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‘You Get What You Give’ Gets No. 1

MCA’s New Radicals hit the top of this week’s R&R Adult
Alternative chart with
the first release from
Maybe You've Been
Brainwashed Too.
The song is also
ciimbing three
additional R&R
cherts: CHR/Pop, Hot
AC, and Alternative.
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Dobson Signs On For TRS "99

By AL PETERSON
R&R NEWS/TALK EDITOR

N S 1 D E

morning, Feb 19.
The nonprofit Focus

| — - "ot : Focus On The Family On The Family organiza-
. management + marketing . sales President/founder James ponvprodicey Dobsgs
! R el Dobson, Ph.D., has been syndicated radio pro-

Yes, television is radio’s primary added to R&R’s upcom- grams, which air on

competitor for ad dollars, but TV stations
and their related networks are also major
ad spenders on radio. In this month’s
installment of R&R’s monthly Industry X-
Ray series, you can dissect TV's spending
patterns market-by-market and see how
viewership stacks up against radio
listening. Plus, columnist Dick Kazan with
more easy ways to make or save money,
and our TV Spotlight featuring the
Dancing Baby.

more than 3000 radio
stations across North
8% America, as well as on
nearly 2300 stations in
93 countries around the
world. His most widely
recognized feature for

DOBSON/Sze Page 18

In ’98, Clear Channel-Jacor Merger Set Tone

m FCC liberal in tackling issues

By MATT SPANGLER
R&R WASHINGTON BUREAU

ing fourth annual Talk
Radio Seminar, to be
held February 18-20,
1999 in Washington, |
DC. Dobson is set to
address TRS °99 at an
exclusive attendees-only
breakfast session on Friday

Dobson

Pages 10-14

PUBLISHER’S PROFILE:
ROCK PIONEER ALLEN SHAW

7@ Back in Rock radio’s
early days, Allen Shaw
convinced the ABC
honchos to turn their

| struggling FM stations

@ Radio’s thirst for outdoor companies wasn’t quenched

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

When R&R contacted industry players a
year ago to predict what impact FCC regula-
tors in Washington would have on radio dur-
ing their last year at 1919 M Street, most re-
sponded that the commission would be more
watchful of television.

“I think this new FCC is probably going to be
more conservative in how it changes the
multiple-ownership rules,” NAB EVP/General
Counsel Jeff Baumann said last year. But as the
climactic skirmish over radio-TV cross-ownership
— and scores of other issues (including EEO, free
airtime, and both digital and pirate radio) -— dem-
onstrated, it was hardly a conservative agenda for
this commission in 1998.

January

The FCC began a regulatory year that would
be marked in part b+ ~ precarious balance of pro-
’ rom marauders and cater-
'mmunity broadcasters. It

‘orthern California case
eley pirate Stephen Dun-

d to apply for a license

1ibit broadcasting under

enged. Although Duni-

It has been a year of partnering. As con-
solidation borne out of the Telecommuni-
cations Act of 1996 approached its third .* & %
: anniversary, fewer mom-and-pop sta- 3
into album rockers. The tions and small collections of stations re-
rest, they say, is history. | mained available to hungry groups look-
Erica Farber talks to ing to bulk up. They were forced to snap
Shaw about those days, up hundreds of stations for stunning
these days, and the ones amounts of money. \
in between. It was a year that saw Clear Channel rope ~ *,"
in Jacor for a record $4.4 billion in October, ",
| a package of monumental proportions that in-
1 ! cludes about 625 radio stations worldwide (an
il  IN THE NEWS | estimated 450 in 101 U.S. markets). Add on 19
‘ . . _ TV stations and about 220,000 outdoor displays
|« Scott Ginsburg named Chairman/CEQ in 29 countries with a lot of planning to make the transaction a tax-free, stock-for-

| of DG Systems stock deal, saving shareholders a lot of money.
. : As expected, Clear Channel will have to sell about 20 stations in five markets
* PaineWebher Media Conference — Cleveland, Jacksonville, Dayton, and Tampa-St. Petersburg — to meet regula-
1 wrap-up tor’s guidelines. Other stations might also have to be spun off to meet ownership
« Five major labels agree on Internet limits, but this week Jacor spokeswoman Pam Taylor told R&R tha* **
music transmission standard progressing as planned. The combo will retain the Clear Channel 1
| based in San Antonio with CEO Lowry Mays leading the charge into
= RADAR 59 network radio resuits tury. The Jacor division will continue to be based in Covington, KY, wi
« John Duncan appointed PD of boyant Randy Michaels at the helm as CEO.
So. Cal. trimuicast Y-107

XEEY)
°® o...

Page 108
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- T £
Inside: A format-by-format look
back at the last 12 months
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The Clear Channel-Jacor marriage was the biggest of the year, but
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Page 3 DEALS/St FCC/Ses Page 36
: T T 1 3 T
| Bibbs Becomes WB Universal Details
{{ CHR/POP M 'I' m
» SHAWN MULLINS Lullaby (Columbia) 5 sr' vp/urban Promo anagement ea
2 By StevE WoNSIEWICZ
CHR/RHYTHMIC m Ball-Gabriel llpped R&R MUSIC EDITOR
* BRANDY Have You Ever? (Atlantic) Warner Bros. Records bas Seagram, which recently
URBAN tapped Dwight Bibbs as Sr. VP/ closed on its $10.4 billion acqui-
* DRU HILL These Are The Times (/sland) T 5 Urban Music lsition of ngl)"Gram,' has official-
Promotion. y unveiled its seniar manage-
URBAN AC Based in Los ment team and structure for Uni-
i « DEBORAH COX Nobody's Supposed To Be Here (Arista) Ang eles, he versal Music Group The com-
1 COUNTRY reports to pany also said it.will wait until
|+ COLLIN RAYE Someone You Used To Know (Epic) Warner Bros. early 1999 to begin planned staff
Records reductions, which are expected
2 Board Chair- to total around 3000 people and
%
*R. KELLY & CELINE DION I'm Your Angel (Jive} = man Russ eventually save the company
HOT AC . =2 Thyret and about $300 million annually.
| < SHAWN MULLINS Lullaby (Columbia) o<~ President Phil Significant cuts in its artist ros-
' T ) Quartararo, ter are also expected.
NAC/SMOOTH JAZZ Concurrent- During a Dec. 14 presentation
+ P. WHITE {/G. WASHINGTON, JR. Midnight... (Columbia) ly, Alison Ball-Gabriel has been with financial analysts in New
| Rock promoted to VP/Urban Music York, Seagram reiterated a pre-
METALLICA T The Page (Elektra/EEG A&R. _— 5 vious statement that it would
; ST Thyret and Quartararo said in e — b o . take an accountir'lg. charge of as
i1 ACTIVE ROCK a joint statement, “The transi- - ' muqh as $700 million related to
o METALLICA Turn The Page (Elektra/EEG) tional period that Warner Bros. You can Rlng Mv Be" H the mte_grqnon.of PolyGram and
Records Urban Music Division also said it will sell around $1
l ALTERNATIVE » has been experiencing has come Two CBS-related companies joined the New York Stock Exchange in the BiLonhninoncore ateshntine
* EVERLAST What It's Like (Tommy Boy) (® £m Ghel Wik (e sl @ last week. In the top picture above, CBS President/COO Mel Karmazin next two years. Seagram noted it
{ : d rings the opening bell on Infinity Broadcasting’s first trading day. Below, expects the music division will
i ADULT ALTERNATIVE D¥ight, onelof the okt ospect Don Imus does the same on behalf of his employer, Westwood One. i
« NEW RADICALS You Get What You Give (MCA) BIBBS/See Page 18 UMG/See Page 20
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MUSIC FROM THE OIMENSION MOTION PICTURE

Album in stores Tuesday, December 15.
Movie opens Christmas Dauy.
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Ginshurg Invests |
In DG Systems &
Becomes Chair/CEQ

It’s been eight months since Scott
Ginsburg abruptly left the top spot
as Chancellor Media’s CEO. But
after “reflecting on radio and re-
viewing the In-
ternet,” the 46-
4 year-old entre-
preneur last week
paid $11 million
for a 16% stake
in Digital Gen-
erations Sys-
tems. which pro-
vides digital re-
cordings of com- |
mercials to about
8000 radio and
TV stations through the Internet
and satellites. |

I think this is where we are head- |
ed. absolutely,” Ginsburg told |
R&R this week. “Right now, DG
Systems has a vast, private network [
of connecting TV and radio stations |
together with a central hub to dis-
tribute commercials. It’s a business
that is just a few years old. and peo-
ple thought a few years ago when
Dick Harris went around and talked
to the industry about it that it was
a goofy idea. Now, it’s an industry
standard. Not only are the method-
ology and hardware well accepted,
but the advertising agencies
frequently are demanding that com-
mercials be delivered electronical-
ly. It’s faster, quicker, cleaner, and
it’s a lot easier to track them.”

Although DG Systems has not
turned a profit since its IPO in
1996. Ginsburg — who takes on
the title of Chairman/CEO and is
responsible for the strategic direc-
tion of the company — is under-
standably bullish on its tuture. “For
a brand-new business. this compa-
ny has quickly been able to write
off its investment in technol-

GINSBURG/See Page 16 |
-

R&R Holiday
' Schedule

R&R's Los Angeles, Nashville,
and Washington, DC offices will ‘
adopt the following schedule over | |
the holidays:

* The offices will be closed on
Christmas Eve, Thursday, Dec. 24
and Christmas Day, Friday, Dec. 25.

* The offices will also be closed
on Friday, Jan. 1.

* R&R will not publish the week-
ly newspaper the week of Dec. 21.
The deadiine for the next issue, dat-
ed Jan. 1, is Tuesday, Dec. 29.

Look for regular news updates
throughout the holidays via the
R&R TODAY daily fax and R&R ON-
LINE website (www.rronline.com).

Ginsburg

-
1

|

|

|

|/ CIRCULATION:
| NEWS DESK:

| R&R ONLINE SERVICES:
i ADVERTISING/SALES:
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Executives congratulate Ricky Martin at a reception celebrating the sale |
of 5 million units of his current album, Vuelve. Shown here are (top row, I-
r) the Work GroupVP/Promotion Dennis Reese, Columbia Records GM |
Will Botwin and President Don lenner, Martin, President/CEQO Sony Mu-
sic Entertainment Thomas Mottola, Columbia Records Sr. VP/Promotion
Jerry Blair and VP/Pop Promotion Lee Leipsner, and Manager Angelo Me- |
dian; (kneeling, I-r) Columbia Records Director/A&R Joanna Ifrah and Di- |
rector/Lifestyle Marketing/Special Projects Rocco Lanzilotta. Martin’s next
project will be an English-language album for Columbia.

Radio’s Big Three Woo Analysts In NY

M Karmazin, Mays, Marcus at PaineWebber confah

BY JEREMY SHWEDER
R&R WASHINGTON BUREAU

Chancellor Media pushed its
brand name, Clear Channel Com-
munications trumpeted its Jacor
merger, and CBS Corp. continued
its Infinity Broadcasting road show.

In this case, three’s company, and
appearances by Chancellor CEO
Jeffrey Marcus, Clear Channel

| CEO Lowry Mays, and CBS CEO/

President and soon-to-be Chairman
Mel Karmazin highlighted last
week’s PaineWebber Media Con-
ference in New York City., where
the leaders of the three largest ra-
dio groups enlightened media ana-
lysts and reporters with company
overviews and outlooks.

Karmazin spoke at the conterence
just hours before underwriters set a
trading price for Infinity’s IPO on
Wednesday evening. Karmazin at-
tracted attention by arriving with a
city bus decked out in the Infinity
logo. but media were barred from
Karmazin's speech due to SEC pri-
vacy requirements. Following his
speech. Karmazin escaped out a

side entrance. avoiding a horde of |
reporters ready to pounce. |

Marcus and Mays were more
open, talking about current issues in
broadcasting and the financial out-
looks for their respective compa-
nies. On the FCC’s proposal to al-
ter the one-to-a-market waiver pol-
icy, both Mays and Marcus said
they had met with FCC Chairman
Bill Kennard and the other commis-
sioners just before the conference to
gauge the commission’s true intent.
Both men said the commissioners
were so splintered on the issue of
ownership that no significant
change was likely.

“I don’t see it as a factor)” Mays |
said. “If all those things came to
pass. | guess we'd swap our televi-
sion stations with our radio stations,
but that’s not going to happen.”
Marcus echoed Mays. saying that
the commissioners had “no una- |
nimity” on the proposal to cap own-
ership at four radio and one TV sta-
tions in a market.

PAINEWEBBER/See Page 18

Mdttolé Now Sony Music Ent. Chair/(:Eﬂ

Sony Corp. of America
has promoted Thomas
Mottola to Sony Music
Entertainment Chairman/ |
CEO as part of a realign- |
ment of the senior manage-
ment team at its U.S. oper-
ations.

Formerly SME President/
CEO, Mottola now reports
to newly crowned SCA
Chairman/CEO Howard
Stringer. Mottola — who
will continue to have full responsi-
bility for day-to-day operations of
the music division — previously

o o g

310-788-1625  310-203-8727
310-788-1699  310-203-9763
310-788-1675  310-553-4056

310-553-4330  310-203-8450

Mottola

newsroom @ rronline.com
jll@rronline.com

hmowry @rronline.com

reported directly to Sony
Corp. co-President/co-
CEO Nobuyuki Idei.

“The Sony top manage-
ment team in the U.S. is
now stronger than ever be-
fore.” Idei said. “I believe
that Howard will build on
the mutually supportive
and collaborative relation-
ships that he has been de-
veloping over this past year
with Tommy, [Sony Pic-
tures Entertainment] John [Calley],
and Teri Aoki, President/CEO of
Sony Electronics.”

J
Z
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Record Industry Unites To Develop
Standard For Digital Music Delivery

In an effort to curb the explosive
growth of pirated music on the In-
ternet, the music industry’s largest
players have teamed to establish by

| next fall a voluntary security stan-

dard that will protect copyrighted
music in existing and emerging dig-
ital formats. It's the first significant
unified step the music business has
taken to minimize online music pi-
racy in the $40 billion global record
industry.

Companies participating in the
effort. which is being dubbed the

Secure Digital Music Initiative
(SDMY)). include BMG Entertain-
ment, EMI Recorded Music. Sony
Music Entertainment, Universal
Music Group. and Warner Music
Group. as well the Recording In-
dustry Assn. of America tRIAA)
and the International Federation of
the Phonographic Industry (1FPI).
SDMI is also being suppoarted by
many independent labels. as well as
such companies as America Online,
AT&T. 1BM, Lucent. Matsushita,

DIGITAL/See Page 18

Big City Communications has
named former KLOS/Los Angeles
PD John Duncan to pro- [ ==&
gram the company’s L.A.- |
area “Y-107" FM trimul- |
cast (KLYY/Arcadia, |
KSYY/Fallbrook, and |§
KVYY/Ventura). Duncan |%
replaces Big City VP/Pro-
gramming Steve Blatter,
who announced his resig-
nation in September. .

“John’s impressive track [/
record and winning pro-
gramming philosophy
made him an obvious choice to
take Y-107 to the next level,” stat-
ed VP/GM David Howard. “We are
thrilled to have a person with his
commitment to compelling radio

Duncan

amEETT

Duncan Named PD At Y- 107/I.os Angeles

and aggressive promotions and
marketing on our team.”

Duncan says of his new
company: “[ like the entre-
preneurial spirit of Big
City, especially with the
monolithic corporate cul-
tures that dominate broad-
casting today. I lock for-
ward to joining the compa-
ny and working with the Y-
107 staff to increase ratings
| and listener loyalty for
what is already one of the
most-listened-to Alternative
stations in America.”

Duncan’s experience includes
programming stints at KYYS/
Kansas City and WLZR/Mil-
waukee.

WEBSITE: www.rronline.com

310-553-4330
202-463-0500
615-244-8822

310-203-8727
310-203-9763
202-463-0432
615-248-6655

kmumaw @ rronline.cam
mailroom @rronline.cam |
rrdc@ rronline.com

Ihelton @ rronline.com |
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[} Public offering of CBS radio assets brings in $2.87 hillion

By JEREMY SHWEDER
R&R WASHINGTON BUREAU

The “Amazing Karmazin™ proved once again last week that
his reputation carries great weight on Wall Street, as the long-
anticipated initial public offering for Infinity Broadcasting raised

nearly $3 billion on Dec. 9.

The TPO was the highlight ot a
high-profile week on Wall Street for
the radio industry. On Tuesday
morning. syndicated talk host Don
Imus broadcast live from the New
York Stock Exchange to publicize
Westwood One’'s switch from the
NASDAQ.

By MATT SPANGLER
R&R WASHINGTON BUREAU

NABET Weighs ABC Offer

When the market opened on Dec.
10, underwriters for Infinity had set
the trading price at $20.50, smack in
the middle of the range set by Mer-
rill Lynch & Co. By the end of trad-
ing Thursday, Infinity was the most
actively traded U.S. stock, rising
$2.625 1o finish at $23.125. Overall,

Negotiations between locked-out members of the National
Association of Broadcast Employees & Technicians and ABC
grew even more tense last week, as NABET rejected parts of a
company reconciliation package and a federal judge accused the
union of interfering with ABC broadcasts and employees.

On Dec. 11, during negotiations
overseen by federal mediators, ABC
presented NABET with what it
termed a “comprehensive package.”
The union responded that the offer
failed 1o address job security, im-
proved benefits, or the needs of dai-
ly hires. ABC proposed, for exam-
ple, that daily hires would retain
their 30% premium in lieu of bene-

fits only until March, when the pre-
mium would drop to $50 per day as
ABC originally proposed.

The union is also critical of a pro-
vision that requires each bargaining
unit to ratity its proposed contract
before ABC will permit any to return
to work on an individual basis.

“The network and its parent, Walt
Disney Company. must be very in-

XM Signs Radio One, BET,

SYNCOM Deals

[ WorldSpace may buy majority stake in firm

XM Satellite Radio expanded its programming lineup this week
to include four channels catering to black audiences. On Tuesday,
the satellite radio provider inked exclusive deals with Black En-
tertainment Television (BET), Radio One, and Syndicated Com-

munications (SYNCOM).

The companies will produce pro-
gramming for African-American
Talk. Gospel, hip-hop/rap. and AC
stations for XM’s service, slated 1o
roll out by the end of 2000. Radio
One currently owns 15 stations, in-

cluding those owned through its sub-
sidiaries, and WWBR-FM/Detroit,
which it entered into an agreement

to buy from SYNCOM in October |

XM/See Page 8

analysts said the day was a success
for Infinity, CBS. company CEOQ/
President Mel Karmazin, and even
the radio industry.

“You measure an industry by its
strongest players, not by its weakest
players, and Mel Karmazin is one of
its strongest players,” said Bishop
Cheen, media analyst with First
Union Capital Markets.

Karmazin has reaped stellar re-

INFINITY/See Page 8

secure to deploy such sudden and
desperate tactics in an effort to force
our members into submission,” a
NABET statement said.

The union is now consulting with
is locals on the package. ABC
would not comment on what it will
do if NABET rejects the offer.

Tell It To The Judge

NABET faces another legal hur-
dle with Los Angeles Superior Court
Judge Robert O’Brien. who on Dec.
10 issued a summons ordering the
Burbank, CA. and San Francisco lo-
cals to appear on Dec. 24 1o prove
that they haven’t violated a tempo-
rary restraining order (TRO) he is-
sued against the union last month.

The TRO, which was followed by
a preliminary injunction earlier this
month, prohibited NABET picketers
from interfering with ABC broadcasts
and harassing ABC employees. The
Dec. 10 summons alleged. among
other things, that Carl Gallagher of
KGO-TV/San Francisco threatened to
use mace on the individuals who
served him with the injunction.

Neither KGO-TV nor NABET of-
ficials would comment on the mace
allegation, though San Francisco lo-
‘ cal President Kevin Wilson told

R&R the union has abided by the
injunction and TRO.

R&R Associate Editor Adam Jacob-
I son contributed to this story.

RADIO BUSINESS

‘Bloomberg

T

BUSINESS
BRIEFS

Gommissioner Blasfs FCC
‘Public Interest’ Policy

CC Commissioner Harold Furchtgoti-Roth has often criticized the

agencys seemingly haphazard use of the “public interest” principle
to review certain applications for license transfers, but this week he
attacked the practice in an editorial in The Wall Street Journal. Furchtgott-
Roth focused specifically on high-profile telecommunications mergers,
but his message also applied to radio deals that have been scrutinizedin
the name of public interest. Calling the FCC's current practice
“discriminatory,” the commissioner wrote, “ Radio license transfers
involved inthe merger of major telecommunications firms are subjecttoa
months-long investigation under the ‘public interest’ standard that is
hardly ever applied elsewhere.”

FCC Fines WGMS-FM/Washington, DC

GMS/Washington, DC, one of the oldest Classical stations in the

nation, was fined Tuesday for failing to put sponsorship
identification on dozens of commercials concerning uses of nuclearpower,
the FCC said. According to the commission, WGMS aired 68 commercials
between April and June without stating who sponsored the spots. WGMS
toid the FCC that the error was the mistake of a station employee and was
fixed as soon as it was identified. The station, owned by Utah-based
Bonneville Holding Co., has 30 days to appeal the decision. The spots were
sponsored by the Nuclear Energy Institute.

NAB, CEMA Submit DAB Test Standards To FCC

he National Radio Systems Committee, co-sponsored by the NAB and

the Consumer Electronics Manufacturers Association, on Monday
filed guidelines with the FCC for testing of digital radio systems as part of
USA Digital Radio’s petition fora domestic IBOC standard. The NRSC said
the submission of the guidelines is “the best way it can support [the]
individual testing efforts” of USADR, Lucent Technologies, and Digital
Radio Express. Though the NRSC said itis not testing systems at this point,
it has offered to evaluate the results of testing by the individual IBOC
proponents.

FCC To Release Ad Discrimination Study

he FCC is expectedto issue a report by the end of the year that says,
among stations with the same format, those owned by whites generate
more ad revenue than minority-owned ones, according to sources familiar
with the report. The study also suggests that high-rated stations that
reach minorities bring in less money. The commission pledged to do the

Continued on Page 8

R&R/Bloomberg Radio Stock Index

This weighted index consists ofall publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

One Year Ago  One Week Ago  12/04/98 One Year Ao One Week Ago
Radio Index 189.53 223.00 219.77 +17.66% +1.47%
Dow Industrials 7756.29 8821.76 9016.14 +13.74% -2.16%
S&P 500 946.78 116646 1176.74 +23.20 -87%

H
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We cover
all sports
boys an
girls.

wwweamericanradiohistornn.com. .

Team Cheerios Sports Report
is an exciting new radio
program that spotlight's

the nation’s top high
school and amateur
athletes, male and
female. There's no
other program

like it!
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!
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Call 1-800-334-5800"

www.teamcheerios.com
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i or more than a decade, my firm has delivered The Most Powerful,
Advanced Research in Radio. . . Multi-Variate analysis tools that provide
a clearer picture of your station, competitors, listeners.

But statistics alone (no matter how advanced) never helped any station.
Success requires the application of research into easy-to-understand,
actionable strategies. i

At Mark Kassof & Co., we give your station
much more than statistics...

" We deliver our findings in a clear, graphic,

easy-to-understand way.

/ We work with you to turn research into
a decisive “plan of action,” customized
to your station and focused on your
market situation.

'/ WEe are “on your team” exc/usively in your market
for a full year...to answer questions, evaluate
airchecks, and provide additional input based on
the research.

Most importantly, this combination of powerful research and personal
service works for our clients’ success! In fact, Mark Kassof & Co. has
worked in partnership with some of the biggest successes in North
American radio.

