T#_l SOUNDSCAN COUNTRY ALsum “MELT”
#5 sounpscan Top 200 " MELT"

NEV/SSTAND PRICE $6.50
Eminem Remains Miles Ahead
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- #1 SOUNDSCAN COUNTRY CATALOG SALES
“RASCAL FLATTS"

#2 BDS/MEDIABASE SPINS
"“THESE DAYS"

THANKS

NOVEMBER 15, 2002
KOST/L.A. Celebrates Its 20th!

AC radio's perennial suczess, KOST/Los Angeles, turns
20 years old this month, and R&R brings you the
amazing tale in a
20-page special.
Kid Kelly visits
with the station’s
Jhani Kaye and
some of the other
people who have
helped write the
KOST success
story.

KOST
103.5FM
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Seasoned classics and

wintry originals by ¢

Coldplay, Jimmy Eat World Vanessa Carlton

Barenaked Ladies with Sarah McLachlan,
Phantom Planet, Jack Johnson, Ben Folds
Dan Wilson (Semisonic), Neil Finn
and more!

www.niaybethisxmas.com

julius & friends © is a trademark of Paul Frank Industries, Inc. and imay not be wsed in any way without its writien authorization. Poul Fronk industries, Inc. TM &.© 2002. All rights reserved. 2002
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RADIO’S BIG GAMBLE

Some 53 million Americans fiock to
commercial casinos operating in 11 states
and tribal casinos in 23 states every year.
That means gambiing is big business. It
an industry worth nearly a quarter-billion
dollars in advertising to the radio industry.
Are you getting your fair share? Jeff Green
this week breaks down the casino-
gambling business. He shows you wheré
the ction is, wha's getting the dollars and
who's not. The Management, Marketing &
Sales section also features a key player i
this week's issue’ Jhani Kaye, Station
Manager of KOST/Los Angeles, reflects on
his 20 years in A radio and the key
elements of his cngoing success.

Pages 6-8

Kevto Mistea

SPANISH-LANGUAGE
PAGES DEBUT

At long last, R&R this week debuts the
first section devoted to Spanish-
language formats to grace the pages o
a radic publication on a regular basis.
Radio y Musica Editor Jackie Madrigal
will serve as Editor of this new section
Each veek she’ll have news and views
emanating from these important
formats that wall be of interest to
b-oadcasters ¢f all stripes. We'll have
the industry’s most trusted Spanish-
fanguage mus ¢ charts as well.

Pages 96-29

« Max Dugan, Joe Bevilacqua are latest
Clear Channel Regional VPs/
Programming

Page 3
CHR/POP
« BVINEM Lose You self (Shady/Aftermath/interscope)
CHR/RHYTHMIC
* MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
URBAN
* MISSY ELLIQTT Work It (Gold Mind/Elextra/EEG)
URBAN AC
« MUSIQ Dontchangz (Def Soul/IDJMG)
COUNTRY
* KEITH URBAN Somebody Like You (Capitol)
AC
» YANESSA CARLTON A Thousand Miles (A& M/intersenpet
HOT AC
» SANTANA /M. BRANCH The Game Of Love (Aristas
SMOOTH JAZZ
» EUGE GROOVE Slam Dunk (Warner Bros.)
ROCK
+3 DOORS DOWN %vhen I'm Gone (Republic/Universal)
ACTIVE ROCK
» DISTURBED Prayer (Reprise)
ALTERNATIVE
» NIRVANA You Knaw You're Right (Geffen/Interscone)
TRIPLE A

« U2 Elestrical Storm (/nterscope)

THE INDUSTRY’S INEWSPAPER

www.radioandrecords.com

By RoNn RonriGurs
R&R EDITOR-IN-CHIL}
ronr@radioandrecords.cont

The Portable People Melter
may be the measurement de-
vice of the future. but the
Arbitron Advisory Council is

Arbitron Advisory councieruts
Focus Back On Response Rates

consumers choose to screen
oul telemarketers with caller
ID. call blocking and answer-
ing machines.

“The country is in a consent
crisis.” remarked outgoing
Advisory Council Chairman

mighty concerned

rates. The council
changed its focus
from the PPM to
what it calls a re-
sponse-rate Crisis.

about a problem | e Advisory Council of Infinity Broad-
of the present — | \yithholds PPM support. casting.
plunging response Arbigon is deal-

« Station Information
forms get slimmer.

« Language-preference
to get weighting.

— David Pearlmun

ing with response
rates that dip be-
low 30% in many
markets, well be-
low rates achieved

Response rates
have two components: con-
sent rates and return rates.
The former is the process by
which Arbitron convinces a
household to accept a diary.
while the latter involves re-
trieving a diary after it's been
filled out.

Arbitron needs to make mil-
lions of phone calls each year
to place diaries in listeners’
homes. These days that pro-
cess is made difficult when

as recently as the
mid-1990s. Company execu-
tives have already admitied
that response rates for the
Pcople Mcter are even lower,
going into single digits in
some cases. The Council
pointedly withheld any sup-
port or endorsement of the
People Meter until Arbitron
completes the batlery ol re-
sponse-rate and lfestyle tests
it has scheduled for next year.

ARBITRON/See Page 11

Goldstein Set To
Program KTWV

By CAROL ARCHER
R&R SMOOTH JAZZ EDITOR
carcher@radioandrecords.com

In a move that will bring him
full circle, Paul Goldstein has
been tapped as PD and VP/Pro-

e gramming for
Infinity’s heri-
tage Smooth
1 Jazz KTWV
| (The Wave)/
Los Angeles.
Goldstein. who
1 was part of the
4| team that found-
1 ed Smooth Jazz

on The Wave

in February 1987,
will succeed Chris Brodie,
who, as R&R previously re-
ported, will step down in Janu-
ary 2003 after 13 1/2 years as
PD.

“I am excited to have some-
one with Paul’s experiecnce and
tenure in the Smooth Jazz arcna

GOLDSTEIN/See Page 11

e "

Goldstein

NOVEMBER 15, 2002

Infinity Promotes Weatherly,

Logan To Key Programming Posts
B Weatherly stays at KROQ; Logan moves to N.Y.

By Jim Kerr
R&R Al TERNATIVE EDITOR
Jkerr@radioandrecords.com

Infinity Broadcasting has
bolstered its corporate program-
ming staft with the promotions of
Kevin Weatherly to the newly
created position of Sr. VP/Pro-
gramming and Eric Logan to
VP/Programming. Weatherly and
Logan will report to Infinity
President/Programming Andy
Schuon.

Weatherly is elevated from
VP/Programming of Infinity Ra-
dio/lLos Angceles. He will remain
based in L.A. and continue 10
serve as PD of Alternative
KROQ. He will work with
Schuon on national programming
initiatives, as well as with indi-
vidual stations on their local pro-
gramming strategies.

Logan. most recently OM of
Country WUSN/Chicago. will

Weatherly

Logan

relocate to New York and work
side-by-side with Schuon, con-
centrating on strategy. rescarch,
talent development and branding
of the individual stations.
“Kevin and Eric have distin-
guished themselves as two ol our
industry’s most important radio
programmers.” Schuon said.
“Kevin has continued, year afler
year. to grow the KROQ brand in

INFINITY/See Page 23

New EEO Regulations Adopted By FCC

B Rules should go into effect early next year

By Jor Howarp
R&R WASHINGTON BUREAU
Jhoward @ radioundrecords.com

With a unanimous vote, the
FCC commissioners on Nov. 7
approved a new set of equal em-
ployment opportunity rules for
broadcasters and cable compa-
nies, taking another swing at en-
acting EEO rules after their last
two atlempts were struck down
by the courts.

“Sometimes, lost in the com-
plexities of the kind of work we
do, we lose sight of the fact that
some things are just right,” FCC
Chairman Michael Powell said

By Juani Kave
SPECIAL TO R&R

KOST/Los Angeles, cur-
rently owned by Clear Chan-
nel and headed up by LA
Regional VP Roy Laughlin,
began broadcasting its new
format,
Adult Con-
temporary,
at midnight
on Nov. 15,
1982, with
current Ra-
dio One COO Mary Cuath-
erine Sneed at the helm. The
first song plaved on the AC
was America’s “You Can Do
Magic.” and Brvan Simmons
did the first station ID.

The rest of the original
airstaff consisted of David K.
Jones in morning drive, Mike
Sakellarides in middays,
Jhani Kave driving the

Making Magic

B The secrets of KOST’s success

KOST

103.5FM

Southland home in the after-
noon and Jan Marie hosting
the station's original night-
time love songs show.

Sneed had been the driving
Jorce behind the flip of WSB-
FM/Atlanta from Beautiful
Music 10 AC
under the su-
pervision of
Cox Radio
chief Jira Wes-
lev and WSB
GM Mike
Fahertv. The gains in audi-
ence share were immediate.
She was the perfect person,
along with then-KOST GM
Don Dalton, to bring the AC
Jormat to Los Angeles.

Sneed’s first hire was
Suakellarides for middavs,
a shift he retains to this
day. The next phase of the

KOST/See Page 51

about the new rules. ““In my opin-
ion, in this area, this thing is just
right.” Powell also voiced sup-
port for other efforts, such as tax
certificates for minoritics and
small businesses, and urged Con-
gress to consider those and other
options.

The FCC's new EEO regula-
tions consist of a three-pronged
rule regimen in which stations
will be required to disseminate
information widely on cach fuli-
time job vacancy (30 hours or

EEO/See Page 23

Latest Quarterly
Numbers Marked
By Ups & Downs

While Cumulus in Q3 re-
ported its eighth straight quarter
of EBITDA growth, and Salem
posted significant revenue and
cash-tlow gains, both companies’
earmnings per share came in below
Wall Street estimates.

Cumulus’ EBITDA soared
93%, to $22.1 million. and
broadcast cash flow improved
64%, 10 $25.5 million. While the
company posted a net loss of
$4.1 million (7 cents per share),
that’s an improvement over the
loss of $11.5 million (33 cents)
it reported a year ago. However,
the consensus estimate of ana-
lysts polied by Thomson First
Call was a 2 cent loss. so the
company missed Street forecasts
by a nickel.

Net revenue increased 31%. to
$66.5 million. which Cumulus

EARNINGS/See Page 11

Same-day Arbitron results: www.radioandrecords. com ‘
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IT'S OFFICIAL...THIS RECORD IS A HIT!

Top 40 BDS 44* /+158 spins
Mediabase CHR @ /+166 spins

Mediabase Mainstream Callout:
#1 Females Ranked By Positives!!

New this week at these stations:

KHKS/Dallas KIOIl/San Francisco WBMX/Boston
WBLI/Long Island WKCI/New Haven KYKY/St. Louis
WFBC/Greenville WQAL/Cleveland KKMG/Colorado Springs

WBBO/Monmouth and many more!!

Already on these majors:

WDRG WKQI WNCI KZZ0

WSTR KZHT WENS WSSR
WKRAG KLZR WK2ZN KLLC

"The American Bad Ass proves he has a soft spot.
'Picture’ delivers big time in the female request dept. We
started playing it and monster, Top 5 phones and a nice
sales spike already"

- Michael Chase, MD/WSTR - 28 spins this week
"Doing great for the Zone, Huge Phones!!! Could be a
future Power."

- Mr. Ed Lambert, PD/KZ20 - 39 spins this week

"#1 Most Requested. Out-requesting the next biggest
songs 10to 1."
- Ken Wall, PD/KGQGAR - 71 spins this week

"Power Rotation - It's annoying how many requests this
song gets!”
- Nick Vance & Kris Fisher, PD & MD/WYOQOY - 95

spins this week

"Never seen phone reaction like this in 12 years”
- Chris Calloway, PD/KRUF - 55 spins this week

"#1 Most Requested song by far all dayparts! Every time
we play it, the phones go crazy!"
- John E. Quest, PD/WCIL - 41 spins this week

¥ils
Management: Punch Enterprises  faranr  www allantic records.com  www.kidiock.com  AGLIMUSIC
WARNER MUSIC GROUP ¢ 2002 Atiantic Recoiding Corpuration. An AOL Time Warner Company

— - _enans - americantadiobisterv-com
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F/SHERYL GROW

From the Double Platinum Album

KRBV
WNKS
WABB
KRUF
WVSR
WNOK
WKRZ
WKZL
WLNK
KJYO
WAPE

Dallas
Charlotte
Mobile
Shreveport
Charleston
Columbia
Wilkes-Barre
Greensboro
Charlotte

HIH A

#1 phones

#1 phones

#1 callout 18-34
#1 callout ALL cells
#1 phones

#1 potential

#1 phones

Huge callout

#4 phones

Oklahoma City #4 phones

Jacksonuville

#5 phones
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Johnson To OM/PD
At KOAI & KVIL;
Todd Now KHJZ PD

Infinity has promoted Kurt |
Johnson to OM/PD of KOAI &
KVIL/Dallas. He rises from OM of |

memnn -

-
e
Johnson

Todd

AC KVIL and takes over at Smooth
Jazz KOALI for Maxine Todd. who
has transferred fiom “The Oasis™ to
the PD post at Infinity’s newly
launched Smooth Jazz KHJZ/ |
Houston.

“Kurt is one of the best program-
mers in the country,” KOAL VP/
GM Dave Siebert told R&R. “He
has done an outstanding job with
KVIL. We look forward to Kurt
leading the highly acclaimed KOAI
programming staff.”

A 27-year radio veteran, Johnson

JOHNSON/See Page 23

KBZT/San Diego
Goes Alternative

Jefferson-Pilot on Monday flipped
'80s KBZT/San Diego to Alterna-
tive under new PD Garett Mi-
chaels and Asst. PD/MD Michael
Hzlloran. Michaels replaces Mike
Bushey. who has exited.

Eilling itself simply as “FM 94-
9,” the station will compete direct-
Iy with Clear Channel-operated Al-
ternative XTRA (91X)/San Diego.
Jacobs Media i< consulting.

“We will not sound like your av-
erage Alternative station,” Michaels
told R&R. “We will be more broad.
Ycu will hear some hard stuff, as
well as acoustic songs.”

Taking an avowedly anti-corpo-
rate approach, the station is using
liners on the air that overtly target
Clear Channel’s large San Diego
cluster: “Not one of those Clear
Channel corporate Rock stations —
as if you couldn’t tell,” one liner
reads. Michaels describes the sta-
tion similarly: “Our music library.
much of which has not been available |
from the large corporate stations,

KBZT/See Page 23 |

R&R Observes
Thanksgiving

R&R's Los Angeles, Nashville
and Washington, DC offices will 1
be closed Thursday, Nov. 28 and
Friday, Nov. 29 for the Thanksgiv-
mg holiday.

| trading area, retains his du-

| Sirius Satellite Radio PD/Inter-
nal Talk Programming Joel

'moted to VP/Music Con-
tent & Programming. |
| Salkowitz's extensive ra- |4
dio background includes |
programming stints at
| WTJM/New York (where |
he was also “Jammin’
Oldies” Format Director), |
KTXQ/Dallas, WQHT/ | i
New York and KPWR/ |
|Los Angeles. He has
also worked for ABC Ra-
dio Networks, ABC/Wa-
| termark, NBC Radio Network and
Westwood One.

“'m thrilled to be joining CEO
Joe Clayton, Exec. VP Guy John-
son, the rest of the Sirius man-
agement team and a great group

Salkowitz Gets Sirius VP Stripes

Szalkowitz has been pro-

Salkothz

of programmers,” Salkowitz told
R&R. “The creative environment
___ here reminds me of why

| 1 gotinto this business in

| the first place, and it's a
breath of fresh air! With
| 60 channels of 100%
| commercial-free music,
Sirius offers listeners an
1 unprecedented alterna-
“ tive to the ever-increas-
1 ing commercial loads and
homogenous program-
ming that have resulted
" from consolidation at ter-

restrial radio .

“| also hope that artists and
the record community will come
to recognize Sirius as a place to
break new music and deveiop

SALKOWITZ/See Page 23
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Clear Channel has
named two more Region-
al VPs/Programming:
Max Dugan and Joe Bev-
ilacqua. Dugan, who will
serve the Dallas region,
will continue as PD of
KEGL & KZPS/Dallas.
Bevilacqua, who will work
in the Eastern North East

ties as Rock Brand Man-
ager for the company and
PD of WHJY/Providence.
Dugan will work with Dallas Re-
gional VP Brian Purdy and Sr. VP/
Programming Bill Richards in over-
seeing the programming of 29 Clear
Channel radio stations. Dugan ar-
rived in Dallas in July after serving
ak a Rock Format Lieutenant for
(itadel and as PD of that compa-
ny’'s KKFM/Colorado Springs.
Dugan said. "I am excited to be

| working with this group of profes-

sionals to continue a standard of ex-
cellence in our region. with John

Bevilacqua

'Glear Channel Taps Two More RVPPs

‘ M Dugan, Bevilacqua promoted to regional roles

Cullen. Bill Richards, Brian
Purdy and the talented peo-
ple we have operating these
§ important stations.”

Bevilacqua will work in
tandem with North East Di-
vision Sr. VP/Programming
Dave Lange and North East
Division Regional VP Jake
Karger and will assist in the
overall programming needs
of Clear Channel’s stations
in Massachusetts, Rhode Is-
land, New Hampshire and Maine.
He will remain based in Providence.

“Joe established himselt long ago
as a talented program director.”
Karger said. “He's been delivering
great ratings for years. We selected
Joe as our new RVPP for many rea-
sons, among them his creativity and
ability to stay focused on the out-
come.”

Bevilacqua said. “I'm thrilled to
be working with Dave. Jake and an
overflow of energetic, talented peo-
ple who all possess the fire.”

Arbitron Acquires Licenses For
MeasureCast Wehcast-Ratings System

3\' Brina ConnovLy
&R ASST MANAGING EDITOR
acornolly @ radioundrecords.com

Arbitron has licensed Measure-
Cast’s webcast-ratings system and
related technology and will use its
former rival’s system to produce
what will be called “Arbitron’s
TeasureCasl Ratings.” With the
deal. under which Arbitron has also
purchased the MeasureCast name
and trademarks, Arbitron becomes
the sole provider of ratings informa-

. jion for audio streamed over the In-

ernet.

Asked why Arbitron decided to
make this move now, Arbitron Web-
cast Services VP/GM Bill Rose said

har as digital-rights and other issues
Lre beginning to be resolved, the
uture of Internet audio is looking
little brighter.
r He told R&R, “1 think that, at this
ftage of the game in particular, the
ndustry is going to need a standard

for audience measurement. or what
we call currency — the common
data buyers and sellers use to trans-

act business. Webcasters are going |

to need that now more than ever as
they start to say, "OK. we're going
to have to figure out our business
models and find the right mix of
subscription and advertising that
works in the marketplace.” They
need that currency to drive the ad
sales.”

About the advantages of a single
ratings system, Rose said, “What
we [and MeasureCast] have been
doing up until now is providing
very similar sets of audience esli-
mates to the marketplace, from sim-
ilar sources of data, with similar re-
sults, in a marketplace that hadn’t
really developed. It got really con-
fusing for the advertiser market and

MEASURECAST/See Page 10
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Regis Now Ryko Label Group President

Regis joins the label after
serving as President of

Joe Regis has been re-
cruited as President of

Ryko Label Group. He |4
will be based in Los Ange- @
les and manage Ryko's la- [§
bel operations in ..A.. New ¥
York and Massachusetts. |
“Joe Regis will play a vi-
tal role in developing the
Ryko Label Group into a
broad-based alternative for
career-oriented artists out-
side the major-label sys-
tem,” Ryko Group Chairman/CEO
Sam Holdsworth said. “We are
thrilled to have Joe at the helm of

.Regis

Restless Records since
k| 1991. He has also been
i COO of Enigma Records.
“I have admired Ryko
since its inception 20 years
ago. and I am genuinely
excited to join the Ryko
family.” Regis said. =1
have always thought Rest-
less and Ryko shared a kin-
dred and complementary
spirit. [ am honored to be given the
opportunity to lead the label group
and work with its incredible assets

this company as we embark upon
our 20th-anniversary year in 2003.”

REGIS/See Page 10

Mega Makes Grullon EVP/Qperations

M Villalona to Tampa GM; Stein manages Orlando

Rafael Grullon has been given expanded duties as Exec. VP/Operations
at Mega Communications. In his new role Grutlon will oversee all of
the company’s 16 radio stations. assisting President/CEO Adam Linde-
mann. He will remain based in Orlando.

Grullon joined Mega in 1997 and was most recently GM of the compa-
ny's WLCC-AM & WMGG-AM/Tampa and WNUE/Orlando. He has also
served as GM of Mega's Boston properties. and he directed the launches
of the Tampa stations, as well as the company’s WEMG-FM/Philadelphia
and three-station Washington, DC cluster. Before joining Mega Grulion
was PD of WTEL-AM/Philadelphia under Beasley Broadcasting.

Assuming Grullon’s previous duties are Ricardo Villalona. who has risen
from OM to GM in Tampa, and Jeff Stein, who has been promoted from
Director/Sales for Tampa and Orlando to GM of WNUE. Villalona joined
Mega in 1998. Before joining Mega in 2000 Siein worked for Cox Com-
munications and Nationwide Communications and spent nine years with
rep firm Katz Radio.

Meanwhile, WNUE has elevated Paul Stanley from LSM to GSM and
Margaret Arroyave to Regional Accounts Manager.
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Radio Business

Tichenor Speaks Out On EAS

At Media Council Meeting

[ Urges immediate action to improve Emergency Alert System

By Jor Howagrb
R&R WASHINGTON BURIEAU
Jhoward @ rudioandrecords.com

At the second meeting of the FCC’s Media Services Reli-
ability Council, held Nov. 6, Hispanic Broadcasting President/
CEO Mac Tichenor expressed his frustration at the news that an
FCC working group plans to spend an additional six months de-
veloping recommendations for the future of the Emergency Alert
System, which he has long maintained is inadequate.

“Is there no way to speed up fixing
the existing EAS?” Tichenor asked. “1'd
hate to see it languish for another six
months before we grab the bull by the
e e

R&R’s Washington, DC
Office Relocates

Effective immediately, the new ad-
dress for R&R’s office in the Wash-
ington, DC area is 7900 Wiscon-
sin Ave., Suite 400, Bethesda, MD
20814. The new phone number is
301-951-9050; the fax number is
301-951-9051. DC Bureau Assoc.
Editor Joe Howard's e-mail ad-
dress is jhoward @radioandrec
ords.com.

horns and fix the system that’s out there.”

NBC President/Broadcast & News
Operations John Eck, who oversees
the working group, said he shares
Tichenor’s frustration. I think your
point is right on,” Eck said. “The team
has done a lot of work and has been
very aggressive in looking at the ca-
pabilities. We're anxious to get things
moving forward.”

Meanwhile, Texas Association of
Broadcasters Exec. Director Ann
Amold bemoaned the fact that there
is no agency directly responsible for
the EAS. “There is very little over-
sight,” she told R&R, noting that, al-
though several states don’t have EAS
programs, all broadcast stations are
required to install EAS equipment. She

said, "Something needs to be done to
make it operational.”

Despite the grumbling about the
EAS, FCC Chairman Michael Powell
took advantage of the meeting to
drive home the reason the Media Ser-
vices Reliability Council was formed,
pointing to the media’s response dur-
ing the recent Washington, DC-area
sniper attacks. “We’ve had a very try-
ing time here recently with the sniper
attacks, and | was continually struck
by how important a role media
played,” Powell said at the start of the
meeting.

Noting how law-enforcement offi-
cials made use of the media during the
attacks, Powell credited the media with
“*being an important source of manag-
ing what was one of the most distress-
ing, anxiety-ridden situations 1've ever
experienced.” He continued, "It only
reminds me of the importance of com-
munications, and particularly the me-
dia, to the kinds of continued chal-
lenges our country faces.”

Levin Takes Clear Channel "l.obb:ying Post

PD Advantage

The Prse s On for
Higher Ratings

Identify Your Best Opportunities for Growth with

© 2002 Arbitron Inc PD Advantage® is a registered mark of Arbitron Inc

ARBITRON

Your GM wants results. You've got mounds of data—but no real benchmarks to
provide direction. You need a tool to make sense of it all and program smarter.
For the first time ever, you can now compare your station's performance against
the best stations in America—and identify your best opportunities for growth. And
you can only do it with the Top Performers report in the new PD Advantage® 4.0,

To find out how PD Advantage 4.0 can help you get your station on top, call your
Arbitron representative or send an e-mail to bob.michaels@arbitron.com or
gary.marince@arbitron.com,
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he Wall Street Jounal's WSJ.com reported Tuesday that Clear Channel

Communications will open a new Washington, DC office and name
Andy Levin Sr. VP/Government Relations. R&R told you in September
that Levin, who works for Rep. John Dingell as telecommunications coun-
sel for the House Energy & Commerce Committee, was on the shortlist of
people being considered the post of Clear Channel’s chief DC lobbyist. “I
don't think there’s been anyone in Washington to present facts that would
dispel the myths about how Ciear Channel operates its business,” Levin
told WSJ.com. “That's what I'll be doing.” Levin had been considered for a
Democratic slot as an FCC commissioner, but the still-pending nomina-
tion went to Jonathan Adelstein, an aide to Sen. Tom Daschle. Clear Chan-
nel representatives were unavailable for comment by R&R’s press time.

Will Clear Channel Spin Off Its Entertainment Unit?

story in Monday’s New York Post suggested that Clear Channel

Communications may be considering spinning off its entertainment
unit, but Clear Channel VP/Investor Relations Randy Palmer told R&R
that Clear Channel Entertainment “is still a business that we are excited
aboutand believe has promise for 2003 and future years.” The Poststory
pointed out that Clear Channel may want to exit concert promotion be-
cause of that division’s Q3 declines — 18% in revenue and 20% in cash
flow — but Palmer said the concert business is still recovering from Sept.
11,2001. “That cut the knees right out from under the entertainment busi-
ness,” he said. “I's no secret that 2002 has been a recovery year for the
entertainment group. During 2002 many artists entered the year concemed
about their security and welfare and concerned about the overall U.S.
economy. Clear Channel continues to invest in venues, innovative prod-
ucts and new ways to drive revenue, aside from our portion of ticket sales.”
Clear Channel acquired its concert-promotion business two years ago in
a $4 billion stock deal.

Amex Seeks To Delist Big City Radio

he American Stock Exchange has notified Big City Radio that it in-

tends to file an application with the Securities & Exchange Commis-
sion to remove YFM from the Amex listings. Big City has a market cap of
$5.8 million and has seen a 64% year-to-date drop in stock value. Amex
cited Big City’s failure to satisfy listing requirements or to submit a plan
that will bring it into compliance. Big City said it intends to appeal the
decision.

Fisher Prepares For Possible Merger

F isher Communications has retained Goldman Sachs to advise it on
strategic alternatives to strengthen the company — and those alter-
natives, Fisher spokesman Christopher Wheeler told R&R, could include
merging with or being acquired by another company, along with selling
some noncore assets. Wheeler said Fisher is striving to “tighten up its
portfolio” and focus primarily on the Northwestern U.S., which is why it is
in negotiations to sell its two TV stations in Georgia and some of its real
estate holdings. Those moves, combined with Fisher's recent acquisition
of rights to Seattle Mariners baseball, are “tied to the idea of being a re-
gional broadcaster,” Wheeler said. He continued, “We want to develop
our holdings consistently with what we're doing as a company.”

Dial/Global Joins RADAR Service

ial Communications/Global Media will be included in Arbitron’s

RADAR network-radio ratings service, beginning with RADAR 76, in
March 2003. “They are the newest provider to RADAR, and we're de-
lighted to have them,” Arbitron Sr. VP/Communications Thom Mocarsky
told R&R. He added that Dial/Global is the first new participant in RADAR
since Arbitron acquired the service in July 2001.

Interep Closes $10 Million Senior Credit Facility

I nterep has closed a $10 million senior credit facility; the note has a five-
year term, matures in November 2007 and carries a coupon of 8.125%.
In connection with the transaction, Interep issued warrants for the pur-
chase of 225,000 shares of its class A common stock at a penny a share.
Interep Sr. VP/CFO Bill McEntee said the financing provides “increased
liquidity and working capital for the growth of our businesses.”

AccuWeather Buys Competitor’s Media Division
Weather—data supplier AccuWeather has expanded its customer base

R&R Stock Index

This weighted index consists of all publicly traded companies that de-
rive more than 5% of gross earnings from radio advertising.
Change Since

11/8/01 11/1/02 11/8/02 117801 11/1/02-11/8/02

R&R Index 197.28 208.07 207.63 +5% -0.2%
Dow Industrials  9587.52 8517.64 8537.06 -11% +0.2%
S&P 500 1118.54 900.96 89477 -20% -0.7%
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Continued from Fage 4
in the radio and newspaper industries acquiring WeatherData’s media division for an undisclosed price.
AccuWeather already services radio statians previously served by WeatherData.

NBG Radio Network Changes Auditors

BG Radio Network has ended its relationship with Moss Adams of Portland, OR and retained Marcum &
Kliegman of New York to serve as intlependent auditor for the fiscal year ending Nov. 30, 2002.

IBiquity Execs Named To CEA Boards

niquity President/CEQ Robert Struble has been elected to the Consumer Electronics Association’s board of
directors through 2005. Additionally, iBiguity VP/Marketing David Salemi has been added to the CEA's mobile
electronics board. The two were elected a% the CEA's annual fall conference, held last month in San Francisco.

XM Makes Scientific America? List

M Satellite Radio is among four communications-related honorees in Scientific American’s list of the 50 indi-

viduals and businesses that have contributed most to the growth of new technologies in the past year. The
other honorees in communications are two |ndividuals who made contributions to wireless technology and a Stanford
University law professor whom the magazine selected for “arguing against copyright-taw interpretations that could
stife innovation and discourse online.” Others on the top 50 list were selected from the fields of agriculture, comput-
ers and medical technology.

Medialink Worldwide Launches Feature-Programming Service

M edialink Worldwide has introduced the new Eartime programming service, offering radio stations around the
world feature content created for local broadcasters. Eartime supplies programs in English, Arabic, Brazilian
Portuguese, Russian and Spanish for Latin American nations. The service is being produced at Medialink’s London
studios. Eartime Editorial Director Nick Hirst said a targeted sponsorship model allows the programs to be made
available to broadcasters free of charge.

RAB2003 Ferther Extends Early-Bird Registration

he RAB has extended through Nov. 2B its early-bird registration rate of $425 for RAB2003. The deadline had

already been extended through Nov. 8, and now the special rate will be offered through Thanksgiving to accom-
modate requests from stations that are in the final stages of the budgeting process. After Nov. 28 the member rate
increases to $525. The RAB said registration for the conference, set for Jan. 30-Feb. 2, 2003 at New Orleans’ Hyatt
Regency, is pacing 50%-70% ahead of the last two years’ events.

3
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Will Republican-Led Senate Speed FCC’s Deregulation Efforts?

R eferring to the FCC’s review of media-ownership limits and its possible action on access to local telephone
networks, a Legg Mason report last week said the results of the Nov. 5 elections — in which Republicans
gained control of the House and the Senate — “should make it easier politically for the FCC to take the two biggest
actions it has teed up for next year.” Additicnally, Sen. John McCain is expected to reclaim the chairmanship of the
Senate Commernce Committee, which he relinquished when the Democrats gained control of the Senate last year;
the Commerce Committee oversees the FCC. Tribune Co. CEO Dennis FitzSimons observed to reporters, “Chair-
man McCain has been perhaps more deregulatory in certain areas than others on the commitiee.”

Furchtgott-Roth Says Don’t Expect Major Changes To Law

F ormer FCC Commissioner Harold Furchtgott-Roth told R&R this week that he doesn't expect any major
legislation affecting broadcasters to pass in the newly Republican-controlled Congress. He also said that, in his
" oginion, some legislation already introduced — such as Sen. John McGain's bill that would give free airtime to
: pclitical candidaies — never stood much gf a chance of passing even before balance of power shifted.

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

e KHTE-FM/England and KLEC-FM/Lonoke (Little Rock), AR
$8 million

¢ KVAY-FM/Lamar, CO $825,000

e WTHX-FM/Lebanon Junction, KY $300,000

® WKCU-AM & WXRZ-FM/Corinth, MS $350,000

o KTRI-FM/Mansfield, MO $200,000

® WIQO-FM/Covington, VA $650,000

® WKCJ-FM/Lewisburg and WSLW-AM/White Sulphur Spring,
WV $600,000

Full transactions listings, posted daily, can be found at
www.radioandrecords.com.

'5 DEAL OF THE WEEK

* Bonneville/Simmons Media Multistate Deal
PRICE: $173.5 million
BUYER: Bonneville International Corp.
SELLER: Simmons Media
BROKER: Peter Handy of Star Media Group
COMMENT: Bonneville is acquiring 14 stations from
Simmons, listed below. It is also purchasing a construction
permit for an AM station at 860 kHz that is licensed o Salt
Lake City. The CP is valued at $3.5 million and is factored in
to the total price of the transaction.
STATIONS: KBLI-AM, KZNR-AM, KCVI-FM & KLCE-FM/
Blackfoot and KZNI-AM, KFTZ-FM & KPLY-FM/ldaho Falls,
ID; and KREC-FM/Brian Head, KQMB-FM/Midvale, KRSP-
FM & KSFI-FM/Salt Lake City, KDXU-AM & KSNN-FM/St.
George and KUNF-AM/Washington, UT.

