NEWSSTAND PRICE $6.50

Pop Time For ‘Anytime’

Having already hit No. 1 at Urban, Urban AC, and CHR/
Rhythmic, Brian McKnight's
“Anytime” (Motown) is
making moves up R&R’s
CHR/Pop chart, fanding this
week at No, 21. With its
highest-testing numbers to
date, the song vaults to No.
3in overall-rank with a

| score of 3.94 on R&R's

d Callout America (see Page
36 for the trend),

®

THE INDUSTRY’S NEWSPAPER

APRIL 17, 1998
A Bump For Beantown

Arbitron’s decision to expand the boundaries of the
Boston metro catapults the market’s ranking several
notches within the

top 10. But the 7 " ===
decision did not \:\’\»\{ :

come without \

controversy —a \

radio exec in nearby
Manchester, NH
says his market will [
suffer as a result.
Details, next page. [\

“There Goes My Baby”
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THE FIRST SINGLE FROM

THE ALBUM

PRODUCED BY ANDREW SLATER

MOVIE OPENS IN OVER 3,000 THEATERS MAY 20TH.
ALBUM IN-STORES MAY 19TH.

&
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R&R CONVENTION UPDATE

As we reported
previously, rooms
at the Century
Plaza Hotel are
sold out, and
space at the
nearby Beverly
Hilton hotel is
going fast. Also,
make sure to book your airline

reservations now, while fares are still low.

Among the additions to the convention
agenda:

e Jacor CEO Randy Michaels will appear

on the Group Heads panel, set for
Saturday, June 13.

e The Gallup Organization is presenting

the results of its exhaustive research on

the characteristics common to
successful employees and managers.

e In a special breakfast session, personal

finance experts Ken and Daria Dolan
are offering aid and advice to radio
professionals.

e The radio and advertising world’s best
minds get together to market a
hypothetical new radio station.

Register for R&R Convention '98
now, while early-bird rates are still in

effect. See Page 20 or register online at

www.rronline.com.

« David Lapovsky appointed Exec. VP/
Worldwide Research, Bob Patchen
becomes VP/Research Standards &
Practices as Arbitron extends its
overseas reach

Lee Logan appointed Exec. Dir/
Country Programming at MJI

KMCG/SD PD Judy McNutt takes
on KXGL PD duties

« Joe Hecht appointed VP/Crossover
Promo at Elektra

Page 3

CHR/POP
« NATALIE IMBRUGLIA Torn (RCA)

CHR/RHYTHMIC
= BRIAN MCKNIGHT Anytime (Motown)

URBAN
= JANET | Get Lonely (Virgin)

URBAN AC
= ARETHA FRANKLIN A Rose Is Still A Rose (Arista)

COUNTRY
= SHANIA TWAIN You're Still The One (Mercury)

NAC/SMOOTH JAZZ

« BONEY JAMES After The Rain (Warner Bros.)
HOT AC

* NATALIE IMBRUGLIA Torn (RCA}

AC
« ERIC CLAPTON My Father's Eyes (Duck/Repnise)

ACTIVE ROCK
= DAYS DF THE NEW Shelf In The Room (Outpost/Getfen)

ROCK
« KENNY WAYNE SHEPHERD Blue On Black (Revolution)

ALTERNATIVE
 FASTBALL The Way (Hollywood)

ADULY ALTERNATIVE
» BONNIE RAITT One Belief Away (Capitol)

NEWSSTAND PRICE $6.50

y_|

THEINDUSTRY'S NEV/SPAPER

BY RoN RODRIGUES
R&R EDITOR-IN-CHIEF

In a development that
caught the radio world flat-
footed. Scott Gins-
burg — one of the
founding partners of
Chancellor Media
Corporation — sud-
denly exited Tuesday
afternoon (4/14)
as head of radio’s
largest pure-play
company.

News of the resig-
nation, which began
to leak out of Chan-
cellor’s Irving, TX
headquarters shortly after the
stock market closed Tuesday,
was met with disbelief even
among company insiders. But
the rumors were quickly con-
firmed via a corporate press
release declaring Ginsburg’s
“immediate” departure.

An inside source noted,
“Ginsburg’s resignation is re-
lated to differences with re-
spect to his role in the com-
pany going forward.” When

Eimellor Shocker!
Ginsburg’s Gone

Ginsburg

asked to clarify that state-
ment, the insider would only
say. “He had problems with
what his role in the company
was going to be.”

Thomas Hicks,_
Chairman of Hicks,
Muse, Tate & Furst
Inc. — Chancellor’s
largest shareholder
— will assume Gins-
burg’s title of Presi-
dent/CEO until a per-
manent replacement
can be found. pre-
sumably within 90
days. Ginsburg will
remain on Chancel-
lor’s board.

“I am appreciative of Scott
for his outstanding service to
Chancellor Media and to its
shareholders,” Hicks said in
a prepared statement. “Since
founding Evergreen Media in
1988, he has assembled an
outstanding group of radio
assets and operating-execu-

tives. Recently. he has played

GINSBURG/See Page 23 |

]
—

DiDia’s Da Man At
‘New’ Hollywood,
Named Sr. VP/GM

Mark DiDia — who has been
GM of American Recordings
since 1991 —
has been
appointed Sr.
VP/GM of |
Hollywood
Records.
DiDia, who’ll
be based at the |
company s
Burbank, CA
headquarters.
will oversee
the day-to-day
operations of the label, including
sales. marketing, and promotion.

Commenting on the appoint-
ment, Buena Vista Music Group
chairman Bob Gavallo, whom
DiDia reports to, said, “Mark’s

DIDIA/See Page 23

DiDia
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DC Court Rejects FGG EEO Regs

By JEFFREY Y ORKE
R&R WASHINGTON BUREAU CHIEF
he U.S. Court of Appeals for
the District of Columbia on
Tuesday (4/14) struck down FCC
requirements that force broad-
casters to hire minorities and, ef-
fectively, women. The court
found that the FCC failed to

‘prove that the rules served the
‘public interest and determined

that the FCC’s EEO rules are un-
constitutional. Although the
three-judge panel made no refer-
ence to women in their decision,
industry observers believe Tues-
day’s decision will also be ap-

plied to that category.

The decision is the most recent
twist in a 10-year-old battle
involving Lutheran Church-
Missouri Synod and its two St.
Louis stations, noncommercial
Religious and commercial Clas-
sical combo KFUO-AM & FM/
Clayton, MO. It eliminates a
$25,000 fine imposed against the
church-owned stations and cuts
out the EEO reporting conditions
imposed against the stations by
the commission.

The NAACP filed a petition to
deny license renewal to the

EEO/See Page 10

Arbitron Redefines Boston Metro
M Plan passes despite fervent Saga protest

BY Apam Jacosson
R&R STAFF WRITER
Arbitron will
go ahead with
plans to incorpo-
rate a split portion
of Hillsborough
County, NH to the
Boston metro for
the Fall 1998 sur- |
vey, despite heavy
opposition over the
plan from Saga

4

© 1998 The Arbttron Company

Communications’
three Manchester, |
NH properties. g Fall "97 Boston Worcester Manchester
‘,l;.hpe Its of 2 Radio Metro fladio Metro Radio Metro
€ TESUIS O g 15a hy which qualifies for i

our evaluation are
now final and offi- B

cial,” Arbitron GM Pierre Bou-
vard said. “The new procedure
and criteria were devised from
the recommendations of a task
force of radio station, advertising
agency, and advertiser
customers.” The stan-
dards were endorsed
by the Arbitron Radio Advisory
Council, the GOALS Committee
of the RAB, the NAB Commit-
tee on Local Radio Audience
Measurement, attendees of Ar-

BY MATT SPANGI ER
R&K WASHINGTON BUREAU

Until two
years ago,
Sinclair§
Broadcast §i
Group was a
TV-only
company.
But with one
master-
stroke — the
$1.2-billion
purchase of
34 radio sta-
tions from River City Broad-
casting — Sinclair became a
radio player overnight.

But is the company focused
on radio. and do its executives

Smith

Renegade Broadcaster:
Sinclair Does It Its Way

= Goal: to own radio, TV in same markets

and management command
enough respect in the industry
to maintain
its foothold?
R&R spoke
with  Sin-
clair’s color-
ful Presi-
dent/CEO,
David
Smith —
and a num-
ber of indus-
try insiders
— to get a
broad view of the company’s
financial and managerial strat-
egy. Though many spoke off
the record, they were all quite

SINCLAIR/See Page 23

Baker

 ARBITRON WORLDWIDE S

 NEW EXECS — SEE PAGE3

-l in Fall '98 Boston Radio Metro

bitron’s quarterly research fo-
rums, and other industry groups.
On April 6, WFEA-AM,
WQLL-FM & WZID-FM VP/
GM Raymond Garon — in an
g open letter to Bouvard

— voiced his stations’
“strong opposition” to
Arbitron’s decision to add the
Hillsborough “remainder” to the
Boston survey. Although the area

BOSTON/See Page 8

Bushy To Direct
DreamWorks/Urban

DreamWorks Records has
tapped Motown Records
veteran Jheryl Busby as its first
Head/Urban Music. He will be
based in Los |
Angeles.

Dream-
Works senior
executive Mo
Ostin  said.
“Jheryl has
done this be-
fore — starting
an urban mu-
sic division
nearly from
scratch — and
he has succeeded spectacularly in
every instance. He’s here because
of his experience and because of
the respect he enjoys throughout
the music industry. The best and
brightest urban artists will be at-

BUSBY/See Page 23

Busby

Radia’s largest opportunities section: Pages 102-103

www americanradiohistorv com
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Have you found
your personal

theme song yet!

From TV's hottest new show
comes the long-awaited soundtrack,

Allsj"g?“""‘Mceal

“"\Jonda Shepard
"SEARCHIN' MY SOUL."

Produced by Vonda Shepard

#1 GREATEST GAINER AT MAINSTREAM TOP 40 (+526 spins)

AFTER ONLY ONE WEEK:
R&R CHR/Pop Debut ) +807
R&R Hot AC Debut ) +299
R&R AC Debut €D +143
Debut 39* MAINSTREAM TOP 40 MONITOR
Debut 32* TOP 40 ADULT MONITOR

TOP 40 ADULT MOST ADDED-SECOND WEEK IN A ROW
ON OVER 175 STATIONS-IN 2 WEEKS
OVER 50 ADDS THIS WEEK INCLUDING:

KIS WNCI WXKS KDwB WFLZ
KBBT KSLZ WPLJ WBIX AND MORE!

—

08V
{s. ," SONY MUSIC 'm
s +vee SOUNDTRAX [L2L]

pie racord

www.550music.com www.epiccenter.com www.sony.com

69365 “550 Music™ and design.“SONY;" “Epic” and £= Reg. US. Pat. & Tm. Off. Marca Registrada./® 1998 Sony Music Entertainment inc./
Series Artwork, Photos and TM © 1998 Twentieth Century Fox Film Corporation. Alf Rights Reserved *
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Widmer VP/GM Of

Long Island Duo

i Takes reins at
Nostalgic AC combo

Atlantic Star/Northeast Re-
gion Director/Sales Dave Wid-
mer has been named VP/GM of
Barnstable Broadcasting’s
WHLI-AM & WKIJY-FM/
Long Island. He succeeds Jane
Bartsch, who transfers from the
duo to manage sister Oldies-
Country pair WBZO-FM &
WMIC-FM.

Widmer told R&R, “Barnsta-
ble is a company with a lot of
vision, and I’m not coming in
to fix drastically broken prop-

erties. There’s an absolutely tre- |

mendous staff'in place here, and
we hope to build on the success
that Jane has already created.
“For the last 15 years, I’ve cut
my teeth in the suburban north-
ern markets of the New York
ADI. I'm excited about subur-

ban radio’s potential opportuni- |

ties. Suburban radio is all about
localism, and WHLI & WKIJY
really position themselves well
for the Nassau-Suffolk market.”

Widmer began his radio ca-
reer as an AE at WEBE/
Bridgeport, CT and graduated
to various other sales capaci-
ties in his 10-year tenure there,
reaching NSM before leaving
for Atlantic Star.

—— e e s

A birthday memorial for “The Real” Don Steele was held in Hollywood,
recently, and dozens of former co-workers and fans showed up to pay hom-
age to the late air legend. The event also served as a fund-raiser for The
Real Don Steele Memorial Trust Fund for Hollywood High School. Gather-
ing around Steele’s portrait are (front, I-r) consuitant Jimi Foxx and former
KJR/Seattle personality Tom Murphy; (back, I-r) popular L.A. air personal-
ity Paul Freeman, Shuane Steele, air personality/TV writer Ken Levine, and
KROQ/L.A.’s “Doc on the Rock,” Doc Biritton.

Arbitron Expands Overseas Presence
M Lapovsky, Patchen named VPs of new division

Arbitron Exec. VP/Operations & Research David Lapovsky has been
named Exec. VP of the company’s new Worldwide Research division. In

his new role, Lapovsky will be responsible for the development of new |
“research services for the U.S. and overseas marketplaces, as well as over-

seeing the improvement of existing domestic research offerings — partic-
ularly Arbitron’s flagship radio station services. At the same time, Direc-
tor/Research Bob Patchen has been upped to Group VP, overseeing Re-
search Standards and Practices, one of three operating groups falling un-
der the Worldwide Research umbrella.

“Our reorganization and the creation of these two new roles are critical to
our goal of becoming a global leader in information services,” Arbitron
President Steve Morris said. “Our senior management team will help guide

Arbitron’s growth agenda while, at the same time, continuing to develop

ARBITRON/See Page 23

Logan To Run
| MJI/Nashville

LOOKING BACK

| it’s A Brand-New Ballgame!

South Central Communications
Director/Group Programming Lee
Logan has been named Exec. Di-
rector/Country Programming for
New York-based syndicator MJI
Broadcasting. He started Monday
4/13).

I n September of 1983, R&R inter-
viewed legendary baseball an-
nouncer Vin Scully, who joined the
Dodgers well before their move from
Brooklyn to Los Angeles. Since mov-
ing West, Scully’s voice has been
alred on four L.A. stations, first on
KMPC, then KFI, KABC, and, begin-
ning this year, on Jacor's KXTA-AM/
Los Angeles.

Sticking With Radio For 25 Years
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HOW TO BREACH UUS RaADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067
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Logan will be responsible for over- |

seeing all aspects of MJI's Country
radio programming activities, in-
cluding identifying and managing
new programming opportunities.

Logan’s extensive, multiformat
programming experience includes
stints at Country outlets WUSN/
Chicago, KFMK/Houston, KLAC/
LosAngeles, KSAN/San Francisco,
and WPKX/Washington. He joined
SCC two years ago.

MII’s Country programming in-
cludes Country Today Fax, Celeb-
rity Country Quiz, and Ask The
Stars, and it holds the radio broad-
cast rights to the Country Music
Association awards show.

T
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McNutt Adds PD Duties At KXGL/SD

KMCG/San Diego PD
Judy McNutt has picked
up additional duties as PD |
for Nationwide Oldies sis-
ter station KXGL.

McNutt, who arrived at |
AC KMCG in March, fills
the vacancy created when |
KXGL PD Larry Bruce re-
signed to concentrate on his |
consulting business. Mc-
Nutt will now be working
with KMCG GM Dennis
Gwiazdon and KXGL GM Paul
Palmer.

Regarding her new duties,
McNutt told R&R, “I'm
really fortunate and pleased
to be working with the best
two stations in San Diego.”

A 20-year radio veteran,
McNutt oversaw program-
ming at WRLG & WRLT/
Nashville before arriving at
KMCG. She previously
served as PD at KBCO/
Denver and KRXQ/Sacra-
mento. Her resume also in-
cludes stints at KMET/L.os Ange-
les and KGB/San Diego.

McNutt

Hecht To Head Elektra Crgssover

Elektra Entertainment
Group has tapped Joe
Hecht as its new VP/Cross-
over Promotion. Based in
New York. he reports to
Sr. VP/Promotion Greg
Thompson.

Commenting on the ap-
pointment, Thompson said,
“Joe has a terrific wealth of
experience that will com- g
plement eur phenomenal -
roster of crossover artists.
We are pleased to weicome him to

the Elektra family.”

Hecht noted, “I'd like to
thank [EEG Chairman/
CEO] Sylvia Rhone and
Greg Thompson for making
this happen.”

Hecht most recently was
VP/Crossover Promotion at
Arista Records. Prior to
that, he was named VP/Pro-
Bl motion for Relativity
Records in ’95. He began
his music industry career
with RCA Records in ’87.

Hecht

www.rronline.com

- ]
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AFTRA Charges Metro With Squelching Unionization

L] Charges of no health coverage or life insurance and low pay staunchly denied by Metro

By MATT SrANGLER
R&R WASHINGTON BUREAU

Metro Networks has been accused of trying to squelch one
market’s attempts to form a union for air talent, as the company
continues to consume news departments and employees across

the country.

The National Lahor Relations
Board said April 8 that it had sustained
charges brought forth two months ago
by the Philadelphia chapter of the
American Federation of Television and
Radio Artists (AFTRA). The charg-
es allege that Metro Philly news re-
porter Randy Brock and weekend re-

porter Mary Colleen were fired by
GM Mike Shields in January tor at-
lempling to unionize locai Metro
employees.

At press time. the NLRB had not
formally filed charges against Metro/
Philadelphia. Frank Hoeber, assistant
regional director for the NLRB Phila-

delphia office, 1old R&R the board
must first give Metro an opportunity
to settle. If the company does not, then
the case will be referred to a federal
administrative law judge for hearing.

Downsizing To Blame

Shields denies the allegations. He
told R&R he did not know Brock and
Colleen were circulating notices
among Metro Philly’s employees ad-

AFTRA/See Page 8

OmniAmerica Buys Arch Communications Tower Arm

BY PATRICE WITTRIG
R&R WASHINGTON BUREAU

OmniAmerica Inc. agreed Monday to acquire the tower and
site management portion of Arch Communications Group for $38
million. Arch, the nation’s third-largest tower management com-
pany, owns 150 towers at 134 sites in 22 states.

As part of the agreement, Omni-
America, which is financially
backed by Texas investment group
Hicks. Muse, Tate & Furst. will lease
space back toArch for its paging net-
work (which is not included in the
deal) as well as 160 other tower oc-
cupants, including some radio com-
panies. The deal is expected to close
by June 30.

This latest purchase is character-
istic of Hicks, Muse’s overall game
plan to develop and expand each of
its ventures to the fullest. Since its
formation last year. OmniAmerica
has purchased companies to cover
every aspect of the tower business,
such as construction (materials and
building) and management, and top-
ping it off with built-in clients. in-

cluding Capstar Broadcasting Part-
ners, Chancellor Media. and LIN
Television.

In February, OmniAmerica agreed
to a $230 million merger with Spe-
cialty Teleconstructors, a tower de-
sign and construction provider. In a
release about the transaction, Carl
Hirsch, President/CEO of Omni-
America said, “Upon the completion
of our pending merger with Special-
ty Teleconstructors, we will not only
have a large and rapidly grow-

OMNI/See Page 8

Who hears the hits...
and how often?

Combine the power of RCS Selector
with your ARBITRON ratings with

SelectorREACH...

Now in the mail to all Selector PD's!

"If a song plays on the
radio and nobedy hears it

...did it really play?"'
Gugliemo Marconi, 1901
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BUSINESS
BRIEFS

Bloomberg

Chancellor Media To Buy Petry Media Corp.

hancellor Media will pay $150 million, including assumed

liabilities, to acquire Petry Media Corp., a TV ad seller.
Chancellor will eventually combine the New York-based Petry with
Katz Media Group, which was purchased by Chancellor last year.
The transaction is expected to close in the second half of 1998.

Saga Invades Iceland

S aga Communications said Tuesday that it would acquire 50%
of Reykjavik-based Finn Midill Ltd. The Icelandic broadcasting
company owns five FMs serving the capital and will put a sixth on
the air next month. There are currently nine private FMs in
Reykjavik. The financial terms of the transaction were not
immediately available. The deal marks Saga’s first foray into the
international market. Saga President/CEQ Ed Christian told R&R
the company is looking for an American broadcaster to replace the
current management of the Icelandic properties.

FCC To Issue Main Studio Rules Soon

he FCC is expected to rule on the accessibility of stations’

public files “soon,” according to Media Access Project (MAP)
Exec. Director Gigi Sohn. The proposed rules would ease the filing
requirements for broadcasters and would loosen restrictions on
where publicfiles can be maintained. Sohn, who told R&R last week
that MAP wants to ensure public files are “accessible,” said the
commission is likely to allow broadcasters to locate their main
studios anywhere within a cluster of stations and will also likely
shorten the retention periods for certain documents required in the
files. Mass Media Bureau attorney Vicky McCauley told R&R that
no date has been setfor final commission action on the proceeding.

DOJ Will Not Oppose Sinclair LMA in Columbus, OH

S inclair Broadcast Group will exercise its option to acquire the
non-license assets of WSYX-TV, an ABC affiliate, from River
City Broadcasting LP for $228 and begin programming the station
under an LMA today (4/17). The move comes following an
announcement on Monday from the DOJ, which will not challenge the
purchase. Sinclair also owns WTTE-TV, a Fox affiliate in the Ohio
capital. It also owns 52 radio stations and 35 radio stations
nationwide.

NAB Favors File Streamlining

he NAB says it supports a proposal by the FCC that would reduce
the requirements for filing ownership reports for broadcast
stations. “As it is now, most stations either file certifications that
nothing has changed or reportinconsequential changes in ownership
but have to pay a fee each time,” NAB attorney Jack Goodman told
R&R. “The FCC doesn't do anything with these reports,” he continued.

WXTU Fined For EEOQ Violations

he FCC fined WXTU-FM/Philadelphia $12,000 April 1 for allegedly

deficient minority recruitment. In doing so, the commission denied
the Country station’s request to lower the fine to $1000. Station owner
Beasley Broadcast Group would not comment on the fine.

Radio Stocks Trading At Record Highs

R adio stocks are rising at a record rate. Of note is CBS, which
reached 36.185 on April 3and s currently at 35.685,; it'simproved
from a low of 25.375 on October 27. Jefferson-Pilot, which hit its low
point of 73.750 on Dec. 12, surged to 91.435 on April 3 and is trading
just below that vatue. ARS, which hit 67.500 on April 3, is currently at
66.305. Also of significance: Big City (up from 6.500 on Jan. 26 to a
record 13.120 set yesterday), Real Networks (up from 13.750 on Dec.
29toa high of 36.955 on April 6), SFX (a record 101.615 on April 3), and
Sinclair (60.500 on April 6).

Continued on Page 8

h&R/BIoomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

41197 4/2/98 +4/9/98* 1 4/9*
Radio Index 100.37  234.04 23365 +132.79% -0.17%
Dow Industrials  6611.05 8986.64 899486 +3851% +0.11%
S&P 500 759.64 1095.44 1110.67 +48.77% -0.8%

*The numbers above reflect closing stock prices and percentages on
Thursday, April 9. The stock market was closed Friday, April 10, in
observance of Good Friday and Passover.
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Are you still doing
your music tests in
an auditorium?

This year, at Music Technologies, we expect to do more library music testing than any other
research company in America.

Surprised? You shouldn’t be, because Music Technologies is the leader in Interactive music
testing, the breakthrough advance that's “raising the bar” in the way stations are testing music
and delivering higher ratings.

Improvements in technology are changing the way we live and do business every day. No old
technology, however useful in its time, lasts forever.

Take a moment to compare the differences between Interactive and auditorium tests and
you'll see why so many smart managers who want higher ratings have stepped up to Music

Technologies’ Interactive testing, the new “Gold Standard” for music library testing.

Auditorium Testing

e Local supervisors call from a database of
“professional test takers” to recruit the test.

 Fatigue caused by sitting and doing the test
for 112 to 2 hours at a sitting causes song
scores in the last half of the test to be lower
than those in the first half.

» All test takers hear the tested songs in the
same order, creating song order bias.

» Test takers come mostly from a 5 to 8 mile
radius of the hotel.

* | ots of referrals (friends) who know each
other are necessary to fill the test.

» Can't focus the test’s recruiting into your
station’s hot zips.

¢ An unreal public group testing environment.

» The best thing we could do, however
flawed, for the last 17 years.

Interactive Testing

* The nation’s best national/central recruiters
recruit totally at random. No “professional
test takers”...just real listeners.

* There is no fatigue because participants
take the tests in 20 to 25 minute segments
and take a break whenever they begin
to get tired...yielding consistent scoring
throughout the test.

¢ Every participant hears the tested songs in
a different order, eliminating song order bias.

¢ Real listeners are recruited from all over the
metro area.

¢ No referrals whatsoever...only real listeners
selected totally at random.

* Can recruit randomly from your hot zips no
matter where they are in the metro.

* A real at-home private listening environment.

* The best thing we can do today.

Music Technologies, LLC

FIiRsT IN FUuLLY-DIGITAL

Music LIBRARY TESTING

205 East Cheyenne Mountain Boule;/e-:rd, Suite 100 « Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 » Fax 719.579.9526
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DEAL OF THE WEEK 1998 DEALS TO DATE

— e,

TRANSACTIONS AT A GLANCE

nﬂ”a’s To Date: $1, 719, 845,488 ©® WRKE-FM/OceanView, DE (Sa!ilsbury-OCean City, MD) $1.5 miltion
(Last Year: $4,631,053,249) ® KMJJ-FM/Shreveport, LA $7 million (est.) .
Dollars This Week 5 685 ® KGHL-AM, KOOK-FM & KRSQ-FM/Billings and KLYQ-AM &
oliars This Week: $43,20: KBMG-FM/Hamilton, MT No cash consideration
e g:Z.F_”M_' Las vegas (Last Year: $737,325,007) ‘® KKSS-FM/Santa Fe (Albuquerque), NM $9 million (est.)
miiion . g * WRCQ-FM/Fayetteville, NC $4.3 million
Stations Traded This Year: 511 - WOE ci e
: g N (FM CP)/Beach City, OH No cash consideration
(Last Year: 616)  KGGK (FM CP)/Winner, SD $23,185
Stations Traded This Week: 14 SAGUESF N NSRS By e LT
’ - (Last Year: 36) © WVGN-FM/Charlotte Amalie, VI $32,500
TRANSACTIONS

Centennial Spins Another Dial Slot In Vegas

U Trumper gets a $9 million ‘Kiss’ in New Mexico as SunBurst sells in Albuguerque and Shreveport, LA

KKLZ-FM/Las Vegas
PRICE: $21 million

TERMS: Asset sale for cash
BUYER: Centennial Broadcast-
ing Inc., headed by President
Allen Shaw. It owns KJUL-FM &
KQOL-FM/Las Vegas. Phone:
(336) 774-3199

SELLER: Apogee Companies
Inc., headed by President Jim
Johnson. Phone: (503) 223-3801
FREQUENCY: 96.3 MHz
POWER: 100kw at 1175 feet
FORMAT: Classic Rock
BROKER: Kalil & Co.

WRKE-FM/Ocean View
(Salisbury-Ocean City,
MD)

PRICE: $1.5 million

TERMS: Asset sale for cash
BUYER: Great Scott Broadcast-
ing, headed by President Faye
Scott. It owns WJWL-AM, WJINE-
FM, WJYN-FM, WOCQ-FM &
WZBH-FM/Salisbury-Ocean City
and has agreed to acquire WJPY-
AM & WSUX-FM/Salisbury-Ocean
City. Phone: (610) 326-4000

SELLER: Q-Tone Broadcasting
Corp., headed by President Alvin
Chanin. Phone: (215) 735-6695
FREQUENCY: 101.7 MHz
POWER: 3kw at 299 feet
FORMAT: This station is current-
ly dark

g e

KMJJ-FM/Shreveport
PRICE: $7 million (est.)

TERMS: Not released

BUYER: Capstar Broadcasting
Partners, headed by President
Steve Hicks

SELLER: SunBurst Media LP,
headed by President John Bor-
ders. Phone: (972) 702-7371
FREQUENCY: 99.7 MHz
POWER: 50kw at 462 feet
FORMAT: Urban

BROKER: william R. Rice Co.
COMMENT: The station will be
managed by Capstar’s regional sub-
sidiary, Gulfstar Communications.
|

KGHL-AM, KOOK-FM &
KRSQ-FM/Billings and
KLYQ-AM & KBMG-FM/
Hamilton

PRICE: No cash consideration
TERMS: Stock transfer to a new

entity for tax purposes

TO: Marathon Media LLC, ac-
quiring all of the stock of Mara-
thon Media of Montana LP
FROM: American Cities Broad-
casting LLC

KKSS-FM/Santa Fe
(Albuquerque)
PRICE: $9 million (est.)
TERMS: Not available
BUYER: Trumper Communica-
tions Il LP, headed by President
Jeffrey Trumper. Phone: (630)
789-0090.

SELLER: SunBurst Media LP
FREQUENCY: 97.3 MHz
POWER: 100kw at 1875 feet
FORMAT: CHR/Rhythmic
BROKER: William R. Rice Co.

E 3 x o el s e . ]
WRCQ-FM/Fayetteville
PRICE: $4.3 million

TERMS: Asset sale for cash
BUYER: Cape Fear Radio
Inc., headed by PresidentJohn
Dawson. It owns WFNC-AM &
WQSM-FM/Fayetteville. Phone:
(910) 763-6511

SELLER: Kinetic Communica-
tions, headed by President Jon
Peterson. Phone: (912) 439-9704
FREQUENCY: 103.5 MHz
POWER: 47.5kw at 502 feet
FORMAT: Rock

BROKER: Bergner & Co.

e e o R )

WOFN (FM CP)/Beach
City

PRICE: No cash consideration
TERMS: Donation of construction
permit

TO: Creative Educational Me-
dia Corp. Inc., headed by Presi-
dent Gerald Ingles. It owns five
other stations in Okiahoma, Mis-
souri, Texas, and Virginia. Phone:
(918) 455-5693

FROM: Stark Educational Me-
dia Inc., headed by President
Abner Yoder. Phone: (216) 478-
2100

- — e i

L ith Dakof

KGGK (FM CP)/Winner
PRICE: $23,185

TERMS: Construction permit sale
for cash

BUYER: Mitchell Broadcasting

]

Co., headed by President Gor-
don Thompson. It owns KMIT-
FM/Mitchell, SD and has applied
for an FM CP in Wessington
Springs, SD. Phone: (605) 996-
9667

SELLER: Midwest Radio Corp.

WVES-FM/Accomac
PRICE: $350,000

TERMS: Asset sale for cash and
a promissory note

BUYER: Chincoteague Broad-
casting Corp., headed by Presi-
dent Stephen Marks. Phone:
(410) 544-0188

SELLER: Eastern Shore Broad-
casting Inc.

__ Virgin Islands_

WVGN-FM/Charlotte
Amalie

PRICE: $32,500

TERMS: Asset sale for cash
BUYER: GARK Inc., headed by
President Randolph Knight.
Phone: (809) 776-4585
SELLER: Knight V.. Radio
Corp.

Vacation...El Niio...Lewinsky!

It’s “that time” again when any Radio Disaster can blow your Air Talent off

the air for a day, a week, a month - an ETERNITY! You never really learn to

swear until this happens at your station - but here’s the solution: VRINK
-{Vacation Relief, Inc.) Our Proprietor, Brian Wilson (LEERING at left) is

the answer to the question: “WHAT THE HELL DO | DO NOW?!”. BW

and VRINK have been providing major market relief to Talk Giants WABC,

WBAL, WBAP, WOR, KCMO, KFBK, KST, KSFO (and others who wish to

remain anonymous). When one of your Stars is out for any reason, give us

a call at our ISDN studio. We can be filling the gaps in minutes!

In radio, you spell “relief” V-R-I-N-K

Call 410.825.0775 or visit our web site: http://www.brian-wilson.com

www americanradiohistorvy com
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IT STILL COMES DOWN

'O A GREAT PLAN

Coleman Research Plan Developers Chris Ackerman, Jon Coleman and Warren Kurtzman

The more things change...

Deregulation and consolidation have changed almost
everything. Now everyone is “building market clusters”
and competition is more intense than ever. Yesterday’s
also ran station is now in your format and in your face.

...the more it comes down to a great plan.

More than ever a station’s strategy is key. Great stations
succeed because they design great strategic plans and
then excel in execution. That’s where Coleman Research
comes in. Coleman Research is known as one of the top
two radio research companies because we develop
winning strategies for our clients. When it’s your success
that matters, look to Coleman Research, the company
with “The Plan.”

A strategic plan, not useless data

Don’t be tricked into believing that all research is the
same. Even the highest quality data is worthless if it
doesn’t lead to a successful strategic plan. Research
companies should be evaluated on their ability to help
you interpret and act upon the data. Coleman Research’s
strength in this area allows us to develop winning
strategic plans. That’s what sets Coleman Research apart
from “data vendors.”

COLEMANR!

An integrated approach

Coleman Research begins the research process with our
Plan Developer perceptual studies, which produce the
most actionable strategic research for our clients. We then
integrate Focus Group studies and FACTe music tests,
which results in a comprehensive strategic focus. The
Plan Developer identifies the winning position, the Focus
Groups unearth “hidden” issues that may affect your
station’s performance and FACTs —through advanced
measures such as Fit and Compatibility—allows you to
build the most focused music library possible. All three of
these tools work in concert with one another to keep “The
Plan” for your station on track.

“The Plan” gets results

This integrated approach to strategic planning has
delivered impressive results. Just ask your colleagues at:

* Hot 97 /New York o Kiss FM/New York

* KROQ/Los Angeles * WBCN/Boston

o Power 106/Los Angeles ¢ The Zone/Sacramento

o KSHE/St. Louis * MIX 106.5/Baltimore

* WIBC/Indianapolis o WKLH/Milwaukee

o KYGO/Denver ¢ Power 98/Charlotte

¢ KS95/Minneapolis * KS$107.5/Denver "

Let's build your “Plan” for success today

“The Plan” trom Coleman Research can help take your
station to the top and keep it there. Contact us today and
put the power of “The Plan” to work for you.

“I'm sorry | didn’t start
with Coleman Research
sooner!”

“After two years, we have great
confidence and trust in The
Plan. The tables are easy, but
most importantly, Coleman’s
interpretation is key. Their
experience and overview really
bring the research to life! If you
ask me, [ would say, Call
Coleman.”

John Gehron,
American Radio Systems

ESEARCH

One of America’s Top Two Radio Research Companies

(919)571-0000 www.colemanresearch.com
Hamburg * Research Triangle Park * Los Angeles

www americanradiohistorv com



www.americanradiohistory.com

8 R&R Aprit 17, 1998

AFTRA

Continued from Page 4
vising them of the formation of an
AFTRA union when the reporters
were terminated in January. Shields
said the jobs were eliminated as part
of “basic downsizing.”

