoted T KISS/San Antomo PD

KISS/San Antonio Asst. PD Kevin Vargas has been upped to PD. Var-
gas has been with the Rock station since 1993 and has held the Asst. PD
position for the past two years.

“Kevin is an outstanding person in the broadcasting business,” OM Vir-
gil Thompson told R&R. “The more I look around, the fewer of those I
see. He’s eamed this promotion with exceptional work, dedication, and
passion for the past four years. And he’s a great optimist — he even be-
lieves the Chicago Cubs can actually win their division in his lifetime. But
the biggest news is that he finally has a real corner office with windows —
and I don’t mean software.”

Vargas added, “My job is to correct the mess the guy before me left — except
that I’ ve been the one doing it. Four years ago, I never thought I'd find happiness
in Texas. But I love San Antonio and working for KISS and for all those who’ve
been the inspiration and guidance that helped me get to this point.”

Vargas has worked as an air talent, MD, and Asst. PD at various stations
prior to KISS, including WHVY/Baltimore; WAFX/Norfolk; WAZU/
Dayton; KKLZ/Las Vegas; KWHL/Anchorage, AK; WWCT/Peoria,
IL; and KIIK/Davenport, IA.

In other KISS news, afternoon driver Tom ‘“T-Bone” Scheppke has left
the station to pursue other interests and has been replaced by Slats. Some
of Slats’s previous stations include WDIZ/Orlando, WKDF/Nashville,
WHTQ/Orlando, and WZGC/Atlanta.

e e

Zebra Earns Stars And Stripes

All American Music has inked to distribute Zebra Records. Sealing the
deal are (I-r) Zebra attorney Peter Patemo and President Ricky Schultz,
and All American Group President, International/GM Johnny Musso and
President Chuck Gullo.
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Kline Joins Geffen
National Promotion

Geffen Records has added
former Lava Records National
Promotion Director Steve Kline to
its Top 40 National Promotion staff.
Filling the slot vacated by newly
appointed Di-
rector/Promo-
8 tion Bob Cata-
8 nia. Kline be-
1 comes the New
York counter-
part to Geffen's
LL.A.-based
Craig Coburn.

“I've  been
privy to Steve’s
growth in this
business from
his days in local promotion to his
becoming a great national promo-
tion executive,” said Catania. “l
couldn’t be more excited to have
him with us.”

Prior to his 18 months at Lava,
Kline was New York Regional Pro-
motion Director for MCA Records
from 1991 to 1995. He began his
music career at Atlantic Records
as Local Promotion Manager/New
York in 1988.

e e

Kline

Tarsi To Take GM
Post At WTTS/Indy

Ronald Tarsi has been hired as
GM at Sarkes Tarzian Adult Al-
ternative WTTS-FM/Indianapo-
lis. He’ll also oversee co-owned
Talker WGCL-AM/Blooming-
ton, IN.

Tarsi is slated to begin his new
jobon January 13. He most recent-
ly held the GM post at Danbury,
CT-based Smart Integrated Com-
munications.

Tarsi began his radio career in
1975 as News/Sports Director at
WINE-AM & WRKI-FM/Dan-
bury; he served as those stations’
President/GM from 1978 to 1983.
Between 1983-92, Tarsi was Pres-
ident of the Home News Radio
Division. He’s also worked as GM
of WSYR-AM, WBBS-FM &
WYYY-FM/Syracuse.

e

WTFX’s Lee OM
As *QMF Goes
Classic Rock

Rock WQMF/Louisville has
segued to Classic Rock following
its purchase by Clear Channel
Communications. Michael Lee
— PD at crosstown Rock sister
WTFX-FM — has been tapped as
OM for both outlets.

“It's an exciting time in Louis-
ville radio with a great opportunity
to widen the spectrum of the rock
market,” Lee told R&R. “To have
a heritage station like WQMF on
our side provides a ‘win-able’ situ-
ation in ratings and revenue.”

Prior to joining WTFX, Lee was
PD at KRZZ/Wichita, PD at
WXZL/Baltimore, and — ironi-
cally — an air personality at
WQME.

NEWSBREAKERS.

Pictured backstage at a recent Neurotic Outsiders gig in L.A. are (I-r) band
member John Taylor, Maverick Records Dir./A&R Guy Oseary, band mem-
bers Steve Jones and Matt Sorum, Maverick co-CEQ Freddy DeMann,
and band member Duff McKagan.

Outside Shot

T A o e e e
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Allen Set As PD At KUBL-FM/Salt Lake

Texas radio veteran Roger Allen has been named PD/ [~

middayer at County KUBL-FM/Salt Lake City, effec-
tive January 20. He most recently served as a partner in |
Chase Allen & Associates, an Austin-based agency spe- |
cializing in advertising, marketing, and radio consulting.

Commenting on his move to Citadel Communica-
tions’ Salt Lake City property. Allen told R&R, “1 think
it's a great company with a winning radio station in a
beautiful city. The radio station is very well put together,
and | thank God for the opportunity.”

Allen’s 18-year radio career includes a tenure as PD
at KHFI-FM/Austin and stints in San Antonio at

Allen

KONO-AM, KAJA-FM, KSMG-FM, and KTFM-

FM. He also served as an air personality for the Satellite Music Network.
In other station news, KYNG-FM/Dallas personality Jim West arrived

this week as KUBL’s new MD/afternoon driver.

12+FALL ’96 ARBITRON RESULTS

New York

Su'96 Fa '96
WKTU-FM (CHR/Rhy) 68 6.2
WLTW-FM (AC) 45 59

WQHT-FM (CHR/Rhy) 63 5.7
WCBS-FM (Oldies) 49 45
WRKS-FM (Urbarn/AC) 4.0 4.3
WSKQ-FM (Spanish) 42 43
WXRK-FM (Alternative) 3.4 3.6
WINS-AM (News) 37 34
WOR-AM (Talk) 34 34
WQCD-FM (NAC) 30 33
WBLS-FM (Urbar/AC) 32 3.0
WCBS-AM (News) 32 3.0
WPLJ-FM (Hot AC) 29 30
WQXR-FM (Classical) 2.1 3.0
WABC-AM (Talk) 33 29
WFAN-AM (Sports) 27 29
WPAT-FM (Spanish) 32 29
WHTZ-FM (CHR/Pop) 2.7 25
WAXQ-FM (Cl. Rock)* 2.0 23
WADO-AM (Spanish) 16 1.9
WDBZ-FM (HotAC)** 24 19
WQEW-AM (Nostalgia) 2.1 1.9
WNEW-FM (Rock)*** 1.7 1.2
WALK-FM (AC) 1.0 1.0
WLIB-AM (News/Talk) 1.1 1.0

*Was Rock-formatted until July 1
**Was WMXV-FM until November
***Switched to Classic Rock on Janu-
ary 3

Chicago

Su'96 Fa'96
WGN-AM (Full Serv) 6.8 6.6
WGCI-FM (Urban) 63 65
WBBM-FM (CHR/Rhy) 4.4 4.7
WLIT-FM (AC) 40 42
WVAZ-FM (Urban/AC) 4.3 3.9
WBBM-AM (News) 36 35

WNUA-FM (NAC) 33 35
WJMK-FM (Oldies) 42 34
WLS-AM (Talk) 41 33
WOJO-FM (Spanish) 28 3.2
WRCX-FM (Rock) 34 32

WKQX-FM (Alternative) 3.5 3.1
WUSN-FM (Country) 30 3.0
WXRT-FM (Adult Alt) 28 28
WMAQ-AM (News) 21 27
WAIT-AM (Nostalgia) 2.0 26
WCKG-FM (Cl. Rock) 28 26
WTMX-FM (Hot AC) 30 26
WEJM-FM (Urban) 23 25
WSCR-AM (Sports) 21 25
WPNT-FM (Hot AC) 26 22
WLUP-FM (HotAC)* 22 2.1
WFMT-FM (Classical) 1.2 1.6
WNIB-FM (Classical) 1.4 1.6
WKXK-FM (Country) 1.3 1.4

*Was Talk until September 30

Los Angeles
Su'96 Fa’'96
KLVE-FM (Spanish) 71 6.9
KKBT-FM (Urban) 50 49
KPWR-FM (CHR/Rhy) 5.0 4.6

KFi-AM (Talk) 40 43
KLAX-FM (Spanish) 34 40
KOST-FM (AC) 32 39
KRTH-FM (Oldies) 38 37
KTWV-FM (NAC) 35 36
KABC-AM (Talk) 33 3.2

KIIS-A/F (CHR/Pop) 34 32
KROQ-FM (Alternative) 3.1 2.9
KZLA-FM (Country) 21 29
KBIG-FM (HotAC) 29 25
KLSX-FM (Talk/Alt) 1.7 25
KNX-AM (News) 21 25
KYSR-FM (Hot AC) 26 23
KLAC-AM (Nostalgia) 2.4 2.2
KKGO-FM (Classical) 1.5 2.1
KTNQ-AM (Spanish) 28 2.1
KLOS-FM (Rock) 25 20
KCBS-FM (Cl. Hits) 23 19
KFWB-AM (News) 19 19
KBUE-FM (Spanish) 22 17
KWKW-AM (Spanish) 1.6 1.7
KRLA-AM (Urban/AC) 1.2 1.3
KJLH-FM (Urban/AC) 1.3 1.2
KKHJ-AM (Spanish) 16 1.2
KIBB-FM (Hot AC)* 16 1.2
KLYY-FM (Alternative) 1.3 1.2
KSCA-FM (Aduit Alt) 12 141
KXMG-AM (Spanish) 8 10

* Was KXEZ-FM (AC) until August 30

San Diego
Su’'96 Fa'9%
KYXY-FM (AC) 68 70

KSON-FM (Country) 6.0 6.2
XHTZ-FM (CHR/Rhy) 6.2 5.6
KFMB-AM (Full Serv) 6.1 46
KIFM-FM (NAC) 27 44
KFSD-FM (Classical) 3.7 4.2
KSDO-AM (News/Talk) 4.6 4.2
KBZT-FM (Oldies) 44 41
KFMB-FM (Hot AC) 41 40
KKLQ-FM (CHR/Pop) 33 36
KHTS-FM (CHR/Rhy) 1.5 33
XTRA-FM (Altemative) 42 29
KPLN-FM (CI. Hits) 23 28
KGB-FM (CI. Rock) 28 27
KIOZ-FM (Rock) 32 27
KPOP-AM (Nostalgia) 22 25
XTRA-AM (Sports) 22 24

KFI-AM (Talk) 30 23
KKBH-FM (AC) 17 23
KOGO-AM (Talk) 16 19

XHRM-FM (Alternative) 1.8 1.6
KSPA-AM (Nostalgia) 1.0 1.3
XLTN-FM (Spanish) 13 13
KNX-AM (News) 9 141
KXST-FM (Rock AC) 10 11
XHKY-FM (Spanish)y 20 1.1
KOWF-FM (Country)* 8 10

*Switched to Classical on January 1

Ratings

Continued from Page 1

by a tenth of a point; it moved 5.2-
7.1 for a solid first-place 25-54 fin-
ish.

In Los Angeles, there were no
spectacular moves on par with
WLTW’s, but Country KZLA —
armed with mega-TV exposure
and a new music image featuring
country hits and classic country

Nassau-Suffolk

Su'96 Fa'96
WKTU-FM (CHR/Rhy) 7.0 6.2
WALK-FM (AC) 62 6.1

WXRK-FM (Altemative) 3.9 4.8
WFAN-AM (Sports) 38 41
WLTW-FM (AC) 24 40
WCBS-AM (News) 40 37
WHLI-AM (Nostalgia) 2.7 3.7
WCBS-FM (Oldies) 46 3.6
WOR-AM (Talk) 44 36
WPLJ-FM (Hot AC) 28 35
WHTZ-FM (CHR/Pop) 36 3.4
WQHT-FM (CHR/Rhy) 2.7 3.4
WBLI-FM (Hot AC) 33 33
WBZO0-FM (Oldies) 26 32
WBAB/WHFM (Rock) 32 29

WABC-AM (Talk) 37 27
WQCD-FM (NAC) 20 26
WKJY-FM (AC) 28 24
WINS-AM (News) 22 21

WGSM/WMJC (Country)1.9 2.0
WQXR-FM (Classical) 2.0 2.0
WAXQ-FM (Rock) 24 19
WDB2Z-FM (HotAC)* 18 15
WNEW-FM (Rock)** 1.8 14
WRKS-FM (Urbar/AC) 1.4 1.4
WBLS-FM (Urbar/AC) 20 1.3
WPAT-FM (Spanish) 7 13
WQEW-AM (Nostalgia) 1.4 1.3
WEZN-FM (AC) 8 12
WLUX-AM (Nostalgia) 1.3 1.2
WLIR/WLRI (Alter)™ 1.3 1.1
WSKQ-FM (Spanish) 8 11

*Was WMXV-FM until November
**Switched to Classic Rock on
January 3

“*WLIR-FM was WDRE-FM until July.

rock — did earn its best showing
in several years.

In mornings, Howard Stern’s
one-point increase catapulted
KILLSX to its best numbers since it
debuted with its young Talk for-
mat.

While things in Chicago were
fairly stable during the fall, there
was much commotion in San Di-
ego: NAC KIFM and CHR
KHTS each rose 1.8 12+ share,
while Full Service KFMB-AM
and Alternative XTRA-FM de-
clined by more than a point each.

