THAT’S A WRAP!

R&R presents its annual look back at the
events that shaped the year. And what a
doozy this one was! The pace of
consolidation quickened, yet more
companies were gobbled up, and the FCC
— which voted to spur all these changes
— underwent a complete ideological
overhaul. It all begins with the stories on
the right; a format-by-format rundown can
be found as listed below:

* News/Talk Page 24
* Sound Decisions Page 34
* CHR Page 37
* Urban Page 48
* Country Page 58
* AC Page 68
* NAC/Smooth Jazz Page 75
* Rock Page 81
¢ Alternative Page 87
e Adult Alternative Page 94

o

= WIP/Philly’s Tom Bigby
adds PD duties at WPHT

Brian Graden promoted to
EVP/Programming at MTV

Canadian investigation prompts
Stern affiliates to edit show

Ray Gmeiner appcinted

VP/Promotion at Virgin
Page 3

THIS #] WEEK |

CHR/POP
o CHUMBAWAMBA Tubthumping (Republic/Universal)

CHR/RHYTHMIC
o USHER You Make Me Wanna... (Laface/Arista)

URBAN
* BOYZ Il MEN A Song For Mama (Motown)

URBAN AC
*BOYZ Il MEN A Song For Mama (Motown)

COUNTRY
+ MARTINA MCBRIOE A Breken Wing (RCA)

NAC/SMODOTH JAZZ
* BRIAN CULBERTSON So Good /Bluemoon/Atlantic)

HOT AC
* CHUMBAWAMBA Tubthumping (Republic/Universal)

AC
* JIM BRICKMAN The Gift (Windham Hill)

ACTIVE ROCK
o CREED My Own Prison (Wind-Up)

ROCK
* LED ZEPPELIN The Girl | Lave (Atfantic)

ALTERNATIVE
*MARCY PLAYGROUND Sex And Candy (Capito!)

ADULT ALTERMNATIVE
* MATCHBOX 20 3am (Lava/Atlantic)

NEWSSTAND PRICE $6.50
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Forbes To Keynote R&R Talk Seminar

Former Presidential candidate and business leader
Steve Forbes will deliver a keynote address at
R&R Talk Radio Seminar "98, which will be held
February 19-21 in Washington, DC.

Forbes — who figures to be a front-runner for
the Republican nomination for the White House in
2000 — has widely propagated a 10-point plan that
became the foundation of his political platform.
Some of these points include the adcption of a flat
tax. low interest rates through sound money, medi-
cal savings accounts, a new Social Security system
for younger Americans, parental control of educa-
tion, term limits, and a strong national defense.

THE INDUSTR Y/S NEWSPA PER Forbes currently is President/CEQ of Fmbe;o?;zg/%dee}sg:;;lzns—
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A Look Back At ‘The Hard Road Ahead® [ it

M For regulatory issues, 1997 was a long and winding year By Jerrey Yorxe
R&E WASHINGTON BUREAU CHIEF {
BY MATT SpaNGLER late liquor advertising, which many thought was welve months ago, Steve Di- ;

R&R WASHINGTON BUREAU e P ST
' A within the Federal Trade Commission’s jurisdic- netz's world had changed dra-

n a late December 96 speech he called “The  tion. Rep. John Dingell (D-MI), the ranking matically and things looked good.
Hard Road Ahead.” then-FCC e Democrat on the House Commerce  Chancellor ;

Chairman Reed Hundt outlined his i Committee, was the firstdo so, firingoff ~Broadcast-
agenda for the coming year. And. as it | aletter to the FCC in early January, ask- ~ ing’s  then-
turned out. the issues he addressed — | ing it to justify its proposed inquiry. Lat- ~ President/CEO
free airtime for politicians as a measure | er that month. House Telecommunica-  Nad guided his
of campaign finance reform: the liquor tions Subcommittee Chairman Billy ~ Dallas-based
industry’s decision to end its 50-year- | Tauzin (R-LLA) said that broadcasters ?hfos rhatf‘l;(:arj
old, self-imposed ban on broadcast ad- should devise their own code for regu- dio t?usiness‘
vertising; spectrum auctions as a means lating the ads. Meanwhile, several law- freshly churned
of resolving the comparative hearings makers. including “Just Say No™ bill au- i

waters of de-
freeze, satellite digital radio (DARS): =% thor Rep. Joe Kennedy (D-MA), began regulation, and

and common ownership of TV stations Kennard at the drafting legislz_nion. authorizing the FCC the company Dinetz
| or newspapers and radio stations with- November confir- to conduct an inquiry. had grown by
{ ingiven markets — would be those that - mation hearings. I response to HundUs proposed ager-  jeaps and bounds and was financiai-
would make the trade news time and ———— dafor the year. Senate Commerce Com- |y peaithy.
lime again in 1997. mittee Chairman John McCain (R-AZ) wrote Now, Dinetz tells R&R, “the whole
i J to the chairman asking that the commissicn hold  warld has changed”” No, Chancel-
i anuary off on devising rules for auctioning spectrum  lor and Dinetz haven't crashed and
The regulatory year began with FCC approv-  until the senator introduced a bill that would cod-  burned; pethaps, amazingly, it's just
. al of the $4.9-billion merger of Westinghouse  ify that system. the opposite. Consolidation of tha

i Electric Corp. and Infinity Broadcasting Corp. Also that month. the RTNDA asked the DC industry has been ratcheted up
i (The companies closed the deal on New Year’s  Circuit Court of Appeals to force the FCCtoact  significantly. in September, a |

i Eve.) The new combination. which would ulti-  ona 14-year-old proceeding that would overtum ~ menth after Chancellor Broad- |
| mately transform into the CBS Corp. almost a  the personal attack and political editoriai rules, ~ casting merged with Evergreen |
i year later, immediately became the largest reve-  which the association considered to be corollar- ~ Media to become Chancetlor |
| nue-generating radio group. tes of the now-defunct Fairness Doctrine. Media, Dinetz was named COO %
Throughout the year. members of Congress of Capstar Broadcasting Corp. |
questioned the commission’s authority to regu- See Page 14 BUSINESS/See Page 12 :
OO S e ermmned
= a a
DreamWorks Taps | Sillerman Shells Out $240 DOJ Investigating
Borchetta To Lead Mi"ion For Four Businesses Cltadel-Tl'Iathlon
Country Promotion Joint Sales Deal
By Low HeLrow I SFX Ent. builds concert promotion holdings
AR COTNTRY EDITOR Broadcasting mogul and soon-to-be concert promotion ty- . Tr\“? I’)gpa%l?ent otCJusuce *
DreamWorks/Nashville has coon Robert Siflerman solidified his position in the latter in- investigating R ETTS
started its promotion department dustry this week with four major buys. cations’ two-year-old joint sales

agreement with  Triathlon
Broadcasting’s four outlets in
Colorado Springs — and coulid be
focusing on price tixing. The deal
gives Citadel control of the mar-
keting operations at Triathlon’s

in high gear 2
with the ap- &
pointment of
15-year music §
veteran and [§
former MCA/

This week, SFX Entertainment — which will be spun off
from SFX Broadcasting once its acquisition by Capstar Broad-
casting Partners is complete (expected in Q3 *98) — picked uxp/
Bill Graham Presents. a San Francisco-based Western pro-
moter. for approximately $65 million; St. Louis-based Con-
temporary Group for about $90 million: and Atlanta-based

3

Nashville Sr Concert/Southern Promotions for around $15 million. Ard SIS G ST S
VP/Promotion for approximately $70 million, it also bought the Network KSPZ-FM. KV.OR'F.M &
Scott Bor- ’ KVUU-FM). while Triathlon

Magazine Group and SJS Entertainment (NMG/SJS). which
provides research, programming, and production services io
the radio and record industries in support of music and live

handies the programming chcres.
*Justice is looking into the pos-

chetta as its
Senior execu-

tiveforpromo- g ponta entertainment tours. blbl:: ?/h(: aln (;: cqr:g:e Fllllv({ pr'écl; -
tion and artist The acquisitions will be paid for mostly in cash and are ex- ;;dlc S _r‘a OCIO ..l;)?)ljm ;: N
development. The label opened pected to close in the first quarter of 1998. SFX adds the four ” prjmbs_. P l:‘)ﬁ S(EE
its Music City doors lastJ une and new companies to its Midwest-focused Sunshine Promotions. lw Olrf]dn kegr;)u;r .l(.)s? d? ¢ iscuss
has announced Randy Travis as “Our acquisition of NMG/SJS provides us with tremendous a v.vfeeg ’ fthe eC m:. i ? IScus:
its first artist signed. research into music preferences and tastes across the country, SIS GRS
“Scott is one of the cre- tell R&R how long Antitrust Di-
cott 1s one o most
SFX/See Page 28
BORCHETTA/See Page 28 . D0J/See Page 28

Happy Holidays To All! |
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WIP’s Bighy Adds
PD Duties At WPHT

WIP-AM/Phil-
adelphia Station
Manager/PD
Tom Bigby has
added PD duties
at CBS sister
WPHT-AM. He
joined Sports
WIP in 1989 as
PD.

VP/GM Chuck
Fee stated. “We're
looking for Tom
10 bring the same type of innova-
tion in programming and promotion

Bigby

BIGBY/See Page 28

R&R Holiday Schedule

R&R's Los Angeles, Nashville,
and Washington, DC offices will
adopt the following schedule over
the holidays:

* The offices will be closed for
i Christmas onThursday, December
| 25 and Friday, Cecember 26.

* R&R also will observe New
Year's Day on Thursday, January 1
and Friday, January 2.

* R&R will not publish an issue
the week of December 22. The
deadiine for the foliowing issue,
dated January 2, is Tuesday, De-
cember 30.

Look for regular news updates
throughout the holidays via the R&R
TODAY daily fax and R&R ONLINE
(www.rronline.com).

Top Of The Dlal

Members of NYMRAD (New York Market Radio) gathered recently to cele-
brate the organization’s 14th annual holiday party. Attendance was at a
record level, boosted by participation from neighboring markets such as
Philadelphia, Boston, and Hartford. New York programmers and board mem-
bers toasting the night away are {front row, I-r) WCBS-AM VP/GM Dan
Griffin, McGavren Guild President Peter Doyle, WPAT & WSKQ VP/GM
Carey Davis, WLTW VP/GM and NYMRAD Chairperson Rona Landy, WINS
VP/GM and Party Chair Scott Herman, One-On-One Sports GM Jamie
Rush, and WOR VP/GM Bob Bruno; (back row, I-r) NYMRAD Dir./Mktg. &
Member Services Debbie Zirrillo, WAXQ VP/GM Kathy Stinehour, WHTZ &
WKTU VP/GM John Fullam, and NYMRAD Exec. Dir. Sandy Josephson.

