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Ja Rules The Airwaves B : : The Top Trends For The New Year

Ja Rule starts 2022 strong as “Always on Time” ‘ - ' R&R contributor and noted
B (Murder Inc./Def Jam/ : futurist John Parikhal ticks
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. the NEW album, FEATURING
WHERE WERE YOU (When The World Stopped Turning) ”

“Alan Jackson is the biggest, forefront artist in country music and radio. The release of Drive

has had more interest from our listeners than any release since Garth Brooks’ Seven.”
-CHUCK GEIGER (PD), WCTO ALLENTOWN
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management + marketing + sales

If you thought 2001 was a tumultuous
year, get a foad of what futurist John
Parikhal predicts for 2002! Parikhal —
who is a keynote speaker at R&R Taik
Radio Seminar 2002 in Washington, DC
— says music consumers this year just
may stage a backlash against
conglomerates that attempt to place
constraints on how consumers obtain their
favorite songs and that things could get
ugly. He also says that advertisers —
mindful of the barrage of ad messages that
bombard a consumer in a typical day —
will take a closer look at the effectiveness
of their own campaigns and seek better
ways to sell their products. This week’s
MMS section also features an essay from
web specialist Rich Garr, who suggests
that you use a better word than Internet
when selling interactive media.

Pages 14-15

FALL 2001 ARBITRONS ARRIVE

Inner City's WBLS/New York scored its
highest 12+ numbers in nearly a decade,
catapuiting 1.4 shares to a 4.6 in the just-
released fall 2001 Arbitrons. Gotham’s
News and News/Talk stations also showed
gains in both the New York and Long
Island metros. Check out the complete
results by logging on to R&R ONLINE;
www.rronline.com.

e Greg Marelia appointed VP/
Pop Promo at MCA

* Michael Whited takes VP/Pop
& Crossover Promo post for
ARTISTdirect

o Paul Williams named KPLX/Dallas PD
¢ Domino becomes PD of WKQI/Detroit
Page 3

| THis #] WEEK]

CHR/POP

» NICKELBACK How You Remind Me (Roadrunner/IDJMG)

CHRRHYTHMIC

* JA RULE Always On Time (Murder Inc./Def Jam/IDJMG)

URBAN
« JA RULE Always Cn Time (Murder Inc./Def Jam/IDJMG)

URBAN AC
* MAXWELL Lifetime (Columbia)

COUNTRY

* ALAN JACKSON Where Were You...(Arista)

AC
* ENRIQUE iGLESIAS Hero (/nterscope)

HOT AC
* CALLING Wherever You Will Go (RCA)

SMOOTH JAZZ
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Michaels To Address TRS ’02

B How to develop effective imaging campaign

By AL PeTERSON
R&R NEWS/TALK/SPORTS EDITOR
alpeterson@rronline.com

American Voice Corp. President Nick Michaels
has been added to the roster of featured speakers
scheduled to address attendees at R&R’s Talk Ra-
dio Seminar in Washington, DC next month. Of-
ten referred to as “the whisper that screams,”
Michaels will offer an exclusive presentation |
titled “Making Messages for the Overcommuni-
cated World.” Designed to give management and §

MICHAELS/See Page 35

By STEVE WONSIEWICZ
R&R MUSIC EDITOR
swonz@ rronline.com

Conyers

now, doesn’t he?”

B Conyers attacks FCC, says ‘the environment
for enforcement is not alive in America anymore’

Rep. John Conyers Jr., the ranking
Democrat on the House Judiciary Commit-
tee, wants to hold congressional hearings on
payola, according to a Jan. 7 report in the
Los Angeles Times. *“] want to hold informa-
tional oversight hearings this year to look
closer at potential new forms of payola that
appear to be everywhere now,” he told the
Times” Chuck Philips. “We need to exam-
ine the negative impact that consolidation in
the radio business has had on the public air-
waves.”

In a scathing attack on the FCC, the
Michigan congressman suggested that gov-
ernment regulators are more focused on in-
decent lyrics than on what he considers to

be “suspicious or fraudulent” practices at radio staticns. “The
environment for enforcement is not alive in America anymore,”
Conyers said. “There seems to be a new environment now, one
that says unless you are a flagrant, notorious violator, no one
will take you to task anymore. It’s iike no one is paying atten-
tion to the federal laws on the books. Nobody is encouraging
anyene to go out and investigate ... [FCC Chairman] Michael
Powell makes [former FCC Chairman] Bill Kennard look tough

Conyers said he wants to carefully examine deals struck be-
tween independent record promoters and radio groups. “I don’t
know how [those deals fare] against the legal prohibitions that

PAYOLA/See Page 35

FCC Cancels $7K
‘Slim Shady’ Fine

By Joe Howarp
R&R WASHINGTON BUREAU
Jjhoward@rronline.com

Dodging what could have de-
come an ugly First Amendment
battle, the FCC
on Tuesday re-
scinded a $7,000
4 fine it had pro-
posed against
Citadel’s
KKMG/Colo-
rado Springsin
June 2001 for
airing a station-
edited versicn of
Eminem’s “The Real Slim
Shady.”

“We're very pleased,” Citadel
COO Bob Proffitt told R&R. “We
take our responsibility as an
FCC licensee very seriously.
Both the company and KKMG as
aradio station were confidert we
hadn’t put anything patently of-
fensive on the air.”

In its ruling the FCC’s Mass
Media Bureau said, “Although
the song, as edited, refers to

FINE/See Page 10

Eminem

Greenwald Named
Island President

Island Def Jam
Group has elevated Julie
g Greenwald o
President of
Island Rec-
ords. Based in
New York and
reporting to
IDIMG Presi-
dent/CEO
Lyor Cohen,
Greenwald
A will oversee
all aspects
of the label,

Greenwald

Emmis Commu-
nications saw steep
declines in its fiscal
Q3 earnings, prima-
rily due to weak de- §
mand for advertising |
amid the economic
slowdown. But Em-
mis' results — con-
sidered by many to
be an industry bell-
wether — exceeded
Wall Street esti-
mates, and Chairman/CEO
Jeff Smulyan remains opti-

Music

Smulyan

* BONEY JAMES See What I'm Sayin’ (Warner Bros.)

ROCK
» CREED My Sacrifice (Wind-up)

ACTIVE ROCK
« LINKIN PARK In The End (Warner Bros.)

ALTERNATIVE
* LINKIN PARK In The End (Warner Bros.)

TRIPLE A
* DAVE MATTHEWS BAND Everyday (RCA)

which serves as the rock and pop
division of IDJIMG. Concurrent-
ly, Greenwald and Def Jam/Def
Soul Records President Kevin
Liles have been named Exec.
VPs for IDIMG.

Cohen said, “Julie has been a
member of my team since the
beginning of the Def Jam lega-
cy. and in that time both [Def

GREENWALD/See Page 19

mistic about his company’s
future. “There are encourag-
ing signs out there,” he said.
While company revenues
for the quarter ended Nov. 30,
2001 fell 4.5%, to $137.1
million, that topped the First
Call analysts’ forecast of
$135.6 million. The company
posted a net loss of $13.9
million, or 29 cents per share

Emmis Beats The Street In Fiscal 3
B Smulyan optimistic, stands by Q4 guidance

(ahead of estimates
by a penny), com-
pared to net earnings
of $11.6 million, or
20 cents, last Q3. Af-
ter-tax cash flow also
beat the street: ATCF
fell 35%, to $19.2
million, or from 62
cents to 40 cents a
share; analysts had
forecast ATCF of 36
cents per share.

Broadcast cash flow dipped
16%, to $49.7 million, and
EBITDA slid 19%, to $44.3
million. Emmis’ radio-divi-
sion revenues declined 4%. to
$65.5 million, but its operat-
ing expenses narrowed 10%,
to $35 million.

Wall Street analysts had
mixed reactions to the results.
Barrington Research analyst
James Goss reiterated his
EMMIS/See Page 35
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Michaels

Carter Joins R&R
To Spearhead New
Fax Publication

Kevin Carter, most recently
Top 40/Rhythm-Crossover Edi-
tor of Gavin =
and its fax off-
shoot, gmail.
has joined
R&R in the
newly created
position of edi- ;
tor of a new,
daily, multi-
format fax.

“Kevin Car-
ter is the con-
summate pro-
fessional and brings 25 years of
extensive radio experience and
contacts to R&R,” said R&R
Publisher/CEOQ Erica Farber. “As
the daily Hottax editor. Kevin
will be working with us to launch
a new daily radio and records
fax. He will contribute to R&R
editorial and work closely with
us on the R&R Convention.”

“I'm excited about this incred-
ible opportunity,” said Carter.
“Obviously, I’ve been a fan of
R&R since [ started in radio 25

CARTER/See Page 19

Carter

s w

Atlantic Elevates
Kallman, Shapiro
To Co-Presidents

Atlantic Records has promot-
ed Craig Kallman and Ron
Shapiro to co-Presidents. They

Kaliman Shapiro

remain based in New York and
continue reporting to Atlantic-
Group co-Chairman/co-CEO Val
Azzoli. The executives will now
jointly oversee all daily opera-
tions at the label.
“It gives me great pleasure to
announce the promotion of two
ATLANTIC/See Page 35

The industry’s best professional tools are at the R&R Store: www.rronline.com
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* 7 million albums sold worldwide
* TORN — #1 single in 32 countries
- TORN topped the Billboard Hot 100
singles airpiay chart for 11 weeks
* Nominated for 3 Grammy®
Awards — Best New Artist,
Best Female Fop Vocal
Performance,
Best Por Album
* MTV Video Music Award
for Best New Artist
* 2 Brit Awards
* 6 ARIA Awards
(Australicn Record Industry
Association Awards)

The new single and video from
worldwide superstar

@ =¥ Wwww.natclie-imbruglia.co.uk

Produced by lon Stonkey.  Mites by Anay Zuka ona Dave Bascombe, LS ARR. Stephen Ferrera. Management: Anne Bael! tox De Angetis Mgmt. U.S. Co-Monagemert: Spivak Sobo! Entertainment.

Eimerx Co. USA BIMG 090 @ & Fedeme of BMG Music. § 2001 BMG Entrisrwnent intemetons UK & ieiend Lid

The RCA Records Label fs & und of BMG Marcas)
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History repeatfs itself
January 14, 2002

RONG IMPRESSION

from the forthcoming album WHITE LIUES |SLAND
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Maximize TSL Without
Killing Your Cume

Coleman’s New FACT with TSI Max-

Solves Radio’s Biggest Programming Issue

THE PROBLEM

Most radio stations already know that library music testing is
essential if they want to stay on top of the music tastes of their
audience. But, as many have discovered, music testing has the
potential to backfire — to hurt rather than help the ratings. How?
“Hyper focus” is most often the culprit. You know the symptoms.
You drill down on your P1 listeners to the point that you get a
library that is overly focused. The station sounds exactly like what
your P1s want, but you've ignored the Cume. It's fine if you have
no competition, but when you do, watch out.

With any level of competition “hyper focus” feeds on itself driving
the station in a downward spiral. P1 focus backfires. At first your

Cume erodes. Then you get so narrow that your TSL falls apart.
Modern AC, Hot AC, Rhythmic CHR, Country, Alternative — every
format has fallen victim. In the search for TSL, stations who over
focus lose the balance between maximizing Cume and TSL.

Some stations do the opposite. Their test is too broad. Cume
oriented or “montage” screened studies yield a list of songs that are
liked in the market, but is too broad for “reining in” or “focusing”
the sound of the station.

You get people to Cume the station only to find that you've
produced a TSL nightmare. Without TSL, radio stations simply
cannot achieve strong ratings.

* FACT with TSL Max is a
revolutionary, patent-pending way of
measuring your audience’s music tastes.

* FACT with TSL Max is the first and
only library music testing method that
identifies the exact songs that drive Cume
and those that drive TSL. Now you can
find those Cume songs that simply would not test in the “hyper
focused” old approach to music testing.

* FACT with TSL Max is the only library testing method that
ensures that your station will not sacrifice Cume for TSL or TSL for
Cume. FACT with TSL Max provides powerful insight that yields
music optimally balanced for both Cume and TSL delivery.

Maximize TSL without killing your Cume.

Learn more about FACT with TSL Max from (left
to right) Warren Kurtzman, John Ménninghoff,

Jon Coleman and Chris Ackerman at
(919) 571-0000 or info@Colemanlnsights.com.

WWW.COLEMANINSIGHTS.COM

Proven Strategic Insight
from Coleman

FACT with TSL Max also includes
the proven Fit and Compatibility
measures made famous by
Coleman’s original FACT music
testing methodology. Fit and
Compatibility are the best way to focus your music mix on songs
listeners expect on your station and songs compatible with your
Core sound.

All of these tools, plus our state-of-the-art pcFACT software, allow
Coleman to give you the extra insight you need to win.

COLEMAN

MusiC. TRENDS. BRANDING.

ReseARCH TRIANGLE PARK  LOS ANGELES  HAMBURG

www americanradiohistorv com
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Marella Rises To
MCA VP/Pop Promo

MCA Records
has upped Greg
Marella to VP/
Pop Promotion.
Based in Los
Angeles and re-
porting to Sr.
VP/Promotion
Craig Lambert,
Marella will over-
see all radio pro-
motion activities
at Top 40, as
well as supervise the local and re-
gional field staffs.

“This appointment exemplifies
MCA’s commitment to our execu-

Marella

tive development.” Lambert said. |

“We are confident that Greg will
take a leadership role in his new

position and foster the careers of not |

only our artist roster, but the promo-
tion staff.”
Marella said, “I’m thrilled to

MARELLA/See Page 19

KPLX/Dallas Ups
Williams To PD

KPLX (99.5 The Wolf)/Dallas
Promotion Director Paul Williams
has been elevated to PD. He fills the
vacancy created when Brian Philips
became CMT’s Sr. VP/GM in Au-
gust of last year.

Williams will continue working
with Asst. PD Smokey Rivers and
MD Cody Alan. The three have been
overseeing the station’s program-
ming for almost a year. since Phil-
ips” work as Director/FM Program-
ming for Susquehanna’s properties in
Dallas and Atlanta took him to Geor-
gia 1o oversee the launch of CHR/
Pop WWW(Q/Atlanta.

“When Brian went to Atlanta last
February to sign on Q100. Susque-
hanna gave Smokey, Cody and me
the opportunity to keep the ship
running,” Williams said. “It’s been
going well, so they figured status
quo is the way to go.”

Williams jcined The Wolf as Pro-
motion Director three years ago,
following a six-year stint in the
marketing and promotion depart-
ment at Universal Studios/Orlando.
His radio career also includes ten-
ures at WEGX/Philadelphia,
WAPW/Atlanta and KDWB/Min-

R&R Observes
King Holiday

Due to the Martin Luther King Jr.
Day holiday, R&R'’s Los Angeles,
Nashville and Washington, DC of-
fices will be closed Monday, Jan.
21.

Williams Now KJCD/Denver PD

Veteran Smooth Jazz
programmer Steve Will-
iams has been tapped as
PD for Jefferson-Pilot
Communications’ KJCD/
Denver, which signed on
in late 2000, after Clear
Channel flipped heritage |..,.
Smooth Jazz KHIH to
CHR/Pop as KFMD.

Williams began his |
broadcasting career at
WEBNY/Cincinnati, then
worked on-air in Detroit at
WDET and heritage Jazz WJZZ,
where he rose to PD. He subse-
quently became MD at WJZE/
Washington and WQCD/New York,
where he rose to PD in the mid-
'90s. He later served as Station

Williams

qualified to bring leadership and
even greater success to KICD.”

gized by the possibilities that come
with this new opportunity — working

|

\

1
Manager for KSSJ/Sacra-
mento and was most re-
cently PD of Urban AC

WDAS/Philadelphia. '

k “Steve has demonstrat- |

L £ ed success in program- |

ming Smooth Jazz in |
markets of all sizes,” JP

Radio/Denver Sr. VP/GM !

|

|

|

!

|

Bob Call commented.
“Having done everything
from being an air talent to
programming to consult-
ing makes him uniquely

Williams said, “I'm totally ener-

WILLIAMS/See Page 19

KRPW Turns On The ‘Power’

B Cumulus enters Houston with Urban move-in

Cumulus Broadcasting’s
long-anticipated expansion
into the Houston market fi-
nally arrived Jan. 3. Fol-
lowing a week of stunting
with messages and themes
designed to conjure imag-
es of African-American
empowerment, KRPW
completed its move-in
from nearby Beaumont,
TX by bowing as main-
stream Urban “Power
97.5.” KRPW's core artists include
Ja Rule. Alicia Keys. Juvenile and
Missy Elliott.

Maurice Devoe, a 16-year indus-
try veteran who most recently pro-
grammed WPHI/Philadelphia. has
been named PD/middayer for
’RPW. Devoe has also been Asst.
PD/MD of WPGC-FM/Washington
and MD/late-night host of KKBT/
Los Angeles.

KRPW also features ABC Radio
Networks’ syndicated Doug Banks
Morning Show, former WHTA/At-

Devoe

Manager Tim Davies told R&R
that the company began KRPW's
teaser campaign on Dec. 17 with
on-the-street promotion and bill-
boards throughout Houston that her-
alded “Power to the People.” |
KRPW played holiday-themed mu- !
sic through Christmas. |

\

lanta midday host Princess |
Ivori (1-6pm), former |
WSIS/Savannah, GA night-
timer Lil “G” (6-10pm) and
Cut Creator (10pm-2am).
Former KMEL/San Fran-
cisco and KPWR/Los An-
geles talents The Baka
Boyz will take the 10pm-
midnight slot on Saturdays
and the midnight-1am slot
on Sundays.
Cumulus/Houston Market

“From there we started playing

sections of speeches from Dr.
Martin Luther King Jr. and Mal-
colm X and songs from ditferent
artists,” Davies said. “We then |

\
|
KRPW/See Page 18 |

Domino Appointed PD At WKQI/Detroit

KRBE/Houston PD Do-
minic “Domino” The-
odore has been appointed
PD of Clear Channel’s
CHR/Pop WKQI (Q95-5)/
Detroit. Before KRBE,
Theodore programmed
Clear Channel’s WFLZ/
Tampa from 1997 until
February 2001.

