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Inside The Internet

R&R’s brand-new Internet column, Internet News &
Views, written by renowned researcher and Internet
expert Kurt Hanson, debuts this week. In this week’s
effort Hanson describes some of the elements that
can set your station’s website apart from the others.
Page 20

RCA Keeps A Promise...

_.1o be No. 1 Most Added at Alternative with the
latest from Eve 6,
“Promise.” The
L.A.-area trio rack
up 68 adds at
Alternative, *
including hometown
behemoth KROQ.

e /£ INDUSTRY’S NEWSPAPER

www.eveb.com. www.rronline.com

A VOICE TO FALL IN LOVE WITH. f,

LARA FABIAN /.
| WILL. LOVE AGAIN [}

THE IRRESISTIBLE FIRST SINGLE FROM
A CAPTIVATING NEW* ARTIST.

NEW MAJOR MARKET AIRPLAY
KRQ WLTW KOST WLIT WASH WPCH

MAJOR MARKET AIRPLAY

Z100 KIS WXKS WBLI WwiOoQ
WKIE WFLZ KRBE KBIG Y100
WWZZ WKQL WDRQ KZzZP KZHT
KHTS WKTU KZQZ KDND WPRO
WAPE WALK WNND WLTE KYMX
WLIF WLTQ KOSI WSHH KGBY
KDON KRBV WNVZ KQCH KQMQ

#2 CALL-OUT WKTU/NEW YORK

30*-24* ADULT MAINSTREAM MONITOR - BIGGEST CHART MOVE
- @ R&R ADULT MAINSTREAM

“WHOLLY MESMERIZING.” - BILLBOARD

#1* DEBUT BILLBOARD
HEATSEEKERS
ALBUM CHART

*CAREER SALES
OVER 7,000,000
OUTSIDE THE U.S.

ALBUM IN STORES NOW!

MANAGEMENT: LISE RICHARD AND RICK ALLISON -
PRODUCED BY MARK TAYLOR AND BRIAN RAWLING FOR
RIVE DROITE MUSIC PRODUCTIONS

‘.;" WWW.COLUMBIARECORDS.COM WWW.LARAFABIAN.COM :
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Change Your Mind

THE FIRST SINGLE FROM THEIR NEW ALBUM

IR
“kryptonite”

Major Market Airplay:

WPL)  WTMX WXKS WBMX WSTR KBKS KPLZ  KMSX
KDWB WXPT  KSLZ KPNT  WVRV WSSR WBZZ WOQOAL

#1 Alternative (5 weeks) #1 Mainstream Rock (9 weeks) t?SBJ \';IRVSI\:I(X \';/Z\flgf m);z mLIK mﬁls \'fVZZHPTL \';IBXEXEL

|
|
\
#1 Active Rock (10 weeks)  #1 Heritage Rock (6 weeks) ' 'WKS| WRVW WJLK WDCG KAMX WMBX WDJX WVOR
1
|

New This Week: WFLY WQEN WMXB WNTQ WSTW WRHT KLAL  WCPT

WKIE KRSK WNOU WKSI WZTR WGTZ d And Many More

WFBC WCPT KCHQ KPEK WNTQ WRHT £ - - - -
KLY ~ WABB  KCDA  KKMG  KSMB  WZYP X R&R CHR Pop €F)-€D) (+431)

KSXY wyoy WRFY WMGB  WSKS  WHTF o Top 40 Mainstream Monitor Debut 39 (+331)

And many more )
T —— S Top 40 Adult Monitor D' 28 - 23 (+184)
um Sales over 70, s Wee .
Platinum Debut album Modern AC Monitor 25 - 22 (+142)
Crossing over to Pop Radio Now! e e =

Managemenl- Andy Levine and Rodney Stamme

Iy

avers aotaoin

© 2000 The Universal Motown Records Group, a Division of UMG Recordings, inc www.republicrecords.com www. sisterhazel.com
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Tina CoUgsing
Py’

“Tina Cousins ‘Pray’ is #3 Callout at KRBE"
Jay Michaels. PD - KRBE/Houston

Crossing Over To Pop Radio '

R&R CHR/Rhbythmic: 18-14 =
from the debut affum Rhythmic Top 40 Monitor: 22'- 16
KILLING Crossover Monitor; 19 -(75
TIME :
Key Early Airplay:
- KHTS-ADD KRQQ-ADD
WNOU-ADD WXSS-ADD

© 20N Zoswbe Reconds | amted
Licemsed 40 Uirwersal Reconds. @ Diision of UMG Recontings. b

Iy

MVW americanramoniiorveom



www.americanradiohistory.com

I NS I D E

management ¢ marketing ¢ sales

There are very few people in the media
world who don't know Dennis Holt. As
founder of Westem International Media,
the world’s largest media-buying service,
Holt's influence in radio has been wide
and deep. Sales & Marketing Editor Pam
Baker interviewed Holt for this week’s
Management, Marketing & Sales section.
The MMS section also contains a great
Sales Tip of the Week from Bedford
Research's Marcelia Nelson, while
management expert Dick Kazan offers
sage advice on personal management.

Pages 12-18

ANSWERING TO A HIGHER
AUTHORITY IN RADIO
Salem Communications is perhaps the
lowest-profile broadcaster among the
major radio groups these days, yet the
company is a giant in the Christian world.
Salem President/CEQ Ed Atsinger
discusses the company in Erica Farber's
Publisher’s Profile.

Page 136

* Fred Croghal becomes
GM of Maverick

+ Dene Hallam appointed OM
for WKHX & WYAY/Atlanta

“ LPFM applications accepted
through Thursday

o Mike McMearty takes ND
post at WTOP/Washington

* Wayne Brown named Regional
Manager at Radio One

 Biue Chip flips KARP/Minneapolis to

Urban
Page 3

(THIS ¥] WEEK

CHR/POP
» BRITNEY SPEARS Oops! ... ! Did It Agaln (Jive)

CHR/RHYTHMIC
« EMINEM The Reai Slim Shady (Aftermattvinterscope)

URBAN
* JAGGEO EDGE Let's Get Married (So So Det/Columbia)

URBAN AC
* CARL THOMAS | Wish (Bad Boy/Ansta)

COUNTRY
* CHAD BROCK Yes! (Warner Bros.)

AC
 FAITH HILL Breathe (Warner Bros.)

HOT AC
* VERTICAL HORIZON Everything You Want (RCA)

NAC/SMOOTH JAZZ
* JAMES & BRAUN Grazin' in The Grass (Warner Bros.)

ROCK
* 3 0OORS DOWN Kryptonite (Republic/Universal)

ACTIVE ROCK
© METALLICA 1 Disappear (Hollywood)

ALTERNATIVE
* 3 DOOAS DOWN Kryptonne (Republic/Universal)

ADULT ALTERMATIVE
© MATCHBOX TWENTY Bent (Lava/Atiantic)

NEWSSTAND PRICE $6.50

THE INDUSTRY'S NEWSPAPER

Arbitron To Test People Meter In The U.S.

| Company cuts deal with Nielsen for possible use in TV industry

By Rox RovkiGres
R&R EDITOR-INCHIEF
ronr@ rronline.com

Nearly eight years after an- |
nouncing a plan to electroni-
cally monitor radio listening
habits. Arbitron will finally
commence testing of .its
“people meter” on U.S. soil
this fall. Arbitron also’ signed
up Nielsen Media Research to
become a possible partner in |
an electronically monitored
radio-TV ratings venture.

The testing, which will be
conducted in the fourth quar-
ter of 2000 in the Wilmington,

tions to participate in the tests
by encoding their audio with
a signal that can be heard only
by the meter. Arbitron also re-
cruited 25 major cable TV net-
works to gncode their audio.
These tests will be “off-
{ line.” meaning that none of
the meter-wearers will count
toward any ratings in Wil-
mington during the test. And
with a sample size of just
300, Arbitron has no plans to
publish individual station es-
timates until it widens the
test out to the entire Phila-
-1 delphia TV market, where

DE metro. is the culmination

Arbitron’s ‘People Meter.’

the sample size will be in the

of years of expensive research
and development by Arbitron. The meter also
went through a battery of tests in Manchester.
England in order to determine where. when and
how much metered individuals use the pager-
sized device,

According to the plan. Arbitron will conduct
usability tests with 300 people in Wilmington
for about a yecar before expanding the test to
the entire Philadelphia DMA. using a propor-
tionately larger sample. Arbitron has convinced
seven local TV broadcasters and 34 radio sta-

thousands.

If testing resembles what was done in
Manchester. Arbitron will encourage users to
wear the meter at all times during waking
hours. At night the meter is recharged in a base
station hooked up to a phone line in order to
transmit the day’s consumption data back to a
processing center.

A sensitive motion detector in the meter de-
termines whether or not it was carried. A green

ARBITRON/See Page 33
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R&R Puts Finishing Touches On
Forthcoming Convention 2000

World-renowned management authority Spen-
cer Johnson. M.D. will address R&R Convention
2000 attendees. Johnson. author of the No. 1 New
York Times best-sellers The One Minute Manager
and Who Moved My Cheese? — An A-Mazing Way
10 Deal With Change at Work and in Life, will help
us discover simple truths we can usc to have
healthier lives with more success and less stress.

- " Johnson has oficn been referred 10 as “the best
there is at taking complex subjects and presenting
simple solutions that work”™ His other best-sellers

CONVENTION/See Page 33

Johnson

R&R ONLINE Free
To All Users As
Format Rooms Open

The radio industry’s most
popular website just got better!
R&R ONLINE has opened
access to all arcas of its web-
site at www: rronline.com, includ-
ing arcas that were previously
subscription-only. The change is
cffective immediately.
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This means that the Today’s
News and Monthly Ratings sec-
tions are now visible to all read-
ers regardiess of subscriber sta-
tus, R&R Industry VIP subscrib-
ers will continue to receive the
R&R TODAY daily fax and
R&R E-Mait Update services as
part of their VIP subscriptions.
which are just $10 per month for
R&R newspaper subscribers.

WEBSITE/See Page 33

Ongaro To Manage
Cl. Channel/Dallas
When AMFM Closes

Emmis Claims Phoenix Trio
I Hearst-Argyle stations could fetch $160 mil.

s P e will ook foe.3 s
Y JULIE OIplow BUREAU CHIEF abl station for
R&R NEWS EDITOR yorke@rronline.com e o i :
Jgidlow@rronline.com Emmis to acquire.
Emmis Commu- At the end of the

AMFM In¢. has named Brian
Ongaro Excc. VP/Market Man-
o ager of its Dal-
las cluster,-ef-
fective when
the company's
merger with

in the second
half of this
year. The com-
bined station
group will in-
clude Clear
Channel's KDMX-FM &
KEGL-FM and AMFM's
KHKS-FM., KTXQ-FM &
KZPS-FM.

Ongaro is currently Cluster VP
for the AMFM-owned stations

ONGARO/Ses Page 33

Ongaro

nications was long
overdue in announc-
ing a radio acquisition, (=8
but it finally came on §
Monday (6/5). when
Emmis reached out

tion to buy Hearst-Argyle's
Sports KMVP-AM. News/.
Talk KTAR-AM and AC
KKLT-FM in Phoenix. The
companies have entered a
three-year LMA that is ex-
pected 10 begin July 1, when
Emmis will take over the sta-
tions’ operations.

Here's how the deal is
structured: During the three-
year window Hearst-Argyle

LMA Emmis will
swap the TV station
for the Phoenix ra-
dio trio. However, if
Hearst-Argyle
doesn’t identify a

) g in a new direction — suitable TV station.
f Clear Channel | A merica’s Southwest Emmis will pay $160
is completed — 1o acquire the op- million cash for the

radio properties.

“Growing Emmis’ radio
group remains our top prior-
ity, and this transaction —
with excellent properties in a
top market — demonstrates
our commitment to reaching
that goal.” Emmis Chairman/
CEO Jeff Smulyan said.
“These radio stations are pre-
mier properties designed to

EMMIS/See Page 33

Last chance to pre-register for R&R Convention 2000. Surf to www.rronline.com

www americanradiohistorv com
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Beasley Buys Six
From Centennial
For $138 Million

By JENNIFER MARKHAM
RERWASHINGTON BUREAU
Jjmarkham@ rronline.com

Beasley Broadcast Group
has purchased Centennial Broad-
casting’s KJUL-FM. KKLZ-FM
& KSTIJ-FM/Las Vegas and
WBYU-AM. KMEZ-FM &
WRNO-FM/New Orleans for
$138 million. giving Beasley its
first stations in both markets and
helping it meet its goal of acquir-
ing stations in the nation’s larg-
est markets. The transaction is
expected to close in the fourth
quarter. upping Beasley's total to
42 stations in | I markets.

“The addition of the Centennial
stations is consistent with our strat-
egy to expand in top 100 markets
and build strong market clusters
where we can apply our proven
operating and programming

BEASLEY/Ses Page 8
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b THE NEW SINGLE FROM

| “PAINTED ON MY HEART”

FROM THE
MOTION

PICTURE
SOUNDTRACK

gdg

ALREADY PICKING UP SPEED AT ROCK AND MODERN ROCK RADIO!!!

NEw KDGE KWOD KBER WCCC
THIS KCAL WXSR WKRL Wzzo
WEEK: WTKX KZRR WNCD KFRQ

KEZO KOMP KLAQ WBUZ
AND MANY MORE!!!

MOST ADDED AT ROCK RADIO!!!

BB T ran

nradiohistorv.com I



www.americanradiohistory.com

R&R ¢ |SSUE NUMBER 1354

Croshal Promoted
To GM At Maverick

Maverick Recording Co. has el-

evated Fred Croshal to GM, based |

in Los Angeles.
He had been
Head/Sales &

1998, after join-
ing the label two
years earlier as
Head/Sales.
“Since 1 have

Fred has been
our ‘go to’ guy.”
said Maverick
President Bill Bennett. to whom
Croshal reports. “His enthusiasm
and professionalism are critical to
our future growth.”

Maverick co-partner Guy Oseary
added. “Fred’s exceptional relation-
ships with Maverick’s artists and
managers have all proven to be cx-
tremely valuable to the growth of
our company. His enthusiasm and
high level of encrgy inspire every-
one at Maverick.”

Prior to joining Maverick.
Croshal was VP/Sales for The
Work Group. He spent over 11
years at CBS Records/Sony Music
Distribution. beginning in 1984 as
an account service rep and then be-
coming a sales rep in San Fran-
cisco. In 1989 he was promoted to

CROSHAL/See Page 33

Croshal

McMearty Rises To
WTOP/DC News Dir.

Bonneville has upped WTOP-
AM & FM/Washington Asst.
News Director Mike McMearty to

---1 News Director

for the all-News
simulcast. He
takes over for
Michelle Komes
Dolge. who cel-
.chrated the birth
of her son on
Mother's Day.

1o take a lcave of

station until next
fall, when she plans to return in a
part-time position.

“Michelle is one of those indi-
viduals who is just too valuable o
our tcam to lose, so we’ll figure out
a new role for her in the fall.”
WTOP VP/News & Programming
Jim Farley told R&R. “I'm think-
ing something like °consigliere’
might be appropriate. But like Gen-
eral MacArthur, she shall return —
just not as News Director.

“As for Mike. he is a home-
grown. up-through-the-ranks kind
of guy who bleeds WTOP blood.

McMEARTY/See Page 33
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Marketing since |

been at Maverick, |

YCY-FM/San Fran- g

cisco PD Dene Hal- 13
lam has been named OM
for ABC Radio's Country
combo WKHX-FM &
WYAY-FM/Atlanta. He
starts June 12 and suc-
ceeds Neil McGinley, who
exited last April.

WKHX & WYAY Presi-
dent/GM Victor Sansone
toid R&R, “I'm delighted to
have Dene’s ability, rich
history and skill joining our
rich tradition and heritage position
in Atlanta”

Before joining KYCY last August,
Hallam programmed KKBQ/Hous-
ton, which was the Country Music
Assn’s Station of the Year when he
was there. While he's programmed
muitiple formats over the years, his
Country programming background
also includes WDSY/Pittsburgh,

Hallam OM For ABG/Atlanta Country Duo

WWWW/Detroit and
WHN and WKHK in New
York.

“I knew Victor when |
was at KKBQ/Houston
and he was at KSCS/Dal-
las,” Hallam told H&R.
“Obviously, Atlanta is the
capital of the South, and
WKHX and WYAY are the
I premier Country radio
stations in the universe.
'm most grateful for this
shot at helping make
these two properties the best
they've ever been. It's going to be
wonderful joining such Atlanta leg-
ends as WYAY PD Steve Mitcheil
and morning personality Rhubarb
Jones, WKHX & WYAY MD John-
ny Gray and WKHX morning per-
sonality Moby. It's going to be an
awesome ride. Victor and | have
big plans”

LPFM Filing Window Extended

@ Computer problems move deadline back three days

By Jurrrey YORKE
R&R WASHINGTON BUREAU CHIEF

| yorke@rronline.com

Broadcasters have rejected it.
Many Capitol Hill lawmakers have
voted against it. And now it appears
that even the FCC's computers
have given the thumbs-down to

! low-power FM.

{

Dolge has opted |

absence from the |

| three of its markets in the

The commission’s Mass Media
Burcau on Monday (6/5) suddenly
extended the filing window for
LPFM consiruction permit applica-

.tions to Thursday (6/8) at 11:59pm

ET. The window. which opened on
May 30. was originally scheduled
to close on Monday. but the FCC
said it received reports that appli-
cants had difficulty filing electroni-
cally on June 3 and 4. “The burcau
has concluded that, as a matter of
equity. an extension is appropriate.”
the FCC said.

Applicants from Alaska, Califor-
nia, the District of Columbia. Geor-
gia. Indiana. Louisiana. Maine.
Mariana Islands. Maryland. Okla-
homa. Rhode Island and Utah were
invited to file electronically via the
Internct from the Mass Media
Burcau's website at www.fee. gov/
mmb. The NAB. which has led the
industry’s battle against LPFM for
nearly two years. declined to com-
ment on the FCC's computer
troubles.

But filing problems aren’t likely
to stop The Indigo Girls: The re-
cording artists are longtime sup-
porters of LPFM service and were
set to perform at Thursday's 2pm
pro-LPFM press conference in
the Senate Commerce Committee
conference room. Committee

LPFM/Ses Page 27

Brown Now Bédid uné VPIIlégional Mgr.

Wayne Brown has —
joined Radio One as VP/
Regional Manager for

==

South. Brown. who most
recently served as Presi-
dent/GM of Infinity's
WGIV-AM. WBAV-FM &
WPEG-FM/Charlotte. will
now oversee the operations
of Radio One’s WAMJ-FM
& WHTA-FM/Atlanta;
WCCJ-FM/Charlotte;
and WFXC-FM. WFXK-FM,
WNNL-FM & WQOK-FM/Ra-
leigh-Durham. He'll also assume
GM responsibilities for the Atlanta
duo from Mary Catherine Sneed. to

310-788-1625  310-203-8727

310-788-1699  310-203-9763
310-788-1675  310-553-4056
310-553-4330  310-203-8450

moreinfo @ rronline.com
newsroom@ rronline.com
jil@rronline.com

hmowry @ rronline.com

—= whom Brown reports. en-

il abling Sneed to focus on
her duties as Radio One
COO.

“Wayne comes 1o us with
a wealth of knowledge in
the radio broadcasting in-
dustry.” Radio One Presi-
dent/CEO Alfred Liggins 1
commented. “His profes-
sional experience and my
knowledge of his unparal-
leled reputation and accom-
plishments have led me to want him
to work for our company. I'm de-
lighted with Wayne's immediate

BROWN/Ses Page 33
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‘The Beat’ Bows At Blue Chip’s New KTTB

Biue Chip Broadcasting ofticially
flipped the switch on its newest
propenty on May 31, as KARP-FM/
Glencoe, MN became “BY96 — The
Beat Of The Twin Cities.” The sta-
tion has adopted an Urban Contem-
porary format, though it is also play-
ing select CHR/Rhythmic tracks.
The station has officially moved
closer to Minneapolis-St. Paul and
has adopted the KTTB calls,

Tony Fields, VP/Broadcast Op-
erations for Cincinnati-based Blue
Chip. will temporarily relocate to
Minneapolis to oversee KTTB's
programming operations. Fields

will continue to guide Blue Chip's
overall programming operations,
with a focus on future acquisition
planning. and will play a consult-
ing role with the company’s Urban
stations in Louisville and Lexing-
ton. KY.

“We believe B96 will truly be-
come the beat of the Twin Cities.”
Blue Chip President/CEO Ross
Love said. “This station will bring
a whole new dimension of energy.
exuberance and diversity to the
radio scene here. Our goal is to

KTTB/See Page 26

Infinity's ﬁM)‘IPortiand Ilelmts ’8ﬂs ‘Mix’

Infinity’s KBBT (The Beat)/
Portland jettisoned its Pop/Alter-
native format and call letters last
Friday (6/2) 10 become KVMX,
“Mix 107.5." Core artists on the
new “80s-intensive outlet include
Bryan Adams, Don Henley, Tom
Petty, The Police. The Prctenders.
R.E.M.. Bruce Springsteen. The
Talking Heads and U2.

“We asked Portfand radio listen-
ers what they wanted, and lhis'\vus

310-553-4330
202-463-0500
615-244-8822

wwWw.americanradiohistorv.com

310-203-8727
310-203-9763
202-463-0432
615-248-6655

their overwhelming response,”
noted VP/GM Dave McDonald.
“Once we began to analyze the
music selections. it was very clear
why "80s music has such a broad-
based appeal. We're very excited to
have this station on the air”

Among persons 12+ in this
winter’s Arbitron, KBBT's 2.1
ranked 16th out of 29 rated signals.
Adutt Contemporary KKCW was
the 12+ leader at 7.7.

WEBSITE: www.rronline.com

kmumaw @ rronline.com
mailroom @ rronline.com
rrdc @ rronline.com

Ihelton @ rronline.com
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First Sirius Satellite Arrives At I.aunch S|te

[0 With a new $150 million credit facility, Sirius is ready to orbit

BY JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rromline.com

The Sirius Satellite Radio staff is ready to send its first baby
into space. No, really, it’s a good thing. Built by Loral in Palo
Alto, CA. the satellite, Sirius-1, left Moffet Field in Northern
California last Tuesday on its way to the Baikonur Cosmodrome
launch site in Kazakhstan. The satellite, which arrived at
Baikonur Thursday, will be launched some time between June

28 and July 3.

