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50 Cent In Da No. 1 Club 
Shady /Aftermath /Interscope recording artist 50 Cent 

has had quite a week. He's No. 1 on R &R's CHR/ 

Rhythmic and Urban 

charts with In Da 

Club," and his album 

Get Rich or Die Tryin' 

debuts at No. 1 on 

the HITS Top 50 

Albums chart with 

over 800,000 units 

sold. 
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A Sweet 16 Years 0*: Smooth Jazz 
KTWV (The Wave) /Les Angeles 'lipped to Smootn Jazz 

16 years ago this week, and R &R is celebrating tie 
'ormat's birthday with our annual SJ special. Smooth 

Jazz Sweet 16 is loaded with articles and information. 

It all begins on the next page with a powerful piece by 

Frank Cody the archäect of Smooth Jazz. 

mindi abair 
Lucy's 

,' 
"Mindi nas created more than a new single. 

She's leading a new movement in music." 
-John Mullen (OM WQCD & WRKS /New York ) 

"Mindi will be a breakout artist in 2003. 
She's got the hook and the look!" 

-Carl Anderson (PD WJZW/Washingion DC) 

"How nice to start off the year with great, 
fresh new . alent!" 

-Steve Stiles (PD WNUA/Chicago) 

"There's a time and place for everything... 
this is Mlndi's time and place!" 

-Michael Tozzi (PD WJJZ/Philadelphia) 

"Mindi's CO is a fresh, unique sound. Listen to 
this one at full volume!" 

-Rich McM Ilan (PD WLVE'Miami) 

"This song, rND NOT JUST THE HOOK, captures 
my attention every time I .gear it!" 
-Mike Vasquez (PD KIFM /San Diego) 

both figurative"), and literally a breath of fresh air!" 
-Ralph Stewart (MD KTWV /LA) 

"M, it di's music reac ties out, grabs you ... 
then leaves you begging for more." 

-Steve Williams (PD KKSF /San Fancisco) 

"Mindi is 

The first single from It just happens that way in stores Feburuary 25, 2003 her debut album 

A Universal Music Co rpany visit us at www.grp.com www.mindiabair.com Management. Jon Leshay /Storefront Entertainment 
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c !Jt Dream It's Over' 

IMPACTING 
CHRPOP THIS 

WEEK 

fn,,,, the Reprise su,u,,, DIVINE DISCONTENT 

Produced by ROB CAVALLO / Mixed by TOM LORD -ALGE / Management: NETTWERK * ?tf uR m 

( 2002 Word Music LLC. a Warner /Curb Company. Warner Bros. Records Inc. Warner Music Group:: An AOL Tiro Warner Company. 

From the #1 Movie in America ``How To Lose A Guy In 10 Days" 
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I N S I D E 

HARD EVIDENCE IN THE BIG EASY 

The paparazzi were out in full force at 

RAB2003 in New Orleans, and you'll find 
several photos of industry executives at 
work and play in this week's Management/ 
Marketing /Sales section. In conjunction 
with this week's Smooth Jazz special, Jeff 
Green shines the GM Spotlight on Infinity/ 
Houston VP /GM Laura Morris, a former 
stage actress who helped launch the NFL 

Houston Texans and now oversees recent 
Smooth Jazz arrival KHJZ. Radio 
salespeople are offered 10 rebuttals by 

sales consultant Irwin Pollack to counter 
the objection that "business is off." 

Pages 8 -13 

PREPARING FOR WAR 
The strong pcssibility of U.S. war with 
Iraq has many programmers thinking 
overtime about appropriate tone and 

content. This week R &R Country Editor 
Lon Helton delves deep into the subject 
with WMIUMilwaukee's Kerry Wolfe; 
WCOUColumbus, OH's John Crenshaw; 
and Audience Development Group 
consultant Brian Wright. 

NUMBER ONES 

CHR/POP 

AVRIL LAVIGNE I'm With You (Arista) 

CHR/RHYTHMIC 

50 CENT In Da Club (Shady /Aftermath /Interscope) 

URBAN 

50 CENT In Da Club (Shady /Aftermath /Interscope) 

URBAN AC 

JAHEIM FabuloJS (Divine Mill/Warner Bros.) 

COUNTRY 

TERRI CLARK I Just Wanna Be Mad (Mercury) 

AC 

DIXIE CHICKS Landslide (Monument/Columbia) 

HOT AC 

AVRIL LAVIGNE I'm With You (Arista) 

SMOOTH JAll 
BOB JAMES Morning, Noon... (Warner Bros.) 

ROCK 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

ACTIVE ROCK 

SALIVA Always (Island /IDJMG) 

ALTERNATIVE 

QUEENS OF THE STONE AGE No One Knows ( lnterscope) 

TRIPLE A 

COLDPLAY Clocks (Capitol) 

CHRISTIAN AC 
STEVEN CURT S CHAPMAN All About Love (Sparrow) 

CHRISTIAN CHR 
PAUL COLMAR TRIO Run (Essential) 

CHRISTIAN ROCK 

KUTLESS Run (BEC) 

CHRISTIAN INSPO 

MICHAEL W. E MITH Lord Have Mercy (Reunion) 

SPANISH CONTEMPORARY 
SHAKIRA Que Me Quedes TO (Sony Discos) 

TEJANO 
LIMITIE Papac ito (Universal) 

REGIONAL MEXICAN 
INTOCABLE S Jena (EMI Latin) 

TROPICAL 
INDIA Sedúce ne (Sony Discos) 
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Cox Ups Top Executives 
Morgan now EVP/COO; Ferguson rises to EVP 

Cox Radio has promoted Marc 
Morgan and Dick Ferguson to 
Exec. VPs. Morgan will also serve 
as the company's sole COO. Mor- 
gan and Ferguson were most re- 
cently VPs /co -COOs. 

As a result of the promotions, re- 
porting structures in several Cox 
markets change: Cox's Atlanta and 
Houston stations report directly to 
Morgan, while the Connecticut 

COX See Page 16 

/M. 

Radio Continues To Exceed Estimates 
As Q4 rolls, one exec says war won't inflict long -term damage on radio 
By Joe Howard 
R &R Washinggton Bureau 
jhoward ®radioandrecords. 

Radio One COO Mary 
Catherine Sneed is unfazed by 
the financial implications of war 
with Iraq. 

She told investors during a 

Tuesday -morning conference call 
that, despite speculation to the 
contrary, a war today won't 
have as broad an impact on so- 
ciety as 1991's Persian Gulf War. 

"I remember that it [the Gulf 
War] paralyzed the country for 
maybe a month, but that was 
different, because that was the 
first time we'd seen a war tele- 
vised," she said. "I think our 
people will sit around and watch CNN for a 
day, and then, hopefully, we'll move on and 
do the normal things that we do. 

"I think we're used to those types of things 
now. We weathered the storm last year with 
9/11, and I believe this country has shown 
that we just keep moving forward." 

Sneed's comments came as Radio One re- 
ported improved Q4 and year -end earnings. 
Radio One's Q4 net loss narrowed from $20.4 

Q4 At A 
Glance 

Radio One revenue 
up 14 %. 

Entercom, 
Westwood One 
beat the Street. 

Entravision BCF 
climbs 18 %. 

Gaylord media 
division turns profit. 

million (22 cents per share) to $2 
million (2 cents). Before the pay- 
ment of preferred -stock divi- 
dends and the effect of an ac- 
counting change, Radio One 
earned $9.6 million (9 cents), up 
from last year's $14.4 million (16 
cents) loss and right in line with 
its guidance of 9 cents -10 cents 
EPS. Thomson First Call ana- 
lysts had expected average earn- 
ings of 5 cents per share, but 
they factored out the dividend 
payments. 

Q4 net revenue rose 14 %, to 
$76.9 million; broadcast cash 
flow improved 19 %, to $39 mil- 
lion; and EBITDA increased 

20 %, to $35.7 million. After -tax cash flow 
more than doubled, to $18.6 million (18 cents), 
and free cash flow soared from $4.6 million 
to $15.2 million. 

For the year, Radio One's net revenue in- 
creased 21 %, to $295.9 million, attributed in part 
to revenue gains derived from its acquisition of 
Blue Chip Broadcasting, two new stations 
launched in Atlanta and the programming the 

EARNINGS See Page 19 

A Chill Falls 
Over Smooth Jazz 
Keep your eye on the future 
By Frank Cody 
Special to R&R 

Smooth Jazz radio has 
never been more 
successful, but 
mooth jazz record 

sales have never 
been worse. On 
the surface the pic- 
ture appears rea- 
sonably rosy: Last 
year CD sales were 
down in all catego- 
ries except country 
and jazz, which incl-ades 
smooth jazz. 

Delving deeper, how- 
_ever, analysis reveals that 
his sales success was 

-driven primarily by major 
artists like Norah Jones 
and Kenny G. By contrast, 
the bulk of artists domi- 

nating the charts fell short 
of sales expectations, par- 
ticularly from the point of 

view of major labels 
busy reducing staff 
and slashing bud- 
gets. 

Formerly, a new 
artist could sell tens 
of thousands of 
units with only a 
top track or two on 
the Smooth Jazz 

Cody charts. That is not 
the case today. So what 
went wrong? What is the 
cause of the disconnect be- 
tween the unprecedented 
success of Smooth Jazz ra- 
dio and the dismal sales of 
smooth jazz recording art- 
ists? 

CODY a- See Pagti5 

Morgan Ferguson 

Krieschen Set 
As VP/GM At 
WGN/Chicago 
By Al Peterson 
R &R News/Talk/Sports Editor 
alpeterson®radioandrncords. com 

Tribune Broadcasting has 
named longtime 
station sales ex- 
ecutive Mark 
Krieschen VP/ 
GM of News/ 
Talk WGN -AM/ 
Chicago. Kries- 
chen succeeds 
Steve Carver, who 
has moved to 
Tribune's WAIL- 
TV/Atlanta as VP /GM. 

Krieschen joined WGN in 
1985 as an AP In 1988 he was 
promoted to LSM, a position he 
held for 10 years. Since 1998 he 
has served as WGN's Director/ 
Sales. 

"I am extremely excited 
about this opportunity," Kries- 
chen told R&R. "Seventeen 
years ago, when I joined 
WGN, I thought at the time 

Krieschen 

KRIESCFIEN See Page 16 

Infinity Adds To SVP Roster 
By Adam Jacobson 
R &R Radio Editor 
ajacobson@radioandrecords.com 

Infinity has added 
two more company ex- 
ecutives to its roster of 
Sr. VPs /Market Manag- 
ers: Beth Davis, in St. 
Louis, and Michael 
Young, in Pittsburgh. 

Davis has been VP/ 
GM of KEZK & KYKY/ 
St. Louis for the past five years 
and has now added oversight re- 
sponsibilities for heritage News/ 
Talk KMOX. Before joining the 
stations in 1997 she served as 
VP /GM of KOAI /Dallas, and 
prior to that she was GSM at 
KJQY /San Diego for then - 
owner Westinghouse. Davis 
began her career as an LSM for 
former AOR KZEW /Dallas. 

Davis' first order of business 
will be to help select a successor 
for Karen Carroll, who on Jan. 27 
abruptly exited the KMOX VP/ 
GM post to pursue other inter- 
ests. KMOX OM /PD Tom 
Langmyer told R &R that Davis 

Young 

and M idwest Regional 
Markel Manager Brian 
Ongam will announce 
Carroh's replacement 
shortly. 

Young has been VP/ 
GM of News/Talk KDKA/ 
Pittsburgh since 1999 and 
will now also oversee 
CHR/Pop WBZZ, Country 

INFINITY See Page 15 

A New Spark 
In Ennen's Eye 
By Lon Helton 
R&R Country Edits 
IheltonC radioand- _ords. com 

WUSN /Chcago VP /GM Steve 
Ennen is sta Ding down from that 
post to becoie PresidentCOO 
of Spark Network Services, a 
back -end teiinology provider to 
radio stations for nontraditional 
revenue busness that he start- 
ed as a subsdiary of WUSN nine 
years ago. C Jring that time En- 
nen has ser: ed in an advisory 

EVEN See Page 16 

The industry's No. 1 daily fax: R &R TODAY 
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#1 MOST ADDED ALL FORMATS!!!! 
Over 90 adds OUT OF THE BOX! 
Already in at Modern Rock: 
KTBZ WJRR WXTM KKND WNFZ 
WBSX KTEG KTZO KLEC WJSE 

Over 70 stations out of the box at Rock and Active Rock! 
Including: 
WAAF WRIF WMMS KXXR WXTB 
WLZR KWIC WBZX WKLQ WNOR and many more 

Taken from their GOLD debut album. 
Over 450,000 albums sold 

Produced by Tom Tatman and Stone Sour 
Mixed by Toby Wright 

Management: Larry Mazer for Entertainment Services 

www.roadrunnerrecords.com ,c ,,)03 Roadrunner Records, Inc. 

www.americanradiohistory.com
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Savage Takes GM Post 
At Maverick Records 
By Frank Correia 
FAR Music Editor 
fcorreia ®radioandrecords.com 

Maverick Records has 
appointed Daniel Savage 
GM. He comes to Maverick 
from Hollywood Records, 
where he served as Sr. VP/ 
Sales, Marketing & Syn- 
ergy for three years. 

Savage joins Maverick at 
a time when the label is an- Savage 

ticipating new releases from The 
Deftones and Alanis Morissette, as 

well as Michelle Branch's followup 
to her platinum debut, The Spirit 
Room. 

"I'm very excited about the mu- 
sic Maverick will be releasing next 
year, and Daniel is an excellent ad- 
dition to our team," Maverick co- 

founder Madonna said. 
Before his stint at Hollywood, 

Savage was Sr. VP /Marketing for 

Island Records, working 
with such artists as Elton 
John, U2 and PJ Harvey. Be- 

fore that he spent three 
years as VP /Product De- 
velopment for Lava /Atlan- 
tic Records and was instru- 
mental in the success of 
such artists as Matchbox 
Twenty and Sugar Ray. 

He began his music -in- 
dustry career in 1987 at PolyGram 
Records, where he held a number of 

posts, induding Director /Marketing 
for Mercury Records. 

"I've always been impressed by 
Maverick's ability to sign and de- 
velop an extraordinary roster of art- 

ists," Savage said. "It's a company 
that really understands the funda- 
mentals and trusts its instincts. I'm 
tremendously excited to be a part of 

this winning team." 

Gilbert Appointed GM 
At ESPN Radio Network 

Susquehanna /Dallas Di- 

rector /Programming Bruce 

Gilbert has been named 
GM for the ESPN Radio 
Network, effective at the 
end of this month. Gilbert, 
who will be based at 
ESPN's Bristol, CT studios, 
will oversee all aspects of 
the network's Talk pro- 
gramming, as well as event 
play -by -play coverage and 
all ESPN Radio commentators and 
production. He assumes a position 
previously held by Eric Schoenfeld, 
who moved to ESPN television to 

work on special projects. 
"Bruce is an experienced and cre- 

ative radio programmer," ESPN Sr. 

VP Bob Eaton said. "He'll bring in- 

creased leadership and direction to 
what is already a very successful 
radio-network sports operation." 

Gilbert joined Susquehanna /Dal- 

G ilbert 

las in 1997 as PD for the 
company's highly success- 
ful Sports/Talk KTCK -AM 
(The Ticket). During his 
five -year tenure in Dallas 
he quickly rose to Director/ 
AM Programming and ulti- 
mately became Director/ 
Programming for the 
company's entire Dallas 
cluster. Prior to that he was 
PD at WTAE (now WEAE)/ 

Pittsburgh from 1991 -97. 

"Leaving The Ticket and Sus- 
quehanna is truly the hardest deci- 
sion I've ever had to make in my 
career," Gilbert told R &R. "The 
talents there are just tremendous, 
and it was all of them who helped 
make me look good. 

"[Susquehanna VP /Market Man- 
ager] Dan Bennett is the best GM 

GILBERT *See Page 15 

WMVP Taps Weiner As PD 
Len Weiner, PD for the Bristol, 

CT -based ESPN Radio Network, 
has been named to a simi- 
lar post at ABC Radio's 
Sports /Talk WMVP (ESPN 
1000) /Chicago. Weiner suc- 
ceeds longtime WMVP pro- 
grammer Mitch Rosen, who 
exited the station at the end 
of last year to pursue other 
opportunities. 

Weiner's Sports radio re- 

sume includes nearly a de- 
cade at the programming helm of 
the ESPN Radio Network. He also 
has 15 years of experience in local 
Sports /Talk radio, including stints 
at WFAN /New York and KMPC/ 
Los Angeles. 

In a memo to the staff announc- 
ing Weiner's hiring, WMVP GM 

Bob Snyder said, "ESPN 
Radio 1000 is the fortunate 
beneficiary of Len's inter- 
est in returning to local ra- 
dio and his family's affec- 

tion for Chicago. The needs 
of the station and Len's 
passion for the format and 
attention to detail are also 
a terrific match." 

Acting PD Tom Serritella, 
who has been overseeing program- 
ming at WMVP since Rosen s de- 
parture, will remain in that role 
pending Weiner 's arrival in the 
Windy City. Weiner is expected join 
WMVP in late March. 

VV einer 

Rk NEWS 

COMING TOGETHER FOR DIVERSITY Interep recently commis- 

sioned the Winters Group to examine diversity within its workplace in order to 

better serve lnterep's varied clients. The advertising and marketing group plans 

to expand its efforts in working with advertisers to target multicultural and 

minority customers. Seen here at a recent gathering are some members of the 

lnterep Diversity Council, including (back row, l -r) the Winters Group's Leon 

Lanier; lnterep's Fernando Laclette, Dan Schwartz, Paul Parzuchowski and Arlen 

Lawrence, (front, l -r) Marc Guild and Kathleen Gorman; and the Winters Group's 

Mary Francis - Winters. For more from the world of advertising, check out 

RAB2003 coverage on Page 8. 

Colombo Now EVP /GM, 
Launch Radio Networks 
USRN recently completed its Launch acquisition 

United Stations Radio 
Networks Exec. VP Charlie 
Colombo has been named 
Exec. VP /GM of USRN's 
Launch Radio Networks. 
USRN recently closed on its 

November 2002 acquisition 
of the Launch Radio Net- 
works division of Launch 
Media from Yahoo! 

In his new post Colombo 
will oversee Launch's 12 

format -driven services; be respon- 
sible for directing the affiliate rela- 

tions staff and regional news bu- 
reaus in New York, Los Angeles 
and Nashville; and supervise the 
daily editorial and genre- specific 
content. 

Colo 

A 30 -year radio industry 
veteran, Colombo was a 

founding partner of USRN 
when the network incor- 
porated in 1993. Before 
that he served in a number 
of senior management po- 
sitions at Banner Radio, 
Blair Radio and Christal 
Radio. 
"Charlie has been a valu- 

able member of the United 
Stations family for nearly 10 years," 
USRN President /CEO Nick Ver- 

bitsky said. "As he moves over to 
run Launch, his leadership and 
management skills will be instru- 
mental in furthering the success of 
our newest property." 

Arbitron Realigns Media Svcs. 
Division duties `refocused'; Dupree takes PPM post 

Arbitron has adjusted its domes- 
tic Media Services Division as part 
of what company spokesman 
Thom Mocarsky told R &R is a "re- 
focus" by the ratings and research 
company. As a result, Dr. Ed Cohen 
and Brad Feldhaus have been 
given new responsibilities. 

In other company news, Linda 
Dupree - most recently Sr. VP/ 
Advertiser & Agency Services at 
Arbitron - has been moved to the 
position of Sr. VP /Portable People 
Meter. 

Cohen, the VP /Domestic Radio 
Research who has been aiding 
Arbitron in its international re- 
search, has shed his international 
responsibilities in order to focus on 
the company's American business. 
Cohen now reports to President/ 
US. Media Services Owen Charle- 
bois, rather than Exec. VP /World- 

wide Research David Lapovsky. 
Among the items Cohen now de- 

votes his time to are Arbitrori s re- 

sponse rates and research design - 
two items that have received much 
attention in recent weeks. 

The NAB's Committee on Local 

Radio Audience Measurement on 
Feb. 3 expressed serious concern 
regarding declining Arbitron di- 
ary response rates and challenged 
Arbitron to develop a comprehen- 
sive plan to improve the response 
rates and to present that plan at 
COLRAM's spring 2003 meeting 
in March. Spanish -language broad- 
casters have been battling with 
Arbitron since last fall over the 
way the company goes about 
determining radio listening by 
Hispanics. 

ARBITRON *See Page 15 
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WMXV Makes 
`Cool' Change 

After playing nothing but Beatles 

songs for four days, Clear Chan- 
nel's WMXV /Atlanta on Feb. 7 

flipped from Classic Rock to Oldies 
and became "Cool 105.7." The 
switch came one week after Cox 
Radio's crosstown WFOX (Fox 97) 

dropped its Oldies format; WMXV 

is even using the old Fox slogan 
"Good times and great oldies." 

WMXV PD Paul Kriegler is over- 
seeing Cool's launch- He told R &R, 

"This whole thing wouldn't have 
been possible if it hadn't been for 
[Clear Channel /Virginia Regional 
VP /Programming and onetime 
WFOX /Atlanta PDÿ Bill Cahill and 
Oldies Brand Manager Marty Thomp- 

son, who is KQOL /Las Vegas' PD." 

While most of WMXV's playlist 
features titles from the mid- 1960s, 

the station is also playing select 
titles from the late 1950s and early 
1970s. When asked why WMXV is 

more mainstream than several 
other Clear Channel Oldies stations 
that have delved deeper into mate- 
rial from the 1970s, Kriegler ex- 
plained, "We wanted to fill the 

WMXV *See Page 15 

R &R Observes 
Presidents Day 
In observance of the Presidents 
Day holiday, R &Rs Los Angeles, 
Nashville and Wa4iington, DC of- 

fices will be closed Monday, Feb. 

17. 
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Clear Channel, NAB File 
More Comments In Rules Review 
By Joe Howard 

Bureau 
1ho raid a i,fthoandrecords -corn 

n the second round of comments on the FCC's me- 
dia- ownership rules review, both Clear Channel and 
the NAB repeated their pleas that the agency roll back - or, at least, leave in place - the existing ownership 
caps, insisting that consolidation has benefited the ra- 
dio industry. 

Clear Channel also advised the 
FCC against adopting Arbitron's 
standards for defining radio mar- 
kets. The broadcaster wrote, "Be- 
cause the use of Arbitron markets 
would decrease the number of sta- 
tions a party could own in a local 
market, adoption of an Arbitron 
standard would be completely in- 
consistent with the 1996 Telecom 
Act's presumption of deregulation." 

The company added that the 
vast majority of commenters who 
have addressed the issue have 
opposed using the Arbitron defi- 
nitions and said, "The evidence 
establishes conclusively that use of 
an Arbitron standard will result in 
numerous anomalies." 

Clear Channel also encouraged 
the FCC to do away with any ra- 
dio -only ownership limits but said 

that if the FCC insists on retaining 
a cap, there should be some sort 
of local rule taking into consider- 
ation the "host of other media" 
radio competes with, including 
TV, newspapers and cable, when 
the cap is set. 

"Empirical data demonstrates 
that any concern about competition 
in local radio markets is misplaced," 
Clear Channel said. "In light of this 
evidence, the FCC cannot justify re- 
tention of its local -radio ownership 
restrictions." The company also said 
the commission must fully grand- 
father and allow free transferability 
of all existing radio combinations at 

CLEAR CHANNEL See Page 6 

FCC's Copps Sets Two 
More Field Hearings 
Powell says sessions are unnecessary 
By Adam Jacobson 
RSR Radio Editor 
ajacobson4radioandrecords. corn 

CC Commissioner Michael Copps has set two more 
hearings in pursuit of as much public input as possible 
on the FCC's planned rewrite of its current media -own- 
ership limits - but FCC Chairman Michael Powell has 
publicly sniffed at the need to hold hearings and dis- 
missed the notion that the FCC must traverse the U.S. 
to gather public opinion. 

Copps' unofficial sessions will versity of Washington in Seattle. 
take place in March, with the first Though the meetings are not sanc- 
early in the month at Duke Uni- tioned by the FCC, Copps has in- 
versity in Durham, NC and the vited his fellow commissioners to 
second later in March at the Uni- attend. The March meetings will 

follow an official hearing set for 
later this month in Richmond. 

"I think that talking to citizens 
in places like Washington state 
and North Carolina is needed be- 
fore we can make an informed 
decision," Copps said. "We can't 
pretend everyone reads the Feder- 
al Register or has lobbyists to make 
their voices heard at the FCC. We 
have a responsibility to reach out." 

But Powell couldn't disagree 

FCC See Page 6 

Spanish Radio's Ire At Arbitron 
Attracts Congressional Attention 

panish -language radio broadcasters were none too 
pleased with Arbitron's recent announcement that it 
will take until winter 2006 to implement language - 
preference weighting in its quarterly surveys, and now 
Rep. Bob Menendez has entered the fray. 

Menendez, who sits on the 
House Transportation and Inter- 
national Relations Committees 
and the Homeland Security Select 
Committee, has asked the Con- 
gressional Hispanic Caucus to 
open hearings on possible inequi- 
ties in the treatment of broadcast- 
ers that serve Hispanics and Afri- 
can Americans compared to 
broadcasters serving the general 
market. Much of the discussion 
would involve Arbitron's domi- 
nance in the ratings business and 
the company's methods of mea- 

suring radio listening among His- 
panics. 

Once the caucus has discussed 
the matter, Menendez hopes to 
convince the House Commerce 
Committee to look into possible 
discriminatory practices by Ar- 
bitron. Such a move could prove 
difficult, however, as Menendez is 
in the Democratic minority and 
cannot call a committee hearing, 
though he can request one. Fur- 
thermore, Rep. Hilda Solis is the 
lone member of the Hispanic Cau- 
cus on the 55 -member Commerce 

Committee, chaired by Rep. Bills 
Tauzin. 

The key to Menendez's quest 
for a hearing may ultimately be his 
ability to persuade Rep. Fred Up- 
ton, who chairs the Subcommit- 
tee on Telecommunications & the 
Internet, to examine Arbitron's 
business. 

In response to press reports 
about Menendez's inquiries, Ar- 
bitron defended its audience -mea- 
surement methods. "Arbitron is 
proud of our record of measuring 
all segments of the radio audi- 
ence," said President /U.S. Media 
Services Owen Charlebois. "We 
welcome the opportunity to dis- 
cuss the issue of Hispanic audi- 
ence measurement and to review 

SPANISH See Page 6 

BUSINESS BRIEFS 
IBiquity Readies AM Report, Offers Incentive 

Biquity plans to offer a report on the AM testing of in -band. on -chan- 
nel digital broadcast technology to the NAB and broadcasters at the 

end of February. iBiquity VP /General Counsel Al Sholdener told R &R 
last week. The report will include statistical studies and analysis of the 
nighttime operation of IBOC on AM stations. Sholdener said a final AM 
IBOC standard is several months away, but iBiquity hopes to use the 
test results to draft a recommendation to the FCC for rules for night- 
time AM IBOC operation. 

In other news from iBiquity, the HD Radio IBOC developer is offer- 
ing a financial incentive to encourage stations to adopt HD Radio, low- 
ering the maximum licensing fee to $5.000 for the first 125 commer- 
cial stations to sign up. The reduced fees are contingent on each sta- 
tion making its "best commercial effort' to begin transmitting in digital 
by June 30 and to continue in digital at least until the end of 2004. 
Additionally, iBiquity will waive license fees completely for any noncom- 
mercial station that signs up on or before June 30. An iBiquity spokes- 
man told R &R that the offer represents "massive savings" for radio sta- 
tions: The regular HD Radio license fee is 15 times a station's FCC 
regulatory fees. For example. class B. C, Cl and C2 FMs paid $4.975 
in FCC fees last year, so their undiscounted HD Radio license would 
cost 15 times that. or $74,625. 

Meanwhile. Entercom has chosen Broadcast Electronics HD Ra- 
dio hardware for its KBSG. KISW, KMTT. KNDD & KQBZ/Seattle and 
WAAF & WQSX/Boston. The stations are expected to make the switch 
to digital with BE exciter and transmitter equipment over the next 90 
days 

Analyst: Radio Can Withstand War's Economic Impact 
Morgan Stanley's Michael Russell said this week that history shows 

radio will be able to stand up to any negative impact on advertis- 
ing caused by U.S. military action in Iraq. He said radio bounced back 
faster and was "safer" than other media during the 1991 Persian Gulf 
War, noting that broadcast TV and newspapers were hurt most during 
that conflict. Russell also noted, "If history is a guide, the ad spenders 
will bide their time and not cut spending until war starts." He did wam 
that companies that have a high exposure in markets with significant 
military presence will see some "near -term perturbations" if there is a 
war and said that in the radio sector, Clear Channel appears most at 
risk in that regard. 

However, he added, "When the troops come home, this exposure 
should be a positive. At that later date, we would then feel Clear Chan- 
nel would stand to benefit from [its] military-base exposure." Russell 
expects an Iraq war to last a month, and his 2003 radio forecast in- 
cludes one month in which he predicts radio will suffer a 10% decline. 
For full -year 2003, he predicts 5.2% growth for radio; absent that large 
one -month decline, he predicts growth of more than 6 %. 

Salomon Smith Barney Ends 

Satcaster Coverage, Analyst Exits 
A nalyst Armand Musey, who gave Sirius an "outperform" rating and ii $2 price target on Jan. 14 -a day after the satcaster warned it 

might seek bankruptcy protection if its $1.2 billion refinancing plan isn't 
completed by June - has exited Salomon Smith Barney. With his fore- 
cast Musey said the market was "overpenalizing Sirius for the possi- 
bility that it will not be able to complete its proposed financial restruc- 
turing." Parent Citigroup said that SSB's last rating and earnings esti- 
mate for Sirius "should not be relied upon going forward" and ended 
its coverage of Sirius. XM Satellite Radio and several other satellite 
and tower companies 

Interep Moves To Nasdaq SmaIICAP 
Interep's class A common stock. which had been listed on the Nasdaq 
National Market, has been moved to the exchange's SmaIICAP Mar- 

ket. Interep, which keeps the "IREP" symbol, said the change should 
have no effect on its trading volume or its ability to raise capital. The 
Nasdaq SmaIICAP lists securities issued by smaller companies with 
lower capitalization than the concerns listed on the Nasdaq National 
Market and the New York Stock Exchange. 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

2/7,02 r,r/nir 2/7/03 217/02 1r31/03- 2/Inrr 

R &R Index 225.29 213.88 201.26 -11% -6% 

Dow Industrials 9,625.44 8,053.81 7,864.23 -18% -2% 

S &P 500 1,080.17 855.70 829.69 -23% -3% 
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THIS SUNDAY 
TURD UP THE CulEr 

602-381-8200 ext. 201 eastern stations 
ext. 211 western stations 

www.weststar.corn www.quietmusic.com 

"Great shows and great 
ratings! The proof is in 
the pudding." 

#2 25 -54 8.4 
#1 35 -54 12.3 
Michael Fischer, PD 
KJCD Denva 

"I was aP1 of KYOT 
years before I became 
it's Program D,'rector. 
The first thing I ever 
heard on The Coyote? 
Quiet Music. Sunday 
mornings. The way 
smooth jazz should be 
used on the weekends!" 

Shaun Holly PD The Coyote 
95.5 KYOT Phoenix 

"Audience response has 
been incredible from the 
very first weekend we 
aired the show! Our #1 
25 -54 share proves this 
program!" 

Chris Moreau PD Smooth 
Jazz 93.3 W'JZl Milwaukee 

"Don't miss your chance 
to own Sunday mornings, 
with a show listeners can 
get nowhere else!" 

Bill Harman PD Smooth 
Jazz 103.5 WYJZA Columbus 

"To win you must 
match programming to 
usage. Quiet Music 
does precisely that for 
Love 94! Smooth, unique, 
relaxing." 

Rich McMil1 n PD 
Love 94 WLVE Miami 

"An ideal fit for Sunday 
mornings! Our P1's love 
it and we have a new 
revenue opportunity!" 

J. Weidenhe.mer PD 
The Breeze 97.9 
KEZL Fresno 

-Mar 
TalkRadio Network 
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Clear Channel 
Continued from Page 4 

the time of any rule change because 
a failure to do so would be "funda- 
mentally unfair." 

The NAB also reiterated its 
support for relaxing the rules, tell- 
ing the FCC, "Supporters of the 
existing local -ownership rules do 
not, for a variety of reasons, 

present a sufficient case for their 
retention." 

The NAB said most of those 
who have filed comments oppos- 
ing the elimination of the rules re- 
lied on "general or anecdotal criti- 
cisms of media consolidation, prof- 
it -driven conglomerates and un- 
regulated markets, which bear lim- 
ited direct relevance to the owner- 
ship rules at issue." Furthermore, 
the NAB said supporters of the 

existing rules have understated or 
ignored "significant changes in the 
information market relevant to di- 
versity concerns." 

The NAB's 72 -page filing also 
suggests that, beyond eliminating 
the broadcast -newspaper cross - 
ownership rules, the FCC should 
adopt limited "same- outlet re- 
strictions" on ownership while al- 
lowing duopolies in medium and 
small markets. 

Spanish 
Continued from Page 4 

the 40 -year history of enhance- 
ments we have made to our ser- 
vices on behalf of all the broad- 
casters who serve the diverse 
American radio marketplace. We 

will continue to work with our 
customers to further enhance our 
services." 

Charlebois also shifted the focus 
from his company's challenges in 
implementing language- prefer- 
ence weighting to its regular quar- 
terly surveys by expressing his 

hope that the U.S. Census Bureau 
"will see the value of enhancing 
its collection of language- prefer- 
ence [data]" in the proposed 
American Community Survey 
and in the next census. 

- Adam Jacobson 

BUSINESS BRIEFS 
Continued from Page 4 

Radio Unica Doesn't Make Interest Payment On Bond 
Radio Unica said in an SEC filing last week that it did not make a $9.3 million interest payment due Feb. 3 

on its 11.75% senior discount notes due 2006 and will instead use its 30 -day grace period to meet with 
bondholders. Radio Unica Exec. VP /CFO Steve Dawson said that Radio Unica intends to make the payment 
by the end of the grace period, which ends March 3, but did not elaborate on how it plans to raise the money. 
If Radio Unica fails to make the payment by March 3, the $158 million principal on the notes and accrued 
interest may become due immediately, setting up the company for a possible default. 

Univision, HBC Shareholders To Vote On Merger 
Stockholders of Univision and Hispanic Broadcasting are set to vote on the merger of the two compa- 
nies at their shareholder meetings, both set for Feb. 28. Univision stock owners will consider two pro- 

posals: the issuance of Univision common stock pursuant to the HBC merger and an amendment to 
Univision's certificate of incorporation that increases the company's total authorized class A common stock. 
HBC shareholders will vote on the merger itself. If the merger goes through, HBC will become a Univision 
subsidiary. 

Plan To Unite AFTRA, SAG In The Works 
AFTRA's board voted 72 -3 and the Screen Actors Guild's 69- member board voted unanimously this week 

to merge the unions and create an umbrella organization with three affiliates, covering broadcasters, 
actors and recording artists. As part of their resolution the boards will direct committees to begin the next 
steps toward a merger, including drafting a constitution, forming a business plan and creating a strategy to 
implement the transition. The plans must by ready by April 5, when the unions' boards will meet in Washing- 
ton, DC: if the boards OK the plans, referendums on the merger will go out to members. Both unions' bylaws 
require at least 60% of the membership to vote yes for a merger to go through. 

KQED /San Francisco Adds Sacramento Signal 
National Public Radio affiliate KQED /Sacramento has agreed to purchase KEBR -FM /North Highlands, 

CA, a class A Religious station serving Sacramento at 89.3 MHz, from Family Stations for an undis- 
closed price. KQED's massive 110kw signal already serves the San Francisco, San Jose, Stockton and Santa 
Rosa, CA markets; the station plans to use KEBR as a simulcast partner to extend its reach into the state 
capital. Public Radio Capital of Denver represented KQED in the transaction. Sacramento is already served 
by the Capital Public Radio network, which airs on co-owned KXJZ & KXPR. 

Jefferson -Pilot Increases Dividend 
efferson -Pilot has upped its quarterly cash dividend by 9.1 %, to 33 cents per share, effective with the 
second quarterly payment of 2003, payable June 5 to shareholders of record on May 23. Jefferson -Pilot's 

broadcast division operates 17 radio stations and produces and syndicates sports programming. 

Judge Gives Florida Pirate Probation, Home Confinement 
Afederal judge on Feb. 5 sentenced Benjamin Leroy Carter, also known as Malik "Copafeel" Abdul, to 

18 months of probation for operating a pirate radio station in the Orlando market. Carter must serve four 
months in home confinement and perform 50 hours of community service. Carter pled guilty to seven counts 
of unlicensed radio operation and in November 2002 agreed to forfeit his broadcast equipment. 

Roberts To Receive NAB Distinguished Service Award 

ABC News' chief congressional analyst and National Public Radio news analyst Cokie Roberts will be 
honored during the April 7 All- Industry Opening Ceremony at NAB2003 in Las Vegas. The ceremony will 

also feature a keynote speech by USA Interactive Chairman/CEO Barry Diller and a State of the Industry 
address by NAB President/CEO Eddie Fritts. 

Continued on Page 16 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KEBR -FM /North Highlands (Sacramento), CA Undisclosed 

WJGR -AM, WZAZ -AM & WZNZ -AM /Jacksonville and WBGB- 

FM /Ponte yedra Beach, FL S9.25 million 

WKTF- AMNienna, GA $208,000 

WZCM- AM/Young Harris, GA $120,000 

WLLM -AM /Lincoln, IL $275,000 

WYRN -AM & WHLQ -FM /Louisburg, NC Undisclosed 

WQSE- AM/White Bluff, TN $85,000 

Full transactions listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

WCIB -FM/Falmouth, WPXC -FM/Hyannis and 
WRZE -FM/Nantucket (Cape Cod), MA 
PRICE: $32 million 
TERMS: Asset sale for cash 
BUYER: Qantum Communications, headed by Partner Frank 
Osborn 
SELLER: Makkay Broadcasting Group, headed by President 
Al Makkay 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$289,205,595 
(Last Year: $5,398,119,204) 

$289,205,595 
(Last Year: $284,586,711) 

96 
(Last Year: 810) 

96 
(Last Year. 114) 

s 

FCC 
Continued from Page 4 

more and took a shot at Copps' 
plans by noting that the FCC has 
already received 13,000 comments 
from members of the general pub- 
lic in its media -ownership rules 
review. "This record clearly dem- 
onstrates that in the digital age 
you don't need a 19th -century 
whistle -stop tour to hear from 
America," Powell said. "It is grat- 
ifying to witness firsthand the un- 
paralleled opportunities technolo- 
gy now provides the American 
public to participate in the demo- 
cratic process." 

Copps, on the other hand, has 
gone so far as to suggest that me- 
dia professionals who wish to tes- 
tify against consolidation receive 
some sort of anonymity and pro- 
tection from retribution by their 
employers. "It has been a revela- 
tion to me that there are media 
professionals with strong feelings 
about the downsides of consolida- 
tion for the American people who 
are afraid to speak for fear of ret- 
ribution," he said. "I hear private- 
ly that speaking out on this issue 
would cost many people their ca- 

reers. If this is true, then we need 
to find a way for them to be heard 
without fear of retribution." 

It was undear how Copps would 
implement such a plan. Though he 
said he's well aware of the chal- 
lenges of providing anonymity in 
a public proceeding, he said there 
are also challenges in "a climate of 
fear that chokes off needed input 
for important decisions." 

Regardless of Copps' desire to 
meet further with the public, 
Powell said the FCC is ready to 
review its rules and has received 
all the information it needs from 
Congress and various concerned 
companies. The five FCC corn - 
missioners on Feb. 12 wrapped 
up a week of private meetings 
with their staffs to debate the fu- 
ture of media and telecommuni- 
cations policies. Closed -door ses- 
sions of the full commission were 
set to begin Thursday, Bloomberg 
reported. 

"We took the time we needed," 
Powell said at a Precursor Group 
workshop in Washington, DC. "I 
serve the public. I never can build 
a policy around what a company 
suggests or says it's going to do 
next." 
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Training to ie p 'ou -row 'our : usiness 

4ARBITRON 

Live Training When 
You Need It 
Web Convenience Plus 
Personal Guidance 
Get the interaction and flexibility of on -site training with 
the convenience of a Web training session -check out the 
new live interactive training at ArbitronTraining.com. 

See demonstrations in real time 

Ask questions and interact with 
Arbitron's professional trainers 

New sessions every week 

No waiting for trainer visits, no juggling schedules just 
information to help you tell your story to advertisers and 
make more money. To check out this week's live sessions 
go to Live Web Training at ArbitronTraining.com! 

Tmining 

Boost Your Skills with 
Sessions On: 

Taking dollars from 
newspcper with Maximi$er"' 

Adding power to your 
present')tions 

Prospecting with 
qualitatve data 

Positioning your station to tr e 

best advantage 

How to break out the 

book --or PDs only 

And a lot more! 

® 2003 Arbitnn Inc. Maxirni$er® is a 
registered nark of Arbitran Inc. 

www ' Training.com 
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jgreen @radioandrecords. com 

Attendees Get Jazzed 
Up At RAB 2003 

With nearly 100 panel sessions, presentations, workshops, 
roundtables, forums and keynotes, there was something for every- 
one at the RAB's recent Radio Sales, Management & Leadership Con- 
ference in New Orleans. Next year's event will take place in Dallas, 
Feb. 26 -29 at the Adam's Mark Hotel. 

HOUSE OF THE RISING REVENUE An unidentified Mardi Gras character helps bat- wielding Clear 

Channel Radio sales executives get into the competitive spirit during the company's two -day "Walk the Talk" 

workshop. 

AGENCIES OF CHANGE The emerging issues of accountability were among the many subjects coy 
ered in "The Agencies Speak Out: Radio's Challenges in the Changing Agency Landscape. " Speaking to a full 
house were (l -r) Starcom North America Sr. VP /Media Director Kevin Gallagher, Zenith Media Exec. VP /Director 
of Local Broadcast Bonita LeFlore, lnterep West President Jeff Dashev, Media Edge Director /Spot & National 
Radio Kim Vasey and Initiative's Kathy Crawford. 

BECOME A GALE -FORCE CONSULTANT 
Helping AEs understand the balance between NTR 

and traditional selling are (l -r) Hispanic Broadcasting's 

Abbe Cherkaoui, NTR Systems Jeremy Prescott and 

Renda Broadcasting's Anita Irhig. 

GUTEN RADIO RAB Exec. VP /National Market- 

ing Mary Bennett and Susquehanna VP Nancy Va- 

eth-Dubroff (a mentor of this week's GM Spotlight 
honoree, Laura Morris) stop by the International Re- 

ception to meet broadcasters from around the world. 

CLASS IS IN SESSION Clear Channel Chairman/ 

CEO Lowry Mays (I) and President/C00 Mark Mays (r) 

congratulate RAB Exec. VP/Training George Hyde on devel- 

oping a strong curriculum for the New Orleans conference. 

SECRETS OF SUCCESS Best -selling author and 

popular conference speaker Jason Jennings shares insights 

from his new book Less Is More, in which he details the 

traits of the world's most successful companies. Among 

their common characteristics are mastering "the art of 
abandonment" of traditional business strategies, develop- 

ing a culture that everyone buys into, establishing systems 

and insisting on serving completely satisfied customers. 

RADIO REUNION RABNP International Development Bud 

Stiker and Exec. VP /Services Mike Mahone welcomed Detroit Ra- 

dio Advertisers Group President Bill Burton to the conference. 

Seen here (l -r) are Stiker, Burton and Mahone. 

BUSINESS BUDDIES Nassau Media 

Partners President Joan Gerberding (I) and 

Pearlman Advisors' David Pearlman, both 

RAB board members, pause for a pose dur- 

ing one of the many RAB receptions. 

GOING TRANSCONTIMENTAL IS EASY AS A -B -C Making the ounds at the RAB's President's 

Reception are (l -r) ABC Radio Networks Satellite Sisters co -host Lian Dolan, ABC Radio Networks Sr. VP /Chief 
Marketing Officer Kevin Miller, Satellite Sisters co -host Liz Dolan and American Media Services VP and RAB 

board member Mark Steinmetz. 

POWER LINEUP You'd need a calculator to tally the years of experience in this group. Seen here (l -r) are 

First MediaWorks COO Norm Feuer, Jefferson -Pilot Radio Division Sr. VP /Operations & Programming Don Benson, 

Granum Communications President/CEO Herb McCord and Jefferson -Pilot President/Radio Division Clarke Brown. 

NEWEST STARS IN THE SKY Three of ABC Radio Networks' five Satellite Sisters co -hosts -(l -r) 
Liz Dolan, Monica Dolan and Lian Dolan - stopped by the President's Reception to greet RAB board mem- 

bers and guests, including motivational speaker and opening keynoter Les Brown. 

ONE MORE KNIGHT American Urban Radio Networks President Jay Williams congratulates Katz Media 

Group VP /Director Urban Dimensions Mary Ware on her Urban Knight Award, recognizing her outstanding 

leadership, sales achievement and commitment to excellence. Other recipients this year include Radio One VP/ 

GM Wayne Brown, Clear Channel Memphis GM Bruce Demps, WEDR -FM /Miami GSM Kevin Hemmings, Cox 

Radio Birmingham GSM Tim McReynolds and Radio One/Washington, DC Sr. AE Andre Tillman. 
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IJON'TMISS TIIEM0STIMPORTANTANNUÄL EVENTIN TALKRAIIIO! 

LOOK WHO'S COMING TO TRS 2003! 

-- ----- MARCH 6-8 

REGISTER NOW AT 

WWW.RADIOANDRECORDS.COM 

OR FOR MORE INFORMATION, CALL 

THE TRS HOTLINE AT 310/788 -1696 

MARINA BEACH MARRIOTT 

4100 ADMIRALTY WAY 

MARINA DEL REY, CA 90292 

310/301 -3000 

SANDY KENYON SEAM HANNITY PAUL HARVEY GARY HART TIM .ANDERS 

"R &R's Talk Radio Seminar is the most productive and beneficial m anagemeit and 

programmer's event WE attend in any given year." - Mickey Luckott, Pres /GM and Jack Swanson, OM KGO -KSFO /San F- ancisco 

"I left with five pages of notes about things I will use to make my station better. Maybe yxi 
should change the name of the convention its not just for talk stations." 
-Jim Farley, VP News /Pi ogramming, WTOP.1M & FM/Washington, DC 

"TRS is still the most valuable thing I go to each year and R &R wor<< hard to make it so. ' - Phil Boyce, OM /PD WABC /New York 

"By far the best and mcst productive broadcast seminar availabl3 today. TRS has always 

attracted the industry s best and brightest." - Ken Kohl, OM /KFBK -KS TE /Sacramento and clear Channel Region.' Brand Mgr-. 

I 

I 
Itregistration 

I OR REGISTER ONLINE AT www.rronline.com 

Name 

Title 

l 

Marina Beach Marriott, Los Angeles, CA 

FAX THIS FORM BACK TO 310 -203 -8450 
OR MAIL TO: 
R &R Talk Radio Seminar 2003 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

Please print carefully or type in the form below. 

Full payment must accompany registration 
form. Please incluce separate forms for each 

registration. Pho:ocopies are acceptable. 

MAILING ADDRESS 

Call Letters/Company Name 

Street 

City 

Telephone # 

E-mail 

State Zip 

Fax # 

SEMINAR FEES 

-BEFORE FEBRUA $399- 

FEBRUARY 8 - FEBRUARY 28, 2003 $450 

AFTER FEBRUARY 28, 2003 
ON -SITE REGISTRATION OILY $500 

METHOD OF PAYMENT 

cancellation fee. 

No refolds atter 

bruary 14 2003 

PLEASE ENCLOSE SEPARATE FOF MS FOR EACH INDIVDUAL REGISTR4T')N 

Amot.nt Enoosed: S 

Visa MasterCard American Express Dsccver Checz 

Account Number I 

Expiration Date 

i 

Month Date Signature 

Print ;7.ardhcider Name Here 

QUESTIONS? Call the R &R Talk Radio Seminar 2003 
Hotline at 310 -788 -1696 

IFE Itrews ra ton 
Thank you for requesting reservations at the 

Marina Beach Marriott. Our staff would like to take the opportunity to extend 

a warm welcome to you during your upcoming meeting. 

I 

I 

I 

r` 

To confirm your reservation. your arrival must be guaranteed by charging two 

nights deposit to a major credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled at least 14 days prior to arrival. 

Reservations requested after February 10, 2003 or after the room block has been 

filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm; check out time is 12noon. 

TYPE OF ROOM i TAL< APO O SEMINAR =ATE 

Single / Double $179 /night 

FOR HOTEL RESERVATIONS, PLEASE CALL 

310 -301 -3000 or 800 -228.9290 
Or mail to: 

Marina Beach Mar Mott 

4100 Admiralty Way, Marina del Rey, CA 30292 

www.marriotthotels.com /laxmb (Group Code radrada) 
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Imaging So Respected, It's Used 
By America's Top Radio Stations 

Brown Bag Dominates Across All Formats 
Highest Cuming Stations P12+, Spring '02 

t f f hated Station r of -h= Tm 10 ) 

Active Rock 
Oldies 
Rock 
Hot AC 
CHR /Pop 
CHR /Rhythmic 
Classic Rock 
Urban 
Triple A 
Urban AC 
Country 
AC 
Alternative 
News/Talk 

7 of 10 
6 of 10 
6 of 10 
6 of 10 
5 of 10 
5 of 10 
5 of 10 
5 of 10 
4 of 10 
4 of 10 
4 of 1O 

3 of 10 
2 of 10 
2 of 10 

Relentless innovation, mad -scientist attention to detail Emd a respect for every challenge facing 
radio producers and programmers has allowed Brown Bag to serve the imaging needs of radio in 

virtually every format like no other company in history. Our no- compromise, zero -tolerance 
libraries have earned the respect of the mcst demanding ears in the world! 

r more information call [818] 377 -530 
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GM Spotlight: Laura Morris 
VP /GM, Infinity /Houston (KIKK -AM, 
KILT-AM & FM & KHJZ -FM) 

n conjunction with this week's Smooth Jazz special, 
the GM Spotlight shines on Infinity /Houston VP /GM 
Laura Morris. After a brief off -Broadway acting career, 
Morris moved to Houston in 1981 in preparation for at- 
tending law school in Austin. While establishing resi- 
dency in Texas she serendipitously landed an execu- 
tive- producer role at the esteemed Jesse Jones family's 
News/Talk KTRH/Houston for $1,100 a month, and she 
never looked back. 

Morris advanced rapidly to OM, 
Director /News & Programming 
and, in 1988, VP /GM, ul- 
timately staying with 
KTRH 18 years. 

With a growing family, 
it was finally time for a 
break - but after just a 
short respite Morris be- 
came VP /GM of Infini- 
ty's KIKK -AM & FM & 
KILT -AM & FM /Hous- 
ton. On Nov. 4, 2002 
KIKK -FM flipped from its 
long -standing Country format to 
Smooth Jazz KHJZ, which is off to a 
solid start in both revenue and audi- 
ence feedback and finished Decem- 
ber at No. 7 25-54. 

Driving Morris' ambition is an in- 
satiable thirst for knowledge and a 
sincere appreciation for the people 
who work with her. Congratulations! 

R &R What does the KHJZ opportu- 
nity represent that you couldn't accom- 
plish with KIKK -FM? 

LM: As much as using KIKK -FM 
as a flanker to [Country] KILT -FM 
had a certain strategic benefit, the col- 
lective analysis was that we had a 
much greater aggregate upside in 
creating something that has future 
growth. The listener response is 
amazing, and the advertiser reaction 
is extraordinarily supportive. It's all 

beyond our most optimistic expecta- 
tions. 

Laura Morris 

R &R: How would you 
describe your management 
style? 

LM: Very inclusive and 
open, extremely collabora- 
tive, and demanding but 
fair. I challenge myself as 
much as I would anyone 
around me to do their best 
thinking and second -guess 
themselves. 

I like to play devil's ad- 
vocate. I ask a lot of questions, and, 
while I am in the category of those 
who are hands -on, I like to let peo- 
ple do what they want. I encourage 
risk -takers; if you're not taking risks, 
you're not growing. 

R &R As a mother and a manager of 
four stations, what skills do you use to 
manage your time? 

LM: To be honest, I have probably 
not mastered my time and schedule. 
Sometimes you just have to juggle as 
well as you can. I don't know any- 
one in any industry who isn't strug- 
gling with it. There's just not enough 
time, and there's only so much you 
can do. I'm a voracious list maker, 
and it's important to set your priori- 
ties. It makes a big difference to have 
a great team around you and to trust 
people to exercise good judgment. 

R &R Who have been your mentors? 

LM: I learned a lot from Scott Gins- 
burg, with whom I had a great person- 
al relationship. Bill Figenshu has been 
another, as has Michael Packer, who 
just accepted the PD job at WLS /Chi- 
cago. Michael was the GM who made 
me PD at KTRH, and I learned so 
many fundamental skills from him 
that to this day I can hear Michael's 
direction and advice in my head. 

Definitely [former KTRH owner] 
Jay Jones, who was a terrific boss and 
role model. Jay remains a great friend 
and taught me a lot about business 
in general. Susquehanna VP Nancy 
Vaeth -Dubroff is another important 
mentor and touchstone. 

R &R: Some good advice you've re- 

ceived along the way? 
LM: Always remember to manage 

issues and not people. That's not to 
say this business is not about people. 
It is - celebrating their differences, 
how they respond. But when it comes 
to managing, it's about the issues. 

R &R How has your programming 
background provided perspective as a 

GM? 
LM: I was a very sales -friendly 

PD. I had a clear understanding of 
where my paycheck came from and 
always needed to find ways to fund 
what we wanted to do. Really suc- 
cessful broadcasters have to be able 
to integrate product and revenue in 
a very meaningful way, without com- 
promising either one. I have a strong 
affinity for being the liaison who can 
understand both sides - and you've 
really got to love both. 

R &R: What d_ o you look for in the 
people you hire? 

LM: Integrity, character, a positive 
attitude and a sense of humor. I love 
courage - people who are willing to 
put it on the line. The people who are 
the most successful are those who are 
curious about everything. A willing- 
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`My Business Is Off' 
By Irwin Pollack 

What do you do when a prospect says business is too 
slow to spend money on advertising? Here are 10 
rebuttals you can use when you get a reluctant response. 

1. Sure. things are a bit more challenging today 
than in the past, but I've got an opportunity that will 

get your initial investment back - and more! 

2. What are you going to do to make business 
improve? You know, some people wait for things to 

get better, and others make them get better. 

3. I understand. And in every economic challenge, 
those businesses that continue to advertise bounce 
back faster and stronger than those that don't. Irwin Pollack 

4. You're open for business every day. Fewer and 
fewer people are coming in. It's not going to get any better until you do 
something about it. Tell your customers you're here and that you have 
things their budgets may be able to afford. 

5. Well, there's still business to be had. What is available should, at 
least, go to you. That's why it is vital to maintain your ad program - so 

you get your share of business. 
6. You're obviously reacting to the fact that your customers aren't 

spending money right now. But they still have the money to spend. 
Someone is going to get it. Let them know why it should be you. 

7. Several people I've spoken with have told me the same thing. 
Here's what they found by advertising with us.... 

8. I suppose you can look at it from an entrepreneur's or an 

accountant's point of view. Entrepreneurs will try almost anything to 

build business. Accountants will try to pull back, cut costs and save. 
You're the entrepreneurial type, aren't you? 

9. Advertising is designed to build business. What better time to 

advertise than when you really need it? 

10. Your competitors are going through the same tough times you 
are. Now is the time to hang in there. 

Boston -based radio sales and management trainer Irwin Pollack 
provides hands -on, results- oriented seminars and in -house consulting 
for clusters and individual stations. He can be reached toll -free at 888- 
723 -4650 (RADIO 50) or through his website at www.irwinpollack.com. 

ness to learn, an openness to new 
ideas and concepts. I always ask can- 
didates about their outside activities - I want to know what they read 
and how broad their thinking is. 

This job is a dream corn true be- 
cause, without question, these are the 

best people I've ever worked with in 
my career. There are a lot of different 
personalities here, which is fabulous. 
We have so many interesting, com- 
mitted, dedicated, performance-ori- 
ented professionals who want to win 
and have a good time doing it. 
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MANAGEMENT MARKETING SALES 

Mark Your Calendar 
Important dates and events in the coming year 

Feb. 17 -19 - Great Lakes Broadcasting Confer- 

ence & Expo, Lansing, MI; 517484 -7444 or 
www.michmab.com 

Feb. 19 -21- Country Radio Seminar, Nashville; 

615 -327 -4487 or www.crb.org 

Feb. 21 -23 - NAB Broadcast Leadership 
Training Program, Washington, DC; 202429 -5358 

or www.nab.org 

Feb. 22 -25 - NAB State Leadership Conference, 
Washington, DC; 202 -429 -5358 or www.nab.org 

Feb. 23 - 45th annual Grammy Awards, New 
York (CBS -TV); 310 -392 -3777 or www.grammy.com 

Feb. 25 - NAB Executive Committee Meeting, 

Washington, DC; 202 -429 -5358 or www.nab.org 

Feb. 28 -March 1- Dan O'Daÿ s PD Grad 
School, Los Angeles; 310 -476 -8111 or 
www.danoday.com/pdgrad 

March 6-8 -R &R Talk Radio Seminar, Los 

Angeles; 310 -5534330 or www.radioandrecords.com 

March 7 -11- South by Southwest Interactive 
Conference, Austin; 512 -467 -7979 or www.sxsw.com 

March 9 - Screen Actors Guild Awards (TNT - 

TV); 323 -540 -6707 or www.sagawards.com 

March 12 -16 - South by Southwest Music 
Conference, Austin; 512 -467 -7979 or www.sxsw.com 

March 13 - 17th annual Bayliss Broadcast 
Foundation Radio Roast, New York; 831 -655 -5229 

or www.bayhsssfoundation.org 

March 16-19 - National Association of 
Recording Merchandisers Convention, Orlando; 
856 -596 -2221 or www.narm.com 

March 18-22 - Winter Music Conference, Miami 

Beach; 954 -563 -4444 or www.wintermusicconference.com 

March 19 - Katz Media Group's first Women's 
Career Summit; 212-424-6485 or www.katz- media.com 

March 21 -23 - NAB Broadcast Leadership 
Training Program, Washington, DC; 202 -429 -5358 

or www.nab.org 

March 23 - 75th annual Academy Awards 
(ABC -TV); 310- 247 -3000 or www.oscars.org 

March 27 - National Association of Black - 

Owned Broadcasters 19th annual Communications 
Award Dinner, Washington, DC; 202 -463 -8970 

March 27 -June 18 - Spring Arbitron 
April 4-7 - Broadcast Education Association 

2003, Las Vegas; 202 -429 -5354 or www.beaweb.org 

April 5-10 - NAB 2003 Convention, Las Vegas; 

202 -429 -5358 or www.nab.org 

April 6 - Canadian Academy of Recording Arts 

& Sciences Juno Awards, Ottawa; 416 -628 -5609 or 
zvww. juro- awards.ca 

April 7 - CMT Flameworthy 2003 Video Music 
Awards, Nashville; 212 -846 -8000 or www.cmt.com 

April 7-9 - Radio-Television News Directors 
Association, Las Vegas; 202 -659 -6510 or 
www.rtnda.org 

April 9 - American Broadcast Pioneer Awards, 
Las Vegas; 203- 862 -8577; 

www.broadcastersfoundation.org 

April 5-9 - Gospel Music Association Conven- 
tion and Christian Music & Video Retailers 

Conference, Nashville; 615 -242 -0303; 

<<ww.gospelmusic.org 

April 10 - 34th annual Dove Awards, Nashville; 
615 -242 -0303 or www.gospelmusic.org 

April 18-20 - NAB Broadcast Leadership 
Training Program, Washington, DC; 202429 -5358 

or www.nab.org 

April 24-26 - Adventures in Broadcasting's 
Promotion Directors School, Houston; 713 -522- 

4273 or zuw -ivadventuresinbroadcasting.com 

May 6 - Fifth annual NAB Human Resources 

Symposium, Washington, DC; 202 -429 -5498 or 

www.nab.org/bcc 

May 19 -Peabody Awards, New York; 706 -542- 

3787 or www.peabody.uga.edu 

May 14-18 - National Public Radio Conference, 
New Orleans; 202 -414 -2000 or www.npborg 

May 16-18 - NAB Broadcast Leadership 
Training Program, Washington, DC; 202 -429 -5358 

or www.nab.org 

May 21- Academy of Country Music Awards, 
Las Vegas (CBS -TV); 818- 842 -8400 or 
www.acmcountry.com 

June 4-6 -47th annual PROMAX & BDAConfer- 

ence, Los Angeles; 310 -788 -7600 or www.pronwx.org 

June 5-8 - International Country Music Fan Fair, 

Nashville; 615 - 244-2840 or www.cmaworld.com 

June 6-8 - NAB Broadcast Leadership Training 

Program, Washington, DC; 202429 -5358 or 
www.nab.org 

June 9 - NAB Education Foundation Service to 

America Summit & Symposium, Washington, DC; 

202 -775.2550 or www.nabeforg 

June 10-11- NAB Summer Board Meeting, 
Washington, DC; 202 -429 -5358 or www.nab.org 

June 19 -21- R&R Convention, Beverly Hilton 
Hotel, Beverly Hills, CA; 310 -553 -4330 or 
www.radioandrecords.com 

June 19 - RAB Radio-Mercury Awards 
Luncheon, New York; 800 -232 -3131 or www.rab.com 

June 19 -22 - Native American Journalists 
Association Convention, San Diego; 612 -729 -9244 

or www.naja.com 

June 25 - American Women in Radio & 

Television 51st -Anniversary Celebration, Gracie 
Allen Awards & Gala, New York; 703 -506 -3290 or 

www.awrt.org 

June 26 -Sept. 17 - Summer Arbitron 
July 17 -20 - The Conclave, Minneapolis; 952- 

927 -4487 or www.theconclave.com 

July 19 -22 - NAB Executive Development 
Program for Radio Broadcasters, Georgetown 
University, Washington, DC; 202 -429 -5358 or 
www.nab.org 

Aug. 6-9 -R &R Triple A Summit, Boulder; 310- 

553 -4330 or www.radioandrecords.com 

Aug. 6-10 - National Association of Black 

Journalists 28th annual Convention & Job Fair, 

Dallas; 301 -445 -7100 or www.nabj.org 

Aug. 7 -8 - CRS Southwest, Dallas; 615 -327 -4487 

or www.crb.org 

Aug. 7 -9 - TalentMasters 15th annual Morning 
Show Boot Camp, Atlanta; 770- 926 -7573 or 
www.talentmasters.com 

Aug. 12 -15 - Eighth Scarborough Sales, 

Research & Marketing Conference, Santa Monica, 

CA; 212 -593 -4123 or www.arbitron.com 

Sept. 5-8 - Canadian Country Music Week, 

Calgary, Alberta; 905 -850 -1144 or www.ccma.org 

Sept. 18-Dec. 10 - Fall Arbitron 
Sept. 18-20 - Americana Music Association 

Conference, Nashville; 615438 -7500 or 
www.americanamusic.org 

Oct 1-4 -NAB Radio Show, Philadelphia; 202- 

429 -5358 or www.nab.org 

Oct. 6-9 - NAB Satellite Uplink Operators 
Training Seminar, Washington, DC; 202 -429 -5358 or 
www.nab.org 

Oct. 19-21- NAB European Radio Conference, 
London; 202 -429 -5358 or www.nab.org 

Send updates and additions to Jeff Green at 
jgreen@radioandrecords.com 

February 14, 2003 R &R 13 

Pros On The Move 
Thomas McSweeney moves up 

from GSM of KLQV /San Diego to 

Regional Director /Sales for Hispanic 

Broadcasting's Western Region, 

including San Diego, San Francisco, 

Phoenix, Las Vegas, Albuquerque 

and Fresno. A veteran of HBC radio 

stations in Chicago, McSweeney has 

also been VP /GM of WCPX -TV/ 

Chicago. 
Monica Rabassa is named 

Director/Marketing & Special Projects 

for HBC/Miami. She has 15 years of 

broadcast experience, including a 

term as Director/Marketing Research 

for Cisneros Television Group. 

Rabassa has received four Suncoast 

Regional Emmys for her work in 

network television. 

Premiere Radio 

Networks' Marketing 

Division raises Tom 
Drennon from Sr. Creative 

Director to VP /Creative 
Director, Marketing & 

Advertising. Drennon takes 

over responsibility for 

maintaining Premiere's 

corporate identity and 

continues to oversee 

creative design for the 

company's in -house agency and 

marketing department. 

Omar Thompson moves up 

from Director/Marketing to VP/ 

Marketing & Advertising at Premiere 

Radio Networks. He's now responsi- 

ble for developing and 

implementing marketing 

strategy, industry events 

and advertising campaigns. 

Ernie Bingham steps 

up from LSM to GSM for 

Cumulus' three stations in 

Ventura, CA. Bingham 

started his radio career in 

1989 as an AE in Califor- 

nia's Ventura County. Drennon 
Sandy Capell is named 

Director /Sales for Clear Channel's 

seven -station New Orleans cluster. 

Most recently VP/Director of Sales 

for Ocean Broadcasting/Wilmington, 
DE, she has also served as GSM for 

AMFM Inc./Raleigh. 
Lee Chambers is the new Multi - 

Media Manager for ABC /Los 

Angeles. He most recently spent 10 

years at Westwood One's 24 -hour 

satellite division, working on the 

Oldies Channel, '70s Channel and 

Groovin' Oldies formats. Chambers 
has also created numerous 
websites for clients through his web - 

design company, Web Works 100. 

Keith Cornwell moves up from 

GSM of WNKS/Charlotte to Sr. VP/ 

Director of Sales for Infinity/ 
Charlotte. Replacing Comwell at 

WNKS is Rob Whitehead, who has 

been LSM for the group's WSSS for 

the past two years and was 

previously LSM of WNKS. 

Pete Dits is promoted to Station 
Manager for KESN & WBAP /Dallas- 
Ft. Worth. A 20 -year broadcaster, 

Dits has been with WBAP since 
1986, having risen through the yanks 

from AE to LSM and, most recently, 

GSM. 

Scott Elberg joins Hispanic 

Broadcasting as VP /Sales for New 

York. Elberg previously worked as 

GM at Clear Channel's crosstown 

WHTZ -FM & WKTU. 

Patty Golden is the-new VP/ 

Strategic Marketing for On Board 

Entertainment, an agency specializ- 

ing in sports, music and lifestyle 

marketing. She will lead music, event 

and promotion strategies for brands 

targeting the 12 -34 demo. Golden 

was formerly with Clear Channel 

Entertainment, where she developed 

entertainment and everrt- marketing 

programs for several major corporate 

marketers. 

Sandy Johnston joins the RAB 

as Director /Radio Training Academy, 

based in Dallas. She brings 

15 years of experience in 

sales, sales management 

and sales training to the post, 

including five years operating 

her own sales -training 
consultancy. 

Keith Kaufman is 

promoted from Manager/ 

Marketing & Promotions to 

Director/Marketing & 

Broadcast Operations for 

Clear Channel's five -station Nashville 

cluster and the Tennessee Radio 

Network. He is an eight -year 

company veteran. 

Emmis/New York Director/ 

Marketing Rocco Macri exits at the 

end of February to concen- 

trate on running Broadcast 

Manager Inc., maker of 

PromoSuite and 

ListenerEmail.com. Macri 

has been overseeing 
marketing and promotion for 

WQHT, WRKS and WQCD 

since 1997. Reach him at 

212 -367 -1650 or 

rmacri @promosuite.com. 
Basil Murrain is 

promoted to VP /Marketing & 

Promotion for American Urban Radio 

Networks. A 17 -year marketing and 

media veteran, he's been with SPM 

Urban Network, the marketing and 

promotions division of AURN, for 10 

years and has a background with ad 

agencies specializing in media - 

buying and barter relations. 

Clark Newton joins Compass 

Radio's KPRI /San Diego as LSM. An 

18 -year market veteran, he was most 

recently GSM of Clear Channel's 

KOCL & XHRM /San Diego. 

Matt Ross joins Emmis/New 

York as VP /Sales & Marketing. Since 

early 2002 Ross has served as CEO 

of Tuming Point, which specializes in 

media, marketing and event 

consulting services. He has 

previously served as GM of Clear 

Channel's WAXQ/New York and VP/ 

Sales of that company's New York 

cluster. 

Cindy Sivak, Sirius VP /Industry 

& Talent Relations, exits to form 

Sivak Entertainment, devoted to 

talent booking and logistics for radio, 

television, conferences and special 

events. She can be reached at 212- 

721 -8620 or sivakent@aol.com. 

Thompson 
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PART TWO OF A TWO -PART SERIES 

DIGITAL MEDIA 

Echo Wants A Real 
Shot At Digital Music 
Retailers hope labels will grant rights for more 
flexible distribution 

Echo, a consortium of retailers Best Buy, Tower, Virgin, 
Hastings Entertainment, Wherehouse and Trans World 
Entertainment, is currently seeking major -label licenses for 
much wider distribution of digital music. Last week I 

spoke with Echo CEO Dan Hart about the consortium's 
licensing plans and customer focus, and this week he talks 
about what's changing in music distribution and the real 
revenue potential of digital music. 

R &R: Do you agree with the people 
who say albums are over? 

DH: No, I don't. First of all, the 
concept of a grouping of songs has 
artistic merit. I don't think that's 
going away. There are still billions 
of dollars of CDs sold per year in 
North America alone. It's declining, 
and that will probably continue over 
a long period of time, but there's al- 
ways a reason to go into the store. 

The best analogy I can think of is 
the disruption that VCRs caused in 
the movie industry. In the first few 
years there was a lot of fear: If peo- 
ple can watch movies at home, 
they're never going to go to the the- 
ater again. Why would they? If you 
can watch movies at home in your 
underwear and have 10 people over 
and pay once, why would you ever 
go to the movies? 

But the result, of course, has been 
that not only has revenue for the 
movie industry overall increased, 
but, specifically, ticket sales in the- 
aters have increased. People go to 
the movies more often because of 
VCRs and DVD players. Movies 
are more ingrained in our culture 
than they were before; it's just a 

bigger part of American life to con- 
sume movies. 

The same is true of music. You 

can't say there's a fixed amount of 
demand, where consumers want X 

billion dollars a year in music prod- 
ucts and if they download a song 
they're never going to buy an al- 
bum. I don't think it works that way. 
There's a tremendous opportunity 
to use the Internet positively to get 
people more excited about music. 

R &R: Do you have a timeline, or 
does it depend on the licensing negotia- 
tions? 

DH: It depends on the licensing. 
The strategy of launching a product 
that has limited content and doesn't 
get any consumer traction has al- 
ready been taken by others, and we 
don't want to repeat that, so we 
won't go into the market until we've 
got a critical mass of content. That's 
at least all five major record labels, 
and probably the major indepen- 
dents as well. 

I'm optimistic that the record la- 

bels will cooperate. I think we can 
get those deals done in the next six 
months, and you'll begin to see ex- 
perimentation in retail stores by the 
end of the year. 

R &R: You've kind of answered my 
next question, which is what do you 
think of MusicNet and pressplay? 

The U.S. Copyright Office has given webcaster representatives 
and the RIAA until March 5 to provide the agency with a progress 
report on their negotiations to set a 2003 -2004 rate for webcast 
performance royalties. If a private deal can't be worked out, a new 
Copyright Arbitration Royalty Panel will convene in August. 

As expected, the RIAA has filed a brief opposing Verizon's 
request that the court let it keep the name of one of its Internet 
subscribers secret until Verizon's appeal of an order to comply with the 
RIAA's Digital Millennium Copyright Act subpoena of the customer's 
name is completed. 

The RIAA and its multinational equivalent, the International 
Federation of the Phonographic Industry, debuted the new Global 
Release Identifier numbering system for digital music this week. The 
groups say the GRID will function like a UPC code for music sold 
online and will help streamline record -keeping and royalties payments. 

By Brida Connolly 
Associate Managing Editor 

DH: [Laughs.] As an overall atti- 
tude, I'd say we support everyone 
who's trying to make the space 
work legally. But every time some- 
one signs up for pressplay, they put 
their e-mail address into that system 
and pressplay starts to record their 
preferences. Pressplay is essentially 
in the retail business, because 
they've got the customer relation- 
ship. 

For traditional CD retailers, that's 
always been their business: sitting 
between the labels and the consum- 
er. Retailers would like to continue 
to have that relationship in the dig- 
ital world, the same way they've got 
it in the physical world. 

R &R: I was surprised to hear you're 
seeking to license tethered downloads. 

Those are the biggest gripe about the 

paid services. 

DH: It depends on how they're 
viewed. If the expectation is for a 

permanent download and what you 
end up with is tethered, the consum- 
er is going to revolt. On the other 
hand, tethered downloads have 
their place. I just think the price 
should be very inexpensive or even, 
potentially, free. 

You can imagine a free product, 
where you've got radio, on -demand 
streaming and downloads that stay 
tethered on your PC, and for very 
little money - or, potentially, free - 
you can experiment with new mu- 
sic. In that context, it'll be viewed as 
extremely attractive. Then, when 
you start to pay, you should have 
downloads that are permanent and 
you own them. I think the consum- 
er can understand that distinction. 

If you view tethered downloads 
relative to permanent downloads, 
they look very negative. If you view 
them relative to radio, suddenly 
they look exciting, because it's the 
ability to say, "I like this song on the 
radio, and I want to be able to play 
it anytime I want on my computer." 

R &R: Is there anything else you 

want R &R's readers to know about 
Echo? 

DH: One thing I'll say is that 
we're open to working with radio. 
One of the biggest benefits retail- 
ers bring to the endeavor is their 
contact with consumers, and, 
clearly, radio is the other major 
consumer touch point in the mu- 
sic industry. Between radio and 
the retailers, you've really got the 
customer captured. 

Wgracenote 
www.gracenote. corn 

charts@gracenote.corn 

If you play CDs on an Internet -connected computer, Gracenote prob- 
ably knows about it. Every day Gracenote's CDDB music- recognition 
service supplies artist and track information to more than 1 million 
people who play music through CDDB -enabled audio players; at the 
same time, Gracenote collects information about the music those people 
are listening to. That data is then anonymously aggregated for Grace - 
note's charts. Below are last week's 50 most played CDs. 

DIGITAL TOP 50` 
LW TW ARTIST Album Title Weeks On 

- 1 50 CENT Get Rich Or Die Tryin' 1 

2 2 EMINEM The Eminem Show 39 

1 3 NORAH JONES Come Away With Me 42 

4 4 COLDPLAY A Rush Of Blood To The Head 24 

3 5 VARIOUS ARTISTS 8 Mile 15 

6 6 AVRIL LAVIGNE Let Go 35 

8 7 CHRISTINA AGUILERA Stripped 14 

5 8 RED HOT CHILI PEPPERS By The Way 31 

12 9 JUSTIN TIMBERLAKE Justified 14 

11 10 NELLY Nellyville 33 

10 11 SHANIA TWAIN Up! 12 

13 12 THE ROLLING STONES Forty Licks 19 

7 13 CHEMISTRY Second To None 4 

15 14 NAS God's Son 8 

9 15 JOHN MAYER Room For Squares 45 

14 16 U2 The Best Of 1990 -2000 14 

16 17 SYSTEM OF A DOWN Toxicity 75 

17 18 ELVIS PRESLEY Elvis 30 #1 Hits 20 

28 19 NIRVANA Nirvana 15 

20 20 JENNIFER LOPEZ This Is Me ... Then 11 

29 21 SANTANA Shaman 16 

19 22 PINK Missundaztood 58 

21 23 JAY -Z The Blueprint 2: The Gift & The Curse 13 

22 24 JOSH GROBAN Josh Groban 32 

- 25 VARIOUS ARTISTS Daredevil Soundtrack 1 

18 26 ZWAN Mary Star Of The Sea 2 

27 27 AUDIOSLAVE Audioslave 12 

25 28 2 PAC Better Dayz 11 

32 29 VARIOUS ARTISTS Chicago, Music From The Motion Picture 4 

26 30 ELTON JOHN Greatest Hits 1970.2002 8 

34 31 SHAKIRA Laundry Service 64 

37 32 DIXIE CHICKS Home 19 

23 33 NICKELBACK Silver Side Up 73 

33 34 PINK FLOYD Echoes The Best Of Pink Floyd! 66 

35 35 CREED Weathered 64 

46 36 THE STROKES Is This It 39 

31 37 ROBBIE WILLIAMS Escapology 12 

30 38 JA RULE The Last Temptation 11 

24 39 SUM 41 Does This Look Infected? 7 

40 40 ALICIA KEYS Songs In A Minor 81 

38 41 PUDDLE OF MUDD Come Clean 62 

- 42 TOOL Lateralus 76 

- 43 KYLIE MINOGUE Fever 39 

50 44 MARIAH CAREY Charmbracelet 10 

39 45 SYSTEM OF A DOWN Steal This Album 11 

41 46 ASHANTI Ashanti 41 

36 47 LINKIN PARK Reanimation 27 

48 PAUL MCCARTNEY Back In The U.S. Live 2002 8 

48 49 QUEENS OF THE STONE AGE Songs For The Deaf 9 

- 50 KID ROCK Cocky 4 
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KCSX Signs On 
In Kansas City 

After stunting for weeks - first 

as all- Beatles, then all- Rolling 
Stones, then all-Led Zeppelin, then 
all-U2, then all -Van Halen and, fi- 

nally, all -Metallica - KCSX/Kansas 

City officially fLpped on Monday to 

"97.3 The Planet." The 5,500 -watt 
station, which plans to adopt the 
KZPL call letters, recently moved in 

from neighboring Columbia, MO. 

KCSX is co -owned by Union 
Broadcasting, which is running the 
station, and First Broadcasting. It 

took them almost three years to get 

the signal up and running, and they 
signed on KCSX on Jan. 20. 

Using the liner "Your favorite 
music, our favorite music," The 
Planet's programming is currently 
leaning in the Triple A direction. A 

sample hour includes such artists as 

Collective Soul, Blues Traveler, John 
Mayer, The Calling, Coldplay and 
The Cranberries. 

GM Chad Boeger is acting PD. 

The station is jockless for the time 
being. 

"We are targeting a younger 25- 

44 adult audience," Boeger told 
R &R. "We are still in the process of 

fine- tuning the station. The Planet 
will be very current- driven. I would 
say there are elements of Triple A, 

Hot AC and even a little Active 
Rock right now, but once we've 
chosen a PD, that will become 
much more focused. We are cur- 
rently interviewing for the PD slot, 

which we hope to fill very soon." 

Reynolds Joins 
WBLK /Buffalo 

Chris Reynolds has been named 
PD of Infinity's Urban WBLK/Buf- 
falo. He replaces Skip Dillard, who 
exited the station earlier this year to 

join Billboard Monitor. 
"With Chris' programming back- 

ground and knowledge of the for- 

mat, I am confident that he will take 
WBLK to the next level," WBLK 

GM Jeff Silver told R &R. "The sta- 
tion has grown quite a bit in the last 

six years under the direction of Skip 
Dillard, and again I'm confident 
that Chris can take it to the next 
step up." 

Before joining WBLK, Reynolds 
was PD at Cumulus' WDZZ /Flint, 
MI. 

WMXV 
Continued from Page 3 

huge hole that was left open when 
Fox went away. There will be a big- 
ger library and more variety, and it 
will just be more exciting between 
the records." 

WMXV afternoon host J.J. Jack- 
son has shifted to mornings. Gary 
Jeff Walker is now in afternoons. 

NEWSBREAKERS 

SINGING TENACIOUSLY Styx invited several artists, including Billy Bob 

Thornton, John Waite, Jude Cole, Tenacious D and Beach Boy Brian Wilson, to 

collaborate with them on their new album Cyclorama, which hits the streets on 

Feb. 18. Seen here clowning around are (l -r) 93/At Tommy Shaw and 

Tenacious D bandmembers Jack Black and Kyle Gass. 

Sinicropi Becomes VP /GM 
At Cox's WHZT & WJMZ 

WKRK -FM /Detroit VP /GM Steve Sinicropi has been named to a simi- 

lar post at Cox Radio's CHR /Rhythmic WHZT and Urban AC WJMZ in 

Greenville, SC. Sinicropi assumes the GM chair from Sam Church, who 

recently exited the stations. 
Sinicropi had been VP /GM at Infinity's Motor City Talk station for five 

years. Prior to that he was President of Cybertoons, an Internet develop- 

ment company based in Milwaukee. His broadcast resume also includes 

10 years as VP /GM at WLUM /Milwaukee and five years as GM of KKRQ 

& KXIC /Cedar Rapids, IA. 

"I'm throwing away my snow blower," joked Sinicropi when contacted 

by R &R about his move to Greenville. "Seriously, this was really a great 

opportunity for me to join a terrific group of people here at Cox, not to 

mention that Greenville is a city that offers a great quality of life for both 

me and my family. These are two successful and well programmed radio 

stations with strong ratings and good talent. I'm truly excited about the 

opportunity to help lead them to even greater heights." 

Arbitron 
Continued from Page 3 

Cohen now also serves as the 
leader of Arbitron's liaison team for 

the Media Ratings Council. 
Feldhaus, who has been Direc- 

tor /Strategic Initiatives for Arbi- 
tron's Radio Stations Services op- 
eration, has been promoted to 
the newly created VP /Radio Prod- 
uct Management & Client Services 
position. He now oversees the 
company's customer communica- 
tion and services group and diary 
analysis and communication group, 
and those departments have been 
combined with the company's cli- 

ent services division. 
The departments' merger comes 

following the announcement that 
beloved Client Services Manager Pat 
Duggan - the person radio dealt 
with when visiting Arbitron's Co- 
lumbia, MD headquarters - will re- 

tire next month after a 16 -year run. 
"U.S. Media Services is being 

strengthened through the talents of 

these two experienced executives," 
Charlebois said of Cohen and Feld - 
haus. "Feldhaus' background as a 

product manager, as well as his 
knowledge of our services and cus- 

tomers, make him uniquely quali- 
fied to take on his new responsibili- 
ties. 

"Bringing Dr. Cohen aboard to 

focus his considerable research ex- 

pertise exclusively on the needs of 

U.S. Media will help this organiza- 
tion continue to enhance the qual- 
ity of our research services." 

Dupree, meanwhile, will devote 
100% of her time to PPM develop- 
ment and the marketing of the 
nonratings uses of PPM technology. 
She has been with Arbitron since 
1990. 

"Linda has been an outstanding 
leader of our advertiser and agency 
services division," said Arbitron 
President /CEO Steve Morris, to 
whom Dupree reports. "Given the 
strategic and financial value of the 
marketing -panel application of the 
PPM and the different customer 
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EXECUTIVE ACT /ON 
Lobel Named EVP Of Infinity Promotions Group 

ichard Lobel has been named Exec. VP for the Infinity Promo- 
tions Group, overseeing all integrated marketing and c eative solu- 

tions for Infinity Broadcasting's promotions division. 
Lobel joins the company from New York -based CMI, 

a division of Clear Channel Entertainment, where he 

supervised the client- management and show depart- 

ments. 
Infinity Broadcasting Exec. VP /Marketing David 

Goodman said, "Richard has extensive experience 
in crafting integrated marketing and creative cam- 

paigns for some of the most enduring companies and 

brands in the business world, and I am confident he 

will continue his success with Infinity." 

Prior to working at CMI Lobel was Sr. VP of CCE's 
Alliance Marketing group, where he developed inte- 

grated marketing programs for numerous major clients. He also previ- 

ously served as Director /Global Advertising for CRK -the in -house agen- 

cy for Calvin Klein brands - and earlier worked with several key ac- 

counts at Ogilvy, DDB and Grey. 
"As commuting time grows and people spend more and more time away 

from home, radio represents one of the most powerful ways to influence 

consumers on the go," Lobel said. "Our vision is to show marketers new 

and exciting approaches to using radio in an integrated, mutidimensional 
manner." 

Lobel 

Premiere Promotes Klatt To SVP & Dir./Research 

premiere Radio Networks has promoted Len Klatt from VP /Director 

of Research to the newly created position of Sr. VP /Diractor of Re- 

search. He continues to report to Exec. VP /Marketing Roby Wiener. 

"I am thrilled to acknowledge Len's many contributions to Premiere Radio 

Networks with this promotion," Wiener said. "Len continues to provide 

Premiere and our clients great insight into radio and media research. His 

expertise and leadership deliver consistently exceptional product and in- 

tuitive marketplace analysis. His accomplishments have been recognized 

within the Premiere family and throughout the radio industry" 
Prior to joining Premiere Klatt served as Director /Research at West- 

wood One in New York for 11 years. He started his research career in 

advertising at Media Buying Services International and later shifted to the 

broadcasting side when he moved to the Mutual Broadcasting System. 

Klatt was recently elected Radio Committee Chairperson to the Exec. 

Committee for the Media Ratings Council and overall Charman for the 

Network Radio Research Council. 

Infinity 
Continued from Page 1 

WDSY and Hot AC WZPT. He pre- 
viously served as KDKA's GSM. 

Before that Young was Eastern Re- 

gional Sales Manager for the CBS 

Radio Network and spent several 
years at New York -based CBS Ra- 

dio Representatives. 
WBZZ, WDSY & WZI'l will con- 

tinue to be managed by GM Don 
Oylear, who has added clusterwide 
duties as Sr. VP /Director of Sales. 

Oylear's first order of business with 
his expanded duties will be to as- 

sist Infinity /Pittsburgh VP /Pro- 
gramming Keith Clark in a 

reimaging of WBZZ that began 
Monday, when the station dropped 
its longtime "B94" moniker to be- 

- come "93 -7 BZZ." More details on 

base, having Linda concentrate 
solely on this concept will allow 
Arbitron to respond more quickly 
to the challenges and opportunities 
presented by the marketplace." 

Before joining Arbitron Dupree 
held various media positions, in- 

cluding planning supervision at 
Grey Advertising and field- market- 
ing management at the Stroh Brew- 

ery Co. 

the name change are in Street Talk 

on Page 24. 

Back in St. Louis, Susan Kretsch- 
mar has been named Sr. VP /Direc- 
tor of Sales for the Gateway City 
cluster and reports to Davis. 
Kretschmar spent three years in 
Dallas as Sr. VP /Business Develop- 
ment with Katz -CC Worldwide 
Creative Corporate Alliances. 

Additional reporting by Julie Gidlow. 

Gilbert 
Cont sued from Page 3 

I've ever known. Quite simply, he 
just 'gets it' more than any other 
manager I've ever met. I've learned 
a lot from Dan about how to be a 

good manager, and I plan to put 
some of the skills he taught me to 

work in my new position. 
"The job as GM at ESPN Radio 

is a very product - intensive posi- 
tion, and for a guy like me, who 
lives, eats, drinks and sleeps 
sports, this was one great opportu- 
nity that was just too good to pass 
up. I'm looking forward to joining 
the best network -radio sports team 
in the business." 

www.americanradiohistory.com
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National Radio 
UNITED STATIONS RADIO NET- 

WORKS announces this year's lineup 
for its Country Giants series. The two - 
hour programs, hosted by KZLA/Los 
Angeles middayer Shawn Parr, are 
available as follows: The Alan Jackson 
Story, the week of Feb. 14; The George 
Strait Story, May 24 -26; The Brooks & 

Dunn Story, July 4 -6; and The Tim 
McGraw Story, Aug. 30 -Sept. 1. For 
more information, contact Rob Pierce 
at 212- 869 -1111. 

USRN & BLACK ENTERPRISE 
magazine join for 'The Black Enterprise 
Business Report" financial and invest- 
ment news and commentary. The 
thrice -daily - drivetimes, middays and 
afternoons - reports are set to debut 
March 31. For more information, con- 
tact Julie Harris at 212 -869 -1111. 

SALEM SATELLITE NETWORK 
debuts Into the Night Live, a talk pro- 
gram hosted by Dawson McAllister and 
Bill Scott and airing from i 1 am -1 pm ET. 

For more information, contact Bill Scott 
at 931 -489 -1085. 

WESTWOOD ONE & CNBC corn - 
plete a multiyear agreement to produce 
and distribute hourly one -minute 
"CNBC Business Reports," beginning 
March 31. Affiliates also receive 10 vi- 
gnettes, fed each Friday, for airing 
throughout the weekend and have the 
option to simulcast CNBC's opening - 
and closing -bell market reports and to 
use excerpts from CNBC interviews. 
For more information, contact Peggy 
Panosh at 212- 641 -2052. 

MTV RADIO NETWORK presents 
Letting Go With Avril Lavigne, a one - 
hour special hosted by TRL's Quddus 

NEWSBREAKERS 

CHRONICLE 

BIRTHS 

Young Dubliners singer Keith 
Roberts, wife Mary Jo, son Jake 
Owen, Jan. 30. 

CONDOLENCES 

Jazz trumpeter Ruby Braff, 75, 
Feb. 9. 

Hyperion Records founder Ted 
Perry, 71, Feb. 9. 

Jazz percussionist Mongo 
Santamaria, 85, Feb. 1. 

and featuring live performances and 
interviews with the teen star. The pro- 
gram is available to air the weekend of 
March 22 -24; for more information, 
contact Abby Krasny at 212- 641 -2009 
or abby_krasny@westwoodone.com. 

Records 

SAMANTHA 
SCHWAM is named 
Sr. VP /CFO for the 
Atlantic Group. She 
was most recently 
Sr. VP /Finance. 

Industry 

RICK SHOE- 
MAKER becomes 
President of the 
Neil Bogart Memo- 
rial Fund. Shoe- 
maker is President 
of Warner /Chappell 
Music. 

Shoemaker 

Changes 

CHRIPop: WKQI /Detroit has a new 
address: 27675 Halsted Road, 
Farmington Hills, MI 48331; phone: 
248 -324 -5800. 

Classic Rock: Greg "Woody" Wood 
joins KPLN /San Diego for after- 
noon drive. 

Records: Arista names Glenn 
Delgado VP /Business & Legal Af- 
fairs ... Steven Feline is named BMG 
VP /Repertoire Accounting & Ad- 
ministration ... Benny Tarantini is 
upped to Jive Records Director/ 
Publicity ... Sarah Dennison be- 
comes VP /Media Relations for Ra- 
zor & Tie ... Patrick Armstrong and 
Larry Stessel form Titan Entertain- 

ment Group, which includes the 
new label Parc Records. 

Industry: Former Motown exec Wil- 
liam "Mickey" Stevenson launches 
Stevenson International Entertain- 
ment Group ... Alison Taylor be- 
comes Sr. VP /Marketing and Josh 
Leopold is tapped as head of busi- 
ness affairs and publishing at WF 
Leopold Management ... Lowell 
Smith joins Broadcast Electronics as 
Customer Service Engineer ... Mel- 
issa Miller resigns as House of 
Blues Sr. VP /Talent Buyer. 

Products & Services: DMX Music 
adds the two -hour All -Request Show 
to its Listening Room channel and 
now airs Listening Room's House 
Party program seven days a week. 

BUSINESS BRIEFS 
Continued from Page 6 

NABOB To Honor Ali, Ross 
Muhammad Ali and Diana Ross will receive lifetime- achievement awards at the National Association of 
MI Black Owned Broadcasters' 19th annual NABOB Communications Awards ceremony, which will be held on 
March 27 in Washington, DC. Additionally, recording artist and actor LL Cool J and actress Audra McDonald will 
receive Entertainer of the Year honors; director Antoine Fuqua - whose Training Daygamered a Best Actor Oscar 
for Denzel Washington - will be presented with the group's Oscar Micheaux Award; former U.S. Secretary of Labor 
Alexis Herman will receive the Mickey Leland Public Service Award; and jazz saxophonist Benny Carter will 
receive the Pioneer in Music Award. 

FCC ACTIONS 
FCC Searches For `Formula' On Media Mergers 

The Los Angeles Times reported this week that the FCC is seeking a mathematical "formula" to determine just 
how big is too big when it comes to mergers involving broadcasting companies. In fact, FCC Chairman Michael 

Powell is reportedly offering a reward to the first FCC economist who can deliver an objective formula that accu- 
rately measures the diversity of media outlets in a given market. The Times said Powell is specifically seeking 
something similar to the index the Justice Department uses when reviewing whether a merger will result in a 
monopoly. Susan Eid, Powell's legal adviser for media issues, said the creation of a "diversity index" would be 
something "that would survive time so that every other commission doesn't have to go through the same intensive 
fact -gathering process that we are." But she and other FCC officials declined to comment to the Times on the 
specific elements of a possible formula. 

Commissioners To Make Another Capitol Hill Appearance? 
The FCC commissioners may be on their way back to Congress, this time to appear before the House: Rep. Billy 
Tauzin has scheduled a hearing of the House Energy & Commerce Committee called "Health of the Telecom- 

munications Sector: A Perspective From the Commissioners of the Federal Communications Commission." A corn - 
mittee spokesman told R &R that a witness list won't be released until about a week before the Feb. 26 hearing, so 
it's not yet known if all the commissioners will again appear before lawmakers. All five did turn out for a Jan. 14 
grilling by the Senate Commerce Committee, when Sens. Ron Wyden, Byron Dorgan and others came down on the 
FCC over the consolidation that has swept the radio industry. 

Orange Alert Means More Security At FCC 
The FCC closed the main lobby at its Washington, DC headquarters until further notice after the Department of 
Homeland Security raised the national -security alert status to orange on Feb. 7. Visitors must enter through a 

side lobby and be escorted at all times by a member of the commission staff. The FCC's Reference Information 
Center was closed on Feb. 7 but can now be visited with a staff escort. For details on security precautions and to 
access FCC services online, visit www.fcc.gov. 

FCC Creates Office Of Strategic Planning & Policy Analysis 
he FCC has created a new Office of Strategic Planning & Policy Analysis. The office will focus on the 
commission's short- and long -term policy objectives and incorporates the functions of the earlier Office of Plans 

& Policy. FCC General Counsel Jane Mago becomes Chief of the new office, while Robert Pepper, formerly Chief 
of the Office of Plans & Policy, now reports directly to Chairman Michael Powell as Chief /Policy Development. 
Wireless Bureau Deputy Chief Kathleen O'Brien will step into the role of Deputy Chief for the new office, and 
Maureen McLaughlin, currently senior counsel for law and policy in the General Counsel's office, will serve as 
Chief of Staff. Deputy General Counsel John Rogovin succeeds Mago as General Counsel. 

Krieschen 
Continued from Page 1 

that I had the best local sales job in 
all of radio. When I became LSM 
and, ultimately, Director /Sales, I felt 
the same way. 

"Now, as GM of WGN, I can still 
say I have the best job in radio. 
Steve paved a great road for all of 
us here, and his success has made 
it easier for all of us here at WGN. 
We have a great team of talents and 
department managers, and I could 
not be more enthusiastic about or 
grateful for this new opportunity." 

Cox 
Continued from Page 1 

properties continue to report to 
Ferguson. 

Cox has also made the following 
changes to its regional management 
structure: 

KISS & KSMG /San Antonio 
VP /GM Caroline Devine has been 
elevated to Regional VP and will 
also oversee the Honolulu market. 

Group VP Rich Reis - who 
currently oversees Miami, Orlando 
and Jacksonville - has added 

Tampa to his responsibilities, bring- 
ing all of Cox's Florida properties 
under his oversight. 

WBAB, WBLI & WHFM/ 
Nassau -Suffolk VP /GM and Re- 
gional VP Kim Guthrie has added 
Greenville, SC to her set of markets, 
which also includes Louisville and 
Dayton. 

KCJZ, KCYY, KKYX & KONO- 
AM & FM /San Antonio VP /GM 
and Regional VP Ben Reed has 
added Birmingham to his current 
oversight of Tulsa. 

Regional VP and Tampa Mar- 
ket Manager Jay O'Connor will con- 
tinue to oversee Richmond. 

"We're always looking for ways 
to make our company management 
structure more efficient, and these 
moves do just that," Cox Radio 
President /CEO Bob Neil said. 
"These changes also allow us to re- 
ward some of our best people with 
promotions and continue to offer 
our senior managers growth and 
new challenges." - Julie Gidlow 

Ennen 
Continued from Page 1 

capacity to the corn - 
pany, whose products 
include the Matchlink 
Singles Network, Cash - 
Back Rewards Mall 
and the Logo Cafe. 

The move comes as 
Infinity restructures its 
top management tier in 

the Windy City under 
Rod Zimmerman, the 
newly named Sr. VP/ 
Market Manager for In- 
finity /Chicago. It's expected 
that Infinity's seven -station 
cluster will ultimately have only 
one or two GMs. 

"My two professional pas- 
sions over the past 20 years 
have been country music and 
creating new NTR streams," 
Ennen told R &R. "I've enjoyed 
doing Country for the last 20 
years and am now excited 
about developing new concepts 
and ideas for radio stations that 

help generate more revenue." 
Ennen joined WUSN as an AE 

in 1984. He was promoted to 
LSM in 1985, GSM in 
1987 and GM in 1990. 

Meanwhile, Paul 
Agase has returned to 
Infinity as Sr. VP /Direc- 
tor of Sales for the Chi- 
cago cluster, oversee- 
ing the seven stations' 
sales departments and 
the cluster's national 
sales office. The 13- 
year Infinity veteran 

and former WBBM -FM GSM 
most recently spent five months 
as Station Manager /GSM for 
Clear Channel's crosstown 
WKSC. 

"Paul's experience, market 
knowledge, passion and corn - 
mitment to excellence make 
him the perfect candidate to 
lead our sales efforts in Chi- 
cago," Zimmerman said. 

Ennen 

Additional reporting by Jeff 
Green. 
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MUSIC 
CHOICE' 
23 million homes 

27,000 businesses 
Available on digital cable and DirecTV 

Adam Neiman 646 -459 -3300 

HIT LIST 

Seth Neiman 
BLU CANTRELL (/SEAN PAUL Breathe 

MISSY ELLIOTT f/LUDACRIS Gossip Folks 

SOFT ROCK 

Seth Neiman 
AVRIL LAVIGNE I'm With You 

CELINE DION I Drove All Night 

DANA GLOVER Thinking Over 

GEORGE HARRISONStuck Inside A Cloud 

JOSH GROBAN You're Still You 

REGIE HAMM Babies 

R &B & HIP -HOP 

Damon Williams 
AMERIE Need You Tonight 

JONELL Don't Stop 

NIVEA Laundromat 

SNOOP DOGG Beautful 

RAP 

Damon Williams 
50 CENT What Up Gangsta 

LIL KIM The Jump Cff 

ROB SWIFT The Ghetto 

TONY TOUCH G'a Up 

ROCK 

Gary Susalis 
STONE SOUR Inhale 

TODAY'S COUNTRY 

Liz Opoka 
JESSICA ANDREWS There's More To Me Than You 

KENNY CHESNEY Bg Star 

MONTGOMERY GENTRY Speed 

PROGRESSIVE 

Liz Opoka 
BOB DYLAN 'Cross The Green Mountain 

BRUCE SPRINGSTEEN Waitin On A Sunny Day 

JASON MRAZ The Femedy (I Won't Worry) 

PATTY LARKIN Different World 

WILCO I'm The Mar Who Loves You 

SMOOTH JAll 
Gary Susalis 
RANDY SCOTT Lost In A Moment 

866 -MVTUNES 
,.. J, !, 

D I E 

r II IIFS 

21.000 movie theaters 

WEST 
1. FAITH HILL Cry 

2. SHANIA TWAIN Upl 

3. DONNAS Take It Oft 

4. TYRESE How You Gonna Act Like That 

5. VANESSA CARLTOel Pretty Baby 

MIDWEST 
1, VANESSA CARLTON Pretty Baby 

2. FAITH HILL Cry 

3. TYRESE How You Gonna Act Like That 

4. DONNAS Take It Off 

5. TIM MCGRAW Tin} Dancer 

SOUTHWEST 
i. FAITH HILL Cry 

2. VANESSA CARLTON Pretty Baby 

3. SHANIA TWAIN Up! 

4. DONNAS Take It Ott 

5. TIM MCGRAW Tiny Dancer 

NORTHEAST 
1. VANESSA CARLTON Pretty Baby 

2. FAITH HILL Cry 

3. DONNAS Take It 01 

4. TYRESE How You 3onna Act Like That 

5. SHANIA TWAIN Up! 

SOUTHEAST 
1. FAITH HILL Cry 

2. SHANIA TWAIN Up! 

3. VANESSA CARLTON Pretty Baby 

4. TYRESE How You Gonna Act Like That 

5. DONNAS Take It Off 

NATIONAL MUSIC FORMATS 

//` v-- STELLITE 
RDIO 

Lori Parkerson 
202-380-4425 

20on20 (XM20) 

Kane 
50 CENT In Da Club 

R. KELLY Ignition (Remix) 
MARIAH CAREY 1/CAM'RON Boy (I Need You) 

DANIEL BEDINGFIELD If You're Not The One 

BPM (XM81) 

Blake Lawrence 
JUSTIN TIMBERLAKE Cry Me A River 

NOEMI In My Dreams 
DALLAS SUPERSTARS Helium 

JOCELYN ENRIOUEZ No Way No How 

Squizz (XM48) 

Charlie Logan 
GODSMACK Straight Out Of Line 

(HED) PLANET EARTH Blackout 

The Loft (XM50) 

Mike Marrone 
ROSANNE CASH Rules Of Travel 

Raw (XM66) 

Leo G. 

NAS I Can 

KILLER MIKE A.D.I.D.A.S. 

N.O.R.E. Headbussa 

Real Jazz (XM70) 

Maxx Myrick 
WAYNE SHORTER Algeria 

X Country (XM12) 

Jessie Scott 
HOUSTON MARCHMAN Desperate Man 

XM Café (XM45) 

Bill Evans 
PATRICE PIKE Fencing Under Fire 

XMLM (XM42) 

Jessie Scott 
STRAPPING YOUNG LAD Syl 

SWORN ENEMY As Real As It Gets 

20on20 (XM20) 
T.A.T.U. All The Things She Said 

JAY -Z f/BEYONCÉ'03 Bonnie & Clyde 

JUSTIN TIMBERLAKE Cry Me A River 

AVRIL LAVIGNE I'm With You 

GOOD CHARLOTTE Lifestyles Of The Rich & Famous 

JENNIFER LOPEZ f/LL COOL J All I Have 

NIVEA If You Mess With My Man 

CHRISTINA AGUILERA Beautiful 

KID ROCK f/SHERYL CROW Picture 

J.C. CHASEZ Blowin' Me Up... 
B2K f /P. DIDDY Bump, Bump, Bump 

JA RULE f /ASHANTI Mesmerize 

VANESSA CARLTON Pretty Baby 

NELLY Air Force Ones 

PUDDLE OF MUDD She Hates Me 

PINK Family Portrait 
LASGO Something 
MISSY ELLIOTT Work It 

EMINEM Lose Yourself 

SIMPLE PLAN I'd Do Anything 
KYLIE MINOGUE Come Into My World 

JUSTIN TIMBERLAKE Like I Love You 

JENNIFER LOPEZ Jenny From The Block 

NO DOUBT Underneath It All 

3 DOORS DOWN When I'm Gone 

CAM'RON f /J. SANCHEZ Ma, I Don't Love Her 

JOHN MAYER Your Body Is A Wonderland 

DANIEL BEDINGFIELD James Dean (I Wanna Know) 

MARIAH CAREY Through The Rain 

MATCHBOX 20 Disease 

KELLY ROWLAND Stole 

SANTANA 1 /M. BRANCH The Game Of Love 

BOWLING FOR SOUP Girl All The Bad... 
EMINEM Superman 

CRAIG DAVID Hidden Agenda 

AVRIL LAVIGNE SkBer Boi 

Artist/Title 

AVRIL LAVIGNE Complicated 

JENNIFER LOPEZ Jenny From The Block 

AARON CARTER America A 0 

LMNT Juliet 

HILARY DUFF I Can't Wait 

KELLY CLARKSON A Moment Like This 

LIL BOW WOW Basketball 

HAMPTON THE... Hampsterdance 2 

LAS KETCHUP The Ketchup Song 

PLAY Us Against The World 

SIMON AND MILO Get A Clue 

BAHA MEN Who Let The Dogs Out 

VANESSA CARLTON A Thousand Miles 

BAHA MEN Move It Like This 

JUMP 5 All I Can Do 

PINK Get The Party Started 

NO SECRETS That's What Girls Do 

SMASH MOUTH I'm A Believer 

NINE DAYS Absolutely (Story...) 