Monmouth-0cean
WKXW-FM (Talk) SPS.Q: Fas.gg
WOBM-FM (AC) 47 48

WXRK-FM (Alternative) 6.0 4.8
WPLJ-FM (Hot AC) 49 44
WCBS-AM (News) 41 42
WKTU-FM (CHR/Rhy) 6.0 3.9
WFAN-AM (Sports) 37 38
WJLK-FM/WQNJ (AC) 48 3.8
WOBM-AM (AC) 21 38
WOR-AM (Talk) 40 36
WRDR-FM (Nostalgia) 3.1 3.3
W2ZVU-FM (Oldies)* 40 33

WAXQ-FM (Rock) 48 32
WABC-AM (Talk) 40 31
WQHT-FM (CHR/Rhy) 1.3 2.8
WJRZ-FM (AC) 19 25

WRAT-FM (Rock)** 54 25
WNEW-FM (AdultAlty 29 22
WCBS-FM (Oldies) 22 23
WLTW-FM (AC) 29 21
WQCD-FM (NAC) 1.2 21
WRKS-FM (Urban/AC) 5 2.1
WHTZ-FM (CHR/Pop) 20 14
WQXR-FM (Classical) 9 14
WDBZ-FM (HotAC)*** 1.3 1.1
WHTG-FM (Altemnative) 1.7 1.1
WPST-FM (CHR/Pop) 9 1.1
WIOQ-FM (CHR/Pop) 1.1 1.0

*Switched to Country in December
**Was WADB-FM (AC) until Septem-
ber

***Was WMXV-FM untit November

For instant Arbitron results, look up R&R Online on the World Wide Web: http://

www.rronline.com.

Format Legend
AC-Adult Contemporary, Adult Alt-Adutt Altemative, Altemative-Altemative, B/EZ-Beau-
tiful/Easy Listening, CHR/Pop-Contemporary Hit Radio/Pop, CHR/Rhy-Contemporary
Hit Radio/Rhythmic, Cl. Hits-Classic Hits, Classical-Classical, Cl. Rock-Classic Rock,
Country-Country, Full Serv-Full Service, Hot AC-Hot AC, Misc-Miscellaneous, MOR -
Middle of the Road, NAC-NewAC, News-News, Nostalgia-Nostalgia, News/Talk-News/
Talk, Oldies-Oldies, Religious-Religious, Rock-Rock, Spanish-Spanish, Sports-Sports,
Talk-Talk, Urban/AC-UrbanAdult Contemporary, Urban-Urban Contemporary, Urban/

O-Urban Oldies.

©1997 Arbitron. May not be quoted or reproduced without prior written permission from Arbitron.




Cash in on the Internet!

ant High Tech

Listeners!

Then you need Life Online Radio! Produced by CMP Media, a 25-year-old

publishing company, Life Online Radio is the only nationally-syndicated radio

magazine devoted exclusively to the Internet.This one-hour, pre-produced radio

Call today!

for more information.

Life Online Radio is hosted by Paul Schindler. This radio veteran was a
featured reviewer on the popular PBS program Computer Chronicles for six years

and recently served as Editor-at-large of WINDOWS magazine.

Life Online Radio/CMP Media, Inc. * 235 East éth Street, 5th Floor, St Paul, MN 55101 » (612) 221-2629

magazine with a tight focus takes a light-hearted
approach to excite listeners about the Net. Using
CMP’s expertise as a publisher of 16 computer
magazines, Life Online Radio is entertaining and

informative for veteran Net surfers and newbies alike.

Now available on Talk America Il every Saturday, 3:06pm
Eastern Time.Your station can receive special incentives
such as free Web pages, free computer magazine
subscriptions and free Web page links if you sign up to

take the show before February 14, 1997.

Contact David Ferdinand toll free at
(888) LOLRADIO (556-
Talk America at (800) 846-5007

7234) or

TALK AMERICA

P

Radie Network.

* Fax (612) 221-2632 » E-mail: info@lifeonlineradio.com
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® STEVE ELLIOTT has been chosen
as Regional VP for Broadcast Market-
ing Group. Most recently PD of Na-
tionwide Communications’ KVRY-FM
(now KZZP-FM)/Phoenix, Elliott will
head a new western branch office in
Phoenix.

® MICHAEL OPPENHEIMER has ris-
en from Director/Sales to VP/GM of
Gulfstar Communications’ KKTK-AM
& FM, KWTX-AM & FM, KBRQ-FM,
KCKR-FM & WACO-FM/Waco, TX.

® JEFF HILLERY has become OM for
the Amaturo Group's KSRO-AM,
KFGY-FM, KMGG-FM & KXFX-FM/
Santa Rosa, CA. He most recently
served as morning host at News/Talk
KSDO-AM/San Diego.

® WSBG-FM/Wilkes Barre-Strouds-
burg, PA PD STEVE McKAY has
been promoted to Regional PD of
parent Nassau Broadcasting Group's
northern holdings. In addition to his
WSBG programming duties, McKay
will oversee and develop program-
ming and operations at WCHY-FM,
WNNJ-FM & WSUS-FM/Newton-
Sussex, NJ.

® MATTHEW CONNOR has been
appointed Director/Engineering of
Chancellor Broadcasting’s seven-
station Minneapolis group: KTCJ-
AM, KEEY-AM & FM, KDWB-FM,
KQQL-FM, KTCZ-FM & WBOB-FM.
Connor most recently served in a

similar post with Colfax Communi- .

cations; KQQL and WBOB were re-
cently purchased from Colfax by

Biwms -

WFXQ/Chase City, VA after-
noon host Blackjack Elliot, wife
Julie, son Carson James, Decem-
ber 28.

WNUA/Chicago PD Tom Mill-
er, wife Sabena, daughter Lucia
Helena, December 23.

KLSY/Seattle PD Bobby Ir-
win, wife Kris, daughter Kathryn
Carole, December 22.

KBAC/Santa Fe, NMmomings
Sam Ferrara, wife Amy, son
Julian Anthony, December 21.

Former A&M/Nashville Promo
Coordinator Don DeMumbrum,
wife Carol, son Dylan James, De-
cember 9.

Manmiaces
KBAC/Santa Fe, NM Opera-

tions Dir. Ira Gordon to Sukey Wil-
liams, December 21.

Singer-songwriter Townes Van
Zandt, 52, January 1,

KGNC-FMWAmarillo MD/air tal-
ent Patrick Clark’s sister, Debra
“Pinky” McClure, December 29.

RCA VP/Corporate Publicity
Marilyn Lipsius, 54, December
27,

WOVK/Wheeling, WV MD/air
talent Bill Berg's father, Decem-
ber 17.

Chancellor with final approval ex-
pected sometime in February.

® AL KASHA has
been named to the
newly created
President/Music
| Division position
at MTM Entertain-
ment Inc. Kasha
joined the compa-
ny in January
1996 as a music
division consult-
ant; the division
supplies music for
MTM and the
Family Channel programming.

Kasha

® ALLI TRUCH and SUZANNE
BENDER have been elevated from Sr.
Director/Creative Services to VP/Cre-
ative Services and from Manager/Cre-

Bender

Truch

NEWSBREAKERS.

PROS ON

THE LOOSE

Bob “The Godfather” Galli—
Afternoons KHYL/Sacramento
(916) 481-9575

W.R. Milford lll — News anchor
WQIK-FM/Jacksonville (904) 777-
2524

Susan Scharf — VP Robert
Michelson Inc. (212) 580-4809

Jim Vvalle — OM/MD WHUD/
Newburgh-Poughkeepsie, NY
(914) 225-6918

Steve Wayne — Aftemoons
WZYP/Muntsville, AL (205) 461-
1909

ative Administration to Director/Cre-
ative Administration, respectively, for
Elektra Entertainment Group.

® ALEXANDRA BEEMAN has been
elevated from Di- pzmm =

rector/Marketing
to Sr. Director/
Marketing at
Sony Music Vid-
eo (SMV) and
Sony Wonder.
Additionally,
C HUCK
NANKIVELL has
been promoted to
Associate Direc-
tor/Marketing;
ELISA PEIMER

Beeman

has been upped to Associate Director/
Production; DEBORAH STRAFELLA
has risen to Associate Director/Public
Relations; and DEBBIE LAWRENCE
has ascended to the Product Manager
post at SMV & Sony Wonder.

Nankivell and Peimer previously
served as Product Managers; Strafelta
formerly served as Manager/Public Re-
lations; and Lawrence had most recent-
ly been Associate Director/Production.

Lastly, JANET STAMPLER has ris-
en from Coordinator/Creative Audio &
Publicity to Manager/Creative Audio
at Sony Wonder.

~ National Radio

® CSR MEDIA will release three new
syndicated formats targeted at small-
and medium-market radio stations
this spring. “Express” and “Express
Gold" — mainstream CHR-based —
and “DancePower,” which is gold-
heavy Rhythmic CHR-oriented, are
offered to radio stations as complete
programming packages that include
a full-format library on CD, weekly
updates, hourly music logs, and con-
sultancy services. For further infor-
mation, call Chris Reed at (303) 420-
7106, ext. 270.

® JIM LONG has launched OneMusic,
a music service company that will of-
fer music for license to feature films,
television shows, and radio, among
other industries. BOB JENKINS will
serve as President and DAMON

Changes

AC: Westwood One 70s format
parttimer Zack Taylor adds simi-
lar duties at KIBB/Los Angeles ...
KFMA/Tucson air personality Ted
Stryker joins KYSR/Los Angeles
for swings, using the name Tom-
my Sanders ... KEZK/St. Louis
morning man Ed Goodman signs
a multiyear contract extension ...
WQAL/Cleveland Production Dir.
Steve Brown adds MD duties ...
KIMN-FM/Denver night jock Jeff
Cruise joins WPLJ/New York as
“Saturday Night At The *70s” host
and for swings ... WHUD/New-
burgh-Poughkeepsie, NY midday
host Tom Furci rises to MD/APD,
assuming MD duties formerly held
by 25-year station vet Jim Valle,
who departs. Meanwhile, at near-
by WDAQ/Danbury, CT, PM driv-
er Kelly Nash adds MD stripes as
Ryan Carrington departs.

Adult Alternative: WIBX/Ft. My-
ers interim PD Kurt Schriner be-
comes APD as Stephanie Brad-
ford becomes PD ... KGRS/Burl-
ington, IA nighttimer Bailey 7 joins
KKDM/Des Moines for the 9am-
noon shift.

Alternative: Here’s the new line-
up at WEJE/Ft. Wayne: Susan Har-
ley shifts from overnights to mid-
days, replacing Jamie Marchiori,
who segues to afternoons. Swinger
Tish Liddell moves up to over-
nights.

Classic Hits: Malone joins
KRRW/Dallas for middays, replac-
ing Pamela Steele.

Classical: Bill Eisenhamer is the
new Chief Engineer of KFSD-FM/
San Diego, which is set to drop
Classical for an undisclosed format
this week.

CHR: WNCI/Columbus swinger
Joe “Conan” Harrison takes the
morning show producer slot ...
WZNY/Augusta, GA News Direc-
tor Dana Lynn Mclntyre exits for
aTV gig ... WDJX/Louisville Pro-
motion Dir. Cindy Calvert departs
... Former WKXJ-FM/Chattanooga
APD/MD/afternoons Chad Elliot
joins WKBQ-FM/St. Louis for
nights ...Longtime WSPK/Pough-
keepsie, NY morning driver Mark
Bolger exits as PD Stew Schantz
steps in for mornings ... KHTQ/
Spokane appoints parttimer Brian
Scott Promotions Dir. ... XHTZ-
FM (Z290)/San Diego overnighter
Eddie Lane takes nights at KFFM/
Yakima, WA ... Former KEZM/
Lake Charles, LA PD/morning
driver Chris “Super” Cooper is
the new morning driver at KCMT/
Susanville, CA.

Country: Bill Plegue is named
Exec. Producer of WWWW-FM
(W4)/Detroit’s morning show ...
Former KHOM/New Orleans
morning host Bill Dutrey joins
crosstown WNOE for middays, re-
placing Shawn Michaels ... Jamie
Michaels moves from WHOK/Co-
lumbus to crosstown WCOL for
overnights.

NAC: Peter Morleylands atWJJJ/
Pittsburgh as Production Dir./Imag-
ing Asst. He’ll also serve as Pro-
duction Dir. of sister Country
WDSY-FM.

News/Talk: Paul Vandenburgh
joins WROW-AM/Albany for
mornings. Meanwhile at crosstown
WGY, Joe Gallagher returns as
weekend morning host.

Rock: Tawn Mastrey joins Bill
Prescott in mornings at KUFO/
Portland ... KLFX/Killeen, TX Pro-
motions Dir./mornings Jenny
Chase exits. Middayer Eric Rains
is named as her replacement ...
WWWV/Charlottesville, VA part-
timer Kurt Foster is upped to late-
nights ... WCIZ/Watertown, NY
moves to a new frequency (93.5)
and building: 134 Mullin St., Wa-
tertown, NY 13601. Phone: (315)
788-0790, fax (315) 788-4379.

Urban: Silas “‘Si-Man” Alex-
ander joins WVEE-FM (V-103)/
Atlanta for midday duties ...
WHNR-AM (Lucky 13)/Lakeland-
Winter Haven, FL APD/MD Kelly
Karson rises to PD/MD.

Records: John Esposito rises to
the newly created Sr. VP post at
PolyGram Catalogue Develop-
ment Group.

Industry: The Harry Fox Agency
appoints Charles Sanders VP/Le-
gal, Maureen O’Keeffe VP/PR,
and Diane Crafford VP/Human
Resources, Administration ... M
[Tech] has moved to 21250 Haw-
thorne Blvd., Suite 550, Torrance,
CA 90503. Phone (310) 792-6060;
fax (310) 792-6077 ... Stopwatch
Entertainment Network has relocat-
ed to 1522-C Cloverfield Blvd.,
Santa Monica, CA 90404. Phone
(800) 332-0600, fax (310) 264-
7201.