Let us show you how Mark Kassof & Co.’s powerful research and

personal service can dramatically increase your success.

Call me at 734-662-5700.
MARK KASSOF & GO.
PERLEPEmE Tt eirrnitriniinni

SUCCESS STRATEGIES FOR RADIO

734-662-5700 « www.kassof.com

R ) _ g amaricanradighictary. com
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DEAL OF THEWEEK Qi 1998 DEALSTO DATE BN
Dollars To Date: $12,796,476,758.06

‘ (Last Year: $13,597,214,326)

SR e

AR

TRANSACTIONS AT A GLANCE

® KFAY-AM/Farmington, KFAY-FM/Bentonville
& KKEG-FM/Fayetteville, AR $5.8 million

° KJUX.AMeIah & KHHK-FM = m ® KCBR-AM/Monument & KCMN-AM/Colorado Springs, CO
& KXDD-FM/Yakima, wa 0w This Week:  $21,852.010  ssou
$8 7 million 4 : e ; ® WBAW-FM/Barnwell, GA $475,000
-/ millio  Stations Traded This Year: 2163 ® WHKN-FMMilen, GA §175,000
(Last Year. 2327) ¢ KHLO-AM & KKBG-FM/Hilo, KLEO-FM/Kahalu'u & KKOA-FM/
. ' Volcano, HI $3.8 million
Stations Traded This Week: 25 § ® WJSJ-FM/Sumrall (Laurel-Hattiesburg), MS $200,000
' (LastYear: 37) . | ®KKYC-FM/Clovis, NM $7010
: — ® WXQZ-FM/Canton (St. Lawrence-Ogdensburg), NY $300,000
TRANSACTIUNS ® WCVP-AM & FM, WCNG-FM/Murphy, NC Price not available

New Northwest Rounds Out Yakima, WA, Holdings

1 Trio purchased from Butterfield for $8.7 million;

KJOX-AM/Selah & KHHK-
FM & KXDD-FM/Yakima, WA
PRICE: $8.7 million

TERMS: Asset sale for cash

BUYER: New Northwest Broadcast-
ers, headed by CEO Michael O’Shea.
It also owns KBBO-AM, KARY-FM &
KRSE-FM/Yakima. Phone: {(206) 769-
3777

SELLER: Butterfield Broadcasting
Corp., headed by President Gregory
Smith. It also owns KREW-AM, KYXE-

Cumulus fills in AR cluster with Fayetteville trio’s purchase

AM, KZTA-FM & KZTB-FM/Yakima.
Phone: (206) 443-9991
FREQUENCY: 980 kHz; 99.7 MHz;
104.1 MHz

| POWER: 5kw day/500 watts night;

7.26kw at 584 feet; 61kw at 781 feet
FORMAT: Sports; Classic Rock; Coun-
try

]

KFAY-AM/Farmington,
KFAY-FM/Bentonville &
KKEG-FM/Fayetteville
PRICE: $5.8 million

This notice appears as a matter of record only.

September 1998

TERMS: Asset sale for cash

BUYER: Cumulus Media Inc., head-
ed by Executive Vice President Lew
Dickey. It owns 185 stations. Phone:
(414) 615-2800

SELLER: Demaree Media Inc., head-
ed by President Patrick Demaree. It
owns two other stations. Phone: (501)
521-5566

FREQUENCY: 1030 kHz; 98.3 MHz;
92.1 MHz

POWER: 10kw day/1kw night, 100kw
at 617 feet; 7.6kw at 531 feet
FORMAT: Talk; Country; Rock
BROKER: Media Services Group Inc.

Marathon Media

Has acquired the assets of

WOBT-AM
WRHN-FM

Rhinelander, Wis.
and

WHTD-FM

Three Lakes, Wis.

from

Northwoods Broadcasting Inc.

David Tolliver initiated the transaction and
exclusively represented the seller.

e

3200 Cherry Creek South Drive, Suite 500, Denver, CO 80209 303/778-5555

711

Sth Avenue, Suite 405. New York, NY
Internet Address www.bdaniels.com

DANIELS

&ASSOCIATES

10022 212/935-5900

Founded in 1958, Daniels & Associates L.P. is a member of the National Association of Securities Dealers Inc. and all its professional
associates are licensed with the NASD. Member SIPC.
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® WYNA-FM/Tabor City, NC (Myrtle Beach, SC) $1.1 million
® KTIL-FM/Tillamook, OR $400,000 cash and license of

FM CP/Tillamook

® KBAU-FM/Big Sandy (Longview-Marshall), TX $100,000
® WHLF-AM/South Boston, VA $45,000

COMMENT: The purchase price in-
cludes a $1.3 million consuttant fee for
the selier.

B e e

KCBR-AM/Monument &
KCMN-AM/Colorado
Springs

PRICE: $750,000

TERMS: Asset sale for cash
BUYER: KLZ Radio Inc., headed by

| President Donald Crawford. it owns

three other stations, including KLTT-AM/
Commerce City and KLZ-AM/Denver.
Phone: (215) 628-3500

SELLER: KCMN Inc., headed by Chip
Lusko & Kent Bagdasar. Phone: (949)
721-1530

FREQUENCY: 1040 kHz; 1530 kHz
POWER: Skw; 3kw

FORMAT: Religious; Nostalgia
BROKER: Jody McCoy of McCoy
Broadcast Brokerage Inc.

e

[.. i

WBAW-FM/Barnwell
PRICE: $475,000

TERMS: $65,000 cash plus promisso-
ry notes for $410,000

BUYER: Bullie Broadcasting Corp.,
headed by President Gary Dodd.
Phone: (912) 369-4852
SELLER:WBAW Inc., headed by Pres-
ident H. Drew Wilder. Phone: (803)
259-3507

FREQUENCY: 99.1 MHz

POWER: 25 kw at 340 feet

FORMAT: News/Talk/Sports

WHKN-FM/Millen

PRICE: $175,000

TERMS: Asset sale for cash

BUYER: Multi-Service Corp., headed
by President James Popwell Sr. He
owns four other stations, including
WPMX-FM/Statesboro. Phone: (912)
783-1109

SELLER: Radio Millen Broadcasting
Co. Inc., headed by President Jerry
Kiefer. Phone: (904) 428-9091
FREQUENCY: 94.9 MHz

POWER: 16kw at 400 feet

FORMAT: Country

1 S R IR M S Sl W Rt T

KHLO-AM & KKBG-FM/
Hilo, KLEO-FM/Kahalu'u &
KKOA-FM/Volcano

PRICE: $3.8 million

TERMS: Asset sale for cash

BUYER: Emerald City Radio Part-
ners Inc., headed by President Paul
Robinson. Phone: (202) 408-7036
SELLER: Brewer Broadcasting
Corp., headed by President Phillip
Brewer. Phone: (808) 935-0396
FREQUENCY: 850 kHz; 97.9 MHz;
106.1 MHz; 107.7 MHz

POWER: 5 kw; 35 kw at 240 feet; 7.3
kw at 2908 feet; 50 kw at 102 feet

FORMAT: Oldies; AC; AC; CHR

£ i

WJSJ-FM/Sumrall (Laurel-
Hattiesburg)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER:TeleSouth Communication:
Inc., headed by President Stephei
Davenport. it owns four other stations
Phone: {601) 957-1700

SELLER: Larry Scott. Phone: (334
602-6642

FREQUENCY: 97.3 MHz

POWER: Tkw at 200 feet

FORMAT: Soft AC

B

KKYC-FM/Clovis

ESTIMATED PRICE: $7010
TERMS: Asset sale for cash
BUYER: Broadcast Entertainmen
Corp., headed by President Ronalc
Pierson. It owns four other stations, in
cluding KICA-AM & FM/Clovis. Phone|
(505) 762-6200

SELLER: Karen Mainieri. Phone

;\M_:‘-;.:;L.;“M“;._ B

| (505) 762-6200

FREQUENCY: 102.3 MHz

POWER: 25kw at 177 feet

FORMAT: Country

COMMENT: KKYC-FM is operating ou
of the former KWUA-FM. The purchase
price includes a $10 cash payment ang

e o

WXQZ-FM/Canton (St.
Lawrence-Ogdensburg)

PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Cartier Communicationg
Inc., headed by President Timoth
Martz. It owns three other stations
Phone: (702) 831-8701

SELLER: Closs Communications
Inc. Phone: {410) 268-8101
FREQUENCY: 101.5 MHz

POWER: 2 4kw at 364 feet

FORMAT: Country

BT N s ok S
WCVP-AM & FM, WCNG-
FM/Murphy

PRICE: N/A

TERMS: Gift of 100% of stock in Cher-
okee Broadcasting

BUYER: Dennis, Janet, Jane, and
Allen Blakemore. Phone: (828) 837-
2151

SELLER: Cherokee Broadcasting
Co., Inc., headed by President Den-
nis Blakemore. Phone: (828) 837-2151
FREQUENCY: 600 kHz; 95.9 MHz;
102.7 MHz

POWER: 1kw day/20 watts night; 60
watts at 2000 feet; 3kw at 426 feet
FORMAT: Misc.; Country; AC

Continued on Page 8
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Next level radio solutions:
8 Harris Broadcast S tems

o

RERES8 0D .o
¥

‘I.

From source to transmitter, Harris has taken steps to offer complete radio solutions to its
customers around the globe. Whether you need one component in the air chain such
as a DRC2000 Digital Audio Console, Harris ZCD FM transmitter, DX AM transmitter,

or a completely integrated studio, Harris is ready to bring your radio station to the

next level.

next level solutions

1-800-622-0022 yAms
C

www.harris.com/communications ommunications

—— _ R ; e unany amaricanradinhictan, com _ — _ —
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TRANSACTIONS

Continued from Page 6

WYNA-FM/Tabor City
(Myrtle Beach, SC)

PRICE: $1.1 miillion

TERMS: Asset sale for cash

BUYER: Coastline Communications
of Carolina Inc., headed by President
Jerome Bresson. Phone: (610) 664-
6460

SELLER: Pamplico Broadcasting
Limited Partnership, headed by Ed-
ward Seeger. He has interests in eight
other stations. Phone: (803) 661-5000
FREQUENCY: 104.9 MHz

POWER: 1.5kw at 425 feet

FORMAT: Jazz
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KTIL-FM/Tillamook

PRICE: $400,000 cash and license of
a market-grade FM CP

TERMS: Asset exchange agreement
between three parties. Thunderegg
Wireless will acquire a market-grade
construction permit from Brian Lord
and give him a 15% interest in Thun-
deregg Wireless. Then, Thunderegg
will trade the new station and
$400,000 to Oregon Eagle for KTIL-
FM.

BUYER: Thunderegg Wireless LLC,
headed by George Kriste. He has in-
terests in five other stations. Phone:
(206) 285-2295

SELLERS: Oregon Eagle Inc., head-
ed by President Van Moe. It also owns

KMBD-AM/Tillamook. Phone: (503)
842-4422. And Brian Lord. Phone:
(206) 932-4839

FREQUENCY: 104.1 MHz; 94.1 MHz
POWER: 6.5kw at 196 feet; 950 watts
at 745 feet

FORMAT: Nostalgia; Nostalgia

I T R
B %-ﬁﬁﬁ__ R e R

B e
KBAU-FM/Big Sandy
(Longview-Marshall)

PRICE: $100,000

TERMS: Asset sale for cash

BUYER: Pacem InTerris Foundation,
headed by President William Kerr.
Phone: (412) 536-1032

SELLER: Ambassador University. No
phone listed

FREQUENCY: 90.7 MHz

POWER: 5.8kw at 515 feet

FORMAT: This station is currently si-
lent

T e e
aiiaa
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WHLF-AM/South Boston

| PRICE: $45,000

| TERMS: Asset sale for cash

| BUYER: Willis Broadcasting Corp.,

| headed by President Bishop Willis. It

| owns 39 other stations. Phone: (757)
622-4600

| SELLER: JLC Properties Inc., head-

| ed by President John Cole. Phone:
(804) 572-2988

| FREQUENCY: 1400 kHz

| POWER: 1kw

| FORMAT: AC

M

Continued from Page 4

for $27 million. Radio One Presi-
dent/CEO Alfred Liggins told R&R
that he has not yet identified who
among the roster of talent on his sta-
tions might be plugged into one of
the channels.

This deal marks the second foray
into radio for BET. In January 1996 it
launched the now-defunct BET Radio
Networks. “Our involvement with XM
is consistent with BET’s strategy to be
on the cutting edge of entertainment
and new technology,” said BET Chair-
man/CEO Robert L. Johnson.

Meanwhile, international satellite
radio provider WorldSpace filed
documents with the FCC last week
that would permit it to own 81.7%
of XM. Currently, WorldSpace has

a 20% stake in XM, while parent
American Mobile Satellite Corp.
owns the other four-fifths.
According to FCC rules, any en-
tity incorporated in a foreign coun-
try or of which more than 25% is
owned by a foreign citizen or citi-
zens, can own no more than 25% of
a domestic broadcaster. WorldSpace
is incorporated in Maryland and
based in Washington, DC, and is
97% owned by U.S. citizens.
WorldSpace also announced last
week that CNN International will
provide programming to the compa-
ny’s satellite service rolling out in
South Africa and the Middle East on
its AfriStar satellite by early May.
Hitachi, JVC, Matsushita, and Sanyo
are developing the $250-$300 radi-
os that will receive the free service.
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Conti"nued from Page 4
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study after a controversial memo from Katz Radio Group subsidiary Amcast, imploring advertisers to avoid black and
Hispanic outlets in New York, came to light in May.

Safety Report Issued By NAB

M aking Communities Safer: Programs That Are Working,” based on a larger study on crime by the University of
Maryland, is areport being released by the NAB that outlines crime prevention programs that have been proven to work
and how stations can use this knowledge in serving their communities. The report also gives broadcasters tips on crime
prevention through news stories, bulletin boards, PSAs, and other community outreach efforts. Nearly 6000 reports will begin
. amiving at radio stations this week. For copies, call the NAB National Campaigns office at (202) 429-5447.

P e

Oxendine Takes BROADCAP For-Profit

John Oxendine, former chief of TV broadcaster Blackstar Communications, has purchased a 75% stake in
£ Broadcast Capital (BROADCAP) for $1 million in order to transform the fund into a for-profit venture specializing
in financing minority broadcast operations. BROADCAP was a $10 million fund created in 1980 by the NAB to

underwrite minority ventures. It leveraged $100 million in 50 minority radio and TV deals in the subsequent 18 years,
Oxendine told R&R. He said there is currently about $2 million in the fund.

Cumulus Acquires Fayetteville Trombo For $5.8 Million

ilwaukee-based Cumulus Media purchased KFAY-AM & FM & KKEG-FM/Fayetteville, AR, last week from

Demaree Media for $5.8 miltion, giving Cumulus four FMs and two AMs in the market, ranked 155th in the nation
by Arbitron. Cumulus Exec. Vice Chairman Lew Dickey told R&R that the company will spin off three stations recently
purchased from Hochman Communications as part of a six-station, $6.15 million deal. Cumulus planstosell KREB-AM
& FM & KBRS-FM/Fayetteville. “Basically, we kept the stations with the best distribution,” Dickey said. The Cumulus
cluster puts the company in direct competition with Capstar Broadcasting's four-station Fayetteville cluster. “Capstaris
the dominant cluster in that market, but we’re going to go in and compete aggressively with them,” Dickey said.

Infinity

Continued from Page 4

sults from Infinity. Since he sold the
company to CBS in 1996 for $3.8
billion, Infinity’s market value has
risen to over $19 billion, after the
IPO. Infinity clearly was the star of
the CBS holdings, with third-quarter
operating profits better than twice
the $71 million garnered by the TV
division. While the Infinity spinoff
separates the radio and outdoor hold-
ings from CBS’ sagging television
operation, CBS still retains 83%
control of Infinity.

Most analysts agreed that Kar-
mazin was the driving force behind
the success of the offering. When
Karmazin told analysts in late Au-
gust that he planned to offer an TIPO
for Infinity at 20 times cash flow,
most analysts thought it was impos-
sible. In the end, the stock sold for
more than that as investors snatched
up shares.

Most analysts agreed that CBS
was clearly boosted by the offering.

While Infinity may be overpriced,
CBS stood to gain from the spinoff.
Only last month, News Corp. pulled
a similar maneuver when it sold a
part of the Fox Entertainment Group,
raising $2.81 billion in an IPO. CBS
was expected to use the money from
the Infinity IPO to reduce debt,
boosting the company profile even
more, analysts said. The Infinity of-
fering could also pave the way for
other media IPOs in the near future,
Cheen said.

“I'm not at liberty to discuss spe-
cific names right now, but certainly
if there is a strong equity market ...
I think you would see companies try
to use their stock as currency again
in a high valuation era,” he said. The
only problem with the Infinity IPO
could be that expectations for radio
stocks are now incredibly high,
Cheen said.

Just after Infinity released the sale
price of its offering, prime competi-
tor Clear Channel Communications
said it would sell 15 million addi-
tional common shares, possibly rais-
ing over $720 million.

WW1 Moves To NYSE

Meanwhile, Don Imus described
Westwood One’s move from the
NASDAQ to NYSE as “being on
the porch with the big dogs” — at
least that’s what company Chair-
man Norm Pattiz and CEO Joel
Hollander hope. Pattiz described the
NYSE as a more “prestigious” lo-
cation for Westwood One, which
had traded on the NASDAQ since
1984. “They don’t call it the big
board for nothing,” Pattiz told
R&R.

Imus In The Morning broadcast
live from the NYSE on Tuesday,
with Imus and Hollander on hand to
ring the bell to start the trading day
at 9:30am. Trying to explain why he
was there, Imus half-seriously said
that they were “hoping to bump the
stock up to $50 so we can all bail
out.” The stock closed at $24.06 on
Tuesday.

Westwood One, which syndicates
Imus to about 100 stations, now
trades on the ticker symbol WON
instead of WONE.

¥o17}

Reef Industries, Inc. PO. Box 750250
Houston, TX 77275-0250
713/507-4200 713/507-4295 FAX
© 1998 Reef Industries, Inc.
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STRETCH YOUR ADVERTISING DOLLARS

Today's level of fierce competition demands that you prominently dis-
play your name every chance you get (location broadcaste, concerts,
station sponsored autograph sessions. etc.). With theft, vandalism

™
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play a bright new sign at every public event. They even make great cost
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Call today
800/231-6074

Canada

800/847-5616
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Thanks to you, PARAGON
We conducted more researc

And 1999 looks o be even better.
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¢ Are your listeners watching TV? Page 14

® What TV spends with other media, Page 12

® Four Weeks Forward: Two weeks’ worth, Pages 12, 14

R&R INDUSTRY X-RAY:
RADIO'S A TOP TARGET FOR TV

Television may be a
competing medium,
but with enemies like
these, who needs friends? Companies in the
television category — encompassing the broad-
cast networks, cable networks, and cable and
satellite systems — spend more than half of
their media advertising dollars on radio.

By Jeff Axelrod

MMS Editor

Let’s face it: Fragmentation may have had some
profound effects on the radio industry over the
past few years, but they don't compare to the
major upheaval experienced by TV. The “Big
Four” networks (ABC, CBS, NBC, and Fox) have
been scrambling to main-

are attached to eyeballs. According to Media
Audit numbers, radio reaches 93.4% of those
adults who watch prime-time TV (and only 65.1%
of them do, by the way). More importantly, it
reaches 90.6% of the other 34.9% who
watching TV.

On an affiliate level, TV stations have plenty to
gain by advertising their local news on the radio.
Of the one in four adults who watches late local
news, 94% listen to the radio. About 92% of those
who don’t watch listen to the radio.

aren’t

So, if a network or a station is looking to sway
viewers' loyalties or attract new ones, radio’s a
great way to go. That's why, last year, TV

advertising on the radio

tain viewership levels in [T

grew at an astounding

the face of unbelievable
competition.
Not only are there

RADIO SPENDING PROFILE

Radio’s percentage of television’s total media

rate.
Look to sell plenty
of spots during TV's

three new broadcast net- spending: = primary  “sweeps”

works (WB, UPN, and ~ High _70.0% months — November,

Pax), but there are more ._,_:'_n&".”_ Cial s _:;_85_:;" » February, and May —
ean (-3

a 11 c the start of

cable channels than ever Medlan 56 2% as well as at the start o

(164, as of 1997). By mid- . o
96, 95% of all cable
households had access

e Bl
to at least 30 channels, SRpfrgias: 7k

* 1997 TV category rad«o growth rate: 25.1%
¢ 1997 overall radio growth rate: 10%
* Television as a percentage of total radio

Source: Miller, Kaplan, Arase & Co. LLP

the new fall season
each September. Also,
keep up on industry

news and trends, be-

and 26 million house-

cause new cable net-

holds could view at least
54 channels. Not only
have those numbers
grown since then, but
the proliferation of new home satellite dishes —
they’re in over 6% of homes already — has brought
hundreds more viewing choices to these house-
holds.

This summer, ratings for basic cable services
beat the Big Four for the first time ever. Compare
these year-to-year numbers: In October ‘97, the Big
Four commanded a 47.2% share of the TV
audience, easily topping basic cable’s 38.6%. This
October, the roles were reversed. The Big Four slid
to 42.2%, while basic cable increased to 44.8%.

What does this mean for radio? It means a lot
ot TV companies are looking to buy time on your
radio stations. You have what they need: cars that

works are springing up
all the time ... and your
station’s demograph-
ics may fit their target
like the proverbial glove.

Of course, TV is another medium competing
for your listeners’ attention, so there’s always the
concern that the ads you sell will eventually
subtract from your station’s listenership in those
dayparts. Sure, that’s possible, but remember:
Even the most popular TV shows in America
today attract only one of every six or seven
people. Dissatisfaction with many of TV’s new
offerings is running high, if you're to believe the
critics and the pundits. As long as your station
continues to provide a dependable, high-quality
entertainment product, it'll stand up to the
challenge.

TV/CABLE/SATELLITE ADVERTISING BY MONTH
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Television: a medium, so called because it is
neither rare nor well done.
— Ernie Kovacs

THE BABY BRANCHES OUT

1998 was a big year for the Dancing
Baby. The Internet cult darling
broke through into the mainstream
with its appearance on Ally McBeal
and even landed on the front page
of R&R last April.

With CMI's original spots already
cleared in over 50 markets, DB
encountered the eternal problem
facing actors (and radio stations) in
danger of being typecast: evolve or
perish. CMI's goal with the DB
campaign was to build and sustain a
brand identity, so the Baby has
taken on more diverse roles to keep
its repertoire fresh.

The Baby was first recast (so to
speak) as the metallic “DB 2: The
Arbitrator,” taking on the texture
and action-star persona of Arnold
Schwarzenegger's Terminator 2 ...
and performing its own stunts!

Then the Baby reappeared in a
more soulful incarnation for use by
Urban stations.

The next step? DB enters the
world of espionage and intrigue, as
a new set of spots features “Baby
Bond” in a parody of the classic 007
opening sequences.

Boxers ... or diapers?

Baby enters the Bond market

If you'd like 1o see your station's ad in the TV SPOTIight, send at least three screen shots and
a description or videotape copy of the spot to MMS Editor Jeff Axeirod at R&R, 10100 Santa
Monica Blvd., Fifth Floar, Los Angeles, CA 90067.

This TV SPOTlight brought to you by

FOCUS TV

The TV Placement System for Radlo.

(800) 581-3277

———— MANAGEMENT

MORE EASY WAYS T0
MAKE OR SAVE MONEY

Incredibly, a law firm with fewer than 50 employees
was spending nearly $30,000 a year on stationery,
pens, pencils, and other routine office supplies. It
was easy to see why: The supply room was unsecured, people were aflowed to grab
whatever they wanted, and the place was a complete mess.