The taunch is a major milestone in
American radio history. Two other sat-
cllites will be launched in the fall:
Sirius-2 in September and Sirius-3 in
October, One-hundred-channel digital-
quality service is set to begin around
the end of 2000 or carly next year,

The company. headed by CEO
David Margolese. has orchestrated an
amazing campaign to attract investors
who. through this week. had pledged
a total of about $1.45 billion 1o get
the operation off the ground. The lat-
est round of funding was announced
Monday. when Lehman Brothers sub-
sidiary Lehman Commercial Paper
agreed to provide a $150 million
credit facility. Lehman will also re-

ceive warrants to purchase about
1.5% of Sirius. Sirius can’t draw on
the funds until it successfully
launches two of its three satellites
and demonstrates its transmission
system.

Shareholders Lower
Stake To 4.5%

Some profit-taking from Sirius
has alrcady hegun. A filing with the
Sccurities & Exchange Commission
showed that Sydncey. Australia’s
Darlene and Robent Friedland low-
ered their stake in Sirius Satellite
Radio by sclling 334.500 shares be-
tween March 3 and May 8 for
$34.90 to $65.20 a share. The Fried-

lands still hold 1.4 million shares in
the company. The company’s 52-
week high is $69.43. and its low is
$19.50.

XM Radio Selects Ad Agency
TBWA/Chiat/Day

Sirius’ satellite competitor XM
Radio this week said it has chosen
TBWA/Chiat/Day as its advertising
agency of record. The Los Angeles
agency lists Nissan. Apple Computer.
Sony's PlayStation. Circuit City, En-
ergizer. Taco Bell and Levi's among
its high-profile clients. With 120.000
square feet of studio space under con-
struction fess than 10 blocks from the
U.S. Capitol. XM has carmarked
more than $100 million for national
TV. radio. print. direct market and
onlinc consumer advertising and for
grass-roots initiatives to help launch
its 100-channel service next May. The
ad agency is the nation’s 12th-largest.
with billings of about $1.8 billion
annually.

Radio One Set To Issue
56 million ‘D’ Shares

O Less than 13 months after its PO, a three-for-one spiit

Radio One CFO Scott Royster groaned slightly Tuesday (6/6)
when he leamed that shares of ROIA had retreated from nearly
$75 in the final minutes of Nasdagq trading that day to close at
$67.88, down $4.88 from Monday’s $72.75. But he knew that,
even with that 6.7% drop, the group was just hours away from
doing what could only have been a dream less than 13 months
ago, when the operation went public: giving its stockholders a

three-for-one split.

Last month Radio One's board of
directors approved a three-for-one
stock split that gives sharcholders of
record two shares of class D common

stock for cach common share held.
Al press time some 56 million

shares of ROIA class D stock were

cxpected to be issued for trading on

s

Wednesday. according to Royster. The
company’s original A shares will con-
tinue to have voting power in the com-
pany, while the D shares will be part of
a new, nonvoling category. However,
Royster expected the shares to be traded
for the same price — about $22.63 per
share afier the split — at least initially,
becausc “‘each share has the exact
[same] claim on assets of the company.”*
But Royster acknowledged that the D
and A shares could sell at separate
prices some time down the line.

— Jeffrey Yorke

o

Bloomberg

BUSINESS
BRIEFrFS

Cox Offers $280 Million For WALR-FM/Atlanta

ate last week Cox Radio exercised its right of first refusal to acquire the

capital stock of WALR-FM/Atlanta owner Midwestern Broadcasting,
which hadn’t yet accepted the offer by R&R's Tuesday press time. Should
Midwestern accept, Cox expects the deal to close in the second half of this
year. After the deal closes, Cox intends to swap the license and transmit-
ting facilities of Urban AC WALR, along with Adult Standards KLUP-AM/
San Antonio and Oldies WSUN-AM/Tampa, for Salem Communications’
Religious KKHT-FM/Houston. Cox would retain the intellectual property of
WALR, currently at 104.7 FM, and move it to its NAC/SJ WJZF-FM/Atlanta
signal at 104.1.

FCC Actions

CC Commissioner Gloria Tristani said last week that she objects to a

Citadel/Bloomington deal and questions the decision of the FCC's Mass
Media Bureau to grant the license transfer of WUBC-AM, WBNQ-FM &
WBWN-FM/Bloomington, IL from Bloomington Broadcast Holdings to Cita-
del Communications. The deal gives Citadel controf of 90.5% of the market's
revenue. Tristani said the bureau's rationale for granting the transfer is that
the stations are simply moving from one company to another without chang-
ing the competitive landscape.

“The bureau asks the wrong question,” Tristani stated. “The issue is
whether a license transfer is in the public interest ... | have serious doubts
that this transfer is.”

» Bay Broadcasting has been fined $1,500 for what the FCC says were
“apparent willful and repeated failures” to broadcast required station identi-
fication announcements on KBBR-AM/North Bend, OR. The FCC also
admonished the company for continuous use of a long wire antenna for
KHSN-AM/Coos Bay, OR without FCC consent and for continuing to oper-
ate that station's transmitter at an unauthorized location. Bay Broadcasting
admitted to the violations but said it has been trying to correct them; in fact,
it said it had pending requests before the Mass Media Bureau for tempo-
rary authorization to refocate KHSN and for the use of the long wire an-
tenna. The bureau ultimatety granted those requests on April 5 of this year.
Bay says the KBBR violations occurred because a software automation
program was not working and the station had not been staffed.

Regent Authorizes $10 Million Stock Buyback

egent Communications Chairman/CEO Terry Jacobs said Monday (6/
5) that the group would begin buying back up to $10 million in shares
in order 10 push up the stock price. Contisved on Page §

R&R Radio Stock Index
This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since
e Yoar Ago w/smo /I8  Owe Yoar Age  S/29-4/S
Radio Index 29670 33600 30837 +1325% -8.96%
Dow Industrials 10,799.84 10,794.76 10,323.90 -05% 4.56%

S&P 500 1327.78 381338 1381.52 +187.21% -176.03%

"] specialize in two things: Increasing sales
and improving the sales management at
radio stations in the United States.”

' Irwin |
' Pollack |

Bruadcasting's Leader in
S and Management
Training.

My unique guarantee: "When you
consult you-for just one day-1'll show you
at least 10 documentable ways to increase
your billing... or the day is FREE!”

— Irwin Pollack
(603) 598-9300

e me tfo

28 Charron Avenue #2, Nashua. NH 03063 ¢ Phone: 603-398-9300 Fax: 603-598-0200 ¢ www.irwinpollack.com
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DEAL OF THE WEEK 2000 DEALSTO DATE TRANSACTIONS AT A GLANCE

6 ® RaR June 9, 2000

Dollars To Date: $6,276,668,926
* KMEZ-FM/Belle Chasse and (Last Year: $1,688,702.229.41)
WBYU-AM & WRNO-FM/New ] © WDFL-AM &WKZY-FM/Cross City, FL $2.75 million
Orleans, LA; and KSTJ-FM/ Dollars This Week: Wg%a’g .| | e WLRX-FMNappanee,IN$1.2 milion
Boulder City, KKLZ-FM/Las i ® KADI-FMRepublic (Springfield), MO $550,000
Vegas and KJUL-FM/North Las  Stations Traded This Year: 565 | ¢ KRAR-FMBrigham City, KCPX-FM/Centerville and KOSY-FM/
Vegas (Las Vegas), NV (LIS S) Spanish Fork (Satt Lake City-Ogden-Provo), UT $66.5 million
$138 million Stations Traded This Week: 13
(Last Year: 30)
TRANSACTIONS

Beasley Scores Six With Gentennial Deal

O Three in New Orleans, Las Vegas sold for $138 million; Trumper sells SLC trio for $66.5 million

b 1 nfthatWWesl B EE A% AR e (3 Trumper. Phone: (630) 789-0090 POWER: 68kw at 2,369 feet; 25.5kw
£ . LTSNS I n @fi} 4l AT | FREQUENCY: 106.9 MHz; 105.7 | at 3,645 feet; 4kw at 2,759 feet

4 4 : AC; Classic Hits; A
KMEZ-FM/Belle Chasse = WDFL-AM & WKZY-FW/ | KADI-FM/Republic R i i
and WBYU-AM & ' Cross City | (Springfield) e =X ; :
WRNO-FM/New PRICE: $2.75 million PRICE: $550,000 Mberg BUSINESS
Orleans, LA; and KSTJ- | TERMS: Asset sale for cash TERMS: Asset sale for cash : L~ RIEFrS
EWBoulder ity KKLZ- | BUTER: o Biosacang | BUTER s Comminntor, | o oo
FM/Las Vegas and Pi?)ne: (b5y1 8) 78'21_ Zgoomes -, Phone: (417) 882-9251 “We strgng!y believe that the current sha_lre price of our stock d?gs not
KJUL-FM/North Las SELLER: Women In FLA Broad- | SELLER: Snowmen Broadcasting, | | o e Inherent value of Regen, sspecially gven the opporiuites or
Vegas (Las Vegas), NV casting, headedby PresidentDuane | headed by PresidentDavid Oseland. g;o';nh available to us in the nation's midsized and small markets, S

PRICE: $138 miliion

TERMS: Asset sale for cash

BUYER: Beasley Broadcast Group,
headed by Chairman/CEO George
Beasley. It owns 30 other stations.
Phone: (941) 263-5000.

SELLER: Centennial Broadcast- |
ing, headed by President/CEO Allen
Shaw. It owns one other station. 1
Phone: (336) 774-3199.
FREQUENCY: 102.9 MHz; 1450 |
kHz; 99.5 MHz; 105.5 MHz; 96.3 |
MHZz; 104.3MHz

POWER: 4.7kw at 604 feet; 1kw;
100kw at 1,004 feet; 3.7kw at. 1,588
feet; 100kw at 1,175 feet; 24.5kw at
3,701 feet

FORMAT: Urban; Adult Standards; |
Classic Rock; AC; Classic Rock; |
Adult Standards

FAX BACK TO
310-203-8727

A7 DIRECTORY
s‘m.g GUIDE
“

McConnell. Phone: (352) 498-0304
FREQUENCY: 1240 kHz; 106.9 MHz
POWER: 1kw; 100kw at 469 feet
FORMAT: Country; Adutt Standards
BROKER: Hadden & Associates

WLRX-FM/Nappanee
PRICE: $1.2 miliion

TERMS: Asset sale for cash
BUYER:Talking Stick Communica-
tions. Phone: (480) 446-4816
SELLER: North Central Broadcast-
ing. Phone: (219) 773-7989
FREQUENCY: 95.7 MHz

POWER: 1.4kw at 486 feet
FORMAT: AC

Tue Inous ey s Newszarti

Fill out-and return this form
to request your company
be listéd in the next

R&R Directory.
Verifications forms have
olready been sent to
companies with current
listings. For all listings,
new-and old, the edjtorial
closing is June 9. '

Phone: (417) 831-0995

FREQUENCY:99.5 MHz
| POWER: 6kw at 328 feet

FORMAT: Religious

B KRAR-FMIBrigham cny,

KCPX-FM/Centerville
and KOSY-FM/Spanish
Fork (Salt Lake City-
Ogden-Provo)

| PRICE: $66.5 million
| TERMS: Asset sale for cash f
BUYER: Mercury Broadcasting,

headed by President Van Archer.
Phone: (210) 222-0973

SELLER: Trumper Communlca-
tions, headed by President Jeffrey |

No fixed number of common shares to be purchased has been estab-
lished. Regent, which trades on the Nasdaq as"RGCI,’ closed up 88 cents
to $7.75 on Monday.

Rep. Bliley Wants Portals Criminal Inquiry

'he House Commerce Committee has been investigating Frankiin Haney

for allegedly using his connection to VP Al Gore to secure the FCC as
a tenant in Haney's Portals office buikling. No hard evidence had been
uncovered, but now a letter has come to light that Committee Chairman
Thomas Bliley believes can establish the connection.

In a letter to Attorney General Janet Reno, Bliley said a document that
contained adescription of how Haney shouki“use his political connections
to the vice president and his status as a Democrat fundraiser to influence
the General Services Administration” in its decision to move the FCC's
headquarters. Bliley wants the DOJ to determine whether Haney or one of
his business associates attempted to obstruct the committee’s investiga-
tion by intentionally withholding this key document.

Continued on Page 8

PLEASE FILL OUT COMPLETELY:

CONTACT & TITLE

COMPANY NAME

ADDRESS
cy STATE 2IP
PHONE FAX

WWW.ameticanradiohisterneans
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RIAA Reports
Antipiracy Results

O Security measures seem effective

By JENNIFER MARKHAM
R&R WASHINGTON BUREAU
Jjmarkham@ rrmline.com

The Recording Industry Association of America has stepped
up security measures to protect the music industry from CD pi-
racy, and it reports that the number of illicit CDs confiscated in
1999 dropped 46% from 1998. The organization says the decrease
was due in large part to its increased investment in investigation
and legal remedies. Additionally, there was an 800% increase in
the seizure of counterfeit, pirate and bootleg CD-R copies.

The RIAA's Senior VP/Director of
Anti-Piracy. Frank Creighton, said.
“We recognized the necd early on to
allocate resources to combat CD-R
and Internet piracy. Because of this
we've been able to temper emerging
forms of piracy. With CD-R piracy. it
means going back to the streets and
applying similar tactics to those used
during the days of cassette piry. In
the case of unauthorized music sites
popping up onlinc. we've combined
education. technology and new legal
tools to make inroads.” Creighton
added. “The majority of CD-Rs were
found on strect comers. in flea mar-
kets and for sale via the Intemet.”

Last year the company’s Intemet
enforcement team sent out twice as
many educational or warning letters
as it did in 1998 to music sites offer-

ing sound recordings that violated an-
ist and record company rights. Ac-
cording to the RIAA, “In almost all
cases. the sites were promptly shut
down.” In some cases the RIAA has
filed suit. as it did against music-
sharing site Napster. In that case the
RIAA claimed Napster was guilty of
“contributory and vicarious™ copy-
right infringement.

Of the items seized in 1999, urban
music made up nearly 55%. 30% was
Latin. 8% was pop, and 7% fell into
other categories. Creighton said that
the RIAA's successful fight against
Latin music piracy can be attributed
10 an initiative 10 educate CD plants.
brokers and retailers on detecting pi-
racy and to raise awareness of the
problem in major Latin markets in the
Us.

Beasley

Continued from Page 1

disciplines 10 enhance financial re-
sults,” Chairman/CEO George
Beasley said. "It will also expand our
broadcasting footprint in the United
States and significantly increase our
anticipated revenue and broadcast
cash flow in 2001

Centennial President/CEO Allen
Shaw — who was Beasley's COO be-
tween 1985-90 — will rejoin Beasley

as Vice Chairman/CQOO. “Having
worked with this team before.” Shaw
stated. 1 am confident that the addi-
tion of the Centennial stations, the
continued growth of the company’s
existing portfolio of stations and op-
portunitics to further leverage our
combined management and operating
resources will create new opportuni-
ties for the company’s employees.
advertisers and stockholders.”

Last year the six Las Vegas and
New Orleans stations generated com-

“Dis"honoring

Continued from Page 6

Hispanic Spends $45 Million In San Antonio

ispanic Broadcasting has long been the dominant Spanish-language radio broadcaster in San Antonio, and last
week it took an even greater interest in the market by acquiring two suburban FMs from two ditferent closely held
companies. Redding Enterprises is selling Country KBUC-FM/Pleasanton, TX, located 30 miles south of San Anto-
nio, while Radio Ranch Management is selling Country KRNH-FM/Comiort, TX, 30 miles northwest of San Antonio
and west of Austin. Although Hispanic Broadcasting admits the cash deal will cause two years of operating losses,

spokesperson Linda George told Bloomberg the purchases will aliow the company to reach areas where its signal is
weak.

" AMFM Subsidiary Completes Tender Offer

MFM Operating Inc. completed its offer to purchase its 10 1/2% senior subordinated notes due 2007. Salomon
Smith Barney was dealer manager for the consent solicitation and tender offer.

Horizon Broadcast Group Buys Baseball Club

on Broadcast Group, which is led by CEO Bill Ackeriey and is in the process of buying 10 radio stations in
, has acquired the Boise Hawks, a Class A Northwest League franchise affiliated with the Anaheim
Angels. Terms were not disclosed, but the deal must be approved by Major League Basebail.

AFTRA/SAG, Advertisers To Meet With Mediators

'here may be light at the end of the tunnel in the month-olkd radio and TV actors’ strike. Both sides agreed to meet
with federal mediators June 13 and possibly June 14 to revisit aspects of the dispute over the payment formuia for

commercials.

Broadcastspots.com Adds One-On-One Sports

ne-On-One’s commercial spot inventory will be available on the Broadcastspots.com site. Media buyers can
access and purchase radio, TV and cable affiliates’ unsoid inventory and biock programming on the site 24

hours a day.

Deal Closings

lue Chip Broadcasting has closed on its acquisition of WBTF-FM/Lexington, KY from Ciear Channel. Biue Chip,
which now owns 18 radio stations in six markets. said it pians to keep WBTF's Urban format.
Commonwealth upped its station total to 10, paying DB Broadcasting $2.95 million for KWCD-FM/Bisbee, AZ and
KTAN-AM & KZMK-FM/Sierra Vista, AZ. DB has no other radio holdings.
Entercom has closed on Gary and Viola Violet's Wichita duo, paying $2 milion for KAYY-FM and $3.15 million for
KDGS-FM. Star Media’s Doug Ferber brokered the deal.

bined revenues of about $15 million.
“The group is successful and well-
managed.” Beasley said, “and we
therefore do not plan significant
changes to the formats or opera-
tions.”

Beasley has also closed on its $18

Citadel Communications

You re wanted at one of the radio industry’s liveliest
Four cohorts when we put the heat on Larry

events. Join

to raise scho

arship funds for the next

eneration of

radio talent. Reserve your fireside seat y Octobdr 4th.

million purchase of SMH Broad-
casting’s WHSR-AM/Miami. HHH
Broadcasting’s WWNN-AM/Miami
and HMS Broadcasting’s WSBR-
FM/West Palm Beach. Howard Gold-
smith is President/CEO of all three
sellers. Beasley already owns

WQAM-AM. WKIS-FM & WPOW-
FM/Miami.

After rising $1.36 to $12.50 last
Friday (6/2), Beasley shares were up
another 13 cents following Monday's
announcement and almost 38 cents on
Tuesday to clase at S13.

The Pierre Hotel
New York City

cr infermaticn
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is money
and money 1s|—__

The Lou Dobbs/NBC Financial Report
offers listeners the kind of daily ;ﬁ
insights that only a leading financial

expert like Lou Dobbs can deliver. =

........

sponsorship oppo'r%n':
Lou Dobbs is the name ! »r money > : T«!

matters, so why not put him to work %

- for you? - 4 -1 "‘E’Q*
.~ g “For Bulls, Bear

and.Beyond;f

UNIYUD

>

B sramoNs

RADIO'NETWORKS

212-869-1111

loudobbs@unitedstations.com
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9:00AM
REGISTRATION OPENS

12:00-5:00PM

Internet Displays & Exhibits Open
1:00-3:00PM

INTERNET

introduction To Radio Websites:
A Required Course!

1:00-5:00PM
Jacobs Media Alternative
& Active Rock Summit

- THURSDAY, JUNE 15,2000 )

8:30AM-3:00PM
Pollack Media Group
International Radio Summit

9:30-11:00AM
PROGRAMMING
Cume Magnets & Recycling

10:00AM-1:00PM

Jacobs Media Alternative
& Active Rock Summit

CONCURRENT SESSIONS
11:00AM-1:00PM

TALENT

Coaching And Motivating Talent

INTERNET
Programming Your Website

1:00-2:30PM

HERITAGE ROCK/CLASSIC ROCK
The Big Squeeze:

Keeping Hertiage Rockers Dominant

o INTERNET

Now That’s Radio!

How Broadband And Wireless
Devices Will Expand Your Audience

3:00-4:30PM
ALTERNATIVE

The Second Annual
Alternative Rate-A-Record’

HOT AC

Taking Stock Of The Industry
INTERNET

Why Didn't | Think Of That?
Learning From Real Innovators
NAC/SMOOTH JAZZ

Label Heads:

The intersection of Art & Commerce
SALES & MARKETING
Non-Traditional Revenue
URBAN

Minority Ownership In
The New Millennium

THURSDAY, JUNE 15, 2000 (Continued)

7:00-9:00PM
OPENING COCKTAIL PARTY

10:00PM-12:00AM
CLUB R&R

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

10:00-11:00AM
GENERAL SESSION

r(:0N¢l.lRREN'I' SESSIONS
11:15AM-12:45PM

ADULT ALTERNATIVE

CHR

How To Be A Champion
Featuring Boxing Champion
Oscar De La Hoya

b INTERNET

Chrome Wheels And Leather Seats:
How To Properly Accessorize Your
Station Website

b NAC/SMOOTH JAZZ
it's The Revenue, Stupid!

» ROCK
Does Active Rock Need To Split?

1:00-2:45PM
LUNCH

CONCURRENT SESSIONS
3:00-4:30PM

b AC
Superstars - Part Two

b ALTERNATIVE
How Hard Is Too Hard?

b INTERNET
Would You Like Fries With That?
Turning e-listeners Into e-consumers

b SPANISH LANGUAGE RADIO

p URBAN
Radio And Records, The New Reality

——

5:00-7:00PM
FIRST ANNUAL R&R RHYTHMIC JAM

8:00-10:00PM
THE BIG FRIDAY NIGHT SHOW

AGENDA

FRIDAY, JUNE 16, 2000 (Continued)

10:00PM-12:00AM
CLUB R&R

R&R COUNTRY INDUSTRY
ACHIEVEMENT AWARDS SHOW

12:00-2:00AM
JAVA CAFE

11:00PM-3:00AM
R&R LATE NIGHT LOUNGE

{ CONCURRENT SESSIONS
11:15AM-12:45PM

CHR

INTERNET
31 Flavors: Serving Your Audience
According To Their Tastes

b NAC/SMOOTH JAZZ
Tomorrow’s Technology Today

b POP/ALTERNATIVE
Rate-A-Record

ROCK
| Rockin' The Net

1:00-2:45PM
LUNCH

r(:()Nt:llI!RENT SESSIONS
3:00-4:30PM

Lb COUNTRY
The State Of Radio And Records

b INTERNET
KWEB Is My Life! How To
Effectively Build Community Online

MUSIC RESEARCH
| Give It A 10! Using Your Website
To Test New Music

b NAC/SMOOTH JAZZ
Play My Record, Dammit!

p OLDIES
Defining Your Station’s ULP

H

7:30-9:30PM
R&R URBAN INDUSTRY
ACHIEVEMENT AWARDS SHOW

10:00PM-12:00AM

CLUB R&R

R&R Co ion 2000 Agenda Subject To Change
* Rate-A-Record’ Is A Service Mark Of Dick Clark Productions

wWww americantadiohistorv. com
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- In addition to an agenda of format-specific plnels and seminars, R&R CONVENTION 2000

will present, in cooperation mthwh a smdﬂhackofconcurrent sesslonshhniu
alﬂlelnhnnatlon you'lncodtoachlevemmm "%

JUNE 14-17,2000

Century Plaza Hotel, Los Angeles, California

’ -

"INFORMATION ) REGISTRATION FEES

FAX this form 10: (310)203-8450 TIONS ACCEPT®

s Jjorm to.

or MAIL ro: AaeEE A M%% 2000 sss0EacH
R&R CONVENTION 2000 \\m PapabY $475 EACH

10100 Santa Monica Bivd., 5th Floor “Eﬁ DAY COCKTAIL ETS $ 85EACH
Los Angeles, CA 90067-4004 “_ EXTRA FRIDAY I\ g -00 h“o EACH
ONLINE registration ar: www.rronline.com == 1K, m $225 EACH
Please print carefully or type in the form below. “‘ ISTRATION AFTER $550 EACH
Full payment must accompany registration form. “E b

Please include a separate form for each registration.
Photocopies are acceptable. Registrations are non-transferable.

