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An Explosive Soundtrack

As Armageddon hits theaters this week, Columbia
megagroup Aerosmith blazes through four formats with “|
Don’t Want To Miss A
Thing,” the first release
from the film’s
soundtrack. The song is
No. 1 at Rock; hot at

have been a great source of
humor and entertainment this
year; so it’s no wonder this
compact canine is smiling

(use your imagination ... he’s
smiling). But maybe there’s
CHR/Pop, Active Rock, another reason ... is he smiling
and Hot AC; and took a because he has a leg up on the

sl THE INDUSTRY’S NEWSPAPER - [siteieioatt

Callout America.

L NEW ALBUM FEATURING

41 *1 hits...more than any other artist
in the history of music and

3 new songs, mcludmg the first single,

In Love’

SINGLE IMPACT DATE: JULY 13
ALBUM STREET DATE: AUGUST 25

wawww americanradiohistorvy cam

Thanks to their massive commercial exposure, chihuahuas

RCA RECORDS LABEL
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'MOST ADDED
ADULT TOP 40
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STU OLDS RESPONDS TO
THE KATZ CONTROVERSY

It's been six weeks since a Katz Radio
memo was uncovered that touched off a
firestorm of criticism against the
company. The memo suggested the
company’s salespeople steer clients away
from black- and Hispanic-formatted radio
stations. This week, Katz President Stu
Olds discusses the memo with Urban
Editor Walt Love and the steps the
company has taken to prevent such an
occurrence from happening again.

Page 51

CONVENTION 98 REDUX

Several format editors continue the
dialogue from R&R Convention '98 in Los
Angeles,.including Tony Novia's
recounting of the CHR “Power Players”
session, Carol Archer’s “Today’s Reality,
Tomorrow’s Challenges” panel, Lon
Helton on consolidation, Cyndee Maxwell
and the Rock superstars, Frank Miniaci
on the start-up of a mythical new radio
station, and a Jacobs/Calderone piece on
the Alternative summit, which adjoined
the R&R meeting.

Pages 20, 39, 59, 77, 82, 88

SETTING SALES GOALS

Sales trainer Irwin Pollack offers a high-
octane six-month plan to build 90ib. sales
weaklings into muscular marketing
mavens.

Page 18

= Steve Oshin, Chris Mays, Clark Ryan
accept VP/GM positions at Entercom/
Seattle

= Mike Shepard becomes Sr. VP
at Moyes Research

¢ Randy Bongarten upped to President/
Emmis International
Page 3

CHR/POP
* ALANIS MORISSETTE Uninvited. (Warner Sunset/Reprise)

CHR/BHYTHMIC
« BRANDY & MONICA The Boy Is Mine (Atlantic)

URBAN
« USHER My Way (LaFace/Arista)

URBAN AC
* BRIAN McKNIGHT The Only One For Me (Motown) {

COUNTRY .
» KENNY CHESNEY That's Why I'm Here (BNA) ”

NAC/SMOOTH JAZZ
* RICHARD ELLIOT In The Groove (Metro Blue/Blue Note)

HOT AC
* NATALIE IMBRUGLIA Torn (RCA)

AC
» SHANIA TWAIN You're Still The One (Mercury)

ACTIVE ROCK
» STABBING WESTWARD Save Yourself (Columbia)

ROCK

* AEROSMITH | Don't Want To Miss A Thing (Columbia)

ALTERNATIVE
* GOO GOO DOLLS Iris (Wamer Sunset/Reprise)

ADULT ALTERNATIVE
« NATALIE MERCHANT Kind & Generous (Flektra/EEG)

NEWSSTAND PRICE $6.50
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Branson’s Return To
The Record Business

i British entrepreneur outlines new label’s

philosophy, strategy

By STevE WoNsIEWICZ
R&R MUSIC EDITOR

It’s difficult after talking
with  Richard Branson
about V2 Records not to get
the feeling that you’re
strapped into a seat on one of
his jets, screaming down the
runway and poised to take
flight.

Perhaps it’s the combina-
tion of his British charm, en-
gaging smile, and self-depre-
cating humor. Or perhaps it’s
Just the fact that the man has
the golden touch when it
comes to launching new
businesses. To say Branson
is a successful entrepreneur
is a gross understatement. In
its current issue, Forbes mag-
azine estimates Branson’s
net worth at around $1.9 bil-
lion, making him the 173rd
wealthiest person in the
world.

The Chairman/Founder
of the Virgin Group Of Com-
panies presides over a di-
verse portfolio of assets that
is organized into seven main
segments: cinemas, commu-

Branson

nications, financial services,
hotels, retail, and travel.
The Virgin Megastores,
Virgin Atlantic Airways, Vir-
gin Holidays, and, most re-
cently, Virgin Cola, are among
the brands the company owns.

Yet before you can begin to
look at V2’s future, it’s impor-
tant to revisit Branson’s past

See Page 36
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Des Moines Tornado Ravages
Alternative KKDM Facilities

By ADAM JACOBSON
R&R STAFF WRITER

he studios and offices of

Midwest Radio’s Alterna-
tive KKDM/Des Moines were
hit by a tornado at 1:45pm CT
Monday, just as MD/middayer
Lee Konfrst was going into a
commercial break.

Konfrst told R&R he immedi-
ately sent the station into auto-
mated mode and joined a pro-
duction director under a confer-
ence room table as the tornado
ripped the roof off of the build-
ing. Konfrst and two others then
set up tarps to keep the falling

4258

rain from damaging the furniture.
Meanwhile, KKDM’s signal
was silenced 30 minutes after the
storm struck due to power prob-
lems at its transmitter, which es-
caped without damage. It was
expected that the station would
resume broadcasting from the
transmitter by Tuesday evening.
Crews spent Wednesday
working on a new roof and gut-
ting the interior of KKDM’s fa-
cilities. Most of the equipment is
being stored at a downtown of-
fice building owned by Midwest
Radio, which will serve as the
station’s base in the interim.

Taddeo Named capstar SVP/Programmmg

Jack Taddeo has gg
been tapped as Sr. VP/ |
Programming for
Capstar Broadcasting §
Corp. He had held the
same title for SFX
Broadcasting prior to
that company’s acquisi-
tion by Capstar.

“Jack’s leadership and
vision, paired with the
talented people we have
assembled at Capstar,
will enable us to continue bring-
ing outstanding and innovative

KRXQ-FM: Where Every Day Is Hump Day!

Sacramento mornings have been going to the dogs since Active Rock KRXQ erected its latest billboard
campaign for morning beasts The Rise Guys, featuring a chihuahua that apparentty wants to be more than

just man’s best friend. But something about this campaign clearly rings a Bell ..
“taco” the town with its borderline humor? Or are they just plain out of their gorditas? Either way, they're

turning up the heat in Sacramento this summer!

.Is it trying to become the

e aannz amaricanradiohistorvy. cam

The industry’s most trusted daily news fax: R&R TODAY. Call (310) 788-1625 to subscribe.

Taddeo

programming to our
markets nationwide,”
{ COO John Cullen com-
1 mented. “His consider-
able expertise in all
areas of programming
makes him a tremen-
dous asset to our team.”
Based in Chicago,
Taddeo will oversee
Capstar’s “combined
programming assets.”
which comprise the

TADDEO/S=e Page 12

Guidry Now Columbia
Sr. VP/Black Music

Columbia Records has ele-
vated Demmette Guidry to Sr.
VP/Black Mu-
sic. Based in
New York, he
reports to Pres-
ident/Black
Music Michael
Mauldin.

“Demmette’s
serious dedica-
tion, work eth-
ic, and years of
experience in
the record in-
dustry have given him a true read
of black music and the street,”
Mauldin said. “Since becoming
VP/Marketing in 1995, he has

GUIDRY/See Page 12

Guidry

Photo by Keo Pierron. special to R&R
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Mass
YES YES N

*  Windows™-based on-screen results o
e Design your own unlimited custom rankers YES No No
* Design custom FILTERS based on era, sound code, texture, test

score, what YOU want! YES No No
* Design custom VIEWS to see your data in ANY configuration, with ’

what YOU think is important showing up FIRST YES No No
* SAVE dll Filters & Views - so you start next time where you left of f

LAST time! YES No No

M UNLIMITED filters & views YES No No

e  Point-Click-Done! Instantly categorize songs! YES No No
e REAL cluster analysis on your PC for each test YES No No

YOU interactively define your TrueCore™ sound on your PC YES No No

Test Scores INCLUDED WITH Variety Scores YES No No

ONE piece of software — NOT TWO! YES No No

Cluster fit based on YOUR vision! YES No No

YES No No

Constantly evolving software, designed by YOU!

¢  Fine-tune powers & secondaries for TrueCore Fit YES No No
* Find powers NOT matching your TrueCore sound YES No No
e Find secondary songs with TrueCore power potential YES No No
e Teach you which songs work together & which don't! YES No No
*  The right sample YES ? No
e The right atmosphere YES ? No
e CONTROL dll the way around YES ? No
e Buttons, gizmos, gimmicks or "phantom” phone in (ARGHH!!!!) Absolutely No YESHi
respondents NOT!
* PROFESSIONAL supervision — start to finish YES ? No
e 100+ perceptual questions YES No No
¢ Revolutionary radio research & marketing E=MC? 2+2=4 2+2=1(?)

Upgrade to the M’ Auditorium Music Test that unlocks the answers hidden
in your music test to actually help you create a personal jukeboxfor each listener and

Critical Mass Media's Revolutionary
TrueVariety ™ AMT & Music Analysis Tools -AVAILABLE%

CRITICAL MASS MEDIA

Revolutionary Radio Research« Nest Marketing e Mental Weaponry

New World. New Rules. New Answers.
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Reese; and Pamal Broadcasting's Alcides Vicente.

cussed at the NAB Radio Board’s recent meeting in Washington, DC. At the gathering, WISW-AM,

WTCB-FM & WOMG-FM/Columbia, SC President/GM William McElveen was elected chairman of the NAB
Radio Board and WYSK-AM & FM & WFLS-FM/Fredericksburg, VA GM William Poole was voted vice chairman.
Cox Radio VP/COO Richard Ferguson was re-elected to a second term as the NAB's joint board chairman, and
Eddie Fritts was re-elected President/CEO. Posing for posterity are (top, I-r) Emmis’ Doyle Rose; V-Tech Communi-
cations’ Louis Vito; East Arkansas Broadcasters Inc’s Bobby, Caldwell; Zimmer Radio’'s Jerome Zimmer; Clear Chan-
nel's Peter Ferrara; Curtis Broadcasting Stations’ J.R. Curtis; Entercom’s David Benjamin; McDougald Broadcast-
ing’s Michael McDougald; Coleman Broadcasting’s Roger Coleman; WJLB-FM & WMXD-FM/Detroit's Verna Green;
ABC Radio Division/NY’s Bart Catalane; Clear Channel's Randall Mays; GulfStar's John Cullen; Whitney Radio’s
William O’Shaughnessy; WDEA, WEZQ & WWMI/Elisworth, ME’s Martha Dudman; and KNX/L.A’s George Nicholaw;
(middle row, I-r) KESZ & KOAZ/Phoenix’s Jerry Ryan; Susquehanna’s David Kennedy; East Kentucky Broadcast-
ing’'s Walter May; WKXL-AM & FM/Concord, NH’s Richard Osborne; Federated Media’s John Dille Ill; KRKT-AM &
FM/Albany, OR’s Gary Grossman; Hedberg Broadcasting’s Mark Hedberg; Lakeland Broadcasting’s Steven Linder;
KBOW-AM & KOPR-FM/Butte, MT's Ronald Davis; KBKL, KEKB & KMXY/Grand Junction, CO’s Dick Maynard;
and CBS Radio’s Dan Mason; (bottom row, I-r) NAB Exec. VP/Radio John David; Sandusky Radio's Norman Rau;
Cox Radio/Joint Board Chair Richard Ferguson; WYSK-AM & FM & WFLS/Fredericksburg, VA/Radio Board Vice
Chair J. William Poole; KHWY/L.A.former Radio Board Chair Howard Anderson; WISW-AM, WOMG-FM & WTCB-
FM/Columbia, SC’s William McElveen; TeleSouth Communications’ Steve Davenport; Bonneville International’s Bruce

The FCC's recent proposal for “negotiated interference” among broadcasters was one of the hot issues dis-

LDDKING BACK

. And the Countdown Continues

C asey Kasem had already logged several
years at KRLA/Los Angeles when he
began hosting American Top 40 on July 4,
1970. During the early years of R&R, ads
4 would run telling of Kasem doing weekends
in markets as diverse as Boston and Bakers-
| field via AT-40.

In 1981, Kasem received a star on the Hol-
lywood Walk of Fame ... and a multimillion dol-
lar contract renewal for AT-40. In 1988, he left
the show and began a new countdown show
with Westwood One. This past March, Kasem
jumped to AMFM Networks to become the
host of American Top 40 once more.

Sticking With Radio For 25 Years

s Gommunication
e :«:-:.-' :Granhlcs Inc

Shepard Moves To
Moyes As Senior VP

4 Jetferson-Pilot |
Communica-
| tions/San Diego
¥ Asst. VP/Pro-
|gramming &
Operations Mike
Shepard has
joined Moyes
Research Asso-
ciates as Sr. VP.
| “Mike is one of
the two or three
best program-
mers in America,” Company Pres-
ident Bill Moyes commented. “His
track record at KSON-AM & FM,
KBZT-FM & KIFM-FM, in addi-

SHEPARD/See Page 12

R&R Observes ;
July 4 Holiday |

n observance of the Indepen- |

dence Day holiday, R&R’s
Los Angeles, Nashville, and
Washington, DC offices will be
closed on Friday, July 3. ‘

» Shepard

' KNDD-FM; he
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Entercom Sets Seattle Management Team

KBSG-AM & |
FM/Seattle VP/
GM Steve Oshin
has officially
added similar du-
ties at Enter-
com’s co-owned

had been interim
VP/GM since
| March. Oshin |
will also serve as
cluster manager,
overseeing KISW-FM and the com-
pany’s Seattle-based Entercom
Marketing Results Group.

At the same time, Chris Mays
and Clark Ryan have been ap-
pointed VP/GMs at KMTT-FM and
KISW, respectively. Both will con-

Oshin

Mays

Ryan

tinue to serve as Directors/Opera-
tions for their stations.

“We are blessed with an abun-
dance of highly talented managers
within the Seattle cluster,” said En-
tercom COO/CFO David Field.

SEATTLE/See Page 10

Bongarten Becomes Emmis Int’l Pres.

Randall Bongarten has become
President of Emmis International.
Bongarten previously was
Vice Chairman of Sliger
Radi6, Emmis Internation-
al’s national radio network |
in Hungary.

“Emmis International in-
tends to expand strategical-
ly and rapidly into new ra-
dio markets and other me-
dia outside the U.S.. and
Randy Bongarten has the
experience and background
to lead the effort.” stated

Bongarten

Emmis Communications Chair-

man/CEO Jeffrey Smulyan. “We
believe there is an exciting
future for our company in
{ radio around the world, and
{ Randy’s track record of
| success speaks for itself.”

Bongarten’s previous ex-
perience includes stints as
President of NBC Radio
and Exec. VP of Emmis
Communications. He’ll
continue to oversee Em-
mis’ operations in Budap-
est, Hungary.

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

310-788-1625 310-203-8727 moreinfo @ rronline.com OPPORTUNITIES/MARKETPLACE: 310-788-1621
310-788-1699 310-203-9763 EDITORIAL, OCTHER DEPTS: 310-553-4330
310-788-1675 310-553-4056 WASHINGTON, DC BUREAU: 202-463-0500

WEBSITE:www.rronline.com |
310-203-8727  kmumaw @ rronling.com

310-203-9763
202-463-0432

CIRCULATION:
NEWS DESK:
R&R ONLINE SERVICES:

newsroom@ rronline.corm mailroom @rronline.com

jil@rrontine.com rrdc@rronline.com

i ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry @ rronline.com NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@rronline.com
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RADIO BUSINESS

ABC-NABET Talks Break Down On First Day

O Planned three-day session ‘hopelessly deadlocked,” ABC memo says

By MATT Spanciir
R&R WASHINGTON BUREAU

Contract talks between ABC Inc. and the National Associa-
tion of Broadcast Employees and Technicians (NABET) ended
abruptly after only one day last week and left one NABET source
charging that ABC was not negotiating in good faith. An internal
memo to ABC management obtained by R&R said both sides

were “hopelessly deadlocked.”

ABC said in the memo that the
union would not acknowledge that a
benefits plan proposed by the com-
pany on April 2 is the “last, best, and
final offer.” A NABET spokesman,
who asked not to be identified, told
R&R: “That's not negotiation, that’s
not collective bargaining, that’s not
good faith”

“Unconditional surrender is all Dis-
ney/ABC will accept,” said NABET-
CWA President John Clark, “and that's
not going to happen.”

Key Issues Not Discussed

The negotiations, which were
moderated by a federal mediator and
scheduled for three days beginning
June 23, were set to cover five key
issues, including ABC’s plan to re-
duce pension contributions from 9%
of base pay to 3%: ABC’s proposal
to switch employees from the old
Cap Cities/ABC health plan to the
Disney “signature™ plan, which is
not negotiated with the union and
gives the company control of deci-

CBS To Sell Westinghouse Nuke Division

oise, |D-based Morrison Knudsen Corp. and British
Nuclear Fuels Ltd., the UK'’s biggest nuclear fuel pro-

sion-making; a jurisdiction change
that would deny NABET members
the ability to work on any equipment
connected to a computer; and ABC’s
plan to drop the current requirement
that the company contribute to health
plans for daily hires. Another area
of contention is specific to the San
Francisco market, where the com-
pany, in order to be more competi-
tive with non-unionized broadcast
operations, is seeking a nine-hour
workday for eight hours pay, accord-
ing to a NABET negotiator. He said
ABC also wants to install a two-tier
wage scale in San Francisco. NABET
has been working without a contract
since March 31, 1997, when its last
four-year deal expired.