When the partners imposed controls, some employees said it showed a lack of
trust. Others felt the firm was just cheap. But the partners explained that this new
system would not only save money, but also organize the stpply room and
streamline the ordering process. The result? Employees accepted the change, and
the firm realized an immediate $15,000 annual savings "’

When my computer leasing company was just getting started, controlling this
expense was easy. | would personally review office supply bills and write a check to
pay for them. But as the firm grew, we were spending hundreds, then thousands of
doliars with little oversight. This is not to say that employees were stealing supplizs,
but by not maintaining control, we couldn’t negotiate the best prices, had no way of
knowing if we received everything we paid for, and were Slow to reorder the supplies
we needed most. You may have the same problem we did.

At a major Southern California station cluster, the supply room has a coded
security system to {imit access. The employees defeat it by using a potted piant to
prop the door open, and the room becomes a beehive of activity with no account-
ability.

What's the solution? Lock your supply room or cabinet, and assign someone
oversight responsibility. To obtain supplies, employees fill out a brief form,
which gives you inventory control with a minimum of paperwork. In no time,

By Dick Kazan

Continued on Page 12
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Maximize Your Ratings.
Increase Your Revenue.
strengthen Your Gash Flow.
Enhance Your Equity.
Improve Your Share Value.
Upgrade Your Success.

_Nest Marketing >

| Radio’s Revolutionary One-To-One Marketing Leader.

| Please call Michael Albl, Tim Bronsil, Marty Biscay, JJ Cook,
| Elizabeth Hamilton, John Martin and MJ McClure at (513) 631-4CMM.
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MORE EASY WAYS T0 MAKE OR SAVE MONEY

you'll start saving money.
How about subscriptions? I've read the Wall Street Journal since
& 1997 media Spending (ln thousands) 1968. It's a useful business tool, and | see copies in most companies |
call upon. However, when | reference key articles, seldom is anyone
familiar with them, which tells me the Journal is often unread. These
Market Newspaper v Market Newspaper v companies could save close to $300 a year for each subscription they
Albuquerque > 1418, 2728 - New Orleans 1027.1 629.1 eliminate. Multiply this by the cost of other unread publications, and thz
Atlanta 4987.7 2458.7 New York “.44581.5 = 133249 % annual cost savings could be thousands of dollars.
Baltimore 1101.8 1803.1° Norfolk 910.5 1140.9 e In radio, you receive som
Boston 6742.0 4987.5 . Oklahoma City ©-571.5 977.7 - comolimentary publications,
Buttalo 7175 123.8 Orlando 47911 620.8 TH E RDAD TU but you still incur considerable
Charlotte 1449 1 2245 Phitadelphia 7547.8 4118.4 g ; expense, partlcrrlarly'rf you
Chicago 21322.0° © 43936 Phoenix 2488.6 1717.3 ; have a Talk station. I've seer
Cincinnati 1153.1 12431 “Pittsburgh 33825 855.5 ! Rt} 100TIOUS MALCT) iR
Cleveland 24784 913.0.." Portiand 11774 300.6 A . o reed. & :
Columbus 1200.0 857.2 * Providence .. 8216 1835 - tualy 155, Keep only 1088 pubIcators ot e Tl BRI
: ‘ . ' ally use. n e publicatio n n 0
Dallas-Ft. Warth © . 6897.2 12103 = Raleigh-Durham 463.1 588.0 R
Denvt_er rert . j040.7 - Sacram_em? ' TR BCE e Apply the same criteria to membership dues and conferences. In my
Detroit 9070.0 $2661.2 Salt Lake City 344.1 3295 company, many employees felt it was essential to join organizations and
Grand Rapids 199.4 180.3 - San Antonio = 11391 840.3 attend conferences. | didn't disagree, but when we calculated salaries,
Greensboro , - 1247 - 174.8 San Diego 1351.6 1852.7 benefits, travel expenses, and the cost of having other employees cover
Greenville-Spartanburg 334.3 195.0 San Frangisco T 8061.8 .. -2608.3~ for those who were out, the expenditure was much greater than it first
Harrisburg 253.4 -160.3. Seattle 1854.5 999.9 seemed. This dilemma was resolved by requiring prospective members or
Hartford 1483.2 335.1 © St.louis - . 3338 - 6864 attendees to submit specific written goals. Then, top management would
Houston 4574.7 1504.9 - Tampa-St. Petershurg 6689.7 1290.0 determine if there was sufficient benefit to justify the cost. If so, the
Indianapolis 847.2 804.6 - Washington, DC 6705.3 - . 30611 - expense was approved, and we subsequently followed up to be sure the
Kansas City 2623.0 230.4 West Palm Beach 867.5 312.7 goals had been met. , .
Los Angeles 271673 87848 Wilkes Barre-Serantan - 817 196.2 Taking these simple steps will make a substantial ditference to your
Louisville 3553 ) 214'5 bottom line. Attention to detail is how you consistently make money.
Memphis 6711 4463 Total Top 50 218159.0 85025.5 100 Ways To Prosper In Today's Economy, Barry R. Schimel. GPA
Miami-Ft. Lauderdale 106411 1108.7 (includes broadcast TV, cable TV networks, cable TV systems,
. 1248.6 and satellites) Dick Kazan is a successful entrepreneur who founded one of the largest
m!'wa"ke‘; St Paul g;;;; 1374-9 computer leasing corporations in the United States. He created and hosts The
inneapolis-St. Pau . . . P . ; Road To Success, the first radio talk show to offer on-air business consulting to
Nashville 2198.2 488.8 Source: Competitive Media Reporting business owners and employees. E-mail your comments or questions to him at
rkazan@ix.netcom.com.

FOUR WEEKS FORWARD _sales & Promotion Planning Calendar  [RTTT R L BT

January 10-16: Nat'l Bowling Week, Cuckoo Dancing Week, Nat'l Pizza Week, Healthy Weight Week, Manwatchers Appreciation Week, Nat’l Word Processing

Transcriptionist Week
10 @ O — O——— & O—

Pecutiar People Day Nat'l Clean Off Your Working Womens Make Your Dreams Pharmagists Day Hermit Day Nat't Nothing Day

Volunteer Firemens Day Desk Day Appreciation Day Come True Day Family Communications Hat Day Religious Freedom
First vinyl record (1949).  Show & Tell At Work | Work Harder Day Change Of Style Day Day Massage Parlor Day Day

First subway opened |  Day { Al In The Family Blame Someone Else Feast Of Fools Feast Of The Ass Nat'l Fig Newton Day
{London, 1863) Int't Thank You Day debuts (1971) Day | Debt Day Happy Days debuts Nat't Good Teen Day
Qif discovered in Texas Banana Boat Day TV's Batman debuts Frisbee invented (1957) Nat’l Dress Up Your Pet {(1974) Nylon patented (1937}
(1901) Unlucky Day (1966) Accordion: invented Day Pentagon building Gulf War begins

First 747 flight (1970) (1854) finished (1943) (1991)

T
{3 -
Cg,fl 972/406 6800? or e—mall tmc@tmcentury.com or check out our new website: www.tmcentury.com

3

-r*w-—-&“n-ﬂ—--‘-'-—r-—--—--—--—--—--—-.—--—--—--—l.—--—-u—-u—-u—--—.l—u-—--—--—--—--—--—-I
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if wgci, wusl, kkbt, kbxx, wamo, wjhm, Kprs,
wkkv, wizf, wqok, wwdm Were On a fecord?

RATINGS POWERED MIXES CREATED BY THE SKILLS OF AMERICA'S HOTTEST URBAN DJS/REMIXERS/PRODUCERS
WITH CREATIVITY AND CONSISTENCY WEEK AFTER WEEK UNMATCHED AND IMPOSSIBLE TO DUPLICATE.
SUPERADIO'S ALL-STAR SUPERSQUAD INCLUDES CHICAGO'S STEVE "MIGGEDY" MAESTRO AND PHARRIS
THOMAS, PHILADELPHIA'S DJ RAN AND DoON "MysTIC" Mack, L.A.'s DJ Jam, HousToN'S DJ
ILLEGAL, MIAMI'S BABALU BAD Bovyz, AND DETROIT'S SIR LANCE-A-ROCK. THESE UNHOSTED
MIX PROGRAMS SOUND LOCALLY PRODUCED AND ARE MIXED FOR RADIO, NOT FOR A NIGHTCLUB.

- P LUOOK Nashville #1 Saturday night, Y0.3 share Women 18-34 with Slam Jam

& p WAMO Pittsburgh #1 Saturday night, 15.6 share Women 18-34 with Slam Jam

- p WIHM Orlando #1 Saturday night, 14.9 share Women 18-34 with Slam Jam

p p WJIZ Ribany, GA #1 Monday through Friday, Noon-IP, 34.1 share Women 18-34 with Kool Jam

@ p WAMJ Atlanta from nowhere to #3 Saturday night, 7.4 share Women 25-54 with Kool Jam

& P UWCFB Orando from #8 to #2 in just three books Saturday nights with a 10.6 share Adults 25-54 with Kool Jam
(Source: Arbitron AQH share Fall 1997, Winter, Spring and Sumim

"it's one of the most dynamic tools for urban radio.”
+dony Relds, vp pragramming, blug Chip Droadcasting

“it's so strong it has become part of the WQCi culture.”
-Elroy Smith, om, wgci chicago

“reliable, hit-intensive, creative programming that is a

permanent solution to managing local mixers.”
-Sam Weaver, pd, Kprs Kansas City

“translates into ratings power with dominating numbers
in all dagparts." -heten littie, pd, wusl philadelphla

. Ratings Proven Mix Meau...

Over 17 million listeners weekly including nearly every major urban station in the country.

,———} s’amjam &TODAY'S HOTTEST R&B AND HIP-HoP
newt [ P SMROOFET_j6v8

new | PClssSSic_jZve
— » Kool _j=va

new! — ) IdSRIRSIION J6¥9
—Pevew SKOON svaievi—6waix
ol sAool swiisvi-sveiix

CONTEMPORARY R&B HITS

ReB AND Hip-HoP FROM THE 80's &
EARLY 90's

OLD scHooL R&B FrROM THE 70°s & 80's

CONTEMPORARY GOSPEL MIXED
BEAT-TO-BEAT

FIVE MINUTE ENERGETIC MIXES OF
CURRENT R&B AND HIP-HOP HOOKS

7 1/2 MINUTE MIXES OF OLD SCHOOL
R&B HOOKS

VYV

for demo COs and to check availability in your market call

g@ary D. or John C. at Superadio: 1.s08.480.9000.

- _____ wwwwamericanradiohistorvy com Gp— A .
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management » marketing ¢ sales
Py — RABTOOLBOX ——
WH 0 AHE THE HE Avv Tv USE RS? ]/Iore marketing informaam and resources from the RABA
Most TV networks give their new shows plenty of exposure on their networks, but are radio listeners FROM MEDIA TARGETING 2000
seeing them? Probably not. As the two graphs here illustrate, the age demos served by today’s contem- Radio reaches 57% of light TV viewers within one hour of their
porary radio stations aren’t likely to be in the top 20% of TV users. In fact, they’re much more likely to largest purchase of the day. Light TV viewers are defined as
be in the bottom 20%. That's one of the reasons TV needs to advertise on the radio: to catch the ears (and TV viewers who fall in the bottom 40% in terms of average
the interest) of the radio listener who only occasionally watches TV and, thus, is less likely to view a weekday exposure to TV programming. Forty-six percent of
network’s own promos. (The numbers here are indexes, indicating their relation to the demo’s “aver- this group earns over $50,000 per year, and 37% are college
age” viewer.) graduates.
Heaviest TV Users Lightest TV Users INSTANT BACKGROUND —
| TV SHOPPING/INFOMERCIALS
_ | m Infomercial formats preferred by customers: educational
_Women L 116] _Women n b TSt A ST
, 31%; [ ,13%: liv inar,
L 18-20 78‘ ' l—18-20 | 12ﬂ 10%; other, 4%. Greatest influences on the eventual buying
| 21-24 74| | | 21-24 I 121/ decision (multiple answers): product demonstration, 85%:
l 25-29 79] | L25_29 | 11TJ perception of value for the price, 80%; customer testimonials,
| i 68%; company’s name or reputation, 44%; celebrity
| 30-34 86 | | 30-34 | 110] endorsements, 43%. (NIMA/Research Alert)
L @ | -
2 35-39 LI 1 35-39 | 125 FROM RAB CATEGORY FILES
= 40-44 75 | = 40-44 i 125| “[CBS has] increased spending more in radio than in
| L 45-49 78] | ! L45_4g | 1m newspapers over the past two years. Radio is more
| 1 immediate. The deadlines for newspapers are a problem: they
T B
50'54 {106—[ l 50-54 8§l | need copy two days in advance. in radio, we can get spots on
| 55-59 . 120] | 55-59 76| | the same day.” CBS VP/Marketing George Schweitzer,
[ 60-64 l 1ﬁ| L60‘64 65] l MedialWeek, 7/20/98.
100 100 For more information, call RAB's Member Service HelpLine at
Source: Scarborough Research Corp. (800) 232-3131 or log on to RadioLink at www.rab.com.

FIVE WEEKS FORWARD _sales & Promotion Planning Calendar January 17-23

January 17-23: Int’l Printing Week, Nat'l Thrift Week, Worldwide Kiwanis Week

17, O— 19 (207 21 228 238

Nat'l Public Employees Martin Luther King Jr. Champagne Day Take A Walk Qutdoors Nat'l Hugging Day Erotic Festival Day Nat'l Pie Day
Appreciation Day Day Archery Day Day Own Your Own Home Answer Your Cat's Measure Your Feet
Pig Day Elementary Schooi Nat'l Popcorn Day Maintenance Day Day Question Day Day

Professional Boxers Day| Teachers Day First neon sign (1915) First basketball game Nat'l Granola Bar Day Laugh-In debuts (1968) Handwriting Day
Cable car patented Winnie The Pooh Day “Scrabble” goes on (1892) Guys’ Night Out Roe v. Wade decision Roots debuts (1977)
(1871) Jazz Day sale (1955) Iran releases U.S. First A-bomb tests (1973)

Prohibition begins Thesaurus Day hostages (1981) (Nevada, 1951)

(1920)

TSR R R - ) R 1 | R ) S R S S

Washington D.C.’s Favorite and Most Liked Radio Personality
/ 4 i ‘ THE PERSONALITY %FAV %LIKE %FAV&LIKE

Wj Dr. Gabe Mirkin 14.7 42.1 56.8
SR Jim Bohannon 8.8 421 50.9
DR' GABE NHRKIN Harden, Brant & Parks 5.4 36.0 14
SHOW Dr. Laura Schlessinger  15.0 250 40.0

Dr. Joy Browne 6.8 254 322

. . G. Gordon Liddy 2.6 8.9 115

Now Available in Your Market oward Sterm 24 - .

Rush Limbaugh 40 6.5 10.6

Produced by 7 Oliver North 1.1 59 7.0

Mirkin Syndicated Services | A

5 BOX 10 Ranked by %Favorite & Like /‘
Kensington, MD 20895 Adult 35-54 Washinglon, D.C. NEWSTRACK
1-800-841-6597 Survey Period: February-March Week of March 3,1997 SMEDIABASE

waaann aaaricanradiohictory ~oa = —__——_ £
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Limited Inventory
Nets Thrive In RADAR

A new breed of “limited inven-
tory” radio networks scored well in
the latest RADAR ratings, pub-
lished by Statistical Research Inc.
and released by the major net-
works.

Westwood One reconfigured
some of its inventory into limited
inventory sales networks (those
nets which have less than 30 units
of inventory per week or are with-
out clearance in some dayparts),
and its CNN Max network debut-
ed in the top spol. Another “LIN,”
Premiere’s AM Drive net, ranked
second. Among the so-called full-

tume networks, ABC’s Prime net- |

work ranked first, while AMFM’s
Diamond network was second.
AMFM’s two networks earned big
gains in part because of the addi-
tion of the former SFX stations to
the Chancellor Media group.

RADAR 59
Fall 1998, 12+ persons

Limited Inventory

Network Persons Change
WW CNN Max 7140 New
Premiere AM Drive 5270 -3.5%
WW Source Max 2516 New
Premiere Axis 2406 New
ABC Advantage 2159 -7.6%
Dr. Laura Show 1693 +3.8%
Premiere Focus 1546 -2.1%
Premiere Core 1038 -3.7%
WW Edge 592 —

Full-time Networks

Network Persons Change
ABC Prime 3339 -6.0%
AMFM Diamond 2054 +17.7%
WW CBS Radio 2024 —
ABC Platinum 2003 -0.2%
WW NBC 1833 —
ABC Emerald 1742 +8.0%
ABC Genesis 1689 +0.4%
WW NeXt 1347 —
WW WONE 1177 s
ABC Galaxy 859 +4.5%
Ametican Urban 846 -6.1%

Source: Statistical Research Inc., Mon.-
Sun., 6am-midnight

ongtime Hispanic media sales and management executive Carlos San
Jose has joined Radio Unica O&0O WYPA-AM/Chicago as VP/GM.
The company, which airs its 24-hour Spanish News/Talk format on the sta-
tion, recently purchased WY PA from Douglas Broadcasting.
“Carlos’extensive sales experience and established relationships make
him the ideal candidate to head our operation in Chicago,’ Radio Unica
President Jose Cancela said. “We are delighted to have Carlos join the
Radio Unica team and have every confidence in his ability to build on the
successes of 820 AM. Chicago is an extremely important market for us
and is home to more than 1.2 million Hispanics. With Carlos’ sales exper-
tise, we are ideally positioned to meet the needs of our clients in Chicago”
San Jose most recently served as LSM of Heftel Broadcasting’s WOJO-
FM/Chicago. Prior to that, he was Sr. AE for NBC O&0 WTVJ-TV/Miami,
He began his career in 1980 as a sales executive for the former“HIT 1260"

(now WSUA-AM) in Miami.

Minneapolis Scores With Sports/Talk Flip

Chancellor Media’s KXBR-AM/

| Minneapolis has dropped Classic

|

Country and launched the. compa-
ny’s second Sports station in the
market, “AM 690, The Score” The
new Sports/Talker joins co-owned
KFAN-AM, giving Chancellor a
solid one-two Sports punch in the
Twin Cities.

The Score’s daytime starting line-
up of nationally syndicated person-
alities includes The Fabulous Sports
Babe, Jim Rome. and Tony Korn-
heiser. Following the next few
weeks of “best of’s” from KFAN’s
moming drive duo of Chad & Bar-
reiro, The Score will kick off the

| new year by adding The ESPN

Moming Show with Tony Bruno and
Mike Golic on Jan. 4. Weekend pro-

gramming on the station will feature
ESPN Radio, NASCAR auto racing
coverage, The Dick Schapp Show,
and select play-by-play events.

“The Score is KFAN’s expansion
franchise,” said VP/GM Mick
Anselmo. “The station will provide
the sports enthusiast access to the
best national sports hosts. Together,
KFAN and The Score are commit-
ted to giving Twin Cities sports fans
the very best national and local
sports coverage.”

PD Doug Westerman — who
adds programming duties for The
Score to his job description — said,
“It’s a great station for the hard-core
sports fan. Now, when sports fans
are asked to change stations, they
have somewhere 10 go.”

e el

Ginshurg

Continued from Page 3

ogy and will be able to have posi-
tive cash flow in 1999 and 2000

Ginsburg isn’t putting all of his
eggs in one basket. The same week
he made the investment in DG Sys-
tems, he made a “similar but plus”
dollar investment for about 50% of
Star Guide Digital Network, a
Reno, NV-based high-tech compa-
ny that serves as an umbrella for
three operations: one called Musi-
cam Express, another that builds
satellite receivers, and a third that
provides “full motion picture video
to the web using broad-band tech-
nology,” he told R&R.

“My investment pattern is to help
consolidate some of the distribution
of audio between radio and TV net-
works and advertising agencies, but
Jjust as importantly to get expertise
in-house for satellite, Internet, and
telephone technology. With that
technological base, we can build
out the first full motion picture vid-
eo on the Internet.”

He said there are no direct com-
petitors in the field vet, but charac-
terized WebTV as an “akin busi-
ness. But nobody has introduced
the idea ol bringing 200 channels
of full motion picture video married
together with the web.”

— Jeffrey Yorke

o
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NEWSBREAKERS.

Welsh Elevated To GSM At WFAN/New York

FAN/New York LSM Donovan Welsh has been promoted to GSM of

the Emmis Sports/Talk station. He succeeds Lee Davis, who was
promoted to VP/GM following the departure of Joel Hollander in October
(R&R 10/30).

After beginning his career as an AE for Inner City Broadcasting's WLIB-
AM/NY, Welsh joined 'FAN in July '89 and rose to LSM in 1995.“This team
has been essential to the sales success of WFAN over the last few years”
he said. “l am confident of our continued success in the future”

Assuming Welsh's former post is Ken Schoen, who was previously
WFAN's Director/Sports Marketing. Asst. Director/Sports Marketing Dav-

id Spalthoff takes over the position Schoen is vacating.

Broadcast Architecture Moves Messii:k Up To VP

R ad Messick has been promoted toVP/Western Region at the research
and consulting firm Broadcast Architecture (BA). Messick will join
VP/Programming Allen Kepler, Research Associate Stuart Saunders, and
a soon-to-be named project manager in the Chancellor Media-owned com-
pany’s Los Angeles office at the end of the year.

BA CEO Frank Cody commented, “We could not have found a better fit
for Rad within our station portfolio that extends from Seattle to San Diego.
Rad is a multitalented broadcaster who will be comfortable in any format
environment, and he brings a wealth of experience in programming, re-
search, marketing, and operations to our client partners”

Messick joined BA in 1997 and has been involved in the growth and
development of several BA-syndicated NAC/Smooth Jazz programs. Addi-
tionally, he provides consultation and production to the company’s interna-
tional division. Before joining BA, Messick served as PD of WVAE (The
Wave)/Cincinnati. Prior to that, he had a long career as a Rock-oriented
programmer in Florida. He spent five years as PD of WKGR-FM & WPBZ-
FM/West Paim Beach and was PD atWDIZ/Orlando, WQXM/Tampa, and
WFYV/Jacksonville.

Norfolk UAC Combo Now Rhythmic Oldies

Clear Channel’s Urban AC WSVV & WSVY/Norfolk FM simulcast

| has made the switch to Rhythmic Oldies.

Noting that the change was made following extensive perceptual stud-
ies within the Norfolk market. WSVV & WSVY PD Maxine Todd told
R&R, “In our particular case, with the cluster of Clear Chunnel's radio
stations in the market, this was a perfect complement” Clear Channel’s
other Norfolk properties are Urban WOWT and NAC/SJ WJICD.

Unveiling the format on Dec. 7, the station remained jockless for the
first week while pushing its positioning statements. Although the airstaff
is now in place, Todd noted, “The talk has 1o be kept to an absolute mini-
mum. When there is talk. it has to retlect the passion and the fun that the
format allows. Everything we play is an ‘Oh wow!* record. We'll do ev-
erything we possibly can to continue to make it a unique sound.”

Clear Channel has been simulcasting WSVV & WSVY since July *97.
Despite the flip to Rhythmic Oldies. the stations will continue to feature
Tom Joyner’s syndicated morning show.

800-786-8011 -~ 407-788-5660
www.resultsmarksting.com
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1999 and 2000 -

SALES MANAGEMEN

' How to Make Tremendous Gains in
' Sales and Bottom-Line Gash Flow

As we move from an acquisition era back to an operational
era, one thing is for sure: Buying and selling stations is
pretty easy, but operating them efficiently (and profitably) is
quite another story.

