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RESEARCH THEME ISSUE

R&R’s semi annual look at research
methodology and results offers these
perspectives:
® AC: Automated callout
® Alternative: Perceptual interpretation
® CHR: Combing the diaries
® Country: Mining more from P1s
® NAC/Smooth Jazz: Vocals: How much
is too much?
® Rock: Strengthening your image
® Urban: Frank Cody on format's
strengths
Pages 39, 50, 59, 69, 76, 82, 88

OUT OF TIME

Consultant John Lund gives us a five-point
pian that will help you manage your most
precious commaodity — time.

Page 14
COMING NEXT WEEK!
Adult Contemporary:

T{zPerfech/k

R&R’s first-ever AC special makes contact
with the biggest names to grace the format.
It's a comprehensive, 50-page snapshot of
yesterday, today, and tomorrow.

¢ Craig Kallman boosted to EVP/Office
Of Chairman for Atlantic Records

* John Cook appointed OM at SFX/
Houston, PD for KKPN
Page 3

[ THIS #] WEEK.

CHR/POP
* HANSON Mmm Bop (Mercury)

CHR/RHYTHMIC
« PUFF DADDY... I'll Be Missing You {Bad Boy/Arista)

URBAN
« PUFF DADDY...

URBAN AC
* ERYKAH BADU Next Litetime (Kedar/Universal)

COUNTRY
* GEORGE STRAIT Carrying Your Love With Me (MCA)

NAC/SMOOTH JAZZ

* BONEY JAMES Nothin' But Love (Warner Bros.)

HOT AC

* SHAWN COLVIN Sunny Came Home (Columbia)

AC
* MICHAEL BOLTON Go The Distance (Columbia)

ACGTIVE ROCK

« COLLECTIVE SOUL Listen (Atfantic)

ROCK

* WALLFLOWERS The Difference {/nterscope)

ALTERNATIVE
* THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)

ADULT ALTERNATIVE
* WALLFLOWERS The Difference (/nterscope)

I'l Be Missing You {Bad Boy/Arista)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEV/SPAPER

Chancellor/Evergreen
Enjoying 1997

W As Viacom buy closes, Duncan’s says merged
group will rank second in revenues, after CBS

The acquisition by Evergreen Media and Chancellor Broad-
casting of Viacom’s stations was finalized right on schedule
last week (7/2) at the start of business: for $1.075 billion plus
working capital. That news ‘ollowed a report by Duncan’s Amer-
ican Radio, which showed Evergreen/Chancellor as the sec-
ond-largest radio group in terms of revenue.

DUNCAN'S/See Page 24

Rank  Rank Group #of Stations  Pro Forma Rev. (in millions)
197 697 197 6/97 1/97 6/97
1 1 Westinghouse/CBS 76 75 $1000.2 $1018.0
3/8 2 Chancellor/Evergreen 87 95 (C) $267.8 $793.4
(E) $382.9
2 3 Jacor 12 131 $415.2 $502.0
5 4 Clear Channel 102 163 $291.9 $391.9
4 5 ARS 96 91 $379.3 _3381 4
6 6 Disney/ABC Inc. 21 26 $278.1 $296.5
10 7  Capstar 104 229 $135.1  $2001
7 8 SFX 75 I $275.9 $275.7
9 9 Cox 39 44 $205.1 $217.9
13 10 Emmis 1" 14 $119.1

$139.8

Source: Duncan's American Radio

Chart continues on Page 24

Finally, A Buyer Comes To The
Defense Of Consolidation!

he biggest howls of protest

against radio consolidation
have come from the buying com-
munity. Higher rates. higher
CPPs. and forced combos are but
a few of the reasons planners and
buyers want nmore federal vigi-
lance on radio mergers and ac-
quisitions.

And while most of the buying
community still opposes consol-
idation (check out the interview
with the ad agency exec. on page
16), no one has thus far managed
to find an instance of a station
raising rates or CPPs by brute
force alone. And now, here’s a
voice in the buying community
that comes to the defense of ra-
dio industry consolidation. It was
addressed o the online/fax news-
letter RADIO-MEDIA in re-
sponse (o a reader’s request for
information about rates and

consolidation:

I am Sr. VP/Associate Media
Director of the spot broadcast
buying group at Hill Holliday, a
full-service agency in Boston.

I believe that multiple owner-
ship in radio is one of the best
things to happen to the business,
for several reasons.

1. Five years ago, most radio
stations were losing money.
They were paying incredible
overhead for talent, research,
equipment, etc. Duopolies al-
lowed for economies of scale.
through consolidation. That
means stations could put more
money back into programming,
promotion, research, and all
things that help my clients have
a better environment 1o advertise
in. Mergers and consolidations

CONSOLIDATION/See Page 16
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Sinclair To Buy Heritage?

M Price tag could be as high as $675 million

By HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

Heritage Media’s radio and
television stations are for sale.
That much, at least. is obvious.
The question now is, will the new
owner be Sinclair Communica-
tions? Most indicators are point-
ing precisely that way, and the
rumored price is as high as $675
million tor the 24 radio and six
TV stations.

The deal with Sinclair, if it hap-
pens, is contingent upon News
Corp.’s closing of its $1.3 billion
buy of Heritage, expected late this
month. When that deal was an-
nounced in March, News Corp.
said it would spin off the Heri-

tage media operations and keep
its in-store and direc*-mail mar-
keting businesses.

Heritage President/CEO Paul
Fiddick told R&R that as of fast
Friday “there was no signed deal”
He noted that Heritage 1s “not an
active participant,” tut said it’s
“kind of sad that pecple think a
failure to categorically deny
something is a confirmation.”

Still, Sinclair conlirmed last
week it had recently submitted a
$500 million bid for radio and TV
stations. And sources hint that the
actual bid was much, much high-
er. At R&R’s Tuesday deadline,

HERITAGE/See Page 11

Susquehanna Restructures San

ﬁancisco, Dallas Management

Salvadore, Halyburton become Market Mgrs.
as new KSAN and KTCT debut in the Bay Area

Susque- [
hanna Radio
Corp. has re-
set the man-
agement tier at
its San Fran-
cisco and Dal-
las stations fol-
lowing recent
acquisitions in |
those markets
by the compa-
ny. As aresult,
Tony Salvadore has been named
Market Manager for its Bay Area
properties. He alsoretains his po-
sition as VP/GM for all-Sports
KNBR-AM/SF and will add VP/
GM duties at KTCT-AM (The
Ticket) when Susquehanna be-
gins an LMA with that station
(previously Regional Mexican

Salvadore

KOFY-AM)
later this
month.
Dwight
Walker, who
manages Adult
(8 Alternative si-
B mulicast
KFFG-FM &
KFOG-FM/
SF. rises toVP/
GM of those
stations as well
as KSAN-FM. KSAN is slated
to officially unveil a “Classic
Rock "N Roll” format at 107.7
MHz today (7/11), following five
days of construction noise and
musical snippets from songs by
such artists as Billy Joel, Three

Halyburton

SUSQUEHANNA/See Page 24

advertising last year ...

ers — more so thanTV or news-
papers, which get the lion's
share of movie ad dollars.
RESEARCH/See Page 24

Big Screen Has Little Bucks For Radio

The motion-picture industry poured $1.7 billlon dollars into media
with just 1.6% of those funds going to radio.
That dismal number flies in the face of research that shows heavy
moviegoers are also heavy radio listen-

UDUDDDDD@DQID@!QEZBDU
AMONG AVID MOVIE FANS:.. /

* 457 are heavy radio listeners

* 39¢, are heavy television viewers
*37% are heavy newspaper readers
*32% are heavy cable viewers

Q\DDDDDDDDDDDDDDDDDDE

*(Those who usually see a movie within 2 weeks of opening) )

Source: Simmons Spring "97, 18+ adults

Up-To-The-Minute Spring "97 Arbitron Results: www.rronline.com




Featuring Diana King
”l Say A Little Prayer”

Soundtrack also includes Ani DiFranco,
Jann Arden, Tony Bennett, Amanda Marshall,
Mary Chapin-Carpenter, Nicky Holland,
Sophie Zelmani and classics from The Exciters,
Jackie DeShannon and Jimmy Soul.

Sales Breakouts!

Tower - Long Island #4 Wherehouse #§ The Wall #11 Circuit City #29

Tower - San Francisco #4  Tower Sunset #5 Fred Meyer #20 Target #30

HMV - 72nd & Broadway #4 Virgin Megastore - NYC #5 Strawbermries %20 Musicland #32 {(up 44%!!)
SOUNDTRAX Transworld #8 National Record Mart #22 and growing!

|
Virgin Megastore - LA #4

Soundtrzck Executive Producers: Glen B-uaman and Eonnie Gre=nbparg
. WORK

L "WORK" 13 a trdemark of Scry Music Entertainment Inc /1 99° Sony Mesic Bntert@nmeating it *heww wark sroupner ser
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Kallman Upped To
Atlantic Exec. VP

Atlantic Records has elevated Sr.
VP and Big Beat Records founder
Craig Kallman
to Exec. VP/Of-
fice Of The Chair-
man. In his new
 post, Kallman —
f who discusses his
new role exten-
sively in next
week’s Sound De-
cisions column —
now will official-

Kl ly oversee the dai- |
aman ly operations of
Atlantic’s A&R department.

“Since joining the Atlantic fami-
ly six years ago, Craig has played
an increasingly important role in
charting our creative course,” Atlan-
tic Group co-Chairman Val Azzoli
said. “His great success with Big
Beat represents only one facet of
his contribution to the company —
which has expanded to include
working with Atlantic artists in a
diversity of musical fields, helping
formulate the direction of our Ur-
ban division, heightening our pres-
ence in the soundtrack and theatri-
cal arenas, and exploring a variety
of new projects.”

Atlantic Group co-Chairman Ah-
met Ertegun noted, “The entrepre-
neurial spirit which has driven

KALLMAN/See Page 11

Cook Programs
‘The Planet’ As SFX/
Houston’s Ops Mgr.

Former KIIS/Los Angeles PD
John Cook has been selected as OM
for SFX Broad-
casting’s Hous-
ton properties:
News/Talk
KNUZ-AM,
Pop/Alternative
Hot AC KKPN-
FM, Classic Hits
KKRW-FM, and
AC KODA-FM.
His primary focus
is to program
KKPN (The Plan-
et); up until this past March 20, the |
station had been Nostalgia KQUE.

“I’m delighted we were able to
bring John Cook into SFX’s Hous-
ton cluster,” stated SFX/Houston
VP/Market Manager Mike Crush-
am. “His programming talent, expe-
rience, and successful programming
track record say volumes about how
serious we are about building great
franchises.” '

KKPN Station Manager Michael
Nasser commented, “John’s a cham-
pion in the programming arena. It’s |

COOK/See Page 24 |

Cook

Last weekend was the celebration of the T.J. Martell Foundation’s 15th
anniversary. Among those joining the jubilee were (I-r) WRAT/Monmouth-
Ocean & WDHA/Morristown, NJ Dir/Rock Programming Lenny Bloch,
KNCN Corpus Christi, TX PD Kelli Cluque, KRXQ/Sacramento Station
Manager and Martell Foundation “From The Heart” Award recipient Cur-
tiss Johnson, KRXQ APD Pat Martin, The Promotion Dept's Kenny Ry-
back, KRXQ MD Kylee Brooks, and “free agent” David Fleishman.

PN ———— ot .

KﬁA/Dénvér Fined $4000 Foi
Not Identifying Ad Sponsor

Government agencies are more
than happy to supply citizens with
advice on how to comply with their
rules. The problem is the people who
head those agencies apparently don’t
have to stand by that advice. That,
in any case, became clear to Jacor
Communications in its recent run-
in with the FCC.

Jacor’s KOA-AM/Denver must
cough up $4000 to the FCC because
it didn’t identify the “Cripple Creek
Chamber of Commerce” as the
sponsor of 51 60-second commer-
cials. Jacor had argued it showed
“good faith” when it played the an-
nouncements over the phone to an
FCC staffer, who informally ap-
proved them before they aired. But

the Commission later said that ad-
vice was not binding.

Jacor CEO Randy Michaels told
R&R his company has already spent
“much more than the $4000 appeal-
ing the case.”” According to the FCC
ruling, Jacor acknowledged that “in-
formal staff approvals do not bind
the Commission.”

The FCC was unflinching in its
ruling, saying, “The licensee was ul-
timately responsible for the an-
nouncements broadcast on the sta-
tion, a responsibility [it] could not
shift to Commission employees.” To
drive that point home, the Commis-
sion refused to even reduce its orig-
inal penalty, despite Jacor’s argu-

KOA/See Page 24

others, is ABC Networks’newest advertising medium for “The Tom Joyner

The Perfect Moving Target!

i L e —— e el

Morning Show.” The buses, scheduled for a promotional U.S. tour, are the
first ever to feature an on-air personality wrap.

i Just kidding ... This Greyhound bus, along with three similarly decked
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Leon Lays Down ‘The Law’: WYSY Goes
“All-Hit’ Regional Mexican As WLEY

WYSY/Chicago made its long-awaited flip from "70s Oldies 10 Region-
al Mexican on the Fourth of July, debuting an “all-hit” presentation with
10,000 songs in a row as WLEY. The station will use the nickname “La
Ley” (“The Law™).

Eduardo Leon, who operates his own Spanish-language radio consul-
tancy, will assume fulltime PD duties at WLEY while retaining PD duties
from the Windy City for KLBN-FM/Fresno and KIWI-FM/Bakersfield.
Gloria Alicea, who last served in the Hispanic division for Infinity Broad-
casting’s “Dateline” and had signed on crosstown competitor WOJO-FM,
joins "LEY as Promotions, Research & Marketing Director.

WLEY GM Luis Diaz-Albertini told R&R the station should have a full
staff of on-air talent from Los Angeles and Mexico in place by the end of
today (7/11). The station had been running jockless aside from artist drops
from such acts as Vicente Fernandez and Tigres del Norte. A full-scale
Hispanic media marketing campaign will commence Monday.

WLEY is designed to attract listeners from crosstown WOJO-FM and
Spanish Radio Network’s syndicated “La Z” format airing on WRZA-FM
& WZCH-FM, both Regional Mexican outlets. “I don’t think WOJO is
playing everything that’s hit-oriented — they seem to be very broad,” Diaz-

WLEY/See Page 11

TResaEn

WXIB(-AM/New York Gets New He\ad Rus

One-On-One Sports, which is acquiring Regional Mexican WXLX-
AM/New York from Spanish Broadcasting System (R&R 3/21Y. has hired
Jamie Rush as the station’s new GM. Rush, who was NSM at CBS Ra-
dio’s Sports WFAN-AM/NY, will oversee the station’s early fall flip to
One-On-One’s syndicated Sports programming.

One-On-One President/CEO Christopher Brennan commented, “Jamie
has a proven track record at some of the top stations in the country, partic-
ularly in Sports radio, which makes him a natural as we launch our New
York station. He 1s a great addition to our team.”

Rush came to WEAN from Chicago, where he had been NSM for Infin-
ity’s WUSN-FM and Evergreen’s WMVP-AM & WLUP-FM. He began
his sales career with Interep, working in the firm’s Boston and New York

- s | offices.
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RADIO BUSINESS

Washington Mulls Over Hundt’s Replacement

[ Hollings continues to hold up Klein's DOJ nomination

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Five weeks after Reed Hundt announced that he wants to
leave his FCC Chairman’s post as soon as a replacement can be
found, some names of possible candidates are beginning to sur-

face in Washington.

Sen. Ernest “Fritz” Hollings (D-
SC), the ranking minority member of
the Senate Commerce Committee,
and nine other Democratic senators
have signed a letter to President Clin-
ton “'to strongly recommend the nom-
ination of Ralph Everett,” a former
Hollings chief of staff turned Wash-
ington communications lawyer. In
their letter. the senators said the Duke
Law graduate “has the technical
knowledge and business acumen this
position needs, as well as the ability
to navigate the halls of government.”
And they are not alone in their sup-
port: 31 of the 37 members of the
Congressional Black Caucus have
signed a letter supporting Everett for
the job.

No Speculation On
Replacement

Meanwhile, The Washington Post
reported last week that the White
House wants to nominate Kathleen

. The Susan Powter Show... W _
wnpredictable! This is talk radie. unmuzzled. This is not ¢
fitness show. Your station can now ¢
. listeners with off-ﬂm-wﬂll

Wallman, chief of staff for the White
House national Economic Council
and former chief of the FCC’s Com-
mon Carrier Bureau. However, White
House spokesman Brenda Anders
told R&R that the Administration
would not speculate on possibilities
for Hundt's replacement nor would
she give a time frame for nominating
any of the other positions up for grabs.

One commissioner’s slot is vacant
while Jim Quello’s and Rachelle
Chong’s terms have expired and they
are staying on until replacements can
be found. President Clinton has nom-
inated FCC general counsel William
Kennard for the only other Democrat-
ic seat on the commission, which is
being vacated by James Quello. Com-
missioner Susan Ness is expected to
keep her seat while Harold Furchtgott-
Roth has the nomination for one of
the two open Republican slots.

The odds-on favorite for the other
Republican commissioner’s slot is

’wﬁhnu! fimits
Genwuﬁﬁ

Michael Powell. During a press con-
ference months ago, Commerce Com-
mittee Chairman John McCain (R-AZ)
told reporters that he’d back the son of
former Joint Chief of Staff Colin Pow-
ell for a commissioner’s post. Backers
of Powell, a seasoned communications
lawyer who currently practices at the
Department of Justice, predict he’ll face
little opposition in his bid for the FCC
seat. But McCain's people aren’t rush-
ing to drop names of possible chair-
man candidates.

“I'haven’t heard any names around
here.” spokeswoman Pia Pialorsi told
R&R this week. “We are still waiting
for the White House to nominate
Michael Powell.”

At DOJ, Klein Waits
for Approval
Waiting is the name of the game
over at the Department of Justice where
Joel Klein continues to use ‘“‘acting”
director of the Antitrust Division in his
job title. Nominated for the post by
President Clinton in February, Klein’s
appointment has been held up since

Continued on Page 8
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 BUSINESS BRIEFS

American Tower Systems Buys Micronet

merican Radio Systems (NYSE:AFM) tower operation, American Tow-
er Systems (ATS) will pay about $70.25 million for Micronet, Inc’'s
127 tower sites. The Jamison, PA-based company is one of the leading
antenna site providers in the Mid-Atlantic region and has towers strategi-
cally located in the New York, Philadeiphia, Baltimore, and Washington
markets. Micronet also owns 20 towers between Los Angeles and San
Francisco and 35 Texas towers surrounding Dallas, Houston, Austin, San
Antonio, and Corpus Christi.
ARS will also get Micronet's video transport operations and terrestrial
microwave networks in the deal. In all, ATS will own and/or manage more
than 600 tower sites nationwide.

Clear Channel Denied Permanent Waiver

Clear Channel Communications will not get an FCC guarantee it
can keep all of its radio and TV stations in the Harrisburg-Lebanon-
Carlisle market. It will, however, get a temporary, conditional waiver of the
FCC’s TV/Radio cross-ownership rules for its WHP-TV/Harrisburg, PA and
WLAN-AM & FM/Lancaster, PA.

Clear Channel is buying the radio combo from the Altdoerffer family,
and has an LMA with WLYH-TV/Lancaster. The FCC is currently crafting
new rules for TV LMA attribution, and is waiting for the outcome of that
rulemaking before it will grant a permanent waiver. Until then, Clear Channel
can own the radio and TV stations.

SFX Takes Over WRFX-FM From ARS

FX Broadcasting has begun an LMA with American Radio Sys-
tems’ WRFX-FM/Charlotte, which it agreed to acquire in early March

in exchange for SFX's WDSY-FM/Pittsburgh and $20 million cash. As part
of that deal, SFX is also getting the “John Boy and Billy” Syndication Net-
work, which airs mornings on five SFX stations and 37 station nationwide.
The deal was originally made with EZ Communications, which was
acquired by ARS. SFX currently owns WLYT-FM & WTDR-FM/Charlotte.

Moody’s Rates Cox

oody’s Investors Service gave Cox Enterprises, the parent of Cox
Radio, a Baa1 rating to its $150 million senior unsecured deben-
tures due 2027. Moody'’s said the rating is “based on the stable operating
results generated by its large and diversified operations, including news-
papers, broadcasting, cable television and automobile auctions. The rat-
ing also reflects the financial leverage of the group and the significant
cash re-investment needs of certain of its activities”
The debentures are part of a privately negotiated offering, so the trans-
action doesn't have to be registered with the Securities and Exchange
Commission.

Hilary Rosen New RIAA CEO

ilary Rosen has been promoted to CEO of the Recording Industry

Association of America(RIAA). She had been President and COO
since 1994. Rosen replaces Jason Berman, who has been Chairman of
the recording industry trade group for the past 10 years, has said he will
retire in January 1998.

Berman called the appointment “exactly what [he] had in mind” for the
post. “Hilary was the first person | hired and has been learning how to
do this job for 10 years. Hilary has earned the title of CEO. She is the
perfect fit”

Since joining RIAA Rosen has been active in gaining copyright victo-
ries in Washington for its members. She also created RIAA’s technology
division last year to “evaluate and develop systems for protecting music in
this new digital arena.”

More Stations Fined In EEOQ Cases

KIQ-FM/Livermore, CA has now officially been fined $10,000. The

station got no relief in its request to have the penalty erased. KKIQ
first received the fine in December, 1996, and licensee Tri-Valley Broad-
casters Inc. filed a petition for partial reconsideration. The FCC still im-
posed the fine, however, for insufficient recruiting and record keeping, not
for employment discrimination.

WCLT-AM & FM/Newark, OH Thursday (7/3) received a “Notice of
Apparant Liability” to the tune of $8000 for deficient minority recruiting.
The stations also must submit regular progress reports to the FCC until
May of 2000.

Radio Centro A Buy

BSC James Capel last week began coverage of Mexican broadcast-
er Radio Centro with a “buy” rating. The firm also set a mid-1998
target price of $19.50 for the American Depositary Receipt.
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STUDY while others are sleeping

L AN while others are playing

DECIDE while others are delaying
PREPARE while others are daydreaming

BEGIN while others are procrastinating

- William Arthur Ward

Moyes Research Assoc1ates

America’s Premier Radio Strategists —

205 East Cheyenne Mountain Blvd., Colorado Springs, CO 80906

To BEGIN ' just call us at (719) 540-0100
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® WBHJ-FM & WBHK-FM/
Birmingham $17 million (est.) |

TRANSACTIONS

DEAL OF THE WEEK [l 1997 DEALS TO DATE

Dollars to Date:

o

Stations Traded This Year:

Stations Traded This Week:

RADIO BSIESS

$6,163,149,054

(Last Year: $9,937,787,689)

‘ This Week’s Action: $100,605,000

(Last Year: $6,445,419)

1153

(Last Year: 1314)

29

( Last Year: 9)

In Birmingham, 2+2=3 For Gox

(1 After buying two duos, company immediately spins off WENN
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WBHJ-FM & WBHK-FM/
Birmingham

PRICE: $17 miillion (estimated)
TERMS: Not available

BUYER: Cox Radio Inc., headed by
President Robert Neil. Phone: (404)
843-5159

SELLER: H&P Radio L.L.C.
FREQUENCY: 95.7 MHz; 98.7 MHz
POWER: 100kw at 981 feet; 31kw at
620 feet

FORMAT: CHR/Rhythmic; Urban AC
BROKER: Charles Giddens of Me-
dia Venture Partners

R

A

WAGG-AM & WENN-FM/
Birmingham

PRICE: $15 million (estimated)
TERMS: Not available

BUYER: Cox Radio Inc., headed by
President Robert Neil. Phone: (404)
843-5159

SELLER: Booker T. Washington
Broadcasting Service Inc.
FREQUENCY: 1320 kHz; 107.7 MHz
POWER: 5kw day/111 watts night;
100kw at 1237 feet

FORMAT: Gospel; Urban

WENN-FM/Birmingham

PRICE: $14.5 million
TERMS: Cox Radio bought the rights
to purchase WENN (see previous

|

deal) and is selling those rights to |
Dick Broadcasting Co.

BUYER: Dick Broadcasting Co.,
headed by President Allen Dick. It
owns WAPI-AM, WJOX-AM, WYSF-
FM & WZRR-FM/Birmingham.
Phone: (423) 588-6511

SELLER: Cox Radio

FREQUENCY: 107.7 MHz
POWER: 100kw at 1237 feet
FORMAT: Urban

. Akansas |
HRE mm&am&m&zwﬂ?f»»»o

KMTB-FM/Murfreesboro

PRICE: $265,000

TERMS: Asset sale for cash
BUYER: PAG Broadcasting Inc., |
headed by President Annie Gath- |
right. It owns KBHC-AM & KNAS-FM/
Nashville, AR. Phone: (870) 845-3601
SELLER: Penn/Lee Broadcasting
Inc., headed by President Gregory
Bobo. Phone: (870) 845-1195

P m-quowww-wwm
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KKSJ-AM/San Jose
PRICE: $3.19 million
TERMS: Asset sale for cash
BUYER: KKSJ Inc., headed by Pres-
ident Darryl Thompson. Phone:
(415) 324-5888
SELLER: American Radio Sys-
tems Corp., headed by President
Steve Dodge. Phone: (617) 375-
7500 |
FREQUENCY: 1370 kHz |
POWER: 5kw

‘ TERMS: Asset sale for cash

FORMAT: Nostalgia

KOFY-AM/San Mateo |

(San Francisco)
PRICE: $14.5 million

BUYER: Susquehanna Radio
Corp., headed by President Dave |
Kennedy. It owns KNBR-AM &
KFOG-FM/San Francisco and KFFG- |
FM/San Jose. Phone: (717) 852-2139
SELLER: Pacific FM Inc.
FREQUENCY: 1050 kHz

POWER: 50kw day/10kw night
FORMAT: Regional Mexican
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KQPR-FMIAIbert Lea,
KDHL-AM & KQCL-FM/
Faribault, KMFX-AM/
Washaba & KMFX-FM/
Lake City

PRICE: No cash consideration
TERMS: Robert Ingstad is transfer-
ring 50% of his stock in Radio Ing-
stad Minnesota Inc. and Radio Albert
Lea toJanice Ingstad for estate plan-
ning purposes; no cash consideration
BUYER: Janet Ingstad

SELLER: Robert Ingstad

_ Mississippi | |
WWKZ-FM/Tupelo |

PRICE: $6.5 million (estimated) |
TERMS: Not available

ol

TRANSACTIONS AT A GLANCE

® WAGG-AM & WENN-FM/Birmingham $15 million (est.)
® WENN-FM/Birmingham $14.5 million

® KMTB-FM/Murfreesboro, AR $265,000

® KKSJ-AM/San Jose $3.19 million

® KOFY-AM/San Mateo (San Francisco) $14.5 million

® KQPR-FM/Albert Lea, KDHL-AM & KQCL-FM/Faribault,
KMFX-AM/Washaba & KMFX-FM/Lake City, MN

No cash consideration

®* WWKZ-FM/Tupelo, MS $6.5 million

® WSTG-FM/Hampton (Portsmouth-Dover), NH $1 million
® WBNR-AM & WSPK-FM/Poughkeepsie, NY $14 million
® WQSL-FM, WWQQ-FM & WXQR-FM/Wilmington, NC

$6 million

® WLEM-AM & WQKY-FM/Emporium, PA $400,000

® KZRK-AM & FM/Canyon (Amarillo, TX) No cash consideration
® KROD-AM, KLAQ-FM & KSII-FM/EI Paso $8.25 million

® KWIQ-AM & FMMoses Lake, WA No cash consideration

=

BUYER: Barnstable Broadcasting
Inc., headed by President/COO Dav-
id Gingold. It owns WGKX-FM &
WSRR-FM/Memphis. Phone: (617)
527-0062

SELLER: Houston Pearce
FREQUENCY: 103.5 MHz

POWER: 100kw at 1004 feet
FORMAT: CHR

BROKER: Gary Stevens & Co.
COMMENT: This station is under a
construction permit to move its facili- {
ties to Memphis, TN.

T -
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WSTG-FM/Hampton

PRICE: $1 million
TERMS: Asset sale for cash \
BUYER: Fuller-Jeffrey Radio of
New England Inc.

SELLER: The ADD Radio Group
fnc.

FREQUENCY: 102.1 MHz

POWER: 3kw at 328 feet

FORMAT: Nostalgia

BROKER: Media Services Group
"""" @“& 3 V%M}%W%ﬁxﬂm&ﬁwr* ’
L mixmngkwwm% e
WBNR-AM & WSPK-FM/
Poughkeepsie |
PRICE: $14 million

TERMS: Asset sale for cash
BUYER: PAMAL Broadcasting Inc.,
a division of Albany Broadcasting
Inc., headed by CEO James Morrell.
It owns four other stations in Albany,
NY.

SELLER: Enterprise Media Part-

TR P ¢$ THE

ners, headed by President Edward
Rogoft
FREQUENCY: 1260 kHz; 104.7
MHz
POWER: 1kw day/400 watts night;
7.4kw at 1250 feet
FORMAT: Sports/Talk; CHR
BROKER: Richard Sharpe of Black-
burn & Co.
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WQSL-FM & WXQR-FM/

=  Jacksonville and WWQQ-

FM/Wilmington

PRICE: $6 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President Bill
Bungeroth. It owns WAAV-FM/Wilm-
ington, NC. Phone: (414) 283-4500
SELLER: HVS Partners, headed by
Chairman Gisela Huberman. Phone:
(301) 983-0098

FREQUENCY: 92.3 MHz; 105.5 MHz;
101.3 MHz

POWER: 22.7kw at 725 feet; 19kw at
794 feet; 40.2kw at 544 feet
FORMAT: CHR; Rock; Country
BROKER: The Whittle Agency
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WLEM-AM & WQKY-FM/
Emporium
PRICE: $400,000

TERMS: Asset sale for cash
BUYER: L-Com Inc., headed by

Continued on Page 8

Reef Industries, Inc. P.O. Box 750245

Houston, TX 77275-0245
713/507-4200 713/507-4295 FAX
©1997 Reef Industries, Inc.

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or © mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need and cut.

* Durable banners at an affordable price.

* UV stabilized plastic won't fade indoors or outdoors.

* Simply FAX your logo and color separation information for a price
quotation today.

PLASTIC
BANNERS

_‘m’ THOHAS arfmn :
It ﬁfALEBSHI? m :

Call today
800/231-2417




THERE'S

ONLY

ONE
PROVEN

LEADER

THE RESEARCH GROUP

Bells and whistles don’t win tough battles. Strategy does. And The Research Group is
the proven leader in helping stations build strategies to win. That’s why major groups
like CBS, Chancelior Media, American Radio Systems, ABC Radio, Capstar, Cox, SFX,
and Bonneville choose The Research Group. Strategy provides the blueprint to win. So
if you're serious about winning, use the one company — the proven leader - that helps
more stations win than all the others. The Research Group.

To learn more about what we

can do to help your station, The ResearCh Grou p

call Larry Campbell, Chairman,

at (206) 443-3888. The Acknowiedged Leader In Strategy For Radio

2601 Fourth Ave, Suite 250 - Seattle, WA 98121 - (206) 443-3888
www.theresearchgroup.com
Seattle « Berlin + London
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Fireworks Expected At FCC Booze Showdown

Chairman Reed Hundt was expected to try again to pro-
pose a vote on an FCC inquiry into alcohol advertising at the
agency’s July meeting Wednesday (7/9). But Commissioner
Jim Quello told R&R he would likely vote against the mea-
sure, rather than asking that it be removed from the agenda.

Commissioner Rachelle Chong last
month pulled it from the June meet-
ing. Commissioner Susan Ness is in
favor of the inquiry, but a 2-2 vote
would kill the proposal. Although Hun-
dt knows the measure will die, he told
the Associated Press Tuesday he would
go ahead with the proposal. “I think it
1s an important decision and ought to
be made in public and not in a fish bowl
so that the public can see which way
everybody is swimming,” Hundt said.

And now there’s a new development.
Former Attorney General Dick Thorn-

burgh in a letter to current Attorney Gen-
eral Janet Reno pointed out the Telecom-
munications Act does not give the FCC
the authority to ban truthfu] advertising.
Reno has been a champion of Hundt’s
efforts to secure an alcohol inquiry.
Writing on behalf of the Distilled
Spirits Counci! of the U.S. (DISCUS).
Thomburgh said the FCC would be
“ill-advised” to try to act on the alco-
hol issue because “the Commission
lacks jurisdiction, both statutorily and
otherwise, to pursue such an under-
taking; [and] even if statutorily autho-

rized, it nonetheless would seek a con-
stitutionally deficient limitation on the
distilled spirits industry’s right to com-
mercial speech rights ..

Thornburgh continues on to say
Hundt is mistaken in his belief that the
FCC’s jurisdiction regarding alcohol
advertising comes from its authority
to make sure licensees serve “the pub-
lic interest. convenience, and neces-
sity ... Over and above the FCC'’s lack
of jurisdictional authority, the regula-
tion of truthful, nonmisleading dis-
tilled spirits advertising would be void
on First Amendment grounds”

The Federal Trade Commission al-
ready is in the midst of two investiga-
tions into whether distilled spirits ad-
vertisers targeted their advertisements
to consumers under age 21.

First Call Estimates: Q2 Looks Good For Radio

Publicly traded radio groups for 1997’s second quarter will
show same-station revenue growth of 10% to 15%, with same-
station cash flow up 20%, First Call analysts are estimating.
The increases are still being fueled by bullish feelings about
the effects of the Telecommunications Act.

Clear Channel Communications is
expected to see after-tax cash flow
grow to 56 cents per share from 34
cents last year. and earnings will be
down slightly from 18 cents per share
1o 14 cents.

Another top pick is Jacor Commu-

nications, which should have after-tax
cash flow of 46 cents and earnings of
14 cents per share, down from 17
cents. Salomon Bros. anticipates
American Radio Systems will see cash
flow grow from $4.7 million to $9.7
million, with after-tax cash flow jump-

ing from 23 cents to 30 cents.

Emmis Broadcasting is expected
to report after-tax cash flow of 77
cents, which would be up four cents
from a year ago, with earnings off one
cent to 52 cents. SFX Broadcasting
could make one of the biggest leaps
in after-tax cash flow. jumping from
29 cents per share to 74 cents and de-
creasing losses to 75 cents per share
from $3.72. Earnings will likely be
flat at Cox Radio, but after-tax cash
flow will increase from 22 cents to
32 cents.

TRANSACTIONS

Continued from Page 6

President David Lent. Phone: (814)

274-5368

SELLER: Priority Communications
ay Phil-

52

T - ra S = - !
KZRK-AM & FM/Canyon
(Amarillo)

PRICE: No cash consideration

TERMS: Transfer of station and as-
sets for forgiveness of defaulted loan
BUYER: Sovereign Communica-
tions Corp., a wholly owned subsid-
iary of United Heritage Corp., head-

Crook(\

-

COUNTRY CO

ed by President Walter Mize. Phone: |

(817) 641-3681

SELLER: Madison Radio Group
Inc., headed by interim operator Stan-
ley Vick. Phone: (817) 477-5324
FREQUENCY: 1550 kHz; 107.9 MHz
POWER: tkw day/219 watts night;
100kw at 466 feet

FORMAT: Rock; Rock

KROD-AM, KLAQ-FM &

KSII-FM/EI Paso

PRICE: $8.25 million

TERMS: Asset sale for cash
BUYER: Ferrari Broadcasting Inc,
wholly owned by New Wave Broad-
casting Inc., headed by President
Jon Ferrari. Phone: (201) 818-0323
SELLER: New Wave Communica-

tions L.P., headed by President Jon
Ferrari

FREQUENCY: 600 kHz; 95.5 MHz;
93.1 MHz

POWER: 5kw; 100kw at 1390 feet;
100kw at 1422 feet

FORMAT: Sports/Talk; Rock; Hot AC

KWIQ-AM & FM/Moses |
Lake

PRICE: No cash consideration for
stock

BUYER: Gerald Eugene King is ac-
quiring KWIQ Radio Inc.

SELLER: The Estate of Frances
Lawrence.

By Parrice WITTRIG
R&R WASHINGTON BUREAU

some to restructuring.”

main as WMALs President/GM.

ABC, PAR Tying Up Loose Ends

he first fire Jim Robinson had to put out after taking

the reins of NAC/Smooth Jazz WJZW-FM/Washington
was squelching the rumor that the station would drop its
profitable three-year-old format to help the new parent com-
pany promote its Radio Disney.

“We have no intention of changing the format,’ the President/GM of
ABC's Washington properties told R&R. ABC Radio’s acquisition of the
station closed last week (7/2) amid a flurry of rumors and the dismissal of
four of the seven salespeople. In all, 23 peopte from WJZW will join the
ABC Radio family. “We have our resources devoted to strengthening our
station.” As for staff being dismissed, “some were due to performance and

Robinson will take the helm at WJZW and sister station WRQX from
Chartie Ochs, who remains at Evergreen’s Country WMZQ-FM. WJZW is
moving to new space to be shared with WRQX and News/Talk WMAL-
AM. Steve Kosbau will remain PD of WJZW and Tom Bresnahan witl re-

Cross-Ownership Problem Solved

ABC'’s quandary in Detroit over cross-ownership violations seems to
have been solved. Evergreen will keep CHR WDRQ-FM warm for ABC
until the FCC gives the transfer the thumbs up. ABC sold its Oakland
Press last week and an ABC spokesman told R&R that the deal is ex-
pected to close within the next couple of months.