“We're growing rapidly,” Metro
spokeswoman Kelly Barton told
R&R. “It's only good for a company
1o look at its staffing and make ad-
justments, and that’s exactly what we
did”" She pointed out that the com-
pany’s news division has over 500
employees now — 200 of which were
added within the last year and a half.

Both Shields and Barton said they
feel Metro’s employees don’t need to
unionize, but they haven’t been dis-
couraged from doing so. In Novem-
ber, employees at Metro’s Bay Area
operations (San Francisco, San Jose,
and Santa Rosa, CA) voted in favor
of being represented by AFTRA.
Contract negotiations for that local
are currently under way, according to
AFTRA attomey Kim Roberts.

Metro Philly’s employees lack
“the protection of a union contract,”
according to John Kailin, executive
director of the local AFTRA chap-
ter. He said the company's employ-
ees don't have “decent wages,” em-
ployer-paid health insurance, over-
time pay for less than 40 hours per
week (for those employees work-
ing 10- or 12-hour days), and —
perhaps the most serious allegation
— life insurance for its airborne
traffic reporters.

Shields and Barton staunchly de-
nied these charges. Shields said his
airborne employees receive coverage
of $4-$25 million per incident. In
addition to Metro coverage, the em-
ployees have coverage from the heli-
copter vendors, according to Barton.
(Steve Lieber, owner of St. Louis-
based Helicopters Inc., which leases
about 15 aircraft to Metro, told R&R
his company provides “passenger li-
ability insurance” that compensates

airbome employees for medical costs
incurred as the result of an accident.)

“I don’t believe you could find one
anchor who goes up in that helicop-
ter or aircraft who could say they
don’t feel comfortable going up,”
Barton said. .

The company offers three different
types of health insurance (an HMO.
PPO, or POS), and vision and dental
plans, according to Shields. The plans
are free for individuals, but there is a
fee for families, according 10 Barton.
And while it is true Metro generally
doesn’t pay overtime for under 40
hours of work, she said the company
paid its talent over $20,000 in over-
time for the month of March alone.

Still, Kailin said, Metro employ-
ees are “expected to work and be as
good as the professionals at AFTRA
shops. and yet they’re not paid com-
petitively at all. Metro is a multi-
million-dollar corporation whose
owner [Chairman/CEO David Saper-
stein] has been featured on Lifestvles
of the Rich & Famous and can well
afford to compete.” He said that
Metro employees who formerly
worked at union shops are paid sig-
nificantly less now than they once
were.

“Not true,” said Shields. “When
we took people from other stations,
they came over with the same pay.”
Barton said that Metro matches the
benefits employees had under
union shops whenever federal law
permits it.

“That’s absurd,” countered Kailin,
who said that Metro part-timers make
$12 per hour, compared to the typical
$16 per hour for AFTRA employees.

Barton also pointed out that the
company’s employees also have
401(k) and stock purchase plans.
When it comes down to it, Barton
said, “AFTRA can say whatever they
want {o say, and that’s the way unions
work. They can promise salaries,
hourly pay, benefits, etc., but it still
all comes to the bargaining table”

Omni
Continued from Page 4

ing base of tower assets, but will be a
‘one-stop shop,” full-service turnkey
provider of tower related services,
from network planning to site acqui-

sition to build-to-suit for wireless car-
riers and broadcasters.” The Omni-
America/Specialty Teleconstructors
merger is expected be completed by
the end of this month. The Specialty
Teleconstructors name will be dropped
and will trade on Nasdaq under the
ticker symbol “XMIT”

Boston

Continued from Page 1
is part of the Manchester Total Sur-
vey Area (TSA) and will remain so.
Garon contends the incorporation of
the remainder — which contains
186,700 12+ persons — would deprive
Manchester of the right to consider the
area if it ever decided to expand its
metro. Arbitron’s response: The area
in question remains a part of the
Manchester TSA and the change
should not affect Manchester.

“I understand the area in ques-
tion is going to have a dual role,”
Garon told R&R. “But the message
being sent to buyers across the
country is that large portions of
counties in Southern New Hamp-
shire are part of the Bosion metro.
Many may just rely on the Boston
spill 10 get their advertising into
these areas

Garon challenges Arbitron meth-
odology in determining commuting
patterns for suburban areas: in par-
ticular, he questions the company’s
“55/15 rule” Arbitron is giving Ga-

ron ZIP code-by-ZIP code informa-
tion, and a company official added,
“We spent more than a year talking
about these procedures. The desire
of Boston broadcasters to expand
their metro has not been a secret,
This is not a late-night raid by Bos-
ton stations”

Garon contends, however, that
small-market broadcasters should
have been included in the process.
“They did nothing to share any info
with us. This was handled reckless-
ly. It troubles us that it happened with-
out anybody in my shoes participat-
ing. They ‘re about to redefine 25 mar-
kets in this same manner, and nobody
asked me. | also don’t think the Ar-
bitron advisory council really under-
slood the ramifications.”

In his letter to Arbitron, he made
it clear that rules governing the com-
bination of metros, in which 75% of
subscribers in the smaller metro
must support it, should be applied
10 TSA reapportionment. If that were
the case. Manchester’s two subscrib-
ers would have unanimously op-

Continued from Page 4

Equipment Seized From Two Tampa-Area Pirates

.8. Marshals and FCC officials in Tampa this week seized the radio equipment allegedly used by Esther

Nievesin herhome and by the Rev. Alberto Acosta from La Iglesia Pentecostal Luz Radiante (Pentecostal
Church of Shining Light), claiming that the two were operating unlicensed radio stationsin Tampa. U.S. Attorney
Charles Wilson has filed two civil complaints and the cases are being investigated by the FCC and prosecuted
by the Department of Justice.

Date Set For SFX Entertainment Spin-Off

he board of directors said last week that shareholders of record April 20 of SFX common stock, Series D

preferred stock, and other interests and warrants, will receive stock in SFX Entertainment. Each
shareholder of SFX Broadcasting Class A common stock and/or Class B common stock as of April 20 will
receive an equal amotint of shares of SFX Entertainment Class A or Class B common stock. The Series D
stockholders will receive 1.0987 times an undisclosed amount for each share. SFX Entertainment shares are
expected to be traded on Nasdaq, starting around April 27.

United Forms Agreement With Talk America

T alk America Radio Networks has again joined hands with United Stations, this time to handle advertising
sales for the two networks. DC-based Talk America also recently took over distribution for several United
Stations Radio Networks talk shows, including the Barry Farber Show and Online Today With David Lawrence.
Talk America/VP Thomas Star called the deal “atremendous opportunity for our company to partner with United
Stations on the advertising sales and talk fronts.”

Pattiz Sells Stock To Fund Foundation

N orm Pattiz, founder and chairman of Westwood One, has sold 50,000 shares of the Los Angeles-based
operation, valued at about $1.5 million, to help fund his charitable Norman J. Pattiz Foundation. The
largest single shateholder of Westwood stock toldR&Rhe does this “from time to time” and “plans to continue
to fund” the foundation, whose key recipients include the Broadcast Education Foundation, the Museum of
Radio and Television, the Hamilton High School Academy of Music, and City of Hope.

NAB Attracts Record 104,805

he NAB rolled triple sevens in Las Vegas last week with attendance atits annual spring convention seeing
a 4.5% increase over last year's 100,245. NAB Director/Communications Dennis Wharton reported that
international attendance was up 1.7% to 22,654, while media registration was up 6.9% to 1750.

SportsFan Radio Gets Dallas ‘Ticket’

allas all-Sports outlet KTCK, “The Ticket,” will air 40 hours per week of SportsFan programming, becoming

the fourth station among the Top 20 markets to become an affiliate in 90 days. “J.T. The Brick is a great
talent and will quickly become a fan favorite in Dallas radio. Our affiliation with SportsFan will help solidify our
position as the first and only all-Sports radio station in Dallas,” said Bruce Gilbert, KTCK PD. The agreement
with The Ticket comes on the heels of recent affiliation deals with Phoenix's KGME, Pittsburgh’s WTAE, and
a multiyear renewal with Boston's WEEI.

Scripps Back In Radio With Home & Garden Net

.W. Scripps will launch the Home & Garden Radio Network (HGRN) this spring with four hours of Saturday
afternoon and Sunday moming programming. Scripps said Mohday that the radio programming will
complement its successful TV network. Clearance on The Furniture Guys (Saturdays, noon-2pm ET) has not
begun, but Real Estate U.S.A. (Sundays, 10am-noon ET) already has about 65 affiliates, according to Scripps
VP/GM Rick Starr. Both shows will be available nationally on a barter basis, he said.
Scripps sold its last radio station, KENS/San Antonio, to A.H. Belo Corp. in October in exchange for Belo's
Food Network.

ElectricVillage Signs Book Deal

S alt Lake City-based Books Now Inc. will bring its “virtual bookstore” to ElectricVillage's 325 radio station
websites. ElectricVillage spokesman John Simmons told R&R stations will receive 5% of revenue
generated from book sales. This is similar to a deal the website “network” has to sell CDs, Simmons said. The
“bookstores” will be up and running by early June. ElectricVillage has partnered with Katz Radio Group onthe
network.

SunBurst Spins Off Albuquerque, Shreveport Outlets

unBurst is spinning off its Urban KMJJ-FM/Shreveport, LA to Capstar Broadcasting and Trumper

Communications will acquire SunBurst's CHR KKSS-FM/Santa Fe (Aibuguerque), NM for undisclosed
amounts. The ink isn't dry on the December contract in which John Borders’ SunBurst Media bought out John
Biddinger’s SunGroup.

Clear Channel, Newsweb Corp. Close Deals

lear Channel said Tuesday it had closed on its purchase of 40% of Mexico-based Grupo Acir

S.A.for $57.5 million in cash. Acir owns 164 stations in 72 cities throughout Mexico. Newsweb Corp. has
also closed on its $5.5 million purchase of WSBC-AM/Chicago from WSBC Broadcasting LLC. Newsweb,
headed by Fred Eychaner, owns WPWR-TV/Chicago. The seller is the former owner of WSRC-AM & WXRT-
FM.in Chicago.

posed the plan, based on actual lis-
tening and commuting patierns.
“The onlty meaningful shares of ra-
dio listening in the remainder are
held by New Hampshire radio sta-
tions,” he says. “In this situation,
where the TSA of the smaller mar-
ket is the buffer between the two
metros, Arbiiron has not provided
the same consideration for the small-

waann aoricapradinhictan, capa

er market — which is to say
Manchester has no vote. This opens
the way for an unchallenged annex-
ation of the Hillsborough remainder
by Boston.”

Arbitron’s rutes are firmly in
place for the next three years. But if
the 2000 census figures hold infor-
mation that is vastly different from
current information, there might be

a change, Garon said.

For the present time, no counties
or county splits that are part of any
adjacent metro — including those in
the Worcester, MA area — will be-
come part of the Boston metro. Con-
fusion arose among many radio ex-
ecutives because of New England’s
split counties, which are common in
this region.
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Columbus Combo
Gets Goodman
As VP/GM

Goodstar Broadcasting Presi-
dent Alan Goodman has heen ap-
pointed VP/GM
of WVKO-AM
& WSNY-FM/
Columbus. He
succeeds Al
Fetch, who will
retire at month’s
end from the
Saga Communi-
cations Gospel/
AC combo.

Saga President/
CEO Ed Chris-
tian commented; “We had a wonder-
ful group of candidates for this po-
sition, but Alan stood head and
shouliders above the pack. His man-
agement style, experience, and ex-
pertise make him an excellent addi-
tion to the Saga team.”

Goodman added, “Given our in-
dustry’s changing environment, it’s
not often that a quality company
such as Saga provides somcone
like me an opportunity like this.
I'm confident that my skills and
experience will mesh with the qual-
ity of stations and personnel that
detine Saga”

Before joining Goodstar, Good-
man managed WHTZ/New York,
WAVA/Washington. WGAY/Wash-

NEWSBREAKERS.

Proving just how they got their name, Crave recording artists Allure stopped
by SJS Entertainment for a national Radio Tour. After the interviews ceased,
the ladies showered SJS writer and producer Ken Simmons (1) and Radio
Tours coordinator Terrance Colter (c) with a little special attention.

WBBF/Rochester Reborn As An FM
L] Whittingham named PD as Oldies station

=

- adopts legendary market calls

Entercom is creating a new — and old — identity for its Oldies station in |

ington. and WAYL/Minneapolis. He |

also has been President of Ackerley
Radio and Regional VP for both
Emmis and Doubleday.

LBJS Promotes Pair
Of Austin Execs

At LBJS Broadcasting's five-
station Austin group, Scott Gill-
more has been upped to VP/Mar-
ket Manager, while Bruce Walden
has ascended 10 GM.

In his new position, Gillmore will
be responsible for operations for all
of the company’s Austin properties:
KLB}-AM & FM. KAJZ-FM,
KGSR-FM & KROX-FM. Walden.
who had previously been Director/
Sales. will add operations to his sales
duties at the cluster.

“The thing that excites me is that
LBIS is a merger between (wo
family-owned companies.” stated
Gillmore. “Hopetully we can retain
the specialness of a family-and
community-based ownership while
also having the critical mass nec-
essary 1o compete in this new ra-
dio environment.”

Gillmore. previously GM of
KGSR.KLBJ-FM & KROX, isa 21-
year Austin market veteran.

Rochester, with WKLX-FM/Rochester being positioned as “99 BBF”
Pending FCC approval, 'KLX will soon adopt the WBBF calls, which are
now being used on its co-owned AM Nostalgia station.

Additionally. Entercom/Rochester VP/GM William Cloutier has moved

Chris Whittingham — morning personality on Classic Rock WQRV — 10 |

serve as PD at the Oldies station.

Noting that Whittingham is a former WQRV PD, Cloutier told R&R,
““He’s done a terrific job at that station. He brings a lot of experience and a
great deal of enthusiasm. He’s part of the Oldies life group and has a lot of
experience in several formats, including Oldies.”

Whittingham previously served as an air personality for WKLX and
WBUF/Buffalo. He has also served as OM for WBTF/Attica. NY and WBTA/
Batavia, NY, in the Rochester market.

WBBF-AM. once the market’s top-rated Top 40 station. will get new call
letiers. Cloutier said the “overwhelming response” in a recent survey was
that listeners wanted “a station like 'BBFE. so we brought the station back.
We've actually changed nothing and improved everything. This is a fun
Oldies station that happens 10 be the station people already know from its
rich history with this great music right here in Rochester.”

Louisville Gets ‘Hot’ New Urban WBLO
| Watkins Station Mgr, Price OM/PD of sign-on

Boss Communications signed on a new 3000-watt Urban station, “Hot
104” WRBLO/Louisville, last Thursday (4/9) under Station Manager Dwayne
Watkins and OM/PD Bill Price, who is also handling mornings.

Watkins told R&R, “We expect 1o offer a product that gives me the young
people’s ears so we can address some of the problems in the community. We
plan (0 use artisis (o disseminate positive information to the community
about school. education. nonviolence, etc. That’s our mission.”

Regarding Price. Watkins added. “Bill Price taught them all. Anybody in
the region who is doing urban contemporary music, he taught them how to
be on the air. He's the godfather of Louisville radio.”

Price. a Louisville native with 25 years of industry experience. (old R&R,
“Dwayne and I have a history: we’ve probably worked together nine or 10
years. We have a mission here. 10 do clean radio and keep an eye on content.
One of the paramount things we're trying to do here is to reach the kids:
One of the key things we're doing is a celebrity drop campaign, ‘Squash the
violence and keep the peace.” We feel like we have the ear of the community

certainly the kids — and we have a responsibility to make sure it's clean
and fun as well.”

Prior 1o joining WBLO, Price was Asst. PD/moming man at Urban AC
WLSY/Louisville. :

‘

EEO

Continued from Page 1

church in 1989. contending that the
church’s EEO program was deficient
and that it had hired an inadequate
number of blacks. As noted in the
court’s 24-page decision. the church
responded that it did have minority
employees. including biacks. and
that it had engaged in minority-spe-
cific recruitment. The church offered
“two primary explanations for its rel-
atively low number of minority hires

and allegedly inadequate recruiting
eftorts.” noted Judge Laurence H.
Silberman in his opinion. “The
church claimed that its hiring crite-
ria of ‘knowledge of Lutheran doc-
trine’ and ‘classical music training’
narrowed the local pool of available
minorities.” Silberman wrote.

The decision was immediately
hailed by the Lutheran Church. Exec.
Director/Communications Rev. Paul
Devantier said, *The ruling vindicates
both the denomination and the

church’s stations. The church is very
pleased.”

While the FCC argued that its rules
promote minority hiring and thus en-
courage diversity in broadcasting. the
court said that “the commission never
defines exactly what it means by ‘di-
verse programming,” and, the govern-
ment’s formulation of the interest
seems (0o abstract td be meaningful

The court also found that the
FCC's decision to reprimand and
fine the church for its hiring prac-

ol

Walet Pockets Jacor VP/National Sales Post

J acor Communications National Sales Director Taylor Walet has
risen toVP/National Sales. He'll continue to be based in New York,

where he's canvassed natiorial sales accounts for the company since

his arrival in 1996.

Commented Jacor COO Bobby Lawrence, “Consolidation in the radio
industry is making national sales more important than ever before. We
brought Taylor on board to focus our national sales efforts two years ago,
just after the Telecom Act's passage. He stepped right up to the plate and
has been knocking the ball out of the park ever since. This promotion rec-
ognizes Taylor's contribution to our radio stations’ success, both past and
future”

Prior to his arrival at Jacor, Walet served as GM for Journal Communi-
cations’three Omaha properties.

Virgin Names Two To Lead East Coast A&R Efforts

V irgin Records America has made a pair of key A&R personnel moves
to boost its East Coast presence, naming Keith Wood as Exec. VP/
A&R and Patrick Moxey as Sr. VP/A&R. Based in New York, Wood will
direct VRA's East Coast A&R activities and report to VRA co-President
Ashley Newton. Moxey, who will also be based in New York, reports to
Wood and Newton.

Commenting on Wood's appointment, Newton and VRA co-President
Ray Cooper said, “Keith has been a friend and a colleague for the past
decade, and his commitment to developing significant new artists in Amer-
ica is well recognized. His executive appointment gives Virgin a potent and
long overdue East Coast A&R presence.”

About Moxey, Newton and Wood said, “His experience in artist manage-
ment, entrepreneurial spirit, and understanding and love for music are a
perfect fit for our new East Coast A&R initiative.”

Wood was CEO at Caroline Records, where he spent the past 16 years.
Moxey previously worked with Russell Simmons’ Rush Management, found-
ed Empire Management, and in '92 launched Payday Records.

Vision Knights Neben As VP/Artist Development

Vision Management has named Jeff Neben to
the newly created post of VP/Artist Development.
Based in Los Angeles, Neben will be reunited with
Vision President Leanne Meyers, with whom he
workedin 1979.

Commenting on the appointment, Meyers said,
“Welcoming an old friend and respected colleague to
the company has got to be a highlight of my career.
This union has tremendous potenfial not only for Vi-
sion-Management, but for the artists who will be work- §
ing with us”

Neben noted, “Leanne is a woman with strong fore-
sight. | have always respected her strength and her
vision. Working with Vision Management s the culmi-
nation of many years of growing and watching Leanne grow”

Neben has held West Coast regional promotion posts at Atco Records,
Charisma Records, and Impact Records. In 1994 he was named VP/GM
for Priority Records’ Rock and Alternative Rock Division, then joined JVC
Records in '96 asVP/Artist Development.

Reacting to the decision, Kennard
also said. ““I am confident that our
rules are constitutional and that they
embody (he best American principles
of fostering opportunity. We are re-
viewing the DC Circuit’s decision
and our options for judicial appeal.”

Those options are two-pronged.
The FCC has 45 days to request that
the case (0 go before an | 1-judge
appellate court panel in DC: other-
wise. it has 90 days to ask the De-
partment of Justice’s Solicitor Gen-

lices was arbitrary.

“The commission reprimanded
the church for preferring Lutheran
secretaries, receptionists. business
managers. and engineers precisely
because it found these positions not
‘connected to the espousal of reli-
gious philosophy over the air.’ Yet it
has defended its affirmative action
rules on the ground that minority
employees bring diversity to the air-
waves.” Silberman wrote.

Immediately following the ruling,
FCC Chairman William Kennard
said, “Our nation is diminished by
today’s DC Circuit opinion. The
unfortunate reality in our nation to-
day is that race and gender still mat-
ter. We all benefit when broadcast-
ing. our nation’s most influential
medium. reflects the rich cultural
diversity of our country.”

NAB Communications Director
Dennis Wharton said the group is
“reviewing the decision.”

eral to file a request to take the case
before the Supreme Court.

Earlier this year, the FCC modi-
fied its EEO rules so that religious
broadcasters could take religious
belief or affiliation into account in
hiring for “non-espousal” positions
such as clerical or engineering jobs.
However, the commission ruled that
broadcasters must still recruit with-
out regard to race and gender among
those with the desired religious back-
ground.
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Summer in the City kicked this Australian summer
on Australia's 2 hottest rating FM stations
Sydney's 2DAY FM and Melbourne's TTFM
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What Every Music PD Should Know About News

he general feeling of many music programmers is that the

news on their radio station is either: A) an interruption to
music, B) an opportunity for a giggling sidekick to have a role
in the show, or C) the perfect vehicle to pass along information
their audience needs and wants to know.

There are as many program direc-
tors who believe the first two items as
there are who believe the third. The
benefit value of news on a music sta-
tion is almost evenly split 50/50 for and
against. This value may be the reason
why we see News/Talk radio stations
soaring in the ratings. Listeners are re-
turning to the AM band. at least occa-
sionally. for their news “fix.”

Music programimers should be con-
scious of the fact that listeners view
news as something that goes beyond
what’s inside a formal report. They see
it as a value when the on-air personal-
ity passes along weather information,
traftic, community activities, what’s on
TV or at the movies. and show biz en-
tertainment/gossip.

Developing A News Package

The five key elements music program-
mers should focus on when building or
developing a news package and image
for their radio station are as follows:

Placement — Our industry has
spent over 75 years teaching listeners
that the news airs at :00 and :30. How-
ever, many stations hide the news at: 15
and :45 or will run the news five min-
utes prior to the top of the hour so that
they can “get back into music before
the other guy.” This tactic may make
sense if news isn't as important to you
as your music is. If the news is as im-
portant to your audience. then the news
should be presented in a position in the
hour where they know they can find
it. Listeners depend on the news com-
ing at the top and bottom bt the hour.

Content — We've recently
freshened our philosophy of news
based upon recent events. In simple
terms. the seven basic areas we like to
focus news topics on are:

* Heart Stories: A perfect example
of a great heart story would be the Brit-
ish nanny accused of Killing the
Boston-area child. We all feel “sympa-
thetic” 1o tragedy or “good™ as a result
of hearing a heart story that ends well.
It is important to note that a good heart
story is not necessarily a sob story.
Ideally. there are a couple of these types
of stories in any given week.

* Purse: This factor is one of the
most important 1o our listeners. The
critical issue here is how the story is
presented. In any given week, there are
numerous purse-string stories, be it the
laying off of government workers or
the decrease in home-mortgage inter-
est rates. The important faclor when
writing one of these stories is to clear-
ly relate how it affects the average per-
son. It 1s better to relate exactly how 1t
is going to affect “you and me” than
1o simply state that the interest rate is
ncreasing or more people are going to
he laid off. Identity with the listener.

* Health: This topic can be much
broader than what is going on in our lo-
cal hospitals. Research shows that peo-
ple are far more diet- and exercise-
conscious these days, and our stories
should be retlective Df these facts. Our
audiences are interested in developments
in medicine to cure diseases and new
health findings. Health is important to the
“audience as it affects their lives.

A good example of a health story

The news is every bit
as important to a
music listener as it
is to someone who
frequents the
News/Talk station.
Give them what they
need, and they’ll stay
with your station.

may be the recent study on vasectomies
and prostate cancer and touches on the
lines of, “Husbands who are struggling
to put off that simple snip-and-stitch
vasectomy procedure that their wives
have been urging may now have a new
excuse. According to reports in Tle
Journal Of The American Medical As-
sociation, men who have had vasecto-
mies are one and a half times as likely
to develop prostate cancer as men who
have not had the operation.”

* Relaxation: These stories deal with
the way people handle stress, vacations,
family, and free time. The 1980s were
all about hard work and getting to the
top, whereas in the "90s people are more
aware of their lifestyle and the family
unit is more important to them. They
may still be working as hard. but when
they stop working, they want to know
where to go and what to do.

« Safety: Safety is also an important
element of news content. While there
are not stories that deal with safety on
a daily basis, one need only open their
eyes and see the crime affecting our
families to know that all members of
the human race are concermned about
their safety and that of their family.
Women are enrolling in self-defense
courses. cellular phone subscription is
up as a means of protection or safety
for women in automobiles, and travel-
ers are reluctant to discmbark from a
vehicle once it has been involved in an
accident for fear they will be robbed
or attacked in a neighborhood.

When you come across a story (sad
or happy) of an individual in an un-
comfortable situation that could have
been avoided by them being more care-
ful, share that with your audience. as it
will serve as an example of what to
avoid. Educating the listeners is part of
what we do with information.

« Local: These stories are the most
important of all to the listener. Irr the
focus groups we have seen, people re-
gard local stories as the stories that are
most likely to affect their lives. Unless
World War [II breaks out or there is a
major disaster overseas, we should al-
ways lead with the most important lo-
cal story of the day. We need to ensure
we air the national stories that relate on
a local basis or fall into the heart or

purse-strings categories. If the milk -

vendors’ story is strong enough to be
included, be sure the listener knows
how that dispute is likely to affect the
average person.

« National/International: Research
shows that national and international

By Mike McVay

news is of relatively minor importance
1o the average listener — unless it is a
major event and can be related back to
them. When it comes to national or glo-
bal news, bring it home.

¢ General Comments: Remember to
keep the story count as high as possi-
ble, as most of our target audience
wants to be aware of what is going on
in the world so when one of their
friends brings up a news story, they will
know a little about it. If you are going
to use sound bites. the audio in the
news should be an actuality from the
newsmakers. We want 1o hear Bill Clin-
ton speaking rather than a journalist
interpreting what he has said. I also
suggest you use the news grid. This
will ensure that we have horizontal re-
cycling from one newscast to another.

Delivery — The delivery of
your news anchor should be dependent
upon the type of station you are and
who you're talking 0. For instance,
faster-paced delivery is appropriate for
stations that target younger demo-
graphics, but slower delivery should be
utilized when targeting a 35-plus
crowd. It is not that it takes longer to
assimilate information as you age. but
rather it's a question of hearing and
distinguishing one word from anoth-
er. Stumbling is an irritant, but the last
thing you want to do is call attention
to any mistakes that may be made.
Certainly correct yourself. but only if
it’s in dealing with facts that may alter
the meaning of the story.

Formatics — The way you en-
ter the news and what location your con-
tent airs in are almost as important as
the content itself. I've always liked our
station staff to have a strong news intro
or sounder that screams, “It's news
time.” [ want people to know right away
that the news is on the air. On many
music radio stations, the news is aired
only in am drive. The first sound a per-
son hears in the morning is likely to be
your news logo as the radio kicks on at
:00 or :30. Make a statement.

Identify the radio station at the very
front of the news. Announce the lime.
temperature, and weather conditions.
Announce the most important story.
Follow this with traffic. The reason to
move traffic to the front of the news is
that your listeners are stuck in it right
now. They want to know why they’re
sitting on the highway and nothing is
moving. When you present traffic, air
the location before the situation. That
is. tell people where the problem is and
then what the problem is.

The body of the news tollows your
traffic. Stories should be presented in
the order of what is most important to
the audience to what may be interest-
ing. but is of lesser importance. Identi-
fy the radio station by name/frequen-
cy and offer a timecheck immediately
prior to the commercial inside the
news. Example: “It’s ____ degrees at
(time). The complete (community)
forecast is up next on (station/frequen-
cy).” Reidentify the radio station fol-
lowing the commercial. You can never
say the name of the station/frequency,
the temperature, or time too often.

The weather policy should be low/
mid/upper. Rather than stating. “To-
day’s high ... 82 degrees,” we should
say, “High today in the low 80s." Us-
ing upper/low/mid when referring to
temperature is perceived as much more
accurate in the listener’s mind. Re-
search indicates that listeners automat-

ing to conduct them?

more productive:

attention 45 minutes earlier.

“Road To Success.”

EA TO

How To Make Your Meetings
More Productive

F irst, because your time is so valuable, before you call a meeting may |
strongly suggest that you ask yourself if that meeting is really necessary.
At a major Los Angeles radio station, the general manager frequently brought
the staff together. They discussed everything under the sun and actively devel-
oped a five-year business plan. While they were talking about so many seem-
ingly important topics, their ratings declined, and so did their advertising reve-
nue. The GM was soon out of a job, and the station, under a different GM, has
chartered a new course. That five-year business plan that everyone worked so
hard on and met repeatedly to create has been set aside. B
Second, consider the cost of each meeting. Professor B. Eugene Griess-
man, in his book, Time Tactics Of Very Successful People; reprints a Dict-
aphone Corporation chart entitted “What Is Your Time Worth?” If an em-
ployee is paid $30,000 a year, the cost of each hour of that person’s time is
$15.36. An hour per business day of that person's time in a year costs
$3750. if an employee makes $50,000 a year, each hour costs $25.61,
which is $6250 in a year. Of course, the cost rises sharply as you include
higher-income people. Multiply this by the number of attendees, and we're
talking thousands of dollars to conduct meetings. Ask yourself, is what
you're going to accomplish in those meetings really worth what you're pay-

With this in mind, may | propose four ways to make your meetings much

1. Have A Clearly Defined Agenda. Circulate it before the meeting, so
that everyone knows what’s expected of them. This will eliminate the
“Why am | here?” and “What is it | was supposed to do?” problems.

2.Start OnTime. This shows respect for attendees and makes it clear that.
you mean business. Speak with late arrivals privately afterward.

3. Adhere To A Tight Time Schedule. Most of what you want to accom-
plish can be done in 30 minutes or less. The typical human attention
span is 45 minutes. So, in a 90-minute meeting, you lost the group’s

4. Accountability. This is the most important point. Whatever assignments
and time frames were agreed upon, you need to follow up to be sure that
they were completed. If you don't, everyone will soon realize that your
meetings are a waste of time, because people can disregard your au-
thority and the meeting's conclusions.

The easiest way to put these points into perspective is to remember that
often “less is more.” Abe Lincoln delivered the Gettysburg Address in un-
der three minutes. Bill Clinton took over 1.5 hours for this year's State Of
The Union address. With all due respect to our current president, which
speech do you think has had greater impact? Making productive use of
your time and that of other people is critical for your advancement on your

Dick Kazan is a successfut entrepreneur who founded one of the largest computer
leasing corporations in the United States. He created and hosts The Road To Suc-
cess, the first radio talk show to offer on-air business consulting to business owners
and employees. E-mail your comments or questions to him at rkazan @ix.netcom.com.

By Dick Kazan

ically perceive that “low 80s” equals
82 degrees, “mid 80s” equals 85 de-
grees. and “upper 80s™ equals 88 de-
grees. Focus groups that I've conduct-
ed verify this theory.

The weather should conclude with
the temperature, another timecheck. the
station’s name, and a positioning state-
ment (if any) as you re-enter music. The
reason for this frequent reidentification
is so your station gets credit for the in-
formation that has just been presented.

Non-News News — Tell peo-
ple where to go with their free time.
Tell them what to do over the week-
end. Much of the discretionary time in-
formation (where people go with their
free time/neat stuff going on) is inside
the jock shift, but it also has value in-
side in the news. This fact is particu-
larly true at the end of your Thursday
and Friday reports. Present this infor-
mation immediately prior to the com-
mercial break. It's been a long time
since ['ve had a*real job,” but [ remem-
ber that people in the real world look
forward to the weekend with vim and
vigor. They live for the weekend. This

information is sometimes the most im-
portant information they'll hear.

Avoiding journalists doesn’t mean
you shouldn’t hire someone who has
adegree in journalism, but rather avoid
those newspeople and anchors who
believe it is their “God-given duty” to
change the opinion of the world. De-
spite the fact these people may believe
they are in touch with your listeners
and what matters to them. they are like-
ly missing the fact that Entertainment
Tonight continues to be one of Ameri-
ca’s most-watched news programs. By
the same token. that does not mean that
“fluff & stuff” should be the ruler by
which you measure your news.

The bottom line: The news is every
bit as important to a music listener as it
is to someone who frequents the News/
Talk station. Give them what they need.
and they’ll stay with your station.

Mike McVay is President of McVay
Media, a full-service consultancy,
serving AC, Oldies, Country, CHR, and
News/Talk radio stations. Reach him
at (216) 894-1910.
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Here's Why
Phoenix Stations
Are Stepping Up
to Scarborough

ccount

' 93.3 KDKB

(B Nails New
igital Cellular

When a promoational buy for Sprint’s new digital
mobile service was on the line, KDKB-FM account
executive Keith Woods looked to Scarborough to help
him answer the call.

Using Scarborough, Woods profiled Metro

Phoenix mobile phone users and found they are
frequently coliege grads and/or sales professionals
between the ages of 25 and 49. By comparing this
data to his station’s listener profiles, Woods illustrated
that his station delivered the professional target that
Sprint wanted to reach: “Some agencies have the
misconception that our AOR listeners are young and
don’t have disposable incomes. Not only did we
demonstrate that our listeners used mobile phones,
we showed they had the money to pay the bill.”

Based on the Scarborough information, combined
with cross-promotion ideas and the catchy slogan
“When our listeners aren't rockin’, they're talkin',”
Woods landed the buy. “I think our success with
Sprint was based oh how vividly we described our
audience and marketplace using Scarborough.”

ARBITRUI

a division of Ceridian Corporation

www americanradiohistorv com
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Radio Gets Results, Let’s Prove It

Advertisers expect performance, results, and a guarantee that radio works

f you could add one thing to your radio sales arsenal,
what would it be? More information about our audi-
ence? Higher ratings? More inventory? The list could go

on and on.

Let’s look at it from the buyer’s
point of view. Given a choice of one
thing, what would an advertiser pick?
Lower rates? Guaranteed ratings?
Value added? Better spot rotations?

While we might debate what sales-
people would choose, it’s clear what
the advertiser would want: results.
proof of performance, and a guaran-
tee that the advertising worked.

Advertising is an interesting busi-
ness. While most products offer tan-
gible benefits — hard merchandise.
valuable services — advertising of-
ten provides no more than a promise
of results. Many times we find it dif-
ticult 1o document overall impact
even after the campaign ends. We can
certainly measure the eftectiveness of
local retail sponsorships on a cause-
and-ettect basis. A new store owner
can buy spots on one radio station,
then observe increases in store traf-
fic or sales. However. if the store
owner wanls to increase awareness or
change the way pcople think. the re-
sults are much harder to measure. If
he or she includes other media, or the
store already has an image in the
marketplace, the campaign’s effects
would be even tougher to define.