“We have the best-paid workers
in the industry,” ABC spokeswoman
Julie Hoover told R&R. “With the
new (NABET) contract, they will
continue to be” She said the average
salary for an ABC employee repre-
sented by the union is $80,000, which
includes overtime but not benefits.

cessor, will buy Westinghouse'’s nuclear and government ser-
vices units, the last of the oldWestinghouse’s non-media prop-
erties. The $1.2 billion deal will complete the yearlong pro-
cess of converting what was once an industrial giant based in
Pittsburgh into a New York City media company. “We did it —
it's done!” a delighted CBS spokesman, Jack Bergan, told

R&R last week. “We are a media company now.”

Knudsen will have 60% stake in the cash deal, while BNFL holds the
rest. The newly formed holding company will be known as
Westinghouse Electric Co. and be based in Monroeville, PA.

About 50 radio engineers and oth-
er skilled employees — who work for
the network and ABC O&Os in LA,
San Francisco, and New York — are
affected by the talks. which began in
January 1997. The last time the two
sides met was in November. Those
talks were overseen by a federal me-
diator, and they broke off when the
two sides could not agree on the same
issues.

Airing Bad Feelings

While attorneys for both sides hash
out a date to resume negotiations,
NABET is letting the public know
how it feels about ABC’s plans for
its employees. The union is waging a
billboard campaign against the com-
pany in at least three major markets,
in protest of the company’s plan to
reduce its contribution to employee
pension funds.

“ABC News Means Bad News For
Workers” read the billboards on 50 city
buses in Chicago and 25 buses in
Washington, DC. In New York, a bill-
board vehicle bearing the slogan "ABC
and [ABC TV affiliate] Channel 7 Are
Unfair To Workers™ circles a prede-
termined route and shows up uninvit-
ed at some ABC/Disney events.

By Tuesday afternoon, ABC and
NABET had not scheduled any fur-
ther talks.

Meanwhile, in other union activi-
ty, the National Labor Relations
Board ruled on June 26 that on-air
employees of Metro Networks’ New
York operation will hold a vote in late
July on whether to be represented by
the American Federation of Televi-
sion and Radio Artists.

The vote will include on-air em-
ployees at Metro’s Manhattan, Long
Island, and Westchester County, NY.
facilities, as well as producers who
do on-air work. Whether to allow
these employees to participate in a
vote had been a point of contention
between the union and the company.
“We believe the board erred it its de-
cision,” Metro New York GM Steve
Candullo told R&R.

Bloomberg “Z3/Zss*

FCC Revokes Sex 0ffen;ler’s Seven I.ic;.-nses

he FCC has yanked all seven licenses held by convicted sex

offender Michael Rice after finding Rice had greater involvement
in the stations than he reported to the commission. The stations are
WBOW-AM & WZZQ-AM & FM/Terre Haute, IN; KFMZ-FM/Columbia,
MO; KBMX/Eldon, MO; KAAM-FM/Huntsville, MO; and KFXE/Cuba,
MO. All stations are owned by Rice, who was convicted in 1994 of
sexually assaulting five children over a five-year period. The FCC
determined the stations had misrepresented Rice’s involvement, and
that subsequent to the conviction he had been engaged in consulting,
programming, and hiring.

In affirming a ruling by an administrative law judge in August, the FCC
alsodenied the application of Lake Broadcasting— which Rice owns —
for a construction permit. Janet Cox, VP of Rice’s Contemporary Media,
would not comment on the FCC action.

Radio Groups Could Vie For TV Outlets

hancellor Media and its sister group, LIN Television; Sinclair
Broadcast Group; Emmis Broadcasting Corp.; and Clear
Channel Communications are among the radio.groups that could be
possible bidders for.Young Broadcasting’s TV outlets, according to
Wall Street watchers. Young owns a dozen TV stations, including
KCAL/Los Angeles, and reaches 9% of U.S. households. The group
could fetch as much as $1.9 billion, said First Union Capital markets
analyst Bishop Cheen. He characterized the group as “good,
strong, middle-market network-affiliated stations” and noted it has
good cash flow.

’97 Stern Show Nets Station $6000 Indecency Fine

lear Channel's KKND-FM/News Orleans on Monday was

smacked by the FCC with a $6000 fine for airing Howard Stern’s
Feb. 7 and 14 and April 25 shows last year. The commission said the
Manhattan mouth, during a bit about re-enacting college hazing days,
said “ ... you eat a marshmallow out of Jackie's butt.” Other references
were made to being blindfolded naked and taken through a room
smelling of urine, “and they go, okay, man, open your mouth...and they
shove like a hot dog in your mouth.” During a discussion about female
anatomy, Stern was quoted as saying, “You got to admit, though, that
is a great thing between woman’s legs.” On Monday, Clear Channel
PresidentyCOO Mark Mays told R&R he had not seen the FCC'’s
complaint and declined to comment.

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists of alf publicly traded companies that
derive more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  6/26/98  One Year Ago  One Week Ago

235.82

Radio Index 137.11 222.46 +71.99% +6.01%
Dow Industrials 7687.72 871287 894454  +18.37% +2.68%
S&P 500 887.3 1100.65 1133.2 +29.76% +2.98%

America’s most respected kitchen expert .
returns to the radio!

Betty Crocker has been the hands-down expert on nutrition,
coolzing’ and meal planning for more than 75 yeﬂrS!

Call I-800-334-5800 today to find out how you can

l)ring her into your audience's homes five times a week.

AT A resteeeaeb et ety T O 1

Wl

ASK BETTY

RADIO*SHOW

Distributed by

Radio Network.
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DISAPPOINTING

BOOKY

CALL BILL MOYES.

“The other day

I got a call from
someone who
said they wanted
to have ratings
just like B-101's
in Philadelphia.

I told him how
the success B-101
enjoys today actually started some
years ago, with a phone call to me
from the station’s top executive, Jerry
Lee. What Jerry wanted was not some

temporary fix from the “marketing
gimmick of the day.” He wanted the
best cutting-edge research and a
strategic partner who could help
guide him to consistent, steady
ratings growth in key salable demos.
Our people are masters in the use of
strategic warfare to get not one good
book, but real long-term growth.

If you're not totally happy with your
station’s ratings performance, call me
and we'll talk it over.

B o
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70 -

60-.

Long Term Growth: 25-54 Women Arbitron Share
Monday-Sunday 6am-Mid: B-101 Philadelphia

104

8.7

e !T:-_&E

=

1994 1995 1996 1997 1998

Moyes Research Associates

AMERICA'S LEADING STRATEGIC ADVISORS

205 EAaAsT CHEYENNE

COLORADO SPRINGS,

MOUNTAIN BLVD.

CO 80906

719.540.0100
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$27 million
KZSF-AM/San Jose
WYPA-AM/Chicago

KZMP-AM/Fort Worth, TX

DEAL OF THE WEEK

e Z Spanish Media/Achievement
Radio Holdings merger

WNDZ-AM/Portage, IN (Chicago)
WBPS-AM/Dedham (Boston), MA

KGOL-AM/Humble (Hauslon-GaIvestan), >

RADIO BUSINESS

1998 DEALS TO DATE

Dollars To Date:  $2,547,179,178
(Last Year: $6,062,544,054)

Dollars This Week: $54,795,000
(Last Year: $126,667,816)

Stations Traded This Year: 886
(Last Year: 1183)

Stations Traded This Week: 30

(Last Year: 34)

o S

MANSAL'HONS

Z Spanish Takes Control Of ARH

] Spamsh Braadcastmg ent

R o «
o = w.{
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3

Z Spanlsh Medla/ARH
merger

PRICE: $27 million (estimated)
TERMS: Merger; TSG Associates is
transferring ARH to Z Spanish in ex-
change for the right to elect Z Span-
ish's board of directors.

BUYER:Z Spanish Media Corp.,
headed by principais Amador and Ro-
salie Bustos. Phone: (916) 646-4000
SELLER: Achievement Radio Hold-
ings Inc., a subsidiary of TSG Asso-
ciates Il, headed by principal Daryl
Thompson. Phone: (650) 324-5888

KZSF-AM/San Jose

FREQUENCY: 1120 kHz
POWER: 5 kw day/150 watts night
FORMAT: Regional Mexican

WYPA-AM/Chicago

FREQUENCY: 820 kHz
POWER: 5 kw day/1.2 kw night
FORMAT: Spanish News/Talk

WNDZ-AM/Portage, IN
(Chicago)
FREQUENCY: 750 kHz

POWER: 5 kw
FORMAT: Ethnic

WBPS-AM/Dedham
(Boston), MA

FREQUENCY: 890 kHz
POWER: 25 kw day/3.4 kw night
FORMAT: Ethnic

KZMP-AM/Fort Worth, TX

FREQUENCY: 1540 kHz
POWER: 35 kw day/1 kw night
FORMAT: Regional Mexican

KGOL-AM/Humble
(Houston-Galveston), TX

FREQUENCY: 1180 kHz
POWER: 8.5 kw day/1 kw night
FORMAT: Asian
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KHWG- FM/Klngs Beach
(Reno, NV)

PRICE: $1.5 million

TERMS: Asset sale for $100,000
cash and a $1.4 million promissory
note starting at 7% interest and in-
creasing to 9% interest in the sixth
year of the note.

BUYER: Boyd Broadcasting Co.
LLC, headed by President J. Robert
Boyd. It has agreed to purchase
KSRN-FM/Reno (see separate list-
ing). Phone: (702) 848-2002
SELLER: Hilltop Church. Phone:
(702) 322-6547

FREQUENCY: 107.7 MHz
POWER: 230 watts at 2883 feet
FORMAT: Country

WWTK-AM/Lake Placid &
WWOJ-FM/Avon Park

PRICE: $910,000
TERMS: Asset sale for cash
BUYER: Cohan Radio Group, head-

ers Puerto Rico for $8.25 million

ed by President Peter Coughlin
SELLER: Casey Communications
Inc., headed by President John Ca-
sey

BROKER: Donald K. Clark Inc.
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WTAD-AM, WQCY-FM,
WMOS-FM & WBRJ-FM/
Quincy

PRICE: $2.35 million

TERMS: Asset sale for cash
BUYER: STARadio Corp., headed
by President Jack Whitley
SELLER: Citadel Communications
Corp., headed by President Larry
Wilson. Phone: (602) 731-5222.
FREQUENCY: 930 kHz; 99.9 MHz;
103.9 MHz; 106.7 MHz

POWER: 5 kw day/1 kw night; 27 kw
at 751 feet; 3 kw at 289 feet; 25 kw at
328 feet _

FORMAT: Taik/Oldies; CHR; Rock;
Oldies

BROKER: Media Venture Partners

WCEN-AM & FM/Mt.
Pleasant

PRICE: No cash consideration
TERMS: Transfer of license and as-
sets to new company for estate plan-
ning purposes

TO: Sommerville Associates LLC,
headed by manager Richard Som-
merville. Phone: (517) 773-5961
FROM: Sommerville Broadcasting
Co.

$2.35 million

TRANSACTIONS AT A GLANCE

® KHWG-FM/Kings Beach, CA (Reno, NV) $1.5 million
* WWTK-AM/Lake Placid & WWOJ-FM/Avon Park, FL $910,000
® WTAD-AM, WQCY-FM, WMOS-FM & WBRJ-FM/Quincy, IL

o WCEN-AM & FM/Mt. Pleasant, Ml No cash consideration
°* WMUS-AM & FM/Muskegon, MI $5 million

o KRWB-AM/Roseau, MN $55,000

® WKCU-AM & WXRZ-FM/Corinth, MS $1.3 million

o KKLL-AM/Webb City & KWAS-AM/Joplin, MO $730,000
e FM CP/Scott City, MO $403,935

® KSRN-FM/Sparks (Reno), NV $2.5 million

e WZZP-FM/Atlantic City, NJ $2.9 million
® WNYG-AM/Babylon, NY No cash consideration
® WJEH-AM & WMGG-FM/Gallipolis, OH $1.45 million

® WDOY-FM/Fajardo, PR $8.25 million

o WKDA-AM/Nashville $600,000
e WAVI-FM/Christiansted, Vi $250 000

WMUS-AM & FM/
Muskegon

PRICE: $5 million

TERMS: Asset sale for cash
BUYER: Connoisseur Communi-
cations Of Muskegon LP, a division
of Connoisseur Inc., headed by
President Jeffrey.Warshaw
SELLER: Greater Muskegon
Broadcasters Inc., headed by Har-
vey Nedeau. Phone: (616) 722-
2091.

FREQUENCY: 1090 kHz; 106.9 MHz
POWER: 1 kw; 15.5 kw at 367 feet
FORMAT: Country; Country
BROKER: Connelly Co.

KRWB AM/Roseau

PRICE: $55,000

TERMS: Asset sale for cash
BUYER: KNDK Inc., headed by
President Bert Johnson. Phone:
(701) 256-1081

SELLER: Robert Obie and Warren
and Viola Evans. Phone: (218) 424-
7270

WKCU-AM &WXRZ-FM/
Corinth

PRICE: $1.3 million

TERMS: Asset sale for cash
BUYER: NMSC Inc., headed by
President M.Thurston Little. Phone:

(601) 287-5044

SELLER: The Progressive Broad-
casting Co., headed by President
James Anderson. Phone: (601)
286-8451

FREQUENCY: 1350 kHz; 94.3 MHz
POWER: 1kw day/68 watts night;
6kw at 300 feet

FORMAT: Religious; AC
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KKLL AMNVebb City &
KWAS-AM/Joplin

PRICE: $730,000

TERMS: Asset sale for cash
BUYER: New Life Evangelistic
Center Inc., headed by President
Lawrence Rice. Phone: (314) 436-
2424

SELLER: Don & Gail Stubbilefield.
Phone: (417) 781-2031
FREQUENCY: 1100 kHz: 1230 kHz
POWER: 5kw; 1kw

FORMAT: Religious; Nostalgia

FM CP/Scott City

PRICE: $403,935

TERMS: Construction permit sale for
cash

BUYER: Zimmer Radio of Mid-Mis-
souri Inc., a division of Zimmer En-
terprises, headed by President Jer-
ry Zimmer

SELLER: Viands Enterprises Inc.,
headed by PresidentWilliam Viands.
Phone: (314) 994-9104

Continued on Page 8

A financial show that's not
about money. It's About
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are both currently national best-sellers. His firm
manages $.9OO million in assets. And his talk
show on Washington, DC’s
WMAL — now init’s 8th year

— is #1 in its time slot with a 7.0 share

for Adults 35+". Ric’s show now also airs on

WLS in Chicago.

Ric Edelman has authored two new books that
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“Ric Edelman is one of the most success-

“Ric Edelman is...

ful financial advisors in the country.”

Dow Jones Investment Advisor

a financial guru.”
CBS Evening News

Saturday Evenings CHICAGO'S
soms csr A 14 T M= e

Saturday Mornings NEWSTALK

10am-11:45 EST

Ric Edelman

Best Talk Show Host
1993 Washington, D.C. A.LLR. Awards
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Source: Average of WI98/FA97/SU97/SP97 ARB. AQH

_ For a tape, call 888.987.7526 |
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MAYBE YOU’VE SEEN, FIRST HAND, who will actually come

out at night to take an auditorium test. They're people who live within a few miles of the test hotel.
But you, of course, have listeners wto live all over the metro...the majority in your Arbitron “hot
zip” areas far away from the hotel site. With auditorium testing, you miss all of them.

Maybe you've become aware that many of the people who fill up the auditorium are “research
professionals” — contacted from a local recruiter’s “willing participants” list — who regutarly attend
focus groups and all kinds of researcn projects as a way to earn income. But, your listeners are
normal people with normal jobs, aren’'t they? Most of them simply won’t be bothered with the
hassle of coming to an auditorium test. After all, would you?

Auditorium testing is not a horrible thing, but it's a dated methodology that is probably causing
you to totally miss most of your real listeners and their music tastes. To reach your real listeners,
you need a different methodology...one that gets to your target audience throughout your entire
metro and from all your “hot zips.” One that gets willing participation from normal people with
regular careers and lifestyles. One that doesn’t use any “professional research participants.”

If this makes sense to you, you might want to consider moving up to INTERACTIVE Music
Testing from Music Technologies. We do music testing for many of the nation’s most successful
radio stations in all formats with an advanced recruiting and testing system designed by
respected researcher Bill Moyes. In fact, this year, we expect to do more music tests for radio
stations than any other research firm in America.

Tell you what...if you call us, we’'ll serd you a frank and easy-to-understand booklet that tells how
INTERACTIVE works. And, we'll answer any questions you may have honestly and completely.

LEARN ABOUT INTERACTIVE

MUSIC TESTING...THE TEST THAT

GETS TO YOUR REAL LISTENERS.

205 East Cheyenne Mountain Boulevard, Suite 100 » Colorado Springs, Colorado 80906-3768 « Phone 719.579.9555 « Fax 719.579.9526
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TRANSACTIONS
Continued from Page 6
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KSRN-FM/Sparks (Reno)
PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: Boyd Broadcasting Co.
LLC

SELLER: Comstock Communica-
tions Inc., headed by President Ver-
non Miller. Phone: (702) 322-6547
FREQUENCY: 92.1 MHz

POWER: 4.1kw at 391 feet
FORMAT: Nostalgia

T 5
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WZZP-FM/Atlantic City

PRICE: $2.9 million

TERMS: Asset sale for cash
BUYER: Spring Broadcasting of
New Jersey LLC, a division of
Spring Broadcasting LLC, headed
by Manager William Sherard
SELLER: Radio-Vision Communi-

cations Il LP, headed by general part- ‘

ner Joseph Jacobs. Phone: (609)
345-5000

FREQUENCY: 107.3 MHz
POWER: 25 kw

FORMAT: Country

AV = i A

WNYG-AM/Babylon
PRICE: No cash consideration
TERMS: Assignment of license to
trustee

TO: Bonita Bequet, trustee. Phone: |

(516) 228-3400
FROM: Bienvenida Communica-

tions Group Inc. Phone: (516) 587- |

4400
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WJEH-AM & WMGG-FM/
Gallipolis

PRICE: $1.45 million

TERMS: $1 million cash and
$450,000 for eight-year non-compete
agreement

BUYER: Legend Communications
of Ohio LLC, headed by principals
Lawrence and Susan Patrick
SELLER: Wagner Broadcasting

Corp., headed by principals Lynn
Turner and Ruth Pellegrinon.
Phone: (614) 446-3543.
FREQUENCY: 990 kHz; 101.5 MHz
POWER: 1 kw; 50 kw at 492 feet
FORMAT: Religious; Rock
BROKER: Patrick Communica-

tions

WDOY-FM/Fajardo
PRICE: $8.25 million

TERMS: Asset sale for cash
BUYER: Spanish Broadcasting
System of Puerto Rico Inc., a divi-
sion of Spanish Broadcasting Sys-
tem Inc., headed by President Raul
Alarcon

SELLER: Pan Caribbean Broad-
casting Corp., headed by President
Richard Friedman. Phone: (787)
723-9696.