Under contract to John Douglas’s Personal Achievement Radio are AM
outlets WBZS and WZHF/Washington, as well as KDFC-AM/San Francisco.
WBZS is expected to remain all-business news, while WZHF, currently a
health and fitness outlet, is expected to switch to an Asian format. No word
from PAR whether Classical KDFC will take a new direction. Douglas has
been building its all-AM, top 10 market group slowly, and recently added
WZRC/New York for $13 million. All Douglas-owned stations have non-tra-
ditional formats, including motivational, ethnic, and health programming.

The proposal to merge Evergreen with Chancellor Broadcasting awaits
clearance by the FCC and is expected to settle in the fall.

Washington Mulls Over Hundt’s Replacement

Continued from Page 4

June 3 when he met with Hollings to
answer questions posed by the power-
ful politician. Hollings has held up the
Senate’s vote for Klein’s appointment,
criticizing Klein for not being tough
enough on corporate mergers.

“The hold will continue as long as
need be. I would think that Sen. Holl-
ings only gets more resolute as time
goes on,” Hollings spokesman Mau-
ry Lane told R&R on Tuesday. “He
is not satisfied. He thinks [Klein] has
not been interpretating the Telecom-
munications Act [of 1996] according
to Congressional intent.”

Asked if Klein, whose division on
Monday okayed the $21 billion sale
of MCI Communications Corp. to
British Telecommunications PLC,
needs to be tougher on corporate
mergers, Lane said, “that would be a
good place to start.”

Justice Department spokeswoman
Gina Talamona told R&R that Klein
has the support of “the President, the
Vice President, and from Attorney
General [Janet] Reno. We have ev-
ery confidence that he is doing the
job effectively and will continue to
doso”

The ONLY Country Radio Team, with the added
EBLYE  exposure and fans from a nationally syndicated TV show!

Crook & Chase - Hotter Than Ever!
Put their power to work for you today! jONES RADIO NETWORK™

Already on 375+ radio stations,
110+ major market TV stations and TNN.

®

Call Jones Radio Network. Michael Henderson, Director of Affiliate Sales 3037848700




New WORLD

NEW RULES

NEW ANSWERS

What Company is Helping

#1 Stations Win In
New York
Los Angeles

Chicago

-Big Hint:
Not The Old Research Factory.
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Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry
To upgrade your career to Critical Mass Media’s revolutionary services, contact:

John Martin, Abbe Harris, Elizabeth Hamilton, Jennifer Hodlick, Donna Leonard.
(847) 441-9CMM « (847) 441-4FAX » cmm@cmmnet.com

© 1997 Critical Mass Media, Inc. www.cramnet.com
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PARAGON OFFERS YOU SOMETHING BETTER!?

Research that is custom designed for your
station, your duopoly, your multiopoly. We
can help you find a franchise format or a
strategic niche, improve your ratings, or
strengthen your leadership.

No preconceptions. No agenda. Just tons of
experience and all the right tools, from the
people that radio stations have come to trust

most. To learn what we can do for you,
call Mike Henry at (303) 922-5600.

# Perceptual Studies  Auditorium Music Tests ¢ Call-Out
# Auditorium Format Analyses ¢ Tracking Studies ¢ Focus Groups
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Keating Now VP/GM
0f Clear Channel’s
Ft. Myers Stations

Jim Keating has been tapped
as VP/GM of Clear Channel’s
Ft. Myers stations. succeeding
Shawn Portimann. Keating will
oversee Nostalgia WKII-AM,
Country stations WCKT-FM &
WQNU-FM, Oldies WOLZ-
FM, and AC WXRM-FM.

“I've known Jim tfor 28 years
and he is the consummate pro-
fessional radio executive,” Clear
Channel Sr. VP/Operations,

East George Sosson told R&R. |

“He’s organized, known as a
great leader, and I'm sure he’ll
do a terrific job in Ft. Myers.”

Interestingly, Sosson served
as GSM at WCAU-FM/Phila-

delphia when Keating was that |

station’s VP/GM. Later. Keating
would report to Sosson at
WLTT-FM/Washington, when
Sosson was named head of
CBS’s FM station group and
Keating took that station’s VP/
GM role.

Sosson added, “I’ve worked
for him and he’s worked for me,
so I get a unique perspective of
how one’s management abilities
are. When this opportunity
opened up, I was thrilled I had
the opportunity to hire him.”

Among Keating’s other previ-
ous posts: President of his own
consulting firm, Gulf Radio
Management Services; GM of
WNOG-AM & FM & WARO-
FM/Ft. Myers-Naples; and
Exec. VP/COO of Beasley
Broadcast Group.

“I’ve been here in this market
operating stations, but they
were sold and I just happened
to be available.” Keating said.
“I had been consulting some
stations in Colorado when I was

Heritage

Continued from Page 1

sources said no contract had in fact been signed, and there was
talk that Sinclair was having difficulty structuring the transac-
tion to their financial backers’ liking.

In a press statement last week in which Sinclair admitted it
was “exploring” acquisitions, the company cautioned, “The com-
pletion of any such transactions could result in the incurrence by
Sinclair of substantial additional indebtedness.”

In NewsCorp.’s auction game, Sinclair certainly hasn’t been
the only player. Jacor Communications. Clear Channel Com-
munications, American Radio Systzms, and SFX Broadcasting
reportedly had bid on the stations, but are no longer in the run-
ning. Jacor submitted a hefty bid for the outlets, but Sinclair
agreed to flip some of the Heritage television stations to Fox
affiliates, a move NewsCorp.’s Rupert Murdoch smiled on and
that could clinch the deal for Sinclair. It doesn’t appear Jacor is
entirely out of the picture, however: The company recently ex-
panded its credit to $1.2 billion and raised $247.1 million in
public and private offerings, leaving that group flush with
enough cash to neatly buy the stations.

Emmis Broadcasting and Entercom had likewise been inter-
ested in a joint deal to get the radio properties, but an Emmis
source said the companies are “out of it now.”

Heritage/NewsCorp. has one AM and four FM stations in Kan-
sas City, an AM and two FMs each in Milwaukee, New Orleans,
Norfolk, Portland, and St. Louis; and one AM and three FMs in
Rochester, NY. Sinclair’s stations would overlap in New Orleans,
where it has a pair of AMs and two FMs, and St. Louis, where it
has an FM duopoly.

Sinclair officials did not return R&R’s calls. A formal
announcement was expected to come late this week. Watch
the R&R TODAY daily fax service and R&R ONLINE
(www.rronline.com) for updates.

Bryan Becomes OM For JRN Rock Classics

ich Bryan has joined Jones Radio Network as |

OM for its JRN Rock Classics format, which de- {
buted on July 1. The formerWestwood One Adult Rock §
& Roll format PD also has served as WSHE/Orlan-
do’s MD and KILO/Colorado Springs Asst. PD.

“Rich was our first choice to manage JBRN Rock
Classics, and I'm thrilled he is a part of the team,” said |
Jones Radio Network VP/Operations & Programming
Phil Barry. “His tremendous amount of knowledge of
the Classic Rock format and his established relanon- %
ships in the radio industry will no doubt be a great 1 Ii‘
asset to our company.’ .
| Bryan will also cover the 10am-2pm ET airshift. Bryan
Rounding out the format's on-air lineup are Steve Cooper (6-10am,
“Shark” (2-7pm), Laurie Cobb (7pm-midnight), and Tom Collins (mid-
night-6amy.

| Holland, Zotcavage Rise At Metro Nets/Phoenix

ary Holland has been promoted from Asst. Director/Operations to

Director/Operations, Phoenix at Metro Networks. Prior to joining
Metro three years ago, she was news director and morning show host for
two Phoenix radio stations.

Meanwhile, Eric Zotcavage has taken over Holland’s former post. He
joined the company in 1993 as an intern and was soon promoted to pro-
ducer/reporter.

Metro VP & Regional Director of Operations/Southwest Region John
Acello commented, “Mary and Eric’s knowledge of the Phoenix market,
combined with their previous positions at Metro, is a perfect recipe for
meeting the challenges of a very busy and diverse office”

' Kallman in 1991 when Big Beat was pur-

WLEY

Continued from Page 3

Albertini said. “We’re going to be
more focused and play more mu-
sic. They talk an incredible
amount [in drive times], and we

| think we’ll start cuming from

notified about the opening, and |

hadn’t moved yet. It was just too
hard of an opportunity to pass

?

up.

Moderator: Herb McCord

Granum Communications

them almost immediately. We’ll
win or lose based on the strength
of our music.”

Leon commented, “According
to surveys we had done, only 10%
of the audience sees WOJO as a
Nortefia/Grupo/Ranchero station.

Scott Ginsburg

Eveigreen Media Cox Radio

Robert £ Neil

It still has the baggage from be-
ing a contemporary-formatted
station. Since 90% of the Hispan-
ic population in Chicago is Mex-
ican, it makes sense to do this.”
WLEY was sold from CBS Ra-
dio to Spanish Broadcasting Sys-
tem for $29 million earlier this
year to comply with FCC owner-
ship limits. WYSY chief engineer
Bill Murdoch had been program-
ming the station in the interim
while SBS decided on when to
debut the station’s new format.

GROUP HEADS:

Continued from Page 3

Craig’s career is very much in the
Atlantic tradition. Craig started
Big Beat in his bedroom 10 years
ago, recalling those early days of
Atlantic when we were literally a
one-room operation. Building a
successful label from the ground
up forces you to learn every as-
pect of the business, while keep-
ing you in close touch with the
music at its most dynamic grass-
roots level. It has been a real plea-
sure working with Craig on many
different projects. He is one of the
most gifted and intelligent young
executives in our industry.”
Kallman joined Atlantic as VP

SUCCEEDING IN A NEW ERA

Don’t miss the 1997 NAB Radio Show where NAB will

bring together some of radio’s biggest players for this Group
Head super session. Hear how these radio industry leaders
are reshaping the face of radio, overcoming challenges and
taking advantage of opportunities brought on by deregulation.

FOR MORE INFORMATION:

@ Check our Web site at www.nab.org/conventions/

m Call (800) 342-2460 or (202) 775-4970

& Call Fax-on-Demand at (301) 216-1847 from the
touch-tone handset of your fax machine.

Randy Michaels
Jacor Communications

Steve Hicks
Capstar Broadcasting

A

Jeff Smulyan

Emmis Broadcasting:

chased by the company. In 1995
he was promoted to Sr. VP and
took a more active role in devel-
oping the label’s Urban Music
department. He commented, “It
has been tremendously exciting
and challenging to be a part of
the evolution of this great label
in the "90s. It all starts with the
music, and Atlantic has always
been first and foremost an artist-
driven label run by true music
fans. I believe we offer our art-
ists the best support team in this
industry, and we have an unri-
valed ability to successfully nur-
ture long-term careers and devel-
op projects in virtually every
musical field.”

it's 100%

Norm Feuer
Triathlon Broadcasting
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Radio |
© DARREN KIES andSCOTT SANDS ‘
have been named President/GM and
VP/Programming, respectively, for Tra-
Lyn Broadcasting’s newest Mississip- |
pi properties: WIGG-AM/Wiggins,
WESV-FM/Richton-Hattiesburg,
WLUN-FM/Lumberton, and WXAB- I
FM/McLain-Laurel. Kies most recently
was morning talent forWUSD/Gulfport,
MS, and Sands formerly served as |
morning talent for WNSL/Hattiesburg.

BirTHS

WSTZ/Jackson, MS PD Tiana \
Patterson, daughter Kylie Renee,
July 7.

WKCQ-FM/Saginaw-Bay City, M|
PD Rick Walker, wife Kyra, daugh-
ter Megan Elizabeth, July 4.

Monterey Artists agent Curt Mot-
tey, wife Kim, daughter Peyton Eliz-
abeth, July 3.

Interscope Records executive
Brenda Romano, husband Mercu-
ry RecordsVP/Pop Promotion Chris
Lopes, daughter Alexandra, July 2.

WJJJ-FM/Pittsburgh PD Carl
Anderson, wife Beth, daughter Car-
ly Barbara, May 31

Call now for fast response, huge
savings and major market
experience in audio processing,
coverage improvement and digital

R

PROS ON

THE LOOSE

Blair Carter — Mornings
WMYK/Norfolk (757) 623-2773

Chuck Cordell — Production
Dir. WTKA-AM, WIQB-FM &
WQKL-FM/Ann Arbor, Ml (313)
572-4744

Chad Daley — Mornings
KFMA/Tucson (520) 326-8467

Chuck Michaels — Overnights
WMYK/Norfolk (757) 838-5933

Records

. 7 i s SeE

Research & Engineering. He most re- |

cently served as VP/GM of KRPM-AM,
KBKS-FM, & KYCW-FM/Seattle.

Industry

® PAUL JANKOWSKI has been
named VP/Entertainment Marketing
for SJS Entertainment. Prior to join-
ing the company, he served as VP/
Marketing for Trifecta Entertainment/
Nashville.

® UNITED STATIONS RADIO NET-
WORKS has announced its acquisition

| of privately held independent produc-

® ALAN PARSONS has been appoint-

| ed VP of EMI Studios Group UK. Par- "

sons formerly served as a music re-
cording engineer and producer, and
was leader of the Alan Parsons Project. ‘

® RED ANT ENTERTAINMENT has
announced its collaboration with inde-
pendent label Big Pop, with the first
release under this agreement being
Mexico 70’s “iImperial Comet Hour”

National Radio

©® GARY TAYLOR has been appointed
Director/Corporate Relations for Pacific

I-800-801-CMBE

The only thing
better is a winning
lottery number!

tion company Right Turn Radio. The
company currently produces Contem-

|

ican Christian Music Review, “Face-To-
Face”and“Face-To-Face II”; (212) 869-
1111,

® WESTWOOD ONE RADIO NET-
WORKS has released the following
schedule for its “Celebrity Connection”
broadcasts:

® Michael Peterson, July 14

® Supertramp, July 15

For further information, call (212)
641-2052.

® SW NETWORKS has released this
week’s celebrity guest schedule for the
SW Satellite service:

® Gabrielle Reece, July 18

For more information, call (609)

porary Christian radio programs“Amer- | 397-3809.

Changes

AC: Jeff Elliott joins WVEZ/Lou-
isville for mornings, while PD/MD
Joe Fedele returns to afternoons ...
WHBC/Canton, OH MD/midday-
er Brice Lewis moves to after-
noons, replacing Tom Sullivan.
Promotion Dir. Kayleigh Kriss as-
sumes his duties.

equipment. From our basie
retainer plans to customized
turnkey solutions, CMBE can
make your station sound like a
niillion bucks.

And that's as good as winning
the lottery!

Chip
Morgan N
Broadcast
Enterprises

Mad Passionate Radio

for the 213t Century

Alternative: Jerry Benson joins
WWCD/Columbus, OH for over-
nights, replacing the exiting Brad
Brewer ...Nighttimer Hondo exits
KMYZ/Tulsa ... Shaun Slaughter
moves from mornings to middays
at KQRX/Odessa-Midland, TX ...
KFMZ/Columbia, MO morning
talent Murphy exits.

CHR: Former WEJM/Chicago
nighttimer Marc Young segues to
nights at WERQ/Baltimore.
KMIJIM/St. Louis Programming
Asst. Tiffany Green s the new MD
at WJBT/Jacksonville as Hitman
Hayes exits for sister KHTS/San
Diego ... Former KKFR/Phoenix
afternoon driver Supersnake joins
crosstown KPTY for mornings, tap-
ping Houston Rockets star Charles
Barkley’s wife Maureen for co-
host duties. KPTY nighttimer Kra-
zy Kid Stevens takes over after-
noons for Chio-the-Hitman, who
exits ... WZJM/Cleveland morning
driver Chuck Boom exits ...
WZOK/Rockford, IL MD/night-
timer Eric Wilson exits ... WSTO/
Evansville, IN MD/middayer Cin-
dy Mercer moves into the account-
ing dept Afternooner Tim
Michaelson picks up her duties.
Nighttimer Jack Baldwin moves to
middays and swinger Brent Gard-
ner takes overnights, while over-
nighter Mike Dezmond moves to
nights.

Country: Pat Reilly and Rhett
Walker are the new morning team
at WGKX/Memphis. Sharon
Hunter remains with the show,
handling news ... WSOC/Charlotte
morning talent Paul Schadt and
WSM/Nashville’s Cathy Martin-
dale are selected as co-hosts of the
syndicated “NASCAR Country” ...
Derek Marshall joins WWQM/
Madison, WI for afternoons ... Jim
Nash is the new MD at KLUR/
Wichita Falls, TX, replacing the
exiting Ray Gordon.

NAC/Smooth Jazz: KWJZ/Seattle
morning driver Jay Phillips moves
to afternoons, replacing the exiting

. Mark McGuire ... WAEG/Augus-

ta, GA becomes Jones Networks’
newest NAC affiliate.

News/Talk: Dr. Laura Schlessing-

Continued on Page 24
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ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
PETER CETERA Do You Love Me That Much?

Hot AC — Robert Hall
AZ YET Hard To Say I'm Sorry
OMC How Bizzare

SPICE GIRLS 2 Become 1

%

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

FAITH NO MORE Last Cup Of Sorrow
R. KELLY Gotham City

Lite AC
NO MERCY When | Die

uc

BLACKSTREET Fix

CORINA Summertime Summertime-
MISSY ELLIOTT The Rain (Supa Dupa Fiy)

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

CHR — J.J. Cook
JEWEL Foolish Games
JOCK JAM Jock Jam

Digital AG— J.J. Cook
BELINDA CARLISLE In Too Deep

Hot AC — J.J. Cook
JEWEL Foolish Games
SPICE GIRLS 2 Become 1

Digital Soft AC — Mike Bettelli
JOOSE Your Love Is So Nice

Digital AC Mix — Mike Bettelli
R. KELLY Gotham Gity

Alternative — Leslie Cohan
ARTIFICIAL JOY CLUB Sick & Beautitul

DANDY WARHOLS Not if You Were The Last Junkie
MUNDY Life's A Cinch

PRODIGY Breathe

SILVERCHAIR Cemetery

JONES RADIO NETWORK
Phil Barry ® (303) 784-8700

Adult Hit Radio — JJ McKay
10,000 MANIACS More Than This

Rock Alternative — Doug Clifton
SARAH MCLACHLAN Building A Mystery
SMASH MOUTH Walkin’ On The Sun
SUBLIME Wrong Way

SR s s 5 ¥

WESTWOOD ONE RADIO NETWORKS
Charlie Cook ® (805) 294-3000

Adult Rock & Roll — Jeff Gonzer
PAUL RODGERS Soul Of Love

Bright AC — Bill Michaels

JEWEL Foolish Games
SARAH MCLACHLAN Building A Mystery
10,000 MANIACS More Than This

Soft AC — Andy Fuller
AZ YET Hard To Say I'm Sorry
PAUL CARRACK For Once In Our Lives




A system for reliable,
actionable results.

'RESEARCH SERVICES

e MARKETSCOPE®  FOCUS GROUPS
e PERSONALITY SCOPE®  ONE-ON-ONES
e FORMAT SCOPE® « AD TESTING

« AUDITORIUM MUSIC TEST

OUR COMMITMENT

Research is a process, not a project. All research conducted by Eagle
Research is meticulously examined through each step of the research
process by our Quality Control department.

Our clients are our top priority. We have built our company to provide
“Best in the Class” service to all of our clients. We are dedicated

to offering the finest research and facilities and we pledge to deliver
accurate and reliable research.

Gregg Lindahl ® David Gates ® Joel Reish
1835 Savoy Drive » Suite 108 * Atlanta, GA 30341
Phone: 770-395-6090 » Fax: 770-671-9708
Denver Phone: 303-980-1909 ¢ Fax: 303-980-5980

A subsidiary of COX

BROADCASTING
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MANAGEMENT

Managing Your Time, Other People In
Radio’s Super-Charged Environment

Managing a radio station or the programming department
of one requires time management. With multiple station respon-
sibilities, a manager has more responsibilities. Getting and stay-
ing organized may be one of the biggest challenges.

Here’s a list of suggestions to help
general managers, as well as depart-
mental managers, organize their
time effectively.

Set Goals

Working productively requires
getting one’s time and life in order,
knowing what one wants, and work-
ing toward it means setting goals.
One makes choices every day. Those
in the habit of doing whatever comes
up or falls on the desk makes a
choice — that of no choice!

When goals are written, time is
seriously and productively planned.
Essential time planning tools include
anotebook, computer. and desk cal-
endar. The notebook is a constant
companion for personal notations,
appointments. and ideas or tasks that
pop up. The desk calendar is used
for deadlines. meetings. and dates
that prepare one for upcoming
events. Once a day, morning or
evening. a “'to do™ list is created on
the calendar for the next day.

While many people write a “to

do™ list on calendars. the time man-
agement experts say that most ex-
ecutives miss the essential next step.
sellmg priorities. They suggest us-
ing a numbering or star system for
priorilizing what definitely must get
done today and what can be dele-
gated or postponed. Once priori-
tized. the day can be planned. and
one can focus on important tasks.
Computer software such as Ecco
and Act/ can be helpful.

Be cognizant of personal energy
levels. Use the high energy hours to
work on items that need creative
thinking and concentration. Routine
items can wait until after lunch or
before going home.
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Plan Your Work, Work
Your Plan

No one can be an effective lead-
er, whether in sports, the military, or
business, without a plan. One needs
to have a set of written goals and
objectives. Short-term goals should
be made for the week and month;
long-term goals can be made for the
quarter (next rating period) and the
year. Written goals assure they will
not take a back seat to today’s cri-
sis. Goals are often tied to a time-
line.

Assess strengths
honestly. If there is no
one else, thendo it
yourself. Otherwise,
delegate.

el

Goals are much more quantifiable
than objectives. A goal may be to
reach an 11.5 share among Adults
25-54 in the Fall book. But goals are
subject to changes based on market
conditions. An objective may be a
generality and thus more fuzzy. like
becoming the premier information
station in the market. This objective
will remain unchanged until a
change in station direction (dropping
local news, for example) changes it.

One of a consultant’s main goals
is to help clients establish and focus
their goals. Thus, consultancies such
as ours assist management with mar-
ket assessment to determine demo-
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It's the hottest, hippest show to hit the air.
Led by the “Cigar General,” SMOKE THIS! celebrates
the cigar resurgence in a lively, fast paced, downright
entertaining format. It's your chance to generate
big nontraditional revenues at the bigh rates you've
only dreamed about on the weekends. -
In other words, it's smokin’!
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By John Lund

graphic goals, marketing strategy,
and formatic fine-tuning. Helping
managers develop a strategic plan
for planning is often the first step in
a consultation assignment.

Don’t Procrastinate

As Nike says, “Just Do It.” Do
the toughest things first. Antici-
pate what projects may be the
most time-consuming, and which
projects require cooperation from
other departments and outside
sources. Only begin something
that can be finished. Gather all the
information needed from various
resources before beginning. Set a
deadline for the completion of
each task or project and work
back from that deadline.

Manage Phone Calls

Nearly every phone call is an in-
terruption. Let the front desk know
when phone calls are not welcome.
At one specific time, call back ev-
eryone who called earlier. Don’t
spread call backs throughout the day.
“Phone tag” can often be avoided by
leaving a detailed voice mail mes-
sage to fax back an answer or attain
needed information. Yes, it may be
more impersonal than a phone call.
but it's also more time-efficient.
Voice mail. e-mail. and faxes can
save time and develop your organi-
zation.

Divide Duties Among
Staff Members

Delegation is essential. There are
things done every day that another
staff member can do as well or bet-
ter. These may be people who can’t
seem to fill up their day! These are
ideal candidates to take some of the
routine work out of the day. Empow-
er others to do tasks and report back
to you.

If you're the best person on the
staff to write a promotion proposal,
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For market availability call Victoria Miller at (813) 579-3323.

Satcom C-5, Transponder 23, SEDAT Channel 49
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DATELINE

* June 26 (through September
7) — Summer Arbitron.

* July 8 — Major League Base-
ball All-Star Game. Jacobs Field,
Cleveland.

*July 11-16 — NAB Manage-
ment Development Seminar for
Radio Broadcasters. University Of
Notre Dame, South Bend, iL; (202)
775-3510.

e July 16-18 — McVay Media’s
‘97 Radio School. Renaissance
Hotel, Cleveland; (216) 892-1910.

¢ July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

International Radio Creative &
Voiceover Summit. Summit Hotel
Bel-Air, Los Angeles; (310) 476-
8111

* August 14-16 —Talentmasters
Morning Show Boot Camp. Westin
Canal Place Hotel, New Orleans;
(770) 926-7573.

¢ August 23-26 — Jack The
Rapper Convention. Site TBA

* September 3-6 — CMJ. Lin-
coln Center For The Performing
Arts, New York; (516) 466-6000

* September 17-20 — NAB Ra-
dio Show. New Orleans Convention
Center; (202) 429-5420

* September 17-20 — 52nd
RTNDA International Conference &
Exhibition. New Orleans Conven-
tion Center; (202) 659-6510

* August 1-2 — Orkin & O’'Day’s |

* September 18 (through De-
cember 10) — Fall Arbitron.

* September 20 — NAB Marco-
ni Radio Awards Dinner & Show.
New Orleans (202) 775-3510,

e September 24 — CMA
Awards. Grand Ole Opry, Nashville;
(615) 244-2840.

* October 16-18 — North By
Northwest. Portland Hilton Hotel;
(512) 467-7979.

* October 19 — Radio Hall Of
Fame Awards Ceremony. Chicago
Cultural Center; (312) 629-6005.

* October 23-26 — NBMC &
Columbia University’s School of In-
ternational & Public Affairs 24th
annual conference “Public Policy
Analysis & Strategies: Setting A
21st Century Agenda.” Kellog Con-
ference Center, Columbia Univer-
sity; (301) 593-3600.

* October 27- November 7 —
Museum of Television & Radio’s
Third Annual Radio Festival. New
York; (212) 621-6735

* November 16-18 — Annual
NAB European Radio Operations
Seminars. Hotel Loews Monte Car-
lo, Monaco; (202) 429-5426

1998

e January 9 (through April 1)
— Winter 98 Arbitron

e January 25 — Super Bowl
XXXII. Qualcomm Jack Murphy Sta-
dium, San Diego; (212) 450-2000

see a new client. or reconcile the
music log. then you should do it.
These are high priorities since you're
the best person for the job. Assess
strengths honestly. If there is no one
else. then do it yourself. Otherwise,
delegate.

Organization is the key to suc-
cessful promotions. Although many
people might contribute to the plan-
ning, preparation, and execution of
each station promotion, it’s critical
that one person has control and takes
full responsibility. That person can
delegate, of course, but must be a
good communicator to be sure ev-
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Cigar Dave
Saturdays 12NOON to 2PM (ET)

eryone involved is aware of his or
her specific responsibilities. Clients
of The Lund Consultanis are assist-
ed with promotion planning with
guides for tracking the standard el-
ements of station promotions, re-
motes, and public appearances.

. John Lund is president of the -
- Lund Consultanis fo Broadcast Man- |
‘agament and Lund Media Research,
. & fult-service rmdio constlting and re-
gaarch fitm in San Rancses Hemay
" bareached at (415682-7777. E-Mail

Hosted by:.




Give your listeners

Now one of the most respected names

in the sports talk industry delivers

a power-packed show every weekday
from One-0On-One Sports. With exclusive
interviews, biting commentary, and a
big-city attitude, he's tough, opinionated,
and always talking to the right people.

One-On-One is proud to have Peter
Brown on its team of the nation’s
hottest sports talk personalities.

Peter Brown. Weekdays
2pm to 6pm E.T., only on

One-On-One Sports.

on top of the game...

0% s AT

7.509.1661
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Finally, A Buyer GComes To
The Defense Of Consolidation!

Continued from Page 1

moin-and-pop companies who want-
ed to dabble in the business. Now the
major broadcast groups, who really
know what they are doing, are run-
ning the business.

2. Asamanager of 10 buyers, I am
greatly concerned with the cost of do-
ing business in order to negotiate a ra-
dio buy. With an average of 10-15
viable stations in a market, it takes an
incredible amount of manpower to ne-
gotiate a buy: 15 phone calls, 15 avails,
15 return phone calls, promotions, in-
voice matching, etc. Radio is proba-
bly the most expensive buy to do when
you compare the overhead and time
that is needed, versus the billings that
are produced. This is especially true
if the client is very promotions-orient-
ed.

3. I would prefer to be doing busi-
ness with three or four salespeople in
a market. This would greatly reduce
the overhead time to negotiate-a buy.
Also, I think a salesperson who has
four stations, but fewer shops to call
on, would be more attentive to the

needs of my clients. Since 1 would
represent more of their income, they
would really have to work hard to
make sure they got my billing, since
it would directly impact their income.
They would have to become more
knowledgeable about my clients and
their business, and they would have
to be much more service-driven.

4. Imagine going to a client and
giving them one big group-promo-
tion that runs on four or five stations
in amarket. I think this is a heck of a
lot more impressive than several small
ideas bunched together.

S. The day radio groups begin to
force combos, or to raise rates out of
control, is the day most major agen-
cies will walk from radio and go back
to TV or print. Thisis a reality. If one
of radio’s strength is targeting, why
should agencies buy it at all if they
can’t be selective in station, format,
etc.?

— kagresti@hhcc.com

Editor’s Note: RADIO-MEDIA

SALES

also received this anonymous reply-
and-response to the consolidation is-
sue:

RE: AD RATES IN MEGA-CORP
CONTROLLED MARKETS. Over
the last year or two, there has been a
reasonable amount of consolidation in
the Houston market. At the same time,
ad rates (CPPs,) which had been stag-
nant for about five years, have jumped
by as much as 30%-50%. While this
jump in rates appears to be directly
related to a virtually sold-out market,
itis coincidental that it follows a con-
solidation of station ownership.

And the response: Houston says the
increase in rates that followed owner-
ship “consolidation” in the market
could be due to the almost sold-out
situation in the market. He/she says
(with a wink, I think) that the huge
increase in rates is “‘coincidental” to
the consolidation. A more probable
explanation is that a near-monopoly
of stations offers the ability to control
inventory and, therefore, manufacture
a sold-out situation.

The Gosts Of Going Live On The ‘Net

M ark Cuban, President of AudioNet, the firm that offers
real-time streaming for radio stations on a barter basis,
responded to an earlier statement in RADIO-MEDIA about
the “high cost” of broadcasting a station’s signal on the ’Net:

AtAudioNet, we broadcast more
stations than the rest of the Internet
combined, and we have seen the re-
sults that stations can get.

The most misunderstood aspect
of Internet broadcasting is that it is
to reach a world audience. We
know, and the stations know, that
unless they are a station in a resort
town trying to build a wide audi-
ence, then out-of-market listeners
are valueless.

For most of our stations, 60%-
70% of our listeners are local!
Why? Because people listen to the

stations they know and love, and
they listen to the same stations on
AudioNet when they can’t receive
them on the radio, due to signal con-
straints or lack of a radio.

Office Listening

In-office listening is huge on Au-
dioNet. Think about it: Typical
white-collar workers don’t even
have a radio on their desks, and if
they do, they can’t get all the sta-
tions they’re used to.

AudioNet has helped build listen-
er-base and loyalty in the office. We

WMAQ-AM/Chicago.

NY.

AE.

Detroit.

Salespeople On The Move

* Robert Winston joins KFWB/L.A. as LSM. He previously served as
NSM of crosstown KFI-AM & KOST-FM.

« Leilani Remigio-Nunesbecomes LSM at KHVH-AM, KIKI-AM & FM
& KKLV-FM/Honolulu. She joined the stations in 1994 as an AE.

« Jerry Biocic, Anita Bailey, and Jackie Greenblatt becomes AEs at

* The following personnel changes have been made at Katz Radio:

Jay O’Connor, most recently Sales Mgr./Atlanta, becomes Dir/Sales,

David Kushner and Gerryann Lauman are elevated from AE to Sr.
AE in New York, while Ted Pallad is upped from AE to Sr. AE in L.A.

Ann Wachs joins KMG's Amcast Radio Sales as AE/SF, and Lauren
Chiaramonte is promoted from Sales Mgr./Boston to VP/Regional Mgr.,
West at KMG's Sentry Radio. Also, Julie Hitt joins as a Detroit-based

Finally, Katz Radio Sr. AE Tony Vivacqua transfers from Seattle to

get thousands of e-mails from lis-
teners, to the effect of, “1 love that
you are on AudioNet; I never really
listened to your station before, but
now I listen all day in the office on
my computer, and also in my car”’
Or, “You are my favorite station;,
thanks so much for being on Audi-
oNet. Now I can listen all day at
work!”

AudioNet now has more than
200.000 listeners (not hits) per day.
We are negotiating with several
large technology companies so their
radio budgets will be spent only on
stations that broadcast on the Inter-
net. Why? Because it’s free-reach
to the purest technology demo-
graphic possible.

Bonus Locomotion

When an advertiser, particularly
someone trying to reach a technol-
ogy user, advertises on an AudioNet
station, not only do they reach the
regular over-the-air demographic of
the station, but they also reach the
AudioNet users who are sitting in
[front of their computers actively lis-
tening pure technology users
they can’t reach any other way, and
a bonus audience they don’t yet have
to pay more for.

To date, we have placed more
than $250,000 in radio spots at our
stations, and this number should
jump into the millions over the next
12 months as the deals close. Plus,
of course, the audio feed has in-
creased traffic on all of our stations’
web sites and has enabled many of
them to actively sell and profit from
the ad banners on their site.

Plus, the increased volume of lis-
teners, with our support, has enabled

A Chat With Mark Anderson
Of Czajkowski & Anderson

By Bryan Farrish, RADIO-MEDIA

BF: What are your position and duties at your agency?

MA: | am a partner. | also handle all the media for all clients, while
handling several accounts. I've personally been planning/buying media
for 20 years. | have experience in banks, food, restaurants, and health
insurance.

' BF: Give us a description of your agency.

MA: The agency name is C&A (Czajkowski & Anderson) in Buffalo.
This agency has been in existence in one form or another for 10 years. it
has eight employees and handies a 50/50 retail/consumer and industrial
mix.

BF: Name some of your clients, both past and present.
MA: Kwik Fill Convenience Stores, local auto dealers (Nissan &

Chrysler), a regional ice cream company, RE/Max Reattors, and Savings
Bank Life insurance.

BF: What percentage of your total media goes to radio?

MA: Over 33% goes to radio.

BF: What do you like to see in a rep? What do you dislike?

MA: | like a rep who is prepared for a presentation and realizes that
the whole idea is a partnership among agency/station/client. A rep who
knows the client’s industry and who suits their proposal to assist the
client, is welcomed. | dislike a rep who goes direct to a client, presenting
something to them that | have not seen. Also, | dislike a rep who is
inflexible.

BF: What are your feelings on radio’s consolidation?

MA: I'm not In favor of it. | must admit | have not seen any huge
increases in rates, but consolidation does take away the competitive edge,
and it replaces it with “collusion” Stations owned by the same company
are sharing information that | don't care to have shared.

BF: Do you use network or syndicaled radio? Do either of these work
for you?

MA: No, | do not use thase.

BF: Do you prefer to work with rep firms, or with the individual sta-
tions Instead?

MA: | prefer working with the individual stations. They are closer to
their own market, and they can better assist me in marketing for my cli-
ents.

BF: Should radio concern itself with selling against other media, or
against itself?

MA: Radio should be selling against other media, and not back-stab-
bing other radio stations. If a station is good enough, it will get more by
selling against other media.

BF: What does radio offer your brands that other media do not?

MA: immediacy and targetability.

Contact: Mark Anderson, CzajkowskiEllisAnderson@msn.com

| B T R

RADIO-MEDIA is edited by Bryan Farrish. To subscribe, send an
e-mail to Radio-Media@adsong.com.

some of our stations to build e-mail
databases of more than 25,000 lo-
cal listeners. The cost to mail these
people, and to survey them, is mi-
nuscule versus traditional direct
mail. In one experiment, one of our
stations did a survey where they
asked users which stations they lis-
tened to as a primary station. They
then built an e-mail list of people
who only listened to competitors,

and they have been direct-e-mailing
those people on a consistent but non-
intrusive basis, extolling the virtues
of their station.

Finally, in terms of the cost to
ranked stations in major markets,
AudioNet does 100% barter deals.
Given the reference to P1 spots, I
would say getting on AudioNet
would be a very inexpensive and po-
tentially very profitable experience!




So... you want to know

the average A€ of your
diarykeepers,

Where your listeners are
(by zip and hy location),

how your fOrmat is
performing in your market,

and the strength
of your P listeners.

Oh, and you'd like to see it
over a fjve-hook neriod

...along with your
competitors’ numbers.

Anything else?

The new Programmers Package from Arbitron

Get ready for Spring 1997
Make sure that you have Maximi$er 97 Version 3.3 on your computer.
If you, dpn’t have it, call 1-800-543-7300 and ask for it today'!
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MARKETING & PROMOTION

‘Multiopolies’ Marketing

And Promotion Challenges

Broadcasting trends have created many challenges that have
forced broadcasters to “learn as they go” when it comes to the
creation of market “multiopolies.” The challenge lies in the ex-
ecution of simultaneous promotion and marketing strategies of
each, in to order create a successful whole. In this issue, we dis-
cuss strategies with one of broadcasting’s most aggressive mar-
keting and promotion companies, Critical Mass Media.

Exec. VP/Marketing Michael
Albl recognizes a common “catch-
as-catch-can” approach — many
groups are trying to figure out man-

—mmgm A81Ng strategies
B as they go along.
& | “It’s a real chal-
# lenge for broad-
casters to orga-
nize not only their
clusters but also
how people do
things,” he com-
ments. “This is
{ new territory —
. " the book is being
Michael Albl \,itten even as
we speak. Post-telecom has created
a whole new operation for radio to
learn to run effectively.

