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Rock Makes Jagger Most Added Annual CMA Issue

Virgin recording artist Mick Jagger made a triumphant With the Country Music Association awards show coming

retarn to radio last week with the Most Added record at next week, R&R’s Lon Helton and Calvin Gilbert sat down
| Rock and Triple A, “God with Country’s top brass to get their feelings about the

Gave Me Everything.” It's genre. As
e

P
the debut single from always, we g
P

| Jagger's new solo effort, also have - =Y
Goddess in the Doorway. _ ' \ profiles on  her STATEDEEOUNFRY

Check out Steve Won- the year's

siewicz's front-page CMA Broadcast =i e iy
| interview with The Rolling ”l”/” & ”[[”””,’: Winners. It all W )

Stones frontman. www.rronline.com begins on Page 63.
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“THIS IS THE BEST BAND THAT | HAVE SEEN ALL YEAR!" — LINDA O'BRIAN * KSCS

“VERY IMPRESSIVE...GREAT HARMONIES...THESE GUYS HAVE A FRESH NEW SOUND. WE'RE ADDING IT!!" — MARK PHILLIPS « WWGR
"I WAS BLOWN AWAY BY EMERSON DRIVE!! THEY ARE REALLY, REALLY, GOOD!!" — MAC DANIELS ¢ KASE / KVET
“THIS 1S.JUST WHAT COUNTRY RADIO NEEDS RIGHT NOW. THIS 1S GOOD AND GOOD FOR THE FORMAT!" — CHRIS O'KELLEY « WYYD
"WOW...THESE GUYS ARE FABULOUS. FUN, FRESH COUNTRY, UFTEMPO..NEW ADD!" — RAY MASSIE ¢ KFRG
“THIS IS THE FIRST DEBUT BY A NEW ARTIST THAT | HAVE GOTTEN EXCITED ABOUT IN A LONG TIME!" — LISA ALLEN « WFRE

“LOVE IT! LOVE THEM! THEY'RE GONNA HELP KEEP COUNTRY COOL...." — MEL MCKENZIE « WWQM

tHE DEBUT sINGLE ‘T Should Be Sleeping” IMPACTING NOW!
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management » marketing + sales

If you've read R&R over the past
manths, you couldn't help but notice
that virtually all departments in radio
(except sales) are getting sliced — most
recently programming and on-air
positions. More than ever, managers are
finding themselves in the position of
having to fire people they wouldn’t
otherwise let go. Corporate consultants
Linda Madonna and Karen Crystal
discuss the many issues that surround
corporate-downsizing and offer
suggestions to get through the painful
process. This week's MMS section also
features a 20-question checklist that
helps you determine how secure your
station is.

Pages 12-15

ALL THINGS COUNTRY

In addition to this year's insightful CMA
special, two of R&R’s columns feature
celebrated Country figures: Erica
Farber's Publisher’s Profile shines the
spotlight on American Country
Countdown legend Bob Kingsley, while
Bob Shannon’s Legends features Rusty
Walker, who helped put a contemporary
skine on the enduring format.

* NAB promotes Amber
Plan to broadcasters

* Joe Davis becomes
EVP/Radio for Salem

* Michael Martin becomes PD for KIQI/
San Francisco, Gary Schoenwetter to
program Clear Channel/San Jose

Page 3
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CHR/POP

« JENNIFER LOPEZ I'm Real (Epic)
CHR/RHYTHMIC

= MARY J. BLIGE Family Atfair (MCA}

URBAN

+ USHER U Got It Bad {LaFace/Arista}

URBAN AC

« MAXWELL Lifetime (Columbia)

COUNTRY

» TIM MCGRAW Angry All The Time (Curb}

AC

» MATCHBOX TWENTY If You're Gone (Lava/Atiantic)

HOT AC

« ENYA Only Time (Reprise)}

SMOOTH JAZZ

= RICHARD ELLIOT Crush (GRP/VMG)

ROCK

+ NICKELBACK How You Remind Me (Roadrunner)

ACTIVE ROCK

* NICKELBACK How You Remind Me (Roadrunner)
ALTERNATIVE

* NICKELBACK How You Remind Me (Roadrunner)
TRIPLE A

* U2 Stuck In A Moment... (interscops)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

NAB Issues Guidelines For
Handling Of Suspicious Mail

The NAB has sent guidelines
to its member broadcasters that
detail the secure preparation of
mailrooms and handling of sus-
picious letters and packages.
The guidelines were prepared by
Healthy Buildings International,
a consulting firm specializing in
indoor air-quality is-
sues.

Here are excerpts
from those guide-
lines:

The likelihood of
any single person
being exposed to
these [bioterrorism]
germs is very small.
However, since we
are dealing with
such high-risk agents as anthrax,
it is very important that we do
all that we can to ensure that
exposure to these biological
agents does not deteriorate to
infection. Pathways of infection
include contact with broken
skin tissue, such as cuts or
abrasions, swallowing and
inhalation via the mouth or
nose. There are three levels of
exposures that reflect impor-

Since we are dealing
with such high-risk
agents as anthray, it is
very important that we

do all that we can to
ensure that exposure to
these biological agents
does not deteriorate to
infection.

tant distinctions between expo-
sure and infection:

1. If there are microbes or
spores in a room, anybody visit-
ing that room is exposed to a
risk. However, if a person does
not physically come in contact
with those spores, there is no
chance of infection.

2. Even when phy-
sical contact with the
microorganisms oc-
curs. or when spores
are inhaled via the
nose, the body’s de-
fense mechanisms
present another pro-
tective barrier against
infection. These in-
clude the immune
system and physical mecha-
nisms, such as cilia in the respi-
ratory tract. Small numbers of or-
ganisms may therefore not be
able to cause an infection,
though tests on the immune sys-
tem or nasal swabs may show
evidence of exposure.

3. Infection by microbes oc-
curs when large numbers of

MAIL/See Page 26

NOVEMBER 2, 2001

R&R Promotes Key Staffers

B McCabe, Novia become Sr. VPs; Mowry to Dir./
Sales; Acampora, Agnoletti rise in Chart Dept.

Several longtime R&R edito-
rial and sales staffers have been
given promotions: Kevin Mc-
Cabe becomes Sr. VP/Music
Operations, Tony Novia is
named Sr. VP/CHR Editor,
Henry Mowry rises o Director/
Sales, Anthony Acampora is
upped to Director/Charts, and
Rob Agnoletti assumes the po-
sition of Charts & Music Man-
ager.

“It gives me a great deal of
pleasure to announce these pro-
motions,” remarked R&R Pub-
lisher/CEO Erica Farber. “We
are very fortunate, as a com-
pany, to have amazing talent
who continue to grow and make
significant contributions to our
suc-cess. Kevin, Tony, Henry,
Anthony and Rob bring unique
strengths to our organization,
and we are pleased to recognize
their many contribations. We
also look forward to their great-
er participation in the future.”

As Sr. VP/Music Operations,

Mowry

Acampora

McCabe will oversee R&R’s In-
formation Services and Music
Meeting products, as well as the

R&R/See Page 19

Viacom Hit With $190 Million Q3 Loss

M Higher costs. lost revenue plague radio firms

By JEFFREY YORKE
R&R WASHINGTON BUREALI CHIEF
Yorke@ rrontine.com

Sometimes you get forced into
participating in something that
you want nothing to do with.

Take a recession, for instance.
Back on Valentine’s Day, Walil
Street was awash in rumors that
an economic downturn was on
its way. Viacom Przsident Mel
Karmazin stood before an
investor’s teleconference, deliv-
ering the stunning results of In-
finity Broadcasting’s Q4 2000.

It was the last time the company
would report as an independent
group. and Karmazin was jubi-
lant. He had also heard the ru-
mors, but he would have nothing
to do with that sort of thing.
“Viacom won’t participate in any
recession,” he roared.

But even America’s super-
salesman couldn’t hold back the
wave of economic disruption
that hit in 2001°s third quar-
ter. The new mark of success

EARNINGS/See Page 6

Economy Forces
Strategic Media
Research To Close

Strategic Media Research,
which for years was a leading
radio and music-industry organi-
zation, suspended operations
this week, the victim of a shaky
economy further weakened by
the Sept. 11 events.

“Due to the current economic
trends and the events of Sept. 11,
our board of directors has
moved to suspend operations,
effective immediately,” said
Amy Vokes, COO of the Chi-
cago-based firm.

Strategic said it had counted
on significant fourth-quarter rev-
enues from its Touch Direct
Marketing subsidiary, which
sells contest-based at-work
telemarketing campaigns. But
Vokes said most radio stations
canceled any such plans foliow-
ing the attacks on America.
causing a cash shortfall.

STRATEGIC/See Page 26

Summer 2001 Arbitron results: Pa

By STEVE WONSIEWICZ
R&R MUSIC EDTOR
swonz@rrorline.com

Mick Jagger knows it’s
only rock 'n’ roll, which
probably explains why he’s
in a decidedly upbeat mood
these days.

And rightly so. “God Gave
Me Everything,” the leadoff
song from his new Virgin
Records album, Goddess in
the Doorway, was the Most
Added song at Rock and Tri-
ple A last week. Correspond-
ingly, the album, which hits
retail Nov. 20, is drawing
glowing reviews from pro-
grammers and critics across
the country.

Jagger’s new album and
song couldn’t have come at
a better time in the rock and
pop music cycles. Recent
events have cooled radio’s
interest in sugarcoated pop

Jagger In The Doorway

M Thetime is right for straight-up rock 'n’ roll

Jagger

and aggro rap rock. Concur-
rently, aging boomers who
grew up listening to The Roll-
ing Stones have returned to
the record stores en masse,
snapping up reccrds from
such musically diverse artists
as Nickelback. John Mellen-
camp, Enya and Diana Krall.

See Page 32

wwwW americanradiohistorv com
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FCC Creates Group
To Review Current
Media Marketplace

By Joe Howarp
R&R WASHINGTON BUREAU
Jhoward@rronline.com

In just the past week, FCC
Chairman Michael Powell has
moved his review of the com-
mission’s media-ownership
limits to the forefront of his
administration.

The FCC hosted a roundtable
discussion of media-ownership
policies on Monday, with Powell
delivering the opening statement.
At the outset of the discussion,
which featured a panel of media
experts. Powell said he’s been
frustrated that debates over me-
dia-ownership policies have
been “unsubstantiated and sup-
ported by either material or em-
pirical evidence or review of past
experiences.”

To address the issue, Powell
said a newly created working

FCC/See Page 8

5 and www.rronline.com
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LFO

The hot follow-up single to their top 10 smash "Every Other Time"
The story of LFO continues...

"The trio's hot second album places them in the ranks of bands
like Sugar Ray, Smash Mouth, and Blink 182. Rating: A!" Eatertainment Weekly

"One of the top 50 albums of the entire year." Blender Magazine

THE #1 MOST ADDED
TOP 40 RECORD IN AMERICA!

OUT OF THE BOX COVIMITVIENTS:

KHKS, WKSC, Y100, WBLI, WXXL, KRBE, KHTS, KKRZ, WRVW, KSLZ,

WKST, WKSE, WFKS, KC101, WAKS, WKFS, WFLZ, WFHN, WFBC, KIZS,

WZYP, WKZL, WLKT, WSNX, WDKF, WXKB, KLAL, WKXJ, WRHT, WAEZ,

WDDJ, KZMG, WBAM, WVSR, WBDR, WXXX, WCIL, KKRD, KGKQ, WDJX, ’
WYKS, KKDM, WSSP, KFMS, KHTT, WBFA, WAKZ... J

Produced by Sheppard and Kenay G oia for Sheppard Mus ¢, Inc.  Exezutive Producer Rich Cronin records
www.lfomusic.com Management: Bruce Garfield. Jerry Goldste n, Glenn Stone Avenuie Managenrent Group New York 7 Los Anaeles 700 2 s



www.americanradiohistory.com

¥

R&R e ISSUE NUMBER 1426

Martin To Program |
KI0I; Schoenwetter
To GC/San Jose PD

Clear Channel has restructured
the duties of two Northern Califor- |

Martin

Schoenwetter

nia programmers: San Francisco
OM Michaei Martin adds day-to-
day PD duties for KIOI (Star
101.3)/San Francisco. replacing
Gary Schoenwetter. who returns
to San Jose as PD of Clear Chan-
nel’s KSJO Rock Network (which
includes KSJO/San Jose and
KFJO/Walnut Creek, CA), "80s
KCNL-FM and Classic Rock
KUFX-FM. Schoenwelter suc-
ceeds Greg Stevens, who will focus
on other opportunitics within Clear
Channel’s radio division.

CLEAR CHANNEL/See Page 26

Fields Takes Over
As KBFB/Dallas PD

Radio One Regional VP/Pro- |

gramming Tony Fields has added
= direct program-

ming responsi-
bilities for the
company’s Ur-
§ ban KBFB/Dal-
las. He replaces
Darryl Johnson,
who has been
transferred to an-
other Radio One
property. Ficlds
will retain his
Regional VP du-
ties and continue to oversece the
programming of Radio One’s sta-
tions in Minneapolis, Raleigh, In-
dianapolis, Louisville and Cincin-
nati. Dayton and Columbus, OH.
He’li be based in Dallas and report
to Market GM George Laughlin,

“Tony comes 10 us with a wealth
of programming experience,”
Laughlin said. “I'm very happy to
have Tony here in Dallas.™

Radio Qne COO Mary Catherine
Snecd said, “Tony is an incredible
programmer. and I am ecstatic that
I finally get to work with him. 1
think he has the ability 10 help us
do great things with our program-
ming efforts in Dallas.”

Ficlds joined Radio One during
the summer following the company's

FIELDS/See Page 18 |

Fields

"HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90057

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

= { N

Nashville Shines With .
Country Freedom Concert i

The:Country Freedom concert held in Nashville Oct. 21 raised more
than $5.1 million for the Salvation Army’s Disaster Relief Fund. Several
rescue workers, military personnel and Salvation A:my representatives
were publicly recognized during the concert, which featured perfor-
mances by a number of country artists. Pictured (I-r) backstage during
the concert are Jimmy Borda, Montgomery Gentry's Troy Gentry and
Eddie Montgomery and New York City police officer Stephen Borda.

‘Amber Plan’ Gets Nationwide Launch

smenr |

¥ Free program helps recover abducted children

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke @ rronline.com

A listener to a Dallas Talk radio
station probably never realized how
powerful her 15-second phone call
would be. During an on-air discus-
sion of the kidnapping and brutal
murder of 9-year-old Amber Hager-
man in nearby Arlington, TX, she
asked the broadcasters, “Why can’t
you guys do something?”

It was a good question during an
extremely painful time for that
community, and the broadcasters
themselves asked the same ques-
tion. That was the beginning of the

“Amber Plan,” which — with the.

backing of the NAB, the National
Center for Missing & Exploited
Children and the Department of Jus-
tice — was unveiled last week at a
Washington. DC press conference.

The Amber Plan relies on a work-
ing partnership between local po-
lice departments and broadcasters.

After police determine that a child I
has been abducted and is in imme-
diate danger, they issue descriptions |
of the child and the suspected kid- |
napper, a vehicle description if ap-
plicable and any other information |
that could help identify the child or
the suspect.

The information is then sent to ra-
dio and TV stations through the ar-
ea’s Emergency Alert System in a
procedure that mirrors that used for
weather alerts. The plan, which is |
voluntary and free to broadcasters,
has been used in several states, in-
cluding Texas and Florida, and is
credited with helping recover 16
children.

“It costs nothing, and it brings
only positive results.” said Tvler
Cox, President of the Association
of Radio Managers and Station
Manager of KESN & KMEO/Dal-
las. “The program is voluntary and

AMBER PLAN/See Page 26 |

r—

Berardini Adds WZLX/Boston GM Duties

Tony Berardini, GM of Infini-
ty's WBCN/Bosion since 1981,
has added similar duties at cross-
town Classic Rock sister WZLX.
He assumes duties previously held
by Jerry Charm. who exits the
company.

Infinity spokesperson Dana Mc-
Clintock said of Berardini's promo-
tion, “Obviously. he’s been doing
well at WBCN, and we thought he
should be rewarded by being in
charge of both stations.”

Berardini told R&R that he's
looking forward to working with

<>

310-203-8727
310-203-9763
310-553-4056

-
310-788-1625

310-788-1699
310-788-1675

310-553-4330  310-203-8450

moreinfo @ rronline etam
newsroom@ rronline.cam
jill@rronline.com

hmowry @rronline.com

WZLX because many former
WBCN staffers are now aftiliated
with *ZLX. He says, “I'm happy to
help them out in any way [ can, in-
cluding staying out of the way.
WZLX seems to be running just
fine and just had a great ratings
book. I’ve worked with a lot of the
employees before. since many were
with "BCN and because we're all
part of the same cluster.”

Originally from the San Francisco
Bay Area, Berardini joined WBCN
in 1978 as PD. He began his radio |
career in 1975.

L E-mail
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Salem Communications has pro-
moted Joe Davis from Sr. VP/Op-
erations to Exec. VP/Radio. He will
assume day-to-day executive over-
sight of the largest of Salem's five
divisions. its 81 owned and operat-
ed radio stations. Davis wi!l con-
tinue directing operations for Sa-
lem’s Eastern radio markets, with
the company’s five other operations
VPs reporting to him.

“Joe is a wonderful asset to Salem,
and I believe he will assume his
new position with great strength and
continued dedication,” Salem Pres-

Davis Steps Up To EVP/Radio At Salem

ident/CEO Edward Atsinger said.
“This promotion recognizes the
great contributions made by Davis
to Salem’s growth and will strengthen
the overall management structure
of Salem.”

A 38-year radio veteran, Davis
joined Salem in 1989 as GM of
WMCA-AM/New York and be-
came GM at WWDJ-AM/New
York in 1994, He was named VP/
Operations in 1996 and was later
promoted to Sr. VP/Operations.

DAVIS/See Page 18

Darus Named 3 Artist Management GM

Artist-management com-
pany 3 Artist Manage-
ment has tapped promotion
veteran Dave Darus as GM.
Based in Los Angeles, he
will direct the marketing
and promotion campaigns
for all 3AM artists and
work closely with record
companies to facilitate op-
timum marketing exposure,
airplay and sales.

“The addition of Dave to
the 3AM team will enable us to su-
perserve our artists on both a mar-

aD

310-553-4330
202-463-0500
615-244-8822

615-248-6655

keting and a promotional
level,” 3AM owner/Pres-
ident Richard Bishop said.
"l believe that Dave’s
long and broad experience
working at major labels
will prove invaluable in
helping 3AM 10 establish
new clients and further the
careers of existing ones.”

Darus was most recently
Sr. VP/Promotion at Rest-
less Records. a post he had

Darus

DARUS/See Page 18

WEBSITE: www.rronfine.com —l
310-203-8727
310-203-9763
202-463-0432

kmumaw @ rronline.com 1
mailroom @ rronline.com
rrdc @rronline.com

lhelton @ rrontine.com
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Year In A Decade

[ Local spots account for 77% of radio’s ad revenue

By KyLa WiLson
R&R WASHINGTON BUREAU
kwilson@ rronline.com

Despite an economic downtum in Q4 of 2000 that led to a
decline in radio-advertising expenditures in December, last year
was the best year for radio in a decade, according to Veronis Suhler,
a New York merchant bank specializing in media acquisitions.

In its just-released 19th annual
“Communications Industry Re-
port,” Véronis Suhler notes that to-
tal spending on radio advertising
grew 12.6%, to $19.1 billion, last
year. led by an 18% gain in national
spot advertising and an 11.5% surge
in local advertising. Network-ad-
vertising expenditures grew 9.8%
for the year. Additionally, radio was
the medium that displayed the
greatest growth in operating cash
flow, followed by cable and satel-
lite networks and newspaper pub-
lishers.

The report observes that local ad-
vertising continued to be radio’s
strong point in 2000, accounting for
76.8% of all advertising expendi-
tures. Record spending on political
ads and an influx of dot-com ad
money coniributed to the strong year

for radio broadcasters as well. Tops
in revenue for 2000 were Infinity,
which announced its merger with
Viacom early in the year and had rev-
enues of $3.9 billion: Clear Channel
Communications, with revenues of
$2.4 billion; Westwood One, with
$553.7 million; Cox Radio, with $369
million; and Entercom Communica-
tions, with $352 million.

The report also finds that there has
been a consistent increase in national
advertising in recent years — an in-
dication that radio is emerging as a
national-market medium. That devel-
opment, says the report, is due to the
consolidation that took place follow-
ing the passage of the Telecommuni-
cations Act of 1996. Concentration of”
ownership across local and regional
markets appeals to advertisers be-
cause it offers them the ability to

Report: 2000 Best Revenue

cover entire markets instead of ne-
gotiating on a station-by-station ba-
sis.

The report also finds that concen-
tration of ownership has allowed ra-
dio broadcasters to centralize their
back-office. functions and cut costs
and that radio groups have used their
cost savings to build larger sales and
marketing forces and to invest in in-
novative marketing campaigns. The
ability of radio groups to contain
costs will Yenefit them as the
economy moves into a slower growth
period.

Finally, the “Communications In-
dustry Report” points out that the ra-
dio industry will face a number of
challenges in the next five years, in-
cluding the emergence of such new
technologies as Internet radio and
satellite radio. The slowdown in the
economy. the absence of political ads
and the drying up of dot-com dollars,
the report predicts, will cause radio
to decline in 2001 for the first time
in 10 years.

Earnings
Continued from Page 1

in business is not how much money
was made. but how little was lost.
During the third quarter, which
was significantly affected by the ter-
rorisim of Sept. | 1, Infinity’s revenues
declined 11%. to $910.3 million. and
EBITDA dipped 20%. to $373.1 mil-
lion. On a pro forma basis. revenues
fell 10%. to $910 million, and
EBITDA,slid 18%. to $373 million.
As a whole. Viacom was hit with
2$190 million Q3 loss. That's in stark
contrast to the $33.4 million net in-
come the company posted in Q3
2000. 1ts Q3 2001 loss per share was
11 cents vs. a 2 cent per share gain
last year. The company attributes the

loss to increased costs and lost rev-
enue after Sept. 11.

Despite the loss, Viacom’s rev-
enues fell only 2%, to $5.7 billion,
but EBITDA plummeted 32%, to
$977 million. On a pro forma basis
— excluding a noncash charge of
$353 million — the company posted
revenues of $5.7 billion and EBITDA
of $1.3 billion. Viacom reported a pro
forma net loss of $9 million, or 1 cent
per share, which beat First Call ana-
lysts™ forecast of a 3 cent per share
loss.

UBS Warburg analyst Christopher
Dixon noted that Infinity’s cash' flow
was in line with expectations. He also
theorized that Viacom’s continued
effort to pressure the FCC for further
deregulation could result in additional

industry consolidation and help fuel
external growth.

HBC Stumbles

On Tuesday Hispanic Broadcast-
ing reported that its Q3 net income
dropped 35%, to $8.5 million, as
earnings per share fell from 12 cents
to 8 cents. Net revenues improved
1%, to $65.8 million, but broadcast
cash flow suffered a 21% decline, to
$24 million, and EBITDA declined
23%, to $21.7 million. After tax cash
flow fell 11%. to $21 million; per
share, ATCF fell from 21 cents to 19
cents.

Excluding the impact of a one time
charge of $1.3 million, Q3 EBITDA
would have fallen 19%, to $23 million,

EARNINGS/See Page 10

Bloomberg “Zsizes"

FCC Suspends Public-Comment Rules

l n light of anthrax concerns, the FCC has agreed to the NAB's request for
a 60-day waiver of the rules that require radio and TV broadcasters to
retain all public correspondence. The commission agreed with the NAB
that stations may be unable to keep correspondence because of FBf and
police guidelines directing them to return suspicious packages to the U.S.
Postal Service. “The circumstances now prevailing are extraordinary, in-
volving a biological attack of as-yet-uncertain dimensions, but certainly di-
rected, in part, against U.S. media outlets,” the FCC said in its order.“The
concern outweighs the public-interest factors embodied in the rule”

FGC Admits Errors, Grants CP Extension

I n an order granting KRZB-FM/Archer City, TX a three-year extension of
its construction permit, the FCC acknowledged that several errors were
made by commission staff during the processing of the station’s request to
change-its city of license from Olney, TX to Archer City. The errors, the
commission said, contributed to KRZB permit-hoider Texas Grace Com-
munications’ mistaken belief that it had additional time to complete con-
struction of the station. Further, the FCC admitted that ambiguities in its
rules may have led to confusion for Texas Grace. it wrote in the order, “Due
to a possible previous lack of clarity in our policy with respect to changes of
communities of license, we will waive our rules”

EchoStar Buys XM Investor DirecTV

As part of a $26 million deal for General Motors’ Hughes Electronics
unit, Dish Network parent EchoStar has purchased DirecTV, which
owns a 6.5% share in XM Satellite Radio. Industry observers have long
conjectured that DirecTV had pians to bundle XM's 100 channels with its
own satellite-delivered programming, also speculating that XM rival Sirius
Satellite Radio would forge a similar deal with Dish Network. XM Treasurer
Greg Cole'declined to camment on any possible bundling deal but told
R&R, “If the opportunity did exist, it still exists now” The EchoStar-Hughes
deal is still subject to Department of Justice approval.

WorldSpace Acquires Radio Voyager

Satellite~radio company WorldSpace has purchased the Radio Voyager
network, which currently beams its programming to 46 affiliates in Eu-

rope and Africa. Radio Voyager's Hot AC programming will be added as the

ninth channel on WorldSpace's satellite system, which reaches approximately

antinued on Page 10
R&R Stock Index

This weighted index consists of all publicly traded companies that derive
more than 5% of gross earnings from radio advertising.

Change Since
10726/00 1071901 10/26/01 10726001 0/19/01-10/26/01
R&R Index 22894  187.54 19203 -16.1% 24%
Dow Industrials  10,380.12  9204.11  9545.17 = 89% 3.70%
S&P 500 136443 167131 110461 -190% 33.0%

Toduy's level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, efc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
1-800-231-6074
713-507-4200 Fax: 713-507-4295
E-mail: ri@reefindustries.com
www.reefindustries.com

$ Durable banners for an affordable price.
$ UV stabilized plastic won't fade indoors or outdoors.

$ Simply FAX your logo and color separation information
for a free price quote.

PLASTIC
BANNERS

©2000 Reef Industries. Inc.
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MannGroup Raclio Services
and

Radio Genius Productions

present

THE 80’S
DANCE PARTY
THAT ROCKS!

WORLD EXCLUSIVE
80’S POP-ROCK REMIXES!!

[ -

12 inch Szturday Night is available via CD, market
exclusive. This faur hour weekly show moves.

edmann@sprynet.com

Finally.. an effective 80’s
benchmark feature for AC,
Hot AC, Modem AC and
80’s stations.

12 Inch Saturday Night'is
actually available for ANY
weekend night,;*hosted or

remix versions you won’t
hear anywhens else.
Qur core aﬂ"tlsts.mclude

Pat Benetar; INXS, Robert

Eurythmics, Prince, -
Genesis, and MUCH MORE,
all mixed as a fast-paced
weekend feature. T
These are the cool rermxed

to be a benchmark, but totally
consistent with your 8C’s

llbrary

un-hosted. With exclusive ; !

Palmer, Human League, icf
Def Leppard, Duran Duran, ——

versions, just different enough

Let t work for you. To reserve your market,

1.888.GMANN.98
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DEAL OF THEWEEK § 2001 DEALS TO DATE

o WAVF-FM/Manahan |
(Charleston), SC

$6 million

| Dollars to Date:  $3,347,502,653
' (Last Year: $24,930,429,133)

Dollars This Quarter:  $83,425,300
i (Last Year: $855,684,133)

Stations Traded This Year: 920
! (Last Year: 1,779)
| Stations Traded This Quarter: 84
i (Last Year: 203)

Apex Doubles Up In Charleston, SC

O Purchases WAVF from Maverick in $6 million deal;
Hispanic Broadcasting adds in Fresno

South Carolina

WAVF-FM/Hanahan
(Charleston)

PRICE: $6 million
TERMS: Asset sale for cash

headed by President Dean Pearce.
Phone: 601-693-2381. It owns six
other stations, including WJZX-FM/
Charfeston, SC.

SELLER: Maverick Media, head-
ed by President/COO Gary Rozy-
nek. Phone: 212-332-5800
FREQUENCY: 96.1 MHz
POWER: 100kw at 538 feet
FORMAT: Aiternative

BROKER: Kalit & Co.
COMMENT: The parties are asking

_Deal Of The Week |

BUYER: Sutton Radiocasting
Corp., headed by Chairman/CEO
Douglas Sutton Jr. Phone: 706- |
297-7264.1t owns six other stations.
This represents its entry into the i
market.

SELLER: Sorenson Broadcasting
Corp., headed by President Dean

| Sorenson. Phone: 605-334-1117
BUYER: Apex Broadcasting Inc., |

the FCC to expedite the approval of '

the appfication so that they may en-
joy the benefits of a tax-free ex-
change:

Multistate Deal

Sutton-Sorenson
Transaction

PRICE: $1.4 million
TERMS: Asset sale for cash

Georgia

WGHC-AM & WRBN-FW/
Clayton

FREQUENCY: 1370 kHz; 104.1
MHz

POWER: 3kw; 130 watts at 1,296
feet

FORMAT: Adult Standards; AC

North Carolina |

WFSC-AM & WNCC-FM/
Franklin

| FREQUENCY: 1050 kHz; 96.7 MHz |

POWER: 1kw day/153 watts night; |
6kw at -331 feet

FORMAT: Country; Country | T

WRMG-AM/Red Bay
PRICE: $42,300

| FREQUENCY: 1430 kHz

TERMS: Asset sale for cash
BUYER: Jack Ivy Sr. No phone
listed. He owns no other stations.
SELLER: Jimmy Pyle. Phone: 256-
356-4458

POWER: 1kw
FORMAT: Country

KHIL-AM & KWCX-FW/ |
Willcox

PRICE: $1.1 million

TERMS: Assat sale for cash
BUYER: Lakeshore Media LLC, |
headed by Chris Devine. No phone |
listed. It owns no other stations.
SELLER: William Konopnicki.
Phone: 520-384-4626 {
FREQUENCY: 1250 kHz; 104.9 |
MHz

POWER: Skw day/196 watts night;
730 watts at 3,176 feet

FORMAT: Country; AC

BROKER: Kalil & Co.

 Arkansas

KPOC-AM & FM/
Pocahontas
PRICE: $410,000

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

o WRMG-AM/Red Bay, AL $42,300

o KHIL-AM & KWCX-FM/Willcox, AZ $1.1 million
® KPOC-AM & FM/Pocahontas, AR $410,000

® KAJZ-FM/North Fork (Fresno), CA $5 million
o KPVW-FM/Aspen, CO $57,500

o KOZX-FM/Cabool, MO $110,000

o KFLW-FM/St. Robert, MO Undisclosed

o KXIT-AM & FM/Dalhart, TX $325,000

o WRXT-FM/Roanoke, VA Undisclosed

e KGER-FM/Quincy, WA $700,000

TERMS: Asset sale for cash
BUYER: Bobby Caldwell. Phone:
870-238-8141. He owns six other
stations. This represents Caldwell's
entry into the market.

| SELLER: Scott Media Services,

headed by President Tim Scott. |

Phone: 870-892-5234
FREQUENCY: 1420 kHz; 103.9
MHz

POWER: 1kw; 6kw at 144 feet
FORMAT: Soft AC; Soft AC

California |

i
1
,
|
t

KAJZ-FM/North Fork
(Fresno)

PRICE: $5 million

TERMS: Asset sale for cash
BUYER: Hispanic Broadcasting
Corp., headed by President/CEQ

McHenry Tichenor Jr. Phone: 214- |

525-7700. It owns 53 other stations.

This represents its entry into the |

market

SELLER: Merced Radio Partners,
headed by President Edward Hoyt
Jr. Phone: 209-723-2191
FREQUENCY: 107.9 MHz
POWER: 8kw at 600 feet
FORMAT: Smooth Jazz

COMMENT: An additional $500,000 |

will be added to the purchase price if
KAJZ acts on a construction permit
that will move the station from the
Merced, CA radio market to the
Fresno market before closing.

(B
KPVW-FM/Aspen
PRICE: $57,500
TERMS: Asset sale for cash
BUYER: Entravision Communica-
tions Co., headed by Chairman/
CEOQOWaiter Ulloa. Phone: 310-447-
3870. It owns 51 other stations. This
represents its entry into the market.
SELLER: Aspen FM Inc., headed
by Martha Tapias Mansfield.
Phone: 619-503-6523
FREQUENCY: 107.1 MHz
POWER: 21kw at 361 feet
FORMAT: N/A

COMMENT: This station is currently
represented as a construction per-
mit.

~ Missouri

| KOZX-FM/Cabool

PRICE: $110,000
Continued on Page 10

NEW!

The Greatest Gift is a 1-hour Christmas
spec: al hosted by John Tesh featuring a variety

of Christmas favorites sung by ponular artists
Luther Yandross, Amy Grant, Lou Rawls,
Michael Crawford, Kenny Loggins, Chicago.
Martina McBride and many more.

For more information or to schedile
The Greatest Gift on your station, =-mail
fnradio@namb.net or call 800.26¢€.1837 &

800.432.5757.

The Greatest Gift is offered on CD o~ as aa MP3
downoad.

www americanradiohistorv com
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A FamilyNet Radio
Christmas Special

Powerline
Adult Contemporary Music

Country Crossroads
Country Hits and Interviews

MasterControl
Magazine Style Format

On Track

Contemporary Christian Music

The Baptist Hour

Contemperary Christian Music

:60 Features
Family, Health & Fitness

FamilyNet

6350 West Freeway

Fort Worth, TX 76116-4511
800-266-1837
www.FamilyNet.org

email: fnradio@namb.net
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Earnings

Continued from Page 6

and BCF would have dipped 17%, to
$25.3 million. On a same-station ba-
sis, revenue improved 2%, but BCF
weakened 15%. When same-station

results are broken out by band, rev- -

enue was up 5% for FMs but slid 15%
for AMs; BCF fell 11% for FMs and
a whopping 58% for AMs.

“All things considered,” said HBC
CEO Mac Tichenor, *“we're satisfied
with the results we achieved.” Tich-
enor noted that both overall and same-
station revenues improved at a time
when the ad market is down and the
company’s expenses grew due, in
part, to increased hiring of sales-
people.

Looking ahead, Tichenor said,
“The outiook remains very cloudy.
Depending on whom you choose to’
talk to or listen to, you can find justi-
fication to be either pessimistic or
optimistic about the fourth quarter
and the beginning of next year.” But
one thing is clear: Advertisers are tak-
ing a wait-and-see approach to long-
term commitments, Tichenor said.
Still, he added, more advertisers are
making a commitment to the His-
panic- market.

CFO Jeff Henson said that HBC
has moderated its Q4 outlook in the
wake of the economic impact of the

Transactions

Continued from Page 8

TERMS: Asset sale for cash.
BUYER: Communications Works
Inc., headed by owner R. William
Jones. Phone: 417-926-4650. it
owns two other stations. This repre-
sents its entry into the market,
SELLER: Twin Cities Broadcast-
ing Inc., headed by President
Russell Wood. Phone: 417-962-
4380

FREQUENCY: 98.1 MHz
POWER: 3kw at 220 feet
FORMAT: Country

KFLW-FM/St. Robert
PRICE: Undisclosed

TERMS: Terms unavailable
BUYER: Ozark Media, headed by
President Daiton Wright. Phone:
800-288-9924. it owns no other sta-
tions.

SELLER: Crawford Media, headed
by President Jack Crawford.
Phone: 573-336-5359
FREQUENCY: 98.9 MHz
POWER: 6kw at 328 feet
FORMAT: Classic Hits

D s
KXIT-AM & FM/Dalhart
PRICE: $325,000
TERMS: Asset sale for cash. $5,000
is in escrow. $30,000 is due at clos-
ing, and an additional $35,000 is to
be paid within six months. The bal-
ance is to be paid in monthly install-
ments.

BUYER: Dalhart Radio Inc., head-
ed by President George Chambers.
Phone; 918-250-9162. It owns no
other stations.

SELLER: Dalhart Broadcasters,
headed by President Robert Beller.
Phone: 806-249-4747

Sept. 11 attacks and has also seen
increased promotion and program-
ming costs. The company now ex-
pects revenue will decline between
3%-5% and forecasts that BCF will
range between $19 million-$20 mil-
lion in Q4. Henson said the com-
pany expects EBITDA will be be-
tween $16.8 million-$17.8 million,
and ATCF per share will be between
16 cents-17 cents.

Robertson Stephens analyst James
Marsh cut Hispanic Broadcasting
from “buy” to “market perform” and
shaved his target price on the issue
from $19 to $18 because, he said, the
shares’ current valuation — trading
at 17-times 2002 estimated BCF —
“will make it hard for the shares to
move much.” Even though HBC’s
EPS of 19 cents per share beat Marsh’s
expectation of 16 cents and the con-
sensus estimate of 18 cents, the
group's Q4 guidance “was below our
conservative estimates,” Marsh said.

Salomon Smith Barney analyst
Niraj Gupta also acknowledged that
the company’s revised Q4 guidance
was “somewhat below our previously
reduced expectations.” Still, he pre-
dicts that HBC “will remain the
dominant Spanish player” and that,
with internal growth and acquisitions,
Hispanic Broadcasting’s free cash
flow should see a compounded growth
rate of 20% over the next five years.

FREQUENCY: 1240 kHz; 95.9 MHz
POWER: 1kw; 3kw at 171 feet
FORMAT: Country; Country
COMMENT: George Chambers also
has interests in Taft Broadcasting
and Grace Broadcasting.

WRXT-FM/Roanoke
PRICE: Undisclosed
TERMS: Unavailable
BUYER: Baker Family Stations,
headed by President Vernon Baker.
Phone: 540-552-4252. It owns 31
other stations, including WPAR-FM/
Salem (Roanoke), VA.

SELLER: Vision Communications
nc., headed by President Barry
Armstrong. Phone; 434-237-9798
FREQUENCY: 90.3 MHz

POWER: 6kw at 1,112 feet
FORMAT: Contemporary Christian
COMMENT: WRXT is being pur-
chased by Baker under the licensee
name Positive Alternative Radio,
whichis also the licensee of WPAR.
Positive Alternative is 100% owned
by Baker Family Stations.

KGER-FM/Quincy

PRICE: $700,000

TERMS: Asset sale for cash
BUYER: Butterfield Broadcasting
Corp., headed by President/Direc-
tor Mick Tacher. Phone: 425-885-
3755. It owns seven other stations.
This represents its entry into the
market.

SELLER: Quincy Community Ra-
dio, headed by sole proprietorTho-
mas Read. Phone: 509-754-2000
FREQUENCY: 95.9 MHz

POWER: 3kw at 1,047 feet
FORMAT: Christian Talk

More Q3 Results

© While Saga Communications’
net revenues grew 3%, to $26.3 mil-
lion, broadcast cash flow slipped 6%,
to $10 million. Net income declined
from $3.1 million to $2.7 million,
and ATCF dipped from $5.7 million
to $5.4 million. Per share, earnings

fell from 18 cents to 16 cents, and”

ATCF dipped from 34 cents to 32
cents. On a same-station basis, net

revenues fell nearly 3%, and BCF fell -

7%.

Saga expects net revenues of
$27.2 million, BCF of $10.4 mil-
lion and ATCF of $5.7 million, or
34 cents per share, in Q4, with rev-
enues of $104.3 million, BCF of
$38.1 million and ATCF of $20.3
million, or $1.22 per share, for full-
year 2001,

* XM Satellite Radio had only
started bringing in revenue five days
before the quarter ended, when it
launched its satellite-radio service in
Dallas and San Diego with 500 cus-
tomers on Sept. 25. Total revenue for
Q3 reached just $1,000, but the net
loss applicable to common share-
holders improved from $160.1 mil-
lion, or $3.26 per share, to $70.8
million, or $1.14.

¢ Fisher Communications is in
default on some lender covenants.
The company said the situation is
due to its finarcial performance so
far this year. Fisher noted that it is
negotiating new lines of credit and
asking current lenders to waive the
default. The news came as Fisher an-
nounced that its Q3 net loss increased
from $847,000, or 10 cents per share,
to $3.6 million, or 43 cents per share.
Broadcast revenues declined from
$46.4 million to $33.4 million, while
overall revenues ~ including
Fisher’s real-estate business —
dropped from $49.9 million to $37.8
million,

e A difficult business environ-
ment due to the slow economy and
the resulting impact on national ad-
vertising revenues were to blame as
Jefferson-Pilot Communications’
earnings fell from $9.7 million to
$8.2 million, and BCF dropped from
$21.1 million to $16.2 million. EPS
for parent company Jefferson-Pilot
Corp. rose from 83 cents to 87 cents.

e S St

Continued from Page 6
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6 billion people in Africa, the Middle East, Western Europe and Asia.
WorldSpace spokesman Gene Reich told R&R that a new sateliite, called
“AmeriStar;’ is set o be launched early next year to cover Latin America
and the Caribbean. WorldSpace spun off XM Satellite Radio as a separate
entity in 1997 and now produces three XM channels.

RTNDA Asks White House To Lift Flight Ban

| TNDA President Barbara Cochran has appealed to Director of Home-
| land Security Tom Ridge to allow news helicopters in the top 30 mar-
kets back in the air. In a letter dated Oct. 25, Cochran said that rémoving
the ban would “bring another level of security to the people living in our 30
largest cities because they would have access to timely, accurate informa-
tion about incidents in their communities” Cochran also noted that she has
written two letters to the FCC and one to Transportation Secretary Norman
Mineta and has testified before a House subcommittee as part of the
RTNDA's efforts to get news helicopters back in the air. "At a time of height-
ened concern about public safety,” she wrote, “‘these valuable news-gather-

ing tools remain grounded.”

Cox Enterprises Sells Cable Shares

ox Enterprises has sold 13.5 million shares of its Cox Communica-
tions business, worth approximately $530 miltion, to two private inves-

tors.

In other company news, the Cox Interactive division laid off 70 of its
450 employees on Oct. 26, citing weak advertising sales. Cox Interactive
operates more than 20 major-market “city sites”; at least two of those sites
will reportedly be closed as part of the downsizing.

Tribune Elects Board Members, Officers

ribune Co. has elected Quaker Oats ChairmaryPresident/CEO and
PepsiCo Vice Chairman Robert Morrison and Northern Trust Co. Chair-
mar/CEO William Osbom to its board of directors, Tribune has also appointed
Steve Howell VP/Security Services and Patrick Shanahan VP/Tax.
Additionally, Tribune has declared a quarterly dividend of 11 cents per
share of common stock, payable on Dec. 13 to shareholders of record as of

Nov. 29,

OnStar Adds CNN Radio News

nStar, whose voice-activated Virtual Advisor service reaches more

than 1.5 million subscribers, has added CNNRadio’s news, business,
sports and entertainment reports to its in-vehicle programming. The ser-.
vice is available in 2001-02 OnStar-equipped General Motors vehicles and

in the Acura RL sedan.

* TM Century reported that net
profits for the fiscal year ended Sept.
30 slipped from $504,000 (exclud-
ing a onetime adjustment of
$441,000) to $332,000. Revenues
dipped from $6.9 million to $6 mil-
lion, and EBITDA dropped from

$825,000 (excluding the adjustment)
to $666,000.

R&R Associate Editor Joe Howard
and News Editor Julie Gidlow contrib-
uted to this report.

FCC

Continued from Page 1

group of FCC staff would conduct a -

thorough review of the media mar-
ketplace and be charged with gath-
ering what he called a “legacy of data
and analysis” on the media land-
scape. He said the group will accu-
mulate information upon which a
“meaningful debate on media own-
ership can be had.”

Powell alluded to the creation of
such a group when he hosted a press
conference Oct. 25. There he de-
scribed the FCC’s current media
rules as “dated and unsatisfactory”
and said, “The basis and form of me-
dia regulation is in dire need of be-
ing reinitialized.”

FCC Commissioners Kathleen
Abemathy and Michael Copps both
endorsed the creation of the work-
ing group. Abernathy called the
group’s creation timely, because the
FCC is struggling with media-own-
ership rules and needs more infor-
mation to craft policies. Copps
said, “We need to get a better fix
on these questions,” adding that the

FCC should spend some time and
money on the issue.

Regardless of how much time and
money the FCC spends on the mat-
ter, panelists at Monday's round-
table discussion certainly had strong
opinions about the FCC’s ownership
policies and waged a hot debate over
the usefulness and purpose of own-
ership restrictions.

“The commission can’t point to a
study that justifies the maintenance
of many of these rules,” said Charles
River Associates VP Stan Bessen.
Bessen further stated that, since the
rules typically ignore local market
conditions, they are “impervious to
changes in those conditions.”

Bessen proposed that, if the
commission’s rules were self-adjust-
ing, the FCC could avoid a “time-
consuming and onerous rule-mak-
ing process whenever changes in
market conditions justify changes in
the combinations that are permit-
ted.” However, he also supports the
complete abolition of ownership re-
strictions. “Elimination of blanket
duopoly rules is clearly a step in the
right direction,” Besson said.

www americanradiohistorv com

But Consumer Federation of
America Director/Research Mark
Cooper countered that conglomeration
in media markets “threatens to impov-
erish the marketplace of ideas.” And
Douglas Gomery, Professor of Media,
Economics and History at the Univer-
sity of Maryland, said the consolida-
tion that has occurred since the pas-
sage of the Telecom Act of 1996 has
damaged the marketplace. “I think the
reason we're here is not because the
market is working so well, it's because
its not working so well,” he said.

Philip Napoli, Asst. Professor of Com-
munications and Media Manage-
ment at Fordham University’s Graduate
School of Business Administration, struck
some middle ground. “I believe a key
research priority for the commission
should be to conduct extensive assess-
ments of the relationship among various
forms of source and content diversity,”
he said. “This will facilitate better-in-
formed diversity policymaking.”

Regardless of the direction a review
takes, it’s clear that Powell wants to see
change. ‘“Diversity does remain a vital
objective,” he said, ‘but the instruments
for preserving it have to be reconsidered.”
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CUT INTO

TOTA

Sharpen your competitive edge with Media Market X-Ray.

Strategic, comprehensive and flexible. That’s Media Market X-Ray.
A radio sales management tool that lets you take an aggressive cut at newspaper

and television advertising budgets.

Grip new revenue opportunities.

If there was ever a time to bring new business to radio - it’s now. In this challenging .
market snendine in maior media, including fadio, is down. With Media Market X-Ray,

you can easily qualify prospects who haven’t tapped into the potential of radio.

You’ll learn who’s spending what and where, allowing you to take a slice out of

total media expenditures.

Get a bandle on powerful sales information today.
To learn how Miller Kaplan’s X-Ray can

help you take a deeper cut out of total media

spending and expand your market possibilities,
contact George Nadel Rivin, CPA or

Donald Garrett, CPA at 818-769-2010. MEDIA MARKET X-RAY

From Miller Kaplan Arase & Co,, Ltp

www americanradiohistorv com
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management - marketing

sales

“The average pencil is seven inches long, with just a half-
inch eraser — in case you thought optimism was dead.”

— Robert Brawlt

DUCK, DUCK, DUCK — OOPS!

B Prepare your managers for the firing lines

By Pam Baker 1ts a whole new radio world.
Sales & Marketing Editor

Radio groups, clusters and sta-
tions are becoming lean, mean,
| money-saving machines. If
you think you're irreplaceable,
| think again. Imagine if some-
one told you five years ago that
big-name local personalities
were going to be eliminated
and replaced by voicetracking.
You would have laughed.
4 Well, welcome to the new ra-
dio reality.

Over the past months you've
been reading in R&R about corporate downsizing in
all areas of the business, all across the country. GMs
and PDs are finding themselves forced into situations
where they need to eliminate air personalities not for
a lack of performance, poor ratings or a bad attitude,
but to make way for money-saving technology. “Ifeel
like such a creep, such a hypocrite,” confesses a major-
market PD who recently fired an afternoon per-
sonality and longtime friend to make way for voice-
tracking. “I hate the direction the radio industry is
going in. I can’t believe how much has changed over
a short period of time.”

I asked Corporate Family Network co-founders

Linda Madonna and Karen Crystal to give managers
some advice on how to terminate employees during
downsizing. For more than 25 years their privately
owned employee-assistance program has helped
thousands of companies make successful transitions
after restructuring.

“Clearly, this situation is putting managers in a
very compromising situation, because they’re dealing

with two things. They’re dealing with the fact that

layoffs must be done, and they’re dealing with their
own emotions,” says Madonna. “They’re asking
themselves, ‘How do 1 decide whiich person I let go?
How-do I make a decision in a timely manner? How
can I deal with my feelings and my emotional ties
with the employees I'm going to fire?” If the company
you work for has an employee-assistance program,
call the people there and ask them if they have any
ideas on how to approach the layoffs.”

If layoffs are imminent, on what day of the week
should they take place? “We always tell managers not
to fire employees on Fridays,” says Madonna. “That
is what people have typically done, butit’s not a good
idea. It stifles employees, because they get home and
have to sit with the information over the weekend. If
a company plans layoffs earlier in the week, it's
allowing time for those employees to make phone
calls during the business week to potential employ-
ers, employment agencies and the unemployment
office — at least giving them time to do something
positive and proactive in their situations instead of
sitting around stewing over the entire weekend.”

“What's really important is for managers to first
get in touch with how they personally feel about the
layoffs,”says Crystal. “The way you feel about it will
be the way you present it to that employee. If you're
angry about it, it will come out in an angry way. If
you’re sad aboutit, it will come out in a sad way. You
have to take the responsibility that this is part of your

job. Then you can present it in a way that is more
palatable.”

For the PD who was forced to fire a longtime em-
ployee and friend, one approach might be: “[Employee’s
name], I'm being put in a very difficult position, and it's
very difficult for me to do this because you and I have
had a relationship for many years. We've grown
together, we're friends, we're colleagues, and I respect
your abilities. But, unfortunately, the company is
downsizing, and your position is being eliminated.
Although we must part ways, I want you to know that I
am here, as a friend, to help you find your next job.”

Remember, honesty and sincerity work best in
situations like this, but don’t let your feelings of guilt or

_ unhappiness take you down the road of saying negative

things about the company.

“One of the things managers might want to doisdoa
little research and offer the employee any resources that
are available at that time — like an employee-assistance
program, outplacement services or information on job
fairs and websites that have job listings,” says Madonna.
“If you give employees options, they won't feel so
helpless and desolate, and you'll feel better about it t0o.”

Crystal suggests that managers team with- other
managers within their organizations to create a support

“We always tell managers not to
fire employees on a Friday. It
stifles employees, because they
get home and have to sit with the
information over the weekend.”

— Linda Madonna

group so they can talk about the cilanges, give them-
selves permission toexperience the feelings that go along
with carrying out terminations and share ideas.
“Managers, although they have this difficult responsibil-
ity, also need to know that they must be kind to
themselves at this time,” says Crystal. “They should not
take out their frustrations on family members or other
people. They must be aware of what they’re feeling, take
responsibility for it and find ways to deal with those
feelings the same way they deal with stress, by running,
exercise, relaxation, hobbies — whatever it is that will
reduce the anxiety and stress that they’ll be under.”

THE MORNING AFTER

“Following a layoff, supervisors must be aware that
employees need to be motivated differently during a
downsizing period, as opposed to a growth or hiring
period,” advises Employer-Employee.com’s Gary Vikes-
land, a licensed psychologist and certified employee-
assistance counselor. “Survivors of a layoff are fre-
quently left with as many negative emotions and beliefs
as those who were laid off. Many supervisors have the
mistaken belief that surviving employees should feel
grateful that they didn’t lose theirjobs, but, in reality, just
the opposite emotions occur. Surviving employees
usually transition through a number of negative

emotions and negative beliefs about work, manage-
ment and the company overall. Many employees start
believing that their jobs are not secure, that the
company has lost its direction and vision and that the
organization does not care about its employees.”

That age-old saying “Truth fears no questions”
applies to these situations. The biggest mistake a
manager can make is to lie (or hide the truth) about
downsizing, restructuring or changes in manage-
ment. “Imagine how you would feel following a
downsizing if you questioned whether your
employer was telling you the whole truth about its
plans,” says Vikesland. “Following a downsizing,
supervisors should spend time focusing on rebuilding
their employees’ attitudes and emotions back to
where they were during the last growth phase in the
organization.”