Radio probably ranks near the bot-
tom of the media list when it comes
to tracking results for the client and
proving the effectiveness of ad cam-
paigns. We all know that radio deliv-
ers results for the client; the problem
is that we do not do a good job of
proving it.

In some ways, radio has been hurt
by the same qualities that provide its
greatest strengths. We're so integrat-
ed with the audience’s lifestyle that
we're taken for granted. We're not
limited by location or time of day,
but we don’t give the consumer a
ready reterence point they can recall
in providing advertser feedback. We
don't provide visuals or print cou-
pons. We’re not sexy.

In fact. the sheer number of radio
stations in the typical market affects
how we position ourselves to adver-
tisers. We promote our ability 1o tar-

get specific groups, but we also prac-
tice a piranha-like sales mentality
where our focus lies more in selling
against another radio station than in
delivering results.

Provide The Data

Radio. spends a ton of money on
research, but most of it is designed
to increase our own audience or 10
show its size against our competitors.

How many radio salespeople have:

information about other media in
their sales kits? What about adver-
lising eftfectiveness studies?

Today — more than ever — ad-
vertisers are asking for proot that ra-
dio gets results. While there may be
a wealth of case studies that docu-
ment a particular advertiser’s success,
there’s not a lot of research that doc-
uments radio’s ability to build aware-
ness, increase recall. or actually sell
products and services. Unlike radio,
other media regularly provide in-
depth perceptual studics and market-
ing reports. Newspapers regularly
provide this kind of information 10
help their advertisers understand
where their business is heading and
to help document the impact of their
advertising investment.

If radio wants 10 compete on equal
footing, we're going to have to sup-
ply similar data. Interestingly. the
company that's best known for pro-
viding the bible of radio ratings is
starting to become proactive in de-
livering information about advertis-
ing effectiveness.

Arbitron recently acquired Conti-
nental Research. a UK company that
specializes in measuring the results
of radio ad campaigns. Continental
has combined the results from their
numerous studies into one data bank,
featuring ad recall and efiectiveness
norms broken out by ditterent prod-
uct and brand categories. Arhitron
hopes to extend that modet to the U.S.

Arbitron VP/Marketing tor Radio
Station Services Bill Rose explains,
“When it comes to conducting re-
search-on radio advertising effective-

sored a presentation by Rob Corlett, Director of National Ad Sales for
Capital Radio in London. Capital, one of the largest radio broadcasters in
the United Kingdom, makes frequent use of radio results studies.

Corlett cited a case study involving Bradford & Bingley, a home loan
company in England. The company’s goal was to reposition its brand ap-
peal, and the campaign was originally designed to use outdoor, TV, and
bus sides. Capital convinced them to try radio in London by using a results
study.

Bradiord & Bingley ran radio/outdoor in London and TV/outdoor/bus sides
outside of Londen. Capital provided a pre-campaign sample that showed
21% of the target population was famfiiar with the company in both London
and outside of London. After the advertising ran, recall jumped to 51% in
London (with radio) versus 32% outside of London (without radio).

While bath campaigns generated higher awareness, Capital proved that
radio providédtbetter results.

A Case Study Proving Radio’s Impact

At its RAB Management Leadership Conference In Dallas, Arbitron spon- ‘
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Katz Media Corp.

ness, there are other countries that are
more advanced than the U.S. For ex-
ample, broadcasters in the United
Kingdom regularly provide results re-
search to advertisers.”

Rose explains that advertising ef-
fectiveness studies in the UK concen-
trate on trying to measure whether the
advertising “worked.” This can be
defined in many different ways, of
course. The broadcaster helps the cli-
ent to define the goal of the advertis-
ing. as well as how it can best be mea-
sured. These areas might include:

* Did the campaign increase
awareness? Do consumers recall the
brand, or the advertising itself?

* Did the advertising successfully
communicate information? Can peo-
ple remember content? Did they un-
derstand the message?

* Have perceptions changed? Do
listeners feel differently about the
product?

* Did usage or purchase patlerns
shifi? Do they intend 1o buy the prod-
uct now, where before they did not’

Broadcasters and advertisers also
use rescarch 1o pre-lest their copy be-
fore the campaign runs.

Pre and Post Studies

The concept behind Continental’s
research is fairly simple. They main-
tain an ongoing panel of more than
one million consumers, measuring
3000 different pieces of consumer
information, including demographic,
lifestyle, and purchasing information.
For each campaign. they survey a
sample of respondents before the ad-
vertising runs to construct a baseline
measure of attitudes and behavior —
the “‘pre” part of the sample. They use
mostly telephone interviews 1o col-
lect the data. and they measure both
aided and unaided recall.

Afier the advertising runs, they
take another sample — the “post”
group — and they compare the re-
sults. As the UK test study for Brad-
ley & Bingley shows (see box on this
page), radio can then prove its im-
pact in comparison to both the “pre”
sample and a “post” analysis that did
not include radio.

“As broadcasters in the United
Kingdom have discovered. quantifi-
cation of ad recall and results enhanc-
es client opinion of radio by making
it tangible,” says Rose. “Commercial
radio in the UK is only about 25 years
old, yet radio’s share of advertising
has gone from 2% to 5%, not far off
from the share in the U.S.”

Rose thinks that’s especially im-
pressive when you consider that only
about half of all listenership in the
UK tunes to commercial radio. The
other half listens to the BBC, the gov-
ernment’s noncommercial service.
Rose believes that the UK's share of
ad dollars for radio would probably
exceed that of the U.S. if most lis-
lening was 10 commercial stations,

. like it is here.

Rose estimates that radio broad-
casters spend $40-50 miillion a year
rescarching their own listeners. These
projects consist of focus groups, call-
out music testing, auditorium music
tests, and perceptual studies. He be-
tievés that some results research ques-

ADIO GETS RESULI

SUCCESS STORIES FROM THE RAB

A Campaign To Bank On

SITUATION: The Shelby State Bank in Shelby, Mi hoped to at-
tract customers to an expanded CD investment program. The bank
competes against other regional and local financial institutions in
the area. Bank managers have in the past used newspaper, di-
rect mail, TV, and some radio to reach the primary market of aduits
age 25 and up.

OBJECTIVE: A goal of $1 million in new CD accounts was set for
this campaign. Only two stations — WEWM-FM and one other
radio station — were used to promote the new CDs.
CAMPAIGN: WEWM launched a two-week campaign that includ-
ed 16 spots a day promoting the Shelby State Bank CD program.
The commercials highlighted the security and convenience of the
bank’s CD program and invited listeners to stop by to talk about
their savings plans. '
RESULTS: The campaign was a great success. More than
$800,000 of the $1 million CD goal was attributed directly to the
WEWM radio campaign. Shelby State Bank management was
very pleased with this performance and plans to use radio adver-
tising on a regular basis.

—— —RABTOOLBOX

More marketing information and resources from the RAB

FROM MEDIA TARGETING 2000

Twenty-seven percent of CD holders are aged 65 or above. Among the
entire population of CD hoiders age 18+, 88% listen to the radio while com-
muting to and from work. The average time spent listening to radio while
commuting Is 47 minutes.

FROM RAB’S INSTANT BACKGROUND COLLECTION —
BANKS

Supermarket Banking. In-store branch banking grew at an estimated rate
of 34% in 1997. By the end of 1997, more than 6400 bank branches had
opened in supermarkets and supercenters across the U.S. This number
inciudes all in-store branches that are staffed — full-service branches, ex-
press branches, and mini-branches (International Banking Technologies,
December, 1997).

FROM RAB CATEGORY FILES

“The American public feels secure about the health and safety of their fi-
nancial institutions, but they are increasingly dissatisfied with the quality of
service received from banks, savings institutions, credit unions, and non-
bank sources of financial products, according to American Banker”— Re-
search Alert, Jan. 16, 1998

For more information, call RAB's Member Service HelpLine at (800) 232-
3131, orlog on to RadioL.ink at http://www.rab.com.

tions can be incorporated into these
existing listener research studies.

For example, a station could tack
on some ad recall tracking questions
at the end of their callout research
questionnaire. Done regularly, this
could represent a major benefit to ad-
vertisers, and the study could be of-
fered as a standard part of each on-air
campaign.

However. Rose thinks radio broad-
caslers must create separate budgets
for results research. “If radio seeks
to bring new advertisers into the me-
dium, it must provide evidence be-
yond its success stories.” he says.

“Providing results research ofters
clear-cut benetits. Radio salespeople
can become marketing advisors and
partners with their clients. Market-
ing insights can be uncovered that
never would have been known if the
rescarch had not been conducted.”

Arbitron may have the right idea
here. Imagine how our business
would change if radio could finally
offer proof of what we all truly be-
lieve — that radio works!

If radio stations arc hesitant to bud-
get additional money for results re-
search right oft, perhaps we can of-
fer it as a part of the total media pack-

age. Or. we might provide results
from a preliminary study as long as
we receive a commitment from the
client for a full-fledged campaign if
the results justify our faith.

By focusing on results research.
we would also change some of our
other business dynamics. We'd con-
centrate more on implementing ef-
fective advertising strategies with
good creative and proper place-
ment. The process would feed on
itself, with better strategies produc-
ing more results. leading to more
satisfied customers and increased
radio budgets.

Radio gets results. Let's prove it.

RAB Opens New
Chicago Bureau

The RAB has opened a new
field office in the Windy City, with
Sr. VP/Stations Dick Ravokan
adding oversight responsibitites
for the bureau. The office is lo-
cated at 205 N. Michigan Ave.,
Suite 1901, Chicago, IL 60601.
Phone (312) 946-5440; fax (312)
946-5442.
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T.J. MARTELL
FOUNDATION
FOR LEUKEMIA,
CANCER

AIDS RESEARCH

Founded by the Music Industry

1998 :
HUMANITARIAN
AWARD GALA

Honoring
JIM CAPARRO
President and CEO,

PolyGram Group Distribution, Inc.

Thursday, May 7, 1998
The New York Hilton
New York City

Performances by:
ANDREA BOCELLI
JON BON JOVI
CHRIS BOTTI
MELISSA ETHERIDGE
LL COOL ]

BILLY MANN
BRIAN McKNIGHT
LIONEL RICHIE
RICHIE SAMBORA
other special guests
soon to be announced

Musical Director:

DON WAS

Catering by:

SPAGO
Wolfgang Puck, Proprietor

VALENTINO

Piero Selvaggio, Proprietor
Angelo Auriana, Chef

HOTEL BELAIR
Gary Clauson, Head Chef

For further

from the

STRENGTH
o f

MANY

POWER

SAVE

information, call 212+<245-181 8.
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MARKETING & PROMOTION

2

FRANK MINIACI

What's Old Is New Again

[ Revisiting promotions of the past leads to creative promotions today

ostalgia is back in a very big way. Wanna buy the new Volks-

wagen Beetle? Stand in line. There’s even a,cable channel,
Nick At Nite’s TV Land, that revisits our childhood memories
with “retrommercials’ from the "60s and *70s.

Retrois also alive
and well at radio.
This week. R&R
turns back the
hands of time by
talking with one of
the industry’s
brightest forward-
thinkers. KXTA-
AM & KIIS-FM/
L.A. Marketing
Direcior Von
Freeman. His ap-
proach to packag-
ing can instantly transform "70s
“cheese” into "90s “cool

Make It Exciting

Everywhere you look. listeners are
being overcommunicated to. How
does one cut through all the airwave
clutter with the “on and gone” phi-
losophy of so many programmers
who were raised in the liner jock
world of radio and preached at to
K.I.S.S. — Keep It Simpie, Stupid?

The acronym was adopted and
used by many programmers in ils
simplest form: “Be caller 102 and
win $1000 now!” However, there’s
nothing compelling or even remote-
ly interesting about this stripped-
down promotion. Freeman says,
“K.L.S.S. can mean something if you
package the contest in a creative way
so people understand how to play it
and how it should be interpreted.”

Some say contesting doesn’t work.
Could it be that an wninteresting con-
test doesn’t work? In a crowded mar-
ketplace, you have to give such pro-
motions as “Be acertain caller and win
instantly” a creative twist. It’s obvi-
ous you're just addressing the “con-
lest cume” — a very small microcosim
of your audience — but at least imake
the promotion entertaining or conclu-
cive 1o relationship building for the

Von Freeman

majority of the audience that’Il never
call in or care about anything you
hawk on the air.

How does a person remember to
write down what they hear in their
Arbitron diary? Freeman comments,
“Is it the $30.000 we’re giving away
with Rick Dees In The Morning? Is it
the way we made them laugh at the
Tuiranic spot on TV? You really just
don’t know.

“What we've tried 1o do at KIIS is
be consistent with our advertising
and that’s 1o be wacky and crazy and
almost kind of ridiculous at times.
Outside of CHR. several of the adult
formats have the at-work listening
benefil, where the station is almost
background. The listener might re-
member how listenable the station was
at work because it didn’t interfere with
the foreground of
their job. This is m
wherc CHR usual-
ly has to be more
crealive 1o caplure
the listener”

Design is very
important. If you
are a student of pop
culture, you're
aware of what's go-
ing on around you.
What Freeman has
done at KIIS is
something similar
to what he did
when hc was pro-
motions director
for tormer WKRQ
(Q102)/Cincinnati
programmer Jim-
my Seal. Al
Q102. we did a promotion where we
gave away a house.” Freeman says.
“We had given away five houses and
were faced with how we would rein-

vent the promotion the next lime

The contests back in
the '70s were a lot
more auditory. That’s
something we have to
get back into. We've
gotten into a glut of
promotions where we
take the 10th caller
for $1000. We just end
up throwing out a lot
of cash at the listener.

Pro:Matidns

LasVegas.

KFMS/Las Végas.

= Scott Paine is the new Dir/Marketing for Sandusky @
Radio’s five Seattle radio stations: KEZX-AM, KIXI-AM,
KLSY-FM, KRWM-FM & KWJZ-FM. Paine formerly
served as Marketing Dir. for KIXI & KLSY, and is a
former Marketing Dir. of KGO-AM/San Francisco.

* SteveWilliamsis the new Dir/Marketing for South-
ern Star's six Savannah, GA stations: WSOK-AM,
WCHY-AM & FM, WAEV-FM, WLVH-FM & WYKZ-FM.
He previously held the MD slot at WAEV.

* WRKI/Danbury, CT ups part-timer Mike Gasbar
to Promotions Director, replacing Matt Zako.

» Roger Davis is now the Promotions Dir.at KWNR/

*Tim Platko accepts Promotions Dir. duties at

around. We began with a slick cam-
paign where you’d see the house [a
$250.000 house in Cincinnati is a big
deal|. but we needed another hook. We
look our morning guys, Brian and
John Jay, dressed them up in "70s out-
fits. and got an old. cheesy porn star
Ron Jeremy — 1o spoof as direc-
tor of the shoot. In the TV spol, Jere-
my wore cheesy "70s tight silk disco
clothing. We used a music bed featur-
ing cheesy ‘disco porn.’ and stop-
motion techniques sped things up 1o
make them look ridiculous. Some-
thing like that is cheesy, but it works!
It got a lot of people talking.” What
Freeman and Steal did was produce
every element of the idea. They rein-
vented the promotion. giving it the ret-
ro feel that is cooler than ever now.

Image Is Everything

Lounge music, leopard-skin — the
look and feg) of 20 years ago arc back
in vogue. In fact, at KIIS one of the
stationl vans is being repainted with a
leopard-skin design. while another
will sport zebra.
“There’ll be five
vans out on the
street with various
looks and over-
the-top cheese.”
says Freeman. “It
really comes back
to KIIS and its
evolution [it was
full-on  Disco
about 20 years
ago] and Rick
Dees and his evo-
lution. Rick can
sometimes pull
from the past be-
cause his new lis-
teners have no idea
m of what he did

then.”

One example of
a game that had style and entertain-
ment value that's been resurrected is
“Beat the Bomb.” Freeman says, "It
was a great game, and as far as [ can
remember it hasn’t been done in 10
years. It sounds tun on the air. it’s one
of those games that CHR used in the
late *70s and early "80s. where listen-
ers can play along even while they are
in their cars. They play along with the
person who's actually playing it on the
air’” What KIIS has done is structure
the game so that a listener can win up
to $50.000 every Thursday moming.
They created a 10-second Titanic-
themed TV spot featuring Dees and
conceptualized by his producer, Paul
Joseph, and Freeman. which airs 180
limes on Wednesdays.

The contest runs essentially like
this: Dees tells everyone to “listen
tomorrow moming at 7:10am to win
$50.000 with ‘Beat the Bomb” Sev-
eral carts (or CD-ROMs) are record-
ed with so many dollar denomina-
tions. even the jock doesn’t know how

N
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the concept to work.

an office play-along.

to find.

Make A Deal.

for cash and prizes.

spearhead the promotion.

It’s Retro, Baby!

Il of these contests can be worked and reworked. There
is no set rule on how the contest can be played. The
name of the contest doesn’t even have to be the same for

* Beat The Bomb: Set up a specific time that a listener can call in to
win a prize before the bomb goes off.

* Secret Combination: TSL contest where the player gives the six
digits of a combination. The listeners have to keep track so they
know what not to guess. It’s kind of a team effort, with the appeal of

* Scavenger Hunt: Come up with new items that the contestant has

« CarTunes: Listen for certain musical snippets to win a new car.
* Black Box: Can be done much like the Monty Hall-hosted Let's

* Prize Closet: Everyone wants a chance 1o go into the prize closet

* Million Dollar Contest: You buy an insurance policy from
someplace like Lioyds of London to cover you in case a winner
actually grabs the million dollars.

* PhraseThat Pays: The simplest of all promotions can be reworked
into something meaningful. Use technology (e.g., voicemail) to

they go. The listener chooses one of
the carts. and it begins to play, list-
ing dollar amounts. The listener has
the option of stopping the game at
any time and taking the tast sum of-
fered. If they choose 10 continue and
the bomb goes oft, they win nothing.

“What's great about this contest
is that we have the imagery of giv-
ing away $50,000 when, in actuali-
ty, we may only give away $3000.
because. typically, the listener will
stop you right away because they are
scared to death that the bomb is go-
ing to go off.” Freeman says. In ad-
dition to the main contest on Thurs-
day mornings. the game is played
five days a week in all dayparts for
lower denominations.

Other Great Old Ideas

Freeman recalls another promo-
tion that was famous in the past. 1
remember listening to "Secret Com-
bination” on the air when | was 10
years old. It was produced with all
of this suspenseful music while the
contestant was giving out the com-
bination. You would hear the clicks
of the wheel turning. The contests
back in the "70s were a lot more au-
ditory. That’s something we have 1o
get back into. We've golten inlo a
glut of promotions where we take
the 10th caller for $1000. We just
end up throwing out a lot of cash at
the listener.

“The "Million Dollar Giveaway’ is
something we did at Q102. I's in The
Guiness Book Of World Records. The
station gave away $1 million in 1980

then the biggest cash prize ever.
We brought in a new morning show
and renamed it The Million Dollar
Morning Show. A listener got 1o go
into a vault that contained 102 bags
ot money. None contained less than
$10,000. and one held $1 million.
That specific bag was insured for i
million dollars. The lady actually
touched the right bag, but chose an-
other and got $25,000 instead. She
was pleased. and it sounded big”’

When you have 87 signals in Los
Angeles. “you betier be damn sure that
whatever you are putting over the air-
waves is creative, unusual, and differ-
ent” Freeman adds. “If you are doing
what your competitor is doing — giv-
ing away a lot of cash or a car — it
doesn’t cut through” Just look at how

many people are giving away a VW
bug. Freeman insists “there are no new
ideas in this world. The only ideas are
old, reworked ones.”

Freeman saved every idea that
came up while he was working with
prominent morning talent such as
Randy Miller. He would make notes
not only games, but also stunts. Like
many of us. he was brought up on the
kind of radio that was packaged and
produced with entertainment first and
foremost. which works even beter
today than it did 10 or 20 years ago.

Goofy And Weird

People love to hear other people
be odd and wild — just look at Jerry
Springer. That may be an extreme
example, but people are entertained
by those who do what they can’t or
won'l. If you make your contest in-
teresting enough. those who are lis-
tening along instead of playing will
cheer on the contestant 10 win some-
thing. Contests can be repackaged in
a '90s way that is user-friendly with
today’s technology. Packaging and
imaging are very imporlant to give
the idea a complete look — from
design and logos 10 on-air presenta-
tion. Just cranking out cash or doing
contests is not the idea.

I’s all about showbiz. There’s so
much competition for the consumers’
time that you can’t take for granted
that the next best-lesting record is
going to make a damn bit of difter-
ence belween you and your competi-
lor. Besides. music baitles are end-
ing as consolidation takes over. How
much time you take 10 put a creative
spin on your text promotional idea
will determine how interesting the
station is going to sound the next time
you dump thousands of dollars in
cash and prizes. And the next time
you need a realty new, fresh idea,
think “70s!

TALK BACK TO R&R!

W e encourage your feed-
back. If you have com-
ments regarding this column or
would like to see your work here,
contact Frank Miniaci directly
at (310) 788-1650 or by e-mail
at miniaci@rronline.com.
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THE LIVING LEGENDS FOUNDATION

cordially invites you to attend

THE SIXTH ANNUAL
LIVING LEGENDS AWARDS DINNER

honoring
| Radio
Diamond 'Jim" Sears
Eula Mae Hatter

: -.. s Record Industey

~ Renry Allen
'@ ~ Buzz Willis

 Retail
Willie Barney
- Violet Brown

Hosted by
Mercury Recording Artist

Brian McKnight

Performance by World Renowned
“1998 Grammy Award Winner"

Taj Mahal

Introducing Flyte Tyme Recording Artist
Kevin Ford

plus
Gospel Selection by

Inger Reid

Wednesday, April 29, 1998
Reno Hilton Hotel

Reno, Nevada

For further information contact
Cynthia Badie Associates
(212) 222-9400

LIVING LEGENDS FOUNDATION -

FOUNDING CHAIRMAN
Ray Harris

FOUNDING PRESIDENT
Jerry Boulding

VICE PRESIDENT
A.D. Washington

TREASURER

Barbara Lewis

SECRETARY
C.C. Evans

VICE CHAIRS

Brenda Andrews

Joey Bonner

Jhery! Bushy

Sean "Puffy” Combs
Jocelyn Cooper-Gilstrap
Ed Eckstine

Kenneth “Babyface" Edmonds

Tracey Edmonds

Kenny Gamble

Jack “The Rapper” Gibson
Dick Griffey

Andre Harrell

Heavy D

Leon Huff

Cathy Hughes

Hal Jackson

George Jackson

Wayman Jones

Monica Lynch

Jules Malamud

Barry Mayo

Antonio “L.A." Reid
Sylvia Rhone

Jean Riggins

Ruben Rodriguez

Louil Silas, Jr.

Russell Simmons

Ernie Singleton

Ron Sweeny, Esq.

Joe “Butterball” Tamburro
Dedra Tate

Charles M. Warfield, Jr.
Barry Weiss

Ken Wilson

{list in formation)

DINNER COMMITTEE
James Alexander
Tony Anderson
Dallas Austin
John Austin

Lee Bailey
Suzanne Baptiste
Ornetta Barber-Dickerson
Manny Bella
Kojo Bentil

Tom Bracamontes
Erie Brooks
Denise Brown
Jamie Brown
Vinny Brown
Lygia Brown-Lott
Jeff Burroughs
Hank Caldwell
Sheila Coates
James Cochran
Harry Coombs

BOARD OF DIRECTORS
Mike Bernardo

George Daniels

David Linton

Hank Spann

Kendall Minter, Esq.

DINNER CHAIRMAN
Kedar Massenburg
KEDAR ENTERTAINMENT

HONORARY CO-CHAIRS
Jimmy Jam and Terry Lewis

FLYTE TYME ENTERTAINMENT

Steve Corbin
Janine Coveney
Steve Crumbley
Dwayne Cunningham
Doug Daniel
Sylvia Davis
Cheryl Dickerson
Jermaine Dupri
Don Eason
Roland Edison
Sheila Eldridge
Paris Eley

Kevin Evans
Rachelle Fields
Kevin Fleming
J.C. Floyd

Jesus Garber
Tony Gray

Gerry Griffith
Vaughn Harper
Steve Hegwood
Sharon Heyward
Dorsey James
Lionel Job
Hillery Johnson
Michael Johnson
Ronnie Johnson
Varnell Johnson
Al Jones

Earl Jordan
Michelle Joyce
Larry Khan
Miller London
Alan Lott

Walt “Baby" Love
Kevin Lifes
Michael Mauldin
Quiney McCoy
Sara Melendez
Sydney Miller
Richard Nash
Jackie Paul
Eddie Pugh
Kenneth R. Reynolds
Jackio Rhinehart
Lionel Ridenour
Dave Rosas

Terri Rossi
Hank Shocklee
Jimi Starks
Angela Thomas
Martha Thomas-Frye
Eric Thrasher
Lynn Tolliver, Jr.
Audra Washington
Doug Wilkins
Hilda Williams

{list in formation)

o
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l ou’re invited to attend the industry’s largest
gathering of radio and record executives, June
l j 11-13, 1998 at the Century Plaza Hotel in Los
Angeles, California to celebrate R&R’s 25th

’ anniversary and the dawning of a new era in radio.
It's the essential event that will prepare you to take
l your place in the rapidly evolving radio and record
industries. Three days and nights of inspiring
c 0 N v E N TI “ N speakers ... informative panels ... and superstar
entertainment. It’s also a fantastic opportunity to
meet, greet, and exchange ideas with the industry’s

best and brightest.

INFORMATION

FAX this form 10: (310)203-8450

Or MAIL ro:

R&R CONVENTION ’98

10100 Santa Monica Blvd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below.
Full payment must accompany registration form.

Please include separate form for each registration.

Photocopies are acceptable.

MAILING ADDRESS

Name

Title

Call Letters/Company Name

Street

City State Zip

Telephone # Fax #

E-mail

REGISTRATION FEES

3 OR MORE BEFORE MAY 1, 1998 $350 EACH
SINGLE BEFORE MAY 1, 1998 $400 EACH
3 OR MORE AFTER MAY 2, 1998 $435 EACH
SINGLE AFTER MAY 2, 1998 $465 EACH
EXTRA COCKTAIL TICKETS (THURS) $ 7SEACH
EXTRA SUPERSTAR SHOW (SAT) $100 EACH
DAY PASSES (SESSIONS ONLY) $150 EACH
ON-SITE REGISTRATION $525 EACH

METHOD OF PAYMENT

Amount Enclosed: $

Visa D MasterCard D AMEX D Discover D Check D

Account Number Exp. Date:

Cardholder’s Signature

Print Cardholder’s Name

CANCELLATION POLICY: All cancellations must be submitted in writing. A full
refund less a $75.00 administrative fee will be issued after the convention if notifica-
tion is received on or before April 3, 1998. Cancellations received between April 4
and May 15, 1998 will be subject to a $150.00 cancellation fee. No refund will be
issued for cancellations after May 15, 1998 or for “no shows.”

CENTURY PLAZA HOTEL AND TOWER SOLD OUT.
Please call the nearby Beverly Hilton Hotel. Rooms are reserved for
“Radio & Records.” Single rooms are $185 and double rooms are $205.
Please contact the hotel directly at 310-274-7777 or 1-800 HILTONS.
If you have any questions, please call the R&R Convention Hotline at 310-788-1696.

For the lowest airfares to R&R’s Convention *98, call Kim at
Music Awareness Promotions at 800-634-5043.
Travel is available via American, United, Delta, or USAir. Call today!
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_SHOW PREP

MUSIC & MOVIES

CURRENT

¢ CITY OF ANGELS (Reprise)

Singles: Uninvited/Alanis Morissette

Iris/fGoo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker

* LOST IN SPACE (TVT)

Featured Artists: Crystal Method, Death In Vegas, Propellerheads

* TITANIC

Single: Southampton/James Horner (Sony Classical/Work)
» THE PLAYERS CLUB (Heavyweigh/A&M)

Single: We Be Clubbin’/ice Cube

Other Featured Artists: Changing Faces, Jay-Z, Scarface

* GREASE

Single: Grease Re-Mix 98/Frankie Valli (Polydor/A&M)

* GOOD WILL HUNTING (Capitol)

Featured Artists: Elliott Smith, Dandy Warhols, Luscious Jackson

* RIDE (Tommy Boy)

Single: The Weekend/Dave Hollister/Redman/Sermon
Other Featured Artists: Wu-Tang & Onyx, Naughty By Nature

« MEET THE DEEDLES (Mercury)

Single:Wrong Thing RightThen/Mighty Mighty Bosstones
Other Featured Artists: Goldfinger, Radish, Cherry Poppin’ Daddies

* SENSELESS

Single: Got Be ... Movin’ On Up/Prince B f/Ky-mani Marley (Gee Street/V2)

COMING
* MAJOR LEAGUE Ill: BACK TO THE MINORS (Curb)

Single: Small Talk/'Sawyer Brown

Other Featured Artists: Smokin’ Armadillos, Alabama, Sister Hazel

* SLIDING DOORS (Jersey/MCA)
Singles: Turn Back Time/Aqua
Have Fun, Go Mad/Biair

Other Featured Artists: Space Monkeys, Jamiroquai
¢ THE HORSE WHISPERER (MCA/Nashville)
Single: A Soft Place To Fall/Allison Moorer
Other Featured Artists: Dwight Yoakam, Mavericks, George Strait

« BULWORTH (interscope)

Single: Zoom/Dr. Dre & L.L. Cool J (Aftermath/Interscope)
Other Featured Artists: RZA, Public Enemy, Mack 10 & Ice Cube

CYBERSPACE

Hot, new music-related
World Wide Web sites, coot
cyberchats,” and other
points of interest along the
information superhighway.

San Francisco Giants
radio voice Jon Miller,
Monday (4/20) at 8pm ET/
5pm PT, America Online
(keyword: LIVE).

On The Web

Cool For August, concert,
Friday (4/17) at 11pm ET/8pm
PT (www.LiveConcerts.com).

Bruford Levin Upper Ex-
tremities, concert, Sunday (4/
19) at 9:30pm ET/6:30pm PT
(www.LiveConcerts.com).

Vonda Shepard, chat, Wed-
nesday (4/22) at 5:30pm ET/
2:30pm PT (www.mylaunch.
com).

Widespread Panic, chat,
Wednesday at 7pm ET/4pm PT
or (www.sonicnet.com, chat.
yahoo.com).

MUSIC DATEBOOK

MONDAY, APRIL 27

1973/0pryland opens in Nashville.

1981/Ringo Starr marries actress Bar-
bara Bach.

1990/Guns N’ Roses singer Axl Rose
weds Erin Everly, daughter of Don
Everly.

1994/John Mellencamp and wife Elaine
become parents to son Hud.

Born: Kate Pierson (B-52's) 1948, Ace
Frehley (Kiss) 1950, Sheena Eas-
ton 1959

Releases. Cheap Trick's “I Want You To
Want Me” 1979

TUESDAY, APRIL 28

1980Tommy Caldwelf of the Marshall
Tucker Band is killed.

1990/B.B. King is hospitalized in Las
Vegas for high blood sugar, forc-
ing him to cancel an appearance
at the New Orleans Jazz festival.

1991/Bonnie Raitt marries actor Micha-
el O’Keefe.

1995/Rapper/thespian Ice Cube tries his
hand at comedy in the motion pic-
ture Friday.

Releases:Van Halen's “Dance The Night
Away” 1979, Bruce Hornsby And
The Range’s The Way it Is 1986

WEDNESDAY, APRIL 29

1989Jon Bon Jovi marries high school |

girlfriend Dorothea Hurley.
1992/Paula Abdul marries actor Emilio
Estevez.
1995/Tupac Shakur (a.k.a. 2Pac) mar-
ries Keisha Morris in Clinton Cor-
rectional Facility, where he’s

serving a four-and-a-half-year
jail term.

Born: Duke Ellington 1889, Duane Allen
(Oak Ridge Boys) 1943, Carnie
Wilson (the Wilsons) 1968

Releases: Aretha Franklin's “Respect”
1967

THURSDAY, APRIL 30

1983/Muddy Waters dies of a heart at-
tack. .

Madonna’s treasure chest.

1992/As rioting and looting beginsin L.A.
following the Rodney King verdict,
Madonna’s bustier is stolen from
Frederick's of Hollywood. A $1000
reward is offered for its return.

Born: Willie Nelson 1933

Releases: Steve Miller Band's “Jet Air-
liner” 1977

FRIDAY, MAY 1

1967/Elvis Presley marries Priscilla
Beaulieu at the Aladdin Hotelin Las
Vegas.

1979Elton John becomes the first West-
ern rocker to perform in |stael.

1991/Sinead 0'Connor sends a $2600
airline bill to M.C. Hammer after
she returns to Ireland. Hammer |
had said publicly that if O’Connor |
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hated it in America so much, he’d
pay her way back home.

Born: Judy Collins 1939, Rita Coolidge
1944, Ray Parker Jr. 1954
Releases: the Supremes’ “Back In My

Arms Again” 1965, the Rolling
Stones’ “Brown Sugar” and Rin-
go Starr's “It Don't Come Easy”

1971

SATURDAY, MAY 2

1982/Adam & The Ants break up after
Terry Lee Miall & Gary Tibbs quit.

1993/En Vogue, Tone Loc, and Heavy
D guest-star on the two-part sea-
son finale of Roc.

Born: Bing Croshy 1901, Larry Gatlin
1948, Lesley Gore 1946, Lou
Gramm (Foreigner) 1950

Releases. the Rolling Stones’ “Not Fade
Away" 1964

SUNDAY, MAY 3

1969/Jimi Hendrix is arrested at Toron-
to's airport when several ounces
of heroin are found in his bag.

1988/A Minneapolis judge dismisses a
suit filed by Prince’s half-sister,
Lorna Nelson, claiming he took
the lyrics for “U Got The Look”
from a book she wrote.

1994/Garth Brooks and wife Sandy be-
come parents to daughter August
Anna.

Born: Pete Seeger 1919, James Brown
1928, Englebert Humperdinck
1936, Frankie Valli 1937, Chris-
topher Cross 1951

— Jay Gross
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Sarah McLachian: The Real Me!