“[Groups] have a tendency to cut
back on their staffs in order to save
on costs. With more stations joined
together, downsizing forces the
same people to do more work for
more radio stations. In the markets
where they are cutting back, the
groups are assuming that people are
going to be able to do the same
[amount of] work [for multiple sta-
tions] that they did for one station
— which is virtually impossible.”

Damaging Station
‘Branding’

With all stations working togeth-
er, there seems to be a natural as-
sumption that budgets can now be
consolidated as well. This can prove
to be a mistake made in an effort to
cover the astronomical costs of the
recent buying frenzy. “Broadcasters
are creating joint promotional ef-
forts, which in itself damages each
stations ‘brands,”” Albl says, ex-
plaining, “The stations are not only
competing with themselves in a giv-
en market, but they are also com-
peting against other media types. If
you reduce your emphasis on mar-
keting, you have the potential for
reducing your ability to attract cus-
tomers — not only to your radio sta-

i

tion but to the medium itself.

“The audience has more and more
choices every day,” he points out.
“That’s a real risk. A smaller mar-
keting department in a smaller clus-
ter with smaller dollars available to
the cluster allows you to do less
marketing to attract customers —
not only to your stations but to the
medium of radio. Radio is not only
competing with itself as it has in the
past. Radio in the past has been so
inter-focused and worried about ‘sta-
tion X’ across the street. While ev-
erybody beat each other up, they
were not attacking cable TV, CD
players, books, or newspapers.

“Radio needs to bring everybody
into the radio amusement park first.
Then once they’re in the park, try to
get them onto specific rides.”

Competition, An
Overwhelming Task

Competition within your own
chain, competition within the radio
market, competition with other me-
dia ... what a challenge this poses
for marketing specialists. Albl re-
lates to other products as an exam-
ple of what radio is up against. For
example, “Let’s say a 26-year-old
can choose between fruit drinks,
bottled water, soda, and an alcohol-
ic beverage. Now you’re competing
against other beers for the beer con-
sumer, but you are also competing
for that consumer in that he or she
doesn’t pick up a bottled water or a
Coke.

“Really what we are talking about
is the ‘competitive matrix” for mar-
keting and promotion directors, and
the dangers that exist for them right
now. Everyone is competing for ad-
vertising dollars against all the en-
tertainment mediums, and unless
you can bring them in to the radio
amusement park to ride the rides,
your product will go unused.”

Tim Bronsil, GM of Critical
Mass Media’s “Nest Marketing”
adds, “It will be a downward spiral

By Frank Miniaci
R&R Radio Editor

We bought these properties ... now how do we operate all of them?

if the trend continues with the cuts
in the allocation of marketing dol-
lars as the clusters are built in each
market. The less you market, the less
opportunity you have to make a sale
through awareness of your product.
Those that have not made cuts will
stand a better chance for a greater
return in the long haul.”

Maximizing Cash Flow

“One of the goals of a station in
an average cluster is to maximize
g ratings, increase
&7 revenue, and then

f| strengthen cash
flow,” Bronsil
continues. “The
way that is ac-
il complished is by
finding ways of
using limited
marketing dol-
lars. For example,
when you have
five radio stations
run by one marketing manager, you
tend to find that they are stretched
in too many directions, as opposed
to someone who is purely focused
on that one particular product line.”

Albl agrees. “Imagine the brand
manager of Tide also being respon-
sible for Crest or Pampers,” he says.
“You have no champion of the
cause. There has to be one specific
person who will take the reins and
say, ‘this is my baby, this is what I
am going to do.””

Focused On
Long-Term Goals

Radio can be very reactionary in
nature, and many broadcasters often
get into “panic situations” when it
comes to planning a marketing cam-
paign. Albl suggests that broadcast-
ers have “long term goals over a six-
to 12-month period. If you’re jug-
gling five or more properties, you're
probably looking more short-term —
how you’re going to make it through
the 12-week ratings period instead of
thinking about what you are going
to do over the next six months to a
year. You get into what we affection-
ately call ‘panic marketing.’

“The ideal situation is to have a
centralized person who is the mar-
keting director for the station clus-
ter, whose responsibility is looking
at the ‘big picture’ and creating

Tim Bronsil

Pro:Motions

motion & Merchandising Mgr.

town WFSB-TV.

* Cheryl Kucken is now Marketing Mgr. at KRG Marketing Dimensions/
Detroit, reporting to KRG Dimensions President Bonnie Press. She previ-
ously served as a retail marketing manager with Evergreen Media Corp.

* Sharon Massey is named Dir./Mktg. for the San Diego Radio Broad-
casters Association. Massey is a 16-year sales management vet of Mid-
west Television Inc’s KFMB-AM & FM.

* Stephanie Ksoll is now Promotion Dir. atWXYT-AM/Detroit. She joins
the station from crosstown WCSX-FM, where she served as Sales Pro-

* Joseph Downton is the new Promotions Dir. at WZMX/Hartford. He
previously served as PR/Promotions/Special Events Coordinator at cross-

* Rick Boeker Il joins KHMX/Houston as Promotions Coordinator.

synergies between market cluster
operations. Then, at the single-station
level, have a promotion director
who is passionate about only their
particular product. Each station’s
promotion director should cam-
paign for their own needs — let the
marketing director be the visionary,
the guide, and the arbitrator be-
tween all the stations.”

Learn As You Go

It’s early in the deregulation
game now — everyone is still try-
ing to develop their own systems
and figure out how each station is
going to operate within their own
market clusters. “In our current en-
vironment, it’s a new frontier. The
rules are being developed on a dai-
ly basis, says Albl. “A lot of people
are trying different systems to see
what will work. It’s very free-form
— throwing ideas up against the
wall and seeing what sticks.”

Regarding budgets, Albl sheds
some light: “Let’s say that a radio
station has $100,000 to spend on
marketing. They want to allocate
that for billboards, splitting that
amount among five radio stations.
If they can pool their money based
on the synergies they want to cre-
ate, while emphasizing what they
want from each specific station,
they can pinpoint their efforts.

“In Cincinnati, for example, we
determined what the lifestyles were
for each of the radio stations that
belong in the Jacor clusters. Within
those lifestyles, we can determine
what the transient patterns were
based on their neighborhoods. We
then can collapse the billboard buy
into specific areas that bring the
greatest return based on the lifestyles
associated with that ratings return.”
In other words, “The billboards can
be put it in very specific areas to get
to very specific people.”

“What it really comes down to
is researching everything down to

the very specific nature of the lis-
teners, while managing the market
cluster to keep each station out of
each other’s way,” adds Bronsil.

Pinpointing Your Target

Broadcasters are really focusing
in on the big picture as they now
face the challenges of operating the
companies they have created.
“Companies are spending a sizable
amount of money [on] marketing
research,” says Albl. “They do that
in order to determine how to maxi-
mize the impact of their limited
marketing dollars. In any particu-
lar market where there are many
stations, there’s naturally going to
be competition. But that’s where
you can use those stations in your
cluster to leverage themselves as a
group against another group. In-
stead of one person beating up an-
other person, a group goes up
against another group.

“The goal is to create an integrat-
ed marketing plan for the cluster it-
self, and use the individual stations
as tactical weapons to employ that
strategy. In employing the individ-
ual stations tactically, one must al-
low each to have its own individu-
al integrated marketing plan and
employ its own tactics, each going
after a specific set of consumers.
When you remove weapons from
somebody’s arsenal, you limit their
ability to fight a war.”

In closing, Albl believes radio
stations should learn to drive adver-
tising agencies, instead of the re-
verse. “Radio should sell different-
ly to advertisers — teach them that
they shouldn’t be so concerned over
a 12-week performance, and in-
stead look over a four-book perfor-
mance. Tell advertisers ‘whenever
you purchase our product, you’re
purchasing for the long-term.’ If
stations can show consistent long-
term effects, then maybe they can
get out of that panic cycle.”

NINTH TO FIRST A25-54

IN THREE MONTHS!

Arbitrends De-Ja-Fe through Fe-Ma-Ap '97
“Thanks for your contribution to Love 94's incredible first place ranking in
Adults 25-54. CPM Group’s (D Mailer helped efficiently and effectively
spread the word.” — John Frost, VP Programming, Paxson Communications

1] (561) 743-0548

Fall Projects Must Book Now!

* CD/Cassette Mailers
* Station Magazines
* Databases

* Graphic Design

—_——E




SKOOL DAZE

FRIDAY, JULY 18

Format Breakouts
% Top 40 % Country

% Adult Contemporary
® NAC/Smooth Jazz

Group heads

Super Session

% Steve Dinetz of Chancellor

% Norm Feuer of Triathalon

% The FCC

% The Justice Department

#* Keynote speaker Mike Veeck
#* Capricorn Records’ Renegade
Phil Walden # Arbitron Guru
Rhody Bosley # Morning show
producer Rusty Humphries plus
more sessions...and

nightly entertainment!

SATURDAY»JULY 19

Format Breakouts

® Modern rock % Aduit Alternative/AAA

% Rock % Oldies ® Full Service/News % Country

#* WCCO legends Boone and Erickson

#* WRCX Morning Maniac

Mancow ¥ Inventivity with
Charlie Girsch # ARBITRON
PD Seminar # S.P.I.N.
CONTROL with Kipper
McGee ¥ More topics

and Special Guests plus

nightly entertainment!

¢¢Continuing education
is no longer a luxury...it’s now a
DOCOSSity in this ever narrowing
radio world.??

=Juy Zupoleorn, LONITOR

THURSDAY JULY 17TH, BEGINNING AT 1PM
INAUGURAL CONCLAVE COLLEGE

Dan Vallie of Vallie/Richards Consulting—Dean of students

Liz Janik of Liz Janik axo Associates—Research for the data impaired
Dave Shakes of Alan Burns awo Associates—Critiquing air talent

Jaye Albright of Albright, Hill axo O'Malley—Qualitative nature of formats

%X X X 8 %

Bill Richards of Richards Radio Consulting—Personal career development

...and don’t miss Conclave College Grad School’s
evening classes:

® Guy Zapoleon of Zapoleon Media Strategies—-Music programming for the gos

® page Neinaber of New World Communications—Testing your promotional 1.Q.
(Insanity Quotient)

The mother of all graduation parties!
L

CONCLAVE 1997:| CATCH 22
 JULY 17-20,1997 sr.PAUL,uN

YESTERDAY’S IDEAs! TODAY’S QQUESTIONS! TOMORROW’S ANSWERS!
Conclave Headquarters Radisson/St. Paul SOLD OUT! Nearby hotels:
Embassy Suites 612-224-5400. St. Paul Hotel 612-929-9292. Kelly Inn 612-227-8711.

road rash... e conclave College

Road Show travels to Detroit on September

“...how much is that
Mancow in the window?”

Bring extra rubles and shop the Conclave 12th and 13th for a Fall book tune-up. Full

Silent Auction. This fundraiser helps subsidize  details and registration information will be

announced at the Conclave.

o @ o

“...ground control to
major tom...

% Advent Travel 1-800-426-8585

Sherri Hill (up to 10% off lowest applicable fare)

the Conclave Scholarship Program. Donate
articles from your station or your label’s

artists. Call the Conclave with

your donations.

srrghany

got QMQII_S:? Contact the
Conclave offices at Main Street Marketing,
Inc., 4517 Minnetonka Blvd,, Suite 104,
Minneapolis, MN 55416. Call us directly at
(612)927-4487, FAX (612)927-6427. E-mail us at
Conclave aBitstream.net. Check out our web-

% Premiere Limo 1-800-899-RIDE

site at www Bitstream.net/hits/conclave.html (contact Bernie Fautch)

e e |

LE & RMNING

NAME

Account number

after the Conclave, less a $50 administrative fee.

T SR I S N B R R gy e T e J

CONFMERENCE

(Use name. company. city as they will read on your badge)
COMPANY
ADDRESS CITY STATE
ZiP PHONE ( E-MAIL ADDRESS:
PAYMENT BY [] CHECK (Sorry, direct billing not available) CREDIT CARD. (complete section below) VISA MASTERCARD DISCOVER

Expiration date

Mail this forin (with remmittance) to: Conclave, 4517 Minnetonka Blvd, Ste 104, Minneapolis, MN 55416 Registration fees are non-transferable. Refunds will be issued

REGISTRATION FORM

. $229 REGISTRATION FEE
%299 at the door
Ml $99 REGISTRATION FEE

269 after 6/30/97

Educator/Student/Panelist/Unemployed

AMOUNT ENCLOSED

Cardholder Authorized signature




Free Promotion!

GREAT COMMUNITY EVENT!!

o~

poN’l
DRINK

: T——
This free promotion is now
available in these markets:

MADD and Chrysler have teamed

up to promote responsible driving

= 2= Albuquerque Madison, Wi
and your station can join them! Anderson, IN Milwaukee
.. . Baltimore Minneapolis, MN
The Chrysler Drunk Driving Simulator Boston New York
’ Cleveland Newark
tour features a "97 Dodge/Plymouth Neon Colorado Springs  Philadelphia
i - Columbus, OH Pittsburgh
with an on bo’ard computer program that ol ey R
delays the car’s steering and braking. The Flint, MI Roanoke, VA
i i Hartford, CT San Luis Obispo
car is programmed so your !lstengrs can L as Vegas Schenestady, K1Y
feel the effects of drunk driving without Los Angeles Sioux City, 1A
Lincoln, NE Waterloo, |IA

consuming alcohol.

This is the perfect way for your station to
increase its community involvement and
gain positive personality exposure. You can
interview local police and spokespersons,
announce hotline numbers and give away
station promotion items supporting the event!

®

MARKETING

310-553-4330

or e-mail hmowry@rronline.com
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SHOW PREP

MUSIC & MOVIES

CURRENT

* MEN IN BLACK (Columbia)
Single: Men In Black/Will Smith

Other Featured Artists: NAS, Roots f/D’Angelo, De La Soul

* HERCULES

Single: Go The Distance/Michael Bolton (Columbia)
* MY BEST FRIEND’S WEDDING (WORK)
Single: | Say A Little Prayer/Diana King
Other Featured Artists: Ani DiFranco, Mary Chapin Carpenter

|« BATMAN & ROBIN (Warner Sunset/WB)

Singles: The End Is The Beginning is The End/Smashing Pumpkins
Look Into My Eyes/Bone Thugs-M-Harmany (Ruthless/Relativity)

Gotham City/R. Kelly

Other Featured Artists. Goo Goo Dolls, R.E.M., Soul Coughing

* CON AIR

Single: How Do | Live/Trisha Yearwood (MCA/Nashville)
¢ SPEED 2: CRUISE CONTROL (Virgin)
Single: Make Tonight Beautiful/Tamia
Other Featured Artists: Mark Morrison, Leah Andreone
* AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY (Hollywood)
Single: You Showed Me/Lightning Seeds
Other Featured Artists: Susanna Hoffs, Cardigans

* THE SAINT (Virgin)

Single: 6 Underground/Sneaker Pimps
Other Featured Artists: Duncan Sheik, Luscious Jackson, Daft Punk

* SPRUNG (Qwest/WB)
Singles: | Still Love You/Monifah
Who You Wit/Jay-2

Other Featured Artists: E-40, Aaliyah f/Ginuwine

* LOVE JONES (Columbia)
Singles: Hopeless/Dionne Farris

| Got A Love Jones For You/Refugee Camp All-stars
Other Featured Artists: Maxwell, Xscape, Groove Theory

* TRIAL AND ERROR (High Street)

Single: Mr. Pitiful/Taj Mahal

Other Featured Artists. Dion, Lorrie Morgan, Subdudes

COMING

.« GEORGE OF THE JUNGLE (Walt Disney)
Featured Artists: Presidents Of The United States Of America,
“Weird Al” Yankovic

e
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Hot new music-related World

Wide Web sites, cool cyber-
. chats, and other points of inter-
~ estalong the information super-
_highway.

'Net Chats

Supertramp’s Rick Davies,

Friday (7/11) at 10pm ET/7pm
PT, America Online {keyword:
LIVE).

Catch a backstage chat with
Lollapalooza artists, Saturday
{7/12) starting at 5pm ET/2pm
PT, America Online (keyword:
. LIVE).

On The Web

: Listen to the Muffs play
. live late Friday night at
 1:30am ET/10:30pm PT
. (http//www.audionet.com).

Catch a Seven Mary Three

. show Saturday night at

8:30pm ET/5:30pm PT (http:/
/www.jamtv.com).

SonicNet chats this
week include Naughty By
Nature, Space, and Wy-
clef Jean; check http://

. www.sonicnet.com for
¢ details,

BB A OB B
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MONDAY, JULY 21

1980/The Grateful Dead’s Keith God-
chaux is injured in a car accident.
He dies two days later.

1989/'Weird Al” Yankovic's first mov-
ie, “UHF” opens.

1990Roger Waters performs “The Wall”
at Potsdamer Platz, Germany,
where the Berlin Wall once stood.
Guest performers include Cyndi
Lauper, Joni Mitchell, Bryan Ad-
ams, and Tim Curry.

Born: Cat Stevens 1947

Releases: Robert Palmer's “Bad Case Of
Loving You” {(1979)

TUESDAY, JULY 22

1963/The Beatles’ first U.S. album, “In-
troducing The Beatles,” is released
by Vee-Jay Records.

1971/The Doors’ “L.A. Woman” goes
gold.

1996ANXS singer Michael Hutchence
and girlfriend Paula Yates be-
come parents to daughter Heav-
enly Hiranni Tigerlily.

Born:George Clinton 1940, Bobby Sher-
man 1945, Don Henley 1947

Releases: the Who's “Join Together”
(1972)

WEDNESD

Vanessa Williams — ‘The Right
Stuff’ at the wrong time.

1984Nanessa Williams relinquishes the
Miss America title because of her
pictorial in Penthouse.

1993/)anet Jackson makes her movie
debutin “Poetic Justice,” co-star-
ring with Tupac Shakur.

Born: Martin Gore (Depeche Mode)
1961, Rob Dickinson (Catherine
Wheel) 1965, Sam Watters (Col-
or Me Badd) 1970

Releases: Napoleon XIV's “They're Com-
ing To Take Me Away, Ha Ha”
(1966), Carly Simon’s “Nobody
Does It Better” and Foreigner's
“Cold As Ice” (1977)

THURSDAY, JULY 24

1978/The movie version of “Sgt. Pep-
per's Lonely Hearts Club Band,”
starring Peter Frampton and the
Bee Gees, opens.

1986/Bob Geldof receives a prestigious
MBE {Member of the British Em-
pire) medal for his African famine
relief efforts.

1990/The Judas Priest wrongful death
trial begins in Reno, NV. Parents
charge that subliminal messages
on the group’s “Stained Class” LP
drove their teenage sons to sui-
cide. The judge eventually rules
against the parents.

Releases: the Beach Boys’ “California
Girls™ (1965), Hall & Oates’s
“She’s Gone” (1976)

FRIDAY, JULY 25

1965/80b Dylan plays his first electric
concert at the Newport Jazz Festi-
val. He is nearly booed off the
stage.

1969Meil Young makes his firstappear-
ance with Crosby, Stills & Nash.

1990Bruce Springsteen and Patti Scial-

fa become parents to son Evan |

James.

Born: Verdine White (Earth, Wind &

Fire) 1951
Releases: Chicago's “25 Or 6 To 4"
(1970)

SATURDAY, JULY 26

1977/ While touring the U.S. with Led
Zeppelin, Robert Plant receives
word from England that his son
Karac, 6, has died. The tour is
cancelled.

1979/ revised version of the Clash’s
debut is released in America two
years after its British release.

1992Kiss guitarist Paul Stanley weds
Pamela Bowen.

Born: Mick Jagger 1943, Roger Taylor
(Queen) 1949

SUNDAY, JULY 27

1976/John Lennon’s four-year citizen-
ship battle with the U.S. govern-
ment ends when he receives his
green card.

1979/n Scottsdale, AZ, an Indian art
store owned by Alice Cooper is
fire-bombed by an unknown van-
dal. Over $200,000 in artifacts are
lost.

1984/Prince’s first movie, “Purple Rain,”
opens nationally.

199072 Live Crew’s troubles continue
when an Indiana judge rules their
“Nasty As They Wanna Be” album
violates standards of decency and
should not be sold to minors.

5

i

Born: Karl Mueller (Soul Asylum) 1963

Releases: Lynyrd Skynyrd’s “Sweet
Home Alabama” (1974)

— Frank Correia
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Online CD Sales: A Little ’Net Music

T he death of the record indus-
try? Newsweek runs an arti-
cle on the growing industry of on-
line CD sales. It suggests that
music industry execs worry about
the day when consumers will be
able to download music onto a
disc. (Now it can take up to seven
hours to download a song on an
average modem.)“ don't think all
the artists are going to set up web
sites all selling their own music,’
says N2K founder Larry Rosen,
whose company sells records on
the 'Net. “But there might be some
new middlemen, and we want to
be one of them.’

Lil’ Kim’s B.1.G. Loss

“Biggie was my love, my broth-
er, my father, and my boyfriend. He
loved me and | loved him and | don’t
care who knows now.’ Rapper Lil’
Kim Jones talks freely of her love
affair with the late Biggie Smalls.
Also in the People magazine fea-
ture, she talks about her feud with
Smalls's wife, Faith Evans (each
has half of the rappers ashes in
her possession).

Speaking of fathers, the 'zine
also spotlights the sons and
daughters of rockers, including
Van Morrison’s daughter Shana,
Steven Stills’s son Chris, Le-
onard Cohen’s son Adam,
Three Dog Night alumnus
Danny Hutton’s sons Tim and
Dash, John Bonham's son Ja-
son (also a drummer like his late
father), and Aretha Franklin’s
son Teddy Richards.

No Butts About It

*His humor. His clothes. His
shoes. His butt” En Vogue mem-
ber Terry Ellis's reveals what she
feels makes a man attractive. The
trio is interviewed in Cosmopoli-
tan. Other Vogueisms: What puts
member Cindy Herron “in the
mood'? “Unless I'm tired, all it
takes is my husband asking for
some. He’s so fine” What words
does Maxine Jones live by?
“Love will save the day."

“Having your presence or im-
age make a statement — that's
something I've thought about a
lot. Some days | do feel beautiful
and powerful, so why don't | just
accept that? | find that there are
people who are appreciative of
that. They might not like my mu-
sic, but they're appreciative of the
fact that I'm gonna go out there

and wear my fittle miniskirt with my
big ol' legs and go out on stage
and shake my a--"— Joan Os-
borne defines her image for us
(Entertainment Weekly)

Creative Venues

“On his long-running syndicat-
ed radio show, [Don] Imus for
years has sounded barely awake,
let alone alive. Now that his show
is being televised on MSNBC, his
condition sounds worse.The cam-
era stares at his mummified face.
For minutes at a stretch, the only
sign of life is an occasional flash
of white as Imus chews his gum”
— TV Guide “Couch Critic” Jeff
Jarvis — who adds he is now a
Howard Stern fan — reviews
“Imus In The Morning”

Also trying out other venues,
hopefully more successfully, isL.L.
Cool J, who will publish two sepa-
rate editions of his autobiography
“I Make My Own Rules” this Sep-
tember (Entertainment Weekly).

‘Like A Rock(er)

Bob Seger was busted by On-
tario provincial cops on charges of
impaired driving after he refused to
take a breath test. Says the eyewit-
ness, who pulled a dazed yet un-
hurt Seger from his BMW, “I wasn't
sure he knew where he was. And
he smelled of alcohol. He climbed
back in the car and tried to get it
moving. He said, ‘Can you give me
a push?' | said, ‘| don't think you're
going anywhere™ (Star).

Bland Ambition

Trying to cash in on thewnexplain-
able success of the Spice Girls,
versions of the all-girl concept have
sprung up: Meet the Spicy Girls,
Nice 'n’ Spicey, and Spiced Girls.
Polydor is prepping a five-girl band
called Chill, while Wamer Bros.
Records has signed a biack three-
girl group called Cleopatra ... Not
to mention London Records’ four-
girl concoction All Saints and Vir-
gin’s possible Six Pack.

Meanwhile, Bob and Chris Her-
bert, the father-and-son team that
launched the Spice Girls phenom-
enon in '94, are set to present a
five-boy group called. what else,
Five (Newsweek)

‘I want an Internet. Can | have
one of these?” — Spice Girl Mel
B. pointing to a computer monitor
during an America Online press
conference (Newsweek).

Each week R&R sneaks & peek through the nation’s consumer
magazines in search of everyifing from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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MUSIC TELEWHIo i
59.4 million households
Patti Galluzzi,
VPMusic Programming

MUSIC FRST
50.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VP/Music & Talent Relations

|ADDS - |

|ADDS | l

0ASIS D'You Know What | Mean (Epic)

NOTORIOUS 8.1.G. Mo Money, Mo Problems (Bad Boy/Arista)
JEWEL Foolish Games (Atlantic)

702 All | Wanl (Capitol)

98 DEGREES Invisible Man (Motown)

FOXY BROWN {/DRU HILL Big Bad . Viokator Def JamRAL Mertury)
SAVAGE GARDEN To The Moon And Back (Columbia)

|EXCLUSIVE }

LIVE Turn My Head (Radioactive)
OASIS D'You Know What | Mean (£pic)

| HEAVY 1

AEROSMITH Hole in My Soul (Columbia}

BABYFACE How Come, How Long (Epic)

BONE THUGS-N-HARMONY Look Into... (Ruthiess/Relativity)
MEREDITH BROOKS Bitch (Capito/)

MISSY ELLIDTT The Rain (Supa...) (EastWest/EEG)
GOD'S PROPERTY Stomp (B-Rite/Interscope)

R. KELLY Gotham City (Jive)

MATCHBOX 20 Push (Lava/Atiantic)

NGTORIOUS B.L.G. Mo Money, Mo Problems (Bad Boy/Arista)
PRODIGY Breathe (Maverick/Mute/WB)

RADIDHEAD Paranoid Android (Capitol)

SCARFACE Smile (Rap-A-Lot/Noo Trybe)

WILL SMITH Men In Black (Columbia)

SUBLIME Wrong Way (Gasoline Alley/MCA)

SUGAR RAY Fly (Lava/Atiantic)

WALLFLOWERS The Difference (/nterscope)

[JAM OFTHEWEEK |

WYCLEF JEAN We Trying To Stay Alive (Rufthouse/Columbia)

|STRESS |

FIONA APPLE Criminal (Work)
BULACKSTREET Fix {/nterscope)

BLUES TRAVELER Carolina Blues (A&M)

CHANGING FACES G.H.E.T.T.0.L.T. (Big Beat/Atiantic)
COLLECTIVE SOUL Listen (Atiantic)

COOLIO t:40 THEVZ C U When U Get There (Tormy Boy)
SHERYL CROW A Change Would Do You Good (A&M)
DAVE MATTHEWS BANO Crash Into Me (RCA)

EN VOGUE Whatever (FastWestEEG)

HANSON Where's The Love (Mercury)

JEWEL Foolish Games (Atiantic)

MARLYN MANSON Man That You Fear (Nothing/interscope)
OMC How Bizarre (Mercury)

REEF Place Your Hands (£Epic)

ROBYN Oo You Know (What It Takes) (RCA)

ROME | Belong To You (RCA)

SPICE GIRLS 2 Become 1 (Virgin)

311 Transistor (Capricorn/Mercury)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
TONIC If You Could Only See (Polydor/A&M)

U2 Last Night On Earth (/s/and)

VERVE PIPE Villains (RCA)
BACKSTREET BOYS Quit Playing Games (With My Heart) (Uve)
MARY J. BLIGE | Can Love You (MCA)

FAITH NO MORE Last Cup Of Sorrow (Siash/Reprise)
FLUKE Atom Bomb (Astralwerks/Carolins)

JONNY LANG Lie To Me (A&M)

K-Ct & JO JO You Bring Me Up (MCA)

LIL' KIM Not Tonight (Undeas/Big Beat/Atlantic)
MASTER P w/STEADY MOBBN ! | Could... (No LimPriony)
MAXWELL Whenever, Wherever, Whatever (Columbia)
MOTLEY CRUE Atraid (Elektra/EEG)

98 DEGREES Invisible Man (Motown)

112 Cupid (Bad Boy/Arista)

ORBITAL The Saint (ffrr/London)

PRIMUS Shake Hands With Beef (Prawn Song/Interscope)
REEL BIG FISH Sell Out (Mojo/Universal)

SAVAGE GAROEN To The Moon And Back (Columbia)
702 All t Want (Capitol)

SISTER HAZEL All For You (Universal)

SMASHING PUMPKINS The End Is ... (Wamer SunsstWB)
SNEAKER PIMPS 6 Underground (Virgin)
SUMMERCAMP Drawer (Maverick/Reprise)

Video airplay from July 14-20.

JEWEL Foolish Games (Atlantic)

HANSON Where's The Love (Mercury)

MAXWELL Whenever, Wherever, Whatever (Columbia)
SARAH MCLACHLAN Building A Mystery (Arista)

XL l
MEREDITH BROOKS Bitch (Capitol)

PAULA COLE Where Have Al The Cowboys Gone? (imago/WB)
SHAWN CDLVIN Sunny Came Home (Columbia)
VERVE PIPE The Freshmen (RCA}

WALLFLOWERS One Headlight {/nterscope)

| LARGE ]

JON BDN JOVI Midnight In Chelsea (Mercury)
COUNTING CRDWS Daylight Fading (DGC/Geffen)
SHERYL CRDW A Change Would Do You Good (A&M)
EN VOGUE Whatever (EastWest/EEG)

JEWEL Foolish Games (Atlantic)

DAVE MATTHEWS BAND Crash Into Me (RCA)

SPICE GIRLS 2 Become 1 {Virgin}

LISA STANSFIELD Never, Never Gonna Give You Up (Arista)
WALLFLOWERS The Difference (/nterscope)

| MEDIUM

FIONA APPLE Criminal (Work)

BLUES TRAVELER Carolina Blues (A&M)

JOHN FOGERTY Walking In A Hurricane (Warner Bros.)
HANSDN Where's The Love (Mercury)

ABRA MDORE Four Leaf Clover (Arista Austin/Arista)
CAST OF “MY BEST FRIEND’S WEDDING™ | Say A ... Work)
OMC How Bizarre (Mercury)

THIRD EYE BLIND Semi-Charmed Lite (Elektra/EEG)
U2 Last Night On Earth (/sland}

|cusTOM |
112 Cupid (Bad Boy/Arista)

BABYFACE How Come, How Long (Epic)

ERYKAH BADU Next Lifetime (Kedar/Universal)

PAT BENATAR Strawberry Wine (CMC)
BLACKSTREET Don't Leave Me {/nterscope)
MICHAEL BOLTON Go The Oistance (Columbia)
BROWNSTONE 5 Miles To Empty (M./Work)

BOB CARLISLE Butterfly Kisses (DMG/Jive)
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TOPTEN SHOWS
JUNE 30-JULY 6

Total Audience
(97 million househalds)

Dateline NBC (Tuesday)

60 Minutes

Dateline NBC (Monday)

Touched By An Angel

Primetime Live

Seinfeld

Movie (Monday)

(“Against Their Will")

(tie) Movie (Sunday)
(“Awakenings”)

(te) ER

(tie) Suddenly Susan

NG HWN -

Adults 25-54

1 Dateline NBC (Tuesday)

(tie) Seinfeld

3 Dateline NBC (Monday)

4 ER

(te) Suddenly Susan

6 Primetime Live

7 Home Improvement

8 The X-Files

9 Spin City

10 Movie (Sunday)
(“Awakenings”)

Source: Nielsen Media Research

CHANGING FACES G.H.E.TT.O.UT. (Big ic)
COLLECTIVE SOUL Listen (Atlantic)

DEL AMITR! Not Where it's At (AZM)

GOD'S PROPERTY Stomp (B-Rite/Interscope)
INDIGO GIRLS Shame On You (Epic)

INXS Don't Lose Your Head (Mercury)

R.KELLY Gotham City (Jive)

OIANA KING | Say A Little Prayer (Work)
JAMIROQUA! Virtual Insanity (Work)

PATTI LABELLE When You Tatk About Love (MCA)
MAXWELL Whenever, Wherever, Whatever (Columbia)
PAUL MCCARTNEY The World Tonight (Capitol)
MATCHBOX 20 Push (Lava/Atiantic)

MARK MORRISON Retum Of The Mack (Atfantic)
LEANN RIMES How Do | Live (Curb)

ROBYN Do You Know (What It Takes) (RCA)

SAVAGE GARDEN To The Mcon And Back (Columbia)
SISTER HAZEL Alt For You (Universal)

SQUIRREL NUT ZIPPERS Hell (Mammoth)

TONIC If You Could Only See (Polydor/A&M)

TONY TON! TONE Thinking Of You (Mercury)
WIOESPREAD PANIC Aunt Avis (Mercury)

ZHANE Crush (fiitowr/Motown)

Video airpiay from July 14-20.

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check list-
ings for showings in the Moun-
tain time zone. All listings sub-
Jject to change.

*Hanson, “The Tonight
Show With Jay Leno”

* Biues Traveler, Shawn
Colvin, and Doobie Bros.,
“ABC In Concert” (check local
listings).
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Saturday, 7/12

¢ Albita and Taj Mahal per-
form on PBS’s “Sessions At
West 54th” (check local listings).

¢ Lisa Stewart, “The Statler
Bros. Show” (TNN, 9pm ET/
6pm PT).

Sunday, 7/13

*The Bee Gees are inter-
viewed on Bravo’s “Profiles”
(8pm ET/5pm PT).

Monday, 7/14

¢ Billy Dean, Jack Ingram,
and Jo Dee Messina perform
on “Monday Night Concerts
With Ricky Skaggs” (TNN,
10pm ET/7pm PT).

* Kenney Chesney and
Sherrie Austin, “Prime Time
Country” (TNN, 9pm ET/6pm
PT).

* EnVogue, “Late Show With
David Letterman.”

Tuesday, 7/15

* Blackstreet performs on
“MTV Unplugged” (10pm).

* Coolio, “Jay Leno.”

* Shawn Colvin, “David Let-
terman””

‘Wednesday, 7/16

* Bellamy Brothers, “Prime
Time Country”

* Matchbox 20, “David Let-
terman.”

* Primus, “Late Night With
Conan O'Brien’”

* Nitty Gritty Dirt Band,
“Prime Time Country”

* Beck, “Jay Leno”

¢ Third Eye Blind, “David
Letterman’”

* World Party,
O'Brien”

“Conan

AN S TSSO RO S

36 million households

) Y Lydia Cole,

LN PR VP Music Programming
| Video Playlist |
PUFF DADOY & FAITH EVANS V112 ' Be... (Bad Boy/Arista)
MISSY ELLIOTT The Rain (Supa Dupa Fy) (EastWestEEG)
GOD’S PROPERTY Stomp (B-Aite/Interscope)
WILL SMITH Men n Black (Columbia)
EN VOGUE Whatever (EastiWest/EEG)
K-Ct & JO JO You Bring Me Up (MCA)
R. KELLY Gotham City (Jive)
BROWNSTONE 5 Mites To Empty (MA/Work)

PATTI LABELLE When You Talk About Love (MCA)
JOE Don't Wanna Be A Player (Jive)

Information for week ending July 11.

Rap CityTop 10 |

MISSY ELLIOTT The Rain (Supa Dupa Fy) (EastWestFEG)
JAY-Z Who You Wit (Qwest/WB)

MASTER P If | Could Change (No Limit/Priority)

BONE THUGS-N-HARMONY L ook Into... (Ruthless/Reativity)
LOST BOYZ Love, Peace & Nappiness (Group Horme/Universal)
WYCLEF JEAN We Trying To Stay Afive (Rufhouse/Columbia)
SCARFACE Smile (Rap-A-Lot/Noo Trybe)

LI KIM Not Tonight (Undeas/Big Beat/Atiantic)
CAMP LO Black Nostaljack (Profile)

BIG MIXE Dream (Rap-A-Lot)

Information for week ending July 11.

T H E
21 million households
Liz Kiley,
VP/Programming
MUSIC TELEVISION
YOU CONTROL

| NationalTop20 |
LIL' KIM Not Tonight (Undeas/Big Beat/Atlantic)

WILL SMITH Men In Black (Columbia)

PUFF DADDY & FAITH EVANS 1/112 Il Be ...(8ad/ Boy/Arista)
MARY J. BLIGE | Can Love You (MCA)

TRU {/MASTER P Fedz (No Limit/Priority)

SPICE GIRLS 2 Become 1 (Virgin)

COOLIG 1740 THEVZ C U When U Get There (Tommy Boy)
WYCLEF JEAN We Trying To Stay Alive (Columbia)
MISSY ELLIOTT The Rain (Supa Dupa Ry) (EastWestFEG)
GHETTO TWINZ Responsibility (Rap-A-Lot)

BONE THUGS-N-HARMONY Look Into... (Ruthiess/Relativity)
HANSON Mmm Bop (Mercury)

MASTER P If | Could Change (No Limit/Priority)
BACKSTREET BOYS Quit Playing Games ... (Jive)
GOD’S PROPERTY Stomp (B-Rite/Interscope)

CRAIG MACK Jockin' My Style (Street Lite/All American)
GINUWINE I'll Do Anything (550 Music)

DAY HILL In My Bed (/siand)

RAMPAGE w/BILLY LAWRENCE Take It To... (EastWestEEG)
FREAK NASTY Da Dip (Power/Triad)

Most requested for week ending July 11.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 U2 $2079.5
2 OZZFEST '97 $585.4
3 PHIL COLLINS $572.0
4 JOHN MELLENCAMP $525.3
5 METALLICA $518.1
6 REBA McENTREBRODHS & DUNN $497.3
7 CELINE DION $450.5
8 TINA TURNER $407.9
9 KISS $3438
10 RUSH $273.0
11 BUSH $251.3
12 BARRY MANILOW $234.7
13 NO DOUBT $230.3
14 ALAN JACKSON $223.7
15 VINCE GILL $206.7
Among this week's new tours:

MARY J. BLIGE

DAVID BYRNE

CHEAP TRICK

MARK EITZEL

PHUNK JUNKEEZ
RADIOHEAD
RATT
JOE WALSH

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings. (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE
JULY 4-7 .