Clear Channel Regional
Sr. VP/Programming Gene
Romano said, “Dom will
attack the market opportunity with
passion and a fresh perspective.”

Clear Channel/Detroit Market Ex-
ecutive & VP Siephen Schram said,

Domino

e x|

“Dom’s history of success
with high-profile hit-music
radio stations was a strong
factor in our selection for
this very important position
at Q95-5. Equally essential
was his passion to come to
il Clear Channel/Detroit to
program in his hometown.
His intrinsic knowledge of
the marketplace and strate-
gic understanding of the
competition are a keen ad-

vantage.”

Theodore is a Detroit native and

DOMINO/See Page 19 .
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ARTISTdirect Records
has tapped Michael Whit-
ed as VP/Pop & Crossover [§
Promotion. Based in Los
Angeles, he reports 10 Exec.
VP/Promotion Marc Ben-
esch.

“Michael’s track record
speaks for itself.” Benesch
said. “His ability to devel-
op and break new artists at
the Pop and crossover for-
mats is second to none. His
relationships in the radio communi-
ty. along with his ability to direct a

Whited

Whited Heads To ARTISTdirect As VP

| field staff, will prove a tre-
mendous asset in spear-
heading our efforts in the
marketplace in 2002.”
I Whited said, “I'm very
| excited to be part of the
! | ARTISTdirect Records
b team. [Chairman/CEO]
Ted Field, [Vice Chair-
man/President Artist Ser-
vices] Marc Geiger and
Marc Benesch have a sin-
cere love and respect for
the music and for the artists, so for

WHITED/See Page 19

Michaels PD As WTMI/Miami Goes CHR

With a segue trom Beethoven'’s
Ninth Symphony to “Shut the F—
Up and Dance” by Adrenaline, 30-
year Classical WTMI/Miami flipped
to a dance-intensive CHR/Rhythmic
format on New Year’s Eve.

Cox Radio purchased WTMI 18
months ago for $100 million. The
station has applied for the new call
letters WPYM and is using the mon-
iker “The New Party 93.1. South
Florida’s Pure Dance Channel.” The
station is currently running jockless,
with no more than two commercials

per hour in January, and will hire
a full staff in the near future.

“The New Party 93.1 fills a dance
hole for young adults in Miami,
and 93.1 is considered to be the
best signal in the market,” said Cox
Radio Top 40 Format Coordinator
Jeremy “J.J.” Rice. “Clearly, from
a business point of view, there is
more revenue in this new format.
We did our homework and can tell
you there is a large hunger for mu-
sic in South Florida.”

WTMI/See Page 19
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Sirius Adds Jackson,
MS To Feh. 14 Service Rollout

[ XM announces 2001 subscriber figures

By JerFREY YORKE
R&R WASHINGTON BUREAU CHIEF
yorke@ rronline.com

Sirius Satellite Radio said this week that it will add Jackson,
MS to the cities in its initial service rollout, set for Feb. 14. Jack-
son joins Houston, Phoenix and Denver. Sirius CEO Joe Clayton
may consider Jackson a lucky city: It’s the same town where, in
1994, he successfully debuted DIRECTV and where he gained
his industry reputation as a consumer-electronics guru.

Appearing at the Consumer Electron-
ics Show in Las Vegas on Monday,
Clayton noted that research shows that
all four markets are carly adopters of new
technology. have favorable attitudes to-
ward mobile electronics products and
have strong retail environments.

Sirius also confirmed that the second
phase of its national rollout will begin in
April and May in the Southwestern U S..

including Dallas. Tulsa. Albuguerque and
Litle Rock — which were also early-
roltout markets for DIRECTV. The
rollout will continue in June and July in
Miami. Tampa, Orlando, Indianapolis
and Nashville. and the rest of the country
will get Sirius service in the third quarter.

The satcaster also announced that it
is making 60 of its commercial-free
music channels available at no charge

on the Internet. The channels are now
being streamed at www.siriusradio
.com. Sirius subscribers will also re-
ceive 40 additional channels of news.
talk, information and entertainment
programming in English and Spanish.
A complete channel listing can be
found on the website.

Clayton told Bloomberg last week
that he expects Sirius to enlist 200,000
subscribers in 2002, meeting the com-
pany’s loan covenants with Lehman
Brothers. He added thal the company
should be cash-flow-positive sometime
in 2004, when he expects it to reach
2.5 million to 3 million subscribers.

SIRIUS/See Page 10

Radio Revenue ForecaSts Too
Conservative, Analyst Says

Salomon Smith Barney’s Niraj Gupta this week took a look
down the economic highway, and he believes there’s a “strong
likelihood” of a turnaround in mid-2002. Gupta, a veteran me-
dia-company watcher, believes current radio-revenue forecasts
are too conservative, and he expects Wall Street estimates for Clear
Channel Communications, Viacom and other broadcast stocks
to move higher in the next three months.

Gupta noted that a number of op-
crators have indicated that January
pacings show them in positive terri-
tory for the first time in a year. “While
this trend may not sustain itself.” he
said. “it is encouraging that business
continues to improve.”

William Blair & Co.'s Alissa
Goldwasser last week raised her rat-
ing on Westwood One from “hold™ to
long-term “buy” because, she said,
WW 1’s “surprisingly good perfor-
mance throughout a difficult 2001 has
left the company well-positioned in
20027

In a forecast in which she character-
ized WW1 as “lean and mean for
2002, Goldwasser noted that the com-
petitive environment for the company's
traffic business “should be benign
through 2002™ — even though Clear
Channel replaced WW1's Metro and
Shadow reporting services in about 48
markets with its own traffic systems.
In fact, she believes that WW1 may
have benefited from some ““low-mar-
gin” Clear Channel traffic agreements’
not being renewed.

Goldwasser said that right now valu-
ations in the radio sector arc generally

not compelling. and that should help
WW 1 outperform the rest of the indus-
try. She even suggested that investors
holding “pricier or lower-quality radio
names should consider swapping
Westwood into their portfolios.”

Wachovia Securities” James Boyle
this week raised his rating on Emmis
Communications to “strong buy”
from “buy” and increased his target
price 1o $32 from $23 per share. Boyle
also reiterated his “'strong buy" rating
on Clear Channel while raising his tar-
get price on the issue to $62 from $60
per share. Gerard Klauer Mattison &
Co. analyst Jeffrey Logsdon raised
Viacom to “buy” from “outperform”
and upped his target price on the issue
to $65 from $30 per share. Prudential
Securities analyst Katherine Styponias
maintained a “*buy” position on Viacom
but raised the target price to $55 from
$49 per share.

— Jeffrey Yorke & Joe Howard

Radio Business

 BUSINESS BRIEFS

Eisner To Investors: ‘We Will Succeed’

isney CEO Michael Eisner issued a letter to stockholders as part of

the company’s 2001 annual report, and in it he expresses his unhap-
piness with the way Wall Street has treated Disney. Eisner writes, “l want
to make clear my disappointment with the fact that the overall equity value
of the company as | am writing this has not risen as it has in the past.”
Eisner also tells investors that, while he wants them to own a growth
company, he values long-term growth more than quarter-to-quarter per-
formance. He continues, “It is important for this great institution to always
be positioned for the future, to spend the needed capital, to steer the
prudent and moral course and to make sure we are here to entertain
another day ... With the Disney brand and the great assets of our com-
pany, it isn’t easy to fail. It's much easier to succeed. And we will.”

Accuser Says Clear Channel

Misrepresents To Government

I n his latest pleading before the FCC, David Ringer — who alleges
that Clear Channel Communications has been controlling WKKJ/
Chillicothe, OH illegally — said, “Clear Channel has a policy of conceal-
ing information from government authorities.” Ringer claimed that the
radio group posted pictures of a boar that was slaughtered on Bubba
The Love Sponge’s morning show on WXTB/Tampa’s website, then,
after a public outcry, removed the pictures and denied that they ever
existed. But, he said, police later retrieved copies of the images from a
local animal-rights organization. Ringer told the FCC, “More troubling
than Mr. Love Sponge's continued bad behavior is the behavior of
WXTB’s management. When confronted with a criminal investigation,
their first response was to lie.”

Radio Stocks Finish Up In An ‘Important Week’

An important week in an important month” was how Wall Street ob-
servers characterized the first week of 2002, and those observers
cautiously suggested that three straight days of gains could signal a turn-
ing pointin the U.S. economy. Seaport Securities President Ted Weisberg
told CNBC, “It's a new year and new money. People have money that
they have to put to work.” And investors put those dollars to work in radio
on Friday, Jan. 4, helping radio stocks post a 3% gain on the day. Emmis
led the pack, rising 10%, while Clear Channel, Radio One and Cumulus
were each up about 3%.

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.

Change Since

174001 122801 114102 1228001 12/28/01-1/402
R&R Index 266.06 241.77 244.89 -8% +1.3%
Dow Industrials 10,912.41 10,136.99 10,259.74 -6% +1.2%
S&P 500 1333.34  1,161.02 117251 -12% +1%
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www americanradiohistorv com

YOU COME.
YOU LEARN.
YOU MAKE MONEY.
PERIOD.

Ragi:ta'ri"ﬁnline: W, RA‘B.ca.m,

or call: 800-017-42 69.
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Who should represent your

radio station?

THEIRS

At Work & Residential
calls by high quality
telemarketers who
represent such companies as
Procter & Gamble, Frigidaire,
IBM, NCR and others.

They demand excellence.

So should you.

Q

L\ (Creative
( Media
Direct, Inc.

(727) 536-9450

direct mail > telemarketing > e-mail » osutdoor * TV
1000 Belcher Rd. S., Ste. 10 ) Largo, FL 33771-3307 » www.cmdinc.net

www americanradiohistorv com
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DEAL OF THE WEEK

(Wilmington, DC)
$20 million

R AR RS

o WSNJ-AM & FM/Bridgeton, NJ

G O 3 SIS B b A NG

2001 DEALS TO DATE

Dollars to Date:

Stations Traded This Year:

Stations Traded This Quarter:

R T AR

I tonier 0

$4,036,366,556

(Last Year: $24,925,729,133)

PPRP—G——.

Dollars This Quarter: $772,764,202

(Last Year: $851,184,133)

1,055

(Last Year: 1,779)

230
(LasI Year 202)
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Seeger & Friends Add In Philly Suburbs

L) Get Wilmington, DE-area combo in $20 million deal:

Steve Heywood adds New Orleans FM to On Top stable
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New Jersey

WSNJ-AM & FM/
Bridgeton

(Wilmington, DE)

PRICE: $20 million

TERMS: Asset sale for cash
BUYER: Seeger, Guest & Fort,
headed by President Edward Seeger.
Phone: 843-849-0076. It owns six other
stations. This represents its entry into
the market.

SELLER: Cohanzick Broadcasting
Corp., headed by President Edward
Bold. Phone: 856-451-2930
FREQUENCY: 1240 kHz; 107.7 MHz
POWER: 1kw; 15kw at 486 feet
FORMAT: Misc.; Misc.

e Ala
e L

WTBC-AM/Tuscaloosa

PRICE: Undisclosed

TERMS: Unavailable

BUYER: John Sisty Enterprises Inc.,
headed by President John Sisty.
Phone: 205-823-5107. It owns no other
stations.

SELLER: Tuscaloosa Radio Co.,
headed by Managing Member Kirk
Wood. Phone: 205-612-0243
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: News/Talk

R ey =
L Releana

KDJI-AM & KZUA-FM/
Holbrook

PRICE: Undisclosed

TERMS: Unavailable

BUYER: Petracom Media LLC,
headed by President/CEO Henry
Ash. Phone: 813-948-2554. It owns
16 other stations. This represents its
entry into the market.

SELLER: Navajo Broadcasting Co.,
headed by President Roy Roberts.
Phone: 928-524-3994
FREQUENCY: 1270 kHz; 92.1 MHz
POWER: 5kw day/130 watts night;
100kw at 266 feet

FORMAT: Oldies; Country
BROKER: Jim Hoffman of Explorer
Communications

-
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WPRY-AM/Perry

PRICE: $190,000

TERMS: Asset sale for cash
BUYER: Worldlink Technology
Group Inc., headed by President/Di-
rector Michae! Post. Phone: 404-532-
7416. It owns no other stations.
SELLER: Dockins Communica-
tions Inc., headed by President Fred
Dockins. Phone: 850-223-1400

FREQUENCY: 1400 kHz
POWER: 1kw
FORMAT: Oldies

WSTU-AM/Stuart
(Ft. Pierce)

PRICE: $500,000

TERMS: Asset sale for cash

BUYER: Port St. Lucie Broadcast-
ers, headed by President Carol Wyatt.
Phone: 561-340-1590. It owns two
other stations, WIRA-AM & WPSL-AM/
Ft. Pierce.

SELLER: Resort Radio Systems
Inc., headed by President David
Pomerance. Phone: 561-223-9099
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Oldies

WRGA-AM & WQTU-F\W/
Rome

PRICE: $1.6 million

TERMS: Asset sale for cash
BUYER: Southern Broadcasting
Cos., headed by owner/President Paul
Stone. Phone: 706-549-6222. it owns
nine other stations, including WTSH-
AM/Rome, GA.

SELLER: McDougald Broadcasting
Co., headed by President/CEO
Michael McDougald. Phone: 706-
2919742

TRANSACTIONS AT A GLANCE [

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

é ® WTBC-AM/Tuscaloosa, AL Undisclosed |
i ®KDJI-AM & KZUA-FM/Holbrook, AZ Undisclosed ;

. e WPRY-AM/Perry, FL $190,000

® WQLF-FM/Lena, IL Undisclosed

® KNOU-FM/Empire (New Orlean

S S S S

® WJIE-AM/Newburg (Louisville),

® WILC-AM/Laurel, MD (Washington, DC) $5.5 million
® KLCH-FM/Lake City (Rochester), MN $224,000
® KCWJ-AM/Blue Springs (Kansas City), MO $922,000

® WSTU-AM/Stuart (Ft. Pierce), FL $500,000
® WRGA-AM & WQTU-FM/Rome,
® WBZM-FM/Fairbury, IL $1.7 mill

GA $1.6 million
ion

e i

KY $1.92 million
s), LA $8.5 million

S R P

* WAAK-AM/Dallas, NC $450,000

¢ KTBR-FM/Myrtie Point and KTBR-AM/Roseburg, OR $83,700

® WAHI-AM/Knoxville, TN $280,000

* WRKQ-AM/Madisonville, TN $42,100 i
® KKLY-FM/Pecos, TX $1.3 million :
® WRXT-FM/Roanoke, VA $1.7 million

® WEVI-FM/Fredericksted, St. Croix, USVI $205,000

* KONP-AM/Port Angeles, WA $850,000

® KRAE-AM & KZCY-FM/Cheyenne, WY $800,000

® KTRZ-FM/Riverton, WY Undiscl

roszs

FREQUENCY: 1470 kHz; 102.3 MHz
POWER: 5kw; 1kw at 804 feet
FORMAT: News/Talk; Hot AC

WBZM-FM/Fairbury

PRICE: $1.7 million

TERMS: Asset sale for cash

BUYER: AAA Entertainment, headed
by President/CEO John McGuire.
Phone: 401-726-1550. It owns 20 other
stations. This represents its entry into
the market.

SELLER: Rainbow Radio of Liv-
ingston, headed by President Jerald
Scott. No phone listed.
FREQUENCY: 107.7 MHz

POWER: 6kw at 564 feet

FORMAT: Rock

COMMENT: At closing, $500,000 will
be paid to Rainbow Radio and $85,000
will be paid to the deal's broker. The
remaining balance will be released to
the Cromwell Group, parent company
of Rainbow Radio of Livingston.

WQLF-FM/Lena

PRICE: Undisclosed
TERMS: Unavailable

osed

— e 4 o na B

! BUYER: Thompson & Spielman,
headed by General Partner Scott
Thompson. Phone: 608-325-2161. It
owns two other stations. This repre-
sents its entry into the market.
SELLER: Lena Radio Inc., headed by
President Sally McMahon. No phone
listed.

FREQUENCY: 102.1 MHz

POWER: 5kw at 351 feet

FORMAT: N/A

COMMENT: This station is currently
represented as a construction permit.
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WJIE-AM/Newburg
(Louisville)
PRICE: $1.92 million
TERMS: Asset sale for cash
BUYER: ABC Radio Inc., headed by
ABC Broadcast Group President Rob-
ert Callahan. Phone: 212-456-6118. it
owns 55 other stations. This represents
its entry into the market.
SELLER: Word Broadcasting,
headed by President Robert Rodgers.

Phone: 502-968-1220
FREQUENCY: 680 kHz

Continued on Page 10

Today’s level of fierce competition demands that you prominently display your name every chance you get (location broadcasts, concerts, station spon-
sored autograph sessions, etc.). With theft, vandalism and loss, it becomes a costly proposition to continuously replace expensive signs and banners

costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get up to four vibrant colors printed on durable, high quality 4 or 6 mil plastic film to display your logo and message
brilliantly for an economical price. Now you can afford to display a bright new sign at every public event. They even make great cost-effective promotional
give-aways. Just roll of f what you need and cut.

Durable banners for an affordable price.

