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Benson Blows It Qut o el il Broadcasting Bigwigs At R&R
George Benson showed his Py Laas | Following George Benson's performance (see left),
continued chart power with his most o, g ,, radio’s creme de la creme will chat about the industry.
recent release, “Standing Together,” ' f Confirmed panelists: Jefferson-Pilot’s Clarke Brown,
on GRP. The track was Most Added ‘ : Capstar’s John Cullen, Rp—
at NAC/Smooth Jazz this week. The ; ~ _ Chancellor's Jim de Castro,
breakout success of this first single = ( \ former Chancellor CEO
sets the stage for Benson’s highly : Scott Ginshurg, Jacor’s
anticipated lunch-time performance b i { | Randy Michaels, Greater
June 13 (before the group heads Media’s Tom Milewski,
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Team Cheerios Sports
Report is an exciting new
radio program that
spotlights the nation's
top high school
and amateur
athletes,
male and
female.
There's
no other
pragram
like it!
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S Get the full story
__Call 1-800-334-5800. 11 myy
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JEFF WARSHAW PROFILED

He built his first radio station at age 21.
Barely a decade later, Warshaw is CEO of
Connoisseur Communications, a 32-
station chain in seven small and medium
markets in the East. He’s this week’s
subject of Erica Farber’s Publisher’s
Profile.
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to syndicated
programming,
full-time
formats, jingles,
production
| music, and
' other
supplementary material for your station
accompanies this issue.

THE WILD, WILD WEB!

In Nashville, Calvin Gilbert reports on
dozens of country artists who are trying
to regain the rights to their World Wide
Web domain names now being used by
so-called unauthorized sites. Also, Steve
Wonsiewicz discusses music retailing via
the Internet with CDnow co-founder
Jason Olim.

Pages 31, 58

* WISP/Tampa flips formats from
Soft AC to CHR/Rhythmic

* Joe Wade Formicola appointed
PD of WWBR/Detroit

* Mike Marino becomes OM of
WKRQ/Cincinnati
Pages 3, 10

 THIS #] WEEK

CHR/POP
= NATALIE IMBRUGLIA Torn (RCA)

CHR/MRHYTHMIC
= NEXT Too Close (Arista)

UHBAN
= SPARKLE Be Careful (Rock Land/Interscope)

URBAN AC
» JANET | Get Lonely (Virgin}

GOUNTRY
= STEVE WARINER Holes In The Floor... (Capitol)

MALC/SMOOTH JAZZ
= CHRIS CAMOZZI Swing Shift (Discovery)

HOT AC
* NATALIE IMBRUGLIA Torn (RCA)

AC
« SHANIA TWAIN You're Still The One (Mercury)

ACGTIVE ROCK
= CREEO Torn (Wind-up)

= PAGE/PLANT Most High (Atlantic)

ALTERNATIVE
+ SEMISONIC Closing Time (MCA)

ADULT ALTERNATIVE
~ NATALIE MERCHANT Kind & Generous (Elektra/EEG)

- NEWSSTAMDLRRICES650 Spring '98 Phase 1 Arbitrends: www. rronline.com

o

THE INDUSTRY’S NEWSPAPER

Arbitron: Listeners Turned
Up The AC This Winter

M News/Talk dethroned by warm weather

Thanks to the resurgence of the traditional side of the for-
mat, AC reclaimed the national lead in the winter *98 format
derby, according to Arbitron’s national database coded to
R&R’s official format designations. The one-point improve-

Winter "97 National Format Trends

wi'97 Sp'97

AC 14.1 145
(AC) 89 9.2
(Hot AC) 52 53
News/Taik/Sports 15.1 139
CHR 10.1 10.1
(CHR/Pop) 5.0 5.1
(CHR/Rhythmic) 5.1 5.0
Country 10.7 10.5
Oldies/Classic Rock 10.6 10.6
Urban 94 94
{Urban) 5.2 5.3
(Urban AC, Urban/O) 4.2 41
Spanish-language 6.4 6.4
Rock 45 52
Alternative 4.0 42
NostalgiaMOR 37 36
NAC/Smooth Jazz 32 32
Classical 21 20
Adult Alternative 13 1.3
Remaining formats 4.8 5.2

94 continuous markets. Source: Arbitron

WINTER/See Page 12

Su'97 Fa'97 Wi'98
14.5 14.1 15.2
9.2 9.3 10.3
5.3 4.8 4.9
145 15.2 14.7
10.7 10.6 10.5
5.6 54 5.8
5.1 5.2 47
10.5 104 9.8
10.5 10.3 9.8
94 94 94
5.2 53 5.0
4.2 4.1 44
6.2 6.2 6.5
5.1 52 5.2
4.2 40 4.1
35 36 3.6
32 3.2 33
1.8 1.9 1.8
1.2 1.2 1.2
48 4.8 5.0

Indiana Radio
Owner Accused Of
Lying To FCC

By MATT SPANGLER
R&R WASHINGTON BUREAU

The FCC may soon revoke
the licenses of two stations
linked to an Indiana broadcast-
er and newspaper owner elected
to the NAB’s board of directors
in March. John Dille is accused
of setting up a front whereby his
children and Michigan broad-
caster David Hicks owned
WRBR-FM/South Bend, IN
while Dille maintained control
behind the scenes.

The commission alleges that
Dille — President of WBYT-
FM/Elkhart, IN licensee Path-
finder Communications Corp.
and the NAB board member
representing District 10 — “mis-
represented facts and/or lacked
candor” in Hicks’ application to
buy WRBR. Dille allegedly set

DILLE/See Page 28
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Who Are These People?!

That's the question WAXQ (Q104.3)/New York set out to answer when the
station held a little contest. No, not that kind of contest (you sick-minded
perverts!) It was a “Seinfeld Character Look-alike Contest” for the big final
episode last week. The turnout was enormous, and the results quite striking
— not that there’s anything wrong with that! Goodbyyyyyye, Newman!

Katz Knew About Amcast Memo

M Olds: Company to address diversity issues,
seek stronger minority partnerships

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

Katz Radio management
discovered the now-infamous
Amcast memo dissuading adver-
tisers from buying airtime on
black and Hispanic stations
in April 1997, Katz President
Stu Olds told R&R Tuesday
evening (5/19). At the time, Olds
said, Katz execs took steps to
“let staff know that’s not the way
we do business.”

- The 12-page memo unleashed
a firestorm of controversy with-
in the industry after it was
brought to light last week, but
Olds noted, “It has been ad-
dressed inside, a year ago. We
are now taking some real dra-
matic and positive steps as an
organization to make an impres-
sion and changes inside our or-
ganization that have real mean-
ing.”

Katz didn’t make the memo
public at the time, Olds told

R&R, because it was believed
the memo was an isolated inci-
dent and not a congenital defect
in the company. However, during
an appearance on ABC Radio’s
Tom Joyner Morning Show last
Friday (5/15), he announced the
launch of a company-wide diver-
sity training program meant to
change any company cuiture that
encouraged such behavior.

About Face

These admissions represent
quite a turnaround by Olds and
Katz. Early last week, when the
New York Daily News first re-
ported the memo, Olds outraged
black and Hispanic groups with
not only his refusal to apologize
for the memo, but his defense of
it as simply a “quantitative and
qualitative analysis” of the
market.

But 48 hours can make a
world of difference, particularly

KATZ/See Page 28

Hollywood’s Capitol tower draped in memory of Sinatra.

Sinatra Did It His Way

BY STEVE WONSIEWICZ
R&R MUSIC EDITOR

How do you pay homage
to an icon? That’s a question
many in the entertainment in-
dustry have been forced to
come to terms with this
week, following the death of
Frank Sinatra. O’ Blue
Eyes passed away May 14

from a heart attack in the
emergency room of Cedars-
Sinai Medical Center in Los
Angeles. Sinatra, who had
been in failing health for
months, was 82.

The immensely popular
and temperamental singer is
widely credited with defining

See Page 32
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R&R Convention
Agenda Now Set

The R&R Convention '98
agenda has been set, and here’s
a chronological rundown of the
meeting’s most anticipated
events:

Thursday, June 11:

« Things kick off Thursday af-
ternoon with concurrent sessions
covering air talent, Alternative,
NAC/Smooth Jazz, CHR, Coun-
try, and sales.

« Virgin Group founder Rich-
ard Branson, who continues to
make headlines as an adventur-
er and entrepreneur, will be the
convention’s first keynote speak-
er. Just last week, he drove down
a New York street in a tank to
symbolize Virgin’s entry into the
cola wars. Last year he formed
his second major label, V2
Records, and one of his artists,
N’Dea Davenport, will perform
at the session. '

CONVENTION/See Page 12
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| The Last Days f

DISCK

featuring the renake
of the classic hit

I Love The
Nightlife

(Disco Round)

% &
Ry

S 4

hy India and NuYorican Soul

Impacting May 26

Taken from The Last Days of Disco soundtrack
in stores May 26 and film in theaters May 29. |

Produced and Mixed By: “Little” Louie Vega and Kenny “Dope”
Gonzalez for Masters At Work Productions, Inc. at MAW Studios, NYC
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Formicola Picked As
WWBR/Detroit PD

Twenty-eight-year Motor City ra-
dio vet Joe Wade Formicola has
been named PD at Classic Rock
WWBR-FM (The Bear)/Detroit.
He succeeds Joe Bevilacqua,
who recently assumed program-
ming duties at WHJY/Provi-
dence (R&R 5/8).

“He has a lot of talk show expe-
rience, which is something we were
looking for,” WWBR GM Rob
Striker told R&R. “Bevilacqua is a
really great, wonderful guy, and 1
wish him well, but we really need-
ed someone with talk experience to
help out with our station.”

Formicola added, “If you’re PD
and not contributing to the bottom
line, you probably won’t be around
as a PD very long” According to
Striker, Asst. PD/middayer Steve
Black will remain focused on the
music component of the station,
while Formicola will maintain the
talk focus as he settles into his pro-
gramming post. Striker added that
the hiring of Formicola is in no way
a sign the station will be departing
from its current format structure,
which includes Ted Nugent’s talk-
oriented show in morning drive.

Formicola has been OM of
WKIX/Raleigh and PD of KENR/
Houston and WFDF/Flint, MI. He
has also served as moming host for
two Detroit Country stations,
WYCD and WWWW. In addition,
he’s held morning stints at Detroit’s
WIR and WXYT.

25 YEAR
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The Doctor Is In

Dr. Laura Schlessinger (I) was the proud recipient of the 1998 Genii
Award recently, at the 43rd Annual Genii Awards luncheon. The award
is presented by the Southern California Chapter of American Women
in Radio & Television. The big-time radio doc celebrates here with last

year’s recipient, KNBC-TV/L.A.'s and former KISS marketing and pro- l
motions master) Karen Tobin.

Entercom’s WISP, having moved
its signal from Sarasota to Tampa
earlier this month, flipped from AC

' to CHR/Rhythmic “Wild 98.7” last

 Friday (5/15). The station has ap-
plied for new calls and is searching
for both a PD and an airstaff,

The flip began with 49 hours of
stunting — Tone Loc’s “Wild Thing”
was played continuously — before
revealing its format Sunday evening.

WISP & WYUU VP/GM Drew
Rashbaum dispelled market rumors
that the format was a smokescreen
for yet another flip, telling R&R,
“As much as the competitors don’t

| want to believe it, this station is go-

WISP/Tampa Goes CHR/Rhythmic

ing to be a Rhythmic CHR. If the
market doesn’t believe it, that’s fine.
Early reaction has been tremendous.
The phones have been nonstop and
advertisers are already calling.

“Entercom did extensive research,
and while there were a few format
options, this one made the most
sense. Every time 1 did research
while I was working for Paxson in
this market, it would always pop up
that there was a huge opportunity
for CHR/Rhythmic. There are three
Urban AMs and one powerhouse
CHR in this market, but they were
not serving the CHR/Rhythmic au-
dience’s needs.”

ria is at 134 today.
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LOOKING BACK
Sizing Up The Markets

wenty-two years ago, the R&R Convention '76 Program &

Directory contained a list of the Top 100 markets. New York
was No. 1, Chicago was second, followed by Los Angeles-Long
Beach, Philadelphia, and Detroit. (Today, L.A. has surpassed Chi-
cago, while San Francisco is in fourth place.)

Down further, Newark was ranked 15th, and Anaheim-Santa Ana
was 19th. Neither market is surveyed on its own anymore. Some
markets were grafted onto bigger ones: Miami was ranked 24th,
and a separate Ft. Lauderdate-Hollywood was 43rd (combined, §
they’re now ranked 11th). Likewise, Seattle-Everett was 23rd, while
Tacoma was 84th (Seattle-Tacoma is now 13th).

Other markets feli out of the Top 100: No. 80 Oxnard-SimiValley-
Ventura is now No. 107 as Oxnard-Ventura, No. 85 Bridgeport is
114, No. 99 Beaumont-Port Arthur moved to 128, and No. 100 Peo-

Sticking With Radio For 25 Years

e ’ﬁommumcalmn
eetGraphics Ine

310-788-1625
310-788-1699
310-788-1675

310-203-8727
310-203-9763
310-553-4056

310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom @ rronline.com
jii@rronline.com

hmowry @ rronline.com

For The Record

An article concerning Arbitron’s
decision to make Puerto Rico the |
nation’s 1 Ith largest radio market
(R&R 5/8) inadvertently attribut- |
ed ratings for the common-
wealth’s top five radio stations to
a pilot study conducted by Ar-
bitron in February. The informa-
tion actually reflected Asesores’
Consolidated Network Report for
January-March 1998. Arbitron
has not released any ratings infor-
mation based on the pilot study
and stresses that the pilot study
was conducted solely to test the
company’s methodology in the
new market.

R&R Observes
Memorial Day

n observance of the Memorial

Day holiday, R&R’s Los An-
geles, Nashville, and Washing-
ton, DC offices will be closed
Monday, May 25.

waAALAaarieantadiahistans.com..
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Radio Takes A Walk

A number of music industry heavies dropped the cell phones, picked up
the tennis shoes, and gave of their time to raise funds for the New Jersey
chapter's Multiple Sclerosis Walk-A-Thon recently. Gathering bright and
early for the worthy cause are (front row, I-r) GRP VP/Promo Suzanne
Berg, Epic Records’ Sr. VP/Artist Development Harvey Leeds, Universal
Records Sr. VP Steve Leeds, wife Wendy Leeds, and Coast To Coast Mar-
keting's Susan Levin; (back, I-r) VH1's Rob Barnett (and daughter), WQCD/
New York air personality Ray White, Libby Herman, and WNEW-FM/New
York personality Dave Herman.

In The Line Of Duty ]

They say that sometimes nothing says it better than a song, and that's
exactly what Epic Nashville artist Patty Loveless (r) proved recently. She
sang “How Can | Help You Say Goodbye” at the 17th Annual National
Peace Officers Memorial Service, honoring the 171 officers killed in the
line of duty fighting the country’s “war on crime” last year. Joining her af-
ter the ceremony are Sony Music Ent. President/CEQ Thomas Mottola (1)
and Vice President Al Gore.

OPPORTUNITIES/MARKETPLACE: 310:788-1621
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

310-203-8727
310-203-9763
202-463-0432

310-553-4330
202-463-0500

615-244-8822 615-248-6655

WEBSITE: www.rronline.com

kmumaw @ rronline.com
mailroom @rronling.com
rrdc @ rronline.com

Iheiton @rroniine.com
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R&R WASHINGTON BUREAU

RADIO BUSINESS |

Mass Media Bureau Chief
Testifies In Authorization Hearing

FCC Mass Media Bureau (MMB) Chief Roy Stewart visited
Capitol Hill on Tuesday to defend his turf via an hour’s worth of
questioning by Senate Communications Subcommittee Chairman
Conrad Burns (R-MT). However, it seemed that Burns, who ques-
tioned the “redundancy” of the bureau’s functions, was more friend

than foe.

The subcommittee has been hold-
ing a series of hearings with each of
the commission’s bureaus while their
reauthorization is considered this
summer. Part of that process may in-
clude — in the not-so-distant future
— downsizing of the bureau. “I won-
der if areas dealt with by the Mass
Media Bureau overlap with other bu-
reaus,” Burns said in his opening
statement. “To the extent that such
overlap does indeed exist, it should
be eliminated through consolidation.”

Stewart responded that one in-
stance in which the MMB may elim-
inate some overlap is — if the EEO
rules are permanently struck down
by the courts — the merger of the
bureau’s EEO branch with other
branches/divisions. (The FCC is ex-
pected to appeal last month’s ruling
by the DC Appeals Court that struck
down the rules.)

In March, Kennard asked the Sen-
ate Appropriations Committee to au-
thorize a fiscal year 1999 budget of
$213 million to run the 2105-person
agency, including $5.8 million to en-
sure the FCC computer systems are
Year 2000-compliant. (Stewart as-
sured Burns the bureau will be Y2K-
compliant so that it can move toward
electronic filing of broadcast appli-
cations next year.)

Digital Radio Transition

While Stewart focused much of his
opening statement on the implemen-
tation of digital TV, he did briefly
address the transition to digital radio,
which he characterized as “less dra-
matic” than for its TV brethren. He
implied — as have several other FCC
officials — that IBOC is the frontrun-
ner for a domestic DAB standard:
“The bureau has been working close-

EARNINGS

B e e e e

ARS, Heftel, Big City Revenues Up

merican Radio Systems Corp. (NYSE: AFM) reported 2 95.9%

increase in consolidated operations (which include the radio
stations and American Tower Systems Corp.) in the first quarter of
1998: $106.2 million from $54.2 miillion in the same period in 1997
Broadcast cash flow (before net LMA expenses) gained 117.2%, to
$29.1 million from $13.4 million last year. Same-station net revenue
was up 14.5% in the first quarter, while same-station broadcast cash
flow increased 22.2%. “Q2 may be stronger, and we feel comfortable
saying that Mel will be the beneficiary of some very positive momentum
at American Radio,” said Chairman/CEQ Steve Dodge, referring to
CBS Corp.'s pending acquisition of ARS,

N et revenues forHeftel Broadcasting Corp. (Nasdaq: HBCCA),
the largest Spanish-language broadcaster, rose 36.1%10 $31.3
million, compared to $23 million for the same period last year.
Broadcast cash flow totaled $11.2 million, nearly doubling 1997's
$6.7 miltion. Netincome was $4.3 million (nine cents per share), vs.

e

Continued on Page 8

For Market Exclusivity, Call Michael Henderson,

ly with IBOC developers and has
granted several experimental licens-
es to permit equipment and system
testing.” He said a petition propos-
ing a DAB standard is expected later
this year.

Burns’ queries hit upon all the hot
issues: ownership, merger reviews,
microradio, pirate radio, free airtime,
and EEO. On the ownership front,
Stewart said the FCC will likely rule
in the late summer on a proposal that
would eliminate the rule prohibiting
common ownership of radio and TV
stations in the same market. The com-
mission would probably act by the end
of the year on an inquiry examining
newspaper-radio cross-ownership and
the ownership caps for radio.

The subcommittee chairman want-
ed to know if Stewart was concerned
about the potential for a nationwide,
low-power FM service to interfere
with full-service broadcasters. “Ab-
solutely,” Stewart replied. “I don’t
think anyone needs to impede the
technical integrity of broadcasting.”
He then defended his boss, Chairman
Bill Kennard, expressing his concern
for the effects consolidation has had
on minority and women broadcast-
ers. Burns followed up with a ques-
tion about the feasibility of enforce-
ment of such a service. Stewart re-
plied that that depended on its “pa-
rameters” (how many broadcasters
would be given these licenses, the
power limits of the service, etc.).

As a politician, Burns, of course,
wanted to talk about free airtime. He
has criticized the FCC’s forays into
this arena in the past, and Tuesday he
pointed out that he had spoken to
many politicians who told him a free-
time provision would not stop them
from raising still more money so they
could have an even greater presence
or the airwaves. Stewart said an in-
quiry into the issue would likely only
take up 30 to 60 days of commission
time.

The House is expected to mark up
legislation reauthorizing the commis-
sion and its bureaus in June or July:
no Senate markup has been sched-
uled.

R

e

Motorola Develeping DAB System

ess than two weeks after Lucent Technologies announced it was

developing its own digital audio broadcast (DAB) system, wireless
communications giant Motorola Inc. has also started to develop a DAB
system. While the company declined to officially comment on the
project, asource close to Motorola toldR&R the company’s new radio
venture, “AudioSense,” will “extend the capabilities of current radio
broadcasters and partner with them as they embrace the Internet.” The
products will also be “interactive” and won'tinclude banner advertising,
the source said. USA Digital Radio and Digital Radio Express (DRE)
are also developing DAB systems. DRE plans to begin lab testing of its
FM In-Band On-Channel (IBOC) DAB system this summer, followed
by an AM version this fall, said Milford Smith, co-chair of National
Radio Systems Committee’s DAB Subcommittee. The subcommittee
will evaluate the USADR, DRE, and Lucent systems upon completion
ofindependent field testing.

Kennard Tells NAACP FCC Will Appeal EEO Ruling

F ederal Communications Commission Chairman Bill Kennard said
the FCC will “seek rehearing” of last month's decision by the U.S.
Court of Appeals in Washington that overturned the agency's EEO
rules. The FCC has noted it will file an appeal by the May 29 deadline.
Kennard’s comments were made at a Baitimore meeting of the NAACP
board of directors last week.

ARS, Palm Beach Radio Fined By FCG Over Transfers

he FCC fined American Radio Systems $18,500 on May 15forthe

“unauthorized” transfer of WSTU-AM/Stuart, WMBX-FM/Jensen
Beach, and WPBZ-FM/Indiantown, FLL — in the West Palm Beach
market — to Palm Beach Radio Broadcasting (PBR). The commission
said that when PBR bought the stations from ARS in 1995, Palm Beach
did not file documents relating to their transfer in a “timely” manner.
PBR was also fined $18,500 for the infraction. ARS attorney Mike
Milsom told R&R the company will not contest its fine; PBR would not
comment on the penalty.

FCC Waives Cross-Ownership Rules in SF, Spokane

he FCC has waived its one-to-a-market rule, allowing ABC Inc. to
complete the acquisition of Radio Disney affiliate KMKY/
Oakland, CA (formerly KDIA) from Pacific FM Inc. ABC also owns and
operates KSFO-AM and KGO-AM & TV in the San Francisco and San
Jose markets.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of a// publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  5/15/98  One Year Ago One Week Ago

Radio Index 115.7 221.99 21982 +90.07%  -98%
Dow Industrials 7194.67 905515  9096.0 +28.58% +.55%
S&P 500 829.75 1108.14 1108.73  +3580% +.13%

e

Alternative Music

Coast to Coast

Hosted by Lalaine - KXPK, WKTX, WOWW

Programmed by Doug Clifton - KXPK, KBCO
Researched by Mike Henry - Paragon Research

WWW-arerearractaohistery-com=—

Director of Affiliate Sales 303-784-8700
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We Know Country

Two Country stations, two very different situations, two completely different
strategies...two things in common. Both work with Edison Media Research,
and both are beating their longtime rivals.

Congratulations Jeff Garrison!  KMILE - Phoenix demolished country legend
KNIX in the winter book. Says PD Jeff
Garrison: “Larry Rosin and the people at Edison
are the best researchers KMLE has ever worked
with. They are our strategic partners who have
helped us to ratings higher than the other two
country stations combined.”

- KMLE
80 7.6 #1 25.54

T T
F*97 Arbitron 25-54 W’98

WKKT - Charlotte knocked off WSOC for the ~ Coneratulations Bill Young!
WKKT

first time ever. According to PD Bill Young: 80
“We were tired of being hammered by ‘SOC for
so many years. We brought in Edison Media
Research and together we devised a plan that
was completely different from what other
Country stations are doing. The results have i
been incredible!” 40

T T
F*97 Arbitron 25-54 wes

Edison Media Research congratulates these two country winners. The company
that was chosen by the CMA to perform the largest study of country music in
history, Edison Media Research is providing strategic information that is
helping over 200 radio stations around the world win.

6 edison media research

America’s 2nd Fastest Growing Market Research Company*
E Tel (732)560-8787 / fax (732)560-8989 / e-mail LarryRosin@aol.com

*Ad Age, 1996-1997 Report

—— - aananal anariconradiobhicton, ~om
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DEAL OF THE WEEK 1998 DEALS TO DATE

TRANSACTIONS AT A GLANCE

i ® WLMX-AM & FM/Rossville, GA &
Dollars To Date: $2,119,648,430 WZST-FMW/Signal Mountain (Chattanooga), TN $5.5 million
(Last Year: $4,816,120,738) ® WBCA-AM/Bay Minette (Mobile), AL $65,000
. ® WNSP-FM/Bay Minette (Mobile), AL $1.05 million
* KKIQ-FM/Livermore, CA Dollars This Week: $34,310,792 ® KWCK-AM & FM/Searcy, AR $1.2 million

(Last Year: $42,757,000)

Stations Traded This Year: 681

(Last Year: 910)

27

(Last Year: 23)

® KMET-AM/Banning, CA $500,000

® KUIC-FM/Vacaville, CA $7 million

® WPAW-FM/Fort Pierce-Vero Beach, FL $565,000

® KXME-FM/Kaneohe (Honolulu), HI $1.8 million

® KROS-AM/Clinton, 1A $23,000

® WNVL-AM/MNicholasville (Lexington-Fayette), KY $150,000
® WAWR (AM CP)/Salisbury, MD $10,792

® KSLQ-FM/Washington, MO $1.1 million

® KSFQ-FM/White Rock (Santa Fe), NM $985,000

® WCNC-AM/Elizabeth City, NC $230,000

® WMIH-AM/Cleveland $3.9 million

® KCDL-FM/Cordell, OK $205,000

® KGFF-AM/Shawnee (Oklahoma City), OK $42,000

® WPHE-AM/Phoenixville, PA No cash consideration

® WKEX-AM/Blacksburg, VA $60,000

® KCLK-AM & FM/Asotin & KVAB-FM/Clarkston, WA $500,000
® WCEF-FM/Ripley, WV $425,000

$9 million

Stations Traded This Week:

TRANSACTIONS

Levitt Brothers Spend $16M For No. Gal. Duo

O Cumulus acqu:res Chattanooga trio from WICKS Broadcast Corp.

i o SELLER:WICKS Broadcast Group LP,

ily Trust, and Robert and Peider Pedot-
ti. Phone: (B05) 682-9322

headed by President/Radio Division D.
KKIQ-FM/Livermore

PRICE: $9 million

TERMS: Stock sale for cash

BUYER: Vista Asset Management
Co., headed by President James and
John Levitt, is acquiring Tri-Valley
Broadcasters In¢c. The Levitts have
agreed to acquire KUIC-FM/Vacaville,
CA (see separate listing). Phone: (408)
293-3796

SELLER: The shareholders of the Pe-
dotti FamilyTrust, Acquistapace Fam-
ily Trust, Rick Family Trust, Hatch Fam-
ilyTrust, Anna Catherine Pedotti Fam-

FREQUENCY: 101.7 MHz
POWER: 4.5kw at 381 feet
FORMAT: Hot AC

BROKER' Media Venture Partners

' WLMX-AM & FM/

Rossville, GA & WZST-
FM/Signal Mountain, TN
(Chattanooga)

PRICE: $5.5 million

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting Inc.,
headed by President Bill Bungeroth

Rex Tackett. Phone: (210) 698-5338
FREQUENCY: 980 kHz; 105.5 MHz;
98.1 MHz

POWER: 550 watts; 1.55kw at 646 feet;
1kw at 794 feet

FORMAT: AC; AC; Country
BROKER: Gary Stevens & Co

WBCA-AM/Bay Minette
(Mobile)

PRICE: $65,000
TERMS: Asset sale for cash; dissolu-
tion of partnership

Jump-start
morning
drive-time

THE BLOOMBERG
MORNING SHOW

Nobody covers business news like
Bloomberg. Tapping Bloomberg's
vast, worldwide news resources,
the BLOOMBERG MORNING
SHOW jump-starts the day with
hi-test news—top breaking stories,
market updates, interviews, and
insight and analysis on the people
and events that move the markets.
From Ted Turner to Bill Gates

to the gurus of Wall Street, the
BLOOMBERG MORNING SHOW
delivers the news your audience
wants. Lively, topical, and up-to-the-
minute—ready to drive in morning

drive-time listeners.

Airing Monday-Saturday,

5am.—6am.

live for all time zones.