Canadians May Censor Stern

By Marr SPANGLER
R&R WASHINGTON BUREAU

Howard Stern may have to think
twice before he calls our neighbors
to the north “peckerheads™ or
“pussy-assed jack-offs” from now
on: Both Canadian affiliates of his
show have agreed to abide by the
broadcast code of the Canadian
Broadcast Standards Council
{CBSC). Even if Stern does defame
the Quebecois, his epithets may nev-
erreach their ears. as CHOM-FM/
Montreal and CILQ-FM (Q107)

——

25 YEARS <

Toronto may be forced to edit the
show to conform to the standards.
The show made headlines on both
sides of the border when it invaded
Canadian airwaves September 1.
Though it has been wildly popular
(CHOM’s “breakfast audience” has
increased 62% and morning-drive
penetration is up 109% since the
show’s inception), from the begin-
ning The Howard Stern Show drew
a storm of protests from French-Ca-
nadians offended by his ethnic

STERN/See Page 28
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Tom Bigby becomes OM of 13Q (WKTQ/Pittsburgh)
John Gehron hired as PD of WLS/Chicago

Moon Mullins named PD o KSON/San Diego

Bobby Cole is tapped as PD of KYA-FM/San Francisco
Randy Michaels moves to WDAF/Kansas City as PD
Lee Arnold appointed PD of WAAF/Worcester-Bostor ;
Nick Verbitsky elevated to VP/GM of WHN/New York

Bob Bruno named PD of WOR/New York

Jesse Bullet accepts KPRI/San Diego PD gig

Sticking With Radio For 25 Years

fdns “{:ommumcatlon
:Granhlcs Inc
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LOOKING BACK

Class of December :

. hile the hiring of people for radio jobs does slow down some-
: what during December, there have been some momentous
] . hirings done nonetheless, as the fclowing list from the '70s ilus- ;
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Graden Makes Grade
As MTV EVP/Prog.

In an unprecedented move by Via-
com’s MTYV, Exec. VP/Television
Programming Brian Graden has
been elevated to Exec. VP/Program-
ming for the entire network. He’ll
be based in New York and work from
both MTV’s NY and Santa Monica,
CA headquarters.

In this newly created role, Graden
will oversee all long-form, entertain-
ment-based programming as well as
all music programming. MTV’s
music programming duties were
previously handled by Andy
Schuon, who exited the company on
November 10. Additionally, Graden
will oversee production, talent and
artist relations, animation, schedul-

ng, and series development. This is

the first time in the network’s histo-
ry that all of MTV’s programming
elements will be coordinated by one
person.

“Brian is a fantastic television ex-
ecutive with music in his soul,”
MTYV President Judy McGrath com-

GRADEN/See Page 28
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Virgin Records has
tapped music industry vet
Ray Gmeiner as its new
VP/Promotion. Based in
Los Angeles, he reports to
St. VP/Promotion Michael
Plen and will oversee the la-
bel’s entire rock department.

“Ray is a major-league
player in the rock world,
and it’s a thrill for Virgin to
have his vast experience
harnessed into running the
department,” Plen remarked. “He is
rruly a record executive with an
artist-development sensibility and a
never-say-die attitude.”

Gmeiner

Gmeiner joins Virgin af-
ter a two-and-a-half-year
stint at Zoo Entertainment,
where he served as VP/Pro-
il motion for one year after
i joining the company as VP/
l Rock Promotion. Gmeiner
also owned West Coast in-
dependent promotion com-
pany Ace Promoticn &
Marketing. Prior to that. he
spent 10 years with Elektra
Entertainment, rising to
VP/Rock Promotion. He began his
music industry carcer with MCA
Records as a Local Prometion
Manager in Denver.

Douglas Joins Epuc As VP/Rock Promo

Epic Records has named
Scott Douglas VP/Rock
Promotion. Responsible for
Active Rock and Rock for-
mats, he reports to Sr. VP/
Promotion John Boulos.

“Ever since 1 met Scott, 1
knew he had the qualitics to
be one of the best, and I'm
glad to be working with him
again.” Boulos stated. “His
strong people skills and
command of the Rock for-
mats will take our promotional ef-

615-244-8822

Douglas

615-248-6655

forts to a new level”

Douglas joins Epic from
Virgin Records, where he
was Sr. Director/Promaotion.
Between 1993-96, he was
Virgin’s Director/Rock Pro-
motion following a vear-
long stint (1992-93) as the
company’s Regional Mar-
keting Manager/Dallas. Pri-
ortojoining Virgin. Douglas
was a Regional Prometion
Manager at Charisma
Records (1990-92).

WEB SITE: www.rronline.com
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____RADIO BUSINESS _
Keep An Eye On The Storm

[J Cumulus Broadcasting’s forecast: a whirlwind of buying

By PATRICE WITTRIG
R&R WASHINGTON BUREAU

In three separate deals this week, Cumulus Broadcasting
spread out $11.675 million to acquire two AMs and two FMs in
Beaumont, TX; an FM station in Amarillo, TX; and a pair of FM
outlets in Bangor, ME. The deals are typical of the aggressive and
explosive growth the company has demonstrated since its incep-
tion eight months ago. Each of the most recent purchases marks
Cumulus’ entry into a new market.

In Beaumont. the group picked up
KQHN-AM. KAYD-AM & FM. &
KQXY-FM from Petracom Equity for
an estimated $10.5 million. Over in
Amarillo, KARX-FM means a
$675.000 check to West Jewell
Management. Up in Maine. Castle
Broadcasting will get an estimated
$500,000 for its WBZN-FM &
WQCB-FM.

Steady Growth,
High Quality
“We will continue to try to find
high-quality radio properties with
great management teams.” Cumulus
Media’s General Partner Richard

Weening told R&R.

When Milwaukee-based, privately
held Cunwlus Media L.L.C. — and
its operating company Cumulus
Broadcasting — opened its doors on
May . it christened the new compa-
ny with a five-station Appleton-Osh-
kosh, WI acquisition. Since then, Cu-
mulus has been steadily accumulat-
ing stations and making no tuss about
its purchases. Unlike most fast-grow-
ing operations, Cumulus issues no
public statements about its acquisi-
tions and rarely involves a broker —
who might trumpet the growth — in
its deals. It has filed applications at
the FCC for the licenses of a total of

59 stations in 19 markets nationwide.
The group has become 20th overall
in terms of total revenue and seventh
in overall stations owned.

Cumulus Media — comprised of
managing partners Richard Weening
and Lew Dickey — “oftered us a fo-
rum to be competitive in today’s mar-
ket,” Dickey told R&R earlier this year.
“Weening, who founded the venture-
capital firm Questas. specializes in in-
formation technology and electronic
commerce.” Dickey said. Dickey is the
founder of 12-year-old Stratford Re-
search. With their familiarity with the
radio business, Weening and Dickey
recruited 20-year Century Broadcast-
ing veterans Bill Bungeroth, who
serves as CEO of Cumulus Broadcast-
ing, and CFO Rick Bonick Jr.

Dickey acknowledges that the
group 1s “most definitely in building
mode.” and he predicts that “we're

Continued on Page 6

’V T|s The Season For Tax Deductions

] Emmis, Jacor give station to nonprofits

Some radio groups are in the charity business these days. For
instance, Emmis Broadcasting agreed to donate WKBQ-AM to
Northside Seventh-Day Adventist Church on December 4. Four
weeks ago, Jacor Communications handed off News/Talk KBCO-
AM/Denver-Boulder to the University of Colorado. In Septem-
ber, Capstar Broadcasting Partners dazzled the industry by un-
veiling its “Cap Cares” program, a $100 million public-service
campaign that will include considerable free airtime. Is there an
advantage to spinning off an outlet to a nonprofit organization, or

is it merely the giving season?

"By donating a station. we are send-
ing a statement to the minority com-
munity that Emmis endorses them.”
Emmis President/CEO Jeff Smulyan
told R&R. Last year. Emmis St. Lou-
is bought WKBQ-AM & FM &
WKKX-FM/St. Louis from Zimmer

Broadcasting. which were added to
the company s existing St. Louis prop-
erty KSHE-FM. WKBQ-FM later
flipped calls to WALC-FM. Emmis St.
Louis Sr. VP John Beck told R&R that
the company could not find time to
get WKBQ-AM molded to the com-

pany’s portfolio, so it began looking
for a suitable charity to which to do-
nate the station. The station is current-
ly dark.

Beck said Efmis found the North-
side Seventh-Day Adventist Christian
Church, whose pastor works with mi-
norities and is in touch with local Afri-
can-American personalities looking to
getonthe air. He said the station is plan-
ning to program mostly Talk when it
gets up and running. The debut of the
new station is slated for next month,

Smulyan told R&R the donation
was a first for the company. And for
Jacor it's a new experience 10o. "This
the only time weve donated a station.”

Continued on Page 6
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Hicks, Muse Builds South Of The Border

icks, Muse announced on Tuesday that it would expand its media

holdings in Latin America by committing up to $250 million to an
investment fund that will buy or invest in television and radio properties,
as well as Spanish- and Portuguese-language production and program-
ming entities, in Latin America, Spain, and Portugal. The firm's partner in
this endeavor is the Cisneros Group of Companies, a Venezuela-based
media, entertainment, and telecommunications organization. Both groups
said they will front up to $250 million each over the next three years to-
ward building “the first pan-lbero American media network”

Hicks, Muse has already put over $400 million into the Latin American
media market, including a significant investment in Mexico’s Multivision.
Company spokeswoman Barbara Glassman told R&R that it has not yet
identified any properties for investment.