DANIELSON wilitake the COO post.
Jenkins most recently served as Ex-
ecutive VP/Managing Director of
FirstCom/Jim Long Companies;
Danieison formerly held the VP/Ex-
ecutive Producer post at Sony New
Technologies Inc. The company will
begin formal sales operations on
March 1 with its headquarters in
Nashville. Branch offices will be lo-
cated in Los Angeles, New York, Dal-
las, and London; (615) 242-4452.

® ELLEN HANCOCK has been se-
lected as the keynote speaker at the
1997 NAB MultiMedia World Confer-
ence in Las Vegas. Hancock is Exec.
VP/Research & Development and
Chief Technology Officer for Apple
Computer Inc. Hancock’s address will
take place April 8 between 9-10am
PT at the Sands Expo Center. For fur-
ther information on NAB '97, access
its World Wide Web site at http:/
www.nab.org. or call (202) 429-
5479.
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NATIONAL
RADIO §
FORMATS

ABC RADIO NETWORKS
Robhert Hall @ (214) 991-9200

MR-35 — Cary Pall

BIG HEAD TODD & THE MONSTERS Resignation ..
FOUNTAINS OF WAYNE Radiation Vibe

MOBY That's When | Reach For My Revolver
PRESIDENTS OF THE UNITED STATES ... Volcano

R I SR SR R NS S8

BROADCAST PROGRAMMIN
Walter Powers e (800) 426-9082

R

CHR — J.J. Cook

AMBER Colour Of Love
COUNTING CROWS A Long December
JOHN MELLENCAMP Just Another Day

Hot AC — J.J. Caok
DONNA LEWIS Without Love
JOHN MELLENCAMP Just Another Day

Digital Soft AC — Mike Bettelli
BARRY MANILOW Bluer Than Blue

Digital AC Mix — Mike Bettetli
MADONNA Don't Cry For Me Argentina

Alternative — Leslie Cohan
PORNO FOR PYROS 100 Ways
SUBLIME Santeria

e

JONES SATELLITE NETWORKS
Phii Barry ® (303) 784-8700

M A

Adult Hit Radio — JJ McKay
COUNTING CROWS A Long December

Rock Alternative — Bryan Schock
PAULA COLE Where Have All The Cowboys Gone
COUNTING CROWS A Long December

SHERYL CROW Everyday Is A Winding Road
LUSCIOUS JACKSON Naked Eye

POE Hello

SMASHING PUMPKINS Thirty-Three

SUBLIME Santeria

Ty, o TR
" &

WESTWOOD ONE NETWORKS
Charlle Cook e (805) 294-9000

Bright AC — Bill Michaels
CARDIGANS Lovefool

Soft AC — Andy Fuller
KENNY LOGGINS For The First Time

Adult Rock ‘N’ Roll — Jeff Gonzer
TOM PETTY & THE HEARTBREAKERS Change The .
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In the first week of 1997, guess how many people
are already listening to us?

31,069,500
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The New Single And Video From The Self-Titled Album Now Approaching Platinum
Featuring The #1 Alternative Radio & Video Hit “What 1 Got”

First Week Airplay:

KNDD KCXX KNRX WKRL WDOX WAVF KXPK
XHRM WNNX WRAX WNFZ WNTX WARQ WXKR
XTRA KOME KNNC WHMP KQRX WSTZ KMBY
KEGE WZRH KXTE KICT Y97 wiQB KHBG
WENZ KKND wBZU WKRO KJEE WCPR WJBX
KTCL WMRQ WEQX WWDX WPGU KWHL
WOXY WNVE KDEO KNRQ WWBR KWBR
WAQZ WRLG KMYZ WDST WwWWDC WGLF
WLUM WHTG KFMA WOSC WYNF WSFM
KLZR WPBZ KTEG WGRG WRRV WXRV
And More!!

#3 Most Added @ Alternative Radio!!
#3 Most Added @ Adult Alternative!!
#7 Most Added @ Active Rock!!
83,000 SoundScanned This Week!!
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©1997 MCA Records, Inc

BRARC TV Ve
Sy &
- .." MCA GASOLINE ALLEY  Produced by Paul Leary Management: Jon Phillips & Jason Westfall Get AMPed: http://www.mcarecords.com
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MANAGEMENT

Overcoming The 15 Biggest
Mistakes That Managers Make

ne of the easiest ways to manage without making mis-

takes is to do nothing. Then, one could gather, nothing
would go wrong. The other side of the argument then could be
nothing went right because nothing happened.

It’s certainly clear that in this era
of “consolidation,” those who will
survive the cut will be the doers.
They’ll be the ones who take chanc-
es — and maybe make some mis-
takes — but, of course, they’ll have
more successes than mistakes.

To reduce your potential errors,
here’s a list of the 15 most common
mistakes that managers make — and
how to correct them — which will
give you a leg up on the competi-
tion:

‘Mistake No. 1

Failure to hold people account-
able for their actions. Of paramount
importance is the manager’s recog-
nition that the end result is the sum
of all the parts. If each team player
is held personally responsible for his
or her projected contribution to the
overall team, you establish the foun-
dation for a successful profit center.

Mistake No. 2

Inability to make sound and
timely decisions. Although many
managers get paralyzed into inactiv-
ity by the fear of making a mistake,
one needs to remember that the num-
ber of mistakes has some direct cor-
relation to the total number of deci-
sions made. The only way to be flaw-
less is to not make any decisions.

Mistake No. 3

Being unwilling to delegate.
Managers aren’t judged for the work
they do, but for the results achieved
under their supervision. In order to
achieve great results, work and au-
tonomy need to be delegated. For the
manager to do the job himself or
herself — because that way it’ll be
done the right way — is simply in-
efficient in the long run.

~ Mistake No. 4

Expecting subordinates to be as
committed to excellence as the
manager was when he or she was
in those positions. You’re a manag-
er now because of how well you did
when you were in your last position.
If everyone was as committed as you
were, the competition for your
present position would be much
more fierce.

Mistake No.5
Failure to continually raise the
bar. It’s human nature for employ-
ees to take the path of least resis-
tance — to do just enough to get
by. If the manager fails to continu-
ally increase expectations, perfor-
mance levels will never increase.

Thinking that all people are
motivated the same way (and by
the same things). Just as personal-
ities are different, so are motiva-
tions. The manager needs to deter-
mine what each person’s hot button
is, then keep on hitting it.

Inability to keep morale and
energy at high levels. When com-
ing to work becomes something
people look forward to doing, work-

er output increases. You have to set
the stage for making it fun.

Insisting that the team be ‘‘good
radio people” instead of “good
business people.” In a world of
consolidation, doing radio right is
no longer enough. We can’t be in
radio (which just happens to be a
business), it’s got to be a business
(which just happens to be radio).
" Mistake No.9

Willingness to settle for average
performance. The best ways to
keep this cancer out of your station
are:

* Set a high standard of perfor-
mance for your station.

* Never accept the present system
or method as the best or only way.

* Encourage the team to better
your system.

« Help people to set goals for
themselves.

~ Mistake No. 10

Trying to be liked rather than
respected. Although it’s human na-
ture to want to be liked — and man-
agers are no exception — it’s a
waste of time when it comes to get-
ting the job done. When you put an
emphasis on friendship, you have
to demand respect. If you place

By Irwin Pollack

more emphasis on being respected,
it’s easier to command respect.

~ Mistake No. 11

Failure to treat employees as in-
dividuals. When we treat business
managers, salespeople —even air tal-
ent — as machines instead of people,
we lose. Let’s face it. No one wants to
be treated as if he or she were a num-
ber. They want to retain their own
unique, individual identity.

Mistake No. 12

Not communicating in a specif-
ic, measurable, and time-bound
fashion. Lack of communication,
vague instructions, misinterpreta-
tion, etc. slows down an organiza-
tion. Mistakes happen. Confusion
and contradictions cause finger-
pointing. When specific instruc-
tions are given — and the receiver
repeats what he or she understands
these instructions to be — everyone
understands the expectations.

When it’s measurable, the “black
and white” interpretation eliminates
using any shades of gray or “opin-
ions” for evaluation.

Finally, when there’s a date or
time for when a project needs to be
completed, everyone understands
what’s expected.

Mistake No. 13

Failure to keep good records.
You’re in a powerful position when
you have notes from a meeting or a
phone call, copies of memos, or his-
torical information — it’s docu-
mentable proof regarding an event
that happened. Most important: The
person who appears to be more or-
ganized tends to be looked upon
most favorably.

. Mistake No. 14

Forgetting that the manage-
ment job requires getting things
done through people. Most people
would agree that if you catch some-
one a fish, you feed them a meal,
but if you teach them to fish, you
feed them for a lifetime. The habits
and skills that you help people cre-
ate as part of their culture build the
long-term equity in their abilities.
It’s those abilities that pay off in the
long run.

Mistake No, 15
Forgetting to train your re-
placement. At promotion time, the

¢ January 2 (through March 26)
— Winter ‘97 Arbitron.

e January 26 — Super Bowl
XXXI. New Orieans Superdome.

e January 27 — American Mu-
sicAwards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

¢ February 6-9— RAB '97 Mkig.
Leadership Conference & Exec,
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

* February 21-22 — Dan
O’Day’s PD Grad School. Summit
Hotel Bel-Air, Los Angeles; (310)
476-8111,

* February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777.

* February 27-March 1 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC; (202)
783-3822.

* March 5-8 — 28th Country Ra-
dio Seminar. Opryland Hotel, Nash-
ville; (615) 327-4487.

* March 8-11 — 39th Annual
NARM Convention. Ortando Wortd
Center; (609) 596-2221 .

¢ March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

* March 27 — NABOB 13th An-
nual Communications Awards Din-
ner. Sheraton Washington Hotel;
(202) 463-8970.

* March 27 (through June 18)
— Spring Arbitron

* April 4-7 — Broadcast Educa-
tionAssn. 42ndAnnual Convention
“‘Reinventing Electronic Media:
Multimedia in the New Millennium.”
Las Vegas Convention Center;
(202) 429-5354.

* April 5-10 —NAB'97. Las Ve-
gas Convention Center; (202) 775-
4970.

¢ April 5-10 — NAB Multimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970,

* April 23 — Academy of Coun-
try MusicAwards. Universal Amphi-
theatre, Los Angeles; (213) 462-
2351.

* April 30-May 2 — Radio Only
Management Conference. Phoeni-
cian Hotel, Scottsdale, AZ; (609)
424-6800.

* May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (708) 296-0200.

*June 4-7 — PROMAX Con-
vention. Chicago Navy Pier; (310)
788-7600.

*June 11-14 — 46th Annual
AWRT Convention. Adoiphus Ho-
tel, Dallas; (818) 783-7886.

*June 16-22 — international
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

¢ June 26 (through September
7) — Summer Arbitron.

* July 8 — Major League Base-
ball All-Star Game. Jacobs Field,
Cleveland.

¢ July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

most-qualified doesn’t always get
the job. If leaving would create a
gap in your current station’s man-
agement structure, no company
would want the “‘exposure” of a ra-
dio station or department that
doesn’t have a leader at the helm.
Therefore, you may not get the

job! Most important: People at

your station should always be in
school for the next level above
them. This creates an ongoing
learning environment.

Irwin Pollack
is President of
New Hampshire- B
based Radio
Sales Intelli-
gence. He con-
sults radio sta-
tions and broad-
cast groups, and
can be reached
at (603) 598-
9300.
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Hit the mark

* Interactive television ¢ Direct mail o Interactive
* Telemarketing » Customized prepaid phone systems
« Database management phone cards * Interactive

* Country Call su direct mait

Find Out Why America’s
Top Broadcasters
Use Impact
Whatever it takes to hit the mark!
1-800-3IMPACT




Mark Kassof & Co. delivers
the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays
the most music? Which one plays the best music? Which
station is your favorite? Every research company uses
questions like these. We do, too.

PAST

But at Mark Kassof & Co.,
that’s only the beginning...

WBBB +

WEEE +

MARK KASSOF & CO. oo A -
GOES BEYOND THE VBN \\\ WFFF +
BASICS... TARGET SEGMENT @)

WCCC +

We specialize in the application |
of powerful, advanced MULTI- |
VARIATE ANALYSIS tools to

TODAY

“Multi-Dimensional
Scaling is a powerful
positioning tool”

real-world radio situations like
yours. Multi-Variate Analysis
looks at the pattern of listeners’
responses to many questions — not any one or two — to
provide a clearer picture of your station, competitors,
listeners. The result? Focused, actionable strategies that
WIN in today’s competitive, fragmented radio markets.

POWERFUL RESEARCH + PERSONAL SERVICE
= SUCCESS STRATEGIES

Statistics alone (no matter how advanced) never helped
any station. Success requires the application of research
into easy-to-understand, actionable

~ strategies. Mark Kassof is uniquely
qualified to apply powerful Multi-
Variate Analysis tools to radio.

He has solid research credentials —
an M.B.A. in Marketing and years of
experience applying it. And he has

B more — over ten years at stations as a
programmer, researcher and air talent.
Radio isn’t an “academic exercise” to
him...he’s been there.

Mark Kassof’s research and radio expertise means we give
your station much more than statistics...

v’ It means we deliver our
findings and analysis in
a clear, graphic, easy-
to-understand way.

X" __ CLASSIC CORE
ROCKERS R

oww
UVELES |

INFC-MANIACS

=i s
= POP
—— -/ HIPSTERS

“Cluster Analysis
pinpoints meaningful
targets for your station”

v It means we work
with you to turn
research into a
decisive “plan of action”
customized to your
station and focused on
your market situation.