Over the past year, I've flown close to 300,000 miles — speaking
to, working with, and observing GMs and Sales Managers in both
large and small markets. While some managers are certainly

| stronger than others, I've first identified the 6 traits that separate
these winners from the rest of the pack. Go through the list, and
ask yourself which areas even you could improve in. Then, I'll

share some hot sales tips, plus management tips that killer
managers (just like you) execute every day.

6 Traits of Winning
Sales Departments

1. Ongoing recruitment, inter-
| viewing, and hiring: Do you even
have a system? How about the
number of sellers — is it enough?
Remember, the more well-trained
sellers the better. That means that
the same station account list gets
spread over more people and that
each seller must accommodate their
own income goals by supplement-
ing their list with more new busi-
ness. :

2. Better inventory manage-
ment: Inventory management —
best defined — is selling every sin-
gle available commercial unit at the
highest rate possible. With 35 pos-
sible dayparts a week (7 day/5 day-
part combinations) — other than
News/Talk stations who can sell
their inventory like it was a TV sta-
tion — make sure you're maximiz-
ing high-demand dayparts and mov-
ing all of the lesser-demand ones
at the same time. Do you (or the
staff) even know how?

3. Razor-sharp tracking and
accountability: Remember the
adage: You can’t manage what you
don’t measure. Begin to inspect
average orders, closing ratios. dol-
lars asked for (on paper), number
of proposals. specs, etc. For both
individual sellers and the staff
overall.

4. Super-shrewd sales training:
For both individuals and the group
overall. Make sure you're making
room for 15 minute, structured. in-
dividualized one-on-ones with each
salesperson and that each group
meeting has both a well-thought-
out lesson plan and is part of an
overall 13- or 26-week syllabus.

5. Tighter account list manage-
ment: What system do you have
in place that ensures the right peo-
ple are being called on. actually
Leing asked to buy. for the right
amount of money. and with proper
irequency?

6. Cutting-edge compensation
and incentive programs: You'll
attract higher-achieving performers
by paying an obscene percentage on
the first month of any new order.
Also. consider compensating sales-
people on a sliding commission
scale based on individual goal
achievement or by paving 1% ex-
tra to all sellers if the station hits
its goal

Have You Focused on
Showing the Salespeople
how THEY Can Make
More Money — Like
$10,000 More This Year?

Just like sellers do to their clients,
you need to keep selling “the
dream™ and those better business
principles to the sales staff. Show
them what’s in it for them. Keep
giving benefit statements. Here is
my favorite list of 10:

1. Everytime you walk through
your prospect’s door. you should
have two ideas to present, no mat-
ter how simple or complex.

2. Buy into the fact that every “no”
gets you that much closer to a “yes.”
Divide your average order by five
—if you close one in five people you
see — and convince yourself every
sales call (whether they buy or not)
is worth an order one-fifth your
average sale.

3. Ask for the order every fifth
time your prospect blinks (subcon-
sciously). You'll have better eye
contact, and will ask for the order
more often.

4. Implement the “left/right” rule.
After every presentation, make a
quick contact with the business on
your left and another to the busi-
ness on your right.

5. Ask your client how much it
would be worth to solve their big-
gest probiem. then make sure you
ask for at least that much in your
proposal. and remind them they
said it was worth it.

6. Practice overcoming objections
by lighting a match and overcom-
ing the objection before the flame
gets too low that it burns your fin-
gers.

7. Blow up your prospect’s logo —
a 200% increase should do it — and
use it on the front cover of their
proposal.  This will surely arouse
their emotions early on and get
them into the mood where they'll
want to buy something.

8. Never say “no” 1o a customer.
Everything is negotiable.

9. Go to the library and identfty
tast-year’s newspaper advertisers.
As most business people suffer
from “last-year-itus.” call thent now
{before they go another year and
spend their advertising money in
the newspaper).

10. For an extra 0%, offer your
client “fries.” Just like fast food
restaurants. airlines. furniture
stores, and car rental agencies up

By Irwin Poriack

their average order, find some “ex-
tras” for your clients. Double the
schedule from midnight to 6am,
offer them sponsorship of “Church
Drive” (Sundays 6-10ant¥, or give
them a portion of all unsold inven-
tory for an extra $75-$95 per week.

The Best Managers Realize
That People Are Their
Most Important Asset

Since you are judged — ultimate-
ly — by the results your team ac-
complishes while you are at the
helm. it needs to be a top priority
for you to get the absolute highest
output out of your staff. Here are
some ideas:

* Remember that every staff mem-
ber has a “hot button” — it’s the
manager’s job to find it (and to keep
on hitting it). [t’s a mistake to as-
sume everybody needs to be man-
aged the same way.

* Spend extra time every day mak-
ing the newest staff members wel-
come. Remember what it’s like to
be new.

* Make sure people are learning
something every day. Each team
member should be “in training™ for
the next level up.

» Coax people toward performing
at their personal best. Maximize
potential.

e Challenge yourself to be the
leader each member of the staff is
talking about 20 years from now.
Why would they want to talk about
you? Because you brought some-
thing tangible to the table. They
realize they became better under
your guidance.

= Demonstrate an intense work
ethic by your example. You really
don’t want to expect people to do
things that you won't.

* Let people know that when the
station wins, it’s because of the
good people. When the team is
losing, it’s something you (the
manager) have done wrong. ICll
show you're humble.

¢ Ask for input on how manage-
ment can be better. Consider “man-
agement evaluadons™ on a regular
basis.

Irwin Pollack is President of New
Hampshire-based Radio Sales
Intelligence. He consults both
public- and privately-held broad-
cast groups across the United
States and Canada. For a list of
38 different training topics (all
focused on how tfo improve
bottom-line billing and profits), call
Pollack at {603) 598-9300 or
www.irwinpollack.com

Has your sales or management
staff leveled off in pgrformance?

If so, remember —
More of the Same Gets You That ... More of the Same.
There has to be a good reason why, in just 12 years, racio’s

fastest growing market clusters have chosen lrwin Pollack’s In-

Station Sales Training program. The reason they chose Irwin
Pollack is simpla.. first they heard, and then they found
out...Irwin Pollack's methods work. Even Better: 77% of our
business is repeat business (fo us, that's the truest measure of

suCcess).

We have a 12-step system that's been proven ta improve the
billing and bottam-line cash flows of broadcast facilities alf over
the United States and Canada. As expected, the market
leaders who axecute our systems are already familiar with
these practices.

In-Station Audio Public

Salgs Videotape Sales
1. Weekly Billing Review YES NO NO
2. Weekly Mangemerit Calls YES NO NO
3. Bi-Monthly “How-to” Sales Newsletters  YES NO NO
4, The “IDEAbank” YES NO NO
5. Sales Cassefte Resource Center YES NO NO
6. On-the-Street Sales Calis YES NO NO
7. Yearly “Sales Manger’s Graduate School” YES NO NO
8. Seminar for Advertisers YES NO NO
9. Recruitment Assistance YES NO NO
10. Password-Protected Website YES NO NO
11. The “Systems Manual” YES NO NO
12. in-Station Visits YES NO NO

If you're disappointed with what you're getting from your sales
and management team, or the pressures to over-achieve are
getting compounded everyday, either fax back your request for
a private one-on-one discussion or give our President, lrwn
Pollack, a call.

lrwin has sold and managed
radio in smali, medium, and
large markets. He’s rehearsed
presentations in parking
lcts...waited in outer
offices...knocked on unfamiliar
doors. At age 22, he recruited,
trained, and managed a 14-
person sales staff that in-
creased billing 31 percent in
less than a year.

{irwin Pollack can show you
successful sales and leadership
strategies because he’s been
there.

IRWIN POLLACK

The ideas Irwin presents, and the training he gives reflec”
lessons he’s gathered through more than 300,000 miles of
travel yearly.

Mr. Pollack makes presentations to, and consults with
thousands of managers and salespeople annually, but is in
greatest demand as a return speaker and consultant - the
truest measure of success.

There are three times to call us:
* When you're ready for a breakthrough.

* When you've leveled off in performance.
* When you've gotten stale, or burned out.

When you see the signs of a remarkable opportunity you
cculd seize...one call to our company will bring out tremendous
hidden potential. Our promise to you: We won't ask for your
business unless we know we can improve it.

FAX BACK TODAY

Please have Irwin call me.
topics, speaking fees, and availability.

how we can increase our share of revenue

603.598.0200

waany amaricanradichiston/—com

0 1 would like to discuss our current sales/management
situation and see how we could be doing better.

1 We re planning on having a group seminar or sales
retrzat. Please send me a current list of training

1 Our stations need to do a better job of marketing to
norrradio users. Please call me with some 1deas on

NAME [ e
S
CALLLETTERS ‘
I _ a
ADDRESS ‘
cIY - STATE [z l
|
lProne FAX Tewmar ]

t
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Arbitron Announces
Advisory Council
Election Results

WLAD-AM/Danbury. CT VP/
GM Irv Goldstein has been elect-
ed Chairman of the Arbitron Ra-
dio Advisory Council for 1999.
KGO-AM/San Francisco President/
GM Mickey Luckoff will serve as
co-Chairman.

Meanwhile, RAB President
Gary Fries has been reappointed
representative at-large. The term of
Emmis Exec. VP/Programming
Rick Cummings, group program-
ming representative on the council,
has been extended by an addition-
al year.

Five new members were also
elected to three-year terms begin-
ning Jan. 1, 1999: KJZY & KZST/
Santa Rosa. CA’s Tom Skinner
(representing AC — continuously
measured markets); Greater Media/
Detroit’'s Tom Bender (AOR —
continuously measured markets);
WBIZ-FM/Eau Claire, WI's Rich-
ard Hencley (CHR/Top 40 — non-
continuously measured markets);
WCBS-FM/New York’s Maire
Mason (Gold/Oldies — all mar-
kets); and KGST & KLBN/Fres-
no's Dan Crotty (Hispanic — all
markets).

Digital
Continued from Page 3
Microsoft. RealNetworks, Sony
Corp., Diamond Multimedia, Iome-
ga, Liquid Audio, Samsung, and
Texas Instruments.
The announcement follows pub-
lic feuds between the RTIAA and
Diamond Multimedia over Dia-

|
l
|
|
|
|
|
|
|

 WEFX Goos Jammin Oldies’ I Nashville

mond’s Rio PMP3000. a product ‘

that uses MP3 technology to allow
computer users to download, send,
and copy near-CD-quality music
from the Internet. MP3 files have
proliferated on the Internet over the
past couple of years as the number
of websites featuring music has ex-
ploded exponentially.

“Creating a voluntary, open secu-
rity specification benefits every-
one.” RIAA President/CEO Hilary
Rosen said. “It will enable consum-
ers to conveniently access the mu-
sic of their choice. It will encour-
age artists, producers, songwriters,
publishers, recording companies,
and others in the music industry to
make their music available in new
ways, knowing it will be more se-
cure. It will also encourage technol-
ogy companies to move forward
with interoperable products and ser-
vices.

“This initiative is about the tech-
nology community developing an
open security system that promotes
compatible products in a competi-
tive marketplace. It’s not about the
recording industry imposing a stan-
dard on technology companies.
We'll simply provide guidance on
the needs of our industry and its
customers.”

IFPI Chairman-Elect/CEO Jason
Berman noted, “The recording in-
dustry has long been a beneficiary
of new technology. Music CDs are
household items today because we
were quick to adopt this superior

Houston.

Hansen Official As ‘Lonestar’/Austin PD
LNC (Lonestar 93)/Austin Asst. PD/MD and acting PD Brad
Hansen has been given the official nod as PD of the three-month-

old Country outlet. He succeeds Ted Carson, who left to return to his
hometown of Houston a month ago.

Hansen joined crosstown KVET-FM as a pari-timer in October '90,
moved to full-time afternoons in March '91, was promoted to KVET-AM &
FM PD in 1992, and was named PD for Country tric KVET-AM & FM &
KASE-FM in October '93. He left the stations last summer and joined
KLNC three months ago as Asst. PD/MD/middayes

“It's great to have the opportunity to stay in Austin and duplicate the
success that we had at KVET and KASE,” Hansen told R&R.

The new Lonestar 93 lineup includes Hansen in mornings with Kimber-
ly James and Carol Nelson; Bobby Wild from crosstown CHR/Pop KHFI
in middays; afternooner Chris Knight, who had been at KASE doing nighis;
and evening talent Kid Callahan, who had been the overnight jock at KKBQ/

KTRH-AM, and KLOL-FM

Barrett Becomes News Dir. For FOX Radio Net

estwood One and FOX News have named Dave Barrett Radio

News Director for the companies’joint news venture, which is setto
debut by year's end. Barrett will oversee all news-gathering and reporting
for the new national network based atWW1’s New York studios.

Barrett, who was most recently an anchor at ABC Radio Networks, has
also been a commentator for ESPN Radio. Before joining ABC 17 years
ago, the news and sports veteran served as Washington Bureau Chief of
the Pacific News Service. He began his broadcast career as a news and
sports reporter for a trio of Houston radio stations, including KPRC-AM,

WW1 8r. VP/Programming Denise Oliver told R&R, “Dave has a rare
combination of experience, great writing, and personality. We're sure he'll
build a team, which will make FOX News a tremendous success”

@':";;‘ég R

.

Rhythmic Oldies arrived in Music City on Dec. 11, when Dick Broad-
casting’s Classic Hits WGFX-FM/Nashville repositioned itself as “Jam-
min’ Oldies 104.5.” New call letters are expected to be announced with-

in the next week.

Explaining the reasons for the flip, WGFX PD J.J. Duling told R&R,
“We did a format search to see what's hot and what’s not. This one just
popped right out. When something jumps out and hits you in the face
like that, it gets your attention. We wanted to beat everybody to the punch.”

Rhythmic Oldies has become a hot property in other major markets,
but Duling said the format will be fine-tuned for local listeners. Duling
said, “It is totally a Middle Tennessee/Nashville version. Everything we're
playing has been researched locally. That may give it a slightly different
sound than what you’d find in Dallas or Chicago. It’s going to remind a
lot of people of a *70s Top 40 station. It’s going to be aimed at the center
of 40-year-old adults, skewed slightly female.”

The station will remain jockless until the first of the year, when Dul-
ing plans to gradually introduce new air talent. WGFX had positioned
itself as an “Arrow” station for the past four years,

PaineWebber

Continued from Page 3

Positive Ad Forecast

Top advertising forecasters at the
conference predicted a strong year
across the board for advertising.
Radio advertising is expected to
rise 7.5% to $13.5 billion next year,
according to McCann-Erickson’s
Robert Coen. He estimated total
U.S. advertising expenditures will
rise 7.1% to approximately $200.83
billion in 1998, and rise 5.5% to
$212 billion in 1999.

“Total U.S. advertising has been
expanding at a greater rate than the
U.S. economy since 1994, and it is
expected to do so again in 1999,
even if the economy slows notice-
ably next year,” Coen said.

Financially, both Chancellor and
Clear Channel predicted strong
earnings in 1999. Chancellor CFO
Matt Devine said the company ex-
pects after-tax cash flow of $550
million in 1999, up from $300 mil-
lion in 1998. He said Chancellor
should post pre-tax broadcast cash
tflow of $1.2 billion on revenues of
close to $2.6 billion. The company
does expect to increase debt, how-
ever. Devine said that debt — most-
ly from the recent acquisitions of

st b e s S L T e e —
technology years ago. We see the
Internet, high-density discs, and
other music-delivery channels as
providing enormous opportunities
for us. This global initiative will
help us put music in the hands of
more people, in more ways, than
we could have ever dreamed be-
fore.”

— Steve Wonsiewicz

Capstar. LIN Television. and
Whiteco — could rise to $7.15 bil-
lion next year, up from $4.23 bil-
lion this year.

Clear Channel CFO Randall
Mays said that company’s radio di-
vision should have revenue growth
in the “low double digits” in this
year’s fourth quarter and in the first
quarter of 1999. In its outdoor ad-
vertising division, Mays said out-
door head Carl Eller expected “the
best quarter he’s ever seen,” look-
ing into Q1 99,

The $4.4 million purchase of Ja-
cor Communications also gives
Clear Channel more radio muscle.
Following the transaction, Clear
Channel will get 51% of its reve-
nues from domestic radio, 36%
from outdoor, and 8% from televi-
sion, with the remainder coming
from smaller investments.

Emmis Communications CFO
Howard Schrott, also speaking at
the conference, said his company
should top analysts’ expectations
for its fiscal third quarter. Revenue
growth in that period should be
about 12%, he said.

Tribune Sr. VP/Finance Donald
Grenesko is comfortable with ana-
lysts” expectations of a 10%-15%
earnings per share gain to $2.50-
$2.54 in 1999. he said at the con-
tference. Grenesko said the compa-
ny’s broadcasting division, which
includes WGN-AM/Chicago and
three stations in Denver, should see
a 10% to 12% cash flow hike next
year. The New York Times Co.,
which owns two radio stations in
New York, also said that its cash
flow should grow 10% to 15% in
1999.

www americanradiohistorv. cam.

Aliers Returns To WEQX/Albany As PD

Former WEQX/Albany staffer John Allers has been named the heri-
tage Alternative station’s new PD by owner/GM Brooks Brown. Allers
Joins the station from WXEX/Providence, where he was Asst. PD/MD,

“T'm very excited to continue the WEQX legacy and look forward to
big things from the station,” Allers said. “It’s very exciting to be coming
back to the place where I first learned radio.”

Allers replaces Ian Harrison, who exited the Manchester, VT-based sta-

tion two weeks ago.

Dobson

Continued from Page 1

News/Talk broadcasters are his 90-
second Focus On The Family Com-
mentaries, which are broadcast on
over 200 stations nationwide.

Dobson is well known for his ac-
tive involvement in governmental
activities related to the family and
family matters. He has served on
the task force of the White House
Conference on the Family and was
given special commendation for his
role on that commission by Presi-
dent Jimmy Carter. President
Ronald Reagan appointed Dobson
to the National Advisory Commis-
sion to the Office of Juvenile Jus-
tice and Delinquency Prevention.
and also called on him as a frequent
visitor and consultant to the White
House throughout his administra-
tion. Dobson continued to consult
President George Bush on family
matters during his White House
tenure, and was most recently ap-
pointed to serve on family issues
commissions for former Senator
Bob Dole and Senate Majority
Leader Trent Lott.

The multi-award-winning Dob-
son is also a best-selling author of
more than a dozen books, includ-
ing his first book for parents and
teachers titled Dare To Discipline,
which has sold more than 3 million
copies to date. That book was hon-

Chancellor Branding

Marcus also announced at the
conference that Chancellor was
making a concerted effort to push
its brand name. About a month ago.
all Chancellor radio stations began
playing spots at the top of the hour
announcing that the outlet was “a
Chancellor Media station.” The
company’s 37,000 outdoor displays
are also being redesigned to carry
the Chancellor name and logo,
while the company’s TV stations
will have the logo on the screen.
“We’re building a Chancellor brand
all over the country,” Marcus said.

ored by being selected for perma-
nent placement in the White House
Library.

TRS "99 takes place February
18-20 at DC’s Grand Hyatt Hotel
You won’t want to miss this format-
tfocused gathering of News/Talk ra-
dio executives from across the
country. Register today by filling
out and faxing your registration
form, which you'll find on Page 35.
or use our convenient and secure
online registration on R&R ON-
LINE at www: rronline.com

Bibbs

Continued from Page 1

ed and successful promotion exec-
utives in this field. Along with the
well-deserved promotion of Alison
and the contin-
ued exemplary
work of [VP/Me-
dia Relations &
Artist Develop-
ment] Karen Lee
in publicity and
artist develop-
ment, we have a
team in place &%
that will give us
an edge in this
extraordinarily
important area. Their energy, focus,
and commitment make us all con
fident that we will become a major
competitor in Urban music.”

Bibbs joins Warner from Virgin
Records America, where he served
as Sr. VP/Urban Music Promotion
for the past three and a half years.
He began his music industry career
in the early "80s at MCA Records
as a regional promotion rep. He
then moved to Atlantic Records as
Director/National Promotion for
five years before joining RCA
Records as Sr. Director/Promotion.

Ball-Gabriel joined the label’s
Urban Music Department in 1995
as VP/West Coast A&R, her most
recent post. She previously held
A&R positions at Sony, EMI, and
RCA Records.

— Steve Wonsiewicz

Ball-Gabriel
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ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
{713) 507-4295 FAX
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¢ KAMI DOYLE has become VP/Fi-
nance for the Chancellor Radio Group.
She had served as SEC Reporting Di-
rector since 1997.

® PEGGY MEAD has been promoted
from LSM to GSM at KHSL, KMXi &
KPAY/Chico, CA.

Records

¢ PAUL ATKIN-
SON joins Capitol
Records as VP/
A&R Catalog. He
was most recent-
ly President of the
record division of
California multi-
media company
nu.miltenia.

Atkinson

® RICK STONEhas been appointed Sr.
VP/GM of Jeff McClusky & Associates.
Stone previously served as Sr. VP/Pro-
motion of A&M Records. The full-ser-
vice multi-format music promotion, mar-
keting, and new media company simul-
taneously opens a West Coast office

MaRRIAGES
MCAVP/Advertising & Strategic
Mktg. Lisa Lewis to Tories lead
guitaristJ.dJ. Farris, November 1.

BIRTHS

WWSW-AM & FM/Pittsburgh
morning co-host Jim Merkel, wife
Jacque, son Jordan Bradley, De-
cember 3.

WJZW/Washington PD Kenny
King, wife Barbara, son Austin
James. November 30

WUSN/Chicago morning co-
host Ramblin’Ray, wife Gina, son
Raymond Conner, November 27

WIL/St. Louis APD/MD Mark
Langston, wife Maria, son Micha-
el Joseph, November 20

CONDOLENCES

Arista/Nashville President Tim
DuBois’ mother, Jessie, Decem
ber 1

Amazing Rhythm Aces drum-
mer David H. (Butch) McDade,
November 29

l
1

UmMG

Continued from Page 1

| generate pro forma cash flow (ean-

ings before interest, taxes, deprecia-
tion, and amortization) of about $850
million for the fiscal year ending June
30, 1999, compared to $708 million
a year earlier.

*“The transformation of Seagram has

' been accomplished.” President/CEQ

Edgar Bronfman Jr. said. <“We are now
an operating company with leading
businesses in entertainment and spir-
its and wine. Our franchises are strong.
Our growth prospects are real and im-
mediate, led by our music and recre-
ation business. And we will deliver on
the promise of this transformation in
each of the next few years.”

With regard to the overall changes
e —
located at 8967 Sunset Blvd., Los An- |
geles, CA 90069. Phone: (310) 559-
5599; fax: (310) 550-5590.

|
® DEBBIE HAUS has been elevated
from Associate Dir/Product Mktg. to Dir./ ‘
Artist Development at Sony/Nashvilie.

® PHIL LITTLE has accepted the J
Southeast Regional Promotion Mgr.
post at Monument and will be based in
Nashville. He previously served as Re-
gional Dir./Sales for Sony/Nashville.

® DAVID MACIAS has been promoted 1
from Dir./Sales & Mktg. to Sr. Dir./Sales |
& Mktg. at Arista/Nashville.

National Radio

© NBC RADIO NEWS presents a 21- |
part year-end series highlighting the
major news events of 1998. From 12/25-
27 The Week In Review will recap the
top news events of the year. America
This Week will cover the year's top peo-
ple, sports, and entertainment stories.
—(212) 641-2057 |

® THE SOURCE Magazin€'s Year-End
Hip-Hop Wrap— a two-hour radio spe-
cial showcasing the top 15 hip-hop
songs of ‘98, news and events, and in-
terviews with more than 20 of the big-
gest names in hip-hop — will be co-
produced with the SFX RADIO NET-
WORK. Julio G., of KKBT/Los Ange-
les, is set to host the program, airing
12/26 through 1/4.