Radio One Picks Up San Francisco Duo

aryland-based Radio One has agreed to buy San Francisco-area

FMs KZSF and KZWC from Z Spanish Radio Network for $22 mil-
lion. The stations currently program a Regional Mexican format, but Ra-
dio One CFQO/Scott Royster told R&R that the company is “considering
an LMA that would begin in January,” but is yet undecided. Eventually, the
stations will flip to an Urban format, but the company is determining what
“niche in the Urban reaim” the stations should fulfill, said Royster. These
are Radio One’s first Western properties, and the deal is expected to
close in mid- to late February. The company just completed an $85.5
million high-yield debt offering after closing on its acquisition of WPHI-
FM/Philadelphia (formerly WDRE).

Argument On Personal Attack Rules Set For Court

he U.S. District Appeals Court in Washington, DC said on Friday

that it will hear oral arguments in May from the RTNDA and NAB.
They want to force the FCC to act on its 10-year-old proceeding that
would repeal the personal attack and political editorial rules. The organi-
zations filed another petition with the court after the commission dead-
locked in an August vote on whether to act on the matter. RTNDA attor-
ney Kathleen Kirby told R&R that this may be the court’s way of telling the
FCC it must act on the proceeding before May. The commission may
face another tie vote, though, if Chairman Bill Kennard, who worked on
the proceeding when he was general counsel, recuses himseif from con-
sideration of the item.

Continued on Page 8

H&H/Eaamberg Radio Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

4/1/97 12/5/97 12/12/97  4/1 12/12
Radio index 100.37 179.3 17938 +78.72%  +.04%
Dow Industrials 6611.05 8149.13 7838.3 +1856% -3.79%
S&P 500 759.64 983.79 95339 +2521% -3.05%
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CRITICAL MASS MEDIA

Revolutionary Radio Research ® Nest Marketing ® Mental Weaponry

Official Press Release

Record Growth Continues In 1997

MVP Program Announced For 1998

Critical Mass Media announces record growth for the 7" consecutive year, up 40% over last year.

“This is remarkable,” says John Martin, President, “especially the overall radio marketing and research
market is down 33% (according recently published reports). What is even more astounding is the fact that
Critical Mass Media is 100% Gebt free. And we have accomplished our success with zero dollars invested
by our general business partner, Jacor Communications, Inc.”

“Critical Mass Media is well prepared for significant growth in a consolidating market in 1998. This
sounds contrary to traditional thinking,” says Joel Lind, Executive Vice President of Strategic Planning.
“There is nothing traditional about anything Critical Mass Media has ever done. We have completed
stage one of our long-term growth plan achieving record results. Now, we are prepared to share our
success with those people and companies who believe in our revolutionary ideas. We are going to signif-
icantly reward our clients in 1998, beginning with the introduction of our Most Valued Partner - MVP
Program.” '

“The MVP Program is designed to liquidate up to 100% of your marketing and research costs. We'll co
this by continuing to leverage our knowledge in revolutionary ways,” according to Michael Albl, Executive
Vice President of Marketing. “The result will be a bottom line deliverable to our partners that maximizes
ratings, increases revenue and strengthens cash flow. This advanced strategic thinking is at the true core
of Critical Mass Media’s culture.”

Critical Mass Media’s Executive Vice President of Operations, Natalie Clifford, ackncwledges,

“In 1998, Critical Mass Media will continue to explore its complementary acquisition strategy and alliance
opportunities with other broadcasting firms. Critical Mass Media, however, will focus on our unique MVP
Program and our proven ability to maximize our clients’ return on investment.”

Carolyn Gilbert, Executive Vice President of Research adds, “Many of Jacor’s competitors have contin-
ued to demonstrate a high level of trust and confidence in Critical Mass Media and our proven ability to
help them succeed. We have a ‘Who’s Who In Radio’ client list that includes ABC, CBS, ARS, SFX,
Chancellor Media, Capstar, Clear Channel, Jacor, Emmis, Jefferson-Pilot, Greater Media, Heftel, Cox,
Tribune, Hearst, Nationwide, Connoisseur and many others. In fact, there are many instances where
Critical Mass Media works for Jacor's competition in markets in where Jacor owns properties. Our
innovative MVP Program will once again demonstrate our resolve to help our clients succeed.”

To upgrade to Critical Mass Media’s revolutionary services, discuss the acquisition of your company, or
potential employment opportunities, please contact John Martin, President, at (847) 441-9CMM.

To your success!
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RADIO BUSINESS

DEAL OF THE WEEK

o Multi Cultural Broadcasting
acquisitions $55 million (est.)
KWPA-AM & KYPA-AM/Pomona-L.A.

1997 DEALS TO DATE

Dollars To Date: $13,597,214,326

(Last Year: $13,799,446,455)

Dollars This Week: $120,675,001

(Last Year: $51,378,978)

KEST-AM/San Francisco Stations Traded This Year: 2327

KSJX-AM/San Jose (Last Year: 2113)

KOBO-AM/Yuba City, CA o .

WNJR-AM & WZRC-FM/New York Stations Traded This Week: 37

KXPA-AM/Seaitle (Last Year: 27)
TRANSACTIONS

Douglas Octet About To Move To Multi l,‘ultural

L) Sungroup gets seven Southern stations in $24 million deal
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Multi Cultural

Broadcasting

acquisitions

PRICE: $55 million (est.)

TERMS: n/a

BUYER: Muiti Cultural Broadcasting

Inc., headed by President Arthur Liu.

Phone: (212) 966-1059

SELLER: Douglas Broadcasting

Inc., headed by President/COO Dav-
id Koontz. Phone: (650) 324-5888

KWPA-AM & KYPA-AM/
Pomona-Los Angeles

FREQUENCY: 1220 kHz; 1230 kHz
POWER: 250 watts; 1kw
FORMAT: Talk; Talk

KEST-AM/San Francisco

FREQUENCY: 1450 kHz
POWER: 1kw
FORMAT: Ethnic

KSJX-AM/San Jose

FREQUENCY: 1500 kHz
POWER: 10kw day/5kw night
FORMAT: Ethnic

KOBO-AM/Yuba City, CA

FREQUENCY: 1450 kHz
POWER: 500 watts day/1kw night
FORMAT: Ethnic

WNJR-AM & WZRC-AM/
New York

FREQUENCY: 1430 kHz; 1480 kHz
POWER: Skw; 5kw
FORMAT: Ethnic; Korean

KXPA-AM/Seattle
FREQUENCY: 1540 kHz
POWER: 5kw
FORMAT: Talk

e
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Sungroup Inc.
PRICE: $24 million

TERMS: Asset sale for cash
BUYER: Sunburst Media Manage-
ment Inc., headed by President/CEO
John Borders. It owns 12 other sta-
tions. Phone: (972) 702-7371
SELLER: Sungroup Inc., headed by
President John Biddinger. Phone:
(941) 377-6710

KMJJ-FM/Shreveport, LA
FREQUENCY: 99.7 MHz

POWER: 50kw at 462 feet
FORMAT: Urban

KKSS-FM/Santa Fe
(Albuquerque), NM
FREQUENCY: 97.3 MHz

POWER: 100kw at 1875 feet
FORMAT: CHR/Rhythmic

KEAN-AM & FM & KROW-
FM/Abilene, TX

FREQUENCY: 1280 kHz; 105.1 MHz;
92.5 MHz

POWER: 500 watts day/226 watts
night; 100kw at 810 feet; 50kw at 265
feet

FORMAT: Country; Country; Classic
Rock

KKYS-FM/Bryan-College
Station, TX

FREQUENCY: 104.7 MHz
POWER: 50kw at 285 feet
FORMAT: Hot AC

KYKX-FM/Tyler-
Longview, TX
FREQUENCY: 105.7 MHz

POWER: 100kw at 1005 feet
FORMAT: Country

KFLG-AM & FM/Bullhead
City

PRICE: $3.55 million

TERMS: Asset sale for cash
BUYER: Regent Communications
Inc., headed by Chairman/CEO Terry
Jacobs. It owns or operates 32 sta-
tions, including KAAA-AM & KZZZ-FM/
Kingman, AZ. Phone: (606) 292-0030
SELLER: Continental Radio Broad-
casting L.L.C., headed by President
David Peschau. Phone: (520) 763-
2100

FREQUENCY: 1000 kHz; 102.7 MHz
POWER: 1kw; 53kw at 2408 feet
FORMAT: Country; Country
BROKER: Peter Handy of Star Me-
dia Group

KZSF-FM & KZWC-FMW/
Alameda-Walnut Creek
(San Francisco)

PRICE: $22 million

TERMS: Asset sale for undisclosed
terms

BUYER: Radio One iInc., headed by
President Atfred Liggins lll. Phone:
(301) 429-2642

SELLER: Z Spanish Radio Network,
headed by President Amador Bustos.
Phone: (916) 646-4000
FREQUENCY: 92.7 MHz; 92.1 MHz
POWER: 1.78kw at 400 feet; 3kw at
89 feet

| Freeport

FORMAT: Regional Mexican; Region-
al Mexican

WZIQ-FM/Smithville

PRICE: $275,000

TERMS: Asset sale for cash
BUYER: Clarence Barinowski.
Phone: (706) 733-8201

SELLER: |1Q Radio Network Inc.,
headed by co-owners Kenneth Baz-
zle and Donald Jones. Phone: (404)
240-0901

ik Aie

WFRL-AM & WFPS-FMW/

PRICE: $2.65 million

TERMS: Asset sale for cash
BUYER: Radio Works of Freeport
Inc., a wholly owned subsidary of Air-
play Broadcasting Inc., headed by
President Ida Rhea. Through an affili-
ate, it owns WNTA-AM/Rockiord, IL and
WXRX-FM/Belvedere, IL.Phone: (815)
874-7861

SELLER: EveningStar Media Group
L.L.C., headed by member Michael
Weckerly. Phone: (815) 758-0527
FREQUENCY: 1570 kHz; 92.1 MHz
POWER: S5kw day/500 watts night; 3kw |
at 300 feet |
FORMAT: Talk; Hot AC {

KIKR-FM/Asbury
(Dubuque)
PRICE: $1.35 million

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting

Inc., headed by President Bill

Bungeroth. Phone: (414) 283-4500
SELLER: KIKR Inc., headed by Pres-
ident Phillip Fisher. Phone: (319) 582-
5581

FREQUENCY: 103.3 MHz

POWER: 6.6kw at 643 feet
FORMAT: Country

WBZN-FM/Old Town &
WQCB-FM/Brewer

PRICE: $500,000 (est.)