CHRISTINA MILIAN Call Me, Beep Me 

Total Plays 

78 

75 

74 

74 

74 

72 

68 

63 

56 

53 

35 

34 

34 

34 

32 

32 

31 

31 

29 

27 

Playlist for the 

week ending Feb. 3. 

10 million homes 180,000 businesses 

Rick Gillette 800- 494 -8863 

DMX Specialty Retail 

Jeanne Destro 

The hottest tracks at specialty retail, which 

includes toy stores, home and office fur- 

nishings, kitchen stores, cosmetics, shoe 

stores, etc., targeted at 25 -34 females. 
JASON MRAZ Remedy (I Won't Worry) 
JOHN MAYER 83 

NORAH JONES Feelin' The Same Way 

BILLIE HOLIDAY DontExplain (Dzihan and Kamien Remix) 

Pol DOG PONDERING Hotel Seze 

ZUCO 103 Treasure 
COLDPLAY Clocks 
KIM RICHEY Circus Song (Can't Let Go) 

ANGELIOUE KIDJO f/DAVE MATTHEWS Iwoya 

RANDALL BRAMBLETT Peace In Here 

VARIOUS ARTISTS Chalk Zone: In The Zone 

VARIOUS ARTISTS Amazin' River 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
STACIE ORRICO Stuck 

MATCHBOX TWENTY Unwell 

URBAN 

Jack Patterson 
SYLEENA JOHNSON Guess What 

FLOETRY Say Yes 

ALTERNATIVE 

Dave Sloan 
SUM 41 Hell Song 

REVIS Caught In The Rain 

ROCK 

Stephanie Mondello 
TOM PETTY Have Love Will Travel 

CHEVELLE Send The Pain Below 

ADULT ALTERNATIVE 

Stephanie Mondello 
TOM PETTY Have Love Will Travel 

SOUNDTRACK OF OUR LIVES Sister Surround 

ADULT CONTEMPORARY 

Jason Shift 
MATCHBOX TWENTY Unwell 

COUNTRY 

Leanne Flask 
GEORGE STRAIT Three Wooden Crosses 

MONTGOMERY GENTRY Speed 

DANCE 

Danielle Ruysschaert 
DUNCAN SHEIK On A High (Dance Remix) 

KINGS OF TOMORROW I Want You 

LA BOUCHE In Your Life 

CYN Fantasy Reality 

RAP/HIP -HOP 

Mark Shands 
50 CENT What Up Gangsta 

50 CENT Patiently Waiting 
50 CENT Many Men (Wish Death) 
50 CENT High All The Time 

50 CENT Heat 

50 CENT If 1 Can't 
50 CENT Blood Hound 
50 CENT PIMP. 
50 CENT Like My Style 
50 CENT Poor Lil Rich 

50 CENT 21 Questions 
50 CENT Don't Push Me 

50 CENT Gotta Make It To Heaven 

50 CENT U Not Like Me 
50 CENT Life's On The Line 

OUALO Go -Gettas 

POLLSTAR. 
CONCERT PULSE 

Avg. Gross 
(in 000s) 

$2,694.4 
$1,104.5 

$906.4 
$755.6 
$740.6 
$682.5 
$677.6 
$549.6 
$492.1 

$381.4 
$375.7 
$372.8 

Pos. Artist 
1 ROLLING STONES 
2 BRUCE SPRINGSTEEN 
3 PETER GABRIEL 
4 CHER 
5 THE OTHER ONES 
6 SHAKIRA 
7 AEROSMITH 
8 NEIL DIAMOND 
9 TOM PETTY 

10 RUSH 
11 CREED 
12 GUNS N' ROSES 

Among this week's new tours 

SEETHER 
TIM MCGRAW 

TRAPT 
VOODOO GLOW SKULLS 

INTERPOL 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings, 800 -344 -7383; 
California 209- 271 -7900. 
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siRius* 
212 - 584 -5100 

Planet Dance 

Swedish Egil 
DJ SNEAK f/BEAR WHO? Fix My Sink 

MOLOKO Familiar Feeling 

X -PRESS 2 Supasong 

U.S. 1 

Bill Hammond 
50 CENT In Da Club 

BON JOVI Misunderstood 

DFDUB Country Girl 

Hot Jamz 

Ken Spellman 
MARQUES HOUSTON That Girl 

SEAN PAUL Get Busy 

Hip Hop Nation 

Ken Spellman 
50 CENT f/EMINEM Patiently Waiting 

New Country 

Jim Kressler 
JO DEE MESSINA Was That My Life 

Octane 

Don Kaye 
3 DOORS DOWN When I'm Gone 

AFI Girl's Not Grey 

BREAKING BENJAMIN Skin 

HOT ACTION COP Fever For The Flava 

The Beat 

Geronimo 
CELINE DION I Drove All Night 

JOCELYN ENRIQUE/ No Way No How 

LA BOUCHE In Your Life 

Heat & Soul 

B.J. Stone 
JOE That Girl 

REMY SHAND The Way I Feel 

Slow Jamz 

B.J. Stone 
AARIES Strangers To Lovers 

KEM Love Calls 

REMY SHAND The Way I Feel 

AoL Radio @Network 
415 -934 -2718 

Top Country 
Kay Lawrence 
KELLIE COFFEY Whatever It Takes 

TOBY KEITH (/WILLIE NELSON Beer For My Horses 

JOHN M. MONTGOMERY Country Thang 

TEBEY We Shook Hands 

Top Pop 

Mark Hamilton 
BOWLING FOR SOUP Girl All The Bad Guys Want 

JA RULE f /ASHANTI Mesmerize 

SHANIA TWAIN Up! 

TELEPOPMUSIK Breathe 

Top Alternative 
Cameo Carlson 
AFI Girl's Not Grey 

RAVEONETTES Attack Of The Ghost Riders 

REVIS Caught In The Rain 

SOUNDTRACK OF OUR LIVES Sister Surround 

SUM 41 Hell Song 

ZWAN Of A Broken Heart 

Smooth Jazz 

Stan Dunn 
MINDI ABAIR Lucy's 

GREG ADAMS 'Sup With That 

Top Jamz 

Davey D 
50 CENT Backdown 

EMINEM Superman 

SMOKE BULGA Smoke Did It 

Music Programming /Consulting 
Ken Moultrie 800- 426 -9082 

Alternative 
Steve Young /Kristopher Jones 
ATARIS In This Diary 

D4 Get Loose 

GODSMACK Straight Out Of Line 

INTERPOL FDA 

SOUNDTRACK OF OUR LIVES Sister Surround 

Active Rock 

Steve Young /Kristopher Jones 
(HED) PLANET EARTH Blackout 

OLEANDER Hands Off The Wheel 

STONE SOUR Inhale 

Heritage Rock 

Steve Young / Kristopher Jones 
AUDIOSLAVE Like A Stone 

GODSMACK Straight Out Of Line 

CHR 

Steve Young /Josh Hosier 
50 CENT In Da Club 

AALIYAH Miss You 

Rhythmic CHR 

Steve Young /Josh Hasler 
BABY t/CLIPSE What Happened-To That Boy 

FABOLOUS Can't Let You Go 

NAS I Can 

SEAN PAUL Get Busy 

WAYNE WONDER No Letting Go 

Mainstream AC 

Mike Bettelli/Teresa Cook 
JOSH GROBAN You're Still You 

Dave Wingert Show 
Mike Bettelli/Teresa Cook 
JOSH GROBAN You're Still You 

Mainstream Country 
Ray Randall /Hank Aaron 
MONTGOMERY GENTRY Speed 

RANDY TRAVIS Three Wooden Crosses 

New Country 
Hank Aaron 
MONTGOMERY GENTRY Speed 

PHIL VASSAR This Is God 

Lia 
Ken Moultrie/Hank Aaron 
TIM MCGRAW She's My Kind Of Rain 

24 HOUR FORMATS 
Jon Holiday 303 -784 -8700 

Adult Hit Radio 
JJ McKay 
CELINE DION I Drove All Nigh 

BON JOVI Misunderstood 

US COUNTRY 

Penny Mitchell 
MONTGOMERY GENTRY Speed 

PAM TILLIS So Wrong 

WESTWOOD ONE 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 
Jeff Gonzer 
BOSTON Someone 

TOM PETTY Have Love Will Travel 

Soft AC 

Andy Fuller 
CEUNE DION I Drove All Night 

Bright AC 

Jim Hays 
JOHN MAYER Why Georgia 

Mainstream Country 
David Felker 
RASCAL FLATTS Love You Our _oud 

Hot Country 
Jim Hays 
CHRIS CAGLE What A Beautiful Day 

DEANA CARTER There's No brait 

Young & Elder 
David Felker 
JOHN M. MONTGOMERY Country Thang 

i r t -: I 'I: 
1*"1::,{p hrET*JVORK ' I 

After Midnite 
JEFF BATES The Love Song 

RASCAL FLATTS Love You Out Loud 

.1wR;v 
WrHAIMONENOLIRKs 

Alternative 
Chris Reeves 402 -952 -7600 
04 Get Loose 

HOT ACTION COP Fever For The Flava 

STONE SOUR Inhale 

Country 
Jim West 
BRETT JAMES Atter All 

STEVE WARINER Snowfall On The Sand 

www.americanradiohistory.com
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72 million households 

Tom Calder, 

VP Programming 

Plays 

50 CENT In Da Club 44 

JUSTIN TIMBERLAKE Cry Me A River 44 

AVRIL LAVIGNE I'm With You 42 

JENNIFER LOPEZ f/LL COOL J All I Have 41 

MISSY ELLIOTT I/LUDACRIS Gossip Folks 38 

CHRISTINA AGUILERA Beautiful 37 

JA RULE f /ASHANTI Mesmerize 36 

QUEENS OF THE STONE AGE No One Knows 35 

B2K 8 P. D1DDY Bump. Bump. Bump 33 

2 PAC I/NAS Thugz Mansion 33 

NAS Made You look 25 

GOOD CHARLOTTE The Anthem 25 

T.A.T.U. All The Things She Said 23 

SMILEZ & SOUTHSTAR Tell Me 23 

FAT JOE LTONY SUNSHINE All I Need 22 

BUSTA RHYMES Make It Clap 20 

DMX 0 Son' Give It To Ya 19 

DONNAS Take It OH 18 

MARIAH CAREY Boy (I Need You) 18 

?WAN Honestly 18 

Video playlist for the week ending Feb 3 

David Cohn 

General Manager 

2 PAC 1/NAS Thugz Mansion 

50 CENT In Da Club 

MISSY ELLIOTT I/LUDACRIS Gossip Folks 

FAT JOE All Need 

JENNIFER LOPEZ f/LL COOL J All I Have 

DMX X Son' Give It To Ya 

COLDPLAY Clocks 

DONNAS Take It Off 

FIELD MOB Sick Of Being Lonely 

ROOTS I/MUSIO Break You Off 

GOOD CHARLOTTE The Anthem 

RED HOT CHILI PEPPERS Can't Stop 

QUEENS OF THE STONE AGE No One Knows 

ALL -AMERICAN REJECTS Swing Swing 

DISTURBED Remember 

EXIES My Goddess 

ZWAN Honestly 

CLIPSE f/FAITH EVANS Ma. I Don't Love Her 

NEW FOUND GLORY Head On Collision 

SEAN PAUL Get Busy 

Video playlist for the week of Feb 3 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 
Please include the names and 

titles of all pictured and send 

pics to: 

R&R, c/o Mike Davis 
10100 Santa Monica Blvd., 
3rd Floor, Los Angeles, CA 90067 

Email mdavis@ 
radioandrecords. corn 

75 million households 

VP. Music Programming 

ADDS 

COLDPLAY Clocks 

VIVIAN GREEN Emotional Rollercoaster 

Plays 

KID ROCK 1/SHERYL CROW Picture 

DIXIE CHICKS Landslide (Remy) 

AVRIL LAVIGNE I'm With You 

PINK Family Portrait 

FAITH HILL Cry 

JENNIFER LOPEZ I/LL COOL J All I Have 

CATHERINE ZETA -JONES And All That Jazz 

RED HOT CHILI PEPPERS Can't Stop 

3 DOORS DOWN When I'm Gone 

MATCHBOX TWENTY Disease 

JOHN MAYER Your Body Is A Wonderland 

JUSTIN TIMBERLAKE Cry Me A River 

CHRISTINA AGUILERA Beautiful 

BON JOVI Misunderstood 

MARIAH CAREY Through The Rain 

NORAH JONES Come Away With Me 

MOBY In This World 

AUDIOSLAVE Like A Stone 

COUNTING CROWS IN. CARLTON Big Yellow Taxi 

BRUCE SPRINGSTEEN Lonesome Day 

AALIYAH Miss You 

CRAIG DAVID Hidden Agenda 

JOHN MAYER Why Georgia 

TELEPOPMUSIK Breathe 

INDIA.ARIE Can I Walk With You 

EVERCLEAR Volvo Drrving Soccer Morn 

VANESSA CARLTON Pretty Baby 

FROU FROU Breathe In 

BECK Lost Cause 

COMMON (/MARY J. BLIGE Come Close 

MISSY ELLIOTT Work It 

SEETHER Fine Again 

STONE SOUR Bother 

Video airplay for Feb 10 -17 

28 

27 

25 

24 

22 

20 

19 

19 

19 

19 

19 

19 

17 

17 

12 

10 

10 

9 

36 million households 

Cindy Mahmoud 
VP /Music ProgrammmL 

8 Entertainment 

VIDEO PLAYLIST 

50 CENT Wanksta 

MISSY ELLIOTT I/LUDACRIS Gossip Folks 

DRU HILL I Should Be 

JA RULE f /ASHANTI Mesmerize 

R. KELLY Ignition 

JENNIFER LOPEZ f /LL COOL J All I Have 

FIELD MOB Sick 01 Being Lonely 

B2K & P. BIDDY Bump. Bump. Bump 

TYRESE How You Gonna Act Like That 

AALIYAH Miss You 

RAP CITY TOP 10 

50 CENT In Da Club 

FIELD MOB Sick Of Being Lonely 

JA RULE I /ASHANTI Mesmerize 

DMX X Gon' Give It To Ya 

JAY -Z Excuse Me Miss 

BABY AKA 01 STUNNA 1 /CLIPSE What Happened 

2 PAC I /NAS Thugz Mansion 

FAT JOE I/TONY SUNSHINE All I Need 

KILLER MIKE I/BIG BOI A SLEEPY BROWN A D I D A S 

EVE Satisfaction 

Video playlist for the week ending Feb 16 

TELEVISION 

G 
COUNTRY MUSIC 

T 
IeION 

659 million households 

Brian Philips. Sr VP /GM 

Chris Parr. VP/Music 8 Talent 

ADDS 
No New Video Adds 

TOP 20 
MARK WILLS Nineteen Somethin' 

AARON LINES You Can't Hide Beautiful 

TIM MCGRAW She's My Kind Of Rain 

STEVE AZAR Waihn' On Joe 

JENNIFER HANSON Beautiful Goodbye 

TERRI CLARK Just Wanna Be Mad 

JOE NICHOLS Brokenheartsville 

TRACE ADKINS Chrome 

MARTINA MCBRIDE Concrete Angel 

BRAD PAISLEY I Wish You'd Stay 

BLAKE SHELTON The Baby 

KENNY CHESNEY Big Star 

DIXIE CHICKS Travelm' Soldier 

ALISON KRAUSS & UNION STATION New Favorite 

EMERSON DRIVE Fall Into Me 

DEANA CARTER There's No Limit 

KEITH URBAN Raining On Sunday 

SHANIA TWAIN Up' 

KID ROCK f,'SHERYL CROW Picture 

ALAN JACKSON That'd Be Alright 

HEAVY 
ALAN JACKSON That'd Be Alright 

BLAKE SHELTON The Baby 

DIXIE CHICKS Travelm' Soldier 

FAITH HILL When The Lights Go Down 

MARK WILLS Nineteen Somethin' 

TERRI CLARK I Just Wanna Be Mad 

TIM MCGRAW She's My Kind Of Rain 

VINCE GILL Next Big Thing 

HOT SHOTS 
JOHNNY CASH 

KEITH URBAN ',g On Sunday 

KENNY CHESNEY Sig Star 

KID ROCK t /SHERYL CROW Picture 

SHANIA TWAIN Up' 

Heavy rotation songs receive 28 plays per week 

riot Shots receive 21 plays per week. 

Information current as of Feb 11 

1 * 4.. AMERICAN 
*.}t 

COUNTRY. 

GREAT 

Jim Murphy, VP/Programming 

19 mullion households 

ADDS 
No New Video Adds 

TOP 10 
SHANIA TWAIN Up' 

BLAKE SHELTON The Baby 

MARK WILLS Nineteen Somethm' 

DIXIE CHICKS Travehn' Soldier 

FAITH HILL When The Lights Go Down 

TERRI CLARK I Just Wanna Be Mad 

KEITH URBAN Raining On Sunday 

MARTINA MCBRIDE Concrete Angel 

TRACE ADKINS Chrome 

KENNY CHESNEY Big Star 

Information current as of Feb 11 

TEL E VISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

February 3-9 

Adults 
25-54 

1 20/20 Special 1 2020 Special 

(Michael Jackson) (Michael Jackson) 

2 CSI 2 CSI 

3 Friends 3 Friends 

4 Primetime Thursday 4 Primetime Thursday 

5 Friends (8:30pm) 5 E.R. 

6 E.R. 6 Friends (8:30pm) 

7 Joe Millionaire 7 Joe Millionaire 

8 Everybody Loves Raymond 8 American Idol (Tuesday) 

9 American Idol (Tuesday) 9 American Idol (Wednesday) 

10 American Idol (Wednesday) 10 The Bachelorette 

Source. Nielsen Media Research 

COMING NEXT WEEK 

Friday, 2114 

David Gray, The Tonight Show 
With Jay Leno (NBC, check local 

listings for time). 

Lou Reed, Late Show With 
David Letterman (CBS, check local 

listings for time). 

Tori Amos, Late Late Show 
With Craig Kilbom (CBS, check lo- 

cal listings for time). 

Ashanti and D4. Last Call With 

Carson Daly (NBC, check local list- 

ings for time). 

Jeffrey Osborne, The Wayne 

Brady Show (check local listings for 

time and channel). 

Saturday, 2/15 

Beck, Saturday Night Live 
(NBC, 11:30pm ET /PT). 

Fabolous, Showtime at the 
Apollo (check local listings for time 

and channel). 

Sunday, 2/16 

Art Garfunkel joins the cast of 

NBC's American Dreams, and In- 

dia.Arie guest -stars as Nina Si- 
mone (8pm ETPT. 

Monday, 2/17 

Kathleen Edwards. Jay Leno. 

Supergrass, Craig Kilbom. 

Vivian Green. Carson Daly. 

Tuesday, 2/16 

Ben Taylor. Jay Leno. 

Jay -Z. David Letterman. 

Unwritten Law. Carson Daly. 

Wednesday, 2119 

Soundtrack Of Our Lives. Jay 
Leno. 

Supergrass. Carson Daly. 

Carnie Wilson. Wayne Brady. 

Thursday, 2/20 

Paul Weller. Late Night With 

Conan O'Brien (NBC. check local 

listings for time). 

Queens Of The Stone Age. 
Craig Kilbom. 

The Doors. Carson Daly 
Donny Osmond, Wayne Brady. 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Feb. 7-9 
Title Distributor S Weekend S To Date 

1 How To Lose A Guy In 10 Days (Paramount)' $23.77 $23.77 
2 Shanghai Knights (Buena Vista)' $19.60 $19.60 

3 Chicago (Miramax) $10.78 $63.80 
4 The Recruit (Buena Vista) $9.22 $29.82 
5 Final Destination 2 (New Line) $8.38 $27.87 
6 Deliver Us From Eva (Focus)' $6.64 $6.64 
7 Kangaroo Jack (WB) $6.10 $53.03 
8 Biker Boyz (DreamWorks) $4.23 $16.01 

9 Darkness Falls (Sony) $3.82 $26.80 
10 The Lord Of The Rings ... (New Line) $3.51 $320.85 

'First week in release. All figures in 

millions Source: ACNrelsen EDI 

COMING ATTRACTIONS: This 

week's openers include Daredevil, 

starring Ben Affleck and Jennifer 
Garner. Look sharp for recording 

act Coolio in a supporting role. The 
film's Wind -up soundtrack sports 
Fuel's "Won't Back Down," The 
Calling's "For You," Saliva's "Bleed 
for Me." Seether's "Hang On," 
Nickelback's 'team the Hard Way." 

Drowning Pool f/Rob Zombie's 
"The Man Without Fear." Mobÿ s 

"Evening Rain," Chevelle's "Until 
You're Reformed," Hoobastank's 
"Right Before Your Eyes" and 
Nappy Roots' "Right Now," featur- 

ing Marcos Curiel of P.O.D. The ST 

also contains two tunes by Evanes- 
cence - "Bring Me to Life" and "My 
Immortal" - and songs by Palo 
Alto, BoySetsFire, Autopilot Off, 
Finger Eleven, Endo and 12 

Stones. 
Also opening this week is The 

Jungle Book 2, an animated feature 
in which recording artist Phil Collins 
lends his voice to the character 
Lucky The Vulture. The film's Disney 
soundtrack includes "I Wan'na Be 

Like You (The Monkey Song)," which 

showcases a performance by 

Smash Mouth. - Julie Gidlow 
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company provides to XM. 

Radio One's 2002 BCF increased 
23 %, to $151.4 million, while EBITDA 

increased 22 %, to $139 million. Net 
income before the above -mentioned 
adjustments improved from a loss of 

$55.2 million (55 cents) to a profit of 

$7.1 million (36 cents), but the ac- 

counting charge drove the corn - 
pany's year -end bottom -line result to 

a loss of $13.1 million (13 cents). 
Responding to investor concerns 

about new Urban stations entering 
some of the markets where his 
company's Urban properties oper- 
ate, Radio One CEO Alfred Liggins 
said that while there has been added 
competition in some areas, Radio 
One can take the pressure. 

"While we would agree that the 

competition has increased over the 
last five years, we would strongly 
disagree that this will derail our 
growth process," he said. "We cur- 
rently have competition in all but 
five of our 22 markets. We've had 
competition in these markets for 
quite some time now." 

He added that while big players 
like Clear Channel, Infinity and Cox 

are mounting these challenges, Ra- 

dio One can still compete. "We think 
that we're doing a pretty good job 

against these big companies with lots 

of resources," he said, adding that 
Radio One doesn't overreact when 
challenged. 

"We are prudent in the way we 
manage our business," he said. "We 

do not believe you can spend your 
competition out of existence, so you 
will not see us have an irrational pro- 
motional response to competition, 
because we don't believe that ulti- 
mately gets you home. What ulti- 
mately gets you home is having a 

good product on the air and compel- 
ling programming that people like 

better. 
"Radio One is able to withstand 

the competitive pressures and win 
the Urban battles because our com- 
petitors are not pure -play Urban 
operators. They will have to deploy 
resources to other formats and target 
demographics, allowing us to build 
Urban market share. They'd have to 
walk away from the 75% of the U.S. 

population that is not black or His- 
panic to ultimately win the competi- 
tive battle with us." 

Entercom's 37- cent -per -share 
Q4 income exceeded Thomson First 

Call analyst estimates by 4 cents, as 

the company earned $18.8 million, 
up from $5.6 million in Q4 2001. Rev- 

enue rose 22 %, to $101.9 million, and 
BCF climbed 31 %, to $46.5 million. 

On a same- station basis, revenue 
was up 13% and BCF grew 17 %. 

ATCF improved 33 %, to a record 
$32.1 million (64 cents), and FCF in- 

creased 48 %, to $31.5 million. 
While 2002 income before ac- 

counting changes was $55.8 million, 
the effects of a $138.9 million charge 
tied to the change resulted in an $83.1 

million loss for the year. Still, 2002 net 

revenue improved 18 %, to $391.3 

million; BCF increased 26 %, h $165.3 

million; ATCF climbed 14 %, to $107.6 

million ($2.20); and FCF rose 41 %, to 

$105.4 million. 
During a Monday -morning con- 

ference call with investors, Entercom 
CEO David Field said that, despite 
some rumors, Entercom's Northwest 
U.S. stations weren't responsible for 

the impressive Q4 growth. 
"There has been some speculation 

that our performance has been 
fueled by resurgences in the Seattle 

and Portland, OR markets," he said. 
"This speculation is invalid." 

Field said that while his stations in 

those markets posted gains during 
Q4, they continued to trail Entercom's 

overall market averages. However, 
he added, "We continue to hope for 

a belated improvement in the Seattle 

market as a catalyst for incremental 
future Entercom growth." 

Field had happier news about the 
Denver stations Entercom recently 
picked up from Tribune, reporting 
that the stations continue to perform 
ahead of schedule. "As we near the 
one -year anniversary of this acquisi- 
tion," he said, "we have dramatically 
improved the competitive position of 

this cluster. We have substantially 
enhanced the management team, the 
brands and the sales and business 
practices. We anticipate a strong op- 
erating performance from Denver in 

2003 and 2004." 

For Ql, Entercom expects net rev- 

enue of $82 million, BCF of $30 mil- 

lion and FCF of $15.5 million; it 
posted same -station results of $75.9 

million in net revenue and $27 mil- 

lion in BCF in Q1 2002. 

While Entravision fell short of 

Street expectations, it atoned by an- 

nouncing that it's close to a format 
flip on one of the Los Angeles sta- 
tions it recently picked up from 
troubled Big City Radio. 

While Entravision's Q4 loss im- 

proved from $21.9 million (24 cents) 

to $1.9 million (4 cents), Thomson 
First Call analysts had expected a 

per -share loss of 3 cents. 
Still, Q4 net revenue increased 

17 %, to $62.5 million; EBITDA rose 

18 %, to $16.2 million; BCF grew 18 %, 

to $20.8 million; and FCF expanded 
from $1.9 million to $7.7 million. 

The full -year net loss narrowed 
from $65.8 million (66 cents) to 
$10.6 million (18 cents), with radio - 
division revenue improving 16 %, 

to $75.7 million, and radio BCF 

climbing 11 %, to $25 million. 
Entravision attributed its Q4 and 
2002 revenue gains to growth in its 
same -station results, which were 
aided by stronger ad sales and firmer 
ad rates. 

Entravision expects Ql radio rev- 

enue of $17 million -$17.4 million, 
overall revenue of $54.3 million - 
$55.4 million, overall BCF of $13 mil- 

lion -$13.8 million and EBITDA of 
$8.5 million -$9.4 million. 

As soon as next week, KLYY / Riv- 

erside is expected to debut a new 
Spanish -language format, which 
Entravision CEO Walter Ulloa said 

will skew a little older than the 
company's recently launched 103.1 

Dance simulcast of KDLD & KDLE/ 
L.A. and complement those stations 
and Entravision's Spanish Contem- 
porary "Super Estrella" 107.1 

trimulcast on KSSC, KSSD & KSSE. 

Asked if Entravision's foray into 
English -language radio with the 
KDLD & KDLE change equals a de- 
parture from the company's core 
mission, Ulloa pointed out that 
Entravision already has English - 
language stations that complement 
its Spanish -language stations in 
other high -density Hispanic mar- 
kets. 

"When we reach out to the mar- 
kets with a format, we are talking to 

the Latino market, whether they 
speak Spanish or English," he said. 

As for whether he'll feel pressure 
to reformat some stations once the 
Hispanic Broadcasting /Univision 
merger is completed, Ulloa said, 
"We'll reformat stations as we see fit 

in terms of how the market changes 
and people's tastes adjust. We don't 
have any plans to reformat any of 

our radio stations as a result of that 
merger being approved." 

Westwood One earned $34.5 

million (32 cents per share) in Q4 

2002, compared with $16.3 million 
(15 cents) in Q4 2001. Thomson First 

Call analysts expected an average 
EPS of 31 cents. 

Q4 net revenue rose 10 %, to $149.8 

million, and FCF improved 9 %, to 

$36.4 million (34 cents). Operating 
cash flow for Q4 rose 15 %, to $59.2 

million, mostly due to higher ad rev- 

enue. 
For the year, WW1's net revenue 

improved 7 %, to $550.8 million, 
while net income jumped from $43.2 

million (38 cents) än 2001 to $109.1 

million ($1). Full -year operating cash 
flow climbed 15 %, to a record $190.4 

million, and FCF increased 14 %, to a 

record $116.3 million ($1.07). 

Looking ahead, the company said 
it continues to expect to deliver 
double-digit growth in FCF per share 
for 2003 and expects full-year oper- 
ating cash flow to be $210 million - 

$215 million. For Q1 2003, WW1 pre- 
dicts revenue growth in the low- to 

mid -single -digit range, as well as 

double -digit operating cash flow 
growth. 

Gaylord's media division 
turned last year's Q4 loss around as 

Q4 2002 operating profit for the di- 

vision, which includes Gaylord's ra- 

dio stations, was $169,000, compared 
to a loss of $15,000 in Q4 2001. Me- 

dia revenue from continuing opera- 
tions climbed 27 %, to $3.2 million, 
and EBITDA from continuing opera- 
tions was up from about $100,000 to 

about $300,000. 

For the year, media revenue rose 

19 %, to $11.2 million, while the op- 
erating loss narrowed from $454,000 

to $193,000. Media EBITDA for 2002 

was up 118 %, to about $400,000. 

The company as a whole saw its 

Q4 net loss improve from $22.7 mil- 

lion (67 cents) to $2.6 million (8 

cents). 
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NEWS /TALK /SPORTS 

A View From Abroad 
An American journalist sees her country from a 
European perspective 

n recent weeks Americans have been made much more 
aware of what others in the world think of our country, 
our culture and our role in today's uncertain world. 
While many in our format report and talk about what 
leaders and people around the world think and say about 
us, very few get the opportunity to actually immerse 
themselves in the news -media culture of another coun- 
try to get a view of the world from a very different per- 
spective. 

Such was the case recently for radio 

and TV journalist and talk host Francene 
Cucinello. Currently hosting the evening 
shift at KTRS /St. Louis, Cucinello last 
summer applied for and was awarded a 
fellowship in international journalism 
sponsored by Germany's Ra- 
dio in the American Sector 
Commission. The purpose of 
the fellowship is to foster a 

better understanding of Ger- 
many and the European 
Union by exposing American 

journalists to the politics, eco- 

nomics and social problems of 
different countries. 

Upon her recent return to 

the U.S., I asked Cucinello if 
she would share an essay that she com- 

posed following her trip that details her 
experience of several months in the RIAS 
program, living in Europe and looking at 
America from abroad. 

Living Out A 
Lifelong Dream 

If you questioned the RIAS fellows 
in our group, I feel certain there would 
be universal agreement that we all sac- 
rifice a lot for our craft. And for what? 

Stress that puts lines on 
camera -friendly faces, little 

appreciation, layoffs and 
all the other negative influ- 
ences that can drive us to 
indulge in the alcohol or 
cigarettes that abuse our 
broadcast voices. 

But that's how this busi- 
ness is, at least most of the 
time. This year, thanks to 
RIAS, I evened out the 

score a bit. For four incredible weeks 
I got to live in a kind of journalistic 
Shangri-La, a private little universe 
inhabited by some of my best, bright- 

Francene Cucinello 

By Francene Cucinello 

est and most talented compatriots, 
who generously provided instant un- 
conditional acceptance and support. 
RIAS also helped me realize a lifelong 
dream of extended European travel. 
Oh, and I learned a lot about Germa- 
ny too. 

Other than on 

programs about 

finance, gardening 

or do- it- yourself 

renovation, the only 

time calls are 

solicited is for 

contests. 

Germany is your crotchety grand- 
father, who is distrustful of and resis- 
tant to change, even when change is 
desperately and obviously needed. It 
smirks at the mention of newfangled 
politics, proposals to restructure the 
social welfare system - even sugges- 
tions to lengthen business hours. 

R &R February 14, 2003 

News /Talk Radio's 
Best Managers 
At the upcoming R &R Talk Radio 
Seminar, Sabo Media CEO Walter 
Sabo will host a candid conversation 
with a group of GMs considered to 
be among the best of the best by 
their staffs and colleagues. "` 203 

This one will be a guaranteed learning session with five of 
News and Talk radio's most successful managers, including Scott 
Herman of WINS /New York, Zemira Jones of WLS/Chicago, Brian 
Maloney of WRBZJRaleigh, George Nicholaw of KNX/Los Angeles 
and Joel Oxley of WTOP -AM & FM/Washington. 

TRS 2003 takes place March 6 -8 at the Manna Beach Marriott 
Hotel in Los Angeles. To get the complete agenda and secure online 
registration, log on to www.radioandrecords.com and click on 
Conventions/Summits. Or, fill out the registration form you'll find on 
Page 9 of this issue. 

Break through that gruff Grandpa 
exterior, however, and you find out 
what's behind those German atti- 
tudes. The country's pacifism stems 
from experiencing war on its home 
turf and from living with visual re- 
minders of the destruction. 

Why is Germany still very much 
divided? How can some people al- 
most romanticize GDR time? When 
the Berlin Wall fell, the essentially 
overnight conversion to capitalism 
left an older part of the German pop- 
ulation defensive and many of the 
younger, basically raised -in- captivity 
easterners unsure of their roles in so- 
ciety - more specifically, a Western 
society. 

No Unrestricted 
Speech 

As far as media goes, network in- 
frastructures in Germany are vastly 
different from those in the States. In 
terms of television, I've yet to observe 
a more inefficient and blatantly re- 
dundant, albeit somewhat enviable, 
system. 

As for radio, true free speech 
doesn't yet exist, politics has a stran- 

glehold on content, and opinion - 
based Talk radio is greatly filtered. 
Still, in terms of journalistic resourc- 
es and workload philosophy, I was 
jealous. 

Unlike the American system, 
where public stations must beg for 
money during pledge drives, German 
public radio and television stations 
are rolling in dough. It's the private- 
ly owned stations, first allowed by 
government in 1984, that teeter on the 
edge of financial crisis. 

Public stations don't just get direct 
financial support from the German 
government, but from countrywide 
license fees as well. Every German 
who owns a radio or television set, 
regardless of what they listen to or 
watch, or even whether they actually 
do listen and watch, must pay month- 
ly fees, which the public stations 
share. 

Another huge difference is the lack 
of commercial advertising. Public ra- 
dio stations air no commercials at all. 
Spots are subject to government lim- 
itations at the private radio stations, 

Continued on Page 22 

Five Sisters, Four Cities, Two Continents. 

Stirring It Up. 

Coining to the 
ABC Radio Networks February 2003! 
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A View From Abroad 
Continued from Page 20 

which can air only about 20 minutes 
of commercials per 24 -hour broadcast 
day. 

Morning radio is the most -listened 
to daypart and indudes all the typi- 
cal service elements - traffic, weath- 
er, news. While many listeners are in 
their cars, many Germans don't corn - 
mute by driving. But that isn't a prob- 
lem, because radio doesn't compete 
with morning television. Germans 
don't typically "listen" to television or 
keep it on in the background while 
going through their morning rou- 
tines. When Germans watch TV, they 
sit, focus and concentrate. 

No American -Style 
Talk Radio 

In terms of content, politics domi- 
nates German broadcasting. Remem- 
ber,, Germany's Bundestag includes 
five majority parties and 299 constit- 
uencies. Everyone has a dog in the 
race. Crime, health and consumer re- 
porting are simply considered less 
important. 

Deutschland Radio, modeled after 
the BBC, is 95% informational. How- 
ever, most other public stations offer 
a mix of information and music. Even 
on stations touted to be information- 
al or "talk" stations, music takes up 
60 % -70% of the airtime. During one 
show I observed at Berlin's 88.8 FM, 
a semi -hard news interview conduct- 
ed by the show host was broken in 
half by two pop songs! 

Talk radio as we know it doesn't 
exist in Germany. This is unfortunate, 
because Germany's full potential for 
progress and unification will be sti- 
fled unless citizens share their opin- 
ions and stand up for what they be- 
lieve in. Station executives say that 
they can't air topical listener call-in 
Talk because they can't risk offending 
the government or public by letting a 
caller with dissenting or fanatical 
opinions on the air. 

They say Communists and Nazis 

NEWS /TALK /SPORTS 

are still around in numbers greater 
than anyone wants to admit. If top- 
ics are debated, it's done with ex- 
perts representing the conflicting 
sides. Hosts are more moderators 
than facilitators or instigators. Oth- 
er than on programs about finance, 
gardening or do-it- yourself renova- 
tion, the only time calls are solicited 
is for contests. 

Talk radio as we 

know it doesn't exist 

in Germany. This is 

unfortunate, 

because Germany's 

full potential for 

progress and 

unification will be 

stifled unless 

citizens share their 

opinions and stand 

up for what they 

believe in. 

But who knows if Germans would 
participate in comment- driven Talk. 
Germans have a post -war obsession 
with privacy, and they are also hy- 
perconcemed with racism and vio- 
lence and how the rest of the world 
perceives them. While I traded 
thoughts with many, many new 
friends, I can't see the average Ger- 
man voicing his personal views over 
the airwaves - especially if they 
aren't mainstream. 

A Lifetime Gig 

Overall, the most impressive sta- 
tion I discovered was SFB's Radio 
Multikulti. The Berlin -based station 
mixes solid, interesting investigative 
reporting from around the globe with 
foreign -language programming and 
world music, often performed in the 
studios and broadcast live. 

But it was the staffing and abun- 
dance of resources that really made 
me salivate. Powerhouse network 
ARD comprises 56 stations that are 
served by 100 foreign correspondents 
in 30 countries and nearly 600 report- 
ers and editors, some who also func- 
tion as radio show hosts and televi- 
sion contributors. 

How is job security with so many 
correspondents and news services to 
pull from? Fabulous! At public radio 
and television stations, most com- 
mentators are there for life. Public sta- 
tions can't fire employees. This is one 
reason Germany's unemployment 
rate is so high. 

It's also a reason public stations 
and public companies must be very, 
very selective in the hiring process, 
because, except in extremely rare cas- 
es, employees simply can't be given 
the boot. And dismissing an employ- 
ee is nearly as difficult at private sta- 
tions. Hearing this, many in my RIAS 
group sighed longingly. Most of us 
have grown used to the feeling that 
we can be easily replaced before 
lunch. 

To get around employment con- 
straints, many German radio and tele- 
vision stations hire freelancers, be- 
cause they can be let go. Nonetheless, 
even that doesn't happen very often. 
I called them "permalancers," be- 
cause they have permanent, regular 
schedules, have been with their sta- 
tions for years, and many get at least 
some paid vacation time and are cov- 
ered by the stations' health and pen- 
sion plans. 

But there is a downside: The Ger- 
man government limits the number 
of hours freelancers can work for any 

What Is RIAS? 
RIAS is the acronym for Radio in the American Sector, an 
institution that was developed in divided Germany after 
World War II. RIAS was known as the "free voice for a 
free world" and was the first, and for many years only, net- 
work to broadcast free and fair informational journalism 
throughout Germany, including the former East Germany. 
RIAS, like NBC, had a full orchestra and built a tremen- 
dous reputation for airing groundbreaking entertainment 
programming. 

The RIAS Berlin Commission is a bi- national nonprofit organization 
formed in 1992 by the governments of Germany and the United States. 
Its goal is to promote mutual understanding of politics, economics and 
the media. Each year the highly selective program awards approxi- 
mately 30 American and German broadcast journalists fellowships for 
transatlantic exchange programs. The program is co-sponsored by the 
Radio and Television News Director's Foundation. 

one station. Therefore, most produc- 
ers work just three days a week For 
a host, that means that two days a 
week an entirely different producer 
does the show. 

Not only that, but many anchors 
and radio show hosts only work two 
weeks a month, switching off with 
other anchors and hosts. No one wor- 
ries that such rotations or disappear- 
ances will wreak havoc with audience 
loyalty or program continuity. That's 
probably a good thing, because Ger- 
man journalists get five weeks' vaca- 
tion. And French journalists -it's dif- 
ficult to even write this - get a whop- 
ping nine weeks off annually. 

A Distinctly Different 
Work Ethic 

The station where I worked prior 
to going to Germany aired a morning 
show that had three hosts along with 
a board op and a call screener who 
both also served as the show's pro- 
ducers. For two years I produced my 
own shows. I did have a guest book- 
er, but I shared her with four other 
hosts. 

I normally arrived at work three 
hours before my show to read scads 

of newspapers, pull and research top- 
ics and prep for guest interviews. In 
addition to doing my show, I pro- 
duced the midday show. 

At a typical German radio morn- 
ing show there is one host, three or 
four producers, a board operator and 
a call screener. Afternoon and evening 
shows normally have two producers 
on top of the technical staff. And don't 
forget that "Talk "stations play music. 
Shows don't have to be nearly as com- 
pelling as American talk shows. Hosts 
don't even have to get the phones 
ringing. 

Not everything is different. There 
are positive similarities: smart, caring, 
connected people filling broadcast 
organizations; fierce camaraderie 
among colleagues; the satisfaction 
derived from a show well done. There 
was also studio swearing, frustrating 
technical failures, bosses who could 
barely choke out even a well -de- 
served compliment and familiar re- 
frains about the bad economy and 
tight budgets. 

In the end, forget "greener on the 
other side." The grass is brown every- 
where. German radio and television 
stations just have more gardeners. 

61% of 
radio stations are drastically 
under -performing in sales* 

*but that probably doesn't include you. 

It's a great time to start your "do differently" plan 
in sales no matter how well you're doing. 

Special 2003 rates are in effect if you start NOW! 

Mark Ross Enterprises, Inc. 233 Needham Street Radio Plaza /5th Floor Newton, MA 02464 

Irwin 
Pollack 

Broadcasting's Leader in 
Sales and Management gercent 
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STREETTALK 

New Fly Jock In The Ointment 

KKBT/Los Angeles morning talent Steve Harvey is 

spreading the love to Texas. Harvey has landed his first affili- 

ate, and it's Radio One sister KBFB (97.9 The Beat) /Dal- 
las, where he debuts Feb. 17. What does 

that involve? How about a six -hour daily 

airshift, plus a biweekly plane ride to Dal- 

las so he can do his show live from the sta- 

tion. Harvey will now start his day at 4am 

PT with two hours of show just for Dal- 
las. The next two hours will be heard in 

both markets, and when he signs off in 

Dallas at 8am PT he'll do a final two hours 

just for L.A. Harvey will also add Radio 

One's KBXX/Houston as an affiliate some- 

time in March. The Beat has been with- 
out a live morning show since the station pulled the plug on 

the syndicated Russ Parr Show Jan. I . 

Early bird gets 
affiliates 

Cumulus '80s station WRQQ/Nashville recently received 

national attention when morning guy J.T. Daniels literally took 
caller No. 9 to fill his vacant co -host position. "Caroline Rhea 
was in town for a comedy club appearance, and J.T. had her 
on his show," says WRQQ PD Scott Chase. "He explained 
the idea to her, and she loved it." A few days later, Daniels 

called in to Rhea's syndicated TV talk show to discuss the pro- 
motion and gave out WRQQ's request line - on national TV 
Calls soon poured in from across the country and Canada from 
folks interested in the gig. On the morning of Feb. 4 Daniels 

decided it was time to give away the gig. Caller No. 9 was a 

local winner: personal trainer Nicole Beam. 

What a busy week for WBZZ/Pittsburgh. At press time 
longtime morning show leader John Kline was off the air 
following the expiration of his current deal. "We are in ne- 

gotiations with John," said Infinity/Pittsburgh VP /Programming 
Keith Clark. "I'll announce the result when there's some- 
thing to announce." Meanwhile, the station unveiled a new 
slogan Monday after 22 years of calling itself "B94." Word 
had leaked out Feb. 7 that Infinity had registered the Internet 
domain www.937wildfm.com, sparking industrywide specula- 
tion that WBZZ would adopt the new nickname. Clark fur- 
ther stirred the pot by commenting to ST, "2003 is going to 
be a wild ride here in Pittsburgh - buckle up!" However, 
the station opted to call itself "93.7 BZZ." "Speculation is fun 

- but silly," said Clark. "I guess that's what makes it fun." A 
visit to www.937wildfm.com now directs visitors to the Infin- 
ity Promotion Group of Pittsburgh. 

4 

°... . 

Old and faded, new and shiny 
today's new musk 

After less than a week on the air, KCXX/Riverside's new 
morning team is already one guy short. PD Kelly Cluque re- 
veals to ST that the station has been unable to reach co -host 
Vinnie Krakhorn since last week, and it's now assumed he's 

blown whatever chance he had to remain with the station. 
Instead, a "cast of characters" will be developed around re- 
maining host Todd Kelly, Cluque says. 

Craig Hunt exits WSTR/Atlanta after I O years in after- 
noons. He's replaced by the newly teamed Ray Mariner, a 

radio and record vet, and Cindy Simmons, who comes from 
the morning show at WQZQ /Nashville. 

A Balcony You Could Do Shakespeare From 

The twisted promotional ge- 

niuses at WIYY (98 Rock) /Balti- 
more proudly present their third - 
annual Karats for Kleavage promo- 
tion. What's it involve? Women send 

pictures of their racks to morning 
guys Kirk, Mark & Lopez to post 

on the station's website, 
www.98online.com. The winning 

rack will then be fitted with a $1,000 diamond pendant. The 
four runners -up will each receive, um, the "booby prize" - 
a gold chain. 

Just your average 
contestant. 

The Coldest Place in North America experienced an un- 

welcome heat wave on Feb. 9 when a fire broke out on top 
of New Hampshire's Mt. Washington, destroying generators 

and knocking Citadel's WHOM /Portland, ME and WPKQ/ 
North Conway, NH off the air. WHOM PD Tim Moore tells 

ST, "It's two degrees up there right now, and winds usually 

Chifle 
i 

R &R appoints Joe Rakauskas CFO. 
Susan Groves named PD at WRAX/Birmingham. 

t 
Joey Arbagey officially takes PD duties 
at KMEUSan Francisco. 
Allan Fee promoted to OM for KPNT/ 
St. Louis as Mike Richter rises to 
WVRV /St. Louis PD. 
Barry Pinlac and Sherri Trahan tapped 
as VPs /Promotion for Sire Records 
Group. 
MCA ups Benny Pough to VP /Promotion, R &B Music. 
Steve Williams wins KSSJ /Sacramento PD post. 

Steve Williams 

Evergreen Media buys KLOL & KTRH /Houston from 
Rusk Corp. for $51 million. 
Jeff McClusky & Associates opens a Nashville office; 
former RCA/Nashville VP /Promotion Eddie Mascolo to 
head office as Sr. VP. 

rJ 
David Gingold elected President of New 
Barnstable Corp. 
ABC Radio Networks breaks off contract - 
renewal talks with American Top 40 host 
Casey Kasem. 
WRKO /Boston VP /GM Dan Griffin as- 
sumes additional duties at WROR; 
WROR PD Lorna Ozmon named Sta- 
tion Manager. 
David Pearlman named VP /GM of WMAQ/Chicago. 

David 
Pearlman 

Bob Hattrik returns to consult Doubleday's seven AOR 
outlets as VP /Programming. 
Jonathon Brandmeier's early exit from KZZP /Phoenix to 
jcin WLUP /Chicago creates controversy back in Phoenix. 

J YEARSA60 

The FCC proposes a requirement that all parties involved 
in taped interstate telephone conversations must consent 
to the recording. 

HIGH -IMPACT GRAPHICS 
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MAXIMUM PORTABILITY 
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SAVE $600 
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run between 60 and 80 miles per hour. There'll be snow on 

the mountain until June." WHOM usually has the largest sig- 

nal coverage of any station in North America The station can 

be heard in five states and parts of Quebec. As an interim 

solution, WHOM has borrowed the transmitter of Alterna- 

tive sister WCYI /Portland, ME, which breaks its simulcast 

of WCYY /Portland, ME. 

WCKG /Chicago afternoon driver Steve Dahl on Feb. 21 

celebrates his 25th year on local radio by doing his show from 

the Museum of Broadcast Communications. Dahl made his 

debut on Chicago radio on Feb. 23, 1978 when The Steve 

Dahl Rude Awakening morning show aired for the very first 

time on the former WDAI. 

Dallas radio legend Michael Spears will undergo cancer 

surgery on Monday. Spears would love to hear from his 

friends, so e-mail your best wishes to waddaguy @evl.net. 

Hunka Hunka Bumin'love 

Forget all the usual cliché Valentine's 

Day gifts: WKZL/Greensboro is auc- 

tioning off a real live fireman on eBay (it's 

item no. 2157860517). "We're giving the 

ladies a chance to bid on a Fireman Fan- 

tasy date with a real Greensboro fire- 

man," says WKZL PD Jeff McHugh. 

Frank Peacock is described as being 

"real hot, six -feet tall, with sandy hair and 

hazel eyes." McHugh adds, "The winner 

even gets to choose what he wears on 

the date: a suit and tie or the ever -sexy 

fireman's uniform." All proceeds will benefit the North Caro- 

lina Jaycees Burn Center. 

Please, no hose 
jokes. 

Roger Lodge, host of TV's Blind Date, signs on for morn- 

ings at Sporting News Radio's KMPC /Los Angeles, which is 

now calling itself "1540 The Ticket." 

On Feb. 4 WRMF/West Palm Beach morning hosts Russ 

Morley and Jennifer Ross must have done something bad. 

Both were conspicuously M.I.A. the next morning while pre- 

recorded apologies from GM Chet Tart aired all day. After 

unsuccessful attempts to reach both Tart and Morley, who 

is also the station's PD, an alert WRMF listener came to our 

rescue: "Russ and Jennifer had a guest who brought in some 

STREETTALK 

Why are these people 
dizzy? 
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chocolate martinis. They both 

had a sip to sample it, but then 

they had another and another, 

and, eventually, they got a bit 

sloshed. After the show, the GM 

told them that drinking alcoholic 

beverages at work was prohib- 

ited. So, they got their wrists 

slapped with a one -day suspen- 

sion." 

Louis Boccardi has led Associated Press worldwide op- 

erations for 18 years - half of his career. Now, he's decided 

to retire as AP President/CEO and will depart in late sum- 

mer or early fall. It's widely believed that Boccardi's succes- 

sor will be Jim Williams, an AP veteran who currently serves 

as the company's VP /Director of Broadcast Services. Burl 

Osborne, publisher emeritus of The Dallas Morning News and 

AP Chairman, says the board's executive committee will 

make an announcement on a transition at a later date. 

PD's U -Haul Seen About Town 

PD Mark Jackson exits Infinity's KTFM /San Antonio. For 

now, KRBV /Dallas OM /PD John Cook will oversee KTFM's 

programming. Jackson can be reached at 210 -415 -6802 or 

at smjmtj @aol.corn. 

Tony Banks becomes PD of NextMedia's WERO/ 

Greenville, NC, replacing Gary Blake. Banks most recently 

programmed Clear Channel's WMGE /Miami. 

Longtime PD Bill Stedman resigns from Infinity's Old- 

ies WOMC /Detroit. 
Jeff Scott (ex-WEZB/New Orleans, WQSX/Boston) is 

the new PD of CHR/Pop WSTO /Evansville, IN. He replaces 

the exiting Dr. Dave Michaels. The good doctor can be 

reached at 812-867-7880 or at radiodj @att.net. 

Former KWID /Las Vegas MD Pablo Sato is the new MD 

at XHTZ/San Diego. 

KCHZ/Kansas City Promotions Director Eric Tadda 

adds Asst. PD duties while afternoon driver Jacqui Lucky 

adds MD stripes. 

PD Kyle Kimball exits WDBR/Springfield, IL. Morning 

dude Dave Daniels is now interim PD. 

Morning co -host Charlee Simons exits Clear Channel 

Hot AC KALZ/Fresno. Why? He tells the Fresno Bee, "I was 

fired for giving away tickets to my own comedy group's 

STSHOTO' THE WEEK 

A COKE AND A SMILE That's Goo Goo Dolls 
vocalist John Rzeznik (I) caught mugging with 
Premiere VP /Affiliate Relations Alissa Pollack (c) 
and Premiere Regional Director /Affiliate Relations 
Kieran Roche at the recent American Music Awards. 

show." Simons is a member of an improv comedy troupe and 

reportedly benefited from the show's ticket sales. Laurie 

West will do the KALZ show solo for now. 

Former R &R Sales Animal Missy IHaffley joins 

Entravision's new Dance simulcast KDLD & KDLE /Los An- 

geles as an AE. 

WNEW Armchair Quarterback Club 

Has this dead horse been flogged enough yet? Hell, no! We 

keep getting your WNEW format guesses, so we're going 

to take that as a sign of love and support. Here are two more 

to ponder: 

"Forget about Top 40 radio, how about 'Top I' radio - 
a great new format that plays only the No. I single all day, 

every day, until that record is replaced on the charts! Imag- 

ing? I'd favor monkey sounds as station sweepers." - Alex 
Cortright, PD, WRNR/Baltimore 

"You know when you get into a New 

York taxi and you're greeted by some of 

New York's biggest B -lust stars saying 

things like 'Buckle up!' in an extremely 

muffled voice? You gather up all of those 

messages from over the years, loop them, 

and poofl You've got a format!" - Mark 
Edwards, PD, KOSI /Denver Mark Edwards 

Free! New Discover what's next. 

Pop trends news that impacts you. 

Sign up now: "What's Next" data sheet. 

Go to www.sabomedia.com 
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SOUND DECISIONS 

When Stars Go Solo 
Promo execs on building new careers for established artists 

The past year or so has seen many artists leave the 
relatively safe confines of their respective groups to 
successfully venture out on their own. Justin 
Timberlake took a bold step outside of the established 
boy -band blueprint with his highly anticipated solo 
album. Kelly Rowland, likewise, looked outside of 
Destiny's Child and found fortune with a Nelly duet. 
Nickelback's Chad Kroeger and Saliva's Josey Scott 
scored a major hit outside of their bands with "Hero." 

Then there are the side 
projects that aren't really 
side projects. Former 
Smashing Pumpkins 
singer Billy Corgan de- 
buted his new project, 
Zwan; Slipknot vocalist 
Corey Taylor literally un- 
masked himself with 
Stone Sour; and Audio- 
slave merged the music 
of Rage Against The Machine and 
Soundgarden and blew up into a 
new supergroup. 

Jive Talkin' 

Jive VP /Rhythm Crossover Pro- 
motion John Strazza says that pre- 
conceived notions about stars need 
to be overcome when setting up solo 
outings. "The unfortunate thing you 
deal with is what comes along with 
the solo artist from where they've 
been," he says. "But you also have 
to treat that artist as a new artist, 
because, for the most part, they 
don't take the same musical direc- 
tion as their band." 

For Strazza and Jive, setting up 
Timberlake's solo record required 
people to check their 'N Sync at the 
door. "I feel like Justin was trying to 
take his solo career to a place he 
wanted to go, with producers, writ- 
ing and personal experiences that 
didn't include the other four guys of 
the group," Strazza says. "It was his 
own dream and aspiration to write, 

John S trazza 

produce and put a solo 
record out. 

"That's what you get a 
lot of times from these 
guys -what the direction 
is in their head. In a group, 
one guy might like rock 
music while another 
might like hip -hop. Nick 
Carter is another one, 
where he went solo from 

The Backstreet Boys. His direction on 
his album is not similar to what you 
get when you listen to a Backstreet 
album or catalog." 

Strazza notes that solo acts can't 
play the same of song if both the 
artist and the label want to go to the 
dance. "You run the risk of being 
categorized as making a solo album 
of the same music you're going to 
make with the group," he says. 
"When you come out with some- 
thing different, it's a lot of work to 
show people that there is individu- 
alism." 

Miller Time 

Elektra VP /Radio, New Media 
Promotion Lisa Michelson -Sonkin 
faced a much different challenge 
with Rhett Miller, frontman for alt 
country act The Old 97's. Rather 
than building a project out of a mas- 
sive boy -band fan base, she had to 
get her artist out of a rather well - 
defined niche. 

"To expand Rhett's career, we 

VALENTINE'S DAY MASSA- 
CRE Brokenhearted on Valentine's 

Day? Sickened by smooching couples? 

Consider the whole holiday a Hallmark 

conspiracy? Verve Music Group feels 

your pain with When Love Goes Wrong: 

Songs for the Brokenhearted, a 15 -track 

compilation of depressing songs from 

artists like Ella Fitzgerald, Billie Holiday, 

Chet Baker and more. Chuck the 

chocolates and spin this disc. 

"You have to treat 

solo artists as new 

artists, because, for 

the most part, they 

don't take the same 

musical direction as 

their band." 

John Strana 

knew we had to extend his reputa- 
tion beyond the alt country niche," 
she says. "That was our issue with 
The Old 97's. They were locked in 
this genre, and many people would 
not accept them as anything else. 

"Because of that, taking Rhett solo 
was definitely the next move. The 
music on The Instigator was the per- 
fed setup tool for this next step. It's 
a beautiful blend of pop and rock 
with moments that remind the lis- 
tener of his roots. The album certain- 
ly breaks him from the confines of 
alt country without alien 
ating his fan base." 

Still, many wondered 
if the 97's' number was 
up. "The Old 97's, over a 
span of three releases on 
Elektra, made many 
friends at radio," Michel - 
son-Sonkin explains. 
"When Rhett's solo 
project was announced, 
we were confronted with 
many questions about the band's 
fate. 

"Make no mistake: The Old 97's 
-are still very much together. It was 
just time for a few of the guys to take 
a break from the grind of being on 
the road. Once we made that dear 
to radio, the advantages came shin- 
ing through." 

Sound Departure 
"Rhett, along with producer Jon 

Brion, made a fantastic record," 
Michelson -Sonkin continues. "Rhett 
is an extremely dynamic solo per- 
former. Everyone who has ever seen 
the 97's knows that they rock. How- 
ever, seeing Rhett solo was all the 
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evidence radio needed to justify his 
solo effort. 

"Thanks to John Schoenberger 
and R &R, we were able to showcase 
Rhett at an intimate acoustic perfor- 
mance at the Triple A Summit last 
August. He played to a packed 
room at lam, and radio still hasn't 
forgotten that performance." 

Picking the right lead single, 
"Come Around," also helped dis- 
tance Miller from his past. "Some 
programmers felt a ballad was a 
mistake, but we knew the hook was 
big," Michelson -Sonkin says. "We 
also knew that we needed a depar- 
ture from the sound we had relied 
on with the 97's. None of the re- 
sponses we received from radio 
were surprises to us. 

"The biggest hurdle we had to 
overcome were the mountain of 
high -profile releases waiting on the 
desks of radio programmers. The 
Elektra team made a few decisions 
that were key to getting the record 
where it is today. The first was to be 
patient. The second was to trust our 
friends at radio who said, 'We love 
this record, we love Rhett, we will 
get to it.' And they did. 

"It's also extremely important for 
me to make a special note of the ra- 
dio stations that have been there 
from the start. Their commitment 
has been a major factor in 

the success that is coming 
to this single. Now, six 
months later, 'Come 
Around' is a top 10 Triple 
A single that's calling out 
and getting phones. We 
also have the momentum 
from back- to-back tours 
and a great Borders in- 
store tour layered in by 
the Elektra sales depart- 
ment." 

become [former RATM singer] Zack 
de la Rocha, but once you heard it, 
it made 100% complete sense." 

Expectations were both high and 
varied. "Some people expected it to 
be blasting metal music - way 
more like the super -heavy Rage," 
Valentine says. "While Audioslave 
totally rock out, I think some peo- 
ple expected even more Tom Mo- 
rello noodling. 

"The leaks of the 

Audioslave demos 

were both good and 

bad; it just depended 

on who got a hold of 

them." 

Cheryl Valentine 

"But this fully lived up to all of 
our expectations. We were No. 1 at 
Active Rock with 'Cochise; and this 
new song, 'Like a Stone,' is raising 
its hand really quickly." 

The key with Audioslave was ed- 
ucating both programmers 
and listeners about the 
group via lead single "Co- 
Ghise." "We did an inter- 
view disc, as well as an on- 
air record -release party 
kind of thing, where the 
band was interviewed, 
took calls and played 
tracks from the album," 
Valentine says. "At the Lisa Mic 

Son 

A New Machine 
The conflation of Soundgarden 

and Rage Against The 
Machine into Audioslave 
was a blessing for Epic 
VP /Rock Promotion, 
East Coast Cheryl Valen- 
tine, she says. But Epic 
had to deal with early 
leaks of the record well 
before it was completed, 
and Audioslavé s cancel- 
lation of their Ozzfest ap- 
pearances was another 

small setback. 
"The leaks of the demos were both 

good and bad; it just depended on 
who got a hold of them," Valentine 
says. "That was months before we 
had a single and a full record done, 
but the people who got the demos 
and were able understand where it 
could grow from there were avid fans 
for months and led the way on pow- 
ering 'Cochise' immediately." 

The pairing of former Soundgar- 
den singer Chris Cornell with Rage 
Against The Machine was difficult 
for anyone to predict. "It was hard 
to imagine what it was going to be- 
come," Valentine says. "There was 
no way Chris Cornell was going to 

Cheryl Valentine 

helson- 
kin very beginning we did 

snippets of 'Cochise' along with one- 
sheets with Tom Morello describing 
the songs. 

"Some stations, like 93X [KXXR] 

in Minneapolis, did amazing setups 
on the record. They'd play a snippet 
of RATM followed by a Soundgar- 
den snippet, then they'd go into a 
snippet of Audioslave. 

"Having the song come out of 
the gate, busting at all the video 
outlets, as well as at radio, and 
then having had that education 
process, in one fell swoop we were 
able to make the connection a lit- 
tle bigger. But I do think it took al- 
most the life of the song to get that 
connection made." 

TALK BACK TO R &R! 
Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310-788-1658 

E -mail: 

fcorreia@radioandrecords.com 

Fax: 310-203-9763 

Or post your comments now. 
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www.radioandrecords.com and 
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LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 50 CENT Get Rich Or Die Tryin' Shady /Aftermath /Interscope 806,358 

1 2 DIXIE CHICKS Home Monument /Columbia 108,391 + 7% 

6 3 KID ROCK Cocky Atlantic 101,308 +40% 

3 4 NORAH JONES Come Away With Me Blue Note /Virgin 97,759 +2% 

5 5 AVRIL LAVIGNE Let Go Arista 79,698 +3% 

4 6 SOUNDTRACK Chicago Epic 78,859 -5% 

7 7 JENNIFER LOPEZ This Is Me Then Epic 78,797 +10% 

8 BLAKE SHELTON Dreamer Warner Bros. 73,794 - 
8 9 MISSY ELLIOTT Under Construction Gold Mind /Elektra /EEG 69,327 +8% 

10 LL COOL J 10 Def Jam /IDJMG 68,014 - 
11 SOUNDTRACK Daredevil Windup 61,095 - 

9 12 SHANIA TWAIN Up Mercury /IDJMG 53,450 -15% 

13 13 GOOD CHARLOTTE Young & Hopeless Daylight /Epic 52,926 + 10% 

12 14 NELLY Nellyville Fo' Reel /Universal 51,759 +6% 

15 ALABAMA In The Mood: The Love Songs RCA 49,861 - 
17 16 EMINEM Eminent Show Aftermath /lnterscope 46,977 +12% 

10 17 SOUNDTRACK 8 Mile Shady /lnterscope 44,917 -12% 

32 18 TYRESE I Wanna Go There J 44,907 +68% 

11 19 JA RULE Last Temptation Murder Inc. /IDJMG 43,628 -12% 

2 20 ZWAN Mary Star Of The Sea Repnse 43,074 -56% 

14 21 AALIYAH I Care 4 You Blackground /Universal 42,821 -11% 

16 22 CHRISTINA AGUILERA Stripped RCA 42,071 -2% 

23 LIONEL RICHIE The Definitive Collection UTV 41,671 - 
18 24 JUSTIN TIMBERLAKE Justified Jive 41,459 0% 

25 ALL AMERICAN REJECTS The All American Rejects Dream Works 40,925 - 
19 26 COLDPLAY Rush Of Blood To The Head Capitol 40,093 + 1°/0 

23 27 T.A.T.U. 200 KmOH In The Wrong Way lnterscope 39,760 + 30% 

15 28 JOHN MAYER Room For Squares Aware /Columbia 39,312 11 °ió 

29 29 AUDIOSLAVE Audioslave Epic /lnterscope 36,700 +31% 

20 30 ROD STEWART Great American Songbook J 36,405 + 14°'° 

24 31 JOSH GROBAN Josh Groban 143 /Reprise 34,217 +13% 

30 32 3 DOORS DOWN Away From The Sun Universal 34,043 +22% 

43 33 SEAN PAUL Dutty Rock VP /Atlantic 32,962 +58% 

25 34 SANTANA Shaman Arista 32,837 +9% 

21 35 2PAC Better Dayz Amaru /Tha Row /lnterscope 32,526 +2°/® 

22 36 NAS God's Son Columbia 31,870 +4% 

31 37 82K Pandemonium Epic 31,131 +15% 

28 38 ROLLING STONES Forty Licks Virgin 30,816 +10% 

34 39 TIM MCGRAW Tim Mcgraw & The Dancehall... Curb 29,610 + 14°l0 

33 40 PINK M!Ssundaztood Arista 28,694 +9% 

27 41 VARIOUS Now 11 UTV 28,495 0% 

26 42 QUEENS OF THE STONE AGE Songs For The Deaf lnterscope 28,067 -2% 

36 43 JAY -Z Blueprint Vol.2 The Gift... Roc -A- fella /IDJMG 27,800 +8% 

37 44 CHEVELLE Wonder What's Next Epic 27,209 + 14% 

38 45 SIMPLE PLAN No Pads No Helmets...Just Balls Lava /Atlantic 26,201 +11% 

39 46 ELTON JOHN Greatest Hits 1970 -2002 UTV 24,258 +4% 

35 47 ELVIS PRESLEY 30 h1 Hits RCA 23,469 -9% 

40 48 FAITH HILL Cry Warner Bros. 23,371 +2% 

49 VARIOUS Wow Hits 2003 Sparrow 22,602 - 
44 50 TOBY KEITH Unleashed Dream works 21,745 +8% 

© HITS Magazine Inc. 
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50 Cent Pays Retail's Rent 

There's been 
a big change on 

the Top 50 sales 
chart, thanks to 

50 Cent. 
Retail, which 

has been waiting 
for a bona fide 
blockbuster 
since last May, 
when The Em- 

inem Show sold 
1.4 million units 

50 Cent Vibe 

in its first full week, finally has its prayers answered 
by the Eminem /Dr. Dre protege. The controversial 
rapper's Shady /Aftermath /Interscope album flew 

out of stores faster than the money's flying out of 

your stock portfolio, selling a resounding 806,000 in 

the four days between its release last Thursday (2/ 
6) and the dosing of the chart. That total compares 
favorably to The Emblem Show's 311,000 in its first 

two days on sale, when it set the precedent for 

pushed -forward release dates. 

While the carryover isn't as pronounced as it 

has been for previous blockbuster weeks, 30 of the 
top 50 albums show sales increases, including 
LI I ni I u. te 

Blue Note's Norah Jones ( +2 %) and Arista's 
Avril Lavigne ( +3 %) round out the top five. Behind 

them are Epic /SMS' 
Chicago soundtrack 
(which should pick 
up steam after the 
movie scored 13 Os- 
car noms) at No. 6, 

Epic's ubiquitous Jen- 
nifer Lopez at 7, 

Warner Bros. cow- 
poke Blake Shelton 
making his debut at 

oldmind Elek- 
tra /EEG's Missy El- 

liott not missing a 

beat at 9 and Def Jam /IDJMG's LL Cool J corn- 

ing out of nowhere to reenter in the 10th slot after 

the J.Lo duet "All I Know" is stripped onto his 2002 

Home gains 7% despite being unseated from the 
top spot by the unchivalrous 50 Cent, and Lava/ 
Atlantic's Kid Rock, who climbs on ex- girlfriend 
Sheryl Crow's Harley and zooms to No. 3 on a 

whopping 40% increase. 

LL Cool J 

album. Just missing the top 10 is Wind -up's de- 

buting Daredevil soundtrack, featuring the ultrar- 

eactive Evanes- 
cence single, at 
No. 11. 

The biggest 
percentage 
pickup belongs 
to J's surging 
Tyrese, whose 
68% upward 
move brings 
him into the 
top 20 at No. 18 

as airplay on "How You Gonna Act Like That" 

connects. 

Daredevil 

Next week: The big story wilt be where 50 Cent 

winds up after his first full week in the stores. 
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The Return 
Of Hootie 

Darius Rucker, Mark Bryan, Dean Felber and Jim "Soni" Sonefeld, 
otherwise known as the '90s phenomenon Hootie & The Blowfish, 
are back with "Innocence," the lead single from their upcoming self - 
titled CD. The album, their first in five years, is scheduled to hit stores 
March 4. Guest vocalists Emily Sa- 
tiers, of Indigo Girls fame, and 
Woody Harrelson will be featured 
on the Don Was -produced album. 
"Innocence" is Going for Adds at 
Triple A radio next week. 

Also debuting new material 
next week are Austin alt -metal 
band Unloco. The band are hop- 
ing to achieve huge success with 
"Failure" as it goes for adds at 
Rock and Active Rock. "Failure" is 

the lead single from the band's 
Mudrock- produced (Godsmack, Powerman 5000, 3rd Strike) sopho- 
more CD, Becoming I. Written between September and November last 
year, the album is expected in stores March 11. Unloco are currently 
on tour in the Midwest, and, starting March 6 in Green Bay, WI, the 
band will be opening for Disturbed as part of the Music as a Weapon 
tour. 

50 Cent is Going for Adds at Pop next week with "In Da Club," 
from his recently released CD Get Rich or Die Tryin'. The cut is already 
in da No. 1* spot on R &R's CHR /Rhythmic and Urban charts, cap- 
ping off a quick and impressive run to the top. "In Da Club" has al- 

ready debuted at No. 34* this week on R &R's CHR /Pop chart. 
B2K hope to capitalize on the success of "Bump, Bump, Bump" as 

they introduce "Girlfriend" to Rhythmic and Urban radio. But don't 
go looking for the song on the band's album pandemonium! - it's not 
there, at least not yet. Written, produced and arranged by R. Kelly, 

"Girlfriend" will be available on the re- released version of pandemo- 
nium! (due March 25) along with 
two more brand -new songs. In- 
cluded in the package is a DVD of 
the video, featuring cameos by 
Will Smith, Vivica A. Fox and Ron 
lsley. 

From B2K to BMK: Brian Mc- 
Knight gets set to release "Shoul- 
da, Woulda, Coulda" to Rhythmic, 
Urban and Urban AC, the first sin- 
gle from his upcoming album U 

Turn. McKnight will also be sing- 
ing the classic hit "Send One Your 

Love" on the forthcoming CD Conception: An Interpretation of Stevie 
Wonder's Songs. In a strange coincidence, Kenny G. and McKnight's 
"All the Way" will be competing with Wonder and Take 6's (Brian's 
brother Claude is part of Take 6) "Love's in Need of Love" in the cat- 
egory of Best R &B Performance by a Duo or Group With Vocal at this 
year's Grammy Awards. 

Kelly Price comes to Rhythmic and Urban with "He Proposed," 
the latest from her CD Priceless. Price also has a new nail color avail- 
able for sale called KPurplicious! 

Yet another Kellie goes for adds, as Kellie Coffey presents "What- 
ever It Takes" to Country. The video was shot last month in Mont- 
real, where the temperature reached 12 degrees below zero. "Most 
of the video was shot outdoors," says Coffey. "I was wearing a pair 
of 'glamour boots,' and those ba- 
bies weren't made for warmth. It 
was so cold that when we would 
finish shooting a scene, I would 
run inside and iron the bottom of 
my feet." 

Last but not least, Natalie Cole 
has a hot new track for Smooth 
Jazz called "Better Than Any- 
thing," featuring Diana Krall and 
production by Tony LiPuma. Says 
R &R Smooth Jazz Editor Carol Ar- 

cher, "This tune is better than 
cream cheese and bagels, better 
than honey on bread, better than champagne and pretzels, better than 
breakfast in bed - better than anything except being in love." 

-Mike Trias 

/««oingrcwAdds. 

Hootie & The Blowfish 

B2K 

Natalie Cole 

ri 

Week Of 2/17/03 

50 CENT In Da Club (Shady /Aftermath //nterscope) 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 

GINUWINE Hell Yeah (Epic) 

G00 G00 DOLLS Sympathy (Warner Bros.) 

KACI I'm Not Anybody's Girl (Curb) 

NEW FOUND GLORY Head On Collision (MCA) 

PRYMARY COLORZ If I Could Change (Big3) 

SIXPENCE NONE THE RICHER Don't Dream It's Over 

(Squint /Curb /Reprise) 

CHR/RHYTHMIC 
2PAC fITRICK DADDY Still Ballin' 

(Amaru /Death Row /lnterscopel 

B2K Girlfriend (Epic) 

BENZINO Would You (E /ektra /EEG) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda 

(Motown /Universal) 

KELLY PRICE He Proposed (Def Soul/IDJMG) 

LIL MO fIFABOLOUS 4 Ever (Elektra /EEG) 

SANTANA fIMUSIO Nothing At All (Arista) 

URBAN 

B2K Girlfriend (Epic) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda 

(Motown) 

KELLY PRICE He Proposed (DefSoul /IDJMG) 

llL MO fIFABOLOUS 4 Ever (Elektra /EEG) 

URBAN AC 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda 

(Motown) 

TLC Hands Up (Arista) 

COUNTRY 
KELLIE COFFEY Whatever It Takes (BNA) 

MARK WILLS When You Think Of Me (Mercury) 

RONNIE BOWMAN Rise Above (Sugar Hill) 

TANYA TUCKER Old Weakness (Coming On Strong) 

(Tuckertime /Capito/) 

AC 
CHANTAL KREVIAZUK In This Life (Columbia) 

ELTON JOHN Original Sin (Universal) 

JOHN MAYER Why Georgia (Aware /Columbia) 

SIXPENCE NONE THE RICHER Don't Dream It's Over 

(Reprise /Curb) 

HOT AC 
CHANTAL KREVIAZUK In This Life (Columbia) 

GOO G00 DOLLS Sympathy (WarnerBros.) 

ROBBIE WILLIAMS Feel (Virgin) 

.. 

SMOOTH JAZZ 

EUGE GROOVE Rewind (Warner Bros.) 

NATALIE COLE fIDIANA KRALL Better Than Anything 

(GRP/VMG) 

ROCK 
COO G00 DOLLS Sympathy (Warner Bros.) 

HOT ACTION COP Fever For The Flava (Lava) 

LEVELLERS Come On (Like My Sister) (Eagle) 

REVIS Caught In The Rain (Epic) 

SUM 41 The Hell Song (/s /and /IDJMG) 

TAKING BACK SUNDAY Cute Without The E 

(Cut From The Team) (Victory) 

TOM PETTY & THE HEARTBREAKERS 

Have Love Will Travel (Warner Bros.) 

UNLOCO Failure (Maverick/Reprise) 

ACTIVE ROCK 

HOT ACTION COP Fever For The Flava (Lava) 

REVIS Caught In The Rain (Epic) 

SUM 41 The Hell Song (/s /and /IDJMG) 

TAKING BACK SUNDAY Cute Without The E 

(Cut From The Team) (Victory) 

UNLOCO Failure (Maverick /Reprise) 

ALTERNATIVE 

G00 COO DOLLS Sympathy (Warner Bros.) 

LEVELLERS Come On (Like My Sister) (Eagle) 

REVIS Caught In The Rain (Epic) 

SUM 41 The Hell Song (/s /and /IDJMG) 

TAKING BACK SUNDAY Cute Without The E 

(Cut From The Team) (Victory) 

WHITE STRIPES Seven Nation Army (V2) 

TRIPLE A 

AEREOGRAMME Sleep And Release (Matador /Beggars Group) 

BE GOOD TANYAS Chinatown (Nettwerk) 

BEN TAYLOR BAND Island (Cris) 

CAT POWER Free (Matador /Beggars Group) 

DELBERT MCCLINTON Blues About You Baby 

(New West /Red Ink) 

EDWIN MCCAIN I Want It All (ATC /Red Ink) 

GOO GOO DOLLS Sympathy (Warner Bros.) 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 

JAYHAWKS Save It For A Rainy Day 

(American /Lost Highway /IDJMG) 

LEVELLERS Come On (Like My Sister) (Eagle) 

NICK CAVE & THE BAD SEEDS Bring It On (Anti /Epitaph) 

TOM PETTY & THE HEARTBREAKERS Have Love Will 

Travel (Warner Bros.) 

TORI AMOS Taxi Ride (Epic) 

TOWNHALL Confusion (TownhallMusic) 

VARIOUS ARTISTS Rewind! 2 (Ubiquity) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffeiCradioandrecords. corn. J 

www.americanradiohistory.com

www.americanradiohistory.com


CHR /POP REPORTERS February 14, 2003 R &R 29 

WFLY /Albany, NY' 
VP/Prog: Michael Morgan 
PD: Donnie Michaels 
MD: Ellen Rockwall 

44 wAYNE WONDER 'Maim' 
28 50 CENT c 
2 KILLER MIA "AD ID' 

2 

1 BLU LL'WNtte" 
KELLY ROWLAND loboy" 
NO DOUBT 'RMKwg- 

WKKF /Albany. NY' 
PD: Rob Dawes 

2 SIMPLE PLAN Nnlhlrq" 

KQID /Alexandria, LA 
PD: Ron Roberts 

12 OFWB "Country' 
FALLING for 
COOLER KIDS 'MAW 
A RULE F /ASHAND "Mesmerize 
MATCHBOX TWENTY "Unwell 
SISTER HAZEL i. 5a' 
TEEPOPMUSIK -Breare' 

WAEB /Allentown, PA 

PO: Laura SI. James 
MD: Mike Kelly 

NACE ORpAICO -6110" 4 

COUNTING CROWS Tali 

WKSZ/Appleton, WI 
OM' Greg Gell 
PD:Oayytton Kane 

APDRAD: Hadti 
2 KILLER MIKE "AD.I O' 
1 CALLING "Flu" 

KELLY ROWLAND', Oboe 

WSTR/Atlarda, GA 
PD: Dan Bowen 
APD:J.R. Ammons 
MD: Michael Chase 

2 LISA MARIE PRESLEY "Lg11s 

NO DOUBT "Runnllg- 
SIKPENCE .'Dream' 
HOODS "Innocence 

WWWO/Atlanta, GA' 
OM/PD: Dylan Sprague 
MD: Jeff Miles 
OicR'rea.: Leslie From 

I JPCULT F. 

CENT DOUies 
an'I'Mesmerizr 

SD v2l.reK 

WAYV /Atlantic City, NJ' 
PO: Paul KOH, 

bALI ING .00r" 
"6.111TrG Clous 'ari 

WZNY /Augusta, GA' 
OM: John Shomby 
P0: Steve Matthews 
MO: Drew Young 

4 DFDUB 'Colon p' 
3 CECINE DION 'NO 

KHFI /Austin, TX' 
PD: Jay Shannon 
M0: Boogie. 

29 2120 ANDO DIDDY 'Bump 
6 DANIEL BEDINGFIELD "One' 
1 COLOHAY'Cbar- 

OOM(ATV 
GOOD CHARLOTTE WeMn.. 

WFMFBaton Rouge, LA' 
PD: Kevin Campbell 

2 DIXIE CHICKS "Landslide' 
50 CENT Ur 
MATCHBOX NAND' Vm.M- 

KOXYBeaumont,TX 
OM: Jim West 
PD: Brandin Shaw 
APD: Patrick Sanders 
M0: JoJo 

AMANDA PERE Alpe. 

WXYKBiloxi- Gulfport, MS' 
PO /APO: Kyle Curley 
M0: Lucas 

41 50 CENT flub 
COOLER KIDS -aound 
KELLY ROWLAND -Nobody'. 

LISA MARE PRESLEY'LNMS- 

WMRVBinghamton, NY 
OM: Jim Free 
PARAD: Glen Turner 

,EL DON Nsunt 

COOLER 10 

:JAN Er FED,: Fr r ̂ v. 

WOENBirmingham, AL 
OM: ODIO Hamond 
PO: Johnny Vincent 
APARAD Madison Reeves 

a U61 :1 Duu ' 

UL 60 D.0 
BLU CANTRELL -WAN" 
RECO MOB UAW 
N 3'Eyes: 

KSAS/Boise, ID 
PD: Hots Grigg 

1 SMIC¢ AND SOUTHSTM Ter 
50 CENT "CA" 
COOLER KIDS 'Wound 
LUG, WOODWARD TEA' 

KZMGBoise, ID' 
PDRAD: Beau Richards 

APO: Scooter B 

1 MATCHBOX IWEN1'Omer 
CALLING'kr' 

WXKS/Boston, MA' 
VP/Prog./PD: Cadillac Jack 
APD/MD: Kid David Corey 

1 KELLY ROWLAND "NNW,' 
MATCHBOX TWENTY 'Unwell" 
TLC 'Damaged 

WKSE/Buffalo, NY' 
PD: Dave Universal 
MD: Brian B. Wilde 

6 GINUMNE "Her 
BLU CANTRELL 'Rude" 
COLDPLAY "Clocks 
FIELD MOB "LOIeN - 
R KELLY-Ipnebr' 
TVOE5E -Gonna' 

WZKL/Canton, OH' 
MD: Lisa Dillon 

2 OK GO Vie,' 
2 D-3 ins' 

CORER KOS Wort' 
GAMINE 'Her 
KACI'Orr 
LAVA BABY 'Junkie' 
LISA MARK PRESLEY lehs- 
0-TOWN T 
SWARRAT "Bouncing' 
TELEPOPMUSIX&ethr 
TIC 
DAüEl SWOOPED Toe' 

WRZE/Cape Cod, MA 
OM: Steve McVie 
P0: Kevin Matthews 
MD: Shane Blue 

50 CENT b," 
AAE 1,11. 6'.¢E 

KZIA/Cedar Rapids, IA 

PO/M110: Ent Hanson 
9 FAITH HILL 'CD.' 

I CALLING "For" 

50 CENT 'Club' 
CEUM DION M' 
MATCHBOX NA A'Umve, 

WSSX/Charleston. SC' 
OM/PD: Mike Edwards 

LRMKE "AEI] 
DAI LIN 'Fui' 
DANIEI BEDINGErEr. Cs, 
KILL 'P: -WI ANL 'Non. 

WVSR/Charleston, WV 
OM: Jeff Whitehead 
PO' Chris Carmichael 
MO. Aporia 

WNKS/Charlotte, NC 
OM/PD: Jahn Reynolds 
MD: Kali Reynolds 

2 50 CENT "Club 
KILLER MIKE' AD I D' 
NO DOUAT'Runnrrg" 
STACIE oRRICO 'Slack.. 

WKXJ/ChaBanooga, TN' 
PD: Tommy Chuck 
APO/MD: Tripper 

' BOOMEÁT W,ekm1" 
2 CRAG DAVID 'Hidden 
1 50 CEM "Club' 

MATCHBOX TWENTY 'Unweu, 

0-TOWN 'Heí 

WKSC/Chicago, IL' 
PD: And Phillips 
MD: Jell Murray 

31 50 CENT Club: 
2 DOORS DOWN Gone: 

HELD MOB "Loner( 
OKGO Over 

KLRS/Chica, CA 
PDRAO: Eric Brown 

BOWLING FOR SOUP 'Bad' 
KELLY ROMAND Nobody 

WKFS/Cincinnati, OH' 
OM: Scott Reinhart 
APO: "Action Jackson" 
MD: Donna Detester 

KID RO;KSHER L CROW -P Ie' 

WAKS/Cleveland, OH' 
PD: Dan Mason 

APARAD: Kasper 
FIELD BOOS Loner, 

GD b. 

KKMG /Cclorado Springs, CO' 
OM: Bobby Irwin 
PO. Scotty valentine 

SMLLe AND S0U1HSTAR "Ter 
LA OAUCHE "LA" 

WNOK/Columbia. SC 

OM: Jonathan Rush 
PD: Brad Kelly 
APORAD: Kali Reynolds 

No Adds 

WBFP -Columbus, GA 
PDRAO: Wes Carroll 
APD: Amanda Lister 

BLU CANTRELL 5,ean, 
CALLING "for 
KELLY ROMAN. 

- 
'1,..:.. 

LISA MARIE PRESI L ' : ylu. 

WCGO/Columbus, GA 
OM: Bob Quick 
PD/MD: AI llaaes 

SOCENT We 

MAIM -Mee 
USA MARIE PRESLE "LAW" 

"Unwell' 
SMILE MO SOUTHSTAR Ter 
STACIE WRIN) 

WNCl/Columbus. OH 
PD: Jimmy Steele 
APDRAO: Joe Kelly 

9 EMINEM 'Superman' 
1 I ISA NAN( PRESI. FY -I lems 

KHKSBallas -Ft. Worth, TX' 
BM/PD: Brian Bridgman 
APO/MD: Fernando Ventura 

DANIEL BEDINGFIELD'Ore 

KELLY ROWLAND 'Nobody 

KRBVBallas -Ft. Worth, TX' 
OM: John Cook 
APO: Alex Valentine 
MD: Bethany Pads 

1 KOWAI ",YlrcNnn. 

WDKF/Dayton, OH 
P0/MO: Matt Johnson 

2 SNOOP DOGG "Beannur 
2 SIMPLE PLAN "Wythrnp" 

WGTZ/Dayton, OH' 
OM: J.D. Kunes 
MD: Scott Sharp 

CALLING slur 

WVYB/Daytona Beach, FL' 
PO: Kotler 

CALLING 'For 
KELLY ROLAND"NOOdy" 
LISA MARIE PRESLEY'LÇMs 
NEW FOUND GLORY -Colleen' 

KFMD/Demer- Boulder, CO' 
PO: Jim Lawson 
MD: Gem Dixon 

I 1,0 CENT 'CIUE 

BLU CANTRELL -BIMaI' 
COOLER BIDS -AOUnd" 
LISA MARIE PRESLEY -Ups' 
NO DOUBT'RUnnlnp' 

KKDM/Des Moines, IA' 
PD: Greg Chance 
MD: Sieve Johan 

50 CENT -Cub' 
AALIYAM BASS'. 

MATCHBOXIWENTYYAwer 

WORQ/Detroit, MI' 
P0: Alex Tear 
APD: Jay Towers 
MD: Keith Curry 

CRAIG DAAD TOW" 
FIELD MOB tow! 
NO DOUBT -Waeq 

WKOI/DetroH, MI' 
ON/PD: Dom Theodore 

D 3 DOORS DOWN 'Gore- 
I CELINE DION Ylipll" 

FIELD MOB 'Loney" 

WZND/Dothan, AL 
PO/MO: Scott Dwyer 
APD: Karam 

AMANDA PONE' 'AAA' 
TALE n0RICO 

WLVY/Elmira- Corning. NY 

Porto: Mike Strobel 
APD: Brian Stoll 

XHTO/EI Paso, TX' 
PORRO: Francisco Aguirre 

No Adds 

WRTS/Erie, PA 

PD: Jeff Hurley 
AFORAD: Karen Black 

MATCHBOX TWENTY tifonI 

KDUK/Eugene- Springfield, OR 

PO: Valerie Steele 
M0: Steve Brawn 

9 50 LENZ :..: 
6 AALIYAH X1O_ 

o.TOWN-4er 

WSTO/Evansville, IN 
PD: Jell Sinn 

13 50 CENT -Club' 
6 CELNE DION ALA' 

KMCK/Fayettevillle, AR 
OM: Jay Phillips 
PD: Bred Newman 

50 CENT-CNN 
CALLING -Fa' 
MISSY HIATT 'Posse" 

KMXF/Fayetteville, AR 
OM: Tom Travis 

APARAD: Ike D. 
25 BOOMrAT'W,eclor 

2 50 CENT "Club` 

WOSM/Fayetteville, NC' 
PD: Jason Adams 
APO: Susanna James 
MD: Kid Carter 

No Adds 

WWCK/FltnI. MI' 
OM: John Shomby 
PD: Scott Free 

LISA MARIE PRESLEY G5Oes' 
MATCHBOX TWENTY "timer" 
OK GO Suer' 

WJMX/Florence, SC 

D: CENT ' 
CHRIS EMERSON &NA 

KVSR/FresnD, CA' 
PD: Wiz Super 

36 EMINEMSLeonarI 
15 BoOAwAT Wylemmr 
12 SIMtPLE PLAN 'WNW 

KSME/Ft. Collins. CO' 
PD: David Can 
MD: Jot° Turnbeaugh 

COLDPLAY'Lbck. 
COOLER KIDS "hard" 
LISA MARIE PRESLEY "LOMB 
A -3'160 

WXKB/Ft. Myers- Naples, FL 
PD: Chris Cue 
M0: Randy Shervryr 

rArr L Fr INus .1r 

KISR /FI. Smith, AR 
OM: Rick Hayes 
PD: Fred Baker, Jr 
APO/MD: Mick Ryder 

50 CENT-GOB 
AMANDA PERU'Ager 
BOWLING FOR SOUP lad- 

CHRIS EMERSON -Broken' 
STACIE GRRICO TOBVA 

KZBB/Ft. Smith, AR 
APD/MD: Cindy Wilson 
APOAmMIri: Todd Blase 

AMANDA PEA¢'Anger 
JFO BAND 'Sod" 
SIMPLE RIM 'ANINq- 
STADIA 'Weir 

WYKS/Gainesville- Ocala, FL' 
PORAD: Jeri Banta 
APO: Mike Forte 

3 AALIMYAss' 
50 CENT tob 
0-TOWN 'Her' 

WSNX/Grand Rapids, MI 
PD: Jell Andrews 
APS/MO'. Eric O'Brien 

+ SNOOP DOGS Be_m,VF 

N': DODB'-PInning 

WIXX/Green Bay, WI' 
OM: Dan Stone 
PARAD: David Bums 

I SIXPENCE 'Dear- 
KELLY ROLAND YIOYuOy' 

LISA MARIE PRESLEY'Uphts" 

WKZL/Greensboro, NC 
PO: Jett McHugh 
APO: Ironie Knight 
MD: Wendy Gaylln 

4 

DONNAS 
1 50 CENT Club 

Stations and their adds listed alpharetically by market 
WERO/Greenville, NC' 
P0: Tony Banks 
APO/MD: Chris Mann 

2 82K AND P DIDDY'Bump' 
2 BOOAKAO W,akoe 
1 MATCHBOX TWEN, 11n.rer 

WRHT/Greenville, NC' 
OM/PD: Jon Reilly 
APD: Greg Brady 
M0: Blake Larson 

5 501151 Club 
1 COOLER KIDS Around 

KELr ROWLAND Nib dy 

WFBC/Greenville. SC 
P0: Nikki Nile 
APO/MD: Tias 

BLU CANTRELL- B ealne 
G00DCHARLOTTE NKOen 
KILLER MIKE SUOI. D 

NO DOUBT "RANA' 

WHKF/Harrisburg, PA' 
PO: Jason Barsky 

1 CPU CANTRELL 'Breare 
DANIEL BEDINGFIELD'O11e" 

GOD) CHARLOTTE "Aimee 
KELLY ROMAND 'NO*" 
DTOMN 'Ho" 
STACIE ORMCO'SAY 

WKSS/Hartford, CT 

PD: Rick Vaughn 
MD: Jojo Brooks 

1 3 DOORS DOWN-Gone 
FIELD MOB "Lonely 
KELLY ROWLAND "Now. 

KRBE/Houston- Galveston, TX 
PO: Tracy Austin 
APO/MD: Leslie Whittle 

23 3DOORS DOWN "Gore 
KE, ROMAND Naoad," 
MATCHBOX NAEN, LITAIT 

WKEE/Huntington, WV 
PD: Jim Davis 
APORAD' Gary Miller 

5 COUNTING CROWS "Tp: 
DANIEL BEDINGREID mEW 

WZYP/Huntsville, AL 
PO: Bill West 
M0: Mly 

12 KELLY ROWLAND Tenure 
MLIYAH "Mes' 

WNOUAndianapolis, IN 

OM: Greg Dunkin 
PD: David Edgar 
APO: Chris Ott 
MD: Doc Miller 

I NEW FOUND GLORY "COW, 
I OK GO -Over' 

LISA MAIE PRESLEY 141715- 
TIC Damahn 

WOBT /Jackson, MS' 
PD/MO: Jonathan Reed 

APO: Adam Axe 
DOORS DOWN Gyre 

BLU CANTRELL Dreatt, 
STACIE ORRICO Slok' 

WYOY /Jackson, MS' 
PO: Nick Vance 
APD: Jason Williams 
MD: Kris Fisher 

9 CAllING-For' 
3 MISSY EWOTT1Go e' 

BLU CANTRELL rareeoe 
KELIECOFRY'Le- 

WAPE/Jaclaonville, FL' 
OM/P0: Cat Thomas 
APD/MO: Tony Mann 

SIMPLE PLJw "Anybnllp 
I 3 0000S DOWN Gone' 

50 CENT 'Club" 
G000 CHARLOTTE 'Anthem 

WFKS /Jacksonville, FL' 
OMR'D: Bo Matthews 
MD: Lee Mans 

1 DIXIE CHICKS 'Lanuelde' 

WAEZJJohnson City, TN 

PO: J Patria 
MD'. Izzy Real 

WGLU /Johnstown. PA 
PO' Milch Edwards 
APD/MO: Jonathan Reed 

JA RULEF;ASWANTI Mesmer' 
MATCHBOX TWENTY -UAW 

WKFR/Kalamazoo. MI 
PD: Woody Houston 
MO. Nick Taylor 

KCHZ/Kansas City, MO' 
0M/PO: Dave Johnson 
APD: Eric Tadda 
MO: Jacqui Lucky 

CRAG DAVID 'HAW 
GINIPMNE 'He 
KELLY ROMAND'N000«o 
SMILEZ AND SOUTHSTAR -Teri 

KMXV/Kansas City, MO 
0M/PD: Jon Definer 
APD: Punch 
MO' Jana Sutter 

S 50 CENT"C0H' 
I CELINESION 

LISA MARIE PRESLEY "Ape" 
DOWN 
STACIE O ICO '0055' 

WV/ST/Knoxville, TN 
OM: Jeff Jamigan 
PD: Rich Bailey 
APO/AID: Scott Bohannon 

No AA,S 

KSMB/Lafayette, LA' 
PO: Bobby Nbvosad 
MO: Aaron Sanoni 

12 50 GENT Dur 
Yt3 
CALLING rar' 
LISA MARIE PRESLEY -Lois' 
MATCHBOX TWENTY "Amer 

WLAN/Lancaster, PA' 
PO: Michael McCoy 
APD: J.T. Bosch 
MO: Holly Love 

.VUIYAH Ass" 
LISA MARIE PRESLEY lehn" 
MATCHBOX TWENTY TBNer 

WHIZA ansing, MI 
PDRAD: Dew B. Goode 

d J.LOP¢FAL COOL -1-Ase' 
roas ROWLAND YAt0d,' 

KRRG/Laredo, TX 
PD: Jerome S. Fletcher 
MO: Monta Salazar 

CHRIS EMERSON "Broker 
COOLER KIDS'Aloura 
DANIEL BEDINGFIELD 'One' 

MARIA], CAREY/CAM'RON "Bo, 

WLKT/Lexington- Fayette, KY' 
OM: Barry Fox 
PD/BD: Eddie Rupp 

1 50 CENT 'Club 

BLU CANTRELL "BreaSBe 

SNOW DWG lea0Au1 

KFRX/Lincoln, NE 

PD: Santry Valentine 
APD: Larry Freeze e 

MD: A.J. 
h 

MAMBA "Amer 
COOLER KIDO "Around' 
MISSY ELLBIT "f çy.. 

KLALJLittle Rock, AR' 
OM/P0: Randy Cain 
APO: Ed Johnson 
MD: Sydney Taylor 

< 50 CENT 'GA' 
2 LUCY WOODWARD "Gee - 
1 MATCHBOX TWENTY 'UrIwHr 

CALLING 'For 
LISA MARIE PRESLEY light" 

KOAR/Li01e Rock. AR' 
OM. :PD: Ken Wall 
APO/MD: Knorr Cruise 

KIIS/Los Angeles, CA' 
APO/M0, Julie Pilat 

13 DONNAS "Or' 

LISA MARIE 
p 

'LOIN GRESLEY 'Lgh 

FMTGRO ONNONIY line' 

WDJX/Louisville, KY' 
PD: Shane Collins 
APD/MO: Jim Allen 

BLU CANTRELL E,eaale' 
CALLING "Obe- 

r UCY WODWWAgD 'Guts' 
L 3lWs" 

WZKF/Louisville, KY " 
PO: Chris Randolph 

FIELD MOB 'Loney 
OK GO OUI' 
SNOOP 0505G DeaAUur 

KZII/Luhhock, TX 
OM: Wes Nessman 
PDRAO: Kidd Carson 

BLU CANTRELL 'SI.,,n ;, 
CALLAO 'Fp 
CELIM DION -Nor 
MARIO 'CmoU 

WMGB/Macon, GA 
PARAD: Derek Wright 
or JC CHASE: BWOIII 
21 MATCHBOX TWENTY "LYo,oA 

WZEE/Madison, WI 
PD: Tommy Bodean 
MD: Lauri Ford 

50 CENT "Club' 

KELLY ROWLAND 'Nobody' 
LUCY WOODWARD 'Gere 
SHIER AND SOUTHSTAR "Ter 

WJYY/Manchester, NH 
PO: Harry Kozlowski 
APD/MD: A.J. Dukette 

T CELINE DION 'Ngm 
CALLING 'For 
COUNTING CAMS lam- 
DONNAS -OP 
USA MARIE PRESLEY'Liglps' 
COOLER KIDS 'Wound" 

KBFMlkABen-BrOwhsdlle, TX' 
OM. Billy Santiago 
PO Tony Forma 

APO/MO: Jon DeWitt 

WAOA/Melbourne, FL 
OM: Ted Tamer 
PD/MD: Larry McKay 

I ll l e JnE PRESLEY '-m 
MAT, -Pr.X ruff ,TV "n. 

WHYI/Miami. FL' 
OM/PD: Rob Roberts 
APD: Chris Marino 
MD: Michael Yo 

KELLY ROWLAND "Nobody" 

r15Á MARIE PRESLEY Lplrtl 
MATCHBOX TWENTY'UMMr 

WXSS/Milwaukee, WI' 
PD: Brian Kelly 
APO/MD: Jalo Martinez 

6 AMANDA PEPE Angel 
DMaEr BEDINGFELI 'sr 

KOWB/Minneapolis, MN 
Po'. Roh Mortis 
APO/MD: Derek Moran 

WABB/Mobile, AL 
OM/PD: Jay Hastings 
APD/MD: Pablo 

1 JCCHAS¢ "Breen i' 
5 DIXIE CHICKS ''5000 e" 

STACIE OIRICO PAN 

WBBO/Monmouih- Ocean, NJ' 
PO Gregg Thomas 

,. AP, 

WHHY/MOntgomery, AL 
PD: Karen Rite 

4 MATCHBOX TWENTY -Unwell 

COOLER SOS'Aluni' 
LIGA MARIE PRESLEY Vohs' 

WVAO/Morgantawn, WV 
Dir. :Prog.. Lacy Neg 
M0 Brian Mo 

WWXM/Myrtle Beach. SC 
P0. Walty B. 

WOZQ/Nashville, TN' 
P0: Marco , RUWLa.0 NoxN 

Or KIDi 66sund 
1 ,CAL .ndsrxle 

LIDS MARIEPPENLE, _runt' 

NT SORT -Pulming 
. _E PLAN An,m,s.6, 

WPM/Nashville, TN 
PD: Rick Davis 

WBLI/Nassau- Suffolk, NY' 
Interim PO: J.J. Rice 
APARAD: Al Levine 

3 DOORS DOWN 'Gone" 
Kale COFFEY'U' 
LISA MARIE PRESLEY 'Lghö' 
NO 00V BI 'N BAssos 

WKCl/Nnw Haven, CT' 
PO: Danny Ocean 
MD' Kerry Collhrs 

16 e0OMKA: WA.kon 2- ,ICYWCn0WA9C Pat' 
I AVINDA'I0E_ ' 

WOGNMew London, CT 

PT' Kevin Palana 
APD/MD Shawn Murphy 

WEZB/New Orleans, LA 
OM/PD: John Roberts 
APO' Michael Bryan 
MO: Stevie G 

WHTZoNew York, NY' 
VP/Prog.: Tam Polemail 
M0: Paul "Cubby" Bryant 

11 AALNAH Um 
II GOOD CHAPLOTTF'Awnem- 

2 KD ROCKSHERL CnpW'hme' 
1 LISA MARL PAESLEY'HOW 
1 OK GO 'Cher 

KBAT/Odessa- Midland, TX 
P0: Leo Cam 
MD: DJ Slo- Motion 

50 CENT 'Club 

MISSY ELLIOTT -Gtm,0 

KCRS/Odessa -Midi and, TX 
PD'. Kidd Manning 

COOLER KIDS 'Aram' 

KJYO/0klahoma City, OK' 
PO: Mike McCoy 

I 50 CENT flub' 
4 3 DOORS DOWN 'Gone' 

LISA AMIE PRESLEY -Lira 
LUCY WOODWARD 'Cros 

KOKO/Omaha, NE' 
P0: Tommy Austin 
APD: Nevin Dane 
MD: Lucas 

3 50 CENT NIA- 
DANIEL aESNGRELD 'Ore 
LUCY WOODWARD 'Gras' 

WXXL/Orlandu, FL' 
OM/PO: Adam Cook 
APO/MO' Pete DeGran 

WPPY/Peoria, IL 
PO: Stechuran 

WIOO/Philadelphia, PA' 
PD: Todd Shannon 
APARAD: Marian Newsome 

FIELC',ID6 l: su.r. 

WBZZ/Pittsburgh, PA' 
OM: Keith Clark 
APO: Ryan Mill 

NO COUB'' HAnnup 

SOU CANTRELL Erealnr 
GINJWINE Heo 

WKST/PiVsburgh, PA' 
PD' Jason Kidd 
APO/M0: Dino Robaaille 

WJBQ/Portland. ME 
PD: Tim Moore 
M0: Rob Steele 

S.A MARIE PRESLEY LpIxS- 
CALLING Ya' 
COMER KIDS 'Around' 

KKRZ/Portland, OR' 
PD. Michael Hayes 

50 CENT ' Club" 
MATCHBOX TWENTY 'Amer 
STACIE IRAK' SDCk- 
0.3050' 

WERZ/Portsmouth, NH' 
OM/PO: Mike O'Donnell 
APO: Jay Michaels 
MD. Sarah Sullivan 

HOW .,JJI -nory 
SA MANE ,NE l E ,nInts 

S/.LItAEIG oUTHS'Ni'tu' 
S.f,MAOE f 

WSPK/Poughkeepsie, NY 
PD: Scotty Mac 
APO: Slryy Walker 
MD: Poulie Coua 

12 COOLER KIDS-Around 
SUGARCULT-Bn,rirrp 

WFHN/Providonce, MA' 
PO: Jim Reih 
APO: Christine Fox 
MO: David Duran 

COOLER KIDS %aua:1 

KELLY RDWIL:,Y N ;,.'. 