2002 DEALS TO DATE

Dollars to Date: $5,084,988,579
(Last Year: $3,860.861.228)

Dollars This Quarter: $306,935,510
(Last Year: $477,504,373)

Stations Traded This Year: 712
(Last Year: 1,046)

Stations Traded This Quarter: 115

(Last Year: 171)

THE MOST IMPORTANT
DATES IN TALK RADIO!

| MARINA BEACH MARRIOTT HOTEL{

www.radioandrecords.com

Los Angeles, GA

MARCH 6-8, 2003

www.americanradiohistorv.com
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EFF GREEN.

‘jgreen@raticandrecords.com

Industry X-Ray: Casinos

[ You can bet on growth in this advertising category

ou’d have to have been living under a roulette wheel not to have noticed the proliferation of

casinos across America. Gaming is no longer confined to the cities of Las Vegas, Reno-Lake
——Tahoe, NV and Atlantic City, NJ: There are now 433 commercial casinos operating in 11
states and tribal casinos in 23 states. And that doesn’t include the lotteries, parimutuel wagering
and charitable gaming that can be found in most states. With the lifting of long-standing laws
restricting broadcast advertisements of casino gambling, this week’s X-Ray is intended to help
you improve the odds of generating your fair share of casinos’ estimated $248 million in radio

advertising.

Approximately 53 million adult
Americans (27%) now travel to ca-
sinos each year, and in the past 10
years business in these venues has
tripled, to $25.7 billion in 2001.
That’s slightly more than we spend
as a nation playing golf but three
times as much as we spend at the
movies. Casino visitors will stop by
to wager about every two months,
and as many people visit casinos as
visit amusement and theme parks. In
short, except in Nevada, casino busi-
ness is growing every year — what-
ever is happening to the economy
overall.

Gamblers Not
So Anonymous

While there are some noticeable
differences, casino customers over-
all mirror the general American pop-
ulation fairly well. They are more
likely to have higher incomes, are
slightly better educated (55% attend-
ed college or have a degree) and are
more likely to own a home and hold
a white-collar job than the average
person. About 83% of casino visi-
tors are white, 11.7% are black and
13% are of Hispanic origin, and the
typical visitor is 46 years old. Al-
though there is a sizable segment of
lower-income people who venture
into casinos, visitors are more often
tairly affluent; 60% have a house-
hold income ot $50,000 or more per
year. Some income stats for casino
visitors:

Income

$75,000-plus 39.2%
$50,000-74,999 21.1%
$40,000-49,999 9.2%
$30,000-39,999 8.6%
$20,000-29,999 8.6%
Less than $20,000 13.2%
Median $49,753*

*U.S. average income is $41,343.

Radio-Spending Profile

Mitler, Kaplan, Arase & Co. re-
search on casinos can be extrapo-
lated from the company’s “Enter-
tainment/Other” category, of which
casino business comprises 75%.
Here's radio’s percentage of this
category’s total media spending:

Median 37.1%
High 69.3%
Mean 40.0%
Low 18.6%

= 2002 overall radio growth rate
(through August): -4%

* 2002 Entertainment/other over-
all radio growth rate (through
August): +3%

* Entertainment/other as a per-
centage oftotal radio expenditures:
1.8%

Source: Miller, Kapian, Arase & Co.

Here’s the demo breakdown of
adults 18+ who visited any casino
in the past year:

18-24 10.6%
25-34 18.9%
35-44 22.6%
45-54 19.3%
55-64 13.2%
65+ 15.4%

Source: Simmons, 2001

Psychographics Of
Casino Gamblers

Casino visitors are more likely
than the average American to be in-
volved in civic or patriotic activities
and are more likely to vote, tly the
American tlag and read the newspaper
daily. Media Audit reports that casino-
goers love attending pro sports of all
kinds, are active online, eat out of-
ten, drive luxury cars, drink a lot of
beer, play golf, hunt and fish.

Despite their relative prosperity,
casino visitors don’t blow huge wads
of cash or (usually) go home in a
barrel. The American Gaming Asso-
ciation reports that a sizable major-
ity set a budget betore they walk in

the casino door. Fifty-five percent of
gamblers budget less than $100 per
visit, 32% set aside $100-$249, and
the remaining 13% will risk $250 or
more per trip. Research shows that
65% of Nevada’s casino business
comes from slot machines (which
can by themselves cover a casino’s
overhead), with the rest raked in at
the tables or games.

Because casino visitors who are
heavily exposed to media index low-
er with radio (107) than they do with
the Internet (118), newspapers (115)
outdoor (112) and television (108),
look to connect with casino-mind-
ed listeners through concerts and
relevant lifegroup NTR events (see
“Seeding & Selling Points™); game-
oriented contests, like radio bingo;
or casino-themed charity events.

Where The Bucks Stop

Here are the top casino markets,
based on 2000 revenue. The states
with the largest growth in gaming
revenues in 2001 were Michigan
(+34.5%), South Dakota (+13.1%),
Missouri (+10.3%), Illinois (+5.9%),
Indiana (+5.9%) and lowa (+4%).

Market Revenue*
Las Vegas 6,070
Atlantic City, NJ 4,300
Chicago area 2,000
Connecticut 1,900
Detroit/Windsor 1,200
Tunica, MS 1.200
Mississippi Gulf Coast 1,100
Reno-Sparks, NV 1,000
Southern Indiana 697
Shreveport, LA 685
St. Louis 684
Kansas City 560

*In millions of dollars

Source: 2002 Americun Gaming
Association

Continued on Page 8
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””Seeding & Se'll'ing Points

» Copywriter heads-up: Radio commercials that were tormerly
allowed to tout only such amenities as spacious accommodations,
tasty buffets or “Vegas-style” entertainment can now promote
blackjack, slot machines and other casino games, even in states
where gambling is illegal. Casino ads may now include references to
jackpot sizes and payout ratios, specific odds at a particular casino
and whether slot machines are more liberal than those of another
venue. However, state laws may still dictate the types of casino ads
that can be aired in certain areas, so don't rofl the dice on spots
without doing your homework.

» L.ook for regional hot spots: Radio stations in Missouri should
note that there is tremendous competition among commercial
riverboat casinos. In markets where Native American casinos have
been running unrestricted ads promoting gaming activity, commercial
casinos are likely to try to level the advertising playing field now that
the restrictions on their spots have been lifted.

* Pump up the “fun factor”: Eighty-two percent of American aduits
believe that casino gambling can be a fun night out. It's not just about
the prospect of winning; most people don't go home ahead. Talk in
your casino spots about the excitement, the music and entertainment,
the great food and other elements that can help listeners get away
from it all. Most Americans have no objections to casino gambling as
a form of recreation: Fifty-one percent find it “perfectly acceptable for
anyone,” while 28% say it's fine for other people but not for them
personally. Only 16% are opposed to casino gambiing.

* Going to a casino is a very social experience: Forty-one percent
visit casinos with a spouse, 14% with family members and 32% with
friends. Only 7% venture into casinos alone, so emphasize the
camaraderie of visiting a casino in your copy. This is especially
applicable if your station targets black listeners: African-Americans
are more likely than the general population to visit casinos with a
group of people.

* Work the market year-round. Although there are seasonal peaks
in four-season markets, casino business is steady throughout the
calendar: No single month gets more than 9.5% or less than 7.2% of
annual revenue. The number of summer gambiers is increasing,
however, having risen from 19% in 1998 to 29% in 2002.

* Pursue the online-gambling business: Greenfield Online says
only 4% of Internet gamblers will risk $ 100 or more, but a Christiansen
Capital Advisors study estimates that online-gambling profits wili soar
from $3.0 billion in 2001 to $10.2 billion by 2005. More than 1,400
gambling websites have been launched since 1995. Jupiter Media
Metrix reports that online advertising by virtual casinos increased
170% from 2000 to 2001, jumping from 800 million ads to 2.5 billion.
Is your station’s website getting any of that money?

*» Music tie-ins are strong. Recording artists get a lot of casino
bookings, and you can see the results: Casino visitors who have seen
a country concert in the past 12 months index at a whopping 146,
while those seeing a rock or pop act come in at 132. Music stations
can capitalize on trips to see artists at the nearest casino, and if you're
a Country station or share significant cume with Country, tie-ins with
country acts performing at nearby gambling venues can be a powerful
alliance.

* Know American Gaming Association protocol. The AGA offers
voluntary guidelines for casino advertising. (These guidelines do not
pertain to the advertising and marketing of hotels, restaurants and
casino entertainment.) Some of the rules: )

All casino advertising and marketing will contain a responsible-
gaming slogan and a toli-free telephone number for individuals in need
of assistance. Ads are intended for adults who are of legal age to
gamble in casinos. These ads should reflect generally accepted
contemporary standards of good taste and should not imply or suggest
any illegal activity. Ads and marketing will comply with state and federal
standards and not make false or misleading claims that individuals are
guaranteed social, financial or personal success. Casino ads and
marketing will not feature current collegiate athletes. Casinos will avoid
marketing through media where most of the audience is expected to be
below the legal age to parficipate in gaming activities, and they will not
use celebrity or entertainer endorsements or language designed to
appeal specifically to children and minors.

* Tie in casinos to your auto, travel, home, financial or sports NTR
events: Casino visitors are huge on pro and college sponts (index 136)
and are much more likely to fly around the country frequently (150),
trade stocks or securities (129), be in the market for a home within the
next two years (127) and spend $20,000 or more on their next car
(136). The AGA guidelines do not prohibit marketing regarding job-fair
participation, college-scholarship offerings or other legitimate busi-
ness, scholarship or employment relationships.
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Management Spotlight: Jhani Kaye

] Station Mgr. & Dir./AC Programming, Los Angeles; PD of KBIG
& KOST/Los Angeles (Clear Channel)

n conjunction with R&R s commemoration of the 20th anniversary of KOST/Los Angeles,
this special Management Spotlight shines on one of America’s great AC format leaders and
M isionaries: Jhani Kaye, who has been with KOST since it launched in 1982. Renowned for
nurturing staff stability, Kaye is also a “detail man” who takes great pride in excellence of execu-
tion. Accessible, competitive and full of heart, he is constantly finding new ways to reach out to
listeners, and his approach has brought KOST a long-standing and loyal audience. Congratula-

tions!

R&R: What led you to get into
broadcasting?

JK: The local station in my home-
town, KISI/Hemet, CA. gave my
high school a 15-minute program
every Saturday morning. | met the
host once in the school office, and
months later she called carly one
morming to say she couldn’t
host the program that day
and esked that I substitute.

I really didn’t want to do
it, but she tinally talked me |
into it by saying that she had jik
already written all the copy
and that there would be an
engincer to handle the tech-
nical side of things. Imag-
ine my surprise when |
discovered she had only
writtzn about tive minutes of mate-
rial for a 15-minute program! I did
my hest to ad-lib the rest and took
my leave. 1 still recall seeing the
three AM directicnal towers in my
rearview mirror is I drove away,
thinking, “Boy, I never want to do
that again.”

KHSJ GM Larry Shields heard me
that fateful day and took the time to
locate me through the high school
principal. He offered me my first job
in commercial radio, which was ter-
rific, as 1 was only 16. Larry origi-
nally hired me to be a board operator
so tkat his PD, Jack Sands, could
have another day off. As with many
of my generation, the day came
when Jack had forgotten to record a
commercial for me to play back. In
a panic, | called Larry at home and
asked him what I should do. He re-
plied, “Well, you have a microphone,
don’t you?” and that was it. I found
myself on the air and hooked as a
broadcaster.

Saoon after being promoted to an-
nouncer, I was hosting the local CHR
show [KHSJ was block programmed].
I bel:eve I made $3 an hour, but that
was great in those days since mini-
mum wage was $1.50!

R&R: What do you regard as ca-
reer highlights?

JK: The first would be making it
to Los Angeles as an air talent. My
best friend in radie is Chris Roberts,
and we were both working as jocks
on CHR KFXM’San Bernardino,
CA. Chris and I had the same dream:
to make itto L.A. as jocks by the time
we were 30. We cansidered that a real
mark of success. As luck would have

Jhani Kaye

it, we both made our dream come true
at agze 22. 1 have Chris to thank for
thay in large part due to his constant
pitching of me to then-KUTE/Los
Angeles PD Larry Williams.

Ancther highlight was being of-
fered the PD position at KOST by
then-GM Don Dalton and consultant

i Mary Catherine Sneed. 1
love both of these people,
and to be given the opportu-
nity to be the architect ol 'the
station was an amazing com-
pliment. Working for Don
| and Mary Catherine was
simply the best.

Additionally, 1 would say
the success 1've enjoyed
here in my hometown of
Los Angeles and being giv-
en the opportunity to remain at the
helm of KOST and. now, KBI(x all
these years. That, and many other
spetial moments, like directing Dick
Clark 1 our TV commercials. have
made my professional lifc a gifted
one.

R&R: The most challenging as-
ped of being Station Munager is. ..

JK: Finding the time to continue
to program KBIG & KOST. The cor-
nerjoffice brings with it many fires
tha& require extinguishing on a daily
basis. All of that can sometimes in-
terfere with giving undivided atten-
tion to the products.

R&R: How would you describe
your management style?

JK: 11iken myself to a cross be-
tween Bill Drake and Walt Disney:
insistent that the formatics and de-
tails be executed flawlessly and. at
the'same time, maintaining a high
sense of ethics. Disney prided him-
sel(ion keeping his guests happy and

iding an experience the whole
tarnily could enjoy. When we hire air
talents, I tell each of them that
they’re to conduct themselves as if
th were still alive and owned the
praperty. It’s the best way I’ ve found
of communicating our attention on
custormer focus.

R&R: If vou weren t in the radio
business, what would you be doing?

JK: 1 would have pursued acting.
I've been lucky enough to delve into
the/ world of television and motion
pictures through my radio experi-
ence. In addition to Dick Clark, I've
warked with Walter Matthau, Rob
Remer, Dan Aykroyd, Ed McMahon,
Jaric Wyman, Merv Griftin and

many others simply because 1 was
the successful AC programmer in

Hollywood. Radio provided many of

those opportunities.

R&R: What were the best words
of advice you ever received?

JK: Personally, it would be not to
let anyone convince you that you
can’t accomplish something. be-
cause that comes from their own
sense of envy.

Professionally. A&M Records pro-
moter Jan Basham scolded me carly
on, saying, “Don’t give away some-
thing that has taken you a lifetime to
learn.™ She was referring to the free
advice | was offering a radio station
prior to charging a fee for consulting
—and 1 wasn’t even a PD) yet.

R&R: What would people be sur-
prised to know about you?

JK: That I have a great sense of

charity. One of my favorites is Best
Friends Animal Sanctuary in Kanab,
UT. They take in abused and neglect-
ed animals and give them a home for
life near beautiful Angel Canyon.
You can find dogs, cats, pigs. horses
and many more animals there.
Theres also PAWS in Los Ange-

les. This group cares for the pets of

those suttfering from the symptoms
of AIDS when the pet owners are no
longer able to look after them.
They’ll walk the animal, provide free
food and — when the time comes
place the beloved pet in a loving
home.

R&R: Where is your favorite
place to travel?

JK: Hawaii, It’s close, clean, quiet
and the one place on the planet where
I can turn oft the cell phone and tru-
ly relax.

R&R: What would you regard as
the kev to your long record of suc-
cess?

JK: [t’s different for every person,
but for me, it was simple: I was born
in Los Angeles. 1 could fail else-
where, but 1 wasn’t going to fail in
my hometown. I had to make KOST
work. Luckily, 1 was provided the
support, talented folks and tools to
do so.

R&R: Do you have a favorite
book?

JK: It would be We Don t Die by
Joel Martin and Patricia Romanows-
ki. It’s about George Anderson, who
has had a protound effect on my life.

R&R: Who have been your men-
tors during your career?
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Courage Under Fire

By Tim Moore

History is filled with people who have had the courage to stand firm
when all the signs pointed to the wisdom of bugging out. Great battles
have been won by people who saw through overwhelming odds and
found ways to defeat opponents of superior strength.

Time has faded the memory of the battle of Midway, without a
doubt the United States’ most decisive Naval victory. Rear Adm.
Raymond Spruance was a pinch hitter for the ailing Adm. Halsey.
Spruance had never commanded a carrier force, but, just the same,
he was Adm. Nimitz’s choice to command the carrier task force at
Midway. Against the advice of his staff, Spruance waited before
launching his counterattack, but he then put into motion a precisely
timed offensive that sank four Japanese heavy carriers in 20 minutes
and put Japan on the defensive for the rest of World War il.

In the movie Hoosiers, Gene Hackman portrays the coach in the
true story of a basketball team from the tiny indiana town of Hickory
(the movie takes place before college sports programs were classed
by school size) whose players rise far beyond their apparent
capabilities and defeat a large city’s school in the state championship
game. The coach of that miracle team began the season as an un-
welcome newcomer who earned fans’ ire through his rigid disciptine
and unwavering expectations.

Radio needs more Hickory, IN coaches and more Rear Adm.
Spruances. We think we know about pressure in our business, and
it's fair to say that we have plenty. But all too often we see the chaos
when a station gives up on a plan in the face of criticism or bugs out
on a strategic commitment teo soon. Now, more than ever, radio
demands courage under fire and people who won’t give in to second-
guessing and self-doubt. Always expect that:

1. Things will go wrong.

2. Many days will start with a surprise.

3. The objectives of corporate headquarters may not
correspond with the threats you're facing or with
today’s crisis.

4. You will ultimately have to decide when to stand firm
and when to give in.

When you're faced with a choice, ask yourself why you're
committed to a plan. Why did it seem like a good idea when you drew
it up? Why does it seem workable even in the face of opposition?
What would be the consequences of caving in or of staying the
course?

Management — and life itself — is a series of commitments and
their consequences. That's why life requires leaders and why you're
a manager in radio.

Tim Moore is Managmg Partner of Audience Development Group,
programming consultants to radio stations in muitiple formats.
Reach him at 100 Grandville SW, Suite 602, Grand Rapids, Ml
49503; 616-940-8309; or tim @goodratings.com.

JK: I've had so many, but Joe

e

Rod Roddy of The Price Is Right

Culton was the first to tout my tal-
ent; he is simply terrific. Larry
Shields and Jack Sands at KHSJ
were instrumental because they pro-
vided me with my introduction to the
business and helped instill a high set
of ethics by which to conduct my-
self. Larry gave me the confidence
to pursue my dream at KFXM.

Jim Taber, tormer KROQ/Los
Angeles PD and ultimately owner
and President of KINT-AM & FM/
El Paso, together with David Mar-
tin, of Chicago fame at WCFL and
WFYR, expressed their beliet in me
early on and proved it by offering me
some prime opportunities.

and my attorney, John Tierney, have
provided me encouragement and di-
rection for years. John is simply the
best dealmaker there is.

Don Dalton and Mary Catherine
Sneed had the most profound effect
on my career. If it weren’t for them,
there never would have been a Jhani
Kaye at KOST.

1"d also like to mention Ernie
Wallengren, the brother of [longtime
KOST morning co-host] Mark Wal-
lengren. Emie was recently diag-
nosed with amyotrophic lateral
sclerosis, and he has been the stellar
example in my life of great strength
and bravery.
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Industry X-ray L —
Tnn Casino Plavers Markels
R - - - It's no surprise that Las Vegas and Reno, NV top the list of cities whose
com etlllve MEdla s endln | caSInns residents like to visit casinos. Here are the leading markets, with
[ ] percentages of 18+ adults who have been to a casino at least once in the
. . . past year, along with the market’s index. Nearly all these metros are within
To offer g sense of where the money goes when it's not going into radio’s pockets, this list'represents a cross section a few hours’ drive of a commercial or tribal casino, with some 30 minutes
of 20 casinos anq casino operators that spent at least $500,000 on advertising during the first §ix months of 2002 with or less away. Note how high Salt Lake City ranks, despite the fact that Utah
newspapers (daily and Sunday), <_)utdoor and spot TV. Only one, the Mohegan SunACasino in Connecticut, spends does not allow gambling of any kind.
significantly on national spot radio (7.7% of its ad budget). Radio’s main competitors are outdoor and spot TV,
aithough newspapers are a sizable force with certain operators. The market listed is generally the closest Arbitron
metro & it w . ' : o roitr Market Pct. Index
Las Vegas 68.5 246
Casino/Metro Total* Newspaper Outdoor Spot TV Reno, NV 61.0 219
Barona Casino/San Diego 2,295 171 1,547 577 Sacramento 435 . 156
Cache Creek/Sacramento 554 0 30 524 New Orleans 406 146
Casino At Salt River/Phoenix 541 541 0 0 ' San Diego 407 148
Casino Magic/Biloxi, MI; St. Louis 523 0 478 21 : Memphis 405 163
Casino Niagara/Buffalo 1,294 0 275 1,020 Detroit 384 : 141
Cliff Castle Casino/Phoenix 512 0 244 267 O] 390 140
Ft. McDowell Casino/Phoenix 1,033 377 184 472 e L 7.7 e
Jackson, MS 36.6 131
Grand Victoria Hyatt/Cincinnati 1,074 267 745 0
) ) Kansas City 36.2 130
Harrah's Entertainment/various 1,024 94 397 750 :
. ) Albuquerque 36.0 129
Ho-Chunk Nation/Madison 1,434 0 491 943 Milwaukes a55 127
Hollywood Casino/various 1,214 0 830 384 San Jose 35.1 197
Horseshoe Gaming/various 2,279 0 954 1,325 St. Louis 35.1 126
Isle Of Capri/Biloxi, MS 1,279 175 1,089 0 Hartford 347 125
Majestic Star Casino/Chicago 674 131 194 349 Denver 344 124
Mandalay Resort/Las Vegas 849 51 592 184 Buffalo 344 123
Mohegan Sun/New London, CT 6,315 1,474 224 3,565 Los Angeles 34.4 123
Morongo Bingo/Riverside 617 232 0 385 New Haven 343 123
Potawatomi/Milwaukee 962 97 385 480 Minneapolis 34.0 122
Sycuan Casino/San Diego 1878 519 630 728 S e S =
Table Mountain/Fresno 601 0 85 515 Relisily 338 121
. . Tucson 337 121
All dollar figures are in thousands. Satt Lake City 33.2 119
Source: Competitive Media Reporting, January-June 2002 Providence 322 115
Seattle 31.9 114
Colorado Springs 316 . 113
San Francisco 31.4 113
Portland, OR 30.7 110
Source: The Media Audit, March 2001-February 2002
Where The Casinos Are
= =
iy GCommercial Gasinos
Lo i North Dakota ~ Minnesota : - ’
YT i pme Revenues & Visitors
% o 7 Michigan \ ’
[ T 7 - .
- * ; )/: “ Below are the 11 states with commercial casinos (other than tribal
South Dakota % * New York casinos), the number of venues, gross gaming revenues and, where
. = ? available, the number of annual admissions.
e w lowa _ _ . _ :
Nevada * Nabragha v -1 New State Venues - Revenue*  Admissions+
* III|n0|s Jersey e :
® Colorado * Colorado 43 632 —
C‘;'f _ - Kansas Whinols . 9 1,800 . 188
alifornia . : :
* * * * North Carolina Indiana 10 1,800 19.8
Arizona Oklahoma - lowa 18 923 ' 194
New Mexico : : . :
Louisiana 16 1,800 459
- Michigan 3 - 219 -
" Mississippi 30 323 56.8
Louisiana ¢ Missouri 11 1,100 - 478
Mississippi Nevada 247 9,500 49.6"
(dockside) New Jerssy 12 4,300 32.4
South Dakota 40 58.6 =
*In millions of dollars
+in millions
AMeasured in visitor volume
* American Indian Casinos  mmRiverboat Casinos © Land-Based Casinos Source: American Gaming Association, 2001

www americanradiohistorv.com
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| PART ONE OF A TWO-PART SERIES | °
7 That's the belief of at least one group formed to oppose the bill | wwwgracenotecom
charts @gracenote.com
By Brida Connolly
. . . If you play CDs on an Internet-connected computer, Gracenote prob-
Assistant Managmg Editor ably knows about it. Every day Gracenote’'s CDDB music-recognition
service supplies artist and track information to more than 1 million
hen the Senate adjourned last month without voting on HR 5469, the Small Webcasters people who play music through CDDB-enabled audio players; at the
A d {Act ibeast di inted. The bill idh let webcast same time, Gracenote collects information about the music those people
mendment Acl, many webcas GI:S W‘ert? e e Wou‘ ave lel webcas ers‘ are listening to. That data is then anonymously aggregated for Grace-
whose revenues fell below certain limits pay performance royalties as a percentage of note’s charts. Below are last week’s 50 most played CDs.
revenue and pay back royalties in installments. It seemed like it would end — at least for small )
webcasters — the long-standing uTcenainty over streaming costs. D | G |T A l- -|- 0 P 5 0

But the SWAA was based on last-  that’s why we decided to form the | don’t want to lay blame on the
mirute negotiations between the  Webcaster Alliance. negotiating team. They were negoti- LW TW ARTIST Album Title Weeks On
RIAA and the then-obscure Voice of TR&R: What are your specific ob-  ating under duress, in a bad situation, 1 1 EMINEM The Eminem Show 26
Webcasters trade group, and all par-  jections to {he SWAA? . . am.i {hf?_\/ were trying to obtflin some 2 2 VARIOUS ARTISTS 8 Mile 9
ties had been strengly encouraged to AG: Aside from the entire bill?  relief from those back royalties. What 3 U2 The Best Of 1990-2000 1
reach a settlement by SWAA sponsor  First of all, we specifically object to happened with the negotiation, of - DL i 3
Rer. James Sensenbrenner. Now, as  the way that the legislation happened  course, | take issue with. | believe it — 4 JUSTIN TIMBERLAKE Justified 1
the bill is set to be reintroduced inthe  and. of course, also to the terms of the  could have been handled in a differ- 7 5 NORAH JONES Come Away With Me 29
Senate, it is attracting some serious legislation, which do not include the  ent way, and | advised several of the 4 6 NELLY Nellyville 20
opposition. entire webcasting community. Over-  negotiators to handle it in a different 5 7 RED HOT CHILI PEPPERS By The Way 18

caster Al- legislation, ¢ ay, ; chose N .

. The newly fom?ed .Webmster' all, it’s bafi egl.s]atmn, and we object  way. bu.t Ihey. chose not to, and that 3 8 ROLLING STONES Forty Licks 6
liance trade organization has quick-  tathe entire thing. was their choice.

ly become one of the most visible op- R&R: /s what happened the fault R&R: The bill will be reintro- 6 9 COLDPLAY A Rush Of Blood To The Head n
ponents of the SWAA. 1 spoke with of the Voice of Webcasters group? duced in the lame-duck session, and 12 10 CHRISTINA AGUILERA Stripped 2
Ann Gabriel, CEO of Gabriel Me- AG: It's not our position to lay [ imagine it will be tinkered with. Is 9 11 SANTANA Shaman 3
dia and a co-founder of Webcaster ~ blamez on anybody. We believe that it salvageable”? 8 12 SYSTEM OF A DOWN Toxicity 62
Alliance, about the group and its Ihc 13 people who sat down to nego- A.(.: At this pomt, the iny thing 10 13 AVRIL LAVIGNE Let Go 99
goals. tiate with the RIAA — who began  that is salvageable is the bill number ; IRVANA i )

their negotiations back in late spring  and the original one-paragraph lan- LS S _ _

R&R: Why did you and your co- — did so independently and under ~ guage. What we would like to see is — 15 DAVE MATTHEWS BAND Live at Folsom Field... 1
founders decide to form a new  tre assumption that they were trying  for it to be reintroduced and to be 16 16 ELVIS PRESLEY Elvis 30 #1 Hits 7
group? 1o avoid the Oct. 20 deadline for the  passed in its original form, not in its 17 17 ENYA A Day Without Rain 88

AG? We decided to form Webcast-  refroactive fees. amended ff)nn, and we'd l(to'k to Ihe 15 18 JOHN MAYER Room For Squares )
er Alliance because of what hap- We understand that, and we accept  new vear for better, more fair legis- 18 19 CREED Weathered 51
pened with 5469, the bill that was in-  that. Where we have the problem is lation. ealnere
troduced by [House Judiciary thatan individual negotiation session At this point, to try to use these few 13 20 TORIAMOS Scarlet's Watk 2
Committee] Chairman Sensenbren-  was lurned into a piece of legislation  weeks while Congress and the Senate — 21 INSANE CLOWN POSSE The Wraith: Shangri-La 1
ner. The bill originally was a six-  that is now supposed to apply to the  are in this lame-duck session to nego- 24 22 PINK Missundaztood 45
month stay on royalties, and then it entire webcasting community, and  tiate anything would be completely 25 23 LINKIN PARK Reanimation 15
morphed into 28-plus pages of legis-  the people the legislation is supposed unfair, because all of the parties in-
lation that didn’t fairly represent the  to apply to did not have much of a  volved and all the parties it would at- e Lol MQDD CF)me Clean 49
entire webcasting community. So.  chance to have their voices heard. fect won’t have a chance to be heard. 23 25 NICKELBACK Siiver Side Up 61

That’s what we’re asking for. 30 26 ALICIA KEYS Songs in A Minor 72
- R&R: Is membership in Webcast- 21 27 FAITH HILL Cry 4
er Alliance growing” - 20 28 ASHANTI Ashanti 32
AESROIE SIS 19 29 FOO FIGHTERS One By One 3
bers joining every day, and we're A Fa 3
very happy with that. However, our 39 30 MAIKURAKI Fairy Tale‘
concern right now is not so much to 31 31 SHAKIRA Laundry Service 52
e . I grow the membership, but to focus on — 32 DAVID GRAY A New Day At Midnight 1
Liguid, Alliance Merger Falls Throush whatever it is that the existing mem- 34 33 STROKES Is This It 28
The shareholder groups that have been fighting Liquid Audio’s proposed bers and the founding members can 32 34 JOSH GROBAN Josh Groban 19
merger with media distributor Alfiance Entertainment have succeeded: do to work to stop 5469 in its amend- i
In a brief statement released Monday, Liquid said the management of ed form from passing in the Senate. 28 35 PINK FLOYD Echoes (The Best O Pink Floyd) 2
both companies would prefer to pursus the merger, but significant pub- That's our hurdle right now. We 29 36 INCUBUS Morning View 33
Ii(r:1 srh:;relgolder cl)pg%sitignrzzz Itec: thergft’\(’}‘htlj‘rgz the dgai. Tges?lslsnsegt just want to make it through the end 36 37 SIGURROS Untitled 2
shareholders — led by representatives mpanies and Steel Part- . : : o
ners, which were rejected in a bid to buy Liquid outright earlier this year otft:e y.f::r v]v1th(;ut_hav12g Ih:js([j)lec'e 41 38 BLINK-182 Take Off Your Pants & Jacket &

— have beer fighting since the Alliance marger was announced in June of horrible legislation shoved down 22 39 JACK JOHNSON Brushfire Fairytales 22

to cash out Liquid’s assets and close the company, but it's not yet clear our throats. 48 40 TOOL Lateralus 72

whether that will happen.

Next week: The RIAA, the Internet 33 41 BECK Sea Change /

Christian Pirate Radio Takes A q;reak Radio Fairness Act and the best so- 27 42 JURASSIC 5 Power In Numbers

lution to t jes dil ;
Salem Communications-owned webcaster Christian Pirate Radio is O A S S 40 43 CELINE DION A New Day Has Come a3

celebrating its fifth anniversary by taking its seven Internet-only music 50 44 MOBY 18

streams offline until Jan. 1, 2003. In their announcement, site operators TALK BACK TU R&R! 44 45 ORIGINAL SOUNDTRACK Moulin Rouge 54

Tom Larson, Trevor Kientz and Jim Tinker said they're taking a “well- .

earmned and deserved vacation” and agded, “We want to take the next Do you have questions, comments (I LR 4

60 days to revamp, retool, rebuild, rgthlnk and re-energize our mission.” or feedback regarding this column 38 47 LUDACRIS Word Of Mout 50

They said they'll be using the time to improve CPR’s content, audio quality . 45 48 DIXIE CHICKS Home 11

) . . i ; or other issues?
and listening options and add a v|deo-on-demand service. The
. . i ; — 49 KYLIE MINOGUE Fever 35
www.mycpr.com website remains online and will be reguiarly updated Contact me at 50 CRAIG DAVID Born To 0o It 39
while the audio is down. beonnolly @radioandrecords.com | - RAIG orm 1050
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WSJZ Returns To
New Orleans As
WXXM Goes Gospel

Wilks Broadcasting’s Talk/Active
Rock WXXM/New Orleans flipped
on Nov. 6 to Gospel as “The New

Praise 94.9, New Orleans’ Inspira- |

tional Station™ and has readopted the
call letiers WSJZ. LeBron Joseph,
PD of Wilks’ Urban Oldies KMEZ/
New Orleans, adds similar duties at

WSJZ. Rob Summers, OM/PD of

Wilks® KKND/New Orleans. and
consultant Alan Sneed will also as-
sist with programming,.

“This is the first Gospel FM in the
New Orleans market, and our ap-
proach is to be music-intensive,” Jo-
seph 10ld R&R. “We intend to pro-
gram it essentially like an Urban
AC.” Core artists include Kirk
Franklin, Yolanda Adams. Donnie
McClurkin and The Winans.

“WSIZ is a very good-sounding
station, and we’re very proud of
it.” Joseph said. “This is a testa-
ment to the fact that the gospel
genre has grown 1o where the mu-
sic can sustain a radio station in
and of itself.