Be the exclusive affiliate in your area.
Contact Jill Kurtz at 212-318-2238 or
kurtzi@bloomberg.net.

NEWS

WWW anTerearrerhohi<tory com

Bloomberg

RADIO

BUYER: Southern Media Communi-
cations Inc., headed by President
Walter Bowen. Phone: (334) 937-5596
SELLER: L.A. Broadcasting

WNSP-FM/Bay Minette
(Mobile)

PRICE: $1.05 million

TERMS: Asset sale for $400,000 cash
and a $650,000 promissory note
BUYER: .Com+ Inc., headed by Tim
Camp. Phone: (334) 471-3200
SELLER: Bay Delta Media Inc., head-
ed by President James Faulkner
FREQUENCY: 105.5 MHz

POWER: 5.3kw at 348 feet

FORMAT: Sports

KWCK-AM & FM/Searcy
PRICE: $1.2 million

TERMS: Asset sale for $300,000 cash
and a 10-year, $900,000 promissory
note at 8% interest

BUYER: Kaleidoscope Radio LLC,
headed by President Larry Morton.
It owns KMZX-FM/Lonoke, AR and
has agreed to acquire KAWW-AM &
FM/Heber Springs. AR. Phone: (501)
219-2400

SELLER: Class Inc., headed by Pres-
ident Levey Patrick Demaree. Phone:
(501) 268-7123

. FREQUENCY: 1300 kHz; 99.9 MHz

POWER: 5kw; 50kw at 492 feet
FORMAT: Sports/Talk; Country

F::i (8 2 T TN TR
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KMET-AM/Banning

PRICE: $500,000

TERMS: Asset sale for $100,000 cash
and a 10-year, $400,000 promissory
note at 3% interest

BUYER: Delphi Communications
Inc., headed by President Robin Bivo-
nia. Phone: (949) 261-6117
SELLER: Robeson-Suttle Broad-
casting Inc. Phone: (818) 346-1333

KUIC-FM/Vacaville

PRICE: $7 million

TERMS: Stock sale for cash

BUYER: Jim and John Levitt are ac-
quiring Quick Broadcasting Inc.
Phone: (707) 446-0200

SELLER: The former shareholders of
Quick Broadcasting

FREQUENCY: 95.3 MHz

POWER: 530 watts at 1948 feet
FORMAT: AC

BROKER: Media Venture Partners

WPAW-FM/Fort Pierce-
Vero Beach

PRICE: $565,000
TERMS: Stock sale for cash

BUYER: Radio of Vero Inc., headed
by President Laurie Silvers, is acquir-
ing Vero Beach FM Radio Partner-
ship. Phone: (561) 998-8000
SELLER: Margarita Bouza
FREQUENCY: 99.7 MHz

POWER: 50kw at 479 feet

FORMAT: AC

KXM E-FM/Kaneohe
(Honolulu)

PRICE: $1.8 million

TERMS: Asset sale for cash

BUYER: Ho Nua Hou Inc. Phone:
(808) 254-3596

SELLER: NPR Hawaii Il LP. Phone:
(808) 254-3596

FREQUENCY: 104.3 MHz

POWER: 73 5kw at 2116 feet
FORMAT CHR

m

KROS-AM/Clinton
PRICE: $23,000

TERMS: Stock sale for 28.9%
BUYER: Parker Properties Inc., head-
ed by Director David Parker, is acquir-
ing 100 shares in KROS Broadcast-
ing Inc., in addition to its existing 90
shares. Phone: (319) 242-1252
SELLER: Henry Dihimann. Phone:
(319) 242-1252

. WNVL- AM/NlchoIaszIe

(Lexington-Fayette)

PRICE: $150,000

TERMS: Asset sale for cash

BUYER: Mortenson Broadcasting
Co., headed by President Jack Morten-
son. It owns WCGW-AM & WIMM-FM/
Lexington-Fayette, KY. Phone: (606)
245-1000

SELLER: Benedictus Broadcasting
Co. LLC, headed by President James
Cloud. Phone: (606) 255-6676
FREQUENCY: 1250 kHz

POWER: 500 watts day/59 watts night
FORMAT: Gospel

WAWR (AM CP)/Salisbury
PRICE:$10,792

TERMS: Asset sale for construction
permit

BUYER: Cumulus BroadcastingInc.,
headed by President Bill Bungeroth.
Phone: (312) 867-0091

SELLER: GBH Radio Inc., headed by
President Gisela Huberman. Phore:
(561) 266-9958

=

KSLQ-FM/Washington
PRICE: $1.1 million
Continued on Page 8
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I liked the
AudioWizard™
sO much-

| bought the com

Capstar CEO, Mr.Steve Hicks

.. Capstar Broadcasting Partners
»EZM welcomes Prophet Systems, Inc.

You know Prophet Systems as the worldwide leader in digital automation for the radio industry. We credit our success to date to
our innovative capabilities combined with our love of the industry. The support of Capstar demonstrates a serious commitment to
improving the quality of radio broadcasting. We are working on several new products as well as enhancing our existing line, which
is guaranteed to raise the standards for programming nationwide.

Our commitment to radio stations— big, small and in-between remains the same. But the face of radio is changing. Climb aboard
for the ride.

A NOTE TO OUR COMPETITION:

Here it is in black and white.
Not only will we continue to sell to stations and
groups of all sizes, but PSl is going to be more
aggressive than ever.

nuiff s@

AudioWizard acagemy WIDE AREA NETWORI\

C?Si”lﬂ ﬁ WANZSNG,

AudioWizard™ for Windows

Sales: (800) 658-4403 Support: (308) 284-8450 Sales & Support Fax: (308) 284-4181 E-mail: sales@prophetsys.com
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

TERMS: Asset sale for promissory note
BUYER:Y2K Inc., headed by President
Brad Hildebrand. Through an affiliate,
it owns KSLQ-AM/Washington. Phone:
(314) 427-2727

SELLER: Prime Time Radio, headed
by President Kenneth Kuenzie. Phone:
{314) 239-6800

FREQUENCY: 104.5 MHz

POWER: 3kw at 328 feet

FORMAT: AC

i st et s
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KSFQ-FM/White Rock
(Santa Fe)

PRICE: $985,000

TERMS: Asset sale for cash

BUYER: Vista Broadcasting LLC,
headed by President Sal Jaramillo.
Phone: (505) 471-5697

SELLER: Torjaq Radio Inc., headed
by President Dean Burns. Phone:
(505)661-1011

FREQUENCY: 101.1 MHz

POWER: 3kw at 52 feet

FORMAT: Oldies
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WCNC-AM/Elizabeth City
PRICE: $230,000

TERMS: Asset sale for cash

BUYER: East Carolina Radio Inc.,
headed by President Lawrence
Loesch. It owns or has agreed to ac-

%

G
b-c-a?

quire WRSF-FM/Columbia, NC and
WCNC-AM & WKJX-FM/Elizabeth
City. Phone: (919) 482-2103
SELLER: Ablemarle Broadcasting
Co.Inc., headed by President Joseph
Lamb Jr.

5- e
St :-a\...._".dt.{m k.{.o.m.m».n.

WMIH- AMICIeveIand

PRICE: $3.9 million

TERMS: Asset sale for cash

BUYER: ABC Radio Inc., headed by
President Bob Callahan

SELLER: Divine Mercy Communica-
tions Ltd., headed by managing mem-
ber Steve Kurdziel

FREQUENCY: 1260 kHz

POWER: S5kw

FORMAT: Children's

BROKER Kozacko Media Serv:ces

e
& §
ik R,

KCDL .FM/CordeII

PRICE: $205,000

TERMS: Asset sale for cash and a
promissory note

BUYER: Dove Media Inc., headed by
President Homer Hillis Jr. Phone: (918)
333-7943

SELLER: George Chambers. Phone:
(918) 495-3924

]

KGFF-AM/Shawnee
(Oklahoma City)

PRICE: $42,000
TERMS: Asset sale for cash
BUYER: Sanders-Cantrell Partner-

ship, headed by general partners
Danny Sanders and Steven Cantrell.
Phone: (405) 878-8844

SELLER: Huston Communications
Inc., headed by President Veridine
Huston. Phone: (405) 273-4390
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Classic Rock

L
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WPHE-AM/PhoenixviIIe

PRICE: No cash consideration
TERMS: Stock transfer

TO: Radio Salvacion Inc. is appoint-
ing 10 new individuals to its 12-mem-
ber governing board. Phone: (215) 291-
7532

FROM: Sarrail and Isabel Salva and
JuanVasquez

i?.?..?..‘.?.‘s.?...?.;..c"- $$ SR

WKEX- AM/BIacksburg

PRICE: $60,000

TERMS: Asset sale for cash

BUYER: Base Communications Inc.,
headed by President Edward Baker. It
owns WPIN-AM/Dublin, VA and WKNV
(AM CP)/Fairlawn, VA. Phone: (540)
961-2377

SELLER: Robert Smith Jr. Phone:
(540) 951-9539

v\-? £ sv 93@“"'95 oo-g ? »w; s -m:w.«J

L eshngen
KCLK-AM & FM/Asotin &
KVAB-FM/Clarkston

Research Gosts
Driving You Nuts?

Ready to add big $$$ to your
bottom line in 987
There is now a solution to ever expanding research costs.

The new computer assisted research system that can
start saving you BIG money immediately on call-out,
focus groups, auditorium tests and perceptuals!

Start Saving TODAY...

Call for details toll free at 1-88 TELETEST

AMERICAN MEDIA RESEARCH, INC

12401 E. 43rd Street, Suite 216

Independence, MO 64055

(816)350-8378 Fax(816)350-3050

www.teletest1.com

WYAV-amerearkadiohistorv.com

PRICE: $500,000

TERMS: Stock sale for promissory note
BUYER: Julie Benedictson is acquir-
ing Clarkston Broadcasters Inc.
SELLER: W.E. Lawrence

PRICE: $425,000

TERMS: Asset sale for cash

BUYER: Dailey Corp., headed by Pres-
ident Calvin Dailey Jr.

WCEF FM/RlpIey

SELLER: McWhorter Communica-
tions Corp., headed by President

e e T i
e 3 e

]
i

; i “2=22 Ronald Hill

BROKER: Ray H. Rosenblum

EMNI”GS Continued from Page 4

$600,000 (two cents) las* year. “Our performance in the first quarter of
1998 built on the momentum developed throughout last year,” said
Heftel President/CEO Mac Tichenor. “We intend to continue to
capitalize on advertisers’ increasing interest in the fast-growing
Hispanic market in the United States.”. Meanwhile, Merrill Lynch
analyst Keith Fawcett reiterated near-term Heftel stock “accumulate”
witha 12-to-18-month target price of $60 per share. Heftel's long-term
rating was reiterated “buy.”

Big City Radio Inc. (Amex: YFM) reported first-quarter net
revenues rose 27% to $2.7 million, compared to $2.1 million for
the same period last year. Broadcast cash flow deficit was cut 29%, from
$1.7 million last year to $1.1 million this year, despite the strain of start-
up costsrelatedtothe launch of timulcast “FM 103.1, Chicago— Heart
and Soul.” InMarch, Big City completed an offering of $174 million worth
of 11.25% senior discount notes due 2005 that brought the company
$125.4 million. “The first quarter revenue and broadcast cash flow
results demonstrate the growth of our Los Angeles and New York
properties,” said Big City Radio President/CEO Michael Kakoyiannis.

hildren’s Broadcasting Corp. (Nasdaq: AAHS) announced net

revenue dropped to $744,680 for the first quarter of 1998,
compared to $944,255 for the same period in 1997. Network revenues
fell to $91,315 compared to 1997's first quarter total of $206,466. Net
loss for the quarter totaled $3.7 million (55 cents) compared to $2.8
million (47 cents) last year. This was CBC's first quarter without
distribution of tre “Radio Aahs" format. “While we will continue to incur
expenses related to-our lawsuit against ABC Radio Networks and the
Walt Disney Company, we continue to streamline our management
group while we focus on managing our interest in Harmony Holdings,”
said President/CEQ Christopher Dahl.

P ulitzer Pubtishing Co. (NYSE: PTZ) Monday released a report

stating local/national ad revenues for its broadcasting division —
consisting offive radio and nine TV stations — were up 7.5% during the
five-week period ending May 3, to $22.6 million from $21 million during
the same period last year. In February, the company announced that
the broadcast division was up for sale.

BUSINESS

Bloomberg

Continued from Page 4

Also on May 11, the commission waived the cross-ownership rule
allowing QueenB Radio Inc. to buy KVNI-AM/Coeur d'Alene, ID and
KHTQ-FM/Hayden, ID — in the Spokane market — from North
Idaho Broadcasting Co. QueenB is owned by Spokane Television
Inc., owner of KXLY-TV/Spokane.

FCC Reduces Pirate Fine

he FCC onMay 13 reduced the fine Frank Bartholomew must pay

forillegal broadcasts at 88.7 MHz in October 1997 to $2,000. The
commission originally fined him $17,000 in December following a
statement that he quit broadcasting. Bartholomew, who lives in
Fredericksburg, PA, told the FCC his bfoadcasts could only be heard
for four miles. An investigation by the Philadelphia field office showed,
however, that the signals could be received throughout a 288 square-
mile area.

CD Radio Adds Sports Byline USA To Its Roster

D Radio Inc. said Monday it will carry Sports Byline USA's 24-hour

programming on channel 40 of the satellite radio service, set to
debut in 1999. Financial terms of the deal were not disclosed.
Meanwhile, the company’s stock value continues to climb. The issue
finished at 36.875 in trading on Tuesday. Two weeks ago, Lucent
Technologies announced a pact with CD Radio to develop chips for its
satellite radio system.

ATS Files For $484 Million IPO

merican Tower Systems Corp. (ATS) has filed with the SEC foran
initial public offering of up to $484.2 million of class A common
stock. Neither the number of shares to be offered nor the share price
were indicated in the May 13 filing. The New York Stock Exchange
trade symbol will be “AMT”. The company will be spun off of American
Continued on Page 12

BHIE s



www.americanradiohistory.com

MARKETING

Vidpak Is not just a cute idea anymore.

The Research

After WLNK mailed their Vidpak™ video-mailers to women
25-44 in Charlotte, Critical Mass Media conducted a study
of 420 randomly selected names from the mailing list.
61% viewed the tape and 64% of those that watched the
tape said they had or intended to listen to the station. So
then what happened?

The Ratings

WLNK 25-54 jumped 25% total week from 8.5-10.6, good
for #2 in women. Mornings captured the number one slot.
Women 25-44 were up substantially in every daypart. 12+
was up 20%, 18-34 up 66%, 25-54 up 18%. And the dis-
crete month of March was up over 50% for all demos!

Here's How it Works

Your targets receive a plastic videotape with a five minute
commercial for your station in the mail. It's novel, it's
new! And they can win cash INSTANTLY! So they watch it
and you get the best opportunity you've ever had to real-
ly sell your station.

The Proven Formula

1Q's formula of packaging, design, creative production,
list development and contesting is tested and proven.
Now with 1Q's innovative self-liquidation program
Vidpak can even pay for itself.

Find out more about vidpak on our web site or
call us for the whole story.

www.radioig.com
4660 Paran Valley

ﬂ Q Atlanta, GA 30327

v I S I [] N e-mail: igtv@radioig.com

B H [] “ I] 404 255-3550

FAX: 404 255-8152
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~ NEWSBREAKERS.

Marino Moves To
WKRQ/Cincy As PD

Former KKPN/Houston PD
Mike Marino has been named to
the newly formed OM post at
WKRQ/Cincinnati.

“Mike’s a bright, intuitive. and ex-

- tremely competi-
tive program di-
rector with a prov-
en track record
both in and out-
side our compa-
i ny,” remarked
WKRQ VP/GM
Jim Bryant. “'m
very excited that
we are able to
bring him in as

Marino

Just landed one of the top program-
ming talents in the business”
Marino told R&R, “Good radio

company you keep. With people
like John Gehron, David Pearlman,
Don Boloukos, Greg Strassell, and
the ARS/CBS clan, you have gen-
uinely nice people who do great ra-
dio. Add in a fun, aggressive, and
smart GM like Jim Bryant, and you
have the winning formula. [ look
forward to being a part of the
Q102/CBS winning tradition. Plus.
Mel digs me!”

Prior to KKPN. Marino was PD
at KMXB/Las Vegas, Marketing
Director at KYLD/San Francisco,
Asst. PD at KMEL/San Francisco,
and Asst. PD/MD with KGGI/Riv-
erside.

AT T Iwa s RSl e e

Dille

Continued from Page 1

up the front — which had Hicks
as majority sharcholder in the sta-
tion and Dille’s three children di-
viding the remaining shares — in
order to circumvent the commis-
sion’s rules prohibiting ownership
of a newspaper and broadcast out-
let in the swne market.

On May 13, the FCC issued a
notice ordering Dille to appear at
a hearing to be determined at a
later date.

OM. We feel we | -

Allen Arrives In Vegas As KMZQ PD

is always a byproduct of the good

F ormer WFYV/Jack-
sonville Asst. PD/
MD/middayer and WHTQ/
Orlando air talent Charlie
Waters has been named
PD for WMFS/Memphis.
He replaces OM Jim Fox.

GM Sherry Chimenti
remarked, “WMFS may
be a stand-alone station,
but our un-corporate Ac-
tive Rocker had well
over 100 programmers
f standing in line for the
opportunity to do what they do
best — play radio!”

“All of the elements for suc-

Waters Now WMFS/Memphis Prog. Dir.

Waters

cess are here,” ex-
claimed Waters. “92.9
'MFS has a fantastic
staff, great ownership
and management, and
the best morning show in
America — The Howard
ki Stern Show.This is a tre-
‘| mendous opportunity,
and I'm anxious to be on '
board”

Waters has also done
mornings at WGLF/Talla-
hassee and held pro-
gramming positions at WZZQ/
Terre Haute, IN and WGBF/

. i
Evansville, IN. ‘
|

Former KISN-FM/Salt
Lake City PD Burke Allen
has been chosen to fill AC
KMZQ/Las Vegas’ pro- |
gramming vacancy. He |
succeeds Scott Keith, who
recently left to program
Hot AC WSNE/Providence
(R&R 4/10).

Allen told R&R he'd
been under consideration
several months ago for the
programming chair at
KMZQ sister Pop/Alternative Hot
AC KMXB. “At the time, I had no
interest in leaving KISN-FM. Luck-
ily, they remembered me. and we
got together when they decided to
re-do KMZQ.

“They’re very nice people, and
I feel great about this situation.

Allen

There’s stuff to do, be-
cause this will be an up-
tempo station; some fun
things will be happening
here. KSNE and KMXB
sound pretty darn good.
There'll be even more dit-
ference between KSNE
and KMZQ. and there
will be room for both of
us; we’ll stay out of
KMXB's way. There are
enough up-tempo rec-
ords by the Mariah Careys and
Madonnas of the world for
KMZQ to play.”

Prior to joining KISN-FM two
years ago, Allen programmed
WAEV/Savannah. GA; WKEE/
Huntington, WV, and WVSR/
Charleston, WV,

Dille told R&R he’s innocent and
would not comment further, except
to say he is looking forward to tell-
ing the FCC his side of the story and
he hoped the case would not affect
his standing as an NAB board mem-
ber. NAB spokesman Dennis Whar-
ton would not comment on the case.

Chuck Kelly, chief of the Mass
Media Bureau division coordipat-
ing the case, would not comment

on the specifics of it. He told
R&R, however, a hearing may be
scheduled within 30 days. If Dille
is found guilty, the commission
may also revoke the license of
WBYT and deny Pathfinder’s ap-
plication to buy WNDU-AM &
FM/South Bend, IN from Mi-
chiana Telecasting Corp. Pathfind-
er and Hicks could also be fined
up 1o $250,000 each.

EXECUTIVE ACTION

Aronis Rises To Mercury Sr. Dir./Nat’l Pop Promo

ercury Records has elevated Maria Aronis to
Sr. Director/National Pop Promotion. Based in §
New York, she reports to Sr.VP/Promotion Steve Ellis. &

“Maria’s hard work and tenacious attitude have paid
off in securing airplay on our toughest projects;” Ellis
said. “This promotion is well-deserved”

Aronis most recently was Director/Promotion & Mar-
keting, where she was responsible for integrating as-
sociated labels and joint ventures into the Mercury
Records Group. She also handled special projects and
artist relations in promotion and marketing.

Berman To Jo}n IFPI Aé 6hairman/Chief Exec

G lobal recorded music trade group the International Federation of
the Phonographic Industry has named Jason Berman Chairman/
Chief Executive. effective January 1, 1999. Berman will retire from his cur-
rent post as Chairman of the Board of the RIAA at the end of this year.
Based in London, IFPI represents some 1200 companies that produce and
distribute sound recordings in 70 countries around the world.

Outgoing IFPI Chairman David Fine said, “The worldwide recording in-
dustry is facing an enormous range of challenges from piracy and technol-
ogy, and the Board is anxious to expand IFPI's role and resources 1o re-
spond effectively. Adding Jay Berman’s proven political and organizational
skills to those of the existing team is a major step forward in the process”

Berman joined the RIAA in 1987 as president and last year relinquished
his role as CEO to Hilary Rosen. Under Berman'’s guidance, the RIAA has
fought to extend copyright protection in international markets. Domestical-
ly, he was directly involved in helping pass the Audio Home Recording Act
of 1992 and the Digital Performance Rights in Sound Recordings Act of
1995, in the creation of the Special 301 section of U.S. trade law, and in the
defeat of dozens of censorship bills.

Aronis

Just The Facts

In 1992, the commission said,
Pathtinder entered into a JSA with
former WRBR owner Booth Amer-
ican Co. The FCC said Dille. presi-
dent of Truth Publishing Co. (pub-
lisher of the Elkhart Truth), knew he
would need a cross-ownership waiv-
er if he wanted the FCC to approve
his purchase of the station. By the
summer of 1993, Booth had not
closed on a sale with Pathfinder, and
Booth began indicating it would
seek other buyers for the station. Ac-
cording to the commission, Dille ap-
proached Hicks with the idea of the
front in August 1993.

CREATIVE

800-786-8011  407-786-5660
www.resultsmarketing.com

WAAAAM - eReakackahistar-eom

In February 1994, Dille told the
FCC he would not finance the deal to
buy WRBR — although his children
and Hicks put up $250,000 for the
deal — and would not be involved in
its day-to-day operation. But a 1995
deposition in a civil suit by Edward
Sackley, president of Michigan-
based Crystal Radio Group Inc. —
where Hicks was formerly on the
board — indicated that Dille provid-
ed most of the backing for his chil-
dren in the transaction. Sackley said
Hicks “proposed to acquire the sta-
tion on Dille’s behalf and transfer it
to Dille at a later date.” If this

Continued on Page 28



www.americanradiohistory.com

and mix -downs from the hottest clubs in the world.top

They party together every weekend with 117 *
notch talent and the resources of a million dollar

other great programmers,and superstars like Celine Je station In _
Dion, Madonna, Mariah Carey, Matchbox 20, Paula :3 S‘:\gark et can production team.
. . a
(olg, Sovage *Gaiden am Thisg Eye BN \" produce aﬂyth“:,gr | It makes mix shows sound boring, and part-timers
Conducted by supreme partymaster John Garabedian, | this exating \\ sound like feeble wimps. Maybe thats why Open

tacular every
Open House Party s like Viagra® for your . Z?:;: weekend to

siations’s weekend! Bringing you spectacular prizes blow histeners away

e . ow 115 ¥
money can't buy, like trips to the MTV awards, Spring Break 52 weeks 3 year:
and Lilith Fair, computers, videophones, and cash!

) House Party typically generates the highest
daypart shares of the entire week on most stations wno
runit.

/ And this show generates money! Sell live cut'ins to clubs
— at premium rates and watch your sales department g0
Plus star-studded live broadcasts from Mmajor events like Woodstock, (razy'\/\/ha[ are you waiting for?Tum your weekends into gpe(’[acu|ar

Billboard Awards, and Mardi Gras. Live satellite cut-ins major events 52 weeks ayear.Lockupopen House Party
in your market now and stiffen up your weekends.

all 1,508.480.9000, or email openhouseparty@superadio.com
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Cruise Docks In Austin As KASE PD

Michael Cruise, who left the
WCOL/Columbus PD post to open
his own consultancy two
years ago, has returned to
on-site programiming as PD
of KASE/Austin. He starts
June 1 and succeeds Brad
Hansen, who two months
ago shifted to the PD post |
at sister KVET-FM.

KASE & KVET-AM &
FM General Operations
Manager Bob Cole said,
*Michael has a solid track
record and programming
philosophy and excellent people
skills. He’s clearly the most decent

Cruise

guy you could possibly find to
bring into this organization. To top
it off, we instantly bonded
— all thanks to Skyline
1 chili”

Cruise, a 23-year radio
vet, programmed WCOL/
Columbus from 1991-96,
the first three years while it
was an Oldies outlet, the lat-
ter two while it was Coun-
try. He’s also programmed
AC WHOM/Portland, ME;
AC WAHR/Huntsville, AL;
Country WXCL/Peoria,
IL; and CHR KBFM/McAllen-
Brownsville.

Convention
Continued from Page 1

Friday, June 12:

« The day gets off to an early start
with a 7:30am session moderated by
the Gallup Organization’s Tony
Rutigliano, who discusses exclusive
research of | million employees and
70,000 managers that reveals the traits
common to the most successful of
them.

« Seagram Company President/
CEOEdgar Bronfman Jr. isthe day’s
keynote speaker. As head of Univer-
sal Studios Inc., he’s already a major
media figure, and his clout will only
grow following his impending acqui-
sition of PolyGram Inc.

* A tier of concurrent format ses-
sions follows, including a spectacular
gathering of CHR legends spanning
the history of the format (details: Page
34).

* A luncheon gathering will hear
The X-Files creator Chris Carter dis-
cuss how he came up with the charac-
ters and conceptof this wildly success-
ful TV show and the feature film that
will open one week later.

« Following another set of concur-
rent sessions, recording industry lead-
ers will gather in a general session to
chat about the future of their industry.
Saturday, June 13:

* Attendees will be treated to a per-
sonal self-help session at 7:30am. Fi-
nancial experts (and WOR Radio Net-

Isvi

work hosts) Ken and Daria Dolan will
offer their suggestions for a sound fi-
nancial future to radio and record pro-
fessionals.

* Master strategist, acknowledged
team-builder, and Boston Celtics coach
Rick Pitino keynotes this day’s gen-
eral session.

« After a series of concurrent ses-
sions, the convention’s biggest radio-
oriented sessionhappens at lunch: Ex-
ecutives representing the nation’s top
radio groups will gather to debate the
state of the radio industry.

There’s just one week left for attend-
ees to obtain low-cost airfares to Los
Angeles. As a bonus, all of the airlines
have lowered their fares to Los Ange-
les, but tickets must be purchased soon.

For example, the round-trip fare be-
tween Boston and Los Angeles is
$369. From Dallas, the fare is $294;
Kansas City, $212; and Seattle, $184.
Similar savings can be found from
most other markets. Tickets must be
purchased by next Thursday if you
intend to arrive in L.A. on Thursday,
June 11 (the convention’s first day).
Some of these fares require you to
complete your travel by June 14. The
last day of R&R Convention '98 is
the 13th.

For the lowest airfares, call Kim at
Music Awareness Promotions at (800)
634-5043.

For convention details, call (310)
788-1696 or register online at
wwwrronline.com.

« WREC/Memphis » WNIS/Norfolk » WWKY/Lou

Continued from Page 8

Radio Systems, which is awaiting FCC approval to merge with CBS Corp. this summer. ARS will keep a 45.4% voting
interest in ATS after the offering, according to the filing.

Meanwhile, ARS and CBS will likely stay on Standard & Poor’s CreditWatch until their merger, S&P reported.
However, CBS was upgraded last week to “positive” from “developing” S&P said its concerns about further acquisi-
tions and share repurchases by CBS are tempered by the company’s cash flow numbers, which are improving with
the increased importance of radio to the company’s business base.

Disney May Offer Up To $5 Billion

he Walt Disney Co. filed on May 14 for a shelf registration that could raise as much as $5 billion in common or
preferred stock, debt securities, or warrants. The Securities and Exchange Commission document said $700
million of that amount may come from a November 1995 shelf filing.

f SFX Declares Dividend

week after SFX Broadcasting announced the most successful quarter in its history, on May 13 it said it will pay
a quarterly dividend of $0.8125 per share to series D cumulative convertible exchangeable preferred stock

shareholders of record as of May 15. Payment will be made on June 1.