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting,
headed by President Bill Bungeroth
SELLER: Castle Broadcasting L.P,,
headed by PresidentRudolph Haffen-
riffer iV

FREQUENCY: 107.3 MHz; 106.5 MHz
POWER: 50kw at 436 feet; 98kw at
1079 feet

FORMAT: Nostalgia; Country

| TRANSACTIONS AT A GLANCE

* Sungroup Inc. $24 million
KMJJ-FM/Shreveport, LA

KKSS-FM/Santa Fe (Albuquerque), NM
KEAN-AM & FM & KROW-FM/Abilene, TX
KKYS-FM/Bryan-College Station, TX

KYKX-FM/Tyler-Longview, TX

million

* WYAJ-FM/Sudbury, MA $1

million (est.)

* KFMD-FM/Delta, UT No cash consideration

* KSGI-AM & KZEZ-FM/St. George, UT No cash consideration
* KNUC-FM/Smithfield, UT No cash consideration

* KNFL-FM/Tremonton, UT No cash consideration

* WPMW-FM/Mullens, WV $175,000
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WYAJ-FM/Sudbury

PRICE: $1

TERMS: Asset sale for cash

BUYER: Lincoln-Sudbury Regional
School District, headed by Commit-
tee Chairman David Wilson. Phone:
(978) 443-9961

SELLER: Sudbury Valley Broadcast-
ing Foundation

P

KARX-FM/Claude
(Amarillo)

PRICE: $675,000

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting
Inc., headed by President Bill
Bungeroth

SELLER: West Jewell Management
Inc., headed by President Roger
Anderson

FREQUENCY: 95.7 MHz

POWER: 100kw at 391 feet
FORMAT: Classic Rock

BROKER: Satterfield & Perry

KQHN-AM, KAYD-AM &

| FM & KQXY-FMW/

Beaumont

PRICE: $10.5 million (est.)

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting,
headed by President Bill Bungeroth.
SELLER: Petracom Equity Partners
L.P., headed by PresidentHenry Ash.
Phone: (813) 948-2554
FREQUENCY: 1510 kHz; 1450 kHz;
97.5 MHz; 94.1 MHz

POWER: Skw; 1kw; 100kw at 1200;
100kw at 1099 feet

FORMAT: News/Talk; Country; Coun-
try; CHR

zm

KFMD-FM/DeIta

PRICE: No cash consideration
TERMS: Donation of station

BUYER: KFMD Inc., partially owned
by the Bear River Trust, headed by
President Lavon Randall

SELLER: TGWM Ltd.

KSGI-AM & KZEZ-FM/St.
George

PRICE: No cash consideration
TERMS: Stock transfer (70.2% of KSGI
and 100% of KZEZ)

BUYER: The Bear River Trust is ac-
quiring KSGI inc. and KZEZ Inc.

KFLG-AM & FM/Bullhead City, AZ $3.55 million
* KZSF-FM & KZwC-FM/Alameda-Walnut Creek (San Francisco) $22

*» WZIQ-FM/Smithville, GA $275,000

* WFRL-AM & WFPS-FM/Freeport, IL $2.65 million

* KIKR-FM/Asbury (Dubuque), IA $1.35 million

* WBZN-FM/Old Town & WQCB-FM/Brewer, ME $500,000 (est.)

* KARX-FM/Claude (Amaritio), TX $675,000
* KQHN-AM, KAYD-AM & FM & KQXY-FM/Beaumont, TX $10.5

SELLER: Morgan Skinner and Floyd
Ence. Phone: (801) 628-1000

KNUC-FM/Smithfield

PRICE: No cash consideration
TERMS: Stock transfer for 50%
BUYER: The Bear River Trust is ac-
quiring 50% interest in KNUC Inc.
SELLER: Lavon Randall

KNFL-FM/Tremonton

PRICE: No cash consideration
TERMS: Stock transfer for 50%
RECEIVER: The Bear River Trust is
acquiring 50% interest in KNFI Inc.
DONOR: Lavon Randall

$~Mw X

el WL

wwwv%%%m e

WPMW-FM/Mullens

PRICE: $175,000

TERMS: Asset sale for cash
BUYER: Castle Rock Investments
L.L.C., headed by President Michael
Muscari. Phone: (304) 294-4539
SELLER: Slab Fork Broadcasting
Co., headed by general pariner John
Wilcox. Phone: (304) 294-4405

O e e —
GCumulus

Continued from Page 4

going to be around for a long time.”
Apparently, he has believers in the
industry who are watching the com-
pany. In recent months, particularly at
industry gatherings, it’s not unusual
to hear brokers, group heads, and other
seasoned observers commenting on
Cumulus’ impressive pace and
growth. In fact, there have been pre-
dictions from some who think the
group’s size will double within the
next year and could give Capstar,
Clear Channel, and Jacor Communi-
cations a run for their money.

Emmis
Continued from Page 4

said Jacor Director/Corporate Com-
munications Pam Taylor. She told
R&R that the fast-growing Coving-
ton, K'Y-based group donated the Skw
day/110-watt nighttime facility be-
cause “this deal made sense. We have
a long standing and good relationship
with the University of Colorado.” Both
Taylor and Smulyan agreed that there
were tax breaks, but neither could
elaborate. Additionally, the respective
companies had no immediate plans to
donate any stations in the future.

— Patrice Wittrig



Coming 1st quarter of 1998 Country radio’s ONLY
syndicated nighttime show LIVE from Music Row!

Music-intensive ¢ Live performances ¢ Celebrity interviews » Phone interaction ¢ 5 nights a week

Stay tuned for the announcement of our nationally renowned host!

JONES RADIO NETWORK™
Call Michael Henderson, Director of Affiliate Sales, 303-784-8700
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ATS Takes ATC’s 750 Towers
— And Its Name

merican Radio Systems subsidiary American Tower

Systems said Monday it will pay more than $400 mil-
lion to merge with Houston-based American Tower Corp.
and pick up its 750 tower sites in 32 states.

ATS will issue merger shares of
common stock representing 35% of
ATS’ pro forma capital stock prob-
ably in the second quarter of 1998,
ATS Director/Investor Relations
Bruce Danziger told R&R. While
there currently is no clear sale price,
Danziger estimated ARS stock —
minus its radio operation, which
was sold to CBS in September for
$2.6 billion and is expected to close
in the second quarter of 1998 —
could fetch as much as $9 per
share. Two weeks ago, ATS agreed
to pay $32 million in cash and is-

sue about 5.3 million shares of ATS
stock to buy Atlanta-based tower
firm Gearon Communications. An-
alysts put the value of the Gearon
deal at about $80 million.

In all, the Boston-based opera-
tion will own and/or manage over
1750 towers in the U.S. and will
assume the American Tower Corp.
name. ATC CEO Fred Lummis and
Clear Channel Communications
CFO Randall Mays will join the ATS
board of directors; Clear Channel
currently owns 31% of ATC.

— Jeffrey Yorke

Despite Sale, Douglas To
Continue Growth

By MATT SPANGLER
R&R WASHINGTON BUREAU

lthough it shrunk nearly in half, Douglas Broadcasting

Inc. (DBI) insists that Tuesday’s announcement (12/16)
that it is selling eight stations to Muiti Cultural Radio Broad-
casting Inc. is not an indication that it's getting out of radio.

Douglas sold eight of its AM sta-
tions —WNJR & WZRC/New York;
KWPA & KY PA/Pomona-Los Ange-
les; KEST/San Francisco; KXPA/
Seattle; KSJX/San Jose; and
KOBO/Yuba City, CA — to Multi
Cuttural. The terms of the deal were
not disclosed. However, one ana-
lyst told R&R the transaction was
valued at approximately $55 million.

Douglas Exec. VP/COO David
Koontz said the company is not
getling out of the radio business or
ethnic broadcasting. “We are sim-
ply taking this opportunity to rede-
ploy our assets while we continue
to look for other radio properties to
buy in top markets,” he said. Upon
completion of the deal, which is

expected in the first quarter of 1998,
DBt will have 10 stations in its port-
folio.

New York-based Multi Cultural
adds the eight properties to its
KCHN-AM/Houston; KALI-AM &
FM/Los Angeles; and WKDM-AM/
New York. Earlier this month, Hef-
tel Broadcasting bought Multi Cul-
tural's WNWK-FM/New York.

Only one of the stations sold
Tuesday — KYPA — carried DBI's
Personal Achievement Radio via
sister entity PAR Holdings; KXPA
recently dropped the format. Dou-
glas Sr. VP/CFO John Vuko told
R&R that DBl is committed to grow-
ing the format and its ethnic broad-
casting holdings.

BUSINESS
BRIEFS

Bloomberg

Continued trom Page 4

Clear Channel Closes Paxson Purchase

axson's stable of 46 radio stations and 348 billboards is officially Clear Channel property, announced Clear

Channel Chairman/CEO Lowry Mays. The deal — disclosed in June for $693 million — was amended in late
August to the tune of $629 million, less WEAT-AM and the Tampa division of the billboard company Paxson Outdoor.
Clear Channel owns approximately 88,000 billboards through Eller Media; 32.3% of the largest Spanish broadcast-
er, Heftel Broadcasting; and 177 radio stations

Pirate Protests Seizure Of Equipment_

n November 25, Bay Area “micropower” broadcasters, led by notorious Free Radio Berkeley pirate Stephen
Dunifer, conducted a demonstration in front of the Oakland, CA federal building against the November 19
seizure of the equipment of Tampa pirate Leslie Brewer.

Dunifer's version of events, which are posted on his web site, has the FCC-led “multi-jurisdictional task force,
including federal marshals, a SWAT team, local police, customs, and even the CIA, ordering Brewer and his wife to
the floor, training gun muzzies at their heads, and knocking down his tower with a crane.

Monty Richardson, a spokesman for the U.S. Attorney’s Office in Tampa, which coordinated the seizure with the
commission, tells R&R that, though he cannot confirm Dunifer's account of the incident, Brewer had expressed anti-
government sentiments in his broadcasts and amassed an arsenal of weapons in his apartment/studio.

Meanwhile, last week the FCC, acting through the San Francisco U.S. Attorney’s Office, filed a brief with the Califor-
nia district court that last month denied the commission’s motion fogan injunction to shut down Dunifer's operation. The
FCC says that Dunifer cannot argue that its “denial” of his right to broadcast is unconstitutional unti! he actually applies
for a license and a waiver that would allow him to broadcast at under 10 watts.