Vikesland suggests that the best way to correct
negative beliefs is to provide employees with
frequent, truthful and direct communication. Imme-
diately after a downsizing has occurred, call a
mandatory staff meeting to announce the changes
and open up the room for questions and discussion.
Don'’t just send a companywide voice-mail or e-mail
announcing the changes. “Prior to a corporate down-
sizing,- communications within an organization are
usually secretive, restricted and minimal,” explains
Vikesland. “Therefore, after a downsizing has
occurred, company communication should become
more frequent and direct, in order to help employees
recover from their suspicious beliefs and mistrustful
emotions. If future layoffs may occur, it's best to be
honest and tell the employees about it directly vs.
letting them hear it through the rumor mill.”

So how can a manager motivate the remaining
employees after a downsizing? “The best way to
correct negative emotions is with empathy and
positive emotions,” Vikesland recommends. “During
the first two to three weeks following a downsizing, a
supervisor should focus on being empathetic with his
or her employees’ emotions. Keep in mind that
empathy is the ability to understand another’s
emotions without attempting to stop or alter those
emotions. After two to three weeks of displaying
empathy, it's time for the supervisor to start
countering negative emotions with positive emotions
and negative beliefs with truthful and hopeful
heliofe # = -

What should you do if an employee says, “Why
work hard when I will probably be laid off?”
Vikesland suggests that the manager should counter
that employee’s hopelessness and negative attitude
about the company by saying something like, “I
believe that the company is not planning additional
layoffs because I heard it directly from the GM
himself,” or, I am feeling hopeful that, with this last
round of layoffs, the company will be able to meet its
goals.” .

Vikeland adds, “Other factors to focus on during
the rebuilding stage following a downsizing should
be rejuvenating the staff, developing a fair system to
redistribute work and identifying new leaders within
your organization who can be mentored.”

Remember the Golden Rule: “Do unto others as
you would have them do unto you.” If you follow
those words of wisdom, you'll do the right thing,

Linda Madonna and Karen Crystal may be resched |
thraugh the Cosporate Family Network websits st |
waw. covporriefamiyneivenk. com, Gary Vikesland may
e reached at www ovnplepir-@rmpiapRe 0om

www americanradiohistorv com
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VP/GM of WOR-AM/New York | ¥
(Buckley Broadcasting) :
T QN

B I'm in the mood for New York, New York

This week’s GM Spotlight pays tribute to 36-year
radio veteran Bob Bruno of Buckley Broadcasting.
“Bob's a friendly, professional, approachable guy
with great experience, intelligence and compas-
sion,” e-mails an R&R reader. A staffer writes,
“His passion for music, Talk radio and the city of
New York are amazing.” Congratulations!

I decided to enter the world of broadcasting be-
cause:

“Primarily because of my affection for the late,
great WNEW-AM/New York. Although I wasjust
a young listener, | was blown away by its ability to
capture the tempo, sophistica-
tion and lifestyle of the New
York market. To this day I
don’t think I have ever heard a
more perfectly balanced radio
station.” ”

First job in broadcasting:

“My first job was as a midday jock at WCMC/
Wildwood, NJ, where I received the princely sum of
$65 a week — which was only overshadowed by the
magnificent Christmas bonus of $10. The lure of the
big bucks aside, it was ‘Broadcasting 101, which
really appealed to me. It was a chance to learn
virtually every aspect of a radio operation, which
was exactly what ] wanted. In addition to my daily
show, I hosted a poolside interview show every
week during the summer with stars like Bobby
Rydell, AlMartino and The Four Aces, who came by
to promote their clubengagements. That was a lot of
fun and made me a bit of a local celebrity.”

Career highlights:

“Being hired as PD at WNEW in 1975 tops the
list. It was a dream come true. Coming to WOR as

O 710 ARM

PD in 1978 and being promoted to GM in 1988 is a
very close second.”

The most challenging aspect of being a GM:

“After 22 years under the same roof, sometimes |
find myself on autopilot. That's only natural, but it's
a luxury I can’t afford. I relight the fire in the belly
with a self-reminder that failure is not an option. I
don’t want to fail myself, my bosses or those who
depend on me for leadership. My personal challenge
every day is to try to keep everyone, myself included,
pumped, motivated and focused on achieving that
day’s business goals.”

My most unforgettable moment at a
radio station:

“There are so many, butiwould have
to say that my most unforgettable
moment was the day I met Frank Sina-
tra. Arlene Francis introduced us when
he came to WOR to make a rare radio appearance on her
show. Afterward | rode alone in an elevator with my
lifelong idol for 24 floors. We had a great chat. He could
riot have been nicer. Since Sinatra sang with my father’s
high school band as a kid in Hoboken, NJ, we had a
number of names in common. He talked about his son
and the difficulty Frank Jr. had in following him in the
music game. He even fondly recalled his early days of
crossing the Hudson from Hoboken to sing on WNEW
and WOR. For a Jersey boy like me, who grew up on
Sinatra’s music and who faithfully followed his
amazing career, it was a once-in-a-lifetime experience.”

How did the events of Sept. 11 affect you?

"“Nothing compares to the morning of Sept. 11. Iwas
at my desk when I heard our morning man, Ed Walsh,
break into the business report, telling the producer to
give him the mike. He then gave the initial sketchy
details of what appeared to be ‘some kind of explosion

BOB BRUNO

\

at the World Trade Center.’
From there, things escalated d
quickly. Ed, News Director Joe '
Bartlett and the entire WOR g
operation swung into action

for the next several days with nonstop coverage. They
did an incredible job. We watched the events unfolding
live through our newsroom window with a clear view of
the WTC, about 50 blocks south of us. It was almost like
asurreal TV screen. We saw the towers burn and then
implode like professional demolitionists had prepared
them. I've beer down to ground zero since, and, despite
the searing rea’ity of what's in front of you, it's still hard
to mentally process the enormity of it.”

~Z

I'm most prond of....

“My family. I've been married for 36 years to my
wonderful wife, Arlene. We have three terrific sons,
Christopher, Matthew and Jonathan. Our beautiful
daughter, Jill, and her husband, Danny, just made us
first-time grandparents. 1 am thrilled to be Paige
Elizabeth’s grandpa. The Lord has blessed me in
many ways. I'm also very proud of my WOR radio
family. I work with some really talented and special
people. I'm proud, too, to be working for one of the
few privately held radio-only companies, Buckley
Radio. Rick Buckley loves radio, and his passion for
our business is contagious.”

You'd be surprised to know that....

“lalmost became a professional comedy writer. As
a teenager I interned under two very gifted and
talented writers, Jim Lehner and Earl Dowd, who
eventually wrote one of the most successful comedy
albums of all time, The First Family. Although I never
received credit, one of my skits did make it onto The
Carol Burnett Show. I was a kid, so I was just happy to
be watching TV and laughing at my own stuff. Come
to think of it, I was the only one laughing.”

\_

The GM Spotlight is selected by your nominations. Acknowledge the GM who made a difference in your career! E-mail nominations to pbaker @ rronline.com.

Doug Stephan
Doug Stephan's Good Day
Morning Show
After 13 years on the air it's
the morning show with more

stations than anvone else.

Alan Nathan
Battle Line with Alan Nathan
Alan Nathan, the centrist with
teeth, advocates a more biting

aggressiveness. “Smart and
Fast, this show has a great

Blanquita Cullum
The BQ View
BQ has a lively mix of politics,
pop culture, personality and
listener call-ins with a
conservative edge.

edge” Tony Blankleg, McLaughlin
Group Panelist, NB

Oliver North

Common Sense Radio with
Oliver North

Conservative and compelling,
this international icon challenges
and entertains as no otrer can.

Gary Nolan
The Gary Nolan Show

The equal opportunity
annoyer.

202.408.09414

www.radioamerica.org
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WHAT WE LEARNED IN SEPTEMBER

Sept. 11 changed much of
what we feel about America.
We suffered an attack on our
home soil, many thousands
died, and our economy is hurting. But something
good also occurred: Patriotism is suddenly “in”
again, and a hidden spirit has emerged in our citi-
zens. We see the American flag everywhere. From a
very bad situation, a very positive thing has devel-
oped. But what does it mean for radio?

IMMEDIACY

Radio provided an early view of events and
eyewitness reports on what was happening in New
York and Washington, DC. For the many who were
driving to work and who weren’t close to a television,
radio took us to ground zero and described the scene.
Radio also did what TV could not do: It allowed
people to talk about the tragedy and share their
feelings. Radio, in many cases, emerged as a fund-
raising giant to help rebuild lives, and it continues to
be the touchstone for the latest news and events.

One of radio’s greatest assets is its ability to turn_
on a dime, shift gears and cover a breaking story.
There’s no time needed to get the right light or put on
makeup. We can beat TV at every turn on this kind of
story if we try. But in these days of digital automation
and reduced news commitments, some stations had
no plan in place or person on the air to make that
happen. Even if we're short on bodies, there should
always be someone on call to handle news coverage
when conditions warrant.

LOCALISM AND RELATABILITY

These tragic events didn’t happen only in New
York, Washington or the hills of Pennsylvania. They
happened to each of us. The reaction in cities with
military bases was even more intense, and in
Oklahoma City the collective pulse was off the scale.
Once again, TV provides a national or world view,
but it fails to touch the local reaction nearly as well as
radio. We believe the best service radio offered to
many people was the ability to share their angst and
anger. Whether it was Ronn Owens at San Francisco’s
KGO or Jon Prell at Evansville, IN's WKDQ, the open

By John Lund
& Dan Spice

channel for listeners to talk and listen became a lifeline
for recovery. These two hosts did what no TV station
or newspaper could do: They caught the vibe of the
audience and helped alleviate their tension and
concern.

WHAT HAS CHANGED?

People say the world is getting smaller. Now the
biggest local story is what's happening in New York,
Washington and Afghanustan. A local city council
meeting pales in comparison. The leading news item
is not necessarily the local story now, but the story
that impacts the majority of local listeners. Your
station’s news coverage should reflect the changing
public interest. Your webs:te should include a map of
a part of the world we didn’t care about a year ago.

Your audience should know you'll cover breaking
news, even if you're a music FM. An idea: Run an
hourly liner that says you’ll break away from regular
programming for news bulletins. Information just
became a hotter commodity. If you're a News/Talk
station, you just got a sad “gift” for a great fall ratings
period.

NEXT TIME

Is your station ready to provide coverage of
breaking news? It should be, regardless of format.
Even MTV dropped videos and its regular program-
ming to simulcast CBS’s TV news. Every format and
market is different in its needs. Your sister News/
Talk may be the referral station for your airwaves; use
cross-promotion effectively. The bottom line is to have
a point person who is always on call to make the
decision to break format. If that person is away, you
should have a backup in place. You'll need an
information source if you don’t have one. You'll want
to act, not react.

.

John Lund is President and Dan Splce is VP of The Lund
Consultants to Broadcast Management, a full-service
radio consulting and research firm in San Francisco.
Contact Lund at john @lundradio.com or Spice at dan @
lundradio.com, or call 650-592-7777. For more infor-
mation, visit www.lundradio.com.

MARK YOUR CALENDARS

Important dates and events in the coming months

* Oct. 28-30 — Canadian Association of Broadcasters
75th Annual Broadcasters Convention. Ottawa, Ontario,
Canada; 613-233-4035

| * Nov. 6+7 — Arbitron “PD Seminar: Arbitron 101."
Arbitron University, Columbia, MD; contact Bob
Michaels at 972-385-5357

| *Nov. 11-13 — NAB European Radio Conference. Sofitel
Paris Bercy, Paris; contact Mark Rebholz at 202-429- t
3191

| i

« Jan. 3-March 27 — Winter 2002 Arbitron

* Feb. 1-2 — Dan O’Day’s PD Grad School. Los Angeles;
www.danoday.com/pdgrad.

« Feb. 7-10 — Radio Advertising Bureau 2002. Disney's.
Coronado Springs at the Walt Disney Resort in Orlando;
800-917-4269 or www.rab.com

—— - . =

* Feb. 21-23 — R&R Talk Radic Seminar. Marriott at Metro
Center, Washington, DC; register online at
www.rronline.com.

e March 14 — The 16th Annual Bayliss Radio Roast. The
Pierre Hotel, New York; contact Kit Hunter Franke at 831+
655-5229.

* March 28- June 19 — Spring 2002 Arbitron |

* April 6-11 — NAB 2001 Convention. Las Vegas; 202- bl

429-5358 or www.nab.org

« June 13-15 — R&R Conventicn 2002. Century Plaza
Hotel, Los Angeles.

« June 27-Sept. 18 — Summer 2002 Arbitron

< July 25-28 — The Conclave 2002. Minneapolis;
www.theconclave.com.

+ Sept. 11-14 — NAB Radio Show. Seattle; 202-429-5358
or www.nab.org

« Sept. 19-Dec. 11 — Fall 2002 Arbitron

www americanradiohietorv com

HOW SEGURE IS
YOUR STATION?

Everyone is now more concerned about the security of buildings,
from airports to stadiums to shopping malls. This is a good time to
check the security at your station’s facility. John Lund suggests

that you consider these questions:
YES NO

1. Can anyone walk in and tour the building without an
appointment?

2. Do you keep a list of those who come in?
3. Is your building really locked at night?

4. Are visitors to your building tightly controlled and
always escorted?

5. Are sensitive station records backed up and stored in
another Jocation?

OO0 OooOoaao

6. Is your website secure?

7. If an emergency occurs, do you know what to do?

a

8. Have your employees been instructed about what to
doinan emergency?

0000 oooad

d

9. Do you have a written memo with emergency
instructions? Does it cover flood, power outage, fire,
earthquake, weather-related emergencies and what to
do if a staff member has an accident?

d
d

10. "Are your building and automobile insurance
coverage up to date? Are you covered for every
situation?

11. Do you have control of station keys? Even better, do
you have a card system that tracks who comes and
goes?

12. Is your tower site secure?
13. Could someone be injured by a charged tower?

14. Could someone climb the tower? Is there a fence
around it?

OO0oo0o0 O

15. Are there warning signs around the tower and
transmitter site?

-

16. Are station vehicles protected at night?

17. How are station vehicles protected from theft when
they're taken to remotes?

18. Does the fire extinguisher in the studio work?

00O OO OooO0ooo O

o0oOo oo

19. How about the smoke detectors?

20. Does the station have a written security plan that
outlines the information above, lists the insurance
agent and gives instructions for every possible
situation?

a
a

More than 3,300 agency, client and radio executives and their
families attended the Southern California Broadcasters
Association’s 12th annual Radiofest, on Oct. 2 at the Los
Angeles Equestrian Center. “The goal of Radiofest is to bring
the radio community together to help raise the profile and
the image of radio among the L.A. advertising community,”
said SCBA President Mary Beth Garber. Thirty-five local radio
stations participated and hosted various activities, including
bumper-car rides, human bowling, psychic readings, “aura”
photographs and a blackjack casino. Enjoying the festivities
are (L-r) KLSX/Los Angeles 'LSM Pat Thomasson, KKBT/Los
Angeles AE Cindy Stern, Clear Channel/L.A. Market Manager
Charlie Rahilly and Optimum Media’s Cathy Karasawa.
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Have you ever been curious
about why radio and the
Internet seem to work so well
together? Below are some of
the basics about why they’re
such a great combination —
and some ideas on how you can
use their potential to benefit
your station and its clients.

By Rich Carr

\ Radio’s great advantage is
|| that humans re-

Have you ever been in a crowded
room, full of people all chatting
at once, and all of a sudden you
hear your name mentioned —
across the room, in a conversa-
tion you weren’t even listening to?
That’s the magic of radio. It broadcasts simulta-
neously to the conscious and the subconscious
minds. Take that same power and give it visuals, and
that's the Internet. Specifically, that's the power of
your radio station’s website.

People usually don’t see things unless they have a
reason to look. For example, you buy a new car. You
never really noticed there were so many Acuras on
the road until you bought one, right? Then you
began to see Acuras everywhere. The Internet gives
radio something it’s never had before: the power to
make people look. What's more, we can make people
see things they’ve never noticed before on our own
websites.

Your listeners can see things like the advertise-

RADIO’S NEW PRINT PARTNER

L 2 tain the infor- /'" . ,j " 7
mation they C -LLL_LJ_,fL_’ WEb
hear, even if they’re not listening. g

g11

ment (not a banner) that you place on your site and
call attention to with a corresponding radio schedule.
Gone are the days of “Look for our ad in the
Thursday paper.” Now we welcome the days when a
promotional announcement for your radio station’s
website says, “Log on to XYZ.com and save more
than $60 on your grocery bill!” Newspapers’ lack of
intrusiveness has never been so exposed.

Own the Internet in your hometown. Don't let
your advertisers spend their dollars on a flat, non-
intrusive, noninteractive advertising message with a
frequency of one. (And it gets that one if, and only if,

the reader actually goes to the
bottom left-hand corner of page
D14 and sees the advertiser’s
message.) Sell radio, then sell the
advertiser a corresponding “inter-
active print” campaign to push
your listeners to the advertiser’s
website. At the same time, the radio
campaign will be pushing listeners to your client's
brick-and-mortar stores and to its online store.

Your listener’s response is not just a click-through;
it's a visit to a second storefront, a window-shopping
session, a further attachment of the listener to your
advertiser and something other media just can't
touch.

We've long had people’s ears and, through that
contact, their emotions. We now have their eyes. Let’s
give them something to see.

Rich Carr is VP of Radio Web Network (www.radio
webnetwork.com), a radio-website sales, management
and promotional network headquartered in Portiand,
OR. Carr can be reached at 503-612-0517 or rcarr@
radiowebnetwork.com.

STREAMING IN THE OFFICE

The Internet ratings report from Nielsen/NetRatings
reveals thal nearly 56% of office workers consumed
streaming media during the month of Sept. 2001. More
than 21 million office workers streamed web media in
September, compared to more than 17 million the year
before — a jump of 21%!

“The Internet is clearly playing a larger role in the
daily activities of office professionals, as high-speed
connections have allowed workers to take advantage of
streaming media,” says NetRatings Sr. Internel Analyst
Jarvis Mak. “With slreaming media reaching critical
mass at work, media-content players such as Real
Networks, Windows Media and Quick Time are well-
positioned to offer their services to a growing market.”

Does your station website offer streaming media?
“From Internet broadcasts of breaking news to music
concerts and sporting events, streaming media delivers
up-to-the-minute information and action directly to
desktops,” adds Mak. “More surfers are turning to the
Internet to stream video broadcasts and view instant
coverage of the news, particularly now as office
workers keep track of developing national news.”

Fow can you enhance your station’s website with
streaming? Here are a few ideas:

* Next lime an artist or celebrity makes an in-studio
visit, videotape the interview and make il available
online.

Streaming Media Audience Growth
Sept. 2001 (U.S. Work)
9/01 Unique

—

| 9/00 Unique Percent ~ 9/01 Reach |

Audience (000) | Audience (000) | Change Percent |
17,362 21,050 ‘ 21 55.75—1

Source: Nielsen/NetRatings

» News stations: Videotape one of your anchors
presenting a three-minute news update.

e To provide more in-depth information on a news
story, conduct a live (or pre-taped) video broadcast of
an interview with an expert or political figure.

* If one of your personalities is the spokesperson for
a weight-loss advertiser, create a special video showing
the “before and after” results.

 Other streaming opportunities include movie, CD
and concert reviews, sports updates, listener restaurant
reviews, cooking demonstrations and home-improve—
ment tips. Use your imagination!

e Don’t forget the most obvious: If your client has a
10-second television commercial, offer them an oppor-
tunity to have it available for download on your
website. If a client is sponsoring one of your streaming
features, run the client’s 10-second ad immediately
before the feature begins.

www americanradiohistorv com

RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

RADIO SPARKS PLUG SALES

We live in zn age of time deprivation. With so many
demands on their time, most people simply can’t
devote much attention to comparison shopping. Time-
challenged Americans need to get their information on
the go. What medium can deliver the data? Only radio.
Radio reaches 63% of adults age 25-54 within one hour
of their making their largest purchase of the day.

Category: Auto Parts

Market: Los Angeles
Submitted by: Interep

Client: Splitfire Spark Plugs

Situation: Old World Trading Co. took a very strong
tack with a new product, Splitfire spark plugs. While
most spark plugs sell for about $1, Splitfires sell for $6.
These expensive plugs are more efficient, last longer
and offer better performance. And they're not sold at
mass merchandisers; they can be purchased only at

i auto-parts stores.

Objective: To find a way to reach men 18 to 49 who

| might be do-it-yourselfers and who would be interested

in buying nigh-performance spark plugs.

Campaign: To test the product, CPM Media of Chicago
went into Los Angeles and placed 100 spots per week
on top-cuming radio stations. The 60-second spots
were testimonials, created by Mac Churchill Creative, in
which satisfied customers told listeners just how well
their cars ran with Splitfire Plugs. CPM's other media
choices were local and national cable television, along
with some network sports programming. Radio
provided the foundation of the buy, and it offered
several different promotions, all designed to bring
traffic into stores and increase sales.

Results: CPM President Michael Willner has told his
client to expect a great fall. CPM just bought eight more
weeks of radio in Los Angeles, in addition to the
schedule it had already purchased. The first time
Splitfire went on the air in L.A., sales increased 900%.
“We're reaching people who have never seen a spark
plug before,” Willner says, “and we're doing it with
radio. Wrat a success.”

— RAB TOOLBOX

| More marketing information and resources from the RAB

Here you'll find more marketing information and re-
sources ‘rom the RAB. For more information, call the
RAB’s Member Service HelpLine at 800-232-3131, or log
on to Radiolink at www.rab.com.

INSTANT BACKGROUNO — AUTO-PARTS STORES

The typical light automotive do-it-yourseifer is 49 years
old, male or female (male 51%, female 49%) and
married, with a college education, $57,700 in household
income &nd two vehicles he or she works on an average
of 12 times per year. The typical medium or heavy do-it-
yourselfer is a married male who works on his vehicle 16
to 20 times a year. (Automotive Aftermarket Industry
Association, 2001)

Why do-it-yourself-inclined vehicle owners shop a
particular store for maintenance and repair products:
price, 4C%, convenience or location, 25%; product se-
lection, 20%, knowledgeabie salespeople, 12%; recom-
mended by friend or relative, 2%; other, 1%.
(Aftermarket Business, 2000)
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By Brida Connolly The_ Arbitron Webcast
Ratings numbers re-

leased in August mea-
sured stream listening that took place in March,
and that five-month delay has been typical of the
ratings since Arbitron introduced
the service in December of 1999,
But the numbers just released —
on Oct. 12 for individual webcast-
ers and on Oct. 22 for networks —
were for September, and Arbitron expects to
continue to keep the Webcast Ratings up to date.

beonnolly @sonfine.com

Arbitron VP/GM Bill Rose explained in a statement
released with the September ratings why the numbers
had been running behind: "In the past we worked to
include all stations and channels in the Webcast
Ratings, even if that meant delaying the results while
we waited for data. Customers told us that they need
the ratings soon after the end of the-month. We are
pleased that we have been able to work with our
webcasters to gef the data out in a timely manner.”

Arbitron VP/Communications Thom Mocarsky tells
R&R that Arbitron skipped releasing the measurements
for April through August to get caught up and that there
have been some policy changes regarding data
collection from participating webcasters. “The guide-
lines have changed a bit, and they’re being enforced,”
he says.

As Rose noted, Arbitron does not gather server data
itself but relies on webcasters to provide their numbers.
“The issue there is that there are some that will not put
a plug-in on their servers, so we don't impose that on
people,” Mocarsky says. “It's different from what

B Data-collection changes mean numbers will be more current

AARBITRON

Arbitron does on the radio side. Unless you participate,
you don't get measured.”

About a year ago Arbitron divided the webcast
numbers into Webcast Ratings and Webcast Network
Ratings. The network numbers include webcasts
operated by broadcast-station .owners, including
streamed simulcasts, and online-
programming aggregators such as
Live365. Individual "Net-only channels,
some of which may also belong to
networks, appear in the regular Webcast Ratings. Why
the distinction? Mocarsky says, “People tend to look at a
network and aggregator in its total, like people say, ‘CBS
won-the spring ratings.” It's another way to look at it.”

Here are the top five stations and networks for
September, with their aggregate tuning hours.

Arbitron Webcast Ratings

Channel URL ATH

1. Virgin Radio www.virginradio.co.uk 342,600
2. Radiowave* “Hits Happen” www.radiowave.com 247,700
3.KPLU-FM www.kplu.org 212,500
4. WBUR-FM www.wbur.org 187,400

5. Tom Joyner Morning Show www.tomjoyner.com 149,700

Arbitron Webcast Network Ratings
Network URL ATH
1. Live365 www.live365.com 906,000
2. RadioWave* www.radiowave.com 900,200
3. Public Interactive www.publicinteractive.com 759,200
4. Cablemusic Networks www.cablemusic.com 500,600
5. Scottish Media Group www.smg.plc.uk 342,600

* RadioWave ceased operations on Oct. 26. See related story,
Page 17.

Site Of The Week

oificial Tim McGraw Site: Updates All The Time

Curb country star Tim McGraw's official website at
www.timmegraw.com has most of its virtual house in
order and one enormous point in its favor: The site
appears to be updated nearly continually. Good-looking
artist websites that alienate repeat visitors by neglecting
daily updates are, unfortunately, more usual by far.

The McGraw website is offered in Flash and plain-
html versions that share a number of pages. The Flash
site’s homepage is dedicated mainly to a Java-based
news scroll of black text that runs continuousty — over
a black and red background. It's absurdly toagh to read,
but clicking on any item brings up a sensible white-on-
black “News” page that covers everything.in the scroll
and more.

“Music” brings up a page highlighting McGraw's
latest record, the Platinum-selling Set This Circus
Down, with links to RealAudio clips and lyrics for every
track. info on McGraw's other albums is accessed by
way of a curious line of moving cover art that runs
across the bottom of the screen. Mousing over the line
makes it quiver, change directions and speed up as you
get closer to the edges. It's sort of fun trying to catch
the covers as they race off-screen, but perhaps
something that just sat there would be a bit less
distracting and easier to use. Once caught, the covers
link 1o track lists, clips and lyrics for a song or two per
album and “Buy” links to CONOW.

“Tour” opens with a Flash montage of performance
photos set to a short clip of “Angel Boy,” along with a
big link to McGraw tour sponsor Bud Light. The page
includes tour dates and TV appearances and is, like the
“News” page, kept current to the minute. Also in the
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McMahon, keyboardist for McGraw's Dancehall Doctors
touring band. Among the entries is a long piece on the
reworking of one of the Doctors’ five velvet Elvis
paintings to ook like fiddle player Dean Brown.
McMahon's writing is fine, but the material is fikely of
interest to only the most devoted Doctors fans.

“Facts” leads to a fact sheet on McGraw, a brief Q&A
(“Favorite female singer: Faith Hill”) and a discography.
it's nicely-to the point, but there seem to be some
problems with erratic page loads and the scrolling in
that section of the site.

On the whole, Tim McGraw's is an admirably well-
maintained website, and that's what’s likely to matter
most to the fans who use it. Some of the gimmicks
would be better toned down (or done away with
entirely), but the webmasers clearly have their priorities
in order.

—Brida Connolly
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NetRatings Partners With
MeasureCast, Buys JMM

Webcast-ratings services MeasureCast and Nielsen
NetRatings have formed an international partnership
agreement to measure streaming from commercial
websites. Under the deal Nielsen will market Measure-
Cast’s services to its U.S. and international customers.
Additionally, MeasureCast has secured $8.5 million in
second-round financing from the Nielsen companies,
investment firm Trans Cosmos and FBR CoMotion
Venture Capital. In other news, Nielsen NetRatings is
purchasing research company Jupiter Media Metrix in
a $71 million deal expected to close next year. In a
separate deal, NetRatings will purchase the 80% of
ACNielsen eRatings it does not already own in an all-
stock deal worth approximately $16.4 milfion.

Sonicnet Silences User Streams,
Moves Programming

Viacom-owned Sonicnet.com has ceased offering
streaming-radio service. A note on the service's website
directs users to affiliates VH1.com, MTV.com and
Country.com to hear former Sonicnet stations. User-
created programming has been dropped entirely.
According to the website, “Strategic decisions have led
us to indefinitely deactivate all personal music stations
on Sonicnet.com.” Sonicnet execs could notbe reached
for comment by R&R's press time.

Pressplay Expands Library

Upcoming subscription-music service pressplay has
signed nonexclusive licensing agreements with inde-
pendent labels Razor & Tie, Roadrunner, Rounder,
Madacy, Navarre and OWIE. Pressplay is a joint venture
of Sony Music Entertainment and Universal Music
Group and is affiliated with Microsoft and Yahoot! It's set
to launch this fall.

CYBERSPACE

Hot, new music-related World Wide Web sites, cool
cyberchats and other points of interest along the in-
formation superhighway.

¢ Contemporary Christian singer-songwriter Jen-
nifer Knapp chats abdut her upcoming album, The
Way | Am, this Tuesday (11/6) at 9pm ET, 6pm PT
(www.musicforce.com).

¢ This Friday (11/2) the critically acclaimed Ryan
Adams joins GetMusic's A List for an interview at
2pm ET, 11am PT (www.getmusic.com).

* Also on Friday, HOB.com presents a recent
Disturbed concert from Las Vegas' House of Blues.
The 24-hour audio webcast begins at 3pm ET, noon
PT (www.hob.com).

¢ On Tuesday (11/6) HOB.com keeps rockin’ with
a 24-hour audio webcast of a Buckcherry show,
starting at 3pm ET, noon PT (www.hob.com).

¢ Catch a 24-hour webcast of a Lucinda Williams
show this Wednesday (11/7), beginning at 3pm ET,
noon PT (www.hob.com).

* The Beta Band join GetMusic's E*Coustic Ses-
sions for an interview and performance this Thurs-
day (11/8) at 6pm ET, 3pm PT (www.getmusic.com).

¢ Also on Thursday, catch a 24-hour audio web-
cast of Stereomud, beginning at 3pm ET, noon PT
(www.hob.com).

—Frank Correia
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Value Vs. Price

Last weekend the Department of Labor de-
cided on a very important issue. it's an issue
that applies to your station and one that boils
down 1o the difference between the value of
something and the price that item fetches on
the open murket. And, luckily. Labor is leav-
ing AOL alone.

In 1996, during the season's first Monday
Night Foothall game on ABC, America Online
let the world know that. from then on, it would
be available 24/7 for a flat fee of $21.95. That
was welcome news to
the web surters of the
world, and it set off an
explosion ot growth that
saw the service expand
from 3.5 million users
to. now. nearly 31 mil-
lion. AOL clearly de-
fines mass-market ap-
peal in online access.

The good news was
that AOL had become a flai-rate service. The
bad news was that AOL had become a flat-rate
service. AOL was poised to become more of a
utility, a must-have, not just some option that
one might want to try.

Lost in the shuffle were a series of very ded-
icated, hard-working volunteers: the guides,
chat hosts, message-board screeners and oth-
ers who. in return for free AOL accounts. busily
kept the service as friendly as they could.
Here’s the thing: When AOL cost $2.95 an
hour, doing the work was a pretty good deal.
After all, users could rack up thousands of dol-
lars in monthly fees if they really got hooked
on online chatting. I know of more than one
member of AOL who became a volunteer just
to feed her AOL jones, rather than go bankrupt.

But once the service went flat-rate, the vol-
unteers began to do some (pretty insane) math.
At $21.95 a month, the four hours a week they
were volunteering online was looking more and
more like sub-minimum-wage piecework. now
that it wasn’t so darn expensive to be oniine.
Some complained. Some quit. Some revolted.
Some of them went so far as 1o file suit asking
for back pay for four years — plus overtime.
And now the Department of Labor his declined
to press charges.

It was a small minority who went litigious
toward AOL. Most thanked the service for giv-
ing them a token of appreciation and for let-
ting them wander behind the curtain of AOL's
stage, no matter the price of an account. For
the tew, it became about the money: The price
of what they were receiving dropped dramati-
cally. For the rest, it remained about being part
of the magic: The value of participating never
changed.

So what about your radio station? Has the
magic of radio evaporated for today’s interns?
Do you find the same starry-eyed people mut-
tering “Cool!™ when you
show them the studios?
Has the value of radio
remained the same for
your studio rats? Ra-
dio’s still a free medium. Has the value con-
tinued to outstrip the price?

David Lawrence

1
David Lawrence is heard daily on more than 150
radlo stations on his nationally syndicated showis:
Online Tonight, a nightly high-tech and pop culture
talk show; the East Coast morning drive news slot for
CNET Radio and XM's Channel 130; and Net Music
Countdown, the official countdown for music heard
via the Intemet. He is based in Washington, DC and is
heard on hundreds of stations, including WGN/
Chicago, KFBK/Sacramento and WBT-AM & FM/
Charlotte. You can reach him at david@netmusic
countdown.com or by calling 800-396-6546.

1

L ast week we lamented the passing of NetRadio. This week we note the
passing of RadioWave.com, run by a great group of people and a reporter
to the Net Music Countdown E-Charts, and a service with an important
difference from NetRadio. NetRadio provided dozens of channels to its
listeners and couldn’t quite figure out how to turn s listeners into customers, |
but RadloWave's story is more far-reaching.

Where NetRadio was a sort of retailer, bringing streaming music directly
to end users, RadioWave was a sort of wholesaler, designing and creating
custom channels for its lineup of customers, which were all websites fooking
to enhance their audiences’ experience by providing streaming music. Those
sites inciuded that of the WB Network, with its “Soundtrack of the WB"
channel, incorporating hit music from such series as Buffy the Vampire
ARTIST CO/Title
ALICIA KEYS Songs In A Minor/ “Fallin™
ENYA A Day Without Rain/ “Time"
STAIND Break The Cycle/ " Awhile”
JENNIFER LOPEZ J. Lo/ “Real”
USHER 8701/“Remind”
EVE Scorpion/ “Blow”
JAY-2 The Biueprint/ “iz0"
U2 All That You Can't Leave Behind/ " Stuck”
NELLY FURTADO Whoa Nelly!/“Light”
*N SYNC Cefebrity/ “Gone’
BLU CANTRELL So Biu/ “Hit”
JANET Al For You/ “Someone”
CRAIG DAVID Born To Do It/ “Fill”
TRAIN Drops Of Jupiter/ “Drops”
LIFEHOUSE No Name Face/ “Hanging”
MARY J. BLIGE No More Drama/ “Family”
3 DOORS O0WN The Better Life/ “Like”
GORILLAZ Gorilfaz/ “Clint”
MICHELLE BRANCH The Spirit Room/ “Everywhere”
SUM 41 Alf Killer Mo Filler/ “Fat”

Country

ARTIST CO/Title

MARTINA MCBRIOE Greatest Hits/ “Blues™

TOBY KEITH Puli My Chain/ “Wanna”

BROOKS & OUNN Steers & Stripes/“America”

TIM MCGRAW Set This Circus Down/ “Angry”

ALAN JACKSON When Somebody Loves You/ “Where”
TRISHA YEARWOOD /nside Out/ “Loved”

CYNDI THOMSON My Worla/ “Meant”

CAROLYN DAWN JOHNSON Room With A View/ “Complicated”
OIXIE CHICKS F “Dance”

10 JEFF CARSON RealLife/ “Real”

TRICK PONY Trick Pony/ “Night”

TRAVIS TRITT Down The Road ! Go/ “Woman”

TAMMY COCHRAN 7ammy Cochran/“Waiting”

MARK WILLS Loving Every Minute/ “Minute”
REBAMCENTIRE Vol. 3 Greatest Hits/ “Survivor™

BRAD PAISLEY Part ll/ “Wrapped”

19 17 KENNY CHESNEY Greatest Hits/“Tin"

— 18 GARY ALLAN Alright Guy/ “Man”

— 19 GEORGE JONES The Rock: Stone Coid Country 2001/ “Beer”
18 20 LONESTAR/ mA//eady There/* Wlth" |

Hot AC |
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LW TW ARTIST CO/Title |
1 1 ENYAA Day Without Rain/ “Time”
2 2 STAINO Break The Cycle/ “Awhile” !
4 3 DAVEMATTHEWS BAND Everyday/ “Space

\i 3 4 LIFEHOUSE Mo Name Face/“Hanging™

Y 5 5 TRAIN Drops Of Jupiter/ “Drops,” “More”

§ 7 6 U2A/ That You Can't Leave Behint/*Stuck”

b 9 7 ALICIAKEYS Songs in A Minor/ “Fallin™

§ 8 8 FIVEFDRFIGHTING America Town/“Superman”

§ 6 9 3DOORSDOWN The Better Life/ “That”

Y 1210 MICHELLEBRANCH The Spirit/ “Everywhere”

N 10 11 SUGAR RAY SugarRay/“Over’

h 11 12 MATCHBOX TWENTY Mad Season/“Beautiful,” “Gone”

§ 13 13 NELLYFURTADO ihoa Neity!/ “Light”

§ 14 14 INCUBUS Make Yourself/ “Drive”

N 15 15 MACY GRAY The id/“Sweet”

§ 16 16 FUEL Something Like Human/ “Bad”

~ — 17 VERVEPIPE Underneath/ “Never”

20 18 JANET Al For You/“Someone”™
— 19 CALLING Camino Palmero/ “Wherever”
— 20 EVEG6 Horrorscope/ “Night”

RadioWave Goes Down Swinging

Slayer and Dawson's Creek; MSN Chat, where audio Streaming and
advertising were integrated into the Microsoft Network's chat environment;
and ARTISTdirect.com, vhere RadioWave combined AD's native artist lineup
with other content to create specialized shows for Blink-182 and the Ozzfest
tour, among others.

These sites and others are now left to either leave the streaming space
or find another supplier. We hope they find a new purveyor soon, with the
same-quality and attention to detail that RadioWave demonstrated. We
also wish the staff at RadioWave, especially our reporter, Sean Smyth, a
short stay on the beach. If you want a lock at how the company handled its
clients, pop over to httpz/radiowave.comy/customers/customersframes.html,

— David Lawrence

Urban

ARTIST CO/Title

ALICIA KEYS Songs in A Minor/ "Fallin™
JAY-Z The Blueprint/ “Girls,” “|z0”

USHER 8701/“Bad,” “Remind”

JARULE Painls Love/“Livin™

AALIYAH Aaliyat/ “Rock”

ISLEY BROTHERS Eternal/ “Contaglous
GINUV/INE The Life/ “Differences™

JENNIFER LOPEZ J. Lo/ “Real”

MARY J. BLIGE No More Drama/ “Family”
DESTINY'S CHILD Survivor/ “Emotion”
MAXWELL Nowy “Lifetime”

R.KELLY 7P-2.com/ “Feelin™

MICHAEL JACKSON /nvincibile/“Rock”
LUTHER VANDROSS Luther Vandross/ “Take"
BRIAN MCKNIGHT Superhero/ “Life”

MISSY ELLIOTT Miss E .. So Addictive/ “Minute"
17 ERICK SERMON \What's The Worst That Could Happen/“Music”
18  JAHEIM Just In Case/“Case”

19 JILL SCOTT Who Is Jilf Scott %/ “Way”

20 EVE Scorpion/ “Blow”

Smooth Jazz

ARTIST COTitle

OIANA KRALL The Look Of Love/ “Look”
0ID0 No Angel/ “Thankyou”

RICK BRAUN Kisses in The Rain/ “Use”

DAVE KOZ The Dance/ “Bright”

EUGE GROOVE Euge Groove/ "Sneak”
STEVI: COLE Between Us/ “Start®
JEFF KASHIWA Another Door Opens/*“Around”
LEE RITENOUR & OAVE GRUSIN Twist Of Mariey/ “Stand”
FATTBURGER 7.G.LF/“Evil"

13 10 MARCANTOINE Cruisin/ “Mas”

14 11 RICHAROELLIOT Crush/“Crush”

9 12 JEFFLORBER Kickin’ It/ “Nobody”

15 13 RUSS FREEMAN To Grover With Love/ "East”
— 14 PETERWHITE Glow/ “Turn"
12 15 JOYCECOOLING Third Wish/“Good”

6 16 PIECES OF AOREAM Acquainted/ “Ready”

17 17 CHRIS BOTTI Night Sessions/ “Ahead”

18 18 WAYMAN TISOALE Face To Face/ “Hide”

19 19 BOZSCAGGS Dig/ “Payday”

20 20 URBANKNIGHTS Urban Urban Knights 1V/ “Heel”

~ Alternative
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LW TW ARTIST CD/Title

1 1 NICKELBACK Silver Side Up/"Remind”

2 2 STAINO Break The Cycie/ “Awhile,” “Fade”

3 3 LINKINPARK Hybrid Theory/ “Crawling,” “End”
10 4 P.0.D. Sateliite/ “Alive”

14 5 DISTURBED Sickness/“Down™

4 6 GDRILLAZ Goriflaz/ “Clint”

5 7 U2AH That You Can't Leave Behino/ “Stuck”

6 8 WEEZER Weezer (2001)/ “Hash,” “Island”

13 9 SYSTEMOFADOWN Toxicity/ “Chop”

8 10 ALIENANTFARM Anthology/“Smooth”

11 11 BLINK-182 Take Off Your Pants And Jacket/ “Staying”
7 12 TOOL Lateralus/“Schism”

15 13 PUODLE OF MUDD Come Clean/“Blurry,” “Control”
9 14 SUM 41 All Killer No Filler/“Deep,” “Fat”

16 15 INCUBUS Morning View/ “Wish”

12 16 LIVE W/ “Overcome”

19 17 ADEMAAdema/“Giving”

17 18 SLIPKNOT jowa/ “Left”

18 19 BENFOLDS Rockin' The Suburbs/“Rockin™

— 20 LIT Atomic/ “Lipstick™

E-chart: D sales.

AandE.com Radio.

About Radio, Alfy Radio, Amazon com, Artist Direct.com, BarnesandNoble.com. bolt Radio, bored.com, BRN Radlo CDNow.com, CDNouRadm ChmceRadlo com, DMX Music, Earthlink

fies of

Radio, FreeClub.com, Gracenote.com, Groove Cycle, WonRadio, Kinetic Radio, Lycos. MediAmazing, MSN-Chat, Music Choice. MusicMatch, Musicplex, PEEL Radio, Radio.Beonair. Com.
RadioCentral Network, Radiovrave.com, Radio Free Cash.com, Radio Free Virgin, Radio Juntos, Radio on bay 9, Rotling Stune com, Scour Radio, Skateboard.com, Spmnev com, tne

jamz.com, The RadioAMP Network, The WB Radio. UBL.com, VolceOlAmenm Music Mix. and vavnv.com Radio . Datafs wed

Charts are ranked v/itha 50/50 dataforthe six reporting formats. ©2001 R&Rlnc 92001 OnlmeToday NetMusmCounldown
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Evans To Direct
Programming For
Infinity/Sac’to

Mark Evans’
success at Coun-
try KNCV/Sac-
ramento has
paid off for the
programmer. Af-
ter six years as
the station’s PD,
Evans has been
promoted to Di-
rector/Program-
ming for all six
Infinity proper-
ties in California’s state capital.

In his expanded duties, Evans
will now oversee the programming
operations for KNCI, as well as
Sports/Talk KHTK, CHR/Rhyth-
mic KSFM, FM Talk KXOA, Soft
AC KYMKX and Hot AC KZZO.
He will also retain his day-to-day
programming duties for 'NCIL.

Evans said he will work closely
with the programmers of Infinity’s
five other Sacramento stations.
“Hopefully, I can be a resource to
those guys, but they know more
about the individual formats than I
do,” he told R&R. “We are work-
ing on different projects as we
move along. I love the Country for-
mat, but I'm a radio guy and enjoy
learning. I've learned a heck of a lot
about the Soft AC format in the last
week.”

Before joining KNCI in 1995
Evans served as PD of Country
KXKT/Omaha. He has also pro-
grammed former CHR WKXX/
Birmingham, and he launched
KQKQ/Omaha as Top 40 “Sweet
98” in 1980.

Evans

Bush frahsfers TI-)..
CC/Oklahoma City

Clear Channel has transferred
Beaumont, TX Market Manager
Randy Bush to a similar role in
Oklahoma City, where he will over-
see the company’s five owned and
two LMA'd radio stations. He re-
places John Moen.

Bush will continue as Regional
VP/Networks for Clear Channel’s
other Oklahoma City-based enti-
ties, including the Oklahoma News
Networks, the Airbome Traffic Net-
work and the Agriculture Network.
Joe Jeldy will remain GM/Net-
works and continue to report to
Bush. .

“To work with all of the radio
properties, networks and all the
great people in a wonderful city like
Oklahoma City is a terrific oppor-
tunity,” Bush told R&R. “It’s a per-
fect fit to incorporate the network-
radio work I' ve been doing with the
great radio cluster here. I couldn’t
be more thrilled. 2002 is going to
be a very good year for us.”

Bush has spent the last 14
months in Beaumont, where he
oversaw Clear Channel’s five sta-
tions there. Prior to that he was in
Little Rock for 10 years. He spent
six years as GM/NSM for GHB
Radio/Oklahoma City, which sold
its properties to Citadel in 1997. Af-
ter the sale he became Director/

Elektra Entertainment
Group has named Mi-
chelle Babbitt Sr. Director/
Adult Promotion. Babbitt |
was previously Adult For- ||
mat Editor for Network 40
magazine.

“Michelle adds a great
deal of depth to our already
stellar department,” Elektra
Sr. VP/Promotion Dennis
Reese said. “She has de-

tion-related relationships
and possesses a passion for music

LR Cail

Babbitt: Elektra Sr. Dir./Adult Promo

— L -
veloped amazing promo- Babbitt
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thatis second to none.We
are very lucky to have
| someone who under-
stands the promotion
game in this increasingly
complex time.”

The appointment marks a
return to Elektra for Bab-
bitt. After beginning her
music-industry career in
1995 as Research Direc-
tor for Network 40, she
worked for Elektra in Na-
tional Adult Promotion un-
til last year.

Ballentine Becomes WBNS/Columbus PD

NextMedia/Decatur, IL
OM Jeff Ballentine has |
been named to succeed
Robert John as PD of |
WBNS-FM/Columbus, |
OH, effective Nov. 12. |
John will leave the Radio |
One Hot AC next week to |
launch a programming
consultancy.

WBNS VP/GM Dave
Van Stone told R&R,
“Jeff brings an outstand-
ing set of strategic skills that we
look forward to utilizing to make
us a bigger and better radio station.
We were only in the format for 70
days of the summer book and de-
buted third 18-34, 18-49 and 25-
54. We're very fired up about it
and are still in the process of roll-
ing it out. It’s not what I would

Ballentine

| call a finished product; it’s
still a work in progress.”
Ballentine told R&R,

“Ohic is home for me. I
| happened to call Dave, and
things just fell into place.
The experience in.Decatur
taught me that, when you
work with smart people,
you can learn a lot. This
has been a terrific time for
me. [ really wouldn’t want
to leave here, except to be
with Dave in Columbus.”

Before joining NextMedia’s Hot
AC WSOY and Country WDZQ in
Decatur about one year ago
Ballentine programmed WSSS/
Charlotte. He has also programmed
WERQ/Baltimore and WMMX/
Dayton and was a WHTZ/New
York programming assistant.

Rich Rises To GM, Radio One/Richmond

Bob Rich, who joined Radio
One’s WCDX, WIMO, WKJS &
WRHH/Richmond last year as
Director/Sales, has been promoted
to GM for the four-station group.
He reports to Radio One/Rich-
mond VP/Regional Manager Pam
Somers.

Somers said, “We needed some-
one with a proven ability to lead
and whom we believe can continue
the momentum in Richmond that
we are experiencing right now. Bob
has spent practically his entire ra-
dio career in and around the Rich-
mond marketplace, and having
someone with a vast understanding
of Richmond’s advertisers, listeners
and community was a priority for

Davis
Continued from Page 3

“I am energized by this opportu-
nity to lead our radio operations at
a time when our country faces so
many challenges,” Davis said.
“What we do and how we do it has
never been more important. Salem
stands out in terms of its perfor-
mance and its mission, and I am
pleased to be a part of it.”

Programming for Citadel’s Okla-
homa City music stations and served
as Station Manger for the company’s
KURB, KVLO & KLIH. Bush also

www americanradiohistorv com

us. Given the fact that Bob is al-
ready doing a great job for us, 1
have every reason to believe that he
will continue 1o do so in his new
role.”

Before joining Radio One in
2000 Rich served as VP/Sales &
Marketing for Target Marketing,
which he joined in 1997. Prior to
that he spent 18 years in Richmond
radio, highlighted by stints as VP/
GM for properties once owned by
Liberty Broadcasting, Edens
Broadcasting and Four Seasons
Communications. He’s also been
GM for Metro Networks/Rich-
mond, GSM for EZ Communica-
tions’ Richmond properties and
GM of WAFX/Norfolk.

Fields

Continued from Page 3

acquisition of Blue Chip Broad-
casting, where he had served as VP
since 1996. From 1993-96 Fields
served as VP/Broadcast Opera-
tions for Ragan Henry’s UNC Me-
dia. He has also served as PD of
WKKV/Milwaukee and as Na-
tional PD of Willis’ radio proper-
ties.

spent 12 years as a Country program-
mer, including stints at WCHY/Sa-

vannah, GA; WKXC/Augusta, GA;
and WCOS/Columbia, SC.

EXEC ACTION

Tilden Takes Entercom/Boston Marketing Posts

rmer AMFM Sr. VP/Marketing Bev Tilden has
been appointed to the newly created position of
Integrated Marketing Director for Entercom'’s Boston
cluster, working with Sports WEEI, Talk WRKO, Ac- |-
tive Rock WAAF and Hot AC-CHR/Rhythmic hybrid |+
WQSX, as well as the cluster's sports-marketing
group. She will also serve as WQSX's Marketing Di-
rector. Tilden reports to VP/Market Manager Tom
Baker and WAAF & WQSX VP/GM Julie Kahn.

“Bev brings tremendous experience to our com- | &
pany in a variety of areas, from product development
to sales and marketing strategies,” noted Baker.“inte- &
gration of our station capabilities is critical to the valu-
ation of our properties, going forward. We're pleased
to have her on our team.”

Kahn said, “We're fortunate to have someone of Bev's talent join
Entercom/Boston and help us create the best marketing solutions for our
clients. Our business is to help advertisers deliver their messages in the
most effective way possible. Bev's knowledge of the Boston radio land-
scape — combined with Entercom's strong brands — will strengthen our
tgam”

Tilden's Boston-related resume includes stints as Marketing Director for
WBZ-AM, WHDH-AM, WXKS-FM and WZOU-FM. She was also once
WEEI's Station Manager.

Tilden

Newman Na_mei SVP/Music S;I_es For Movie Tunes

oel Newman has been appointed Sr. VP/Music

Sales for Movie Tunes. Movie Tunes is the world's
largest in-theater music network, serving more than
15,000 movie theaters and reaching more than 1 bil-
lion music consumers annually.

“/ am thrilled to have a salesperson of Joel's cali-
ber” Movie Tunes President Robert Kardashian com- |
mented. “He is a tremendous asset for Movie Tunes.” |

Newman began his career at CBS Records, later
rising to VP/Promotion of Epic Records. He has been
with Movie Tunes for two years, previously as VP/Sales
& Marketing.

Newman

Meyrowitz Returns To Radio-Syndication Biz

ioneering broadcaster Bob Meyrowitz — whose most recent venture

was the now-defunct e Yada.com — is retuming to the traditional broad-
cast arena with the launch of Rex Broadcasting Corp. The new company
marks Meyrowitz's retum to the radio-syndication business, where he first
found success as the founder of the landmark syndicated rock radio show
The King Biscuit Flower Hour.

Rex’s debut project will be the syndication of former WABC/New York
moming host and Premiere Radio Networks syndicated talker Lionel, who
was also part of eYada.com'’s lineup before the company folded last sum-
mer. Meyrowitz said that Rex plans to develop additional shows for syndi-
cation, including a variety of programs covering everything from health and
fitness to sports and gossip.

“Current Talk radio is either geared toward a much older audience or
panders to the lowest common denominator,” said Meyrowitz. "Rex will be
the place for many who are fooking for intelligent, contemporary and funny

Talk radio™

Darus

Continued from Page 3
held since 1998. He began his mu-
sic-industry career in 1984 at
Rhino Records, where he was Pro-
motion/Sales Director. In 1988
Darus segued to Island Records as
National Director/Promotion and
was later elevated to West Coast
GM. Darus joined Interscope
Records as National Director/Pro-
motion in 1991 and was named Sr.
VP/Promotion & Artist Develop-
ment at Polydor Records four
years later.

Darus noted, “Bishop has been a
longtime inspiration as one of the
best in the artist-development busi-
ness. He really understands his

artists’ vision and transforms that
into strong core followings. This
frees the artist up to explore new
musical niches and deliver potent
records that work well within the
radio formats.