MalLinG AvoRESS )

2 a:$
Name
Visa D MasterCard D AMEX D Discover D Check D
Title
Call Letters/Company Name " Format Account Number Exp. Date: |
' - |
Street Cardholder’s Signature |
City State Zip Print Cardholder’s Name
CANCELLATION POLICY: Alt il must be itted in writing. A full ‘
Telephone # Fax# refund less a $75.00 administrative fee will be issued af(cr the convenmm if notifica-
tion is reccived on or before April 28, 2000. C. {1 1 b April 29
and May 19, 2000 will be subject to & $150.00 canceliation fee. No refund will be
E-mail issued for cancellations after May 19, 2000 or for “no shows.”
CENTURY PLAZA HOTEL
WE LOOK FORWARD TO HOSTING YOU FOR R&R CONVENTION 2000. ASK FOR THE
Thank you for requesting reservations at the Century Plaza n&n GOHVE"TIOH HATE
Hotel. Our staff would like to take the oppor a
a warm weicome to you during your tl‘ AT T"E Fou'ow'"G “orEls'
e To confirm your reseryaims, your
' jght major THE PARK HYATT, LOS ANGELES
payment by mail.
ly if reservation is 31 0-277-1 234 or
- RN . 800-233-1234
. e R& ations requested after May 25, 2000 or after
the room bilock has been filled are subject to availability
and may not be available at the convention rate. W, I.US A"GELES
e Check in time is 3:00 pm; check out time is 1:00 pm. 31 0_208_’8765

QUESTIONS? CALL THE R&R CONVENTION 2000

HOTLINE AT (310) 788-1696

www americanradiohistorv com
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¢ Gary Grossman in the GM Spotlight, Page 14
® Sales Tip from Marcella Nelson, Page 16
¢ Citium online coupon offer, Page 16

management marketing

{ SALES |

"Remember when you see a man at the top of a
mountain, he didn‘t fall there.”
— Unknown

DENNIS HOLT

‘” Pam Baker Born in Minnesota in 1936, Den-
Sales & Marketing Editor nis Holt moved with his family to

pambaker @ roniine.com South Cen-
tral Los An-
geles in 1939. When his father
suffered a disabling heart at-
tack, the 13-year-old Holt
worked several jobs to support
his family. After hearing about
Holt’s situation, actor Ozzie
Nelson offered him a job on the
TV series The Adventures of
zzie and Harriet. That job
helped support the Holt family
for the next seven years.

After graduating from the University of Southern
California in 1958, Holt took a job selling radio time at
KEZY-AM/ Anaheim, CA. He eventually moved on to
RKO Radio in New York, where he became the top-
selling radio salesperson in the country. In 1965 Holt
and a partner opened US. Media, the world’s first
media-buying service. Holt sold that company in 1969,
moved back to L.A. and started Western International
Media, where his initial $16,000 investment eventually
led to a billion-dollar media-buying empire.

In 1994 Holt sold Western International to Interpublic
Group, with a five-year employment agreement for
himself. Earlier this year Interpublic renamed WIM
Initiative Media Worldwide. Holt's latest venture is
Patriot Communications, a provider of enhanced
telecommunications, including strategic call-routing
technology, call center services, data and report
management and Internet capabilities for companies
worldwide.

R&R: What advice do you have on beconing a successful
salesperson?

DH: Let me tell you the basic rules of success. 1
believe that in today’s environment people are more
concerned about a balanced life. | have no problem with
that, but we're talking about wanting to be successful. A
balanced life means you take three weeks of vacation,
and vou have casual dress.
Some companies now have

they sit around Friday

working seven hours a day,

hours a week. If you work
10 hours a day, that's 50
hours a week. That's 15 more hours a week that you're
going to be dedicated. Now throw in a 10-hour
Saturday, and that's 60 hours. And [ submit to anyone
who will listen that if you’ll work 60 hours, instead of
the 35 hours that's normal today, you're going to win.
You can’t give up on yourself, and you have to believe in
the process.

R&R: Do you think many people.ure slackers?

DH: | don’t see them as slackers. | see it as a new
environment. If everybody is doing it, you're not a
slacker. It's about dedication and sacrifice. I'd rather
look at it as a positive. If you're prepared to sacrifice and
not do what everybody else is doing, you’re going to be
successful. [ don’t care what your background is. I don’t

“three-beer Fridays” where "f.ooking back, I think I made a

e e

care what your problems might
have been. You just get a new
mind-set, believe in yourself and
work harder, and you're going to
win, period.

M Spend a few minutes with an advertising icon R&R: How should AEs treat

clients and buyers?

DH: I tell salespeople that if they take a client to lunch
or dinner once a month or call them twice a week for
years, and that person loses their job, the AE should
continue to treat them the same way they treated them
when they were a client. Otherwise, the AE is a phony. If
you pretend to be a client’s friend, you'd better be a
friend when that client is in trouble.

For me, everything in life is relationships. I've been
criticized because I never had contracts. All the business

the buyer will see you. Maybe it will give you an
opportunity to have the receptionist say, “What a nice
person.” One of the early lessons I got was that the first
person to be nice to and make friends with is the
receptionist. If the receptionist thinks you're a jerk, the
whale agency knows it in a hurry. Live by that rule. Feed
it and don't overnight it, seck relationships, and don't
take the bad guys personally.

If you find out that abuyer gets in at 7:30 in the moming,
bring them abagel and a cup of coffee. If you know that they
work until 10:00 at night, bring them a pizza. Show
consideration. Show that you really care about them. Show
that you’re different. And it’s so easy to be different today,
because salespeople are all the same. They all dress casually.
haven’t had a radio salesperson call on me in two years —
unbelievable. I mean, not even to leave a business card.

we did, billions of dollars a year,
and no contracts. That’s because |
believe in the relationship, and 1
believe that the relationship will
always be more important than
something in writing. If there were a
book of world records for people
being burned, I've probably been
bumed more than anyone in the
history of advertising. But if | were
to do it all again, I'd do the whole
thing the same way.

R&R: Today many stations have a |
corporate mandate to hire up to 30 AEs

per station, creating “haves” and “have E20 s N OF THE MILLENNIUM ] them these interviews with psycho-

That'ssad. l was taught that when you
go into an advertising agency, you
always leave your card for the
president of the agency. Always. It's
just a littke reminder that someone
from the radio station was there. If
you see a buyer at lunch, send overa
bottle of wine or a note. They don’t
even do that — it’s ridiculous. Those
are the basics.

R&R: What is the problem? Lack of
training?

DH: I don’t think anybody trains
salespeople anymore. They give

nots.” Some AEs carn up to $200,000
with agency business, but you've got 10

The Southern California Broadcasters

Association presented Dennis Holt with
ALs starving. How do you feel about (ha man of 't)he Millennium award at a have to be alittle crazy to be a great

that? charity roast held at the Regent Beverly salesperson. Or they hire somebody

. DH: 1 don’t have a problem with  Wilshire Hotel on June 1. Roasters away from a larger station. A lot of
that because of the opportunity that included Al Franken, Art Linkletter, Mac  these salespeople who make a lot of
those 10 people are being given. If Davis, David Nelson and Gary Owens. money don’t deserve it, in my

logical tests. 1 don’t think I could
pass a psychological test. I think you

you were working for a great
master painter of the 17th century, vou didn’t get paid
anything. It was the idea that you were with Rembrandt,
and you were learning from a great master. So they’re
being given an opportunity to be one of 10 and given an
entry into ajob for life and the chance to gain experience
so that they can move on to another radio station. So 1
think it’'s terrific, and I don’t think those people should
complain about it.

R&R: Wihat advice do you have for AEs who feel
overwhelmed by trying to find new business?

DH: Suck it up. Believe in
yourself. Don’t take any-
body personally. And see
every person who hangs up

afternoons and drink beer. SAROLCRAR A SIA RN T I (. you as a reminder that, if

That's not an environment because it’s my ﬁrst love. you keep calling, eventually
for success, from my per- you're going to find a good
spective. Always has been, probably pgsin o 15 going b Bug

If the average person is always will be.” something from you. If

you're going to get de-

five dﬂyS a week, that’s 35 - DEYmis Holt (s])] radiO Pl’l‘SS(.‘d in sales, become a

butcher. You can't take
anybody personally, and

.that's hard. No pity parties. I don’t have any time for

people who feel sorry for themselves — and we all do. 1
do. But suck it up.

R&R: From an agency'’s perspective, what makes a good
AE?

DH: It goes back to basics. What I tell everybody here
all the time is, “Don’t fax it, don’t e-mail it, don’t
overnight it — feed it!” Any excuse you have to take
something to the client is an opportunity to create a
relationship. And the salespeople today are pitiful. They
fax everything, or they overnight it, and their excuse is,
“The buyer won't see'me anyway.” That's not the point.
So the buyer won’t see you. Show up in the lobby.
Maybe you'll see a buyer walking out to lunch. Maybe

opinion. They are order-takers;
they’ve got great agencies. Their assistants fax over the
avails. They leave early on Fridays. It’s a joke.

llove the young salespeople. They have a dream, they
have a vision, and they want that job. The key thing is that
once they get the job, they remember how they got it and
keep doing what got them there.

R&R: You've brought up the dress code quite a bit. Do you
feel that casual dress is disvespectful?

DH: It is not disrespectful, but my suit is my uniform.
I don’t think the NFL will ever have a “casual Sunday”
where some team will say, “We're not playing with
shoulder pads this weekend.” When [ put on my
uniform, my suit, it’s a reminder to me that this is serious
business. I'm not judging anybody else. This is strictly
my dress code and the dress code that | want everyone |
work with to have.

R&R: What about what women wear?

DH: Women know what’s nice and what isn’t nice.
It's all about looking professional. You can’t tell today if
a young person is a college student or an account
executive with a radio station. | think that is the wrong
message.

A lot of people are critical of me because [ have sort of
a “geezer” mentality. But to me it's not geezer, it's
professional. It's easy to criticize and say, “Oh, he's just
an old dude.” But that doesn’t bother me, because if
Michael Eisner calls me and says, “Be here in 30
minutes,” | don’t want to show up in a K-Earth T-shirt. |
want to be a professional, and there’s nothing wrong
with that.

R&R: You have such a positive and uplifting attitude.

DH: 1 wake up every day believing that something
good is going to happen. It might tum out the opposite
way, and many times it does. They say, “There’s no such
thing as a perfect day in advertising,” and many times
that’s proven right. But you can always find something
good in every day.
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management » marketing ¢ sales

This week’s GM Spotlight honors Clear
Channel’s Gary Grossman, a 30-year radio
advocate who landed his first GM job at the
age of 25. One R&R reader comments, “I've
found Gary to be an outstanding, charis-
matic leader, teacher and role model.”
Congratulations!

I decided to enter the world of broadcasting
because:

“In the early '60s they put a radio station —
the town’s first — on the air in the small
eastern Oregon town | lived in. I was 14
years old, and I fell in love with the business
on my first tour of the station.”

«womc.,,,,

The Talk Seation

99.

KRKT AM990

Cricket Country Classics

CLEAR CHANNEL

f'f'}ylf’/s /0/;5

First job in broadcasting:

NEWSRADIO

\HLoo

“Working part-time on the air for that small-
town station — KJDY/John Day, OR.”
Career highlights:

“Getting into station ownership in the early
‘80s. Serving on the NAB’s Board of
Directors. Being the youngest-ever Presi-
dent of the Oregon Association of Broad-
casters in 1984 and the OAB’s Broadcaster of
the Year in 1996. KRKT-FM’s winning the
Marconi for Small Market Station of the Year
in 1998. Working for Clear Channel in the
new millennium.”

The most challenging aspect of being a GM:

“Providing daily leadership and vision, so
our team grows nonstop personally, prof-

W 's KEJO-AM, KLOO/AM & FM &
{ KRKT-AM & FM/Albany, OR and
Clear Channel/Medford, OR Regional Manager.

~ GARY GROSSMAN

essionally and finan-
cially. Continually
making the most of
change and opportu-
nity. Getting the con-
solidated staffs to work

‘together with no fatalities. Not to mention

doing Randy Michaels’ laundry nights and
caddying for Mark Mays on weekends.”
My most unforgettable moment at a radio
station:

“Getting my first General Manager job at
age 25.”

The best words of advnce I've ever received
were:

“Either my partner — at that time my boss
— telling me that 95% of the things that
would cross my desk as a GM would be
problems, or his saying, "You can’t teach a
pig to sing. It only frustrates you and makes
the pig mad.”

You'd be surprised to know that....

“I passed up a stock tip from Lowry Mays to
buy Clear Channel in 1985. That’s more sad
than surprising — I own some Clear
Channel now!

k The GM Spotiight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pambaker@rronline.com. )

STRETCH
YOUR ADVERTISING DO

Today’s level of flerce competition demands that you prominently dis-
4 play your name every chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With theft, vandalism and
lass, it becomes a costly proposition to continuously replace expensive
signs and banners. Roll-A-Sign™ offers a better way.

With Roll-A-Sign banners you get up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film to display your logo and
message brilliantly for an economical price. Now you can afford to dis-
| play a bright new sign at every public event. They even make great

. -cost-effective promotional give-aways. Just roll off what you need and
cut.

| * Durable banners at an affordable price.

* UV stabilized plastic won’t fade indoors or outdoors.

|+ Simply FAX your logo and color separation information for a price
quotation today,

Reef Industries, Inc.P.O. Box 750250

Houston, TX 77275-0250 N | Call today
713/507-4200 713/507-4295 FAX 1803\
©2000 Reef Industries, Inc. ek 800/231-6074
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The great music from eighties through A daily Monday through Frday 30-second feature perfect
the mid-nineties defines the culture of for Urban AduHt ard mainstream radio.
the video music era. And it bursts every
weekend from a great Vignettes featere 80s news, actualities, factods, movie
four hour show de- and music clips based on Datedines hugely popular Do You
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marketing - sales

You have clients. You have listeners. You have a
website. You have a great sales team. Now alil
you need is a way to bring everyone together —
and make money. That’s where Citium comes in.

Citium has created an effective yet simple
“plug and play” coupon technology to embed in
existing radio station websites. While protecting
your station’s image and brand, this program
serves as an expanded “local business directory”
for your advertisers’ promotions and coupons.

Be creative and competitive with this sales and
marketing tool. Citium’s software can open up
many exciting opportunities.

¢ A Loyal Listener Club. Provide a way for
your listeners to define their interests, and e-mail
them if a new promotion or coupon matches their
profile.

To help kick off this program, Citium is offering R&R
readers an incredible, limited-time opportunity. First,
visit Citium’s demo site at www.citivm.com/demo/
l kebs. Click on “Coupons.” Log in with the user name
“guest-agent” and the password “guest-agent,” and

| use the zip code of 95124 for your search.
Navigate through this demo site to acquaint
i yourselt with the coupon technology. Then, in the
coupon directory, click on “publish.” You'll see just
how easy itis to add a new client and create a coupon.
The first 50 radio stations to contact Citium and
sign up for the program will have the setup fee
| waived. This is a great value; the regular setup fee is

| program.

SPECIAL OFFER FOR R&R SUBSCRIBERS

iMANAGEMENT%

CLIENTS BOUNCE BACK WITH ONLINE COUPONS

W Turn your station’s website into a moneymaking machine

* Increase sales from current and prospective
clients. Retain and upsell your current advertis-
ers by offering them a new presence on your
website that will be more effective than a plain
banner ad. A coupon program also gives you an
advantage over your competition when you’re
prospecting new clients. It not only offers clients
real value, it gives them a place for real-time pro-
motions and coupons that can be changed and
updated at any time.

* Compete with newspapers. Online users
will bookmark your site because you‘ll have the
ability to provide new content daily, and listen-
ers will visit to view the promotions and coupons
offered by your clients. More page views will
make your station a more valuable property, and
that will lead to more clients, who are likely to
have more loyalty to your station.

| $1,200. Radio stations are charged $1 per client per month, with a minimum of $100/month. For example, if you. |
f have 175 clients in the business directory, your station will pay Citium $175 per month. This offer is valid through ]
! June 30, 2000. Contact Citium toll-free at (877) 692-4848, ext. 330, for more information or to sign up for the |

$ALES TIP |
[BUEIWEEK

Marcella Nelson
President
Bedford Research

ZIP power! Don’t overlook the power of
ZIP code analysis. Instead of walking
into your next sales call with the classic ranker, ask your pro-
spective client about its trading area.

A company’s trading area is its primary marketing area.
For some it may be a 10-to-30-mile radius around its store,
but for others the area may be defined by counties. In short,
it's the area where the majority of an establishment’s rev-
enue is generated. So, while it may love to get clients from
far away, 70% of the business for ”Art’s Car Mart” is likely
to emanate from surrounding cities or ZIP codes. Art’s trad-
ing area is the bread and butter of its business.

How is ZIP code analysis done? An analysis can be ex-
tracted from your current research software. Simply com-
bine ZIP codes or county groups to form a new “geogra-
phy.” Be aware of the sample size, and be sure to add enough
ZIPs and territories to create a large enough population. For
example, if a client company tells you that it draws from
one particular city, make sure that you expand the area by
including surrounding cities and ZIPs.

Trading-area geographies can also be created with quali-
tative data. Simply define a region in the geography portion
of your software, then run your qualitative criteria. Once
again, make sure the geography is large enough — samples
can really begin to disappear here.

In summary, examination of trading areas is another way
to stress the value of your station and keep you on the sched-
ule. If your station isn’t No. 1 in the metro, it may still blan-
ket a client’s primary revenue-generating area. Now that’s
ZIP power!

Contact Marcella Nelson at research@bedfordgrp.com.

Entertainment?

Here’s a partial list of artists appearing in L.A.
during R&R Gonvention 2000:

. Barenaked Ladies...Boyz Il Men...Jude Cole...Cowboy Mouth...
Creed...Cypress Hill... Dixie Chicks...Dr.Dre...Duran Duran...
Eminem...Everclear...Godsmack...Ice Cube...Incubus...KORN...
Limp Bizkit...Lit...Moby...No Doubt...The Offspring...
Todd Rundgren...Snoop Dogg...Steely Dan...

Stone Temple Pilots...Third Eye Blind...Warren G...

Get your rest, you’ll need it...

www americanradiohistorv com



www.americanradiohistory.com

_ /fﬁ (el /iliﬂ’?\l/ﬁl{;

Today’s Way To Predict The Hits
Guy Zapoleon, Zapoleon Media Strategies

“I think RateTheMusic.com system is the most cutting edge and most customizable system
of its kind. It has good predictive qualities and can be up to 3 weeks ahead on predicting
the hits.” ‘

' Dan Kieley, PD — KIIS-FM/Los Angeles

“RateTheMusic.com has been an essential tool in our ratings gains at KIIS-FM. It mirrors
call-out amazingly well, and is a great interactive tool for our listeners. We absolutely love
it.” '

Steve Kingston, PD — WXRK/New York

“This is a great tool for any forward thinking programmer to have at his disposal.”

Gregg Swedberg, PD — K102/Minneapolis

“I wouldn’t be caught dead without it. It picks up on reaction records very quickly, and
can spot a callout stiff a mile away. RateTheMusic.com could easily be another very
valuable research tool that smart programmers would be wise to use.”

Check it out for yourself:
www.RateTheMusicdemo.com

Username: rtm
Password: demo

Then call us: 407-523-7272

or contact us at the R&R Convention Suite 1102

www americanradiohistorv com
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WRITE IT DOWN, MOVE IT OUT, DO IT NOW

Do you often feel over-
By Dick Kazan whelmed by what you
need to get done each day? You have
customers to speak with, paperwork
to process, meetings to attend and e-
mail and calls to return. That’s along
with picking up the kids, dropping off
the dry cleaning and getting dinneron
the table. So how do you do it all, do
it well and remain sane? The follow-
ing tips are easy to use and will make
you more productive and your life
more fun.

Write it down. Just take a Post-it
note or a piece of scratch paper, and each day
write down the things you need to complete, in
order of importance. Then mark off each item
as it’s finished. This simple system will make
you dramatically more productive because it
will help you focus on what matters to you most.
It's also a success-reinforcement device — not
only will you achieve more,
you’ll feel good about check-
ing off each item. It’s like high-
fiving yourself throughout the
day.

This approach is so infor-
mal that on occasion F've flat-
tened the cardboard cylinder
from an empty roll of toilet tis-
sue and begun writing. For people who've seen
me do this, it has had the added benefit of mak-
ing them laugh.

Move it out. Clutter is a big distraction. With
the best of intentions, it's easy to accumulate
books, magazines, newspapers, reports and
other information that you intend to read but
don’t have time for. So move it out ASAP,
whether to others on your circulation list, into
a recycle bin or out to a storage area — or for
delivery to a hospital, homeless shelter or other
site where it’s needed.

Don’t let paperwork devour your time, ei-
ther. Your plan should be to handle each piece
of paper only once. For letters, faxes and other

THE ROAD 1o

SUCCESS

nonessential documents, write a response on the
document and send it right back. It's much
| quicker than preparing a formal reply,
gives the sender the answer they need
and frees your time. Also, surveys show

viewed again — so if it’s nonessential,
don’t file it. Put it into a recycle bin and
save some trees rather than into the
trash to add to landfills.

Return phone calls and e-mail
promptly, preferably at a set time each
day. It's rude not to respond, and you'll
offend many of those vou ignore — and
that will harm your career. If they’re not
available when you call, let them know when to
reach vou, or direct them to someone else who
can help them. Remember the Golden Rule: Do
unto others as you would want done unto you.