—(212) 679-3200
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WLS in Chicago.

Ric Edelman

Best Talk Show Host
1993 Washington, D.C. A.L.R. Awards

show on Washington, DC’s
WMAL — now init’s 8th year
—is #1 in its time slot with a 7.0 share
for Adults 35+". Ric’s show now also airs on

NEWSBREAKERS.

at UMG, Seagram named to its world-
wide executive team Vice Chairman
Bruce Hack, President/CEO Zach
Horowitz, and Universal Music In-
ternational President/CEO Jorgen
Larsen. Hack, who was formerly
CFO for Universal Studios, will be
based in New York and direct the
company’s global strategy and busi-
ness development, as well as such di-
visions as finance, human resources,
manufacturing, distribution, and
sales. Horowitz, who was promoted
from President, will be based in Los
Angeles and, in conjunction with
UMG Chairman/CEO Doug Morris,
oversee the day-to-day operation of
the music company, as well as MCA
Music Publishing and Universal Con-
certs. Larsen will remain based in
London and direct the company’s in-
ternattonal music activities.

Other parts of the reorganization
include:

* Island and Mercury will be
merged, with Jim Caparro as Chair-
man and John Reid as President.

* An East Coast label group com-
prised of Universal Records and Mo-
town will be guided by Chairman Mel
Lewinter; Kedar Massenburg will
serve as Motown President.

* Def Jam, which is 60% owned by
UMG, will remain under the direc-
tion of Chairman Russell Simmons,
CEO Lyor Cohen, and President
Kevin Liles.

e Jazz labels Verve and GRP will
be combined and overseen by Chair-
man Tommy LiPuma and President
Ron Goldstein.

* A merged Interscope-Geffen-
A&M group of labels will be run by
co-Chairmen Jimmy Iovine and Ted
Field and President Tom Whalley.

* MCA Records will continue to
be headed by President Jay Boberg;:
MCA/Nashville continues under
Chairman Bruce Hinton and Presi-
dent Tony Brown: and Mercury/
Nashville remains under President
Luke Lewis.

* UMG's U.S. distribution will be
headquartered in Los Angeles and run
by President Henry Droz and co-
Exec. VP/GMs Jim Urie and Craig
Kornblau.

“The new Universal Music Group.
which will be the market leader inev-
ery region in the world. will embody

A financial show that’s not
about money. It's About Life! e
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RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall ® (972) 991-9200

Classic Rock

Chris Miller
No Adds

Hot AC

Steve Nichols
R. KELLY & CELINE DION I'm Your Angel

Starstation
Peter Stewart
No Adds

Touch
Ron Davis
BRANDY Have You Ever?

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818
Gary Knoll

Rock

CREED One

INDIGENOUS Now That You're Gone
METALLICA Tuesday's Gone

Alternative

CARDIGANS My Favorite Game
EVERLAST What It's Like
HOLE Malibu

K’S CHOICE Believe

CHRMot AC

BARENAKED LADIES It's All Been Done
CHER Beiieve

LENNY KRAVITZ Fly Away

Mainstream AC
EVERCLEAR Father Of Mine

Lite AC
"N SYNG (God Must Have Spent) A Littie More Time On You
ROD STEWART Faith Of The Heart

NAC
GABRIELA ANDERS Wanting

uc
WHITNEY HOUSTON Heartbreak Hotel
MASTER P/SNOOP DOGG Thug Girl

BROADCAST PROGRAMMING
Walter Powers » (800) 426-9082

CHR

Mike Anthony

BARENAKED LADIES It's All Been Done
DIVINE Lately

OFFSPRING Pretty Fly (For A White Guy)

|

Mainstream AC
MADDNNA The Power Of Good-Bye

Hot AC
KHALEEL No Mercy

Digital Soft AC
Mike Bettelli
CELINE DION Christmas Eve

Delilah
KENNY LOGGINS Angels In The Snow

Alternative

Teresa Cook
MARILYN MANSON | Don't Like The Drugs

Urban

Josh Hosler

LAURYN HILL Ex-Factor

JUVENILE Ha!

R.KELLY When A Woman's Fed Up
BUSTA RHYMES Gimme Some More

“

JONES RADIO NETWORK
Jim Murphy ® (303) 784-8700

Aduit Hit Radio

JJ McKay
BARENAKED LADIES It's All Been Done
DAVE MATTHEWS BAND Crush

Soft Hits

Rick Brady

MADONNA The Power Of Good-bye
Rock Classics

Rich Bryan

MIKE BLOOMFIELD Farther Up The Road

RADIO ONE NETWORKS
Tony Mauro ® (970) 949-3339

Hot AC

Yvonne Day
MATCHBOX 20 Back 2 Good
New Rock

Steve Leigh
No Adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook ® (805) 294-9000
Tracy Thompson

Adult Rock & Roll
Jeff Gonzer
No Adds

Soft AC

Andy Fuller

No Adds

Bright AC

Jim Hays

MATCHBOX 20 Back 2 Good

the best of both Universal and Poly-
Gram’s executives, artist rosters, and
business practices.” Doug Morris
said. “The integration of these two
companies presents a rare opportuni-
ty to create an organization that is

Ric Edelman has authored two new books that

. ) “Ric Edelman is one of the most success-
are both currently national best-sellers. His firm s

ful financial advisors in the country.”
manages $900 million in assets. And his talk

For a tape, call 888.987.7526

wwaww americanradiohistorvy caom

“Ric Edelman is... a financial guru,”

Saturday Eveningsl ’ ’/‘:jrﬁﬁ%ﬁng
6pm-8 CST 4 890AM
Saturday Mornings NEWSTALK
10am-11:45 EST

Source: Average of WIYB/FA97/SUY7/SPY7 ARB. AQH

well positioned for profitable growth.
UMG will be a lean, flexible organi-
zation that will benefit from econo-
mies of scale while nurturing a strong
local entrepreneurial spirit in its man-
agement team around the world™”

@
[e
elman

show

Dow Jones Investment Advisor

CBS Evening News

amb30
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Radio & Records is a proud sponsor of...
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VIP PREVIEW NIGHT

at the Greater Los Angeles Auto Show to benefit Comic Relief and Homeless Heaith Care Los Angeles

WEDNESDAY - DECEMBER 30, 1998 « 6:00-11:00 pm
LOS ANGELES CONVENTION CENTER

GREATER

Y AUTL
SHOU!

ENJOY AN EXCLUSIVE,

)

DYNAMIC, GLITTERING VIP EVENING!
Preview the Auto Show before it opens to the public.

SPECIAL “CARS OF THE STARS" EXHIBIT, FEATURING CARS OF:
TIM ALLEN, NICOLAS CAGE, DICK GULDSTRAND, DALLAS RAINES, & TRISTAN ROGERS

Tickets $50.00

FESTIVE ATTIRE - LIVE ENTERTAINMENT - GOURMET CUISINE

For more information, and tickets please call 213-741-0325.

“YARIETY

Madeline Enterprises
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Esquire’s 1998 Dubious
Achievement Awards!

Esqu/re has released its 1998
Dubious Achievement Awards,

and several radio and record stars
made the list. Among the funniest:
Under “Yee-ha! It's funny because
it's true — oh, sweet Jesus, | hita
kid!" is the WFBC-FM/Greenville,
SC DJ who drove blindfolded in
rush-hour traffic as a tribute to Ray
Charles. Earning “Child Of The
Damned” honors is John Mellen-
camp’s and Elaine Irwin’s baby,
who was named Speck Wildhorse.

Rapper Coolio gets the most
listings: After he was arrested for
driving his Hummer on the wrong
side of the street, he said, “l didn’t
want my kids to have to cross the
street” When his license was
found to have expired, he ex-
plained, “I've been out of town. |
was in Egypt” When marijuana
was found in his car, he explained,
“I' have friends who have prescrip-
tions for it” And, finally, when he
was found to be carrying a con-
cealed weapon, Coolio pointed
out, “I go to shoot on Tuesday, so
the gun’s right here”

Also getting in on the year in
review, TV Guide lists The Howard
Stern Radio Show among programs
on“Channel Of The Damned.”

Among those making Time's '98
best in music list are Lauryn Hill,
Seal, Aretha Franklin, Deana
Carter, Jewel,and Hole. Earning
the “worst” nod are boy groups 'N
Sync, Backstreet Boys, and 98
Degrees. Says the 'zine, “their
vocal skills are limited, and they
seem to spend way too much time
styling what little facial hair they
have” Natalie Imbruglia, Geri
Halliwell, and MTV VJ Jesse
Camp are listed as those “who had
their 15 minutes”

Hot Licks

Vanity Fairruns a six-page fea-
ture on five young guitarists. Look-
ing buff are Ben Taylor (son of
JamesTaylor and Carly Simon),
Evan and Jaron Lowenstein,
Kenny Wayne Shepherd, and
Jonny Lang.

Hot Flicks

After cracking jokes at model
Rachel Hunter’s poor acting in her
debut role in the independent flick
Isn’t It Romantic, audience members
were stunned to find the maligned
actress and hubby Rod Stewart sit-
ting in the audience (Globe).

BUSTED RHYMES — “It'll just
destroy my career and everyone
else’s: Microphones, mixers, turn-
tables, radios won'’t work; studios
won’t work; you won't be able to
record s —. We’ll have to rhyme
in the streets, like some slaves
s— back in the day when they
used to sing folk songs to get over
their depressive times. The poten-
tial of it is so close it's unreal, yo"
— Busta Rhymes catches Y2K
hysteria (Entertainment Weekly).

Style & Substance

Trisha Yearwood earns the
Country Queen title from the La-
dies Home Journalfor her six plat-
inum albums and for winning the
CMA’s female vocalist of the year
for the second time.

Proper Channels

Where do pop stars send their
kids to school? Apparently, the
more proper the better. Mick Jag-
ger has pre-enrolled his 1-year-old
son Gabriel Beauregard at the
prestigious Stowe School in Lon-
don. Simon Le Bon's daughters
attend the Newton Preparatory
School, as does Bob Geldof’s.
Rumors are Madonna and Micha-
el Jackson are scoping similar
schools in England (People).

Speaking of Madonna, she was
set to appear on a British TV show
for a fast four minutes and de-
manded all 15 of the dressing
rooms! It seems Madonna is para-
noid about daughter Lourdes and
kidnappers. She agreed to just six
rooms since the other guests
would have had nowhere to
change (National Enquirer).

Family Time?

Is Whitney Houston pregnant?
Both the Globe and National En-
quirerrun photos of the diva reveal-
ing a bit of a swelling in her belly.

A Matter Of Taste

“A woman with a tattoo on her
butt is telling me I'm vulgar?” —
Joan Rivers gets behind Cher’s
opinion (Globe).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

'MUSIC DATEBOOK

MONDAY, DECEMBER 28

- 1968/ The Gratetul Dead, Iron Butterfly,
Marvin Gaye, Three Dog Night,
Fleetwood Mac, and Chuck Berry
perform before 100,000 at the
three-day Miami Pop Festival.

1983/ The Beach Boys' Dennis Wilson,
39, drowns in Marina del Rey, CA.

Born: Edgar Winter 1946, Joe Diffie
1958

TUESDAY, DECEMBER 29

1967/Dave Mason exits Traffic to
launch his solo career.

1988/A London Morrissey concert is
terminated early by police when
ticketless fans riot outside the
venue.

It's Morrissey madness!

1997/ Michael Penn and Aimee Mann
marry in Pasadena, CA.
Born: Marianne Faithful 1946

WEDNESDAY, DECEMBER 30

1965/ The Wha, the Kinks, Gerry & The
Pacemakers, the Hallies, and
Manfred Mann perform on Shin-
adig!

1979/ Emerson, Lake & Palmer disbands.

- 1981/In Phitadelphia, XTC make their
U.S. performance debut.

- 1996/ Stone Temple Pilots frontman
Scott Weiland re-enters a rehab
clinic.

Born: Bo Diddley 1928, the late Del
Shannon 1939, Mike Nesmith
(Monkees) 1942, Davy Janes (Mon-
kees) 1945, Suzy Bogguss 1956

B THURSDAY, DECEMBER 31

1970/Paul McCartney sues the other
three Beatles in a London High
Court seeking dissolution of the
group’s partnership.
1984/ Def Leppard drummer Rick Allen’s
arm is severed in a car accident.
1985/ Rick Nelson and six others are
killed in a Dallas plane crash.
- 1993/1n Las Vegas, Barbra Streisand
: performs for the first time in 22
years, grossing $12 million in two
nights.
¢ Born: the late John Denver 1943, Don-
| na Summer 1948, Tom Hamilton
(Aerosmith) 1951

l  FRIDAY, JANUARY 1

< 1962/Decca Records dismisses the
Beatles’ first audition and instead
signs the Tremeloes.

1977/ The Clash, Siouxsie & The Ban-
shees, and the Buzzcacks perform
at the opening night of London’s
Roxy.

1979/Bruce Springsteen's cheek is lac-
erated when a fan throws a fire-
cracker onstage during a Cleveland
concert.

1982/ The Knack disband.

Born: Country Joe McDonald 1943,
Grandmaster Flash 1958

Releases: T. Rex's “Bang A Gong” 1970,
Fleetwood Mac’s “Go Your Own
Way” 1977

SATURDAY, JANUARY 2

1979/ Sid Vicious’ trial for the 1978
murder of girlfriend Nancy Spun-
gen commences in New York.

1981/ The Platters’ David Lynch, 51,
dies of cancer.

1996/ Madonna testifies in court against
alleged stalker David Hoskins, who
later receives a 10-year prison
sentence.

Releases: David Bowie's “Scary Mon-
sters” 1981

SUNDAY, JANUARY 3

1969/ Police at Newark Airport confis-
cate 30,000 copies of Jehn Len-
non and Yoke Onc’s Two Virgins
album because of its controversial
cover photo.

1970/ The Beatles record their last song
together, “I Me Mine.”

1989/ Luther Vandross appears on the
premiere of TV's Arsenio Hall
Show.

Born: Sir George Martin 1926, Stephen
Stills 1945, John Paul Jones 1946

Releases: Don McLean’s “American Pig”
1972, Jim Crace's “Time In A Bot-
tle" 1974

MONDAY, JANUARY 4

1969/Dolly Parton and George Jones
join the Grand Ole Opry.

1991/ Nirvana signs a two-album deal
with Geffen Records.

1996/ Arrested Development disbands.

Born: Patty Loveless 1957, Michael
Stipe 1960

Releases: Van Halen’s 7984 1984

TUESDAY, JANUARY 5

1975/ The Wiz opens at Broadway's Ma-
jestic Theater.

1978/ In Atlanta, the Sex Pistols launch
their first and only U.S. tour.
1995/TLC’s Lisa Lopes pleads guilty to

first degree arson and receives five
years’ probation.
Born: Chris Stein (Blondie) 1950

WEDNESDAY, JANUARY 6

1964/1n England, the Rolling Stones
launch their first tour as headlin-
ers.

1977/EMI terminates the Sex Pistols’
record contract.

1983/In Manchester, England, the
Smiths headline their first show.

1993/ Dizzy Gillespie, 75, dies from
pancreatic cancer.

Born: Malcolm Young (AC/ DC) 1953

THURSDAY, JANUARY 7

1963/ Gary “U.S§.” Bonds files a
$100,000 plagiarism suit against
Chubby Chucker.

1994/ Rick James receives a five-year
prison term for assault.

1996/ Babyface receives 12 Grammy
nominations, tying Michael Jack-
son’s record.

Born: Kenny Loggins 1948

Releases. John Fogerty's Centerfield
1985

FRIDAY, JANUARY 8

1966/ The Whe and the Kinks perform
on the last episode of ABC-TV’s
Shindig!

1974/ Kiss sign with Casablanca
Records.

1991/0ef Leppard guitarist Steve
Clark, 30, dies from alcohol poi-
soning in London.

Born: Elvis Presley 1935, David Bow-
ie 1947

1873/The Rolling Stones’ first Asian
tour is canceled when Mick Jag-
ger's Japanese visa is rejected
because of an earlier drug bust.

Mick Jagger — you can't
always get what you want.

1979/ Rad Stewart, Abba, the Bee
Gees, Donna Summer, John
Denver, and Earth, Wind & Fire
perform at New York's UNICEF
concert, raising $500,000 for
world hunger.

1892/ Political activists in South Afri-
ca bomb Paul Simen’s promot-
er's office just before his tour
commences.

Born: Jimmy Page 1944, David Jo-
hansen 1950, Dave Matthews
1967

SUNDAY, JANUARY 10

1956/ Elvis Presley begins his first
Nashville recording session with
“Heartbreak Hotel.”

1981/Linda Ronstadt and Rex Smith
perform in the Broadway pre-
miere of Pirates Of Penzance.

1984/ In London, Seft Cell perform for
the last time.

1997/ James Brown receives a star on
the Hollywood Walk Of Fame.

Born: the late Jim Croce 1943, Rod
Stewart 1945, Donald Fagen
(Steely Dan) 1948, Pat Benatar
1952

— Mark Solovicos

www americanradiohistorn com
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What are the four things listeners want from
your Web site that will make you money?

Get the answers from the
Arbitron Internet Listening Study.
It’s free — available at www.arbitron.com.

Arbitron: Helping Grow Radio’s Share
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¥ a

69.7 million households

| ADDS |

BEASTIE BOYS Body Movin' (Grand Royal/Capitol)
CLASS OF '99 Another... (Columbia)

COLLECTIVE SDUL Run (Hollywood/Paramount)
REDMAN U'll Bee That (Def Jam/RAL/Mercury)
SUGAR RAY Every Morning (Lava/Atlantic)

| EXCLUSIVE ]

SPICE GIRLS Goodbye (Virgin)

| BREAKTHROUGH |

EELS Last Stop: This Town (DreamWorks/Geffen)

| HEAVY |

BACKSTREET BOYS All| Have To Give (Jive)
BARENAKED LADIES It's Alt Been Done (Reprise)
BEASTIE BOYS Body Movin' (Grand Royal/Capitol)

BIG BAD VOODOO DADOY Mr. Pinstripe Suit (EMi)
BLACKSTREET f/MYA & MASE Take Me There (interscope)
BRANDY Have You Ever? (Atiantic)

BUSTA RHYMES Gimme Some More (Elektra/EEG)

CAKE Never There (Capricorn/Mercury)

CLASS OF '99 Another... (Columbia)

COLLECTIVE SOUL Run (Hollywood/Atiantic)

DEBORAH COX Nobody's Supposed To Be Here (Arista)
SHERYL CROW My Favorite Mistake (A&M)

DAVE MATTHEWS BAND Crush (RCA)

OMXRuff Ryder's Anthem (Def Jam/RALMercury)

DRU HILL These Are The Times (/sfanc)

DRU HILL {/REDMAN How... (Def JamyRAL Mercury/island)
EAGLE-EYE CHERRY Save Tonight (Work)

FAITH EVANS (ove Like This (Bad Boy/Arista)
EVERCLEAR Father Of Mine (Capitol}

EVERLAST What It's Like (Tommy Boy)

FLYS Got You (Where | Want You) (Trauma/Delicious Vinyl)
GOO GOO DOLLS Siide (Wamer Bros.)

GREEN DAY Nice Guys Finish Last (Reprise)

JENNIFER LOVE HEWITT How Dol Deal (143/W8)
LAURYN HILL Doo Wop (That Thing) (Ruffhouse/Columbia)
HOLE Malibu (DGC/Geffen)

HOUSTON & CAREY When. .. (Arsta/Columbia/DreamWorks)
ICE CUBE /MR, SHORT... Pushin' Weight (Lench MobyPriority)
NATALIE IMBRUGLIA Smoke (RCA)

JANET Every Time (Virgin)

JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury)
JAY-ZH/AMIL & JA Can ! Get... (Def Jam/RAL/Mercuy)
JEWEL Hands (Atlantic)

R. KELLY & CELINE DIONI'm Your Angel (Jive}

KID ROCK | Am The Bullgod (Lava/Atiantic)

KORN Got The Life (immortal/Epic)

LENNY KRAVITZ Fly Away (Virgin)

LIMP BIZKIT Faith (nterscope)

MARILYN MANSON | Don't Like. (Aothing/interscope}
MASTER P Kenny's Dead (American/Columbia)
MATCHBOX 20 Back 2 Good (Lava/Atiantic)

METALLICA Turn The Page {Elektra/EEG)

METHOD MAN Judgement Day (Def Jam/RAL/Mercury)
MO THUGS FAMILY Ghetto Family (Relativity)

MONIFAH Touch It (Uptown/Universal}

ALANIS MORISSETTE Thank U (Maverick/Reprise)
SHAWN MULLINS Lullaby (Cofumbia)

’N SYNC (God Must Have Spent) A Little .. (RCA)

‘N SYNC Merry Christmas... (RCA)

NEW RADICALS You Get What You Give (MCA)

98 OEGREES Because Of You (Motown)

OFFSPRING Pretty Fty (For A White Guy) (Columbia)
ORGY Blue Monday (£lementree/Reprise)

OUTKAST Rosa Parks (LaFace/Arista)

REDMAN'll Bee That (Def Jam/RAL/Mercury)

SEAL Human Being (Wamer Bros.)

WILL SMITH Miami (Columbia)

SOUL COUGHING Circles (Slash/W8)

BRITNEY SPEARS Baby One More Time {Jive)

SUGAR RAY Every Morning (Lava/Atiantic)

THIRD EYE BLIND Jumper (Elektra/£EG)

TIMBALAND {/MISSY & MAGOO Here. . (BlackGround/Atiantc)
TOTAL {/MISSY ELLIOTT Trippin' (Bad Boy/Arista)
SHANIA TWAIN From This Moment On (Mercury}

2PAC Changes (Amarw/Death Row/Interscope)

TYRESE Sweet Lady (RCA)

U2 Sweetest Thing (/siand)

ROB ZOMBIE Living Dead Girl (Geffen)

Video airplay from Dec. 21-27

MUSIC FIRST
50.8 million households
!saak/Tierney

| ADDS |

COLLECTIVE SOUL Run (Hollywood/Atlantic)

DRU HILL These Are The Times (University/island)
LISA LOEB All Day (/nterscope)

SUGAR RAY Every Morning {Lava/Atiantic)

XL I
SHERYL CROW My Favorite Mistake (A&M)

EAGLE-EYE CHERRY Save Tonight (Work)

GDD GOO DOLLS Iris (Warner Sunset/Reprise)

JEWEL Hands (Atlantic)

ALANIS MDRISSETTE Thank U (Maverick/Reprise)
SHAWN MULLINS Lullaby (Columbia)

| NEW

BARENAKED LADIES One Week (Reprise)
HOOTIE & THE BLOWFISH Only Lonely (Atlantic)
SUGAR RAY Every Moining (Lava/Atiantic)

|LARGE J

GO0 GDO DOLLS Slide (Warner Bros.)

HOUSTON & CAREY When... (Arista/Columbia/DreamWorks)
R. KELLY/CELINE DION I'm Your Angel (Jive)

LENNY KRAVITZ Fty Away (Virgin)

MADONNA The Power Of Good-Bye (Maverick/WB)
SARAH MCLACHLAN Angel (Wamer Sunset/Reprise)
ALANIS MORISSETTE Thank U (Maverick/Reprise)
R.E.M. Lotus (Wamer Bros.)