UV stabilized plastic won't fade indoors or outdoors.

Simply FAX your logo and color separation information

for a free price quote.

©2000 Reef Industries Inc

PLASTIC
BANNERS

wwWw americanradiohistorv com

713-507-4200
E-mail: ri@
www.ree

Reef Industries
9209 Almeda Genoa
Houston, Texas 77075
1-800-231-6074

Fax: 713-507-4295
reefindustries.com
findustries.com
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A Weekend éarlngs
AnNd Revenue Winner

Ellen K takes your listeners through a three hour, high-energy
- music explosion, featuring the top rhythmic tunes in the country,
- along with superstar guest artists that make your statlon
- a weekend party destination. z

The Hosrm

A high-profile female jock who is part of one of the top
~ morning shows in America, Ellen K brings the energy
of a weekend party and the style of the chart's
© hottest songs to your radio station. [ﬁ
' n

' I ' E M lx J.La, Backstreet Boys, Dr. Dre, Shakaa . s

Added to the musical beat are exclusive celebnty interviews,
station customization and an entertaining mix that keeps
the rhythm going. Plus, custom sponsor commercnays'

. The Promotion

Spring Break 2002! The Rhythm Countdown will
be flying in affilate winners to a concert event
with core artists on the Sunset Stnp '

The Rotings

A 7.2 share on Sunday nights airing the .-;:f_
Rhythm Countdown is the largest daypartf".
share on KIIS-FMLA. ¢
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LOS ANGELES Metro
DEMOGRAPHIC: Women 1844
DAYPART: Sun 7p-Mid ¥
MARKET POPULATION: 35,036,800
{Summer 20K (){Summer 2001
Est Rrk |- En Est__ Rnk_|

ICESHFM\A
AQH Share
AQH (00)
AQH Rating

5.3 72
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Transactions
Continued from Page 8

POWER: 1kw day/450 watts night
FORMAT: Talk/Sports

BROKER: Biil Schutz of John Pierce
& Co.

R e e
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KNOU-FM/Empire (New
Orleans)

PRICE: $8.5 million

TERMS: Asset sale for cash

BUYER: On Top Communications
Inc., headed by President/CEQ Steve
Hegwood. Phone: 301-731-3000. It
owns four other stations. This repre-
sents its entry into the market.
SELLER: JP Broadcasting LLC,
headed by President Chris Devine.
Phone: 312-204-9900

FREQUENCY: 104.5 MHz

POWER: 8kw at 850 feet

FORMAT: CHR/Rhythmic

BROKER: Eddie Esserman of Media
Services Group and Greg Merrill of
Media Services Group

WILC-AM/Laurel
(Washington, DC)

PRICE: $5.5 million

TERMS: Asset sale for cash

BUYER: ZGS Broadcast Holdings,
headed by President/Treasurer
Ronald Gordon. Phone: 703-528-
5656. It owns two other stations. This
represents its entry into the market.
SELLER: 1ILC Corp., headed by co-
Executor Jose Lopez. Phone: 301-
419-2122

FREQUENCY: 900 kHz

POWER: 2kw day/500 watts night
FORMAT: Tropical

COMMENT: An application for this sale
was originally filed in 1999. The asset
puchase agreement has since been
amendedto include $150,000 in finan-
cial aid and $150,000 in charitable con-
tributions to the Latin American Cultural
Heritage Foundation.

KLCH-FM/Lake City

(Rochester)

PRICE: $224,000

TERMS: Asset sale for cash

BUYER: Sorenson Broadcasting

Corp., headed by President Dean

Sorenson. Phone: 605-334-1117. It

owns 17 other stations. This represents

its entry into the market.

SELLER: Results Radio Group,

headed by President Jerry Papen-

fuss. Phone: 507-452-4000

FREQUENCY: 94.9 MHz

POWER: 6kw at 328 feet

FORMAT: N/A

COMMENT: This station is currently

represented as a construction permit.
SRR
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KCWJ-AM/Blue Springs
(Kansas City)

PRICE: $922,000

TERMS: Asset sale for cash

BUYER: D.T. Stayton. Phone: 816-
942-7772. Stayton owns no other sta-
tions.

SELLER: Christian Broadcasting
Associates LP, headed by President/
Director Nicholas Marchi. Phone: 816-
942-7772 .

FREQUENCY: 1030 kHz

POWER: 1kw day/500 watts night
FORMAT: Religious

BROKER: John Pierce of John
Pierce & Co.

COMMENT: D.T. Stayton is buying out
partner Nick Marchi with the sale of
KCWJ-AM from Christian Broadcasting
Associates.

WAAK-AM/Dallas

PRICE: $450,000

TERMS: Asset sale for cash

BUYER: The Paradise Network Inc.,
headed by President/Director Alvin
Jones. Phone: 301-587-0000. It owns
three other stations. This represents its
entry into the market.

SELLER: Cana Broadcasting Co.
Inc., headed by President Billy Mar-
tin. Phone: 704-922-3411
FREQUENCY: 960 kHz

POWER: 1kw day/500 watts night
FORMAT: Gospel

e § iy
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KTBR-FM/Myrtle Point
and KTBR-AM/Roseburg

PRICE: $83,700

TERMS: Asset sale for cash
BUYER: JPR Foundation Inc.,
headed by Exec. Director Ronald
Kramer. Phone: 541-552-6301. It owns
no other stations.

SELLER: K/S Riggs Broadcasting
Inc., headed by President Susan
Small. Phone: 541-672-4427
FREQUENCY: 94.1 MHz; 950 kHz
POWER: 1kw at 1,457 feet; 1kw day/
20 watts night

FORMAT: Talk; Talk

WAHI-AM/Knoxville

PRICE: $280,000

TERMS: Asset sale for cash

BUYER: Metropolitan Management
Corp. of Tennessee, headed by Presi-
dent/Director Randal Mangham.
Phone: 404-525-0100. It owns no other
stations.

SELLER: As He Is Ministries Inc.,
headed by President/Director Phillip
Robinson. Phone: 865-971-3000
FREQUENCY: 1580 kHz

POWER: 5kw

FORMAT: Contemporary Christian

WRKQ-AM/Madisonville

PRICE: $42,100

TERMS: Asset sale for cash

BUYER: Sloan Radio Inc., headed by
President James Sloan. Phone: 423-
442-3944. It owns no ather stations.
SELLER: Monroe Area Broadcast-
ers, headed by President James Lee.
Phone: 423-442-1446

FREQUENCY: 1250 kHz

POWER: 500 watts

FORMAT: Gospel

KKLY-FM/Pecos

PRICE: $1.3 million

TERMS: Asset sale for cash

BUYER: Cumulus Broadcasting,
headed by President/CEQ Lew Dickey
Jr. Phone: 404-948-0700. It owns 243
other stations. This represents its entry
into the market.

SELLER: Emily Hughes. No phone
listed.

FREQUENCY: 97.3 MHz

POWER: 100kw at 413 feet
FORMAT: Country

BROKER: Ron Kempff of Ron
Kempff Communications
COMMENT: Mag Mile Media originally
agreed to buy this station.

WRXT-FM/Roanoke

PRICE: $1.7 million

TERMS: Asset sale for cash
BUYER: Baker Family Stations,
headed by President Vernon Baker.
Phone: 540-552-4252. It owns 31
other stations, including WPAR-FM/
Roanoke.

SELLER: Vision Communications
Inc., headed by President Barry
Armstrong. Phone: 434-237-9798
FREQUENCY: 90.3 MHz

POWER: 6kw at 1,112 feet
FORMAT: Contemporary Christian
COMMENT: This deal originally ap-
peared in the Oct. 29, 2001 issue of
R&R with an undisclosed price.
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WEVI-FM/Fredericksted,
St. Croix

PRICE: $205,000

TERMS: Unavailable

BUYER: Frontline Missions Interna-
tional, headed by CEO-Anthony
Whitehead. Phone: 340-719-1400. It
owns no other stations.

SELLER: David Rawley Jr. Phone:
336-882-1440

FREQUENCY: 101.7 MHz

POWER: 25kw at 112 feet

FORMAT: Misc.

KONP-AM/Port Angeles

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: Olympic View Broadcast-
ing, headed by President Brown
Maloney. Phone: 360-683-3311. It
owns no other stations.

SELLER: Radio Pacific Inc., headed
by President Terry MacDonald.
Phone: 360-457-1450
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: News/Tatk

-':’iﬁ tggd &
KRAE-AM & KZCY-FM/
Cheyenne
PRICE: $800,000

TERMS: Asset sale for cash
BUYER: Mountain States Radio
Inc., headed by President Victor
Michael. Phone: 307-778-9318. It
owns five other stations, including
KLDI-AM, KIMX-FM & KREO-FM/
Cheyenne, WY.

SELLER: KRAE Inc., headed by
President Tom Bauman. Phone: 307-
635-9100

FREQUENCY: 1480 kHz; 104.9 MHz
POWER: 1kw day/65 watts night; 6kw
at sea level

FORMAT: Oldies/Sports; Alternative
COMMENT: This deal originally ap-
peared in the Sept. 21, 2001 issue of
R&R with an undisclosed price.

KTRZ-FM/Riverton

PRICE: Undisclosed

TERMS: Unavailable

BUYER: Jim Ray Carroll. Phone:
307-877-0000. Carroll owns seven
other stations. This represents his
entry into the market.

SELLER: Wind River Communica-
tions Inc., headed by GM Kurt
Browall. Phone: 307-856-2922
FREQUENCY: 93.1 MHz

POWER: 100kw at 883 feet
FORMAT: AC

wWww.americanradiohistorv.com

Sirius
Continued from Page 6

Financing Plan Sends Sirius
Shares Down 13%

Sirius stock had its share of ups and
downs as the new year got underway.
On Jan. 2 the company enlisted
Lehman Brothers’ help to sell 16 mil-
lion shares of common stock at $9.85
per share to raise $148 million, which
Clayton said would fund the company
into Q2 2003. Lchman Brothers was
granted an overallotment option to buy
another 2.4 million common shares.
But the news of 16 million more shares
diluting the SIRI pool had a negative
effect on the price — shares fell $1.42
to close at $9.46 on Jan. 3, and some
24.2 million shares changed hands, com-
pared to a daily average of 2.2 million.

This week Sirius spokesman Darin
Brandt told R&R that Lehman Broth-
ers had not yet exercised its option to
sell another 2.4 million shares, but,
when it does, that will push Sirius’
fund-raising effort to $177 million. On
Jan. 8 SIRI shares bounced up nearly
5% to close at 9.57.

XM Satellite Radio this week re-
ported that the holiday shopping rush
helped push its total subscriber figures
to 28,000 for 2001 — and the com-
pany told CES attendees on Monday
that the total had grown to 30,000 in
just 56 days of national service. XM
CEO Hugh Panero compared that to
direct-broadcast-satellite provider
Echostar, which had 31,000 subscrib-
ers after 70 days of national operation.

He added that XM’s performance
makes it the fastest-selling audio prod-
uct in 20 years, noting that, according
to Consumer Electronics Association
data, the CD player sold 7,800 units
in its first 60 days on the market, and
the DVD player sold some 8,600 units
in its first 60 days.

XM’s service was reviewed last
week by Wall Street Journal writer
Walter Mossberg, who, in his Jan. 3
column, hailed the satcaster’s service
as “a tremendous leap forward from
AM and FM radio.” He criticized ter-
restrial radio as “fairly sterile” and
noted, “You can still receive regular
FM and AM channels on the special
receivers, but the XM channels are far
superior.”

But the second half of Mossberg’s

[

column focused on XM's technical and
marketing shortcomings: He said that
the radios are poorly designed and ex-
pensive, and reception is spotty. The
writer told CNBC that afternoon that
he considered his column “fairly posi-
tive,” and he appeared surprised that
investors considered it bad news.

Ladenburg Thalmann senior satellite
analyst John Stone told Reuters that
Mossberg’s column helped lead to a
decline of 1.45 to 15.59 for the day.
Additionally, the day before the story
appeared Salomon Smith Barney ana-
lyst Armand Musey cut XM from “out-
perform” to “neutral,” saying that the
stock has become overvalued in recent
weeks. On R&R’s Jan. 8 press day
XMSR shares were off nearly 2% for
the day to 14.59.

WSJ featured XM again on Jan. 4, in
an item called “Gizmos by the Car-
load,” in which reviewers praised XM
receivers made by Sony and Pioneer.
The piece also quoted an XM subscriber
as saying, “It’s hard to go back to local
FM.” But the reviewers also cited some
drawbacks: “The DJs were as annoy-
ing as their FM counterparts, and the
stations were so specific that we felt like
we were hearing the same songs over
and over.”

The column also criticized the sub-
scription service for airing commercials
and summed up this way: “Narrowly
defined stations seem to lack personal-
ity. But if you’re driving in Eastern
Montana, who cares?”

XM VP/Communications Chance
Patterson said the company is unfazed
by negative comments, telling R&R
that criticism of XM’s technology
hasn’t caused great concern because
there has also been a slew of positive
comments about the programming,
technology and reception. Patterson
also pointed out that XM is in its earli-
est days of service and is still working
the bugs out of its new technology.

And XM got some good news on the
technology side this week: On Tuesday
the CEA awarded XM and development
partner TERK Technologies its presti-
gious Innovations Award at the CES
Design and Engineering Showcase. The
TRK-SR1 XM satellite-radio antenna
was honored for superior design and
engineering. The antenna also received
the Best of Innovations award for the
highest score in the Mobile Electronics
product category.

Fine
Continued from Page 1

sexual activity, these references are
oblique.” The FCC agreed with
Citadel's argument that the song’s
lyrics aren’t explicit enough to be con-
sidered patently offensive and even
conceded that the song’s lyrics are
less explicit than every example of
indecent material mentioned in its In-
decency Policy statement.

The FCC said that, while fed-
eral courts have upheld its right to
regulate broadcast indecency, ‘the
First Amendment is a critical consti-
tutional limitation that demands we
proceed cautiously and with appro-
priate restraint.”

That may be, but Commissioner
Michael Copps nonetheless believes
the issue warrants a top-level review.
“In a matter of this importance,” he
wrote in a statement, ‘| believe the
commissioners themselves, rather
than the bureau, should be making
the decision about whether to reverse
the initial finding. Issues of indecency
on the people’s airwaves are impor-
tant to millions of Americans. | believe

they merit, indeed compel, commis-
sioner-level review.”

The same day it rescinded the Cita-
del fine, the FCC fined Emmis $14,000
for comments made by Mancow
Muller, the morning host on Emmis’
WKQX-FM/Chicago. The fine, which
was proposed in April 2001, resulted
from listener complaints the FCC re-
ceived about sexually explicit conver-
sations on the show.

Emmis never denied the broadcasts
occurred, but it argued that, since there
were no tapes or transcripts of the ac-
tual broadcasts, the factual record was
lacking. It also argued that the com-
plainants’ descriptions were less de-
tailed than those the FCC used in its
Indecency Policy statement, which it-
self was only intended to be used as a
research tool and not in lieu of tapes
or transcripts.

But the FCC, repeatedly noting that
the broadcasts were unchallenged by
the licensee, said there was “no ques-
tion that the material broadcast referred
to sexual activities.” The broadcasts in-
volved a pom star describing a sexual
practice in detail and interviews with three
women about details of their sex lives.
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Sharpen your competitive edge with Media Market X-Ray.

Strategic, comprehensive and flexible. That’s Media Market X-Ray.
A radio sales management tool that lets you take an aggressive cut at newspaper

and television advertising budgets.

Grip new revenue opportunities.

Get a bandle on powerful sales information today.

If there was ever a time to bring new business to radio — it’s now. In this challenging
market, spending in major media, including radio, is down. With Media Market X-Ray,
you can easily qualify prospects who haven’t tapped into the potential of radio.

You’ll learn who’s spending what and where, allowing you to take a slice out of

total media expenditures.

To learn how Miller Kaplan’s X-Ray can

fra AY ™
help you take a deeper cut out of total media iy

spending and expand your market possibilities,

contact George Nadel Rivin, CPA or

Donald Garrett, CPA at 818-769-2010. MEDIA MARKET X-RAY

From Miller Kaplan Arase & Co., up
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LOOK WHO’S COMING
TO TRS 2002! |

Marriott at Metro Center |
- 775 12" Street NW
Washington, DC 20005

'202-737-2200

THURSDAY FEBRUARY 21, 2002

12:00pm
REGISTRATION OPENS

3:30-5:30pm

ANNUAL TALK RADIO ROUNDTABLE

Expect fireworks! This year our dais will feature some of America’s
most outspoken and influential national talk hosts in a no-holds-
barred discussion of current events and more.

5:30-7:30pm
OPENING TALKTAIL RECEPTION

FRIDAY FEBRUARY 22, 2002

8:30-9:00am
CONTINENTAL BREAKFAST

9:00-10:30am

GENERAL SESSION

Keynote Speaker: Joint Communication’s
JOHN PARIKHAL

10:45-Noon
CONCUBRENT SESSIONS

¢ The Best Managers In Talk Radio

The managers that all PDs and talk hosts wish they could work for!
Get the benefit of their experiences and advice on successfully
weathering the storm of controversy that always seems to surround
great talents and great radio stations.

¢_Planning For The Unthinkable

Hear from those who were on deck on Sept. 11, as well as from
those who've handled other catastrophic breaking news events.
Find out if your station's emergency preparedness plans will be
up to the task when the next big story hits,

12:15-2:00pm

LUNCHEON

Featured Speaker: American Voice Corp.’s
NICK MICHAELS

2:15-3:30pm
CONCURRENT SESSIONS

e Life-Stage Demographics: Defining Your Audience
In A Whole New Way

Do traditional demos truly define your station? Come hear why it
could be time to dump traditional demo thinking and base more
programming and marketing decisions on the lifestyle and life-stage
demographics of your listeners.

e Is There Enough News In Your News/Talk Station?