Do It Now. If it's important, put it on your
list. If it’s huge, break it into bite-sized pieces.
Tackle it when you have the most energy or de-
sire, and address it regularly.

You can move a mountain with
a tablespoon if vou have
eriough persistence.

The great Chinese philoso-

pher Lao Tzu said it best more
than 2,500 years ago: “Man-
age the difficult while it is
easy, manage the great while it is small. All
difficult things start from the easy, all great
things in the world start from the small. The
journey of a thousand miles begins with a
single step.”

Next week: Because financial security is im-
portant to you, a former schoolteacher will tell
you how he started with a four-unit apartment
building and created a multimillion-dollar real
estate empire.

Dick Kazan is a successful entrepreneur who
founded one of the largest computer leasing corpo-
rations in the United States and is a Southern Cali-
fornia real estate investor. E-mail your comments or
quastions to him at rkazan @ix.neztcorn.com.

that 80%-90% of what's filed is never |

Edward Mark Cannaia

TEEN DREAM AT ZOOTOPIA

On June 2 WHTZ-FM (Z100)/New York hosted “Zootopia 2000: The Biggest Summer Party on
the Planet” at Nassau Veteran's Memorial Coliseum. The show featured Christina Aguilera,

{ IT'S GREAT TO BE IN RADIO! I

Z-100 morning personality Elvis Duran getting friendly with

Destiny’s Child backstage at Zootopia 2000.

Sugar Ray, Macy Gray, The Goo Goo
Dolis, Destiny’s Child, Savage Garden,
Jessica Simpson, Vitamin C, Mandy
Moore and Hanson.

Proceeds from the concert will ben-
efit Computers For Kids and SHINE.
Sponsors included Circuit City, Vidnet,
Toyota, Feria, Mandee, Lycos, iTurf.com,
Hofstra University, Earthlink, CW Post,
Mistic, Felician College, Teen People
magazine, NOA Fragrances and Paris
Blues.

Before the concert Z-100 and Teen
People held a “Trendfest,” where trend-
spotters selected trendy teens to pose
for the magazine’s upcoming Septem-
ber back-to-school issue.

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

How can a single store or a small chain compete with the superstores?
The RAB demonstrates how a creative radio campaign is strengthening the
image of the home decorating chain Siperstein's by emphasizing the
benefits of shopping at a smalier — and friendlier — store.

Category: Home Improvement

Market: New York

Submitted By: NYMRAD (New York Radio Marketing)

Client: Siperstein’s

SITUATION: A husband and wife are shopping for wailpaper in one of those
huge home centers when she realizes, “I don't need big. | need someone
who knows wallpaper.” That's one of the scenarios in a radio campaign for
Siperstein's, a New Jersey-based home decorating chain that has shifted
much of its advertising budget from newspapers to-radio in orderto
distinguish itself from such large muitipurpose centers as Home Depot.
OBJECTIVE: Siperstein's target customers are adults 25-54, with a male
skew. Siperstein’s needs to stand out from stores that carry the same
products, and it needs to communicate the differences that make it a better
choice for the home-decorating customer.

CAMPAIGN: “Radio is giving Siperstein’s a personality,” says Ernie Fossa
of GFS/Levinson Group, the retailer’s ad agency. “It's something they
couldn’t get in newspaper ads.” In one commercial a man tells a home
center salesperson he’s looking for paint and that his wite wants the paint
to be “the same blue as this cup.” The salesperson responds, “What do
you think this is, Siperstein’s?” Fossa says that Siperstein’s is using
newspapers only on an insert basis, “to supplement heavy radio ang
outdoor. They're 12 to 15 stations deep and are taking advantage of
weekend radio.”

RESULTS: “We looked at the competition in the market,” Fossa says, “and
decided Siperstein's could create awareness with radio.” The campaign
began the last week in March and will run through October. By early April
the creative was already breaking through with the message “If it has
anything to do with wallpaper (not lawn mowers), paint (not plumbing)
and window treatments (not the treatment), you'll find it at Siperstein’s.”

—— RAB TOOLBOX

Here you'll find more marketing information and resources from the RAB.
For more information, call RAB's Member Service HelpLine at (800) 232-
3131 or log on to RadioLink at www.rab.com.
INSTANT BACKGROUND — HOME DECORATING
Sherwin-Witliams estimates that more than 60% of its paint and
wallcoverings are purchased by women, and many of those products
bought by professional contractors are for female clients. A study by Ace
“Hardware found that women spend over $5 more per visit than men do,
and couples spend about $12 more than men shopping alone. (Marketing
to Women, 2000)
Monthly sales at paint, glass and wallpaper stores (three-year average,
1996-98): January, 6.3%; February, 6.6%; March, 7.6%; April, 8.6%, May,
9.4%; June, 9.7%; July. 9.6%; August, 9.4%; September, 8.9%; October,
9.1%; November, 7.8%; December, 7%. (U.S. Department of Commerce,
1999)
FROM THE RADIO MARKETING GUIDE AND FACT BOOK
Every week radio reaches 92.5% of those who own their own dwellings.
Radio’s weekly reach among various homeowner groups: those who plan
to remodei their home in the next 12 months (94.5%); have a home
improvement loan (95.1%); have a secured line of credit or a home equity
account (95.4%); have shopped hardware stores four or more times in the
past four weeks (95.8%); have shopped at building supply stores three or
more times in the past four weeks (95.6%). (Based on information from
The Media Audit Jan. 1999 - March 2000 National Report ~— Radio)
FROM RAB'S CATEGORY FILES
“One of the battles we have to fight as an industry is that consumers have
far less time to shop. | think the Internet is going to become an increas-
ingly important part of the walicovering business. People used to say,
‘There's no way someone is going to look at an image on a computer
screen and buy it,’ but | don't believe that's true anymore.” (Tom Joyce,
marketing manager for Fashion Wallcoverings, quoted in Painting and
Decorating Refailer, April 2000)

WAL amaricanradiahictary aaias
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In Assacistion With
Radio And

LET'S DESIGN THE PERFECT RADIO STATION WEBSITE!

[ Some things are mere important than jeck photos

For this column's debut in

By f'” Hanson g | tmought it wouid be
el o appropriate to look at a topic

that has generated more
reader feedback than any topic in the six-month history
of RAIN: Radio And Internet
| Newslefter. For'the past week and
a half at the RAIN home page,
www.kurthanson.com, we've been
4 discussing the features that
s Delong on the uitimate radio
station website.

Of course. | think we can al!
agree that the most important
element for any radio station’s site
is jock photos.

But how about bevond that?

URT
kH NSON

What else matters?

In fact, that was a joke — photos of your air
personalities are probably a second- or even third-level
item in terms of importance to the listeners who visit
your site. This week's issue will be devoted to the items
that are more important than jock photos.

WHO VISITS YOUR SITE?

There are four kinds of peopie who might logicatly
visit your station’s website.

® Your P1s. That is, your most loyal listeners. These
people are your cote fisteners — in fact, your website's
primary visitors may be a subset of those listeners, who
could be called your “ultracore.

® Former P1s who have moved out of your market
but who are listening out of homesickness or nostaigia.

8 Random visitors who have stumbied onto your site
for (most likely) the first time. That is, people who have
found you through an Internet radio tuner, search engine
or other guide.

® Other, non-P1 listeners to your station whom you
have directed to your website for a particular purpose.

Although the proportions of these four groups vary
from station to station, | would suspect that, as a general
rule, most of your website traffic comes from the first
category. You probably have a few visitors from the
second and third categories during any hour, but you wil
have traffic from the fourth category only when you make
a specific on-air effort to attract it. Thus the content of
your site should be designed primarily for visitors from
the first category, with some consideration for the others.

WHAT DO INTERNET USERS WANT?

To quote from the opening titles of the classic late-
'60s TV show The Prisoner, more than anything else,
today’s Intemet
users are saying,
“Information ...
we want
information.”
Patrick
McGoohan's
Number Six
responded, “You
won't gat it,
which, I'm afraid, is the typical attitude of a lot of radio
station websites.

Think about the phone lines coming into your radlo
station. What is the most-asked question? It's not “What
does Mike In The Morning look like?” Uniess things have
changed radically since the last time | checked, the most-
asked question is “What was that song you just piayed?”
Therefore, [ believe the singie most important element
you can have on your website is a “What's Piaying”
feature. It's better if it goes back two or three songs —
and even better if it goes back two or three hours. Some
stations, like Hot AC WTMX/Chicago. even go back two or
three days!

YOUR PRODUCT

As faster Internet connections roll out, more and
more Internet users are going to use their connections to
look for entertainment as well as informatlon. In other

-words, more and more Internet users are going to be

listening to music over their PCs. it's practical (particu-
lariy if you work in an office buiiding with poor radio
reception), and it's convenient — the “remote control” is
right there at your fingertips.

And it's logical. As a moderately savvy Internet.user, |
know that the Internet can currently be used to reliably
deiiver text, photos and audio. So if I'm on a radio station
website, | expect to find a link that allows me to listen to
the station.

Imagine how you'd feel if you went to the New York
Times or Newsweek website, and they had biographies
and photos of their reporters, an events calendar and a
news quiz — but no news. You'd think, “Man, are they
behind the times.” And you'd probably move over to the

Continued on Page 22

opportunities.

at www.kurthanson.com. Readers can sign up for
a daily e-mail reminder service, but the full content
is always found only at the aforementioned URL.
RAIN Publisher and Editor Kurt Hanson is a well-
known researcher and consultant who also serves
as Chairman of Strategic Media Research, the firm
he founded in 1980. He holdsa B.A. and an M.B.A.

month sabbatical in 1998 to work as a graphic artist
on the motion picture Star Trek: Insurrection.

RAIN is availabie every weekday, free of charge, -

from the University of Chicago. Hanson took a six-

BY WAY OF INTRODUCTION

RAIN: Radio And Internet Newsletter is a web-based newsletter dedicated to helping its readers keep up-
to-date on the latest issues involving radio and its relationship to the internet — both the threats and the
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READER FEEDBACK

Here are some opinions from RAIN readers on
what makes a great station website.

From Net in Focus’ Donn Seidholz:

Based on several research projects I've done on radio
station websites, the one thing | think everyone is missing is
that station website visitors are the creme de la creme of
your station’s P1s. i've done several focus groups where the
respondents knew more about the station than the PD did!
The respondents were incredibly forgiving of all of our
faults, like dead ends, outdated info and no response to
listener e-mail. in fact, one lady said she kept coming back
to the site in the hope that we had fixed the problems.

Streaming was not something that was important to
those listeners. They used the website as a brand extension.
They wanted info about what we were playing, advertisers,
advertiser coupons, artist info, jock info and some way to
communicate with the jocks, weather and contests. We
developed a game called “Scratch For Prizes” — a game
card web visitors could play like a fottery ticket, using their
cursors. The respondents loved it. Speed was also very
important. They didn’t want fancy graphics if it meant longer
download time.

In short, | would suggest that before anyone spends
time guessing what visitors want on the “perfect website,”
more research needs to be done. After all, most of us
wouldn’t program a radio station without doing the proper
research.

From consultant John Sebastian:

A website needs a playlist of your prime music, if you're
a music station. Aiso, a minute-by-minute record of what
you're piaying and by whom. One of the biggest requests is
for more information about what's playing right now.

From WCTL/Erie, PA GM Josl Natalie:

Let me tell you what's most important to our listeners at
Erie, PA's Christian ra-
dio station, WCTL (Life
106.3). Since WCTL is
Contemporary Christian,
our visitors are totally
interested in the music.
The hottest pages are
the “Listen Live!” launch
page and the music
links page.

| think it is crucial
that niche formats
stream, and | think the
recent Arbitron Info-
stream numbers bear
that out. Christian visi-
tors appreciate our daily
scripture verse and the ability to ask virtually anything
about, well, anything! We've really become “Information
Central.”

We still haven't figured out how to make a dime on the
page (www.wetl.org), however. | figure if big, content-rich
Christian portals like Crosswalk.com fose $2.5 miflion a
quarter, then why should | try to make money? At least, not
yet.

“I think it is
crucial that
niche formats
stream, and I
think the

recent
Arbitron
Infostream
numbers bear
that out.”

— Joel Natalie
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Eusy fo use, yet very powetful.

DAT-E-BASE does everything from auto reply e-mails
' and birthday greefings, to filtered e-mail broadcasts

and exports of your database information.

DAT-@-BASE is the highly customizable and complefe

e-solution for all your database collection

and-communication needs.— .
- - \

-

...because it's not your'dotabase,
it's your DAT-€- BASE

PRESSLAFEF
INTERACTIVE REVENUE f |

The Point is Revenue .

\«\ PRESSLAFF INTERACTIVE REVENUE:
ame "~ RadioPHONE-Interactive Voice Response Solution  Interactive Recruitment Service™e Click2Hear™

Contact Ruth Pressloff: uth@presslaff.com or-call 310-792-6060 NOW www.pressloff.com
21250 Hawthome Boulevord, Suite 545, Torrance, (A 90503
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LET'S DESIGN THE PERFECT RADIO STATION WEBSITEi

Continued from Page 20

Washington Post or the Los Angeles Times or the
Time magazine website, perhaps permanently.

What are the arguments against streaming your
signal?

8 “We don’t want to compete with ourselves.” Do
you really think the New York Times toses many readers
because it has a good website? Qbviously, the Times
doesn’t think so. it's when you don't offer your listeners a
stream that you drive them to a competior.

@ “I's an expense with no associated revenue.” It
costs about 10 cents an hour to stream to each listener,
or even less with some of the deats that are now
available. Are you saying that a listener-hour isn’t worth
10 cents to you? Joining an ad-serving network is one
way to generate revenue from audio streaming.

UP AND RUNNING

Here are a few examples of notable station site
features.

® Request form. A request form is one of the most
valuable uses for a website. It's a chance for listeners to

instantly get their requests in to the studio. (No trying to
get past a busy signal! No rudeness from the air
personality!) An e-mail link for requests is good, but |
think a nice, easy form is even better. Your listeners can
just type in what they want to hear ang hit the “Submit”
button. Better yet would be if you could respond quickly
and politety — and in a seemingly personalized manner
— to each request. See CHR/Pop WPST/Trenton, NJ's
“E-quest” form above.

@ Webcam. When | was young and into radio, | feit
that nothing was cooler than getting a peek into a

yIGITA

Brian Wiliner joins Traffic.com from Shadow Broadcas!
Services to handle the Midwest region, while former
CBS/Baltimore AE Kim Bandell assumes responsibility
for the Northeast. Robert Smith, most recently Director/
Streaming Audio at IT Network, heads to Traffic.com for
Southwest regional duties.

Winstar Will Rep For SoundsBig.com

Winstar's Global Media unit will provide national sales
representation for Internet audio provider SoundsBig.com
and its affiliates. In the deal Winstar Giobal Media will sell
audio inventory on SoundsBig.com’s 100-plus formats

station's air studio. In its Top 40 heyday WLS-AM/
Chicago had a legendary viewing room in which listeners
from across the Midwest could stand and watch their
favorite WLS personalities in action. Now, like WPLA

(Planet 93.3)/Jacksonville (www.planetradio933.cc), you

can give all your tisteners this opportunity, 24 hours a
day, by simply instailing a $99 webcam in your controt
room. (Al right, | admit it's probably a littte more difficult
than that — but not a lot more.)

® Song Detail. There’s nothing that says you can't
give your listeners a /ot of information about every song
you play. On Adult Atternative KKMR (Merge933.net) /
Dallas’ site (www.merge933.net), powered by
RadioWave, every song's CD cover is displayed on the
station's home page while the song is playing. Below the
CD cover are finks to a biography and discography for
the artist, plus relevant news, interviews and photos
(plus, of course, the ubiquitous “Buy Now" button).

& -

Check future editions of internet News & Views for
more great radio site features from all around the world.

I' internet NBWSll

Traffic.com Taps Three Regional Acct. Mgrs.

to a variety of narrowly targeted advertisers. The firm’s
VP/Programming is former radio programming exec
Corinne Baldassano.

CBS, Infinity Sued Over Trade Secrels

- Entertainment Network, which operates the popular

VoyeurDorm.com website, filed suit against Viacom sub-
sidiaries CBS and Infinity May 31 in the New York U.S.
District Court to. block the broadcast of CBS' planned Big
Brother program. EN claims CBS used a series of 1999
meetings to leam all it could about VoyeurDorm.com —
whose 55 cameras watch an all-girls’ dormlike residence’
in Tampa 24 hours a day — then violated a nondisclosure
agreement and reneged on a proposal to jointly develop a
similar site. The suit claims that CBS used EN's trade
secrets to justify spending $20 million to buy Big Brother
from a Dutch company.

ULTIMATE WEBSITE FEATURES

Music

Streaming webcast

“What's playing” information box

Music log of songs played in the past few hours or
days

“Click to hear” song hooks

Song and artist details: bios, discographies, links to
artist sites, etc.

Current playlists, including song hooks

Music research: listener feedback on current songs

New music, including songs under consideration for
airplay

Locat music: MP3s, archived tocal music shows, etc.

Internet-only subchannels

High-Tech

Studio webcam

“Instant request” form

Virtual studio tour — ideally, a 360-degree view

Chat room where fisteners can be in touch with the
on-air jock

Promotions

Contest entry forms. angd rules
“Loyal Listener” program
Station screen saver

E-mail newsletter

Photo album of station events
Promotion calendar

News & Information

Format-specific music news
Weather forecast

Tratfic info

Concert calendar

Station events calendar
Program schedule

Station contact information

Revenue Opportunities

Visuals that coordinate with on-air spots, inciuding
links

Ad insertion of targeted, internet-oniy spots

Station advertiser contact info and links

On-demand audio of spots currently in rotation

E-commerce: CD saies, concert tickets and station
merchandise

Ciassified ads: jobs, cars, personal ads

“How to advertise on our station” page

Coupons

Other Programming Elements

On-demand archives of past programs
Station history, with photos and audio archives
On-demand jingies

Diversions

Listener poils
Trivia games
Java, Shockwave or other games

For Your Ultracore

E-mail service

Jock profiles and photos, including e-mail addresses
and jocks’ favorite links

Bulletin board or guest book for messages to the
station

www americanradiohistorv com
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ld6 you really know what
women are talking about?

'1 The prep sheet writteri—by, about and for women.
(And for the men who are supposed to be relating te.thenr)

if you're a woman=or if they’re your target demo—call a Premiere Radio Networks
' marketing representative for a free two-week trial or visit
PrepBurger.com and click’on Girly Sheet.

15260 Veritura Boulevard &' Sherman Oaks, CA 91403 # 818-377-5300 # fax. 818-377-5333 # PrémiereRadio.com
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Virtual Reali
In Beantown

Cruze. PD for Altemative WFNX/Boston,
oozes the interconnectedness of the online
world. In our recent
conversation topics
veered wildly from the
Internet to Arbitron, lis-
tener loyalty and indie
rock. only to come ca-
reening back to the
*Net.

The immediacy and y
accessibility of the 'Net  payid 1 swrence
have affected the pro-
gramming timeline of WFNX. “Because of the
*Net. the path from indie phenom to Allt suc-
cess is shon.” Cruze notes. “The further path
from Alt to CHR and Hot AC means that only
the smartest artists can keep their credibility
with our listeners. and it makes it harder for
us to make add selections. Probably one of the
reasons you're seeing harder acts like Break-
stuff testing better is that we know there’s lit-
tle chance of it heading to your local Mix sta-
tion.”

What about the faunching points of
MP3.com and. supposedly. Napster? Cruze
echoes the mantra that we're in the first inning
of a nine-inning game. 1 think it’s all very in-
teresting. especially how the web is going to
change the basic dynamic of the music distri-
bution system.” he says. “This is also a wake-
up call to record companies: Price CDs fairly,
and cut decent deals with artists.”

He says that WFNX hasn’t adopted an of-
ficial stance on Napster and Gnutella on the
air. T guess it we did, we'd say. "Go ahead and
trade band-encouraged bootlegs and rare
stuff.” he says. “We probably wouldn’t en-
courage a sense of entitlement. If you're rip-
ping whole CDs. it's wrong.”

Cruze slides into web interactivity and mar-
keting. the Holy Grail of the industry. “Our
'FNX Card is entirely web-based.” he says.
“We capture the ¢-mail address and. as far as
I can see. do some pretty serious nrketing to
that database. We do tree shows tor cardhold-
ers. and we give them real perks. They tind out
a day ahead of time about on-air promotions
and tickets o hot concens.”

Is e-commerce all it’s cracked up to be?
Cruze says it's more of a way to serve the hard-
core fan than a way to nike serious money.
“No madel has yet been created for really
good affiliate sales.” he
says. “The margins are
ridiculously low. and
once the listener is in-
troduced to the sales
partner. they don’t have to go through the sta-
tion's site. But that’s now. The right model
isn’ton the table yet. but it inevitably will be.”

Next week: Cruze on the joys of experimen-
tation. Arbitron’s uscless website ratings ancd
how to turn the web into multiple transmitters.

Questions? Comments? david@uetmusic-
countdown.com

David Lawrence is heard on WGN/Chicago; is the
host of Online Today and Online Tonight, syndicated |
high-tech/pop culture radio talk shows from Dame- |
Gallagher; and is the host of The Net Music Count-
down radio shows from United Stations. A 25-year
radio veteran, Lawrence was a founder of the
American Comedy Network. is the voice of America
Onfine, and is a leading expert on Internet enter-
tainment 1
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whether stereo, computer or a hybrid of both, to make digital music
sound better. In order of popularity:

1. High-speed Internet access. Cable modems give the best bang
for the buck and, along with DSL, are the obvious choices to show off
how good "Net sound can be. The companies @Home and Road Runner
are in bed with all the major streaming outlets to show off their products,
and high-bit-rate music is a natural choice. Price averages $40 a month.

2. Better speakers. If you're still listening to the speakers that came
with your PG, are embedded in the CPU or built into the monitor, cave in
and spend less than you would on a great meal for quality that rivals
studio sound. My fave is the Yamaha line of satellite/subwoofer systems.
In black, because black sounds better. The cost averages $70.

3. A portable player. If you've not heard the sound of an MP3 player
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$89-$379.

ESSENTIAL TOOL KiIT

recently asked listeners what changes they've made to their systems, or been surprised by its light weight and lack of moving parts, please

refer to your desk calendar: It's closer to 2001 than not. Players average

4. A CD burner. Priced to move, this addition to your computer
system will also give you no excuse for not backing up your data. CO
burmers work for either audio CDs or MP3 files, but if you play your
cards right and choose a combo MP3/CD-ROM piayer, you get the best
of both worids. Prices average $150-$300.