WPRO/Providence, RI' 
OM: Ron St. Pierre 
PD: Tony Bristol 
APORRO: Davey Marris 

R CJ 

,u rT , P, tn ; 
L OOS Aa:w 

KELL, 
KO 

LL, 

KBEA/Ouad Cities, IA -IL' 
PDAAO: Matt Williams 

I BOWL INS FOP S'JUP "Bad' 

CALLING "FO," 

WHTS /Quad Cities, IA-IL 
OM/PD: Tony Waitekus 
M0: Kevin Walker 

I NELLIE COFFEY'I -e- 
BLU CANTREL:_ -AAA' 
NO DOUBT "Rural° 
DTOWN'Her- 
OK 00 Vier' 

WDCGIRafeigh-Durham, NC' 
PD: Ws Edpa 
VOID: MdM Sommers 

B JA RULE HASrAen'MOnlerrze' 
JOwIMAYER Twerp: 

WRVO/Richmond. VA' 
PD: Billy Sud 
MD: Jake Glenn 

23 50 LEM 'hub 
5 lMINEM'Superman 

WJJS/Roanoke- Lynchburg, VA ' 
PO: David Lee Michaels 
APO: Melissa Morgan 
MD: Cisga 

WXL /RDand(e Lynchburg, VA' 
PD: Kevin Scott 
APO'. Danny Meyers 

.. . .o ;.and 
SELL'. RCWLAXC Nad,R, 
AIL: ER MIKEILI C' 

DA MARIE PF ES -Y gr, 
OTOWN "Her' 

WKGS/Rocheoter, NY 
PO: Erick Andersen 
MO: Don Vincent 

KELLY MALMO 'NOgldy'. 
SEAN PAUL "BITS" 

WPXY/Rochester, NY' 
OM/PD: Mike Danger 
APORRO: Sushi 

No Aaas 

WZOK/Rocldord, IL 
PD: Joe Limardi 
APD: Todd Chance 
MD: Jenna West 

12 DIRTY VEGAS Pew 
JA RULE FMHAN'TI 'Mamnce' 
LISA MARIE PS.SLEY "Ogrbs 
MATCHBOX SWF 0,1 Unwelr 

OK GO"Ober 

KDND/Sacramento, CA' 
Station Mgr.: Stave Weed 
APD: Heather Lee 
MD: Gdslopher K. 

5 Muoeu "Mrs' 
1 MATGIBOXTWENTYHANOI' 

CRAG DAAD s0WK1' 
USA WALE PASO' '1115* 

WIOG/Saginaw, MI 
PD: Mark Anderson 
MD: Mason 

12 53CFNT'Gub 
2 ILL CANTRELL 'ereal e 

COOLER KIDS ',bud' 
KE L MA.- 000CV, 

Rr 

KSLUSI. Louis, MO' 
P0: Mike Wheeler 
APO: Boomer 

1 WAYNE WORPA'Lenoo, 
1 Err, ROMLAno 000500' 

DANIEL BEDINGFALD -One 

RHO M00-La o 

KUOOBaIt Lake City, UT' 
OM/PO' Brian Michel 
MO: Rob Olson 

ULI!M "Orbs 
NO DOUBT -Rnnmg' 

KZHT/Salt Lake City, UT 
PD: Jet McCartney 
MO: Jagger, 

le% -E Cur KS' Laxs,Ine 
UINDWINE H 

GOOD CIMLTSI Anthem 

TLC Damaged 

KTFMBan Antonio, TX 
No Alls 

KXXMBan Antonio, TX' 
Po: Krash Kelly 
MO: Nadia Camas 

2 i[COPS LOW: 'Gone 
srANELSEDINTRE.D -one 
N156, E:_r, Ñ,fiyiE 
6 bPE,LE 

KHTS/San Diego, CA 
PO'. Diana Laird 
AFORAD: Haman Haze 

' AA::IVI "M35 
r KEL,, ROWLAND 'N00 Iv' 

E. :: MCP Loon,. 
MM E 1'N-4EI n50s 

00 OLNE IJLY ,. 0, 

KSLY/San Luis Obispo, CA 
PD: Adam Bumes 
MO: Craig Marshall 

BOWLING FW SOUP -Sad - 
MISSY ELLIOTT "Gasp' 

WAEV/Savannah, GA 
PD: Chris Allan 
APOrMO: Rich Stevens 

WZAT/Savannah, GA 
OM/PO: John Thomas 
MD: Dylan 

3 DFDUS'Caum , 

COOLER KIDS'Aawyr 
LISA MARIE PRESLEY' OSnn- 
MATCHBOX TWENTY '50,001 

KBKSISeattle- Tacoma, WA' 
PD: Mike Prestan 
MD'. Marcus D. 

1: soCI^I'ttlub 
PALIA ],'Mes 
G000 CHARLOTi'MIMi' 
MATCHBOX TWENTY 'Unwell' 

KRUF/Shreveport, LA' 
PARAD: Chris Callaway 

No Ants 

WNDVBouth Bend, IN 
OM/PD: Casey Daniels 
MO: Al Carson 

BONN NG IDO SOUP 

KZZUBpokane, WA' 
OMRD: Brew Michaels 
APD/MD: Casey Christopher 

1 KID ROCK'SHERYL CROW "PKiu,e 
I AALIVAH-Mas' 

59 CENT 'Clan 
COOLER KIDS "Around" 
STACIE DRRICO 51000 

KILTO/Springfield, MO 
OM/PD: Dave DeFramo 

2 NODJUBT'Puonug' 
1 CALLING For' 

TATU-Tnirgs 

MBA/Springfield, IL 
Interim PD: Dave Daniels 
MD: Fig 

WNTO/Syracuse, NY 
OM/P0: Tom Mitchell 
APDRAO: Jimmy Olsen 

LISA MARIE PRESLEY 'L MS' 

WWHTByracuse, NY 
P0: Erin Bristol 
MO: Jeff Wise 

KID FDCKSHERYL CROW'PKN,e' 
DIXIE CHICKS Unable" 
0.3. EAs' 

WHTF/Tallahassee, FL 
POND: Brian O'Conner 

or GILT'..: 
22 50 CPC CAN 
10 MARWNCAREYCAMNON "Bov 

4 KRL"ROer,NG'NOOaw' 
3 COOLER KIDS 'Wood' 
1 SIAM 'ANN- 

WFLZRampa, FL 
0M/PD: Jeff Kapugi 
APO: Toby Knapp 
MD: Stan PTBI 

HELD MOB lonely' 
KELLY ROMANO'NOaod/' 
O KECGV'pneen' 

WMGI/Terre Haute. IN 

PO: Steve Smith 
M0: Matt welling 

12 CALLING "For 
12 O 0í1d1 r" 

3 KILLERMIKE'ADID - 

CHRIS EMERSON 'Waken' 
SHEER BLISS 'Dream 

WVKS/Toledo, OH' 
PD Bill Michaels 
APORAD: Mark Andrews 

a SNOOP DODO Beau1111' 

? 0-TOWN -Her 
KELLYRDWLASC- NObe1, 

31ÁV 1 1WRICO Stl10' 

WKHO/Traverse City, MI 
OM: Shawn Sheldon 
P0: Ron Pritchard 

J^,T', 
ulta- r 

B LO Gros 

5 SIXPENCE 

Do00 

5 STAG EDRRICI 'Stuck 

WPST/Trenton, NJ 
PO: Dave McKay 
APD: Gabrielle Vaughn 

11 50 CENT "Club" 

9 FAITH HILL ' 
3 DANK BEDI RD'One" 

MIIVJi YAss' 
5611L¢ AMD SCUMS, AR'Ter 

KRQOk'kucson, AZ 
OM/PD =Steve King 
APARAD Per Can 

18 Mi Y ELLIOTT 

16 50' E1 flub" 
OR DCYAS'ON" 

KHTT/Tu''sa, OK' 
OM: Tod-ucker 
PD: Carly Rush 
APO: Maü The Brat 
MO: Eric rater 
w 50131T "CIA'' 
5 SNAP DOGG "Beaulr,: 
3 FIE, I MOB "LveEo 

2 IAO:JCHE LIN" 

1 KEL.e ROM.ANO'Nobody' 
MA1Af CAREYrCAM'PON -BC, 

WWKLFipelo, MS 
PO/MD: Rck Stevens 

3 3ES DOWN Gone 
2 CFA:GOAVm'wooed 

1 CHP6EMER50N'Bmwn" 

KISX/Tyker-Longview, TX 
PO: Loot -arry 

No Ake 

WSKS,4hica-Rome, NY 
OMA'0: threw Schantz 

5 o-DysN-Her" 
0+L,n.HARLOTTE'MINT 
K R 1An AN Nob?' 

KWTX/Whaco, TX 
OM: Za1s Owen 
PD: Jay lades 
APO/M0: John Oakes 

1 CE I'.I DION- Ng,. 
Es, r:u166 

WIHTpANashington, DC' 
P0: Jeff Wyatt 
MD: Mbie lee 

IE DISSI *:o1mr 
, SAnNAR IAVSIO'NpNing 

WIFC/MMusau, WI 
PD: Chit Pickett 
Mo: aizzi Cole 

33 CENE DION Ngln 
12 ,MR.1EF&SHAN', Darrel,' 
21 BOXI wG EDP SO., Bad 

21 PALE -Ca.mn 
13 SI0PfCE -/rea- 

2 CO NL-1- K,OS Aia C 

WLDUWest Palm Beach, FL' 
P0: Jordan Walsh 
APO: taw Vayda 

2 BOOef0T Wreckoo 
NO :O JET 'Running 

KKRDMI'ichHa, KS' 
P0: Jadc011ver 
APD/MR PJ. 

I MI:S'EWDTT-Goslp 
OAeN BEgNGFIEO'One 
EL.; OW1AN0 "NoboOy" 

Ens' 

WBHT/W/Ikes Barre, PA' 
PD: Man McKay 
APORRE &J. 

i BUS ANTRELL 'Weald' 
MAYA' VI,'OG MRON'leo' 

WKRZ1Wilkes Barre, PA' 
PD: Jam Fadden 
MD: Kellyx 

055!01 BEDINGRELD'DM' 
OIL '.'ROMANO 'Noar10/' 
1150 MMIE PRESLEY "bps" 
OK IS 'O+e," 
TLC 7Aneped 

WSTWika'ilminglon, OE' 
OM: Bob Mercer 
PO: John Wilson 
APORAD Hike Aussi 

KFFM/Ya(ima, WA 
OM' Ror, Hartos 
PO/MO'. Skye Racha 

Mn. 

.é Iti . ...o 

K1L. 

WYCRiYtrk, PA' 
PD' Duly Crockett 
MD: SaIVyYicious 

1: 6 ala ELL ..1w 
1E Ur rir Her 

S set.RIE PPES_Y"Lor.S 

NWIWPorgslowrWmLYt, OH' 
PO/AD: Jnw, Mac 

Dr/Gr1 ,eamllr; 

W HOTrnngShNm- WaIRn. OH ' 
PD: Trout 
Int. APORMD: Jay Kline 

CO LER KIDS Around 

LISA 50011 PRESLEY -ogres 
MA -C-BOX TWENTY- Unwell' 

*Monitored Reporters 
183 Total Reporters 

130 Total Monitored 

53 Total Indicator 
51 Current Indicator Playlists 

Did Not Report, Playlis' Frozen (2): 
KPRF /Amarillo, TX 
KGOT /Anchorage, AK 

www.americanradiohistory.com
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L . RAMMY, N r L MINATE 
"WHEN PM G r 
FROM THE PLATINUM ALBUM AWAY FROM THE SUN 

"'When I'm Gone' is growing FAST in callout, this could be a POWER 
this week or NEXT WEEK! This is just HUGE!" 

-MIKE PRESTON and MARCUS D.., KBKS /SEATTLE 
"I'm a huge fan of 3 Doors Down. When we put the song in our internet callout, 

the results convinced me that the time was right to hit this. It's getting full -time airplay" 
-TODD SHANNON, OM/PD, WIOQ/PHILADELPHIA 

NEW THIS WEEK: 

WKSC /Chicago KRBE/Houston 
WBLI /Long Island KALC /Denver 
KXXM /San Antonio WENS /Indianapolis 
WKSS /Hartfcrd WAPE/Jacksonville 
KJYO /Oklahoma City WVTI /Grand Rapids 
WALC /Charleston WJJS /Roanoke 
WDBT /Jackson 

TOP 40 CALLOUT: 

#2 RATE THE MUSIC 
#7 CALLOUT AMERICA 

HOT AC CALLOUT: 

#1 RATE THE MUSIC 
#5 MEDIABASE 

PRODUCED BY RICK PARASHAR MIXED BY RANDY STAUB 
WWW 3DOORSDOWN COM WWW.REPUBLICRECOROS.COM WWW.UNIVERSALRECORDS.COM 

2003 UNIVERSAL RECORDS, A DIVISION OF UMG RECORDINGS, INC. 

MediabaseTop 40: ® - ( +457) 
BDS Top 40: 22 * -19* ( +346) 
BDS Hot AC: 15 * -14* ( +29) 
BDS Modern AC: 7 * -7* ( +32) 
BDS Modern Rock: 2 * -2* ( +108) 

MUSIC TELEVISION, MUSIC FIRST 

RECORDS 

www.americanradiohistory.com

www.americanradiohistory.com


TONY NOV /A 
tnovia @radioandrecords. com 

PART ONE OF A TWO -PART SERIES 

CHR/POP 

What Happened To Pop 
Stations In The Fall? 
PDs reflect on an off book for the format 

n the fall '02 Arbitron a majority of the CHR/Pop 
format's stations fell in the ratings. Many point to con- 
sultant Guy Zapoleon's famed music cycle (check out the 
Country column in R &R 1/24). Zapoleon believes that Pop 
has been in the "Doldrums" since 2001 and will continue 
to be through 2003. As you will read this week, many of 
the Pop programmers we spoke to agree with him. 

We reached out to some 
of the Pop program direc- 
tors in the hot seat. With 
Pop's rough ride in the fall 

and Pop stations being 
down overall while Rhyth- 
mics are up, I asked the 
PDs for their thoughts on 
the book and for some per- 
spective on the causes for 

the ratings decline. I also 
asked what they are doing 
to keep focused on the product and 
get back to their winning ways. 

After Arbitron has concluded its 
release of all the fall '02 ratings, we'll 
examine the CHR /Pop ratings score- 
board. Next week we look at some of 
the Pop stations whose ratings went 
up and ask the PDs of those stations 
what they did right. 

Toni Poleman 

Sr. VP /Programming, 
Clear Channel; PD, 

WHTZ (Z100)/New York 

Summer '02 12+: 4.7 
Fall '02 12+: 4.4 

Tom Po 

I'm not concerned at all. While we 
may be in a slow period in the Pop 
cyde, I don't feel the format is in trou- 

"Don't hide from the 

hits. Yes, the music 

cycle is extreme, but 

those are the hits. 

Don't be afraid to 

embrace that as 

much as you can." 
Dom Theodore 

leman 

hie in any way. Z100, like 
most Pop stations, will 
stay true to its format 
through the Doldrums, as 
Guy Zapoleon lovingly 
refers to it. We'll continue 
to play the biggest hits and 
emphasize the strength of 
what goes between the 
records: great personali- 
ties, fun promotions and 
larger -than -life imaging. 

Dom Theodore 

OM /PD, WKQI /Detroit 
Summer '02 12+: 3.8 

Fall '02 12+: 3.4 

The fact is that CHR has 
fewer titles to call its own. 
CHR finds itself sharing 
almost all of its titles with 
other formats - and a 

large number of those hits 
have come from the Rhyth- 
mic side. I really believe 
that Guy Zapoleon has it 
right when he talks about 
the Doldrums music cy- 
cle. Our current music cy- 
cle of extremes without middle - 
sound records to bridge them kills 
time spent listening, which is already 
a challenge in this format. 

During the late '90s rebirth of Top 
40, we had pop artists and records to 
call our own (Backstreet Boys, 'N 
Sync, 98 Degrees, etc.). Now this 
sound is almost gone and has been 
replaced by Ja Rule on the one side 
and Creed on the other - with vir- 
tually nothing to bridge that gap. 

You win by creating dynamic, cre- 
ative promotions and imaging. Give 
people a reason to listen beyond just 
the music. Stand out! Make people 
feel something when they listen to 
your station. 

Imaging should be more than just 
shouting positioning statements at 
people; it should be entertainment. If 
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your promos sound like "(Station) 
has your chance to win (prize), qual- 
ify with (prize), (morning show) 
draws winner Monday morning, 
from (sponsor, sponsor, sponsor, 
sponsor) and (station)," you are go- 
ing to lose, because nobody cares. In- 

stead, make it real; make it bigger 
than life. 

You win when you open up the air 
talent, especially in mornings. Don't 
restrict talent to liners and position- 
ing statements; let them entertain - 
demand it! Do listeners feel that they 
know your jocks personally even 
though they've never met them? 
Build the morning show brand. This 
is one place where CHR can really 
shine, even with adults, during an ex- 

treme music cycle. 
Don't hide from the hits. Yes, the 

music cyde is extreme, but those are 
the hits. Don't be afraid to embrace 
that as much as you can. Don't hide 
from Eminem and Ja Rule - you'll 
give your competition an advantage. 
If you're doing your job in between 
the records, you'll be fine. 

It's amazing how many 
stations drop all the Rhyth- 
mic product during a cycle 
like this because they're 
afraid that it's chasing off 
adults. Don't forget that 
25- 34- year -olds like Nelly 
too. 

In short, if you have a 

great radio station in be- 
tween the records, you can 

keep the coalition together during a 

difficult music cycle. 

John Reynolds 

OM, WNKS (Kiss 95.1) 
& WSSS /Charlotte 
Summer '02 12 +: 6.8 

Fall '02 12+: 5.9 

Kiss was affected this fall by a poor 
showing by the format in the ratings. 
I see two main contributions to the 
down cycle of our format at the mo- 
ment. I believe we are in the Dol- 
drums cyde that Guy Zapoleon has 
made so famous. History has shown 
(and the past year has shown us 
again) that approximately every 10 

years the format goes through a cy- 
de of musical changes and a period 
of polarization of the music between 
the 18-24 and 25-34 age groups. 

Dom Th eodore 

Each time we are in the cycle there 
seem to be a few coincidences in our 
world. It's usually right after we start 
a new decade, the economy is in a 

slump, a generation is transitioning 
out of their teens into adulthood (and 
maybe leaving behind the 
music tastes that were a 

driving force in the for- 
mat), and the new gener- 
ation of teens is looking 
for something different. 

Music is like fashion: 
Sometimes blacks and 
grays and plain looks are 
in. Then it changes, and 
colors and creative styles 
are in. Then it goes back to 
the blacks and grays, and on and on. 

6.8 to 6.4 fall to fall. We did see 
some growth in a number of day - 
parts and various drops in other 
dayparts this fall. 

While this does not seem unusu- 
al, if you look at summer to fall, you 

see swings in the trends. 
Our first two trends were 
8.3 and 8.0. Most CHR 
programmers I have spo- 
ken to had similar trends. 

The third strange thing 
is that many programmers 
also saw a large amount of 
their cume disappearing. 
I find it hard to believe a 
station could lose that 
much curve in a short pe- 

riod of time. 
Some people may think, "Well, 

the competition picked up the lost 
audience." That is not the case. 
Most of the competitive stations in 
the market went down, with the ex- 
ception of stations that target a cer- 
tain demo. 

I believe the problem comes with 
the weighting of men 18 -34. Ar- 
bitron's practice of weighting certain 
demos is always going to cause prob- 
lems for stations that do not target 
those specific demos. We have all 
heard "It was a male book" or "It was 
a black book." Well, this was a male 
book. The stations that target males 
18-34 were up. The stations that do 
not target that demo were generally 
down. 

I believe the format is still strong. 
However, I also believe that stations 
must balance the music to continue 
to be strong. If your station is out of 
touch with the market and just plays 
the same type of music over and over, 
watch out! If you only play the fla- 

vor of the week being released by the 
record companies, you are flirting 
with disaster. 

It is the same with TV: How many 
of us have complained about the glut 

of reality TV shows out 
right now? Our audience 
is the same way. Boy 
bands, guitar bands, girl 
solos, etc. - if you want 
to stay strong, you must 
balance the music. 

As always, WABB re- 
mains focused on win- 
ning. We are a heritage 
station that acquires a 

large audience across the 
board from all demos. We target fe- 

males, but we also garner a nice share 
of males. 

We always see ourselves as the 
underdog. We are a locally owned 
station, one of the last in the business, 
WABB is always under attack, and 
we use that as a point of motivation. 
It keeps us on our toes and focused 
on the next book. We are live - no 
voicetracking - but it sounds better 
and keeps us ahead of the game. 

John R 

"Music is like 

fashion: Sometimes 

blacks and grays and 

plain looks are in. 

Then it changes, and 

colors and creative 

styles are in." 
John Reynolds 

The other contributing factor is 
Arbitron. The 2000 census has 
changed the makeup of many mar- 
kets, and, although I can't give you 
specifics, I have a gut feeling this has 
affected the way the ratings are gen- 
erated. 

Arbitron is also facing the difficult 
challenge of getting diary participa- 
tion. The popularity of caller ID and 
other gizmos that get rid 
of telemarketers makes it 
harder for them to accom- 
plish their goals. People 
are bombarded by more 
distractions, and our at- 
tention is divided in more 
directions. Therefore, I 

don't think the format is 

off as much as it appeared 
to be in the fall book. 

To maintain your focus 
and keep winning, execute the basics, 
and execute them flawlessly. Play the 
hits (the best from all formats) and 
hold on to them longer. Get on the 
street and do all the grass -roots mar- 
keting you can possibly think of. 
Keep your imaging fresh and market 
the music to keep it familiar to your 
audience. 

eynolds 

Jay H 

Jay Hasting 

OM, WABB /Mobile 
Summer '02 12+: 8.6 

Fall '02 12+: 6.4 

When you dig deeper into the 
numbers, you find a few strange 
things. WABB actually returned to 
our fall 2001 12+ figure. We went 

asting 

Reach the people featured in this col- 

umn: Tom Polemaa: tompoleman@ 
clearchannel.com; Dorn Theodore: dom - 
theodore@dearclhannel.com; John Rey- 

nolds: jreynolds@kiss 951.com; Jay 
Hasting: jay@wabb.com. 
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( 
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CHR /POP TOP 50 
THIS 

WEEK 

1 1 

2 2 

3 3 

4 0 
6 

5 6 

9 Q 
7 8 

14 

8 10 

12 

11 12 

10 13 

19 

16 

20 

13 17 

15 18 

18 19 

22 e 
21 21 

24 

17 23 

27 e 
28 

26 26 

31 e 
25 28 

23 29 

32 

30 

34 ® 
33 e 

/Debut> e) 
41 e 
36 15 
40 ® 
42 

35 

37 40 

43 e 
38 42 

39 43 

44 

/Debut> 

45 46 

/Debut> CD 

47 48 

¡Debut> 

49 50 

ARTIST TITLE LABEL (S) 

AVRIL LAVIGNE I'm With You (Arista) 

CHRISTINA AGUILERA Beautiful (RCA) 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

NIVEA Don't Mess With My Man (Jive) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc- A -Fe //a /IDJMG) 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

T.A.T.U. All The Things She Said (lnterscope) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 

PINK Family Portrait (Arista) 

EMINEM Superman (Shady /Aftermath /lnterscope/ 

JC CHASEZ Blowin' Me Up (With Her Love) (Jive) 

DIXIE CHICKS Landslide (Monument /Co /umbia) 

NELLY Air Force Ones (Fo'Reel /Universal) 

EMINEM Lose Yourself (Shady /lnterscope) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

VANESSA CARLTON Pretty Baby (A &M /lnterscope) 

SIMPLE PLAN I'd Do Anything (Lava /Atlantic) 

JENNIFER LOPEZ Jenny From The Block (Epic) 

DFDUB Country Girl (Columbia) 

AMANDA PEREZ Angel (Powerhowse /Virgin) 

SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 

LASCO Something (Robbins) 

BOWLING FOR SOUP Girl All The Bad Guys Want (Si/vertone /Jive) 

CRAIG DAVID Hidden Agenda (Wildstar /Atlantic) 

BOOMKAT The Wreckoning (Dream Works) 

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 

AALIYAH Miss You (BlackGround /Universal) 

MARIO C'mon (J) 

CELINE DION I Drove All Night (Epic) 

NO DOUBT Running (lnterscope) 

VONRAY Inside Out (Elektra /EEG) 

TELEPOPMUSIK Breathe (Capitol) 

BON JOVI Misunderstood (island /IDJMG) 

KELLY ROWLAND Stole (Columbia) 

MATCHBOX TWENTY Disease (Atlantic) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

LUCY WOODWARD Dumb Girls (Atlantic) 

STEREO FUSE Everything (EO /Wind -up) 

VI -3 Eyes Closed So Tight (MCA) 

STONE SOUR Bother (Roadrunner /IDJMG) 

0 -TOWN I Showed Her (J) 

CLIPSE When The Last Time... (Star Trak /Arista) 

TOTAL 
PLAYS 

8629 

8230 

7601 

7395 

6291 

6082 

5767 

5542 

5498 

5295 

5159 

4306 

4122 

4008 

3951 

3871 

3526 

3499 

3165 

3129 

2814 

2806 

2727 

2554 

2505 

2316 

2197 

2127 

2118 

1870 

1846 

1836 

1801 

1557 

1549 

1514 

1502 

1454 

1450 

1238 

1212 

1073 

1049 

923 

799 

794 

733 

668 

658 

640 

- 
PLAYS 

-123 

-522 

-63 

+789 

+373 

-255 

+282 

-151 

+1120 

-314 

+373 

488 

-697 

+565 

+297 

+535 

-853 

-798 

-317 

+457 

59 

+173 

-767 

+425 

+593 

-199 

+486 

-432 

-554 

+215 

+123 

+335 

+226 

+865 

+366 

+137 

+265 

+272 

+71 

-34 

+32 

-186 

-194 

+24 

+157 

-89 

+149 

-213 

+331 

-89 

GROSS 
IMPRESSIONS 

(00) 

979643 

916680 

861631 

846865 

711245 

700253 

504000 

666353 

679560 

635653 

569435 

444842 

480684 

421596 

473510 

413068 

315976 

318917 

330464 

250558 

259738 

361295 

282086 

234582 

261946 

216586 

241073 

203242 

268246 

215446 

196851 

190748 

188616 

221828 

200564 

138418 

161137 

144576 

104347 

143231 

129309 

110677 

83738 

125230 

100498 

58674 

61443 

44243 

65259 

72744 

WEEKS ON 

CHART 

10 

12 

9 

7 

8 

15 

14 

11 

6 

12 

9 

15 

19 

5 

6 

8 

12 

19 

18 

8 

7 

8 

17 

4 

3 

18 

3 

19 

10 

4 

4 

3 

6 

1 

4 

6 

2 

2 

7 

4 

3 

20 

17 

14 

1 

9 

1 

5 

1 

5 

TOTAL STATIONS,' 

ADDS 

13010 

126/0 

129/0 

12711 

125/2 

124/0 

117/5 

11910 

11812 

12810 

12810 

124/0 

12810 

11714 

11911 

10616 

11310 

12510 

100/0 

99/10 

11610 

112/6 

126/0 

103/2 

99/3 

11510 

89/4 

11210 

8010 

9611 

10314 

10217 

73/6 

86133 

77112 

8210 

9313 

104115 

7611 

73/1 

76/0 

109/0 

60/0 

3710 

6517 

3210 

60/12 

4910 

73110 

31/0 

Most Added 
www.rradds. corn 

ARTIST TITLE LABEL/SI ADDS 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 33 

LISA MARIE PRESLEY Lights Out (Capitol) 31 

KELLY ROWLAND Can't Nobody (Columbia) 31 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 18 

BLU CANTRELL Breathe (Arista) 17 

DANIEL BEDINGFIELD If You're Not The One (island /IDJMG) 16 

NO DOUBT Running (lnterscope) 15 

FIELD MOB Sick Of Being Lonely (MCA) 14 

COOLER KIDS All Around The World (Dream Works) 14 

STACIE ORRICO Stuck (forefront /Virgin) 13 

OK GO Get Over It (Capitol) 13 

AALIYAH Miss You (BlackGround /Universal) 12 

VI -3 Eyes Closed So Tight (MCA) 12 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TITLE LABELS) INCREASE 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) +1120 

50 CENT In Da Club (Shady /Aftermath /lnterscope) +865 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) +789 

AMANDA PEREZ Angel (Powerhowse /Virgin) +593 

EMINEM Superman (Shady /Aftermath /lnterscope/ +565 

DIXIE CHICKS Landslide (Monument /Columbia) +535 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) +486 

3 DOORS DOWN When I'm Gone /Republic /Universal) +457 

DFDUB Country Girl (Columbia) +425 

STACIE ORRICO Stuck (Forefront /Virgin) +394 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) TOTAL PLAYS 

NO DOUBT FILADY SAW Underneath It All (lnterscope) 2569 

DANIEL BEDINGFIELD Gotta Get Thru This (Island /IDJMG) 1753 

CAM'RON Hey Ma (RocA.Fella/IDJMG) 1652 

NELLY FIKELLY ROWLAND Dilemma (Fo'Reel /Universal) 1550 

CREED One Last Breath (Wind -up) 1420 

JUSTIN TIMBERLAKE Like I Love You (Jive) 1326 

AVRIL LAVIGNE Complicated (Arista) 1255 

AVRIL LAVIGNE Sk8er Boi (Arista) 1252 

ANGIE MARTINEZ If I Could Go (East West /EEG) 1206 

NELLY Hot In Herre (Fo'Reel /Universal) 1204 

LINKIN PARK In The End (Warner Bros) 1196 

DJ SAMMY & YANOU Heaven (Robbins) 1131 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 1043 

PINK Just Like A Pill (Arista) 987 

C. KROEGER F(J. SCOTT Hero (Roadrunner /Columbia /IDJMG) 958 

JIMMY EAT WORLD The Middle (Dream Works) 852 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 837 

MARY J. BLIGE Family Affair (MCA) 804 

MICHELLE BRANCH All You Wanted (Maverick /WB) 804 

PUDDLE OF MUDD Blurry (Flawless /Geffen /lnterscope/ 795 

CHRISTINA AGUILERA Dirrty (RCA) 784 

FAT JOE FIASHANTI What's Luv? (Terror Squad /Atlantic) 783 

CALLING Wherever You Will Go (RCA) 769 

EVE FIALICIA KEYS Gangsta Lovin' (RuffRyders /Interscope) 767 

PINK Don't Let Me Get Me (Arista) 735 

130 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003, The Arbitron Company) © 2003. R &R, Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

"sympathy" 
from Gutterflower 

These stations couldn't wait: 
WSSR WTMX KYSR KMXB 
G105 WIXX WSNE KPEK 

Impacting Radio 
February 17th /18th 

WINK WKZN WTIC 
WRVE WMAD KVUU 

Early Action: 
Most Added at 

Hot AC this 
week! 

Produced by Rob Cavallo and The Goo Good Dolls Mixed by Tom Lord -Alge 
Management: Pat Magnarella for Atlas/Third Rail Management On tour with Bon Jovi IQ googoodolls.com wbr.com /googoodolls AOL Keyword: Goo Goo Dolls `ry 
©2003 Warner Bros. Records Inc. Warner Music Group, An AOL Time Warner Company 

www.americanradiohistory.com

www.americanradiohistory.com


2003 GRAMMY NOMINEE! 

IMPACTING POP RADIO 

FEB 17TH! 
ALREADY OVER 500 POP SPINS 

EARLY ADDS INCLUDE: 

MKS/Dallas 

KTFM/San Antonio 

VIRVW/Nshville 

VASS/Milwaukee 

Mil/Long Island 

KMXG/Austin 

VC/Hartford 

WEIB/New Orleans 

And many more! 

KSI1/St. Louis 

KUM/San Antonio 

GM/Seattle 

Iffii/Tampa 

13E1)1iN(;r1E1.1) 

Top 5 phones and DOUBLED album sales in all markets with airplay! 

Debut at #1 on the UK Singles chart and still a Top 10 SMASH in the UK after 9 weeks! 

the new mg e torn the dentn. album 

DANIEL (;OTT À (;FT TIIRti TillS 
ILIA 

,-*:-..:-.,,,,,.....,......:.,.....-,.:........-:.... :.I .. WWW.DANIELBEDIN6FIELD.COM 
.., 

(Z. k .7-'7-:fE'''.....-'7.-... - : -... ... s WWWASLANORECORDSX WA 

C. ....-. .: ... .,. - - ,... ',., ,.. ;;,... ...:$¡.....A.ND ol.:- kiliSk. i...:i.-.;-i 
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34 (r CHRIPOP CALLOUT AMER /CA® By uilseye 
`-/ EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 14, 2003 

CALLOUT AMERICA® song selection is based on the top 25 titles from the R &R CHR /Pop chart for the airplay week of January 20 -26. 

= Hit Potential ® CHR/POP 
TOTAL AVERAGE 

FAVORABILITY ESTIMATE (1 -5) 
Q m 
x x 

DEMOGRAPHICS 

WOMEN WOMEN WOMEN 

ARTIST TITLE LABEL(S) TW LW 2W 3W ó o 12 -17 18 -24 25 -34 

Hl AALIYAH Miss You (BlackGround /Universali 4.07 4.02 4.02 4.03 88.6 14.3 4.11 4.13 3.96 

JA RULE f /ASHANTI Mesmerize (Murderinc. /IDJMGI 4.03 4.07 3.99 3.86 95.1 24.3 4.14 4.16 3.78 

JENNIFER LOPEZILL COOL J All I Have (Epic) 3.99 3.98 3.84 3.86 95.4 20.3 4.14 3.90 191 

NIVEA Don't Mess With My Man (Jive) 3.91 3.97 3.96 3.87 95.1 28.9 3.90 3.93 3.90 

HO AMANDA PEREZ Angel (Powerhowse /Virgin) 3.88 - - - 73.7 13.7 3.77 4.00 3.86 

NO DOUBT Underneath It All (Interscopel 3.88 3.88 3.74 3.64 95.4 28.3 3.70 3.95 4.00 

B2K AND P. DIODY Bump, Bump, Bump (Epic) 3.86 3.89 3.96 4.02 96.6 28.0 4.18 3.73 3.64 

EMINEM Lose Yourself (Shady/Interscopel 3.86 3.99 4.09 4.01 99.1 46.6 3.98 3.94 3.65 

CHRISTINA AGUILERA Beautiful (RCA) _ , '` 3.86 3.85 3.72 3.64 94_9 26.6 3.8 3.88 3.90 

NELLY Air Force Ones (fa'Reel /Universal) 3.85 3.81 3.85 3.90 94.6 34.9 4.13 3.72 3.68 

PINK Family Portrait (Arista) 3.85 3.89 3.78 3.66 87.1 20.9 3.93 3.83 3.77 

JAY -Z fIBEYONCE' '03 Bonnie And Clyde (Roc- A- fel /a /IDJMG) 3.84 3.81 3.79 3.80 97.4 35.7 4.13 3.95 3.41 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 3.81 3.80 3.79 3.66 90.6 25.7 4.05 3.77 3.59 

EMINEM Superman (Shady/Interscopel 3.80 3.95 - 78.6 18.0 3.97 3.77 3.60 

JENNIFER LOPEZ Jenny From The Block (Epic) 3.80 3.87 3.82 3.71 97.7 40.0 4.08 3.50 3.83 

IH? SMILEZ AND SOUTHSTAR Tell Me (ART /STd,rect) 3.76 - - 84.0 22.3 3.84 3.83 3.57 

MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 3.75 3.81 3.79 3.68 97.7 44.3 3.96 3.74 3.53 

AVRIL LAVIGNE I'm With You (Arista) 3.75 3.69 3.60 3.42 82.3 22.6 3.71 3.83 3.69 

DIXIE CHICKS Landslide (Monument /Columbia) 3.67 3.63 3.58 3.51 80.3 19.7 3.49 3.67 3.80 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.61 3.76 3.77 79.1 19.4 3.49 3.65 3.67 

SANTANA f /MICHELLE BRANCH The Game Of Love (Arista) 3.58 3.65 3.56 3.31 91.7 24.9 3.46 3.57 3.69 

GOOD CHARLOTTE Lifestyles of the Rich and Famous (Epic) 3.54 3.36 3.29 3.30 77.4 24.3 3.86 3.46 3.28 

LASCO Something (Robbins) 3.45 3.37 3.11 3.02 69.4 19.7 3.45 3.55 3.37 

JOHN MAYER Your Body Is A Wonderland (Aware'Co/umbia/ 3.44 3.37 3.32 3.33 72.9 23.1 3.28 3.46 3.57 

KID ROCK fISHERYL CROW Picture (Atlantic) 3.44 3.51 3.50 3.39 60.3 18.3 3.11 3.31 3.82 

PUDDLE OF MUDD She Hates Me !flawless /Geffen /lnterscope) 3.41 3.29 3.24 3.26 80.0 27.4 3.45 3.32 3.47 

T.A.T.U. All The Things She Said f/nterscupo) 3.32 3.31 3.25 3.16 74.6 22.9 3.47 3.14 3.32 

VANESSA CARLTON Pretty Baby IA &M Interscopffi 3.30 3.28 64.9 19.4 3.32 3.31 3.26 

JC CHASE? Blowin Me lip (Jive) 3.14 3.13 3.14 - 63.1 20.9 3.16 3.13 3.10 

REGIONS 

MID- 
EAST SOUTH WEST WEST 

4.1 4.04 4.11 4.04 

4.04 4.10 3.92 4.09 

4.22 3.95 3.76 4.03 

3.89 3.95 3.93 3.88 

3.42 3.89 4.04 4.05 

3.67 3.99 3.97 3.91 

3.77 3.94 3.83 3.87 

3.90 3.87 3.89 3.78 

3.90 3.80 3.79 3.95 

3.93 4.03 3.65 3.77 

3.84 3.85 3.83 3.86 

3.88 3.92 3.67 3.87 

3.95 3.94 3.74 3.60 

3.86 3.73 3.75 3.84 

3.98 3.85 3.56 3.81 

3.85 3.58 3.71 3.89 

3.75 3.83 3.71 3.69 

3.87 3.75 3.70 3.66 

3.66 3.64 3.68 3.67 

3.44 3.69 3.59 3.70 

3.33 3.69 3.68 3.62 

3.51 3.40 3.47 3.74 

3.27 3.66 3.51 3.39 

3.59 3.59 3.30 3.25 

3.48 3.35 3.75 3.13 

3.39 3.30 3.36 3 -58 

3.22 3.26 3.55 3.23 

3.21 3.48 3.30 3.19 

3.04 3.09 3.18 3.21 

CALLOUT AMERICAS 

HOT SCORES 
BY ANTHONY ACAMPORA 

aliyah returns to the top spot on 
Callout America this week with "Miss 
You" (Blackground /Universal). The top 
five Rhythmic and Urban hit is already 
on stations like KIIS /Los Angeles, 
WKSC /Chicago and WIT-IT /Washing- 
ton. "Miss You" ranks seventh with 
teens, second 18-24 and second 25 -34. 

Ja Rule's "Mesmerize," featuring 
Ashanti (Murder Inc. /IDJMG), rises 14- 

9* on this week's R &R CHR /Pop chart 
and holds on to the No. 2 position on 
Callout America. It ranks second with 
teens, first 18-24 and 10th 25-34. 

That's Amanda Perez making an 
impressive debut at No. 5 with "Angel" 
(Powerhowse /Virgin). Perez enters with 
a third -place rank among women 18 -24 

and comes in sixth 25-34. 

Smilez and Southstar continue their 
progress, and this week they debut in 
the top 10 among women 18 -24 with 
"Tell Me" (ARTISTdirect). The song is 

receiving airplay at WHTZ /New York 

and WKQI /Detroit, and it's up to 81 

plays at KHTS /San Diego. 

Jennifer Lopez is making her way 
toward the top of the CHR /Pop chart 
with "All I Have" (Epic), featuring LL 

Cool J. The song ranks third overall, sec- 

ond with teem, eighth 18-24 and third 
25-34. 

Two songs featuring Sheryl Crow 
continue to test extremely well in the 25- 

34 demo: Kid Rock's "Picture" (Atlan- 
tic) and The Dixie Chicks' "Landslide" 
(Monument /Columbia) are both scor- 
ing top 10 in the demo. 

Callout America data is now avail- 
able online through our partnership 
with Bullseye Research. Go to 
www.bullsi.com and enter this week's 
password, whited. 

Total sample size is 350 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1= dislike very much, 5 =like very much). Total familiarity represents the total 
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R &R's CHR/Pop chart. Sample composition is based on females aged 12 -34, who respond favorably to a CHR/Pop musical 
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las 
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle. 

Ne this week at: DWB Q100 KKRZ KKRD WDJX 

WKQI/Detroit 

WFLZ/Tampa 

Y100/Miami 

KHTS /San Diego 

WKFS /Cincinnati 

WXSS/Milwaukee 

WHTS /Quad Cities 

KCHZ/Kansas City 

WKQI /Detroit 

"WKSZ /Appleton /GB 

B96 /Chicago 

26 spins 

25 spins 

25 spins 

23 spins 

30 spins 

39 spins this last week, 434 to date 

35 spins this last week, 430 to date 

28 spins this last week, 156 to date 

25 spins this last week, 56 total spins 

22 spins this last week, 153 to date 

Over 700 spins 

RESEARCH: 

WXSS / Milwaukee 
#18 Females 16 - 22 

#13 Females 23 - 29 

"NOWHERE TO GO BUT UP" 

WHTS / Quad Cities 
TOP 10 OVERALL RESEARCH 

#2 IN POTENTIAL! 

"Vi3 `Eyes Closed So Tight' is a hi 

record and our data confirms it 
All it needs is airplay." 

The Sedative First Sigle From The Debut Album... S0 
www.Vi3music.com 

www.mcarecords.com 

IGIIT 

-AMEqICA 

www.americanradiohistory.com

www.americanradiohistory.com


( CHR /POP TOP 50 INDICATOR 
February 14, 2003 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 
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WEEK 
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(Debut (I) 
34 41 

39 (131 

45 43 

IDebut 
47 

46 46 

IDebut Q 
/Debut.> 48 

¡Debut> 

49 FO 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

l - 
PLAYS 

GROSS 

IMPRESSIONS 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

AVRIL LAVIGNE I'm With You (Arista) 3162 +4 89621 10 52(0 

CHRISTINA AGUILERA Beautiful (RCA) 3033 -118 85659 11 5110 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 2970 +50 82060 8 51/0 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 2927 +110 83532 14 5210 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 2534 +389 73856 5 5110 

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 2388 -42 66352 11 4910 

T.A.T.U. All The Things She Said (Interscopel 2166 +113 62722 12 5211 

NIVEA Don't Mess With My Man (Jive) 2038 215 61986 12 4410 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 1848 -26 49638 15 4610 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 1691 +209 44445 6 4810 

3 DOORS DOWN When I'm Gone (Republic /Universal) 1657 +108 47052 9 47/1 

VANESSA CARLTON Pretty Baby (A &M /lnterscope) 1648 +25 45181 7 5210 

JAY -Z F,IBEYONCE' '03 Bonnie & Clyde (Roc -A- Fella / IDJMG) 1637 +16 47138 9 4510 

PINK Family Portrait (Arista) 1622 -219 48261 18 4410 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 1539 -141 46450 18 4210 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 1472 +277 42362 4 5014 

JC CHASEZ Blowin' Me Up (With Her Love( (Jive) 1340 +33 33087 5 42(1 

DIXIE CHICKS Landslide (Monument) 1282 +162 32954 7 4211 

EMINEM Lose Yourself (Shady / Interscope) 1250 -230 34930 17 4210 

SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 1179 -262 36572 18 3810 

NELLY Air Force Ones (Fo'Reel /Universal) 1150 -127 29065 11 3610 

EMINEM Superman (Shady /Aftermath /lnterscope) 1145 +113 29097 3 49/1 

SIMPLE PLAN I'd Do Anything (Lava /Atlantic) 1109 +121 31057 6 3511 

LASGO Something (Robbins) 1007 -213 30609 7 3410 

CRAIG DAVID Hidden Agenda (Wildstar /Atlantic) 1000 +145 30652 4 4211 

JENNIFER LOPEZ Jenny From The Block (Epic) 929 412 24571 15 3210 

NO DOUBT Running (Interscopel 902 +129 25128 4 4912 

BOOMKAT The Wreckoning (DreamWorks) 878 +115 23392 3 4612 

DFDUB Country Girl (Columbia) 732 +242 20012 2 3714 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 707 +105 18300 3 37(5 

AMANDA PEREZ Angel (Powerhowse /Virgin) 661 +227 16483 2 35/5 

MATCHBOX TWENTY Disease (Atlantic) 641 -194 21855 16 2210 

MISSY "MISDEMEANOR" ELLIOTT Work It (Gold Mind /Elektra /EEG) 607 -252 15607 14 2610 

CELINE DION I Drove All Night (Epic) 603 +192 16034 2 3318 

BON JOVI Misunderstood (island /IDJMG) 591 +26 18122 4 3210 

MISSY "MISDEMEANOR" ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 481 +118 12388 2 2814 

VONRAY Inside Out (Elektra /EEG) 481 + 44 13097 5 2710 

KELLY ROWLAND Stole (Columbia,' 455 -100 11193 19 17(0 

LUCY WOODWARD Dumb Girls (Atlantic) 433 +86 12262 2 32/1 

MATCHBOX TWENTY Unwell (Me /isma /At /antic) 431 +324 11653 1 36111 

STONE SOUR Bother (Roadrunner /,IDJMG) 423 -91 11820 5 1910 

STEREO FUSE Everything (ED /Wind -up) 420 +29 10346 13 1510 

MARIO C'mon (J) 315 -2 6389 2 1711 

50 CENT In Da Club (Shady /Aftermath /lnterscope) 296 +210 7977 1 27115 

SMILEZ AND SOUTHSTAR Tall Me (ARTISTdirect) 287 +12 8050 2 1812 

NORAH JONES Don't Know Why (Blue Note /Virgin) 265 -17 5371 10 1110 

AALIYAH Miss You (BlackGround /Universal) 237 + 40 5032 1 1615 

TELEPOPMUSIK Breathe (Capitol) 236 -9 7694 1 1511 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscope) 227 +96 6035 1 1814 

CREED Don't Stop Dancing (Wind -up) 218 -38 4899 9 10/0 

53 CHR /Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/2- Saturday 2/8. 
© 2003, R &R Inc. 

Most Added 
www.rrindicator, com 

ARTIST TITLE LABEL(S) 

50 CENT In Da Club (Shady /Aftermath /Interscope) 

200LER KIDS All Arouid The World (DreamWorks) 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

CALLING For You (Wind -up) 

STACIE ORRICO Stuck (Forefront /Virgin) 

CELINE DION I Drove All Night (Epic) 

LISA MARIE PRESLEY Lights Out (Capitol) 

CHRIS EMERSON Broken Heart (Monomoy) 

BOWLING FOR SOUP Girl All The Bad Guys Want /Sdvertone /Jive) 

AMANDA PEREZ Angel (Powerhowse /Virgin) 

AALIYAH Miss You (BlackGround /Universal) 

0-TOWN I Showed Her (J) 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

DFDUB Country Girl /Columbia/ 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /E) 
COUNTING CROWS Big Yellow Taxi (Geffen /Interscopel 

KELLY ROWLAND Can't Nobody (Columbia) 

DANIEL BEDINGFIELD If You're Not The One (lslarzrf9DJMG) 

NO DOUBT Running (lnterscope) 

BOOMKAT The Wreckoning (DreamWorks) 

Most 
Increased Plays 

ADDS 

15 

14 

11 

10 

9 

8 

8 

6 

5 

5 

5 

5 

4 

4 

4 

4 

4 

3 

2 

2 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) +389 

MATCHBOX TWENTY Unwell (Melisma /At /antic) +324 

JA RULE FIASHANTI Mesmerize (Murder Inc/IDJMG) +217 

DFDUB Country Girl /Columbia/ + 242 

AMANDA PEREZ Angel (Powerhowse /Virgin) +221 

50 CENT In Da Club (Shady /Aftermath /Interscopel +210 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) +209 

CELINE DION I Drove All Night (Epic) +192 

DIXIE CHICKS Landslide (Monument) +162 

CRAIG DAVID Hidder Agenda (Wildstar /Atlantic) + 145 

BLU CANTRELL Breathe (Arista) +137 

NO DOUBT Running (Interscopel +129 

SIMPLE PLAN I'd Do Anything (Lava /Atlantic) +121 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /fEG) +118 

BOOMKAT The Wreckoning (DreamWorks) +115 

T.A.T.U. All The Things She Said (Interscopel +113 

EMINEM Superman (Shady /A ftermath /lnterscope) +113 

KID ROCK WISHERYL CROW Picture (Lava /AtlaoSic) +110 

3 DOORS DOWN When I'm Gone (Republic /Universal) +108 

BOWLING FOR SOUP Girl All The Bad Guys Want (Sitertone/Jive) +105 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) +96 

LUCY WOODWARD Dumb Girls (At /antic) +86 

STACIE ORRICO StLck (forefront /Virgin) +71 

0 -TOWN I Showed Her (J) +71 

JUSTIN TIMBERLAKE Cry Me A River (Jive) +50 

VONRAY Inside Out (Elektra /EEG) +44 

AALIYAH Miss You (BlackGround /Universal/ +40 

DANIEL BEDINGFIELD If You're Not The One (lstandl/DJMG) +38 

JC CHASEZ Blowin' Me Up (With Her Love) (Jive) +33 

KILLER MIKE A.D.I.D.A.S. (Aquemim/Columbial +32 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

1-800-231-6074 

-We print your logo using up to four spot colors. - Packaged on a roll and easy to use. - Weather- resistant 

- Perfect for concerts, events and giveaways. 
-Up to 3' High and 6' Wide - Durable 

P.Q. Box 750250 Houston, Texas 77275-0250 Tel 713/507 -4200 Fax 713/507-4295 ;s `i , 

ri@reefindustries.corn wwreefindustríes.com «,`' '1 w. -4ÌÌ 
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Bill `Stu' Stewart 
PD, KGOT /Anchorage, AK 

Anchorage has 11.9 shares of pop 
radio in a very segmented market with 
34 Arbitron -rated radio stations and 
nearly 18.0 shares of varied pop /mod- 
ern /alternative /rhythmic music - all 
targeting the same demo. Traditionally, 
we're early on the rock -leaning pop 
records, which allows us to play the 
best -testing rock and rhythmic tunes. 

Our top testers this week on 
Alaska's No. 1 Hit Music Station, 101.3 
KGOT, include Christina Aguilera's 
"Beautiful," Avril Lavigne's "I'm With 
You," Justin Timberlake's "Cry Me a 

River" and Eminem's "Superman." Rounding out our top 10 are Nivea's 
"Don't Mess With My Man," Nelly's "Air Force Ones," Puddle Of Mudd's 
"She Hates Me," Jay -Z f /Beyonce's "'03 Bonnie & Clyde," Good 
Charlotte's "Lifestyles of the Rich & Famous" and Kid Rock f /Sheryl 
Crow's "Picture." New hits showing high hit potential this week in- 
clude Ja Rule f /Ashanti's "Mesmerize," Boomkat's "The Wreckoning," 
Dixie Chicks' "Landslide" and Bowling For Soup's "Girl All the Bad Guys 
Want." Obviously, mainstream CHR still seems to give a true bal- 
ance of all segments of the entire popular music scene, playing the 
best of the Rock, Rhythmic and even Alternative charts. The key to 
success is to ensure that a sampling of the best of all these elements 
is represented every quarter -hour. 

The top four remain the same on this 
week's R &R CHR /Pop chart, and 

the race for No. 1 continues to tighten. 
Jennifer Lopez may have the inside 
track as "All I Have" (Epic) is up 789 
plays this week to 7,395 ... Labelmates 
B2K are doing the "Bump, Bump, 
Bump" with P. Diddy right into the top 
five ... Ja Rule and Ashanti vault 14- 
9* with "Mesmerize" (Murder Inc./ 
IDJMG) ... T.A.T.U. are knocking on the door of the top 10 with All 
the Things She Said" (Interscope) ... 3 Doors Down make their way 
into the top 20 this week with "When I'm Gone" (Republic /Universal). 
The song is currently on five R &R charts: No. 1 at Rock, No. 2 at Ac- 
tive Rock and Alternative and near the top 10 at Hot AC. Talk about 
multiformat appeal ... Amanda Perez scores a huge Callout America 
debut as she moves toward the top 20 on the chart with "Angel" 
(Powerhowse /Virgin) ... No surprise as 50 Cent's "In da Club" (Shady/ 
Aftermath / Interscope) debuts at No. 34 ... Aaliyah is No. 1 on Callout 
America this week with "Miss You" (Blackground /Universal), which 
moves 41 -35* on the chart ... Lucy Woodward's "Dumb Girls" (Atlan- 
tic) is being picked up by smart programmers: it debuts at No. 45. - Anthony Acampora, Director /Charts 

ARTIST: Brian McKnight 

LABEL: Motown /Universal 
By MIKE TRIAS/ ASSISTANT EDITOR 

Irecorded the song reluctantly-," says 
Brian McKnight of "Love Is," his 

breakthrough 1993 duet with Vanessa 
Williams for the Beverly Hills 90210 
soundtrack. "Here I was this black guy 
singing a pop song - and it was a song 
someone else had written! I didn't want to 
have my first success with someone else's 
song." Oddly enough, "Love Is" paved the 
way for his other 1993 hit, "One Last Cry," 
a song that he originally wrote for a pop 
talent the caliber of Bette Midler. 

McKnight is a songwriter at heart; sing- 
ing comes in a strong second. He got his 
start in the business collaborating with 
Brandon Barnes, whom McKnight credits 
for teaching him the ins and outs of song 
structure. The two became a prolific team, 
writing three or four songs every day. "The 
idea was to send out a demo that would be 
a springboard to get songs placed," 
McKnight says. "We weren't aiming for a 
record deal." 

But a record deal did come for 
McKnight, in 1989. His self -titled debut 
album was finally released in 1992, and 
"The Way Love Goes," the first song 
McKnight and Barnes wrote together, was 
the first single. McKnight played at show- 
cases for music- industry and media critics, 
accompanying himself on the piano. "The 
first impression anyone got of me was as 
a songwriter who sang, not a singer who 
wrote songs." At these showcases, how- 
ever, critics praised him not only for his 
songwriting, but also his vocal skills and 
musicianship. 

Though McKnight continued to gain 
fans and hone his craft with his second 
album, the sales did not equal that of his 
first project. Then came 1997's Anytime. 
The lead single, "You Should Be Mine," 

featuring Sean "Puffy- Combs, reintro- 
duced McKnight to the mainstream, and 
the followup title track helped propel al- 
bum sales to 3 million copies. It was then 
that McKnight had a revelation: "I under- 
stood that what I needed to do was please 
my fans, make music that would get on the 
radio and please myself at the same time." 

With that in mind, McKnight released 
1999's Back at One, which sold over 3 mil- 
lion copies, due in no small part to the title 
track. By this time, McKnight the ballad- 
eer had also produced and written songs 
for artists including Az Yet, Boyz II Men 
and his brother Claude's group, Take 6. 
More recently, McKnight has worked with 
superstars 'N Sync and Alicia Keys. 

But Brian isn't Brian unless he's doing 
what he does best - using his incredible 
vocal skills in conjunction with his knack 
for delivering heart -wrenching ballads. 
"Shoulda, Woulda, Coulda," the lead track 
from his upcoming album U Turn, is 
McKnight's take on an irreconcilable rela- 
tionship. In the song, he gives it one last - 
ditch effort, admitting his wrongs and 
pleading his case in an attempt to convince 
his lover to stay by his side. 

U Turn isn't the only album that 
McKnight will appear on in the coming 
months. He contributed his voice to Con- 
ception: An Interpretation of Stevie 
Wonder's Songs, where he sings the clas- 
sic Wonder hit "Send One Your Love." Co- 
incidentally, Kenny G. and McKnight's 
"All the Way" will also be competing for a 
Grammy this month against Take 6 and 
Stevie Wonder's "Love's in Need of Love" 
in the category of Best R &B Performance 
by a Duo or Group With Vocal. 

free! New! Discover what's next. 

Pop trends news That impacts you. 

Sign up now: "What's Next" data sheet. 

Go to www.sabomedia.com 

Prepared by Steve Blauer SABO MEDIA 
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CI Ntlrt1111tit;" 

America's Best Testing CHR /Pop Songs 12+ 

For The Week Ending 2/14/03 

Artist Title (Label) 
W LW Familiarity Burn TD Familiarity Burn 

AVRIL LAVIGNE I'm With You (Arista) 4.17 4.13 97% 25% 4.13 97% 31% 

3 DOORS DOWN When I'm Gone (Republic /Universal) 4.08 4.04 73% 13% 4.08 72% 14% 

GOOD CHARLOTTE Lifestyles Of The Rich And Famous (Epic) 4.04 3.92 91% 30% 3.98 91% 32% 

SIMPLE PLAN I'd Do Anything (Lava) 4.02 3.94 71% 11% 3.96 68% 9% 

PUDDLE OF VIUDD She Hates Me (Flawless /Geffen /lnterscope) 3.94 4.00 95% 33% 3.97 95% 35% 

SANTANA F'MICHELLE BRANCH The Game Of Love (Arista) 3.91 3.88 94% 36% 3.78 96% 42% 

KID ROCK FISHERYL CROW Picture (Atlantic) 3.88 3.72 79% 20% 3.87 82% 23% 

EMINEM Lose Yourself (Shady //nterscope) 3.87 3.88 96% 50% 3.98 95% 49% 

CHRISTINA AGUILERA Beautiful (RCA) 3.86 3.79 97% 37% 3.84 98% 39% 

DIXIE CHICKS FISHERYL CROW Landslide (Monument /Columbia) 3.81 3.66 84% 22% 3.93 87% 23% 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 3.73 3.72 96% 36% 3.78 97% 38% 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 3.72 3.62 91% 37% 3.71 93% 38% 

T. A. T. U. All The Things She Said (/nterscope) 3.72 3.71 72% 18% 3.42 71% 21% 

LASCO Something (Robbins) 3.71 3.58 49% 15% 3.62 51% 19% 

VANESSA CARLTON Pretty Baby (A &M /lnterscope) 3.66 3.51 68% 16% 3.56 67% 18% 

EMINEM Su maim (Shady//nterscopel 3.64 3.72 80% 20% 3.66 80% 23% 

PINK Family Portrait (Arista) 3.63 3.58 95% 43% 3.60 96% 47% 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 3.63 3.55 88% 26% 3.65 91% 26% 

NO DOUBT Jnderneath It All (/nterscope) 3.61 3.54 98% 55% 3.65 98% 58% 

JC CHASEZ Blowin' Me Up With Her Love) (Jive) 3.59 3.62 77% 20% 3.64 78% 21% 

NIVEA Don't Mess With My Man (Jive) 3.54 3.59 80% 30% 3.56 80% 30% 

82K AND P. DIDDY Bump, Bump, Bump (Epic) 3.44 3.39 87% 32% 3.46 88% 34% 

JA RULE FIASHANTI Mesmerize (Murderinc. /IOJMG) 3.44 3.61 80% 27% 3.46 81% 28% 

JAY Z FIBEYONCE' '03 Bonnie & Clyde (Roc- A- fe /!a /IDJMG) 3.43 3.44 85% 35% 3.45 86% 35% 

AMANDA PEREZ Angel (Powerhouse /Virgin) 3.43 39% 9% 3.42 41% 11% 

NELLY Air Force Ones (Fo'Ree! /Universal) 3.36 3.38 86% 35% 3.34 86% 38% 

JENNIFER LOPEZ Jenny From The Block (Epic) 3.34 3.37 96% 60% 3.30 96% 62% 

DFDUB Country Girl (Columbia) 3.30 28% 7% 3.20 29% 7% 

MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 3.29 3.32 93% 53% 3.35 93% 53% 

CAM'RON Hey Ma (Roc- A-Fella /IOJMG) 3.14 3.14 82% 48% 3.12 80% 49% 

Total sample size is 571 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 

song. Sample composition is based on persons 12#. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed. they can take the 

music test based on their format /music preference. RateTheMusic. com results are not meant to replace callout research. The results are intended to show opinions 

of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system is available for local radio stations by calling 

818- 377 -530C. RateTheMusic. com data is provided by Mediabase Research, A division of Premiere Radio Networks. 
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New &Active 
KILLER MIKE A.O.I.D.A.S. (Aquemini /Columbia) 

Total Plays: 613, Total Stations: 28, Adds: 6 

COUNTING CROWS Big Yellow Taxi (Geffen /fnterscope) 

Total Plays: 505, Total Stations: 23, Adds: 2 

FAITH HILL Cry (Warner Bros.) 

Total Plays: 503, Total Stations: 26, Adds: 1 

STACIE ORRICO Stuck (Forefront /Virgin) 

Total Plays: 494, Total Stations: 71, Adds: 13 

BLU CANTRELL Breathe (Arista) 

Total Plays: 483, Total Stations: 49, Adds: 17 

GINUWINE Hell Yeah (Epic) 

Total Plays: 461, Total Stations: 35, Adds: 5 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 

Total Plays: 455, Total Stations: 40, Adds: 16 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

Total Plays: 395, Total Stations: 48, Adds: 18 

OK GO Get Over It (Capitol) 

Total Plays: 325, Total Stations: 42, Adds: 13 

LISA MARIE PRESLEY Lights Out (Capitol) 

Total Plays: 107, Total Stations: 43, Adds: 31 

Songs ranked by total plays 

OK GO! Before their sold -out show at Irving Plaza in New York. Capitol recording artists OK Go stopped 

by WHTZ (2100) /New York. Seen here are (back, l -r) OK Go's Andy Duncan: Z100 Asst. PD Paul "Cub - 

by" Bryart: Clear Channel VP /Programming Tom Poloman: Z100's Sharon Dastur: Capitol's Joe Rain- 

ey: OK Go's Dan Konopka, (front, l -r) Tim Nordwind. Damian Kulash and Burleigh: and Z100's Axl Nemetz. 

TOTAL CLIPSE While visiting KMEL and KYLD in San Francisco. Star Trak/Arista recording artists 

Clipse were able to meet with a wild bunch. Pictured here (l -r) are Clear Channel Bay Area program- 

ming guru Michael Martin. Arista VP /Promotions Rick Sackheim. Pusha from Clipse. Greg Lawley of 

Lawman Promotions, Arista Sr VP /Promotion Steve Bartels, Arista's Lance Walden. Malice from Clipse 

and KMEL & KYLD Asst. PD Jazzy Jim. 

PLEASE SEND YOUR PHOTOS 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and 
send them to: 

R &R c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067. email: mdavis@radioandrecords.com 
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dthompson@radioandrecords.com 

The Summer 
Jam Phenomenon 
Get an edge with this powerful promotion 

Way back in 1987, CHR/Rhythmic KMEL/San Fran- 
cisco held its first Summer Jam concert at the Concord 
Pavilion, 26 miles north of San Francisco. A year later 
the KMEL Summer Jam was moved to Mountain View, 
CA's newly constructed Shoreline Amphitheatre (an 
outdoor facility that can seat as many as 25,000) and fea- 
tured acts like LL Cool J, Pebbles, Stevie B and Run - 
D.M.C. 

By 1991 KMEL's Sum- 
mer Jam had become a 
huge two -day festival 
running from around 
11am until well into the 
evening - and on one 
occasion (thanks to an 
electrifying set by Ice 
Cube), even past mid- 
night. 

Tickets to KMEL's Sum- 
mer Jam always sold out 
within minutes. The concert was 
also simulcast to hundreds of thou- 
sands of listeners at home, and an 
astronomical portion of the profits 
(over $1 million one year) was do- 
nated to local charities. 

With the help of these immense- 
ly popular concerts, KMEL was 
successfully imaged as the Bay Ar- 
ea's "People's Station." Featuring a 
fresh Rhythmic format with a ten- 
dency to aggressively break new 
artists, KMEL emerged as the most 
influential Urban station in the San 

Andrew Knyte 

Francisco area by the ear- 
ly 1990s. 

Reasons To Jam 

Since KMEL's success, 
stations in Los Angeles, 
New York, Seattle, Bos- 
ton, Salt Lake City and 
Las Vegas have started 
their own Summer Jams. 
(KKBT [The Beat] /Los 
Angeles' Summer Jam is 

the only direct descendant of 
KMEL's: Both station's were at one 
time owned by Evergreen Media.) 
According to six marketing and pro- 
motion directors we spoke to 
around the country, there are a num- 
ber of reasons to stage a Rhythmic 
Summer Jam. 

For smaller -market stations like 
KUUU (U92) /Salt Lake City, a Sum- 
mer Jam maybe the only way for lis- 
teners to see their favorite artists up 
dose, according to the station's Mar- 
keting Director, Scott St. John. 

MARIAH CAREYAT WBTS During NBA All -Star Weekend in Atlanta, 

MonarC /IDJMG superstar Mariah Carey took over the WBTS airwaves for PD/ 

afternoon driver Sean Phillips. Carey stopped by WBTS after performing a 

special tribute to Michael Jordan during halftime of the game. Pictured here are 

Carey, sporting Jordan's college jersey, and the WBTS staff. 

By Andrew Knyte 

A strong relationship 

with venue security 

is a must, and open 

communication and 

trust are key 

ingredients to that 

relationship. 

For larger markets, Summer Jam 
concerts are a great way to unique- 
ly image a station and positively in- 
fluence the spring, fall and, especial- 
ly, summer Arbitron books with 
time- spent -listening promotions. 

For markets of all sizes, a Summer 
Jam can be an effective tool for gen- 
erating sales and sponsorships and 
adding overall value to a station. 

Establish Relationships 
The marketing and promotions 

staffs at every station we spoke to 
stressed that a Summer Jam's artist 
lineup is the most crucial factor in 
delivering a quality show. 

Gus Swanson, Marketing Direc- 
tor at KUBE /Seattle, says, "Estab- 
lishing good relationships with the 
record labels and artists themselves 
goes a long way." He credits PD Eric 
Powers, former MD Julie Pilat (now 
at MIS-FM /Los Angeles) and OM 
Shellie Hart for doing an excellent 
job at this task. 

When planning a concert, a station 
can choose to work with a number 
of outside promoters, as U92 and 
New York's WQHT (Hot 97) do, or 
to handle everything in -house and 
simply rent a venue, like KKBT or 
WJMN (Jammin' 94.5) / Boston do. 

KKBT Marketing Director Scott 
Baliveaux says, "There are a lot of 
things that come along with renting 
the venue, in terms of our being re- 
quired to use their in -house securi- 
ty team and, to some degree, their 
in -house production team, stage, 
sound, cleanup crew, etc. 

A FLASHBACK Pictured here circa 1991 during KMEUSan Francisco's 

Summer Jam are ft-r) then -KMEL MD Alex Mejia and PD Keith Naftaly, Ice Cube 

and then -KMEL Asst. PD Nosh Gureli and on -air personality Davey D. 

"But, in terms of the marketing of 
the event, the booking of the artists, 
the hotel and transporting the art- 
ists, we do all of that in- house." 

Crowd Control 

Security and crowd control can be 
a cause for concern at any large 
gathering. Some promotions direc- 
tors, like Drew Vertiz at KLUC /Las 
Vegas, report that they have never 
had a crowd problem. 

Other stations have learned to 
keep their crowds well behaved by 
eliminating intermissions, featuring 
comedians between sets, anticipat- 
ing problems before they occur and 
delivering a memorable experience 
overall. 

Every station insists that a strong 
relationship with venue security is 
a must and that open communica- 
tion and trust are the key ingredi- 
ents to that relationship. According 
to Hot 97 Marketing Director Kevin 
Cox, it's actually the backstage area 
that can present the most challeng- 
es during a show. At Hot 97's Sum- 
mer Jam in New Jersey, local artists 
(who are often the biggest names in 
Hp -hop and R &B) sometimes arrive 
with a large entourage of friends 
and family. 

So, after all is said and done, is pro- 
ducing a Summer Jam concert worth 
it? All the marketing and promotion 
directors we spoke to emphatically 
said yes. U92 and Jammin' 94.5 
seemed to particularly enjoy the con- 
cert- planning experience. 

According to Jammin' 94.5 Mar- 
keting Director Shaileen Renshaw, 
the station started its Summer Jam 
in 2001, after six years of enormous 
success with its fall concert series, 
Monster Jam. U92 has just started 
holding a Wmter Jam in addition to 
its Summer Jam. 

The staffs of KUBE, KKBT and 
Hot 97 (all with at least 10 years of 
Summer Jam experience under their 
belts) haven't indicated any plans to 
end their Summer Jams anytime 
soon. CHR /Pop WXKS (Kiss 108)/ 
Boston will be holding its 23rd an- 
nual Kiss Concert this year. That 
alone speaks volumes about the re- 
wards that staging a radio concert 
can offer. 

KMEL had the first larger -than- 
life all -star rhythmic concert. More 
than a decade later, stations like Hot 
97, KUBE and, especially, Jammin' 
94.5 are dominating their markets, 
thanks in no small part to these 
highly successful concerts. 

Summer Jam 

concerts are a great 

way to uniquely 

image a station and 

positively influence 

the spring, fall and, 

especially, summer 

Arbitron books. 

Although most stations today 
aren't following exactly in KMEL's 
footsteps (donating ticket pro- 
ceeds to charity, holding the con- 
cert over two days, simulcasting 
live on the air), the basic elements 
of the show are the same. Put sim- 
ply: For stations looking for an 
edge over their competitors, a way 
to generate nontraditional reve- 
nue or a way to throw a thank -you 
party for listeners, producing an 
annual Summer Jam concert just 
might be the way to go. 

Andrew Knyte is a music re- 
search specialist at Research Medi- 
abase. 

TALK BACK TO R &R! 
Do you have questions, 
comments or feedback 
regarding this column 

or other issues? 

Call me at 201- 459 -0750 

or e-mail: 

dtlieapson@radloandrecords.com 
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Email: hooks @hooks.com 
www.hooks.corn 

FAX: (573)443 -4016 

200 Old 63 South, #103 
Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(573)443 -4155 
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CHR /RHYTHMIC TOP 5O 
e February 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

i I - 
PLAYS 

GROSS 
IMPRESSIONS 

1001 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

50 CENT In Da Club (Shady /Aftermath //nterscopel 5526 +1124 868605 6 7910 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 5098 +172 630256 8 7710 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 5040 +107 659282 8 7611 

AALIYAH Miss You (BlackGround /Universal) 4173 +74 578862 12 7511 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 4147 +309 487514 7 7710 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 4058 -632 464275 12 8011 

EMINEM Superman (Shady /Aftermath //nterscopel 3661 +275 385852 6 7111 

NELLY Air Force Ones (Fa'Reel /Universal) 3487 -377 398738 16 7610 

50 CENT Wanksta (Shady //nterscopel 3426 +206 463414 10 5811 

2PAC Thugz Mansion (Amaru /Death Row //nterscope) 2919 -410 401303 11 7010 

JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc- A -Fe //a /IDJMG) 2716 -541 294984 16 7310 

FIELD MOB Sick Of Being Lonely (MCA) 2144 +352 284983 16 6515 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 2120 -55 276517 8 5710 

KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 2082 +416 229817 3 3113 

BABY FIP. DIDDY Do That... (Cash Money /Universal) 2075 -375 218360 14 6610 

TYRESE How You Gonna Act Like That (J) 2005 +202 228368 10 6713 

R. KELLY Ignition (Jive) 1966 +214 316505 9 4513 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 1862 +238 265488 4 6711 

EVE Satisfaction (Ruff Ryders //nterscopel 1786 -156 267276 14 6010 

MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 1725 -300 214855 22 7910 

LL COOL J FIAMERIE Paradise (DefJam /IDJMG) 1700 -137 195261 8 6110 

TRINA FILUDACRIS B R Right (Slip N Slide/Atlantic) 1687 -39 195891 13 5310 

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 1674 -144 215257 19 6011 

GINUWINE Hell Yeah (Epic) 1541 +386 171264 4 5910 

AMANDA PEREZ Angel (Powerhowse /Virgin) 1363 -166 141629 18 4710 

JAY -Z Excuse Me Miss (Roc-A-Fella/IDJMG) 1264 +578 213922 2 6514 

EMINEM Lose Yourself (Shady //nterscopel 1261 -419 183502 19 6910 

CHRISTINA AGUILERA Beautiful (RCA) 1149 -67 150209 11 3210 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 1118 +195 224735 3 64120 

BLU CANTRELL Breathe (Arista) 1013 -17 74882 9 4510 

NAS Made You Look (Columbia) 964 -355 202122 10 5410 

DMX X Gon Give It To Ya (Ruff Ryders /IDJMG) 915 +199 124045 3 4411 

NAS I Can (Columbia) 800 +395 190172 1 41118 

DRU HILL I Should Be... (DefSou/ /IDJMG) 772 -17 118945 7 3110 

COMMON FIMARY J. BLIGE Come Close To Me (MCA) 754 -39 81281 5 3511 

FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 747 +431 107155 1 6218 

WAYNE WONDER No Letting Go (VP /Atlantic) 740 -32 100976 9 3911 

BUSTA RHYMES Make It Clap (J) 692 -98 122001 12 4710 

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 684 -90 114720 14 2110 

BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 677 +193 138012 2 51124 

MARQUES HOUSTON That Girl (/nterscope) 673 +287 90484 1 3218 

JENNIFER LOPEZ Jenny From The Block (Epic) 611 -113 103240 17 4910 

CLIPSE FIFAITH EVANS Ma, I Don't Love Her (Star Trek /Arista) 609 +84 69856 3 4116 

MARIO C'mon (J) 599 -110 60719 4 4010 

ANGIE MARTINEZ FIKELIS Take You Home (Elektra /EEG) 585 -347 120181 13 4410 

SEAN PAUL Get Busy (VP) 571 +256 112869 1 4416 

NAAM BRIGADE What You Doin' Wit Dat (ARTISTdirect) 565 +10 41439 3 3111 

CHOPPA Choppa Style (No Limit /Universal) 546 +1 38772 4 1810 

JAHEIM Fabulous (Divine Mill /WB) 503 -89 70490 11 2010 

NIVEA Laundromat (Jive) 495 +137 44220 1 3414 

82 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 2/2 -218. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting staton. Songs unreported as adds do not courr toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 
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Most Added ®, r x; 

www.rradds.com 
ARTIST TITLE LABEL(S) 

BABY FICLIPSE What Happened To... (Cash Money /Universal) 

LIL' KIM The Jump Off (Queen BeelAtlantic) 

NAS I Can (Columbia) 

2PAC FITRICK DADDY Still Ballin' (Amaru /Death Row //nterscopel 

BUSTA RHYMES I Know What You Want (J) 

82K Girlfriend (Epic) 

FABOLOUS FILIL' MO Can't Let You Go (ElektralEEG) 

MAROUES HOUSTON That Girl (/nterscope) 

BEENIE MAN FILADY SAW... Bossman (Virgin) 

FREEWAY Alright (Roc -A- fella /IDJMG) 

STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

CLICK FIE -40 Bossin' (Sick Wid'ltJJivel 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

50 CENT In Da Club (Shady /Aftermath %/nterscopel 

JAY -Z Excuse Me Miss (Roc- A- fellalIDJMG) 

FABULOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 

NAS I Can (Columbia) 

GINUWINE Hell Yeah (Epic) 

FIELD MOB Sick Of Being Lonely (MCA) 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

MARQUES HOUSTON That Girl (/nterscope) 

EMINEM Superman (ShadylAftermathilnterscope) 

New &Active 

ADDS 

24 

20 

18 

11 

16 

10 

8 

8 

8 

8 

7 

7 

TOTAL 
PLAY 

INCREASE 

+1124 

+578 

+431 

+416 

+395 

+386 

+352 

+309 

+287 

+275 

STAGGA LEE Roll Wit M.V.P. (ART /STdirectl 

Total Plays: 435, Total Stations: 29, Adds: 7 

KELLY ROWLAND Can't Nobody (Colombia) 

Total Plays: 424, Total Stations: 23, Adds: 2 

2PAC FITRICK DADDY Still Bailin' (Amara /Death Row / /nterscope) 

Total Plays: 409, Total Stations: 22, Adds: 17 

SARAI Pack Ya Bags (Epic) 

Total Plays: 390, Total Stations: 31, Adds: 3 

B2K Girlfriend (Epic) 

Total Plays: 337, Total Stations: 10, Adds: 10 

BUSTA RHYMES I Know What You Want (J) 

Total Plays: 301, Total Stations: 25, Adds: 16 

MARIAH CAREY FICAM'RON Boy (I Need You) (MonarCIIDJMG) 

Total Plays: 285, Total Stations: 31, Adds: 5 

MR. CHEEKS Crush On You (Universal) 

Total Plays: 261, Total Stations: 24, Adds. 2 

FAT JOE All I Need (Terror Squad /Atlantic) 
Total Plays: 250, Total Stations: 20, Adds: 3 

LIL' JON & THE EASTSIDE BOYZ I Don't Give A @#S% (TVT) 

Total Plays: 238, Total Stations: 14, Adds: 0 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

Fast Hooks...No Snags 
Custom Production - Callouts & Montages 
Digital, Clear, Consistent 65,000+ Song Library 

fr All Formats & International Titles ) On -Time Delivery 
Heel-KS 

U N L I M I T E D 

The A'erUS Premier Music Hook Service 
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40 (1 RHYTHMIC MIX SHOW TOP3O 
February 14, 2003 

RANK ARTIST TITLE LABEL 

1 50 CENT In Da Club (Shady /Aftermath /lnterscope) 

2 LIL' KIM The Jump Off (Queen Bee /Undeas /Atlantic) 

3 50 CENT Wanksta (Shady /Aftermath /lnterscope) 

4 JA RULE f /ASHANTI Mesmerize (Murderinc. /IDJMG) 

5 B2K fIP. DIDDY Bump, Bump, Bump (Epic) 

6 SNOPP DOGG Beautiful (Doggy Style/Priority/Capitol) 

7 BABY What Happened To That Boy? (Cash Money /Universal) 

8 JENNIFER LOPEZ fILL COOL J All I Have (Epic) 

9 NAS Made You Look (Columbia) 

10 FIELD MOB Sick Of Being Lonely (MCA) 

11 KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 

12 MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 

13 JAY -Z Excuse Me Miss (Roc -A Fe /Ia /IDJMG) 

14 BABY fit'. DIDDY Do That (Cash Money /Universal) 

15 2PAC Thugz Mansion (Amaru /Tha Row /lnterscope) 

16 NAS I Can (Columbia) 

17 MISSY ELLIOTT fILUDACRIS Gossip Folks (Gold Mind /Elektra /EEG) 

18 BUSTA RHYMES Make It Clap (J) 

19 DMX X Gon' Give It To Ya (RuffRyders /IDJMG) 

20 SEAN PAUL Get Busy (VP /Atlantic) 

21 EVE Satisfaction (Ruff Ryders /lnterscope) 

22 R. KELLY Ignition (Jive) 

23 NELLY Air Force Ones (Fo'Reel /Universal) 

24 GINUWINE Hell Yeah (Epic) 

25 2PAC Still Ballin' (Amaru /Tha Row /lnterscope) 

26 WAYNE WONDER No Letting Go (VP /Atlantic) 

27 SMILEZ & SOUTHSTAR Tell Me (ART/STdirect) 

28 CLIPSE fIFAITH EVANS Ma, I Don't Lover Her (Star Trak /Arista) 

29 LL COOL J fIAMERIE Paradise (Del Jam /IDJMG) 

30 BENZINO Rock The Party (Elektra /EEG) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 2/9- 2/15/03. 
(C) 2002, R &R, Inc. 

JOE BUDDEN Pump It Up (Spit) 

KAY SLAY f /NAS, BABY, FOXY & AMERIE Too Much (Columbia) 

SEAN PAUL Get Busy (VP /Atlantic) 

LIL KIM The Jump Off (Queen Bee /Atlantic) 

MR. CHEEKS fIMARIO WINANS Crush On You (Universal) 

BABY FEATURING CLIPSE What Happened To That Boy (Cash Money /Universal) 

If Lil Kim's "The Jump Off" (Queen Bee /Atlantic) ain't the record to get your 
pimp career started in the club, I don't know what is "The Jump Off" is just 
what it is - jumpin' right off the meter! This is the one; play it and nod your 
head. Once again, Quik does it with "Streets Is Callin" (Bungalo). It's another 
heater for the West Coast! What more can I say? Quik is one of the most 
talented artists in the game, and he gives it to you like only he can. The streets 

is definitely callin' - bang it! Craig G: All I can say is play Craig G & Marley 

Marl's "Let's Get Up" (Independent) and think back to the good of days of hip - 

hop! Marley Marl does it again with the loop, and Craig G does what he does best - definite 

heat! Shouts out to my man Dontay, holdin' it down in Siberia, a.k.a N.Y.C. (It's cold, isn't it ?), all 

my Powermixer fam at Power 106 and all the DJs that keep it crackin' for streets. 

- DJ Raphiki, KPWR/Los Angeles 

A song that I think will be huge is B2K's "Girlfriend" (Epic). These kids 

keep coming out with bangers. Another joint I'm gonna bring you to get 

familiar with is Jonessa Monique's "Get Over" (Diva Don) - it has Marley 
Marl at the beginning. It's a crazy record that samples a part of Nas' "Made 
You Look." Another incredible record is by Mims, called "Big Man Lil Man" 
(Push Play). I don't even know who sent it to me, but I play it all the time 
on the radio and people ask me who it is. These are all joints you need to 
be familiar with. Also, check for the Clinton Sparks -produced BG tune 

"Hottest of the Hot" (Chopper City /Koch). It's a hot joint, and last week's detections were at 

350. In other Koch news, check out the Clinton Sparks -produced Chico Debarge track "Not 
Together," featuring Damani. Also check the Clinton Sparks -produced Damani joint "Move 
(Remix)," with Kardinal Offishall & Clipse. Get familiar! 

- Clinton Sparks, WZMX/Hartford & Tech. Nitions 

KEYS TO SUCCESS It was quite a 22nd birthday for Alicia Keys, who received not 
only a cake, but also a plaque commemorating 10 -times platinum sales of her Grammy - 
winning debut, Songs in A Minor. Seen here celebrating are (1 -r) RCA Music Group Exec. 

VP/Worldwide Marketing and Sales Tom Corson and Chairman Clive Davis, BMG COO 

Michael Smellie, MBK Management's Jeff Robinson, Keys, RCA Music Group President/ 
COO Charles Goldstuck, J Records VP /A &R Peter Edge, RCA Music Group Exec. VP/ 
Promotion Richard Palmese and Sr. VP /Urban Promotion Ken Wilson. 

Don't Miss The One Great Industry Event Of 2003! 

The Beverly Hilton Hotel 
Beverly Hills', California 

e 19 -21 
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This Week's Hottest Music Picks 

Orlando 
PD, WLLDRampa 

R. Kelly's "Ignition" (Jive): I'm giving 
up the fight. I'll give it a shot! 

Sean Paul's "Get Busy" (VP /Atlantic): 
This is a burner. It's the one that will lead 
us into the sunshine. 

Da Brat's "So in Love" (So So Def /Co- 
lumbia): I'm feeling this! 

Kevin Akitake 
MD, KXME/Honolulu 

Li) Kim's "The Jump Off" (Queen Bee/ 
Atlantic): This joint is on fire! Timbaland 
brought the summer heat early this year. 

Ginuwine featuring Baby's "Hell Yeah" 
(Epic): I like the sound of this one. Very 
dominant sound on -air. It's getting great 
phones! 

Tony Tecate 
Mil, KSFMISacramento 

Sean Paul's "Get Busy": A f* *kin' hit! A 
total no-brainer. I had to lose my brain in 
Miami to figure out it was a no-brainer. 

Nas' " I Can": (Columbia): It's a sing - 
along song similar to those on Sesame 
Street. 

Baby featuring Clipse's "What Happened 

CHR /RHYTHMIC February 14, 2003 R &R 41 

to That Boy": (Cash Mon- 
ey /Universal): Another 
No. l stunna! 

Fisher 
PD, WHIT /Greenville, NC 

Nas "1 Can This is 
the most radio -friendly 
record I've heard from 
him. 

Killer Mike's "A.D.I. D.A.S." (Aquemi- 
ni /Columbia): A no-brainer, and it has a 
great hook. Not necessarily for the kids. 

Bubba Sparxxx's "In da Mud" (Inter - 
scope): Off the hook and timely. I'm sur- 
prised they were able to get the rights. It 
complement 50 Cent's "In da Club." 

Pablo Sato 
MD, KWID/las Vegas 

Brian McKnight's "Shoulda, Woulda, 
Coulda" (Motown /Universal): Great song 
with a unique title. 

Baby featuring Clipse's "What Hap- 
pened to That Boy ": This song has totally 
grown on me. If you don't believe this 
song is catchy, then you're smoking! 
Whether you think it's great or not, you 
will be doing the birdcall! 

Fabolous featuring Lil Mo & Mike 
Shorey's "Can't Let You Go" (Elektra/ 
EEG): Another cool record from Fab! 

Mark Medina 
PD, KZZP/Phoenix 

Fabolous' "Damn' (Elektra /EEG): Fab 
comes with another heater. 

Clipse featuring Faith Evans' "Ma, I 

Don't Love Her" (StarTrak /Arista): This is 
my favorite song right now. It sounds great 
in Phoenix. 

Stagga Lee's "Roll Wit' M.V.P." (ARTIST - 
direct): Catchy, familiar sample; could be 
something to watch for. 

Busta Rhymes featuring Mariah 
Carey's "I Know What You Want" (J): Find 
this on the album and play it. It's hot, and 
Busta's singing is classic. 

Justin Timberlake featuring 50 Cent's 
"Cry Me a River (Remix/Jive) ": Justin con- 
tinues to get more credibility by teaming 
up with 50 Cent. 

Erik Bradley 
, 

MD, WBBMICbicago 

Busta Rhymes featuring Mariah 
Carey's "I Know What You Want ": It's go- 
ing to be one of the biggest records this 
spring. 

B2K's "Girlfriend" (Epic): Killer song. 
It's my jam, and it's smooth. 

Zac Davis 
PD, WBVD /Melbourne 

Busta Rhymes featuring Mariah 
Carey's "I Know What You Want ": I'm 
feeling this record; it could work well for 
us. 

R. Kelly's "Ignition ": This song is the 
s * *t. It was the No. 4 request last week, and 
we're not touching it yet. 

50 Cent's "If I Can't" (Shady /After- 
math/Interscope): This is tight. 

Saraï s "Pack Ya Bags" (Epic): This song 
speaks to my people. 

Murph Dawg 
MD. WHZT /GreenviIi , NC 

Nas' " I Can": A very positive record. 
50 Cent featuring Emblem's "Patiently 

Waiting" (Shady /Aftermath /Interscope): 
He's crazy! Em kills it, and 50 does his 
thing. What better team is out? The song 
is bananas! 

Mr. Cheeks featuring Mario Winans' 
"Crush on You" (Universal): A female - 
driven record. 

Dana Cortez 
PD /MD, KM/Midland, TX 

B2K's "Girlfriend ": One thing I can't 
understand about some people is, why 
wait? If you know it's a hit, add it! Smash! 

David Banner's "Get Down Like a 
Pimp" (Independent): Very Dirty South, 
and this joint is sick! It will really distin- 
guish you from your competition! 

Jinx's "U & I" (Independent): These 
guys are gonna blow up. This song just 
feels so good. The more we play it, the 
more our listeners wanna hear it! 

Beata 
MD, WLLD/Tam la 

Da Brat's "So in Love ": It's hot. Da Brat 
came back with a scorcher. 

Jay -Z's "Excuse Me Miss" (Roc -A- Fella/ 
IDJMG): I heard it all weekend, and now 
it's stuck in my head. 

50 Cent's Get Rich or Die Tryin': The 
whole album is off the hook. You can't find 
it anywhere because it's sold out. 

Mediabase Rhythmic: 
Debut (443) 

THE PR ERE SIN FROM, THE NEW ALBUM srltl. 

FEATURING MIKE SHOREY AND LIL` 

WBTS/Atlanta 
KBFB/Dallas 

Monitor 
Rhythmic Top 40 

33 Debut +259 

#2 Greates- Gainer 

B96/Chicago WLLD/Tampa 
KOHT/Tucson KTTB/Minneapolis 
KXMG/Austin WDHT/Dayton 
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42 CHR/RHYTHM/C 
February 14, 2003 

Rite f //GI!(lli:l`r gY//[, 
k1 nkkC4ktS1" 

Artist Title (Label) 

America's Best Testing CHR/Rhythmic Songs 12+ 
For The Week Ending 2/14/03 

TW LW Familiarity Burn TD Familiarity Burn 

EMINEM Lose Yourself (Shady /A ftermath/Interscope) 

AALIYAH Miss You (BlackGround /Universal) 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 

CHRISTINA AGUILERA Beautiful (RCA) 

JA RULE FIASHANTI Mesmerize (Murder Inc. /IDJMG) 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

NIVEA Don't Mess With My Man (Jive) 

EMINEM Superman (Shady /Aftermath /lnterscope) 

JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc -A- Feria /IDJMGI 

50 CENT In Da Club (Shady // nterscope) 

SMILEZ AND SOUTHSTAR Tell Me (ARTIST 

CLIPSE When The Last Time (Star Trek/Arista) 

EVE Satisfaction (Ruff Ryder /lnterscopel 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

MISSY ELLIOTT FILUDACRIS Gossip Folks (Gold Mind/Elektra/EEGI 

NELLY Air Force Ones (Fo'Reel/Universal) 

LL COOL J FIAMERIE Paradise (DefJam/IDJMG) 

2 PAC Thugz Mansion (Amaru /Death Row /lnterscope) 

MISSY ELLIOTT Work It (Gold Mind/Elektra /EEG) 

BABY FIP. DIDDY Do That... (Cash Money /Universal) 

TYRESE How You Gonna Act Like That (J) 

AMANDA PEREZ Angel (Powerhowse /Virgin) 

SNOOP DOGG Beautiful (Doggy Style/Priority /Capitol) 

50 CENT Wanksta (Shady /A ftermatb/lnterscope) 

FIELD MOB Sick Of Being Lonely (MCA) 

TRINA FILUDACRIS B R Right (Slip W Slide /Atlantic) 

NAS Made You Look (Columbia) 

SEAN PAUL Gimme The Light (VP /Atlantic) 

KILLER MIKE FIBIG BUI A.D.I.D.A.S. (Aquemini /Columbia) 

R. KELLY Ignition (Jive) 

4.02 4.02 99% 54% 4.04 99% 57% 

3.95 3.90 74% 15% 3.97 70% 13% 

3.94 3.99 99% 32% 4.00 99% 33% 

3.94 3.95 98% 37% 4.01 98% 38% 

3.91 3.78 85% 18% 3.90 84% 17% 

3.83 3.79 92% 24% 3.81 91% 24% 

3.83 3.86 88% 32% 3.80 87% 35% 

3.83 3.80 84% 20% 3.90 81% 17% 

3.82 3.73 94% 34% 3.81 94% 33% 

3.81 3.40 57% 11% 3.89 57% 10% 

3.73 3.55 49% 12% 3.75 47% 11% 

3.72 3.65 57% 16% 3.76 54% 15% 

3.69 3.57 69% 17% 3.61 66% 17% 

3.68 3.71 95% 37% 3.65 95% 38% 

3.68 3.75 72% 15% 3.71 70% 15% 

3.66 3.65 93% 34% 3.61 93% 37% 

3.64 3.52 70% 16% 3.50 65% 17% 

3.62 3.41 60% 17% 3.63 56% 14% 

3.57 3.62 98% 56% 3.48 98% 60% 

3.57 3.47 54% 14% 3.58 48% 13% 

3.56 3.41 43% 7% 3.53 36% 7% 

3.54 3.53 50% 12% 3.59 45% 11% 

3.54 3.19 33% 7% 3.37 27% 7% 

3.45 3.36 62% 20% 3.56 62% 19% 

3.45 3.28 32% 7% 3.50 28% 6% 

3.39 3.41 43% 11% 3.50 39% 10% 

3.39 3.15 43% 12% 3.34 38% 12% 

3.19 3.18 74% 38% 3.18 74% 37% 

3.15 27% 7% 3.07 23% 7% 

2.93 2.63 40% 13% 2.89 34% 12% 

Total sample size is 562 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format/music preference. RateTheMusic. com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system is available for local radio stations by calling 
818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

ARTIST: Wayne Wonder 
LABEL: VP /Atlantic 
By MIKE TRIAS /ASSISTANT EDITOR 

Dancehall singer Von Wayne 

Charles, a.k.a. "Wayne Won- 

der," has finally arrived. "No Let- 

ting Go" hit No. 1 in his native 

Jamaica and has made signifi- 
cant headway on R &R's Rhythmic and Urban charts. This 

song about love and devotion features a catchy yet simple 

beat and showcases Wonder's silky- smooth vocals. "This is 

the biggest hit of my lifetime," he says. "I'm grateful, and I 

feel blessed." 

Wonder, who received his nickname in secondary school 

because of his thoughtfulness and philosophical nature, has 

been making hit records in his homeland since the late '805. 

He first gained notice for his version of Rick Astley's "Never 

Gonna Give You Up." Wonder's debut album, No More Chance, 

included seven original songs and seven covers. 

Covers of American R &B hits are what Jamaican produc- 

ers prefer to record, but not Wonder. "When I first started 

out, I got so frustrated because you carry original material to 

the studio, and they act like they don't even want to hear it," 

he says. In 1993 Wonder made a change: He decided he would 

record only original material. His career continued to flour- 
ish, and he even created an alter ego, dancehall rapper 

Surprize. In 2001 Wonder recorded the aptly titled album 

Schizophrenic, with many tracks featuring Surprize. 

Wonder's upcoming VP /Atlantic album No Holding Back 
is scheduled to drop in March. All the songs are original and 

co- written by Wonder. "I just want to do good songs," he 

says. "I'm keeping the mainstream recognition in mind but 
adding my creative flow to it, because I want people to know 

that Wayne Wonder is not limited." 

Reporters 
KKSS/Albuquen ue, NM 
P0: Pm Manriquex 

APT Dana Cortex 
M0: alley Faith 

Na Adds 

KYLZ/Albuquerque, NM 
Interim PD/APO: Mr. Clean 
MO'. D.J. Lopez 

2PAC FRRICK DADDY "Baffin- 
BABY F/CLIPSE "Happened" 
BUSTA RHYMES "Know' 

KFAT /Anchorage, AK 
co MOrk Callon 
PD/MO: Maton Amen! 

7 BABY `CLIPSE " Mappened" 
7 GINUWINE -Hell" 

WBTS/Atianta, GA 
PD: Seen Phillips 
APO/MO: Maverick 

1 MARIAM CAREY/CAMTiON"Boy' 
, LIL' KIM 'Jump' 

FABULOUS FALL' MO "Cant' 
TLC "Damaged" 

WZBZ/Atiantic City, NJ 
PO: Reo Oerula 

2PAC FRRICK DADDY `Ballo' 
82K "Girlfriend" 
BABY MCLIPSB'Happernd' 
FREEWAY "Alright" 
NAS` Can" 
STAGGA LEE "Roll' 

KOBT /Austin, TX 
PO: Scooter B. Stevens 
MO: Preston Leese 

1 STAGGA LEE 'Roll" 
BEANIE MAN F /LADY... 'BOSSmen' 
LIL' KIM 'Jump' 

KXMG/Austin, TX 
PO Jay Michaels 
MO Bradley Grein 
36 AALIYAH -MISS 
19 50 CENT -Wanksla" 

DFOUB "Country' 
FABULOUS F /LIL' MO "Cant" 
PINK "Respect' 

KISV/Bakersfield, CA 
WO: Bob Lewis 
AP0/M0: Plano 

BUSTA RHYMES "Know" 
FIELD MOB "Lonely 

KKXXIBakerafield, CA 
POI Nick Elliott 
APB: Mingo 
MO: Larse Michaels 

1 BABY F/CLIPSE 'Happened' 
1 2PAC FRRICK DADDY "Billet"' 

NAS"Can. 
SEAN PAUL 'Busy' 

WXYVBanimore, MD 
PD: Thee MBOhem 
17 B2K "Girlfriend" 
15 NOSTan- 

13 BUSTA RHYMES Mow" 

WJNHBaton Rouge, LA' 
Po Randy Chase 

No Adds 

WBHJ/Birmingham, AL' 
P0: Mickey Johnson 
APD/M0: Mery Key 

1 LIL' KIM "Jump' 

WJMN/Boston, MA 
VP/ProS./PO: Cadillac Peck 

APO: Denote °'Heron 
MD: Chris Tyler 

BEANIE MAN FILADY... "Bauman" 
FREEWAY "(Unpin' 

WRVZ/Charleston, WV 
PO: Shawn Porn 
MO'. 8111 SheMn 

6 RAS" Can' 
1 MARQUES HOUSTON 'That' 
1 SEAN PAUL "Busy 

STAGGA LEE Toll' 

WWBZ/Charieston, SC 
2PAC F/TRICK DADDY "Ballen" 
BUSTA RHYMES 'Know' 

WCHH/Chariette, NC' 
P0: Boogie O 

MD: Baby Boy SW 

27 NAS Can 
15 TYRESE -Gonna 
4 SEAN PAUL "Buoy 

02K "Girllriend- 

WBBM- FM/Chicago, IL 
PD: Todd Connate 
MO: Erik Bradley 
29 N75"Can' 

6 FIELD MOB 'Lonely' 
5 BUSTA RHYMES "Know" 

FABOLOUS FUJI MO 'Cant' 
JCCHASEZ "Blowin' 

KNDAICorpus Christi, TX 
OM/MD: Bill Madan 
P0: Rkhed Leal 

BABY F/CLIPSE 'Happened' 
CLICK F/E40 "Bonin" 
COOLER KIDS 'Around' 
FREEWAY 'Mnght" 
MACK 10 FILIL' JON 'Everyday 
NAS "Cap 

IQFM/Corpus Christi, TX 
PD: Ed Ocenes 
MO: Mene Modell 

3 T.AT. U. 'Thins' 
2PAC F/TRICK DADDY "Bmin "' 
BABY F/CLIPSE "Happened" 

CLOSE F/FAITH EVANS "Ma" 
MARIAM CAREY/CAM RUN "Boy 

KBFBIDallas -Ft. Worth, TX 
OMPO: Joan Cawelerla 

16 LIL' KIM "Jump" 
8 KILLER MIKE 'A01 D 

3 FABULOUS F /LIL' MO "Cant' 

WDHTIDayton, OH 
UMPO: J.D. Nunes 
APO/MO: Marcel Thornton 
31 J LOPEZ F/LL COOL J "Have 

FABULOUS F/LIL MO 'Can't' 

KOKSIDenver- Boulder, CO' 
P0: Cal Collins 
MD: Jobe E. Kays 

3 BUSTA RHYMES 'Know" 

KPRRAI Paso, TX 
PO: Bobey Ramos 

APO: Patti glu 
MD: Glee Lee Fuentes 
12 KELLY ROWLAND "Nobody" 
6 NIVEA 'Laundromat" 

LIL' KIM "Jumpy' 
MARQUES HOUSTON "Tool' 

WBTTIFt. Myers, FL 
PD: Ron %Raped 

4 02K'GiOHand" 
4 R KELLY Ignition' 
3 NAS 'Can' 
2 KELLY ROWLAND 'NOlwdn" 
1 MARIAN CAREY/CAMMOMN 'Boy' 

CLIPSE FPMTH EVANS 'Ma' 
SARAI 'Bays' 
STAGGA LEE 'Roll" 

WJFX/Ft. Wayne, IN' 
PO: Beul Denk 
MD: Wean 

5 SNOOP SOGA AOoI0iful' 
, LIL' KIM "Jump' 

KBOS/Fresno, CA 
PO: Me Moreno 
APO: Grad Hayman 
MD: Denny Sells 
12 LIL KIM 'Jump" 
10 BABY F/CLIPSE 'Happened" 

7 MARQUES HOUSTON 'TM" 

KSEOlfresno, CA 
P0: Tommy Oli Rio 
M0: Fella The Cel 

CLICK ES 40 "80ssln" 
MARIAN CAREY/CAM'RON -Boy 

WJMH/Greensboro, NC' 
OM/PO: Brien Dealt ea 

M0: Tap Money 
6 NAS "Can 

WHIT/Greenville, SC 
P0: Fisher 
MO Morph Dewy 

No Adds 

WOSL/Greenville, NC 
P0: Jed Spade 

COMMON. MARY BLIGE "Close' 
HL KIM -Jump 
HAS Can 

WZMX/Hartford, CT 
0M: Sun Selhaey 
PD, WMOr Stan 
APO/MD: Oa00 Simpson 
38 B2K"Gmlriend' 
30 NAS' Cr' a 

13 LIL' KIM "Jump" 
6 NIVEA -Laundromat' 

KDDB/Honolulu, HI 
P0: Leo Baldwin 
MD: Sam The Men 

, 02K'Girmiend" 
BABY `/CLIPSE 'Happened' 
SANTANA F /MUSIO'Nothing" 
BEENIE MAN RI ADY....Bossmap 

KIKIIHonolulu, HI 
Po: Jamie Hyatt 
M0: Ryan Son 

1 MARQUES HOUSTON ''That. 
1 BABY F/CLIPSE "Happened" 

2PAC FRRICK DADDY "Ballin- 

KXMEJHonolulu, HI 
PD: K.C. 

MD: Kenn /Make 
BABY F/CLIPSE 'Happened' 
MR. CHEEKS 'Crush 
RAS Can 

KBXX/Houslon- Galveston, TX 
PO'. Tom Monoonl 
M0: T. Bray 

9 NAS "Cap 
7 BABY F/CLIPSE "Happened' 
î EMINEM 'Superman 

KPTY/Houston- Galveston, TX 
PONT HOmle Meno 

2 BABY Kt IPSE "Happened" 

WHHHAndianapolis, IN' 
OM/PO: BHW Wallace 
MO'. BJ Wrase 1 

, LIL KIM "Jump" 

WXIS/Johnson City, TN 
P0/105 Todd Ambrose 
2a opo "Girlfriend" 

BABY F/CLIPSE -Happened" 
NIVEA 'Laundromat" 
SARAI 'Bags 

KLUC/Las Vegas, NV 
061/PO: Cat Thomas 
APO: Mike Spencer 
MO' J.B. King 

4 JAY./ "Excuse" 
1 BABY F/CLIPSE 'Happened' 
, MELO MOB "Lonely 

KVEGILas Vegas, NV 
PO: SWIM Saulaheny 

28 2PAC fRRICK DADDY 'Bailiff' 
4 CLIPSE FPAITH EVANS'Ma- 

BABY F/CLIPSE "Happened' 

KWID/Las Vegas, NV 
P0. Tom Naylor 
MD'. Patto Salo 

B R. KELLY "Ignumn' 
E JAY 'Excuse" 

KHTEILittle Rock, AR 
OM/P1). Peter Gunn 
MD: Tom Terrell 

NAS -Cañ 
1 BABY F/CLIPSE "Happened" 

MARIAN CAREY /CAMWON 'Boy 
SARA! "Bags" 

KPWR/l os Angeles, CA 
APIPmy: Denny Steal 
MD: E -Min 

9 BABY F/CLIPSE "Happened' 
B FIELD MOB 'Lonely 

WBLO/Louisville, KY 
PD: Mark Gunn 
MD: Genld Marlton 

BABY F/CLIPSE "Happened' 
RAS "Can" 

KXHT/Memphis, TN 
DM: Luscious lee 
PO: BIMSMOo 

4 2PAC F/TRICK DADDY "Bailin" 
STAGGA LEE "Roll' 
FREEWAY 'Alright" 
FAT JOE "Need 

WPOW/Miami, FL 
PO'. Kid Curry 
APO Tony The Tiger 
MD: Eddie Mix 

SAM DUTCH 'Manna" 
MR CHEEKS "Crush' 
STAGGA LEE 'Rod' 

WPYMANiami, FL' 
PD MD PMI Michaels 

No Adds 

KTTB/Minneapolis, MN' 
PD'. Dusty Heyes 

3 LA' AIM "Jump' 
2 FABULOUS F/LJL MO "Cant' 

KHTN/Modesto, CA 
OPA/PD: Rene Roberts 
APO' Drew Slone 

1 2PAC Fr RICK DADDY'811110 
CLICK F/E.40 'Bossin- 
FREEWAY "Alright' 

KBTUIMonterey- Salinas, CA' 
PD Kenny Allen 

SMILE/ AND SOUTHSTAR Tell' 

KDONANorderey- Salinas, CA 
PD: Dennis Merlinax 
MO. Mea CaHiliO 

6 LIL' KIM "Jump 
2 MARQUES HOUSTON 'That' 
1 JAY.Z"Excuse" 

BABY F/CLIPSE 'Happened' 

WJWZ/Montgomery, AL 
P0/M0: Al Irving 
10 BEENIE MAN F /LAGT... "BOSSman 

5 BABY F/CLIPSE 'Happened' 

WKTU/New York, NY 
VP/Dps.: Fnnkle Blue 
APO/MD: Jeff Z. 