~ Sinclair Declares Dividend

Sinclair Broadcast Group Inc. said on May 15 it will pay a regular quarterly dividend of $0.75 per share on its
series D convertible exchangeable preferred stock, and a regularly quarterly distribution of 2.91% of the
liquidation value of its 11.63% high yield trust offered securities. On April 30, Sinclair announced record first quarter

earnings.

Capstar To Get $1.4 Billion Commitment From Bankers Trust

C apstar Broadcasting Partners filed on May 15 with the Securities and Exchange Commission for a $1.4 billion
credit facility. Bankers Trust Co. is the administrative agent of the facility, according to Capstar spokeswoman

Lisa Dollinger.

Winter
Continued from Page 1

ment, huge by national standards, was
enough to catapult AC back into the
No. 1 slot. More suprisingly, it was
enough to win during a rating period
usually ruled by News/Talk; credit that
to a winter that brought unusually
warm weather to the Northeast.

The other significant movement
was CHR/Pop’s winter-to-winter gain
of eight-tenths of a share. The format
has now been on a steady incline for
two years. Rock has also seen a sev-
en-tenths gain since Winter *97.

Two formats that experienced
noticeable winter-to-winter declines
are Country, which dropped nine-
tenths, and Oldies/Classic Rock,
which has fallen eight-tenths.

Ironically, the formats with the big-
gest changes in shares didn’t experi-
ence much of a change in time spent
listening (see chart at right).

Time Spent Listening 12+ Persons Total Week

Wi 97 Fa’97 wi 98
AC 8:03 7:43 7:50 |
Adult Alternative 6:40 5:57 6:02 ‘
Alternative 5:57 5:54 5:55 '
CHR/Pop 6:23 6:20 6:26
CHR/Rhythmic 7:36 7:16 7:06
Classical 8:06 7:40 7:49
Country 8:33 8:39 8:32
Hot AC 6:08 5:50 6:03
NAC/Smooth Jazz 8:18 8:06 8:19
News/Talk/Sports 7:24 7:08 7:21
Nostalgia/MOR 10:31 9:51 10:06
Oldies/Classic Rock 6:49 6:49 6:47 1
Rock 713 7:05 7:13
Spanish 9:50 9:35 9:49
Urban 9:42 9:29 9:24 !
Urban AC/Oldies 8:57 8:39 8:38 1
Total TSL 22:00 21:45 22:00 |

@ e KSFO/San Francisco » KFl/Los Angeles « WSB/Atlanta « KOMO/Seattle « KST/Sacramento « WIBV/St. Louis »

The Next Generation of Talk Radio

Act Now, Markets Clearing Quickly!
For details call (408)420-1400.

Ratings up 70% Book to Book
KST/Sacramento

300% Book to Book
WGR/Buffalo

*WGR Arbitron Fall '97 1.5 - Spring '98 4.5 A25-54

KST Arbitron Fall '97 2.0 - Spring "98 3.4 A25-54

WWAV-Setessmraehestorvcom

o 10 g (@}
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ENTERTAINMENT
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KVBC/Las Vegas  WPRO/Providence  KLBJ/Austin « WHIO/Dayton  WFIl/Columbus  WGR/Buffalo « KCMO/Kansas City *
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Increase Revenue
Increase Ratings

Puzzied by these two challenges?
Research Director, Inc. provides solutions for both.

Ce 2

PD PROFILE® '/\
The most complete ratings analysis tool

available today!

e Quickly Learn Risks and Opportunities
through our Executive Summary

e Track Station Performance over Five Surveys
(raw and weighted diary data)

e Compare Station to Format Norms
e Core Audience and Preference Profile
e Complete Analysis of Competitive Threat

Sales Materials

Good book or bad book, we’ll turn
your ratings into a revenue producer!

e Sales One Sheets

* The Buyer’s Guide

* Media Kits

e Qualitative One Sheets

¢ Custom Sales Presentations

Diary Review

Raw diary
data answers your questions!

e Slogan and Brand ldentification

e Diarykeeper Comments
e Audit Arbitron Diary Editing

¢ Diarykeeper
Confusion

Marc Greenspan, Julie Heath,
Rhody Bosley and Charlie Sislen,
Owners/Partners of Research
Director, Inc.

esearch Director, Inc.
Call Rhody Bosley ¢ (410) 377-5859

— WAAMA-akaekicantadiohistorvy. com.
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® KAREN AKERSTROM has been-
named Regional Director/Affiliate Rela-
tions, South Central for Westwood One.
She most recently served as Regional
Sales Mgr. for TM Century in Dallas.

® PATTI DUENSING has been upped
from Sr. Accountant to Business Man-
ager for Jones Radio Network.

® The 1998 NAB MARCON! RADIO
AWARD nomination kit is being mailed
to all NAB. members this week. Nomi-
nation deadline is June 15. A list of final
nominees will be mailed in mid-August,
to be received by Sept. 14. All winners
are to be announced at the NAB Mar-
coni Radio Award Dinner & Show on
Oct. 17 in Seattle.

—(202) 775-3511

Records

® JUSTIN MOR-
RIS becomes Sr.
VP/CFO for Capitot
Records. He seg-
ues to the label
from his previous
post of CFO for
EMI-Capitol Enter-
tainment Proper-
] ties.

Morris

® BARRY BENSON is appointed As-
sociate Director/Urban Promotion for
Rhino Records. He comes to Rhino

MARRIAGES
Warner Bros. Manager/World-
wide Networks Maryann Earl to
Costa Communications President/
founder Ray Costa, May 2.

BirtHs
Baker/Northrup Media Group
partner Sheryl Northrup, hus-
band Paul, daughter Sarah Eliza-
beth, May 12.

CONDOLENCGES

Capitol/Nashville President Pat
Quigley’s father, James, May 11

from A&M Records’ Tuff Break label,
where he was Nat't Dir/Radio Promo-
tion

® JIM ROE rises
from Dir./Regional
Sales to Dir./Na-
i tional Sales for
MCA Records
Nashville. He wilt
| be based in Atlan-
ta.

Walker

® BRENDAWALKER and BRAD FOX
are promoted to Sr. Dir./Artist Develop-
ment and Artist Development Manag-
er, respectively, atVirgin Records. Walk-
er segues from her prior position as Dir./
A&R, while Fox rises from Artist Dev.
Dept. Coordinator.

Fox

@ NICK CUCCI has been appointedVP/
Marketing for RCA Records. He previ-
ously was Dir./Product Mktg. for Colu-
mia Records.

® JOANN ASH-
MAN joinsWarner
Music Group as
Sr.VP/Information
Technology. She
previously served
as VP/Sales &
Services for Peb-
blesoft Learning, §
the Internetarmof
Amdahl Corp.

PROS ON

THE LOOSE

Bill Russ — Late-nights WROX/
Norfolk (757) 631-0007

NEWSBREAKERS.

® JOHN WEAVER
has been upped
from Dir./Info Tech.
{ to VP/Information
Technology for Ele-
| kira Entertainment
Group.

Weaver

® UNITED STATIONS RADIO NET-
WORKS and BEN MANILLA PRO-
DUCTIONS join forces to launch Rock
On! — a weekly three-hour Classic
Rock-themed program hosted by Ray
Manzarek of the Doors. United Stations
will oversee the creative content and dis-
tribution and sales effort, while Ben Ma-
nilla Prods. will serve as producer.
—(212)869-1111

® WESTWOOD ONE announces its
coverage of Notre Dame football for the
31st year in a row. The schedule of
games is as follows (all are Saturdays
and Eastern time):

Sept. 5: Michigan @ Notre Dame,
3pm

Sept. 12: Notre Dame @ Michigan
State, 7:30pm

Sept. 26: Purdue @ Notre Dame,
2pm

Oct. 3: Stanford @ Notre Dame, 2pm

Oct. 10: Notre Dame @ Arizona St.,
3pm

Oct. 24: Army @ Notre Dame, 2pm

Oct. 31: Baylor @ Notre Dame, 3pm

Nov. 7: Notre Dame @ Boston Col-
lege, 11:30am

Nov. 14: Notre Dame @ Navy, 3pm

Nov.21: LSU @ Notre Dame, 1pm

Nov. 28: Notre Dame @ USC,
7:30pm

—(212) 641-2052 or 2057

Industry

® The March Of Dimes has appointed
DON GOSSELIN National Dir./
Achievement In Radio (A.I.R.)
Awards. He arrives at the organiza-
tion from Clear Channel Classic Rock
outlet'NWRX-FM/Providence, where
he was PD.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock
SMASHING PUMPKINS Ava Adore
SOUL ASYLUM | Wil Still Be Laughing

Alternative

B-52'S Debbie

OUR LADY PEACE 4am

SMASHING PUMPKINS Ava Adore
SOUL ASYLUM | Will Still Bz Laughing

CHR/Hot AC

BRANDY & MONICA The Boy Is Mine
MATCHBOX 20 Real World
SEMISONIC Closing Time

Mainstream AC

BLACK LAB Time Ago

OLIVIA NEWTON-JOHN | Honestly Love You
SEMISONIC Closing Time

Lite AC
CELINE DION To Love You More

NAC
SPYRO GYRA Morning Dance

(| ¥

ARETHA FRANKLIN Here We Go Again
NICOLE Make It Hot

WILL SMITH Just The Two Of Us

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR

Casey Keating
BABYFACE & DES’REE Fire
DAZE Superhero

Digital AC
No New Adds

Hot AC
CELINE DION To Love You Moare
Digital Soft AC

Mike Bettelli
CELINE DION To Lovz You More

Delilah
No New Adds

Alternative

Teresa Cook
BLINK 182 Josie
FEEDER High

JONES RADIO NETWORK
Phil Barry * (303) 784-8700

Aduit Hit Radio

JJ McKay

CHERRY POPPIN’ DADDIES Zoot Suit Riot
NATALIE MERCHANT Kind & Generous
WALLFLOWERS Heroes

Rock Alternative

Doug Clifton

PETE DROGE Spacey And Shakin
EVERYTHING Hooch

GANDHARVAS Downtime

LENNY KRAVITZ If You Can't Say No
KENNY WAYNE SHEPHERD Blue On Black
SMASHING PUMPKINS Ava Adore

Soft Hits

Rick Brady

SARAH MCLACHLAN Adia

CELINE DION To Love You More
Rock Classics

Rich Bryan

JOHN FOGERTY Premonition
RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
MADONNA Ray Of Light

New Rock

Steve Leigh

GRANT LEE BUFFALO Truly, Trut
S
ERA
Charlie Cook » (805) 294-9000
Tracy Thompson

Aduit Rock & Rell

Jeff Gonzer

JOHN FOGERTY Premonition

ROLLING STONES Honest | Do

Soft AC

Andy Fuller

OLIVIA NEWTON-JOHN | Honestly Love You
Bright AC

Jim Hays
NATALIE MERCHANT Kind & Generous

Adult Contemporary: WFKS/Daytona
Beach promotes weekender Keven
Kelly to overnights ... Marshall Stew-
art becomes APD of WCGQ/Columbus,
GA. Crosstown WGSY PD Alan Quin

and Prod. Dir. Allan Jeffries take over
mornings and afternoons, respectively,
following moming man J.J. Heming-
way’s exit.

CHR: WYKS/Gainesville, FL. promotes
Jeff Bachmeier to APD and Rondre

Continued on Page 28

THE

DR. GABE MIRKIN
SHOW

Now Available in Your Market

Produced By GARY BURNS
* Media Strategies

PO Box 4275, Falls Church, VA 22044
TOXSIZ-N434 o FAXCTOISIZ-4H2 » BOD-B41-6597
Email: GBURNSS89%0@a0l.com

Washington D.C.’s Favorite and Most Liked Radio Personality

PERSONALITY %FAV %LIKE %FAV&LIKE
Dr. Gabe Mirkin 14.7 2.1 56.8
Jim Bohannon 8.8 421 509
Harden, Brant & Parks 5.4 36.0 414
Dr. Laura Schlessinger  15.0 25.0 40.0
Dr. Joy Browne 6.8 254 322
G. Gordon Liddy 26 89 S
Howard Stern 24 77 101
Rush Limbaugh 40 6.5 10.6
Oliver North 11 59 7.0

Ranked by %Favorite & Like
Aduits 35-54 Washingten, D.C.

Survey Period: February-March /Week of March 3,1997

R
NEWSTRACK

SMEDIABASE

D I B | 1
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SENTIINAR:

How "lop Programimers
Stay on lop!

ttend the Arbitron
“Beyond the Basics”
PD Seminar in Dallas

on Thursday, June 4, ana
~ walk away with valuable
_ information designed to
~ |ead you to the top. Join

Bob Michaels, Arbitron’s
resident PD guru, and a
handful of other Arbitron
people “in the know” for a
full-day seminar on every-
thing a veteran PD should know about. Arbitron
knowledge is power for you; learn how to put it to
good use.

You Will Learn:

* How to use the Programmers Package
to your station’'s advantage

Bob Michaels, manager of Radio
Programming Services

¢ How to use local market consumer information to
get closer to your station's audience

* How to pinpoint where your listeners and your com-
petitors’ listeners live

¢ More about SelectorREACH: Who Hears the Hits
and How Often

ARBITI

Dallas Seminar Time and Place
Thursday, June 4, 8:30AM - 4:30PM

Harvey Hotel

4545 West John Carpenter Freeway, Irving, TX

(972) 929-4500

Seminar Sign-Up
Fax this form to register.
And send a check for $90
made out to “The Arbitron
Company” to: Bob
Michaels, Arbitron, One
Galleria Tower, 13355
Noel Road, Suite 1120,
Dallas, TX 75240. Fax:
(972) 385-5377. To
qualify for this seminar,
you must be an Arbitron
client.

For more information, call
Bob Michaels, manager,
Radio Programming
Services, at

(972) 385-5357.

aiv

a division of Ceridian Corporation

— waann amaricancadinhictary com

/“No matter how \
much you think you
know about Arbitron,
there's always more
to learn. The semi-

nar is a great top-to-
bottom refresher on
methodology and

programming tools.

— Mark Edwards
VP, Programming
WLIT-FM/Chicago

1

“During the session,
[-looked around the
room and thought,
‘Man, | hope my
competitors aren't
here.””

— Kid Curry
Program Director

\ WPOW-FM/Miami

J
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Identify Strengths, Build Brand Awareness

1 Stations — large or small — need to carve out a niche and then be the best

Salespeople On The Move

* Tony Renda Jr. is now the New York-based Dir/Nat'| Sales for Ren-
da Broadcasting. In his new post, he will serve as the company's NSM
and point person on national business. He had most recently been AE
with Katz Radio/New York. in other Renda news, Dave Drum is now an
AE at WJAS-AM/Pittsburgh. He most recently served as GM of cross-
town WRRK-FM.

* Michael Meeks joins Southern Star/Savannah as an AE. He previ-
ously served in a similar post at WEZC & WXLY/Charleston, SC.

* Bobby Matchak and Christine Gaston join Shadow Broadcast Ser-

By George Pine

onsolidation is bringing unprecedented strength to our in-
dustry, strength that can benefit sales at all station groups,
regardless of size. In this new age, it is more important than ever
for stations and groups to identify their strengths and build brand

es and might be more technologi-
cally advanced than their smaller
competitors.

The point is not whether the ad-
vantages of the small bank are bet-

identities — and sales — around those strong points.

This approach applies to station
groups large and small. For the lat-
ter, developing a clear brand identi-
ty is a critical element in being able
to flourish among much larger com-
petitors. For the larger groups, the
tactic is equally critical because their
size can make it difficult for adver-
tisers to get a handle on what the
group represents and what the group
can offer in the way of well-focused,
targeted marketing opportunities.

Because deregulation and the re-
sulting consolidation is a relatively
new phenomenon in the radio indus-
try, it would be helpful to look at ex-
amples in other industries that are
further along in this process.

Individual Identity

In many service industries, for
instance, consolidation has creat-

ed corporate giants. Everyone has
been affected in one way or anoth-
er by bank mergers during the past
five years. Smaller independent or
regional banks, rather than knuck-
le under to the new Goliaths of the
industry, have instead chosen to
carve out niches for themselves to
differentiate their banks from the
competition’s. In most cases, this
niche centers on customer service
to the highest degree. These bank
managers understand the impor-
tance of knowing their customers
by name — a human, “neighbor-
hood” touch that the larger banks
would find hard to duplicate. They
emphasize shorter lines and faster
service.

The larger banks have their own
unique strengths. They generally
can offer a wider array of servic-

ter than that of the large bank, or
vice versa, but rather to under-
score the notion that each presents
a distinct identity to the public.
Each consumer will have his or
her own preference and can fulfill
this preference with a clear choice.

How about the restaurant indus-
try? There are huge national
chains where one can get a decent
meal at a reasonable price, and
there are small local restaurants
where one would typically pay
more, but receive a more careful-
ly prepared meal and perhaps a
greeting by name at the door from
the owner. Which is better? It’s
strictly a matter of personal pref-
erence, but the point, again, is that
a clear choice exists and there is
room for the small restauranteur in
the world of TGI Fridays and
Burger King.

Accountability
2 Sales
« Meetings

Coaching

leg to do it.
But what are you doing
about giving the sales and

increases you deserve?

1 Weekly Sales Tracking/

3 Sales Management

4 “The IDEABank” (Access to
= 1,000 proposals and packages)

The on-air sound. There’s
not much a station won’t do to
improve it. Even if it takes (and
costs) someone else’s arm and

management team the tools
they need to get you the billing

Introducing Irwin Pollack’s In-Station
Sales Training. Now, you can give your
sales team the affordable, ongoing training

IRWIN PROGRAM
POLLACK _ CONSULTANT

Irwin Pollack is radio’s only
hands-on, action-oriented,
on-the-street sales and
management lrainer.

ADID SALE

INTELLIGENCE—

Radio Plaza ¢ 410 Amherst Street  Suite 360 » Nashua, NH 03063 ¢ Email: irwin@irwinpollack.com ¢ Phone: (603) 598-9300

l:l 5 On-The-Street Sales
« Calls with Salespeople
l:l 6 Advertiser
» Seminar
l:l 7 7-Day/24-Hour
» Availability
|:| 8 Guaranteed
» Results

LAST YEAR STATIONS
SPENT MILLIONS OF DOLLARS
PERFECTING THEIR SOUND.

NOT NEARLY ENOUGH WAS
INVESTED ON HOW TO SELL IT.

they need to improve their
billing.

The list above shows just
how much focus we think your
station needs for its sales and
sales management team.

Certainly, our current roster
of stations and broadcast
groups are already very familiar
with our 8-point formula.

As you perfect your on-air sound,
develop a sound format for sales success—
guaranteed results from Irwin Pollack.

IRWIN PROGRAM
POLLACK _CONSULTANT

Vi
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vices/San Francisco as AEs.

* Brad Kelly is appointed Manager/Nat'l Radio Sales for Arbitron Ra-
dio Station Services. He formerly held a Sr. AE post at the company.

Big Vs. Small Advantages

In the airline industry, consoli-
dation has been well documented.
Fewer airlines are controlling
more of the business. However, we
have seen airlines such as Mid-
west Express, Alaska Airlines,
Aloha, Southwest, and others pro-
vide service on regional routes
that the major airlines have aban-
doned. Few want to fly planes be-
tween Peoria and Des Moines, for
example.

For a regional airline, though,
the Peoria-Des Moines route
would be as important as New
York to London 1s for Delta. For

the traveler needing to get from
Peoria to Des Moines, it doesn’t
matter that the regional airline has
10 planes to the major airlines’
hundreds. It doesn’t matter that
the regional airline’s advertising
budget is maybe 1% of what the
big airlines spend. What matters to
this traveler is that he or she can
g0 to an airport gate in Peoria and
find a plane boarding for a flight
to Des Moines. Finding a niche,
that’s what it’s all about.

In our own industry, we can see
the importance of carving out a
niche in the world of advertising.

Continued on Page 18

RADID GETS RESULIS

SUCCESS STORIES FROM THE RAB

Success On The Horizon

SITUATION: Horizon Airlines is a well-established, regional carrier serv-
ing the Pacific Northwest and, through partnership arrangements with Alas-
ka Airlines, virtually the entire West Coast. Southwest Airlines provides
the main competition for passengers on its routes. Up against a competi-
tor that well~placed in the public’s travel thoughts, Horizon needed all the
marketing punich it could get.

OBJECTIVE: The main objective was to target male business “frequent
fliers;” using special promotions and sports programming — espegcially the
Seattle Sonics. Horizon wanted to build awareness among business trav-
elers, so tha® its fi ght schedules would be considered when that next trip
came up, whether planned or spur-of-the-moment. Like any airline, it was
looking to build a base of repeat travelers.

CAMPAIGN: This campaign was originally planned for six months and
has been ongoing now for six years. It includes televised Seattie Sonics
games, with radio stations WLAM and KJR-FM weighing in with 120
spots in six-month increments, mentions during Sonics games, and men-
tions in morning drive periods. Listeners hear a lot about “The Horizon
Air instant Replay””

RESULTS: Six years says something about Horizon Airlines’ happiness
with the resuits of its radio campaign. Radio continues to occupy a cen-
tral position in its marketing plans. it's still on the air and in the air and
one of SeaTac Airport's major carriers.

—— RABTOOLBOX———

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Each weekday, adults 18 and older who've traveled on a commercial air-
line in the past 12 months spend 50% of their 6am to 6pm media time
with radio. This compares to 31% spent with television, 13% with news-
papers, and 6% with magazines. Moreover, 91% of adults 18 and older
who've traveled on a commercial airline in the past 12 months are exposed
to radio every week.

RAB INSTANT BACKGROUNDS

The most frequent domestic destinations by region: South (including Wash-
ington, DC), 33.5%; West, 32.8%; Northeast, 19.1%; and Midwest, 14.6%.
Most popular international destinations, by region: Caribbean, 27.5%; West-
ern Europe, 21.7%; Mexico, 19.8%; Canada, 9.2%; Asia, 6.3%; Central/
South Ameriza, 4.6%; and Eastern Europe, 4.2% (ICTA/Travel Weekly).

For more information, call RAB's Member Service HelpLine at (800} 232-
3131, or log on to RadioLink at www.rab.com.
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There are singers.

He was an artist.

There are standards.

He transcended them.

There are voices.

His is eternal.
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MANAGEMENT

Identify Strengths, Build Brand Awareness

Continued from Page 16

Consolidation, which is ongoing,
has resulted in 10 advertising
agencies controlling approximate-
ly 30% of total U.S. ad spending.
Clearly, there are advantages that
giants like Grey Advertising, Ogil-
vy & Mather, and BBDO can
bring to the table — a deep reser-
voir of resources, negotiating
clout, and prestige, to name a few.

But what about the little two-
person creative team that has just
set up shop in the suburbs of a
major city? They cannot possibly
stand toe-to-toe and compete with
the big guys in all areas of service,
but they can choose one specific
area of the business and become
experts. Many “boutique” agen-
cies have arisen, specializing in
areas such as urban media, His-
panic and multicultural marketing,
out-of-home media, online mar-
keting, and so on.

What’s Your Specialty?

For smaller radio groups, finding
a niche is every bit as critical as it
is for airlines, banks, advertising
agencies, and restaurants. One op-
tion, of course, is to specialize in
a particular format, be it Classic
Rock. NAC/Smooth Jazz, Oldies,
Urban. or perhaps a new format
that others haven’t yet discovered.
The key is to focus on whatever
plays off of the group’s strengths
and market opportunities.

Another option is to control a
demo segment. This could involve
stations with different formats as
long as the target demos are simi-
lar. Hot AC and Alternative stations
can be grouped to control the 18-
34 business in a market, for exam-
ple. By doing this, a station group
makes itself an indispensable buy
on a certain percentage of the mar-
ket’s business. Obviously, the
broader the demo, the better. But
dominating even a particular age
cell in a given market is still pref-
erable to being the third-ranked
Country station targeting adults
25-54.

Focusing on a region or group of

markets is another form of carving
out a niche in radio. Under this
strategy, a small station group
would only enter as many markets
as it can dominate (in one of the ar-
eas cited above). Again, three sta-
tions that control a given demo in
one market will likely be more
valuable than six stations scattered
by market and demo with no dom-
inance in either.

Customer Service Essential

The most important underpin-
ning to all of the above — the
foundation on which everything
else rests — is exemplary custom-
er service. And this applies to both
large and small groups. The large

Three stations that
control a given demo
in one market will
likely be more
valuable than six
stations scattered
by market and demo
with no dominance
in either.

groups offer many advantages to
advertisers, including one-stop
shopping, extensive research, and
support services. But a failure to
provide top-notch customer service
can undermine these advantages
and send advertisers running to
someone who does provide this vi-
tal service.

Perhaps the single most impor-
tant element of exemplary custom-
er service is the development of
one-to-one relationships with cus-
tomers. Communicating with key
customers often and meaningfully
is not as daunting as it may appear
on the surface. After all, the old 80/
20 rule (80% of a company’s busi-

ness comes from 20% of its cus-
tomers) is generally true. So the
initial focus needs to be on the
20% that is so critical to the busi-
ness. This is not to say that the oth-
er 80% is unimportant. On the con-
trary, even the smallest of custom-
ers needs (o feel like an important
part of a station group’s business.

Building better one-to-one rela-
tionships will enable station
groups to fully capitalize on their
“share of customer,” i.e., getting as
large a share of budget as possible.
This is every bit as important as
new-business development, the sig-
nificance of which speaks for itself.

How are one-to-one relation-
ships developed? Every way pos-
sible! Send handwritten notes, use
the fax, leave short voice mail mes-
sages, send e-mails, invite a key
buyer or client to an event, mark
special events in their lives like per-
sonal or business anniversaries, and
so on. And, most importantly,
when speaking with these custom-
ers, it is essential to listen. Good
listening helps us learn more about
the individual, both in terms of per-
sonal interests as well as business
concerns and philosophies.

Other key points to developing
one-to-one relationships: be a cat-
alyst by bringing ideas to the cus-
tomer, share in their successes,
and show compassion when their
efforts do not work as hoped.
Sometimes one-to-one communi-
cation will yield complaints about
something your station did.
There’s an old adage that the time
to start worrying is when you
don’t hear any complaints.

Consolidation is not something to
be feared. With a strong focus on
unique strengths and brand-building
supported by strong one-to-one re-
lationships, all station groups can
carve out successful niches in this
new world order.

 George Pine is President of In-
“terep’s ABC Radio Sales:
_ Reach him at (2 12) 916—051 9.
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By Dick Kazan

onsss

Twice The Business In Half The Time

ould you like to self far more business than you do now? Think of

what that would do for the size of your paycheck and how it could
also pave the way for you to get ahead. Today, we'll discuss how you can
do so.

First, don’t spend so much time pursuing advertising agency buyers
for their handouts of business. This is not a smart way to sell. Using this
approach, even after the consolidation in radio station ownership, sales
are not skyrocketing.

The way to dramatically increase your sales is by escalating your level
of contact at the advertising agency. Ultimately, it's their client who pays
for everything. If this client doesn’t know you and doesn't understand the
value of what you offer, why should your airtime command a premium?
To the client, you're selling a cheap commodity that doesn't even have the
visual impact of other media.

if you want to make real money, you have to join with the advertising
agency management in creating marketing programs that accomplish the
objectives of their clients. To do so requires that you meet these people
and convince them of your credibility and the value of what you offer. When
you've done this, they can then include you as an important member of
their client team. If you don't take this crucial step, you'll remain at the
bottom level of their organizations, chasing whatever dollar allocations you
can get from their buyers.

How can you elevate your level of contact? There are a variety of ways.
To illustrate one approach, The Wall Street Journal had a wonderfut front
page article (“Control Sport: Nonstop Schmoozing Propeis An Accoun-
tant into The Big Leagues;” March 19, 1997) about Jay Alix, the son of a
gas-station owner who succeeded spectacularly by doing this. He has be-
come a multimillionaire adviser to and buyer of troubled companies by get-
ting to know people at the decision-making level. Taking notes on 3x5 cards
to help him keep track of his contacts, he stays in touch by telephone and
by sending cards, gifts, and personal notes. He is helpful to others and is
always thinking in terms of expanding his network. For example, “In 1993,
he spotted a color slide on a Manhattan sidewalk. Holding it to the sky, he
saw Australian revenue projections for Bozell Worldwide, the giant adver-
tising agency. So, he sent it to CEQ Charles Peebler with a letter saying,
‘It my firm had lost this, | hope somebody would return it to me; and in-
cluded a brochure about his firm. Mr. Peebler took Mr. Alix to lunch and
was so impressed, he invited him to participate in functions for a chief
executive group — providing even more networking possibilities” Jay Alix
made this contact by chance, so think of what you could do by design if
you focused on doing it.