Is your station’s news product up to listener expectations when it
comes to covering “America’s New War”? Learn why this group
believes now more than ever that it takes great news to build a great
News/Talker in today’s world.

Friday Continued

3:30-4:45pm
CONCURRENT SESSIONS

¢ A Question Of Balance

It's easy to know when 1o start crisis coverage, but when should you get back to
normal? When are the right — and the wrong — times to preempt highly rated
syndicated shows? What should you do about on-air promotions and off-air
marketing already in progress? What should you tell advertisers when you elect
to go commercial-free? Keep listeners and advertisers happy with tips from this
panel.

e Show Prep In A Can

Learn the art of creating undated, evergreen materials for use in the event of any
crisis or emergency. Learn how you can be sure your station is already up and
running whenever breaking news hits.

5:00-6:00pm

TALK RADIO HAPPY HOUR
9:00-11:00pm

TALK RADIO CIGAR SMOKER

SATURDAY FEBRUARY 23, 2002

8:30-9:00am
CONTINENTAL BREAKFAST

GENERAL SESSIONS

9:00-9:45am
Featured Speaker: ABC News’ SAM DONALDSON

10:00-11:15am
The New Rules For Marketing News/Talk In The Post
Sept. 11 World

What marketing tools are more effective now? Which are less effective?

How will budget cutbacks impact your marketing plans in the year ahead?

Can you afford to quit marketing? What's up with your website marketing plans?
Learn which rules have changed and which haven't, and get what you need to
know if you want the maximum results from today’s marketing dollars.

11:30am-12:45pm
The Secrets Behind Talk Radio’s Winners Il

An insider’s peek behind the numbers at some of America’s most successful
News/Talk stations. Get hot-off-the-presses information about just how much
the events of Sept. 11 impacted News/Talk in the fall 2001 book.

1:00-2:30pm

R&R’S ANNUAL NEWS/TALK
INDUSTRY ACHIEVEMENT
AWARDS LUNCHEON

with the 2002 News/Talk Lifetime
Achievement Award honoree

and speaker, GBS News’
CHARLES 0SGOOD

T
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For more
information
and website

registration go to
rronline.com

If you are serious about — o Featurirg keynote speakers
success in Talk Radio, R&R’s s : : : and sessions designed to
Talk Radio Seminar 2002 is s g /i ' help you increase your Talk
the one event you cannot e > 8 ,- - radio station’s ratings and
afford to miss! Join a who’s- a1t - . e i - revenues in the year ahead.
who of Talk Radio’s leaders y' Vi 4 ' P N/l Don’t miss the most talked
and innovators for the most WY i £l F about annual event in Talk
format-focused meeting T EE Semiironti s radio - R&R’s Talk Radio
you’ve ever attended. g 00 97 Seminar 2002!

SEMINAR FEES

BEFORE FEBRUARY 15, 2002

FAX THIS FORM BACK TO 310-203-8450
OR MAIL TO: AFTER FEBRUARY 15, 2002

LAt Please print carefully or type in the form below.
R&R Talk Radio Seminar 2002 <ull payment must accompany registration ON-SITE REGISTRATION ONLY

10100 Santa Monica Blvd., 3rd Floor farm. Please include separate forms for each
Lcs Angeles, CA 90067 40’04 registration. Photocopies are acceptable.

OR REGISTER ONLINE AT www.rronline.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE =NCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

Neme DVisa D MasterCard D American Express D Discove " O Ccheck

Account Number |

Title

Expiraticn Date
Call Letters/Company Name I | 1 |

Street Month  Date Signature

Cty i Print Czrdholder Name Here

Telephone # e Call the R&R Talk Radio Seminar 2002
2
QUESTIONS? Hotline at 310-788-1696

Thank vou for requesting reservations at the ol o L)) Wl R B, X0 . ¥
Marriott At Metro Center. Our staff would like to take the opportunity to Single / Double $172/mght
extend a warm welcome to you during your upcoming meeting.

» To confirm your reservation, your a-rival must be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL:

nights deposit to a major credit card, or you may send payment by mail. Deposits 202-737-2200 or 800-228-9290
will be refunded only if reservation is sancelled at least 7 days prior to arrival. Or mail to:

* Reservations requested after February 1, 2002 or after the room block has been Marriott At Metro Center
filled are subject to availability and may not be available at the Seminar rate. 775 12th Street NW

 Check in time is 3:00 pm; check out time is 12noon. Washington, DC 20005
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THE COMPETITIVE
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THE TOP TRENDS FOR 2002

B Change is ahead in advertising, technology, consumer attitudes

) Why is everyone so
By John Parikhal scared? Why do radio ex-
ecutives and employees start
hyperventilating when they
hear the words Wall Street?
Have they lost control of their
own futures? Is fear causing
them to make decisions that
are damaging their brands and
driving away listeners? Where
will this take us in 2002?
What's next?

HN
PARIKHAL]|

We've always wrestled with
the question of what's nextas we
look over the hill to see what's coming and how we
can turn it into practical opportunities. To see over the
hill, you need three things:

1. Facts, meaning knowledge of events that have
verifiably happened (don’t ever trust TV for this).

2. Context, to provide a framework for those facts.

3. A contrarian mentality, meaning an almost
maniacal belief that short-term, “universal” points of
view are nearly always wrong.

We all live in a world of context. We couldn’t exist
if we didn’t know how to fit facts into our day-to-day
lives. As children, we began learning how words fit
into thoughts. We learned which things to touch and
which to avoid and even which foods would make us
gag and which tasted sweet.

As we get older, we are inundated with more
information than it is possible to process. So we try to
make new information fit into the way we have
learned to see the world — and we try to do that using
the smallest amount of energy possible. The easiest
way to save energy is to force information into an
existing belief system and ignore anything that
doesn’t fit.

Also, we seldom want to hear information that
challenges the way we think. As a result, we tend to
seek out entertainment, news and other input that
reinforces our worldview rather than challenges it. So
we were shocked by the terrorist attacks and sur-
prised by anthrax, and we’re amazed that radio- and
record-industry consolidation have turned into cost-
cutting free-for-alls. Although the signs were there,
we simply didn’t want to believe it could happen to
us.

For a clear picture of what's next, let’s start with a
look at what got us here.

A LOOK BACK AT 2001

Last year started with a sharply divided electorate
arguing over whether George W. Bush was the
legitimate President of the United States. It ended
with an unprecedented terrorist attack that united the
country emotionally against the enemy.

The year began with an economy that was slowly
weakening. It ended with massive layoffs in many
industries, as well as a roller-coaster stock market that
seemed driven by panic and opportunism more than
investment sense.

On the radio side, consolidation continued. More

people were fired, more technology was employed to make
stations more “efficient,” and, in spite of all the talk about
maintaining radio’s integrity, some companies began
dumping inventory, thus depressing the entire industry.

At the same time, a few smaller, nimbler companies
took advantage of the competition with innovations that
succeeded because they were clearly focused on
customer value. WDRV /Chicago rewrote the book on
ClassicHits and showed that baby boomers can still drive
aNo.1format. Bonneville’s CHR/Pop simulcast WWVZ
& WWZZ (Z104)/Washington cut its spotload to six
minutesanhourina daring experiment that may reshape
the relationship of radio and advertising in 2002.

During 2001 hip-hop music moved into the main-
stream, and some Alternative and Rock stations came
back stronger than ever — Alternative KROQ/Los
Angeles even topped the market in Southern California.
Bad boys Opie & Anthony signed a multimillion-dollar
three-year deal with Infinity as that company gambled
that live, attention-getting personalities would be more
powerful than just playing music.

In the record business, things weren’t pretty. Many
people lost their jobs as consolidation continued, and few
real superstar acts broke out. Napster was shut down by
the record companies, which then tried to produce
digital-music services that would make money. So far
those systems are stuck in the starting gate, while Napster
clones are springing up everywhere and driving file-
sharing to new heights.

So what can we expect in 2002?

TREND ONE: THE CONSUMER VS. THE CONSOLIDATOR

Consolidation is all about control. It’s about reducing
your competition so that the end user has fewer options.
Throughout history, in every industry, consolidation has
been an attempt to control the marketplace. The process
often begins when too many businesses have provided
too many versions of a product without a great deal of
difference among them, oritmay start as platforms arein
the process of significant change. In other words, con-
solidation can be a sign of the end of something or of the
beginning of something,.

This year will see more arguments for consolidation
than ever, often couched in words like efficiencies or more
competition. The public won't like it. They want more
ways to configure their own entertainment. They prefer
to watch and listen to things at their own speed and on
their own time. And they don’t want to pay for any
elements they don’t really want (such as five bad tracks
on a 12-track CD).

That trend among the public is going to continue.
Unless the old-line media companies start brainstorming
ways to make their customers happy — rather than ways to
limit their customers’ options — there will be a phenom-
enal underground rebellion that will accelerate the
spread of illicit digital music, movies and more. The
media industry will respond by further attempting to
crush choice. The consumer will respond by losing all
respect for the rules. It’s not going to be pretty.

TREND TWO: ADVERTISING ANGST

2002 will usher in the first serious look at the role,
function and success of advertising in the 21st century.

The noise level in our overcommunicated world
has reached the screaming point. Instant amnesia is
everywhere. People can’t remember something
they saw or heard five minutes ago, let alone an
hour ago. There is so much intrusive marketing
(telemarketing, spam, 16 “special offers” with the
phone bill) that people are tuning it out.

Driven by the rapacious demands of the Wall
Street gamblers, media companies are trying tojam in
more commercials than ever before, and many clients
are beginning to wonder whether they can be heard
anymore. Prices are going up while results are going
down.

In 2002 we'll see a search for truly brilliant adver-
tising gurus, as well as more experimentation in
advertising than ever before to try to reach the public.
By the way, what ever happened to one-to-one
marketing and permission marketing?

TREND THREE: BURNOUT

Some radio and record companies have treated
their people well and haven’t overburdened them
with pointless tasks. However, many other compa-
nies have put so many tasks on their employees that
the employees have no time to think, especially about
the future.

If stock options go underwater and those who
hold them see no relief in sight, stress-related
health problems are going to reach a new peak.
Expect more sick days, more stress-related disability
claims and an exodus by those employees who feel
they can leave. If it gets too bad, we may see serious
union-organizing activity start in some of the
larger companies.

TREND FOUR: SHOCK TALK LOSES IMPACT

Howard Stern, Rush Limbaugh, Opie & Anthony
(and especially Dr. Laura Schlessinger) will have to
work harder than ever to stay relevant for their
audiences. The only way they will continue to be
really successful is by being funnier and more
entertaining. The real world of Sept. 11, 2001 will
carry through 2002. There will be too much reality.
People are going to want to getaway from it, to laugh.
New comedians will arise in 2002 because everybody
wants to release the tension of last year.

TREND FIVE: THE ECONOMY BECOMES THE BIGGEST TOPIC

During 2002 the economy will be a huge subject,
providing fuel for talk shows and for discussion and
debate. During the first part of the year people will
have a hard time adjusting to a new world of
expectations in which their jobs and their futures are
less secure. People will feel angrier and more frus-
trated. More people will have hair triggers. Some will
overreact to foreigners, to change and to anyone they
feel is trying to exploit them.

Meanwhile, musicand entertainment will become
more polarized. On one hand, there will be more
edgy, angry, outrageous music and comedy. On the
other hand, the mainstream corporate approach is
more likely to focus on cross-packaged, happy enter-
tainment.

In all, 2002 promises to be a year of sharp contrasts.

John Parikhal, CEO of Joint Communications, is a global
leader in media strategy and implementation. His
company specializes in identifying, capturing and
keeping audiences. He can be reached at 203-656-4680
or parikhal@aol.com.
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management = marketing = sales

THE BENEFITS OF INTERACTIVE PRINT

By Rich Carr The beauty of words is that,
properly combined, they can

create anything you ever
wanted. Words can establish an
instant rapport with anyone,
and they can create the images
you need to convey your enthu-
siasm about whatever it is

you’re representing — be it a
| sales proposal, a promotion
; your radio station is about to
i undertake or anything else
about which you want to com-

municate your convictions.

When you're selling advertising for your station’s
website, the words you choose are more important
than for any other advertising you've ever posi-
tioned. That's because the words World
Wide Web and Internet mean so many 4’ s
different things to different people. (, LLLLEL
For many prospects, those terms s
conjure up images of media they've
heard bad things about. That is
why, when I'm consulting on
selling a radio-station website, 1
refer to the website as “interactive print.”

!

Interactive print, with its power in the minds of your
advertisers, is something you can plan budgets
around — and interactive print is what the web really
is.

Radio sellers have been making tactical presenta-
tion errcrs for decades. They belittle their own
inventory by calling it “spots,” then wonder why the
client doesn’t buy. Personally, I'd rather invest in a
commercial announcement than a spot. I'd also
rather market my business with interactive print
than with the World Wide Web. How about you?

Take a look at the history of information dissem-
ination. We started by scratching images on walls.
We developed hieroglyphics, segued into the scroll
and the town crier, then invented the printing press

and started circulating newspapers. Now we deliver
that same information online as interactive print. It's
cleaner, prettier and quicker, and it's bundled with
sound, photos, video and rich graphics. We have the
ability to get more information about just about
anything by simply typing a few key words and
hitting “Enter.”

More people switch every day to interactive print,
and it is the fastest-growing advertising medium in
history. And we can tell you, to the exact person, how
many people read your advertisement and how
many people want more information about what you
sell. In fact, we can distribute personal invitations and
offers from your business directly to our listeners and
site visitors. We can even send invitations only to
women, only to men or only to adults between the
ages of 25 and 54 who live in the five ZIP codes
surrounding your business.

We can do a lot of things for you.
Just tell us what you’d want to have
happen, in a perfect world, when
you've finalized your marketing
budget, and we’ll research what we
can deliver. Is that fair? Tell me, Mr.
Prospect, can a newspaper salesper-
son guarantee you the things we can?

One of the most challenging aspects of any sales
presentation is choosing the right words, the words
that will paint an ideal picture in the prospect’s mind.
That ideal picture should always be within the
benefits of the program you're pitching. The benefits,
not the features, of any given program should always
be your focus, and the words you choose to present
those benefits are the key to a close and long-term
relationship.

Rich Carr is VP of Radio Web Network (www.radio
webnetwork.com), a radio-website sales, manage-
ment and promotional network headquartered in
Portland, OR. ‘Carr can be reached at 503-612-
0517 or rcarr@radiowebnetwork.com.

KRTH CARES FOR KIDS

e B e A A S P L

Two members of the California
Highway Patrol — and special guest
Santa — pose with KRTH/Los
Angeles personality Dave Randall at
K-EARTH 101’s Care for Kids toy drive,
which every year collects toys for
underprivileged children all over
Southern California.
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RADIO GETS RESULTS

SUCCESS STORIES FROM THE RAB

THE OLD COLLEGE TRY!

According to a 2000 American Demographics study, 62% of
individuals with a bacheior's degree or higher took a continu-
ing-education course in 1999, as did 37% of high school
graduates and 22% of adults without high school diplomas.
Higher education is big business, and your station can help
local colleges, universities and learning centers plan effective
marketing campaigns.

Category: Schools and education
Market: Greensboro
Submitted by: WRKK/Greensboro
Client: Greensboro College

Situation: When Greensboro College in North Carolina opened
its doors, Martin Van Buren was President of the United States,
and Abraham Lincoin was a young attorney. The year was
1838, and if you were in business, your media mix may have
included a town crier. Although Greensboro College has a rich
history, it hasn’t survived so long by living in the past. While
some colleges are only now understanding the role of the
nontraditional student, Greensboro has been focusing on
providing further education for full-time workers since World
War II. Moreover, the coilege has adapted its advertising to
reach prospective students wherever they are. Recent times
have seen it using newspaper to promote its annual open
house and fall registration, but, with diminishing returns on its
newspaper campaigns, it was time for the college to update its
marketing strategy.

Objective: Author Seth Godin may have revolutionized dot-
com marketing with the concept of permission marketing, but
Greensbaro College has been using such marketing for years
with its open house. Prospective students who attend the event
get a glimpse of the college’s vibrant history, and the school’s
representatives get a chance to talk about special programs for
nontraditional students.

Campaign: Greensboro College partnered with Classic Rock
WKRR and CHR/Pop WKZL/Greensboro for its radio campaign.
The stations were able to stretch the college’s marketing
budget by concentrating on the 10 days before the open house.
The station aired commercials three times a day during early-
to late-evening programming, when prospects were on their
way home from work.

Results: After the radio campaign, attendance at Greensboro
Coliege's open house and its fall registration were doubie the
average of previous years. Greensboro College Marketing
Chairperson Jocelyn Foy says, “Radio seems able to target
precisely those people our college is most interested in
reaching: people employed full-time with extremely busy lives
and people at home in the evening trying to catch up with
everything else and listening to the radio while they’re doing
it.” While having a long, illustrious history can benefit any
business, history alone does not guarantee viability. Adapting
to the times is not just a skill to be developed out of necessity,
it is a philosophy to be embraced.

——— RABTOOLBOX—— —

More marketing informatioen and resources from the RAB

Here you'll find more marketing information and resources from
the RAB. For more information, call the RAB’s Member Service
HelpLine at 800-232-3131, or log on to RadioLink at www.rab.
com.