FREQUENCY: 96.5 MHz

POWER: 11.5 kw at 2795 feet
FORMAT: Tropical
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WKDA-AM/Nashvilie
PRICE: $600,000

TERMS: Asset sale for cash
BUYER: Mortenson Broadcasting
Co., headed by President Jack
Mortenson

SELLER: Bart-Evins Broadcasting
LLC, headed by Chief Manager
Karlen Evins. Phone: (615) 242-
1411.

FREQUENCY: 1240 kHz

POWER: 1 kw day/1 kw night
FORMAT: News/Talk

WAVI-FM/Christiansted
PRICE: $250,000

| TERMS: Asset sale for cash
| BUYER: American Beeper Radio

Network LLC, headed by President
Robert Leonardis. Phone: (340)
778-8558

SELLER: St. Croix Wireless Co.
Inc., headed by President John
Galanses. Phone: (787) 725-6842
BROKER: Gordon Rice Associates
COMMENT: Knight V.. Radio Corp.
agreed to purchase this station in
January. That deal has since fallen
through.

LLDI0 BUSINESS

R

BUSINESS
BRIEFS

~ Bloomberg

Continued from Page 4

Murdoch May Look To Buy Radio

Ithough Rupert Murdoch has mysteriously avoided investing in radio over the years — with afew overseas
exceptions — Monday’s announcement that his News Corp. was making 20% of its common stock
available to the public had some on Wall Street buzzing that the renowned corporate tycoon may use some of
the proceeds to buy into the radio industry.
“I don’'t know about you, but | sure hear a helluva lot of advertisements for Fox movies and Fox programming
on radio,” First Union Capital Markets analyst Bishop Cheen told R&R. “You would have to be totally biind not
to think that every so often a well-connected investment banker brings a radio deal to Rupert.”

FCC Clears Sinclair's Max Media Buy

With final federal approval being announced today, Sinclair expects to close on its $255 million acquisition
of Max Media’s eight radio and four TV stations by week’s end, Sinclair spokesman Pat Talamantes told
R&R. But to make the deal — which was announced in December — fly, Sinclair must sell WFOG-FM and
WGH-AM & FM/Norfolk. Talamantes said the group is in negotiations and could announce a buyer by
settlementtime.

Sinclair Radio-TV Combo Waiver Approved

Sinclair Broadcast Group has been given a one-to-a-market waiverby the FCC, allowing it to acquire WYRD-
AM & WFBC-FM/Greenville and WORD-AM/Spartanburg from Keymarket Of South Carolinaand WSPA-

AM & FM/Spartanburg and an Asheville, NC FM translator from Spartan Communications. Sinclair aiso owns

WLOS-TV/Asheville and WFBC-TV/Greenville. The company is exercising an option to buy the Keymarket

stations for $7 million, part of its 1996 deal to buy River City Broadcasting. The South Carolina deals are

expected to close in July.

Mississippi Broadcaster Fine Reduced

T he FCC on June 26 reduced the fine that former Mississippi broadcaster Eddie Bond must pay for
unauthorized transfer of control of WKZB-FM/Drew, MS to $5000 from $15,000. Delta Radio Inc. President

Larry Fusstold R&R the FCC determined thatthe company “assumed control prematurety” when itenteredinto

an LMA with the station — now WOHT-FM —in 1993. He said that before Delta took over, Bond attempted to

sell the station on two separate occasions without seeking permission from the FCC.

Citadel, Cumulus Go To Market

F oliowing the June 26 debut by Cumulus Media, Citadel Communications Corp. began trading Wednesday
on the Nasdaq exchange at $16 per share. The lead underwriter on the*6.7-million-share IPO was
Prudential Securities.

Mirroring Capstar Broadcasting’s market debut earlier last month, Cumulus’ first hour on the stock market
saw the heaviest trading, with 2.4 million shares changing hands. The stock, which opened at $14, got as high
as $14.38 before closing the day unchanged on a volume of 2.8 million shares traded. Cumuilus also issued
125,000 shares of series A cumulative exchangeable redeemable preferred stock at a price of $1000 on June
26.

Local Revenue Up 9%, National 11% In Q1

Local radio ad revenue was up 9% in the first quarter of '98 over the same period in'97, according to a recently
released report from McCann-Erickson, while national spot revenue gained 11%. McCann-Erickson
analyst Robert Coen said first-quarter pacings will not be maintained all year, however. Local radio is
expected to generate about $11.2 billion in spot revenue in '98 — a 7% gain over last year — and national
spot radio should be up 7.5% in '98, to $3.2 billion. Coen said the overall ad climate looks healthy now — he
is forecasting a 6.8% increase in total ad revenue in '98, topping $200 billion for the first time — and into the
next millennium.

Continued on Page 12

* Media Strategies ®

PO Box 4275, Falls Church, VA 22044
703/532-0434 ¢ FAX:703/532-4902 » 800-841-6597
Email: GBURNSS896@aol.com
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THE PERSONALITY %FAV %LIKE %FAV&LIKE
Dr. Gabe Mirkin 14.7 42.1 56.8
|\/" K I Jim Bohannon 8.8 421 509
DR' GABE R N Harden, Brant & Parks 5.4 36.0 414
SHOW Dr. Laura Schlessinger  15.0 2.0 40.0
Dr. Joy Browne 6.8 254 32.2
: . G. Gordon Liddy 2.6 89 115
Now Available in Your Market - " .7 0
Rush Limbaugh 40 6.5 10.6
Produced By GARY BURNS Oliver North 1.1 5.9 7.0

Ranked by %Favorite & Like
Adults 35-54 Washington, D.C.
Survey Period: February-March /Week of March 3,1997

-
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WMQ is the proud recipient of the

1998 RTNDA Edward R. Murrow Award for excellence in the
following categories:

BEST NETWORK NEWSCAST
BEST INVESTIGATIVE REPORTING
BEST NEWS SERIES

For quality radio news, CNNRadio News delivers.

CNNRADIO

AMERICA’S MOST TRUSTED BRAND NAME FOR NEWS

WESTWOOD ONE |
800.225.3270

I/
V/AY
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AMFM Net Debuts In
RADAR’s Rankings

Chancellor Media’s AMFM Ra-
dio Networks made its first appear-
ance in the national RADAR net-
work radio ratings, according to
data published by Statistical Re-
search Inc. and distributed to the
major radio networks.

AMFM’s Youth Networks —
which started with a base of O&O
affiliates rich in young, urban listen-
ers — debuted in the No. | position
among a number of key youth dem-
os. They ranked 9th and 10th 12+

The networks did even better
when focused on the top 10 and top
50 markets. which is where Chan-
cellor’s affiliates are concentrated.
It expects to do even better when
the former SFX stations are figured
into the mix. SFX was largely ab-
sorbed by Capstar Broadcasting
earlier this year; the Capstar group
is also affiliated with AMFM.

Among other results, ABC’s |

youth-oriented Advantage network
was up 4.2% 12+ and 12.9% 18-49.
ABC’s Genesis experienced the
single largest percentage gain
among 12+ listeners ... it rose 5.9%.
The Galaxy network took the big-
gest loss — it was down [1.1%.
ABC’s various networks also hold

We have cost effective answers
for your promotional needs!
Jumbo EventTape®
BunchaBANNERS™
BumperStickers
FlashBags™

FirstFlash!

6209 Constitution Drive ¢ Fort Wayne, IN 46804
Fax: (219) 436-6739 » www.firstflash.com

1-800-21-FLASH

 NEWSBREAKERS.

" WASH's Davis Adds WGAY/DC PD Post

hancelior Media Mainstream AC WASH-FM/Washington PD Darren
Davis has added similar duties at co-owned MOR WGAY-FM. He
succeeds the exiting Vern Anderson.

VP/GM Mark O'Brien commented, “Darren’s experience and knowledge
mean our listeners will enjoy our relaxing brand of music at its best. And
nobody is as important to us as our listeners.”

Davis succeeded Steve Streit asWASH PD last October. He joined the
station six years ago, working in various capacities including overnight air
personality, morning show producer, and Asst. PD.

“WGAY is a unique station, and | love the music,” Davis added. “The
station will be the best it can be”

‘Alice’ Goes To The ‘Extreme’ In St. Louis

Emmis flipped Hot AC WALC (Alice @ 104.1)/St. Louis to “104.1
Extreme Radio” on June 25 at 3pm. Core artists on the new Rock station
include Pearl Jam, Stone Temple Pilots, Smashing Pumpkins, Green Day,
Soundgarden, Nirvana, and — yes — Alice In Chains; The Howard Stern
Show continues in morning drive.

New calls have been applied for, and the station is jockless for the time
being. Emmis/St. Louis Director/Programming Rick Balis designed the
new format with WALC Asst. PD/MD Tommy Mattern, with research ser-
vices from Coleman Research.

While the station is presently focused on recurrents, it’s likely that cur-
rents will be added in the future.
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DAR: NBC was up by 1.9% 12+,
and Variety rose 1.2% 12+ (it gained
12% among 25-54s). WWI's
Source network experienced the big-
gest 12+ downtrend in the RADAR,
losing 16.6% listening.

a solid lock on the top 20 programs
in network radio, led off by Paul
Harvey and its morning and mid-
day hourly newscasts.

Two of the Westwood One net-
works were up since the last RA-

PLASTIC

PLEASE
RECYCLE

(1-800-213-5274)
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Karnedy Directs Sales, Mktg. For Chancellor/NY

Knight Quality Stations VP/NSM D. Scott Karnedy has been named to
the newly created VP & Director/Sales & Marketing, New York posi-
tion at Chancellor Media. In his new post, Karnedy -
will be responsible for developing sales and marketing
programs atWAXQ-FM, WBIX-FM,WHTZ-FM,WKTU-
FM & WLTW-FM. ‘

Chancellor Sr.VP/Regional Operations John Mad-
ison said, “[Monday’s] appointment underscores
Chancellor’'s commitment to growing its top line
through aggressive sales and marketing initiatives.
With five FM stations in the nation’s top radio market
and a large and desirable female listening audience
spanning all age groups and demographics, Chan-
cellor is well-positioned to provide national advertis-
ers value-added marketing solutions. Going forward,
our goal is to move beyond packaged airtime and
cluster selling to offer clients‘unique-to-New York’ promotions and cus-
tomer-focused events that draw on our stations’ collective strengths and
resources.”

Karnedy launched his sales career in 1984 atWVNY-TV/Burlington,
VT, an ABC affiliate. In 1985, he moved to radio, becoming an AE at
WBCN/Boston. Karnedy joined Knight Quality in 1988 and worked there
for 10 years.

Karnedy

Suburban L.A. ‘Lite 92.7’ Welcomes Walker As PD

F ormer WLUM/Milwaukee afternoon talent Sky Walkerhas been tapped
to program the suburban Los Angeles trimulcast of KELT-FM/River-
side, KLIT-FM/Avalon & KMLT-FM/Thousand Oaks. He succeeds Ron
Shapiro, who exits the Amaturo Group AC stations to become Creative
Director of Rhythmic Oldies KCMG/L.A.

“We were looking for someone who had a fresh perspective on AC in
this market,” VP/GM Rick Lemmo told R&R. “Sky comes in with a lot of
enthusiasm, relates well with people, and has his ego in check”

Walker previously programmed KILQ/Sacramento and was Asst. PD af
KJLH/L.A., Production Director for KKBT/L.A., and MD at KWOD/Sacra-
mento. He's also done on-air work at KIIS/L.A. and KOLA/Riverside.

Concerning ongoing signal enhancements, Lemmo told R&R, “We cov-
er just about 100% of Riverside and Ventura Counties and 80% of Los
Angeles and Orange Counties. We expect to be able to cover 100% of
Orange County in about six months.”

Saga Sets Paulus As WAFX & WNOR GM

Dave Paulus has been tapped as GM at Saga Communications’ Clas-
sic Hits-Active Rock combo WAFX-FM & WNOR-FM/Norfolk. Most
recently GM at WDEO-AM. WTKA-AM, WIQB-FM & WQKL-FM/Ann
Arbor, MI, Paulus succeeds Jeft Scarpelli.

“Dave is a very bright, energetic, results-oriented manager,” Saga VP/
Operations Warren Lada commented. ““I think that with the staff we have
at "NOR and "AFX. he is a perfect complement. He has a broad enough
background to take "NOR to a higher level, and catapult "AFX to where
we think it has the potential of going.”

Paulus added, “I'm very excited about the opportunity to go to Nor-
folk. Saga is a great company, and Norfolk is a beautiful place to live.
I'm sorry to be leaving Ann Arbor because it was a great experience, but
with the opportunity to move from market 145 to market 34, as well as
do some new things, it was just too much to pass on.”

Paulus has been at the Ann Arbor stations for two and a half years. He
had been GSM of Country WBCT/Grand Rapids for three years, and GSM
at then-CHR WGRD/Grand Rapids for four years. His last day at WIQB
is July 3; he’ll start in Norfolk on July 13.
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Seattle
Continued from Page 3

“Chris Mays and Clark Ryan are
both high performers who have truly
earned the opportunity to make the

whole industry is trying to figure out
how to make market clusters work
better, and I’'m happy to be able to
have a shot at doing that as well.”
Prior to joining Entercom. Oshin

jump from PD to GM. Steve Oshin
has made a wonderful, positive im-
pact since joining us in March. and
this promotion will enable him to ex-
pand his role within Entercom.”
Oshin — who also will be respon-
sible for the company’s Seattle tow-
ers — told R&R, “The stations I'm
involved with are very well branded
in the marketplace and are staffed
with great people. I feel really fortu-
nate to be involved with them. From
my perspective, the opportunity to
oversee a number of stations is rcal-
ly exciting. At this point in time, the

was VP/GM at KBIG/Los Angeles.
Mays joined the company in 1991
and served as PD for KMTT during
its launch as an Adult Altemnative sta-
tion that year: she added Station
Manager duties in 1996. And Ryan,
a tormer co-GM of KLBI-AM &
FM/Austin, came to Entercom as
KISW PD in 1996 after a stint at
KGB/San Diego; he added the Sta-
tion Manager title in 1997.

Dick Carlson remains VP/GM and
cluster manager of Entercom’s
KNWX-AM, KIRO-AM & FM, and
the KING joint sales agreement.
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Dick Springfield
You Made Us Better

~ Thanks!
We'll Miss You.
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The Power Is In The Writing

BMI named four chart-topping writers as Songwriters of The Year at its 46th Annual Pop Awards held in Los Angeles
recently. The winners took a moment after the ceremony to make it official on film. Sharing the moment are (I-r) EM/’s
VP Writer/Publisher Relations Rick Riccobono, Asst. VP Writer/Publisher Relations Barbara Cane, and songwriters/
award-winners Jeffery Trott, Sheryl Crow, R. Kelly, and Kenneth “Babyface” Edmonds.

Shishido Shifts To KAIM-FM/Honolulu As P

C ontemporary Christian KAIM-FM/Honolulu has [T aiis
named Honolulu native Michael Shishido PD.

Former KAIM-FM PD Jack Waters continues program-
ming KAIM-AM.

GM Del Gibbs told R&R, “Michael is well-respected
and admired in the community and comes to us with a ‘
wealth of experience. We're extremely happy to have
him with us”

“KAIM-AM & FM are very much like [Honolulu AC
combo] KSSK-AM & FM." added Shishido, who spent |
the last 10 years at KSSK. leaving several months ago |
as OM/PD.“They share call letters, there’s a morning *—————-
show simulcast, the FM target is women 25-40, and Shishido
the AM target is women 35+. KAIM-FM just needs
some aggressive programming and marketing, and that’s what we'll give it

‘ e w/ ,

Guidry

Continued from Page 1

consistently worked to develop and
implement marketing programs that
have been the foundation of the di-
vision’s continuing success. I'm
looking forward to furthering my
working relationship with Dem-
mette as he helps bring black music
at Columbia into the 21st century.
Not only is Demmette a great exec-
utive. he is also a very good friend.”

Guidry joined Columbia in 1990
as West Coast Promotion Manager.
After three years and a short stint as
Director/Album Promotion. he was
named National Director/R&B-Jazz
Promotion. then VP/Marketing. He
began his music business career in
1986 as a college intern doing local
video promotion for Motown
Records.

“After eight incredible years at the
label, I'm very excited to have this
opportunity to work with [Colum-
bia Records Group Chairman] Don
Ienner and Michael Mauldin in
bringing Columbia’s Black Music
Division to the next level of artistic
and cultural achievement,” Guidry
noted. “Columbia was one of the
first record companies to create a
Black Music department, and I'm
proud to be a part of the continuing
legacy of that vision”

— Steve Wonsiewicz

Shepard

Continued from Page 3

tion to his input at all the Jeflerson-
Pilot stations, proves it. But what
really makes him the perfect addi-
tion to our staff is that he’s also an
A-rated strategist and has a decp
background in marketing and per-
ceptual research.”

Moyes Exec. VP Don Gilmore
added. “Mike as a full partner in the
firm is an important part of our com-
mitment 1o build a company that
delivers sharp, clear, strategic think-

Taddeo

Continued from Page 1

company’s more than 300 stations
as well as other products and ser-
vices provided to stations and affil-
iates. Prior to joining SFX. Taddeo
operated his own radio program-
ming and marketing consultancy.