5 WHITNEY HOUSTON "Own' 
B2K AND P. SIDDY "Bump' 

WOHT/New York, NY 
PDNP/Proy.: Tony Cleherry 
M0: E -Bro 
52 50 CENT/NOTORIOUS...'Bealim' 
23 SEAN PAUL "Bury" 

WNVZMorfolk, VA 
PD: Don London 
MO: Jay Weal 

3 BABY F/CLIPSE 'Happened' 
1 CLIPSE F /FAITH EVANS -Ma" 

KMRK/Odessa -Midland, TX 
PO/MO: Dena Cortex 

MR. CHEEKS 'Crush 

KKWD/Oklahoma City, OK 
P0: Steve En01110 

MO'. Cisco KIdd 
1 MARQUES HOUSTON 'Thal" 

2PAC F/TRICK DADDY 'BOW- 
LA' KIM "Jumpy- 
TOW DOWN "Rich' 

KOCH/Omaha, NE 
PD: Erik Johnsen 

1 KILLER MIKE 'AD I D" 
TYRESE "Gonna' 

WJHM/Orianda, FL 
P0: SIMa DIMOM 
APO: KITS Memory 
MD: Jay o 
14 SEAN AN PAUL "Busy 
3 BUSTA RHYMES 'Know' 

CLIPSE F/FAITH EVANS "Ma 

WPYO/Odando, FL 
P0: Stove BaMt 
MD: Jill Strode 

5 REINA 'Change" 
5 JOCELYN ENRIOLIEZ'Hova' 

CLIPSE FPALTH EVANS-Ma' 
TATO. "Things" 

KCAOIOmard- Ventura, CA 
APO: Mg Bear 
28 MAROUES HOUSTON 'Thal' 
21 COOLER KIDS 'Around' 

2PAC F/TRICK DADDY 'Baltin' 
SEAN PAUL 'Busy' 

KKUU/Palm Springs, CA 
PO: /Aft 
48 BUSTA RHYMES 'Know' 

CLICK FIE -40 'Flossie 
FREEWAY 'Wright. 

WPHI/Philadelphia, PA 
PO Colby US 
M0: Wheel "Ralf George 
30 LA' KIM 'Jump' 
13 FREEWAY 'Mnghl' 

KKFRProenix, AZ' 
P0: Bruce St. Jamas 
APO: Charlie Huero 
MD: J POWs 
M0: Joey Boy 

2 BABY F/CLIPSE 'Happened" 
BUSTA RHYMES 'Know- 
EAT JOE 'Need" 

KZZP/Phoenix, AZ 
PD: Mart Matins 
M0: Carina 

No Ands 

KXJM/Portland, OR 
Dir/Prop., Mark Adams 
APO: Mario Devoe 
M0: Mesa 

CLICK F /E- 40'bosom - 

WPKFAPoughkeepsie, NY 
PO. limb Jamm 
APOMD' C.J. MaiMyn 
34 LIL' AR "Jump' 
32 GINUWINE 'HOLT 
30 KILLER MIKE "AD.I.D.' 
18 NAS"Can" 
18 STAGGA LEE 'AMP 
17 JAY-2 "Excuse' 
8 FIELD MOB 'Lonely' 
3 BUSTA RHYMES "Know' 

BABY KLIPSE'Happened' 

WWKX/Pmvidence, RI 
a 

PD: DJ Buck 

M0: DJ Stress 
,2 B2K 'Girlfriend" 

BUSTA RHYMES 'Know" 
STAGGA LEE "Roll' 

KWNZfReno, NV 
PD: BIll Schulz 
MD: Mari Smith 

2 NAS 'Ten" 
I BABY F/CLIPSE "Happened' 

BEENIE MAN FAADY..'BOSSmau 
MARQUES HOUSTON "That' 

KWYL/Reno, NV 
POMD: Angel Garcia 

BUSTA RHYMES 'Know' 
CLICK F/E -40 "Bessie 
FREEWAY "MngIn' 

KGGI/Riverside, CA 
PO: Jesse Dunn 
APD/MD: 0DM 

No Adds 

KBMBISacramento, CA 
P0: O-Reck 
APDMO. J.R. 
30 2PAC FRRICK DADDY "Balkn- 

BEENIE MAN F/LADY.. 'Amman' 
BUSTA RHYMES -Know' 
CLICK F/E-40 'Bonin' 
FLSETRO'Yed 

KSFM/Saaameob, CA 
VPPnB.: Mull Evan 
PO: Byron Kennedy 
MD: Tom Tecate 

2PAC F/TRICK DADDY "Bailin' 
BUSTA RHYMES °Know° 
SEAN PAUL 'Busy' 

WOCOISallahury, MD 
P0: WOMde, 
MD: Oea0M 

13 KILLER MIKE 'AB.LO' 
AALIYAH 'Card 
BABY F/CLIPSE 'Happened' 
R. KELLY ignition' 

Kuuu/San Lake Cny, UT 
OM/PO' Brian Michel 

No Adds 

KBBTISan Antonio, TX' 
P0: J.O. Bonnie, 

APO: Danny 8 
M0: Romeo 

9 MARQUES HOUSTON 'Thal' 
2 KILLER MIKE 'A. D.1.0.- 

XHTZ/San Diego, CA 
PD: Olona Laird 
APO. Sonny Lon 
M0: Pablo Seto 

BUSTA RHYMES Know' 
2PAC FRRICK DADDY "Ball 

KMEL/San Francisco, CA' 
VPIPmo.: Michael Marlin 
00555: Judy Jim Monet 

8 CLICK F /E -40 "Bassin' 
2 2PAC F/TRICK DADDY 'B011Ín- 

B2K "Girlhlend' 
BEANIE MAN RAW?... 'Bossman 
BUSTA RHYMES 'Know 

KYLD/San Francisco, CA 
VP/Prop.: Michael Martin 
APDIMO: Jauy 1Im Archer 
30 2PAC `/TRICK DADDY -Balín' 
t0 BUSTA RHYMES "Know" 

BEENIE MAN F /LADY..'Bassmau 
FAT JOE 'Need" 

KWWVISan Luis Obispo, CA 
01A/PD: Cagle 
APO/M0: Mendell 

FIELD MOO 'Lonely" 
LIL' KIM "Jump' 

KSXY/Santa Rosa, CA 
e 

PD: Grub Kelly 
12 STAGGA LEE 'Roll' 
11 NPAM BRIGADE 'What" 
8 BABY F/CLIPSE 'Happened' 

BEENIE MAN FAADY... 'BOSSmap 
COOLER KIDS 'Mound' 
FREEWAY "Mrlghl" 
TYRESE 'Gonna 

KUBFJSeattie- Tacoma, WA' 
OM: Vieille KM 
PD: Eric Powert 
M0: Kann WIIO 
19 B2K"Glydnend" 
4 LIL' KIM "Jump' 
2 FIELD MOB "Lonely' 

BABY F/CLIPSE 'Happened' 

KBTT/Shreveport, LA 
PO/010: Own Echols 

I WAS "Can' 
ALLEN ANTHONY 'Mnght' 
WAYNE WONDER 'Letting' 

KYWUSpokane, WA 
PD: Slew Kbfll5Mer 
M0: Chuck WrlgM 

2 2PAC FRRICK DADDY "Basin- 

KSPW/Springfield, MO 
POMO: aril Clown 

1 2PAC F/TRICK DADDY "Bailin' 
1 TYRESE 'Gonna 

KWIN/Stoddon- Modesto, CA' 
P O'. Amanda King 

No Adds 

WLLD/Tampa, FL 
P 0: Orlando 
APO Santman 
MD: Batte 

9 LIL' KIM 'Jump' 
FABOLOUS FRIO MO "Can 't' 
R. KELLY 'Ignitbn' 

KOHT/Tucson, AZ' 
OM: Steve King 
PO/APO: R Dubl 
MD: Meted WIIMOOa 

B LIL' KIM 'Jump' 
BUSTA RHYMES "Know" 
FABOLOUS F/iJl' MO 'Carr 

KBLZ/Tyler- Longview, TX 
PD: L.T. 
MD: Marea Lore 

BABY F /CLIPSE "Happened" 
MR. CHEEKS 'Crush' 
NAS 'Cap 

WPGC/Washington, DC 
VP/Pres.:Joy Sloven 
MO: Same O'Gaal 

6 LIL' KIM 'Jump" 
3 NAS Tan" 

WMBXANest Palm Beach, FL' 
P0: Mlle McCoy 
MO: Damelle wehem 

16 LIU KIM 'Jump' 
5 NAS Tan' 

NIVEA 'Laundromat' 

KDGS/Wichita, KS 
PO: Mg Williams 
MD: Jo Jo Collins 

7 DMK'K' 
6 LI' KIM "Jump' 
6 JAV-Z'Excuse 
4 DANIEL BEDINGFIELO "One" 
4 BABY F/CLIPSE'Happened' 

*Monitored Reporters 
92 Total Reporters 

82 Total Monitored 

10 Total Indicator 
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Reporters 
WAJZ /Albany. NY' 
PD/MO: Sugar Bear 

APD: Marie Cristal 

25 BABY F/CLIPSE "Happened" 

24 LIU KIM "Jump" 

13 NAS "Can" 

8 BEENIE MAN FAADY.. "Bossman' 
7 ERICK SERMON "Love' 
1 FREEWAY "Wrghr 

KBCE/Alexandria,LA 
APO/MD: Dell Banka 

12 ERICK SERMON "Love 
BEENIE MAN F /LADY. "Bossman" 

LIU KIM "Jump" 

KEDG /Alexandria, LA 

OM/PD: Jay Stevens 

MD: Wade Hampton 

26 LIL' KIM "Jump" 

5 BEENIE MAN FAADY. "Bossman" 

5 ERICK SERMON "Lon' 

WHTA/Atlanta, GA 

PD: Jerry Smokin B 

APO: Ryan Cameron 

MD: Ramona Debracx 

23 T . "24's' 
11 LIL' KIM "Jump" 

4 SEAN PAUL "Busy" 

1 FABOLOUS FAIL MO "Can't" 

WVEE /Atlanta, GA 

OM/PD: Tony Brown 

APO/MD: Tosha Love 

8 UL KIM "Jump" 

WFXA/Augusta, GA 

OM/PD: Ron Thomas 

APD: Mono 

3 KILLER MIKE "A.D ID" 

WPRW /Augusta, GA 

PD: Tim Snell 

MD: Nighttrain 

11 BABY F /CLIPSE "Happened' 

10 LIE KIM "Jump' 
NAS Can 

WERQ/Baltimore, MD' 
PD: Dion Summers 
APD/MD: Neke At Night 

29 LIU KIM -Jump 
14 FIELD MOB "Lonely" 

MARIO "C'mon" 

WEMX/Baton Rouge, LA 

OM: Don Gosselin 
PD: J- Tweezy 

16 LIE KIM "Jump" 
10 BABY F/CLIPSE "Happened" 

9 BEENIE MAN FAAGY_ "Bossman" 

3 FREEWAY "Alright" 

1 NAS "Can" 

SANTANA FMIUSIO 'Nothing" 

KTCX/Beaumont, TX 

OM: Jim West 

PO: Al Payne 

8 LIL' JON_. "Give" 

2 BABY F/CUPSE "Happened" 

2 LIL KIM "Jump" 

BEENIE MAN RUDY... "8ossman" 

ERICK SERMON ".one" 

WJZD/Biloxi- Gulfport, MS 

OM/PD: Rob Neal 

MD: Tabari Daniels 

12 UL' KIM "Jump" 
12 BABY F/CLIPSE "Happened" 

6 BEENIE MAN F/LADY.. "Bossman' 

ERIC( SERMON "Love" 

FREEWAY "Wright" 

RAS "Can" 

SANTANA F/MUSIO "Nothing" 

WBOT/Boston, MA' 
PD: Steve Gousby 

APD: Lamar Robinson 

MD: T. Clark 

10 BABY F /CLIPSE "Happened" 

3 LIL' KIM "Jump" 
NIVEA "Laundromar 

WBLK/Bultalo, NY' 
PDAKD: Chris Reynolds 

11 UL' KIM "Jump' 
6 BABY F/CLIPSE "Happened' 

3 NAS "Can" 

KILLER MIKE "A.D.I.D." 

WWWZ/Charleston, SC 

OM/PD: Terry Base 

MD: Yonni O'Donohue 

30 NAS "Can" 

30 BABY F/CLIPSE "Happened" 

11 UL' KIM "Jump" 
9 ERICK SERMON "Love" 

BEENIE MAN F/LADY., "Bossman" 

FREEWAY "Wright" 

SANTANA F/MUSIO "Nothing" 

WPEG /Charlotte, NC' 
PD: Terri Avery 

APD/MD: Nate Quick 

40 BABY F/CLIPSE "Happened" 

28 LIL' KIM "Jump" 
7 SNOOP DOGS "Beautiful" 

5 FREEWAY "Wright" 

WJTT/ hattanooga,TN' 
PD: Keith Landecker 

MD: Magic 

19 LIL' KIM "Jump" 

12 SANTANA F /MUSIQ "Nothing" 

5 ERICK SERMON "love" 
1 BABY F /CLIPSE "Happened" 

BEENIE MAN F/LADY.. "Rossmai" 

FREEWAY "Wright" 

NAO "Can" 

WGCUChicago. IL' 
OM/PD: Elroy Smith 

APD/MD: Tiffany Green 

No Adds 

WPWX/Chicago, IL 

PD: Jay Alan 

MD: Traci Reynolds 

37 BABY F /CLIPSE "Happened" 

9 LIL' KIM "Jump" 
5 NAS "Can" 

3 ERICK SERMON 'Love' 
2 FABOLOUS FNL' MO "Can't" 

WIZF/Cincinnati, OH 

PD/BID: Tent Thomas 

17 UL KIM "Jump" 
16 NAS "Can" 
15 BABY F/CLIPSE "Happened" 

3 FABOLOUS Fhll' MO "Can't" 

Stations and their adds listed alphabetically by market 

WENZ/Cleveland, OH 

MD: Leas Ali 

2 BABY F/CLIPSE" Happened " 

WHXT/Calumbia, SC' 
P0: Chris Connors 

APO: Humid Banks 

MD: Shank Mincie 

34 NAS 'Can" 

26 BABY F/CLIPSE "Happened" 

16 ERIC< SERMON "Love" 

6 FREEWAY "Wright" 

5 UL' KIM "Jump" 
BEENIE MAN FAADY.. "Bossman" 

WWOM/Columbia, SC' 
PD/MO: Mike Love 

APD: Vemessa Pendergrass 

22 BABY F /CLIF5E "Happened" 

11 UL' KIM "Jump" 

8 BEENIE MAN FMDY.. "Bossman" 

7 ERICK SERMON "Love" 

6 NAS "Can" 

2 FREEWAY Wright" 
SANTANA FARIAIS " Nothing" 

WFXE/Columbus, GA 

P0: Michael Soul 

31 02K -GirBrlend" 

17 LIL' KIM "Jump" 
12 BABY F /CLIPSE "Happened" 

10 ERICK SERMON "Love" 

10 NAS "Can" 

7 FREEWAY "Alright" 

WCKX/Columbus, OH' 
PD: Paul Strang 

MD: Warren Stevens 

10 MARIO "Own" 
4 Ui KIM "Jame" 

BABY F/CLIPSE "Happened" 

FABOLOUS FAIL MO "Cant" 

KKDA/Oallas -Ft. Worth, TX' 
PD/MD: Skip Cheatham 

No Adds 

WROU/Dayton, OH' 
PD: Marco Simmons 

MD: Theo Smith 

13 UL' KIM " "ump" 
3 BABY F/CLIPSE "Happened" 

1 MARIO "Oman" 
1 JUSTIN TIMBERLAKE "River" 

ERICK SERMON "Love" 

WDTJ/Detroit, MI' 
PD: Lance Patton 

MD: Spudd 

26 LIU JON_. "Gere" 

15 FELD MOB "Loney" 
10 NAS "Can" 

7 LIL' KIM "Jump" 
1 KOLLER MIKE "AD.I.D." 

WJLB/Detroit, MI' 
P0: KJ Holiday 

APDfAD: Kris Kelley 

7 BABY F/CLIPSE "Happened" 

3 UL' KIM 'Jump" 
1 NAS "Can" 

BEENIE MAN F/LADY "Bossman" 

WJJN/Dothan, AL 

OM/PD: JR Wilson 

MD: Jamar Wilson 

10 BEENIE MAN F /LADY.. "Bossman" 

10 ERICK SERMON "Love" 
10 LIL' KIM "Jump" 

WZFX/Fayetteville, NC' 
PD: Jeff Anderson 
APO: Garrett Davis 

MD: Taylor Morgan 

10 BABY F/CLIPSE "Happened" 

10 LIL' KIM "Jump" 
5 NAS "Can" 

1 SEAN PAUL "Busy" 

WDZZJFIint, MI' 
PD/MD: Chris Reynolds 

No Adds 

WTMG/Gainesville- Ocala, FL' 
PD /APD: Chris Ryan 

23 BABY F/CLIPSE "Happened 
7 LIL' KIM "Jump" 

5 FREEWAY "Wright" 

2 SANTANA F/MUSIO "Nothing" 

2 NAS "Can" 

1 BEENIE MAN F/LADY.. "Bossman" 

ERICK SERMON "Love" 

BIG C "Heir 

WIKS/Greenville, NC' 
PD/MD: B.K. Kirkland 

13 50 CENT "Club" 

1 LIU KIM "Jump" 
1 SYLEENA JOHNSON "What" 

WJMZIGreenville, SC 

MAD: Doug Davis 

No Adds 

WEUP/Huntsville, AL 

PD/MD: Steve Muny 
23 NAS "Can" 

1 LIU KIM "Jump" 

WJMI / Jacrson, MS 

OM/PDMID: Stan Branson 

BABY F/CLIPSE "Happened" 

BEENIE MAN FAADY.. ' Bossman" 

ERICK SERMON "Love" 
FREEWAY "Wright" 

LIU KIM "Jump" 

NAS "Can" 
SANTANA FM4U510 "Nothing" 

WRJH /Jackson. MS 

P0: Stem Poston 

MD: Lit Bernie 

61 BABY F/CLIPSE "Happened" 

BEENIE MAN F/LADY.. "Bossman" 

ERICK SERMON "Love" 

LIU KIM "Jump" 

RAS "Can" 

WJBT /Jacksonville, FL 

PD: Mike Williams 
MD: G -Wiz 

15 LIL KIM Jump 

KPRS /Kansas City, MO 

APD/MO: Myron Fears 

20 LIL' KIM "Jump" 
18 K-CI 8 JDIO "Moment" 

8 BABY F/CLIPSE "Happened 

3 ERICK SERMON "Low" 
BEENIE MAN F/LADY "Bossman" 

CHOPPA "Chopp" 

KIIZ/Killeen- Temple, TX 

PD/MD: Mychal Maguire 

14 RON ISLE' F /R. KELLY 'What" 

10 504 BOYZ "Back' 

10 UL' KIM "Jump' 
10 NAS "Can" 

KRAD/Lafayette, LA' 
PD/MD: John Kinnit 

23 BABY F /CUPSE "Happened" 

10 LIL' KIM "Jump" 

2 ERICK SERMON "Love" 

2 BEENIE MAN F/LADY... "Gassman" 

FREEWAY "Alright" 

WOHHJ ansang, MI' 
PD/MD: Brant Johnson 

16 BABY F /CLIPSE "Happened" 

5 ERICK SERMON "Love" 

1 UL' KIM "Jump" 

BEENIE MAN F/LADY... "Bossman" 

FREEWAY "Alright" 

GINUWINE "Hell" 

SANTANA F/MUSIO "Nothing" 

WBTF/Lexington- Fayette. KY 

PO/MD:JayAlexander 

27 KILLER MIKE "ARID." 
26 LIL' KIM "Jump" 

25 ERICK SERMON "Love" 

24 FAT JOE "Need" 

15 BABY F/CLIPSE "Happened" 

RAS "Can" 

TLC "Hand" 

KIPP/LIDle Rock, AR 

MONAD: Joe Booker 

18 UL' KIM "Jump" 
13 ERICK SERMON "Love" 

2 NAS "Can" 

1 BABY F/CLIPSE "Happened" 

BEENIE MAN FAADY.. "Bossman" 

FREEWAY "Wright" 

KKBT/Los Angeles, CA 

PO: Rob Scorpio 

MD: Dorsey Fuller 

46 LIL' KIM "Jump' 
10 HELD MOB "Loney' 
6 AIWA "Laundromat" 
4 ERICK SERMON "Love' 

2 NAS "Can" 

WGZB/Louisville, KY' 
PD: Mark Gunn 

MD: Gerald Harrison 

9 LIL' KIM "Jump 
ERICK SERMON 'Love 
NAS "Can" 

WFXMIMacon, GA 

OM/PD: Ralph Meadurm 

11 LIU KIM "Jump" 

8 ERICK SERMON "Love" 

7 BEENIE MAN FMOY 
_ 

"Bossman" 

7 BIG C "Hell" 

WIBBAMacen,GA 
PD: Chris Williams 
APO: Ava Blakk 

7 WAYNE WONDER "Letting" 

5 LIL' KIM 'Jump" 
2 BEENIE MAN FAADY.. "Bossman" 

2 BIG C "Hell" 

WHRIUMemphis, TN 

OM/PO: Nate Bell 

APD: Eileen Collier 

MD: Devin Steel 

FREEWAY "Alright" 

LIL' KIM "Jump" 
NAS "Can' 

WEDR/Miami, FL 

OMA'D/MD: Cedric Hollywood 

35 LIL' KIM "Jump" 

22 BABY FICLIPSE "Happened" 

19 NAS "Can" 

3 BEENIE MAN F /LADY.. "Bossman" 

1 ERICK SERMON "Love" 

FREEWAY "Alright" 

WKKV/Milwaukee, WI 

PD: RoenScott 
MD: Doc Love 

No Adds 

WBLXIMobile, AL 

PD/MD: Myrorde Reuben 

7 BABY FWUPSE "Happened" 

4 UC KIM "Jump" 

4 NAS "Can" 

1 ERICK SERMON "Lave" 

1 BEENIE MAN FMDY., "Bossman" 

SYLEENA JOHNSON 'What" 

WZHT/Montgomery, AL 

PD: Darryl Elliott 

MD: Michael Long 

33 MARIO "C'mon" 

30 JAY-Z "Excuse" 

9 LIL' KIM "Jump" 

B.G. "Hottest" 

ERICK SERMON 'Love" 
MUL -TY "Looking" 

SANTANA F/MUSIO "Nothing"' 

SEAN PAUL "Bury" 

WUBT/Nashville, TN' 
PD/MD: Kiki Henson 

7 KILLER MIKE "0.0.1.0" 
1 LIU KIM "Jump" 
1 NAS "Can" 

FABOLOUS FAX MO "Carer 

SNOOP DOGG " Beautiful" 

SYLEENA JOHNSON "What" 

KNOU /New Orleans. LA' 
PD: Lamonda Williams 

67 BABY FICUPSE "Happened" 

42 LIL' KIM "Jump" 
17 NAS "Can" 

BEENIE MAN RUDY.. "Bossman" 

SEAN PAUL "Bury" 

WOVE /New Orleans, LA' 
OM: Cada Boatner 

PD: Angela Watson 

26 BABY F/CLIPSE "Happened" 

25 LIL' KIM "Jump" 

5 B.G. "Hottest" 

NAS "Can" 

WBLS /New York, NY 

PD: Vinny Brown 

M0: Denen Womack 

No Adds 

WWPR/New York, NY 

PD: Michael Saunders 
MD: Mara Melendea 

28 LIU KIM "Jump" 
17 NAS "Can" 

13 HELD MOB "Loney" 

8 SEAN PAUL "Busy" 

WBHHINodolk, VA 

PD/MD: Heart Attack 

63 LIU KIM "Jump" 
49 BABY F/CLIPSE "Happened" 

45 NAS "Can" 

19 ERICK SERMON "Love" 

6 NAHM BRIGADE "What' 

WOWI/Norlolk, VA' 
OM/PD: Daisy Davis 

APD/MD: Michael Mauzone 

36 NAS "Can" 

20 UL' KIM "Jump" 
17 BABY F/CLIPSE "Happened" 

4 SEAN PAUL "Busy" 
1 ERICK SERMON "Love" 

BEENIE MAN F/LADY... "Bossman" 

KVSP /Oklahoma City, OK 

OM/PO: Terry Monday 

MD: Eddie Brasco 

12 ERICK SERMON "Love' 
11 BEENIE MAN F/LADY.. "Bossman" 

7 UL' MO F/FABOLOUS "Ever' 

2 SANTANA F/MUSIO "Nothing" 

1 NAS "Can" 

B.C. "Honest" 

UL' KIM "Jump" 

WUSLIPhiladelphia, PA 

PD: Glenn Cooper 

MD: Coka Tani 

AMD: Cosmic Key 

40 LIL' KIM 'Jump" 

37 BABY F /CLIPSE "Happened" 

20 FREEWAY "Wright" 

9 NAS "Can" 

BEENIE MAN FAADY.. "8ossman" 

WAMO/Pittsburgh, PA 

Interim PDMID: W Boogie 

21 NAS "Can" 

10 LIL' KIM "Jump" 

2 MARIAN CAREY/CAM'RON "Boy" 

ERICK SERMON "Love 
FREEWAY "Weight" 

WQOK/Raleigh- Durham, NC' 
PD: Cy Young 

MD: Sean Alexander 

15 FABOLOUS FAIL MO "Can't" 

4 SYLEENA JOHNSON "What" 

3 NAS "Can" 

2 LIL' KIM "Jump" 

NIVEA "Laundromat" 

WBTJ/Richmond, VA 

PD: Aaron Maxwell 
M0: Mitte Street 

19 LIL' KIM "Jump" 
9 RAS "Can" 

7 SMILEZ AND SOUTHSTAR "Tee" 

6 SNOOP 00GG "Beautdur 

BEENIE MAN FAADY.. "Bossman' 
FREEWAY "Aught" 

WCDX/Richmond, VA' 
PO: Terry Eon 
MO: Reggie Baker 

14 LIL' KIM "Jump' 

8 NAS "Can" 

2 NIVEA "Laundromat" 

WRHH/Richmond, VA 

PO:J.D. Kunes 

MD: Alvin "Big Nat" Smalls 

FABOLOUS F/LIL MO "Cant. 

GINUWINE "Hell" 

WDKX/Rochester, NY' 
OM/PD: Andre Marcel 

MD: Kala O'Neal 

21 NAS "Can" 

10 LIL' KIM "Jump" 
10 ERICK SERMON "Love" 

2 MARIAH CAREY/CAM'RON "Boy" 

SANTANA F/MUSIO "Nothing" 

BEENIE MAN FI ADY.. "Bossman" 

WTLZ/Saginaw, MI 

PD: Eugene Brown 

16 BABY F/CLIPSE "Happened" 

4 UL' KIM "Jump" 

WEAS/Savannah,GA 
PD: Sam Nelson 

MD: Jewel Carter 

26 VIVIAN GREEN "Emotional" 

16 BA3Y F /CLIPSE "Happened" 
16 SY.EENA JOHNSON "What" 

12 UL' KIM "Jump" 
BEANIE MAN FAADY.. "Bossman" 

ERICK SERMON "Love" 

KDKS/Shrevepod.LA 
PD/MO: Ouenn Echols 

27 K-CI B JOJO "Moment" 
10 FAT JOE "Need" 

BABY F/CLIFSE "Happened" 

BEENIE MAN FMDY_ "Bossman" 

ERICK SERMON "Love" 
FREEWAY "Aught" 

UL' KIM 'Jump" 

NAS "Can" 

SANTANA F/MUSIO 'Nothing" 

KMJJ/Shreveport, LA 

PO: Long John 

7 LIL' KIM "Jump" 

4 ERICK SERMON "Love" 

3 NAS "Can" 

2 BABY F/CLIPSE "Happened" 

VIVIAN GREEN "Emotional" 

KATZ/St. Louis, MO 

PO: Ede Mydlaeis 
11 MARIO "C'mon" 

9 FABOLOUS RUC MO "Can't" 

7 UC KIM "Jump" 

WFUN/St. Louis, MO' 
PD: Mo'Shay 
APD: Craig Black 

MD: Koa Koa Thai 

44 BABY F /CLIPSE 
" 

Happened' 

42 50 CENT 'Wanksta" 

30 J. LOPEZ F/ LL COOL J "Havé 

6 RAS "Can" 

1 FREEWAY "Wright" 

LIL' KIM "Jump" 

WPHR/Syracuse, NY 

PD: Butch Charles 

MD: Kenny Dees 

24 LIL' KIM "Jump' 

7 NAS "Can" 

5 BABY F/CLIPSE "Happened" 

2 BEENIE MAN FAADY... "Bossman' 

ERICK SERMON "Love" 

WTMF7Tampa,FL 
MO: E4 MoneyCed 

81 TYPESE -Gonna" 

74 AALNAH "Miss" 

32 50 CENT 'Wanksta" 

32 COMMON/WRY J. BUGE "Close" 

29 2PAC F/TRICK DADDY "Rollin" 
29 JAY- "Excuse" 

25 MISSY ELLIOTT "Gossip" 

23 b46Y F/CLIPSE " Happened" 

17 KELLY ROWLAND "Nobody" 

17 MARQUES HOUSTON "That" 

15 ®GC "Hell" 

12 BEENIE MAN PLAIN.. "Bossman" 

WJUC,Toledo, OH 

P0: Charlie Made 

MD: Bild G. 

17 LIC KIM "Jump" 

16 NAG "Can" 

9 IIABY F /CLIPSE "Happened" 

6 ERICK SERMON "Love' 
3 UL MO F/FABOLOUS "Ever" 

BEENIE MAN FAADY.. "Bossman" 

FREEWAY "Alright" 

KILLER MIKE "ARID " 

SANTANA MUSIC "Nothing" 

KJMM/Tulsa, OK' 
OM: Bryan Robinson 

PO :lorry Terry Monday 

AMID: Aaron Bernard 

24 ERICK SERMON "Love" 

20 BEENIE MAN F/LADY.. "Bossman" 

18 UL MO F/FABOLOUS "Ever" 

6 SANTANA MUSK) "Nothing" 

2 UL KIM "Jump" 
1 as. "Hottest' 

WS "Can" 

WESE/Tupelo, MS 

PD/MD: Pamela Miese 
BEENIE MAN F /LADY. "Bossman' 

LIU KIM "Jump" 

LB' MO F/FABOLOUS "Ever" 

WKYS/Washington, DC 

PD:DarrylHudmby 
MID P "Stew 

11 ai KIM "Jump" 
7 NAS -Can" 

7 "EAR PAUL "Busy" 
IABOLOUS F /LIL' MO "Can't" 

*Monitored Reporters 

80 Total Reporters 

69 Total Monitored 

11 Total Indicator 

Most Played Recurrents Indicator 
TOTAL Most Added' 

ARTIST TITLE LABEL(S) PLAYS 
LIL' KIM The Jump Off (Queen Bee /Atlantic) 

MUSIQ Dontchange (Def Sauf /IDJMG) 1057 
BEENIE MAN FILADY SAW... Bossman (Virgin) 

SEAN PAUL Gimme The Light (VP /Atlantic) 693 
ERICK SERMON Love Iz (J) 

LL COOL J Luv U Better (Def Jam /IDJMG) 662 
BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 

GINUWINE Stingy (Epic) 490 

NELLY FIKELLY ROWLAND Dilemma ()co'Reel /Universa /) 471 
BIG C Hell Is A Flame (Independent) 

CLIPSE When The Last Time... (Star Trak /Arista) 464 
JAYZ Excuse Me Miss (Roc -A- fella /IDJMG) 

AALIYAH I Care 4 U (BlackGround) 460 
NAS I Can (Columbia) 

NAPPY FOOTS Po' Folks (Atlantic) 414 TYRESE How You Gonna Act Like That (J) 

LUDACRIS Move Bitch (Def Jam South /IDJMG) 407 AALIYAH Miss You (BlackGround /Universal) 

N.O.R.E. Nothin' (Def Jam /IDJMG) 390 SEAN PAUL Get Busy (VP) 

ASHANTI Baby (Murder lnc. /IDJMG) 353 WAYNE WONDER No Letting Go (VP /Atlantic) 

CAM'RON Oh Boy (Roc -A- fella /IDJMG) 297 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

P. DIDDY FIGINUWINE I Need A Girl (Part III (Bad Boy /Arista) 294 VIVIAN GREEN Emotional Rollercoaster (Columbia) 

ASHANTI Foolish (MurderInc. /IDJMG) 271 SYLEENA JOHNSON Guess What (Jive) 

NELLY Hot In Herre (Po'Reel /Universal) 266 MARIO C'mon (J 

MARIO Just A Friend 2002 (J) 264 KELLY ROWLAND Can't Nobody (Columbia) 

USHER U Don't Have To Call (Laface /Arista) 263 MARQUES HOUSTON That Girl (/nterscopel 

MUSIQ Halfcrazy (Def Soul /IDJMG) 250 50 CENT Wanksta (Shady //nterscope) 

BIG TYMERS Still Fly (Cash Money /Universal) 246 COMMON FIMARY J. BLIGE Come Close To Me (MCA) 

EVE FIAILICIA KEYS Gangsta Lovin' (RuffRyders /!nterscope) 231 2PAC FITRICK DADDY Still Bailin (Amaru /Death Row //nterscope) 
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YOU'VE GO I I EN TO KNOW HER 

AS THE VCICE OF CHART - TOPPING HITS 

BY HIP HOP'S BIGGEST STARS. 

AS AN ARTIST AND SONGWRITER IN HER OWN RIGHT 

AS A SUPERWOMAN. 

BUT SHE'S REALLY UST BEEN THE GIRL NEXT DOOR 4EVER. 

4EVER FEATURING FABOLOUS 
THE PREMIERE SINGLE FROM THE NEW ALBUM 

MEET THE GIRL NEXT DOOR 

ALBUM IN STORES APRIL 29 

Going For Adds at Urban 
and Rhythmic Now!!! 

ALREADY ADDED : 

KVSP KJMM WJUC 

ALREADY ON : 

WWPR KKBT WPWX KKDA 
WUSL WPHI WBOT WJLB 
WIffTA WAIVIO WIZF KPRS 
WPEG WOW! WQOK WJBT 
WDKX WAJZ WPHR WCDX 
WZFX WTMG WJTT WFXA 
WBLX WEMX WJZD KRRQ 

TCX WQHH 

HITTIN' AT: 

WZMX 30x WXIS 24x 
KBXX 14x KBMB 21x 

PRODUCED BY BRYAN MiCILNEL COX FOR BLACKBABY ENTERTAINMENT 
CO- PRODUCED EY CRAIG LOVE FOR CMORE MUSIC INC. 

EXECUTIVE PRODUCERS: LIU MO FOR HONEYCI°IILD EN.TERTAINMEK INC., 
MERLIN BOBS & )AY BROWN 

CO- EXECUTIVE PRODUCER A.L. "CEO:' STONE 
MANAGEMENT: VIOLATOR MANAGEMENT 
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KASHON POWELL 
kpowell@radioandrecords.com 

Meet The Perrys 

,YRBAN 

A one -on -one interview with Russell Perry 

As part of our continuing salute to Black History 
Month and African Americans who have contributed 
much to the world of radio and records, I was very 
privileged to speak with Russell Perry, President of 
Perry Publishing & Broadcasting. 

Perry Publishing & 

Broadcasting owns a 

newspaper, The Black 

Chronicle, and 11 Oklaho- 
ma radio stations in Okla- 
homa City, Tulsa and 
Lawton. Perry says he 
can't tell the story of Per- 

ry Broadcasting without 
including the publishing 
side. 

"I started The Black 

Chronicle in 1979, but before that I 

worked for a weekly newspaper, The 

Black Dispatch, in Oklahoma City 
while in high school and after I re- 

turned from college," he says. 
"I eventually purchased 50% of 

the newspaper. After about nine 
years I decided to go out on my 
own, and I started The Black Chroni- 

cle in Oklahoma City Shortly after 
that The Black Dispatch went out of 

business." 

Russell Perry 

Taking The Plunge 

Perry says that in the early '90s a 

few employees of the newspaper 
approached him about buying a ra- 

dio station. Despite not knowing 
anything about radio, he decided to 

take the plunge. 

"I bought my first ra- 
dio station, KVSP -AM/ 
Oklahoma City" he says. 
"It was a daytimer, kind 
of a Business News sta- 
tion that was on the verge 
of going dark. Knowing 
this, I convinced the own- 
ers, the Nickels, to sell the 
station to me. The rest is 

history. 
"My intention was to 

go in very cautiously, because I 

knew nothing about radio. I felt 
that if I could gross $20,000 a 

month, I could meet my expenses. 
The radio station was put in the 
same building with my newspaper, 
so I had my overhead expenses rea- 
sonably covered. 

"There was no Urban format in 
Oklahoma City then, so it was rea- 
sonably hard in the beginning. I 

called Walt Love, because I was told 
that he knew the Urban format and 
could be of great help to me with my 
new radio station. 

"I didn't know the procedures, 
the policies or the programming as- 

pects of a radio station. Walt came 
to Oklahoma City and met with my 
staff. He brought his radio knowl- 

MOTOR CITY CREW MCA Recording Artist Common recently paid a 

visit to the WJLB /Detroit morning show. Seen here are (l -r) WJLB's Serch and 

Foolish, Common and WJLB's DDT and Crystal 

edge and helped me get started. I 

owe him a great deal for that " 

Success Story 

Oklahoma City has the largest 
African- American community in 
Oklahoma, and Perry saw the need 
for an Urban outlet. No other station 
was playing urban music, so Perry 
was able to quadruple KVSP's rev- 

enue. 
Things went so well that Perry 

went to Tulsa, looking to buy an- 
other radio station. There was one 
available, but when he sought to 
purchase it, he became aware of 
a construction permit that was 
owned by a local family. 

Perry says, "For whatever reason, 
they couldn't get it off the ground 
to build the station, so I negotiated 
with them, and within about eight 
months I had acquired the CP and 
built a 50,000 -watt FM - KJMM/ 
Tulsa. Shortly after that the other 
Urban in the market was sold and 
became a Country station, so we had 
the Tulsa market to ourselves. 

"Two years later I decided to buy 
two stations in Lawton, KJMZ -FM 

& KKRX -AM. Within the first Ar- 
bitron book KJMZ went from a share 
of less than a point to a 26 share; we 
were the No. 1 station. For the past 
seven years we have been either No. 
1 or 2 in that market." 

Keeping Up 

'About two years ago my son told 
me that the music was changing," 
Perry continues. "Everyone was 
playing either Top 40 or hip -hop, 
and he felt that we needed to acquire 
a second station in Tulsa to back 
ourselves up. 

"That's when we bought KGTO/ 
Tulsa, an Urban AC station. We've 
been unsuccessful in acquiring an 
FM in Oklahoma City. I feel that the 
industry really kept us out because 
we've been so successful with our 
FMs in Tulsa and Lawton." 

About six months ago Perry re- 
alized that there were five stations 
available in Southwest Oklahoma 
and that one of them, a 100,000 - 
watt FM, could be moved to Okla- 
homa City. 

"My desire was to get the FM to 
give us a duopoly in Oklahoma City, 

but then I decided to keep all of the 
stations and diversify," he says. 
"Our plans now are to move the 

February 14, 2003 R &R 45 

BOY, I NEED YOU Mariah Carey popped in at WWPR/New York to 

promote her new single, "Boy I Need You." Seen here are (l -r) Def Jam VP/R &B 

Promotion Thomas Lytle, Carey, WWPR PD Michael Saunders and Def Jam VP 

Michael Kyser. 

100,000 -watt into Oklahoma City 
The other four stations will be 
News /Talk /Sports, Classic Coun- 
try, Country and Rock" 

Like Father, Like Son 

When Perry's son Kevin graduat- 
ed from college with a banking and 
finance degree, he decided he liked 
radio better and went into business 
with his father. Kevin is now Exec. 

VP of Perry Publishing & Broadcast- 
ing. The elder Perry attributes a 

great deal of the success and growth 
of Perry Publishing & Broadcasting 
to his son. 

"These broadcasting 

units are very 

expensive, and I'm a 

one -man operation. 

do all of my 

financing locally, so 

I can't arbitrarily 

overpay for units." 
Russell Perry 

"I have the great honor of selling 
locally, " Kevin Perry says. "I'm Sales 
Manager at KVSP, The Black Chroni- 

cle and our cable show. I also wear 
the hat of National Sales Manager 
for our overall company. 

"I'm a door -to -door salesman, 
and I have the chance to manage a 

great staff in Oklahoma City. I'm 
strictly on the business side. Our 
great programming is handled by 
Terry Monday. I just try to increase 
that bottom line every year." 

Russell Perry says, "I brought in 
another young African American 
who has spent most of his career in 
the broadcast industry on the sales 
side: We've hired Ben Carter, former 

NSM for KBXX & KMJQ /Houston, 
to be our national representative for 

urban advertising for our 11 sta- 
tions. 

"He's our major consultant in that 
area. That's another area we hope to 

grow in and expand our overall op- 
eration." 

Due Diligence 

Perry says that all -hough he has 
plans to acquire more stations, he is 

taking it one day at a time. "These 
broadcasting units are very expen- 
sive, and I'm a one-man operation," 
he says. "I do all of my financing 
locally, so I can't arbitrarily overpay 
for units. 

"I have to do my due diligence, 
and these stations have to be priced 
right so that we can afford them and 
absorb them within our overall op- 
eration. We do look forward to ac- 

quiring more stations. As we speak, 
we have another deal working out- 
side of Oklahoma. 

"As we acquire more stations, we 
continue to grow technically. Tech- 

nology has enabled us to expand at 
a rapid pace, as well as to expand 
with limited resources while con- 
trolling our expenses. 

"We're still using live talent, but 
we have centralized our billing 
and traffic systems. We can do so 
much of our operations right out 
of our central office. We have only 
had Urban stations up to this 
point, but now thatwe have diver- 
sified, it will be very interesting to 
see how successful we will be. We 

think we will be very successful in 
this new territory" 

TALK BACK TO R &R! 

Do you have questi ins, comments 

or feedback recarc fig this column 

or other i_sues? 

Call me at 311 -788 -1668 

or e-mail: 
kpowe(f@ 

radioandrec&ds.com 
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LAST THIS 
WEEK WEEK 

URBAN TOP 5O 
February 14, 2003 

ARTIST TITLE LABEL(S) 

3 0 50 CENT In Da Club (Shady /Aftermath /lnterscopel 

1 2 R. KELLY Ignition (Jive) 

2 3 AALIYAH Miss You (BlackGround /Universal) 

6 0 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

5 0 JA RULE FIASHANTI Mesmerize (Murder Inc./IDJMG) 

11 0 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

12 0 TYRESE How You Gonna Act Like That (J) 

4 8 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

8 9 50 CENT Wanksta (Shady /lnterscopel 

13 a FIELD MOB Sick Of Being Lonely (MCA) 

10 11 DRU HILL I Should Be... (Del Soul /IDJMG) 

7 12 NELLY Air Force Ones (Fo'Reel /Universal) 

9 13 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 

14 14 JAHEIM Fabulous (Divine Mill /We 
28 ® JAY -Z Excuse Me Miss (Roc -A -Fella /IDJMG) 

20 Q JUSTIN TIMBERLAKE Cry Me A River (Jive) 

24 NIVEA Laundromat (Jive) 

15 18 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 

16 19 MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 

17 20 BUSTA RHYMES Make It Clap (J) 

21 21 COMMON FIMARY J. BLIGE Come Close To Me (MCA) 

32 MARQUES HOUSTON That Girl (lnterscopel 

18 23 BABY FIP. DIDDY Do That... (Cash Money /Universal) 

19 24 2PAC Thugz Mansion (Amaru /Death Row /lnterscopel 

22 25 NAS Made You Look (Columbia) 

23 26 LL COOL J FIAMERIE Paradise (Del Jam /IDJMG) 

26 a BLACKSTREET Deep (Dream Works) 

36 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

34 a GINUWINE Hell Yeah (Epic) 

30 a VIVIAN GREEN Emotional Rollercoaster (Columbia) 

31 a BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 

25 32 JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc -A -Fella /IDJMG) 

42 a LIL' KIM The Jump Off (Queen Bee /Atlantic) 

35 a WAYNE WONDER No Letting Go (VP /Atlantic) 

27 35 EVE Satisfaction (Ruff Ryders /lnterscopel 

29 36 TRICK DADDY Thug Holiday /Slip íV Side /Atlantic) 

38 a CLIPSE FIFAITH EVANS Ma, I Don't Love Her (Star Trak /Arista) 

37 38 K -CI & JOJO This Very Moment (MCA) 

40 CO LIL' JON & THE EASTSIDE BOYZ I Don't Give A @ #$% (TV-17 

33 40 AMERIE Talkin' To Me (Rise /Columbia) 

48 a FLOETRY Say Yes ( DreamWorks) 

46 a SYLEENA JOHNSON Guess What (Jive) 

44 a CHOPPA Choppa Style (No Limit /Universal) 

45 a FAT JOE All I Need (Terror Squad/Atlantic) 

43 45 DMX X Gon Give It To Ya (RuffByders /IDJMG) 

39 46 WHITNEY HOUSTON One Of Those Days (Arista) 
¡Debut> a MARIO C'mon (J) 

¡Debut> a SEAN PAUL Get Busy (VP) 

41 49 EMINEM Lose Yourself (Shady /lnterscope) 

/Debut> ei NAS I Can (Columbia) 

TOTAL +1- 
PLAYS PLAYS 

3622 +563 584964 6 6611 

3341 -4 520564 16 6610 

3058 -18 506469 12 1410 

2527 +282 327066 7 6311 

2477 +29 330899 7 6010 

2338 +241 356818 7 6810 

2326 +310 405638 13 6610 

2104 -348 283089 12 6610 

2004 -133 316119 12 5611 

1891 +13 260495 17 5214 

1881 -218 307596 16 6110 

1792 -346 213588 17 5910 

1757 -366 295350 25 6410 

1480 -166 255049 18 5510 

1456 +530 243263 3 6510 

1456 +125 247775 5 5911 

1450 +210 230063 6 6014 

1413 -84 179418 13 5911 

1256 -234 195524 21 6710 

1234 -189 161641 14 6010 

1225 -64 173795 10 4910 

1201 +385 181721 4 5310 

1149 -222 141605 13 5410 

1133 -201 147069 11 5210 

1020 -260 139114 10 5110 

1010 -254 169796 9 5510 

967 +24 115559 9 5410 

953 +252 183206 3 5813 

939 +128 144042 3 5612 

933 +47 136380 11 3811 

931 +56 147183 6 44140 

912 -244 103438 16 6010 

849 +251 151604 2 60160 

832 +90 91182 8 4010 

821 -111 110242 13 4310 

706 -211 64039 11 3610 

697 +21 84440 5 4710 

667 -19 72963 7 4512 

660 +19 92067 9 2312 

621 -195 79209 17 5010 

595 +229 86932 2 4810 

572 +127 53675 4 3814 

542 +12 51522 4 2411 

518 +35 55769 3 3312 

517 -68 58482 4 4510 

475 -198 50811 12 3310 

463 +114 45084 1 4014 

458 +222 66140 1 3316 

455 -181 56099 15 4110 

449 +146 58625 1 45145 

GROSS WEEKS ON TOTAL STATIONS/ 
IMPRESSIONS CHART ADDS 

(00) 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R, Inc. 

Most Added' 
www.rradds.com 

ARTIST TITLE LABELS) 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 60 

NAS I Can (Columbia) 

BABY FICLIPSE What Happened To That Boy? (Cash Money /lln vversall 40 

ERICK SERMON Love lz (J) 31 

BEENIE MAN FILADY SAW... Bossman (Virgin) 28 

FREEWAY Alright (Roc- A-Fella /IDJMG) 21 

SANTANA FIMUSIQ Nothing At All (Arista) 13 

FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 9 

KILLER MIKE A.D.I.D.A.S. (Aquemini/Columbia/ 6 

SEAN PAUL Get Busy (VP) 6 

ADDS 

45 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

50 CENT In Da Club (Shady/A ftermath/Interscope) 

JAY -Z Excuse Me Miss (Roc -A- Fella /IDJMGI 

MARQUES HOUSTON That Girl (lnterscopel 

TYRESE How You Gonna Act Like That (J) 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

LIL' KIM The Jump Off (Queen BeelAtlanticl 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

FLOETRY Say Yes (DreamWorks) 

FABULOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

SEAN PAUL Get Busy (VP) 

New &Active 
KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia/ 
Total Plays: 442, Total Stations: 40, Adds: 6 

KELLY ROWLAND Can't Nobody (Columbia) 

Total Plays: 428, Total Stations: 32, Adds: 0 

MR. CHEEKS Crush On You (Universal) 

Total Plays: 414, Total Stations: 36, Adds: 0 

TRINA FILUDACRIS B R Right (Slip W Slide /Atlantic) 
Total Plays: 366, Total Stations: 21, Adds: 0 

NAAM BRIGADE What You [loin' Wit Dal (ARTISTdirect) 
Total Plays: 353, Total Stations: 38, Adds: t 

TLC Hands Up (Arista) 
Total Plays: 320, Total Stations: 32, Adds: 1 

ROOTS FIMUSIO Break You Off (MCA) 

Total Plays: 291, Total Stations: 18, Adds: 0 

FABULOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

Total Plays: 288, Total Stations: 38, Adds: 9 

TOTAL 

PLAY 

INCREASE 

MARIAH CAREY FICAM'RON Boy II Need You) (MonarC /IDJMG) 
Total Plays: 267, Total Stations: 26, Adds: 2 

ERICK SERMON Love Iz (J) 

Total Plays: 219, Total Stations: 32, Adds: 31 

+563 

+530 

+385 

+310 

+282 

+252 

+251 

+241 

+229 

+228 

+222 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Fast Hooks...No Snags 
Custom Production - Callouts & Montages - Digital, Clear, Consistent 65,000+ Song Library - All Formats & International Titles > On -Time Delivery 

HCOKS 
U N L I M I T E D 

The world' s P,,,a,ier Musk Hoak Service 

4,, - ," 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (573)443 -4016 

200 Old 63 South, #103 
Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(573)443 -4155 

www.americanradiohistory.com

www.americanradiohistory.com
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with 

Lamonda "L- Boogie" 
Williams 

PD, KNOU/New Orleans 
have upper- demo18 -34 appeal as well. 

Kelly's writing is attention -grabbing as usual, which makes 
the song's lyrical content reach out and demand your at- 
tention. What female cannot relate to the story of a woman 
cleaning out her closet to get rid of the baggage from a 
cheating man? Urban radio did not gravitate toward 
Nivea's "Don't Mess With My Man," although it screamed 
crossover hit. Some of us remember Nivea on Mystikal's 
"Danger (Been So Long)," but, then again, that was merely 
a guest appearance. It's tough to truly capture the essence 
of an artist when he or she only sings the hook. But in 

"Laundromat" you can feel her presence. She is an urban artist who has 
hit potential. Her riffs are tight, and she holds her own. Yes, Kelly duets with 
Nivea on this one, but this is clearly a Nivea record; you'll notice he does 
not overpower her. a More PDs should be headed to the "Laundromat" to 
put this single in rotation. It is destined for the "A" stack. And think of all the 
creative promotions you can do, like one month's worth of quarters to do 
your laundry, free laundry service or a brand -new washer and dryer so there 
are no more trips to the laundromat. A great video to match R. Kelly's cap- 
tivating st.oryline with a heartthrob as the male lead will help "Laundromat" 
make a quantum leap. This is a real record. Head to the "Laundromat" if 

you're not already there. I got some extra quarters - need any? 

Let's talk a minute about Nivea's new 
single, "Laundromat," featuring R. Kelly. 
To say it's another "He done me wrong" 
female anthem would be selling the song 
extremely short. It would be like acciden- 
tally putting bleach in your color load - 
ugly! This song is much more than that. 
It is melodic, has great vocal arrange- 
ments and is very hooky. On first listen 
one might think "Laundromat" is a young 
record, but listen again, because it does 

50 Cent's "In da Club" (Shady /Aftermath/ 
Interscope) moves 3 -1 to become the 

No. 1 Most Played record this week, pick- 
ing up 3,522 plays and knocking R. Kelly 
out of the top slot. "In da Club" is also the 
Most Increased, up 563. Kelly's "Ignition" 
(Jive) is right behind, at No. 2 with 3,340 
plays ... Jay -Z's "Excuse Me Miss" (Roc- 
A-Fella/IDJMG) makes a huge jump, go- 
ing 28 -15 with 1,456 plays, a gain of 530 
... Marques Houston's "That Girl" (Interscope) is moving nicely up the 
chart, 32 -22 and up 385 plays ... Can't forget Jennifer Lopez's "All I Have" 
(Epic), with 2,527 plays; that's +282 ... Ja Rule holds steady at No. 5, with 
2,477 plays ... Missy Elliott's "Gossip Folks" (Elektra/EEG) is looking great, 
moving 111 -6 with 2,338 plays ... Over at Urban AC, Jaheim's "Fabulous" 
(Warner Bros.) is at No. 1 with 1,050 plays ... Syleena Johnson's "Guess 
What" (Jive) comes in at No. 2 with 971 plays .. Aaliyah's "Miss You" 
(Blackground /Universal) makes a nice move this week, 27 -22 ... Floetry's 
"Say Yes" (DreamWorks) is rolling, moving 21 -18 ... Joe's "That Girl" 
debuts this week at No. 30 with 151 plays. - Kashon Powell, Urban Editor 

P H U N D A M E N T A L L Y 

ARTIST: Lil Mo 

LABEL: Gold Mind /Elektra /EEG 
By KASHON POWELL/ URBAN EDITOR 

We 

first got a glimpse of Lil Mo when 
she lent her voice to Missy Elliott's 

smash "Hot Boyz." Then she came back 
and blew us away on Ja Rule's "Put It on 
Me" and "I Cry." The music industry ea- 
gerly awaited her debut CD, Based On a 
True Story, and it spawned her radio hit 
"Superwoman Pt. II." 

Since that release, Lil Mo has definitely 
kept herself busy. She did a short stint at 
WXYV /Baltimore as an air personality, 
and recently she made another vocal 
cameo on labelmate Angie Martinez's "If 
I Could Go." But Lil Mo and her husband, 
Al Stone, would probably say that the 
most important recent event was the 
birth of their daughter, Heaven Stone, in 
August 2002. 

Somehow Lil Mo found time to write, 
arrange and record her new album, The 

Girl Next Door. She wrote all but one of 
the songs, went to the hottest of the hot 
producers and got amazing tracks from 
Elliott, Chucky Thompson, Warren 
Campbell and Bryan Michael Cox. 

The first single is "4Ever," featuring 
Fabolous. It is a combination of Lil Mo's 
strong vocals, Fabolous' clever lyrics and 
a blazin' track from Bryan Michael Cox. 
Another must -listen is "10 Command- 
ments," featuring Lil Kim. 

PASS THE PLATINUM Upon hearing the news that Busta Rhymes' smash single "Pass the 

Courvoisier, Pt. 2" had earned a Grammy nomination, his family at J Records presented him with a 

platinum plaque for the album that produced the smash single, Genesis. Pictured here are (l -r) J 

Records A &R executive Trevor Jerideau, Sr. VP /Black Music Ron Gillyard and VP /Urban Promotion 

Cynthia Johnson; RCA Music Group PresidentC00 Charles Goldstuck; Rhymes; RCA Music Group 

Chairman Clive Davis, Urban Marketing Director Carolyn Williams, Exec. VP /Promotion Richard 

Palmese, Dir. /Street Promotion -Rap Malcolm Miles, Sr. VP /Urban Promotion Ken Wilson, National Dir./ 

Urban Promotion Stephanie Lopez and Exec. VP/Worldwide Marketing & Sales Tom Corson. 

Urban AC Reporters 

WALR /Atlanta, G. +' 
OM: 'recite Cha,mom 
PD: Ron Davis 

WWIN,'Baltimore MD' 
VP/Prog. . Kathy Brown 
PO' Tim Watts 
MD Kerb Fisher 

KOXL/Balon Rou le. LA ' 
OM: Don Gosselin 
PD/MD: Mya Vernon 

'i-FEME , IeIK ,. 

i MI.. ,jy: -YN"( KN 

K',V WAI!P"K-n.w, 

WBHK/Birmingh tm, AL' 
PD: Jay Diann 
MD: Daryl Johnson 

WMraUCharlesian, SC' 
PD: Tiny Base 
APWMD: Wage PatW 

CHICO DEBMGE logeeer 

WBAV/Chadotte, NC' 
reAlm rem Avery 

2 SANTANAFMlSd9'NM, 
CHICO OEe GE 'Together 

WLOV /Chattanooga, TN 
PD/MD. Sam Terry 

WVAZJChicago, IL 
PD' Elroy Smith 
APO. Armando Rivera 

WZAK/Cleveland. OH 
PD'. Kim Johnson 

WLXC/Columhia, SC' 
InI PD Doug Williams 
MD: Ire Taylor 

CHICO DERARGE I o0ppeether 

JOE FEMR. CHEEKS "Orr 

WAGH/Columbes, GA 
P0: Rashesda 
MD: Ed Lenk 

JOE EMI, CHEEKS -Gin' 

KRNB /Dallas -Ft. Worth. TX ' 
OMPO: Sam Weaver 
MD'. Rudy V 

WMXD/Detroil, MI 
PD. Jamillah Muhammad 
APO: Oneil Stevens 
MD. Sheila Little 

No Adds 

KKKEHIMEHaERAMAVVMMOV_ 

Stations and their adds listed alphabetically by market 
WUKS/FayeBerille, NC' 
PD/APD: Garrott Davis 
M0: Calvin Pee 

20 
TBIPptSTREEONYTERRY 

T'Daeo' 

WFLMIFI. Pierce, R.' 
PO/MD: MkAal James 

CHICO DEBMGE "TolMher 

WOMG/Greensboro, NC' 
PD'. Alvin Sloan 

No Ada 

KMJO/Flouston- Galveston, TX ' 
PO: Carl Conner 
MO: Sam Choke 

I< CI & ADO "Moment 

WTLCAndianapolis, IN 
OM/PD: Brian Wallace 
MD: Gato Adams 

t KLI &JOJO Moment' 

MOO/Jackson, MS' 
POMO: Stan Branson 

CHICO DEBMGE Kogedmi 

WSOL/JaeksaMlle, FL 
PD: Mike Williams 
APDMD: K.J. 

3 DRU HILL "Should" 
2 MODE 'Gonna' 

MUMM Miss' 
Rar ISLEY FAR. KELLY'1Me1' 

KMJK/Kansas City, MO ' 
PD Greg Love 
MO Trey Michaels 

KNEK/Lafayette, LA' 
PD MD John Klnnil 

wA F:'K. 

KVGS/Las Vegas. NV 
PD Vic Clemons 
MD Adrian Wagers 

SF NN NM, KN IRI All 

KOKY/Little Rock, AR' 
PO: Mark Dylan 
MD: Jamal Quarles 

KHHTILos Angeles, CA ' 
PD: Michelle Saelosaosso 

5 MARIO 'C'mon 

KJLH/Los Angeles, CA' 
POMO: Andras Russell 

2 KEM'GaAs" 
CHICO DEBARGE'Together 

WRBWMacon, GA 
PDMD: Lia Mules as 

No Adds 

KJMS/Memphis. TN 
OM/PD: Nate Bell 
APOMD: Eileen Collier 

WHOT/Miami. FL' 
P0: Derrick Brown 
APDMO: Karen Vaughn 

5 GERALD LEVERT'Closure' 

WJMR/Milwaukee- Racine, WI 
PDMD. Laun Jones 

w Arm; 

WMCS/Milwaukee, WI 
DM: Stews Scott 
POND-. Tyrone Jackson 

KENNY G FiMCKNIGHT "AA' 
CHICO DERARGE'Togettar 

WDLT/Mobile, AL' 
PO: Save Crembley 
M0: Selby Barar 

MCCLURKINFIADAMS-Pmye- 

WOOK/Naslnrtlle, TN 
PO/MD: D.C. 

No Odds 

WYBC /New Haven. CT ' 
OM: Wayne Schmidt 
PS'. Juan Castillo 
API. Steven Richardson 
MD Doc -P 

WYLD/New Orleans, LA 
OM: Cara Borax 
PD/APD/AD: Aaron "A.J." Apple 

No Adds 

WRKS/New York, NY 
PD: Toya Beasley 
MO: Me GaBrms 

No Adds 

WSVY/Nortolk, VA ' 
POMO: Michael Aliening 

K-CI & JOlO -Mament 
CHICO DEaARGE 'Together 

WM/Norfolk, VA' 
OM: Da London 
POMO: DC 

1 KCI&JOID'Momern- 

WCFB/Orlando, FL' 
men: Steve Holbrook 
MD: Joe Davis 

No Adds 

WDASIPhiladelphia, PA' 
Stn. Mgc/P0: Joe Tamburro 
MD: Joann Gamble 

2 ALJMREAU "Secrets' 

WFXC/Raleigh- Durham, NC 

OM/Pth Cy Young 
AMMO: Jodi Berry 

No Adds 

MS/Richmond, VA' 
PD/MD: Kevin Gardner 

9 GERALD LEVERT'Closu,e 
FLOURY Ves' 

WVBE/Roanoke- Lynceburg, VA 
PO: Wat Fad 

CHICO DEBARGE "Together" 

KMJM/St. Louis, MO' 
OMIPD: Cluck Atkins 

No Arias 

WLVH/Sayanoah, GA 
PD Gary Young 

Afdi 

WIMVIoledo, OH' 
PD: Raley Love 
M0: Dinka Brooks 

CüCD DEBaRCE'TOUeUe' 
KENw GF/MCKNIGM AM' 

WHIKRANasMnptah, DC 
PO/MD: David A. Diddtson 

4 ÆMYSHANDlee 
rdtl TERRY 'Hean' 

WMMJIWashingion, DC 
PO: Kalif Broom 
AIR Nie Chase 

n;adc 

*Monitored Reporters 

48 Total Reporters 

44 Total Monitored 

4 Total Indicator 

www.americanradiohistory.com
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URBAN AC TOP 3O, 
LAST THIS 
WEEK WEEK 

2 

4 

1 3 

3 4 

6 © 
5 

8 

7 8 

10 9 

9 10 

11 11 

13 

14 

12 14 

17 ® 
16 

15 17 

21 0 
20 

18 20 

24 

27 

25 ® 
23 

26 e 
19 26 

22 27 

29 

m 
¡Debut> ®i 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

I - 
PLAYS 

JAHEIM Fabulous (Divine Mill /WB) 1050 +25 

SYLEENA JOHNSON Guess What (Jive) 971 +35 
MUSIQ Dontchange (Def Soul /IDJMGI 953 -121 

WHITNEY HOUSTON One Of Those Days (Arista) 879 -130 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 863 +55 
ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 814 0 

TYRESE How You Gonna Act Like That (J) 775 +62 
HEATHER HEADLEY He Is (RCA) 749 -39 

RUFF ENDZ Someone To Love You (Epic) 608 -16 

GERALD LEVERT Funny (Elektra /EEG) 597 -72 

LUTHER VANDROSS I'd Rather (J) 548 -25 

GERALD LEVERT Closure (Elektra /EEG) 503 +29 
AALIYAH I Care 4 U (BlackGround) 501 +69 
INDIA.ARIE Little Things (Motown) 459 -95 

K -CI & JOJO This Very Moment (MCA) 413 +85 
DRU HILL I Should Be... (DefSou/ /IDJMG) 397 +14 
DEBORAH COX The Morning After (J) 389 -36 

FLOETRY Say Yes (Dream Works) 350 +81 

BLACKSTREET Deep ( DreamWorks) 301 +21 

KENNY LATTIMOREICHANTE' MOORE Loveable (From Your Head...) (Arista) 264 -21 

AL JARREAU Secrets Of Love (GHP /VMG) 252 +23 
AALIYAH Miss You (BlackGround /Universal) 237 +56 
KEM Love Calls (Motown /Universal) 232 +18 
TONI BRAXTON A Better Man (Arista) 230 0 

JEFF MAJORS Somebody Bigger (Music One) 215 +6 
SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds Of Blackness) 196 -85 

NEXT Imagine That (J) 191 -45 

TONY TERRY In My Heart (Golden Boy) 181 +4 
THEO Get Your Groove On (TWP Productions) 164 +22 
JOE FIMR. CHEEKS That Girl (Motown /Universal) 151 +65 

GROSS WEEKS ON TOTAL STATIONS/ 
IMPRESSIONS CHART ADDS 

(00) 

155716 16 4010 

139405 12 4010 

159911 23 4110 

112775 13 4110 

118009 14 3810 

126894 20 2610 

128830 13 4011 

101777 18 4110 

104318 46 3610 

87702 27 3910 

92683 54 3410 

69893 4 4112 

86207 20 10(0 

68363 22 3810 

62365 5 2514 

54966 14 28/1 

44794 10 2910 

60885 2 3011 

28306 8 1911 

24771 15 20/0 

23966 19 1811 

48070 4 811 

38504 3 2011 

21641 6 1710 

25823 5 1210 

14318 11 12/0 

16733 10 1510 

5440 4 1412 

9142 16 910 

30529 1 1712 

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
KIM WATERS You Know That I Love You (Shanachiel 
Total Plays: 133, Total Stations: 17, Adds: 2 

DONNIE MCCLURKIN FIY. ADAMS The Prayer (Verity/ 
Total Plays: 127, Total Stations: 15, Adds: 1 

UNWRAPPED VOL. 2 Hot In Herre (Hidden Beach) 
Total Plays: 102, Total Stations: 9, Adds: 0 

MUL -TY Looking For Love (Universal) 
Total Plays: 97, Total Stations: 6, Adds: 0 

SANTANA FIMUSIQ Nothing At All (Arista) 
Total Plays: 94, Total Stations: 14, Adds: 1 

MIDNIGHT STAR 15th Avenue (Independent) 
Total Plays: 71, Total Stations: 8, Adds: 0 

DONNIE Cloud 9 (Independent) 
Total Plays: 71, Total Stations: 4, Adds: 0 

QUESTION I'm Feeling You (Independent) 
Total Plays: 70, Total Stations: 10, Adds: 1 

REMY SHAND The Way I Feel (Motown) 
Total Plays: 55, Total Stations: 10, Adds: 1 

NICCI GILBERT My Side Of The Story (MCA) 
Total Plays: 46, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added 
aua^ÿ 

www.rradds.com 
ARTIST TITLE LABEL(S) 

CHICO DEBARGE Not Together (In The Paint/Koch) 

K -CI & JOJO This Very Moment (MCA) 

KENNY G FIBRIAN MCKNIGHT All The Way (Arista) 

GERALD LEVERT Closure (f/ektra/EEG) 

JOE FIMR. CHEEKS That Girl (Motown/Universal) 

KIM WATERS You Know That I Love You (Shanachie) 

TONY TERRY In My Heart (Golden Boy) 

Most 
Increased Plays 

ADDS 

12 

4 

3 

2 

2 

2 

2 

TOTAL 

PLAY 
ARTIST TITLE LABEL(S) INCREASE 

NIVEA Don't Mess With My Man (Jive) +89 

K -CI & JOJO This Very Moment (MCA) +85 

FLOETRY Say Yes (DreamWorks) +81 

AALIYAH I Care 4 U (BlackGround) +69 

DONELL JONES Put Me Down (Untouchables/Laface/Aristal +69 

RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) +61 

JOE FIMR. CHEEKS That Girl (Motown/Universal) +65 

TYRESE How You Gonna Act Like That (J) +62 

DONELL JONES You Know That I Love You (Untouchables/Anstal +56 

AALIYAH Miss You (B /ackGroundlUniversal) +56 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

DONELL JONES You Know That... (Untouchables /Arista) 
MAXWELL Lifetime (Columbia) 

YOLANDA ADAMS The Battle Is The Lords (Verity) 

LUTHER VANDROSS Take You Out (J) 

MARY MARY In The Morning (Columbia) 

JILL SCOTT The Way (Hidden Beach /Epic) 

ANGIE STONE Wish I Didn't Miss You (J) 

MUSIQ Halfcrazy (Lief Soul /IDJMG) 

GERALD LEVERT Made To Love Ya (EastWest/EEGI 

JOE What If A Woman (Jive) 

ANGIE STONE More Than A Woman (J) 

YOLANDA ADAMS Open My Heart (Elektra /EEG) 

JAHEIM Anything (DivineMill/WB) 

YOLANDA ADAMS I'm Gonna Be Ready (Elektra /EEG) 

ANGIE STONE Brotha (J) 

GINUWINE Differences (Epic) 

TOTAL 
PLAYS 

382 

340 

297 

295 

286 

223 

217 

201 

200 

193 

183 

168 

155 

149 

148 

146 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Call Today! 
800.331.4438 
www.cgilink.com 

II 

"I NEEDED ' M. 
I GOT' M.. FAST!" 

Choose the decal printer more radio 
stations have relied on for 30 years. 

;: 1C,CAnmunication 
FCGraphics Inc 

T H E D E C A L C O M P A N Y 
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LON HELTON 
Ihelton@radioandrecords.com 

COUNTRY February 14, 2003 R &R 49 

Are You Prepared For War? 
Creating an action plan for people and programming 

Unfortunately - unless something miraculous hap- 
pens - it looks like we'll be going to war with Iraq. 
But unlike natural disasters and tragedies, you actually 
have a chance to plan what you're going to do with your 
radio station when the bombs start falling. 

If you haven't gotten around to it 

yet, here are a few ideas from some 
programmers and a consultant. 
These include areas you should be 
thinking about, as well as some of 

their plans. 

News: When, And 
How Much? 

The first question all program- 
mers of music stations have to face 

is whether or not to drop 
all music and go to wall- 
to-wall news coverage. If 
the answer is yes, the 
next questions "For how 
long ?" 

Should war erupt, 
WMIL /Milwaukee PD 
Kerry Wolfe plans to 
drop music and go 
to some sort of long -form 
news coverage. "I think it will be a 

judgment call as to how long we 
stay with it," he says. "We'll stay 
with it as long as the information 
remains fresh and viable. When ev- 
eryone starts repeating themselves, 
we'll return to somewhat normal 
programming " 

dates at the top and bottom of each 
hour for at least the first two days. 
From there, he says, "I'll decide af- 

ter the initial strike how often and 
how long those should continue." 

At WMIL, which carries no news- 
casts after 8am, Wolfe will add hour- 
ly updates 24/7. He also said he 
plans to cross -promote the continu- 
ous war coverage on sister station 
WISN and WMIL's continually up- 

dated website informa- 
tion from Clear Channel 
News. 

Putting People 
And Experts On 

The Air 

renshaw John Cr 

the event of war, 

I'll add music to the 

rotation that will 

reflect our patriotism 

and mood." 

Kerry Wolfe 

Conversely, WCOL /Columbus, 
OH PD John Crenshaw says that, as 
it stands right now, he won't totally 
drop music when the shooting 
starts. "However," he says, "that 
will change if a nerve -gas strike or 
nuclear situation develops." 

Both programmers say they will 
automatically beef up their news 
presence at the first report of war. 
Crenshaw plans to add news up- 

Another important 
programming element is 

providing listeners with a 

variety of analyses, per- 
spectives and viewpoints to help 
them - and even their children - 
make some sense of what is going 
on. 

Every city has someone from a lo- 

cal military unit or a university who 
can offer expertise. You should have 
these folks in place now, or at least 
very soon. Both Crenshaw 
and Wolfe have already 
lined up experts to join 
them on the air. 

Crenshaw has set up 
commanders of local re- 
serve units as guests on the 
morning show to lend in- 

sight into what is happen- 
ing. Wolfe says, "We have 
a political analyst from 
Marquette University who is very 
well- spoken on these issues, and we 
plan to use him. We might have child 
psychologists on with advice on how 
parents should talk to their children 
about what's going on." 

Programmers have long seen the 
value in putting listeners on the air 
during times of war, crisis, tragedy or 
natural disaster. It provides folks 
with an outlet for their feelings while 
also serving a therapeutic purpose as 

people realize that their thoughts and 
fears are shared by others. 

Asked if he would be putting lis- 

teners on the air in the event of war, 
Crenshaw says, "Absolutely. It is im- 

portant for a radio station to reflect 
not only the taste of the market, but 
its mood as well. Nothing conveys 
that better than the listeners them- 
selves." 

Wolfe agrees, adding, "We want 
to reflect the mood of the audience, 
and what better way to do that than 
by letting them sound off 

on how they're feeling at 
the time ?" 

War ... And Music 

Once the initial attack 
is over and stations re- 
turn to a somewhat nor- 
mal broadcast day, the is- 

sue becomes what music 
to play - and what not 

Brian 

to. Asked what songs from the cur- 
rent, recurrent or gold libraries he 
has already earmarked for removal 
in case of fighting, Crenshaw says 
that, at this point, he hasn't identi- 
fied anything that would be pulled. 
Wolfe hasn't either. 

Of course, it's not just what you 
might drop, it's also what should be 

added. "I'll add music to the rota- 
tion that will reflect our patriotism 
and mood," Wolfe says. "I'll play 
'The Star -Spangled Banner' at least 
once per hour, increase the rotation 
on some of the wonderful songs that 
came out of Sept.11, like The Dixie 

Chicks' 'Traveling Soldier' and 
Aaron Tippin s'Where the Stars and 

Stripes & the Eagle Fly,' 

and some standards, 
such as Lee Green - 
wood's 'God Bless the 
U.S.A. " 

For Crenshaw, who 
adds Billy Ray Cyrus' 
"Some Gave All" to his 
patriotic list, music se- 
lection during this war 
will be an ongoing pro- 

cess. "Traditional- sounding songs 
will probably fit the mood a little 
better," he says. "Song selection is a 

process that should reflect the 
mood, and this war maybe very dif- 
ferent from our recent operations." 

Both Crenshaw and Wolfe say 
that patriotic remixes will be a large 
part of their stations' musical plans. 
Unfortunately, this is probably one 
area that can't be totally pre-pro- 
duced, dependent as it is on current - 
news sound bites. 

R &R will assist in stations' mu- 
sic plans through our Country For- 
mat Room at www.radioandrecords. 

con/ and in the R &R Country Hot- 

Kerry Wolfe 

fax. Please pass along any songs you 
feel might be inappropriate and are 

removing from your library. Also, 
keep us posted on any patriotic songs 
that resonate with your audience. 

If you produce any remixes using 
songs and sound bites that you are 
willing to share with other program- 
mers, let us know that too. Send 
your info to lhelton@radioandrecords. 

corn. I'll also be keeping an eye on 
Mediabase 24/7 to report which 
songs are getting the most airplay. 

Have A Plan 

Audience Development Group 
consultant Brian Wright has come 
up with an action plan program- 
mers can have in place if the United 
States enters into a war with Iraq. 

"You need to develop a plan," he 
says. "You hope for the best but plan 
for the worst. We need to make sure 
we align closely with our listeners' 

needs, and these needs 
will radically change if 

there is a war." 
Wright offers these tips 

and key steps to consider 
as you prepare a plan: 

1. Music radio stations 
should abandon music 
programming for at least 

the first day of the engage - 
Wright ment. Your listeners will 

not be expecting or wanting music 
from you at this time. 

Depending on how things go, 
you will want to return to music af- 

ter the first day or two. Having said 
this, you will want to screen your 
music very carefully to avoid any 
insensitive product. You will also 
want to include music remixed with 
sound drops. Patriotic themes are 
very important. 

2. If you have an AM Talk station, 
simulcast network coverage and lo- 

cal coverage in a team effort with 
your FM station. Always remember 
to tell people to whom they are lis- 

tening. They will want to know who 
to tune to the next time they turn on 
the radio. 

3. If you do not have any network 
affiliation, contact a local TV station 
to see if you can simulcast its net- 
work coverage. 

4. If you can't get clearance from 
a TV station, CNN and FOX will al- 

low radio stations to run their audio 
feeds. 

5. Your staff should mobilize to in- 

ject local coverage of important 
newsworthy information. This in- 
cludes air talent, not just official 
news personnel. 

"We need to 

make sure we 

align closely with 

our listeners' 

needs, and these 

needs will 

radically change 

if there is a war." 

Brian Wright 

6. Always try to have local infor- 

mation come in the form of a team 
of two announcers. This is more 
comforting for your audience and 
your air talent. Stay calm at all times. 

7. Make a strong effort to line up 
authorities on a local level to talk 
with you and your listeners - mil- 
itary people, National Guard offi- 

cials, local and state officials, etc. 
Have these guests lined up ahead of 

time. 
8. Make room in local segments 

for listener interaction with you and 
special guests. 

9. Stay calm. Check with your net- 
work affiliate for any and all press 
conference schedules and special 
update times. 

All of these are things to think 
about and prepare for as the U.S. 

marches closer to war with Iraq. 
There's no excuse not to have your 
people and programming prepared 
for this event, which will affect all 
our lives. 

A LOT OF THINGS DIFFERENT WMIL/Milwaukee gave away front - 

row tickets to BNA recording artist Kenny Chesney's upcoming show to 

someone willing to dress up as a señorita and hand out margaritas. Seen here 

boozing it up are (l -r) WMIL morning personality Karen Dalessandro, contest 

winner Ron Messina and WMIL morning personality Scott Dolphin. 
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CMT's Three R's: Ratings, 
Revenue, Reality TV 
Brian Philips shakes things up 

It was easy to scoff less than 18 months ago when 
Viacom tapped respected Susquehanna Radio PD 
Brian Philips to run its Country Music Television chan- 
nel. While Philips was credited with being the creative 
branding genius behind Alternative WNNX (99X) /At- 
lanta and Country KPLX (The Wolf) /Dallas, he had 
never worked as a general manager and had never 
worked in television. 

Philips admits he had a lot to learn. 
"In my time with Susquehanna I 
worked with great general managers, 
so I wasn't worried about that," he 
says. "And I was very upfront and 
blunt with [former CMT President] 
John Sykes. I said, 'I have to tell you, 
there is much about this I can't begin 
to know.' 

"At some level it's still the music 
business, but it's got its own jargon, 
rules and rating system. 
You have to learn things in 
a short time that it took 
you 20 years to learn in ra- 
dio, things like who the 
competition is and what 
will work in overnights." 

Since his first day on the 
job, Sept. 11, 2001, Philips 
has made numerous pro- 
gramming changes at 
CMT, and he helped the 
cable channel attract its most viewers 
ever in 2002. Despite the many ques- 
tions he had, Philips learned quickly, 
thanks in large part to the resources 
already in place. 

He recalls, "Sykes said to me at the 
time, 'You're going to go and take over 
CMT, and any questions you have, 
any advice in any area of television 
you need, there is somebody at MTV 
Networks who can tell you exactly 
what you need to know. We won't 
hang you out there to dry.' 

'That's the secret at CMT: The blue- 
print is already there for how to make a 
great channel with a music emphasis." 

Getting Real 

Putting together a great channel is 
first and foremost in Philips' mind. 
New shows like CMT Crossroads are 
gaining critical success this year, and 
plans are in place for several more 
new shows, including a foray into re- 
ality programming. 

Philips believes that reality tele- 
vision is a must -do, but he's reluc- 
tant to copy any of the shows al- 

ready out there. "There's a point 
where everybody jumps on the 
bandwagon and the formula loses 
its magic," he says. "That said, real- 
ity TV is strong right now, and we 
are getting into that business. But it 
won't be just the automatic 'Here's 
our version of that show. " 

That does not prohibit CMT from 
picking up reality programs that have 
been done by other channels, howev- 

er. If it's successful, Philips 
says, CMT could begin 
showing episodes of the 
USA Networks' upcoming 
Nashville Star. 

And while Philips is 
looking to put an original 
spin on reality program- 
ming, he doesn't rule out a 
show that follows stars 
like, say, Naomi, Wynonna 
and Ashley Judd around 

Nashville, a la The Osbournes. 
"My favorite thing about Nashville 

and the country music business is the 
pitches we've heard from people for 
reality shows," he says. "Everybody 
believes they are the perfect subjects 
for a show. I won't tell you how many 
people have said, 'I have the perfect 
reality show for you.' And some of 
them might get made. 

Brian Philips 

"CMT is driven right 

now by smash hits 

and faces you know - especially people 

who have been gone 

for a while." 

"Television makes 

you very conscious 

of whose face and 

whose sound is on 

the channel at every 

single second." 

"Reality television can be mundane 
and obnoxious if you get it wrong. 
The art is in the casting, in the edit- 
ing, and in being able to sift through 
miles and miles of tape to find the 10 

seconds of magic." 

Famous Faces 

CMT enjoyed its best ratings ever 
in 2002, driven largely by fourth -quar- 
ter success, and Philips is quick to give 
credit for those ratings to the stars of 
the format. "CMT had its best month, 
its most watched month, in Novem- 
ber, and that was quickly surpassed 
by December," he says. 

"The fourth quarter was the most - 
watched quarter in the history of the 
network. Although we had a lot go- 
ing on, like Christmas specials, that 
ratings success is due to the return of 
the superstars. It was completely star - 
driven." 

During the fourth quarter CMT of- 
fered special programming around 
the return of Shania Twain, Tim 
McGraw did a making -of- the -video 
special, The Dixie Chicks paired with 
James Taylor for an episode of CMT 
Crossroads, and Faith Hill appeared on 
Inside Fame. 

"We are a hit-driven culture," Phil- 
ips says. "We care about what movie 
breaks big over the weekend. We care 
how many millions of people see The 

Osbournes or Joe Millionaire or whatev- 
er. Hits may be hits for only a minute, 
and then you're gone. 

"The way television is, somebody's 
got a couple of hundred channels to 
choose from. Television makes you 
very conscious of whose face and 
whose sound is on the channel at ev- 
ery single second. 

R &R February 14, 2003 

"CMT is driven right now by 
smash hits and faces you know - es- 
pecially people who have been gone 
for a while. We're looking for active, 
engaging things. Big stars drive big 
ratings. We're competing against 
world -class entertainment." 

Gut -Level Decisions 
Philips' desire to feature smash hits 

and big stars on CMT has led him to 
make a few decisions that were un- 
popular with some people. He drew 
fire this fall for airing Bruce Spring - 
steen's video for "Lonesome Day," but 
he makes no apologies. "The only 
people who really got that were the 
audience," he says. 

"'Lonesome Day' was among the 
most - played videos in the two high- 
est -rated months on CMT. Even if it 
hadn't been, it still wouldn't have 
mattered. We don't consider 'Did this 
come from Music Row? Was it pro- 
duced by people we know? Is it on 
someone's release schedule as a pri- 
ority?' It's a simple, gut -level decision: 
'People we know who like country 
music like this song.' 

"We pay no attention to the artifi- 
cial, insular business filters that 
prompt people to make the same de- 
cisions over and over again about 
what kind of music to play. We love 
it, it looks great, and it's getting great 
response from viewers. It has made 
people take notice. They say, 'That's 
something I didn't expect to see, and 
I love it.' 

"Why do we keep putting fences 
up around the business? We focus on 
new blood, new life, new excitement, 
new ways of hearing songs. Bruce 
Springsteen's face is iconic. The other 
litmus test is, other artists are thrilled 
to be in the company of Bruce Spring - 
steen. We would love to do more with 
Bruce. He's been great for us so far. 
Sheryl Crow has also done great 
things for us." 

All About The Opry 
With a focus on the megastars of 

today, it can seem like a bit of a dichot- 
omy exists at CMT when some of its 
prime weekend programming slots 
are used to televise the Grand Ole 
Opry, but Philips doesn't have a prob- 
lem with that either. "The Opry is a 
one -of -a -kind institution and an idea 
that predates television," he says. "It 
predates television by 50 years. 

"It also breaks every kind of rule. 
But I don't have to justify its existence. 
Its ratings do that. The Opry lives in a 
special place outside the confines of 
what we do in other programming 
areas. Where else are you going to see 
Joe Nichols and Porter Wagoner on 
the same stage? It defies logic, and it 
works beautifully." 

"The Opry lives in a 

special place outside 

the confines of what 

we do in other 

programming areas." 

That doesn't mean Philips takes a 
hands -off approach to the show. "Are 
we trying to change it ?" he says. 
"With everything we do, we want to 
make it as accessible to a large audi- 
ence as we can. We love it when Alan 
Jackson, The Dixie Chicks, Tim 
McGraw and Vmce Gill come on the 
Opry. Gill is a great host who makes 
it all fit together. Historically, that's 
what the Opry always was - all 
kinds of music for all kinds of people." 

Philips also isn't afraid to retool 
things that have proven to be success- 
ful. Last year's CMT Flameworthy Vid- 

eo Music Awards was the highest -rat- 
ed commercial telecast ever on the sta- 
tion. This year the show will move 
from Fan Fair week to April. Philips 
says the change was made for "a 
bunch of boring - not sexy - televi- 
sion reasons," but the move paves the 
way for something new. 

"We have a new signature event on 
the scale of Flameworthy or larger that 
will happen the Wednesday of Fan 
Fair," Philips says. "It's a big retro- 
spective show with a live concert pay- 
off. It's a new franchise." He couldn't 
give any more details, but an an- 
nouncement is expected shortly. 

Philips talks about the opportunities 
radio misses and the biggest challenges he 

has had since leaving radio for television 

following our coverage of CRS -34. 

STANDING AT THE CROSSROADS CMT Sr VP /GM Brian Philips (I) 

meets with Sheryl Crow backstage at the taping of an episode of CMT 

Crossroads. 
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February 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
POINTS 

+I- 

POINTS 
TOTAL 
PLAYS 

d 
PLAYS 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 

TERRI CLARK I Just Wanna Be Mad (Mercury) 16073 +563 5730 +235 24 14810 

BLAKE SHELTON The Baby (Warner Bros.) 15769 -107 5737 +24 15 14910 

MARK WILLS 19 Somethin" (Mercury) 14757 -2726 5155 -985 19 14910 

AARON LINES You Can't Hide Beautiful (RCA) 13524 +27 5007 +95 25 14810 

GARY ALLAN Man To Man (MCA) 13509 +530 4919 +203 19 14810 

DIXIE CHICKS Travelin' Soldier (Monument) 12088 +1740 4291 +642 17 14911 

JOE NICHOLS Brokenheartsville (Universal South) 11883 +1223 4231 +460 15 14310 

EMERSON DRIVE Fall Into Me ( DreamWorks) 11411 -2849 4075 988 30 14810 

BRAD PAISLEY I Wish You'd Stay (Arista) 11130 +586 4104 +165 24 14610 

ALAN JACKSON That'd Be Alright (Arista) 9551 +1255 3339 +501 7 14612 

SHANIA TWAIN Up! (Mercury) 8545 +402 3026 +66 9 13813 

TRACE ADKINS Chrome (Capitol) 8421 +170 3299 +45 19 14012 

KENNY CHESNEY Big Star (BNA) 7970 +1476 2692 +448 6 14514 

VINCE GILL Next Big Thing (MCA) 1785 +460 2893 +186 13 14310 

JENNIFER HANSON Beautiful Goodbye (Capitol) 7437 +85 2783 +57 25 13513 

KEITH URBAN Raining On Sunday (Capitol) 7361 +992 2708 +324 9 14314 

TIM MCGRAW She's My Kind Of Rain (Curb) 6748 +1542 2394 +563 6 13819 

DIAMOND RIO I Believe (Arista) 6652 +810 2494 +253 10 13715 

MARTINA MCBRIDE Concrete Angel (RCA) 6636 +847 2424 +302 12 14317 

DEANA CARTER There's No Limit (Arista) 6060 +412 2320 +156 15 13812 

FAITH HILL When The Lights Go Down (Warner Bros.) 5880 +143 2077 +82 12 12813 

TOBY KEITH Rock You Baby ( DreamWorks) 5699 +968 1953 +271 5 13719 

CHRIS CAGLE What A Beautiful Day (Capitol) 5574 +821 1880 +242 12 12115 

PHIL VASSAR This Is God (Arista) 4647 +560 1736 +243 6 11816 

JEFF BATES The Love Song (RCA) 3970 +567 1491 +213 6 11816 

RASCAL FLATTS Love You Out Loud (Lyric Street) 3801 +1226 1352 +455 4 120114 

TRICK PONY On A Mission (H2E /WB) 3656 -2520 1386 -982 22 13410 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 3119 +582 938 +220 9 6716 

JESSICA ANDREWS There's More To Me Than You ( DreamWorks) 3084 +499 1207 +141 6 112I4 

MONTGOMERY GENTRY Speed (Columbia) 2725 +490 1118 +164 6 11016 

JO DEE MESSINA Was That My Life (Curb) 2710 +501 911 +192 5 9517 

CRAIG MORGAN Almost Home (Broken Bow) 2421 +527 1050 +191 15 8816 

DARRYL WORLEY Family Tree ( DreamWorks) 2159 -2142 904 -770 17 11610 

TRAVIS TRITT Country Ain't Country (Columbia) 2065 +630 740 +190 4 8517 

PINMONKEY I Drove All Night (BNA) 1918 +261 776 +79 10 8812 

TAMMY COCHRAN Love Won't Let Me (Epic) 1722 +199 720 +56 5 9415 

SAMMY KERSHAW I Want My Money Back (Audium) 1281 +436 532 +178 2 6519 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 1252 +73 368 +24 17 1813 

A. TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (Lyric Street) 1239 +218 547 +79 5 6913 

ANTHONY SMITH Half A Man (Mercury) 1046 +563 414 +224 2 5214 

TIM MCGRAW FIELTON JOHN Tiny Dancer (Curb) 1028 -23 190 38 8 410 

STEVE HOLY Rock -A -Bye Heart (Curb) 914 +452 376 +189 1 65(12 

JIMMY WAYNE Stay Gone (DreamWorks) 755 +370 260 +126 1 58151 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 736 +314 338 +137 1 44110 

TEBEY We Shook Hands (Man To Man) (BNA) 635 +92 289 +41 5 3813 

TOBY KEITH Beer For My Horses ( DreamWorks) 632 255 101 -26 9 110 

ALISON KRAUSS The Lucky One (Rounder) 631 +122 178 +40 2 1612 

GEORGE STRAIT The Real Thing (MCA) 514 +155 59 +22 1 210 

CROSS CANADIAN RAGWEED 17 (Universal South) 466 -22 86 -5 3 810 

STEVE WARINER Snowfall On The Sand (Se /ectone) 391 +96 148 +40 1 1711 

149 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 

2/2 -2/8. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is placed 

first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week -to -week 

increases in total points. Breaker status is awarded to songs reported by 60 °/o of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. 

Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron 

Company (© 2CO3, The Arbitron Company). © 2003, R &R, Inc. 
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ARTIST "" -E .45r_:S; ADDS 

JIMMY WAYNE Stay Gone (DreamWorks) 51 

BRETT JAMES After All (Arista) 36 

MARK CHESNUTT I'm In Love With A Married... (Columbia) 19 

RASCAL FLATTS Love You Out Loud (Lyric Street) 14 

STEVE HOLY Rock -A -Bye Heart (Curb) 12 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 10 

TIM MCGRAW She's My Kind Of Rain (Curb) 9 

TOBY KEITH Rock You Baby (DreamWorks) 9 

SAMMY KERSHAW I Want My Money Back (Audium) 9 

MARTINA MCBRIDE Concrete Angel (RCA) 7 

JO DEE MESSINA Was That My Life (Curb) 7 

TRAVIS TRITT Country Ain't Country (Columbia) 7 

Most 
Increased Points 
ARTIST TITLE LABEL(S) 

TOTAL 
POINT 

INCREASE 

DIXIE CHICKS Travelin' Soldier (Monument) + 1740 

TIM MCGRAW She's My Kind Of Rain (Curb) +1542 

KENNY CHESNEY Big Star (BNA) +1476 

ALAN JACKSON That'd Be Alright (Arista) +1255 

RASCAL FLATTS Love You Out Loud (Lyric Street) + 1226 

JOE NICHOLS Brokenheartsville (Universal South) + 1223 

KEITH URBAN Raining On Sunday (Capitol) +992 

TOBY KEITH Rock You Baby (DreamWorks) +968 

MARTINA MCBRIDE Concrete Angel (RCA) +847 

CHRIS CAGLE What A Beautiful Day (Capitol) +821 

Most 
Increased Plays 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

DIXIE CHICKS Travelin' Soldier (Monument) +642 

TIM MCGRAW She's My Kind Of Rain (Curb) +563 

ALAN JACKSON That'd Be Alright (Arista) +501 

JOE NICHOLS Brokenheartsville (Universal South) +460 

RASCAL FLATTS Love You Out Loud (Lyric Street) +455 

KENNY CHESNEY Big Star (BNA) +448 

KEITH URBAN Raining On Sunday (Capitol) +324 

MARTINA MCBRIDE Concrete Angel (RCA) +302 

TOBY KEITH Rock You Baby (DreamWorks) +271 

DIAMOND RIO I Believe (Arista) +253 

Breakers 
JO DEE MESSINA 

Was That My Life (Curb) 
7 Adds Moves 34-31 

TAMMY COCHRAN 
Love Won't Let Me (Epic) 

5 Adds Moves 37 -36 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www. rad i oand records. co m . 

creating a work of ART requires 

Experience The Creative Edge in Scheduling Technology 

Custom Database Design User -Defined Library Views Infinite Rule Scalability 
Integrated Link Scheduling True Windows Interface Affordable Buyout Option 

Professional Consultant Option 

See us in the Networking Lounge at CRS 
www.mmwin.com 
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52 COUNTRY TOP 50 INDICATOR 
® February 14, 2003 

R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 

LAST THIS 

WEEK WEEK 

1 1 

3 © 
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¡Debut> 

45 46 

47 47 

48 

¡Debut> e 
49 

ARTIST TITLE LABELIS 
TOTAL 
POINTS POINTS 

TOTAL 
PLAYS 

.'. 
PLAYS 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

BLAKE SHELTON The Baby (Warner Bros.) 3508 -23 2773 -5 15 7510 

GARY ALLAN Man To Man (MCA) 3363 +108 2650 +75 21 7310 

AARON LINES You Can't Hide Beautiful (RCA) 3209 +128 2536 +67 27 73(1 

MARK WILLS 19 Somethin' (Mercury) 3052 -278 2386 -252 19 71/0 

DIXIE CHICKS Travelin' Soldier (Monument) 3019 +359 2377 +294 8 74/0 

TERRI CLARK I Just Wanna Be Mad (Mercury) 2992 -134 2337 -151 24 65/0 

JOE NICHOLS Brokenheartsville (Universal South) 2973 +131 2375 +104 16 6710 

TRACE ADKINS Chrome (Capitol) 2737 +141 2199 +108 20 74(0 

ALAN JACKSON That'd Be Alright (Arista) 2630 +360 2087 +291 8 7411 

BRAD PAISLEY I Wish You'd Stay (Arista) 2611 -234 2078 -156 28 68/0 

VINCE GILL Next Big Thing (MCA) 2238 +59 1758 +34 13 7111 

KENNY CHESNEY Big Star (BNA) 2198 +481 1731 +386 5 7512 

SHANIA TWAIN Up! (Mercury) 2196 +63 1753 +36 8 73/2 

JENNIFER HANSON Beautiful Goodbye (Capitol) 2174 +101 1728 +65 25 73/0 

KEITH URBAN Raining On Sunday (Capitol) 2110 +182 1682 +122 10 75/1 

MARTINA MCBRIDE Concrete Angel (RCA) 2081 +185 1642 +147 11 74/2 

DIAMOND RIO I Believe (Arista) 1988 +94 1593 +69 12 7412 

TOBY KEITH Rock You Baby (DreamWorks) 1879 +313 1503 +225 5 7311 

TIM MCGRAW She's My Kind Of Rain (Curb) 1854 +342 1428 +243 3 75/0 

EMERSON DRIVE Fall Into Me (DreamWorks) 1824 -617 1459 -481 33 55/0 

DEANA CARTER There's No Limit (Arista) 1712 +56 1383 +46 16 7111 

PHIL VASSAR This Is God (Arista) 1577 +177 1255 +153 5 73/3 

CHRIS CAGLE What A Beautiful Day (Capitol) 1539 +80 1245 +74 11 6911 

RASCAL FLATTS Love You Out Loud (Lyric Street) 1290 +323 1037 +250 3 7217 

FAITH HILL When The Lights Go Down (Warner Bros.) 1283 +78 1016 +45 11 57(2 

JEFF BATES The Love Song (RCA) 1186 +234 930 +170 4 63/5 

JESSICA ANDREWS There's More To Me Than You (DreamWorks) 1103 +136 896 +105 7 6411 

MONTGOMERY GENTRY Speed (Columbia) 1056 +360 824 +251 5 62/12 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 953 +164 765 +112 9 49/5 

TRICK PONY On A Mission (H2E /WB) 890 -827 720 -614 25 36(0 

JO DEE MESSINA Was That My Life (Curb) 785 +160 625 +133 4 54110 

TRAVIS TRITT Country Ain't Country (Columbia) 785 +149 588 +119 4 44/8 

TAMMY COCHRAN Love Won't Let Me (Epic) 744 +101 611 +90 5 44/3 

A. TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (Lyric Street) 733 +66 603 +66 5 44/3 

DARRYL WORLEY Family Tree (DreamWorks) 641 -505 569 -373 19 2910 

PINMONKEY I Drove All Night (BNA) 494 +77 405 +49 12 2612 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 484 +204 385 +149 2 34/7 

SAMMY KERSHAW I Want My Money Back (Audium) 353 +103 293 +91 2 30/8 

BARON NORWOOD In God We Trust (H2E /Lofton Creek) 277 -13 239 -15 11 1510 

ANTHONY SMITH Half A Man (Mercury) 262 +84 238 +68 2 21/5 

CHARLIE DANIELSITRAVIS TRITT Southern Boy (Blue Hat /Audium) 238 -1 213 -1 2 1610 

CRAIG MORGAN Almost Home (Broken Bow) 233 +64 202 +41 6 1413 

CROSS CANADIAN RAGWEED 17 (Universal South) 232 +20 217 +17 4 15/1 

JIMMY WAYNE Stay Gone (DreamWorks) 179 +130 162 +115 1 23116 

STEVE HOLY Rock -A -Bye Heart (Curb) 178 +125 155 +97 1 16(10 

KID ROCK FIALLISON MOORER Picture (Lava/Universal South) 164 -14 133 -15 9 7/0 

JAMIE LEE THURSTON It Can All Be Gone (View2 /H2E) 160 -8 146 -4 2 13/0 

HOLLY LAMAR Unkissed (Universal South) 140 +22 129 +18 2 15/3 

RADNEY FOSTER Scary Old World (Dua /tone) 137 +29 133 +23 1 1011 

TEBEY We Shook Hands (Man To Man) (BNA) 115 +1 108 +1 2 10/0 

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/2- Saturday 2/8. 
© 2003, R &R Inc. 

Most Added 
www.rrindicatorcom 
ARTIST TITLE LABEL(S) 

JIMMY WAYNE Stay Gone (DreamWorks) 

MONTGOMERY GENTRY Speed (Columbia) 

JO DEE MESSINA Was That My Life (Curb) 

STEVE HOLY RockA -Bye Heart (Curb) 

TRAVIS TRITT Country Ain't Country (Columbia) 

SAMMY KERSHAW I Want My Money Back (Audium) 

RASCAL FLATTS Love You Out Loud (Lyric Street) 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 

MARK CHESNUTT I'm In Love With A Married... (Columbia) 

JEFF BATES The Love Song (RCA) 

ADDS 

16 

12 

10 

10 

8 

8 

7 

7 

6 

5 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 5 

ANTHONY SMITH Half A Man (Mercury) 5 

STEVE WARINER Snowfall On The Sand (Selectone) 4 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 4 

TANYA TUCKER Old Weakness (Coming On...) (Tuckertime /Capitol) 4 

PHIL VASSAR This Is God (Arista) 3 

A. TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (Lyric Street) 3 

TAMMY COCHRAN Love Won't Let Me (Epic) 

HOLLY LAMAR Unkissed (Universal South) 

CRAIG MORGAN Almost Home (Broken Bow) 

Most 
Increased Points 

3 

3 

3 

TOTAL 
POINT 

ARTIST TITLE LABELS) INCREASE 

KENNY CHESNEY Big Star (BNA) +481 

ALAN JACKSON That'd Be Alright (Arista) +360 

MONTGOMERY GENTRY Speed (Columbia) +360 

DIXIE CHICKS Travelin' Soldier (Monument) +359 

TIM MCGRAW She's My Kind Of Rain (Curb) +342 

RASCAL FLATTS Love You Out Loud (Lyric Street) +323 

TOBY KEITH Rock You Baby (DreamWorks) +313 

JEFF BATES The Love Song (RCA) +234 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) +204 

MARTINA MCBRIDE Concrete Angel (RCA) +185 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

KENNY CHESNEY Big Star (BNA) 

DIXIE CHICKS Travelin' Soldier (Monument) 

ALAN JACKSON That'd Be Alright (Arista) 

MONTGOMERY GENTRY Speed (Columbia) 

RASCAL FLATTS Love You Out Loud (Lyric Street) 

TIM MCGRAW She's My Kind Of Rain (Curb) 

TOBY KEITH Rock You Baby (DreamWorks) 

JEFF BATES The Love Song (RCA) 

PHIL VASSAR This Is God (Arista) 

TOTAL 
PLAY 

INCREASE 

+386 

+294 

+291 

+251 

+250 

+243 

+225 

+170 

+ 153 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) +149 

MARTINA MCBRIDE Concrete Angel (RCA) 

JO DEE MESSINA Was That My Life (Curb) 

KEITH URBAN Raining On Sunday (Capitol) 

TRAVIS TRITT Country Ain't Country (Columbia) 

JIMMY WAYNE Stay Gone (DreamWorks) 

RANDY TRAVIS Three Wooden Crosses (Word/Cur/VWamerChristian) 

TRACE ADKINS Chrome (Capitol) 

JESSICA ANDREWS There's More To Me Than You (DreamWorks) 

JOE NICHOLS Brokenheartsville (Universal South) 

STEVE HOLY RockA -Bye Heart (Curb) 

SAMMY KERSHAW I Want My Money Back (Audium) 

TAMMY COCHRAN Love Won't Let Me (Epic) 

GARY ALLAN Man To Man (MCA) 

CHRIS CAGLE What A Beautiful Day (Capitol) 

+147 

+133 

+122 

+119 

+115 

+112 

+ 108 

+105 

+104 

+97 

+91 

+90 

+75 

+74 

Country Radio's #1 Overnight Program 
COUNTRY AND URBAN...Keith Urban & Blair Garner mix it up on After MidNite. 
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(( COUNTRY CALLOUT AMERICAw, BYANIIIQUe 
® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February f4, 2003 

CALLOUT AMERICA song selection is based on the top 35 titles from the R &R Country chart for the airplay week of January 20 -26. 