INSTANT BACKGROUND — SCHOOLS

Students attending institutions of higher education in the fall of
1999, by age bracket: 19 years and younger, 23.8%; 20-21 years,
18.6%; 22-24 years, 14.8%; 25 years and older, 42.8%. (National
Center for Education Statistics, 2000)

Financial aid awarded to college students in the 1998-99
school year reached a record $64.1 billion, up from $60.4 billion in
1997-98 and $56.1 billion in 1996-97. From 1988-89 to 1998-99,
financial assistance provided to college students increased 85%.
(College Board, 2000)
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Pressplay, the subscription-
based digital-music service
primarily backed by Sony
and Vivendi Universal, launched last month, following
rival MusicNet into the market by a couple of weeks.
The pressplay package is oftered through affiliates Ya-
hoo!, MSN Music and software company Roxio; users
can take their pick of the download sites from www.
pressplay.com.

By Brida Connolly

beonnolly@rronline.com

At the moment pressplay’s is the more flexible service.
MusicNet offers a single plan with 100 streams and 100
downloads for $9.95 a month (the same plan is also part
of the $19.95 RealONE online-entertainment package).
Pressplay offers four plans: 300 streams and 30 down-
loads for $9.95 a month; 500 streams, 50 downloads and
10 burns to CD for $14.95; 750 streams, 75 downloads
and 15 burns for $19.95; and 1,000 streams, 100
downloads and 20 burns for $24.95.

That CD-burning capability, not offered by MusicNet, is
the key difference between the services. Other distinctions:
Downloaded pressplay tracks may be stored on two
computers at once with no additional charge, and streams
can be heard from any computer with Internet access,
whereas MusicNet can be used only on the computer to
which it was downloaded. Pressplay allows users to
accumulate downloaded files from month to month, while
MusicNet permits users to store up to 100 files at a time,
and each file must be renewed every 30 days. With either
service users lose access to downloaded songs when they
close their accounts, and neither allows music to be
transferred to portable MP3 players, but pressplay tracks
burned to CD are the user’s to keep.

The Packaging And The Player

| downloaded the MSN Music version of pressplay in a
minute or two on a T1 connection, and it installed quickly
and easily. A Microsoft NET Passport, if you happen to
have one, can be used to log in on the handsome gray
player, which opens to an attractive, text-heavy homepage.
The homepage can be extensively customized with “Music
Modules” chosen from a list under the “My Pressplay” tab.
Each “Module” highlights particular tunes, and members
can ask to see, among other things, pressplay staff picks,
songs popular among subscribers and the top 10
downloads in a music genre, then choose how the info is
displayed by way of a “Layout” page.

A “My Account” pop-up box shows how many
streams, downloads and burns are left for the month, and
the other basics, including tabs for “Find Music,” “My
Music” and “Burn Tracks,” appear in a pleasantly plain
menu across the top of the homepage. The player itself, a
slide bar with just the essential controls and a “Buy” link to
Amazon.com, is at the bottom. Clicking the “Now Playing”
button brings up a larger, detached player with added
features, including a complete upcoming playlist and a
“Shuffle” function.

Unconventional Browsing

The homepage also includes a search box to hunt by
artist name or song or album title, or, for a more detailed
search, there’s the "Find-Music” page. On that page is
“Browse Artists/Albums,” actually a search function that
requires music-seekers to choose both a musical genre
and one of up to 20 subgenres. The subgenres are very
specific, differentiating, for example, between “Cocktail”
and “Lounge” for “Easy Listening” and between “House”
and “Progressive House” under “Dance.” That gives the
impression that searches will be tightly focused, but the
music is cross-referenced so thoroughly that the results
returned are, in most categories, actually quite broad.

For example, Charlie Rich appears under both
“Progressive Country” and “Nashville Sound” — sub-
genres that would seem to be just about mutually
exclusive. Diana Krall appears in at least a half-dozen
categories, including “Swing” (but not “Standards™), and

How it works, and how it compares to MusicNet

o Woyagcan reb

PP

Marc Anthony joins Puya in “Rock en Espariol.” The cross-
referencing is admirably complete, but why make users
choose among finicky subgenres if the categories are so
broadly defined? It's a bit self-defeating and could easily
puzzle new users. Pressplay should consider including, as
MusicNet does, a “Browse All” function to let users see
everything it has to offer.

Once search results appear, right-clicking on a song
brings up a menu with “Artist Info” and “Album Info,” and
these pages are among pressplay's most appealing
features. Provided by the All Music Guide website, the
artist bios and record reviews are brief, but informative
and professional, and they’re just as detailed for lesser-
known acts as for the superstars. It's good stuff, and it
deserves better than to be hidden in a right-click menu.

Make A Playlist, Share A Playlist

“My Music” is where pressplay members go to gather
their own tunes, either in a general “My Music” folder or in
playlists that can be shared with other users. Though
songs that appear in the same search results can be
gueued to play one after another, it doesn't appear to be
otherwise possible to set up a temporary list for one-time
playback. Saved playlists are accessed by way of a
Windows Explorer-style menu and can easily be streamed
asong at a time or set to play back in order, and pressplay
considerately allows any track to be streamed for up to 30
seconds before it debits the listener's account.

Members who want to share playlists can click on
“Browse Top Playlists” on the “Find Music” page, then
select both a musical genre and a “Mood.” The 21 playlist
“Moods” include “Aggressive,” “Happy,” “Refined,”
“Bitter,” “Sentimental” and “Wack,” but there are too few
lists available at the moment to judge if the music
accurately reflects those frames of mind. Pressplay is
trying to give its members exactly what they want to hear,
but this search method seems needlessly specific and
complicated, and there doesn’t appear to be any provision
for playlists that combine musical styles.

Pressplay Won't Please Pirates

Pressplay’s catalog, content and comparatively flexible
features, appealing though they are, won't be enough in
themselves to satisfy consumers who aren’t able to find
exactly the music they want. Though the artist roster is
impressive, it naturally includes only acts on pressplay's
affiliate labels. Gonsumers won't find anyone wha's with
Warner Music Group, BM! or the Zomba labels; those acts
are over on MusicNet. {So far, EMI is the only label group
licensing its music to both services.) The music-use rules,
including the tight burn restrictions, will also doubtless
frustrate at least some consumers.

And, of course, the label-backed systems will not be
enough for music pirates who are accustomed to getting
whatever they want the moment they want it (for free).
Neither MusicNet nor pressplay will be able to compete
with the unlicensed file-swappers on those systems’ own
terms. For now, the new services’ only real selling point is
the moral high ground: They’re legal. But legality has not,
unfortunately, mattered much to digital-music consumers
so far.

WwWWwWWwW.americanradiohistorv.com
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Industry Vets Launch RadioWebStuff

John Duncan, a former OM and PD at such
stations as KLOS/Los Angeles, KYYS/Kansas City
and WLZR/Milwaukee who was most recently Sr.
Content Manager for Clear Channel Interactive’s
music-station websites, has teamed with former
WKTU/New York, WRCX/Chicago and KMEL/San
Francisco sales exec and AMFMi team member
John Bassanelli to form RadioWebStuff. The
new firm offers customized online marketing for
radio stations, record labels, studios, management
firms and other entertainment-related companies.
Duncan and Bassanelli are based in Los Angeles
and New York, respectively; more information is
available at www.radiowebstuff.com.

RadioCentral Exec Honored As IT Leader

RadioCentral Sr. VP/CTO Richard Sadowsky has
been tapped as one of the business world’s
“Premier 100 IT Leaders” by Computerworld, an
info-services company for the information-technol-
ogy community. The award honors individuals who
have had a major impact on their organizations
through technology. Computerworld noted that
Sadowsky has directed all engineering and
technology-related activities at RadioCentral since
its founding two years age and that he spear-
headed the creation and development of his
company’s customized streaming audio.

Loudeye, Audible Magic Debut
Digital-Music Tracking

Streaming provider Loudeye has joined with
music-identification-technology company Audible
Magic to offer a system that identifies and tracks
plays of digital music without the use of embedded
“‘watermarks.” The technology uses Loudeye's
music information and Audible’'s audio-identifica-
tion abilities to create a digital-fingerprint library
and database that are then used to generate
reports of digital-music performances.
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Hot, new music-related World Wide Web sites,
cool cyberchats and other points of interest along
the information superhighway.

ﬁ On The Web

* Gov’t Mule recently brought their Southern biues
jam to the House of Blues
New Orleans. A 24-hour
audio webcast of the
show starts this Tuesday
(1/15) at 3pm ET, noon !
PT (www.hob.com).

* Boise, ID's favorite
sons, Built To Spill,
recently rocked the House
of Blues in Hollywood.
Catch the show this Wed-
nesday (1/16), when
HOB.com presents a 24-
hour audio webcast starting at 3pm ET, noon PT.

Built To Spill

—Frank Correia
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So pressplay is up and running. And MusicNet
is up and running. The record labels’ answers (o

Napster and Grokster and Aimster and KaZaa and

LimeWire and FastTrack
are now showing us what
they’re made of.

Some people are yawn-
ing, and others are excit-
ed. But most are trying to
figure out what to make
of the services. Music se-
lection is one big issue,
and I'll be talking with the

5% 4
pressplay people about David Lawrence

that in next week’s col-

umn. But the bigger problem is portability, and
there just may be a solution for that at hand — if

anyone cares.

Portability is what the listeners want. They
want (o take the music they’ve paid for, down-
load it to their hard drives legitimately and trans-
fer it to “nonserial recording devices” — the
Rios and Nike players and Nomads that they’ve
spent their hard-earned dollars on over the last

year or two.

The problem is, none of the music users can
download from pressplay or MusicNet will ever
find its way onto current portable players. Both
services offer special. souped-up audio files that
contain special encoding to prevent them from
being transferred from whatever hard drive they

were downloaded to. So much for portability.

Listeners hate that. They want to be able to jog
and work out and walk through the park and sit
in their cubicles with their headphones on, listen-
ing to music. With all the hoops these services are
making listeners jump through, it’s no wonder the
piracy sites seem so attractive. even to people
who would never think of breaking any other law.

It’s just too frustrating to do the right thing.

This week in Las Vegas the Consumer Elec-
tronics Show is in full swing, and Sonicblue, the
people who bring you the Rio MP3 player and
ReplayTV (the air personality’s best friend) are
taking the opportunity to present their solution to
the portability problem. They can’t do much
about a unit you already own. but if you're will-
ing to shell out a few more bucks for a new play-
er, Sonicblue says it can make things right in the

world of downloadable digital music.

Designed to work specifically with digital-
rights-managed Windows Media audio files, the
RioPort technology will look at the files on your
hard drive and transfer not only the audio, but any
restrictions on the audio, 1o a portable player. Those
restrictions could include a certain number of plays

(say, 100) or a certain
number of days (say, 30)
before the unit stops
playing that particular
song. You pay your fees

for another set of plays or another month, and the
player lets you access the songs again. Samsung,
Sanyo and Scnicblue all demonstrated players with

the RioPort technology at CES.

Still to be determined is whether listeners will
ever embrace the renting of music. After all. that’s
what the fees boil down to: rental of digital files.
And MusicNet, whose technology is not based on
Windows Media — its audio partner is Real —

is still looking for a portable solution.

' David Lawrence is heard daily on more than 150 radio
stations on:his nationally syndicated shows: Online
Tonight, a nightly high-tech and pop cuiture talk

- show; the East Coast morning drive news slot for
CNET Radio and XM's Channei 130; and Net Music
Countdown, the official countdown for music heard

 viathe Intemet. He is based in Washington, DC and is
heard on hundreds of stations, including WGN/
Chicago, KFBK/Sacramento and WBT-AM & FM/
Charlotte. You can reach him at david@netmusic
countdown.com or by calling 800-396-6546.
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couple of things have been happening on the file-piracy websites

lately that have a lot of people trying to figure out which side the
software developers are on — the users’ or the advertisers'.

Advertisers? On LimeWire, Grokster, KaZaa and BearShare? Yep.
Oh, there are no banners to contend with or interstitial pages to click
through. It's more subtle than that. When you download these systems’
software, you get a bit of code called “ClickTillUWin” that lets vou try
to win a bunch of money by, um, clicking till u win.

The problem is that the software also sends a boatload of personal
info to the ClickTillUWin folks, including your IP address {your
computer’s individual address on the web), your user id on the file-

|

]

The Pirates And The Trojan Horse

because it flies in the face of their claims that they can't tell who's
using their system or what those users are doing.

Since the complaints have surfaced, LimeWire has cleansed itself
of the affected software, and Grokster has sent out an application to
remove it. BearShare says the problem software appeared only on a
nonpublic beta version of its program.

The piracy sites are playing with advertising fire because they realize
that they have to eat sometime. To do that, they need to make maoney
from their users. And to do that, they need to identify them. And that
would spell disaster in terms of the pirates’ supposed altruistic motives.

It will be interesting to watch them squirm as the RIAA tightens
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piracy service and more. That's a bit dangerous to the file-piracy folks, the screws. — David Lawrence
LW TW ARTIST COitle LW TW ARTIST CO/Title
1 1 ENRIQUE IGLESIAS £scape/ “Hero” 1 1 ALICIA KEYS Songs In A Minor/“Warth”
2 2 NICKELBACK Silver Side Up/“Remind” 3 2 USHER 8701/ "Bad”
4 3 SHAKIRA Laundry Service/ “Whenever” 4 3 DESTINY'S CHILD Survivor/“Emotion”
5 4 USHER 8701/"Bad” 2 4 AALIYAH Aaliyah/ “Boat”
9 5 DESTINY'S CHILD Survivor/“Emotion” 5 5 MICHAEL JACKSON /nvincibile/“Butterflies”
7 6 CREED Weathered/“Sacrifice” 6 6 JAY-Z The Blueprint/ “Girls"
3 7 ALICIAKEYS Songs In A Minor/ “Worth,” “Fallin™ 7 7 °'NSYNC Celebrity/"Gone"
6 8 JENNIFER LOPEZ J. Lo/"Real” 8 B GINUWINE The Life/ “Differences”
8 9 BRITNEY SPEARS Britney/ “Slave” 9 9 MAXWELL Now/ “Lifetime”
10 10 PINK Missundaztood/ " Party” 10 10 JARULE Pain Is Love/ “Time”
11 11 °N SYNC Celebrity/ “Gone” 11 11 MARY J. BLIGE No More Drama/“Drama”
20 12 DAVE MATTHEWS BAND Everyday/ “Everyday” 14 12 LUDACRIS Word Of Mout/“Roll”
12 13 JARULE Pain Is Love/“Livin™ 13 13 BRIAN MCKNIGHT Superhero/*Life”
15 14 MARY J. BLIGE No More Drama/“Family” 12 14 LUTHER VANDROSS Luther Vandross/“Heaven”
14 15 NELLY FURTADO IWhoa Nelly!/ “Light” 15 15 GERALD LEVERT Gerald’s World/ “Made”
13 16 LINKIN PARK Hybrid Theory/“End” 17 16 ANGIE STONE Mahogany Soul/ “Brotha”
19 17 FIVE FOR FIGHTING America Town/“Superman” 16 17 JILL SCOTT Who Is Jill Scott?/ “Way"
16 18 U2 A/l That You Can't Leave Behind/ “Stuck” 19 18 JAGGED EDGE Jagged Little Thrill/ “Goodbye"
— 19 MICHAEL JACKSON /nvincibile/ “Butterflies” — 19 CRAIG DAVID Born To Do It/ “Days”
— 20 JAY-Z The Blueprint/ “Girls,” “lzzo” 18 20 BABYFACE Face 2 Face/“If”
LW TW ARTIST COfTitle LW TW ARTIST CO/Title
1 1 GARTHBROOKS Scarecrow/ “Wrapped” 1 1 DIANA KRALL The Look Of Love/"Look”
3 2 TOBYKEITH Pull My Chair/ “Wanna" 2 2 RUSS FREEMAN 7o Grover With Love/ “East”
4 3 GEORGE STRAIT The Road Less Traveled/ “Run” 4 3 RICHARD ELLIOT Crush/“Crush”
5 4 AARON TIPPIN Where The Stars And Stripes.../ “Stars” 5 4 KIMWATERS From The Heart/ “Dawn”
12 5 BROOKS & DUNN Steers & Stripes/“Goodbye,” “America” 4 5 JEFFLORBER Kickin' it/ “Nobody”
15 6 REBA MCENTIRE Voi. 3 Greatest Hits/ “Survivor” 6 6 BRIAN CULBERTSON Nice And Slow/ “About”
17 7 ALAN JACKSON When Somebody Loves You/ “Where” 7 7 CHRIS BOTTI Night Sessions/ “Ahzad”
10 8 LONESTAR /'m Already There/“With” 11 8 BONEY JAMES Ride/ “See”
9 9 BRAD PAISLEY Part /I/“Wrapped" 8 9 JOYCE COOLING Third Wish/“Good”
7 10 JO DEE MESSINA Burn/“Bring” 10 10 RICK BRAUN Kisses In The Rain/“Use”
6 11 STEVE HOLY Biue Moon/“Moming” 9 11 ACOQUSTIC ALCHEMY Aart/“Wish”
13 12 TRAVIS TRITT Down The Road | Go/“Woman” 12 12 LARRY CARLTON Deep Into It/ “Deep”
14 13 TRACE ADKINS Chrome/“Tryin™ 13 13 FATTBURGER 7.G..F/"“tvil"
— 14 ALAN JACKSON When Somebody Loves Youw/ “From” 14 14 EUGE GROOVE Fuge Groove/ “Sneak”
11 15 DIXIE CHICKS Fiy/“Dance” 18 15 PETER WHITE Giow/“Turn"
20 16 JAMIE O'NEAL Shiver/“Shiver” 15 16 MARC ANTOINE Cruisin/“Mas”
— 17 TIM MCGRAW Set This Circus Down/*Cowhoy” 17 17 CHUCK LOEB /n A Heartbreak/ “Pocket”
— 18 JOE DIFFIE /n Another Worla/ “Another” 16 18 PIECES OF A DREAM Acquainted With The Night/“Night"
— 19 TAMMY COCHRAN Tammy Cochran/"Cry” 20 19 URBAN KNIGHTS Urban Knights 1V/ “Heel”
— 20 MONTGOMERY GENTRY Carrying On/“Cold” — 20 SADE Lovers Rock/“Rock”
Hot AC Altemative
LW TW ARTIST CD/Title LW TW ARTIST CD/Title
1 1 ENYA A Day Without Rain/“Time” 1 1 LINKIN PARK Hybrid Theory/ “End”
2 2 CREED Weathered/“Sacrifice” i 2 2 CREED Weathereds“Sacrifice”
3 3 NICKELBACK Siiver Side Up/“Remind” 3 3 NICKELBACK Silver Side Up/“Bad,” “Remind"
4 4 3 DOORS DOWN The Better Life/“Like” 4 4 INCUBUS Morning View/ “Nice,” “Wish”
10 5 DAVE MATTHEWS BAND Fveryday/ “Everyday” 5 5 STAIND Break The Cycle/“You," “Fade”
7 6 ENRIQUE IGLESIAS Fscape/ “Hero” 8 6 PUDDLE OF MUDD Come Clean/“Blurry,” “Control”
5 7 STAIND Break The Cycle/“Awhile” 6§ 7 BLINK-182 Take Gff Your Pants And Jacket/ “Staying”
6 8 JEWEL This Way/ “Standing” 7 8 SYSTEM OF A DOWN Toxicity/ “Chop”
11 9 FIVE FOR FIGHTING America Town/"Superman” 13 9 DAVE MATTHEWS BAND EFveryaay/ “Everyday”
9 10 JOHN MELLENCAMP Cuttin’ Heads/ “Peaceful” 9 10 P.0.D. Satellite/“Youth,” “Alive”