[ People have this precon-

ceived ceived notion of me,
and often it upsets them when |
try to set the record straight,” says
Sarah McLachlan on her image.
“But at this point, | could give a
shitif the Internet is ali atwitter. You
wouldn’t believe the video treat-
ments we get. t's all me on some
white stallion with long, flowing
robes in a forest. Jesus Christ,
enough already” (Rolling Stone).
Mclachlan also says, “l love ro-
mance, | love beauty. But | also love
the flip side, when you turn the
stone over and there'’s worms and
mud and shit, and it’s reatly ugly.”
And on the subject of image,
Marilyn Manson is about to say
buh-bye to the goth-rock look in
favor of the.glam-rock image that
epitomized David Bowie. (Hasn't
ScottWeiland done that?) He al-
ready purchased an $800 vintage
Pucci unitard and is redoing his
home in all white (New York).
And the images keep chang-
ing: Looks like George Michael
will have to revamp his image af-
ter his recent arrest for perform-
ing a lewd act. Obviously enjoy-
ing Mr. Michael's openness is
Boy George, who offered, “I
wish him strength at this time,
because when push comes fo
shove, we are sisters under the
skin” (Newsweek).

No Moral Majority Here

“l look at hip-hop as being
much more of a moral obligation
than as entertainment or a ca-
reer. | think we're one of the few
groups that do that, without
seeming like we come from out-
er space or some shit. People
don't like moralizing, no matter
what it sounds like" — Goodie
Mob's Cee-Lo (Spin),

Speaking of morals, Sean
“Puff Daddy” Combs fell head
over heels for Jennifer Lopez,
just hours after longtime galpal
Kim Porter gave birth to their
son (Star).

Stone Cold Reminder

That's what Stevie Nicks,
who had painful silicone breast
implants removed, thinks every
time‘she opens her freezer
where she keeps the implants“to
remind me of the agony” (Na-
tional Enquirer).

A Royal Pain

Right after Debbie Rowe gave
birth to Michael Jackson's sec-
ond child, Paris Michael Kath-
erine, he held the baby and said,
“Now | have my little princess.” He
then took the baby back to Nev-
erland Ranch while poor Debbie
recovered alone (National En-
quirer, Star).

Crossover Hell?

Newsweek covers the recent
trend of pop stars going classi-
cal and vice versa. Says the arti-
cle, “When Michael Bolton came
out with a CD of arias in January,
it took a monumental effort not to
rush to judgment.”

Frozen

After the Oscars, Celine Dion’s
feelings were hurt when Madon-
na was overheard gossiping with
Rosanna Arquette about Dion’s
sense of style. Madonna re-
marked she'd have to go to Bel-
gium to get a dress because she
didn’t want anything similar to Di-
on's. Then, she cattily mimicked
Dion's French accent (Star).

Now That'’s Respect!

“I don't actually know much
about my dad’s music. We never
had Who records at home. | finally
heard Quadrophenia at a friend’s
and said, ‘Is that Genesis?'” —
Emma Townshend feigns igno-
rance regarding daddy PeteTown-
shend’s music (Elle).

False Advertising

The TV commercials for Nash-
ville’s Baptist Hospital feature coun-
try superstar Alan Jackson telling
viewers he's happy he and wife
Denise chose the center for the
delivery of daughter No. 3. The only
problem is, Jackson's since taken
up with another woman (Globe).

Star Power

“When | went to this Versace
and Elton John party ... so you
thought you were at an exclusive
thing, right? But then there was
a VIP area and another level af-
ter that ... finally, at the end of the
night, you find yourself alone in
a brightly lit closet with Simon Le
Bon eating off a paper plate”
Pulp’s Jarvis Cocker on the let-
down of being a “star” (Spin).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified ahy of these reports.
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SHOW PREP

MUSIC TELEVISION®
59.4 million households
Patti Galluzzl,
VPMusic Programming

MUSIC PRST
50.8 million househoids
Wayne Isaak. Sr VP/Music & Talent Relations

| ADDS |

| ADDS |

TORI AMDS Spark (Atiantic)

FUEL Shimmer (550 Music)

GARBAGE Push It {Almo Sounds/Interscope)

GREEN DAY Redundant (Reprise)

MATCHBOX 20 Real World {Lava/Atiantic)

MYA1/SISOO It's All About Me (University/interscope)
PROPELLERHEADS History Repeating (DreamWorks/Geften)
VERVE Lucky Man (Hut/Virgin)

WALLFLOWERS Heroes (Epic)

| EXCLUSIVE ]

OAVE MATTHEWS BANO Don't Drink The Water (ACA)

GARBAGE Push It (Almo Sounds/interscope)
WALLFLOWERS Heroes {Epic)

| HEAVY =<

MARIAH CAREY My All (Columbia)

HANSON Weiid (Mercury)

NATALIE IMBRUGLIA Torn (ACA)

JANET | Get Lonely (Virgin)

K-Cl & JOJOAI My Life (MCA)

LORQ TARIO & PETER GUNZ Deja Vu (Codeine/Columbia)
MARCY PLAYGROUND Sex And Candy (Capitof)
MASTER P Make ‘Em Say Ugh (No Limit/Priority)
BRIAN MCKNIGHT Anytime (Mercury)

PUFF DADDY & THE FAMILY Victory (Bad Boy/Arista)
WILL SMITH Gettin' Jiggy Wit It (Columbia)

USHER Nice & Slow (LaFace/Arista)

\JAM OF THE WEEK |

NEXT Too Close {Arista)

| STRESS ]

BACKSTREET BOYS Everybody (Backstreet's Back) (viva)
BOYZ 11 MEN Can't Let Her Go (Motowr)

DESTINY'S CHILD No, No, No (Grass Roots/Columbiza)
OR. ORE & L.L. COOL J Zoom finterscope)
EVERCLEAR | Wilt Buy You A New Life (Capitol)
FASTBALL The Way (Holwood)

ICE CUBE We Be Clubbin’ (Heavyweight/ASM)
MATCHBOX 20 Real Worid (Lava/Atiantic)

RAGIOHEAD No Surprises {Capitol)

ROBYN Do You Realiy Want Me (RCA)

SEMISONIC Closing Time (MCA)

VAN HALEN Without You {Warner Bros.)

| ACTIVE |
TORI AMOS Spark (Atiantic)

BUSTA RHYMES Turn It Up/Fice It Up (Efektra/EEG)
JERRY CANTRELL Cut You In (Columbia)

CHERRY POPPIN’ DADDIES Zoo! Suit Riot (Mojo/Universal)
PAULA COLE Me (imago/WB)

CREED My Own Prison (Wind-Up)

FUEL Shimmer (550 Music)

GOD LIVES UNDERWATER From Your Mouth ( 1500/48M)
GREEN DAY Redundant (Reprisa)

MONTELL JORDAN Let's Ride (Def JamvRAL/Mercury)
MASE {/TOTAL What You Want (Bad Boy/Arista)

SARAH MCLACHLAN Adia (Arista)

MYA 1/S1SQ0 it's All About Me (University/interscope)

‘N SYNC | Want You Back (RCA)

DAVE MATTHEWS BAND Don't Drink The Water {ACA)
SEMISONIC Closing Time (MCA)

XL ]
CELINE 010N My Heart Will Go On (550 Music)

NATALIE IMBRUGLIA Torn (ACA)

MADONNA Frozen (Maverick WB)

MATCHBOX 20 3am (Lava/Atiantic)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

| LARGE ]

BEN FOLOS FIVE Brick {550 Music)

MARIAH CAREY My All (Cdiumbia)

ERIC CLAPTON My Father's Eyes (Duck/Reprise)
PAULA COLE Me {imagoW8)

QAVE MATTHEWS BANQ Don't Drink The Water (ACA)
JANET Together Again (Virgin)

MARCY PLAYGROUNO Sex And Candy ( Capitol)
SARAH MCLACHLAN Adia (Arista)

SHANIA TWAIN You're Still The One {Mercwry)

| MEDIUM |

FASTBALL The way (Holfywood)

EBBA FORSBERG Lost Count {Mavernck/WB)
HANSON Weird (Mercury)

JANET | Get Lonely (Virgin)

MATCHBOX 20 Real World (Lava/Atiantic)
BONNIE RAITT One Belief Away (Capitol)

|cusToM |

BARENAKEO LADIES Brian Wilson (Aeprise)

BOYZ il MEN A Song For Mama (Motown)

MARC COHN Already Home (Atiantic)

RANQY CRAWFORD Bye Bye (Bluemoor/Atiantic)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
ELTON JOHN Recover Your Soul { Rocket/Asiand)

K-Cl & JOJQ All My Life (MCA)

EDWIN MCCAIN I'll Be { Atiantic)

BRIAN MCKNIGHT Anytime (Mercury)

BILLIE MYERS Kiss The Rain (Universal)

OL SKOOL F/X. SWEAT & XSCAPE Am |... (Keia/Universal)
ROBBIE ROBERTSON Unbound {Capitol)

KENNY WAYNE SHEPHERD Blue On Black (Revoiution)
SEMISONIC Ciosing Time (MCA)

SISTER 7 Know What You Mean (Anista Austin/Anista)
SWV Rain (ACA)

TONIC Open Up Your Eyes ( Polydor/A&M)

U211 God Will Send His Angels (Isiand)

UNCLE SAM| Don't Ever Want To... (Stonecreel/Epic)
VERVE Bitter Sweet Symphony (Hut/Virgin)

SCOTT WEILANQ Barbarella (Atlantic)

TELEVISION

TOP TEN SHOWS
APRIL 6-12

Total Audience
(98 million households)

1 ER

2 Seinfeld (Thursday)

3 Veronica’s Closet

4 Friends

5 Just Shoot Me

6 Primetime Live

7 60 Minutes

8 Frasier

9 The Drew Carey Show
(tie) Touched By An Angel

Adults 25-54

1 ER
2 Seinfeld
3 Veronica’s Closet
4 Friends
5 Just Shoot Me
6 The Drew Carey Show
7 Primetime Live
8 Frasier
9 Two Guys, A Girl, And A
Pizza Place
10 Dharma & Greg

Source: Nielsen Media Research

Coming NexT WEEK

All show times are ET/PT un-
less otherwise noted; subtract
one hour for CT. Check listings
for showings in the Mountain
time zone. All listings subject to
change.

Tube Tops

Rhett Akins, Alabama, Big
House, Clint Black, Garth
Brooks, Brooks & Dunn, Glen
Campbell, Deana Carter,Ken-
ny Chesney, Diamond Rio,
Sara Evans, Donna Fargo,
Faith Hill, the Kinleys, Patty
Loveless, the Lynns, Martina
McBride, Lila McCann, Reba
McEntire, Tim McGraw, Buck
Owens, Michael Peterson,
Collin Raye, LeAnn Rimes,
Sawyer Brown, George Strait,
Randy Travis, Steve Wariner,

ack, Trisha Yearwood, and
Dwight Yoakam are slated to
perform live when CBS presents.
the 33rd annual Academy Of
Country Music Awards (Wed-
nesday, 4/22, 8pm).

Friday, 4/17

¢ Green Day perform on
MTV’s Live From The 10 Spot
{(10pm).

Saturday, 4/18

* Trace Adkins and Clay
Walker perform on PBS’ Austin
City Limits (check local listings).

¢ Dishwalla, Goo Goo Dolis,
and Spacehog perform on PBS!
On Tour (check local listings).

Monday, 4/20

* Tracy Byrd, LeAnn Rimes,
and Bryan White, Prime Time
Country (TNN, 9pm ET/6pm
PT).
* Dakota Moon, Vibe (check
local listings).

Tuesday, 4/21

« Kathy Mattea and Collin
Raye, Prime Time Country.

¢ Trace Adkins, Merie Hag-
gard, and Lorrie Morgan per-
form on The George Jones
Show (TNN, 10pm ET/7pm PT).

¢ Randy Travis, The Tonight
Show With Jay Leno (NBC,
11:35pm).

* Fastball, Late Night With
Conan O’'Brien (NBC, 12:35am).

Wednesday, 4/22

* Albita, Vibe.
« Vonda Shepard, Jay Leno.

* Steve Earle, Late Show -

With David Letterman (CBS,
11:35pm).

Thursday, 4/23

¢ PamTillis guest-stars as a
con artist on two CBS series,
whose story lines cross over:
Promised Land (8pm) and Diag-

FILMS

WEEKEND BOX OFFICE
APRIL 10-12
1 City Of Angels $15.36
(wB)*
2 Lostin Space $13.39
(New Line)
3 Titanic $8.55
(Paramount)
4 Species 2 $7.27
(MGM/UA)*

5 The Players Club $5.89
(New Line)*

6 Mercury Rising $5.45
(Universal)

7 The Odd Couple2  $4.81
(Paramount)”

8 My Giant (Sony)* $3.11

9 Grease (20th anniv.) $2.50
(Paramount)

10 Primary Colors $2.41
(Universal)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week’s openers include Major
League: Back To The Minors, star-
ring Scott Bakula and Corbin
Bernsen. The film's Curb sound-
track sports Sawyer Brown's cur-
rent release, “Small Talk” Round-
ing out the soundtrack are Smokin’
Armadillos (“Wakin’ Up Behind
The Wheel’), Alabama (“Cheap
Seats”) Sister Hazel (“So Long"),
Reverend Horton Heat (‘Baby I'm
Drunk”), Hank Williams Jr. (“You
Won't Mind The Rain”), Ruby
Lovett (“Little Bitty Crack In His
Heart"), Scatman (“Steal The
Base”), Tamplin (“Turning Japa-
nese”), Philip Claypool (“Looking
Up From A LongWay Down"), and
BTO (“Taking Care Of Business”).

Bryan White Ann Wom- nosis Murder(9pm).
Video airplay from April 20-26. y » Lee (9pm)
—H E
—/ gmier] 21 million households
) A Lydia Cole, l e A
AR /r/usic Programming 4 : o
JUI VP Programming CONCERT PULSE
| Video Playlist || | sy r e
JANET I Get Lonely (Virgin) N l T 20 | Pos. Artist (in 000s)
et =ChEY (Virgi l lational To 1 ROLLING STONES $2751.7
K-EL‘I&JOJOAH My Li1e)(MCA) b P I e ANRI 5o
NEXT Too Close Ansta) - 3 LUIS MIGUEL $492.9
1/R.KELLY Be Caretul (Rockiand/Interscope) -
MONTELL JORDAN Lets Ride (Def Jam/RALMercury) SRARKLE LM elCareto| (Rochana ToteEope) 4 PUFF DADDY & THE FAMILY  $393 2
) ’ 2PAC 1/ERIC WILLIAMS Do For Love (Amansiva)
MYA 1/815Q0.... it's All About Me (University/Interscope) . g 5 BARRY MANILOW $374.8
SWV Rain (RCA) MASTER P Make 'Em Say Ugh (No Limit/Priority) 6 AEROSMITH $369.0
MASTER P Make '€m Say Ugh (No LimitPriority) ... MASTER PSDNS OF FUNKI Got . (No LimPronty) 7 ALAN JACKSON $256.7
PUBLIC ANNOUNCEMENT Body Bumpin’ . (A&AY) ARETHA FRANKLIN A Rose Is Still A Rose (Arista) 8 BACKSTREET BOYS $206.5
QUEEN PEN Party Ain't A Party (Lif’ Man/interscope) BACKSTREET BOYS Everybody (Backstreet's Back) (Uive) 9 OASIS $205.2
2PAC 1/ERIC WILLIAMS Do For Love (Amaru/ive) DO OR DIE Still Po Pimpin’ (Rap-A-Lot} 10 LEANN RIMES/BRYAN WHITE  $203.9
i TIMBALANO & MAGOO Clock Strikes (BlackiGround/Atiantc) 11 HARRY CONNICK JR. $116.1
Haeo, playlistfor WeekiendiagiApdd BUSTA RHYMES Turn It Up/Fire It Up (Elektra/EEG) 12 BOB DYLAN Sggg-g
) 13 PANTERA !
: JACKSON 5/BLACK ROBBI Want You Back ‘98 (Motown)
i 1.
| RapCityTop 10 || |Waearon v 12 OUR LADY PEACE sato

PROPELLERHEADS History ing (Dr fren)
PUBLIC ANNOUNCEMENT Body Bumpin' . (A&M)
QUEEN PEN Party Ain't A Party (Lil" Man/interscope)
SYLK-E. FYNE/CHILL Romeo And Juliet ((Grand Jury/RCA)
THIRO EYE BLINO Losing A Whole Year (Elektra/EEG)
VERVE Lucky Man (Hut/Virgin)

SCDTT WEILAND Barbarella (Atiantic)

Video Fptay from April 20-26.

DMX Get At Me Dag (Def Jam/Mercury)

GANGSTARR Royalty (Noo TrybeNVirgin)

MASTER P Make Em Say Ugh (No Limit/Priority)

BUSTA RHYMES Turn It Up/Fire it Up (Elektra/EEG)
MASEWhat You Want (Bad Boy/Anista)

2PAC {/ERIC WILLIAMS Do For Love (Amaru/ive)

ICE CUBE We Be Clubbin’ (Heavyweight/AGM)

SILKK THE SHOCKER Just Be Straight ... (No Limit/Priority)
BIG PUNISHER t/JOE Still Not A Player (Loud)

Video playlist for week ending April 17.

MYA 1/S1SQ0It's All About Me (University/interscope)
QUEEN PEN Party Ain't A Party (Lil" Man/interscope)
NEXT Too Close (Arista)

PRAS1/00B & MYA Ghetto Superstar (interscopa)
PUFFDADOY & THE FAMILY Been Around. . (Bad Boy/Ansta)
CELINE DION My Heart Will Go On (550 Music)

DAVIO MILLER t/TEDDY RILEY Hard To... (Li Man/interscope)
CHICO OEBARGE No Guarantes (Kedar/Universa)

AQUA Turn Back Time (MCA)

Most requested frozen from the week ending April 10.

Among this week’s new tours:

ATLANTA RHYTHM SECTION
CHICAGO/HALL & OATS
GIPSY KINGS
BUDDY GUY/JONNY LANG
BILLY MANN
STEVIE NICKS
PETER WHITE

The CONCERT PULSE s courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.

N

www americanradiohistorv com

VIDEO

NEW THIS WEEK

* BOOGIE NIGHTS (New Line)
Former recording artist Mark
Wahlberg (a.k.a. Marky Mark)
stars in this feature film, whose
Capitol soundtrack contains vin-
tage tunes by the Emotions (‘Best
Of My Love™), War w/Eric Burdon
(“Spill The Wine"), Marvin Gaye
(“GotTo Give It Up"}, the Commo-
dores (“Machine Gun"), Walter
Egan (“Magnet & Steel”), ELO
(“Livin' Thing"), the Beach Boys
(“God Only Knows"), and more.
* MORTAL KOMBAT:
ANNIHILATION (New Line)

Talisa Soto stars in this feature
film, which spawned aTVT sound-
track with remixes of Megadeth's
“Almost Honest” and Face To
Face’s “Won't Lie Down,” as well
as songs by KMFDM (“Megaloma-
niac”) and Juno Reactor (“Conga
Fury"). The Future Sound Of Lon-
don’s radio edit of “We Have Ex-
plosive” completes the ST.

* KISS ME, GUIDO
(Paramount)

DV8/A&M released the sound-
track to this feature film with 3rd
Party's"Can U Feel It LoveTribe’s
“Stand Up (Narcotic Mix),” Panic
Patrol's “Out Of Control Martha
Wash's“Magic Charms,"and tunes
by Gloria Gaynor, Edwin Starr,
the Gap Band, and others.
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Sinclair
Continued from Page 1

candid.

Sinclair was founded in Baltimore
in 1971 by the late Julian Smith. His
sons — Frederick, Duncan, Robert.
and David — bought the business
and took it public in 1990. When
R&R spoke with David Smith Tues-
day, he wasnt sure exactly how many
stations his overnight empire had ac-
cumulated. “I'm kind of like Lowry
Mays,” Smith told R&R, “I lose
count of "em.”

With 51 radio stations in 11 mar-
kets and 57 TV stations in 37 mar-
kets (after all pending transactions
have closed), the question of which
medium Sinclair favors naturally aris-
es. “Our stated goal is. over time, 10

Puiser/CEQ: Erica Farber
GeneraL Manaer: Sky Daniels
Senior VP/RESeARCH & DeveLopment. Dan Cole
OpeRATIONS ManageR: Page Beaver

EDITORIAL

Eomoa-I8-CHiEr: Ron Rodrigues
DiReCTOR/CHARTS & ForMATS: Kevin McCabe
MansGing Enitor: Richard Lange
Formar EDIToRs: AC: Mike Kinosian
AERiamVE Jim Kerr CHR: Tony Novia
Country: Lon Helton NAC: Carol Archer
News/Tawk: Al Peterson
Rocx: Cyndee Maxwell Ungan: Walt Love
Cuaats & Music ManaEr: Anthony Acampora
Music EDiToR: Steve Wonsiewicz
Rapio EbiTor: Frank Miniaci
AsSISTANT MANAGING EDiTor: Jetf Axelrod
News EDiTor: Julie Gidlow
DinecTor oF Researc Seavices: Hurricane Heeran
Associate Evmors, Adam Jacobson,

Jay Levy, Margo Ravel
Assistant Epiors: Renee Bell,

Frank Correia, Jay Gross.

Rich Michalowski, Tanya O'Quinn,
Robert Pau, Mark Solovicos

SaLEs & MARKETING DRECTOR: Jetf Gelb
Manacer: Jill Bauhs
CuSTOMER SERVICE REPRESENTATIVES
Marko Kiric, David Riley
DistriBuTIoN ManaGer: John Ernenputsch

DATA PROCESSING

DP/Communications DiRecTor: Mike Onufer
Cowputer Services: Mary Lou Downing,
Dan Holcombe. Saeid Irvani, Cecil Phillips,
Marjon Shabanpour, Kevin Williams

CIRCULATION

SUBSCRIPTION FULFILLMENT MANAGER:
Kelley Schieffelin
Circuarion CooroiNATORS: Jim Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS

Hotrax ProouCTION: Jeft Steiman
Desichen: Carl Harmon

PRODUCTION

Prooucrion DIRECTCA: Kent Thomas
PRODUCTION MaNAGER: Roger Zumwalt
Desieh DirecTon: Gary van der Steur
Desiuers: Tim Kummerow, Eulalae C. Narido
Grapwics: Lucie Morris, Derek Cornett,
Renu Ahluwalla

ADMINISTRATION

LecaL CounseL: Lise Deary
Orice ManAGER: Jacqueline Lennon
ACCOUNTING ManaGER: Tony Munoz
AccounTivg: Maria Abuiysa. Nalini Khan.
Magda Lizardo
RECEPTION. Juanita Newton
MaL Services: Rob Sparago, Tim Walters

BUREAUS

WasHiNGToN, DC: 20246340500, FAX: 202+463%0432
Bureau CHier: Jetfrey Yorke
AssociaTE EoiTor: Matt Spangler
EomoriAL AssisTanT: Patrice Wittrig
LecaL CounseL: Jason Shrinsky

NASHVILLE: 615424408822, FAX: 6152486655
Bureay Chier: Lon Heiton
AssociTe EDiTos: Calvin Gilbert

ADVERTISING

Los AnceLes: 310055344330, FAX: 310°20328450
SaLEs Manacir: Henry. Mowry
Aoverising CooronaToR: Nancy Hoff
Saies RepresenTATvES: Paul Colbert. Missy Hatfley.
Lanetta Kimmons, Kristy Reeves
Saes Assisant. Deborah Gardner

Ive AssisTant: Ted K i
MARKETPLACE SALES: Dawn Garrett
OppORTUNMIES SALES: Karen Mumaw
DIR/Music MARKETING SERvICES: Mark Cope
INTERNET SALES REPRESENTATIVE. Howard Luckman

WASHINGTON: 202-463+0500, FAX: 20246320432
Vice PresiDenT/ SaLes: Barry O'Brien
SaLES REPRESENTATIVE: Lauren Belcher
ADMNISTRATIVE ASsisTANT: Shannon Weiner

NasoviLLE: 615424448822, FAX: 61592486655
DirecTor/SaLES: Jennifer Scruggs

A perry Corp. Company

| INFORMATION SERVICES

own TV and radio stations in the
same markets,” company spokesman
Pat Talamantes told R&R. The com-
pany has obtained FCC waivers al-
lowing radio-TV combos in four
markets: St. Louis, Milwaukee. Kan-
sas City, and Norfolk.

Smith put it in simple terms: The
company divides its properties into
seven categories — ABC, CBS.
NBC, FOX. UPN, WB, and radio —
and radio is the second-biggest bread-
winner. “If I could go out tomorrow
and own radio in every market where
Town TV, he added, “I would do that
before I'd go buy another TV station.”

(On Monday, Sinclair reccived
Department of Justice clearance to
acquire a sccond Columbus, OH
TV station for $228 million. Wall
Street showed its continuing affec-
tion for the company after the deal:
Furman Sclz raised its Sinclair rat-
ing to “strong buy” from “buy,”
while Lechman Brothers reiterated
a “buy” rating.)

So is Sinclair fundamentally a TV
or radio company? Lowell “Bud”
Paxson, Chairman/CEO of Paxson
Communications, told R&R Sinclair
“wants 10 be a two-legged animal,”
creating synergies between its radio
and TV holdings. Another radio
group exec who has worked in Sin-
clair’s strongest markets told R&R
the company seems “to be in the ra-
dio business to stay” — that it's more
of a buyer than a scller.

A radio group head with close
ties to Sinclair radio division head
Kerby Confer characterized the
company as “a serious TV player
with the potential to become a seri-
ous radio player.” This source
pointed out that in 97, Sinclair
ranked I 1th among all radio groups
in revenue ($140.7 million, accord-
ing to BIA Research).

TV By Nature?

One radio group owner told R&R,
however, that Sinclair is “by nature a

TV company,” with the radio division
“serving as an adjunct.” The owner
said the company has the Keymarket
Communications infrastructure —
Sinclair acquired its stations when it
bought River City — so if it buys a
company with both media (such as
the December 1997 Max Media
Properties deal), it can run the radio
stations instead of liquidating them.

But Talamantes called this assess-
ment“dead wrong” and “misguided.”
The company wants to own both
media where it can, he pointed out,
in order to take advantage of the
cross-promotional and cross-selling
opportunities that cross-ownership
affords. For example. a radio station
can promote the programming of its
sister TV outlet, or sales staffs can
offer advertisers “new, creative, and
presumably cheaper ways to promote
business.”

“I’'m not biascd one way or the oth-
er,” insisted Smith. “l have a single
objective in life, and that’s to make
money for my shareholders.”

Talamantes cited two examples:
the $630-million July 1997 Heritage
Media Group transaction, which ini-
tially added 24 radio and seven TV
stations to the Sinclair stable (it sold
seven of those radio stations to En-
tercom in January and divested three
New Orleans radio stations to satisfy
DOJ requirements). and the $255-
million Max Media deal, which gave
Sinclair eight more radio and nine
additional TV properties. By virtue
of the Heritage deal. Talamantes said
Sinclair “heavied up” its radio pres-
ence in Kansas City and New Or-
leans, with five and nine stations, re-
spectively, in those markets — before
divestitures.

It certainly appears that the com-
pany plans to continue its buying
spree: Earlier this month. it wrapped
up a public offering that raised. after
fees, $336.4 million for the compa-
ny and $113.8 million for selling
shareholders. ‘

Hardball Players

What is Sinclair like to deal with?
One insider close to the Heritage
transaction described them as “ditti-
cult people ... who drive a tough deal.
It’s well known they like to operate
with leverage.”

Jacor Communications CEO Ran-
dy Michaels is more blunt: He told
R&R he has been bumned by Sinclair.
Last fall, he thought he had a deal
with Sinclair Communications CEO
Barry Baker to acquire seven stations
it Rochester and Portland. Even af-
ter Entercom filed suit against Sin-
clair alleging the former had a deal
to get the seven properties. Michaels
said Baker told him Sinclair would
deal with Jacor. (Michaels tater
learned that Baker feared Entercom'’s
lawsuit might disrupt the Heritage
deal.) After Sinclair entered into an-
other agreement 10 sell the same sta-
tions to Entercom, Jacor filed its own
lawsuit. which was dismissed by a
Cincinnati judge in January.

“His price just wasn’t high
enough,” Smith said pointedly. He
added. “Show me a contract that |
signed and reneged on.”

We Can Manage

The management team at Sinclair
— which has been characterized as a
“renegade company” by some indus-
try observers — has also come under
scrutiny by some in the industry. One
source close to the Heritage deal told
R&R it came as “a real surprise” (0
senior Heritage management when
Sinclair dismissed Dick Williams.
The WIL-AM & WRTH-AM &
KIHT-FM/St. Louis GM had been
with the stations since 1985 and made
them the most profitable in the Heri-
tage chain. Sinclair COO Bty Drake
old R&R, however. that the move

which installed Keymarket veter-
an Lon Bason as regional VP/GM of
Sinclair’s St. Louis and Kansas City
properties — was part of “an overall

Busby

Continued from Page 1

tracted to DreamWorks for many
reasons, but without question,
one of the most significant will
be Jheryl Busby.”

Busby noted. “I’m here to set down
our footprint. determine who we are
and what we should be about, in ur-
ban music. The wondertul resources
of DreamWorks and the respect it has
earned in the creative community are
retlected in the telephone calls I've
becn getting. It’s an artist-friendly
atmosphere. ‘Artist development’ is
a real concept here, and that’s been
my strong suit over the years. |
couldn’t have picked a better partner
to make a difference in the develop-
ment of urban music than Dream-
Works.”

Busby took his first industry job
with Stax Records, then left to form
his own marketing company. Return-
ing to the record business, he then
worked at Casablanca, Atlantic, and
CBS. He went back to Casablanca,
eventually becoming VP, and he has
held upper-level executive positions
ever since: VP and Sr. VP/Back
Music at A&M. Sr. VP at MCA, and
President/CEO of Motown. He left
Motown three years ago to form Bus-
by Holdings, an artist/executive man-
agement and consulting company.

Ginsburg
Continued from Page 1

a key role in helping us 1o success-
fully consolidate the companies that
now comprise Chancellor and in po-
sitioning the company for long-term
growth.”

Hicks said he will spend the next
few weeks recruiting a “world-class
CEO” who will work with the Chan-
cellor management team, “including
COO Jim de Castro and CFO Mat
Devine, to cxecute our sirategy in
order 10 achieve thc next platcau of

Arbitron
Continued from Page 3

and maintain the highest standards
in our core business.”

The promotions come as Ar-
bitron moves into new service
areas and wins entry into interna-
tional markets. It recently acquired
UK-based Continental Research.
Along with Patchen’s group, the
worldwide research division will
consist of Domestic Radio Re-
search (DRC) and Information In-
tegration and Modeling (I1IM).

growth in the rapidly consolidating
media industry.”

Ginsburg has been in radio since
1975, when he was a DJ at WTUL/
New Orleans. He later founded State-
wide Broadcasting and then part-
nered with Cecil Hefiel to form H&G
Broadcasting. That company’s prin-
cipal asset. WLUP(Chicago, formed
the basis of Ginsburg’s next compa-
ny, Evergreen Media. in which he
partnered with de Casiro and Devine.
Last year, Evergreen was acquircd by
Hicks. Muse and merged with Chan-
cellor Broadcasting to became Chan-
cellor Media.

Lapovsky will lecad DRC. which en-
compasses the company’s Retail-
Direct service and partnership with
Scarborough Rescarch, on an inter-
im basis; Carol Morin will serve
as Manager/Methods Research, Do-
mestic Radio; and Diane Wood-
ward will continue as Manager/
Customer Analysis, Domestic Ra-
dio. 1IM will also report to
Lapovsky until a director is named.

Lapovsky joined Arbitron’s re-
search department in 1974, rising
to VP in 1984 and adding opera-
tions responsibilities three years

www americanradiohistorv com

restructuring of management ... not a re-
flection on Mr. Williams and his tenure
with Heritage””

Smith said he is in the “business
of people ... As much as I can do, 1
can’t doit all, and it takes people who
do the job every day.”

Paxson detended Smith, telling R&R
he knows the Sinclair executive as an
“astute businessman’” with an “intimate
knowledge of technology. spectrum, and
maximizing revenues.”

Not everyone within the organiza-
tion is discontent with the Sinclair top
brass. Talamantes was quick to point
out that about 200 Sinclair managers
who have stock options and/or par-
ticipate in the company stock pur-
chase plan have “made themselves
wealthy by working hard.”

One of the radio group owners
R&R spoke with said Baker’s arrival
at the company with the River City
deal brought a new age of “kinder.
gentler” management. The source said
“CEQ designate” Confer (a “consult-
ant” until Sinclair closes on the pur-
chase of Keymarket’s Greenville. SC
properties) is “wonderful” Another
insider who has worked with Sinclair
on several deals called Confer “an ex-
traordinary broadcastier who lives.
eats, and breathes radio.”

But will he stick around to run the
radio group? One industry insider said
Conter. who has a stake in Forever
Broadcasting’s 29 stations. is“‘not work-
ing for a paycheck” and could leave if
the division becomes “troublesome’ or
if'he could foresee Sinclair divesting the
properties.

Talamantes said, however. that Con-
fer is “fully engaged" in the busincss
of running the radio group, and said
that the company was focusgd on
cross-ownership, making divestiture
of radio unlikely.

Perhaps Bud Paxson, who told R&R
he has been trying to buy Sinclair prop-
erties for some time, said it best: “David
Smith won’t sell anything.”

DiDia

Continued from Page 1
been successtully involved in every
aspect of a label’s operations. That
experience, coupled with his energy,
determination. and good judgment,
make him ideally-suited for his new
job”

DiDia added. “To be a part of the
teamn Bob is putting together here is
truly the opportunity of a lifetime.
It’s both challenging and rewarding
10 be part of the new Hollywood
Records. and it’s great 10 be here
breaking new artists.”

From 1988-91, DiDia held a se-
nior position in Geffen Records’ pro-
motion department. Beforc that. he
served as MD at WY SP/Philadelphia
and WXRK/New York.

later. Patchen joined Arbitron in
1986 in the mcthods research de-
partment. He was promoted to man-
ager of the department in "88 and
to his most recent post in 1995.

In additional Arbitron news,
John Basila has been named Man-
ager of Midwest Radio Station Ser-
vices. He has been a Los Angeles-
based AE for the division since
1989.


www.americanradiohistory.com

24 R&R April 17,1998

b

black lab

The New Track From
The Debut Album
Your Body Above Me

Multi-Format Smash!!

Already over
1500 combined spins!!

Most Added at
Top 40 Again!!

Over 25 new stations
including:
WZPL KZZP WQzZQ KQKQ

WZNY WZYP WIXX WDJX
and many more!

On over 85 stations in
2 weeks!!
Including:
WXKS WPRO WKSE WKRZ
WDCG KC101 WPST WYOY
WPTE KAMX WMMX WFBC

KRUF WNNK KKRD WABB
and many more!

Don't you think it's
IIT'MEH?