“With all of the consolidation
and pressures on the label staff to
deliver singles, management needs
to keep the focus on the artists’
long-term interests. Any manage-
ment firm that is serious about art-
ist development needs a seasoned
record executive inside the com-
pany. The goal is tq design and help
govern the label’s plans around an
album’s release, in conjunction
with touring and all the other mar-
ket drivers available today.”
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National Radio

* WESTWOOD ONE presents the live
radio simuicast of HBO's two-hour con-
cert special Britney Spears: Live From
Las Vegas Nov. 18. For more informa-
tion, contact Abby McDorman at212-
641-2009; amcdorman @ westwood
one.com.

® JONES RADIO NETWORKS is pro-
viding the live radio simulcast of A&E’s
Live by Request With Eiton John on
Dec. 3. During the show John will per-
form listener requests, as well as songs
from his new album, Songs From the
West Coast. For more information, con-
tact Liz Laud at 800-611-5663; laud @
Jjonesradio.com,

* ADAM WILBUR launches the affili-
ate-relations and syndication company
Wilbur Entertainment.

Radio

® STEVE ANDOLINO rises to OM for |
WBEA & WEHM/Riverhead-Sag Har-
bor, NY. Brian Cosgrove takes

e SR Sy

S, R

T

wsbreakers

PROS ON

THE LOOSE

Beyond Southeast Regional
Promotion Manager Fred Mc-
Farlin, 404-872-1939,

KVIL/Dallas Imaging Director/air
talent Tony Moreno, 972-312-1755;
tonymoreno99@hotmail.com.

Andolino’s former duties as PD/MD of
'EHM.

® JACK LAWSON joins Premier Mar-
keting Group, owner of seven Colum-
bia, MO stations, as VP/Operations &
Programming.

® DAVE SULLIVAN is named Arbitron
Training Specialist for the Northeast re-
gion. He most recently worked at
Arbitron’s Customer Service and Sup-
port Center.

® NIKKI STRONG takes morning-drive
duties for XM Satellite Radio’s “The Flow,”
an Urban channel. She was most recently
WILD/Boston's MD/afternoon host.

R&R

Continued from Page 1

quality control of all music opera-
tions and other initiatives for the
Company.

In addition to his ongo-
ing duties as CHR Editor,
Novia will work closely in
strengthening R&R’s rela-
tionships with the label |
community and help to
maximize R&R’s efforts |
for all products, including |
Music Meeting.

Mowry will assume full
responsibility for all sales
relating to the newspaper,
daily and weekly fax prod-
ucts and the R&R ONLINE web-
site. In addition to his management

A

Agnoletti

responsibilities, he will continue to
service a select list of advertisers.

Acampora will now oversee all
R&R music charts and will be re-
sponsible for the information flow
between R&R and its moni-
toring partner. Mediabase
24/7. Agnoletti will assist
Acampora.

"I look forward to the in-
creased responsibility and
opportunity at R&R and
Music Meeting,” McCabe
said. "It is an honor to be as-
sociated with a company that
enjoys such a high level of
credibility and respect and to
work with an amazing team
of absolute professionals. I'm very ex-
cited by the possibilities.”

Artist/Tile

"N SYNC Pop
JUMPS God Bless The U.S.A.
SMASH MOUTH 'm A Believer
AARON CARTER Oh Aaron

DREAM STREET It Happens Every Time

KRYSTAL HARRIS Supergirl
LI’ ROMED My Baby

AARON CARTER Not Too Young, Not Too Old
BAHA MEN Who Woke Snow White Up f

BAHA MEN Who Let The Dogs Qut
BACKSTREET POYS Drowning

| CHRISTINA MILIAN AM To PM

| MYRA Miracles Happen
DREAM He Loves U Not

NINE DAYS Absolutely (Story Of A Girl)

DESTINY'S CHILD Jumpin’ Jumpin’
| A*TEENS Bouncing Off The Ceiling
MANDY MOORE Crush
DESTINY'S CHILD Survivor
| DREAM This Is Me

@

Total Piays
77
74
72
72
7

Playlist for the week ending October 28.

® JON SIDEL is
named head of
West Coast A&R
for V2 Records.
He was most re-
cently head of
A&R for JCOR
Records.

Sidel

® KEN KRAS-
NER is appointed
Managing Direc-
tor/Media & En-
tertainment of
Marketing Ser-
vices Group. He
most recently
founded the me-
dia-marketing
agency Electric-
Artists.

Krasner

Novia noted, "It was Martin
Luther King who said. “The time is
always right to do what is right.” For
28 years R&R has been the defini-
tive voice for the radio and records
community. In today’s Wall Street-
driven business environment, staying
on top of the industry news and
changes is vital to everyone’s career
and business, whether you work in
radio or records. No one comes close
to the “industry news that you can
use’ coverage and services that R&R
provides. From R&R Music Track-
ing to our new Music Meeting de-
livery system, I couldn’t be prouder
of the products and the dedicated
staff that make me look good every
week. Most of all, I would like thank
our subscribers and advertisers for
their unwavering support. Without
them, this promotion would not be
possible.”

McCabe joined R&R in 1994 as
Director/Charts & Formats. Since
then the R&R chart system has been
enhanced significantly with several
overhauls, including the conversion
to monitored airplay. Before joining
R&R McCabe worked as Director/
Charts for Billboard’s Airplay
Monitor. Before that he spent 10
years in radio, serving as Asst. PD/
MD for Emmis’ CHR/Rhythmic
WQHT/New York and working at
Washington, DC stations WRQX,
WCXR and WPKX.

Novia, a 24-year broadcasting vet-
eran, began his professional radio ca-
reer at WPRO-FM/Providence. He
spent nine years at WHYI (Y 100)/
Miami, was VP/GM of WXDJ/Mi-
ami and, as OM/PD, he successfully
converted WSTR (Star 94)/Atlanta
from AC to CHR. CHR Editor at
R&R since 1994, Novia helped de-
velop Callout America, the first
weekly national callout research pro-
gram in the country.

Mowry learned radio as a client,
working with many stations on con-
cert promotions and events as Spon-
sorship Manager for Six Flags Magic
Mountain in Valencia, CA. He joined
R&R in 1987 as an AE. In 1989 he
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NA TIONAL ACDED ;:::: ::::g/waig Altmaier
RADIO v@& KID RDCK Forever
FORMATS | PUDDLE OF MUDD Blurry
Heritage Rock
eve Young/Craig Altmaier
ABC RADIO NETWORKS Steve Young/Craig Altmail
Phil Hall » 972-991-9200 P.0.D. Alive
Hot AC Hot AC
Steve Nichols Steve Young/Josh Hosler
LENNY KRAVITZ Dig In TRAIN Something More
StarStation CHR
Peter Stewart Steve Young/Josh Hosler
ENRIOUE IGLESIAS Hero JA RULE /CASE Livin' It Up
JEWEL Standing Stil
Classic Rock NO DOUBT Hey Baby
e Rhythmic CHR
Steve Young/Josh Hosler
Touch DR, DRE & DJ QUIK Put It On Me
P JANET Son O1 A Gun (1 Betcha...)
NHD"A'zdga"s NATE DDGG | Got Love
SHAKIRA Whenever. Wherever
Doug Banks Morning Show Soft AC
AL | Mike Bettelti
DESTINY'S CHILD Emotion
Tom Joyner Morning Show Mainstream AC
Ll Mike Bettelli
DESTINY'S CHILD Emotion
Delilah
Mike Bettelli
ALTERNATIVE PROGRAMMING ]
Steve Knoll » 800-231-2818 BACKSTREET BOYS Drowning
Gary Knoll Dave Wingert Show
Mike Bettelli
Rock DESTINY'S CHILD Emotion
AERDSMITH Sunshing
KID ROCK Forever
INVERTIGD Chances Are
Alternative 24 HOUR FORMATS
KID ROCK Forever Jon Holiday » 303-784-8700
WEEZER Photograph
Adult Hit Radio
Triple A
ENYA Orly Time fé’uﬁmm More
MICK JAGGER God Gave Me Everytiing
LUCINDA WILLIAMS Get Right With God Rock Classics
CHR Adam Fendrich
ALL STAR TRIBUTE What's Going 01 No adds
TRAIN Something More Adult Contemporary
Mainstream AC Rick Brady
NICKELBACK How You Remind Me TRAIN Drops of Jupiter
Lite AC
CELINE DION God Bless America
NAC RADIO ONE NETWORKS
CHRIS BOTTI Streets Ahead 970-949-3339
LARRY CARLTON Deep Into It
DOWN TO THE BONE Keep On Keepin' On Choice AC
ALICIA KEYS Fallin’ Yvonne Day
SADE Lovers Rock CRANBERRIES Analyse
KIRK WHALUM | Try |
. Rock Alternative
Christian AC Benji McPhail
SHAUN GRDVES Atter The Music Fzdes GDRILLAZ 19-2000
WES KING What Matters Most JIMMY EAT WORLD The Middie
ue | KID ROCK Forever
INDIA.ARIE Strength, Courage & Wisdom
JUVENILE From Her Mamma
LIL J It's The Weeken
LUDACRIS ;oll Out ‘ WESTWOOD ONE RADIO RETWDRKS
NATE DDGG | Got Love | Charlie Cook * 661-294-9000
Bob Blackburn
Aduit Rock & Roll
JONES RADIO NETWORKS Jeff Gonzer
Music Programming/Cansulting No Adds
Ken Moultrie » 800-426-9082
Soft AC
Aiternative Andy Fuller
Teresa Cook No Adds
GREEN DAY Poprocks & Coke .
JIMMY EAT WORLD The Middle Bright AC
KID ROCK Forever Jim Hays
THE STROKES Last Nite No Adds
R

became Director/Marketing coordi-
nating national radio promotions and
events for many clients, including
Reebok, Warner Home Video and
The Discovery Channel. Mowry was
appointed Sales Manager in 1991.
Acampora started at R&R in 1990
as an Asst. Editor, and he became

www americanradiohistorv com

Charts Manager in 1997. He has
worked closely on the development of
R&R'’s partnership with Mediabase,
as well as on Callout America.

Agnoletti began at R&R in 2000
in the accounting department. He has
also interned at BMG/V2 Rec-ords
in San Francisco.
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MONDAY, NOVEMBER 12

1927/ The Holland Tunnel, between
New York City and Jersey City,
NJ, officially opens.

1931/Maple Leaf Gardens — home to
the National Hockey League’s

Toronto Maple Leafs — opens in |

Toronto, Canada.

1940/ Walt Disney releases Fantasia.

1969/ Director Blake Edwards weds
actress Julie Andrews.

1980/ More than three years after its
launching, the Voyager Isatellite
passes Saturn, sending pictures
of the ringed planet 950 million
miles back to earth.

Born: Grace Kelly 1929-1982, Charles
Manson 1934, Sammy Sosa
1968

1n Music History

1970/ 1n New Orleans, The Doors make
their last appearance as a quar-
el

1984/Madonna’s Like a Virgin is re-
teased.

1990/ The IRS seizes all of Willie
Nelson’s holdings, including a
golf course and a recording stu-
dio, to satisfy a $6.5 million tax
debt.

For all the tax | owed before.

1998/ Singer Lauryn Hill gives birth to
her second child, a daughter, in
New York.

Born: Neil Young 1945, Dave Ellefson
(Megadeth) 1964

TUESDAY, NOVEMBER 13

1879/The New York Stock Exchange
moves into the modern era, in-
stalling telegraph and phone
lines.

1956/ The United States Supreme
Court rules that segregation by
race on public transportation is
unconstitutional.

1993/Producer David E. Kelley weds
actress Michelle Pfeiffer.

- Born: Whoopi Goldberg 1955, Steve

Zahn 1968
In Music History

1968/ Rolling Stones guitarist Brian
Jones purchases Cotchford
Farms in Sussex, England,
where A.A. Milne wrote Winnie
the Pooh.

1974/Highway star? An imposter pos-
ing as Deep Purple guitarist
Ritchie Blackmore crashes a
borrowed Porsche.in lowa City,
IA. The real Blackmore was piay-
ing a San Francisco show at the
time. The imposter is eventually
charged with misrepresentation,
afelony.

1988/ Los Angeles Mayor Tom Bradley
declares Michael Jackson
Month as the self-professed
King of Pop opens a six-night
stand at the L.A. Sports Arena.

Born: Aldo Nava 1956, Nelly 1975

WEDNESDAY, NOVEMBER 14

Nationat Guacamole Day

1851/Herman Melville's Moby Dickis
pubiished.

1969/ Apolio 12, the second manned
mission to the moon, is faunched

DATEBOOK

from Cape Canaveral, FL.

1994/ Microsoft CEQ Bill Gates pays |

$30.8 million for a 16th-century
Leonardo da Vinci manuscript
that depicts the motion of water
and the principles of the steam
engine.

1998/ Basketball star-actor Dennis Rod-

man weds model-actress Car- |

men Electra.

Born: Prince Charles 1948, Patrick |

Warburton 1964
an N_Ihgzicﬁfsgory

1981/The Go-Go’s are the musical
guests on Saturday Night Live.

1990/ Newsweek quotes Who guitarist
Pete Townshend on his bisexual-
ity: “I know how it feels to be a
woman because | am a woman.
And | won't be classified as justa
man.”

1991/ Michael Jackson premieres his
video for “Black and White" si-
muitaneously on MTV, VH1 and
BET. it aiso premieres on FOX, fol-
lowing The Simpsons.

Born: Yanni 1954, Joseph “Run”
Simmons (Run-DMC) 1964,
Travis Barker (Blink-182) 1975

THURSDAY, NOVEMBER 15

National Clean Out Your Refrigerator Day

1876/ The stock ticker is unveiled.

1926/ The National Broadcasting Co.
begins broadcasting on 24 radio
stations across the country.

Born: Jerry Bruckheimer 1945, Beverly
D’Angelo 1954

In Music History

1956/ Elvis Presley makes his film de-
but as Love Me Tender opens in
New York City. Despite mixed re-
views, it grosses nearly $4 million
in two months.

1969/ Janis Joplin is arrested in Tampa
on charges of using vulgar and
indecent language at a concert.
When a policeman ordered the
audience to sit down, Joplin re-
sponded, “Don’t fuck with those
people!”

| 1990/Milli Vanilli producer Frank

Farian admits that Rob Pilatus
and Fab Morvan never sang a
note on the duo’s seven-times-
Platinum debut. NARAS subse-
quently announces that it may
revoke the pair's Best New Artist
Grammy. Two days later the duo
announce they’ll return the award.

Double trouble.

FRIDAY, NOVEMBER 16

National Fast Food Day

1907/ Oklahoma officially becomes the
46th U.S. state.

1974/ NBC-TV begins a two-night show-
ing of The Godfather. NBC pays
Paramount Pictures $10 million
to broadcast the award-winning
film.

1982/ The 57-day strike by players inthe
National Football League ends. It
was the first regular-season strike

[ in the history of the NFL.
| Born: Lisa Bonet 1967
In‘Music History

1978/ Queen play New York's Madison

Square Garden. Several semi-

wwWw americanradiohistorvy com

nude women bicycle onstage
during “Fat Bottomed Girls.”

1988/ Stephen Love — former Beach
Boys manager and younger
brother ¢f bandmember Mike
Love — is sentenced to five
years’ prebation and ordered to
pay over $500,000 in restitution
tor embazzling more than
$900,000 from the group.

2000/ Kid Rock sidekick Joe C. dies at
the age of 26 from celiac dis-
ease.

|
SATURDAY, NOVEMBER 17

1966/ Woody Allen's first play, Don't
Drink the Water, opens on
Broadway.

1968/ While televising a football game
between-the New York Jets and
Oakland Raiders, NBC-TV cuts
the game short to start broad-
casting the family film Heidi. The
Audience misses Oakland’s two
touchdowns, scored in nine
seconds, to win'the game 43-
32. A flood of calls introduces
the concept of program delay to
television networks.

Born: Rock Hudson 1925-1985, Mar-
tin Scorsese 1942, Lauren
Hutton 1¢43, Danny DeVito
1944, Daisy Fuentes 1966

In Music History

1979/ Former Jetnro Tull bassist John
Glascock, 26, dies of a heart at-
tack in London. Glascock's long
battle with heart disease had
kept him from touring with the
band.

1984/ The Kinks kick off their Word of
Mouth tour with an appearance
on Saturday Night Live.

1987/ Performing “People Get Ready”
at the L.A. Coliseym, U2 pull an
audience member onstage. He
responds by handing the group
his demo tepe.

Born: Gordon Lightfoot 1939, RuPaul
1960

SUNDAY, NOVEMBER 18

1928/ Walt Disney debuts his ani-
mated, talking cartoon Steam-
boat Willie zt the Colony Theatre
in New York. Originally named
“Mortimer,” the renamed star of
Steamboat Willie, Mickey Mouse,
becomes a ¢artoon icon.

Mortimer Mouse?

Born.: Kevin Nealon 1953, Sinbad

1956, Chloe Sevigny 1974
I Musie History

1970/ Jerry Lee Lewis and his wife
and cousin, Myra Brown, are di-
vorced in Memphis.

1990/ A 26-year-old college student
pays $18,C00 for Paul Mc-
Cartney’s birth certificate.

1998/ Melissa Etheridge’s partner,
Julie Cypher, gives birth to son
Beckettin Lcs Angeles. It's later
revealed in a Rolling Stonecover
story that David Croshy was the
sperm donor.

Born: Graham Parker 1950, Kim
Wiide 1960, Kirk Hammett
(Metallica) 1362, Duncan Sheik

1969
— Frank Correia

‘rines

cerie

With A Little Help
From His Friends

rior to Oct. 20’s Concert for

New York City, Paul McCart-
ney told British tabloid The Sun
that headlining the show — which
he helped organize to aid the vic-
tims of the Sept. 11 terrorist at-
tacks and to honor the rescue
workers who lost their lives. that
day — would be one of the tough-
est gigs of his professional life: *I
feel helpless, but singing is the
only way | know how to help the
people of New York. The only thing
| can do is write songs and try to
entertain people. I'm not a fire-
fighter, so | couldn’t help in that
way. | had to do something”

Surely alil the artists who per-
formed at that show, as well as
at two benefit shows held Oct. 21
— the Michael Jackson-head-
lined United We Stand: What
More Can | Give concert in
Washington, DC and the Country
Freedom benefit in Nashville —
felt the same way. The 'zines
cover all three events: People’s
coverage is called “Good Vibra-
tions,” Us Weekly's article is
called “A Rockin’ Garden Party,”
and Entertainment Weekly's
write-up is included in its “Hear &
Now” section.

Carole King tells People that
although she’s taking the antibiotic
Cipro because she was visiting
the Hart Senate Office Building
during the anthrax scare, she's
not slowing down. She performed
during the United We Stand con-
cert. “I'm playing with Rod
Stewart's band, and you know
how they rock!” Aerosmith also
performed at the concert. Their
frontman, Steven Tyler, told En-
tertainment Weekly, “We've got
something [terrorists] can’t kill:
freedom, love, God, liberty and
the pursuit of rock 'n' rollt”

~ Another Benefit

Third Eye Blind frontman
Stephan Jenkins tells interview
why he organized BREATHE, a
concert at Los Angeles’ Greek
Theatre to benefit breast-cancer
research and education: “This
really started from my mom's dis-
ease and my experience with it.
My thought was that if you change
the perception of who this matters
to, you broaden the scope of fund-
raising. With my mom, | was in the
role of saying, ‘Everything is
gonna be OK' It made me think
about how breast cancer is al-
ways seen as a woman'’s issue.
But it's a son's issue, it's a family
issue, and it's everyone's issue.”

A Family Affair

Children of rock stars tell Van-
ity Fair-what growing up was like:
Rod Stewart’s daughter, Kim-
berly Stewart, says life at school
sucked. “They’ll say your dad is a
fag, and your dad wears tight

A PURIST AT HEART — Luther
Vandross tells Savoy, “I never
wanted to see R&B become a for-
mula of canned licks where if you
can sing 50 licks a minute, you're an
R&B artist. Right now there are too
many emulators who just riff but
don't really feel. To me, R&B is the
chicken my mother fried. It's running
to the store to buy Jet magazine. it's
dancing in the living room with my
mother and grandmother while the
Isley Brothers’ ‘Twist and Shout,’
which was the first record | ever
bought, blasts from the stereo. R&B
is the lifestyle that makes you fee!
something.”

clothing,” she says. “I actually
punched a kid across the face
once because he said something
about my dad, and | just went
crazy. You question yourself. You're
like, ‘Wait, is it true?’ Like, my dad
wears tight clothes — that means
he's a loser?”

John Phillips’ daughter,
Mackenzie Phillips, says a lot of
'60s-era rock stars were her dad's
friends. One day 18-year-old
Mackenzie and her father were
visiting Mick Jagger, and, she
says, “Mick turned around and
locked the door and looked at me
and said, 'I've been waiting to do
this since you were 10 years old’
My dad is banging on the door,
shouting, ‘Mick, be nice to her!
Don't hurt her!" And I'm going,
‘Dad, leave us alone. It's fine’ And
we slept together”

China Kantner, daughter of
Paul Kantner and Grace Slick,
says, “If your parents aren't there
a lot for the early years, you can
feel like, as an adult, that maybe
you're not necessarily loved. |
don't blame my parents for any-
thing, but | had to take this into
consideration when | really spi-
raled downward.”

Marvin Gaye’s daughter, Nona
Gaye, says her childhood living-in
the shadow of an icon helped her
win the role of Muhammad Ali's
wife, Belinda, in the upcoming
movie about the boxer’s life: “She
had to deal with some of the same
things. Not ever being able to get
away from it, not ever having just
a regular life, a regular marriage,
a regular famity”

— Deborah Overman

Each week R&R sneaks a peek through the nation's consumer mag-
azines in search of everything from the sublime to the ridiculous in
muslc news. R&R has not verified any of these reports.
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72 million households

=

75 miltion households

Tom Calderone Paul Marszalek
VP/Programming VPMusic Programming
o | ADDS
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‘rjﬂéc"rg‘ttz&mg: Eveyite o NELLY FURTADO Tum Off The Lght 15
MICHAEL JACKSON You RockMy Word 19 ;'é’;‘f’?xm:g‘gms;ﬁm‘"SN°‘E“5V’ 4
BUBBA SPARKXX Ugly 9
CITY HIGH HEVE Came = JOHNMELLENCAMP Peaceful Warkd 3
SUM 41 1nToo Ceep 7 J0DORS DOWN B¢ Like That 13
FAITHEVANS Yo G B L i ELTON JOHN | Want Love 13
oA RYAN ADAMS New York Nev: York 3
GINUWINE Ditferences 16 5
CRAIG DAVIDFil Me 13
N i o g
P.DIDDY & THE BAD BOY FAMILY Dicdy 15 [} eEzesisamiaTiesin e
112 Dance Wih Me 1 MARY J. BLIGE Famiy Aftai 9
COLOPLAY Troue 14 [} |CARGEBE Androgy g
PETEYORNForhaney  * b SUGAR RAY Anser The Phons 8
MARY J. BLIGE Family Atar 12 STING Fragiie 7
PINK Get The Pany Started 12 :f:fgﬂi:‘mg‘saﬁgmm ;
TENACIDUS D Wonde; 1 v
0-TOWN WeFt Tmm 1" CRANBERRIES Analyze §
PUDOLE OF MUDO Control 10 STEVIE NICKS Sorcerec 6
DESTINY'S CHILD Emotion 10 INCUBUS I Wish You Were Here 5
ALIEN ANT FARM Smooth Criminal 9 COLOPLAY Troubie 4
LIT Lipstick And Brusses 9 TORI AMOS Strangs Litte Gir 4
FIVE FOR FIGHTING Superman (s Not Easy) 8 LONG BEACH OUBALL STARS Suny Hou's 3
U2 Siuck In A Moment You Can't Get Out Of 7 RES Golden Boys 3
ADEMA Grving In [ BRIAN MCKNIGHT Love Of MyLife 3
DR. DRE YXNDC-TURN'AL Bad Intertions 6 BUSH The People That We Love 3
JEWEL Standing Stil 5 BEN FOLDS Rockn’ The Suburbs 2
0ZZY DSBOURNE Gets Me Through 5 ANGIE STONE Brotha 2
MARIAH CAREY Don'tStop 5 GINUWINE Dfecences i
FAT JOE We Thuggin’ 5 THEISLEY BROTHERS Contagious 1
SLIPKNDT LeftBehind 5 MAXWELL Litetime i
ENYA Dl Time 5 BABYFACE Whatif 1
BUSH The Peopie That We Love 4 P.0.D. Alive |
DISTURBED Covwn With The Sickess 4 STAIND Face 1
SUGAR RAY Ansvier The Phone 3 ROB ZOMBIE Feel So Numb
MYSTIC TheLLife 3 0Z2Y DSBOURNE Gets Me Through -
LIMPBIZKIT Nookie 3 LENNY KRAVITZ DigIn -
BEASTIE BOYS Inergalatic 3 AALIYAH Rock The Boat
SUM 41 Fai Lip 3 ALICiA KEYS A Woman's Worth -
NELLY FURTADO Tum Of The Light 2 NATALIE MERCHANT Just Can't Last
PRESSURE 4-5 Beat The Worid 2 SMASH MOUTH Pacifc Coast Party =
RYAN ADAMS New York,New York 2 PUDDLE DF MUBD Cortiol —
DMXWeRight Here 2 USHER U Got it Bad -
JERMAINE DUPRI BalliDut Of Control H
ELTON JOHN fWant Love 2 Video airplay for November 5-11.

ALICIA Faltin®

Video playlist for the week ending November 30.

55 million households
Peter Cohen,
VP/Programming

Rap Adds

G. DEP Special Delivery

UNDA PRESHA I/CD DF TRE +6 Gisls Be Lovin’ This

36 mitlion households

Cindy Mahmoud
VP/Music Programming
& Ententainment

VIDEO PLAYLIST

JA RULE WCASE Livin* 1t Up
BRIAN MCKNIGHT Love Of My Lite
USHER U Got It Bad

CITY HIGH VEVE Caramel BUBBA SPARYOXX Ugly
CITY HIGH VEVE Carame!

Pop Adds e
JEWEL Standing Still MICHAEL JACKSON You Rock My World
BACKSTREET BOYS Diovining FABOLOUS /NATE DOGG Can't Deny h
ALL STAR TRIBUTE What's Going On nﬁ;‘lgk#wmeﬁ -

'ou Gets No Love

Urban Adds
ALICIA KEYS AWoman's Worth
ANGIE STONE Beotha RAP CITY

JIMMY COZIER So Much To Losé

Rhythmic Adds

o Adds

Rock Adds

ALIEN ANT FARM Movies (Version |1}
PUDDLE DF MUDD Blurry

SALIVA Saliva

TANTRIC Mouming

Adds for the week of November 5.

DR. DRE 1/KNOC-TURN'AL 3ad Intentians
BUSTA RHYMES Break Ya Neck

JAY-Z Girls, Girls, Girls

DMX Who We Be

JARULE 1/CASE Livin® It Up

FUBU PRESENTS. _. Fatty Girl

BUBBA SPARXXX Ugly

NELLY #1

P. DIDOY & THE BAQ BOY FAMILY Diddy
JUVENILE From Her Mama.

Video piaylist for the week ending November 4.

JAGGED EDGE Goodbye
LINA{/BDDBONIC It's Ainght

MADONNA Don'tTell Me

MDBY {/GWEN STEFANI Soutnside

ND ONE Chemical

CREED With Asms Wide Open

JAGGED EOGE /NELLY Where The Party At
PETEY PABLD Rarse Up

COLOPLAY Yeliow

BLINK-182 The Rock Shov:

BEASTIE BOYS SoWhat'cha Want

0ID0 Thankyou

THE WISEGUYS Start The Commotion

BT /M. DOUGHTY Never Gonna Come Back
ROBBIE WILLIAMS Rock 0J

AARON LEWIS {/FRED DURST Outside
COMMON The Light

David Cohn
General Manager

ERICK SERMON I/MARVIN GAYE Music
ALICIA KEYS Falin®

USHER U Got It Bad

PRU Aaroma

ALIEN ANT FARM Mowvies {Version 2)
FATBOY SLIM Weapon Of Choice

LIL' MO FFABOLDUS Superwoman
EVE{/GWEN STEFANI Let Me Blow Ya Mind

Video piaylist for the week of October 29 - November 4.
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Prep
TELEVISION

Brooks & Dunn, Dixie Chicks,
Sara Evans, Martina McBride, Tim
McGraw, George Strait and Willie
Nelson & Sheryl Crow, among oth-
ers, are slated to perform when
Vince Gill hosts the 35th Country
Music Association Awards on CBS
(Wednresday, 11/7, 8pm).

 Friday, 11/2

 Enrique lglesias, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

«Train, Late Show With Craig
Kilborn (CBS, check local listings for
time).

Saturday, 11/3

*Ja Rule, Saturday Night Live
(NBC. check local listings for time).

* Alicia Keys, Showtime at the
Apollo (check local listings for time
and channel).

Sunday, 11/4

s lce-T is among the guests when
Comedy Central presents the New
York Friars Club Roast of Hugh
Hefner (10pm).

 The first of fve VHT Presents the
'80s episodes debuts with a look at
rock and pop in the video era (10pm).

TOP TEN SHOWS
OCTOBER 22-28 Adults 25-28
Total Audience
(95.9 million households) 1 ER
1 ER 2 Friends
2 Friends G
3 csi 4 Law & Order
4 World Series Game Two (tie) WestWing
(New York vs. Arizona) 6 World Series Game Two
5 WestWing (New York vs. Arizona)
6 Law& Order 7 Will & Grace
7 Everybody Loves Raymond’ 8 Everybody Loves Raymond
8 Survivor: Africa 9 Survivor: Africa
9 JAG 10 Just Shoot Me
10 Judging Amy Source: Nielsen Media Research
COMING NEXT WEEK
Tube Tops Monday, 11/5

* Tony Bennett, Late Show
With David Letterman {CBS,
check local listings for time).

Tuesday, 11/6

s Britney Spears, David
Letterran.

* Wayne Newton, Craig
Kilborn.

Wednesday, 11/7

¢ Linkin Park, Tantric and
Onesidezero perform on HBO's
Reverb (8pm).

* P. Diddy, Jay Leno.

s Lyle Lovett, David Letter-
man.
*The Beta Band, Cralg Kil-
born.

Thursday, 11/8

« Starting tonight and running
through November, Holywood
Squares is slated to feature such
guest stars as Clint Black,
Garth Brooks and Reba McEn-
tire (check local listings for time
and channel).

*Faith Evans, David Letter-
man.

« Craig David, Craig Kilborn.

— Julie Gidlow

All show times are ET/PT unless othenwise noted; subltract one hour fcr CT.
Check fistings for showings in the Mountain time zone. All kstings subyect fo change.
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FILMS

BOX OFFICE TOTALS
OCT. 26-28

Title S Weekend
Distributor (S To Date)
1 K-Pax $17.21
Universal*® ($17.21)

2 13 Ghosts $15.16
WB* ($15.16)

3 From Hell $6.02
FOX ($20.69)

4 Riding In Cars With Boys $6.01
Sony ($19.10)

5 Training Day $5.13
WB ($65.02)

6 Bandits $5.04
MGM/UA (832.13)

7 Serendipity $3.81
Miramax ($40.03)

8 The Last Castle $3.62
DreamWorks ($12.95)

9 Corky Romanco $2.99
Buena Vista ($20.24)

10 Bones $2.82
New Line® (83.56)

“First week in release

Al figures in millions
Source: ACNieisen EDI

COMING ATTRACTIONS:
This week's openers include Fo-
cus, starring William H. Macy and
Laura Dem. Look sharp for record-
ing artist Meat Loaf in a co-star-

ring role.

Randy Newman composed the
music for Disney's latest Pixar fea-
ture, Monsters, Inc., which also
opens this week. Included on the
Walt Disney soundtrack are two
versions of “If t Don't Have You,
one sung by Newman, the other
by cast members Billy Crystal

and John Goodman.

— Julie Gidlow

VIDEO

CHOICES: THE MOVIE

(Loud/Columbia)

This feature fiim stars and was
written by DJ Paul, Juicy J and
Project Pat of recording act
Three 6 Mafia and tells the story
of an ex-convict and the choices
he makes while trying to get his
life on the right track. The accom-
panying soundtrack contains pre-
viously unreleased Three 6 Mafia
cuts, including “2-Way Freak,” as
well as “Dis B*ch, Dat H™*," fea-

turing Ludacris.

— Julie Gidlow

100 million moviegoers

TOP FIVE SONGS PER REGION

WEST

O\

29,5

15,000 movie theaters

NORTHEAST

1. LENNY KRAVITZ Dig In

2. SMASH MDUTH Paciic Coast Party
3.CRAIG DAVID 7 Days

4. BONEY JAMES Somethin’ inside

5. GARTH BRODKS Wrapped Up In You

MIDWEST

1. LENNY KRAVITZ Dig In

2.CRAIG DAVID 7 Days

3. SMASH MDUTH Pacific Coast Party
4. BDNEY JAMES Sométhing Inside
5. PINK Get The Party Started

SOUTHEAST

1. LENNY KRAVITZ Dig In

2. SMASH MOUTH Pacific Coast Party
3. GARTH BROOKS Wrapped Up In You
4. CRAIG DAVIO 7 Days

5. JAHEIM Anything

SOUTHWEST

1. SMASH MOUTH Paciic Coast Party
2. GARTH BROOKS Wrapped Up In You
3. LENNY KRAVITZ Dig In

4. CRAIG DAVID 7 Days

5. CLINT BLACK Easy For Me To Say

1. SMASH MOUTH Pacific Coast Party
2. LENNY KRAVITZ DigIn

3. CRAIG DAVID 7 Days

4.GARTH BROOKS Wrapped tip In You
5. GORILLAZ Clint Eastwood

NOVEMBER

BONEY JAMES Let It Srov
BONEY JAMES Something Inside
CLINT BLACK Easy For Me To Say

CRAIG DAVID 7 Days

GARTH BRODKS Wrapped Up In You

GORILLAZ Cfint Easto0d

HARRY POTTER Hedviig$s Theme
IRISH TENORS Medley

JAHEIM Anything

JEFF STEEL Somethin’ In The Water
JEWEL Standing Still

LENNY KRAVITZ DigIn

MANNHE!M STEAMROLLER Halielujah
NATURAL Put Your Arms Around Me
DUTERSTAR You Love It When It Rains
PATTI AUSTIN Make It Right

PINK Get The Party Started

PINK FLDYD Medley

RAYVON 2Way

SMASHMOUTH Pacrlic Coast Party
STING Fraglle

TEMPTATIONS Four Days

TIM MCGRAW Anigel Boy

TONI BRAXTON Snowwiiakes Of {ove
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News,

AL PETERSON

alpeterson@rronline.com
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A Sentimental Jourmey

OJ Michael Reagan marks 10 years of talking to America

f you ever decide to attach a theme song to Premiere Radio Networks’ talk host Michael

Reagan, Elton John’s “I’'m Still Standing” is one that might be appropriate. After more than
— adecade on the air, Reagan is still standing in the tough world of syndicazed talk radio as he
continues to broadcast his daily show to nearly 200 affiliates across the country.

Having celebrated the 10th anni-
versary of his nationally syndicated
program in September, Reagan has
managed to confound critics who ini-
tially dismissed the affable
host as little more than a
nice guy with a famous last
name.

I was privileged recently
to receive an invitation to
join Reagan as he took a
rather sentimental journey
to Rancho del Cielo —
President Ronald Reagan’s
“ranch in the sky.” The
600-plus acre property,
which served as the “West-
ern White House” throughout both
of Ronald Reagan’s terms, is not
presently open to the general pub-
lic. However. it’s being preserved
as a national historic site by the
Young America’s Foundation, a
group that purchased the property
after the former president’s declin-
ing health required him to move
permanently to Los Angeles sever-
al years ago.

Premiere’s Reagan was returning
to the ranch for the first time in many
years, to participate in a day of special
events for invited guests sponsored
by the foundation. The day included

Michael Reagan

a live broadcast of his daily talk show
from the grounds.

After a harrowing half-hour ride in
a four-wheel-drive Jeep up a long and
winding single-lane road,
we finally reached the
ranch: I was then escorted
on a fascinating trip through
history as Reagan and sever-
al volunteers from the
Young America’s Founda-
tion showed me around this
remote hideaway nestled
high in the mountains above
Santa Barbara, CA.

Reagan fondly recalled
many Thanksgiving holi-
days with family at the ranch during
his father’s White House years and
confirmed that the susprisingly Spar-
tan living conditions I saw throughout
the small adobe main house are pret-
ty much just the way things were
when his dad and Nancy Reagan
lived there.

A partially used tube of Head N’
Shoulders shampoo remains on a
shelf above a small aluminum stall
shower that sports a showerhead
shaped like the Liberty Bell. Next to
a window overlooking the front yard,
a dining room table is plainly, but
properly, set for dinner. Even those

famous jelly beans favored by the
former presidznt — the candy now
melted and fused together by the pas-
sage of time — remain in a glass jar
on a small woaoden table near a favor-
ite reading chair.

In fact, everything at the Reagan
ranch has been so well-preserved,
while walking through the house 1
had the eerie sensation that I was in-
truding on private space to which the
former president and first lady might
return at any moment.

T 0 O I L s T

“There have been a
number of other shows
that have come and gone
since we started the
program, but we're sort
of like the Energizer
bunny — we just keep
going and going.”

T e 1

alk/Spqrtg |

Seated at the very table where then-President Ronald Reagan signed
several pieces of historic legislation 20 years ago are (l-r) Executive
Director of the Young America’s Foundation Floyd Brown, Premiere
Radio Networks talk host Mike Reagan and the former president’s per-
sonal Secret Service agent, John Barletta.

With a cloudless, bright blue
Southemn California sky as our back-
drop, Reagan and I talked about his
reaching the 10-year milestone with
his radio show and what it means to
him. We also discussed the impact on
him of the recent death of his sister
Maureen and some of the pros and
cons of growing up Reagan.

R&R: Whar does reaching the 10-
year milestone with vour radio show
mean to you?

MR: It means that, despite all the
critics, I've stayed true to my own gut
feelings about the show and managed
to do it right in the end. As I have
grown personally, the show has
grown too. It’s gone from a show that
was strictly political to a program
where we still discuss politics but
also talk about many other issues and
subjects.

There have been a number of oth-
er shows that have come and gone
since we started the program, but
we're sort of like the Energizer bun-
ny — we just keep going and going,
To reach our 10th year is so exciting
to me, because it-shows that the pro-
gram has staying power and that, as
a host, I have some staying power in
our industry too.

R&R: Sadly. your sister Maureen
— with whom | know you were close
— passed away recently after a bar-
tle with skin cancer. Her memorial
service was filled with stories from so
many individuals she had touched.
What mark did your big sister leave
on your life?

MR: Maureen left different marks
on different people. For those who
knew her politically, she left her
mark on them for the tenacity she had
and the passion she brought to the
many good fights she fought in that
arena. She was also, obviously, the
smartest one of all of us, because she
was actually the first Republican in
the family, although Dad was only a
couple of steps behind her.

For me, personally, her mark is
that I am a Reagan because of her.
Fifty-six years ago Maureen wanted
a brother. One day, while at Schwab’s
Pharmacy in Hollywood with her
mom and dad, she took 75 cents from
her little purse, put it on the counter
and asked the pharmacist if that
would be enough money to buy her a
little brother. That’s when Dad and
my mother [actress Jane Wyman] de-
cided to adopt me and brought me

Continued on Page 24

Jmericas Love Doctor

Now heard Monday-Friday, 8-11pm (all time-zones) on:

SAN FRANCISCO
PHOENIX

ST. LOUIS
ORLANDO
PORTLAND

SAN DIEGO
INDIANAPOLIS

Finally a targeted, female friendly TALK show.

KARA FM
KKLT FM
KFTK FM
WOMX FM
KRSK FM
KFMB FM
WENS FM

ENTERTAINMEN'

A} Listen 24/7 on www fisherentertainment.com
FISHER Call 831.420.1400 x11 to request a demo.
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registration go to
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If you are serious about 2 Featuring keynote speakers
success in Talk Radio, R&R’s i ; and sessions.designed to
Talk Radio Seminar 2002 is 2 ! help you increase your Talk
the one event you cannot 3 : radio station’s ratings and
afford to miss! Join a who’s- ' = - A : revenues in the year ahead.
who of Talk Radio’s leaders i 'y \ ‘ ; y/§ Don’t miss the most talked
and innovators for the most s/ ? : ‘ gy about annual event in Talk
format-focused meeting 4 T i3 otk el radio - R&R’s Talk Radio
you've ever attended. S IV EEN B = , Seminar 2002!

MARRIOTT AT METRO CENTER, WASHINGTON, DC

=== RIS TR ===
FMINAR

SEMINAR FEES
BEFORE JANUARY 18, 2002 $399 Thera s 2 $50.00

FAX THIS FORM BACK TO 310-203-8450 JANUARY 19 — FEBRUARY 15,2002 $450 . m:;"m";'__‘b';:';
OR MAIL TO: Please print carefully or type in the form below. | AFTER FEBRUARY 15, 2002 _ February 1, 2002
R&R Talk Radio Seminar 2002 Full payment must accompany registration ON-SITE REGISTRATION ONLY $500 " S ;

10100 Santa Monica Bivd., 3rd Floor torm. Please include separate forms for each
! registration. Photocopies are acceptable.

‘registration

Los Angeles, CA €0067-4004
OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR ZACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

Narie  visa O MasterCard O American Express O oiscover O chex

Account Number |
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Expiration Date
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Telephionisi Call the R&R Talk Radio Seminar 2002
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I~ Mariott At Metro Center, Washington, DC

S

Thank you for requesting reservations at the TYPE OF ROOM ___{| TALKRADIO SEMINAR RATE
Marriott At Metro Center. Cur staff would like to take the opportunity to Single / Double $172/night

extend a warm welcome to you during your upcoming meeting.
* To confirm your reservatior, your arrival must be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL:

nights deposit 9 a major credit card, or you may send payment by mail. Deposits 202-737-2200 or 800-228-9290
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» Reservations rejuested after February 1, 2002 or after the room block has been Marriott At Metro Center
filled are subject to availability and may not be available at the Seminar rate. 775 12th Street NW
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A Sentimental Journey

Continued from Page 22

home to become a member of the
family. So it was Maureen who was
responsible for my being a Reagan.

R&R: After your dad was diag-
nosed with Alzheiner s disease, Mau-
reen became a passionate crusader
Sfor educating people about the need
for more research into this life-shar-
tering disease. Do you have any
plans to pick up that mantle on her
behalf?

MR: First of all, I don’t think any-
one could ever replace Maureén’s
passion and energy for that cause or
whatever cause she was working for.
But if I am called on to do something,
I will certainly be willing to do what-
ever [ can. Quite honestly, though,
['m torn. On the one hand there’s
Alzheimer's, which, of course, my
dad has, and which is a terrible thing,
but then there is the melanoma can-
cer that took my sister. If I can help
to bring some awareness of that dis-
ease to the forefront, for me that is a
very big cause.

While Aizheimer's is truly some-
thing that we must continue to re-
search, at present there is no way to
stop it — if it’s in your gene pool, it's
in your gene pool. All we can daright
now is perhaps slow it down a bit. On
the other hand. melanoma cancer is
something you can actively do things
about right now to prevent it or to
ensure that it doesn’t get to a point
where it kills you, as it did with my
sister.

You should have a complete head-
to-toe skin exam from a dermatolo-
gist annually, just as you have your
yearly physical from your family doc-
tor. I've talked to dermatologists, and
they tell me that the No. 1 reason that
people don’t get an annual skin exam
is because they're afraid of hearing
the “C” word. Too often, by the time
they finally notice something is
wrong and go to see a dermatologist,
the melanoma has reached a point
where it's much tougher to fight. It's
that early detection that is so very,
very important.

R&R: [ know there has been, un-
derstandably, very litile public infor-
mation about him in recent years, but
how is your dad doing these days?

MR: Well, Dad’s still fighting at
the age of 90. and God knows he just
might outlast all of us. He’s as well
as can be expected, considering the
disease he has. As you know, it’s not
a disease from which he will ever get
better; rather, it is one where a little
bit more gets taken away from you
each and every day,

What is keeping him going is all
that work building fences and chop-
ping wood that he did in his younger
years out here on the ranch. The doc-
tors say it’s his great physical condi-
tioning that has kept him going even

e T

“I've always worked hard

to try and achieve more

than people expect from
me, because I never

wanted anyone to say,

‘Hey, the only thing this

guy’s got going for him
is who his dad is.”

.

as his mental condition has continued
to deteriorate. So, for a guy who is 90
with Alzheimer’s. I guess he’s doing

" about as good as we can all expect.

R&R: Along with the benefits that
come with being a Reagan, I assume
it’s safe to say that it’s had its disad-
vantages at times, too, right?

MR: I have gone through different
periods in'my life where I have had
anger about it. Sometimes it's made
it hard to establish my own identity
and to identify those who are really
friends and those who aren’t. We def-
initely had more friends prior to Jan.
20, 1989 than we did after that date.

It really hits you right in the gut when
people you thought were your friends
suddenly aren’t there for you any-
more. That k:nd of thing has always
been tough tc accept.

I’'m well aware that in my life
some doors have been opened to me
because I was Ronald Reagan’s son.
But I also know that the only thing
that has kept any of those doors open
is the work that I do once I go through
them. I've always worked hard to try
to achieve more than people expect
from me because I never wanted any-
one to say, ‘Hey, the only thing this
guy’s got going for him is who his
dad is.” I've always wanted people to
know that I am the hardest-working
talk show host in America — 1 real-
ly do believe that.

R&R: Did you get that attitude
Sfrom your dad?

MR: Honestly, as much credit as
Dad gets for that philosophy. the
main reason I don’t know how to quit
is my mother. All my life, she has
never let me give up on anything.
When I first started getting the na-
tionat show up and running, I was
driving 262 miles a day back and
forth between my home in Los Ange-
les and a studio in Oceanside and get-
ting paid mostly in trade merchan-
dise. I got a lor of baseball caps back
then.

One day as [ was driving to work,
I called Mom on the car phone, com-
plaining about how difficult it all was
and how I didn’t think I could keep
it up much longer. Her reply was,
“Oh, Michael, just shut up and keep
driving.” It was good advice. I kept
driving, and here I am telling you the
story 10 years later.

R&R: How has doing a talk show
every day for all these years changed
you?

MR: I share a lot more of myself
with people than I used to. In politics
you go out there and tell your little
personal stories, but there are areas
where you stop because, politically,
you just can’t afford to go there. But
on the radio T'm allowed to share my
thoughts and my true feelings about
issues honestly without worrying

“I'm well aware that in my life some doors have
been opened to me because I was Ronald Reagan’s
son. But I also know that the only thing that has
kept any of those doors open is the work that I do
once I go through them.”

B e ——

about the political consequences.

For example, let’s talk about the
whole debate over stem-cell research.
Politically speaking, I could go out
there and recite the conservative line
all day long — and I can truly under-
stand where they’re coming from.
But, on the other hand, I have a dad
with Alzheimer’s. If you came to me
and said, “Mike. we can find a cure
for the disease that has ravaged your
father and also help others in the fu-
ture by doing this research,” honest-
ly, I'd say go ahead and do the re-
search.

Similarly, I also deal with the abor-
tion issue on the show. Although [ am
pro-life, during the last campaign I
asked the question on my show,
“How many abortions do conserva-
tive Christians cause by the way we
act and react toward our children?” If
we don’t have a relationship with our
children — our daughters — that
goes beyond “If you ever get preg-
nant, I’m not allowing you in the
house,” how many of us will chase
our daughters away from us to an
abortion clinic instead of toward us to
talk about their problems and how to
best solve them together?

Frankly, I think a lot of abortions
are caused by uppity, right-wing Chris-
tians who do not love their children as
God loved us. It’s that kind of hones-
ty that has separated our show from
some of the others that are out there,
because, too often, conservatives will
just take the standard conservative
line. But when you actually live some-

thing instead of just talking about it,
it can definitely change your point of
view.

R&R: Is it still hard after all these
years for people to accept that your
ideas and politics may not necessar-
ilv reflect those of your famous dad?

MR: Ten years of being on the ra-
dio every day has taken care of that,
for the most part. People have gotten
to know me for who I am. They trust
that [ speak to them honestly about
how I feel and think on issues. As
long as I am able to explain why |
feel the way I do abour something,
people now accept mie more for what
I am today instead of who I was.
When [ started on the radio, I was
Ronald Reagan’s son. Now I am
Mike Reagan, and Ronald Reagan is
my dad. That's been a big hurdle to
overcome.

TALK BACK TO R&R!

Do you have guestions,

comments or feedback

regarding this cotumn
or other issues?

Phone: 858-486-755
E-mail:
alpeterson@rronline.com
Fax: 858-486-7232

Or post your comments
now. Go to
www.rronline.com and click
cn Message Boards.
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Tampa-

St. Petershurg - #21

Station (Format)
WDUV-FM (Soft AC)
WOYK-FM (Country)
WLLD-FM (CHR/Rhy)
" WFLZ-FM (CHR/Pop)
WXTB-FM (Act. Rock)
WFLA-AM (N/T)
WSJT-FM (Sm. Jazz)
WWRM-FM (AC)
WSSR-FM (Hot AC)
WTBT-FM (Cl. Rock)
WMTX-FM (Hot AC)
WBBY-FM (Rock AC)
WFJD-FM (Rhy/0)
WYUU-FM (Oldies)
WGUL-AF (Adult Std.)
WRBQ-FM (Country)
WSUN-FM (Alt.)
WHPT-FM (Cl. Rock)
WDAE-AM (Sports)
WTMP-AM (Urban)

12+

Owner Sp ‘01 Su '01

Cox

Infinity
Infinity
Clear Chan.
Clear Chan.
Clear Chan.
Infinity

Cox

Clear Chan.
Clear Chan.
Clear Chan.
Cox

Cox

Infinity
WGUL Inc.
Infinity

Cox

Cox

Clear Chan.
Tampa Br.

8.6 10.0

56
6.3
6.4
55
6.2
44
4.0
3.0
31
37
3.2
2.7
3.5
46
33
2.7
23
16
13

Cincinnati - #26

Station (Format}
WLW-AM (Full Serv,)
WEBN-FM (Rock)
WRRM-FM (AC)
WKFS-FM (CHR/Pop)
WUBE-FM (Country)
WIZF-FM (Urban)
WYGY-FM (Country)
WGRR-FM (Oldies)
WKRC-AM (Full Serv.)
WMDJ-FM (Rhy/0)
WVMX-FM (Hot AC)
WKRQ-FM (CHR/Pop)
WOFX-FM (Cl. Rock)
WAQZ-FM (Alt)
WSAI-AM (Aduft Std.)
WHKO-FM (Country)
WNLT-FM (Rel.)