1 Men In Black $51.06
(Sony)”

2 Face/Off $16.06
(Paramount)

3 Hercules $12.19
(Buena Vista)

4 My Best Friend's $10.81
Wedding (TriStar)

5 Batman & Robin $8.02
(WB)

6 OutTo Sea (Fox)* $5.88

7 Con Air $3.79
(Buena Vista) i

8 The Lost Worlid: $2.60

Jurassic Park (Universal)

9 Wild America $1.81
(Warner Bros.)*
10 Speed 2: Cruise $1.51
Control (Fox)
All figures in millions

* First week in release
Note: Figures reflect a
three-day weekend
Source: Entertainment Data inc.

i
COMING ATTRACTIONS: %

No music-related movies are

opening this week. §

NEWTHIS WEEK i

* GHOSTS OF MISSISSIPPI i
(Columbia TriStar)

Columbia’s soundtrack to this
feature fiim starring Alec Baldwin ;
and James Woods contains two
versions of “| Wish | Knew How It
Woulid Feef To Be Free” — one
by Nina Simone, the other by
Dionne Farris — along with clas-
sics by B.B. King,Tony Bennett,
Muddy Waters, and Robert
Johnson.

* SCREAM (Dimension)

Neve Campbell and Courte-
ney Cox star in this feature film,
which spawned a TVT soundtrack
with cover tunes by Soho (Icicle
Works’' “Whisper To A Scream
[Birds Fly]”) and Gus (Blue Oys-
ter Cult's “Don’t Fear The Reap-
er’) as well as material by the
Connells, Nick Cave &The Bad
Seeds, Sister Machine Gun,
Moby, the Flow f/Julee Cruise, |
and more. i
* ANGEL BABY (Republic) t

Starring John Lynch, this |
feature film carries a Milan |
soundtrack with Peter Gabriel's |
“We Do What We're Told” Nor-
man Greenbaum’s “Spirit In
The Sky” and songs by Nusrat
Fateh Ali Khan, John Clifford
White, the Vogues, and others.
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Bet on a good time
at the LIFEbeat Gasino at
MTV’s Motel Galifornia

Please join us for a night of seaside
high rolling to benefit LIFEbeat,

the music industry’s organization
to help fight AIDS, honoring

Andy Schuon, Executive Vice
President of Programming, MTV.

‘ FERE R

llllllllllllllllllllllll

Thursday, dJuly 31, 1897
F MTV's Motel California
Rancho Palos Verdes, California
7pm to 11pm

—

(]

Dress to lose your shint.

. For tickets or more information
\( please call (212) 245-1394.

musIc TELEVISION
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Susquehanna
Continued from Page 1

Dog Night, and Chuck Berry. The fre-
quency’s previous occupant, KYLD-
FM, relocated to KSAN's former 94.9
frequency at noon July 3 and simulcast-
ed on the 107.7 p—m
MHz frequencyun- |

til midnight Mon- [
day (777). ks

Julie Kahn, who [
had been KFFG &
KFOG’s Director/
Sales Operations,
becomes VP/Direc-
tor, Sales for Sus-
quehanna’s San
Francisco quintet.

Meanwhile, Dan
Halyburton be-
comes Market Manager for Susquehan-
na’s Dallas stations, keeping his VP/GM
post for KKZN-AM & KPLX-FM;
Dan Bennett remains as VP/GM for
KLIF-AM & KTCK-AM.

Salvadore told R&R, “I'm going to
personally run the Ticket on a day-to-
day basis and also oversee KFOG &
KSAN. We want to try to utilize the re-
search we've done for the market and
we've got a great opportunity here.
[With KSAN], we’ll be trying to move
in and service those listeners of [Clas-
sic Hits] KBGG who aren’t being
served the right way.”

Walker added, “It’s an honor to take
on added responsibilities here. I think
we’ve got terrific possibilities with both
KFOG and the new KSAN.” Of KSAN,
Walker said, “This is something brand
new with no plan or attempt to redesign
the station to mirror the KSAN of old.
San Francisco has such a great music
heritage that people don’t stop listen-
ing to music radio once they turn 40.
It’ll be rock-based Oldies, but not an
‘Arrow’ station. We’ll skew a little old-
er and focus onthe 25-54 demo. KBGG
has a broad 18-54 appeal — it’s a little
too broad-based. And KFRC is a terrif-
ic station, but we’ll attract some listen-
ers who can’t get the Classic Rock-
based oldies there.”

KSAN had been AOR until Novem-
ber 1980. Walker said KSAN will
probably share between 15%-20% of
its listeners with KFOG, but expects
the two stations to be “well differenti-
ated from one another.” (For updates
on KSAN’s switch, and market reac-
tion check R&R ONLINE at
www.rronline.com.)

KSAN held an emotional 24-hour
farewell on July 2 as past and
present jocks took to the airwaves
with country artists and PD Tim
Roberts to say goodbye to the for-
mat; its final song was Garth

Walker

KOA

Continued from Page 3

ment that seeking the FCC’s opinion
serves as compelling evidence that it
tried to meet its obligations. No dice,
the FCC countered: That advice was
notdocumented, and questions remain
“as to the matter on which the advice
was sought.”

“With ... pirates operating like cra-
zy out there, to go after good broad-
casters who are obviously sensitive to
the laws is a sign that something is
seriously wrong at the Commission,”
Michaels said. “The FCC is failing to
doitsreal job. It’s an outrage, but we’re
going to pay the traffic ticket and move
on.

A e SR
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Brooks’s “The Dance.”

When asked by R&R why the com-
pany opted not to keep KSAN's Coun-
try format, Salvadore replied, “We
looked at all our options, and we really
discovered that when KNEW and
KSAN nruled the roost, there was no
_. KYCY, no KRPQY/
B! Santa Rosa, and no
San Jose station
(KRTY). From the
day KYCY wenton
the air, the audience
size for the format
never increased, as
people had antici-
pated. That station
% simply took what-
A ever listeners

KSAN had; it took

one audience and

Kahn

split it in half.”

Walker added. “It was Chancellor/
Evergreen’s decision to blow it up as a
Counfry station. We simply acquired the
calls. Market reports showed the San
Francisco market could support only
one Counfry station, and that station was
KYCY”

That’s The Ticket

Meanwhile, KTCT is set to de-
but and will become the flagship
outlet of the Oakland Raiders. Its
lineup features Don O’Neill & Ron
Upshaw in mornings, Jim Rome’s
syndicated program between 10am-
Ipm, KNBR afternoon host Dan
Selio in the 4-7pm shift, and former
KNBR host and current Westwood
One syndicated talker Scott Ferrall
“On The Bench™ in evenings. The
Prime Sports Network will air at
night; the station is still seeking a
1-4pm host.

“There’s lots of programming in
the marketplace we weren'’t able to
air because of obligations to base-
ball on KNBR,” Salvadore said.
“Therefore, one of the very first
things we did was put together a
deal to put the Raiders on the Tick-
et. This will be a much more ‘in-
your-face,” youth-oriented station
than KNBR.”

Commenting on his appointment
in Big D, Halyburton told R&R,
“It’s been really special to see such
growth and focus on the market
from a company perspective. I've
been here since 1981, and I've had
the opportunity to see lots of mar-
ket changes. The growth and man-
agement here is great. I'm also ex-
cited about the mix of properties and
formats they provide. All of them
have very passionate listeners. I
guess all of this means I'll never
really learn how to play golf!”

Gook

Continued from Page 3

very exciting to have him orchestrate
the Planet’s on-air sound.”

Prior to joining KIIS last year as
PD, Cook programmed KHKS/Dal-
las and WY XR/Philadelphia. He also
was Asst. PD for KKBQ/Houston
and KIIS’s Research Director be-
tween 1984-86.

“It’s very gratifying to be associ-
ated with a great broadcasting com-
pany like SFX,” Cook added. “Mike
Crusham and Michael Nasser have
placed a lot of faith in me, and I look
forward to meeting the challenge
with them.”

Duncan’s
Continued from Page 1

Evergreen and Chancellor still have
to complete their merger, but until
then Evergreen has Viacom’s WAXQ-
FM & WLTW-FM/New York and
WBZS-AM, WZHF-AM, WIZW-
FM & WMZQ-FM/Washington, DC
for $595 million; Chancellor has its
KIBB-FM & KYSR-FM/Los Ange-
les, WLIT-FM/Chicago, and WDRQ-
FM/Detroit for about $480 million.

FCC approval came June 27,
WBZS. WZHF, WIZW, and WDRQ
are already contracted to be sold to
comply with ownership rules. Help-
ing the deal along was Chancellor’s
July 1 closing of a $750 million cred-

R o S S R L e

it line to pay for the Viacom stations.
Lead manager for that was BT Secu-
rities; co-managers are Goldman Sa-
chs, NationsBank. and Toronto-Do-
minion Bank.

Duncan’s Revenue
Rundown

At the mid-year point. Duncan’s
reports Chancellor/Evergreen as well
as Capstar Broadcasting Partners have
made the greatest revenue gains this
year. Capstar has more than doubled
its revs to $290.1 million in the past
six months, moving from 10th place
to sevegth.

Chancellor was ranked third and
Evergreen eighth, but after their merg-
er will take second with revenues of

R ]

adio Groups By Revenue
Continued from Page 1

Rank Rank Group # Stations Pro Forma Rev. (in millions)
197 697 1/97 697 1/97 6/97
11 i1 Heftel 35 38 $127.8 $127.9
16 12 Bonneville 12 14 $100.0 $123.9
14 13  Susquehanna 16 19 $112.3 $119.6
15 14  Entercom 22 24 $108.3 $102.6
17 15  Nationwide 16 17 $99.8 $99.9
27 16 Citadel 45 80 $57.4 $99.8
18 17  Greater Media 14 15 $86.9 $90.8
19 18  Jefferson-Pilot 17 17 $86.8 $86.9
21 19 SBS 12 9 $78.3 $71.6
23 20 Beasley 28 29 $65.4 $67.4
25 21 Sinclair 26 32 - $61.8 $66.6
26 22 Saga 34 35 $61.2 $63.6
24 23 Heritage 23 23 $62.7 $62.7
Notes: Station and revenue totals do not include L MAs and/or SMAS; pro forma 1996
revenues include all deals announced as of Jur]e 25, 1997.

Source: Duncan’s American Radio

Research
Continued from Page 1

According to an Interep study of
the motion-picture business, 26% of
all films used some degree of radio
in their media mix, but among the
20 top grossing films of 1996, 55%
used radio.

Simmons resgarch showed that
46% of heavy moviegoers — those
defined as attending two or more
movies in the past month — were also
heavy radio listeners. Compare that
to 41% who were heavy newspaper
readers, 36% heavy TV viewers, and
30% heavy cable viewers.

A Media Audit study showed sim-
ilar media usage. In research among
18+ adults who attended a movie in
the past month:

* 34% reported heavy radio listen-
ing (180+ mins./day)

* 22% reported heavy newspaper
exposure (60+ mins./day)

¢ 17% reported heavy TV exposure
(300+ mins./day).

Additionally:

* 84% reported listening to radio in
the average day

* 81% reported viewing TV in the
average day

* 62% reported reading the news-
paper in the average day

* Just 40% said they regularly read
the entertainment section.

The research is being used to fuel
an Interep campaign to increase ra-
dio’s slice of the pie. Interep/West
President Jeff Dashev points out ra-
dio’s ability to target specific audienc-
es with different formats could be vi-
tal to a film’s success. Thus, instead
of a one-size-fits-all campaign for,
let’s say, “Jerry Maguire,” one spot
could focus on the film’s romantic
side, another could focus on its sports
theme, while another could highlight
the African-American co-star. The
low cost of radio creative offers the
viable option of playing up different
aspects of a film to different targets.

Continued from Page 12

the 3-5pm time slot to 9am-noon to
accomodate the additional hour. Irv
Homer, who currently occupies the
9am-noon slot, swaps shifts with
Schlessinger ... WMAL/Washington’s
morming co-host Tim Brant renews
his contract for another five years.

Rock: KUPD/Phoenix welcomes
promotion coordinator Jere Crosby,
who replaces Beef Wellington. Pro-
gramming Asst. Leigh Massey adds
music coordinator duties, while Jer-
ry Crosby joins as Promotions Co-
ordinator ... Former KK1LZ/Las Vegas
Production Dir. Andre Zamparelli
takes similar duties at Jacor/Salt Lake
City, where he will oversee KKAT,
KKLL, KODJ, KSUC, KURR, and
KZHT.

My v:?:«}J

almost $800 million and 112 stationsm
That bumps Jacor to third, with CBS
easily holding its first place slot, Dun-
can’s said.

Duncan’s VP/Managing Director
J.T. Anderton said the growth over
the past six months has been very sim-
ilar to that of the two previous six—-
month periods, and that could contin- -
ue as long as financial conditions re-
main as favorable as they currently
are. “There is a clear reduction in the
number of stations that aren’t mak-
ing it today,” Anderton said. “The risk * E
is spread over four or five stations in
a market instead of one or two. Havs
ing fewer owners so far has been ver);
positive. 4

“Think about this: Five years ago,
$200 million was the most any com- -
pany was doing. But in the past six
months Jacor’s revenues alone grew
by $85 million, and it didn’t even go..
up in the rankings. That’s amazing
growth.”

— Heather Van Slooten

PusLisHer/CEQ: Erica Farber
Crier FinanCiaL OFFiceR: Bilf Ferrari
SeNI0R VP/ReseaRcH & DeveLorment: Dan Cole

EQITORIAL

ManaciNG EDIToR: Ron Rodrigues
DiReCTOR/CHARTS & FoRMATS: Kevin McCabe
Music EbiToR: Steve Wonsiewicz
Forma EniTors: AC: Mike Kinosian
Atevmve: Sky Danieis CHR: Tony Novia
Country: Lon Helton NAC: Caroi Archer
Rock: Cyndee Maxweli LRsaN: Walt Love
Ranio Ebiror: Frank Miniaci
DIRECTOR OF ReSEARCH SERVICES: Hurricane Heeran
ASSOCIATE Eprtors: Jeff Axelrod,

Jutie Gidliow, Wendy Hermanson,
Adam Jacobson, Margo Ravet
AsSISTANT GHART DIRECTOR: Anthony Acampora
Assistant EpiTors: Lynn Beaudoin,
Frank Correia, Jay Gross

Jennifer Harris, Jay Levy,
Richard Michalowski, Tanya O'Quinn

INFORMATION SERVICES

SALES & MARKETING DIRECTOR: Jeft Gelb
Manager: Jill Bauhs
CUSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, David Riley
DisTRIBUTION MANAGER: John Ernenputsch

DATA PROCESSING

DP/Communicanions DiRecTor: Mike Onufer
CompuTer Services: Mary Lou Downing,
Dan Holcombe, Saeid irvani, Cecit Philiips,

Marjon Shabanpour

CIRCULATION

CIRCULATION MANAGER: Andrew O’Donnell
Circuanon Ci : Kelle ieffeli

Jim Hanson

ELECTRONIC PUBLICATIONS

Horrax ProoucTion: Jeff Stetman
Designer: Cari Harmon

ProoucTion DIREcTOR: Kent Thomas
PRODUCTION MANAGER: Roger Zumwalt
Desicn DirectoR: Gary van der Steur
Desicner: Tim Kummerow
Grapics: Lucie Morris, Derek Cornett,

Renu Ahluwalia

ADMINISTRATION

LecaL CounseL: Lise Deary
OrFice MaNAGER: Jacqueiine Lennon
ACCOUNTING MANAGER: Tony Munoz
ACCOUNTING: Maria Abuiysa, Nalini Khan,
Magda Lizardo
RECEPTION: Juanita Newton,
MaiL Services: Rob Sparago, Tim Walters

BUREAUS

Wastancton, DC: 202046320500, FAX: 20224630432
Bureau Chier: Jeffrey Yorke
Associate Epimor: Heather Van Slooten
EDToRIAL AssiSTANT: Patrice Wittrig
LeeaL CounseL: Jason Shrinsky
NASHVILLE: 61522448822, FAX: 61522486655
Bureau Chigr: Lon Helton

AsSociATE EDiToR: Calvin Gilbert
OFFicE MaNAGER: Ashley Selby

ADVERTISING

Los AnGELES: 3100553+4330, FAX: 31022038450
Vice PRESIDENT/ADVERTISING: Michaet Atkinson
SALES Manacer: Henry Mowry

ApvermiSING CoorDinaTOR. Nancy Hoff
SaLes RepresentaTves: Paul Colbert, Missy Haffley,
Lanetta Kimmons, Kristy Reeves
SaLes AssisTanT: Deborah White
IVEA : Ted K

MARKETPLACE SaLES: Dawn Garrett
OppoRTUNITIES SALES. Karen Mumaw
WasSHINGTON: 2024630500, FAX: 20224630432
Vice PReSIDENT/ SaLes: Barry O'Brien

Saues Rer Lauren
ADMINISTRATIVE ASSISTANT: Shannon Weiner

NASHVILLE: 615024498822, FAX: 61524896655
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JUST ADDED AT:

WPLJ KPLZ KALC

WPRO FM100 WFLY

WSTW WwWiLl WVSR

KKRD WDBR AND SO MANY MORE!

ALREADY ON:

WXKS 24X WALC 47X
WSTR 30X KBKS 22X
WHYT 52X WZPL 20X
WKRQ 23X WKQl 29X
KALC 30X KHMX 17X
KROQ 14X WPLY 27X

WNKS 28X KBBT 31X
KZZP 24X

R&R CHR/POP

TOP 40/MAINSTREAM MONITOR DEBUT 40*
R&R ADULT ALTERNATIVE ©

AAA MONITOR 3*

R&R ALTERNATIVE #2

ALTERNATIVE MONITOR #3

R&R ROCK #6

ROCK MONITOR #5

Kl € [l

MUBC TELEISIONS
from the debut album

STRESS
YOURSELF OR SOMEONE LIKE YOU

Produced by Matt Serletic for Melisma Productions, Inc.
Mixed by Greg Archilia and Matt Serletic « Management - LIPPMAN IZNTIZRTAINMIENT

www.atlantic-records.com

THE ATLANTIC GROUP
©1997 ATLANTIC ATIME
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News Mag Takes On Dr. Laura’s Day

alling her the “accountability queen,’

U.S. News & World Reportruns a

cover story in its July 14 issue
featuring Dr. Laura Schlessinger. With over
20 million radio listeners, Dr. Laura’s show
rivals that of fellow pontificator Rush
Limbaugh,” says
USN&WP.
According to the
article, her
syndicated
column runs in
55 papers; her
first two books —
“Ten Stupid
Things Women Do
To Mess Up Their
Lives” and “How
Could You Do
That?” — are best-
sellers; and her
web site crashed
when 310,000
people hit it at once. She’s also portrayed
as a mass-marketing marvel: At her sold-
out speaking engagements, she does big
business with such concessions as T-shirts,
mugs, and hats.

The article goes on to cover such

popular Dr. Laura topics as sex, feelings,
and parenting.

raRules

uﬂs i D LauTa Schiessinger.
111!’ iy m,'“:ers\a and nationat noutige

€ how) to grow Ui

Legendary KABC/L.A, talker Michael
Jackson has exited his midday slot and will

Rumors

» Can we finally look for Bonneville-owned KOYT/
SF to debut a CHR hybrid by August 1?

* Now that Chancelior has officially taken over KIBB
& KYSR/L.A., will the stations devise a strategy aimed
attakingon stand-alone CHRs KIiS-FM and KPWR?
And will Evergreen/Chancellor work out its contrac-
tural snag with Jonathan Brandmeier — allowing
the former WLUP/Chicago morning man to syndicate
his show from KYSR back to WMVP — by the time
you read this?

* Did WBLS PD Lee Michaeis offer ABC syndicat-
ed PM driver Doug Banks the keys to Gotham?

* is former KSAN/SF PD Tim Roberts thiscloseto
the PD chair at WWWW/Detroit?

* Will KMOX/St. Louis pick up the rights to broad-
cast Rams football games in 1998 from crosstown
KSD-FM?

move to an undetermined weekend shift
later this month. Syndicated talk host Tom
Leykis filled in this week, KGO-AM/SF
middayer Ronn Owens will begin
simulcasting with KABT Monday (7/14) on a

permanent basis. “Our decision to move
Michael to weekends and hire a new
weekday personality was strictly a
business decision,” said KABC-AM &
KTZN-AM OM/PD Dave Cooke. “It’'s a
different approach to attacking the
competition, both on weekdays and
on weekends.” Jackson said he was
“suprised” by the move, “but I'm not a
victim in this situation. If it wasn’t
mutually desirable, | wouldn’t have
done it”

From the “isn’t it ironic, don’tcha
think?” file: Just a few days after
Bud Paxson spun off his entire *
Florida-based radio group, he was
honored as the state’s “Broadcaster of the
Year” by the Florida Association of
Broadcasters.

} Mancow’s Criie Brewhaha

A truce was declared in the war of words
between Motley Crile and WRCX/Chicago’s
syndicated morning man Mancow Muller
Friday (6/26). Earlier this year, the 'Cow ran a
bit in which listeners called in to bash the
band on the air. The Crle countered by going
up to the station, trashing his office, and
giving out his home phone number on the air
twice. But it all came to a peaceful end Friday =
when band members phoned the show and
cleared the air.

WJFK/Washington syndicated morning
guys Don Geronimo and Mike O’Meara
recently made “asses” of themselves when
they saddled up for a rousing game of
“donkey basketball” It all took place on June
28, when a team of bikini-clad women
captained by celebrity Dick Van Patten
competed against Don & Mike and other
radio show regulars. The event, a fundraiser
for Children’s Hospital, also featured

Continued on Page 28 .

who do you want

to research today?
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For the first half of 1997,
Mercury Records has held the No. 1 spot
for the most played Top 40 record in the country
for 15 of the past 26 weeks* -

more than all the other labels combined

LABEL NUMBER OF WEEKS NO. 1
Interscope 5
Atlantic 4
Columbia 2

a PolyGram company

*Source: Billboard Monitor Magazine
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"...hard, tuneful gutbucket groove rock -
they're The Stones to Qasis' Beatles. % % % "
— Rolling Stone

“Juddering, celebratory,
brain-stompingly raucous”
— Melody Maker

“A turntable-zone classic..
a glossy neo-psychedelic shimmer
of acoustic guitars.”
— NME

#1 UK DEBUT

THE GHARLATANS UK
TELLIN' STORIES...
"ONE TO ANOTHER"

#1 Most AIIII.BII Everywhere!

Go-hosting .E,.ﬁ.,.’izn Minutes July 13th
On over 63 Rock & Alternative Stations

Produced by The Charlatans UK/ Dave Charles Loops Supplied By Tom Rowlands
Remixes by Jack Joseph Puig and Bilf Price
Management: Steve Harrison  Get AMPed: MCA Records Online: www.mcarecords.com

MCA

Continued from Page 26

postgame entertainment from the Bellamy
Brothers. The animals were supervised by
the Buckeye Donkey Ball Company, which
stages similar events nationwide.

Mark & Brian

Next year when you take a walk down
the famous Hollywood Walk of Fame, look
for the new star belonging to KLOS/L.A.
morning staples Mark & Brian. The pair
are slated to receive the honor in 98, along
with 15 other entertainers.

KMOX/St. Louis afternoon host
Charles Jaco has signed a deal with
Ballentine Publishing Group to write two
techno-thrillers. Jaco, who covered the
Persian Gulf War for CNN, is already
writing the first, “Dead Air,” about
chemical poisoning during the Gulf War.
The book is due out next year; however
Jaco’s “not quitting his day job,” which
he’s held since 1995.

WWTN-FM/Nashuville fired popular
nighttime host John Ziegler for using a
racial slur on the air last Monday (6/30).
After the Holyfield-Tyson fight, the
Nashville Tennesseean reported, Ziegler
suggested that white people split
African-Americans into two categories —
black people and “niggers.” “Holyfield
was an example of a black person,” said
the host, adding that Tyson fell into the
latter category. Ziegler claims to have
used the racial slur in the past without
incident and that “by using the word ...
you defuse it of its power.” Ziegler is no
stranger to controversy: He was fired
from a Raleigh TV station a year ago
after suggesting on-air that O.J.
Simpson was a murderer.

~ Calin Homesick For
' Columbus?

WBZZ/Pittsburgh morning driver Dave
Calin has asked PD Keith Clark to release
him from his contract, which is set to expire
later this year, to return home to Columbus. If
he is released, look for Calin to wind up back
with WNCI/Columbus, reuniting with GM Dave
Robbins and his former morning partners,
Matt Harris, Jimmy Jam, and Kim Zandy.

On Wednesday (7/2), Radiant
Broadcasting’s WMLO/Tallahassee, FL
flipped from Beautiful Music to CHR/Pop.
Former WVSR/Charleston, WV APD/MD
Mike Edwards is PD, and former WVTY/
Pittsburgh swinger Kevin Kasey is
named APD/MD. Look for the station to
remain jockless for a few weeks while a
staff is assembled.

Continued on Page 30

Rumbles, Pt. 1

* KItS-FM/L.A. gets an international feel, hiring its
new Creative Services Director, Jeff Thomas, from
London’s Virgin Radio. Meanwhile, the station's search
for a new afternoon drive host is well under way.

* WDRQ/Detroit MD Jay Towers takes a similiar
position at WIOQ/Philly. In other WDRQ news,
WWWW Production Director KJ takes over as Prod.
Dir., replacing the exiting Joe McLain. Meanwhile,
WDRQ Promo Dir. Sue Jansick trades places with
crosstown WKQI! Promo Dir. Niki Van Doren.

* CHR/Rhythmic WMYK-FM/Norfolk is now simul-
casting Urban AC sister WSVY-FM; the entire airstaff
exits. MD Ross Wilson is expected to remain with
the station as a parttimer. Former PD Dave Poole
becomes APD/MD at WKWS-FM/Charleston, WV
and Promo Dir. for parent West Virginia Radio Corp.

* KXST/San Diego morning personality Royce
Blake and former KOLD-TV Tucson anchor/reporter
Tina Naughton team up as Royce & Tina for morn-
ings at KHiT/Tucson.

* Rusty Humphries, who joined Mancow's
Morning Madhouse on a temporary basis as its
Exec. Dir., gives up those duties. Humphries re-
mains Exec. Dir./TM Century Morning Show Ser-
vices and is also exploring numerous morning
host opportunities.

» Former KJJY/Des Moines APD/PM driver R.W.
Smith is now PD at WIXY/Champaign, IL.

* Also in Champaign, WPGU PD Ben Ponzio ris-
es to OM, APD Naomi Adams feaps to PD, and night-
timer Les “The Pleasure Boy” adds APD stripes.

* WTCR-FM/Huntington, WV acting PD/morning
personality Chuck Black gets the official nod.

* Hal Rowe is interim PD/MD at Adult Alternative
WXRC/Charlotte.

* Urban AC WFXC & WFXK/Raleigh PD Chris
Connors exits. APD Evelyn Krahn becomes in-
terim PD and hosts PM drive under the name
Sara King.

)

Santa Baby

One of America’s most lobed Christmas Songs

=~ i

Recorded by Eartha Kitt & Madonna




Breaking
at Radio!!!

WBCN
WHFS
99X
KEDJ
WRCX
WXRT
WDET
CIDR
KMTT
KDKB
WXPN
KTCL
KXPK
XHRM
KI10Z
KQRS
KTYD
KCRW

plus 75 more!

“FADED”

THE WILL TO LIVE
Plunier « Mana

g : J.P. Plunier

See him live, you’ll be blown away
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Heard on
these
Alternative
stations:

WXRK/New York
WPLY/Philly
WENZ/Cleveland
KXPK/Denver
WKRL/Syracuse
WQXA/Harrisburg
| WRXQ/Memphis
WBZU/Richmond
KMYZ/Tulsa
WKRO/Daytona
WQBK/Albany
WBZF/Florence
KZTX/Corpus Christi

WIYY/Baltimore
WZTA/Miami
WMMS/Cleveland

| WWBR/Detroit
WBZX/Columbus
KRXQ/Sacramento

=

epic

“PLAGE YOUR HANDS”

THE FIRST TRAGK FROM THE NEW ALBUM

“El"w”

MUSIC TELEVISION®

BUZZ GLIP

Rock Majors include:

WNOR/Norfolk
KBPI/Denver
KISW/Seattle
KBER/Salt Lake City
WWDC/Washington D.C.
WRIF/Detroit

PRODUCED BY GEORGE DRAKOULIAS AND REEF.

HTTP://WWW.SONY.COM “EPIC” AND == REG.
U.S. PAT. & TM. OFF. MARCA REGISTRADA.
epic records group ©1997 SONY MUSIC ENTERTAINMENT (UK) LTD.

DTREeY TRLN.

Continued from Page 28

Lite AC WLIT/Chicago boosts GSM
Kathleen Cahill to GM. She succeeds Phil
Redo, who started earlier this week (7/7) as
MJI Broadcasting’s VP/Programming &
Production.

Wilkes-Barre quartet News/Talk
WARM-AM, CHR WBHT-FM, AC WMGS-FM
X ; : Records President.
& NewsTalk WKQV-FM appoints Bill Betts « Steve Tipp upped to Sr.VP/Promo of

GM. Reprise Records.

 Jay Clark chosen KLSX/L.A. PD.

* Marc Sherman promoted to KODA/Houston PD
* Pat McMahon made KEZK/St. Louis PD.

v

* Carl Parmer appointed Exec. VP/COO of

Heftel Broadcasting.
¢ Richard Penn tapped as WRKQ/Boston VP/GM.
* Ralph Cipolla chosen WCSX/Detroit PD.
e Tim Maranville moves to Phoenix as KDKB PD.
* Edmundo Lazcano leaps to KTNQ/L.A. as PD.

v

* Gannett promotes Don Troutt to KCMO & KCPW/
Kansas City Pres./GM and Bill Coffey to
KUSA & KSD/St. Louis VP/GM.

* Bill Weller appointed Beasley Broadcast Group
VP/Ops.

* WMAQ/Chicago VP/GM Mike Lonneke
adds WKQX duties.

* Bill Gamble named WEAG/Indianapolis
Station Mgr.

* Neal “Moon” Mullins made WSM-AM/Nashville PD.

\ 4

* Dave Urso joins Elektra/Asylum Records

¢ Bill Bennett boosted to Geffen/DGC

Classic Rock WXCD/Chicago has
announced its fulltime lineup: Bob Stroud
in middays, Lisa Miller handling afternoons,
Joe Thomas taking evenings, and Allan
Stagg doing overnights. In keeping with its
“Classic Rock with less talk” promise,
mornings will continue jockless as “The
Music Show.” PD Bill Gamble remarked,
“There’s certainly enough talking in morning
drive already. We believe we're truly giving
listeners a choice and think it will make for a
competitive morning show.” Regular news,
weather, and traffic updates will be included.

Rumbles, Pt. 2

* KYYS/Kansas City APD/MD Slacker returns to
the airwaves, joining Doug Medlock in middays.
* Jacor's XTRA Sports 1150/L.A. acquires the ra-

™

L" ! « Prizes You Can Winf.

dio rights for Oakland Raiders play-by-play begining
with the 1997 season.

* KXXO/Seattle has signed a three-year contract
with the Seattle Reign, the women’s ABL basketball
franchise.

* WVRK/Columbus, GA's parent company, M&M
Partners of Columbus, has acquired its fifth station
in the market — Urban AC WAGH. PD Brian Waters
assumes the titie of OM for all five stations.

* WMGI/Terre Haute, IN PD/morning driver Beau
Richards exits.

« WRQR/Wilmington, NC welcomes Shawn Knight
as OM/PD/middays, replacing Laura K. Smith, who
moved to Phoenix last month. Knight had been Asst.
Ops Dir. for Atlantic Broadcasting in Florence, SC.

* WRZE/Cape Cod, MA PD Steve McVie exits for
APD/nights at WJLK/Monmouth-Ocean.

» KGDE/Omaha welcomes Terry Thompson as
Prod. Dir.

* KDNR/Albuquerque flips calis to KYLZ.

* Syracuse gets a new non-commercial CHR, as
Syracuse University’s 100,000-watt WJPZ (the Beat
of Syracuse) flipped to CHR/Pop.

» FormerWTCF/Saginaw, Mi morning co-host Britta
Rodewald rejoins WSNX/Grand Rapids for middays,
as middayer/Promo Dir. Jackie Johnson exits.

* ST has learned that CHR KZZU/Spokane owner
Olympia will purchase KHTQ-FM & KVNI-AM in Couer
d’Alene, ID.

L

SMOOTH jAZZ ()39“
Unioue & Helaxing

Inside:

as VP/Promo, Singles.
* Mike Phillips picked as KIOI/SF PD.
* John Long tapped as WCCO-FM/Minneapolis PD.
» Greg Stevens gets his first-ever PD gig at
KISS/San Antonio.
¢ Chip Hobart is hired as WAPP/NY MD.

v

* R. Peter Straus is appointed Dir. of the

Voice of America.
* Jay Clark recruited as WTIC-AM/Hartford Ops. Dir.
* LesTracey is upped to WLUP/Chicago APD.

I * Charlie Fox joins KFI/L.A. airstaff for nights.

Records

« Universal Sr. Nat'l Dir. of CHR/Rhythmic Promo
Evan Forster joins Daniel Glass's GlassNote Records.

ST congratulates Interscope’s Brenda Romano
and Mercury’s Chris Lopes on the birth of Alexandra
Lopes on Wednesday (7/3), as well as MCA Sr. VP
Skip Bishop and his wife Diane on the new addition
of Alica Bernadette to their family.

« Elektra National Dir./Rock Promo Joey Vendetta
resigns to return home to Canada.

e NINTH TO FIRST
i A25-54 IN 3 MONTHS!

Arbitrends De-Ja-Fe through Fe-Ma-Ap ‘97
“Thanks for your contribution to Love 94’
incredible first place ranking in Adults 25-54.
(PM Group’s (D Mailer helped efficiently and
effectively spread the word.” — John Frost,

 Free CO VP Programming, Paxson Communications

« Music You'll Love

Fall Projects Must Book Now!



A Song
With The
- Power Of
- Hercules.

: The #1 Aduit
Record
in America -

Go the Distance

~ From the Original
~ Walt Disney Records Soundtrack

F@%ﬂep’s

HERCULES

#1 Billboard A/C

#1 R&R A/C
Ausic ay Lyrics by Produced and Arranged by
~ Alan Menken David Zippel Walter Afanasieff

& Michael Bolton
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NEWS/TALK

Talk Hosts On Talking: Perfecting The Art

Talk radio — art or science? “I didn’t ever think this was
rocket science,” joked syndicated Westwood One personality
Bruce Williams. That said, Williams and a host of other hosts
gathered on a panel at NARTSH’s recent Talk Radio "97 con-
fab in Century City, CA to discuss “The Art Of Doing A Talk

Show.”

*“The operative word is art,” said
KCMO/Kansas City’s Wes Minter.
“It has a style, a theme.”

Topics: The Canvas

When you’ve got airtime to fill up
with words, the most obvious ques-
tion would be, “What will I talk
about?” According to the assembled
pros, anything is fair game — with
one caveat: Your audience must care
about what you're saying.

Westwood One’s Jim Bohannon
commented, “There’s always some-
thing going on in the lives of your
audience. I walk around with a
notepad and take notes on the little
things that bother me. Always
frame the big issues in terms of how
they affect individual lives.”

Williams sounded similar senti-
ments: “What aggravates other peo-
ple?That is important to people, and
they can deal with that. Find out
what you’re interested in, and share
it with people.”

*“I go off personal experience,” said
KTZN/Los Angeles’s Stephanie
Miller. “If you're
going to doissues,
see if you can find m
aspin.”

“Revealing
things  about
yourself brings a
connection be-
tween the audi-
ence and the
host,” said WBZ/
Boston’s David
Brudnoy. “The
truth is very lib-
erating ... although a certain degree
of discretion is important.”

Mike Gallagher of WABC/New

You've only got a
certain number of
notes you can use.

The difference is
how you use them.

York, taking a more issues-oriented
slant, disclosed, “Our formula is to
take the news and

talk aboutit, dissect m
it”

Added KABC/
Ls  Angeles’s
Larry Elder, “I
just talk about the
issues as I see
them and let the
chips fall where
they may. If that
bothers people,
that’s too damn
bad. Anyone who
says how they feel is going to attract
criticism.”

Hosting: The Outline

OK, now that you know what you
can talk about, how do you go about
getting it said in a way that will en-
tice people into wanting to hear
what you say?

KFAB/Omaha’s Tom Becka
compared doing a talk show to writ-
ing music: “You’ve only got a cer-
tain number of
notes you can use.
The difference is
how you use
them.”

“Be real, be
yourself, but don’t
fool yourself —a
successful talk
host has a great
deal of showman-

ship,” said Gal-

::fm lagher.
Syndicated host
Jim Hightower concurred, offering,

“You can fill a lot of space just by
having fun!”

if Pve got an
interesting caller,
I’'m home free,
because that elicits
other interesting
callers.

By Jeff Axelrod

*“The actual broadcast is the easi-
est part,” remarked Radio America’s
Doug Stephan. “It comes from a lot
of hard work. Content is important.”