ROLLING STONES Gimme Shetter (Virgin)

THIRD EYE BLIND Jumper (Elektra/EEG)

SHANIA TWAIN From This Moment On (Mercury)

| MEDIUM

DAVE MATTHEWS BAND Crush (RCA)

FASTBALL Fire Escape {Hollywood)

LAURYN HILL Doo Wop (That Thing) (Rufthouse/Columbia)
NATALIE (MBRUGLIA Smoke (RCA)

JANET Every Time (Virgin)

NEW RADICALS You Get What You Give (MCA)

U2 Sweetest Thing (fsland)

| CUSTOM

BDYZ I MEN | Will Get There (Dreamworks/Geffen)
BRANOY Have Ycu Ever? (Atiantic)

CHER Believe (Warner Bros.)

COLLECTIVE SOUL Run (Hollywood/Atiantic)
DEBORAH COX Nobody's Supposed To Be Here (Arista)
ODIVINE Lately (Pendulum/Red Ant)

DRU HILL These Are... {Isiand)

EMILIA Big Big World (Universal}

GLORIA ESTEFAN Don't Let This Moment End (Epic)
FAITH EVANS Love Like This (Bad Boy/Arista)
EVERCLEAR Father Of Mine (Capitol)

KIRK FRANKLIN Lean Cn Me (Gospo Centric)

LISA LOEBAIl Day (Interscope)

JOHN LENNON I'm Losing You (Capitol)

MATCHBOX 20 Back 2 Good (Lava/Atiantic)
MAXWELL Matrimony: Maybe You (Cofumbia)
BRIAN MCKNIGHT The Only One For Me (Motown}
JOHN MELLENCAMP Your Life Is Now (Columbia)
NATALIE MERCHANT Break Your Heart (Elektra/EEG)
SEAL Human Being (Warner Bros.)

SIXPENCE NONE THE RICHER Kiss Me (Squint/Columbia)

Il

Video airplay from Dec. 21-27

[
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TOP TEN SHOWS
DECEMBER 7-13

Total Audience
(95.9 million households)

1 ER
2 Frasier
(tie) Friends
4 Monday Night Football
(Packers vs. Buccaneers)
5 Veronica’s Closet
6 Touched By An Angel
7 Jesse
(tie) NYPD Blue
9 Movie (Sunday)
(Grace And Glorie)

10 Home Improvement

Adults 18-49

ER

Frasier

Friends

Veronica’s Closet
Jesse

The X-Files

Monday Night Football
NYPD Biue

The Drew Carey Show
Dharma & Greg

QWO NI A WN =

-

Source: Nielsen Media Research

All show times are ET/PT
unless otherwise noted; sub-
tract one hour for CT. Check
listings for showings in the
Mountain time zone. All listings
subject to change.

Friday, 12/18

* Aretha Franklin and Martina
McBride perform on NBC's Christ-

mas InWashington (10pm).

* Third Eye Blind, The Late
Show With David Letterman (CBS,

check local listings).

* Flys, Late Night With Conan
O'Brien (NBC, check local listings).

Sunday, 12/20

* Andrea Bocelli, Phil Collins,
Cranberries, Enrique Iglesias, El-
ton John, Alanis Morissette, and
Shania Twain perform from Oslo,
Norway, when the Family Channel
presents The Nobel Peace Concert
(8pm).

* Jon Bon Jovi,Tracy Chapman,
Eric Clapton, Sheryl Crow, Run-
DMC, and Vanessa Williams per-
form to benefit the Special Olympics
on A Very Special Christmas In
Washington, DC (TNT, check local
listings).

Monday, 12/21

* Hanson guest-star on Fox's
Melrose Place (8pm).

* Tracy Byrd, Prime Time Coun-
try (TNN, 9pm ET/6pm PT).

¢ Brian Setzer Orchestra, The
Tonight Show With Jay Leno (NBC,
check local listings).

* Cyndi Lauper, David Letterman.

Tuesday, 12/22

* Billty Dean, Prime Time Country.

* Former Spice Girl Geri Halli-
well is one of Barbara Walters’ 10
Most Fascinating People Of 1998
(ABC, 10pm).

* Tony Bennett, Conan O'Brien.

Wednesday, 12/23

* Ricochet and Steve Wariner,
Prime Time Country.

* Meat Loaf and Royal Crown
Revue perform on Comedy Cen-
tral's Hi-Fi Party, co-hosted by
Isaac Hayes (10:30pm).

* Darlene Love, David Letterman.

Tuesday, 12/29
» Limp Bizkit, Conan O’'Brien.

Wednesday, 12/30

* Patti Smith, David Letterman.
* Ozomatli, Conan O'Brien.

Thursday, 12/31

* Tom Jones, Jay Leno.

* Backstreet Boys, Barenaked
Ladies, Cherry Poppin’ Daddies,
Chicago, Fastball, and Monica are
slated to perform live from Las Ve-
gas on Dick Clark's New Year’s
Rockin’Eve 99 (ABC, 11:35pm).

E

J"‘ 36 million households
)A -l

l Video Playlist ]
TOTAL f/MISSY ELLIOTT Trippin' (Bad Boy/Arista}
FAITH EVANS (ove Like This (Bad Boy/Arista)

R. KELLY Home Alone (Jive)

112 I/MASE Love Me (Bad Boy/Arista)

BRANDY Have You Ever? (Atiantic)

JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury)
DRU HILL These Are Thz Times (/sland Black Music)
DIVINE Lately (Pendulum/Red Ant)

GERALD LEVERT Taking Everything (FastWest/EEG)
BLACKSTREET & MYA. .. Take Me There (/nterscope)

Video piaylist for week ending Dec. 18

| RapCity |

ICE CUBE /MR. SHORT ... Pushin' .. (Lench Mob/Priority)
METHOD MAN Judgement Day (Def Jam/Mercury)

PETE ROCK Tru Master ¢L oud)

JAY-Z Hard Knock Life (Roc-A-Fella/Def Jam/Mercury
KURUPT Give Me ... (De? Jam/RAL/Mercury)

FAT JOE John Blaze (Atiantic)

HELTAH SKELTAH | Ain’t Havin' it (Duck Down)

2PAC Changes (Amaru/Death Row/Interscope)
HIEROGLYPHICS You'll Never Know (Hieroglyphics imperium)
OUTKAST Skew it On ... {L aFace/Arista}

Video piaylist for week ending Dec. 18

T H E
21 miflion households
Peter Cohen.
VP/Programming
MUSIC TELEVISION

YOU CONTROL.

| National Top 20 |

DEBORAH COX Nobody's Supposed To Be Here (Arista)
BUSTA RHYMES Gimme Some More ( Elektra/EEG)
TOTAL {/MISSY ELLIOTT Trippin’ (Bad Boy/Arista)
OFFSPRING Pretty Fly (For A White Guy) (Columbia)
2PAC Changes (Amaru/Death Row/Interscope)

VOICES OF THEORY Wherever You Go (H.0.L.A/Red Ant)
TIMBALAND/MISSY ... Here We Go .. (BlackGrouna/Atiantic)
MASTER P Kenny's Dead (Columbia)

ORGY Blue Monday { Elementree/Reprise)

ICE CUBE /MR. SHORT ... Pushin' Weight (Lench Mob/Priority)
BRIAN MCKNIGHT Hold Me (Remix) (Motown)

FAITH EVANS Love Like This (Bad Boy/Arista)

98 DEGREES Because Of You {(Motown)

BRANDY Have You Ever? (Atiantic}

112 /MASE Love Me (Bad Boy/Arista)

BLACKSTREET & MYA/MASE .. Take Me There (interscope)
BRITNEY SPEARS ... Baby One More Time (Jive)
OUTKAST Rosa Parks (Laface/Arista)

‘N SYNC Merry Christmas, Happy Holidays (RCA)
TYRESE Sweet Lady (RCA)

Most requested from the week ending December 13

PRISIAR
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 CELINE DION $12015
2 ELTON JOHN $980.1
3 ROD STEWART $598.0
4 JANET JACKSON $5739
5 PEARL JAM $557.3
6 BACKSTREET BOYS $5494
7 AEROSMITH $530.4
8 PAGE/PLANT $509.1
9 DAVE MATTHEWS BAND $4128
10 BOBDYLAN $397.3
11 SHANIA TWAIN $356.2
12 “SWEET SOUNDS OF SOUL’TOUR $2458
13 “FAMILY VALUES " TOUR $243.0
14 ALLMAN BROTHERS BAND $2286
15 MANA $2134
Among this week's new tours:
BRANFORD MARSALIS QUARTET
FRANK BLACK &THE CATHOLICS
ISLEY BROTHERS
DAVE MATTHEWS &TIM REYNOLDS
WILLIE NELSON
HENRY ROLLINS
RINGO STARR & HIS ALL-STAR BAND:
JOEWALSH,TODD RUNDGREN, GARY
BROOKER, JACK BRUCE, SIMON KIRKE
STATLER BROS.
UNINVITED
WHY STORE
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters' On-Line Listings, (800)
344-7383; California (209) 271-7900.
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WEEKEND BOX OFFICE

DEC.11-13

1 StarTrek: $22.05
Insurrection (Paramount)*

2 ABug’s Life $11.19
(Buena Vista)

3 Jack Frost $7.10
(wB)*

4 Enemy Of The State $6.65
(Buena Vista)

_ 5 The Rugrats Movie  $4.53

(Paramount)

6 TheWaterboy $4.43
(BuenaVista)

7 Psycho $3.77
(Universal)

8 Babe: Pig InThe $1.65
City (Universal)

9 Meet Joe Black $1.60
(Universal)

10 Elizabeth $1.30

(Gramercy)

All figures in millions
* First week in release
Source: ACNielsen EDI

COMING ATTRACTIONS:
This week’s openers include
The Prince Of Egypt, an ani
mated feature with voice-overs
by Ralph Fiennes and Val Kilm-
er. The film carries three
DreamWorks soundtracks:
The main ST contains Whit-
ney Houston & Mariah
Carey’s “WhenYou Believe,” as
well as K-Cl & Jodo’'s
“Through Heaven’s Eyes,” Amy
Grant’s “River Lullaby” Boyz It ;
Men’s a cappela rendition of*l -
Will GetThere" and more. The
“Nashville” ST showcases
tunes by Wynonna, Alison
Krauss, PamTillis,Vince Gill,
Mindy McCready, Faith Hill,
Reba McEntire, Clint Black,
Alabama, Toby Keith, and
Randy Travis & Linda Davis,
among others. The “inspiration-
al” soundtrack highlights the
original version of the Boyz Il
Men tune from the main ST,
along with cuts by Trin-I-Tee
5:7, Take 6, BeBe Winans,
CeCeWinans, Kirk Franklin,
Brian McKnight, Jars Of
Clay, and others.

Tom Hanks and Meg Ryan
star in You've Got Mail, which
also opens this week. The
film’s Warner Sunset/Atlantic
soundtrack sports the Cran-
berries’ “Dreams,” Sinead
O’Connor’s“l GuessThe Lord
Must Be In New York City,” and
three songs by Harry Nilsson:
“The Puppy Song,” “Remem-
ber,” and “Over The Rainbow”
Vintage tracks by Bobby
Darin, Bobby Day, Louis
Armstrong, Jinmy Durante, .
Stevie Wonder, and more
complete the ST.

Outside Ozona, starring
Robert Forster and Sherilyn
Fenn, opens this week in an
exclusive engagement. Look
sharp for recording artists Taj
Mahal — who provides the
movie’s score — and Meat
Loaf in supporting roles.

www americanradiohistory com
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May seasonal blessings shine upon you
and continue to burn bright in the coming year.
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BRING COUNTRY'S
HOTTEST STARS
INTO YOUR MARKET
EVERY NIGHT...

BINAMIC DUO

IC JIV &D Llll'_fléls

% ag/ ville
s N m/ /o

ﬂaoshlp station \WSIX-FM

L\’IUSIC Intensive
ec1al Guests & Su

rise

A

PERACT
 LERACTIVE

MONDAY - FRIDAY

7PM - MIDNIGHT

JONES RADIO NETWORK

For market exclusivity, call
Michael Henderson, Director of Affiliate Sales

303-784-8700

A

Jacor: Bryant’s An Oaf Under Oath

hat's the implication on Jacor’s

“Q102.com” website (www.q102.com),

as one of radio’s ugliest litigations has
grown even more tawdry. The company
posted WKRQ-FM/Cincy VP/GM Jim
Bryant's complete deposition on the website
(a parody of Q102’s site), along with a
running commentary detailing his
“‘ignorance” and pointing out the deposition’s
inconsistencies and inaccuracies. Bryant’s
Sept. 28 testimony was given in connection
with Jacor's $1 million lawsuit charging
Bryant with personally conducting a
campaign of “deceptive and tortious acts”
designed to “damage Jacor's relationships
with its advertisers” in Cincinnati. The
deposition was originally sealed by a
Hamilton County, OH, judge, but Jacor
reportedly convinced the judge to make the
document public. Although Jacor added the
commentary, spokeswoman Pam Taylor tells
R&R that no part of Bryant's posted
deposition was tampered with and that it
appears on the Jacor site verbatim. Bryant
could not be reached for comment.

} Major Morning Moves 4

There was plenty of movement this
week on the morning show front. Here are
some of the highlights:

* CBS Rocker WNEW/NY picked a
successor to Dave Herman. He's Steve
Mason, half of the Mason & Ireland morning
team at Sports KXTA/L.A.

* At crosstown WQHT, weekender Big
Steph Lova joins the morning show as Ed
Lover’'s new partner.

* After several years in Chicago at
WPNT and, most recently, WMVP, Steve
Cochran skips to the Motor City, inking a
two-year deal to handle mornings at
Chancellor Hot AC WKQI/Detroit. (ST had
wondered whether the door would have been
open for a return by Danny Bonaduce,
recently ousted when WBIX/NY switched
formats ... guess not!) By the way, look for
Cochran as he hosts CNN's TalkBack Live
next Monday, Tuesday, and Wednesday
afternoons.

* Monday Night Football play-by-play

man Dan Dierdorf will start moonlighting as
morning host at Talk KTRS/St. Louis on
January 4. He joins Wendy Wiese and Kevin
Horrigan on the show, which will be renamed
Dierdorf & Company. Dierdorf, who's been
part of the ABC-TV football broadcast team
for 11 years, is a 27-year St. Louis resident
who began his broadcasting career with
crosstown KMOX in 1975, while he was still
a member of the NFLs then-St. Louis
Cardinals.

* There are also changes in the works
at WZGC/Atlanta, where morning man Gary
McKee has opted not to renew his contract,
which expires on January 14.

* AC KNKIl/Dallas, a recent market
move-in, hires Jehn LaBella as its new
morning host. He's previously worked in the
market at KRRW and KZEW.

’ , Muni Returns To <
' NY Airwaves

Classic Rock WAXQ has hired Scott
Muni, let go from WNEW last month after 31
years there, to host a daily one-hour
noontime airshift. Muni will begin his new
Q104 show later this month.

Dave Martin — GM of CBS’ Gospel
KHVN-AM (Heaven 97), NAC/Smooth Jazz
KOAI-FM (The Oasis), and Urban AC KRBV-
FM (V-100) — has resigned.

Adam Goodman, most recently PD at
WBIX/NY, has been tapped to head The
Randy Lane Company: Talent, a new division
of Lane’s radio consultancy.

KVUU/Colorado Springs OM Randy
Hill is set to leave the Hot AC to take on the
PD job at Oldies KHYL/Sacramento.

} Dr. Laura Pics In Print? <

Premiere Radio Networks syndicated
host Dr. Laura Schlessinger officially
dropped her lawsuit against the Internet

Continued on Page 28

R

WHAT DOES IT ALL MEAN?

- 19! Nutrition News reports on the breaking stories in the world of nutrition
Pe
é’ & ﬂ N\)\%%ahd haalth. Available FREE OF CHARGE, no cash, no barter, no commercial

i content. Five times a week, 60-seconds MARKET EXCLUSIVE, ( 1)
| g delivered by satellite for maximum timeliness and quality. Catch " t ,
*‘\g = . Total Nutrition News every Friday. Bulk feed at 3:00 p.m. Eastern
" ) utn‘ﬁon News
g 4 time, SATCOM C-5, transponder 23, SEDAT channel 13.
£ Call 1-800-334-5800 for the total story on Total Nutrition News.

A aaaricancadinhictan, cam
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Most Added
3 Weeks In A Row!
21 Adds Including: .
KIIS WSTR
WLSS WFLY 3
WZYP
WKCI
Majors Include.
WXKS  WPRO
WXYV WFLZ
WZJM KMXV
WNCI KZHT
WZPL wQza

R&R CHR/Pop Debut @ +450 pigs; - ¥
Top 40 BDS + 275 Spms =5
R&R Hot AC , < i o

the first single from KHALEEL's debut album People Watching

- Produced by Man Wallace Mixed by Chris Lord-Afge  Management: W1l Sharpe for Sharpe Entertainment Services, [t and. Hector Livegd o The Lizzardi Torpany  www hotlywootlrec com/khateel kha[gr-l:xa“,sél.u;- =
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Continued from Page 26

Entertainment Group, which posted those
nude shots of her on the web last month.
But is that the end of the story? Apparently
not. IEG says it has licensed the photos to

“a leading men’s magazine”
Feels So Good <

The buzz is back on Jonathon
Brandmeier's WCKG/Chicago & KLSX/L.A.
midday show. More specifically, Buzz
Kilman is back. The pair worked together at
WLUP/Chicago for 15 years, then were
separated when Brandmeier left the Loop for
'CKG. After going it alone in mornings for a
year at "LUP, Kilman left in October, and it
was rumored that he’d rejoin his old partner.
Last week, a two-year deal was signed, and
they’ll be reteamed on January 11.

Reunited, And It

St this special time,
we give thanks to

cAU...who have given

US SO 1Much in our

Congrats to KILT/Houston PD Debbie
Brazier, who was honored December 9
when the mayor proclaimed it to be “Debbie
Brazier Day” in recognition of “her valuable
contributions to the high standards of
broadcast excellence” She was the guest of
honor at a special presentation at Houston’s
Planet Hollywood.

R&R’s own Erica Farber has been set
to moderate RAB ’99’s closing keynote
session February 7 in Atlanta. “The Experts’
Crystal Ball — Radio’s Future” features
panelists Dave Gifford, Norm Goldsmith,

ﬁ&sl Z/(’ﬂé‘/

Qe are Zm/Z/ blessed.
SGEIIMT

SIXPENCE NONE
THE RICHER

f F Gy

UHHH, OUCH? — KKRZ (Z100)/Portland morning
show host John Murphy finally allowed his wife to
talk him into a vasectomy, so, in true radio fashion,
he turned the “Christmas Snip” into a bit. Murphy
and five other listeners underwent the procedure
on the air during his show. One of the listeners got
cold, uh, feet— offering his wife $2000 and a shop-
ping spree to let him escape the procedure. (After
seven kids, the wife said, “No such luck!”)

Rumbles Pt. 1

* Alternative KTOZ (The Edge)/Springfield, MO,
became Pop/Alternative “Alice at 95.5” Monday (12/
14). Melody Lee remains PD.

» Former KMJZ/Minneapolis PD Rob Moore has
been named PD of 13 internet jazz channels for Min-
neapolis-based NetRadio.

* WOR/NY talk host Bob Grant extends his con-
tract through the year 2001.

» Former WAEV/Savannah, GA, MD Suzanne
Joy is the new MD/middayer at WOWB & WOWZ/
Utica, NY.

* KZFM/Corpus Christi, TX, MD Jo Jo exits.
Morning driver Danny B. Jammin’ segues to af-
ternoons and adds MD duties, while Art Allison
rejoins the station for mornings after a stint at
KXXM/San Antonio.

* KWWV/San Luis Obispo, CA, appoints Tommy
Delrio MD.

* WESC/Greenville, SC, morning man Bilf Gard-
ner exits the Clear Channel Country station.

 Congrats to KWIN/Stockton MD Dontay, who
took the honors as Spin magazine's Music Director
of theYear.

* Radio Unica signs Spanish-language TV fixture
Cristina Saralegui to host weekly radio vignettes.

» WTCF/Saginaw, MI, morning co-host Scotty
Gunther exits.

* Kim Crew is the new MD atWLW!/Montgomery,
AL.

* WCTK/Providence MD Tiffany Hill is leaving to
co-host mornings at crosstown Oldies WWBB.

* Todd Grimstead, an 18-year vet of WPOC/Balti-
more, hits the air the end of this month at Classic
Country KCKK/Denver, where he'll do afternoons.

Ken Greenwood, Pam Lontos, Chuck
Mefford, Peggy Miles, and Jim Taszarek.
Another new addition to RAB '99: The
Internet Radio 2000 Exposition, with
displays, demos, workshops, and seminars
relating to Internet radio.

There’s money in those traffic jams!
Word has it that Metro Networks founder/
Chairman David Saperstein is building a
45,000-square-foot house in L.A’s exclusive
Holmby Hills neighborhood (his neighbors
will include the Playboy mansion and Aaron
Speliing’s mansion). The L.A. Times reports
the house will sit on seven acres and have a
“paliroom to serve a party of 250"
Meanwhile, Saperstein has put more than
263,000 shares of the company’s stock into
a 10-year private fund started up by

Is That A Driveway
Or A Freeway?

4

Continued on Page 30

o

Looking for new employees? R&R’s January 1st issue
examines employment: how to get jobs, where they
are. It’s a great place to advertise your job openings...
in the industry’s largest help wanted section.

JOBS

Opportunities closing:

December 23, 12 noon PST

Twe InousTrY's NEWSPAPER

waany, oo ricanradiohicton, ~o
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Fly Away Success Stories

-~ “We put the record into Power Rotation
. last week. It is #5 in callout, and has

turned out to be a very strong record for
; — Kelly Michaels-MD/KALC

Lenn~ sounds great on ZPL. We had

“the.same concerns as the rest of pop
‘radio about the rock edge on this

8corc. Since we have heard the record

 the air, our fears have dissipated.

tirgy Phones!”

— Dave Decker-MD/WZPL

R ; Uptempo Record! It is appealing
to both Males and FEMALES. We are
getting great phones.”

- Mike Parson-PD/KPEK

“We had a feeling ‘Fly Away' could be a
multi-format hit, and it has not let us
dcwn. It is one of our best lesling
currerts.”

-— Paul Kriegler-PD/KOZN

"WOW ... early callout on Lenny
Kravitz's ‘Fly Away’ looks huge ... (if Top
= 1C our of the chute isn't huge, what is,
~ right?,. With all the ballads right now ...
: this is great tempo and fits us perfect!”

— Mike Preston-PD/KBKS

Over 25 New Adds This Week including:

WXKS/Boston KDMX/Dallas WQAL/Cleveland
KDWB/Minneapolis KMXB/Las Vegas WMXB/Richmond
KHTS/San Diego KJYG/Oklahoma City WKSZ/Green Bay
KCSO/Modesto KRUZ/Santa Barbara KDUK/Eugene

On Over 80 Pop Stations including:

KBKS Q102 WSTR KALC KFMB WBMX KLLC WSSR WXXM
WXKS WPRO WTMX KBBT WXYV WPNT KZHT WLCE WZPL
KVSR WKSS WZNE WKRZ KPEK KLLY KCHZ KMXV KLAZ
WABB WEZB WPTE WSHE KKRD WNKS KQKQ WKCI

Top 10 Callout at: KBKS, KALC, KFMB and B97

mk
M TELEVESION

Stress

-

s RRST

g T R

the new song from the album 5

{ Produced, written, arranged and performed by L enny Kravitz E‘ﬂﬂ

Representation: Craiq Fruin and Howard Kautman/HK Management

1998 Virgin Hecords America, Inc
www.vIrginrecords.com
AOL Keyword: Virgin Hecords
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PROMO OFTHE WEEK — Who needs stockings
... when you can have “What's In That Bag?” That
bag, from Capricorn Records, delivered Chuck
Leavell's holiday CD, along with a shiny 'n’snaz-
zy Capricorn baggage tag.