“This is really a wonderful oppor-
tunity to join the talented people
building the couniry’s largest radio
group.” Taddeo added. “There is a
great synergy and operating philos-
ophy at work among all of the re-
gions that make up Capstar. Hav-
ing worked for Steve Hicks. John
Cullen, and Geoff Armstrong pre-
viously at SFX, I feel as though I'm
back home again.”

ing for the benefit of a very limited
number of clients. That commitiment
requires that we take on, as partners,
nothing but super pros — people
whose integrity, intelligence. and
background in the areas of strategy,
programming, marketing, and re-
search is unparalleled. Mike is one
of those very rare people.”

Shepard’s last day with J-P will
be at the end of July. and he'll start
his new gig on August 10, based in
his home in San Diego. He joined
Country KSON as PD 15 years ago
and has risen {rom PD to Operations
Director to Jefferson-Pilot/San Di-
ego Director/Operations. Last
March he was elevated to Asst. VP
for J-P Communications. continu-
ing to oversee KSON. Oldies
KBZT, and NAC/Smooth Jazz
KIFM. Prior to joining KSON, he
was PD of WRKT/Cocoa Beach.
FL. Additionally, he was a partner
in DIR Rescarch prior to assuming
the J-P corporate post.

“Bill and Don have built a com-
pany that is focused on excellence
in developing a true strategic part-
nership with each and every client,”
Shepard said. “*While leaving J-P
and the absolute best job in radio is
obviously difticult, a chance to work
with Moyes Research doing what I
do best makes this an opportunity |
just couldn’t pass up.”

BUSINESS

Bloomberg

Continued from Page 8

Portals Move Faces More Difficulties

he Senate Appropriations Committee and a House Appropriations sub-

committee last week passed separate versions of the budget bill for
the FCC that didn’t include expenses for its planned relocation to the Por-
tals office building this fall. The House subcommittee would not fund the
move pending the investigation into a $1-million payment Portals developer
Franklin Haney made to Vice President Gore confidant Peter Knight. Mean-
while, the House Commerce Committee voted on June 23 to hold Haney in
contempt for refusing to turn over documents relating to the payment. The
budget process is expected to wrap up in July.

Last month, the General Services Administration, which has been pay-
ing rent on the building since July 1997, said the commission must move
into the Portals by this fall or face termination of.the lease on its current
facilities. In a letter replying to the GSA on June 23, FCC Chairman Bill
Kennard said if Congress does not fund the move by the fall deadline, then
the commission may be forced to undertake drastic measures like furlough-
ing its employees.

Pirates In North Dakota, Philadelphia Shut Down

he U.S. District Court in North Dakota last week granted the FCC’s

request to stop Roy Neset of Tioga, ND from operating his pirate FM
station. The court rejected Neset's argument that the FCC’s rules and pol-
icy regarding the licensing of low-power broadcast stations were unduly
restrictive of his First Amendment rights. The court also rejected Neset's
challenge of the FCC'’s procedures for handling radio licenses.

On June 22 in Philadelphia, the FCC and U.S. Marshals seized the equip-
ment of “WPPR (West Philadelphia Pirate Radio),” a station broadcasting
illegally at 91.3 MHz. The FCC said it had asked the station — also known
as “Radio Mutiny” — to voluntarily cease operating numerous times.

RESULTS MARKETING

CREATIVE

PROMOTIONS

800-786-8011 - 407-786-5660
www.resultsmarksting.com
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LIGHTNING
IN A BOTTLE

VIDPAK-THE PROVEN FORMULA

Why Be a Guinea Pig? see It On The Weh Now

Now that Vidpak™ is a proven success, companies Find out everything you need to know about
are scrambling to copy it. But remember this is a Vidpak™ on our web site.

program with a big learning curve, and Vidpak™
is the only turnkey video mailer program that has Www.radiOiq.Com
been tested and researched in almost every format.

Vidpak works because of 1Q's proprietary execution
formula. Every element has been tested over and
over again to ensure success every time. So why

be a guinea pig when you can have the security
of 1Q's experience?

Ratings & Research

In the discrete March trend for WLNK every single
cell shot up 50% or more and in April the numbers
held steady. Don't take our word for it, see all the
numbers and two detailed research studies from
Critical Mass Media on the 1Q website.

4660 Paran Valley
Atlanta, GA 30327
e-mail: igtv@radioig.com

404 255-3550

FAX: 404 255-8152

*Critical Mass Media study of WLNK Vidpak™
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Larsen

e DEBORAH
GILBERT rises
from Mgr./Alterna-
tive Mkig. to Di-
rector/Alternative
Mktg. for Arista
Records.

nia, June 20.

19

MARRIAGES

National Record Company Pres-
identRon Alexemburg's daughter
Marnie to Scott Prisand, July 2

BirTHs

Velvel Records President Bob
Frank, wife Carol, daughter Anto-

Arista/Austin VP/A&R, Artist
Deveiopment Steve Schnur, wife
Christie. son Owen Steven. June

CONDOLENCES

KVKI-FM/Shreveport, LA morn
ing hostJeff Edman, 45, June 24.

® JORGEN LAR-
SEN ascends from
President to Chair-
man/CEO of Uni-

| versal Music Inter-

national (UMI).

Gilbert

e MADELYN

.| SCARPULLA is

promoted from Di-
rector to Sr. Direc-
tor/Marketing for
Mercury Records.

® Actor/Director FOREST WHITAKER
has inked a deal with Sony’'s 550 Mu-
sic/Epic Records to create SPIRIT
DANCE MUSIC, a music division of his
multimedia company, Spirit Dance Pro-
ductions. DAN CHARNAS has been
named VP of the division.

® Universal Music & Video Distribution
renames 10 of its Urban Artist Devel-
opment associates Urban Market Spe-
cialists for the company. They are as
follows:

SANDRA WHITING (Washington,
DC); TERRELL HENDERSON (Atlan-
ta); FERNANDO WATSON (New
York); KAREN DARBY (Dallas); DAR-
RYL HERVY (Chicago); BRYAN TAN-
NER (L.A.); DIALLOBE JOHNSON
(San Francisco); TODD HOLLIDAY
(Ohio Valley); VICTOR MCLEAN (Mi-
ami); and SUNCEAR SCRETCHEN
(Norfolk).

National Radio

® SW NETWORKS unveils the follow-
ing guest for its upcoming satellite pro-
gramming:
July 7: former MTV veejay/Playboy
cover model Downtown Julie Brown.
—(212) 833-7320

® WESTWOOD ONE presents its July
4th Country Six-Pack instaliment, The
Fans & Country Music. The three-hour
special features highlights from Fan Fair
1998 and is availabte July 3-6.

— (212) 641 -2052

Industry

©® DONALD NAAB has been appoint-
ed President/Pacific Research & Engi-
neering (PR&E). He comes to the com-
pany from his post of President/Hazard
Sensing Sector, a unit of Kidde Interna-
tional.

Changes

CHR: KMEL/San Francisco Mix Show
Coordinator Glenn Aure has been
upped to MD, while fongtime station vet
Larry Jackson takes AMD duties ...
KPWR/L.A. middayer Cherry “Cher-
ry Bomb” Martinez exits ... KCAQ/
Oxnard, CA afternoon driver Rico San-
tana adds APD stripes as former
KHYS/Houston staffer Clarissa Luna
is named MD.

Rock: Derrick “Mojo’" Myers joins
WVRK/Columbus, GA for afternoon
drive ... As Adult Alternative WIQB/
Ann Arbor, MI returns to Active Rock,
middayer/Promo Dir. AdamAcey goes
off air to focus on promotions full-time.
Part-timer Chris Ammel is upped to fill
his slot ... KLPX/Tucson restructures its
lineup: Charlie Monoxide & Al The
Pal take mornings, Jonas Hunter is in
middays, afternoons belong to Corey
Stone, and Chuck Taylor handles late
nights ... WMFS/Memphis pm driver/
interim MD Paul Marshall exits ...
Former WMFS night slammer Corey
“Paco” Holtzberg joins WMZK/Wau-
sau, WI for morning drive ... KXFX/
Santa Rosa, CA MD/cvening talent
Michael Bower exits to join KRZR/
Fresno for afternoon drive. He replaces

Don de la Cruz, who was upped to
Prod. Dir. full-time. Back at KXFX,
Karen Michaels becomes interim MD
while Randy Harris takes over eve-
nings ... KUPD/Phoenix fills its morn-
ing show sidekick position with former
crosstown KZZP staffer Laurie
Michaels ... WKQZ/Saginaw, MI ups
Zack Powers 10 morning co-host (as
“The Poorboy”’) with anchor Joe Volk
. KATS/Yakima, WA welcomes
KBSG/Seattle’s Jim Broadbent for
nights ... Twenty-five-year radio veter-
an and former WYBB/Charleston, SC
PD T.K. O’Grady joins WAKR,
WONE & WQMX/Akron as Creative
Services/Prod. Dir.. Meanwhile, former
WWVU/Morgantown, WV Prod. Dir.
and WDVE/Pittsburgh Prod. Asst. An-
drew Kaminetz joins the station group
as Prod. Asst. ... WKLS (96 Rock)/At-
lanta debuts STAGE 96, a new Sunday
night show featuring local, regional, and
nat’] touring acts that perform in Atlan-
ta’s small to medium-sized venues.

Records: Tom Mackeay is appointed
Mgr./Artist Dev. for Republic Records
.. Ellen Ginsburg rises to VP/Music
Clearance at Fox Music ... Universal
promotes Larry Hariton to Sr. VP/Di-
rect Account Mgt., Music & Video Dist.
.. Sony Music Distribution Finance

Continued on Page 26

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (972) 991-9200

Classic Rock
Chris Miller
No New Adds
Hot AC

Garry Leigh
No New Adds
Starstation

Peter Stewart
No New Adds

WEEK

Touch

Monica Logan
No New Adds

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
Gary Knoll

Rock

JOURNEY Remember Me
TDMMY SHAW Ocean

WHY STORE When You're High

Alternative
CRYSTAL METHOD Comin’ Back
GLORITONE Halfway

CHRMHot AC
GARTH BROOKS To Make You Feel My Love
98 OEGREES AND STEVIE WONDER True To Your Heart

Mainstream AC
ACE OF BASE Cruel Summer
NATALIE IMBRUGLIA Wishing | Was There

Lite AC
DARYL HALL & JOHN OATES Throw Away The Roses

NAC
JOHN TESH Grand Passion

uc

JANET Go Deep

PUBLIC ANNOUNCEMENT It's About Time
VOICES OF THEORY Dimelo (Say It)

BROADCAST PROGRAMMING
Walter Powers * (800) 426-9082

CHR
Casey Keating

CHERRY POPPIN’ DADDIES Zoot Suit Riot
JENNIFER PAIGE Crush

Digital AC
OLIVIA NEWTON-JOHN | Honestly Love You
BONNIE RAITT One Belief Away

Hot AC

CHERRY POPPIN' DADDIES Zoot Suit Riot
Digital Soft AC

Mike Bettelli

ANNECOCHRAN & JIM BRICKMAN After All These Years

Delilah
ANNE COCHRAN & JIM BRICKMAN After All These Years

Alternative

Teresa Cook

BIG BAD VOODOO DADDY You & Me & The Bottle...
EVERYTHING Hooch

GARBAGE | Think I'm Paranoid

JONES RADIO NETWORK
Jim Murphy » (303) 784-8700

Adult Hit Radio

JJ McKay

BRANDY & MONICA The Boy Is Mine

SAVAGE GARDEN To The Moon And Back
SMASH MOUTH Can't Get Enough Of You Baby

Rock Alternative

Doug Clifton

GUSTER Airport Song

Soft Hits

Rick Brady

OLIVIA NEWTON-JOHN | Honestly Love You
Rock Classics

Rich Bryan
No New Adds

RADIO ONE NETWORKS
Tony Mauro » (970) 949-3339

Hot AC

Yvonne Day
No New Adds

New Rock

Steve Leigh

BRIAN SETZER ORCHESTRA Jump Jive An' Wail
EAGLE-EYE CHERRY Save Tonight

LENNY KRAVITZ Fly Away

POSSUM DIXON Holding (Lenny's Song)

THIRD EYE BLIND Jumper

WESTWOOD ONE RADIO NETWORKS
Charlie Cook * (805) 294-9000
Tracy Thompson

Adult Rock & Roll

Jeff Gonzer

TOMMY SHAW Ocean

Soft AC

Andy Fuller

BRIAN WILSON Your Imagination
Bright AC

Jim Hays
ACE OF BASE Cruel Summer
SAVAGE GARDEN To The Moon And Back

» WREC/Memphis » WNIS/Norfolk e WWKYII.ouisv_li

L0 KSFU/SHII FI‘aIIGISGO °|(F|/|.08 Angeles e WSB/Atlanta ¢

The Next Generation of Talk Radio

Act Now, Markets Clearing Quickly!
For details call (408)420-1400.

KOMO/Seattle « KST/Sacramento e KTRS/St. Louls ¢

Ratings up 70% Book to Book
KST/Sacramento

300% Book to Book
WGR/Buffalo

*WGR Arbitron Fall '97 1.5 - Spring "98 4.5 A25-54
KST Arbitron Fall '97 2.0 - Spring "98 3.4 A25-54

N P o o e o ® [ | Amaman

FISHER

ENTERTAINMENT

053!0 ues/giNiN e Opuei0/0gam o puejuod/IXH

KVBC/Las Vegas o WPROIProvmence ° KlBJIAusIm o WHIO/Dayton  WFIl/Columbus « WGR/Buffalo « KCMO/Kansas City »
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W NASHVILLE'S BIGGEST CASH GIVEAWAY WITH A
| GUARANTEED $5,000 WINNER EVERY THURSDAY!
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| Sometimes
i you just

Creative Media Management, Inc.

1000 Belcher Rd. S., Suite 10 ® Largo, FL 33771-3307
- 813.536.9150 * fax 813.536.9711 ¢ cmm4ll@ix.llelcOle.c0|11
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Telephone Vs. Auditorium Music Tests

1 As an emerging testing alternative, telephone interactive might have the
upper hand in the ongoing ‘control’ issue By Bill Moyes

Editor’s note: Music research is among the most important — and most misunderstood — station tools.
R&R continues its presentation of varying perspectives on the topic.

I t’s understandable ...

research companies that still do music

tests in an auditorium as their only way to test music libraries
are busy writing articles and talking to their clients to defend the
auditorium methodology. In the process, they sometimes try to
throw up objections to the new telephone interactive methodolo-
gy that they hope will make people want to stay with the old
method and, therefore, remain with them as clients.

And that’s exactly what you'd
expect. It’s just self-preservation. |
don’t blame them for wanting to
protect their business, and I believe
that — considering the prices many
of them charge — they have a lot
to lose. So why are radio stations
all over America — despite these
defensive attempts — still switch-
ing to interactive music testing in
record numbers?

One simple answer is that it
works. Its track record of getting
improved ratings is solid, not only
at WBEB/Philadelphia (which you
may have read about). but also at
loads of stations in all kinds of mu-
sic formats. But the reason really
goes deeper than that. And it’s a rea-
son that could prove important to
you if you test your music regular-
ly or are thinking about doing so in
the near future.

Control In Testing

The most common potshot re-
searchers with a vested interest in
auditorium testing love to take is
that, allegedly. in an auditorium test
you have better control than you do
in a telephone-administered interac-
tive test because you can actually
see the people. Let’s ook at the
whole control issue and see which
methodology wins.

When you think about it, there
are really two kinds of control you
need in the testing procedure itself.
First. you need to be sure that the
same person you painstakingly
screened and recruited to take the
test actually takes it — themselves
— all the way through and does not

turn it over to a spouse or friend
who is curious to see what it’s all
about. That type of control is called
“respondent integrity” — keeping
the same properly qualified person
all the way through the test.

If a person were taking the test in
their home, just filling out a form to
answer questions and rate music —
the way they do in those “Living
Room” tests — there is absolutely
no way to be sure of respondent in-
tegrity. Five different people could
take the test, and no amount of
“control questions’ would catch it.

Set The Trap

But in the telephone-administered
interactive system we developed and
use for our clients, two different
things happen that absolutely assure
respondent integrity control all the
way through. First, each person tak-
ing the test is told up front that if
they don’t take the test all the way
through themselves. they will not be
paid for doing it. Now, even with
this warning, 2% to 4% still turn it
over to a curious friend or spouse,
but this first step is necessary to cor-
rectly “set the trap.”

Second, all through the test, the
interactive system stops briefly at
numerous random points and says
to the respondent: “Please speak
your full name and then press the
pound sign.”” This is immediately
followed by a beep. As soon as the
beep hits, the system starts record-
ing a digital voiceprint of their voice
saying their name. They have no
control over this function except to
say their name and push the pound

button. It pops up when they least
expect it, and they cannot delay the
start of the voiceprint recording.

The result is that a digital audio
file is created for each individual
containing the person’s PIN number
followed by all the voiceprints left
throughout their test, in order. You
can pick out a “cheat” instantly. Ev-
ery one of those voiceprint files is
listened to by us all the way
through. If our client station also
wants to listen, they can. And so, if
the respondent did try to “cheat” by
sharing the test with another person,
their record is tossed (their entire
voting record is eliminated from the
test), and they are replaced with a
new person. And, because we
warned them up front, we don’t
have to pay anybody we toss.

Cutting Distractions

Now, there is one more type of
control you must have in the test-
ing phase. You want to make sure
that there was no significant distrac-
tion going on when and where they
were taking the test — no TV
turned on that they’d be tempted to
“half watch.” no loud radio, no cry-
ing babies, etc. How is this con-
trolled in interactive testing? First.
once again, the respondent is told,
up front, that they must take the test
in a quiet room away from any dis-
traction, and if they don't, they will
not be paid (the trap is set again).