“Prepare every day as if nobody’s
going to call,” suggested Premiere’s
Michael Reagan. “Have fun, and be
passionate about what you believe in.”

Callers: The Color

But it’s the rare
talk host who can
carry a complete
show with his or
her own opinions
and  orations
alone. The rest
must rely on oth-
er voices —often,
the voices of your
listeners.

: m “What I doisn’t
the crucial ele-
ment of my pro-

grams,” said WOR/New York’s Dr.
Joy Browne. “The most important
part is the caller. If I've got an inter-
esting caller, I’'m home free, because
that elicits other interesting callers.”
*“Conversation involves listening,”
Minter added. “Peopie love to bond
with people they can relate to.”

Do Your Own Thing

One of the things that all of those
hosts seemed to agree about was the
importance of being yourself.

“You have something that’s
unique to you,” Elder emphatically
stated. “You can dilute it by trying
to emulate somebody else.”

Williams remarked, *“The trick is to
be yourself. If you can’t sell yourself,
find another way to make a living.”

Stephan advised, “Focus on what
you like and what you love, and peo-
ple will respond to you.”

KFAB’s Becka put an interesting
spin on espousing personal beliefs.
“Jt’s more important to be honest than
to tell the truth,” he said, “because
everybody has their own truth.”

Some of the hosts, showing a cer-

their core radio station.

Every format experiences churn
— that’s the incoming and outgo-
ing tide of listeners to a station’s
cume ranks. News/Talk experienc-
es a lower rate of “churn” than many
other formats. Some 88% of News/
Talk’s cume from six months ago is
still with the format. You would find
that most music formats lost about
25% of their cume over the past six
months — about double News/
Talk’s figure (Of course, station’s
gain cume too, which is why all for-
mats’ cume numbers tend to be
rather stable. However, News/Talk's
cume doesn't wander as much.).

Here’s what today’s News/Talk
cumers were listening to six months

ago:
“ti- New&/Talk P 82% .
2. Don't Know 8%
BaAlNews < 7 LS 2%
4. Classical 1%
“5¢.Otdies " <%,
6. Sports 1%
STAG et 1%
8. Nostalgia <1%
9TCHRARYY e ixl%
10. Ethnic <1%
10. Gouitr : %

How to read: 82% of today’s
News/Talk listeners were also lis-
tening to News/Talk six months ago.

Who’s Listening To What:
News/Talk Ranks High

trategic Media Research has issued its annual Accu-
Track “National Format Trend Study;" detailing the com-
ings and goings of listeners to radio's most popular formats.
The study involves listeners nationwide and first determines

The study then goes on to find out what other stations those listeners
cume, as well as their recalled listening habits of six months ago. As usu-
al, News/Talk scored impressive numbers all around.

And here’s where News/Talk’s
cumers from six months ago are
today:

#1. News/TalK -

. Non-users

. All-News
. Nostalgia

. Classical
Talk -
NAC/SJ
CCountry . F T
. Oldies

How to read: 88% of News/Talk
listeners from six months ago are
still with the station.

SWoNOMmAWEN

What stations do News/Talk lis-
teners also cume? Here are the top
10:

2. Sports 17%
3. Olidies * ST A3%
4. Classical 10%
5. Nostaigia * 0%
6. Country 9%
7. Publi¢Radio o 9%
8. Classic Rock 9%
10. Alternative 8%
1 NAG/SS i e e B%

How to read: 25% of News/Talk’s
cume also cumes all-News stations
during the week

tain contempt for management, ad-
vocated sticking with your gut feel-
ing about how the show’s going.

“Don’t pay any attention to the
PD,” exclaimed Browne. “They’re
good at programming, but they
don’t know what I’m trying to
do.”

“I don’t let the PD or GM tell me
how to run my program,” added Wil-
liams. “T hear ‘calls should only be so
long’ from PDs and consultants. If
you’ve got a good caller, give them
the time. I don’t agree that moming
drive should just be a series of ‘quick
hits.” 7

\'\w» AR g

Provocative. Conservative.
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

Both programs via Satcom C5, Transpond_er 23, C_h_anne_I_Sfl_. For the

EFM MEDIA MANACEMERNT

full story please call Lee Vanden-Handel at 212-338-1

B e e
L

Health-medical news,
issues, opinions and
advice to callers by

America’s favorite M.D.

DR. DEAN EDELL

SHOW

MONDAY-FRIDAY 4PM-5PM (ET)

406 or Catherine Beronilla at 212-338-1405.
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Sports Format Hits Its Stride

[ Interep study shows strong viability, longevity

Interep Research recently released a study reporting on
the state of the all-Sports format. Following are some of their

findings:

The format offers advertisers an
upscale audience with stations in
almost all of the major markets.
The format’s rise has led some to
believe that all-Sports has staying
power.

Some of this clout can be attrib-
uted to technological advances.
Early Sports radio stations relied
solely on play-by-play or informa-
tion. Today, they’ve evolved into a
complete entertainment format —
with personalities, production val-
ue, and promotional tie-ins. The
format has been credited with at-
tracting a younger, male, upscale
audience to the AM dial.

According to the M Street Jour-
nal, the number of stations pro-
gramming Sports has increased

63% in the last three years, mov-
ing from 96 in 1994 to 156 in 1996.
New major market sports sign-ons
in 1997 include Jacor’s KIIS-AM
(XTRA Sports)/Los Angeles and
WDAE-AM/Tampa.

The sports listener is 67% more
likely than the average person to
have a household income of $75,000
per year or more — and almost two-
thirds are married.

Sports listeners are very active as
well. They index well above the
norm for nightlife and leisure activ-
ities such as dining out, going to the
beach or zoo, or attending a theme
park. It’s no surprise they love to
travel as well. They index about the
norm in many of the categories with
“heavy travelers.”

18-24 18-24

Sports Radio is Right On Target!

Almost three quarters of its audience falls
between the ages of 25 and 54!

26.6%

35-44

Simmons Spring 1997-Adulis |8+ Buse M-S 6am-12niid Cume % Comp

45-54

55+

By Anthony Acampora

And many of those who love to
watch sports actually participate in
them as well. Distance running, stair
machine use, weight training, and
jogging are activities that they en-
Joy.

Since many sports fans are ex-
tremely loyal, they like to follow
their team no matter where they are.
They index high above the norm for
a variety of electronic and entertain-
ment products. In addition, sports
listeners know how to use comput-
ers. The study shows they index
above the norm for categories asso-
ciated with computers and related
software.

Sports Radio Listeners
are Educated!
Over two-thirds of all Sports

Radio listeners have a college
degree or better!

Attended College
23%

Graduated
College or more

38%

Graduated

High Schooi Bld not Graduate
2% High School

12%

Simmons Spring 1997-Adults 18+
Base M-S 6am-12niid Cume % Comp

re you proud of your tatest, bill-

board, bumper sticker, or di-
rect-mail piece? Have your talk
show hosts been photographed
with presidents, celebrities, or in-
terplanetary beings? Did you just
do a killer promotion? Direct your
best shots {B&W or color) to me ¢/

Santa Monica Bivd., Fifth Floor, Los
Angeles, CA 30067.
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The Real $ports Deal

s we know, professional athietes are among the
highest paid individuals in our society. Pro sports
is big business, and all-Sports radio is followir g suit.
Here'’s a list of key major market Sports stations,
and their 1996 billing according to BIA ($ in millions;

market revenue rank is in parentheses).

WFAN-AM/New York $42.3 #1)
WMVP-AM/Chicago $10.0 (#18)
WSCR-AM/Chicago $2.1 (=#30)
KNBR-AM/San Francisco $25.0 (#2)
WIP-AM/Philadelphia $12.5 (#6)
WDFN-AM/Detroit $1.5 #21)
KTCK-AM/Dallas $3.0 (=20)
WTEM-AM/Washington $4.8 (=18)
KILT-AM/Houston $3.0 (#18)
WEEI-AM/Boston $21.3 #2)
WQAM-AM/Miami $6.2 (#15)
KJR-AM/Seattle $4.0 (#15)
XTRA-AM/San Diego $8.5 #4)
KFAN-AM/Minneapolis $3.3 =12)
KFNS-AM/St. Louis $1.6 (#16)

Note: KIIS-AM/Los Angeles and WDAE-AM/Tampa

were not included as they signed on in 1997.

o Ron Rodrigues at R&R, 10100 }

Sports Listeners are Professionals!

The Sports Radio Listener is 80% movre likely 10 have a professional
or managerial position than the average person!

Protessional/
Managerial

Technical/
Clerical/Sales

cratyl@
Precision/Other

i All Sports Listemer

Popuiation

132.5%

Simmons Spring 1997-Adults 18+ Base M-S 6am-12mid Cume % Comp

every day. We can do it for you.

(719) 579-6676.

Can We Talk?

We sure can! WOR has been talking
for 75 years with a reputation for world
class talent that continues today as the
country’s most listened-to Talk station. Let
the WOR Radio Network help you talk with
the best. We do it for nearly 400 stations

For more information contact Rich

Wood or Marc LoPonte at (212) 642-4533
or Skip Joeckel in our Western office at

RADIO NETWORK
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McLachlan “Surfacing’ As Major Star

Lilith Fair involvement, previous album’s success set the stage

An early mentor once said two things I've never forgotten:
“Work hard enough, and you’ll make your own luck” and “Nev-
er underestimate the importance of timing.”

I couldn’t help but recall those tru-
isms when evaluating the state of
Arista singer/songwriter Sarah
McLachlan’s career. McLachlan,
whose new album “Surfacing” hits
retail on July 15, modestly uses the
word “serendipity” when describing
her current success — she’s fortu-
nate, she says, to be active at a time
when interest in introspective female
artists is at its highest since the late
*60s-early *70s. That’s true, but it
doesn’t tell the whole story.

The Canadian songstress and Lili-
th Fair creator has done a masterful
job building her career the old-fash-
ioned way: writing heartfelt songs and
getting out on the road to play them.
And she did it while grunge still
reigned and “folky” females weren’t
pulling down phones or selling mil-
lions of albums. And now she’s ex-
ploring new terrain with Lilith.

Over the past couple of years,
McLachlan has quietly emerged as
a force at radio and retail. Her last
album, “Fumbling Towards Ecsta-
sy,” scanned over 1.6 million in the
U.S. and sold 5 million worldwide;
the single “Possession” firmly estab-
lished her at radio.

Now events seem to be converg-
ing in a grand way for the 29-year-
old artist, judging by widespread
press coverage and strong initial
support from Alternative radio and
key Pop stations for her new single,
“Building A Mystery.”

Bulding A Festival

Not surprisingly, much of the me-
dia attention centers on Lilith. The
traveling festival is “first and fore-
most about the music,” McLachlan
says. “It’s about creating a summer
festival where people can go and feel
good about going because there is
real music there. But at the same
time, we realized we could be mak-
ing a lot of money on this, so let’s
give something back to the commu-
nities. That’s the reason for the cor-
porate sponsors. We didn’t need the
money to start the tour. But if we
could get $250,000 or $500,000 from
good, clean companies and give a lot
to charity, that’s great.

“The timing [of the festival] also
is important in that women have
such a strong voice right now. But
you’ll notice that almost as a reac-
tion to that, spousal abuse and abuse
in general is running rampant. This
is a great platform to raise that
awareness. Lilith isn’t about diss-
ing men. We want men to attend.
It’s about celebrating women.”

2

o
S

Sarah McLachlan

McLachlan admits that timing is
playing a big role in the surging pop-
ularity of the tour. “That’s true, but
I’m sure that if I didn’t do it, some-
body else probably would have.
There is such a wealth of [female]
talent out there.

“The music business has turned
around amazingly quickly over the
past three years. For a long time,
radio programmers and record
company promoters were living by
old rules that didn’t apply anymore,
like playing two women back-to-

back on the radio. It was so mar-
ginalizing and had nothing to do
with the music. People didn’t even
think about how ludicrous it sound-
ed when it came out of their
mouths. More importantly, the
most obvious thing that happened
is that people realized there is a
huge demand for the music.”
Because of those changes,
McLachlan says, “I don’t see how
Lilith can fail. If you look at any of
the bills, it’s such a strong and diverse
lineup. This is a celebration of mu-
sic — we wanted the best artists
around, and we wanted diversity.
“What’s also great is that we’re
going to get a lot of crossover. Look
at an artist like Mary Chapin Car-
penter. A lot of her fans probably
have not heard my music, and vice
versa. That’s a good opportunity for
both of us to gain a wider audience.”

Overcoming ‘Life Block’

McLachlan’s energy level is a far
cry from where it was prior to re-
cording her new album. “When I
first came off the road two years ago
— I was out almost two-and-a-half
years — I was completely drained.

There’s actually less pressure than if | was
to do my own two-hour show, because I'm
part of a much bigger thing... It’s very timely
having a record out now, regardless of Lilith
Fair, just because of where women stand in
music right now.

But I thought I could go in the stu-
dio and write another record in three
months. When it didn’t, I called it
writer’s block. It was more like life
block.

“I'had to slow down and not pres-
sure myself to write another ‘Fum-
bling” I remember thinking, ‘I'm
never going to make anything bet-
ter than that. Christ. Why even
bother”

By September McLachlan start-
ed writing in eamnest, and it didn’t
take long to complete the disc. “It
was the most difficult record to
write, because I had a lot of things
happen to me. Ihad to take a good,
hard look at how I was living my
life and change things.”

Lilith, says McLachlan, has
brought “a very exciting element”
to her life. Interestingly, she’s find-
ing the tour is working hand-in-
glove with the album’s release.
“There’s actually less pressure than
if I was to do my own two-hour
show, because I'm part of a much
bigger thing. My record becomes
almost secondary to the festival. I
actually haven’t given my record
that much thought over the past few

£7)

weeks. I've been doing so much
with press for Lilith. We're getting
this amazing coverage, and I some-
times have to say, ‘By the way, I
have a record coming out.” It’s very
timely having a record out now, re-
gardless of Lilith Fair, just because
of where women stand in music
right now.”

Festivals and trends aside,
McLachlan also feels she’s created
a more accessible record. “‘For the
first time I’ve created songs that can
be played on radio. I've never writ-
ten singles. I've always written
songs, and many of them kind of fall
through the cracks. Even when
‘Possession’ came out, it was a mar-
ginal hit at first until [Tom Pole-
man)] started playing it in Houston
[CHR/Pop KRBE] and then New
York [CHR/Pop WHTZ], and oth-
er stations started playing it three
years after the fact. That was like a
one-man parade.

“That’s what’s so interesting
about what’s going on right now. All
the things that are coming together
are so serendipitous; strange events
that could be nightmarish are com-
ing together so perfectly.”

Constant Touring, No Hype Set Up McLachlan For Stardom

Sarah McLachlan’s career might appear to be exploding
these days, but it wasn’t always so. One person who’s been
there from the beginning is co-manager Terry McBride, Pres-
ident of Vancouver-based record company/management firm
Nettwerk Productions, to which McLachlan is signed.

Interestingly,
McBride says
“Surfacing” is
“going to be an
easier record for
everyone to fall
in love with.
While every new
record is the most
important, to me
the last one was
more crucial be-
cause it was the
set-up record for her future.

“Sarah’s been able to permeate
the music scene without the hype
and expectations of someone who
gets tons of airplay and media ex-
posure. People discovered her,
rather than being pounded with it.
She sold 1.5 million albums, and
it wasn’t until two-and-a-half
years later that radio reacted to
‘Possession.’

“She’s done it the old-fashioned

&

Terry McBride

way: by touring and building it from
the ground up. Now she has an enor-
mous base. It’s going to be very in-
teresting to see the first week scans.
It could be monstrous.”

McBride realizes, however, that
people’s expectations of McLachlan
have also risen. “At this point, you
can’t control any hype or expecta-
tions. The minute we decided to do
Lilith Fair, we opened ourselves up
to it. And you know what? She’s
ready to deal with it. It’s not going
to change Sarah. She’s been doing
this for 10 years. She’s beyond the
star trip thing.”

While everything seems to be
coming together quite nicely for
McLachlan, McBride admits, “The
timing could have been better. If
everything would have been perfect,
we would have released the album
in May so we could have used the
$500,000 worth of Lilith advertis-
ing to help spike record sales.

“But Lilith and the album were
never tied together. Sarah will
never push an album to accommo-
date a tour. She barely got the al-
bum finished. For a while she was
going, ‘I’ll finish the record after
the tour.””

‘Icing On The Cake’
Despite the
headlines sur-
rounding Lilith,
Arista VP/Rock
Promotion Paul §
Brown thinks the
festival “is icing
on the cake.
Lilith is taking
shape because of §
Sarah’s ability to |
sell tickets in a
lot of markets.
Even if there wasn’t a Lilith Fair, we
would still have a remarkable radio
and retail story based on what’s hap-
pening now.”

In setting up “Building A Mys-
tery” to radio, Brown says the label
simply let the music do the talking.
“She already set the stage by writ-
ing such a beautiful song. Anything

Paul Brown

else we would have done would
have been superfluous.”

Arista set a May 16 add date for
the single at Pop/Alternative, Alter-
native, and Adult Alternative. “We
wanted there to be a sense of own-
ership at those formats, but we did
not withhold the record from any-
body. If a Pop station like KRBE/
Houston or WXK5/Boston want-
ed the record, they got it.”

In a savvy bit of promotion, the
label also re-released “Possession”
earlier this year. “We saw how
well the record called out at a lot
of stations and that it doesn’t burn.
We saw that ‘Fumbling’ was sell-
ing 5000-8000 pieces a week. And
we saw how much of an emotion-
al hold she had on people. And
just as importantly, we’re seeing
the convergence of formats that
didn’t exist three years ago. It all
added up.”

Brown sums up, ‘“The path she
has taken — relentless touring and
winning audiences night after night
— that’s what careers are built on.
It’s called beating the system,
Through persistence and remarkable
talent, she’s defied the odds.”



‘Downtime’ Part Of Alternative,
Active Rock’s High-Fat Diet

Sometimes the grass is greener.
Just ask Gareth Prosser, guitarist
for Fat, A&M/DV8’s British band
that’s winning over fans at Alter-
native and Active Rock with its
funked up and rockin’ single
“Downtime.” Given the attention
Brits are garnering in the U.S., I
thought it might be interesting to

Fat

Like many an artist before him,
Prosser cites the power of the Brit-
ish consumer music news weeklies.
“Basically, England is run by Mel-
ody Maker and NME. If you’re not
of the moment or your records
don’t suit their musical palate, it
can be very tough. People felt we
were too rock-oriented. The same
. thing happened
with Bush.”

Prosser al-
ready has gotten
| a taste of U.S.
promotion, hav-
ing completed
three weeks of
playing for
various label
| branches and ra-
dio station visits
and concerts.
Next stop: the
H.O.R.D.E. tour.
As far ds radio
support, Prosser
says Virgin Ra-
dio was “‘cham-

hear what the new band has to say
about trying to make it in the
former colonies.

“The kind of stuff we do —
where we take elements of rap, rock,
techno, and pop and put them alto-
gether — well, you can only get to
a certain point,” says Prosser, who
moved with the rest of the band to
the U.S. last January to begin work-
ing on the debut album. “We still
had a big following and were play-
ing 1000- to 1500-seat clubs in Lon-
don. but we all felt we’d reached the
end of the line.”

Faced with limited prospects at
home, Prosser says the most logi-
cal direction was to head to New
York. The timing couldn’t have been
better, now that programmers and
listeners are consuming as much
British rock as they can take. “DV§
and A&M have been brilliant,” says
Prosser. “They just let us go off and
make our own album. We had total
control. We’ve been together for
four years, so we knew pretty much
what we accomplished.”

The end result: A self-titled album
chock full of rock and rap riffs with
rhythmic undertones. Early support-
ers of “Downtown” (who have been
reporting the single for at least six
weeks) include Active Rockers
KRXQ/Sacramento and WBZX/
Columbus, and Alternatives KEDJ/
Phoenix and KFMA/Tucson. Sta-
tions that have climbed aboard over
the past few weeks include Active
Rockers WRCX/Chicago, KEGL/
Dallas, KIOZ/San Diego, and
WXTB/Tampa; and Alternatives
WOXY/Cincinnati, KWOD/Sac-
ramento, and WKDF/Nashville.

pioning us, but
we don’t have the kinds of stations
you have in the States. BBC Radio
I FM has a ‘no rap and rock’ day-
time policy, so we were limited to
evening slots and specialty shows.
And it’s nearly impossible to get
played on mainstream Top 40 in
England unless you’re making pure
pop music.”

That hasn’t been the case at
KRXQ, where Station Manager/PD
Curtiss Johnson notes, “Fat’s kind
of hard rhythmic sound seems to
be the next phase of hard rock
that’s working for me. Gravity
Kills’s “Guilty’ and
“Enough’ — which
are similar in a lot of
respects — have
been major records
for me and among
my best-testing.”

Johnson says the
rock-"n’-funk wins
on two fronts: It
draws in the 18-24s
“who want things on
the harder side and
still want that edge,”
while the 25-34 cell
will embrace the mu-
sic “after it’s been
exposed to it for a pe-
riod of time.”

Lastly, he’s en-
couraged by the

Urban To Big Bub:
We ‘Need Your Love’

Third time’s a charm — Universal and
Kedar Entertainment hope that cliché
holds true for singer/songwriter Lee “Big
Bub’’ Drakeford, whose new Teddy Riley-
produced single, “Need Your Love,” has
been racking up adds at Urban and Urban
AC for the past few weeks. The second-most
added single two weeks ago at Urban, “Need
Your Love” is being reported by major-mar-
ket stations like WPHI/Philadelphia,
WJILB/Detroit, KKDA/Dallas, WKYS/
Washington, WEDR/Miami. KMJM/St.
Louis, and WAMO/Pittsburgh.

Big Bub first grabbed radio’s attention
in the late '80s as the front man for Mo-
town vocal group Today. Despite a couple
of Top 5 hits, the album sold around 25,000
copies. After that group dissolved, he re-
turned in 1992 with the EastWest set “Big
Bub Comin’ At Cha,” which sold nearly
five times as many copies. He’s remained
in the background since, electing to con-
tinue writing for such artists as Bobby
Brown, Total, and Mary J. Blige. He even
did a stint as Motown’s Director/A&R.

One programmer who remembers Big
Bub from his Today days is WPHI PD Mic
Fox. “I was a big fan of them and remem-
bered how well he sang. And when I heard
this, I was really excited. It’s a solid R&B
track ... I'm glad to see him back.”

Not surprisingly, Fox says he’s treat-
ing Big Bub as a new artist. “That hit came
out about nine years ago, so the demo
we’re targeting was in their early teens.
The vast majority of our listeners aren’t
going to remember him, unfortunately.
And music has changed a lot since then.”

Fox also credits Riley, Kedar Massen-
burg, and Big Bub for luring Queen Lat-
ifah and Heavy D to guest star on the lead

Big Bub

depth of the album.

“I’ve had the opportunity to spend

time with the album, and there are

two or three other great tracks. It’s

an incredible record, one we think

we can have a long run with.”
Fat’s album hits retail on July 15.

single. “We’re a hip-hop-leaning R&B
station, so Heavy and Queen Latifah are
big artists for us. And since Latifah hasn’t
done anything in a while, it’s refreshing
to hear her on the song.”

Big Bub’s album “Timeless” hits re-
tail later this summer.

Streisand To Inspire On New LP

Barbra Streisand’s next album, slated for release
next spring, wiil be a collection of inspirational songs.
Streisand is expected ” =
to enter the studio in
the fall; tentative titles
include “You’ll Never
Walk Alone,” "l Believe,
and “Ein Kelohenu.” In
the meantime, Strei-
sand is planning a
world tour this summer.
She'll kick it off in Lon-
don, then head over to France, Germany, the Pacific
Rim, and Australia. The only U.S. stops planned are in

Barbra Streisand

Los Angeles and New York.

New ‘Cool’ R.E.M. Song

Look for a new R.E.M. song on the soundtrack to the
Twentieth Century Fox
film “A Cool, Dry Place,”
starring Samuel Jack-
son. Concurrently, the
band's bassist, Michaet
Mills, has been signed
to compose the score for
the movie. It's the first
time the band or any
member has agreed to
record music for a mo-
tion picture ... Hip-hop
singer Erykah Badu has
agreed to record a song with soul legend Curtis Mayfield
for the soundtrack to the movie “Eve’s Bayou” ... Speaking
of movies, Sony Pictures has green-lighted a fiim about
rap pioneers Grandmaster Flash and Melle Mel. The
movie is being directed by Peter Gilbert and Steve James,
the pair behind the critically acclaimed basketball docu-
mentary “Hoop Dreams.”

: Dylan"lfa¥§;mﬂibqte To Rodgers

Bob Dylan is celebrating the 100th anniversary of Jim-
mie Rodgers’s birth with a tribute CD to the country leg-
end on August 2. Join-
ing Dylan on the Colum-
bia set are Willie Nel-
son, Van Morrison, and
Aaron Neville. The disc
also includes one of Jer-
ry Garcia’s final record-
ings, “Blue Yodel #9
(Standing On The Cor-
ner)” Meanwhile, Almo
Sounds plans to release
a Gram Parsons tribute album, with Emmylou Harris ex-
ecutive producing. Artists who have agreed to participate
include Elvis Costello and Chrissie Hynde.

The Who begins its “Quadrophenia” tour on July 19 in
St. Louis. Sharing opening duties are Ryan Downe and
Drivin’ N’ Cryin’ ... In other tour news, New Order mem-
ber Peter Hook's new band, Monaco, kicks ofi a North
American tour on August 2 inToronto ... lggy Pop has can-
celed his ROAR tour performances after dislocating his
shoulder after stage-diving into the crowd in Columbus, OH
... The Dandy Warhols kick off their national tour on July
17 in Seattle ... Corrosion Of Conformity begin its head-
lining club tour July 12 in Raleigh.

New release update: Black Grape’s new album is
slated to be released in the U.K. around October. Look
for a new single around September. The band is open-
ing a few dates for U2's European tour ... Wu-Tang Clan
member RZA has started work on his first solo album,
slated for release early next year on Gee Street ... Con-
temporary jazz group Fourplay have included three new
tracks on its new greatest hits album, due later this year.
The cuts include “Higher Ground” with Take 6, “Any Time
Of Day” and “4 Play And Pleasure.” Also included is a
new remix of “Why Can’t It Wait Till Morning,” with Phil
Collins on vocals.

R.EM.

Bob Dylan
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R&R's exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

TOTAL TOTAL f
RANK  ARTIST TITLE LABEL(S) PLAYS  STATIONSADDS ;
1 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 1209 32/0
2 VERVEPIPE The Freshmen (RCA) 1089 300 What [ find most interesting
about the format is the continuing growth and
3 SHERYL CROW A Change Would Do You Good (A&M) 1064 32/0 importance of new music.
4 SISTER HAZEL All For You (Universal) 1042 2in Certain camps refer to the format as “Adult Top
5 SHAWN COLVIN Sunny Came Home (Columbia) 1005 270 40" and that isn't foo far off the mark. It's
becoming more and more market specific,
6 DAVE MATTHEWS BAND Crash Into Me (RCA) 874 26/0 | rather than a national box in which people want
. to place stations. The diffrence may become a
7 WALLFLOWERS One Headlight (Interscope) 859 2700 handfu! of library songs:
8 INDIGO GIRLS Shame On You (Epic) 760 24)0 .
It seems that many of us were launched in a
9 TONIC If You Could Only See (Polydor/A&M) 727 27/0 | predominantly ‘80s-based sound. We’re not
. . alone in seeing the test scores going down for
10 MEREDITH BROOKS Bitch (Capitol) 677 2170 those '80s songs and the test scores going up for currents and
1 DUNCAN SHEIK Barely Breathing (Atlantic) 670 20/0 recurrents. The listener appetite for current music is very
i encouraging in terms of the format’s potential and life span.
12 OMC How Bizarre (Mercury) 635 2011
) It would’ve been a big concern if the format’s basis were
13 MATCHBOX 20 Push (Lava/Atlantic) 629 26/2 everybody’s 50 favorite ‘80s songs. But that seems to be less and
14 10,000 MANIACS More Than This (Geffen) 626 28/0 less critical. The overall picture of these stations will continue being
! very much current and recurrent-driven. Things bode well for the
15 WALLFLOWERS The Difference (/nterscope) 619 25/2 formqt’s future — [provided] the quality of the current music
16 SARAH MCLACHLAN Building A Mystery (Arista) 602 252 B A
17 COUNTING CROWS Daylight Fading (DGC/Geffen) 972 24/0 ’
18 ABRAMOORE Four Leaf Clover (Arista Austin/Arista) 468 211 Dave Stewart is PD/MD for WPLL “The Planet” Miami.
19 MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 446 161 | 7
20 DEPECHE MODE It's No Good (Mute/Reprise) 348 14/0 Forward-thinking executives lend their perspectives about Pop/

Alternative music and formatics each week. m
This sub-chart is ranked by total plays and combined from the custom chart function on o
R&R ONLINE. © 1997, R&R Inc.

MEXICO 70 | Want You(Big Pop/Red Ant) MONACO What Do You Want From Me?(Polydor/A&M) KAMX/Austin, TX (HAC) WLIR/Long isiand, NY (Alt) WDCG/Raleigh, NC (CHR/P)
Total Plays: 328, Total Stations: 13, Adds: 1 Total Plays: 211, Total Stations: 12, Adds: 1 WBMX/Boston, MA (HAC) KYSR/Los Angeles, CA (HAC) KZz0/Sacramento, CA (HAC)

. . , WLNK/Charlotte, NC (HAC) WPLL/Miami, FL (HAC) KENZ/Salt Lake City, UT (AA)
JEWEL Foolish Games(Atlant/c) ALISHA'S ATTIC | Am, | Feel(Mercury) WLUP/Chicago, IL (HAC) ‘ K0SO0/Modesto, CA (HAC) KFMB/San Diego, CA (HAC)
Total Plays: 313, Totat Stations: 13, Adds: 6 Total Plays: 203, Total Stations: 7, Adds: 0

WTMX/Chicago, IL (HAC) | WDBZ/New York, NY (HAC) KLLC/San Francisco, CA (HAC)
SNEAKER PIMPS 6 Underground(Virgin) FIONA APPLE Criminal(Work)

KDGE/Dallas, TX (Alt)

KRUZ/Santa Barbara, CA (HAC)
Totat Plays: 288, Total Stations: 16, Adds: 0

DAVE MATTHEWS BAND Tripping Billies (RCA)
Total Plays: 265, Total Stations: 14, Adds: 1

PAULA COLE | Don’t Want To Wait{/mago/WB)
Total Plays: 250, Total Stations: 14, Adds: 4

Total Plays: 201, Total Stations: 13, Adds: 2

DEL AMITRI Not Where It's At(A&M)
Total Plays: 190, Total Stations: 10, Adds: 0

LIVE Turn My Head(Radioactive)
Total Plays: 177, Total Stations: 9, Adds: 0

Songs ranked by total plays

abra el

breaking through to Pop/Alternative!

KALC/Denver, CO (HAC)
KXPK/Denver, CO (AA)
WHYT/Detroit, Mi (Alt)
KVSR/Fresno, CA (HAC)

KTNP/Omaha, NE (HAC)
WSHE/Orlando, FL (HAC)
WPLY/Philadelphia, PA (Alf)
KZON/Phoenix, AZ (Alt)

WVRV/St. Louis, MO (AA)
WHPT/Tampa, FL (AA)
WXLO0/Waorcester, MA (HAC)

WJBX/Ft. Myers, FL (AA)
KMXB/Las Vegas, NV (HAC)

KIZP/Phoenix, AZ (HAC)

WPTE/Norfolk, VA (HAC) J
|
J
| KBBT/Porfland, OR (HAC) |

33 Total Stations

HAC - Hot AC  Alt-Altemative AA-Adult Altemative CHR/P-CHR/Pop

Great Spins

22.20-18

11" Great Stations!!!

KLLC 42X WBMX 38X KVSR 35X KBBT 35X
KZON 30X KALC 29X WVRV 29X KZZP 27X
WXLO 23X WLNK 22X WSHE 20X KOSO 15X
KENZ 14X WPLY 13X KXPK 7X WLIR 7X

WJBX 33X
WHPT 23X
WTMX 14X
KDGE 6X




CALLOUT AMERICA. o

EXL‘LUSIVE NATIONAL MUSIL‘ HESEAHCH ESTIMATES JULY 11, 1997

CaLLouT AMERICA o SONQ selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of June 16- 22.

CaLLour AMERICA®

CHR/POP

TOTAL AVERAGE HIVDBILITYESTIMATE (1-5) TOTAL% TOTAL% H Ot scores
ARTIST TITLE LABEL(S) ™W LW oW 3W FAMILIARITY  BURN By ANTHONY ACAMPORA
P. DADDY & F. EVANS 112 1!l Be Missing... (Bad Boy/Avistz) 3.97 3.87  3.81  —  69.3% 13.6% | Qo R e e
VERVE PIPE The Freshmen (RCA)_ I 3.92 3.84 3.88 392 63.9% 11.3% | has been said about the inc;easing
SHAWN COLVIN Sunny Came Home (Columbia) - 383 387 383 395 852% 21.0% | polarizationof listener tastes within
BABYFACE How Come, How Long (Epic) 380 354 —  —  30.9% 1.0% | o e et o
AZ YET Hard To Say I'm Sorry (LaFace/Arista) 3.79 374 391 374 729% 14.8% | Alemativemusic helpsillustrate the
WALLFLOWERS One Headlight (/nterscope) 379 381 376 3.83 76.2% 19.7% | division between young and adul
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 377 363 366 368 70.8% 11.3% | Forexample, when the survey be-
MEREDITH BROOKS Bitch (Capitol) 370 38 360 3.68 79.5% 20.2% g Rifiss etﬁfézqtzg::isltgggf
BOB CARLISLE Butterfly Kisses (DMG/Jive) 367 350 3.74 382 68.0% 23.0% | 1534 “Kiss From A Rose” by
TONIC If You Could Only See (Po/ydor/A&M) 366 356 — — 37.1%  7.4% | Seal(ZTT/Sire/WB), “Water Runs

el il ; ~ | Dry” by Boyz I Men (Motown),
BACKSTREET BOYS Quit Playing Games (With My Heart) (Jive) 3.65 351 356 3.52 45.8% 11.3% anr()ll“W)zllter(t!ZlTs” by Te{ p (I‘J’a‘;};;‘ i

MONICA For You | Will (Warner Sunset/Atlantic) 365 364 366 3.65 80.1% 27.9% | Arista) were across the board
OMC How Bizarre (Mercury) - 363 358 362 3.75 66.2% 18.9% | smashes.

SPICE GIRLS Say You'll Be There (Virgin) 362 357 350 3.46 87.2% 20.7% |, maner od e
SISTER HAZEL All For You (Universal) 361 3.47 347 348 54.0% 13.6% | ternative outlets. And it's creating
HANSON Mmm Bop (Mercury) 360 353 376 3.81 85.7% 33.2% ?ers?tdteld hitslf%r lg::t::ilgﬁscxl
BLACKSTREET Don't Leave Me (/nterscope) 359 3.64 3.78 3.82 66.2% 22.5% | roryou (Universal). “How Bi-
EN YOGUE Whatever (EastWest/EEG) 358 3.33 3.34 3.3 52.4% 1%.3"/0 zarre” by OMC (Mercury), and
ROBYN Do You Know (What It Takes) (RCA) - 356 350 343 3.4 65.0% 14.6% ;23‘;33;‘)4‘}";3 ‘C)g:;sl‘l‘;‘l?“:;i
DAVE MATTHEWS BAND Crash Into Me (RCA) 355 3.67 361 3.73 48.8% 14.3% | (op10in Callout America’s 2534
MIGHTY MIGHTY BOSSTONES The Impression... (Big RigMercury) 355 3.69 3.63 — 39.4% 11.0% | cell and are most-played, as evi-
BLESSID UNION OF SOULS | Wanna Be There (EMI) 353 347 334 355 30.6% B.7% | Ao e
R. KELLY Gotham Clty (JIVG) 352 — = w— 44.0% 10.2% | chans. Recent songs by Paula Cole,
PAULA COLE Where Have All The Cowboys Gone? (fmago/WB) 3.47 350 3.52 3.65 73.7% 26.6% f}?:;ygsfmffbsggdgﬂli;l& The
WHITE TOWN Your Woman (Chrysalis/EMI) 343 347 358 355 T74.7% 26.6% Meanwfﬁe, thythmic and f,’;lrde,_
SAVAGE GARDEN | Want You (Columbia) 342 349 346 355 80.8% 32.5% | edged Pop/Alternative songs —
MARK MORRISON Return Of The Mack (Affantic) ~ 3.35 3.43  3.46 3.47 69.1% 27.9% | whichhad been tesune aorose ol
SAVAGE GARDEN To The Moon And Back (Columbia) 320 293 —  —  18.7%  4.6% | ter 1224 “I'll Be Missing You” by
SHERYL CROW A Change Would Do You Good (A&M) 328 319 327 327 558% 19.2% :;l:lf: [)12'1‘;‘)%2‘(1%;“;;&::;; i(sff;é
COUNTING CROWS Daylight Fading (DGC/Geffen) 317 3.07 321 3.28 355% 123% |, W by huge
GINA G Gimme Some Love (Eterna//WB) 312 274 2.99 — 46.5% 17.9% | teen and 18-24 scores. “Bitch” by
JON BON JOVI Midnight In Chelsea (Mercury) 288 279 287 —  26.3%  8.7% | Meredith Brooks (Capitol) re-

mains strong among women 12-24,

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). and “The Impression That I Get” by
Total familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of respondents who said they are tired of hearing the Mighty Mighty Bosstones (Big
song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST. Boston, Rig/Mercury) has finished top sev-
Buffalo, Long Istand, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Oriando, en 18-24 for three consecutive weeks
Tampa. MIGWEST: Cincinnati, Cleveland, Columbus, Indianapotis, Kansas City, Minneapolis. WEST: Los Angeles, Portland, Salt Lake City, San Diego. Songs are removed from th =

Callout America after 20 weeks of testing. © 1997, R&R Inc. O SUVEY.