Congress Will Hold Telecom Act Hearings In '98

S enate Telecommunications Subcommittee Chairman Conrad Burns (R-MT) said last week that the subcommit
tee will hold hearings in 1998 that will review each section of the Telecommunications Act of 1996. Many
members of Congress, including Burns, have sharply criticized the FCC's implementation of the bill, saying that it
has not met the goals of opening competition set forth in the legislation. Asked if the FCC would receive the extra
resources it needs in order to address in a more timely manner the 80-odd proceedings that the act required it to
undertake, Burns said, “We'll find a few extra bucks for them" He implied in his speech, however, that the oversight
hearings would look at how much “flexibility” the commission should be given.

CBS Says Cash Flow Will Grow

BS Corp. CFO Fred Reynolds said last week that the company expects to boost its free cash flow — earnings
that aren’t committed to a specific activity, before interest, taxes, depreciation, and amortization, less capital
expenses (EBITDA) — by 20% over the next few years. Reynolds said the company will put the extra cash toward
paying off debt and making acquisitions, including more radio stations. Reynolds said that among the radio markets
that CBS is looking at are Seattle, Las Vegas, San Antonio, and Austin. The CBS Radio Group reported a 24%
increase in EBITDA for the third quarter of 1997,

Execs Sa yrc_onglomerates Will Get Bigger_

4 ‘T he next 10 years are going to see more changes than the last 30" said Time Warner Inc. Vice Chairman Ted

Turner at the California Cable Television Association’s Western Show last week. He said that even his
company, the largest media entity in the world, may divest some of its assets, and alluded to Westinghouse Electric
Corp’s decision to spin off its industrial operations and become a pure-media company. HSN Inc. Chairman Barry
Diller agreed that the media industry would witness more large mergers and acquisitions. Turner and Diller were
reacting to Tele-Communications Inc. President Leo Hindery’s remarks that the conglomerates would now focus on
spinning off some of their recently acquired properties.

Golodner Replaces Powell At DOJ

dam Golodner was named Chief of Staff and Counselor to Joel Klein, Assistant Attorney General, Antitrust

Division, at the Department of Justice on Tuesday. Golodner, 38, replaces Michael Powell, who left DOJ in
October to become an FCC Commissioner. Golodner is the former Deputy Administrator of the Department of
Agriculture’s Rural Service Department. He has also been a member of VP Al Gore's National Information Infra-
structure Task Force, and was a member of the Communications Committee of the National Association of Regula-
tory Utility Commissioners. Golodner, a 1985 graduate of the University of Colorado School of Law, was a partner in
the Denver law firm of Moye, Giles, O'Keefe, Vermeire, and Gorrell before joining the government in 1993.

SUCCESSFUL RADIO IS ALL ABOUT

Hitting the right buttons

Playing the music that captures market share

Filling a niche—, Hit the hot button every time

with Radio One Networls.
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24 hour satellite music programming with the only system that allows
fresh updates every hour!
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Snow Level Rises:
Capitol Dir./Promo

Capitol Records has elevated
Mike Snow to Director/Promotion
gmmm & Marketing.

d Based in Char-
lotte, he reports to
St. VP/Promotion
Phil Costello.

“Look, I'm giv-
ing Mike this pro-
motion so as to
§ secure my future
in the record busi-
ness,” Costello
joked. *‘Serious-
ly, Mike has
shown he’s a player in a very short
period of time. He’s very smart and
passionate. This guy works his ass
off. and he deserves every opportu-
nity afforded him.”

Snow rises from his previous po-
sition as Associate Director/College
Promotion. He joined Capitol in
1995 as a college promo rep.

Snow

WOXY/Cincy Gets
Cole For Christmas

Former KREV/Minneapolis PD
Kevin Cole has been appointed for
; =m— similar duties at
& Alternative stal-
wart WOXY/
Cincinnati, ef-
fective January
12. Cole replaces
Dave Tellmann.
who left for a post
in marketing at
@ the Mecad Corpo-
f ration.
Cole told R&R,
L) “I"'m looking for-
ward to joining such a great staff at
aheritage Alternative station, whose
strong passion and commitment to
music is unparalleled and which of-
fers support for its community. The
station is run by, and programmed
for, music lovers.”
Cole spent the last 16 years as part

COLE/See Page 28

ittie Rock « KF/Wichita  KHTL/Albuquerque

Maguire Named Back Bay President/C00

for him, and we look for-

ward to building an even

WPl stronger regional broad-
¥ cast company”

Maguire — who also
worked in Boston as a con-
suitant with Bloomberg
Radio, GM for WHDH,
GSM for WJIB, and a di-
rector for sports marketer
American Radio Sports —
added, “There are only a
few opportunities as attrac-
tive as Back Bay. | get to work with
MAGUIRE/See Page 28

John Maguire hasbeen [
appointed President/COO T
for Back Bay Broadcast-
ing, which owns WLKW- i
AM,WAKX-FM & WWKX-
FM/Providence. Maguire %
most recently was VP of
WEEL/Boston. '

“We're thrilled to have
John and his strong pro-
gramming and marketing
talents on our team,” said
Back Bay co-founder Peter
Oftmar, who will continue as Chair-
man/CEO.“We have a lot of respect

Maguire

. R R

Peace Promoted To ’RVW/NasthIe PD

SFX Broadcasting has promoted veteran WRV W/Nashville Asst. PD/
MD/afternoon driver Tom Peace to PD of the CHR outlet. Peace will retain
his MD and airshift duties until further notice.

SFX/Tennessee OM Charlie Quinn — who oversees WRVW and WSIX-
FM and is expected to assume additional duties at LMA properties WLAC-
AM & FM and WJZC-FM — told R&R, “The mandate from SFX was to
find a replacement for myself as PD, so I could concentrate on strategic

planning for the future five-station cluster. Of all the candidates 1 spoke |

with, Tom was the most qualified. Best of all, he’s been in the building for
eight years. No one is better suited to grow and maintain this radio station.
Without question, he is the best of all worlds for us.”

Peace told R&R. “I've worked with some great broadcasters through the
years. and I'm thrilled that Charlie Quinn and [Regional VPs] Buddy Scott
and John King have enough confidence in my ability to move me into this
position.”

Peace has held on-air and programming jobs at WYHY (WRVW's pre-

vious calls), WGFX/Nashville, and Birmingham stations WKXX and |

e O R e i

Robbin To Program Oldies KWFM/Tucson

Veteran broadcaster Rich *‘Brother”” Robbin has been named PD at KWFM/
Tucson. He will continue his afternoon airshift at the Oldies station.

Robbin told R&R, “To have this opportunity at SFX during this very
exciting time — and working with legendary broadcasters like [SFX Re-
gional VPs/Programming] Buddy Scott and Dave Dillon, as well as our
local GM Debbie Wagner — is a tremendous thrill.”

Concutrently, Alan Michaels has been named Associate PD and moves
to mornings from the midday airshift. “Alan is an 18-year station veteran,”
Robbin explained. “He’s such a powerful force in this market, you don’t
call Alan ‘assistant’ anything. That’s why we gave him this new title of
Associate PD.”

Next July, Robbin celebrates his 40th anniversary in radio. In addition to
his two-year tenure at KWFM, he has served as President/GM of KFXX/
Tucson and PD of KBZT/San Diego; he also pioneered the first *70s-based
station on KCBQ/San Diego in 1993-94.

|

|
|

NEWSBREAKERS.

EXECUTIVE ACTION

Metro Nets Sets Execs In Denver, Seattle

etro Networks has made several key appointments: David Baron-

feld has been named GM/Denver & Colorado Springs, and Stephen
Kilbreath has become Director/Operations, Seattle; Carleen Johnson
will serve as Asst. Director/Operations, Seattle.

Regarding Baronfeld, President Chuck Bortnick said, “With over 20 years
in Denver, David’s knowledge and sensitivity toward the market make him
unguestionably the best candidate for the GM position” Baronfeld most
recently was President of the media and talent advisory firm DBE; he's
also been VP/GM for KHOW-AM & KHIH-FM/Denver.

Kilbreath and Johnson have worked for Metro since 1992 and 1994,
respectively. Kilbreath most recently was Asst. Director/Operations. Ac-
cording to VP/GM-Portland/Seattle Phil Strider, “Both Stephen and Car-
leen have great knowledge of the market, which will be a tremendous
benefit to our Seattle operations”

Journal’s Jacohy, Wexler Elected VPs

ourhal Broadcast Group has elected Jeff Jacoby and Steve Wex-
ler VPs. The appointments came at the same time the pair were elected
members of the board of directors

Jacoby has been VP/GM at WMYU-FM & WWST-FM/Knoxville since
1995. Journal acquired those stations earlier this year. Jacoby has also
been GSM of the stations and was an 'MYU AE.

Wexler was named VP/GM of the company’s KFFN-AM, KKHG-FM &
KMXZ-FM/Tucson last August. Prior to that, he was PD at Journal's WTMJ-
AM/Milwaukee. Wexler's other programming experience includes stints at
KING-AM/Seattle, KGW-AM/Portland, and WISN-AM/Milwaukee.

e

Sacramento’s Salgo Adds ‘Zone’ Duties

Oldies-AC combo KQPT-
AM & KYMX-FM/Sacra-
mento VP/GM Jeff Salgo
takes on additional respon-
sibilities as VP/GM of ARS
Pop/Alternative  sister
KZZ0-FM (The Zone).
Jerry McKenna, who had
been managing CHR/
Rhythmic KSFM-FM and
KZZO, was recently pro-
moted to ARS/Sacramento
Market Manager.

manage the Zone. I tip my
hat to the programming
people who created the
Zone. and | only hope 1
don’t screw up anything.
“It’s a very listenable
station. Many people are
sick of the hits they've
been listening to the past
20 years. They're tired of
Classic Rock. don’t want
to hear CHR anymore,
and know every AC hit

S:algo

Before joining KYMX two years
ago, Salgo managed former Oldies
KHTX/Riverside. He told R&R,
“KYMX was in a terrible building.
and we decided to move in with the
Zone. It became a natural that I also

by heart. That’s why Country
had a big surge for a few years.
This generation wants some-
thing like Pop/Alternative,
which is very alive and fresh
right now.”

o KXTI(IIJes Moines ¢ KFIILos Angeles o WGST/Atlanta » KST/Sacramento  KXL/Portland  KFMB/San Diego « KCMO/

| The Next Generation of Talk Radio

=e¢ KARNA

Adding Stations Weekly!
Hear John & Ken by calling our Listen Line:
(310) 246-1580, M-F, 3-7pm Pacific.