“We’re definitely going to be out
in the community, especially the re-

T

Newsbreakers

Allen Power has been elevated
to Regional VP/Operations for Sa-
lem Communications, oversee-
ing the company’s Southeastern
radio markets. Power will also con-
tinue in his role as GM for Salem’s
Georgia stations.

“Allen has already provided
leadership well beyond the scope
of his Atlanta responsibilities,” Sa-
lem Exec. VP Joe Davis said. “At
the same time, he has led a local
staff to extraordinary achievement
for the betterment of the commu-
nity. He will be a welcome addition
to the ranks of senior management
within Salem.”

Before joining Salem in 2000

R O e

Power Adds Dutles As Salem RVP/Ops

S B S

Power spent 10 years as VP/Pro-
gramming for Broadcasting Com-
pany of the Carolinas and has also
worked for Clear Channel, Capstar
and Benchmark Communications.

“After 24 years in general-market
radio, it has been rewarding to ap-
ply what | learned there to the
quickly growing Christian-radio
genre,” Power said. “The continued
growth of Salem is unfaltering and
a true testament to successful ra-
dio. To be included among the dis-
tinguished ranks of Salem’s senior
management is both an honor and
an exhilarating challenge. | feel
privileged to be a part of what | be-
lieve to be radio history.”

|

e = S e e S R

ligious community. Right now i(’s
Just music and imaging, but we will
eventually have live air personali-
ties. We probably won't add a lot of
new music, because it’s new to the
arca. and we want (o give people a
chance to get used 1o the new for-
mat.”

Before joining KMEZ. Joseph
was PD at WYLD/New Orleans.

musing gifts for air staff, claents'and friends!
What is your most interesting mlstlﬁtoe experience?}

ow. bernes and motion

TLEBUCKLEST

Call 20-241-9400
Retail Orders $12.95 plus S&H

Order Online: www.mistlebuckle.com
Telephone Orders: 877-354-1474

Email: info@mistlebuckle.com

© 2002 Express Entertainment, Inc. 11110 Northup Way, Bellevue, WA 98004 i

Regis

Continued from Page 3
to build a great home for our next
generation of artists.”

The label also announced that
former Rykodisc label President and
Slow River founder George Howard
and Rykodisc GM Jill Christiansen
have resigned their posts to pursue
other opportunities.

qctlvated flashing red lights,
~suspended in a handsq;me clear acrylic buckle.

are avallable on severai_

www americanradiohistorv.com

Cooper To Clear Channel/Tucson VP/Market Mgr.

ent Cooper has been named VP/Market Manager for Clear Channel's

KNST, KTZR, KXEW, KOHT, KOYT, KRQQ & KWFM/Tucson. ef-
fective Dec. 2. Cooper currently holds a similar post at Clear Channel’s
Corpus Christi, TX cluster.

Cooper will replace Mike Madigan, who exited in September. Clear
Channel Southwest Sr. VP J.D. Freeman has been standing in in the
interim.

“Kent's experience and effective leadership with Clear Channel will
greatly enhance our stations in Tucson,” Freeman said. “I'm pleased we
were able to promote from within the company for this important mar-
ket.”

Citadel Moves McConnell To Albugquerque VP/GM

Milt McConnell has been appointed VP/GM for Citadel/Albuquerque,
overseeing KNML, KTBL, KKOB-AM & FM, KBZU, KMGA, KRST
& KTZ20, as well as KHFM, which Citadel operates via ajoint sales agree-
ment with American General Media. He was previously VP/National Sales
for Citadel's 207 stations.

“Milt and | know each other very well,” Citadel COO Bob Proffitt said.
“As always, | expect he will bring his patented enthusiasm and profes-
sionalism to the general-manager position. He is highly qualified.”

A 34-year broadcast veteran, McConnell has also served as VP/Af-
filiate & Agency Relations for broadcastspots.com and been VP/GM of
six Albuquerque-area stations once owned by Trumper Communica-
tions.

NRG Welcomes Winfield As Director/Programming

ewly launched NewRadio Group has tapped veteran lowa program-

mer Jeff Winfield as Director/Programming. Winfield will oversee
what will be a 22-radio-station group in Wisconsin and lllinois when the
company closes on acquisitions from Marathon Media.

“We are excited to have Jeff on the team,” NRG CEQO Mary Quass,
CFO Tami Gillmore and COO Lindsay Wood Davis said in a joint state-
ment. “He brings experience as an air personality, MD and PD and has a
broad knowledge of many formats.”

A 17-year radio veteran, Winfield has spent the past 14-plus years at
KHAK/Cedar Rapids, IA—the last 10 as PD. Earlier in his career Winfield
was instrumental in the launch of KDAT/Cedar Rapids for Quass Broad-
casting. He also worked with KRNA-FM/Cedar Rapids under Central Star
Communications.

Caplan, Miller Form Indie Label ‘Or’

ndustry veterans Michael Caplan and Larry Miller have founded Or
Music, a New York-based indie imprint to be distributed by RED. The
label is targeting adult fans of various music genres.

“As an industry, we've done so little lately to nurture and promote art-
ists who have the capacity to develop a long career,” Kaplan said. “We've
made sure all these new acts have one hit single and forgotten totally
about what happens after that single’s gone. And nobody’s targeting those
music fans 25 and older who actually remember artists with real careers.
Or Music is about changing that.”

Caplan, who will serve as Or Music President, was previously Sr. VP/
A&R at Epic Records. He spent 17 years with the label. Miller will be CEQ
of the company. He has previously worked at a2b Music, WHTZ/New
York, WQCD/New York and NBC Radio Entertainment.
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' MeasureCast

Continued from Page 3

the advertising-agency market at a
time when confusion wasn't helping
anybody.”

Rose said Arbitron has already
made the change to MeasureCast’s
technology and that some informa-
tion that was previously offered only
by MeasureCast, such as approxi-
mate cume figures, will now be
available through Arbitron.

He said, “From what we've heard

' from our customers, the unique

number of people tuning, or cume,
as we call it. and the Internet met-
rics arc all things that they 're pretty
excited about. [ The license] gives us
things that Arbitron didn’t have at its
disposal before to make sure cus-
tomers get what they need to trans-
act business.”

The Portland. OR-based Meu-
sureCast will continue to exist un-
der an as-yct-unannounced name
and will shift its focus to new-prod-
uct development. Its technology
partnerships, including deals with
Nielsen Media Research and Net-
Ratings, remain in place.
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National Radio

o MTV RADIO NETWORK offers the
hourlong MTV's Live From the Rock
and Roll Hall of Fame, with Avril
Lavigne, Vanessa Carlton, John Mayer
and Our Lady Peace, on the weekend
of Cec. 19, exclusively through
Westwood One. Far more info, contact
Abby Krasny at Wastwood One, 212-
641-2052 or abby_krasny @west
woodone.com.

¢ SUPERADIO offers the four-hour
Retro Country U.S.A. Christmas Spe-
cial commercial-free to existing affili-
ates and to nonaffiliate stations on a
market-exclusive basis. For more info,
contact Rich O'Brizn of Superadio at
rich@ superadio.com or go to www.
retrocountry.com.

e WESTWOOD ONE presents the 90-
minute Dave Matthews Band Retro-
spactive Special from Dec. 7-9. For
mcre info, contact Abby McDorman at
Westwood One, 212-641-2009 or
amedorman @westwoodone.com.

Industry

® TOM VERSEN returns to the helm |

of Blue Sky Productions, a full-service
audio-production company. He was
formerly head of Production & Creative
SeT/ices for Sirius Satellite Radio.

~ Changes

Adult Standards: Carter B. Smith
returns to KABL-AM/San Francisco
forIaft:moon drive.

Arbitron
Continued from Page 1

Meanwhile, the Council elected
KZST/Santa Rosa. CA VP/GM Tom
Skinner as its new Chairman, suc-
ceeding Pearlman.

In other Arbitron news, the com-
pany said it has redesigned its Sta-
tion Information Form to exclude
program and personality informa-
tion. Beginning with the winter 2003
survey. Arbitron will rely on diary-
skeepers and its own research to de-
termine the proper crediting of radio
programs to a particular station in
the market — a decision that elimi-
nates a station’s responsibility for
listing each station’s air talent and
shift in the quarterly Station Infor-
mation Packet.

Arbitron will still send out the
packets, but it will ask about sta-
tion name, broadcast hours. net-
work affiliation and power output.
Arbitron spokeswoman Jessica
Benbow told R&R the change was
made simply because radio sta-
tions were not sending complete
information updates to Arbitron.
“Diarykeepers are very accurate in
wha they’ve been sending us.” she
said “They tend to be more accu-
rate and more current.”

Should Arbitren need to review
diary entries in order to properly
credit a radio station in the market,
it will do the follcwing: If all diary-
keepers have submitted entries that
combine, for instance. a morning
show name with a station’s fre-
quency, credit will be assigned to
that station. If there are discrepan-
cies — for instance. Rush Lim-
baugh’s daily program appears in
market diarics with two different
frequencies listed — Arbitron will
conduct the research to properly de-
termine which station should get
credit.

If multiple stations available in
the market broadcast a program,
credit will be assigned using Arbi-
tron’s 1% in-tab criterion. Under that
definition, a station meets the crite-
rion in a county if it was mentioned
in at least 1% of the in-tab diaries
from that county in the preceding
available survey vear.

Artitron will also use an ascrip-
tion technique in situations where
the|diary credit reflects listening to
a program airing on two different
frequencies in a market. If two or

more stations meet the 1% in-tab |

criterion, credit is determined based
on a statistical technique that as-
signs diary credit based upon each
station’s historical diary mentions
in the county from which the diary
is received. The diary mentions are
transformed into probability ranges
for purposes of assigning credit.

ftrbitron points out that a minute
percentage of diary mentions list a
program or personality without also
listing a station’s call letters, dial po-
sitipn or station name.

inally, Arbitron said it will im- |

ple{nenl weighting by the language
preFerence of Hispanic diarykeepers
after it has reprogrammed its com-
puters.

‘tWe see the addition of weight-
ing by language preference as one
more incremental enhancement in
the|services we offer our subscrib-
ers|” Arbitron U.S. Media Services
Prasident Owen Charlebois said.
“Weighting by language preference
would allow stations and advertis-
ers|that target specific segments in
the Hispanic community to reach
those consumers more effectively.”™

Currently. Arbitron applies weight-
ing to age, sex and geography in or-
derito have its sample panel replicate
thel composition of a particular mar-
ket In some cases it also applics
wejghting to race or ethnicity. but
thal weighting does not take into ac-
count the language spoken in a par-
ticular household.

In the future, Arbitron plans to

divide the Hispanic sample into two
language-preference groups: Span-
ishi-dominant and non-Spanish-
dominant. Arbitron will weight the
returned diaries for ecach of these
graups against a predetermined es-
timate of the language preference of
thg Hispanic population in cach
mayket.
Arbitron currently reports radio-
audlience estimates by language
praference, but it does not do so on
a weighted basis. It plans to an-
noynce a start date for language-
preference ratings early next year.

- Earnings
Continued from Page 1

attributed primarily to acquisitions it
completed during Q1 2002. as well
as growth from last year in local and
national revenue. On a pro forma ba-
sis. Q3 net revenue increased 8%. to
$66.2 million, while BCF increased
19%. to $25.5 million.

Looking ahead, Cumulus expects
more pro forma EBITDA growth in
Q4. predicting an increase of 14%-
15%. Tt also expects pro forma rev-
enue will rise 7%-8%. However,
Cumulus still expects to report a loss
‘ per share of approximately 8 cents.
The average estimate of Thomson
First Call analysts for Cumulus’ Q4
is for a profit of 5 cents a share.

Salem’s pro forma net income
came in at a penny per share — a
penny shy of the 2 cent EPS consen-
sus estimate of analysts polled by
Thomson First Call — but the
company’s net broadcasting revenue
increased 16%. to $38.7 million, and
BCF rose 13%, to $14 million.

EBITDA climbed 17%, to $10.3
million; after-tax cash flow was up
27%. to $6.6 million (28 cents per
share): and free cash flow increased
49%. to $5.5 million (23 cents). On
a same-station basis, revenue rose
15%. and BCF grew 26%.

For Q4 Salem projects net broad-

cast revenue of $40 million-$40.5
’ million, BCF of $15 million-$15.5
million and EBITDA of $11.5 mil-
lion-$12 million. Per share, ATCF is
projected to be 30 cents-32 cents,
FCF is predicted to be 25 cents-27
cents, and EPS is forecast to come
in at 5 cents-6 cents.

e Contributing to the company’s
woes, revenue and income at Dis-
ney’s broadcasting division declined
in its fiscal Q4 and full fiscal year,
which both ended Sept. 30. Revenue
for the broadcasting unit of Disney’s
Media Networks segment, which in-
cludes the ABC radio divisions, was
down 4% in fiscal Q4, to $1.2 bil-
lion, and down 15% for the full fis-

cal year, to $5.1 billion. Operating
‘ income for broadcasting dropped
from a gain of $87 million in Q4
2001 1o a loss of $23 million in Q4
2002 and from a gain of $783 mil-
lion in fiscal 2001 to a loss of $36
million this year.

The company said its broadcast-
ing resuits reflected diminished ad-
vertising revenue caused by lower
ratings and advertising rates, as well

as higher programming costs at
ABC-TV. Overall, Disncy earned
$222 million (1] cents per share)
during fiscal Q4. That's compared to
$53 million (3 cents) during the
same period last year. The results
matched the consensus expectations
of analysts surveyed by Thomson
First Call.

¢ Spanish Broadcasting System's
net loss improved from $1.6 million
(3 cents per share) to $93.000 (0
cents); excluding discontinued opera-
tions (the barter agreement with AOL
Time Warner. which ended on Aug.
25) the company reported a loss of
$1.9 million (3 cents).

Net revenue from continuing op-
erations climbed 7%. to $34.7 mil-
lion. while BCF was up 15%. to
$16.3 million. EBITDA rose 13%. to
$12.7 million, and FCF soared 75%.
to $4.2 million. On a same-station
basis, net revenue increased 7%, and
BCF improved 14%. For Q4 SBS
expects revenue growth of 11%-
12% and BCF of $14 million-$14.5
million.

e “Qur ratings success story has
continued into the third quarter.”
Entravision Chairman/CEO Walter
Ulloa said last week during a con-
ference call in which he also noted
that Entravision’s radio group *“‘con-
tinued to show positive momentum”
by posting a Q3 revenue gain of
21%, to $21.2 million, and a BCF
increase of 25%, to $7.7 miilion. At
the same time, the company saw its
third consecutive quarter of double-
digit growth in national radio sales
— “an amazing 65% increase in
Q3.” Ulloa said.

As a whole, Entravision narrowed
its Q3 loss applicable to common
stock from $15.1 million (13 cents
per share) to $1.7 million (1 cent);
analysts polled by Thomson First
Call estimated Entravision’s loss
would range from 1 cent to fiat.
ATCF rose from 7 cents per share to
9 cents. On a same-station basis,
overall net revenue climbed 22%,
and BCF gained 32%. For Q4
Entravision anticipates a 16%-19%
improvement in net revenue for ra-
dio and a 12%-18% gain in overall
BCE

¢ Susquehanna’s radio revenue
was up 9% in Q3. coming in at
$59.5 million. while BCF climbed
12%. to $23 million. Operating in-
come rose 29% . to $17 million. and
was concentrated in Susquehanna’s
Dallas, Kansas City. Houston and
Atlanta markets: about $1.5 million

of the increase was due to the adop-
tion of a change in accounting rules
in which the company no longer
amortizes goodwill.

Adjusted EBITDA improved
14%. to $20.1 million. Susquehanna
said improved ratings. better ¢co-
nomic conditions and expense con-
trols implemented last year contrib-
uted to the Q3 results.

¢ In NextMedia's radio division,
Q3 net revenue increased 14%, to
$16.8 million, while BCF rose 21%.
to $6.4 million. Overall, including
the company’s outdoor division,
NextMedia's net revenue improved
19%, to $23.9 million: EBITDA
grew 26%, to $6.7 million: and the
Q3 net loss narrowed from $3.9 mil-
lion to $1.2 million. For Q4 Next-
Media expects net revenue to grow
10%-12% and BCF to rise 20%-
25%.

¢ DG Systems posted a turnaround
in Q3: Net income was $1.2 million
(2 cents per share), compared to a loss
of $2.5 million (4 cents) in Q3 2001.
Consolidated revenue increased 3%.
to $16.4 million, reflecting growth in
DG'’s media-distribution division. That
was offset by lower satellite-receiver
sales at the company’s Starguide divi-
sion. EBITDA rose 50%. to $3.5 mil-
lion. DG CEO Matthew Devine
pointed out that since Jan. 1 DG has
lowered its debt by about 25%, to
$12.7 million, and that the company
expects (o eliminate its debt obliga-
tions in the first part of 2004.

¢ American Tower’s Q3 revenue
decreased 3%, to $266.6 million.
while its net loss widened from
$124.9 million (65 cents per share)
t0 $353.9 million ($1.81). However,
the company recorded a $271 mil-
lion charge during the quarter, $188
million of which was a writedown
on certain assets. EBITDA increased
25%, to $84.4 million, and tower
cash flow increased 33%, to $86.8
million.

Still. due to lost revenue and cash
flow tied to the sale of its corporate
headquarters, American Tower for
Q4 revised its net loss guidance
from 27 cents-33 cents to 26 cents-
31 cents and expects revenue of
$246 million-$264 million. For 2002
the company adjusted its EPS-loss
estimate from $1.36-$1.48 to $2.86-
$2.91 and predicts revenue of $1.02
billion-$1.04 billion.

By Joe Howard, with additional
reporting by Julie Gidlow and Adam
Jucobson.

#

| cHromcie

BirtHs

Dixie Chick Emily Robison,
husband Charlie Robison, son
Charles Augustus, Nov. 11.

CONDOLENCES

Former KMOX/St. Louis News
Director John Angelides, 65,
Nov. 8

Longtime Seattle air personal-
ity Bobby Simon, Nov. 2

www.americanradiohistorv.com

Goldstein

Continued from Page 1

joining The Wave's awesome team

of talent,” KTWV VP/GM Tim
Pohiman commented. “Paul will
bring many fresh new ideas to the
station. helping us continue to grow
our ratings and revenue.”
Goldstein most recently pro-
grammed KKSF/San Francisco.
Before that he was PD at WNUA/
Chicago. where he hired jazz icon
Ramsey Lewis for morning drive
and innovated the most successful
promotion in Smooth Jazz history
— Trip-A-Day — now emulated at

other formats, including AC.
Goldstein. who also created Gram-
my-nominated saxophonist Dave
Koz's successful syndicated radio
show. has also served as PD at
KOALI (The Oasis)/Dallas.

“Coming to work for an inspira-
tional, world-class executive like
Tim Pohiman made this an easy de-
cision.” Goldstein told R&R. “Be-
ing reunited with my many talented
fricnds at The Wave made it even
sweeter. Chris Brodie's record of
enormous success makes these big
shoes 1o fill. but I'm looking forward
to the challenge.”
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National Music Formats

Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

SOFT ROCK

Seth Neiman
DJ SAMMY & YANDU Heaven (Candielight Mix)
HALL & OATES Forever For You

R&B & HIP-HOP

Damon Williams

3LW Neva Get Enuf

BLACKSTREET Deep

CRAIG OAVID What's Your Flava?
DONELL JONES Where You Are...

LL COOL J Paradise

JENNIFER LOPEZ Jenny From The Block

RAP

Damon Williams
JURASSIC 5 A Day At The Races
LIL FLIPP U See It

LL COOL J Neggy Nuts

NAPPY RDOTS Headz Up
YOUNGBLOOD?Z Cadillac Pimpin’

ROCK

Gary Susalis
BLANK THEORY Addicted

ALTERNATIVE

Adam Neiman
COLDPLAY Clocks

TODAY’S COUNTRY

Liz Opoka

ANDY GRIGGS Practice Life
JENNIFER HANSON Beautiful Goodbye

PROGRESSIVE

Liz Opoka

NICOLAI DUNGER Something New
GEORGE HARRISON Stuck Inside A Cloud
SINEAD 0’CONNOR My Lagan Love

866-MVTUNES

130 million moviegoers
21,000 movie theaters

WEST

1. EMINEM Lose Yourself

2. MADONNA Die Another Day

3. MARIAH CAREY Through The Rain
4. TONI BRAXTON Hit The Freeway
5. COLDPLAY In My Place

MIDWEST

1. EMINEM Lose Yourself

2. MARIAH CAREY Through The Rain
3. MADONNA Die Another Day

4. KEITH URBAN Somebody Like You
5. COLDPLAY In My Place

SOUTHWEST

10 million homes  180.000 businesses
Rick Gillette » 800-494-8863

DMX Hospitality

Jeanne Destro

The hottest tracks at DMX hospitality, which
includes restaurants, bars. hotels and
cruise ships, targeted at 25-54 adults.
CHUCK LOEB True Or Faise

CLUB 1600 t/GEORGE FONTENETTE Blow Like The Wind
JOE SAMPLE Hot And Hurmid

SANTANA t/MICHELLE BRANCH Game Of Love
311 Amber

DAVID GRAY The Other Side

DIXIE CHICKS Landslide

LAS KETCHUP The Ketchup Song

SIXPENCE NONE THE RICHER Breathe Your Name
PINMONKEY | Drove All Night

This section features this week's new adds
on DMX MUSIC channels avallable via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
No Adds
CHR/RHYTHMIC

Mark Shands

JUSTIN TIMBERLAKE Senorita
JUSTIN TIMBERLAKE Cry Me A River
JUSTIN TIMBERLAKE Rock Your Bady
JUSTIN TIMBERLAKE Never Again
URBAN

Jack Patterson

No Adds

ALTERNATIVE

Dave Sloan

DONNAS Take It Off

ROCK

Stephanie Mondello

RA Do You Call My Name

TRUST COMPANY Running From Me
ADULT ALTERNATIVE
Stephanie Mondello
DROPLINE Best Thing

FEEL Won't Stand In Your Way

BRAD Shinin*

COLDPLAY Clocks

CHRIS ROBINSON Safe In The Arms Of Love
ADULT CONTEMPORARY

Jason Shiff

CHRISTINA AGUILERA Beautiful
INTERNATIONAL HITS

Mark Shands

CRAIG DAVID What's Your Flava?
COUNTRY

Leanne Flask
PINMONKEY | Drove Al Night
LEE ANN WOMACK Forever Everyday

DANCE

Danielle Ruysschaert
STERBINSKZKY & TRANZIDENT Gates Of Mind

RAP/HIP-HOP

Mark Shands

2PAC Thugz Mansion

BONE THUGZ-N-HARMONY Bad Weed Bluas
BONE THUGZ-N-HARMONY Set it Straight
BONE THUGZ-N-HARMONY Home

BONE THUGZ-N-HARMONY Get Up & Get It
BONE THUGZ-N-HARMONY Bone. Bone, Bone
BONE THUGZ-N-HARMONY Guess Wha's Back

1. EMINEM Lose Yourseif

2. MADDNNA Dee Another Day

3. MARIAH CAREY Through The Rain
4. KEITH URBAN Somebody Like You
5. COLOPLAY In My Place

NORTHEAST

1. EMINEM Lose Yourself

2. MADDNNA Die Another Day

3. SNDOP DOGG From Tha Chuuuch To Da Palace
4. MARIAH CAREY Through The Rain

5. WHITNEY HOUSTON One Of Those Days

SOUTHEAST

1. EMINEM Lose Yourself

2. MADONNA Die Another Day

3. MARIAH CAREY Through The Rain
4. TONI BRAXTON Hit The Freeway
5. COLDPLAY In My Place

Artist/Tile Total Plays
HILARY DUFF | Can't Wait 76
AARON CARTER America A 75
AVRIL LAVIGNE Complicated 75
LMNT Juliet 75
KELLY CLARKSON A Moment Like This 75
SIMON AND MILD Get A Clue 74
PLAY Us Against The World 72
A*TEENS Floorfiller 72
CHRISTINA MILIAN Call Me, Beep Me 68
JUMPS Beauty And The Beast 35
NICK CARTER Help Me 34

NO SECRETS That’s What Girls Do 34
BAHA MEN Who Let The Dogs Out? 32

SUGAR RAY When It's Over 31
PINK Get The Party Started 31
SMASH MOUTH I'm A Believer 30

A*TEENS Bouncing Off The Ceiling 30
VANESSA CARLTON Ordinary Day 30
NINE DAYS Absolutely (Story Of A Girl) 30
VANESSA CARLTON A Thousand Miles 29

Playlist for the
week ending Nov. 9.

_—

L)

;& sareiuire Lori Parkerson
~ * 202-380-4425

~

200n20 (XM20)

Kane

CHRISTINA AGUILERA Beautitul

KID ROCK t/SHERYL CROW Picture
KYLIE MINOGUE Come Into My World
SEAN PAUL Gimme The Light

BPM (XM81)

Blake Lawrence

SUPREME BEINGS OF LEISURE Owine
SUPERCHUMBAO [rresistible

THICK OICK t/LATANZA WATERS Insatiable

The Heart (XM23)

Johnny Williams
CELINE OION Goodbye's {The Saddest Word)

Raw (XM66)

Leo G

E-40 Fallin’ Rain

JAY-Z Hovi Baby

PROJECT PAT Weak Niggaz

Watercolors (XM71)
Trinity

DENNY JIOSA Body 2 Body
DENNY JIOSA Europa

MICHAEL LINGTON Off The Hook
MICHAEL LINGTON Still Thinking Of You

X Gountry (XM12)

Jessie Scott

SUSAN GIBSON Sourpuss

NANCI GRIFFITH White Freight Liner

STAN MARTIN I'm Leaving Town

BEAVER NELSON Baloney Bay

WILLIE NELSON & SHERYL CROW Whiskey River

XM Cafe (XM45)

Bill Evans
BADLY DRAWN BOY Have You Fed The Fish

The Loft (XM50)

BRUCE SPRINGSTEEN You're Missing

BRUCE SPRINGSTEEN Lonesome Day

BRUCE SPRINGSTEEN Into The Fire

BRUCE SPRINGSTEEN Countin’ On A Miracle
BRUCE SPRINGSTEEN Paradise

BRUCE SPRINGSTEEN Empty Sky

BRUCE SPRINGSTEEN The Rising

BRUCE SPRINGSTEEN Nothing Man

BRUCE SPRINGSTEEN Waitin' On A Sunny Day
NICKEL CREEK Spit On A Stranger

NICKEL CREEK This Side

NORAH JONES Feelin' The Same Way

NORAH JONES The Nearness Of You

NORAH JONES Cold Cold Heart

NORAH JONES Oon't Know Why

NORAH JONES Come Away With Me

NORAH JONES I've Got To See You Again
NORAH JONES Turn Me On

NORAH JONES Nightingale

NORAH JONES Shoot The Moon

GEORGE HARRISON Stuck In The Clouds
MARK KNOPFLER Oevil Baby

MARK KNOPFLER A Place Where We Used To Live
TORI AMOS A Sorta Fairytale

GRAHAM NASH Lost Another One

GRAHAM NASH Blizzard Of Lies

GRAHAM NASH Where Love Lies Tonight
GRAHAM NASH ['lt Be There For You

GRAHAM NASH Pavanne

GRAHAM NASH Oirty Little Secret

GRAHAM NASH Nothing In The World
GRAHAM NASH The Chelsea Hotel

ALICE PEACOCK ' Be The One

ALICE PEACOCK Leading With My Heart

ALICE PEACOCK I'll Start With Me

COUNTING CROWS If | Could Give All My Love
COUNTING CROWS Big Yellow Taxi

COUNTING CROWS Hard Candy

COUNTING CROWS Why Should You Come When | Call
COUNTING CROWS Holiday {n Spamn
COUNTING CROWS Butterfly in Reverse
COUNTING CROWS Up All Night .

COUNTING CROWS Goodnight L A,

COUNTING CROWS Carriage

0AVI0 GRAY The Other Side

JACKSON BROWNE The Night Inside Me
JACKSON BROWNE Oon't You Want To Be There
JACKSON BROWNE About My Imagination
JACKSON BROWNE Sergio Leone

JACKSON BROWNE For Taking The Trouble
JACKSON BROWNE Casino Nation

JACKSON BROWNE My Stunning Mystery Companion
JACKSON BROWNE The Naked Ride Home
ART GARFUNKEL Bounce

ART GARFUNKEL The Thread

ART GARFUNKEL Perfect Moment

BECK Already Dead

BECK Golden Age

JAMES TAYLOR On The 4th Of July

JAMES TAYLOR Raised Up Family

JAMES TAYLOR My Traveling Star

JAMES TAYLOR Caroline | See You

JAMES TAYLOR Belfast To Boston

JAMES TAYLOR Baby Buffalo

JAMES TAYLOR September Grass

JAMES TAYLOR October Road

JAMES TAYLOR Carry Me On My Way

AIMEE MANN It's Not

AIMEE MANN Humpty Oumpty

AIMEE MANN Guys Like Me

AIMEE MANN The Moth

AIMEE MANN This Is How It Goes

ANNE MCCUE Always

ANNE MCCUE Angel Inside

PETER GABRIEL The Orop

PETER GABRIEL Growing Up

PETER GABRIEL | Grieve

TOM PETTY & THE HEARTBREAKERS The Last DJ
TOM PETTY & THE HEARTBREAKERS Can't Stop The Sun
TOM PETTY & THE HEARTBREAKERS Blue Sunday
TOM PETTY & THE HEARTBREAKERS Like A Diamond
TOM PETTY & THE HEARTBREAKERS Dreamville
TRACY CHAPMAN You're The One

TRACY CHAPMAN Let It Rain

TRACY CHAPMAN Another Sun

TRACY CHAPMAN Broken

MELISSA ETHERIDGE The Weakness In Me
PETER CASE Something's Coming

PETER CASE If You Got A Light To Shine

RYAN ADAMS Nuclear

RYAN ADAMS Halielujah

RYAN ADAMS Desire

JDAN OSBORNE Only You Know & | Know
JOAN OSBORNE 1'll Be Around

THE DEVLINS Static In The Flow

THE DEVLINS Five Miles To Midnight

www.americanradiohistorv.com

RADIO NETWORKS

Phil Hall» 972-991-9200
StarStation

Peter Stewart
ROD STEWART These Foolish Things
SHANIA TWAIN I'm Gonna Getcha Good!

Touch

Vern Catron

WHITNEY HOUSTON One Of Those Days
Tom Joyner Morning Show

Vern Catron
WHITNEY HOUSTON One Of Those Days

ALTERNATIVE PROGRAMMING
Gary Knoll» 800-231-2818

Rock

KORN Alone | Break

CHRIS ROBINSON Safe In The Arms Of Love
Alternative

AUOQIOVENT Looking Down

KORN Alone | Break

TRUST COMPANY Running From Me
Triple A

BRAD Shinin’

GEORGE HARRISON Stuck Inside A Cloud
PAUL SIMON Father & Daughter

CHR

DJ SAMMY & YANOU Heaven

NORAH JONES Don't Know Why

NELLY Air Force Ones

NIVEA Don't Mess With My Man
Mainstream AC

SHANIA TWAIN I'm Gonna Getcha Good!

Lite AC

CELINE DION Goodbye's (The Saddest Word)
HALL & OATES Forever For You

UNCLE KRACKER In A Little While

NAC

GREGG KARUKAS Your Sweet Smile

Christian AC

SIXPENCE NONE THE RICHER Breathe Your Name
uc

PETEY PABLO Blow Your Whistle

SNOOP DOGG From Tha Chuuuch To Da Paface
Country

CHRIS CAGLE What A Beautiful Day

OARON NORWOOD In God We Trust

MICHAEL PETERSON Lesson In Goodbye
PINMONKEY | Drove All Night

Music Programming/Consulting
Ken Moultrie » 800-426-9082
Alternative

Steve Young/Kristopher Jones
COLDPLAY Clocks

SYSTEM OF A DOWN Innervision

TRUST COMPANY Running From Me
Active Rock

Steve Young/Kristopher Jones
CINOER Soul Creation

SYSTEM OF A DOWN Innervision

TRUST COMPANY Running From Me
Heritage Rock

Steve Young/Kristopher Jones
CHEVELLE The Red

Hot AC

Steve Young/Josh Hosler !
LIFEHOUSE Spin

CHR

Steve Young/Josh Hosler

GOOD CHARLOTTE Lifestyles Of The. ..