On tour now with
Our Lady Peace

Bill Graham Management

oS

DAVID GEFFEN COMPANY

XECORE STREET TALK.-

Will Ginshurg’s Wallet Be For-Evergreem?

hile Scott Ginsburg's shocking
departure earlier this week from
Chancellor Media (see Page 1) set

the industry on its collective ear, you don’t
have to worry about where he’ll get his next
meal. According to recent SEC filings,
Ginsburg had some 4.7 million shares of
Chancellor stock, which closed Tuesday (4/14)
at $50.25 ... you do the math! Ginsburg stil
has four more years on his current deal

Late Flash: At press time, Mercury VP/Promo
Steve Ellis was promoted to Sr. VP/Promo.

To celebrate the final episode of Seinfeid,
WAXQ-FM/NY will broadcast all day May 14 (the
date of the finale) from Tom’s Restaurant, the
setting for the show’s favorite hangout, Monk’s.
Cast members, writers, and others associated
with the show are expected to drop by.

} Imus Ranch Gets 4
$250K Grant

The Imus Dream Ranch, set up by
Westwood One syndicated talker Don Imus,
has roped in a $250,000 grant from American
Express and its cardmembers. The project
involves an 810-acre ranch being built in
Ribera, NM that will provide young cancer
victims the opportunity to experience the great
outdoors on an authentic cattle ranch. Since
the project’s conception in February, Imus has
already raised more than $5 million. For more
information, visit Imus’ website at
www.imus.msnbc.com.

Birmingham Combo ‘
All Fired Up!

In a bizarre set of circumstances, WMJJ-FM
& WOWC-FM/Birmingham were both knocked
off the air due to fires at their transmitter sites last
week. Both stations are currently back on, but at
reduced power. Oddly enough, the transmitter
sites are about 50 miles apart.

In Harrisburg, PA, a stranger walked up to
the front of a local convenience store and
started handing out what seemed to be

thousands of dollars in cash. Word spread, and
over the next 10 days, the mystery man
continued his handouts to hundreds of cash-
hungry but mystified residents who flocked to
the stranger with the bottomiess wallet. The
mystery was solved last Friday: Mark Roberts,
the new morning co-host at News/Talk WHP-
AM, identified himself in front of v
a bevy of local TV cameras and
microphones from most of the
other radio stations in town!

Jacor's Gene Romano
relocates from the company’s
Cincinnati headquarters to
Atlanta, where he'll continue as
Dir./Nat'l Programming.

Gene Romano

} Don’t Ax, Don’t Tell

Stories were running rampant that a 52-
year-old man broke into the studios of WFMB/
Springfield, IL over the weekend and tried to
attack DJ Scott Barnett with an ax while he was
on the air. As it turns out, PD Mark Phillips tells
ST that the man entered the building carrying an
ax, but did not brandish it, nor did he threaten
anyone. At one point, he laid the ax down and
Barnett picked it up and handed it to a fellow
employee, who took it away. The intruder,
thought to be under the influence of medication,
believed WFMB had planted a “bug”in his home.
Phillips said the entire incident was over in the
span of a “stop set”

A Catholic anti-defamation organization
demanded an apology from WRKO-AM/
Boston over remarks made by talk host Howie

Continued on Page 27

Rumors

* Will Heftel have debuted a Spanish-language for-
mat onWNWK/NY by the time you read this?

¢ Is Jarad Broadcasting launching a new CHR/
Rhythmic, WXXP-FM, on WLIR/Long island by ear-
ly May? Will the handle be “Party 105™? Reported
personnel include Jeff Levine as PD/Dir. Marketing
and Lynda Lopez as APD/MD.

* Will A&M Sr. Dir./Nat'l Promo Scott Finck get
out of his deal and acceptVP/Proma stripes at Holly-
wood Records?

»
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Aumerica’s most respected kitchen expert

returns to the mdzo.

Betty Crocker has ljéen the

hands-down expert on nutrition,
| cooking and meal planning for
| | more than 75 years.’
Find out how you can l)ringf her into your ASK BETTY

RADIO*SHOW

audience's homes five times a week.

carr 1-800-334-5800 ropay

"Ask Betty, The Radio Show" is available on a market-exclusive basis for FREE!
Distributed by M

| to sngn the Team Cheerios
8ports Report in your market.
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Lenny Kravitz IF YOU CAN'T SAY NO

.

.

Ly

The first song from the new album 5 Produced, written, arranged and performed by Lenny Kravitz ‘Representation: Craig Fruin and Howard Kaufman/HK Management 4 ’}-
=4

© 1998 Virgin Records America, Inc. www.virginrecords.com AOL Keyword: Virgin Records

- . . .
. . - waanny americanradiahicton cam
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Continued from Page 24

Carr. Carr was accused of “outrageous anti-
Catholic blasphemy” during an exchange
about the Boston Red Sox’s decision not to
serve alcohol at Fenway Park on Good Friday.
Carr suggested that the park should “sell
Eucharists instead of alcohol, at $3.49 each”
The organization goes on to say that Carr
devoted an entire segment of his show to
slurs and offensive jokes about the Blessed
Sacrament.

Titanic Promotions
} Keep On Sailing 4

Man overboard! Marking last Tuesday’s
86th anniversary of the sinking of the Titanic,
KKRZ/Portland held its “Z100 Morning Zoo
Titanic Holdout Party” The station gave away
tickets to a private screening for those “Titanic
virgins” who have yet to see the top-grossing
flick. To win, listeners had to audition by
playing the leading roles in the film, Jack and
Rose. Another catch: All winners had to arrive
in life jackets to get into the screening.

WPXY/Rochester also tapped into
Titanic fever by giving away tickets for a two-
hour cruise, complete with the same menu
served on the ill-fated voyage and a live band
playing favorites from 1912.

Rumbles, Pt. 1

* KFI-AMAL.A’s The John and Ken Show clears its
70th affiliate, adding KOMO-AM/Seattle to its station
roster.

« KCBS/L.A. APD/MD Billy Sabatini joins DC-
based satellite program supplier World Space as PD
over 12 formats.

* KBIG/L.A. morning news host/sidekick Mother
Love heads back toTV, but will remain involved with
the morning show on a limited basis. She's replaced
by comedian Sue Murphy. Afternoon driver Jeff
Davis exits.

« Alternative KGDE/Omaha switched to Classic
Rock Monday (4/13). PD Sean Smyth, who had been
with the station for only a few months, exits.

* Ron Shapiro, PD of Southern California’s trimul-
cast“Lite 92.7" resigns.

« FormerWNCI/Columbus News/Public Affairs Dir.
Ramona Holloway joins WTLC-FM/Indy in a similar
capacity.

*« WSTM-TV/Syracuse VP/GM Bill Applegate
segues to Raycom Media's WMC-AM & FM & TV/
Memphis for similar duties.

* Cumulus Media's WZAT/Savannah, GA flipped
back to CHR from Active Rock.

* KKMG/Colorado Springs PD Michael Stuart
exits.

STREET TALK.
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R&R Convention
"98 Update

The T.J. Martell Foundation and Neil
Bogart Memorial Fund will raise $$$ for
cancer, leukemia, and AIDS at the R&R
Convention '98 June 11-13in Los
Angeles, at the foundation’s famous silent
auction.

During the opening night cocktail party,
conventioneers can bid on memorabilia,
trips, and TV walk-on parts. If you have
travel, signed music & movie memorabilia,
or similar items to donate, contact the
foundation at (310) 247-2980.

Speaking of R&R’s 25th Anniversary
Convention, rooms at the Century Plaza
Hotel have SOLD OUT! And, with less
than two months until convention time,
rooms at Merv Griffin's Beverly Hilton
Hotel nearby are also nearing capacity.
There are only two weeks left to take
advantage of the early-bird registration
rate, so we strongly suggest you finalize
your travel and hotel plans pronto!

In memory of the 168 people who died in
the Oklahoma City bombing three years ago,
KWEY-AM & FM/Weatherford, OK will salute

Continued on Page 28

-

TOO HOT FOR TV? — KGB-FM/San Diego rolled
outits TV campaign, which features the morning trio of
Dave, Shelly, and Chainsaw pitching TV ringmaster
Jerry Springer to endorse the station. Springer’s re-
sponse? “No way, | got standards!”

PLAN AHEAD FOR YOUR NEXT PROMOTION

RESULTS MARKETING

CREATIVE PROMOTIONS
800-786-8011 » www.resultsmarketing.com

www americanradiohistorv com

CHERRY

POPPIN”

DADDIES
“I00T SUTRIOT”

EARLY:
WPLJ/New York 10x KYSR/Los Angeles 25x
WBMX/Boston 12x KBKS/Seattle 44x
KPLZ/Seattle 21x  WALC/St. Louis 40x
KYKY/St. Louis 13x  WDRYV/Pittsburgh  18x
WSSR/Tampa 12x KZZO/Sacramento 21x
WPTE/Norfolk 10x WSHE/Orlando 10x

WDCG/Raleigh 14x
KPEK/Albuquerque 16x

WKLI/Albany 26x
KLLY/Bakersfield 21x

NEW THIS WEEK:

KRBE/Houston KSLZ/St. Louis
KZZP/Phoenix WQAL/Cleveland
KOZN/Kansas City WNKS/Charlotte
WPXY/Rochester WMBX/W. Palm Beach
KAMX/Austin WMXB/Richmond
KVSR/Fresno WRHT/New Bern
KKRD/Wichita WHOT/Youngstown
WSSX/Charleston WLLC/Charleston
KC101/New Haven = WLKT/Lexington
WHZZ/Lansing WERZ/Exeter
WNTQ/Syracuse KRUF/Shreveport
KKMY/Beaumont WXYK/Biloxi
WQSM/Fayetteville KMCK/Fayetteville
WQGN/Groton WWKZ/Tupelo
WVAQ/Morgantown KQID/Alexandria
KEYW/Tri-Cities WQMZ/Charlottesville
KMXC/Sioux Falls KOSO/Modesto

and many, many more!

« ‘Zoot Suit Riot’ is #8 in our callout with adults
23-34 and is also Top 5 Phones!”
Dave Daniels-APD-KZZO/Sacramento

“#1 Phones for the past 23 days!”
Kent Phillips-PD-KBKS/Seattle
“Roll down the windows and turn up the
Cherry Poppin’ Daddies! Immediate
phone reaction! We love it!”
Paul Vendar-PD-WKLI/Albany
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The

THE Portable
Display with

Proven Remote

Power!

* Fast, Easy Set-Up &
Take Down

* Increase Remote Visibility

* Quick-Change Graphics

* Great Opportunity For

Sponsors or Sponsorships

BROADCAST
PRODUCTS

INCORPORATED

421 S. Second Street
P. O. Box 2500
Elkhart, IN 46515 USA

1-800-433-8460

~
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STREET TALK.

Rumbles, Pt. 2

* Top 40 Biliboard Alrplay Monitor Managing Editor
Kevin Carter joins Gavin as Radio Editor. He'll over-
see theTop 40 and AC formats in L.A. Also, R&B Air-
play Monitor Managing Editor Janine Coveney joins
Gavin as Editor, New Mainstream Division.

* KKNG/Okiahoma City signs on with a mix of past
and current hits it calls “Legends Of Country Music”

* WPGC/Washington morning vet Donnie Simp-
son inks a new five-year, $6 million deal.

* KSFM/Sacramento APD/MD Trejo joins KYLD/SF
for early afternoons.

* WGKX/Memphis PD/middayer J.L. Fisk segues
to mornings at co-owned WSRR; WSRR PD Seve
Nicholl becomes GM of Barnstable's Northeast Fior-
ida stations.

* KDGE/Dallas taps Chris Jagger (host of Ja-
cor/Premiere’s LovePhones) and WXRK/NY's Ryan
Chase for its new morning show. Former Love-
Phones producer Sean “Fuzzball” Madden also
joins the show.

* WCIL/Carbondale, IL PD Chad Elliottsegues to
sisterWOOZ in a similar capacity. WCIL APD/MD Kato
is now PD/MD tor WCIL.

* WUEZ/Carbondale, IL elevates Rich Bird to PD.

* Zimmer Radlo Group promotes Tim Miles to Dir./
Creative Services for the group.

* Former WPEG/Charlotte morning man Keith

. Richards takes a similar shift at WAMO/Pittsburgh,

* WWSK/Myrtle Beach, SC flips from Aiternative
to Classic Hits.

* News/Talk WBAL-AM/Baltimore shifts its news
affiliation from CBS to ABC.

* Westwood One hires Kevin McCarron as Sports
Producer and gives Tommy Tighe hosting duties for
its NFL Sunday Night and Monday Night Football
broadcasts.

* WCOL/Columbus, OH MD John Crenshaw be-
comes Interim PD following the recent departure of
Gary Moss for station ownership.

* DanTooker joins TJ Brown in mornings at KHKI/
Des Moines.

* KMLE/Phoenix Production Dir. Randy Marx is
leaving to start his own production business.

* Forthe record: Veteran Urban programmer Steve
Crumbley joins Cumulus’Florence, SC cluster as OM,
not PD.

Continued from Page 27

the victims with 168 minutes of silence on
Sunday (4/19) at 9:02am.

Fourteen-year Research Group Exec. VP
Roxanne Miller has resigned her day-to-day
duties to spend more time with her family. She
will continue with the Research Group on
a project-by-project basis.

PROMOOF THE WEEK — Leave it to a guy to
come up with aValentine’s promotion two months late!
But at least this black rose came with the latest hit
from Elektra’s Scott Thomas Band, Black Valentine.

www americanradiohistorv com

+ Gene Romano recruited by Jacor as Nat'l Dir./Prog.

*Blaise Howard heads to WBEB/Philadelphia as
VP/GM.

* Mark Richards becomes PD at KMPS/Seattle.

* Jesse Rios appointed WYSY/Chicago PD.

A\

* Dick Kelley elevated to VP/GM of KMEL/SF

* Keith Naftaly boosted to Evergreen MediaVP/Prog.
* Maureen Lesourd appointed VP/GM of WQCD/NY.
* Tom Rivers accepts OM gig atWQYK-AM & FM/Tampa.
* BobWood tapped as WCTS/Minneapolis PD.

* Kevin Mason joins WFMS/Indianapolis as PD.

v

* Metropolitan Broadcasting merges with Silierman
Acquisition in $300 million deal.

* Dave Miller becomes VP/Radio at.Great American.

* John Irwin tapped asWBZ/Boston VP/GM.

* John Mainelli joins WABC/NY as Ops. Dir.

* AC KIMN becomes Country KYGO-FM/Denver.

4

* Bill Hogan named VP/RKO Radio Division.

* Vic Faraci appointed VP/Mktg forWB/Nashville.

* KLUV/Dallas PD Jon Rivers goes crosstown to KLIF
for same post.

* Albert Moll promoted to Station Mgr. of WLZZ/
Milwaukee.

* Dave Luczak recruited as WMJQ/Rochester PD.

N4

* Storer Broadcasting elevates Neil Rockoff toVP/
Radio and Ed Salamon to Nat'i PD.

* Beau PHillips tapped as PD of KISW/Seattle.
} Prank Backfires, <
Gets ’Em Fired

After inciting public outrage with their April
Fool's stunt, in which they reported the
supposed death of Boston Mayor Thomas
Menino, Opie & Anthony were fired from their
afternoon show at Rock WAAF. In addition, the
stunt also resulted in a 30-day, unpaid

suspension for GM Bruce Mittman and a one-
week suspension for PD Dave Douglas.

Congratulations to Warner Bros. Records
President Phil Quartararo and his wife
Carmen on the birth of Philliip Ignatius on April
9, and to Geffen's Warren Christensen and
Curb/Universal's Rhonda Beasley, who got
engaged over the Easter weekend.

Former KNX/L.A. Editorial Director Steve
Smith died last Monday (4/6) of an apparent
suicide. The award-winning reporter was
suffering from AIDS. He was 38.

Send us your Street Talk! Call Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.
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Breaking at over
60 stations:

NOME  Top 6 Phones
WHES Top10 Phones
NEDJ Top10 Phones
WHTG  ##1Phones

Breaking At Adult Alternatlve @ (18]
Also At: WPLT 16x, WPLY 14x, KZON 14x, XHRM 10x, WRAX ADD
SHIPS ADULT/TOP 40 4/21 WBMX ADD

.

‘ “ 0 ' nouerf/Le e

“ dmg. %oﬁ out héadlme tour now
i e‘ ARPEL TOUR lune 39 — august 9

ALREADY ADDED AT mzss
ALTERNATIVE AND ACTIVE ROCK STATIONS

WXRK WRCX KSJO WAAF
WRIF DC 101 WENZ WXTB
KNDD WZTA WXDX KPNT
KBPI KEDJ KUPD KRXQ
WCCC KIOZ WIRR KUFO
KLZR WXRC WAZU

WNOR

WRAX
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AL PETERSON >

Talk Radio: America’s Forum For Discussion

[J Interep’s Research Division releases the results of its latest format study

Those of us inTalk radio already know very well that Amer-
icans love to talk. And talk programming across all media —
radio, TV, and the Internet — has been increasing steadily over
the pastdecade. Recently, Interep’s Research Division published
the results of an in-depth qualitative audience study the compa-

ny conducted on the Talk radio format ...

truly something to talk about!

Interep Re-
search Director
Laurie Camuso
says this report is
one of a number
of annual and on-
going format
profiles done by
the company
cach year. “Tra-
ditionally, we
have always
done this report
as a News/Talk study,” she says.
“The basis for the report is informa-
tion researched by Simmons. But
Simmons, as you may know, does
not break out Talk radio separately
from News/Talk. So this is the first
time we’ve done a report specificatly
for Talk-formatted stations.”

The method used to obtain this
information, according to Camuso,
was to pull individual qualitative in-
formation from Talk-formatted sta-
tions in the top 25 markets so that
Interep Research could then create
an overall qualitative profile for Talk
radio stations, along with insights
on several major Talk radio person-
alities. “We wanted to do this be-
cause we thought it would be very
helpful to the sales efforts of Talk
radio stations,” says Camuso.

Laurie Camuso

and the results are

Sales Ammunition

The Interep report, first distribut-
ed at R&R’s annual Talk Radio
Seminar, presents some very strong
facts about the audience power of
Talk radio. It’s packed with infor-
mation that is absolutely tailor-
made for use by your sales depart-
ment. Here are just some of the
highlights:

* Talk radio accounts for more
than one-third of total listening in
the News/Talk format arena. The
total News/Talk share in the top 25
markets, Monday-Sunday, 6am-
midnight, is a 13.9. News/Talk sta-
tions score a 5.9 share, all-Talk a
5.1, and all-News a 2.9, according
to the report.

* Talk radio reaches nearly 11
million adults in the top 25 mar-
kets. That figurc represents 15% of
the reported 71.7 million | 8+ adults
in Arbitron’s Fall *97 MSA for mar-
kets [-25.

* Talk radio has one of the most
loyal core audiences in radio. In
fact, 42% of the format’s listeners
report they are Pl fans. That com-
pares to an average of 33% for all
other formats. It is the only non-
music format among the top for-
mats delivering the highest percent-
age of P1 listeners.

602-912-9458. .
v 4D
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Here’s her number. Really. Here’s your weekend ratings and revenue. Really.

» Talk radio listeners are ex-
tremely loyal fans of the format
wherever they go. In a breakdown
of the listening locations from
adults 25-54, 31.1% reported lis-
tening to Talk at home, 38.8% in
the car, and 29.4% at work.

* Talk radio listeners stay tuned
to the format, reporting surprising
audience stability across all day-
parts. For example, while listening
to all-News formats tends to peak
during drive times, Talk’s midday
audience is nearly as strong as its
morning drive’s.

* Talk radio reaches consumers
with money to spend! In fact, nine
out of 10 adults 25-54 who report
they are Talk radio listeners are em-
ployed. This is a fact that should
prove to be very attractive to your
Talk station’s advertisers.

* Talk radio delivers those cov-
eted upscale listeners. The format
scores significantly better than av-
erage in listeners who are home-
owners, college graduates, and pro-
fessional/managerial types with
higher than average discretionary
incomes.

* Despite stereotypical thinking,
Talk radio is, in fact. attracting a
growing female audience. The 18+
cume composition for Talk stations
(Monday-Sunday, 6am-midnight)
breaks out as 54% male and 46%
female.

¢ Flying in the face of critics who
claim that Talk radio’s audience is
heavily weighted with listeners who
are over 65, Interep’s study reports
that the most significant portion of
the Talk audience is between 25-54

NEWS/TALK

FROM THE MAILBAG
Another Vote For Webcastmg

n a recent column on computer talk shows (“Talk

Hosts With Byte,” R&R 3/27) one of the subjects
covered was whether or not News/Talk stations should
be webcasting their programming. In response to a
comment by consultant Walter Sabo, who said stations
are crazy to put their programming on the web until
Arbitron develops a methodology to track listening to
webcasting, | received the following letter:

So, any programmer who puts their station’s programming on the
web is crazy, right? | do not agree.

| think the comments made by ABC’s Gina Smith In your column
are much closer to the truth of the matter. It's about building brand
loyalty at this stage of the webcasting life cycle. it is also about
providing a service to the thousands of local listeners who travel
out of their markets weekly and monthly on business or vacation.
Even while traveling, a falr number of those people have the ability
to stay in touch with what's going on at home via their computers.
Do you want to deny a loyal listener that opportunity when it's readily
available to them?

Numbers are vital (we live and die by them) and, yes, Arbitron
will come up with an answer to how to record web listeners sooner
of later, because it's inevitable that they will have to when you con-
sider the number of stations now online and webcasting. And once
that happens, who will have the advantage? I'm betting on those
stations that already have their oar in the water — those who are
already broadcasting online and promoting that fact on their air-
waves.

A couple of good reasons to webcast, in my opinion, include sta-
tions with lousy nighttime signais. Would you rather lose a listener
to the competition because they can't hear you, or have them listen
to your station on the web? Or how about those in-office listeners in
blg steel buildings that your signal may not penetrate as well. Would
you rather encourage web listening or automatically send them over
to the 100 kw music-intensive FM with a signal that smashes through
the girders? Since we all know that office listening for News/Talk
radio is fairly dismal, why not try to encourage more foyal individual
listening through webcasting?

| think, as usual, every consultant who you talk with will probably
have a different answer on this subject — including me!

Don Watson

President

Broadcast Strategies
www.newstalkradio.com

The views expressed in a letter to the editor are those of the writer
only. The writer is solely responsible for the content. R&R reserves
the right to edit letters.

@ “Immediate major listener & advertiser
response. She’s our Digital Goddess!”
Jack Silver, PD, KLSX Los Angeles

® “We’re thrilled to have her on WLS.
She’s a great fit!” Mike Elder, OM, WLS Chicago

The

Kim Komando

Show
WestSar TalkRadio Network

www.weststar.com

@® “Fun, entertaining, appeals to technos
and novices!” Tom Clendening, PD, KIRO Seattle

@ “Over $80,000 in new business instantly,
with Kim's show!”  Mike Mallace, SM, KFYI Phoenix

Saturday 10 am - 1 pm ET Satcom C-5, T-23, SEDAT 14

The Number Computer & High-Tech Show — Now on Over 200 Stations!
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with a breakout as follows: 14.6%
are 25-34, 20.1% are 35-44, 18.8%
are 45-54, and 15.5% are 55-64.
Adults 18-24 weigh in with just

NEWS/TALK

those desirable 25-54 consumers
along with the lucrative 55+ buyers,
Talk radio is the right place for them
to spend their ad budgets.

4.3% of the total, and 65+ listeners
represent 26.4% of the audience. So
if your advertisers are looking for

Talk’s Stars Deliver

According to Interep’s study. those

Creative Thinking Clinches
KGO Deal With 49ers

I n today’s broadcast environment, those who succeed
are those who understand that approaching the busi-
ness in the old traditional ways will no longer always get
the job done. Keeping costs in check while still delivering
a quality product is priority one for station management.
And nowhere is that priority higher than for the many News/Talk sta-
tions across America that have one or more major-league sports fran-
chises as part of their programming mix. What foliows is an example of
how out-of-the-box thinking, strategy, vision, and a firm commitment to
winning were utilized to save the image-enhancing deal between KGO/
San Francisco and the popular NFL San Francisco 49ers franchise.

[ Dead Deal Resurrected

Just over a month ago, KGO’s Presidentand Gen-
eral Manager, Mickey Luckoff, told R&R that, after
more than a decade of working together, it was likely
that the 49ers and the Bay Area’s perennial News/
Talk winner would be parting company. At the time
Luckoft said, “Frankly, this could be our last year with
the team. With what has been happening to sports-
rights fees, we may just have to leave that one. We
would miss It, but it has Just gotten to be very, very
costly” But the loss of the 49ers franchise also meant
a potential loss of the nearly half a million listeners
who tune to KGO for 49ers broadcasts each week :
during the NFL season. Mickey Luckoff

In that same interview, Luckoff also stressed that, as a manager, he
never accepts the idea that something must be done “because we've
always done it that way. That's a phrase that is absolute poison to me”
So, faced with a 60% increase in NFL rights fees to renew the deal
between KGO and the 49ers, Luckoff took his own advice to heart.
Together with the full support of the station's ownership, Disney/ABC
Inc., KGO structured a deal to keep the valuable NFL franchise on
San Francisco’s No. 1 radio station into the new millennium.

[ Sharing The Financial Load

Just how did the deal get done? Through a unique and groundbreak-
ing venture partnership between KGO and Capitol Sports, a Raleigh,
NC-based sports marketing group that will share half of the overall fi-
nancial responsibility with KGO. it's a strategic partnership that will es-
tablish a new sales and marketing operation in San Francisco for KGO
and the 49ers on a national, regional, and local level. “This is a real
opportuhity for all parties, including the fans, says Luckoff. “It sustains
KGO'’s relationship with the 49ers, it greatly expands the 49er network,
and it provides the KGO news department with the inside track to the
team. This Is truly a win-win for all concerned”

Director of NFL Marketing for Capitol Sports Scott Crites comments,
“Capitol Sports Is excited to be doing business with one of America's
great football teams and KGO. | am confident that the KGO-Capito!
Sports venture will be a prosperous one, based on our successful
ventures with our other NFL teams.” The company has a proven track
record, owning all broadcast rights to the NFL's Carolina Panthers and
Tennessee Oilers.

With many stations facing similar cost increases in sports-rights
fees, KGO management’s commitment and vision should inspire oth-
ers to believe that there is always more than one way to get the deal
done and save image and cume-enhancing major league sports pro-
gramming for your station.

stations carrying Dr. Laura’s daily
show have a powerful weapon when
it comes to delivering America’s
working women. The report shows
that Dr. Laura’s 25-54 female audi-
ence is heavily made up of women
who are homeowners, college
graduates, and higher-than-average-
income professionals and managers.

For those who might doubt the
continuing power of Rush Lim-
baugh, consider these statistics: In
the top 10 markets. Rush affiliates
can claim a 25-54 male audience
that is made up of 44% college
graduates, 44% protessional/man-
agerial types, 67% who have
household incomes of over
$50,000, and 70% who are
homeowners.

Don Imus and Howard Stern are
two other high-profile Talk person-
alities who deliver big in the moncy
demos. Imus’ 25-54 male audience
is made up of 43% college graduates,
41% protessional/managerial types,
66% with household incomes of
$50.000+, and 69% homeowners.
Howard Stern weighs in with a 25-
54 male audience composed of 34%
college graduates, 34% profession-
al/managerial types, 59% with

household incomes over
$50,000, and 57% homeowners.

Sports, Spanish Scoring

Sports Talk radio is booming. In
fact, the number of stations pro-
gramming all-Sports has grown by
78% in just four years! In 1996,
there were 96 Sports Talk stations.
Today, the format claims 171 out
lets coast-t0-coast.

Sports Talk delivers those much-
sought-after younger demos. In
fact, over 60% of Sports Talk lis-
teners are between 18-44. Sports
Talk, like traditional Talk-format-
ted stations, delivers an audience
of well-educated and affluent lis-
teners. Sports Talk listeners index
well above average for being col-
lege graduates, having household
incomes of $100.000+, and being
protessional/managerial types.

And there’s a new player in the
Talk arena: Hispanic Talk radio.
1t’s most popular with young His-
panic listeners. For example, in
Los Angeles the format reaches
an overall younger audience than
its traditional Talk radio compe-
tition. KTNQ, L.A’s leading His-
panic Talker, counts nearly two-

thirds of its listening audience in
the highly desired 25-44 age
group. It also delivers TSL that
rivals both of the market’s His-
pani¢ music stations. In major
markets across the U.S. with
growing Hispanic populations,
Hispanic Talk radio is becoming
a significant competitor for ad
dollars.

As you can see. there is a lot to
talk about in this study. I asked
Camuso if Interep anticipated up-
dating this report on a regular
basis. She responded. “Since this
is our first effort at doing a report
specifically for Talk stations, I'd
say that if we get good feedback
and a lot of demand for it, we
would definitely look 2t updating
it regularly.”

1 urge you to call or write Ca-
muso with your feedback and
comments, because any research
that helps convince advertisers of’
the value of buying Talk radio de-
serves the format’s enthusiastic
support. To contact her — or for
information on obtaining a copy
of Interep’s Talk Radio Report —
call (212) 818-8973, or e-mail to
Laurie_Camuso@ Interep.com

Got Photos?

henever you have photos
from your News/Talk sta-
tion’s events and promotions, be
sure you send them to R&R,
10100 Santa Monica Bivd., 5th

e-mail alpeterson@aol.com.
Floor, L.A., CA S0067-4004.

e —

TALK BACK TO R&R!

If you have questions or com-
ments that you'd like to add, |
calt Al Peterson at (619) 486-
7559, fax (619) 486-7232, or

Make Every Minute Count!

Dr. Joy Browne- Real Personal Issues with a Real Psychologist.
Always Fresh (not warmed over excerpts from her show)

The Dolans— Contemporary Consumer Issues and Money

Dr. Ronald Hoffman— Today’s Lifestyles and Health

Phil Lempert- “The Supermarkett Guru” Shopping Smart and Safe
Warren Eckstein— Pets. Who Owns the Place- You or Your Pet?

They're world class, entertaining, experts in daily features that
create premium inventory for you and results for advertisers.

For more information on their availability in
your market, call Rich Wood or Ron Nahoum
at (212) 642-4533 or Skip Joeckel in our
Western office at (719) 579-6676.

RADIO NETWORK

www americanradiohistorv com



www.americanradiohistory.com

32 R&R April 17, 1998

SOUND DECISIONS

~

e v
=7
v-j )
& P

STEVE WONSIEWICZ

McEntire, Brooks & Dunn Unite

Two country superstars and their labels partner to jointly release

new single, albums

It all comes down to the song. That oft-used expression
aptly describes how two country superstars, Reba McEntire and
Brooks & Dunn, decided to turn a touring ailiance into a full-
fledged partnership for their forthcoming albums based on the
potential they saw in the song “If You See Him/If You See Her.”

The two art-
ists and their la-
hels, McEntire’s
MCA/Nashville
and Brooks &
Dunn’s Arista/
Nashville, have
teamed to re-
lease a single, al-
bums. and a vid-
| eosimultancous-
ly. The single —
a duet that was
co-produced by the two label heads,
MCA/Nashville President Tony
Brown and Arista/Nashville Presi-
dent Tim DuBois — goes for adds
on April 20 and will be worked by
both promotion teams.

The albums, titled If You See Him
for McEntire and.If You See Her for
Brooks & Dunn. hit retail as a pack-
age on June 2. Again, both market-
ing and distribution teams will par-
ticipate. Decisions were made on
virtually every aspect of the project
in meetings attended by both labels.

Collaborating on albums and tours
is nothing new. It’s practically a mat-
ter of course in the hip-hop. rap, and
urban scene, and occurs regularly in
other genres. But to joinlly market
and promote the first single and the
albums in the early months is some-
thing that’s truly unique.

The tact that the labels, artists,
and management tcams have been
able to get this far
is a lestament 10
the friendlier
competition that
exists in Nash-
ville. Yet. it goes
beyond that: It
also shows just
how powerful a

i/

Narvel Blackstock

It has been a fun and
friendly competition -
so far, and | think it
will continue to be.
There isn’t a

McEntire’s manager/hushand
Narvel Blackstock and Brooks &
Dunn’s co-manager Bob Titley,
President/CEQ of Titley/Spalding &
Associates. In keeping with the spir-
it of cooperation, | flipped a coin to
see who would go first.

According to Titley, it was the
touring partnership that laid a foun-
dation for further cooperation. In
fact. Brooks & Dunn landed one of
their first major tours opening for
McEntire. It was last year’s tour,
though, that really cemented things.
Titley remembers, “We’ve oflen
talked theoretically about how great
it would be if two superstars could
get over any ego problems or inse-
curities and put together a big tour.
And both of us felt that if it were to
happen, it would happen first with
these two artists. because of their
prior relationship and the fact that
they really aren’t competitive with
each other in the market.

“We actually talked about doing
a small run in stadiums in 96, but
it was just too late in the year and
100 big of a project (o take on in that
short of time. When Reba went out
in the round that year, they came
back and said it could work eco-
nomically that way. That’s when we
sat down and got serious about the
tour.”

That tour also showed how com-
patible the artists were in sharing the
same bill. Black-
stock comments,
“The artists need
10 have a level of’
maturity and re-
spect for each
other in order 1o
get through it
Reba and Brooks
& Dunn worked

2::21%:;222:)';2: promOtion’ together for sev-
tion, how a long- distribution, or eral years early
time partnership  publicity team that on and.have a
BT  wants to get shown 141 <
artist’s career and up here. They even grew

create that ever-
intangible buzz in
the marketplace.
and how labels
can work together to cut the esca-
lating costs of marketing and pro-
moting superstar releases.

How It All Started

To find out how the project

moved from last year's successful
= :

tour to the album, I spoke with

— Narvel Blackstock

up within 120
miles of each oth-
m er and were sort

of raised with the
same sensibility: hardworking peo-
ple without a lot of ego.”

A flat-to-down touring market in
’96 was not the reason for the union,
says Titley — a comment echoed
by Blackstock. “We were both com-
ing oft very strong years. There may
have been some element in recog-

ANANA MO

nizing that we had to bring some-
thing new. hut at that point each art-
ist was very strong.”’

Blackstock says it’s the second-
and third-tier antists who aren’t en-
joying higher ticket sales. “For the
last five years, Reha has gone up at
least 10% each year. Last year it was
18%. The artists who are truly es-
tablished as headline acts are doing
very well. Just look at the early tick-
et counts on Shania Twain and
George Strait and what Garth Books
has done.”

The tour in "97 ended up heing a
scamless. nonstop, three-hour atfair
in which the artists opened and
closed the show together. Headlin-
ing honors were determined by the
flip of a coin before the tour hit the
road. “The first time we did it. it was
awesome.” says Titley. “And one of
the first things that everyone start-
ed talking about was doing a record
together. We put the word out in or-
der to find a song, but about half-
way through the tour, we hadn’t
found one. Since we didn’t want to
force a piece of mediocre music on
people just for the sake of doing i,
we decided 1o pass and go our sep-
arate ways.”