Owner Sp ‘01 Su '01

Clear Chan.
Clear Chan.
Susq’hanna
Clear Chan.
Infinity
Radio One
Salem
Infinity
Clear Chan.
Susq’hanna
Clear Chan.
Infinity
Ciear Chan.
Infinity
Clear Chan.
Cox
Baldwin

7.7
6.3
61 |
5.2
49
43
39 |
35 ‘
35
33
31|
31
31
2.9
2.7
2.7
22 |
2.1
2.0

10.1 114

74
6.6
5.2
5.8
5.7
3.8
5.1
44
44
37
4.0
4.0
34
29
0.7
0.8

6.8
6.6
6.2
59
5.6
5.1
48
45
42
38
3.7
35
29
29
1.2
12 |

Sacramento - #27

Owner Sp ‘01 Su ‘01

Station (Format}
KFBK-AM (N/T)
KNCI-FM (Country)
KRXQ-FM (Act. Rock)
KSEG-FM (CI. Rock)
KZZ0-FM (Hot AC)
KSSJ-FM (Sm. Jazz)
KCCL-FM (Oldies)
KYMX-FM (AC)
KDND-FM (CHR/Pop)
KSFM-FM (CHR/Rhy)
KWOD-FM (Alt.)
KBMB-FM (CHR/Rhy)
KHTK-AM (Sports)
KHYL-FM (Rhy/0)
KSTE-AM (N/T)
KCTC-AM (Adult Std.)
KGBY-FM (AC)
KKFS-FM (Christ.)*
KXOA-FM (Talk)**
KNBR-AM (Sports)
KRCX-FM (Reg. Mex.)
KRRE-FM (Span. AC)

*Was KLNA-FM (CHR/Rhythmic) until May 25

Clear Chan.
Infinity
Entercom
Entercom
Infinity
Entercom
Entravision
Infinity
Entercom
Infinity
Royce Int'l
Diamond
Infinity
Clear Chan.
Clear Chan.
Entercom
Clear Chan.
Salem
Infinity
Susq’hanna
Entravision
Entravision

**Was Classic Rock untit June 18

8.5
6.1
47
42
3.7
4.0
46
28
38
4.5
3.2
44
43
31
24
36
3.0
08
2.7
08
16
1.0

84
54 |
5.1 |
5.0
45
43
41
39
38 ‘
38
38
36
35 |
30
30
29 |
29
1.7
16
15
14 |
14
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Pittsburgh - #22

Station (Format}

Owner Sp '01 Su ‘01

KDKA-AM (N/T) Infinity 10.5 11.7
WDVE-FM (Rock) ClearChan. 7.9 89
WDSY-FM (Country) Infinity 6.6 6.0
WJAS-AM (Adult Std.) Renda 49 58
WB22-FM (CHR/Pop) Infinity 6.0 5.4
WXDX-FM (AR.) ClearChan. 4.9 5.1
WKST-FM (CHR/Pop)  ClearChan. 51 48
WWSW-FM (Oldies) ClearChan. 59 49
WSHH-FM (AC) Renda 44 438
WRRK-FM (C\. Rock) SteelCity 4.0 4.2
WZPT-FM (Rock AC) Infinity 2.7 3.2
WAMO-FM (Urban) Sheridan 3.1 3.0
WJJJ-FM (Rhy/0) Clear Chan. 33 2.7
WLTJ-FM (AC) SteelCity 3.3 26
WOGG/WOGI (Country) Keymarket 2.0 2.5
WPTT-AM (Talk) Renda 14 17
WEAE-AM (Sports) ABC 13 13
WDRD-FM (Rel.) Salem 14 13
KQV-AM (News) Calvary 14 1.1
Milwaukee-

Racine - #31

Owner Sp ‘01 Su 01

Station (Format}

WTMJ-AM (N/T) Journal
WKKV-FM (Urban) Clear Chan.
WXSS-FM (CHR/Pop) Entercom
WMIL-FM (Country)  Clear Chan.
WKLH-FM (CI. Hits) Saga
WOKY-AM (Adult Std.) ~ Clear Chan.
WLZR-FM (Act. Rock) Saga
WISN-AM (Tatk) Clear Chan.
WKTI-FM (Hot AC) Journal
WMYX-FM (Hot AC) Entercom
WRIT-FM (Oldies) Clear Chan.
WLTO-FM (AC) Clear Chan.
WJZI-FM (Sm. Jazz) Milwaukee
WFMR-FM (Classical) Saga
WLUM-FM (Rock) Milwaukee
WJIMR-FM (Rhy/0) Saga
WMCS-AM (Urban AC)  Milwaukee
WTKM-AFF (Country) Kettle Moraine
WNOV-AM (Urban) Courier
WEXT-FM (Country) NextMedia

10.3 110

6.0
56
6.5
59
5.1
59
47
46
58
5.2
3.9
34
19
22
22
13
0.7
13
0.5

74
70
6.7
58
5.6
54
52
45
43
39
3.7
2.5
21
21
2.0
16
14
13
1.0

San Antonio - #32

Station (Format)

KBBT-FM (CHR/Rhy) Hispanic
KISS-FM (Act. Rock) Cox
KONO-FM (Oidies) Cox
KOXM-FM (CHR/Pop)  Clear Chan.
KXTN-FM (Tejano) Hispanic
WDAI-AM (N/T) Clear Chan.
KCYY-FM (Country) Cox
KTFM-FM (CHR/Rhy) Infinity
KZEP-FM (CI. Rock) Lotus
KAJA-FM (Country) Clear Chan.
KSMG-FM (Hot AC) Cox
KOXT-FM (AC) Clear Chan.
KTSA-AM (N/T) Infinity
KCOR-FM (Spanish/0) Hispanic
KROM-FM (Reg. Mex.) Hispanic
KCJZ-FM (CHR/Rhy)* Cox
KLEY-FM (Reg. Mex.) SBS
KSJL-AFF (Urban) Clear Chan.
KLUP-AM (Adult Std.) Cox
KCOR-AM (Span. N/T) Hispanic
KKYX-AM (Country/0) Cox
KEDA-AM (Conjunto) D&EBr.

*Was Rhythmic Qldies untit August 24

8.6
6.0
5.5
46
55
49
48
41
5.1
5.0
33
40
3.5

Owner Sp ‘01 Su ‘01

8.2
72
6.1
5.6
5.5
5.1
4.3
43
41
3.8
38
34
34
33
3.3
2.3
22
15
14
11
11
1.0

Denver-Boulder - #23

Station (Format) Owner Sp '01 Su ‘01

KYGO-FM (Country) Jeff.-Pilot 7.2 7.6
KOA-AM (N/T) ClearChan. 6.1 6.2
KXKL-FM (Oldies) Infinity 4.7 58
KBCO-FM (Triple A} ClearChan. 6.5 56
KQKS-FM (CHR/Rhy) Jeff.-Pilot 43 53
KOSI-FM (AC) Tribune 53 4.7
KBPI-FM (Act. Rock)  ClearChan. 45 45
KRFX-FM (Cl. Rock) ClearChan. 4.8 4.0
KHOW-AM (N/T) ClearChan. 32 3.4
KALC-FM (Hot AC) Emmis 33 33
KFMD-FM (CHR/Pop)  ClearChan. 2.3 3.2
KIMN-FM (Hot AC) Infinity 3.2 3.1
KJCD-FM (Sm. Jazz) Jeff-Pilot 41 31
KKHK-FM (Cl. Rock) Tribune 2.5 3.0
KXPK-FM ('80s) Emmis 21 25
KDJM-FM (Rhy/0) Infinity 3.0 23
KEZW-AM (Adult Std.) Tribune 23 23
KTCL-FM (Alt.) ClearChan. 2.0 21
KCKK-AM (Country) Jeff-Pilot 08 16
KKFN-AM (Sports) Jeff-Pilot 25 16
KXUU-FM (CHR/Rhy) HighPeak 1.1 12
KLZ-AM (Adutt Std.) Crawford 0.7 11
KBNO-AM (Reg. Mex.) LatinoCom. 0.7 1.0
KJMN-FM (Span. AC)  Entravision 1.0 1.0
San Jose - #28
Station (Format) Owner Sp '01 Su'01
KGO-AM (N/T) ABC 73 78
KYLD-FM (CHR/Rhy)  ClearChan. 55 5.1
KSOL/KZOL (Reg. Mex.)  Hispanic 4.3 3.6
KOIT-AF (AC) Bonneville 3.3 3.5
KCBS-AM (News) Infinity 3.4 34
KFRC-AF (Oldies) Infinity 36 3.4
KSFO-AM (Talk) ABC 37 34
KUFX-FM (CI. Rock) ClearChan. 23 34
KBRG-FM (Span.AC)  Entravision 4.4 33
KDFC-FM (Classical) Bonneville 3.7 3.2
KARA-FM (AC) Empire 29 3.0
KBAY-FM (AC) Infinity 2.4 28
KSJO-FM (Rock) ClearChan. 35 2.8
KFFG/KFOG (Triple A)  Susq’hanna 24 2.7
KNBR-AM (Sports) Susg’hanna 24 2.7
KZQz-FM (CHR/Pop) Bonneville 2.8 2.7
KLOK-AM (Reg. Mex.)  Entravision 2.5 26
KRTY-FM (Country) Empire 26 26
KEZR-FM (Hot AC) Infinity 1.9 25
KITS-FM (Aft.) Infinity 2.0 2.2
KKSF-FM (Sm.Jazz)  ClearChan. 2.0 2.2
KMEL-FM (CHR/Rhy)  Clear Chan. 1.7 2.2
KIOI-FM ('80s) ClearChan. 1.7 2.0
KISQ-FM (Urban AC)  ClearChan. 2.0 1.9
KABL-AM (AduttStd.)  ClearChan. 198 1.3
KCNL-FM ('80s) Chase Radio 1.1 1.1
KDON-FM (CHR/Rhy)  ClearChan. 06 1.1
KYCY-FM (Country) Infinity 0.8 1.1
KBLX-FM (Urban AC) InnerCity 1.8 1.0
KLLC-FM (Hot AC) Infinity 0.9 1.0

T TR X0, 7= b
Format Abbreviations
AC-Adult Contemporary, Adult Std. - Adult Standards,
B/EZ-Beautiful/Easy Listening, CHR/Pop-
Contemporary Hit Radio/Pop, CHR/Rhy-
Contemporary Hit Radio/Rhythmic, Cl. Hits-Classic
Hits, Cl. Rock-Classic Rock, Full Serv-Full Service,
Hot AC-Hot AC, Misc-Miscellaneous, Reg. Mex-
Regional Mexican, Sm. Jazz-Smooth Jazz Span. AC-
Spanish Adult Contemporary, Spanish Con-Spanish
Contemporary, Span N/T-Spanish News/Talk,
Spanish/0-Spanish Oldies, Triple A-Triple A, Urban/
AC-Urban Adult Contemporary, Urban-Urban
Contemporary, Urban/0-Urban Oldies.

SAME-DAY
RATINGS RESULTS

rronline.com

Portland, OR - #25

Station (Format} Owner Sp ‘01 Su 01

KKCW-FM (AC) ClearChan. 6.1 6.1
KKSN-FM (Oldies) Entercom 6.0 59
KWJJ-FM (Country) Fisher 48 59
KEX-AM (Fuli Serv.) ClearChan. 6.0 56
KGON-FM (CI. Rock) Entercom 5.1 5.1
KKRZ-FM (CHR/Pop)  ClearChan. 4.8 5.1
KINK-FM (Triple A) Infinity 3.8 49
KUPL-FM (Country) Infinity 5.7 48
KOLM-FM (CHR/Rhy) RoseCity 58 4.7
KUFO-FM (Act. Rock) Infinity 4.3 45
KVMX-FM ('80s) Infinity 3.7 41
KNRK-FM (Alt.) Entercom 3.6 3.6
KKJZ-FM (Sm. Jazz) Infinity 3.6 3.2
KXL-AM (N/T) RoseCity 3.2 3.2
KRSK-FM (Hot AC) Entercom 29 3.1
KKSN-AM (Aduft Std.) Entercom 1.9 2.0
KSTE-FM (Hot AC) ClearChan. 1.8 2.0
KDTK-AM (Talk) Fisher 1.2 13
KPDQ-FM (Rel.) Salem 14 1.2
KFXX-FM (Sports) Entercom 1.1 1.1

Kansas City - #30

Station (Format)} Owner Sp ‘01 Su 01

KQRC-FM (Act. Rock) Entercom 8.7 76
| KPRS-FM (Urban) Carter 68 7.0
KFKF-FM (Country) Infinity 5.3 6.3
KMBZ-AM (N/T) Entercom 59 59
WDAF-AM (Country) Entercom 64 5.7
KMXV-FM (CHR/Pop) Infinity 5.4 47
KCIY-FM (Sm. Jazz) Entercom 45 46
KCMO-FM (Qldies) Susq’hanna 6.0 4.6
KBEQ-FM (Country) Infinity 4.2 43
KUDL-FM (AC) Entercom 41 39
KCFX-FM (Cl.Rock)  Susg’hanna 3.4 3.7
KSRC-FM (AC) Infinity 4.2 37
KRBZ-FM (Hot AC) Entercom 4.4 35
KYYS-FM (Rock) Entercom 38 34
KCHZ-FM (CHR/Pop) Syncom 35 33
KFME-FM ('80s) Jesscom 0.0 2.5
WHB-AM (Sports) Union 2.7 23
KCMOD-AM (N'T) Susq’hanna -+ 1.9 2.2
KMJK-FM (Urban AC) Syncom 21 20
KPRT-AM (Rel.) Carter 1.0 1.3
KXTR-AM (Classical) Entercom 1.1 1.2

Middlesex-Somerset-

Union, NJ - #33

Station (Format} Owner Sp ‘01 Su ‘01

WLTW-FM (AC) ClearChan. 6.1 6.2
WKXW-FM (Talk) Press - 56 5.2
WHTZ-FM (CHR/Pop)  ClearChan. 44 5.0
WPLJ-FM (Hot AC) ABC 37 5.0
WCBS-FM (Qldies) Infinity 4.7 47
WXRK-FM (Alt) Infinity 41 44
WAXQ-FM (Cl. Rock) ~ ClearChan. 45 4.2
WOHT-FM (CHR/Rhy) Emmis 35 41
WMGO-FM (AC) Greater Media 3.8 3.8
WABC-AM (Talk) ABC 42 35
WKTU-FM (CHR/Rhy)  Clear Chan. 4.0 3.2
WOR-AM (Talk) Buckley 3.1 31
WPAT-FM (Span. AC) SBS 25 29
WCBS-AM (News) Infinity 2.7 28
WSKQ-FM (Tropical) SBS 29 27
WOCD-FM (Sm. Jazz) Emmis 2.7 26
WFAN-AM (Sports) Infinity 2.3 24
WNEW-FM (Talk) Infinity 2.7 23
WBLS-FM (Urban) Inner City 2.7 21
WRKS-FM (Urban AC) Emmis 14 2.0
WMTR/WWTR (AdultStd.) NJBr. 1.7 19
WTJM-FM (Urban AC) ClearChan. 1.7 1.8
WINS-AM (News) Infinity 16 1.8
WWZY-FM (Country) BigCity 1.0 1.8
| WAWZ-FM(Rel.) Pillarof Fire 1.7 1.7
WOXR-FM (Classical) NY Times 21 1.6
WCAA-FM (Tropical) Hispanic 1.0 1.1
WDHA-FM (Rock) NJBr. 13 11
| WPST-FM (CHR/Pop) ~Nassau 08 1.1
WCTC-AM (N/T) Gr.Media 21 1.0

©2001 Arbitron. May not be quoled or reproduced without prior writlen permission from Arbitron.
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News

Mail

Continued from Page 1

these organisms invade body tissues.
Only when the spores are inhaled in
sufficient numbers can they overcome
the natural defenses of a typical per-
son, and only then can they establish
themselves in the blood and cause a
true infection. At this time, to prevent
the infection from developing, the
body needs help by way of antibiotics
or other drugs to selectively kill the
spores before they multiply.

General Preparation

Remove all fans and other air-cir-
culation devices from mailrooms un-
less such units are fitted with very
high-efficiency HEPA-like air filters.
Prepare a response kit in the mailroom
that includes, at a minimum:

. » Large zipper bags

* Latex gloves

* Large container of soapy water
and a bowl

* Clear plastic sheeting to cover any
powders, etc.

» Empty plastic boxes (with lids) for
retaining suspect mail

* Several pairs of disposable
(Tyvek) coveralls to use after disrob-
ing

» DONOT TOUCH signs

Identifying Suspicious Mail

The U.S. Postal Service has guide-
lines for identifying suspicious mail.
These include:

* Any letter or package with suspi-
cious or threatening messages on it

» Stained or oily marks or powders
on the packages

* Unexpected envelopes from for-
eign countries

* Packages emitting odors

* Mail with no return address

* Postmark that does not match re-
turn address

» Misspelled common words

* Uneven, loose or powdery con-

Amber Plan
Continued from Page 3

works only if broadcasters want it to
work.”

America’s Most Wanted host and
National Center for Missing & Ex-
ploited Children founder Jotin Walsh,
whose son was abducted and mur-
dered in 1981, said last week, “I can

only speculate that, had the ‘Amber |-

Alert’ been in effect in 1981, my son
Adam would be alive today.”

- Walsh emphasized the importance
of reaching the public within the first
three hours after an abduction and
urged, “To my colleagues in the me-
dia, please start using the Amber
Alert.”

Susan Eid, Legal Advisor to FCC
Chairman Michael Powell, said that
Powell is determined to have an ab-
ducted-child code included in the
planned revision of the EAS. The re-
vision had been scheduled for April
2002, but Eid said Powell is now
shooting for January. An earlier FCC
proposal had called for an EAS code
for missing children, but the word ab-
ducted, Eid told R&R, focuses on
seized children, as opposed to run-
aways, and conveys a sense of ur-
gency.

Eid said she does not anticipate any

tents

* Excessively sealed with tape

* Heavy for their size

» Handwritten envelopes with child-
ish writing or bad capitalization

Handling Unopened
Suspicious Mail

* Do not sniff packages.

* Do not shake packages.

* Place unopened suspicious mail in
a zipper bag and seal. .

* Carefully place the plastic bag in
an empty plastic box.

» Wash your hands with plenty of
soap and water.

* [dentify everyone who handled the
package or was near the package,
record their contact information, and
provide the list to building manage-
ment.

* Notify the building manager or
building security officer.

* The building manager or security
officer should then notify the police
and health departments.

If powder spills or odors are emit-
ted from unopened mail:

* Do not try to clean up the powder.

* Do not call others to view the
spilled material.

* Carefully cover the spilled con-
tents using anything available, includ-
ing newspapers, clothing, an inverted
trash can, etc., and remember the lo-
cation and nature of the spill.

* Advise anyone in the room to qui-
etly leave the area and close the door.

* Immediately wash hands with
plenty of soap and water.

* Notify building manager or secu-
rity officer. :

«If traces of powder fall on cloth-
ing, do not brush them off. Carefully
remove the clothing item and place it
on floor. Cover the item with plastic
sheeting, cloth or newspapers and
leave the room. Wash thoroughly with
soap and water, and notify authorities.
Note: Soap and water is every bit as
efficient as — and a lot safer than —

Strategic
Continued from Page 1
Most company staffers were laid
off with the announcement. Alex D.
Moglia & Associates has been re-
tained to sell the company’s assets
and to pay off creditors. A few man-
agement staffers have been retained
to assist in the selling of assets.
Strategic entered the weak economy
itself compromised by a Chapter 11
bankruptcy filing in January. Follow-
ing an executive shulfle, company

spraying yourself with disinfectants.

* List people in the area, record their
contact numbers, and give the list to
building management.

* The building management should
immediately shut down air-handling
units serving the affected areas until
cleared by authorities.

* The building manager or security
officer should contact police and
health departments.

If an-area is suspected to have
been contaminated by an aerosol
(this situation could result from any
small device that is triggered upon
opening a parcel or letter or if the air-
handling system has been contami-
nated or if a biological agent has been
released into a public space):

* Advise all present toleave the area
immediately.

* Close door to area.

* Notify a building manager or se-
curity officer immediately.

* The building manager should shut
down all air-handling systems in the
building until cleared by authorities.

* Identify all people who were in

the area and collect their contact num-
bers. Deliver the list to building man-
agement.

Building-Management
Preparedness

Your company should have a build-
ing-emergency-preparedness program
to address these incidents. Elements of
such a program include:

* Designating safety personnel

« Identifying suspicious packages or
substances

* Securing the area

* Notification of designated safety
personnel

* Notification of authorities

* Practice drills and awareness
training

* In-house actvities (how can you
help safely?)

* Do’s and don’ts (using any or all
of the items listed above).

founder Kurt Hanson was brought in
as acting CEO. Hanson recruited an
all-star lineup of six investors, who
each received a 10% equity stake in
Strategic to keep it going.

Those investors included former
AMFM CEO Jim de Castro, Radio
One CEO Alfred Liggin III, former
AMFM Radio Networks head David
Kantor, record promoter Jeff Mc-
Clusky, radio-station owner Jeff
Trumper and Gary Slaight of Can-
ada’s Standard Radio.

Clear Channel
Continued from Page 3

“We always considered that Gary
was on loan to us from the South Bay
cluster,” commented San Francisco
VP/Market Manager Ed Krampf.
“Now that the need has arisen, we’re
fortunate to have a talented player in
the Bay Area. Using Michael’s ex-
traordinary talents — and with Gary’s
help — we look forward to signifi-

obstacles when the commission con-
siders the new code: “I cannot envi-
sion any reason why they would not
support this, It’s a voluntary system,
and [ cannot imagine why anyone
would not use it.”

www americanradiohictorv com

cant audience growth for Star.”

According to San Jose VP/Market
Manager John Sutherland, “Gary has
been an integral player in the region,
with significant behind-the-scenes
involvement with all the stations.
We're thrilled tc have him focusing
on leading the charge with the KSJO
Rock Network's growing share in the
San Francisco market.”

Sutherland told R&R, “Michael is
expanding his purview. In addition to
Star, he’s OM over CHR/Rhythmic
KYLD, CHR/Rhythmic KMEL,
Smooth Jazz KKSF, Urban AC KISQ
and Adult Standards KABL-AM.
He’s also the key guy for KYLD and
KMEL. We're all wearing a lot of
hats these days.”
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Rusty Walker Loves His Country

‘He never lets science get in the way of the magic’

Heading southeast into Florida from Florence, AL.
Marginal motels, fast food palaces — not tons of them,
not yet — and scores of sun-bleached
billboards bragging about low-budget
gas, which made the locals laugh because
they knew it was a promise kept at both
the pumps and the lunch counters.

Sam Darwin never stopped or took
notice.

It was 1976, the year the South won the
White House for the first time in decades,
about the time that C.W. McCall's
“Convoy” took the high road up the
charts.

Darwin, in his seventh year in radio,
had his foot to the floor and was barreling
down the highway toward his first big-
time radlio job, mornings at WQYK/
Tampa.

The 'D at WQYK had told Sam to
change his name (“Hey. your friend John agreed to
change his last name....”), and when Sam suggested
Pomegranate Jones (“If there can be a Rhubarb Jones,”
he joked), the PD’s blood pressure went through the
roof.

This meant that Sam and his wife were rocketing
toward a nameless future. Except that Mrs. Sam was at
the end of her rope. In exasperation, she told Sam to
stop futzing around and come up with a name like the
PD wanted.

They looked out the window for inspiration.

And so it was that, at 70 miles an hour, they grabbed
a name out of the air — or, more precisely, off a
billboard. “It was for Walker’s Hardware and said
something about rusty nails,” Darwin recalls.

Hard Nails didn’t pass the road test, but the name
Rusty Walker did.

MY LITTLE TOWN

Corinth, MS. Call it the middle of nowhere if you
want, but if you were born there, it was the whole
world — a world the rest of the world kinda sorta
knew about only because it was close to Tupelo, Elvis’
birthplace, and about 80-85 miles southeast of Mem-
phis, where the blues were born and Sam Phillips
helped rock ‘'n’ roll go through labor.

“I spent my days listening to WHBQ and WMPS in
Memphis,” Walker remembers. And at night? “WLS/
Chicago, when I could get it,” he says. On nights when
the atmosphere was right, he also picked up Buffalo’s
WKBW so0 he could “listen to some Jackson Arm-
strong.”

| T .
Rusty Walker

In 1969 a jock named Ron Morgan was spinning
records at WWTX/Corinth but aspired to do sports,
and young Rusty Walker was flipping
burgers at Byrd’s Dixie Queen, dreaming of
a future in music. No, not radio. Not vet.
“I'm a percussionist and played string bass
in high school,” he explains. “I was going to
be a junior college or community college
band director. But Morgan knew I had an
interest in radio and gave me the number of
Doug King, the program director at
WWTX.”

That night Walker placed the call. The
next day, after school, he showed up at the
downtown studio, a combination sales

office and studio equipped with a mike, a

turntable and a cart machine. “You had to

do all the spots live to cart,” he laughs. “If
you messed up, you had to take the cart
out, bulk erase it, and start again.”

He auditioned. “King had me read the front page of
the newspaper, and apparently it must have gone OK,
because by 5:00 I was sitting in a single-wide trailer,
learning the board,” Walker recalls.

A LIFE-CHANGING DISCOVERY

Picture it: A trailer 15 miles outside of town, a big
tower behind it. The middle of nowhere. Walker went
on the air. “The first song I intro-ed was Nat Stuckey’s
‘Sweet Thang and Cisco,” and I called him Nat Stookey,”
he says. “You know that embarrassing feeling you get
where your face flushes and feels hot? Well, for the rest
of the time I was on the air that night, my face never
felt cool again.” He pauses, then adds, “The cool thing
about it is that my mother and the other person
listening that night didn’t care.”

WWTX was Country, but it was the jocking, not the
music, that appealed to Walker. In fact, his next five
jobs — at WTUP/Tupelo; WTIB/Iuka, MS; WAJF/
Decatur, AL; and WOWL and WQLT/Florence — were
Top 40 gigs. But then, in 1975, while visiting his mother
back home in Corinth, Walker discovered something
that changed his life: “I realized that my mother and I
had the same favorite song, Willie Nelson’s ‘Blue Eyes
Crying in the Rain.”

Walker was in his early 20s; his mom was — well,
let's just say that she wasn’t in her early 20s. It
occurred to Walker that country music had a wide
demographic appeal. “I thought it was weird that we'd
like the same music, and I began to think there was
something to this country thing,” he says.

Back in Florence at WQLT, he and John St. John

began to ta.k about getting to a larger market and
working for a contemporary Country station. They:
pored over the trades and found WQYK. St. John
applied, got the job and recommended Walker to the
PD, who was looking for a morning man.

Now we've come full circle, and we’re back on the
highway t¢ Tampa, looking at billboards.

ON A COUNTRY ROAD

After WQYK, Walker programmed WQIK/Jackson-
ville. “Marshall Roland [the owner of WQIK] bought a
little station outside of Macon, GA and asked me to
help out with it,” Walker says. “And then Dick
Ferguson recruited me to come up to Birmingham.”

Ferguson, co-COO of Cox Broadcasting, remembers
what Walker did for Park Cities Broadcasting — the
company that would become Katz and then New City
— at WZZK/Birmingham in 1980: “Rusty created, in
effect, an AC station that played country music.”

I know that sounds tame today, but twentysome-
thing years ago there were many wise old radio guys
who didn’t believe that Country would transition to
FM. They were convinced that it was an AM format.
Really.

“"WZZK debuted with a 13 share,” recalls Ferguson.
“And it went on to have 55 or 60 12+ or 18+ No. 1
Arbitrons. This was a fun, warm, exciting, vibrant;
credible place on the radio dial.”

“The station just went kaboom,” recalls Walker.

CONSULTING

In 1983 the phone rang.

Sconnix Broadcasting wanted Walker to come to
KFKF/Kansas City. “No thanks,” he responded. “I'm
happy here.”

Sconnix was persistent. Walker could continue to
work with Ferguson and Katz, become a consultant.
They signad an 18-month deal, and Rusty Walker
Programming was born. Within a year it was a going
concern.

Today Walker’s fingerprints are on close to 5% of the
Country stations in America. “He’s a strategist, but he
never lets the science and discipline get in the way of
the magic,” Ferguson says. “He’s as honest as the day
is long; a good, solid person; and I just love him.”

As you go to work today, take these words with you:
“I believe that the most important people in the world are
program directors of radio stations,” says Walker. “It’s
the most gallant position you can aspire to.”

In these changing times, that’s a refreshing thought.

Bob Shannon writes, voices, produces and consults from
his Bainbridge Island, WA-based based business, bobshan-
nonworks Shannon, who continues to consuit his former
employer, TM Century, can be reached at

bob @ shannonworks.com.
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lip through the latest issue of Texas
Monthfy, and you'll find a cover story on
how good your kid’s school may be, a look
{ at how Soutt Padre Island has changed since a
partial collapse of the Queen Isabella Causeway
' and a look at Prairie View A&M University. You'll
| also find a highly unflattering column about San
. | Antonio-based Clear Channel. The scathing
% | feature, authored by Joe Nick Patoski, discusses
at length Clear Channel's “manic, multimedia
shopping spree,” which has.given Lowry, Mark
and Randall Mays — Patoski dubs “the iron
| triangle” — “control of the airwaves.” The titie of
i the piece sets the tone: “Distress Signal: How
| San Antonio’s Clear Channet Communications is
| ruining radio in your town.— and in the rest of
the country.” Patoski blames the Mays brothers
| for “the cookie-cutter state of radio” and criticizes
the company for mass syndication, its methods
of promoting its concert division and its post-
Sept. 11 playlist suggestions. Mark Mays is given
an opportunity to make the company’s case, but
Patoski notes that he “still [dogsn’t} buy Mays’
argument that the company’s approach is
ultimately not bad for listeners.”

Interestingly, Texas Monthly is owned by
Emmis. Did Emmis President/CEQ Jeff Smutyan
read the article before it was published, offer
ideas or give the author any direction or assis-
tance? “Oh, God no!;" he tells ST. “If | ever had
that right with our publishing people, we'd have
no publishing people. All of our magazines are
independent.” What did Smulyan think of the
piece? “l did rsad the story, and | thought it was
excellent”

Meanwhile, Washingtonian magazine
reports that Radio One founder/
Chairperson Cathy Hughes
would like to buy Clear Channel!
Hughes tells the publication,
“Everybody just assumes [Clear
Channelj will buy me. AOL
bought Time-Warner — people
just assumed it would be the
other way around. One day, God "
willing, if the creek don't rise, A
and if we continue to work hard,  cathy Hughes
we will buy out the Mays family

and bring it here to Washington.”

One month ago (ST 9/28) we told you that
G. Gordon Liddy was preparing to continue his
daily talk program in-syndication after Feb. 3,
2002, when his current deal with Westwood One
ends. ST has now learned that Liddy has re-
signed with Westwood One. Or has he? While a
WW1 representative confirms that Liddy has
signed-a deal with the company, Liddy Executive

Glear Channel Slammed By Emmis Mag

Producer Diana Kalandros tells ST, “Mr. Liddy
has not signed a deal with anyone.” Liddy was
dumped from the lineup at WJFK-FM/Washing-
ton in September despite his top ratings and
now airs on Clear Channel’s crosstown WTNT.

After nearly two decades at Columbia
Records, Sr. VP/Promotion and rock promo
veteran Jim “Rocky” Del Balzo is leaving the
label to help run a family business. Del Balzo
tells ST that he plans to stay involved in the
music industry, however, and work on select
projects in the future.

ST’s Baby O’ The Week

Last week ST told you that
Live365.com Sr. VP Alan Wallace
was laid off, along with 15 other
employees. We now have happi-
er news to report, as Wallace and
his wife, Amy, have welcomed
son William lan to the worid. Wil-
liam {pictured here) checks in at

9 Ibs., 5 ounces. =

} Data Entry Error 4
Causes Beat Bounce

A glitch in Los Angeles’ summer 2001
ratings caused by “human error” has forced
Arbitron to reissue its resuits for the market. The
error gave diary credits that should have gone to
Oidies KRTH (K-Earth) to Urban KKBT (The
Beat). How did the error happen? KKBT oper-
ates a translator in Lancaster-Palmdale, CA
located at 100.1 MHz. An Arbitron employee
accidentally keyed in the frequency as 101.1
MHz — KRTH's dial position. The mistake affects
only the stations’ 25-54 results: K-Earth moves
from ninth place to sixth place, while The Beat
shifts from sixth to ninth.

The Los Angeles Times reports that the National
Academy of Recording Arts & Sciences has
agreed to settle sexual assault and battery
charges against its CEO, Michael Greene. The
newspaper says NARAS approved an estimated
$650,000 payment to settle the case. The
charges were filed by former Grammy executive
Jill Geirmer, who earlier this year threatened to
sue the organization over Greene’s alleged
actions. The Times also reports that NARAS
plans to hire a private investigator to probe
harassment allegations against-Greene by
Geimer and two other former staffers.

Last week ST told you about the Oct. 24 exit
of WIMN/Boston morning host Baltazar. Boston
Herald radio columnist Dean Johnson asked GM

Continued on Page 30

\

Santa Baby

One of America’s best [obed Christmas Songs
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Street Talk.

Continued from Page 28

Jake Karger about Baltazar's exit. “His ratings
are better than ever,” Karger said. “The summer
book was the best he's ever had. The guy's a
talented, successful air personality.” So why was

| he let go by "JMN owner Clear Channel? Karger

says it wasn’t about money: “Our company is

| programming-driven. | can't imagine being

asked to make a change in a talented morning
show because of money.” She explains the
company's dzcision not to renew Baltazar's
contract, which expires in February, by saying,
“Sometimes, like Seinfeld, you make a change
when things are going great. Most of the time
people make changes when they're desperate

7and not thinking clearly. But after doing some

long-range strategic thinking, it was clear this
was the right thing to do now.”

With Hisoanic Broadcasting just moments
away from d@ssuming control of Phoenix-area
Alternative trimulcast KDDJ, KEDJ & KBZR
(Edge 106) from Big City Radio, ST has learned
that New World Broadcasting has decided to
hire the entire Edge 106 staff and “move” the
station to KPTY/Phoenix. However, syndicated
morning man Howard Stern is not expected to
make the move. KPTY presently airs a CHR/
Rhythmic format. Hispanic previously an-
nounced that it will flip KDDJ, KEDJ & KBZR to
Spanish-language programming.

Mark Edwards succeeds Steve Weirsman
as PD of Smooth Jazz KClY/Kansas City.

lan Punnett, weekend host of Premiere’s
Coast to Coast AM With Art Bell, is packing his
bags and moving to Minneapolis. Effective Jan.
7, 2002, Punnett will host a live, local talk show
on Hubbard’s KSTP-AM. The program will also
be offered in national syndication via the
Hubbard Radio Network. Premiere-syndicated
host Dr. Laura Schilessinger, who had been in
that slot prior to the Sept. 11 terrorist attacks, is

| now airing 6-9pm Saturdays.

Dave Praft, who departed Sandusky Active
Rocker KUPD/Phoenix in August after 20 years
of service with the station, signs a deal with
Infinity’s Phoenix cluster. His specific assign-
ments are still in development.

WXY V/Baltimoce will begin simulcasting
WVEE/Atlanta morning man Frank Ski's
wakeup show, effective Nov. 12. Before joining
'VEE earlier this year, Ski.spent five years inf

| motnings at Radio One's WERQ/Baltimore.

KSEV Buys A Bomb 4
For Bin Laden!

News/Talker KSEV- (The Voice)/Houston
decided to let its lls&gners help America’s
military response to o the Sept. 11 terrorist
attacks by asking them to contribute to its Buy a

| Bomb campaign. Since KSEV couldn’t buy a

bomb, it offered to raise enough money to cover
the cost of one and donate it to the U.S.
government. Listeners responded by buying
$20,000 worth of KSEV's Bend Over Bin Laden
CD on Oct. 30 alone. One lucky CD purchaser
will be flown tc Washington, DC to sign the
bomb before it's dispatched to the Middle East.

KLEC/Little Rock morning co-host Corey
Deitz has inked a deal with Live365.com that
will enable American military personnel over-
seas to listen.to their hometown radio stations.
The Homefront Radio Network, set to launch
Nov. 15, will feature special segments from radio
shows nationwide and will be accessible

| exclusively through the Live365 site.

www americanradiohietorv com

* Pio Ferro appointed National PD at SBS.

¢ Jhani Kaye reassumes KOST/Los Angeles PD
duties.

* Crys Quimby promoted to Director/News &
Programming for KFWB/Los Angeles.

« Elroy Smith boosted to Operations Director for
WGCI-AM & FM & WVAZ/Chicago.

» Kevin Weatherly elevated to VP/Programming
at KROQ/Los Angeles.

* Bob McNeill tapped as VP/Programming for
Heritage Media.

» Steve Williams wins WQCD/New York PD
post.

*» Tony Miner golden as KVI/Seattle PD.

* Atlantic Records ups Val Az-
20li to Sr. VP/GM.

» Roy Lott boosted to Exec. VP/
GM of Arista.

» Walt Wilson elevated to Sr. VP
of MCA/Nashville.

* EZ Communications promotes
Tim Murphy to VP/Program-

ming. .
v Tim Murphy

* Norm Feuer ascends to Exec. VP/COO of No-
ble Broadcasting.

* Harvey Leeds advances to VP/AOR Promotion
for E/P/A.

» Nationwide appoints Bill Richards and Guy
Zapoleon to Directors/Programming Services.

« Bill Pugh rejoins Taft as PD of WKLS/Atlanta.

* Dick Krizman captures Exec. VP/GM post at

R&R. v

. Greater Media gives GMs VP stripes: Bob
Moore (KHTZ/Los Angeles),
Larry Wexler (WPEN & WMGK/
Philadeiphia), Chuck Borchard
(WHND & WMJC/Detroit), Ted
Dorf (WGAY-AM & FM/Washing-
ton) and Dick Scholem (WCTO
& WGSM/Long Island).

« Frank Felix upped to VP/AOR
Program Manager for Noble
Broadcasting.

v

* Chuck Buell joins KULF/Houston for after-

noons.

Frank Felix

KUPD/Phoenix morning show producer
Brady helped score one lucky listener an all-
expenses-paid trip to game four of the 2001
World Series in New York by getting bit by a
diamondback — and we're not talking about ace
pitcher Randy Johnson. On Oct. 30 Brady placed
two bingo sheets on each of his pantlegs, and
200 lucky listeners hoped a rattlesnake named
“Momo™would bite Brady at the precise spot
where their lucky numbers were. Fittingly, the
contest took place at the local branch of the
NYPD — the New York Pizza Department.

If you have Street Tgk, call the R&R News Desk
at 310-788-1699, or e-mail streettalk @ rronline.com
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STEVE WONSIEWICZ

agaer In The Doorway

Continued from Page 1

Jagger’s brand of straight-up rock 'n’
roll is tailor-made for that audience.

Additionally, the legendary front-
man of the Stones brought in some of
contemporary music’s best songwrit-
ing and production talent (Matchbox
Twenty’s Rob Thomas and The Fu-
gees” Wyclef Jean), as well as a few
old friends (Lenny Kravitz, Joe Per-
ry, Bono and Pete Townshend), to
help him refine his songs. And while
Jagger — who wrote the majority of
the album — didn’t go to the extreme
that Santana did on his blockbuster
Supernatural, the move could broad-
en his appeal to younger audiences.

In the publicity materials accompa-
nying the album, Jagger calls God-
dess in the Doorway a collection of
very personal songs that “stayed true,
in a lot of ways, to the original con-
cept.” He adds, “If you want to, you
could sing these songs in a kitchen
more or less with an acoustic guitar.”

The genesis of most of the songs,
says Jagger, came when he would
sit “in my house in France in a lit-
tle recording room and just write
the songs and put them down and
then lay down the beats on the com-
puter and play the guitar. That feel-
ing — or the actual guitar — would
end up on the finished record.”

In a recent wide-ranging interview,
Jagger took the time to explain in
greater detail how he approached the
new album, what it was like working
with people like Rob Thomas and
how he feels about the radio and
record industries.

R&R: Was there any kind of theme
or feeling you wanted to surface
throughout the record?

MJ: There were several, really. I
wanted to make the album very di-
rect, in that there wasn’t a curtain
between the listener and myself. I
wanted it to be very clear. I also want-

- ed it to have as wide an emotional
range as would be fitting and to touch
upon different things without losing
everyone. including myself. It was
also important to have a pretty di-

. verse mixture of musical styles.

R&R: “Gun” is a pretty harsh
song Ivrically, and there are a few
other ones where you’re searching
for commitment, love and other
things. But, overall, you seem to be
in a good place on this album.

MJ: I am in a good place, and I al-
low the listener to go on a bit of ride.
There are some angry songs, some
funny ones, searching songs and
some “in a good place” songs. But

it’s not complacent, and I hope it's
not indulgent in any way. It’s acces-
sible, in that the listener can get into
the songs pretty easily.

R&R: Compared to your previous
album, Wandering Spirit, this is a bit
softer. Was that intentional?

MJ: Not really. It’s more diverse.
There are some hard things on it. I
wouldn’t say there are loads of soft
things, but there’s enough. It’s not a
hard rock album. I work with The
Rolling Stones to make hard rock al-
bums, and I didn’t really want to
make a hard rock album by myself.

R&R: You're recognized as one of
the great rock 'n’ roll songwriters of
all time, but you've enlisted the help
of some of today’s best songwriters
Sor this album. How did you decide
whom you wanted to write with?

e =

“Radio is much more
splintered in the States,
and they're much more
specialized and
stereotyped along age
groups and racial lines
that we don’t have in
' Europe.”
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MJ: I wrote most of the stuff my-
self. The collaborations I did ... Matt
Clifford was the keyboard player on
the Stones Steel Wheels tour, and he
would constantly encourage me to do
better. to come up with better lyrics
and melodies. He helped me with
writing.

R&R: What about the first single?

MJ: 1 did that one with Lenny
[Kravitz] because we never wrote a
song on the last album. We just did
a cover song because we were (00
busy having fun and partying. We de-
cided we had to do something for this
album. With Rob Thomas, we had
done shows with his band. He's a
really sweet guy, and he has a very
good sense of melody that is very dif-
ferent from mine.

R&R: So you didn't have a gro-
cery list of people with whom you
wanted to write.

MLJ: Those were the only three col-
laborators, when it comes to songwrit-
ing. The rest I wrote myself, so 1 guess

www americanradiohictorvy com

you have to blame me for about 80%
of the album. Most of the collabora-
tors are people I know and who are
friends of mine. I didn’t have to go
looking for people for the sake of it.

R&R: What was it like trying to
strike a balance between your song-
writing and the contributions of the
other people?

MJ: It was pretty easy. With Pete
Townshend, we sort of talked about
his guitar parts in advance, and he
just showed up and played them.
With Bono, I had already done a lot
of vocal work on the song, and I
asked him to add his vocal melody.
He has a very different sense of mel-
ody than myself, and he would take
his parts to a different place.

R&R: Were you surprised with
what those people did with their
parts?

MJ: It’s always interesting to

watch another singer work when you
give them your lines and melody. It’s
great watching them go off on their
own, because that’s what you really
want. You don’t want them to do ex-
actly as you want and to sing like you
sing. You want them to add some-
thing.
R&R: Was there any point during
the recording of the album that you
knew you had nailed it, that you were
going in the right direction?

MJ: I think it was when we were
recording “Every Get High,” and ev-
eryone was really moving aleng. 1
was working with Marti Frederiksen,
who produced that tune, and I remem-
ber telling him that we were really
getting down. I like to get down the
rock tracks because I get really hap-
py when we get them right.

R&R: What about the ballads?
When did it hit you that you were on
track with those songs?

M.J: The tune *Don’t Call Me Up”

" was really good before we started

working on it in the studio. We were
in Paris working on it, really just de-
moing it, when it started to.take off
during the second go-around of writ-
ing it. I really liked it before, but then
we took it to another place with the
chorus, and it started to happen. I am
very pleased with that tune, because
it’s areally good romantic ballad that
has a nice hook chorus.

R&R: I've heard great things
about the first song, “Visions of Par-
adise,” from people who have heard
advance copies of the album.

MJ: I haven’: done anything as
pop as that in a lcng time. It's pop —
it’s romantic and very singable — but
Rob and I and Matt worked hard to
retain a certain hardness.

“I work with The Rolling Stones to make hard rock
albums, and I didn’t really want to make a hard rock
album by myself.”
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R&R: Are there any other songs
of which you’re especially proud?

MJ: 1 like “Visions of Paradise”
very much: I also like “Don’t Call Me
Up,” which we already mentioned,
and “Hideaway,” which is another
groove tune that has a good mood to
it. I also like “Brand New Set of
Rules,” because it has a nice groove
to it, plus it has more of a live feel
and good emotive content.

R&R: What kind of music are you
listening to, and was there anything
you were listening to that had an im-
pact on the album?

MJ: Like a lot of artists, I listen
to a lot of different music, from clas-
sical to Middle Eastern and every-
thing in between. I'm not slavish
about listening to contemporary mu-
sic, but I'm more or less listening to
what's going on at the moment, and
I buy a lot of what’s on. Right now
I'm listening a bit to Macy Gray, Bob
Dylan and Ryan Adams.

R&R: It's been long time since
you wrote “Under Assistant West
Coast Promotion Man" for the
Stones. What's it like promoting a
record again?

MJ: You have to do some promo-
tion. It’s not something you want to
do all the time. You have to spend
a few weeks doing this stuff, It’s in-
evitable, so you have to have as
much fun and as many laughs as you
can. I don’t take it that seriously,
because you can’t. But I try to do my
best, because we’re all in this to-
gether. .

R&R: You've been promoting
your records across the world for de-

cades, which gives you a very unique
perspective. What do you think about
the radio business in the U.S, these
days?

MJ: Radio is much more splin-
tered in the States, and they’re much
more specialized and stereotyped
along age groups and racial lines that
we don’t have in Europe.

R&R: Do you think it'’s better for
the artists?

MJ: 1 don’t know if it’s better. 1
hear a lot of people complaining that
it’s not better in the U.S. and that
playlists are getting smaller and
smaller. I don’t know how much of
that is true, but I believe there is a bit
of room for more kinds of music.
There are alternative forms of radio
starting to creep in. In our society,
we’re always trumpeting how diverse
we are, o if people want to listen to
Internet stations, they’ll end up sur-
facing.

R&R: What do you think about
the music industry these days? And,
since you continue to produce mov- -
ies, how does it compare with the film
industry?

MJ: They’re very similar in a lot
of ways. They both are very complex -
and people-oriented. Personal rela-
tionships are very important. I find
I’m using a lot of the same techniques _
in both businesses. They’re both fas-
cinating.

R&R: How come you haven't
started a record company that signs
new artists?

MJ: I don’t know if that’s what I real-
ly want to do. It takes enough time to
make and promote my own records.

MCA GETS DEEP IN SOUTH CAROLINA

"MCA Records has inked a deal with South Carolina-based Never So
Deep Records, co-owned by Robert Evans and Damon Jones. The first
artist to be released under the deal will be 21-year-old Charleston,
SC native Antwon Buie, whose new album, Pain, is set for release
next summer. Pictured here (l-r) are MCA Director/A&R Naim Ali and
President Jay Boberg, Never So Deep’s DJ Bless, Jones, Evans and
MCA Sr. VP/A&R Operations Steve Corbin.
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Custom Tailored To Fit

ARTISTdirect Chairman/CEO Ted Field promised
he would be patient when it came to signing artists, re-
leasing new music and building a new record company.
Little did he know that multitalented New York-based
singer-songwriter Custom, whom Field pursued more
than two years ago. when Field was still at Imerscope.
would be the element that would jump-start the
ARTISTdirect Records label.

Field’s patience is paying off, as Custom’s debut song,
“Hey Mister,” this week climbs from No. 50 to No. 44
at Active Rock and just misses returning at Alternative.
where it debuted last week at No. 49.

Custom

Some of the country’s leading stations have added
“Hey Mister.” including WZTA/Miami. KXXR/Minne-
apolis and WRIF/Detroit on the Active Rock side and
WXRK/New York: WKQX/Chicago; XTRA/San Diego;
KEDJ/Phoenix; KNRK/Portland, OR; and KXRK/Salt
Lake City at Alternative.

Custom. who wrote, produced and played most of the
instruments on his 13-song debut album, was the focus
of an intense bidding war in 1999. Virgin ultimately won
the signing derby. but. according to various press reports.
it released Custom from his contract amid allegations
of inappropriate behavior by recently departed label Vice
Chairman Nancy Berry.

When Custom was looking for a new label, Field
jumped at the chance. He remembers, “I wanted to sign
him then because I truly loved his music. and he’s one
of the most gifted musicians I’ve seen in years. Even
though we didn’t win while I was at Interscope, I wished
him luck and told him to please stay in touch. I had no
idea he would become a free agent again. When he be-
came available, we got back into the race again. and it
was just as competitive this time around. There were a
lot of companies that were bidding very aggressively.”

In the end Field believes that Custom’s desire to sign
with ARTISTdirect came down to “personal attention
and the fact that he knew I would be actively involved
— as would the rest of ARTISTdirect — in making sure
the record was handled properly.”

“At the time we didn’t even have a full staff, but Cus-
tom knew how much I respected his work and that we
planned on working this album for a long, long time.”
Field says. “There are easily four or five songs on this
album that we’ll be working to radio. This single is just
the beginning.”

With Custom on board, Field stepped up plans for
ARTISTdirect Records. “We hired people a couple of
months earlier than we planned because we believe so
much in him.” he says.

Leading the charge at radio is ARTISTdirect VP/Pro-

motion (and former R&R Music Meeting Marketing Di-
rector) Dawn Hoed, who began putting things in place
immediately upon joining the company this summer.
“When [ walked into the building after leaving R&R, [
had to hire a staff, build a department and come up with
a game plan for Custom in about four weeks,” she says.

Hood and her newly assembled team began working
Alternative, Active Rock and Rock in late August and
early September. Things were moving along nicely until
the Sept. 11 terrorist attacks. “We just pulled the game
plan up by its roots.” Hood remembers. “With everything
that was going on, we believed that we would be doing
a disservice to Custom and his music if we kept work-
ing the record.”

Fortunately. the layoff has worked to the label’s advan-
tage. “For the past month we’ve really been nurturing the
record and working with radio in a more low-key way,
which is a luxury for a promotion department,” Hood
says. “Things are progressing in a very organic way. and
everything that’s happening is based on the one song
we’ve sent to radio. That's all programiners have had to
hear. We’ve now shipped a thres-song sampler to show
people more sides of Custom, which we believe will also
make a difference.”

Hood, a longtime Virgin promo exec. compares
Custom’s growth with what happened to The Verve a
couple of years ago, when “Bitter Sweet Symphony” be-
came a huge hit. “We put it out kind of under the radar,
and some key programuners stood up and started cham-
pioning the song and group,” she says. “There was noth-
ing cosmetic about it. The same thing is happening with
Custom at radio these days.”

With more stations coming on board, Hood says the
main focus now is “to have connected the dots at Active
and Alternative by year’s end while focusing on press and
retail.”

Interestingly, ARTISTdirect Records doesn’t plan to re-
lease Custom’s debut album until early 2002. “It’s always
difficult to release a new artist during the holidays. even
during the best of times,” Field says. “We believe it’s bet-
ter to wait until the radio picture develops. We also don’t
have a video completed yet. By ezrly next year we'll have
all of the pieces in place. so the timing should be ideal.”

Custom’s debut album, Fast, is tentatively scheduled
for release in the first quarter of 2002.

Ready For Takeoff

Fans of heavy music and hard tock should give a close
listen to the Modesto, CA-based quartet Built, whose
new song “Constraint™ is receiving support from home-
town Active Rock KMRQ. The station began playing the
song on Oct. 26, according to Mzdiabase, and played it
six times between Oct. 22-28, with two plays during af-
ternoon drive, one in the evening and the others in over-
night.

Built have won several area battles of the bands and
music awards over the years, and they picked up critical
acclaim for their self-released 2000 album. Break the Si-
lent. Co-manager Erin Hubbard says the plan for the
band remains pretty simple: “We’re going-to continue
what we're doing, which is tour. tour, tour. Different la-
bels have contacted us over the past year, so we’ve been
through this before. We just want to keep plaving and
start getting airplay on some of the other stations in the
area.”

Contact Erin or Clark Hubbard at 209-545-4643 for
more information, or visit the band’s website at www.
builtmusic.com.

— Steve Wonsiewicz
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MCA Collars Snoop Dogg

MCA Records has landed one of hip-hop’s best-selling art-
ists, Snoop Dogg, who officially signed with the label last
week. The deal includes a promotion and distribution deal with
Snoop Dogg's imprint, Doggy Style Records, and its roster
of artists, including Kokane, LaToiya Williams, Soopafly and
E-White. It also calls for the direct-to-video release of films
produced by Snoop Dogg’s company.

Snoop Dogg

MCA President Jay Boberg says, “Snoop is not just a leg-
endary hip-hop artist; he’s become a celebrity with his act-
ing, relentless touring and discovery of new talent. We are
extremely fortunate and thrilled to enter into this partnership
with him and the Doggy Style family” Snoop says, “This part-
nership joins the highest caliber of creative talent and busi-
ness ability. Doggy Style will change the face of urban mu-
sic. We're ready to unleash the best artists | know with-MCA.
Doggy Style music will blow’your mind”

Foos Begin New Album

Rollingstone.com reports that Foo Fighters will begin
working on their next album this month in frontman Dave
Grohl's home. It also says that Grohl plans to release an al-
bum from his heavy metal side project, Probot, next spring.

New-album news: Members of hip-hop acts OutKast,
Goodie Mob and Organized Noize have teamed under the
moniker Dungeon Family and will release a new album, Even
in Darkness, on Arista Records Nov. 20 ... Epic/Legacy
Records is set to put out two previously unreleased live re-
cordings from Stevie Ray Vaughan & Double Trouble. The
recordings are culled from performances at the Montreux
Jazz Festival in 1982 and 1985 ... Trent Reznor's nothing
records will release Nine Inch Nails’ new live album, Nine
Inch Nails Live: And All That Could Have Been, on Jan. 22,
2002.