HOT COUNTRY
JUNKIES

v’ It means we are “on your team” exclusively in your
market for a full year...to answer questions and
provide additional input based on the research.

Most importantly, this combination of powerful research
and personal service R
WORKS for our clients’
success! In fact, Mark
Kassof & Co. has applied

advanced research and < o
pR
has helped develop L ~*
winning strategies for \ R
. GET SEGMENT
some of the biggest \!m?\ Uy,
successes in North A AN
. . g %Y,
American radio. § % %
3 %)
S 2 CN
%
z

Get the competitive edge [
of Mark Kassof & Co.’s
powerful, advanced

“Multiple Discriminant

, Mapping determines your
research. Call us at: station’s optimum
313-662-5700 Stationality”

MARK KASSOF & CO.

PIRLE IR i

SUCCESS STRATEGIES FOR RADIO
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THE AGENGY POINT OF VIEW

R i

SALES

The ‘Other’ Side Of Radio Sales

his interview with Kim

ber Sterling of Winkler Mc-

Manus is another in a series designed to enlighten ra-

dio sales professionals abou

t the “other side” of the radio

selling process. It was conducted by Bryan Farrish, Pub-
lisher of the e-mail newsletter RADIO-MEDIA.

Bryan Farrish: Give us a gener-
al description of vour agencv.

Kimber Sterling: Winkler Mc-
Manus is a full-service ad agency
located in San Francisco. Our mis-
sion is to help in the branding of
technology products. We number 60)
people, who work on the foltowing
accounts: Sony ITA (PC by Sony,
displays, peripherals), HP Supplies,
Ascend (inter-networking hard-
ware), Cybermedia (software). EI-
DOs Interactive (gaming soft-
ware), and others.

BF: How involved are you with
radio?

KS: We've done very little radio
recently. We do. however. expect to
do more in the next year. We've
placed quite a bit of other consumer
media this year (spot/network TV,
outdoor, consumer print) for a num-
ber of products.

BF: Do some of vour brands fir
well with radio?

Media Audit.
Adults Who Plan

' Media Audit $ale$ Factoid

ere’s another sales fact from the resources of The

For A Vehicle In The Next 12 Months

Radio is most efficient at reaching potential new vehicle purchasers
who are heavy consumers of the following media:

% Reached

KS: Here’s my thinking on the
radio ““fit” issue. Products “fit” that:
1) Target a demographic readily
reached via one or more radio for-
mats. Example: Upscale profession-
als are pretty well reached via news
formats during typical “drive” peri-
ods.

2) Don’t require visual identifi-
cation/demonstration. If' the product
does require visuals, then radio is
used as a “‘reminder,” after the TV,
print, or outdoor occurs.

3) Can be identified with unusu-
ally high product sales or opportu-
nities within radio — which is the
same as any other spot mediun.

Many of our products meet
these criteria to varying degrees.
The Sony PC. Cybermedia. and
HP could all be radio accounts.
Probably not EIDOs. though, be-
cause the visuals of the game are
too critical.

BF: Should radio concern ii-

To Spend $15,000
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Source: The Media Audit 60-market compilation, Jan.-Aug. '96. Sample size:
66,023. For further details, contact Phillip Beswick at (800) 324-9921.

self with selling against other
media, or against itself?

KS: Both. Most of the day-lo-day
dollar fights are going 1o be with
other radio stations. Radio has little
say in changing a media planner’s
or client’s mind about broad media
selections. (That is, by the time the
sales rep finds out about the buy, or
sees the TV ad.) But there is room
for a high level radio educational
effort, touting the benefits and suc-
cesses of the medium (e.g., the
Magazine Publishers Associa-
tion’s [MPA] support of magazine
advertising.)

BF: What are your feelings on
radio’s consolidation?

KS: I’'m not too concerned about
it. I radio becomes too monopolis-
tic, and if it significantly increases
its rate structure, then advertisers
will move to other media. The rates
will then come back down. 1 don’t
think radio can price itself unreason-
ably high, since it would lose much
of the advertising that isn’t part of
its core retail business.

BF: Tell us about any experienc-
es you’ve had with reps.

KS: Very little. I'm almost never
solicited directly by radio reps. Even
when I was at Hal Riney (where I
was buying a ton of radio),  was not
solicited much.

BF: What is your prediction for
Internet radio? Do you have any
interest in learning about station
web sites, banner ads, or Internet
radio capabilities ?

KS: Internet radio seems a long
way off to me.As a consumer, [ have
a hard time thinking of what radio
content there is out there that I want,
but that [ don’t have access to with
local stations.

And as an advertiser, I have a hard
time figuring out how Internet ra-
dio will ever make sense. compared
to the much lower CPMs that are
available via traditional broadcast.
I guess 10 or more years from now,
Internet radio could compete with
broadcast, if a central server were
running our entire homes (our TVs,
CD players, radios, etc.) But even
then, what would we listen to in our
cars?

Regarding web sites. | see these
as being useful only if a given sta-
tion has succeeded in developing a
relationship with its listeners via these
new channels. (I don’t think that
many have, however. Maybe ESPN
or CNN on the TV side have.)

If it’s just something the station
is doing to be cool. and if it’s not
used much by listeners, then it’s not
very interesting for advertisers.

BF: Finally, what must individu-
al stations do to increase a station's
share of agencv-derived sales inside
of a given market?

KS: This comes down to making
sure that the buyers understand the
station’s format, listenership. rat-
ings, etc. Very few media planners
will have much influence over a
media buyer’s decision to buy Sta-
tion A over Station B. within a giv-
en market.

AD EXECS’ ANSWERS

Why Doesn’t National Radio
Get The Respect It Deserves?

ryan Farrish recently asked ad execs, ‘What is it about
radio that makes it so unattractive as a national medi-
um?” Here are selected responses:

“I wouldn't say radio is ‘so unattractive’ to national advertisers. There’s
really no question, though, that TV and print are more sexy. How often do
yOu see an agency or creative person showing a radio ‘creative reel’ in a
new business pitch or in their portfolios? My experience is NEVER. Radio
creative is hard to do well and easy to do poorly. That does make it harder
for agencies and clients to get excited about it. And it makes it a little
harder for the media department to recommend it.”

— Kimber Sterling

“National radio’s problem is two-fold. From a creative standpoint, it is
our only non-visual medium. We know people learn — or take in informa-
tion — much more readily by sight than by sound. ‘A picture is worth a
thousand words,’ as the saying goes.

“From a communications perspective, radio’s fragmented audiences
limit the short-term audience accumulation potential — unless big sacri-
fices are made in the frequency that one can achieve. Radio compares to
cable in this regard, but again, without the visual. Perhaps radio owners
shouid focus on how radio can be made to ‘iook’ good in a copywriter’s
reel or portfolio.”

— Abbott Wool, Abbott Wool Media/Marketing, LLC,
awool@awool.com

“Anyone who thinks radio is non-visuai should listen to Stan Freberg’s
‘Maraschino Cherry’ routine. In addition to being a very clever and funny
bit, it also points out how visual radio really can be.”

— Peter Mokover, Spectrum Research

“l would hardly call radio an ‘unattractive’ medium. They say a picture
says a thousand words, but all it takes is a flick of the remote control, or a
quick turn of the page, to miss an advertiser's message entirely. How
many people honestly channel-surf while listening to the radio? And with
relatively low CPPs, you can achieve much greater frequency than you
ever could with TV or print.

“Also, | think it's a mistake to talk about radio in ‘national’ terms, when
one of the key advantages of radio has always been its ability to reflect
particular traits of a market.”

— Peter Matthews

“Radio is fragmented and fraught with unquantifiable differences. Al-
though 10 stations may call themselves ‘Urban Contemporary,’ and al-
though all of them may pull satisfactory cumes in the target demo, a spot
in moming drive on each station is still running in 70 different editorial
environments! Television, on the other hand, has less regional personality
and less unpredictable quirkiness. 'Seinfeld’ is ‘Seinfeld,” whether it's in
Little Rock or in Butte.

“Buying radio is more challenging because it is a wild tangle of formats,
ratings, rate cards, and discount structures. Radio salesmen are also more
likely to cave in on their rate cards, so a buyer is always suspicious that if
he'd just waited a day or two longer, he could have cut his buy's CPP by
another 10% or so0.

“Add it up: Confusion, contradictory format jargon, soft rate cards, etc.,
and it's a wonder anyone buys any radio at ali. Despite all this, however,
it's still more cost-efficient than television.”

— Patrick Wallace, President, Marketing Power & Light Inc.

BF: Secondly, what must individ-
wal stations do to increase radio’s
total share bevond 7%?

KS: This is not a goal of adver-
tisers. Advertisers worry about sell-
ing products and about crafting a
brand image. Radio. like everything
else. needs to be more accountable.
Proving that radio advertising works
for a broad range of advertisers, us-
ing a broad range of objectives (DR.
awareness, etc.) would surely help.

Again, it's a matter of educating
the buying/advertising public on the
virtues of radio, a la the MPA.

To subscribe to Radio-Media, send

Salespeople
On The Move

* Dan Barron is promoted
from LSM to GSM at Barnstable
Broadcasting’s WSRR-FM/Mem-
phis.

* Tamela Favelo is named
Sates Mgr. at KOSR-AM & KEZO-
FM/Omaha. She comes from the
Business Unit Dir./Regional Sales
Mgr. post at First Data InfoSource

* Sean Tietjen rises from AE
to Sates Mgr. for ABC Satellite
Services and Keystone Ven-
tures, a sales arm of ABC Radio

an e-mail request to radio- Networks.
media@adsong.com
— E s omE i RARE B BN s T tEER § T



SCREEN SCENE

Radio Goes To The Movies

Movie openings can make for great promotion ideas. And the
time to create a promotion based around a forthcoming re-
lease is now. R&R will detail some of the major movies set to be
released in the coming months. For information on creating a pro-
motion for a specific movie, call the studio’s regional/field repre-
sentative for your market. Check out movies opening this week and

— Kevin Spacey makes his direc-
torial debut with this dark and un-
usual mix of comedy and drama.
Matt Dillon, Faye Dunaway, and
Gary Sinise star in this thriller
about a group of bank robbers and
their hostages.

Beverly Hills Ninja (TriStar)
— Chris Farley, believing he is
the Great White Ninja, ventures to
Beverly Hills to save a mysterious
beauty (Nicollette Sheridan) in
an outrageous clash of culture and
body parts.

24

Prefontaine (Hollywood Pic-
tures) — The true story of Steve
Prefontaine (Jared Leto), the
maverick long-distance runner
who died in a car accident. Ed
O’Neill, Amy Locane, and Lind-
say Crouse co-star.

Shadow Conspiracy (Holly
wood/Cinergi) — This thriller
stars Charlie Sheen as a presiden-
tial advisor who becomes the tar-
get of a professional killer. Linda
Hamilton plays his former girl-
friend, the only person he can trust.

Absolute Power (Columbia)
— In William Goldman’s screen-
play, Clint Eastwood plays a ca-
reer thief who witnesses a murder
and subsequent cover-up that in-
volves the U.S. President (Gene
Hackman). Ed Harris, Scott
Glenn, and Judy Davis co-star.

The Pest (TriStar) — John Le-
guizamo plays the titular role of
a Miami con man whose wit and
wiles allow him to don whatever
personality that will save his skin
— especially after he accepts
$50,000 to be a human target. Jef-
frey Jones and Edoardo Balleri-
ni co-star.

Fools Rush In (Columbia) — A
romantic comedy about a straight-
laced corporate type (Matthew Per-
ry) and a fiery Mexican American
(Salma Hayek) whose single night
of passion takes them on a path they
didn’t expect.

That Darn Cat (Walt Disney
Pictures) — Christina Ricci, Doug
E. Doug,and Michael McKean co-
star in the remake of this Disney
classic about a teen whose tomcat
delivers an important clue to a kid-
napping.

Vegas Vacation (Warner Bros.)
— Chevy Chase and Beverly
D’Angelo return as the Griswold

fated vacation: This time it’s Las
Vegas

Grosse Pointe Blank (Holly-
wood/Caravan Pictures) — John
Cusack plays a professional assas-
sin who returns home for his 10-year
high school reunion, where he plans
to reunite with the girl he left be-
hind (Minnie Driver) and perform
one last “hit.”

Rosewood (Warner Bros.) —
John Singleton co-wrote and di-
rects this tale of an early 1920s Flor-
ida black community that falls apart
when a woman from an all-white
neighboring town falsely claims that
she was assaulted by a black man.
Jon Voight and Ving Rhames are
among the ensemble cast.

Fe "Iﬁ/
Booty Call (Columbia) — Viv-
ica Fox, Jamie Foxx, Tommy
Davidson, and Tamia Jones play
two couples grappling with the dif-
ference between lust and love

Donnie Brasco (TriStar/Manda-
lay Entertainment) — Johnny
Depp plays an FBI agent/mob in-
filtrator who becomes torn between
his commitment to his job and fam-
ily and the increasingly violent and
seductive demands of his new iden-
tity. Al Pacino plays the mob veter-
an who becomes his mentor.

Hard Eight (Goldwyn Enter-
tainment) — Gwyneth Paltrow,
Philip Baker Hall, and Samuel L.
Jackson co-star in this tale about a
gambler whose friendship with a
young man is threatened by a dark
secret in his past

Jungle To Jungle (Walt Disney)
— Before successful commodities
trader Tim Allen can marry Lolita
Davidovich, he must finalize his
divorce with JoBeth Williams,
who happens to live in the Amazon
jungle. He goes, only to find he has
a son (Sam Huntington), who’s
been raised by tribesmen. When he
takes his son back to his jungle —
New York — chaos ensues.