Also, watch the horizon for a move to using data lines instead of
audio cables. The phrase “CAT 57 will soon be on all our lips.

No matter what you do to enhance the sound, an MP3 file will never
sound as good as a CD. On the other hand, consider this a signed
permission slip to upgrade and make your ears happier.

— David Lawrance
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CHR/Pop

ARTIST COTitle

‘N SYNC No Strings Attached™Bye™

MACY GRAY On How Life IS Try"

BRITNEY SPEARS Oops!...I Did it Again/“Oopst”™
FAITH HILL BreatheBreathe™

SANTANA SupemnaturalMaria™

CHRISTINA AGUILERA Christina Aguilera/Tum”
ENRIQUE IGLESIAS Enrique/~Be™

MARC ANTHONY Marc Anthony/Sang™
VERTICAL HORIZON Everything You Want/“Everything”
TONI BRAXTON The Heat/“Man™

MATCHBOX TWENTY Mad Season/“Bent”
CREEQ Humian Clay/“Higher™

STING Brand New Day/~Desert”

REQ HOT CHILI PEPPERS Caiifornication’Otherside”
MOBY Piay/"Body”

SAVAGE GARDEN AffirmationCrash™

S1SQ0 Unleash the Dragon™Thong™

EMINEM Masshall Mathers LP/Slim™

GO0 GOO DOLLS Dizzy Up The Girl/*Broadway™
BACKSTREET BOYS Millenniuny/~One”

Country

ARTIST CO/Title
FAITH HILL Breathe™Way™

_DIXIE CHICKS Fy/~Cold”

COLLIN RAYE Couidn't Last A Moment/“Moment”
CLAY WALKER Live, Laugh, Love/~Chain”

GEORGE STRAITLalest Greales! Straitest Hits/Best”
MARK WILLS Permanently/“Aimost’

PHIL VASSAR Phil Vassar/“Carlene”

CLAY OAVIOSON Unconditional™Unconditional”
TRISHA YEARWOOD Real Live Woman/“Woman™
BLACKHAWK Greatest Hits/“Need”

NEAL MCCOY Forever Works For Me/“Forever™
ANOY GRIGGS You Won't Ever Be Lonely/*She's”
SONS OF THE OESERT Change/*Change™

OARRYL WORLEY When You Need My Love/“When™
RICOCHET Do ! Love You Enough/“Love™

KATHY MATTEA The Innocent Years/“Angels”

CLINT BLACK D Lectrified/~Been”

KENNY CHESNEY Everywhere We Go™What”
WARREN BROTHERS Where The Heart Is Soundtrack/“Beat”
LEANN RIMES Jesus TV Soundtrack/“Need”

Hot AC

ARTIST COMitle

VERTICAL HORIZON Everything You Want/"Everything”
STING Brand New Day/“Desert”

TRACY CHAPMAN Telling Stories/ Telling”

MACY GRAY On How Life Is/"Try"

SANTANA Supernatural”Smooth”™

THIRD EYE BLIND Blue/Never”

FAITH HILL Breathe/"Breathe™

MATCHBOX TWENTY Mad Season/"Bent”

*" RED HOT CHILI PEPPERS Californication/*Otherside”

"NSYNC No Strings Attached/*Bye”

CREED Human Clay/“Highes™

MARC ANTHONY Marc Anthony/“Sang”

CELINE OION A/l The Way"That's”

LENNY KRAVITZ Five/“Belong”™

BACKSTREET BOYS Mirlennium/*Show™

BEN HARPER Burn To Shine/"Kisses™

GO0 GOO OOLLS Dizzy Up The Girl/Broadway”
CHRISTINA AGUILERA Christina Aguitera/“Turn”
SAVAGE GARDEN Affirmation’Crash”
LONESTAR Lonely Grif/“Amazed™
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Urban

ARTIST CONitle

TOM BRAXTON The Heat/"Man™

CARL THOMAS Emotional/“Wish™

JOE The Wood Soundtrack/Wanna™
DOMELL JONES Where | Wanna Be/"Wanna™
EMINEM Marshal Mathers LP/"Slim”

DMX Then There Was Xi™Party”

$ISQ0 Unieash The Dragon™Thong™
MARY MARY Thankful/“Shackles™
WHITNEY HOUSTON Greatest Hits/~Script”
AALIYAH Romeo Mus! Die/“Try"

GERALD LEVERT G/“Damn™

ANGIE STONE Black Diamond/“Everyday™
KEVON EDMONDS 24/77"No™

BLACK ROB Life Story/“Whoa!”
DESTINY'S CHILD Writing’s On The Wall-Say™
TEMPTATIONS /' Here/“Here”

MYA UJADAKISS Fear Of Flying/“Best”
TEMPTATIONS /'m Here/ “Here”

MARY J. BLIGE Mary/~Give”

D’ANGELO Voodoa™Send”

" NAC/Smooth Jazz

Lw

|3l ~e2| w|

IS =l

~lZlogzwan|aag

™

ARTIST COrTitle

STEELY DAN Tivo Against NalurerJack™
RONNY JOROAN Brighter Day/“London”
DON HENLEY /nside Job/“Home"

URBAN KNIGHTS Urban Knights 3™ Sweet”
DAVID BENOIT Professional DreamerfMiles”
BONEY JAMES & RICK BRAUN Shake It Up/~Grazin™
BOB JAMES Joyride/“Roof”

JAY BECKENSTEIN Eye Contacl/“Sunrise™
MARC ANTOINE Universal Language/~Palm™
BRIAN MCKNIGHT Back At One/"6,8,12"
GEORGE BENSON Absolute Benson/“Deeper”
MAYSA All My Life/~Strong”

NORMAN BROWN Celebration”Paradise”
OAVE KOZ Dance/"Surrender”

JOYCE COOLING Keeping Cool/™Dawn™

JEFF GOLUB Dangerous Curves/“Two"

TOM GRANT Tune it In/"Tune™

AL JARREAU Tomorrow Today/“Loved”
BRIAN TARQUIN Soft Touch/“Tangled”
CHRIS BOTTI Siowing Down The Worid/"Why~

Alternative

ARTIST CDTitte

CREEO Human Clay"Arms”

PEARL JAM Binaural/“Nothing

METALLICA Mission Impossible 2 Soundlrack/*Disappear”
3 000RS OOWN Befter Life/“Kryptonite™

BLINK-182 Enema Of The State/"Adam’'s™

RED HOT CHILI PEPPERS Californication/“Otherside”
MATCHBOX TWENTY Mad Season/"Bent”

MOBY Play/“Porcelain”

NO DOUBT Ex-Girlfriend/Simple™

LIMP BIZKIT Mission impossible 2 Soundtrack/“Look™
SMASHING PUMPKINS Machina-Machines Of God"Stand”
EMINEM Marshal Mathers LP/*Sim”

BLOODHOUND GANG Hooray For Boobies/Bad™

FOO FIGHTERS There Is Nothing Left To Lose/Breakout™
INCUBUS Make Yourself“Pardon™

LIMP BIZKIT Signiticant Other/" Stuff”™

KORN /ssues™Make™

RAGEAGAINST THE MACHINE The Battie OfLos Angeles’ Sieep™
STONE TEMPLE PILOTS No. 4/°Sour”

LIT A Piace In The SunMiserable”

E-chartsare based on weekly 4

1CD sales.

of artists onhine compiled and

y from the logfiles of reporting websies. Reporters include Amazon com.

Barnes and Noble com, CONOW.com, Gheckout com, Choice Radio.com. City Iternet Radio (frozen from last week). OtscJockey.com. GoGaGa com, KIIStm com (frozen from last week).

MediaMetnx. Charts are ranked v/ith a 50/50

Launch.com, Lycos Radio. Metradio_com, NYLveRadio.com, Radio Free Virgin, Spinner.com, and The Everstream Network. Data is veighted based on traftic reports by web traffic monitor

gy of sales data and

www americanradiohistorv com

y data for the six reporting formats. © 2000 R&R inc. © 2000 Online Today, Net Music Countdown.
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Thursday July 13th Conclave Saturday July 15th

@Z7/» LearningConference

Conclave Coliege Format Symposiurns il
Beginning at 1pm MinneapO"S AC* Y Altemnative® ¥ Smooth Jazz* - 9:15am
Morning Radio-A Guide To Developing On-Air Marriott City Center Awards Lundi
DAty July 13th -16th, 2000 The 2000 Rockwell Award

Alan Burns and Tracy Johnson Rick Cummings VP/Pgm Emmis Broadcasting

Marketing to Generation X and ) )
Generation Y Scholarship Presentations

Fred & Paul Jacobs

e Another Great Day of Concurrent Sessions!
From the Drawing Board to the Control CRS Presents:When The Going Gets Tough the Tough Get Branding
S the D Do o i o Friday July 14th et he i s T T

A Perceptual Case Study with Larry Rosin P Using miengw,f:ef“” m’mﬁni?gt

Format Symposiums | Aircheck Clinic !
60 Great Programming Ideas in 60 Hot/Modern AC* ¥ Rock* ¥ Oldies - 9:15am "
ARSI o [ Format Symposiums I mfe's's'i:rd:'ml leyml Int:?d‘,’"d

Top 40* ¥ Triple A ¥ News/Tatk - 4:00pm

R&R Presents the Silver Anniversary .
Gathering Steve Rivers Keynote

An opening night kick-off Gala Sunday JI.I'Y 1 6th

The Rock & Roll Hall of Fame Luncheon
PLUS.. Twin City Radio Tours All Morning

*Format Symposiums presented Radio & Records Dont Miss These Concurrent Sessions! The Annual Arbitron Getaway Brunch
Radio: Point, Click & Win - Jjoel Denver

. RS : Pop Goes The Count i
The Conclave is a non-profit ¢ Ar::;i:wntjsn-pu?gg::s- MMSC::&W Conclave Board Meeting

organization. The Conclave Show Prep Secrets - Bob Davis . ‘
thanks these advocates: Who's Listening to the Internet? - kurt Hanson PLUS... Look for These Continuous Activities

Planning To Win - Kipper #cGee Throughout The Conference

All Access Making the Most of Your SynQicated Moming Shows
AMFM Networks Aircheck Clinic | Silent Auction ¥ Cyber-Cafe
Arbitron _
BDS .
McVay Media Come For The Education... Stay For A Weekend Of Fun!
MJI Broadcasting
Me@iabase 24/7 "KDWB Variety Family Center" "Hennepin Block Party"
Radio & Records Golf Toumament A Night of Food and Live Music In The Streets of
Wednesday, July 12th Mlnneapolls
Call (612-340-9000) fFriday, July 14th
Leam More at
www.theconclave.com "Beyond The Basics" "Take Me OEut To ThTeh Ba“Sadm¢"
; y 8 Arbitron PD Seminar An Major League Evening At The Metrodome as
9{ oy Ca.i'l‘l?s;:: L I 4 Wednesday, July 12th The Twins Battle Sammy Sosa & The Cubs
e-mail us at info@theconclave.com sl s ol Saturday, July 15th
Contact your Arbitron representative for details. !

- - S S G D D e D S D D G S D S S S D S S D e D S G G G G S G S G5 G5 D S S T D S S D G5 S S D S S S G S T D T D e S O e S

i July 13-16, 2000 Conclave 25! Registration Form | o edtCacs,
1 The Conclave 40T e B 0 Mo Bt 10 Trome (o ST e ot LS, S e e conclave.com {  complete this section |
| First name (as it will appear on your badge) " “Last name (as it will appear on your badge) ' ‘ 1 QVisa QMastercard :
L L1 1] 1] H EEEEEEEEEEEEEEEE ?dDi"scC::e' :
Company (as it wil ar on y e) re L4
5 O o o 5
1 HEEEEEEEEEEEEEEEEEEEEEEEEEE 1
1 City State Zip C ]
IiEEEEEEEEEEEEEEEEEEEE EE EEEEN ( :
EAX Expires (mm/YY)
i[ﬂur [T T T T T T T M I T T T T 1171711 ( j i
Eai :
irﬁj HEEEEEEEEEEEEE | I i i [ T 1T T 111 P E
i First Year | Attended the Conclave ||| | | [ £33 771700 thws Comtiave 25 AMOUNT ENCLOSED Authorized Signature E
' [Jcheck [_Kredtt card (compete section on righty /e A ( J:
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Ne wsbreakers |

Morgan To Manage
Susquehanna/Indy

Oldies WGLD-FM/Indianapo-
lis VP/GM Charlie Morgan has
been promoted to VP/Market

Manager of Sus-
l quchannw/India-
napolis. which
also includes
Country stations
WFMS-FM and
WGRL-FM. He
succeeds Monte
Maupin Gerard.
who exited a
month ago.

Morgan

dous honor to be
selected for this position.” Morgan
commented. I look forward not
only to providing the best in radio
programming. but to making a real,
positive impact on our community
through our stations.”

Morgan jomed WFMS in Febru-
ary 1985 as the afternoon person-
ality and moved to the morning
show four ycars later. He was
named WEMS PD in 1990 and was
clevated to WFMS & WGRL Sta-
tion Manager in 1995. He became
GM of WGLD in 1997 and was
promoted to VP/IGM of WGLD in
1998.

WW1 Ups Gregrey
To SVP/Eastern
Region Sales

Paul Gregrey, who's been West-
wood One's Sr. VP/Western Re-
glon Sales since April *99, will be-

Y

come Sr. VP/
Eastern Region
Sales and move
to WWI's New
York City officc
! on Junc 21. Gre-
grey's previous
expericnce in-
j cludes the VP/
Western Sales
post at AMFM
Radio Networks
and the VP/North
Western Sales position at ABC Ra-
dio Networks, where he spent 17
years.

‘Paul has made enormous con-
tributions to our West Coast sales
office.” said WW I Exec. VP/Direc-
tor of Saies Peggy Belden. ~“We
look forward to having him back in
New York to lead our East Coast
sales stafl to new heights.”

WW1 also taps Liz Hoffman as
VP/Western Sales. based in Los
Angeles. Hotfman most recently
was a freclance marketing and sales
consultant and once worked for
ABC Radio Networks.

Belden added. “Liz’s strong
background at both the client and
agency levels will be a terrific ad-
dition to our management team.”
e e e

KTTB

Continued from Page 3
establish a different Kind of radio
station for the Minneapolis-St. Paul
arca, combining the great musicat
sounds flowing from the urban cen-

“I's a tremen- |

V2 Records artist Moby has reason to celebrate! His album Play re-

cently reached platinum certification, and it's also enjoying its peak
weekly sales and chart position since its release a year ago. Celebrat-
ing Moby's success are (I-r) MCT Management's Barry Taylor, V2 Prod-
uct Manager Rachel Mintz, V2 Rresident Richard Sanders, Moby, V2
A&R Kate Hyman, MCT Manaa%-am's Marci Weber, V2 Head/Promo- |
tion Matt Pollack and (kneeling) V2 Head of Sales Jim Kelly.

v

Knight Appointed PD At KKHNHonolulu

KKHN/Honolulu Asst.
PD/MD/alternoon driver
Nancy Knight has been
promoted to PD of the
Country outlet. She as-
sumes the programming
reins from New Wave VP/
Programming Brock Wha-
ley, who is leaving the
company to join his wife
in Atlanta, where she has
accepted a post with CNN.

“Even though Nancy
has only been here for a short
while, I am extremely impressed
with her talent and enthusiasin,”
Whaley told R&R. “She is the

Knight

right person for the position
and rode in from Tampa to
be our Knight in shining ar-
mor.”

Knight joined KKHN last

day post at WRBQ/Tampa.
*I can’t say enough about
how great it is to be a pant
of the New Wave Broad-
casting team,” she told
R&R. “The support and
encouragement 1 have re-
ceived from everyone here has been
overwhelming and wonderful! | am
excited about the future of country
music in Hawaii.”

— s i L S D Jgs

Land, Franz Join .loumal/ﬂmalla Octet

Tom Land has become Direc-
tor/Operations for Journal Broad-
cast Group's KBBX-AM,
KOMJ-AM, KOSR-AM,
KEZO-FM, KKCD-FM,
KQCH-FM, KSRZ-FM
& WOW-FM/Omaha.
He previously oversaw
operations and program-
ming for Cumulus’ six To-
peka. KS stations. His
other experience includes
stints as PD for Sinclair/
Kansas City. OM for
Jacor/K.C. and consul-tant
for Pacific Star/Fresno.

Journal has also named Dale
Franz Dircctor/Sales for the
Omaha cluster. Frunz most recently

Land

served as VP/GM for Entercom’s
seven stations in Greenville, SC.
Bcfore that he was Sales Manager
for Infinity/Philadclphia
and Market Manager for
Beasley Broadcast Group's
Myrtle Beach, SC and At-
lantic City. NJ properties.

“The addition of Dale
and Tom undcrscores our
commitment to serving the
adverysers and listencrs of
the Omaha arca.” said
| Journal/Omaha VP/GM
Jim Mc-Kernan. “Both are
successtul broadcasters
who understand product excel-
lence and service to the advertis-
ing community.”

ters of America with a new standard
for local community involvement.
Our commitment is to make a posi-
tive difference in the quality of life
throughout the Twin Cities. with a
particular focus on the African-
Amerigan community.” Minncapo-

lis-St. Paul's 12+ ethnic composi--

tion for African Americans is
4.2%.

Blue Chip/Minneapolis VP/GM
Steve Woodbury told R&R, “There
are two things that are significant

about this purchase. The first one
is the fact that it is the first Afri-
can American-owned broadcast
property in the Twin Cities and. |
believe. the state of Minnesota.
Second. it’s the first time an Urban
station has been in the Minneapo-
lis-St. Paul market. We've got to be
one of the only top 20 markets that
docs not have an Urban station. So
it's been a long time coming. We're
calling this “Pop Urban.’ Urban mu-
sic has become mainstream, enjoy-

January from the MD/mid- |

Metro Goes For Miles As GM/Norfolk, Richmond

etro Networks has named Ben Miles GM for Norfolk and Richmond.
A 37-year broadcasting veteran, Miles was previously VP/GM for
Radio One's WCDX-FM, WJRV-FM & WPLZ-FM/Richmond.

Miles will report to Metro/Shadow Broadcast Services Regional VP Steve
Candullo, who commented, “With over 35 years of experience in the Rich-
mond market, Ben is the ideal person to oversee Metro’s operations in our
Richmond and Norfolk markets™

Miles, who will be based in Richmond, has also worked at crosstown
WZZR-FM as Station Manager and at the former WANT-AM as GM.

Fortunato Directs Hiwire West Coast Aff. Sales

ucille Fortunato has been tapped as Director/West Coast Affiliate Sales

for Hiwire, which develops targeted advertising solutions for streaming-
media content providers. She is a 14-year radio vet with experience in
management, nontraditional sales, affiiation sales and marketing, integrated
promotion and operations.

Fortunato most recently worked for Disney/ABC. She led the national
rollout of Radio Disney and created a multimarket strategic alliance pian for
consumer product companies and their manufacturers.

“Lucille’s vast experience in entertainment marketing and strategic alli-
ance partnering is ideal for Hiwire” said CEO Warren Schiichting. “Her
talent for creating and negotiating deals is just what Hiwire needs to shape
our West Coast pariner base”

Hiwire recently partnered with R&R on the Club R&R Tuner, a stand-
alone desktop application that enables users to access over 3,000 internet
radio stations. The tuner is available for download at www.rronline.com.

Conroy: BMG Chief Mktg. Officer, Pres./New Tech

MG Entertainment has promoted Kevin Conroy to Chief Marketing
Officer-President/New Technology. Based in New York, he continues
reporting to BMG Entertainment President/CEO Strauss Zelnick.

“Kevin's reputation as a marketing visionary is richly deserved,” Zelnick
said. He has developed an innovative and comprehensive approach to
marketing BMG's artists and has been responsible for creating our leader-
ship position on the Intemet. His passion and dedication strengthen BMG's
core mission of being the most creative, innovative and efficient music com-
pany”

Conroy, who was previously Sr. VP/Worldwide Marketing & New Tech-
nology for the company, will continue to oversee all corporate marketing
and new media development for BMG's businesses around the world. He
recently completed and announced BMG's overall plans for online digital
downloading. which will be implemented for commercial deployment this
summer through a network of retail partners. Prior to that post Conroy
served for more than three years as H: ing for BMG Entertain-
ment North America. Before joining BMG in 1995, he was VP/Marketing for
CBS/Fox Video.

AIR Lifts Tyler To Chief Executive Officer

ctive Industry Research has elevated BruceTyler F’ .

from President to CEOQ. In his new position Tyler

will continue to oversee all facets of AIR's current and §
future business.

“Bruce has been with AIR since its inception,” AIR
co-founder Jonas Cash told R&R. “His dedication and
tireless efforts have made.AIR what it is today. Bruce's
relationships with both the radio and record communi-
ties have been built on honesty and integrity. His lead-
ership has been a key component to our success, and
I have the utmost confidence in his ability to lead AIR
into Its third decade and beyond.”

AIR is an independent music research company
headquartered in Columbia, MD. The company acts as
a liaison between the radio and record communities.

Tyler

ing broad-based popularity. Simi-
larly. we expect B96 will develop
a broad basc of listeners — cross-
ing ethnic, age and gender bound-
aries — and become one of the
Twin Cities” most-listened-to radio
stations, This will enable KTTB to
uniquely meet the needs of the
area’s advertisers.”

The station is presently auto-

mated as Woodbury searches tor a
permanent airstafl. Temporary stu-
dios have been built in the Minne-
apolis suburb of Edina. Permanent
studios will most likely be con-
structed downtown. he says. The
station will go live once its STL
link is established at KTTB's stu-
dios in Edina, which is expected to
occur next week.

S
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o NBG RADIO NETWORK syndicates
Big Snoop Dogg Radio, hosted by
Snoop Dogg. The four-hour weekly
show aiready airs on KPWR/Los Ange-
les. For more information, contact Gina
DeWitt at (503) 802-4624, ext. 784.

o CYBER LINE OMNI MEDIA airs the
technology/Internet show Mick Will-
iams’ Cyber Line on the USA Radio
Network Saturdays, from 9pm-mid-
night. For more information, contact
Michael Martin at (214) 341-2755.

o UNITED STATIONS RADIO NET-
WORK syndicates We Remember, a
daily short-form feature hosted by T.C.
Bandit that looks at legendary R&B art-
ists. For more information, contact
United Slplions at(212) 869-1111.

o RADIO UNICA presents its live |
Spanish-language onsite coverage of
{
!

| the 2000 NBA Finals, hosted by Hernan
"ational nadin | P:reyra. The programs wiltl,yalso be l

audiocast by NBA.com. For more infor-
mation, contact Marilyn Fajardo at (305)
463-5140.

by Montie Montana
Jr. The hourlong
weekend show pre-
sents cowboy lore.
For more informa-
tion, contact Aber-
nat Broadcasting at
(600) 544-9890.