AVRIL LAVIGNE I'm With You

NIVEA Don't Mess With My Man

Rhythmic CHR

Steve Young/Josh Hosler

B2K t/P. DIDOY Bump, Bump, Bump

ANGIE MARTINEZ Take You Home

SNOOP DOGG From Tha Chuuuch To Da Palace

Mainstream AC

Mike Bettelli/Teresa Cook
DIXIE CHICKS Landslide

Delilah

Mike Bettelli

HALL & OATES Forever For You
BENNY MARDONES | Want It All
Dave Wingert Show

Mike Bettelli/Teresa Cook
SHANIA TWAIN I'm Gonna Getcha Good'
Mainstream Gountry

Ray Ranaall/Hank Aaron
BLAKE SHELTON The Baby

New Country

Hank Aaron

AARON LINES You Can't Hide Beautiful
Lia

Ken Moultrie/Hank Aaron
AARON LINES You Can't Hide Beautiful

24 HOUR FORMATS
Jon Holiday « 303-784-8700
Adult Hit Radio

JJ McKay

KELLY ROWLAND Stole

JOHN RZEZNIK I'm Still Here (Jim's Theme)
US COUNTRY

Penny Mitchell

CHRIS CAGLE What A Beautiful Day

GREAT AMERICAN COUNTRY
Jim Murphy = 303-784-8700
CHARLIE DANIELS BAND Southern Boy
DELBERT MCCLINTON Lone Star Blues
AARON LINES You Can't Hrde Beautiful

WESTWOOD ONE ),

Charlie Cook » 661-294-9000
Soft AC

Andy Fuller

DJ SAMMY & YANOU Heaven
Bright AC

Jim Hays

TORI AMOS A Sorta Fairytale
Mainstream Country

David Felker

FAITH HILL When The Lights Go Down
Hot Country

Jim Hays

FAITH HILL When The Lights Go Down
BLAKE SHELTON The Baby

Young & Elder

David Felker
FAITH HILL When The Lights Go Down

e J—Fs —f f et )ik
=T A=
ENE) PNETWORKS |

After Midnite

KELLIE COFFEY At The End Ot The Day

CAROLYN DAWN JOHNSON One Day Closer To You
BLAKE SHELTON The Baby

TRICK PONY On A Mission

X
WAITT RAGIO NETWORNS

Alternative

Chris Reeves  402-952-7600
BOX CAR RACER There Is

COLOPLAY Clocks

MUDVAYNE Not Falting

NEW FOUND GLORY Head On Collision
SYSTEM OF A DOWN Innervision

Country

Jim West

KEVIN DENNEY it'll Go Away

VINCE GILL Next Big Thing

JENNIFER HANSON Beautiful Goodbve

P&ILLSTAR

Avg. Gross i ,
Pos. Artist (in 000s) Among this week’s new tours
1 PAUL MCCARTNEY $2,107.7
2 BRUCE SPRINGSTEEN $1,224.1 BON JOVI
3 THE WHO $995.0
4 QZZFEST 2002 $968.8 BOYZ il MEN
5 AEROSMITH 2233.4 DEF LEPPARD
6 CHER 61.0
7 GEORGE STRAIT $852.7 JAMES TAYLOR
S CELDIAMOND :sog.g QUEENS OF THE STONE AGE
508,
10 ANGER MANAGEMENT TOUR $482.8 SNEAKER PIMPS
2
112 ;ng:iT :gg; 3 The CONCERT PULSE is courtesy of
AVITZ $3 64 Polistar, a publication of Promoters'
13 LENNY KR 5314'3 On-Line Listings, 800-344-7383;
:g ;l(")w a%‘x NDROSS $323'9 California 209-271-7900.
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72 million housahm'p

Television/Films

mitlion households

BABY #/P. DIDDY Do That

BUSTA RHYMES Make It Clap
INDIA.ARIE Little Things

JAHEIM Fabulous

ANGIE MARTINEZ t/KELIS Take You Home
D-TOWN These Are The Davs

P.0.D. Sateliite

STAIND Epiphany

SYSTEM DF A DOWN Aericls

USEQ The Taste Of Ink

CM1

COUNTRY MUSIC TELEVISION

56.8 miflion households
Brian Philips. Sr. VP/GM
Chris Parr, VP/Music & Talent

' ADDS

l

TON! BRAXTDN #/LOON Hit The Freeway
HE?THE\R HEADLEY He Is
INDJA.ARIE Littte Things

Video airpiay for Nov. 18-24.

Tom Calderone Pauf Marszalek
VP/Programming W/Music Programming
rays | ADDS

EMINEM Lose Yourself 38 L.
JUSTIN TIMBERLAKE Like | Love You 28 TLE Gl Takk
SEAN PAUL Gimme The Light 25 BON JOVI Misunderstood
MISSY ELLIDTT Work It 24 .
AVRIL LAVIGNE SkBer Boi 22 ROL}ING STONES Don' Stop
CLIPSE When The Last Time... 21 MISSY ELLIOTT Work It
GOOD CHARLOTTE Lifestyles Of The Rich.. 21 o
LL COOLJ Luv U Better 20 SAMMY HAGAR Things've Changed
PUDDLE OF MUDD She Hates Me 19 QUEENS 3F THE STONE AGE No One Knows
FOO FIGHTERS All My Life 19
FAT JOE Crush Tonight 18 | Prays
CHRISTINA AGUILERA Dirrty 16 I
NIRVANA You Know You're Right 15 |
MARIAH CAREY Thiough The Rain 15 SANTANA //MICHELLE BRANCH Game Of Love 24
MADONNA Die Another Day 15 NO QOUBT {/LADY SAW Undemeath It All 23
SANTANA /MICHELLE BRANCH Game Of Love 15
JENNIFER LOPEZ Jenny From The Block 15 MAIONNA Die Another Oay 2
AUDIDSLAVE Cochise 14 PINK Family Portrait 21
PINK Family Portrait 13
SUM 41 Stil Waiting 13 SHANIA TWAIN I'm Gonna Getcha Good! 21
KELLY CLARKSON A MOmTW Like This 12 JOHN RZEZNIK 'm Siill Here (Jim's Theme) 18
KELLY ROWLAND Stole 12
NORAH JONES Don't Know Why 12 MATCHBOX TWENTY Disease 18
SNOOP DOGG From Tha Ch.uuch To Da Palace 1 JOHN MAYER Your Body Is A Wonderland 18
NAPPY ROOTS Po’ Folks 10
ERYKAH BADU 1/COMMON Love Of My Life 10 JENNIFER LOPEZ Jenny From The Block 17
KORN Alone | Break 1 MARIAH CAREY Through The Rain 16
NIVEA Don't Mess With My Man g
DAKENFOLD Starry Eyed Surprise 8 RED HOT CHILI PEPPERS Zephyr Song 16
STONE SOUR Bother 8 DIXIE CHICKS Landslide 15
JA RULE 1/BOBBY BROWN| Thug Lovin’ 8
LIFEHOUSE Spin 7 NIEYANA You Know You're Right 15
JOHN MAYER Your Body Is A Wonderland 7 BRUICE SPRINGSTEEN Lonesome Day 14
ASHANTI Baby 6
SALIVA Always 6 FAITH HILL Cry 14
CRAIG DAVID What's Your Flava? 5 JUSTIN TIMBERLAKE Lik | Lov You 12
SIMPLE PLAN I'd Do Anything 6
BRUCE SPRINGSTEEN Lonesome Day 6 U2 Electrical Storm 10
CAM'RON Hey Ma £ LIFEHOUSE Spin 9
N.0.R.E. Full Mode 6
QUEENS OF THE STONE AGE No One Knows 6 CREED Con't Stop Dancing 8
EVE Satisfaction 6 ;
T . FOO FIGHTERS All My Life 8
NO DDUBT f/LADY SAW Urdemneath it Al 5 UNGLE KRACKER In A Little While 8
ey e J KELLY ROWLAND Stole 8
VINES Outtathaway 5
TAPROOT Poem 5 WAL LFLOWERS When You're Dn Top 7
RED HOT CHILI PEPPERS Zephyr Song 5 TORI AMOS A Sorta Fairytale 7
ORU HILL | Shouid Be... 5
JAY-Z /BEYDNCE '03 Bonnie & Clyde 5 WHITNEY HOUSTON One Of Those Days 6
BIG TYMERS Oh Yeah 4 |
T e 4 SIXPENCE NONE THE RICHER Breathe Your Name 4
STROKES Someday 3 OANA GLOVER Thinking Over 3
ANDREW W.K. We Want Fun 3 5 5
FABOLOUS This Is My Party 3 CRAIG DAVID What's Your Flava? 2
VANESSA CARLTON Pretty Baby 3 ERYKAH BADU 1/COMMODN Love Of My Life 2
JUSTIN TIMBERLAKE Cry Me A River 3 AUBIOSLAVE Cochise 9
FLOETRY Floetic 2
ERICK SERMON f/REDMAN React 2 3 DODRS DOWN When I'm Gone 2
MS. JAOE Ching, Ching 2
PAPA RDACH Time And Time Again 2 PUQDLE OF MUDD She Hates Me .
SEETHER Fine Again 2 LL €OOL J Luv U Better 2

2

2

2

2

2

2

2

2

2

2

2

XZIBIT X

Video playtist for t/ye week ending Nov 9

David Cohn

General Manager 2

EMINEM Lose Yourself

MISSY ELLIDTT Work It

NIRVANA You Know You're Right

CLIPSE When The Last Time

FOO FIGHTERS All My Life

ERYXAH BADU I/COMMOM Love Of My Life
VINES Outtathaway

QUEENS OF THE STONE AGE No One Knows
LL COOL J Luv U Better

SEAN PAUL Gsmme The Light

OK GO Get Over [t

EVE Satisfaction

AUDIOSLAVE Cochise

SNOOP DOGG From Tha Chuuuch To Da Palace
SUM 41 Still Waiting

TALIB KWELI /BILAL Wattin' For The DJ
PUDDLE DF MUDD She Hates Me

SALIVA Always

PAPA ROACH Time And Time Again
NIRYANA You Know You'rs Right

USED The Taste Of Ink

EMINEM Without Me

DAWID GRAY The Other Side

SEETHER Fine Again

STONE SDUR Bother

TORI AMDS A Sorta Fairytale

Video playlist for the week of Nov 4-10.

% million householls

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEQ PLAYLIST

CHARLIE DANIELS BAND/TRAVIS TRITT Southern Boy
CROSS CANADIAN RAGWEED 17

| TOP20

DIXIE CHICKS Landshde

REBECCA LYNN HOWARD Forgive

NICKEL CREEK This Side

RASCAL FLATTS These Days

KEITH URBAN Somebody Like You

TOBY KEITH Who's Your Daddy?

TRAVIS TRITT Strong Enough To Be Your Man
SHANIA TWAIN I'm Gonna Getcha Good!
EMERSON DRIVE Fall into Me

FAITH HILL Cry

GEORGE STRAIT She'll Leave You With A Smile
TAMMY COCHRAN Life Happened

RADNEY FOSTER Everyday Angel

CLEDUS T. JUDD it's A Great Day To Be A Guy
TERRI CLARK | Just Wanna Be Mad

JENNIFER HANSON Beautitul Goodbye
LEEANN RIMES Life Goes On

STEVE AZAR Waitin' On Joe

MONTGOMERY GENTRY My Town

MARTINA MCBRIDE Where Would You Be...

| HEAVY

DIXIE CHICKS Landshde

FAITH HILL Cry

KEITH URBAN Somebody Like You
MONTGOMERY GENTRY My Town

RASCAL FLATTS These Days

REBECCA LYNN HOWARD Forgive

T0BY KEITH Who's Your Daddy?

TRAVIS TRITT Strong Encugh To Be Your Man

| HOT SHOTS

BRUCE SPRINGSTEEN Lonesome Day
CROSS CANADIAN RAGWEED 17
LEANN RIMES Life Goes On

SHANIA TWAIN I'm Gonna Getcha Good!
STEVE AZAR Waitin' On Joe

MUSIO Dontchange

JENNIFER LOPEZ Jenny From The Biock

CUIPSE When The Last Time

SEAN PAUL Gimme The Light

JAY-Z /BEYDNCE ‘03 Bonnie & Clyde

NELLY #/KELLY ROWLAND Dilemma

EMINEM Lose Yourself

TUC Girl Taik

ERYKAH BADU /COMMON Love Of My Life
HANTI Baby

RAP CITY TOP 10

Heavy rotation songs recewe 28 plays per week
Hot Shots receive 21 piays per week

Information current as of Nov. 11,
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Jim Murphy, VP/Programming
19 million households

| ADDS

EMINEM Lose Yourself

FIELD MOB Sick Of Being Lonely

JA RULE {/BOBBY BROWN Thug Lovin
LI COOL J Luv U Better

ERICK SERMON React

BABY i/P. DIDDY Do That

BENZIND Rock The Party

BYSTA RHYMES Make It Clap

FAT JOE 1/GINUWINE Crush Tonight
EVE Satisfaction

Video playlist for the week ending Nov. 17.

DELBERT MCCLINTON Lone Star Blues

CHARLIE DANIELS BAND/TRAVIS TRITT Southern Boy

AARON LINES You Can't Hide Beautiful

[ TOP 10

il

SHANIA TWAIN I'm Gonna Getcha Good*

TRAVIS TRITT Strong Enough To Be Your Man

RASCAL FLATTS These Days

KEITH URBAN Somebody Like You

TOBY KEITH Who's Your Daddy?

FAITH HILL Cry

TRACE AOKINS Chrome

GEORGE STRAIT She'll Leave You With A Smile

TRICK PONY Dn A Mission

MONTGOMERY GENTRY My Town
Information current as of Nov. 11,

www.americanradiohistorv.com
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TELEVISION

TOP TEN SHOWS

Total Audience
(105.5 million households)
CSI
Friends
E.R.
Will & Grace
Everybody Loves Raymond
NFL Monday Night Football
(Miami vs. Green Bay)
Survivor: Thailand
Law & Order
CSli: Miami
10 36th Annual CMA Awards

QN AW N -

©w N

November 15, 2002 R&R ® 13

November 4-10

Teens

12-17
The Simpsons
Maicolm in The Middle
Friends
King of the Hill

AW NN -

(tie)
6 The Simpsons (7:30pm)
7 Scrubs
8 ER.

(tie) Smallville
10 Will & Grace

Source: Nielsen Media Research

COMING NEXT WEEK

Marc Anthony, Phil Collins and
Destiny’s Child are slated to per-
form when CBS presents The
Victoria’s Secret Fashion Show
(Wednesday, 11/20, 9pm ET/PT).

Friday, 11115

* 3 Doors Down, The Tonight
Show With Jay Leno (NBC, check
local listings for time).

* Pearl Jam, Late Show With
David Letterman (CBS, check local
listings for time).

sLL Cool J, Late Night With
Conan O'Brien (NBC, check local
listings for time).

* Papa Roach, Late Late Show
With Craig Kitbom (CBS, check lo-
cal listings for time).

* Jay-Z and Spoon, Last Call
With Carson Daly (NBC, check lo-
cal listings for time).

Saturday, 11/16

* The Strokes, Mad TV (FOX,
11pm ET/PT).

e Nelly, Saturday Night Live
(NBC, 11:30pm ET/PT).

+ Kelly Rowland, Showtime at
the Apolio (check local listings for
time and channel).

Monday, 11/18
« Lifehouse, Live With Regis &

Kelly (check local listings for time and
channel).

* Ashanti, The View (ABC, check
local listings for time).

*Ja Rule, The Daily Show With
Jon Stewart (Comedy Central,
11pm ET/PT).

* Busta Rhymes, Jay Leno.

* Matchbox Twenty, David Let-
terman.

* OK Go, Conan O'Brien.

*» 3 Doors Down, Craig Kilborn.

* David Bowie, Carson Daly.

Tuesday, 1119

* Toni Braxton, Regis & Kelly.

« Avril Lavigne, The View.

« Alanis Morissette, The Caroline
Rhea Show (check local listings for
time and channel).

 Shania Twain, David Lattarman.

» Good Charlotte, Carson Daly.

Wednesday, 11/20

» John Rzeznik, Regis & Kelly.

» Ozzy and Kelly Osbourne, Jay
Leno.

* Steve Earle, Conan O'Brien.

« Ja Rule, Carson Daly.

Thursday, 11/21
» Craig David, Regis & Kelly.
* Norah Jones, Jay Leno.
* Phil Collins, Carson Daly.

— Julie Gidlow

FILMS

BOX OFFICE TOTALS
Nov. 8-10
Title Distributor $ Weekend $ To Date
1 8 Mile (Universal)* $51.24 $51.24
2 The Santa Clause 2 (Buena Vista) $24.73 $60.03
3 The Ring (DreamWorks) $15.50 $85.60
4 1Spy (Sony) $8.80 $24.48
5 Jackass: The Movie (Paramount) $7.10 $53.22
6 My Big Fat Greek Wedding (IFC) $5.85 $192.85
7 Sweet Home Alabama (Buena Vista) $3.81 $118.54
8 Ghost Ship (Warner Bros.) $3.15 $26.17
9 Femme Fatale (WB)" $2.77 $3.43
10 Frida (Miramax) $2.75 $4.50

“First week in release. All figures in
millions. Source: ACNielsen ED!

COMING ATTRACTIONS: This
week's openers include Half Past
Dead, starring Steven Seagal and
recording artist Ja Rule. Look sharp
for recording act Kurupt in a sup-
porting role. The film showcases Irv
Gotti Presents' “The Pledge (Re-
mix)” (Murder Inc/IDJMG), which
features Ja Rule, Ashanti, Nas and
2Pac.

Now playing in exclusive engage-
ments is Standing in the Shadows
of Motown, a documentary on The

Funk Brothers and their work as the
studio band for such artists as Diana
Ross and The Temptations. The
film’s Hip-O soundtrack sports origi-
nal, previously unreleased recordings
by The Funk Brothers, as well as live
versions of Funk Brothers-backed
Motown cover tunes by Bootsy Col-
lins, Joan Osbome, Me’Shell Ndge-
ocello, Gerald Levert, Ben Harper,
Chaka Khan and Montell Jordan
— all of whom appear in the film.

— Julie Gidlow

Malcolm In The Middie (9:30pm)

Jos—
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AL PETERSON
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apeterson@radioandrecords.com

News/Talk/Sports

The Little Show That Could

[ Doug Stephan celebrates 15 years in national syndication

n today’s consolidated radio business, where a “bigger is better” philosophy is generally the
— norm, stories of individuals who have single-handedly achieved success without big corpora-
tions behind them can often be overlooked.

Many Talk radio hosts
have tried to grab the brass |
ring of national success, but |
relatively few have suc-
ceeded, especially without |
the assistance of a major
network or a chain of

ter graduating from college
Stephan took jobs at as
many stations as would
have him, including WBZ-
1 FM, WJIB and WKOX in
Boston and WJAR in Prov-
idence. At one point he ac-

owned-and-operated sta- tually hosted Sunday mormn-
tions to use as a launch plat- ., . ings on WKOX. Sunday
form. One notable excep- E afternoons on WJIB and
tion is Doug S an. . Sunday eveni JAR.

on is Doug Stephan Doug Stephan Sunday evenings on WIAR

For the past 13 years
Stephan has self-syndicated his daily
Doug Stephan's Good Day to a net-
work of stations that now numbers
more than 300 affiliates. In an ar-
rangement unique in our induslry,
Stephan’s show is distributed by and
available from three different net-
works: Radio America. Talk Amer-
ica and i.c. America.

In a business where a majority of

hosts Iean to the right, politically
speaking. Stephan’s easygoing on-
air style and hard-to-pin-down polit-
ical ideology only add to the mys-

tique of his decade and a half of

success.
Born and raised in and around
Cambridge, MA, Stephan cites
WBZ-AM/Boston’s Dick Summers
as his carliest career influence. Af-

In the early 19805 he
moved over to the management
side of the business. serving as
OM for then all-News WEEI-AM/
Boston.

It was in 1987 that Stephan was
offered the opportunity that would
change his life. What was then the
American Radio Network tapped
him to host a new show. Good Day
USA. The program went through
several network owners until Steph-
an took ownership and changed the
show’s name to Doug Stephan's
Good Day.

In its carly days Stephan served as
host and staff for the fledgling show,
purchasing his own satellite time,
building a studio in his home, work-
ing the phones to sign aftiliates and
selling advertising. Stephan esti-

mates that, since its inception, his
program has been heard on more
than a thousand radio stations in cit-
ies all across the country.

R&R: Describe your show for
those who may not be fomiliar with it.

DS: There is a need for a show
like ours that reflects the sort of at-
titude that I have — not always se-
rious, but certainly not always silly.
Listeners and stations want a show
that is reliable, and 1 think 1 have
proven over the past 15 years that

T T T

“There’s more to being
creative than being
outrageous and
making a lot of noise,
and there’s more to
being heard than
yelling at people.”

WRITE BY DAY, TALK BY NIGHT -

WABC/New York talk host Paul Alexander recently celebrated the re-
lease of his new book, Man of the People: The Life of John McCain,
with ABC execs John McConnell and Chris Berry at New York City's famed
Elaine’s restaurant. Seen here are (I-r) McConnell, Alexander and Berry.

our show is that. We make it avail-
able some 12 hours a day through
feeds, so it’s there to solve any num-
ber of problems a station might
have, whether that is early in the
morning. in morning drive or in
midmoming.

One of the primary things we
provide, especially in the smaller
and medium markets, is a quality,
highly produced show that is sub-
stantially better than anything the
stations could afford to produce
themselves. It’s user-triendly and

comes 1o a station with plenty of
local avails, something that is of

very practical value to stations in
today’s radio cnvironment.

I think people have found that it
is a show that has kept up with the
times and the changes in our world,
and that’s why 1 believe the show is
more relevant today than ever.

R&R: What do you think has con-
tributed to your longeviny on the air?

DS: Yes, I have been around for
a while. 1 believe that Rush, Dr.

Dean Edell and Bruce Williams are
the only ones out there who have
had syndicated talk shows on the air
longer than I have. One of the main
reasons I've been successtul is that
our show is very family-friendly. We
present material in a way that would
not be deemed offensive by anyone
with a brain.

Also, our show is very caller-
driven. Everything we do is de-
signed to evoke a response. and we
try to offer a balanced perspective
on every issue we discuss on the
program. I also think that it has to
do somewhat with who I am. Peco-
ple who meet me soon realize that
I am the same guy off the air as |
am on the air.

I've been doing this for a long
time and have had the great fortune
to meet and work with a lot of great
people. I love what I do, and every
single day I come to the show ready
to give it everything I've got.

Continued on Page 16

ERDPN i your

:30 seec. pipeline into
ZI3ECTIoN sports |
world, highlighting
the athletes, the
bands, and the
lifestyle of your

More teens and

young adulte

bladeRlElvoard

than play basketball,
baseball or football.

o

It'e HUGE and now

your stations can

*Saur

be part of itll

| Sports Foll)

to &M perience it, Call (212) 725-1133.

www.americanradiohistorv.com
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" Listeners Love Us!

Affiliates are raving about the most
exciting financial talk show ever.

A live call-in talk show that WORKS!

M-F 4-5pm est.
www.wizetrade.com

Call USA Radio Network Aff. Relations
800.829.8111
www.usaradio.com

HOSTED BY...
Tony Marino and George Thompson

| Additional Shows...

| Money Watch Radio Network
561-868-1100

Monday 9:00am EST
Wednesday 9:00am EST
Friday Noon EST

| Business Talk Radio Network
813-888-5043
Monday-Friday 11:000m EST

U.S.A. Radio Network
800.829.8111
Monday - Friday 4:0Qpm EST
GE-8 (Starguide) & GE-3

wWWWw.americanradiohistorv.com
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The Little Show That Could

Continued from Page 14

R&R: Recently, you added a co-
host, Nancy Skinner. to the program.
What is it you feel Nancy brings to
the parn?

DS: One of the things I really ad-
mire about Nancy, and what helped
bring us together, is her passion.
She’s very passionate about her be-
liefs, she is very articulate, and she
is someone who, when it comes to
politics, is perhaps more passionate
than anyone | have ever come
across. But what she is really best at
is that she has a wonderfully quick
wit and is great at teasing me and
putting me in my place in a fun way.
People seem to enjoy listening to us
banter back and forth.

R&R: You have a unique ar-
rangement in syndicated radio, in
that you own your show and are of-
Jered by three different networks. In
our highly competitive business,
how did that come about?

DS: I own the show because,
from a business point of view, |
want the longevity | have achieved
to continue, and | want to protect
myself and my own interests. From
a practical standpoint, | want to
make sure that the show is readily
available to as many stations as pos-
sible, so that is the “why™ behind my
association with several networks. |
also think that all three of the net-
works understand, as do many of the
stations that carry the show, that we
are producing a show that would be
too expensive for any of them to do
individually.

Consequently, we have made
deals together that are good for the
networks and good for me. Frankly,
over the years, several of the net-
works | have been on have come
and gone, but our show has outlast-
ed all of them while continuing to
grow and prosper. As one of the few
surviving independents out there, |
always figured, why not work to-
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gether with several networks distrib-
uting the show, rather than having
them all compete and water down
the overall impact of what we can
do collectively?

R&R: There'’s an old saving,
“When elephants dance, it's the ants
that get trampled.” In a radio world
of massive consolidation over the
past several years, how has an inde-
pendent like you been able to sur-
vive?

DS: Not to be too redundant, but
longevity and reliability are a big
part of our success. | try to be as ac-
cessible as | can possibly be to aftil-

=S

“I love what I do,
and every single day
I come to the show

ready to give it
everything I've got.”

S N e,

iates so they know what they can
expect from me and what | can do
for them. I think I try to go way be-
yond what most syndicated-show
hosts will do for a station. I feel
that’s just part of the job.

When | first started this show, [
did everything myself — I produced
the show, sold it, hosted it and was
my own affiliate-relations guy. I
worked from Sam-8pm every day
for most of the first seven years.
That investment has paid off, espe-
cially when it comes to affiliate loy-
alty. Many of my stations have car-
ried this show since Day One, and
that is a testament to our service. If
you have two choices, and one gives
you lousy service and the other
gives you great service, the guy who

gives you bad service isn’t going to
last very long.

It’s been hard at times, because,
especially in the early years, we just
didn’t have the bodies to do it all.
But I think you'll find that any attil-
iate who asks me to do something
finds that I will go overboard to ac-
commodate them it it’s at all possi-
ble. You can never get too big to
treat your affiliates that way. That
has always been, and will always
be, my attitude. Radio stations and
advertisers are the customers, and,
to me, the customer is king.

R&R: From your veteran's per-
spective, what s good and what § not
so good abour Talk radio today?

DS: Talk radio is the most inti-
mate and dramatic connection you
can have with an audience. And
when people actually learn some-
thing by listening or are challenged
to think by something you say, that
is the greatest opportunity that we,
as talk hosts, have to be a factor in
people’s lives. When you reach a
point with a listener where they feel
like you are their friend and that they
can pick up the phone and call you
to be heard, it doesn’t get any better
than that.

On the downside, we are in a cy-
cle now where stations are sort of
afraid of sticking their feet into un-
familiar waters. There’s an attitude
of not putting anything on that
hasn’t been tested already and prov-
en to work somewhere else. There
are still a lot of people who believe
that Talk radio has to be conserva-
tive to be successful, and 1 don’t be-
lieve that. We know as a format
what we can get from a focus on
political talk because we already
have that audience. | say let’s look
beyond that and seek out hosts and
shows that bring new ideas and new
approaches to the airwaves.

R&R: Does that, in your opinion,
include hosts who seek to be outra-
geous and gain their notoriety from
shocking the audience?

“One of the main reasons I've been successful
is that our show is very family-friendly. We
present material in a way that would not be
deemed offensive by anyone with a brain.”

e e e

DS: Look, are there things I've
said that I wish I hadn’t? Sure. I've
said some things after being on the
air for five or six hours that have
made some people’s hair stand on
end, but I didn’t say it to shock.
There are those who say things that
are more calculated — like the re-
cent Opie & Anthony thing, for ex-
ample. These guys were hired and
paid to do what they did, so why
was anyone surprised? That might
work for some, but it’s certainly not
my shtick. There’s more to being
creative than being outrageous and
making a lot of noise, and there’s
more to being heard than yelling at
people.

R&R: What yvou have accom-
plished in your career is not some-
thing that most people would con-
sider possible in today's radio
business. Any advice for up-and-
coming talk hosts?

DS: I still believe that whether

you want to develop a niche-ori-
ented show or a general-issues-
oriented program, Talk radio
needs you. Getting on the air,
anytime and anyplace, is still the
key. Unfortunately, we don’t have
as many farm-team stations out
there as we once did, so you don’t
have as many places as there were
when [ started out where you can
go and be bad and practice so you
can get better.

Radio has become a lot more like
television, in that you have to hit a
home run out of the box or you’re
gone. But there are still opportuni-
ties out there, and, although it may
be an old story, I think it’s still true:
People who are willing to do any-
thing and go anywhere to work at a
station are the ones who will be
most likely to succeed.

In the end, my advice is to have
fun and not take it all so seriously.
Hey, it’s only radio; nobody gets hurt.

X TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?
Call me at 858-486-7559, fax: 858-486-7232
or e-mail:
apeterson@radioandrecords.com

Showcase Your Brand. Anywhere on the Planet.

Banners On A Roll®. Give us a call. Let us

help you stand out at your next event.

1-800-786-7411

www.bannersonaroll.com

Hit a home run with plastic banners that get
your name out — indoors or outdoors! Leading TV
and radio stations, professional sports teams

and non-profits are praising the effectiveness of

www americanradiohistorv. com
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RATINGS SPIKE
WHEN GLENN BECK
IS ON THE AIR.

Atlanta WGST-AM +12%

Houston KPRC-AM +7 3%
Cincinnati WKRC-AM +29%
Salt Lake City KALL-AM +36%
Birmingham WERC-AM +17 3%

Columbia, SC WVOC-AMV +93%

The Glenn Beck Program Increases vs. Lead-in Hour:
Ratings Spike for Men 25-54
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MORE
HNS

Does your brand stick?

Reinforce your identity and pump up sales
with a high energy decal or sticker promotion.
Contact CGI today.

O 29+ YEARS EXPERIENCE IN RADIO

> DURABLE, COLORFUL GRAPHICS

O HIGHEST QUALITY PRODUCTION
AWARD -WINNING DESIGN STUDIO

Decals — Bumper Stickers ~ Coupons
Event Stickers ~ Statics — Concert Patches
and more!

~--«Communication
Graphics Inc

WHERE MBUALITY §TJICKS

(800) 331-4438 (918) 258-6502
www.cgilink.com
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Wrap Your Lips Around Big Boy!

vacationing in sunny L.A. anytime soon, be

prepared to experience a sensory overload of
| all things Big Boy. KPWR (Power 106)/Los
Angeles Promo Princess Dianna Obermeyer
enlightens us on the big man’s latest big deal by
explaining, “Big Boy now has his face plastered
on the labels of 5 million 20-ounce bottles of
Sprite as part of our Blueprint to Win promotion.
And, unlike most other soda contests, where
| you twist the cap only to be disappointed when
it says, ‘Sorry, you're a loser,’ every bottle in our
contest is a winner.” Winners can score tickets
to a private Jay-Z e - — 5
concert being put on g oo
by Power, free '
Sprite and discount
coupons for Where-
house Music. “It's
going to be pretty _
hard to avoid seeing

f you live in Southern California or plan on
KY

o ) Sy

{

One sprightly fellow

Big Boy,” Obermey-

er tells 8T. “We have displays in grocery-store
chains throughout Southern California, as well
as in 7-Eleven stores and AMPM mini-markets.
And, we now have Big Boy cinema slides in

more than 200 movie theaters in the market.”

Veteran radio exec Jimmy de Castro has
quit as President of AOL Interactive Services
after just eight months in the post. No official
reason was given, but in his
farewell statement de Castro
indirectly linked his departure to
the August arrival of Jon Miller as £
AOL’s CEQ. Upon his arrival,
Miller shifted the responsibilities
for AOL’s advertising sales

Fi
N~
division from de Castro to ‘

P %3 -«“‘:‘.}"\g} =
&

e

himself — a move that reportedly

| offended de Castro. “With Jon
Miller’s arrival and the restructur-
ing of the management team.” said de Castro,
“I'm now looking for an opportunity to run a
company.” AOL Vice Chairman Ted Leonsis will
assume de Castro’s former responsibilities. Is
Jimmy already plotting a return to radio? Stay
tuned.

Sign out of AOL

Budget cuts at XM Satellite Radio have
resulted in the departure of one of the compa-
ny’s original members: VP/Program Operations
Dave Logan. XM Chief Programming Officer
Lee Abrams says the elimination of Logan’s

| position is “strictly economics.” To fill the void
created by Logan’s departure, VP/External

| Programming Steve Harris rises to VP/Music
Programming.

In what Clear Channel/Philadelphia Market
Manager Rick Lewis calls a “budgetary reduc-
| tion,” WJJZ & WUSL OM Anne Gress exits
after seven years at the stations.

George Toulas, the programming frontman
behind Salem’s Christian AC “Fish” stations, exits
the company’s Sr. VP/Special Projects post.

Add financial talker Suze Orman to the list
of those getting pink-slipped by Premiere Radio
Networks. Orman’s weekly show will cease
production at the end of December.

WwWwWWwW.americanradiohistorv.com

> OK To Steal ‘

These Winona Bits

Minutes after Winona Ryder’s recent
shoplifting conviction in a Beverly Hills, CA
court, Clifton Promo Ranch unleased its
promotional fury on radio. “All | can say is thank
God for celebrity felons,” says CPR's Paige
Nienaber, who twisted today's headlines for his
clients’ promotional gain. “Weasel from the
KLUC/Las Vegas Morning Zoo tested the
security at a local store and almost got away
with walking out with more than $600 in
merchandise before being tackied by security,”
Nienaber tells ST. At KDWB/Minneapolis, a
newly hired promo intern named Winona made
off with a bunch of concert tickets — but
decided to share them with station listeners.
KZIA/Cedar Rapids, IA conducted a Stolen
Winona Weekend in which listeners scored a
DVD of Ryder’s film Mr. Deeds, along other
Winona movies that were “found in a sack on
Fifth Avenue.” Not to be outdone, WPLJ/New
York has come up with the Winona Ryder
Holiday Shoplifting Spree. One lucky winner
walks away from Saks Fifth Avenue with $5,000
worth of stuff. Morning guys Scott & Todd “will
cover the cameras, distract the security guards
and take care of clipping security tags,” reads
the promo — because, unlike Ms. Ryder, 'PLJ
will actually pay for the stuff

And now, ST presents its Lawsuit of the
Week award. This week’s recipient is a Tampa
dentist accused of murder who sued Clear
Channel for slander. Randy Puryear claims he
was painfully dissed two years ago by former
WSSR/Tampa morning hosts Carmen & Chris
while they discussed his arrest for possibly
murdering Jemale Wells. The St. Petersburg
Times reports that, according to Puryear, on
Nov. 16, 2000 Carmen & Chris called him a
racist and referred to him as a “rich white man
who murdered a black man.” The suit also
alleges that the long-departed 'SSR hosts
intentionally “attached unprofessionalism and
racism to Puryear, placing him in an unfavor-
able light in the community.” WSSR GM Dave
Reinhart did not return ST's call seeking
comment.