Continued from Page 28

Goldman, Sachs. Saperstein’s stake —
valued at $10.2 million — joins those of other
CEO luminaries like computer titan Michael
Dell. Saperstein still has more than 8.3
million shares of Metro, valued at about $350
million.

> Got Airchecks? <

The Museum Of Television & Radio is
looking to build its coliection of radio
programming from local markets, especially
recordings and airchecks of heritage
stations, legendary air personalities,
interesting interviews, and coverage of
significant news events. It's also seeking
tapes of ethnic radio programming. If you
have access to tapes like these (or know
somebody who might), contact Ken Muelier
at (212) 621-6681 or via e-mail at
kmueller@mtr.org.

Records

¢ Nothing’s official, but word is that Island Chairman
Davitt Sigerson is thisclose to leaving the label. Ex-
pect him to part ways with the company by year-end.

* Look for Columbia fo ring in the new year with
some big news about its new sister label. Meantime
the new imprint has already assembled the bulk of its
promotion staff. Joining Head/Promo Dennis Reese
are VP/Promo Geordie Gillespie, Nat'l Dir./Promo
Cindy Levine, and the following regionals: Jamie Wil-
lis (Boston), Brett Glassman (New York), Ray Mari-
ner (Atlanta), Wendy Goodman (Dallas), Sharon Le-
Pere (Chicago}, Jay Friedstein (Denver), Jonathan
Meyer (Los Angeles), and Don O’Neal (San Fran-
cisco). Columbia Records Group Sr. VP Jerry Blair
will oversee Reese.

* Warner Bros. beefs up its Urban promo team,
hiring A.J. Savage as VP/Urban Promo and Morris
O’Kelly as Nat'! Promo Coordinator.

* KCAQ/Oxnard’s Lucy Barrigan joins Elektra as
its new L.A.-based Mgr./Nat'l Crossover Promo.

* Arista CHR Asst. Rich Westover is promoted to
Nat'l Promo Coordinator.

WWAWamericanradiohistorns.com

* Scott Borchetta tapped as senior exec at newly
formed DreamWorks/Nashville.

* Ray Gmeiner tapped as Virgin RecordsVP/Promo.

* Scott Douglas named VP/Rock Promo at Epic
Records.

* WIP/Philadelphia Station Mgr./PD Tom Bigby adds
PD duties for WPHT-AM.

¢ Kevin Cole chosen as PD of WOXY/Cincinnati.

v

* Shelia Shipley selected as Sr.VP/GM of Decca
Records.

* Bill Pfordresher boosted to Zoo EntertainmentVP/
Promo.

* Dan Seeman promoted to Station Mgr. at KFAN/

Minneapolis.

* Gil Rosenwald rises to President of Malrite
Communications.

¢ MCA/Nashville ups Bruce Hinton to President and
Tony Brown to Exec. VP,

* Gannett raises KKBQ-AM & FM/Houston’s Al Brady
Law and KNUA/Seattle's Marc Kaye to President/GM.

* Bob Kaake tapped as PD for WLT!/Detroit.

h154

¢ Jheryl Busby named VP/Black Music for MCA
Records.

* Tony Salvadore selected as KFOG/SF's Station Mgr.

* Bill Mayne made PD at KZLA-AM & FM/Los
Angeles.

* Pat Evans elevated to KOME/San Jose PD.

N4

¢ FCC proposes 120 new AM stations.
¢ Warner Bros. Records gives Sr. VP stripes to Ed
Rosenblatt, Murray Gitlin, and Lenny Waronker.

v

¢ Tom Bigby becomes OM of 13Q (WKTQ)/Pittsburgh.
¢ Bob Shannon set as WMYQ/Miami PD.
* Jack O’Brien joins WRKO/Boston for evenings.

SEASON'S REEKINGS — Since a white Christmas
is pretty much out of the question for L.A., KLOS'
syndicated morning duo is spreading holiday cheer
with “Mark & Brian Holiday Stank,”a festive potpourri
of fragrant foliage.

If you have StreetTalk, call the R&R News Desk at
(310) 788-1699 or e-mall jaxelrod @rronline.com
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Thank you radio for making
EMILIA and MONIFAH

the breakthrough artists of 8'

“BIG BIG WORLD”

HUGE PHONES

KIIS/Los Angeles WXKS/Boston
KBKS/Seattle KRBE/Houston
KDWB/Minneapolis KSLZ/St. Louis
WZJM/Cleveland WWZZ/Washington
WZPL/Indianapolis WNCI/Columbus

© 1998 Universal Records inc.

WKSS/Hartford ~ WXXL/Orlando S o S ”

WSSX/Charleston ~ WPXY/Rochester 'y 4 TOGCH IT

WABB/Mobile KOKQ/Omaha s : _BUGE Calloiitiat these MAJORS:

' WIXX/Green Bay WKSZ/Green Bay R, =

WRVW/Nashville ~ WZNY/Augusta e - &‘;‘gg“s A::gslf;;;(sli/gg/ DS: ::‘z

WPST/Trenton WZYP/Huntsville - AP - ) Housto n Dieg

WFBC/Greenville ~ WAOA/Melbourne e e KDWB/Nineapolis * WFLZ/Tampa

WVTI/Grand Rapids WLAN/Lancaster 758 WZJM/Gleveland  KKRZ/Portland

WKSI/Greensboro ~ WNKI/Elmira e '

KFFM/Yakima WHTS/Quad Cities gty HIGHEST TEST SCORES TO DATE!
R&R CHR/POP CHART @ - @ i R&R CHR/POP CHART (- P

AUDIENCE OVER 12 MILLION! vy AUDIENCE OVER 45 MILLION!

L nu s MONIFAH

I'I
&/

|

MUSIC FIRST HOIRIVAIAT Ji2um’ MUSIC TELEVISION'

A IINWBBAI IMUSIC BIIMPANY
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NEWS/TALK

AL PETERSON

1998: It Was A Very Good Year!

L7 Bill, Monica, Mark, Sammy, and hot local issues kept America talking

News/Talk radio can look back at 1998 as the year that saw
the format regain undisputed ratings supremacy as the choice of a
majority of listeners across America. In the Summer 98 Arbitron,
News/Talk/Sports stations delivered a whopping 15.1, Monday
through Sunday, 12+, beating the nearest format competitor, Adult
Contemporary, by a substantial margin. Fall trend returns indi-
cate the News/Talk format shows no signs of cooling off anytime

soon.

While many credit the yearlong
scandal and sexually charged reve-
lations arising out of Bill Clinton’s
and Monica Lewinsky’s Oval Office
liaisons as the dominant reason for
News/Talk’s continued ratings
strength in '98, let’s not forget that
even great stories require great sto-
rytellers. It also takes a maniacally
focused programming manager, a
creative and dynamic sales team,
and, perhaps most of all, a GM with
a strong constitution and constant
support to create acompelling —and
solid-billing — News/Talk radio
winner.

With that in mind, as 1998 comes
to a close, here’s an R&R salute to
all of you in Talk radio who do what
you do so well. Whether you are toil-
ing behind the mike in small-town
America, speaking to millions of
faithtul listeners across the land via
a nationally syndicated show, or
working long hours behind the
scenes as a programmer, producer,
call screener, board op, or account
executive, it takes a lot of dedicated
individuals to make News/Talk ra-
dio No. I with listeners across Amer-
ica! All of you make it interesting,
exciting, and, most of all, fun to re-
port on all that's happening in this
format each week. So, from me to
you, Happy Holidays. And keep on
talking!

sevesee,

R&R’s Talk Tour Of 98

This week, I asked a number of geo-
graphically diverse talk radio luminar-
ies to review the topics and stories that
made for exciting Talk radio dialogue
incities across America during the past
year. Here are some highlights.

Harvey Nagler,
CBS News/New York

“1998 was a stunning roller-coast-
erride forAmerica. Like a bride’s gifts,
it contained something old, John
Glenn; something new, Mark McG-
wire's and Sammy Sosa’s home-run
records; something borrowed, swing
music; and something blue, Monica's
dress. And don’t forget that the econ-
omy was a major factor in many of the
year's events, including the Novem-
ber election results, Newt Gingrich’s
resignation, and the impeachment pro-

ceedings. It was quite an extraordinary
year for news.”

Phil Boyce,
WABC/New York

“When I think of how much it dom-
inated everyone’s airwaves, [ some-
times wonder what we all would have
talked about this past year if Monica
Lewinsky and Bill Clinton had not had
their indiscretions in the Oval Office.
Aside from that, New Yorkers talked a
lot about the so-called Million Youth
March, which actually attracted only
about 5000 people. But anytime Lou-
is Farrakhan does anything, it seems
to be a lightning rod for discussion.
The case of Abner Louima, the Hai-
tian who was allegedly abused by
NYC police, was much discussed.
And, of course, there’s always a lot of
talk involving Mayor Rudy Gulliani
and his many projects to, in his view,
improve the city — like cracking down
on jaywalking and taxicab drivers, and
his latest campaign targeting cigarette
butt littering.”

Mary June Rose,
WGN/Chicago

“For months we said, “Thank God
for Sammy Sosa and the Cubs,” who
helped us have something besides Bill
and Monica to talk about! Also mak-
ing big news were the deaths of both
Jack Brickhouse and Harry Caray, leg-
endary Cubs announcers. The city
went into mass mourning over the loss
of both of these Chicago legends. And
remember, this is Chicago, so politics
are always a big topic of discussion
anytime. And how could you not talk
about John Glenn? In the middle of
all the messy stuff coming out of Wash-
ington, Americans found heroes in
John Glenn and baseball.”
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Kris Olinger,
KIRO/Seattle

“At KIRO, listeners filled the air-
waves with a lot of talk about Clinton
and Lewinsky, of course. But they also
debated heatedly about Mary Kay Le-
Tourneau, the teacher who has now
had two children with a minor student
and is in jail. The school shootings in
nearby Oregon and in Arkansas gen-
erated a lot of conversation. And
tougher drunk-driving laws and tobac-
co issues were also hot topics here.”

Casey Keating,
KVI/Seattle

“I'm hard pressed to find a lot of
big stories other than Clinton, but an-
other topic that people in Seattle were
talking about a lot was the stock mar-
ket’s remarkable rise and dip over the

past year. Also, the Asian economic
crisis and how it is affecting people
here in the U.S., especially here in Se-
attle. As aresult of that financial crisis,
Boeing is laying off 20,000 workers
here, so it’s a hot topic. Also causing a
lot of controversy and talk was the
passing of State Initiative 200, an anti
affirmative action measure in Washing-
ton State in the recent November elec-
tions.”

Cliff Albert,
KOGO/San Diego
“San Diegans were certainly talk-
ing about the president’s problems,
but they were also concerned about
many issues. Locally, they voiced
their concerns about things like high
gasoline prices in the region. There

Continued on Page 34
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1998: It Was A Very Good Year!

Continued from Page 32

was a lot of debate over the pros and
cons of building a new baseball sta-
dium in downtown San Diego. and
there’s always debate over keeping
acheck on the growth of government
and taxes. But I think that one of the
biggest issues. although it was dis-
cussed as a part of many different
individual stories. was an ongoing
discussion of moral values and the
perceived overall decline of ethics in
America.”

Jack Swanson,
KGO & KSFO/San
Francisco

“The president and Monica was
such a huge story. it reallv tended to
overshadow evervthing else. But in
San Francisco the story about [NBA
player] Latrell Spreewell choking hix
ably because
evervbody at some time or another
wants 1o choke their boss! Viagra was
big. because sex is alwavs a topic of
interest. And Mark McGwire was a
hot topic for not onlv his home-run
record. but also for the controversy
created by his taking enhancing sup-
piements and how that reflected on
his record and his image 10 kids.”

Robin Bertolucci,
KOA/Denver

“In Denver there was a lot of di>-
cussion on the issue of whether or not
to build a new stadium for the Bron-
cos. which uliimately did pass. Art
Bell's departure and return to the air-
waves generated much talk trom lis-
teners, as did the convening of the Jon
Benet Ramsey grand jury in nearby
Boulder. A lot of discussion surround-
ed Governor Roy Romer’s admission
that he’d had what he called ‘an af-
fectionate relationship’ with someone
who was not his wife, and that, of
course, was mixed in with a lot of
ongoing discussion of Clinton’s af-
fair with Monica Lewinsky.”

Drew Hayes,
KABC/Los Angeles

“Well. the president and Monica
took on special significance here in
L.A. First. because this is Monica’s
home. and secondly, her first loud-
mouthed attorney was based here.
Paula Jones™ spokesperson. Susan
Carpenter-McMillan, lives here and
was a regular guest on KABC. and
Paula herself is living out here in the
L.A. area. But. as always. the big-
gest stories aren’t always the best sto-
ries. For instance, we had two L.A.
city council members on cocaine —
that made for a lot of great Talk ra-
dio. And during the elections we had
a proposition to increase cigarette
taxes here in California that was be-
ing pushed by the Hollywood crowd
and featured the strangest of bedfel-
lows: Rob Reiner and Charlton
Heston! But probably the best ston
of the vear was Sherman Block. the
dead L.A. County Sherift who was
still running for office. This storv had
evervthing — humor. sadness. ab-
surdiny. Block died five davs prior
1o tne election. but hus campaign con-
tmued right through the election.
with his supporters and campaign
manager asking L.A. voters to elect
a dead guy!”

Kevin Straiey,
WRKO/Boston

“In Boston. here are the ton three
topics that 'RKO listeners were
lalking about in "98. No. | was the
firings of both Mike Barnicle and
Patricia Smith from the Boston
Globe tor plagiarizing their news-
paper columns. Naturally. the re-
turn of Louise Woodward to En-
gland following the infamous Nan-
ny Trial and the death of little Mat-

thew Eappan was cause for a lot of

conversation. And in local politics
— always an active subject in this
town — when Joe Kennedy gave
up his seat in Congress, no fewer
than nine Democrats duked it out
to replace him. The Massachusetts

governor's race was pretty heated.
too, as Paul Cellucci, Scott Harch-
barger. and Joe Malone all fought
to replace Governor Bill Weld.”

Greg Moceri,
WSB/Atlanta
“An interesting issue being dis-
cussed inAtlanta this past year was
the FDIC and peoples™ concern
about how banks “snoop” on their
own customers. Naturally. the im-
peachment inquiry and the whole
Clinton-Lewinsky matter got a lot
of play too. Gun control and
changes in gun laws have been a
hot topic. and there has already
been a lot of interest and discus-
sion about the new millennium —
when it begins. what it will mean
to us. etc.”

Bill White, KCMO &
KMBZ/Kansas City

“Here in the heartland of Amer-
ica. listeners were talking most
about Monica. Rush Limbaugh
and his ratings here show that
clearly. Also talked about almost
as much was Mark McGwire and
his race to break Roger Maris’
home-run record. And now it’s the
Kansas City Chiefs. because in this
town thev aren’t just a sports team,
they're part of the fabric of life.
They're always a hot topic of dis-
cussion.”

Dom Giordano,
WWDB/Philadelphia

“Along with Clinton and Lewin-
sky. since his testimony before
Congress. Ken Starr has become a
major part of that whole discussion
with our listeners, Welfare-to-work
lakes effect in the Philadelphia area
in March, so that has been a topic
of much discussion. Stadium issues
across the state of Pennsylvania
and who is going to pay for them
has been a very hot issue, and the
McGwire and Sosa home-run race
also triggered a lot of talk over a
period of six months or so.”

From The E-Mail Bag

olland Cooke, News/Talk specialist with McVay Me-
dia, weighed in with the following opinion on Talk ra-
dio’s biggest story of the year.

Talk radio’s 1998 story of the year? Not Monical Media overall faited to
understand the difference between its own obsession with this story and
the public’s wont to have it done with. Certainly, presidential peccadilloes
heiped Rush Limbaugh, who played this story like a Stradlvanus andhad a
great summer book in many markets.

Talk radio’s story of the year? Baseball! Not an opin-
ion. Measurably, nothing else in the past 12 months
added more TSL and revenue. The Mark McGwire/Sam-
my Sosa chase for Roger Maris’ single-season homer
record brought new fans to the game and new AQH to
radio. And there were many other great wrinkles too.

Sure they got swept, but the plucky San Diego Pa-
dres got to the World Series after winning a record 98
games and upending the Astros and Braves. The Yan-
kees won their 24th World Series in 35 appearances,
setan AL record for wins (winning 100 faster than any
team ever had), gave us a Norman Rockwell picture as
David Wells threw the final pitch of that perfect game, and let the USA rolt
out the welcome mat for a superstar who risked his life fleeing Cuba in a
leaky boat. If not for New York's storied season, the Red Sox would've had
the Al's best record, but their long-suffering fans still had plenty to cheer
about. Seven to midnight spring, summer, and early fall radio ratings had at
least one GSM I know doing cartwheels too.

For allthe concern about expansion diluting available talent, the Tampa
Bay Devil Rays gave their fans — many retired transplants from other AL
cities — an entertaining season. And those new baseball dollars made one
Florida client AM feel a whole lot less like a daytimer. Those fortysomething
maies we target cheered comebacks by Bret Saberhagen and Jose
Canseco. And how about Roger Clemens! But look up enduring in the
dictionary, and you'll see a picture of Cal Ripken, who attained his 2632
consecutive-games record without gimmicks like token pinch-hitter appear-
ances.Then, at season’s end, he ended it voluntarily and at home, a salute
to his fans. There wasn’t a dry eye in the house.

Face it, AM radio skews male ... we're a guy thing. So we had a great
season when fans finally forgave the game for the strike (too bad the NBA
wasn’t paying attention). Still, there were important lessons for radio. Tak-
ing his motley crew all the way, Yankee manager Joe Torre showed PDs the
value of team building. And despite the fattest payroll in the majors, arro-
gant Orioles owner Peter Angelos missed the post-season and demon-
strated the danger of an owner’s ego by chasing away the game's best
active manager at the end of the 97 season.

Baseball can thank Monica Lewinsky. After all the dirt that surfaced in
Ken Starr’s continuing witch hunt, Americans were ready to feel good about
something. Like the fuss over John Glenn going back into space. Cur-
mudgeon talk hosts take note: People want to feel good!

You can reach Holland Cooke at (800) 716-7662 or on the Web at

users.aol.com/cookeh.

Holtand Cooke

The views expressed in a letter to the editor are those of the writer only and
the writer is solely responsible for its content. R&R reserves the right to
edit letters.
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R&R Talk Radio Seminar 99

FEBRUARY 18-20, 1999
WASHINGTON D.C.

WHY WAIT TO REGISTER?
LISTEN TO WHAT PAST ATTENDEES HAVE TO SAY...

“This is THE place to be if you're serious about the
Talk business. In fact, this conference is SO good, I'd

even pay my own way if | had to!”
- Jack Swanson, OM, KGO-KSFO/San Francisco

“R&R’s Talk Radio Seminar 98 was the convention
highlight of my 25 years in radio.”
- Ken Koh! OM, KFBK-KSTE/Sacramento

“If you really want to know what’s going on in Talk
radio, you should make plans to be at R&R’s Talk
Radio Seminar.”

)'(1 uoIBUIUSBA « GRAL ‘0Z-Q[ Alenigad

- Wailter Sabo, President, Sabo Media

s
\

Seminar Registration

INFORMATION SEMINAR FEES e

BEFORE JANUARY 22, 1999 $375 . .
No refunds after

JAN 23 - FEB 10, 1999 $425 February 10, 1999.

ON-SITE REGISTRATION $475

FAX BACK THIS FORM TO (310)203-8450 oR MAIL TO:

R&R Talk Radio Seminar
10100 Santa Monica Bivd., 5th Floor
Los Angeles, CA 90067-4004

Please print carefully or type in the form below. Full payment must accompany registration METHOD OF PAYMENT:

form. Please include separate forms for each registration. Photocopies are acceptable. PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS

Amount Enclosed: $

D Visa D MasterCard D American Express D Discover D Check

Account Number |

Call Letters/Company Name

Street
Expiration Date

&y ; LI

Month Year  Signature

Telephone #

Print Cardholder Name Here

Hotel Registration

Amount $

= . Date of Arrival Time of Arrivai

We look forward to hosting you in ;

The Grand Hyau our nation’s Capital at the Grand

at Washington Center | Hyat Washington, located in the () American Express [ Visa [ MasterCard 1 Discover
heart of downtown Washington DC. Date ot Departure

The Grand Hyatt at Washi Center is ¢t ientty located 15 minut

from Washington National Airport, and within walking distance of the White [ Diners/Carte Blanche 2 check

House, Ford’s Theatre and Lincoln Museum. The US Capitol, Smithsonian,

Vietnam Memorial and more are !ocated nearby. ® To guarantee your reser-

vation we require either an enclosed check or money order covering the first Account Number

night's stay, or a major credit card number, expiration date, and si €.

Deposits will be refunded only if canceliation notification is received at least 7 Company

days prior to arrival.  Reservations requested after January 21, 1999 or Expiration Date: Month

after the room block has been filled are subject to availability and may not be

available at the convention rate. Check in time is 3:00 pm; Check out time is Address

12 noon. * NOTE: iF PAYING BY CHECK, MAKE OUT THE CHECK FOR YOUR Signature

HOTEL RESERVAT!ON TG THE GRAND HYATT, AND A SEPARATE CHECK TO

R&R FOR YOUR SEMINAR PAYMENT.

TYPE OF ROOM NO. OF ROOMS CONVENTION RATES
Single (1 person) * $153 / night
Oouble (2 people) * $173 / night

1 Bdrm Suite $475-1000 / night
* Regency Club Rates Available

Ci
y Print Cardholder Name Here

Telephone # Gold Passport #

Sharing Room with Non-Smoking Rcom Requested Q

b e o e o o i i i B o o o S o s e e A b A ot e e 8 o
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Deals
Continued from Page 1

other substantial deals. On Aug,. 27,
Chancellor Media surprised no one
when it announced it would merge
with Capstar Broadcasting in a $4.1
billion stock deal. The new Chan-
cellor will have 463 stations in 105
markets that will reach an estimat-
ed 65 million weekly listeners. An-
alysts figure that the combined op-
eration, could be worth $18 billion.
Tom Hicks will remain Chancel-
lor’s Chairman in the new configu-
ration, while his brother, Steve
Hicks, Capstar President/CEO, will
be Vice Chairman.

Just days before, Chancellor had
announced that it would continue to
graze in the great American out-
doors by gobbling up Whiteco Ad-
vertising’s 21,800 outdoor displays
in 34 states for $930 million. But
that was par for the course during
1998, as Chancellor widened its
platform to become a multimedia
company and raced from acquisi-
tion to acquisition at intoxicating
speed.

Here are some of the highlights
of the year that exhausted media
brokers, but made many of them
wealthy beyond their wildest
" dreams.

January, February

Entercom drops its lawsuit
against Sinclair Broadcasting and
agrees to buy seven Sinclair stations
in Portland, OR. and Rochester, N,
for $126.5 million. Jacor CEO Ran-
dy Michaels, who had earlier filed
a lawsuit against Sinclair to stop the
sale. only to see the suit dismissed
by a Cincinnati judge, admits that he
is disappointed, but continues on his
buying spree.

April

Mel Karmazin is named CBS
President/COO, a promotion from
Chairman/CEO of the CBS Station
Group, which he’d been since May
1997.