This 'n’ that: Nothing's official yet, but, according to vari-
ous published reports, The Rolling Stones will tour next year
in celebration of the band’s 40th anniversary ... Industrial rock
band Gravity Kills have signed with Sanctuary Records ...
Tim Booth, lead singer of the critically acclaimed U.K. band
James, will leave the group after the end of their current tour
... Veit Renn, a writer-producer who has worked with The
Backstreet Boys and ‘N Sync, has formed a new, Orlando FL-
based urban label, Titanium Records. The first two acts
signed are 14-year-old singer Ambee and female vocal quar-
tet Urbanesque ... Indie Moonshine Music has signed widely
acclaimed electronica act Gusgus, whose next album is
slated to be released next year ... Lastly, congrats to the win-
ners of influential British music magazine Q@'s annual music
awards: Radiohead were named Best Band, Travis picked.up
Best Album for The Invisible Band, newcomers Starsailor
were voted Best New Act, Gorillaz won Best Video for “Clint
Eastwood,” and Ash's “Burn Baby Burn” was voted Best
Single.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s) Among this week's new tours:
1 MADONNA $4.557.0
2 N SYNC $1,836.0
3 JANET JACKSON $1,073.0 BELA FLECK & THE
4 DAVE MATTHEWS BAND $992.3 FLECKTONES
5 ERIC CLAPTON $885.7 EELS
6 BACKSTREET BOYS $817.9
7 AEROSMITH $785.3 JUDASIPRIEST:
8 SADE $696.5 KEELHAUL
9 TIM MCGRAW $549.9
10 DEPECHE MODE $495.0 HIKKAICOSTA
11 ROD STEWART $475.4 SMART BOMB
12 JAMES TAYLOR $406.0

The CONCERT PULSE 1s courtesy of
Polistar, a publication of Promoters”
On-Line Listings, 800-344-7383;
California 209-271-7900.

13 STEVIE NICKS
14 JOHN MELLENCAMP
15 TOOL

$384.8
$383.6
$366.1
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Pride in Our Gountry

In this week's issue, seven of Nashville’s most powerful
record-label execultives ofler their opinions of the current coun-
try climate in our special, “The State of Country.” Here at Mu-
sic Meeting. the climate is red-hot. with several new songs dig-
itally delivered to your deskiop.

Programmers looking to take pride in their country need look
no further than Hank Williams Jr. and “America Will Sur-
vive.” Williams delivered a
rousing rendition of what he
called ““an old song made new
again” at the CMT Country
Freedom Concert. Music
Meeting has two versions of
this live track available. one
with an introduction from Wil-
liams detailing how he was in
Boston on Sept. |1, waiting for
an American Airlines flight.
While his number didn’t come
up that day. this number is the
perfect addition 1o playlists.

The legendary Kenny Rog-
ers also raises the flag high
with his new track, “*Homeland.” Rogers brings good old
American values 1o the forefront, noting “Knock us right down/
We’ll get up again.” Words 10 live by.

Tim McGraw knows a thing or two about conflict with
“Angry All the Time.” Music Meeting has a special acoustic
version of this No. 1 smash. It's a must-play track for listen-
crs who propelled the original version to the 1op of the charts.

This country has seen its share of
great duos over the years: Batman
& Robin, Starsky & Hutch, Bill &
Monica. And country music has en-
joyed a string of hits from the duo
known as Brooks & Dunn. Em-
ploying slick production and even
some strings. this dynamic twosome
ofters an update on the tear-in-your-
beer ballad with “Long Goodbye.™
Listeners will be happy to make its acquaintance.

On a lighter note. Alan Jackson provides some backwoods
fun with “It's Alright to Be a Redneck.” Don’t worry, come-
dian Jett Foxworthy doesn’t make a guest appearance. Hop in
your pickup and blast this sucker.

When it comes to crossover success, LeAnn Rimes has
made a successful leap from Country to Pop. Hot AC gets a
dose with “Can’t Fight the Moonlight” from Rimes’ / Need
You and the triple-Platinum Coyote Ugly soundtrack. Nothing
ugly about this song; it’s
penned by Dianne Warren,
whose track record speaks
for itself.

Another crossover suc-
cess is Grammy-winning
jazz artist Diana Krall
Her latest, The Look of
Love, was just certified
Gold by the RIAA. Here at
Music Mecting. we’re of-
fering a special AC mix of
the title track. This sultry
number should find a
home with the AC audi-
ence. Meanwhile. in Krall's old Smooth Jazz stomping ground,
Marc Antoine uses digital delivery to follow up his No. | hit
“Mas Que Nada.” This gifted guitarist provides the perfect
cruising song with “On the Strip.” and Smooth Jazz lisicners
will be more than happy to go along for the ride.

Hank Williams Jr.

Brooks & Dunn

Diana Krall

— Frank Correia

TN

THIS MNEEK'S NEMHN MUSIC
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CHR/POP

CRANBERRIES Analyse (MCA)

KAC! Intervention Divine (London Sire/Curb)

LEANN RIMES Can't Fight The Moonlight (Curb)
NELLY #1 (Priority)

ON THE LINE ALL STARS On The Line (Jive)

SARINA PARIS Just About Enough (Playland/Priority)

CHR/RHYTHMIC

AFROMAN Crazy Rap (Republic/Universal)

OR. DRE & SNOOP DOGG The Wash (Interscope)
DUNGEON FAMILY Trans DF Express (Arista)

JANET Son Of A Gun... (Virgin)

MARY J. BLIGE No More Drama (MCA)

PHAROAHE MONCH Got You (Priority)

SARINA PARIS Just About Enough (Playland/Priority)
WARREN G Lookin’ At You (Universal)

URBAN

AFROMAN Crazy Rap (Republic/Universal)
LUDACRIS Roll Out... (Def Jam South/IDJMG)
WARREN G Lookin' At You (Universal)
YOLANDA ADAMS Never Give Up (Elektra/EEG)

URBAN AC

JIMMY SOMMERS f/LES NUBIANS Menage A Trois
(Higher Octave)

MARY J. BLIGE No More Drama (MCA)

YOLANDA ADAMS Never Give Up (Elektra/EEG)

COUNTRY

ALAN JACKSON It's Alright To Be A Redneck (Arista)
CHARLIE DANIELS This Ain't No Rag, It's A Flag (Audium)
KENNY ROGERS Homeland (Dreamcatcher)
TIMMCGRAW Angry All The Time [Acoustic Version) (Curt)
TRISHA YEARWOOD Inside Out-(MCA)

AC

DIANA KRALL The Look Of Love (Verve/VMG)

wwu.rrmusicmeeting.com

www americanradiohistorv com

The latest songs featured this week on Music Meeting

wwuw.rrmusicmeeting.com

|

}

R&R'’s Music Meeting is a secure and password-protected Internat service for
auditioning and/or downloading current music. Each week songs are posted online
for participating radio programmers and record label executives.

HOT AC

JETTINGHAM Cheating (Republic/Universal)
KACI Intervention Divine (London Sire/Curb)
LEANN RIMES Can't Fight The Moonlight (Curb)

SMOOTH JAZZ

HIL ST. SOUL Paradise (Select-O-Hits/Dome)
MARC ANTOINE On The Strip (GRP/VMG)

ROCK

i,

AFROMAN Crazy Rap (Republic/Universal)
LENNON Brake Of Your Car (Arista)

LIFER Not Like You (Republic/Universal)
STONE TEMPLE PILOTS Revolution (Atlantic)

ACTIVE ROCK

LENNON Brake Ot Your Car (Arista)
LIFER Not Like You (Republic/Universal)
STONE TEMPLE PILOTS Revolution (Atlantic)

=25 ALTERNATIVE

311 I'll Be Here Awhile (Volcano)
BASEMENT JAXX Where's Your
(Astratwerks/Virgin)

GORILLAZ 19-2000 (Virgin)

STONE TEMPLE PILOTS Revolution (Atlantic)

Head At

TRIPLE A

SHANNON MCNALLY Down And Dirty (Capitol)
STONE TEMPLE PILDTS Revolution (Atfantic)

huid audio
Sl
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| PART TWO OF A TWO-PART SERIES |

Dear Internet: Show Me The Money!

! Despite positive feelings for the Internet, revenue still

eludes stations

J ust about every CHR programmer appreciates and uses the Internet, but in overwhelming num-
— bers they also freely admit that neither their stations nor their companies have figured out how to

make money from it.

In part two of our look at the
Intemet in the wake of its economic
turmoil, we asked a sampling of pro-
grammers about some of their views
on the Internet. Here's what they had
10 say.

R&R: Do you believe more or less
in the Internet today, and why?

Jeff Scott. Dir./FM Operations,
WEZB, WKZN, WLMG & WTKL/
New Orleans: I'm not sure that, as an
industry, we can accurately estimate
the total long-term value and capabili-
ties of the Internet at this stage. A
couple of years ago there was tremen-
dous hype about a myriad of possible
broadcast applications of the Internet.
Now, bandwidth o
and cume limita-
tions and stream-
ing issues make
the viability of
Internet-only ra-
dio questionable
for the immediate
future.

However, our
websites do give
us a significant
promotional tool
that combines some very attractive at-
tributes. They allow us to touch a sig-
nificant and active portion of our
cume with immediacy and cost-effi-
ciency. So I guess it’s not a question
of believing in the Intemet more or
less as much as it is searching for the
uses that can deliver the most value
to radio.

Tom Calococci, PD, KZZP/Phoe-
nix: 1 believe in it more today because
itoffers brand-expansion without los-
ing the essence of what we are: a ra-
dio station that delivers music, enter-
tainment and information. The
website allows us to keep clutter off
the air, conduct off-air surveys, have
listeners sample new music and give
listeners another way of giving the
station feedback about the music, per-
sonalities and station events.

It also provides a visual for our lis-
teners. We're able to post jock pic-
tures, station-event pictures and other
images that can help market the ra-
dio station or our clients. More and
more people find their way to the
Internet every day.

Cat Thomas, PD, KLUC/Las Ve-

Tom Calococcl

gas: The Intemet is still an unbeliev-
able tool for sharing music, branding
the station to your
listeners and put-
ting a visual ele-
ment to the sta-
tion. It's also
great for listener
interaction.

As far as com-
petition, it's what
I've been preach-
ing to our staff all
along: There is
only so much band-
width for listeners to plug into. Also,
quality, mobility and accessibility are
limited. I've also noticed that we, as
a society, are using the Internet more
as a tool than as entertainment.

How many times do you get frus-
trated because the "Net moves too
slowly? It’s becoming like rush hour
in Los Angeles. There is a finite
amount of highway, so you end up
getting stuck in traffic.

Randy James, Sr. Program Man-
ager, KTTB/Minneapolis-St. Paul: I
still believe in the Internet. It is an-
other way for our listeners to commu-
nicate. Also, we ¢an put visual rep-
resentation to our audio product. It’s
a lot cheaper than buying a television
station.

Jojo Martinez, Asst. PD/MD,
WXSS (Kiss-FM)/Milwau- ¢
kee: Kiss-FM believes in the
Internet more today because
it's just another way for our
listeners to connect with us.
Not only can they hear what
we are doing, they can now
see what we are doing by
logging on to our website.

Larry LeBlanc, Dir./Pro-
gramming, KHTE & KLEC/
Little Rock: The Intemet is
another way to reach out and
touch and respond to your listener. It
is today’s request line. You and your
station need a web page. In this day
and age, your audience expects it.

Tony Waitekus, PD, WHTS/Quad
Cities, IA-IL: I always thought every-
one would believe in it more as time
went by. We had to figure out how
people were going to use the Internet.
At first, some thought everyone
would stay home and buy everything
they needed on the Internet.

Cat Thomas

Tony Waitekus

As the dot-coms that don’t exist
anymore know. that didn’t happen.
But people do use it to buy special-
ized things thart are not widely avail-
able and to get information. They
want information about the music we
play. A simple page like a playlist
ranked in order has replaced the mu-
sic surveys that used to be found in
record stores.

Listeners use this page to figure
out the name or artist of songs we
play. They can also request songs
from the web, which is a feature that
those who would otherwise have had
to make a toll call especially like.

When people come to our web
page for some of these features, that’s
when they can find information about
our contests and promotions. But they
won't see the promotion information
or anything else unless they can find
constantly updated information that
they can refer to over and over.

Steve Smith, PD, WMGL/Terre
Haute, IN: We continue to believe in
the Internet, and we find more ways
to use it all the time. For posting web
polls, pictures of events, and items
and pictures that we discuss on the
air, our website is very useful to us.

We also created a special “Salute
to Heroes” wal.paper full of images
of firefighters, police officers and
other rescue workers that listeners
could download onto their
computers from our website.
It was very successful.

Bill West, PD, WZYP/
Huntsville, AL: We believe
in the Intemet more now. We
use our web pages as points
of contact for people looking
for information. We include
news updates and weather,
fund-raising efforts (in the
wake of Sept. 11) and con-
test information. As for mak-
ing money on the web or from station
web pages, the e-commerce problems
in the country have put a damper on
gaining NTR there.

John Shomby, OM, WWCK/
Flint, MI: We helieve in it more in the
area of show-prep information and in-
dustry news and less in the area of ac-
tual monitoring.

Paul Kelly, PD, WAY V/Atlantic
City, NJ: We believe in the Internet
less today than we did, say, 18 months

www americanradiohistorv com

“Simply put, if your cluster is taking 25% of
the market dollars in spot revenue for a
particular buy and adding the web-promotion
component increases that to 40%, the website
pays for itself very quickly.”

e e . W PR T B T S T tiadl

ago. WAYV was one of the last sta-
tions to go online, and, frankly, it’s
not a priority for us right now. We've
seen no evidence that websites are
linked to diarykeepers’ behavior.
That keeps it pretty low on the prior-
ity list in the grand scheme of things,

Nomadic Miller, MD, WNOU/In-
dianapolis: From show prep to sound
bytes, spots and music, the Internet is
a tool that we have come to depend
on on a daily basis. It helps us stay
in touch in a more immediate way
than before. Every station can benefit
greatly from an actively monitored
website.

R&R: Do you stream music, con-
duct research or download music for
on-air use?

Dale O’Brian, WBTS (95-5 The
Beat)/Atlanta: Our company (Cox)
has a full Internet
division. They
.| have developed
B very specific
plans and proce-
dures for using
the website, www.
thebeat.com, as a
multifunctional
tool for the sta-
tion.

We use it to
communicate
regularly with our P1s and to provide
information that is demographically
targeted to our audience — including,
of course, station events. We sell ad-
vertising on the site, and we do not
“throw it in.” Advertising has to be
purchased specifically for inclusion
on the website.

Bill Schulz, PD/MD, KWNZ/
Reno, NV: We use the Internet to
keep our jocks in touch with what is
happening in the world at an instant.
With sites like CNN's, USA Today's
and MSNBC’s, there is no excuse for
your jocks not to be topical.

John Candelaria, OM/PD, KPRR/
El Paso: All my research is done
through the Internet, and I download
music daily.

Billy Santiago, OM, KBFM/Mc-
Allen: We use the Internet to do re-
search and to download music. We
wish we could stream.

Jeff McHugh, PD, WKZL/Greens-
boro: We are big-time Audiogalaxy
and Morpheus fans! We usually
download three to five songs during
every music meeting. Our streaming
is'down right now, but we plan to
have it up again soon.

John Candaleria

Jerry Padden, PD, WKRZ/
Wilkes Barre-Scranton: The only
thing we have is something we call a
“new-music checkout line” that al-
lows listeners to click on and check
out a piece of a new song and possi-
bly make it more familiar sooner. It’s
a great marketing tool for labels.

Sydney Taylor, MD/middayer,
KLAI/Little Rock: We offer special
downloads of songs on our website,
which we promote on-air.

Hoss Grigg, PD, KSAS-FM
Boise, ID: No, we don’t currently
stream. We use the web for a number
of different things, including the
transfer of music via MP3 or Wav
files.

Robb Royale, PD, KYLZ/Albu-
querque: We use the Internet mainly
to conduct research.

Brent McKay, PD, WFKS/Jack-
sonville: We just started using rate-
themusic.com, but it’s too early to tell
how useful it is.

J.R. Reitz, PD, WFHN (FUN
107)/New Bedford-Fall River, MA:
We expect to be streaming again very
soon. We also do daily listener polls,
offer listeners unique opportunities to
download special features and pro-
mote interaction with our personali-
ties through €-mails.

Harry Kozlowski, PD, WIYY/
Manchester, NH: We stopped stream-
ing until the questions over licensing
fees are settled, but we plan to re-
sume it soon. We take requests
through our website, and we conduct
a weekly music poll. We have begun
downloading some of our music for
airplay.

Doughboy, PD, KFAT/Anchorage,
AK: Being in Alaska, it’s sometimes
R hard to get music
. | in a timely fash-
| ion, so I use the
| Internet to down-
load music for on-
air use. Damn, [
miss Napster! [
got most of my
“Ol” School” li-
brary from it.

R&R: Has the
Internet helped
your radio station
gain awareness, increase ratings or
increase revenue?

Kid Cuarry, PD, WPOW/Miami:
The most effective part is how cool
you sound to the audience when you

Kid Curry

Continued on Page 41
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EXOL USI VE NA TIONAL MUSIO RESEAROI'I ES TIMATES No vember 2, 2001
CaLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 7-13.

&
£ - Hit Potential CHR/POP : CaLLout AMERICAe
-, ey ¢ ¢ EIIID BT | Hot Scores
FAVORABILITY ESTIMATE (1-5) 2 #  WOMEN  WOMEN  WOMEN MID-

ARTIST TITLE LABEL(S) ™ w 2w 3w EE § 12-17 18-24 25-34| EAST SOUTH WEST WEST By ANTHONY ACAMPORA
HE) NICKELBACK How You Remind Me (Roadrunner) * 392 396 3.95 3.88 61.3 11.0 [4.01 4.02 3.68 |3.73 4.06 4.10 3.81 o one will dispute thut the CHR/
HE) LONESTAR I'm Already There (BNA) 3.83 398 376 — 407 8.6 [3.84 3.84 3.77 (338 3.78 4.00 3.9 Pop chart has a rhythmic slant to

it right now, and several songs toward the

USHER U Got It Bad (LaFace/Arista) 362 372 — — 449 93 |383 408 324|359 421 379 348 | 000 e Calout America survey werc

MARY J. BLIGE Family Affair (MCA) 376 366 — — 711 159 (3.99 3.63 350 | 365 3.78 3.67 3.94 | big Rhythmic and Urhan hits. However.

. in this sea of rhythmic songs. it’s inter-

ALICIA KEYS Fallin' () 373 375 394 387 841 31.6[3.88 3.68 3.61 [3.61 3.89 3.65 3.78 Bt T oot (0 1op v 50ms o

HEp MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/EEG) 371 3.37 3.62 — 613 18.9 [3.88 3.70 330 (3.88 3567 3.56 372 | Callout America are a current No. |
5 = 4 Rock and Alternative hit and a former No.

DESTINY'S CHILD Emotion (Columbia) 3.70 3.71 3.81 66.4 13.2 [4.09 353 337 |351 403 351 376 | Coifty orig. el igonsmigs s

ENRIQUE IGLESIAS Hero (Interscope) 369 372 — — 608 150 [3.72 349 3.95 [3.80 4.00 3.53 3.51 | diverse tastes of the listeners.

i Nickelback return to the top spot

2 . d : : 5 13.5 [4.05 3.56 3.17 |[3.70 3.75 3.64 3.66
HE) 1 RULE Livin' It Up (Murder inc./Def Jam/IDJMG) 3.69 3.63 377 3.71 615 4.05 ST RS NS (Riian
EVE F/GWEN STEFANI Let Me Blow... (Ruff Ryders/interscope)  3.67 3.53 3.69 3.66 84.3 29.2 |3.76 3.65 3.56 [3.60 3.72 3.74 3.60 | nner). “Remind” tests across the board,
STAIND It's Been Awhile (Flip/Flektra/FEG) 3.67 3.61 372 356 826 309 [3.75 3.49 3.81 [3.60 379 3.61 3.70 | ranking fifth with teens and 25-34s and
second 18-24. Lonestar come in a close
HEp LEANN RIMES Can't Fight The Moonlight (Curb) 366 3.59 381 3.63 67.2 11.8 [3.89 358 3.42 |3.49 3.80 386 3.47 | cecond with “I'm Already There”

TOYA | Do (Arista) 3.65 3.50 362 372 61.3 152 [3.69 3.70 3.49 {3.49 385 374 3.54 | (BNA). The wrack ranks third among

both 18-24 and 25-34 women.

ALIEN ANT FARM Smooth Criminal (DreamWorks) 3.64 377 366 3.82 787 21.8 |4.02 353 3.24 |3.33 352 3.75 3.92 Ohe 1sorg TS Weok AabuRwIL

ALL STAR TRIBUTE What's Going On (Columbia) 3683 — — — 593 150|410 3.46 3.18 |3.61 3.80 3.54 3.57 | strong25-34 results: U2's “Swuck In A

. Moment You Can't Get Qut O1” (Inter-

MICHELLE BRANCH Everywhere (Maverick) 3.62 3.66 3.63 3.66 69.1 19.4‘3.96 347 332348 375 360 369 | 0t L fourth out of the box in the

CRAIG DAVIO Fill Me In (Wildside/Atiantic) 361 3.51 357 368 63.5 20.1 [3.60 3.75 3.3 |3.61 3.77 3.54 3.53 | 25-34cen.

‘N SYNC Gone (Jive) 360 3.66 3.65 371 65.0 184 |3.85 3.65 3.02 |3.42 3.87 3.81 3.29 O IS OP) G o K-#fiETE

songs: As they wind down their run,

LIFEHOUSE Hanging By A Moment (DreamWorks) 3.60 3.63 3.78 3.74 797 20.4 [3.60 3.66 3.51 [3.55 3.73 3.46 3.68 | Lifehouse clearly has one of the all-time

USHER U Remind Me (LaFace/Arista) 360 355 3.56 3.54 77.0 27.0 |3.90 349 3.27 |3.67 360 354 358 | besttesting songson Callout America

] : with “Hanging By A Moment” (Dream-
3000RS DOWN Be Like That {Republic/Universal) 3.50 350 3.66 3.57 63.0 159 [3.78 3.44 3.47 |3.31 3,68 3.73 3.53 | Works). The song has been on the sur-

JAGGED EOGE Where The Party At (So Se Def/Columbia) 356 350 3.59 3.66 71.8 267 |3.94 3.55 2.86 |3.50 3.66 3.62 3.43 | veyfornine months — one of the long-

. est runs ever — and still tests top 10 in

GINUWINE Differences (Epic) 355 3.69 3.60 3.66 59.1 17.2 [3.79 3.51 3.10 |3.39 3.99 3.29 3.44 | e 18.24 and 25-34 cells,

JAY-Z Izz0 (H.0.V.A) (Roc-A-Fella/lDJMG) 352 355 3.59 3.56 703 25.2 |3.86 3.43 2.95(3.31 3.61 3.58 3.50 Other notable data this week: Ush-

) er climbs to No. 3 this week with “U

TRAIN Drops Of Jupiter... (Columbia) 352 347 372 364 77.5 289 |3.36 3.56 3.65 {345 374 352 339 | oy Bad- (LaFace/Arista) and ranks
JENNIFER LOPEZ I'm Real (Epic) 351 3.44 331 343 517 137 (3.73 340 3.20 [3.39 3.58 3.48 3.61 | first25-34; Mary J. Blige climbs to No.
3 3 4 in her second week with “Family Af-

NELLY FURTADO Turn Off The Light (DreamWorks) 350 345 352 341 740 225|349 362 335|321 386 351 343 | i ey Missy Elliott surges o

ENYA Only Time (Reprise) 3.47 3.56 3.64 364 723 221 (3.21 3.56 3.66 |2.97 3.79 3.49 3.67 | No.6 with “One Minute Man" (Gold

BLU CANTRELL Hit ‘Em Up Style... (Arista) a 3.41 334 348 358 846 37.3 ]340 336 3.47 (321 357 347 337 | Mind/EastWest/EEG). testing filth

. among 18-24s; Enrique Iglesias ranks

JANET Someone To Call... (Virgin) 340 3.27 3.39 356 80.1 304 [3.51 339 3.27 |3.30 3.51 3.20 3.63 | eighth overall and first 25-34 with

HBY 2 Stuck In A Moment.. (Interscope) 337 — — — 453 108|310 339 3.71 {337 330 335 343 | Hero” (Interscope): Destiny’s Child
i spend a third week in the top 10 with
BACKSTREET BOYS Drowning (Jive) 333 33 — — 532 135|353 332 3.04 347 3.21 342 318 | “Emotion” (Columbia).

Total sample size is 400 respondents with a +/-5 margin of error, Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very much). Total familiarity represents the percentage of
respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential {HP)
represents songs that have yet to chart in the top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Baltimore, Boston, Long Island, New York, Philadelphia, Pittsburgh, Providence, Washington, DC. SOUTH: Atlanta, Dailas, Houston, Miami, San Antonio, Tampa. MIOWEST: Chicago, Cincinnati, Cleveland,
Columbus, Detroit, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Los Angeles, Phoenix, Portland, Sacramento, San Diego, San Francisco, Seattie. © 2001, R&R Inc.

ot ?%L;t T Moealift

You know about the national research...now the LOCAL research stories are starting:

“Even with no market airplay, we put the LeAnn into research, and after two cycles, it
came back 90% familiar with our core and showed high potential, therefore it’s an add
this week” — Jeff McCartney PD/KZHT

“LeAnn is a Top 10 song for Q93! She generates huge calls and the song came back
very well in callout. | checked the local sales and discovered the “Coyote Ugly”
soundtrack has been a Top 20 seller since it came out!” — Chris Callaway PD/KQID

Over 50 stations strong at Top 40 & Hot A/C
New this week: KZHT, KKRD, KLRS, WSKS, WWXM, WDBR, WVTI, WHYN & KNEV

Check out the Graham Stack version (cut 2 on Pro)...#1 in 12 counte

wwwW americanradiohistorvy com
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W ATSTTMEUEES b3 &k w%%s b Most Added.-
, . www.rradds.com
> @ JENNIFER LOPEZ I'm Real (pic) 8733 449 1046036 18 1300 | i s -
1 2 ALICIA KEYS Fallin’ (J) 8669 -356 934476 14 134/0° | LFO Life Is Good (J) 48
s+ s BLUCANTRELL Hit ‘Em Up Style (Oops!) (Arista) 6474 TO7 651642 17 13200 | DV MANIWEWS BAND e ACA) =
4 O  NELLY FURTADO Turn Off The Light (DreamWorks) 5473 +550 744439 15 137/0 | NO DOUBT Hey Baby (Interscope) 18
s @ ENRIQUE IGLESIAS Hero (Interscope) 6202 +1022 802491 B 1321 | PERet RRAUTLOIC S (erscope) 1
1 @ MARY J. BLIGE Family Affair (MCA) 6110 +1221 803611 8 1225 gvl/‘\h(fﬁn\/\‘/lf}\eﬂgveh\]/\/%efivef (E(f[?:lcf i) }g
. s : RON The Distance (Columbia
[ 0 CRAIG DAVID Fill Me In (W//dS/de/At/ant/c) 5425 +7 - 653423 19 125/0 JANET Son Of A Gun (| Betcha...) (Virgin) 13
5 ¢ STAIND It's Been Awhile (Flip/Elektra/EEG) 5407 -298 591625 21 128/0
7 © MICHELLE BRANCH Everywhere (Maverick) 5392 +12 678555 16 131/0
2 @ ‘N SYNC Gone (Jive) 5091 +411 595793 11 128/2
8 1t EVE F/GWEN STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope) 4794 -584 483189 20  123/0
1 2 USHER U Remind Me (LaFace/Arista) 4563 -516 484175 19 12500 “« , ”
w  @® BACKSTREET BOYS Drowning (Jive) 4408  +310 505508 6  129/2 LIVIN'IT UP T
% ® TOYA | Do (Arista) 4366  +365 497730 14 11073 #3 SELLING ALBUM IN THE COUNTRY!
s @ DESTINY'S CHILD Emotion (Columbia) 4323 4253 446420 B 1272 ;‘&“43*::/?0!:0;; ,%,,‘-f:gfﬁ! 3';"1::';;';““!
3 - op ainstre itor 40*-36* !
3 @  ALIEN ANT FARM Smooth Criminal (DreamWorks) 4180 +36 509640 10  125/2 Rhythm Monitor 5*  Crossover Monitor 3*
z @ PINK Get The Party Started (Arista) 4040 +901 481513 3 128/2 New adds this week include:
19 ® ENYA Only Time (Reprise) 4039 +194 481779 17 1254 WHYI/Miami WRVW/Nashville KKRZ/Portland
] ® 3 DOORS DOWN Be Like That (Republic/Universal) 3849 +23 407372 22 115/0
17 x»  JAGGED EDGE Where The Party At (So So Def/Columbia) 3562 -402 408363 16 114/0 MOStPII’; crseased
b @ BRITNEY SPEARS I'm A Slave 4 U (Jive) 3350 +182 383371 7 1221 S— 14 Ly
LABEL(S) INCREASE
o @ JAY-ZIzo (HOVA) (Roc-A-Fell/IDIMG) 3306 +40 420156 O 1A | wagy ) BiGE Family Aftair (VGA) 1221
» @  NICKELBACK How You Remind Me (Roadrunner) 3215 +1086 366697 3 12218 Nh%l}ELBA%K Hs%vaYou Remind Me (Roadrunner) +1ggg
s u  CHRISTINA MILIAN AM To PM (Def Sou/IDJMG) 037 79 336459 13 1150 | pin ot Tos P Sines el B
% @ FIVE FOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 2732 +287 329666 13 100/4 .T;LRLJLFEULRTADE JUanOﬂJhelUgjh[t)(%ean/erggg +53g
2 =  ALL STAR TRIBUTE What's Going On (Columbia) 2560 510 330727 5 T3 | innim o itup e ool Jam/IDJMG) <228
k! @ 0-TOWN We Fit Together (J) 2348 +295 267941 7 1105 %m%g?ﬂ%fém +gg
2 @ MISSY ELLIOTT One Minute Man (Gold Mind/EastWest/FEG) 2010 +134 304080 9 80/4 | LENNY KRAVITZ Dig In (Virgin) e
k] @  LENNY KRAVITZ Dig In (Virgin) 2003 +347 196210 5 118/14 | - s
s @ U2 Stuck In A Moment... (interscope) 1923 +17 218704 12 96/0 Breakers.
Breaker @  JA RULE Livin' It Up (Murder Inc./Def Jam/IDJMG) 1646 +498 217412 3 86/11 - =l “o
Breaker @  CALLING Wherever You Wil Go (RCA) 1632 4262 140812 4 9111 C "%\”a"rfé‘»'&'ﬂ?.ﬂg f,%"EEF
Breaker ) GINUWINE Differences (Epic) 1542 +330 178267 3 87/10
o Q ;  JARUE
Breaker @  JEWEL Standing Stil (Atiantic) 1285  +182 147639 4 83/9 Livn U (B i Dt JamABANE)
Breaker @  SHAKIRA Whenever Wherever (Epic) 1194 +339 136360 3 914 vovAL12L2;s%c;ms TOTAL Sgg};ﬂrwns
Breaker @  SUGAR RAY Answer The Phone (Lava/Atlantic) 1157 +132 141737 4  84/4 P L T -
© @ SMASH MOUTH Pacific Coast Party (Interscope) 1103 +190 123875 3 79/ Whereven Ja0TIN Go (ACA)
€@ USHER U Got It Bad (LaFace/Arista) 880 +463 99139 1 80/38 T°T‘L12L;§"2'§°2“E‘SE TOTA SJ:;;‘TS"DDS C“&T
] @ LIFEHOUSE Breathing (DreamWorks) 824 +31 115977 3 654 T GINUWINE
% @ NELLY #1 (Priority) 783 +165 65477 3 - 57/10 Differences (Epic)
@ BUBBA SPARXXX Ugly (interscope) 754 4230 68027 2 63/15 | TO™TUAREMSE O rCsaecs “®
& @  LINDSAY PAGANO Everything U R (Warner Bros.) 730 +45 65373 5 532 T ImmEL —
[Debut> @  CREED My Sacrifice (Wind-up) 724 4295 89115 1 00 o pursmcaee S1anding Stll(Atantic) s
« @ TRAIN Something More (Columbia) 687 478 63941 2 56/ N 28518 N E3 &
a s MATCHBOX TWENTY Last Beautiful Girl (Lava/Atiantic) 681 199 65875 7 510 |- - SHAKIRA
, ) i 7 J Wh Wh Epi
“ e GIGID'AGOSTINO I'l Fly With You (Arist?) 647 59 87073 13 280 | o Whenever Wherever (Fpic) il
) « JESSICA SIMPSON A Little Bit (Columbia) 644 -3714 72796 § T 1194/339 91/14 &
9 @ DANTE THOMAS Fly (Rat. Pack/EastWest/EEG) 588 +36 50208 2 501 © SUGAR RAY .
@« EVEWho's That Girl (Ruff Ryders/interscope) 514 -39 52695 4 3000 | o savemomnot®r The PhONE (Lava/Atantic)
@  JAMIE-LYNN SIGLER Cry Baby (Edel) 456 +136 70273 1 47/4 1157132 84/a
137 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays MostAddedis the TaaMbe ot il aacs officiaily reported to R&R b
for the airplay week of Sunday 10/21-Saturday 10/27.Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied e:csh reporting statign. so",:gs un,ep:ned o adds{,o sot count 'owa,z;
in total plays, the song with the larger increase in piays is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first overall total siations playing a song.-Mpst dncreased Plays lists the
time. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Gross Impressions equals. Average Quarter Hour Persons times number songs with the greatest week-to-week increases in total plays. Weighted
of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2001, The Arbitron Company). chartappears on R&R ONLINE MUSIC TRACKING.
© 2001, R&R, Inc.
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New Adds:

KKMG WSTO
WMGI KKRG
Already On:

KSXY KZMG
WRTS WHTF
WWXM KZII

WJYY KLRS
WJMX

Twin brothers separated at an early
age only to be reunited years later
through their music. “Didn’t Mean to
Make You Cry” is the group’s new single

——j Yo 4 : : from their self titled debut album on Top
: “ Shelf Entertainment, the label created
" wssmems= by Boston Celtic Eric Williams.

Be sure to catch them on numerous
media outlets including:
Inside Edition ° Parade magazine ° Launch Radio
“The Group recently catered a lunch and performed ABC News Radio ° UPI Wire

for the entire R&R staff..."It was our most impressive Club Seventeen.com and more coming daily!
R&R yet - nothing but the best service, respect and an outstanding
performance. You would’ve thought Back Il Back were already  gheck out Fox/ABC Family Weekly Video Countdown

topping the charts!” to see the “Didn’t Mean to Make You Cry” video,
BERBE B, S GHI- EOHPR BT (g 2 TS u) as well as other video outlets nationally.

wea

Prometion Information: Randy Sadd (770) 993-6565 Protocolmusic@aol.com
LEHTYERR Executiva Producer: Eric Williams Top Shelf Entertainment. A Lightyear Entertainment Release. Distributed in the U.S. by wea
wrligneacon E-mail us at: topshelfrecords@aol.com and/or visit the website at back2backonline.com

ENTERTAINMEINY
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GHR/Pap Top 50 Indlcatar

November2 2001
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added -
ARTISTTITLE LABEL(S) ADDS
Ve W ARTISTTITLE LABEL 63 As  wenseons Tt e | USHER U Got It Bad (L aFace/Arista) 20
. o WISEGUYS Ooh La La (ldeayMammoth) 10
1 i ALICIA KEYS Fallin’ (J) 2001 127 89992 13 510 | LFOLifels Good (4) 9
s @ NELLY FURTADO Turn Off The Light (DreamWorks) 2854  +146 86620 13  52/0 | DAVE MATTHEWS BAND Everyday (RCA) 8
2 s JENNIFER LOPEZ I'm Real (pic) 2599  -128 82850 13 50/ | GINUWINE Differences (Epic) 6
« @ MICHELLE BRANCH Everywhere (Maverick) 2561 +124 84150 13 S0 | noo SPARKK oW finerscope g
ivin' It Up (Murder Inc./Def Jam/IDJMG) 5
8 © ENRIQUE IGLESIAS Hero (/nterscope) 2259 +321 73266 6 50/0 SHAKIRA Whenever Wherever (Epic) 5
5 s CRAIG DAVID Fill Me In (Wildside/Atiantic) 2226 -68 66564 13 49/0 | NATALIE MERCHANT Just Can't Last (Elektra/EEG) 5
5 7 STAIND It's Been Awhile (Flip/Elektra/EEG) 2100 182 67146 13 450 | LIFEHOUSE Breathing (DreamWorks) 4
7 ¢ BLU CANTRELL Hit €m Up Syle (Oops!) (Arsta 2067 142 63576 13 440 'E-‘EI:’;"ARLMJE:R%%‘;;éggl‘sr::c’:“(’gg;mg”’b) :
s @ ‘NSYNC Gone (Jive) 1969 +112 57080 10 SO | Lo The pany Started (Arists g
2 @ MARY J. BLIGE Family Affair (MCA) 1950 +333 61725 6 481 BACKSTREET BOYS Drowning (Jive) 3
s @  DESTINY'S CHILD Emotion (Columbia) 1735 #172 49144 6 514 | LENNY KRAVITZ Dig In (Virgin) 3
0 © 3 DOORS DOWN Be Like That (Republic/Universal) 1685 -87 52725 13 43/0 | U2 Stuck In A Moment... (Inferscope) 3
@ @ BACKSTREET BOYS Drowning (Jive) 1650  +54 53162 5  48/3 | WILLAFORD Did Ya Understand That (Lava/atiantic) 3
i ) JAMIE-LYNN SIGLER Cry Baby (Edel) 3
o ) NERE G G 1543 490 48154 13 451 | oy i BACK Didn't Mean To Make...(ndependent) 3
16 ® TOYAI Do (Arista) 1543 +47 45936 12 42/2 AFROMAN Crazy Rap (Universal) 3
1 % USHER U Remind Me (Laface/Arista) 1492 -267 43672 13 /0
w @ -ALIEN ANT FARM Smooth Criminal (DreamWorks) 1476 +115 42605 10 4872
w @ FIVEFOR FIGHTING Superman (It's Not Easy) (Aware/Columbia) 1408 +118 46605 13 44/0
5 ® PINK Get The Party Started (Arista) 1311 +475 40857 3 4913
w  »  EVEF/GWEN STEFANI Let Me Blow... (Ruff Ryders/interscope) 1290 -281 38684 13 3800
u @ NICKELBACK How You Remind Me (Roadrunner) 1277 +382 40471 3 492
2 =z  CHRISTINA MILIAN AM To PM (Def Soul/{DJMG) 1019 174 31454 13 4000
» @ BRITNEY SPEARS I'm A Slave 4 U (Jive) 1013 +32 32314 5 43N
s @ LENNY KRAVITZ Dig In (Virgin) 990  +130 31807 5 453
s @ JAY-ZIzo (HONA) (RocA-FelaiDIMG) 804 .37 2090 6 42N Most Pl;rcreased
» @ U2StuckIn A Moment... (Interscope) 815  +15 27348 12 4473 ays -
% @ SMASHMOUTH Pacific Coast Party (Inferscope) 805  +09 24016 3 44/ | amer mme weEs wCrtkse
2 @ CALLING Wherever You Will Go (RCA) 793 16 28867 5 352 | ok ot The party Started (Arstz) 75
7 2 ALL STAR TRIBUTE What's Going On (Columbia) 173 -70 20029 5 251 NICKELBACK How You Remind Me (Roadrunner) ~ +392
s @ O-TOWN We Fit Together (J) 622 +2 17734 6  33/2 | MARY.J. BLIGE Family Affair (MCA) +333
s € LIFEHOUSE Breathing (DreamWorks) 613 +107 18461 6  46/4 | ENRIQUE IGLESIAS Hero (Interscope) 32
v @ JEWEL Standing Still (Atiantic) | 611 475 %21 5 3en | DESTAY avfr'knug'?g;bﬂgeﬂcl‘:g%ﬂ;’ﬂa i k>
2 B JAGGED EDGE Where The Party At (SO So Def/Cqumb/a) 590 '234 18536 13 2310 USHER U Got It Bad (LaFace/Arista) +157
% @ SUGAR RAY Answer The Phone (Lava/Atiantic) 572 422 19083 5 382 | NELLY FURTADO Tur Off The Light (DreamWorks) +146
s s  MISSY ELLIOTT One Minute Man (Gold Mind/FastWest/FEG) 539 44 17756 6  28/0 | GINUWINE Differences (Epic) +145
« @ JARULE Livin' It Up (Murder Inc./Def Jam/IDJMG) 450  +157 12103 3 31/5 | EVANANDJARON The Distance (Columbia) +141
. . LENNY KRAVITZ Dig In (Virgin) +130
% @  GINUWINE Differences (Epic) 397 +14§ 11308 3 24/6 MICHELLE BRANCH Everywhere (Maverick) 124
L €@ LINDSAY PAGANO Everything U R (Warner Bros.) 336 0 12115 10 28/0 FIVE FOR FIGHTING Superman... (Aware/Columbia) +118
Q @ TRAIN Something More (Columbia) 325 +22 10816 4 20/0 CALLING Wherever You Will Go (RCA) +116
@ USHER U Got It Bad (Laface/Arista) 289 4157 8458 1 2620 ‘:ILISE;‘N‘::N(I FAR(hJII s;nooth Criminal (Dream Works) +}}g
&« @ BUBBA SPARXXX Ugly (interscope) 285 +91 7297 2 236 | one (Jive +
o @ SHAKIRA Whenever Wherever (Ec) | 258 493 6127 2 19 kgggﬂﬁﬁfs’ﬁf]‘s"rﬁe((%’j,fj’,"n”;fg)”‘s’ it 1
» s MATCHBOX TWENTY Last Beautiful Girl (Lava/Atfantic) 257 -164 7973 6 11A SMASH MOUTH Pacific Coast Party (Interscope) ~ +98
a  «  AMERICAN HI-FI Another Perfect Day (Island//DJMG) 231 95 8122 5 210 | NATALIE MERCHANT Just Can't Last (Flektra/FEG)  +98
« @ WILLAFORD Did Ya' Understand That (Lava/Atiantic) 231 458 8479 2 19/3 | SHAKIRA Whenever Wherever (Epic) +93
~ @ NELLY # (Priority) 29 457 5704 2 10 ::szgsfﬁm :9'” lenapscope) *g;
@  AEROSMITH Sunshine (Columbia) 2 w00 st 1 e [SHAO R O i
® @ LEANN RIMES Can't Fight The Moonlight (Curb) 210 +33 5341 2 18/4 WILLA FORD Did Y2’ Understand That (Lava/Atlantic) +58
@  w© JESSICA SIMPSON A Little Bit (Columbia) 173 137 4263 1 90 NELLY #1 (Priority) +57
@  JAMIE-LYNN SIGLER Cry Baby (Edel) 163 +13 5214 1 18/3 | BACKSTREET BOYS Drowning (Jive) +54
BACK Il BACK Didn't Mean To Make... (/ndependent) +49
44 CHR/Pop Indicator reporters in markets 144-205. Songs.ézr(m)baic? ;Iggaltr)‘it.icauy for the airplay week of Sunday 10/21-Saturday 10/27. II[\JYY‘; IIZDZ?) if{,g?/)A) (Roc-A-Fella/IDIMG) :g;
= ™\
SR TONDIE O WOy Fronline o W oD Ine. cam- | "Wk Fronfire. oot
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CITY HIGH Caramel (/nterscope)
Total Plays: 422, Total Stations: 26, Adds: 8

AEROSMITH Sunshine (Columbia)
Total Plays: 415, Total Stations: 47, Adds: 7

BARENAKED LADIES Falling For... (Reprise)
Total Plays: 411, Total Stations: 32, Adds: 2

LEANN RIMES Can't Fight The Moonlight (Curb)
Total Plays: 362, Total Stations: 34, Adds: 3

WILLA FORD Did Ya'... (Lava/Atlantic)
Total Plays: 339, Total Stations: 39, Adds: 7

DN THE LINE ALL STARS On The Line (Jive)
Total Plays: 309, Total Stations: 36, Adds: 3

LDNESTAR I'm Already There (BNA)
Total Plays: 302, Total Stations: 26, Adds: 2

FABOLDUS... Can't... (Desert StormVElekira/EEG)
Total Plays: 288, Total Stations: 20, Adds: 9

TRICK DADDY I'm A Thug (Slip ‘N Slide/Atlantic)
Total Plays: 282, Total Stations: 18, Adds: 0

New & Active

| CARLY HENNESSY Beautiful You (MCA)

| Total Plays: 137, Total Stations: 16, Adds: 1

| Total Plays: 45, Total Stations: 22, Adds: 21

NATURAL Put Your Arms... (Transcontinental) |
Total Plays: 276, Total Stations: 21, Adds: t |

ELTON JOHN | Want Love (Rocket/Universal)
Total Plays: 241, Total Stations: 28, Adds: 2

Total Plays: 224, Total Stations: 29, Adds: 0

EVAN AND JARON The Distance (Columbia)
Total Plays: 212, Total Stations: 40, Adds: 13

MYRA Miracles... (Buena Vista/Hollywood)

ND DOUBT Hey Baby (/nterscope)
Total Plays: 122, Total Stations: 18, Adds: 18

NATALIE MERCHANT Just Can't Last (Elektra/EEG)
Total Plays: 102, Total Stations: 19, Adds: 6

JANET Son Of A Gun (1 Betcha...) (Virgin)
Total Plays: 100, Total Stations: 17, Adds: 13

LFD Life Is Good (J)
Total Plays: 59, Total Stations: 48, Adds: 48

DAVE MATTHEWS BAND Everyday (RCA)

Songs ranked by total plays

Show Me The Money

Continued from Page 36

use the website correctly. When we started
our Bumn It Before You Can Buy It promotion,
I loved getting calls from people who told me
how cutting-edge it was. The "Net and your
website can help give your station credibil-
ity with the target audience. We've made
some money with our website, and we are
currently working to increase revenue.

Jon Zellner, OM, KMXV & KSRC/Kansas
City and Infinity Top 40 Captain: Outside of
selling banners, we haven’t maximized the rev-
enue potential forour website. As for ratings, I
think it’s just another way to make our listen-
ers feel closer to the station, our jocks, our con-
tests and events around Kansas City.

e

“The Internet is another way to
reach out and touch and
respond to your listener. It is
today’s request line.”

s e e A s e a—

Ratings success comes from doing a whole
bunch of little things right. This is one of those
little things that I think makes a difference with
active fans of your radio station.

Jimmy Steele, PD, WNC1/Columbus, OH
and Clear Channel CHR Brand Manager: Rev-
enue continues to be tough to expand upon. Ad-
vertisers don’t sec it as a qualitative vehicle, and
it is hard to quantify real reach and frequency.
By adding on-air clements to web links through
stopset liners and on-air contesting that involves
the Internet, we have been able to build growth
in this area.

Tony Bristol, PD, WPRO (92 PRO-FM)/
Providence: The biggest benefit has been cre-
ating a database of loyal listeners who support

our station cvents, promotions and sales appear-
ances. We're able to be more one-on-one with
our core and convert some P2s to Pls at the
same time. I’'m sure in the process we’ve raised
our awareness, affecting our ratings and rev-
enue.

Jim Radford, Dir./Programming, WKFF
(Kiss 100)/Ft. Myers-Naples: It’s a great venue
for off-the-air promotions that don’t clutter the
station, which helps get us on advertising buys
that seek interesting value-added angles that our
over-the-air signal might not be as conducive
toward.

The revenue increases in a market this size
don’t come from direct sales of banner ads, web
content or flash features; rather, it is that value-
added component that has been a tremendous
benefit in taking certain buys away. from our
competitors.

Simply put, if your cluster is taking 25% of
the market dollars in spot revenue for a particu-
lar buy and adding the web-promotion compo-
nent increases that to 40%, the website pays for
itself very quickly.

Our DOS, Sherri Carlson, just loves it when
programming can say, “Yes, we’ll do that pro-
motion, but on the web only,” as it avoids tying
up the limited promo inventory available on-air.

Jimmy Olsen, Asst. PD/MD/middayer,
WNTQ (93Q)/Syracuse: I think the best use we
have right now for the Internet is for our listen-
ers to be able to enter our Cash Call contest
online. We have a form on our website that lis-
teners can fill out, and it is immediately sent to
our OM/PD, Tom Mitchell.

It’s the easiest way to enter, and by having
the form, it ensures that we have all the needed
information from the listener. We are also able
to post information and bits from our moming
show almost immediately, which are popular
and reinforce our brand. We also have a free e-
mail service that allows users to send e-mail
with a “93Qmail.com” domain.

Danny Ocean, PD, WKCI (KC-101)/New
Haven, CT: We use the Internet for promotion
and for getting information regarding all aspects
of station life to our listeners. The Intenet has
allowed stations’ sites to be an extension of the
stations themselves.

Our website’s makeup reflects our overall
stationality. It has introduced many different

stage at a recent station event.

WQHT (Hot 97) air personality Angie Martinez has been pegged as New York's hip-hop
voice for most of the '90s. The radio star recently landed a record deal, releasing her
Elektra/EEG debut album, Up Close and Perscnal. She is pictured here with (l-r) KBBT (The
Beat)/San Antonio personality Xavier “The Freakin’ Rican” and Asst. PD Danny B. back-

THE MAN WiTH THE PLAN

During his visit to San Francisco Roc-A-Fella/IDIMG recording artist Jay-Z hung out in the
*KZQZ (295.7) studios in support of his new album, The Blueprint, which has been scanning
over 100,000 copies a week. Pictured are Jay-Z and 295.7 afternoon host Diana Steele.

features and areas of interest for our listeners.
Ratings and revenue are areas where the
Internet has not yet had a direct impact, but
there is room and opportunity for this.

Bill Stewart, PD, KGOT/Anchorage, AK:
Several added-value packages have been writ-
ten into client contracts. With more than 37,000
hits a week for a station in Alaska, it has its
obvious benefits. Some of our competition now
have websites, which tells me they’re watch-
ing what we’re doing and trying to catch up.

Marc Spencer, Asst. PD/morning driver,
WMRV/Binghamton, NY: The Internet has con-
tinued awareness in the same way that van
stops around town continue awareness. Cross-
promoting the site with specific events and fea-
tures is a vital cog in the machine. Revenue to
your website is unlimited. We currently have
an exclusive sponsor for the site, with on-air
mentions and pop-ups until you puke. Hey,
NTR is NTR!

Sonny Valentine, PD, and Larry Freeze,

www americanradiohistorv com

Asst. PD, KFRX/Lincoln, NE: More than any-
thing else, we've experienced an awareness gain
outside the market. Revenue increase is mini-
mal at best, as we are in a radio-heavy market,
it’s a challenge for our talented sales staff to
keep up with broadcast sales, and we don’t have
an Internet-specific sales team.

We are pushing in that direction, but we don’t
want 1o sacrifice broadcast revenue opportuni-
ties that typically gross higher than Intemet rev-
enues. Giving the site away wouldn't make any
sense either. We'll move deliberately in that di-
rection, but we don’t want ta outrun the horses.

Scooter B. Stevens, PD, KICE & KQBT/
Austin: I've not necessarily seen the ratings
needle move, but it has helped in the revenue
department. With the website, many added-
value buys that we wouldn’t normally secure
have a place for the client to promote its prod-
uct or place a coupon. Also, our “Music Mall”
has generated dollars from both the listeners and
record companies.
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BY MEDLABASE™

Artist Title (Label) LW Burn TDr Familiarity Burn

Familiarity

ALL STAR TRIBUTE What's Going On(Columbia) 4.00 417 83% 16% 3.99 84% 16%
MICHELLE BRANCH Everywhere(Maverick) 3.91 3.97 89% 22% 3.87 90% 248%
BACKSTREET BOYS Orowning(Jive) 3.90 4.04 79% 13% 4.03 8% 10%
ENRIQUE IGLESIAS Hero(/nterscope) 3.90 3.86 88% 17% 3.96 92% 15%
NICKELBACK How You Remind Me(Roadrunner) 3.88 - 60% e 9% 3.81 63% 11%
LIFEHOUSE Hanging By A Moment(DreamWorks) 3.86 3.83 95% 47% 3.88 94% 46%
ALICIA KEYS Fallin'(J) 3.84 o 3.87 96% 43% 3.85 97% 46%
MARY J. BLIGE Family Affair(MCA) 3.84 3.77 1% 16% 3.85 76% 16%
3 DOORS DOWN Be Like That(Republic/Universal) 3.83 3.85 80% 21% 3.82 82% 22%
ALIEN ANT FARM Smooth Criminal(DreamWorks) 3.82 3.89 92% 25% 3.79 92% 26%
FIVE FOR FIGHTING Superman (It's Not:Easy)(Aware/Columbia) 3.78 3.75 14% 16% 3.77 6% 16%
TOYA | DofArista) 3.77 3.64 68% 15% 3.76 7% 17%
‘N SYNC Gone(ive) 3.75 3.88 93% 25% 3.80 94% 26%
DESTINY’S CHILD Emotion(Columbia) 3.73 3.75 89% 19% 3.70 90% 19%
CRAIG DAVID Fill Me In(Wildside/Atlantic) 3.73 3.85 83% 29% 3.75 84% 29%
PINK Get The Party Started(Arista) 3.68 - 53% 8% 3.68 58% 10%
0-TOWN We Fit Together(J) 3.66 3.63 62% 10% 3.61 61% 10%
CHRISTINA MILIAN AM to PM(Def Soul/IDJMG) 3.65 3.58 9% 19% 3.55 79% 21%
TRAIN Drops Of Jupiter (Tell Me)(Columbia) 3.65 3.63 94% 51% 3.70 94% 50%
JENNIFER LOPEZ I'm Real(Epic) 3.64 3.63 94% 38% 3.62 94% 39%
BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 3.63 3.62 93% 49% 3.65 94% 50%
STAIND It's Been Awhile(Flip/Elektra/EEG) 3.62 3.64 94% 48% 3.63 94% 51%
EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 3.62 3.1 97% 51% 3.69 97% 53%
ENYA Only Time(Reprise) 3.60 3.67 85% 27% 3.60 88% 30%
NELLY FURTADD Turn Off The Light(DréamWorks) 3.58 3.47 83% 32% 3.57 94% 33%
USHER U Remind Me(LaFace/Arista) 3.55 3.69 92% 43% 3.52 93% 46%
JANET Someone To Call My Lover(Virgin) 3.53 3.52 94% 46% 3.52 94% 45%
JAGGED EDGE Where The Party At?(So So Def/Columbia) 3.49 3.52 86% 37% 3.49 87% 38%
[JAY-Z 1z0 (H.O.V.A)(Roc-A-Fella/IDIMG) i 3.36 3.39 82% 32% 3.31 83% 33%

BRITNEY SPEARS I'm A Slave 4 U(Jive) 3.29 3.36 90% 29% 3.26 91% 30%

Total sample size is 768 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample composition is based on persons 12+.
TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for lacal radio stations. by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radia Netwarks.