Make it your business to introduce yourself to the management of these
advertising agencies. This is a secret to how great salespeopie sell: con-
sistently at the decision-making level, where their prospects have the au-
thority to make decisions and the receptivity to understand and act upon
the value that is presented to them. Practice this advice, and you will close
at least twice the business in haif the time.

Dick Kazan is a successful entrepreneur who founded one of the largest comput-
er leasing corporations in the United States. He created and hosts The Road To
Success, the first radio talk show to offer on-air business consulting to business
owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.

) A financial show that’s not 1
about money. Its About

Ric Edelman has authored two new books that
are both currently national best-sellers. His firm

TR TARLD

Money

48 stravessze res |
FAXEKLERL SEETRSS TORRE |

WLS in Chicago.

Ric Edelman

Best Talk Show Host
1993 Washington, D.C. A.LR. Awards

manages $900 million in assets. And his talk
show on Washington, DC’s
WMAL — now init’s 8th year
—is #1 in its time slot with a 7.0 share
for Adults 35+". Ric’s show now also airs on

For a tape, call 888.987.7526 |

e
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show

*“Ric Edelman is one of the most success-

ful financial advisors in the country.”
Dow Jones Investment Advisor

“Ric Edelman is... a financial guru.”

CBS Evening News

Saturday Evenings ’ CHICAGD'S
6pm-8 CST ”g”‘ ”
Saturday Mornings NEWSTAI.K
10am-11:45 EST
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Public Relations: A Gontact Sport

"I Nina Gordon on how not to overlook getting good coverage

As communications people,

we’re able to address our lis-

teners and consumers. Why, then, can’t we get our own
message out to the media? Someone actually told me early in
my radio career that the trades and media are meaningless.

Meaningless?

Needless to say, that individual
didn’t survive in the post-Telecom
world of radio. Some stations and
labels are masters of getting the
word out. They completely saturate
their local market with coverage of
their events.

One of R&R’s most successful
marketing articles was about some-
thing as simple as taking a good pho-
to. How often have we seen a pic-
ture of 20 people out in front of a
van — and everyone looks like an
ant? Creative? Not by a long shot.
Likewise, making sure your message
gets out and is heard is not just a
no-brainer. Publicist Nina Gordon
has spent the last 10 years working
with such clients as KABC/L.A,,
ASCAP, Sports Club L.A., Reebok
Sports Club NY, and the Playboy
Jazz Festival. While industries dif-
fer, Gordon relates the commonali-
ties in putting your message out
there and getting it heard.

The Basics

Obviously, you should address
your target audience and a specific
type of media when figuring out
your strategy. Trade media is much
different than consumer media, so
you should always make sure your
message is specifically tailored to
the one you're aiming for. Do not
use a cookie-cutter, generic-press-
release approach.

“You must do your research and
find out the kinds of stories that spe-
cific publications or specific writers
are interested in,” Gordon says. “You

really have to have a good sense of
what's interesting, and sometimes
that’s difficult.”

Professional companies such as
Nina Gordon Public Relations guide
the client toward what people find
interesting and exciting. Sometimes,
Gordon says, “the client doesn't re-
alize that what theyre saying is not
new or unusual. The message must
be tailored and positioned in the
most enlightening and informative
way possible.”

It’s all about packaging and
presentation. You have to get peo-
ple’s attention. “Headlines should
be attention-grabbers,” Gordon
says. “If you have special high-
lights or things going on that lend
themselves to being featured vi-
sually, that can be an asset. It just
depends 6n the nature of what
you’re working on.”

Grabbing The
Media’s Attention

Whether it’s a fund-raiser or a ra-
dio station, you want to send things
to the media that will attract their at-
tention. Because they are so bom-
barded with information every day,
you want to do everything you can to
make your message unique. “Maybe
you have something you can send that
jumps out, a special delivery of some-
thing eye-catching, a fun invitation,
or something that makes them want
to open it,” says Gordon. “It should
create excitement from the moment
they get it. It should say this is some-
thing important or something I need

to be at. That's the feeling you want
to create.”

Simplicity is also a beautiful
thing. You need to know when to
keep it straightforward and direct.
Gordon mentions that if you are
dealing with something of a corpo-
rate nature, you don’t want to be
gimmicky; the message has to carry
a certain credibility. Sometimes the
differences can be very subtle. Peo-
ple love something that is fun and
clever. but they don’t like to feel ma-
nipulated — and that goes for the
media as well as the general public.

While the Internet is becoming
more commonplace — Gordon did
all of the Playboy Jazz Festival’s
marketing on their website — she
contends that, until technology
moves ahead, the basic “snail
mail,” fax, and phone calls still get
the message out. However, she
adds, “A good Internet plan, espe-
cially with e-mail, can definitely
aid you in your cause.”

PR Guidelines

For a really large event, “there is
no such thing as too much lead
time,” Gordon advises. “You want
to have time to hone your ideas and
make sure they get implemented.”
When launching something impor-
tant, such as a new artist or station
position, you want to time it so
many elements come together. “The
campaign could start six months out
and then have periodic announce-
ments along the way to the climax
of the event,” Gordon says. “It takes
a lot of time for things to sink in
for people.”

As we know in radio, listeners
might say they just saw or heard of
something when, in reality, they’ve
been hearing about it for months.
“You want to have as much time as

AWHOLE SWARM OF BUGS — That's what KYSR/L.A. has been giving
away in its “Bug A Day In The Month Of May” promotion. While many sta-
tions are giving one or two of the cars away, Star 98.7 is rewarding listen-
ers with one each business day this month.

'y ki

possible to choreograph your event,
celebrities, people, etc. There has
to be enough time to get the press.
You want a build-up in the media
beforehand to create excitement so
that everyone understands this is
tmportant.

“You should always start off with
a general announcement and follow
it up with a media alert, then fol-
low up each individually. At KABC,
sometimes we had the luxury of
lead time and sometimes we didn’t.
When you don’t have the time, you
just have to put it out there. But
there is always a method to the
madness either way.

“At KABC during the Guif War,
we sent millions of Christmas cards
overseas. We had time on that event,
and that was something we really
wanted to get out to the trades and
to the public. Anything visual is al-
ways good, because we have be-
come such a visual society. Photo
opportunities are key. Anytime you
can match your message to a spe-
cial visual, you really get retention
in people’s minds, and the media
like it.”

Besides the visual or graphic as-
pect, Gordon mentions that having
punchy copy is essential. Really
great copywriting will get the mes-
sage read. You should also package
it with a visual that will be noticed.
This can be a catchy headline or
graphic. Think strategicaily.

Do’s And Don’ts

One of the most important points
Gordon makes is that your press re-
lease can’t be an afterthought. “It
shouldn’t be, *We're doing this
event, so we need to get the mes-
sage out.”” She contends that it
should be part of the creative pro-
cess of the actual event or message.
“A public relations package needs
to be integrated. It’s about market-
ing, it's about publicity, it's about
sales, and it’s about all the different
people who work in those areas
working and coordinating together
internally and externally.”

She also warns not to oversatu-
rate people. “Some companies send
out a press release for every little
thing they do. You have to address
what is really newsworthy and what
is really going to be interesting to
the public and the media — and
what isn’t. It's important to pull back
when you don’t have anything sig-
nificant to talk about, so that when
you do have something important to
talk about, people will want to hear
from you.”

TALK BACK TO R&R!

e encourage your feedback
If you have comments regard-

ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail at miniaci @ rronline.com.

Reef Industries, Inc. PO. Box 750250

Houston, TX 77275-0250

713/507-4200 713/507-4295 FAX
© 1998 Reef Industries, Inc.

STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism
and loss, it becomes a costly proposition to continuously replace
expensive signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign barners you get up to four vibrant colors printed on
durable, high quality 4 or & mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
play a bright new sign at every public event. They even make great cost-
effective promotional give-aways. Just roll off what you need and cut.

¢ Durable banners at an affordable price.

* UV stabilized plastic won't fade indoors or outdoors.

¢ Simply FAX your logo and color separation information for a price
quotation today.

PLASTIC
BANNERS

Call today
800/231-6074

Canada

800/847-5616

WWAW-americancadiohistornv.com..
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Not So ‘Kind & Generous’!

N atalie Merchant gives a pes-
ky journalist his comeup-

pance during a Q&A with Time
magazine. He questions the fact
that she reads the Nation maga-
zine and snips, “Come on, nobody
reads the Nation” She replies,
‘Come on, 100,000 people read
the Nation. It's been around for 130
years.” He then asks her about
doing the Lilith Fair, to which she
retorts, “Yeah, Sarah [McLachlan]
and | will get together and make
literary allusions and laugh in a
self-satisfied fashion. And I'll share
my issues of the Nation with her”

Finally, Merchant complains,
“You're annoying me. It's like be-
ing interviewed by the biggest
snotty bullyboy in the world

“He doesn'’t understand that the
only reason people appear on my
program is because they just don’t
want me to make fun of them. It
has nothing to do with power. It's
fear” — Don Imus talks on the air
about the journalist who inter-
viewed him for a feature in the New
Yorker. Incidentally, the feature fo-
cuses on why so many politicians
and journalists are clamoring to be
on Imus’ show.

“In the beginning, people didn’t
like it. People would call up and call
me nigger. ‘Stop playing that fuck-
in' nigger music." — Hot 97 mix
show host and DJ to the stars
Funkmaster Flex talks about the
initial response to the station’s cre-
ation of a rap show (New York)

1 Gotta Be Me!

“{Producer] Jermaine opened
me up to the crowd | always want-
ed to cater to, the younger as well
as the older. With Puff [Daddy], it
was really narrow. This time | re-
alized that it ain't as much about
being a bad boy as it is about
being yourself” — 19-year-old
Usher talks about finding his
personality on his second re-
lease. Vibe, which features Ush-
er on the cover — also does a
sidebar on the sensation’s love life
— or lack of one,

Love, Celebrity Style!

‘I've never hit her — but if
needed to, | would” — Ike Turn-
er shares his secret to a happy
marriage — to wife number 13
(National Enquirer).

“Celine Dion wrecked my mar-
riage” declares Rene Angelil’s
first wife and mother of their two

kids. Anne-Renee says her hub-
by became obsessed with Dion
and forced her into the arms of
another man, subsequently ending
their marriage (Globe).

Tim McGraw and Faith Hill
claim the disastrous breakups of
fellow country music couples have
helped keep them together (Star).

Soft Sell

Courtney Love descended on
a West Hollywood, CA dance club
recently and got the DJ to spin a
song off her long-delayed follow-
up album. She crawled on the con
sole, flashed her nipple, and lip-
synched to the song, telling the
crowd to scream and holler if they
liked it. One unimpressed listener
reportedly shouted, “It sucked,” to
which Love replied, "F—- you.I'm
gonna kick your f—in’ a—"— (En-
tertainmentWeekly)

“l still feel betrayed by a few
people, but | got over it. | also got
a great end to that deal by selling
three and one half million copies
of my version when it came out
as a single” — LeAnn Rimes
talks about the “How Do | Live”
debacle — among other things —
in Interview, where she s also the
cover girl,

Bad Connections

“It ain’t business; it done turned
personal now. Basically, we like
slaves now. | don’t think she knew
what she was doing in this game
She still don't know what she’s
doing” — rapper/Bone Thugs
member Krazie Bone on why the
group wants out of the late Eazy-
E’s Ruthless label — now run by
Eazy’'s wife, Tomica Woods-
Wright (Vibe)

It’s A Look

“| used to put on her clothes. Not
dresses and shit — her blazers,
and her boots and scarves and
hats ... I'd go into her closet and
just funk it up” — Lenny Kravitz,
who also confesses to wearing a
pair of chaps to school in the third
grade, comes out of the clothes
closet (Bazaar).

“So | thought, ‘| don’t want this
to be the last thing | see. He
looks like sucha Republican, and
I’'m going to really hate that™ —
Cher tells how she convinced
herself to look in Sonny Bono’s
coffin during the private family
wake (People)

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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Iris/fGoo Goo Dolls

* BLACK DOG (Decca)
* SLIDING DOORS (Jersey/MCA)
Single: Have Fun, Go Mad/Blair

* LOST IN SPACE (TVT)

Singles: We Be Clubbin'/lce Cube

CURRENT

¢ THE HORSE WHISPERER (MCA/Nashville)

Single: A Soft Place To Fall/Allison Moorer

Other Featured Artists: Dwight Yoakam, Mavericks, George Strait
* QUEST FOR CAMELOT (Curb/Atlantic)

Single: Looking Through Your Eyes/LeAnn Rimes

Other Featured Artists: Celine Dion, Bryan White, Corrs
* CITY OF ANGELS (Warner Sunset/Reprise)

Singles: Uninvited/Alanis Morissette

Other Featured Artists: U2, Paula Cole, John Lee Hooker
* HE GOT GAME (Def Jam/RAL/Mercury)
Single: He Got Game/Public Enemy
Other Featured Artists: KRS-One, Flavor Flav, Stephen Stills
* WOO (Sony Music Soundtrax/Epic)
Single: Money/Charli Baltimore (Untertainment/Epic)
Other Featured Artists: Brownstone, M.C. Lyte f/N. Gilbert, Lost Boyz

Single: Drivin' My Life Away/Rhett Akins

Other Featured Artists: Big House, Patty Loveless, Gary Allan
Other Featured Artists: Space Monkeys, Jamiroquai

Single: Lost in Space (Theme)/Apollo Four Forty

Other Featured Artists: Crystal Method, Death In Vegas, Propellerheads
* THE PLAYERS CLUB (Heavyweight/A&M)

Same Tempo/Changing Faces

My Loved One/lce Cube

Other Featured Artists: Jay-Z, Scarface

BULWORTH (Interscope)

Singles: Zoom/Dr. Dre & L.L. Cool J (Aftermath/interscope)

Ghetto Supastar ..

./Pras Michel...

Other Featured Artists: RZA, Public Enemy, Mack 10 & ice Cube

+ HOMEGROWN (Will)

Featured Artists: Cowboy Junkies, Death In Vegas, Sebadoh

Single: Smalt Talk/Sawyer Brown

MAJOR LEAGUE Iil: BACK TO THE MINORS (Curb)

Other Featured Artists: Smokin’ Armadillos, Alabama, Sister Hazel

R

Hot, new music-related World
Wide Web sites, cool cyberchats,
and other points of interest along
the information superhighway.

Nelson, Tuesday (5/26) at
8pm ET/5pm PT, America On-
line (keyword: LIVE).

Mark O’Connor, Wednes-
day (5/27) at 10pm ET/7pm
PT, America Online (key-
word: LIVE).

Xscape, Thursday (5/28) at
9pm ET/6pm PT, America On-
line (keyword: NET NOIR).

Ben Folds Five, concert,
Saturday (5/23) at 9pm ET/6pm
PT (www.rollingstone.com).

Vonda Shepard, con-
cert, Sunday (5/24) at
8:30pm ET/5:30pm PT
(www.rollingstone.com).

Alana Davis, con-
cert, Monday (5/25) at
8:30pm ET/5:30pm PT
(www.rollingstone.com).

Gary Numan, chat,
Wednesday at 7pm ET/4pm
PT (www.sonicnet.com,
chat.yahoo.com).
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MONDAY, JUNE 1

964/ The Rolling Stones arrive in New
York to commence their first
American tour.

1967/ The Beatles transform rock mu-

"2

sic with their UK release Sgt. Pep-
per's Lonely Hearts Club Band.

: 1975/Ron Wood begins his first tour

with the Rolling Stones.

: 1991/Former Temptation David Ruffin

is found dead of a drug over-
dose.

-~ Born: Pat Boone 1934, Ron Wood 1947,

i

Alan Wilder (ex-Depeche Mode)
1959, Simon Gallup (Cure) 1960,
Mike Joyce (Smiths) 1963, Alanis
Morissette 1974

; Releases: the Knack's Get The Knack

1979, Elon John’s “Sad Songs
(Say So Much)” 1984

TUESDAY, JUNE 2

: 1896/Marconi receives a U.S. patent for

his new invention, the radio.

: 1973/Led Zeppelin and concert pro-

K

¢ Bomn:

moter Bill Graham engage in a
hostile dispute backstage at a San
Francisco concert.

1989/Rolling Stone Bill Wyman marries

19-year-old Mandy Smith.

1993/ The Ronald Ray Howard murder

trial, in which prosecutors charge
that 2Pac’s material incited the
defendant to murder a Texas state
trooper, begins.

Charlie Watts (Rolling Stones)
1941, Tony Hadley (Spandau Bal-
let) 1959

Re/eases Owen Gray's “Twist Baby” 1962,

David Bowie's David Bowie 1967

B WEDNESDAY, JUNE 3

1964/The Rolling Stones appear on
American television for the first
time on The Hollywood Palace,
hosted by Dean Martin.

1970/Kinks frontman Ray Davies com-

plies with the BBC and flies from
New York to London to alter one
word on the track “Lola.”
1987/George Michael’s video for “I
Want Your Sex” is rejected by
MTV and eventually re-edited.

- MUSIC

PO

1989/ Reba McEntire marries her man-
ager, Narvel Blackstock.

Willie Nelson — touring can be taxing.

DATEBOOK

1991/ Willie Nelson inaugurates his
$16 million debt payment plan for
the IRS by releasing his album of
seized material, The IRS Tapes.

1993/U2 agrees to an unprecedented
$60 million contract with Island
Records.

Born: Curtis Mayfield 1942, lan Hunt-
er 1946, Deniece Williams 1951

Releases: the Eagles' “Take It Easy”
1972, Bob Dylan’s Before The
Flood 1974, Chic's “Good Times”
1979, AC/DC’s Dirty Deeds Done
Dirt Cheap 1981, Bruce Spring-
steen’s Born In The U.S.A. 1984

THURSODAY, JUNE 4

1942/Capitol Records is established.
1967/The Monkees’ TV show wins an
Emmy Award for “Outstanding
Comedy Series.”
1974/Paul McCartney is awarded gold
records for the single and album
Band On The Run.
Freddy Fender 1937, Michelle
Phillips (Mamas & the Papas)
1944, El Debarge 1961, Stefan
Lessard (Dave Matthews Band)
1963

FRIDAY, JUNE 5

1954/The 7" record is chosen as the
DJ’s industry standard.

1974/Sly Stone gets married in front of
a full house at Madison Square
Garder.

1993/Conway Twitty dies at the age of
59.

1995/Stone Temple Pilots frontman
Scott Weiland is arraigned in
Pasadena, CA on drug posses-
sion charges.

Born:

L

HHA

et R

Born: Don Reid (Statler Brothers) 1945,

Richard Butler (Psychedelic

Furs) 1956
Releases: Johnny Rivers' “7th Son”
1965

SATURDAY, JUNE &

1955/Bill Haley’s version of “Rock
Around The Clock” is No. 1 on the
U.S. charts.

1962/Following an unsuccessful audi-
tion for Decca Records, the Beat-
les perform for EMI producer
George Martin.

1969/ Jeft Beck Group vocalist Rod :
Stewart goes solo and signs a :

deal with Mercury Records.

1990/2 Live Crew’s material is ruled :

obscene by a Florida federal
judge and banned from sale in
several south Florida counties.
1994/Kiss singer Paul Stanley and wife
Pamela Bowen become parents
to son Evan Shane.
Born: Gary U.S. Bonds 1939, Dwight

S S M T

Twilley 1951, Terri Nunn (Berlin)

1961

Releases: Roy Orbison’s “Only The :

Lonely” 1960, Crosby, Stilis,
Nash & Young's “Teach Your Chil-
dren” 1970, David Bowie's Ziggy
Stardust 1972

SUMNDAY, JUNE 7

U.S. album chart at No. 1.

1993/Prince declares he is altering -
Also ¢

his name to a symbol.

b
3
i
H
S
By

1972/ Grease opens on Broadway, where
it stays until 1980. :
1975/ENon John's Captain Fantastic and
the Brown Dirt Cowboy enters the &

. The Rock & Roll Hall of ¢

Fame is finally launched in

Cleveland.

Born: Tom Jones 1940, Bill Kreutzman

o i st o

(Grateful Dead) 1946, “AFKAP”
1958, Gordon Gano (Violent ;

Femmes) 1963

Releases: the Rolling Stones’ “Come
On” 1963, the Beatles’ “Rock & <

Roll Music" 1976

—Mark Solovicos
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MUSIC TELEVISION®
59.4 million households
Patti Galluzzi,
VP/Music Programming

MUSIC FIRST
50.8 million households
Wayne Isaak, Sr. VP/Music & Talent Relations

| ADDS l

| ADDS ]

AEROSMITH | Don't Want To Miss A Thing ( Columbia)
HARVEY DANGER Flagpole Sitta { Slasfv/London/island)

URGE Jump Right In {/mmortal/Epic)

| EXCLUSIVE l

AEROSMITH | Don't Want To Miss A Thing { Cofumbia)

WILL SMITH Just The Two Of Us (Columbia)

| HEAVY |

BACKSTREET BOYS Everybody (Backstreet's Back) (Jive)

BRANDY & MONICAThe Boy Is Mine (Atiantic)
MARIAH CAREY My All (Columbia)

OAVE MATTHEWS BAND Don't Drink The Water (ACA)
DESTINY’S CHILD No. No, No (Grass Roots/Columbia)
FASTBALL The Way (Hollywood)

G0O0 GDO DOLLS Iris (Warner Sunset/Reprise)

ICE CUBE We Be Ciubbin’ (Heavyweight/AGM)
NATALIE IMBRUGLIA Torn (RCA)

JAKET | Get Lonely (Virgin)

K-C1 & JOJOAII My Life (MCA)

BRIAN MCKNIGHT Anytime (Motown)

NEXT Too Close (Arista)

PUFF OADDY & THE FAMILY Victory (Bad Boy/Arista)

WALLFLOWERSHeroes (Epic)

| STRESS |

TORI AMOS Spark (Atlantic)

CHERRY POPPIN' DADOIES Zoot Suit Riot (Mojo/Universal)
CLEOPATRA Cleopatra’s Theme (Maverick/WB)
MONTELL JORDAN Let's Ride (Def Jam/RAL/Mercury}
MATCHBOX 20 Real World (Lava/Atiantic)

METALLICA Fue! { Elektra/EEG)

PRAS MICHEL... Ghetto Supastar... (Inferscope}

MYA 1/SISQO It's All About Me (University/Interscope)
SEMISONIC Closing Time (MCA)

SPARKLE Be Careful (Rock Lana/Interscope}

SHANIA TWAIN You're Still The One (Mercury)

| BREAKTHROUGH |

GARBAGE Push It (Aimo Sounds/interscope)
LIENNY KRAVITZ It You Can't Say No (Virgin)

MRDDNNA Ray Of Light (Maverick/WB)

[ACTIVE |

BIG PUNISHER f/JOE Still Not A Player (L oud)
BOYZ 1) MEN Can't Let Her Go (Motown)

BUSTA RHYMES Turn It Up/Fire It Up (Elektra/EEG)
EANVBUS 2nd Round K.0. (Universal)

FUEL Shimmer (550 Music)

GREEN DAY Redundant (Reprise)

HARVEY DANGER Flagpole Sitta ( Slast/London/island)
L&X Money, Power, And Respect (Bad Boy/Arista)
SARAH MCLACHLAN Adia (Arista)

PUBLIC ANNOUNCEMENT Body Bumpin’... (A&M)
URGE .Jump Right In (/mmortal/Epic)

USHER My Way (LaFace/Arista)

VERVE Lucky Man (Hut/Virgin)

Video airplay from May 25-31.

GARTH BROOKS To Make You Feel My Love {Capitol)
JOHN FOGERTY Premonttion ( Reprise)
OLIVIANEWTON-JOHN | Honestly Love You (MCA/Universal)
BOB SEGER & MARTINA MCBRIDE Chances Are ( Capitol)

| XL

CELINE DION To Love You More (550 Music)
NATALIE IMBRUGLIA Torn (RCA)
MADONNA Ray Of Light (Maverick/WB)
MARCY PLAYGROUND Sex And Candy ( Capitol)
SHANIA TWAIN You're Still The One (Mercury)

| LARGE

MARIAH CAREY My All (Columbia)

PAULA COLE Me (/mago/WB)

DAVE MATTHEWS BAND Don't Dnnk The Water (RCA)
GLORIA ESTEFAN Heaven's What | Feel (Epic)
FASTBALL The Way (Hollywood}

ARETHA FRANKLIN A Rose Is Stilt A Rose (Arista)
SARAH MCLACHLAN Adia (Arista)

NATALIE MERCHANTKind & Generous (Elektra/EEG)
VONDA SHEPARD Searchin’ My Soul (550 Music)
WALLFLOWERS Heroes (Epic)

| MEDIUM

BABYFACE & DES'REE Fire (Yab Yum/550 Music)
CHERRY POPPIN' DADDIES Zoot Suit Riot (Mojo/Universal)
GO0 GOO DOLLS Iris (Warner Sunset/Reprise}
MATCHBOX 20 Real World (Lava/Atiantic)

EDWIN MCCAIN I'll Be (Atlantic}

BONNIE RAITT One Belief Away ( Capito/)

| CUSTOM l

TORI AMOS Spark (Atlantic}

JON B. They Don't Know (Yab Yum/550 Music}

BLACK LABTime Ago (DGC/Geffen)

BRANOY & MONICA The Boy Is Mine (Atiantic)

GARTH BROOKS To Make You Feel My Love {Capitol)
SHAWN COLVIN Nothin On Me (Columbia)

JOHN FOGERTY Premonition { Reprise)

EBBA FORSBERG Lost Count (Maverick/WB)

INOIGO GIRLS/JEWEL/MCLACHLAN Water. .. (Arista)
WYCLEF JEAN Gone Till November (Ruffhouse/Columbia)
JOE All That | Am (Jive)

K-C & JOJO All My Life (MCA)

LENNY KRAVITZ If You Can't Say No (Virgin)

LISA LOEB Let's Forget About It (Geffen)

BRIAN MCKNIGHT Anytime (Mercury)
OLIVIANEWTON-JOHN | Honestly Love You (MCA/Universal)
STEVE POLTZ Silver Lining (Mercury)

LEANN RIMES Looking Through Your Eyes (Curty/Atlantic)
BOB SEGER & MARTINA MCBRIDE Chances Are {Capitol)
SEMISONIC Closing Time (MCA)

SPARKLE Be Careful (Rock Land/Interscope)

Video airplay from May 25-31.

TOP TEN SHOWS
MAY 11-17

Total Audience
(98 million households)

1 Seinfeld

2 Seinfeld Clip Show

3 ER

4 Touched By An Angel
5 Dateline NBC (Tuesday)
6 60 Minutes

7 The Nanny

. (tie) The X-Files

. 9 Frasier

. (tie) Primetime Live

Teens 12-17

1 Seinfeld

2 Seinfeld Clip Show
3 ER

4 7th Heaven (8pm)

5 Dawson’s-Creek
6 Sabrina The Teenage Witch

(9pm)
7 King Of The Hill
8 The Simpsons
9 Boy MeetsWorlid (8:30pm)
10 Boy MeetsWorid (9:30pm)

Source: Nielsen Media Research

Coniineg NexT WEEK

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. Alklistings
subject to change.

Tube Tops

All Saints, Aqua, Andrea
Bocelli, Mariah Carey, Han-
son, No Doubt, Puff Daddy,
LeAnn Rimes, and Savage
Garden perform from Monte
Carlo when ABC presents the
1998 World Music Awards, co-
hosted by Gloria Estefan
(Thursday, 5/28, 9pm).

TELEVISION

Friday, 5/22

« Lakeside, Vibe (check local
listings).

* Bjork, The Tonight Show
With Jay Leno (NBC, 11:35pm).

¢ Harry Connick Jr., Late
Show With David Letterman
(CBS, 11:35pm).

Saturday, 5/23

« Blues Traveler, Capelton,
Devo, Bruce Hornsby, Los
Lobos, Metallica, and Rusted
Root perform on PBS’ On Tour
(check local listings).