Chancellor CEO Scott Ginsburg
tenders a surprise resignation from
the company that he helped build
into the largest radio group. The in-
dustry is stunned again when it’s

“disclosed that Ginsburg's financial
package was worth more than $250
million in cash and stock. Chancel-
lor stock value drops on Wall Street
with uncertainty over the Dallas-
based group. but faith is restored
within two weeks, when COO Jim
de Castro and CFO Matt Devine
ink new five-year deals.

May

Cable tycoon Jeff Marcus is se-
lected to assume President/CEO
duties of Chancellor and take the
company into new media areas.
Within weeks, the 51-year-old
“can-do™ guy is in place.

Westwood One’s reported earn-
ings are up 29% in the first quar-
ter. The Los Angeles-based compa-
ny credits its representation agree-
ment with CBS Radio the previous
year for increased revenues and ac-
knowledges that competition in the
syndication business has grown
tougher since the debut of Chancel-
lor’'s AMFM Networks on Jan. 1.

June

CD Radio, which had earlier ear-
marked about $940 million for four
satellites, announces that it will
spend another $290 million to dou-
ble its channels to 100. By month’s
end. competitor American Mobile
Satellite (now known as XM) also
doubles its channel offering to 100.

July

Chancellor agrees to pay $237
million for a half stake in Grupo
Radio Centro, but backs out in Oc-
tober after determining that it isn’t
the right fit.

Clear Channel announces that its
second quarter after-tax cash flow
isup 111% to $111.1 million. It’s
best quarter in company history.

Capstar snaps up Triathlon for
$190 million, getting another 32
stations. It must divest stations in
Wichita and Colorado Springs.

Chancellor pays $75 million for
Primedia Broadcast Group’s eight
stations in Puerto Rico.

August

CBS buys two stations in Tam-
pa from Entercom. Entercom, in
turn, agrees to buy five CBS sta-
tions in Boston in a deal worth
more than $215 million.

The same week, Chancellor
charges into Cleveland, snagging
six stations in three deals worth
$275 million.

September

Despite all the great news from
some of the big companies, radio
stocks on the whole are dropping
on Wall Street as America becomes
obsessed with recession talk. By
October’s end, radio stocks bounce
back and are impressing even the
toughest New York analysts. But
while share prices were down,
some took advantage of others’
fear. Chancellor’s Tom Hicks and
Jeff Marcus, along with other
Chancellor executives, bought $20
million worth of the company’s
stock. while the Hicks. Muse com-
pany bought another $100 million
of Chancellor stock.

October

After battling in a St. Paul court-
room for the entire month of Sep-
tember, a six-member jury awards
Children’s Broadcasting Corp. up
to $40 million in damages from
Disney/ABC Radio Networks. The
jury finds that ABC Radio has
breached its 1995 contract to help
CBC attract affiliates and advertis-
ers.

Sinclair puts $500 million in ra-
dio and TV stations on the block.
citing its need to pay down debt.

November

Mel Karmazin is set to succeed
Michael Jordan at CBS on Jan. 1
as Chairman.

American Tower merges with
Omni Tower in a $397 million deal,
bringing together 3892 towers.

Citadel buys 16 Wicks Broadcast
Group stations for $477 million,
giving Citadel 92 stations in 26
midsize markets.

NEWS

FCC

Continued from Page 1

fer would eventually lose the case,
the commission is planning to take
up in early "99 the issue of a petition
for rulemaking that would create a
nationwide low-power FM service.

February

In delivering his State of the Union
address on Jan. 27, President Clinton
said he would formally call upon the
FCC to act to provide free or reduced-
cost airtime for political candidates
during election cycles. FCC Chair-
man Bill Kennard jumped on this the
next moming, promising the commis-
sion would hustle out a free-time rule-
making within 90 days. This drew an
immediate backlash from Senate
Commerce Committee member John
McCain, NAB President/CEO Eddie
Fritts, and Commissioner Michael
Powell, who all said the FCC does not
have jurisdiction over free time.

March

Prefiguring the April decision by
the DC Circuit Court that struck
down the FCC’s EEO rules, the com-
mission resolved its longstanding bat-
tle with the Lutheran Church-Mis-
souri Synod (LCMS) by modifying
its rules to allow religious broadcast-
ers 1o hire based on religious prefer-
ence. But LCMS vowed to pursue its
court battle with the FCC.

April

Just in time for the NAB conclave
in Las Vegas, the FCC on April 2 pro-
posed to ease the filing burdens on
broadcasters. The new rules were de-
signed to allow broadcasters, among
others, to certify themselves on FCC
forms that they are in compliance
with its ownership restrictions. How-
ever, at the same time the rules pro-
posed to eliminate the requirement
that sales contracts be filed with as-
signment and transfer applications
(this was dropped in the final version
of the rules).

Then. on April 14 — in what was
without a doubt the regulatory story
of the year — the U.S. Court of Ap-
peals in DC struck down the com-
mission’s EEO rules as unconstitu-
tional. In overturning the hiring rules,
the court questioned the FCC's con-
cept of “diverse programming” and
its nebulous “‘public interest stan-
dard.” Kennard was obviously fazed
by the decision, but not broken: He
vowed to immediately begin review-
ing the commission’s appeal options.

May, June

In late May, the FCC asked the
DC Appeals Court for a new hearing
on the case challenging its EEO
rules. And in June, the FCC offered
another controversial streamlining
proposal for public comment, this
time easing its technical rules.
Among other things, the new rules
would allow broadcasters to “nego-
tiate interference agreements,” mean-
ing one station could overlap its in-
terfering contour with the protected
contour of another.

July

The FCC experienced a stroke of
good luck in late July, when the New
Orleans Circuit Court of Appeals upheld

wwwy americanradiohictaory com

the federal law banning the broadcasting
of casino ads for states within the court’s
Jurisdiction. The court rejected the free
speech argument of the Greater New Or-
leans Broadcasting Assn., which vowed
to appeal the decision to the Supreme
Court.

August

The commission made things eas-
ier still for broadcasters when it mod-
ified its rules to allow greater flexi-
bility in locating their main studios
and public inspection files, A broad-
caster could now locate its main stu-
dios anywhere within the principal
community contour of any broadcast
station (including TV) within its com-
munity of license, or within 25 miles
of the center of its community of li-
cense. Public files could be located
at a station’s main studio instead of
strictly within its community of li-
cense.

The FCC also got a step closer to
fulfilling its mandate under the Tele-
communications Act of 1996 by
adopting rules authorizing broadcast
spectrum auctions. In doing so, the
commission resolved the controver-
sial question of whether to provide in-
centives for minority and women ap-
plicants by agreeing to give budding
credits to “new entrants” with few or
no broadcast interests. At press time,
the FCC was considering public pe-
titions commenting on the rules.

Perhaps in response to Kennard's
concemns about the excessive concen-
tration resulting from the Telecom
Act, the Mass Media Bureau
whipped out a new trick: asking for
comment from the public (read: com-
petitors) on the effect the concentra-
tion resulting from certain radio deals
would have on competition and di-
versity within the relevant market.
The bureau has thus far been tight-
lipped on what variables trigger issu-
ance of the notices, but Chief Roy
Stewart told R&R that deals result-
ing in one entity controlling more
than 50% of ad share in a market or
two entities controlling 70% or bet-
ter would likely be scrutinized.

September

The FCC’s EEO crusade suftered
another serious setback on Sept. 15,
when the DC Appeals Court turned
down the commission’s request to re-
consider upholding the rules. Ken-
nard pledged immediately to consider
appealing the case to the Supreme
Court. (He announced Dec. 14 that
no appeal would be made.) At the
end of the month, just before annual
employment reports were due. the
FCC suspended the requirement that
broadcasters file EEO paperwork.

October

Just in time for the NAB Radio
Show in Seattle, USA Digital Radio
asked the FCC to establish IBOC as
the domestic DAB standard. The pe-
tition called for, among other things,
the establishment of criteria that
would ensure stations do not interfere
with one another during the digital
transition, and a standard providing
that DAB radios are compatible with
DAB transmitters.

November, December

In a sign that the FCC was giving
up on its court battle to retain its old

g,

EEO rules, the commission proposed
new rules that it said addressed the
concemns of the DC Circuit Court.
Most significantly. the proposal elim

inated the stipulation that a broadcast
station maintain a work force mirror-
ing the racial composition of its com-
munity. Instead, the new rules would
merely require “outreach” efforts by
stations.

In perhaps its most controversial
move of the year, word leaked that
the FCC was considering a proposal
that would cap the number of cross-
ownership holdings one company
could have in a market at four radio
stations and one TV outlet. This drew
an immediate backlash from broad-
casters and lawmakers alike, but by
mid-December it appeared the com-
mission had temporarily backed
down and postponed scheduling the
item for a vote.
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STEVE WONSIEWICZ

Who Went Where In ’98

] Universal, Buena Vista, Capitol job changes top list

Thanks to Seagram’s more than $10 billion acquisition of
PolyGram, 1998 will go down in the history books as the year
in which the music business changed forever. The global “urge
to merge” hyper-mania finally hit the industry in a big way.
And while the fallout has yet to be felt, one thing is sure: There
will be fewer jobs available as a result of the combining of the

two companies.

That’s the bad news. The good
news is that more customers are pur-
chasing new music than in previous
years, and the labels that are lean
and mean are bound to benefit from
more dollars and credit cards chang-
ing hands at the cash registers.

While job switching declined
somewhat because of the future em-
ployment outlook, there were still
many important moves. In addition
to the changes forthcoming at Uni-
versal, Walt Disney significantly
stepped up its commitment to the
record business by naming Bob Ca-
vallo Chairman and David Berman
President of its Buena Vista Music
Group. Strauss Zelnick reached the
top of the ladder at BMG Entertain-
ment. DreamWorks also put in place
several key national promotion ex-
ecutives. Roy Lott left longtime
employer Arista for EMI North
America and the presidency of Los
Angeles-based Capitol Records. Vir-
gin/Nashville opened its doors, and
Trauma and Restless both beefed up
their promotion teams.

Here are highlights of the official-
ly announced job changes.

January

Buena Vista Music Group names
Bob Cavallo Chairman ... Island
USA taps Davitt Sigerson as
Chairman, John Barbis as Presi-
dent ... Columbia Records Group
elevates Will Botwin, John In-
grassia to Exec. VPs. Botwin also
earns a post as [

Columbia Rec- |
ords GM

Mammoth taps
Ted Volk as Sr.
VP/Promotion ...
A&M appoints |
Michael Steele §
VP/Pop Promo-
tion, Fred Will-
iams VP/R&B
Promotion ...
Reprise/Nash-
ville ups Jack Purcell to VP/Pro-
motion ... Brad Howell rises to
Warner Bros./Nashville VP/Promo-
tion ... Atlantic elevates Karen Co-
lamussi to Sr. VP/GM, Associated
Labels & New Media ... Cathy
Burke rises to VP of Blackbird/
Sire Records Group ... Ignition
names Cheryl Valentine Head/
Promotion ... Immortal National
VP/Alternative Promotion Roze
Braunstein adds rock duties.

Bob Cavallo

casvrag,
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February

Capitol/Nashville crowns Bill
Catino Exec. VP ... Virgin Records
America promotes Ken Pedersen to
Exec. VP ... Kevin Gore joins Poly-
Gram Classics & Jazz Records as
VP/GM ... DreamWorks/Nashville
names Bruce Shindler Head/Pro-
motion ... RCA elevates Dave Lon-
cao to VP/Promotion & Field De-
velopment ... Columbia/Nashville
ups Ted Wagner to VP/National
Country Promotion ... Mike Kelly
ascends to Elektra VP/Urban Pro-
motion ... Benny Pough rises to
MCA VP/Promotion, R&B Music
... Warmner Bros. names Mike Ritt-
berg VP/Rock Promotion ... Epic
ups Jacqueline Saturn to VP/Alter-
native Promotion ... Red Ant ap-
points Philip Mataragas VP/Cross-
over Promotion, Kathi Moore VP/
Urban Music Marketing & Promo-
tion, Margaret LoCicero VP/Pop

R, Promotion
Sire Records
Group crowns
Barry Pinlac,
Sherri Trahan
VPs/Promotion
... N2K Encoded
Music taps Sus-
anne White as
VP/Promotion;
1 Mike Stone as
VP/Field Promo-
tion. East Coast
N2K; and Eulis Cathey as VP/Jazz
& Urban Promotion ... Doug In-
gold joins V2 as Head/Promotion,
West Coast ... Flyte Time names
Gwen Irby GM ... Arista/Nashville
appoints Frank Hamlin Director/
Operations ... PBS Records taps
Tony Outeda as President ... Elek-
tra ups Greg Dorfman to Sr. Direc-
tor/Alternative Promotion ... A&M
names Diane Gentile as Sr. Direc-
tor/Rock Promotion.

Strauss Zelnick

March

Buena Vista Music Group appoints
David Berman President ... Warner
Bros. names Andy Schuon Exec. VP/
GM ... Arista taps Charles Goldstuck
as Exec. VP/GM ... Craig Lambert
joins Trauma as Sr. VP/GM ... Capri-
com appoints Mike Bone Exec. VP/
GM ... MCA names Steve Corbin
Sr. VP/Operations, R&B Music ...
Avery Lipman takes GM title at Re-
public ... Verve elevates Michael
Lang to Sr. VP/GM ... Legacy pro-
motes Jeff Jones to Sr. VP ... Trau-
ma ups Jim Martone to Assistant
GM ... J.B. Brenner joins Wamner/
Chappell Music as President/Promo-
tion & Marketing ... Island names
Dave Sholin VP/National Promotion
... Mammoth taps Steve Leavitt VP/
National Promotion, Sean Maxson
VP/Promotion ... Ray Koob rises to
VP/Promotion CMC International ...
Geffen elevates Steve Kline to Head/
Top 40 Promo-
tion ... Dream-
Works names |
Matt Smith :
Head/Alternative %
Promotion
Breakaway Enter-
tainment appoints
Terry McGill
President/Black
Music ... Kevin
Black joins =
T.W.isM as Sr. Thomas Mottola
VP/Marketing & Promotion ... Domo
appoints Eddie Gilreath MD.

April

Roy Lott joins EMI Recorded
Music North America as Deputy
President ... Asylum names Evelyn
Shriver President ... DreamWorks
names Jheryl Busby Head/Urban
Music ... Hollywood taps Mark
DiDia as Sr. VP/GM ... Hollywood
appoints Dan Hubbert Sr. VP/Pro-
motion ... Restless names Dave
Darus Sr. VP/Promotion ... Epic el-
evates Stu Bergen to VP/Promotion
... N2K Encoded Music names Don
Coddington Sr. VP/Promotion ...
Elektra taps Joe Hecht as VP/Cross-
over Promotion ... Reprise taps Vic-
ki Leben as VP/Top 40 Promotion
... Geffen elevates Ross Zapin to
Head/Modern Rock Promotion ...
DreamWorks names Laura Curtin
Head/Rock Promotion ... Max
Tolkoff joins A&M as Sr. Director/
Alternative Promotion.

May

Thomas Mottola rises to Sony
Music Entertainment President/
CEO ... GRP Recording Company
elevates Tommy LiPuma to Chair-
man, Ron Goldstein to President ...
Capitol promotes Phil Costello to
Sr. VP/Promotion & Marketing ...
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GOLD ALBUM — For the fifth con-
secutive time, Virgin recording artist Lenny Kravitz has earned a gold
record. This time it's for his latest disc, 5, which was released May 13.
Shown (I-r) backstage at his sold-out show at the Roseland Ballroom in
New York are Virgin Records America Co-President Ray Cooper, Kravitz,
and his manager, Craig Fruin of HK Management.

KRAVITZ FLIES TOWARD FI H

Steve Ellis ascends to Mercury Sr.
VP/Promotion ... Astralwerks names
Errol Kolosine GM ... Arista names
Tom Maffei VP/Crossover Promo-
tion ... Atlantic/Nashville ups Greg
Sax to VP/National Promotion ...
Restless taps Bruce McDonald as
VP/Alternative Promotion, Drew
Murray as VP/Rock Promotion ...
Mercury ups Maria Aronis to Sr.
Director/National Pop Promotion.

June

Doug Morris ascends to Chair-
man/CEO Universal Music Group
... EMI Recorded Music North
America Deputy President Roy Lott
adds Capitol President duties ...
Larry Jacobson rises to Revolu-
tion/Giant GM ... Rocket Records
names Derek MacKillop Exec. VP/
GM ... Island taps Barry Lyons as
VP/Rock Promotion ... Lyric Street
appoints Dale Turner VP/Promo-
; ____ tion .. Paula
5 | Tuggey joins

¢ DreamWorks as
Head/Pop Pro-
motion ... Fully
Loaded names
James Cochran
VP/Promotion &
Marketing
Wamner Bros. ups
Deborah Le-
wow to Sr. Di-
rector/NAC Pro-
motion ... Lyric
Street elevates Kevin Herring to Sr.
Director/National Promotion.

July

BMG Entertainment crowns
Strauss Zelnick President/CEO ...
Columbia elevates Demmette
Guidry to Sr. VP/Black Music ...
Def Jam ups Kevin Liles to Presi-
dent ... EMI Recorded Music ups
Stephen Barraclough to Exec. VP
.. Monte Lipman rises to Univer-
sal Sr. VP ... Jive promotes Larry
Khan to Sr. VP/R&B Promotion &
Marketing ... Hollywood names
Scot Finck VP/Pop Promotion ...
Marc Ratner joins DreamWorks
national promotion staff ... Trauma
names Linda Murdock VP/Promo-
tion ... Virgin Records Urban taps
Liz Montalbano as Sr. Director/
Crossover Promotion ... Arista/
Nashville ups Dave Dame to Sr. Di-
rector/National Promotion.

August

Virgin/Nashville names Scott Hen-
dricks President/CEO ... Motown
taps Oscar Fields as Exec. VP/GM
... Blue Note ups Tom Evered to Sr.
VP ... Jon Polk segues to Epic/550
Music as GM/West Coast ... Epic
Records Group appoints Rick Bisceg-
lia Exec. VP ... Maverick names Ric
Lippincott Head/Promotion ... Elek-

Andrea Ganis

tra ups Mike Whited to VF/Promo-
tion, West Coast; Lisa Michelson to
VP/Adult Alternative Promotion ...
Verve promotes Bud Harmer to VP/
Promotion ... BNA names Rirk Mox-
ley Sr. Director/National Promotion.

September

Higher Octave Music appoints
Joe Rakauskas COO ... Mercury/
Nashville ups Michael Powers to
VP/National Promotion, Chris Sta-
cey to Sr. Director/National Promo-
tion & Artist Development ... Arista
ups Pete Rosenblum to Sr. Director/
Alternative & Rock Promotion.

October

Atlantic promotes Andrea Ganis
to Exec. VP ... RCA taps Tony
Moente as VP/Crossover Promotion
... Universal ups Charles Fester to
VP/Pop Promotion ... Virgin/Nash-
ville names Larry Hughes VP/Pro-
motion ... Atlantic promotes Pam-
ela Jouan, Kris Metzdorf, Bonnie
Slifkin to Sr. Directors/Promotion.

November

Tom “Grover” Biery ascends to
Sr. VP/Promotion at Warner Bros. ...
John Boulos joins Wamer Bros. as
Sr. VP/Promotion, East Coast ...
Michael Horton rises to Sr. VP/
Promotion, Black Music ... Q
Records names Alan Rubens GM
... Elektra ups Erik Olesen to Sr.
Director/Top 40 Promotion.

December

Thomas Mottola climbs to Sony
Music Entertainment Chairman/CEO
... Universal Music Group sets exec-
utive team; names Bruce Hack Vice
Chairman, Zach Horowitz President/
COO, Jorgen Larsen Chairman/
CEO of Universal Music Internation-
al. Other appointments: Jim Capar-
ro as Chairman; John Reid as Presi-
dent of a merged Island-Mercury;
Mel Lewinter as Chairman of the
combined Universal-Motown; Kedar
Massenburg as President/CEO of
Motown; Jimmy lovine, Ted Field
as co-Chairmen and Tom Whalley
as President of a unified Interscope-

Doug Morris Tom Bizry

Geffen-A&M ... Sony Music Inter-
national taps Rick Dobbis as Exec.
VP ... BANG II ups Elroy Kahanek
to Exec. VP.
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ELTON JOHN -LEANN RIMES
"Written An.The Stars"

From the upcoming reledse —i;ll;_& Tim Rice's AIDA,”
__the follow-up to their multi=piatinum The Lion King.

e e e e —

The classic love story of all time, retold by the greatest musical
superstars of our time.

S— — - S —

Featuring
Elton John, Sting, James Taylor, Spice Girls, Usher, Shania Twain,
Lenny Kravitz, Tina Turner, LeAnn Rimes, Janet Jackson, Boyz Il Men and Kelly Price.

Impacting Radio Januvary 4th

Album Executive Producer: Phil Ramone ‘;
Produced by Peter Collins and Wilbur Rimes )G I & AN,

Management for Elton John: Colin Bell & Frank Presland / Elton John Mgt Ltd. Walt Disney Theatrical Productions
Management for LeAnn Rimes: Wilbur €. Rimes & Lyle Walker / LeAnn Rimes Entertainment, Inc.
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SOUND DECISIONS

The Year In Quotes

1 Who said what in ’98

January

“Sure we’re concerned about it.
We don’t want to
wreck a career
just because we
want to maximize
a record. Shania’s
concerned too.
But at some point
it becomes unfair
to an artist to say,
‘We’re not going
to get as much ex-
posure as possible
because we might
piss off some peo-
ple at Country.”” — Mercury/Nash-
ville President Luke Lewis on cross-
ing multiplatinum artist Shania Twain
over to Pop radio

Luke Lewis

February

“Ani [DiFranco] and [ measure
our success by the
number of people
we employ. For-
get about maxi-
mizing profits.
These are real
people working |
real jobs. It's not
like six months
from now if she
decides not to &
tour that we're B
going to have to
fire everybody.”
— Righteous Babe senior execu-
tive Scot Fisher on Ani DiFranco’s
business philosophy

“Both [DreamWorks and Lyric
Street] have the potential to help
Nashville grow as an entertain-
ment community as opposed to
just a country music community.
The other [recent start-up labels]
weren't supported by entities like
Disney or [DreamWorks co-
founders] David Geffen. Steven
Spielberg. or Jeffrey Katzenberg.”
— DreamWorks/Nashville senior
executive James Stroud on the
launch of DreamWorks and Walt
Disney’s country label, Lyric
Streer Records

March

“The [music] industry somehow
got into this ‘anti-star’ thing. It
took a lot of the personality out,
and I think it has contributed to the
fact that artist development has
gone down the drain. People need
to get a grip on your personality.
[t’s like being an athlete.” — Sing-
er/songwriter and Bon Jovi guitar-
ist Richie Sambora on artist devel-
opment

“While many artists today pre-
fer to wait two or more years be-
tween records, six months is a life-
time for a younger audience. If you
don’t have a record out fairly
quickly, you risk being ancient his-
tory.” Mercury Records Sr. VP-
Head/A&R Steve Greenberg on re-
leasing albums to the teen market

Scot Fisher

April

“Regional records are coming
alive again ... and gy

it’s a good sign for =
the record busi- i
ness, because if
you spend your
money smart, you |
should be able to |
break out of a re-
gion.” — Dream-
Works Records
Head/Urban Mu-
sic Jheryl Busby
on breaking urban
artists

Jhery! Busby

May

“The artists who are going to
be the real super- j ;
stars for the next
10 years are go-
ing to have to be
multimedia art-
ists, so we're ex-
panding our mar-
keting efforts to
serve that pur-
pose.” — Elektru
Entertainment
Group Chair-
man/CEQO Sylvia
Rhone on artist
development

Sylvia Rhone

June

“This is a great time for small
labels with people who are more
entrepreneurial. As the top six be-
come the to<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>