Most Played Recurrents oing For Adds 11601
ARTIST TITLE LABEL(S) PLAY CRAIG DAVID 7 Days (Wildstar/Atlantic)

LIFEHOUSE Hanging By A Moment (DreamWorks) 3533 PAUL MCCARTNEY Freedom (Capitol)

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 2925 Listen now to these and other hot/new releases on MUSOC
JANET Someone To Call My Lover (Virgin) 2784 Music Meetlr]g, the industryjs No. .1 online destination
T5o Every Other Time (J = = 2458 for new music: www.rrmusicmeeting.com MEETING
INCUBUS Drive (Immortal/Epic) 1927

SUGAR RAY When It’sVOver (Lava/Atlantic) 1876

CITY HIGH What Would You Do? (Interscope) 1814

NELLY Ride Wit Me (Fo’ Reel/Universal) 1684

112 Peaches & Cream (Bad Boy/Arista) 1475

0-TOWN All Or Nothing (J) 1459

UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 1403

JANET All For You (Virgin) 1314

DAVE MATTHEWS BAND The Space Between (RCA) 1201

JESSICA SIMPSON Irresistible (Columbia) 1092

SHAGGY Angel (MCA) 1086

LENNY KRAVITZ Again (Virgin) 1054

WISEGUYS Start The Commotion (Mammoth/Hollywood) 1048

NELLY FURTADO I'm Like A Bird (DreamWorks) 1031 = e POSITIVELY INCREDIBLE

WILLA FORD | Wanna Be Bad (Léva/At/antic) 994 Atlanta native Jennifer Paige visited with staffers at WPRO (92 Pro-FM)/Providence in
MADONNA Music (MverckE) T B e e e ey

wwWwW americanradiohistorv com
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S{atmlls and {llelr adds listed a/p/la e{ma//y by market
. p K202/San Francisco, CA* KROQ/Tucson, AZ
o spe W WOZONasiwille, T N " P0: Mark Madina
i KFMD/enver-Boukdes, 00 * WFBCGreenvibe, SC KFMSALas Vegas, : Wika O PD: Cassy Keating : Ma
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PO: Kevin Matthews D: Cvis: rp 1 FIVE FOR FIGHTING “Suparman A - CALLING “Wheraver 7% Bay”
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SYLVER (EU) “Tie’ o hds pren ? PO, Sony Valesine M. Pt o O WAV a0 Bt | e, oy
WSS Chariesion, SC* 0 (LT APD: Larry Froaze 13 ALIEN ANT FARM o 20SH JOPLIR GROUP "Csneq STEELY "Protond” PO: Dave Daliow
KOiyAlexandria, LA OM/PO: Mike Edwards. WXOUDelroit, M * un;:l.: — LT Ry 0 (3 mm o
PD: Chis Callaway MO: Al O'Commel Ca-APOMD: J. Love . IUWINE NE -Difiesocs” WPRO/Providence, RI * GA oo’
MO: Hollyweed Harrison 5 BACKSTREET BOYS “Drownng”™ |  Co APD/AMO: The Sookar Hosdsl KRBEMouston-Galvesion, TX CARLY HEMNESSY “Boawtdel’ o et PD: Tony Brikoh mﬂm e G ; ch o o
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: AP 2 2 LIFEHOUSE “Breathng™ 3 : POMO: Riek St
APD: Laura SL. James e e S0 0 ABON D" O sz;h APLNC:Cuten Fx el EATAE BERCHANT st -
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¢ © USHER U Got It Bad (LaFaco/Arsta) 3710 4554 502391 6 683 Lmdgf\g;gﬂgﬂjEﬁ“&i{ng’f(’n“gﬁfgu”{:jﬁg -
3 +  JENNIFER LOPEZ I'm Real (pic) 3205 247 556367 19 66/0 | wicHAEL JACKSON Butterflies (Epic) 2%
5 © JARULE Livin' It Up (Murder Inc./Def Jam/IDJMG) 3249 +220 547939 13 631 JANET Son Of A Gun (1 Betcha...) (Virgin) 19
’ s FABOLOUS F/NATE DOGG Can't Deny It (Desert StormvElektra/EEG) 2720 -83 420820 15  62/0 | WARREN G Lookin' At You (Universa) 19
5 BUBBA SPARXXX Ugly (/nterscope) 2655 169 441746 11 65/ :;‘F‘C(')‘r‘w'ﬁfgr: w::)% I‘,\"/’:f%“’ }g
s @ 112 Dance With Me (Bad Boy/Arista) 2508 +114 370622 10 591 | pR DRE & SNOOP DOGG The Wash (nterscope) 9
" © CITY HIGH Caramel (/nterscope) 2369 +233 395354 8 623 DRAMA Big Ball (Atiantic)
s 1w ALICIA KEYS Fallin’ (J) 2327 -390 380985 19  60/0 | BUSTARHYMES Break YaNeck (J) 7
o @ NELLY #1 (Priority) 2136 +193 302861 10 = 60/2
% @ NELLY FURTADO Turn Off The Light (DreamiWorks) 2123 +328 263683 5 5455
7 @ PETEY PABLO Raise Up (Jive) 1920  +190 234277 12 5565
w w  JAGGED EDGE Where The Party At (So So Def/Columbia) 1784 155 328881 25 6300 Most Increased
w s JAY-Z 1o (H.ONVA) (Roc-A-Fella/iDIVG) 1782 -442 278921 16  59/0 Plays o
©  w TRICKDADDY I'm A Thug (Slip ‘N Slide/Atlantic) 1682  -273 286800 18  54/0 | afmstme uoms NCREASE
® w  MISSY ELLIOTT One Minute Man (Gold Mind/EastiWest/EEG) 1642 -220 272286 21  63/0 | USHER UGot it Bad (Laface/Arista) +534
5 @ JAY-LGirls, Girls, Girls (Roc-A-Fella/IDIMG) 1580 4372 205710 6 554 |0 (i(r)lgo(;ﬁs@g:rl(; F;g‘;g‘ji'_'}ejl‘;’/’fg%@ b
18 © AALIYAH Rock The Boat (BlackGround) 1519 +92 311463 10 5073 NELLY FURTADO Turn Off The Light (DreamWorks) +328
u @ DESTINY'S CHILD Emotion (Columbia) 1312 +215 184626 13  40/2 | CRAIG DAVID 7 Days (Wildside/Atiantic) +289
5 @ R.KELLY Feglin’ On Yo Booty (Jive) 1080 +80 235954 13  34/0 | DR.DRE& SNOOP DOGG The Wash (Interscops)  +275
s @ FATJOE We Thuggin' (Terror Squad/Atiantc) 1025 4183 206553 3 515 | Moo ELOTI TG gﬁgs(fgé‘;)’v”"d/f"s’w"sm@ g
% @® CRAIG DAVID 7 Days (Wildside/Atlantic) 922  +289 102279 3 483 JA RULE Livin' t Up (Murder inc./Def Jam/iDJMG)  +220
s @ P.DIDDY & THE FAMILY Diddy (Bad Boy/Arista) 815  +141 205411 4 4955 | DESTINY'S CHILD Emotion (Columbia) +215
» =  MAXWELL Lifetime (Columbia) 818 -30 123745 12 323
2 @ NATEDOGG | Got Love (Elektra/EEG) 804  +30 125457 4 4371
» @ JAGGED EDGE Goodbye (So So Def/Columbia) 779 +68 160348 7 31
s @ FAITH EVANS You Gets No Love (Bad Boy/Arista) 760 494 159379 5 3173 Breakers.
» =  DESTINY'S CHILD Brown Eyes (Columbia) 758 -100 89735 12 110
Breaker )  DMX Who We Be (Ruff Ryders/IDJMG) 754 +157 164005 4 41/ - —
7 »  ALL STAR TRIBUTE What's Going On (Columbia) 750 131 126147 5 2000 NOW PLAYING ON 60% OF
v @ BRITNEY SPEARS I'm A Slave 4 U (Jive) 698 473 124809 4 221 THE REPORTING PANEL
s @ ‘NSYNCGone (Jive) 682  +72 118540 8 2213
Breaker @  ALICIA KEYS A Woman's Worth (J) 662  +105 97555 3  42/10 DMX
@  JANET Son Of A Gun (1 Betcha...) (Virgin) 642  +405 93539 1 36/19 Who We Be (Ruff Ryders/IDJMG)
“ @  PINK Get The Party Started (Arista) 641 +154 104313 2 200 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
»  JERMAINE DUPRI Ballin' Qut Of Control (So So Def/Columbia) 628 62 106718 9 313 754/157 41/4 D
@  JUVENILE From Her Mamma (Mamma Got...) (Cash Money/Universal) 627 +109 63800 6 3272 ' ALICIA KEYS
2 @ DR.DRE & DJ QUIK Put It On Me (Priority) 627  +107 130155 3 2372 & Woman’s Worth (J)
Breaker @ DR. DRE & SNOOP DOGG The Wash (/nterscope) 549 +275 141275 1 44/9 TOTAL PLAYS/NCREASE  TOTAL STATIONS/ADDS CHART
Breaker @  BUSTA RHYMES Break Ya Neck (J) 535  +164 123497 2 437 662/105 42/10 (34)
@®  BRIAN MCKNIGHT Love Of My Life (Motown) 491 +44 80403 8 293
@® TIMBALAND & MAGOO Ail Y'All (BlackGround) 487  +189 80467 1 252 DI:;‘ 3 3,288;‘ ?”’g(::cggjﬁ
% @  LUDACRIS Fatty Girl (FB/Universal) 461 +42 109190 3 308 TOTAL PLAYSINCREASE  TOTAL STATIONSIADDS CHART
@« @ LUDACRIS Roll Out (My Business) (Def Jam South/IDJMG) 413 +18 75005 3 34/29 540/275 44/9 fa0)
o @ LI’ JON & THE EASTSIDE BOYZ Put Yo Hood Up (TVT) 367 . «45 23114 2 24/ RHYMES
@  NB RIDAZ Runaway (Nastyboy) 358  +155 37494 1 20 gus:t\\{ Hedield
© & RUFF ENDZ Cash, Money, Cars, Clothes (Epic) w22 s 10 a0 |, BreakYaNeck () .
@ MR. CHEEKS Lights, Camera, Action (Universal) 337 +44 109240 1 226 535/164 437 ®
@  BLAQUE Can't Get It Back (Columbia) 322 +21 29038 1 2173

69 CHFVRhym_mic reporters. Monitored airplay data supplied by Mediabase Research, §q1vision of Premie'rg Radio Networkg. Songs ranked by total Most Added is the fotal number of new adds officially reported to R&R
plays for the airplay week of Sunday 10/21-Saturday 10/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs by each reporting station. Songs unreported as adds do not count
are tied in total plays, the song with the larger increase in plays is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for toward overall total stations piaying a song. Most Increased Plays lists
the first time. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Gross Impressions equais. Average Quarter Hour Fersons times the songs with the greatest week-to-week increases-In total plays.
number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2001, The Arbitron Welghted chart appears on R&R ONLINE MUSIC TRACKING.

Company). © 2001, R&R, Inc.

o — . Email: hooks @hooks.com
n Time. Every Time
- @ www.hooks.com

FAX: (573)443-4016
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> Custom Production - Callouts & Montages
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RIZINIRY indicator

Most Added.
JANET Son Of A Gun (1 Betcha...) (Virgin)
LUDACRIS Roll Qut (My Busmess) (Def Jam South/lDJMG)
MISSY “MISDEMEANOR” ELLIOTT Take Away (Gold Mlnd/EasiWest/EEG)
WARREN G Lookin’ At You (Universal)
MICHAEL JACKSON Butterﬂles (Eplc)
RAYVON 2-Way (MCA)
AFROMAN Crazy Rap (Unlversal)
city HIGH Caramel (Interscope)
JAY-Z Girls, Girls, Girls (Roc-A-Fella/IDIMG)

DESTINY’ S CHILD Emotion. (Columbla)
JUVENILE From' Her Mamma (Mamma Got...) ) (Cash Money/Unlversal)
P. DIDDY & THE FAMILY Diddy (Bad Boy/Arista}
DR. DRE & SNOOP DOGG The Wash (Interscope)
FAITH EVANS You Gets No Love (Bad Boy/Arlsta)
AALIYAH Rock The Boat (BlackGround)

BUSTA RHYMES Break Ya Neck (J)

MR. CHEEKS Lights, Camera, Action (Universal)
DRAMA Big Ball (Atlantic)

ENYA Only Time (Reprise}

JAHEIM Anything (Divine Mill/WB)

B2K Uh Huh (Epic)

New & Active

MISSY ELLIOTT Take Away (Gold Mind/EastWestEEG)
Total Plays: 297. Total Stations: 33, Adds: 32

ENRIQUE 1GLESIAS Hero (/nterscope)
Total Plays: 257. Total Stations: 11, Adds: 4

MARIAH CAREY Don't Stop (Virgin}
Total Plays: 253, Total Stations: 21, Adds: 1

SHAKIRA Whenever Wherever (Epic)
Total Plays: 224, Tota) Stations: 9, Adds: 0

AFROMAN Crazy Rap (Universal)
Total Plays: 182, Total Stations: 14, Adds: 10

RAYVON 2-Way (MCA)
Total Plays: 146, Total Stations: 27, Adds: 6

CYPRESS HILL Lowrider (Ruffhouse/Columbia)
Total Plays: 143, Total Stations: 14, Adds: 1

KURUPT Sunshine (Antra/Artemis)
Total Plays: 142, Total Stations: 14, Adds: 1

G. DEP Special Delivery (Arista)
Total Plays: 142, Total Stations: 7, Adds: 0

Total Plays: 131, Total Stations: 20, Adds: 2

CHINA DOLLS | Know How To Love You (fncapanciarn)
Total Plays: 131, Tota! Stations: 7, Adds: 1

N.D.R.E. Grimey (Violator/IDJMG)
Total Plays: 125, Total Stations: 8, Adds: 2

WARREN G Lookin® At You (Universai)
Total Plays: 105, Total Stations: 23, Adds: 19

DUNGEON FAMILY Trans OF Express (Arista)
Total Piays: 95, Total Stations: 13, Adds: 1

INDIA.ARIE Strength, Courage & Wisdom (Motown)

Total Plays: 89, Total Stations: 14, Adds: 0

IMX The First Time (New Line)
Total Plays: 80, Total Stations: 13, Adds: 2

BENZINO Boottee (Rumpshaker 2K1) (Motown)
Total Plays: 70, Total Stations: 11, Adds: 1

MICHAEL JACKSON Butterflies (Epic)
Total Plays: 58, Total Stations: 27, Adds: 26

DRAMA Big Ball (Atiantic)

Total Plays: 41, Total Stations: 8, Adds: 8

Songs ranked by total plays

PLEASE SEND YOUR PHOTOS

Please include the names and titles of all pictured
and send them to:

R&R ¢/o Renee Bell:
10100 Santa Monica Bivd.,
5th Floor, Los Angeles, CA 90067

R&R wants your best snapshots (color or black & white).

KYLZ/Albuquerque, NM * WKIE/Chicago, IL * WJIFXFt. Wayne, IN * WHHHAndianapolis, IN *
PO: Rebb Reyals PO: Chris Shabel PD: Phil Backes PD: Brisn Wallace
MD: DJ Lopez APO/MS: Harry Legy MD: Weasel N WD: Liz Dixsen
LA 5 TR | § R
i - KNDATCorps Christ, TX Lo SR
A o POMD. Higy 1 RAYVON 2" [ty
i i ,CA* . | WJBTiacksonville, Ft *
KFAT/Anchorage, AK PD: E. Curtis Jokason PD: Aason Maxwell
OM: Mark Carison A60: Grog Hottnse W G- Wi
APO/MD: Marvin Nogent .
MW“ e | ORORe s Sw00P 006G Waet V‘IXIKS‘:‘J‘D:I;:I:‘:JI‘N o
WBTS/Atianta, GA * KSEQ/Fresno, CA * PO: Biade Michals
PO: Dale 0'Brian ::;_"""1 Dei Rio O: Tadd Ambrose
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T ERn ourms e 8 PETEV PABLD “Muies” 1 DESTMYS CHLD “Emotion”
N e T WATEN G oo MISSY ELLOTT “Tae™
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WZBZ/MIanﬁc City, NJ % S ,Knug:‘m Vegas, NV
m”" G fd APn Mike Spencer
e WJMH/Greensboro, NC * MD: 3.5, King
KOS/ me OAUPD: Brkn Deugas 7 GO oS e
Austin, TX ¢ MD: Tap
PO: Scooter B, Stavens 3 AT EvAS s KHTEALittie Rock, AR *
APD: tok S DirfPreg.: Lamy LeBlanc
-l WOSL/Greenville, NC * i potar Garn
w&w_&oﬁ W PO: Briam Rickman ELLIOTT “Taks™
WA 3 ~Looker™ WMDbJ‘a e s
KiSV/Bakerstield, CA * e £
Y fon”
PD: Bob Lews KPWR/Los Angeles, CA *
APOMD: Picazzo WZMXMHartiord, CT * - VP/Prey: sy Steal
BUSTAPROUES "Dreak KZFM/Corpus Christi, TX * OM: Steve Sathany APD: Damion Young
PO: Ed Dcanas PD: Victo Starr MD: E-Man
WERQ/Baltimore, MD * u‘n: mlgn_lm :gall ”Wmmn 10 ALIYAM "Bout”
e Ve - A KLZKLubhock, TX
TR | ovDalas s wom T+ | homaMonou, H e
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WM Birninglam AL KIK/Honolulu, HI * w
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o Ao PO: Cat Collins ’ HO: Pablo Saty m"mmpﬁ’.f:"w
14 THREE § MAFIA “freak WO: Joba E. Kags 33 DAAMA Bl /MO: 1]
'WARREN G “Lookon’ 1 LUDACRS "Ret~ 1 MAXWELL WW Mo Adds.
SO T b WYYL/Memphis, TN *
WIMNBoston, MA * ek - shelllol
VP/Prop.: Cadillac Jack KXUU/Denver-Baulder, CO o m' pebd
WO Dave PO: Bian Micke) P onoluly, trterim MO Bill Madison
JAHEI “Aything” MO: Kevin Akitsks BUSTA RHYUES "Bronk”
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!.{.H'V'Z/Cmdmn, wv KPRR/E! Paso, T * sas T BRWAN u
" BUSTA RHYMES “Srowt™ OMPO: John Candolaris et sor KHTN/Merced, CA *
0N Leoarone sy APD: Palt Diaz prm- i g OWPD: Rane Roberts
WCHHCharlotte, NG * Al WEt b, TX | iR 1 e
POMD: Boogie D # mwu&‘m_ﬁw PO: Kasen Powell 1 o -
N MSSY ELDOT] “Toka® 6 JERMARE DUPR; ol 3 (o tor . MICHALL JACKSON “Buttar”
W SO ¥ SV ADd e I
WBTTFL. Myers, FL* 5 WNOHAEL JACKSON "Sucier” WPD'WIMI 1Mo
WBBM-FMChicago, IL * | 700 Mthews KTHT Houston-Gabvesion, TX * o
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nas, CA *

PO: Dennis Martinez
: FUNK T
AT s o
DR DRE & SH0OP DOBG “Wash™

w.lWZMomnomery.
POMO: O
w0 unuauuun1ur

WKTUMNew York, NY *
:I;’lon Franile Blvs

WOQHTNew York, NY *
P A R B

9 DR DREBad

WNVZMorfolk, VA ©

KBAT/Adessa-Midland, TX
PO: Lee Caro
MO: 1) Sio-Metion

AHCHAEL JACKSON *Bumer”

MESSY ELLIOTT “Take”

Wmmlllﬂ.

KKWD/Dldahoma City, 0K *

Iln Mm
9 EVE “Gut. a

BLAOLE “CanY'

OR DRE & 0063 Wash"
Bt
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KQCH/Omaha, NE *
PD: Erikc Johnson U
o S
SANET “Soa”
WJHM/Orando, FL
Die/Ops.: John Roberts
PD: Stevis DeMann
WD: Jay Love
16 DX “Vhes®
T LUDACRIS “Ror
MCHAEL
ALSCUA KEYS “Worm™

WPY0/Oriando, FL *
PO: PRl Mickaels

u muf%i'"‘

11 PETEY PASLO “Aaiee”

8 ENYA Oy

CHR/Rhythmic Reporters
Stations and their adds listed alphabetically by market
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KBMB/Sacramento, CA *
OM: {brahim “Ebro” Jamils
PD: Travis Lowghran
APD/MD: Big Kid Bootz
27 WISSY ELUGTY “Take™
15 JANET Son”
S WARREN G ~Lookn™

MICHAEL JACKSON
KSFM/Sacramento, CA *
thq Mark Evans

WOCQ/Salisbury, MD
PO: Wookis

: Doeltie

MISSY ELLIOTT “Taie*

MR, CHEEKS “Lights’
KUUU/Salt Lake City, UT *
OM: Kayvon Moties
APOMD: Zac Davis

3 MELLY FURTADG “Twen™

KBBT/San Antonio, TX *

KMEL/San Francisco, CA *
VP/Prog.: Mickas! Martin
- ——

1 ununsm:"
R
KYLD/San Frantisco, CA *

APOMD: Jazzy N Archer
2 CHIMADOLLS “Xoow
MICEL UOLSON "Bt

KBTT/Shrevepori, LA ¢

PO/MO: Quenn Echols

28 MISSY ELUIOTT Tol"

[] ol

T MR

1 DUNGEOM “Trars™
WARREN § “Lookn™

KSPW/Springfield, MD

PD: Cheis Canaen
2 CITY HIGH "Carwmes”

WLLD/Tampa, FL *
PD: Orisndo

“Bor,
A S “Browk”

KOHT/Tucson, AZ *
POMark Medina
APD/MO; R Dub}

KBLZ/Tyler-Longview, TX *
nzn: Pote

“Crazy
MISSY ELUIOTT “Taks™
"=
WARRER § ook

WPGC/Washington, DC *
VP/Prog.:Jay Stevans

MD: Thea Mitcham
KWWVISan Luls Ohispo, CA | 10 MSSYELLOTT "
3 "N SYNC *Gore’
ID snn.lnl
" Ags
KUBE/Seattle-Tacoma, WA ¢ | KDGS/Wichita, KS *
OM: Swellie Hart I;l:' l:'gﬂ wcl:l:ull;‘
:n:‘; Tn?nm ° &“mw
m'mr § MU we
MICHAEL JACKSOR
*Monitored Reporters
81 Total Reporters
69 Total Monitored
12Total Indicator
New Monitored Reporter (1):
KNDA/Corpus Christi, TX
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BY WEDLABASE™ America’s Best Testing CHR/Rhythmic Songs 12+ For The Week Ending 11/2/01.

Artist Title (Label) w Familiarity Burn TD Famitiarity Burn

USHER U Got It Bad (LaFace/Arista) 4.19 - 2% 8% 4.22 70% 8%

JA RULE Livin' It Up(Murder Inc./Def Jam/IDJMG) 4.18 4.15 89% 16% 4.19 89% 15%

112 Dance With Me(Bad Boy/Arista) 4.1 4.06 84% 13% 413 83% 13%

AALIYAH Rock The Boat(BlackGround) 4.08 411 75% 8% 413 73% 7%

MARY J. BLIGE Family Affair(MCA) 4.05 4.06 93% 23% 3.99 92% 24%

JENNIFER LOPEZ F/JA RULE I'm Real(Epic) 4.05 4.14 99% 1% 4.04 98% 4%

NELLY#1 (Priority) 4.03 4.02 84% 11% 4.07 84% 12%

JAGGED EDGE Where The Party At?(So So Def/Columbia) 4.02 4.03 98% 40% 4.02 98% 40%

FABOLOUS F/NATE DOGG Can't Deny It(Desert Storm/Elektra/FEG) 4.1 4.01 85% 20% 4.05 84% 19%

GINUWINE Differences(Epic) 4.01 3.91 84% 18% 4.05 82% 17%

ALL STAR TRIBUTE What's Going On{(Columbia) 4.01 413 84% 15% 4.02 83% 14%

PETEY PABLD Raise Up(Jive) 3.95 3.96 63% 13% 4,02 63% 12%

ALICIA KEYS Fallin'() 3.92 4,01 99% 49% 3.88 98% 51%

CITY HIGH Caramel(interscope) 3.89 3.88 78% 13% 3.95 7% 12%

JAY-Z |zzo (H.O.V.A)(Roc-A-Fella/IDJMG) 3.89 3.95 96% 32% 3.93 96% 3%

TRICK DADDY I'm A Thug(Slip ‘N Slide/Atlantic) 3.85 3.90 90% 28% 3.90 91% 2%

112 Peaches & Cream(Bad Boy/Arista) 3.85 3.78 98% 47% 3.86 98% 47%

MISSY ELLIDTT One Minute Man(Gold Mind/EastWest/EEG) 3.83 3.83 96% 36% 3.84 96% 37%

DESTINY'S CHILD Emotion(Columbia) 3.81 3.80 89% 19% 3.92 88% 16%

NELLY FURTADD F/MS. JADE & TIMBALAND Turn Off The Light(DreamWorks) 3.81 3.72 84% 18% 3.83 85% 19%

USHER U Remind Me(Laface/Arista) 3.79 3.77 98% 45% 3.7 98% 48%

BUBBA SPARXXX Ugly(/nterscope) 3.75 3.82 80% 18% 3.73 80% 19%

RL SNDOP DOGG/LIL' KIM Do You Wanna Roll{J) 3.70 3.76 55% 1% 3.76 53% 9%

MAXWELL Lifetime(Columbia) 3.70 - 44% 9% 3.53 38% 9%

JAY-Z"Girls, Girls, Girls” (Roc-A-Fella/IDJMG) 3.68 3N 73% 12% LAl 71% 12%

MISSY ELLIOTT Get Ur Freak On(Gold Mind/EastWest/EEG) 3.67 3.65 98% 53% 3.62 98% 55%

EVE F/GWEN STEFANI Let Me Blow Ya Mind(Ruff Ryders/Interscope) 3.54 3.61 98% 61% 3.47 97%"* 64%

BLU CANTRELL Hit ‘Em Up Style (Oops!)(Arista) 3.53 3.58 97% 57% 3.48 97% 58%

P. DIDDY & THE FAMILY Diddy(Bad Boy/Arista) 3.42 - 72% 17% 3.4 2% 17%

R. KELLY Feelin’ On Yo Booty(Jive) 3.32 3.35 75% 27% 3.36 74% 25%
Total sample size is 669 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very muchj. Total familiarity represents the percentage
of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Semple composition is based on persons 12+.
TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results
are not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The
RTM system is available for local radio stations by calling 407/523-7272. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks.

’ li;o_é_t ;I;ied Recurrenisbr-_.-‘? Ming For Adds

TSt e LS ot DIALATED PEOPLES Worst Comes To 'Worst (Capitol) 11/6/01
EVE F/G. STEFANI Let Me Blow Ya Mind (Ruff Ryders/Interscope) 1273 ;ABO'-OUS Y:U"g'" (Holla Back) (DEGSB” Storm/Elektra/EEG)
) LENN LEWIS Don't You Forget It (Epic)
JHiRsiece - Oiham el Ay Bigta) UL JAMIROQUAI You Give Me Something (Epic)
MISSY ELLIOTT Get Ur Freak On (Gold Mind/EastWest/EEG) 953 JANET Son Of A Gun... (Virgin)
USHER U Remind Me (LaFace/Arista) 937 JONELLE & METHOD MAN Round And Round (Def Jam/IDJMG)
BLU CANTRELL Hit ‘Em Up Style (Oops!) (Arista) 022 MACK 10 Hate In Yo Eyes (Cash Money/Universal)
RL/SNOOP DOGG/LIL’ KIM Do U Wanna Roll (J) 892 Listen now to these and other hot/new releases on Music p
TOYA | Do (Arista) 815 Meeging, the industry's No. 1 online destination for new %
§ music: www.rrmusicmeeting.com
CRAIG DAVID Fill Me In (Wildside/Atlantic) 688 £
CITY HIGH What Would You Do? (Interscope) 676 =
LIL’ MO Superwoman (Gold Mind/EastWest/EEG) 655
- JA RULE F/LIL’ MO AND VITA Put It On Me (Murder Inc./Def Jam/IDJMG) 601
5 NELLY Ride Wit Me (Fo’-Reel/Universal) 593
- MICHAEL JACKSON You Rock My World (Epic) 551
+ JOE F/MYSTIKAL Stutter (Jive) 519
. TYRESE What Am | Gonna Do (RCA) 506
) LUDACRIS Area Codes (Murder Inc./Def Jam/IDJMG) 487
| OUTKAST Ms. Jackson (LaFace/Arista) 483 i ; L
|| JUVENILE Set tOf (Cash Honey Universa) 62 | P B, JESSEJACSON
. H The Reverend Jesse Jackson recently stopped by WHZT (Hot 98.1)/Greenville, SC to in-
| ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 420 | quire about the midday position. Talking akout the station, staffers overheard the Rev.
| JA RULE F/C MlLIAN BetWeen Me And YOU (Mllfdef InC./DefJam//DJMG) 418 saying, “That shit’s tight!” Pictured are.(l-r) I'!Ot 98.1 PD Fishgr, Jackson and WHZT Asst.
L [ MD/night guy Murph Dawg and Promotions Director Lou Everling.
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FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE MUSIC TRACKING

WKTUNew York WOHT/New York

WBBM/Chicago WKIE/Chicage
Clear Channel Emmis Infinkty i [
(201) 420-3700 (212) 29-9797 {312) 944-6000
Blue/Gerommo Q Cloherty 4
12+ Cume 2,619,900 O S5: 12+ Cume 2,661,300 12+ Cume 1,360,61
PLAYS PLAYS PLAYS
W TW  ARTISY) © (0} LW TW  ANIST/TITUE e . W TW  AATISTTITLE 6 (009) W TW  AATISTTTLE 6l oo} 1
59 70 MARYJ.BLIGEamiy Aftas 87220 32 47 FABOLOUS/Young'n (Hola Back) JENNIFER LOPEZA'm Rl 84 99 FABOLOUSF/NATE DOGG/CanY Deny It 46725 46 55 KATE RYAN/Screarm For More 7205
66 68 JENNIERLOPEZTmReal 84728 38 45 JADAKISSKnock Yourse! Out 47 30 MARY.).BLIGEFamily Ataic 45150 46 54 DAFT PUNIGHarder, Betis... 074
707 IGLESIASHero 3842 G 79 83 GIMUWINEDifloronces 43575 46 54 DEBORAHCOX/Absodely Not 7074
45 52 DIGITAL ALUESWithout e 42 42 USHERUGotnBad 75 83 USHERAIGOtIBsd 2575 52 51 AMBEFVYes 6681
30 51 GIGIOAGOSTINAT Fly With You 63548 36 40 R.KELLY/eslin'On YoBooty 2R 1N & Croom 51 51 6681
55 44 KEYSFalln' 42 40 AALIYAHRock The Boat 36 79 TRICKDADDYmAThug 41475 26 47 DJJEANLIMeUp 8157
S0 40 JAGGEDEDGEWhere The Party Al 49840 36 38 JARULELW RUp 84 55 112/Dance With Me 36 46 JENMWER LOPEZTm Real
36 40 KEVINCEBALLOMYFrstLove 49840 22 38 JAGGEDEDGE/Goodbye 49 4 JAY-ZAZOHOVA) 25725 53 4 5633
40 35 SAFIREanYouStnd 43610 38 37 JARULE/AWaysOn Time 27 48 CRAKGI 52 42 ATRAZUGO
34 34 ALLSTAR TREUTEWhars Gong On 47364 36 35  CITYHIGHCaramel S0 47 JARULEAMA RUp 24875 433 5109
23 COX/Abschusly Not 42364 29 34 G.DEP/Specal Debvery 48 48 LILMOSuporwoman 4150 31 39 DEE 5109
46 3 CRAG 41118 28 33 N.ORE/Grimey 45 43 AALIYAHRock The Boat 2575 41 38 mumos.mmm 78
6 33 MISSYELLIOTT/One Minute Man 41118 2 R SPARIOOUUGlY 74 42 DESTINYS CHILDEmoton 2050 33 37 ABIGAILYouSet 847
2 %N wms‘rmultwumrom 37380 38 32 MARY.. BLIGEFamily Attar 43 41 NSYNC/Gone 2525 38 36 nwmmm ane
27 29 DABUZZAatMel 1N 33 31 JADAKISSWeGo Maks It 40 41 R.KELLYfFoelin' On Yo Booty 21525 39 36 CHRISTINAMLIAWAM ToPM
%2 wumo»mmmsy 36134 76 30 FAITHEVANS/YouGets NoLove 3 I 19425 34 34 DEPECHE MODEA Feet Loved “54
21 28 O-TOWN/AIOr Nothing 4288 a3 CHEENSAights, Camena... 30226 26 3¢ DR [ & SNOOP DOGG/The Wash 18900 an Time:
20 26 DEBORAHCOX Never Know 32398 29 29 AALIYAHMore Than AWoman 288 51 36 JALIED ESGEWhinThe Party Al 18900 3 31 JBNANI Want 4061 1
19 26 PINKGot The Party.. 3239 28 29 FABOLOUSFNATE DOGGKeapln' h Gangsta 2400 2n LT Tt Man 17325 17 28 PINK/GE The Party... m
38 26 BRITNEYSPEARSTmAStved U 239 35 29 FATJOEAVS Thugoin' 24892 35 32 BLUCANSILLSNEM UpStyle_ 16000 16 28 GROOVE 3568
21 24 TAMIASYanger in My Houss 6 2Wa JACKSONYou! 24003 2 12 MEENT02ys 16800 27 27 New 3537
41 22 192/Peaches & Cream 27412 21 27 BUSTARHYMES/Break Ya| 24003 83 32 JENMIER LOPEATmRe 16800 % 5
27 21 JESSICAFOLKER/To BeAble ToLowe 26108 20 DEEP/Burn 23114 2n 14700 25 24 JANETComaOn GatUp 3144
102 26188 i) 19558 18 28 P.DIDOY./Diddy 14700 TR Chance 2489
25 19 BLUCANTRELLHCEM Up Sty 23674 41 26 JAY-2/Girs, Girs, Gis 18669 327 KEVS/Falln’ 14175 13 MARYJ.BUGEFamily Aftair 2358
33 19 EVERGWENSTEFANVLMtMaBlowYaMind 23674 22 25 RUFFENDZ/Cash, Money, Cars... 18669 17 24 12600 17 SHAKIRAWhensver Whenever 2221
37 19 USHERU 23674 30 25 DMXWeRight Here 18669 12 18 EVEFGWENSTEFANVLOMoBlow YaMind 8400 38 10 PUSSY 200013 Gonna Be... 209
14 10 NSYNCGons 41 24 JY-ZAZDHONA) anm 23 26 CYPRESSHILAowrider 17780 1 7350 i3 JAXKWhere's Your Hoad Al 170
21 17 DERGDWD 21182 2124 P e 13 10 PHARAOHE 1424 713 525 22 12 DJENCOREN See Right.. 1572
12 2% axn 3 15 DMDUWNOWeBo 13335 15 13 P.DIDOY./Bad BoyFor Ll 6825 38 12 SONO/eep Controd 1572
19 10 DJENCOREASee! 19336 12 24 DR.DRE & SNOOP DOGG/The Wash 43212 12 12 WARRENGADOKI At You 10668 13 12 JANET/Someons ToCall. 6300 10 11 MODJOAady {Hoee_) 1441
1915 Tum Yo You 13690 25 21 TYRESEMWhatAm1Gonna 0o 39666 41 The [ 8 11 NELLYRideWRMe 715 7 11 DELERIM| 1441
19 14 JA-2zmHONA} 17444 17 21 DNXAWHoWeBe 37063 9 10 FAITHEVANSYou Gets o Love 5050 11 11 TOYMDo 5775 6 18 FULL INTENTIONAmarica... 1210
1314 17444 15 20 MARWAHCAREY! 36080 12140 8890 10 10 RKELLYFost 5250 9 19 DARUDE/Sandstom 1210
9 13 SARMAPARISAookAUs 16198 18 15 JAYZUgoaTheN*""s 27045 13 18 BUSTARHYMES/AS | Come Back 8890 10 10 MYATus Of TheEx.. 5250 9 0 GIGIDAGOSTINOTE Ry Wit You 179
5412 MUMBAGot Tol You 14952 16 14 MARY . BLIGEMo More Drams. 25242 6 0 Oul... 5001 8 10 7 AALIVAHWeNead A Reschaion 5250 7 9 ULTRANATEAGERUp.. un
un 13706 113 1120mce Wit 23439 9 8§ ORORES DOGG/The Wash 2001 13 10 PINKGet TheParty.. 5250 110 DAFT PUNK/Ons More Time "
6 11 MYACase Ot TEx. 13708 10 13 TIMGALAND & MAGOOVATYAR 23439 70 JAYZugoaTheN s 2001 5 1 ALIYATiyAgein 5250 99 1
1110 ALICE DEEJAY/Bettr Off Alone 2480 28 13 NATE DOGRASoL 23439 3 9 DR.DREMe 2001 9 9 MONICAust Another Girl ans 7 9 BASEMENTJAXXRomso "
9 10 12450 12 12 RAYJANSRAMins 2163 [F] %001 § 8  WELLYCountry Grammar 4200 10 9 CHINADOLLSAKaow How To... nn 1

KMEL/San Francisco KYLD/Ssn Francisco KRBVIDllln-H Worth WJIMN/Boston
Clear Channel Infinity Clear Channel

(#15) 538-1061 (415) 356-0049 (2‘4) 630-3011 (781) 663-2500
Martin/Snider Martin/Asches McCartney/David !
12+ Cume 728.490 12+ Cume 952,000 129 Cume 485,200 12+ Cume 943,600
PLATS
W TW  ARTIST/TITLE  (008) W T ARTSTMINE W TW  ARTIST/TITLE 1 (000) LW TW  AATST/MITLE ol {00}
70 68 AALIVAH/Fock TheSoat 2578 62 93 MARYJ.BLIGEFamiy, 70 Cyl 41851 42 63 USHERAIGotR Bad 2507
60 59  USHERAIGOtItBad 18508 92 M1 JAGGED EDGEMNore The Party At 83 B8 FABOLOUS FNATE DOGG/Can't Deny 40568 61 81 JAY-Z/Giris, Girls, Girts 24278
58 50 MAXWELLAitime 19256 86 10 JENNFERLOPEZm 26 88 CRAIGDAVIDRNMeln 39648 64 81  AALIVAN/Rock The Boat %278
61 55 GINUWINGDMaronces 18260 84 82 ALICIAKEYSFalin' 70 73 MARYJ.6I Altair 33853 51 48 18308
57 52 R.KELLYfeen' On YoBooty 17264 6 71 USHERNGOtRBad 11380 54 87 TRICKDADDYAmAThg 30887 44 40 BRIANMCKNIGHTALove Of My Lite 15920
43 52 JLLSCOTY/MheWay 17264 62 63  BRITNEYSPEARSTm ASavedU 10080 T8 M €U 29965 30 40 15920
62 51 10932 5253 ALIENANTFARM/SMoom %0 8 5 Real 29504 45 38 LAXWELLASstme 15124
50 51 10082 75 The Party .. 8160 50 57 112/Dance Wit Me %277 18 37 KELLY FURTADO/Tom Oft The Light 726
54 50 16500 37 4 JAVZAZOMHDVA) 680 51 55 25355 46 35 13330
a8 16268 53 47 7520 51 53 NELLY#M w1 1
50 47 15604 43 45 MISSYELLIOTT/One Mioule Man 7360 2 52 DR.DRE & SNOOP DOGG/The Wash 22972 29 33 DMXWhoWe Be 13134
20 45 14940 41 45 JARULEAM'RUp 200 45 48 20745 24 32 FAITHEVANS/You Gets No Love 1271%
56 42 13044 48 42 TRICKOADDYFm A Thuy 6720 69 45  ALICAKEYSFalin' 20745 43 32 PETEY PABLORaiseUp 12736
49 4 1394 38 42 'NSYNCGone 6720 “a (_wity 19623 2 30 ummmn 1940
37 3 12616 40 42 EVEF/GWENSTEFAMVLG Mo Bow YaMind 6720 39 37 JAGGED EDGE/Where The Party At 17057 %29 11542
48 38 1852 46 42 TOYM Do 6720 36 31 USHER)! 14281 2% mmnmmwm 10348
40 35 BLIGEFamby Aftar 11620 16 42 ENRIOUE IGLESASHero 6720 1t 30 FOXY 13830 20 25  INDIAARE/Brown Skin 8850
42 34 FABOLOUSFATE DOV &t i R 1288 15 41 NELLY FURTADO/am ON The Light 6560 31 30 DNDUWho We Be 13830 23 24 RLKELLYFoalin'On Yo Booly 9552
34 23 DR.DAE S SHOUR' [OKGG T Wash 47 40 GINUWINEDiliwanoms 8400 32 27 MNSSYELUIOTT/Get Us Freak On 12447 8 23 9154
2% 22 SLEYBAOSM. BV Coripms 7304 45 30 BLUCANTRELLMR EmUp Style... 6080 32 Wl On 11986 34 22 TRICKDADDYAMA Thug
19 22 PETEY PABLORaise Up 704 - 26 a BACKSTREETBOYS/Orowning 4160 17 25 JAV-ZAGirls, Girls, Girlg. 11528 30 22 8756
2 21 MUSIOAove 62 1M 26 MELLYMH 3840 36 24 MISSYELLIOTT/One Minue Man 11064 20 20 P.DIODY. /Diddy 7060
18 28 VANDROSS/ Takat You Out 6640 - 22 PETEYPABLORaiselp 3520 21 23 FATJOEWSs Thuggin® 10603 2119 NELLYAM 7562
31 17 NATEDOGGAGOILow 5644 5319 040 17 20 NELLYARideWR e 9220 4 16 & MISSYELLIOTT/Take Away 7154

17 EDGEMWNere The Party A 5644 %0 1319 CITYHIGHAWhat Would You Do? 3040 %20 LU 220 48 18 JARULEAMN RUp 7164
1117 MISSYELLIOTT/ONe Minuke Man 5644 7184 16 19 JUVENILESack That Thang Up 3040 a2 8208 18 17 6768
15 17 Gire 5644 6735 43 13 LRMEvery Other Time 2880 1910 RKELLY; 8298 13172 6708
18 17 MLLSCOTV/A LongWalk 5644 6208 1713 CRAZY 2880 1817 JARULEAL MO._/Putis On e 787 12 16 JANET/Son OfAGun...
23 1 KEYSFalln 5312 14 10 FABOLOUSFMATE DOGG/Cart Deny it 2800 2116 H2Pechesd 7378 17 18 6368
18 15 MARY J.BLIGEMNo More Drama 5312 5837 15 10 QUTKASTAME Juckson 2880 1718 ks b 2315 JAVIAZO(HO.VA) 5970
9 15 DNXAWhoWe B 4900 4239 1517 SONQUEA Frals So Good 270 1415 TYRESEALMS Girlg 8915 18 15 The Party At
22 14 DESTINYS| 4648 4490 16 17 AUCE DEEJAY/Buttor ON Alone 2720 15 14 CITY HIGHAWIR Would You Do? 6454 3315 MARYL 5970
171 You 4548 “0 216 2560 13 14 JOE FAMYSTIKAL/Shtler 5454 16 14 MISSY ELLIOTT/Get Ur Freak On 5572
13 12 LI MO/Superwoman 3084 “%0 1145 LENNY KRAVITZ/Agan 2400 19 14 JARULEFC MILIANBotwoonMe And You 6454 16 13 112/Psaches & Cream 5174
7n HGHCaramel 3652 40 1118 SHAGGY/Ange 2400 9 14 & MAGOOINEY' 6454 22 13 FABOLOUS F/ATE DOGG/Can Deny it 5174
2 0 WARREN GAookin Al You 2088 5 10 490 15 14 DR.DRE/Mw et Episade 240 20 14 EVERGWENSTEFANVLMMeDBlowYa Mind 6454 - 11 JARULE/AMaysOn Time 4378
[ ] RHYMES/Break Ya Weck 2088 ] 358 9 14 DAEAMMeLoves UNot 240 1713 LUDACRIS/Southem| 5009 B OR Inkentions 4378
18 9 NELLYFURTADO/Tum OF The Light 2088 6 1 DREMOplosive 3892 "u OfTheEx.. 240 13 13 MYACISeOfTheEx.. 5009 13 10 EVEF/GWENSTEFANVLot e Blow Ya Mind
70 {Bon S9..) 2656 5 7 KANDVDon Thinkrm Not 3143 11 14 NELLY/Couny Grarmmar 240 1412 PINKGMostGirs 5532 48 OUTKASTAMS Jackson N
13 0 DR.ORE & DJOUIPUL 0N Me 256 5 & AFROMANCrazyRawp 1114 CHINADOLLSA Know How To... 240 1312 ALIVAHTryAgen 5532 10 2 NSYNC/Gone 3184

KB)XO(Houston-Galveston
Radio

(713) 623-2108

Powsll

KTHTHousion-Galveston

WBTS/Atlania

WPOW/Mismi KUBE/Seattie-Tacoma

Cox
(713) 963-1200 (404) 897-7500 (206) 2852285
Sam G O'BraanMiles Hart/Powers/Piat

12+ Cume 854,200 12+ Cume 436,700 12+ Cume 444,800 12+ Cume 418,700

LW TW  AATIST/TIILE 81 (000) LW TW  ARTIST/FITLE @1 {000} 61 {000} LW TW  ARTIST/TITLE 61 (000}
B3 72 MARYJBLIGEFamiy Aftar 30800 116112 MARY J. BLIGE/Family. 19264 BRITNEY SPEARSTMA Sigve 4 U 20877 73 75  MARY J, BLIGEamily Altar 18150
B1 86  AALIYAHRock The Boat 28050 113110 JENNIFER LOPEZ/'m Real 10020 USHERA Gol #tBad 27951 68 74  JENNIFERLOPEZTm Real 17908
69 83 8775 109 108 ALICWA 18232 MELLY FURTADQ/Tusm Off The Light 27225 80 66 JARULEAMn nUp 15972
58 50 24850 78 186 USHERAUGO HBad 10232 JENMIFER LOPEZ/Tm Real 26136 83 02 15004
58 57 USHERAIGotkBad 24225 110104 G 17888 GINUWINE Difforances. 24584 25 B4 FABOLOUS FMATE DOGG/Can't Deny it 13068
55 49 20825 SPAROCUUglY 10148 MARY J. BLIGE/Family Aflair 21780 7 54 DESTINY'S GLOEmotion 13068
40 40 JENMFERLOPEZYm Real 20400 48 54 The Party... KOSHEENHiceU 21054 43 52 JAY-2/Girts. Girle. G 12584
50 46  PETEYPABLORaseUp 19550, 56 §3 JAY-Zz0(HOVA) me BUBBA SPARICOUgl 20328 40 50 USHERAGothBwd 12100
41 41 MUY 17425 47 51 COTY HiGHCamel a2 DESTINY'S CHILO/Brown Eyes. 18876 50 S0 BUBBASPAFIOOCUglY 12100
38 41 DWXWhoWe Be 17425 75 4 ELLIOTT/One Minute Man 8428 112/Dance With Me 18876 44 50 112/Dance WithMe 12100
32 41 JAV-ZGirs. G Guris. 17425 50 49 TRICKDADDYAmAThup 8428 JARULEALIvIN' RUp 17424 45 50 GINUWINE/Difterences. 12100
60 40 TRICK DADDYA'mA Thup 17000 41 49 112Dance WithMe 8428 TOYAM Do JAV-2AZ0(HONVA} 17424 32 47 NELLY FURTADO/Tum Off The Light 11374
40 39 JUVENILE/SetnOn 16575 44 40 JARULELMN'Up 8256 45 52 ALLSTAR TRIIUTEMMal's Going On 7904 SHAKIRA/WNenever Wherever 12705 50 45 CITYHIGH Caramel 10890
42 38 NSYNGGone 16150 51 48 ‘NSYNC/Gone 82568 55 52 PETEYPABLO:Raise! 7804 NB RIDAZRunaway 12342 41 44 EVEFGWENSTEFANILetMeBlow YaMind 10648
38 38 JARULEAMN'tUp 16150 5¢ 47  JAGGEDEDGEMWnere The Party At 8084 53 51 MISSY ELLIOTT/Dne Minuse Man 752 LUDACRIS/Area Codes: 10527 68 43 JAY-212o(HOVA) 10406
43 31 112Pepn 15725 41 45  DESTINY'S CHALOEmotion 7740 59 51 JArZAZO(HWVA) 7752 ALCIAI J 8nz 48 39 RUSNOOF DOGG. /Dol Wanna Roll 9438
47 37  JAGGEDEDGE/Goodbye 15725 32 43 NELLY FUATADO/Tum ON The Light 7396 52 45 CRAIG DAVID/NIMe In 6840 MISSY ELLIOTT/Get Ur Freak On BUS 51 38 USHER/URemnd Me 9196
32 35 8 LUDACRISROIOut.. 14875 11 4% LILJON.BaBa 7052 39 44 CITY HGHCemmel 6688 CITY HIGHCartsnel 7986 32 30 CRAIG DAVIDAFMe n 7260
29 35 AUCIAKEYS/AWoman's Worth 14875 kI3 1} MEU.K)"TMWWG\ 6364 44 35 BABYFACEWBRI 5320 JAGGED EDGE/Where The Pasty At 60 43 29 MATE DOGG/1Got Love 6282
37 34 CIYHIGHCaramel 14450 36 36 D'AGOSTINGTY 6152 32 34 BLUCANTRELLAIUEmUp Style. . 5168 AUCW KEYS/Gitirind 7623 19 26 JAGGED EDGE/Whare The Pasty At 692
37 33 NELLY/Satwr Up 14025 34 35 MFMNSTEFMM*MVIM 6020 32 32 QUTKASTMs.Jackson 4864 PINK/Get The Pasty... 7623 12 25  DMXWho WeBe 6050
20 30 MAXWELL/Uletime 12750 34 35 DBRITNEY SPEARSTmASuwe 4U 6020 46 32 4884 GIGI 'AGOSTING/TE Fly With You 6534 23 23 FAT JOEAVe Thuggin 5566
25 22 PUBLIC ANNOUNCEMENT/John Don 9350 32 34 QUTKASTMs Jackson 5848 28 31 CRAIG DAVIOS Deys 4712 MELLY#N 6534 19 21 CITY HIGHWYa1 Would You Do? 5082
13 21 FABOLOUSF/NATE DOGG/Can't Deny it 925 33 32 CRAIG DA/ Days 5504 3129 JAY-2/ Just Wanna Love... 4408 R KELLYAests 5608 13 20  BUSTARMYMES/Break Ya Neck 4840
B 21 BAIAN MCKNIGHT/Love Of My Like: %5 33 32 112Peaches & Cream 5504 31290 JOEFMYSTRALSWt 4408 JAY-ZGirls. Girls. Girls. 5808 19 19 112/Psaches & Cream 4598
16 19 WELLWMWVMOI 8075 33 32 NELLY/RiceWw Me 5504 26 27 EVEF/GWEN STEFANVLat Me Biow YaMind 4104 i 5445 24 17 MICHAEL JACKSON/You Rock My World a4
91 7650 13 31 NELYN 533 24 26 JENNIFERLOREZYm Real 3852 MSSY ELLIOTT/One Minute Man 5082 16 15 JANET/AlFor You 3630
12 18 RIGLLVM 1650 45 26 BLUCANTRELLAH'Em UpSivte . “urn 29 26 112/Peaches & Cream 3852 PETEY PABLO/Raise Up 4719 14 1§ 3630
6 17  JAGGEDEDGEAWhers The Party At TS 27 26 JARULEAIL MO.../PutitOn Me 4472 24 25 NELLY/Aide Wt Me 3000 DAFT PUNK/One More Time 4356 10 15 3630
1817 7225 2% 26 HIGHAWNL You Do? “ur 26 25  EVEMWNOS That Gil 3800 ANGIE MARTINEZ Live AL Amemy s 4356 17 14 JOE FAMYSTIKAL/Shutter 088
16 16 JERMAINE DUPAVBaln' OO 6800 3 24 2 JAMET/Son OfAGun... 4128 23 22 JAGGEDEDG B JAY-Z Just Wanna Love... 4356 12 13 AGUILERAVLIL KIM.. NLady Marmatade 3146
12 14 USHERURemindMe 5950 16 23 ALICIA KEYS/A Woman's Worth 3956 20 21 JAGGEDEDGE/Leks Get Masried 3192 TRICK DADOY/Talat & To Da House 436 13 13 SHAGGY/Angel 3146
6 14 RDODY_ 5850 13 20 CRAIG DAVIDFlMe In 3440 28 21 MMSSYELLIOTT/Get U Frsak On %2 112/Peaches & Creem 3903 14 13 SHAGGY/X Waan'tMe 3146
13 13 My World 5525 38 20 PETEY! Up 3440 28 21 CITY HIGH/WTat Would You Do? nw OR DRE/The Neod Episode 3933 JARULEALIL MO../Put 1t On e 2904
11 13 CITYHIGH/What Would You Do? 5525 14 19 JUVENREBack That Thang Up 3268 2221 JARULEAIL MO../Put tOnMe g (AN VAN DAHLCasties in The: 3630 LUDACRIS/Southem Hospitality 2420
10 13 112/Dence WithiMe 5525 3 16 LI 2752 20 3040 MYSTIKAL FAVEAOanger (Been S0...} 620 DR, DRE/The Next Episode a8
9 13 WMo 5525 14 14 TOWNButterlly 2408 18 19  SIMPSON/A Litte B2 2888 2 FAT JOEW: Thugoin® 620 K-C1 & JOXVCrazy an
- 12 a TIMBALAND & MAGOOVAIY'All 5100 13 12 MYSTIKAL/Shake YaAss 15 15 [/Somecne To Caki... 2280 FABOLOUS F# DOGG/CanDeny' 3630 MAXWELL/Ulsbme a7
8 12 MISSYELLIOTT/One Minute Man 5100 12 1% LUDACRIS/Southen Hosphallty 1832 19 15 ELANTmInLoveWith... 200 $ 8 JARULEAN MO./PAROnMe 3267 MISSY ELLIOTT/Get L Frask On an
5 12 AUCIKEYSFalin' 5100 9 11 LIUTROYAanna BeA Baler 1882 15 14 LIL BOWWOW/Bounce With Me n2 13 9 AZZIDO DABASS/Doom's Night 3267 NELLY/Country Grammar azs
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CHR/Rhythmic

® November 2, 2001

MARY J. BLIGE Family Affair (MCA)

FABOLOUS f/NATE DOGG Ya'll Can't Deny It (DS/Elektra/EEG)
BUBBA SPARXX Ugly (Interscope)

112 Dance With Me (Bad Boy/Arista)

JA RULE Livin' t Up (Murder Inc./Def Jam/IDIMG)

CITY HIGH Caramel (Interscope)

MISSY ELLIOTT One Minute Man (Gold Mind/FastWest/EEG)
NELLY FURTADO Turn Off The Light (DreamWorks)
JENNIFER LOPEZ I'm Real (Epic)

P. DIDOY & THE FAMILY Diddy (Bad Boy/Arista)

JAGGEO EDGE Where The Party At? (So So Def/Columbia)
NELLY #1 (Priority)

ALICIA KEYS Fallin® (J)

FAT JOE We Thuggin’ (Terror Squad/Atlantic)

JAY-Z |zz0 (H.0.V.A)) (Roc-A-Fella/IDJMG)

USHER U Got It Bad (LaFace/Arista)

GINUWINE Differences (Epic)

DR. DRE & DJ QUIK Put It On Me (Priority)

19 RL/SNOOP DOGG/LIL’ KIM Do U Wanna Roll (J)

20 FAITH EVANS You Gets No Love (Bad Boy/Arista)

21 JAY-Z Girls, Girls, Girls (Roc-A-Fella/IDJMG)

22 112 Peaches & Cream (Bad Boy/Arista)

23 JAY-Z | Just Wanna Love U (Give It To Ne) (Roc-A-Fella/IDJMG)
24 MICHAEL JACKSON You Rock My World (Epic)

25 PETEY PABLO Raise Up (Jive)

26 EVE {/GWEN STEPHANI Let Me Blow Ya Mind (Ruff Ryders/Interscope)
27 USHER U Remind Me (Laface/Arista)

28 JERMAINE DUPRI Ballin’ Out Of Control {So So Def/Columbia)
29 DR. DRE Bad Intentions (Death Row/Interscope)

30 NATE DOGG | Got Love (Flektra/EEG)
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37 CHR/Rhythmic Mix Show Reporters

Contributing Stations

KBMB/Sacramento, CA
KSFM/Sacramento, CA

I KDON/Monterey-Salinas, CA I

WOHT/New York, NY
WNVZMNorlolk, VA KTFM/San Antonio, TX
XHTZ/San Diego, CA

KOCH/Omaha, NE
| KMEL/San Francisco, CA

WPY0/Dilando; EL KYLD/San Francisco, CA
KCAQ/Dxnard-Ventura, CA KUBE/Seattle-Tacoma, WA

KKFR/Phoenix, AZ WLLD/Tampa, FL
KXJM/Portland, OR KOHT/Tucson, AZ
WWXKX/Pravidence, Rl | WPGC/Washington, DC

KQBT/Austin, TX
KISV/Bakerslield, CA
WBH. ,‘ irmi AL
WJMN/Bosion, MA
WBBM/Chicago, IL
KZFM/Corpus Christi, TX
KPRR/EI Paso, TX
WJFX/Ft. Wayne, IN
X80S/Fresno, CA

KSEQ/Fresno, CA
KiKi/Honolulu, HI

KXME/ HI
KBXX/Houston-Galveston, TX
KLUC/Las Vegas, NV
KPWR/Los Angeles, CA
KXHT/Memphis, TN
WPDW/Miami, FL
KTTB/Minneapolis, MN
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November 2, 2001 R&R @ 49

Tak: “Take Away”

et Gold Mind/ | 14
EostWest/EEG .