Ratings up 20%
Book To Book on KXL/Portland

For affiliation information, call (408) 420-1400. |:|5|-|ER
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: ; www.kfi640.com
NiS/Norfolk WWKYIloulswlle o KVBcII.as Vegas « WRBZ/Raleigh » WPRO/Providence » WARM/Wilkes Barre « WHIO/Dayton
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* LINDA HAFNER has been named
Sr. Director/Research at AMFM Radio
Networks. She most recently worked
as Director/Research at Westwood
One Radio Networks.

* RALPH MEACHUM has been ap-
pointed VP/GM of Gospel WXKO &
WFXM/Ft. Valley-Forsythe, GA. Mea-
chum joined the company as VP/Op-
erations several months ago.

¢ SUZANNE DURHAM has joined
DreamWorks as its Southwest Region-
al Promotion Rep. She has been, and
will continue, working for Uni Distribu-
tion.

* BOBDANE, former Sr. Director/Af-
filiate Relations forWestwood One, has
launched his own radio clearance/syn-
dication company, PROSTAR Enter-
tainment. Current programs on the ros-
ter include The Dr. Gabe Mirkin Show,
Working Mom On The Run Show, and
The Debbie Nigro Show.

— (703) 683-9800

* SW NETWORKS has booked the
following guests for the upcoming
week:

December 22: It's A Wonderful Life’s
child actress, Karolyn Grimes

December 23: Union Square’s Jef-
frey Anderson-Gunter

— (212) 833-7320

* WESTWOOD ONE has made the
following announcements regarding its
upcoming programming schedule:

December 19: Celebrity Connection
— film critic Jeffrey Lyons

December 19: Westwood One/CBS
Radio News year-end specials — The
Year In Sports, The Year In Entertain-
ment, and Story Of The Year. Sixty-sec-
ond feed available (30-second for Sto-
ry) 2:30pm ET, then repeated Dec. 22
at 11am, Dec. 23 at 4pm, and Dec. 29
at 2pm, ET; Mutual News’ Journey's
End— a half-hour look back at celeb-
rities we lost this year; Mutual Year In
Review: The Big Stories — a half hour
hosted by Dick Rosse; and People,
Sports, and Entertainment — a half
hour hosted by Bob Fuss.

Programs started earlier in the week
(with additional feeds) are: NBC Ra-
dio Year in Review — one hour host-
ed by Dirk Van; NBC Extra, Year In

CHRONICLE

WOLX-FM/Madison Wl eve-
ning host Dave Murphy, wife
Amy, daughter Riley Elizabeth,
December 12.

H

CONDOLENCES

WKIX-FM & WQDR-FM/Ra-
leigh OM Len Shackelford’s fa-
ther, WGAA-AM/Cedartown,
GA newsman and Georgia As-
sociation of Broadcasters
founder Ross Shackelford, 66,
December 9.

NEWSBREAKERS.

Business

Continued from Page 1

and President/COO of its wholly
owned operating subsidiary. Capstar
Broadcasting Partners. Capstar is
Chancellor’s kissing cousin, but Di-
netz made it clear he speaks only for
Capstar. Yet his observations are re-
markably applicable to the industry
as a whole. Here is, according to Di-
netz. a snapshot of the state of the
industry at year’s end:
“Consolidation has created enor-
mous opportunity, and I think the ra-
dio business is going to reap the ben-
efits of that consolidation,” he said.
“The effect is there are more people
who come from large and medium
markets, and they have really success-
ful management experience that has
been moved down in market size. Say
in New York, where there were 20
general managers — today, there may
be 14 or 15.The same is true for Den-
ver, Chicago, and Seattle. Where are
all of those successful managers go-
ing? For the most part, they are going
down in market size, and they bring
their expertise in marketing, sales, en-

Review — a 20-part series of one-
minute shows; Mutual News Year In
Review — a one-hour show combin-
ing The Big Stories with People,
Sports, and Entertainment programs;
Mutual News’ Year-End Reports — a
20-part series of one-minute stories.
For specific feed times and dates,
please contact the number beiow.

December 22-23: Westwood One/
CNNRadio will broadcast 24 year-end
news features in two parts (12 & 12).
Part A: 8:07am & 2:07 pm, ET; Part B;
10:07am and 4:.07pm, ET.

December 23: Celebrity Connection
— psychic Genie Easy

December 31: Adult Standards New
Year's Eve Big Band Special, begins
7pm ET.

— (212) 641-2052 or 2057

* NEELA MAR-
NELL has been
named Dir./Artist
Development &
Product Manage-
ment for Jeff Mc-
Clusky & Associ-
ates. Prior to join-
ing the company,
she was Manager/
College Marketing
of various grass-
roots campaigns.

Marnell

Products & Services

® Radiopersonalities CoreyDeitzand
Jay Hamilton have announced the
availability of a daily scripted comedy
feature called Chicken With An Atti-
tude, about a fictitious fast-food res-
taurant that has irreverent disregard for
its customers.

For more information, please contact
them via e-mail: coreydeitz@usa.net.

PROS ON

THE LOOSE

* Catherine Lane — Morn-
ings WLYT/Charlotte (704)
824-5485

gineering, and management into sta-
tions and markets where it has always
been hard to find qualified broadcast-
ers. There is just as much heavy lift-
ing needed in generating income in
Corpus Christi as in New York City.

“More than anything else this year,
from market No. 1 to market No. 100,
we are a better medium. We program
better, we sell better. and we invest
in our system better. Stations that
were not making money before are
making money now. Nobody is go-
ing to save their way to success. We
now have to sell the product better
and make it better. It’s going to be a
top-line success story.”

Here are the business highlights
from 1997:

_ January

Benchmark Communications, a
Baltimore-based 32-station opera-
tion, is gobbled up by Capstar Broad-
casting Partners for $173 million. Just
days before on the other coast, Cap-
star snatched the 11-station Commu-
nity Pacific chain for $35 million.

Interep Radio Sales absorbs CBS
Radio Representatives, the stand-
alone operation that represents all 79
(at the time) CBS Radio stations.

Westwood One stock heats up as
rumors about a partnership with CBS
circulate. They are true, and January’s
16 3/4 shares are worth about $32 per
share by December.

Viacom International is sold to
Chancellor Broadcasting and Ever-
green Media, who merge. It's a
$1.075 billion deal.

Seattle-based KidStar Interac-
tive suspends operations February 12
and lays off 50 employees.

. March

News Corp. acquires Heritage
Media for $1.354 billion, then spins
off Heritage’s 24 radio and six TV
properties to Sinclair Broadcasting
for $630 million.

Jacor Broadcasting pays $50 mil-
lion cash for EFM Media Manage-
ment, getting Rush Limbaugh and
Dr. Dean Edell.

.. April

Capstar buys Gulifstar Commu-
nications to form a 229-station su-
pergroup. Gulfstar’s value: between
$200-$250 million.

Citadel Communications ac-
quires all 25 Tele-Media Broadcast-
ing stations for $117 million.

Jacor spends $165 million for Pre-
miere Radio Networks and NSN
Network Services.

In trouble with its latest version of
NAB-backed, in-band, on-channel
(IBOC) DAB technology, USA Dig-
ital Radio reels in Bell Labs to help
develop new radio technology.

June

Paxson Communications sells its
169-station group to Clear Channel
Communications for $693 million
cash. The deal closes in December.

Children’s Broadcasting Corp.
is forced to alter its operations be-
cause of its ongoing court battle with
ABC’s Radio Disney. It sells its 13
AM stations to upstart Global
Broadcasting for $72.5 million. It
pledges to continue simulcasting its
innovative children’s programming
to affiliates, but by fall announces its
withdrawal from radio. Radio Disney

is left in radio’s playground all by it-
self to tap into an estimated $1.5-bil-
lion kids’ market.

July

Chancellor and Evergreen come
home with Katz Media for $373 mil-
lion. The 100-year-old Katz firm em-
ploys 1500 people and has been on
the market for about one year.

August

Hicks, Muse, Tate & Furst s first
with the checkbook, spending $2.1
billion for SFX Broadcasting’s 243
stations. Capstar will become radio’s
fattest cat.

Newly formed Chancellor Media
swaps with Bonneville Internation-
al, taking KBIG/Los Angeles and
KLDE/Houston and an option on
WNSR/New York; Bonneville gets
KZLA/L.A's format and signal,
WTOP-AM & WGMS-FM/Wash-
ington, and $60 million. The deal is
valued at $740 million.

BancAmerica Securities Inc. re-
ports that 1996 bank loan volume was
up 116%, an all-time high, to $5.6
billion from 1995’s $2.6 billion, and
on track to be even hotter in 1997.

“Major-Market Mel” Karmazin
surprises the NAB convention crowd
with news that CBS will pay $2.6 bil-
lion for American Radio Systems’
98 stations, many in middle markets.

Jacor continues picking up high-
priced talent, paying $71.5 million
for the syndicated “Dr. Laura
Schlessinger Show.”

R&R’s "97 annual salary survey
shows a 2% drop in GMs’ pay in
the Top 15 markets but still sets it
at an impressive $243,117. GSMs
in the same-size category improve
by 3% to $168,076, PDs hold at
$123,929, while promotion direc-
tors see a 1% increase to $49,735.
CHR jocks still do the best among
voices at $231,356 annually.

Chancellor jumps into the nation-
al network arena with the creation of
AMFM Radio Networks.

Jacor’s Randy Michaels calls 17-
station Nationwide Communica-
tions “a fabulous fit” and forks over
$623 million.

Arbitron gets the industry’s cold
shoulder on its proposal to replace
monthly Arbitrends with hard month-
ly measurements. The idea dies in
December.

Chancellor reports “consolidated”
net revenues for the third quarter in-
creased 84.1% from $78.8 million last
year to $145 million. ARS revenues
for the first nine months of *97 are
$260.5 million, more than double
1996’s $113.6 million. Jacor’s third
quarter is a record: $144.6 million, a
166% increase from $54.3 million.