© STUDIO PRODUCTIONS syndicates
Littie Known Facts With Dale Robertson,
a2 1/2-minute feature about Americana.
For more information, contact Chaz
Alien at (800) 465-4411.

Newsbreakers

.................. wdossssence

Products & Services

o M STREET publishes the ninth edi-
tion of the M Street Radio Directory, a
comprehensive listing of American and
Canadian radio stations that includes
technical, format, address and person-
To order, call (800) 248-4242.

Changes

CHR: WZEE/Madison, WI night-
timer Scott Tvler joins KZHT/Sah
Lake City for nights ... WOWZ &
WOWB/Utica. NY nighttimer Eric
Spear exits.

CHRONICLE

BiatHs

WRQK-FM/Canton, OH PD
Todd Downerd, wife Jodi, daugh-
ter Chloe Paige, May 25.

Poison singer Bret Michaels,
wife Kristi Lynn Gibson, daughter
Raine Elizabeth, May 20.

Metallica co-founder James
Hetfield, wife Francesca, son Cas-
torVirgil, May 18.

Conooumices

Bandieader and percussionist
Tito Puente, 77, June 1.

R&B singerJohnnieTaylor. 62,
May 31.

Country: Former WSIX/Nashville
aftemoon sidekick Bill Lloyd moves
to PM drive t WMIL/Milwaukee.

News/Talk: Broadcast Program-
ming’s syndicated nighttime talker
Peter Weisshach inks an affiliation
deal with KOMO-AM/Seattle ...
Cox Radio’s Neal Boortz expands
his nationally syndicated show to
three hours ... KABC/Los Angeles
reunites the sports talk team “Big”
Joe McDonnell and sportswriter
Douglas Krikorian for Sundays ...
Former G. Gondon Liddy Show pro-
ducer Cameron Gray launches ra-
dio publicity firm Cameron Gray
Communications.

Urban Oldies: 1.ee Carter joins

KSRB-AM/Bellevue. WA as Op-
erations Assistant.

Records: Wendy Quock is now
Mgr./International for Universal
Records ... Nancy Roof becomes
Dir/A&R Administration for Jive
Records ... Mitchell Imber joins
The Island/Def Jam Music Group as
VP/Sales ... Sharon Tunstall is ap-
pointed Sr. VP/Human Resources.
North America for Universal
Records ... Jeb Hart is upped to Sr.
VP/Worldwide Marketing for Sony
Classical.

Industry: Shari Green becomes
Dir./Marketing. On-Premise Ser-
vices for DMX Music.

Continued from Page 3

Chairman John McCain. who has
introduced legislation to suppor
LPFM's launch. was expected to at-

tend the event. but a committee
staffer told R&R that FCC Chair-
man and primary LPFM advocate
Bill Kennard was not expected to be
there. LPFM has other star backing
that includes singer Bonnie Raitt
and Sen. Bob Kerrey.

NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Stove ‘l.:'ll * (800) 231-2818

BOM JOVI it's My Life
LARA FABIAN | Wik Love Again

Mainstream AC

BACKSTREET BOYS The One
SILLIE MYERS Am | Here Yat?
SHIVAREE Goodnight Moon

Lite AC

SACKSTREET BOYS The One

ALISON KRAUSS It Wouldnt Have Made Anty Drfference
KENNY ROGERS Buy Me A Rose

CARLY SIMON So Many Stars

NAC
JAZIMASTERS London Chimes

JERMAINE DUPREE 1/NAS & MONICA I've Got To.
KELIS Get Along With You

NELLY Country Grammar (Hot Sh*t)

SAMMIE Crazy Things | Do

BROADCAST PROGRAMMING
Keon Moultrie * (800) 426-9082

Alternative

Teresa Cook
EVE § Promise
MXPX Responsibility

Hot AC

Josk Hosler
SISTER HAZEL Change Your Mind

Josh Hesler

DESTINY'S CHILD Jumpin’. Jumpin

LARA FABIAN | Will Lave Again

JESSICA SIMPSON | Think I'm (n Love With You
SISTER HAZEL Change Your Mind

| No Adds

Rhythmic CHR
Josh Hosler

No Adds

Seft AC

Mike Bettelll
WESTUFE Sweas it Again
Malastream AC
Nike Betteill

No Adds

Delilah

Mike Betteill
No Adds

JONES RADIO NETWORK
Jon Holidsy +(303) 784-8700

Aduit Bit Radie
& McKay
STING Desert Rose
Rock Classics

Rich Brysa

DON HENLEY Nobody Else in The Worid

B8.8. KING VERIC CLAPTON Riding With The King
MICHAEL MCDONALD Obsession Blues

Soft Hits

Rick Brady
HOUSTON (AGLESIAS Could | Have This Kiss Forever

RADIO ONE NETWORKS

Tony Mauro » (970) 949-3339
Chaice AC

Yvoane Day

Stove Leigh
No Adds

WESTWOOD ONE RADIO NETWORNKS
Chariie Cook » (805) 294-9000
Bob Blackburn

Aduit Rock & Rotl

Joff Gonzer

PWX FLOYD Goodbye Btue Sky

Seft AC

Andy Fuller

No Adds

Bright AC

Jim Hays

No Adds

WHY IS GENE BURNS SO INTERESTING?
(MUST BE IN HIS GENES!)

The Gene Burns Program

Timely and Provocative Weekdays 12-2 pm (ET)
All Barter - Sign on Now!

ays on the internet:

781-828-4546

*All times Eastern

* 80 Talk Shows + 2 Networks *« 24/7 % 100°% Barser

TALK AMERICA ..

Fresh 24 bours a day!
Worldllleb

NEWS NETWORK

WwWwWw americanradiohistorv com
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CYBERSPACE

MUSIC & MOVIES

Divas Take Fashion Nosedive!

What happened to the glory
days when divas like Diana
Ross followed the Emily Post mode
of attitude and appearance? That's
the question W asks as it dissects
Ross’ look from her heyday in the
'60s to the recent fashion debacle
that was VH1’s Divas 2000. “Those
who tuned in hoping for thriling high
notes had to content themselves
with Mariah Carey’s gravity-defying
tatas and Faith Hill's midriff, be-
cause this performance wasn't
about the singing at all” The "zine
goes on to mourn the gradual
decline of the word “diva” and those
who have been given the label, in-
cluding Foxy Brown, Christina
Aguilera, Pat Benatar, Vanity and
Britney Spears.

Speaking of Spears, the teen
queen graces the cover of Aflure
and five pages inside. Although
she doesn't add much to what
she's already said in previous in-
terviews, she suggests that her
popularity stems from the fact that
her fans know she’s for real. “You
know what | mean? | don't have an
ego, and I'm caught up in the busi-
ness”

Eyes On The Prize

1 had a guy write his name and
number on the front and back of ten
$100 bills. Caught my damn atten-
tion” — Da Brat talks about her true
fans. (Rolling Stone)

Jennifer Lopez does what she
knows best, shaking her money-
maker In a three-page spread in
Vanity Fair.

According to the Star, Lopez is
encouraging boyfriend Puff Daddy
to freeze his sperm before his up-
coming trial. That way, she’ll be pre-
pared in case Puffy gets five years
in jail and will be able to start a fam-
ily without him!

SeoftSell

Kid Rock is Rolling Stone’s
cover boy. He has this to say about
the Grammys: “At the Grammys |
was, ‘Once again | won't get an
award, and ['ll be the most entertain-
ing thing there’ Well, except for
Elton John — that was pretty
fucking good ... | love all his shit,
man — ‘'Bennie and the Jets,
‘Daniel, all his slow shit” When
asked why he would like a sappy
song like “Daniel,” Kid puts on a
gentle voice and says, | cry, 100, be-
tieve it or not. Write about how sen-
timental 1 am — I'll get more chicks”

Should Have Known

“It was too little, too late. It's fun
again because it has nothing to do
with all those businesspeople” —
Aimee Mann gets the last laugh,
turning down the major labels that

FALSE HOPE — “| don't think ev-
eryone is lined up at the candy ma-
chine, waiting for the next ‘N Sync
single to poop out” — Trent Reznor
puts his faith in music consumers’
hands. (Rolling Stone)

came knocking on her door after
her success with the Magnolia
soundtrack (People).

it was only a matter of time, but
LeAnn Rimes is sexing up her im-
age to compete with pop rival
Britney Spears. Her dirty blond
hair is turning platinum, and those
jeans and cowboy boots will be re-
placed by push-up bras, midriff tops
and miniskirts. (Star)

_BirlHappy!
Sam Jourden is heartbroken be-
cause his wife, Barbara, is filing for
divorce to be with her new lover:

Willie Nelson's fourth wife, Annie.
(National Enquiren

Poor Relations

White Michael Jackson leads a
life of privilege and luxury, his hatf-
sister, Joh Vonnie Jackson —the
itlegitimate child of Michael's father,
Joe, and a fan — is scrubbing bath-
rooms at the Las Vegas airport. Joh
Vonnie has also been a big secret
because she weighs 300-plus
pounds and keeps her connection
to the Jackson family to herself.
(Globe)

Liam and Noel Gallagher are at
it again. Noel has stormed off Oa-
sis’ world tour becduse he's tired of
Liam’s partying, which forced the
band to cancel four concerts in
France. However, a band rep says
Noel will return later in the summer
for the band's nine U.K. dates: (US
Weekly)

~Letting Go

“She was the best girifriend any-
one could have. | miss her and still
think about her afl the time” — Reg
Jones, the first boy Britney Spears
ever dated. (Star)

— Margo Ravel ‘

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
music news. R&R has not verified any of these reports.

Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

'Net Chats

e Ask Static-X why they cail
their sound “trancecore™ on Fri-
day (6/9) at 8pm ET/Spm PT
(www.rockonline.com).

* Get tips on how to wear
spandex from Poison frontman
Brett Michaels on Monday (6/
12) at 9pm ET/6pm PT (chat.
yahoo.com).

¢ Say their name when you
chat with Destiny’s Child on
Wednesday (6/14) at 9pm ET/
6pm PT (www.twec.com).

* Spend an hour shooting the
breeze with Dixie dudes Little
Feat on Thursday (6/15) at 9pm
ET/6pm PT (www.twec.com).

On The Web

* Drown your sorrows with the
Women in Blues Revue, per-
forming Sunday (6/11) at 9pm ET/
6pm PT (www.iveconcerts.com).

* Blast off on a cyberconcert
with Spacehog on Monday (6/
12) at 4pm ET/1pm PT (www.
twec.com).

CURRENT

< BIG MOMMA'S HOUSE (So So Det/Columbia)
Singles: J. DUPRI & NAS f/MONICA I've Got To Have It
DA BRAT That's What 'm Looking For
Other Featured Artists: KANDI, JAGGED EDGE & BLAQUE, JESSICA

* BLACK AND WHITE (Loud)

Featured Artists: LV, BIG PUN & KOOL G RAP, EVERLAST
o THE FLINTSTONES IN VIVA ROCK VEGAS (Hip-0)
Featured Artists: REV. HORTON HEAT, NICK LOWE, SUSANTEDESCH!

HIGH FIDELITY (Hollywood)

Featured Artists: ELVIS COSTELLO, STEREOLAB, BOB DYLAN

MISSION IMPOSSIBLE: 2 (Hollywood)

Singles: LIMP BIZKIT Take A Look Around ...
METALLICA i Disappear
Other Featured Artists: ROB ZOMBIE, GODSMACK, TORI AMOS

ROAD TRIP (DreamWorks)

Single: SUPERGRASS Pumping On Your Stereo
Other Featured Artists: BUCKCHERRY, RUN-D.M.C., KID ROCK

AALIYAH Try Again

ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don't Wanna

Other Featured Artists: DESTINY'S CHILD, GINUWINE

¢ WHERE THE HEART IS (RCA)

Featured Artists: LONESTAR, LYLE LOVETT, JOHN HIATT

COMING

* GONE IN 60 SECONDS (Island1DJMG)
Featured Artists: DMX, GOMEZ, MOBY, ICE CUBE
¢ THE MILLION DOLLAR HOTEL (interscope)
Featured Artists: U2, DANIEL LANOIS, MILLA JOVOVICH

“Music & Movies” lists current and upcoming film soundtracks as well as
singles appearing on R&R’s format charts and other featured artists.

. MUSIC DATEBOOK

MONDAY, JUNE19

1978/ Grace Slick quits Jefferson
Starship in the middle of a Eu-
ropean tour. The band play
one more show, in Kneb-
worth, England, then cancel
the rest of the tour.

1980/Donna Summer becomes the
first artist signed to Geffen
Records.

1982/ Sleve Miller hits the road for
his first tour since 1979.

Born: Ann Wilson (Heart) 1951

TUESDAY, JUNE 20

1966/ Jimi Hendrix plays the New-
port Jazz fFestival, receiving a
then-record-breaking fee of
$125,000.

1990/k.d. lang's “Meat Stinks™ TV
ads, sponsored by People for
the Ethical Treatment of Ani-
mals, lead a number of Mid-
western stations to boycott
her records.

1996/ The Grateful Dead perform
together for the first time
since the 1995 death of
founder Jerry Garcia.

Released: Bob Dylan's “Saved”
1980

Born: Chet Atkins 1924, Brian Wil-
son (The Beach Boys) 1942,
Anne Murray 1956, Lionel
Richie 1950, Cyndi Lauper
1953, John Taylar {ex-Duran
Duran) 1960

WEDNESDAY, JUNE 21

1966/ The Ralling Stanes sue 14
New York hotels that have
banged them for “discrimina-
tjon on the basis of national
origin.”

1970/ Pete Townshend remarks

that The Who's Tommy is “go-
ing down a bomb"” while waiting
at Memphis International Air-
port and is detained by airport
authorities.

1975/ Ritchie Blackmore ieaves Deep
Purple to start a new project,
Rainbovy.

1981/ Steely Dan break up, not to re-
cord together again until 1999.

Steely Dan do it again.

Born: Ray Davies 1944, Kathy Mattea
1949, Nils Lofgren 1951

THURSDAY JUNE 22

1968/ At the Fillmore East in New York,
a stage-fright-stricken Rod
Stewart sings his first song from
ahiding place behind the speak-
ers. It's his U.S. debut as singer
for The Jeft Beck Group.

1995/ CBS anchor Dan Rather joins
R.E.M. on The Late Show With
David Letterman for “What's the
frequency, Kenneth?" The song
is based on the much-reported
October 1986 assault on Rather
during which his attackers asked
that song's title question.

Released: The Surfaris’ “Wipeout™
1963, Mason Williams® “Classi-
cal Gas” 1968, Danavan's
“Hurdy Gurdy Man" 1969

Born: Kris Kristofferson 1936, Todd
Rundgren 1948

FRIDAY. JUNE 23

1975/ Alice Coaper falls off a Van-
couver, Canada stage, breaking
several ribs. He's forced to can-

cel his next six shows.

1987/ Michael Jackson makes his
third and final offer, of $1 mil-
lion, for the remains of “El-
ephant Man" Joseph Merrick.
He is once again turned down.

Released: The Charlie Daniels
Band's “The Devil Went Down
to Georgia™ 1979

SATURDAY_JUNE 24

| 1960/ The second annual Newport

folk Festival opens. Acts include
Joan Baez and Flatt & Scruggs.

1989/ New Kids On The Block are
warned by, but not tossed out
of, an Anaheim, CA hotel for
throwing Kool-Aid-filled bai-
loons at their fellow hotel
guests.

1995/ Pearl- Jam's Eddie Vedder
leaves the stage at a San fran-
Cisco show due to iliness. Neil
Young steps in to finish the
show, but the annoyed crowd
boos him and the band.

Born: Mick Fieetwood 1942

SUNDAY. JUNE 25

1992/ Bilty Joel gets his high school
diploma from Hicksville High in
Long Island, NY, 25 years after
flunking two finals and failing to
graduate.

1996/Van Halen announce that
David Lee Roth is returning to
the band, replacing Sammy
Hagar, who replaced Roth in
1985. The reunion begins and
ends with two songs on Best of
Van Halen: Vol. 1.

Born: Carly Simon 1945, Tim Finn
(ex-Split Enz, Crowded House)
1952, George Michael 1963

— Brida Connolly
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72 mitlion desebelds

PLAYS

EMINEM The Aea! St Shady

"N $YNC it's Gonna Be Me

$1800 Thong Song

DR. DIRE The Mext Eprsode

10D ROCK American Bad Ass
CHRISTINA AGUILEMA | Turn To You
ORITNEY SPEARS Oaps! ...! Dd tAain
MATCHBOX TWENTY Bert
ACKSTREET BOYS The Ong
METALLICA | Disappesr

PAPA ROACH Last Rasort

002 UGN Big Pimpin”

OMX Party Up (Up I Here)

MIBE DAYS Absolusely (Story O A Girlj
BLINK-182 Adam’s Song

TOM BRAXTON He Wasn't Man Enough
N0 DOUBT Simple Kind Of Lide

OIE IICH MARLS Start“chars Inc.

JOE | Wanna Know

FOO RGHTERS Breskout
OYIAMITE HACK Boyz-N- The-Hood
CARL THOMAS | Wish
APERFECT CIRCLE Juorh

SANTANA VEVERIAST Pt Your Lights On
AALIVAH Try Again

YA Best Ot Me

3 D00RS DOWN Kryptonse

ENRIOUE IGLESIAS Be With You
MOBY Body Rock

MANDY MOORE | Wanna Be With You
VITAMIN C Graduation (Frends Forever)
G00 GO0 DOLLS Broadway
BBMAK Back Here

KINA Girl From The Gutter

MIGHTY MIGHTY BOSSTONES So Sad To Say

TRAVIS Why Does It Always Rain On Me?
FENIX T AVt My Fauit

LIMP BIZKIT Break Stutt

DA BRAT What'chu Like

DESTINY'S CHILD Say My Name

HORN Make M2 Bad

504 BOYZ Wobble Wobbte

CYPRESS HILL {Rock) Superstar

STONE TEMPLE PHLOTS Sour Girl
BLAQUE [ Do

RED HOT CHILI PEPPERS Othersige

KID ROCK Bawetdana

VERTICAL HORLZON Everything You War:t
OR. DRE EMINEMForgot About Dre
THIRD EVE BLIND 10 Days Late
BLINK-182 Al The Stmall Things

‘N SYNC Bye Bys Bye

HANSON Thrs Time Around
HANSON It Oty

BUSTA RHYMES Get Out

MARIAK CAREY Can't Take That Away (Marh's Theme)

AALIYAH /DMX Corne Back in One Piece
GHOSTFACE KILLAH Cherchez La Ghost
A°TEENS Dancing Queen
CHRISTINA AGUILERA What A Girl Wants
M2M Mirror Mirror

WESTLIFE Swear it Agan

DOPE Everything Sucks

CULY Panted On My Heart

JESSICA SIMPSDN | Think I'm In Love With You

SOLE ft WasnMe

PiNK There You Go

BLACK ROB Whoa'

MARY . BLIGE Givé Me You
DISTURBED Stupry

LUCY PEARL Dance Tonight

GRODVE ARMADA | See You Baby
B.G. Biing Bling

INCUBUS Pardon Me

BEANIE SIGEL Remember Them Days

Video piayhst for the week enatg June 3,

55 million househalds

Peter Cohen,
VP/Programming

National Top 20
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EMINEM The Real Shim Shady

SAMMIE Crazy Thingst Do

BRITNEY SPEARS Oops! ... 1 Did It Again
BIG TYMERS Get Your Rol! On

JAGGED EDGE Ler's Get Married

NELLY Country Grammar

PAPA ROACH Last Resort

VITARIN C Graduation (Friends Forever)
METALLICA! Disappear

*N SYNC It's Gonna Be Me

DONELL JONES Where | Wanna Be
AALIYAH 1/OMX Come Back In One Plece
KITTIE Chariotte

BACKSTREET BOYS The One

DA BRAT What'chu Like

BUSTA AHYMES Get Out

A PERFECT CIRCLE Judith

A°TEENS Dancing Queen

EVE /JADAKISS Got 't All

MO THUGS Ord He Really Wanna

Video piaylist for the vieek ending June 4.

INSIDE TRACKS

IMACY GRAY 1 Try
VERTICAL HORIZON Everythang You Wart

REHTERS Brasiout
MACY GRAY Why Dign't You Catt Me?
ED HOT CHILI PEPPERS Cakomicaton

LARGE

BACKSTREET BOYS The One

MARLAN CAREY Can't Take That Away (Manah's Thems)
600600 DOLLS Sroadway

DON HENLEY Taking You Home

ENRIOUE IGLESIAS Bo With You

NINE DAYS Absolutely (Story Of A Girt)

NO DOUST Simple Kind Of Le

SANTANA Mara. Marla

STING Desert Rose

STONE TEMPLE PI.OTS Sour Grrl

MEDIUM

3DDOAS DOWN Kryptond:

CHRISTINA AGUILERA Tum To You
TONI BRAXTON He Wasn't Man Enough
COUNTING CROWS Mrs. Potter's Lultaby
LARA FABIAN | Wilt Love Again

LENNY KRAVITZ | Beicng To You

JOE [ Wanna Know

SINEAD O'CONNOA No Man's Woman
TRAVIS Why Does 1t Aways Rain On Me?

CUSTOM

APERFECT CIACLE Judh
AALIYAH Try Again
AL/DC Sttt Upper Lip

AC/DC Satetite Blues
FIONA APPLE Paper Bag

PAULA COLE Be Scmebody

DURAN DURAN Someone Eise Not Me
EN VOGUE Ricdie

MACY GRAY | Try

GUSTER FaFa (Never Be The Same Again)
ISAAC HAYES Theme From Shatt
IRON MASDEN The Wicker Man
DONELL JONES Where | Wanna Be
XiD ROCK Orily God Knows Why

METALLICA | Drsappear

LEANN RIMES | Need You

SAVAGE GARDEN Crash And Burn

SPLENDER | Think God Can Explain

CARL THOMAS | Wish

DWAYNE WIGGHNS What's Really Gomg On {Strange Fruft)

Video airplay from June 12-19.