Second, at random points all the
way through the test. a recording
is made of the background envi-
ronment while the person is tak-
ing the test. If there is any distrac-
tion, you know it instantly — it’s
like a “stethoscope™ into the room.
Again, we listen to each and ev-
ery file all the way through (which
doesn’t really take that long) to
see who's been naughty and nice.
Interestingly, on this issue, usual-
ly all but 1% to 2% of the people

By Dick Kazan

How To Accomplish What Matters Most To You

D oes your day consist of one crisis or meeting after an
other? Are there continuous demands on your time?
Do you become frustrated because you can't seem to ac-
complish what you feel is most important to you?

If s0, here’s a simple tip that'll make a huge differenca in your career.
Every night, before you leave the office, take a pen with bright red ink and
write on a Post-It type message siip, in 7 words or less, the specific task
that you most want to accomplish tomorrow. Then, clear the center of your
desk and stick that note where you'll have to look at it.

The next day, when you come in, it'li be one of the first things you'li see
— and continue to see — untit it's done. Even during your busiest day,
you'll act upon it — with great results.

In his book, Time Tactics Of Viery Successful People, Professor B. Eu-
gene Griessman discusses an interview he conducted with Malcolm
Forbes Jr,, the late multimillionaire publisher of Forbes magazine. The key
to his success was a piece of paper that he kept prominently on his desk,
listing what he felt was most important to him. Forbes said, “Whenevar |
feel I'm getting bogged down, | just look at that sheet and see whather
what I'm bogged down on is what | should be bogged down on. If you
don’t have a constant reminder of things you would like to get done, thay
aren’t going to get done”

Mary Kay Ash, famous for her Mary Kay cosmetics company, told [ir.
Griessman a story about Charles Schwab, who made his fortune head-
ing, at different times, two of America’s largest steel campanies early this
century. Schwab brought in management consultant vy Le 1o make one
of those companies far more efficient. Lee told each executive, “At the end
of the day, before you leave the office, write down six things that you didn’t
get done today that you really need to do tomorrow” The executives fol-
lowed this advice, and the improvement in productivity was so great,
Schwab issued Lee a check for $35,000 (about $ 500,000 in today's dol-
lars). Mary Kay was so impressed, she instituted this approach through-
out her company and has also achieved exceptional results.

So will you. As you implement and then repeat this procedure five days
a week, 22 days a month, 264 days a year, you'll see a dramatic diffar-
ence in how much more you achieve and how successful you become.
You'll also feel fulfilled as you accomplish what matters most to you.

Dick Kazan is a successful entrepreneur who founded one of the largest
computer leasing corporations in the United States. He created and hosts
The Road To Success, the first radio talk show to offer on-air business
consulting to business owners and employees. E-mail your comments or
questions to him at rkazan @ix.netcom.com.

take the test in damn near dead
quiet. Our clients who choose to
listen to the digital recordings
themselves are always impressed
with the “dedication™ of the peo-
ple as they take the test. Any folks
who ignore our warning to get to
aroom away from distractions are
eliminated from the survey and re-
placed (and, once again, that costs
us nothing).

So, the control in the testing en
vironment is excellent, and it is
done on a one-on-one basis that
you don’t get in an auditorium test,
That explains why savvy program
mers and managers who look into
interactive testing aren’t concerned
about lack of effective control. but
it doesn’t explain why so many sta-
tions think it’s superior enough to

Continued on Page 26
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Today’s level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcasts, concerts, sta-
tion sponsored autograph sessions, etc.). With theft, vandalism and loss,
| it becomes a costly proposition to continuously replace expensive signs
1 and banners. Roll-A-Sign™ offers a better way.

== With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display vour logo and
message brilliantly for an economical price. Now you can afford to dis-
/m Y play a bright new sign at every public event. They even make great cost-
s % effective promotional give-aways. Just roll off what you need and cut.

Durable banners at an affordable price.

UV stabilized plastic won’t fade indoors or outdoors.

| « Simply FAX your logo and color separation information for a
| price quotation today.

W Call today
a 800/231-6074
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Reef Industries, Inc.P.O. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
©1998 Reef Industries, Inc.
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DICK SPRINGFIELD

YOU MADE GREAT RADIO COME OUT OF THE SPEAKERS.

WE APPRECIATE THE TIME, LOVE, EFFORT
AND CARING YOU PUT INTO OUR

RADIO STATIONS, AS WELL AS THE
GUIDANCE YOU OFFERED AS A FRIEND

TO EVERYONE.

YOU PUT YOUR HEART AND SOUL INTO
EVERY PROJECT, AND RADIO IS
BETTER BECAUSE OF YOUR MANY CONTRIBUTIONS.

DICK, WE WILL MISS YOU.

Chancellor>

MEDIA CORPORATION

wwwamericanradiohistorv.com
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What To Realistically Expect
From Your Sales Department

very day, new radio advertisers cancel because they think ra-

dio doesn’t work. In sales seminars and sales meetings all
around the world, we teach sellers that when clients say, “It didn’t
work,” they really mean it didn’t meet their expectations. So, most
surmise, it’s important to discuss expectations upfront, make sure
they’re realistic, and track results throughout the process.

The same is true with new sales-
people (and new managers). When
new hires either quit or are let go,
too often it’s because their contribu-
tion didn’t meet the employer’s ex-
pectation (or vice versa). In many
cases, realistic expectations (beyond
just billing goals) are never even dis-
cussed (let alone laid out).

Here is a list you may want to re-
view. Few will want to use it just as
presented, but adjust the quantitative
areas to numbers you feel comfort-

| Radie sales and managament |
- trainer trwin Pollack consulls
broadcast groups and market
“elusters. For more information on
his 44 radig-specific training lop- -

able with. Most important: Do some-
thing!

What Is Expected 0f You
As A New Salesperson?
At the one-month mark:

1. Lead a sales meeting.

A. Present your stations to a fic-
titious *‘panel of clients.”

B. Teach the group something
(Example: Discuss overview on
newspaper — how it charges, how to
eyeball a budget. Pass out their me-
dia kit).

2. Design a list of 50 questions to ask
on a sales call.

3. Identify 10 reasons for a prospect
to be on your station.

4. Submit three completed written

By Irwin Pollack

6. Design a picture of your mar-
ket’s AM/FM band and stations (by
frequency).

7. l1dentify your morning, midday,
afternoon, and evening talent. Know
the features/benefits of each of your
propetties.

8. Have contacted (in one way or an-
other) each person on your account
list.

9. Identify 20 prospects (and how
you can help them/what you would
do).

10. Be able to light a match, get an
objection from the sales manager,
then overcome the objection before
burning your finger!

1. Have brought in a success letter.
2. Clearly identify average order,
closing ratio, and number of ac-
counts on-air a month and forrfiulate
growth strategies for each.

3. Pare down your account list to 65
accounts.

4. Have seen each person on your

| s, call him at {603 598-9300 or

1. D.

Sales Management

Coaching M

“The IDEABank” (Access to M

» 1,000 proposals and packages)

The on-air sound. There’s
not much a station won't do to
improve it. Even if it takes (and
costs) someone else’sarm and  «#
leg to do it.

But what are you doing
about giving the sales and

Irwin Pollack is radio’s only
hands-on, action-oriented,
on-the-street sales and
management trainer.

management team the tools
they need to get you the billing
increases you deserve?
Introducing Irwin Pollack’s In-Station
Sales Training. Now, you can give your
sales team the affordable, ongoing training

POLLACK
On-The-Street Sales Mm
Accountability Calls with Salespeople
2 Sales Advertiser M
« Meetings « Seminar

7-Day/24-Hour
« Availability

Guaranteed
» Results

g EEs presentations. account list face-to-face.
ol i 5. Submit three completed spec spots. 5. Clearly demonstrate your ability
IRWIN PROGRAM IRWIN PROGRAM
POLLACK _CONSULTANT
Weekly Sales Tracking/

il
ol

LAST YEAR STATIONS
SPENT MILLIONS OF DOLLARS
PERFECTING THEIR SOUND.

NOT NEARLY ENOUGH WAS
INVESTED ON HOW TO SELL IT.

they need to improve their
billing.

The list above shows just
how much focus we think your
station needs for its sales and
sales management team.

Certainly, our current roster
of stations and broadcast
groups are already very familiar
with our 8-point formula.

As you perfect your on-air sound,
develop a sound format for sales success—
guaranteed results from Irwin Pollack.

- : ADIQ SALE - S
" INTELLIGENCE —

Radio Plaza ¢ 410 Amherst Street  Suite 360 » Nashua, NH 03063 ¢ Email: irwin@irwinpollack.com e Phone: (603) 598-9300

WAMAA S aElcaneadiolbictaon: ooy

In sales seminars and sales meetings all around
the world, we teach sellers that when clients
say, “It didn’t work,” they really mean it didn’t

meet their expectations.

to figure key broadcast formulas by
hand.

6. Be able to position your station
against print, cable, and other con-
solidated groups.

7. Show growth in written presenta-
tion skills.

8. Demonstrate your ability to han-
dle a cold call on your feet.

9. Be fluent in all aspects of adver-
tising agencies — structure, gross-
to-net calculations, etc.

10. Be able to project billing over the
next six months and not panic about
committing yourself, thus relying on
the excuse that you can’t control
what people do.

- At the end of six months:

1. Have five strong relationships with
five regular advertisers.
2. Identify the following from each
account on your list:

A. The last thing you said before

you got an objection.

B. An idea that will increase their

store traffic.

3. Tackle two problem clients.

4. Design three one-sheets for the
station’s media kit.

5. Create a customer-focused package/
idea and tie-in multiple advertisers.

Finally ...

We need to develop standards for
what a new hire must bring to the
station in incremental business in or-
der to justify their incremental ex-
pense.

Example: Should have sold in new
business either “developed” or “in-
cremental” at the end of:

60 days — A dollar amount equal
to 50% of what they’ve been paid so
far.

90 days — A dollar amount equal
to what they’ve been paid so far.

120 days — Twice what they’ve
been paid so far.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB
Barreling Over The Competition

SITUATION: A variaty of local restaurants competsa for familias in the
arga, and Qa'ax:}qﬂr Barral reaches for itz share with a mix of newspa-
per, billboards, ‘and radic. The restaurant has been in its current loca-
Bon gince 1991 :

OBJECTIVE: Increase breakfast and junch sales for Cracker Barrel
and elevate it awaranass as 8 mamber of the local Lexington, KY com-

ATHLTY

CAMPAIGN: A monthly breakiast party was initiated by WLXN radic
to be held at the Cracker Bamrel restaurant, with local personalities and
dignitaries featured as special guests. These guasts received exposure
through personal interaction at the restaurant as wall as during the live
broadcasts from 6-9:30am on the morning of the event. The yearlong
campaign included two commercials per day, Monday through Friday,
and an additional schedule of 30-second promotional announcements
the week prior to each manthly party.

RESULTS: Cracker Barrel enjoyed a 10%-15% increase in monthly traf-
fic and sales increases of 20% (particularly in breakfast and lunch
trade). Convinced of radio’s power when used the right way, the client
has stated that other Cracker Barrel restautanis want to know more
about their successful use of radio in the Lexington market!

— RABTOOLBOX————

More marketing information and resources from the RAB

MEDIA TARGETING 2000

Family rostairant patrons are avenly split between male and female.
Thirty parcent have completad collage or more, and a third describe
themselves as "brand loyal” This group spends 47% of ils daily media
time with radio.

RAB CATEGORY FILES

“The restaurant industry is beginning a phase of consaolidation, and
microcap restaurant companies like Spaghetti Warehouse must par-
tictpate in that process in order to compete on a long-term basis” —
The Daflas Morning News, Juna 3, 1588

INSTANT BACKGROUND COLLECTION
— FAMILY RESTAURANTS

Consumer Habits/Attitudes: Almost half of all aduits (46%) visited a
restaurant during & typical day in 1996. The typical person {age 8 and
above) consumed an average of 4.1 meals prepared away from home
per week — 213 per year — in 1996. Some 65% of restaurant cus-
tomers agree that food served at their favorite restaurant provides fla-
vor and taste sensations that they cannot easily duplicate at home.
Seventy-eight percent of diners at moderately priced, full-service res-
taurants believe the value they receive meets their expectations, while
only 57% of higher-priced, full-service restaurant patrons feel the same
(National Restaurant Association, 1998).

For more information, call RAB’s Member Service HelpLine at (800)
232-3131, or log on to RadioLink at www.rab.com.
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ComQuest was first to offer
Interactive Voice Response (IVR)
technology as a real solution for call-
out music research. Now it seems,
everybody and their brother is jump-
ing on the IVR bandwagon.

ComQuest’'s interactive  call-out
reduces the number of interviewers
needed for your weekly in-house
research by moving the data collec-
tion process to the interactive fileserv-
er. Respondents love it, interviewers
are more productive (as they no

Uninlvited

1 WIIl Buy You A...

Kind & Generous

Zoot Suft Riot
Ray Of Light
Wishilst
Tom

Heroes

:  You're Siill The One
' SexAnd Candy
©  Forgiven
Can't Get Envugh

3am
One Week

How's it Gonna Be
1 Will Remember You

s

‘Your Secret Lave
i t1Could Change

e
: R e L T o B A e R

longer have to play song hooks from cassette decks), and PD’s enjoy
more accurate, stable and instant results in their weekly music tests.

Now, once again, ComQuest is rais-
ing the bar. This fall we'll unveil the
all-new ComQuest Windows ‘08 at
the NAB Radio Show. Utilizing state-
of-the-art Windows graphics and
audio, multi-tasking and dynamic
data exchange with other Windows
programs, it's gonna blow the doors
off anything else on the road!

While others toil in their basements
with IVR technology, desperately try-
ing to make it work for call-out
music testing, ComQuest interactive

call-out systems are collecting more than a million song scores
around the world every month!

It's good to know ComQuest is blazing the trail into the next mil-
lennium so that others may follow.

\UIII R

Windows 98
Compatible

To learn more about ComQuest, visit us at www.callout.com or call us at 619-659-3600.

—_—— TR r 3 ———y —

Windows and Windows 98 are registered trademnarks of Microsoft Corperation

waAnny amaricanradiabhictan, cam
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FRANK MINIACI

Imaginations Put To The Test

Marketing and promotions ‘dream team’ conceives Atlanta’s ‘newest’ radio station

his week, we wrap up our overview of the marketing session

held at R&R Convention "98. The session, “Titanic Market-
ing: Launch A Radio Station Without Sinking The Brand.” was
built around the marketing of the fictitious format flip of an At-
lanta station. In this final installment. the panel decides on a name
for the new CHR/Rhythmic station and delves into the nuts and
bolts of putting a station on the air and keeping it fresh.

Ironically, the station that
served as the tocal point of the
faux lormat flip —
Jacor News/Talker
WGST-FM/Atlanta — &
had been rumored tobe & |
flipping to CHR/Rhyth-
mic. A cadre of Ameri-
ca’s top radio marketers
tackled the job of brand-
ing the station as if it
had flipped and attempted to peek
into the minds of its listeners.

Identifying The Station

Chancellor VP/Programming
Steve Rivers commented. “The sta-
tion has to have a purpose and has (o
touch a responsive chord with the au-
dience. The psychographics ot the au-
dience come into play. The station
would probably target 15-20-vear-
olds who like rhythmic music, be-
cause there hasn’t been a young-
sounding slation in Atlanta in a long
time. Z-93 was the Jast strong young-
oriented CHR there. You will pick up
25-34-year-olds naturally as they
gravitate toward the radio station just
because they want to feel young and
contemporary.’

Jacor VP/Marketing Nick Miller
added. **Von Freeman and I partici-
pated in a project with Procter &
Gamble Co., which spends more on
rescarch and all elements of brand-
ing than anybody does. What was im-
portant was the process — throwing
out all kinds of crazy ideas, then tak-
ing them out to the public, which is

somewhat typical for focus groups.
You want to get people away {rom
the “‘lite rock, less talk’
type of mentality and
get them away f{rom
thinking of things in a
logical order.
¥  “On the sales side,
[ think this station
presents an ideal situ-
ation, because it would
very much complement our sta-
tions in the market. 1 don't think
there 1s much overlap. If the sta-
tion ends up attracting prime upper
demos that have largely different in-
terests and purchasing patterns, you
can avoid much of the overlap. This
is something you want to look at
very carefully when putting all the
pieces of the puzzle together.”

The Birth Of ‘Wild 105.7°

On deciding the moniker for the
new radio station, the panelists of-
fered the following thoughts:

STEVE RIVERS: “Wild” scems
to fit the station.

BEYV TILDEN: “Rhythm Nation™
lan alternative 10 the three leading
choices presented as a station name)
might spawn a grass-roots cffort in
marketing.

VON FREEMAN: There are
some people in the room from MTV
who do a good jobof naming things.
and I am no expert. But you have 10
own that 18-24 demo with a CHR/
Rhythmic station. “Supertly 105-7"
[one of two alternate names| would

work. “The Pulse™ of the city is good
too. I would go with either one.

“Rhythm Nation™ did get a lot of

votes when | ran it past females at
the station.

NICK MILLER: “Wild” — for
the reasons that Von said. “The Pulse™
is a good idea. There arc certain sales
ramifications of the name you
choose. and how that will play over
time really depends on how you po-
sition it. Von’s 1dea of nurses check-
ing cveryone's pulses is a brilliant
idea, and the sponsorship opportuni-
ties would be great. But "Wild”
seems to be the consensus favorite.

BILL TANNER: With a rhythmic
station, you must have a grass-roots,
bottom-up feel. [ think “Wild” re-
flects that better than the others. From
an advertising standpoint, it can pi-
geonhole you, and some execs may
not want to go to an agency and say,
“I’ve got a ‘Wild’ radio station.”

MILLER: Don’t worry. Bill, it’s
Jacor.

TONY QUIN: I like “Wild™ be-
cause it says something about the ra-
cio station. You’re positioning your-
selves against the other stations you’d
be going after, like 99X and Star 94.
[ think what you want to say is that
we are wild compared to them. The
name “Wild” really gives you a
chance to reposition the competition,
which it is really going to have 10 do
to get the 25-34 group.