53 

ARTIST Title (Label) LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

EMERSON DRIVE Fall Into Me (DreamWorks) 45.4% 77.1% 14.6% 98.9% 6.3% 0.9% 

DIXIE CHICKS Travelin' Soldier (Monument) 44.6% 71.1% 14.3% 94.9% 7.4% 2.0% 

MARK WILLS Nineteen Something (Mercury) 39.7% 70.0% 19.1% 98.3% 6.9% 2.3% 

JOE NICHOLS Brokenheartsville (Universal South) 36.3% 69.7% 21.7% 98.3% 5.7% 1.1% 

TERRI CLARK I Just Want To Be Mad (Mercury) 33.7% 66.6% 23.4% 96.0% 3.7% 2.3% 

TRICK PONY On A Mission (H2E /WB) 34.9% 65.4% 17.1% 96.6% 9.1% 4.9% 

BRAD PAISLEY I Wish You'd Stay (Arista) 29.4% 64.0% 24.6% 96.3% 5.4% 2.3% 

BLAKE SHELTON The Baby (Warner Bros.) 29.1% 62.0% 23.1% 98.0% 10.3% 2.6% 

KELLIE COFFEY At The End Of The Day (BNA) 25.7% 62.0% 2 5.4% 96.3% 7.4% 1.4% 

LONESTAR Unusually Unusual (BNA) 31.7% 61.7% 25.1% 94.9% 5.7% 2.3% 

GARY ALLAN Man To Man (MCA) 34.3% 59.1% 23.4% 93.7% 9.1% 2.0% 

KEITH URBAN Raining On Sunday (Capitol) 22.3% 58.0% 27.1% 94.6% 6.6% 2.9% 

KENNY CHESNEY Big Star (RNA) 24.9% 57.7% 25.7% 93.1% 8.3% 1.4% 

JENNIFER HANSON Beautiful Goodbye (Capitol) 24.3% 57.4% 28.3% 97.1% 8.3% 3.1% 

ALAN JACKSON That'd Be Alright (Arista) 25.4% 56.0% 27.1% 91.7% 6.9% 1.7% 

TRACE ADKINS Chrome (Capitol) 31.1% 55.1% 17.4% 90.0% 10.3% 7.1% 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 24.6% 54.0% 25.1% 92.0% 9.7% 3.1% 

DEANA CARTER There's No Limit (Arista) 16.9% 52.9% 33.1% 95.7% 6.9% 2.9% 

TOBY KEITH Rock You Baby (DreamWorks) 23.1% 52.3% 28.9% 93.4% 10.0% 2.3% 

SHANIA TWAIN Up (Mercury) 28.0% 52.0% 27.1% 93.4% 9.1% 5.1% 

MARTINA MCBRIDE Concrete Angel (RCA) 26.0% 51.7% 29.4% 96.0% 12.0% 2.9% 

DARRYL WORLEY Family Tree (DreamWorks) 25.1% 51.7% 24.9% 95.7% 15.4% 3.7% 

AARON LINES You Cant Hide Beautiful (RCA) 23.1% 51.4% 30.3% 94.6% 11.1% 1.7% 

CRAIG MORGAN Almost Home (Broken Bow) 18.6% 50.0% 36.0% 93.4% 6.0% 1.4% 

TIM MCGRAW She's My Kind Of Rain (Curb) 22.9% 47.4% 31.4% 91.4% 10.9% 1.7% 

FAITH HILL When The Lights Go Down (Warner Bros.) 16.6% 47.4% 32.0% 93.7% 10.3% 4.0% 

VINCE GILL Next Big Thing (MCA) 24.3% 45.4% 30.9% 94.0% 12.9% 4.9% 

MONTGOMERY GENTRY Speed (Columbia) 12.6% 45.4% 37.1% 91.7% 8.0% 1.1% 

JEFF BATES The Love Song (RCA) 14.6% 38.9% 39.4% 88.6% 9.4% 0.9% 

PHIL VASSAR This is God (Arista) 

JO DEE MESSINA Was That My Life (Curb) 

JESSICA ANDREWS There's More To Me Than You (DreamWorks) 

CHRIS CAGLE What A Beautiful Day (Capitol) 

DIAMOND RIO I Believe (Arista) 

15.1% 

11.4% 

11.7% 

9.1% 

15.7% 

38.6% 

38.0% 

37.7% 

36.3% 

33.7% 

33.7% 

34.0% 

33.7% 

36.6% 

35.7% 

85.7% 

86.6% 

88.3% 

89.7% 

84.3% 

11.4% 

12.9% 

13.7% 

14.0% 

11.4% 

2.0% 

1.7% 

3.1% 

2.9% 

3.4% 

RASCAL FLATTS Love You Out Loud (Unspecified) 9.1% 26.9% 34.9% 80.0% 17.1% 1.1% 

CALLOUT AMERICA, 

HOT SCORES 
assword of the Week: McKay 

Question of the Week: Do you have 
daily access to the Internet from your 
home or at work? If so, aside from 
work -related activities, what is the pri- 
mary reason you log onto the Internet? 
(This is phase two, bringing the total sam- 

ple to 350 listeners.) 

Total 
Yes, have daily Internet access: 61% 

Check e -mail /use instant chat: 41% 

Get news, sports, other info: 8% 

Visit a specific website: 7% 

Listen to or purchase music: 5% 

Pl 
Yes, have daily Internet access: 65% 

Check e-mail /use instant chat: 42% 

Get news, sports, other info: 8% 

Visit a specific website: 9% 

Listen to or purchase music: 6% 

P2 

Yes, have daily Internet access: 58% 

Check e- mail /use instant chat: 42% 

Get news, sports, other info: 6% 

Visit a specific website: 6% 
Listen to or purchase music: 4% 

Male 
Yes, have daily Internet access: 61% 

Check e -mail /use instant chat: 40% 

Get news, sports, other info: 5% 

Visit a specific website: 8% 

Listen to or purchase music: 5% 

Female 
Yes, have daily Internet access: 63% 

Check e- mail /use instant chat 42% 

Get news, sports, other info: 7% 

Visit a specific website: 8% 

Listen to or purchase music: 4% 

25-34 

Yes, have daily Internet access: 63% 

Check e- mail/use instant chat: 440/0 

Get news, sports, other info: 7% 

Visit a specific website 8% 

Listen to or purchase music: 4% 

Total sample size is 400 persons weekly with a +1- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact Ifs One Of My Favorites b) I 

Like It c) It's Okay..Just So-So d) I Don't Like It e) I'm Tired Of Nearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country airplay chart. The sample is 

composed of 400 25- 54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... l/3" each in the 25 -34, 35 -44, and 45 -54 

demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, 

Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas 

City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, 

Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc. 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you c /aim 

ownership at all your events with cost- effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Perfect for concerts, events and giveaways. - Packaged on a roll and easy to use. 

-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 

7- 800-23 #1 %4 
Tel 713/507-4200 Fax 713/507 -4295 

ri@reefindustries. corn www. reefindustries. corn 

, c1 

PtASTC: r 
BANNEPF., 
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54 (c COUNTRY, 
February 14, 2003 

I;t nun tIItSF;"/ 
America's Best Testing Country Songs 12+ 
For The Week Ending 2/14/03. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

MARK WILLS 19 Somethin' (Mercury) 4.49 4.38 99% 21% 4.39 99% 25% 

JOE NICHOLS Brokenheartsville (Universal South) 4.30 4.23 95% 12% 4.21 93% 14% 

GARY ALLAN Man To Man (MCA) 4.28 4.19 96% 15% 4.20 93% 16% 

DIXIE CHICKS Travelin' Soldier (Monument) 4.25 4.16 98% 18% 4.11 97% 22% 

GEORGE STRAIT She'll Leave You With A Smile (MCA) 4.21 4.18 99% 31% 4.04 99% 35% 

TERRI CLARK I Just Wanna Be Mad (Mercury) 4.19 4.18 99% 25% 4.11 99% 28% 

BRAD PAISLEY I Wish You'd Stay (Arista) 4.19 4.17 95% 20% 4.12 95% 21% 

DIAMOND RIO I Believe (Arista) 4.19 4.18 84% 9% 4.12 82% 10% 

KEITH URBAN Raining On Sunday (Capitol) 4.15 4.01 85% 8% 4.10 86% 11% 

AARON LINES You Can't Hide Beautiful (RCA) 4.14 4.08 98% 22% 4.13 97% 23% 

ALAN JACKSON That'd Be Alright (Arista) 4.13 4.17 91% 13% 3.87 89% 17% 

EMERSON DRIVE Fall Into Me (DreamWorks) 4.12 4.04 97% 24% 4.15 97% 24% 

MARTINA MCBRIDE Concrete Angel (RCA) 4.09 4.10 94% 13% 4.13 92% 13% 

TOBY KEITH Rock You Baby (DreamWorks) 4.07 4.02 77% 6% 3.97 70% 8% 

CHRIS CAGLE What A Beautiful Day (Capitol) 4.06 4.01 77% 11% 4.10 78% 10% 

BLAKE SHELTON The Baby (Warner Bros.) 4.03 4.03 98% 34% 3.90 97% 33% 

KENNY CHESNEY Big Star (BNA) 4.01 3.98 89% 11% 4.02 87% 13% 

TRICK PONY On A Mission (H2E /W8) 3.96 3.86 96% 24% 3.82 95% 29% 

KELLIE COFFEY At The End Of The Day (BNA) 3.93 3.86 91% 21% 3.80 91% 26% 

JENNIFER HANSON Beautiful Goodbye (Capitol) 3.91 3.79 90% 17% 3.72 88% 25% 

TRACE ADKINS Chrome (Capitol) 3.89 3.74 97% 22% 3.70 96% 28% 

DARRYL WORLEY Family Tree (DreamWorks) 3.89 3.80 91% 17% 3.79 90% 20% 

TIM MCGRAW She's My Kind Of Rain (Curb) 3.88 3.89 90% 18% 3.91 91% 18% 

JEFF BATES The Love Song (RCA) 3.86 3.81 53% 4% 3.75 52% 6% 

LONESTAR Unusually Unusual (BNA) 3.85 3.80 96% 30% 3.84 96% 31% 

DEANA CARTER There's No Limit (Arista) 3.78 3.72 75% 11% 3.70 79% 16% 

PHIL VASSAR This Is God (Arista) 3.78 3.88 71% 14% 3.78 68% 13% 

VINCE GILL Next Big Thing (MCA) 3.74 3.72 91% 18% 3.55 89% 22% 

FAITH HILL When The Lights Go Down (Warner Bros.) 3.47 3.51 93% 33% 3.53 92% 30% 

SHANIA TWAIN Up! (Mercury) 3.28 3.23 98% 40% 3.29 97% 40% 

Total sample size is 619 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed. they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic. cor. The RTM system is available for local radio stations by calling 
818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. A division of Premiere Radio Networks. 

New &Active 

RADNEY FOSTER Scary Old World (Dualtone) 

Total Plays: 154, Total Stations: 23, Adds: 6 

HOLLY LAMAR Unkissed (Universal South) 

Total Plays: 127, Total Stations: 15, Adds: 0 

MARK CHESNUTT I'm In Love With A Married... (Columbia) 

Total Plays: 70, Total Stations: 21, Adds: 19 

BRETT JAMES After All (Arista) 

Total Plays: 62, Total Stations: 37, Adds: 36 

Songs ranked by total plays 

J 

Please Send Your Photos 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R, c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

U N T 

OYEAR AGO 

No. I: "Good Morning Beautiful" - Steve Holy (fourth week) 

OYEARS AGO 

No. I: "What If I Said I Loved You" - Anita Cochran & Steve Wariner 

10 
YEARS AGO 

No. I: "My Strongest Weakness"- Wynonna 

15 
YEARS AGO 

No. I: `Too Gone Too Long" - Randy Travis 

No. I: "Faking Love " - T.G. Shepard & Karen Brooks 

25 YEARS AGO 

No. I: "Don't Break The Heart That Loves You"- Margo Smith 

Most Played Recurrents 
ARTIST TITLE LABELIS) 

1 

TOTAL 
PLAYS 

GEORGE STRAIT She'll Leave You With A Smile (MCA) 3592 

RASCAL FLATTS These Days (Lyric Street) 3217 

KEITH URBAN Somebody Like You (Capitol) 3051 

TOBY KEITH Who's Your Daddy? (DreamWorks) 3000 

DIAMOND RIO Beautiful Mess (Arista) 2485 

KENNY CHESNEY The Good Stuff (BNA) 2036 

DIXIE CHICKS Landslide (Monument) 1924 

LONESTAR Unusually Unusual (BAIA) 1773 

KENNY CHESNEY A Lot Of Things Different (BAIA) 1712 

JOE NICHOLS The Impossible (Universal South) 1685 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 1628 

TIM MCGRAW Red Ragtop (Curb) 1573 

TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 1352 

GEORGE STRAIT Living And Living Well (MCA) 1343 

DARRYL WORLEY I Miss My Friend (DreamWorks) 1250 

STEVE AZAR I Don't Have To Be (Till...) (Mercury) 1208 

TOBY KEITH My List (DreamWorks) 1191 

MONTGOMERY GENTRY My Town (Columbia) 1167 

MARTINA MCBRIDE Where Would You Be (RCA) 1155 

ALAN JACKSON Drive (For Daddy Gene) (Arista) 1149 
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COUNTRY REPORTERS February 14, 2003 R &R 55 

f 
KEAN/Abilene, TX 

PO: Marisa Bailey 
5 BREIT JAMES -After 
5 MARK CHESNUTT "Maned" 
4 JIMMY WAYNE "Gone" 

WOMX/Akron, OH ' 
OMIPD/MO: Kevin Mason 

1 TIM MCGRAW "Rain" 
BRETT JAMES" Arier 
JOFN M MCNIGONEfY "Barg" 

WGNNAIbany, NY 

OM/PD: Bun Brindle 

MD: Bill Earley 
2 CRAIG MORGAN "Almost" 
1 KELLIE COREY "Takes" 

1 SARA EVANS "Greyhound' 

KBOI /Albuquerque, NM 

PD: Tommy Carrera 

MD: Sammy Cerise 
1 MARK CHESNUT' 'Varner 

BRETT JAMES "After" 

KRST /Albuquerque, NM 

PO: John Richards 
3 RANDY TRAVIS "Crosses' 
2 MARK CHESNUTT "Manien 
1 TEBEY "Rands" 
1 JIMMY WAYNE "Gone" 

KRRV /Alexandria, LA 

PD/MO: Steve Casey 

2 JIMMY WAYNE "Gone" 

2 MONTGOMERY GENIRY 

2 RODNEY CARRINGTON 'took" 

WCTO /Allentown, PA ° 

PD: Chuck Geiger 

APD/MD: Sam Malone 
BRETT JAMES "After" 
STEVE HOLY "Heart" 

KGNC/Amarillo, TX 

PO: Tim Butler 

APD/MD: Patrick Clark 
10 STEVE HOLY "Heart" 
10 TRAVIS TART Country' 

WWWW /Ann Arbor, MI 

PD: Barry Mardit 

MD: Tom Baker 
4 RANDY TRAVIS "Crosse' 

3 MCMGOVERYEENIRY weed' 

WNCY /Appleton, WI' 
OM: Jeff McCarthy 

PD: Randy Shannon 

MD: Marci Braun 
JIMMY WAYNE "Gone" 
SAMMY KERSHAW 'Money"" 

WKSF /Asheville, NC 

OM/P0: Jeff Davis 

MD: Andy Woods 

SAMMY KERSHAW 'Honey" 
STEVE HOLY "Heart" 

WKHX/Atlanta, GA 

OM/PD: Mark Richaros 

MD: Johnny Gray 
5 TIM MCGRAW "Ram" 
4 DIAMOND RIO "Behar." 

WYAY /Atlanta, GA 

OM: Mark Richards 

PD: Steve Mitchell 
MD: Johnny Gray 
11 ALAN JACKSON "Ahidv" 
7 RANDY TRAVIS 'Crowes" 
5 JEFF BATES "Song" 

WPUR /Atlantic City, NJ 

PDAAO: Joe Kelly 
10 AMY GALLEY "Alte " 

BRETT JAMES "Arier' 
MARK CHESNUT "Marred" 

WKXC/Augusa, GA 

OM/PO: "T" Gentry 

APD/MD: Zach Taylor 
1 BRETT JAMES "After' 

STEVE HOLY "Heart" 

KASE/Austin, TX' 
PD: Jason Kane 

MD: Bob Pickett 
6 MARTINA MCBRIDE "Concrete" 
4 RASCAL RATS "Lead" 

KUZZBakersfield, CA 

PD: Evan Bridwell 
MO: Warn Jeffries 

1 JIMMY WAYNE 'Go re" 

WPOCBatlimore, MD 

MD: Michael J. Fog 
2 PHIL VASSAR "God' 
2 RASCAL PLATTS "LA1d" 

WTGE/Baton Rouçe, LA 

PD: Randy Chase 
JOHLMMttfrOC BJTY 'Oleg" 

WYNKJBaton Roule, LA 

P0: Paul Orr 

APOAAD: Austin Janes 
JIMMY WAYNE "Gone' 

WNWNBafle Creek, MI 

PO: P.J. Lacey 

MD: Phil O'Reilly 
No Adds 

WJLSBeckley, WV 

PD/TAD: David Willie 
11 ANTHONY SMITH "Had" 
11 CROSS CANADIAN.. "IT 

WIOJP iiklxi- Gullpsrt. MS' 
PO: Kipp Greggon 
MD: DeAnal Lee 
3 MOMCi3MERY GEM? Spear 
I RASCAL FLATTS 'Lour 

WHWIVBinghandon, NY 

PO /APD/MD: Ed Walker 
16 JIMMY WAYNE "Sone" 

WZZK/Binningham, AL 

PDAAO: Brian Driver 
3 FAITH HILL "Lights" 

JIMMY WAYNE "Gene' 

WBWNBloomington, IL 

PD: Dan Westhoff 

MD: Buck Stevens 
10 MONTGOMERY GENTRY "Speed 
10 TRAVIS TRITT "Country" 

WNIOL/Bluefield, WV 

PDAAD: Doug Dillon 
20 DEANA CARTER "Limit 
18 RASCAL FLATTS "Loud' 
17 MARTINA MCBRIDE "Concrete' 
12 A4ROWDIEA TIPRN 'Tomorrow 
12 JEFF BATES "Song" 
12 PHIL VASSAR "God" 

KIZN/Boise, ID 

OM: Rich Summers 
PD/MD: Spencer Burke 

BRETT JAMES "After" 
MARK CHESNUTT "Marred' 

KOFC/Boise, ID' 
OM: Rich Summers 
PD: Lance Tidwell 

MD: Cory Mikhaa 
1 JIMMY WAYNE "Gone" 
1 MARK CHESNUTT "Married" 

BRETT JAMES "After" 
TRAVIS TRITT "Country" 

WKLBBoston, MA 
P0: Mike Brophey 

APOAAD: Ginny Rogers 
No Adds 

KAGGBryan, TX 

PO/ MD: Jennifer Allen 
20 JO DEE MESSINA "Life" 
20 MARK CHESNUTT "Marred" 

WYRKButtalo, NY 

PO: John Paul 

APD/MD: Wendy Lynn 

No Adds 

KHAK/Cedar Rapids. IA 

PD: Boh James 

MD: Dawn Johnson 
No Aces 

WIXY /Champaign, IL 

PD/MD: R.W. Smith 
2 RASCAL FLATTS "Laud" 

WEZL/Chadesten, SC 

PD: T.J. Phillips 
MD: Gary Griffin 

No Adds 

MKT/Charleston, SC 

PD: Lloyd Ford 

MO: Mudnap 
t MARK CHESNUTT "Married" 

WOBE/Cflarteston, WV 

OM/PD: Jeff Whitehead 
SHAW IWAN "Up'' 

WKKT /Charlotte, NC 

PD: John Roberts 
2 RASCAL FLATTS "Loud" 
2 MONTGOMERY GENTRY "Speed' 

2 JIMMY WAYNE "Gone" 
1 STEVE HOLY "Heart' 
1 JO DEE MESSINA "Lee" 

WSOC/Chadotle, NC 

OM/PO: Jeff Roper 

MD: Rick McCracken 
1 MARK WILLS "Thirds" 

MARK CHESNUT "Married" 

WUSY /Chattanooga, TN 

PD: Clay Hunnicutt 

MD: Bill Poindexter 

WUSN /Chicago. I L 

OM: Tom Rivers 

PD: Justin Case 

APD/MD: Evan Kroll 
5 TAMMY COCHRAN "Let" 
3 JIMMY WAYNE "Gone" 
2 GARTH BROOKS "Running" 

WUBFJCincinnati, OH 

OM/PD: Tim Crosson 

APO: Kathy O'Connor 

MO: Duke Hamilton 
4 RASCAL ELVIS "Loud 

1 TOBY KEITH "Rock" 
AMY SALLEY "Ann ade" 
JIMMY WAYNE "Gorge' 

WYGY/Cincinnatt, OH 

PO: Dave Stewart 

APD/MD: Dawn Michaels 
2 MARTINA MCBRIDE "Concrete' 

RANDY TRAVIS "Crosses" 
TAMMY COCHRAN "Let" 

WGAH/Cleveland, OH 

PD: Meg Stevens 

MD: Chuck Collier 
7 TIM MCGRAW "Rain" 

1 RASCAL RAITS "Loud" 
1 STEVE HOLY "Heart" 

KCCYYColorado Springs, CO 

PD/MD: Travis Daily 
5 BRETT JAMES "After' 
3 JIMMY WAYNE 'Gone 

KKCSeColoradn Springs, CO 

PD: Shannon Stone 

MD: Slix Franklin 
2 BRETT JAMES After" 
I KM ROGV96TeLCRIN nave 

WCOS/Celumbta, SC 

OM/PD: Ron Brooks 

MO: Glen Garrett 
11 JENNIFER HANSON "Goodbye" 

1 MONTGOMERY GENTRY "Speed" 

JIMMY WAYNE "Coe" 

WCOL/Columbus, OH 

PD: John Crenshaw 

MD: Dan E. Zuko 
No Adds 

WHOK/Columbus, OH 

OM/PD: Charley Lake 

APD/MD: George Wog 
RANDY TRAVIS "Crosses' 

WGSO/Cookeville, TN 

PD: Gator Harrison 

MD: Stewart James 
AARON'tHEA TIPPIN 'Tomorrow" 

KRYS /Corpus Christi, TX 

PD: Clayton Allen 

MD: Cactus Lou 
4 SHANIA TWAIN "Upi" 
2 JEFF BATES "Sony" 

RASCALFLATTS Loud" 
TRAVIS TRITT "Country" 

KPLX/Dallas -Ft. Worth, TX' 
P0: Paul Williams 
APD: Smokey Rivers 

MD: Cody Alan 
4 JIMMY WAYNE "Gone" 
4 KEITH URBAN "Raining" 

KSCS/Dallas- Ft.Worth, TX 

OMAnterim PD: Ted Stecker 

APD/MD: Chris Huff 
3 MARTINA MCBRIDE "Concrete" 

WGNE/Daytona Beath, FL 

PD: Jeff Davis 
BRETT JAMES "Mer" 
JIMMY WAYNE "Gone" 

MARK CHESNUT "Marred" 

KYGO/Denver- Boulder, CO 

PD: Joel Burke 

MD: Tad Svendsen 
5 TRACE ADKINS "Chrome" 
1 TRAVIS TART "Country" 
1 JIMMY WAYNE "Gone" 

KHKI/Des Moines, IA 

PD: Jack O'Brien 

APD/MO: Jim Olsen 
1 CRAIG MORGAN -Almost" 

ANTHONY SMITH liar 

WYCD/Detroit, MI 

PD: Mac Daniels 

APDAAD: Ron Chahnan 
1 KENNY CHESNEY "Star" 

WDJR/Dothan, AL 

OM: Jerry Broadway 

PD: Brett Mason 

APD: The Frogman 
8 CHRIS CAGLE "Day" 

8 MARK CHESNLIT "Maned' 
8 MONTGOMERY GENTRY "Speed" 

KKCB/Duluth, MN 

PD: Tom Bishop 

MD: Pat Puchalla 
JEFF BATES Sang 
TAMMY COCHRAN "Let' 
TRAVIS TRITT "Country" 

KHEY/EI Paso, TX' 
PD: Steve Grammy 
MD: Stacie Kaye 

2 TOBY KEITH "Roc" 
RASCAL FLATTS "Loud" 

WRSF/Elizabeth City, NC 

PD/MD: Randy Gill 
12 JILL KING "One' 
12 TAFTYA TUCKER "Old" 
12 WILD HORSES "Ride" 

WXTAIErie, PA 

PO: Fred Horton 
5 ANTHONY SMITH "Half" 

5 STEVE HOLY "Heart" 

5 STEW WARINER "Sand' 

10(Nlk vgaeSpringñeld, OR 

PO: Jim Davis 
MO: Matt Jansen 

No Adds 

WKDQ/ Evansville, IN 

PD: Jon Prell 

MD: K.C. Todd 
STEVE WARINER "Sand" 

KVOX/Fargo, ND 

PD: Eric Heyer 

MD: Scott Winston 
4 RADNEY FOSTER "Scary' 
3 ALISON KRAUSS "Lucky" 
3 CHAD SIMMONS 'Will" 
3 HOLLY LAMAR "Unkssed" 

KKIX/Fayetteville, AR 

P0: Tom Travis 

APO/TAD: Jake McBride 
8 ANTHONY SMITH "Half" 

8 STEVE HOLY "Heart" 

WKML/Fayetlevtlle, NC 

OM: Mac Edwards 

ROAD: Andy Brown 
RADNEY FOSTER "Scary" 
SAMMY KERSHAW "Money" 
TRAVIS TRITT "Country" 

WFBE/Flint, MI 

PO/TAD: Steve Duncan 
BRETT JAMES "Mer" 
JIMMY WAYNE "Gone" 

WXFL/Florence, Al 
PD/MD: Gary Murdock 

13 ANTHONY SMITH "Half" 
7 JOHN M. MONTGOMERY "Rung" 
7 TANYA TUCKER "Old" 

KUAD/Ft. Collins, CO 

PD: Mark Callaghan 

MD: Brian Gary 
JOHN M. MONTGOMERY 'Meg" 
RADNEY FOSTER -Scary' 
RASCAL RATTS "Loud 

WCKT/Ft. Myers, FL 

PD: Kerry Babb 

MD: Dave Logan 
No Adds 

WWGR/Ft. Myers, FL 

PD: Mark Phillips 

MD: Save Hart 
1 JIMMY WAYNE "Gone" 

JO DEE MESSINA "Life" 
JOHN M. MONTGOMERY "Bang" 

WYZB/Ft. Walton Beach, FL 

PO: Laura Hussey 

MD: Cindy Blake 
3 MONTGOMERY GENTRY 'Speed" 
3 RASCAL PLATTS "Loud" 

WOHK/Ft. Wayne. IN 

OM/PD: Dean McNeil 

APD/MD: Mark Allen 
SAMMY KERSHAW 'Monty 

KSKS/Fresno, CA 

PD: Mike Peterson 

MD: Steve Montgomery 
2 TOBY KEITH "Rork" 

BRETT JAMES "After" 

WBCT/Grand Rapids, MI 

OM/PD: Doug Montgomery 

APD/MD: Dave Tan 

1 JIMMY WAYNE "Gone' 
STEVE HOLY "Henn" 

WHIR/Greensboro, NC 

PO: Bill Dotson 

MD: Angie Ward 
No Adds 

WRNS /Greenville, NC 

PD: Wayne Carlyle 

APO: Mike Farley 

MD' Boomer Lee 
No Adds 

WESC/Greenville, SC 

OM/PD: Berce Logan 

APD/MD: John Landrum 
1 TOBY KEITH Rock" 
1 MONTGOMERY GENTRY "Speed" 

WSSUGreenville, SC 

OM/PO: Bruce Logan 

APD/MO: Kix Layton 

7 JIMMY WAYNE "Gone' 
2 MARK CHESNUTT "Married" 

WAYZ/Hagerstown, MD 

PDAAD: Don Brake 
2 KID ROCK/SHERYLCROW "Picture 
2 MARK WILLS 'Think" 
2 RANDY TRAVIS "Crosses" 

WRBT/Hanisburg, PA 

PD: Shelly Easton 

MD: Joey Dean 
5. Adds 

WCATMarrishurg, PA 

PD: Sam McGuire 

MD: Dandelion, 
10 MARK CHESNUTT "Married" 

10 JIMMY WAYNE "Gone" 

WWYZ/Harlford, CT 

PD: Jay McCarthy 

MD: Jay Thomas 
JIMMY WAYNE "Gone" 

MIT/Houston-Galveston, TX 

APD/MD: John Tapane 
2 KEITH URBAN "Raining" 

KKBOMouson, TX 

OM/PO: Michael Cruise 

APD: Johnnie Ray 

MD: Christi Brooks 
No Adds 

WTCRAIuntington, KY 

P0: Judy Eaton 

MO: Dave Poole 

5 ALISON KRAUSS "Lucky" 
5 JIMMY WAYNE "Gone" 
5 LEUWO MARTIN "Hey" 

5 STEVE HOLY "Hear 
5 STEVE WARINER "Sand" 

WORM/Huntsville, AL 

OM/PO: Wes McShay 

APD: Stuart Langston 

MD: Dan McClain 
No Adds 

WFMSAndianapolis, IN 

PD: Bob Richards 

MD: J.D. Cannon 
JIMMY WAYNE "Gone 
STEVE HOLY "Heart" 

WMSI /Jackson. MS 

PO: Rick Adams 

MD: Van Haze 
No Adds 

WOIK/Jacksonville, FL 

MD: John Scott 
4 CHRIS CAGLE 'Day 

WHOO /Jacksonville, FL 

MD: Dúie Jones 
No Adds 

WXBO/Johnson City, TN 

PD/MD: Bill Hagy 
6 MANIA TWMN "Up!" 
3 MARTINA MCBRIDE "Connate" 

BRETT JAMES "After 

WMTZJJohnstown, PA 

PO: Steve Walker 
MO: Lara Mosby 

2 KID ROCKSHERYL CROW "Rotors 
1 JOHN M. MONTGOMERY " Tharg" 

KIXO/Joplin, MO 

PD/MD: Cody Carlson 
24 JO DEE MESSINA "Lire" 

14 ALISON KRAUSS "Ludy" 
14 JEFF BATES "Song" 
14 JOHN M. MONTGOMERY Thong 
14 TRANS TRITT "Country' 
5 JIMMY WAYNE "Gone 

5 SAMMY KERSHAW "Money' 
5 PINMONKEY "Drove" 

KBED/Kansas City, MO 

PD: Mike Kennedy 

MD: T.J. McEntire 
18 JIMMY WAYNE "Gone" 

KFKF/Kansas City, MO 

PD: Dale Carter 

APDAAO: Tony Stevens 
1 ANTHONY SMITH "Haft' 

BRETT JAMES "After" 
JIMMY WAYNE "Gone" 

WDAF/Kansas City, MO 

PO/MD:Ted Cramer 
No Adds 

WIVK/Knoxville, TN 

OM/PD: Michael Hammond 

MO: Colleen Addair 
2 BRETT JAMES "After' 
1 TIM MCGRAW "Rain" 

TOBY KEITH "Rock" 

KXKCA atayette, LA 

PD: Renee Revett 

MD: Sean Riley 
8 BRETT JAMES "Aver" 
7 JIMMY WAYNE "Gone" 
3 JOHN M MONTGOMERY "mang 
t MARK CHESNUT'. "Married' 

KMDL/LafayeRe, LA 

P0: Mike James 

MD: T.O. Smith 
JIMMY WAYNE "Gone" 

WKOMaayehe, IN 

PD/MD: Charlie Harrigan 
5 MARCEL "Tennessee" 

5 MARK WILLS "Think" 
5 STEVE HOLY "Heart" 

5 TANYA TUCKER "Old" 

WPCVA.akeland. FL 

OM: Steve Howard 

PD: Dave Wright 

MD: Jens Taylor 
JIMMY WAYNE "Gone" 
JOHN M. MONTGOMERY 'Thong" 
TAMMY COCHRAN "Let" 

WIOV/Lancaster, PA 

PD: Dick Raymond 

MO: Missy Corbight 
No Adds 

WITtAansing, MI 

PD: Jay J. McCrae 

MD: Chris Tyler 
5 JIMMY WAYNE "Gone" 
4 BRETT JAMES "Mer" 

MARK CHESNUTT " Marred" 

KWNR/Las Vegas, NV 

OM/PD: John Marks 

APD/MD: Brooks O'Brian 
8 JENNIFER HANSON 'Goodbye 

VIBEITHawel+laliedug,N 

PO: Larry Blakeney 

MD: Allymn Scott 
10 JO DEE MESSINA "Lee" 
10 JOHN M. MONTGOMERY Thong" 
10 SAMMY KERSHAW "Money 

NRUAaùlpon{aWle, KY 

OM: Barry Fox 

PDAHD: Ric Larson 
JESSICA ANDREWS "More" 
PHIL VASSAR "God' 

TOBY KEITH "Rack" 

NAA.KA knglon-Fagfe, KY 

PD: Dale O'Brian 

APO/TAD: Kart Shaman 
JO DEE MESSINA "Life" 

KDOLILincoin, NE 

PD: Brian Jennings 

MD: Carol Turner 
17 JIMMY WAYNE 'Gone" 

KSSNA.itlle Rock, AR 

PD: Chad Heritage 
RASCAL FLATTS "Loud" 

KZLNLos Angeles, CA 

OMA'D: R.J. Curtis 

APD/MD: Tanya Campos 
3 TIM MCGRAW "Ram. 

1 PHIL VASSAR "God" 

WAMZ/Louisville, KY 

PD: Coyote Calhoun 

MD: Nghhain Lane 
7 JESSICA ANDREWS "More" 

6 SAMMY KERSHAW "Money" 
2 PHIL VASSAR "God" 

KLLL/Labbock, TX 

OM/PD: Jay Richards 

MD: Kelly Greene 
10 STEVE HOLY "Heart" 
10 TRAVIS TRITT "Country" 
9 SAMMY KERSHAW "Money" 

1 DARON NORWOOD 'Base 

WDENANacon, GA 

PO: Gerry Marshall 
APORAD: Laues Starling 

1 JO DEE MESSINA -'..hé 

WWOM/Madison, WI 

PD: Mark Gantin 
MD: Mel McKenzie 

BRETT JAMES "hoer" 
BRIAN MCCOMAS "Sure' 
JIMMY WAYNE 'Gone" 

KIM/Mason City, IA 

PD/MD: J. Brooks 
;'MM?WAYNE 'Gone 

KTEX/McAllen, TX 

PD: Jojo 
M0: Patches 
2 MARTINA MCBRIDE "Corseete" 

KRWO/Medlord, OR 

PD: Larry Neal 

MD: Scott Schuler 
RANDY TRANS "Crosses" 
TAMMY COCHRAN "Let" 

WGKX/Memphis, TN 

PD: Chip Miller 
MD: Mark Billingsley 
16 ALAN JACKSON "Alright" 

CRAIG MORGAN "Amon;" 

WOKK/Meridian. MS 

PO/MO: Scotty Ray 
7 JIMMY WAYNE "Gone" 
2 SAMMY KERSHAW "Money 

WKIS/Miami, FL 

PO: Bob Barnett 

MD: Darlene Evans 
150 Adds 

WMIL/Milwaukee, WI' 
0M/PD: Kerry Wolfe 

APD: Scott Dolphin 

MD: Mitch Morgan 
No Adds 

KEEY/Minneapolis, MN 

OM/PD: Gregg Swedberg 

APO/MO: Travis Moon 
13 JIMMY WAYNE "Gone" 

5 BRETT JAMES "After" 
STEVE HOLY "Heart" 

WKSJ/Mobile. AL 

PD/MD: Bill Black 

APO: Skive Kelley 
2 ANTHONY SMITH "HOT 

2 CHRIS CAGLE "Day" 

JO DEE MESSINA Ute" 

KATM/Modesto, CA 

PD: Randy Black 

APD: D.J. Walker 

MO: Joe Roberts 
17 KELLIE COFFEY "Takes' 

10 JIMMY WAYNE 'Gone" 
7 BRETTJAMES "After" 

KILO/Monroe, LA 

PD/TAD: Mike Blakeney 
36 KENNY CHESNEY "Star" 
20 MONTGOMERY GENTRY "Speed° 

20 RASCAL FLATTS "Loud" 
15 JILL KING "One" 
15 JIMMY WAYNE "Gone" 
15 JOHN M. MONTGOMERY Thong" 
15 KEWE COFFEY "Takes" 

15 LELAND MARRN "Hey" 
15 PHIL VASSAR "God" 

KTOM/Monterey, CA 

OMND: Jim Dorman 
2 MARK CHESNUTT "Maned' 

BRETT JAMES "After" 
JIMMY WAYNE "Gone" 

WLWI/Montgomery, AL 

PD: Bill Jones 

MD: Darlene Dixon 

JO DEE MESSINA "Life" 

RASCAL FLATTS "Loud" 

WGTR/Myrtle Beach. SC 

PD: Johnny Walker 

MD: Joey D. 

FAITH LAMS" 
MONTGOMERY 

TRANS TRITT 
" "BCoentr 

WKOF/Nashville. TN 

PD: Dave Kelly 

MD: Eddie Fou 
ANTHONY SMITH "Hair 
JOIN M. MONTGOMERY Klag" 
STEVE HOLY Starr 

WSIX/Nashvtlle, TN 

PD: Mike Moore 

APD/MD: Billy Greenwood 
No Adds 

WSM/Nashville, TN 

OM: Kyle Cantrell 

PD: Kevin O'Neal 

APD: Frank Seres 
2 TIM MCGRAW 'Rain' 
2 MARK CHESNUTT "Married" 
t RASCAL RATOS "Loud" 

BRETT JAMES "Mer 
JIMMY WAYNE "Gone" 
RODNEY FOSTER "Sarg" 

WCTY/New London, CT 

PD/MD: Jimmy Lehn 
7 TRAVIS TRITT "Country" 
2 JIMMY WAYNE "Goer 

WNOEANew Orleans, LA 

PD: Les Acree 

APD/MO: Casey Carter 
No Adds 

WCMS/Nertolk, VA 

OM: John Shomby 

PD: Jack Prater 
No Aids 

WGH/Norfolk. VA 

OM: John Shomby 

MD: Mark McKay 
S BRETT JAMES 'After" 

KNFM/Odessa -Midland, TX 

PD: John Moesch 

MD: Dan Travis 
25 KENNY CHESNEY "Star' 
25 RASCAL RAITS "Loud' 
22 MONTGOMERY GENTRY 'Speed' 

KTST/Oklahoma City, OK 

PD /APD/MD: Crash 

Asst. MD: Anthony Allen 
8 DEANA CARTER "Land 
4 KEWE COFFEY Takes" 
4 JIMMY WAYNE "Gone" 

KXXY/Oldaboma City, OK 

PD: L.J. Smith 

APD/MD: Bill Reed 
2 JEFF BATES "Song" 

RASCAL FLATTS "Loud" 

KXKT/Omaha, NE * 

PD: Tom Goodwin 

MO: Craig Allen 
No Aids 

WWKNOrlando. FL 

PD: Len Shackelford 

MD: Shadow Stevens 
5 KENNY CHESNEY "Star' 
4 11M MCGRAW "Rain" 

3 DIAMOND RIO "Relean 
2 TOBY KEITH "Rock" 

KHAY/Oxnard, CA 

PO/TAD: Mark Hill 
8 CRAIG MORGAN "Almost" 

JO DEE MESSINA "Lee" 

KPLM/Palm Springs, CA 

PD: Al Gordon 

APO/TAD: Kory James 
7 STEVE HOLY "Heart" 

WPAP/Panama City, FL 

PD: Bill Young 

MD: Shane Collins 
35 AARON LINES "Beautiful" 
25 ALAN JACKSON "Pnght' 
15 DIAMOND RIO "Believe" 
15 FAITH HILL "Lights" 
15 KEITH URBAN "Raining" 
15 MARTINA MCBRIDE "Concrete" 
15 MONTGOMERY GENTRY 'Speed" 
15 SHANIATWAIN "Up!" 

15 TOBY KEITH "Rock" 

WXBM/Pensacofa. FL 

PD/MD: Lynn West 
1 CHRIS CAGLE "Day" 

BRETT JAMES "After" 
JIMMY WAYNE "Gone" 

WXCL/Peoria, IL 

PD/MD: Dan Dennody 
18 BRETT MMES "hoer' 

18 KID RO /SHERYL CROW "Pierre" 
18 STEVE HOLY "Heart" 

WXTU/Plllladeiphia, PA 

PD: Bob McKay 

APD/MD: Cadillac Jade 
RASCAL RATOS "Loud" 

MILE/Phoenix, AZ 
21 JIMMY WAYNE "Gorse' 

JOHN M. MONTGOMERY 'Mang" 

KNIX/Phoenix, AZ 

PD: Shaun Holly 

MD: Gwen Foster 
No Adds 

WDSY/Pittsburgh, PA 

OMVPD: Keith Clark 

APD/MD: Stoney Richards 
7 gsvxusra eLCRONTiare" 
5 FATH HILL "Lights" 

WPOR/Portland, ME 

P0: Rick Jordan 

MD: Clod Marie 
No Adds 

KUPUPortland, OR' 
OM: Lee Rogers 

PD: Cary Rolfe 

MD: Rick Taylor 
4 SHAMA TWAIN 'up!" 
1 RANDY TRAVIS "Crosses" 

1 AAROWTHEA TIPPIN "Tomorrow" 
1 JESSICA ANDREWS "More" 

SAMMY KERSHAW "Money" 

KBULAIeno, NV 

OM/PD: Tom Jordan 
APD: JJ Christy 

MD: Chuck Reeves 
2 TEBEY"Hands" 

BRETT JAMES "After" 
STEVE HOLY "Heer 
STEW WARINER "Sand" 

WKHKATtdamond, VA 

PD: Jim Tice 
2 FAITH HILL "Lights' 

STEVE HOLY "Heart 

KFRG/Riverside, CA' 
OM/PD: Ray Massie 

MD: Don Jeffrey 
1 PAM TILLIS "Wrong' 

t JOHN M. MOMGOMERY 'Prang - 

BRETT JAMES "After" 
DEANA CARTER "Llmr 
SAMMY KERSHAW "Money" 

WSLGRmndce-lyrdürg. VA' 
PO: Brett Sharp 

MD: Robin James 
No Ao:% 

WYYDAtemielpdturg, VA' 

PD: Chris O'Kelley 
2 MARK CHESNUTT 

' 

Married" 
JIMMY WAYNE 'Gone 

WBEE/Rochester. NY' 
OM: Dave Symonds 

PD: Chris Keyser 
BRETT JAMES "After" 
PINMONKEY "Drove" 

WXXO/Rocktord, IL 

OM/PD: Jesse Garcia 

MD: Kathy Hess 
./7 TEE MESSINA "Lite 

KNCl/Sacamento. CA' 
Dir./Frog.: Mark Evans 

APO: Greg Cole 

MD: Jennifer Wood 
JENNIFER HANSON "Goodbye' 

2 JEFF BATES Song' 
BRETT JAMES "After' 

WKCO/Saginaw, MI 

OM/PD: Rick Walker 
No Adds 

WICO/Salisbury, MD 

POAND: EJ Font 
21 MONTGOMERY GENTRY Speed' 
10 HOLLY UMAR "Unkissed" 
10 SAMMY KERSHAW "Money" 

1 JCIN M. MONTGOMERY'Tors" 

KSDISt. Louis, MO 

MD: Mark Langdon 
10 DIXIE CHICKS "Saldier 

WIL/St. Louis, MO 

PD: Greg Mozingo 

APD/MD: Danny Montana 
9 KEITH URBAN "Raining. 
5 MARTINA MCBRIDE "Concrete" 

KKAT/Salt Lake City, UT 

PD: Eddie Haskell 
12 JIMMY WAYNE 'Gone" 

STEVE HOLY "Head" 
TRANS TRITT "Country" 

KSOP/Salt Lake City, UT 

PD: Don Hilton 

APD/MD: Debby Turpin 
11 PAM TILL'S "Wrong 
11 JIMMY WAYNE "Gone" 
2 CHRIS CAGLE "Day" 
1 JEFF BATES "Song 

KUBLISalt Lake City, UT 

OMAS: Ed Hill 
APDMD: Pat Garrett 

1 JIMMY WAYNE "Gone" 
BRETT JAMES "hoer 
MARK CHESNUTT "Married" 
PAM TILLIS 'Wrong" 

KGKLJSan Angelo, TX 

KWJJ/Portland. OR PDAAD: David Hollebeke 

OM: Time Agier 4 CHAD BROCK 'Us" 

PO: Ken 8oesen 
2 MARCEL "Tennessee' 

2 MARK WILLS 'Think" 
APD/MD: Craig LOCkWOOd 2 TANYA TUCKER "Oa' 

4 TRACE ADKINS "Chrome" 1 WAYNE WARNER "Sp" 
1 TAMMY COCHRAN "Let" 

JIMMY WAYNE "Gone" 

WOKOIPortsmouth, NH 

PD: Mark Jennings 

APD/MD: Dan Lonnie 
2 SAMMY KERSHAW "Money" 
1 BRETT JAMES "Mer" 
1 TAMMY COCHRAN "Len" 

TRAVIS TRITT "Country" 

WCTK/Providence, RI' 
PD: Rick Everett 

MD: Sam Stevens 
2 SAMMY KERSHAW "Money" 
1 JOHN M. MONTGOMERY "Refs" 

WLLR/Ouad Cities, IA -IL 

PD: Jim O'Hara 

MD: Ron Evans 
t JESSICA ANDREWS "More' 

CRAG MORGAN "Almost" 
MOMGOKERY GENTRY "Speed' 

WOOFLRateil/HDlrfam, NC 

PD: Lisa McKay 

APDMIO: Mike Biddle 
1 KEITH URBAN "Raining' 
1 PHIL VASSAR "God" 

RASCAL PUTTS "Loud" 
ND ROO(RA HOOKER T slue" 

KOUTATapid City, SD 

POAAD: Mark Houston 
21 PHIL VASSAR "God" 
15 DIAMOND RIO "Believe" 

14 JEFF BATES "Sag" 

KAIA/San Antonio, TX 

OM/PD: Keith Montgomery 

APD/TAD: Jennie James 
No Adds 

KCYY/San Antonio, TX 

PD: George King 
No Adds 

KSONBan Diego, CA 

OMA'D: John Dimick 

APD/SID: Greg Frey 
6 DIAMOND RIO "Relevti" 
2 TRAVIS TRITT "Country" 
1 PINMONKEY "Drove" 
1 A4ROWI1fATIPPIN"Tmanvf 

KRTY/San Jose, CA 

PD/MD: Julie Stevens 
APO: Nate Beaton 

1 JO DEE MESSINA Tile" 
1 TOBY KEITH "Rod' 

JIMMY WAYNE "Gone" 

KKJG/San Luis Obispo, CA 

PD: Pepper Daniels 
AAROWTHEA TIPPIN Tanermi' 
ANTHONY SMITH Hoe' 

suAVIS TRITT 'Cocntry 

KRAZ/Santa Barbara, CA 

PO/TAD: Rick Barker 
8 BRETT JAMES "After' 
8 JIMMY WAYNE "Gone" 

KSNUSanta Maria, CA 

PD/MD: Tim Brown 
10 MCNTGOVEOr GENTRY Sred 
8 CRAIG MORGAN "Almost' 
7 TAMMY COCHRAN "Let 

6 PINMONKEY "Drove" 

WCTO/Sarasota, FL 

PD/MD: Mark Wilson 

APO: Tracy Black 

2 CHRIS CAGLE "Day" 
1 PHIL VASSAR "God" 

1 TOBY KEITH "Rork" 
JEFF BATES "Song" 

WJCL/Savannah, GA 

PD/MD: Bill West 
No Adds 

KMPSSeame- Tacoma. WA' 
PD: Becky Brenner 

MD: Tony Thomas 
RADNEY FOSTER " Scary' 

KRMD/Shreveporl, LA 

PD: Bob Shannon 

MD: James Anthony 
JO DEE MESSINA "Life" 

KELLIE COFFEY "Takes" 

KXKS/Shreveport. LA ` 

OM: Gary McCoy 

PD/MO: Russ Winston 
BRETT JAMES "After' 
k10NIBTKRYGffiR1' ear' 

KSUX/Sioux City, IA 

PO: Bob Rounds 

APD/MD: Tony Michaels 
6 MARK CHESNUTT "Marred" 
4 JIMMY WAYNE "Gone" 

2 HOLLY LAMAR "Unlássed" 

WBYTISouth Bend, IN 

PD: Tom Oakes 

APD/MD: Lisa Konti 

No Adds 

KDRK/Spokane, WA 

OMAS: Ray Edwards 

APD/MD: Tony innate 
5 KENNY CHESNEY "Star" 
4 BRETT JAMES "After" 
4 JIMMY WAYNE "Gone" 
1 MARK CHESNUT "Marred" 

ALISON KRAUSS " Lucy" 

KIXZ/Spokane, WA' 
OM: Scott Rusk 

PDRAO: Paul Neumann 
8 TEBEY "Hands" 

1 JIMMY WAYNE "Gone 
BRETT JAMES "After' 

WPKXBpringfield, MA 

MD: Jessica Tyler 
JIMMY WAYNE "Gone" 

WFMB/Springfield, IL 

PD: Dave Shepel 

MD: John Spaulding 
CRAIG MORGAN "Almost" 
JIMMY WAYNE "Gone' 
JO DEE MESSINA "Ute" 
MCNTODNERY GENTRY 

"Crosses" RANDY TRAVIS "Crosses" 

KTTS/Springrield, MO 

OM/PO: Brad Hansen 
10 VINCE GILL "Thing" 
9 isAJcos8?rtTe'Sf'Tirte. 

WBBS/Syacuse. NY 

OM/PD. Rich Lauber 

APO/MD: Skip Clark 

3 DIAMOND RIO "Bellee" 
1 RADNEY FOSTER "Scary" 
1 RANDY TRAVIS "Crosses" 

JIMMY WAYNE "Gone" 

SAMMY KERSHAW "Money' 

WTNT/Tallahassee, FL 

PD: Kris Van Dyke 

MD: Woody Hayes 
5 JESSICA ANDREWS 'More" 

WOYKVTampa. FL 

OM: Mike Culotta 

PD /APD: Beecher Mahn 
APDMID: Jay Roberts 

7 JIMMY WAYNE "Gone" 

WYUU/Tampa 

OM/PD: Mike Culotta 

APO: Will Robinson 

MD: Jay Roberts 
16 JIMMY WAYNE 'Gone" 
2 KELLIE COFFEY "Takes" 

1 CRAIG MORGAN "Almost" 

WEHI/Terre Haute, IN 

OM/PD: Barry Kent 

MD: Party Marty 
No Adds 

WIBW/Topeka, KS 

PD: Rudy Fernandez 

MD: Stephanie Lynn 
15 STEVE WARINER "Sand" 

WTCM Traverse City, MI 

OMWPC. Jack O'Malley 
APDNO: Ryan Dohry-Hurd 

10 JIMMY WAYNE "Gone" 

KIIM/Tucson, AZ 

PD: Benz Jackson 

MD: John Collins 
5 JIMMY WAYNE "Gone' 

KVOO/Tulsa, OK 

OM: Boon Mullins 

APD/1110: Scott Woodson 
3 TIM MCGRAW "Rain" 

WWZD/Tupeio, MS 

PD /APD/MD: Paul Stone 
2 RASCAL FLOUS "Loud" 
1 ;'VMY WAYNE "Gone' 

KNUI=GTyler- Longview. TX 

PDMVJ: Larry Kent 

WFRGAffica -Rome, NY 

OM: Jon Cristi 

POND: Matt Raison 
13 ON M. kU TGOMERf "Flag" 
11 RANDY TRAVIS "Crosses" 
11 OF BATES "Song" 

GRAIL MORGAN "Almost" 

KJtdsalia, CA 

MAID: Dave Daniels 
?BETT JAMES "Aver" 
,IMMY WAYNE "Gone" 
,SARK CHESNUT "Maned" 

WACO/Waco, TX 

PO/OM: Zack Owen 
10 RODNEY CARRINGTON "Look" 

WMZO/Washington. DC 

OM/PD: Jeff Wyatt 

APO/MD: Jon Anthony 
sr Adds 

WOEZJWausau, WI 

PO MD: Jas Caffrey 
IMMY WAYNE "Gone" 

SAMMY KERSHAW "Money" 

WINK/West Palm Beads, FL 

PD Mitch Mahan 

APDIMD: J.R. Jackson 
4 eooRÇOOPOfRVt CROW TOR 

WYVK/Wheeting, WV 

PD/MD: Jimmy Elliott 
MARK CHESNUTT "Marred" 
STEVE HOLY "Heart" 

KFDI/Wichita. KS 

PD: Beverlee Bannigan 
APD/MD: Pat James 

4 TIM MCGRAW "Rain" 

KZSN/Wichtta, KS 

ON/PD: Jack Oliver 

MD: Dan Holiday 
T AUSON KRAUSS "Lucky" 

JIMMY WAYNE "Gone" 

AMOH'TffA RFPN'TammW' 

KLUR/Wichita Falls. TX 

PD/MD: Brent Warner 
2 JO DEE MESSINA "Life" 

WGGY/Wllkes Barre, PA' 
PD: Mike Krinik 

M0: Jaymie Gordon 
' DIAMOND RIO "Believe" 
í BRETT JAMES "After" 

BRIAN MCCOMAS "Sure" 
JIMMY WAYNE "Gone" 
MARK CHESNUTT 'Married" 
RADNEY FOSTER "Stay' 

WLWOO/Wilminglon, NC 

Interim PO: Bridget Bards 
JO DEE MESSINA "Lee. 

EXDD/Yakima, WA 

PD: Dewey Boynton 

BID: Joel Baker 
MARK CHESNUT "Married' 

RVGTY/York, PA 

OM/PD: John Pellegrini 

APD/MD: Brad Austin 
BRETT JAMES "After" 
STEVE HOLY 'Head" 

IACDO kugsMoW lnl OH* 

PD: Dave Steele 

MD: Tim Roberts 
5 MARTINA MCBRIDE 

' 
Concrete" 

4 KENNY CHESNEY "Star" 

*Monitored Reporters 

224 Total Reporters 

149 Total Monitored 

75 Total Indicator 
72 Current Indicator Playlists 

Did Not Report, Playlist Frozen (3): 

WPSK/Blacksburg, VA 

WAXY/Eau Claire. WI 

KAFF /Flagstaff. AZ 

www.americanradiohistory.com

www.americanradiohistory.com
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February 14, 2003 

RatelneMasic ear 
kl )II:WIßt1I7 

America's Best Testing AC Songs 12+ 
For The Week Ending 2/14/03 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

PHIL COLLINS Can't Stop Loving You (Atlantic) 4.09 4.07 91% 18% 4.08 93% 23% 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 3.97 4.08 92% 25% 3.95 92% 25% 

JOSH GROBAN You're Still You (143 /Reprise) 3.97 56% 10% 4.04 56% 9% 

DARYL HALL & JOHN OATES Forever For You (U- Watch) 3.96 3.98 74% 12% 4.03 77% 11% 

CELINE DION A New Day Has Come (Epic) 3.83 3.90 97% 36% 3.79 97% 38% 

CELINE DION I Drove All Night (Epic) 3.82 58% 11% 3.84 58% 12% 

FAITH HILL Cry (Warner Bros.) 3.80 3.87 97% 34% 3.84 98% 34% 

PAUL SIMON Father And Daughter (Nick/Jive) 3.73 3.80 51% 9% 3.63 53% 9% 

SHANIA TWAIN I'm Gonna Getcha Good! (Mercury /IDJMG) 3.72 3.72 92% 27% 3.77 93% 27% 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 3.64 3.80 92% 42% 3.67 92% 42% 

ROD STEWART These Foolish Things (J) 3.62 3.58 71% 15% 3.72 77% 16% 

SHERYL CROW Soak Up The Sun (A &M /Interscope) 3.61 3.69 96% 43% 3.57 97% 45% 

KELLY CLARKSON A Moment Like This (RCA) 3.61 3.68 95% 42% 3.67 96% 42% 

CELINE DION At Last (Epic) 3.61 3.58 77% 19% 3.66 81% 21% 

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 3.57 3.64 96% 50% 3.60 97% 53% 

DIXIE CHICKS FISHERYL CROW Landslide (Monument /Columbia) 3.55 3.48 92% 35% 3.58 93% 36% 

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 3.50 73% 21% 3.47 71% 21% 

CHRISTINA AGUILERA Beautiful (RCA) 3.42 3.36 87% 29% 3.44 86% 28% 

TAMARA WALKER If Only (Curb) 3.39 3.44 39% 8% 3.45 42% 8% 

REGGIE HAMM Babies (Refugee /Universal South/ 3.38 3.17 22% 6% 3.36 23% 6% 

Total sample size is 276 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format /music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system is available for local radio stations by calling 
818- 377 -5300. RateTheMusic. com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

Indicator 
Most Added 

HOOTIE & THE BLOWFISH Innocence (At /antic) 

JAMES TAYLOR September Grass (Columbia) 

DIXIE CHICKS Landslide (Monument/Columbia) 

DARYL HALL & JOHN OATES Forever For You (U- Watch) 

DANA GLOVER Thinking Over (DreamWorks) 

CELINE DION I Drove All Night (Epic) 

REGIE HAMM Babies (Refugee /Universal South) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

GEORGE HARRISON Stuck Inside A Cloud (Capitol) 

WHITNEY HOUSTON Try It On My Own (Arista) 

CHRIS EMERSON Broken Heart (Monomoy) 

SHEER BLISS Picture Perfect Dream (Speed Of Light) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Reprise/Curb) 

KEITH URBAN Raining On Sunday (Capitol) 

Recurrents 
ENRIQUE IGLESIAS Hero (Interscope/ 

CELINE DION A New Day Has Come (Epic) 

LEE ANN WOMACK I Hope You Dance (MCA /Universal) 

MATCHBOX TWENTY If You're Gone (Lava /Atlantic) 

DIDO Thankyou (Arista) 

ENYA Only Time (Reprise) 

SAVAGE GARDEN I Knew I Loved You (Columbia) 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) 

LONESTAR I'm Already There (BNA) 

HUEY LEWIS & GWYNETH PALTROW Cruisin' (Hollywood) 

JOSH GROBAN To Where You Are (143 /Reprise) 

AVRIL LAVIGNE Complicated (Arista) 

UNCLE KRACKER Follow Me (Top Dog /Lava /Atlantic) 

LEANN RIMES I Need You (Curb) 

DARYL HALL & JOHN OATES Do It For Love (BMG /Heritage) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

'N SYNC This I Promise You (Jive) 

FAITH HILL The Way You Love Me (Warner Bros.) 

Songs ranked by total plays 

1302 

1230 

1129 

1105 

993 

939 

901 

885 

855 

837 

808 

798 

751 

744 

725 

699 

678 

645 

J 

Reporters 
WYJB /Albany, NY 
OM: Micheal Morgan 
PD: Chris Holmberg 
MD: Chad O'Hara 

CHRIS EMERSON' Broken" 

KMGNAIbuquerque, NM 
OWPD: Kris Abrams 
MD: Jenne James 
8 REGIE HAMM Babies' 

WLEV /ANerdown, PA 
PD: Bobby Knight 

WHITNEY HOUSTON "Own" 

KYMG/Andmiage, AK 
PD: Dave Flavin 

No Adds 

WPCH/ANanla, GA' 
I CELINE DION 'N " 

1 AVRIL LAVIGNE 'enplcale 

WFPG/Atlantc City, NJ 
PD: Cary Guide 
MD: Marlene Aqua 

WHITNEY HOUSTON 'Own" 

WBBOtAugrsfa, GA 
PD: John Patrick 

WHITNEY HOUSTON "Own' 

KKMJ/ADSIin, TX' 
PD: Ales O'Neal 
MD: Shelly Knight 

RIC SAANDLER 'let" 

KGFMBakersrreld, CA 
OM: Bob Lewis 
PD/MD: Chris Edwards 

BEN GREEN 1Vnhoui" 
SIXPENCE 'Dream' 

KKDJMakersrreld, CA' 
PDAAD: Kenn McCloud 

CHRIS EMERSON 'Broken" 
HOOTIE "Innocence" 
REGIE HAMM'Bapas" 
WHITNEY HOUSTON -Own' 

WLIFMaltimore, MD' 
MD: Mark Thuner 

No Adds 

WBBEBaton Rouge, LA 
OM/PD: Don Gosaelin 
MD: Michelle Southern 

JAMES TAYLOR "Grass 
RIC SANDLER'Let' 
WHITNEY HOUSTON "Own' 

WMJYBiloxi -Guffpori, MS' 
PD. Walter Brown 

VONDA SHEPARD 'Rai y' 
WHITNEY HOUSTON 'Own" 
CHRIS EMERSON -Broken' 

WYSFBirmingham, AL' 
po Jeff Tyson 
APGMD: Vane Wong 

HOOTIE 'InnumKe" 
WHITNEY HOUSTON "Own" 

KXLTBoise, ID' 
PD: Tobin Jabal 

No Adds 

WMJXAìoaton, MA' 
PO: Don Kelley 
APD: Candy 0-ferry 
MD: Mark Lawrence 
8 WHITNEY HOUSTON Own' 

V EBEBridgeport, CT' 
PD: Curtis Hanson 
MD: Denny Lyons 

No Adds 

WEN/Bridgeport, CT' 
POND: Steve Marcus 
8 DIXIE CHICKS "Landslde" 

WJYEAìuflalo, NY' 
PD: Joe Che. 
2 CHRISTINA AGUILERA "Babbler 

WHITNEY HOUSTON Born" 

WHIZ/Cordon, OH' 
PD: Terry Simmons 
MD: Key.igh Krim 

1 AVRIL LAVIGNE 'We" 
I KID ROCK/SHERYL CROW "Prime' 

WSUY/Charieston, SC' 
PD: Loyd Fad 
MD: Randy Maikos 

CHRIS EMERSON "Broken" 
HOOTIE "Innacace' 
JAMES TAYLOR 'Grass" 
RIC SANDLER "Let 
WHITNEY HOUSTON 'Don' 

WDEF/Chaffanooga, TN' 
PD: Danny Howard 

DANA GLOVER "Over. 
HOOTIE -Innocence- 
JAMES TAYLOR "Grass" 
WHITNEY HOUSTON 'Own" 

WLITi hiago,IL' 
OWPD: Bob Make 
MD: Eric Rkheke 

No Adds 

WRRM/CincimMti, OH' 
OM/PD: T.J. HdMnd 
APOND: TM Mono 

GARFUNNEGSHMP Bounce" 
DANA GLOVER "Glee' 

WDOK/Cleveland, OH' 
P D: Sae Mule 

COUNTING CROWS 'Taxi 
HOOTIE 'Innocence 
GONDA SHEPARD 'Rainj 
WHITNEY HOUSTON 'Don" 

KKLI/Colorddo Springs, CO' 
W PM Kevin Callahan 
MD: Joel Navarro 

VOLADA SHEPARD Tony 

WTCB/Columbia, SC' 
POND: Brent Johnson 

BEN GREEN "Wrdut" 
JAMES TAYLOR 'Gras- 

WSNY/Columbus, OH' 
PD: Chuck Knight 
MD: Seere Cherry 

No Adds 

KKBNCorpus Christi, TX' 
OM Audrey Wlkan 
PO/MD: Jeeon Reid 

WHITNEY HOUSTON 'Own' 

KWLBallas, TX' 
OWPD: Kurt Johnson 

No Adds 

WLOT/Dayton, OH' 
OM: Mary Fkwnor 
PGMD/Prorno Dr.: Sandy Colli 
4 REGIE HAMM'Babos 

CELINE DION "NNO' 

KOSI/Denver, CO' 
PD: hark Edwards 
AMID: Stowe Hammon 
2 WHITNEY HOUSTON Own- 

HOOTIE 'Innocence 

KLTUDes Moines, IA' 
OM: Jim Schaefer 
POMO: Tm White 

No Adds 

WNIC/Dehoil, MI' 
FD: Lai Bennett 
6 KID ROCKSHERYL CROW 'Picture- 

NORAH JONES 'Know' 

WOOF/DotlMn, AL 
GWPDAAD: Leigh Simpson 
5 HOOTIE Innocence 
2 CHRIS EMERSON 'Broken' 

JAMES TAYLOR "Grass' 
WHITNEY HOUSTON "Own" 

KTSMIEI Paso, TX 
PD/MD: Bill Tole 
APO: Sem Caetano 

KEITH URBAN -SomeEWy' 

WXKCIErie, PA 
PO: Ron Arlen 
MD: Satt Stevens 

SHEER BUSS "Dream" 
SIXPENCE .'Dream" 

WIKY/Evansville, IN 
PD/MD: Mark Baker 
4 DIXIE CHICKS 'Landslide" 
4 REGIE HAMM "Bades' 

WCRZ/FIinI, MI' 
OWPD: J. Penick 
MD: George McIntyre 
5 ROD STEWART "FOOksh' 

KIO RCCKiSHERYL CROW -Picture" 

KTRR/Ft. Collins, CO' 
POND: Mark Callaghan 

WHITNEY HOUSTON "Own" 

WGYL/Ft. Pierce,FL 
P0: kalke Fitzgerald 
APD/MO: Jan °'Ranh/ 

No Adds 

WAJIAj. Wayne, IN' 
OM: La Tobin 
PD: Barb Richard. 
MD: Jim Barron 

BEN GREEN "WMlan" 
VONDA SHEPARD "Amoy' 

WAFY Frederick, MO 
MD: Norman Hamy Schmidt 
6 KEITH URBAN -Raining" 

WKTK/Gainesville, FL' 
PD: La Howard Jacoby 
APD: Kevin Ray 

HOOTIE "Innocence" 
WHITNEY HOUSTON 'Own" 

WLHTBrend Rapids, MI 
PO: 1381 Belley 
APO/MD: Mary Tumor 

CRAIG DAVID 'Hidden' 

WOOD/Grand Rapids, MI' 
PO: John Penick 
t PAUL SIMON 'Father' 

WMAG/Greensboro, NC' 
OM: Tim Satterfield 
POMO: Nick Allen 

No Adds 

WMYI/Greenville, SC' 
PD: Greg McKinney 

WHITNEY HOUSTON 'Own" 

WSPNDreenville, SC' 
PD/MD: Brian Taylor 

CHARLOTTE CHURCH 'Kura' 

WRCHMarthud, CT' 
PD: Allan Camp 
MD: Joe Henn 
2 CHRISTINA AGUILERA "BaNdul" 

JAMES TAYLOR 'Grass' 

MIR/Honolulu, HI' 
PD: Weyes Maria 
MD: Chris Had 

HOOTIE "Innocence" 
WHITNEY HOUSTON 'Own' 

KSSK/Honokjhi, HI' 
POND: Paul Wilson 

GEORGE HARRISON 'Cloud' 

WAHLUHuntsville, AL' 
PD: La Reynolds 
MD: Bonny O'Brien 

CHRIS EMERSON 'Broken" 
SIXPENCE 'Bream' 
WHITNEY HOUSTON 'Owñ 
DANA GLOVER "D.er" 
BEN GREEN -Whoa' 

WTPVlndianapolá, IN' 
PO: Gary Havens 
MO: Steve Cooper 

DANA GLOVER 'Dver' 

WYXBAndianapolis, IN' 
PD: Greg Dunkin 
APDEMD: Jim Carom 

No Adds 

WIFM/Johnson Cily, TN' 
VP/Prog.: Mark E McKinney 

WHITNEY HOUSTON "Own' 
VONDA SHEPARD worry' 

WKYEIJoAI1SIO m,PA 
PD: Jeck Michael. 
MD: Brien Wolfe 

HOOTIE.. "Innocence' 

WOLRA(alamazoo, MI 
OWPD: Ken Lone 
APD/MD: Brian Wertz 

No Adds 

KUDLA(ansas City, KS' 
PD: Dan Hurst 

DANA GLOVER 'Over' 
WHITNEY HOUSTON MVP" 

KSRC/1(alsas City, MO' 
OWPD: Jon Zollnr 
M0: Jeanne Ashley 

No Adds 

WJXBA(noxville, TN' 
POND: Verres Dard 

GARFUNKEL/SHARP_ "Boum 
DANA GLOVER 'Ove' 

KTDYAafaye0e, U' 
PD: C.J. Clements 
MO: Steve Wiley 
3 GARFUMCELSHARP. "Bounce" 

CHRIS EMERSON "Broken" 

WFMKAansing, MI' 
PD: Chris Reynolds 

12 UNCLE KRACKER 

GAYNOR 'Knew 
BEN GREEN WMOUI' 
CHRIS EMERSON Broken' 
HOOTIE... "Moosce' 

JAMES TAYLOR "Gras 
WHITNEY HOUSTON "Own' 

KMZOA.as Vegas, NV' 
001/P0: Cat Thomas 
APO/MD: Gwen Fruga 

No Adds 

KSNE/ as Vegas, NV' 
PD: Tom Chase 
MD: John Bern 
9 CÉLINE DION 'Last' 

4 REGIE HAMM "Babies' 
WHITNEY HOUSTON 'Owñ 

KBIGItos Angeles, CA' 
PD: Jhani Keye 
APDAID: Robert Archer 

TA TU I 'Thugs' 

KOSTA.os Angeles, CA' 
PO: Jheni KKaayyee 

APDNO: Stella Sohwam 
No Adds 

WVEZ/LoulsvHIB, KY' 
APDND: Joe Fade* 

No Adds 

WMGNAHadison, WI' 
VPNrorogg: Pat O'NNN 
APO/MD: Mark Van Allen 
4 HALL A OATES "Forever' 

KVLYi1HcALIen, TX' 
PD/MO: Ales Dunn 

CHRIS EMERSON "&seen' 
JAMES TAYLOR "Grass' 
SIXPENCE 'Dream' 

WLAO Melbourne, FL' 
OWPO: Jell McNeal 

1 BEN GREEN Without" 
HOSTIE_. Innocence" 
JAMES TAYLOR "Grass' 
RUSSELL WATSON "Sacred' 
WHITNEY HOUSTON "Own" 

WRVR/Memphis, TN' 
PD: Jerry Dan 
MD: Kremer 

No Adds 

WMGOANiddlesex, NJ 
PD: Tim Teftt 

AVRIL LAVIGNE WO- 
WHITNEY HOUSTON "Own' 

WLTEAOinneapolis, MN' 
POMA: Gary Nolan 

No Adds 

WLTO/Mihvaukee- Racine, WI' 
POND: Shan Atkinson 

WHITNEY HOUSTON -Own 

WMXCANobile, AL' 
PD: Den Meson 
MD: Mary Booth 

No Adds 

KJSN/Modedo,CA' 
PD/MD: Gary Michaels 

DJ SAMMY 8 MOD 'Heaven 2' 

WOBMIMomroulh -Ocean, NJ' 
OWPD: Den Tun 
6 JOSH GRWAN Ski!' 
2 AVRIL LAVIGNE 'Wall' 
1 JOHN MAYER "Body" 

KWAVANonlerey- Salinas, CA' 
POND: Born. Mandy 

CHRIS EMERSON "Broken' 
RIC SANDLER "Led 
WHITNEY HOUSTON "Own 

WALKMassau- Suffolk, NY' 
POSAD: Rob Miller 

14 WHITNEY HOUSTON 'Owñ 

WKIY/Nassau- Suffolk, NY' 
PO: Bill George 
MD: Jodl Vale 

No Adds 

WLMGMew Orleans, LA' 
PO/MD: Steve Suter 
APO: Johnny Sam 

No Adds 

WLTW/New York, NY' 
OM: Jim Ryan 

10 WHITNEY HOUSTON "Own" 
7 JAMES TAYLOR 'Grass' 

WWDEModolk, VA' 
OWPD: Don London 
APOMD: Jett Moreau 

No Adds 

KMGLMklahoma City, OK' 
PD: Jeff Couch 
MD: Steve O'Brien 
d REGIE HAMM "Bades" 

DANA GLOVER 'Over. 

KEFNVOmaha, NE 

POND: Steve Albeben 
APD: Jeff Lana 

No Adds 

WMGF/Orlando, FL' 
OM: Chris KampnMW 
PD: Ken Payns 
APO/MD: Brenda Metlhews 

JAMES TAYLOR 'Grass' 
WHITNEY HOUSTON Own' 

WMELPensacola, FL' 
PGMD: Kevin Peterson 

HOO11E.. "Innocence" 

WBEB/Philadelphia, PA' 
PO: Chris Conley 

WHITNEY HOUSTON 'Own" 

KESZ/Phoenix, AZ' 
PO: Shaun Holly 
APD/MD: Creig Jackson 

No Adds 

KKLT/Phoenix, AZ' 
PD: Joel Grey 

No Adds 

WLTJA'Ktahutgh, PA' 
PD: Chuck Steven 

CHRIS EMERSON 'Broken" 
HOOTIE "Innocence" 
JAMES TAYLOR "Grass ' 

WSHH/PKtsburgh, PA' 
POND: Ron Ann 
3 CHRISTINA AGUILERA "Beautiful" 

WHITNEY HOUSTON 'Own' 

WHOM/Portland, ME 
PD: Tkm Moon 

GEORGE HARRISON "Cloud' 
HALL x DATES 'Fortner 

KKCWAPorSand, OR' 
PD/MD: BBI Minckler 

JAMES TAYLOR 'Grass" 

WWLUProvidence, RI' 
PO: Tony Bristol 
APD: Davey Morels 

No Adds 

WRALATaleigh- Durham, NC' 
OWPD: Joe Wade Fcrmicola 
MD: Jim Kelly 

No Adds 

WRSNBaleigh- Durham, NC' 
PD: Bob Bronson 
MD: Deve Han 

No Adds 

KIND/Reno, NV' 
PD/MD: Dan Fritz 

No Adds 

WIVRMichmond, VA' 
OWPO: Bill Cahill 

JAMES TAYLOR "Grass 
WHITNEY HOUSTON "Own' 

WSLAPowsk. (MrAhsg, VA 
PD: Don Morrison 
MD/APO: Dick Daniels 
6 ROD STEWART "Fodsh" 

WRMMATOchester, NY' 
OkV00: John McCrse 
MD: Teresa Taylor 

CHRIS EMERSON 'Broken' 

KGBY/Sacromento, CA' 
PDrx1D: Brad Waldo 
7 CHRISTINA AGUILERA 'Beausool" 

KYMX/Sacramento, CA' 
DIrrProg.: Merk Evans 
PO: Bryan Jackson 
MD: Dave Diamond 

DANA GLOVER "Over' 
KEITH URBAN 'Somebody' 

KEZK/SI. Louis, MO' 
PD: Smokeyy Riven 
MD: Jim Doyle 

No Adds 

KBEEAìall Lake City, UT' 
PD: Rusty Keys 

HOOTIE_ "Innocence" 

KSFVSaff Lake City, UT 
OWPO: Alen Hague 
APD/MD: Lance Balance 

No Adds 

KOXT/San Antonio, TX' 
PD: Ed Scarborough 
APD/MD: Tom Graye 

JAMES TAYLOR Grass' 

KBAY/San Jose, CA' 
PO: Jkn Murphy 
MD: Bob Koller 

JAMES TAYLOR "Grass' 

KSBL/Sada Barbara, CA 
APOMD: Nancy Newcomer 

No Adds 

KLSY/Seaffle- Tacoma, WA' 
PO: Tony Coles 
MD: Devi Thomes 

No Adds 

KRWM/Sealtle- Tacoma, WA' 
PD: Tony Cobs 
MO: Leurs Dens 

No Adds 

KVKVShreveport,LA' 
OM: Gerry McCoy 
PA/MD: ' henkt Huffman 

32 FAITH HILL "Cor' 
WHITNEY HOUSTON "Own' 

WNSNAiouth Bend, IN 
PO/MD: Jim Roberts 

No Adds 

KISCiSpokane, WA' 
OWPD: Rob Harder 
APD: Merk Holmen 
MO: Dawn Marcel 

CHRIS EMERSON 'Broken" 
HOWIE "Innenrex' 
KEITH URBON 'Somebody" 

KXLY/Spokane, WA' 
PD: Bees Tyler 
MD: Steve Knight 

WHITNEY HOUSTON 'Own' 

KGBXISpring(ield, MO 
OM: Rich Beeler 
PO: Paul Kelley 
APD/MO: Dave Roberts 

DANA GLOVER "Over 
JAMES TAYLOR 'Grass" 

WMASBpringlield, MA 
PD: Paul Cannon 
MD: Rob Anthony 

AVRIL LAVIGNE "Wm" 
JOSH GR08AN Soli" 

KIOY/Stoddon, CA' 
PD/IAD: John Christian 

CHRIS EMERSON "Broken" 

JAMES TAYLOR 'Grass 
WHITNEY HOUSTON "Dun' 

WMTX/Tampa, FL' 
OWPD: Tony Florentine 
APAVMD: Bobby Rich 

AVRIL LAVIGNE 'WIT" 

WRVF/Toledo, OH' 
PO: Beet Micheal, 
MD: Mark Andrews 

HALL 8 GATES SDrover- 

KMXZ/tucson, AZ' 
OM: Buddy Van Arada. 
PD: Bobby Rich 
APD/MD: Lwlie Lois 

No Adds 

WLZWANica -Rome, NY 
PO: Peter Naughton 

CELINE DION 'NO' 

WASH/Washington, DC' 
PD: Steve Allan 

No Adds 

WFWNielPahBaackFl 
PD: Rick Shockley 
APOSID: Chad Peny 

CRAIG DAVID ' Haden" 
F1001 If 'Innocencre 

WHUDANestcllaster, NY' 
OWPD: Steve Petrone 
MD/APO: Tom Ford 

AVRIL LAVIGNE "Wdh" 
WHITNEY HOUSTON 'Own' 

WMGSWilkes Barre, PA' 
PGMD: Stan Phillips 
9 HOOTIE. "Innocence" 

6 AVRIL LAVIGNE 'Wall' 
DANA GLOVER 'Doer' 

WJBRAVilmington, DE' 
PD: Michael Waft 
MD: Katey Hill 
8 REGIE iddIO '5,1..' 

JAWS TAYLOR 'Grass 

WGNUWilminglon, NC 
PD: Mike Farrow 
MO: Craig Thomas 

MD HOOBSHERYL CROW "Picture' 

KRBByAmNilhffa, KS' 

APDNO :Sr®nns Masre 
10 MERCY ME Imagine" 

6 AVRIL LAVIGNE WO" 
4 JOHN MAYER 'Body" 

WSRS/Worcaster, MA' 
PD: Steve Pack 
MD: Jackie Brush 

CHRIS EMERSON 'rolen' 
HOOTIE. 'Innocence' 
WHITNEY HOUSTON "Own' 

WARM/York, PA' 
PD: Kelly West 
APO/MO: Rick Men 
d REGIE FLAMM 'Babies' 
3 DANA GLOVER "Over" 

AVRIL LAVIGNE 'With' 
CHRIS EMERSON "Broken' 

*Monitored Reporters 
136 Total Reporters 

119 Total Monitored 

17 Total Indicator 
13 Current Indicator Playlists 

Did Not Report, Playlist Frozen (4): 
KEZA/Fayetteville, AR 
WPEZ/Macon, GA 
WSWT /Peoria, IL 
WGFB /Rockford, IL 
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KEVIN CARTER ADULT CONTEMPORARY 
kcarter@radioan drecords. com 

Forecast: Humid, 90% 
Chance Of Estrogen 
Miami's Lite FM rewrites radio's rules 

t wasn't very long ago in radio's life cycle that con - 
ventionall wisdom dictated that women didn't like to 
listen to other women on the radio. You never heard 
two women on the air back to back; hell, you weren't 
even supposed to play two female artists back to back. 
You certainly never heard a woman doing a solo 
drivetime shift. 

The litany of Cold War -era fears 
continues: Women feel threatened by 
other women on the radio; 
they think female jocks 
sound overtly sexy. In a 
nod to progressive thinking, 
however, some stations 
eventually had a female 
personality in middays, 
sometimes in overnights 
and almost always one on 
the morning show, mostly 
to laugh at the morning 
guy's lame jokes. 

Now, Jefferson -Pilot's gold -based 
AC WLYF (101.5 Lite FM) /Miami is 

exploding those tired stereotypes by 
putting air personalities who possess 
an extra X chromosome in the station's 
prime shifts (5:30am- midnight). And 
the concept is working: In the latest 
fall numbers, WLYF is up 4.1- 4.512 +, 

tied for fourth in the market and im- 
pressively large with upper -demo 
women. 

"I never intentionally set out to cast 
an all- female play; I set out to cast a 
play that happened to speak to wom- 
en," says Rob Sidney, WLYF's Direc- 
tor /Programming & Operations. 
"The performers are gender -neutral." 

The concept "all -girl radio" con- 
jures up some conflicting mental imag- 
es: "I picture something out of Austin 
Powers, with fembots wearing go-go 
boots and miniskirts - that's definitely 
not what we're doing here," says 
Sidney. 

Not Written In Stone 
Sidney blames radio's antiquated 

thinking on a herd mentality that 
long ago blindly adopted certain 
radio "rules." No one has ever seen 
a notarized copy of these rules, how- 
ever, and if they are carved in stone 
tablets somewhere, no one has yet 
carried them down from the moun- 
taintop. 

"I have yet to see the supposed re- 
search that would indicate that a 
woman doesn't belong on the air in 
the daylight hours," Sidney says. "Re- 
member, radio was a very chauvinis- 

tic business, largely developed in bars 
by a bunch of guys drawing format 

docks on soggy napkins." 
Sidney also notes that 

the earliest forms of rudi- 
mentary research consist- 
ed of this same bunch of 
guys observing waitresses 
slipping coins into the 
jukebox to see what kind 
of music the waitresses 
liked. "It's not surprising 
that these early rules de- 
veloped," he says. 

Fast -forward to radio's Pleis- 
tocene era. Lite FM's idealized liv- 
ing, breathing target is a 42- year -old 
working woman. "Everything we 
do supports that target, even in non- 
working hours," Sidney says. "Right 
or wrong, we figured, 'Who better 
to relate to that woman than anoth- 
er woman of similar tastes ?' That's 
not to say that a man couldn't be as 
relatable. It's all about a point of 
view." 

Which is not to say that 
Lite's airstaff was some 
cute pre -planned promo- 
tional gimmick; it's not. It 

evolved organically. Mom - 
ing diva Susan Wise an- 

chors wakeups, followed 
by MD Gayle Garton, 
Ellen Jaffe in afternoons 
and recently acquired 
market vet Kimba doing 
nights. 

Moving Right Along 
Sidney admits that he's knowing- 

ly violated several supposedly invio- 
lable radio precepts while hurrying 
along the usually glacial process of 
moving women through the system 
and into prime shifts. "It used to be 
done with baby steps," he says. "A 
woman might break in by doing over- 
nights, then maybe move to nights 
eventually, then to morning news, 
then middays and maybe MD. And all 

the while we were all thinking, 'My, 
aren't we progressive ? "' 

Lite MD /midday talent Garton 

Ellen Jaffe 

worked her way up the airshift lad- 
der while paying her dues: over- 
nights, then the Love Songs show. Sid- 
ney says that, when he was looking to 
fill prime shifts, the finalists for the po- 
sitions just happened to be female. "I 
was looking for whoever fit the needs 
of the listener the best," he says. "I was 
looking for a great professional com- 
municator, irrespective of gender." 

In 1997 the station made a change 
on the morning show - the largest, 
most intimidating airshift for any 
station to fill. "A tape happened to 
cross my desk from a woman doing 
afternoons for Westwood One's 
Bright AC format," says Sidney. 
"Susan Wise was compelling and re- 
latable, a person who made interest- 
ing comments from a decidedly fe- 

male point of view with- 
out being heavy -handed 
or sounding like an activ- 
ist. She sounded like a 

friend." 
Soon the deal was 

done, and the die was 
cast. "She was genuinely 
thought -provoking," Sid- 
ney says. "She was talk- 
ing about lifestyle issues 
that real women talked 
about - she talked about men, and 
that really marked the beginning of 
a shift in the tenor of the station." All 

that lip service in the con- 
ference room about a sta- 
tion that was truly serv- 
ing women was begin- 
ning to become reality. 

Breaking Rules 
Jaffé s career got off to a 

glamorous start in 1979, in 
the accounting department 
at crosstown WAXY -FM. 
"When she finally got up 

the nerve to cut her first tape, her GM 
told her, 'You have a terrible voice - 
you ll never make it in this business,'" 
Sidney says. 

Jaffe was determined to prove him 
wrong and went on to work in Lon- 
don radio for a few years. "When the 
afternoon opening came up in 1999, I 

offered it to her," Sidney says. "She's 
since told me it's the best choice she 
ever made." In January of this year 
Jaffe was promoted to Asst. PD. 

In September of 2002, after 30 
years with WLYF that included 
terms on every airshift, the legend- 
ary Ron King announced his retire- 
ment at age 65. Another prime shift 
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SIDNEY'S ANGELS? WYLF/Miami's morning, midday and afternoon 

ladies pose in an homage, if you will, to Charlie's Angels. Since Kimba didn't 

arrive until well after the movie's release, maybe the girls can reconvene to 

recapture the magic in time for the sequel. 

opened up; this time, it was nights. 
Sidney was bombarded by more 
than 100 applicants of both genders. 

"Again, I was looking for the best 
qualified person; the most creative, 
engaging personality; and 
someone who knew South 
Florida and could talk to 
women," he says. Was he 
worried about breaking 
yet another mythical rule? 
"Not really. I'd already vi- 
olated all the previous con- 
ventions anyway. I was 
waiting for the gender po- 
lice to come and lock me 
up. 

One of the finalists was market vet 
Kimba, who had spent her entire 16- 

year career in Miami, doing Rock, 
Classic Rock and Alterna- 
tive. "Kimba had done ev- 
ery shift, including morn- 
ings for two years at 
WZI'A, so she was really a 
pioneer in that regard," 
says Sidney. 

"She had all the qualifi- 
cations we were looking 
for, including marquee val- 
ue and brand equity. The 
longer we deliberated, the 

clearer it became that we were about 
to hire another woman." 

Kimba started in January. "Oh, 
yeah, I also blew yet another rule," 
Sidney adds. "I hired someone from 
outside the format." 

If 

shows anymore, especially in this 
format." 

Bottom line: This ain't the Lifetime 
Network on the radio, with anything 
remotely male -oriented screened out 

for your protection. "We 
found that we can talk 
about anything," says Sid- 
ney. "It'.s OK to talk about 
the Super Bowl - or auto 
repair - as long as it's fil- 

tered through a woman's 
perspective. They do talk 
about tat stuff in real life." 

Now that Lite -FM's air - 
staff is complete and the 
vibe appears to be work- 

ing, Sidney is grateful that the lopsid- 
ed estrogen -to- testosterone ratio is 

where it is, because in that ratio lies 

the truth. "The women keep me hon- 
est," he says. "Having them here 
serves as a litmus test -a benchmark 
for what will work and won't work. 

"Right now I feel that we're doing 
great radio. We're here to provide a 

product that provides companionship 
while serving the needs of our clients 
and listeners - and if we can also 
make a few bucks for the parent com- 
pany, great. We deliver a sizable au- 
dience, and the fact that the delivery 
system happens to be women is sec- 

ondary" 

Why Is This News? 

While the station certainly seems to 
appreciate the attention it is getting (a 

Lite -FM profile appeared in the Jan. 28 

Miami Herald), Sidney appears con- 
flicted. "I'm grateful that 
you're interested, but I'm 
also sorry that this is a 

news story," he says. "One 
hundred years of radio, 
and we're still talking 
about this. 

"It's indicative of the 
current state of radio, de- 
spite all the efforts made 

Garton by women, and by men on 
behalf of women. It dem- 

onstrates that." 
Asked if his actions could possibly 

trigger similar moves elsewhere, Sid- 
ney smiles and says, "Hopefully, not 
in my market." 

If nothing else, Sidney is happy that 
he's had a hand in pulling back the 
curtain to reveal that some of the rules 
conceived so long ago in that dimly 
lit bar never really existed. "Maybe we 
can finally throw that soggy napkin 
away," he says. 

Ki 

Susan 

Rob S idney 

Wise 

A Woman's Perspective 

Lest you think Ute FM 
has declared itself a sover- 
eign, man-free zone, may 
we introduce you to a cou- 
ple of dudes? First, there's 
morning news wit Greg 
Budell. "Greg's role is the 
wiseass," says Sidney. "His 
nickname is 'The Human 
Smirk.' Susan tends to play 
it straighter. 

"This is not your typical 
hackneyed morning show setup, with 
the buffoon guy telling lame jokes and 
the bimbo giggling to the side. Wom- 
en respond to what Greg has to say 
and, more importantly, to how he says 
it." 

Overnighter Ron Phillips also 
serves as morning show wrangler. 
"Ron Phillips is one of the best 
late -night talents in this or any 
market," says Sidney. "There are 
so few live and local overnight 

mba 

Gayle 
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LAST 
WEEK 

THIS 

WEEK 

1 o 
3 0 
2 3 

4 0 
5 5 

6 6 

7 7 

9 0 
8 9 

11 o 
10 11 

13 ® 
16 ® 
17 0 
14 15 

18 0 
15 17 

22 0 
19 19 

21 

20 21 

23 22 

25 23 

28 

26 ® 
29 

27 27 

24 28 

IDebut> e 
/Debut> ®i 

AC TOP 3O, 
February 14, 2003 

ARTIST TITLE LABELS) 
TOTAL 
PLAYS 

4 1- 
PLAYS 

GROSS 
IMPRESSIONS 

001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

DIXIE CHICKS Landslide (Monument /Columbia) 2543 +11 349742 13 11711 

FAITH HILL Cry (Warner Bros.) 2436 +3 340342 22 11211 

PHIL COLLINS Can't Stop Loving You (Atlantic) 2373 -102 315300 19 11310 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 2348 +38 323201 18 10610 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 2096 -164 261990 40 11010 

KELLY CLARKSON A Moment Like This (RCA) 1640 -115 187646 21 9410 

DARYL HALL & JOHN OATES Forever For You (U- Watch) 1550 -49 157579 14 10212 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 1530 +18 202585 38 9910 

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 1517 -82 184447 63 11110 

CHRISTINA AGUILERA Beautiful (RCA) 1435 +136 229033 8 8714 

SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/IDJMG) 1320 -34 175171 13 9710 

ROD STEWART These Foolish Things (J) 1187 +108 151485 11 8812 

CELINE DION I Drove All Night (Epic) 975 +247 168100 4 8512 

JOSH GROBAN You're Still You (143 /Reprise) 880 +205 88520 3 9012 

JOHN MAYER No Such Thing (Aware /Columbia) 811 -27 117629 35 6610 

REGIE HAMM Babies (Refugee /Universal South) 667 +21 69765 5 5817 

CELINE DION At Last (Epic) 620 -143 88172 10 4911 

DANA GLOVER Thinking Over (DreamWorks) 514 +119 42201 3 71110 

PAUL SIMON Father And Daughter (Nick /Jive) 426 -47 43119 11 5611 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 421 +15 85191 10 3112 

TAMARA WALKER If Only (Curb) 401 -34 33141 12 6210 

DJ SAMMY & YANOU Heaven (Candlelight) (Robbins) 273 -24 64072 15 2811 

GEORGE HARRISON Stuck Inside A Cloud (Capitol) 262 -5 24368 3 4611 

AVRIL LAVIGNE I'm With You (Arista) 236 +43 67943 2 2019 

GARFUNKELISHARPIMONDLOCK Bounce (Manhattan) 233 +6 21510 8 4513 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 225 +58 53774 3 1813 

UNCLE KRACKER In A Little While (Lava) 216 -1 55056 8 1510 

MARIAN CAREY Through The Rain (MonarC /IDJMG) 194 -82 22227 17 3310 

VONDA SHEPARD Rainy Days (Jacket) 126 +69 8524 1 2815 

ASELIN DEBISON To Say Goodbye To You (Independent) 122 +122 11818 1 010 

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
between No 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new 
adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overa:l total stations playing a song. Most Increased Plays lists the songs 
with the greatest week -to -week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons 
used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
GLORIA GAYNOR I Never Knew (Logic) 
Total Plays: 117, Total Stations: 21, Adds: 1 

KEITH URBAN Somebody Like You (Virgin) 
Total Plays: 98, Total Stations: 16, Adds: 3 

WHITNEY HOUSTON Try It On My Own (Arista) 
Total Plays: 80, Total Stations: 42, Adds: 38 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 
Total Plays: 22, Total Stations: 18, Adds: 17 

BEN GREEN Without You (ASRC) 
Total Plays: 22, Total Stations: 12, Adds: 6 

JAMES TAYLOR September Grass (Columbia) 
Total Plays: 7, Total Stations: 17, Adds: 17 

CHRIS EMERSON Broken Heart (Monomoyl 
Total Plays: 0, Total Stations: 15, Adds: 15 

Songs ranked by total plays 

Most Added ®, Po :, 

www.rradds.com 
ARTIST TITLE LABEL(S) ADDS 

WHITNEY HOUSTON Try It On My Own (Arista) 38 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 17 

JAMES TAYLOR September Grass (Columbia) 17 

CHRIS EMERSON Broken Heart (Monomoy) 15 

DANA GLOVER Thinking Over (DreamWorks) 10 

AVRIL LAVIGNE I'm With You (Arista) 9 

REGIE HAMM Babies (Refugee /Universal South) 7 

BEN GREEN Without You (ASRC) 6 

VONDA SHEPARD Rainy Days (Jacket) 5 

CHRISTINA AGUILERA Beautiful (RCA) 4 

RIC SANDLER I'll Let Ya Know (Rich ID) 4 

TEBETIVIEERIZT 
ouP 

UIIP lÿ 1111 1T, Vi',00 

ON YOUR DESK NOW! 

DEBUT #1 IN THE UK 

THE ISLAND GEF JAM MUSIC GROUP A UNIVERSAL MUSIC COMPANY 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

CELINE DION I Drove All Night (Epic) +247 

JOSH GROBAN You're Still You (143 /Reprise) +205 

CHRISTINA AGUILERA Beautiful (RCA) +136 

ASELIN DEBISON To Say Goodbye To You (Independent) +122 

DANA GLOVER Thinking Over (DreamWorks) +119 

ROD STEWART These Foolish Things (J) +108 

HUEY LEWIS & GWYNETH PALTROW Cruisin' (Hollywood) +101 

JO DEE MESSINA Bring On The Rain (Curb) +91 

BRYAN ADAMS Here I Am (A &M /lnterscope) +83 

J. BRICKMANIREBECCA L. HOWARD Simple... (Windham Hill) +78 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

JON SECADA 
is back with an edge!!! 

National Label Promotion: losvany Castillo 
(305) 695 -7077 iastillo@crescentmoonrecords.com 

CRESCENT MOON RECORDS, LLC 

West Coast Promotion: Laffite Benitez Texas Promotion: Walter Velasquez 
(323) 481 -3793 Laffitebenitez @sbcglobal.net (281) 879 -4191 Waltervelasquez @hotmail.com 
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Simply Said.. 
Classic WHITNEY 
At It's Finest 

#1 Most Added at AC 
On over 40 stations 

« TRY IT ON MY OWN » 
tie pine tingling new single that's sure to preserve her legendary eminence. 

"Whitney has delivered another power ballad that sounds like it could have come straignt out of 1985...the worner here said they 
love 'Try It On My Own' for its message and the inspiration it gives them. AC Radio is going to once again be the leader in breaking 

a smash from a superstar artist...nobody does it like WHITNEY!" - Rob Miller, PD-WALK Long Island 

"This is the Whitney performance that will win listeners hearts over again!" 
Jhani Kaye, PD-KOST/LA 
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umpono 
Dawn McCollough 

Asst. PD /MD, KEZA (Magic 
107.9) /Fayetteville, AR 

'- AC/HOTAC 

At the Ozark Mountains' southern 
gate, Fayetteville is an eclectic, ex- 
panding town in Northwest Arkansas, 
minutes from Wal -Mart's home offices 
and the state's economic engine. At 
Magic 107.9 we position the station as 
"Your heritage 100,000 -watt home of 
the Arkansas Razorbacks." Our lis- 
teners expect a clean, family -friendly 
environment. The focus is on parents 
traveling with children or a professional 

office setting, and the key is variety. We feature local- 
ized information sandwiched between the best variet- 
ies of music from the 1960s through today. AC is 
quickly evolving. It's not just three decades of music. 
You must keep your listeners interested by playing old 
favorites like James Taylor or Elton John and touch on 
today with Sheryl Crow or The Spin Doctors. Next, pro- 
vide a taste of fantasy with Chris Isaak or The Pretend- 
ers. Give them the unexpected, like Avril Lavigne's 

"Complicated," The Dixie Chicks' "Landslide" or Norah Jones' "Don't 
Know Why." Then go back to The Kingsmen, The Temptations or 
Fontella Bass. Every 20 minutes you've covered it all - memories, 
emotions and a gift from today. Isn't that why they call it the "present "? 
Balancing the musical budget and continuous musical variety is part of 
the magic of Northwest Arkansas. 

Country crossovers continue to suc- 
ceed at AC, with The Dixie Chicks 

(Monument /Columbia) and Faith Hill 
(Warner Bros.) in the top two spots this 
week ... The top 10 is stagnant overall, 
but Christina Aguilera moves in, as 
"Beautiful" (RCA) goes 11 -10* ... Celine 
Dion's "A New Day Has Come" (Epic) 
moves to recurrent this week after a year 
on the chart - but take a look at the 16- 
13* move for Dion's newest hit, "I Drove All Night" ... Josh Groban 
climbs 17 -14* with "You're Still You" (143 /Reprise) ... Vonda Shepard 
is back with "Rainy Days" (Jacket), debuting at No. 29 ... Most Added 
honors go to Etoile Zisselman and Arista for Whitney Houston's "Try 
It on My Own." If you haven't checked it out, this is vintage Whitney ... 

Avril Lavigne moves to No. 1 at Hot AC with "I'm With You" (Arista) as 
the label continues its roll atop the chart; Lavigne follows labelmates 
Santana into the top slot ... Kid Rock climbs into the top five with "Pic- 
ture" (Atlantic) ... In a tight top 15, 3 Doors Down leap three with "When 
I'm Gone" (Republic /Universal), going 15 -12* ... A huge debut for Match- 
box Twenty: "Unwell" (Atlantic) enters at No. 24 ... Sister Hazel return 
to the chart with "Your Mistake" (Sixth Man) at No. 39. - Anthony Acampora, Director /Charts 

artest 
ARTIST: Everclear 

LABEL: Capitol 
By MIKE TRIAS /ASSISTANT EDITOR 

It's been a crazy life for Everclear front - 
man and Culver City, CA native Art 

Alexakis. His father abandoned the fam- 
ily, both his brother and an early girlfriend 
died of drug overdoses, and he even at- 
tempted suicide. 

"I don't know why I didn't die," he says. 
"People can disappear in a matter of a sec- 
ond; that light is extinguished. But I came 
back from death from an overdose when I 
was 21. It was 5 in the morning outside of 
this house, and there was an EMT truck 
next door. Why? Because the driver had 
come home to use his bathroom. If he 
hadn't been there, I'd be dead." 

Deciding to make a change, in 1991 
Alexakis moved to his then -girlfriend's 
hometown, Portland, OR, and things 
started to turn around. A year later two 
significant events occurred in Art's life. 
The first was the birth of his daughter; the 
second was the formation of Everclear, 
with Alexakis as lead vocalist and guitar- 
ist, Craig Montoya as bassist and Scott 
Cuthbert as drummer. 

The band created a buzz on the local 
scene, and in 1994, after replacing 
Cuthbert with Greg Eklund, they signed 
to Capitol Records. In 1995 they released 
their major -label debut, Sparkle and Fade, 
which went platinum. Alexakis also 
gained fame covering the 1996 political 
conventions for MTV. Everclear released 
the double -platinum CD So Much for the 
Afterglow in 1997, and in 2000 they un- 
veiled Songs From an American Movie, 
Vols. 1 & 2. 

Everclear's latest brainchild, called 
Slow Motion Daydream and produced by 
Alexakis and Lars Fox, will arrive in 

stores March 11. The album's theme is 
looking for hope in dark times. Alexakis 
says, "This album goes to a different place. 
I had always toned down the politics in my 
lyrics, but not on this one; I let it come out 
as I felt it, saying what I wanted to say. 
It's an opinionated record because we're at 
a time in our history where we all need to 
stand up and be heard. 

"American life probably concerns me 
now more than anything else. Times are 
getting tougher for everybody. The rich are 
getting richer, the poor are getting poorer; 
there's no middle class anymore. We're 
seeing more and more people out of work. 
There are people with master's degrees 
making hamburgers. How could I write 
and not be cognizant of these things? 
That's why the songs on this record deal 
with the past two years." 

On the album's lead single, "Volvo Driv- 
ing Soccer Mom," Alexakis sings much of 
the song about a former teenage wild child 
from the perspective of the soccer mom her- 
self. Of the song's message, he says, "Maybe 
the soccer mom is actually more real than 
the wild child. In every porn star and tat- 
tooed freak you see, there's a normal, 
middle -class person waiting to get out. In 
reality, I'm a soccer dad. I was this drug - 
addict, punk rock guy from the projects, 
and last week I was cheering when my 
daughter got a goal at her soccer game. I'm 
just saying that despite the uniforms we all 
wear, people can still connect with each 
other as their lives change and grow." 