That’s when songwriters Terry
McBride, Jennifer Kimball, and
Tommy Lee James entered the pic-
wre. Titley recalls, “Terry was on
the road writing with Brooks &
Dunn, saw the show, and got back
with his collaborators to write a
song. They ended up showing us
this song, and everybody who heard
it knew we had to record it. That
song motivated us to put the whole
project back together again.”

Learning From The Tour

The tour also allowed both par-
ties to see how weli they clicked
as a unit on the business side and
to learn more about each other’s fan
bases. Blackstock notes. “We sold
merchandise side-by-side night af-
ter night last year. We’ve been
down that road and realized that
one day one artist will do better
than the other. But, at the end of
the day, they were pretty much on
the same level.”

One critical factor in allowing
the union to move forward was the
timing of the artists’ release sched-
ules. While such a partnership
looks good on paper. that one cle-
ment can turn into a huge road-
block. Titley comments, “It’s so
dependent on release schedules.
We couldn’t have done it if they
weren’t compatible.

“As far as other artists doing it,
our success probably will dictate
that. If it’s hugely successful, it will

@

At the end of the day, we feel both
artists will have gotten more out of this
than if they were just releasing an album
on their own, because the focus has
been much more intense.
— Narvel Blackstock

open people’s eyes, just as our tour
did. But it’s all going to be dictat-
ed by the music. You can have all
the marketing plans in place. but if
you don’t have a great piece of
music. those plans don’t mean a
great deal — and we’re pretty con-
fident we do. We did all of this be-
cause of the song.”

Managing The Details

Both managers insist that the
overall game plan hasn’t heen wa-
tered down through management
by committee. Titley says, “At this
point, there hasn’t heen committee
involvement. The A&R process
happened very organically, and
that’s the key factor. The market-
ing and promotion process is al-
ways done by committee, whether
it’s one label or two, so it has not
been a factor.”

Blackstock notes, “It has been a
fun and friendly competition so far.
and ! think it will continue to be.
What has happened is that both la-
bels have been very attentive. There
isn’t a promotion. distribution, or
publicity team that wants to get
shown up here.

“It also goes beyond that. The
artists’ management has 10.be of
the same mind-set. [Titley’s part-
ner] Clarence [Spalding] and 1
have been very close friends tor
a long time, and I have worked
with Bob for more than a decade
and have tremendous respect for
him. You can say all you want
about this being a marriage, but
it really 1s”

Another key m
component in
the decision to
partner was the
impressive
economy  of
scale in launch-
ing the project.
“The same thing
applied when
we did the tour,”
says Titley. “On
the tour, we had
only one pro-
duction budget.
Even though it
was. bigger, it
was around 60%
of what it would
have been for one artist. We had
one building rent and ad budget,
etc. Our net at the end of the day
was much greater than if we had
been on our own. And we’re al-
ready seeing the same things
when it comes to the video and
getting space at retail.”

Nevertheless. both parties real-
ize that someone is going to come

The songwriters
ended up showing us
this song, and
everybody who heard
it knew we had to
record it. That song
motivated us to put
the whole project
back together again.
— Bob Titley
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out ahead at first. Blackstock com-
ments, “Somebody will come up
short, and we both know that. If
Brooks & Dunn outsell Reba, it
might he because they arc coming
into the project with a little more
strength than us, and vice versa.
But, ultimately, the life of the
project will depend on what else
is on.the record. That’s one of the
gambles we are both taking. At the
end of the day, we feel both art-
ists will have gotten more out of
this than if they were just releas-
ing an album on their own, be-
cause the focus has been much
more intense.”

What hasn’t been determined
is when both parties will go
their separate ways. Most like-
ly, that will be when the second
single is dropped. Interestingly,
that’s also a detail that has yet
to be determined. The impact of
that second single, however,
“isn’t going to be a problem,”
predicts Blackstock. “At some
point. both albums and labels
have to stand on their own. We
have both agreed that, at some
point, each label will begin
making its own decisions. One
label may want to hold off or go
with another single — that’s
their choice. But for now, we are
working together.”

In the end and regardless of the
final sales and airplay tally, both
managers believe their artists will
profit from the venture, that this
cooperation is exactly what’s
needed to ad-
vance their ca-
reers Titley
comments, “You
always have to
be thinking about
something new
and interesting to
get people to re-
new their enthu-
siasm for your
music SO you
don’t get in a
rut”

Noting how the
union breaks the
traditional cycle
m of new album-

new tour, Black-

stock observes. ‘I
really think that’s death. Not ev-
erything new that you try will
work, but you will get a tremen-
dous education in the process. You
have to try ditferent things, wheth-
er you arc marketing a project or
recording a new album or doing
concerts. Somewhere along the
line it will work, and that’s when
you really benetit”
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Econoline Crush Finds ‘Home’
At Active Rock, Alternative

If the carly airplay success of new
songs from bands like Stabbing
Westward, God Lives Underwater,
and Restless Records newcomer

ing the music meeting when 1 first

heard it”
Gates has also been encouraged by
listener reaction. “We’ve been getting
great responses and moving

[ \

"

Econoline Crush

some pieces at retail, so it
shows it’s working.”
WXRA PD Tim Satterficld
says the song is working at his
rock-leaning Alternative.
“This sound usually does very
well for us. It has tested well
in the market before. so peo-
ple are used to hearing that
kind of music on our station.
In our market, we have a cou-
ple of modern Hot ACs, and
we share some music with

Econoline Crush is any indication.
then the neo-industrial genre is cy-
cling back at Alternative and Active
Rock. In the case of Econoline Crush,
i's proving to be perfect timing. giv-
en that Restless is hungry to join the
ranks of the majors now that parent
company Regency Enterprises has
dramatically beefed up its music op-
erations.

Econoline Crush’s debut U.S. sin-
gle, “Home,” is climbing the Active
Rock chart and has begun to win over
some rock-leaning Alternatives and
mainstream Rock outlets. Stations re-
porting the song from the Canadian five-
piece include Active Rockers WRCX/
Chicago, WRIF/Detroit. KEGL/Dal-
las, WAAF/Boston, WXTB/Tampa,
WZTA/Miami, WLZR/Milwaukee,
KBPL/Denver. KIOZ/San Diego.
KRXQ/Sacramento, and WJRR/Or-
lando. Alternatives spinning the single
includle KDGE/Dallas, WOXY/
Cincinnati, KWOD/Sacramento,
WRXQ/Memphis, WXRA/Greens-
horo. KMYZ/Tulsa, and WRAX/Bir-
mingham.

Originally signed to EMI Cana-
da, the Vancouver-based band’s sec-
ond full-length album, The Devil You
Know, is already platinum in their
homeland. When EMI was shuttered
last year, Econoline Crush ended up
having to search for a new U.S. deal
and eventually hooked up with Rest-
less early in the fourth quarter of *97.

Prior to that, however, “Home”
found a champion in Willie B.. a jock
at KBPI. “Home” eventually went on
to be a big hit for the station. In fact,
it was a KBPI Christmas show that
Econoline Crush opened that cement-
ed Restless’ decision to sign the band.

Another Active Rock supporter
that’s having a lot of success with the
song is WKLQ/Grand Rapids. Says
OM Tony Gates, “I’'m looking for a
particular sound that appeals t0 men
18-29. so when people push their but-
ton, they know it’s our station. This
song typifies what I'm looking for.
This one struck a really good chord
when I first heard it. It stood head and
shoulders above the other songs dur-

[Alternative WEND/Char-
lotte], which is a softer Alternative sta-
tion, so we really have to be true to
being a rock Alternative. We're in a
very competitive situation and have to
be more proactive than reactive when
it comes to new music as well.”

While Alternative airplay has yet
to match the action at Active Rock,
Restless’ new VP/Alternative Promo-
tion Bruce McDonald is encouraged
by the timing. “The cycle is coming
around again at Alternative. Not only
are these bands coming back with
greal new records, but they’re com-
ing back with a base”

VP/Rock Promotion Drew Mur-
ray agrees. “That’s true. but what’s
also important is that these bands all
have great songs. because at the end
of the day, that’s what counts. And
while Econoline Crush is still pretty
new to radio in the U.S.. we know
they have played live and gotten ex-
posure on radio, and that it works.
We're now in the midst of taking that
beliet and trying to spread it.”

To keep the momentum growing,
Restless is currently booking radio shows,
festivals. and concerts for the band from
the end of April through July. The Devil
Yout Know hit retail on March 24.

Adult Alternative Can
‘Count’ On Forsberg

Keep it simple. That axiom is be-
ginning to work wonders for Maver-
ick/Warner Brus. singer/songwriter
Ebba Forsberg, whose debut single
— the two-minute 32-second “Lost
Count” — has found a welcome home
at some leading Adult Altematives and
a handful of softer Alternative stations.

Adult Alternatives reporting the
simple. but richly textured song in-
clude CIDR/Detroit. WXRV and
WBOS in Boston, WXPN/Philadel-
phia, KMTT/Seattle, KINK/Port-
land, WXLE/Albany, and WRLT/
Nashville. Alternatives spinning the
song include WPLY/Philadelphia,
WPLT/Detroit. KZON/Phoeni%; and
XHRM/San Diego. And just last week,
Hot AC WBMX/Boston joined the
party with an add.

At WRLT. where “Lost Count” is

receiving around 25 spins per week,
PD Jane Crossman says the song is
“doing very well for us. The first time
we heard it. we knew it was a radio-
friendly song. It’s very hooky and
memorable and mixes well with a lot
of different styles. Plus, it’s a little
over two minutes, so you're in and
out, but you end up walking away
singing it”

That’s an impressive start for the
Swedish artist, whose songwriting
partner and lyricist is sister Kajsa.
Forsberg first came to Maverick’s
Head/A&R and principal Guy Oseary
in *97. Head/Promotion Terry Anzal-
do remembers. “Around eight months
ago. Guy asked me to come down to
his office. He played me a song and
asked me what I thought. Well, the
song was ‘Lost Count,” and | was
blown away. Her voice and the over-
all presentation of the song were im-
mediately special, and 1 just fell in
love with it. He was overwhelined as
well, and the next thing | knew he
signed her.’

Given the nature of the material,
Maverick went straight for Adult Al-
ternative. “That’s where we wanted
to establish a base. But we also want-
ed to service the softer Alternatives
as well.” says Anzaldo.

Maverick is attacking the project
market by market. Anzaldo com-
ments, “There is still some resistance
out there, but in.the end we know we
will win people over. We’ve been so-
lidifying the base at Adult Alternative
and then spreading it from there. And
we’re already seecing results, like in
Detroit, Boston, and Philadelphia,
where several stations are playing the
song. We really want to micro-
market Ebba market by market”

To that end, Maverick is bringing
Forsberg over from Sweden in May for
a promo tour where she will be perform-
ing in airplay markets. The artist has
also landed a handtul of dates on the
Lilith Fair tour. Another plus: The vid-
eo for “Lost Count” was made an “In-
side Track™ selection on VHI.

The album Been There hit retail on
April 14.

Ebba Forsberg

Dion To Tour In '98

Celine Dion embarks on
a 25-city North American
tour beginning with a pair of
dates in Boston on August
21. Dubbed the “Let’s Talk
About Love” tour, it will be
presented in-thie-round,
sponsored by Ericsson Mo-
bile Phones, and run
through October 25. Stop-
offs include most major cit-
ies, as well as markets in-
cluding Chapel Hill, Nashville, Ft. Lauderdale, Ortando, and
Charlotte ... In other tour news, Boyz Il Men kick off their
U.S. tour on April 29 in Nashville. Dru Hill and K-Ci & JoJo
support ... Garbage hits the road for a six-city mini-tour of
large markets in May to promote its new album, Version
2.0, which hits stores on May 12. A major tour will begin this
summer ... The Further Festival, featuring members of the
Grateful Dead, debuts on June 25 in Atlanta ... A trio of
America’s teen heartthrobs — Peter Noone of Herman's
Hermits, Davy Jones of the Monkees, and pop star Bob-
by Sherman — will join forces this summer on the national
“Teen Idols” tour beginning on June 12 in Reno.

HBO2 To ‘Reverb’ Again

W

Celine Dion

Pay TV channel HBO2 will bring back its weekly music
series, Reverb, beginning on April 26. The 13 hour-long
episodes will be televised each Sunday at 11pm EST. Kick-

Mighty Mighty Bosstones

ing off the second season will be the Mighty Mighty Boss-
tones, Smash Mouth, and Save Ferris. Also slated to
perform later in the year are Bad Religion, CIV, Paula
Cole, Kacy Crowley, Alana Davis, the Deviins, G. Love
& Special Sauce, Goldfinger, Ben Harper, Mary Lou
Lord, Steve Poitz, Chris Stills, Sugar Ray, Third Eye
Blind, and Chris Whitiey.

In the studio: Crosby, Stills & Nash are said to be work-
ing on a new album of remakes of songs from their early
years before forming the '60s and '70s supergroup. No word
on arelease date ... Elastica is working on a new album for
Geffen that could hit retail by this fall ... North Carolina fa-
vorites Far Too Jones are working on an album for their
new label, Mammoth Records ...Bruce Hornsby is wrap-
ping up work on his next solo album, Spirit Trail.

This 'n’that: Atlantic Records is offering the Tori Amos
song “Merman’” for free via the internet. The song won't
appear on Amos' new album, From The Choirgirl Hotel.
Fans can downioad the song from towerrecords.com,
America Online (keyword “Tower”), or tori.com ... John
Mellencamp has signed a four-album deal with Colum-
bia Records. Mellencamp was with Mercury for around
two decades ... British music weekly magazine NME re-
ports that Radiohead and Massive Attack are planning
to work together later this year. The publication also says
Oasis’Noel Gallagher and members of Cornershop plan
to record an album before the end of the year ... Cliff
Richard has launched a new label called Blacknight with
former EMI UK Managing Director Clive Black. The initial
focus will be on pop. Meantime, look for a new Richard
album later this year, titled Larger Design ... Dash Rip
Rock has inked with PC Music.
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CALLOUT AMERICA.

A\_ EXCLUSIVE NATIONAL MUSIC RESEARCH ESHMATES APRIL 17, 1998

CacLout Americae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of March 23-29.

CaLLour AMERICA®
CHR/POP
s one | HOt Scores
ARTIST TITLE LABEL(S) W W W W FAMILIARITY  BURN By ANTHONY ACAMPORS
CELINE DION My Heart Will Go On (550 Music) 411 426 430 429 §9.1% 32.9% | [ ionvech RER imerviovs 0
K-Cl & JOJO All My Life (MCA) 405 413 416 4.09 71.0% 16.3% | America,theindustry’sonly nation-
BRIAN MCKNIGHT Anytime (Motown) 3.94 3.83 369 3.88 53.7% 11.9% [ ™muscsurey of popular music
tastes. R&R asks two questions per-
MARCY PLAYGROUND Sex And Candy (Capitol) 3.87 380 3.87 375 72.8% 14.9% | ining 10 whether or not Callout
SAVAGE GARDEN Truly Madly Deeply (Columbia) 387 3.8 389 394 87.1% 26.5% | America respondents have pur-
USHER Nice & Slow (LaFace/Arista) 387 374 373 —  557% 12.9% e e e
WILL SMITH Gettin’ Jiggy Wit it (Columb/a) 3.81 3.61 3.76 3.77 771.7% 21.8% | mation for record companies, and we
DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 380 362 353 — A3.1%. 4015 1 'ave fousd it also vsehil fofadio in
THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 379 368 373 350 68.8% 14.1% | conprune e pictre onasong's
MATCHBOX 20 3am (Lava/Atlantic) 3.76 3.77 3.74 3.69 77.7% 23.3% “Sex And Carfdy" by MarFy
NATALIE IMBRUGLIA Torn (RCA) 376 385 371 374 703% 14.4% | paveround (Capioh ons e i
BACKSTREET BOYS As LOHQ As You Love Me (JIVE) 3.75 3.62 3.73 3.66 83.7% 27.2% respondents fumiliar with the song
SHANIA TWAIN You're Still The One (Mercury) 3.714 3.81 3.66 3.57 48.3% 11.9% | intend to purchase it in the near fu-
BEN FOLDS FIVE Brick (550 Music) 3.65 365 3.66 3.53 67.1% 16.1% |, o e anishapprov e
‘N SYNC | Want You Back (RCA) 357 348 339 345 57.4% 18.1% | where it ranks third (4.02) and fifih
DRU HILL 5 Steps (/sland) 3.56 368 3.39 3.65 29.0% 7.9% |CT) mweanch
VERVE Bitter Sweet Symphony (Hut/Virgin) 352 346 351 343 58.7% 15.6% | (MCA)ranks No.2 on the shopping
BILLIE MYERS Kiss The Rain (Universal) 345 338 3.3 334 67.1% 20.0% | lista24.7%. “All" is the top tester
EDWIN MCCAIN Il Be (Lava/Atiantic) 3.45 346 334 —  205% 59% [“pEeenanm BRe,
FIONA APPLE Shadowboxer (Clean Slate/Work) 342 — — — 28.5%  7.9% | (Grass Roots/Columbia) continues
PAULA COLE Me (Imago/WB) 3.39 318 3.08 —  322%  7.7% |0 snow swoug growih, wending
JANET Together Again (Virgin) 3.38 350 3.42 3.64 785% 28.2% | .nd ranking oiglith- overall, i
BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 33 329 — v 49.3% 13.6% | 23.2%, it ranks fourth in the inten-
ROBYN Do You Really Want Me (RCA) - 3.28 3.30 338 322 49.5% 13.4% |0 0B s, slonne pons
MADONNA Frozen (Maverick/WB) 325 341 330 338 735% 28.2% Shanka vk coniafssoshios
AQUA Turn Back Time (MCA) 3.21 317 329 318 475% 14.6% . :ﬁ: l\;ug(i)-lfg?asl;zsp}?a[i xﬁ:r;m
ERIC CLAPTON My Father's Eyes (Duck/Reprise) 320 311 322 312 42.6% 11.4% |fo. (o e ovre Sul
CHUMBAWAMBA Amnesia (Repub/iC/Un/'versa/) 3.10 2.83 2.86 = 26.2% 8.2% | among women 25-34 this week with
JIMMY RAY Are You Jimmy Ray? (Epic) 299 301 313 305 57.2% 26.0% gﬁ"'(‘gsg'l‘v’;‘u;c;“ysfl*ﬁa"m:"k:'sg"
LOREENA MCKENNITT The Mummers’ Dance (Quinian Road/WB) 2.97 3.11  3.09 3.06 64.4% 26.0% | e i e iR By ciEsory
TUESDAYS It's Up To You (Arista) 293 3.04 277 281 255% 7.9% |a20%
o ) T » “Shadowboxer” by Fiona Apple
}'g}:}lfaa,r’_;\yp:g sg: ;séﬂg respondetams w;th a +/-5d matrgmhof error. fala(jl gerage favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total (Work) debuts this ‘Yeek as _a (‘:?"_
presents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. .. )

Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston, | OutAmericaexira with a solid fifth-
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Oriando, Tampa. | Place showing in the Midwest, post-
MIDWEST. Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle. inga4.11. It also lands a strong 3.65

Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc. score in the 18-24 cell.
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ARTISTTITLE LABEL(S)

NATALIE IMBRUGLIA Torn (RCA)

SAVAGE GARDEN Truly Madly Deeply (Columbia)

K-Cl & JOJO All My Life (MCA)

MATCHBOX 20 3am (Lava/Atlantic)

CELINE DION My Heart Will Go On (550 Music)
MADONNA Frozen (Maverick/V/B)

MARCY PLAYGROUND Sex And Candy (Capitol)

‘N SYNC | Want You Back (RCA)

WILL SMITH Gettin’ Jiggy Wit It (Columbia)

ROBYN Do You Really Want Me (RCA)

BILLIE MYERS Kiss The Rain (Universal)

JANET Together Again (Virgin)

BACKSTREET BOYS As Long As You Love Me (Jive)
THIRD EYE BLIND How's It Going To Be (Elektra/EEG)
BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)
ERIC CLAPTON My Father’s Eyes (Duck/Reprise)

BEN FOLDS FIVE Brick (550 Music)

CHUMBAWAMBA Amnesia (Republic/Universal)
SMASH MOUTH Walkin’ On The Sun (/nterscope)
USHER You Make Me Wanna... (LaFace/Arista)

BRIAN MCKNIGHT Anytime (Motown)

AQUA Turn Back Time (MCA)

USHER Nice & Slow (LaFace/Arista)

SHANIA TWAIN You're Still The One (Mercury)
PAULA COLE Me (Imago/WB)

EDWIN MCCAIN I'll Be (Lava/Atlantic)

S.0.A.P. This Js How We Party (Crave)

TUESDAYS It's Up To You (Arista)

VERVE Bitter Sweet Symphony (Hut/Virgin)

TONIC Open Up Your Eyes (Polydor/A&M)

MARIAH CAREY My All (Columbia)

HANSON Weird (Mercury)

REBEKAH Sin So Well (Elektra/EEG)

DESTINY’S CHILD No, No, No (Grass Roots/Columbia)
SARAH MCLACHLAN Adia (Arista)

VONDA SHEPARD Searchin’ My Soul (550 Music)
LISA LOEB Let's-Forget About It (Geffen)

LOREENA MCKENNITT The Mummers’ Dance (Quinian Road/\WB)
SHE MOVES It's Your Love (Geffen)

UNCLE SAM | Don’t Ever Want To See You.. (Stonecreek/Epic)
JIMMY RAY Are You Jimmy Ray? (Epic)

BLAIR Have Fun, Go Mad (Jersey/MCA)

BARENAKED LADIES Brian Wilson (Reprise)

GO0 GOO DOLLS Iris (Reprise)

JANET | Get Lonely (Virgin)

FASTBALL The Way (Hollywood)

ELTON JOHN Recover Your Soul (Rocket/Island)
NEXT Too Close (Arista)

GREEN DAY Time Of Your Life (Good Riddance) (Reprise)
K.P. & ENVYI Swing My Way (Fast\West/EEG)

™

6753
6424
6304
5869
5183
5026
4865
4497
4365
3951
3863
3852
3848
3214
3054
2970
2932
2735
2617
2511
2428
2362
2236
2130
2108
1911
1836
1799
1622
1603
1601
1347
1258
1240
1222
1105
1100
1096
1092
1000

954

936

890

888

844

768

735

692

684

677

Lw

6224

6509

6033
6117
5031
5498
4364
4460
4181
3849
4231
4181
4395
3348
2657
2861
3191
217
2906
2570
2011
2958
2067
1742
1859
1837
1471
2321
2019
1440
1255
1284
1050
1114
1068

298

879
1493
1101
1070
1054

695

813

239

623

404

676

563

839

648

TOTAL PLAYS

2w

5684
6575
5761
6276
6598
5588
3853
4369
3957
3518
4767
4549
4670
3580
2387
2765
3296
2682
3148
2718
1508
3066
1892
1390
1805
1719
1155
2486
2367
1299
669
1225
890
927
868
95
501
2058
1087
1211
1461
am
729
n
516
174
543
339
1055
608

w

5076
6648
5331
6580
7160
5593
3166
4225
3733
3208
4964
4824
4965
3
1939
2634
3210
2469
3169
3327
1143
3038
1723
1190
1646
1664
659
2376
2446
177
61
1081
655
842
m
8

45
2720
980

-1442

2024
141
613

39
403
68
421
236

1226

617

TOTAL
STATIONS/ADDS

13511
131/0
132/0
127/0
121/0
12400
129/0
121/0
108/1
129/0
108/0
104/0
105/0
91/0
12272
108/1
96/0
113/0
86/0
791
99/9
91/0
90/0
90/7
10973
8313
100/7
73/0
61/0
85/0
98/12
182
82/5
69/4
85/2
99/48
75/4
40/0
66/1
26/0
33/0
67/5
51/0
84/29
42/4
76/45
5411
50/11
27/0
351

This chart reflects airplay from April 6-12. Songs ranked by total plays. Highlighted songs indicate Breaker.
138 CHR/Pop reporters. 135 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

BREAKERS
SHANIA TWAIN
You're Still The One (Mercury)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
2130/388 90/7
PAULA COLE
Me (Imago/WB)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
2108/249 109/3
MOST ADDED
ARTIST TITLE LABEL(S) ADDS
VONDA SHEPARD Searchin’ My Soul (550 Music) 48
FASTBALL The Way (Hollywood) 45
GLORIA ESTEFAN Heaven's What | Feel (Epic) 29
GOO GOO DOLLS Iris (Reprise) 29
CHERRY POPPIN’ DADDIES Zoot Suit Riot (Mojo/Universal) 25
BLACK LAB Time Ago (DGC/Geffen) 19
ALL SAINTS Never Ever (Londor/Island) 12
MARIAH CAREY My All (Columbia) 12
ALANIS MORISSETTE Uninvited (Reprise) 1
NEXT Too Close (Arista) 1

XSCAPE The Arms Of The One Who... (So So Det/Columbia) 11

MOST INCREASED

PLAYS
ARTIST TITLE LABEL(S} INCREASE
VONDA SHEPARD Searchin’ My Soul (550 Music) ~ +807
GO0 GOO DOLLS Iris (Reprise) +649
NATALIE IMBRUGLIA Torn (RCA) +529
MARCY PLAYGROUND Sex And Candy (Capitol) +501
BLACK LAB Time Ago (DGC/Geffen) +446
BRIAN MCKNIGHT Anytime (Motown) +417

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) +397
SHANIA TWAIN You're Still The One (Mercury) +388

S.0.A.P. This Is How We Party (Crave) +365
FASTBALL The Way (Hollywood) +364
HOTTEST
RECURRENTS

ARTIST TITLE  LABEL(S)

CHUMBAWAMBA Tubthumping (Republic/Universal)
ROBYN Show Me Love (RCA)

SUGAR RAY Fly (Lava/Atlantic)

PAULA COLE | Don't Want To Wait (/mago/WB)

TONIC If You Could Only See (Polydor/A&M)
MATCHBOX 20 Push (Lava/Atlantic)

THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
SISTER HAZEL All For You (Universal)

BACKSTREET BOYS Quit Playing Games (With...) (Jive)
WALLFLOWERS One Headlight (/nterscope)

Breakers: Songs registering 2000 plays or more for the first {fie. Bullets
awarded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is placed
first. Most Increased Plays lists the songs with the greatest week-to-week
i in total plays. gl chart appears on R&R ONLINE.

Quality

Auditorium

Test Hook Tapes

Digitally Produced Hooks
Clear Sound
Consistent Length

For information contact
Bernie Grice
(573) 443-4155

Internet: hooks@hooks.com
http:/www.hooks.com
Compuserve: 72223,2705
FAX: 573-443-4016

200 Old 63 South, Suite 103 ¢ Columbia, Missouri 65201-6081
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CHR/POP

ALANIS MORISSETTE Uninvited (Reprise) KENNY WAYNE SHEPHERD Blue On Black (Revolution)
Total Plays: 611, Total Stations: 31, Adds: 11 Total Plays: 313, Total Stations: 30, Adds: 6

JAI Heaven (RCA)
Total Plays: 590, Total Stations: 47, Adds: 1

| AMBER One More Night (Tommy Boy)
| Total Plays: 301, Total Stations: 12, Adds: 1

BLACK LAB Time Ago (DGG/Geffen)
Total Plays: 520, Total Stations: 62, Adds: 19

SISTER 7 Know What You Mean (Arista AustivArista)
Total Plays: 288, Total Stations: 23, Adds: 4

NAKED Raining On The Sky (Red Ant)
Total Plays: 499, Total Stations: 38, Adds: 2

SOLID HARMONIE I'l Be There For You (ive)
Total Plays: 263, Total Statlons: 27, Adds: 10

LEANN RIMES Looking Through Your Eyes (CurtvAtiantic)
Total Plays: 492, Total Stations: 56, Adds: 6

| MONO Life in Mono (Echo/Mercury)
Total Plays: 260, Total Stations: 27, Adds: 5

OUR LADY PEACE Clumsy (Columbia)
Total Plays: 466, Total Stations: 39, Adds: 2

ALL SAINTS Never Ever (Londor/Island)
Total Plays: 250, Total Stations: 36, Adds: 12

| BROOKLYN BOUNCE Get Ready To Bounce (Edel America)
Total Plays: 203, Total Stations: 13, Adds: 1

SHAWN COLVIN Nothin On Me (Columbia)
Total Plays: 464, Total Stations: 30, Adds: 1

WYCLEF JEAN Gore Till November (Ruffiouse Columbia) SYLK-E. FYNE F/CHILL Romeo And Juliet (Grand Jury/RGA)
Total Plays: 396, Total Stations: 26, Adds: 2 | Total Plays: 191, Total Stations: 9, Adds: 5

1
[ XSCAPE The Ams Of The One Who... (So So DefColumbia)
Total Plays: 188, Total Stations: 27, Adds: 11

EVERCLEAR | Will Buy You A New Life (Capitof)
Total Plays: 378, Total Stations: 31, Adds: 8

GARRISON STARR Superhero (Geffen)
Total Plays: 345, Total Stations: 25, Adds: 0

SPICE GIRLS Stop (Virgin)
Total Plays: 186, Total Stations: 28, Adds: 10

Songs ranked by total plays

Club [RR
~

WE YELL ... CLEOPATRA COMIN’ AT YA — R&R was graced to have Maverick/WB sister
group Cleopatra come out and serenade us with their a cappelia voices. (L-r) R&R CHR Editor
Tony Novia, Cleopatra, Maverick Head/Promotion Terry Anzaldo, Zainam, R&R Asst. CHR Edi-
tor Robert Pau, Yonah, R&R Urban Editor Walt “Baby” Love.

ANYTIME-ANYPLACE — Motown artist Brian McKnight snapped a shot with a few friends in
the warm California sun. Enjoying the moment are (I-r) former Mercury L.A. Local Rob Dillman,
WHTZ/New York MD Paul *“Cubby” Bryant, Brian McKnight, KIIS/Los Angeles APD/MD Tracy
Austin, and Mercury VVPs/Pop Promotion Tony Smith and Chris Lopes.

|
|

L= 1

Abps ArriL 21

DAZE Superhero (Columbia)
DUKE So In Love With You (4 Play/Universal)
JUNKSTER Only One (RCA)

LENNY KRAVITZ If You Can’t Say No (Virgin)
HEIDI NOELLE LENHART

ESPEN LIND

Fearless Heart (Mercury)

When Susannah Cries (Universal)
STEVIE NICKS Reconsider (Atlantic)
SEMISONIC

WALLFLOWERS

Closing Time (MCA)
Heroes (Epic)

1 DO — No they are not getting married, however, Geffen artist Lisa Loeb did the vibing thing with
WPLJ/New York midday host Fast Jimi Roberts.

YOUR PICTURE

COULD BE HERE!

R&R wants your best snapshots
(color or black & white).

Please include the names and titles
of all pictured and send them to:
R&R c/o Tony Novia:

10100 Santa Monica Bivd., Fifth Floor,
Los Angeles, CA 90067
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Stations and their adds listed alphabellcally IJy market

WFLY/Albany, NY
OM: Michael Morgan
PD: Roh Dawes

MD: Ron Williams

it “Ther
ACHILL “Romeq

SOLI
AKE B
[t

KQiD/Alexandria, LA
PD: Kahuna

APD/MD: : Jay Stevens
Fw ARRCUNCENENT “Body’

)
ussmem What"
NAXED *Raiung”

v
CHERRY POPPIN .. “Zoat

WAEB/Allentown, PA
PD: Brian Check
WD Chuck Mc!}ee

18 ! C rm Searchir™
1 g m “Anytime”
SOAP.

KQiZ/Amarillo, TX

PD: Eri¢ Stevens
PUBLI -ANDIJN" AENT Booy’
) LD

KGOT/Anchorage, AK
DM Mark Murphy

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

WAYV/Atiantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly

WINY/Augusta, GA

PD: Bruce Stevens

MD: Michael Chase
AB "Time’

KHFI/Austin, TX
PD: Krash Kelly

MD: Leslie Basenberg
“ ALANIS MORISSETTE “Uninvited

WXYV/Baltimore, MO
PD: Dave Ferguson
APD: MD Throbb

MD: Albie Dee

19 M TOWN DJS “Dmg

1 JAKARARDA “Neser

MARIAH CAREY “My"

WLSS/Baton Rouge, LA
PD: Robert Elfman
MD: Todd Chase

KEMNY WAYNE SHEPHERD “Blue
GOO GOG DOLLS “Ins”

K0XY/Beaumaont, TX
PD: Dale Baird
MD Brandln Snaw

ISSEVTE “Uninwite
Iu SVLK[ m( mmu meo
A SHEI “Searchia™

WXYK/Biloxi, MS
PD: Patty Steele
MD: Kenny Vest

WMRV/Binghamton, NY
On: Bill Sheridan

PD: Jacko

MO: Lovie G.

KImG/Boise, 1D
PD. Mike Kasper
MD: Kirk Frederick

WXKS/Boston, MA
PD: John lvey
APD/MD: David Corey

OLIVIA NEWTON-JOWN “Lov.
VONDA SHEPARD Searchun

WKSE/Buftaio, NY
PD: Sue 0'Neil

APDMD: Dave Umversal
17 MASE FTOTAL
GLORIA ESTUAN “Heaven's

WRZE/Cape Cod, MA
PD: Mike D’Donnell
MD: Kevm Mattews
L .
SIS e Hody
SYLKE. FYNE M:mLL Rvmeo
ALL SAIRTS “Mever

WSSX/Charleston, SC
PD: Calvin Hicks
MD: Christine Cross

MARIA CAREY “My"

VONDK SHEP ARD “Seacchin
BALL

ENERRY BoPPN

WVSR/Charleston, WV
PD Bill Shahan

Close”
VONDA SHEPA!