MARK DRISCOLL: “Wild’ has
that vibe. When you go into a mar-
ket and want to stimulate someone’s
imagination, you want to be a little
gooly or off the wall. Sometimes you
may want to be a little more down
the middle. There really hasn’t been
a fun, pop station with attitude in At-
lanta in a while. Star is more conser-
vative and safe, yet highly success-
[ul. It takes a lot of imagination and
theater of the mind. You don’t have

6

When you go into a market and want to
stimulate someone’s imagination, you want
to be a little goofy or off the wall.
—Mark Driscoll

to give away a million dollars to have
lfun with it.

Hitting The Bull’s-Eye

So what do you do if you if the
name you’ve chosen makes a great
deal of noise. but then has some back-
lash after a while?

Tanner said, [ can’t put enough
emphasis on a good sales lorce that
knows and understands the prod-
uct and the life group. It takes sales
talent.”

Added Buzz Bennett, *“"Wild’ has
proven to be successlul, and we are
all lfamiliar with it by now, so it is
safer. The most powerful words in the
English language arce all descriptive
adjectives.”

Rivers commented, “It also allows
the most dramatic differentiation be-
tween you and your competition right
off the bat. This station should not
be a safe radio station in terms of pre-
sentation. It should live up to its
name. We arce trying to get the num-
bers on the board as fast as we can.
Something else that worked well be-
sides a name to introduce a station
was what Mark Driscoll did for us
[at Pyramid Broadcasting] in Char-
lotte. We necded to do something that
would get us noticed right ofl the bat.
The frequency had been in the For-
mal of the Month club for a long
time. and we wanted to attract 1m-
mediate attention. So, Mark came up
with the 1dea of using a 10,000-cycle
tone. Every 10 minultes there would
be a promo on the air. We made it a
contest and said, when the tone goes
away, the first ten callers win $1000
bills. Everywhere we went, that stu-
pid tone was playing. You couldn’t
get away from it. Something like that
— as simple as it sounds — gets im-
mediate attention.

When we put WKTU on the air,
we also did something for Wall

EE

Strect. With all the great talent in the
company. Chancellor Media broad-
cast a dilferent one of its radio sta-
tions every day for a week before
signing on 'KTU. One day it was
KKBT/L.A. that was beamed back,
another day it was WRCX/Chicago.
You can imagine being in New York,
where it was cold and snowy, and
hearing Los Angeles weather. where
it was sunny and 80 degrees. Any-
thing you can do to jog the mind and
make people stop and ask. ‘What’s
going on here? is a great thing todo.”

Tilden added, “One reason we de-
cided to use all the Chancellor sta-
tions was that it was the company’s
first station in New York. and it was
a great opportunity to expose our New
York clients to our other markets. It’s
sort of an inside PR angle 100.”

Quin also commented. “When you
are introducing a new station, you
really have to introduce your unique
image in that tirst campaign. People
need to know who you are. You real-
ly have to come up with a style that
the audience can identify with”

Dealing With The Demos

Obviously. the younger demo is
easier to move than an upper one.
Younger demos are very fickle,
though. and can move away from you
as fast as they came it you are not
doing what they want. How do you
address this situation if the station is
an AC? The panelists responded as

Continued on Page 26

TALK BACK TO R&R!

e encourage your feedback.
If you have comments regard-

ing this column or would like to see
your work here, contact Frank Mini-
aci directly at (310) 788-1650 or by
e-mail at miniaci @ ronline.com.

THE

1561 FAIRVIEW AVENUE | ST LOUIS., MO 63132 I 1 800.569.1906 | PHONE 314 423 4411 FAX: 314.423 2964
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For better support,
you'll have to call
Victoria’s Secrel.

With Prophet Systems, you get a better built system and great support.
When you need tech support you need it immediately. After all, your time is money.
Improving and enhancing our tech support department is part of our continuing growth plan.
(Take a peek at our client list: www.prophetsys.com)

When you need us, we’re there!

Together— let’s have fun and make great radio.

&‘. |
& 1 PROPHETE

s CRYSTAL ~ .M
ey WANSZTRS-
AudioWizard™ v J

Sle S AudioWizard™ for Windows

Sales: (800) 658-4403 Support: (308) 284-8450 Sales & Support Fax: (308) 284-4181 E-mail: sales@prophetsys.com
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THE BIGGEST PARTY ON THE PLANET!
Last weekend... exclusive Madonna interview.
This weekend... exclusive Steven Tyler & Liv Tyler from ARMAGEDDON.

Dale
PreStonn Ra ks, Kelth

| and mix -downs from the hottest clubs in the world, top

The)’ party together every weekend with 117/~ ‘.
' notch talent and the resources of a million dollar

other great programmers and superstars like Celine | Je station N .
Dion, Madonna, Mariah (arey, Matchbox 20, Paulal NOS‘:\ngarket can eI
Cole, Savage Garden and Third Eye Blind. | ;rr\gduce anything

T
» |} this exating ©
Conducted by supreme partymaster John Garabedian, o tacular every

Open HOUSGPal’tYislikeViagra@foryour single weekend to B
station’s weekend! Bringing you spectacular prizes ~—— blow histeners awa!
money can'tbuy, like trips to the MTV awards, Spring Break 52 weeks a year:
and Lilith Fair, computers, videophones, and cash!

It makes mix shows sound boring and part-timers
' sound like feeble wimps. Maybe that's why Open

/ House Party typically generates the highest
daypart shares of the entire week on most stations who
runit

~____/ Andthisshow generates money! Sel live cut-ins to clubs

_ . _ at premium rates and watch your sales department go
Plus star-studded live broadcasts from major events like Woodstock, crazy What are you waiting for? Tur your weekends into spectacular

Billboard Awards, and Mardi Gras. Live satellite cut-ins major events 52vveeksayear.Lockup0pen House Party
inyour market now and stiffen up your weekends.

vvvvvv
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MUSIC & MIOVIES

CURRENT

DR. DOLITTLE (Atlantic)
Singles: Woof Woof/69 Boyz

Are You That Sombody?/Aaliyah
In Your World/Speed Knot Mobsters

That's Why 1 Lie/Ray-J

Other Featured Artists: Jody Watley, Ginuwine

MULAN (Walt Disney)

Singles: True To Your Heart/98 Degrees & Stevie Wonder
Reflection/Christina Aguilera

THE X-FILES (Elektra/EEG)
Single:

Walking After You/Foo Fighters (Elektra/Roswell/Capitol)

Other Featured Artists: Cure, Tonic, Sarah McLachlan

HOPE FLOATS (Capitol)

Singles: Chances Are/Bob Seger & Martina McBride
To Make You Feel My Love/Garth Brooks
Other Featured Artists: Rolling Stones, Mavericks, Deana Carter

CAN’T HARDLY WAIT (Elektra/EEG)

Singles: Hit’Em Wit Da Hee/Missy “Misdemeanor” Elliott
| Can't Get Enough Of You Baby/Smash Mouth
Other Featured Artists: Third Eye Blind, Blink 182, Busta Rhymes

Single:

THE HORSE WHISPERER (MCA/Nashville)
A Soft Place To Fall/Allison Moorer

Other Featured Artists: Dwight Yoakam, Mavericks, George Strait

GODZILLA (Sony Music Soundtrax)
Singles: Heroes/Wallflowers (Epic)

Come With Me/Puff Daddy fiJimmy Page
Other Featured Artists. Jamiroquai, Ben Folds Five, Days Of The New

BULWORTH (interscope)

Singles: Zoom/Dr. Dre & L.L. Cool J (Aftermath/Interscope)
Ghetto Supastar .../Pras Michel...
Other Featured Artists: RZA, Public Enemy, Mack 10 & Ice Cube

Single:

1 GOT THE HOOK-UP (No Limit Priority)
| Got The Hook-Up/Master P f/Sons Of Funk

Other Featured Artists: Mack 10, Mystikal & Mia-X

CITY OF ANGELS (Warner Sunset/Reprise)

Singles: Uninvited/Alanis Morissette

Iris/Goo Goo Dolls

Other Featured Artists: U2, Paula Cole, John Lee Hooker

Single:

WOO (Sony Music Soundtrax/Epic)
Nobody Does It Better/Nate Dogg f/Warren G

Other Featured Artists; Brownstone, M.C. Lyte f/N. Gilbert, Lost Boyz
COMING

ARMAGEDDON

Single: 1 Don’'t Want To Miss A Thing/Aerosmith (Columbia)

BASEKETBALL

Single: Take On Me/Reel Big Fish (Mojo Records)

CYBERSPACE
Hat, new music-related World
Wide Web sites, cool cyberchats,

and other points of interest along :

the information superhighway.

MNet Chats .

Destiny’s Child, Monday (7/6)
at 8pm ET/5pm PT, America On-

line (keyword: LIVE).

OnTheWeb [

"Ozzfest '98" concert, featur-
ing Ozzy Osbourne, Tool,
Megadeth, and cthers, Friday (7/ °
3) at 12:50pm ET/9:50am PT

(www.LiveConcerts.com).

“Party In The Park” a concert
live from London, featuring Na-

talie Imbruglia, Shania Twain, .
Lionel Richie, All Saints, the

Mavericks, and many others,
Sunday (7/5) at 5:30am ET/

2:30am PT (www.sonicnet.com,

www.LiveConcerts.com).

Days Of The New, concert,
Monday at 1pm ET/10am PT
(www.rollingstone.com).

Bad Religion, chat, Tuesday
(7/7) at
(www.sonicnet.com,
chat.yahoo.com).

Metallica, chat, Wednesday
(7/8) at 6pm ET/3pm PT
(www.sonicnet.com,
chat.yahoo.com).

Yes and Alan Parsons Project,
concert, Thursday (7/9) at 8:30pm ET/
5:30pm PT (www.rollingstone.com).

2

7pm ET/4pm PT :

MONDAY, JULY 13

1973/The Everly Brothers disband perma-
nently during a concert when Phil,
enraged with his brother Don’s per-
formance, destroys his guitar and
exits the stage.

1985/The 16-hour Live Aid concert com-
mences at Wembley Stadium. The
live broadcast is seen in 22 coun-
tries by 2 billion people and pro-
duces $72 million in proceeds.

1988/Director Oliver Stone selects Ma-
donna to play the lead in the film
Evita, released eight years later.

Born: Roeger McGuinn (Byrds) 1942

Releases: the Shirelles’ “Dedicated To The
One | Love” 1959, Steppenwolf’s
“Born To Be Wild” 1968, Eric Clap-
ton’s “I Shot The Sheriff” 1974

TUESDAY, JULY 14

1967/The Who launch their first American
tour, opening for Herman’s Hermits.

1977/The Sex Pistols perform on the BBC
a second time after an earlier TV
ban for profanity. Afso ... In En-
gland, Elvis Costello & The Attrac-
tions perform for the first time.

1987/Steve Miller receives a star on the
Hollywood Walk of Fame.

1995/George Michael's contract dispute
is resolved when DreamWorks
compensates Sony an estimated
$40 million to acquire the rights to
his material.

Born: Woody Guthrie 1912, Tanya Donel- ‘

ly 1966

WEDNESDAY, JULY 15

1973/At the conclusion of the White City
Festival, Ray Davies proclaims he
is abandoning the Kinks; he'll re-
turn a week later.

1980/Linda Ronstadt debuts on Broad-
way in the play The Pirates Of Pen-
zance.

1995/in New York, Queen Latifah is car-
jacked by two juveniles; her body-
guard is shot during the attempt.

_Bom: Linda Ronstadt 1946, lan Curtis

(Joy Division), Joe Satriani 1956

THURSDAY, JULY 16

1966/Eric Clapton, Jack Bruce, and Gin-
ger Baker form Cream.

1972/In Washington, DC, Smokey Robin-
son & The Miracles perform for
the fast time.

1980/The documentary concert film No
Nukes — featuring Bruce Spring-
steen, James Taylor, Jackson
Browne, Bonnie Raitt, and Carly
Simon — premieres in New York.

1981/Marry Chapin, 39, dies in a car ac-
cident.

Hooray for Dollywood!

1986/Dolly Parton’s theme park, Dolly-
wood, opens.

Born: Stewart Copeland (ex-Police) 1952

Releases: the Lovin’ Speonful's “Summer
In the Gity” 1966, the Wha's “I'm
Free” 1969

FRIDAY, JULY 17

1959/Billie Holiday, 44, dies.

1961/Diana Ross & The Supremes re-
lease their first single.

1967/The Jimi Hendrix Experience open
for the Monkees in New York.

1968/The Beatles’ animated feature film,
Yellow Submarine, premieres in
London.

— AR o o kio i aclolioton L oo g

~ MUSIC DATEBOOK

1987/0zzy Osbourne begins a six-week
tour of U.S. prisons.

Born: Nicolette Larson 1952

Refeases: the Who's “Won't Get Fooled

Again” 1971, Heart’s “Magic Man”

1976

SATURDAY, JULY 18

1974/The U.S. Justice Department threat-
ens to deport John Lennon because
his visa has been terminated.

1977/Warsaw, later named Joy Division, :

records for the first time.
1986/Johnny Cash is abandoned by Co-
lumbia Records after 28 years.

1991/The first Lollapalooza tour begins :

in Phoenix, featuring Jane’s Addic-
tion, Nine Inch Nails, ice-T, Body-
count, the Butthole Surfers, Living
Colour, and Siouxsie“& The Ban-
shees.

1992/Whitney Houston marries Bobby
Brown.

Born: Screamin’ Jay Hawkins 1929, Mar-
tha Reeves 1941, Ricky Skaggs
1954

Releases: the Ventures' “Walk Don't Run”
and Elvis Presley’s “It's Now Or

Never” 1960

SUNDAY, JULY 19

1966/Frank Sinatra, 50, marries Mia Far-
row, 19.

1976/Allman Brothers Band roadie
Scooter Herring is sentenced to
75 years in prison for distributing
narcotics to Gregg Allman.

1980/In Denver, David Bowie makes his

stage debut in the play The Ele-

phant Man.

Born: Brian May (Queen) and Bernie Lea-
don (ex-Eagles) 1947

Rzleases: the Rolling Stones’ “Honky
Tonk Woman” 1969, Orleans’
“Dance With Me” 1975

— Mark Solovicos

L

Rod Stewart: It's A Gas!

|t seems rocker Rod Stewart
and wife Rachel Hunter really
get busy when they're in the sack
— trying to smell out the other by
breaking wind!“I'll let fly with one,”
says Stewart who keeps score in
World Cup style.“One-nil”He then
gives Hunter 45 seconds to re-
spond or it’s “game over!” (Globe)

Breaking Up Is
Hard To Do

While the Spice Girls kick off
their big tour, poor Geri “Ginger
Spice” Halliwell is singing the
biues. She didn’t get the part as
one of Charlie’s Angels for Aaron
Spelling's TV movie based on the
'70s series, and things went from
bad to worse when she tried for a
solo recording career. “It was pa-
thetic, she just doesn’t have the
range ... This gal has minimal tal-
ent,” says an exec who was at the
audition { Star, National Enquirer),

Meanwhile, on the heels of the
tabs reporting the breakup of Whit-
ney Houston and Bobby Brown,
the Globe, National Enquirer, and
Star all run Brown'’s latest arrest
scandal. The Globe says that
when Brown called Houston beg-
ging for help, she told him to get
lost!

Are You Talking To Me?

After winning last year’s lawsuit
against producer Phil Spector for
back royalties owed to her since
1987, imagine '60s songbird Dar-
lene Love’s amazement when
Spector subpoenaed her to testify
In his defense at his court battle
with ex-wife Ronnie Spector. |
could not believe it. | sued him for
exactly the same thing! | certainly
won'’t do him any good — I'll bring
new meaning to the word hostile
witness. | have nothing to say to
that insane man!” (New York)

“Who the fuck is Brian Warn-
er?” — Gary Numan was per-
plexed when a Mr. Warner wanted
to join him onstage during a Los
Angeles show. He subsequently
found out Brian Warner was Mari-
lyn Manson and was more than
happy to have him join him in a
song (Rolling Stone)

Ready, Aim ...

‘Now we feel like some cute

fuzzy animal going to take a lick
at the stream on the Discovery
Channel — sitting ducks for criti-
cism” — Sugar Ray lead singer
Mark McGrath — who's the cov-
er boy on Cosmopolitan’s special
“all about men” issue — on put-
ting out the follow-up to the band’s
successful first CD, Floored.

Creating An Image

“I don’t have anyone in the stu-
dio playing guitar for me and then
saying I'm doing it. | worked hard
for years and years and y=ars to
get what I'm getting musically” —
Wyclef Jean explains the philos-
ophy behind his music and the
concept of the Fugees (Vibe).

Incidentally, Lauryn Hill. one of
the Fugees, is also interviewed in
Vibe and spotlighted — alang with
Maxwell and D’Angelc — In
Time's feature on Neo-Soul

Summer Tales

Rosanne Cash writes about
her need to tour in the summer
while most people like to relax:
“Because | love it. And because
| need the money. To use one of
the ultimate road cliches. it's not
the performances | get paid for,
it's the other 22 hours” (New
York).