The plug is pulled on Westing-
house’s name; it’s now CBS Inc.

December

Sinclair pays $255 million forMax
Media’s 17 radio/TV station package.

Douglas Broadcasting sells eight
of its 18 stations to Multi Cultural
Radio Broadcasting for $55 million.

On a buying spree, ARS’ Ameri-
can Tower Systems snags Gearon
Communications, then American
Tower Corp. By year’send, ATS has
deals to own/operate/manage more
than 1750 U.S. towers.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200
Starstation

Peter Stewart

CELINE DION My Heart Will Go On
ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Rock

METALLICA The Unforgiven Ii
CHR/Hot AC
BRYAN ADAMS Back To You

MEREQITH BROOKS What Would Happen
WILL SMITH Gettin’ Jiggy Wit it

Mainstream AC

MEREOITH BROOKS What Would Happen
LOREENA MCKENMNITT The Mummers’ Dance
JOHN MELLENCAMP Without Expression
Lite AC

KENNY LOGGINS Now That | Know Love
LEANN RIMES You Light Up My Life

NAC
PIECES OF A DREAM Knikki's Smile
YANN! Dance With A Stranger

uc

BUSTA RHYMES Dangerous
RAKIM Guess Who's Back

SAM SALTER It's On Tonight
WILL SMITH Gettin’ Jiggy Wit It

A e A s B S Sl
BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082
CHR
Casey Keating
BILLIE MYERS Kiss The Rain
Digital AC
Keating

DAVE K0Z December Makes Me Feel This Way
Hot AC

Keating

BILLIE MYERS Kiss The Rain

Digital Soft AC

Mike Bettell

VANESSA WILLIAMS Oh How The Years Go By
Digital AC Mix

Bettelii

VANESSA WILLIAMS Oh How The Years Go By
Delilah

Bettelll

DAVE K0Z December Makes Me Fee! This Way
Alternative

Teresa Cook

DEATH IN VEGAS Dirt

LOREENA MCKENNITT The Mummers' Dance
SCOTT WEILANO Lady, Your Roof Brings Me Down

pELCE R R SR R s B et S R

JONES RADIO NETWORK
Phii Barry » (303) 784-8700
Adult Hit Radio

JJ McKay

CELINE DION My Heart Will Go On
Seoft Hits

Rick Brady

PAULA COLE | Don't Want To Wait
S A

RADIO ONE NETWORKS
Tony Mauro « {970) 949-3339

Hot AC

LOREENA MCKENNITT The Mummers' Dance
WESTWOOD ONE RADIO NETWORKS
Charlie Cook (805) 294-9000
Soft AC

Andy Fuller
PAUL CARRACK Eyes Of Blue
Aduit Rock & Roll

Jeff Gonzer
LED ZEPPELIN Communication Breakdown
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“The Liying Room
Music Test helped us
become the number
one combo in the
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Call Tom Kelly 610.446.0318

- “KBFM dominates the
TRoom . Rio Grande Valley and
W is now the second
highest rated CHR in
America thanks to the
Living Room Music Test.”
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_MANAGEMENT

A Look Back At ‘The Hard Road Ahead’

Continued from Page 1

February

Liquor advertising would turn out
to be the most divisive issue on the
broadcasting front for the commis-
sion this year. Hundt and Commis-
sioner Susan Ness replied to Dingell
in February that they were in support
of an FCC inquiry, while Commis-
sioners Jim Quello and Rachelle
Chong agreed any investigation
would be within the FTC’s purview.

The terms of Quello and Chong
were set to expire later in the year;
only Senate action could extend their
tenures at the commission. Quello
had made clear his intentions to step
down after 23 years, but in February,
NAB President/CEO Eddie Fritts
issued a statement supporting an ex-
tension of Chong’s stay.

The International Bureau had sub-
mitted a proposal for an auction of
DARS spectrum in January, but the
Consumer Electronics Manufactur-
ers Assn. attempted to derail the pro-
ceeding by suggesting that “S-band”
(satellite) spectrum would not work
for digital broadcasting. Later that
month, Hundt and Ness clashed with
Quello and Chong over Hundt’s in-
sistence that the auction be opened

to proponents other than the four
companies (Digital Satellite Broad-
casting Corp., Primosphere L.P,
Satellite CD Radio Inc., and Amer-
ican Mobile Radio Corp.) that had
already applied for licenses, and that
the commission determine public-in-
terest obligations for DARS provid-
ers, with which Tauzin disagreed.

March

The commissioners scheduled a
DARS auction onApril | for the four
original proponents.

In October *96, Fritts had predict-
ed that free airtime for political can-
didates would be “the first issue out
of the box for 1997, and, sure
enough, in January, McCain and
Sens. Russ Feingold (D-WI) and
Fred Thompson (R-TN) introduced
campaign finance reform legislation
that included a free airtime compo-
nent. Then, in March, President Clin-
ton and Hundt came out in favor of
an FCC review of candidates’ access
to media.

The Ninth Circuit Court of Ap-
peals in San Francisco upheld a dis-
trict court’s ruling that the FCC’s ban
on casino advertising violates the
First Amendment.

April

Satellite CD Radio, with a bid of
$83.3 million, and AMRC, with
$89.9 million, won the satellite ra-
dio auction. The companies expect-
ed to have their multichannel, most-
ly subscription-based services avail-
able by end of the millennium.

More pressure from the White
House in April for an FCC inquiry
into liquor ads: Clinton asked the
commission to help determine
whether the ads should be restricted.
Fritts responded that FCC action
“would represent a solution to a prob-
lem that doesn’t exist,” pointing out
that most broadcasters weren’t airing
the ads. At the NAB show in Las Ve-
gas later that month, Hundt said he
agreed with Fritts, but market de-
mands could force more broadcast-
ers to get into the act. Senate Tele-
communications Subcommittee
Chairman Conrad Burns (R-MT)
said that the lack of interest on the
part of broadcasters eliminated the
need for hearings on the issue.

Senate Majority Leader Trent
Lott (R-MS) said he would not rec-
ommend an extension of Chong’s
tenure at the commission, and instead

Weekly Sales Tracking/
Accountability

1.

Sales
Meetings

Sales Management

The on-air sound. There’s
not much a station won'’t do to
improve it. Even if it takes (and
costs) someone else’s arm and
leg to do it.

But what are you doing
about giving the sales and
management team the tools
they need to get you the billing
increases you deserve?

Introducing Irwin Pollack’s In-Station
Sales Training. Now, you can give your
sales team the affordable, ongoing training

IRWIN
POLLACK

PROGRAM
CONSULTANT

= Seminar

5
6 Advertiser
1

AN

Coaching » Availability
4 “The IDEABank” (Access to 8 Guaranteed
» 1,000 proposals and packages) » Results

LAST YEAR STATIONS
SPENT MILLIONS OF DOLLARS
PERFECTING THEIR SOUND.

NOT NEARLY ENOUGH WAS
INVESTED ON HOW TO SELL IT.

billing.

Irwin Pollack is radio’s only
hands-on, action-orienfed,
on-the-street sales and
management trainer.

POLLACK TANT
On-The-Street Sales Ijm“
» Calls with Salespeople

7-Day/24-Hour

they need to improve their+

The list above shows just
how much focus we think your
station needs for its sales and
sales management team.

Certainly, our current roster
of stations and broadcast
groups are already very familiar
with our 8-point formula.

As you perfect your on-air sound,
develop a sound format for sales success—
guaranteed results from Irwin Pollack.

IRWIN PROGRAM

il
il

LIADIO SALE
- INTELLIGENCE —

Radio Plaza ¢ 410 Amherst Street ¢ Suite 360  Nashua, NH 03063 ¢ Email: irwin@irwinpollack.com « Phone: (603) 598-9300

recommended Harold Furchtgott-
Roth and Michael Powell to the
White House as nominees.

May

Hundt said he would step down as
soon as a replacement could be
found. Although his reign had been
marked by volatile clashes with
broadcasters and his fellow commis-
sioners, he said he was leaving to
spend more time with his children.

McCain introduced his “Omnibus
Spectrum Bill” — which called for
auctioning broadcast spectrum,
raised federal revenue, and resolved
the logjam created by the compara-
tive hearings freeze — and “The
Newspaper Ownership Act,” which
would enable broadcasters to own
newspapers and stations in the same
markets.

Minority broadcaster groups, in-
cluding the National Assn. of Black-
Owned Broadcasters, reacted with
concern upon the release of an FCC
report that month that showed minor-
ities and women were experiencing
obstacles in participating in the tele-
communications industry. Rev. Jesse
Jackson and his Rainbow-PUSH
Coalition then got into the act, insist-
ing that Viacom’s sale of four Wash-
ington, DC stations to Evergreen
Media was in violation of a 1993
pledge to sell at least two of the sta-
tions to minority buyers. In July, the
organizations reached a compromise
when Viacom agreed to donate $2
million to promote minority partici-
pation in broadcasting.

The FCC issued a notice of pro-
posed rulemaking that would allow
broadcasters to locate their main stu-
dios outside their principal commu-
nity contours and allow them to
maintain their public inspection files
at their main studios.

June

The official licensing of the DARS
proponents hit a snag when the NAB
said more technical information was
needed from the companies on their
plan to close gaps in coverage with
terrestrial “repeaters,” or translators.
The commission has yet to determine
rules on that issue.

Just in case the McCain-Feingold
bill didn’t make it, Sen. Dick Durbin
(D-IL) and Rep. Louise Slaughter
(D-NY) introduced legislation that
month that would give free “stump
time for political candidates.” At
year’s end, Slaughter’s bill was still
being considered by the House Com-
merce Telecommunications Sub-

committee.
July

It was last call for a liquor inquiry
— at least for the time being — as
the commission deadlocked 2-2 in a
vote on the issue. Chong and Quello
once again said it was not within the
FCC'’s jurisdiction, while Hundt ad-

In June, the official licensing of the DARS
proponents hit a snag when the NAB said
more technical information was needed from
the companies on their plan to close gaps in
coverage with terrestrial “repeaters,” or
translators. The commission has yet to
determine rules on that issue.

monished them that the NOI would
be “a simple fact-finding mission.”