8 11 ALICIA KEYS Songs In A Minor/ “Fallin™

12 12 U2 All That You Can't Leave Behind/*Stuck”

14 13 NELLY FURTADO Whoa Nelly!/“Light”

15 14 COLDPLAY Parachutes/ “Trouble”

18 15 CALLING Camino Palmero/ “Wherever”

— 16 ELTON JOHN Songs From The West Coast/ “L.ove”
17 17 NATALIE MERCHANT Motheriana/“Last”

20 18 SUGAR RAY Sugar Ray/“Answer”

19 19 TRAIN Drops Of Jupiter/“Drops,” “More”

16 20 LIFEHOUSE No Name Face/ “Breathing,” “Hanging”

12 11 SUM 41 All Killer No Filler/ “Deep”

10 12 DISTURBED Sickness/“Down”

18 13 COLDPLAY Parachutes/“Trouble”

11 14 KID ROCK Cocky/ “Forever”

15 15 311 From Chaos/“Awhile”

14 16 HOOBASTANK Hoobastank/“Crawling”
16 17 DEFAULT The Fallout/ “Wasting”

17 18 ROB ZOMBIE The Sinister Urge/ “Numb”
— 19 WEEZER Weezer(2001)/*Photograph”
20 20 TOOL Lateralus/“Lateralus”

E-charts are based on weekly rankings of CD sales, downloads and streams of artists online compiled and tabulated directly from the logfiles of reporting websites. Reporters inciude
AandE.com Radio, About Radio, Aty Radio, Amazon.com, BarnesandNable.com, bolt Radio, bored.com, B&N Radio, CONow.com, CDNow Radio, ChoiceRadio.com, City Internet Radio,

DMX Music, Earthlink Radio, FreeClub.com, Gracenote.com, Groove Cycte, iWonRadio, Kinetic Radio, Lycos (Frozen), MediAmazing (Afternative, Urban, and Jazz Frozen), Music Choice,
MusicMatch, Musicplex (Frozen), PEEL Radio, Radio.Beanair.Com, RadioCentral Network, Radie Free Virgin, Radio Juntes, Radio on bay 9, Scour Radio, Skateboard.com. Spinner.com,

the jamz.com, The RadicAMP Network, Voice Of America-Music Mix, and www.com Radio . Data is weighted based on traffic reports by web traffic monitor MediaMetrix. Charts are
ranked with a 50/50 methodology of sales data and streaming/airplay data for the six reporting formats. © 2001 R&R Inc. © 2001 Online Today, Net Music Countdown.
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‘The Wave’ Rolls In
To KYCY/San Fran.

After eight years of playing
Country tunes. KYCY/San Fran-
cisco transitioned on Dec. 31 to a
rhythmic-leaning AC hybrid as
KKWYV (The Wave). The Wave's
main on-air imaging includes “"Mu-
sic That Moves the World™ and “*An
Open-Minded Approach to Radio.”

KYCY played only Christmas
music for a week leading up to
Christmas day, then stunted by run-
ning hourlong segments of other In-
finity/San Francisco stations and
a three-day marathon of “It's a
Small World.”

Don Kelly & Associates Presi-
dent Don Kelly has taken a hiatus
trom his 20-year South Carolina-
based consultancy to handle The
Wave's day-to-day programming
duties. Bill Moyes conducted all
preliminary research for the format.

“This format has been in the
making for nine months,” Kelly
said. "You don’t see an opportunity
like this in a major market very of-
ten. Moyes went into the field in
early November and did a full per-
ceptual study on the concept. It
turned out to be a legitimate format
with tremendous potential for a Pl
audience and many others using it
as a P2 and P3 station. It shows it
can go way beyond being a niche.
which was very attractive to Infin-
ity.”

The Wave currently rotates five
currents and 25 recurrents, and
Kelly hopes to make the station
30% current in the next several

KYCY/See Page 19

Bonneville Boosts
Two In St. Louis

Five-month WVRY (The River)/
St. Louis PD Mark Edwards has

\

Myers

Edwards

been boosted to OM of the
Bonneville Hot AC, as well as
Smooth Jazz sister WSSM (Smooth
106.5)/St. Louis. At the same time.
WVRV MD David Myers has been
promoted to PD of WSSM.

“It’s an excellent opportunity
for us to cover the entire adult
spectrum,” Edwards said. “The
River and WSSM have a tremen-
dous platform to build upon. The
River is doing very well, and
WSSM has an amazing amount of
upside potential. Smooth has a
unique and strong market posi-
tion. The River is incredibly well-
positioned for long-term success.
I've never worked at a station that
elicits such strong positive reac-
tion. People love this station. and
this is the most dedicated staff

Newsbreakers

Susquehanna'’s unique Intermet-
oriented over-the-air Triple A,
KKMR (Merge 933.net)/Dallas,
has logged off. On Jan. 3 the sta-
tion flipped to Classic Rock as “93.3
The Bone.” KKMR is now featur-
ing “Classic Texas Rock That
Rocks™ and will continue to be pro-
grammed by PD Scott Strong.
KKMR's core artists now include
AC/DC, Guns N'Roses, Van Halen
and Lynyrd Skynyrd.

Asked why a format change was
made for KKMR, Susquehanna/
Dallas Market Manager Dan
Bennett told R&R, “Basically, I've
never seen a station that shared
with more stations than this one.

Susquehanna’s KKMR Throws Dallas A ‘Bone’

Merge shared with five different sta-
tions, and it appeared to us that it
was everybody's third, fourth or fifth
choice. It was the worst heavy shar-
ing I've ever seen with a radio sta-
tion.”

An extensive fall research project
determined that the “Bone” concept,
similar to that at Susquehanna's
KSAN/San Francisco, was the an-
swer. KKMR's relaunch as The
Bone is also highlighted by the ad-
dition of former KZPS/Dallas morn-
ing host Bo Robents for wakeup
duty. Roberts will debut on KKMR
on March 1 after waiting out a
noncompete agreement Susque-

hanna has agreed to honor.

Coles Expands PD Duties In Seattle

Tony Coles. who has
been PD of Sandusky’s
Soft AC KRWM (Warm
106.9)/Seattle for three
years, has added similar
duties at co-owned KLSY/
Seattle. He succeeds Barry
McKay. who departs the
mainstream AC.

*“Tony has moved Warm
to where it needs to be, and
it's produced very well,”
Sandusky Radio President/
GM Marc Kaye said. “He's done a
great job, knows the market and sat
in on the research meetings for both
ACs. Tony has a great AC mind and
knows where the two stations be-
long against each other. I think it
will be exciting for him to have a
second station under his belt.”

Conceming KLSY. Kaye said.
*“The station isn’t in trouble, it just
needs some fine-tuning. Over the
next few weeks I'm sure I'll hear
many things I'l] be happy with, and
listeners will end up spending more

Coles

time with the station. When
we talk internally. we say
that we want KLSY to be
tight and bright. Warm, on
the other hand., is soft. The
people on Warm are great
communicators and help
people through their day,
while those on KLSY are
more high-powered person-
alities. Promotions are
edgier and more aggressive.

“In the perfect world of
consolidation. you reduce a posi-
tion. In our case, Warm doesn’t cur-
rently have an MD, but, with Tony
taking on these new duties, we're
going to hire one. You don’t do real
consolidation and end up with the
same number of people you had be-
fore.”

Before joining KRWM Coles was
KBIG/Los Angeles’ Asst. PD/MD.
He has previously programmed
KXEZ/Los Angcles and KIBB/L.A.
and was Asst. PD/MD at WLTW/
New York.

Curtis Media Taps Zachary As Exec. VP

Phil Zachary has been named Exec. VP at Ralcigh-based Curtis Me-
dia Group, effective Jan. 14. and will oversee the company's radio. Internet
and retail-marketing assets. Zachary, who reports to President Don Curtis.
recently resigned as VP/GM of Infinity’s WARW & WHFS/Washington.

“Having spent nine years in Raleigh. from 1987 to 1996. my family and
I consider this a move back home,” said Zachary. “I'm proud to have been
part of the great Infinity organization and will miss working with the ab-
solute best minds in the business. but Don Curtis has assembled an ex-
traordinary array of marketing weapons in one of the country’s hottest

markets.”

Curtis was equally excited. "Obviously, we are extremely pleased to have
Phil join the Curtis Group.™ he said. “He is one of the best radio manag-
ers in the country. That, coupled with his experience in Raleigh, adds up

to an exciting future.”

In addition to his experience with Infinity/Washington, Zachary was a
group VP for Hicks-Muse-owned HMW Communications in Raleigh and
its predecessor, Voyager Communications. He has also managed stations

in New Orleans and Charleston, SC.

I've ever seen. The support we've
received from Bonneville has re-
ally been amazing.”

Regarding Myers, Edwards said,
“He’s done a tremendous job as The
River's MD and held down the fort
for months while the station didn’t
have a PD. He will be the next su-
perstar programmer in our business.
He has an amazing amount of pas-
sion for smooth jazz and walks in

as an expert on the music. He's to-
tally ready to program that radio sta-
tion, and we're going to make this
the perfect Smooth Jazz station for
St. Louis.”

Before joining WVRV Edwards
programmed WEJM/Philadelphia.
His past programming credits in-
clude WLIT/Chicago, WTPI/India-
napolis and WTAG-AM & WSRS-
FM/Worcester. MA.
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Allen Now Cox Radio Oldies Format Coordinator

ONO-AM & FM/San Antonio PD Roger Allen has been elevated to
Format Coordinator for Cox Radio’s Oldies stations.

“Roger is a guy with complete passion for his radio station and the
Oldies format,” Cox Radio President/CEC Bob Neil said. “He's helped
build KONO into a market-leading radio station in San Antonio and has
been helping with a number of our Oldies stations. This appointment rec-
ognizes him for being an important part of the Cox Radio team_"

Like other Cox Radio Format Coordinators, Allen will serve as an in-
house consultant for his format and facilitate communication among PDs
Allen has served as KONO'’s PD since Cox acquired the station in April
1998. His programming experience also includes stints at CHR KHFI/
Austin and Country KUBL/Salt Lake City.

Salem Launches News/Talk KRLH/Riverside

Salem Communications has flipped Regional Mexican KSZZ-AM/Riv-
erside to News/Talk with new call letters KRLH-AM (NewsTalk 590)
Co-owned KRLA/Los Angeles’ management team will oversee program-
ming and operations for the new station; newly named Sales Manager
Brian Hoerning will head its sales efforts. KRLA News Director/OM Larry
Marino will add similar duties for KRLH, where he will also host a local
talk show.

“The needs and the news of the Inland Empire are very specific,” said
Dave Armstrong, VP/GM of Salem's L.A. operations. “We look forward to
addressing them with a radio station located directly in this growing com-
munity.”

The newly launched station features a lineup made up primarily of Sa-
lem Radio Networks-syndicated talk hosts, including Mike Gallagher (6-
%am), Dennis Prager (3am-noon), Michael Medved (noon-3pm), Larry
Marino (2-4pm) and Hugh Hewitt (4-6pm). Armstrong told R&R that evening
and weekend programming for the station is in development and will be
filled until further notice with replays of the daytime lineup.

Clear Channel Switches WKJK/Louisville To Talk

Clear Channel Radio will flip Adult Standards WKJK-AM/Louisville
to “TalkRadio 1080" on Jan. 17. Featuring a lineup of mostly Pre-
miere Radio Networks-syndicated talk programs, the new station will also
air CBS Radio News hourly with local news provided by co-owned WHAS-
AM/Louisville. Kelly Carls is OM, and Sean Allen is PD

“There's a lot of really good talk programming we have not been able
to clear in Louisville,” said Carls. “Now we'll have WHAS as our heritage,
local News/Talk station; WXXA (XTRA Sports 790) focusing on Sports;
and WKJK airing some great shows we could not fit in elsewhere. Across
our three AMs in the Louisville cluster, we now feel we're really able to
serve the community’s need for news, talk, information and sports.”

WKJK'’s new weekday lineup includes Bloomberg on the Money tfrom
5-6am, FOX in the Morming from 6-3am, Glenn Beck from Sam-noon, Dr.
Laura Schlessinger from noon-3pm, Jim Cramer’s Real Money from 3-
4pm, At Your Service (a mix of commercial and brokered programs) from
4-10pm, Phil Hendrie from 10pm-1am and John & Jeff from 1-5am. Week-
ends will feature a combination of At Your Service programs and talk shows
from Business TalkRadio Network.

Jol;nﬁ.loins KSMGﬁ;l Antonio As PD

Former WBNS-FM/Columbus.  Magic 105.3.™

OH PD Robert John has been ap-
pointed to a similar post at KSMG
(Magic 105.3)/San Antonio. He
succeeds Tom Lazar, who remains
with the Cox Hot AC as its mom-
ing drive personality.

“Cox Radio is once again fortu-
nate to have attracted a high-caliber
individual in Robert John,” said
OM Virgil Thompson. “His AC ex-
pertise and proven record of win-
ning and leadership are the exact
qualities we sought in our new PD.
His arrival in San Antonio starts a
new and exciting era of success for

John said, “Cox is a great com-
pany. and I'm really looking for-
ward to working with broadcasters
like [VP/GM] Caroline Devine,
Virgil Thompson and [consultant}
Randy Kabrich. As Cox Radio’s
CEO, Bob Neil has demonstrated
excellence in radio programming
and management. and I am proud to
be part of this organization.”

Before joining WBNS-FM John
programmed KCMO & KUDL/
Kansas City, KKYY/San Diego,
KGBY/Sacramento, WMC-FM/
Memphis and WSTF/Orlando.

KRPW

Continued from Page 3

started playing songs that were tied
in to empowerment and the word
power. We had songs like Janet

Jackson's *‘Rhythm Nation' and
Public Enemy’s "Fight the Power.’
When we launched the station, we
went straight on with a full lineup
of on-air jocks, community infor-
mation, promotions and advertis-
ing.
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Cox has appointed Phil Michaels
— PD of co-owned CHR/Rhythmic
WPYO/Orlando — to WPYM'’s PD
post. WFLC/Miami PD David Isreal

has added OM duties for Party 93.1.

*“Phil is a dedicated, hard-working
PD who truly understands the diver-
sity of the Miami market,” Rice said.

Michaels said, “I'm very excited
and grateful to go back home to Mi-
ami and work with the great people
at Cox.”

Domino
Continued from Page 3

worked briefly at "KQI at the start of
his career in the late *80s. “I am ex-
cited to return to Detroit and program
in my hometown, and I'm equally
excited to be back in the Clear Chan-

nel family,” said Theodore. “I'm
looking forward to reuniting with the
entire Clear Channel team — espe-
cially Steve Schram, Gene Romano,
Tom Owens and Tom Poleman — to
help bring WKQI to the top in ratings
and revenues.”

Marella

Continued from Page 3

have this new opportunity to continue
to further my career at MCA Records.
Craig Lambert has built an excep-

tional team, and I'm proud to be a
part of it.”

Marella was previously National
Director/Promotion. Prior to that he
was MCA's Los Angeles Regional
Promotion Director.

5

Greenwald
Continued from Page 1

Jam co-founder] Russell Simmons
and I have had the pleasure of watch-
ing her grow into one of the
industry’s most formidable music
executives. She is a world-class mar-
keter and developer of talent and has
written the rules for marketing in this
industry.

“She is exceptionally gifted, ex-
celling in both her creative instincts
and extensive industrywide relation-
ships. Her well-rounded understand-
ing of the creative process is stellar,
and she is an extraordinary problem-
solver and resourceful thinker. More-
over, naming both Julie and Kevin to
the post of Exec. VP not only under-
scores the breadth and depth of our
management talent and commitment
to building the Island Def Jam Mu-
sic Group, it clearly acknowledges
the critical importance they continue
to have in the senior management of
this company.”