PUFF DADDY & FAITH EVANS (FEATURING 112)
“I’LL BE MISSING YOU”

NO. 1 CALLOUT AMERICA FOR SECOND CONSECUTIVE WEEK!
3.97 OVERALL SCORE

NO. 3 18-24 WOMEN - FAVORITE!
NO. 1 TEENS- FAVORITE!
NO. 1 EAST & WEST REGIONS - FAVORITE!

AUDIENCE OVER 44 MILLION!

!
ARISTA NO. 1 PHONES AT Z100/New York City!!!




Bone thugs-n-harmony
~ double album “The Art Of War”
In:stores July 29

\wa d, & an incredibie performance on the MTV Awards?

of course.

The New Single On Your Desk Now

* CHR RHYTHMIC 11
~ URBAN®-O

~ Video On Pueay 3ueary Dneaw

www rulhiessrecords.com

Bone inio tine 1-900-6280NES

Produced By: D.J. U-Neek for U-Neek Entertainment Inc’KingPin Inc.
Executive Producer: Tomica Wright

1997 Ruihless Records: Distrituted by Red Dostribution. Batman logo © 1997 Warner Bros. BATMAN, ROBIN and alt related characters, names and mgicia are trademarks of DC Comics « 1996

‘From “Batman & Robin:

Music from & inspired by the
Batman & Robin motion picture”
~ In stores now



TONY NOVIA

CONTEMPORARY HIT RADIO

Searching The Diaries For Answers

Music and research trends tend to develop over time. None-
theless, in our world of “we need it immediately,” many pro-
grammers and managers still make music and programming
changes from Arbitrend to Arbitrend. Trying to figure out where
the diaries are, how to get people to write down your call letters
(giving your station lots of TSL) has about the same odds as

winning your state lottery.

Providing some of the answers
to the mystery of Arbitron and un-
derstanding diarykeepers via long-
term diary trending and analysis, is
Rhody Bosley.

Bosley has more than 20 years
of experience with Arbitron prod-
ucts, including a seven-year stint as
VP/Sales/Marketing. Once a year
or so, I like to revisit with Bosley
who, with his three partners, has
established Baltimore-based Re-
search Director Inc. — a compa-
ny that specializes in the analysis,
interpretation, and presentation of
audience research and ratings data.

To date, Bosley’s running trend-
ing tab on how people listen to ra-
dio is up 332,537 Arbitron diary-
keepers. Bosley keeps track
through one of his services called
“PD Profile,” a sophisticated anal-
ysis tool that uses Arbitron raw data
to produce the reports that assist
radio station management in mak-
ing programming decisions.

This normative data was pro-
duced from Winter *93 through
Winter 97 for stations with 100 or
more diaries returned to Arbitron.
Bosley points out, *“The results are
an average of these included sta-
tions. The markets analyzed range
in rank from 1 to 253. The formats
included are: AC, CHR, AOR, Clas-
sic Rock, Jazz/New Age, Country.
News/Talk, Spanish, Adult Urban,
UCR, and Oldies. Some stations
appear more than once due to mul-
tiple survey periods. Users of this
data should be aware that it is lim-
ited by the same conditions of the
published Arbitron data and that not
all formats are represented. This
bias would be akin to comparing a
student to only ‘A’ students rather
than all students.”

Win The Pls

“The first Preference radio sta-
tion of a diarykeeper is the one that
the diarykeeper listens to more than
any other. P1 listeners are extreme-
ly important to a radio station be-
cause, although they represent only
36.2% of the average station’s cu-
mulative audience, they contribute
72% of the station’s quarter hours.
Among the major formats studied.
Country and News/Talk get a high-
er percentage of their total listen-
ers and listening from P1 listeners,
while CHR and Oldies get slightly
less. The range of difference is sur-
prisingly small.” (See Table 1.)

“The P1 diarykeepers are often
referred to as the ‘core audience’
because of their major contribution
to the total amount of listening to

the station. Preference is akin to
brand preference in consumer
goods. The consumer is segment-
ed for research purposes by the
amount of usage of the product. In
this case it is the amount of radio
listening. Defining the core audi-
ence permits the evaluation of
whether the remaining audience is
different by age, sex, or where they
reside.

First Preference
Listeners

% of % of
Format Cume 1/4 Hours
All 36.2 72.0
A/C 34.0 72.4
CHR 35.7 68.7
Ciassic Rock 32.1 69.6
Country 41.3 75.6
News/Talk 42.4 72.6
Oldies 30.8 67.3

“For example, knowing where
the P1 listeners live allows the de-
cision-maker to focus promotional
opportunities. By knowing the ex-
act ages of the core audience, mu-
sic selection and other program-
ming elements can be fine-tuned to
precise demographics. As you can
see it is very important for the CHR
programmer to focus most of the
attention on the First Preference lis-
tener.”

P1s Vs P2s & P3s

How does the P1 diarykeeper to
a CHR station differ from a P2 or
P3 diarykeeper? Bosley points out,
“The major difference is in the
amount of listening. A P2 diary-
keeper represents 26% of the dia-
ries, but 19.7% of the quarter hours
(20.5 quarter hours of listening)
while P3 diarykeepers comprise
17.5% of all diarykeepers and a
mere 7% of quarter-hours. The P3
diarykeeper to a CHR station lis-
tens just 11 quarter hours in a week.
The P2/P3 diarykeeper is also
slightly older, and males contrib-
ute just the slightest more quarter
hours.

The P1 quarter-hour median age
for CHR is 23.8 with females con-
tributing 64.2% of quarter hours.
The P2/P3 median age for CHR is
26.8, and females contribute 60.3%
of quarter hours.

The Importance of ‘Away
Listening’
“This new study shows that more

people listen to the radio in their
cars than any other location of lis-

tening. but most of the listening
occurs at work.” (See Table II.)
“Previous studies showed at-home
listening about 2% points more di-
aries.

“Location of listening informa-
tion is valuable to radio program-
mers who need to address program-
ming values by where the listening
is taking place. On average, 72%
of a radio station’s total weekly
audience listen to the radio station
sometime during the course of the
week in the car. This figure varies
by format, by market, and by sta-
tion. The total amount of listening
that is done in the car is quite an-
other story: In-car listening ac-
counts for 31% of a typical station’s
total quarter-hours of listening. At-
work listening has been a major
focus of promotional activity by
radio programmers since Arbitron
added the *‘at-work” column to the
diary in 1988

Table Il

PD Profile — Listening
Location Norms
Listening % Of % Of
Location Diaries 1/4 Hours
At Home 48.0 31.0
In Car 72.0 31.0
At Work 23.0 36
Other 6.0 20
The 3.4% Theory

“Diarykeepers listen an average
of 3.4 days per week to any one
radio station. The percentage of
daily-diary mentions does vary by
format (see Table III). This percent-
age varies greatly among stations
— even within a format. Listening
on Thursday remains higher for al-
most all stations and for all formats
as 1s consistent with previous stud-
ies. This is likely due to two fac-
tors: 1) The survey begins on Thurs-
day, which induces ‘survey enthu-
siasm;’ 2) Radio broadcasters fre-
quently promote more heavily for
Thursday listening thereby increas-
ing listenership via advertising.

Table |V

Occasions and

Duration of Listening

Avg,
Format Occ. Dur. Days
Al 62 54 3.4
AIC 55 58 32
CHR 6.1 46 34
Country 7.2 5.4 3.7
News/Talk 7.1 5.1 3.9

The more days listeners tune into
a radio station. the more occasions
of listening will be accumulated dur-
ing the week. Since the average
amount of time someone will spend
listening to a radio station is relatively
consistent each time they tune into
the station, each new occasion of lis-
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Table Il

Day Mon. Tues.
All 521 519
A/C 493 493
CHR 51.0 504
Country 555 55.1
News/Talk 62.7 629

Percentage Of Diary Mentions By Day

Wed. Thurs. Fri. Sat. Sun.
514 586 559 406 320
488 553 526 373 298
499 602 56.0 415 335
541 622 593 450 355
623 686 655 386 316

tening becomes more significant.
Note in Table IV that occasions of
listening vary more widely than av-
erage duration of listening. Average
Occasion multiplied by Average Du-
ration equals Time Spent Listening.

Heavy Listeners:
Friend Or Foe?

Heavy-listening is one of the ma-
jor causes of ratings ups and downs.
Heavy listeners are those diarykeep-
ers who listen to a single radio sta-
tion for 100 or more quarter hours in
a week. These listeners play a major
role in ratings success. If they are
present in significant numbers in one
survey and go away in a subsequent
survey, the impact can be dramatic
on the final ratings estimate.

On average, 8.6% of the diary-
keepers of aradio station can be clas-
sified as heavy listeners. Yet, 39.3%
of a station’s quarter hours come
from heavy listeners. The percentage
of heavy listeners varies by format
from a low of 5.5% for CHR stations
to a high of 10.5% for Country sta-
tions. Meanwhile, the quarter-hour
contribution by heavy listeners to
CHR stations is 29.3% of total quar-
ter hours and the Country formatis a
high 43.3% (See Table V).

Heavy Listeners and
Heavy Listening
Percentages By

Format

%Heavy %Heavy
Format Listeners Listening
Al 56 139.3
AC 87 4.9
CHR 5.5 29.3
Country 10.5 433
News/Talk 8B 348

Above-average heavy listening is
typically induced by time-spent-lis-
tening promotions. Through years
of research, Bosley says it has been
his experience that whenever these
promotions cause heavy listening
to greatly exceed the norms, at the
conclusion of the promotion the
heavy-listening percentages return
to typical levels. This observation
lends fuel to the fire that audiences
can be bought.

The Book Week By Week

Regardless of many different pro-
grammers’ theories, most phases of
the survey are nearly equal. Howev-
er, by week, weeks one. two, seven,
eight, 11, and 12 are slightly higher.
Radio programmers have long be-
lieved that Arbitron places extra sam-
ples in the third month/phase of the
survey period in order to make up for
sample shortfalls in earlier phases/
months of the survey period.

While this is a true statement, the
reality is a nearly balanced distri-
bution on average. The third month

is higher, but the variance is only
about 1%. Although individual
markets do occasionally have ad-
ditional sample in the third phase/
month, this study shows that sam-
ple imbalance shouldn't be count-
ed on when planning station activ-
ities (see Table VI).

Diary In-Tah

By Phase/Month

Phase 3
33.7%

Phase 2
32.8%

Phase 1
33.5%

Also, note that with this huge
number of diaries examined, the
percentage of diaries per week and
the percentage of quarter hours by
week are nearly equal (see Table
VII).

Percentage Of In-Tab
Diaries and Total
Quarter Hours
By Week

% Diaries % Diaries

Week In-Tab Total 1/4 Hrs
1 8.5 B.A
2 B.5 B.5

i ] 5.2 8.2
4 5.2 B2
5 B.0 B
B 8.0 B.A
7 q.4 a4
B B4 gd
g 8.0 7.8
10 2.3 B.O
11 B:7 B/
12 g8 8.8
Exclusive CHR Research

The following is exclusive CHR
data complied by Bosley and pro-
vided to R&R. The data is from
Arbitron diarykeepers Winter '93-
Winter 97 and involves nearly
30,000 diaries — all of which are
CHR stations. Can you guess how
many stations on average are men-
tioned in a diary of a CHR station?
On the average 4.1, but the frequen-
cy distribution is revealing.

% of diaries w/one station 6.9%
% of diaries w/two stations 16.3%
% of diaries w/three stations 21.1%
% of diaries w/four stations 19.7%
% of diaries w/ive stations 14.3%
% of diaries w/six+ stations 21.8%

With this many different stations
being mentioned in a diary, how
much time does the average CHR
diarykeeper spend listening to one
CHR station? The average CHR
diarykeeper spends 28.1 quarter-
hours with the station. This means
that about 30% of the tetal radio
listening time is spent with the one
CHR and 70% of the balance of
radio listening time is spent with
other radio stations.



_CHR/POP TOP 50
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S e BREAKERS:
-mw' "
JULY 11, 1997 e . SPICE GIRLS
T — omews——— romaL 2 Become 1 (Virgin)
WooW W TW ARTIST TITLE LABEL(S) s ™ w 2w w STATIONS/ADDS | TOTAL PLAYSANCREASE ~ TOTAL STATIONS/ADDS CHART
v 1 11 HANSON Mmm Bap (Mercury) 5337 6060 6572 6790 123/0 201871225 115/22 ®
s « 3 @ MEREDITH BROOKS Bitch (Capitol) 5199 5090 4886 4430 1154 o
5 3 2 3  SHAWN COLVIN Sunny Came Home (Columbia) 4997 5235 4990 4643 118A
s 7 6 @ ROBYN Do You Know (What It Takes) (RCA) 48M 4664 4445 4291 124/0
2 s 7 @  VERVEPIPE The Freshmen (RCA) 4591 4500 4174 3751 1150
+ 5 4 s  MARKMORRISON Return Of The Mack (Atiantic) 4528 4772 4700 4763  103A MOST ADDED-
w0 s @  OMC How Bizarre (Mercury) 4502 4364 4098 3792 118A ARTIST TITLE LABEL(S) ADDS
s 1 u @ THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) 4080 3791 3524 3188 1161 | HANSON Where's The Love (Mercury) 67
w9 15 12 €@  BACKSTREET BOYS Quit Playing Games (With...) (Jive) 3993 3718 3285 3042 1232 JEWEL Foolish Games (Atiantic) 44
2 2 5 1w SPICE GIRLS Say You'll Be There (Virgin) 3967 4665 5159 5513 107M SPICE GIRLS 2 Become 1 (Virgin) 22
3 6 9 1 WALLFLOWERS One Headlight (/nterscope) 3702 4120 4587 4795 102/1 | PAULA COLE | Don't Want To Wait (Imago/WB) 18
6 1w @ SISTER HAZEL Al For You (Universal) 3678 3475 3337 3184  109A ?;%g*EsGER;S?’E’m?bslfomn(gﬁg;/vnnr)erscope) }‘;
10 12 1w 13 AZYET Hard To Say I'm Sorry (LaFace/Arista) 3664 3865 3827 3869 93/0 WALLFLOWERS The Difference (Interscope) 13
s 17 @ SHERYL CROW A Change Would Do You Good (A&M) 3164 3084 2946 2763 111/ | pyncan SHEIK She Runs Avay (Atlantic) b
6 9 15 15 WHITE TOWN Your Woman (Chrysalis/EMI) 2922 3456 4140 4506 90/0 TONIC If You Could Only See (PolydoA&M) -+ 10
7 n 13 16 SAVAGE GARDEN | Want You (Columbia) 2913 3483 3969 4486 99/ U2 Last Night On Earth (/sland) 9
2 2 1 @ ENVOGUE Whatever (FastWest/EEG) 2810 2730 2701 2597 1110
n 2 23 @ R.KELLY Gotham City (Jive) 2419 2191 1807 1180 981
13 16 15 19 MONICA For You | Will (Warner Sunset/Atlantic) 2379 211 2997 3669 7710
2 2 2 2 DUNCAN SHEIK Barely Breathing (Atlantic) 2215 2301 2526 2648 78A
s = 2 @ GINAG Gimme Some Love (EternalWB) 2130 2011 2011 1799 1010 MOST INCREASED
u w9 2 2  JEWEL You Were Meant For Me (Atlantic) 2066 2311 2830 3364 791 PLAYS oL
BREAKER ~@® - SPICE GIRLS 2 Become 1 (Virgin) - _ 2018 793 ¢ 237, 190 115/22 | ammsT Tmie LaseL(s) INCREASE
% 2 2 @ SAVAGE GARDEN To The Moon And Back (Co/umb/a) 1941 1814 1576 1299 100/2 SPICE GIRLS 2 Become 1 (Virgin) +1225
20 2o 2 2  BLACKSTREET Don't Leave Me (Interscope) 1907 2437 2623 2818 65/0 HANSON Where's The Love (Mercury) +667
u 3 3 @  DAVE MATTHEWS BAND Crash Into Me (RCA) 1895 1662 1374 1066 78/4 WALLFLOWERS The Difference (/nterscope) +563
v u x @ WILL SMITH Men In Biack (Columbia) 1800 1487 1131 839  86/8 MR. PRESIDENT Coco Jamboo (Warner Bros.)  +442
WILL SMITH Men In Black (Columbia) +403

17 18 19 28  PAULA COLE Where Have Ail The Cowboys... (Imago/VB) 1859 2456 2854 3125 7300 PAULA COLE | Don't Want To Wait (Imago/WB

. 90/WB) +393
w » w» @ 10,000 MANIACS More Than This (Geffen) 1837 1645 1259 747 984 | ggpegReES invisible Man (Motown) T
% 3 3w & BABYFACE How Come, How Long (Epic) : 1800 1726 1511 1323 8212 PUFF DADDY & FAITH EVANS (/112 I Be... (R Boy/Aristy) +328
4 3 u € PUFF DADDY & FAITH EVANS {1112 Il Be Missing... (Rad Boy/Arists) 1765 1437 1072 637 7973 THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG) +289
2 2 25 w2  BLESSID UNION OF SOULS | Wanna Be There (EMI) 1607 2033 2388 2667 56/0 BACKSTREET BOYS Quit Playing Games (With My..) (i) +275
% 2 22 3 COUNTING CROWS Daylight Fading (DGC/Geffen) 1561 1846 1845 1768 7500
a7 28 20 3 JONBON JOVI Midnight In Chelsea (Mercury) 1396 1735 1751 1618 7300
% % 3% @ JAMIROQUAI Virtual Insanity (Work) 1206 1176 1045 845 722
18 2 2 3  BOB CARLISLE Butterfly Kisses (DMG/Jive) 1186 1934 2600 3102 570
a 3 3 € DJ COMPANY Rhythm Of Love (Crave) 1183 1044 916 692 70/4 HOTTEST
s « u € TONIC If You Could Only See (PolydorA&GM) 1137 994 811 581  TIA0 RECURRENTS
— — s €D WALLFLOWERS The Difference (Interscope) 1112 949 110 36 76/13 TSR ER e
— 47 40 @ MATCHBOX 20 Push (Lava/Atlant/c) 1073 828 654 378 6771 CARDIGANS Lovefool (Mercury)
— — « @ MR. PRESIDENT Coco Jamboo (Warner Bros.) 1052 610 326 120 65/6 NO DOUBT Don't Speak (Trauma/Interscope)
o 2 3 € NOMERCY When | Die (Arista) 1018 907 798 636 69/6 EN VOGUE Don't Let Go (Love) (EastWest/EEG)
2 » 3 4 3RD PARTY Can U Feel It (DV8/A&M) 945 1251 1327 1359 4310 SPICE GIRLS Wannabe (Virgin)
@ HANSON Where’s The Love (Mercury) 8 174 59 17 82/67 BABYFACE Every Time | Close My Eyes (Epic)
@ w o @ AEROSMITH Hole In My Soul (Columbia) 834 745 698 746 557 ‘332‘5‘4‘35%3;'&&“&23”' :W;gﬁ{;v&ﬂtﬁm
i 4 a2 @ FREAK NASTY Da Dip (Power) 827 768 786 819 31n NO MERCY Where Do You Go (Arista)
@ 98 DEGREES Invisible Man (Motown) 805 465 T 5 65/14 | 4 aNIS MORISSETTE Head Over Feet (Maverick/Reprise)
— — @& (D LEANNRIMES How Do | Live (Curb) 726 598 475 320 a3 TONI BRAXTON Un-break My Heart (LaFace/Arista)
s 4 s 49 COLLECTIVE SOUL Listen (Atfantic) 611 736 775 742 46/0
# 4 4 s INDIGO GIRLS Shame On You (Epic) 599 122 723 747 331 Breakers: Songs registering 2000 plays or more for the first time. Bullets

This chart reflects airplay from June 30-July 6. Songs ranked by total plays. Highlighted songs indicate Breaker.

130 CHR/Pop reporters. 122 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1997, R&R Inc.

ded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is placed
first. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.
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BB Top Forty 43*

New This Week:

WXKS KKRZ
WGTZ WWHT KQXY WAYV
WGLU WKFR

A MULTI-FORMAT SMASH!!!
#1 Rock Big Picture for 5 weeks!

Top 5 CALLOUT in over 20 markets!! —
#1 in over 5!

MUSIC FIRST

Live on David
Letterman 8/6!

_ Custom

MUSIC TELEVISION

Stress

“If You Could Only See

'

BB Adult Top Forty 32-23*

New This Week:
KHMX WWNK
WKEE KEYW

From the 601D album.,
Scanning 30,000 a week!!

A
polvaor

On tour with The Verve Pipe
all summer long!
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BE ﬂf?ﬂ!ﬂ ge verv AFRALD.

ey CRUE
AFRAID

THE FIRST SINGLE AND VIDED FROM THEIR NEW ALBIM
GENERATION SWINE.

..........

« IMPACTING CHR/POP NOW!
« TOP 10 ROCK TRACK
 SOUNDSCAN ALBUM DEBUT #4

ACTIVE

Produced by Scott Humphrey
Co-produced by Nikki Sixx and Tommy Lee

Management: The Left Bank Oroanization
www.genepationswine. com ; Mﬁﬁﬂ/ﬂs
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IVGHTY VEGHTY BOSSTONES The Impression_(By Rp/Veraury)
Total Plays: 535, Total Stations: 41, Adds: 2

NU FLAVOR Sweet Sexy Thing (Reprise)
Total Plays: 480, Total Stations: 23, Adds: 1

PAULA COLE | Don't Want To Wait (/maga/W8)
Total Plays: 449, Total Stations: 57, Adds: 18

ABRA MOORE Four Leaf Clover (Arista Austiv/Arista)
Total Plays: 440, Total Stations: 39, Adds: 6

PAUL MCCARTNEY The World Tonight (Capitol)
Total Plays: 419, Total Stations: 31, Adds: 0

JOCK JAM Jock Jam (Tommy Boy)
Total Plays: 399, Total Stations: 14, Adds: 0

ZIGGY MARLEY People Get Ready (E]ektra/EEG)
Total Plays: 399, Total Stations: 37, Adds: 2

ALISHA'S ATTIC | Am, | Feel (Mercury)
Total Plays: 388, Total Stations: 30, Adds: 0

DEL AMITRI Not Where It's At (A&M)
Total Plays: 385, Total Stations: 31, Adds: 0

LE CLICK Call Me (Logic)
Total Plays: 380, Total Stations: 19, Adds: 1

ROME | Belong To You (Every Time | See Your Face) (RCA)
Total Plays: 363, Total Stations: 16, Adds: 0

FOOL'S GARDEN Lemon Tree (Universal)
Total Plays: 349, Total Stations; 27, Adds: 0

KYLE VINCENT Wake Me Up (CarportHollywood)
Total Plays: 346, Total Stations: 26, Adds: 0

SUBLIME Santeria (Gasoline Alley/MCA)
Total Plays: 332, Total Stations: 10, Adds: 0

JONNY LANG Lie To Me (A&M)
Total Plays: 313, Total Stations: 29, Adds: 4

GOD’S PROPERTY Stomp (B-Rite/Interscope)
Total Plays: 252, Total Stations: 32, Adds: 13

TRIC Da Da Da... (Mercury)
Total Plays: 228, Total Stations: 11, Adds: 2

K'S CHOICE Not An Addict (550 Music)
Total Plays: 218, Total Stations: 22, Adds: 1

112 Cupid (Bad Boy/Arista)
Total Plays: 208, Total Stations: 7, Adds: 0

NIGHT RANGER Forever All Over Again (Legacy)
Total Plays: 196, Total Stations: 16, Adds: 2

Apbps Juwy 15

Michael Bolton "Go The Distance” (Columbia)

Erasure “Don’t Say Your Love Is Killing Me” (Mute/Maverick/WB)
Mary Griffin “Just No Other Way (To Love Me)” (Curb)
Michael Jackson “Stranger In Moscow” (Epic)
Monaco "What Do You Want From Me2” (Polydor/A&M)
Motley Crue "Afraid” (Elektra/EEG)
Texas “Say What You Want” (Mercury)
Wild Orchid “Supernatural” (RCA)

Yoco Ross “All That” (Columbia)

- :
: 3 2
T A ;

THE RETURN OF MR. B — No, that'’s not the name of another Tinsel Town summer sequel,

it's Jon B. (second from right) getting ready for his second LP to be released in just a few
weeks. He and 550 Music Assoc. Dir/Nat’| Pop Promo Chuck Field (1) took a moment to hang
with (I-r) R&R Dir/Charts & Formats Kevin McCabe, CHR Editor Tony Novia, and sales rep
Paul Colbert.

STANDING CLOSE TO THE EDGE — Right, there! Shoulder to shoulder with the man him-
selft U2’s Pop Mart tour set up shop in Kansas City and KMXV was there every step of the
way. Here, midday man Kelly Urich (I} had a chance to be the envy of all his friends (and
maybe a few enemies) when he captured a one-on-one bonding moment backstage with The
Edge.

travelled recently and wound up in Rosarito, Mexico. Clowning (and baking) between stop
sets are (I-r) midday gal Leigh Ann, afternoon drive maestro Boomer Servantes, and DJ Louis
Love.

JUST YOUR AVERAGE TEENAGERS — The Hanson brothers made a pit-stop at Frontier
City amusement park for a KJYO sponsored concert in Oklahoma City. Mugging for the cam-
era for your caption viewing pleasure are (I-r) Taylor Hanson, KJYO APD/Afternoon man Ronnie
Rocket, Zac Hanson, Morning News Dir/Weekend personality Theresa Maxwell, Isaac Hanson,
Sr. Promo Dir/AOM Ric Reece, and PD Mike McCoy.




CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

July 11,1997 R&R ® 43

KGOT/Anchorage, AK
OM: Mark Murphy
PO: Paul Watker
APD: Bill Siewart
18 JEWEL “Fooish®
MR_ PRESIDENT “Jamboo”

WSTR/Atlanta, GA

PD: Dan Bowen

M0 J R Amemons

12 PAULACOLE "Wak"
SISTER HAZEL "I

WAYV/Atiantic City, NJ
PD: Tommy Frask
APD/AMO: Pael Kelly
TONIC “Could™

WINY/Augusta, GA
PD: Bracs Stevems
D: Wichaei Chase
LEANN RIMES “How™
NO MERCY “When™
JEWEL “Foolish™

KHFi/Austin, TX
PD: John Redorts
MO: Fernando Ventara

OM/PD: Check Geiger
APD/MD: Robert Eliman
15 HANSON “Wheres™

98 DEGREES “Invisible”

KQXY/Bsaumont, TX
PD: Dale Baird
MD: Jammer
15 HANSON “Where's™
TONIC “Could”
JEWEL “Foolish™

WXYK/Biloxi, MS
PD: Patty Stesie
MD: Keney Vesl

SPICE GIRLS ~Become™

PO: Bill Sheridan

MD: Lawie &
HANSON “Wheres®
LISA STANSFIELD “Never

MO: David Corey

10 AMY GRANT “Time™
TONIC “Couid”
JEWEL “Foolish™

WXSE/Buffalo, NY
PO: Sue 0Nl
APD/AMD: Dove Universal
DIANA KING “Say”
JEWEL “Fooksh®
COOLIO F/40 THEVZ “There”
WALLFLOWERS “Difference”

WLSS/Baton Rouge, LA

WMRV/Binghamton, NY

WFLY/Albany, NY WRQK/Canton, OH
PO: Michas] Morgan Interien PO/APD: Todd Downend
MO: Ron Wilkiams PAUILA COLE “Wait"
BEENEMANFRANKLYN “Dancetal | DUNCAN SHEIK "Runs”
MATCHBOX 20 “Push” HANSON “Wheres”
HANSON “Where's”
WSSX/Charlastan, SC
WAEB/Allentown, PA PO: Catvia Hicks
PO: Brisa Check MD: Christine Cress
MD: Chuck McGos DUNCAN SHEIK “Runs™
SPICE GIRLS "Become” JEWEL “Foolish™
DJ COMPANY "Rtythm" HANSON “Wheres™
PALILACOLE “Wai”
WVSR/Charlesian, WV
KQiz/Amaritlo, TX PO Bili Shahan
PO: Eric Stovems 10 MR. PRESIDENT “Jamboo”
33 DUNCAN SHEIK “Barely” 5 HANSON “Wheres™
AEROSMITH “Hole™ 2 MATCHBOX 20 *Push”
98 DEGREES “Invisible”
KIM RICHEY “Know”
SQUIRREL NUT ZIPPERS “Hel” | WINKS/Chariodte, NC
CINNAMON “Helen” PO: Brian Bridgman
ROCKELL “In” MD: Martie Crosconts
21 JEWEL “Fooish”

WZST/Chattanooga, TN
PO: Robia Daniels
APD/MD: Mike Gibson

4 JONNY LANG “Lie”
PAULA COLE “Wait"
JEWEL “Foolish™
SPICE GIALS “Become™
HANSON “Wheres"
ZIGGY MARLEY “People”

WKRQ/Cincinnati, OH
PO: Jimeny Steal
APD/MD: Race Taylor
21 HANSON “Wheres"

20 JEWEL “Foolish”

WZIM/Tisvaland, OH
PO: Dave Exbanks
MO: Action Jacksen
SPICE GIRLS "Become™
LISA STANSFIELD “Never”
BEENIE MANFRANKLYN "Dancehall
RAHSAAN PATTERSON "Where”

KKMG/Colorato Springs, CO
PD: Scooter B. Stevens
MD: Tim McKenna
5 PUFF DADDY... "Missing”
TRIO “Da Da Da"

WNCI/Columbus, OH
PO: Jobm Dienkck
APD/MD: Neal Sharpe
13 HANSON “Wheres”

KHKS/Dallas, TX
PD: Ed Lambert
MD: John Reynolds
SHAWN COLVIN “Sunny”
ALLURE “Cried”

WGTZ/Dayton, OH
OM/PD: Mickael Luczak
HANSON “Wheres”
TONG “Could”
98 DEGREES "Ivisidle”
GOD'S PROPERTY "Stomp”

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwia
JEWEL “Foolish™
HANSON “Where's™
NO MERCY “When”

WNKI/Elmira, NY

PO: Bob Ouick

MO: Eric Moon
SPICE GIRLS "Bocome™
HANSON “Wheros™
KM RICHEY “Know™
DJ COMPANY "Rhythin’”
PAULA COLE "Wait"

WSTO/Evansville, IN
PO: Sarry Witherspoon
MO: Tim Michselson
20 HANSON “Wheres”
PAULACOLE “Wait"
MR. PRESIDENT “Jamboo”
INDIGO GIRLS “Shame”

KMCK Fayetteville, AR
PO Bo Shannes
MO: Miks Chase
14 HANSON “Wheres”
DUNCAN SHEIK “Runs”
LIVE "Tum”
GOD'S PROPERTY “Stomp™
JEWEL “Foolish™

WWCK/Flint, M
PO/MD: Scolt Seipel
HANSON “Where's™
JEWEL “Foolish™
PAULA COLE “Wait"
ALL4-ONE “Tum”

WJMX/Florence, SC

DM Kelh Mitcholt

MD: fack Kahan
SPICE GIRLS “Bocome™
JEWEL “Foolish”
DUNCAN SHEIK *Runs™
ABRAMOORE “Clover™
JONNY LANG "Lie™

WXKB/Ft. Myers, FL
PD: Chris Cue
MO: Randy Sherarym
44 WALLFLOWERS “Heaolight”
8 HANSON “Wheres”
DJ COMPANY “Rhythm”

KISR/R. Smith, AR
PDMD: Frod Baker
9 AEAOSMITH “Hole™
HANSON “Where's™
JEWEL “Fookish”
SUBLIME “Wrong™
DUNGAN SHEIK “Auns™

WMEE/R. Wayne, IN
OM: Desn Mcheil
CO-PD: Captain Chris Didier
CO-PD: Ange Canessa
ABRA MOORE “Clover”
JEWEL “Foolish™

WYKS/Gainesville, FL
PO/MO: Jori Basla
APD: Joim Hariow

HANSON “Wheres™

GOD'S PROPERTY “Stomp”
WILL SMITH "Men”

LEANN RIMES “How"

WSNX/Grand Rapids, MI
PO: John Thomas
APD/ND: Keith Curry

18 98 DEGREES “Invisible™

11 HANSON “Wheres™

WDO(/Green Bay, Wi
PO Dan Store

MD: David Burns

22 WALLFLOWERS “Difference”
20 SPICE GIRLS “Become™

WRHT/Greenville, NC
PO:J.T. Bosch
APDD: Gina Gray
JEWEL “Fooksh”
DUNCAN SHEIK “Runs”
WALLFLOWERS “Difference”
JOOSE "Nice™

WFBC/Greenville, SC
PO: Reb Wagman
APDAMD: J_ Love
15 CELINE DION "More”
15 MARK MORRISON “Retum”
3 HANSON “Wheres”™
2 LMVE“Tum”

WHII Harrisburg, PA
PD: Johm 0'Du2
MD: Scolt Shaw

HANSON “Where's™

GOD'S PROPERTY “Stomp”™

WXSSHartford, CT

PD: day Bove Jomas

MD: Mike McSowen

35 BLACKOUT ALLSTARS “Like”
MAXWELL “Whenever™
HANSON “Wheres™
PAULACOLE “Wat®
CULTURE BEAT “Tae™

KRBEMouston, TX

PO: Joba Peaks

APD: Scotty Sparks

MD: Jay Mickaols
SHERYL CROW “Change”
MATCHBOX 20 “Push”
AEROSMITH "Hoe™
LECLICK “Cal”
BACKSTREET BOYS “Playing”

WZYPMHuntsville, AL
PO: Mart Summers
MD; Chris Caliaway
23 HANSON “Wheres™

WZPL/ndianapolis, IN
PD: Tom Gjordrum
MO: Save Deckar
JEWEL “Foolsh™
SAVAGE GARDEN “Moon”

WYOY/Jackson, MS
GM/PD: Dick 'Nedl
MD: Kevin Vaughn
No Adds

WAPE Jaciczonvilie, FL
OM/PD: Cal Themas
APD/MD: Yonry Mamn

No Adds

WGLL Johnsiown, PA
PD: Rich Adams
MD: Mitch Edwards
17 HANSON “Where's”
6 TONIC “Coutd™
JEWEL “Foolish™

JONNY LANG "Uie”

WKFR/Xalamazoo, MI
PDMD: Dave Michaels
12 HANSON ‘Wheres™
10 98 DEGREES “Invisible™
TORIC “Could”
ALL-4-ONE “Tum™

KMXV/Xansas City, MO
PO/MD: Jon Zeier

18 SPICE GIRLS “Become”

14 JEWEL “Fooksh™

14 HANSON “Wheres”

WWST/Xnoxville, TN
PO: Rick Baitey
MO: Al Jackson

SPICE GIRLS “Bacome”

KSMB/Lafayette, LA

PD: Boblry Novesad

APD/MD: Sam Dismond

34 TIA“Cars”

19 HANSON “Wheres™

13 LILSUZY “CanY”
MAXWELL “Whenever”
GOD'S PROPERTY “Stomo™
WALLFLOWERS "Difference”
COOLIO F/40 THEVZ “There”

DUNCAN SHEIK “Runs™
JEWEL “Foolish™
LIVE “Tum"

WLAN/Lancaster, PA

PI: Jordan Waish

APO/AMD: Vince ' Ambrosio

9 SPICE GIRLS “Bacome”

7 HANSON “Where's™
JAMIROQUAI “insanity”
K'S CHOICE “Addict”

WHZZALansing, M|

PD: Woody Housies

WO: farmie Hanes
SPICE GIRLS “Become”
HANSON “Wheres™
WALLFLOWERS “Differonce”
JEWEL “Fooksh®

WBLi/Long Island, NY
PO: Ken Medok

WD: Al Lovine

18 HANSON “Wherss™

WDJXAouisville, KY
PD:C.C. Matthews
APD/ND: Kares Rite
HANSON “Wheres™
JEWEL “Foolish™
NU FLAVOR "Sweet”
TRIO “Da Da Da”
ABRA MOORE “Clover”

KZH/Lubbock, TX
PI: Jay Skannon
MO; Chris Kelly
BABYFACE “Come™
LISA STANSFIELD "Never”

WMGB/Macon, GA
PO/MD: James Gregory
35 PUFF DADDY... “Missing™
35 WILL SMITH "Men"
35 SPICE GIRLS “Become”

WZEEMadison, W1
PD: John Harrison

Music Coord.: Yom Dean

19 WALLFLOWERS “Difference”
19 AMY GRANT *Time*

18 NOMERCY “When™

10 PUFF DADDY... "Missing™

KBFM/McAllen, TX
ON: Billy Santiage
APO/MO: Jot DeWin
18 ANGELINA"Tide"

DAMAGE “Love”

GOD'S PROPERTY “Stomg™
WALLFLOWERS "Difierence”
LOS UMBRELLOS "Tengo™
LISASTANSRELD “Never”
MEREDITH BROOKS “Bitch”

WAOAMethouma, FL
PO: 4.1 Daniels
MD: Rich 0'Brien
JOOSE “Nice™
PAULA COLE “Wait™
GOD’S PROPERTY "Stomp”

WHYIMiami, FL
PO: Aok lokerts
MO: Al Chio

WABB/Mobile, AL
PD: Wayme Coy
APD/MD: Darria Stons
WILL SMITH “Men”
98 DEGREES “Invisible”

POAD: Jon Anderson
9 HANSON “Wheres™
8 PAULACOLE “Wait"
JEWEL “Foolish”
98 DEGREES “Invisible”

PD: NA Nko

O: Wally B.