Wide Awake (Miramax) — De-
nis Leary, Dana Delaney, Robert
Loggia, and Rosie O’Donnell are
among the people Joseph Cross
encounters during his mission to
find God and make sure his beloved,
recently deceased grandfather is in

vino and Jeremy Northam star in
this thriller about a brilliant scien-
tist and her department health offi-

cial hubby, who — after saving New .

York City from a budding infectious
disease that killed dozens of people
two years ago — must now deal
with the effects of their genetic en-
gineering genius.

Selena (Warner Bros.) — Jen-
nifer Lopez portrays the singer
whose tragic death cut short a ca-
reer that transcended the Tejano
scene and launched her into main-

Cats Don’t Dance (Warmner Bros.)
— Natalie Cole, Scott Bakula, Jas-
mine Guy, and Don Knotts are
among the stars lending their voices
to the animated tale of an idealistic
cat who comes to Hollywood to
make his fortune. Randy Newman
wrote the film’s music.

The Devil’s Own (Columbia) —
NY police officer Harrison Ford
welcomes young Irish houseguest
Brad Pitt, not realizing he has a
violent purpose for coming to
America.

Chasing Amy (Miramax) —
The final installment in writer-direc-
tor’s Kevin Smith’s New Jersey tril-
ogy (“Clerks” and “Mallrats” were
the others) centers on two friends
who’re enjoying success as creators
of the cult comic book “Bluntman
& Chronic” and the problems that
arise when they meet a fellow —
female — artist.

Bliss (Triumph Films) — After
Craig Sheffer discovers wife Sher-
yl Lee has been seeing unconven-
tional sex therapist Terence Stamp,
he learns unexpected truths about
his life.

Double Team (Columbia/Man-
dalay) — Jean-Claude Van
Damme plays a counter-terrorist,
and Dennis Rodman portrays a
free-spirited weapons specialist.

The Sixth Man (Touchstone)
— Just as college basketball star
Antoine Tyler (Kadeem Hardi-
son) is about to realize his dream
of making it to the NCAA Cham-
pionships, he dies, leaving his
brother (Marlon Wayans) to take
his place. Wayans loses his drive
until Antoine’s ghost appears to
cheer him on to win.

Kissed (Goldwyn Entertainment)
— Childhood fantasies and experi-
ences, as well as her initiation into
the world of undertakers, all fuel
Molly Parker’s fascination. A fate-
ful meeting with a young medical
student (Peter Quterbridge) devel-
ops into an obsession that threatens
to expose Sandra’s secret passion
and redefine the bounds of love.
Murder At 1600 (Warner
Bros.) — Homicide detective
Wesley Snipes investigates a mur-
der in the White House and be-
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Christina Ricci and friend co-star
“That Darn Cat.”

in the remake of the Disney ciassic,

comes embroiled in a cover-up.
Dennis Miller, Alan Alda, and
Diane Lane co-star.

Addicted To Love (Warner
Bros.) —Two spurned lovers (Meg
Ryan and Matthew Broderick)
team up to spy on their former
mates, who have moved in togeth-
er. While Ryan wants revenge, Bro-
derick just wants his girlfriend back.

Anaconda (Columbia) — A doc-
umentary film crew strays into dan-
gerous territory when it takes on a
passenger obsessed with exploring
the habitat of the world’s largest
snake. Jennifer Lopez, Ice Cube,
Jon Voight, and Eric Stoltz star in
this slithery tale.

In Pursuit Of Honor (working
title) (Hollywood/Caravan) —
Demi Moore plays an ambitious
Navy Intelligence officer who be-
comes the first female candidate for
training as a Navy SEAL. Although
disgruntled officer Viggo Mortens-
en makes her life miserable, she’s
left to decide his fate when he’s in-
jured during a mission gone wrong.

Brassed Off (Miramax) — Set
against the backdrop of a recent
English mining pit closure, Pete
Postlethwaite, Ewan McGregor,
and Stephen Tompkinson play
members of a local brass band. Tara
Fitzgerald portrays the beautiful,
talented woman who walks into
their world.

The Carlos Project (Triumph) —
To capture famed terrorist “Carlos
The Jackal,” CIA agent Donald
Sutherland and Israeli counterpart
Ben Kingsley decide to use alooka-
like (played by Aidan Quinn) to
draw the real “Jackal” out of hiding.
Children Of The Revolution
(Miramax) — Judy Davis portrays
an Australian woman who was a
great admirer of Josef Stalin
(played by F. Murray Abraham)
and went to visit him — only to re-
turn home pregnant. Now that her
son has managed to paralyze the
Australian government, his idea of
a revolution is not exactly what
mom had in mind.

May2

Romy And Michele’s High
School Reunion (Touchstone) —

With their 10-year high school re-
union approaching, best friends and
party girls Mira Sorvino and Lisa
Kudrow review their lives, only to
find them sorely lacking. Therefore,
they decide to reinvent themselves
to impress former classmates. Jan-
eane Garofalo co-stars.

Truth Or Consequences, N.M.
(Triumph) — Petty criminal Vin-
cent Gallo trys to get enough mon-
ey to take the woman he loves (Kim
Dickens) away with him forever,
but this proves more difficult than
he imagined. Kevin Pollack and
Martin Sheen co-star.

Father’s Day (Northern Lights/
Silver Pictures) — Ivan Reitman
directs Robin Williams, Billy
Crystal, Julia Louis-Dreyfus, and
Nastassja Kinski in this comedy
based on a 1984 French film about
a woman who cons two old boy-
friends into searching for her run-
away son by convincing each of
them that he may be the father.
The Fifth Element {Columbia)
— Bruce Willis, Gary Oldman,
Ian Holm, and Milla Jovovich star
in this glimpse into a non-apocalyp-
tic future in which a New York taxi
driver becomes an unlikely hero.

Con Air (Touchstone) — While
a group of dangerous prisoners are
transferred to a new, maximum se-
curity facility, parolee Nicolas
Cage hitches a ride on the Con Air
transport flight — only to find
himself embroiled in a meticu-
lously planned mid-air hijacking
masterminded by John Malkov-
ich. John Cusack, Steve Busce-
mi, and Ving Rhames are among
the co-stars. (photo)

Men In Black (Cclumbia) —
Tommy Lee Jones and Will
Smith play members of an unof-
ficial government agency that pro-
vides immigration services and
regulate all things alien on earth.
Trouble erupts when they discov-
er an intergalactic terrorist on a
mission to assassinate two ambas-
sadors from opposing galaxies.
Linda Fiorentino co-stars.

Note: All dates are subject to change.
Compiled by R&R Associate Editor
Margo Ravel; (310) 788-1659.




Ferrall & RuPaul On The Radio!

(11 he show can be abrasive

and annoying, but if you
don't like it, go to bed” — syndicat-
ed radio sports talk host Scott Fer-
rall, subject of a page-long People
profile.

“My radio show on WKTU is
the same. We wake people up
and tell them, ‘You're beautiful.
You’re gorgeous. You can make
it happen.’ People want to hear
that kind of thing. | know | do” —
morning co-host RuPaul offers a
slightly different vision of radio
(Interview).

Remake/Remodel

Michael Jackson is building a
$1 million nursery for his son-to-
be. He’s also planning to adopt a
new, more muscular image
thanks to exercise, diet, and well-
placed silicone implants. He'll
spend another $1 million on plas-
tic surgery touch-ups on his face,
too (Star).

Meanwhile, the Stars eight-
page “Knifestyles Of The Rich &
Famous” section spotlights the
plastic surgery that's been done on
Cher (nose job, teeth capped,
breasts lifted), Rod Stewart (nose
job), Sting (nose job), Tina Turner
(nose job, eyelids lifted), and Jan-
et Jackson (nose job).

House 0f Style

“When | had no money, | did thrift
shop, and | always knew exactly
what to buy. Then | got money, and
| stopped doing thrift shop and start-
ed doing mall. | suddenly didn't
know what to buy anymore. It took
me time to learn to shop with mon-
ey" — Courtney Love, subject of
an eight-page fashion photo
spread/feature in Vogue.

“I've always feit that | was either
way ahead of fashion, or behind”
— Patti Smith, subject of a 12-
page fashion photo spread/feature
in W.

Love & Happiness

“Baywatch” co-star Donna
D’errico married Motley Crue
bassist Nikki Sixx (Globe).

Celine Dion spent $10,000 to
re-create her two-year-old wed-
ding to manager Rene Angelil
(Stan).

Mariah Carey has been spot-
ted checking out maternity
clothes in NYC.Are she and hub-
by Thomas Mottola expecting?
(Star).

“If you want to turn on your
boyfriend, get naked and strap
on an accordian” — Sheryl
Crow’s onstage advice at the
Z100/NY “Jingle Ball” benefit
(Rolling Stone).

Jealous Again

Cher has enlisted ex-boyfriend/
Kiss bassist Gene Simmons to
help kick-start her singing career
— and longtime Simmons galpal
Shannon Tweed isn’'t happy
about this (Star).

Jennifer Aniston is angry
‘cause ex-beau/Counting Crows
frontman Adam Duritz cast cur-
rent sometime sweetheart
Courteney Cox in his latest vid-
eo — something he wouldn’t do
when they were together (Star).

State Of Grace

“I said, ‘Good gracious, he's a
good-looking guy — and he
moves!’ As he made his exit, he
got tripped up in Scotty Moore's
guitar cord and fell flat on his
butt” — Carl Perkins remembers
the first time he saw Elvis Pres-
ley (People).

Cuba Gooding Jr.’s touch-
down end-zone dance in “Jerry
Maguire” was choreographed by
Paula Abdul (People).

Dubious Achievements

Michael Jackson's and Madon-
na’s kids, PamelaAnderson Lee,
and this quote from Iggy Pop (“I
like to lick girls’ sweaty armpits in
the summer. The smell really turns
me on, especially if they have
hair.”) rank among Esquire’s “Du-
bious Achievements of 1996.”

Jerry Garcia's estate earns
more than $250,000 per year
from the royalties on Ben & Jer-
ry’s “Cherry Garcia” ice cream
alone (Globe).

Courtney Love has recruited
A&M recording artist Blinker
The Star vocalist/guitarist Jor-
don Zadorozny to help write and
arrange the next Hole LP (Enter-
tainment Weekly).

Winners & Losers

The Smashing Pumpkins (Art-
istOf The Year, Best Single [“19797),
Best Band, Best Male Singer [Billy
Corgan], Best Tour) are the biggest
winners of Rolling Stone's Readers
Poll 1997.

Meanwhile, Beck wins the poll's
Best Album and Best Alternative
Artist awards, Marilyn Manson
wins the Best New Artist, Best Hard
Rock/Metal Band, and Worst Artist
awards, and Kiss and the Sex Pis-
tols take two of the top three slots
in the Best Comeback and Worst
Comeback categories.

“I pity anyone who has to spend
a day with me” — Rolling Stone
cover star/Marilyn Manson front-
man Marilyn Manson sums it ait up
for you.

LR
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* MICHAEL (Revolution)

C & MOVIES

CURRENT

Singles: Through Your Hands/Don Henley
I Don't Care If You Love Me Anymore/Mavericks
Other Featured Artists: Kenny Wayne Shepherd, Bonnie Raitt
* JERRY MAGUIRE (Epic Soundtrax)
Featured Artists: Neil Young, Aimee Mann, Bruce Springsteen

* ONE FINE DAY (Columbia)

Single: For The First Time/Kenny Loggins

Other Featured Artists: Keb’Mo’, Tina Arena, Natalie Merchant
* BEAVIS AND BUTT-HEAD DO AMERICA (Geffen)

Single: Love Rollercoaster/Red Hot Chili Peppers

Other Featured Artists: No Doubt, White Zombie, L.L. Cool J
* GHOSTS OF MISSISSIPPI (Columbia)

Fealured Artists: Dionne Farris, B.B. King, Muddy Waters

» THE PREACHER'S WIFE (Arista)

Singles: | Believe In You And Me/Whitney Houston
Somebody Bigger Than You Or I/Whitney Houston

* DAYLIGHT

Single: Whenever There Is Love/Bruce Roberts & Donna Summer

* SPACE JAM (Warner Sunset/Atlantic)

Singles: Fly Like An Eagle/Seal

I Believe | Can Fly/R. Kelly (Jive)

Hit ‘Em High/Monstars

Space Jam/Quad City DJ’s
Other Featured Artists: Coolio, D’Angelo, All-4-One

e EVITA (Warner Bros.)

Single: You Must Love Me/Madonna
Other Featured Artists: Antonio Banderas, Jonathan Pryce

* ROMEO & JULIET (Capitol)

Singles: Lovefool/Cardigans (Mercury)
Number One Crush/Garbage
Other Featured Artists: Radiohead, Everclear, Des’ree
* THE PEOPLE VS. LARRY FLYNT (Angel)
Featured Artists: Gary Wright, KC & The Sunshine Band, McCoys

* SET IT OFF (EastWest/EEG)
Singles: Angel/Simply Red

Don'’t Let Go (Love)/En Vogue
Other Featured Artists: Brandy, Queen Latifah, Seal
* THE MIRROR HAS TWO FACES (Columbia)
Single: | Finally Found Someone/Barbra Streisand & Bryan Adams

COMING

* BEVERLY HILLS NINJA (EMI)

Featured Artists: Patti Rothberg, Hazies, Blondie

PR,
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§ Hot new music-related World

¢  Wide Web sites, cool cyber-
chats, and other points of inter-
est along the information super-
highway.

|
§ ’Net Chats

] Nas, Monday (1/13) at
i 7:30pm ET/4:30pm PT, Prodi-
gy (jump: CHAT).