In a scene reminiscent of the classic 1963
slapstick comedy /t's a Mad Mad Mad Mad

Continued on Next page

Rumbles

* Karen Wild replaces Julie Pilat as KUBE/
Seattle’s MD.

* KBFM/McAllen Asst. PD/morning co-host
Tony Forina is upped to PD. Down the hall,
MD Jeff “Hitman” DeWitt inherits Forina's old
Asst. PD stripes.

* Midday personality Jeanne Sparrow exits
WGCI-FM/Chicago after a decade of service.
Her replacement. Kesha Monk, who segues
from middays at KKBT/Los Angeles and will
start Dec. 9.

* Former Sirius VP/Industry & Talent Affairs Cin-
dy Sivak forms Sivak Entertainment. She can
be reached at 212-721-8620 or at sivakent@aol.
com
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World, KIXY/San Angelo, TX dispatched hordes
of shovel-wielding listeners to several local
parks to search for $1,000 in cash as part of a
station promotior-. PD John Flint tells ST, “It
was your basic treasure hunt game. We gave
out clues each day about the location of the
money.” While scme minor landscape damage
might have occuired during KIXY’s Dash for
Cash the local press treated the promotion like
the crime of the century. The San Angelc
Standard Times breathlessly reported that
“small chunks were pulled away from the park’s
rock walls and flowers, and other plants were
tramgled before the money was found early
Thureday.” Flint responded to that newspaper’s
report by explaining, “The kid who wrate the
story, John Boyd, is a part-timer that | fired last

year.’

Noted publicity aficionado Rich Stevens,
now Asst. PD/MD/afternoon personality at
WAE/Savannah, GA, recently generated some
executive-level attention for himself. He tells ST,
“President Bush flew in to campaign for the
Republican candidate for governor.” During the
visit, the enterprising Stevens somehaw
managed to get close enough to Air Force One
to snap a : i
couple of
unforjettable
pictures. “It's
al about
connections,”
Stevens says.
During his
creative, uh, wandering, Stevens also somehow
managed to score of a book of matches bearing
the presidential seal. Stevens then got quite a
scare. “Someone taps me on the shoulder, and
I'm thinking, ‘It's over,” he says. “This Secret
Servize agent says to me, ‘Here, these make a
better souvenir,” and hands me a box of
presidential M&Ms. How cool was that!”
Sievens also arrived home sporting an authen-
tic Secret Service lapel pin. He swears they
gave it to him.

Airport Security
Reaches New Low

Stevens’ secret pic

Four MTV programming execs now have
even more juice: Former radio dude Tom
Calderone is upped to Exec. VP/Music & Talent
Programming for MTV & MTV2; Lois Curren is
now MTV’s Exec. VP/Series & Movie Develop-
ment John Miller moves up to Exec. [VP/
Series & Animation; and Exec. VP/News &
Production Dave Siruinick will now take on
some additional programming duties.

The female half of the disgraced couple
that made headlines in the Opie & Anthony
“Sex in St. Patrick’s” scandal now deries that
the sacrilegious act ever took place. Although
Virginia resident Loretta Lynn Harper apolo-
gized for the act, she telis the TV show Celebri-
ty Justice (naturally) that she and boytriend
Brian Florence never actually did the deed.
“We didn't mean to come up there and have
disrespect for the church,” she said. “We really
didn’t realize how serious this was.” Harper said
the stunt has ruined her life and claiméd she
went to the church only to use the restroom.

I”’s a homecoming for Jamie Hyatt, PD of
Clear Channel Aiternative KUCD/Honalulu.
Hyatt adds Programming Consultant iut es for
co-owned CHR/Rhythmic KIKI (I-94) - the
place where Hyatt cemented his island rep. By
the way, Hyatt took 1-94 to No. 1 neariy a
decade ago. Fred Rico remains KIKI's PD as

e e e R R L

* Ron Chapman is elevated to VP/Program-
ming for Infinity/Dallas.

« Jayson Jackson appointed GM for Virgin
Records Urban.

» Cy Young boosted to OM for Radio One/Ra-
leigh.

* Kevin O’Neal returns to WSM-FM/Nashville

as PD. V

*Vince Fruge recruited as VP/GM of WTLC-
AM & FM/Indianapolis.
« Tony Bristol returns to WPRO-FM/Providence

as PD.

* Tom McKinley named Executive
VP/GM of WTOP & WASH/Wash-
ington.

* Susan Hoffman tapped as VP/
GM of KSDO & KCLX/San Di-
ego.

* Neal Mirsky becomes PD of §
WZTA/Miami; Pete Bolger to pro-
gram sister WINZ.

Susan f-loﬂman

* Ty Bell becomes PD of WYLD-AM & FM/New
Orleans.

* Brent Alberts named PD of WQFM/Milwau-
kee.

* Haz Montana named MD of WXLP/Davenport,
IA.

* John Schoenberger recruited by Relativity
Records as West Coast Album Promo.

)4

* Bill Campbell promoted to VP/ e
GM of WMJX/Boston. F

« WEZB/New Orleans GM Bob |
Reich is given duties at WBZZ/ | ﬁ
Pittsburgh — and some airfare. | °

+ Kevin Metheny is elevated to
Director of Programs & Ops.
for WNBC/New York.

* Lorrin Palagi named Asst. PD
at KDWB/Minneapolis.

Kevin
Metheny

* Dan Mason advances to Director/Program-
ming for First Media.

« Jack Minkow appointed VP/GM of WDAI/Chi-
cago.

* Rusty Walker tapped as PD of WQIK/Jack-

sonville.

KUCD MD Ryan Sean (Kawamoto) adds
similar duties at |-94. Former I-94 MD Tati
Paligreen is now Music Coordinator. Meanwhile,
ST would like to send its heartfelt condolences
to Kawamoto, whose 23-year-old younger
brother died Nov. 10 in a car accident. Funeral
arrangements are pending.

ST also sends its condolences to radio vet
and voiceover specialist Jay Beau Jones on the
Nov. 9 death of his father, John Dowd Sr. He
was 81.

If you have Street Talk, call the R&R News Desk at 310-
788-1699, or e-mail streettalk @radioandrecords.com
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If no one can see your signs, do
they know who staged the event?
Make sure you claim ownership at
all your events with cost-effective,
disposable plastic banners.
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1-800-231-6074

— We print your logo using up to
four spot colors.

— Perfect for concerts, events and
giveaways.

— Packaged on a roll and easy to
use.

— Up to 3' High and &' Wide
— Weather-resistant

— Durable

PO. Box 750250 Houston, -
Texas 77275-0250

Tel 713,/507-4200
Fax 713/507-4295

ri@reefindustries.com
www. reefindustries.com
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[PART TWO OF A TWO-PART SERIES |

Sound Decisions

Branding With Branson

O The record label of the future, downloading, Virgin

frontiers and more

wo weeks ago we caught up with Virgin Entertainment Group owner/CEO Sir Richard
Branson as he celebrated the 10th anniversary of the Virgin Megastores in the U.S. This
— week we present the second half of our two-part interview with Branson and Virgin
Entertainment Group President/CEO Glen Ward.

As a businessman who’s been on
both the label side and the retail side,
Branson sees a change in attitude
when it comes to the record labels of
the future. “People say, ‘Christ, we
only sold 2.5 million copies of this
album,’” he notes. “If you were in a
book-publishing company and you
sold 2.5 million books, you'd be
really pleased. You would have made
a fortune.

“A reason that the record industry
is not doing as well as, say, a book-
publishing company, is that these
people get paid the most incredible
sums of money. Realism has to come
into the industry, both in salaries and
in the amount of money spent on pro-
motions, advances, etc.

“We’ve got to start reflecting the
new era that the industry finds itself
in. Instead of a hit album selling 5
million, it may only sell 2.5 million.
There’s still good money to be made
if you act accordingly.”

Ward agrees that the label of the
future has to be lean and mean, but
he adds that hindsight can help shape
labels’ paths to their next phase.
“Look back at successful labels, the
independents — Island, Motown —
where there were few artists on the
roster but real quality,” he says. “Ca-
reers were developed; it wasn’t
short-term. We have to be looking at
long-term and sensible investment.”

“We in the industry need to get more
excited,” says Branson. “We need to
find more credible bands that will, ide-
ally, be around in 10 years’ time. That’s
a challenge for all of us. Of course, a
lot of record companies are not really
signing new bands, and a lot of radio
stations are not playing new bands, so
it’s a type of vicious circle.”

The Original Virgin

In terms of the original Virgin
Records, Branson admits initial re-
gret at its sale. “But if | hadn’t sold
it, Virgin Atlantic wouldn’t exist to-
day,” he says. “It was the right deci-
sion, and, for a while, Virgin Records
went from strength to strength.

“I’m delighted that Phil Quartara-
ro is going to back to work there.
He’s a fantastic guy. When we did
sell Virgin, we kept the right to get
back into the music industry three

Richard Branson Glen Ward
years later. Actually, building a com-
pany from scratch is even more fun
than running an established compa-
ny. | suspect that we’ve had as much
fun building V2 as we would have
had if we had just carried on with
Virgin Records.”

Branson also denies rumors that
he is reacquiring Virgin Records.
“Well, first of all, it’s not for sale,”
he says, laughing. “With Phil there,
I can trust that he will protect the Vir-
gin brand well. He's got great taste.
I was very, very sad when we sold
Virgin that he left and went to Warn-
er, but it’s great that Virgin/EMI got
him back.”

Strengths & Weaknesses

While the music industry is un-
doubtedly facing tough times, Ward
believes that its past is perhaps its
greatest asset. “The greatest strength
is that there are enough of us who
can remember the good days, so we
know that it’s possible to get things
back on track,” he says. “It’s going to
take a lot of hard work and creative
thinking and spirit.

“The best thing we can do is use
that experience and put a positive
spin on things. We’ve got to dig deep
and get the quality artists to the fore-
front, not quantity. Don’t just pop 20
boy bands out there; let’s get quality
artists like Norah Jones, India.Arie
and some of these other wonderful
artists. And we need to let the pub-
lic know about them, then consumers
will come and buy them.”

Ward notes that communication
can help overcome the industry’s
weakest aspects. “We’ve been sad-
dled with this sort of arrogance
where we almost ignore the market
forces,” he says. “We have to engen-

der a healthy dialogue within the in-
dustry so the retailers, record compa-
nies, artists and management start to
talk about these issues in a less ad-
versarial fashion.

“At the moment, whenever there’s
some sort of public debate, whether
it’s in the press or some other forum,
it consists of finger-pointing. That’s
not going to get us anywhere.

The Lowdown On
The Download

Regarding downloading, Ward
agrees that there’s a widespread per-
ception among consumers that music
should be free, but he also notes that,
in general, people do not want to be
thieves.

“If we find the price level at which
people feel comfortable with down-
loading, people may come to it,” he
says. “We need to find the quality
and the package where it’s worth
their time and money to spend $2, $4
or $6 to download a track or album.

“There’s still value to having the
inlay card and the stuff that goes with
it, but how do we add more to that?
Yes, CD burning is an issue, but I’'m
in the very small minority that
doesn’t think it’s overly detrimental
to sales. It may be in certain instan-
ces and certain genres, but what that
tells me is that customers still want to
consume music. So, the challenge for
us is, how do we package music so
that people will still want to buy it?”

When it comes to new technology
and music, Branson believes that Vir-
gin has to roll with the times. “If
there’s technology that’s legitimate
and that we are allowed to sell, we
ought to be selling it, even if it dam-
ages another part of our business,” he
says. “Obviously, if it was illegal, we
wouldn’t sell it. But I don’t think you
can hold back new technology and a
different way of doing things.”

New Frontiers

With the Virgin stamp on every-
thing from airlines and Megastores to
cola drinks and bridal wear, don’t be
surprised if someday you find your-
self watching movies on a Virgin-
brand DVD player.

“We have a small group of people
looking at what Sony has done with
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BRAILLE LESSONS

Aezra recording artists Before Braille stopped by Club R&R recently to
play some tracks from their new album, The Rumor. Pictured are (top,
L-r) Before Braille’s David Jensen; R&R Music Editor Frank Correia; band-
members Kelly Reed, Hans Ringger and Reggie Patel; Jenson Commu-
nications publicist Sonia Sanchez; (bottom, l-r) R&R sales reps Steve
Resnik and Paul Colbert and Before Braille’s Brandon Smith.

electrical goods, and we’re trying to
decide whether we can move into
that area and produce our own elec-
trical goods,” Branson says. “We
only want to do it if we could actu-
ally come out with quality products
that enhance the Virgin brand.”

Megastore-wise, Ward points to
further expansion into products that
define a lifestyle, including clothes
and footwear. Both Ward and Bran-
son also note that if it wasn't for
DVDs, it would have been a very
tough year for the stores. Neverthe-
less, expect them to retain music as
their core.

“We’ll always keep music as the
core,” Branson says. “Ten years from
now, people will still be buying mu-
sic. For a lot of people, if you’ve got
a bit of money, the trouble of having
to copy music is the same as when
cassettes came out — it’s a chore.

e

“A lot of record
companies are not really
signing new bands, and

a lot of radio stations
are not playing new
bands, so it’s a type of

vicious circle.”

L — L

“For other people, they’d much
rather come into a music shop and
buy it. But music may not be where
our main profits come from, which is
why we’re diversifying the brand
into other areas.

“What we’ve realized is that the
average consumer who buys music is
getting older — I think 29 years old
is the average — and that there is a
generation that opted out of buying
music. So, as far as selling music is
concerned, we’ve got to aim at the
generation that actually buys music.”

Virgin Radio U.S.?

With the success of Radio Free
Virgin on the Internet, the question

arises: Would Virgin consider get-
ting into the U.S. market as an alter-
native to commercial radio? “Radio
Free Virgin, with 4 million sub-
scribers, has done really well,” Ward
says.

“What that tells us is that there is
a need for a better offering on the ra-
dio. You know the stranglehold that
Infinity and Clear Channel have. It’s
the sort of situation Virgin excels at:
When there’s a gap in the market, we
can offer the customers something
better. That’s what Radio Free Virgin
can do online.”

As for a terrestrial model, Branson
says it’s a tangible possibility. “We’ve
got a team of people in the Far East
who are launching Virgin Radio at
the moment,” he says. “We just
signed a deal to launch in Beijing in
about three months’ time. Once they
finish there we might well get them
to America and see if there are any
openings here.”

With so many successful business
and personal ventures, particularly in
music, Branson remains passionate.
“I love challenging myself; 1 love
challenging the people around me,”
he says.

“The idea of seeing whether we
can re-create Virgin through V2, es-
pecially in this awful marketplace, is
very challenging. | get enormously
excited when we sign a new band
like Stereophonics and see whether
we can educate people in America
about a great band they’re missing at
the moment.”

And don’t expect him to retire
anytime soon. “As long as I’m enjoy-
ing it, I"ll continue to set challenges,”
he says. “I love it enormously. If
Ahmet Ertegun can still get out there
and party in his 80s, T should be able
to do the same.”

Since American adventurer Steve
Fossett has already circumnavigated
the globe in a hot-air balloon, Bran-
son is looking to fly even higher with
his next adventure. “Space would be
something I’d love to do one day,” he
says.

“We’re working a little bit with
some people where we can get reus-
able rockets going, so we can take
passengers up into space one day and
build a Virgin hotel up there. | hope
in my lifetime to be on the first
flights there.”
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w W ARTIST ALBUM LABEL
5. 1 SOUNDTRACK 8 Mile Shady/Interscope
— 2 JUSTIN TIMBERLAKE Justified Jive
- 3 u2 Best Of 1990-2000 Interscope
2 4 CHRISTINA AGUILERA Stripped RCA
5 5 SANTANA Shaman Arista
6 6 FAITH HILL Cry Warner Bros.
3 7 ‘NIRVANA Nirvana Geffen/Interscope
— 8 ANDREA BOCELL! Sentimento Philips
- B 9 EMINEM Eminem Show Shady/Aftermath/Interscope
— 10 DAVE MATTHEWS BAND Live At Folsom Field RCA
e 1 JAHEIM Still Ghetto Warner Bros.
9 12 AVRIL LAVIGNE Let Go Arista
— 13 INSANE CLOWN POSSE Wraith Shangri-La Riviera
14 14 ROD STEWART Great American Songbook J
it 15 DIXIE CHICKS Home Mongment
4 16 RASCAL FLATTS Melt Lyric Street
— 17 -DAVID GRAY New Day At Midnight ATO/RCA
13 18 NELLY Nellyville Fo’ Reel/Universal
12 19 ELYIS PRESLEY 30 #1 Hits RCA
15 20 ROLLING STONES Forty Licks Virgin
19 21 NORAH JONES Come Away With Me Blue Note
28 22 TOBY KEITH Unleashed DreamWorks
- 23 -ALAN JACKSON Drive Arista
2 24 LLcooLJ 10 Def Jam/IDJMG
7 25 TORI AMOS Scarlet’s Walk Epic
— 26 VARIOUS irv Gotti Presents The Remixes Murder Inc./IDIMG
‘18 FOO FIGHTERS One By One RCA
— 28 WALLFLOWERS Red Letter Days Interscope
100 29 ‘BONE THUGS-N-HARMONY Thug World Order Epic
— 30 TONY BENNETT/K.D. LANG What A Wonderful World Columbia
25 A JOHN MAYER & Room For Squares Aware/Columbia
26 32 GOOD CHARLOTTE Young & The Hopeless Epic
23 33 KELLY ROWLAND Simply Deep Columbia
— 3 ALISON KRAUSS Live Rounder/IDIMG
29 3 PINK M!Ssundaztood Arista
30 36 JOSH GROBAN Josh Groban 143/Reprise
39 - 37 KENNY CHESNEY No Shoes, No Shirt, No Problem BNA
21 38 SHAGGY Lucky Day MCA
17 39 LIL JON & THE EASTSIDE BOYZ Kings Of Crunk T
— 40 BOSTON Corporate America Artemis
20 41 ‘VARIOUS Totally Hits 2002 More Platinum Hits WsMm
27 42 DISTURBED Believe Reprise
— 4 MS. JADE Girl, Interrupted Beat Club/Interscope
32 44 DIANA KRALL Live In Paris Verve/VMG
34 45 VARIOUS American Idol: Greatest Moments ‘RCA
— 46 DEBORAH COX Morning After J
— 47 ERIC CLAPTON One More Car, One More Rider Reprise
— 48 BRIAN MCKNIGHT From There To Here 1998-2002 Motown
87 49 CHEVELLE Wonder What's Next Epic
35 50 ASHANTI Ashanti Murder Inc./IDJMG

POWERINDEX CHANGE
505,039 -32%
446,704 —
203,967 -
168,603 -51%
136,166 18%
112,174 -21%
111,985 -54%
107,894 —
106,084 +4%
104,583 =
101,759 -
100,054 +5%

96,602 =
85,007 1%
83,919 -4%
76,359 -55%
76,002 =
74,190 4%
71,823 -16%
68,996 -8%
68,343 1%
53,604 +45%
49,716 =
45,004 4%
44,658 -59%
44,619 —
44,221 -28%
42,607 —
42,328 -54%
42,303 —
41,402 +6%
41,093 7%
39,204 14%
38,182 -
36,488 +3%
36,236 2%
35,561 +30%
35,347 -29%
34,296 -49%
32,272 —
32,031 -36%
31,986 -14%
30,250 =
29,238 5%
28,319 5%
28,237 —
26,308 Ly
26,228 —
24,252 14%
23,872 -18%

© HITS Magazine Inc.

Worshlnmg Hls Emmence

Eminem is not only a movie star, he’s domi-
nating the record charts with two hit albums, giv-
ing Jimmy lovine's
Interscope label
group four entries n
the top 10.

Shady/Inter-
scope’s 8 Miie
spends its second
week at No. |, top-
ping the debut from
N Sync’s Justin
Timberlake on Jive

Justln Tlmberlake

(No. 2). Eminem’s ]]nterscope labelmates U2 are:

at No. 3 with Best of 1990-2000, while The Em-
inem Show remains strong at No. 9. Geffen/In-
terscope’s Nirvana retrospective holds at No. 7,
making it the fourth top 10 Interscope entry.
The HITS listis
rounded out by
RCA's Christina @
Aguilera (No. 4);
Arista’s Santana
(No. 5); Warner
Bros.” Faith Hill
(No. 6); Philips’
Andrea Bocelli,
debuting at No. §;
and RCA’s Dave
Matthews Band,
whose live album
enters at No. 10, giving Nipper a pair of top 10s.
The Q4 release slate kicks into high gear this

David Gray

week, with 12 albums scoring more than 100,000
in sales, including Warner Bros.” Jaheim, debut-
ing at No. 11. Riviera’s Insane Clown Posse just
miss the magic six-figure mark, with 96,000 and
aNo. 13 bow.

Other chart debuts are scored by ATO/RCA’s
David Gray (No. 17). Murder Inc/IDJMG's
Irv Gotti Presents the Remixes (No. 26), Inter-
scope’s Wallflowers (No. 28), Columbia’s Tony
Bennett/k.d. lang (No. 30), Rounder/IDIMG's
Alison Krauss (No. 34), Artemis’ Boston (No.
40), Beat Club/Interscope’s Ms. Jade (No. 43),
J’s Deborah Cox (No. 45), Reprise’s Eric Clap-
ton (No. 47) and Motown’s Brian McKnight
(No. 48).

Double-digit sales increases are registered
by J's Reod Stewart (11%) and Blue Note/Vir-
gin’s Norah Jones (11%), whose Top 40 and
video play are kicking in. Meanwhile, the na-

tionally televised CMAs boosted BNA’s Ken- ‘
ny Chesney (30%), Dream Works Nashville’s
Toby Keith (45%) and Arista Nashville’s top
award winner, Alan Jackson, who returns to
the charts at No. 23.

Next week:
It’s all about e
Elektra's Mis- 8w
sy Elliott, Roc- &g i
A-Fella/lID-
IMG’s Jay-Z ¥
and Arista’s §
TLC, with de- 7}
buts expected
from Epic’s
Pearl ) Jan?, U2
Republic/Uni-
versal’s 3 Doors Down, Island/IDJMG’s Saliva,
Atlantic’s Phil Collins and J’s O-Town.

fro
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2J Going For Adds

November 15, 2002

Strange Coincidences

There are a lot of strange coincidences happening in GFA-ville next
week. so let’s just jump into the action. Sev are Going for Adds at
Pop and Alternative with “Same Old Song.” the Icad single from their
major-label debut. All These Dreams. “Same Old Song” is also fea-
tured in Pepsi Blue commercials
running through Dec. 31.

While we’re on the subject of
the same old song, both Jay-Z
and Toni Braxton decided to re-
make 2Pac’s “Me and My Girl-
friend” for their latest projects
(Braxton’s is called “Me and My
Boyfriend”). Jay-Z’s version, fea-
turing Beyoncé, *’03 Bonnic &
Clyde,” is currently at No. 6* at
both Rhythmic and Urban. and
i's hitting Pop radio next week.
Coincidentally. 2Pac is also Go-
ing for Adds at Rhythmic and Urban with *“Thugz Mansion,” the first
cut Irom Berter Davz. The Nov. 26 release is the second of two dou-
ble albums featuring material from 2Pac’s “Makaveli” period.

Keeping with the sameness theme. Blu Cantrell borrows the beat
from Dr. Dre’s “What's the Difference” for her latest. “Breathe.”
which hits Rhythmic and Urban. while Telepopmusik happen 10 be
Going for Adds at Alternative with a track also called “Breathe.”
Here's something even stranger: Mario presents “C ' Mon.” the third
single from his self-titled Gold debut. to Pop and Rhythmic radio next
week. and Sheryl Crow will be reaching out 1o Hot AC program-
mers with her latest track. “C mon, C’mon.”

And then we've got song ditles that link together like some sort of
musical puzzle. Sevendust prepare for the upcoming holiday season
with *Xmas Day,” arriving at Rock. Active Rock and Alternative next
week. Trick Daddy gets ready for the season by offering “Thug Hol-
iday.” This song about remembering lost loved ones goes for adds at
Rhythmic and Urban. On the other hand. Something Corporate are
trying to “Forget December™ altogether with their latest. hitting Hot
AC and Alternative. Van Morrison, however, holds on to the mem-
ories as he presents his version of the classic “Georgia on My Mind.”
impacting Hot AC and Triple A next week.

Dave Matthews Band rolt along the path of success as they present
“Grey Street” to Rock radio, the lutest single from their CD Busted Stuff,
The boys are hitting mostly East Coast markets on their December tour,
with opening acts Jason Mraz and Karl Denson’s Tiny Universe join-
ing them on various dates. Saxo-
phonist Mike Phillips tries (o
pave his way o stardom with
“Huron Avenue™ from his album
You Have Reached Mike Phillips.
The Mount Vernon. NY native
goes for adds at Smooth Jazz next
week.

R. Kelly’s “lgnition” has al-
ready caught fire at Urban radio,
even though the track officially
goes for adds at Rhythmic and
Urban next weck. “Ignition,”
from Kelly's upcoming CD
Chocolate Factory. debuted at No. 36* on R&R's Urban chart last
wecek and climbed [2 places to land at No. 24* this week. Blount-
stown, FL upstarts Secialburn are hoping to burn up the Rock, Ac-
tive Rock and Alternative charts with “Down.” the lead single from
their forthcoming Feb. 18 release, Where You Are. John Kurzweg
(Creed. Puddle Of Mudd) served
as producer on the project.

Speaking of down, Faith Hill
goes for adds at Country with
“When the Lights Go Down”
from her latest effort, Cry. But
don’t look for the limelight to
dim on this superstar anytime
soon. Hill will be featured on
CMT’s Inside Fame on Nov. 15-
16 and Best of Showcase on Nov.
30. She will also be a guest on
The Tonight Show With Jay Leno
on Nov. 27. To top it all off, she
will present a concert on NBC on Nov. 28. Eric Heatherly also goes
for adds at Country with the title track from his upcoming Feb. 4 re-
lease. Sometimes It’s Just Your Time. And, just like that. it looks like
I’'m out of space, so it’s my time to say goodbye.

Festaryy
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ah it

Jay-Z

R. Kelly

Faith Hill

— Mike Trias
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Week Of 11/18/02

CHR/POP

3 DOORS DOWN When I'm Gone (Republic/Universal)
AVRIL LAVIGNE I'm With You (Arista)
DIXIE CHICKS Landslide (Monument/Columbia)

JAY-Z {/BEYONCE ‘03 Bonnie & Clyde
(Roc-A-Fella/IDJMG)

K-Cl & J0JO This Very Moment (MCA)

MARIO C'mon (J)

RIC SANDLER Rubies (Rich ID)

SEV Same Old Song (Geffen/Interscope)
TRACY LYONS it's Not My Imagination (Vapor)
VONRAY Inside Out (Elektra/EEG)

CHR/RHYTHMIC |

2PAC Thugz Mansion (Amaru/Tha Row/Interscope)
BLU CANTRELL Breathe (Arista)

LIL WAYNE Where You At (Cash Money/Universal)
MARIO C'mon (J)

R. KELLY Ignition (Jive)

TRICK DADDY Thug Holiday (Slip N Slide/Atiantic)

URBAN

2PAC Thugz Mansion (Amaru/Tha Row/Interscope)
BLU CANTRELL Breathe (Arista)

BONE THUGS-N-HARMONY Money, Money, Money (Epic)
R. KELLY Ignition (Jive)

TRICK DADDY Thug Holiday (Slip N Slide/Atlantic)

URBAN AC

TONY TERRY in My Heart (Golden Boy)

COUNTRY |

ERIC HEATHERLY Sometimes It's Just Your Time
(DreamWorks)

FAITH HILL When The Lights Go Down (Warner Bros.)
RANDY TRAVIS Three Wooden Crosses
(Word/Curb/Warner Bros.)

&

AC

3 DOORS DOWN When I'm Gone (Republic/Universal)

TRACY LYONS It's Not My Imagination (Vapor)
VAN MORRISON Georgia On My Mind (Universal)

HOT AC

3 DOORS DOWN When I'm Gone (Republic/Universal)
AVRIL LAVIGNE I'm With You (Arista)

OK GO Get Over It (Capitol)

SHERYL CROW C’'mon, C'mon (A&Minterscope)
SOMETHING CORPORATE Forget December (Drive-Thr/MCA)
TRACY LYONS It's Not My Imagination (Vapor)

VAN MORRISON Georgia On My Mind (Universal)
VONRAY Inside Qut (Elektra/EEG)

SMOOTH JAZZ

DONNA GARDIER How Sweet It Is (Dome)
MIKE PHILLIPS Huron Avenue (Hidden Beach)
NESTOR TORRES Watermelon Man (Shanachie)

ROCK

DAVE MATTHEWS BAND Grey Street (RCA)
DEF LEPPARD Four Letter Word (/sland/IDJMG)
SEVENDUST Xmas Day (7VT)

SOCIALBURN Down (Elektra/EEG)

ACTIVE ROCK

SEVENDUST Xmas Day (TVT)
SOCIALBURN Down (Elektra/EEG)

ALTERNATIVE

DONNAS Take It Off (Lookout/Atlantic)

SEV Same Old Song (/nterscope)

SEVENDUST Xmas Day (7VT)

SOCIALBURN Down (Elektra/EEG)

SOMETHING CORPORATE Forget December (Drive-Thri/MCA)
TELEPOPMUSIK Breathe (Capitol)

TRIPLEA

ANDY STOCHANSKY Stutter (Private Music/RCA Victor)
HOWIE DAY Sorry So Sorry (Epic)

STEVE EARLE Jerusalem (E-Squared/Artemis)

VAN MORRISON Georgia On My Mind (Universal)

gmaffei@radioandrecords.com.

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

W/l
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Infinity

Continued from Page 1

new and exciting ways. In a brief
time. Eric rebranded WUSN and set
it on a remarkable course. Their ex-
ceptional knowledge, vision, pro-
gramming instincts and business
savvy will be a great complement to
our strong management team. | am
confident that they will continue o
demonstrate their talents in these new
positions.”

Weatherly told R&R. “I"m look-
ing forward to working with Andy,
Eric and the other Infinity PDs and to
assisting whenever and wherever
needed. We have some amazing pro-
gramimers in the company, and I'm
eager Lo get involved with some of our
other formats. Meanwhile, I'm
thrilled to continue the day-to-day
programming of the world-famous
KROQ.”

Logan told R&R. “When | was
Chuck the Duck at a car-lot re-
mote for KXXY/Oklahoma City, |
never dreamed 1'd have an opportu-
nity to work with people like [Infin-
ity Radio Chairman/CEO] John
Sykes and Andy Schuon day-to-day
in New York. I'm excited about the
progress we’ve made in Chicago. and
I'm confident GM Steve Ennen and
PD Justin Case will be able to con-
tinue the accelerated growth curve we
have here at WUSN. It’s a very ex-
citing time at Infinity.”

Additional reporting by Angela
King.
———

KBZT

Continued from Page 3
is personally tailored to the tastes of
San Diego radio listeners.”

Michaels will be handling morning
drive on the air, while Halloran will
return to the afternoon-drive airshift
that he’s held on numerous stations in
San Diego through the years. KBZT
night host Stu moves to middays, and
the night shift remains open.
—_——-——————

ce—— —

- Salkowitz
| Continued from Page 3
new artists. We have an incredible
platform covering just about every
kind of music imaginable, and, along
with our channels that piay the hits,
we offer our audience wide-rang-
ing alternatives to restrictive play-
lists, as well as musical niches that
commercial radio simply can’t pro-
vide.”

Johnson
Continued from Page 3

previously worked at WLCE/Phila-
detphia, WLTW/New York, WAXQ/

New York and WFYR/Chicago. “I'm

thrilled 10 be working with The Oa-
'~ sis staff,” Johnson told R&R.
“They’ve built a great on-air, promo-
tion and production team. and I'm
looking forward to writing the next
chapter in the station’s success story.
I'm a huge fan of the Smooth Jaz~
format.”

Regarding Todd’s move to KHIZ,
Infinity/Houston Market Manager
and Houston Texans Radio Network
Manager Laura Morris told R&R,
“Working with Maxine on our launch
was an awesome experience. She is
an incredible broadcaster. Leading the
launch team, she made it almost easy
— if it’s ever possible to do these
things under the cloak of secrecy. She
has impressed everyone on our staft;

November 15, 2002 R&R ® 23

it’s very exciting to hear them say.
“This woman's the goods!”

“Maxine’s not only talented. she’s
an incredible person who has integ-
rity, character and all the things that
matter to our organization. I’m just
thrilled that Dave Siebert and | were
able to work together to make this
happen.”