Sunday, 5/24

* Graham Nash recorded
and co-composed the song*“Live
On” for the Vietnam memorial-
themed The Wall, which debuts
on Showtime (8pm).

» Grace Jones, Nile Rogers,
and others talk about Studio 54:
Behind The Music, a VH1 spe-
cial (9pm).

Tuesday, 5/26

* Trace Adkins and Mark
Wills, Prime Time Country
(TNN, 9pm ET/6pm PT).

* Kenny G, Vibe.

Wednesday, 5/27

* Travis Tritt, Prime Time
Country.

« Ol Skool w/Keith Sweat &
Xscape and DJ Jazzy Jeff,
Vibe.

Thursday, 5/28

* On A&E’s Live By Request:
Johnny Mathis, viewers can
send in their requests via phone
or the Internet (9pm ET/6pm

*Gary Allan, Prime Time
Country.

eice Cube w/DMX and
Changing Faces, Vibe.

Sew

_u 36 miltion households
) ‘ Lydia Cole,
(/N BN \FMusic Programming

Video Playlist

T HE
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION
YOU CONTROL..

MYA1/SI1SQO... It's All About Me (University 0e)
BOYZ Il MEN Can't Let Her Go (Motown)

SPARKLE Be Careful (Rock Land/Interscope)

BRANDY & MONICA The Boy Is Mine (Atfantic)

JANET | Get Lonely (Virgin)

LSG Door #1 (FastWest/EEG)

BUSTA RHYMES Turn it Up... (Elektra/EEG)

NEXT Too Close (Arista)

XSCAPE The Arms Of The One Who Loves You (Cofumbia)
BIG PUNISHER 1/JOE Still Not A Play er (Loud)

Video playlist for week ending May 22.

| RapCityTop10 |
BIG PUNISHER 1/JOE Still Not A Player (Loud)
COCOA BROVAS Black Trump (Duck Down/Priority)
LOX Money, Power, And Respect (Bad Boy/Arista)
E\GHTBALL Pure Uncut (Swave House/Universal)
PUBLIC ENEMY He Got Game (Def Jam/Mercury}
GANGSTARR Royalty (Noo Trybe/Virgin)

ALL CITY The Actual (Geffen)

DMX Get At Me Dog (Def Jam/Mercury)

BEENIE MANWho Am | (VP)

MASTER P Make 'Em Say Ugh (No Limit/Priority)

Video playlist for week ending May 22.

| National Top 20

|

EIGHTBALL Pure Uncut (Suave House/Universal)

MC REN Ruthless For Li‘e (Ruthless/Epic)

SPARKLE Be Carefut (Rock Land/interscope)

PRAS MICHEL... Ghetta Supastar... (/nterscope)
MYA/S1SQO... It's Al About Me (University/Interscope)
MASTER P {/SONS OF FUNK | Got... (No Limit/Priority)
BIG PUNISHER 1/JOE Stilt Not A Player (Loud)

FIVE When The Lights Go Out (Arista)

CHARL!I BALTIMORE Mongy (Untertainment/Epic)
BACKSTREET BOY SEverybody (Backstreet's Back) (Uive)
CANIBUS 2nd Round K.0. (Universal)

TORAMOS Spark (Atlantic)

LSG Door #1 (FastWestEEG)

WC 1ACE CUBE Cheddar (Payday/FFRA/Red Ant)

SARAH MCLACHLANAdia (Arista)

DR. DRE & L.L. COOL JZoom (AftermatiVinterscope)
CHICO DEBARGE No Guarantee (Kedar/Universal)
XSCAPE The Arms Of The Onz Who... (So So Det/Columbia)
SCARFACE Sex Faces (Rap-A-Lot)

CAM’RON 357 (Magnum P ) (Untertainment/Epic)

Most requestad frozen from the week ending May 8.

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 ROLLING STONES $3380.6

2 GEORGE STRAIT $1942.7

3 ERIC CLAPTON $998.4

4 ELTON JOHN $938.5

5 YANNI $486.8

6 LUIS MIGUEL $481.2

7 AEROSMITH $357.7

8 LEANN RIMES/BRYAN WHITE $215.1

9 BROOKS & DUNN $143.0

10 SARAH MCLACHLAN $129.9
11 HARRY CONNICK JR. $115.1
12 BOB DYLAN $111.6
13 B.B. KING $93.8
14 CLAY WALKER $80.6
15 MATCHBOX 20 $67.5

Among this week's new tours:
CHEAPTRICK
ALICE COOPER
DEEP FOREST
KENNY LOGGINS
VAN HALEN
2IGGY MARLEY & THE MELODY MAKERS

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’' On-Line Listings, (800)
344-7383; California (209) 271-7900.

WEEKEND BOX OFFICE

MAY 15-17

1 Deep Impact $23.26
(Paramount)

2 The Horse $13.68
Whisperer (BuenaVista)*

3 Quest For $6.04
Camelot (WB)*

4 City Of Angels $3.10
(WB)

5 He Got Game 3244
(Buena Vista)

6 Titanic $2.11
(Paramount)

7 Woo (New Line) 8166

8 Paulie $1.61
(DreamWorks) ;

9 Les Miserables $1.48
(Sony)

10 The Big Hit $1.42

(Sony)

All figures in millions
* First week in release
Source: Entertainment Data Inc

COMING ATTRACTIONS:
This week’s openers include
Godzilla, starring Matthew Bro-
derick. The film's Epic sound-
track sports the Wallflowers'
cover of David Bowie's “Heroes,”
as well as Puff Daddy’s collak-
oration with Jimmy Page,
“Come With Me! Cuts by Jami-
roquai (“Deeper Underground”)
Rage Against The Machine
(“No Shelter”), Ben Folds Five
(“Air"), Days Of The New (“Run-
ning Knees"), Michael Penn
(“Macy Day Parade”), Fuel
(“WalkThe Sky”), Foo Fighters
(“A320%), Silverchair (“Unti-
tled”), Fuzzbubble (“Out
There”), and Joey Del uxe (“Un-
dercover”) — along with Green
Day’s “Brain Stew (The Godzil-
la Remix)” — complete the ST.

Also opening this week is
Fear And Loathing In Las Vegas,
starring Johnny Depp. The film’s
Geffen soundtrack contains
Brewer & Shipley’s “One Toke
Over The Line,” Tom Jones’
“She’s A Lady,” the Yardbirds’
“For Your Love;” Jefferson Air-
plane’s “White Rabbit,” Three
Dog Night's “Mama Told Me Not
To Come;” Bob Dylan’s “Stuck
Inside Of Mobile With The Mem-
phis Blues Again,’ BookerT. &
The MGs'“Time IsTight,” Perry
Como’s “Magic Moments,” Deb-~
bie Reynoids’“Tammy,” Buffa-
lo Springfield’s “Expecting To
Fly;the Youngbloods’“GetTo-
gether,” Big Brother & The
Holding Company'’s “Combina-
tion Of The Two,” and the Dead
Kennedys'version of“Viva Las
Vegas’”

Brendan Fraser stars in Still
Breathing, which opens this
week and features recording art-
ist Lou Rawils in a supporting
role. The film’s Will soundtrack
showcases Junior Brown’s “A
Long Walk (Back To San An-
tone),” Louis Armstrong’s “Old
Man Mose;” Jim Cullum Jazz
Band's “Blue River” and “Jazz
Berceuse,” and tunes by Lloyd
Glenn, Renee Geyer, Made-
leine Peyroux, Rita Springer,
and Paul Mills.

The Opposite Of Sex, starring
Christina Ricci, rounds out this
week’s openers. Look sharp for
recording artist Lyle Lovettina
co-starring role.

WA amaricanradinhistorvy. com
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America's

BODY BUMPIN
NOW!

Key Callout Info:
KIIS/Los Angeles

#11 Potential
94 Score With Females 18-24

Callout America

Females 18-24 3.28-3.45
Females 25-34 3.03-3.29

Now Breaking At Mainstream!

KIIS KDWB WNVZ WFLZ WZJM
WKSS WDRQ WKSL WDJX WLKT
KRQQ WSNX WFBC KHTO WWCK

New This Week:

KKRZ kkmG wDDJ 95XXX KKMG
KLRS WXIS and more!

qum[AENCEMENT

BOD\BUMH N’YlPPlE—YI-YD

THE PLATINUM SINGLE YOUR BODY’S BEEN WAITING FOR!

PRSSUCED 5Y EARL ROEINSON FOR YARA YABA PRESUCTINICLUNNEON ENTERTAINMENT, INC.
EXECUTIVE PROSUCERS: UNONSO AND NEMLEY “J." REGISFORD

EXECUTIVE AGR CONSELTANT: DON E. COLOGNE

ASSOCIATE EXECUTIVE PROJUCER: ERIC SEXTIN

A UNSIN0 ENTERTAIMENT, INC. PRESUCTION

STREET FLAVA MARAGEMENT

VTP AN AMEECIRSS.COM

© 1908 ALM RECIRSS, INC. A POLYSRAM COMPANY. ALL RIGHT RESERVED.
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STREE T TALK®

Radlo Pays Tribute To The Chairman

ollowing the death of music legend
F Frank Sinatra (see story, Page 1),

Nostalgia KABL-AM/SF paid its
respects to OF Blue Eyes this weekend by
playing 72 consecutive hours of his music,
starting early Friday morning. Station
personality Jim Lange was handpicked by the
Oakland A’s to throw out the first pitch Tuesday
(5/26), when the team hosts Frank Sinatra Day
at the ballpark.

Radio responded in numerous ways to
Sinatra’s death. Westwood One provided its
affiliates with 24 hours of nonstop Sinatra with
special reports all day Friday. Larry King gave
a personal, 13-minute salute. Wednesday, at
the time of Sinatra’s funeral service, Nostalgia
KLAC-AM/L.A. flew a plane over the
Hollywood sign, towing a banner that read,
“We’'ll Miss You, Frank, 570AM KLAC”

One station decided to do absolutely
nothing: Alternative KITS/SF held a “No Frank
Sinatra Weekend?”’

> ‘War Of The Websites 4

The Cincinnati war between Jacor's
WVMX (Mix 94.1) and CBS' WKRQ (Q102)
has escalated onto the Internet, where Jacor
has domain rights to www.q702.com. The web
wizards at Jacor have produced an almost-
exact replica of Q102's website
(www.q1020nline.com) at that address, except
that “Q102, Today’s Hit Music” has become
“K102, Today’s Kid Music.” Here’s a sample of
the parody:

* The real text: Q102 Online is your
gateway to Cincinnati and beyond. Just as

25 today's kid music

Q102 radio in Cincinnati picks today’s hit
music, Q102 Online picks the top Internet sites
for fast and easy access to information on the
Internet. Remember, at Q102 Online you're
not just a visitor ... you're a programmer! Enjoy
your visit, come often, and remember ... “Your
click picks the hits.”

* Jacor's text: Q102.com is your gateway to
Neverland and beyond. Just as Q102 radio in
Cincinnati picks today's kid's music, Q102.com
shows you the top music stations for fast and
easy access to what’s really good on the radio.
Remember, at Q102.com you're not just a visitor
... you're a convert! Enjoy your visit, come often,
and remember ... “Your click picks the zits”

P> NBC: ‘No Seinfeld For You ¢

The network’s C&D gestapo put an end to
KBIG/L.A.’s plan to show the East Coast feed
of the Seinfeld finale at its Seinfeld send-off
party at Planet Hollywood. However,
crosstown KIIS afternoon driver Gary Spears
did manage to air East Coast audio of the
shows’s first 15 minutes before NBC pulled the
plug. In other Sein-sational stunts:

¢ WPLJ/NY’s Rocky Allen fetched
$18,000 for an original script from the classic
episode “The Contest” hours before the finale;
proceeds went to the Committee to Prevent
Child Abuse and Neglect.

* While KPNT & WVRV/St. Louis hosted
one of the country’s largest Seinfeld parties —
showing the finale on a huge screen on the
side of a seven-story building — crosstown
Jacor CHR KSLZ/St. Louis crashed the bash
by taking a cue from the series’ penultimate
episode. Stationed in a hotel room across the
street from the party, KSLZ beamed a laser
image of its logo directly onto the giant screen
during the broadcast! After 20 minutes of

Continued on Page 24

Rumors

* Could truth be stranger than fiction? For months,
the marketing session at R&R Convention '98 was to
feature a simulated sign-on of a CHR/Rkythrmis sia-
tion in Atlanta, Could Jacor actually be considaring
such a movie in real ife? _

o Will ex-WaAFBoston afternoon team Opie &
Anthony have a NEWhome soon? .
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“jrresistible :
danceable

tunes”
-CMJ

- Sold-Out Tour
Continues Through
Summer!

“bright and
boisterous,
cool and hip”
“WASHINGTCN POST

“from brayin’ horns to jumpin’
drums, you gotta love the voodoo
that they do”

-BALTIMORE SUN

T reagy on:
KROQ 20x KTCL 25x KNRK 14x LIVE105 10x
91X 21x WLUM 11x CD101 22x WEQX 14x

KEDJ KWOD WBER KFMA XHRM WBTZ KJEE
WFNX KLZR WJSE WSFM WDOX WBRU WWDX

& more...

L NewaAr |
CIMX WHFS WOXY KCXX KHTY WJBX WPGU

BBVD + Tour = Big Sales
BBVD + Tour + Airplay = Big Bad Sales

Produeced by Brad Benedic), Michael Frondelli & Scotty Morris
Manogement: Gary Stamler & Andy Vogel * Gary Stamler Monagement

©1998 EMI-Capito!l Entertginment Properties

STREET TALK-

Continued from Page 22

trying to find out where the image was coming
from, event officials sent police up to the room
to arrest station staffers. However, the police
couldn’t come up with a charge to arrest them
on, so they politely asked 'SLZ to turn off the
laser, which they did. To make matters even
worse for KPNT & WVRYV, the St. Louis
Dispatch’s coverage of the event included a
huge four-color picture ... with the Z107.7 logo
on the screen and building. That's gotta hurt!

} Shaqzilla Takes Seattle ‘

The L.A. Lakers had a little help taking care
of the Seattle Supersonics in the NBA Western
semifinal series last week: KXTA-AM & KIIS-

When Shagqzilla Attacks!

Rumbles

* WPXY/Rochester APD/MD J.J. Rice joins CHR/
Pop WWHT/Syracuse as PD.

* KFGY-FM & KXFX-FM/Santa Rosa, CA Sales
Mgr. Rick Lee is promoted to GM of both stations.

* WLUM/Milwaukee OM/middayer Alex Cosper
exits.

* WYSP/Philadelphia middayer Mel“Toxic  Taylor
departs.

* Longtime WGN/Chicago Nightside host Paul
Rogers exits.

* As WRIF/Detroit morning host Drew Lane recov-
ers from back surgery, WKQZ/Saginaw, Ml's Eric Zane
comes in to pinch-hit.

* WMJX/Boston OM/PD Don Kelley picks up in-
terim PD duties at Greater Media sister WBOS.

* MTV Networks Mgr./Promotion Jennifer Wolfe
joins WBIX/NY as Dir./Marketing.

* Jacor's WKLS/Atlanta picks up former KLSX/L.A.
middayers The Regular Guys (Larry Wachs & Eric
Haessler) for mornings, starting June 15.

* Adult Alternative WIQB/Ann Arbor, Ml returns to
Active Rock.

» Effective June 1, WBZZ/Pittsburgh MD Laura Li-
ley leaves to join the Pittsburgh Post Gazette as a
reporter.

* KHTQ/Spokane nighttimer Devin James adds
MD stripes and segues to afternoons, replacing Dar-
rin Tripp.

*» WKRQ/Cincinnati appoints L ee Cooley News Dir.

R&R Convention
"8 Update

T-minus three weeks and counting till R&R Con-
vention '98! Plan to be with us June 11-13in Los
Angeles for the industry event of the year and the CHR
radio event of the century. For the first time ever, we're
b-inging together 25 of the industry’s greatest Top 40
pioneers, past and present, with our Perennial Power
Flayers session. Check out Tony Novia's column on
Page 34 for a list of the legends scheduled to appear
Friday, June 12 at 10:15am:. Also, plan on attending
Cyndee Maxwell's Rock session on Saturday, June
13, when we explore an issue facing all formats:“Lo-
cal Morning Shows Vs. Syndicated Superstars —Who
Are The Real Winners?” WRCX/Chicago syndicated
morning madman Mancow Muller will host a lively
session that also includes WRCX's Dave Richards,
KLBJ/Austin’s Dale Dudley, Jacor/San Diego's Tim
Dukes, and others.

FM/L.A.’s 40-foot-tall inflatable Godzilla, ouffitted
in a Lakers jersey and dubbed “Shaqzilla” in
honor of the Lakers’ Shaquille O'Neal. The
stations set up the gigantic leapin’ lizard right
outside the Sonics’ arena. Next, the station took
Shagzilla to Utah for the Western Conference
finals. (The Jazz were not impressed, sweeping
the Lakers in the two games played there.) On
Monday (5/18), KXTA & KIIS received a letter
charging infringement after TriStar Pictures
noticed the stations’ ad in the L.A. Times
featuring the green lizard and the phrase “Size
Does Matter” TriStar was considering a limited ;
license for the station. At press time, KIIS was
taking the inflatable monster to its private
screening of the film Godzilla.

*

Former Pyramid Broadcasting founder %
Richard Balsbaugh is being honored by the
New England Broadcasting Association at its
First Annual Hall Of Fame Induction on June 18.
Father & Son

What started out as a morning show
contest on KXFX/Santa Rosa, CA turned into
an unexpected family reunion. When Gary
Olsen’s name was announced as a “Payroll
Payoff” contestant, a listener named Josh
called in and said, “l think that's my dad.” He
was right — turns out Josh had not seen his
dad in 18 years. After Gary was told by friends
that they heard his son on the air, the station
arranged an on-air reunion. “| may have lost the
money,” Olsen remarked, “but | found my son”

Continued on Page 26

KXFX Reunites

ProSet.
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svarGlear | will buy you a new

tie new single from SO MUCH FOR THE AFTERGLOW approaching platlnum

The Radio Picture Is Becoming Ever-So - Clear!
R&R CHR/Pop @  R&R Pop/Alternative @ - ®  R&R Hot AC Debut @

Modern Adult Monitor 25-23* Adult Top 40 Monitor 37-33*

KFMB - San Diego /58 spins per week - Power Rotation
Callout - 45 out of 30
70% familiar

WKRQ - Cincinnati ¢/ 38 spins per week |
Callout - #7 out of 35

#12 with P-1's |
WXYV - Baltimore / 52 spins per week - Ranks #8
Top 15 phones and callout! i
KAMX - Austin/ 32 spins per week 4
#1 phones after 1 week! : N
On Tour With m
MARCY KLLC - San Francisco/ 21 spins per week -
PLAYGROUND Huge callout potential! Very familiar! Stress

Moving into Power Rotation

KALC - Denver / 31 spins per week (up from 18)
Early callout potential!

Produced by: A.P. Alexakis * Mixed by: Andy Wallace *« Management: Darren Lewis at Revolver holiywoodandvine.com/everclear Caoctot
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Create custom graphics that will get
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can be completely customized for your
needs.
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STREET TALK.

Records

» EM/Chrysalis will merge the EMI UK and Chrys-
alis labels to form EMI/Chrysalis. EMI/Chrysalis man-
aging director Mark Collen will oversee the new effort.

» Intersound promotes David Friedman from Mgr./
Nat’l PR & Marketing to Dir/Nat'l Promo.

« Congratulations to Elektra Sr.VP GregThomp-
son and wife Andrea on the birth of Marissa Kelly
on {5/18).

Continued from Page 24

Mixed Media: KIIS/L.A. personality JoJo
Wright has just completed filming an
independent suspense/horror film, Prey. He
has a co-starring role in the movie, due for
release this fall.

With CEO Edgar Bronfman Jr.’s
Seagram Co. reportedly set to put a $10.5
billion cash-and-stock deal on the table for
PolyGram — will an announcement be made
before you finish this sentence? — R&R has
learned that former Creative Artists Agency
chairman Michael Ovitz has dropped his bid
for PolyGram’s film and music companies.
Late word out of the Seagram meetings points
to the deal progressing nicely ... but enquiring
minds want to know: Once the deal is done,
what will Bronfman keep and what will be spun
off? Could the answers come during
Bronfman’s speech at R&R Convention '98?
Meanwhile, with Ovitz thwarted in his initial
attempt to get into the music business, is he
anxious to try again? Is EMI next on his hit list?

} W-A-Beatle-C Returns! 4

News/Talker WABC/NY goes retro this
Memorial Day weekend, reverting back to the
“W-A-Beatle-C” nickname it used during the
height of Beatlemania in the *60s. WABC will
abandon normal programming for 12 hours of
Beatles music Monday (5/25) from 6am-6pm.
The station is using the event to finish up a

month-long “Beetle” promotion. After the music

stops, a grand-prize winner receives a new "98
Volkswagen Beetle. Hosts for the event will be

PROMO OF THE WEEK — Elektra recently
sent out a vintage “thank you” for playing the
Scott Thomas Band’s “Black Valentine”... a
customized bottle of chardonnay.

B YT T = a8 | & § (et i = & i

« Paul Goldstein elevated to VP/Prog. of
WNUA/Chicago.

» Lewis Schreck selected asWTEM/Washington
VP/GM.

» Toya Beasley becomes PD of WRKS/NY.

» Michelle Campbell tapped asWBLS/NY PD.

v

« Ben Hill raised to Pres./Cook Inlet Radio Partners.

» Dave Beasing becomes PD of KXEZ/L.A.

» Steve Streit tapped as WASH/Washington PD.

» Wayne Watkins officially named PD of WCKW-FM/
New Orleans.

» Geronimo promoted to WWKX/Providence PD.

v

» Bill Tanner upped to VP/Prog. & Ops/Asst. GM
atWPOW/Miami.

» WQFM/Milwaukee appoints Jim Hooker as GM
and Dave London as PD.

» BuzzVan Houten moves to WLLZ/Detroit as
Station Mgr.

*» Brian Casey cops KXOA-FM/Sacramento PD gig.

*» Shadoe Stevens signed as host of American Top 40.

N4

» RussThyret set as Sr.VP/Marketing &
Promo./Warner Bros.

» Jonathan Pinch becomes GM of WMGG/Tampa.

*» Tony Gray appointed KMJM/St. Louis PD.

» Colleen Cassidy named MD of WASH/Washington.

v

* RCA/Nashville expands operations; promotes Joe
Galante to Dir./Marketing.

» KLOS/L.A. moves Billy Juggs from nights to
mornings.

* R&R debuts Black Radio section with Bill Speed

| as editor.

WABC’s Mike Gallagher, Curtis Sliwa, and
Ron Kuby, and WPLJ’s Scott Shannon.

Meanwhile, KCMG (Mega 100)/L.A. is
also bugging out — more than 30 live insects
are lining up for the “Great Mega 100 Beetle
Race” this morning (5/22). Each of the 30
black, inch-long worm beetles “belongs” to a
contest finalist, and the beetle that crosses the
line first will earn a 1998 VW Beetle and a
vintage 1973 model for its human counterpart.

Kudos to KMCK/Fayetteville, AR MD
Mike Chase, who convinced Harry Connick
Jr. to propose for him backstage after a recent
concert. How could any woman turn down a
proposal like that? (She didn't!)

Due to an editorial error, last week's ST
inadvertently printed a rumor conceming CBS
Radio’s KMOX-AM/St. Louis that originally
appeared one year ago. There are currently no
talks between Jacor and CBS for the radio station.

Send us your Street Talk! Call Frank Miniaci at
310-788-1650 or by e-mail at miniaci@rronline.com.
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Debut #33* Rhythmic Top 40
#1 Most New Stations Rhythmic Top 40
Already over 600 spins!

Breaking Early At:
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Katz

Continued from Page 1

when the heat of public opinion is
escalating. On Wednesday (5/13),
National Association of Black-
Owned Broadcasters Exec. Director
Jim Winston sent letters to the FCC
and the Department of Justice ask-
ing that the federal agencies investi-
gate Katz and parent company Chan-
cellor Media for anti-competitive
business practices.

By Friday, Olds was singing a new
tune. During his appearance on
Joyner’s show, the Katz chief apolo-
gized several times. Under progres-
sively tougher questioning by the
show’s Tavis Smiley, Olds discussed
how his company will address the
problem. He noted, “We’ve com-
menced areview of all published and
unpublished support materials that
are used by our individual operating
companies within Katz Media. We are
not perfect, but we are trying to get
our house in order.”

Olds told Joyner and Smiley, “We
share your outrage and embarrass-
ment about the memo, which was a
draft document and was never intend-
ed to be released. I also want to stress
that we are committed — deeply —

to Hispanic and black radio. We have
the finest list of Urban and Hispanic
stations across the country. We billed
for those stations over $110 million
in 1997; $20 million on stations that
are affiliated with your show alone.”

In one particularly‘.pointed ex-
change, Smiley accused Olds of
“trying to rationalize, trying to jus-
tify away this memo ... your re-
sponse has been less than candid,
less than acceptable, once the memo
became public.”

A conciliatory Olds agreed, “Our
initial response did not go far enough
and fast enough, and I'm embarrassed
about that. I want to sincerely apolo-
gize for the language and the tone ...
1 want your listeners to know that it
was totally unacceptable and not re-
flective of the way we do business
inside our organization.”

No Individual Blame

In response to Smiley’s query as
to whether Katz had terminated the
person or persons who penned the
memo, Olds said, “I don’t want to talk
about what we’ve done or not done
in terms of the personnel area. That’s
confidential.” He added that the
memo “was not written by any sin-
gle individual. It was a compilation.

NEWS

But we are addressing that ... the peo-
ple will be reprimanded, and there
will be things done if we find the in-
dividuals responsible for it.”

(That remark prompted specula-
tion by some individuals, including
NABOB’s Winston, about what role
Olds may have played in the crafting
of the memo. But in R&R’s Tuesday
interview, Olds quickly dismissed the
notion, saying. “I did not write the
memo.”)

This week, Olds told R&R that “to
blame any individual or individuals
... I think the corporation has to take
the onus for this, which I've done. It
would have been a much easier and
less expensive thing to blame a sin-
gle individual and terminate or pub-
licly reprimand that person. It
wouldn’t have been the fair or right
thing to do. I would never ask any-
body to go public with an employee
issue. I wouldn’t want to be treated
that way myself, and you also have
some legal issues with that”

Olds told Joyner’s audience, “We
recognize that we have to do more.
In the last 48 hours, we have devel-
oped an action plan of how we are
going to do more.” In addition to the
aforementioned review of corporate
communications and diversity train-

Maximize Identity for Remotes & Special Events

We have cost effective answers

for your promotional needs!

¢ Jumbo EventTape®
BunchaBANNERS™
BumperStickers
FlashBags™

FirstFlash!

6209 Constitution Drive * Fort Wayne, IN 46804

Fax: (219) 436-6739 » www.firstflash.com

1-800-21-FLASH

(1-800-213-5274)

99
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Changes

Continued from Page 14

| Adams to Prod. Dir. ... KKDM/Des
| Moines middayer Melissa Mc-
Knight (a.k.a. Bailey) segues to mid-
| days at KIXY/San Angelo, TX ...
WWST/Knoxville morning driver
Tony Hamilton exits ... Former
' KIBB/Los Angeles Rick Hummer
segues to afternoons at WNDU/South

ing programs, Olds said Katz will
seek stronger partnerships with in-
dustry groups like NABOB, RAB,
Hispanic advocacy groups, and the
like “to make sure we can address this
and to make sure we are on the same
team going forward”

Olds said the company will begin
“redirecting our in-house training ef-
forts to make sure it more accurately
reflects our multicultural sells” and
“expand our recruitment efforts to
further diversify our work force to
identify, hire, develop, and promote
more minorities.”

He also told Joyner that Katz will
work to increase adrates on black sta-
tions. “The biggest thing to do in
terms of increasing ad rates is to get
people to understand the strengths of
the African-American community
and the Hispanic community. By do-
ing some of these diversity programs
and redoubling our efforts working
with other organizations, we believe
we're going to be able to move those
pricings ahead.”

' Dille

Continued from Page 10

is true, the commission says, it means
Dille is in “de facto” control of
WRBR.

The deal went ahead, with Booth
and Hicks receiving FCC clearance in
March 1994.