Bela Fleck & The Fleck-
tones, Monday at 9:30pm ET/
6:30pm PT, America Online
(keyword: LIVE).

SRR

Robyn Hitchcock, Thurs-
day (1/16) at 6pm ET/3pm PT,
MSN (“Rifff” forum, Onstage
Channel 3).

On The Web

Willie Nelson and Leon
Russell cybercast a iive
show Sunday (1/12) at
6:30pm ET/3:30pm PT; a
Maxi Priest and Third World
performance downloads
Wednesday (1/15) at 9:30pm
ET/6:30pm PT
LiveConcerts.com).

Interface with the Gin
Blossoms in a live web
chat Wednesday at 9pm
ET/6pm PT (http://
www.ticketmaster.com).

(http://

e P
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Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the subiime to the ridicu-
lous in music news. R&R has not venified any of these reports.

Ozzy Osbourne — unsound bite.

1964/The Beatles’ first U.S. album,
“Meet The Beatles,” is released.

1965/Pioneering rock ‘n’ roll DJ Alan
Freed, 43, dies of uremia.

1982/0zzy Osbourne is hospitalized
with rabies after biting the head
off a dead bat thrown onstage by
afan.

1988/The Beach Boys, the Beatles, the
Drifters, Bob Dylan, Berry
Gordy Jr., Woody Guthrie,
Leadbelly, Les Paul, and the
Supremes are inducted into the
Rock & Roll Hall Of Fame.

Born: Paul Stanley (Kiss) 1952

TUESDAY. JANUARY 21

1965/The Byrds record “Mr. Tambou-
rine Man.”

1984/Jackie Wilson dies after a long
iliness following a 1975 stroke.

1987/Leonard Chess, the Coasters,
Eddie Cochran, Bo Diddley, Ah-
met Ertegun, Aretha Franklin,
Marvin Gaye, Bill Haley, Louis
Jordan, B.B. King, Lieber &
Stoller, Clyde McPhatter, Rick
Nelson, Roy Orbison, Carl Per-
kins, Smokey Robinson, Big

Joe Turner, T-Bone Walker,
Muddy Waters, Jerry Wexler,
Hank Williams, and Jackie Wil-
son are inducted into the Rock
& Roll Hall Of Fame.

Born: The late Wolfman Jack 1939,
Richie Havens 1941, Edwin
Starr 1942, Billy Ocean 1950

WEDNESDAY, JANUARY 22

1889/The Columbia Phonograph Co.
is formed in Washington, DC.

1959/Buddy Helly makes what will be
his last recordings in his New
York apartment.

1960/Sam Cooke signs with RCA.

1996/Whitney Houston signs a two-
picture production deal with Dis-
ney’s Touchstone Films.

Born: The late Sam Cooke, 1935, Steve
Perry (Journey) 1953, Michael
Hutchence (INXS) 1960

THURSDAY, JANUARY 23

1978/Chicago’s Terry Kath accidentally
shoots himself to death.

1986/The first Rock & Roll Hall Of Fame
inductees include Chuck Berry,
James Brown, Ray Charies,
Sam Cooke, Fats Domino, the
Everly Brothers, Alan Freed,
Buddy Holly, Jerry Lee Lewis,
Little Richard, Sam Phillips,
and Elvis Presley.

1996/Brandy makes her TV acting de-
but in the title role of her UPN-
TV comedy “Moesha.”

Born: Anita Peinter 1948, Robin
Zander (Cheap Trick) 1953,
Danny Federici (E Street Band)
1950

FRIDAY, JANUARY 24

1962/Brian Epstein signs the Beatles
to a management deal.

1969/Jethro Tull plays its first U.S. con-
cert, opening for Led Zeppelin.

1991/En Vogue's Cindy Herron makes
her movie debut, playing a nurse
in “Juice.”

1995/Producer David Cole, half of the
C+C Music Factory, dies of spi-
nal meningitis.

Born:Neil Diamond 1941, Aaron Nev-
ille 1941, Warren Zevon 1947

SATURDAY, JANUARY 25

1969/Creedence Clearwater Revival
releases “Proud Mary.”

1971/Charles Manson and three of his
followers are convicted on various
murder charges. Manson claimed
to have been inspired, in part, by
“secret messages” he heard on the
Beatles’ “White Album.”

Born: Etta James 1938, Andy Cox
(Fine Young Cannibals) 1960,
Joe Strummer (ex-Clash) 1955

SUNDAY, JANUARY 26

1956/Buddy Holly makes his first re-
cordings.

1970/John Lennon and Phil Spector
write, record, and mix “instant
Karma.”

1989/Bobby Brown is arrested in Co-
lumbus, GA for violating an anti-
lewdness law — namely “doing
asuggestive dance” withawom-
an onstage.

Born: Eddie Van Halen 1957, Anita
Baker 1958

— Paul Colbert
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MUSIC WUSIC RRST
59.4 million households 50.8 million households
Patti Galluzzi, Lee Chesnut, VP/Music Programming
VPMusic Programming Wayne Isaak, St VP/Music & Talent Relations
[HEAVY || ([ADDS
U2 Discotheque (/sland)

TONI BRAXTON Un-break My Heart (LaFace/Arista)
BUSH Swallowed (Trauma/Interscope)

CARDIGANS Lovetool (Mercury)

L.L. COOL J Ain't Nobody (Geffen)

COUNTING CROWS A Long December (DGC/Geffen)
DR. DRE Been There, Done That (Aftermath/interscope)
EN VOGUE Don't Let Go (Love) (FastWest/EEG)
WHITNEY HOUSTON | Believe In You And Me (Arista)
R. KELLY | Believe | Can Fly (Jive)

NEW EDITION I'm Still In Love With You (MCA)

NO DOUBT Don't Speak ( Trauma/Interscope)

RED HOT CHILI PEPPERS Love Rollercoaster ( Geffen)
SMASHING PUMPKINS Thirty-Three (Virgin)

SNOOP DOGGY... Snoop's Upside... (Death Row/nterscope)
SOUNDGARDEN Blow Up The Qutside World (A&M)
STONE TEMPLE PILDTS Lady Picture Show (Atlantic)
KEITH SWEAT Nobody (Elektra/EEG)

311 All Mixed Up {Capricorn/Mercury)

| STRESS |

FOXY BROWN Get Me... {Violator/Def Jam/RAL/Mercury)
CHEMICAL BROTHERS Setting... (Astrelwerks/Caroling)
SHERYL CROW Everyday fs A Winding Road (A&M)
DAVE MATTHEWS BANO Crash Into Me (RCA)
GINUWINE Pony (550 Music/Epic)

JEWEL You Were Meant For Me (Atlantic)

KULA SHAKER Tattva (Columbia)

LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitoh)
MAKAVELI To Live & Die In L A. (Death Row/Interscope)
JOHN MELLENCAMP Just Another Day (Mercury)
MONSTARS Hit 'Em High... {Wamer Sunset/Atlantic)

NAS Street Dreams (Columbia)

PRODIGY Firestarter (Mute/XL Recordings)

SPICE GIRLS Wannabe (Virgin)

WALLFLOWERS One Headlight {/nterscope)

| BREAKTHROUGH _ |

TOOL Track #1 (Zoo)

“AFKAP” Betcha By Golly Wow! (NPG/EMY)
BABYFACE Everytime | Close My Eyes (£pic)

BETTER THAN EZRA Desperately Wanting (Elektra/FEG)
FAILURE Stuck On You (Wamer Bros.)

FOUNTAINS OF WAYNE Radiation Vibe (At/antic)

DRU HILL Te!l Me (isfand)

IMMATURE Watch Me Do My Thing {Loud/RCA)

LIL' KIM No Time (Undeas/Big Beat/Atlantic)

LOCAL H Bound For The Floor (/sfand)

MADONNA You Must Love Me (Warner Bros.)

MINT CONDITION What Kind Of Man... (Perspective/A&M)
MO THUGS FAMILY Thug Devotion {Mo Thug/Relativity)
ROOTS What They Do (DGC/Geffen)

TONY TONI TONE Let’s Get Down (Mercury)

TRANS SIBERIAN ORCHESTRA Christmas... {Lava/Atiantic)

[ON |
BLOODHOUND GANG Fire Water Bum (Republic/Geffen)
CAKE The Distance (Capricorn/Mercury)
DESCENDENTS I'm The One (Epitaph)

FUN LOVIN’ CRIMINALS Fun Lovin’ Criminal (EM))
NERF HERDER Van Halen (Arista)

ORBITAL The Box {FFRR/London)

POE Hello (Modern/Atlantic)

ROD STEWART If We Fall In Love Tonight (Warner Bros.)
UNSANE Scrape (Amphetamine Reptile)

(Note: This week's playlist is frozen.)

ERYKAH BADU On And On (Kedar/Universal)

MIKI HOWARD Something I've Never Had (Alib})
DONNA LEWIS Without Love (Atiantic)

LUTHER VANDROSS | Can Make It Better (LV/Epic)

e 1
TONI BRAXTON Un-break My Heart (LaFace/Arista)
SHERYL CROW If It Makes You Happy (A&M)

EN VOGUE Don't Let Go (Love) (EastWestEEG)

JOHN MELLENCAMP Just Another Day (Mercury)

NO DOUBT Don't Speak ( frauma/interscope)

LARGE

“AFNAP™ Betcha By Golly Wow! (NPG/EMI)
CARDIGANS Lovefool (Mercury)

COUNTING CROWS A Long December (DGC/Geffen)
WHITNEY HOUSTON | Believe in You And Me (Arista)
JEWEL You Were Meant For Me (Atlantic)

JOURNEY When You Love A Woman (Columbia)
MADONNA Don'’t Cry For Me Argentina (Warner Bros.)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
U2 Discotheque (/sland)

| MEDIUM

BABYFACE Everytime | Close My Eyes (Epic)

SHERYL CRDW Everyday Is A Winding Road (A&M)
DUNCAN SHEIK Barely Breathing (Atlantic)
STREISAND & ADAMS | Finally Found Someone (Columbia)
WALLFLOWERS One Headlight (/nterscope)

| CUSTOM

FIONA APPLE Shadowboxer (Work)

AZ YET Last Night (La/Face/Arista)

ERYKAH BADU On And On (Kedar/Universal)
BORROWERS Beautitul Struggle (Guardian)
BRANDY/TAMIAXNIGHT/KHAN Missing You (EastWestEEG)
PAULA COLE Where Have All The Cowboys Gone (/maga/WB)
CRANBERRIES When You're Gone (/sfand)

DAVE MATTHEWS BAND Crash Into Me (RCA)
GLORIA ESTEFAN I'm Not Giving You Up (Epic)
SUSANNA HOFFS All | Want (London/Island)

MIKI HOWARD Something I've Never Had (Alib)
ISLEY BROTHERS Tears { T-Neck/Island)

R. KELLY | Believe | Can Fly (Jive)

CHAKA KHAN Never Miss The Water (Reprise)

NIL LARA How Was | To Know (Metro Blue/Capitol)
DONNA LEWIS Without Love (Atiantic)

ASHLEY MaclSAAC Sleepy Maggie (A&M)

ELEANOR McEVOY Precious Little (Columbia)

MINT CONDITION What Kind Of Man... (Perspective/ASM)
ANN NESBY I'm Still Wearing Your Name (Perspective/A&M)
NEW EDITION I'm Still In Love With You (MCA)

HOLLY PALMER Different Languages (Reprise)
RuPAUL Snapshot (Rhino)

BRUCE SPRINGSTEEN Secret Garden (Columbia)
STONE TEMPLE PILOTS Lady Picture Show (Atiantic)
KETTH SWEAT Nobody (Elektra/FEG)

LUTHER VANDROSS | Can Make It Better (LV/Epic)
WHY STORE Father (Way Cool Music/MCA)
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TOP TEN SHOWS
DECEMBER 30~JANUARY 5

Total Audience
- (97 millior howsehoids)

1 Sugar Bowl

(Florida vs. Florida St.)
NFC Playoff Postgame
(Sunday)

(Cowboys vs. Panthers)
Seinfeld

60 Minutes

Friends

ER

Suddenly Susan
Sugar Bowl Pregame
(te) Touched By An Angel
10 Dateline NBC (Friday)

o~ oot AW

Adults 18-34

-

Seinfeld

NFC Piayoff Postgame
(Sunday)

Friends

Suddenly Susan

ER

Caroiine in The City
(Thursday)

(tie) Simpsons

(tie) Sugar Bowl

b

Qo W

¢ 8 RSVP: Funniest Party

Disasters

10 Movie (Sunday)
(“In The Line Of Duty:
Blaze Of Glory”)

Source: Nielsen Media Research

All show times are ET/PT unless
otherwise noted; subtract one hour
for CT. Check listings for showings
in the Mountain time zone. All list-
ings subject to change.

- Friday, 110

* Presidents Of The United
States Of America, “The Tonight

* Dwight Yoakam, “Late Show
With David Letterman.”

* Lorrie Morgan and the Beach
Boys, “Late Night With Conan
O'Brien.”

* “AFKAP,” “ABC In Concert”
(check local listings).

Saturday, 1/11

« Nitty Gritty Dirt Band per-
forms on “The Statler Bros. Show”
(TNN, 9pm ET/6pm PT).

* Beck, “Saturday Night Live”
(NBC, 11:30pm).