Todd told R&R, “Houston is so
ready for this change. When | got
here, The Oasis was 14th 25-54, and
today we’re fifth. It's been a long
haul, but a glorious one. | have very
bittersweet teelings about leaving, but
this stalf is very strong — a bunch of
seasoned professionals — and we’re
on Lo the next level.

“I'm making the move to KHIZ
very quickly because we’re in the
process of looking for airstaff. Finally.
Smooth Jazz in nine of the top 10
metros! Where is the other one? It's

just a matter of time.”

EEO

Continued from Page 1

more). send notification of job vacan-
cies to all recruitment organizations
that request such notice and partici-
pate in a set number of long-term re-
cruitment efforts — such as job fairs,
internships and scholarship programs
— cvery two years.

Stations with five to 10 employees
operating in smaller markets must
participate in two such events every
two years; stations employing 10 or
more people in larger markets must
participate in tfour such events every
two years.

While he voted in favor of the new
rules, Commissioner Michael Copps
believes adoption of the FCC’s latest
EEQ rules "may not be the easiest or
the most ideal way to go, but it just
may be workable and eftective until
such time as we can do better.” He
added, “Once these rules are fully
implemented, the commission would
consider pushing its equal opportu-
nity program further.”

The FCC proposed the new rules
in December 2001, marking its third
attempt at EEO: Its previous guide-
lines, adopted in 1999, were declared
unconstitutional by a Washington, DC
Circuit Court at the beginning of
2001, and the original set of rules —
which had been in place since 1969
| was declared unconstitutional by

America Evan Lamberg.

He’s So Smooth

Matchbox Twenty singer-songwriter Rob Thomas recently visited EM/
Music Publishing’s world headquarters in New York to re-sign with the
company and accept an award for worldwide album sales of more than
20 million units. Seen here smiling are (I-r) Matchbox Twenty manager
Michael Lippman, EMI Music Publishing President/U.S. Bob Flax and CEO
Martin Bandier, Thomas and EMI Music Publishing EVP/Creative, North

® 3 ‘

www americanradiohistorvy com

a U.S. Appeals Court in 1998.

Addressing parties who might
mount a court challenge to the new
rules, Copps said, “1 would surely be
immensely disappointed if anyone
challenged this modest proposal.” On
the flip side. Commissioner Kathleen
Abernathy recently told reporters that
she would be surprised if a court chal-
lenge 10 the new EEO rules wasn't
posed.

While it remains to be seen if some-
one will take the FCC 1o court over
its latest EEO regulations. the NAB
has already expressed some concern
over the rules. “Broadcasters share
with the commission the goal of in-
creasing opportunities for minorities
and women,” NAB President/CEO
Eddie Fritts said after the new rules
were adopted. “However, the NAB
has long been concerned about over-
regulatory EEO rules that create un-
due paperwork burdens, particularly
on small-market broadcasters. It ap-
pears today’s new rules have done
little to reduce these burdens. The
NAB will closely study the text of the
item before commenting further.”

Fritts added that the NAB and lo-
cal stations have instituted “‘new and
innovative programs” to help increase
opportunities for women and minori-
ties.

Meanwhile. Minority Media &
Telecommunications Treasurer Dr.
Everett Parker — who in 1967 tiled
the petition that led to the FCC'’s origi-
nal EEO rules in 1969 — called the
decision “‘an encouraging example of
responsible governmental regula-
tion.” He added, "“The FCC’s straight-
forward new rules will contribute sub-
stantially to the diversity and competi-
tiveness of our electronic mass media
industries.”

One question that has yet to be an-
swered is whether the FCC should
adopt EEO guidclines for part-timers,
and the agency is seeking additional
comment on the issue, FCC Media
Bureau Chief Ken Ferree told R&R
the comment period for part-time re-
cruitment won't delay implementa-
tion of the new full-time rules, which
he says should take place early next
year — 60 days after the rules’
publication in the Federal Register.
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| PART ONE OF A TWO-PART SERIES |

A Gallout Reality Check

[J Research experts speak their minds

allout’s validity will only be maintained if those who ofter it keep in mind some important
factors and avoid certain pitfalls. In Part One of this two-part series on callout, we’ll look at

actionable and reliable options to callout and examine the effect or non-effect of homog-

enized playlists. In Part Two we’ll go in-depth on issues surrounding Internet research.

For this series,
R&R talked with
a cross section of
top researchers
and consultants to
get the definitive
reality check on
what’s really go-
ing on in the
world of callout.

Our panelists
include Core Call
Out VP/GM, Re-
search Jodie Renk; Zapoleon Media
Strategies and Promosquad.com Pres-
ident/CEO Guy Zapoleon; Audience
Research International’s Michael
Dorn; Coleman Music VP Warren
Kurtzman; Clear Channel Critical
Mass Media Exec. VP/GM Carolyn
Gilbert; Alan Burns & Associates and
PickTheHits.com President/CEO Alan
Burns; and ComQuest/NetQuest Call-
out President Garry Mitchell.

Jodie Renk

R&R: With audiences getting hard-
er and harder 1o reach. record labels’
overall dislike of callout and broadcast
owners cutting costs. are there actionable
and reliable alternatives o callout?

JR: The record industry’s relation-
ship with radio has nothing to do with
how radio researches its listeners. The
record companies may be unhappy that
radio’s listeners don’t want to hear new
music as quickly as the record compa-
nies like, but that’s not the job
of radio, and the record com-
panies shouldn’t get a vote in
how radio works with its lis-
teners.

Now, if you are asking if
there are cheaper or faster
ways to get listener opinions
than by telephone, the answer
is yes. There is web research,
national callout or even sim-
ply going without, but each
has its own serious pitfalls.
The alternatives can be either too ac-
tive — the respondents, that is — or
not relevant to the local market com-
petitives. 1t is important to understand
what these pitfalls may be and then be
realistic in your expectations before
you interpret the results.

For those who still see the phone as
the best of the options, there are a num-

Guy Zapoleon

ber of things that can be done to keep
costs from escalating. First, look at
your target. Is it unnecessarily tight?
The idea is to get a look at your aver-
age listener. Being too restrictive on
specs or 100 focused on your Pls is not
a good idea. Also, look at sample size.
Do you really gain that much from in-
terviewing 100 women instead of 90?
Finally, look at the number of reports.
Could every-other-week results work?

GZ: Internet music research is the
future. Promosquad.com (www.promo
squad.com), an incredibly accurate hit-
predictive music site, is now
offering callout, and Zapo-
leon Media Strategies is doing
Internet music research for cli-
ents, as well as other stations,
through it. Why Internet mu-
sic research? Because people
who don’t have time to take
surveys on the phone will
spend 10 minutes on the Inter-
net at their convenience — if
you reward them handsomely.
That is where the station-web-
site reward concept comes in, and re-
search should be part of it.

MD: I don’t know what to do about
the record industry’s relationship with
radio, but the record folks have bigger
problems than airplay. 1 also think that
the record industry should have nothing
to do with how a station does callout. As
for people being harder to reach and
owners demanding cost re-
ductions, both concerns can
now be addressed by Internet
testing. 1t is not a fad. Many
people will be slow to realize
it, but it is here.

Remember, telephone meth-
odology had to overcome the
“door-to-door intercept”
mentality 20 years ago. Inter-
net usage is over 80% in
some sectors, and broadband
availability is increasing rap-
idly. 1t’s a technical breakthrough that
is just in time for today s radio stations.

What program directors need 1s a
way to get feedback from listeners on
a particular group of songs. The Inter-
net makes that feedback more cost-ef-
fective and faster to obtain than phone
methodology. And it is just as reliable.
Keep in mind, it’s not as if the phone

Michael Dorn

makes songs sound better or provides
a more natural listening experience
than computer speakers.

WK: First, the idea that audiences
are getting harder to reach is largely a
myth. Yes, we have seen a small drop-
offin our ability to get listeners to par-
ticipate in research in general, and the
callout companies we often speak with
report the same. A less-expensive ap-
proach would certainly be welcome,
but we have yet to encounter one that
provides information comparable to
that obtained through good callout.
% Everything else we've en-
countered — such as Internet
collection — can only be
used as a supplement to good
callout as of today.

CG: It never ceases to
amaze me how penny-wise
and pound-foolish some op-
erators can be. We conduct
millions of calls per year to
help our stations play the
right music. If the ratings go
up, what’s a single rating
point worth in a major market? The
math is simple. Accurate and action-
able research is not an expense, it’s an
investment. The return on that invest-
ment has been proven again and again.
Alternatives to callout? We’re working
on a number of tests now. Clear Chan-
nel will be the first beneficiary of those
that pan out.

AB: Internet research will eventual-
ly replace callout. It’s cheaper, and,
when done right, it’s accurate. In many,
if not most, markets right now, Inter-
net participation is already much high-
er than the percentage of peo-
ple who will answer the
phone and take a survey. Ma-
jor marketers like Procter &
Gamble have run parallel
studies and concluded that In-
ternet and traditional research
lead to virtually the same
business decisions. You’ve
got to take care of security,
respondent identification and
some other issues, but it can
work. PickTheHits’ results in
testing songs for labels have been very
on-target.

GM: We’ve been successful in the
development of a hybrid callout mod-
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The Bum Factor:
How Much Is Too Much?

B A new way lo think ahout song fatigue
By Ken Benson

Bum may be the most misunderstood and misused factor in
music research. We often hear programmers debate the bum
threshold — is it 25% or 30% or more or less? Frankly, what
programmers really need to know is how their audience will
react the next time that song plays on their station, How many

listeners will tum it up, leave it on or tum it off?

During the early development of digital-dial technology, one of the
world’s leading researchers, George Gallup of the Gallup Organization,
made a startling proclamation: “The best research asks only one ques-
tion at a time. If your goal is to find the most appealing songs to play on
the radio, it doesn’t matter why songs do or don't test well.” Wow!

In other words, Gallup believed that a song’s negative qualities, wheth-
er that’s bum or unfamiliarity, will be reflected in its overall appeal score.
So why ask? Why confuse your respondents with four or five separate
guestions in a seven-second period, especially during auditorium test-
ing, where songs are racing by them at NASCAR speed?

Want-To-Hear

In Hollywood, movie studios measure only what we want to see. Ei-
ther we want to see a movie or we don't. But in radio we measure all
kinds of things that don't necessarily correlate with what we really need
to know, which is what we want to hear. If you buy into the “want-to-hear”
logic, perhaps the best thing to do is simply ask respondents how often
they want to hear each song on the radio. This eliminates burn altogeth-
er and makes the preference score far more relevant — namely, do we
play it or not, and how much?

What we continue seeing is many programmers either reducing the
rotations or dropping high-testing songs based only on a burn score. We
have leamed how big a mistake this actually is. If a song is testing in
the top 10 week after week in callout or Pinnacle’s OnlineTRACKER,
does burn really matter?

Bum becomes an issue when the overall appeal score begins to trend
downward. When reviewing the trending in your callout, you can see a
direct correlation between burn and appeal. As the burn score increas-
es, the overall appeal score decreases. A downward trend in appeal —
for true hit product — is the best indicator for reducing a song’s rotation.
And when the appeal score of a song finally drops below minimum ac-
ceptable levels, it is at that point that we recommend pulling the song
from current rotations.

If you are not ready to do away with burn scores just yet, consider
this: Burn is a function of current music. Library songs don't burm; they
either test well enough to be played or they don’t and should be rotated
based on overall appeal.

Here's how we wouid recommend modifying the burmn question for
your research: After the respondents score a song based on its appeal,
we would ask the bum question as follows: “Are you A) not at all tired of
hearing the song, B) somewhat tired of the song or C) very tired of hearing
the song?”

We believe that response C) is truly the only actionable response. Bum
scores in the 30%-plus range for “very tired” responses, along with decreas-
ing appeal-score trending, would be reason 1o consider a lesser rotation,

What do you think about burn? We would love to hear your comments.

Ken Benson is VP/Intemational of Pinnacle Media Management, one
of the industry’s fastest-growing research companies. Its products, such
as Digital Music Test, Digital Content Analyzer and the OnlineTRACK-
ER Intemet tracking system, are part of the programming arsenal at many
of the world’s leading stations. Contact Benson at 360-883-0092,
kenbradio@aol.com or www.pinnaciemediamanagement.com.

el. Respondents are initially screened
and recruited from our call center in
the traditional manner — over the
phone — but are then able to
take the actual music test, at
their leisure, online. We find
many people who are too
busy to bother with callout
research on the phone but are
otherwise qualified are more
than willing to score the
songs online. And as many
people now have high-speed
Internet access at work, this is

Warren Kurtzman where they will generally

complete the test.

Obviously, reducing the sample size
and the number of research cycles per
year, relaxing the use of panels and em-
ploying a looser screener are other op-

tions that will reduce the cost of callout
without severely skewing the results.

R&R: Many label executives and
critics of radio formats — and even
some past and current radio program-
mers — speak of homogenized plavi-
ists and declining time spent listening.
Is there any validity 1o all this con-
cern? Are we sending listeners away.
or is that just hype?

JR: This debate cracks me up. Ra-
dio stations regularly ask the actual lis-
teners what they want and then give it
to them. There are differences, and we
regularly see some songs doing better
and getting played more in some mar-
kets than others. There aren’t a ton of
these songs, however.

Continued on Page 29
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i ®EXCL USIVE NATIONAL MUSIC RESEARCH ESTIMATES November 15, 2002
CaLLouT Americae Song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of October 14-October 20.

. . CHR / POP Cartour AMERICA®
Ffp - Hil Poteatal & Hot Scores
FAYORABILITY ESTIMATE (1-5} ; WOMEN  WOMEN ~ WOMEN MID-

g
&

ARTIST TITLE LABEL(S) ™w LW 2W 3w g 12-17 18-24  25-34| EAST SOUTH WEST WEST
18.2

By ANTHONY ACAMPORA

4.25 416 3.36) 4.24 3.78 4.07 3.91 minem tops the survey with “Lose
Yourselt™ (Shady/Interscope). The

EMINEM Lase Yourself (Shady/Interscope) 400 3.89 383 3.95 813

CREED One Last Breath (Wind-up) 375 364 353 379 727 227|373 367 3.86(3.62 389 397 348 | (i hestwith teens and women 18-

HE) DIXIE CHICKS Landslide (Monument/Columbia) 374 373 — — 494 97|376 357 383|359 405 338 391 | 2FundranksloplOwithwomen 233,
After debuting at No. 3 last week.
H& LL COOL J Luv U Better (DEfJam//DJ/I/ﬁ) 367 — 382 3.77 407 7.1 | 361 381 363|397 341 371 3.59 things keep getting better for The Dixie
. . Chicks: "Landslide™ {Monument/Colum-
H@ NIVEA Don't Mess With My Man (Jive) 3.67 3.58 365 — 414 651371 378 335|378 270 3.92 3.81 hia). featuring Sheryl Crow, climbs o No.
KELLY ROWLAND Stole (Columbia) 3.64 353 — — 40.2 60| 386 359 3.04| 402 335 3.66 3.40 3. The song ranks second with women 25-
i X . 34, as you might expeet — it's tamiliar to
KELLY CLARKSON A Moment Like This V?CA) 361 357 363 3.64 77.0 241|393 3.35 336396 370 351 326 | . older demowho may remember Fleet-
AVRIL LAVIGNE Complicated (Arista) 359 377 3.76 3.81 847 361|361 3.64 3.50[330 370 368 356 | “oodMacsoriginalorcven The Smash-

ing Pumpkins cover. But “Landslide™ is

H& JAY-Z F/BEYONCE’ *03 Bonnie & Clyde Q‘?UC'A'FE/IQ//DJMG) 359 — _ — 435 7.1 370 3.67 3.08(3.44 348 376 3.7 testing well with teens too. ranking fifth
with a 3.76.
HE) PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 359 3.82 3.65 3.84 545 10.8]| 3.82 3.60 3.16)| 367 3.57 3.69 3.42 his week's bl debut goes to “Stole”
NELLY/KELLY ROWLAND Dilemma (Fo' Reel/Universal) 358 355 370 3.78 79.0 33.0| 365 3.38 3.67| 3.84 3.42 3.64 3.41 | by Kelly Rowland (Columbia). Rowland
ranks No. 6 overall with a 3.64 and is third
CAM'RON Hey Ma (Roc-A-Fella//DJMG) 355 358 3.65 3.0 634 207|358 370 327|376 326 3.65 346 | i comsaitha 3.86. ner
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 354 368 — — 591 185|361 376 309|369 328 379 338 | Niviﬂ; gm'\‘;.hlﬂ;r‘ﬂ;\:mfc ‘l‘f date T';“f
“Don’t Mess With My Man™ (Jive). The
AVRIL LAVIGNE Sk8er Boi (Arista) 353 3.81 374 3.76 77.0 26.1| 374 355 3.13|3.62 3.60 3.5 3.35 | song ranks fourth overall with a 3.67.
PINK Just Like A Pill (Arista) 151 346 3.64 3.67 767 200| 3.45 360 352|340 353 3.8 g | [nhwithicensand third with vomen 15
24, Don’t” also takes a [0-point jump on
JENNIFER LOPEZ Jenny From The Block (Epic) 348 326 345 — 577 168 372 335 3.15[3.71 3.15 3.63 335 | the R&RCHR/Pop chart this weck.
LL Cool J ties with Nivea tor the
PINK Family Portrait {Arista) 346 365 — — 466 10.5| 3.47 3.64 321|364 324 324 369 | 1 spot overall with “Luy U Bettor
HE) NAPPY ROOTS P’ Folks (Atlantic) 345 362 353 3.82 517 12.5| 3.48 338 347|348 305 357 3.62 | (DefJamIDIMG). ranking sccond with
) women 18-24 and tourth 25-34.
ANGIE MAFTINEZ If | Could Go (FastiWest/EEG) 3.41 336 353 3.68 60.5 22.4| 3.47 351 3.08]3.48 3.31 358 3.24 Besides Rowland, another impressive
. . . _ _ debut is *°03 Bonnie & Clyde™ by Jay-Z
HE) SEAN PAUL Gimme The Light (VP/Atlantic) 340 3.62 491 13.1) 338 3.63 310|363 320 331 335 | 0T ence (Roc-A-Fella/iD-
VANESSA CARLTON Ordinary Day (A&M/interscope) 340 3.45 367 3.60 56.8 22.2| 3.47 3.42 320|344 3.05 3.75 3.28 | JMG). “Bomnic”ranks |0th with teens and
sixth 18-24.
NO DOUBT F/LADY SAW Undemeath It All (interscope) 339 350 373 364 741 250! 324 357 346|336 3.28 3.39 3.51 e e
P. DIDDY F/GINUWINE | Need A Girl Pt. ? (Bad BoyArista) 337 331 324 349 67.6 253|331 3.44 341|361 3.15 3.40 330 | dorthed0% familiarity threshold) is “Both-
er” by Stone Sour (Roadrunner IDIMG).
MICHELLE BRANCH Goodbye To You (Maverick/WB) 335 344 357 356 64.2 19.6| 3.58 3.20 3.12|3.49 321 339 3.30 | thetop five Active Rock and Alternative hit
JUSTIN TIMBERLAKE Like | Love You (cive} 328 327 334 355 651 23.6| 338 322 313|379 304 314 3zp | ouldvernked No.= [E2and o fe
25-34 had it achieved 40% familiarity.
SANTANA F/BRANCH The Game Of Love (Arista) 327 353 3.44 — 591 18.2| 3.24 331 3.31{324 318 329 334 Other key demo highlights: Cam’ron’s
“lley Ma™ {Roe-A-Fella/1IDIMG Y comes in
GAKENFOLD Starry Eyed Surprise (Mavarick/Reprise) 322 300 301 — 460 125) 322 3.37 297|345 3.0 3.12 3.20 tiﬁ;'|8-24\\'l:i7c Missy E"ioﬁ-;..workh--
DANIEL BEDINGFIELD Gotta Get Thru This ¢/sland/IDJMG) 321 343 3.29 349 58.8 205| 332 307 3.00(3.16 3.23 3.56 2.91 ‘;“"d Millt"llF';k‘f¢V‘5F':"’ “{“k;‘ ““[{"‘I’ki“
the same cell. Nappy Roots” “Po” Folks™
MADONNA Die Another Day (MHVEI'ICK/WB) 32t 328 — _ 440 13.9} 3.00 3.50 3.32{ 3.15 3.34 3.39 3.02 (Atlantic) comes in seventh with women

235-34, und labelmate Sean Paul’s “Gimme
the Light™ (VP/Atlantic) is top 10 18-24.

EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 319 3.32 336 355 713 31.8( 3.24 325 300|332 276 339 3.21

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1=dislike very much, 5=like very much). Total familiarity represents the total percentage of
respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in print. Hit Potential (HP)
tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34. who respond favorably to a CHR/Pop musical montage in the following regions and
markets: EAST: Bostan, New York, Philadelphia, Rittsburgh, Washington, DC. SOUTH: Atlanta, Dallas, Houston, Miami, Tampa. MIDWEST: Chicago, Cleveland, Detroit, Minneapolis, St. Louis. WEST: Denver, Los Angeles.

Portland. San Diego, Seattle.
HIGH-IMPACT GRAPHICS e | B M e R e e
roSet s PN
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10-MINUTE SET-UP
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6528 CONSTITUTION DRIVE
FORT WAYNE, IN 46804 - USA
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WEEK WEEK  ARTIST TITLE LABEL(S) E‘EEE P‘L;(v's IMPGR?[)%SISONS wEﬁ'ﬁ?” TOTALA%L‘gIONy
3 0 EMINEM Lose Yourself (Shady/Interscope) 8731 +707 995618 8 1281
1 2 NODOUBT F/LADY SAW Underneath It All (/nterscope) 8205 -84 915034 16 1330
2 3 AVRIL LAVIGNE Sk8er Boi (Arista) 1724 -302 797081 12 1330
5 o MADONNA Die Another Day (Maverick/WB) 6401 +258 630002 6 13310
4 ©  JUSTIN TIMBERLAKE Like | Love You (Jive) 6246 +10 685124 12 12900
8 O camroN Hey Ma (Roc-A-Fella/IDJMG) 6000 +308 689993 10  109/0
9 @  SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) 5840 +424 639765 7 1340
11 © JENNIFER LOPEZ Jenny From The Block (Epic) 5826 +970 612017 6 12910
6 9 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 9605 -538 485390 19 1280
10 10 CREED One Last Breath (Wind-up) 5160 -184 547632 25 1230
7 11 KELLY CLARKSON A Moment Like This (RCA) 4779  -1070 518024 10 90/
12 12 ANGIE MARTINEZ If | Could Go (EastiVest/EEG) 4630 -108 445180 15 11790
18 @ MISSYELLIOTT Work It (Gold Mind/Elektra/EEG) 4402 +899 460354 8§ Mmn
13 14 DANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 4389 -276 530006 19 12810
17 ® PNk Family Portrait (Arista) 4152 +438 416061 8§ 1311
14 16 OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) 4086 -474 402359 13 13000
20 @  KELLY ROWLAND Stole (Columbia) 3678 +405 404970 9 12673
16 18 AVRIL LAVIGNE Complicated (Arista) 3613 -353 334211 26 1340
15 19 EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/interscope) 3394 -142 314042 19  126/0
19 20 VANESSA CARLTON Ordinary Day (A&M/Interscope) 2963 -453 2137115 18 1230
25 € O-TOWN These Are The Days (J) 2862  +631 314956 5 119/
23 @ TLCGirl Talk (Arista) 2794  +186 277819 5 109/
22 @ MATCHBOX TWENTY Disease (Atlantic) 2757 +85 247546 6 1000
29 @  PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscope) 2579 +531 262717 4 1122
21 25  MICHELLE BRANCH Goodbye To You (Maverick/WB) 2475 -490 275967 17 1170
36 @ NIVEADon't Mess With My Man (Jive) 2463 4665 229444 4 94/11
28 @ NAPPY ROOTS Po’ Folks (Atlantic) 2438 +322 242266 11 80/0
30 @  JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 23711 +332 222196 17 9156
27 @ CRAIG DAVID What's Your Flava? (Wildstar/Atlantic) 2366 +222 268976 105/2
24 30  P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 2141 -202 243308 19 1050
34 €@ LIFEHOUSE Spin (DreamWorks) 2038 +229 176359 8 924
26 32 UNCLE KRACKER In A Little While (Top Dog/Lava/Atlantic) 1874 -281 144561 12 940
31 33 OUR LADY PEACE Somewhere Out There (Columbia) 1853 -160 238293 19 9610
33 34 ASHANTI Happy (Murder inc./IDJMG) 1587 -248 184163 16 1120
€@  CHRISTINA AGUILERA Beautiful (RCA) 1586 +975 209171 1 114/54
32 36 CHRISTINA AGUILERA Dirrty (RCA) 1505 -341 239946 11 1210
35 37 HOOBASTANK Running Away (/sland/IDJMG) 1502 -307 209372 17 790
38 €@ DJ SAMMY & YANOU Heaven (Candlelight) (Robbins) 1487 +74 161408 6 30
H €  SEAN PAUL Gimme The Light (VP/Atlantic) 1417 +324 158420 2 136
43 @ SHAGGY Strength Of A Woman (MCA) 1313 +283 175847 2 818
37 41 EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope) 1308 280 137186 17 1200
40 (D NORAH JONES Don't Know Why (Blue Note/Virgin) 1288 +172 137514 3 191
42 ®  KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 1257 +166 83196 3 428
39 @ BIG TYMERS Oh Yeah (Cash Money/Universal) 1246 +9 114279 3 640
46 @  JOHNRZEZNIK 'm Still Here (Jim’s Theme) (Walt Disney/Hollywood) 1093 +133 84443 2 66/
@ GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 1078 +421 99163 1 92710
@  NELLY Air Force Ones (Fo’ Reel/Universal) 1072 +598 98084 1 694
47 @ MARIAH CAREY Through The Rain (MonarC/IDJMG) 1052 +120 146638 2 925
@  KYLIE MINOGUE Come Into My World (Capitol) 1001 +301 113600 1 796
49 @  THICKE When | Get You Alone (NuAmerica/Interscope) 954 +66 72842 2 734
134 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 11/3-11/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall totat stations ptaying a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

e ,'2‘;%&‘%&3%@%&
Most Added.
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
CHRISTINA AGUILERA Beautiful (RCA) 54
AALIYAH Miss You (BlackGround/Universal) 29
SOLUNA Monday Mi Amor (DreamWorks) 27
AVRIL LAVIGNE I'm With You (Arista) 20
CREED Don'’t Stop Dancing (Wind-up) 20
KELLY OSBOURNE Shut Up (Epic) 20
NICK CARTER Do | Have To Cry For You (Jive) 19
LEANN RIMES Tic Toc (Curb) 18
T.A.T.U. All The Things She Said (interscope) 13
LL COOL J Luv U Better (Def Jam/IDJMG) 13

LL COOL J

“LUV U BETTER”
#1 album at R&B/Hip-hop

Top 40 Rhythm Monitor 7*
Over 700 Pop Spins

f

W ;
o= B Q2
Most Increased
Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
CHRISTINA AGUILERA Beautiful (RCA) +975
MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) +859
EMINEM Lose Yourself (Shady/interscope) +107
NIVEA Don't Mess With My Man (Jive) +665
0-TOWN These Are The Days (J) +631
NELLY Air Force Ones (Fo’ Reel/Universal) +598
JENNIFER LOPEZ Jenny From The Block (Epic) +570

PUDDLE OF MUDD She... (Flawless/Geffervinterscope) +531
PINK Family Portrait (Arista) +438
SANTANA FMICHELLE BRANCH The Game Of Love (Ansta) +424

Most %Played
Recurrents

ARTIST TITLE LABEL(S} TOTAL PLAYS

PINK Just Like A Pill (Arista) 2593
DJ SAMMY & YANOU Heaven (Robbins) 2014
NELLY Hot In Herre (Fo’ Reel/Universal) 1803

C. KROEGER FAJ. SCOTT Hero (Roadrunner/Columbia/IDJMG) 1630

JOHN MAYER No Such Thing (Aware/Columbia) 1556
JIMMY EAT WORLD The Middle (DreamWorks) 1518
LINKIN PARK In The End (Warner Bros.) 1348

VANESSA CARLTON A Thousand Miles (A&M/interscope) 1348
FAT JOE F/ASHANTI What's Luv? (Terror Squad/Atlantic) 1240
NICKELBACK How You Remind Me (Roadrunner/IDJMG) 1235
ASHANTI Foclish (Murder Inc. /DJMG) 1126
DEFAULT Wasting My Time (TVT) 1090
PUDDLE OF MUDD Blurry (Flawless/Geffen/interscope) 1087
CALLING Wherever You Will Go (RCA) 1067 |