Greenwald said, “I am truly grate--

ful to Lyor for giving me the honor and
challenge of leading Island Records,

Artist/Tile
’N SYNC Pop ) 80
AARON CARTER Leave ItUpToMe 74
DREAM STREET it Happens Every... 74

Total Plays

JUMPS God Bless The U.S.A. 74
DREAM STREET | Say Yeah 73
BACKSTREET BOYS Drowning 72
LI ROMEOQ My Baby . 7
’N SYNC Gone 68
AARON CARTER Oh Aaron 61
LMNT Juliet 38
SMASH MOUTH All Star 31
SMASH MOUTH I'm A Believer 31
KRYSTAL HARRIS Supergirl 30
CHRISTINA MILIAN AM To PM 29
MICHELLE BRANCH Everywhere 28
PINK Get The Party Started 28
DREAM He Laves U Not 28

NINE DAYS Absolutely (Story Of...) 27
A*TEENS Bouncing Off The Ceiling 26
3LW No More (Baby I'ma Do Right) 26

Payilist for the week
ended January 5.

a label that is home to such dynamic
talent and a rich history. Having
worked closely with him over the
past 10 years, I have experienced
firsthand the incredible level of qual-
ity and excellence that he has estab-
lished. I am also thrilled to have the
opportunity to continue working
closely with many of the most tal-
ented A&R, promotion and market-
ing people in the entire industry.”

Greenwald was previously Sr. VP/
Marketing for IDJMG.

KYCY

Continued from Page 18
weeks. Representative artists on the
35-44-targeted station (60% female/
40% male is the expectation) include
Aaliyah, Toni Braxton, Enya,
Enrique Iglesias, Peter Gabriel,
Marvin Gaye, Moby, Curtis
Mayfield, Sade, Shaggy and Uncle
Kracker. “No artist is excluded from
this basically sound-driven format,”
Kelly said. “If something has a rhyth-
mic feel, it can make it on the sta-
tion.”

He said The Wave anticipates
picking up audience from Urban AC
KBLX, Hot ACs KIOI and KLLC,
Soft AC KOIT and Triple A KFOG.

Carter
Continued from Page 1
years ago, and I'm really looking for-
ward to working alongside Erica
Farber, Editor-In-Chief Ron Rod-
rigues, CHR Editor Tony Novia, Sr.
VP/Music Operations Kevin McCabe
and the rest of this talented staff.”
Carter began his radio career in
1977, working in Boston, San Anto-
nio, Fresno and San Francisco, before
moving over to the trade side in 1990.
He rose to the position of Sr. Editor/
GM of Hitmakers, then spent three
years as the first Top 40 Editor of Air-
play Monitor. In 1998 he moved to
Gavin, where he helped develop the
voice and irreverent tone of the daily
gmail fax.

Williams

Continued from Page 3
for a top-notch organization and with
accomplished broadcasters Don Ben-
son, Bob Call and Mike Vasquez; ex-
periencing the heartbreaking beauty
of Rocky Mountain country first-
hand; and having the chance to con-
tribute to the success of a radio sta-
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8.8 million homes
180,000 businesses

Rick Gillette » 800-494-8863

FASHION RETAIL

Randy Schiager
CHEMICAL BROTHERS Star Guitar
THE ONES Flawless

ZERO 7 In The Waiting Line

110 Rapture

JAMIRDQUAI You Give Me Something
PINK Get The Party Started
AVALANCHES Since | Left You
STROKES Someday

NO O0UBT Hella Good

GROOVE ARMADA Fogma

CHR/POP

Jack Patterson

MICHELLE BRANCH All You Wanted
BRANDY What About Us?

NATALIE IMBRUGLIA Wrong Impression
JENNIFER LOPEZ Ain't It Funny |
BRITNEY SPEARS I'm Not A Girl....

CHR/RHYTHMIC

Mark Shands

BRANDY What About Us?
JENNIFER LOPEZ Ain't It Funny
MYSTIKAL Bouncin' Back...
BRITNEY SPEARS I'm Not A Girl....

ALTERNATIVE

Dave Sloan

COURSE OF NATURE Caught In The Sun
SYSTEM OF A DOWN Toxicity

SUM 41 Motivation

UNWRITTEN LAW Seein’ Red

ROCK

Stephanie Mondello
AOEMA The Way You Like It
NICKELBACK Too Bad

ADULT ALTERNATIVE

Stephanie Mondello
MICHELLE BRANCH All You Wanted
CHRIS 1SAAK Let Me Down Easy
ALANIS MORISSETTE Hands Clean
GRANT-LEE PHILLIPS We All Get A Taste
BOB SCHNIEQER Big Blue Sea

U2 In A Little While

ADULT CONTEMPORARY

Jasan Shiff

MICHELLE BRANCH All You Wanted
LENNY KRAVITZ You Were In My Heart
NATALIE IMBRUGLIA Wrong Impression
JENNIFER LOPEZ Ain't It Funny

SARAH MCLACHLAN Blackbird

INTERNATIONAL HITS

Mark Shands
RIVA Who Do You Love Now?

COUNTRY

Leanne Flask

GARY ALLAN The One

SHEDAISY This Is Punishment

CYNDI THOMSON ! Always Liked That...
TRAVIS TRITT Modern Day Bonnie And Clyde

DANCE

Danielle Ruysschaert

REGENCY BUCK Free To Change Your Mind
COLETTE Feelin' Hypnotized

FUNKY GREEN 00GS You Got Me Burnin' Up
JENNIFER LOPEZ Ain't it Funny

MAOONNA Thunderpuss 2001 Megamix

RAP/HIP-HOP

Mark Shands
WILLIE O Dear God

JAY-Z t/MARY J. BLIGE Can't Knock The Hustie

' Whited

Continued from Page 3
me it’s a win-win situation.”

Whited was most recently VP/Pro-
motion at Priority Records. In 1990
he began an 11-year tenure with Elek-
tra Entertainment as a regional pro-
motion representative. The company
promoted him to Director/Top 40 Pro-
motion in 1994 and to VP/West Coast
Promotion in 1999.

tion that is poised to be a mile-high
market leader. I can’t think of a bet-
ter way to begin the new year.”

www.americanradiohistorv.com

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Phil Hall » 972-991-9200

Hot AC

Steve Nichols
No adds
StarStation

Peter Stewart
No adds

Ctassic Rock

Chris Miller

No adds

Touch

Ron Davis

No adds

Doug Banks Morning Show
Gary Saunders

No adds

Tom Joyner Morning Show
Vern Catron

No adds

Country Coast To Goast

Kris Wilson
No adds

AIj'ERNATIVE PROGRAMMING
Gary Knoll » 800-231-2818

Rock
No adds

Alternative
No adds

Triple A
No adds

CHR
No adds

Mainstream AC
No adds

Lite AC
No adds

NAC
No adds

Christian AC
No adds

uc
No adds

Country
No add

SESRR Y i

JONES RADIO NETWORKS
Music Programming/Consuliting
Ken Moultrie » 800-426-9082

Alternative

Steve Young/Chris Jones
BAD RELIGION Sorrow
SYSTEM OF A DOWN Toxicity

Active Rock

Steve Young/Craig Altmaier
ILL NINO What Comes Around

Heritage Rock

Steve Young/Craig Altmaier
FOO FIGHTERS The One
STAINO For You

Hot AC

Steve Young/Josh Hosler
LIFEHOUSE Breathing
LONESTAR I'm Already There

CHR

Steve Young/Josh Hosler
AERDSMITH Just Push Play

EVAN AND JARON The Distance
KYLIE MINOGUE Can't Get You...

R. KELLY The World's Greatest

Rhythmic CHR

Steve Young/Josh Hosler
BRANDY What About Us?

JERMAINE DUPRI Welcome To Atlanta
MYSTIKAL Bouncin' Back...

NB RIDAZ Runaway

NO DOUBT {/BOUNTY KILLER Hey Baby

Soft AC

Mike Bettelli

TRAIN Drops Of Jupiter (Tell Me)
Mainstream AC

Mike Bettelli

FIVE FOR FIGHTING Superman (It's Not Easy)
Delilah

Mike Bettelli

No Adds

Dave Wingert Show

Mike Bettelli

FIVE FOR FIGHTING Superman (It's Not Easy)
Mainstream Country

Ray Randall/Hank Aaron
No adds

New Country

L.J. Smith/Hank Aaron
TRICK PONY Just What | Do

Lia

Ken Moultrie/Mank Aaron
RASCAL FLATTS 'm Movin' On

&

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Rit Radio

JJ McKay
AEROSMITH Just Push Play
CRAIG DAVIO 7 Days

Rock Classics

Adam Fendrich
No adds

Adult Contemporary

Rick Brady
No adds

WESTWOOD ONE RADIO NETWORKS
Charlie Cook » 661-294-9000

Adult Rock & Roll

Jeff Gonzer

No adds

Soft AC

Andy Fuller

FIVE FOR FIGHTING Superman (It's Not Easy)
Bright AC

Jim Hays

No adds

Mainstream Country

David Felker
REBA MCENTIRE Sweet Music Man
PHIL VASSAR That's When | Love You

Hot Country

Jim Hays
KENNY CHESNEY Young
TOMMY SHANE STEINER What If She’s...

Young & Elder

David Felker
KENNY CHESNEY Young
REBA MCENTIRE Sweet Music Man

Be et el Ee e e

PREMIERE RADIO NETWORKS
KELLY ERICKSON * 818-461-5435

After Midnite

EMERSON DRIVE | Should 8e Sleeping
CYNDI THOMSON | Always Liked That...
LEE ANN WOMACK Does My Ring Burn...

CD COUNTRY
Rick Morgan

SAWYER BROWN Circles
ALAN JACKSON Designated Drinker

US COUNTRY

Penny Mitchell

KEVIN DENNEY That's Just Jessie
TOBY KEITH My List

TRICK PONY Just What ] Do

GREAT AMERICAN COUNTRY
Jim Murphy « 303-784-8700
TIM MCGRAW The Cowboy in Me

SHANNON LAWSON Goodbye On A Bad Day
TRAVIS TRITT Modern Day Bonnie And Clyde
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MONDAY, JANUARY 21

1959/ Carl Switzer, best known as Al-
falfa from the Our Gang com-
edies, is shot and killed in a
brawl.

1976/ The first Concorde airplanes car-
rying commercial passengers
take off from Orly Airport outside
Paris and London’s Heathrow |
Airport. ‘

Born: Benny Hill 1924-1994, Geena
Daws 1956 j

111 Musm History .

1965/ The Byrds record thenrversnon of
Bob Dylan’s “Mr. Tambourine
Man.”

1966/ George Harrison of The Beatles
weds his longtime girlfriend
Patti Boyd. The two had met
while filming A Hard Day's Night.
Boyd leaves Harrison in the mid-
'70s for neighbor Eric Clapton,
who later writes the song “Layla”
about her. |

Born: Woltman Jack 1939-1995, ‘
Richie Havens 1941, Billy
Ocean 1950, Emma Bunton
(Spice Girls) 1976 |

W TUESDAY, JANUARY 22 [

1968/ Rowan and Martin's Laugh-in |
makes its TV debut. The com-
edy-variety show is an instant ‘
smash and runs for five years on
NBC. ‘

1973/ The U.S. Supreme Court rules in
Roe v. Wadethat women, as part
of their constitutional right to
privacy, can terminate a preg-
nancy during its first two trimes-
ters. The controversial ruling
esséntially reverses a century of
anti-abortion legislation in the
u.s.

_ Born: Jim Jarmusch 1953, Linda Blair

: 1959

il fnmlsll; Hiﬂm
1989/B|Ily Joel sings the nat|onal an-
them at Super Bowl XXXIII.
1990/ David Bowie announces he’ll do
a “greatest hits” tour. Fans help
determine the set list by request-
ing tunes on a special 900 num-
ber.
1990/ 8lash and Duff McKagan of
Guns N’ Roses use profanity
while accepting the band’s
American Music Award. ABC-TV
is swamped with irate callers,
and the tape-delayed West Coast
broadcast is censored.
Sam Cooke 1931-1964, Steve
Perry (ex-Journey) 1953,
Michael Hutchence (INXS)
1960-1997, Willa Ford 1981

B WEDNESDAY, JANUARY 23

1977/The miniseries Roots, which
traces four generations of an
African-American family based
on the family of author Alex
Haley, debuts on ABC-TV. Run-
ning for eight consecutive days,
the miniseries becomes the
most-watched program in
American history, drawing about
100 million viewers.

1997/ Madeleine Albright is sworn in
as America’s first female Secre-
tary of State.

Born: Humphrey Bogart 1899-1957, |
Rutger Hauer 1944, Tiffani-
Amber Thiessen 1974

 In Music History 5|
1977/ Pink Floyd release Animals.

1986/ The first Rock and Roll Hall of
Fame induction dinner is heid.

" Born:

DATEBOOK

fnductees include Chuck Berry, |

James Brown, Ray Charles, The
Everly Brothers, Buddy Holly,
Jerry Lee Lewis and Elvis Pres-
ley, among others.

1996/ Brandy makes her TV acting de-
but in the title role of the UPN
sitcom Moesha.

1998/Spice World, starring The Spice
Girls, opens nationwide to dismal

reviews.
::. s W

AN

Moviegoers really,
really want refunds.

Born: Robin Zander (Cheap Trick) 1953

THURSDAY, JANUARY 24

1927/ Alfred Hitchcock's first film, The

Pleasure Garden, is released in
England.

1965/ Winston Churchill, who guided
Great Britain and the Allies
through World War 1, dies in Lon-
don at the age of 90.

1984/ The first Macintosh computers

become available to the public.

The price: $2,495.

Sharon Tate 1943-1969, John

Belushi 1949-1982

Born:

1967/ Cat Slevens debut album Cats
and Dogs, is released in the U.K.

1970/ John Lennon and Yoko Ono shave
their heads to commemorate the
start of Year One for Peace.

1994/Michael Jackson reportedly
reaches an eight-figure settlement
with a 14-year-old boy who ac-
cused the pop singer of sexual
molestation.

2000/ Metallica bassist Jason Newsted
announces that he’s leaving the
group.

Born: Ray Stevens 1941, Aaron Neville
1941, Neil Diamond 1941, War-
ren Zevon 1947

FRIDAY, JANUARY 25

1924/ The first Winter Olympics are held,

at Chamonix in the French Alps.

1971/Charles Manson and three female
members of his “family” are con-
victed of the brutal 1969 murders
of actress Sharon Tate and six
others. In January 1972 all are
sentenced to death, but the sen-
tences are later reduced to life im-
prisonment as the California Su-
preme court abolishes the death
penalty in California.

Manson convicted.

| 1958/ EMis Presley’s “Jailnouse Rock’

becomes the first single ever to
enter the U.K. pop chart at No. 1.
1980/ Paul McCartney is released from

a Tokyo jail, where he spent 10 ’

days after trying to carry a half-
pound of marijuana through cus-
toms at the Tokyo airport.

1998/ Jewel sings the national anthem
at Super Bowl XXXII.

2

2000/ Celine Dion and husband
Renee Angelil become parents
to their first child, son Rene-
Charles.

Born: Etta James 1938, Joe Strummer
(ex-Clash) 1955

Wl SATURDAY, JANUARY 26

| 1979/ The Dukes of Hazzard airs for the
firsttime. Starring John Schnei-
| der and Tom Wopat as the mis-
chievous Duke cousins, not to
’ mention a 1969 Dodge Charger
named the “General Lee,” the

‘ show runs for seven seasons.
Born: Paul Newman 1925, Bob Uecker
l 1935, Gene Siskel 1946-1999,

Wayne Gretzky 1961

1962/ Bishop Burke of the Buffalo

| Catholic diocese bans “The

Twist.” It cannot be danced,

sung about or listened at in any

Catholic school, parish or youth
event.

1970/ John Lennon and Phil Spector
write and record “Instant Kar-
ma.”

1973/ Creedence Clearwater Revival
receives a Gold record for Cree-
dence Gold.

1985/ Bruce Springsteen plays his first
stadium show, at the Carrier-
dome at upstate New York's
Syracuse University.

| Born: Paul Pena 1950, Lucinda Will-

iams 1953, Eddie Van Halen
1957, Anita Baker 1958

SUNDAY, JANUARY 27

1976/ Happy Days spinoff Laverne and
Shirley makes its TV debut.

1993/ Pro wrestler-actor Andre The
Giant, 46, dies of a heart attack.

Born: James Cromwell 1940, Mimi
Rogers 1956, Bridget Fonda
1964

Ly Huﬂqﬂimrﬁ'

1964/The Rolling Stones appear as
judges on the British rate-a-
record TV show Juke Box Jury.
The group’s impolite behavior
on the show causes a furorin the
British press.

1968/The Bee Gees make their U.S.
debut with the first of two con-
certs at Anaheim, CA's Conven-
tion Center. They receive
$50,000 for the performances,
then return home to England
without playing any other U.S.
shows.

1984/ Michael Jackson’s hair catches
fire while he's filming a Pepsi
commercial.

Jackson & Pepsi:
Too hot for TV.

‘ 1986/ Janet Jackson releases Control.

| 1991/ Whitney Houston sings the na-
tional anthem at Super Bowl
XXV. The game is televised for
troops serving overseas in Op-
eration Desert Storm.

Born: Nick Mason (Pink Floyd) 1945,

| Mike Patton (ex-Faith No More,

| Mr. Bungle) 1968

|

— Frank Correia

Show
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'zinescene

No Doubt llI: Return
Of The Ewoks?