Don't Miss The One Great Industry Event Of 2003! 
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America's Best Testing Hot AC Songs 12+ 
For The Week Ending 2/14/03. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

3 DOORS DOWN When I'm Gone (Republic/Universal) 4.07 4.04 85% 15% 4.18 85% 15% 

STEREO FUSE Everything (E0/Windup) 

STONE SOUR Bother (Roadrunner/IL1JMG) 

COLDPLAY Clocks (Capitol) 

4.02 

4.00 

3.95 

3.84 

3.98 

3.86 

47e/a 

58% 

58% 

7% 

11% 

10% 

4.12 

4.02 

4.07 

46% 

59% 

59% 

8% 

10% 

9% 

LIFEHOUSE Spin (DreamWorks) 3.94 3.97 81% 18% 3.95 83% 20% 
AVRIL LAVIGNE I'm With You (Arista) 3.93 3.97 93% 28% 4.12 93% 25% 

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney/Hollywood) 3.88 3.88 71% 17% 3.93 73% 15% 
MATCHBOX TWENTY Disease (Atlantic) 3.87 3.86 91% 23% 3.99 94% 20% 
PAY THE GIRL Freeze (TVT) 3.79 3.40 24% 3% 3.13 24% 3% 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 3.74 3.80 94% 39% 3.82 98% 42% 

COUNTING CROWS FIVANESSA CARLTON Big Yellow Taxi (Geffen//nterscopel 3.74 3.60 58% 10% 3.81 61% 10% 
DAVE MATTHEWS BAND Grey Street (RCA) 3.72 3.74 66% 16% 3.93 67% 15% 

NORAH JONES Don't Know Why (Blue Note/Virgin) 3.68 3.50 86% 32% 3.71 89% 31% 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 3.67 3.56 95% 41% 3.72 98% 40% 

TORI AMOS A Sorta Fairytale (Epic) 3.65 3.55 65% 19% 3.65 71% 20% 
DAVE MATTHEWS BAND Where Are You Going (RCA) 3.61 3.64 88% 40% 3.71 91% 38% 

DIXIE CHICKS FISHERYL CROW Landslide (Monument/Columbia) 3.61 3.56 87% 31% 3.66 91% 32% 
AVRIL LAVIGNE Complicated (Arista) 3.60 3.60 97% 62% 3.73 98% 64% 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 3.60 3.57 95% 56% 3.52 97% 59% 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Curb /Reprise) 3.58 3.49 53% 9% 3.42 55% 11% 

CREED One Last Breath (Windup) 3.56 3.59 92% 45% 3.48 92% 49% 
KID ROCK FISHERYL CROW Picture (Atlantic) 3.55 3.39 82% 26% 3.76 86% 22% 

BON JOVI Misunderstood (lsland/ID MG) 3.53 3.56 64% 14% 3.62 65% 13% 

CREED Don't Stop Dancing (Wind -up) 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 

UNCLE KRACKER Drift Away (Lava /Atlantic) 

3.52 

3.49 

3.49 

3.52 

3.55 

- 

68% 

82% 

48% 

21% 

32% 

11% 

3.43 

3.35 

3.69 

69% 

84% 

50% 

26% 

38% 

10% 

CHRISTINA AGUILERA Beautiful (RCA) 3.45 3.49 91% 37% 3.50 92% 39% 
NO DOUBT Underneath It All (lnterscope) 3.41 3.46 96% 56% 3.54 99% 59% 
FAITH HILL Cry (Warner Bros.) 3.41 3.37 87% 35% 3.41 92% 38% 
UNCLE KRACKER In A Little While (Lava) 3.40 3.32 82% 34% 3.52 86% 35% 

Total sample size is 534 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their formaUmusic preference. RateTheMusic. com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic. com. The RTM system is available for local radio stations by calling 
818- 377 -5308. RateTheMusic. com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

Indicator 
Most Added° 

SIXPENCE NONE THE RICHER Don't Dream It's Dyer (Reprise/Curb) 

NO DOUBT Running (lnterscope) 

MACY GRAY When I See You (Epic) 

DAVE MATTHEWS BAND Where Are You Going (RCA) 

MATCHBOX TWENTY Unwell (Me /isma / Atlantic) 

JOHN MAYER Why Georgia (Aware /Columbia) 

SISTER HAZEL Your Mistake (Sixth Man) 

B2K AND P. DIDDY Bump, Bump, Bump (Epici 

New &Active 
GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

Total Plays: 301, Total Stations: 8, Adds: 1 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 
Total Plays: 286, Total Stations: 16, Adds: 1 

NO DOUBT Running (lnterscope) 

Total Plays: 276, Total Stations: 29, Adds: 19 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 

Total Plays: 224, Total Stations: 17, Adds: 6 

DAVID GRAY Be Mine (A TO/RCA) 

Total Plays: 222, Total Stations: 23, Adds: 3 

PETER STUART With My Heart In Your Hands (Vanguard) 

Total Plays: 179, Total Stations: 20, Adds: 1 

LUCE Good Day (Nettwerk) 

Total Plays: 160, Total Stations: 10, Adds: 1 

CHANTAL KREVIAZUK In This Life (Columbia) 

Total Plays: 142, Total Stations: 13, Adds: 5 

SUSAN TEDESCHI Alone (Tone-Cool/Artemis) 

Total Plays: 126, Total Stations: 15, Adds: 0 

SANTANA FIMUSI) Nothing At All (Arista) 

Total Plays: 124, Total Stations: 11, Adds: 1 

Songs ranked by total plays 

f- 
Reporters 
WKDD /Akron, OH 
PD: Keith Kennedy 
MO/Promo Olr. Lynn Kelly 
2 LISA MARIE PRESLEY "boles' 
1 COLDPIAY"Clads 

DEUCE PROJECT 'Stone' 

WRVE/Albany, NY 
PD: Randy McCatLn 
MD: Tred HWSe 

GOO G00 DOLLS "Sympathy" 
EgOTIE..innocence' 

KPEK/Albuqueyue, NM 
OM: Bill May 
PD: Mike Parsons 
MD: pxya 
APO: Jamey Earreras 
79 UNWRITTEN LAW "Lie 
25 CALLING 'For 
5 FEEL Nang 
3 NO DOUBT "Running' 

KMXS/Anchorage, AK 
PD: Rosy Lennox 
MD: Monika Thomas 

No Aids 

KAMX/ALstin, TX 
PD: Scooter B Sevens 
MD: Clay Culver 

NO DOUBT "Running" 
SISTER HAZEL "Mistake' 

KLLY/Bakerslkld, CA' 
PD/MD: EJ. ijdx 
APD: Erik Fox 

FEEL "Name 
CHANTAL KRE/MZUK'Lie' 
DEUCE PROLET "Stolle 
LISA MARIE PRESLEY'Lyhts" 

WWMXA1altinore, MD 
VPIProg: Bill Pasha 
Po: Steve Mona 
MD: Ryan Sampson 

MATCHBOX PYENrY'Umell' 

WMJJ/Birmirgham, AL 
PD/MD: Tom Hannhan 

No Adds 

WBMXiBoston, MA 

MVP/Po.: MGreg 
Strassell 

D: Mroike u away 
1 CHANTAL KRIVIAZUK "LAe- 

PEARL JAM Thumbing' 

WTSS/Butlals, NY 
PD Sue O'NNI 
MD: Rob Loess 

NO DOUBT 'Runni g' 

WCOD/Cape :od, MA 
OM: Gregg 
MD: Caryl Pe 

11 SIXPENCE "Awn" 

WMT/Cedar Rapids, IA 
PD/JD: Mike Blakemos 

MATCHBOX TWENTY "Unvelr 
N3 DOUBT 'Rstxtr " 

SIXPENCE.. "Dream 

WALCAStarieston, SC 
PD: Brom McKay 

11 3 DOORS DOWN Lone 
9 AVRIL LAVIGNE 'WAN 

BON JON "Maunder" 

WLNK/ClMriotte, NC 
OM: Tom Jackson 
PD: Neel 
APO: Chia 
MD: Derek James 

MATCHBOX TWENTY "Unwell" 
UNCLE KRACKER Doti 

WIMX/Chicago, IL' 
P0: May Ellen Kachlnske 
Station .: Barry James 

No Adds 

WKRO/Cincinrlati, OH' 
OM: Chuck Finney 
PD: Tommy Freda 
APD: Grover Collin 
MD: Brian Douglas 

18 MATCHBOX TWENTY "Unwell" 
2 LUCE"Good" 

JASON Milk "Remedy' 
DEUCE PROJECT "Sloe' 

WVMX/Cincinnag, OH' 
PD: Steve Bendar 
MD: Storm Bennett 

1 CHRISTINA AGUILERA "Beautdur 

WMVX/Ckveland, OH 
PD: Dave FPooppoovv 

MD Jay Hudson 
CHRISTINA AGUILERA '8eauntur 
MATCHBOX TWENTY "Ureter' 

WOAL/Cleveland, OH 
P0: Allan Fee 
MD: Rebecca Wilde 

COUNTING CROWS 'Taxï 
LISA MARIE PRESLEY 'Lights' 
MATCHBOX TWENTY "Unwell" 
UNCLE KACKER "Dril 

NMI/ColoradoSpmps, CO 
PD: Kevin Callahan 
APOMD: Andy Carlisle 

BON JON "Asunder' 
CALLING "Fig' 
DEUCE PROJECT "Slone 
FEEL "Name" 
LISA MARIE PRESLEY "Lights' 
NO DOUBT 'Running" 

WBNS/Columbus, OH 
PD: Jeff Bdlenbn 
MD: Robin Cole 
6 COLDPLAY "Clods - 
3 NO COURT "RUminp 

DEUCE PROJECT Tto e' 
MATCHBOX TWENTY 'Unwell" 

KKPNICorpus Christi, TX' 
PO: Jason Helery 
MD: Derek Lee 

DAVID GRAY Um' 
FEEL "Name" 
PETER STUART "Hands- 

KDMXAIallas -R. Worth, TX' 
PD: Pat MCMalan 
MD: Lisa Thomas 
2 LISA MARIE PRESLEY 'WAN" 

COLDEAY Lods" 
RAY THE GIRL Tri' 

WDAOIDanbury, Cr 
PD: Bill Trolle 
MD: Sharon Kelly 
B B2K AND P DIDDY "Bump" 

WMMX/Dayton, OH' 
PD: Jell Stevens 
MD: Shaun Vincent 

CHRISTINA AGUILERA "Bpaulaul' 

KALC/Demer- Boulder, CO' 
OM: Mike Stem 
PD: Tom Glerdnm 
APDIAD: Koman 
7 MATCHBOX TWENTY "Unwell' 
5 UNCLE KRACKER Malt' 

3 DOORS DOWN 'Gone" 

KIMN/Denver- Boulder, CO 
PD: Ran Harrell 
APDAMD: Michael Gifford 
I MATCHBOX TWENTY 'Orwell" 

UNCLE KRAMER "pelf 

KSTZ/Des Moines, M 
OWPD: Jim Schaefer 
MD: Jimmy Wright 

CHANTAL KREVIAZUK -Lie 
MACY GRAY "See" 

SIXPE NCE.. "Dream" 

WOVD/Detroit, MI 
Interim PD: Alex Tear 
APD: Rob Haselton 
MD: Ann DeHs 

Na Adds 

WKMX /DoNMn, AL 
OMMD: Phil Thomas 

21 DAVE MATTHEWS BAND 'Going' 
11 JOHN MAYER 'Georgia" 
11 MACY GRAY See" 
11 SISTER HAZEL'MStee' 

KSIVEI Paso, TX 
OWPD: Courtney Nelson 
MD: Chris Ellett 
5 MUA "Back" 
1 STACIE ORRICO "Shxk" 

MACY GRAY-See' 
DANIEL BEDINGHELD "One" 

WINK/Ft. Myers, FL 
OMIPOMD: Bob Griasingar 

DEUCE PROJECT "Store 
FEEL "Name" 

GOOD CHARLOTTE 'Famous' 
JASON MRAZ 'Remedy" 
JOHN MAYER 'Georein 
LISA MARIE PRESLEY "LO N' 
ROBBIE WILLIAMS -Feel" 

WMEE/Ft. Wayne, IN' 
PD: John O'Rourke 
MD: Chris Cage 

32 DIXIE CHICKS "Léldaee" 
11 MATCHBOX TWENTY "Neese' 

9 NORAH JONES "Know" 
2 AVRIL LAVIGNE WO' 

KAIZMFresno, CA 
OWPD: E Curtis Johnson 
APO. Laurie West 
MD: Chris Blood 

14 DEUCE PROJECT -Store" 
2 HOODS... !nascence" 

WVTIICrand Rapids, MI' 
PD/MD: Jeff Andrews 
APD: Ken Evans 

15 3 DOORS DOWN "Gone 
SIXPENCE... "Dream" 

WON/Greensboro, NC 
PD: Steve Wllllame 
MD: Eric Gray 

SIXPENCE 'Dream' 

WIKZ/Hagerstown, MD 
PD: Rick Alexander 
MD: Jeff Rotarian 

SIXPENCE. "Dream" 

WORK/Harrisburg, PA' 
PD: John O'Dea 
MD: Denny Logan 

MATCHBOX TWENTY "Unwell' 
UNCLE KRACKER "Doti 

WTICAladlord, CT 
PD: Steve Seihany 
APDIMD:Jeennine Jersey 

CALLING "Fa" 
FEEL -Name" 
GOO GOO DOLLS "Sympathy" 
JASON MRAZ "Rand, 
KELUE WREY'L5 
MACY GRAY See 

KHMXMouskn- Galveston, TX 
PD: Marc Sherman 

1 LISA MARIE PRESLEY "Lights' 
HAASE.. "Innocence' 

WENS/Indianapolis, IN 
OWPD: Greg Dunkin 
MD: Jim Carona 

3 DOORS DOWN "Gone 
COLDPAY "Clocks" 
JOHN MAYER "Georgia' 
NO DOUBT -Runnos 
SIXPENCE.. "Dream 

WZPI/Indianapoliis, IN' 
PD: Scott Sands 
MD: Dave Decker 
4 J LOPEZ FILL COOL J 'Haw" 

MATCHBOX TWENTY "Unwer 

KMXBAas Vegas, NV' 
OWPD: Cat Thomas 
APD,UD: Charm Fruge' 

No Adds 

WMXltexington- Fayette, KY' 
PD: Jill Meyer 

SANTANA FMUSIO'Nodung- 

KURBA-ttge Rock, AR 
PD: Randy Cain 
APO: Aaron Anthony 

FEEL "Name" 
LISA MARIE PRESLEY 'Lights' 
NO DOUBT "Running' 

KYSR/Los Angeles, CA 
APO/MD: las Psylt 
6 LISA MARIE PRESLEY "Lights' 
3 GOR GOO DOLLS "Sympathy' 

WMAO/Madison, WI 
PD: Mike Ferris 
MD: Laws Ford 

BON JON Monde( 
GOO GOO DOLLS "Sympathy" 

WMBZANemph's, TN' 
OM: Jerry Deer 
PD/MD: Kranas 

MATCHBOX TWENTY "Unwell" 

WMC/Memphis, TN 
PO: Ches Taylor 
MD: Toed SL Jags 

28 LISA MARIE PRESLEY "Ligas" 
22 CALLING "For' 

4 DAVID GRAY lane" 
1 NO DOUBT "Running' 

Wlm/Milraukee, WI' 
OM: Rick Belcher 
PD: Bob Walker 
3 JOHN MAYER "George 
1 JOHN MAYER 'Body 

WMYX/Milwaukee, WI 
PD: Brian Kelly 
APD/MD: Marc Richards 

28 MATCHBOX TWENTY "Ureter 
23 BOWLING FOR SOUP "Bel' 
22 JOIN MAYER "George 
22 SIXPENCE "Dream 

KSTP/Mimeapdis, MN 
OM: Leighton Peck 
MD: JillRoen 

45 UMRE KRADER "Der 
27 JASON MRA2 "Remedy" 

KOSOAAodeato,CA 
PD: Max Miller 
MD: Donn Miller 
6 JACK JOHNSON "Bubble" 
1 HOOTIE "Innocence' 
1 DEUCE PROJECT Store" 

CALLING -For" 
FEEL "Name" 

WJLK/Monmoulh- Olean, NJ' 
OWPD: Lou Russo 
MD: Debbie Ma Nia 

DEUCE PROJECT "Stec' 
UNCLE KRACKER-Dritt' 

KCDU/Motderey-Salinas, CA' 
PDMD: PAW Skott 

HOOTIE innocence 
NO DOUBT 'Running' 

WlaN/New Orleans, LA 
OWPD: John Roberts 
APD: Duncan James 
MD: Stevie G 

GOO GUA DOLLS Sympátly- 

WPLJMew York, NY' 
VPIProg.: Tom Cuddy 
PD: Scar Shannon 
APOAAD: Tony Mescem 
2 LISA MARIE PRESLEY "Lights" 

WPTFModolt, VA 
PD: Steve McKay 

LISA MARIE PRESLEY'4ft' 
MATCHBOX TWENTY 71mer 

KYISANdahoma City, OK' 
OM: Chris Baker 
POND: Ray Kaiase 

16 NO DOUBT Aunnmg" 

KSRZ/Omaha, NE' 
PO: Eric Johnson 

SIXPENCE "Dream' 

WOMX/Orlando, FL' 
Interim PD/APD: Jeff Cushman 
MD: Laura Frande 

COLDPLAY "GaUa" 

KBBY/Dxnard- Ventura, CA' 
MD: Denen McPeake 

CALLING "Fon' 
LISA MARIE PRESLEY "igris' 

WJLO/Pensacola, FL 
OM: Jim Mehanay 
PO: Steve Wall 
APDMID: Blake it Nigh 

LISA MARIE PRESLEY "bates" 
MATCHBOX TWENTY 'Wear 

WMWX/Phikdelphia, PA' 

APDMD Joe Proke 
NO DOUBT "Running" 
SIXPENCE. -Dream' 

KMXP/Phoenix, AZ 
PD: Ron Price 

No Adds 

WZPTÁ dlsburgh, PA' 
PD: Keith Clerk 
APO/MO: Jenny Hartwell 

MATCHBOX TWENTY 'Unwell' 

WMGXAPoAland, ME 
PO: Rand Klnhbeum 
APDMD: Ethan Minton 

ND DOUBT 'Running" 

KRSK/PoitIand, OR' 
PD: Dan Penlpeid 
MD: Sheryl Stewart 
I DEUCE PROJECT done 

LISA MARIE PRESLEY "Light" 

WRFY/Readinp PA' 
PDAIID: Al Burles 

GOO GOO DOLLS' - 

USAMARIEPIES 'WIN" 
NO DOUBT 'Running" 

WSNEA'rovidence, RI' 
PO: Bill Hess 
MD: Gary Trust 

FEEL 'Name" 
GOO GOO DOLLS "Sympathy' 
USA MARIE PRESLEY LAMS' 

KLCAAtego, NV 
PD: Beal, 
MD: COMM) Wray 

DEUCE PROJECT Stone 
JASON MRAZ 'Remedy" 
LISA MARIE PRESLEY "Wks' 

KNEVAIeno, NV 
PO: CAR Tredway 
9 DEUCE PROJECT Stone 

CALLING Tai' 
COOLER KIDS 'Around' 
HOOTIE 'Innocence 
JC COSSEZ 'Bower" 

KNVOAieno, NV 
MD: Heather Combs 

COLDPLAY 'Clocks" 
DEUCE PROJECT gon' 
10011E 'Irxxxence 
KELLIE COREY lie 

WMXB/Richmond, VA' 
PD: Tim Baldwin 
MD: Michelle Prosser 
3 SIXPENCE. 'Dream' 
1 COLDPLAY "Clocks' 

WVORM0chester, NY 
PD: Dave LeFtole 
MD: Joe Boned 

No Adds 

1070/Saaaainento, CA' 

PD: Ed rambertEvans 
APEMD: Jim Matthews 

1 JOHN MAYER "George 
HOOTIE 'Innocence" 
LISA MARIE PRESLEY "Lights" 
LACY WOODWARD 'Gels" 

KYKY/SI. Louis, MO 
PD: Smokey Rivers 
APDIMD: Grog Hewitt 

1 HOOTIE "Innocence' 
JOHN MAYER T,eorga" 
MATCHBOX TWENTY 'Unwell" 

WVRV/St. Lou's, MO' 
PD: rmck 
MD: 

LlJ 

CHANTAL KREVIAZUK'Ldé' 
NO DOUBT "Running' 

KOMB/SaN Lake City, UT 
OM: Alain Hague 
PD Anke taboo 
APDMD: J4. May 

MATCHBOX TWENTY 'WNW 
UNCLE /CRACKER "Duly 

KFMBiSan Diego, CA' 
VP/GWPD: Tracy Johnson 
APD: Jen Sewell 

No Adds 

KMYI/San Diego, CA' 
PD: Duncan Peyton 
APO/MD: Mel McKay 
11 NO DOUBT -Running' 

K101/San Francisco, CA' 
PD: Michael Martin 
MD: James Baker 
4 SIXPENCE 'Dream" 
2 KID ROCKSHEYI CROW 'Picture' 

NO DOUBT 'Running" 

KLLC/San Francisco, CA 
PD: John Peake 
MD: Derek Madden 

70 MATCHBOX TWENTY "Unwell" 
1 CHANTAL KREVIAZUK "Lie 

NO DOUBT "Running' 

KQR/SanJose, CA' 
PD: Jim Murphy 
APDIMD: Michael Marbrez 
I F NO DOUBT "Among" 

KRUZ/Santa Barbara, CA 
MD: Mandye Thomas 

No Adds 

KMHX/Sada Rosa, CA 
PD: Mark Thomas 

FEEL "Nana" 
HOODS 'Innocence" 
KELUE COFFEY "Le' 
USA MAIE PRESLEY 1455" 
UNCLE KRACICFJ3 n 

KPLZAìeaNle-Tacoma, WA 
PD: Kent PMIgps 
MD: Alisa Fkshlnalo 

JASON MRAZ "Ramedy' 

WHYN/ iprilpheld, MA' 
OWPD: at McKay 
APD: Matt Gregory 

MATCHBOX TWENTY "Unmet 

WSSR/Tanlpa, FL' 
OM: Jeff 

S n l t PD: Rick Schm 
APD: Kurt Schreiner 
MD: Kristy Knight 

IIOOTIE Irrose 

WWWMRoledo, OH 
OM: Tlm Roberts 
PD: Steve Marshag 
APO/MD: Jeff Wicker 
8 MATCHBOX TWENTY "Timer 

LISA MARIE PRESLEY "Lie%- 

WKPK/Traverse City, MI 
PD: Rob Weaver 
MD: Heater Leigh 

MACY GRAY-See 

KZPT/Tucson, AZ' 
PO: Carey Edwards 
APDMID: Ladle Lois 

No Adds 

KIZS/Tulsa, OK' 
Interim PD/APD/MD: Krim 
Gower 

19 NO DOUBT "Running' 

1 

WROXAWashington, DC 
Steve 

yY 

MD: Carol Parke 
No Adds 

WWlliWashinplon, DC 
PD: Mike Edwards 
APDAID: Sean Sellers 

DAVID GRAY 'nine' 

WAtFMédPalmB®dLFL 
PD: Russ 
APDMD: Itydetlevarre 

LISA MARIE PRESLEY'tgM5" 

KFBZ/WlchHa, KS' 
PD: Barry MCKay 
MD: Sunny WyMe 

FEEL 'Name' 
LISA MARIE PRESLEY lghts' 

WXLO/Worcester, MA' 
APDIMD: Becky Nichols 

CALLING 'Far 
1110TIE . 'Innocence" 
LISA MARIE PRESLEY 0910s" 

NO DOUBT'Running- 

WMXYMOUTgstown- 

Warren, OH 
OWPD: Dan Rivers 
MD: Mark French 

BON JON 'Wunder" 
STEREO FUSE "Ever,hrg' 

*Monitored Reporters 
101 Total Reporters 

90 Total Monitored 

11 Total Indicator 
9 Current Indicator Playlists 

Did Not Report, Playlist Frozen (1): 
WWVV /Savannah, SC 

Did Not Report For Three Consecutive 
Weeks; Data Not Used (1): 
WNKUElmira- Corning, NY 

J 
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WEEK WEEK 

3 0 
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1 3 
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4 6 

7 7 

8 8 
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16 0 
20 a 
17 18 

22 0 
21 

25 ® 
19 22 

18 23 

¡Debut> ED 

29 ® 
23 26 

27 a 
24 28 

28 29 

30 

34 a 
26 32 

32 ® 
31 34 

33 35 

36 a 
/Debut> a 

37 38 

¡Debut> 

39 40 

HOT AC TOP 40, 
February 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

f I - 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTAL STATIONS, 
CHART ADDS 

AVRIL LAVIGNE I'm With You (Arista) 3338 +237 336682 11 8812 

DIXIE CHICKS Landslide (Monument /Columbia) 3311 +32 297532 14 7711 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 3168 -206 323063 19 8610 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 2907 -43 288855 25 8211 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 2904 +268 278025 12 8311 

NO DOUBT FILADY SAW Underneath It All (lnterscopel 2883 -170 294680 19 8310 

MATCHBOX TWENTY Disease (Atlantic) 2440 -38 225568 18 7611 

UNCLE KRACKER In A Little While (Lava) 2338 -43 197996 24 7110 

NORAH JONES Don't Know Why (Blue Note /Virgin) 2108 -85 230949 32 6311 

CREED One Last Breath (Wind -up) 1858 -90 148164 36 7310 

CHRISTINA AGUILERA Beautiful (RCA) 1822 +127 172814 8 5813 

3 DOORS DOWN When I'm Gone (Republic /Universal) 1709 +61 132709 10 6614 

TORI AMOS A Sorta Fairytale (Epic) 1672 -28 178858 17 6410 

AVRIL LAVIGNE Complicated (Arista) 1650 -37 153763 42 8710 

VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 1562 -132 150604 48 7310 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 1526 +222 147799 10 6711 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Reprise /Curb) 1339 +332 134566 3 8119 

FAITH HILL Cry (Warner Bros.) 1147 -44 101009 18 5010 

COLOPLAY Clocks (Capitol) 1064 +218 152213 5 6117 

BON JOVI Misunderstood (Island /IDJMG) 987 +115 113172 7 5814 

UNCLE KRACKER Drift Away (Top Dog /Cava /Atlantic) 982 +278 90363 4 5819 

DAVE MATTHEWS BAND Grey Street (RCA) 976 -99 110147 11 4510 

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney /Hollywood) 880 -268 84672 16 4910 

MATCHBOX TWENTY Unwell (Melisma/Atlantic) 800 +541 105489 1 70120 

JOHN MAYER Why Georgia (Aware /Columbia) 752 +172 98801 3 4516 

STEREO FUSE Everything (EU /Windup) 749 -45 73212 15 4511 

PAY THE GIRL Freeze (TVT) 700 +37 54160 6 3911 

CREED Don't Stop Dancing (Wind -up) 618 -163 52913 9 4010 

STONE SOUR Bother (Roadrunner /IDJMG) 595 -7 52804 7 3110 

PUDDLE OF MUDD She Hates Me (flawless /Geffen /lnterscopel 561 +7 41378 5 1310 

CELINE DION I Drove All Night (Epic) 554 +109 43556 2 2710 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 552 -121 61054 15 3010 

LUCY WOODWARD Dumb Girls (Atlantic) 541 +41 56397 4 4011 

VONRAY Inside Out (Elektra /EEG) 522 -21 37196 6 3210 

FROU FROU Breathe In (MCA) 422 -65 35407 8 2610 

PHIL COLLINS Can't Stop Loving You (Atlantic) 401 +17 34989 8 1510 

MACY GRAY When I See You (Epic) 358 +97 48712 1 2913 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 349 -34 67933 12 1711 

SISTER HAZEL Your Mistake (Sixth Man) 317 +41 37594 1 1711 

PINK Family Portrait (Arista) 317 -15 14350 6 810 

90 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

Most Added® 
www.rradds. corn 

ARTIST TITLE LABEL(S) 

LISA MARIE PRESLEY Lights Out (Capitol) 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

NO DOUBT Running (lnterscopel 

DEUCE PROJECT Stone Cold (Maverick/Reprise) 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 

FEEL Got Your Name On It (Curb) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (RepriselCurb) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

CALLING For You (Wind-up) 

COLDPLAY Clocks (Capitol) 

G00 GOO DOLLS Sympathy (Warner Bros.) 

ADDS 

24 

20 

19 

13 

12 

11 

9 

9 

8 

7 

7 

Bon*JOVj'MISUNDERST000» 

2003 Grammy Nominee 
®- ®i at R &R Hot AC 

26 * -24* at Monitor Modern Adult 
22 * -19* AIRPOWER at Monitor Top 40 Adult 

New at: WALC, KVUU, WMXY & WMAD! 

SOLD OUT ARENA TOUR 

MUSIC 

GOOGOO DOLLS 
,V.. . UNIVERSAL MUSIC COMPANY 

Most 
Increased Plays 
ARTIST TIT _E LABEL(S) 

TOTAL 
PLAY 

INCREASE 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) +541 

SIXPENCE NONE THE RICHER Don't Dream... (Reprise/Curb) +332 

UNCLE KRACKER Drift Away (Top Dog /LavalAtlantic) +278 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) +268 

AVRIL LAVIGNE I'm With You (Arista) +237 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel +222 

COLDPLAY Clocks (Capitol) +218 

JOHN MAYER Why Georgia (Aware/Columbia) +172 

CHRISTINA AGUILERA Beautiful (RCA) + 127 

BON JOVI Misunderstood (Island /IDJMG) +115 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Extend your on -air image! 

Quick STAN DTM 

Dress up your events Durable Construction 
Maximum Portability Set up in 30 seconds 

"They look great! We're very happy with the QuickStands." - Kathy Preim, WFPG & WKOE /Atlantic City 

"We'll do 80 -100 remotes this year, and the QuickStands will 
be at every one. They're functional, practical and easy to use." - Bill Baker, WKKD AM & FM & WRWC /Aurora, IL 

"We used it the day after we received it. Easy to set -up and take 
down; it is wonderful for us." - Ed Schumacher, WTUZ/New Philadelphia, OH 

BROADCAST 

PRODUCTS 
INCORPORATED 

1. 800. 433 -8460 
6528 Constitution Drive 

Fort Wayne, IN 46804 
USA (260) 459 -1286 
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Early Add: 
WBMX /Boston 

Impacting Hot AC Now 
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NORMAN BROWN 
"Just Chillin " 
GRAMMY NOMINATED! 

"The Feeling 
I Get" 

Ofitt Ships 2/25 
rttrn-eEat-' 

GOLDEN SLUMBERS 
"A Father's Lullaby" 
GRAMMY NOMINATED! 

"Blackbird" 
Dave Koz 

and Jeff Koz 

o 

BWB 
"G roovi n" 

#2 

BONEY JAMES 
"Ride" 
GRAMMY NOM. 

"Grand 
Central" 

EUGE GROOVE 
"Play Date" 

This Is 

BOB JAMES 
"Morning, Noon & Night" 

#1 

JONATHAN BUTLER 
"Surrender" 

"Pata Pata" 

JAZZ 

PAT METHENY GROUP 
"Speaking Of Now" 

O 

"Rewind "GFA 
Tuesday - 2/18 

LARRY CARLTON 
"Deep Into It" 
GRAMMY NOMINATED! 

a r r t,po "Put It Where 
You Want It" 
Ships 2/18 

KIRK WHALUM 
"Unconditional" 
GRAMMY NOMINATED! 

STEVE COLE "NY -LA" Full CD Coming In March. "Off Broadway" 

Congratulations to all our great artists and good luck to our Grammy 
Nominees.Thanks SMJZ radio and R &R for your support! 
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SWEET,rliii SIXTEEN r"."" 
far - ranging deeply informed insights to this format special, Sweet 

16.. Rendezvous Entertainment partner Frank Cody kicks things 

o ff wi th a passionate dis c u s si o n about th e disconnect between ra ángs 
and CD sales, an important emerging musical trend and powerful 

suggestions to ensure Smooth Jazz's future viability. Sincerest thanks to 

all who supported this special, especially the advertisers 

Smooth Jazz was born asafu//time 
format 16years ago this week, when 

KTWV(The Wave) /Los Angeles launched 

on Valentine's Day 1987. Since then numerous 

61/v/ fr'c%,' visionaries have contributed their DIVA to the 

dramatic success Sm o o th Jazz enjoys to d a y. fight such /um in a ri e s contribute 

A Chi//Fa/ls Over Smooth Jazz 
Continued from Page 1 

Homogenized Sound 
Veteran smooth jazz music executive 

and industry consultant Mark Wexler 
believes the format is suffering from 
complacency. "Creativity is lacking as 

artists have fallen into the trap of making 
music to fit radio rather than making 
creative statements that find their way onto 
a station's playlist," he says. 

"Smooth Jazz radio, though financially 
successful, has fallen prey to utilizing a 
formulaic approach resulting in a 

homogenized sound that lacks the 
creativity that was the very foundation of 
the format. 

"The end result is a passive format that 
lacks the necessary excitement to 
encourage consumers to go out and 
purchase the music they are hearing on 
these stations." 

Allen Kepler, Exec. VP /GM of 
Broadcast Architecture and Clear Channel 
VP/Smooth Jazz Programming, agrees that 
21002 was Smooth Jazz radio's most 
remarkable year. "More people are enjoying 
smooth jazz music than at any time in 

history. This is perhaps the only radio 
format that was built and has grown by 
listening specifically to radio consumers. 

"Three stations hitting No. 1 last spring 
was a milestone for smooth jazz. What this 
tells us is that the listeners are deepening 
their connection with the music, the artists 
and the radio stations. We are now at a 
crossroads. 

"It is a crucial time for us to promote 
our music, artists and stations. New artists 
will come, but artists who have established 
themselves now have an opportunity to 

become household names. We are finally 
beginning to have `stars' in this instrumen- 
tal genre of music. 

"Our listeners are very active, as 
anyone who has attended a smooth jazz 
concert can attest. As our core artists 
become more connected to the listeners, 
listeners become active consumers, and 
sales are more likely to follow." 

The Emerging Model 
I agree that established artists are 

poised to rise to a higher level of mass - 
appeal awareness; however, major labels 
have never been more impatient about 
developing new artists. 

There once was a time when record 
companies would be satisfied with sales of 
50,000- 75,000 copies of the first release 
from a new signing, recognizing that 

building an artist's career takes time. 
Now, labels have little patience for the 
building process. 

A number of artists who have 
consistently sold well have been dropped 
and smooth jazz promotion department 
staffs have been reduced, consolidated or 
eliminated. 

Why is this bad news for radio, as well 
as the recording industry? If record 
companies reduce their support of smooth 
jazz artists or abandon them altogether, 
the format will suffer from lack of fresh, 
compelling content. 

After all, radio doesn't make music; it 
plays music. Nor do record companies 
create the music; that is the job of artists. 
Record companies distribute and promote 
the music. It's an important distinction. 

I predict that the emerging model will 
resemble the film industry - at least I 
hope so. Independent film production 
companies are funded by major studios, 
which, in turn, reap profits from their 
investment by promoting and distributing 
the films. 

In the film industry it is common for 
the promotion and marketing budget of a 

movie to run two, three, even four times 
the cost of production. The music industry 
would be wise to adopt such a model. 

Out Of The Ordinary 
Like farmers who renew the fertility of 

the soil, we must rotate the crops and 
replace essential nutrients to have a 
healthy yield year after year. Essential 
nutrients for radio and records are new 
artists, as well as established artists. 
Smooth Jazz must remain open to new 
sounds, new music and new trends. 

It's interesting to note that the biggest 
breakthrough of 2002 was Norah Jones, 
an artist who defies categorization. Most 
programmers I talked to when Jones' 
debut album was released were reluctant 
to embrace someone who sounded so 
different from what had been traditionally 
played on Smooth Jazz radio. Jones 
helped to change the equation. 

Keyboardist -composer David Benoit 
observes, "If you look at what breaks 
through, it's something out of the 
ordinary. Blue Note's Bruce Lundvall 
took a risk, and just look at Norah Jones' 
huge success. 

"I've been fortunate to have a long, 
successful career that began before the 
advent of smooth jazz. These days you 
have to fight for any creativity or risk - 
taking. It's dangerous when we artists all 
try to sound alike. 

"So much of what you hear now is in 

the same medium tempo and riff -oriented. 
You rarely hear traditional A -B -A song 
form; instead, you'll hear a track built on 
a drum loop that shifts from F minor 7 to 
B flat minor 7. Maybe there'll be a brief 
8 -bar solo, and you can almost always 
count on a wah -wah pedal. I believe the 
time is ripe to get back to melody." 

Younger Listeners 
Mark Wexler believes that radio's lack 

of creativity is making it difficult to draw 
in new, younger listeners to be part of the 
smooth jazz community. "As a result, our 
demographics are getting older," he says. 

"From a business point of view, record 
companies have seen sales in the jazz 
format decline steadily, which ultimately 
makes it harder for labels to justify 
signing new artists. A lack of new artists 
results in a lower output of new music. If 
we are not careful and creative, Smooth 
Jazz radio will evolve into `Smooth 
Oldies.' 

"It is incumbent upon all of us to find 

new ways to attract younger listeners to 
Smooth Jazz. Excitement has been a key 

ingredient, and we need to recapture it. The 
end result will be a more vibrant musical 
format attracting a younger audience, 
which will create additional sales and a 

healthier business model for all." 

Nights are the perfect time 

for Smooth Jazz to stretch 

and embrace new music 

with the kast risk. 

Most Smooth Jazz general managers 
and sales managers that I polled would be 
pleased to see a modest shift toward 
younger demos. The current median age 
for most SJ stations lies somewhere 
between 44 and 47. To remain competi- 
tive, stations in our format need to 
continue delivering audience in the demos 
sponsors value most. 

Destination Programming 
How, then, can we attract younger 

listeners while retaining our strong core 
audience? With additional forms of media 
vying for attention, let's take a page from 
HBO: Destination programming works. 
Witness The Sopranos. This does not 
mean breaking a promise to the listener by 
being inconsistent; it means making a 
date. 

No less an authority than program- 
ming legend Steve Rivers, now President 

of Bellevue, WA -based Power Med a, 

says, "Smooth Jazz continues to be one of 
the most desirable products from both a 
consumer point of view for radio stations 
and as a great way to capture marker 
share. It is usually uncontested and nas the 

ability to dominate 25 -54 ratings. 
"Fresh, new music is essential to all 

contemporary formats, including Smooth 
Jazz Without breaking new music and 
neists, Smooth Jazz could heal down 
the same road as some other formal: 
heavily listened to, but less profit ttie due 
to the demo skew. Look at what happened 
to Beautiful Music, traditional AC, AOR 
and Oldies. 

"I agree with the need for identifying 
and embracing new trends, new arts and 
new music. With the fact that there is 
almost always only one SJ station i a 
market, it would seem to me that its fairly 
safe to expose new music - if its cone 
smartly. And targeting under 40 car_ also 
be done." 

Other formats have employed this 
tried -and -true technique; why not =_rnooth 

Jazz? Observing Smooth Jazz from the 
vantage point of a successful CHR -Rock- 
AC consultant, Guy Zapoleon says 
"Smooth Jazz has so much to offerers a 

source of discovery, as well as relaxation. 
I am surprised that Smooth Jazz stations 
don't sell new music more. Other 1 rmats 
are far more aggressive at getting their 
audiences excited about new prod:ct." 

Other radio formats have always 
introduced new music more exten3vely at 
night, when their most zealous fans are 

listening attentively. They do this tv 
dayparting. If a track takes off, generating 
requests and positive callout scores. it is 

moved into 24/7 rotation. 
Nights are the perfect time for Smooth 

Jazz radio to stretch and embrace new 
music with the least risk. Quiet St twin 

programs on Urban stations are a prime 
example of programming a specifiz, 
romantic mood that attracts a loyal 

audience night after night. 

Broca's Area 
There is a scientific reason to avoid 

excessive repetition. As many of uE first 
learned from Roy Williams' radio 
seminars (Williams is most famous for his 
Wizard of Ads Academy), the min.. works 
in mysterious ways. 

Place your thumb on your imaginary 
third eye. There, behind your forehead, is 

your prefrontal cortex, the brain center for 
planning, emotion and evaluation. Music 

Ait 

enters our minds through our ears wia the 
auditory cortex, then is processed and 
stored in the auditory associations area. 

66 Continued o 
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A Chi/Fa/ls Over Sniootb Jazz 
Continued from Page 65 

In 1861 Paul Broca identified the 

section of the brain that assesses syntax, 
now known as ` Broca's Area." Success in 

music depends on the ability to provoke 
Broca. 

Bryan Eisenberg, a well -known 
authority on advertising and marketing 
(check out his columns at 
www.clickz.com) explains, "According to 

cognitive neuroscience, our thoughts are 
composed of neither words nor pictures. 

"Human thought is a speed -of -light 
progression of mental images, each one a 

complex composite of sound, shape, 
texture, color, smell, taste and mood." 

Once a series of notes moves to 
Broca's Area, it is aligned with a meal 
pattern. Eisenberg explains further, 7 
"When Broca arranges information in the 
usual order, the result can be painfully 
predictable and, therefore, eminently 
forgettable. Only when you break the 

pattern of predictability do you achieve 
impact and memorability." 

That explains why some songs that fit 
the formula so perfectly fail to elicit 
lasting emotional impact. Predictable is 

boring, reliable is comforting, and 
discovery is satisfying. 

The Thrill Of Chill 
This leads me to a fresh new sound 

rapidly rising in popularity across the U.S. 
Originating on the beaches of Ibiza and 
that Spanish island's Café Del Mar, the 
musical genre "chill" has been a European 
phenomenon in the adult club scene. Chill 
has its roots in smooth jazz, dance, world 
music, electronica and pop. Unlike dance 
club music, chill appeals to a wide 
spectrum of ages and musical tastes. 

In cities like London, Paris, 
Amsterdam and across the Continent, the 
hypnotic pulse of chill has inspired such 
successful collections as Buddha Bar, 
Café del Mar and Ultra Chill. Virgin 

Megastores, Tower Records and other 
major retailers carry extensive inventories 
of chill compilations. 

These albums are frequently the 
work of club mixers and studio 
producers who combine the most 
popular tracks into a seamless musical 
experience. Hotel Costes in Paris 
created one of the most successful series 
of chill anthologies, which are exported 
throughout the world. 

On this side of the Atlantic hip hotels 
such as the W, the Standard and Ian 

Schrager's hotels offer their own 

customized chill CDs for their guests. The 

ambient sound of chill is heard in more 
and more restaurants. 

Sometimes referred to as "lounge," 
chill is occasionally heard on U.S. college 
radio and at dance clubs that cater to a 

slightly older audience. Sade, Paul 
Hardcastle, Chris Botti, Avenue Blue, 

Ronnie Jordan, Count Basic and, 

especially, Down To The Bone's smash 
"Brooklyn Heights" all have elements of 

the chill vibe: cool, sexy, hypnotic and less 

formulaic. 
I believe that chill has the power to 

revitalize smooth jazz and attract younger 
demos without endangering the top end. 

One Day Deep 
Facing the same challenges as all 

record labels, our company, Rendezvous 
Entertainment, puts a face on this musical 

genre by presenting the charismatic chill 

star Praful on his critically acclaimed 

album One Day Deep. 
Composed and produced by Praful, 

One Day Deep is sensual and relaxing 
music that employs sax and flutes, down - 

tempo smooth jazz, chilled grooves, 
Western dance vibes and Brazilian 
rhythms. 

Born and raised in Germany, Praful 

became attracted to the international 
music scene in Amsterdam in 1987, where 
he studied jazz, sax and flute at the School 
of Arts. He won the Dutch Heineken 
Cross -Over Award in 1999. 

Praful is eager to hit the smooth jazz 
circuit in America. He says, "Like many of 
you, I have been to quite a few places on 
this planet, meeting people of different 
skin color, language and energy. 

"Curiosity, circumstances or a spiritual 
quest has brought me to these people, and 
I've learned to play their music either 
before or after I've been there. Western, 
Eastern, Southern, Northern -I love it 

all. It's different expressions of the same 

joy, pain, silence and life." 
In addition to One Day Deep, 

Rendezvous will issue a series of chill 
CDs titled Rendezvous Lounge. They 

Chill has the power to 

revitalize Smooth Jazz and 

attract younger demos 

without endangering 

the top end 

will be co- produced with Mark 
Gorbulew, a renowned mixer, producer 
and musical director of New York's 
famous nightclub Au Bar. Gorbulew is 

also in residence at Buddha Bar in 

Manhattan. His musical career spans 
three decades, beginning in progressive 
radio in Washington, DC. 

Rendezvous is by no means the only 

record company to recognize the 
commercial appeal and smooth jazz 
compatibility of chill. Expect releases 
from other labels, as well as chill -flavored 

tracks by established smooth jazz stars. 

This is where the importance of 
dayparting comes in again. Chill is a 

natural addition to Smooth Jazz nighttime 

programming. Incorporating chill at night 
with a sensual blend of top -testing tracks 

packaged as a sexy destination can give 
Smooth Jazz listeners a new reason to turn 

off the TV and turn on the radio. 

New Ideas 
Here are a few more ideas to help 

stimulate record sales and generate 
revenue for radio. 

New Music Monday: Every hour 
Smooth Jazz can feature a "New Music 
Spotlight." Pre -announce as well as back - 
announce the track, providing information 
about the new artist and how and where to 

buy the CD. This could be a feature the 

sales department can sell to a music 

retailer or electronic equipment store. 

Adopt an Artist: As a programmer, 
if you believe in a new artist, help arrange 

bookings for several appearances in your 
city. Have the new artist play at your 
Sunday Brunch and open the bill for an 

established artist. Record labels can 

partner with stations on a long -term 
commitment to a rising star. 

Smooth Jazz Music Section: Find a 

music retailer who fits the station's image 
and feature "New Discoveries" on sale 

beside the top -selling smooth jazz CDs. 
Think outside traditional boundaries. 
Identify a store that could benefit from 

additional traffic by having a smooth jazz 
music section. Publish a monthly list of 
top CDs and display it at the store, in print 
and on the station's website. 

New Music Profile: Need interest- 
ing content on your website? Introduce 
new music, new artists and additional 
tracks in a special area on the station 
website. Sell it to a sponsor. 

Support the Fourth Annual 
National Smooth Jazz Awards Show: 
Begin now to work on promotions to send 
listeners to this milestone event, which is 

slated for June 18 in Los Angeles. The 

event and national telecast will raise 

awareness of smooth jazz immeasurably. 
Treat the Smooth Jazz Awards like smooth 
jazz's Oscars - because they are! 

Smooth Jazz TV: If the syndicated 
program Smooth Jazz TV is not yet carried 
in your market, make it happen. Cameron 
Smith hosts the half -hour program, which 
is distributed by Centerstage TV of 
Dallas. The show elevates smooth jazz by 

putting faces to the music. 
Smooth Jazz TV has been the top -rated 

program in its time slot, including on 
KNBC/Los Angeles, which airs it late on 
Saturday night and again on Sunday 
afternoon, whenever a sporting event 

doesn't conflict. Arrange a meeting with a 

local television partner. Identify sponsors 
who will provide revenue to both TV and 

radio. 

Support BET Jazz: No other cable 

channel has embraced smooth jazz like 

BET. Contact the station and develop a 

partnership. Be aware of upcoming BET 

smooth jazz specials and concerts, then 
promote them on the air and on your 
website. This is another way to elevate the 

status of smooth jazz and raise awareness 
of our artists. 

Radio Time Buys: No one ever 
looked at a mini of an unknown CD and 

decided to buy the album. Statistically, 
more than 70% of all music is sold 

because the purchaser heard the music on 
the radio. If you are a record company, 
reallocate your resources to include time 

buys where they count most - on radio. 
Smooth Jazz Night: Present a 

Smooth Jazz Night at a local nightclub. 

This idea has been hugely successful for 

KTWV (The Wave)/Los Angeles. By 

delivering a co- sponsor (in The Wave's 

Only when you break the 

pattern of predictability do 

you achieve impact and 

memorability. 

case, Lincoln Navigator), The Wave has 

been able to present Smooth Jazz nights at 

the popular Garden of Eden in Hollywood. 
The promos sound great on the air 

because, for listeners who haven't 
attended past events, they paint a mental 
image of the station as an active 
participant in the community and the local 

music scene. There's also ongoing 
anticipation among fans about the 
identities of the surprise musical guests 
who frequently appear at Smooth Jazz 
Night. 

Dave Koz, Jeff Lorber, Peter White, 
Rick Braun, Brian Culbertson, Boney 
James, Jimmy Reid, Greg Karukas and 
David Benoit are just a few of the artists 

who have stopped by to jam in L.A. 

Stations in smaller markets can identify 
local musicians and then arrange for 

bigger artists to drop by when they come 
through town. 

Working Together 
Smooth Jazz radio has never been 

more successful. As Allen Kepler says, 

"Our success or failure will be derived 
from how much we put into this genre of 
music - that means radio, the artists and 
the labels. 

"Certainly, we have accomplished a 

great deal with Smooth Jazz, establishing 
it as a mainstream radio format in many 

cities across the U.S. and now moving 
into Canada, but we can't rest on the past, 
nor can we attempt to live in the future. 

"Today is the only time that we are in 

control of, and the ball is in our collective 
hands. We've done a great job so far in 

building radio's biggest success story of 
our generation. We can do better if we 

work together." 
i 

i 

www.americanradiohistory.com

www.americanradiohistory.com


 , . 

` 
1 I 

. 

OVA 
-.- . - . t 

KIM WATERS 

. . 
,... 

#1 Most Increasad plays 

E A 
ampa 'V1t AT 

. 3 weeks! oenix WSJTIT 
201n TIPh 

R&R Top 
VILos Angeles 

KYO 
WNwv, 

New Adds: KN 
WJZZ, KIFM, WSSM, KJCDK 

WYJZllndianapolis 
KEZLIFresno 

WEIB, KsMJ, KvJZ, 

WNUA, KOAI, WJJZ, WJZW, KAJZ, W 
WOCD, KOAS, WJZN, 

WJZV, 
Already On WLOQ, 

WJZI, WJZA, ' 
KSSJ, 

KJZS, KUJZ, KSBR, JRN 

KRVR 
. 

R&R, 
, rr- 

W Adds: wSJTampa 
KJCDIDenver 

Ne 
Already O WJCD, WLOQ, KOAS, WJZN, WJZV, 

WZMR, KAJZ, 

n. WNWy KCIY, 

WOCD, WJJZ, KIFM' KUJZ, KSBR, JRN 

WEIB, KSMJ, 
KRVR, KJZS, . 

- . . 

titS1 Olt eitittS 
w,rERMEON 

la s+34 

W 

WN 
WJZI, WJZA, 1 226 P y WV, KCY 

WLVE, KJCD, KRVR, KUJZ, KMGQ 
JAN 

QCD, JZZ, KEZL, WEIB, 
WLQ, WJZN, WZMR, 

www.americanradiohistory.com

www.americanradiohistory.com


68 R &R February 14, 2003 

The Seeds OfSinooth Jazz S 
The early days, as seen by those who were there 

By Nick Francis 
PD, WJZZ/Atlanta; creator /host Quiet Music 

he creation of "TWIT (The Wave) /Los Angeles in February 1987 was a break- 

through moment; the obvious watershed for what was to follow, and it is 

absolutely right to state that the Smooth Jazz format is now 16years old But the 

format was not created out of blue like a magician's rabbit. No, there was a 

germination going on before that; a prenatal period, if you will, of about five years. 

It was a time when a few stations 
around the country were experimenting. 
There were weekly Sunday jazz programs 
in many markets. Several stations were 
playing contemporary jazz every night, and 
a handful were even going full -time. The 

baby boom generation was moving out of 
adolescence into adulthood. More 
sophisticated tastes were emerging in the 

mainstream. 

Blame It On Miles 

Musically, you could blame it all on 

Miles Davis. When he went electric in the 
late '60s, merging jazz with the sounds of 
rock and funk, a whole group of musicians 
took his cue and began to blaze some very 
interesting musical paths in the '70s. 

Some jazz musicians merged more 
with rock, like Chick Corea's band, 
Return To Forever; The Mahavishnu 
Orchestra; Jean-Luc Ponty; and a young 
guitarist from Lee's Summit, MO named 
Pat Metheny. 

Others went in the soul, funk and R&B 
direction, like Herbie Hancock, The 

Crusaders and Grover Washington Jr. In the 

'80s vocalists with strong jazz sensibilities hit 

the scene, George Benson, Al Jareau, Sade, 

Steely Dan and Anita Baker among them. 

And then there were the relaxing 
ambient acoustic sounds of the Windham 
Hill label, with George Winston and Will 

Ackerman, and international exotic 
sensations like Vangelis and Andreas 
Vollenweider. These were the musical 
influences that all came together in 1987 

when the NAC format began. 
I would like to share some of my 

recollections of that time, along with those 
of other programmers who contributed to 
the evolution of the format we know today 

as Smooth Jazz. 

Pure Radio Enchantment 
I was hired at KLSK/Santa Fe- 

Albuquerque in 1984. The station was 
100,000 watts of pure radio enchantment, 

one of the coolest stations ever - 
sophisticated, eclectic and really hooked up 
with the community. The music mix was 

diverse, but there was consistency through 
its focus on melody, smooth textures and 
mood service. 

We played primarily jazz and AC soft 
rock, but we threw in New Age, world 

music, folk and a little classical too. Soon 

after I was hired I became Music Director 
and did an airshift at night. 

Bill Sims was the owner of the station 

and also its PD. And did I mention that he 

hosted morning drive too? He had a real 

ge fpa/rcir 
vision for this radio station and surrounded 
himself with some very talented people to 

help him pull it off. 

We had to be one of the first stations in 

the state to play CDs. I thought they 
sounded amazing. And you could hear the 
difference on the radio. At the time there 
were no CD manufacturing plants in the 

U.S., so all of them were coming from 

Europe and Japan - mostly jazz and 

classical. Only Windham Hill and GRP 

were ahead of the game; most of their 
releases were on CD. 

KLSK was so unique and so different 
that, for a long time, I thought I would 
never have a chance to make anything out 
of my musical knowledge and grow 
beyond the boundaries of the station. Hope 

was kindled, however, when I first heard 

an aircheck of the new KTWV /Los 
Angeles. 

I could hear that they were tighter and 
more focused than we were at KLSK, but I 

also knew every song that they played, 

which gave me hope that I might someday 
be able to use my musical chops in a 

bigger market and perhaps even make a 

career out of this knowledge. 
My wish was granted when 1 hooked 

up with the late Steve Feinstein, who was 

PD at KKSF /San Francisco. He hired me 

to be the station's first Music Director in 

the fall of 1987. 

More Memories 
And now, here are the memories of a 

few other who were there in the beginning. 
From 1984 to 1987 Lawrence Tanter 

programmed KUTE/Los Angeles. He 

remembers, "KUTE was one of the best 

broadcast experiences 1 ever had. Our 
philosophy was `soft and warm' in 

presentation, musical content, production 
and other elements. 

"1 programmed the station with style 

and grace. Tempo and texture were really 

important. It was about 40% instrumental 

and 60% vocal. We were very aggressive 

with new music; in fact, 1 remember 
receiving an import from England by this 
lady named Sade that we busted. We also 

played a nice smattering of Brazilian 
music, such as Djavan and Gal Costa, to 

reflect the cultural diversity of L.A." 
Steve Huntington programmed 

WLOQ /Orlando for many years before he 

became PD of Jimmy Buffet's Internet 
station, Radio Margaritaville. When 
Huntington arrived at WLVE (Love 94)/ 

Miami in 1980, that station already 
programmed a weekly jazz show. "As a 
matter of fact, all over Florida you could 
find weekly jazz shows on ACs, as well as 
Rock stations," he recalls. 

"In November 1982 I moved back to 
the Sarasota -Tampa area and programmed 
a signal at 102.5. Its original call letters 
were WSRZ but later changed to WAVE - 

FM. We called the station 'The Wave.' The 

company that owned the station had the 

rights to those call letters because it had 

owned a WAVE -TV /Louisville and was 

able to transfer the calls to the Florida 

frequency. 
"We took the plunge in 1984 or '85, 

doing a regular nightly jazz program, 
which was hosted by Al Santana [who is 

still in Tampa, at Smooth Jazz WSJT]. 
During the day our station was an AC with 

a definite eclectic bent. If Billy Joel had a 

handful of good tracks from his new 

album, we'd play them. 
"It was a great time musically, with lots 

of exciting new sounds appealing to folks 

who were getting tired of Rock radio. 
There was a continual sense of discovery 

in putting the music together. There was no 

shortage of material either. Great music 
was being released by Pat Metheny, Lee 

Ritenour, Bob James, Earl Klugh, The 

Yellowjackets and others. 
"I felt that it was a format that was 

ready to happen. Salespeople at the station 

enjoyed selling it too. It was truly unique 

and highly appealing to an upscale 

audience. We got to be the first ones to play 

CDs too. The early classics were released 

by GRP and a small label called DMP, 

whose main band was Flim & The BBs. 

- 
T SIXIEF V 

"I then followed Bob Linden to KIFM/ 
San Diego in October 1987. That station had 

just gone full -time in the new format. 

Previously, KIFM had launched a nightly 

show similar to mine at The Wave. It was 

Art Good's Lites Out. By then the format 

had a name, NAC, and some major markets 

were signing on. What an exciting time!" 

Jazz Flavors 
In the summer of 1978 WQXI -FM/ 

Atlanta instituted a Sunday -night program 

called Jazz Flavors. Current XM Satellite 

Radio Beyond Jazz and Audio Impressions 

channels PD Russ Davis remembers that 

Jazz Flavors' first host was Fleetwood 

Gruver III, who later became PD of 
WQCD/New York, as well as a program- 
ming executive for Cox Broadcasting. 

"Fleet didn't want to continue hosting 
the show, and I was approached by my PD, 

Don Benson, to take over those duties," 
Davis says. "It seemed a strange request, 
considering the fact that 1 was anything but 

a jazz expert, but it turned out to be the 
most remarkable turn my career has ever 
taken. 

"When Don asked me to take over, 

there really was no standard to go by, and 

he basically told me as much. He simply 
said something along the lines of, 'Just do 

a jazz show.' 
"Jazz Flavors began with a mix of 

some slightly straight -ahead jazz from Stan 
Getz, Ahmad Jamal and Ramsey Lewis; 

fusion stars like Weather Report, 
Mahavishnu Orchestra and Return To 

Forever; jazzy vocal work by Al Jarreau, 
Joni Mitchell, Manhattan Transfer and 

George Benson; and the music of emerging 
instrumentalists like Pat Metheny, Earl 

Klugh, Dave Grusin and Grover Washing- 
ton Jr. 

"The Atlanta audience immediately 
embraced the show; it was rated No. 1 or 
No. 2 for the entire life of the program, 
well over a decade. In 1981 it became a 
nightly show, airing 7pm to midnight, and 

dominated that time period almost as much 

as it had Sunday nights. 

"Those early days were bright and 

shining moments to me, and I was so 

pleased to see the success of similar 
formats that sprung up in almost every 
major city as the NAC format exploded. 1 

was sad to see it morph in later years into 

Smooth Jazz, which became something 
altogether different, a blend of pop 
instrumentals and vocals. 

"The format seemed to lose its edge - 
obviously by design. The closest thing I 

can direct you to is my channel on XM 

Satellite Radio, Beyond Jazz. There, I 

think you'll hear some of that fire and 

creativity from the early days of Jazz 
Flavors." 
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What A Long, 
Smooth Tr4iltcBeen 
Á comprehensive /o o /r at Smooth Jazz 
By Lee Hansen 
PD, KSSJ /Sacramento 

1he celehra6on of the Smooth Jazz format's 16th birthday is especJallysweet to 

m e, because it enjoys more success n o w than at any 6m e m its p a st And wí th all 

the talentedpeop/e currendy involved in Smooth Jazz, its futureis ceriai;vlyhright 

Having worked in Smooth Jazz myself suffer from shorter lists. It's sarvival of the 
for 15 of those 16 years, I've had the smoothest. 
opportunity to make just about every 
possible mistake along the way; however, 
rather than sharing those fascinating 
learning experiences, I'd like to explore 
otter topics, such as priorities, the 
importance of new music, marketing and 
promotions, announcers, spotload and 
ccmpetitive forces. 

In all music formats the top three 
priorities are product, presentation and 
promotions. Nothing is as important as 
making sure there is power and balance in 

every set, every hour, every book. Next, we 
need to coach our announcers to identify 
the station and to present the music with 
passion, always "selling" the new songs, 
and to remind jocks that music is the star. 

Finally, we should do promotions only 
when they clearly enhance the relationship 
between the listeners and the station. Plus, 
we need to make each promotion 
memorable, with great writing, production 

and execution. 

Everyone on the staff should know your 
priorities. Try to let nothing interfere with 
your focus on them. 

Survival Of The Smoothest 
The importance of new music has been 

the subject of some of the liveliest sessions 
at R &R conventions and a recurring theme 
in R &R's Smooth Jazz editorials. Many 

programmers have accurately observed that 
112,W music is the lifeblood of the format. 

Label and independent promotion 
people have echoed this observation, 
prompted, of course, by the fact that most 
successful Smooth Jazz stations have 
steadily reduced the number of current 
titles on their playlists over time. There is 

no doubt that without new music and new 
artists, Smooth Jazz would be in trouble. 
However, there are two aspects of this 
topic that have been missing from the 
discussion. 

First, many of the smooth jazz artists 
assumed to be well established in listeners' 
minds actually receive low familiarity 
scores in music tests. The truth is that we 
at still in the process of breaking great but 
new -to- our -listeners artists such as Steve 
Cole and Euge Groove. 

Our listeners can absorb only so much. 
With each new artist we add, we subtract 
some of the attention given to those artists 
we're still trying to establish. So, in 

practice, tighter playlists benefit the most 
talented performers; only marginal artists 

Call To Action 
Contributing to this slow familiariza- 

tion process is the second point: the 
absence of advertising. This is the primary 
reason for the modest sales of smooth jazz 
projects. 

Our artists deserve better reatment. 
For products to sell to their fallest 

potential, they must be advertised, which 

Zee #arses 
includes exposure and call to action. While 
radio stations do their part by exposing the 

music through back -sells, the call to action 
is a component sadly lacking in the world 

of Smooth Jazz. 

Perhaps at some point in the future 
there will be fewer new releases, but with 
advertising there will be improved sales 
and faster familiarization. Until that time 
it's in our interest to do whatever we can to 

help. Here are a couple of call -to- action 
plans I've experimented wit`. 

During the mid -'90s, when 1 was PD at 
WNUA/Chicago, one of the format's 
leading salespeople, Steve Parker, and I 

put together a package in which we sold 
back -sells as 10- second spot. Whenever 
we played a new track, we invited listeners 
to buy it at a special price in stores that 
displayed the featured product in a 

designated WNUA section. 
Currently, at KSSJ /Sacramento, we 

have a relationship with Boilers that 
includes a KSSJ Smooth Jazz section in 

each of its outlets in return for our putting 
a call -to- action message in some of our 
back- sells. For example, wer11 say, "That's 
`Chopsticks' from Jeff Lorber's great new 
Best of CD B ii ant Sacramento -area 

Borders store." We should all be 

brainstorming to come up with more ways . 

to ask for the order. 

The best way to demonstrate our 
commitment to new music is to continue to 
be very selective in choosing which new 
projects to support. As a result, each song 

will stand a better chance of becoming 
familiar to our listeners. 

Familiarity breeds sales. In the absence 
of advertising support, there is no 
reason to criticize this sound strategy. 

It takes years of exposure, not weeks of 
chart action, to break an artist. 

Less Is More 
The less -is -more approach to new 

music in this format is a wise, healthy 
choice, as the playlists printed on 
R&R's Smooth Jazz Playlists page 
illustrate. Some smaller -market stations 
may believe that stations in larger 

markets are successful simply because 

they have the resources for large 

promotions and advertising campaigns. 

What they don't appreciate is that tight 
playlists and small music libraries are an 

integral factor of success, not a larger pot 

of money. 

If you have fewer resources for 
marketing and promotions, it is especially 
critical to tighten your playlist. Without the 
luxury of marketing to entice new listeners 
or the promotions that reward existing 
listeners that big stations enjoy, you have a 

smaller margin for error with your music. 
Moreover, if the music isn't on- target 

in the first place, no promotion or 
marketing campaign will produce healthy, 
consistent ratings. 

A small untested library can be more 
treacherous than a large untested library, 

but if resources are so limited that you 
can't do music research, how can you 

identify the best songs? 
There is an easy, affordable way: 

Simply monitor successful, well - 

researched stations in your region and 
build a playlist from this intelligence. This 

approach is far more likely to produce 
consistent ratings than winging it. 

Relationship Marketing 
Relationship marketing will continue 

to be the focus of successful Smooth Jazz 
stations. This includes, most importantly, 
the use of loyal -listener databases for 
frequent e-mail contact. Communication 
with those already listening helps form a 
solid foundation upon which to build better 
ratings. 

Some of the most effective ways to do 

this are to offer exclusive entry into major 
on -air promotions, including information 
about when to listen to win; to offer 

advance concert ticket sales with 

discounts; and to give away CDs arc other 
premiums randomly `just because you are 
a loyal listener." 

Cause marketing is the most powerful 
form of relationship marketing and should 
be part of every station's plans for rte 
future. Show listeners that your station is 

concerned about their quality of life and 

the market's. Sell charity CDs and promote 

iYothingis as importanf as 

making sure there is power and 

balance in every set, every 

hour, every book 

large events that benefit the less fortunate 
in your community. 

The station that shows it cares will be 

the station that is remembered, and 
effective relationship marketing will ensure 
more stable ratings over time. 

If a promotion doesn't have a clear 

benefit to the listener, don't do it (other- 
wise, put it in sales inventory). All station 
promotions should be easy to enter and 

easy to win. Done properly, major 

promotions also become benchmarks that 

aid in the recall process. 

The most successful of these is the 
Trip-a -Day giveaway pioneered five years 

ago at WNUA by Paul Goldstein and Suzy 
LeClair. The launch and execution of this 

promotion set the standard for how :o 

make a promotion exciting, important and 
memorable, as opposed to just doing a 
promotion. A promotion is a terrible thing 
to waste. 

Give 'Em What They Want 
At KSSJ we switched from Trip -a -Day 

to Thousand Dollar Thursdays after the 9/ 
11 tragedies. We give away $1,000 every 
Thursday and $500 on the other weekdays. 
As with the big trip giveaways, loyal 
listeners are automatically entered and 
notified by e-mail of the times to listen for 

their names, and all names are chosen from 
our database. 

Listeners tell us that they prefer cash to 

travel by a four -to-one margin. Bat while 
giving away cash is unquestionab_y more 

popular, it's also more difficult to own as a 

major promotion. For us, though, ifs so 
far, so good. (Budget? What budge.? We 

offset the cost by selling sponsorships.) 
To maintain or grow our audience in 

Continued o e 80 
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Qua/ilj'iefLrfestyle. 
Harketilig Constants 
11111escbange, but some lhinys stay the same 
By Suzy LeClair 

0 ceIf,, let's he honest One change that should he noted on the 16th birthday 

/ebrabon of Smooth Jazz is the fact that we a// have a lot less hair: Perms are 

gonehrom women's heads and quite a few men's hairhnes have moved back. But of 

course, we alike to think we stiff are hip, fashionable and in the groove of the music 

industry. Let's take a closer look at Smooth Jazz marketing through the years to see 

whether things have m o ve d around a s much a s our hairstyles. 

Whether back in the mid -'80s or in 

2003, there are two words that are always 
a constant when marketing Smooth Jazz (if 
you've heard this speech from me before, 
skip to next paragraph): quality and 

lifestyle. 

Quite simply, that's it. That's what it 
has taken, does take and will always take 
to keep Smooth Jazz's creative marketing 
flow on a consistent track. To continue to 

grow the Smooth Jazz audience, every- 
thing we create, implement and put our 
name on - whether from our program- 
ming, marketing or sales departments - 
must sustain quality and keep the lifestyle 
of the audience in mind. Only then will 
Smooth Jazz remain in the minds and 

passionate hearts of our listeners and 
advertisers. 

Everyone Appreciates Quality 
In the beginning we considered our 

format a "niche" or "boutique." This was 
when Smooth Jazz radio consistently lost 

McDonald's, 7- Eleven and Chevrolet buys 
or was barely considered for that type of 
client. We marketed ourselves so upscale 
that we excluded ourselves from the 
general -market ballpark. 

We forgot the fact that people from all 

income levels appreciate quality. Just 

because a person earns $30,000 a year 
does not mean he or she does not expect 
quality. We slowly realized that a listener 
did not have to be a blueblood to enjoy 
good music or aspire to the finer things in 

life. 

We had to refocus our marketing 
message to a broader target audience and 
create a more mass -appeal product. During 
this evolution Smooth Jazz became more 
mass -appeal in its music and more diverse 
in its marketing. 

As programmers replaced Strunz & 
Farah with Phil Collins and Special EFX 
with Bonnie Raitt, Smooth Jazz marketers 
had to go outside of our "upscale 
exclusive" box and reach the middle - 
American lifestyle. Sports, comedy, food 
and travel became part of the wide range 

of interests we could use to meet our 
audience. 

Touching The Audience 
Even though the audience had 

diversified and broadened, however, the 

message remained the same: Smooth Jazz 
is a quality product that appeals to the 
lifestyle of the audience. And in our 16 

years together, successful stations have 
maintained that consistency well. 

Whether we were vying for the top 10 

ranking 25 -54 or trying to get our cume 
over 200,000, quality and lifestyle were 

there with us in the battle. As Smooth Jazz 
evolved toward the more -mass appeal 
product that it is today and started 
competing for the top five 12 +, quality 

and lifestyle were still there. 
How we chose to market our product 

during these 16 years has remained pretty 
consistent as well. Advances in technol- 
ogy have simplified our promotion 
mechanics. Contest entries overflowing 
our fax machines are a long -gone 
memory, replaced by e-mail entries on our 
market -savvy websites. Still, the basic 
objectives of holding our core audience, 
prospecting and cultivating a new 
audience and sustaining an image in the 
marketplace remain the same. 

Stations across the country still 

sponsor grass -roots community events 
and support local causes. Databasing a 

loyal listener, whether through direct mail 

We slowly realized that a 

listener did not have to be a 

blueblood to enjoy good music 

or aspire to the liner things 

in life. 

or, now, the e-mail database and website 

is still the No. 1 mechanism to directly 

touch the audience. 
For those who can afford the dollars to 

do television (admittedly few and far 

between), using budgets in a more mass - 

appeal outlet certainly reflects the 

"bigness" of Smooth Jazz. Such strategies - supported by billboards, buses and 
outdoor that keep the station image in the 

eyes and minds of commuters - take our 

marketing to the proverbial next level. 

Sleeping With The Enemy 
When I worked as Dir./Marketing for 

WNUA/Chicago, our GM, world - 
renowned broadcaster John Gehron, 
would always say, "The workplace is the 
battlefield." 

Little did any of us know that we 

would soon be on the same team as our 
enemy. That changing circumstance leads 

us to the marketing challenges, advan- 

Sai, /ea» 
tages and disadvantages that resulted from 

the industry's consolidation. 
As marketers, we know that healthy 

competition keeps us on the cutting edge 
and raises our creative bar. However, now 

a station's firsthand competitors are in the 
family and, in some cases, marketed and 
programmed by the same people. 

An open mind, creative thinking and - guess what? - quality and lifestyle 
assist marketers today in reaching each 
station's goals and objectives indepen- 
dently. 

Consolidating resources, such as 

outdoor media, printing materials, contest 
prizes, database tools and other outside 
vendors, helps to lower marketing 
departments' annual spending. 

This advantage may also open up 

other opportunities in spending. Perhaps 

an extra concert a year can be put on the 

docket because dollars in direct -mail 

campaigns have been consolidated. 

Power In Numbers 
There is power in numbers. As a 

broadcast market group offering a client 

or event an opportunity to reach five 

stations' adult audiences vs. one station's 
come, the advantage is obvious. 
Multistation programs are now receiving 

greater percentages of advertisers' dollars 
due to the overwhelmingly large 

audiences they deliver. 

This is also true of multimedia 
programs that can now be offered in a 

radio station's group marketing programs. 
Instead of exclusively offering radio, 
stations can now offer billboard, concert 
promotion, lifestyle events, retail partners, 
print and other media incentives within the 

same program. 
By utilizing these internal resources 

and negotiating strong outside partner- 
ships, broadcast companies can leverage 
this power to gain access to or ownership 
of the market's major events. These are all 

advantages enjoyed by a marketing 
director working in radio today. 

However, while these are all positive 
opportunities, there are challenges as well. 

Trying to establish and sustain a brand or 
image for a product without crossing over 
on the next brand takes a lot of time and 
creativity, which may not be available, 
given today's budgets. 

And while there is power in numbers, 

organizing and producing programs with 

multiple stations or multiple media clearly is 

not accomplished effortlessly, but only with 

great focus, manpower and organization. 

Generating Revenue 
In today's competitive economy sales 

budgets are higher, marketing budgets 
may be stable or lower, and staffs have 

definitely been cut. These factors add to 
the downside of marketing in today's radio 

environment. 
The factor with the most potential to 

change the Smooth Jazz marketing arena 
is revenue. We can't speak about today's 
marketing environment without touching 
on it. Because revenue has become such a 

priority in marketing radio today, 
generating it remains one of the top 
challenges facing marketing directors. 

We've gone from sponsoring concerts 
to being sole promoters and producers. 
Instead of putting our logo on events, we 

now own events. We produce them, we 

market them, and we generate revenue 

from them. 
The criteria for a program to be 

included in an annual marketing plan 

today are quite simple: It must increase 

revenue and increase listening or 
awareness of the product. When the 
synergy sounds and feels right on the air, a 

program is far more likely to succeed, and 

revenue will pour into the station. 

The New Marketing Director 
The role of marketing director has 

evolved over the years. The marketing 
director has gone from being perceived as 

a "banner hanger" to being a concert 

Continued on Page 80 
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A' Fork In The Road 
Sweet l6iiieans many choices 
By Steve Williams 
PD, KKSF /San Francisco 

As Irecol %t, 16 wash ta//sweet For most who make it to, and then beyond, this 

pivotal milestone, it is perhaps the most stressful and confusing yet most 

exhilarating promising and, ultimately, definitive time in our short term on this planet 

Not only is it a time to bask in the 

freedom of youth, it's also when our minds 
and bodies are transformed and we begin 
to seriously ponder our potential and 
impending adulthood. There's very little 
time to celebrate the temporal accomplish- 
ment because there are many big decisions 
to be made about the next phase of the 
expedition. 

This is a fitting parallel to the context 
in which we consider the implications of 
Smooth Jazz in the last decade and a half 
and what direction to take moving 
forward. The fact that Smooth Jazz, as a 
concept, has grown considerably is as clear 
as Waterford crystal that rings with the 
format's remarkable success. Our 
becoming a commercially viable entity in 

a relatively short time verifies a certain 
aspect of our maturity. 

Remember the naysayers who doubted, 
and in some cases campaigned against, the 
adoption of Smooth Jazz as an alternative 
to dead or dying format positions across 
the country? They were probably the same 
people who said hip -hop was a passing 
fad, to be ignored and disrespected. 

Two Animals 
In the mid -'80s what we now know as 

Smooth Jazz was a different animal - or 
shall we say two: the more accessible, AC- 
influenced version that could be heard on 
stations like KUTE/Los Angeles, which 
was deftly programmed by Lawrence 
Tanter, and the conspicuously esoteric, 
mostly instrumental New Age variety that 
existed on stations like the one John 
Sebastian led, WBMW/Washington. 

It was the latter station that left the 
biggest initial impression on many 
observers. As a result, the format was 
largely written off by many influential 
operators and programming executives. 

The two derivations were clearly 
headed along divergent tracks, and it 

became quite apparent, even then, to a few 
individuals - like Frank Cody, Dave 
Kendrick, John Gehron and Ray Guardella - which road was paved with gold or 
platinum. 

Needless to say, those gentlemen, who 
were behind the sign -ons of KTWV (The 
Wave)/Los Angeles, KKSF /San Francisco, 
WNUA/Chicago and WQCD/New York, 

respectively, chose correctly. Their 
decision to follow the AC -hybrid route 
flew right in the face of the pundits and 
those who said New Age music was the 
next big thing. 

So, here we are, 16 years older (and, 
hopefully, wiser) as an institution and once 

cetilk 

again standing, as all 16 -year -olds do, at 

the proverbial fork in the road toward 
further maturation, with the format's 
status quo suggesting another timeless 
adage: "There are at least two sides to 
every story." But before uncovering the 
prospective, let's review what we know 
thus far. 

The Early Years 
Like most artistic and technological 

advances, the Smooth Jazz radio format, 
known for its combination of contempo- 
rary jazz or jazz- influenced instrumentals, 

Seem `i/ita,rrs 
pop, rock and R &B vocals, happened 
almost simultaneously at a number of 
stations. 

It began in Atlanta, Cincinnati, 
Detroit, Denver, New York City, Omaha, 
Orlando and San Diego during the late 
'70s, partially as an extension of the 
"Quiet Storm" variety of Urban radio 
programming on stations such as WHUR/ 
Washington; WBLS/New York and its 

sister station, WLBS/Detroit; and KBLX/ 
San Francisco. 

Jazz, as an extension of pop culture, 
was also seeing renewed interest at this 
time, as evidenced by hit records like 
Herbie Hancock's Headhunters, Ramsey 
Lewis' Sun Goddess and Grover 
Washington Jr.'s Mr. Magic. 

That led established record labels like 

Columbia, Blue Note, Fantasy and Warner 
Bros. and a new label, GRP, to sign, 
record and release albums by an 

extraordinary number of contemporary 
artists. These albums fueled the revolution 

by providing plenty of new music for 
radio programmers. 

All of the stations playing contempo- 
rary jazz full -time were FMs, with the 

exception of Cincinnati's WNOP -AM, 

dubbed the "Jazz Ark," because its studios 
were inside a houseboat floating on the 
Kentucky side of the Ohio River. When 
'NOP and Detroit's WJZZ signed off in 

the mid -'90s, both had been playing jazz 
exclusively since 1960. 

Oscar Tredwell, Dorian Paster, Russ 
Davis, Skip Finley, Steve Huntington, 
Bob Linden, Melvin Lindsey and Vaughn 
Harper were among the programming 
mavericks who fired the first Smooth Jazz 
shots in their respective cities. Ironically, 

none of the aforementioned figures from 

this early period are involved in the 
format today, and some current smooth 
jazz family members' claims to have 

"invented" Smooth Jazz radio are, at best, 
inaccurate. 

Smooth Jazz as a format description 
didn't exist until the mid -'90s, when a 

listener participating in a Chicago focus 
group described the music played on 
WNUA as "smooth jazz." Before that, 
"New Age," "New Adult Contemporary 
(NAC)," "Adult Alternative" and "Cool 
Jazz" were the primary monikers. In fact, 
NAC is still being used by some 

organizations. 

What Now? 
There are now approximately 100 

stations programming Smooth Jazz on 

four continents - Africa, South America, 
North America and Europe - in seven 

countries (Brazil, Canada, England, 
Germany, Italy, South Africa and the U.S.) 
and in 29 states. There are also four 
stations heard exclusively on the Internet 
and two on satellite radio. 

California has more Smooth Jazz radio 
markets than any other state, with nine: 

Santa Rosa, Sacramento, San Francisco, 
Fresno, Bakersfield, Palm Springs, Santa 
Barbara, Los Angeles and San Diego. 
Nationwide, there are Smooth Jazz 
stations in all but eight of the top 30 
markets. 

Smooth Jazz stations, collectively, 
have a 3% share of the 12+ radio audience 
nationwide; 10 stations are top five in 

their markets; 50% of the stations are 
operating in the black. 

Slice it any way, and you have an 
impressive tally. But where does it lead? 
As they did 15 years ago - and perhaps 
even five years ago - the possibilities 
exist in multiple lanes. The difference 
now is that Smooth Jazz stations that 
travel on divergent paths are achieving 
equal success, which exhibits a depth of 
experience and understanding that only 
comes with age. 

Different Approaches 
For instance, in Santa Rosa, CA, 

heritage signal KJZY is enjoying another 
in a series of outstanding books: 5.0 12 +, 

making it No. 3 in the market. This is even 
more impressive when you consider that 
the station doesn't research, has limited 

resources, doesn't mass market regularly 
and plays a fairly eclectic music mix in 

prime hours. 
Here's a look at sample hours from 

KJZY's afternoon drive shift and its 

nighttime programming. 

3PM 
STEELY DAN Babylon Sisters 

GATO BARBIERI The Shadow Of The Cat 

KENNY BURRELL K Twist 

RAY OBIEDO & PEABO BRYSON 

Sweet Summer Days 

CHRIS BOTTI Why Not 

JEFF LORBER Chopsticks 

SADE Paradise 

MILES DAVIS Summertime 

BARRY WHITE Can't Get Enough 

BOB MAMET Greenstreet 

EARL KLUGH The Traveller 

FOURPLAY Magic Carpet Ride 

GERALD ALBRIGHT Ain't No Stoppin' 

9PM 
ARTURO SANDOVAL Come Back To Me 

ZAPPACOSTA Show Me 

BOB BALDWIN 

The Way She Looked (At Me) 

DAVE KOZ Surrender 

TUCK & PATTI As Time Goes By 

ROGER SMITH Off The Hook 

HERBIE MANN Comin' Home Baby 

MARC ANTOINE Unity 

LUTHER VANDROSS Always And Forever 

PHILIPPE SAISSE Moanin' 

BRIAN TARQUIN One Arabian Knight 

MARION MEADOWS Tales Of A Gypsy 

RIPPINGTONS A Place For Lovers 

RONNY JORDON London Lowdown 

These lists look a little different than 
what listeners hear on WVMV (V98.7)/ 
Detroit, which is also riding high on the 
results of its fall survey - 5.0 12 +, 

putting it in sixth - the most recent in a 

string of outstanding ratings performances 
for the Motor City's Smooth Jazz outlet, 
which benefits from being one of four in 

the sizable chain of properties run by 

Infinity Broadcasting. That company's 
other Smooth Jazz stations are KOAI (The 
Oasis)/Dallas, KHJZ/Houston and KTWV 
(The Wave)/Los Angeles. 

That V98.7 has access to considerable 
marketing dollars and other useful 
resources comes as no surprise; you 
expect that from a station in a No. 10 

Continued on Page 80 
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When The Going Ce/s Tough 
linderstandilig econoíni'es of scale 
By Michael Fischer 
PD, KJCD /Denver 

his is the /irs f time many programmers are living through a recession as 

adults, and they are not the only ones ha consequence, they now confront a 

isteníngaudience that is urn-cocooning' der experiencing two decades of 

prosper'. 6, and decadence. F,ssenáally, this means that at-home entertainment 

aicludmgradio, is becoming fashionable once again -a factor we can turn to 

Smooth Jazz's advantage. 

Consider the history of radio. There is 

no doubt that during trying economic times - and certainly in times of military 
turmoil, such as this country is experienc- 
ing right now - Americans have become 
more dependent on radio as a communica- 
ton medium. 

And despite the advent of new 
technologies such as satellite radio, Internet 
streaming and targeted cable channels, 
terrestrial radio remains a cultural beacon 
for most people (especially adults), and 
terrestrial broadcasters are still fortunate to 
work in one of the most powerful 
communication and entertainment mediums 
cf all time. 

New Incentives 
A headline in the Jan. 27, 2003 

Weekend section of the Wall Street Journal 
heralded "A Year to Be Choosy," which 
suggests that a soft economy will lead us 

into a time of re- cocooning at home. 
Futurist Faith Popcorn also predicts the 
concept of "family first" will emerge during 
a soft economy. 

"There will be a new focus on need- 
reduction strategies in order to increase 
time people spend with family, rather than 
time spent working and making money," 
she says. "Instead of living to work, people 
will once again just be working to live." 

In response to the changing economy, 
some Fortune 500 companies are already 
starting to rethink their marketing 
strategies. I recently received an e -mail 
from American Express that was a dramatic 
example of this. 

The company is best known for making 
members pay their balances in full, but now 
even American Express' most basic 
cardholders, who might be tight on cash, 
are being offered the option of stretching 
out their payments with no interest. 

It's a practice that actually seems 
counterintuitive to the company's core 
philosophy, but no doubt American Express 
is witnessing a drop in usage due to the 
current economy and is responding by 
creating new incentives to keep its 

members' usage up. 

A Safe Haven 
Taking a page from AMEX's playbook, 

we, too, should start to rethink our 
promotional strategies to address our 
listeners' current reality. One hopes that as 
people start to buckle down and spend less 
on luxury items, Smooth Jazz radio will 
offer them an even greater respite from the 

day -to-day economic grind. 
Research shows that Smooth Jazz fans 

come to our stations as a daily re- 

fuge. Promotionally, Smooth Jazz stations 
have always been about "the good life," 
and our listeners' high aspirations are a 
perfect fit with luxury promotions, such as 

trips to glamorous international destina- 
tions. That's why a programmer's mission 
should be to reinforce Smooth 
Jazz's image as a "safe haven" from the 
distress of the times we live in. 

While our current playbook revolves 
around free vacations and stress- reduction 
packages, we must continue to educate our 
air talent about this paradigm shift among 
listeners. And, most important, we need to 
augment announcers' sensitivity toward 
the audience to make sure that we don't 
take conditions, such as listeners' 
economic status, for granted. 

Other tactics that Smooth Jazz employs 
to connect with our listeners' sense of 
community include CD samplers and 
charity events, which play right into 

America's current mind -set. We should 

Á programmer's mission 

should he to reinforce 

Smooth Jazz's image as 

a `safe haven' from the 

distress of the times 

we live in 

strive to find even more ways to give 
listeners things they can't get on their own, 
things money can't buy, such as time for 
relaxation and a sense of community. 

Don't Demand Too Much 
One programming strategy for times 

like these is to continue to brand and re- 
brand our stations as an escape from 
everyday life, to get back to basics and to 
remember that we shouldn't demand too 
much from our audience. 

Certainly, any time we ask them to 
spend their money for concerts and 
festivals, we should consciously assess 
whether it's an event worth supporting and 

SÍXTEEtv 

an event that will drive ratings or revenue. 
I'm inclined to pass on events that don't 
drive ratings or revenue or guarantee large 

attendance for additional station exposure. 
Many radio stations can't afford to 

present free events, as they once did, 
because of budgetary constraints and 
demands, so we should redouble our 
efforts and concentrate on finding more 
imaginative ways to promote ourselves by 

Nie%aef /1?Cl /.- 

forging creative partnerships with key 
civic organizations and NTR sponsors to 
finance big local promotions. 

I recently finished an NTR project with 
a large youth- marketing company in New 
York and the Consumer Electronics 
Association; I sold over $100,000 in 

content sponsorships for a promotional 
DVD. Not only did we turn a profit, we 
were able to offer 50,000 free DVDs as a 

premium for the CEA on the top 50 

college campuses across the country. 

A Good Deal 
The Smooth Jazz audience isn't the 

only segment challenged by America's soft 
economy; our own businesses are affected 
as well. There is no doubt that readjusted 
budgets will continue to affect our ability 
to compete, which is why, especially 
during an uncertain economy, we must 
remember the fact a station with a solid 
promotional foundation will stand apart 
from the pack. 

What's more, we must make certain 
that our marketing message is straightfor- 
ward, honest and simple. Whenever people 
feel they have less to spend, they want to 
make better decisions, the kind that will 
make them feel good about themselves. 
They want to get a good deal. 

And when programmers have fewer 
resources due to budget constraints (which 
can tax our imaginations when we try to 
create meaningful events), we are 
particularly challenged to uncover new, 

creative approaches to solving old 
dilemmas, such as conveying the right 
marketing message. 

Programmers also face the continuing 

challenge of keeping our radio statons 
sounding fresh. Smooth Jazz is a mature 
format today, and it is easier for us now 
than ever to quantify the hits. In a teal 

sense the music has become the ea:jest part 
of Smooth Jazz programming. 

Programmers struggle less today with 
finding the right titles and perfect mix for 
our audience; today our efforts should 
revolve around re- branding a mature 
product and finding ways to keep 
contemporary between the records 

Hard Questions 
What about the music that Smooth Jazz 

plays today? Is it moving forward 
Remember the days when we were getting 
music from unknown artists like Ikey 
James, Brian Culbertson, Rick Braun and 
Peter White? Where have those da.s gone? 

Where are we cultivating new alent 
from within our own format today Have 
supergroups pre- empted breaking aew 
artists? How is it that Norah Jones is the 
only new vocalist to get us excited[ Are we 

too insulated to acknowledge hit records 
from AC and Urban, such as Phil Collins 
and Jill Scott, or even artists from _ne 

Triple A world, like Zero 7 and Clris 
Isaak? 

These are questions we must be 

courageous enough to ask ourselves and 
honest enough to answer. Record labels, 
from the majors to small indeper_lents, 
are also feeling the shift in the economy, 
and niche formats are usually the first to 

experience the slowdown of relees. 
One of the shining stars of Sir ooth 

Jazz right now is syndicated spec -alty 

shows. They provide a forum for breaking 
new music that our stations migl-: not 
play during regular programming. Just as 
in the days of Rock Line, King Bcuit and 
Inner View, Smooth Jazz syndicated 
programming offers listeners a bath of 
fresh air. 

Isn't it amazing that shows like Musical 
Starstreams and Art Good's Jazz: ax are 

still attracting wide audiences afta 15 

years? Their continued success pr ves 

once again that musical variety ca ants. 

Inherent Assets 
Music consistency allowed Smooth 

Jazz to grow and flourish. We should strive 
to remain open in our thinking ate ut 

music, because it is a crucial element in 

keeping atrophy at bay and exterring this 
format's lifespan, at least for the t -ne 

being. 

The immediate future will coitinue to 

be a very trying time for everyone in and 
out of broadcasting because the p-essures 
placed on us by any economic shy run so 
deep. We have to think smarter a_--ad simpler 
as deep pockets become shallower. But 
Smooth Jazz has inherent assets, and we 
need to recognize them and put Clem to 

use. 
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What Wílltt Talre To Reach 
The FroithedLand? 

l a king Sm o v íh Jazz the best that i i Can he 
By Marcus Johnson 
President, Marimelj/Three Keys; keyboardist 

the fun of driving for the first time. Many of us were haling the ñrstfee/thKs of 

what we thought was true love. But age 16 is also a time of impending change. 

Our 16th birthdays marked the point in 

life when we wondered where we were 

going and how we were going to get there. 
This college? That college? This major? 
That major? No college? It was a milestone 

moment in our lives, when many questions 
involved deep thought, a time when 

answers always seemed just beyond our 
grasp. 

However, each and every one of us did 

what was necessary to succeed. If you are 

reading this magazine, it means you have 

succeeded in one form or another. Does this 

mean that the journey is over? No. Does it 

mean that we are exactly where we want to 

be? I certainly hope not. 

Universal Appeal 
As I ponder the development of Smooth 

Jazz and its evolution over the past 16 

years, all I can think about are the 

opportunities that the future presents for it. 

This format has gone from obscurity to 

become the foundation of instrumental 

music as we know it today. 

1 can travel to Tokyo, Ghana or 

Johannesburg and hear smooth jazz. I have 

heard it blasted from stages in aesthetically 

perfect Bermuda and at the Huntington 
Beach Jazz Festival and in the poorest 
neighborhoods of my hometown, 

Washington, DC. 

What always strikes me as smooth 

jazz's greatest attribute is its evolution into 

variations and subgenres that touch the 

Can our artists continue to 

survive in a format where 

the No. 5 top -selling record 

during the week of 

Christmas scans less than 

5,,000 units? 

souls of myriad people everywhere in the 

melting pot that is this planet. Smooth jazz 
is for everyone. Smooth jazz has universal 

appeal, even for people who can only listen 

to it on the radio or via a borrowed CD or 

downloaded sample of their favorite star. 

I believe the only barrier to smooth 
jazz exists among the narrow- minded who 

label some subgenres either too urban 

(black) or too mainstream (white). I'm 
convinced that such attitudes limit the 

music's potential. 

1 have looked out from the stage at the 

Capital Jazz Festival to see 30,000 people 

smiling back at me. They were of all 

shades, sizes, backgrounds, classes and 

lifestyles. The one thing they had in 

common was the only thing that they 

needed to bring the smiles to their faces, the 

thing that gets their hands clapping, voices 

yelling and necks moving: the music. 

The Music 
The music is what allows Norman 

Brown to share a stage with Rick Braun to 

create undeniable electricity that 

reverberates throughout a venue and brings 

people to tears of excitement and joy. It's 
what brings Karen Briggs, Roy Ayres, Jeff 
Lorber and Mike Phillips together to 

unwrap another side of the music. 

And, contrary to popular belief, it's 
that thing that allows numerous 18 -to-22- 

year-olds to visit my website to share the 

experiences that they have had being 

touched by the music. Smooth jazz is a 

format and a musical genre that can help to 

establish the career of Norah Jones as a 

multiplatinum artist and make a worldwide 

superstar out ofa subdued yet extremely 
talented man named Kenny. 

However, 1 must ask whether we are 

taking advantage of all that we have 

created, or are we merely being satisfied 

with the status quo? Can our artists 

continue to survive in a format where the 

No. 5 top -selling record during the week of 
Christmas scans less than 5,000 units? Can 
we survive in a format that does not break 

new artists? Can we survive in a format 

that doesn't invest in the very thing that 

creates its existence, the music? 

1 realize that the idea of risk in these 

times is extremely disturbing to some, but 

risk is not always a losing proposition. 

Isn't it great to know that as sales are 

dropping, the opportunity exists to work 

with others to bring old supporters back 

while we create new ones? 

Isn't it great to know that as more 

people turn away from the radio and 

experience their music through cable and 

the Internet, we are given an opportunity 

to demonstrate the strength of this medium 

by bringing them back? 

A Smooth Jazz Idealist 
Call me a smooth jazz idealist, but I 

think that Smooth Jazz radio and its 

evolutionary manifestations deserve to 

achieve No. 1 Arbitron ratings in the top 

,a/`Caf (70- L/(ú OK 

15 markets and beyond, especially with 

our target audience. 
Am I saying that someone is doing 

something wrong? No. 1 am simply asking 

when we are going to recognize that it is 

time to take smooth jazz and its subgenres 
to the promised land. When are we going 
to work together to generate 10 platinum 

albums in a year? Because, my friends. 

when we began this format in the late 

'80s, Spyro Gym, Quincy Jones and the 

like were generating platinum sales. 

It is true that industry dynamics have 

changed, but they have always been 

changing. When are we going to generate 

such penetration that Smooth Jazz stations 

generate the most advertising dollars for a 

large segment of the market? 

Trust me, I understand that I am only a 

small player in the game and that it takes 

cooperation among people at radio, retail 

and live -performance venues; promoters; 
and my fellow label executives to achieve 

this goal, but to sit back and hope for 

consumers to come looking for us is a sure 

way to end this wonderful game. 

Here is my challenge to all of us in 

Smooth Jazz: Let's make this genre the best 

it can be. Let's take the risks necessary to 

make it the format, one anyone can 

experience. Let's make smooth jazz inclusive 

of all styles and leave terms like "too urban" 

out of our equation, because that only limits 

the potential of our sales (record revenue and 

radio advertising dollars too). 

Command Respect 
Am I scared of being part ofa format 

that makes Mrs. Jones turn up her radio 

while driving on East River Drive? Am I 

afraid of being part of a format that makes 

Mr. Lee pour a glass of wine to enjoy a 

segment of Lights Out Washington with his 

significant other? Am 1 scared of the risk 

associated with introducing a new edge 
into the format that might bring an 

additional 10,000 listeners a week? No. I 

want to be part ofa format that dares 
someone to listen to anything else, a 

format that commands the respect of the 
entire industry. 

Life is much more than a format; it is a 

journey that shapes you with every new 

stimulus it presents. How many of us have 

had the experience of going into a store, a 

dealership or a relationship with a certain 

preconceived idea in mind, only to fmd 

that it limited our enjoyment? Such 

limitations are a self - imposed cap on our 

true potential. For a 16- year-old to find 

fulfillment at 21, 25 or 50, he or she must 

explore as many opportunities as possible. 
In these crazy times conservatism is not 

the answer. In Smooth Jazz radio we can 

go to work and make someone smile with 

the press ofa button. Where else can you 

I want to be part ofa format 

that dares someone to listen 

to anything else, a format 

that commands the respect 

of the entire industry. 

make a rainy day sunny again? Where else 

do you have the potential to make a 

difference in someone's life every second 

of the day? Nowhere. That is why 1 am 

challenging you to put it all out there, to 

proceed uninhibited. 
That is how each and every one of tis 

got where we are. Why not maximize 

smooth jazz and help it grow further with 

each day? I think that is our responsibility. 

If we advance that agenda with passion, 

profits will find their way to us on their 

own. 1 can guarantee that. 

Congratulations to Smooth Jazz on its 

past 16 years; I look forward to seeing 

passion take us to a 25 -year celebration 

and beyond. ems. 

L. 
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HAPPY BIRTHDAY 
Smooth Jazz Radio! 

From your friends at 

Jimmy Sommers "360 Urban Groove." 
Featured on The Today Show, Regis and Kelly, Extra, 
E! Entertainment and in People Magazine 

New album coming in July! 

H I G H E R 

O C T A V E 

M u s 1 c 
www.higheroctave.com 

Scott Bergstein/310-589-1515 

Acoustic Alchemy "Aart" 
New album "Radio Silene" coming June 24th. 

U.S. Tour commences June 20th 

3rd Force "Gentle Force" 
Appearing Live: 3/12 KTWV The Wave 
L.A. Jazz Nights at Garden 
of Eden /Hollywood, CA 

4/5 JazzTrax Winter Into Spring Festival 

Vail, CO 

Craig Chaquico "Shadow and Light" 
New Single "Afterglow" e 351 spins 

Featuring the #1 Smooth Jazz Track " Luminosa" 

Appearing Live: 

2/21 Cerritos Center 

Cerritos, CA 

4/25 Carriage House Theater 

Saratoga, CA 

5/17 Hyatt Newporter 
Newport Beach, CA 

Tom Scott "New Found Freedom" 
Tom's smokin', sexy version of the 
classic "Holding Back The Years" 
Impacts March 17th 

From his Narada Jazz debut PHILLY 

Going for adds 
February 24 

R A I) - 
www.naradajazz.conl 

CONTACT: 

Sue Schrader cj Narada Jazz » 414 -961 -5350 
or Ali That Jazz » 310- 395 -6995 
"c'..200 Nar&da Prgp-x<SlanB, Inc * Itnnard Roa,e}g_ 
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A Fark /n The Road 
Continued from Page 74 

market. Here's a look at the music mix its 

listeners have come to expect. 

3PM 
WHITNEY HOUSTON You Give Good Love 

LARRY CARLTON Morning Magic 

R. FLACK & D. HATHAWAY 

Where Is The Love 

DAVID SANBORN Rikki 

BWB Groovin' 

GEORGE BENSON Breezin' 

TONI BRAXTON Another Sad Love Song 

RICHARD ELLIOT Chill Factor 

MARK ANTOINE Mas Que Nada 

9PM 
ISLEY BROS. Between The Sheets 

FATTBURGER Oye Como Va 

MARIAH CAREY Hero 

PETER WHITE The Closer I Get to You 

NORMAN BROWN Just Chillin' 

BRIAN MCKNIGHT Back At One 

RIPPINGTONS Caribbean Breeze 

ERIC MARIENTHAL Lefty's Lounge 

Unwavering Focus 
If you ask WVMV PD Tom Sleeker or 

KJZY owner Gordon Zlot about their 
respective programming philosophies, 
their responses would take you in different 
directions. The results, however, are the 

same, because each has figured out a way 

to tap into the needs of the listener and 
reflects his fmdings in the music he plays 

on his station. 
After looking at the playlists of these 

two very successful signals, it's quite 
possible to come away with expanded 

scope and empowering insight when 

considering what path to take for Smooth 
Jazz programming success in the years to 

come. 

The most exciting aspect of this is that 
you could say that the future of Smooth 
Jazz holds promise for greater achievement 
no matter which branch of the fork you 
take, as long as you have an open mind 
and an unwavering focus on one job: 
giving the listener what he or she really 
wants. And remember: In this day and age, 

there's no room for assumption, generali- 

What 4 Long Smooth 
Trip It's Been 
Continued from Page 71 

these very competitive times, we need to 

determine what is most attractive to our 
listeners and find a way to give it to them. 

For stations without the resources to do 

full -blown daily trip giveaways, scale it 
down to a size you can handle. 

The key is to make it compelling and 
consistent while always keeping it simple. 
Don't do it if you aren't committed to 

weaving it into the fabric of your station. 

Rather than doing a half -baked, ever - 
changing series of promotions, it's probably 
better to take a no- gimmicks, no -games 
stance. Be the un- contest station. For those 
pesky sales- driven promotions, use your 
database or give the items away at remotes. 

Customer Service 
When I joined Smooth Jazz in June 

1988 it had no announcers, which seemed 
like a good idea at the time. The format was 

created because listeners were disenchanted 
with talky, egotistical DJs. However, I 

made it a condition of my employment with 
the Satellite Music Network version of The 

Wave format that I have the budget for an 

airstaff to enhance our presentation. 
In the early days smooth jazz music was 

almost entirely unfamiliar, so announcers 
were needed to familiarize the audience 
with artists they had never heard of, like 

Andreas Vollenweider and David Lanz. 
Though announcers were probably 
inevitable, I'm proud that I fought for them 

early on. (Some of my best friends are 

announcers.) 
Radio's evolution has brought us to a 

point dictated by economics; thus, 

technology has accommodated the need for 

voicetracking. The quality of talent and the 
financial benefits of voicetracking are 

apparent, though there are two possible 
negatives: loss of localization and lack of 
customer service. 

We can minimize the first by making 
sure our out -of -market voice talent is 

supplied with local newspapers, directed to 

local websites and receiving guidance about 
the mood of the market. 

As for customer service, there is 

concern that during tracked shifts listeners 
aren't able to speak with announcers about 

a song, an event or the weather. We can 

encourage e-mail instead of phone calls, but 

someone knowledgeable, articulate, warm 
and friendly must be available to answer 
every e-mail. If the air talent is available to 

share this task, it may be the best we can 

do. 

Mood And Attitude 
Regardless of the delivery system, the 

role of announcers is to identify and image 

the station enthusiastically and to make the 

music matter emotionally. This should be 

done in an uplifting, confident style. It's all 

about mood and attitude. Even when 
listeners don't hear what is said, they hear 

how it is said. 

Now more than ever Smooth Jazz 

announcers need to help people relax, 

unwind and feel good. Outside of morning 
drive, there should be virtually no mention 

of the harsh realities of the real world. The 

goal: Keep it smooth and positive every 
break, every shift. 

Jimmy de Castro, one of the most 

dynamic radio people I've ever known, 
once told a meeting of "AMever- 
chancellorgreenFM" stations that with 

public ownership comes a change in the 

mission. Under private ownership, the 
mission was to serve listeners, but with 

public ownership, the mission is to serve 

stockholders. 

zation or complacency; you have to bio 
what the "what" is. 

Lastly, you have to be tireless in 1J 
your attempts to discover the new and 

improved. As the wise old sage told the 

young apprentice, "You can't take 
anything for granted, and you can never 

rest on your laurels, because someone 
will always figure out a way to do the 

job better than you. Be forever vigilant in 

your exploration and investigation of the 
world and all of its possibilities." 

Quality &lifesíyle. 
Ifarketùig Constants 
Continued from Page 72 

promoter, sales manager, event planner, 

media buyer, advertising manager and 
creative director - in many cases for 

multiple stations. 
We are no longer on the other side of 

the aisle from the sales manager (if you 
are, you'd best get over it fast). All the 

members of a radio management team 
must share the same objectives in order to 

succeed. 
Create programs that increase revenue, 

take care of the client's needs and, by all 

means, do not jeopardize the quality of 
your product or the lifestyle of the 

audience. Smart marketers are creating 
sales -friendly programs that creatively 
meet the marketing goals of the station and 

appeal to its audience. 
As we move forward in our marketing 

Keeping this in mind, the significant 

increase in spotloads during the past few 

years is understandable. Capitalism is cool: 

There have been big profits, and the 
successful stations have continued to 

perform well. 
But it's also clear that there's a limit, a 

point of diminishing returns. This limit will 

be found by the first to cross it - sort of 
spotload Russian roulette. I hope to be 

watching from the back of the room. 

Understanding The 
Competition 

The greatest threat to Smooth Jazz still 

comes from two other forms of AC: Soft 

and Urban. When properly programmed 

and marketed, each presents a formidable 

obstacle to consistent top three 25 -54 

performances by Smooth Jazz stations 
without a direct, same- format competitor. 

As for the likelihood of a direct 
competitor, successful Smooth Jazz stations 
have found a sweet spot that produces big 

revenues but is not quite large enough to 

attract a direct attack. At the same time, our 

format is not really vulnerable to a flanking 

attack. We're the stealth bomber of adult 
radio. 

The new kid on the block, satellite 
radio, already compromised its most 
attractive feature by adding commercials. 
And you know how we all get a few calls 

from disgruntled listeners or jazz purists 

telling us how wrong it is for us to play Phil 

Collins? Well, it seems like those listeners 

are the target audience of the birdcasters. 

Size isn't everything, but c'mon, 
satellite radio's national cume is less than 

that of a single large -market also -ran 

endeavors in the next 16 years, we must 
introduce a new audience to Smooth Jazz. 
Those 30- somethings from 1988 are now 
just about to turn 50. The babies that were 

born with this format are now driving cars 
and are Smooth Jazz' future core audience. 

We need to be creative in marketing to 

these young adults and make sure that we 

are in tune with their lifestyles when 
making marketing plans for the future of 
the format. 

Over the years Smooth Jazz has built 
its marketing benchmarks, grown in its 

success and proven to be a viable genre 
that is clearly reaching its audience. Based 
on revenue share and ratings, without a 

doubt we have held our ground on quality 

and lifestyle. 

As smart, hip, groovy people, we can 
continue on this track without bringing 

back the perm or losing any more hair. 

station. We should be more concerned that 

a comet may strike us on the way to work. 

The Future 
In a bonus category, I must note the 

Broadcast Architecture team's importance 
to Smooth Jazz. From founder Frank Cody, 

who was also present at the conception and 

birth of Smooth Jazz on KTWV/L.A. 16 

years ago, to current Exec. VP /GM Allen 
Kepler, BA has been the Dr. Spock of the 

first generation of Smooth Jazz program- 

mers. 
Sage advice, wise counsel and 

passionate debate have all been part of 
what BA has offered its clients from this 

format's earliest years. There is no larger 

concentration of passionate smooth jazz 
fans than at Broadcast Architecture. 

The future of Smooth Jazz is bright: 

Our success will grow if we embrace new 
music selectively, ask for the order, 

increase our visibility in every way 

possible, reward loyal listeners, make a 

difference in our community, observe what 

consistently successful stations are doing 
and adapt it to our situation, coach our live 

or tracked announcers on the importance of 
the call letters and the music and remain 

reasonable with the spotload. If we do most 

of this well, more joyous birthdays await 

us. 

I dedicate this article to former KTWV 

(The Wave)/Los Angeles PD Chris Brodie: 

fierce competitor, humble champion. She 
was there at the conception and birth of 
Smooth Jazz. Now that her radio offspring 

has grown up strong and healthy, she has 

chosen to give more of her life to her 
family. For this I salute her. 
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SIXTEEN CANDLES MAKE A LOVELY LIGHT... 
MAY THE NEXT SIXTEEN SHINE JUST AS BRIGHT! 

6ATO 

BARBIERI 

RUSS FREEMAN! 

DRIVE The Shadow 

Of The (at 

RUSS FREEMAN 
"Soul Dance" 

From the CD Drive 

GATO BARBIERI 
"Last Kiss" 

From the CD The Shadow of the Cat 

And for a " 
il i ii i " Into Our Future... 