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added.-
LAST THIS TOTAL +1- GROSS WEEKS ON  TOTAL STATIONS/ ARTISTTITLE  LABEL(S) ADDS
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS IMPRFOSOS'IONS CHART ADDS CHRISTINA'AGUILERA Beaumm (RCA) 20
f 1 NODOUBT FLADY SAW Undemeatn It Al (nterscope) 271 51 8014 15 SO0 | gorumavende i ame oreamior 8
3 © MADONNA Die Another Day (Maverick/WB) 2690 +268 77785 5 5110 LEANN RIMES Tic Toc (Curb) 14
2 3 EVRILLAVIGNE Sk8er Boi (Arista) 2664  -281 77648 11 460 | NIVEA Don't Mess With My Man (dive) 1
7 @ EMINEM Lose Yourself (Shady/Interscope) 2099 4259 71218 6 50/ | KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 9
6 @ SANTANA F/MICHELLE BEANCH The Game Of Love (Arista) 2415 4152 68501 7 510 | LLOOOLJLuvU Betler (DefJam//DUMG) !
o . NELLY Air Force Ones (Fo' Reei/Universal) 7
5 6 JUSTIN TIMBERLAKE Like | Love You (Jive) 2348 -1 61414 10 4810 AVRIL LAVIGNE I'm With You (Arista) 7
4 7  HELLY CLARKSON A Moment Like This (RCA) 2053  -358 56874 8 410 | AALIYAH Miss You (BlackGround/Universal) 5
8 8  CREED One Last Breath (Wind-up) 1887 -97 55380 25 4200 JAY-Z F/BEYONCE’ '03 Bonnie...(Roc-A-Fella/IDJMG) 4
12 @  JENNIFER LOPEZ Jenny From The Block (Epic) 1832 +178 47954 4 470 | SEVSame 0id Song (Gefenintrscope) , 1
10 10  GAKENFOLD Starry Eyed Suprise (Maverick/Reprise) 1687 25 46305 12 47/ g“f;&lﬂﬁ‘{]'e“sg’vl:‘s?hﬁ"[‘)‘gyﬂa(vj isniael %
15 @) MATCHBOX TWENTY Disease (Atlantic) 1673  +100 46975 5 5010 MARIAH CAREY Through The Rain (MonarC/IDJMG) 3
9 12 NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal) 1611 -296 48878 17 410 | KYLIE MINOGUE Come Into My World (Capitol) 3
11 13 DANIEL BEDINGFIELD Gotta Get Thru This (/sianc/IDJMG) 1573 94 46710 18 410 | LAURA PAUSINI Surrender (Afiantic) 3
16 D PINK Family Portrait (Arista) 1556 490 44855 7 460 gm:LcEHﬁtﬁg 'Ld 3(",’3"“;‘”‘"9 ( Lavat/A”"’””C) g
13 15  ANGIE MARTINEZIf | Could Go (EastWest/EEG) 1514 -8 M3 14 M0 | qoaomemes )
17 D CAN'RON Hey Ma (Roc-A-Fella/IDJMG) 1489 492 44628 8 44N
20 @ KELLY ROWLAND Stole (Coiumbia) 13711 +201 38257 8  45(
19 (D  JOHN MAYER Your Body |s A Wonderland (Aware/Columbia) 1272 +26 34382 7 44/1
14 19 VANESSA CARLTON Ordinary Day (A&M/Interscope) 1240  -347 37648 18 31N
22 @ PUDDLE OF MUDD She I-ﬂates Me (Flawless/Geffen/Interscope) 1183 +117 34500 4 49A
25 @ TLC Girl Talk (Arista) 1092  +159 29839 4 4372
23 @ UFEHOUSE Spin (DreamlVorks) 1062  +37 29845 9 450
18 23 MICHELLE BRANCH Goodbye To You (Maverick/WB) 1032 -315 30521 17 331 | mas s Bl
30 @ MISSY ELLIOTT Work It (Geld Mind/Elektra/EEG) 1001 +313 27614 3 402 MOStV’ e ’eﬁsed '
26 @ CRAIG DAVID What's Your Flava? (Wildstar/Atlantic) 990  +127 26675 4 433 At »ey S w
21 26 EVEF/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope) 885  -248 25289 17 290 o o - e
31 @) O-TOWN These Are The Days (J) 830  +150 22232 4 363 | ammsrone wses o
24 28  UNCLE KRACKER In A Little While (Top Dog/Lava/Atiantic) 801  -221 25775 11 28M | CHRISTINA AGUILERA Beautiful (RCA) +485
29 €D NAPPY ROOTS Po' Folks (Atiantic) 732 435 20246 10 330 mIASDSgNENLALIgﬂAWciLk ltD(Go/c;” M/nd/%fga/ffe) +g; g
; - a
27 30  AVRIL LAVIGNE Complicated (Arista) | 667 78 w12 % 30p | AR LOS':YO"uOrS:”’ ( Sgag y/j;fe’gmpe)) e
38 €D KD ROCK W/SHERYL CROW Picture (Lava/Atiantic) 564 4207 15925 3 288 | . pock W/SHERYL CROW Picture (Lava/Atinic)  +207
@ CHRISTINA AGUILERA Beautiful (RCA) 555  +485 15565 1 4220 | KELLY ROWLAND Stole (Columbia) +201
98 33 OURLADY PEACE Somewhere Out There (Columbia) 553  -159 17039 17 20/0 | NIVEA Don't Mess With My Man (Jive) 4192
40 €@ KYLIE MINOGUE Come Into My World (Capitol) 526 +169 12638 2 26/3 | NELLY Air Force Ones (Fo' Reel/Universal) +192
32 35 HOOBASTANK Running Away (/siand/IDJMG) 495 75 17407 19 202 ﬂ:‘gﬁ:‘,‘;‘éﬁiﬁe”gﬁg{g”&”\‘;OBI';’C"CQE‘,’;;/)) ik
35 @  THICKE When | Get You Alone (NuAmerica/interscope) W 48 24 6 BN | neantmmsn i
43 @ NIVEA Don’t Mess With I\s‘ﬂy Man (Jive) 473 +192 13793 2 2911 SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) +152
37 €D  JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood) 451 +61 14502 3 2471 | O-TOWN These Are The Days (J) +150
36 € MARIAH CAREY Through The Rain (MonarC/IDJMG) 429 5 11585 5 3173 | GOOD CHARLOTTE Lifestyles Of The fich And.. (Epic) +149
39 @ RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) @21 51 1214 2 2 | ool RN Soma e f;;gs,gﬁjj;g”n;{g) g
34 41 CHRISTINA AGUILERA Dirrty (RCA) 410 -88 12355 9 16 | pyppLE OF MUDD She... (Flawless/Getfen/interscope) +117
33 42  ASHANTI Happy (Murder {nc.//DJMG) 410 -92 9646 15 16A T.A.T.U. All The Things She Said (/nterscope) +113
48 @ TAT.U.All The Things She Said (/nterscope) 369  +113 10403 2 290 MATCHBOX TWENTY Disease (Atiantic) +100
42 @ SHAGGY Strength Of A Woman (MCA) 30 459 9279 2 202 | CAWRONHey Ll g LR "2
@  GDOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 3B/ 449 TTBL 1 262 | geanpaUk Ginme e Lt (VR i
@ SEAN PAUL Gimme The Light (VP/Atiantic) 309 +88 10288 1 24/2 AVRIL LAVIGNE I'm With You (Arista) +67
44 @ CANDY BUTCHERS You Eglong To Me Now (RPM) 309 +31 8898 6 147 ISYSS Single For The Rest Of My Life (Arista) +64
@  NELLY Air Force Ones (Fo’ Reel/Universal) 306 +192 7668 1  26/7 | JOHNRZEZNIK 'm Still Here... (Walt Disney/Hollywood) +61
49 @ STEREO FUSE Everything (EO/Wind-up) 203 433 TS0 2 1gp | pebest Swenwn Bis Bomn (MO =
41 50  DAVE MATTHEWS BAND Where Are You Going (RCA) 267 -87 8068 15 810 NICKELBACK How You Remind Me (Roadrunner//DJMG)  +55
51 CHR/Pop Indicator reports. S‘,ongs ranked tg ;%tglz pl';ié?q f(l)r: éhe airplay week of Sunday 11/3-Saturday 11/9. ?II\EI[',I'I:' ElILf.'g:-yl ?lfv:f:gsgrz;sp?yr Sy (WAFer 8105 :g:
[ J ‘ |
Email: hooks@hooks.com
Need it fast? No problem. / =
— 200 Old 63 South, #103
! Columbia, MO 65201-6081
> Custom Production - Callouts & Montages , Tor The Bost Auditorium
> Digital, Clear, Consishnt > 60,000+ Song Library Hﬁ[{s Mi ;:St H°°lk r;esl ]
|, o v : UNLIMITED ichael reiaia
> All Formats & International Titles > On-Time Delivery A e (573)443-4155
1 [ B corerumy g S S
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it = Anchorage has 10.0 shares of Rock ra-
e o g ' dio in a very segmented market with 34
- Arbitron-rated radio stations and nearly
| 18.0 shares of varied pop, modem, alter-
. native and rhythmic music, all targeting
: the same demo. Traditionally, we're early
> on the rock-leaning pop records, which
allows us to play the best-testing rock
¢ and rhythmic tunes. # Our top testers
this week on Alaska’s No. 1 Hit Music
Station, 101.3 KGOT, include Madonna’s
“Die Another Day,” Avril Lavigne's “Sk8er Boi,” JT's “Like |
Love You,” Eminem’s “Lose Yourself’ and No Doubt f/Lady
Saw'’s “Underneath it All.” Rounding out our Top 10: Kelly
Clarkson’s “A Moment Like This,” Pink’s “Family Portrait,”
Angie Martinez’s “If | Could Go,” Cam’Ron’s “Hey Ma” and
Paul Oakenfold f/Shifty Shellshock’s “Starry Eyed
Surprise.” ® New songs showing high hit potential this week include Craig
David’s “What’s Your Flava?” and the Puddle Of Mudd concert favorite “She
Hates Me.” Obviously, mainstream CHR seems to give a true balance of seg-
ments of the entire pop culture or music scene, playing the best of the Rock,
Rhythmic and even Alternative charts. The key to success is to ensure that a
sample of the best of all these elements is represented every quarter hour in
our clocks.

His movie debuted last week, and he seizes
the No. 1 spot this week. Eminem’s “Lose
Yourself” (Shady/interscope) relieves No
Doubt’s “Underneath it All” (Interscope) of its
royal duties. “Lose Yourself” also comes in
third for Most increased Plays with a +707 ...
Four new chart entries this week, including the
top three Most Added tunes from last week: E°
Christina Aguilera’s “Beautiful” (RCA) £
comes in at No. 35%, gets the M.I.P. nod with
a +975 and Most Added with 54 adds; Good Charlotte’s “Lifestyles of the Rich
and Famous” (Epic) enters at No. 46*; and Nelly’s “Air Force Ones” (Fo’ Reel/
Universal) flies in to the No. 47* spot. Kylie Minogue’s “Come Into My World”
(Capitol) pulls up the rear at No. 49" ... Second on the M.I.P. list is Missy Elliott's
“Work It” (Gold Mind/Elektra/EEG) with a + 859 ... The biggest chart mover is
Nivea's “Don’t Mess With My Man” (Jive), which skips 10 positions this week
... There’s a tie for second in the leaps-and-bounds category. In addition to Missy
skipping five slots, Puddle Of Mudd's “She Hates Me” (Geffer/Interscope) goes
29-24* ... On the adds front, Aaliyah’s “Miss You” (BlackGround/Universal)
comes in second with 29 adds, and Soluna’s “Monday Mi Amor” (DreamWorks)
garners 27 adds. It’s a three-way tie for fourth Most Added — Avril Lavigne’s
“'m With You” (Arista), Creed’s “Don’t Stop Dancing” (Wind-up) and Kelly
Osbourne’s “Shut Up” (Epic) all amass 20 adds a piece.

— Tanya 0’ Quinn/Asst. Editor

CHR/Pop Action
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armisT: T.A.T.U.
LaseL: Interscope

By TANYA O QUINN / ASSISTANT EDITOR
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I’m sorry, but when I think of Russia, | think
of Smirnoft. Belvedere, Absolut, Grey Goose.
Tangqueray, Kamchatka. Stolichnayva, Popov
and Skyy. Vodka. in all its many variations, is
the main reason why | feel a certain emotional
and unbreakable bond with Russia. However,
there’s something fess intoxicating but none-
theless interesting originating from behind the
Iron Curtain. It's two teenage females., seem-
ingly with no apprehension and full of scli-
contidence, whose shared love of music results
in a potentially dynamic duo emerging onto the
national scene.

The evebrow-raising act is known as
T.AT.U., and | have a feeling these two voung
ladies will become just as famous and addictive
as the popular libation that hails from the same
land. Docs their being named after an interna-
tionally fashionable word automatically suggest
that TA.T.U. is what's hot now? It depends on
your musical taste, but to about 30.000 people
in Russia, these girls are the shit! Their debut
song on the American chart is “All the Things
She Said.”™ which focuses on a female-female re-
lationship. This shocking tune. from their 2001
release 200 Knvlr in the Wrong Lane, is the
scandalous single that was named Video of the
Year by MTV Russia and. more than likely. the
explosive catalyst that resulted in the album sell-
ing more than a million copics.

Lena Katina and Julia Volkova incorporate
the influence of their homeland in their music.
“We don’t shape ourselves for the audience.”
says Lena. “In Russia, life is not polite. If we

don"t like something, we say we don’t like it. If

we don't agree, we say, “Fuck vou.” It is this
samc brusqueness that fills their music and
seems to attract droves of fans. TA.T.U. was
assembled by former TV commercial producer
Ivan Shapovalov after he held an audition at
which hundreds of eager candidates performed.
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The voung ladies had already known cach other
for several years while in another music group
when they were selected to be TAT.U.

Volkova is the only ¢hild of middle-class par-
ents; Katina is the voungest of three and the
daughter of a well-known musician and
songwriter. The two singers are similar in that
they “ve both studied music for eight vears; their
difterences come in the areas of demeanor and
hobbies. **She doesn'tlike to party: 1 like to party.”
says Volkova. “She’s more quict and likes to read;
I don"t like reading.™ Their differences seem to
complement one another. as the duo fit together
like unique pieces to a fascinating puzzle.

“All the Things She Said™ is the storv of a
love affair between two young girls. The
track’s pop electronica only intensifies the ta-
boo of the forbidden relationship. Heavy in-
strumentation adds emphasis to emotional de-
ception. The tale concerns two teens who are
in love with one another but confused by their
instilled morality. They have been taught that
same-sex relationships are bad, immoral and
unacceptable by society and God, and that's
where issuces of sanity and crossing the line are
brought into view. T.A.T.U. take a scrious con-
troversial issue and showcase it on a musical
stage with pop spotlights. an electronica sound
system and rock curtains slightly draping their
inciting performance.

Shagqgy

On: KHTS/San Diego
WHTZ/New York WBLI/Nassau
KIIS/Los Angeles WFLZ/Tampa
WI0Q/Philadelphia  KFMD/Denver
WIHT/Washington WKST/Pittsburgh
WXKS/Boston KKRZ/Portiand
KRBE/Houston WAKS/Cleveland
WKaQl/Detroit WKFS/Cincinnati
WDRQ/Detroit
WHYI/Miami
KDWB/Minneapolis

CA

oy
SAMERICA

KCHZ/Kansas City
and many more!!

www.shaggyonline.com

“A soaring, pop-reggae numbef’
KMXV/Kansas City an unquestionable smash...” .

; ¥
-Entertainment Weekly

“Strength Of A
from the album Lucky Day

In Stores Now!

R&R @
+283

Was on:
Tonight Show
MTV Cribs
Live with Regis & Kelly
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e

www.mcarecords.com
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gy -
”ﬂIE”’EMIISI”u””I” 4 America’s Best Testing CHR/Pop Songs 12+ L New & Active
- BY MEDLABASE ™ oot For The Week Ending 11/15/02. l g
: ' - STEREO FUSE Everything (EO/Wind-up)

Artist Title (Label) LW Familiarity Burn TD Familiarity Burn E Total Plays: 875, Total Stations: 53, Adds: 1 ;
EMINEM Lose Yourself (Shady/Interscope) 410 3.98 92% 19% 4.1 92% 19% :
SANTANA F/MICHELLE BRANCH The Game Of Love (Arista) 4.03 408 90% 15% 4.03 89% 15% RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) '
FUODLE OF MUDD She Hates Me (Flawfess/Geffen/interscope) 3.97 - 7%  12%  3.92 2% 12% Total Plays: 728, Total Stations: 57, Adds: 6
MICHELLE BRANCH Goodbye To You (Maverick/WB) 396 4.00 94% 27% 3.96 95% 30%

KELLY CLARKSON A Moment Like This (RCA) 3.89 390 95% 34% 3.7 95% 38%

GUR LADY PEACE Somewhere Out There (Columbia) 386 392 80% 22% 3.86  79% 22% LL COOL J Luv U Better (Def Jam/IDJMG)
AVRIL LAVIGNE Complicated (Arista) 384 387 98% 57% 3.90 97% 58% Total Plays: 715, Total Stations: 45, Adds: 13
AVRIL LAVIGNE Sk8erBoi (Arista) 3.84 386 96% 38% 3.86 96% 37%

MATCHBOX TWENTY Disease (Atlantic) 3.83 386 63% 9% 3.85 65% 8% JAY-Z F/BEYONCE' '03 Bonnie & Clyde (Rog-A-Fg//MDJMG)
KELLY ROWLAND Stole (Cofumbia) 381 378 67% 10% 3.68 68% 12% Total Plays: 665, Total Stations: 36, Adds: 6

NO DOUBT Underneath It All (/nterscoped 380 374 95% 35% 3.78 95% 38%

FINK Family Portrait (Arista) 3.73 3.73 83% 15% 3.72 86% 15% . .

TLC Girl Talk (Arista) 371 363 53% 8% 375 54% 7% LASGO Something (Robbins)

NELLY F/KELLY ROWLAND Dilemma (£’ Reel/Universal) 3.70 3.64 92% 49% 3.66 90% 52% Total Plays: 578, Total Stations: 23, Adds: 6
C0-TOWN These Are The Days (J) 364 367 59% 12% 3.66 60% 11%

CANIEL BEDINGFIELD Gotta Get Thru This (/sland/IDJMG) 3.63 3.76 84% 37% 3.51 86% 39% T.A.T.U. All The Things She Said (Interscope)
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 3.62 - 69% 19% 376 71% 19% Total Plays: 532, Total Stations: 50, Adds: 13
JUSTIN TIMBERLAKE Like I Love You (Jive) 361 350 94% 34% 3.65 84% 35%

CREED One Last Breath (Wind-up) 3.61 3.61 89% 36% 3.54 88% 39% ]

ANGIE MARTINEZ F/LIL’ MO & SACARIQ If | Could Go (EastWesVEEG) 3.61 3.50 70% 24% 3.52  69% 24% COLDPLAY In My Place (Capitol)

JENNIFER LOPEZ Jenny From The Block (Epic) 357 3.44 78% 20% 345 771% 23% Total Plays: 520, Total Stations: 47, Adds: 4
MISSY ELLIOTT Work It (Gold Mina/Elekgra/EEG) 3.57 3.38 72% 21% 3.39 69% 24%

VANESSA CARLTON Ordinary Day (A&Minterscope) 355 361 95% 43% 3.55 9% 47% ASHANTI Baby (Murder Inc./IDJMG)
MADONNA Die Another Day (Warner Bros.) 354 346 84% 21% 337 85% 2% | Total Plays; 477, Total Stations: 15, Adds: 1
PAUL OAKENFOLD Starry Eyed Surprise (Maverick/Reprise) 353 362 69% 1% 3.41 2% 24%

EVE F/ALICIA KEYS Gangsta Lovin’ (Ruff Ryders/interscope) 351 344 89% 46% 3.51 89% 46% . .
UNCLE KRACKER In A Little While (Top Bog/Lava/Atiantic) 351 356 71% 17% 3.44  71% 20% 1 GIANT LEAP My Cutture (Palm Pictures/Reprise)
CAM’RON Hey Ma (Roc-A-Fella/IDJIMG) 3.40 331 71% 29% 338 68% 29% Total Plays: 418, Total Stations: 38, Adds: 1
NAPPY ROOTS Po' Folks (Atfantic) 3.27 319 53% 17% 3.24 49% 16%

P.DIDDY F/GINUWINE | Need A Girl (Part Il) (Bad Boy/Arista) 3.21 310 88% 52% 3.16 88% 54% DEFAULT Live A Lie (TVT)

Towal sample size is 578 respondents  Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total familiarity Total Plays: 406, Total Stations: 37, Adds: 1

regresents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song.

Sample composition is based on persons 12+. TD 5 Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the music

test based on their rormat/music preference. Rate TheMusic.com resuits are not meant to replace callout research. The results are intended to show 0pinions of

participants on the [aternet only. RateTheMusic is aregistered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays

818/377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. -

A Callout Reality Check

Continued from Page 24

In a country as wired as this one,
how can we be surprised that most peo-
ple want pretty much the same thing?
The guy in Denversces the same MTV,
downloads the same MP3 files, sees
the same films at the theater, gets the
same menu at Burger King, etc., but
somehow we think he shouldn’t like
the same music as the guy in LA,

Listeners further vote through Ar-
bitron. I a truly troad or eclectic ra-
dio station got results, we’d
have them in every market.
The stations with tight play-
lists win, and so w2 have lots
of narrowly formatted sta-
uons.

GZ: It’s not hype. Radio
is highly over-rescarched. It’s |3
very hard for me te listen like
a listener for enjoyment —
there aren’t any surnrises any-
more, and 1 miss that. People
are starting to get their vari-
ety from XM Satellite Radio, or they
just go off and make their mix from
downloaded titles trom KaZaa or Mor-
pheus.

There are too many layers of man-
agement and too many people putting
the program director and his stafl in a
fishbowl. Most of these young men
and women are so nervous about tak-
ing a chance that they simply don’t.
Radio’s future depends on finding
young, creative programmers; spend-
ing the time and money to train them
in the basics; and then letting them go
to be the creative p2ople we knew they
were when we hired them.

Carolyn Gilpert

LWe came across one solution to
bring some excitement and hit power
back 10 CHR during a recent dinner
with Columbia Exec. VP Charlie Walk,
fommer label executive Rick Bisceglia,
WXRK/New York PD Steve Kingston
and Columbia VP Todd Glassman.
Why does CHR/Pop wait for Alterna-
tive and CHR/Rhythmic to play hits
first? Why do record companics hold
CHR/Pop programmers back for four
weks from playing these obvious hits?

The great programmers of the past
would never have done that; they
. would be playing the hits on
their stations the minute their
guts told them they had a hit
on their hands. That was of-
ten the minute a record pro-
| motion person played it for
B them the first time; they’d
walk into the control room
and put that sucker on.

MD: Radio-station imag-
es are the result of a complex
interaction of music titles,
song order, song essence,
marketing, commercial loads, moming
shgws, contesting, newscasts, humor,
slrjng]lh of the competition and on and
on. To say that any one thing is driv-
ing listeners away takes a lot more wis-
dom than | have.

Usage 1s down, OK. But look at the
options an individual has for how they
will spend their time today vs. in the
past. Kadio has heid up very well. As
for the homogenization, that has been
a complaint since radio played both
Jokinny Desmond and Mitch Miller
doing “The Yellow Rose of Texas.”

WIK: While we believe there has
been some disconnect between radio

and its audience, particularly among
younger listeners, the degree to which
this has happened has been hyped by
the media and is probably more the re-
sult of political issues than
anything else.

Also, we think this discon-
nect. if it exists, is a function
of new media choices, not ho-
mogenized playlists. The In-
ternet is what young people
use for music, and guess
what? It is tighter than radio.
Young people play their fa-
vorites on the Internet more  §
often than radio does. Broad-
ly speaking, the Internet is less
homogenized, but it is more homoge-
nized for each individual person.

CG: Homogenized playlists?
We're doing 10,000 music completions
a week that sav there’s nothing homog-
enized about local testing and local
tastes. Of course, the hits are the hits,
and the stiffs tend to be the stitfs. Is that
homogenization, or the ditference be-
tween good and bad music? That be-
ing said. the record labels are pushing
the same records to every station from
Shreveport, LA to Los Angeles. God
help the PD who plays anything be-
sides what’s being worked.

The record companies are also 1lail-
ing around wildly, trying to blame any-
thing but their own inability to deal
with change for the disaster in the mu-
sic business. Radio is an easy target, but
iU's the wrong target. It’s still the best
way for the record industry to expose
its product to the public. Radio’s cume
is essentially what it was 15 years ago.
And while TSL 1s down as there are
more and more options available foren-

www americanradiohistorv.com

Alan Burns

tertainment, radio is doing a whole lot
better than new spapers, magazines, net-
work television and virtually any medi-
um that was available 15 years ago.

There’s a lot of smoke be-
ing blown by people making
excuses for not dealing with
the real issues facing the rec-
ord industry. I'll also say that
Cnitical Mass’ very existence
is a testament to Clear Chan-
nel’s consistent credo that
| you start with the best distri-
bution systems and serve the
listener, and then the adver-
tiser has something worth-
while to buy while the reve-
nue generated serves the
stockholder. My very exist-
ence says that, atter the signal,
we remain committed first 1o
the listener.

AB: Playlists aren’t the
problem. Clutter, lack of cre-
ativity and insufficient service
10 young radio listeners are
much more important to ra-
dio’s long-term usage. We've
got to address those issues. At
the station level, PDs need to
work on time management

so they
have the time and energy to be creative.
Managers — both GMs and PDs

Garry Mitchell

need to make creativity a high priority.
At the owner level, the stakes are now
so high that no one wants to try some-
thing that hasn’t been done before.

GM: 1 think a ot of the talk is
hype. People have complained about
the sameness and homogenization of
radio for years, especially people at
newspapers. I'm sure a similar article
probably appeared 35 years ago when
Paul Drew was adding the same records
cach week to all the RKO stations.

The stations that do a credible job
of callout research and interpret the re-
sults, mixed with a heavy dose of gut
feel, still seem to outpertorm the sta-
tions that don't. It’s an advantage to
3 those stations to get weekly
feedback from their audience
or they wouldn't continue
doing the research.

We believe that continuing
to screen and recruit through
outbound telephone calling
and then offering respondents
the option of completing the
song test online or on their
cell phone at their conve-
nience represents a substan-
tial increase in productivity
and a decrease in rescarch costs while
maintaining the reliability and usabili-
tv of the data.

Jodie Renk:

Guy Zapoleon:
Michael Dorn:
Warren Kurtzman:

The e-mail addresses of the people contacted for this story are:
jrenk @ corecallout.com
gzapoleon@aol.com
mdornari@earthlink.net
warrenkurtzman @colemaninsights.com

Carolyn Gilbert: carolyngilbert@criticalmassmedia.com
Alan Burns: aburns2030@aol.com
Garry Mitchell: garry@callout.com
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Stations and their adds listed alphabetically by market

WFLY/Albany, NY * WXKS/Boston, MA * KFMOD/Denver-Boulder, CO * WIXX/Green Bay, Wl * KSMBA afayette, LA * WABB/Mohile, AL * KKRZ/Portland, OR * KXXM/San Antonio, TX * WPST/Trenton, NJ *
VP/Prog: Michael Morgan VP/Prog./PD: Cadillac Jack PD: Jim Lawson DM: Dan Stone PD: Bobby Novosad OM/PD: Jay Hastings PD: Michael Hayes PD: Krash Kelly PD: Dave McKay
PD: Donnie Michaels APD/MD: Kid David Corey 30 CHAISTINA AGUILERA Beautitul PD/MD: David Bums MD: Aaron Santini APD/MD: aho 1 TATU “Things MD: Nadia Canales APD: Gatrielle Vaughn
MD: Elien Rockweit 5 WISSY ELLIOTT Work” 7 LASGO r Ko Adds. CREED "Dancing” 59 3DO0RS DOWN “Gone IVRH Whiss’ 2 KELLY DSBOURNE “Shut 17 MICK CARTER “Cry’
T KELLY DSBOURE ~Snut- 1 23395 %ﬁ'}“&gﬂi R;Amg,: r 1 h\‘FC{;igERSTEE RS?an Eg?;%ws: nALGUILERA Bealtul DIXIE CHICKS " Landsle” 1 cnnysrlrﬁrm:mum I
g(\]xkli’?:m’;s T DN CHICKS Lansioe GOOD CHARLOTTE Famoess TATD Thige: TATU “Things™
SR AN G N e WERZPortsmouth, NH *

WKZL/Greenshoro, NC *
PD: Jetf McHugh

APD: Terme Knight

MD: Wemiy Galhn

WLANA ancaster, PA *
PD: Michael McCoy
APD: J.T. Bosch

MD. Holly Love

ne
PRYMARY COLORT ‘Only

KHTS/San Diego, CA *
PD: Diana Laird
APDMD: Hitman Haze

DM/PD: Mike 0’ Donnetl
APD: Jay Michaels

KKDM/Des Moines, 1A * MD: Sarah Sullivan

WKSE/Buffalo, NY *
PD: Greg Chance

PD: Dave Universal

KRQQ/Tucson, AZ *
OM/PD: Steve King

* - Rri " o 3 1 JAY-ZFBEYONCE Bonnie WBBD/MDHmDulh-DBeaH, NJ * 1 MSY ELLOTT Work T AVRIL LAVIGNE With
’gDKgFM'M“Vv NY MD: Brian B. Wilde Mo: s""’e‘f“’““ SRRTA SRR B CHRSTINA CULERS Bt PD: Gregg Thormas CREED Dancing AALIYAS Mes APU/MD 1 Ca"'
: Rob Dawes No Adds SEAN AL Light LEANN RIMES “Te G000 CHARLOTTE : Gregg SOLUNA “Monday LEANN RIMES “Tc H
? wm C_:ARBESV Ran :551[%2‘»5‘; vag:v ALEWDRASW{ Gmm ﬂmﬁ m'sm SOLUNA Monda gmﬂ»meu‘&gm “Beauttul
AVRIL LAVIGNE Wit SOLUNA Mondzs

WL AU S WZKL/Canton, OH * WERD/Greznville, NC * WSPKPousrkeepsie. NY

KELLY ROWLAND. Stole i B WHZZ\Lansing, MI * PD: Scotty Mac KSLY/San Luis Dhispo, CA
WORQ/Detroit, MI * PD: Gay lake Fomp g WVAQ/Morgantown, Wy AED . PD: Adam Burnes .
PD: Alex Tear APO/MD: Chris Mann A IO Dir /Prog.: Lacy Neft D: Skyy ' KHTT/Tulsa, OK
. Bt ¢ /7708 Lacy MD" Paulie Cruz MO: Craig Marshall ' g
KKSS/Albuguergue, NM 3 cnmsnm AGUILERA ‘Beautul R a Marst
uerg APD: Jay Towers PO tare SRSk e Beautt MD: Brian Mo L WAGELE Yo AIVER Vo OM: Tod Tucker
PD: Tom Naylor WRZE/Cape Cod, MA MD: et Cury " KYLIE MINOGLE Word SEY Same” S 0 TOWN" These PD: Carty Aush
APD: Jett * l‘,rash Jacot 4 WICKCARTER CREED Dancig ISTRINGS APD: Matt The Brat
MD: Altey Faith om. Kso‘\}':'n"lmﬁgm GRS Ts R B SN i ano O rc Ty
AALIYAH Miss " CWFSUNAN}UILERA “Beautitur
CHRISTINA AGUILERA “Beautul MD: Shane Blue WRHT/Greenville, NC * . o s ng
SIALEZ O SOUT Ao W o — umgcgucaﬁ peily L are AT WXV Myl Beach, SC 'éﬁ"cﬁ’f:&‘!ﬁ, Rosa, CA i
" ; ) : . 2
AL \l’]IKOV'De"uT'Tll' o 1 SoLuka "‘“’W ME: Monica Salazar 14 cumsrwu@w ERA Beautiu” WFHN/Pruymence, L o
mgﬂ’_“ 9:%{'9 1 cnmsmmﬁumm “Beathul CARSTNAKEULERA e R L :20 Jlér'ul l]s;tz . y Egﬂt?ﬂg“sgﬁg’*gw el
KQID/Alexandria, LA AVRIL LAVIGNE Wit f il Lo LLEOOLJ “Better” U: Christine Fox T LEANN RIMES “Tic™
PD: Ron Roberts ifs. 1A KLY OSBOURKE " Srut f&kﬂ?ﬁgg"?ﬁﬁ” GHEED D LEAUN RIVES T MD: Dand Duran_ ALY s _ WWKZ/Tupelo, MS
SOLUNA" Morday” KZiA/Cedar Rapids, | ASHATI-Bay NIVEA “Man ARLIVAH M w RUCK/SHERYL CAOW- Pcture pn/MD R"* Stevens
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| PART TWO OF A TWO-PART SERIES |

CHR/Rhythmic

The Essentials Of Breaking
New Music

O The fundamentals of grass-roots street marketing

ast week Rose City Radio VP/Programming and PD of KXIM (Jammin® 95.5)/Portland,
OR Mark Adams and Universal Records VP/Pop & Crossover Promotion Gary Marella gave
B | insight into what it takes to hreak new music from their perspectives. Although great radio
exposure and good record promotion are essential, street marketing is another important tool for
introducing new artists and music.

With that in mind, this week we talk

to Eric “E-One” Labato, who heads

Mad Promotion & Market-
ing, a street-marketing and
promotion compariy that cre-
ates and executes various
marketing schemes designed
to take projects t:o the next

level. \

R&R: Explain the role
Yyour organization plays in
breaking new music or artists.

EL: Mad Pro has broken
new artists in the'streets and at clubs
and radio stations in Los Angeles and
on the West Coast for 11 years. We are
the label’s extension from the street to
the radio. i

Our company provides labels with
retail exposure, club exposure and
street exposure for a project or an art-
ist. In addition, we speak to mix-show
coordinators, mixers, production staffs
and. in some cases, MD and PDs, of-
fering our thoughts and opinions on
what is hot in the market.

R&R: Explain the process you go
through to succes;.qﬁzlly market a new
recerd on the streets.

EL: One misco‘nception about street
marketers is that all we do is roam the
strezts passing out flyers, putting up
posiers and picketing radio events. In
the early days that was true, and in
some cases it still is, but what most
street-marketing companies are now
— or need to be -— are tastemakers.

No one who is involved in the mu-
sic game — and, even more importantly,
no consumer — wants to receive a CD
sampler, a piece of vinyl or a poster
from a person who does not look or
sound like a tastemaker. As street mar-
keters or lifestqu marketers, we need
to put people on to new artists, groups
or sounds. If y0u1l street team does not
look or sound like they know what
they are talking about, most of the time
the product will get thrown on the floor
of the club and left behind.

In addition, th street marketer has
to assess the new artist or product and
determine in his or her respective mar-
kets where to go with it and what type
of audience it is appropriate for and
promote it accordingly.

Eric Labaio

For instance, why would you waste
materials and manpower to promote

W8l )aheim at a Pastor Troy con-

cert? The bottom line is
getting a potential buyer to
sample the product or to be-
| come aware of the music.
| That is the biggest task in this
| line of work.
| R&R: How important is it
d for a new artist to get expo-
sure with promotional tours?
EL: Most labels understand
the importance of an artist in
the market. We went through a period
wiere labels thought that if they had a
gond photo of an artist, a good video
and a half-decent record, they could
forgoe promotional tours. With the
amount of product that floods the mar-
kel now, that is no longer true. Pressing
the flesh with the people who play,
buy, sell and write about your music is
the ultimate way to promote and give
back to those who supported you.

Back when Biggie was coming out,
Amstawas receiving Power 106 [KPWR/
Luas Angeles] airplay on “Juicy,” but no
real single sales were coming in. JC
Ricks called me for thoughts on break-
ing Biggie in the market. Arista had D/
Jam do a West Coast freestyle tape
with Biggie busting on classic West
Caast beats. It was a great tool. Also,
Puff had Big stay in Los Angeles for
three weeks to do shows, retail, club
appearances and just be seen.

All this contributed to Los Angeles
hemring and seeing Big, but the key for
thi: Power 106 audience was his per-
formance at the Los Angeles Sports
Arena for the Lowrider Car Show in
front of 25,000 people. We called Low-
rider. sent a press pack and got on the
shuiw, and Big did the rest — a true tes-
tnment to micromarketing and pressing
the flesh.

R&R: What are some of the obsta-

cles vou face when trying to get the

exposure these new artists and records
naed?

EL: One obstacle in promoting new
projects in every market right now is
space. Every label has a three- or four-
w{iman group, a male rapper from the
Suuth and a female rapper from the
[-ast, and all the labels are trying to get

the consumer to lend them an ear.

This is where lifestyle marketing
comes in and where you have to have
a street marketer who knows where to
take your project to get it heard —
whether it is a mixer who is known to
play Southern rap first or a retailer you
have a good relationship with who will
play your CD sampler or video in their
store.

There is too much product out there
to waste time or to not be focused on
the base audience that will buy the
project first.

R&R: What is the most important
tool in getting a new artist exposed. ra-
dio. video or other types of marketing?

T —————

“If your street team
does not look or sound
like they know what
they are talking about,
most of the time the
product will get thrown
on the floor of the club
and left behind.”

I A e,

EL: The most important tool out-
side of airplay is, of course, video.
Former KKBT/Los Angeles evening
jock Julio G once told me that he could
tell when BET had just played a cer-
tain video, because the phone lines at
KKBT would light up and everyone
requested the same song.

Some record companies are creating
enhanced CDs with the single and vid-
eo on the same disc, which allows you
to not only hear the product, but also
to see the video. Outside of BET and
MTYV, local video shows help projects
develop street buzz and complement
what the street marketers are doing in
the streets and at the clubs and retail.

R&R: How important are club DJs
in this process?
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Jeff Z and Jessica Kemler.