36 mitiion houssholds

Cindy Mahmoud
VPMusic Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EOGE Let's Get Married

MARY J. BLIGE Your Child

DONELL JONES Where | Wanna Be
AALIYAH Try Agan

D°ANGELO Senc It On

EMINEM The Reat Slim Shady

CARL THOMAS | Wich

AVANT Separated

DA BRAT {/TYRESE What chu Like

TONI BRAXTON He Wasn't Man Enough

RAP CITY

EVE t/JADAKISS Got It All

JUVENILE | Got The Fice

8iG TYMERS Get Your Roli On

Ltl" WAYNE 1/JUVENILE Respect Lis

OR. DRE 1/SKOOP DDGG The Nex! Episode

JERMAINE DUPRI & NAS {/MONICA I've Got To Have If_
DA BRAT {/TYRESE What chuf Like

BUSTARHYMES Get Out

EMINEM The Reas Sim Shady

THREE SIX MAFiA Slippin’ On Some Syrup

Video playlist for the week ending June 11.

3 Swvivor
3 Who Wants To Be A 4 Friends
» M'::’m s Who Wants To Be A
frmfaloaply
o ==onaem 4 7 Who Wants To Be A
Fortendve Los Angeies) Mionaire (Thursdsy)
;%:M 8 Drew Carey Show
Practice NBA Playofils (Tuseday)
s B osingy 10 Who Wants o B9 A
10 BerytodylowsRymond Miflionaire (Sundey)
COMING NEXT WEEK

Clint Black, Lisa Hartman
Black, Kenny Chesney, Faith Hill,
Alan Jackson, Martina McBride,
Brad Paisiey, SHEDAISY, The
Wilkinsons and Mark Wills are
siated to perform on The TNN Mu-
sic Awards (Thursday, 6/15, 8om).

¢ John Prine and iris DeMent,
Sassions at West 54th (PBS, check
local fistings for time and channel).

*Sinead O’Connor, The Late
Show With David Letterman (CBS,
check local listings for ime).

- Satwday, 6/10

* Garth Brooks performs on
PBS’ Austin City Limits (check local
listings for tme and channe).

~ 'Sunday, 6/11

* Bon Jowvi are the subjects of this
weeks installment of VH1's Behind
the Music (9pm).

Tuesday, 6/13
«Bon Jovi, David Letterman.

“Wednesday, 6/14

* lsaac Hayes, David Lefterman.

* Duran Duran perform, and lead
singer Simon LeBon is interviewed
on Late Late Show With Craig
Kilborn (CBS, check local fistings for
tme).

Thursday, 6/15
* Neill Young performs on VH1's
Legends (10pm).
* Duran Duran, The Toright Show
With Jay Lena (NBC, check local kst-
ings for tine).

— Julie Gidiow

All show times are ET/PT unfess otherwise noted: subtract one hour for CT.

! Check listings tor showings in the Mountain time 2one. Al kstirgs suidect to change.

o

|

LEONANAESS Charm Attack

CYPRESS HHLL Superstar

RICHARD ASHCROFT A Song For The Lovers
NO DOUBTY Simple Kind of Life

TONIC Mean ToMe

NINE INCH NAILS Start"ckers inc.

TRAVIS Why Does It Always Rain On Me?
SUPERGRASS Pumping On Your Stereo

FOO FIGHTERS Breakout

KiD ROCK American Bad Ass

WISEGUYS Start The Commotion

MIGHTY MIGHTY BOSSTONES So Sad To Say
PETER SEARCY Losing Light Fast

2

PAPA ROACH Last Resort

NINE DAYS Absolutely (Story Of A Gil)
STONE TEMPLE PILOTS Sour Girl
EMINEM The Real Stim Shady
GUSTERFa Fa (Never Be The Same)

3 DOORS DOWN Kryptonite

FENIX TX Al My Fault

Video playhst for the week May 29-June 4.

www americanradiohistorv . com
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BOX OFFICE TOTALS
June 2-4

) $ Weskend
Distributor Yo on)l
1 Mission: impossibie 227.01 |
Paramount ($130.71)
2 BigMomma's House $25.66
Fox* ($25.66)
3 Dinossur $12.03
Buena Vista ($96.84)
4 Shanghsi Noon $8.96
Buena Vista ($32.23)

§ Giadistor $8.37
DreamWorks ($138.95)
8 Roed Trip $6.73
DreamWorks ($45.54)
7 Frequency $2.02
New Line ($37.78)

8 Small Time Crooks  $1.67
OreamWorks ($11.16)

9 usn $1.53
Universal ($71.11) ||
10 Center Stage $1.05 |]
Sony ($14.37)
AN fi in il
* First week in release

Source: ACNigisen EDI

COMING ATTRACTIONS:
This week’s openers include
Gone in 60 Seconds, starring
Nicolas Cage and Angelina
Jolie. The film's IsiandADJMG
soundtrack sports The Cult
performing the Diane Warren-
penned “Painted on My Heart
along with Citizen King's remix
of “Better Days (And the Bottom
Drops Out)” The ST aiso con-
tains Gomez’s “Machismo,”
Moby's “Flower,” The Chemical
Brothers' “Leave Home,
Method Man f/Redman's “Da
Rockwilder,” lce Cube’s “Roil All
Day” BT M. Doughty's “Never
Gonna Come Back Down” A3's
*“Too Sick to Pray” DMX's “Party
Up (Up in Here),” Apollo Four
Forty’s “Stop the Rock,’
Caviar's “Sugarless” and
Groove Armada’s “Rap;” which
features vocals by M.A.D.

— Julie Gidiow

* GIRL, INTERRUPTED (Co-
lumbia TriStar)

Starring Winona Ryder and
Angelina Jolie, this feature film
spawned a TVT soundtrack with
The Band's The Weight” Aretha
Franklin’s “The Right Time,"
Jefferson Airplane’s “Comin’
Back to Me] The Mamas & The
Papas “Got a Feelin™ and Petula
Clark’s “Downtown” The album
also showcases Them's “it's All
Over Now Baby Biue,” The
Chambers Brothers “Time Has
Come Today Merrilee Rush's
“Angel of the Morning,” Wilco's
“How to Fight Loneliness”™ and
Skeeter Davis’“The End of the
World”

* BICENTENNIAL MAN (Buena
Vista)

This feature film starring Robin
Wiliams carries a Sony Classics
soundtrack that showcases
Celine Dion's “Then | Looked at
You”
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Talk Radio’s 50+ Strength

Why News/Talk should value its popularity with
‘seasoned citizens’

ast week on these pages we learned a little about “Generation Jones” — adults 35-44 who are

too young to be true baby boomers but too old to be card-carrying members of Generation X.
—= And in recent weeks we've reviewed the evolving new breed of Talk stations that target 25-34-
year-old men with anything but traditional talk shows.

June 9, 2000 R&R © 31

New Online News/Talk Pages
Dehuts This Week

Beginning today (6/9) R&R Online debuts many new features, includ-
ing a brand-new section exclusively for News/Talk radio. Log on to
www.rronfine.com now to check out:

* News Updates: What's hot in News/Talk radio today.
* Message Boards: Share your opinions and ideas.
‘¢ Hot Links: Direct connections to News/Talkers nationwide.

Yet even with all this discussion
about how News/Talkers can attract
younger demos in the future, the fact
remains that much of the format’s
strength today comes from listeners
who are 50 and older. And lest we for-
get. this is the same generation that has
been heavily targeted for the better part
of four decades by udvertisers cager to
reach this highly aftiuent and culturally
influential demographic.

But let’s tace it: In the media world
50+ demos just aren’t that sexy. So
should traditional News/Talk stations
downplay their S0+ demographic
strength? Are baby boomers really less
valuable to advertisers now that many
of them have tumed or will soon tum
SO

Fighting Age Prejudice

Two people who would answer

those questions with a resounding “No

way!" are Carole Marks and Dale
Callahan, co-hosts of the 10-year-old

nationally syndicated talk show Senior -

Focus. a program specifically tangeting
aging baby boomers. S0 and beyond.
Marks calls the daily program *a fight
against ageism™ and sees herself, at
least partially. as an advocate who is
helping to break down attitudes and ste-
reotypes that persist about those who

Carole Marks Dale Callahan
have celebrated that landmark 50th
birthday.

Marks calls herself a “late bloomer™
who did not embark on her college
education until she was in her 40s. As
a former Director of the Retired Senior
Volunteer Progrim (RSVP) of South-
em New London County, Connecticut,
Marks recruited. oriented and placed
more than 700 volunteers in 97 non-
profit agencies cach year. It was while
planning imarketing and public relations
activitics for RSVP that she first con-
ceived the idea to develop a radio pro-
gram targeting a S0+ audience.

In 1990 Marks started Senior Focus
as a onc-hour weekly show with herself
as host and Callahan as producer. In
1995 Callahan — who brought his fi-
nancial and sales background to the

program — ofticially began co-hosting
dutics and added a male perspective to
the subjects being discussed on the
show. Now, a decade afier its launch.
Senior Focus airs on the Talk America
Radio Networks Monday through Fri-
day from 1iam-noon ET from the
couple’s home base in Mystic, CT.

A Whole New World

Even a brief conversation will con-
vince you that Marks is o passionate
and tireless advocate for those she pre-
fers to call “seasoned citizens.” She ex-
plains, "I want them to know that they
are ptoneers in a whole new world.
walking a path never walked before as
this generation lives longer than ever
before in history.

“And because we are all living so
much longer, we need more informa-
tion than ever to help us get through
the next 20 or even 30 years. Our mis-
sion is to help people live longer and
better.”

Marks recalls that she had a vision of

the future when she first toved with the
idea for the program back in the mid-
“80s. 1 saw a future where just about
everything in our world was goiog to
change,” she says. “That change would
be brought about because there would
be so many more seasoned citizens in

the population than ever before. And,
because of both our influence and af-
Nuence, we would eftect changes liter-
ally everywhere in society.”

But while the population of 50+
citizens continues to boom. the value
that our society and advertisers places
on them has not kept pace. As
“Ouo.” a recurring character on Se-
nior Focus. is fond of saying, *Ameri-
cans treasure old things, not old
people.” Marks and Callahan are on
a mission to change that.

Buying Power

Marks and Callahan believe that ad-
vertisers 100 often focus on younger
demographics, failing to recognize the
power and disposable income that sea-
soned boomers still have.

1 think that many advertisers are
only beginning to recognize the grow-

ing strength and buying power of

people over 50.” says Callahan.
“While they are still concentrating
their efforts mostly on people 25-49,
many are finally beginning to realize
the potential for increased profits from
this growing demo. It's just simple
cconomics.”

In fact, Marks and Cailahan suggest
that the wide variety of subjects dis-
cussed on their show offers stations a
vinual road map to potential advenisers
who would benelit from targeting S0+
listeners.

That map leads from traditional se-
nior advertisers (financial services and
health care providers) to those you

g

might not immediately think of, includ-
ing tashion retailers, e-commerce and
Intermet businesses and sports and ath-
letics sponsors who understand the
value of targeting today's much more
active S0+ aduits.

Redefining ‘Old’

Marks and Callahan believe that the
differences between today’s 50-year-
old and those of our parents’ gencra-
tion are substantial. “We are more
health-conscious than ever,” say
Marks. “This generation knows they
must exercise and eat right in order to
get everything they can out of their SO+
yeurs.”

Callahan also thinks that what de-
fines someone as “old”™ is changing. I
think that aging in the past was viewed
as just a chronological thing.” he says.
“You went along an age line and were
detined by whether you were 65, 70,
75 or 80. Age today is much more de-
fined by what a person is doing in their
tife. what their lifestyle is. ete.”

In fact. Marks says that a survey un-
veiled at the US. Conference on Ag-
ing, held carlier this year in Washing-
ton, DC. confinmed that people tended
to define their age more by the state of
their physical health than by the years
on the calendar. “Respondents felt that
it you had a physical aitment, that was
the beginning of getting old.” says
Marks. “But it had nothing to do with
people’s actual age.”

Continued on Page 32

the Quest

WEISSBACH

e
lLlf_e_}degltlx and atierlife. [nner peace and outer-lnmits. Peter
Wetssbach has lots on his mind as he takes Iisteners on
the Quest for the unknown and unknowable
Monday to Friday. 6pm-mid PT (9pm-3am E1
Satcom C3. TR 23, Sedat 3

BROADCAST PROGRANMING

N ks C

800.426.9082
bpradio.com/weissbach
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Continued from Page 31

Marks also points out that. surpris-
ingly, the new definition of so-called
“middle age™ today is people 64-72
years of age. “Peopic in this age group
are going back to school and getting
degrees, starting second careers, cven
launching new business ventures —
often from home-based computers —
and generally living more active and
fulfilling lives,” she says. *They are stll
very active consumers and will remain
so for many years ahead.”

Fifty-Plus Power

One of Marks® and Callahan’s fa-
vorite things to do is to report new in-
formation and stats that work to break
down the stercotype that people over
50 have stopped spending on consumer
products. "We've heard all the argu-
ments before,”™ Marks says. “Especially
from young ad buyers who foel that the
only people they need to target are
people like themsclves — mostly 18-
49. But if they would take some time
to become more educated on demo-
graphic trends, as we have, they would
leam some amazing things.

*For example, if you think that sea-
soned citizens aren’t in the market for
home fumishings, you might be sur-
prised to leam that people over 50 buy
69% of all the cunains and drapes and
57% of alt the wall-to-wail carpeting
sold at retail today. Why is that, you
might ask? Well, sometimes it’s be-
causc we're moving into retirement
housing or downsizing after the kids
have grown. But it’s also a function of
people tiving longer and ofien still hav-
ing growing children in their homes
well into their 50s and cven 60s.
Sooncr or later. cverything in the house
wears out and needs to be replaced.”

Callahan points out that today’s
booming technology and Internet
worlds are not at all foreign to the SO+
crowd, cither. In fact, in a nationwide
test cited by Marks and Callahan in a
recemt edition of their monthly newslet-
ter. women 60 and over racked up
some of the highest scores for their
ability to easily navigate the Internet,
even beating out a group you'd not

likely expect to be shut out by seasoned
citizens — males 17 and under!

*“The fastest-growing demographic
in sales of computers today is people
over 50,” says Callahan. “And while
teenagers and people in their mid-20s
arc obviously a high-growth arca for
computer and technology sales, todays
50+ person is spending heavily on com-
puter and technology items.” -

What's behind all this spending?
Aside from the fact that seasoned citi-
zens probably have more time on their
hands to spend with their computers
than do some of their younger counter-
pants, Marks also cites the growing usc
of c-mail by the 50+ crowd as one of
the biggest driving forces behind spend-
ing on technology and computers.

Brand Loyalty A Myth

Marks is adamant about busting the
prevailing myth that older consumers
are set in their ways and unwilling to try
something new. “If there is only one
point | could get across about the buy-
ing habits of people 50+. it’s that they
arc absolutely not brand loyal.” she
says. “They will try and buy new prod-
ucts if you effectively market to them.

*And these days. along with shop-

—

“The fastest growing
demographic in sales of

computers today is
people over 50."”

:

e R e
ping a1 traditional retail stores, S0+ con-
sumers arc also shopping extensively
on the Intemnet. The idea that seasoned
citizens will not try new things or
switch brands is onc of the worst myths
out there, and it is simply not true.”

If you want to talk about a group
with purchasing power. it’s clear that
seasoned citizens have the money to
buy things. “People over 50 in this

country have more than 50% of all the
discretionary income available out
there today and hold 77% of the
nation’s assets,” says Marks. “They
buy 41% of all new cars and even pur-
chase nearly a quarter of all the toys
sold in the U.S. Frankly. as a grand-
mother. | think that figure is actually
low, because | personally must buy at
least 50% of them mysclf?™”

So, with all these facts and figures
available. why do some advertisers still
seem to resist S0+ consumers when
placing their advertising? Callahan says
it's not all that hard to understand when
you look at how most advertising is
placed on radio. “A lot of owners of
businesses who scll goods and services
usc adventising agencics to place their
buys.” he says. “And most often the per-
son at the agency in charge of placing
those buys is someone in their late 20s
or early 30s.

“That docsn’t mean that they don’t
know how to do their jobs, but 1 do
think that unconsciously they are more
honed in on younger demos because
that’s what they can relate to them-
sclves. What they listen to. what they
waich on TV, the movies they go to see
— it all influences the decisions they
make. and 1 think that accounts for at
least some of the bias against buying
50+ demographics.™

Targeting Specific
Advertisers

Along with offering insights and
new information to help 50+ listcners
live healthier and happier lives, Marks
and Callahan also work to help stations
better educate both agency buyers and
radio account cxccutives on largeting
those advertisers who can benefit from
a station’s 50+ demo strength. (See ac-
companying box.)

*“There are many categories and spe-
cific advertisers who want to reach this
audicnce,” says Marks. “And they
aren’t always the typical advertisers
that you might think of first. For ex-
ample, did you know that not nearly as
many seniors are retiring to Sunbelt
states as in the past?

“In fact, | just read where Del Webb
is developing a brand-new retirement
community not in sunny Florida or the

Targeting 50+ Advertisers

From typical health care and retirement-orianted adver-
tisers to travel and sporting goods stores, here's just a
partial list of categories of advertisers anxious to reach

your station’s 50+ demos.

Atzheimer's Care Facilities

Active Adult/independent Living

Southwest, but rather right outside of
Chicago. So what you may think of as
typical when it comes to seasoned citi-
zens is often an old stereotype that's
just not true anymore.”

Callahan also points to an astonish-
ing growth trend in the wealth of those
50+ in this country that he says will
continue for at least the next two de-
cades. “If you takc the boomers who
are turning 50 this year. and also factor
in all the ones who will reach 50 over
the next 20 ycars, the wealth they will
inherit is astonishing.” he says. “The
figure is somewhere around $13 tril-
lion, and all that money is going to get
spent somewhere.”

But both Marks and Callahan cau-
tion that those who target consumers
50+ would be wise to note that the key
to reaching them cflectively is by not
talking down to them — somcthing far
t0o many advertisers seem to do, in
their opinion.

*1 continue to be surprised at how
little many adventisers seem to know
about reaching this group,” says Marks.
*1 still see and hear an awful lot of ad-
vertising directed at seniors that is de-
meaning and full of ageism. Maybe it
shouldn’t, but it does surprise me that
more stations don’t really know how to
find and sell advenisers on the value of
their 50+ listeners.”

WSB Atlanta « WLS Chicago « WRKO Boston * KTRH Houston * KSFO San Francisco * KLSX Los Angeles * WQY Albany
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Continued from Page 3

and expert comniand of our business.
and I'm confident that his insight and
judgment wiil guide him in conduct-

ing efficient operations in our North |

Carolina and Atlanta markets.”

Brown began his career in 1978.
when he joined CBS — as a security
guard. He then found work as an ana-
lyst for CBS-TV, and 3 1/2 years later
became an AE for WCBS-AM/New
York. In 1990 he was promoted to
GSM of the all-News station. and in
March 91 he became President/GM
of WGIV & WPEG under then-owner
Brouadcast Partners.

®
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Convention
Continued from Page 1

include The Precious Present; Yes or
No: A Guide 10 Better Decisions: The
Vaulue Tales children’s books: and five
books in the One-Minute Manager
| series.

Among other new sessions at
R&R Convention 2000: Emmis Ra-
dio President Doyle Rose will mod-
erate a luncheon session with Sirius
Satellite Radio Sr. VP/Content Joe
Capobianco and XM Satellite Radio
Sr. VP/Content & Programming Lee
| Abrams. The three will discuss how
| satellite radio and other emerging

technologies will fit in with radio
broadcasting.

At a newly added CHR session

! media icon Dick Clark will use his

company’s recent expansion and

branding as an example of adapting |

to an ever-changing environment. As

| one of the entertainment industry’s
most highly regarded business execu-
tives and entreprencurs and a success-
ful disc jockey. TV host and TV
movie producer, Clark will share

| some of the secrets and stories of his

| successes. The session will be mod-
erated by KHKS/Dallas moming per-
sonality Kidd Kraddick.

The two other CHR sessions are
notable: Champion boxer and Capi-
tol recording artist Oscar De La Hoya
will draw parallels between his suc-
cesses and being a winner in our day-
to-day jobs. and Edison Media’s
Larry Rosin will reveal the results of
exclusive research conducted with
12-24-year-olds. R&R Convention
2000: On-Air/fONLINE will also fea-
ture a complete track of Internet ses-
sions produced in conjunction with
Webnoize.

On the convention’s closing day

» R&R Industry Achievement Awards
will be handed out in the national ra-
dio and record categories. The host:
none other than Who Wants to Marry

a Millionaire groom Rick Rockwell! |

Discounted preregistration to
R&R Convention 2000 ends today (6/
| 9). after which registration is available
| only onsite and for $550. You can reg-
r ister now at wwwrronline.com.

| Continued from Page 1

Also. a couple of new sections on

the R&R ONLINE website have |

opened:

R&R’s new “Message Boards™
mark the first industry website that
allows radio professionals to share
their opinions and debate the issues
strictly with others within their for-
mats. There are also gencral boards
that cover cross-format issues. as well
as management. sales and music fo-
rums.

R&R'’s Format Rooms are a com-
munity where professionals in AC/
Hot AC. Active Rock/Rock. Alterna-
tive. CHR. Country. NAC/Smooth
Jazz. News/Talk. Oldies and Urban
can go each day to get news about the
formats. communicate via the afore-
mentioned Message Boards. find

| links to other stations in the format

| and, if appropriate. scan the week’s
charts and log into R&R’s Music
Meeting.

Both the Message Boards and For-

| mat Rooms open today.

Arbitron

Continued from Page 1

light on the meter would glow if mo-
tion was detected. If no motion was de-
tected for 20 minutes. the light would
flash. After another 10 minutes it
would go out. Respondents were told
that if they had to take the meter off

| for any reason. they should shake it in
order to keep the light on.

To encourage listeners to wear the
meter more often. Arbitron devel-
oped a system that awarded respon-
dents “carry points” for keeping the
green light on. At the end of the day.
when the device was piaced in the
base station. an LCD readout would

| display the number of carry points
carned that day. Those points could
then be redeemed for cash, prizes
and other bonuses.

Arbitron was encouraged enough
by the Manchester tests to invite
Nielsen to the party. That move was
important. because Arbitron execs
have repeatedly stated that the radio in-
dustry alone could not support the cost
of electronic monitoring. and Arbitron
exited the TV measurement business
after it made the initial people meter
announcement.

The ‘People Meter docking station.

Niclsen reportedly paid Arbitron
a handsome sum for the privilege of
getting a close look at the meter’s
inner workings. and the technology
would be a quantum leap over the
way Nielsen currently measures TV
viewing. lis electronically monitored
homes only measure set usage and
not personal viewing habits. Nielsen

currently uses diarykeepers to
supplement its meter service in or-
der to develop demographic esti-
mates.