The Senate debate over who
would replace the departing chair-
man commenced with Sen. Ernest
Hollings (D-SC) insisting his former
Chief of Staff Ralph Everett be giv-
en the job. The Congressional Black
Caucus supported Hollings’ move.

At its annual meeting, the NAB
Board threw its support behind
McCain’s cross-ownership bill, say-
ing the FCC should overturn the rules
prohibiting common ownership of
newspapers and broadcast entities
within given markets entirely.

Yet another free airtime bill hit the
House floor. Legislation introduced
by Rep. John Tierney (D-MA)
would give politicians a forum dur-
ing drivetime.

August

McCain’s spectrum auction bill
was incorporated into the Balanced
Budget Act of 1997, making it pos-
sible for broadcast licenses to be auc-
tioned to the highest bidder for the
first time in history. There remained
the question, however, of what to do
with licenses for which a number of
stations had already spent thousands
of dollars in startup fees. That issue
would eventually fall into the lap of the
incoming commission. The senator’s
newspaper ownership bill was also in-
cluded in the budget act, allowing com-
mon ownership of newspapers and
broadcast stations in markets with pop-
ulations greater than 400,000.The FCC
is currently considering a cross-own-
ership proceeding.

Powell and Furchtgott-Roth were
nominated by the White House that
month to fill the two vacant Repub-
lican seats at the FCC, while Bill
Kennard received the chairman nod.
Unknown New Mexico State Corpo-
ration Commissioner  Gloria
Tristani was mentioned as a possi-
bility to fill the second open Demo-
cratic slot.

Two years after Infinity paid a
record $1.7 million to the U.S. Trea-
sury for numerous indecency viola-
tions by “The Howard Stern Show,”
WXRK-FM/New York was fined
$6000 for allegedly indecent broad-
casts of the show — despite the fact
that the initial complaints were filed
against Richmond and New Orleans
affiliates of the show. CBS would
contest the fine in September.

September

Hollings dropped his request that
Everett be nominated, clearing the
way for Kennard as chairman. Later
that month, Tristani dropped out of
the New Mexico gubematorial race
and was officially nominated by the
Clinton Administration.

At the NAB Radio Show in New
Orleans, McCain seemed alternate-

Continued on Page 28



Who can help you utthze your
top talent across all your locations!

oy AW
- i bt

e e A I i)
BB ota BI0 OIEIN

TR

‘1'71 Bpatapaseaeaatssiiiliis

el g
Wsre08en e & -
AEIe it & smanve i
- L ok s . . . Y , B iR egIaIS 4 ¢
. el ’ . o SRR B R F $y s
e m i % P R T T
B 20 LA X T . ; % " x R TR O
pxke ? L itadi o o8 2T 2 2F 7 W
. RIS 2T 1
o i e srEEE R
i mipin- SrBIAD
& proa mimenron 1 <heiee veaw
ER LR TE

*an
LI L RS T |

*h e 1]
ot scmoty Y jrnse

Senvos & 3 5
o g o 3 ~ b Lr
)=t o waurd Py

=42 y . ¢
pegeupa AL S o : : mess mard pur s W AT me bW aw o)

Sales: (800) 658-4403
Support: (308) 284-8450

Prophet Systéms, Inc Sales & Support Fax: (308) 284-4181

AudioWizard™ for Windows E-mail: sales@prophetsys.com




Maria Abuiysa
Anthony Acampora
Renu Ahluwalia
Carol Archer
Michael Atkinson
Jeff Axelrod

Jill Bauhs

Page Beaver
Lauren Belcher
Renee Bell

Paul Colbert

Dan Cole

Mark Cope

Derek Cornett
Frank Correia
Sky Daniels

Lise Deary

Sarjoo Devari
Mary Lou Downing
John Ernenputsch
Erica Farber
Marilyn Frandsen
Deborah Gardner
Dawn Garrett
Jeff Gelb

Julie Gidlow
Calvin Gilbert
Melisa Gotto
Deanna Groaver
Jay Gross

Missy Haffley
Jim Hanson

Carl D. Harmon
Hurricane Heeran
Lon Helton
Veronica Ho
Nancy Hoff
Daniel Holcombe
Carol Holt

Saeid Irvani
Adam Jacobson
Nalini Khan
Lanetta Kimmons
Mike Kinosian
Marko Kiric
Marv Kubota

Ted Kozlowski

Fro

Tim Kummerow
Richard Lange
Jacqueline Lennon
Jay Levy

Magda Lizardo
Walt Love
Howard Luckman
Cyndee Maxwell
Kevin McCabe
Richard Michalowski
Frank Miniaci
Lucie Morris
Henry Mowry
Tony Munoz
Karen Mumaw
Butch Narido
Juanita Newton
Tony Novia

Barry O'Brien
Tanya O'Quinn
Michael Onufer
Kevin Patterson
Robert Pau
Richard Perry
Cecil Phillips
Margo Ravel
Kristy Reeves
Patrick Renteria
David Riley

Ron Rodrigues
Kelley Schieffelin
Jennifer Scruggs
Ashley Selby
Marjon Shabanpour
Mark Solovicos
Matt Spangler
Rob Sparago

Jeff Steiman

Kent Thomas
Gary van der Steur
Tim Walters
Shannon Weiner
Patrice Wittrig
Kevin Williams
Steve Wonsiewicz
Jeffrey Yorke
Roger Zumwalt
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New Year Predictions For Radio

, I And throughout the land,

Duopoly covered I;hc ra::ho band.
The stations had all been asscmtg]ed with care,
In the hope that more revenue soon would be there,
And ¥'d settled down in a manner mmt m@;m
To pen yet another R&R sales columg.,.\
When suddenly there arose sucha ‘W‘
I rose from my desk 10 see what Wa& the maiﬂ:r
I heard what could be best descﬁtﬁad,aga l:m'ﬁp
Then out from my ﬁreplace Santd. ﬁ' j‘ump

He laid out some gifts, as he’s been known to do.

He asked, “Can I leave something else here for you?”

“Well, yes,” I replied, in my tone most polite,

“I wonder if you could provide some insight
Into the future of radio, all from your view,

For it’s getting quite late, and my column is due.
Santa did pause, then he said with a wink,

“I have some ideas that will help you to think.”

“The main response to the point of your question?
’08’s theme will be one of digestion!

“Digestion?” I asked with a quick double take,
“Have multiple stations caused stomachs to ache?”
Claus shook his head, and, in manner serene,

He said to me, “Gerry, here’s what I mean.
Owners have bought all their stations, you see.
Now they must profit from duopoly!

I think that most owners are getting the sense

That the task they now face looks to be quite immense.

Stations are purchased, and groups they are merged
With public money, so profits are urged.
Investors want to know what they will earn.
Shorten the time frame and boost the return!
This will be one of our recurrent themes:

We must develop new revenue streams!”
“Santa,” I asked, “What must salespeople do

To keep our stock high and find new revenue?”
Santa replied, “To start fast from the blocks,
Our thinking has got to be out of the box.

Most of our future time needs to be spent

In getting our share past seven percent.
Salespeople need a new, fresh point of view.
With multiple stations, old sales tricks won’t do.
What we will need is a new way of selling.
What is the best way? There’s no way of telling.
Some will add stations all into a package,
Thinking together they’ll have an advantage.
Others will separate one from another.

Don’t want one station? Well, just buy the other.
Some station sales staffs will be so combined,
That stations and formats will be intertwined.
Others still feature a separate lineup,

Thinking they’ll bill more by splitting them up.
Is there a right way? There’s no one position.

was the niéht before Christmas,

By Gerry Boehme
It all will be based on your market’s condition.”

“Owners and GMs must get up to par

In learmng {0 manage their staffs from afar.

~ As for the salespeople? They’ll need a coach
~-To help them adapt and adjust their approach.

Those who may think it is easy, take heed,
All of us have to react to the need.

We must be ready to stop on a dime

And start to develop a new paradigm.

Radio sellers have not been discreet

In negative selling the guy ’cross the street.
Radio stations can sell at a premium,

If we can focus on selling our medium.
Multiple stations, all under one roof,

Help change our focus, and here is the proof:
Sell just one station, you sell just your target,
But multiple stations deliver the market.
That’s one advantage that newspaper had.
Now we can do it, and that isn’t bad!

We’ll have to be like an encyclopedia,

Being an expert in all of the media.

If we can master the consultant sell,

I will predict that we’ll do really well.”

“Here’s something else that ' willing to bet:

Dick Orkin, Christine Coyle, and Jim Taszarek

Advertising, Sales Gurus
To Present RAB Workshop

adio Ranch radio advertising experts Dick Orkin and

Christine Coyle will team with TazMedia Inc’s Jim
Taszarek in presenting a forum workshop, “How to Capture
and Keep Clients Whc'll Want to Take You to Lunch,” at the
1998 RAB convention in Dallas on February 6.

The Friday morning workshop will offer ways to increase
ad revenues through “walk-away solutions” that use such
tools as knowledge and information technology. For further
information on this seminar, please call (213) 462-4966.

To make our true value much easier to see.

Our pitches to sponsors will be more substantive,
As most of them now will include qualitative.
But, watch out! This mﬁa Q&:ﬂiid hurt us, you see,
Radio could just ke mmmmﬁdny

‘Something 1 see with a feeling of dread,

ey
%m once again raise up its head.

Radio wins when w.e'fmer_ge with the Net! > W ¢ @.icml for us to define

Look at the Internet; it's rudimentary. .., ° E%WWM accept and then hold fast the line.

Net sites and radio are complementary. i %1& mibers can certainly help to define,

Put them together, there is no drawback. %“‘fz%@u&« % shouldn’l determine our whole bottom line.”

Each gives the other the things that they lack. "+ **

Radio sites will be making a splash, eas
With ads and transactions providing the cash’

“Wow,” I was thinking, “This all works for me.
Tell me more, Santa. What else do you see™”

“Even more formats,” said Santa aloud.

“That’s something of which all should be quite proud.
Program directors are passing the test,

Guessing what formats will work out the best.
Based on the evidence we’ve seen so far,

Most of our PDs should get a gold star.

Listeners are happy. You bet they are.

Look at the strong trends in our PUR.

Some people felt that the owners would aim

For their co-owned stations to all sound the same.
Listening to radio in post-duop years,

Those who were worried had nothing to fear.
Rather than sound alike, what we have found

Is new, vibrant formats appear all around.

Selling together has helped us to find
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