No Doubt grace the cover of
Rolling Stone. In the feature
article bassist Tony Kanal com-
pares the band’s trajectory to that
of the original Star Wars trilogy,
saying that the group’s 1995
breakthrough, Tragic Kingdom,
was the surprise explosion that
Star Wars was, and 2000’s Re-
turn of Saturn was darker, like
The Empire Strikes Back. So
their latest, Rock Steady, is like
Return of the Jedi? “It's, like, full
of Ewoks,” Kanal explains. “You
know, just happy.”

Frontwoman Gwen Stefani,
however, thinks the record is more
attractive than a midget in a fur
suit. “The record does have a
sexiness and a hipness that we've
never had before. The thing about
the sexy side, for me, is that |
earned it. It wasn’t until | felt com-
fortable wearing high heels, be-
cause when you're on heels, all of
a sudden you're sexy.”

. Diets.0f The Rich.
__And Famous -

Speaking of sexy, The National
Enquirer shows readers how the
stars stay so svelte. Everything
from Madonna’s “Zone” diet to
Carnie Wilson's gastric-bypass
surgery is covered. Songbird
Stevie Nicks opts for the high-
protein, low-carb Atkins diet,
while Barbra Streisand prefers
the raw diet from the UNCook
Book, which advises dieters to
eat only uncooked, unprocessed
fruits, vegetables and seeds.

- ’N.Sync Featured ..
...... n Magazingtt! ™

The boy band receives some
much-needed press in Cosmo
Girl's “Love Issue.” The boys get
serious by talking about Sept. 11.
No need to fear, Lance Bass is
here: “If | was called today, |
would totally go,” he says. “| would
be a great soldier. | can outsmart
the enemy. Most people get too
antsy when they play paintball or
laser tag, but | can stand there for
an hour without moving. | always
wait for them to come to me. |
also know how to shoot a gun.
I’'m a good shot!”

Heartthrob Justin Timberlake
talks about relationships and his
current flame, Britney Spears.
“There are a lot of, like, really
scandalous girls in my past, soI'm
not glad | have a girlfriend, but |
am glad that | have mine, because
she’s made my life wonderful,” he
says. “| appreciate her every day,
every moment we get alone.
There’s nothing in my life that's
been less rehearsed than her.”

But is Britney rehearsing for
Justin? Supermarket rag The
Globe reports that Spears is se-
cretly learning bedroom tricks
from how-to books and video-

AR

SCRUFFY THE VAMPIRE PLAY-
ER — Disheveled Komn frontman
Jonathan Davis had a bloody good
time working on the film adaptation
of Anne Rice’s vampire tale Queen
of the Damned. Besides writing five
songs for the soundtrack, he com-
posed the film score for a 92-piece
orchestra and provides the singing
voice for the central vampire char-
acter, Lestat. He says, “I'm not the
happiest guy in the world, so it was
really easy to play this character.
I'm down with the dark side.” (Roll-
ing Stone)

tapes to prepare for the couple’s
Valentine’s Day wedding night.
Titles on Britney’s bookshelf in-
clude The Joy of Sex, the Kama
Sutra and Drive Him Wild: A
Hands-On Guide to Pleasing Your
Man in Bed.

Taking time off from Britney,
Timberlake recently appeared in
Elton John's new video for “This
Train Don't Stop There Anymore,”
in which he plays a younger ver-
sion of John. “They put on a pros-
thetic chin, a prosthetic nose and
a halfway-bald cap with a wig,”
Timberlake explains. “But once |
put on those glasses, | was like,
‘I'm Elton now!”™

In preparation for the shoot, the
"N Sync star studied Elton’s
moves on the Goodbye Yellow
Brick Road DVD. “Justin really did
look like me in the '70s, when |
was much thinner and much
younger,” John concedes. “And his
motions ... he'd obviously done his
homework.” (Rolling Stone)

_ GrimAnd Cher it~

The Star reports that Cher’s
efforts to turn back time via cos-
metic surgery have destroyed the
pop diva’'s face. “Like Michael
[Jackson], Cher started out attrac-
tive but went under the knife too
many times,” says Mark Bego,
author of last year's biography,
Cher: If You Believe. “With
Michael, it's his nose that causes
all the problems. But with Cher,
it's her cheeks and eyes. She
messed with Mother Nature, and
now she’s paying the price.”

— Frank Correia

Each week R&R sheaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime to the ridiculous in
-music news. R&R has not verified any of these reports.
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72 mitlion houselhvids

Tom Calderone
VP/Programming

Plays

75 million housshoids |

Paul Marszalek
VP/Music Programming

ADDS

BRITNEY SPEARS I'm Not A Girl, Not Yet A Woman
CREED My Sacrifice

KID ROCK Forever

JA RULE 1/ASHANTI Always On Time
CALLING Wherever You Will Go

NO DOUBT f/BOUNTY KILLER Hey Baby
JENNIFER LOPEZ Ain't It Funny
OFFSPRING Defy You

FAT JOE 1/R. KELLY We Thuggin’
LUDACRIS Roll Out {My Business}
MYSTIKAL Bouncin’ Back (Bumpin'....)
LENNY KRAVITZ Dig In

ALIEN ANT FARM Movies

R. KELLY The World's Greatest
JIMMY EAT WORLD The Middle

'N SYNC Girlfriend

ALICIA KEYS A Womar's Worth

MR. CHEEKS Lights, Camera, Action
PUDDLE OF MUDD Biurry

USHER U Got It Bad

DAVE MATTHEWS BAND Everyday
FABOLOUS Young'n (Holla Back)
SEVENDUST Praise

P.0.0. Youth Of A Nation

PINK Get The Party Started

MARY J. BLIGE No More Drama
DUTKAST The Whole World

FOD FIGHTERS The One

SHAKIRA Whenever, Wherever
DEFAULT Wasting My Time
BLINK-182 Stay Together For The Kids
0-TOWN We Fit Together

BUBBA SPARXXX Lovely

TANTRIC Mourning

JUVENILE From Her Mama. ..

MOBB DEEP Hey Luv {Anything)
MASTER P Ooohhhwee

JERMAINE DUPRI f/LUDACRIS Welcome To Atlanta
ROB ZOMBIE Feel So Numb

JAGGED EDGE Goodbye

CRAIG DAVID 7 Days

ALL STAR TRIBUTE What's Going On
NICKELBACK How You Remind Me
STAIND For You

CITY HIGH H/EVE Caramel

JOE Let's Stay Home Tonight

PETEY PABLO|

JA RULE Livin' It Up

BUSTA RHYMES Break Ya Neck

JANET {/MISSY ELLIOTT... Son Of A Gun (Betcha. ..

STROKES Last Nite

MISSY ELLIOTT f/GINUWINE & TWEET Take Away
HOOBASTANK Craw'ing In The Dark

CRYSTAL METHOD You Know It's Hard

ENRIQUE IGLESIAS Hero

PAUL MCCARTNEY Freedom

0Z2Y OSBOURNE Dreamer

SUM 41 In Too Deep

WEEZER Hash Pipe

0-TOWN All Or Nothing

Video playlist for the week ending January 5

55.miftlan homsehaids

Peter Cohen,
VP/Programming

Rap Adds i

No Adds

Pop Adds

No Adds

Urban Adds

16
13
12
12
12
1"
10
10
10
10
10
10

«©
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No Adds

Rhythmic Adds

No Adds

Rock Adds

No Adds

Adds far the week of January 14

NATALIE IMBRUGLIA Wrong Impression

ALANIS MORISSETTE Hands C'zan

PUDDLE OF MUDD Blurry

ELTDN JOHN This Train Don't Stop There Anymore
ALIEN ANT FARM Movies

MARY J. BLIGE No More Cram

BRANDY What About tUs?

BEN FDLDS Still Fighting

P.0.D. Youth Of The Nation

REMY SHAND Take A Message

EXTRA LARGE

MARY J. BLIGE Family Affais

CREED My Sacrifice

NICKELBACK How You Reminc Me

NO DOUBT f/BOUNTY KILLER Hey Baby
PINK Get The Party Started

NEW

DAVE MATTHEWS BAND Everyday
SHAKIRA Whenever, Wherever

LARGE

ALL STAR TRIBUTE What's Going On
CALLING Wherever You Will Go

MICK JAGGER God Gave Me Everything
JEWEL Standing Still

ALICIA KEYS A Woman's Worth

LENNY KRAVITZ Dig In

JENNIFER LOPEZ Ain't It Funny
USHER U Got It Bad

MEDIUM

RYAN ADAMS New York, New York
CRAIG DAVID 7 Days

DEFAULT Wasting My Time
LIFEHOUSE Breathing

PAUL MCCARTNEY Freedam

JOHN MELLENCAMP Peaceful World
TRAIN Something More

TRAVIS Side

CUSTOM

AEROSMITH Just Push Play
COLDPLAY Trouble

FAITH EVANS You Gets No Love
FOO FIGHTERS The One
INCUBUS | Wish You Were Here
JANET I/MISSY ELLIOTT... 3on Of A Gun (Betcha...)
JOE Let's Stay Home Tonight

R. KELLY The World's Greatest
BRIAN MCKNIGHT Still
NICKELBACK Too Bad

027Y 0SBOURNE Dreamer

P.0.D. Alive

STAIND For You

STEREOPHONICS Have A Nice Day
ANGIE STONE Brotha

Video airphay for January 14-21.

36 million housahokls

Cindy Mahmoud
VP/Music Programmirg
& Entertainment

VIDEO PLAYLIST

JA RULE f/ASHANTI Always On Time

MR. CHEEKS Lights, Camera, Acticn

USHER U Got It Bad

OUTKAST The Whole Warld

BUSTA RHYMES Break Ya Neck

MYSTIKAL Bouncin' Back (Bumpin'...}

FAT JOE {/R. KELLY We Thuggin'

FAITH EVANS You Gets Mo Love

MISSY ELLIOTT {/GINUMHINE & TWEET Take Away
JAGGED EDGE Goocbye

RAP CITY

JA RULE H/ASHANTI Always On Time

BUSTA RHYMES Break Ya Neck

NAS U Got Ur Self A...

FAT JOE /R. KELLY We Thuggin’

FABOLOUS Young'n (Hella Back)

MYSTIKAL Bouncin’ Back (Bumpin'...}

LUOACR!S Roll Out (My Business)

JERMAINE OUPRI {/LUBACR!S Welcome To Atlanta
OUTKAST The Whoie World

JUVENILE From Her Mama...

Video playiist for the week ending January 13.

Show Prep

ALIEN ANT FARM Movies

SAVES THE DAY At Your Funeral
OUTKAST The Whole World

JIMMY EAT WORLO The Middle
P.0.0. Youth Of A Nation

DAVE MATTHEWS BAND Everyday
DE LA SOUL Baby Phat

MYSTIKAL Bouncin’ Back (Bumpin'....)
CREED My Sacrifice

ANGIE STONE Brotha

GLENN LEWIS Don't You Forget it
MR. CHEEKS Lights, Camera, Action
ALICTA KEYS A Woman's Worth
DEFAULT Wasting My Time
N.O.R.E. Grimey

TANTRIC Mourning

STAIND For You

David Cohn
General Manager

MARY J. BLIGE No Mor Drzma
SUM-41 Motivation
SEVENDUST Praise
OFFSPRING Defy You
BASEMENT JAXX Where's Your Head At
FOO FIGHTERS The One

PUDDLE OF MUDD Blurry

FABOLOUS Young'n (Hdila Back)

Video playlist forithe week of January 7-13.

TOP TEN SHOWS
December 31~January 6

Total Audience -
(105.5 million households)

CBS NFL National
Post-Game

Rose Bowl
Survivor: Africa

csi

Law & Order:
Special Victims Unit
60 Minutes

Rose Bowl Pre-Game
Fiesta Bowl

Friends

Law & Order

WA -

QOVWOND Oh

i

o
~4

Adults 1849

Survivor: Africa
Friends

CBS NFL National
Post-Game
csi
Rose Bow! ;
Will & Grace

Law & Order:
Special Victims Unit
Fiesta Bow/

Law & Order

10 The Simpsons

Source: Nielsen Media Research

WA~
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0 %

COMING NEXT WEEK

Friday, 1/11

« Sugar Ray, The Tonight Show

With Jay Leno (NBC, check local
i listings for ime).
- +Snoop Dogg and Martina
McBride, Late Night With Conan
O’Brien (NBC, check local listings
for time).

« Busta Rhymes, Late Show
With Craig Kilbom (CBS, check lo-
cal listings for time).

Saturday, 1/12

* Ja Rule, Mad TV (FOX, 11pm).

* Pink, Saturday Night Live (NBC,
11:30pm).

* Alicia Keys, Showtime at the
Apolio (check local listings for time
and channel).

Sunday, 1/13

* Smash Mouth are slated to per-
form when CBS presents the 28th an-
nual Pegple’s Choice Awards (9pm).

Monday, 1/14.

¢ *Jon Bon Jovi joins the cast of

FOX's Ally McBeal (9pm).

* Usher, Jay Leno.

* Remy Zero, Late Show With
David Letterman (CBS, check local
listings for time).

Tuesday, 1/15

« Sisqo is interviewed and Rufus
Wainwright performs on Jay Leno.

 Jewel, David Letterman.

« P. Diddy and Faith Evans, Las?
Call With Carson Daly (NBC.
1:35am).

Wednesday, 1/16

« Mariah Carey and R. Kelly per-
form for the Muhammad Ali All-Star
60th Birthday Celebration (CBS,
9pm).

« Jewel, Carson Daly.

Thursday, 1/17

* Willie Nelson with Rob Tho-
mas, David Letterman.
« Ja Rule, Carson Daly.

— Julle Gidlow

All show times are ET/PT unless offierwise noted; sublract one hour for CT.
Check listings for showings ir the Mexintain time zone. All kistings subject to change.

s

108 million mgviegoers

TOP FIVE SONGS PER REGION

WEST

1. PINK Get The Party Started

2. NO DOUBT t/BOUNTY KILLER Hey Eaby
3. R. KELLY The World's Greatest

4. OUTKAST The Whole World

5. LENNY KRAVITZ Dig In

MIDWEST

1. PINK Get The Party Started

2. JAHEIM Anything

3. R. KELLY The World's Greatest

4. NO OOUBT {/BOUNTY KILLER Hey Baby
5. OUTKAST The Whole World

SOUTHWEST

1. NO DOUBT f/BOUNTY KILLER Hey Baby
2. PINK Get The Party Started

3. R. KELLY The World's Greatest

4. 0-TOWN We Fit Together

5. OUTKAST The Whole World

NORTHEAST

1. PINK Get The Party Started

2. NO DOUBT t/BOUNTY KILLER Hey Baby

3. R. KELLY The World's Greatest

4. JANET {/MISSY ELLIOTT... Son Cf AGun...
5. LENNY KRAVITZ Dig In

SOUTHEAST

1. NO DOUBT {/BOUNTY KILLER Hey Baby

2. PINK Get The Party Started

3. R. KELLY The World's Greatest

4. JANET {/MISSY ELLIOTT... Son OfA Gun...
5. O-TOWN We Fit Together

15,800 movie theaters

JANUARY PLAYLIST

AIMEE MANN/MICHAEL PENN Two Of Us
BONEY JAMES Ride

HANK WILLIAMS JR. America Will Survive
HOLLY WYNETTE My Future Ex-Boyfriend
JAHEIM Anything

JANET /MISSY ELLIOTT... Son Of A Gun...
LENNY KRAVITZ Dig In

NATURAL Put Your Arms Around Me

NO DOUBT {/BOUNTY KILLER Hey Baby
0-TOWN We Fit Together

OUTKAST The Whole World

OUTERSTAR You Love It When It Rains
PARTY CENTRAL Medley

PAT METHENY GROUP One

PINK Get The Party Started

R. KELLY The World's Greatest

RANDY CRAWFORD Permanent

RUFUS WAINWRIGHT Across The Universe
TAE BO Medley

TEMPTATIONS Four Days
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BOX OFFICE TOTALS
Jan.4-6
: Title $ Weekend
_ Distributor ($ To Date)
- 1 Lord Of The Rings: $23.00
- Fellowship Of The Ring
' New Line ($205.50)
{2 A Beautiful Mind $16.56
Universal ($37.77)
: 3 Ocean’s Eleven $11.05
: WB ($151.96)
4 Jimmy Neutron:
Boy Genius $9.01
Paramount ($62.33)
5 The Royal Tenenbaums $8.51
Buena Vista ($20.69)
: 6 Vanilla Sky $7.12
; Paramount ($49.49)
$7.00
Sony ($49.46)
8 Kate & Leopold $6.12

Miramax ($30.58)

- 9 Harry Potter And The  $5.93
Sorcerer’s Stone
wB ($300.40) ¢
0 Monsters, Inc. $3.87
Buena Vista ($244.63)
*First week in release
All figures in milfions

Source: ACNielsen ED/

COMING ATTRACTIONS:
This week's openers include Or-
ange County, starring Cofin Hanks
and Jack Black. The fim’s Co-
lumbia soundtrack sports two
tunes by Brian Wilson — “Love .
and Mercy” and “Lay Down Bur-
den” — along with The Offspring’s
“Defy You,” Social Distortion’s
live version of “Story of My Life,”
Foo Fighters’ “The One,” Cake's
“Shadow Stabbing,” Crazy
Town's “Butterfly,” Lit's “Cool,”
Pete Yorn's “Lose You” and cuts
by Creeper Lagoon, Phantom
Planet, Bad Ronald, 12 Rods
and Quarashi. A bonus second
disc features new music by
Zebrahead, The Ataris, Riddlin’
Kids and Ill Kidd.

Moving into wide release is /
Am Sam, starring Sean Penn.
The film's V2 soundtrack contains
covers of Beatles songs per-
formed by Sarah McLachlan
(“Blackbird”), Aimee Mann &
Michael Penn (“Two of Us”),<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>