) “Searchin

KLRS/Chice, CA
PD/MD: Christopher Cair

WKRQ/Cincinnati, OH
PO: Bill Kiaproth
MD: Jim Kelly

WZJM/Cleveland, OH |
PD: Dave Eubanks
MD: Action Ja_ckson

WNOK/Columbia, SC
PD: Jonathan Rush
MD: TJ MeKay

[ ey

WNCI/Columbus, OH

PD: John Dimick

APD/MD Nna! Snarpe
VO'D‘ SNEPARD Sun:mn
sﬁnn MCKNIGHT “Anytime”

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambern

MD: John Reynolds
NATALIE IMBRUGLIA “Torn™
PAULA COLE "Me™

WGTZ/Dayton, OH

OM/PD: Michael Luczak
ALANIS WJNISSUT( “Uninvited”
FASTBALL
SHAWN CDWIN “Nothm™

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Gnnwm

WNKI/Eimira, NY
PD: 8ab Quick
MD: Eric Moon

WRTS/Erie, PA
PO/MD: Jon Reilly |
APD: Beth Ann McBride

KDUK/Eugene, OR |
PO: Barry McGuire
MO: Valerie Steele

. MD: Denny Logan
My’

WSTO/Evansville, IN
PD: Barry Witherspoon.
MD: Tim Michaelson

GLORIA ESTEFA
€

“Heaven’
CHERRY POPPIN—.. “Toot™
FASTBALL W

L SMITH “Jig

KMCK/Fayetteville, AR
PD: Scott Johnson
MD: Mike Chase
GLORIA ESTEFAN “Heaven's’
“Zoot

CHERRY POPPIX
XSCAPE “Arms”

WWCK/Flint, Mi
PD: Scott Seiple
MD: Nalnan Reed

vo-m sn;mb ‘Searchun
GlOﬂI: EEYEFAN “Heaven's”
GOQ GOO DOLLS “Ife

WXKB/Ft. Myers, FL
PD: Chris Cue
MD: Randy Sherwyn

SSTEAL
VONDA SHEPARD “Searctun™

KISR/F. Smith, AR
PD/MD Fred Bakev

)55 Ding
Bf ICKRIGHT “Only’

WMEE/Ft. Wayne, IN

DM: Dean McNeit

PD/MD: Captain Chris Dinierl
APD: Ange Canessa

WYKS/Gainesville, FL
PD/MD: Jeri Banta l

WSNX/Grand Rapids, MI |
PO: John Thomas

APD/MD: Keith Curry |
MARIAH CAREY "My" |
|

WIXX/Green Bay, Wi
PO: Dan Stone
MD David Burns

vunm si EPARD,“Searchn™
Time”
ALAMS uomssm( “Unimvrted”

WRHT/Greenville, NC
PD: J.T. Bosch

APDMD: Gina Gray
CHERRV POPPIN'. . “Zoot’
VONDA NEPANJ Semmn

L JAM W

OINY Dy
XSCAPE “Amms”
MASE F/TOTAL “What'

MARIAH

WFBC/Greenville, SC
PO: Rob Wagman

APD/MD: J. Love
DESWNS CNILD “No”

ASY!M‘.
VONDA SnEPA."D “Searchin’™

WNNKMarrisburg, PA
PD: John D'Dea

MARIAH CAREY
154

P LS

WKSS/Harttord, CT
PD: Jay Beau Jones
MD: Mike McGowan

KXMEMonolulu, HI
Interim PD: Jamie Hyatt
MD: Kid Leo

KRBEMHouston, TX
PD. John Peake
APD: Scotty Sparks
MO: Jay Michaels

WZYPMuntsville, AL

PD: Bill West

MO: Chris Callawa
VONDA § !

I
2

o ime
0 600 OOLLS Iy

WZPtAndianapolis, IN
PQ: Tom Gjerdrum
MO: Dave Decker

BLACK LAB “Tim,
FASTBALL “Way"

WYOY/Jackson, MS
GM/PD: Dick D'Neil
MD: Kevin Vaughan

No Adds

WAPE/Jacksonville, FL
DM/PD: Cat Thomas

APDMD: Tony Mann
EOWH MCCAIN "1
MARIAH CAREY “My

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD Gavy ake

WGLU/Johnstown, PA
PD: Rich Adams
MD: Mitch Edwards

WKFR/Kalamazoo, MI
PD: Dave Michaels
MD: Craig Russeli

KMXV/Kansas City, V0
PO: Jon Zellner
MD: Dylan

EVE

WWST/Knoxville, TN
PO: Rich Bailey
MD: Jake Edwards

MARIAH CAREY
HANSON “Waeird

KSMB/Lafayette, LA

PD/MD: Lany LeBlanc
SOLID FAR!‘ON[E “There

TRALL “Wq
LEANN RIMES g
LTON JOHN “Recover
SPICE GIALS

VONOR SHEPARD -Searehn=

WLAN/Lancaster, PA
PD: Jordan Walsh
APD/AMD Vince D’Ambrosio

LiSA
ALANIS uumszﬂﬂf “Uminvited”
VOHDA SHEPARD “Searchur™

WHZZansing, MI
PD:Woody Houston
MD:Jett Welling

10 CHERRY POPFIN _ “Zoot”
FASTBALL
VONDA SN[FAAD Searchn™
SOLID HARMONIE “There™

WLKT/Lexington, KY
PD: Jilt Meyer

ICEMENT ~8¢
oot

KFRX/Lincoln, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Jack Lee

KOREAittle Rock, AR
PO: Neal Ardman
MO: Alyne Hoover

WBLIALong Island, NY
VP/Prog.: Gene Michaels
PO: Ken Medek

MO: Al Levine

KIISALos Angetes, CA
PD: Dan Kieley
APO/MD: Tracy Austin

S BAIAN N 1 “Amytime
VONOA SHEPARD ~Sexrcnm

WOJX/Louisville, KY
DM/PD: C.C. Matthews

APD/MD: Rod Phillips
18 MASE IIV(JUL “What
BLACK L
VONOA SNEPAN’ ‘Searcnin’
FASTBALL “W;

KZIlILubbock, TX
PD: Jay Shannon
MD: Steve Logan

XSCAPE “Arms”
REBENAM “Sn"

WMGBMacon, GA
PD/MU James Gregory
7 TBALL “Way"

"Esiun s

WZEE/Madison, Wi

PO: Jimmy Steele

MD: Ynmmy Bodean
0LLS "I

FASTBALL Vliy
EVERCLEAR "By

KBAVWicAlien-Brownsvilie,
DM Billy Sanllago
PD/MD:

WAOA/Melbourne, FL
PD: J.T. Daniels

WKSL/Mempbhis, TN
OM: Chris Taylor
MO: Robin Cole

WHYi/Miami, FL
PD: Rob Roberts
APD: Al Chio

MD: Diedre Poyner

2% uLORIA ESTEFAN “Heaven s
REBEKAR “Sin’”

mg RIMES “Looking"
e

OIANA KING ;m

SPICE r.mLs Sh)p

rav T,

KDWB/Minneapaolis, MN
PD: Rob Morris

APD/MD: Rich Davis
ALANIS WORISSETTE - Uneted”
VONDA SHEPARD “Searchin’

WABB/Mabile, AL
PD: Wayne Coy
APD/MD: Darrin Stone

1] MARIAH CAREY “My

7 ALL SAINTS “Neve:"

KENNY WAYNE SHEPHERD “Biue”
CREED “My"

NJ
PD: Neil Sullivan
APD/MD Alan Fox

BACKSTREET BO'
€

Al TE

|

|
WVAQ/Morgantown, WV
PD/MD: Lacy Neff ’
et

WWXMMyrile Beach, SC |
OM/PD: Nikki Nite
APD/MD: Marty Callaghan

WRVWMNashville, TN
OM: Charlie Quinn
PO/MO: Tom Peace

WKCI/New Haven, cT
PO: Kelly Nash
Searc

OUR EADY P[M’.x Clumsy®
CHERBY POPPIN

™

WQGN/New London, CT

Prog. Mgr.: Jim Reitz
OM: Michael Rock
APD: Brent McKay
MD: Franco

PEARL JA'II “Wishist™

cnfnkv POPPIN',. “Zoot”"

KUMX/New Orleans, LA
OM: Dave Stewart
PD/MD Kanﬂy Kiutch

Ok shep -

WEZB/New Orleans, LA

PD: Joe Larson

REBEKAH
SAR; MMCUC Adia
YONDA SN(PMD Selrcmn

WHTZ/New York, NY
PD: Tom Poleman
APD: Kid Kelly

MD: Cubby Bryant

ALANIS MORISSETTE “Urimsted

WNVZ/Norfolk, VA
PO: Oon London
MD: Jay West

1
WSPK/Poughkeepsie, NY
OM: Brian Krysz
APD/MD: Casey

BLACK LAB e
Heaven

WYCLEF v oventer

SISTER

WPRO/Providence, R
PD: Tony Bristol
MD: Dave Morris

GLORIA ESTEFAN “Heaven
BRIAN MCKNIGHT “Anytime

WHTS/Quad Cities, IA-IL
OM: Tony Waitekus

MO: Brian Scott
BRIAN MCKNIGHT “Anytime’

WDCG/Raleigh, NC
DM: Brian Burns
PD: Kip Taylor
APD/MD: Chris Edge
FASTBALL “Way®

WRFY/Reading, PA
PD: Al Burke
MD: Scott Parks
16 DAVE MATTHEWS BAND "Orink”
1H GARBAGE “Push”

MARC COMN “Already

WRVQ/Richmond, VA
PD: Lisa McKay
Interim MD: Travls Dylan

WKPKNW Michi
PD: Rob Weaver
MD: Brent Carey

KJYO/Oklahoma City, OK |
[

PO: Mike McCoy
MD: Jimmy Barreda

MCKK “Anyt
AINTS “Hever
m

Crose”

KQKQ/0maha, NE
PD: Mike J. Steele

APD/MD: J.J. Morgan
600 GOO 01
GLORIA ESYE‘AN Nnms

LEARN RIMES Lonking

WXXL/Orianda, FL
OM: Adam Cook
APDMD: Pete DeGraaft

No Adas

WI0Q/Philadelphia, PA
OM: Glenn Kalina
APD: David Jay

MD Jay Towers

\.tom Esl’mu -

EXY “Close’
SPICE ulan “Stop”

WBZZ/Pittshurgh, PA
PD: David Edgar
MO: Laura Lilley

Sk

WJBQ/Portland, ME
PD: Tim Moore
MD: Keith Scott

KKRZ/Portiand, OR
PO: Tommy Austin
MO: Lara

WERZ/Portsmouth, NH
0M/PO: Jatk 0'Brien
C0-MO: Jay Michaeis
CO-MD: Chris Tyler

L

WXLKR . VA
OM/PD: Russ Brown
MD: Lisa Jo Elliott

WPXY/Rochester, NY
OM: Clarke Ingram

APD/MD: J.J. Rice
WADONNA “Light |

HERRY POPPIN

WZ0K/Rockford, IL
PD: Scott Chase
MD: David Jay

30 VONDA snsmu Searcun
AL Sumvs

WTCF/Saginaw, MI
PD: Mark McGill

APD/MD Juli Jay
ASTBALL “Way'

KSLZ/St. Louis, MO
PD: Jeff Kapugi

MD: mcn Stevens
Sl USHER

CHERRY POPPIN

VONDA SN(PMID Snvtnm
SHANIA TWAIN *

KZHT/Salt Lake City, UT
PD: Marc Summers
MD: Jeft McCartney

Ne Adds

KKLQ/San Diego, CA
PD: Todd Shannon
APD/MD: Dr. Doug

KSLY/San Luis Obispe, CA|
OM/PD’ Dave Cnnslopner
MD: Adam Bums

KZQZ/San Francisco, CA
PO: Mike Edwards
APD/MO: Danny Ocean

KBKS/Seattle, WA ‘
PD: Mike Preston

10 MA'EHSDX 20 Real

KRUF/Shreveport, LA
PD/MD: Gary Rohinson
" GLO ESTEEAN “Heawens

9
o

WNDU/South Bend, IN
Interim PDMD: Cq;ey Daniels

ASTBALL “W;
QAP. “Pamy

KZZU/Spokane, WA
PD: Ken Hopkins
MD: John Conner

SARAH MCLACHLAN “Adia
DESTINY'S CHILD

WOBR/Springtield, IL
PD: Rik Blade
MD: Michael T.

KHTO/Springtield, MO
DM: Dave Alexander
PD

‘Clumsy

ALL SAINTS “Never

WNTQ/Syracuse, NY
PD: Tom Mitchell
MD: Jimmy Disen

WWHT/Syracuse, NY

WWLO/Mallahassee, FL I
PD: Driando.

WFLZ/Tampa, FL |
OM/PO: B.J. Harris
APD/MD: Domino

Al

Seaschn’

WMGI/Terre Haute, IN
PD: Rich D'Brien
MD Steve Smith

GOL DOLLS “Ire
52 nn'.\SNiPAﬂD Searchi”
3 usmu

LACK UB '7|me

WVKS/Toledo, OH
PD: Mike Wheeler

APD/MD: Bill Michaels
KENNY WAYNE SHEPHERD “Blue”
?007 600 DOLLS “iris”

WPST/Trenton, NJ
PD: Dave McKay
MD: Chris Puorro

TREET BOYS “Everydody”

KRQQ/Tucson, AZ
OM: Tim Richards
APD: Mark Medina
MD: Dan (Dino) Nespoli

KHTT/Tulsa, DK
OM: Sean Phillips
PD: Carly Rush
MD:Scotty Mac

138 Total Reporters

138 Current Reporters

135 Current Playlists

Did Not Report, Playl|
WNKS/Charlotte, NC
KKMG/Colorado Spri
WJMX/Florence, SC

WWKZ/TupeIo MS
PD/MD k S evens

KISX/Tyier, TX

PD: Michael Storm

MD: Mick Fulgham
BLACK LAB “Time'
IANET

WSKS/Utica, NY
PD: Stew Schantz
MD: Gina Jones
DAVE MATTHEWS BAND “Drin)
\CLEAR “Bu
FASTBALL Wy’

KENRY WAYNE SHEPHERD “Blue”
VONDA SHEPARD ~Searchin™

KWTX/Waco, TX
PD: Flash Phillips
MD: Jeft Miles

JANET “Lonw

VOMDA SHEPARD *Search
GLOR?A ESTEFAN “Heaven s

WWZZ/Washington, DC
PD: Dale 0'Brian
APDMD: Ron Ross

el sl e

WIFC/Wausau, Wi
fnterm PD/MD: Jeft Murray

KKRD/Wichita, KS
PD: Jack Dliver
MD: Cralg Hubbard

WBHT/Wilkes Barre, PA
PD: Steve McKay
MD: Mark McCarthy

Ao

MONO “Lde

WKRZ/Wilkes Barre, PA
PD: Tony Banks

MD: Jerry Padden
MARIAH CARSV -01

Onm wnn b -searcna

S04

WSTW/Wilmington, DE
PD: John Wilsen
APD/MD: Mike Rossi

CHERRY POPPIN" ~Zoot

KFFM/Yakima, WA

PD: Jim Allen

MD: Harsison wood
SOLID NARMONE “Thers”

WYCR/York, PA
OM: Rick McCauslin
PD: Davy Crockett
MD: Sally V.