Monday, 1/13

¢ Pam Tillis, “Prime Time Coun-
try” (TNN, 9pm ET/6pm PT),

¢ June Carter Cash, Skeeter
Davis, Crystal Gayle, Emmylou
Harris, Brenda Lee, K.T. Oslin,
Shania Twian, Kitty Wells, Tam-
my Wynette, and Wynonna are
interviewed when TNN debuts the
houriong documentary “Yesterday
& Today: The Women Of Country”
(10pm ET/7pm PT)

Tuesday, 1/14

* The Beach Boys make a cam-
eo appearance on ABC’s “Home
Improvement” (9pm).

* George Ducas, “Prime Time
Country.”

* BR5-49, “David Letterman.”

Wednesday, 1/15

 Crystal Gayle, “Prime Time
Country.”

* Brenda Lee is profiled on TNN'’s
“The Life And Times Of ...” series
(10pm ET/7pm PT).

* Yo-Yo Ma, Mark O'Connor,
and Edgar Meyer, “David Letter-
man.”

A S DT S B s

Show With Jay Leno.” » Babyface, “David Letterman.”
Video airplay from January 13-19.
E——
gClpiionousshelas P 21 million households
) % Lydia Cole, e
./\ -.. ! VP/Mus:c. Programming : VP/Programming CONCERT PU LSE
| Video Playlist || | wrinsy
2 % i i YOU CONTROL.
R. KELLY | Believe | Can Fly (Jive) - 20 BIGGEST TOURS OF 1996
FOXY BROWN Get Me Home (Violaton Def Jam/RALMercury) ! National Top 20 | (figures in millions)
“AFKAP" Betcha By Golly Wow! (NPG/EMI) : : 1 KISS $43.6
GINUWINE Pony (550 Mussic) WMAKAVELI To Live And Die In LA (Death Row/nterscope) | | 2 gARTH BROOKS $34.5
KEITH SWEAT Nobody (Elektra/FEG) “AFKAP" Betcha By Golly Wow! (NPG/EM)) 3 NEIL DIAMOND $32.2
TONY TONI TONE Let's Get Down (Mercury) WHITNEY HOUSTON | Believe In You And Me (Arista) N CEREETET $20.1
TONI BRAXTON Un-break My Heart (LaFace/Arists) ALFONZ20 HUNTER Weekend Thang (EM!) y
gl y 5 BOB SEGER $26.3
NEW EDITION I'm Still In Love With You (MCA) AALIYAH One in A Million (BiackGround/Atiantic) 6 JIMMY BUFFETT 6.2
EN VOGUE Don't Let Go (Love) (EastWest/EEG) $26.
KEITH SWEAT Nobody (Elektra/EEG)
ERYKAH BADU On And On (Kedar/Universa) R. KELLY | Believe  Can Fly (Jiv) 7 REBA McENTIRE $26.1
ERYEAH BADU On Ao On (KedaUniversal 8 ALANIS MORISSETTE $23.2
Intormation for week ending January 10. WX 9 0ZZY OSBOURNE $21.3
MAKAVELI Toss It Up (Death Row/interscope) 10 HOOTIE & THE BLOWFISH $21.1
E Hﬂp C:ty TOP 10 | IMMATURE Watch Me Do My Thing (Loud/RCA) ) N $21 ’ ;
- D.J. KOOL Let Me Clear My Throat (American) 12 DAVE MATTHEWS BAND s 20' s
REDMAN Thal's How It Is (Def Jam/RAL/Mercury) WESTSIDE CONNECTION Bow Down (Priority) '
DR. DRE Been There Done That (AftermathvInterscope) MACK 10 & THA BOGG POUND Nuthin’ But . (Interscope) 13 GEORGE STRAIT $20.3
I’::::TARS Hq ’Em High (Warner Sunset/Atiantic) NEW EOITION You Don't Have To Worry (MCA) 14 STING $189
10 Nothin’ But The ... (Buzz Tone) NATE Never Leave...(Death Row! 15 SMASHING PUMPKINS $18.4
LI’ KIM No Time (Undeas/Big Beat/Atlantic) DOGG SNOOF . = rSope) 16 “H.O.R.D.E. FESTIVAL™ $18.1
FOXY BROWN Get M Horme (Volton Dt Jam/RAL Mercury) MC LYTE Cold Rock A Party (Elektra/EEG) WO 173
ROOTS What They Do (DGC/Geffen) REPUBLICA Drop Dead Gorgeous (RCA) 18 PHIS - s. =
SHAQUILLE O'NEAL You Can't.. (TW/sM/Tauma/imerscope) RICHIE RICH & ESERA TUOLO Stay With Me (Red Ant) PHISH . :
NAS Street Dreams (Columbia) TONI BRAXTON Un-break My Heart (LaFace/Arista) 19 “LOLLAPALLOOZA 96 $15.9
MC LYTE Cold Rock A Party (Eastiest/EEG) DO OR DIE Piaya Like Me And You (Rap-A-Lof 20 ALAN JACKSON $15.8
The CONCERT PULSE is courtesy of Polistar, a
Information for week ending January 10. ; publication of Promoters’ On-Line Listings, (800)
Most requested for week ending January 3. 344-7383; Calforia (209) 271-7900,
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Jackie Chan stars in “Jackie :
Chan’s First Strike,” which
. opens this week. The film’s forth-

January 10, 1997 R&R ® 19

WEEKEND BOX OFFICE |

JANUARY 3-5

1 Michael $12.14 |

(New Line) :

2 Jerry Maguire $12.03 |

(TriStar) ]

3 Scream (Miramax)  $10.01

4 101 Dalmations $7.34

(Buena Vista) i

5 One Fine Day (Fox)  $6.21 ;

6 Beavis & Butt-head $5.75

Do America (Paramount) i

7 Ghosts Of Mississippi $5.01 |

(Columbia) :

8 The Preacher’s Wife $4.92

(Buena Vista) i

9 MarsAttacks! (WB)  $3.43
10 My Fellow Americans $3.33

(WB)

All figures in millions
Source: Entertainment Data inc.

COMING ATTRACTIONS:

coming Milan soundtrack in-
cludes “Jalopy” by Daisyhaze
and original music by J. Peter |
Robinson. As a bonus, the CD
also includes Robinson’s previ-
ously unreieased score to an ¢
earlier Chan film, “Rumble InThe
Bronx.”
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NEW THIS WEEI

* SHE’S THE ONE (Fox)

Tom Petty & The Heart-
breakers’ current LP, “She’s
The One,” serves as the
soundtrack to this feature film,
which stars Jennifer Aniston |
and writer/director Edward
Burns. Selections include
“Walls,” “Climb That Hill,” “Grew
Up Fast,” “Zero From Outer
Space,” “Change The Locks,”
“Hope You Never,” “Asshole,”
“Supematural Radio,” “Califor-
nia,” “Hung Up And Overdue,”
and more.

T R

* PHENOMENCHN (Touchstons)
John Travolta and Kyra
Sedgwick star in this feature
film, which spawned a Reprise -
soundtrack with Eric Clapton’s
“Change The World” as well as
songs by Bryan Ferry, Taj Ma-
hal, Peter Gabriel, Marvin
Gaye, and J.J. Cale, among
others. The LP aiso showcas-
es cover tunes by Aaron Nev-
ille & Robbie Robertson (Van
Morrison's “Crazy Love”) and
Jewel (John Hiatt's “Have A
Littte Faith in Me”).



20 * R&R January 10, 1997

here kitty kitty
January 27th

THIE ENCLAVE

\
=l

B

iver North/Nashville recording artist

Holly Dunn penned a multiyear pact

to become part of WWWW-FM (W4)/
Detroit’s morning show. The singer-songwriter
will team with recent arrival Jim Bosh and six-
year news anchor Toni Miller, beginning
February 1.

After 22 years with the label, A&M VP/

Album Promo J.B. Brenner has stepped down.

However, he will continue to provide A&M with
consulting services.

WLIR/Long Island PD Ted Taylor and
MD Shelley Miller exit. WLIR OM (and
WDRE/Philly PD) Jim McGuinn and
consultant Jeff Pollack will oversee
programming for now.

WUSL/Philly ups Helen Little from APD
to OM in the wake Dave Allan’s recent segue
to OM/PD at crosstown WYXR.

Precious nanoseconds prior to presstime,
WSOL/Jacksonville PD Dave “Doc” Wynter
became the new PD at crosstown sister WJBT.

Universal Records President Daniel
Glass has resigned unexpectedly. It's unclear
whether he plans to remain in the company fold.

KRQQ/Tucson moming drivers Mojo
Morales & Betsy Bruce recently heid a contest
wherein some lucky listener who got the dynamic
duo’s names in the news would win a trip to

Rumors

* Is Jacor exploring a deal to broadcast L.A. Dodg-
ers games on XTRA-AM/San Diego, KIS-AM/L.A .,
and recently purchased KBAl/San Luis Obispo, while
flipping the last two to all-Sports or Talk?

* Will Beasley have acquired a Philly FM to go with
WXTU by the time you finish reading this sentence?

* Was that KGB-FM/San Diego morning dude
Brian Whitman heard last week on Talkk WABC/NY?

» Is Arista VP/Special Projects Steve Bartles about
to get his Sr. VP stripes?

* Former Westwood One Exec. VP Eric Weiss
has acquired an equity interest in After Midnight En-
tertainment and will serve as Chairman/CEQ of the
program supplier. Considering Weiss's experience
as a dealmaker and merger expert, can we expect
something to happen with AME?

Dunn Deal For W4/Detroit Mornings!

CLEOPATRA GRIP — Bush heartthrob Gavin Ross-
dale looks on in disbelief as Hole frontwoman Court-
ney Love and KROQ/PD Kevin Weatherly share an

intimate moment backstage at the station’s Aimost-
Acoustic Christmas bash.

Hawaii to see Michael Jackson in concert.

After sending in a bit Mojo & Betsy did
about Rosie O’Donnell to People’s web site
— seen monthly by an estimated 15 million
people (it also was picked up by another on-
line gossip columnist) — listener Bill Kapfer
thought he just had to be the winner.

According to the Tucson Citizen, “When
Kapfer handed in proof to the radio station
(Kapfer was the only one to enter, by the way),
the folks there began to hem and haw. It was
local media, they decided. Apparently, No. 9 of
the contest rules said they can change the
contest rules any time.”

The contest has since been extended —
and changed. The winner will now be chosen
from the best sign using the morning team’s
names. The Citizen says Kapfer plans to enter
a 75-foot-long, 6-foot high sign that says,
among other things, “Mojo and Betsy — A Real
Disappointment.” KRQQ didn’t return ST’s
calls.

The trial of Charlie Minor murder
defendant Suzette McClure — last postponed
to January 7 — has been bumped again.
Prosecutor Mary Stone told ST that jury
selection won’t begin until April 2.

WCEN-FM/Mount Pleasant, Ml has been

off the air since 2:30pm Saturday (1/4) —
because someone put what appears to be a

Continued on Page 22
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Continued from Page 20

.45 caliber gunshot through a cable on its
transmitter (located in nearby Coleman).

“The best guess is that somebody came
out Friday evening, drinking and being rowdy,”
Production Dir. Steve MacLean told ST,
speculating the marksman was aiming at a
tower light, which was also hit. Pending arrival
of a replacement cable, the station was
expected to return to the airwaves by
Wednesday (1/8).

Happy birthday to industry veteran Moe
Preskell, who turned 85 years young on
Wednesday (1/8).

And congratulations to Capitol’'s Dave
Ross and wife Charlene on the birth of their
son — on an add day (1/7)! The first-born, as-
yet-unnamed tyke weighed in at 7 Ibs., 4 oz.

Similar kudos and superlatives to veteran
WGN/Chicago radio star Wally Phillips, who'll
be the 1997 radio inductee into the NAB'’s
Broadcasting Hall of Fame.

WXTB/Tampa morning monster Bubba
The Love Sponge did his part for charity over
the holidays with a “Toys For Tits” campaign.

Here’s how it shaped up: BTLS setup a
drive-thru tent in the parking lot of a local strip
club. Listeners who drove into the tent and
dropped off a toy were rewarded with a
personal dance from topless strippers before
they drove out.

Cash donations also-were collected from
those who wanted a personal lap dance in the
comfort of their own car. The stunt brought in

Rumbles

« Congratulations to One-On-One Sports Network,
which was credited by several wire services for break-
ing the Monday (1/6) story that the Los Angeles Dodg-
ers had been put up for sale.

¢ Classic Rock KSEG (The Eagle)/Sacramento Ops
Dir/moming co-host Jeff McMurray and moming co-
host Mark Davis exited on January 1.

* WMYK, WOWI & WSVY/Norfolk PD Hurricane
Dave Smith exits. Sister WJCD PD Maxine Todd be-
comes interim PD for all stations.

¢ Classic Rock WKGR/W. Palm Beach PD Ron St.
Pierre segues to Exec. Producer of News/Talk pro-
gramming at WABC/NY. WKGR APD Andy Preston
takes the PD reins on an interim basis.

* KAJZ/Austin Mktg. Dir. Ciney Holladay is elevat-
ed to Station Mgr.

* KBOS/Fresno PD Mark Adams comes off-air.

* WJBX/Ft. Myers names Stephanie Davis-Brad-
ford PD/midday maven. She previously worked at
nearby WOLZ and WFSN.

* WXOK-AM & KQXiL-FM/Baton Rouge PD Chris
Clay exits, replaced by Al Jai Wallace, who'll oversee
programming for these two stations and new main-
stream UC WEMX-FM, which flipped from Country on
January 1

* WYOK/Mobile welcomes new PD Jay Michaels
in the wake of PD/MD Steven Ross's exit for APD/
middays at WENN/Birmingham.

* AC WAEZ-FM/Johnson City-Bristol rang in 1997
by flipping to CHR on New Year's Eve. New PD/after-
noon driver is Mark Osbourne, coming from nights at
Country sister WXBQ-FM.