MISSY ELLIOTT

ey

Missy “Misdemeanor” Elliott is an exceptional performer, singer, songwriter, pro-
ducer and rapper who has changed the face of hip-hop with her elusive vibe, capti-
vating lyrics and unparalleled hooks that ieave her audience waiting and wondering
what's next for the star. The video for her single “Get Ur Freak On” baffled-fans as she
took viewers to a new level of creativity where the bizarre reigns over the common.
Next came the classic women’s anthem for 2001, “One-Minute Man.” And now Elliott
continues her unpredictable warfare with “Take Away,” which features Epic recording
artist Ginuwine and newcomer Charlene “Tweet” Keys. @ This single has a classic
Prince vibe to it (long before his symbol days). It could be the twang in the strings or
the slight tap of the keys that reaches in between the sexy lyrics that grabs me, or it
could be the seductive voice of R&B sex symbol Ginuwine. “Take Away” is sexy, sweet
and smooth, and, unlike some R&B cuts that leave you exhausted, it's not too busy.  ©
After all, there's only so much hooting and hollering one can take. @ Elliott begins
the track by declaring love for her partner, “You're so incredible/Ever since the day
we became so personal/Ever day that | spend with you it gets unforgettable.” Love
confessions pour from the Timbaland production as Ginuwine and Elliott exchange
verses backed by Keys' invigorating vocals. The trio unite in the ghetto love chorus, =
“Take away the gold platinum chains/Cause I'm gon’ love, love you anyway/I'm not i
in it for the love of cash/"Cause if you go broke, | gottamake it last.” @ “Take Away”
was sprouting branches at radio before Elekira was able to plant an official add date.
The single is enjoying airplay at Urban outlets such as WYKS/Washington, WEDR/
Miami and WPWX/Chicago. CHR/Rhythmic stations like KBMB (The Bomb)/Sacra-
mento and KXJM (Jammin’ 95.5)/Portland, OR have also hopped the bandwagon,
while Greensboro, NC hip-hop station WIMH made it official with an early add. e A
respected composer, Elliott has worked besids the likes of MC Lyte, Jodeci, Timbaland,
the late extraordinary talent Aaliyah, Busta Rhymes and Janet Jackson, to name only
a few. She continues to outdo herself when it comes to imagination, creativity and
talent with every product that she’s released in her career. Elliott has been known to
keep fans guessing as she zigzags across the imaginary lines between pop, urban,
rhythm and alternative hip-hop music, re-creating and reinventing what should sim-
ply be called “Missy.”
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— Reneé Bell
Assistant Editor
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Own Your Event;

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.

P.0. Box 750250 Houston, Texas 77275-0250 <5 L
713/507-4200 713/507-4295 FAX SN j&\l

ri@reefindustries.com www.reefindustries.com

1-800-231-6074

wwWwW americanradiohistorv com


www.americanradiohistory.com

From Rap To Radio, It's All Kid's Stuff

B Christopher ‘Kid’ Reid is ready for radio

. ecently I talked with someone most of us have heard of as a result of his successful entertain-
— ment-industry career. Most of us know Christopher Reid as Kid of Kid & Play. I had the
pleasure of spending about an hour with Reid a couple of weeks ago.

- Reid grew up in New York, and he
mentioned the positive influence of
radio personalities from such stations
as WWRL-AM, WBLS and WLIB-
AM. I told him how much [
enjoyed an aircheck I heard
of him with a Kansas City
Rock jock. I didn’t know he
had ever done radio, but he
let me know that he had an
interest in possibly working
on the air someday.

House Parties To
House Party

Reid was born in the
Bronx but raised in Queens,
where he and Play grew up
around the corner from each other. [
asked how he and Play hooked up
and decide to pursue music as a ca-
reer. “I'm actually of an age where [
can say that [ was around when rap
first started,” he explained. “It was
something that was taking hold of a
lot of neighborhoods in New York,
and the Bronx in particular. Then it
kind of spread out to Queens.

N Y T T T v

“Radio is quite
interesting to me. The
people who do it seem
to have a lot of fun at
what they do, which is
my motivation to do a
lot of the projects that

I do.”

T T T e

“We got together based on a natu-
ral love for hip-hop music, which was
this new form of expression that ev-
erybody was going crazy about. Most
of us couldn’t sing, but this was a way
for us to express ourselves and enter-
tain people at the same time.

“That’s how we got our start, do-
ing house parties in our neighbor-
hood. It actually started from that.
So it’s quite ironic that one of our
most famous projects would be
called House Party. We came full
circle, so to speak.”

Christopher
Reid

This led me to ask about his in-
volvement with the House Party mov-
ies. Reid noted that it was an affilia-
tion with a man named Herbie “Love
Bug” that led Kid & Play to
| the silver screen. “Herbie
| ‘Love Bug’ had created and
brought Salt-N-Pepa to the
forefront,” he said. “He then
took us under his wing, and
our first album went Plati-
num, which gave us a lot of
early success.

“Toward the end of that we
were approached by Reginald
Hudlin, who had written this
script that he wanted to be-
come a movie called House
Party. We auditioned for the movie
down at New Line Cinema, which
used to be down at 14th Street and 8th
Avenue in New York. Reggie Hudlin
felt confident enough to make us the
stars of his first movie vehicle. I mean,
who knew? That says a lot.”

New Things

Reid then branched out to televi-
sion as the host of Your Big Break.
“Dick Clark and his people ap-
proached me about doing this show,”
he explained. “A gentleman named
Larry Klein, who works with Dick
Clark as an executive producer,
tatked with me about this show that
would be the American version of this
European show that has existed for
about 15 years. .

“I thought it would be an interest-
ing thing to do at the time because 1)
I would get to work with Dick Clark,
a legend in the business, and 2) I'd
have the opportunity for the public to
see me in a different light. The whole
host thing and wearing a suit and tie
is really different for me, and I really
got off on the difference.

“In doing that first season I found
that I acquired a new set of fans and
maybe some older fans who weren’t
familiar with the hip-hop music and
movies that I had done. We reached
them in this new way for me at the
time, which was television, It was a
pleasant working experience.”

Presently, Reid is doing stand-up
comedy performances throughout the
country. That led to his appearance on
KQRC/Kansas City, which was the
aircheck I'd heard. “KQRC is a Rock
station, and it’s run by a guy named
Johnny Dare,” Reid said. “He’s a big-
wig out there. I was in Kansas City
doing stand-up earlier this year, and

www americanradiohistorv com

you make the rounds to all the radio
stations to promo the gig.

“I’ve always liked doing that, and
I’ve been fortunate that my demo-
graphics go across the different radio
formats. The guys who ran KQRC
and some of their listeners were fa-
miliar with some of the things I've
done. [ often give myself challenges
like that. How can I make a conver-
sation interesting to an audience that
might not be considered my typical

.audience? Things went so well, they

asked us back the very next day,
which we appreciated.”

T I i S T

“I'm actually of an age
where I can say that I
was around when rap

first started. Most of us
couldn’t sing, but this

was a way for us to
express ourselves and
entertain people at the
same time.”

Pt s = o 4y

A Future In Radio?

“It was fun for me, and Johnny was
very nice,” Reid continued. “It was
something special that’s added to my
life’s work in the entertainment in-
dustry. When [ came back to Kansas
City several months later, they were
nice enough to have us back again.
Since I’ve been doing stand-up, I've
become more intrigued about the pos-
sibility of doing radio simply because
the radio people I'm interviewed by
ask me, ‘Have you every considered
doing radio?’

“People continue to ask me if I'm
going to try to do a morning or after-
noon show where I can just be my-
self. I really don’t know, because I
don’t have 4 lot of information about
what it would take and who the play-
ers are on that side of the business.
Radio is quite interesting to me. The
people who do it seem to have a lot
of fun at what they do, which is my

Barry.

!
A LI OL’ SCHOOL LOVE |

DreamWorks recording artists Ron and Ernie Isley recently visited R&R
Urban Editor Walt “Baby” Love at his show The Countdown. The broth-
ers were promoting their CD Eternal, which contains the scorching
debut single “Contagious,” featuring R. Kelly and Chanté Moore. Show-
ing off their pearly whites are (l-r) former DreamWorks West Coast
Rep Amon Parker, The Countdown producer Jeff Axelrod, Ernie Isley,
Love, Ron Isley and DreamWorks National Dir./Urban Promotions Chris

{]

motivation to do a lot of the projects
that [ do.” .

Some comedic talents succeed at
doing daily radio, while others fail to
connect with the public over the long
haul. [ asked Reid if he felt that his
comedic abilities and conversational
skills could get the job done. “It’s in-
teresting to think about, and I think
that what I do would work,” he said..

“I’m kind of a unique combination
almost by design, because I've tried
to be affected by and touched by a lot
of different elements, be it hip-hop
music or being a college graduate
with a bachelor’s degree in English
literature or being one of the few ex-
rappers who gets to appear regularly
on Politically Incorrect. I've tried to
be as varied as I possibly can.

“The reason that I think that I could
be on radio on a regular basis and be
successful at it is because I'm already
trying it out, on a grass-roots basis, in
each city I visit. The people seem to
be genuinely interested in and affect-
ed and entertained by my comedy, as
well as by the local appearances [
make in support of those comedy
gigs. If it works on those scales in
those locales, I feel pretty confident
that it could work on a large-scale
radio format.

“I’ve been fortunate to have been
able to do a lot of different things, and
I've been successful at almost every
project I’ve ventured into. I would
approach radio with the same kind of
work ethic, if that’s what I chose to
do. I would make it something unique
and interesting and really try to con-
nect with people.

“You and I have talked about peo-
ple succeeding and not succeeding.
That has a lot to do with whether or
not they connect with the audience,
whether the audience likes them and
gravitates toward them to spend part
of their day with them. We try to do
that. We try to put that energy out
there all the time, and hopefully we
do that in a radio sense.”

The Right Fit

I ended by asking Reid where he
thought he’d fit on radio. Momings?
Afternoons? Where would he be most

effective for a radio station? “I hon-
estly feel that it could work either in
mornings or afternoons,” Reid said.
“From studying the landscape and
doing a little bit of research, momings
appear to be quite crowded. If morn-
ings are crowded, afternoons would
be cool. Either one would work if [ had
the opportunity.

“That’s really more the question:
whether someone would give me a
shot. I'm the guy people know from
records and movies and television
stuff and things like that. We'll just
have to see what the future brings.”

Reid left me with this: “I grew up
on radio, and we’ve talked about the
lack of identity in today’s personali-
ty and the way radio personalities
used to stand out back then. If per-
sonalities stand out now, it’s some-
times for the wrong reasons.

“That’s kind of a challenge. If this
is something I'm lucky enough to un-
dertake, I would like to hearken back
to the good old days. I'd take some
of the things I learned from those per-
sonalities and bring them to people
with today’s entertainment style.”

Rl e

“"When all else fails, be
funny.”

oy

Reid also had big props for Steve .
Harvey of KKBT (The Beat)/Los -

Angeles. “Because I know Steve, [
think I know why he’s successful,” he
said. “Even if I didn’t know him,
when you listen to him, you know
there’s a realness to him, and it feels
like he stands for something.

“That’s important. Being a come-
dian is but one aspect of it. It's really.
about knowing people, and Steve
knows people. From touring all over
the country, he knows what people
like and enjoy. Besides all that, at the
end of the day Steve is funny. When
all else fails, be funny.”
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crafted in such a way that he strikes  “Epic has once again raised the bar...first J:1l Scott,

Lchord, he says just enough for you - now Gienn Lewsis...like breakfast, R&B is back!!”
' S and apply it-o y.our personal STEVE "MIGGEDY' MAESTRO ‘Mixshow Coord., WGCIVWAZ

_“Great phones...Glenn Lewis is so talented...he
- sounds like Stevie Wonder. He is hot!”

'Amsa APD, wscmmgn

= A'n eye opener...it glves you the feehng of already
knowing the song, sounds like but not like Stevie
Wonder! It’s really good and ‘don't you forget it.”

MARIE KELLY APD, KBFB-Dalias

kI® “This is a Number One record with an unforgettable

s YN gy o St et

RS IR uﬁ"\;——i"" e L g

t now!! Cuz y_ou H get caught
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D kPRS Xansas City h h

rack»pn mlydeak» ‘Don't You
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Dne hsben | was sing

PTE AT i P ' : BCA SMASH. LOVE ITI"

e  MICHELLE JOHNSOM AMDWER(*mm(m! o # - .- ’ BEL 4 . :

| “Don't sleep, t7is is a FIRE waitirg to happen!!” e Jisat
o OVfD,WI-Y< wghngmoc g e i " d |._b0'_[ﬂ:-|l_k'e it

GEEWIZ MD, WCBF Jacks

_ Iaﬂb.. NCFBJﬂnmdn

“This will go right on at both ACWI 2 lmfmzz
Mainstream siations.” s :
EEITH LANDECKER PD, W& -hatiancoga “We all S v f dat .

“Remember how Carl, Jifl and Musiq moved you?  will do the same.. BLOW
Glenn Lewis is the next BIG THING!” FAPHAEL GEORGE 0, iz

R “No doubt, this i3 some smooth, HOT Sh*t!”
‘It's a stone cold hit!” SKIP CHEATHABI PD, KKDA-Dallas

JiM KENNEDY PO, WALR-ASmta

e il : iy “Very nice. ..great record for both Mainstream and
I've been waiting on Epic to let me play it!! Urban AC.”

JLENN COOPER PD, NUSL-Piladelphia

“Great v:be. great sounding song.”

COKA M) WUS.-Phiadeiphz

“There’s not a better record that you could play or
oull off your cesk. Don't you farget it, put it in
HEAVY now!”

ROB NEAL FD, WJZD-Biloxi

www.edicrecords.com wwy glennlewismusic.com

ANGELA WATSON PD. WOUE-New Orleans
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INPACTING NOVEMBERS 86

Written by Glenn Lewis « Produced by Andie:Harris « Executive Producers and A&R Direction: Mark Byers & Sherman Byers for Rockstar Entertainment & Daﬁm
Management - Mark Byers'& Sherman Byers tor Rackstar Entertainment

ON YOUR DESK NOW DEBUT ALBUM “WORLD OUTSIDE MY WINDOW” IN STORES FEBRUARY 2002
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Sk WS aRmeT TTE LBELS) o Pvs m%%%ss%us WEEKAON TOTAL STATIONS! Most Added-
. & www.rradds.com
: @ USHER U Got It Bad (Laface/Arista) 2855 +224 474182 10 62/0 | samsrime weeus oS
i @  AALIYAH Rock The Boat (BlackGround) 2177  +19 468830 12 63/0 | MICHAEL JACKSON Butterfiies (Epic) 62
3 s GINUWINE Differences (Epic) 2350 -171 404638 20  64/0 | MISSY ELLIOTT Take Away (Gold Mind/EastiWest/EEG) 54
s @ JARULE Livin' It Up (Murder inc./Def Jam/IDJMG) 2262 +63 302564 13 64/0 [?jf;’c::‘s“go'n%“uf (ﬁﬂeycgﬁstg:)’ gg;ej;nvggfj’;f;/wm) gg
¢ @ MAXWELL Lifetime (Columbia) 2231 +45 360513 15 570 | wapReN G Lookin' At You (Universal) 29
s BUBBA SPARXXX Ugly (Interscope) 2090 -94 335483 10 6200 | ‘NSYNC Gone (Jie) 27
a 7 MARY J. BLIGE Family Affair (MCA) 2005 -31 344076 16 650 | DRAMA Big Ball (Atiantic) 7
s @ FAITH EVANS You Gets No Love (Bad Boy/Arista) 1988 +86 201175 8  63/0 2"};g&'Aﬁ"c"::gy(g’ﬁ“;Unl_vmaD g
2 @ JAY-Z Girls, Girls, Girls (Roc-A-Fella/IDJMG) 1877 4271 289704 5 6300 | 100 SHORT | Luy (Shortuive) 5
0 @ PETEY PABLO Raise Up (Jive) 1780 +55 257800 15 62/0 LA CHAT You Ain't Mad Iz Ya (Independent) 5
w (D FABOLOUS F/NATE DOGG Can't Deny It (Desert Storm/Elektra/EFG) 1645  +80 245730 13 58/0
2 @ BRIAN MCKNIGHT Love Of My Life (Motown) 1585  +18 264682 15  58/0
’ w  MICHAEL JACKSON You Rock My World (Epic) 1522  -337 220459 10 6200
8 ® CITY HIGH Caramel (/nterscope) 1395 +141 196137 6 55/2
15 s R. KELLY Feelin’ 0{1 Yo Booly (ive) 1345 164 221055 17 61/0 Most Increased
11 %  JENNIFER LOPEZ I'm Real (Epic) 1338 -202 200422 19 6100 Plays —
» @ OMXWho We Be (Ruff Ryders/IDJMG) 1206 +117 185581 6 610 | A
® MR. CHEEKS Lights, Ca}mera, Action (Universal) 1189 +216 184088 10 4773 MICHAEL JACKSON Butterfles (Epic) 4301
@ ALICIA KEYS A Woman's Worth (J) 1101  +104 168596 4 58/1 JAY-Z Girls, Girls, Girls (Roc-A-Fella/{DJMG) +21
1 0 JAY-Z |zzo (HOVA) (Roc-A-Fella/IDIMG) 1088 -266 175319 16  62/0 | USHER U Got It Bad (LaFace/Arista) +224
@  DESTINY'S CHILD Emotion (Cofumbia) 1083 +86 169390 7 5100 m\kaCTHSEEK(S”L}\ggts. ?Iagir?] Ac;i?‘r/{ (l{n)ivefsa/) +§l1]?l
on un etcna... rgin, +
» @ TYRESE What Am | Gonna Do (RCA) _ 1060 +20 206005 12 5104y eny e From.. (Mamma..) (Cash Money/Universal) +182
2 @ P.DIDDY & THE FAMILY Diddy (Bad Boy/Arista) 1050 +111 164914 4 56/1 | FaT JOF We Thuggin' (Terror Squad/Atiantic) AT
2 u 112 Dance With Me (Bad Boy/Arista) 1059 2 179706 14 48/0 | B2K Uh Huh (Epic) 77
@  JAGGED EDGE Goodbye (So So Def/Columbia) 1032 +92 165430 6  59/0 gw}zg:gmﬂl}?fﬁ The V;/aSh (Interscope) q gz
) o : : d aramel (/nterscope, +
% = TRICK DADDY I'm A Thug (Siip ' Side/Atiantic) 1025 338 166181 17 570 |\ e cenath, Courage & Wisdom (Motown) 140
£ @  NELLY #1 (Priority) 981  +92 116977 9 50/2
s @ FATJOE We Thuggin’ (Terror Squad/Atiantic) 945 +177 163014 3 582
» @ BABYFACE What If (Arista) 928 +14 145777 10 4100
% ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 855 -187 125849 19  63/0
x €@  JUVENILE From Her Mamma'(Mamma Got..) (Cash Money/Universal) 822  +182 78320 3 4711 Breakers.
2 %  RAY-J Formal Invite (Atiantic) 807 71 93202 9  54/0
) »  MARIAH CAREY Don't Stop (Virgin) 791 32 97218 6 530 -
s @  KEKE WYATT Nothing In This World (MCA) 718 +87 111349 5 4511 ~ 1O PLAYING. ON 50% OF
@  ANGIE STONE Brotha (J) 629 +48 75651 8 451 "THE REPORTING PANEL _
% @ ERICK SERMON I'm Hot (J) 616 +50 96749 4 470 . -
3 LUDACRIS Fatty Girl (FB/Universal) 531 -46 65482 4 4600
« @ BUSTA RHYMES Break Ya Neck (J) 504 499 60732 2 5011 MICHAEL JACKSON
« @ NATE DOGG ! Got Love (Flektra/EEG) 478 +46 43720 3 341 Butterflies (Epic)
Breaker @  MICHAEL JACKSON Butterfiies (Epic) 448  +391 102492 1 62/62 | TOTAL PLAYS/INCREASE  TOTAL STATIONSIADDS CHART
Breaker @  EIGHTBALL Stop Playin’ Games (8Ways/Jcor) 446 +55 44860 2 40/ 448/391 62/62 @
2 @ GHOSTFACE KILLAH Never Be The Same Again (Razor Sharp/Epic) 436 +6 71998 3 35/0 EIGHTBA_U. —
Breaker ® LU?ACRIS Roll Qut (My Business) (Def Jam South/IDJMG) 425 +103 65263 2 5050 Stop Playin’ Games (8Ways/Jcor)
s @ LIL'JON & THE EASTSIDE BOYZ Put Yo Hood Up (TVT) 420 47 43332 3 A0 | on sLwsmchesE  TOTAL STATIONSIODS o
@ s KENNY LATTIMORE Weekend (Arista) 400 33 52112 4 220 446/55 40/1 i)
% %  GERALD LEVERT Made To Love Ya (FastWest/EEG) 3715 10 34299 4 211 | — ——=——==
@  JANET Son Of A Gun (I Betcha...) (Virgin) 353 4207 69378 1 10 LUDACRIS
@ TIMBALAND & MAGOO All Y'All (BlackGround) 337 473 3506 1 212 | RollOut(My Business) (Def Jam South/DJMG)
BZK Uh h E . 177 1 TOTAL_PLAYSIINCREASE TOTAL STATIONS/ADDS CHART
® Hu ’( "p/c) , ‘ 318+ 29246 38/1 425/103 50/50 .
® »  ROYCE DA 5'9" You Can't Touch Me (Columbia) 315 13 44820 3 28/0

65 Urban reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week

of Sunday 10/21-Saturday 10/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song HostiAdoedlisitioloialiTumbaridl nawadds Ciialy iepored toIGR

by each reporting sfation. Songs unreported as adds do not count

with the larger increase in plays is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first time. Songs below No. toward overall total stations playing a song. Most Increased Plays lists
20 are moved to recurrent after 20 weeks on the chart. Gross Impressions equals. Average Quarter Hour Persons times number of plays {times 100). the songs wilh the grealest week-to-week increases in total plays.
Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2001, The Arbitron Company). © 2001, R&R, Inc. Weighted chart appears on R&R ONLINE MUSIC TRACKING.
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_ ; Impacting Urban Mainstream
EI ) H 11/12th & 13th

- 5 ﬂ @ @ @ D, nn Ay ' Bnn Ym” EM “IT°S BLAZIN!” - Terry Buse WWWZ Charleston

“He’s back and in original form...sounds like Classic Cube!!!” — Terry Mondav KVSP/KJMM Oklahoma City
“It’s a hot club record. Vintage Ice Cube.” — Nate Quick WPEG Charlotte, NC
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56 ® R&R November 2, 2001

Reporters

Slallaﬂs and I/)e/r adds listed a/,a/zabellca//y by markel

WAJZ/Albany, NY *
PDMD: Sugas Bear
APD: Marie Cristal
4 DR. DAE & SNOOP DOGG “Was™
3 ISLEY BROTHERS ~Secret”
2 LUDACRIS ~Roll”
1 WARREN G “Lookin™
1 EIGHTBALL “Playin™

MISSY ELLIOTT “Take”

KBCE/Alexandria, LA
P Roger Moare
MO:R.J. Polk

1DUSHER "Bad™

KEDG/Alexandria, LA
PD: Jay Stevens.
MD:Wade Hampton
ISLEY BROTHERS “Secret”
LA CHAT ~Ain’
MICHAEL JACKSON “Butter”
LUDACRIS "
MiSSY ELLID'I'T “Take"
UNDA PRESSHA “Girls™
PKARACHE MONCH “Got™

WHTA/Atlanta, GA *

PD: Jemry Smokin'B

APD: Ryan Cameron

MD: Ramgna Debraux

25LUCACRIS “Roll”
KELLY “#1°

WVEE/Atlanta, GA *
PD: Tony Brown
MD: Tesha Love
25MICHAEL JACKSON “Butter™
7 TIMBALAND & MAGOO “All
4 P 0I0DY... ‘Diddy”
4 LUDACRIS “Roll™
“H SYNC “Gone™
MISSY ELLIOTT “Take™
GERALD LEVERT “Made™

WFXA/Augusta, GA *

OM/PD:Kevin Fox

msuv anomsus “Segrer
7 LUDACRIS A

5 MICHAEL JACKSOH “Butter”

5 DRAMA “Ball”

4 MISSY ELLIOTT “Take™

2 RAYVON “2-Way™

2 W SYNC “Gone”

1 WARREN G “Lookin™

WPRW/Augusla, GA *
PO Tim Snell
MD: Nighttrain
8 MICHAEL JACKSON “Butter”
4 WARREN G “Lookin™
1 I1SLEY BROTHERS ~Secret”
1 MISSY ELLIOTT “Take™
1 LUDACRIS “Roll"

N “Gane”

WEMX/Baton Rouge, LA *
OM: James Alexander
PD/MD: Adriantong
21LUDACRIS "Roll”
MISSY ELLIOTT “Take®
ISLEY BROTHERS “Secrel”
MICHAEL JACKSON “Butter™

KTCX/Beaumont, TX *
PDMD: Chris Clay
24MICHAEL JACKSON “Butter™
3 LUDACRIS “Roll”
MISSY ELLIDTT “Take™
ISLEY BROTHERS “Secret”
WARREN G “Lookin™

WJZD/Biloxi-Gulfport, MS *
PD:Rob Neal
MD: Tabari Oaniels
§ ISLEY BROTHERS ~Secret”
2 AFROMAN “Crazy”
2 MISSY ELLIOTT “Take”
1 LUBACRIS ~Roli”
MICHAEL JACKSON Butter
AT “An't™
UNDA PRESSHA “Gitls™
WARREN 6 “Lookin™

WB0T/Boston, MA *

PB: Steve Gousby

APD: Lamar Robinson

MD:T. Clark

19LUDACRIS ~Roll”

7 MICHAEL JACKSON “Butter™

2 ISLEY BROTHERS “Secret™
‘N SYNC “Gone™

WBLK/Butfalo, NY *

POMD: Skip Ditlard

7 LUDACRIS-"Roll”

3 MICHAEL JACKSON “Butter”
MISSY ELLIOTT “Take”
ISLEY BROTHERS “Sectet”
PHARAOHE MONCH “Got™

WWW2/Charleston, SC *
DM/PD: Terry Base
MD: RonSplackavellie
5 LUDACRIS "Roll”
4 MICHAEL JACKSON Suuel
4 MISSY ELLIOTT
“N SYRC Gone
DRAMA ~Ball”
C-MURDER "Gonna™
WARREN G “Lookin™
ISLEY BROTHERS ~Secrer”

WPEG/Charlotte, NC *
PD: Andre Carson

MD: Nate Quick
ZBLUDAERIS “Ralt”

Bal
MISSY ELLIOTT “Take™
ISLEY BROTHERS “Secret”
MICHAEL JACKSON “Buttar®

WJTT/Chattanooga, TN *
PD: Keith Landecker
MD: Magic
1BMICHAEL JACKSON ~Butter™
9 LUDACRIS “Roll"
B ISLEV SROTHERS “Secret”
2 LA CH
KUHUPY Sunsnlne
DRAMA “Ball”
MISSY ELLIOTT “Take™
SASSEY PROJECT “Kiss™
WARREN G “Lookin™

WGC!/Chicago, IL*
OM/PO:Eiroy Smith
APDMD. Carfa Boalner

S4MICHAEL JACKSON “Butter™
9 'N SYNC “Gone™

e
2 DR DRE & SNOOP DOGG “Wash™

WPWX/Chicago, IL *

PD: Jay Alan

MD: TraciReynolds

2ISLEY auomms Secm

21MISSY ELLIOTT

3 MR. CHEEKS -ugms

3 LUDACRIS “R

3 MICHAEL JAcxson “Butter™
BLAGUE “Can't’

WIZF/Cincinnati, OH *
VP/Prog.: Tony Fields

MO: Terri Thomas

12MISSY ELLIOTT “Take™
12ISLEY BROTHERS “Secret™
s LunAcms “Roll”

N SYNC “Gone
ZMIC‘MEL JACKSON “Butter”

WENZ/Cteveland, OH *

PO: Lance Panton

MD: Sam Sylk

4 LUDACRIS Roll

2 N SYNC “Gon

1 MISSY ELLIOTT “Tae
ISLEY BROTHERS “Secret”
MICHAEL JACKSON “Sutter”

WHXT/Columbia, SC *
P0: Chris Conner
MO: Bill Black
24 MICHAEL JACKSON “Butter™
8 LUDACRIS “Roll”
§ MISSY ELLIOTT “Take™
4 °N SYNC “Gone”
[SLEY BROTHERS “Secret™
WARREN G "Lookin™

WWDM/Columbia, SC *
POMD: Mike Love
APD:vemessa Pendergrass
2 MICHAEL JACKSOR Bul(e!
2 UNOA PRESSHA “Girls’
2 LUDACRIS “Roil”
2 NORE “Grimey"
1 WARREN G "Lookin™
1 €00 COO CAL "How™
‘N SYNC “Gone™
DRAMA “Batl”
MISSY ELLIOTT ~Take™
ISLEY BROYNERS “Secret”
RAYVOR “2-W

WFXE/Columbus, GA
P: Michael Soul

MD:Allrvin

13LUDACRIS *Roll"

9 ISLEY BROTHERS “Secret”
3 DRAMA “Ball”

3 MICHAEL JACKSON “Butter™
3 MISSY ELLIOTT “Take"

3 WARREN G “Lookin™

3 AFROMAN “Crazy”

WCKX/Columbus, OH *

VP/Prog.. Tony Fiefds

PD:Paul Strong

§ LUDACRIS “Roli™

1 MlCHAEL JACI\SON “Butter"
ORAMA “Ball”

MISSY ELLIOTT “Take™
ISLEY BROTHERS ~Secret™
KURUPT “Sunshine™
WARREN 6 "Lookin”

KBFB/Dallas-F1. Worth, TX *
PD: Teny Fields
MD: Marie Kelly
5 MICHAEL JACKSON ~Butter”
2K “Huh®
LIL J Weekend™
RAYVON =2-Way™

KKDA/Dallas-Ft. Worth, TX *
POMD: Skip Cheatham
22LUDACRIS *Roll”
MISSY ELLIQTT “Take™
ISLEY BROTHERS “Secrel™
MICHAEL JACKSON "Butter
UGK “Money"

WROU/Oayton, OH *

Pi: Marea Simmons

MD: Thea Smith

2 LUDACRIS “Roll”
INDIA ARIE ~Courage™
MISSY ELLIOTT “Take™
MICHAEL JACKSON “Butter”
OLIVIA “You™

WDTJ/Delroit, MI *
DM:Monica Stars

PDMD: Spudd

27LUDACRIS “Roll”

2 MICHAEL JACKSON “Butter™
1 "N SYNC “Gone™

WJLB/Detroit, Mt *
PB: K Holiday
APOMO: Kris Kelley
31MICHAEL JACKSON “Butter”
10LUBACRLS “Roll”
3 C00 COD CAL “How™
'N SYNC “Gone™
MISSY ELLIOTT “Take™
ISLEY BROTHERS ~Secret™

WJJN/Dothan, AL
PD/MD: Tony Black
7 JOE “Home™
S ORAMA “Bali”
PINK “Party”
C-MURDER “Gonna™

WZFX/Fayetteville, NC *

P0:Rod Cruise

APD: Garreti Davis

MD:TaylorMorgan

2 MISSY ELLIOTT “Take™

1 LUDACRIS “Roll®
ISLEY BROTHERS “Secret”
MICHAEL JACKSON “Sutter™
WARREN G “Lotkin*™

WDZZ/Flint, M1 *
PDMD: Chris Reynolds
20MICHAEL JACKSON “Butter”
3 ANGIE' STONE “Brotha”
MISSY ELLIOTT “Take™
ISLEY BROTHERS “Secret™
LUDACRIS “Roll”
WARREN G "Lookin™

WIMG/Gainesville-Ocata, FL*

PDMD: Oguincy

3 OLIVIA “You™

1 WARREN G “Lookin™
MISSY ELLIOTT “Take™
ISLEY BROTHERS “Secret™
MICHAEL JACKSON “Butter™
LUDACRIS ~Roll”
PHARAOHE MONCH “Got™
DAWN. ROBINSON “Envious™
TO0 SHORT “Luv™

WIKS/Greenville, NC *

PDMD:8 K. Kirkland

1 FAT 10E ~Thuggin™
MISSY ELLIOTT Take"
ISLEY BROTHERS “Secret”
INCHAEL JACKSON “Butter™

WIMZ/Greenville, SC *

POMD: Doug Davis

SOMICHAEL JACKSON “Butter”
YOLANDA ADAMS ~Give™
JIMIAY COZIER “Lose™
ISLEY BROTHERS "Secret”

WEUPHuntsville, AL *
PD/MO: Steve Murry
S3LUDACRIS “Roll”

Urban

3

WJMI/Jackson, MS *

POMO: Stan Branson

21700 SHORT “Luv™

194SLEY 3ROTHERS “Secret”

17LUDACAIS “Rotl”

15 MICHAE| JACKSDN “Buiter”

14LA CHAT “Ai
AFROMAN Cuzy
DRAMZ “Ball
MISSY ELLIDTT “Take*
LUNDA PRESSHA "Girls™
WARREN G “Lookin™

WRJH/Jackson, MS *
PD: Steve 2oston
MD: Lil Homie
1 MICHAEL JACKSON “Butter”
1 WARREA G “Lookin™
MISSY ELLIOTT “Take*
ISLEY ERQTHERS “Secrer™
LUDACKIS “Roll”
ALICIA KEYS “Worth®

KPRS/Kznsas City, MO *
PD: Sam Weaver
APDMD: W yron Fears
20MICHAEL JACKSON “Butter
111SLEY BIOTHERS “Secret”
3°N SYNC “Gone"
3 MR, CHEEKS “Lights™
2 WARREN G “Lookm™
1 LA CHAT “aint”
MISSY ELLIOTT “Take™
JIMMY COZIER “Lose”

KilZ/Killeen-Temple, TX
PDMD: Myshal Maguire
16LIL JON... “Hood™

KRR/ a‘ayette, LA *

OM: James Alexander

PD/MD: Darene Prejean

29LUDACRIS “Roll”

3 MICHAEL JACKSDN Bu(m‘

1 (SLEY BFOTHERS “Secri
MISSY ElUDTT 'l’ake

WQHH/Lansing, MI *

PD/MD: Brart Johnson

1B1SLEY BROTHERS “Secret”

ATMISSY ELLIOTT “Take™

3 LUDACRIS “Roll*

1 KEKE WYATT “Nothing
MICHAEL JACKSON “Butter™
WARREN G “Laokin”

WBTF/Lexington-Fayette, KY *
VP/Prog - Tony Fields
PD: Karen Jordan
MO: Gerald Harrison
4T°H SYNC “Sone™
AFROMAN “Cr;
ISLEY BROTHERS ~Secret™
MICHAEL TACKSON ~Butter”
WARREN & “Lookin™
MISSY ELLIOTT “Take™

KIPR/Litlle Rock, AR *
OM/POMD: Sae Booket
711SLEY BRGTHERS “Secret”
4 LA CHAT “Ain't”

1 WARREN 6 “Lookin™
MISSY ELLIOTT “Take™
MICHAEL (ACKSON “Sutter™
LUDACRIS “Rall

KKBT/Los Angeles, CA *
PO: Rab Scompio

D: Dorsey Feller

25MISSY ELL OTT “Take”

23 MICHAEL JACKSON “Butter”
3 WARREN G “Lookin”

WBLO/Lbuisville, KY *

VP/Prog.: Tony Fields

PD: Karen Jordan

MD: Gerald Hamrisan
AFROMAN ~Crazy”
ISLEY BROTHERS ~Secret”
MICHAEL JACKSON “Butter™
TOD SHORT “Luv”
WARREN & “Lookin™
MISSY ELLIOTT “Take™

WGZB/Lovisville, KY *
VP/Prog.: Tony Fields
PD: KarenJordan
MD: Gerald Harrison
1 MICNAEL JACKSON “Butter™
AFROMAN “Cr
ISLEY BROTHERS “Secret™
700 SHORT “Luv*
WARREN G “Lookin™
MISSY ELLIOTT “Take

WFXM/Macon, GA
POMD: DerekHarper
PHARAOHE MONCH “Got”
DRAMA “Ba
LA CHAT 'Aml
LIL J "Weekend™

WHRK/ TN

WQUENew Orleans, LA ©

WDKX/Rochester, NY *
PO

OM/PD:

APDMD: AngelaWatson

311SLEY BROTHERS ~Secret”

10C00 COO CAL “How"
WMSSY ELLIOTT “Take™
MICHAEL JACKSON “Butter”

WBLS/New York, NY *
PD: Vinny Brown

MD: Deneen Womack
1TMICHAEL JACKSON “Butter”
5 ISLEY BROTHERS "Secret™
5 MISSY ELLIOTT "Take™

5 JAHEIM “Anything*

WOWI/Norfolk, VA *
OM/PD: Daisy Davis
APD/MD: Michael Mauzone
10TIMBALAND & MAGOOQ “AI"
10MICHAEL JACKSON ~Butter”
3 MISSY ELLIOTT ~Take™
1 CITY HIGH “Carame{”

"N SYKC “Gone™

BLAQUE “Cant”

NATE DOGG “Get

KVSP/Oklahoma City, OK *
PO: Temy Monday
AMD: Eddi

APDMD: EileenNathaniel

4 LUDACRIS "R~
AFROMAN “Crazy”
ISLEY BROTHERS “Secret™
MICHAEL JACKSON “Butter”
WARREN.G “Lookm™
UGK “Morey”

WEDR/Miami, FL *

OM: James Thomas

POMD: Cedric Hallywood

16MISSY ELLIOTT “Take*

8 LUDACRIS “Roli”

4 ISLEY BROTHERS ~Secret”

2 RAYVON “2-Way"

1 \WARRE § “Lockin™
MICHAEL JACKSON “Butter”

T00 SHORY

WKKV/Milwaukee, W1 *
PD: Jamillah Muhammad
MD: DocLove
‘N SYNC "Gone™
HISSY ELLIOTT “Take™
ISLEY BROTHERS “Secret™
MICHAEL JACKSON Butier™

WBLX/Mobile, AL *
PO/MD: Myranda Reuben
7 MICHAEL JACKSON “Butter”
3 LUDACRIS "R
1L JON. 'now

MISSY ELLIOTT “Take™

WZHT/Montgomery, AL

PD: Dary! Elliott

MD: Michael Long

34LUDACAIS ~Rolt”

26ERICK SERMON ~Hor

121SLEY BROTHERS “Secrer”

7 MICHAEL JACKSON "Butter”
WARREN G “Lookin™

WQQK/Nashville, TN *
POMO: Maurice Devoe
APD:Bruce Lowe
13MICHAEL JACKSON “Butter™
2 LUDACRIS “Roll”
MISSY ELLIOTT “Take™
ISLEY BROTHERS ~Secret™

1DISLEY BROTHERS "Secret™

1 LUDACRIS “Roll"

1 MISSY ELLIOTT “Take™
YOLANDA AOAMS ~Give™
MICHAEL JACKSON “Bulter™
TRANSITIONS ~Straight™

WPHI/Philadelphia, PA*
P: Luscious lee
MD:Raphael “Raif” George
ATMICHAEL JACKSON “Butter®
1 DUNGEQN FAMILY “Trans®
‘N SYNC “Gone™
LUDACRIS “Roll”

WUSL/Philadelphia, PA *

PD:Glenn Cooper

APD: Calbry Tyner

MD: Coka Lani
MISSY ELLIOTT “Take™
MICHAEL JACKSON ~Butter™
LUDACRIS “Rall®

WAMO/Pittsburgh, PA *
PD: Jay Michaels
MD:DJBoogie
16N SYNC “Gone™
1 WARREN G “Lookin™
ISLEY BAOTHERS “Secret”
MISSY ELLIOTT “Take™
LUDACRIS “Roll*
MICHAEL JACKSON “Butter”

WQOK/Raleigh-Durham, NC *

* PD: Hosie Mack

MD: Sean Alexander
10LUDACRIS ~Roil”

4 WARREN G “Lookin™

4 MICHAEL .IACKSDN “Butter”

NS
MISSV ELLIOTT “Take™
ISLEY BROTHERS “Secrat”

WCDX/Richmond, VA *
PD: Lamonda Williams
MD:B-Rock

13MISSY ELLIOTT “Take"

4 MICHAEL JACKSON “Butter™
4 LUDACRIS “Rolt*

3 "N SYNC “Gone”
iSLEY BROTHERS ~Secret”

MD:Kata 0'Neal
25MICHAEL JACKSON “Bulter™
8 BLAQUE “Can't’
7 SAYVON "5y
2 RELLY "1
HISSE ELLOTT T
"N SYNC "G

WTLZ/Saginaw, MI *

Int.POMD. Long Joha

9 CITY HIGH “Caramel”

4 £AT JOE “Thuggin™
YOLANDA ADAMS “Give™
MISSY ELLIOTT “Take™
1SLEY BROTHERS ~Secret”
MICHAEL JACKSON ~Butter
LUDACRIS “Roll”

WEAS/Savannah, GA

PD: Sam Nelson

MD: Jewel Carter
EIGHTBALL “Playin”
LUDACRIS “Rot™

WPHR/Syracuse, NY *
PD:Butch Charles
MD: Kenny Dees
20MICHAEL JACKSON “Butter”
8 ISLEY BROTHERS “Secret”
1 JUVENILE "Mamma®
1 WARREN G “Lookin™
1 LUDACRIS Rull

N SY)

MISSY ELLIO" “Take*
RAYVON ~2-¥iay™

WTMP/Tampa, FL
PD: BigMoney Ced
MD: Eriq Storm

15LIL J “Weekend”

WJUC/Toledo, OH

PO: Charlie Mack

MD: NikkiG.