If the people meter passes muster
with Nielsen. the TV company will
then partner with Arbitron. and both
companies will draw estimates off
one base of respondents.

| Emmis

Ongaro

Continued from Page 1

in the market. which also include
KBFB-FM (spun off to Radio One)
and KSKY-AM & KDGE-FM (pend-
ing to Salem Communications). A 20-
year broadcasting veteran. he previ-
ously was VP/GM for KDGE &

KZPS and has held management and . |

sales positions a1 KIDO-AM &
KIDQ-FM/Boise. ID and WOKY-
AM & WMIL-FM/Milwaukee.
“Brian is particularly suited to this
unique role.” said newly appointed
Ciear Channel Radio President/COO
Ken O’Keefe. “His work as Cluster
VP has set the standard for perfor-
mance in this market. Under his guid-
ance all of the AMFM stations con-
sistently ranked among the top sta-
! tions in their respective target demo-
graphics.

“Given our roster of top-perform-
ing stations. there is potential to con-
tinue the great growth and operating

| momentum we have achieved at all
| five Dallas stations. Brian has a rich
history with AMFM and the Dallas
market. and his consensus-building
and teamwork abilities will be valu-
able assets to the new cluster going
forward.”

McMearty

Continued from Page 3

He can do everything from managing
our softball team to, now. managing
our newsroom. {t's great to have a guy
like Mike on the team who can step
right in and fill the role of News Di-
rector for us.”
| McMearty is a well-known veteran
newsman in DC-area radio circles.
having worked in nearby Annapolis.
| MD prior to joining WTOP in 1992.
Meanwhile. WTOP Newsroom Com-
puter Manager Brian Oliger has been
| promoted to the newly created posi-
] tion of News OM.

Continued from Page 1
compete in a fast-growing major mar-
ket. We look to continue and to build
on the success the stations have ex-
perienced under Hearst-Argyle. and
we expect a smooth transition. since
the people-oriented corporate cul-
tures of Hearst-Argyle and Emmis are
5o similar.”

The deal comtes a little less than a
month after Emmis announced it
would buy Lee Enterprises’ 15 televi-
sion stations for $562.5 million. Inves-
tors rejected the move, since Smulyan
had said Emmis would become a
pure-play radio company. On the day
of the announcement (5/8) Emmis
shares dropped $10.63 (23%) to
$33.50. Shares fell to as low as $27.31
the next day before rallying to close
at $30.06. still off more than 10% for
the day.

Smulyan told R&R at the time that |
he expected the Wall Street reaction.
but that the TV deal was necessary in
order to be able to spin off the
company s TV division into a separate
company. “Buying radio remains our
top priority. and we expect success in

|
|
|

that arca soon.” Smulyan added.

Although Emmis shares dipped.
severad Wall Street analysts came to
the group’s aid. Several of them
strongly endorsed Smulyan. praising
him as a smart and honest operator
who had vision and could guide the
company through shark-infested
competitive waters.

It appears Smulyan has managed to
restore some Wall Street confidence:
Emmis shares closed at $37.19 Tues-
day (6/6) — down 44 cents a share
from Monday’s close, but stilf a far cry
from the $30 low they reached when
the TV deal was announced.

e ————
Croshal
Continued from Page 3

Manager/Sales in Dallas. In 1994 he
was clevated to Manager/Sales at the
L.A. branch.

*“I'm fortunate to be working with all
of the talented and encrgetic executives
who make up our day-to-day tcam and.
most of all. our incredible roster of art-
ists, which is growing in diversity cach
day.” Croshal stated. 1 look fol'w.lrd to
this new challenge in my carcer”

Making Magic

Magic Johnson Music/MCA Records artist Avant hosted a dockside listen-
ing party recently in L.A.'s Manina Del Rey, where he debuted his self-titied
album. Pictured at the party are (I-r) Magic Johnson, MCAVP/R&B Promo
Benny Pough, Avant and BET VP/Programming Stephen Hill.

www americanradiohistorv. com
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t was another week full of noteworthy news

from iovely, traffic-choked Los Angeles, and

we begin our journey at the Wilshire Blvd.
offices and studios of KCMG (Mega 100). OM/
PD Don Parker has confirmed to ST that he
will resign from the station, effective July 7, and
that KCMG will swap signals with AMFM sis-
ter KKBT (The Beat) on June 30. Parker also
confirmed that the KCMG calis and the present
Rhythmic Oldies format will migrate to 92.3
MHz and that “for quite awhile, [AMFM Sr. VP/
Programming] Steve Smith and | have dis-
cussed my desire to return to contemporary
formats once my contract expires here. As a
new contract was on the table, | just felt the
time was right to make that move now.”

, Meanwhile, over in nearby Glendale AMFM
has shifted around the on-air lineup at Hot AC
KBIG. Nighttimer Billy Burke now joins morn-
ing co-host Leigh Ann Adam as Rick Diego
and Shirley depart. Of even greater signifi-
cance is the arrival of legendary market veter-
an Charlie Tuna as KBIG's morning news an-
chor. He segues from wake-up duties at sister
Adult Standards KLAC, where Joe Daniels will
now be paired with Fran Tunno. When asked if
Tuna’s move from KLAC is a sign that the sta-
tion may make a long-rumored switch to Sports
soon, KLAC & KBIG GM Ed Krampf told ST,
“Charlie will still host big band dances for
KLAC, and he has the option of going back if
this doesn’t fulfili his career desires. If we
thought for a minute that moving Charlie over
to KBIG would have been the final dagger in
KLAC, | would have never done it” Among the
| other changes at KBIG: Part-timer Janine Wolf
| accepts the 9am-noon shift as Lance Ballance

segues to noon-4pm. Part-timer Robert Archer

replaces Carolyn Gracie in afternoons, and
| Gracie slides up to nights.

Listeners to Infinity Alternative KROQ/L.A.

| were treated to the sounds of snap, crackle
and pop last Thursday morning (6/1). Howev-
er, the clever folks in the promotions depart-

Street Talk.

...................

Mega Move Set For June 30

.................

ment weren't staging a “Rice Krispies 'N
KROQ" breakfast concert — it seems the sta-
tion blew its transmitter the night before and
then lost its backup just after 11pm due to a
faulty generator, a KROQ source tells ST. The
station finally returned to the air just after 8am
the next day. Morning pranksters Kevin &
Bean welcomed back listeners and prompiy
toid them that they had missed the best part
of the show!

Back over on Wilshire Blvd. KSSE-FM
(Super Estrella) PD Haz Montana and his
staff were stunned for the second straight year
as the station’s “Reyenton Super Estrella” con-
cert sold out the Arrowhead Pond of Anaheim,
CA in just 29 minutes! That beats last year's
35 minutes. Performing at the July 15 show,
organized to benefit the Hispanic Scholarship
Fund, are Spanish-language pop stars Carlos
Ponce, Jaguares, La Ley, Paulina Rubio, Moe-
nia, Monica Naranjo, llegales, Son By 4 and
former Duncan Dhu lead singer Mike! Erentxun.

And speaking of Spanish pop stars, En-
rique Iglesias is so determined to prove his
vocal abilities to syndicated morning monster
Howard Stern that he flew from ltaly —
where he performed with tenor Luciano Pa-
varotti on Tuesday evening — to appear live
on Stern’s New York-based show Thursday (6/
8) accompanied by only an acoustic guitar-
ist. It seems Stern played a recording on both
Monday'’s and Tuesday's shows featuring an
off-key voice that Stern’s crew says is Igie-
sias’, whose voice was not broadcast over the
PA system at a recent concert, but was in-
stead replaced by a prerecorded vocal track.
The tape was provided “by a reliable music-
industry insider,” Sonicnet.com reported late
Tuesday, and that led Stetn to speculate that
the voice on Iglesias’ albums wasn’t his own!
Although lglesias’ publicist, John Reilly, said
Iglesias doesn’t make a practice of lip-synch-

Continued on Page 37
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“jammin Party is a great fit with our weekend line-up®
- Joel Salkowitz, PD, Jammin 105, NYC
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- Steve Mcluy WEIM-EM, Philly

“The production and artist info is second to none*
- Jay Beau Jones, PD WUBT-FM Chicago

“Detroit’s listeners love Al's knowledge of the music”
~ Bill Fries, PO WGRV-FM Detroit

“Love the trivia, works well in Miami®
- Al Chio, PD WMGE-FM Miami
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their self-titled debut album in stores now

Nobody’s Angel are already guilty of appearing on “Boy Meets World,” Performing in the ABC movie
“Model Behavior,” Starring in June 10th episode of “2 Hour Tour” on The Disney Channel, a top 25
2 selling single and headlining the Polaroid I-Zone Tour. All before going to radio!

Going For Adds At Pop Radio June 13

Executive Producer Andrew Logan
Management: Aaron Walton Entertainment

www.nobodysangel.com

- www americanradiohistorv com
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Continued from Page 34

ing, he admitted that the singer has done so
Andrews Departs

“when necessary.”
ABC Radio Nets 4

ABC Radio Networks President Lyn An-
drews has stepped down from her post, ef-
fective immediately. Andrews had been com-
muting from her home in New York to Dallas
for three years, and “she’s pretty much had it
with the commute.” one ABC staffer telis ST.
ABC is looking at several internal candidates,
and a replacement should be identified with-
in a couple of weeks.

It seems there’s an MJ to WFLZ/Tampa's
MJ & BJ morning show once again. Co-host
MJ Kelli returned to the program last
Wednesday (5/31) and took time out to dis-
cuss his departure, which was prompted by
comments made by Bubba The Love Sponge
on co-owned WXTB about a 500-pound-plus
man who wished to have weight-reduction sur-
gery (ST 6/2).

Meanwhile, over in Gainesville WWLO-
AM morning talk host Mike Young will under-
go liposuction to remove his “love handles”
live! on the air Monday morning (6/12). “The
girls at Hooters and the local clubs have been
dissing me big-time, and | know it's because
of my flaccid, embarrassingly large potbelly,”
Young tells ST. Co-hosts Jay Anderson and
Mike Ridaught will handle the play-by-play
while Young is under anesthesia. The world
can tune in to the broadcast by selecting
WWLO from the News/Talk category on
www.broadcastmusic.com.

} Freight Fright Cans 4
WMC Stunt

When WMC (FM 100)/Memphis morning
men Ron Olson and Steve Conley heard that
show stuntman Dangerboy’s grandma in
Tampa was ailing, the duo agreed to pay for
his transportation down to the Sunshine State
— via Federal Express! Last Wednesday (5/
31) Olson and Conley got a shipping crate,
loaded it with bedding and blankets and
stuffed it with food and bottled water. Danger-
boy phoned in reports along the way via cell
phone. Just as he was about to be loaded into
a pressurized and heated compartment for his
trip, some FedEx employees who happened to
be listening to FM 100 blew the whistle out of
concern for Dangerboy’s safety. Olson and
Conley made regular announcements through-
out the rest of the program that, for those who

are unaware of such dangers, “It's not safe to
ship humans via FedEx.”

Congratulations to legendary WRIF/De-
troit afternoon driver Arthur Penhollow, who

Street Talk.

Rumbles

¢ Dana Harmon is appointed GM for-Root Com-
munications’ eight-station cluster in Florence, SC.
He tormerly served as Market Director/Sales for
Cumulus’ seven Augusta, GA stations.

* Myronda Reuben earns full-time PD stripes at
WBLX/Mobile-Pensacola. She was given interim du-
ties three months ago and retains her midday shift.

* Former KFFM/Yakima, WA PD Jeff Jacobs joins
New Northwest Broadcasters as OM for its Tri-Cities,
WA cluster. He'll also take PD duties for the
company's KUJ-FM.

¢ KHTN/Merced, CA PD Rene Roberts adds OM
duties for sister KUBB.

* WBTS/Atlanta PD Mike Abrams exts.

* After eight years as Marketing Dir. for WAFX,
WJOI & WNOR/Norfolk, Lisa Namerow departs to
become Sr. Promo Mgr. for AOL.

* KPTY/Phoenix appoints_afternoon driver Garri-
son to APD/MD.

« KBMB/Sacramento promotes Big Kid Bootz to
APD.

* KQID/Alexandria, LA afternoon driver Curt
Kinkade adds APD stripes.

« R&R Alternative Asst. Editor Jeanette Grgure-
vic accepts the APD post at grooveradio.com, ef-
fective June 20.

* Jamie Thompson takes the PD/morning drive
slot at WVCL/Campbelisville, KY. .

*» WQBK/Albany names Jeff Callian MD as Chris
Osborn segues to similar duties at sister WHRL.

* W2ZQ/Terre Haute, IN MD Debbie Hunter exits.

* WZPT/Pittsburgh segues from “The Point” to
“Star 100.77

celebrates his 30th anniversa-
ry at the rocker. ST also sa-
lutes tongtime KSHE/St. Louis
air personality Al Hofer, who
was the recent recipient of an
on-air surprise party marking
his 20 years at the Classic
Rock outlet.

Seven years ago this week Arthur Penholiow
legendary San Diego air talent Rich “Brother”
Robbin departed KBZT/San Diego for Arizona.
Now he’s packed up and moved back to Amer-
ica’s Finest City as KBZT's afternoon man.
Robbin’s program can be heard on the 'Net at

www.oldies949.com.
From KNIX! <

Are you experiencing gardening problems?
Is your front lawn suffering? Perhaps Country
KNIX/Phoenix morning men Tim & Willy can
assist you. For the second year in a row the
duo has teamed with the Ringling Bros. and
Barnum & Bailey Circus to clean up after the
elephants. Anyone who donates $10 can take
home an unlimited amount of elephant dung. All
proceeds will go to the Boys & Girls Clubs of
Metropolitan Phoenix. Those interested in grab-
bing some fertilizer can stop by America West
Arena on the morning of June 27, where Tim

Mammoth Manure

& Willy will be holding a live remote. Bring your |

own air freshener.

Speaking of the Valley of the Sun, congrats

to KESZ/Phoenix morning hosts Beth & Bill,
Continued on Page 38
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Street Talk.

Continued from Page 37
who will celebrate their 10th anniversary as a
team this Friday with a live broadcast from a
local grill.

Internet business and e-commerce contin-
ued to be the top radio advertising category in
the New York market for the first quarter of this
year, NYMRAD reports. According to the NY
Radio Market X-Ray, prepared by Miller, Kapian,
Arase & Co., dot-com advertising for January-

* Westwood One acquires Metro Networks; two
biggest traffic nets now under one roof.
¢ Phil Hall appointed VP/Programming for ABC

March 2000 saw a whopping 434% increase m‘."jxm- S
. L, 3 ° nson A n Promo for

over the same period in '99, raking in $27.1 mil- Atlantic Records.

lion. The category represented 15.3% of the ra- * Gerry DeFrancesco becomes WXXM/Philadel

dio advertising total. Automotive companies phia's Managing Dir.

 Chris Ebbott tapped as OM/PD of WAKS/Tampa.

b

s Liberty and Patriot merge to form Caplitol/

f Nashvilie.

* Gregg Steele joins WZTA/Miami as PD.

* WKQX/Chicago tries punk rockers Lance &
Stoley as moming duo.

b4

* Bill Bennett boosted to Sr. VP/Rock Promo and
Artist Development at MCA Records.

* Dennis Gwiazdon joins KNUA/Seattle as GM

* Chuck Crane returns to N.Y.C. as OM of WQCD.

* Joff Scott upped to OM at KNRJ/Houston.

* Lee Jacobs jumps to WMGK/Philadeiphia as PD.

\ 4

* Jim Maddox rises to VP/GM of KJLH/Los Angeles.

* Dave Popovich promoted to OM of WRMR &
WLTF/Cleveland.

* Andy Lociridge locks up PD gig at KTXQ/Dallas.

» Cynde Slater set to program WAAF/Worcester-
Boston.

* Bob Catania boosted to Nat'| Promotion Director
at Island Records.

placed second, with $20.5 million in advertising.

Congrats to longtime radio programmer

THE PREMIERE SINGLE
AND VIDED FROM
DEBUT ALBUM

ON THE NICKELODEON ALL THAT
MUSIC AND MORE FESTIVAL
JUNE 29 - JuLy 30

Most Added with over
60 stations out of the box!!! |

L [CANT BEAT THE RED THING

The promo pros over at DreamWorks must have
been well aware of the countless hours program-
mers and MDs spend trying to figure out what
songs to add in a given week. They have also fig-
ured out that many radio people enjoy good beer.
Well, what better way to promote the current re-
lease by The Long Beach Dub Allstars than with
a complimentary bottle of Saw Red (or is that
really Red Stripe in disguise?). Here's our last un-
opened bottle, which will most likely be empty
by the time you read this. '

4

* Charlie Minor returns to A&M Records as VP/
Promotion.

* Tom Barsanti becomes OM of WTIC-AM & FM/
Hartford.

* Bob Christy named PD of KCBQ/San Diego.

* Syivia Rhone named East Coast Regional
‘Promotion Dir/Special Markets for Elektra/Asylum
Records.

* WLUP/Chicago morning maniac Steve Dahl

begins to simulcast show over WABX/Detroit.

N4

» Dwight Case appointed President of RKO Radio.

eJerry Graham named GM of KSAN/San
Francisco.

o Joff Kinzbach joins WABX/Detroit as morning

I man/Production Director, I

and SoundScan co-founder/COO Mike
Shalett, who will be honored this fall as the Neil
Bogart Memorial Fund's 2000 Children's Choice
Award winner. The Bogart Fund was founded
in 1983 in memory of the popular record com-
pany executive and is a division of The T.J. Mar-
tell Foundation, which will have an exhibit at
er portal Yahoo! R&R Convention 2000. Stop by during the

» Former Mammoth Southeast regional confab!
Jonathan Shapiro surfaces at PlanetJam Media _
. as Sales Manager. If you have Street Talk, call the R&R News Desk
at (310) 788-1699 or e-mail streettalk @ ronline.com

Records

* Hollywood nabs former Island Def Jam VP/Pop
Promo Tony Smith as its VP/Promotion, East
Coast. The label is also looking for a Detroit re-
gional to fill out its field staff. Concurrently, KRBE/
Houston Programming Asst. Christy Anderson
joins Hollywood as Nat'l Promotion Administrator
and will relocate to Burbank, CA.

*The Los Angeles Times reports that attorneys
for outgoing Arista Presiden/CEO Clive Davis
and BMG Entertainment have started taks on a
$175 million joint venture that could be finalized
within jess than a week. ]

* Fresh from $18 million in financing from billion-
aire Paul Allen, online music site Myplay.com is
staring at a reported $200 miltion offer from pow-

#2 Phones at KPTY/Phoenix
after 30 spins!!!

Produced by Darrstl *Dette” Alaridy & co-cioduced by K.

Mysic i7c Video directed by Gropory Datk  Executive Producers: Syvie Bhora & Lo
Co-srecutive Producers: barin Bobb tey Y3u Ent, i Frank St & Aists Seages tae Tr e
Rocads ke Artist Mansgemen Repfosentation by Teary Serger foc Teans Conureatel Records tiur
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Altema-Soul Sisters Doing It By Themselves

Cultural trends and diversity of music are dovetailing to help
artists rise above the pack

lowly but surely, a new wave of female alterna-soul singer-songwriters is making its mark
on the airwaves. And what’s exciting about this generation is that the artists are offering up
—— anever-widening variety of musical styles that is spreading across multiple formats and some-
times even beginning at pop radio.

It’s this last point that is espe-
cially interesting about the current
movement. The voices of strong-
willed femaie singer-songwriter-
producers have long been a part of
the Urban and CHR/Rhythmic are-
na. but newcomers like Macy Gray
(Clean Slate/Epic) and Kina (Dream-
Works) have caused quite a stir at
CHR/Pop and Hot AC with their
potent lyrics and rhythms. And
their music is biending well with
current and recurrent records from
alterna-soul sisters like Angie
Stone (Arista). Kelis (Virgin) and
Biltie Myers (Universal).

Not surprisingly. no single in-
ctdent or circumstance is dnv-
ing the trend:
rather. it's a con-
vergence of mu-
sical and so-
ctetal changes |
that’s shaping
the current land-
scape. Virgin Rec-
ords Urban Sr.
VP/Promotion
Tom Bracamontes
observes, "We
were tatking about
something like that the other morn-
ing. because there are a lot of differ-
ent things going on right now.”

Tom Bracamontes

America’s Melting Pot

“Look at modern America.” Bra-
camontes continues. “Kids are into
interracial dating. Black kids are
into rock. and white Kids are into
rap. Even though you had some of
those things taking place quite a
few years ago, it’s definitely be-
coming much more acceplable. And
you get some great vibes when you
start meshing cultures.”

While the changes arc welcome,
it takes a while for the average con-
sumer and radio to catch up. That,
in turn, requires promotion execs
and programmers to take a iong-
term view when it comes to break-
ing new artists. Bracamontes says.
“Five years ago you really didn’t
hear that much rap or hip-hop on
mainstream pop stations. Now you
hear Eminem, Snoop. Sisqo and
Destiny's Child.

“But it does take a while. Wheth-

er it was Tracy Chapman years and
years ago or Mary J. Blige. Lauryn
Hill over the past few years or Di-
onne Farris several years ago. there
were a ot of things happening that
led up to this.

“There’s always an educational
period where you have to give peo-
ple time to catch up to your artists
who are ahead of the curve in terms
of consumers’ musical tastes. Con-
sumers aren’t going to get everything
right away. When D*Angelo came
out five years ago. people — and ra-
dio — didn’t necessarily get him.
With these artists, it may take two or
three singles in order to market and
develop the artist and build aware-
ness until. ultimately. people’s tastes
catch up to where the music is.

“What's also great in the case of
Kelis is her success in Europe.
which tends to be more progressive
than the U.S. Europe is outselling
the U.S. by about three to one.
whiclh atlows us the freedom to con-
tinue developing her domestically.
It’s no different than what happened
to The Buckstreet Boys. They were
huge in Europe for a long time be-
fore the U.S. accepted them.”

Slow N’ Steady
Wins The Race

DreamWorks Head/Promotion
Mark Gorlick certainly under-
stands the slow-and-stcady path to
breaking artists who otter innova-
tive music. especially since that's
exactly the challenge facing the la-
bel when it comes to Kina. Gorlick
stresses the importance of looking
tor the right clues in order to accu-
rately gauge success. “What's ¢x-
citing about Kina is that it’s hap-
pening very naturally. You get
excited when you open the Los An-
geles Times and read about MTV
President Judy McGrath talking
about Kina. Is Judy a civilian? No.
She’s a part of the industry, and it’s
her job to tap into pop culture. But
at'the same time, of all the things
that she’s been bombarded with,
Kinat is somehow tattooed into her
consciousness.

“The same thing goes when the
network TV bookers call and when
we get inquiries from pretty major

artists who want Kina to tour with
them. That’s an incredible sign.

“That