* WFNQ/Greenvilie, SC changes calls to WTPT to
more accurately reflect its “Planet” handle.

* NAC WALJ/Macon, GA flips to Urban AC.

* WILN/Panama City, FL weicomes new PD Dom-
ino, coming from swing at WFL2Z/Tampa. In other Pan-
ama City news, WTBB PD Tom Russell joins WJHG-
TV. Asa result, Dom Theodorebecomes PD and Rob
Roberts becomes APD/MD.

FIREET IALN.

lfor nights.

* CBS Radio names Ed Goldman VP/AM Stations.

* Richard Palmese returns to Arista Records as
Sr. VP/Promo.

* Tim Murphy becomes Rising Tide/Nashville
VP/Promo

* Harold Austin elevated to KKBT/L.A. PD.

* Rob Roberts revisits WHYI/Miami PD post.

A\

* Ted Utz upped to Group W VP/Programming & Mktg.
* Bob Laurence returns to KBZR & KBEQ/KC
as VP/GM.
» James Alexander assumes KKDA-FM/Dallas
Program/Ops Mgr. duties.
* Tommy Edwards named KCBS-FM/L.A. PD.
*John McConnell elevated to KGO/SF Ops Dir
¢ Gary Balaban becomes WLIF/Baltimore PD.

* WRIF/Detrolt names Abe Thompson VP/GM
and Launa Thompson GSM.

* Greg Solk promoted to WLUP/Chicago OM.

¢ Rick Sadle becomes KNBR/SF PD.

* Doug Banks exchanges evenings for mornings at
WGCI-FM/Chicago.

¢ Heftel Broadcasting and Statewide Broadcasting
merge to form H&G Communications.

7

* Cap Cities bestows VP stripes on WPAT-AM & FM/

NY GM Fred Weinhaus and KZLA-AM & FM/L.A.
GM Vern Ore.

* Mike Kakoyiannis named WNEW-FM/NY GM.

¢ Jim Elliott & Scott Woodside join
WRQX (Q107)/Washington for mornings.

* WBZ-FM/Boston becomes AC WMJX.

4

» Casablanca Records & Filmworks names
Scott Shannon VP/Special Asst. to the President
and Bruce Byrd VP/Promo.

» John Rook becomes KFI/L.A. PD.

» Jo Jo Kincaide joins WKTQ (13Q)/Pittsburgh

1000 toys and $700 in cash, which was
donated to a local battered womens shelter.
By the way ... WKLS/Atlanta's

IR
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&
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Christopher Rude & The Wake Up Crew did #

the same promotion on the same day,
collecting 600 toys and $1000 in cash.

Records

* Revolution picks Doug La Gambina, former Nat't
Dir/Promo at Canada’s Nettwerk label, to replace
Gary Richards as head of Natl Altemative Promo.

* RCA Minneapoiis local promo rep Bob Dickey re-
tums to his native Cleveland for EMI local promo duties.

» Former EMI Southeast Regional Promo Mgr.
Peggy Miles segues to similar duties at Priority.
She'li continuse to be based in Atlanta.

* Roadrunner Nat'l Dir./Modern Rock & AAA Sean
Knight exits.

* Bobby Young, Steve Massie, and Nick Hunter
have formed Y.M.H. & Associates, an indie promo
and marketing firm. Young previously held VP/Pro-
mo posts at Mercury/Nashvilie and River North/
Nashvilie. Massie most recently served as A&M/
Nashville’s Mgr. Midwest Promo. Veteran label pro-
mo domo Hunter's last stop was Giant.

X
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WHAT THE CRITICS ARE SAYING ABOUT [ty LA [ € [ATT ()

«...the three-hour, three CD set by the artist formerly known as Prince is
astounding in both its stylistic breadth and disciplined focus...” - 0iiiruday, ¢

“... it is an exhilarating, melodically rich tour de force.” PCoplcpimiy S

/., “...Loaded with ear-bending pop melodies, fat backbeats and hooks potent enough
to sustain other artists for years.” Ui lalefolin (usiuiree, o 1t

¢.0v¢ /-, “Prince’s Emancipation proclamation is a bedazzling three-hour assertion that he is
the most prolific, expansive, visionary and musical pop-musicmaker since the Beatles.”

Winnenpolis sieap Tribiine fon Brenm

“Emancipation includes shimmering ballads and fuzz-edged rockers, bump-and-grind bass
grooves and big-band two beat, Latin-jazz jams, and dissonant electronic dance tracks.”

Neyy fork Thines Jou Mireles

¢ ¢ “.. his best work since, well, since he was Prince...a brilliant musician engages in
his craft with a renewed sense of empowerment and joy.” - Los Angeles Plues, Sy €8 icluer
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Thegnew single andvideo fromfh&:ﬂnub latinum album EM ANCIPATION
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Impact Dates:
Hot AC-January 13

Top Forty-January 14 ‘, _5
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Swap

Continued from Page 1

I can tell you is it makes sense to
us,” Bonneville VP G. Donald
Gale told R&R. “In the current
climate of ownership rules and all
that has happened in the business,
this is a meaningful response in
terms of our strategy for the fu-
ture.” Gale declined to discuss
whether Bonneville planned oth-
er deals with Entercom in other
markets.

The deal marks the end of an era
for both companies in their respec-
tive markets. Bonneville bought
KIRO radio and television stations
in 1964 (the TV outlet was sold in
1995) and purchased KMBZ and
KLTH in 1967; the group added
KCMO-AM & FM in 1993. En-
tercom has owned KLDE, now
Houston’s exclusive Oldies sta-
tion, since 1969.

Both companies are privately
owned. Star Media Group’s Paul
Leonard was the exclusive broker
in the deal.

TRANSACTIONS

Continued from Page 6

Corp., headed by President Dennis
Doelitzsch. Phone: (618) 997-8123
FREQUENCY: 810 kHz; 107.3 MHz;
92.7 MHz

POWER: 250 watts; 50kw at 492 feet;
25kw at 328 feet

FORMAT: Country; Country; AC

WFRX-AM/West Frankfort

(Marion-Carbondale)
PRICE: $200,000

BUYER: Clearly Superior Radio
L.L.C., headed by President Dennis
Doelitzsch. Phone: (618) 997-8123
SELLER: Dennis Doelitzsch. Phone:
(618) 997-8123

FREQUENCY: 1300 kHz

POWER: 1kw day/60 watts night
FORMAT: Variety

KZSR-FM/Reno

PRICE: $1.3 million

BUYER: Citadel Communications
Corp., headed by President Lawrence
Wilson. It owns KKOH-AM, KBUL-FM
& KNEV-FM/Reno. Phone: (406) 837-
5360

SELLER: Larry Oakley. Phone: (702)
332-1130

FREQUENCY: 92.9 MHz

POWER: 45kw at 2654 feet

FORMAT: This station is dark.
BROKER: Kalil & Co.

WSUS-FM/Franklin

PRICE: $4.5 miliion (estimated)
BUYER: Nassau Broadcasting Part-
ners L.P, headed by President Lou
Mercanti. Phone: (609) 924-1515
SELLER: WSUS Communications
Inc. Phone: (201) 827-2525
FREQUENCY: 102.3 MHz

POWER: 590 watts at 745 feet
FORMAT: AC

BROKER: Glenn Serafin of Serafin
Bros.

WAQB-FM/Brighton
PRICE: $3.5 million

BUYER: American Radio Systems
Corp., headed by President Steve
Dodge. It owns WHAM-AM, WHTK-
Af. WCMF-AM & FM, WPXY-FM,

L.FM & WVOR-FM/Rochester.
7} 375-7500

yhiton Broadcasting L.P,
3l partner James Smi-

POWER: 3.1kw at 325 feet
FORMAT: This station is dark.
BROKER: Bruce Houston of Black-
burn & Co.

WETR-AM/Eden

PRICE: $950,000

BUYER: Pulitzer Broadcasting Co.,
a wholly owned subsidiary of Pulitzer
Publishing, headed by President
Michael Pulitzer. Phone: (314) 721-
8777

SELLER: Triad Skywaves Inc., head-
ed by President V. Charles Stone.
Phone: (910) 854-8830

BROKER: Gordon Rice

WGRR-FM/Cincinnati
PRICE: $30 million

BUYER: American Radio Systems
Corp., headed by President Steve
Dodge. It owns WKRQ-FM/Cincinnati.
Phone: (617) 375-7500

SELLER: The Dalton Group, headed
by President William Dalton. Phone:
(301) 983-4220

FREQUENCY: 103.5 MHz

POWER: 11kw at 1037 feet
FORMAT: Oldies

BROKERS: Charles Giddens and
George Otwell of Media Venture
Partners

COMMENT: This station’s original buy-
er was Tsunami Communications
(September 1996). That agreement
has now been transferred to ARS.

WSNO-AM & WORK-FM/

Barre

PRICE: $1.5 million

BUYER: Bull Moose Radio L.L.C.,
headed by Presidents Steve Salls and
Roland Devost

SELLER: Kimel Broadcast Group
Inc., headed by Presidents John and
David Kimel

FREQUENCY: 1450 kHz; 107.1 MHz
POWER: 1kw; 1.5kw at 410 feet
FORMAT: News/Talk; CHR
BROKER: New England Media Inc.

WWSR-AM & WLFE-FM/St.
Albans

PRICE: $1 million

BUYER: New England Radio L.L.C.,
headed by Presidents Steve Salls and
Roland Devost

SELLER: Kimel Broadcast Group
Inc., headed by Presidents John and
David Kimel

FREQUENCY: 1420 kHz; 102.3 MHz
POWER: 1kw; 440 watts at 800 feet
FORMAT: Oldies; Country

BROKER: New England Media Inc.

KSCA

Continued from Page 1

Inc., will augment the company’s
ability to serve the Spanish-speaking
population of the United States.”
Heftel already owns KTNQ-AM
& KLVE-FM/Los Angeles. Radio
analyst Jim Duncan told R&R the
hefty price Heftel would pay for the
property is not as radical as it might
seem. Duncan pointed out that indi-
vidual stations within mega-deals
such as Westinghouse/Infinity were
priced much higher. Take, for in-
stance, the case of KRTH-FM/Los
Angeles: Infinity originally paid
$116 million for the property, but
Duncan estimates it went for nearly
$300 million in the recent merger.
“I don’t think this particular deal
is really extreme at all,” Duncan said.
“It’s actually a very wise, strategic
move. It helps them protect their cash
cow, KLVE. KSCA sold for about 20
times gross revenue. To pay [$112.5
million] for the station based on that
would be irrational, but Heftel is buy-
ing the station as a protector. It’s
worth that much to Heftel.”
Nevertheless, other industry sourc-
es are shaking their heads at the price.
As one source quipped, “Well, itain’t
wholesale.”
Star Media Group broker Paul
Leonard says we’ll have to wait and
see whether Heftel is paying too

M il
RCA execs joined their hit group Republica following a recent New York
concert. Convening for the photo op are (standing, I-r) VP/Marketing Cliff
O'Sullivan, Sr. VP/A&R International Dave Novik, Republica’s Andy Todd,
VP/Sales Head David Fitch, Republica's Jonny Male, Sr. VP/Promotion
Butch Waugh, Republica’s Saffron, President/A&R Head Bob Jamieson,
Sr. Dir./Marketing Julie Bruzzone, and VP/Finance & Dept. head Neil Fos-
ter; (seated, I-r) VP/Sales Elise Kolesky, Republica’s Tim Dorney and Dave
Barbarossa, and National Dir./Video Promotions Lou Robinson.

s I ™

much: “That price is awfully high.
They cannot go there and do a medi-
ocre job and have that price look log-
ical. But if they are successful
enough, it could look like almost a
bargain.”

The price presents a “higher than
average risk/reward ratio for some-
one trying to carve out a dominant
block of the Hispanic market,” Le-
onard told R&R. Heftel faces com-
petition in L.A. from Spanish
Broadcasting’s KLAX-FM and
Liberman Broadcasting’s KKHJ-
AM, KWIZ-AM & KBUE-FM.

Infinity

Continued from Page 1

approval from the FCC (R&R 1/3).
After both companies complied with
paperwork requests reported to have
cost several million dollars, the De-
partment of Justice’s Antitrust Divi-
sion cleared the deal on November
12, 1996. Westinghouse stockhold-
ers approved the merger on Decem-
ber 10, 1996; combining the compa-
nies means Infinity stock will no
longer be traded.

On Monday (1/6), Westinghouse
Chairman/CEO Michael Jordan
joined New York City Mayor Rudol-
ph Giuliani at City Hall and an-
nounced the broadcast operation will
remain headquartered in the Big Ap-
ple after it is split from Westing-
house’s technology division. That’s
expected to happen at the end of the
second quarter. Other locations that
had been considered for the new

company’s home base included Hol-
lywood, CA; Westchester County,
NY; and Westinghouse’s current
base, Pittsburgh.

The company also had planned to
unveil the new name for its broad-
cast division on Monday. But Jordan
blamed “technical issues” for the
delay and said he expects to make
an announcement about the new
name and logo in early February. A
company insider told R&R to expect
“CBS” to be incorporated in the new
title because it is the most familiar
of the media names.

McCartie

Continued from Page 3

McCartie told R&R, “I'm really
excited about this chance to make a
difference at WXTU. Rich Marston
and his team are building something
special and unique in Philadelphia,
and I wanted to be part of it.”

Chairman Joe Gallante.

Black Magic

As if receiving a star on Hollywood's Walk of Fame wasn't enough, Clint
Black (c) was awarded a platinum record for “The Greatest Hits” later that
day by (I-r) RCA Label Group Nashville Sr. VP/GM Randy Goodman and
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