PAUL TAYLOR, Steppin' Out 4/22 
THE RIPPINGTONS, Let It Ripp! 5/6 
CASSANDRA REED, Home With You 5/20 
O'2L. 6/10 

I i: II I 

a r . C O R D 

Peak Records 22761 Pacific Coast Highway, Suite 240 Mailibu, CA 90625 

PH: 310/317 -6220 FX: 310/317 -6221 www.peak- records.com 

"Tell Me The Truth" 
...when was your last aAolna/itac (Jr 

J THOMPSON 
* TRUTH SEEKERS * 

KKSF WNUA WJZW KJCD WJZN 
JRN WEIB KRVR 

"HAPPY BIRTHDAY SWEET SIXTEEN" 

a peer pressure promotion 
Roger Lifeset 
877 -JAZZCAT 

AMH RECORDS- 

www.jthompsonmusic.com 

David Lanz 
"Romantica" 

the latest single from "Finding Parcdise" 
is NEW and ACTIVE at Smooth Jazz now! 

Stations no N on 
"Romantica" include: 

WNWV /CLeveland 
KRVR /Modesto 
WJZN /Memphis 
KYOT /Phoenix 

KBZN /Salt Lake City 
WJZA /Columbus 

WZMR /A bany 
WEIB /Sprirgfield 
KIFM /San Diego 

WSSM /St. Louis 
KUJZ /Eugene 

contact: All That Jazz (310) 395 -6995 
Coast. To Coast (415) 899 -1213 

Romantica 
Produced By Dave Koz 

@o Produced by David Lanz and Gregg Karukas 

V .F. Leopold Management, Inc. 
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WEEK WEEK 

1 1 

2 2 

4 © 
5 

3 © 
6 Q 
7 

11 Q 
10 9 

13 

9 11 

15 

8 13 

18 

14 15 

12 16 

16 

19 

17 

25 

20 21 

22 

23 

21 24 

24 25 

27 

26 ® 
30 

28 e 
(Debut> ®i 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I - 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

BOB JAMES Morning, Noon & Night (Warner Bros.) 817 -28 126925 19 3810 

BWB Groovin' (Warner Bros.) 187 -45 98894 18 3710 

BONEY JAMES Grand Central (Warner Bros.) 759 +65 108146 16 3910 

STEVE COLE Off Broadway (Warner Bros.) 737 +44 110062 20 3811 

PETER WHITE Who's That Lady? (Columbia) 730 +1 108131 20 3810 

STEVE OLIVER High Noon (Native Language) 699 +16 95858 22 3711 

DAVE KOZ & JEFF KOZ Blackbird (Rendezvous/WO) 578 +41 86981 11 4010 

MIND/ ABAIR Lucy's (GRP /VMG) 563 +70 98195 4 4211 

DIANA KRALL Just The Way You Are (Verve /VMG) 501 -22 60658 15 3410 

MICHAEL LINGTON Still Thinking Of You (3 Keys) 495 +42 68517 12 3610 

JEFF GOLUB Cold Duck Time (GRP /VMG) 474 -50 86301 26 3211 

KENNY G Paradise (Arista) 469 +19 80038 13 3610 

RICHARD ELLIOT Q.T. (GRP /VMG) 445 -90 42065 26 2810 

BOB BALDWIN The Way She Looked At Me (Narada) 415 +83 55456 7 3311 

NATALIE COLE Tell Me All About It (GRP /VMG) 398 -55 48015 22 2810 

N. BROWN & M. MCDONALD I Still Believe (Warner Bros.) 371 -113 30069 14 2410 

CRAIG CHAQUICO Afterglow (Higher Octave) 351 +6 17655 13 2810 

MARION MEADOWS Tales Of A Gypsy (Heads Up) 350 +41 33319 18 2911 

JOAN OSBORNE I'll Be Around (Compendia) 346 +6 28939 16 2510 

KIM WATERS Waterfall (Shanachiel 321 +83 40167 3 3215 

GREG ADAMS 'Sup With That (Ripa/Blue Note) 292 -2 42937 6 2712 

DONNA GARDIER How Sweet It Is (Dome Records Limited) 282 0 14254 8 1810 

GREGG KARUKAS Your Sweet Smile (N- Coded) 277 +11 15254 10 2311 

JEFF LORBER Chopsticks (GRP /VMG) 272 -13 30076 9 2110 

Al_ JARREAU Random Act Of Love (GRP /VMG) 236 -3 16513 3 1812 

NESTOR TORRES Watermelon Man (Shanachie) 226 +34 20579 4 1810 

NORAH JONES Come Away With Me (Blue Note /Virgin) 208 +7 12006 5 2218 

CHIELI MINUCCI Kickin' It Hard (Shanachie) 194 +44 21253 2 2112 

JONATHAN BUTLER Pata Pata (Warner Bros.) 188 +30 13370 3 1510 

SPYRO GYRA Getaway (Heads Up) 169 +77 17862 1 2115 

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are 
tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 
of new adds officially reported to R &R by each reporting station. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross Impressions 
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2003, The 
Arbitron Company). © 2003. R &R, Inc. 

New &Active 
PIECES OF A DREAM Loves Silhouette (Heads Up) 

Total Plays: 168, Total Stations: 15, Adds: 1 

PAUL HARDCASTLE Desire (Trippin' 'Rhythm) 
Total Plays: 120, Total Stations: 11, Adds: 1 

BLAKE AARON One Moment With You (Innervision) 

Total Plays: 107, Total Stations: 10, Adds: 0 

GERALD ALBRIGHT Old School Jam (GRP/VMG) 

Total Plays: 86, Total Stations: 8, Adds: 0 

DAVID LANZ Romantica (Decca) 

Total Plays: 80, Total Stations: 11, Adds: 3 

NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 
Total Plays: 71, Total Stations: 10, Adds: 4 

RUSS FREEMAN Soul Dance (Peak) 

Total Plays: 71, Total Stations: 8, Adds: 1 

CRUSADERS Viva De Funk (GRP /VMG) 
Total Plays: 59, Total Stations: 11, Adds: 10 

KEN NAVARRO Healing Hands (Shanachie) 

Total Plays: 52, Total Stations: 5, Adds: 0 

3RD FORCE FITOM SCOTT Young Again (Higher Octave) 

Total Plays: 41, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rrindicator.com 
ARTIST TITLE LABEL(S) 

CRUSADERS Viva De Funk (GRP /VMG) 

NORAH JONES Come Away With Me (Blue Note /Virgin) 

KIM WATERS Waterfall (Shanachiel 

SPYRO GYRA Getaway (Heads Up) 

J. THOMPSON Tell Me The Truth (AMH) 

FOURPLAY Ju -Ju (Bluebird /RCA Victor) 

NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 

DAVID LANZ Romantica ( Decca) 

MICHAEL MANSON Keys To My Heart (A440 Musk Group) 

GREG ADAMS 'Sup With That (Riga /Blue Note) 

CHIELI MINUCCI Kickin' It Hard (Shanachie) 

AL JARREAU Random Act Of Love (GRP /VMG) 

ADDS 

Most 
Increased Plays 

10 

8 

5 

5 

5 

5 

4 

3 

3 

2 

2 

2 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

BOB BALDWIN The Way She Looked At Me (Narada) +83 

KIM WATERS Waterfall (Shanachie) +83 

SPYRO GYRA Getaway (Heads Up) +77 

MINDI ABAIR Lucy's (GRP /VMG) +70 

BONEY JAMES Grand Central (Warner Bros.) +65 

CRUSADERS Viva De Funk (GRP /VMG) +59 

NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) +46 

STEVE COLE Off Broadway (Warner Bros.) 

CHIELI MINUCCI Kickin' It Hard (Shanachie) 

MICHAEL LINGTON Still Thinking Of You (3 Keys) 

Most 
Played Recurrents 

+44 

+44 

+42 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

MICHAEL MANSON Outer Drive (4440 Music Group) 301 

KENNY G FICHANTE MOORE One More Time (Arista) 203 

EUGE GROOVE Slam Dunk (Warner Bros.) 193 

FOURPLAY Rollin' (Bluebird /RCA Victor) 192 

NORMAN BROWN Just Chillin' (Warner Bros.) 190 

CHUCK LOEB Sarao (Shanachie) 152 

LARRY CARLTON Morning Magic (Warner Bros.) 130 

NORAH JONES Don't Know Why (Blue Note /Virgin) 106 

GERALD ALBRIGHT Ain't No Stoppin' (GRP /VMG) 102 

JOE SAMPLE X Marks The Spot (PRA /GRP /VMG) 95 

SPECIAL EFX Cruise Control (Shanachie) 90 

LUTHER VANDROSS I'd Rather (J) 17 

KIM WATERS In The House (Shanachie) 69 

DAVID BENOIT Then The Morning Comes (GRP /VMG) 57 

CRAIG CHAQUICO Luminosa (Higher Octave) 46 

DOWN TO THE BONE Electra Glide (GRP /VMG) 42 

BRIAN CULBERTSON Without Your Love (Warner Bros.) 42 

JEFF KASHIWA 3 -Day Weekend (Native Language) 36 

EXPOSE 
YOURSELF 

EventTapeR' 
BunchaBanners' 
FlashBagsm" 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

41110JJ/j 

«' LAVA! 
FirstFlash! 
L 1 N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 uwvw.firstflash.com 

1- 800 -21 FLASH 
1- 800 -213 -5274 
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All That Jazz Consulting & Marketing 

All fat ¿/zz, Inc. 

Cliff Gorov Jason Gorov 
Adam Leibovitz 

(310)395 -6995 www.allthatjazzinc.com 

COAST TO COAST DELIVERS! 

#1 SONG OF THE YEAR 

3 YEARS IN A ROW!!! 

...R 

...to 

...to the 

2000...2001...2002 

Thank 
...Smooth 

&R and Carol 

...Laura Sanano, 

my clients, 

musical artists, 

you... 
Jazz Radio, for the spins! 

Archer, for the visibility! 

for 9+ great years! 

for the faith and support! 

for the fun and inspiration! 

Susan B. Levin 

415 -899 -1213 

susanblevin @aol.com 

Coast to Coast Promotion 

COAST 
TO 

C011S'T 

Coming in April 
New from LISA HILTON 

In The Mood For Jatz 
the follow -up CD to "Feeling Good" 

with Eric Marienthal: sax Tal Bergman: drums 
Reggie McBride: bass 

For more information visit: www.lisahiltonmusic.com 
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Cheri Marquart 
Smooth Jazz MD, JRN 

We are excited about new artists like 
Steve Oliver, Michael Manson and 
Mindi Abair. Abair demonstrates a mas- 
tery of her instrument, and her stage 
presence is captivating. Michael Man- 
son is getting a lot of listener attention 
too. Creating programming for nearly 
30 stations located all over the country 
has a way of eliminating most conversa- 
tions with listeners, so when I get mul- 
tiple calls about one unknown artist like 

Manson, it's clear that his music is standing out. o Donna 
Gardier's fresh take on the old favorite "How Sweet It Is" is 
a welcome cover. And because of its solid hook, we've also 
recently added J. Thompson's "Tell Me the Truth." These 
are the new artists we feel are most worthy of our 
airplay. o We believe our audience chooses Smooth Jazz 
over the myriad of heritage music formats because they are 

inspired by music and they choose to live in the present rather than 
reliving their youth over and over again. That is not to say that they 
don't appreciate their old favorites or new music from established acts 
like Fourplay and Spyro Gyra, both of whom have once again found a 
place as JRN Smooth Jazz currents. t Chieli Minucci's "Kickin' It Hard" 
is a great reminder that smooth doesn't mean wimpy, and every so of- 
ten we get a special treat like a Crusaders reunion. So far Smooth Jazz 
in 2003 is sounding great. Our affiliate list continues to grow, and, more 
than ever, we feel fortunate to be involved with this unique format. 

I'm 
not the only one who thinks The 

Crusaders' "Viva de Funk" (GRP/ 
VMG) is simply phenomenal. The track 
is No. 1 Most Added with 10 new adds, 
including WQCD /New York, KIFM /San 
Diego, KWJZ /Seattle and JRN ... With 
eight new adds, Norah Jones' "Come 
Away With Me" (Blue Note) continues to 
spread. Jones is No. 2 Most Added this 
week, with adds on KIFM, WLVE (Love 
94) /Miami and WNWV /Cleveland, 
among others. With sales of over 3 million units, Jones' appeal among 
listeners shouldn't be underestimated, even with a dreamy ballad like 
this one ... Kim Waters' "Waterfall" (Shanachie) continues to build mo- 
mentum. It is No. 1 Most Increased with an 83 -play gain, a five -point 
move to 20* and a tie as No. 2 Most Added this week. Among five new 
believers are KTWV (The Wave) /Los Angeles and KYOT /Phoenix ... 
Also earning five adds are Spyro Gyra's "Getaway" (Heads Up) and J. 
Thompson's "Tell Me the Truth" (AMH). The latter benefits from high - 
profile support with such impressive new adds as WNUA /Chicago, 
WJZW/Washington and KJCD /Denver ... The result of Natalie Cole's 
fantastic collaboration with Diana Krall is Cole's aptly named new single, 
"Better Than Anything" (GRP /VMG). Swingin', sophisticated and ex- 
tremely appealing, it's no surprise the track picks up four new, impres- 
sive major- market adds, including WLVE, after last week's adds on such 
trendsetting stations as WNUA, KKSF /San Francisco and KWJZ. - Carol Archer, Smooth Jazz Editor 

Reporters 

WZMR/Albany, NY 
PD /MD: Tim Durkee 

SAMANTHA SIVA'Masouetade" 

KAJZ/Albuquerque, NM 
PD: Paul Lavoie 
MD: Jeff Young 

AL JARREAU "Random' 
COLE F /KRALL'Better" 

KNIK/Anchorage, AK 
OM /PD: Aaron Wallender 

15 MIND, ABRIR -Lucy 

WJZZ/Atlanta, GA 
PD /MD: Nick Francis 

No Aua. 

KSMJ/Bakersfield, CA 
PD /MD: Chris Townshend 

LARRY OMENS/MEDIA "Sample' 
FOURPLAY'Ja 

WNUA/Chicago, IL 
OM: Bob Kaake 
PD: Steve Stiles 

J. THOMPSON MOO" 
MICHAEL MANSON "Heart" 

WNWV/Cleveland, OH 
PD /MD: Bernie Kimble 

EULE GROOVE -Rewind' 
NORAH JONES 'Come" 

WJZA/Columbus, OH 
OM /PD /MD: Bill Harman 
APD: Gary Wolter 

BOBBY LYLE'Spankln 

KOAI/Dallas -Ft. Worth, TX 
OM /PD: Kurt Johnson 
APD /MD: Bret Michael 

MARION MEADOWS -G,c., 

KJCD/Denver- Boulder, CO 

PD /MD: Michael Fischer 
HI.II/ NU;C noon 

J. THGMPSCN outh" 
MICHAEL MANSON'Hedrt" 
SPYRO GYRO "Getaway" 

KVJZ/Des Moines, IA 
P0: Mike Blakemore 
MD: Becky Taylor 

No Adds 

WVMV/Detroit, MI 
PD: Tom Sleeker 
MD: Sandy Kovach 

No Adds 

KUJZ/Eugene, OR 
PD: Chris Crowley 

DAVIS LANZ'Romanuca' 
SPYRO GVRA Getaway' 

KEZL/Fresno, CA 
OM: Scott Keith 
PD /MD: J. Weidenheimer 

1 KIM WATERS "Waterfall' 
1 NORAH JONES 'Come' 
1 SPYRO GYRA "Getaway" 

WYJZ/Indianapolis, IN 
PD /MD: Carl Frye 

1, CRUSADERS VaM 
la KIM WATERS'Walerfaim 

COLE F /KRALL "BeOet" 
NORAN JONES "Come- 

KCIY/Kansas City, MO 
PD: Mark Edwards 
MD: Michelle Chase 

UI E"A ADAMS Jance 

KOAS/Las Vegas, NV 
OM: Vic Clemons 
PD /MD: Erik Foss 

COLE F /KRALI"Better' 
SPORT VISA "Getaway' 

KTWV/Los Angeles, CA 
PD: Paul Goldstein 
APD /MD: Ralph Stewart 

KIM WATERS "Waterfall' 

WLVE/Miami, FL 
PD: Rich McMillan 

AL JARREAD "Random 
- 

COLEMORALL'BedeY 
NORAH JONES' Come 

WJZI/Milwaukee, WI 
OM /PD: Steve Scott 

12 NORAn JuNES 'Come 
10 CRUSADERS-Vs /a" 
4 SPORT GYRA " Getaway' 

KSBR/Mission Viejo, CA 
OM /PD: Terry Wedel 
MD: Susan Koshbay 

I IIRUSACERS 
I FOIIRPLAV 

KRVR/Modesto, CA 
PD: Jim Bryan 
MD: Doug Wulff 

3 CRUSADERS 'Vlva 
3 J THOMPSON'Trulh" 
3 PIECES OF A DREAM "Silhouette' 

WOCDINew York, NY 
OM: John Mullen 
PD /MD: Charley Connolly 

CRUSADERS "Mee 
FOURPLAY "Jli 
GREGG KARUKAS "Sweet" 

WJCD/Norfolk, VA 
OM: Daisy Davis 
APD /MD: Larry Hollowell 

5 NORAH JONES" Coma 

WLOO/Orlando, FL 
PD: Brian Morgan 
MD: Patricia James 

No Ado, 

WJJZ/Philadelphia, PA 
PD: Michael Tozzi 

MD: Frank Childs 
No Adds 

KYOT/Phoenix, AZ 
PD: Shaun Holly 
APD /MD: Angie Honda 

KIM WATERS'Wate ̂ all" 

KJZS/Reno, NV 
Acting PD: Harry Reynolds 

No Adds 

WJZV/Richmond, VA 
PD: Reid Snider 

No Adds 

KSSJ/Sacramento, CA 
PD: Lee Hanson 
APD: Ken Jones 

t.N ALA:'_ W.1 ^.. 

-._ .. SR C.- e 

WSSMISt. Louis, MO 
PD: David Myers 

DAVID LANZ "Romanlira 

KBZN/Salt Lake City, UT 
PD /MD: Rob Riesen 

Vo Adds 

KIFM/San Diego, CA 
PD: Mike Vasquez 
APD /MD: Kelly Cale 

2 NOVA- JONES Co me 

.:RSACEP.i V.a 
PAV :D LANZ Rr.a,nra 

1 7,RE6 A,r'AM6'W 1' 

KKSF/San Francisco, CA 
PD: Steve Williams 
APD /MD: Samantha Wiedmann 

8 STEVE OLIVER "High' 
GERALD ALBRIGHT "Stone,, 

KMGO/Santa Barbara, CA 
PD: Mark De Anda 
APD /MD: Steve Bauer 

Na Adds 

KJZY/Santa Rosa, CA 
PD: Gordon ¿lot 
APD /MD: Rob Singleton 

2 JEFF SOLLE Cold" 

2 STEVE COLE 'OW 
1 RUSS FREEMAN 'Sum 

KWJZ/Seattle-Tacoma. WA 
PD: Carol Handley 
MD: Dianna Rose 

10 DAVID BEN01T "Comes' 
CRUSADERS "VAN' 

WEIB/Springfield, MA 
PD: Ben Casey 
MD: Darrel Cutting 

10 ANDRE WARD 'Heart' 
10 CRUSADERS "Viva" 

FOURPLAV'Jo 
MICHAEL MANSON "Heart" 

WSJT/Tampa, FL 
OM /P0: Ross Block 
MD: Kathy Curtis 

BOB BALDWIN "Looked" 

CHIELI MINUCCi "INclse 

KIM WATERS -Waterfall" 
NORAH JONES "Come' 
PAUL HARDCASTLE "Desire- 

WJZW/Washington, DC 

OM: Kenny King 
PD: Carl Anderson 

J THOMPSON Muth" 

JRN/(Jones NAC)/National 
PD: Steve Hibbard 
MD: Cheri Marquart 

0 CRUSADERS -Viva" 
FOURPLAY -Ju' 
J. THOMPSON "Truth' 

42 Total Reporters 

41 Current Playlists 

Did Not Report, Playlist Frozen (1): 
WJZN/Memphis, TN 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R&R's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

RftR's Today's News 
E -mail updates of breaking stories 

The REIR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RErR'S INDUSTRY VIP PACKAGE IS 5445oó 

(Regular rate $595.00) 

e -mail R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
U. S. Only 
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CYNDEE MAXWELL 
cmaxwell@radioandrecords. com 

ROCK 

Stern's Path To Lazer 
The challenges of finding the right balance 

Mike Stern is perhaps best known as the creator of 
the "Extreme" format, which is a favorite target in the 
industry for debates over whether it is Active Rock or 
Alternative. But there is more to know about the De- 
troit native. 

Stem got started in the industry as 
an intern for Jacobs Media while he at- 
tended Michigan State University. Af- 
ter graduating he sent resumes out like 
crazy. One day Paul Jacobs called and 
asked, "You said you were willing to 
relocate, right ?" Stern replied, "Yes, 

where am I going ?" Jacobs responded 
with another question, "Do you re- 
member our client in Anchorage ?" 

Classic Rock KBFX /An- 
chorage, AK then -PD Dave 
Moore (now at WFYV/ 
Jacksonville, FL) hired 
Stern for nights and pro- 
motions. Some six months 
after Stern joined, Moore 
left, and Stern was made 
interim PD. 

"I ran the station about 
three or four months with 
the help of the morning 
guy, who was very experienced," 
Stem says. "Then they hired some- 
body else to be PD." Disappointed, 
Stem realized, "Once you've been in- 
terim PD and they don't promote you, 
I guess it's time to move on." 

Extreme Birth 

kit and Rob Zombie as all that stuff 
was coming to the forefront. 

"We discovered how well it 
meshed with a real mainstream -ap- 
peal base of Pearl Jam, Nirvana and 
Alice In Chains, and Extreme was 
launched from there." 

Ups And Downs 
This led to a whole host of similar 

stations, something Stem 
admits he is proud of. "I'd 
love to be able to say that 
we just knew that was the 
right direction, but we did 
it for competitive reasons," 
he says. 

"It was a great market 
strategy, which was also 
fairly rare at that time. 
Back then we were all 
learning how to do clus- 

ters. It was a good strategy, and it en- 
abled us to tap into that whole world 
and build something." 

The Las Vegas stations were pur- 
chased by Infinity, and soon thereaf- 
ter Stem was transferred to WKRK/ 
Detroit with the hope that The Ex- 
treme format could be duplicated 
there. However, after he arrived, the 
company flipped the station to Talk. 

Stern took a gig in Denver at KXPK 
(The Peak) to take it to an almost -Ex- 

treme stance when AM /FM put 
Howard Stern on the station. When 
AM /FM merged with Clear Channel, 
KXPK and Modem AC KALC (Al- 
ice) /Denver were spun off to Emmis. 

The Peak became an '80s station, 
and Stem was made OM of it and 
KALC. Ultimately, Emmis sold the 
stations, and Stem was on the beach 
for three months. When WLZR (Laz- 
er) /Milwaukee PD Keith Hastings an- 
nounced that he was moving to pro- 
gram WAAF /Boston, Saga wasted no 
time in hiring Stem, who started on 
Aug. 5 last year. 

Growth In Diversity 
Like KALC, Lazer provided Stem 

with the opportunity to diversify his 
talent. "Part of the fun in Denver was 
to work at a Modem AC like Alice," 
he says. "I learned a lot by getting 
outside our little Rock and Alternative 
world, and I saw things from another 
perspective. It was fascinating. Their 
attitudes and how they see things 
were so different from our world. I 

brought some of it back with me." 

Mike 

4 Stem next became Asst. Consultant 
for Jacobs Media before programming 
Alternative WXEG /Dayton - at the 

I time owned by American Radio Sys- 
tems. He was transferred to the com - 
pany's Las Vegas duster, where he orig- 
inated the first Extreme radio station. 

Stem explains how it started: "ARS 
bought a duster of stations in Las Ve- 

gas. They owned KLUC, the top CHR 
and the heritage station, which should 
have been dominant 12+ and a major 
player. But it was having problems be- 
cause the Alternative station, The Edge 
[KEDG] had a seven share 12+ and was 
eating up a lot of mainstream listening. 

"ARS devised a strategy to bring 
The Edge down to earth and allow 
KLUC to take its rightful place in the 
ranker. We put on Modem AC KMXB, 
which, at the time, was fairly innova- 
tive as well, and we took the station 
that had Howard Stern - KFBI - 
and turned it into a Rock-leaning ver- 
sion of Alternative as KXTE. 

"At the time it was more about fo- 
cusing on the rock side of alternative, 
which was Pearl Jam, Nirvana, Alice 
In Chains, grunge, etc. In our research 
and development of the station we 
discovered the power of Tool, Korn, 
Rage Against The Machine, Limp Biz- 

Stern 
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Lazer required a different skill set 
than Stern's previous gigs had. "Kei- 
th left me an incredibly successful ra- 
dio station," he says. "The other PD 
gigs I've been hired for have all either 
been sign -ons, or the station was in 
such bad shape that it was a turn- 
around situation and may as well 
have been a sign -on. 

"Lazer has a long track record, a ton 
of heritage and a veteran staff. It's a 
completely different world. The only 
thing the two scenarios have in com- 
mon is that there's a radio transmit- 
ter out there somewhere." 

But being at a stable heritage radio 
station doesn't mean the PD gets to 
work half days. "It's not without its 
challenges," Stern says. "Crosstown 
WLUM has been coming on as a com- 
petitor. Lazer had the world to itself 
for quite a while, even when WLUM 
went through its Alternative phase. 

"Couple that with the challenge of a 

station that has a heritage, dominant 25- 

54 morning show, and suddenly you're 
bridging a generation gap, because you 
have an older, more diverse crowd in the 
mornings. Trying to hold on to a focused 
music position becomes a challenge. 

"I learned a lot by 

getting outside our 

little Rock and 

Alternative world, 

and I saw things from 

another perspective. 

It was fascinating." 

"So, it's a different set of challeng- 
es than 'Oh my God! I have to hire an 
entire staff, get production on the air 
and generate a music log - and that's 
just before tomorrow! " 

The Active Perspective 

Challenge is also a good word to 
describe how Stem perceives the Ac- 
tive Rock format, with its broad de- 
mographic goals. "I've usually been 
the guy on the specialist side of things - focusing on the young end, the 
rock -alt niche," he says. '"The real chal- 
lenge here is that 18-44 is a big, wide 
gulf. It's a real test to strike a balance. 

"We're doing Internet callout, and 
I put in a perceptual question that 
asked 'What station are you listening 
to less, and why ?' In the first set of 
responses from the people who were 

BEFORE THE ALL -NIGHTER Rock royally gathered in Orlando to 

celebrate the grand opening of the Hard Rock Vault, a new interactive rock 'n' 

roll memorabilia attraction. Seen here holding court are (l -r) Guns N' Roses' 

Slash and Duff , Motley Crue's Nikki Sixx, AC /DC's Brian Johnsop, Disturbed's 

Dan Donegan, Twisted Sister's Dee Snider, Disturbed's Steve "Fuzz" Kmak, Bad 

Company's Simon Kirke, Hard Rock Cafe Acquisitions Manager Don Bernstine, 

The Beach Boys' Al Jardine and 0- Town's Erik Estrada, Trevor Penick and Dan Miller 

listening less to Lazer, the same num- 
ber of people cited too much new 
music as their reason as cited too 
much old music. It's encouraging to 
be in the middle, because that balanc- 
ing act is really hard. 

"As the new guy at Active Rock, I 
think the biggest challenge this format 
faces is finding the right balance in 
production, imaging and music. How 
do you hold on to people who have 
listened to you for 15 years and want 
to hear Van Halen and Aerosmith and 
Ozzy and, at the same time, not be- 
come irrelevant to people who want 
to hear Saliva, Tool and Audioslave ?" 

Generally speaking, what does 
Stern think is the best way for an Ac- 

tive Rock to fight against an Alterna- 
tive? "Obviously, what you play, the 
rotations and the music mix are in- 
credibly important, but a lot of times 
what gets overlooked is doing really 
good, solid imaging," he says. 

"Making sure that you're promot- 
ing the station properly to the crime 
can make a big difference in reposi- 
tioning an Alternative station." 

Managing Managers 
Lazer boasts veteran air talent like 

morning guys Bob & Brian and MD/ 
midday maven Marilynn Mee. Stem 
discusses what it's like to be the new 
boss: "It's not uncommon for veteran air 
talent to outlast program directors, but 
with Keith being here eight years, that's 
a second factor that can't be overlooked. 

"It's different trying to motivate, 
coach and manage veterans than it is 

to manage the type of young air tal- 
ent I've had at Extreme. So far I'm 
finding that what I really like about 
Bob & Brian and Marilynn is that they 
respond very well to logic. I try to 
steer clear of anything that starts like, 
'Great programming minds across the 
country all concur that.... " 

Stem recognizes that, over the years, 
his management style has changed. 
"When I started programming I was 
very much the guy who had to do ev- 
erything," he says. "I'd give people a 
little to do, but I'd watch over their 
shoulder and make sure they did it 
exactly the way I wanted it done. Over 
the years I've gotten better at delegat- 
ing and getting more people involved 
and being able to hand more things off. 

"One thing that really helped me take 
some steps in that direction was being 
OM in Denver over two radio stations. 
Suddenly, I couldn't possibly do every- 
thing. I had to learn to manage managers. 

"I had a great staff of people, and it 
was up to me to keep them motivated, 
redirect them if they went the wrong 
way or help them solve problems. But 
I also had to stay out of their way, be- 
cause they were a very talented group. 

"That experience taught me a lot 
about how to relax and not be the guy 
who feels that he has to dot every i and 
cross every t. It's a matter of deciding 
what's really important. If they don't 
do it the way you would have done it, 
is it detrimental to the radio station, or 
is it OK? Those are coaching opportu- 
nities and chances to teach people." 

Personal Goals 

What are Stem's personal goals? 
In Denver I ended up on the beach 
after Emmis sold the radio stations, so 
I! did what every good on- the -beach 
radio professional does - I started a 

workout program. One of my goals is 
to stick with that. 

"Also, for years my wife has said 
that I need to get some balance in my 
life beyond radio. We all tend to be 
guilty of that. In Denver I found oth- 
er things that I like to do. Now that 
we're here and settled and I can find 
my way to work every morning, it's 
time to find something here to give me 
a life outside the station." 

And his goals for Lazer? "We had 
a great fall book. We were up every- 
where, and everyone's very happy. 
But, of course, the program director 
never is. Bob & Brian are stellar, so the 
real growth area for us now is to fo- 

cus on the music dayparts. 
"We need to keep finding ways to 

take advantage of that giant come en- 
gine in the morning and recycling 
them into the rest of the day. If we can 
get that recydingpercentage to go up 
any reasonable amount, it'll really be 
reflected in the ratings." 

TALK BACK TO R &R! 

Do you have qu3stions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310- 788 -1668 

E-mail: 

max@radioandrecords.com 

Fax: 311- 203 -9763 

Or post your comments now. 
Go to 

www.radioandrecords.com and 

click on Message Boards. 
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86 ROCK TOP 30.. 
® February 14, 2003 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 3 DOORS DOWN When I'm Gone (Republic /Universal) 

2 0 SALIVA Always (/s /and / /DJMG) 

3 3 CREED Weathered (Wind-up) 

5 0 SEETHER Fine Again (Windup) 

4 5 STONE SOUR Bother (Roadrunner //DJMG) 

6 6 AUDIOSLAVE Cochise (lnterscope /Epic) 

15 0 AUDIOSLAVE Like A Stone (lnterscope /Epic) 

22 0 GODSMACK Straight Out Of Line (Republic /Universal) 

7 9 PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 

17 0 THEORY OF A DEADMAN Make Up Your Mind (Roadrunner//DJMG) 

8 11 CHEVELLE The Red (Epic) 

16 ® F00 FIGHTERS Times Like These (Roswell /RCA) 

12 ® QUEENS OF THE STONE AGE No One Knows (lnterscope/ 

11 a SOCIALBURN Down (Elektra /EEG) 

9 15 F00 FIGHTERS All My Life (Roswell /RCA) 

13 16 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

19 a DISTURBED Remember (Reprise) 

14 18 NIRVANA You Know You're Right (Geffen /lnterscope) 

20 a FUEL Won't Back Down (Windup) 

21 20 TAPROOT Poem (Velvet Hammer /Atlantic) 

23 21 DEF LEPPARD Four Letter Word (Island //DJMG) 

24 22 GOV'T MULE Drivin' Rain (ATO) 

28 a TRAPT Headstrong (Warner Bros.) 

30 OUTSPOKEN Farther (Lava) 

25 a ZWAN Honestly (Reprise) 

18 26 PEARL JAM Save You (Epic) 

[Debut> a BON JOVI Bounce (island //DJMG) 

/Debut> a OLEANDER Hands Off The Wheel (Sanctuary /SRG) 

- e MUDVAYNE Not Falling (Epic) 

29 30 DONNAS Take It Off (Lookout /Atlantic) 

TOTAL + I - GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

(00) 

939 -26 87380 18 3710 

717 +72 65238 18 3110 

524 -17 38090 11 2810 

521 +25 43526 27 2510 

446 -58 35870 23 3010 

419 -51 35038 17 2810 

386 +78 36328 3 3111 

378 +173 33956 2 2912 

377 -25 32901 26 2810 

371 +76 29025 4 3011 

365 -21 31492 25 2210 

363 +57 30042 3 3111 

358 +12 30479 15 2112 

348 +2 29475 9 2810 

344 -29 32994 20 2410 

341 -2 28442 6 2611 

275 +27 20519 6 2410 

260 -51 21068 17 2410 

249 +12 15784 5 2110 

223 -5 15601 19 1910 

185 -18 19150 9 1410 

183 -15 12374 12 1410 

180 +16 14119 5 2012 

177 +24 13285 3 1910 

175 0 13916 7 1610 

173 -105 14271 7 2010 

169 +29 13618 1 1915 

155 +34 11268 1 1711 

154 +8 12043 7 1310 

147 -14 12358 3 1410 

37 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
RA Do You Call My Name (Republic /Universal) 
Total Plays: 135, Total Stations: 13, Adds: 0 

STYX Waiting For Our Time (CMC /SRG) 

Total Plays: 133, Total Stations: 13, Adds: 1 

CHEVELLE Send The Pain Below (Epic) 

Total Plays: 127, Total Stations: 18, Adds: 2 

STAGE I Will Be Something (Maverick/WB) 

Total Plays: 48, Total Stations: 5, Adds: 0 

LEISUREWORLD I'm Dead (41 /ARTISTdirect) 
Total Plays: 43, Total Stations: 6, Adds: 0 

LOUDERMILK Rock 'N' Roll & The Teenage... ( DreamWorks) 

Total Plays: 40, Total Stations: 6, Adds: 0 

PROJECT 86 Hollow Again (Atlantic) 
Total Plays: 40, Total Stations: 6, Adds: 0 

NOISE THERAPY Get Up (Redline) 

Total Plays: 29, Total Stations: 4, Adds: 0 

STONE SOUR Inhale (Roadrunner //DJMG) 
Total Plays: 25, Total Stations: 11, Adds: 10 

30 SECONDS TO MARS Edge Of The Earth (Immortal /Virgin) 

Total Plays: 25, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

Most 
www.rradds.com 

ARTIST TITLE LABEL(S) 

STONE SOUR Inhale ( RoadrunnerIDJMG) 

PEARL JAM Get Right (Epic) 

BON JOVI Bounce (Island /IDJMG) 

BREAKING BENJAMIN Skin (Hollywood) 

AFI Girl's Not Grey ( DreamWorks) 

GODSMACK Straight Out Of Line (Republic /Universal) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

TRAPT Headstrong (Warner Bros.) 

CHEVELLE Send The Pain Below (Epic) 

REVIS Caught In The Rain (Epic) 

SEETHER Driven Under (Windup) 

Most 
Increased Plays 

ADDS 

10 

8 

5 

4 

3 

2 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

GODSMACK Straight Out Of Line (Republic /Universal) +173 

AUDIOSLAVE Like A Stone (lnterscopelEpic) +78 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner/IDJMG) +76 

SALIVA Always (/s /and //DJMG) +72 

CAMEL TONES Camel Toe (Independent) +69 

F00 FIGHTERS Times Like These (Roswell/RCA) +57 

NICKELBACK Learn The Hard Way (RoadrunnedlDJMG) +41 

OLEANDER Hands Off The Wheel (Sanctuary/SRG) +34 

BON JOVI Bounce llsland //DJMGI +29 

STAGE I Will Be Something (Maverick/WB) +29 

Most 
Played Recurrents 

EreaaVVENeaeMSMjesVENJA1aseadmessakaaevaiSE, _ 

TOTAL 

ARTIST TITLE LABELS) PLAYS 

NICKELBACK Never Again (Roadrunner //DJMG) 317 

DISTURBED Prayer (Reprise) 260 

NICKELBACK How You Remind Me ( RoadrunnerllDJMG) 247 

SYSTEM OF A DOWN Aerials (American /Columbia) 230 

PUDDLE OF MUDD Drift & Die (Flawless /Geffen /lnterscope) 203 

PUDDLE OF MUDD Blurry (FlawlesslGeffen /lnterscope) 198 

GODSMACK I Stand Alone (Republic /Universal) 196 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 190 

PUDDLE OF MUDD Control (Flawless/Geffen//nterscope) 170 

STAIND It's Been Awhile (flip /Elektra /EEG) 155 

STAIND For You (Flip /ElektralEEG) 155 

DEFAULT Wasting My Time (TVTI 154 

NICKELBACK Too Bad (RoadrunnedlDJMG) 148 

CREED One Last Breath (Windup) 139 

LINKIN PARK In The End (Warner Bros.) 132 

PRIMUS WIOZZY N.I.B. (DivinelPriority) 123 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Reporters 
WONE/Akron, OH ' 

OM: NKk Antony 
PO: T.K. O'Grady 
APO: Ten Daugherty 

No Adds 

KZRR/Albuquerque, NM 
OaPmg: BM May 

PD: Phil Mahoney 
MO: Rob Brodr5 

No Adds 

KZMZJAlexandria, LA 
P0: Save Casey 
MD: Pm Cloud 

2 RODNEY CARRINGTON look" 

WZZO/Allentown, PA' 
PD: Robin Las 
MD. Keith Moyer 

1 AFI "Grey' 
TRAPI "HeaßV,nV 

KWHUAnchorage, AK 
PD: Wry Snide 
MO: Kathy Mitchell 

TRAP -Hear6trmg" 

WAPUAppleton, WI' 
PO: Jo. Cagw 
APARO: Crnaar 

No Ida 

KLBJ/Austin, TX' 
OM: JMICrrd 
MD Ladd Lore 

AFI "Grey' 

BON JOVI -Bourn' 
UMOCO "ENV( 

KIOC/Beaumont, TX' 
POW: Mike Data 

2 STONE SOUR "lade' 
MEDI FINRï EARTH 'Sacked' 

WKGB/Binghamton, NY 
PD: Jlm And 
MD: Tkn Bcarm 

¡HEM FTANET EARFN SackaN' 

WBUF/Buttalo, NY 
PO: John Paul 
APDOM: JO. Rued 

GODSMACK "Sao '. 

WROK/Canton, OH 
PDMD: Todd Downed 

BON JOVI "Bounce' 

PEARL JAM ' Rent 

WPXC/Cape Cod, MA 
OM: San Med. 
POTASI: Suzanne Tnave 

DISTURBED Remember 

SYSTEM OF A OVA "Ina 

WYBB/Charleston, SC' 
POND: lake Agen 

GLASSIAw 0W 
SEETHER Ulmer" 

STONE SOUR "lade 

WKLC/Charleston, WV 
PDMD: Mike Rappoport 

ERASE THE GREY -Pain" 

STAGE "Socha 
STONE SOUR 'ale 

WEBN/Cincinnati, OH 
DIAPO: Scor R.Hrrl 
MO: Rink 'Mu Dude" Wale 

3 RDAS lain" 
BRENONG 6916341111 'Um" 

WVRK/Columbus, GA 
PA: Brien Waling 

1 SOCIALBUWa'OOwn' 
G005MACNSiNig1' 

KNCN/Corpus Christi, TX ' 
PD: Pate Mandl 
MD Mon* Matar 

I STONE SOUR -Inhdè 
1 CHEALLE'Pac" 

WTUE/Dayton, OH' 
PO: Tory Mad 
APDMO: Jahn Bertl4u 

No adds 

KLAQ/EI Paso, TX 
PO: Magic MOO Ramsay 
AMMO: Gan Gens 

No Adds 

WPHD/Elmira- Coming, NY 
GMPO: George Flank 
MO. Stepan Slaw 

SHOOTING STAR 000 
TOGO GRIFFIN "Sultana" 

WRCO/Fayetteville, NC 
OM: Pad Michas 
PD: Mark Arem 
MD: AI FLM 

6 TOM PETTY 6 III "lime 
4 GOO5M0LK Snalya" 
1 STONE SOUR 'leak" 
1 BON JON land" 

PEARL JAM-Rglf 

KLOL/Houston, TX 
011/PD: Vince Rkhraa 
MOE 0. Pos 

No Adds 

WRKR/Kaiamazoo, MI 
OM: Mlle MOWN, 
POPI: Jay Drew 

01w-JAM-Ow. 

WOBZ/Macon, GA 
PD: Eric, Wem 
MD: Sahnte Scat 

No Adds 

KFRO/McAllen,TX 
Po: Atem Dan 
MD: Kehr Wem 

SEETHER "Uwe( 
STONE SOUR 'Inhye' 

WCLG/Morgantown, WV 
PO: JNI Mahr 
MD: Dare Murdock 

I LEISURE0ORLD 'Deed 

BREAKING BENJAMIN SKm' 

SALIVA "Rdt' 

WDHA/Morristown, NJ' 
POMO: Tarde Cen 

No A00s 

WBAB/Nassau-Suffolk, NY 
PO: John Oren 
AP0/1111: Jahn Peda 

No Mds 

KFZX/Odessa- Midland, TX 
POND: Save Draocl 

BLINISIDE SIGpvalY" 

KEZO/Omaha, NE' 
PO: Loiter St Jeunes 
MD: JoiN0 Dol 

RED HOT CHILI. Slop' 

KCLB/Palm Springs, CA 
POW: TESO Lary 

19 CHPOLIE'an- 
17 THEORY OF A DENARM "MANG 

10 DEOADER'YAW 
10 STEREOMIAOIbprq' 
2 STOFF SOUR 'aale' 

WRRX/Pensacola, FL' 
OMPDMD Den McCKnlxk 

BON AVI 'Banc' 
PEARL JAM 'RON 
STONE SOUR "male" 

WWCT/Peoria, IL 
PD. Jena MOMMy 
MD Debby Manly 

SLUR 'Wno` 

WMMR/Philadelphia, PA 
PD: Sam MMPnan 
APOMD: Kan Law 

4 THEORY OF A MADMAN Make 

BREAKING BENJAMIN "SK m. 

PEARL JAM "Rwww.. 

KDKB/Phoenix, AZ ' 
PO Jae Bonaber 
MD: Dock Ego 

BON DA 'Bounce' 
OUEENS OF 'Knorr' 

WHEB/Portsmouth, NH' 
009140:090090000 

1 51014E SOUR 'loW' 
t AUDIO6I.AVES1oaIe 

WHJY/Providence, RI 
PO: JOe Bev1OMr 
APO: Deng Pared 
M0: Jahn Larven 

No MOs 

KCAL/Riverside, CA 
PD: Stay NoBnw 
Mo: MJ. MNaee 

No MOs 

WROVIRommia-Lyncling VA' 
PD: Amon Rabots 
MD:IaN KrneM -Tate 

6 JOHNNYCASHOM- 

WCMF/Rochester, NY 
PO: John McGee 
MD: Dan Keno 

BREAKING BENJAMIN '5010 

PAUL 55005IN0'0 Sacred" 

PEARL JAM "RMM" 

STONE SOUR'I00k0 

WXRX/Rocktord, IL 
POT': Jim Sara 

B STAGE-SomwINN- 

E CHEVELLE"PAm 

STONE SOUR 10Nle" 

KBER/Salt Lake City, UT' 
OM: Brun Jones 
PD: Kay Harmer 
OPIMO: Haan Paws 

No MOs 

KSJO/San Francisco, CA' 
OM: Gary 50wanwNar 
MD: Zs Fk TySr 

'9 METALLICA'9rC' 

Pa0VELL1á:i 

KZOZ/San Luis Obispo, CA 
PD'. David Atwood 
APD: London F.M. 
MD: Jordan Biala 

KXFX/Santa Rosa, CA' 
POND: Don paean 
Apt MD: Todd Pyre 

PEARLY 01000" 

STONE SOUR 'lade' 

KISW/Seattle- Tacoma, WA 
PO: Dad Rkhrb 
AMINO KyMa Brooke 

OIhERS OF.. avers' 
TRAPT-HmdsOaag' 

KTUX/Shreveport,LA' 
P0: Kevin Wem 
M0: Flynt Stone 

I REVIS "Ran' 
OLEANDER 'Mahe) 

KXUS/Springtield, MO 
PO Tony Mabo 
MD: Mark WORM 

BON JON "Berme 

WAOX/Syracuse, NY ' 
PO'SO Bob ORNI 
APO: 'eve Fror 

BREAKING BENJAMIN SKni 
PEARL JAM ROT 

WIOT/Toledo, OH' 
POND: Dave Roast 

`rcES 

mes GHTF 

%Irr 

WKLT/Traverse City, MI 
POND'. Ten Ray 

I BRUCESPR0GSTEEN 'Sunny" 

KLPX/Tucson, AZ 
PDMD: Jorre Hunger 
APO: Cake 

PEARL JAM 'ROE' 

KMOD/Tulsa, OK' 
PO/M0: Rob Hurt 

AH 'Gad' 
STONE SOUR '/Mir 

WMZK/Wausau, WI 
POT': Niek 5,000050 

No Alms 

WROR/Wilmington, NC 
OM: Joan Sawn 
APOTAD: Gregg Sapp 

No MOs 

KATS/Yakima, WA 
OM: Ron Heras 

6 BON JOVI "Bounce 

WNCD/Youngstown, OH 
POND: Clra Pdrkk 

No Adds 

'Monitored Reporters 
57 Total Reporters 

37 Total Monitored 

20 Total Indicator 

www.americanradiohistory.com

www.americanradiohistory.com


ACTIVE ROCK TOP 50 
February 14, 2003 

87 

LAST 

WEEK 

1 

2 

4 

3 

5 

8 

6 

7 

9 

11 

13 

10 

15 

12 

18 

14 

22 

19 

17 

16 

23 

20 

25 

21 

28 

27 

24 

29 

35 

26 

31 

36 

30 

38 

32 

34 

44 

39 

40 

42 

41 

43 

47 

45 

33 

50 

37 

¡Debut> 

THIS 

WEEK 

1 

2 

© 
4 

5 

o 
} 
o 

11 

12 

13 

14 

16 

16 

1 I 
20 

22 

e 
24 

26 

27 

30 

31 

3 :3 

35 

33 

® 

41 

42 

0 
44 

45 

47 

CD 

ARTIST TITLE LABEL(S) 

SALIVA Always (Is /and /IDJMG) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

SEETHER Fine Again (Windup) 

CHEVELLE The Red (Epic) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

GODSMACK Straight Out Of Line (Republic /Universal) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

DISTURBED Remember (Reprise) 

MUDVAYNE Not Falling (Epic) 

TRAPT Headstrong (Warner Bros.) 

RA Do You Call My Name (Republic /Universal) 

DISTURBED Prayer (Reprise) 

SOCIALBURN Down (Elektra /EEG) 

F00 FIGHTERS All My Life (Roswell /RCA) 

AUDIOSLAVE Like A Stone (lnterscope /Epici 

AUDIOSLAVE Cochise (lnterscope /Epic) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

RED HOT CHILI PEPPERS Can't Stop (WarnerBros.) 

ZWAN Honestly (Reprise) 

SYSTEM OF A DOWN Inner Vision (American /Columbia) 

FUEL Won't Back Down (Windup) 

EXIES My Goddess (Virgin) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 

NIRVANA You Know You're Right (Geffen /lnterscope) 

CHEVELLE Send The Pain Below (Epic) 

PACIFIER Bullitproof (Arista) 

CREED Weathered (Wind -up) 

OUTSPOKEN Farther (Lava) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

CINDER Soul Creation (Geffen /lnterscope) 

STEREOMUD Breathing (Columbia) 

OLEANDER Hands Off The Wheel (Sanctuary/SRG) 

NOISE THERAPY Get Up (Redline) 

BLINDSIDE Sleepwalking (E /ektra /EEG) 

DONNAS Take It Off (Lookout /Atlantic) 

BLANK THEORY Middle Of Nowhere (New Line) 

STONE SOUR Inhale (Roadrunner / /DJMG) 

FINCH What It Is To Burn (Drive - Thru /MCA) 

PROJECT 86 Hollow Again (At /antic) 

LEISUREWORLD I'm Dead (41 /ARTISTdirect) 

KORN Alone I Break (Immortal /Epic) 

SUM 41 Still Waiting (Island //DJMG) 

30 SECONDS TO MARS Edge Of The Earth (Immortal /Virgin) 

LOUDERMILK Rock 'N' Roll & The Teenage... (DreamWorks) 

PEARL JAM Save You (Epic) 

EVANESCENCE Bring Me To Life (Wind-up) 

TRUSTCOMPANY Running From Me (Geffen /lnterscope) 

DROWNING POOL FIROB ZOMBIE The Man Without Fear (Wind-up) 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

AFI Girl's Not Grey (DreamWorks) 

TOTAL 

PLAYS 

1927 

1705 

1697 

1651 

1538 

1469 

1316 

1221 

1166 

1143 

1070 

1031 

1020 

963 

949 

881 

822 

817 

774 

762 

689 

686 

646 

566 

562 

527 

442 

406 

398 

378 

344 

316 

298 

291 

280 

261 

260 

241 

237 

213 

160 

146 

142 

132 

113 

108 

107 

96 

86 

74 

+ I - 
PLAYS 

-23 

-58 

+32 

-47 

-2 

+313 

+50 

+55 

+44 

+29 

-1 

-85 

-7 

-116 

+117 

-165 

+157 

-6 

-81 

-205 

+58 

-74 

+65 

-149 

+143 

-15 

-163 

+12 

+131 

-176 

-7 

+72 

-58 

+60 

-34 

-8 

+100 

+34 

+43 

+39 

-32 

-16 

+50 

-1 

-159 

+29 

-125 

+33 

+24 

+60 

GROSS 

IMPRESSIONS 
(00) 

167514 

137223 

149476 

142137 

115572 

126675 

115684 

101255 

101249 

90149 

87667 

86740 

86437 

82632 

80285 

81916 

61309 

70547 

57687 

57316 

52470 

48803 

62445 

44341 

45684 

41049 

30276 

35129 

36009 

30358 

26521 

27720 

20862 

22311 

19736 

17429 

22955 

19544 

17347 

22809 

18676 

11690 

9843 

8466 

9312 

8757 

16154 

14036 

12888 

6360 

WEEKS ON 

CHART 

20 

19 

30 

31 

23 

2 

19 

11 

18 

18 

20 

26 

12 

22 

5 

18 

5 

9 

10 

13 

7 

16 

4 

18 

4 

14 

13 

7 

4 

15 

7 

4 

12 

5 

9 

8 

3 

4 

4 

6 

16 

13 

2 

4 

8 

2 

15 

1 

1 

1 

TOTAL STATIONS/ 
ADDS 

58/0 

5710 

5610 

5710 

5510 

5710 

5410 

5610 

5811 

5510 

5310 

5810 

5810 

5210 

5511 

49/0 

5511 

5011 

5010 

51/1 

4611 

5210 

4810 

42/0 

5017 

4310 

32/0 

3811 

47110 

4310 

3513 

3213 

3410 

3614 

2611 

2710 

39124 

2715 

2810 

2513 

1410 

1110 

1914 

14/0 

1810 

711 

1410 

310 

610 

16/5 

Most Added 
www. rradds. com 

ARTIST TITLE LABEL(S) ADDS 

STONE SOUR Inhale (Roadrunned(DJM6) 24 

BREAKING BENJAMIN Skin (Hollywood) 19 

(HED) PLANET EARTH Blackout (Volcano /Jive) 10 

CHEVELLE Send The Pain Below (Epic) 7 

REVIS Caught In The Rain (Epic) 6 

PEARL JAM Get Right (Epic) 6 

FINCH What It Is To Burn (Drive- Thru/MCA) 5 

AFI Girl's Not Grey (DreamWorks) 5 

SALIVA Rest In Pieces (island /IDJMG) 5 

BLINDSIDE Sleepwalking (Elektra /EEG) 4 

30 SECONDS TO MARS Edge Of The Earth (Immortal/Virgin) 4 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST UTLOO LABEL(S) INCREASE 

GODSMACK Straight Out Of Line (Republic /Universal) +313 

F00 FIGHTERS Times Like These (Roswel(/RCA) +157 

CHEVELLE Send The Pain Below (Epic) +143 

(HEDI PLANET EARTH Blackout (Volcano /Jive) +131 

AUDIOSLAVE Like A Stone (lnterscope /Epic) +117 

STONE SOUR Inhale (Roadrunner/IDJMG) +100 

OLEANDER Hands Off The Wheel (Sanctuary/SH6) +72 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) +65 

BLINDSIDE Sleepwalking (E /ektra /EEG) +60 

AFI Girl's Not Grey (DreamWorks) +60 

Most 
Played Recurrents 

TOTAL 
ARTIST TITLE LABE,.S, PLAYS 

SYSTEM OF A DOWN Aerials (American/Columbia) 769 

STONE SOUR Bother (Road rune /LID MG) 669 

PUDDLE OF MUDD She Hates Me (flawless /Geffenlnterscopel 591 

GODSMACK I Stand Alone (Republic /Universal) 473 

STAIND For You (flip /Elektra /EEG) 455 

KORN Here To Stay (Immortal/Epic) 432 

KORN Thoughtless (Immortal /Epic/ 422 

NICKELBACK Never Again (Roadrunner /IDJMG) 415 

LINKIN PARK In The End (WarnerBros.) 411 

PUDDLE OF MUDD Drift & Die (flawless /Geffen/lnterscope) 403 

PUDDLE OF MUDD Blurry (flawless/Geffen /lnterscope/ 385 

SYSTEM OF A DOWN Toxicity (American/Columbial 382 

LINKIN PARK One Step Closer (Warner Bros.) 364 

TOOL Schism (Volcano) 355 

DISTURBED Down With The Sickness (Giant/Reprise) 341 

PUDDLE OF MUDD Control (flaw /ess/Geffen/lnterscope) 336 

P.O.D. Youth Of The Nation (Atlantic) 331 

RED HOT CHILI PEPPERS By The Way (WarnerBros.) 330 

P.O.D. Alive (Atlantic) 325 

DROWNING POOL Bodies (Wind -up) 310 

/Debut> 

¡Debut> 

58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100), Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

The R&R Annual Subscription Package Delivers The Most For Your Money 

e-mail R&R at: 

30gLO/ s zo ,OZA_VO 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

Call R &R at: FAX Credit Card Payments To: Subscribe online: 

moreinio.radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 

www.americanradiohistory.com

www.americanradiohistory.com
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88 ACTIVE ROCK 
February 14, 2003 

RateTheMusic.com 
k111FIittIliSF'" 

Artist Title (Label) 

America's Best Testing Active Rock Songs 12+ 

For The Week Ending 2/14/03 

TW LW Familiarity Burn TD Familiarity Burn 

DISTURBED Remember (Reprise) 

DISTURBED Prayer (Reprise) 

CHEVELLE The Red (Epic) 

MUDVAYNE Not Falling (Epic) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

GODSMACK Straight Out Of Line (Universal) 

SEETHER Fine Again (Wind-up) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

SALIVA Always (Island / IDJMG) 

AUDIOSLAVE Like A Stone (Epic /interscope) 

CHEVELLE Send The Pain Below (Epic) 

RA Do You Call My Name (Republic /Universal) 

TRAPT Headstrong (Warner Bros.) 

AUDIOSLAVE Cochise (interscope /Epic) 

F00 FIGHTERS All My Life (Roswell /RCA) 

SYSTEM OF A DOWN Aerials (American/Columbia) 

QUEENS OF THE STONE AGE No One Knows (interscope) 

SOCIAL BURN Down (Elektra /EEG) 

SYSTEM OF A DOWN Innervision /American /Columbia/ 

FUEL Won't Back Down (Wind -up) 

CINDER Soul Creation (Geffen /interscope) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

THEORY OF A DEAD MAN Make Up Your Mind (Roadrunner / IDJMG) 

NIRVANA You Know You're Right (Geffen /interscope) 

OUTSPOKEN Farther (lava) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

EXIES My Goddess (Virgin) 

PACIFER Bullitproof (Arista) 

ZWAN Honestly (Reprise) 

CREED Weathered (Wind -up) 

4.11 4.11 84% 12% 4.09 88% 13% 

4.10 4.10 93% 30% 4.08 98% 37% 

4.09 4.08 92% 35% 3.88 95% 46% 

4.06 4.12 79% 13% 4.17 86% 14% 

4.02 4.04 88% 23% 3.90 93% 29% 

3.98 64% 9% 3.97 67% 8% 

3.97 3.98 87% 22% 3.86 91% 27% 

3.95 3.89 95% 28% 3.88 98% 33% 

3.93 3.96 94% 33% 3.81 96% 40% 

3.93 3.98 68% 10% 3.95 71% 11% 

3.90 50% 4% 3.83 53% 4% 

3.88 3.91 63% 17% 3.80 70% 25% 

3.86 3.89 69% 13% 3.81 76% 17% 

3.85 3.90 91% 33% 3.94 95% 39% 

3.84 3.89 95% 31% 3.91 98% 40% 

3.83 3.91 95% 46% 3.89 97% 50% 

3.81 3.83 91% 33% 3.77 94% 42% 

3.81 3.80 63% 10% 3.63 67% 14% 

3.75 3.90 85% 24% 3.76 91% 27% 

3.72 3.80 69% 11% 3.61 73% 13% 

3.70 3.79 58% 11% 3.81 64% 11% 

3.66 3.70 69% 13% 3.75 68% 11% 

3.65 3.55 53% 8% 3.51 59% 12% 

3.59 3.75 96% 44% 3.53 98% 51% 

3.45 28% 4% 3.34 31% 6% 

3.43 3.39 86% 29% 3.30 88% 32% 

3.41 3.50 69% 18% 3.29 76% 25% 

3.40 3.47 50% 12% 3.22 52% 16% 

3.19 3.21 74% 25% 3.06 81% 29% 

3.16 3.14 90% 41% 2.97 93% 50% 

Total sample size is 625 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who 

said they are tired of hearing the song. Sample composition is based on persons 12 +. TO = Target Demo (Males 18 -34). Persons are screened 
via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant 
to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407 - 523 -7272. RateTheMusic.com data 
is provided by Mediabase Research, A division of Premiere Radio Networks. 

New &Active 
STAGE I Will Be Something (Maverick/WB) 

Total Plays: 66, Total Stations: 8, Adds: 0 

REVIS Caught In The Rain (Epic) 

Total Plays: 63, Total Stations: 13, Adds: 6 

SEETHER Driven Under (Wind -up) 

Total Plays: 61, Total Stations: 9, Adds: 2 

BREAKING BENJAMIN Skin (Hollywood) 

Total Plays: 22, Total Stations: 20, Adds: 19 

SALIVA Rest In Pieces (Island /IDJMG) 

Total Plays: 17, Total Stations: 7, Adds: 5 

PEARL JAM Get Right (Epic) 

Total Plays: 12, Total Stations: 7, Adds: 6 

Songs ranked by total plays 

Indicator 
Most Added' 

STONE SOUR Inhale (Road runner / /DJMG) 

BREAKING BENJAMIN Skin (Hollywood) 

CHEVELLE Send The Pain Below (Epic) 

STEREOMUD Breathing(Columbia) 

LOUDERMILK Rock 'N' Roll & The Teenage... (DreamWorks) 

SEETHER Driven Under (Wind -up) 

GODSMACK Straight Out Of Line (Republic /Universal) 

FOO FIGHTERS Times Like These (Roswell /RCA) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

BLANKTHEORY Middle Of Nowhere (New Line) 

BLINDSIDE Sleepwalking (Elektra /EEG) 

OLEANDER Hands Off The Wheel (Sanctuary/SRG) 

AFI Girl's Not Grey (Dream Works) 

STAGE I Will Be Something (Maverick/WBM 

30 SECONDS TO MARS Edge Of The Earth (Immortal /Virgin) 

FINCH What It Is To Burn (Drive- TMu/MCA) 

GLASSJAW Ape Dos Md (WarnerBros.l 

PEARL JAM Get Right (Epic) 

REVIS Caught In The Rain (Epic) 

SALIVA Rest In Pieces (Island /IDJMG) 

Reporters 
WOBKIAIbany. NY' 
PD/MD. Chili Walket 

MA/X-W tÑpIEGmen Bay, VA 
PD/MD: Guy Dark 

WCHZ/Augusta. GA 

OM: Harley Drew 
PDIMD: Chuck Williams 

IHEDI PLANET EARTH -Blackaa' 
1 STONE SOUR 'WOk" 

KRAB/Bakersfieid, CA 
PMAD: Danny Spanks 

No Adds 

WITTBaltimore, MD 
OM: Kerry Pleckneyer 
PD: Dave HM 
AMMO: Rob Heckman 

OF, 'Gfey- 
BREAKING BENJAMIN SKri 
CHEW I. IE "Ran" 

WCPOBiloxi- Gufport. MS 
OM: Wayne Watkins 
PO: Scot Fox 
MD: Mitch Cry 

BREAKING BENJAMIN SKIn- 

WARF Boston. MA 
PD: Keith Hastings 
L: -HEUELLE 'Pan 

M Ytllata' 

WRXRIChat anooga, TN 
PD: Borer 
MD: Dave Spain 

3 BREAKING BENJAMIN SKin" 
t STONE SOUR "Inn*" 

AR 'Grey' 

KROWChice, CA 
PD/MD: Dain Sandoval 
I SYSTEM OF A DOWN NE A -I A" 

BREAKING BENJAMIN SKEW 

GdASSAAw^/oe 
STONE SCAM Wok' 

WMMS/Cleveland, OH 
PD: Jim Trapp 
MD. Slats 

KILO/Colorado Springs. CO' 
PD: Ross Ford 
APD: Matt Gentry 

WBZX/Columbus, OH' 
PD: Hal Fish 
APDIMD: Roen Hunter 

t STEREOMUD 'Breathing 

LE ED) PLANET EARTH "Blackout 

KEGL/Dallas-Ft. Worth, TX' 
PD: Max 
APD:Chria 
MD: Cindy Scull 

NoAhb 

KBPVDenver- Boulder, CO 

PO: Bob Richards 
APD/MO: Willie B. 

BREAKING BEKAMEN SK,n' 
EOO FIGHTERS 'Toms' 

STONE SOUR 'IN.' 

KAZ(Wes Moines, IA 
PD: Sean Elliott 
MD: Jo Michaels 

t BLINDSIDE "SkermaA 
MI Yaq 
BREAKING BENJAMIN -Ain" 

WRIF/Detroit, MI' 
OMIPD: Doug Podell 
APD AID: Mark PenMngon 

2 LEESIFIEWCRLD -Gee 
1 STONE SOUR'Irtae' 

FROM ZERO-Rey' 
PEAALIMI'ROY 

WGBE/ :vamldlle, IN 

PD 
APDAD: Nick 

O 

NRAR 

RH -Seilam ' 

STONE SOUR InRale 

WWBNIFIinI. MI' 
OM/PD: Brian Beddow 
MD: Tony LaBrle 

IREDE PLANET EARTH "t' 
JD SECONDS TO MARS 

Blackou 

STONE SIR inhale" 

KRZR/Fresno, CA' 
OM/PD, E. Curas Johnson 
MD: Rick Roddam 

EREBLT CHARGER Nolte 

WROC/Ft. Myers, FL' 
POMID: FnR 

BREAKING BENAMIN'S. 
FINCH 'Burn" 
REOS -Ran' 
SLUR 'Who" 

WBYR/Ft. Wayne, IN' 
OM: Jim Fox 

Nu AD, 

WRUF/Gainesville -Ocala, FL 

PD: Harry Guscou 
MD: Ryan North 

FINCH 
RANEE EARTH "Bkckcv 

C 

t 

WKLO/Grand Rapids, MI' 
PD/MD: Mark Feule 
Aril MD: Tom Stawou 

1 STONE SOUR'Enlaë 
30 SECONDS TO MARS Tarn' 

VIZOR/Green Bay, WI 
PDIMD: Roxanne Steele 

311 SECONDS TO MARS ENN' 
BREAKING BENJAMIN -San" 
STONE SOUR "inhale " 

NOR/Greenville, NC 

POJMD: Briar Rickman 
t BREAKING BENJAMIN SKiri 

OLEANDER 'NEW 
REDS %n' 
STONE SOLER "Inlak' 

WTPT/Greemille, SC 

PD: Mark Hendris 
MD: Smack Taylor 

KI'Gmm/ 

NEVIS 

BENJAMIN 'SW 
0005FUn' 
SOOTHER Sos 

WOXAMarrisburg, PA 
PD: Claudine Delorenzo 
MD: Nixon 

No Mors 

WCCC/Harttord. CT' 
PD: Michael Picozri 
APD/MD: Mike Karolyi 

BREAK!NU RENAMEN SKr 
SALIVA 'Rest' 

KPOVHonolulu, HI' 
PD: J.J. Michaels 
APOIMO: FII Slash 

1 STONE SOUR Inhale' 
BREAKING BROWN SKIT" 
GLASSAw'Ape' 

WAMX/Hun tington, WV 
PD/MD: Paul Oslund 
2 BREAKING BENJAMIN SKiñ 

WATT/Huntsville, AL' 
OM: Rob Harder 
PO/MD: Jimbo Wood 
APO: Joe Kuner 

t STONE SOUR -Inhale' 
BREAKING BENJAMIN -San' 

KORC/Xmwas City, MO' 
APLYMD: Don Janáen 
1 STONE SOUR "Intak 

KLFXAOIIeen- Temple, TX 
PD/MD: Bob Fonda 

21 ORE'OSIUR 5*,, 
EA TOO n6HTER5'roo, 
i6 WOMA CK SIrne11'' 
1E SEETHER 'Wtr- 

WJXOA-ansing, MI 
OM: Bob Olson 
MD: Kevin Conrad 
2 STONE SOUR -InNk- 

REVIS Farm' 
2 BLINESIDE -SlE pwalr 
1 30 SECONDS TO MARS "Earth' 
t TENCH 'R'.0 

KOMPILas Vegas, NV 
PD: John Griffin 
MD: Big Marty 

BLINDSIDE-SMOTuOk- 
MUOVAYNE -ENmp" 
OUTSPOKEN 'Fete" 

WIQIJLexington- Fayette, KY' 
OM/PD: Clyde Bass 
MD: Stay hoe 

PEARL JAM -RÇM' 

KIBZ/Lincoln, NE 

OM'. Julie Gede 
PD. E.J. Marshall 
APD: Sparky 
MD'. Samantha Knight 

- _ANDER wheel 
,105E SOUR auhaa 

WTFX/Louisville, KY' 
0M: Michael Lee 
MD: Frank Webb 

1 LFIOE PIANET EAATn'BNCMa,r 
ELE'Pan' 

FINCH "BR M 
SALIVA REM 

KFMX/LubbOd,TX 
OM: Wes Messmann 

STAGE -Song. 

W,UO/Madison, WI 
PD: Randy Hawke 
APO/MD: Blake Patton 

I CREVILLE -Ran" 

BREAKING BENJAMIN 'SEW 

WGIR/Manchester, NH 

PD: Valorie Knight 
MD: Meagan Caller 

BI". SkNNETE 
RENT Raoì 
SALIVA-Rest 
STFREOMUO UD'BceathEJ 

WLZR/Milwaukee, WI' 
PD: Mike Stern 
MD: Marilynn Mee 

KXXRRdinneapolis, MN' 
OM: Dave Hamilton 
PD Wade Linder 
MD: Pablo 

1105E SOLER"InnAI 
REVS -Rain" 

KMROMIOdesto, CA' 
PDAMD: Jack Paper 
APD: Mae Foley 

2 STONE SOUR 'IMak- 
BREAKING BENJAMIN "SW' 
REMS Fion' 

WRAT/Monmouth -Ocean, NJ' 
OM/PD Cad Craft 
APD/MD: Robyn Lane 

WKZO/Mynle Beach, SC 

PD: Brian Rickman 
APD/AD: Charley 

BLANK DOOR( -Nowhere" 
I.OUDERMILK-Tce,aDe- 
STONE SOUR 5,Jak' 

WNORNOdolk, VA' 
PD. Harvey Kojen 
APD/MD: Tim Parker 

BREAKING BENJAMIN SKIT. 

KATTOklahoma City, OK' 
OM: Chris Baker 
MD: Jake Daniels 

No Ants 

KROC/Omaha, NE' 
PD: Tim Sheridan 
MD: Jon Terry 

No Ads 

WTKK/Pensacola, FL' 
DiriProg: Joel Sampson 
APD/MD: Mars "The Shark' Dybe 
P HOT ACTION COP "Few.) 

KUFO/Patlard, OR 
OM: Dave NumEe 
APD/MD: M Scoli 
O AUDIOSLAVE Store" 

PEARL JAM 'ROD 

KORBNuad Cities, IA-IL 
OM: Danny SWIN°n 
PO: Darren Mira 
MD: Dave Lavora 
2 PEARL JAM TEO 

E STONE SOUR 'Inlet- 

WBBB/Aaleigh- Dudlam, NC 

01A/PD: Andy Meyer 
APDOAD: Gary Poole 

No Abts 

KDOT/Reno, NV' 
PD/MD: Jove Patterson 
I, SYSTEM OF A TOWN lank 

WNVEAìochester, NY' 
PD: Erick Anderson 
MD: Don Vincent 

S'OSE . W R -'owe' 

KRXOBacrameno,CA 
Stn. Mgr.: Curtiss Johnson 
PD: Pat Martin 
MD: Paul Marshall 

15 OLEANDER 'Meer 
13 AUDIOSLAVE "ON' 

CHEVELUE "Pau" 

WKOZBaginaw, MI 
w 

PD: Hufaa Scott 

WIXOAoda, IL 
APO/MD: Sean Kelly 
3 EVANESCENCE "UN' 

PDIMD: Mag Behan HOT ALTION COP "Feer 
B STONE SOUR 'InOSe' SAUNA 'Aar 

BREAKING BENJAMIN SKr" UNLOCO Fallure' 
(TREATING BETUNION "SKr 

WYSP/Philadelphia, PA' WZBHSalishury, MD 

OM/PD: Tim Sabean PD: Shawn Murphy 
APD: Gli Edwards APD/MD: Mild Hunter 
Interim MD: Rich DeSEato M STONE SOUR -IMek 

2 RIEDE MANET EARTH "WWII' BREAKING BENVMIN'SNe 

KISS/San Antonio, TX' 
KUPDIPhoenix, AZ' OR Virgil Thompson 
PD: J.J. Jeffries PD: Kevin Vargas 
MD: Larry MaFeelie MD: C.J. Cruz 

OLEANDER 'Rhea- LEISUREWC)RLO Teao' 

STEREOMUD tae" RED HOT CHILI.. Stop 
STONE SOIIR'INUk' STEREOMUD kkelhap' 

KIOZ/San Diego, CA' 
DlrIProg: Jim Richards 
POitD: Shaun° Mora -Brown 

No Apse 

KURO/San Luis Obispo, CA 
PD/PAD: Adam Burnes 

CHEVELLE 'Pan" 

WRBRSouth Bend, IN 

OMIPD: Ron Sbyker 
MD: Eric Meier 

LWOERMILK'Oronge 
PEARL JAM-R0M' 

KHTO/Spokane, WA' 
OM: Brew Michaels 
PD: Ken Richards 
MD: Bony Bennett 

BREAKING BENJAMIN San 
GLA5SAw'Ale" 
STONE SOUR -IMal 
UNSTABLE DEta" 

WOLZ/Spdngfied, IL 
PD 
AP: D: 

L 
Istch 

MD: Rocky 
BREAKING BENJAMIN San' 
CHEVEILE'Pam' 
FINCH -Buret 
SHINER 'Eater" 
STONE SOUR "Inhale" 

WLDUSpdngfield, MA 
PD: Stott laadani 
MD: Becky Pohoinky 

(HEGE PJ001 EARTH'BL bas" 
ON SECONDS T0 MAR5 EOM' 

KZRO/Spritgtield. MO 
OM: Dave DeFmnzo 
MD: George Spankmeister 
11 STEREOMUD BIeatO,q 

I STONE SOUR -Inhale 

WXTB/Tanipa. FL' 
OM: Brad Hardin 
PD: Rick Schmidt 
APD: Carl Harns 
MD: Laune Phillips 

BREAKING BENJAMIN Sr'.:' 
STONE SOUR Inhale 

KRTO/Tulsa, OK 
PD: Chris Kelly 
APO: Kelly Genen 
3 FUEL won't 
2 (REDE PLANET EARTH "Blackout' 

KICT/Wsdlda, KS' 
PD: D.C. Carter 
MD: Rick Thomas 
1 IIREDE PJJIETEMTH Satu A' 

SALIVA'RO 

WBSXIkes -Bane, PA* 
0M: Jules Riley 
PD: Chris Loyd 
MD: Freddie 

BLINDSIDE 'Slekeeppval 

I GOOD CHARLOTTE "Maw, 
1 STONE SOUR 'Inhale" 

*Monitored Reporters 

74 Total Reporters 

58 Total Monitored 

16 Total Indicator 
15 Current Indicator Playlists 

Did Not Report, Playlist Frozen (1): 
KZRK/Amarillo, TX 

www.americanradiohistory.com
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.ACTIVE ROCK 

tfiftth 

Mark Pennington 
MD, WRIF /Detroit 

I can't wait to 

Well, the first quarter has heated 
up quickly. Now I just hope the 
weather here in Detroit does the 
same. Thus far Epic /Interscope has 
scored big with Audioslave. I haven't 
heard a CD this deep in a long time. 
"Cochise" and "Like a Stone" are al- 
ready spinning, and "Show Me How 
to Live" sounds like a smash as well. 

see the show in February! If you 
haven't had a chance to see Capitol's new band The 
Music, do yourself a favor and go check them out. 
What an amazing live show. With new releases 
from Metallica, Godsmack and Linkin Park looming 
on the horizon, it is a great time to be an Active 
Rock station. 

Stone Sour lead the way for Most 
Added with 34 (24 Active, 10 

Rock) stations ready to "Inhale" ... 

After you inhale you want to see 
"Skin," right? Breaking Benjamin 
follow, appropriately, with 23 adds (19 
Active, four Rock) ... Too much skin 
might make you "Blackout," but (Hed) 
Planet Earth don't care with 11 more adds (10 Active, one Rock) 
... Chevelle would advise you to "Send the Pain Below," as nine 
stations (seven Active, two Rock) did this week ... Finally, you'd 
"Get It Right," according to Pearl Jam's 14 adds (six Active, eight 
Rock) ... OK, I can continue this painful exercise, but I'd rather 
spare you the horror. I'll close by noting that the following are also 
having a decent week, and they'd appreciate your support so they 
can get more ink next time: Revis' "Caught in the Rain," AFI's 
"Girl's Not Grey," Finch's "What It Is to Burn" and Saliva's "Rest 
in Pieces" ... I do have to point out that AFI have some impres- 
sive stations on board, like KUPD /Phoenix, KXXR /Minneapolis, 
WIYY /Baltimore and WNOR /Norfolk ... I've given From Zero's 
"Sorry" a few test spins in my office and found that it has really 
grown on me, and I keep liking it more with each listen ... You 

know the feeling of coming upon a horrible car accident and not 
wanting to look, but you do anyway because you just have to? 
That's how I feel listening to The Music's "Take the Long Road 
and Walk It." I was absolutely torn in two trying to decide whether 
I liked it or not. Both sides had a strong pull, and I had to play it 

two more times before I made a decision. Any song that can have 
that kind of impact on me (of all people) really deserves its place 
as this. week's MAX PIX: THE MUSIC "Take the Long Road and 
Walk It" (Capitol). P.S. I liked it. 

- Cyndee Maxwell, Active Rock /Rock Editor 

Record Of The Week 
ARTIST: Systematic 
TITLE: Pleasure To Burn 3 -Song Sampler 
LABEL: Elektra/EEG 

Take Alice In Chains and paint them Metallica Black and 

you'll get a sense of the ballsy- yet -melodic rock Systematic 
are offering up with their new record.Tailor -made for Active 
Rock audiences, this three -song sampler is already building 
buzz of the specialty level. Check out the confident rock of 
"Not Like You" for a sense of Systematic's strengths. "Breakable" takes Pacific North- 
west gunge and smashes it face -first into Godsmack's East Coast nu- metal. There 
are even hints of Corrosion Of Conformity leaking into Systematic's sound.This sam- 
pler is a tantalizing look at what this talented band can achieve when their sopho- 
more effort, Pleasure to Burn, lights it up in April. 

- Frank Correia, Rock Specialty Editor 
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ARTIST: Leisureworld 

LABEL: ARTISTdirect 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

Despite the name, don't mistake 
Leisureworld for some sleepy re- 

tirement community. In fact, the young 
group's story - consisting of trailer 
parks, shark feedings and Celine Dion 
covers - has more ups and downs than 
a Metamucil- sponsored bingo night. 

It all started when vocalist and bass- 
ist Patrick Worthington met guitarist 
Cade Lakeshore while working the grave- 
yard shift at the Toronto Star. Deciding 
to form a band, the duo produced their 
own kind of news. First was Lyposucker, 
a project they claimed would live off the 
fat of the record industry. Then came the 
aptly named Trailer Park, where the mu- 
sicians spun a yarn about living in a 
luxury double -wide, double -high trailer 
that Worthington had inherited from a 
dead uncle. 

By this time drummer Brent Empress 
had joined the fold, and, while the guys 
were starting to make a name for them- 
selves with original songs and bizarre 
covers (Dion's "My Heart Will Go On," 
anyone ?), they had to change their moni- 
ker because there was a Boston group by 
the same name. 

Leisureworld were born, but not yet 
complete. Originally they planned to cut 
a three -song demo, but their work blos- 
somed into a full -length effort. The group 
was picked up by Buffalo -based indie la- 
bel 41 Records, and the single "I'm Dead" 

started to spread. ART1STdirect then 
picked up the group, who began looking 
for another guitarist to round out their 
studio sound live. 

Rather than searching for an addi- 
tional axe -slinger in the want ads, the 
group found one at an exotic -fish store in 
Mississauga, Ontario, where Patricia 
Melia was holding down a job feeding raw 
meat to sharks. Sporting piercings and 
four different hair colors, Melia was ob- 
viously a rocker. After the Leisureworld 
boys attended her all -girl band's show, 
they brought her onboard. 

While Leisureworld's story certainly 
stands out, it's now their music that's 
causing a stir. Actives like WAAFBoston, 
KBPI/Denver and KXXR/Minneapolis are 
lending double -digit support to lead 
single "I'm Dead." Tracks like "Pig" sink 
their Nine Nails Nails into industrial 
beats and bleak soundscapes, while 
"Sucker" plays like a poppier version of a 
Rob Zombie track. "Another Sad Song" is 
anything but, strutting with a confident 
beat, buzzing guitars and vocal snarl in 
the chorus. Throw in some Pumpkins and 
Filter and you get a sense of what 
Leisureworld have to offer on their debut, 
Double Wide, Double High. Bingo! 

l 
TOP2O SPECIALTY ARTISTS 

1. STRAPPING YOUNG LAD (Century Media) "Aftermath" 

2. SWORN ENEMY (Elektra /EEG) "My Misery" 

3. AMON AMARTH (Metal Blade) "Death In Fire" 

4. MUDVAYNE (Epic) "Silenced" 

5. MINISTRY (Sanctuary /SRG) "Piss" 

6. GRADE 8 (Lava) "Brick By Brick" 

7. SYSTEMATIC (Elektra /EEG) "Not Like You" 

8. PACIFIER (Arista) "Bullitproof" 

9. A STATIC LULLABY (Ferret) "Lipgloss & Letdown" 

10. RAUNCHY (Century Media) "Twelve Feet Tall" 

11. LUXT (Black Liner) "American Beast" 

12. GRAVE (Century Medial "No Regrets" 

13. SIX FEET UNDER (Metal Blade) "The Day The Dead Walked (Live)" 

14. UNLOCO (Maverick /Reprise) "Bruises" 

15. BEYOND THE SIXTH SEAL (Lifeforce) "Awaken" 

16. HIGH ON FIRE (Relapse) "Eyes & Teeth" 

17. OPETH (Koch) "Deliverance" 

18. POINT BREAK, VOL. I (SideCho) "Dead World" 

19. DRI (Beer City) "I Don't Need Society" 

20. SINAI BEACH (Facedown) "My Gun, Your Bullets" 

Ranked by total number of shows reporting artist. 
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90 
MAX TOLKOFF 
mtolkoff @radioandrecords. corn 

ALTERNATIVE R&R February 14, 2003 

The Original Man In Black 
Johnny Cash at Alternative? Now, ain't that a hoot! 

Somewhere in my conversation about the new Johnny 
Cash album with Steven Strick from WBCN/Boston, I 

heard the five sweetest and most powerful words one 
can hear in this format: "Gotta go with your gut." It was 
one of those moments when the clouds parted, a ray of 
sunshine beamed down, and the heavenly choir did 
their thing in the back of my head. Hallelujah! My faith 
in the Alternative format was restored. 

The two stations that stepped out 
early on what is a monumentally 
emotional and moving Johnny Cash 
version of Nine Inch Nails' "Hurt" 
are KROQ /Los Angeles 
and WBCN. For Alterna- 
tive, this was the shot 
heard round the world. 
The other gorillas in the 
forest stopped snuffling 
the ground, raised their 
heads and went, "Huh ?" 

Since that first week 
WNNX (99X)/ Atlanta; 
WKQX (Q101) /Chicago; 
WWCD (CD101) /Columbus, OH; 
and WBUZ /Nashville have all 
come out of the closet to say, basi- 
cally, "Why not ?" Those words just 
happen to be the description of an- 
other sentiment this format used to 
be famous for. 

2 radio station in Los Angeles: "This 
is an extremely compelling song." 

Just let that sink in for a moment 
while I find another very succinct 

comment. Here we go. 
This from KROQ MD 
Lisa Worden: "This is 
what makes KROQ stand 
out from other stations." 
As if it didn't already, but 
we get the point. 

In The Beginning 
Interestingly, in my 

conversations with Strick, 
Sandbloom, Worden and Russ 
Schenck from WBUZ /Nashville 
(we'll get more from Russ in a mo- 
ment), I found it was the video, di- 
rected by Mark Romanek, that was 
the catalyst for commitment. There 
is no way to watch this video with- 
out being moved down to the very 
bottom of your boots. It's sad, pow- 
erful and uplifting, all at the same 
time. It's also a little creepy. It will 
make some people cry. 

The moving images paint a por- 
trait of a legendary musician who is 

obviously in frail health but still 
proud of his legacy, still defiant and 
still willing to twist your guts with 
a voice that has, if this is even pos- 
sible, more personality and more 
character than ever before. 

The imagery is almost an epitaph. 
That's what makes the video a little 

eerie. It had a profound effect on all 

the programmers I talked 
to. And, of course, the 
song stands on its own. 
Strick comments, "It's an 
amazing interpretation. 
He's making a statement. 
The song is even more 
powerful." 

Do the listeners know 
this is a Nine Inch Nails 
song? The programmers 
are adamant that there is almost 
universal awareness of the origins of 
"Hurt." And even if there isn't, well, 
Schenck says, "Some of the young- 
er listeners aren't sure about what's 

Gene Sa 

"Some of the 

younger listeners 

aren't sure about 

what's going on, but 

the ones who know 

love it." 
Russ Schenck 

Forget the research. Ignore the 
doomsayers who claim the sky will 
fall on us. Give a swift kick to the 
groin of the person who says, "But 
the kids won't like it. We don't know 
how to segue it into Godsmack." 

Let's see, according to Gene 
Sandbloom, Asst. PD of KROQ, 
"Hurt" is currently the No. 3 most 
requested song on the station. This 
is after only a few weeks and fairly 
light rotation. Gene is very succinct 
in his description of the effect of Mr. 

Cash upon the audience of the No. 

ndbloom 

"We know in our 

hearts that if we 

rammed this down 

people's throats, it 

would be rejected." 
Patty Morris 

going on, but the ones who know 
love it. 

"There's also a contingent of peo- 
ple who are familiar with Mr. Cash 
and know nothing of the original 
but understand that he's the origi- 
nal black -clad one and appreciate 
the support for one of their heroes." 
Holy cow: It's possible that average 
Alternative listeners are 
more intelligent, and 
open, than we give them 
credit for. 

Rant, Rant, Rant 

Ah, hell, this part 
could get a little preachy, 
so if you want to skip 
ahead to the jokes, I don't 
mind. I'm now going to 

remind you for the 150th time that 
this format used to be a tad more di- 
verse than it is today. Did we play 
country? Well, tell me your thoughts 
on Lone Justice, Los Lobos and that 
whole wing known as rockabilly. 
Stray Cats? Blasters? All the music 
from Dave Edmunds and Nick 
Lowe that was a tribute to Ameri- 
cana? 

And what about X? An L.A. punk 
band to most of you, but if you lis- 

ten close enough, what you really 
hear are echoes of Woody 
Guthrie and the roots of 
American folk. You think 
I'm nuts, but go find a 

copy of Unclogged. X put 
this out themselves a few 
years ago. Live and un- 
plugged in a church. 
Classic X songs like 
"White Girl" and "Burn- 
ing House of Love" are 

rendered in a way that you would 
expect to hear on the local Country 
station. 

And then there's Social Distor- 
tion. The creeping influence of coun- 

Back In Black 
Cash's best covers from the Rubin era 

By Frank Correia 
R&R Music Editor 

I've said it before, and I'll say it again: The pairing of 
Johnny Cash with producer Rick Rubin is one of music's 
great meetings. Since 1994's American Recordings, 
Cash and Rubin have worked in tandem not only to bring 
out new Cash songs, but on several great reinterpreta- 
tions of other artists' work. When the Man in Black covers 
a song, he makes it his own. Here are several of his best 
covers from '94 on. 

"Hurt," American IV: The Man Comes Around: Cash seems to 

acknowledge his own mortality with an introspective cover of this 

trademark Nine Inch Nails track. 

"The Mercy Seat," American III: Solitary Man: Cash tells the story of 

a death -row inmate as only a man intimate with Folsom could. This 

Nick Cave cover is hauntingly beautiful, sad and compelling. 

"I See a Darkness," American III: Solitary Man: Cash duets with Will 

Oldham on this Bonnie "Prince" Billy (a.k.a. Oldham) song. Both men 

look deep inside and repent. 

"Rowboat," Unchained: An obscure Beck song fights with its 

girlfriend and winds up at the local country bar for a drink or seven. 

Great backing by The Heartbreakers makes it shine. 

"Rusty Cage," Unchained: Johnny takes Soundgarden's grunge and 

turns it into a Midwest working man's tune, thanks in no small part to 

Rubin's unique arrangement. Lines like "Burning diesel, burning 

dinosaur bone" sound tough as nails in Cash's burly baritone. 

"Southern Accents," Unchained: Who better to sing a song about 

the South than Cash? Backed by Tom Petty & The Heartbreakers in 

the studio, this Petty cover fits Cash like a black suit. 

try is in there, and if you' re arealfan, 
you know I speak the truth. Mike 
Ness solo? Work it to Country, baby. 

Social D. live performanc- 
es usually end with "Ring 
of Fire" from.... Who? 
That's right. Johnny Cash. 

Don't get me wrong. 
I'm not trying to say that 
you're all a bunch of 
wankers if every station 
in the format doesn't play 
"Hurt "; I'm trying to re- 
main cairn while urging 

all of you fine programmers out 
there to come to your senses and 
embrace the concept of 
throwing a curveball 
once in a while. It's not 
just the Johnny Cash 
song, it's a good excuse to 
trot out the theory that 
the format has to learn to 

be different again. 

Nashville 

The best story I heard 
this week about being 
different came from Patty Morris, 
VP /Promotion of Lost Highway. 
"Hurt" is from American W: The Man 

Comes Around, an American Record- 
ings /Lost Highway /IDJMG joint 
project. Patty told me that Mr. Cash, 
who lives in Nashville, was in- 
formed by the label that WBUZ was 
going on the record. He heard the 
song when it came on. 

I asked Schenck his thoughts on 
the Alternative station in Nashville 
playing Johnny Cash instead of the 
Country outlets. "I'm partly sad that 
the institution that he helped build 

Russ Sc 

Lisa Worden 

henck 

hasn't supported him on this album 
or in recent years," he says. "'Hurt' 
may be too deep for some listeners 
in the Country circle. I don't mean 
that as a shot, but 'The needle tears 
a hole' just doesn't fly well on that 
side of the street." 

He has a point. But then Johnny 
Cash hasn't been a staple at Coun- 
try for quite a few years anyway, 
especially since he teamed up with 
Rick Rubin four albums ago. Mor- 
ris says they're hoping to find a 

home for this album at Alternative 
and Triple A, but they are definitely 
not going to force it on anyone. "We 

know in our hearts that if 
we rammed this down 
people's throats, it would 
be rejected," she says. 

Hey, just check out the 
video, remember Johnny 
Cash's legacy as a rebel, 
listen to the album and re- 
lax. It will come to you 
naturally. I'll let Russ 
Schenck have the last 
word, since he programs 

in Mr. Cash's hometown: "Johnny 
Cash kicks ass. He always has and 
always will. I guess all I have left is: 

Are you in, or are you out ?" 

Patty Morris 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 310 -788 -1673 

or e -mail: 
mtolkoff@radioandrecords.com 
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ALTERNATIVE TOP 5O 
February 14, 2003 

ARTIST TITLE LABELIS 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

SALIVA Always (/s /and / LDJMG) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

CHEVELLE The Red (Epic) 

F00 FIGHTERS All My Life (Roswell /RCA) 

SEETHER Fine Again (Wind-up) 

SUM 41 Still Waiting ( /s. /and /LDJMG) 

ZWAN Honestly (Reprise) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

FOO FIGHTERS Times Like These (Roswell /RCA) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

COLDPLAY Clocks (Capitol) 

All-AMERICAN REJECTS Swing Swing (DreamWorks) 

GOOD CHARLOTTE The Anthem (Epic) 

EVANESCENCE Bring Me To Life (Wind -up) 

NIRVANA You Know You're Right (Geffen /lnterscope) 

SOCIALBURN Down (Elektra /EEG) 

DONNAS Take It Off (Lookout /Atlantic) 

UNWRITTEN LAW Rest Of My Life (Lava) 

DISTURBED Remember (Reprise) 

TRAPT Headstrong (Warner Bros.) 

TRANSPLANTS Diamonds & Guns (Epitaph) 

GODSMACK Straight Out Of Line (Republic /Universal) 

SYSTEM OF A DOWN Inner Vision (American /Columbia) 

EXIES My Goddess (Virgin) 

AFI Girl's Not Grey (DreamWorks) 

CHEVELLE Send The Pain Below (Epic) 

USED Buried Myself Alive (Reprise) 

AUDIOSLAVE Cochise (lnterscope /Epic) 

FINCH What It Is To Burn (Drive -Thru /MCA) 

MUDVAYNE Not Falling (Epic) 

EVERCLEAR Volvo Driving Soccer Mont (Capitol) 

JIMMY EAT WORLD A Praise Chorus ( DreamWorks) 

MAROON 5 Harder To Breathe (Octane) 

AMERICAN HI -FI The Art Of Losing (island /IDJMGI 

FUEL Won't Back Down (Wind -up) 

PACIFIER Bullitproof (Arista) 

EMINEM Lose Yourself (Shady /lnterscope) 

BURNING BRIDES Arctic Snow (V2) 

ATARIS In This Diary (Columbia) 

BREAKING BENJAMIN Polyamorous (Hollywood) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMGI 

D4 Get Loose (Flying Nun /Hollywood) 

TRUSTCOMPANY Running From Me (Geffen /lnterscope) 

N.E.R.D. Lapdance (Virgin) 

PEARL JAM Save You (Epic/ 

HOT ACTION COP Fever For The Flava (Lava) 

RA Do You Call My Name (Republic /Universal) 

BECK Lost Cause (Geffen /lnterscope/ 
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IMPRESSIONS 

(00) 

328773 

266006 

268608 

299323 

262065 

264622 

225788 

229280 

197799 

225194 

202239 

158069 

233753 

176330 

194856 

143892 

217876 

112560 

166294 

118618 

120428 

95100 

152053 

136296 

121269 

83057 

157791 

101072 

118970 

117604 

65825 

48358 

54558 

76764 

51298 

48159 

37332 

52531 

64690 

46850 

67805 

34803 

31037 

26649 

23861 

23792 

18751 

17981 

21176 

46512 

WEEKS ON 

CHART 

21 

18 

20 

10 

31 

22 

30 

16 

9 

6 

5 

21 

12 

9 

5 

6 

18 

9 

10 

7 

6 

15 

11 

2 

13 

14 

3 

3 

3 

18 

4 

14 

5 

17 

6 

4 

6 

11 

18 

2 

1 

15 

2 

2 

13 

2 

7 

1 

2 

1 

TOTAL STATIONS/ 
ADDS 

7710 

6610 

7210 

7811 

7110 

74/0 

7210 

74/0 

75/0 

7613 

7411 

6610 

6310 

68/0 

6812 

6417 

68/0 

6714 

68/2 

6211 

62/1 

5911 

5610 

6716 

6510 

5810 

6019 

61/5 

52/5 

4810 

51/4 

40/4 

3810 

30/0 

3510 

4511 

34/0 

4511 

43/0 

4014 

40112 
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Most Added 
www.rradds. com 
ARTIST TITLE LABELIS) 

STONE SOUR Inhale /Roadrunne, /IDJMGI 

JOHNNY CASH Hurt (American /lost Highway /IDJMGI 

ATARIS In This Diary (Columbia) 

IHEDI PLANET EARTH Blackout (Volcano /Jive) 

PEARL JAM Get Right (Epic) 

AFI Girl's Not Grey (DreamWorks) 

EVANESCENCE Bring Me To Life (Wind -up) 

MUSIC Take The Long Road And Walk It (Capitol) 

GODSMACK Straight Out Of Line (Republic /Universal) 

Most 
Increased Plays 
ARTIST TITLE LABELIS) 

GODSMACK Straight Out Of Line (Republic /Universal) 

CHEVELLE Send The Pain Below (Epic) 

EVANESCENCE Bring Me To Life (Windup) 

AEI Girl's Not Grey (DreamWorks) 

GOOD CHARLOTTE The Anthem (Epic) 

AUOIOSLAVE Like A Stone (lnterscope/Epic) 

ATARIS In This Diary (Columbia) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

FINCH What It Is To Burn (Drive -Thru /MCA) 

TRAPT Headstrong (Warner Bros.) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(Sj 

DISTURBED Prayer (Reprise) 

PUDDLE OF MUDD She Hates Me (flawless /Geffen /lnterscope) 

SYSTEM OF A DOWN Aerials (American /Columbia) 

STONE SOUR Bother (RoadrunnerlIDJMG) 

HOOBASTANK Running Away (Island / IDJMG) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

TRUSTCOMPANY Downfall (Geffen /lnterscope) 

JIMMY EAT WORLD Sweetness (DreamWorks) 

LINKIN PARK In The End (Warner Bros.) 

HOOBASTANK Crawling In The Dark (Is /and //DJMG) 

JIMMY EAT WORLD The Middle (DreamWorks) 

INCUBUS I Wish You Were Here (Immortal /Epic) 

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

STAIND For You (FIip /Elektra /EEG) 

PUDDLE OF MUDD Blurry (Flawless /Geffen /lnterscope) 

INCUBUS Warning (Immortal /Epic) 

ADDS 

16 

14 

12 

10 

10 

9 

7 

7 

6 

TOTAL 

PLAY 

NCREASE 

+391 

+344 

+318 

+301 

+267 

+237 

+198 

+183 

+183 

+ 160 

TOTAL 
PLAYS 

1100 

1060 

1013 

961 

752 

723 

680 

650 

633 

608 

585 

580 

556 

539 

513 

451 

78 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. 
Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs 
unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross 
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 
2003, The Arb iron Company). © 2003, R &R, Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 
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With 

Russ Schenck 
PD, WBUZMashville 

I just got back from Miami, I'm hung 
over, and here's the music that doesn't 
make me throw up. Coldplay's 
"Clocks" is perfect for relaxing after 
anything. It's in heavy, and I still can't 
play it enough. Loudermilk's 
"Rock & Roll and the Teenage Des - 
peration" is amazing me and my listen- 

I ers alike. Johnny Cash's "Hurt" (see 
the high -quality Max Tolkoff story in this edition - 
how's that for cross -promotion ?) and Evanescence's 
"Bring Me to Life" have generated phones, e-mail, corn - 

ments from people on the street, notes left on studio 
doors - I can't even order a drink without the bar- 
tender saying, "There's this song...." I'm also enjoying 
The Music's "Take the Long....," but I really love the B- 

side on the 45; just the name makes me snicker like a 

schoolboy. Foo Fighters' "Times Like These" - I mean, come on, 

when you're living in times like these, what better song than this? There 

you have it: the music I'll take with me to detox. 

The top 10 is up for grabs, folks. 
Only three bullets this week: 3 Doors 

Down, Red Hot Chili Peppers and 
Audioslave, who took a nice jump 15- 

10. Into the teens we go to find Good 
Charlotte, skipping 21 -15 with a huge 
jump in spins: +267 ... Right behind 
them at No. 16 are Evanescence, who 
also get a huge jump in spins: +318. 
Does this mean the format is ready to embrace the fairer sex again? 
... All- American Rejects hang tough at No. 14, while Socialburn 
refuse to give up the No. 18 slot ... Godsmack waste no time moving 
up to No. 24 in just two weeks ... Have you heard the Hot Action Cop 
song yet? "Fever for the Flava" charts at No. 48 this week ... Other 
newcomers include Ra and Beck - nice to see that our little world is 

not turning its back on a heritage artist just because he put out a "quiet" 

1 

record ... In the Most Added pile this week we have Stone Sour, foi- 
1 lowed by Johnny Cash (surprise!), Ataris, (Hed) Planet Earth, Pearl 

Jam and AFI (still going strong at No. 27 and rising). And did you no- 

tice how many adds The Music coughed up? ... Put these on the top 
of your pile: Sum 41, The Walkmen, The D4, Ben Kweller, Blindside, 

¡ Interpol, Stage, Taking Back Sunday, The Soundtrack Of Our 
Lives, The Streets, more Chevelle and more Transplants. 

1 

- Max To/koff, Alternative Editor 

ARTIST: AFI 

LABEL: DreamWorks 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

DUI, STD, FHM - there are all 
sorts of messy three -letter acro- 

nymns kids can get involved in. While 
sex, drugs and Jessica Simpson picto- 
rials are enough to make a parent's 
hair turn a whiter shade of gray, don't 
worry if the young ones are showing 
signs of AFI. With a name short for A 
Fire Inside (OK, that does sound some- 
what venereal), AFI are a Bay Area 
four -piece whose brand of pop -influ- 
enced power punk has inspired an ob- 

sessive legion of fans - so much so that 
a whole section of their website is dedi- 
cated to tattoos in AFI's honor. OK, you 
can worry a little bit about that. 

This AFI outbreak ain't nothin' new. 
It may seem like it, what with the cur- 
rent single, "Girl's Not Grey," all over 
Alternative radio and request lines, not 
to mention the nod in Rolling Stone's 
"The Next Wave" feature, but these 
boys - with various lineups - have 
been belting out the beats for more 
than 12 years. 

Originally, the group had a more nov- 
elty lean, joke- rocking their way 
through numbers like "I Wanna Get a 
Mohawk (But My Mom Won't Let Me 
Get One)." Over a series of singles, EPs 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

and full -lengths, most recently through 
Nitro Records, AFI continuously devel- 
oped their sound to the well -oiled ma- 
chine it is today. At the prompting of 
Nitro Records owner and Offspring 
frontman Dexter Hollland, the guys 
sought to spread their wings further via 
a major label. After lots of courting, AFI 
signed with DreamWorks, home to 
Jimmy Eat World and All- American 
Rejects. 

Consisting of frontman Davey 
Havok, guitarist Jade Puget, drummer 
Adam Carson and bassist Hunter 
Burgan, AFI are taking it to the oft -ref- 
erenced "next level" with their Dream- 
Works debut, Sing the Sorrow. While 
the "goth punk" tag often gets attached 
to AFI's name thanks to Havok's pen- 
chant for mascara and foundation, Sing 
the Sorrow is far too energetic and 
anthemic to be found moping around in 
Hot Topic. Produced by Garbage -man 
Butch Vig (Smashing Pumpkins, Nir- 
vana) and Jerry Finn (Rancid, Green 
Day), the album has a slick sheen to 
match Havok's black fingernails, with- 
out sounding wimpy. Not only could 
they be your next favorite band, they 
could also be your next tattoo. 

Free! New! Discover what's next. 

Pop trends news that impacts you. 

Sign up now: "What's Next" data sheet. 

Prepared by Steve Blatter SABO MEDIA 
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ALTERNATIVE 
® February 14, 2003 

(iteIfteMllsil'. gum 
b'1 tIIIqI81U" 

America's Best Testing Alternative Songs 12+ 
For The Week Ending 2/14/03 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

CHEVELLE The Red (Epic) 4.07 4.13 91% 31% 3.98 92% 34% 

AIL REJECTS Swing, Swing ( OreamWorks) 4.06 3.92 63% 7% 3.89 63% 9% 

TAPROOT Poem (Velvet Hammer /Atlantic) 4.03 4.11 81% 18% 3.98 85% 19% 

F00 FIGHTERS All My Life (Roswell /RCA) 4.00 4.03 94% 35% 4.03 96% 35% 

SUM 41 Still Waiting ( /sland /IDJMG) 3.98 4.00 93% 27% 3.96 94% 29% 

UNWRITTEN LAW Rest Of My Life (Lava) 3.98 3.98 66% 8% 3.90 65% 8% 

SEETHER Fine Again (Wind -up) 3.97 4.10 87% 25% 3.98 91% 26% 

JIMMY EAT WORLD A Praise Chorus (DreamWorks) 3.97 4.00 84% 21% 3.90 83% 23% 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.94 3.96 94% 28% 3.87 96% 33% 

EVANESCENCE Bring Me To Life (Windup) 3.93 3.99 37 °, 4 °i0 3.96 38% 5% 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 3.92 3.93 90% 29% 3.90 92% 31% 

GOOD CHARLOTTE The Anthem (Epic) 3.91 3.96 82% 16 °,° 3.71 790.0 17% 

F00 FIGHTERS Times Like These (Roswell /RCA) 3.90 3.97 67% 8% 3.88 66% 8% 

TRAPT Headstrong (Warner Bros.i 3.90 3.98 56% 6% 3.80 57% 7% 

DISTURBED Prayer (Reprise) 3.86 3.96 86% 29% 3.88 89% 30% 

EXIES My Goddess rVugmi 3.85 3.82 60°ßu 7% 3.82 61% 7% 

SALIVA Always (Is /and /IDJMG) 3.84 3.96 90% 32% 3.81 92% 33% 

SOCIALBURN Down (Elektra /EEG) 3.83 4.01 57 ° %° 7% 3.14 60% 8% 

NIRVANA You Know You're Right (Geffen/lnterscopel 3.82 3.79 90% 38% 3.80 93% 40% 

DISTURBED Femember (Reprise; 3.82 3.94 71% 10% 3.76 14% 12% 

TRANSPLANTS Diamonds And Guns (Epitaph; 3.69 3.64 60% 11% 3.66 61% 12% 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 3.67 3.70 86% 24% 3.58 86% 28% 

AUDIOSLAVE Like A Stone (Epic /lnterscope; 3.66 3.70 51% 9% 3.65 58% 10% 

IWAN Honest y (Reprise) 3.61 3.58 74% 17% 3.58 76% 18% 

THE DONNAS Take It Off (Atlantic) 3.59 3.61 84% 23% 3.61 83% 24% 

COLDPLAY Clicks (Capitol, 3.59 3.52 81% 25% 3.67 82% 26% 

GODSMACK Straight Out Of Line (Universal) 3.57 47% 8% 3.63 47% 7% 

SYSTEM OF t, DOWN Inner Vision (American /Columbia) 3.55 3.70 83% 26% 3.51 85% 28% 

PUDDLE... She Hates Me (Flawless /Geffen /lnterscope) 3.53 3.60 99% 60% 3.50 99% 62% 

AUDIOSLAVE Cochise (lnterscope /Epic) 3.50 3.59 81% 32% 3.52 85% 35% 

Total sample size is 561 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike 
very much. 5 =like very much). Total familiarity represents the percentage of respondents who recognized the 
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 
composition is based on persons 12 +. TD = Target Demo (Persons 18 -34). Persons are screened via the Internet. 
Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are 
not meant to replace callout research. The results are intended to show opinions of participants on the Internet Only 
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio 
stations by calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of 
Premiere Radio Networks. 
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Mit TOP2O SPECIALTY ARTISTS 
1. 