Wiy
NE SHEPHERD “Blue

WHOT/Youngstown, OH
PD: Tom Pappas
MD: Mike Thomas
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WHTZ/New York KiIS/Los Angeles KZ0Z/San Francisco WI0Q/Philadelphia 1061 KESSFM | | ¥ikS/allas
(212) 239-2300 (818) 845-1027 {415) 957-0957 (610) 667-8100 g (214) 8913400
Poleman/8ryant Kieley/Austin Edwards/Ocean Kalna/Towers Cook/Lambert/Reynokds
PLAYS ARTISTMITLE PLAYS ARTISTATITLE PLAYS ARTIST/TITLE PLAYS ARTISTATITLE PLAYS ARTIST/MITLE
W 2w LW Tw IN 2w W Tw 3w 2w LW TW IWO2W LW TW IW 2W LW TW
64 62 63 64 WILL SMITH/Getin Jiggy Wit i 53 76 75 78 MADONNAFrozen 49 70 71 70 PAULA COLEA Dont wan: To Wait 31 35 38 62 WILL SMITHGettn' Jiggy Wit 1t 39 37 36 72 BRIAN MOKNIGHT/Anytme
63 60 63 64 SAVAGE GARDEN/Trul Mady eeply 40 59 76 77 NATALIE iMBRUGLATom 57 62 53 70 UNCLE SAWI Dont Ever Want 64 66 65 58 CELINE DIONMy Hean Wil Go On 72 71 75 70 SAVAGE GAROENTTruly Mady Deeply
61 62 60 64 JANET/Togetner Again 77 75 74 7& SAVAGE GARDENTruly Mady Deeply 68 70 63 66 SAVAGE GARDENTy Madly Deeply 60 43 45 ST BACKSTREET BOYS/AS Long As You 21 24 38 69 USHERNce & Siow
62 62 62 62 MATCHBOX 20%am 75 74 75 74 K<l & JOJOMR My Lde 63 61 55 65 KLI & JOJOVAR My Lite 25 63 5955 MATCHBOX 20/%m 70 69 69 67 KLt & JOJARMY Lte
64 63 60 62 CELINE DIONMy Heart Wit Go On 74 55 56 T4 UNCLE SAMA Dont Ever Wart 63 67 59 63 CELINE DIONMy Heart Wil Go On 47 31 36 51 ROBYNShow Me Love 68 65 70 60 USHER/You Make Me Wanna .
38 39 42 51 NATALIE IMBRUGLIATom 76 77 76 59  WILL SMITHGeton' Jiggy Wit it 59 59 49 62 KAUSay Youl Sy 63 65 59 46 SAVAGE GARDENTTruly Madly Deeply 44 49 51 55 WILL SMITHGettn Jiggy Wit 1t
47 41 35 48 MADONNAfFrozen 32 40 37 53 THIRD EYE BLINDHows It Gomg To Be 20 33 53 61 BRIAN MCKNIGHT/Anytime 15 17 23 44 KLi & JOUOVAI My Life 42 40 46 50 SMASH MOUTHWalar On The Sun
43 44 42 04 k1 & JOXVAI My Lfe 34 39 38 42 MARCY PLAYGROUND/Sex And Candy 28 28 48 48 N SYNCA Wat You Back 57 23 29 43 USHERou Make Me Wanna 50 70 61 48 JANEVTogether Agan
44 40 41 43 PAULA COLEA Don Want To Wat 41 37 39 41 MATCHBOX 20/3am 49 49 48 46 MADONNAFrozen 40 31 31 42 BOYZ Il MEWA Song For Mama - 22 48 48 PAULA COLEA Don't Want To Wat
44 43 35 41 BACKSTREET BOYS/As Long As You. 34 38 39 41 N SYNCT Want You Back 3347 53 45 WILL SMITHGettn Jiggy W it 59 64 59 40 PAULA COLEN Dont Want To Wat 66 68 49 46 UNCLE SAMA Dont Ever Want
37 41 43 39 AMBERTDne More Night 39 40 37 41 USHERMou Make Me Wanna 67 65 47 45 BACKSTREET BOYS/As Long As You 27 33 32 39 BILLIE MYERS/Gss The Rain 74 50 47 45 CELINE DIONMY Heart Wil Go On
39 43 43 36 NOTORIOUS B1.G/Mo Money Mo Problems 60 40 42 40 JANEVTogether Agam 44 47 47 44 MATCHBOX 203am 33 67 60 37 SMASH MOUTHAWalkn' On The Sun 31 23 44 43 iNOJiove You Dovm
35 37 34 36 INOJove You Down 32 38 36 38 BACKSTREET BOYS/As Long As Yow. 50 49 50 44 JANET/Together Agan 32 31 32 35 LUTRICIA MCNEAL/An't That Just. 48 44 44 &2 NU FLAVOR/Heaven
16 20 20 35 MARCY PLAYGROUND/Sex Ang Candy 34 38 37 37  AMBER/Dne More Night 30 29 35 42 ROBYNDO You Reaiy 29 67 61 35 JANET/Together Again 43 45 47 42 BOYZ W MENA Seasons Of
36 35 30 33 JAMES HORNERSSouthampton 37 54 59 34 ROBYNDo You Realy. 42 20 21 38 TOTALMMat About Us 32 32 32 32 INOWLowe You Down 42 45 47 42 MATCHBOX 20Push
29 32 31 32 BILUE MYERS/KGss The Ram - 28 - 32 ROBYN'Show Me Love 35 51 35 36 AMBER/One More Night 39 27 31 31 DEBRA MICHAELSHow Do | Le 38 34 37 37 ROBYNDo You Reahy.
33 34 31 31 SELENADreaming Of You 18 30 28 31 MONGAfe In Mono - 26 35 NTRANCEDS Ya Think Im Sexy 22 29 28 25 BACKSTREET BOYS/Everybody.. 8 11 12 35 JANETA Get Lonely
22 22 25 31 THIRD EYE BLINDHows t Gong To Be 15 23 30 31 USHERNCE & Siow 19 32 37 34 SOAP/Ths is How We Pary 30 26 24 23 AMBER/ne More Night 35 35 32 33 MATCHBOX 20/3am
38 41 22 26 SMASH MOUTHAVakin' On The Sun 32 26 - 29 BILUE MYERYKss The Ran 35 37 34 33 LA BOUCHENOU Won't Forget Me 27 27 26 23 ROCKELLAn A Oream 49 48 50 30 BACKSTREET BOYS/As Long As You.
19 14 19 24 CHUMBAWAMBATubthumping 75 54 34 28 CELINE DIONMy Heart Wit Go On 32 17 31 33 USHERMce & Sow 2519 18 23 VOICES OF THEORY/Dimelo (Say It 53 47 46 29 W SYNCA Want You Back
39 11 17 23 USHERAou Make Me Wanna 32 29 31 28 PAULA COLEN DonYt Want To Wat 39 49 50 27 ROBYN'Show Me Love 30 31 30 23 HANSONAWeird - 28 REAL ONE Like Pia Coada
19 26 20 23 LEANN RIMESHow Do | Lne 24 23 23 28 FASTBALUThe Way 14 - 27 26 USHERNou Make Me Wenna. 26 25 23 21 NOTORIOUS B1.G /Mo Money Mo Prodiems 22 20 25 25 JOCK JAWjock Jam
25 24 22 22 ROBYNDo You Realy < 12 21 26 WYCLEF JEANGone Tt November 18 21 26 26 INOWLove You Down 19 17 18 21 ROBYNDo You eally 27 25 26 22 MADONNAFrozen
19 16 - 22 PUFF DADDY. /1 Be Msssing You 17 20 26 26 DESTINY'S CHRDMNo, No. No 9 27 34 25 NATALIE IMBRUGLIATTom 15 20 16 19 BRIAN MCKNIGHT/Anytime 19 20 20 22 SUGAR RAY/Ry
8 B 16 20 BACKSTREET BOYSEwrybody 9 19 23 26  JANETA Get Lonely <+ - 24 JANETA Get Lonel 22 16 19 18 MADONNAfrazen 16 21 21 20 CARDIGANS/Lovefool
12 14 20 18 ERIC CLAPTONMy Father's Eyes 12 22 20 MARIAH CAREYM Al 20 15 19 23 NOTORIOUS B.G/Mo Money Mo Protlems <= - 16 SOAP/TNS is How We Party 19 18 17 18 BLACKSTREETNo Oigty
19 21 15 18 DIANA KING! Say A Litte 14 17 15 17 PUBLIC ANNOUNCEMENT/Body Bumpin'. 42 14 32 18 KP & g My Way 20 20 13 16 N SYN Want You Back 15 16 19 18 DUNCAN SHEIKBarely Breattug
2 14 12-SOAPTNS s How We Pary 21 22 20 14 BACKSTREET BOYS/Everybody. 15 16 16 18 BACKSTREET BOYSAut Playing... 10 90 10 10 CHUMBAWAMBAANesia 16 17 18 MEREOITH BROOKS/Bitch
- 17 16 DESTINYS CHILONo. No, No - - - 13 GLORIA ESTEFANHeavens What | Feel 10 10 18 12 JAMES HORNER/Southampton R[] Ams OL. 232119 17
3 16 BRIAN MCKNIGHT/Anynime 9 12 15 12 KP & ENVYUSwing My Way 14 - 19 12 BOYZ Nl MEN Seasons Of = - - 10 GLORIA ESTEFANHeaven's What | Feel 21 16 15 17 ROBYNDo You Know (What )
25 19 15 ROBYNShow Me Love 22 28 26 12 BEN FOLDS FIVEBrick 18 - 18 12 THIRD EYE BLIND/Sems-Chammed Lie - < - ALL SAINTSMNever Ever 20 14 15 16 QUAD CITY DUSCmon N Fude it
1111 10 14 PAULA COLEMe - - 10 SOAP/Tws is How We Pary 14 14 15 11 AQUATum Back Time - - NEXTfMoo Close 16-16 - 16 L0S UMBRELLOSNo Tengo Ginero
2 14 VONOA SHEPARD/Searchn’ My Soul 1111 10 10 CHUMBAWAMBAAmnesa 15 - 15 10 CHUMBAWAMBATubthumping < - - SPICE GIRL/Stop 16 15 18 16 EN VOGUEDonY Let Go {Love)
12 13 10 14 JOCK JAAdock Jam 4 8 10 BLARMave A, Go Mad 12 - 9 10 MATCHBOX 20Push 15 16 17 15 KP & ENVYVSwing My Way
10 9 9 13 SHANIA TWAINNOu're Stil The One - 4 B 9 PALLACOLEMe 11 - - 10 KU FLAVORHeaven <9 12 14 JAUHeaven
1127 13- MARIAH CAREYMy Al -1 5 8 ALL SANTSMNever Ever 12 12 11 7 BACKSTREET BOVS/Everybody. 28 33 13 12 ROBYN/Show Me Love
16 20 20 13 MATCHBOX 20Push . - 5 BRIAN MCKNIGHT/Anytme - - - - SPICE GIRLS/Stop 117 9 1p AOUATum Back Time
<9 11 12 USHERMxe & Siow - - VONOA SHEPARDVSearcn' My Sott - - DAZE/Superhero <77 10 MARIAH CAREYMYy A
13 12 10 11 FUGEESNo Woman, No Cry 13 13 119 CHUMBAWAMBAAMnesa
11 WILL SMITHMen In Buack 8 12 10 8 DESTINYS CHILDMo. No, No
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-1041 (713} 266-1000 781) 396-1430 3 (954) 463-9299 (404) 261-2970
0'Bnan/Ross KRm Peake/Michaels 108’)\,\ :vey/%;mey - .‘:‘ ‘“‘\o* Roberts/Chio/Poyner arsem Bowen/Ammons
PLAYS ARTISTMITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISF/TITLE PLAYS ARTIST/TITLE
W 2W LW TW IWO2W LW TW IW 2W LW TW W 2w LW Tw W W LW TW
51 48 51 60 PAULA COLEA Dont want To Wat 67 66 65 64 SAVAGE GARDENTruly Madty Deeply 40 41 57 58 NATALIE IMBRUGLIATom 57 52 52 58 SAVAGE GARDENTruly Madly Deeply 34 59 57 60 THIRD EE BLINDMows It Gomg To Be
63 62 57 60 WILL SMITHGettr? Jiggy Wi 0 23 33 50 62 SHANA TWAINNou'e Siil The One 34 45 58 58 MARCY PLAYGROUND/Sex And Candy 52 56 56 57 MADONNAFiazen 58 57 58 59 SMASH MOUTHWalkav' On The Sun
61 58 60 60 JANET/Togetner Again 47 50 50 61 WALL SMITHGette Jggy Wit ft 28 37 39 58 SHANIA TWAINYouTe Stil The One 28 40 40 ST NATALIE MBRUGLIATorn 59 59 58 59 NATALIE IMBRUGLIATom
62 64 57 60 K-Ci & JOJO/M My Lte 57 6 62 60 BACKSTREET BOYS/As Lung A You 59 S6 57 57 THIRD EYE BLINDHows & Gomg To Be 52 45 45 57 SMASH MOUTHWalkin' On The Sun 61 58 57 57 SAVAGE GARDEN/Truly Madly Deeply
61 63 59 58 SAVAGE GARDENTruly Madly Deepy 66 68 62 59 CELINE DIONMy Heart Will Go On 57 55 54 54 MATCHBOX 203am 60 38 38 56 CELINE DIONMy Heart Wil Go On 22 27 35 57 SHAMIA TWAN'You're Sl The One
43 41 45 54 USHERMou Make Me Wanna 54 50 63 51 JANETflogether Agan 57 56 53 52 SAVAGE GARDENTruly Madly Deeply 59 56 56 34 BACKSTREET BOYSAs Long As You.. 58 56 56 57 MAICHBOX 20/3am
Tt 71 69 51 CELINE DIONMy Heart Wil Go On 45 48 51 50 K1 & JOJO/AI My Lie 45 55 37 46 BILLIE MYERS/Kiss The Ran 31 33 33 34 N SYNCA Want You Back 52 57 34 37 SISTER HAZEUM For You
60 63 48 48 MATCHBOX 20dam 35 37 43 46 NATALEE IMBRUGLIATTom 45 33 41 42 FLEETWOOO MACAandside 23 24 24 33 WILL SMITHMami 37 31 34 37 MADONNAFzn
27 29 44 47 AQUATum Back Time 54 47 49 45 MADONNAfFrazen 22 26 28 39 EDWIN MCCAINGY Be 30 32 32 33 USHERNou Make Me Warna 59 32 35 36 BEN FOLDS FIVE/Bnck
40 45 46 44 MADONNAFrazen 64 66 53 40 MATCHBOX 20/3am 57 40 41 37 BACKSTREET BOYS/As Long As You. 27 27 32 DAZE/Superhero 26 27 28 36 BILLE MYERSKsss The Ram
45 43 45 43 ROBYNShow Me Love 53 61 40 37 USHERou Make Me Wanna 41 39 29 37 MADONNATrozen 32 31 31 31 BRIAN MCKNIGHT/Anytime 29 34 56 35 FLEETWOOD MACLandside
41 39 46 43 THIRD EVE BLINDHows 1t Gomg To Be 35 34 25 33 N SYNCI Want You Back 37 51 33 36 BEN FOLDS FIVE/Brick 27 28 28 31 KOl & JOJO/AL My Lie 35 31 32 34 VERVEBHter Sweet
14 31 44 41 NATALE IMBRUGLIATom 42 43 36 31 ADBYN'Show Me Love 23 24726 31 REBEKAWSH So Wel 23 26 26 29 THIRD EYE BLINDHows it Gong To Be 34 32 35 33 LOREENA MCKENNITT/The Mummer’ Dance
52 49 45 40 NU FLAVORMeaven 34 37 32 30 MARCY PLAYGROUND/Sex And Candy 16 15 15 26 PAULA COLEMe 25 26 26 29 MATCHBOX 2¥3am 26 35 29 33 PAULA COLEMe
- - 18 32 BRIAN MCKNIGHT/Anytme 16 17 23 28 ALANIS MORISSETTE/Uninvited 26 27 27 26 MARIAH CAREYMy Al - - - 26 GLORIA ESTEFANHeaven$ What | Feel 38 24 32 32 SISTER HAZEUMappy
46 41 45 32 BACKSTREET BOYSAS Long As You. 31 28 26. 28 TONICH You Could Cnly 16 21 22 26 SARAH MCLACHLAN/Adia 10 16 16 26 PAULA COLEMe 33 36 35 31 BACKSTREET BOYS/As Long AS You
28 30 32 30 MATCHBOX 20Push 47 46 42 28 SMASH MOUTHMalon' On The Sun 59 58 48 25 CELINE DIONMy Heart WAl Go On 23 25 25 25 ROBYNDo You Reall.. 18 18 32 30 TONIGM You Coulg Only
26 31 26 29 SOAP/THS Is How We Party 33 31 29 28 THIRD EE BLIND/Sem~-Chamed Lie 14 36 24 JANET/Together Again 19 21 21 24 ELTON JOHN/Something About.. 27 28 25 30 ROBYNDD You Realy.
44 26 19 25 LOREENA MCKENNITT/The Mummers' Cance 14 21 25 27 BACKSTREET BOYS/Everybody. 36 33 26 23 VERVE/Bitler Sweet - 21 21 24 MARIAH CAREYMy Al - 3 26 G0O GO0 DOLLSAs
25 24 23 25 ROBYNDo You Reall. - 22 26 BROCKLYN BOUNCEGet Ready To Bounce 20 20 20 21 ERIC CLAPTONMy Fathers Eyes 16 17 17 23 ALANIS MORISSETTEAninvited 30 25 29 26 SARAM MOLACHLANAGS
- 29 25 25 LABOUCHENOU Won' Forget Me 18 26 25 26 PAULA COLEMe 6 17 21 KCi & JOJOM My Lte 11 14 14 22 MARCY PLAYGROUND/Sex And Candy 23 21 22 25 MARCY PLAYGROUND/Sex And Candy
6 8 15 23 HANSONWeird 30 29 26 23 NOTORIOUS B.LGMo Money Mo Problerms 12 17 19 19 CHUMBAWAMBA/AMnesia 20 21 21 22 ERIC CLAPTONMy Fathers Eyes 14 20 28 25 ERIC CLAPTONMy Fathers Eyes
- 19 22 VONDA SHEPARD/Searchin' My Soul - - 22 SELENADreaming Of You 17 19 19 18 OUR LADY PEACEZChmsy 18 20 20 21 SHAWN COLVINNothin Dn Me < 21 18 23 JANET/Together Agan i
21 23 19 21 MARIAH CAREYHoney 36 28 22 22 PAULA COLEA Do Want To Watt 6 7 6 15 FASTBALUThe Way 30 33 33 21 REACTAant Keep My. < 26 18 21 VONDA SHEPARD/Searctn My Soul J
9 9 21 USHERMwe & Slow 19 20 22 22 SUGAR RAYRY 18 21 17 15 ROBYNDo You Reaty 30 33 33 19 JANET/Together Again - 19 17 13 QUR LADY PEACEClumsy | i
- 9 21 DAZE/Superhero 19 21 17 21 CARDIGANS/Lovetool 19 14 14 14 TONIOpen Up Your Eyes 14 16 16 16 CHUMBAWAMBA/Tubthumping 4 36 34 ‘31 19 GAEEN OAVTime Of Your Lite.
15 21 17 19 INQiLove You Down 36 30 29 20 JMMY RAV/Are You Jimmy Ray? < - - 10 G0O GOO DOLLS/ns - 14 GREASE MEGAMIX/Grease Megamix 19 19 19 18 BARENAKED LADIES/Brian Wison
25 19 22 19 SMASH MOUTHMakn' On The Sun 23 23 19 20 OMC/Mow Bazarre - 7 9 NAKEDRaning On The Siy 16 15 15 14 SUGAR RAY/Fy 19 20 19 18 CHUMBAWAMBA/AmDesia
18 SOLID HARMONIE/IT Be There For 19 20 22 20 NATCHBOX 20Push - - 129 CRANBERRIESGo Your Own Way 77 7 13 SHANIA TWAINYou'e St The One 15 16 18 17 LISA LOERA Do
- -7 47 DESTINYS CHILDMo. No, No -+ - 20 JANET/Go Deep <5 8 T MONOLMe in Mono 38 18 18 13 ALEXWNumber 1 12 12 14 14 OMCHow Buame
11 16 16 16 BACKSTREET BOYS/Everybody. 22 28 25 19 USHEAMGe & Siow - - - 6 EVERCLEARA Will Buy You. < - - 12 GARBAGEPush h 1112 12 13 BLESSIO UNION Wanna Be There
10 16 BLAIRMHave Fun, Go Mac 17 14 20 19 MEREOITH BROCKS/Bdch - 5 5 6 LISALOEBAets Forget 14 13 13 12 AMBER(Dne More Nignt 1111 - 11 VERVE PIPE/The Freshmen
12 15 SHE MOVESAIS Your Love 22 20 22 19 MARK MORRISONAefum Of The Mack - - - 6 BUACK LABTime Ago 8 12 12 12 BACKSTREET BOYS/Everybody <12 - 1) WALLFLOWERS/The Difterence
27 29 20 15 KP & BNVYUSwg My Way 21 21 21 18 SISTER HAZEUMappy 15 15 15 6 DAKOTA MOON/A Promise | Make 111 11 12 JANETA Get Lonely 13 - 11 11 DUNCAN SHEIKBarey Breathing
19 21 18 15 N SYNGA Want You Back 7 13 16 1B DESTINYS CHILOMo No. No 5 5 5 5 HANSONWerd 12 15 15 12 THIRD EYE BUND/SemsCharmed Le 16 10 - 11 DAVE MATTHEWS BAND/Crash Into Me
43 43 22 14 BROOKLYN BOUNCE/Get Ready To Bounce 22 30 25 18 BILLE MYERS/Kiss The Ran 14 14 11 5 AQUATum Back Time 37 28 28 12 BILUE MYERS/Gss The Ran 13 12 11 10 IMANI COPPGLATegend Of A Cowgre
17 14 13 12 LE CLKCKDont Go - 18 17 GINUWINEPony - 5 5 5 LEANN RIMESLooking Thvough. 11 14 14 12 ROBYN/Show Me Love 7 13 9 LISA LOEBALets Forget..
9 8 9 12 DRU HILLS Sieps 16 15 16 17 EN VOGUEDont Let Go (Love) 16 11 6 5 FIONA APPLEShadowboser - 13 13 12 BACKSTREET 80YS/Oult Playng. 9 10 8 B ELTON JOHNRecover Your Soul
9 12 JAuHeaven 16 19 17 16 PUFF DADDY.M Be Missing You < - - "B OLVIA NEWTON-JOHN/ Honestl Love You 1414 14 12 WANI COPPOLALegend Of A Cowgit - - EDWIN MCCAINT Be
26 23 15 11 BOYZ Il MEN4 Seasons Of 22 19 17 13 AQUATum Back Time - VONDA SHEPARD/Searchw My Soul 14 14 14 12 3AD PARTYAan U Feel t - LEANN RIMES/Looking Through.
MARKET 218
KBKS/Seattle B KOWB/Minneapolis KKLO/San Diego W‘ / WBLIfLong Istand KSLZ/SL. Louis
(206) 282-5477 (612) 340-3000 (619) 565-6006 (516) 732-1061 (314) 692-5100
— Preston Iﬂ’} Morns/Davis Shannon/Or Doug A [OE.1 FM Medek/Levine Kapugy/Stevens
PLAYS ARTISTATTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2w tw T IW W LW TW IW ZW LW Tw IW W LW TW 3w W LW TW
61 63 61 61 NATALIE IMBRUGLIATom 75 46 68 72 WILL SMITH/Gettn Jiggy Wi 1t 44 50 71 80 MARCY PLAYGROUND/Sex And Candy 45 48 48 48 BACKSTREET BOYS/As Long As You 39 42 63 76 NATALIE IMBRUGLIATom
50 60 59 61 MARCY PLAYGROUND/Sex And Candy 71 69 40 67 JANETTogether Agam 91 79 76 78 SAVAGE GARDEN/TIuY Madl Desply 36 30 30 48 NATALIE IMBRUGLIATom 36 61 73 75 KLl & JOJOAK My e
61 60 57 60 SAVAGE GARDENTruY Madly Deeply 69 65 66 67 SAVAGE GARDENTul Madly Deeply 62 B1 78 78 NATALIE IMBRUGLIATom 34 30 30 48 MATCHBOX 203am 75 75 75 74 WILL SMITHGetn' Jggy Wit ft
62 59 60 58 MAICHBOX 20%am 50 45 66 66 MATCHBOX 20%3am 35 43 78 77 KL & JOUOM My Lte 36 30 30 48 ROBYNShow Me Love 38 65 76. 74 MARCY PLAYGAOUND/Sex And Candy
29 33 46 55 THIRD EYE BLINDHows It Gong To Be 48 64 63 59 KLl & JOJVAI My Lie 45 39 58 77 MAOONNAfrozen 47 48 48 48  SAVAGE GARDENTUl Madly Deepty - 58 USHER/You Make Me Wamna.
30 31 27 48 EDWIN MCCAINTE Be 73 32 68 43 USHER"ou Make Me Wanna 90 78 77 66 WILL SMITHGRDI Jiggy Wit It 47 48 48 48 WILL SMITHGette’ Jiggy Wit It 59 50 63 55 SAVAGE GARDEN/Truly Madly Deeply
26 38 35 47 ALANIS MORISSETTEUnimvied 52 44 38 43 MADONNAFrazen 37 18 35 48 "N SYNC/ Want You Back 47 48 48 48 TONIC/ You Could Ony.. 55 64 76 54 JANET/ogether Again |
60 60 59 45 MADONNAFrozen 5 19 35 42 BeN FOLDS AVEBck 42 38 33 39 CHUMBAWAMBAAmnesa 47 48 48 30 AMBER/One More Nght 57 41 37 39 ROBYNDO You Reall.
50 47 61 43 BACKSTREET BOYS/As Long As You 34 40 29 42 UNCLE SAMI Dont Ever Want - 19 31 38 G0O GOO DOLLSAns 16 16 16 30 AQUATum Back Time 19 29 35 39 BACKSTREET BOYSEverybody..
33 43 CHERAY POPPIN'_/Zoot Sut Rt 13 39 31 41 AU FLAVOR/Heaven 89 46 36 37 USHERMou Make Me Wanna 15 18 18 30 BEN FOLDS AVE/Bnck 75 52 38 39 JMMY RAY/Are You Jmmy Ray?
10 40 VONDA SHEPARD/Searchin’ My Soul 65 65 34 37 CELINE DIONMy Heart Wil Go On 19 26 34 37 FASTBALLTne Way 43 48 48 30 CELINE DIONMy Heart Wil Go On 59 74 50 3B BILLIE MYERS/Xiss The Rain
19 29 39 40 FASTBALL/he Way 32 40 41 35 NATALIE MBRUGLIATTom 32 32 34 36 BACKSTREET BOYS/Everybody.. 45 48 48 30 JANETTogether Again 75 52 38 37 MATCHBOX 20/3m
49 42 43 39 VERVE/Bter Sweet 43 65 19 31 BACKSTREET BOYS/AS Long AS Yoy 92 67 38 34 CELINE DIONMy Heart Wit Go On 36 30 30 30 KCi & JOJOAH My Lie - 13 31 36 SOAP/Thes Is How We Pary
44 40 41 39 SMASH MOUTHAVaki' On The Sun 1111 12 30 AGUATm Back Time 1 31 33 30 33 MATCHBOX 203am 15 18 18 30 BILLIE MYERS/Kss The Ran 37 38 37 36 THIRD EYE BLINDvHows 1t Going To Be
43 38 38 38 ROBYNShow Me Love 30 29 32 30 SMASH MOUTHAalkn' On The Sun 31 31 30 32 THIRD EYE BLNDMHows  Going To Be 38 30 30 30 SUGAR RAYAY 36 38 37 36 N SYNC Want You Back
49 55 51 37 TONIC/H You Could Oy 23 26 34 29 MARCY PLAYGROUNO/Sex Ang Candy 28 28 29 MARIAM CAREYMy A 35 30 30 30 USHERNou Make Me Wanna. 28 36 FASTBALLThe Way
- 27 31 MATCHBOX 20Real world 46 32 39 28 INOMLove You Dovm 12 15 23 28 BRIAN MCKNIGHT/Anytme - 18 18 MARIAH CAREYMy A 37 34 34 35 INOWLove You Down
12 15 22 31 BEN FOLDS FIVE/Brick 13 16 13 27 TONIC/H You Couid Only. 13 10 16 27 JANEV/ Get Lonely - - 18 GLORIA ESTEFANHeaven's What | Feel 38 36 35 34 GREEN DAY/Tme Of Your Life.
20 28 32 30 GREEN DAY/Time Of Your L. 22 20 37 26 ROBYN.Do You Reahy.. 23 26 27 26 SOAP/hS Is How We Party 25 18 18 18 SIMONE JAYWanna B Like A Man 24 35 34 33 BRIAN MCKKGHT/Amtme
13 12 21 27 SARAH MCLACHLAN/Ada 29 29 33 26 PAULA COLEA Dont Want To Wat 7 20 22 tish LOEBALets Forget. - - - 18 MADONNARay Of Light 17 23 18 33 JANETA Get Loney
27 22 24 26 PAULA COLEMe 8 30 23 25 BRIAN MCKNIGHT/Anyime 22 18 20 20 HANSONWelrd 15 14 18 18  BRIAN MCKNIGHT/Anytme 76 48 37 33 CELINE DIONMy Heart Wil Go On
36 37 30 25 MONOAfe In Mono 34 34 30 25 N SYNCA Wam You Back -~ - - 20 ALL SAINTSNever Ever 21 30 30 18 THIRD EYE BLINDHows 1 Going To Be 25 31 33 33 VERVEBMter Sweet
35 34 29 25 EAIC CLAPTONMY Fathers Eyes 33 28 38 24 ROBYNShow Me Love 10 7 .14 20 TONICOpen Up Your Eyes 13 18 18 18 VERVE/Bdter Sweet 38 42 41 30 CHUMBAWAMBA/Amnesia
- 21 21 24 SISTER HAZEL/AY For You 18 21 18 24 KP & ENVYISwig My Way 86 64 25 19 LEANN RIMESHow Do ! Lve 15 14 14 16 BACKSTREET BOYS/Everybody. 5 28 SPICE GIRLS/Stop
23 25 18 23 REBEKAHSM So wel 31 25 33 24 BILLE MYERSKsS The Ran 18 VONDA SHEPARO/Searchur? My Soul 13 16 16 16 ERIC CLAPTONMy Father's Eyes 19 32 24 27 TONICZOpen Up Your Eyes
41 40 42 23 LOREENA MCKENNITT/The Mummers' Oance 18 21 22 24 MARIAH CAREYMHoney - 7 5 16 PAULACOLEMe 23 18 18 16 DAKOTA MOONA Promise | Make - 913 27 LISA LOEBAeLs Forget,
< 11 21 21 OUR LADY PEACECiumsy 27 22 24 22 MARK MORRISONReturn Of The Mack 43 40 42 11 AQUMTum Back Time - 14 14 16 INNER CIRCLEMN! About Romance - 10 11 24 OUR LADY PEACECIumsy
27 27 25 21 FIONA APPLE/Shadovborer 20 14 19 21 BACKSTREET BOYS/Quit Payig. <7 13 10 ERIC CLAPTONMy Fathers Eyes 13 14 16 16 MARCY PLAYGROUND/Sex And Candy 42 33 40 23 MEREDITH BROOKSMhal Would Happen
40 37 42 21 BILUE MYERSGss The Ran 16 18 18 21 SUGAR RAYAY - 717 B REBEKAWSM S0 Wel - 16 VONOA SHEPARD/Searchin® My Sout 29 23 19 22 MADONNAFrozen
37 26 10 20 CELINE DIONMy Heart Wil Go On 19 29 27 20 BACKSTREET BOYS/Everybody.. .- 7 SPICE GIRLS/Stop 6 12 16 16  SHANIA TWAIN'You'e Stil The One - 510 21 BLARMaw Fn, Go Mad
53 40 21 19 MEREQTH BROOKSWhat Woukt Happen 12 16 16 13 VERVE/Biter Sweet . 14 20 7 7 USHERMe & Siew 19 18 14 14 N SYNCH Want You Back - - - 20 CHERRY POPPIN"_/Zoot Sul Ruot
18 19 17 17 SUGATTRAYFy 20 17 25 19 EN VOGUEDont Let Go (Love) - § 7 SARAH MCLACHLAN/Ada 14 14 14 OESTINY'S CHILDMNo. No. No - 11 16 19 HANSONWerd
14 16 18 17 PAULA COLEA Dont Want To Wat 20 19 20 18 BLACKSTREETMNo Diggity 40 25 15 5 ROBYNDo You Realy. - 14 14 14 HANSONMerd 22 24 21 19 USHERMNce & Siow
13 19 16 ‘15 MATCHBOX 20Push 13 11 23 17 ERIC CLAPTONMy Fathers Eyes - - - -%BLARMave Fun 6o Mad < - 14 WYCLEF JEAN/Gone Til November 26 10 23 16 PAULA COLEMe
- - 10 14 N SYNCA Want You Back 15 16 15 17 USHERMce & Siow - - EDWIN MCCAINYY Be <14 14 14 (FOhe Way You Like. < 5 14 16 ANGEL GRANTAI Red Boat
7 14 PEARL JAMMWishist 32 22 19 17 NOTORIOUS B.LG.Mo Money Mo Problems - - 14 NEXT/Too Close 5 15 MARIAH CAREYMy Al
- - - 14 GO0 GOO DOWLSAs 14 13 18 17 SISTER HAZEUAH For You 20 18 18 14 ROBYNDO You Reak. 21 15 18 12 DESTINYS CHILDAC. No, No
5 - 7 8 YONKGOpen Up Your Eyes 1119 16 17 THIRD EYE BLIND/Sem-Charmed Lite 14 14 14 SOAP/THS Is How We Party .- 11 SHAWN COYIUNorhn On Me
Sy 17 17 16 17  PUFF DADDY. /1M Be Msssing You 13 14 14 14 TONIC/Open Up Your Eyes 14 2113 7 ERKC CLAPTONMY Father's Eyes
g | 19 23 19 17 QUAD CITY DYSCmon N Aude It < - 5 14 USHERNCE & Slow - - 5 T SARAH MOLACHLANAGZ
§
L) waanar oo oricanradiobhictor, oo
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JAMMIN
WXYV/Baltimore B@ WBZZ/Pittshurgh WFLZ/Tampa WZJM/Cleveiand KKRZ/Portland, OR
H (410) 653-2200 ém) 920-9400 1813) 839-9393 (216) 621-9300 ksoe {25-"'"0
oday's it /. k: ustin/Lara
TODAY'S HIT MUSIC Ferguson/Dee today' mutic lark/Edgar/Lilley Harris/Bomino Eubanks/Jackson
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTMTLE PLAYS ARNST/TITLE
W IW LW Tw W 2w ™ W 2w LW T | AW 2W LW W w 2w L
34 93 90 92 MARCY PLAYGROUND/Sex And Candy 48 44 52 57  SAVAGE GARDENTruly Madly Deeply 73 71 72 72 WILL SMITHGettir Jiggy Wt 34 37 52 65 MATCHBOX 20/3am 51 56 71 72 "N SYNCA Want You Back
93 91 89 92 KL) & JOKVAI My Lite 48 55 55 55 CELINE DIONMy Heart Wil Go On 34 39 45 71 MADONNAFrozen 64 57 65 64 WILL SMITHGettn' Jiggy Wit ft 71 71 70 70 WiLL SMITHGetbr’ Jiggy Wit it
90 92 82 92 CELINE DIONMy Heart Wil Go On 51 53 55 53 MATCHBOX 203am 41 53 74 70 MARCY PLAYGROUND/Sex And Candy 37 31 47 63 USHERNOu Make Me Wanna 55 64 67 §9 SAVAGE GARDENTruly Madly Deeply
90 B8 64 91 USHERMIe & Siow 33 53 54 47 THIRD EYE BLINDHowS It Gong To Be 32 47 66 68 KCI & JOJV/AX My e 59 64 64 62 KLl & JOJOAI My ife 32 38 41 67 NATALIE IMBRUGLIVTom
7 21 57 52 NATALEE IMBRUGLIATom 47 55 50 42 SMASH MOUTHWakin' On The Sun 84 67 63 63 NATALIE IMBRUGLIATom 62 58 56 59 SAVAGE GARDEN/Truly Madly Deeply 4} 47 44 54 KIS JOJAI My Lie
41 41 46 46 BACKSTREET BOYSEverybooy. 26 38 36 41 MARCY PLAYGROUND/Sex And Candy 71 71 69 60 CELINE OIONMy Heart Wil Go On 23 26 31 58 BACKSTREET BOYSEverybooy. 47 50 47 51 MATCHBOX 20/3m
10 36 25 44 SERMON, MURRAY /Rappers Delght 30 42 41 40 BACKSTREET BOYS/As Long As You. 45 49 45 51 MATCHBOX 203am 52 58 62 $B BRIAN MCKNIGHT/Anytme 46 54 48 50 BILLE MYERS/Ksss The Rain
12 50 54 42 WYCLEF JEANGone Til November 26 42 37 40 NATALE IMBRUGLIATom 38 41 39 44 N SYNU/I Want You Back 32 41 35 49 "N SYNCA Wam You Back 53 67 66 49 UNCLE SAMi Dont Eves Want
59 57 58 41 MADONNAFrOzn 36 38 40 39 GREEN DAY/Time Of Your Lie 65 46 40 43 SAVAGE GARDEN/Truly Madly Deeply 23 10 49, '49 DESTINYS CHILONo. No. No 39 46 52 44 MAOONNAFrozen
46 49 33 41 BACKSTREET BOYS/As Long As You.. 30 36 35 39 JANET/Together Agam 37 39 40 42 ROBYNDo You Really 54 6045 44 MAOONNA‘Frozen 63 69 65 42 JANET/Together Agam
44 76 81 40 MATCHBOX 203am 1115 23 35 KLl 8 JOJVAN My Lie 30 32 32 39 CHUMBAWAMBA/Amnesia 20 25 28 42 LFVThe Way You Like.. 62 46 48 39 INOJLove You Dovm
18 16 14 40 SOAP/Ths Is How We Party 33 40 32 35 BILLIE MYERS/ss The Ran 34 34 36 37 AQUATum Back Time 25 27 27 40 NATALIE IMBRUGLIATom 32 30 37 38 DESTINVS CHILDNo. No. No
33 44 64 39 BAIAN MCKNIGHT/Anytime 29 20 27 35 TONIGOpen Up Your Eyes 13 24 29 35 BACKSTREET BOYSAverybody 35 57 356 36 CELINE OIONMy Heart Wit Go On 42 49 46 38 BACKSTREET BOYS/As Long As You.
- 3) 38 39 ADBYNTo You Realt 26 33 29 31 BEN FOLDS FIVE/Bnok 26 26 29 35 UNCLE SAMA Don't Ever Want 19 27 20 35 USHERNice & Siow 11 33 BAIAN MCKNIGHT/Anytime
28 18 24 39 HANSONWend 33 40 34 31 MADONNA/Frozen 36 43 44 33 TUESOAYSs Up To You 45 22 22 30 DRU HILLS Steps 5 15 33 33 BACKSTREET BOYS/Ewerybody.
52 48 43 37 JANET/Together Again 25 29 30 28 TUESOAYSArs Up To You 42 36 33 33 ROBYNShow Me Love 52 34 28 29 BOYZ Il MENA Song For Mama 26 34 31 31 SMASH MOUTHWalin' On The Sun
30 28 24 36 MATCHBOX 20Push 28 33 28 20 VERVE/Bitter Sweet 32 33 32 33 BACKSTREET BOYSiAs Long As You 25 26 19 29 UNCLE SAMA Don't Ever Want, 20 27 29 31 MARCY PLAYGROUND/Sex And Candy
391 49 46 33 USHERNou Make Me Wanna 13 23 28 27 ROBYNDo You Reahi. 16 25 29 33 THIRD EYE BLINO/HowS 1 Gong To Be 8 13 21 28 JAUHeaven 25 26 26 31 ROBYNDo You Reall
43 37 28 33 SAVAGE GARDEN/Truly Madly Deeply 16 18 22 25 PAULA COLEMe 10 28 32 MARIAH CAREY/My Al - 16 25 BLAIRMave Fun, Go Ma 42 28 29 30 USHERNou Make Me Wanna
- - 12 30 JANETA Get Lonely 22 25 23 24 MEREQITH BROOKS/Bitch 28 32 31 31 TONICH You Coud Only.. 20 24 16 25 SMASH MOUTHAYalkin' On The Sun - 12 27 27 USHERNce & Sow
3536 31 28 SUGAR RAYFY 50 30 23 24 SUGAR RAYRY 45 43 40 30 JANETTogether Agam 60 60 31 24 BACKSTREET BOYS/As Long As You 28 26 26 23 ROBYN/Show Me Love
36 28 32 25 THIRO EVE BLINO/Semi-Chamed L 21 24 25 23 SISTER HAZEUAI For You 6 10 24 29 USHERMce & Sow 35 25 21 21 JIMMY RAY/Are You Jimmy Ray? 16 14 19 22 BOYZ It MEN4 Seasons Of
83 46 31 25 ROBYN'Show Me Love 20 23 22 23 WALLFLOWERS/Dne Headight 19 21 22 26 NU FLAVORMeaven 21 24 19 21 SUGAR PAYFY 24 18 18 22 PAULA COLEA Dont Want To War
- 19 HI TOWN DJS/Ding-A-Ling - 19 18 22 MATCHBOX 20Push 11 14 19 25 JANETA Get Lonely 7 15 21 MARIAH CAREY/My Al 22 24 23 22 THIRD EYE BLINO/Sem-Charmed Lie
1913 19 16 TANIA EVANS/Prsoner Of Love 1919 21 22 OMCMow Buare 12716 21 24 GINUWINEMWhen Doves Cry 20 23 20 21 KP & Way 71 46 42 21 CEUNE DIONMy Heart Wil Go On
- 18 13 15 AMBER(ne More Night 21 SISTER 7/Know What You Mean 34 32 35 24 (NOJtove You Down 20 21 14 21 CHUMBAWAMBATubthumping - 21 MATCHBOX 20/Push
31 19 17 14 REACT/Can®t Keep My, 19 - 25 21 DUNCAN SHEIKBarel Breathing 70 69 53 22 USHERYou Make Me Wanna 12 18 20 MARCY PLAYGROUND/Sex And Candy - - 21 SUGAR RAYFy
- - - 14 JAKARANDAMewer Let You Go 38 36 32 21 TONII You Couid Only. S0 47 29 22 BILLIE MYERSKss The Rain 17 21 20 20 ROBYNShow Me Love 28 23 22 20 NOTORIOUS B.LGMo Money Mo Prodlems
6 6 11 12 HOUSE HEROESMagk Orgasm 21 23 19 20 CHUMBAWAMBA/Tubthumping - - - 19 60O GOO DOLLSANS ST - - 19 GOO GO0 DOLLSAMs - 14 NEXT/Too Close
- 11 NEXT/Too Ciose 18 20 - 20 THIRD EVE BLINO/Semi-Charmed Life 42 32 16 19 SMASH MOUTHWalkn' On The Sun 20 10 22 19 SOMETHIN'FOR My Love is The Shhht 5 13 14 11 SOAR/THS Is How We Parly
30 24 28 10 KP & ENVYVSwing My way - 17 18 19 EDWIN MCCAINTH Be 19 14 17 17 BOYZ Ii MENA Song For Mama 17 15 14 16 PUFF QADDY./ Be Missing You 5 7 13 10 EDWIN MCCAINTY Be
1516 24 7 DESTINYS CHILONG, No, No - 11 23 17 AEBEKAHSIN So el 22 15 19 17 SHAWN COLVWNothn On Me 11 10 10 16 NO MERCYMhere Do You Go 1110 5 10 PAULA COLEMe
-6 7 5 JAUMeaven < - 7 15 SHAWN COLVINothin On Me 41 34 17 16 IMANI COPPOLALegend Ot A Cowgid - - 13 SPICE GIRLS/Stop 15 22 22 10 CHUMBAWAMBA/Amnesi2
- - MARIAH CAREYAMy Al <= - 15 N SYNC Wanl You Back 9 8 21 14 MEREDITH BROOKSWhat Would Hanpen 26 11 12 13 ROBYNDo You Realy. - - 5 8 MARIAH CAREYMy Al
16 15 15 12 ERIC CLAPTONMy Fathers Eyes 7 7 9 13 BRIAN MOKNIGHT/Aytme 18 20 13 12 REACT/Cant Keep My 18 12 5 5§ ERIC CLAPTONMy Fathers Eyes
34 27 13 11 ALLURG/A Cred Ot 6 16 15 13 NOTORIOUS 8..G/Mo Money Mo Problems 147 21 12 SHE MOVESS Your Love - 5 5 REBEKAHSN So Wel
- 14 20 11 CHUMBAWAMBA/Amnesia 13 13 13 12 LOREENA MCKENNITT/The Mummers' Dance 12 13 12 11 LE CLCKTonight Is The Night 1412 & 5 VERVEBiter Sweet.
- - - 11 FASTBALL/The Way 5 10 13 11 SOAP/NS Is How We Pary 12 18 13 11 LA BOUCHEBe My Lover - 5 VONDA SHEPARD/Searchin’ My Soul
9 11 12 11 OUR LADY PEACESIumsy 6 5 7 10 MASEFeel So Good 12 19 13 11 LA BOUCHE/Sweet Oreams < - FASTBALL/TNe Way
6 60O GOO DOLLSAns 119 11 10 BEN FOLDS FVE/Bnck 18 20 11 11 SPICE GIRLS/Say You'l Be There
» MARKET #26
WKRQ/Cincinnati KMXV/Kansas City WPRO/Providence WNCI/Columbus. OH| WNVZ/Norfolk
(513) 763-5500 (816) 756-5698 (401) 433-2200 Mg{m‘%ﬁ? (614 224-9624 (B04) 497-2000
Klaproth/Kelly 51] f Zeliner/Dylan Bristol/Morns ¥ Dimick/Sharpe LondonsWest
PLATS ARTIST/TITLE PLATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/MITLE
W 2w LW TW 3w 2w LW T 3w 2w tw TW 3W 2w LW Tw 3w 2w ™
65 61 63 65 MATCHBOX 203am 62 62 62 62 MATCHBDX 2/3am 57 54 49 53 NATALEE IMBRUGLIATom 64 60 61 60 CELINE DIONMy Heart Wil Go On 4B 47 45 50 DESTINYS CHILDNo, No No
43 43 44 65 NATALIE IMBRUGLIATom 62 62 62 62 SAVAGE GARDEN/TrLl Madly Deeply 57 51 52 52 BILLE MYERSKss The Rain 56 57 60 59 SAVAGE GARDENTruly Mady Deeply 47 49 47 50 CELINE DIONMy Heart Wil Go On
65 64 66 64 BEN FOLDS FIVE/Bnok 60 60 60 60 USHERMou Make Me Wanna 22 31 50 52 KL) & SOJOAI My Life 56 56 55 57 MATCHBOX 20%am 41 43 46 43 TIMBALAND & MAGOOL 2 Luv You
38 43 64 63 MARCY PLAYGROUND/Sex And Gandy 54 54 56 56 NATALIE IMBRUGLIATOm 57 52 51 51 MADONNAfrozen 57 60.57 55 JANET/Together Again 47 4B 49 49 KP & ENVYUSwing My Way
28 31 31 45 THIRD EYE BLINDMows It Gomg To Be 34 36 50 54 WILL SMITH/Getin' Jgy W it 55 49 51 51 SAVAGE GARDEN/Truly Madly Deeply 36 46 54 53 BACKSTREET BOYS/As Long As You. 46 46 49 48 KLI& JOIOA My Lite
42 43 44 43 BILLIE MYERS/Kss The Ran 64 64 51 50 CELINE DIONMy Heart Wil Go On 57 53 51 51 MATCHBOX 203am 52 56 54 52 PAULA COLEA Dont Want To Wan 46 37 42 44 SAVAGE GARDENTrul Madly Deeply
41 40 38 42 LOREENA MCKENNITT/The Mummers Dance 38 38 48 4B N SYNCH Want You Back 53 50 48 49 CELINE DIONMy Heart Wil Go On 29 53 51 51 BLESSID UNIONLight In Your Eyes 36 37 44 44 QUEEN PENAI MY Lo
45 46 46 42 VERVEBitler Sweet 20 24 30 46 KO & JOJO/AI My Lite 33 37 40 4D BEN FOLDS FIVE/Bnok 33 36 42 48 NATALIE IMBRUGLWTom 35 38 37 4D BRIAN MCKNIGHT/Anytime
3t 42 42 42 MADONNAFrozen 30 30 32 44 ROBYNDo You Realy. 23 32 36 38 SHANIA TWAINYou e Still The One 49 40 35 45 CHUMBAWAMBATubthumping 16 38 39 39 BACKSTREET BOYS/verybody
- 41 41 VONDA SHEPARD/Searchi? My Soul 26 32 34 42 MARCY PLAYGROUNDVSex And Candy 19 36 39 36 HANSONMWerd ~ 23 23 28 40 WILL SMITHGetn Jiggy Wit it 36 45 40 38 N SYNC! Want You Back
-+ - 3% 40 GOO GOO 0OLLSns 42 44 44 40 BEN FOLDS FIVE/Brck 28 34 34 35 JANET/Together Again 42 42 40 33 ROBYWShow Me Love - 12 32 38 PUBLIC ANNOUNCEMENT/Body Bumpi’.
37 41 40 39 SAVAGE GARDENTrul Madly Deeply 40 40 40 38 MADONNAFrozen 25 32 33 35 ROBYNDO You Realy. 38 41 36 39 SUGAR RAYFY 36 35 37 37 NEXT/Too Close
17 24 15 38 ERIC CLAPTONMy Fathers Eyes 50 52 46 36 BILLE MYERSAss The Rain 20 30 35 35 VERVEBiter Sweet 15 21 34 39 THIRD EYE BLINDMows t Goig To Be 49 47 40 37 USHERNKe & Slow
28 31 13 37 PAULA COLEMe 58 58 38 34 JANET/Together Agam 36 36 34 34 N SYNCA Want You Back 41 35 39 38 BILLE MYERS/Gss The Rain 13 19 25 36 JANETA Get Loney
- 27 37 37 FASTBALL/The Way 20 20 20 30 TONICOpen Up Your Eyes 16 28 34 33 MARCY PLAYGROUND/Sex And Candy 40 38 38 38 MADONNAFrozen 37 47 40 35 MASE FIOTALMNa! You Want
28 32 40 37 AQUATum Back Time 26 24 24 24 PAULA COLEMe 34 31 30 31 THIRD EYE BLINDMowsS ft Going To Be 33 37 37 38 THIRO EYE BLND/Semi-Chamed Lfe 18 21 21 30 SOAP/MNS Is How We Party
31 31 33 33 TONIGOpen Up Your Eyes - - 14 22 VONDA SHEPARD/Searchin’ My Soul 53 49 30 30 BACKSTREET BOYS/As Long As You 13 12 21 37 ERIC CLAPTONMy fathers Eyes 1117 25 27 HANSONWerd
32 RESEKAH/SR So Wel 14 22 BACKSTREET BOYS/Everybody 29 29 FASTBALLThe Way 49 43 32 34 MATCHBOX 20Push 6 21 SOLID HARMONIEA' Be There For
2 32 30 BARENAKED LADIES/Ban Wikson 22 20 20 20 SHAWN COLVINottw On Me 18 16 28 28 EDWIN MCCANAT Be 34 31 32 33 CHANTAL KREVIAZUK/Suriounded 19 21 17 20 AMBER/One More Nght
- 33 31 29 EVERCLEAR! Wil Buy You. 20 20 20 20 ERIC CLAPTONMy Father’s Eyes 20 16 14 24 CHUMBAWAMBA/AmNesia 36 38 35 31 SISTER HAZELAN For You 36 35 38 20 LSG AL /SCunos
26 26 25 27 NEREDITH BROOKSMWhat Would Happen 14 18 20 20 CHUMBAWAMBA/AmMesi 23 27 28 23 PAULA COLEMe 19 29 24 27 KLl & JOJOA My Lie - 11 19 BOYZ Il MENCant Let Her Go
39 25 24 27 GREEN DAY/Time Of Your Lie. 14 20 20 20 HANSONWeird 19 14 15 20 ERIC CLAPTONMY Fathers Eyes 13 13 17 21 °NSYNCA Want You Back 15 23 22 18 PRINCE BE. KY-MAN{./Golta Be
3129 33 27 JONNY LANGMissig Your Love 12 12 12 14 SHANIA TWAINYou're Stil The One 12 12 21 20 SARAH MCLACHLAN/Ada 39 42 29 20 USHERNou Make Me Wanna 1113 BROOKLYN BOUNCE/Get Ready To Bounce
22 22 25 26 PAULA COLEA Cont Want To Wat 10 10 10 10 LEANN RIMES/Looking Through—. 13 13 26 16 AQUATum Back Time 15 17 18 20 TUESDAYSHS Up To You 12 20 19 12 REACTACant Keep My..
20 20 25 26 SISTER HAZEL/AN For You 10 10 10 LISA LOEBAets Forget 9 14 15 LIS LOERLers Forget 11 14 20 20 MARCY PLAYGROUND/Sex And Candy 13 37 27 9 ROBYNDo You Fealy
25 21 23 26 THIRD EYE BLINO/Semi-Charmed Life 7 7 10 ELTON JOHNRecover Your Soul 17 14 14 15 WALLFLOWERS/One Headight 16 15 16 19 BARENAKED LADIES/Bran Wison - 10 B S MARIAH CAREVMy Al
58 62 40 25 CELINE DIONMy Hearl WAll Go On 7 T SARAH MCLACHLANAdi2 18 14 16 15 SUGAR RAYFY 12 12 15 18 PAULA COLEMe - 8 ANGEL GRANTALY' Red Boat
61 B1 65 25 SMASH MOUTHMatke' On The Sun 7 10 10 T SHE MOVESAS Your Love 18 17 15 15 SISTER HAZEUAN For You 15 16 18 15 AQUATum Back Time 1111 12 6 CHUMBAWAMBAAMmNesia
22 20 23 25 OAVE MATTHEWS BAND/Crash Into Me - T EVERCLEART Wil Buy You.- 1412 - 15 PAULA COLEMhere Have AL 109 13 14 ROBYNDO You Realy,
2523 23 25 SUGAR RAYAY 12 - 14 DAVE MATTHEWS BAND/Ants Marching 15 9 11 12 TONICA You Could Oni.
1920 22 25 TONICA You Coud Only 15.14 15 14 TONIGH You Could Ony 410 12 BEN FOLDS FIVE/Brick
30 22 21 23 SARAM MCLACHLANPossession 11 14 13 14 CHUMBAWAMBA/Tubthumping 14 19 16 12 BACKSTREET BOYS/Everybody.
19 19 19 22 EDWIN MCCAINAT Be - - 13 SPIE GIRLS/Say You' Be There 5 12 12 USHERMNKe & Siow
18 22 23 18 SHAWN COLVINAorn On Me 13 15 15 