Dille does not deny he backed his
children in the transaction, but he said
he saw a distinction between a direct
business investment in Hicks and “a
parental loan” to his children. The
commission says this constitutes “mis-
representation” and “lack of candor”

In the civil sui, Dille’s son, John
Dille 1V, said in a deposition that he
had never seen the operating agree-
ment with Hicks, though he had seen
and signed the signature page. Sarah
Dille testified she wasn’t sure she had
signed anything that made her an own-
er of Hicks Broadcasting.

The FCC order also notes that al-
most all kev employees of WRBR —
the GM, chief engineer, GSM, and
OM — are Pathfinder employees. The
station’s employees are paid with
checks written by Pathfinder, and Path-
finder even provides accounting ser-
vices for WRBR.

“We believe the allegations po-
tentially are serious enough to af-
fect the qualifications of Pathfind-
er (and other commonly controlled

| entities) to be commission licens-

ees,” the FCC stated.

The next major step in the case, ac-
cording to Keily, is for the parties in-
volved to meet in a pre-hearing con-
ference with the administrative law
judge assigned to the case, whichis to
be heard “in an expedited manner.”

Bend, IN ... Former KGDE/Omaha
nighttimers Pat & Degan segue to
nights on crosstown sister KQKQ.
'QKQ nighttimer The New Guy
moves 1o afternoons, replacing Dave
Swann who becomes APD/MD/af-
ternoon at new Classic Rock KZFX
... KIOO/Visalia, CA talent Charlie
Wolff exits for middays at KYMX/
Sacramento ... KZII/Lubbock, TX
middayer Steve Logan adds MD
stripes, replacing Chris Kelly who
stays on for mornings and produc-
tion duties.

Rock: KLPX/Tucson restructures its
lineup: Charlie Monoxide & Al The
Pal take mornings, Jonas Hunter is
in middays, afternoons belong to
Corey Stone, and Chuck Taylor
handles late-nights.
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_NEWS/TALK

Air Talent Gan Survive Gonsolidation

.| Radio vet Wilkerson says personalities can prosper in today’s broadcast world

It’s not exactly news that living through consolidation is tough
on employees. Waiting for the sale to close and wondering who
will stay, who will go, and who you’ll be working for next week
can take its toll on even the most optimistic of individuals.

But how working in such
a stressful environment af-
fects talent is a concern that
is often overlooked. Those
voices are the audience’s
primary knowledge of what
your station is all about, and
they’re now asked to per-
form and entertain in a work
environment that can often
be anything but ene that fos-
ters creativity.

“It’s tough to work in an
environment where you get
one message from management to-
day, then — boom — that message
is gone and replaced by a new one,”
Wilko Communications CEO Rog-
er “Wilko” Wilkerson says. “The
analogy that comes to my mind is
the film Good Morning Viemam, be-
cause performing a radio show dur-
ing consolidation 1s a bit like being
in the studio with a war going on
outside. Just as in a war, people are
coming and going every day. No-
body ever feels very secure.”

Longtime radio veteran Wilkerson
made his initial mark in broadcast-
ing as a comedy writer and perform-
er for the American Comedy Net-
work and an air talent at WIBZ-FM
in West Virginia. He moved on to
become a big part of the phenome-
nal success of WMMR/Philadel-
phia’s legendary Morning Zoo as
both a writer and producer between
1984-89. Returning to his native
L.A., he continued producing nation-
ally syndicated comedy material for

RogerWilkerson

radio and ventured into a
marketing career with a
| corporate client roster that
il included TWA, Walt Dis-
ney Records, and Quarter-
{ deck Office Systems. To-
| day, his Wilko Communica-
{ tions offers a variety of
products and services to the
radio industry with a focus
on creating new shows,
generating new ad reve-
nues, and developing talent.

Since consolidation will continue
to affect stations and talent in the
foreseeable future, Wilkerson offers
the following strategies that he be-
lieves will “help relieve stress, con-
fusion, doubt, and despair for air tal-
ent.” A word of caution: Wilkerson
doesn’t pull punches in his opinions,
so don’t expect to find the following
words to be all warm and fuzzy and
designed to make you feel good.
They will, however, make you think
about your future and some things
you may want to consider in order
to improve your odds for success. In
short, Wilkerson calls it as he sees
it for the future of talent in our in-
dustry.

It’s Not About You

Accept that you don’t own the sta-
tion. Since you don’t, you simply
will never know all the information
you’d like to know. It just won’t hap-
pen. No matter how close your rela-
tionship with ownership may be,
there will be a lot of information that

A

they cannot, or will not, share with
you. It’s a fact of the business, and
if you can’t accept it, you are prob-
ably in the wrong business.

There’s a big difference between
accepting something unpleasant and
actually understanding it. In the case
of consolidation, understanding
means being really clear that none of
it 1s about you personally. They are
not buying and selling stations to dis-
place vou!

Re-Evaluate Your Goals

“Try to reposition yourself out of
the gunfire,” says Wilkerson. He be-
lieves there are several trends tak-
ing place in our business that will
affect your future goals. First, Wilk-
erson says that today’s stations are
no longer really in the business of
growing and creating new shows.
Rather, he believes their biggest eq-
uity is in being a distribution chan-
nel for proven and successful
shows.

What does that mean to talent?
“It means that if you have designs
on becoming the next big morning
show in your market, the odds are
against you having enough time to
become successful before a proven
syndicated winner takes over that
time slot on your station,” says
Wilkerson. And while talent will al-
ways drive successful Talk stations,
he believes consolidation has pro-
duced a bumper crop of available
talent at all levels who are willing
to work for less than they might
have a few years ago. “That makes
it a buyer's market out there.” says
Wilkerson.

Continued on Page 30
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Take A Virtual ‘Realty’ Tour
M Use the Internet to move hefore you even pack
S o, consolidation has forced you to make a mova to a
new town. Or maybe you've decided your ow" ca-
reer goals mean a move to a new market is necessay for
your future success. Or, better yet, you've just received a

call out of the blue from someone who offers you the on-

air job of a lifetime.

Now all that's left is to pack up your belongings,
move halfway across the country, and hit the air
sounding like a native of the new city where you've
landed. But how can you learn all you'll need to
know in just two or three weeks?

| recently spoke with Steven O. Sellers, a vet-
eran newsman and talk host now with positive Talk-
er KPOZ/San Antonio. I've known Sellers person-
ally and worked with him professionally for a num-
ber of years, and | can attest that he’s no stranger
to being a radio vagabond. He’s worked in numer-
ous cities across America, including Pittsburgh,
Kansas City, San Antonio (twice), and San Diego,
just to name a few.

@

In the ‘old days’ of radio, when you were
hired by a station in another city, what you
knew when you arrived in town wasn’t very
much, so the learning curve to sound like a

local took at least several weeks — more

likely, several months. m

“In the ‘old days’ of radio,” says Sellers, “when you were hired by a
station in another city, you either went there flying blindiy or, at best
got some information about the city from the fibrary, the local Cham
ber of Commerce, or AAA, In other words, what you knew when yoL
arrived in town wasmn’t very much, so the learning curve to sound like
a local took at least several weeks — more likely, several months”

Steven O. Sel.ers

Techno-Moving

But all that has changed with the advent of easy access to the in-
ternet. Now, a talent who is planning a move from one city to anoth-
er can become pretty well immersed in the culture and activities of
the new town and learn more in a few hours of Net surfing than is
possible with even several visits to the market. “You can iive ‘virtual-
ly’in the city that will become your new home weeks before you hit
town and the airwaves,” says Sellers. “It just takes a little time and
effort on your part”

Continued on Page 30

(Soon!)

Not “Talk".
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could have these demos
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Air Talent Can Survive Gonsolidation

Continued from Page 29
What’s A Talent To Do?

So what can a talent do to better
his or her position in the ever-
changing environment of consolida-
tion? Wilkerson offered the follow-
ing suggestions in a recent edition
of The E-Letter, which is published
monthly for his clients and over
2000 other paid subscribers.

» Renegotiate your deal now to
match corporate goals. If you have
a pretty good deal in place, now is
the time to sit down and renegotiate
your contract with the station. What
are the needs of the company today?
How can you structure and create a
new agreement that will embrace
changes throughout the term of the
contract rather than use them as a
protective device for your continued
employment? Use an attorney. career
consultant, or both to do this, so that
everyone on both sides of the nego-
tiating table feels safe.

* Consider moving your show to a

time slot that isn’t generating a lot’

of revenues now. If creativity is real-
ly your goal and you have already
achieved some degree of success in
your market, consider taking that to
another daypart on the station. Cre-
ate a deal that compensates less
money up front with more on the
back end as new revenues are creat-
ed from your show.

Why is this important? “Let’s say
you have a morning show that is go-
ing pretty well.” says Wilkerson, “but

you don’t have any real potential of

a syndication deal. At some point in
time, the pressure on management to
increase ratings and revenues in that
coveted time period will be so great.
your chance of being displaced by a
proven nationally syndicated show
will increase significantly.”

Ultimately, both the talent and the
station win. Management now gels
two time slots that are performing
well and generating revenues, and
talent gets a chance at more creative
control in what was previously an
underperforming daypart.

* Look to create new revenue
streams and share the profits. In to-
day’s broadcast environment, laients
need to think about creating great ra-

dio just like they have always done.
But smart talents will also seek ways
to bring in additional revenues for
the station from various aspects of
their shows: “But be sure to negoti-
ate how the profits will be shared for
your ideas up front,” says Wilkerson.

* Find something else to do out-
side of radio that will make money
for you. Obviously, you don’t want
to do anything that would undermine
your contract terms or take away
from the time you need to prepare a
first-rate show every day. But an al-
ternate source of income can be very

@

There are so many
changes going on
that one almost
needs to create two
plans — one for
staying at the station,
and one for moving
on if things don’t
work out for some
reason. The talent
who rises to this
challenge will find
great rewards.

)

comforting and provide you with a
financial safety net should the pro-
verbial rug get yanked out from un-
der you without notice.

Should I Stay Or
Should I Go?

Wilkerson suggests the most im-
portant decision you may need to
make is, “Do | even want to stay
in the radio business?” If the an-
swer is yes, do you want to stay in
the market where you are current-
ly working? Make no mistake, the
radio business of today and the
foreseeable future is very different
from what it once was. It’s no long-
er driven primarily by mom and

pop operators or freewheeling en-
trepreneurial types. And the abili-
ty for talent to move from station
to station in a given town has been
dramatically reduced as consolida-
tion has allowed ownership to con-
trol six, seven, and even eight sta-
tions in one city. We're talking cor-
porate radio, here.

That means today’s stations,
philosophically speaking, are pri-
marily focused on creating share-
holder profits as opposed to being
heavily product- and programming-
driven like they were in the “good
old days.” So if you can’t sign on

' to the brave new world of consoli-

dated radio, you should probably
consider moving into another line
of work.

“All of this strategy and negoti-
ating stuff is frustrating and down-
right scary,” says Wilkerson. “How-
ever, without doing it, you will not
create a work environment where
you feel safe. Every performer must
feel safe or their performance suf-
fers. And when performance suffers,
so do ratings. So get yourself to a
point where you feel relatively safe,
then get on the air and have fun!”

Make Your Plans Now

Wilkerson believes we are living
in difficult times for air talent.
“There are so many changes going
on that one almost needs to create
two plans — one for staying at the
station, and one for moving on if
things don’t work out for some rea-
son,” he says. “The talent who rises
to this challenge will find great re-
wards. The ones who don’t will po-
tentially find themselves displaced
with no plan for their future. Right
now is the best time for you to take
stock of where you are today and
where you want to be six to nine
months from now.”

Roger “Wilko” Wilkerson can
be contacted at Wilko Commu-
nications in Los Angeles at
(310) 664-1193 or via e-mail at
wilko @ earthlink.net

Take A Virtual ‘Realty’ Tour

Continued from Page 29

Here's a list of a few things you can learn about the city you're
moving to by spending some time on the Web:

* Maps of the city

» Names and numbers of civic officials like the mayor, cuty coungcil,

' Jocal TV anchors, and othér hometown celebrities.,

" »Real estate information. Start looking for that new home to buy
or rent before you even leave your old one.

- All sorts of information about the station you will be working for
(assuming they have a website), other personalities on the station,
promotions, etc. And this holds true for almost all competitors you
will face too. )

* Daily local news headlines and weather for your new city so you'll
know the issues that are being talked about before you arrive.

* Names of theaters, restaurants, parks, art galleries, and other en-
tertainment facilities to help you sound like a local from Day One.

Phép For Show Prep

You can actually do detailed show prep for days or even weeks be-
fore you hit the air in your new city. in some cases, sample copies of
local newspapers and magazines can be delivered to your new home
before you even arrive, so that they are there awaiting your immediate

. use. You also can review the classified ads from your new city for things

you may need as soon as you arrive or use them to advertise things
you may decide to sell after you unpack.

Is the station putting you up in a hotel for a couple of weeks when
you get to town? If so, the hofel probably has a website for your re-
view. “If they don’t, proceed to check-in with caution!” quips Sellers.

In addition, visit chat rooms to talk in cyberspace with residents of
your new area to get the lowdown on virtually anything you want to
know about the town, such as the best schools, good shopping ar-
eas, the best neighborhoods to Iuve if you're single or married with
kids, etc.

in short, if you're making a move to a new market, you can check
out the area before you even arrive. You'll feel less intimidated by the
moving experience, get quirky pronunciaticfns corrected (before your
new boss corrects you), and, best of ali, you'll hit the airwaves sound-
ing like a local on your first day! If a move is in your future, you need
look only as far as your PC for a world of information.

&R Convention '98 is less than

three weeks away! Our News/
Talk panel, “So You Wanna Be A
Talk Host,” takes place on Friday,
June 12. Don’t miss out on R&R’s
25th Anniversary Celebration,
June 11-13 in Los Angeles. Call
(310) 788-1696 for last-minute reg-
istration details. We look forward to seeing you there!
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The Wired World 0f E-Commerce

L] CDnow co-founder takes to the Weh to woo customers from traditional retail outlets

PART TWO OF A TWO-PART SERIES

“There is only one goal, really, and that’s to build a better
music store.” That sums up how CDnow President, CEO, and
co-founder Jason Olim is leading the charge into the world of

online music retailing.

Olim’s quest to carve out a prof-
itable niche in the rapidly growing
arena — which is projected to bal-
loon from an es-
timated $71 mil-
lion in sales in
1997 to $179
million by year’s
end and $2.2 bil-
lion by 2002, ac-
cording to mar-
ket researcher Ju-
piter Communi- |
cations — is the |
focus of this sec- -
ond in a two-part
series on Internet music retailing.

As chief of the leading music re-
tailer on the World Wide Web, Olim
has been taking a somewhat differ-
ent approach to the market than
arch rival N2K and its subsidiary,
Music Boulevard. Whereas N2K
President/CEQO Larry Rosen last
week said his company is “in the
music business,” Olim has stated
on repeated occasions that he com-
pares CDnow to a direct marketer.

Despite that distinction, there are
many similarities between CDnow
and N2K. Both tapped the equity
markets last year with initial pub-
lic offerings (IPOs), with CDnow
raising $61 million and N2K $63.5
million. In an interesting side note,
respected independent promoter
Jeff McCluskey has been an early
CDnow investor. According to a
CDnow prospectus dated February
9, he planned to sell 323,622 shares
at $16 per share in the IPO. He still
owned another 323,622 shares, or
2.1% of the company.

Jason Olim

And with the investor feeding
frenzy for Internet pure plays, CD-
now, like N2K, is going back to the
market with a secondary public of-
fering aimed at raising more mon-
ey. Both CDnow and N2K are ag-
gressively spending those green-
backs to build their brands. Last
year, CDnow grossed $17.4 million
in sales, up from $6.3 million in
’96. International sales represented
about 29% of net revenue. The
company’s operating losses rose in
tandem, however, with red ink of
$10.6 million in *97 versus $1.8
million in "96.

In a clear indication of how fast
the online music retail sector is
growing, CDnow racked up sales of
$10 million in the first quarter of
’98, compared to $2.6 million last
year. That figure was 26.4% high-
er than the fourth quarter of last
year, the record industry’s busiest
period. CDnow also added a record
135,000 customers in the three-
month period, with 51% of sales
coming from its existing client
base.

Online Alliances

Like all aggressive electronic
commerce companies, CDnow has
been working overtime to lock up
strategic alliances with major Inter-
net service providers and popular
web destination sites. In August
1997, it scored a coup by signing
Yahoo! to two, one-year deals. That
original agreement, which was ex-
tended and broadened in April, cost
CDnow $3.9 million in "97.

On September 30, 1997, the on-

i

Lber Will Kauffman.

GOING BANANAS FOR PUSHMONKEY — Rock band and Austin Mu-
sic Award winner Pushmonkey is about to wrap up work on its new Arista
album slated for an early fall release. Producing is Mike Clink, who's worked
with Guns N’ Roses and Aerosmith, and who most recently did a rock
remix of Puff Daddy’s “it's All About The Benjamins.” Shown (I-r) are Arista
8r. Director/A&R Kurt St. Thomas; manager Bill Ham; bandmembers Howie
Behrens, Pat Fogarty, Darwin Keys, and Tony Parks; Clink; and bandmem-

line music retailer entered a two-
year contract with Excite’s Web-
crawler service, a minimum invest-
ment cf $4.5 million. On January 5,
CDnow sealed an alliance with
GeoCities. It’s also on Infoseek,
CNN Interactive, and a number of
music sites. Most recently, the
company partnered with Lycos for
the domestic market and its Euro-
pean counterpart for exclusivity in
11 naticns on the Continent.
Finding more high-traffic on-
ramp and destination partners is
going to be difficult, Olim says.
“Generally, all the big ones are tak-
en. Most of the money in that area
will go toward some new partner-
ships and expanding the ones we
have, just like we did with Yahoo!,
which is growing like gangbusters.
We have the exclusive right to be
their music store, and we benefit
from their growth. But as they add
features, we will continue to spend

@

The nice thing about
our business is that,
unlike a typical retail
environment, it’s not
being driven by any
one segment of the
business. Our top
1000 titles constitute
less than 20% of our
total volume.

129

with them and our existing part-
ners.”

Olim will also beef up the com-
pany’s off-line marketing. Last
year, for instance, advertising out-
lays were $6.8 million vs. $61,000
in 1996, with most of those buys
placed in markets 10-20. Olim calls
the off-line marketing investment
“very successful. We certainly have
seen that radio and TV advertising
definitely have an impact on our
business. We’ve seen significant in-
creases in the awareness of CD-
now.”

One way CDnow has been max-
imizing those marketing dollars has
been to advertise around major mu-
sic awards shows. This year, it
spent $3.9 million in national ad-
vertising during the American Mu-
sic Awards and the Grammys. The
Grammy campaign, in particular,
ruffled some feathers at traditional
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We’ll see more niche artists, because our
selection gives them an outlet. We have sold
nearly 10% of the Smithsonian’s American Folk
Anthology series nationwide. Stores like ours
will drive more niche artists to release more
music because now they can target their

audience in a way

they never could at

traditional retail.

retail when CDnow offered win-
ning titles at 50% off the list price,
or below the label’s minimum ad-
vertised price.

In his company’s defense, Olim
calls the online music retail market
“pretty event-driven. These things
really work. The American Music
Awards was the first one we did.
We learned a lot and made a lot of
changes for the Grammys. The
Grammys was a major retail drive,
and it beat our expectations. It’s
something we plan to continue.”

While the Grammy sales offer
spurred traffic, Olim says the mar-
ket “isn’t very price-sensitive.” The
main reason being: Close to 80% of
CDnow’s business is back catalog.
While the front-line catalog is driv-
en by pop repertoire, Olim notes,
“The nice thing about our business
is that, unlike a typical retail envi-
ronment, it’s not being driven by
any one segment of the business.
Our top 1000 titles constitute less
than 20% of our total volume.

“A typical Sam Goody store car-
ries 4500-8500 CD titles, with the
largest stores carrying 45,000. We
carry 250,000. Simply by offering
more selection, those products are
going to constitute a greater per-
centage of total sales. People want
to find those titles and will buy
them.”

Interestingly, Olim compares
CDnow to the direct marketing
business. “That’s what we’re in —
the direct marketing business; not
the retailing business. What we
want to do is get you in the door
and get you to buy from us; then
we want to get you to buy from us
again. At the end of the day, it’s not
the price of the CD, but the value
the person gets from our store that
makes them want to come back.”

In essence, Olim is attempting to
personalize an at-home shopping
experience. “It’s all very personal,
even though it’s done through a
computer. And that’s the funny
thing, because people tend to think
it is impersonal. It’s that personal
quality that made me want to build
this business in the first place.

“To do that, you have to go be-
yond technology, the intelligent
agents, and the reviews. We have
people here 24 hours a day re-
sponding to all types of music
questions. When someone asks us
something, we’ll get back to that
person; and chances are that person
will buy something from us. You
typically don’t get that kind of ser-
vice at a retail store.

“There’s no mystical component

__aanany amaricanradinhictory com.

to our business model,” Olim jokes.
“We’re not positioning the end of
the world as we know it. But we do
believe there will be a fundamen-
tal change in the way music is cre-
ated and distributed to the consum-
er” )

Those being? “We’ll see more
niche artists, because our selection
gives them an outlet. We’ve sold
nearly 10% of the Smithsonian’s
American Folk Anthology series
nationwide. Stores like ours will
drive more niche artists to release
more music because now they can
target their audience in a way they
never could at traditional retail

“You’re also going to see a
movement over time where the
technology will allow new ways of
distributing copyrights. We want to
be a part of that, and we want tc be
a leader in digital products.”

Retail And Record
Will Remain Apart

Even though CDnow is a re-
pository of such repertoire, Olim
doesn’t want to diversify his busi-
ness just yet. “I don’t think retail-
ers and record companies are go-
ing to marry. It doesn’t make
sense. I don’t care how integrat-
ed you are, you end up with a ‘not
invented here’ syndrome.”

For basically that same reason,
he doesn’t see the record compa-
nies taking over the online retail-
ing game. “Just as some retailers
want to be record companies
some record companies want tc
be retailers because they believe
there’s no reason why they alsc
can’t sell music online. They
tried, and it didn’t fare as well as
they wanted, so some of them are
beginning to slow down and open
up and realize that it’s better to
work with us and free their peo-
ple up to focus on other things
rather than do it on their own.”

While some pundits have said
’98 will be a make or break year
for many online retailers, Olim
doesn’t think it’s that black or
white. “Every year is a watershed
year. I don’t believe that coming
out of this year you could be
done, but you certainly have to
make it out with both legs.”

In the end, if the market keeps
growing at its current explosive
rate, Olim believes the compa-
ny will become profitable. He
sums up, “This is a year where
we have to play our best game.
It’s pretty clear what we have to
do to win. The hard part is the
execution.”

3
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f One Monster Magnet For Active Rock Stations

Active Rock and Rock listeners have been enticed by sever-
al bands this year that have made names for themselves with
intriguing blends of thick acoustic melodies, hard-rock riffs,

and the ubiquitous guitar solo.
Magnet to the list.

Featuring the one-two acoustic/
electric punch also found on Kenny
Wayne Shepherd’s massively popular
single “Blue On Black,” Monster
Magnet’s new single, “Space Lord,”

Monster Magnet

Add A&M rockers Monster

ster Magnet and trying to break
“Space Lord™ are reminiscent of his
Geffen/DGC days, when he was chas-
ing airplay for bands such as Guns N’
Roses, Whitesnake, and Aerosmith.
“The first ininute T heard
it, I went, ‘Get out of my
way.” | pulled out every
one of my Geffen tricks on
this one.”

Napoliello says the la-
bel started setting up the
band and single in early
February. “We gave away
advance cassettes to peo-
ple who are connoisseurs
of this kind of music, and
we had our street teams
working that side as well.
We wanted to cover all
the bases. We were very
serious in our presenta-
tion to radio and re-edu-
cated our staff about this
music. We also took ad-
vantage of the base
they’ve already estab-

soared 1o the top of Active Rock’s Most
Added list and stuck there for three
wecks, racking up an impressive 51
adds. Among the Active Rockers cur-
rently supporting the song, taken from
the group’s new album, Powertrip, are
WRCX/Chicago, WRIF/Detroit,
WYSP/Philadelphia, WAAF/Bos-
ton. KEGL and KTXQ in Dallas,
WXTB/Tampa, KBPI/Denver.
WMMS/Cleveland. KUFO/Port-
land. KSJO/San Jose, WLZR/Mil-
waukee. and KRXQ/Sacramento.

Led by frontman Dave Wyndorf,
Monster Magnet first entered public
consciousness among rock fans with
the cut “Negasonic Teenage War-
head,” taken from its previous release,
Dopes To Infinirv. The song contin-
ues to be used as a bridge on Howard
Stern’s morning show.

Now, it’s the readily accessible
“Space Lord™ that has WYSP PD/MD
Neal Mirsky bullish on the group’s
future. Commenting on the track’s ap-
peal, Mirsky says, “The first time I
heard the song, it stood out from the
pack and sounded unique enough that
it would be a strong reaction record.
Like all songs, it was a gut call at first.
But now, after having listened to it on
the air for over a week, it sounds even
better than I expected.”

Mirsky is also drawn to the song
for what it provides his station. “I
can’t hear this song getting played on
another station right now. Any time
we can set ourselves apart from the
competition with great records like
that 1s pertect.”

For A&M Sr. VP/Promotion Pe-
ter Napoliello, working with Mon-

lished, tried to expand
into mainstream Rock, and focused
on rock-leaning Alternatives.

“We weren’t just hyping it or try-
ing to jam the record down, because
this is the kind of music that could
shape the future of rock music and
reignite a format. It’s contemporary
sounding, and lyrically it’s what the
kids are all about. It has that ‘Let’s

gel crazy,’ anti-establishment feeling.
But, most of all, it’s kick-ass rock 'n’
roll that the kids will love”

Napoliello wanted a huge first
week at radio. It’s something he got.
“We wanted to make a statement to
let the industry and radio know we
were going to be relentless in our
pursuit.” However, A&M wasn’t ex-
pecting such a strong radio base this
early in the album’s life. In fact, the
marketing plan was basically de-
signed to bypass radio and go direct-
ly to the consumer. A&M Sr. VP/
Marketing Morty Wiggins com-
ments, “We determined that the typ-
ical Monster Magnet customer was
probably disenfranchised trom radio
and maybe even MTV. Even though
the band has received a lot of posi-
tive press and acclaim from other
musicians, we didn’t think radio
would be this far along this early’

That bonus airplay will un-
doubtedly jump-start A&M'’s sales
efforts. the cornerstone of which
was a one-month direct-marketing
campaign in which more than
100,000 customers were sent a
sampler and two postcards detail-
ing the release of the album. Wig-
gins continues, “We were very ag-
gressive and wanted to speak di-
rectly to the customer. We kept the
plan very simple. but very specif-
ic. We had an independent compa-
ny come up with a database that in-
cluded lists from Ticketmaster and
companies like that to make sure
we were targeting the right people.”

Powertrip arrives in stores on June
16. The band will join the Megadeth
tour at the end of this month.

SPOON FEEDS 'EMTHE HITS INTHE BIG APPLE — Elektra Entertain-
ment Group execs and the group Spoon celebrate the band'’s recent perfor-
mance at Brownie’s in New York. The Austin-based band will continue tour-
ing in June and July in support of its EEG debut album, A Series Of Sneaks,
which features the new single, “Car Radio.” Shown (I-r) are (standing) man-
ager Frank Gironda,; VP/Promotion Bill Pfordresher; Exec. VP/GM AlanVoss;
Exec. VP Gary Casson; Spoon’s Jim Eno and Joshua Zarbo; Sr. VP/GM,
West Coast Ron Laffitte; Spoon’s Britt Daniel; CEO/Chairman Sylvia Rhone;
(kneeling) Sr. Director/Marketing Dane Venable; Sr. VP/Marketing Steve
Kleinberg, and Sr. VP/Promotion Greg Thompson.

Sinatra Did It His Way

Continued from Page 1

pop stardom. As U2’s Bono noted upon Sinatra’s death,
“Frark Sinatra was the 20th Century; he was modern; he
was complex; he had swing, and he had attitude. He was
the boss, but he was always Frank Sinatra. We won't see
the tikes of him again. He was the big bang of pop ... the
man invented pop music.”