20 HANSON “Where's™
DUNCAN SHEIK "Runs”
JEWEL “Fookish”

WRVW/Nashwille, TN
PD: Chartie Ouien
APD: Tom Peace
WO: Scooker
DJ COMPANY “Rhythr™
HANSON “Where's”
PAULA COLE “Wait"

WKCI/New Haven, CT
PO: Tomy Bristol
APD: £4 Sabatine
M0 Jutl McCariney

7 SPICE GIRLS “Become”

P Jody Marris

APD: Browd Mckey

MD: Chice Merrors
CINNAMON “Helen"
G0O'S PROPERTY “Stomp”
JONNY LANG "Lie"

WUALMergantown, WV

WWXM/Myrtie Beach, SC

WOGN/New London, CT

DAVE MATTHEWS BAND “Crash”

10,000 MANIACS “More”

WEZB/MNew Orleans, LA
PO: Joe Larson
APDMD: Joey 6.
HANSON “Wheres™
KIMRICHEY "Krow”

WHTZNew York, NY
PO: Tom Poloman

MD: Calby Bryant

14 DAVE MATTHEWS BAND “Crash™
9 PAULA COLE “Wait

WNVZNortolk, VA
P1: Doa Londen
WD Jay West
COOLIOF40 THEVZ “There"
GINUWINE ‘Doves”

WKHQU/NW Michigan
PDAAD: Ron Pritchand
14 SPICE GIRLS “Become”™
8 AEROSMITH "Hole™

KQKQ/Omaha, NE
PO: Mike J. Siovle
APO/MO: Jiseni Jom
LIVE “Tum”
LISA STANSFIELD “Never”
HANSON “Wheres™
JEWEL “Foolish”

WXXL/Orlando, FL
OM: Adam Cook
APD/MO: Pote DeGraeit
33 HANSON ‘Wheres™

3 JEWEL “Foolish™

KPSI/Palm Springs, CA
PD: Mike Ksane
MD: Bobby Sato
12 R.KELLY “Gotham™
14 ERYKAH BADU “Lifetime”

W00/ Phitageiphia, PA
PO/ND: Glon Kaina
DIANA KING “Say”
WATERS & RODMAN "Freak”

WHZZ/Pittsburgh, PA
PO: David Edgar
MD: John Cline
DAVE MATTHEWS BAND “Crash”
10,000 MANIACS “More™
WILL SMITH "Men™
SPICE GIRLS "Become”

KKRZ/Portiand, OR
PD: Kan Senson
APD/MD: Tomemy Amstin
6 JEWEL “Foolish”
5 HANSON “Wheres”
BABYFACE “Come”
TONIC “Could™

WERZ Partsmouth, NH
OM/PD: Jack 0'Brien
CO-MD: Jay Mickasls
CO-MD: Chris Tyler

5 HANSON “‘Wheres™
JEWEL “Foolksh™
MEXICO 70 “Wart”

KIM RICHEY “Know"
LISA STANSFIELD “Never”

KHOM/MNew Orieans, LA |WPRO/Providance, R

PD: Bil Thorman PO: Chris Shebel

APD/MO: Kandy Kivich WU: Dave Morris

72 SCATMAN JOHN “Jam™ WALLFLOWERS “Dfierence”
BONE THUGS-N-HARMONY “Byes™|  MATCHBOX 20 *Push”
LAURNEA "Let" DAVE MATTHEWS BAND “Crash”
DUNCAN SHEIK “Runs” 98 DEGREES “Invisibie”
JEWEL “Foolish™ MONACO Want”

OM: Tomy Walteins
MD: Brian Scott
6 HANSON “Wheres™

96 DEGREES “Invisible”

WDCG/Raleigh, NC
OM: Brian Borns
PO: Kig Taylor

No Adds

WRFY/Reading, PA
PO: Nl Burks
MO: Milm Browne
13 LVE Tum”

WXLK/Roanoke, VA

OM/PU: Fast Srown

MD: Lisa Jo Ebiol

24 HANSON “Wheres™

19 CORINA“Summertime”

14 FREAKNASTY “Dig™
SPICE GIRLS “Become™

U2 “Earth”
AABRA MOORE “Clover”

WPXY/Rochester, NY
OM: Clarise Ingram
APIYMD: J.J). Rics
9 WALLFLOWERS “Difference”
6 WILL SMITH “Men”
10,000 MANIACS “More™

WZO0K/Rockford, IL

PD: Scoll Chasa

26 HANSON “Wheres™

6 JEWEL “Foolsh”
NOMERCY “When"
98 DEGREES “Invisible”
WILL SMITH “Men”

WTCF/Saginaw, Mi

PD: Mark MeGil

APDMD: Juki Jay
JAMIROQUA “Insanity”
WALLFLOWERS “Difference™
AEROSMITH “Hole™

iwiurien PO/MOD: Dr. Dowg

18 HANSON "Wheres™
COOLIO F/40 THEVZ “Thers™
GOD'S PROPERTY “Stomp™

KKL0O/San Diego, CA
PD: Mark Todd
MO: Cindy Spicer

No Adds

KRUF/Shreveport, LA

PO/MD: Gary Roblason

8 HANSON “Wheres”

8 GOO'S PROPERTY “Stomp™

7 JEWEL “Foolish™

7 PAULACOLE “Wait”
DUNCAN SHEIK “Runs”
ALLURE “Cried™

PO/MD: Bill Mitches!
HANSOR “Where's™
JEWEL “Foolish™
NO MERCY “When™

KHTO/Spokane, WA
PD: Scalt Shannen
W0 Brian Scolt

No Adds

KZZU/Spokane, WA
PD: Kon Hoplins

MD: John Conmer

8 SPICE GIRLS “Become™

WDER/Springfield, IL
O itk Klaprath
MD: R Slade
GOD'S PROPERTY “Stomp”™
SPICE GIALS “Become™
MATCHBOX 20 “Push”™
WILL SMITH “Men”

WHTS/Quad Cities, IA-IL

2 MIGHTY MIGHTY... "Impression”

BEENIE MANFRANKLYN “Dancehall™

CHANGING FACES “GHETT"

KZHT/Salt Lake City, UT

WNOU/South Bend, IN

KHTO/Springliald, MO
OM: Dave Aloxander
PD: Ray Michaets
HANSON "Wheres™
PAULA COLE “Wait*
GOD'S PROPERTY “Stomp™
DAMAGE “Love™

WNTO/Syracuse, NY

PO Tom Milchell

MD; Jimewy Disen

39 HANSON “Where's”

35 SAVAGE GARDEN “Want”
LISA STANSFIELD “Never”
JOOSE “Nice™
DUNCAN SHEIK “Runs*®

WWHT/Syracuse, NY
PO: Ed Lacomb
TONIC “Could”
OMC “Bizarre™
JEWEL “You™
SPICEGIRLS “Say”

PD: Orlando

13 HANSON “Wheres™
PAULA COLE "Wart”
DIANA KING “Say”

WFLZ/Tampa, FL
OM:B.L. Hartis
PIX Jofl Kapogh
MD: Domine
35 HANSON “Wheres™
10,000 MANIACS "More™
PAULACOLE "Wait”™

WMGY/Terre Haute, IN
Intorien PD: Chock Graiger
BEENIE MANFRANKLYN
“Dancena”
HANSON “Whera's*
PAULACOLE “Wait”
PETER ANDRE "Mysterious™

WVKS/Toledo, OH
PD: Mike Whooler
APD/MD: Bill Michaeis
14 HANSON “Wheres™

JONB. “Say"

WPST/Trenton, NJ
PO: Dave MeKay
APD/MOD: Wika Kaglan

33 HANSON “Wheres™

7 WILL SMITH "Men”

KRQQ/Tucson, AZ
PO: Tim Rickards
APLY: Adarm Smasher
{); Dan (Dine) Nespok
THIRD EYE BLIND “Life”
NOMERCY “When™
HANSON “Where's™

KHTT/Tulsa, 0K
OM: Sean Phillips
PO/MD: Corly Rash

ONDINA “nt0”

WWKZ/Tupelo, MS
PO/MD: Rick Stevens
11 TONIC “Could”
JEWEL “Foolish™
LIVE "Tum”
98 DEGREES “invisible”
LISA STANSFIELD “Never”
CHANGING FACES “GHETT"
SUBLIME “Wrong”

WWLD/Tallahasses, FL

PO Wichesl Storm
D Misk Fulgham

7 PAULACOLE "W

WIFC/Wausau, W1
PD: Rod Phitligs
SPICE GIALS “Become™
AEROSMITH “Hole™

KKRD/Wichita, KS

PO: Jack Oliver

MD: Craig Hublmrd
MATCHBOX 20 “Push”
HANSON “Wheres”
JOOSE “Nicy™
JEWEL “Fodish™
98 DEGREES "invisibe”
AEROSMITH "Hole”

WBHT/Wilkes-Bane, PA

PO: Kid Kelly

APO/MO: Dasny Ocoan

13 HANSON “Vihore's™

5 SPICE GIALS “Become”

JEWEL “Fodish”
U2 Ean”
SQUIRREL WUT ZIPPERS “Hel™

WKRZWiks-Barra, PA
PO: Tony Banks
APO/MO: Jurry Pasden

MR, PRESINENT “Jamboa”

WSTW/Wilmington, DE
PO: Mike Somars
WD: Mike Ross:
13 NIGHT RANGER “Forever”
9 DUNCAN SHEIK “Runs™

7
5 TONIC “Couid”
5

LEANN RIMES “How™
MATCHBOX 20 “Push”
4PM "Gave"

KFFM/Yakima, WA
PD: Jm Alten
APO: Seary Jorry Koy
20 HANSON “Wihere's™
BONE THUGS-H-HARMONY “Eyes”
JEWEL “Fouksh”
MR. PRESISENT “Jarmboo”
9 DEGREES “Invisitie”

WYCR/York, PA
O Rick McCassiin
PD: Davy Crocksit

24 LVETum”™

11 HANSON “Wheres™
U2 “Earth”

130 Total Reporters

130 Current Reporters

122 Current Playlists
Reported Frozen P&ywm:
WHNOKAColumiia,

WLKTAexington, KY
KiiS/Los Angeles, CA

KDWEMinneapolis,
KJYO/Oidahoma City, OK

VA

WHOT/Youngstown, OH

wmmm&ﬁmm
WWZZWashington,




44 * R&R July 11, 1997

_ CHR/POP PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/POP REPORTERSON R&R ONLINE