In her ode to summer and
music, Madonna graces the cov-
er of Rolling Stone, and her ex-
clusive new portfolio is featured
on nine pages. Her take on mu-
sic: “It's primal, and it’s visceral,
and it's a cure for the summer-
time blues. Adapt to the heat”

Holding It In

George Michael can’t get
enough of the roadside rest area
where he was arrested weeks
ago for lewd conduct. It seems
he was strolling around the area
before sitting in his car and wait-
ing for a rendezvous, until two
fans spotted him, and he high-
tailed it out of there. But it's ob-
vious Michael knows how to
laugh at his situation, as evi-
denced by the invitations to his
35th birthday bash, which
warned: “Please go before you
come, as ail conveniencas will be
locked to protect the hast” (Na-
tional Enquirer)

Each week R&R sneaks a peek through the nation's conzumer
magazines in search of everything from the sublime to the fidicu-
lous in music news. R&R has not verified any of these reparts.
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SHOW PREP

MUSIC TELEVISH
69.7 million households
Ken Benson,
VP/Music Programming

MUSIC FIRST
50.8 million households
Wayne Isaak. Sr. VP/Music & Talent Relations

| ADDS

|ADDS |

BONE THUGS-N-HARMONY.... War (DreamWorks/SKG)
EVERYTHING Hooch (Blackbird/Sire}

JANET You (Virgin)

DAVE MATTHEWS BAND Stay (Wasting Time) (RCA)
RACHID Pride (Universal)

SAVAGE GARDEN To The Maon And Back (Columbia)

| EXCLUSIVE |

BEASTIE BOYS Intergalactic (Grand Royal/Capitol)

DAVE MATTHEWS BAND Stay (Wasting Time)(RCA)

AEROSMITH | Don’t Want To Miss A Thing (Columbia)

BIG PUNISHER HJOE Still Not A Player (Loud)
BRANDY & MONICAThe Boy Is Mine (Atfantic)

FASTBALL The Way (Hollywood)

GO0 GOO DOLLS Iris (Warner Sunset/Reprise)
K-Cl & JOJOAll My Life (MCA)

MASTER P Thinkin’ 'Bout U (No Limit/Priority)
MATCHBOX 20Real World (Lava/Atlantic)

NEXT Too Close {Arista)

PRAS MICHEL... Ghetto Supastar... (Interscope)
PUFF DADDY /JIMMY PAGE Come With Me (Epic)
SEMISONIC Closing Time (MCA)

WILL SMITH Just The Two Of Us (Columbia)
SHANIA TWAIN You're Still The One (Mercury)
USHER My Way (LaFace/Arista)

|JAM OF THE WEEK |

AALIYAH Are You That Somebody? (Atfantic)

[STRESS |

BARENAKED LADIES One Week (Reprise)

BONE THUGS-N-HARMONY... War (DreamWorks/SKG)
EVE 6 Inside Qut (RCA)

FUEL Shimmer (550 Music)

HARVEY DANGER Fiagpole Sitta (Siast/London/island)
JANET Go Deep (Virgin}

MADONNA Ray Of Light (Maverick/WB)

BRIAN MCKNIGHT Anytime (Motown)

METALLICA Fuel (Elektra/EEG)

MYA1/S1SQ0 It's All About Me (University/Interscope)
RACHIO Pride (Universal)

RAMMSTEIN Du Hast (Slash/London/Isiand)

[ACTIVE |

BRIAN SETZER ORCHESTRA Jump Jive An’ Wail (interscope)

XL - 1

CELINE OION To Love You More (550 Music)
GOO GOO DOLLS Iris (Wamer Sunset/Reprise)
NATALIE IMBRUGLIA Torn (RCA)

MARCY PLAYGROUND Sex And Candy (Capitol)
SARAH MCLACHLAN Adia (Arista)
SHANIATWAIN You're Still The One (Mercury)

| LARGE ]
AEROSMITH 1 Don't Want To Miss A Thing (Columbia)
MARIAH CAREY My All (Columbia)

FASTBALL The Way (Hoflywood)

MADONNA Ray Of Light (MaverickWB)

MATCHBOX 20 Real World (Lava/Atiantic)

NATALIE MERCHANT Kind & Generous (Elektra/EEG)
BONNIE RAITT One Belief Away (Capitol}

ROD STEWART Ooh La La ( Wamer Bros.)

| MEDIUM

B-52'S Debbie (Reprise)

BARENAKED LAQIES One Week (Reprise)

CASHw/NELSON Folsom Prison Blues (Amencar/Columbia)
CHERRY POPPIN’ DADOIES Zoot Suit Riot (Mojo/Universal)
GLORIA ESTEFAN Heaven's What | Feel (Epic)

ARETHA FRANKLIN Here We Go Again (Arista)

GREEN DAY Time Of Your Life... (Reprise)

EDWIN MCCAIN I'll Be (Atiantic)

BILLIE MYERS Tell Me (Universal)

SAVAGE GARDEN To The Moon And Back (Columbia)
SEMISONIC Closing Time (MCA)

BRIAN SETZER ORCHESTRA Jump Jive An' Wail (interscope)

TOP TEN SHOWS
JUNE 22-28

Total Audience
(98 million households)

160 Minutes
2 Dateline NBC (Tuesday)

. (tie) ER

(tie) Just Shoot Me

5 Seinfeld

6 20/20 (Monday)

7 20/20 (Friday)

8 Frasier

9 Dateline NBC (Monday)
10Touched By An Angel

Aduits 18-49

1 Just Shoot Me

2ER

3 Seinfeld

4 Dateline NBC (Tuesday)
5 3rd Rock FromThe Sun (Tuesday)
(tie) Frasier

(tie) The X-Files

8 The Drew Carey Show
(tie) King OfThe Hill
10Friends

(tie) The Simpsons

Source: Nielsen Media Research

lcusToM

JDN B. They Don't Know (Yab Yum/550 Music)
BRANDY & MONICA The Boy Is Mine (Atiantic}
GARTH BRDOKS To Make You Fee! My Love (Capitol)
ERIC CLAPTON Pilgrim (Reprise)

ALANADAVIS Crazy (Efektra/FEG)

EVERCLEAR | Will Buy You A New Life (Capitol)
JANET Go Deep (Virgin)

K-Cl & JOJO All My Life (MCA)

LISA LOEB Let's Forget About It (Geffen)

BRIAN MCKNIGHT Anytime (Mercury)

NEW POWER GENERATION The One (New Power Soulf
98 DEGREES AND STEVIE WONDER True To... (Watt Disney)
SMASHING PUMPKINS Ava Adore (Virgin)

SMASH MOUTH Can't Get Enough Of... (Flektra/FEG)
SPARKLE Be Careful (Rock Land/Interscope)

RINGD STARR La De Da (Mercury)

TONY RICH PROJECT Silly Man (LaFace/Arista)

BRIAN WILSON Your Imagination (Giant/WB)

Video airpiay from July 6-July 12.

All show times are ET/PT
unless otherwise noted;
subtract one hour for CT.
Check listings for showings
in the Mountain time zone.
All listings subject to
change.

Tube Tops

Faith Hill is set to perform
“The Star Spangled Banner”
when NBC presents the 69th
Major League Baseball All-Star
Game from Denver's Coors
Field (Tuesday, 7/7, 8pm ET/
5pm PT).

R A R L T
—

Friday, 7/3

* Cherry Poppin’ Daddies,
The Magic Hour (check local list-
ings).

Saturday, 7/4

* Melissa Manchester and
Buckwheat Zydeco are slated to
perform on A&E'’s Pop Goes The
Fourth! (7:30pm ET/4:30pm PT).

* Eric Johnson and Kenny
Wayne Shepherd perform on
PBS' Austin City Limits (check
local listings).

* Blues Traveler, Rusted
Root, Son Volt, and Super 8
perform on PBS’ On Tour (check
local listings).

Sunday, 7/5

* B.B. King is the subject of
Profiles (Bravo, 8pm ET/5pm
PT).

Monday, 7/6

« Clint Black and Rebekah,
Vibe (check local listings).

* Semisonic, The Tonight
Show With Jay Leno (NBC,
check local listings).

Tuesday, 7/7

* Ricochet, Prime Time
Country (TNN, 9pm ET/6pm
PT).

« John Berry, Diamond Rio,
Mindy McCready, Collin Raye,
and Tanya Tucker perform on A
Summer Splash AtWalt Disney
World (TNN, 10pm ET/7pm PT).

2 Mase, Vibe.

* Jimmy Vaughn, Late Night
With Conan O'Brien (NBC,
check local listings).

Wednesday, 7/8

* Wade Hayes, Prime Time
Country.
« Militia, Vibe.

Thursday, 7/9

* Cleopatra, Vibe.
* Smash Mouth, Jay Leno.

WEEKEND BOX OFFICE
JUNE 26-28

1 Doctor Dolittle $29.01
(Fox)*

2 Mulan $17.01
(BuenaVista)

3The X-Files $13.28
(Fox)

4 0ut Of Sight $12.02
(Universal)*

5The Truman Show $8.50
(Paramount)

6 Six Days, Seven $7.57
Nights (Buena Vista)

7 A Perfect Murder $5.27
(WB)

8 Hope Floats $2.43
(Fox)

9 Can’t Hardly Wait $2.13
(Sony)

10The HorseWhisperer $1.88
(Buena Vista)

All figures in millions
* First week in release

Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
Armageddon, starring Bruce
Willis. The film's Sony Music
Soundtrax/Columbia
soundtrack sports four cuts by &
Aerosmith —the current single,
“ Don't Want To Miss A Thing”  +
as well as “What Kind Of Love
Are You On,” “Sweet Emotion,”
and “Come Together” — along
withShawn Colvin's “WhenThe
Rainbow Comes," Jon Bon Jo-
vi's “Mister Big Time,” Patti
Smith’s “Wish | Were You,” Our
Lady Peace’s “Starseed,’Chan-
tal Kreviazuk's “Leaving On A
JetPlane;"ZZ Top’s “‘La Grange,
Journey's “Remember Me,” and
Bob Seger &The Silver Bullet
Band’s “Roll Me Away” “Animal
Crackers” — featuring vocals by
Aerosmith frontman Steven
Tyler and dialogue by co-stars
Liv Tyler and Ben Affleck —
rounds out the CD.

VIDEO

JON B. They Don't Know (Yab Yum/550 Music)
MARIAH CAREY My Al (Columbia)
CHERRY POPPIN' DADDIES Zoot Suit Riot (Mojo/Universal)
ERIC CLAPTON Pilgrim (Reprise)
CHICO DEBARGE No Guarantee (Kedar/Universal)
DEF SQUAD Fult Coaperation (Def Jam/Mercury)
EVERYTHING Hooch (Blackbird/Sire)
FO0 FIGHTERS Walking After You (Elektra/Roswel/Capitol)
JANET You (Virgin)
BRIAN MCKNIGHT The Only One For Me (Motown)
SARAH MCLACHLAN Adia (Arista)
NATALIE MERCHANT Kind & Generous (Flektra/EEG)
NICOLE Make It Hot (EastWest/EEG)
QUEEN LATIFAH Bananas (Motown)}
SAVAGE GARDEN To The Moon And Back (Columbia}
SMASHING PUMPKINS Ava Adore (Virgin)
SPARKLE Be Careful (Rock Land/Interscope)

Video airpiay from July 6-July 12.

36 million households
) N\ Lydia Cole,
(AR P Music Programming

USHER My Way (L aFace/Arista)
BRANDY & MONICAThe Boy ts Mine (Atlantic)
PRAS MICHEL... Ghetto Supastar... (Interscape)
MARIAH CAREY My All (Cofumbia)
WILL SMITHJust The Two Of Us (Cofumbia)
MISSY “MISDEMEANOR™ ELLIOTTHI Em Wit . (BektaFEG)
SPARKLE Be Careful {Rock Land/Interscope)
JANET Go Deep (Virgin)
XSCAPE The Arms Of The One... (So So Def/Columbia)
BEENIE MAN Who Am | (2 Hard/VP)
Video playlist for week ending July 3.

|  RapCityTop10 |

GOODIE MOB Black Ice... (LaFace/Arista)

JOHN FORTE Ninety... (Refuges CamFushonssoAiriG]

EIGHTBALL Pure Uncut (Suave House/Universal)

BIG PUNISHER Twinz (Loud)

BLACK EYED... Joints And Jams (Interscope)

BEENIE MAN Who Am 1 (2 Hard/VP)

DEF SQUAD Fuli Cooperation (Def Jam/Mercury)

KING T Got It Locked (Aftermattvinterscope}

SUNZ OF MAN Shining Star (Threat/Red Ant)

CAM’RON {/MASE Horse And Carriage (Untertainment/Epic)
Video playlist for week ending July 3.

T H
21 million households
Peter Cohen,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.

| NationalTop 20 |

AALIYAH Are You That Somebody? (Atlantic)

MYA/SILKK THE SHOCKER Movin' Up (Unfversy/interscope)

BRANDY & MONICAThe Boy Is Mine (Atlantic)

USHER My Way (Laface/Arista)

BACKSTREET BDYS I'll Never Break Your Heart (Jive)

PRAS MICHEL. .. Ghetto Supastar... {interscope)

BRIAN MCKNIGHT The Only One For Me (Motown)

FIVE When The Lights Go Out (Arista)

WES Alane (Epic)

UNWRITTEN LAW Califormia Sky (/nterscape}

MASTER P Thinkin' ‘Bout You (No Limit/Priority)

LIMP BIZKIT Sour (Flip/interscape)

WILL SMITH Just The Two Of Us (Columbia)

SPARKLE Be Careful (Rock Land/interscape)

*N SYNC Tearin’ Up My Heart (RCA)

BIG PUNISHER Twinz (Loud)

BLINK 182 Josie (Everything's Gonna...) (Cargo/MCA)

SARAH MCLACHLAN Adia (Arista)

BOYZ 11 MEN Doing Just Fine (Motown)

CAM’RON f/MASEHorse And Carriage (Untertainment/Epic)
Most requested from the week ending June 28.

PRULSTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GEORGE STRAIT $1830.5
2 GARTH BROOKS $1286.1
3 ERIC CLAPTON $867.0
4 DAVE MATTHEWS BAND $507.2
5 YANNI $372.4
6 PAGE/PLANT $366.3
7 ANDRE RIEU $203.4
8 LYNYRD SKYNYRD $179.3
9 LEANN RIMES/BRYAN WHITE  $178.2
10 BROOKS & DUNN $167.3
11 RADIOHEAD $151.8
12 BONNIE RAITT $126.1
13 SARAH MCLACHLAN $125.6
14 CLINT BLACK $118.2
15 HARRY CONNICK JR. $103.8

Information frozen from 6/26 issue.

The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)
344-7383; California (209) 271-7900.

sosoae oo aricanradiohict
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NEW THIS WEEK -

* GREASE: 20TH ANNIVER-
SARY EDITION (Paramount)
The limited-edition gift ver-
sion of this feature film — which
stars John Travolta and Olivia
Newton-John — comes with a
“picture-disc” CD single of the
“Grease Megamix,” which con-
tains parts of “Greased Light-
ning,” “Summer Nights,” and
“You're The One That | Want."
Those songs and more are
showcased on the movie’s
Polydor/A&M soundtrack.

g

* GOOD WILL HUNTING
(Miramax)

Starmring Matt Damon and Ben
Affleck, this feature film spawned
a Capitol soundtrack with Elliott
Smith'’s “Miss Misery;" the Dan-
dy Warhols' “Boys Better,” the
Waterboys' “Fisherman’s
Blues,” Gerry Rafferty's “Baker
Street;’ Andru Donalds'“Some-
body’s Baby,' Jeb Loy Nichols’
“AsThe Rain;’ Luscious Jack-
son’s remix of “Why Do | Lie?”
and Al Green'’s rendition of“How
CanYou Mend A Broken Heart”
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Increase Re V? nue
Increase Ratings

Puzzled by these two challenges?
Research Director, Inc. provides solutions for both.

o

PD PROFILE® '
e

The most complete ratings analysis tool
available today!

Sales Materials

Good Iiook or bad book, we’ll turn
your ratings into a revenue producer!

e Quickly Learn Risks and Opportunities
through our Executive Summary

e Track Station Performance over Five Surveys
(raw and weighted diary data)

e Compare Station to Format Norms
e Core Audience and Preference Praofile
e Complete Analysis of Competitive Threat

e Sales One Sheets

¢ The Buyer’s Guide

e Media Kits

e Qualitative One Sheets

¢ Custom Sales Presentations

Diary Review

Raw diary
data answers your questions!

e Slogan and Brand Identification
e Diarykeeper Comments
e Audit Arbitron Diary Editing

¢ Diarykeeper
Confusion

Marc Greenspan, Julie Heath,
Rhody Bosley and Charlie Sislen,
Owners/Partners of Research
Director, Inc.

esearch Director, Inc.
Call Rhody Bosley » (410) 377-5859

AN Saaricaneadighictor oo
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NEWS

Marketing

Continued from Page 20

address this situation if the station is an
AC? The panelists responded as
follows.

NICK MILLER: You have to have
the right culture in your company. No
matter what the demo, there is always a
way to take that top-of-mind awareness
up to a higher level. When you are be-
yond the launch phase, you have to fin-
ish what you started. You need to go in
with overwhelming firepower. It might
not be in media dollars, since many
companies are not going to spend that
kind of money. You have to do it with
ideas. No one idea alone is going to
brand a station. It is a series of things
that emblazons the station’s position in
the mind of the audience.

When we use Critical Mass Media,
we are looking at weekly reports on the
launch that are much bigger than what
Arbitron is painting. We look at mak-
ing adjustments all the time based on
what we see. This also helps us to de-
termine what phase we are in during the
evolution of the station. You really have
to get corporate to buy into what you
are doing, no matter what the demo is.

TONY QUIN: I see many compa-
nies launch a station and expect one TV
campaign in one book to do the trick
with no follow-up. When it doesn "t hap-
pen. everyone starts o scratch their
heads. The successful launches have a

major commitment and are in it for the
long haul with support at all levels con-
tinuously.

YON FREEMAN: When you
launch a station, you need to set up a
war room and put up a picture of what
the listener you are targeting looks like.
Take pictures out of magazines with the
lifestyle and look of the listener. You
need to think about colors, cars, and just
about anything that attracts your demo.

How Much Should
You Spend?

“As much as you can” would seem
like a logical answer. Tilden gives us a
little more of the Chancellor philoso-
phy.

“When it comes to money, it depends
on what you have to work with. At
WKTU. we bought a lot of TV and
outdoor, but what really drove that sta-
tion were the weekly opportunities that
were created. We spent a lot of money
on PR and creating events that started a
buzz in New York. In the upper demos,
you are going to have to sink more
money into TV and outdoor. You really
have to address your clients and spon-
sors and include them in everything you
do.