After attending a Bing Crosby concert in 1933, Sinatra
decided to become a singer himself. His first success would
come in 1937, singing at the Rustic Cabin in Englewood,
NJ. By 1940, he'd hooked up with famed bandleader Tom-
my Dorsey and
was sharing the
stage with Harry
James as well.
But it was as a §
soloist that he'd
rise to super- | .
stardom. By the
end of World §
War I, Sinatra
became the na-
tion’s first teen
idol, attracting
hordes of swooning, bobby sox-clad women wherever he
performed.

In 1953, Sinatra signed a contract with Capitol Records,
recording such evergreens as“The Lady Is ATramp” and"|
Get A Kick Out Of You” However, Sinatra became frustrat-
ed over his deteriorating relationship with the label and
struck out on his own, forming Reprise Records (which was
distributed by Warner Bros.). With the help of producer Jim-
my Bowen, he recorded such classics as“Strangers InThe
Night,”“You And Me (We Wanted It All),”“Theme From New
York, New York," and “My Way."

During most of the 1980s, Sinatra didn’t release any new
music. But in the early 90s, he returned to Capitol, and in
1993 released the album Duets. That disc debuted at No. 2
behind Pearl Jam and went on to become muitiplatinum,
charting in more than 20 countries.

In discussing Sinatra’s contributions, noted producer and
N2K Encoded Music President Phil Ramone observed,
“‘He’s the only artist who crossed all genres throughout the
years. When people ask, ‘Is there going to be another Frank
Sinatra?’it’s like asking, ‘Is there going to be another John
Lennon or Elvis?’ He was an original. Probably the only
other artist in recent times to do what Frank was doing was
Harry Connick Jr., and he kind of walked away from it, prob-
ably because he felt it was too heavy of a load to carry”

Like many, Ramone faments the fact that Sinatra’s mu-
sic doesn’t receive airplay on contemporary pop stations.
He continues, “The interesting thing with artists like Sinatra
or Bing Crosby is that they never really changed. In order
for them to get heard [on contemporary pop stations}, radio
will have to undergo a change.

“There have been some instances, whether it's a song
from a movie or TV, such as‘Love And Marriage’ [used as
the theme to Married With Children] or the songs from Sleep-
less In Seattle. Those were kind of cool to hear on the air.
Songs many people have never heard can be programmed
and can have a place [at pop radio}, even if it's only some
oddball programming.

“A lot of these artists aren’t ones your parents loved; it
was your grandparents. And radio isn’t dealing with gener-
ations, but demographics. But what is Frank's demograph-
ic? What was great with the Duets project was that it was
able to expose his music to a whole new generation of fans.
And that's a big part of his legacy — how he was able to
sing and his vocal phrasing.”

Another person intimately familiar with Sinatra’s career
is Sid Mark, an on-air personality at WWDB/Philadelphia
who hosts the only personally authorized syndicated pro-
gram of Sinatra’s music, The Sounds Of Sinatra. Mark, who
has hosted the show since it bowed 43 years ago, notes,
“People were asking me if | planned on doing a tribute. Well,
| do one every week. Our show will go on”

Mark’s last meeting with Sinatra was at the Sands hotel
in Atlantic City a couple of years ago. “He was in a pretty
good mood since Duets had just passed Pearl Jam in sales
worldwide. He asked me how long | planned on doing this,
and | told him for quite a while. It's been a great ride, and |
don't intend to stop. | made him that promise, and it’s one |
plan to keep.”

Frank Sinatra

R&R Associate Editor Adam Jacobson contributed to this story.
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R&R’s exclusive sub-chart combining airplay from Hot AC, Alternative, Adult Alternative, and CHR/Pop

— TOTAL PLAYS —

TOTAL
LW TwW ARTISTTITLELABEL(S) ™ LW STATIONS/ADDS
! NATALIE IMBRUGLIA Tom (RCA) 1997 2019 420 What we’re seeing right now with Pop/Alternative
© FASTBALL The Way (Hollywood) 1716 1677 400 Hot AC is a little more broad-bas.ing of the format.
) To use an older term, the format isn’t as “modal” as
2 3 MARCY PLAYGROUND Sex And Gandy (Capitol) 1614 1705 370 it used to be. Perhaps because it’s spring, there’s
+ @) ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) ~ 1586 1531 36/ much more of a pop feel to the format than there
) had been in the past.
© EDWIN MCCAIN I Be (Lava/Atiantic) a2 195 @50 The format’s in better shape musically than it has
@ GO0 GOO DOLLS Iris (Wamer Sunset/Reprise) 1322 1182 4102 been in quite a while. There’s some very gofod
. product out now, and it’s very good for the format
@ MATCHBOX 20 Real World (Lava/Atiantic) 1299 1182 390 that: "sidre™ like Madonria and Erie Clapton aré-on
s MATCHBOX 20 3am (Lava/Atlantic) 1230 1303 340 the chart.
10 €) SARAH MCLACHLAN Adia (Arista) 1135 1079 380 kThe ff:f“ time YC:U play g.la'ralie |merE“S'S "E’_:”," f?ll' eXGn:‘pi?c;nY?te
) now it's a great song. Since our market’s a bit smaller, a stati i
11 ) NATALIE MERCHANT Kind & Generous (Elektra/EEG) 134 1056 410 ours has to be more accessible to a wider demographic. Artists like
i Eric Clapton, Celine Dion, and Madonna work for us because
1 THIRD EYE BLIND How's It Going TO. Be (E/ekm./EEG) 2 i3, S0y they’re bridges to the upper demos and they’re good records. A hit
12 @ CHERRY POPPIN' DADDIES Zoot Suit Riot (MojoUniversal) 1023 944 36/0 is a hit is a hit, and these artists add variety to what listeners hear. If's
1» & WALLFLOWERS Heroes (Epic) 1013 912 40A really where you decn<|:|e to put the markers. by |
With about 40 signals penetrating our market, Centra
14 14 PAULA COLE Me (Imago/WB) 874 908 291 Massachusetts radio listeners can listen to anything they want. | think
17 @ SEMISONIC Closing Time (MCA) 829 751 333 they still prefer the local station — if it’s truly local. Regardless of
, o market and market size, that's the key to our successes. It’s not fair
19 O SISTER 7 Know What You Mean (Arista Austin/Arista) 754 726 240 for me to comment on what a Boston station might play — or not
15 17 SMASH MOUTH Walkin’ On The Sun (Interscope) 746 851 250 play — because they’d be after a different audience.
_ (D EVERCLEAR | Will Buy You A New Life (Capitol) 730 605 292 . ) |
% 1o VERVE Bitter Sweet Symphony (Hut/Virgin) 60 790 210 e T CPT SPoRrer R G RO T
— €0 VONDA SHEPARD Searchin’ My Soul (550 Music) 638 626 26A

Forward-thinking executives lend their perspedives about

This chart reflects airplay from May 11-17. Songs ranked by total plays. Contributing stations combine Pop/Alternafive music and farmatics each week.

from the Custom Chart function on R&R ONLINE. © 1998, R&R Inc.

New & Actlive Contrbutin Sttions

PEARL JAM Wishlist (Epic) SHANIA TWAIN You're Still The One (Mercury) KPEK/Albuguerque, NM{HAC) KOZN/Kansas City, MO (HAC) WDCG/Raleigh, NC(CHR/P)
Total Plays: 405, Total Stations: 17, Adds: 1 Total Piays: 146, Total Stations: 8, Adds: 1 KAMX/Austin, TX (HAC) KMXB/Las Vegas, NV (HAC} ; WINERochester, NY (HAC)

| KLLY/Bakersfietd, CA{HAC) WLIR/Long Island, NY {Alt) KZZ0/Sacramento, CA (HAC)
TORI AMOS Spark (Atfantic) VERVE Lucky Man (Hut/Virgin) WBMX/Bostan, MA (HAC) KYSR/Los Angeles, CA (HAC) WALC/St. Louis, MO(HAC)
Total Plays: 382, Total Stations: 20, Adds: 1 Total Plays: 126, Total Stations: 7, Adds: 0 WLCE/Buffalo, NY (HAC) WPLL/Miami, FL (HAC) WVRV/St. Louis, MO (AR)

| WLNK/Charlotte, NC (HAC) | WPNT/Milwaukee, Wl (HAC) KENZ/Salt Lake City, UT (AA)
ATHENAEUM What | Didn’t Know (Atlantic) | B-52S Debbie (Reprise) WIMX/Chicago, IL(HAC) | KoSO/Modesto, CA (HAC) KEMB/San Oiego, CA (HAC)
Total Plays: 330, Total Stations: 13, Adds: 1 | Total Plays: 119, Total Stations: 7, Adds: 0 WXEG/Daylon, OH (Alf) KCDUMonterey-Salinas, CA(HAC) KLLC/San Francisco, CA (HAC)

| KALC/Denver, CO(HAC) | WPTE/Norfolk, VA (HAC) KRUZ/Santa Barbara, CA (HAC)
BLACK LAB Time Ago (DGC/Geffen) ‘ SMASHING PUMPKINS Ava Adore (Virgin) KXPK/Denver, CO (AA) WSHE/Orlanda, FL (HAC) WHPT/Tampa, FL(AA)
Total Plays: 258, Total Stations: 15, Adds: 1 Total Plays: 118, Total Stations: 7, Adds: 0 WPLT/Detroit, MI(Alt) WPLY/Philadelphia, PA (Alf) WSSR/Tampa, FL (HAC)

| KVSR/Fresno, CA (HAC) KZON/Phoenix, AZ (Alt) WMBX/West Patm Beach, FL {(HAC)
EBBA FORSBERG Lost Count (Maverick/WB) | MEREDITH BROOKS Stop (Capitol) WKSI/Greenshora, KC (HAC) K22 Phoenix, AZ(HAC) | WXLOMorcester, MA{HAC)
Total Plays: 167, Total Stations: 11, Adds: 0 Totai Plays: 111, Total Stations: 9, Adds: 3 WKZL/Greenshoro, NC (HAC) WDORV/Pittsburgh, PA(HAC) e

KKPN/Houston, TX (HAC) KBBT/Portland, OR (HAC) 43 Total Stations
Songs ranked by total plays HAC-Hot AC Alt-Altemative AA-Adult Altenative CHR/P-CHR/Pop

Register NOW on our website at

f

www.rronline.com

to guarantee your place at

ﬂﬂN\IENIﬂ' 98 R&R’s Convention 98

JUNE 11-13,1998 - GENTURY PLAZA HOTEL - GENTURY GITY, GA

E— & MAAMAM-akaaLieantadiohistorn/sC ol .
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TONY NOVIA

Insider’s Guide To R&R’s

25th Anniversary Convention

[ The best in radio and records gather for three days of inspiration and

entertainment

If you watched this year’s Academy Awards, one of the most
memorable moments was at the end, when they saluted past award
winners. Onstage were some of the biggest names in movie histo-
ry and, one by one, the camera zoomed in on these superstars. We
were so inspired by the idea, we decided to do our own “salute” at
the convention. On Friday, June 12, starting at 10:15am, the “Top
40/CHR’s Perennial Power Players” session will commence.

Thanks to Mercury Records,
which is sponsoring this highly
anticipated session that will open
with Lionel Richie singing his
new single, “Time.” Legendary
programmer/consultant Mike
Joseph and session moderator

WCOL & WNCI/Columbus, OH
VP/GM Dave Robbins have been
working for months on a mission
to assemble some of Top 40’s
most successful programmers and
personalities whose contributions
have withstood the test of time.

R&R Presents The A+ Team

It doesn’t get any better than this:
Richard Branson

e Founder/Chairman Virgin Group — Thursday, June 11,
5-6:30pm

in 1970, the daring Richard Branson founded Virgin Records, which he
later sold to EMI for around a billion dollars. Today Branson — when not
flying around the world in one of his custom hot-air balloons — oversees
V2 Records, Virgin Megastores, Virgin Atlantic Airways, book and software
publishing, clubs, hotels, and Virgin Cola, to name just a few of the hun-
dreds of companies he owns in 23 countries. If you have an entrepreneurial
spirit and vision, don’t miss this session.

Edgar Bronfman Jr.

» CEO of Seagram Co. — Friday, June 12, 8:30-10am

At press time, it was widely speculated that Edgar Bronfman Jr. was
close to spending as much as $10.5 billion to buy PolyGram’s music and
film divisions. Bronfman oversees Seagram Co.s entertainment division,
whose Universal Studios produces and distributes motion pictures, televi-
sion programs, and music; and operates theme parks and retail stores.
Bronfman also runs the beverage division, which includes the production
and marketing of distilled spirits, wines, fruit juices, coolers, beers, and
mixers in more than 150 countries. As one of the most powerful people in
the entertainment business, Bronfman will share his thoughts and vision.

Chris Carter

e The X-Files creator/Executive Producer — Friday, June 12,
12-1:45pm

We know that many of you are trekking across the country — so we
thought we'd offer some Hollywood sizzle. One of the most anticipated
films of the year is The X-Files movie, based on the Golden Globe- and
Emmy award-winning Fox-TV series. The movie premieres one week after
the R&R Convention, so who better than Chris Carter — one of Holly-
wood’s most innovative minds — to offer an insight or two about reaching
an audience?

Rick Pitino
¢ Boston Celtics head coach/best-selling author/motivational
speaker — Saturday, June 13, 9-10:15am
Sponsors: Elektra Records, Island Records, and The Jerry Brenner Group
Performance: Dakota Moon, “A Promise | Make” .

You don’t have to be a basketball fan to catch the teamwork and motiva-
tional message that Rick Pitino gives during one of his sessions.The New
York Knicks and Boston Celtics coach also has a University of Kentucky
Wildcats championship under his belt, and he's widely recognized as a

master strategist and team builder. For some of his secrets that you can
use every day at your station, don't miss his Saturday morning session.

Va8

As Robbins points out, “From
Top 40’s birth in 1956 through to-
day’s latest sign-ons, these industry
titans’ experiences and timeless
wisdom will provide valuable in-
sight into how CHR has been —
and will continue to be — radio’s
most exciting, vibrant format. The
idea here is to put on a radio ses-
sion that has never been done be-
fore. This will be a pointed and per-
sonal panel, designed to get at each
panelist’s vast experience and wis-
dom. It truly will be a panel for the
ages.”

Unveiling CHR’s
Segmentation

Richard Branson’s V2 Records
will sponsor the first CHR session
on Thursday, June 11, 3-4:30pm.
The session will open with a per-
formance by Billy Crawford, featur-
ing his newest release, “Urgently In
Love.” During this session, Cole-
man Research’s Jon Coleman,
Chris Ackerman, and Warren Kurtz-
man will unveil the key findings of
a custom research study on the
CHR format. As we are all aware,
CHR is primarily composed of ele-
ments of pop, rock, and rhythmic
music. Through this custom project,
Coleman and company have set out
to explore the segmentation of the
CHR format by researching the au-
dience’s music tastes and defining
the role of rock and rhythm. The
goal of the session is to help man-
agers, PDs, and label execs under-
stand the different segments of
CHR music tastes and how differ-
ent kinds of CHR music work or do
not work for different kinds of CHR
stations.

Knowledge Is Power

Check out this sample of some
of the multiformat sessions de-
signed to give you useful informa-
tion to help you do your job better:

* “How To Critique And Coach
Talent” with Dan O’Day

PN .
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Perennial Power Players

F rom Top 40’s birth in 1956 through today’s latest sign-
“ons, a number of pioneers have emerged. Don’t miss
this salute to the movers and shakers of CHR, whose
contributions remain timeless. Friday, June 12 at
10:15am is when it happens, directly following opening
remarks from Seagram Company President/CEO Edgar

Bronfman Jr.

The V.I.P. guest-speaker list (which is subject to change} includes:

Buzz Bennett BJ Harris Steve Rivers
Ken Benson Humble Harv Art Roberts
Chuck Blore Bill Hennes John Rook
Gary Burbank Mike Joseph Kal Rudman
Marc Chase Bill Lee Rick Shaw
Dick Clark Casey Kasem Dave Sholin
Rick Dees Mark McKay Bill Tanner
Dale Dorman George Michael  Charlie Tuna
Bill Drake Bobby Ocean Charlie Van Dyke
Paul Drew Gary Owens Terry Young
Mark Driscoll Mike Phillips Guy Zapoleon

¢ Gallup Research’s timely and
explosive presentation on “Building
A Customer-Oriented, Productive
Workplace”

* “Titanic Marketing”

* Ken and Daria Dolan explain
how to “Take Control Of Your Own
Financial Future ... The Five Mon-
ey Moves To Make Now”

* “Music Research: What'’s Right
And What’s Wrong?”

This Is How We Party!

Welcome to the entertainment
capital of the world! This year’s
R&R Convention will be jam-
packed with entertainment. The hot-
test clubs in town, including Club
R&R in the Century Plaza Hotel,
the House of Blues, the Roxy, the
Troubadour, the Century Club, and
the Whisky, will be jamming every
night with multiformat acts.

On Friday, June 12, legendary
KIIS/L.A. morning driver Rick
Dees, Ellen K., and producer Paul
Joseph will broadcast live from the
host Century Plaza Hotel, and on

Saturday night, R&R has made
V.LP. arrangements for you to hang
backstage at KIIS’ Wango Tango
concert at Edison International Field
in Anaheim. This incredible gig fea-
tures Will Smith, Mariah Carey, the
B-52’s, Gloria Estefan, Paula Cole,
Meredith Brooks, Hootie & The
Blowfish, N Sync, Vonda Shepard,
Amber, All Saints, Wyclef Jean, and
the legendary Tom Jones.

Also, be on the lookout for spe-
cial guest appearances at the con-
vention by Oliva Newton-John,
Gloria Estefan, and other top artists
and Hollywood stars.

Finally, Columbia is throwing ex-
clusive, invitation-only parties with
Mariah Carey and Will Smith. If
you’d like to attend, contact Jerry
Blair at (212) 833-7818, Charlie
Walk at (212) 833-4176, or Lee
Leipsner at (212) 833-5095.-

For hotel registration and more
information about the 25th Anniver-
sary Convention, visit our website
at www.rronline.com. or call Carol
Holt at (310) 788-1619.

‘The Induﬂrf’

s Friday, June 12, 3:45-5pm “Records, State Of

Similar to-consolidation in the radio business, many labels are
exploring strategic alliances and searching for new ways to dis-
cover, market, and sell records for their new superstars and cur-
rent rosters, This session is sure to provide some insight on what's
ahead in the new millennium. Panelists include Epic and 550
Music President Polly Anthony, A&M Group Chairman Al Cafaro,
Virgin co-President Ray Cooper, MCA President Jay Boberg,
and Geffen Chairman Ed Rosenblatt.

e Saturday, June 13, 12-2pm “Radio, State Of
The Industry”

With the view from the cathird seat, some of our irdustry’s top
executives will gather and offer their opinions and views on where
radio is today and in what direction it's headed. e

The heavies on this panel include Jefferson-Pilot President
Clarke Brown, Guifstar President/CQO John Culten, Greater
Media COO Tim Milowski, Chancelior Sr. VP Jobn Madison, and
Jacor CEQ Randy Michaels. :
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CHR/POP TOP 50

MAY 22, 1998

35

TOTAL PLAYS — ]

WowW W ™ ARTISTTITLE LABEL(S) ™ Lw 2w w
v 1+ 1 1+ NATALIE IMBRUGLIA Torn (RCA) 7424 7470 7494 7279
2 2 2 2 K-Cl &J0OJO All My Life (MCA) 6754 6881 6961 6787
« 3 3 3 MARCY PLAYGROUND Sex And Candy (Capitol) 6247 6259 6126 5825
26 15 1w @  ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 5004 4057 3114 2232
6 10 s @ SHANIA TWAIN You're Still The One (Mercury) 4949 4308 3740 3122
3 4 4 &  SAVAGE GARDEN Truly Madly Deeply (Columbia) 4750 5253 5576 5963
7 6 s 1 'NSYNCIWantYou Back (RCA) 4710 4913 4779 4580
2 s o @ BRIAN MCKNIGHT Anytime (Motown) 44271 4132 3802 3436
& 7 7 9 WILL SMITH Gettin’ Jiggy Wit It (Columbia) 4343 4519 4653 4587
5 5 s 1 MATCHBOX 20 3am (Lava/Atlantic) 4153 4883 5324 5533
o 11 1 ) BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 4065 3939 3660 3477
s 20 1 @ FASTBALL The Way (Hollywood) 3991 3386 2754 2039
19 14 12 () VONDA SHEPARD Searchin’ My Soul (550 Music) 3868 3673 3223 2717
2 1o 5 @ GO0 GO0 DOLLS iris (Warner Sunset/Reprise) 3644 3253 2801 2285
22 17 @  MARIAH CAREY My All (Columbia) ’ 3019 2824 2513 2294
1n 13 16 16 JANET Together Again (Virgin) 2809 3094 3209 3452
BREAKER () MADONNA Ray Of Light (Maverick/WB} 2638 1727 626 175
s & 14 15 ROBYNDo You Really Want Me (RCA) 2555 3347 3886 3970
BREAKER - {®  NEXT Too Close (Arista) 2486 1995 1610 1219
17 16 19 20 THIRD EYE BLIND How's It Going To Be (Elektra/EEG) 2372 2585 2912 3056

BACKSTREET BOYS As Long As You Love Me (Jive) 2318 2504 2832 3344

w
=]
n
S
~

BREAKER (B NATALIE MERCHANT Kind & Generous (Elextra£EG) 2123 1716 1125 150
BREAKER €0 WALLFLOWERS Heroes (Epic) 2069 1844 1414 907
2a 25 20 2 S.0.A.P. This Is How We Party (Crave) 2014 2335 22711 2258
9 1 1 2 MADONNA Frozen (Maverick/WB) 1952 2718 3437 3909
27 2 24 2 EDWIN MCCAIN I'll Be (Lava/Atiantic) 1927 2011 2048 2091
st 28 20 @) SARAH MCLACHLAN Adia (Arista) 1891 1772 1680 1569
20 2 22 2 PAULA COLE Me (/mago/WB) 1864 2313 2438 2411
0 3 3 €@ DESTINY’S CHILD No, No, No (Grass Roots/Columbia) 1787 1720 1674 1586
2 20 z 3  REBEKAH Sin So Well (Elektra/EEG) 1774 1810 1674 1544
— — a €D MATCHBOX 20 Real World (Lava/Atlantic) 1717 961 475 284
15 18 23 32  BILLIE MYERS Kiss The Rain (Universal) 1570 2217 2818 3149
3% 32 3 33  BLAIR Have Fun, Go Mad (Jersey/MCA) 1494 1585 1439 1183
s 3 3 € CHERRY POPPIN’ DADDIES Zoot Suit Riot (Mojo/Universal) 1480 1302 1000 730
5 27 a3 USHER Nice & Slow (LaFace/Arista) 1297 1584 1983 2236
s a7 3 €D JANET | Get Lonely (Virgin) 1261 1249 1109 1078
w9 4 3 €D  ALLSAINTS Never Ever (London/Isiand) 1256 1036 m 621
2 s 38 €D BLACK LAB Time Ago (DGC/Geffen) 1234 1191 1038 959
— @ 4« € SPICE GIRLS Stop (Virgin) 1187 987 787 578
1 23 3 4  CELINE DION My Heart Will Go On (550 Music) 1163 1640 2374 3164
— — & @ BRANDY & MONICA The Boy Is Mine (Atlantic) 1161 738 100 —
— @ « @ FIVEWhen The Lights Go Out (Arista) 1093 827 618 332
— — s € SEMISONIC Closing Time (MCA) 1040 828 497 105
@  CELINE DION To Love You More (550 Music) 965 225 47 23
18 22 3 45  ERIC CLAPTON My Father's Eyes (Duck/Reprise) 858 1542 2349 2931
— w« « @ EVERCLEAR | Will Buy You A New Life (Capitol) 832 ° 713 670 559
@ MEREDITH BROOKS Stop (Capitol) 805 589 330 38
@ LA BOUCHE You Won't Forget Me (RCA) 688 581 458 222
— s s @  SOLID HARMONIE 'll Be There For You (Jive) 647 596 540 490
— 45 a4 s GLORIA ESTEFAN Heaven's What | Feel (Epic) 638 673 634 574

TOTAL
STATIONS/ADDS

137/0
131/0
131/0
129/2
126/4
122/0
117/0-
120/0
105/0
113/0
123/0
1313
126/0
12072
118/
86/1

12377

82/0
97/11
75/0
85/0
10873
98/2
91/0
68/0
71/0
95/3
82/0
77/0
93/0
101118
64/0
79/0
80/3
471
59/5
7973
80/3
71/4
54/0
84112
78/10
75/8
99/29
3700
54/1
59/10
55/5
46/1
47/

This chart reflects airplay from May 11-17. Songs ranked by total plays. Highlighted songs indicate Breaker.

138 CHR/Pop reporters. 138 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1998, R&R Inc.

MADONNA
Ray Of Light (Maverick/WB)
TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
2638/911 12377
NEXT
Too Close (Arista)
TOTAL PLAYS/NCREASE TOTAL STATIONS/ADDS CHART
2486/491 97/11
NATALIE MERCHANT
Kind & Generous (Elektra/EEG)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
21237347 10873
WALLFLOWERS
Heroes (Epic)
TOTAL PLAYS/INCREASE TOTAL STATIONS/ADDS CHART
2069/225 98/2
MOST ADDED -
ARTIST TITLE LABEL(S} ADDS
AEROSMITH | Don't Want To Miss A Thing (Colurmbia) 104
CELINE DION To Love You More (550 Music) 29
ALANA DAVIS Crazy (Elektra/EEG) 22
PUFF DADDY t/JIMMY PAGE Come With Me (Epic) 21
ROD STEWART Ooh La La (Warner Bros.) 19
MATCHBOX 20 Real World (Lava/Atlantic) 18
LIONEL RICHIE Time (Mercury) 17
BRANDY & MONICA The Boy Is Mine (Atlantic) 12
NEXT Too Close (Arista) 1"
MEREDITH BROOKS Stop (Capitoi) 10
FIVE When The Lights Go Out (Arista) 10
MOST INCREASED
PLAYS ToTAL
ARTIST TITLE LABEL(S) INCAEASE
ALANIS MORISSETTE Uninvited (Wamer Sunset/Reprise) +947
MADONNA Ray Of Light (Maverick/WB) +911
MATCHBOX 20 Real World (Lava/Atlantic) +756

CELINE DION To Love You More (550 Music) +740
SHANIA TWAIN You're Still The One (Mercury) +641
FASTBALL The Way (Hollywood) 1605
NEXT Too Close (Arista) +491
AEROSMITH | Don’t Want To Miss A Thing (Columbia) +471
BRANDY & MONICA The Boy Is Mine (Atlantic) +123
GO0 GOO DOLLS lIris (Warner Sunset/Reprise) +391

HOTTEST
RECURRENTS

ARTIST TITLE LABEL(S)

SMASH MOUTH Walkin’ On The Sun (Interscope)
USHER You Make Me Wanna... (LaFace/Arista)
ROBYN Show Me Love (RCA)

SUGAR RAY Fly (Lava/Atlantic)

PAULA COLE | Don't Want To Wait (/mago/WB)
THIRD EYE BLIND Semi-Charmed Life (Elektra/EEG)
TONIC If You Gould Only See (Polydor/A&M)
SISTER HAZEL All For You (Universal)
CHUMBAWAMBA Tubthumping (Republic/Universal)
MATCHBOX 20 Push (Lava/Atlantic)

Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. If two songs are
tied in number of plays, the song being played on more stations is placed
first. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Weighted chart appears on R&R ONLINE.

Phone: 011.613. 95370600 Fax: 011.613.95372468

Contact Jinglehouse Australia for a demo CD or hear our jingles on www.jinglehouse.net

Email: info@jinglehouse.net

_ waany amevricanradiohistorv.cam
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’ wwva.rodstewartlive.com
n www.whbr.com

m'm #1 Most Added at Rock Radio

5/12 Album #2 Most Added at Adult Alternative

- -~ 5/18-#1 Most Added Adult Top 40
; &"‘ﬂ Most Added Adult Contemporary
- /19 Most Added Tep 40 Radio

L -

On Tour: 8/22 Raleigh, NC

7/15 Hartford, CT 8/23 Atlanta, GA

7/17 New York, NY 8/25 Charlotte, NC
7/21 Camden, NJ 8/26 Washington DC
1/22 Boston, MA 8/29 West Palm Beach, FL
7/29 Cincinnatti, OH 8/30 Tampa, FL

7/30 Indianapolis, IN 9/1 Biloxi, MS

8/5 Cleveland, OH 9/2 Houston, TX

8/7 Pittsburgh, PA 9/3 Dallas, TX

8/@ Columbus, OH 9/5 Las Vegas, NV
8/ Grand Rapids, M§ 9/6 Phoenix, AZ

8/12 Milwaukee, Wi 9/9 Boise, ID

8/14 Kansas City, KS 9/12 Seattle, WA

8/35 St. Louis, MO 9/13 Portland, OR

8/16 Chicago, IL 9/18 San Francisco, CA
8/21 Virginia Beach, YA and more T.B.A.