PASS ME THE PASTA |-

On a recent trip to New York, R&R Rhythmic Editor Dontay Thompson
got a chance to hang with the cast of The Sopranos for a phat meal
... just kidding! Pictured here (l-r) are MTV's Buttahman, Ellen Carvello,
Big 3 Entertainment’s Anthony Iovino, Virgin's Jenny Sperandeo, Jive's
Nathalie Marin, TVT’s Joey Carvello, Thompson, Jive's John Strazza, RCA's
Tony Monte, Warner Bros. Franco Imello, WKTU/New York Asst. PD/MD

EL: A club DJ is still the No. 1 most
important person in developing a new
record or artist. The club jock has no
list and no PD or MD to tell him what
to play. The club jock can format his
night and sandwich a new record be-
tween two hits, just like on the radio.
This gives him a fair evaluation of the
record — whether the crowd is digging
it or not.

The worst thing a promoter or street
marketer can do is stand over the DJ
at a club, waiting for his record to be
played. Buy the DJ a drink, give him
the vinyl, and, if your relationship 1S
tight, he will find a way to break in
your record.

Once you get the clubs hot on a
project, radio will not be able to deny
the record that listeners are hearing
every night.

R&R: How does street marketing
work hand-in-hand with radio and vid-
€o to get a new project exposed?

EL: When a jock or mix-show DIJ
takes a chance on a new record, he
wants to believe there is somebody out
there educating his listeners about the
record he is playing. The street market-
ing team should be in the clubs with
postcards and vinyl and servicing life-
style accounts and retail with posters,
samplers and video for in-store play.

Too many times an exclusive gets
leaked to radio, and every club jock in
the city is beating down the promoter’s
or label’s door to get it. In many ways
this process and execution are back-
ward. The street should dictate what
radio is playing, not the other way
around.

Radio, the label and the street mar-
keter must all be on the same page with
a project so a new artist can break and
radio can develop a core artist whom
listeners and the streets truly respect
and support with sales.

R&R: With radio stations and
record companies becoming more cor-
porate. what do you think the future of
street marketing will be? Do you think
this makes street marketing more essen-
tial for the development of a new artist?

EL: The future of street marketing
and radio is very evident. Most stations
are developing their own sampler CDs
with the help of labels and showcasing
up-and-coming talent. Both Power 106
and Hot 97 [WQHT/New York] have
compiled CDs to pass out to their lis-

teners and assist the labels and street
marketers with what they are trying to
do, which is break new music.

A good street-marketing company
in any city has ties with radio-station
promo vans and events. We also roll
our promotion-wrapped vehicles out to
events, which helps a radio station look
like it is directly tied in with an artist.

e—————

“Pressing the flesh
with the people who
play, buy, sell and write
about your music is the
ultimate way to
promote and give back
to those who
supported you.”

I e

Personally, I think radio being more
corporate has brought Fortune 500
companies closer to street marketers
and their audience. All the soda corpo-
rations, shoe companies and others
understand the importance of street
marketing and music. Thus. they have
developed launch campaigns that in-
corporate radio, the street and, in some
cases, cross-marketing using artists.
Just look at the Sprite campaign, and
you will see our influence in the cor-
porate world.

R&R: Where is street marketing
headed in the future?

EL: Street marketing will always be
essential to record labels breaking new
artists and corporations that want to
launch or image new products. We
have been told since the beginning that
this would only last two or three more
years, but for the music that it sprout-
ed from — hip-hop — the lifestyle
marketing aspect will never change.

There will always be that one per-
son on every block in America who
has the new shoes, new music, knows
about the hot party or has the hot new
cell phone. Tastemakers never go out
of style: they create the style for every-
one else to follow.
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November 15, 2002

ARTIST TITLE LABEL(S)

MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG)
EMINEM Lose Yourself (Shady/Interscope)

LL COOL J Luv U Better (Def Jam/IDJMG)

SEAN PAUL Gimme The Light (VP/Atiantic)

CAM’RON Hey Ma (Roc-A-Fella/IDJMG)

JAY-Z F/BEYONCE’ 03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
JENNIFER LOPEZ Jenny From The Block (Epic)

NELLY F/KELLY ROWLAND Dilemma (Fo’ Reel/Universal)
ASHANTI Baby (Murder Inc./IDJMG)

NIVEA Don't Mess With My Man (Jive)

CLIPSE When The Last Time... (Star Trak/Arista)

ISYSS Single For The Rest Of My Life (Arista)

NELLY Air Force Ones (Fo’ Reel/Universal)

EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/Interscope)
LUDACRIS Move Bitch (Def Jam South/IDJMG)

BIG TYMERS Oh Yeah (Cash Money/Universal)

N.O.R.E. Nothin’ (Def Jam/IDJMG)

NAPPY ROOTS Po’ Folks (Atlantic)

TLC Girl Talk (Arista)

AMANDA PEREZ Angel (Powerhowse/Mad Chemistry)
ERICK SERMON F/REDMAN React (J)

WC The Streets (Def Jam/IDJMG)

FABOLOUS F/P. DIDDY & JAGGED.. Trade It All (Part Il) (Epic)

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect)

XZIBIT Multiply (Loud/Columbia)

BABY F/P. DIDDY Do That... (Cash Money/Universal)

EVE Satisfaction (Ruff Ryders/Interscope)

STYLES Goodtimes (/nterscope)

KELLY ROWLAND Stole (Columbia)

FAT JOE F/GINUWINE Crush Tonight (Terror Squad/Atlantic)

SNOOP DOGG From Tha Chuuuch... (Doggy Style/Priority/Capitol)

BENZINO Rock The Party (Elektra/EEG)
JARULE Thug Lovin' (Murder Inc./IDJMG)

ERYKAH BADU F/COMMON Love Of My Life (Magic Johnson/MCA)

CHRISTINA AGUILERA Dirrty (RCA)

AALIYAH Miss You (BlackGround/Universal)
AALIYAH [ Care 4 U (BlackGround)

MUSIQ Bontchange (Def Soul/IDJMG)

FABOLOUS This Is My Party (Elektra/EEG)

FIELD MOB Sick Of Being Lonely (MCA)

JUSTIN TIMBERLAKE Like | Love You (Jive)
MADONNA Die Another Day (Maverick/WB)

AMERIE Talkin’ To Me (Rise/Columbia)

ANGIE MARTINEZ F/KELIS Take You Home (Elektra/EEG)
TRINA F/LUDACRIS B R Right (Slip ‘N Slide/Atiantic)
CRAIG DAVID What's Your Flava? (Wildstar/Atlantic)
YING YANG TWINS By Myself (Koch)

B2K AND P. DIDDY Bump Bump Bump (Epic)
MARIO Braid My Hair (J)

BUSTA RHYMES Make !t Clap (J)

TOTAL
PLAYS

5483
9275
3990
3919
3517
3291
3209
3068
2904
2767
2343
2293
2231
2089
2038
1879
1784
1748
1650
1580
1411
1370
1357
1294
1261
1219
1190
1127
1115
1089
1012
1000
905
852
833
827
790
765
726
725
704
681
669
662
654
641
999
991
586
516

pLAYS
+131
+425
+109
+392
-330
+327
+40
-280
-212
+247
+127
+180
+653
-397
-289
-36
-167
-64
+54
+210
+116
+99
-196
+26
+168
+200
+214
-356
-118
-70
+118
-82
+289
+107
-124
+444
-92
-49
-18
+92
-261
+06
-38
+161
+143
-49
-34
+453
-239
+68

IMPgFggSSISC)NS
o)

771124
735364
643085
501099
430682
451958
389756
462851
393760
369567
410084
218134
233368
288158
233850
185369
216406
214047
194922
142231
256967
203676
145152

99537
186866
146497
164406
172285
120458
176328
138788
148402
144577
141190

76307
125269
194919
135597

86534

55506

80499

93082
110388

76502

79916

62385

77350

78917

76426
108778

WEEKS ON  TOTAL STATIONS/
CHART ADDS

11
8
12
10
17
5
6
20
22

—
] = O NN RN

710
76/2
7611
75/4
7400
7400
671
96/0
69/0
991
65/0
57/0
731
73/0
67/0
64/0
/0
57/0
67/2
4211
958/0
38/2
95/0
95/6
381
67/3
61/4
96/0
5611
53/0
91/0
20N
91/4
29/4
30/0
55/36
8/0
20/0
461
30/2
370
161
46/2
455
37/8
35/0
2110
o4/1
3110
49/6

81 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 11/3-11/9. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (copyright 2002, The Arbitron Company). (C) 2002, R&R, Inc.

Most Added.

www.rradds.com

ARTISTTITLE LABEL(S)

ADDS

AALIYAH Miss You (BlackGround/Universal) 36
WHITNEY HOUSTON One Of Those Days (Arista) 28
2PAC Thugz Mansion (Amaru/Death Row/interscope) 28
CHRISTINA AGUILERA Beautiful (RCA) 22
WESTSIDE CONNECTION It's The Holidaze (Holiywood) 18
NAS Made You Look (Columbia) 9
TRINA F/LUDACRIS B R Right (Siip ‘N Slide/Atlantic) 8
B2K AND P. DIDDY Bump Bump Bump (Epic) 7
SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 6
BUSTA RHYMES Make It Clap (J) 6
SHADE SHEIST F/NATE DOGG Wake Up (MCA) 6
Most Increased
Plays
TOTAL
. PLAY
ARTIST TITLE LABEL(S) INCREASE
NELLY Air Force Ones (Fo’ Reel/Universal) +653
B2K AND P. DIDDY Bump Bump Bump (Epic) +453
AALIYAH Miss You (BlackGround/Universal) +444
EMINEM Lose Yourselt (Shady/Interscope) +425
2PAC Thugz Mansion (Amaru/Death Row/interscope)  +415
SEAN PAUL Gimme The Light (VP/Atlantic) +392
JAY-Z F/BEYONCE' '03 Bonnie... (Roc-A-Fella/IDJIMG) +321
JA RULE Thug Lovin' (Murder Inc./IDJMG) +289
NIVEA Don't Mess With My Man (Jive) +247
EVE Satisfaction (Ruff Ryders/Interscope) +214

AMANDA PEREZ Angel (Powerhowse/Mad Chemistry) +210

New & Active

TONI BRAXTON Hit The Freeway (Arista)
Total Plays: 492, Total Stations: 32, Adds: 2

LIL FLIP The Way We Ball (Suckafree/Loud/Columbia)
Total Plays: 487, Total Stations: 19, Adds: 0

50 CENT Wanksta (Shady/Aftermath/Interscope)
Total Plays: 436, Tota! Stations: 10, Adds: 3

OOBIE F/LIL’ JON... Nothin's Free (TVT)
Total Plays: 428, Total Stations: 24, Adds: 4

DRU HILL | Should Be... (Def Soul/IDJMG)
Total Plays: 423, Total Stations: 30, Adds: 0

2PAC Thugz Mansion (Amaru/Death Row/Interscope)
Total Plays: 415, Total Stations: 28, Adds: 28

CHRISTINA AGUILERA Beautiful (RCA)
Total Plays: 378, Totaf Stations: 30, Adds: 22

LIL' ROB Barely Getting By (Upstairs)
Total Plays: 363, Total Stations: 13, Adds: 2

SHADE SHEIST F/NATE DOGG Wake Up (MCA)
Total Plays: 358, Total Stations: 24, Adds: 6

504 BOYZ Tight Whips (New No Limit/Universal)
Total Plays: 339, Total Stations: 31, Adds. 2

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

Communication Graphics Inc.

The Premier Printer of Radio Decals Since 1973

Creativity. Quality. Reliability. Trustworthiness. These words describe why more
radio stations choose Communication Graphics for high guality decal and
static promotions than any other printer! Call today.

DECALS / BUMPER STICKERS / STATICS / SIGNAGE / FULL SERVICE DESIGN STUDIO

SINCE 1973

cecccdCommunication
LN L
eeeem@raphics Inc
WHERE QUALITY STICKS
1765 N. JUNIPER, BROKEN ARROW, OK 74012
(800) 331-4438 WWW.CGILINK.COM

wWww.americanradiohistorv.com
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| Rhythmic Mix Show Top 30

November 15, 2002

RANK ARTIST TiTLE LABEL
1 MISSY ELLIOTT Work It (Gold| Mind/Elektra/EEG)
2 SEAN PAUL Gimme The Light {VF/Atlantic)
3 LLCOOL J Love You Better (Def Jam/IDJMG)
4 EMINEM Lose Yourself (Shadwinterscope)
5 CLIPSE When The Last Time.., (Arista)
6 BABY AKA DA #1 STUNNA f/P. DIDDY Do That (Cash Money/Universal)
7 ERICK SERMON React (J)
8 JAY-Z t/BEYONCE '03 Bonnie & Ciyde (Roc-A-Fella/IDJMG)
9 NIVEA Don’t Mess With My Mén {Jive)
10 N.O.R.E. Nothin’ (Def Jam/IDIMG)
11 JENNIFER LOPEZ Jenny Fromﬂ'he Block (Epic)
12 LUDACRIS Move Bi**h (Def Jam South/IDJMG)
13 CAM’RDN Hey Ma (Roc-A-Fella/IDJMG)
14 XZIBIT Multiply (Loud/Columbia)
15 NELLY Air Force Ones (Fo’ Regl/Universal)
16 BENZIND Rock The Party (Elektra’EEG)
17 SNOPP DOGG From Tha Chuuuch To... (Doggy Style/Priority/Capitol)
18 WG The Streets (Def Jam/IDJMG)
19 STYLES Goodtimes (Ruff Rydérs//nterscope)
20 FAT JOZ {/GINUWINE Crush Tonight (Terror Squad/Atlantic)
21 BIG TYMERS Oh Yeah (Cash Money/Universal)
22 NAS Made You Look (Columbw
23 50 CENT Wanksta (Shady/Aftezrmath//nterscope)
24 BUSTA RHYMES Make it Clap £./)
25 WAYNE WONDER No Letting do {VP)
26 EVE Satisfaction (Ruff Ryders/interscope)
27 ERYKAH BADU f/COMMON Love Of My Life (Magic Johnson/MCA)
28 FABOLOUS F/P. DIDDY & JAGGED EDGE Trade It All Part 1! (Epic)
29 ASHANTI Baby (Murder Inc./IDJMG)
29 FIELD MOB Sick Of Being Lonaly (MCA)

Nas’ “Made You Look” (Columbia) is a great song! And don't give me that “too
street” shit. Give it a shot if you are a hip-hop station. Missy Elliott f/Ludacris’
“Gossip Folks” (Gold Mind/Elektra/EEG) has a creative track. | fove her album,
and it's really hard to pick a single, but this will do fine. It's taking a minute for the 106 m
West to catch on to 50 Cent's “Wanksta” (Shady/Aftermath/Interscope), but |

think it’s just a matter of time untit it hits!

— Reflex, KPWR/Los Angeles
)

Damani's “Move” (Independent) is a hot-ass underground hip-hop record that
I'm feeling. Also a dance-floor killer for me right now is the Baby and P. Diddy
. | track, “Do That" (Cash Money/Universal). When | play this in the ctubs, fools lose

- their minds! There is this cat named Thicke who has a hot joint out with Jadakiss
{ called “When | Get You Alone (Remix)” (NuAm/Interscope), and it's a breath of
fresh air for R&B music. Also, my choice pick off Jay-Z's new album, The Gift and

/ é:/,ﬁ,'fa the Curse, is “Diamond Is for Ever.”

oL By

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for t e airplay week of 11/3-11/9/02.
(C) 2002, R&R, inc.

|
WAYNE WOMDER No Letting Go (VP)
FREEWAY f/JAY-Z & BEANIE SIGEL What We Do (Roc-A-Felia/IDJMG)
MISSY ELLIOTT Funky Fresh (Gold Mind/E/ektra/EEG )
50 CENT Wanksta (Shady/Aftermathyinterscope)
DAMANI Move (Independent)

EMINEM 8 Mile (Shady/Aftermath/fnterscope)
\

S — Nappy, KXHT/Memphis

Wayne Wonder's “No Letting Go” (VP) isthe S28NER m
hottest reggae song out. The song is hot in  *

the clubs and on the radio, and the phones are crazy. Because of Sean Paul,
reggae is becoming more mainstream, and this record will get there. Ja Rule’s |
“Thug Lovin" (Murder Inc./IDJMG) is starting to pick up for us. Now that the |;
video is out, it should help this record pick up more. LL Cool J's “Paradise” (Def ¥
Jam/IDIMG), featuring Amerie, is going to be bigger then “Luv U Better.” Amerie |,
does her thing on this joint, giving it a nice hook. | expect this to be big on the —
radio first, after that it will get reaction in the clubs.

a — DJ Buck

Jay-Z, Dre and Rakim’s “The Watcher, Pt. 11 is a nice cut! It's a great glimpse of
what is to come for Rakim’s album. Mariah and The Westside Connection’s “lrre-
sistibie (Remix)" has the basic hit formula. Finally, Ice Cube will get some play on
the East Coast. Sean Paul adds the familiar reggae feel on Biu Cantrell's “Breathe
(Remix)" (La Face/Arista), and Dre tops it with the familiar beat. With “Slide”
(Gold Mind/Elektra/EEG), Missy Elliott delivers a banger album cut. Look for this
to be a slegper. Shouts to Mr. Bob, Chris Tracy, HipHopSite.com and my 3-week-
old twins, Tyson and Koby! Peace!

— Warren Peace, KLUC/Las Vegas

The R&R Annual Subscription Package
Delivers The Most For Your Money

SUJB'S ERIBEX-IESAVE

$325 (5330 valve)
.0y ¥ 2 semi-annval R&R Directories
' ($150 valve)

|
e-mail R&R at: Call R&R at:

moreinfo.radioandrecords.com 310-788-1625 310-203-8727 www.radioandrecords.com

FAX Credit Card Payments To:

51 weeks of R&R pPLus

THE INDUSTRY’S NEWSPAPER

Subscribe online:
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CHR/Rhythmic Action

This Week’s Hottest Music Pické

Jack Spade
PD WOSL/Greenville, NC

Nelly’s “Air Force Ones™ (Fo' Reel/Universal):
Frickin® huge for us! Top five phones.

Trina featuring Ludacris’ “B R Right”
(Slip "N Shide/Atlantic): When 1 first heard this,
I said, “Hell, yeah!™ I hope and pray that this
record does well.

Wayne Wonder

Jay-Z featuring Bevoneé's *°03 Bonnic &
Clyde™ (Roc-A-Fella/IDIMG): This is doing well
for us. Luda makes this song.

Busta Rhymes featuring Sean Paul’s “Make
It Clap (Remix)™ (J): It's a little too carly to telf
how this one will do, but I do like it.

DaNuz
MUs, KKFR/Phoenix

2Pac’s “Thugz Mansion” (AmarwTha Row/Inter-
scope): Solid West Coast joint, and Phoenix loves Pac.

Nelly's “Awr Force Ones™ Getting some ma-
Jjor legs for us.

Lil Rob’s “Barely Gettin® By™ (Upstairs): It's
been running thangs on “War at 4. and it 100k
out some pretty big dogs!

Clipse featuring Faith Evans’ “Ma | Don’t
Love Her” (Star Trak/Arista): Amazing!

Boogie D
PD, WCHH/Charlotte
Freeway featuring Jay-Z
& Beanie Sigels “"What We
Do (Roc-A-Fella IDIMG):
We haven't started plaving
this vet, but I am feeling it.
LL Cool J featuring Ame-

rie's “Paradise™ (Det Jam ' IDIMG): | like this off

the album.
2Pac’s “Thugz Mansion™: Pac is really big out
here. You got to play it and give the listeners a
chance to make their own decision on Pac.
Trina featuring Ludacris’ "B R Right”
1s moving up and getting phones for us.

Preston Lowe -
‘MD, KQBT/Austin

: Another hit from

: This

2Pac’s
bevond the grave!

R Dub
~PD, KOHT/Tuson

Nelly’s “Air Force Ones™ Do vou have to ask?
We didn’t have any room for new stufT'this week,
but when you get a record from Nelly on yvour
desk. vou gotta make room.

3LW featuring Lil Wayne's “Neva Get Enuf™
(Epic): The combination of these fine honeys
with Mr. Wayne is awesome.

Blackstreet’s “Deep™ (DreamWorks): Yes! It's
the return of the real Blackstreet with this formula
Blackstreet ballad. | was getting kind of worried
about the guys afler hearing “Wizzy Wow,” but
this one sets my mind at ease. The bovs are back!

J.B. King
MD, KLUC/Las Yegas

Christina Aguilera’s “Beautiful " (RCAY): This
will be big!

2Pac’s “Thugz Mansion™: I like the acoustic
mix. It's fike 2Pac unplugged.

Missy Elliott’s Undder Construction (Gold Mind/
Elektra’EEG): A definite old school, funky sound.

Mark McCray .
PD, WMBX/West Palm Beach
Aaliyah’s “Miss You" (BlackGround/Univer-
sah): 'm into this track.
Wayne Wonder’s *“No Letting Go™ (VP): This
is hot. It’s doing good in West Palm Beach.
Eve’s “Satisfaction”™ (Ruff Ryders/Interscope):
Smash!
Field Mob’s “Sick of Being Lonely™ (MCA):
We're starting to see some life on this one.

Thugz Mansion™

|
|
|

|

Diane Fox
MD, KWiN/Stockton

Trick Daddy’s “Thug oliday™ (STip "N Slide/
Atlanticy: This is = You
cotta play this.

Justin Timberlake featuring Timbaland's
“Cry Me a River™ (Jive): A very good midtempo
record that will even out all the hip-hop thrown

Crossroad. Part Two.”

our way.

K-Ci & JoJo’s " This Very Moment™ (MCA):
It’s a smash!

Angel Garcia
PD, KYWL/Reno, NV

Eminem’s "8 Mile™ (Shadv/Interscope): This
is probably one of the best tracks 1"ve heard from
him. Definitely feeling this one. It's probably the
only five-minute song that nobody will get sick
of.

2Pac’s “Thugz Mansion™: It’s ridiculous. My
No. I-requested song after three days of airplay.

Missy Elliott’s “Funky Fresh™ (Gold Mind/
Elektra/EEG): Oh, my God, this is stupid!

Beata :
-MD, WLLD/Tampa

Aaliyah’s “Miss You™: Lovin’ this record,
and right now it’s in power rotation in the Mus-
tang.

Busta Rhymes featuring Sean Paul’s “Make
It Clap™™: | like anvthing with Sean Paul on it.

Blu Cantrell featuring Sean Paul's
“Breathe™ (LaFace/Arista): Look at my previous

comment.

. Fred Rico
PD; KikiMonolulu
TLC's “Hands Up™ (Arista): This is probably
the best song on the album.

Aalivah’s “"Miss You™
good record.
2Pac’s “Thugz Mansion™

sion is nice.

o 1 think this is a pretty

: The acoustic ver-

~ Chris Tyler - -
. 1D, WJMN/Boston

Wayne Wonder’s “No Letting Go™: This song
is huge in the Boston clubs, and reggae works
here. I'm strongly considering this for future air-
play. If Sean Paul and Tanto Metro & Devonte
worked for vou. then check this out.

TLC's “Turntable™ and “Damaged™ (Arista):
Both songs are mass-appeal, very female-friend-
Iy tracks with great hooks. Both have the same
feel as “Unpretty.” and both could be smashes.

Sarai’s "Pack Ya Bags™ (Epic): Chick anthem!
Great hook. It you target women (and don't we
all), give it a listen!

. Robb Royale
PB, KYLZ/AIbuguerque

2Pac’s “Thugz Mansion™: It’s 2Pac!

Lil Rob’s “Barely Gettin’ By™: To the lispan-
ics, he’s like the next 2Pac.

Snoop Dogg’s “From the Chuuuch to the Pal-
ace” (Doggy Sty le/Prioritv/Capitol): This is start-
ing to kick in for us.

Freeway featuring Jay-Z & Beanie Sigel's
“What We Do™: lot record! | like this one.

GALLOUT YOU CAN
GOUNT ON.

LUIIII

mmvrm R M

(GAUEDL

V' Out-of-house weekly research from our West Coast call center

V' In-house Interactive Callout using the ComQuest system
V' Internet-based Music & Perceptual Research

619-699-3600 » www.callout.com
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CHR/Rhythmic

America’s Best Testing CHR/Rhythmic Songs 12+ |

BY \“‘ﬁm{&ﬁ“ . For The Week Ending 11/15/02.

Artist Title (Lab LW Familiarity Burn TD Familiarity Burn

4.42
4.07
4.02
3.99
3.97
3.94
3.93
3.93
3.92
3.90
3.88
3.88
3.87
3.86
3.86
3.82
3.80
3.79
3.79
3.78
3.78
3.77
3.717
3.75
3.74

4.41
4.23

95% 14%
59% 6%
407 97% 45%
4.08 94% 30%
3.95 70% 18%
3.91 92% 20%
3.92 78% 12%
395 66% 10%
4.02 88% 32%
3.84 65% 8%
3.88 88% 16%
395 80% 22%
3.87 76% 27%
400 98% 51%
3.93 72% 13%
3.84 88% 24%
391 76% 16%
3.82 58% 1%
3.88 92% 33%
3.83 97% 48%
3.84 43% 6%
3.80 73% 22%
3.84 76% 22%
3.70 97% 49%
377 7% 10%
3.74 3771 70% 23%
3.711 377 30% 9%
3.70 - 46% 8%

4.49
4.08

5% 13%
59% 7%
3.99  97% 47%
412 94% 29%
3.99 70% 18%
395  92% 19%
3.97 78% 12%
401 66% 9%
3.89 88% 34%
394 64% 7%

EMINEM Lose Yourself (Shady/Interscoge)

NELLY Air Force Ones (Fo’ Reel/Universal)

MELLY F/KELLY ROWLAND Dilemma (Fo' Reel/Universal)
CAM’'RON Hey Ma (Roc-A-Fella/IDJMG)

FABOLOUS Trade It All Pt. 2 (Epic)

MISSY ELLIOTT Work It (Elektra/EEG)

KELLY ROWLAND Stole (Columbia) |

CLIPSE When The Last Time (Star Trak/Arista)

ANGIE MARTINEZ F/LIL’ MO & SACARIO If 1 Could Go (EastWestEEG)
JAY-Z F/BEYONCE’ '03 Bonnie & Clyde (Roc-A-Fella/IDJMG)
JENNIFER LOPEZ Jenny From The Block (Epic)

NAPPY ROOTS Po’ Foiks (Atlantic)

N.0.R.E. Nothin" (Def Jam/IDJMG)

EMINEM Cleanin’ Out My Closet (Shady/Aftermath/Interscope)
NIVEA Don’t Mess With My Man (Jive)

ASHANTI Baby (Murder Inc./IDJMG)

LL COOL J Luv Ul Better (Def Jam/IDJIMG)

FAT JOE F/GINUWINE Crush Tonight (Terror Squad/Atlantic)
LUDACRIS Move B***h (Def Jam South/IDIMG)

EVE F/ALICIA KEYS Gangsta Lovin' (Ruff Ryders/interscope)
WC FEAT. SNOOP DOGG & NATE DOGG The Streets (Def Jam/IDJMG)
SEAN PAUL Gimme The Light (VP/Atlantic)

BiG TYMERS Oh Yeah (Cash Money/Universal)

P.CIDDY F/GINUWINE | Need A Girl (Pari Il) (Bad Boy/Arista)
TLC Girl Tatk (Arista)

STYLES Goodtimes (Interscope)

BEMZINO Rock The Party (Elektra/EEG)

XZIBIT Multiply ¢Loud/Columbia)

ARTIST: Ja Rule
LAeL: Murder Inc./IDJMG

By MIKE TRIAS/ASSISTANT EDITOR

Jeff “Ja Rule” Atkins is on a roll.
Ever since his breakthrough ap-
pearance on Jay-Z's “Can | GetA,”
the Hollis, NY native has been
lighting up the charts. And “Thug
3.93 87% 16% Lovin’,” the lead single from Ja Rule’s upcoming fourth album,
3.88 79%  23% The Last Temptation, is no exception: Produced by Chink Santana
3.84 76% 27% and Irv Gotti, “Thug Lovin™ is steadily climbing R&R's Rhyth-
3 87 98%  53% mic and Urba.n charts.
3.89 70%  13% “Thug Lovin™ also marks the return of Bobby Brown, who
3‘82 88%  23% sings the hook on the song. Ja Rule and Brown traveled to Los
: o Angeles in mid-October to shoot the Gotti-directed video. Not
3.78  76% 17% only did they film atop the CNN building, portions of Hollywood
3.81 58% 8% Boulevard had to be shut down for the filming of some scenes.
3.85 93% 33% Dope rides can be found in abundance in the video, and not just
3.72 97% 51% on the ground — the duo shot some scenes while riding in a
3.74 40% 6% helicopter.
3.79 73% 22% The Last Temptation picks up where last year's triple-Plati-
3.81 79% 21% num Pain Is Love left off. Produced primarily by Santana and
3.79 96% 50% Gotti, the album drops Nov. 19. And, of course, what's a Ja Rule
369 70% 11% album without the ladies? Ashanti, Mary J. Blige, Charli Balti-
3.74 69% 23% more and newcomer Alexi are among the guests on Temptation.
3.75 49% 9% Making hit records isn't the only thing on Ja's agenda. Atkins
3.74 46% 8%

will star alongside Steven Seagal and Morris Chestnut in Half
ERICK SERMON FT. REDMAN React (J) 370 352 4% 6% 371 43% 6% | | FostDead amvingin theaters Nov. f5. (Useless fact Steven
ISYSS Single For The Rest Of My Life (Arista) 367 376 61% 10% 3.68  60% 10%

Seagal's tast movie, Exit Wounds, featured Ja's current lyrical
adversary, DMX.) And there’s even more in store for the bud-

Total sample size is 547 respondents Tolal average tavorabilily estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much). Total familiarity ) : . L :

represents the percentage of respondents who recogrized the song. Tolal burn represents the number of respondents who said they are tired of hearing the dmg star Of_ the silver sgreen. After Ja and Vin ,Dlesel turned

song. Sample composition is based on persons 12+. TD = Target Demo (Persons 12-24). Persons are screened via the Internet. Once passed. they can take the down roles in the upcoming The Fast and the Furious 2, the two

music test based on their format/music preference. Ratz TheMusic.com results are not meant to replace callout research. The results are intended to show opinions are now in talks to film The Chronicles of Riddick, a trilogy based

of participants on the Internet only. RateTheMusic 1s a rsgistered trademark of Rate TheMusic.com. The RTM system is available for ocal radio sfations by calling n Diesel’s character in the film Pitch Black

818/377-5300. RateTheMusic.com data is provided qy Mediabase Research, A division of Premiere Radio Nelworks. . el's m '
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Guess Who’s Back?

L The female voice of The Ed Lover and Doctor Dre Show returns

ou may know Lisa G as one-third of the hilarious morning show starring Ed Lover and
Doctor Dre that made its name at WQHT (Hot 97)/New York. After leaving Hot 97
_® in 1999 the trio moved on to do other things. Now, much to the delight of local listeners,
they’re back together and back on the airwaves, at Clear Channel’s Urban WWPR (Power 105)/

New York.

During a chat with Lisa, | imme-
diately sensc her passion for radio
and the love she
has for Ed and
{ Dre. 1 know that
| some have won-
dered over the
years how Lisa
: fits in with two
A African-Ameri-
{ can men and the
. hip-hop world,
and 1 ask her
about this.

“We were doing an interview re-
cently, and the reporter commented
to me about the fact that I was the
only white person and white wom-
an on any of the New York Urban
moming shows,” she says. *I found
it very interesting that she brought
that to my attention, but I've never
thought of it that way.

“In the beginning many people
didn’t believe that two black Mus-
lim men and a white Jewish wom-
an on the air together doing mom-
ing radio would work, but we’ve
been together now for almost 10
years. | was working at Hot 97 be-
fore the format evolved from a
dance approach to hip-hop.

“I did the news on what was then
more of an AC type of morning
show. When the new management
came in, they thought I was funny
and told me that they were bringing
in Ed Lover and Doctor Dre from
the show Yo! MTV Raps and want-
ed us to work together.

“l was so ready for something
new and fun, and | was a huge fan
of Ed and Dre trom seeing them on
MTV. This was a breath of fresh air,
and I couldn’t wait. The city had
never seen anything like it before.
We transformed New York radio,
because we truly reflected the eth-
nic makeup of the city — blacks and
whites working together and getting
along.

“This was very important, be-
cause New York had been so vola-
tile, with blacks and whites being
segregated and the riots in Crown
Heights. So, to me, this was a hap-
py occasion.”

Lisa G

Reunited, And It
Feels So Good

Ed, Lisa and Dre were cventual-
ly released from Hot 97. Ed and Dre
moved on to work at KKBT/Los
Angeles, and Lisa decided to remain
in New York. For the three years
they were apart, she was a member
of the morning show at heritage
New York Talker WOR-AM.

Then Lisa began to sense that it
was time for the tcam to reunite. A
tew months after the events ot 9/11
1 e-mailed Ed and told him that I felt
the time was right for us to get back
together,” she says. “He responded
and said that hc was coming back
Fast and had a few projects in the
works. Although he knew that there
was the possibility of a reunion, he
couldn’t say anything at the time.

“Looking back, it’s so interesting
how | just felt that the time was
right. I knew we needed to get back
together and help New York City
heal and laugh again.”

Ed, Dre and Lisa debuted on
WWPR in April of this ycar, and
they haven’t looked back. Although
the trio had some time apart, it was
like they had never taken a break.
“Being back together on the radio
feels great,” Lisa says. “We're like
a marrie