26LUDACRIS “Roll*
1BMICHAEL JACKSON “Butter™
1OMISSY ELLIOTT “Take™

KEKE WYATT “Nothing” § RATVON “2-Way”
ISLEY BROTHERS Secer”
MISSY ELLIOTT
VACHAEL SHOKSON er
KJMM/Tulsa, OK *
PD: Terry Monday
0.
KDKS/Shreveport, LA® | *7
POMD. QuinnEchols 1TISLEY BROTHERS “Secret”

331SLEY BROTHERS “Secrer”

3 MISSY ELLIOTT “Take”
CRAIG DAVID “Days™
LUDACRIS ~Roll"
WARREN G “Lookin™
WON G F/DJ QUIK “Wreng™

KMJJ/Shrevepon, LA *
PO:Michael Tee
MD:KelliDupree
FAMICHAEL JACKSON “Butter™
22ISLEY BROTHERS "Secret™
15LUDACRIS “Roll”
MISSY ELLIOTT “Take™
WARREN 6 “Lookin™

KATZ/St. Louls, MD *

PD: Eric Mychaels

22'N SYNC “Gone™

1 BUSTA RHYMES "Break™
MR. CHEEKS “Lights”
WCHAEL JACKSON “Butter™

WFUN/St. Louis, MO ©
Int, PB: Ma'Shay
MD: Koa Koa Thai
3N SYNC “Gone™
1 LUDACRIS “Rell”
ISLEY BROTHERS “Secret™
MICHAEL JACKSON “Butter”

1 MICHAEL JACKSON “Butter”
1 LUDACRIS "Roll*

TRANSITIONS “Straight™

WESE/Tupelo, MS
PDMD: Pamela Aniese

PABLO “Raise”™
PHARACHE KONCH ~Got™

WKYS/Washington, DC *
VP/Prog.: Steve Hegwood
16LUDACAIS “Roli™

12'N SYNC “Gone™

8 MISSY ELLIOTT “Take’

B MICHAEL JACKSON *Butter”

WJKS/Wilmington, DE *
PD: Tony Quartarone
MO: Manuel Mena
M SYNC “Gone™
MISSY ELLIOTT Take*
ISLEY BROTHERS ~Secret”
MICHAEL JACKSON “Butter™

*Monitored Reporters

81Total Reporters

65Total Monitored

16Total indicator

11 Currentindicator Playlists

Did Not Report, Playlist Frozen (1):

WIBBMacon, GA

Did Not Report For More Than Two
Consecutive Weeks; Data Not Used (4):
WYNN/Florence, SC

WDAVMyrtle Beach, SC
WHBX/Tallahassee, FL
WMNX/Wilmington, NC

WALR/Allanta, GA *

PO: JimKennedy

8 MICHAEL JACKSON ~Buttes™

2 ALICIA KEYS “Worth™
YOLANDA ADAMS “Give*
BONEY JAMES “Insige”

WWIN/Ballimore, MD *

VP/Prog.: Kathy Brown

PO: Tim Watts

MD:KeilhFisher
TEMPTATIONS “Four”

KGXL/Baton Rouge, LA *

OM: James Alexander

POMD; Mya Vemon
YOLANDA ADAK'S “Give

WBHK/Birmingham, AL *

PD: JayDixon :

MD: Daryl Johnson

5 USHER ~Bad"

WILD/Boston, MA

PD: Steve Goushy

MD: Niki Harris

§ ISLEY BROTHERS -Secret”
MICHAEL JACKSON “Butter”

WMGL/Charleston, SC *

PD: Terry Base

APDMD: Belinda Parker

9 YOLANDA ADAMS “Give”

1 KIM BURRELL “Special”
KELLI MACK “Real”
PAM & DOD) “Wrong
TEMPTATIONS “Four”

WBAV/Charlatte, NC *
PD.TemAvery
:0C
1 MICNAEL JACKSON ~Butter”
4 TEMPTATIONS “Four™
H ISLEV BROTHERS “Secrel”
PAM & DOD! “Wrong™

WVAZ/Chicago, IL *
PO: Eiroy Smith

APD: Armando Rivera
1DLUTHER VANDROSS “Wait
2 JILL SCOTT "Loves”

WZAK/Cleveland, OH *
POMD: Lance Panton
No Adds

WLXC/Columbia, SC *
Int, PD: Doug Wiiliams
MD; TreTaylor

YOLANDA ADAMS “Give

WAGH/Columbus, GA
PD: Rasheeda
MO: Ed Lewis

24 TENPTATIONS “Four”

TONY & TAMI “Breath
KRNB/Dallas-Ft. Worth, TX *
PD: Al Payne
MD:Rudy V"
1OPATTI AUSTIN “Make™
7 ISLEY BROTHERS “Secret”

KTXQ/Dallas-F. Worth, TX *
PD:GanyLeigh
MICHAEL JACKSON “Butter”
TEMPTATIONS “Four™

WDMK/Detrait, MI *

OM/PD: Monica Starr

APD: Benita “Lady B" Gray

MD: Sunny Anderson

7 MICHAEL JACKSOR “Butter”

4 ISLEV BROTHERS ~Secrel”
TEMPTATIONS “Four”

WGPR/Detroit, Mi *
PO/MD: Rosetia Hines
in.ITNER VANDRQSS “Wait™
12REGINA BELLE “Boy™
1 SOMMERS/LES NI.IBWIS “Trois
‘N SYNC “Gon
M eunnm “Special”
PAM & DODI -¥irong
TEMPTATIONS “Four”

WMXD/Detroit, MI *
PD.JanetG.
APD. Oneil Stevens
MD:Sheila Litlle
ISLEY BROTHERS “Secret™
WICHAEL JACKSON “Butler™
Pan & QOD) “Wrang™
TEMPTATIONS “Four™

Urban AC

WUKS/Fayetteville, NC *

PD:Rod Cruise

APD: Garett Davis

MD:Calvin Pee

25LOVE DOCTOR “Siow™

170JAYS “Ride”

BONEY JAMES “Inside”
CARWELL & ELLIOT “Brand”

WELM/Ft. Pierce, FL *

PD/MD: Michael James

9 ISLEY BROTHERS “Secrer”

§ YOLANDA ADAMS “Give”
KIM BURRELL “Specaal”
MICHAEL JACKSON “Butter™
PAM & DODI "Wrong™

WOMG/Greensboro, NC *

PD:Alin Stowe

2 TEMPTATIONS “Four”
MICHAEL JACKSON “Butter”

ouston-Gahveston, TX*

P: Cart Conner

MD: SamChoice

5 MICHAEL JACKSON “Butter™
ISLEY BROTHERS “Secret”
TEMPTATIONS Four

Ol i

WSDL/Jacksanville, FL *
PD: Aaron Mazwell
APDMD:K
REGINA BELLE “Boy™
KOXY/Little Rock, AR *
PO: Mark Dylaa
MD: Jamal Quarles
ALL-4-ONE “Ready”
PAM & DOCI “Wrong"
TEMPTATIONS “Four™
KJLH/Los Angeles, CA *
PDMD: Clitf Winston
22MICHAEL JACKSON “Butter”
1 YOLANDA ADAMS “Grve™
PAH & 00O “Virong”
TEMPTATIOUS “Four”
WRBY/Macan, GA
PD/MD: Derek Monet
YOLANDA ADAMS “Give”
BRANDY MCSS-SCOTY “Bye™
KJMS/Memphis, TN *
PD: Nate Belt
MD: Eileen Natnaniel
MARY J. BLIGE “Drama”
ISLEY BROTHERS “Secret”

PD: Brian Waltace
MD: Garth Adams
IMICHAEL JACKSON “Butter™
WKXi/lackson, MS *
POMD: Stan Branson
PAM & DODI “Wrong”
TEMPTATIONS “Four™

MICHAEL JACKSON “Butter
“Four™

WHOT/Miami, FL *

PD: Derrick Brown
APDMO:XarenVaughn
33MICHAEL JAZKSON “Butter”
14ALICIA KEYS “Worth™

§ N SYNC "Gone™

4 ISLEY BROTHERS “Secrel”

WMCS/Milwaukee, Wi
POMD: Tyrene Jackson
5 MICHAEL JACKSON “Bulter”
5 TEMPTATIONS “Four”

PAM & DODI “Wrong”
CHAKA DEMUS & PLIERS

“Gentle’

WSVY/Norfolk, VA *

PD/MD: Michael Mauzone

11ALICIA KEYS “Worth™

3 MICHAEL JACKSON “Butter”
YOLANDA ADAMS “Gve™
ISLEY BROTHERS “Secret”

KMJM/St. Louis, MO *

OM/PD: Chuck Atkins

MD:Brian Antiony

16ISLEY BROTHERS ~Secret”
MICHAEL JACKSON “Butter”
TEMPTATIONS “Four*

WVKL/MNorfolk, VA *
Int. PO

WHUR/Washington, 0C *
PD: Hector Hannibal

MD: David A. Dickinson

8 MICHAEL JACKSON “Butier”
5 TEMPTATIONS “Four”

4 SOMMERS/LES NUBIANS “Trois™

WMMJ/Washington, DC *

WDLT/Mobile, AL * WLVH/S GA VP/Prog./PD: Kathy Brown
;l:) I?(nr;rl An;zory No Adds PD:Roshon Vance MD: Mike Chase
: Kalhy Barlow 5 EDDIE M “Baby” AMD: James Pair
7 ISLEY BROTHERS “Secrer WCFB/Oriando, FL * S ALl ONE Rty TONICHAEL JACKSON “Buter
6 LOVE DOCTOR “Slow™ PD: Steve Holbrook 5 TEMPTATIONS “Four™ PTATIONS “Four™
TEMPTATIONS “Four™ MD: Joe Davis
WYBC/New Haven, CT * DA
OM: Wayne Schmidt . * N
PD.dion asi !{)Pmmlf;:;lnhh. PA Monitored Reporters
APD: iy
MD:DocP MnREGINA L 43Total Reporters
Ho adds MICHAEL JACKSON “Butter™
38Total Monitored
WYLD/MNew Drieans,LA* | WP igh-Durham, NC *
OM/PD: Marvin Hankston PD: Cy Young i
APDMD: Aaron“A.J." Appleber APD%D:JamBeny 5Total Indicator

10ISLEY BROTHERS ~Secrét”
YOLANDA ADAMS “Grve™
TEMPTATIONS “Four™

WRKS/New York, NY *
PD: Toya Beasley
MD: Julie Gustines

No Adds

TIMICHAEL JACKSON “Butter

WKJS/Richmond, VA *

PO/MD: Kevin Kotax

9 TEMPTATIONS “Four”

5 YOLANDA ADAMS “Gave™
KIM BURRELL “Special”
RONNY JORDAN “Head"

5 Current Indicator Playlists

New Monitored Reporter (1):

WSVY/Norfolk, VA

www americanradiohistorv com

-——


www.americanradiohistory.com

WBLS/New York KKBT/Los Angeles WGCI/Chicago WPWX/Chicago wPHIIPMIalloIpMa
iner Radio One Clear Channe!
(212) 447-1000 (323) 634-1800 (312) 966-6600 (219) 9334455
Brown/Womack Scorpio/Fulles SmithvBoatner
12+ Cumd 1,773,700 12+ Cume 1,394,200 12+ Cume 917,300 12+ Cume 447,900
PLAYS PAYS PATS
AnVSTMITLE ol () LW TW  AATISTMITLE LW TW  AATISTTILE o (000) Lw Tw  ARTISTTITLE o (009
67 8 J. BUIGE/Famiy Atalr 50 58 fAHRock The Bost 31864 51 40 JARULEAMN' N Up 16320
AALIYAHRock The Boal 56 62 AALIYAH/Rock ThaBoal 3 4 26174 4100 16320
MCKNIGHT Love O My Lty 51156 66 62 JARULEAWn' NUp 42 44 AALIYAHWe Nood A Resobsion 49 44 AALYAH/Rock The Bost 14960
USHERN Got Bad 50112 41 55 USHERYGol Bad 51 43 24467 2 a2 14260
JARULEA VN Il Up 50112 66 50  GUBBA! 46 43 USHERGotnBad 24467 43 42 JAY-ZGarts, Gire, Girts 14280
MARY J BLIGE/Family Aftsr 48024 54 48 EASTSIDAZLwvh 29 39 ALLSCOTT/TheWay 2191 38 42 MARYJ. BLIGEFamily Aftair 14200
' L 45806 33 45 TRICKDADDY/'mAThug 25 30 JARULEAMN U 762 46 40 TRICKDADDY/Tm A Thug 13600
FAITHEVANS/You Gats No Love 30628 6 45 40 35 MICHAELJACKSOWYouRockMyWord 19915 413 JACKSONYouRockMyWord 13280
JAHERWJust In Cass 1320 3 42 Am 1 Gonna Do 33 34 JAY-2/Gis, Gis, Gils 19346 30 35 USHERUGoINBad 11900
e N0 45 42 JW-Zo(HOVA) 4 M 19348 23 35 FATJOEM Thugin' 11900
BABYFACEMhat it 200%2 ] H 30 32 TYRESEWhalAm|Gonna Do 18208 % M 11560
N 112/Dance Wih Me a2 46 36 112/Dence Wahie 24 31 MARYJ. 17639 27 32 FAITHEVANS/YouGaisNo 10830
25056 46 36 JAY-Z/Girs. Girks, Gitg 30 30 Go 17070 32 28 BRIANMCKMIGHTLove Of My Like 9620
i JACKSONYou Rock MyWorld 22068 23 32 FABOLOUS FMATE DOGG/Cant Deny it 40 30 R KELLY/Fosllr On Yo Booty 170m0 26 25 GLENN LEWIS/Don You Fosget N 8500
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AALIYAH/Rock The Boat 20183 50 JARULEALMN tUp 10350 46 54 MAXWELL/Lilsime 20952 61 58 JARULEAMN' tUp 15428  Yoursalf Oul 17967
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48 51 AALIYAH/Rock The Boat 16677 40 52 JAY-Z/AGis, Girls, Giris. 11024 49 87 USHERAUGotN Bad 7417 MICHAEL JACKSON/You Rock My Wortd 192
54 50 MR CHEEXSAights, Canwra.. 16350 43 52 PETEY| Up 11024 45 50 The| USHERAJ Gol It Bad 19184
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2% 19 o1 220 TCPGomaGH 148 316 JARULE/Aways OnTime 7696 16 16 JENNFERLOPEZm Res 6976
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9 JILLSCOTTAs Loves Me 5806 22 22 EIGHTBALL/Sop 4664 14 14 OUTHASTAS. ) 16 15 JAHEIWVIUS! In Case 6540
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(314) 6225108 {3M) 989-9550 (412) 4712181 (216) 5701111 107. {513) 6766000
Wychasis Mo'Shayoa Koa Thai Michaels/Lee/DJ Panon/Syk o Dave/Thomas
124 Gume 220,800 12+ Cume 178,900 12+ Cume 170,700 WESZ 107.1+ WAMO AM 840 12+ Cume 356,400 ] 12+ Cume 161,400
PLAYS PLAYS PLATS PLAYS PLAYS
LW TW  ARTISITITLE 81 {009} LW W ARTISTTIILE Gl {oo8) LW Tw  ARTISTMITLE o .) LW TW  ARTISTTITLE G (ho8) Lw TW  ARTIST/TITLE G1 {000}
55 61  TYRESEAWNMAM | Gonna Do 8883 53 50  AALIYAH/Mock 5200 45 52 USHERAJGotRBad 5584 53 59 USHERAIGothtEad 13570 40 43  USHERAIGot R Bad 5676
46 S0 AALIVAIVMock The Bost 6554 52 48 NELLYMY 4784 37 48 GHOSTFACE| B¢ The Same... 5136 56 50 GINUWINE/Difwerces 13340 33 31 Gl 4884
47 57  USHERAUGot NBad 6441 46 45  PRETTY WILLIE/Rol Wit Me 4650 47 41 HITBVRound & 5029 54 52 R.KELLY/Feelin' OnYo Booty 11960 36 37  FAITHEVANS/You Gets No Love 48
61 50  PETEYPABLOMRaiseUp 5650 41 44 TYRESEMWRAM | Gonna Do 4578 42 45 AALIVAH/Rock The Bost 4922 a1 4 RULE/Livin' It Up 127¢ 38 38 AALIYA:/Rock The Boat 4732
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34 36 FAITHEVANS/YouGets No Love 5616 57 Wk SoEd 323 Rock My World 37582 30 34 GERALDLEVEATMade ToLove ¥a 8758 % 25
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ARTIST: JANET JACKSON
SINGLE: “SON OF A GUN...”

LABEL: VIRGIN

OK, so can I tell ya'll how excited I am? I
| know it’s very late, but | refused to buy my own
copy of All for You. Consequently, I only heard
the tracks “All for You™ and “Someone to Call
! My Lover.” While everyone ranted (and some
i raved) over a sex song Janet Jackson has on
" her jaint. all I could do was imagine something
i to the tune of **70s Love Groove” or “Anytime,
Anyplace.”

Out of nowhere, Virgin executive Mark Boyd
called me for some info and gave me an add
date on Janet’s third single, “Son of a Gun (I
Betcha Think This Song Is About You).” I told
him that I didn’t know how the song sounded
*cause | didn’thave the CD, and he said I"'d have
it the next day. Whoa! [ did.

This may have been the only truth Boyd has
told me in the four years I've known him, but
he’s cool in my book. “Son of a Gun..." is a
great song! Though I like the album version, |
love the remixcs. especially the P. Diddy remix
featuring P. Diddy and Missy Elliott. Singing
about a no-good man. Janet lays it all out for the
money-hungry gigolo. And, as you listen to the
joint, you begin to wonder if she’s singing about
a past love.

“Ha ha. hoo hoo, thought you'd get the
money too/Greedy mutherf**kers try to have
your cake and eat it too.” Hmmm, could the tar-
get of this loaded Glock he R.E.? Or does the
inclusion of the chorus (1 betcha think this song
is about you™) frec Janet from all legal reper-
cussions? “Sharpshooter into breakin® hearts/A
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baby gigolo, sex pistol/Hollerin" at everything
that walks/No substance, just small talk,” ex-
presses Janet as she breaks down dude and his
cheap-a** game.

What I gather is that babyboy is fine as hell
and can lay it down rather well. However, the
gray matter upstairs just occupies space and has
mass. His intelligence level seems to be low,
while his arrogance, assertion and conceit rise
off the board. *Know why you feelin’ on that
girl's behind/You gotta sleazy one-track mind/
Workin’ your work until you think you find/
Who's goin’ home with you tonight.” (If he's
willing to drop me off in Compton. I'll roll with
him.)

On the remix I chose to break down, Missy
Elliott tells the story from the victimized sista’s
point of view while P. Diddy enlightens us on
the thought process of a gigolo (in the song only,
of course). “I changed all the credit cards/And
switched the locks on alt my doors/You thought
my heart would be destroyed/Look around,
*cause I'm chillin’, boy.” discloses Missy while
showing invincible feminine strength.

“What made you think I'd keep you ‘round/
While 1 worked my ass off, and you just
lounged?/You slum bum son of a gun/How much
you worth?1 think negative none.” (Damn, talk
about in the red.)

Whereas homegirl is full of “T am woman
hear mic roar” attitude, P. Diddy lets us know
that this dramatic scene has been played out
before. Trying to shed light on the misunder-
standing, he responds: "It wasn't me/What you
talking “bout lawyers for?/It wasn’t me/Why you
wanna change locks and doors?/It wasn’t me/
Well, maybe it was me, sure/But you know to-
morrow you'll love me some more/Another Visa,
another set of keys/We did this last week. Ma/
Don’t get amnesia.” (Well. now, the lioness may
not be as strong as she wishes to be.) But as all
things have their limits, so does Janet as she
confesses, “Not me, sucker, I'll never be your
lover/I'm gonna make you suffer, you stupid
mutherf**ker.” (Yep, she’s mad.)

“Son of a Gun (I Betcha...)” has an infec-
tious beat. and Missy’s and P. Diddy’s rhymes
complete Janet’s candid summary of dude’s
pathetic and superficial life. Carly Simon even
contributes to the joint with elements from her
song “You're So Vain™ — which, by the way,
fits this song perfectly!

Though I haven’t gotten into the athum yet.
1 will go out on a limb and say “Sonofa Gun...”
has to be one of my favorite cuts on the CD.
The P. Diddy remix gets a thumbs-up, though
the album version is cool too. However, [ feel
more conviction when P. Diddy and Missy Elliott
join the team of Janet Jackson and Carly Simon.
Peace.

— Tanya O’Quinn
Assistant Editor

oing For Adds

GLENN LEWIS Don't You Forget (Epic)

JANET Son Of A Gun... (Virgin)

MOE-P Lost Inside (MoSound)

DIALATED PEOPLES Worst Comes To Worst (Capitol)
JAHEIM 1/NEXT Anything (Warner Bros.)
JONELLE {/METHOD MAN Round And Round (Def Jam/IDJMG)

MACK 10 Hate In Yo Eyes (Cash Money/Universal)
MARY J. BLIGE No More Drama (MCA)

11/6/01

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music: www.rrmusicmeeting.com

MUSIG

Urban New & Activé_

INDIA.ARIE Strength, Courage & Wisdom (Motown)
Total Plays: 311, Total Stations: 34, Adds: 1

IMX The First Time (New Line)
Total Plays: 306, Totat Stations: 27, Adds: 0

DR. DRE & SNOOP DOGG The Wash (/nterscope)
Total Plays: 291, Totat Stations: 35, Adds: 2

ISLEY BROTHERS Secret Lover (DreamWorks)
Total Plays: 269, Total Stations: §2, Adds: 50

THREE 6 MAFIA Two-Way Freak (Universaf)
Total Plays: 268, Total Stations: 20, Adds: 0

G. DEP Special Delivery (Arista)
Total Plays: 253, Total Stations: 23, Adds: 0

HI TEK Round & Round (Rawkus/Priority)
Total Plays: 251, Total Stations: 10. Adds: 0

LUTHER VANDROSS Can Heaven Wait {J)
Total Plays: 240, Total Stations: 26, Adds: 0

CRAIG DAVID 7 Days (Wildside/Atiantic)
Total Plays: 237, Total Stations; 27, Adds: 1

JIMMY COZIER So Much To Lose (J}
Total Plays: 228, Total Stations: 21, Adds: 2

BLAQUE Can't Get It Back (Columbia)
Total Plays: 216, Total Statlons: 29, Adds: 3

TOO SHORT ! Luv (Short/Jive)
Total Plays: 197, Total Statlons: 25, Adds: 5

‘N SYNC Gone {Jive)
Total Prays: 193, Total Stations: 27, Adds: 27

N.0.R.E. Grimey (Violator/IDJMG)
Total Plays: 167, Tofal Stations: 25, Adds: 1

Songs ranked by total plays

ikl Indicator

Most Added-

JOE Let's Stay Home Tonight (Jive)
MOE-P Lost Inside (MoSound)

LUDACRIS Roll Qut (My Business) (Def Jam South/IDJMG) 5
MICHAEL JACKSON Butterflies (Epic) 5
MISSY “MISDEMEANOR” ELLIOTT Take Away (Goid Mind/FastWesvEEG) 4
ISLEY BROTHERS Secret Lover (DreamWorks) 4
PHARAOHE MONCH Got You (Priority) 3
DRAMA Big Ball (Atlantic) 3
LIL J It's The Weekend (Hollywood) 2
WARREN G Lookin’ At You (Universal) 2
LA CHAT You Ain't Mad Iz Ya (Independent) 2
PETEY PABLO Raise Up (Jive) 1
USHER U Got It Bad (Laface/Arista) 1
ERICK SERMON I'm Hot (J} 1
LIL' JON & THE EASTSIDE BOYZ Put Yo Hood Up (TVT) 1
EIGHTBALL Stop Playin’ Games (8Ways/Jcor) 1
C-MURDER What U Gonna Do (No Limit/Priority) 1
KEKE WYATT Nothing In This World (MCA) 1
UNOA PRESSHA Girls Be Lovin’ This (Independent) 1
RAYVON 2-Way (MCA) 1
AFROMAN Crazy Rap (Universal) 1
JOE Let's Stay Home Tonight (Jive) 1
Most Played Recurrents
ARTIST TITLE LABEL(S) IT’cL,ATcé
JAGGED EDGE Where The Party At (So So Def/Columbia) 978
ALICIA KEYS Fallin’ (J) 936
JUVENILE Set It Off (Cash Money/Universal) 811
MISSY ELLIOTT One Minute Man (Gold Mina/EastWest/EEG) 664
JAHEIM Just in Case (Divine Mill/WB) 638
USHER U Remind Me (LaFace/Arista) 633
ing For Adds 11601

Listen now to these and other hot/new releases on
Music Meeting, the industry's No. 1 online destination
for new music. www.rrmusicmeeting.com
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WEEK  WEEK  ARTIST TITLE LABEL(S) FoNe shis mpﬁ%s;sl]ssous i A Most Added.-

., ot : www.rradds.com
1 @ MAXWELL Lifetime (Columbia) ' 1102 +2 175646 15 370 TSTITETCoeds) 658
2 ©  BRIAN MCKNIGHT Love Of My Life (Motown}) 993 +47 152502 16 36/0 | TEMPTATIONS Four Days (Motown) 19
3 3 GERALD LEVERT Made To Love Ya (EastWest/EEG) 825 -8 128401 17 35/0 MICHAEL JACKSON Butterflies (Epic) 18
5 O BABYFACE What If (Arista) 772 +128 115540 13 36/0 ISLEY BROTHERS Secret vaer (DreamWorks) 12
‘ 5 GINUWINE Differences (Epic) 732 12 116351 13 300 YW‘:“AO ADAMS Never Give Up (Elektra/EEG) 9
s s LUTHER VANDROSS Take You Out (J) 605 10 117827 27 37/0 | o & DODIwWhar's Wrong (D.E.G/MGA) g
& " KIM BURRELL Special Place (Bad Boy/Arista) 4
7 Z JILL SCOTT The Way (H/dden Beach{Ep/c) 590 -7 110734 23 36/0 ALICIA KEYS A Woman's Worth (J) 3
12 © LUTHER VANDROSS Can Heaven Wait (J) 500 +22 60732 9 3572 REGINA BELLE Qoh Boy (Peak/Concord) 3
13 © 0'JAYS Let's Ride (MCA) 485 +22 72707 13 341 LUTHER VANDROSS Can Heaven Wait (J) 2
15 @  ANGIE STONE Brotha (J) 479 +109 79966 8 29/0 fgvg (J)/glgg gomethinﬁi l;ljidle (Warner Bros.) g
©  u  JAHEIM Just In Case (Divine Mil/WB) 467 22 95553 25 3300 BRI
s % MICHAEL JACKSON You Rock My World (Epic) 5 6 9205 0 IO | hecemne o o 2
8 s ISLEY BROTHERS F/RONALD ISLEY Contagious (DreamWorks) 446 -04 76782 20 36/0
1 w  ALICIA KEYS Fallin’ (J) 444 -34 90962 27 33/0
1 ® KENNY LATTIMORE Weekend (Arista) 388 +9 61706 13 25/0
18 @ ALICIA KEYS A Woman's Worth (J) 370 +109 52582 3 313
2 @ AALIYAH Rock The Boat (BlackGround) 313 +62 43133 5 13/0
» @ REGINA BELLE Ooh Boy (Peak/Contord) 303 42 47106 4 213 Most Pl;rcreased
w  w  ERICK SERMON Music (/nterscope) 284 -39 60886 20  26/0 ays Tom
17 @  MARY J. BLIGE Family Affair (MCA) 279 +12 57901 12 13/0 ;j:;::éEL;\B/Er:‘St) i Yarist) '"CR:‘;‘;
al rista, +
z @ UgHER UlEat "SBad (Eafaeariists) 26 458 55128 2 207 | poey \aMES Something Inside (Warner Bros)  +121
2 @ BONEY JAMES Something Inside (Warner Bros.) 264 #121 34959 2 292 | yicyapL JACKSON Butterfies (Epic) A4
2 2 MARIAH CAREY Never Too Far (Virgin) 241 -10 40999 10 24/0 | ALICIA KEYS A Woman's Worth (J) +109
2% @  BLU CANTRELL I'll Find A Way (Arista) 219 +9 30194 8 21/0 ANGIE STONE Brotha (/) +109
2 % ATHENA CAGE Until You Come Back To Me (Priority) 211 -2 14938 7 18/0 | YOLANDA ADAMS Never Give Up (Elektra/EEG) +71
% SILK Ebony Eyes (Elektfa/EEG) 187 .22 24090 8 13/0 ISLEY BROTHERS Secret Lover (DreamWorks) +1
@  INDIA.ARIE Strength, Courage & Wisdom (Motown) 179 461 23337 1 240 | PAUIYAH Rock The Boat (BlackGround) &2
: ) INDIA.ARIE Strength, Courage & Wisdom (Motown) +61
@  MICHAEL JACKSON Butterflies (Epic) 166 +114 41257 1 1818 | YSHER U Got It Bad (LaFace/Arist) +53
% »  PATTI AUSTIN Make It Right (Qwest/WB) 155 -3 21670 3 201
% @ PRU Aaroma (Capitol) 150 +11 11357 4 18/0
38 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays
for the airplay week of Sunday 10/21-Saturday 10/27. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied
in total plays, the song with the larger increase in plays is placed first. Breaker status is assigned to songs reaching 60% of reporting panel for the first
time. Songs below No. 15 are movedto recurrent after 20 weeks on the chart. Gross Impressions equals. Average Quarter Hour Persons times number
of plays {times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (copyright 2001, The Arbitron Company). Breaker$@
©2001, R&R, Inc. ‘
; New & Active " NOW PLAYING ON 60% OF
YOLANDA ADAMS Never Give Up (Elektra/EEG) | FAITH EVANS FICARL THOMAS Can't Bl (82d Boy/Arsta) ~_THE REPORTING PANEL
Total Plays. 143. Totai Stations: 28, Adés 9 Totas Plays. 101. Totai Stations: 6, Adds 0 T
LOVE DOCTOR Slow Roll It (Universal) MANHATTANS Nites Like This (Orchard) .
Tota) Plays: 125, Total Statsons: 10, Adds' 2 l Total Plays. 83, Total Statons 9, Adds: 0 Nn snngs uuallf|8d Fnr Breaker status
ISLEY BROTHERS Secret Lover (DreamWorks) JAGGED EDGE Goodbye (So So Def/Columbia) .
Total Plays. 122, Total Stations: 14, Adds: 12 Total Plays: 80, Total Stations: 5, Adds: 0 Thls WEEI(
KEKE WYATT Nothing In This World (MCA) OAZZ BAND You Are My Starship (Major Hits)
et rRt e Sukeslys. AR R T Most Added Is the total number of new adds offcially raported to R&R
JIMMY COZIER So Much To Lose (J) | MAURICE J Say You Will (Phoenix/Orpheus) by each reporting station. Songs unreported as adds do not count
Total Plays: 113, Total Stations 8. Adds: 0 Totai Piays: 61, Total Stations: 5, Adds: 0 toward overal_l total stations playing a song. Most Increased Plays lists
SUE ANN CARWELL/RICHARD ELLIOT Brand New Love Affair (GRP/VMG) TR e e R O O T T
Total Plays: 105, Total Stabons: 14, Adds: 1 Songs ranked by total plays g

CAN Going #1
HEAVEN With Your Support!
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Country Reporters

Stations and their adds listed alphabetically by market

- November 2, 2001 R&R ® 61

WOM/AKron, OH *

OME: Kevin Mason

MD: Toni Foxx
BROOKS & DUNN “Goodbye™
EMERSON DRIVE “Sieeping™
PHIL VASSAR “When™

WEIWAlbanv. NY *
Buzz Brindle

MI)‘ [
2 TRACY BYRO “Just™

KBOUAIbuquerque, NM *
PO: Tommy Carrera

MD: Sammy Crubse
KRISTIN GARNER “Suging™

AST/Albuquerque, NM *
PD: John Richards
MO: Ben Walker

No Adds

WCTO/Allentown, PA *
PD: Chuck Geiger

APD/MD: Bobby Knight
1 LEE ANN WOMACK “Ring~
KGNC/Amarillo, TX

PO: Tim Buller

APD/MO: Paick Clark
14 PHIL VASSAR “Whan™

WNCY/Agpleton, W1 *
N Jell McCanty

PO: Randy Shannon
MD; Marcy Braun
2 BLACKHAWK "Oays”

ISY DERN “Back”

WKSF/Asheville, NC
OMPD: Jefl Davis .

: Andy Woods
DIAMOND RID “That's™

WKHX/Atianta, GA *
OM/PD: Dene Hallam
MO Johony Gray

Mo Adds

WYAY/Atlanta, GA *

WPUR/Atiantic City, NJ *
PO/MD: Jos Kelty
9 CHARLIE DANIELS “Rag™
MCBRIDE “Biessod™
MARK MCGUINN ~Dance”

PHIL VASSAR “When®

KASE/Austin, TX *
PD: Mac Daniels
MD: Bob Picket

11 BRODKS & DUNN 'Gnoam
6 PHIL VASSAR Wi

5 CYNDH muson

1 TRACY BYRD “Just”

LEE ANN WOMACK *Ring™

KUZZ/Bakersfield, CA *
PD: Evan Bridwell
ME: Xsis Daniets
2 LEE ANN WOMACK “Ring™
2 MARTINA MCBRIDE “Biassed”|
2 CYNDI THOMSON
CLARK FAMILY -Quote™

WPOC/Baltimors, MO *
PO: Sco Lindemuider

7 AARON TIPPIN “Stars”
4 STEVE HOLY “Moraing™

WGTE/Baton Rouge, LA *
PO Randy Chase

MD: Jimumy Brocks

24BROOKS & DUNN ~Goodbyw|
2 ENERSON DRIVE ~Sleeping™
2 MARTINA MCBRIDE "Blessed™

WYNK/Baton Rouge, LA *
PD: Paud O
APO/MD: Austin James
3 WILD HORSES “Swrvive®
BRIAN MCCOMAS “Night™
RASCAL FLATTS “Mown'™

KAYD/Beaumont, TX *
PO: Jim West
APD/MD: Jay Bomand

BROOKS & OUNN “Goodbys™
STEVE HOLY "Moraing™

'WKNN/Bltoxi-Gutfport, MS
PO: Kipp Greggory

ND: Brad Austin
3 SARA EVANS “Samls™

WHWK/Binghamton, NY
PD: Ed Waller
APD/MD: Jobn Davison

6 BROONS & DUKN -Goodbye']

WZZK/Birmingham, AL *
PO: Rick Shoddey
APD/MD: Scoll Stewar

No Adds

BROOKS & DUNN “Goodtye'|

KIZN/Boise, ID *
OM: Rich Summers
3 Burks
4 BROOKS & DUNX “Goodbys™
KENNY ROGERS “Hometand”
CYNDI THOMSON ~Ahweays™

WKLB/Baston, MA *
PD: Mike Brophey
APDMO: Ginry Rogers
14 SARA EVANS "Sainls™
13 PHIL VASSAR “Wnen™
12 JAMIE O'NEAL "Sheves™

2 MARTINA MCBRIDE “Blessed’|

8 BLAXE SHELTON "Over”

7 BROOKS & DLNN “Goodbye™
6 BRIAN MCCOMAS “Night™

2 CYNDI THOMSON *Aways™

2 BLACKHARTMAN BLACK "Easy”|

RASCAL FLAT™S "Movin'™
KENNY ROGERS "Homeland™

WYRK/Buftalo, NY *

PO John Paud

APOMD: Chris
MARK MCGUINN “Dance™
KENNY ROGERS “Hometand™

KHAK/Cedar Rapids, 1A
PD: Jei Winfleld

5 BLAKE SHELTON “Over”
§ PHIL VASSAR “When™
3 DIXIE CICXS “Days™

WEZLCharieston, 5C *
PO: T.J. Philig
WD: Gary Gifin
7 CHARLIE DAMELS “Rag™
2 CYNDI THOMSON “Always™

WNKT/Charleston, SC *
PO: Lioyd Ford

MO Modtap
3 STEVE AZAR -Dont™

WQBE/Charleston, WV
OMPO; Jeft Whitehead

18 BLACKHARTMOAK BUACK “Easy™
15 CYNDI THOMSON ~Aheays™
11 DIXIE CHICKS “Days™

WKKT/Charlotte, NC *
PO/RO: Kevin Ing
2 CYNDI THOMSON “Ahways™

DARRYL WORLEY ~Sideways |

WSOC/Charlotte, NC *
PO: Kevin O'Neal

28 CAARLIE DANIELS “Rag™

15 HANK WILLIAMS JR “Amenca™
lRDOKS & OURN "Goodbye™
CYND! THOMSON “Aheays™

WUSN/Chicago, IL *
PD: Justin Case

MD: Tricia Biondo
1 BRODKS & DUNN “Gooddye™

WUBECincinrati, OH *
OMPO: Tim Closson

MO: Duke Hamillon

3 BROOKS & DUNN “Goodbye™

WYGY/Cincinnati, OH *

PO: Jay Phillies.

APDMD: Diwn Michaels
BAOOKS & DUNN “Goodbys™
MARK MCGUINN “Dance”

WGAR/Cleveland, OH *
PD: Meg Stevens

MD: Chuck Collier
No Adds

DARRYL WCRLEY “S deways”|

WCOS/Columbia, SC *
(OMPO: Ron Brooks:

MO:Glen Garrett

12 G. JONES & G BROOKS “Beer™
2 BLACKHAWK “Days”

WCOLColumbus, OH *
PD: John Crenskaw

WHOKTotumbus. OH *
PD: Chariey Lale
MD: Georpe Well
1 KENNY ROGERS “Homeland”
PAT GREEN
JEFFREY STEELE “Something

KAYS/Corpus Christi, TX *
PO: Clayion Alen

MD: Cachs Lou

2 BLACIGHARTNAN BUACK

MAPK MCGUINN “Dance™

KPLX/Dallas-Ft. Worth, TX *
PO Phitips

APD: Smakey Rivers

M0: Cody Alan

20 BROOKS & DUNN “Goodbye”
KSCS/Dallas-Fl.Worth, TX *
PD: Dean James

WRNS/Greenville, NC *

H PHII. VASSAR “When"
4 CYNDI THOMSON “Atways™

2 MARTINA MCBRIDE "Blessed|

No h’lds

WGNE/Daytona Beach, FL *
POMD: Bill Kramer
LEE ANN WOMACK ~Ring™

KYGO/Denver-Boulder.CO *
PI: Joel Burie

MD: Tad Svendsen

2 MARTINA MCBRIDE “Biessed|

2 KENNY ROGERS “Homeland™
PHIL VASSAR “When™

KHKI/Des Moines, IA *
PO Jack O'Brien .
APDMD: Jim Otsen
2 CYWOI THOMSON ~
1 JEFFREY STEELE -Something’
MARK MCGUINN “Dance™

KJJY/Des Moines, IA *
PD: Jack O"Brien
MD: Eddie Halfield
1 AAROM TIPPIN “Sta-s™
STEVE AZAR “Dont™
DMISY DERN “Back™
WARK MCGUINN “Dance”™

5 MESSINA WHCGRAW “Bring”
6 STEVE HOLY “Moming™
6 TRACY BYRO “JusI”

WSSL/Greenville, SC *
PO: Bruce Logan
APDMD: Kix Layton

8 MARTINA MCBRIDE "Blessed"|

§ BROOKS & OUNN "Goodbys™

WAYZHagerstown, MO
POMD: Dennis Hughes

29 PAT GREEN “Carmy”

21 CHRIS CAGLE “Breathe™
21 PHIL VASSAR “When™

21 DIAMOND RID “Thats*

14 CONFEDERATE RALROAD “Broders”
14 EMERSON ORIVE “Steeping™

WRBTMarrisburg, PA *
PD: Shely Eation
MO: Joey Dean
S SARA EVANS "Sawts”
1 BROOKS & DUNR “Goodbye™
DIXIE CHICKS Days™
MARK MCGLINN “Dance™

10 BILLY RAY CYRUS “Peoph™
1 BROOKS & DUNN “Goodbys™
1 MARK MCGUINN “Dance”

WYCODetroit, Mt * WRIzA Tl P

POLL s

e MO: Dontalon,
Pl ] 11 BRS-49 Like”

WOJR/Dothan, AL

POMD: David Sommers

10 BAOOKS & GUNN “Goodbys™

1 LEE ANN WOMACK “Ring™
CYNDI THOMSON “Aiways™

WMTZ/Johnstown, PA
PD: Steve Walker
MD: Lara Mosty

STEVE AZAR “Don't”

KBEQ/Xansas City, MO *

PO: Milke Kennedy

MD: T.J. McEntire
BRIAN MCCOMAS “Night™
BROOKS & DuNN ~Goodbys™
CYNDI THOMSON "Aways™

KFKF/Xansas City, MO *
PU: Dale Carter

: Tony Stevens
BRODKS & DUNN “Goodbye™
CYNDI THOMSON “Ahways™

WDAF/Xansas City, MO *
POMD: Ted Cramer
No Agds

WIVK/Xnoxville. TN *
(OMPD: Michoe! Hammand
MD: Colleen Addair

BROOKS & DLNN "Goodbye™

TAMMY COCHIAN "Cry”

KOXKGALafayette. LA *
PO: Renes Reved

WD: Sean Riey

5 LEE ANN WOMACK “Ring”

5 BROOKS & DUNN ~Goodbye™
5 MARK MCGUINN “Dance™

KMDU/\Lafayette, LA *
PD: Bruce Mikelts
APD: Woody B.
MD: 1.0, Smih
2 CYNDI THOMSON *

CLARK FAMILY... “Duote”

9 LEE AW WOMACX “Fing™ \&l:l;l:.:ulam, A
S DIAMOND RIO “That's™ . : Steve Howard
4 PHIL VASSAR "When™ W' o PD: Dave Wright
3 MARTINA MCRIOE “Biesseq”| o ”'.n”h'"’ MO: Jeni Taylor
1 JOE DIFFEE “Another” CYND THOMS0H “Rhways”™
KHEY/EI Paso, TX * EMERSON OAIVE “Svepi
POMO: Chaz Melibu MARK OGN Daner” | AT
RASCAL FLATTS “Mowin™ .| PO JimRader
IKKHouston-Galvesion, TX * | MD: Missy Cortright
NErie, Group PO: Darren Davis 10 BRODKS & DUNN “Goodbye"
wﬁmni:n‘ APDAMO: John Tr 1 G. JONES & G. BROOKS “Bowr
g “Ring” CHA “Breathe”
5 LEE ANN WOMACK Ring™ LEE ANN WOMACK ~Ring’ Tmﬁv%ﬁm ol
CONFEDERATE PALAOAO
KiLTHousion-Gakveston, TX + | CRAIG MORGAN “God™
. OR ' PAT GREEN “Carry”
PO-Jan Davls Group PD: Darrn D
MO: Matt James APOMD: John Trapane
Wo Aoy’ ! A Tasy” | WITLAansing, M)
1 BRAD PAISLEY “Wragood™ | pry v | Merag
MARTINA MCBAIDE “Bessed| g ot
WKDQIEnnvaIIe. N . © | 1 BaOOKS & Dum -
KKBQMouston, TX * MARK MCGUINN ~Dance®
fort “ o e PD: Mickael Cruise
WARTIHA MCBRIDE Blessad™ | ‘pary coitiBrooks .
ALAN JACKSON ~Atght’ TANMY COCHRAN - M%Mas.w
TOBY KEITH “Talk™ “mw 3 ow“"'
AARDN TIPPIN “Stars™ : Brooks )
KKIX/Fayetteville, AR 3 JAMIE O'NEAL “Shiver
PO Tom Travis:
APOMD: w

3 STEVE HOLY “Mornag™
2 CLAY WALKER “Fee™

WKML/Fayetieville. NC *
PO/MD: Andy Brown
2 CYNDI THOMSON “Aways®
BLAKE SHELTON “Over™
DARRYL WORLEY “Scdeways™

GMSA

WOHICFL. Wayne, IN *
OMPD: Deant Mcedl

MO: Mark Allen

5 G.JOMES & 6. BROOKS Beer™
2 BROOKS & DUNN “Goodbye™
1 KENNY ROGERS ~Homeland™
1 CHAIS CAGLE “Breathe™

1 CHRIS CAGLE “Breathe”
ONSY DERN “Back™

WBCT/Grand Rapids, MI *
OMPD: Doug Monigomery

MD: Dave Tat
2 DIXIE CHICKS “Days”

WTOR/Greensboro, NC *

PD: Paul Franidin

MO: Angie Ward
BROOKS & DUNN “Soodbye™
TAMMY COCHRAN “Cry”
DIXIE CHICKS “Days™
MESSINA WMCSRAW Bring”

WTCR/

10 BROOKS & DUNN “Gaotbye™
5 CYADI THOMSON ~Aways™
5 LEE ANN WOMACK “Ring™

5 MARK MCGUINN *Dance™

S TRACTORS “Fast™

WORMHuntsville, AL *
PO: Johany Randolph
WD: Dan McCizin
B HANK WILLIAMS JR ~Amenca™
7 CHARLIE DANIELS “Rag™
CLARK FAMILY.., “Ouots™
MARTINA MCBRIDE “Blessed’|
RASCAL FLATTS “Movin™

WFMS/Andianapolis, IN *
PD: Bob Richards
MD:.J.0. Caonon
TAMMY COCHRAN “Cry”
KEVIN DENNEY *Jease™

TIM RUSHLOW “war

WMS{/Jackson, MS *
PD; Rick Adams
WD: Van Haze

1 BUCKHARTMAN BLACK “Easy”
EMERSON DAIVE "Stesping”

WOIK/Jacksonvile, FL *
PD: Mike James
MO: John Scolt

SHANNON BROWN "Lied™

WROO/Jacksonville, F. *

WXBQ/Johnson City, TN *
PO/MO: Bill

24 FASCAL FLATTS “Movin™

23 GARTH BROOKS “Wrapped™
19 DEGE CHICKS “Days™

17 Bl BLACK.

16 CYNDI THOMSON ~Abways®
15 DARAYL WORLEY “Sudeways”|

L KY ¢
POMD: Ric Larson
S SARA EVANS “Sanfs”
2 JAMIE O'NEAL “Shiver™

Xee

POMD: Brian Landrum
BROOKS & OUNN *Goodbys™
MARK MCGUINN “Dance™
CYND THOMSON 3
LEE ANN WOMACK “Ring™

KZKXLincotn, NE

PO: Brian Jennings

MD: Carol Turner

1 BLACKHARTMAN BUACK “Eayy”
1 LEE ANN WOMACK “Ring”

KSSN/Littie Rock, AR *
PO/MO: Bill Dotson
2 SHANNON BROWN “Lied™
BAOOKS & DUNN “Goodbye™
TAMMY COCHRAM “Cry*

KZLALos Angeles, CA *
OMPD: R, Curtis

MD: Tanya Campos

4 SARA EVANS -Saints”
1 BLACKMARTMAN BUACK “Easy”
DAISY DERK “Back™

WAMZALowisvile, KY
PO: Coyoke Calhoun

MD: Nightrain Lane

13 HARK WILLIAMS JR. “Amerca’|
8 MARTINA MCBRIDE ~Blessed|
B DIXIE CHICKS “Days”

KLELAubbock, TX

PO Jay Richards

1AD: Neily Yales

16 BLAKE SHELTON “Over™

16 OARRYL WORLEY “Sideways”|
16 OIXIE CHICKS ~Days™

16 PHIL VASSAR “When®

7 RASCAL FLATTS “Mown™

6 LEN DOOLIY “Yertow™

1 PAT GREEN “Dancehalr

MARTINA MCBRIDE “Blessed’|

3 MARTINA MCBRIDE “Blessed’|

2 MARTINA MCBAIDE "Blessed ]

11 MARK MCGUINN “Dance”

11 BLACKHAWK “Days™

§ VALERIE DE LA CRUZ -What"
5 GENE WATSON “Nolhin™

5 CYNOI THOMSON “Abways®
5 TAMMY COCHRAN *Cry”

5 LEE ANN WOMACK “Ring"
5 WILD HORSES “Survve”

S LYDIA MILLER ~Next”

§ EMERSON DRIVE “Slesping™

WWaMMadison, W1 *
PO: Mask Grantin

MD: Mel McKenzie

1 DIXIE CHICKS “Days™

MAAK MCGUINN “Dance”

KTEX/McAllen, TX *
PD: Jojo

MD: Pakches

7 GARTH BROOKS “Wrapped*
TAMMY COCHRAN “Cry”
BRIAN MCCOMAS “Night*

WGIUMemphis, TN *
PO Greg Mz

Mazingo
MO: Mark Biingsiey
No Adds

WKIS/Miami, FL *
PO: Robert Walker
AP0 L. MeCoy
MD: Darlene Evant
21 LEE ANN WOMACK "Ring
7 BROOKS & DUNM “Goodbye”

WMILMilwaukee, W1 *
OMPD: Kerry Wolle
APD: Scot Dolphin
MD: Mitch Morgan

No Adds

KEEYMinneapolls, MN *
DOM/PD: Gregg Swedberg
APDMO: Travis Moon
z HASCAL FLATTS “Movia™
CYMO!I THOMSON ~Always™
Dwmo RID “Toat's*

STEVE HOLY “Motning™
TRICK PONY “Every™

BUACK/HARTMAN BLACK “Easy”
2 MARTINA MCBRIDE “Blessad”
1 CHRIS CAGLE "Sreathe™
DIXIE CHICKS “Days™

2 CYNOI
+ EMERSON DRIVE "Sieepig™
ROBIN ENGLISR “6ir™

KTOM/Monterey, CA *
: Cory Mikhals
§ RANDY TRAVIS “Amenca™

2 CYND! THOMSON ~Aways™

WLWiMontgomery, AL
PO: Bl Jones
MD: Dariene Doxon

WKOFMNashville, TN *

1 BROOKS & DUNN “Goodbve™ | PD: Dave Kelly

MD: Eddie Foxx
46 CHARLIE DAMIELS “Rag”
1 LEE ANN WOMACK “Ring™

WSIXM!:'MIU. ™~
PD: Mie

M0 msmmmd
2 ALAN JACKSDN -Alnght™

1 SARA EVANS “Saints™

WSMNashville, TN *

M Ko Conted

POMO: Tim Murply

APD: Frank Seves

19 CHARLIE DANIELS “Rag™

6 MARTINA MCBRIDE ~Biessed”

2 MARK MCGUINN “Dance”™
TRISHA YEARWOOD "Insidte™

WYNY/New York, NY *

PO/MO: Marty Mitchel!
6 CYNOI THOMSCN ~Atways™
1 SARA EVANS “Saints”
1 JOE DIFFIE “Another™
LEE ANN WOMACK “Ring™

MARTINA MCBRIDE -Blessed”

WGHMNorfolk, VA
OMPOMD: Randy Brooks .
MARTINA MCBRIDE ~Blessed™

KGEE/Odessa-Midiand, TX
POMD: Boomer
BROOKS & DUNN “Goodbye™

MARK MCGUINN ~Dancs™
BLAKE SHELTON "Qver™

KTST/0klahoma City, OK *
OM/PD: Ted Stecker

APOMO: Crash
15 DIAMOND RID ~That's™
2 JEFFREY STEELE “Somathing™

1000Y/Okiahoma City, OK *
OM/PD: Ted Stecker

APDMD: Bl Reed
No Adds.

KXKT/Omaha, NE *
PD: Tom Goodwin
MD: John
T DIAMOND RID "That's™
4 WILD HOASES “Survive™

KMXM/DOmaha, NE *
OM: Tom Land

PD: Beveriee Brannigan
3 CLAY WALKER “Fesl”

WWKM)rIandn. 18
Lsn Shackellond

msunsms
No Adds

KHAY/Oxnard, CA*

1 BROOKS & DUNN “Goodbye™
BLACKHAWX “Days™
CHARLIE DANIELS "Rag™

KPLM/Palm Springs, CA
PO: Al Gordon
APDMD: Kory James

No Adds

WXBM/Pensacola, FL *
POMO: Lyon West
BROOKS & DURN -Goodbys™
MARTINA MCBRIDE “Blessod™
PHIL VASSAR “When™
LEE ANN WOMACK “Ring™

WXTU/Philadelphia, PA *
PO Boh Meay
API/ND: Cadlat Jack
H umuuum;oe “Blessed”
FAMILY...

CLARK
TAMMY COCNHAN

KMLE/Phoenix, AZ *
PD: Jetf Gamison
APOMO: Chris Loss

6 BROOKS & DUNN “Goodbye™

KNIX/Phoenis, AZ *
PO:George King
WO: Gwen Foster

Mo Adds

WOSY/Pitisburgh, PA *
OMPD: Kelth Clark

APDAD: Stoney Richards

2 STEVE HOLY “Mors

§ BLAKE SHELTON “Over™
1 BLACKHARTMAN BLACK

WPOR/Portiand, ME

\'IH RUSHLOW “Wilr
MARTINA MCBRIDE “Biessed”

KUPL/Portiand, OR *

OM: Lee Rogers

PO: Cary Rolle

MD: Rick Taylor

4 G JONES & G. BROOKS Beer”
STEVE AZAR ~Don't™

KW.J/Portiand, OR *
PO: Ken Bosssn
APDMD: Craig Lockwood
1 DOUE CHICKS ~Days™

2 RASCAL FLATTS “Movin™
1 BLAKE SHELTON -Over”

WCTK/Providence, RI *
PO: Rick Everstt

4 LEE ANN WOMACK “Aing™

2 BAOOKS & DUNN “Goodbye™
1 EMERSON DRIVE “Sleaping™
1 KENNY ROGERS “Homeland™

3 BUACKHARTMAN BUACK
1 BLAKE SHELTON "Qver"

WQORRaleigh-Durham, NC *
PD: Brant Curtiss
APD/MO: Robin 0'Brian

1 DAVID BALL “Ridwg”™

KBUL/Reno, NV *

OMVYPD: Tom Jondan

APDMD: Chuck Reeves
No Adds.

WKHKRichmond, VA *
PD: Jim Tice
7 GARY ALLAN “Man”
1 KENNY ROGERS “Homeland™

KFRG/Riverside, CA *
OMPD: Ray Massie

EMERSON DRIVE
KENKY ROGERS ~Hometand”

WCTQ/Sarasota, FL *

POMO: Mark Wikson

11 DIXIE CHICKS “Days™
CHRIS CAGLE "Breathe”
BLAKE SHELTON “Over”

5 ﬁ.ucswmsw
4 STEVE HOLY “Morming”

KRMO/Shreveport, LA *

OM/PD: Greg Cole

MO: James

2 CHARLIE DANIELS “Rag"
BLACKMAWK “Days™
BROOKS & DUNN “Goodtye™
CYNDI THOMSON "Aways™
RANDY TRAVS “Amarica”

24 JOE DIFFIE “Another”
24 MARTINA MCBRIDE
“Blessed”

Lyoitamg, W+ | KDRKSpokane. WA *
Xelley OMPD: Ray
E%h “Riding" APDMD: Tony Trovalo
TAMMY COCHRAN Cry U CHRIS CAGLE “Breathe”
“Back” MARK MCGUINN “Dance™
DHSY DEAN "Bk CYNDI THOMSON ~Abeays™
m Msnmnt e KIXZ/Spokane, WA *
POYMO: Coyole Collis DM:ScolRusk .
" POMO: Paul Neunaen
0= o ooy | 16 BLACKHAVK “Gays”
f .
CLARK FAMLY... “Guote” BAOOKS & DUNN “Goodlye™

EMERSON DRIVE “Ske¢ping™
CYNDI THOMSON “Always™
PHIL VASSAR “Wiea®

WXX0/Rockiord, IL

OMPD: Jesse Garcia

MD: Lywn Lacy
LEE AN WOMACK “Ring™
CYNOI THOMSON ~Abuays
PHIL VASSAR “When™
BROOKS & DUNN “Goodbye™

MARK MCGUINN “Dance”
CYNDI THOMSON “Atways™
LEE ANN WOMACK “Ring™

CLARK FAMILY . “Quote™

WEMB/Springfield, IL
mki e
: - | e
APTYMO: Jermier Wood R B RN |
No Adds STEVE HOLY “Morning™
WKCQ/Saginaw, MI * K'ITSISM efd, MO
OMPD: Rick "'ﬂ
LAl p ) [rof g
No Adds 8 STEVE HOLY “Morning™
WIS Louls. MO * WBBS/Syracuse, NY *
PD: s Schel PO Rich Lauber
)6 m:?m 0. S Clk
2