110 ¥ rod stewart 2

The first single from his
latest, greatest nevv album:

when we were the new boys

YHSE June Artist of the Month.

L Progjuced by Rod Stewart. Cg@@Produced b;} Kevin Savigar.
Management: A jold Stiefel id Annie Challis

for Stiefel Entertainment

=
Q 1' fP998 Warner Bros. Records Inc.
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) CALLOUT AMERICA. a7

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES MAY 22 1998

CaLLouT AMericae song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of April 27-May 3.

CaLLout AMERICA®

CHR/POP

TOTAL AUEMEEHWESTMTEH-SJ TOTAL%  TOTAL% H Ot scor esS
ARTIST TITLE LABEL(S) ™ LW oW W FAMILIARITY  BURN By ANTHONY ACAMPORA
CELINE DION My Heart Will Go On (550 Music) 406 390 3.93 4.01 956% 40.6% hat do Jerry Seiofeld and Ce.
SHANIA TWAIN You're Still The One (MefCUfy) 3.94 3.82 3.80 3.84 75.6% 16.3% | They both go out on top (’-1llh0ug};
NATALIE IMBRUGLIA Torn (RCA) 3.92 3.85 3.92 3.97 88.2% 20.2% | Do et e o
NEXT Too Close (Af/Sfa) 3.91 — — s 45.3% 8.1% | On" (550 Music) — the undisputed
MARCY PLAYGROUND Sex And Candy (Capitol) 3.89 3.61 374 368 83.0% 17.7% | EEn Ho O erica sy
K-Cl & JOJO All My Life (MCA) 3.87 4.02 3.91 3.95 83.5% 19.2% | of 400 women aged 12-34 with a
ALANIS MORISSETTE Uninvited (Warner Sunset/Reprise) 3.86 369 — — 63.3% 10.1% | 406 ol favorabiliy score. “Heart
DESTINY’S CHILD No, No, No (G/?SS ROOtS/CO/Umbia) 3.76 3.75 3.79 3.60 56.7% 13.1% | was lesl.ed. an unprecedentec feat.
BRIAN MCKNIGHT Anytime (Motown) 3.73 377 3.84 403 66.7% 16.7% [ W e o e e
WILL SMITH Gettin’ Jiggy Wit It (CO/U/nb/a) 3.73 3.1 3.76 3.79 85.7% 26.1% | arc the leading candidates:
GOO GOO DOLLS Iris (Warner Sunset/Reprise) 3.72 378 340 —  B15% B | A e b
MATCHBOX 20 3am (LaVH/AﬂanﬁC) 3.65 3.63 3.52 3.56 86.2% 26.4% | No. 2 with a 3.94 overall score. its
USHER Nice & Slow (LaFace/Arista) 3.58 361 377 379 63.1% 18.5% | et e Nl i chart
‘N SYNC i Want You Back (RCA) 3.57 3.59 3.53 3.49 72.2% 19.2% | and could top CHR/Pop as well.
FASTBALL The Way (Hollywood) 357 362 340 357 58.4% 12.1% | 0o, v el imiel
SARAH MCLACHLAN Adia (Afista) 3.56 — —_ — 44.3% 9.4% | the CHR/Pop chart, is a clos: third
EVERCLEAR | Will Buy You A New Life (Capitol) 354 364 — —  M16%  91% |0 Next (aris)
BACKSTREET BOYS Everybody (Backstreet's Back) (Jive) 352 359 333 341 T1.7% 21.2% [ a CHR/Rhythmic and Urban
MARIAH CAREY My All (Columbia) 352 366 357 —  B8.0% 14.3% |Ciororper  cen o iy
EDWIN MCCAIN I'll Be (Lava/At/antiC) 3.46 3.53 3.54 3.42 43.6% 11.1% | score. “Close™ is second in teens
SEMISONIC Closing Time (MCA) 346 3.63 —  —  36.9%  5.9% |0 My
CREED My Own Prison (Wind-up) 343 358 343 3.38 29.1% 5.9% | Life” by K-Ci & JoJo (MCA) *“Sex
PAULA COLE Me (Imago/WB) 3.37 314 326 336 51.2% 15.8% | cu O e .
PUBLIC ANNOUNCEMENT Body Bumpin’ Yippie-Yi-Yo (A&M) 3.37 350 —  —  441% 11.6% | out America, Alanis Morissette
ROBYN Do You Really Want Me (RCA) 3.37 3.34 326 338 62.3% 19.0% | cmimvied (Wamer Sunsct
MADONNA Frozen (Maverick/WB) 336 3.21 3.41 335 845% 31.0% [ “Adia® by Sarah McLachlan
VONDA SHEPARD Searchin’ My Soul (550 Music) 3.32 311 305 —  38.2% 10.6% | N den i e e
S.0.A.P. This Is How We Party (Crave) 3.27 317 314 3.23 39.4%  9.4% | (3.76) and ties for third in the West
ERIC CLAPTON My Father's Eyes (Duck/Reprise) 325 308 325 316 623% 19.5% |*ELUN by vonda
BILLIE MYERS Kiss The Rain (Universal) 324 311 3.8 333 77.1% 30.3% | Shepard (550 Music) contines to
REBEKAH Sin So Well (Flektra/EEG) 317 —  — —  281%  7.4% [ & posithe reviews from the 2534

cell (core fans of the Ally McBeal

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total series) — which ranks it 13th with
familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. a3.57.

Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and markets: EAST: Baltimore, Boston, “1 Will Buy You A New Life” by
Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New Orleans, Norfolk, Orlando, Tampa. Everclear (Capitol) posts its high-
MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Los Angeles, Portland, Salt Lake City, San Diego, San Francisco, Seattle. est score (3.78-9th) and familarity
Songs are removed from Callout America after 20 weeks of testing. © 1998, R&R Inc. (50%) in the West region.

SARA MCLACHLAN “ADIA”

THE FOLLOWING MAJORS HAVE
ADDED THE RECORD OVER THE
PAST 2 WEEKS:

KRBE!  B94!  WNKS!
WKRQ! Y1001 WNCI!

THIS IS A HIT!

DEBUTS 49 WOMEN 18-2411!

WXKS #2 CALLOUT
(60X LAST WEEK)
KBKS #4 CALLOUT (60X)

WSTR Top 8 CALLOUT (40X)

ARISTA
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XSCAPE The Ams Of The One Who... (So So DefColumbia)
Total Plays: 607, Total Stations: 48, Adds: 2

PUBLIC ANNOUNCEMENT Body Bumpin' Yippie-Yi-Yo (A&M)
Total Plays: 577, Total Stations: 37, Adds: 4

AEROSMITH | Don't Want To Miss A Thing (Columbia)
Total Plays: 492, Total Stations: 106, Adds: 104

BABYFACE & DES'REE Fire (Yab Yur/550 Music)
Total Plays: 476, Total Stations: 37, Adds: 5

DAZE Superhero (Columbia)
Total Plays: 476, Totat Stations: 32, Adds: 0

SISTER 7 Know What You Mean (Arista Austin/Arista)
Total Plays: 404, Total Stations: 24, Adds: 1

WILL SMITH Just The Two Of Us (Columbia)
Total Plays: 243, Total Stations: 15, Adds: 6

CREED My Own Prison (Wind-up)
Total Plays: 232, Total Stations: 20, Adds: 2

MYAF/SISQC OF DRU HILL Its Al About Me (Universiy/Irerscope)
Total Plays: 164, Total Stations: 20, Adds: 7

MONTELL JORDAN Let's Ride (Def JamvRALMercury)
Total Plays: 163, Total Stations: 16, Adds: 2

OLIVIA NEWTON-JOHN [ Honestly Love You (MCAUniversal)
Totat Plays: 141, Total Stations: 15, Adds: 1

TUESDAYS [l Be Here (Arisia)
Total Plays: 131, Total Stations: 23, Adds: 8

NO AUTHORITY One More Time (MA/Work)
Total Plays: 129, Total Stations: 11, Adds: 0

LFO The Way You Like It (Sex U Up) (Logic)
Total Plays: 128, Total Stations: 6, Adds: 0

JANA MARIA The Price (Curb)
Total Plays: 123, Total Stations: 16, Adds: 6

MARIAH CAREY F/BONE THUGS... Breakdown (Columbia)
Total Plays: 122, Total Stations: 2, Adds: 0

DIANA KING Find My Way Back (Work)
Total Plays: 112, Total Stations: 18, Adds: 7

LORD TARIQ & PETER GUNZ Deja Vu (Codeine/Columbia)
Total Plays: 107, Total Stations: 2, Adds: 0

INNER CIRCLE Not About Romance (Republic/Universal)
Total Plays: 102, Total Stations: 8, Adds: 0

PUBLIC ENBVIY F/STEPHEN STILLS He Gat Game (DeflamAVercury)
Total Plays: 102, Total Stations: 2, Adds: 0

Songs ranked by total plays

LOOK AT THE JACK ASSES — KDUK/Eugene, OR recently celebrated National Mule Day
and raised some bucks for charity by inviting listeners to stop by and “Kiss Our Asses.” (Standing,
I-r) are afternooner Downtown Steve Brown, middayer Zach Daniels, and morning show Psy-
chic Kosmic Karen; (kneeling, I-r) MD/AM drive Valerie Steele, AM Producer Dangerous Dave
Osborne, and PD/morning driver Barry McGuire.

WHAT WOULD HAPPEN ... IF WE KISSED ... — KBKS/Seattle personality Paul Anthony (r)
fantasizes while posing for a picture with Capitol artist Meredith Brooks after a recent show at
RKCNDY in Seattle.

Abbs May 26

ANGGUN Srniow On The Sahara (Epic)

BILLIE MYERS Tell Me (Universal)

98 DEGREES & STEVIE WONDER True To Your Heart (Walt Disney)

REISS Boom Bye Yae (Mercury)

WILL SMITH +. Just The Two Of Us (Columbia)

JODY WATLEY If 'm Not In Love (Atlantic)

LET'S RECOVER OUR SOULS — Rocket/Island legend Sir Elton John was hangin’ with
WFLZ/Tampa's Stan “The Man" (r) and his significant other, Leslie (l), backstage before his
sold-out show at the Ice Palace.

2=

KIND AND VERY GENEROUS — Elektra/EEG recording artist Natalie Merchant recently held
a listening party at Paramount Studios in Los Angeles for her new album, Ophelia. Among those
enjoying the event are (I-r) Elektra L.A. Local Alex Garofalo, KIiS/Los Angeles PD Dan Kieley,
Merchant, KiIS APD/MD Tracy Austin, and Elektra Director/Top 40 Promotion Mike Whited.
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Stations and their adds listed alphabetically by market

May 22, 1998 RaR* 39

WFLY/Aibany, NY
DM: Michael Morgan
PD: Rob Dawes

MD Ron Williams

PRAS MICHEL F/ODB  ~Supastar’
SPICE GIRLS “Stop”

MATCHBOX 20 "Real”
AEROSMITA “Miss™

KQlD/Alexandria, LA
PD: Kahuna
APD/MD .Iay Stevens
BLENDERS .I;LDonalus
VERCLEAR (Buy®
LIONESI RICHIE Tme
MAYCHBOX?II Real

WAEB/Allentown, PA
PD: Brian Check
MD: Chuck McGee

MATCHBOX 20 “Real”
AEROSMITH ~Miss’
LIONEL RICHIE Tlme
ADONNA
NATAIJE MER'EHANT “Generous”

KQlZ/Amarillo, TX

PD: Eric Stevens
MATCHBOX ZD 'Ruﬂl'

JANA MARIA “Price*

KGOT/Anchorage, AK
OM: Mark Murphy
PD: Paui Walker

20 AEROSMITH “Whss®
CELINE DION "Mare™

WSTR/Atlanta, GA
PD: Dan Bowen
MD: J.R. Ammons

AEROSMITH “Mtss™

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Paul Kelly

n MADONNA L&
AERDSMITH “Mss”

WZNY/Augusta, GA
PD: Bruce Stevens
MD: Michael Chase

15 AEROSMITH “Mres™

KHFI/Austin, TX
PD: Krash Kelly

MD: Lestie Basenberg
|; BRANDV & MONIf.A “Boy”
5 OLIVIA NEW‘ION .IDHN “Love”

WXYV/Baitimore, MD

PD: Dave Ferguson

APD: MD Throbb

92 KP. & ENVYI “Swing"

39 SPICE GIRLS “Stop™

13 SQUTHSYDE CONN X.. "Raize™
BRANDY & MONICA “Boy"

WLSS/Baton Rouge, LA
PD: Robert Elfman
MD: Todd Chase

AEROSMITH ~Miss”

ALL SAINTS “Never™

BLACK LAB “Time"

LIONEL RICHIE “Time"

KQXY/Beaumont, TX
PD: Dale Baird
MD: andin Shaw

LICINEL RICHIE
PUFF DADDY F/J. PAEE “Come™

WXYK/Biloxi, MS

PD: Patty Steele

MD: Kenny Vest
PUFF DADDY F/J. PAGE “Come*
ROD STEWART “Ooh™
AEROSMITH “Miss™

DIANA KING "Find”
TUESDAYS "Here”

WMRV/Binghamton, NY
OM: Bill Sheridan

PD: Jacko

MD Louie G.

AERQSMITH *Miss™
MYA F/SISQC "AI*
ROD STEWART *0ch”

KZMG/Boise, ID

PD: Mike Kasper

MD: Kirk Frederick
CELINE DION “More*
FIVE "Lights”

KIM FOX “Swestest™
AEROSMITH “Miss™

WXKS/Boston, MA
PD: John Ivey
APD/MD: David Corey

LIONEL RICHIE “Time™
SEMISONIC “Closing”

WKSE/Buffalo, NY
PD: Sue D’Neil
APDMD: Dave Universal

AEROSMITH “Miss™

WRZE/Cape Cod, MA
PO: Mike 0’Daonnell
MD: Kevin Mattews

BABYFACE & DES'REE “Fire”
MYA F/SISQ0 “A"
NU FLAVOR "Bahy™

WSSX/Charleston, SC
PD: Calvin Hicks
MD: Christine Cross

AEROSMITH "Miss™
KIM FOX Sweelz "

BABYFACE & DESanE “Fire”

WVSR/Charleston, WV
PD: Bili Shahan

16 AEROSMITH “Miss”
16 CELINE DION “More*
16 BRANDY & MONICA "Boy”

WNKS/Charlotte, NC
PD: Brian Bridgman
MD: Danny Wright

10 AEROSMITH “Miss’

8 SEMISONIC “Closing”

KLRS/Chico, CA
PDMOD: Chrlstopher Cair

4 WILL SMI
2 PUBIINSC ANNDUNCEMENT “Body"

1
ALANA DA\IIS Cﬂlv

WKRQ/Cincinnati, OH
OM: Mike Mairo
PD: Bill Klaproth
MD: Jim Kelly
ALANA DAVIS “Crazy
AERDSMITH “Miss™
ROD STEWART “Oonh*

WZJM/Cleveland, OH
PD: Dave Eubanks
MD Action Jackson

AEROSMITH Mlss
CELINE DION
PUFF DADOY EIJ PAEE “Come”

KKMG/Colorado Springs, CO
Interim PD: PauI Johnson

PUBLIC ANNOUNCEMENT “Body”

WNOK/Columbia, SC
PD: Jonathan Rush
MD: T.J. McKay

1 ROD STEWART “Ggh”
13 AEROSMITH "Miss®

WNCI/Columbus, OH
PD: John Dimick
APD/MD: Neal Sharpe

MARIAH CAREY 1
SARAH MCLACH “Adia”

KHKS/Dallas, TX
OM: John Cook
PD: Ed Lambert
MD: John Reynolds

SHANIA TWAIN “Stili”

WGTZ/Dayton, OH
OM/PD: Michae! Luczak
No Adds

WKMX/Dothan, AL
PD: Phil Thomas
MD: Tim Godwin

AEROSMITHSMISS
CHERRY POPPIN' ‘ZWI'

WNKI/Eimira, NY
PD: Bob Quick
MD: Enc Moon

iE DION "Mare”
UUNEL RICHIE “Time"
JANA MARIA “Price”™
NU FLAVOR "Baby™
ALANA DAVIS “Crazy”

WRTS/Erie, PA
PD/MD: Jon Reilly
APD Beth Ann McBride

JANET “Lonel

MATCHBOX2 Real
AEROSMITH “Miss’

MYA €/515G0 “AII"
BRANDY & MOMICA "Boy”

KDUK/Eugene, DR

PD: Barry McGuire

MD: Valerie Steele
ALANA DAVIS mzy

AEROS!
PUBLIC ANNOUNCEMENT “Body”
MATCHBOX 20 “Real”

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Tim Michaelson

AEROSMITH “Miss™
ALANA DAVIS "Crazry
BRANDY & MONICA Bw

KMCK/Fayetteville, AR
PD: Scott Johnsen
MD Mike Chase

AERDSMITH “Miss’
MEREDITH BRDOKS top”
BABYFACE & DES'REE “Fire
MYA F/SISG0 "AlI"

WWCK/Flint, MI
PD: Scott Seipie

MD Nathan Reed
AEROSMITH “Miss”
PUFF DADDY F/.l PAGE “Come”
ﬁELINE DION.
Kis FDX Swumest
STEVE POLTZ ~Silver®

WJIMX/Fiorence, SC
OM/PD: Keith Mitcheil
APD/MOD: Kyle
MEREDITH BROOKS “Stop™
CELINE DION “Mors”
NEXT Cln
AEROSMITH
ALANA DAVIS Cvizy

WXKB/Ft. Myers, FL

PD: Chris Cue

MD: Randy Sherwyn
AEROSMITH “Miss®
SEMISONIC ctwn‘
CELINE DION *More
MATCHBOX 20 “Real”

KISR/Ft. Smith, AR
PD/MD: Fred Baker

AERDSMITH *M

PUFF DADDY F/J PABE “Come™
ROD STEWART “Dok™

KIM FOX “Sweetest”

LIONEL RICHIE “Time*
TREANA “Naked"

WMEE/Ft. Wayne, IN
OM: Dean McNeil
PO/MD: Captain Chris Didier
APD: Ange Canessa

8 AERQOSMITH “Miss™
ROD STEWART “Ooh”

WYKS/Gainesville, FL
PD/MD: Jeri Banta

AEROSMITH “Miss™
DIANA KING “Find"
LIONEL RICHIE "Time*
TUESDAYS "Here®

WSNX/Grand Rapids, M
PD: John Thamas

APDMD: Keith Curry
No Adds

WIXO(/Green Bay, Wi
PD: Dan Stone
MD: DamI Bums

34
17 NATALIE MERCNANT “Generous”
9 SEMISONIC “Closing”

WRHT/Greenville, NC
PD: J.T. Bosch

APD/MD: Gina Gray
PUFF DADDY F/J. PAGE “Come™

AEROSMITH Mlss

WFBC/Greenville, SC
PO: Rob Wagman
APD/MD: J. Love

190 USHER “Nice®
AEROSIXIYH “Miss”

WNNK/MHarrisburg, PA
PD: John 0'Dea
MD: Denny Logan

AEROSMITH “Miss™
ERANDY & WONICA “Boy”
JANET “Lonely”

WKSS/Hartford, CT
PD: Jay Beau Jones
MD: Mike McGowan

ALANIS MORISSETTE “Lainvited”

CHERRY POPPIN' .. “Zoct

KXMEMonolulu, HI
Co-PD: Jamie Hyatt
Co-PD: Kid Leo Baldwin

45 NEXT “Close”
R PUFF DADDY FAJ. PAGE “Come”

KRBE/Houston, TX
PD: John Peake
APD: Scofty Sparks
MD: Jay Michaels

20 AEROSMITH "Miss
PUFF DADDY Fil. PAGE “Come™
CELINE DION “More™

WZYPMHuntsville, AL
PD: Bilt West
MD: Chris Callaway

AEROSMITH "Miss”™
ALL SAINTS “Never”
FIVE “tights”

WZPL/Indianapolis, IN
PD: Tom Gjerdrum
MD: Dave Decker

AEROSMITH “Miss™
MATCHBCX 20 “Real”

WYOY/Jackson, MS
GM/PD: Dick 0'Neil
APDMD: Kevin Vaughan

2 AERDSMITH “Miss’
CHERRY POPPIN'  "Zoot™

WAPE/Jacksonville, FL
OM/PD: Cat Thomas
APD/MD: Tony Mann

AEROSMITH “Mess”
MADONNA “Light™

WAEZ/Johnson City, TN
DM: Bill Hagy
PD/MD: Gary Blake

7 BRANDY & MONICA "Boy”
AEROSMITH “Miss™
CELINE OION "More*

WGLU/Johnstown, PA
PD: Rich Adams
MD Mitch Edwards

AEROSMITH “Miss™
7 ROD STEWART “Qoh”
LA BOUCHE “Forget™

WKFR/Xalamazoo, MI
PD: Dave Michaels

MD: Cralg Russell
CELINE DION “More”
AEROSMITH “Miss’
PUFF DADDV Fi). PAGE ~Come™

KMXV/Kansas City, MO
PD: Jon Zellner
MD: Dylan

14 AERQSMITH Mlss
7 LACK LAB “Ti
7 BILI.IE MVERS YQII

WWST/Xnoxville, TN
PD: Rich Bailey
MD: Jake Edwards

AEROSMITH “Miss™

KSMB/Lafayette, LA
PD/MD: Larry LeBlanc

ALANA DAVIS “Crazy™
TUESDAYS Hm

AEROSMITH “M:
PUFF DADDY WJ PAGE "Come*

WLAN/Lancaster, PA
PD: Jordan Walsh
APD/AMD: Vince D'Ambrosic

AERQSMITH “Miss™
BLACK LAB "Time"

WHZZ/Lansing, MI
PD:Woody Houston
MD:Jeft Welling
Z AEROSMITH "Miss*

ALANA DAVIS “Crary”
CELINE DION "More’

WLKT/Lexington, KY
PD: Jill Meyer

PUFF DADDY Fi) PAGE “Come”
JENNIFER PAIGE "Crus
AERQSMITH “Miss™
CELINE DION “More™

KFRX/Lincoln, NE
PD: Sonny Valentine
APD: Larry Freeze
MD: Jack Lee

AEROSMITH “Miss™

KHTEALittle Rock, AR
PD: Neal Ardman
MD: Alyne Honver

WILL Sf
Hi- TUWN DJS qu

WBLIAong Island, NY
VP/Prog.: Gene Michaels
PD: Ken Medek

MD: Al Levine

5 ULTRA NATE “Foung”

KIS/ os Angeles, CA
PD: Dan Kieley

APD/MD: Tracy Austin

§ GO0 GOO DOLLS “ins”

5 SHANIA TWAIN “Still”

4 SPARKLE “Caretui™
AEROSMITH “Miss™

WDJX/Louisville, KY
OM/PD; C.C. Matthews
APD/MD Rnd PhlIIlps

MEREDITN BROOKS “Stop”™
DIANA KING *

KZliA ubbock, TX
PD: Jay Shannon
MD: Steve Logan

AERUSMITH “Miss®
FASTBALL “Way’

WMGB/Macon, GA
PD/MD: James Gregory

2 MATCHBOX 20 “Real”
7 AERI OS I’H “Miss
7 FIVE "Lt

WZEE/Madison, Wi
PD: Jimmy Steele
MD: Tommy Bodean

AERQOSMITH “Miss™

ALANA DAVIS "C:
LA BOUCHE * Fol(’;‘!lzy

,TX

OM: Billy Santiago
APD/MD: Jeff DeWitt

PUFF DADDY F/J. PAGE “Come™

AEROSMITH "Miss™

DIANA KING “Fing”

VOICES OF THEORY “Dimelo”

BABYFACE & DES'REE “Fire”

WAOA/Melboume, FL

PD: J.T. Daniels

10 AEROSMITH "Miss™
ALANA DAVIS “Crazy”
MEREDITH BROOKS “Stop”
LIONEL RiCHIE “Time™

WKSL/Memphis, TN
OM: Chris Taylor
MD Rohin Coie

.IAKARAMDA Nevar
OS

BRANDV & MONICA “Boy”

3

WHYIMiami, FL
PD: Rob Roberts
APD: Af Chio

MD:; Diedre Poyner

14 JAKARANDA “Never™
5 CAPE “Arms’
SARAH MCLADHLAN “Adia"

KDWB/Minneapolis, MN
PD: Rob Morris

APD/MD: Rich Davis
MATCHBOX 20 “Reaf™
CELINE DION “More”

WABB/Mobile, AL
PD: Wayne Coy

APD/MD: Damn Stnne
AERQSMI
LIONEL RICNIE Tlme
SPICE GIRLS Slog
SMASH MOUTH “Can't

WEBOMonmoeti-Doean, NJ
PD: Neif Sultivan
APD/MD: Alan Fox

TUESDAYS "Here”

WVAQ/Morganiown, WV
PD/MD: Lacy Neff

ALL SAINTS “Never"
LA BOUCHE "Forget”
AERCSMITH “Miss™

WWXM/Myrile Beach, SC
DM/PD: Nikki Nite
APD/MD: Marty Callaghan

10 NEXT “Close
8 AEROSMITH “Miss™

WRVW/Nashville, TN
OM: Charlie Quinn
PD/MD: Tom Peace

5 MEREDITH BROOXS “Stop*
23 FIVE 'y
AERDS ITH "Miss”

WKCI/New Haven, CT
PD: Kelly Nash

] AEROSMITH “Miss”
5 “Crazy®
CELINE DION “More

WQGN/New London, CT
Prog. Mgr.: Jim Reitz
OM: Michael Rock
APD: Brent McKay
MD Franco

WILL SMITH Twn

SEMISDN!C Clnsmg

AERQSMITH “Miss*

PUFF DADDY F/J PAGE “Come™

KUMX/New Orleans, LA
OM: Dave Stewart
PD/MD: Kandy Klutch

BRANDY & MONICA “B I
BABYFACE & DES'REE
NATALIE MERCHANT “Generous™

WEZB/New Orfeans, LA

PD: Joe Larson
CELINE DION “More™

WHTZ/New York, NY
PD: Tom Poieman
APD: Kid Kelly

MD: Cubby Bryant

1 AEROSMITH “Miss™
1 GLDRYA ESTEFAN “Meaven's”

WNVZ/Norfolk, VA
PD: Don Londen
MD: Jay West

9 MADONNA “Light"

WKPK/NW Michigan
PD: Rob Weaver
MD: Brent Carey

AEROSMITH Mlss
XSCAP!
CELINE DION More

PUW O?DDV FAl PAGE “Come™

KJYO/Dklahoma City, 0K
PD: Mike McCoy
MD: Jimmy Barreda

AEROSMITH “Miss”
/ART “Oah*
LIDNEL RICHIE “Time*

KQKQ/Omaha, NE
PD: Mike J. Steele
APD/MD: J.J. Morgan

AERCSMITH “Miss™
CELINE DION “More*
FIVE "

WXXL/Ortando, FL
OM: Adam Cook
APD/MD: Pete DeGraaft

No Adds

WI0Q/Philadelphia, PA
OM: Glenn Kalina
APD: Robyn Bentley

MD: Jay Towers
10 MADONNA “Light”

WBZZ/Pittsburgh, PA
PD: David Edgar

MADONNA “Light"
ALANA DAVIS “Crazy”

WJBQ/Portiand, ME
PO: Tim Moore
MD: Keith Scott

3 AEROSMITH “Miss™
NEXT “Close™

KKRZ/Porlland, OR
PD: Tommy Austin
MD: Lara

7 SHANIA TWAIN "Stiy
5 PUBLIC ANNOUNBEMENT “Body™

WERZ/Portsmouth, NH
OM/PD: Jack 0’Brien
CO0-MD: Jay Michaels

CD MD: Chris Tyler
AERQSMITH *|
MEREADITH BROOKS va

YEWAR" 0\7

LIONEL RICHIE “Time™<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>