“Sometimes we do things just for the
clients. Chancellor COO Jim de Castro
wanted to make a big splash for Chan-
cellor with the launch of Mega 100 in
Los Angeles with a hip party at the Sky
Bar in Hollywood. thus getting the

market into our company. You're really
selling them on the vision of what you
are going to do. It doesn’t always hit
overnight. It buys you a little time to
develop a relationship with the clients
and let them know what your track
record is.”

Driscoll added, “What is important
in position is addressing a lifestyle with
positioners and not station improve-
ments. It is not just about who spends
the most money, it's about who stimu-
lates the audience’s mind the best.”

Music Tests
Continued from Page 16

have switched to it. That answer lies in
the other venue where control is criti-
cal and where auditorium testing has its
biggest problems with quality: recruit-
ing. Recruiting is where any type of test
done in an auditorium falls down ...
sometimes horribly.

Control In Recruiting

If you've observed many auditorium
tests yourself, you’ve caught wind of
the fact that recruiting problems are not
rare. People who observe with a criti-
cal eye have seen who comes to the tests.
They see:

* Lots of people who miraculously
know each other despite supposedly
being recruited in a random fashion (es-
pecially women, who just won't come
out at night without friends).

Research Gosts
Driving You Nuts?

Ready to add big $$$ to your
bottom line in '987?
There is now a solution to ever expanding research costs.

The new computer assisted research system that can
start saving you BIG money immediately on call-out,
focus groups, auditorium tests and perceptuals!

Start Saving TODAY...

Call for details toll free at 1-88 TELETEST

AMERICAN MEDIA RESEARCH, INC

12401 E. 43rd Street, Suite 216 * Independence, MO 64055
(816)350-8378 Fax(816)350-3050

www.teletest1.com

s o orioapeadiolbicton L oo

* Many people who live quite near
the test hotel instead of all over the
metro where your listeners live.

* Many people who were willing to
come to the test because they are on a
local survey company’s “willing partic-
ipants” list — folks who go to focus
groups and all kinds of research projects
regularly as a way to make income.

*» People who really shouldn’t be
there (due to poor recruiters not stick-
ing correctly to the screener).

* People who don’t represent the
folks you should care about most: the
people in your Arbitron “hot ZIPs” who
return diaries book after book for your
format (and most of those hot ZIPs are
far from the hotel test site).

* Even people from competing radio
stations who infiltrated the test location!

Here, interactive testing has two ter-
rific advantages. First, it reaches peo-
ple at random all over the metro — you
can even focus on your hot ZIPs, no
matter where they are (and interactive
testing is impossible to infiltrate). Sec-
ond, with our recruiting system, we
never get “research professionals™ or
groups of friends (the ladies don’t have
to come out at night, so there's no need
for friends). It is absolutely “A” quality
recruiting every single time.

Let’s put all this into perspective. I
don’t hate auditorium testing. I was,
after all, one of the three guys at The
Research Group who invented and de-

Changes

Continued from Page 14

Dept. promotes Samuel LaFontaine
to Dir. and Kevin McGarry to Mgr. ...
Charlene Kole is appointed Dir./Cre-
ative Services Admin. at Arista Records
... Derrick Ross becomes GM for Velv-
el Records, Canada ... Marina Van
Wormer is named Dir./Int’l Artist Dev.
for Warner Bros. Records ... Lou Rob-
inson ascends to VP/Video Promotion
for RCA Records ... Jonathan Love
becomes VP/A&R for PUSH Records,
as well as VP at All Access Media ...
Word Entertainment merges its Gospel
division with Myrrh Records to form
Myrrh Records Black Music. It will
build on its Contemporary Christian
base with the rap. hip-hop, and gospel
genres.

Adult Contemporary: WMGF and
WSHE/Orlando weekender Keith
Lane exits for start-up station COOL
FM in Lagos, Nigeria.

Alternative: At WHPT/Tampa: Cyn-
thia Clark segues from middays to
mornings as morning man Russ Al-
bums exits. Carson Cooper remains
AM co-host; Mark Stewart moves
from 7pm-mid. to middays; Kurt re-
mains in afternoon drive; Gary Tho-
mas takes nights; and Tiin Harper
holds down overnights ... Marty Ce-
sario takes nights at WRXQ/Memphis
... Ben Belton takes over as MD at
WPGU/Champaign, IL ... KTEG/AI-
buquerque names Scotty Papek for
nights.

National Radio: Nat'l Public Radio
(NPR) opens its new Midwest bureau
in Cleveland with Ken Barcus serv-
ing as Bureau Chief. This is the first of
several new regional bureaus due from
NPR ... Jonathon Steele Jones takes
on weekday evenings (6-11pm, MT)
and Saturday afternoons (noon-4pm)
for Jones Radio Network's Adult Hit
Radio.

veloped it. We were the first to offer
it to our clients way back 18 or 19
years ago. It's not horrible. It’s just
that interactive music testing — in its
control of recruiting quality, in its
ability to reach all your critical hot
ZIPs all over the metro, and in its abil-
ity to get to real listeners and their
music preferences — has a clear ad-
vantage. And that's why it's getting
such good rating results for my cli-
ents who use it.

Bill Moyes was formerly Chairman
of The Research Group of Seattle
for 19 years before starting Moyes
Research Associates in 1996. He
is also a partner in Music Technol-
ogies LLC. He can be reached at
(719) 540-0100 or e-mailed at
bill @ moyes.com

PusLisHER/CEQ: Erica Farber
General Manager: Sky Danieis
Senior VP/ReseARcH & DeveLopment: Dan Cole
Operarions Manaer: Page Beaver
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DirecTor/CHaRTS & FormaATS: Kevin McCabe
Managing Epiior: Richard Lange
Format Eoiors: AC: Mike Kinosian
Arerwave: Jim Kerr CHR: Tony Novia
Country: Lon Helton NAC: Carol Archer
News/Tak: Al Peterson
Rock. Cyndee Maxwell Ursan: Walt Love
CHarts & Music ManaGer: Anthony Acampora
Music Eoitor: Steve Wonsiewicz
Rapio Epmor: Frank Miniaci
AssisTaNT ManaginG EpiTor: Jeff Axelrod
News Eorror: Julie Gidlow
DiRecTOR OF ResearcH SeRvices. Hurricane Heeran
AssoctaTe EniTors: Adam Jacobson,

Jay Levy, Margo Ravel
Assistant Epitors Renee Bell,

Frank Correia, Diane Fredrickson,
Rich Michalowski, Tanya O'Quinn,
Robert Pau, Mark Solovicos

INFORMATION SERVICES

SaLes & MarkeTiNG Director Jeff Gelb
Manager: Jill Bauhs
CusTOMER SERVICE REPRESENTATIVES
Marko Kiric, David Riley
DistriguTioN ManaGer: John Ernenputsch

DATA PROCESSING

DP/Communicanions Director: Mike Onufer
Computer Seavices: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Cecil Phillips,
Marjon Shabanpour, Kevin Williams

CIRCULATION

SUBSCRIPTION FULFILLMENT MANAGER
Kelley Schieffelin
Circutaion CooRDINATORS: Jim Hanson, Jill Heinila

ELECTRONIC PUBLICATIONS

Hotrax PropucTion: Jeff Steiman
Desiener: Carl Harmon

PRODUCTION

Propuction DirecTor: Kent Thomas
ProducTioN ManaGer: Roger Zumwalt
Desisn DirecTor: Gary van der Steur
Desichers: Tim Kummerow, Eulalae C. Narido Il
GrapHics: Lucie Renée Morris, Derek Cornett,
Renu Ahluwalia

ADMINISTRATION

LegaL CounseL: Lise Deary
OsFice Manager: Jacqueline Lennon
AcCOUNTING ManaGER: Tony Munoz
AccounTiNG: Maria Abuiysa, Nalini Khan,
Magda Lizardo
Recepmon: Juanita Newton
MaiL Services: Rob Sparago, Tim Walters

BUREALS

Wasrmarow, DC: 202+463-0500, FAX: 2020463%0432
Bureay Chier: Jeffrey Yorke
AssociaTe Epitors: Matt Spangler, Patrice Wittrig
LecaL CounseL: Jason Shrinsky

NASHVILLE: 615924448822, FAX: 615224846655
Bureau CHier: Lon Helton
Associate Epitor: Calvin Gilbert

Los AngeLES: 31055344330, FAX: 310220348450
Sates Manager' Henry Mowry
ADVERTISING COORDINATOR: Nancy Hoff
SALES REPRESENTATIVES: Paul Colbert, Missy Haffiey,
Lanetta Kimmons, Kristy Reeves
Sags AssisTANT Deborah Gardner
ADMINISTRATIVE ASSISTANT: Ted Kozlowski
MarkeTeLace SaLts' Dawn Garrett
OppoRTUNITIES SALES: Karen Mumaw
INT. DIR./Music MARKETING SERVICES: Jay Levy
INTERNET SALES REPRESENTATIVE: Howard Luckman

WaSHINGTON: 20244630500, FAX: 20246320432
Vice PresiDeNT/ Saies' Barry O’Brien
SaLes RePRESENTATIVE: Lauren
ADMINISTRATIVE ASSISTANT: Shannon Weiner

NASHVILLE: 615924448822, FAX: 61592486655
DIRecTOR/SALES: Jennifer Scruggs

A Perry Corp. Company
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Dick Springfield

1945-1998

He will be missed by those who shared
his understanding that strategic thinking
is as much art as it is science.

Robert Benderson
President
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TomMm MORELLO & FLEA

SOUNDTRACK ALBUM AVAILABLE
JuLy 7TH

FEATURING
PAT BENATAR WITH ADDITIONAL
vocaLs 8y QQUEEN LATIFAH,
QUEEN WITH ADDITIONAL VOCALS
BY WYCLEF JEAN, FEATURING PrAs aND FREE,

THE PRETENDERS WITH ADDITIONAL
W,
&
il

vOCALS 8Y KOooL KEITH
o7t

AND MuCH MORE.
DREAMWORKS

LCcomnDs

WWW.DHEAMWONKBRE C. 80 M
1998 Oneanworks L.L.C.
1998 UNIveRsAL CiTy STUDIOS PRODULTIONS, ING,

#5 MOST ADDED
AT GROSSOVER!

#6 MOST ADDED AT RAP
and all over Urban Radiot

wonLD PRemiEre on IS July 6t

”fﬁ

E

STREET TALK-

Jﬁck Fired Over Veggie Beef!

eth Clements, morning co-host at

Citadel's KKFM/Colorado Springs,

was fired after she criticized Taco
Bell’s policy of charging extra for
substitutions (such as extra beans instead of
beef) as being unfair to vegetarians.
Clements said she was let go after Taco Bell
threatened to pull major advertising dollars.
OM Paul Johnson told the Colorado Springs
Gazette, “Clements’ Taco Bell comments
were the straw that broke the camel’s back.”
Clements’ rebuttal: “Of all the things to be
fired over ... not gay rights, not animal rights,
but fast food. How weird is that?”

}Jungle Karma Chameleon <

Look for the first CD from Premiere
Radio Nets syndicated sports talker Jim
Rome this fall. No, he doesn’t sing; the disc
“will feature a lot of music from big-name
artists along with many of Jim’s best bits,
popular callers, and other highlights from the
radio show,” according to Rome’s radio
producer, Travis Rodgers. The disc is being
released through Outpost Recordings,
whose co-owners, Andy Gershon and Scott
Litt, are huge “jungle” fans.

Mays will receive the NAB’s '98 National
Radio Award on Oct. 16 during the NAB
Radio Show in Seattle.

WKTU/NY PD Frankie Blue is hosting
a benefit breakfast with Lifebeat, the music
industry fights AIDS organization, on
Thursday, July 30. For more info, call (212)
965-8900.

KYLD/SF recently raised over $6000 for
an unemployed mother who lost her son in a
tragic car accident. Wild 94.9’s morning
Doghouse went on the air and solicited the
money, enough to cover the costs of the
funeral.

} A Singular Sensation <

Cosmo's “Single EE
Guy Spotlight” shines
this month on WKTU/
NY morning host
Sean “Hollywood”
Hamilton. Among
Hamilton’s
revelations: Christian
Slater’s character in
Pump Up The Volume

On Friday (6/26), WFBQ/Indianapolis 'S l00sely based on— Sean “Hollywood” Hamiton

shattered its previous annual blood drive
totals when nearly 2500 volunteers donated
blood to various Central Indiana centers. In
fact, hundreds had to be turned away.

} Takes Two To Shengo <

Some talk about the issues, while
others take matters into their own hands.
With wildfires raging out of control
throughout the state of Florida, Mike Young
— morning man at FM Talker WSKY/
Gainesville — recruited a voodoo priestess
in an attempt to appease the voodoo fire god
Shengo. The ceremony involved fire red
apples, fire red candles, and chanting.
Apparently, Shengo was pleased: Just a few
days later, drenching rains turned back fires
that were threatening a nearby community.

Clear Channel Chairman/CEO Lowry

him (sure, Sean), his

ideal wife could win a street battle for him
(sure, Sean), and he is a helpless romantic
(sure, Sean). The magazine gives out his

Continued on Page 30

Rumors

* Is legendary programming architect Bill Drake
about to return for consulting duties at heritage Old-
ies KRTH (K-Earth)/L.A.?

« Is CHR/Rhythmic veteran consultant Jerry Clift-
on about to make a return to the City of Angeis?

* Will former KKPN (The Planet)/Houston morning
drivers Hart & Coffey join KZZO (The Zone)/Sacra-
mento for similar duties?

« Islegendary L.A. personality CharlieTunaabout
to rejoin Country KIKF/Anaheim, CA for wakeups?

* ST hears WLLD/Tampa was all settoname a PD
this past Monday... untit a wild card candidate sudden-
ly appeared. With the field back up to two, will the pow-
ers-that-be have made up their minds and inked the
new PD and morning show by the time you read this?

“Successful startup country label seeking another hot-as-a-firecracker
promotion team player. If you take yourself lightly and your purpose
seriously, and love to work and play equally hard, send your

resume and promotion philosophy to:

RADIO & RECORDS

10100 Santa Monica Blvd., 5th Floor #618
Los Angeles, CA 90067. EOE

wiaAnA A aricaneadiahictarn, cam
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apollo four forty
the cure
deftones
dishwalla
failure
god lives underwater
gus gus
hooverphonic
locust
meat beat manifesto
monster magnet
rabbit in the moon
rammstein
self
the smashing pumpkins

veruca salt

coming

for the
MASSES

july 14th!

www.1500records.com

1998 1500 Records. Manufactured and Marketed by A&M Records, Inc.,
a PolyGram company. All rights reserved.

STREET TALK.

Continued from Page 28

e-mail and work addresses... we'd /love to see
some of the responses he gets.

N2K Sr. VP Don Coddington created
quite a story for his new band, the Tories. To
grab some attention for the band’s new
single, “Not What It Appears,” Coddington
sent all R&R Alternative reporters a crisp
new $10 bill along with a note that read: “This
is not what it appears. This is not payola. This
is not pay-for-play. Instead, this is a free
junch. We at N2K want you to be well-
nourished when listening to the astonishing,
pulse-pounding new single from the Tories”

Coddington explained to ST, “it's my
understanding that anything under $25 is
lawful, and the promotion created quite a
buzz” On the flip side, WXZZ/Lexington, KY
sent the CD, letter, and money to their
attorney, and, due to their own policies against
accepting gifts, consultants Jeff Pollack and
Jacobs Media sent back the sawbuck.

} KYQQ Fans Chill Out {

KYQQ/Wichita morning driver Pat James
came up with a cool way for listeners to beat
the triple-digit heat last week: The station used
a three-day pass to a local country music
festival to lure 10 listeners into tubs full of ice,
and the one who could stay the longest would
win the pass. After an hour and a half, though,
five were still in their thermally challenged
chairs, so the station awarded passes to all
five. The stunt gained national notoriety when
NBC-TV’s Tonight Show With Jay Leno picked
up the story from a local affiliate’s news feed.

} Payola En Espanol? 4

A Los Angeles Times article last week
singled out SBS-owned Regional Mexican

Continued on Page 32

PROMO OF THE WEEK — Starbound Records
sent out some mood-enhancing aromatic bath salts
and candles to accompany Pleasure Force’s latest
release, Love, Sex & Rhythm.

KROQ ROASTS ITSWEENIE AGAIN — At the sta-
tion’s sixth annual event and fiesta, KROQ's Richard
Blade hangs with old bud Billy Idol and new flame
Save Ferris’ Monique.

Rumbles, Pt. 1

* WWDC/Washington VP/Programming Dave
Brown leaves his post at the heritage Active Rock
station. KLOL/Houston Dir./Ops Michael Hughes will
oversee DC101 from his office in Houston while he
searches for a replacement.

» KKBT/L.A. middayer Diana Steele joins KMEL/
SF afternooner Ric Chase to form the new morning
show at KMEL.

e Jacor/San Diego Dir/AM Sales Jim Votaw be-
comes Market Mgr. for the company’s Santa Barbara,
CA cluster.

» Former WJIZ-FM/Albany staffer Michele Price
joins Urban KXHT/Memphis as PD.

*« WNDU/South Bend, IN MD Casey Daniels adds
PD stripes.

» Having flipped from Country to CHR/Rhythmic,
KKIK/Austin picks up new calls KQBT (The Beat).

* KPTY/Phoenix APD/middayer Sherry Knight
exits along with nighttimer Alex C., who takes after-
noons at new CHR KTAA/Fresno.

* WNKI/Elmira, NY PD Bob Quick is promoted to
PD of sister Classic Rocker WNGZ. WNKI MD Eric
Moon will now handle APD/MD duties for both WNKI
andWNGZ.

* WROK & WZOK/Rockford, IL programmer Tom
Garrett exits after 11 years for the Midwest Affiliate
Relations Manager position at MJi Broadcasting.

» Spring Broadcasting moved Country WKOE-FM/
Atlantic City, NJ to CHR WZZP-FM's frequency as
“Cat Country, the New 107.3” On WKOE's old fre-
quency, Spring will debut Pop/Alternative “106.3, the
Shore”

» Tejano KBSO/Corpus Christi,TX changed for-
mat