st

S SR B

¢
WHTZ/New York WI0Q/Philadelphia 1061 KISSFM KHKS/Dallas 104 KRBE/Mouston WXKS/Boston
(212) 239-2300 (610) 667-8100 g (214) 891-3400 (713) 266-1000 (617) 396-1430
Poleman/Bryant Kalina?Towers Lambert/Reynolds KRHE Peake/Michaels ]08fm Ivey/Corey
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE ruvs ARTISTTITLE PLAYS ARTIST/TITLE
W W W TW W IW LW TW W 2w ™ W 2 W 2w W TW
37 57 62 64 BACKSTREET BOYS/Quit Playing. . 72 61 61 71 BACKSTREET BOYS/Quit Playing.. 83 73 83 79 HANSONMmm Bop 57 53 55 64 JOCELYN ENRIQUEZDo You Miss Me 63 58 62 62 MEREDITH BROOKS/Bilch
23 41 57 §9 PUFF DADDY../'H Be Missing You 39 32 32 71 ROBYN/Do You Know (What.) 47 53 54 78 OMG/How Buzarre 25 26 40 60 WILL SMITHMen In Black 23 50 59 62 VERVEPIPE/The Freshmen
64 63 64 59 MEREDITH BROOKS/Bitch 65 60 60 69 AZVYETMardToSay Im.. 66 85 77 78 ROBYN/Do You Know (What.) 45 37 51 ST QUNCAN SHEIK/Barely Breattung 56 60 48 §8 WHITE TOWN/Your Woman
61 60 50 S8 SHAWN COLVIN'Sunry Came Home 38 31 31 68 CULTURE BEAT/Take Me Away 69 64 61 74 JEWEL/You Were Meant. 59 59 54 56 HANSONMmm Bop 59 59 60 57 DAVE MATTHEWS BAND/Crash into Me
61 61 63 58 OMC/How Buarre 40 49 49 66  REAL MCCOV/One More Time 81 80 77 73 MARK MORRISON/Retum Of The Mack 23 32 43 56 AZYETHard ToSay I'm.. 26 43 53 57 JEWEL/You Were Meart .
61 41 38 40 WHITE TOWN/Your Woman 66 42 42 49 BABYFACE/Every Time . 59 54 57 54 LECLICK/Tonight Is The Night 35 38 40 45 MARK MORRISON/Return Of The Mack 37 58 59 56 THIRO EYE BLINO/Semi-Chiarmed Life
19 17 31 38 WILL SMITHMen In Black 37 31 31 46 EN VOGUEMhatever 48 48 44 51 BABYFACE/Every Time . 24 19 32 39 ROBYN/Do You Know (What.) 56 5B 59 47 WALLFLOWERS/One Headight
22 36 39 38 AZ YETMard ToSay I'm, 8 30 30 46 ROCKELLAn A Drear 27 45 52 50 BACKSTREET BOYS/Quit Playing.. 29 31 32 38 WHITE TOWN/Your Woman 59 40 34 43 SISTER HAZELAI For You
37 37 37 36 ROBYN/DO You Know (What.) 70 47 47 45 MONICAFor You | Wil 40 44 46 48 KEITH SWEAT/Twisted 20 26 50 37 OMC/How Buzare 39 40 42 40 OMC/How Bizarre
35 39 39 36 THIRD EYE BLIND/Semi-Charmed Life 46 37 37 45  JOCELYN ENRIQUEZ/A Little Bt Of . 45 44 51 47 CARDIGANS/Lovefool 45 57 41 34 CARDIGANS/Lovefool 62 42 46 40 HANSONMmm Bop
24 28 35 34 VERVE PIPE/The Freshmen 22 25 25 45  PUFF DADDY..JIIl Be Missing You 49 43 42 46 MONICAFor You | Wil 57 55 51 33 SPICE GIRLS/Say You'll Be There 58 42 36 39 TORI AMOS/Silent All These...
38 40 36 34 MARK MORRISONRetumn Of The Mack 29 32 32 42 R KELLY/Gotham City 69 60 38 44 AZYET/MardTo SayIm.. 60 52 35 32 SAVAGE GARDENA Wanl You 21 10 23 37 INDIGO GIRLS/Shame On You
63 63 32 27 HANSONMmm Bop 5 33 33 40 LI SUZY/Can't Get You Dut. 36 41 40 44 EN VOGUEMDon' Let Go {Love) 9 17 29 31 SHAWN COLVIN/Sunny Came Home 41 42 39 36 SHAWN COLVINSunny Came Home
38 34 31 26 WALLFLOWERS/One Headlight 70 60 60 37 HANSONMmm Bop - 36 42 39 MR, PRESIOENT/Coco Jamboo 16 15 17 28 VERVE PIPE/The Freshmen 36 - - 26 OUNCAN SHEIK/Barely Breathing
16 15 29 25 SPICE GIRLS/2 Become 1 60 32 32 34 SPICE GIRLS/Say You'l Be There 38 37 38 36 SPICE GIRLS/2 Become 1 36 31 23 25 MEREOITH BROOKS/Bitch 17 18 16 26 BLESSID UNION OF../1 Wanna Be There
- 15 18 24 HANSONWhere's The Love 22 30 30 33 NOTORIOUS B..G./Mo Money, Mo.. 27 29 39 33 JOCK JAM/Jock Jam 23 25 32 24 JOCELYN ENRIQUEZ/A Little Bit Of... 21 25 22 24 AEROSMITHHok In My Soul
36 36 32 24 DUNCAN SHEWK/Barely Breathing 50 35 35 33 ACID FACTOR/Fantasy 15 24 29 30 WILL SMITH/Men In Black 21 22 21 24 AMBER/This is Your Night 20 24 24 23 JON BON JOVWMnight In Chelsea
- 13 24 24 LECLICK/Call Me 44 20 20 32 FREAKNASTY/DaDip 32 39 22 30 GINAG/Gimme Some Love 16 22 16 23 DJ COMPANY/Rhythm Of Love - 6 16 23 MATCHBOX 20Push
16 23 23 22 BABYRACEEwery Time |. 38 33 33 31 GINA G/Gimme Some Love 37 33 32 29 BLACKOUT ALLSTARS/! Like It 15 16 19 23 LEANN RIMES/How Do | Live 14 13 14 21 WALLFLOWERS/The Difference
25 25 26 22 PAULACOLEMhers Have All. 59 30 30 30 DENINE WCOLLAGEMLove 01 A Litetime 31 26 27 27 SPICE GIRLSMWannabe 24 25 23 23 ALANIS MORISSETTE/Ironic 10 13 11 18 LE CLICK/Call Me
- - 18 20 10,000 MANIACSMore Than This 37 31 31 30 SUMMER JUNKIES/'m Gonna Love... 23 23 21 26 BLACKSTREETNo Diggity 24 24 24 23 NO DOUBT/Don't Speak 16 20 20 17 COUNTING CROWS/Daylight Fading
17 19 21 19 FREAK NASTY/Da Dip 45 31 31 30 LECLICK/Call Me 31 23 25 22 FREAK NASTY/Da Dip 20 21 23 22 MR. PRESIDENT/Coco Jamboo <= - 16 PAULA COLEA Don't Want To Wait
25 26 26 19 BABYFACE/How Come, How Long 38 31 31 27 3RO PARTY/Can U Fee It - - - 22 DUNCAN SHEIK/Barely Breathing 10 13 17 22 PUFF DADDY../Tt Be Missing You 10 11 15 16 LEANN RIMESHow Do f Live
28 19 22 17 BLACKSTREET/Dont Leave Me 30 55 55 27 ROCKELLAFell In Love 21 17 19 21 AMBER/This Is Your Night 22 20 21 22 LABOUCHE/Be My Lover - 13 13 14 SARAH MCLACHLANBuikding A Mystery
16 17 17 16 0J COMPANY/Rhythm Of Love 28 15 15 23 DJ COMPANY/Rhythm Of Love 22 22 23 21 REAL MCCOY/Anather Night 23 24 24 22 EVERYTHING BUT.Missing 16 15 17 14 JAMIROQUAWirtual Insanity
19 18 17 16 JAMIROQUAWirtual Insandty 14 13 13 22 WILL SMITH/Men In Biack 15 24 22 20 BOB CARLISLE/Butterfly Kisses 20 21 23 21 NOMERCYMihen | Die 12 9 7 14 ROBYNDo You Know (What.)
- - 13 15 9B DEGREES/nvisibie Man 28 26 26 22 CARDIGANS/Lovefoo! - - 19 20 NUFLAVOR/Sweet Sexy Thing - - - 19 SPICE GIRLS/2 Become t 16 14 14 14 GINAG/Gimme Some Love
20 15 18 15 GINA G/Gimme Some Love 30 25 25 20 NO MERCYMihere Do You Go 25 22 22 19 PLANET SOUL/Set U Free 14 13 12 19 SARAH MCLACHLAN/Building A Mystery 13 15 14 13 KM RICHEY/! Know
25 2B 20 15 SHERYL CROW/A Change Would Do. 17 15 15 19 AMBER/THS Is Your Night 19 16 20 18 2 UNLIMITED/Get Ready For This 31 2B 24 19 FAITHLESS/Insomnia 14 14 15 13 10,000 MANIACSMore Than This
25 31 26 15 JON BON JOVIMdmight In Chelsea 26 20 20 19 SPICE GIRLSWannabe 16 18 18 18 LA BOUCHE/Sweet Dreams 23 18 21 18 ENVOGUEDon't Let Go (Love) 15 14 14 12 ALISHAS ATTIC/ Am, | Feel
< - - 14 DAVE MATTHEWS BAND/Crash Into Me 18 11 11 17 JOCELYN ENRIQUEZ/Do You Miss Me 15 - - 18 TLCMWateralls 15 17 17 17 NO MERCYMhere Do You Go 17 20 18 12 HANSONWhere's The Love
19 17 16 14 SISTER HAZEL/AI For You - - - 17 SPICE GIRLS/2 Become 1 21 20 19 16 DONNA LEWIS/I Love You Always.. 14 15 16 17 2 UNLIMITED/Get Ready For This 15 14 14 12 BACKSTREET BOYS/Quit Playing..
16 15 14 13 R KELLY/Gotham City 20 18 18 15 EN VOGUE/Don't Let Go (Love) - - 14 14 COOLIOAM 234 (Sumpin'..) 36 32 25 16 JEWEL/You Were Meant... -7 7 11 SPICE GIRLS/2 Become 1
14 15 - 13 NO DOUBT/Spiderwebs - - - 8 DAMAGELovell Love < - - 13 MARIAH GAREY/One Sweet Day 19 18 16 16 CELINE DION/Because You Loved Me - 12 11 11 ABRAMOORE/Four Leat Clover
- - 14 13 JOCELYN ENRIQUEZ/Do You Miss Me <9 9 6 NOMERCYMnen | Die 17 14 17 13 LA BOUCHE/Be My Lover 14 11 - 15 BLACKSTREETAVo Diggity - - - 10 AMY GRANT/Takes A Litle Time
- - 14 13 CRUSH/eiyhead 28 16 16 5 KEITH SWEATMNobody 37 35 38 11 EN VOGUEMhatever 14 13 15 15 REAL MCCOY/Another Night 16 13 14 10 SHERYL CROW/A Change Wouid Do..
17 28 23 13 JEWEL/You Were Meant. - - - - OIANAKING/ Say A Little. 14 14 11 9 JON BON JOVI/Midnight In Chelsea - - 7 14 SAVAGE GARDEN/To The Moon Ana Back 5 6 5 8 MIGHTY MIGHTY../The Impression..
36 29 19 12 SAVAGE GARDEN/ Want You < - - - WATERS & RODMAN/Just A Freak - - 6 8 98DEGREESAnvisible Man 9 10 10 13 EN VOGUEMhatever 10 14 10 6 SAVAGE GARDEN/To The Moon And Back
15 13 13 12 MERRIL BAINBRIDGEMouth - 6 6 7 RKELLY/Gotham City 9 10 12 12 JAMIE WALTERS/I'd Do Anything . 8 5 8 6 NIGHT RANGERForever All Qver.
22 17 14 11 SPICE GIRL&/Say You'll Be There 7 9 7 7 CHANGING FACESIGHETTOUT 78 11 12 10.000 MANIACSMore Than This - 5 7 5 R KELLY/Gotham Cry
WHYI/Miami m" WSTR/Atlanta e KKLQ/San Diego f WBLI/Long Island WBZZ/Pittsburgh
(305) 620-9299 FATTANTA (404) 261-2970 (619) 565-6006 (516) 732-1061 {412) 920-9400
Roberts/Chio Bowen/Ammons Todd/Sprcer e S5 W MedeisLevine todays bit music Edgar/Chine
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
3W2W W TW 3IW 2w LW W W W W W W TW IW 2W W TW
29 33 51 57 3RDPARTY/CanU Feel it 29 33 32 56 SHERYL CROWA Change Would Do 44 67 59 56 THIRD EYE BLIND/Semi-Charmed Life 30 30 42 42 3RD PARTY/Can U Feel 1t 50 39 3B 53 MONICATor You | Wil
33 31 48 55 NOMERCYMWnen | Die 60 60 59 55 SHAWN COLVINSupny Came Home 56 71 61 56 SHAWN COLVIN/Sunny Came Home 30 30 30 42 MEREDITH BROOKS/Bitch 31 45 38 51 NO DOUBT/Don't Spezk
52 61 59 54 SAVAGE GARDEN/ Want You 59 59 59 55 DUNCAN SHEIK/Barely Breathing 45 50 45 54 VERVE PIPE/The Freshmen 30 30 42 42 ENVOGUEDon't Let Go (Love) 31 38 34 50 SPICE GIRLS/Say You'll Be There
33 34 49 54 BACKSTREET BOYS/Qurt Piaying 61 60 57 53 HANSONMmm Bop 44 50 42 54 SISTER HAZEL/AIl For You 42 42 42 42 FUNFACTORY/Close To You 44 59 32 41 ENVOGUEDon't Let Go (Love)
35 36 33 47 MEREDITH BROOKSBitch 55 60 59 §2 VERVE PIPE/The Freshmen 60 71 59 54 WALLFLOWERS/One Headhght 42 42 42 42 LECUCK/Cail Me 50 57 48 40 JEWEL'You Were Meant.
24 28 31 35 OMC/How Bizare 55 60 56 50 WALLFLOWERS/One Headight 47 58 60 44 ROBYN/Do You Know (What | 42 42 42 42 LWIN JOY/Don't Stop Movin 22 28 37 38 ROBYN/Do You Know (What. )
44 34 33 35 SPICE GIRLS/Say You'll Be There 37 34 27 35 JOHN MELLENCAMPAust Another Day 43 51 58 43 DAVE MATTHEWS BAND/Crash Into Me 42 42 42 42 REAL MCCOY/One More Time 51 41 26 38 DUNCAN SHEIK/Barely Breathing
58 60 42 34 LECLICKCalMe 35 37 37 35 OMCMow Bizarre 42 54 43 41 MARK MORRISON/Return Df The Mack 18 18 30 30 BACKSTREET BOYS/Qut Playing 33 48 44 37 SHAWN COLVIN/Sunny Came Home
37 33 33 34 GINAGGmme Some Love 24 35 33 35 COUNTING CROWS/Daylight Fading 60 70 42 41 OMCHow Bizarre 30 30 30 30 SHAWN COLVINSunny Came Homs 54 49 45 37 HANSONMmm Bop
32 33 30 34 MARK MORRISON/Return Of The Mack 27 35 31 34 BLESSID UNION OF../ Wanna 8e There 15 18 31 40 MONACOMhat Do You Want 18 18 30 30 0J COMPANY/Rhythm Of Love 39 30 38 35 WALLFLOWERS/One Headight
53 41 32 33 PAULACOLEWhere Have AY - - 23 33 WALLFLOWERS/The Difference 21 20 44 40 COUNTING CROWS/Dayhght Fading 30 30 30 30 JOCELYN ENRIQUEZ/Do You Miss bie 27 28 31 34 MARK MORRISON/Return Of The Mack
27 49 42 33 JOCK JAM/Jock Jam 31 28 31 32 COUNTING CROWS/A Long December 41 50 41 39 ERASURE/IN My Arms 30 30 30 30 GINA G/Ooh Aat..Just . 32 36 31 33 SISTER HAZEL/AN For You
30 30 31 32 ROBYNDO You Know (What | 35 29 33 32 THIRD EYE BLIND/Semv-Charmed Life 56 69 41 39 WHITE TOWN/Your Woman 42 42 42 30 NODOUBT/Don't Speak 23 38 30 30 MEREDITH BROOKS/Bilch
60 58 59 27 JEWELYou Were Meant 23 25 29 32 WHITE TOWNNour Woman 49 53 44 37 MEREDITH BROOKS/Bilch 18 18 30 30 OMCHow Bizarre 27 25 25 27 SHERYL CROW/A Change Would Do
17 25 26 25 THIRD EYE BLIND/Semi-Charmed Life 34 31 37 32 INDIGO GIRLS/Shame On You - - 35 32 SPICE GIRLS/2 Become 1 18 18 30 30 ROBYNDo You Know (What ) - - 21 26 BACKSTREET BOYS/un Playing.
- 13 23 23 MIGHT RANGER/Forever All Over 60 57 60 31 PAULA COLEMWnere Have Al - - 18 32 WALLFLOWERS/The Drfference 30 30 30 30 SPICE GIRLS/Say You' Be There 19 35 50 25 TONI BRAXTONUn-break My Heart
- 12 19 22 SISTER HAZELIA For You 25 26 32 30 MATCHBOX 20/Push - - 10 30 ABRAMOOREFour Leaf Clover - 10 18 18 98 OEGREES/Invisible Man 24 22 22 25 EN VOGUEMhatever
- - 12 21 SPICE GIRLS/2 Become 1 34 35 37 30 JON BON JOViMidnight In Chelsea < - 43 30 HANSONMWheres The Love 18 18 18 18 BABYFACEMow Come, How Long 23 23 20 24 TONIBRAXTON/! Oor't Want To
59 60 41 21 HANSONMmm Bop 27 27 29 29 JAMIROQUAWirtual Insanty - - 22 20 MIGHTY MIGHTY../The [mpression. 16 16 18 18 EN VOGUEMWhatever 20 22 23 24 COUNTING CROWS/Daylight Fading
26 19 19 21 CELINE OIONTo Love You More 20 29 26 28 ROBYN/Do You Know (What 43 34 24 13 JAMIROQUAWirtual Insanity 18 18 18 18 GINAG/Gimme Some Love 22 28 25 24 SHERYL CROW/Everyday Is
18 16 20 20 SHERYL CROW/A Change Wouid Do. 10 27 29 26 SAVAGE GAROEN/To The Moon And Back = 17 16 12 SAVAGE GARDEN/To The Moon And Back - - - 18 HANSONWheres The Love 23 15 13 22 R KELLYA Believe i Can fly
16 19 20 18 AMBER/Ths Is Your Night < - 29 25 JEWELFoolsh Games 11 24 18 11 DUNCAN SHEIK/Barsly Breathing - 16 18 18 DIANAKING/I Say A Little 11 27 23 19 KE(TH SWEAT/Nobody
23 21 22 17 BLACKOUT ALLSTARS/ Like It < - - 24 HANSONWheres The Love 13 14 15 11 DEPECHE MODEALs No Good 18 18 18 18 REAL MCCOY/ Wanna Come. 39 40 28 17 SAVAGE GARDEN/I Want You
< - - 1T AQUABarbee Gi 18 16 16 21 ALISHA'S ATTICA Am, | Feel 1119 18 11 SMASHING PUMPKINS/1973 - - 18 18 SPICE GIRLS/2 Become 1 16 19 18 16 SMASHING PUMPKINS/1979
19 17 15 16 NO DOUBT/Dont Speak 1122 22 19 EN VOGUEWhatever 12 14 16 10 HOOTIE & BLOWFISH/ Go Bind 18 18 18 18 THIRO EYE BLIND/Semi-Charmed Lde 18 14 20 15 THIRD EYE BLIND/Semr-Chiarmed Life
14 14 21 16 SHAWN COLVIN/Sunny Came Home < - - 18 DAVE MATTHEWS BAND/Crash Into Me - - 12 10 SNEAKER PIMPS/ Underground 16 16 16 16 JON BON JOVI/Midnight In Chelsea - - - 15 WALLFLOWERS/The Difference
- - - 16 JEWEL/Foolish Games 16 18 18 18 TONICA! You Could Only 14 17 22 10 ENVOGUEDon't Let Go (Love) - - 16 16 FOOL'S GARDENLemon Tree 16 19 15 15 COLLECTIVE SOUL/The World | Know
2119 20 15 GLORIA ESTEFAN/You'll Be Mine <= - 12 PAULA COLEA Don't Want To War 11 17 13 10 DISHWALLA/Counting Blue Cars = - 10 10 AEROSMITH/Hoke In My Soul 14 18 18 15 DISHWALLA/COunting Blue Cars
37 34 24 15 OUNCAN SHEIK/Barely Breathing 12 - 11 12 DONNA LEWIS/ Love You Always. 15 23 15 10 LUSCIOUS JACKSONNaked Eye 10 10 10 10 SHERYL CROW/A Change Would Do.. < B 7 14 JONBON JOViMight In Chelsea
13 12 - 15 DISHWALLAGounting Biue Cars 11 13 10 12 MARIAH CAREY/Always Be My Baby - 14 - 9 ALANIS MORISSETTEAronic 10 10 10 10 WILL SMITHMen In Black 14 13 13 14 VERVE PIPE/The Freshmen
- 12 17 15 WILL SMITHMen In Biack 14 12 12 12 ENVOGUEDon' Let Go (Love) 61 46 6 9 HANSONMmm Bop 10 10 10 10 AMBER/Ths Is Your Night 38 39 17 14 PAULA COLEWhere Have Al
19 22 17 14 CARDIGANS/Lovetoo! 31 35 12 11 SAVAGE GARDEN/| Want You 32 24 22 9 BACKSTREET BOYS/Qun Playing. 10 10 10 10 SANDY B/Make The World Go 17 17 14 14 LABOUCHE/Be My Lover
- 15 14  PUFF DADDY..A'N Be Missing You 10 13 13 11 ND MERCY/Where Do You Go - - 16 9 NO DOUBT/Spiderwebs 30 30 10 10 PAULA COLEMWhere Have All... 16 - - 14 LIVEAghting Crashes
15 17 12 13 VERVE PIPE/The Freshmen - - 10 10 CARDIGANS/Lovetoo! 7 14 129 ALANIS MORISSETTE/Head Over Feet 10 10 10 10 HANSONMmm Bop - - - 14 ALANIS MORISSETTENouU Learn
19 15 - 13 ALANIS MORISSETTE/Head Over Feet <+ 11 10 LABOUCHE/Be My Lover 15 21 19 8 (C TALK/Just Between You 10 10 10 10 LE CLICK/Tomight Is The Night 23 7 17 14 WHITE TOWNYour Woman
24 14 15 13 EN VOGUE/Don't Let Go (Love) < - 12 10 TOM BRAXTON/You're Makin’ Me 11 19 15 8 SAVAGE GARDEN/ Wan! You 10 10 10 10 LIVIN JOV/Dreamer 12 10 12 13 OMC/How Buzarre
17 15 13 13 ZIGGY MARLEY/People Get Ready - - - - SISTER HAZEL/AI For You 13 20 18 8 DONNA LEWIS/ Love You Always 10 10 10 10 LOVE TRIBE/Stand Up < - - 13 TON BRAXTON/You're Makin' Me.
14 15 13 13 EN VOGUEMhatever 31 14 5 8 ALISHAS ATTIC/ Am | Feel 10 10 10 10 REAL MCCOY/Another Night 21 19 16 13 SPICE GIRLS/Wannabe
17 16 17 13 R KELLY/Gotham Cty 16 23 18 8 PAULACOLEMnere Have Al 42 42 10 10 SAVAGE GARDEN/I Want You - 19 10 12 INXS/Don't Lose Your Head
19 16 16 13 SHERYL CROW/Everyday Is - - 14 B MR PRESIOENT/Coco Jamboo =7 10 10 PUFF DADDY. /I Be Missing You B 12 10 11 BLACKSTREET/Don' Leave Me
]
WFLZ/Tampa WZIM/Cieveland 1! KKRZ/Portfand, OR WKRQ/Cincinnati w KMXV/Kansas City
(813) 8399393 (216) 621-9300 (503) 226-0100 (513) 763-5500 (816) 7530833
—— | | KapugvDomino Eubanks/Jackson Benson/Austin Steal/Taytor ﬂ”fM Zellner
PLAYS AATIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W oW W TW W 2W W TW W W W TW W W W W 2W W TW
70 67 70 70 MARK MORRISON/Retum 0f The Mack 53 49 49 67 MEREDITH BROOKS/Bitch 40 36 59 50 OMC/How Buarre 67 64 64 68 OMC/How Bizare 50 52 52 56 MEREDITH BRODKS/Bitch
71 69 71 70 AZYETMard To Say 'm 62 60 57 67 SPICE GIRLS/Say You'll Be There 71 6B 68 50 SHAWN COLVIN/Sunny Came Home 67 69 66 66 JEWELNou Were Meant... 56 56 56 56 WALLFLOWERS/One Headiight
73 65 60 §7 OMC/How Bizarre 61 62 65 66 MARK MORRISONRetum Of The Mack 42 52 60 49 AZ YETMHard ToSay im 66 63 64 66 DAVE MATTHEWS BAND/Crash Into Me 54 56 56 56 DUNCAN SHEIK/Barely Breathing
65 64 64 55 MEREDITH BROOKS/Bitch 13 51 59 61 SUBLIME/Santeria 74 73 72 45 MARK MORRISONReturn Of The Mack 36 44 44 65 MEREQITH BROOKS/Bich 46 52 52 54 MARK MORRISON/Return Of The Mack
54 55 53 §3 SHAWN COLVINSunny Came Home 55 64 66 60 WHITE TOWN/Your Woman 61 72 63 45 MEREDITH BROOKS/Bitch 49 50 4B 63  BLESSID UNION OF../t Wanna Be There 44 50 50 52 THIRD EYE BLIND/Semr-Charmed Life
4B 31 35 51 WALLFLOWERS/ne Headight 55 55 59 §9 BLACKSTREET/Don't Leave Me 41 47 44 33 ROBYNDo You Know (What.) 51 49 54 55 VERVE PIPE/The Freshmen 34 3B 46 50 ROBYNDo You Know (What )
36 39 35 46 EN VOGUEMWNatever 36 29 45 42 AZYET/Hard ToSay m.. 44 46 47 32 WALLFLOWERS/One Headight - 49 61 54 BETTER THAN EZRA/Desperately Wanting 34 50 50 50 SHAWN COLVIN/Sunry Came Home
32 38 37 39 ROBYN/DO You Know (What ) 21 27 47 41 EN VOGUEMhatever 50 38 41 28 WHITE TOWN/Your Woman 50 49 49 53 THIRD EYE BLIND/Semi-Charmed Lite 56 56 56 48 HANSONMmm Bop
34 49 59 36 BLACKSTREET/DonY Leave Me 17 17 34 41 WILL SMITHMen in Biack 30 27 31 28 WILL SMITHMen In Black 44 48 38 52 SISTER HAZEU/A For You 52 54 54 46 WHITE TOWN/Your Woman
30 34 36 36 SPICE GIRLS/Say You'll Be There 45 39 35 39 BACKSTREET BOYS/Quit Piaying.. 70 §7 50 27 HANSONMmm Bop -39 36 51 TONIGA You Couid Only. 34 36 36 44 SHERYL CROW/A Change Would Do..
- - 15 36 MR.PRESIDENT/Coco Jamboo 21 32 34 35 THIRD EYE BLIND/Sem-Charmed Lie 35 31 34 25 THIRD EYE BLIND/Semr-Charmed Life 50 49 49 50 SAVAGE GARDENA Want You 32 32 32 42 VERVE PIPE/The Freshmen
37 39 39 36 WHITE TOWN~Your Woman 38 55 43 31 OMCHow Bzarre 45 46 40 24 SPICE GIRLS/Say You'll Be There 68 67 55 50 SHAWN COLVINSunny Came Home 52 46 46 40 SPICE GIRLS/Say You'll Be There
- - - 35 HANSONWheres The Love 32 34 37 31 ROBYN/Do You Know (What.) 18 13 19 23 BLESSID UNION OF../ Wanna Be There 51 51 50 48 DUNCAN SHEW/Barely Breathing 28 32 32 38 DAVE MATTHEWS BAND/Crash into Me
30 33 33 35 SPICE GIRLS/2 Become 1 51 57 34 30 TONI BRAXTON/I Don't Want To 67 70 52 23 MONICA%For You | Wil 46 51 40 44  WALLFLOWERS/One Headnght 56 4B 4B 38 SAVAGE GARDEN/ Want You
34 34 31 31 BACKSTREET BOYS/Quit Playng. 72 45 33 30 HANSONMmm Bop 32 34 36 23 BLACKSTREET/Don' Leave Me - 36 36 41 MIGHTY MIGHTY../The Impression... 4B 40 3B 36 MONICAFor You | Wil
- 21 26 31 98 DEGREES/Invisibie Man 28 24 32 29 BABYFACE/How Come, How Long 18 28 36 23 BACKSTREET BOYS/Quit Playing.. 34 39 24 41 SUBLIME/Santeria 50 44 44 34 JEWEL/You Were Meant.
31 26 29 31 R.KELLY/Gotham Chty 27 26 27 28 B0B CARLISLEButterfly Kisses 35 35 35 23 EN VOGUEMWhatever - - 37 40 PAULACOLE/ Oon't Want To Wait 26 26 26 30 SISTER HAZEU/AN For You
23 25 24 30 JEWEL/You Were Meart. - - 22 28 MR.PRESIDENT/Coco Jamboo 11 12 17 22 BOB CARLISLE/Buttertly Kisses 5 37 35 39 WHITE TOWNNour Woman 18 22 24 28 BACKSTREET BOYS/Quit Playmg.
41 44 28 29 HANSONMmm Bop 24 28 27 27 GINA G/Gimme Some Love © - 16 21 SPICE GIRLS/2 Become 1 38 5 38 38 BARENAKED LADIES/The Oid Apartment 24 24 24 26 R KELLY/Gotham City
22 22 26 29 DUNGAN SHEIK/Barely Breathing -9 22 25 R.KELLY/Gotham City 45 44 31 20 GINA G/Och Aah...Just. - 39 41 35 ABRAMOOREFour Leaf Clover 20 20 22 26 OMC/How Bzarre
24 31 28 29 GINA G/Gimme Some Love 16 19 21 25 ZIGGY MARLEY/People Get Ready 40 43 32 20 SAVAGE GARDEN/ Want You 46 64 67 35 CRANBERRIESDreams 26 30 30 24 JON BOM JOVYMidnight In Chelsea
25 24 25 29 TONI BRAXTON/You're Makin' Me... 14 19 25 22 JAMIROQUAWirtual Insanity 28 22 26 20 SAVAGE GARDEN/To The Moon And Back 66 51 34 34 HANSONMmm Bop 7 16 20 22 MATCHBOX 20Push
29 28 28 28 BABYFACEfEveryTimel.. 24 23 19 21 FREAK NASTY/Da Dip B 12 25 18 SISTER HAZEL/AI For You - 19 33 33 10,000 MANACSMore Than This 12 20 22 22 10,000 MANIACSMore Than This
28 26 28 28 MONICAFor You | Wil 19 14 13 19 BLACKSTREETNo Diggity 24 17 25 17 BLACKSTREET/No Diggity 45 30 19 32  PAULA COLEMWhere Have Al 20 20 20 20 EN VOGUEMhatever
7 25 25 27 PUFF DADDY. /I Be Missing You 31 32 24 19 WALLFLOWERS/One Headlight 25 27 24 15 R KELLY/Gotham City - - 26 29 K'SCHOICE/Not An Addict - - - 18 SPICE GIRLS/?2 Become 1
20 25 26 27 3RDPARTY/Can U Fest it < - 12 19 DIANAKING/ Say A Littie.. 22 27 29 15 KEITH SWEAT/Nobody - - 2B 25 SPICE GIRLS/2 Bacome 1 14 18 18 18 SAVAGE GARDEN/To The Moon And Back
16 21 28 26 VERVE PIPE/The Freshmen 15 12 10 19 DJ COMPANY/Rhythm Of Love 12 22 24 14 PUFF DADDY. /Il Be Missing You 28 28 25 25 SHERYL CROW/I It Makes You. - - 16 16 WALLFLOWERS/The Difference
18 22 26 25 NO DOUBT/Sunday Momng 44 21 11 18 3RDPARTY/Can U Feet It 14 20 19 13 VERVE PIPE/The Freshmen - 11 14 23 SAVAGE GARDEN/To The Moon Aad Back - - - 14 JEWELFoohsh Games
B 7 12 22 WILL SMITHMen In Biack 21 23 21 18 TONY TON! TONE/Let's Get Down -5 16 12 JAMIROQUAWVirtual insanity 37 19 12 22 SHERYL CROW/A Change Would Do.. - - - 14 HANSONWhere's The Love
30 23 18 22 NEW EDITION/One More Day 7 12 15 17 PUFF OAQDY. /Il Be Missing You 19 21 15 10 NO OOUBT/Don't Speak 26 23 24 22 NATALIE MERCHANTMonder - 10 10 10 NIGHT RANGER/Forever All Over...
22 15 14 20 NU FLAVOR/Sweet Sexy Thing 16 16 19 17  NU FLAVOR/Sweet Sexy Thing 25 18 12 10 FREAKNASTY/DaDp - 31 34 21 WALLFLOWERS/The Difference 7 14 7 10 MIGHTY MIGHTY. /The Impression..
10 12 16 19 BABYFACEMow Come How Long 9 7 12 16 NOMERCYMhen ) Die 7 6 10 10 10,000 MANIACSMore Than This - - - 21 HANSONWheres The Love <77 7 JAMIROQUAWIrual Insanty
-9 20 19 SISTER HAZEL/AN For You 16 16 1B 16  SAVAGE GAROEN/ Want You 29 25 17 9 JEWELYou Were Meant - - - 20 JEWEUFooish Games = -~ 7 7 PAULACDLEA Dont Want To Wait
20 22 17 17 THIRDEYE BLINO/Semi-Charmed Life 19 13 17 16  SPICE GIRLSWannabe 10 19 17 8 GINA G/Gimme Some Love 22 25 19 20 JEWELWho Wil Save. - - 7 T ABRAMOOREFour Leat Clover
= - 17 17 KEITH SWEAT/Twisted 17 19 16 16 NO OOUBT/Don't Speak 9 12 9 7 BRUCE SPRINGSTEEN/Secret Garden - 19 21 19 ZIGGY MARLEY/People Get Ready
12 15 14 16 DS COMPANY/Rhythm Of Love 14 16 16 15 LECLICK/Call Me - - & & ZIGGY MARLEY/People Get Ready - 14 29 18 DEL AMITRUNot Where Its At
-7 15 16 GOD'S PROPERTY/Stomp 18 14 17 15 ENVOGUE/Don't Let Go (Love) - - - 6 JEWELFoolsh Games 45 28 B 17 TORI AMOS/Silent All These.
5 13 16 16 COOLIO F/40 THEVZ/C U When U Get There 12 14 14 15  LABOUCHE/Be My Lover 5 B 6 § PAULMCCARTNEY/The World Tonight 40 25 27 16  KYLE VINCENTAVake Me Up
23 20 1B 16 KEITH SWEATNoboty 15 10 18 14 311/A1 Mixea Up -~ - 5 HANSONMWhere's The Love 29 20 17 14 CELINE DIONAKS All Coming.
-7 15 RAHSAAN PATTERSONMhere You Are 11 13 11 14 DONNA LEWIS/ Love You Abways ~ = - - BABYFACE/How Come. How Long - 14 12 12 PAUL MCCARTNEY/The Worid Tomght
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WPRO/Providence WNCI/Columbus, OH WNVZNorfolk KZHT/Sait Lake City WZPL/Indianapolis
(401) 433-4200 m%g (614) 224-9624 (804) 497-2000 KZHT (801) 263-9950 (317) 815-4000
ShebelMorris Dimick/Sharpe London/West Dr. Doug GrerdrunwDecker
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISY/TITLE
W 2W LW TW IW 2N W TW IW W W W 2W LW TW W 2w W TW
24 22 26 56 MEREDITH BROOKS/Bitch 57 62 64 61 HANSONMmm Bop 50 53 53 61 SACKSTREET BOYS/Quit Playing. 65 68 68 65 MARKMORRISON/Retur Of The Mack 62 63 50 62 HANSONMmm Bop
44 57 65 45 OMC/How Bizarre 42 48 57 61 WALLFLOWERS/One Headiight 60 78 61 68 SPICE GIRLS/Say You'l Be There 65 65 67 65 AZYE/Hard ToSay I'm.. 56 60 60 61 SHAWN COLVINSunny Came Home
38 37 38 42 THIRD EVE BLIND/Semi-Charmed Life 42 42 46 61 OMCHow Bizare 56 55 46 59 AZYETMard To SayIm.. 48 50 50 63 BLACKSTREET/Don't Leave Me 60 58 59 56 WALLFLOWERS/One Headkght
50 50 62 35 AZYET/Hard ToSayIm.. 45 60 62 59 MONICAFor You | Will 61 76 60 58 HANSONMmm Bop 45 49 51 S7 ROBYNDo You Know (What.) 44 56 57 56 JEWEL/You Were Meant.
63 57 62 35 VERVE PIPE/The Freshmen 41 41 44 59 BLESSID UMON OF. 1 Wanna Be There 55 71 61 58 ROBYN/Do You Know (What.) 44 38 3B 54 MEREDITH BROOKS/Bitch 41 41 54 56 SISTER HAZEL/AI For You
32 32 56 34 BLESSIO UNION OF../| Wanna Be There 39 54 54 56 SHAWN COLVIN/Sunny Came Home 44 58 57 57 ROME/ Belong To You.. 37 58 57 51 SHAWN COLVIN/Sunny Came Home 62 57 47 43 OUNCAN SHEIK/Barely Breathing
56 60 44 34 FAITHLESS/nsomna 61 52 42 55 SPICE GIRLY/Say You'l Be There 47 46 46 48 EN VOGUEWhatever - - 26 43 SPICE GIRLS/2 Become 1 25 30 33 43 THIROEYE BLIND/Semi-Charmed Lite
42 24 22 33 HANSONMmm Bop 48 46 60 45 SAVAGE GARDEN/I Want You 33 36 44 47 NU FLAVOR/Sweet Sexy Thing 66 66 66 39 OMC/How Bzame 43 45 43 42 PAULA COLEWhere Have All.
2 26 35 33 GINAG/Gimme Some Love 18 17 19 40  MARK MORRISON/Return Of The Mack 21 39 53 47 WILL SMITH/Men in Biack 36 38 36 38 MONICAFor You | Wil 20 37 41 42 BARENAKEQ LADIES/The Oid Apartment
37 52 57 31 SHAWN COLVIN/Sunny Came Home 15 30 20 39 R KELLY/Gotham City 20 43 42 47 R KELLY/Gotham City 27 18 22 38 BACKSTREET BOYS/Quit Playing... 19 31 33 42 MEREDITH BROOKS/Bitch
18 17 29 28 WILL SMITHMen In Biack 56 38 35 38 GINA G/Ooh Aah...Just.. 52 32 33 47 GINAG/Gimme Some Love 51 35 34 33 HANSONMmm Bop 38 43 41 41 BLESSIO UNION OF./l Wanna Be There
- - 17 27 TRIO/DaDala.. 46 45 37 37 CARDIGANS/Lovefool 40 40 42 44 112Cupid 11 18 21 32 PUFF DADOY../VIl Be Missing You - 20 40 41 SAVAGE GARDEN/ Wanl You
35 36 33 27 SISTER HAZEL/AN For You 37 46 39 37 DUNCAN SHEIK/Barely Breathing 42 44 44 44 BABYFACEHow Come, How Long 62 60 61 32 BABYFACEEvery Timel.. 29 31 32 28 JON BON JOVUMidnight In Chelsea
- - - 23 MR PRESIDENT/Coco Jamboo 13 17 26 36  JON BON JOViMidnight In Cheisea 26 47 45 42 DJ COMPANY/Rhythm Of Love 26 21 22 31 SAVAGE GAROEN/To The Moon And Back 30 28 28 26 COLLECTIVE SOUUListen
1B 25 26 23 JAMIROQUAINVirual Insanity 33 3B 35 36 SPICE GIRLSMannabe - - 14 42 SPICE GIRLS/2 Become 1 - - B 30 98 DEGREE/Invisible Man 13 10 25 26 SHERYL CROW/A Change Would Do...
26 25 26 22 3RO PARTY/Can U Feel It 54 39 38 35 JEWEUYou Were Meant... - 16 19 40 GOD'S PROPERTY/Stomp 9 20 19 30 R.KELLY/Gotham Cry - 19 22 26 R.KELLY/Gotham City
18 23 34 21 R KELLY/Gotham City 12 15 18 34 SISTER HAZEL/ANl For You 27 46 46 39 OAMAGEAowe |l Love 13 17 16 29 NU FLAVOR/Sweet Sexy Thing 47 42 43 24 BOB CARLISLE/Butterfly Kisses
38 36 37 21 BACKSTREET BOYS/Quit Playing... 56 57 46 34 BOB CARLISLE/Butterfly Kisses 7 10 11 39 NOMERCYMhen | Oie 25 35 34 29 VERVE PIPE/The Freshmen 40 43 29 24 BABYFACEEvery Time ...
24 25 26 20 SHERYL CROW/A Change Would Oo. 31 43 49 31 TONi BRAXTONAn-break My Heart - - 15 27 93 OEGREES/Invisibie Man 35 39 36 28 WALLFLOWERS/One Headlight 25 26 27 24 CAROIGANS/Lovefool
25 24 32 20 NO MERCY/When | Die 8 13 26 26 RICHARD MARX/Until | Find You... 20 24 22 27 CORINA/Summertime.. 35 28 29 27 SPICE GIRLS/Say You'l Be There 32 44 25 24 VERVE PIPE/The Freshmen
- - 20 20 HANSONMWheres The Love 21 19 18 18  BACKSTREET BOYS/Qult Playing... - 1 9 21 SAVAGE GARDEN/To The Moon And Back - 5 14 27 MR.PRESIDENT/Coco Jamboo 24 23 23 24 OMGMow Bizarre
24 26 24 20 DJ COMPANY/Rhythm Of Love 14 17 17 17 ROBVN/Do You Know (What.) - - - 21 MR PRESIDENT/Coco Jamboo 22 22 24 24 EN VOGUEMhatever 25 25 22 24 SHERYL CROW/Everyday k...
29 25 29 20 SAVAGE GARDEN/To The Moon And Back - - 5 15 10,000 MANIACSMore Than This 8 5 13 19 CHANGING FACESGHETTOUT. 9 17 16 22 GINA G/Gimme Some Love 50 29 24 23 ENVOGUEMDon't Let Go (Love)
- - 23 19 10,000 MANIACSMore Than This 8 13 15  PAUL MCCARTNEY/The World Tonight - - - 17 LISA STANSFIELD/Never, Never... 24 25 25 21 WHITE TOWN/Your Woman 22 22 22 23 TONI BRAXTONNoU're Makin' Me...
- - 19 18 SPICE GIRLS/2 Become 1 - - - 13 HANSONMnheres The Love -3 10 14 PUFF DADDY../T Be Missing You - - - 18 HANSONMhere' The Love - - - 23 DAVE MATTHEWS BAND/Cash Into Me
61 50 38 17 WHITE TOWN/Your Woman 12 12 12 12 BABYFACEMow Come, How Long 12 14 9 6 TRUTHMakin' Moves 9 13 14 18 WILL SMITHMen In Black - 16 19 22 TONICA You Could Onty..
© - - 15 MIGHTY MIGHTY. /The Impression... 8 13 12 11 GINAG/Gimme Some Love - - - - COOLIOF/40 THEVZ/C U When U Get There © 7 16 18 DJCOMPANY/Rhythm Of Love 21 17 20 20 ROBYNDo You Know (What.)
25 24 24 13 JONBON JOVUMidnight In Cheisea 12 14 12 11 EN VOGUEMhatever - - - GINUWINEMhen Doves Cry 9 13 12 15 THIRD EYE BLIND/Semi-Charmed Lie - - - 20 MATCHBOX 20/Push
- - - 13 AEROSMITHHole In My Soul 5 8 5 11 SAVAGE GARDEN/To The Moon And Back 8 18 18 15 JAMIROQUAWirtual Insanity - 1B 16 19 EVERYTHING BUT. Missing
- 313 12 PUFF DADDY../I'l Be Missing You - - 5 10 BARENAKED LADIES/It I Hag A.. 6 9 12 13 TONICA You Couid Ony.. 14 12 15 18 COUNTING CROWS/Daylight Fading
13 - 14 11 NO DOUBT/Spiderwebs - -9 DUNCAN SHEIK/She Runs Away 29 29 29 12 SAVAGE GARDEN Want You 16 12 20 17 CHEAP TRICK/Say Goodoyr
62 4D 30 10 BOB CARLISLEButterfly Kisses 8 7 9 8 AZYEIMardToSayIm.. B 8 10 11 3RDPARTY/Can Ufesilt 15 16 17 17 DONNA LEWIS/! Love You Aways...
11 - 12 10 AMBER/This Is Your Night - -8 NIGHT RANGER/Forever All Over.. - - 5 10 COUNTING CROWS/Daylight Fading 21 26 2D 16 TONI BRAXTON/ Don't Want To
13 - - 10 SPICE GIRLS/Wannabe - - - T SPICE GIRLS/2 Become 1 - - - '8 SNEAKER PIMPS/ Underground 16 13 17 15 NATALIE MERCHANTWonder
20 10 15 10 SAVAGE GARDEN/ Want You 30 19 33 6 R KELLYABelieve | CanFly 7 8 8 BABYFACE/MHow Come, How Long 5 11 14 15 10,000 MANIACSMore Than This
- 11 - 10 NO MERCYMWhere Do You Go - - 5 6 3RDPARTY/CanUFeellt - - 10 5 NOMERCY/Mhen I Die 14 13 16 15 BRANDY/Sitin' Up In My...
- 13 - 10 GINAG/Ooh Aah..Just.. - - 5 10,000 MANIACS/More Than This 15 14 13 14 GIN BLOSSOMSFollow Yor Down
10 13 11 7 BABYFAGE/ow Come, How Long - 5 5 DAVE MATTHEWS BAND/Crash Into Me 16 15 13 13 JOHN MELLENCAMP/Just Another Day
- - - - WALLFLOWERS/The Ditference - - - COOLIO F/40 THEVZ/C U When U Get There 10 11 11 11 BEE GEES/Alone
- - - MATCHBOX 20/Push - - GOD'S PROPERTY/Stomp 5 5 5 5 RICHARD MARXUntI | Find You..
m WNKS/Charlotte MO Trn WXXU/Orlando KHOM/New Orleans Bg? WEZB/New Orleans WKSE/Buttalo
(704) 331-9510 (407) 339-6539 (504) 876-5466 s | | (504) 581-7002 (716) 884-5101
FM Bridgman/Crescente Cook/DeGraaft Thosmar/Jammer S Larson/Giovingo O'Neil/Unversal
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TwW W W W TW W W W TW W 2w W TW W 2W W TW
37 42 56 63 OMCMHow Bizare 55 52 49 60 MEREDITH BROOKS/Bitch 82 79 77 84 ROME/ Belong To You... 40 41 44 44 SISTER HAZEL/AI For You 29 51 §7 59 LUSCIOUS JACKSONNaked Eye
55 60 59 62 MEREDITH BROOKS/Bitch 57 54 55 56 AZYEVMardToSayIm.. 11 58 74 84 WILL SMITHMen In Biack 39 43 44 44 SHERYL CROW/A Change Would Do... 41 29 36 57 SAVAGE GARDENA Want Yos
66 62 63 59 HANSONMmm Bop 33 47 48 52 MARK MORRISONRetum Of The Mack 78 80 77 82 MEREDITH BROOK/Biich 42 42 43 43 WALLFLOWERS/One Headtight 53 56 59 56 AZVETMardToSayIm..
38 42 50 59 WHITE TOWN/Your Woman 27 32 43 49 VERVE PIPE/The Freshmen - 4 64 82 LEANN RIMESMow DoiLive 44 44 41 43 SHAWN COLVINSunny Came Home 41 41 38 54 BACKSTREET BOYSut Playing...
38 47 56 56 VERVE PIPE/The Freshmen 32 44 49 48 SHAWN COLVIN/Sunny Came Home 82 B0 79 81 PUFF DADDY. /Vll Be Missing You 43 43 43 43 HANSONMmm Bop 37 54 62 54 VERVE PIPE/The Freshmen
54 55 40 51 WALLFLOWERS/One Headight 32 44 50 44 WHITE TOWNYour Woman 75 76 75 81 HANSONWMmm Bop 32 29 37 43 DAVE MATTHEWS BAND/Crash Into Me 37 56 46 53 MARK MORRISONRetum O¢ The Mack
41 44 38 50 SAVAGE GARDEN/I Want You 43 32 28 44 OMCHow Bzarre 78 74 75 76 SAVAGE GARDENT Want You 13 19 29 40 VERVE PIPE/The Freshmen 32 38 35 52 FREAK NASTY/DaDip
58 55 58 44 SHAWN COLVIN/Sunny Came Home 57 49 50 43 LUSCIOUS JACKSONNaked Eve 21 26 23 74 VERVE PIPE/The Freshmen 31 30 31 31 DUNCAN SHEIK/Barely Breathing 54 55 57 43 WALLFLOWERS/ne Headlight
28 28 29 40 THIRD EVE BLIND/Semi-Charmed Life 62 4B 45 43 HANSONMmm Bop - - - 72 SCATMAN JOHN/Everybody Jam 30 30 30 31 THIRD EYE BLIND/Semi-Charmed Life 56 40 51 43 HANSONMmm Bop
55 56 43 39 SPICE GIRLS/Say You'll Be There 35 35 37 41 ROBYNDo You Know (What.) 32 41 73 70 R KELLY/Gotham City 43 43 36 30 PAULA COLEMhere Have All.. 38 28 35 42 LECLICKCaliMe
38 45 42 38 DUNCAN SHEIK/Barely Breathing 17 21 30 41 THIRD EYE BLIND/Semi-Charmed Life 79 66 74 69 AALIYAH/4 Page Letter 28 27 31 30 JON BON JOVVMidnight In Chelsea 26 24 35 42 SPICE GIRLS/2 Become 1
26 20 28 38 MARK MORRISON/Return Of The Mack 28 17 30 39 BLACKSTREETDont Leave Me 82 78 73 66 112/Cupid 31 29 31 30 MEREDITH BROOKS/Bitch 25 23 36 41 OMC/Mow Bizarre
24 30 36 37 ROBYN/DO You Know (What.) 10 22 37 34 PUFF DADDY../VIl Be Missing You 63 71 78 49 DJ TAZ/hats Right 13 22 26 29 LEANN RIMESMHow Do Live 46 41 41 4D SHAWN COLVINSunny Came Home
23 27 34 33 DAVE MATTHEWS BAND/Crash into Me -~ - - 33 HANSONMheres The Love - - - 49 SPICE GIRLS/2 Become 1 29 30 30 29 SPICE GIRLS/Say You'd Be There 28 39 39 40 THIRD EVE BLIND/Semi-Chamed Life
23 23 24 27 NO DOUBT/Don't Speak 30 33 28 30 BACKSTREET BOYS/Quit Playing... 77 78 77 47 BOBCARLISLE/Butterfly Kisses 25 25 25 28 COUNTING CROWS/Dayiight Fading 56 57 42 38 BRUCE SPRINGSTEEN/Secret Garden
-7 14 27 10,000 MANIACS/More Than This 26 23 35 30 DUNCAN SHEIK/Barely Breathing 6 10 10 42 NOMERCY/When | Die -~ - 20 26 10,000 MANICS/More Than This 20 23 34 37 PUFF DADDY. Tl Be Missing You
- - 14 27 MATCHBOX 20Push - 27 27 29 SPICE GIRLS/2 Become 1 31 43 27 31 OMCHow Buarre - - 8 22 SPICE GIRLS/2 Become 1 2119 6 36 WHITE TOWNNour Woman
- 24 24 25 HANSONWhere's The Love 16 29 28 28 R KELLY/Gotham City 61 41 50 28 MONICAor You | Will 42 44 41 22 MONICATor You | Wil 22 27 2 29 MR. PRESIDENT/Coco Jamito
21 18 23 25 SISTER HAZELAI For You 50 58 39 26 SPICE GIRLS/Say Youl Be There 64 39 25 27 SPICE GIRLSMannabe 6 16 1B 20 OMCHow Brarre - 22 27 29 10,000 MANIACS/More Thar This
2 26 26 24 CARDIGANS/Lovetool 21 22 25 26 GINAG/Gimme Some Love 25 16 19 27 WHITE TOWNYour Woman 2 26 26 18 INDIGO GIRLS/Shame On You 20 27 28 28 JOCK JAM/Jock Jam
11 17 23 24 SAVAGE GAROEN/To The Moon And Back 19 13 24 25 SAVAGE GARDEN/To The Moon And Back 3 3 12 26 ROBYN/Do You Know (What.) - - - 17 JEWEUFoolish Games - 19 24 27 BARENAKED LADIES/Brian Wikson
28 20 26 22 JEWELNou Were Meant... 29 32 28 25 JOCELYN ENRIQUEZ/Do You Miss Me 64 70 31 26 SPICE GIRLS/Say You'l Be There - - - 16 WALLFLOWERS/The Difference 29 37 2 26 BLACKSTREET/Dont Leave Me
- - 18 22 SPICE GIRLS/2 Become 1 36 34 28 24 PAULA COLEMhere Have Al.. 7 7 14 24 ENVOGUEMhatever 12 - 15 16 JOHN MELLENCAMP/Key West. . 21 27 27 25 SISTER HAZEL/ANl For You
30 29 19 21 SPICE GIRLSWannabe 40 39 34 24 SAVAGE GARDEN/ Want You - - - 24 MR PRESIDENT/Coco Jamboo 6 14 15 15 PAUL MCCARTNEY/The Worid Tomght - - - 23 93 DEGREES/Invisible Man
- - - 21 JEWELFoolish Games 29 25 27 23 WALLFLOWERS/One Headlight 7 12 15 20 BACKSTREET BOYS/Quit Playing... 15 12 13 15 CARDIGANSLovetoot 21 28 28 22 MEREDITH BROOKS/Bitch
16 13 19 20 SHERYL CROW/ it Makes You.. 22 28 25 23 CARDIGANS/Lovefool - - - 20 GOD'S PROPERTY/Stomp - 12 - 14 JOURNEYMhen You Love . 25 29 23 21 ROCKELLA Fell n Love
- - 7 19 WALLFLOWERS/The Difference 19 18 21 18 LE CLICK/Call Me 66 45 24 19 CHANGING FACES/GHETTO.UT 36 30 21 14 SAVAGE GARDENA Wan You 19 21 25 21 DJCOMPANY/Rhythm Of Love
17 17 16 18 DONNA LEWIS/! Love You Aways... 17 14 15 18 3RD PARTY/Can U Feel It 53 27 21 17 GINUWINE/Tell Me Do U Wanna 12 13 12 14 NOMERCYMhere Do You Go 38 24 24 21 BARENAKEO LADIES/The OWd Apartment
13 - 5 18 BACKSTREET BOYS/Qut Playing... 17 24 20 18 BLESSID UNION OF. /1 Wanna Be There - 19 - 16 FREAK NASTY/Da Dip 12 12 12 14 NO DOUBT/Don't Speak 16 20 20 20 NOTORIOUS B..G.Hyprotize
24 23 13 17 AZYETMard ToSay 'm... 23 - 19 18 MONICAor You | Will - - 3 15 COOLIOF/A40 THEVZ/C U When U Get There - 12 14 14 ALANIS MORISSETTEMead Over Foet - 17 17 20 WILL SMITHMen In Biack
- - - 16 MERRIL BAINBRIDGE/Mouth -9 11 17 WILL SMITH/Men In Black - - - 13 KEITH SWEAT/Nobody 15 12 13 14 HOOTIE & BLOWRISHA Go Bind 38 20 33 20 MONICAor You | Wil
21 18 15 14 EN VOGUEMDon' Let Go (Love) 21 14 12 17 EN VOGUEWhatever - - - 13 GINUWINEPony 12 12 13 14 OONNA LEWIS/I Love You Aways... - - 13 19 NOTORIOUS B1G/Mo Money, Mo...
1 - - 14 JEWELWNO Will Save... 19 30 29 16 BOB CARLISLE/Butterfly Kisses 25 10 - 12 DRU HILL/ln My Bed 17 24 17 13 DEL AMITRUNot Where fts Al 26 36 32 19 BABYFACE/How Come, How Long
6 14 14 14 COUNTING CROWS/Daylight Fading 9 14 13 15 ALISHA'S ATTICA Am, | Feel 10 - - 12 TONI BRAXTON/Un-break My Hearl 12 12 12 13 TON' BRAXTON/Un-break My Heart 22 19 19 19 3RD PARTY/Can U Feel It
6 12 13 13 SHERYL CROW/A Change Would Do... 10 13 10 14 JAMIROQUAirtual Insanity 4 3 3 11 KEITHSWEAT/Come With Me 13 12 13 13 MERRIL BAINBRIDGEMouth 18 1B 17 13 DONNALEWIS/ Love You Aiways...
- - - 13 MIGHTY MIGHTY. /The Impression... - - - 11 SISTER HAZEL/AIl For You - 3 3 10 MATCHBOX 20Push - - 10 12 JAMIROQUAWirtual Insanity - - - 18 HANSONMWhere's The Love
- - - 11 GINAG/Ooh Aah_Just. - - - 10 DJCOMPANY/Rhythm Of Love - - - 10 CLARENCE CARTER/Strokin 17 13 12 12 JEWEUYou Were Meant... 55 41 39 18 SPICE GIRLS/Say You'l Be There
11 14 14 11 GINAG/Gimme Some Love - - - 8 MR.PRESIDENT/Coco Jamboo - - - 10 NODOUBT/Dont Speak 11 - 13 12 CELINE DION/IS Al Coming... 18 17 19 18 LABOUCHE/Be My Lover
11 6 5 9 WILLSMITHMen In Black 14 7 9 5 SHERYL CROWIA Change Would Do.. 11 - - 10 BUFFYfFirst Love 12 - - 12 SHERYL CROW/H I Makes You... 19 1B 18 18 OUTHERE BROTHERS/Boom Boom Boom
- - - 5 U2/LastNight On Eath - -3 JEWELFoolish Games 16 17 16 9 AALIAH/One In A Milion - 12 12 12 ERIC CLAPTON/Change The World 17 19 17 18 GINAG/Ooh Aah..Just.
bes m WRVW/Nashville ’ WOCG/Raleigh 99.7 WD WDJX/Louisville
;(1.5195- (860) 524-7819 (615) 664-2400 (819) 361-1051 w‘;z.mu‘u{,x,,, (502) 5834308}
Jones/McGowan Quinn/Scooter ‘ Burns/Taylor Matthews/Rite
PLAYS ARTISY/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIBT/TITLE PLAYS ARTIST/TITLE
W 2W W TW W 2w W TW W 2W W W ow W TW W 2W LW
61 60 49 52 HANSONMmm Bop 56 65 55 60 HANSONMmm Bop 35 38 50 58 MEREOITH BROOKS/Bitch 60 59 61 33 VERVE PIPE/The Freshmen 39 36 73 76 BLACKSTREET/Don't Leave Me
51 53 51 51 WALLFLOWERS/One Headlight 54 54 55 58 MEREDITH BROOKS/Bitch 60 61 58 58 HANSONMmm Bop 59 54 61 31 BARENAKED LADIES/The Oid Apartment 75 72 70 72 MEREDITH BROOKS/Bitch
49 52 47 50 MARK MORRISON/Retur Of The Mack 53 37 44 57 SAVAGE GARDEN/ Want You 45 58 54 57 JEWEL/You Were Meant... 48 54 62 31 THIRD EVE BLIND/Semi-Charmed Life 30 31 67 71 OMCHow Bizarre
55 56 47 48 SHAWN COLVINSunny Came Home 47 54 55 57 SPICE GIRL/Say You'll Be There 38 36 51 56 CARDIGANS/Lovefool 56 60 58 30 WALLFLOWERS/One Headtight 35 33 33 69 AZYEVMard To Say I'm...
50 47 41 46 JEWELNou Were Meant... 31 42 53 55 SHAWN COLVIN/Sunny Came Home 56 56 54 49 SAVAGE GARDEN/ Want You 60 57 52 28 SISTER HAZEL/AN For You 72 67 70 69 MARK MORRISONRetum Cf The Mack
12 11 20 41 WILL SMITHMen In Biack 30 41 39 38  DUNCAN SHEI/Barely Breathing 50 59 40 48 DUNCAN SHEIK/Barely Breathing 44 43 34 22 BARENAKED LADIES/Brian Wikson 23 25 60 62 SHAWN COLVIN/Suny Came Home
31 31 32 41 ROBYN/Do You Know (What.) 28 24 29 38  PAULA COLEMMere Have Al 19 29 25 38 R KELLY/ Befieve | Can Fly 36 37 38 21 TONICA You Could Only... 30 29 35 43 EN VOGUEWhatever
40 46 40 40 ENVOGUE/MDon' Let Go (Love) 27 29 32 37 SISTER HAZEL/AI For You 19 28 34 36 THIRD EYE BLIND/Semi-Charmed Life 36 35 33 19 DAVE MATTHEWS 3AND/Tripping Bilies 7 8 36 41 BABYFACEMow Come, HowLong
37 38 40 38 PAULA COLEMhere Have All.. 31 29 32 37 OMCHow Bizarre 28 32 34 36 BACKSTREET BOYS/Qut Piaying... 30 29 37 18 10,000 MANIACSMore Than This - - - 4D SPICE GIRLS/2 Become 1
34 39 34 38 OMC/How Bizarre 31 31 32 37 ROBYNDo You Know (What.) 44 49 33 35 WALLFLOWERS/One Headiight 27 27 31 16 CRAVIN' MELONTCome Undone - 6 40 98 DEGREES/Imvisible Man
37 38 39 37 GINAG/Ooh Aah..Just.. 21 28 32 37 THIRD EYE BUND/Semi-Charmed Life 53 61 37 34 PAULACOLEMnere Have All. 23 15 23 15 EDWIN MCCAIN/See The Sky Again 35 34 30 40 R, KELLY/Gotham City
18 21 22 37 MEREDITH BROOKS/Bitch 32 30 32 36 WHITE TOWN/Your Woman 43 46 23 34 SHERYL CROW/Everyday s 18 23 33 14 JAMIROQUAINirtual lnsanity 37 3 35 39 ROBYN/Do You Know (What.)
32 35 36 36 SAVAGE GARDENA Want You 32 31 29 35 VERVE PIPE/The Freshmen 33 41 44 33 SPICE GIRLS/Say You'l Be There 19 20 37 13 INDIGO GIRLS/Shame On You - - 7 37 PUFF DADDY./Tl Be Missimg You
35 39 - 35 BLACKOUT ALLSTARS/ Like It 52 41 29 33 WALLFLOWERS/One Headiight 28 26 22 32 OMCHow Bizare 22 20 30 13 WALLFLOWERS/The Difference 24 24 24 34 THIRO EYE BLIND/Semi-Chormed Lite
27 28 35 35 WHITE TOWN/Your Woman 28 28 29 33  SHERYL CROW/Everyday Is... 29 28 35 32 80B CARLISLE/Butterfly Kisses 13 21 27 13 MIGHTY MIGHTY...The Impression... 27 29 30 29 VERVE PIPE/The Freshmen
24 27 35 35 R KELLY/| Believe | Can Fly 28 33 27 24 BACKSTREET BOYS/Ouit Playing... 19 18 26 31 SPICE GIRLS/2 Become 1 28 27 25 12 SHERYL CROW/A Change Would Do... 6 7 7 26 MR PRESIDENT/ZCoco Jamboo
42 42 35 35 SPICE GIRLS/Say You'll Be There - 12 21 23 R KELLY/Gatham City -~ - 14 31 HANSONWhere's The Love 12 15 20 11 SUGAR RAYFy 28 28 24 25 GINA G/Gimme Some Love
28 25 35 33 AZYETMard ToSay ... 26 24 24 22 SHERYL CROW/A Change Would Do... 45 34 35 29 GINAG/Ooh Aah..Just... 53 43 18 9 CRAVIN' MELON/Sweet Tea 20 18 17 24 NEW EDITION/Gne More Day
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