1. DATSUNS (V2) "In Love" 

2. ATARIS (Columbia) In This Diary" 

3. TED LEO & THE PHARMACISTS (Lookout) "Where Have All The Rude Boys Gone ?" 

4. FLASHLIGHT BROWN (Hollywood) "Ready To Roll" 

5. AFI (DreamWorks) "Girl's Not Grey" 

6. JELLY PLANET (Pirate /Sony Germany) "Anyway" 

7. RAINER MARIA (Polyvinyl) "Ears Ring" 

8. JESSE MALIN (Artemis) "Queen Of The Underworld" 

9. HOT ROD CIRCUIT (Vagrant) "The Pharmacist" 

10. NICK CAVE & THE BAD SEEDS (Mute) "Bring It On" 

11. OPEN HAND ( Trustkill) "Life As Is" 

12. LOUDERMILK (DreamWorks) "Rock 'N' Roll & The Teenage Desperation" 

13. DAREDEVIL (Wind-up) "Bring Me To Life" 

14. STREETS (Vice /Atlantic) "The Irony Of It All" 

15. AIMEE MANN (Superego /Red Ink) "Pavlov's Bell" 

16. IHED) P.E. (Volcano /Jive) "Blackout" 

17. SWITCHFOOT (Columbia) "Meant To Live" 

18. REGGIE & FULL EFFECT (Vagrant) "Congratulations Snack & Katy' 

19. BEAUTIFUL MISTAKE (Militia Group) "On Building" 

20. MASSIVE ATTACK (Virgin) "Special Cases" 

Ranked by total number of shows reporting artist. 

Record Of The Week 

I 

ARTIST: Kings Of Leon 
TITLE: Holy Roller Novocaine 
LABEL: RCA 

With garage rock revving it up at Alternative radio,Ten- 
nessee's Kings Of Leon pack the retro sound into their 
vintage Chevy pickup and head south, blasting the Stones 
and the Allmans all the way. Raised by their Pentecostal min- 
ister father, Leon, the brothers Followill and first cousin 
Matthew roll out Southern boogie- meets -'60s garage with their RCA debut 
ER Ho /y Roller Novocaine. Ranging in age from 16 to 22, the Kings display 
musical and lyrical wisdom beyond their years on tracks like "Wasted Time" 
and the back -porch blues of "Wicker Chair." And if these songs sound like 
the ideal soundtrack for road -tripping, consider the fact that the brothers 
grew up traveling around with their evangelizing dad. Perfect for indie hip- 
sters and truck drivers alike. 

- Frank Correia, Rock Specialty Editor 
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ownership at all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four 
spot colors. 

Perfect for concerts, events and 
giveaways. 

ì Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Du -able 

Weather- resistant 

N40 

1- 800 -231 -6074 

P.O. Box 750250 Houston, 
Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri@reefindustries.com 
www.reefindustries.com 
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Reporters 
WHRUAIbany, NY 

OM/PD/APD/TAD: Lisa Biello 

PEARL JAM "Right" 

KTEG /Albuquerque, NM 
PD: Ellen Flaherty 

MD: Adam 12 

2 AEI "Grey' 

STONE SOUR "Inhale" 

KTZO /Albuquerque, NM 
PD: Scott Souhrada 

MD: Don Kelley 

2 SOCIALBURN "Down" 

1 ATARIS "Diary' 
1 STONE SOUR "Inhale" 

MUSIC "Road' 

WNNX/Atlanta, GA 

PD: Leslie Fram 
APO: phis Williams 
MD: Jay Haman 

1 EVANESCENCE "Life- 

WJSE/Atlantic City, NJ 
OM: Lou Renianini 
PD: Al Parinello 
MD: Jason Wane) 

1 (HED) PLANET EARTH "Blackout" 

GLASSJAW "Ape" 
HOT ROD CIRCUIT "Pharmacist" 

INTERPOL "PSA" 
PEARL JAM "Right" 

STONE SOUR "Inhale" 

KROX/Austin, TX 

PO: Melody Lee 

MD: Toby Ryan 

1 JOHNNY CASH "Hurt" 

ATARIS "Diary' 

KNXX/Baton Rouge, LA' 
PD/MD: Randy Chase 

APD: Bill Jackson 
)HED) PLANET EARTH "Blackout" 

BLINDSIDE -Sleepwalk" 

BURNING BRIDES "Snow" 
MUSIC "Road" 

STONE SOUR "Inhale" 

WRAX/Birmingham, AL 
PD: Susan Groves 

APD: Hurricane Shane 

MD: Mark Lindsey 

(HED) PLANET EARTH "Blackout' 
PEARL JAM 'NM' 

KOXRBoise, ID 

PD: Jacehd Jadaon 
APD/MD: Kalmar 

AMERICAN HI-FI "Losing" 

D4 "Get" 
FINCH "Burn" 
HOT ACTION COP "Fever" 

WBCNBoston, MA 
OM: Tony Berardici 

VP/Programming: Oedipus 

APD/MO: Steven Strick 

2 PEARL JAM 'Thumbing" 
ATARIS "Dory' 

WFNX/Boston, MA 
PD: Crum 

APD/MD: Kevin Mays 

10 STREETS "Forward" 

WEDGBuffalo, NY' 
PD: Lenny Diana 

MD: Ryan Patrick 

5 HOT ACTION COP Fever" 

3 ATARIS "Diary' 
3 USED "Myself" 

2 AFI 'Grey" 
1 EVANESCENCE "Life" 
1 JOHNNY CASH "Hurt" 

WAVF /Charleston, SC 

PO: Greg Patrick 

APD/TAD: Danny Villalobos 

BEN HARPER "Hands" 

JOHNNY CASH "Hurt" 

WEND /Charlotte, NC' 
PD: Jack Daniel 

APO/MD: Kristen Honeycutt 

No Adds 

WKOX /Chicago, IL' 
PD: Tim Richards 

APD/MD: Mary Shumisas 

AND: Nicole Chuminaffo 

2 GODSMACK 'Straight" 

SOCIALBURN 'Down 

WZZN/Chicago, IL 

PD: Bill Gamble 
APO: Steve Levy 

MD: James VanOsdol 

No Adds 

WAOZ /Cincinnati, OH 

PD: John Michael 
APOPAD: Shaggy 

1 TAKING BACK SUNDAY "Cute' 

EVANESCENCE "LAe" 

PEARL JAM "Right" 

WXTM /Cleveland, OH 

PD: Kim Monroe 
APD: Dom Nardella 

MD: Pete Schiecke 

PEARL JAM Right.. 

STONE SOUR "Inhale 

WARO/Columbia, SC 

OMRn: Gina Juliano 
MD: Dave Fana 

No Adds 

WWCD /Columbus, OH 

PD: Andy Davis 

MO: Jack 0e Voss 

BURNING BRIDES "Snow" 
CHEVELLE "Pain" 

D4 "Get" 

PEARL JAM "Right" 

Stations and their adds listed alphabetically by market 

KDGEAIallas -R. Worth, TX' 
PD: Duane Doherty 

APORdD: Alan Ayo 

2 JOHNNY CASH "Hurt 
AFI 'Grey" 

WXEG/Dayton, OH 

PO: Steve Kramer 

MD: Boomer 

No Adds 

KTCIJDenver-Boulder, CO 

PD: Mike O'Connor 
MO: Sabrina Saunders 

AUDIOSLAVE "Stone" 

CIMX/Detroit, MI 
PD: Murray Brookshaw 
APD: Vince Canriova 
MD: Matt Franklin 

No Adds 

10.1RaErojecte-Springleld, OR 

PD: Chris Crowley 

APD/PAD: Stu Allen 

MUDVAYNE 

JAM "Right" 

STONE SOUR "Inhale' 

KXNA/Fayetteville, AR 
PD: Dave Jackson 

CHEVELLE "Pain 

TRAPT "Headstrong' 

WJBX/Ft. Myers, FL 

PO: John Rotz 

APO: Filz Madrid 
MD: Jeff Zito 

STONE SOUR "Inhale" 

THEORY OF A DEADMAN "Make' 

KFRR/Fresno, CA' 
PD: Chris Squires 

MD: Reverend 

No Adds 

WGRO /Grand Rapids, MI 
PD: Bobby Duncan 

MD: Michael Grey 

1 ATARIS "Dory" 
EVANESCENCE 'LAY' 

FINCH "Burn" 

WXNR /Greenville, NC 

PD: Jeff Sanders 

APD: Tuner Watson 
REVIS "Rain" 

WEEO/Hagerstown, MD 

PD: Brad Hunter 

APD: Dave Roberts 

3 PEARL JAM 'Right" 

1 ATARIS"Dory" 

1 HOT ROD CIRCUIT "Phamacat" 

WMRO/Hartlord, CT 
PD: Todd Thomas 
MD: Chao Kelly 

1 ATARIS 'Diary 

DONNAS CM 

KUCD/Honolulu, HI 

PD: Jamie Hyatt 

MD: Ryan Sean 

31 PEPPER "Give" 

ATARIS "Dory" 

KTBZ/Hous iGa eslon,TX' 
PD: Vince Richards 

APD: Eric Schmidt 

4 REVIS "Rain" 

3 HOT ACTION COP " Fever" 

BECK "Lost" 

BURNING BRIDES 'Snow" 

USED "Myself" 

WRZX/Indianapolis, IN' 
P0: Scott Jameson 

MO: Michael Young 

No Adds 

WPLA/Jacksonville, FL' 
PD: Bo Matthews 
APD/MD: Chad Chumley 

13 UNWRITTEN LAW "life' 
t3 RED HOT CHILI... "Stop" 

11 GODSMACK "Straight" 
EVANESCENCE "LAe' 

FOU FIGHTERS "Times" 

GOOD CHARLOTTE "Anthem" 

WRZK/Johnson City, TN 

VP/Prog. Ops.: Mark E. McKinn 

BEN KWELLER 'Commerce" 

STONE SOUR "Inhale" 

USED "Myself" 
AFI "Grey" 

KRBZ/Kansas City, KS ' 
OM/PD: Mike Kaplan 
APO: Andy West 

MD: Todd Violette 

15 HOT ROD CIRCUIT "Pharmacist" 

11 JOHNNY CASH "Hurt" 
7 IHEDI PLANET EARTH "Blackout" 

4 ATARIS "Diary" 

WNFZ/Knoxville, TN 
PD: Dan Bozyk 

APD/MD: Anthony Prolfiff 

AMO: Opie Hines 

7 JOHNNY CASH "Hurt" 

t STONE SOUR "Inhale" 

CINDER "Sour 
N E.R.D. "Lapdance" 

KFTE/Lafayette, LA 
PO: Scott Perrin 

MD: Chris Olivier 
1 STONE SOUR "Inhale" 

THEORY OF A DEADMAN "Make" 

WWDX/Lansing, MI ' 
PD: John Boyle 

MO: Kelly Bradley 

3 GLASSJAW "Ape' 

KXTE/Las Vegas, NV 

PD: Dave Wellington 
APD/MD: Chris Ripley 

2 (HED) PLANET EARTH 'Blackout" 

1 CHEVELLE "Pain' 
PEARL JAM "Right" 

KLEC/Little Rock, AR 

OM: Peter Gunn 

PD: Many Oehlhol 
APD: Jay Hamilton 
MD: Greggory Paul 

(HED) PLANET EARTH " Blackout" 

JOHNNY CASH 'Hurt" 

MUSIC "Road" 

STONE SOUR "Inhale" 

KROO/Los Angeles, CA 

VP/Prog.: Kevin Weatherly 

APO: Gene Sandboom 
MD: Lisa Worden 

4 SEETHER "Under- 

EVANESCENCE "bleii 
FINCH "Bum" 

HOT HOT HEAT "Bandages" 

PEARL JAM "Thumbing" 

SPECIAL GOODNESS "Life" 

WLRS/Louisville, KY' 
Dir/Prog.: J.D. Kunes 

PD: Lance 

MD: Accrue Fitzgerald 

1 DONNAS "Oft' 
(HED) PLANET EARTH "Blackout" 

WMFS/Memphis, TN 
' 

PD: Rob Grossman 

MD: Mike Killabrew 

SALIVA 'Rest' 

WZTA/Miami, FL 

PD: Troy Hanson 

APORAD: Ryan Castle 

No Adds 

WLUM/Milwaukee, WI 
PD: Tommy Wilde 
MD: Kenny Neumann 

2 JOHNNY CASH "Hurt" 

1 MUSIC 'Road" 
BECK "Lost" 

BEN KWELLER "Commerce" 

WHTGRAortmoub Ocean, NJ' 
PD: Damn Smith 
MO: Brian Zanyor 

2 CHEVELLE "Patti" 

SOCIALBURN "Down' 

KMBYARmlleeySalires, CA' 
PD: Kenny Allen 

APO/MD: Opie Taylor 

1 JOHNNY CASH "Hurt" 

GODSMACK 
" 

Straight" 

WBUZ/Nashville, TN 

OM: Jim Patrick 

PD/MD: Russ Schenck 

BEN KWELLER 'Commerce " 

BLINDSIDE "Sleepwalk" 

CHEVELLE "Pain" 

GODSMACK "Straight" 

MUSIC "Road" 

WRRV/Newburgh, NY 

PD/MD: Andrew Boris 

FINCH 'Burn' 
PEARL JAM "Right" 

KKND /New Orleans, LA 

OM/PD: Rob Summers 
APO/MD: Sig 

1 STONE SOUR 'Inhale 

USED "Myself 

WXRK/New York, NY * 

PO: Steve Kingston 

MO: Mike Peer 

FINCH "Bum" 

NIRVANA "Pennyroyal" 

PEARL JAM "Thumbing" 

WROX/Nortolk, VA 

PD: Michele Diamond 
MD: Mike Powers 

(HED) PLANET EARTH "Blackout' 

MUSIC "Road" 

TREBLE CHARGER "Hundred" 

KORX /Odessa -Midland, TX 
PD: Michael Todd Mobley 

34 GOOD CHARLOTTE 'Anthem" 

24 MATCHBOX TWENTY "Unwell" 

7 GLASSJAW "Ape" 

7 STONE SOUR 'Inhale" 

WJRR/Orlando, FL 

PD: Pat Lynch 

MD: Didwrman 

3 USED "Myself" 

2 AFI "Grey" 

STONE SOUR "Inhale" 

WOCL/Orlando, FL' 
PD: Alan Amilh 
APURAD: Bobby Smith 

PEARL JAM "Right" 

TRAPT Headstrong 

DISTURBED "Remember" 

WPLY/Philadelphia, PA 

PD: Jim McGuinn 
MD: Dan Fein 

No Adds 

KEDJ/Phoenix, AZ 

PO: Nancy Stevens 

APD: Dead Air Dave 

MD: Robin Nash 

1 GODSMACK " Straght" 
CHEVELLE "Pain" 

GLASSJAW 'Ape' 
MUDVAYNE "Falling 

KZON/Phoenix, AZ 

OM/PD: Tim Maramille 
APD/MD: Kevin Manion 

ATARIS Diary 

WXDX/Pittsburgh, PA' 
PD: John Moschitha 

MD: Vinnie 

1 AFI Grey' 

WCYY/Portland, ME 

PD: Herb Ivy 

MO: Brian James 

10 JEREMIAH FREED "Blinded` 

ATARIS 'Diary" 

KNRK/Portland, OR' 
PD: Mark Hamilton 

APD/MD: Jayn 

12 JOHNNY CASH -Hurt " 

WBRU/Providence, RI 

P0: Tim Schiavelli 
MD: Alicia Mullin 

No Adds 

KRZO/Reno, NV 

OM: Rob Blaze Brooks 

APO: Jeremy Smith 
MD: Matt Diablo 

BLINDSIDE "Sleepwalk" 

MUDVAYNE "Falling" 

SUM 41 "Song" 

WDYLIRichmond, VA 

PO: Mike Murphy 

MD: Keith Dakin 

BLINDSIDE "Sleepwalk" 

BURNING BRIDES "Snow" 

MUDVAYNE "Falling" 

SUM 41 "Song" 

KCXX/Riverside, CA 

OM/PD: Belli Claque 

APDRAD: Daryl James 

AUDIOSLAVE 'Slone 

W de{yrdöag,w* 
GM/PD: Bob Travis 

MD: Greg Travis 

12 GODSMACK "Straight" 

12 UNSTABLE "Idpt" 
STONE SOUR "Inhale" 

WZNE/Rechester, NY 

OM/PD: Mike Danger 
MO: Violet 

ATARIS 'Dary" 
BECK 'Lost" 
PEARL JAM "Thumbing" 

KWOD/Sacramento, CA' 
PD: Ron Bonne 

APO: Boomer 

3 STREETS "Forward" 
HOT ROD CIRCUIT "Pharmacist" 

JOHNNY CASH "Hurt" 

REVIS "Rain" 

GLASSJAW 'Ape" 

KPNT/St. Louis, MO 

PD: Tommy Mattem 

MD: Jett Frisse 

APO: Jell "Woody" Fife 

22 BREAKING BENJAMIN "SKin" 

(HED) PLANET EARTH "Bordwut" 

JOHNNY CASH "Hurt' 

KXRK/Salt Lake City, UT ' 
PD/VP/Ops. & Prog.: Mike Summ 
APDRAD: Aille Follón 

AMD: Corey O'Brien 

12 EVANESCENCE 'Life" 

XTRA/San Diego, CA 

PD: Bryan Schoc k 

MD: Chis Mucdey 

4 GOOD CHARLOTTE "Anthem" 

SLIGHTLY ST00PID "Honey" 

KITS/San Francisco, CA' 
PD: Sean Demery 
MD: Aaron Axelsen 

10 TRANSPLANTS "Oakland" 

4 STREETS 'Forward" 
1 MUSIC "Road" 

JOHNNY CASH "Hurt' 

KNDDISeatleTacana, WA 
PD: Phil Manning 

APD: Jim Keller 
MD: Seth Resler 

SOCIALBURN 'Down" 

KSYR/Shreveport, LA' 
Acting PO: Rod The Human Trip 

t STONE SOUR 'Inhale` 

BEN KWELLER "Commerce" 

LEISUREWORLD "Dead" 

WKRL/Syracuse, NY 

OM/PD: Mimi Griswold 
APD/ND: Aboie Weber 

3 REVIS "Raire 
1 STONE SOUR "Inhale" 

HOT ROD CIRCUIT "Pharmacist" 

PEARL JAM "Right' 

WXSR/Tallahassee, FL 

P0: Steve King 

MD: Meathead 

AFI "Grey" 

STONE SOUR "Inhale" 

WSUN/Tampa, FL 

OM: Chuck Beck 

PD: Shark 

APO: Pal Largo 

No Adds 

KFMA/Tucson, AZ 
PD: Libby Carstensen 

MD: Matt Spry 

8 ATARIS "Diary ` 

BLINDSIDE "Sleepwalk" 

KMYZ/Tulsa, OK' 
P0: Lynn Barstow 
MO: Corbin Pierce 

3 AFI "Grey" 

3 JOHNNY CASH "Hurt" 
HOT ROD ORCUIT "Pharmacist" 

REVIS "Rae" 

WHFS/Washington, DC' 
PD: Robert Benjamin 
APD: Bob Waugh 
MO: Pal Ferrise 

(HED) PLANET EARTH "Blackout" 

ATARIS "Diary" 

INTERPOL ' FDA" 

PEARL JAM "Thumbing" 
WALKMEN "Had" 

MUDVAYNE "Falling" 

WWDC/Washington, DC 

PD: Buddy Rizer 

MD: Leehn Curtis 

1 AFI "Grey" 

1 STAGE "Something - 

AUDIOSLAVE "Stone" 

THEORY OF A DEADMAN "Make" 

WPBZAMes1 Palm Beach, R' 
0M/PD: John O'Connell 
MD: Eric Krstersen 
t STONE SOUR "Inhale " 

AFI "Grey" 
PEARL JAM "Right' 

WSFM/Wilmington, NC 

PO: Knothead 

9 CHEVELLE "Pain" 

3 ATARIS "Day 
2 JOHNNY CASH "Hurt 

2 STONE SOUR "Inhale" 

*Monitored Reporters 
87 Total Reporters 

78 Total Monitored 

9 Total Indicator 
8 Current Indicator Playlists 

Did Not Report, Playlist Frozen (1): 
KJEE/Santa Barbara, CA 

New &Active 
SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 

Total Plays: 265, Total Stations: 25, Adds: 0 

TREBLE CHARGER Hundred Million (Virgin) 

Total Plays: 265, Total Stations: 22, Adds: 1 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

Total Plays: 204, Total Stations: 32, Adds: 10 

SYSTEM OF A DOWN l- E- A- l -A -I.O (American /Columbia) 

Total Plays: 202, Total Stations: 9, Adds: 0 

CINDER Soul Creation (Geffen /lnterscope) 

Total Plays: 179, Total Stations: 14, Adds: 1 

STAGE I Will Be Something (Maverick/WB) 

Total Plays: 176, Total Stations: 17, Adds: 1 

JOHNNY CASH Hurt (American /Lost Highway / IDJMG) 

Total Plays: 172, Total Stations: 20, Adds: 14 

BLINDSIDE Sleepwalking (Elektra /EEG) 

Total Plays: 160, Total Stations: 18, Adds: 5 

PROJECT 86 Hollow Again (Atlantic) 

Total Plays: 151, Total Stations: 12, Adds: 0 

INTERPOL PDA (Matador) 

Total Plays: 128, Total Stations: 11, Adds: 2 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

Indicator 
Most Added 

STONE SOUR Inhale /Roadrunner / /DJMGI 

ATARIS In This Diary (Columbia) 

PEARL JAM Get Right (Epic) 

CHEVELLE Send The Pain Below (Epic) 

AFI Girl's Not Grey (DreamWorks) 

GOOD CHARLOTTE The Anthem (Epic) 

TRAPT Headstrong (Warner Bros.) 

FINCH What It Is To Burn (Drive -Thru /MCA) 

GLASSJAW Ape Dos Mil (Warner Bros.) 

HOT ROD CIRCUIT The Pharmacist (Vagrant) 

MUDVAYNE Not Falling (Epic) 

JOHNNY CASH Hurt (American /Lost Highway/IDJMG) 

JEREMIAH FREED Blinded (Independent) 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

www.americanradiohistory.com

www.americanradiohistory.com


JOHN SCHOENBERGER 
jschoenberger@radioandrecords.com 

TRIPLE A 

Voicetracking Is 
Not The Problem 

February 14. 2003 R &R 95 

Thoughts on the recent Paragon Media Strategies study 
By Tom Davis 

n December of 2002 Paragon Media Strategies pub- 
lished an intriguing study on the negative perception 
of voicetracking. Not surprisingly, Paragon's research 
uncovered many listeners who, if they knew a DJ was 
voicetracking, found the station less appealing. 

This makes sense. I remember go- 
ing to the GE Pavilion at the New 
York World's Fair in the early '60s to 
see an animatronic Abe 
Lincoln wax poetic about 
his presidency - sort of 
strange for a company 
whose slogan is "We bring 
good things to life." Abe 
was not brought to life. 

Unfortunately, Para - 
gon's discovery that voice - 
tracking is perceived neg- 
atively is the good news. 
Here's the bad news: In the 
same study, we find that the majority 
of listeners don't really care about the 
DJ at all. Fifty-four percent don't real- 
ly listen to the DJ, and another 24% 

tune out the radio when the jock 
opens the mike. 

Let's put this in perspective: As a 

DJ, you have a greater likelihood of 
being selected in the Idaho lottery to 
receive a moose -hunting license than 
to have someone actually listen to 
your break Imagine if Lowry Mays 
gets hold of this data - you'll be see- 
ing a 78% pay cut! 

Paragon's findings prompted me to 
conduct some additional research to 
find out exactly why the "live" ele- 

ments of our medium are 
now in the same category 
as the tones emitted by a 

fax machine. 

Research Methods 
First, I monitored doz- 

ens of breaks from the var- 
ious radio stations in our 
fair market of Springfield, 
MA. I excluded my own 
station, WRNX, either to 

keep from bragging about our supe- 
riority or to avoid being embarrassed 
by our contribution to the study's con- 
clusions (you choose). 

Second, I distilled these breaks into 
five categories of content. Many 
breaks fell into more than one category. 

Third, I provided those topics to the 
Listener Advisory Board, our online 
loyal listeners who regularly partici- 
pate in music surveys, and asked 
them to rate the topics on a scale in 
order of the importance of each topic 
to their listening pleasure. Finally, I 

Tom Davis 

IT'S ROB THOMAS SANDWICH! Matchbox Twenty vocalist Rob 

Thomas recently stopped by WXRV (The River)/ Boston to say hello and sing a 

few tunes live on the air. Pictured here are (l -r) WXRV PD Joanne Doody, 

Thomas and WXRV MD Dana Marshall. 

compared the LAB's opinions to the 
actual radio breaks. 

In the "Listener Advisory Board 
Results" box on this page are the re- 

sults, tabulated from 609 respondents 
Even a statistical idiot like me can 

see that we have a problem here. The 
reason that 78% of listeners don't place 
any importance on what a DJ has to say 
is simple: Seventy-six percent of what 
the DJ says has no importance to the 
listener. Our on -air content is the equiv- 
alent of opening a McDonald's and 
then not selling hamburgers. 

Voicetracking is not the problem. 
It's a symptom, not the disease. And 
these statistics only reinforce a consol- 
idated broadcaster's decision to use 
fewer voices in more markets with the 
aid of computers and satellites. 

When WMRQ in nearby Hartford 
came on the air as an Alternative sta- 
tion a number of years ago, it ran jock - 
less for the first several months and 
got very good ratings. Even more in- 
teresting was to hear many of the sta- 
tion's loyals lament WMRQ's decision 
to finally add DJs, as the listeners 
really liked the sound of the station 
without jocks. I was heartbroken to 
hear these comments, but I also knew 
who was responsible, and it wasn't 
the listeners. 

Take This Test 

Below are some breaks by DJs from 
various stations in several different 
markets on the East Coast. Cover the 
answers in the last paragraph, and 
then tell me which are live and which 
are voicetracked. 

Break No. 1: [Frequency, call let- 
ters] bringing you the best of today's 
new music and all the hits from the 
past. We've got more music on the way; 
plus, don't forget about your chance to 
win $1,000 in our Thousand -Dollar 
Workday promotion, coming up in the 
next hour, only on today's best new 
music, [frequency, call letters]. 

Break No. 2: [City] Classic Rock, 
Rock [frequency], charging up for a 

monster -truck weekend with you in 
the driver's seat. The trucks are big, 
and the girls' [censored] are even big- 
ger. I'm ready to compete on the guys' 
side, if you know what I'm saying 
[huge laugh]. Comin' up, another rock 
block, and we'll get the Led out on 
[city] Classic Rock, Rock [frequency]. 

Break No. 3: [Slogan, frequency, 
call letters] Jack Johnson's "Bubble 

Toes," Dave Matthews' "Satellite" and 
new music from Norah Jones, "Come 
Away With Me," on [call letters]. [DJ's 

name] will be talking with Melissa 
Etheridge this afternoon around 4:00. 

She was asking $3.5 million for her 
house, and [DJ's name] is going to find 
out if she got it. He might even talk a 
little music with her too. That, the lat- 
est on the potential of this upcoming 
snowstorm and new U2 on the way 
on [frequency, call letters]. 

Break No. 4: Continuous country 
favorites, [nickname, frequency], from 
your station that loves this country. 
Can't wait to see Joe Millionaire to- 
night. I would love to be that dumb if 
I could be that rich [giggles]! Now, do 
you think he's acting, or is he really 
that stupid? I mean, come on, the 
guy's got all that money! Well, he 
doesn't, but now they say he might. 
Ohhhh, I'm confused [laughs]. May- 
be I am as dumb as he is [laughs 
more]. Your favorite country music on 
the station that loves this country, con- 
tinuous country favorites [nickname, 
frequency]. 

Break No. 5: [DJ's name] with you 
on a Tuesday afternoon with the best 
songs on the radio, [frequency, call let- 
ters]. In the next hour we'll continue 
with the [call letters] Star Search. You 

can e-mail me here at [address] to en- 
ter the contest. If you're cute, you can 
call me at home, too [hearty laugh], 
and you might be the next rising star 
on the radio. I'm going to keep you 
company, so cheer up and enjoy the 
music, on the best music on the radio 
with me, [DJ's name], and [frequen- 
cy, call letters]. 

Break No. 6: [DJ's name] with you 
on [frequency, nickname]. Some very 
cool Waterboys in there - Hove those 
guys. How you doing? Patty Larkin - I love Patty - is dropping by the 
station tomorrow to rap about her 
new album. Is that cool? I love it when 
she and I get together. There's just this 
energy in the room. Good stuff. [DJ's 
name] with you. How's it going to- 
day? [Frequency, nickname.] 

All but break No. 3 above were live. 
But you probably guessed that. How- 
ever, these examples certainly rein- 
force the argument that being live is 

not the issue, it's what you say. And 
too many jocks on too many stations 
have nothing to say. Unless, of course, 
you enjoyed the breaks you read 
above. In which case, never mind. 

The Opportunity 

At WRNX, we have a rule that ev- 
ery break must have a V.U.E. I'm the 
acronym guy, guilty of coining 
S.P.E.R.M. (Self -Proclaimed Experts 
on Radio and Music). V.U.E simply 
means that every DJ break must guar- 
antee Value, Usefulness or Entertain- 
ment. Even more important, it must 
be relevant to our listeners, the 
M.A.E.F.O.s (Middle -income -plus, 
Active adults, Educated, Family -ori- 
ented and Open to new experiences). 

Preparation is also essential. We 

actually discovered that preparation 
leads to even better spontaneity. Af- 
ter all, do you think Kobe Bryant 
could come up with all those fancy 
moves if he didn't first practice the 
fundamentals? 

If you had to determine whether a 

station was voicetracked purely by the 
vacuous content of the DJ break, you 
would determine that most stations 
are voicetracked most of the time, 
when many of them are actually live. 

Finally, consider the following: Car 

Talk, NPR's single most successful ra- 
dio program? It's voicetracked. They 
call you back and tape your question 
and put the show together entirely in 
advance of its airing. 

Bloomberg Radio, the mammoth 
business network that started as an 
AM news station in New York? It's 
voicetracked. Every story and every 
feature is recorded and rerecorded in 
advance of airing. 

The time, temp and station -slogan 
jock at Lite 108.3? He's live but might 
as well be dead, and he's part of the 
problem. 

There are 10,0t10 radio stations in 
this country serving 281 million peo- 
ple. If you divided up the population 
equally, every jock's audience would 
be 28,100 people - but some get a lot 
more and some get a lot less. Either 
way, think about the unique opportu- 
nity to speak to a crowd large enough 
to fill Boston's Fenway Park. 

Now imagine 78% of them either 
ignoring you or booing you because 
your words are not meaningful to 
them. Do you want to do your last 
break over? 

Tom Davis is owner /GM of Triple A 

WRNX. If you'd like to talk to him fur- 
ther about this subject, he can be reached 

at 413 -536 -1105 or spot@wmx.com. 

Listener Advisory 
Board Results 

% Of Importance 

On -Air Topic To The Listener 

DJs talking about themselves 
and laughing at own jokes 11 % 

% Of DJ Breaks 

Dedicated To Topic 

78% 

DJs talking like Ted Baxter on 
The Mary Tyler Moore Show 6% 96% 

DJs talking about fluff topics like 
Hollywood stars and reality TV 23% 67% 

DJs identifying the songs they play 
and providing music information 93% 0% 

DJs providing info that is relevant 
to the listener 88% 4% 
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WEEK WEEK 

1 o 
2 2 

4 o 
3 0 
5 o 
6 0 
8 0 
7 0 

11 o 
13 O 
18 a 
10 12 

9 13 

12 14 

15 a 
22 D 
19 a 
16 18 

20 D 
17 20 

21 a 
23 a 
24 23 

25 24 

29 ® 
28 26 

26 27 

30 29 

27 30 

TRIPLE TOP 30 
w February 14, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I - 
PLAYS 

GROSS 
IMPRESSIONS 

(001 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

COLDPLAY Clocks (Capitol) 618 +3 41623 11 2510 

TORI AMOS A Sorta Fairytale (Epic) 518 -5 29524 21 2210 

DAVE MATTHEWS BAND Grey Street (RCA) 490 +76 25058 7 1611 

BECK Lost Cause (Geffen /lnterscopel 431 +1 22930 11 2410 

WALLFLOWERS How Good It Can Get (lnterscope) 422 +10 27279 6 2512 

COUNTING CROWS Big Yellow Taxi (Geffen / /nterscope) 403 +13 27982 5 2113 

PAUL SIMON Father And Daughter (Nick/Jive) 382 +29 32608 8 1811 

SUSAN TEDESCHI Alone (Tone -Cool /Artemis) 379 +15 29107 12 2010 

RHETT MILLER Come Around (Elektra /EEG) 348 +55 21127 7 1910 

DAVID GRAY Be Mine (ATO /RCA) 306 +42 18820 3 2310 

JOHN MAYER Why Georgia (Aware /Columbia) 289 +64 21000 2 2311 

BRAD Shinin' (Redline) 274 -20 14670 12 2210 

MATCHBOX TWENTY Disease (Atlantic) 266 -70 14784 17 1810 

TRACY CHAPMAN You're The One (Elektra /EEG) 262 -4 18169 20 1610 

SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 259 +9 15946 5 1810 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 256 +76 15830 2 2111 

SHERYL CROW C'mon, C'mon (A&M/Interscope) 243 +24 18616 6 1810 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 235 -4 13926 18 1110 

NORAH JONES Come Away With Me (Blue Note /Virgin) 227 +35 17710 14 1912 

STONE SOUR Bother (Roadrunner /IDJMGI 199 -27 7163 8 910 

PRETENDERS Complex Person (Artemis) 192 +3 11139 13 1610 

MAROON 5 Harder To Breathe (Uctone) 179 +1 6057 6 1111 

DAVE MATTHEWS BAND Grace Is Gone (RCA) 154 -14 11495 18 1210 

ZWAN Honestly (Reprise) 153 -4 4356 4 910 

BIG HEAD TODD & THE MONSTERS Julianne (Big) 145 +4 5881 3 1310 

BRUCE SPRINGSTEEN Lonesome Day (Columbia) 138 -5 6321 19 1410 

KIM RICHEY Circus Song (Can't Let Go) (Lost Highway /IDJMG) 129 -22 3493 4 1010 

WALLFLOWERS When You're On Top (Interscope) 125 0 3752 19 1210 

SISTER HAZEL Your Mistake (Sixth Man) 125 -14 4193 2 510 

GEORGE HARRISON Stuck Inside A Cloud (Capitol) 122 -23 4624 10 1310 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2/2 -2/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 

the Arbitron Company (© 2003, The Arbitron Company). © 2003. R &R, Inc. 

New &Active 
MATCHBOX TWENTY Unwell (Me /isma /Atlantic) 
Total Plays: 121, Total Stations: 12, Adds: 3 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

Total Plays: 118, Total Stations: 4, Adds: 0 

DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 

Total Plays: 114, Total Stations: 12, Adds: 1 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

Total Plays: 109, Total Stations: 7, Adds: 0 

KATHLEEN EDWARDS Six O'Clock News (Zoe/Rounder) 

Total Plays: 107, Total Stations: 11, Adds: 0 

WARREN ZANES Where We Began (Dualtone) 

Total Plays: 97, Total Stations: 7, Adds: 0 

JOAN OSBORNE Only You Know & I Know (Compendia) 

Total Plays: 85, Total Stations: 8, Adds: 0 

SONNY LANDRETH Hell At Home (Sugar Hill /Vanguard) 

Total Plays: 79, Total Stations: 9, Adds: 1 

JOHNNY MARR Down On The Corner () 

Total Plays: 76, Total Stations: 8, Adds: 2 

BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) 

Total Plays: 70, Total Stations: 5, Adds: 1 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) ADDS 

JOHNNY CASH Hurt (AmericanlLost Highway /IDJMG) 8 

WILL HOGE Be The One (Atlantic) 7 

JOE JACKSON Awkward Age (Rykodisc) 6 

1 GIANT LEAP FIM. STIPE... The Way... (Palm Pictures/Reprise) 5 

PETER WOLF Never like This Before (Artemis) 5 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 3 

MATCHBOX TWENTY Unwell (Me /isma /Atlantic) 3 

ALICE PEACOCK Bliss (Aware /Columbia/ 3 

WALLFLOWERS How Good It Can Get (/nterscope) 2 

NORAH JONES Come Away With Me (Blue Note /Virgin) 2 

JOHNNY MARR Down On The Corner () 2 

F00 FIGHTERS Times Like These (Roswell /RCA) 2 

GOO GOO DOLLS Sympathy (Warner Bros.) 2 

Most 
Increased Plays 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JASON MRAZ The Remedy II Won't Worry) (ElektralEEG) +76 

DAVE MATTHEWS BAND Grey Street (RCA) +76 

JOHN MAYER Why Georgia (Aware /Columbia/ +64 

RHETT MILLER Come Around (Elektra /EEG) +55 

JAYHAWKS Save It For... (American /Lost Highway /IDJMG) +52 

MATCHBOX TWENTY Unwell (Melisma /Atlantic) +48 

DAVID GRAY Be Mine (ATO /RCA) +42 

NORAH JONES Come Away With Me (Blue Nate /Virgin) +35 

PAUL SIMON Father And Daughter (Nick/Jivel +29 

3 DOORS DOWN When I'm Gone (Republic /Universal/ +29 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 264 

NORAH JONES Don't Know Why (Blue Note /Virgin) 252 

JACK JOHNSON Flake (Enjoy /Universal) 236 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 230 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 218 

DAVE MATTHEWS BAND Where Are You Going (RCA) 192 

COLDPLAY In My Place (Capitol) 116 

JIMMY EAT WORLD The Middle (Dream Works) 135 

JOHN MAYER No Such Thing (Aware /Columbia) 134 

PETE PORN Strange Condition (Columbia) 121 

U2 Beautiful Day (/nterscope) 105 

PUDDLE OF MUDD Blurry (Flawless /Geffen //nterscope) 99 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

Mediabase 0-0 R &R Indicator Chart ®- e 
#1 Most Increased Play (3 weeks in a row!) 
New This Week: KENZ Salt Lake City 

Already On: 

KMTT, WBOS, WXPN, KPRI, WGVX, KBCO, WXRT, KTCZ, KINK, WITS, KAEP, KBXR, KCTY, 

WXRV, WFUV, KRVB, WFPK, WDET, WMMM, WOKI, WNCW, WRLT, WCLZ, WNCS, WRNX, 

WRNR, WYEP, WMPS, KRSH, KTHX, KMTN, KTAO, KTBG, WAPS, WVOD, WMVY, WDST 

New at Hot AC: KPLZ, KSTP, WKRQ, WINK, WTIC, KLCA, WTWV 

Early at Alternative: 91X, KFSD, WLIR, WRAX 

February 28 
The Late Show 
with David Letterman 

RAZ THE REMEDY(' wont WORRY) 
THE FIRST SINGLE FROM HIS DEBUT ALBUM 
%MMHG FOR MY ROCKET TO COME 
THE FIRST GREAT ARTIST DEVELOPMENT STORY OF 2003! 

ON TOUR NOW! 

2 WWW.JASONMRAZ.COM WWW.ELEKTRA.COM 
PRODUCED BY JOHN ALAGIA tie«oa toter: ounem Ararner MUSIC Grow A.Arr. :oe lox. 
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R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

LAST THIS 

WEEK WEEK 

2 0 
1 2 

3 0 
5 4 

4 5 

8 

7 0 
6 8 

11 0 
15 e 
14 11 

12 12 

9 13 

13 14 

22 ® 
17 16 

24 

10 18 

21 0 
16 20 

/Debut> I® 
18 22 

20 23 

[Debut> 

25 e 
[Debut> 

28 ® 
[Debut> 

19 29 

23 30 

ARTIST TITLE LAEEL¡Sr 
TOTAL 

PLAYS 
+ I - 

PLAYS 
GROSS 

IMPRESSIONS 

1001 

WEEKS ON TOTAL STATIONS/ 

CHART ADDS 

SUSAN TEDESCHI Alone (Tone -Cool /Artemis) 278 +21 6961 13 1910 

COLDPLAY Clocks (Capitol) 272 -8 6111 11 1810 

DAVID GRAY Be Mine (A TO /RCA) 254 +3 7685 4 1911 

WALLFLOWERS How Good It Can Get (lnterscope) 219 -11 5502 6 1812 

BECK Lost Cause (Geffen /interscope) 214 -22 3600 14 1410 

DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 212 +24 7013 3 1911 

KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 206 +16 6634 4 1911 

GEORGE HARRISON Stuck Inside A Cloud (Capitol) 192 -19 5775 12 1810 

PHISH 46 Days (Elektra/EEG) 185 +7 5116 6 1610 

JOHNNY MARR Down On The Corner () 184 +17 5403 4 1610 

KIM RICHEY Circus Song (Can't Let Go) (Lost Highway /IDJMG) 165 -4 4136 7 1610 

TRACY CHAPMAN You're The One (Elektra/EEG) 163 -10 2687 20 1310 

PRETENDERS Complex Person (Artemis) 160 -26 3588 14 1310 

SHERYL CROW C'mon, C'mon (A &M /lnterscope) 154 -18 2635 12 1010 

JASON MRAZ The Remedy (I Won't Worry) (Elektra/EEG) 152 +27 3864 2 1510 

SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 148 -1 3150 5 1310 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope) 140 +22 2553 3 910 

TORI AMOS A Sorta Fairytale (Epic) 139 -44 3339 21 1110 

JOHN MAYER Why Georgia (Aware /Columbia) 136 +9 3017 2 1211 

PETER GABRIEL More Than This (Geffen /lnterscopel 135 -25 2466 10 1010 

SONNY LANDRETH Hell At Home (Sugar Hill /Vanguard) 128 +32 3660 1 1410 

PAUL SIMON Father And Daughter (Nick /Jive) 128 -7 3089 12 1210 

STEVE EARLE Jerusalem (E- Squared /Artemis/ 127 -3 2845 9 1210 

PATTY LARKIN Different World (Vanguard) 119 +39 4799 1 1311 

JOAN OSBORNE Only You Know & I Know (Compendia) 117 0 4842 3 1210 

BOB DYLAN Cross The Green Mountain (Columbia) 114 +9 3818 1 1310 

RHETT MILLER Come Around (Elektra/EEG) 114 +2 2127 25 910 

JESSE MALIN Queen Of The Underworld (Artemis) 111 +26 3896 1 1210 

NEIL FINN Human Kindness (Nettwerk) 109 -22 4464 5 1210 

BIG HEAD TODD & THE MONSTERS Julianne (Big) 104 -18 1042 4 710 

20 Triple A Indicator Reports. Songs ranked by total plays for the airplay week of Sunday 2 /2- Saturday 2/8. 
© 2003, R &R Inc. 

Most Added® 
www.rrindicator corn 
ARTIST TITLE LABEL(S) ADDS 

1 GIANT LEAP FIM. STIPE... The Way... (Palm Pictures /Reprise) 13 

JOHNNY CASH Hurt (Amedcan/Lost Highway /LLIJMG) 

PETER WOLF Never Like This Before (Artemis) 

JOHN HAMMOND Slick Crown Vic (Backporch/Pirgin) 

ALICE PEACOCK Bliss /Aware /Columbia) 

JOE JACKSON Awkward Age (Rykodisc) 

PEARL JAM Thumbing My Way (Epic) 

WILL HOGE Be The One (Atlantic) 

ROSANNE CASH Rules Of Travel (Capitol) 

10 

8 

5 

5 

5 

5 

4 

3 

DELBERT MCCLINTON Blues About You Baby (New West /RedInk) 3 

WALLFLOWERS How Good It Can Get (lnterscope) 

NICKEL CREEK Spit On A Stranger (Sugar Hill) 

ALEXI MURDOCH Orange Sky (Independent) 

DEUCE PROJECT Stone Cold (Maverick/Reprise) 

TOM PETTY &... Have Love Will Travel (Warner Bros.) 

KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 

DAVID GRAY Be Mine (ATO /RCA) 

DAR WILLIAMS I Saw A Bird Fly Away (Razor& Tie) 

PATTY LARKIN Different World (Vanguard) 

JOHN MAYER Why Georgia (Aware/Columbial 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

ROSANNE CASH Rules Of Travel (Capitol) 

PATTY LARKIN Different World (Vanguard) 

1 GIANT LEAP FIM. STIPE... The Way... (Palm Pictures /Reprise/ 

GREY EYE GLANCES Big Red Boat (Sojourn Hills) 

NICKEL CREEK Spit On A Stranger (Sugar Hill) 

SONNY LANDRETH Hell At Home (Sugar Hi /!/Vanguard) 

JASON MRAZ The Remedy II Won't Worry) (Eiektra /EEG) 

RY C00DER & MANUAL GALBAN Mambo Sinttendo (Nonesuch) 

JESSE MALIN Queen Of The Underworld (Artemis) 

WARREN ZANES Where We Began ( Dualtone) 

DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 

JEFFREY GAINES Over & Over (Artemis) 

PAUL WELLER It's Written In The Stars (Yep Roc) 

2 

2 

2 

2 

2 

1 

1 

1 

1 

1 

TOTAL 

PLAY 

INCREASE 

+66 

+39 

+38 

+35 

+34 

+32 

+27 

+21 

+26 

+25 

+24 

+24 

+24 

Reporters 
WAPS /Akron, OH 

PD /MD: Bin Gruber 

KGSR /Austin, TX 
OM: Jeff Carrot 
PD' Jody Delbert] 
APO: Jyl Hershman -Ross 
MD: Susan Castle 

E NICKEL CFEEK -Smoothie" 
F BELBERI MCCLINTON "Blues' 

WRNR /Baltimore, MD 
0M, Jon Peterson 
PD: Alex Cortright 
MO: Damian Einstein 

JOE JACKSON' 
1 GIANT LEAP..' ream' 

PETER WOLF "Before 
NADA SURE-tnsbe' 

KRVBBoise, ID' 
OM /PD: Dar MCCoIly 

JESSE MALIN -0,e.ert 

WOOS/Basin, MA 
PD: Chris Herrmann 
APD/MD: Milchele Williams 

E PETER WOLF 'Before" 
3 GOO G00DOLLS' Symptby 
2 ALICE PEACOCK -Buss 
I OAR WILL MIS 'Bud' 

WILL HOGE "One 

WXRV /Boston, MA 
PD: Joanne Doody 
MD: Dana Marshall 

3 PAUL SIMON "Father " 
1 JOE JACKSON Ape 

'GMT LEAP 'Dream" 
PETER WOLF "Bohn" 

WNCSBurlington, VT 
PD /MD: Mark Abuzzahah 

1 1 GIANT .EAP. -Dream' 
1 PAUL WELLER 'Stars- 

WILLHO E"One 

WMVY/Cape Cod, MA 
PD/MD: Barbara Decay 

TOM PE-rus 11B "Haw" 
NICKEL CREEK "Sp4' 
I GIANT LEAP... "Dream' 
BRUCE EPRINGSTEEN "Sunny' 

ELBE Pt MCC LINTON 'Blues 
JOHNNY CASH "Huff 
SOLOMON BURKE"Noné 

WOOD /Chattanooga, TN 
OM/PD/MD: Danny Howard 

COUNTNG CROWS 'Tam" 
MAROONS"Breathe' 
MATCH 30XTWENTY"UrNMI- 

WXRT/Chi.ago, IL' 
PO- Norm Winer 
APD/MD:,ohn Farneda 
B AUDIOSLAVE'Slone" 
2 JOHNNY CASH -Harr 

JOE JACKSON-Age' 
'Age-U2'Ba' 
PETE VORN "BOYhrend" 

KBXR/Colombia, MO 
PD/MD: Lana Trezise 

JOHNNY CASH "Hurl" 
WALLF_OWERS'Grlod' 

KBCO /Denver -Boulder, CO' 
PD: Scott Arbough 
MD Keeler 
14 SONTMJA vrcr +o, 

JIJNTINU,_RSW_ 'alrl 

WDET /Detroit, MI 
P0: Judy Adams 
M0: Martin Bandyke 
AMD: Chuck Horn 

3 AUGE PEACOCK Him 
3 PENHARPEP nos 

IDFJALuJGra Age 
'.. rib KAM MIN r -crown' 
FETENWO1 Before 

r LEAP I.eam 

WVOD/Elizabeth City, NC 
PD: Matt Cooper 
MD: Tad Abbey 

JCHHNV SASH 'Hurl 
PEARL TAM 'Tnun,dng 
WARREN ZONES 'Began' 

WNCW /Greenville. SC 
PD' Mark Keefe 
APD /IMD'. Kim Clark 

'I GAN °i EAr. . Drem: 
JOE oreoSON our 
JOHN HAMMOND 'Crown 
KENO CRIMSON -Eyes 
-NSA MARIE PRESLEY `Ll9h16 
STEPHEN FEARING "Walk 

3E GOOD TANYAS-Happenng" 
-0D E FROM OHIO "COncubur 
COL'XIC O'NRES" 

WTTS/Indianapolis, IN 
PD: Brad Holtz 
MD: Todd Berryman 

SONNY LANDRETH Hole 

WOKI /Knoxville, TN 
PD: Shane Cox 
MD: Sarah McClune 

I IOHNNY CASH'Hon' 
MA -CHBOX TWENTY- URnes" 

KMTN /Jackson, WY 
PD /MD: Mark Fishman 

PEARL JAM 'Thumbeg' 
1 GIANT LEAP...'Dream' 
SHEMEKIACOPELAND-SlaWndbs' 

1 WIL SEABROOKBANO 'Uze 
1 WILL HOGE 'One" 

WFPK/Louisville, KY 
P Dan Reed 
A D: Stacy Owen 

ROSANNE CASH 'Travel 
C000ER a GALSAN "Mambo' 
DM EASTON-Pour 
BONNIE PRINCE BUY "Master" 
LEE FIELDS 'TE9 
TIM EASTON 'Jar 
1 GIANT LEA'_ 'Dream' 
CAT POWER 'Free' 
IDE JACKSON 'Ale 
JOHNNY CASH 'Hurt" 
LOU REED 'Am' 
LSC.INOB W LLIAMS'Rlgmeous- 
TOM PETTY a HO 'Haw' 

KTBG /Kansas City, MO 
PO: Join Harl 
MD: Byron Johnson 

3 1 G IANILEAr.. "Dream 
AUCE PEACOCK "Ms" 
DELBERT MCCLINTON 'Blues" 
GOO GOO DOLLS 'Sri patty" 
JOHNNY CASH -Hurt' 
PETER WOLF 'Before 

WMIMM/Madison, WI' 
PO:TOm Teuber 
MD: Gabby Parsons 

ti PEARLJAM -Tbumorlg' 
4 ALICE PEACOCK 'Bliss 

JOEJACKSON -Age- 
WILL HOGE'Q1e 

WMPS/Memphis, TN 
PO: Steve Richards 
M0: Alexandra Inner 

23 ¿:5,^,10 

KTCZ /Minneapolis. MN 
PO: Lauren MacLeash 
APO /MD. Mike Wolf 

WGVX /Minneapolis. MN 
OM: Dave Hamilton 
P0: Jell Collins 
16 AM 

JAVHAWn_ "Sin 

Jill NNv MARK lEA',: 
NADA SURF"nrS.ES 

WZEW/Mobile, AL 
PD: Brian Hart 
M0: Lee Ann Konik 

No Abos 

KPIG /Monterey, CA 
PD /MD: Laura Ellen Hopper 

5 HAYSEED DIXIE "Rode' 
5 SAVOY BROWN "Rams' 
4 PETER WOLF "Before" 

JOHN HAMMOND "Crown" 
JOHNNY CASH "Hurt' 
JIMMY THACKER? -Jerry' 

WRLT /Nashville, TN 
OM /PD: David Hall 
APD /MO: Keith Coos 

13 WILL HOGE "One" 
13 GOO GOO DOLLS 'Sympathy" 
12 PETER WOLFTeem" 
a JOHNNY MARRJHEALERS"Comer" 
3 1 GIANT LEAP_. 'Dream' 

JOHNNY CASH 'Hun' 
PATTY LARKIN- Dreerem" 
ROSANNE CASH "Trave' 

WFUV/New York, NY 
PD: Chuck Singleton 
MD: Rita Houston 
AMO: Russ Bowls 

3 ALICE PEACOCK "Bliss' 
3 JOHNNY CASH 'Hurt" 
2 1 GIANT LEAP 'Dream" 

ALEXI MURDOCH 'Sky' 
JOEJACKSON 'Rqopo¢ 

BRILLIANT MISTAKES 'Sipe' 

WKOC/Norlolk, VA' 
PD: Paul Shugrue 
MD: Kristen Croat 

19 WALLFLOWERS:Good" 
1 GIANT LEAP .Dream' 
NORAHJONES 'Come 

KCTY /Omaha, NE 
PD: Brian Burns 
MD: Ryan Morton 

JOHNNY CASH "Hun" 

WYEP /Pittsburgh, PA 
PD: Rosemary Welsch 
APD/MD: Chris Griffin 

5 0005ER &GALBAN "D,u,R 
4 MACY GRAY 'See- 
4 ROSANNE CASH 'Travel' 
4 SODMERK'SNI' 

1 GMNT LEAP 'Dream' 
ALExI MURDOCH 'Sky" 
JOHN HAMMOND 'trove 
JOHNNY CASH "Hurt' 
PEARL JAM 'Thumbing' 
STEPHEN FEARING 'Sad' 

WCLZ/Portland, ME 
PD: Herb Ivy 
M0: Brian James 

JOHN MAYER "Georexa" 
JOHNNY CASH 'Hurl 
WILL HOGE 'One 

KINK /Portland, OR' 
PO: Dennis Constantine 
MD: Kevin Welch 

No At' 

WDST/Poughkeepsie, NY 
PD' Greg Gatlene 
APO: Christine Martinez 
MD: Roger Menell 

t GIANT LEAP -Drealr. 
AIMEE MANN 'BRIE 
PETER WOLF Before 

KTHX/Reno, NV' 
PD: Harry Reynolds 
MD: Dave Herold 

JOHNNY CASH "Hun' 
JOEJACKSON'Ape 
PETER WOLF' 
WIT SEABR00K BAND'L,1e" 
WILL HOGE 'Oné 

KENZ/Salt Lake City, UT 
OM /PD: Bruce Jones 
MO: Kadi Bushman 

FOO FIGHTERS "Times" 
JASON MRAZ 'Remedy" 

KPRI/San Diego, CA 
` 

PO /M0: Dona Shaieb 
J SPLICE S'RINGSTgN S:rvmy. 

KFOG /San Francisco, CA 
PD: Dave Benson 
APD /MD: Haley Jones 

No Adds 

KOTR/San Luis Obispo, CA 
P : Drew Ross 

MANX a FREIT 'Blues' 
LINDLEY a INGRAM -Sadie' 
PATTY LARKIN- DKleropt' 
DAR WI WANES 'Nro' 
DAVID GRAY 'M Ire 
KATHLEEN EDWARDS 'News' 
ROSANNE CASH 'Trawl' 

WALLFLOWERS 'DORA' 

KBAC/Santa Fe, NM 
GM /P0: Ira Gordon 
APD: Sam Ferrara 

11 1GIANT LEAP "Dream'. 
DELBERTMCC,INTON Blues 
DEUCE PROJECT -Stan 
PE TER WOLF "Berme' 
WILL HOGE 'One' 

KTAO/Santa Fe, NM 
P0: Brad Hockmeter 
APD/MO: Michael Dean 

1 GIANT LEAP "Dream 
6 PEAK JAM" TbumbInp" 
5 AL ICE PEACOCK 'Bliss 
5 JOHN HAMMOND "Grown' 

E'ER WOLT -Peew& 

KRSH/Santa Rosa, CA' 
PD: Bill Bowker 
MD: Pam Long 
21 DAVE MATTHEWS RANG -Strew' 

1 JOHNNY CASH "Harr 
1 GIANT LEAP.. "bream" 
JOE JACKSON "Age - 
JOHNMAYER -Georpra' 
ROGER GLOVER 'England" 
WALLFLOWERS 'Good' 
WILL HOGE 'One' 

KMTT/Seattle- Tacoma,WA 
GM /PD. Chris Mays 
APD /M0: Shawn Stewart 

1 WILL HOGE "One" 
1 MATCHBOX TWENTY-Unwell' 

KAEP /Spokane, WA' 
P0: Tim Cotter 
MO'. Kari Bushman 

CHANTAL KREE.IANK 'Uro' 
MO ROWERS 'Toles" 

WRNX/Springlield, MA' 
GM /PD: Tom Davis 
APD: Donnie Moorhouse 
MD: Less Withanee 

10 SANTA A"Mpume 
9 COUNTING CROWS 'Taó 

1 GIANT LEAP.. 'Dream' 
ALICE PEACOCK -Biros" 
DEUCE PROJECT 'Slope 

JOE JASISON'Am 
JOHNNYCASH1i 
PETER WOLF 'Before 

WILL HOGE 'One' 

*Monitored Reporters 
46 Total Reporters 

26 Total Monitored 

20 Total Indicator 
19 Current Indicator Playlists 

Reported Frozen Playlist (1): 
WXPN /Philadelphia, PA 

National 
Programming 

world e World Cafe 

Added This Week 

Ali Castelinni 215 -898 -6677 

ALANA DAVIS Carry On 

KASEY CHAMBERS If I Were You 

KINGS OF LEON California Waiting. 

1 GIANT LEAP W/ STIPE & BOSHLE The Way You Dream 

TOWNHALL Premonitions 

WILL HOGE Be The One 

Rob Reinhart 734 -761 -2043 

EDWIN MCCAIN I Want it All 

MARK SELBY Easier To Lie 

PLEASE SEND YOUR PHOTOS 

R &R wants your best snapshots 
(color or black & white). 

Please include the names and 
titles of all pictured and send 
them to: 

R &R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd 
Floor, Los Angeles, CA 90067 
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"At Zimmer Radio group, Powergold has made our Program Directors' lives so much easier in regards to achieving 

the balance and flow we want in our music product, on -air. Powergold's features are flexible, user -friendly and the 

product support is awesome! I'm glad that Powergold is in our programming arsenal of weapons!" - Tony Richards, Regional Director Of Operations /Zimmer Radio Group 
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OOCJ 

inEs(qpnoi 
Jon Hart 

PD, KTBG/Kansas City 

When I was 4 years old my parents 
surprised me with a trip to the Kansas 
City Zoo to see my personal hero, 
Whizzo The Clown, who was making 
an appearance that day. I worshipped 
Whizzo and his local cartoon show, but 
when I saw him in the flesh I burst into 
tears and hid behind my father's leg. 
Forty -two years later I am well aware 
that a grown man who uses spackle for 
makeup, dresses garishly and sports a 

red rubber nose should be approached gingerly, but as 
a child my reaction was purely instinctual. That odd 
combination of fear and fascination lies at the heart of 
Kim Richey's The Circus Song." Whirling calliopelike 
music reinforces the otherworldly pull of the big top, 
while the lyrics subtly remind us that even in the out- 
side world we're often drawn to things that aren't the 
best for us. Oh, and by the way, life is lived without a 

net. a My personal hope is that listeners put "The Circus Song" to- 
gether with Richey's earlier airplay of the Chuck Prophet co- written song 
"This Love" and decide that Rise is worth the purchase price. I think it 
is. Rise is not targeted at a tightly defined, genre- specific, demographic 
slice of the radio pie; instead, it reflects the spirit of the artists involved 
in its creation. It takes a sizable effort to help a project like Rise find its 
audience, and Triple A should be proud that, as a format, we give the 
Kim Richeys of the world the chance they deserve. 

The Most Added category is very 
crowded this week as 1 Giant Leap 

land on top with 18 total adds (No. 1 In- 
dicator, No. 4 monitored), Johnny Cash 
also grabs 18 total (No. 1 monitored, No. 
2 Indicator), Peter Wolf gets 13 total 
(No. 4 monitor, No. 3 Indicator), and Will 
Hoge and Joe Jackson each have 11 

total ... Alice Peacock and John 
Hammond also have good first weeks ... 

The top of the monitored airplay chart is packed solid, with Coldplay 
holding at 1" for the sixth week, Rhett Miller cracking the top 10 at 9 *, 

the new David Gray now in at 10 *, and John Mayer knocking on the 
door with an 18 * -11 * jump ... The Soundtrack Of Our Lives hang tough 
at 15 *, Jason Mraz leaps 22 * -16 *, Sheryl Crow continues to build at 
17 *, Norah Jones is now at 19 *, Maroon 5 are showing they have legs 
at 22 *, and Big Head Todd & The Monsters move 29 * -25* ... On the 
Indicator airplay chart, Susan Tedeschi moves up to 1*, Dar Williams 
climbs 8 * -6 *, and Phish and Johnny Marr + The Healers crack the 
top 10 at 9* and 10 *, respectively ... Other gainers include Mraz (22*- 
15*), Counting Crows (24 * -17 *) and Mayer (21"-19*) ... Sonny 
Landreth, Patty Larkin, Bob Dylan and Jesse Malin debut ... Keep 
an eye on Joan Osborne, Warren Zanes, Essence and Alexi Murdock. 

- John Schoenberger, Triple A Editor 

ersr 
ARTIST: Johnny Marr + The Healers 

LABEL: iMUSIC 

By JOHN SCHOENBERGER / TRIPLE A EDITOR 

Johnny Marr first made a name for 
himself when he became a creative 

partner with Steven Patrick Morrissey. The 
two formed The Smiths in Manchester, En- 
gland in 1982 and, over the course of four 
albums, became one of the most influential 
bands in the U.K. In fact, they are credited 
with officially ending the British New Wave 
scene and ushering in a more rock -based 
sound that would reverberate for the rest 
of the '80s and throughout the '90s. Fur- 
thermore, Marr is considered by many to be 
one of the most important guitarists to ever 
come out of England. 

But, after a five -year run, Marr decided 
he'd had enough of being a bandleader and 
opted to be more involved in the creative 
process and less in the limelight. For the 
next 10 years he lent his guitar prowess - both in the studio and onstage - to a 
variety of acts, including Beth Orton, Oa- 
sis, The The, The Pretenders, Kirsty 
McColl, Talking Heads and many others. 

In addition, in 1987 he joined forces with 
New Order's Bernard Sumner to form the 
synth -pop group Electronic. Over the next 
decade the two collaborated on three criti- 
cally acclaimed albums. It was during this 
period that Marr started to fully mature as 
a songwriter, not only composing the mu- 
sic, but also formulating the lyrics. 

In the late '90s Marr met drummer Zak 
Starkey (son of Ringo Starr and current 
drummer for The Who), and the two hit it 
off. They eventually recruited bassist Alonsa 
Bevan (from Kula Shaker), and Johnny 
Marr + The Healers was born. It wasn't long 
before their distinctive sound emerged. 

"I've been lucky enough to collaborate 
with people I respect and have really en- 
joyed all the records I've done," says Marr. 

"But there are things I wanted to do and 
a sound I wanted that I can only get with 
my own band." 

That sound is guitar- driven and cer- 
tainly has some very intense moments, but 
none of it is at the cost of the song's melody 
or lyrics. According to Marr, he wanted 
something that was "a collision between T. 
Rex, The Stooges, Santana, Eno and The 
Wailers - in the Arizona desert!" Some 
Manchester influences are also evident as 
you listen to the band's debut, Boomslang, 
but one must remember that many of 
those references started with Marr's dis- 
tinctive guitar sound and have simply 
come full circle. 

Another interesting aspect of this 
project is that Marr is also the lead singer. 
He laid the vocal parts for several of the 
songs only to serve as a reference point 
when vocalists were auditioned. The band 
came close to choosing a couple of singers, 
but ultimately Starkey and Bevan con- 
vinced Marr that he was the right choice 
for vocal duties. 

Great musicianship aside, this album's 
real strength is the songs themselves. 
Such selections as `The Last Ride," "Down 
on the Corner," "You Are the Magic," 
"InBetweens" and "Long Gone" all have a 
power and majesty that would come across 
in any production style. 

Powergal Designed For Microsoft 
Windows 95 /98/ME/NT /2000/XP 

THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501- 821 -1123 

Download a free trial version at www.powergold.com email: info @powergold.com 
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RICK WELKE 
rweikeQradioandrecords. com 

,ÇHR/ST/AN 

A Love For Christian Radio 
Radio programmers share their love for the format 

We hear what is wrong with the music industry all too 
often. Recently, though, I surveyed PDs and MDs from 
across the country, asking what they love about Christian 
radio, and I thought Valentine's Day would be the per- 
fect day to share what they had to say and spread some 
encouragement to my industry brothers and sisters. 

I offered up a state -of- the -format 
column a year ago that received a lot 
of feedback, and I wanted to take the 
opportunity this year to emphasize 
the positive. With that in mind, I sent 
out a mini -survey in early 2003 to 
gauge the industry's mind -set. A few 
multiple-choice questions got the ball 
rolling. 

What excites you the most about 
Christian radio today? 

The way programmers are 
looking to make their stations 
sound more professional: 43% 

The growing cume and audience 
numbers across the country: 28% 

The overall growth of the 
number of stations: 11% 

The unity the Christian indus- 
try has behind the message and 
product: 11% 

Other: 7% 
From a few of the personal re- 

sponses received, it is evident that a 
professional- sounding station is 
more important to most program- 
mers than anything else, stations that 
can not only survive, but also com- 
pete against mainstream stations in 
the same marketplace. 

Is research important to how you 
make programming decisions on a week- 

ly basis? 

Yes: 58% 

Somewhat: 38% 
No: 4% 
Research and its availability to 

noncommercial station are still areas 
the industry needs to address. Many 
stations do not use quality research 
simply because they can't afford it or 
think they can't afford it. 

The great thing about these num- 
bers, however, is that in early 2002 we 
were in the mid -40% range in regard 
to the number of PDs who saw re- 
search as an important fixture in their 
programming philosophy. Now at 
58 %, the number of programmers 
who believe in the art of using re- 
search as a tool is moving in the right 
direction. 

On The Job 
Now we move into the "who's 

doing the best job right now" ques- 
tions. They weren't highly scientific, 
but stations, networks and labels 

could see if they were getting high 
marks from those involved in radio. 

What stations or networks do you 
believe are doing the best job in terms of 
professional programming? (Respon- 
dents could name up to three.) 

WFSH /Atlanta: 15% 
KSBJ /Houston: 12% 

K -LOVE Network: 11% 

WAY -FM Network: 10% 

Radio U Network: 7% 

KLTY /Dallas: 6% 

KXOJ /Tulsa: 5% 
WPOZ /Orlando: 4% 
Salem Network: 4% 
Skylight Network: 4% 

WCSG /Grand Rapids, MI: 4% 
This was a programming ques- 

tion only, not involving reach or 
market strategy. I wanted to find 
out who was the perceived cham- 
pion of professional programming. 
Atlanta's "Fish" was the clear -cut 
winner, appearing on the most sur- 
vey sheets. One thing to note is that 
there wasn't any separation based 
on format; a CHR (WAY -FM) and 
Rock (Radio U) network both had 
strong showings, appearing in the 
top five. 

What stations or networks do you be- 

lieve are doing their best to reach their 
markets with Christian music? (Respon- 
dents could name up to three.) 

KSBJ /Houston: 16% 

K -LOVE Network 9% 
WFSH /Atlanta: 8% 

WPOZ /Orlando: 7% 
KLTY /Dallas: 7% 

KCMS /Seattle: 7% 
KXOJ /Tulsa: 6% 

WAY -FM Network: 6% 
Skylight Network: 5 %, 

WYLV /Knoxville: 5% 
KSBJ /Houston received almost 

double the votes of any other station 
in the country. WFSH, while being 
hailed as a professional station, did 
not fare as well in this area, perhaps 
because there are other Christian 
stations in the Atlanta market. On 
the flip side, WPOZ /Orlando and 
KCMS /Seattle were both praised 
for doing a good job reaching their 
markets. 

What record labels give your station 
the best service overall? (Respondents 
could name up to three.) 
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Sparrow: 35% 
Essential: 25% 

WB Christian: 17% 
Rocketown: 6% 

Flicker: 4% 
Yes, this was a loaded question. 

It was also one that a few people 
didn't want to answer. I was simply 
curious as to which radio promotion 
staffers were doing a good job of 
keeping radio happy. 

Every label that is active each 
week had at least a few votes. The 
three biggest radio promotion staffs 
got the bulk of the votes - possibly 
because they have some great people 
working there, as stated in some of 
the personal notes respondents at- 
tached to the surveys. 

My hat is off to Derek Jones at 
Rocketown and A.J. Keatts at Flicker 
for making the list. They are two of 
the nicest people you will come 
across in this industry, no matter 
which format. 

The Crystal Ball 

Now we venture into the future. 
What will Christian radio look like a 
few years down the road? What can 
help the format raise the bar in the 
coming year? I posed those questions 
to the respondents and received a lot 
of feedback. Here are several of their 
answers: 

KYTT /Eugene, OR PD Joshua 
Tanner. "With the advent of satellite 
radio services like XM and Sirius, I 

believe Christian radio is going to be 
forced to present a more profession- 
al, locally driven signal to its commu- 
nities. If it doesn't, it will lose listen- 
ers to satellite radio and the other 
growing forms of Christian media 
now available to the consumer." 

KLRC /Fayetteville, AR PD Mel- 
ody Miller "I believe that as the au- 
dience for Christian music continues 
to increase, and as stations continue 
to impact their communities, the rest 
of mainstream culture will be watch- 
ing intently. This will raise the bar at 
Christian radio as we all strive to do 
the best radio we can while staying 
focused on what Christian radio is 
truly all about." 

KTLI /Wichita PD Todd Taylor: 
"More Christian stations and better - 
quality Christian music increase 
our visibility and impact. Expecta- 
tions will increase, almost forcing us 
to strive for excellence in all we do 
with information and entertainment 
to better serve our listeners." 

WCTL /Erie, PA Events Director 
Lori Clapper. "I think the industry is 

I Love Christian 
Radio Because.... 
I asked programmers from around the country why they 
love Christian radio. Here are their open an honest 
responses: 

WFSH /Atlanta MD Mike Stoudt: "What excites me is the potential 
for non -Christians to enjoy it; we've seen it here and had it expressed 
to us in calls. Depending on what the station is like, there's not so much 
of a stigma attached to it anymore. And if you have a station that can 
relate to the listener without excluding anyone, you have a better 
chance of grabbing more people." 

KYCC /Stockton MD Adam Biddell: "I think there is a real love for 
Christian music, and the new artists coming along have a fresh 
perspective of worship in song. Programmers are also breaking the 
traditions of programming and searching for new ideas to better serve 
their listenership" 

WYLV /Knoxville PD Jonathon Unthank: 'We are involved in 
seeing the community come together in Knoxville more than ever 
before. We are seeing all forms of Christians in the media, including TV 
personalities and mainstream radio jocks, actively joining us in 
changing our community for Christ." 

WJQK/Grand Rapids PD Tommy Dylan: "The growth of Christian 
radio and its programmers really excites me. My career started in 

mainstream radio. I've now been in Christian radio for almost eight 
years. I am amazed by the caliber of talent and the growth of program- 
mers." 

HIS Radio Network PD Rob Dempsey: 'The ability to connect with 
the listener. Having the opportunity to help someone make it through 
another day. Most important, reaching a new heart with the Gospel." 

WGRC/Williamsport, PA GM Larry Weidman: 'The impact it is 
making in building up the Kingdom of God, especially the impact it is 
having among young people. If surveys are correct, young people are 
seeking to avoid the mistakes of their parents and grandparents. I 

believe that Christian radio has played a role in that process." 
WCVO /Columbus, OH MD Mike Russell: "I'm excited to see an 

increasing number of stations that are passionate about delivering great, 
quality programming to their listeners. Stations are becoming more 
passionate about being more than the Christian station that reaches 
Christians alone and are having an impact on the culture at large. 

becoming more attractive to profes- 
sionals within the radio field as a 
whole. It's now cool to work in Chris- 
tian radio, and others in the indus- 
try genuinely respect the message we 
represent. That can help open up the 
message of the Gospel to so many 
more people." 

WCSG /Grand Rapids PD Chris 
Lemke: "More domestic and interna- 
tional trouble will drive Christian 
radio to be even more relevant. With 
the probability of war, an unstable 

economy and more national and lo- 
cal news, Christian radio will assess 
and retool its role to better meet the 
needs of the market." 

WAYK /Kalamazoo, MI MD 
Heather Erbe: "We are now keeping 
up with mainstream radio on some 
levels. We are salt and light, and 
we're willing to do whatever to reach 
people. Going against the norm is 
hard, but if we know that we're 
reaching people with the Gospel, it's 
worth the risk." 

now going for adds at CHR and Rack station everywhere 
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The Update 
Christian Retail, Radio & Records Newsweekly 

Indies In Focus 

The Independent Miranda Stone 
Canadian singer- songwriter sheds light on the life of an unsigned artist 

Normally THE CCM UPDATE brings you features on your favorite Christian artists who have 

label deals and the accompanying full -service marketing and radio promotion to take 

their music to a broader audience. But this week THE CCM UPDATE spotlights an artist on 

the other side of the coin. Her musical chops are as well honed as anyone's, but 

independent Canadian singer- songwriter Miranda Stone is handling the load of touring, 

promotion and career building - as she has for a decade - on her own. 

While label artists also work hard to forge and maintain their careers, the life of an independent 

artist follows a different path. Though all artists have responsibilities that come as part of the job, 

the independent artist, according to Stone, has complete creative 

control - and that's often the draw of the indie life. But, white 

independent artists may have the freedom to choose everything from 

songs and images to promotion and production, artists like Stone 

often have a large financial burden to carry on their own as well. 

With a studio EP, a live full- length and her new full -length studio 

release, 7 Deadly Sins (Grassroots Distribution), to her credit, Stone 

has toured extensively in Canada and the United States, playing 

such well known Christian -music venues as the Cornerstone Festival. 

While she's found there are plenty of obstacles to overcome as an 

independent artist and a Canadian, she says she also appreciates 

having the power to do things her own way. 

CCM: For 10 years you've been doing the independent thing. Was that the plan from the start? 

MS: It's never been a plan per se, it's more just worked out. As far as people getting signed on 

this side of the border, when you are Canadian and you happen to be a person of faith, it makes 

more sense to just get signed to a mainstream label a lot of times. The marketing mentality is very 

different here in Canada than in the States. 

Because Canada is a somewhat more conservative country, we're more wary of things that are 

marketed as "Christian." I don't think Christian labels know what to do with music like mine in the 

Christian industry. I haven't pursued it. 

CCM: 7 Deadly Sins is your first full -length studio release. Why did you wait so long to do the record? 

MS: It comes down to manpower and money. When you need money, you have to tour - 
particularly if you're independent - because there's no way to get the finances. This album was 

supposed to come out two or three years ago, but I realized that if I was going to do an album 

that I actually liked, I needed a bigger budget and needed to tour. 

I spent about three years getting financing for a major kind of release, and the idea of the live 

album was to put out something small that I could afford so I wouldn't be completely in debt. As 

an independent, I find it's a lot smarter to do that; then you can find out what kind of response is 

out there. It also means that, eventually, your climb up the mountain is a lot slower. 

CCM: You don't have a label working for you, but do you have others helping you? 

MS: There's been a shift from being a lone wolf to working with people. I realize that I have to 

delegate, and I'm not used to that. It's hard to let go of that when you're an independent- minded 

person, but I'm getting to a point where I just don't want to do it anymore. 

CCM: In addition to your recent album release, what are your plans for the immediate future? 

MS: Part of the tour I'm going to be doing this summer or spring is going to be an artist 

residency in California. It's a month in a cabin in the mountains in the middle of nowhere at this 

artists colony, where I'm going to be on my own. There's no electricity, and it's in these cabins that 

have been there since the '60s or earlier. I'm probably going to do a fair amount of painting, 

probably a series of work. I will also try to write some of a new album there. 

Miranda Stone 

- Stephanie Ottosen 

Gospo Centric Records recording artist Dorinda Clark -Cole is set to launch the Power of 

Life tour with Fred Hammond and Derrick Haddon. The tour will cover more than 40 markets, 

including New York, Chicago, Philadelphia, Atlanta and Toronto. 

Frank Wright, founder and former Exec. Director of the D. James Kennedy Center for 

Christian Statesmanship, took office this week as the new President of the National Religious 

Broadcasters. Wright was installed during ceremonies at the NRB's 60th convention, held Feb. 7- 

11 in Nashville. 

The Purpose Driven Life: What on Earth Am .1 Here For? by Rick Warren rockets to the top of 

multiple charts this week. Warren's project debuts this week at No. 81 on LISA Today's top 150 

best -selling books in the country - it's the only evangelical work on the newspaper's list. 

Additionally, the book lands at No. 1 on both the Religion and Evangelical lists in Publisher's 

Weekly and leads Christian Retailing's top 100. 

Headfirst Into Worship, Hope And Muth 
Caedmon's Call Back Home (Essential) 

File Under: Folk rock worship 

For all their independent spirit, creative thinking and ability to mobilize a cadre of like- minded 

fans in their more -than -a- fan -club, The Guild, Caedmon's Call often follow the simple folk 

wisdom "If it ain't broke, don't fix it." With numerous indie Guild releases available, Back Home 

is the band's fifth major -label release, bringing together the 

intelligent approach to worship music of last year's In the Company 

of Angels: A Call to Worship and the earthy singer- songwriter 

sensibility that flows from their 1997 self -titled debut through 

2000's Long Line of Leavers. 

Smart songwriting courses through obvious winners like the 

opening "Only Hope." It's noteworthy that Caedmon's avoid the 

trap some praise music falls into of being so heavenly- minded that 
it's no earthly good. The vertical and the horizontal maintain a 

delicate balance as the band's fine harmonies weave textured 

patterns of God's presence in the sublime and the mundane. 

Best here is the percussion -driven "Hands of the Potter," with its fine use of biblical imagery 

and honesty in dealing with the human need for God to bring wholeness and peace. Also good 

are "Walk With Me," "Never Gonna Let Go" and "The High Countries," an inspired retelling of the 

C.S. Lewis short story "The Great Divorce." 

Folk rock dominates, with subtle keyboards and laid -back acoustic guitars, a nice string 

arrangement on "The Kingdom" for a change of pace and creative use of percussion added to the 

mix. Still, the focus stays on vocalists Derek Webb and Cliff and Danielle Young and on these 

thoughtful, theologically astute songs, many of which deserve to find their way into modern 

worship experiences. 

Caedmon's Call 

- Brian Quincy Newcomb 

CCM UPDATE GALLERY 

WORTHY OF ATTENTION 
Maranatha recently wrapped up recording on 

its highly anticipated worship project You're 

Worthy of My Praise at Nashville's Darkhorse 

studio. Sung by singer- songwriter Tammy 

Trent, the title track will be the first single 

released to AC radio. You're Worthy of My 

Praise hits stores nationwide April22 

through Provident Distribution. Pictured in 

the front row (l -r) are Maranatha VP/ 

Publishing Steve Rice and Trent. In back is 

Maranatha VP /A &R Phil Sillas. 

FROM TIM CORNER (Ot'iCE) 
This is the space where, from time to time, I, Lizza, will be penning my 2 cents about recent artist 

showcases, impressive pre- release events or bands popping by personally to say hi and share some 

new music. But, as I've been buried in deadlines this week, CCM's Michael TenBrink reports in my 

place - stageside - on up- and -coming artist Sarah Kelly's recent showcase at Nashville's 12th & 

Porter Playroom. 

Sarah Kelly 
Looks like: Cindy Morgan 's younger sister. 

Stage presence: Jennifer Knapp's passion, Amy Grant's easy rapport with an audience. 

Vocals reminiscent of: Janis Joplin, Ashley Cleveland and Fleming McWilliams (of Fleming & 

John). Except 1) she's alive; 2) she doesn't play guitar on stage; and 3) she's less quirky than the 

aforementioned artists. 

Backing musicians: A four -piece band that flat -out rocks. I mean really rocks. Really rocks like, 

"I don't hear Nashville anywhere in this band's sound." 

And the kicker is, Kelly unapologeticalty sings worship music. I'm telling you, 30 seconds into 

her first song, I knew this girl from Rockford, IL was a star. (And, as an added bonus, she's polite.) 

You heard it here first. I hope that whatever label ends up winning the bidding war that's bound 

to break out over Kelly won't ruin her uniqueness in a misguided quest to squeeze her into an 

existing industry mold. 

For more information on Sarah Kelly, contact Linda Klosterman of TKO Marketing, 615 -322 -1212. 
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CHRISTIAN AC TOP 30 

ARTIST TITLE LABELS) 

STEVEN CURTIS CHAPMAN All About Love (Sparrow) 

MERCY ME Spoken For (INO) 

CHRIS RICE The Other Side Of The Radio (Rocketown) 

NEWSBOYS He Reigns (Sparrow) 

THIRD DAY Nothing Compares (Essential) 

JANNA LONG Greater Is He (Sparrow) 

4HIM I Know You Now (Word /Curb /Warner Bros.) 

NATALIE GRANT I Will Be (Curb) 

MICHAEL W. SMITH Lord Have Mercy (Reunion) 

CAEDMON'S CALL Only Hope (Essential) 

JARS OF CLAY The Valley Song (Essential) 

JACI VELASQUEZ You're My God (Word /Curb /WarnerBros.) 

SIXPENCE NONE THE RICHER Breathe Your Name (Squint /Curb /Reprise) 

MARK SCHULTZ Think Of Me (Word /Curb /Warner Bros.) 

NICHOLE NORDEMAN Holy (Sparrow) 

BIG DADDY WEAVE Audience Of One (fervent) 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 

BEBO NORMAN Great Light Of The World (Essential) 

JOY WILLIAMS Surrender (Reunion) 

JODY MCBRAYER To Ever Live Without Me (Sparrow) 

KARA Beautiful Moment (Vertical) 

FFH You Found Me (Essential) 

AUDIO ADRENALINE Pierced (forefront) 

RACHAEL LAMPA Brand New Life (Word/Curb/Warner Bros.) 

ZOEGIRL Plain (Sparrow) 

FREDDIE COLLOCA You Chose My Heart (One Voice) 

DAILY PLANET I Live (Reunion) 

PHIL JOEL I Adore You (Inpop) 

AVALON Everything To Me (Sparrow) 

TRUE VIBE Pray (Essential) 

101 

TOTAL 
PLAYS 

+ / - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1765 +79 6 5710 

1638 -136 20 4910 

1548 +55 13 5110 

1396 +287 4 5516 

1346 -103 18 4410 

1297 -179 16 4310 

1175 -218 18 4110 

1137 +71 7 43I2 

1101 +19 12 3911 

1050 +37 6 4110 

1017 +138 6 4415 

1016 +593 2 53116 

1007 -84 13 3510 

998 -45 17 3610 

990 -82 25 3410 

979 +3 10 3410 

861 +72 5 3711 

837 -175 23 3110 

771 -256 19 2810 

752 -271 20 2610 

696 -4 10 2611 

656 +374 1 32111 

586 +145 3 2414 

558 +57 3 2310 

556 +22 6 2110 

480 -22 7 2110 

474 +40 3 1912 

444 -61 12 1910 

436 +241 1 2418 

368 +38 2 2010 

60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/2- Saturday 2/8. 
© 2003 Radio & Records. 

New &Active 
SONICFLOOD Famous One (/NO) 

Total Plays: 32;1, Total Stations: 16, Adds: 1 

SALVADOR worthy (Word) 

Total Plays: 267, Total Stations: 12, Adds: 0 

JOEL HANSON Broken (Independent) 
Total Plays: 22,, Total Stations: 9, Adds: 2 

DC TALK Thr Hardway (Revisited) (forefront) 
Total Plays: 2011, Total Stations: 11, Adds: 1 

AVALON Everything To Me (Sparrow) 
Total Plays: 195, Total Stations: 16, Adds: 12 

SWITCHFOOT More Than Fine (Sparrow) 
Total Plays: 129, Total Stations: 6, Adds: 1 

CHRIS TOMLIN Not To Us (Sparrow) 
Total Plays: 125, Total Stations: 6, Adds: 1 

GLASSBYRD I Stand Amazed (Word /Curb /Warner Bros.) 
Total Plays: 124, Total Stations: 7, Adds: 2 

WAYNE WATSON Somebody Sing (Spring Hill) 
Total Plays: 118, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added® ::t, 

www.rrindicator corn 
ARTIST TITLE LABEL(S) 

JACI VELASQUEZ You're My God (Word /Curb /Warner Bros.) 

FFH You Found Me (Essential) 

AVALON Everything To Me (Sparrow) 

NEWSBOYS He Reigns (Sparrow) 

JARS OF CLAY The Valley Song (Essential) 

STACIE ORRICO Strong Enough (forefront) 

AUDIO ADRENALINE Pierced (forefront) 

GREG LONG I Cannot Hide From You (Independent) 

REBECCA ST. JAMES I Thank You (Forefront) 

SCOTT KRIPPAYNE Long Before The Sun (Spring Hill) 

Most 
Increased Plays 
ARTIST TITLE LABELS: 

JACI VELASQUEZ You're My God(Word /Curb /Warner Bros.) 

FFH You Found Me (Essential) 

NEWSBOYS He Reigns (Sparrow) 

AVALON Everything To Me (Sparrow) 

JARS OF CLAY The Valley Song (Essential) 

AUDIO ADRENALINE Pierced (forefront) 

STEVEN CURTIS CHAPMAN All About Love (Sparrow) 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 

STACIE ORRICO Strong Enough (Forefront) 

NATALIE GRANT I Will Be (Curb) 

Christian ACtivity 
by Rick Welke 

It's All About Chapman 

ADDS 

16 

11 

8 

6 

5 

5 

4 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

+571 

+374 

+287 

+218 

+ 138 

+ 125 

+101 

+72 

+72 

+71 

Steven Curtis Chapman nabs his first No. 1 song at Christian 

AC for 2003 with All About Love." The single is the first from his 

relationship -themed project of the same name. With 16 tracks 

on All About Love, look for more huge hits from Chapman 

throughout the year. 

Jaci Velasquez bolts up the chart 28 -12, gaining 593 plays 

in one week. Only two weeks out of the gate, "You're My God" is 

poised to make a run at No. 1 on only a few short weeks. 

Other mega movers for the week include Newsboys (8 -5, 

+287) and Jars Of Clay (18 -11, +138). Look for large jumps next 

week from the newest debuts 'rom FFH and Avalon. 

Chris Rice 

fee Chrir on tour thin Ipring! 
Check webfiter for tour dater and much more... 
wu_ w.rocketownrecordf.com www.chrifrice- online.com 

"The Other fide of the Radio" 
from the new album, RUn THE EARTH., WATCH THE IHY 
(available March 4th) 

The Top 5 mufti-format radio hit! 
'Chrir hat alwoyr had a knack for stretching our imaginations and forcing ur to confider a 
new perspective. THE OTHER TIDE OF THE RADIO brings everyone ctorer together to realize we 
are all the rame, and all have the rame hope.' 
-Bob Thornton /HHOJ/TuLta, OH 

THE OTHER IIDE OF THE RADIO further prover that you can alwoyr count on Chrir to find a 
fresh way to present the GorpeL Few ringlet have cowed such o flood of phone calif arking 
when the project will be releared.' 
-Jim Beeter /HIBJ /Houston, TK 

Chrir Rice and Rocketown Records congratulate 
'The Other fide of the Radio' fpotlight Winnerr in R &R! 

rocketown j{..A records 

www.americanradiohistory.com
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I 
CHR TOP 30 
WEEK WEEK ARTIST TITLE LABEL(S) 

1 1 

2 2 

4 0 
11 o 
10 © 
5 6 

3 7 

6 8 

7 9 

8 10 

12 Q 
15 ® 
9 13 

14 

20 ® 
16 16 

13 17 

17 D 
21 a 
25 

19 21 

23 ® 
18 23 

22 24 

(Debut> 

28 26 

27 27 

24 28 

30 e 

ROCK TOP 30 
TOTAL +l - WEEKS ON TOTAL AS 

PLAYS PLAYS CHART STATIONS 

PAUL COLMAN TRIO Run (Essential) 100 15 

JEREMY CAMP Understand (BEC) 875 30 16 

JARS OF CLAY Revolution (Essential) 762 +5 8 

SWITCHFOOT More Than Fine (Sparrow) 730 +114 5 

NEWSBOYS He Reigns (Sparrow) 719 +60 4 

DELIRIOUS? Touch (Furious ?) 710 -28 10 

JOY WILLIAMS Surrender (Reunion) 704 71 20 

MERCY ME Spoken For (INO) 674 -61 14 

NICHOLE NORDEMAN Holy (Sparrow) 652 -31 21 

TREE 63 No Words (Inpop) 636 -41 14 

KUTLESS Run (BEC) 615 +25 7 

PLUMB Sink -n -Swim (Curb) 609 +59 4 

THIRD DAY 40 Days (Essential) 574 -94 20 

SIXPENCE NONE... Breathe Your... (Squint /Curb /Reprise) 564 +9 19 

DAILY PLANET Everything Revolves (Reunion) 534 +82 6 

SHAUN GROVES Should I Tell Them? (Rocketown) 524 .4 5 

LIFEHOUSE Spin (Sparrow /DreamWorksl 514 -49 21 

STEVEN CURTIS CHAPMAN All About Love (Sparrow) 509 +35 3 

SWIFT Under The Sun (flicker) 501 +57 5 

TRUE VIBE Supernatural (Essential) 443 +64 3 

BEBO NORMAN Great Light Of The World (Essential) 442 -19 21 

BIG DADDY WEAVE Audience Of One (Fervent) 421 +12 5 

EVERYDAY SUNDAY Stand Up (Flicker) 420 -44 22 

BENJAMIN GATE Lift Me Up (Forefront) 395 -36 6 

AUDIO ADRENALINE Dirty (Forefront) 361 +66 1 

ALL STAR UNITED Sweet Jesus (Furious ?) 343 -10 7 

SANCTUS REAL Say It Loud (Sparrow) 341 -30 6 

RELIENT K Less Is More (Gotee) 339 -62 15 

CHRIS RICE The Other Side Of The Radio (Rocketown) 336 +7 5 

GINNY OWENS With Me (Rocketown) 288 +16 18 

2410 1 

2311 3 

2410 6 

2612 8 

2510 13 

2210 7 

2010 2 

1910 5 

1610 11 

1910 4 

1810 12 

2311 10 

1510 9 

1611 ¡Debut> 

1811 20 

1710 /Debut> 

1410 14 

1811 17 

1812 15 

1611 18 

1010 19 

1411 16 

1111 'Debut> 

1410 21 

1711 25 

1210 - 
1210 27 

1110 22 

1110 23 

811 'Debut> 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2/2- Saturday 2/8. 

© 2003 Radio & Records. 

New &Active 
DC TALK The Hardway (Revisited) (ForeFront) 
Total Plays: 224, Total Stations: 6, Adds: 0 

OC SUPERTONES Brand New Thing (Tooth & Nail) 
Total Plays: 220, Total Stations: 9, Adds: 1 

TRIN -I -TEE 5:7 Dance Like Sunday (B- Rite /Jive) 
Total Plays: 217, Total Stations: 6, Adds: 0 

ELMS Speaking In Tongues (Sparrow) 
Total Plays: 215. Total Stations: 9, Adds: 1 

STACIE ORRICO Security (ForeFront) 
Total Plays: 196, Total Stations: 9, Adds: 2 

RACHAEL LAMPA Brand.. (Word /Curb/Warner Bros.) 
Total Plays: 180, Total Stations: 7, Adds: 0 

LARUE Tonight (Reunion) 
Total Plays: 171, Total Stations: 11, Adds: 6 

BY THE TREE Satellite (Fervent) 
Total Plays: 164, Total Stations: 6, Adds: 0 

ZOEGIRL Plain (Sparrow) 
Total Plays: 162, Total Stations: 5, Adds: 0 

NATALIE GRANT I Will Be (Curb) 
Total Plays: 139, Total Stations: 6, Adds: 0 

THIS 
WEEK ARTIST TITLE LABEL(S) 

1 KUTLESS Run (BEC) 

2 JUSTIFIDE To Live (Ardent) 

© 38TH PARALLEL Hear... (Squint /Curb /Warner Bros) 

0 JARS OF CLAY Revolution (Essential) 

© POOR OLD LU Revolve (Tooth & Nail) 

o PAX217 I'll See You (forefront) 

7 SANCTUS REAL Say It Loud (Sparrow) 

BENJAMIN GATE Lift Me Up ("Forefront) 

LIFEHOUSE Spin (Sparrow /Dream Works) 

10 12 STONES The Way I Feel (Wind -up) 

LAST TUESDAY Right Here (DUG) 

® PIVITPLEX You Know (Sonic fish Productions) 

® BILLIONS Never Felt This Way Before (Northern) 

HOLLAND I'm Not Backing Down (Tooth & Nail) 

STAVESACRE If Not Now (Nitro) 

SWITCHFOOT Meant To Live (Sparrow) 

17 DELIRIOUS? Fire (Furious ?) 

18 238 Modern Day Prayer (Tooth & Nail) 

19 OC SUPERTONES Superfly (Tooth & Nail) 

20 P.O.D. Satellite (Atlantic) 

21 CURBSQUIRRELS Dependence Day (DUG) 

22 BLINDSIDE Pitiful (Elektra /EEG) 

EVANESCENCE Bring Me To Life (Wind-up) 

24 STRANGE OCCURRENCE Sunrise (Steelroots) 

25 HALO FRIENDLIES Sellout (Tooth &Nail) 

e VEEHR Everyone (Thin King) 

27 TOO BAD EUGENE Soli Deo Gloria (Tooth & Nail) 

28 SKILLET Will You Be There (Ardent) 

29 ACQUIRE THE FIRE Lift (lnpop) 

PLANKEYE Down To The Altar (BEC) 

8 

TOTAL 
PLAYS 

+ I - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

360 6 13 3710 

260 -47 12 3011 

259 +8 4 3010 

256 +25 9 2212 

255 +62 6 2813 

252 +13 17 2412 

250 -57 13 2911 

242 -14 15 2610 

240 +31 19 2611 

238 -29 15 2611 

227 +24 6 2210 

224 +13 3 2313 

224 +10 5 1911 

194 +71 1 20/4 

173 +14 9 1511 

172 +99 1 2218 

171 -17 5 2410 

165 -7 4 1613 

164 -18 12 2411 

161 -4 17 1811 

160 3 7 1912 

154 -19 15 1312 

151 +32 1 2014 

150 -6 2 1311 

147 -1 5 1010 

141 +11 5 7/0 

135 -5 2 1111 

135 -20 5 1712 

134 20 8 1811 

126 +19 1 711 

44 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 2 /2- Saturday 2/8. 
© 2003 Radio & Records. 

New &Active 
DEMON HUNTER My Throat Is An Open... (Solid State) 
Total Plays: 126, Total Stations: 8, Adds: 0 

SEVENTH DAYSLUMBER I Know (Crown) 
Total Plays: 122, Total Stations: 14. Adds: 13 

ROCK 'N' ROLL WORSHIP CIRCUS Loving... (Vertical) 
Total Plays: 115, Total Stations: 19, Adds: t 

JEREMY CAMP Understand (BEC) 
Total Plays: 115. Total Stations: 7, Adds: 0 

PROJECT 86 Hollow Again (Tooth & Nail /Atlantic) 
Total Plays: 111, Total Stations: 20, Adds: 2 

RE:ZOUND Breathe (Independent) 
Total Plays: 106, Total Stations: 10, Adds: 0 

12 STONES Crash (Wind -up) 
Total Plays: 104, Total Stations: 12, Adds: 6 

DENISON MARRS Send Me An Angel (Floodgate) 
Total Plays: 100, Total Stations: 9, Adds: 6 

KEVIN MAX Just An Illusion (Maranatha) 
Total Plays: 95, Total Stations: 7, Adds: 1 

MIKE STAND Bound To The Unknown (Galaxy 21) 
Total Plays: 94, Total Stations: 11, Adds: 5 

J 

ProSet. 
PORTABLE 
DISPLAYS 

HIGH -IMPACT GRAPHICS 

DURABLE CONSTRUCTION 

MAXIMUM PORTABILITY 

10- MINUTE SET -UP 

^ 

!w/ 
.. Y 

INVENTORY 
REDUCTION SALE 

SAVE $600 

TM 

PORT/ LBLE DIS JLAYS 

BROADCAST 
PRODUCTS 

INCORPORATED 

6528 CONSTITUTION DRIVE 

FORT WAYNE, IN 46804 USA 

(260) 459 -1286 

1- 800 -433 -8460 
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INSPO TOP 20 
LAST HIS 
WEEK WEEK 

1 

2 0 
6 0 
3 4 

4 5 

7 0 
5 7 

12 0 
9 0 
8 10 

11 (11) 

13 

15 

17 

10 15 

14 16 

19 

18 18 

20 19 

- 20 

ARTIST TITLE LABEL(S) 

MICHAEL W. SMITH Lord Have Mercy (Reunion) 

KATINAS Eagle's Wings (Gotee) 

GO FISH Savior (Inpop) 

AL DENSON Holy Is The Lord1He Is Exalted (Spring Hill/ 310 

TOTAL ./- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

358 +12 11 2010 

329 0 15 1910 

321 +46 6 2011 

9 9 1810 

253 -56 16 1710 

247 +3 8 1711 

239 -41 18 1510 

233 +43 4 1712 

230 +14 6 1610 

226 -7 11 1510 

209 +15 4 1712 

193 +5 5 1510 

188 +6 6 1410 

153 +15 2 1410 

153 -42 17 1110 

147 -40 14 1110 

138 +4 2 1411 

128 10 18 910 

118 -1 3 710 

7 10 1110 

4HIM Who You Are (Word/Curb/Warner Bros.) 

ALLEN ASBURY In The Light Of That City (Doxology) 

MERCY ME Spoken For (IND) 

SHANNON WEXELBERG From The Rising (Doxology) 

RAY BOLTZ In Your Name (Spindust) 

BROOKLYN TABERNACLE CHOIR This Is How... (M2.0) 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 

WAYNE WATSON Cry Of My Heart (Spring Hill) 

CHRIS RICE The Other Side Of The Radio (Rocketown) 

TWILA PARIS We Bow Down (Sparrow) 

MARTINS You Are Holy (Spring Hi //l 

SCOTT KRIPPAYNE My Everything (Spring Hill) 

RONNIE FREEMAN Satisfied /Rocketownl 

NICHOLE NORDEMAN Holy (Sparrow! 

COREY EMERSON -urn Your... (Discovery House) 

CHARLES BILLINGSLEY The Way... (Discovery House) 105 

20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/2- Saturday 2/8. 
© 2003 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST 'LE LASE_,S, 

1 T BONE Blazing Microphones (Flicker) 

2 JOHN REUBEN Doin' (Gotee) 

3 PLAYDOUGH Seeds Of Abraham (Uprok) 

4 KJ -52 Dear Slim (Uprok) 

5 TRIN -I -TEE 5:7 Dance Like Sunday (B -Rite /Jive) 

6 KNOWDAVERBS What You Rock Now (Gotee) 

7 ROYAL RUCKUS A Wink And A Nudge (Flicker) 

8 SEV STATIK M.I.C. (Uprok) 

9 DJ MAJ Street Credibility (Gotee) 

10 RIGHTEOUS RIDERS Me & You (Tyscot) 

CHR Most Added 
www.rrindicator corn 
ARTIST TITLE LABEL S1 ADDS 

LARUE Tonight (Reunion) 6 

RELIENT K Getting Into You (Gotee) 4 

SARAH SADLER Running Into You (Essential) 4 

AMONG THORNS I Can't Deny (Worship Extreme) 2 

JACI VELASOUEZ You're My God (Ward /Curb /Warner Bros.) 2 

REBECCA ST. JAMES I Thank You (Forefront) 2 

STACIE ORRICO Security (Forefront) 2 

SWIFT Under The Sun (Flicker) 2 

SWITCHFOOT More Than Fine (Sparrow) 2 

Rock Most Added 
www. rrin dica to r- coin 
ARTIST TITLE LABEL.- ADDS 

SEVENTH DAY SLUMBER I Know (Crown) 13 

RELIENT K I Am Understood? (Gotee) 9 

SWITCHFOOT Meant To Live (Sparrow) 8 

DOGWOOD Faith (BEC) 7 

12 STONES Crash (Windup) 6 

DENISON MARRS Send Me An Angel (Floodgate) 6 

PILLAR A Shame (Flicker) 6 

MIKE STAND Bound To The Unknown (Galaxy 21) 5 

EVANESCENCE Bring Me To Life (Wind -up) 4 

EVERYDAY SUNDAY Wait (Flicker) 4 

HOLLAND I'm Not Backing Down (Tooth & Nail) 4 

SUPERCHICK Hero (Inpop) 4 

Inspo Most Added 
www. rrindicator, corn 
ARTIST .ar__S. ADDS 

MICHAEL CARD I Left Everything To Follow You (M20) 5 

AVALON Everything To Me (Sparrow) 4 

SCOTT KRIPPAYNE Live To Worship (Spring Hill) 4 

GREG LONG I Cannot Hide From You (Independent) 3 

NATALIE GRANT I Will Be (Curb) 3 

SALVADOR Worthy (Word) 3 

KATHY TROCCOLI You're The Heart Of Me (Reunion) 2 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 2 

SHANNON WEXELBERG From The Rising (Doxology) 2 

SONICFLOOD Famous One (IND) 2 

Free! New! Discover what's next. 

Pop trends news that impacts you. 

Sign up now: "What's Next" data sheet. 

Got' a'omedia.c 

Prepared by Steve Blatter SABO INEDIA 
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Viva La Música Pop 
An interview with Viva PD César Canales 

hings are changing fast in Chicago. For almost a 

year Big City Radio's Viva (WXXY & WYXX) had been 

competing with Entravision's Super Estrella (subur- 
ban simulcast WRZA & WZCH) for the hearts and 

minds of young fans of Spanish -language pop rock. 

When HBC acquired WXXY, however, many thought 
it would use it to simulcast its own Tropical WLXX- 

AM (La X). 

Instead, HBC kept the 

Viva format on WXXY and 

began simulcasting it on 

WLXX -AM, dropping 
that station's Tropical 
format and staying in 

the fight for the young- 
er audience in Chicago. 

The duo now broadcast 
as WVIV -AM & FM. 

Chicago has gone from 

having an emerging Spanish -lan- 

guage pop rock movement and no 

stations to support it to being the 

second most important tour stop 

for Spanish- language pop rock 

acts to visit, after Los Angeles. 

WVIV PD César Canales recent- 

ly spoke to us about Viva and how 

the community that enjoys salsa, 

merengue and reggaetón is feeling 

now that Chicago is left without a 

Tropical station. 

César C 

R &R: Viva is a Pop Contemporary 

format. Why keep that format and not 

go Tropical? 

CC: We did our research and 

found that Chicago is in need of a 

format like this one. We realized 
that this international pop and 
young format is the trend right 
now. WLXX's previous format was 

very specific; however, we're not 

completely eliminating tropical 
music. Viva will have a five -hour 

show every Saturday where we 
will play all the tropical hits of the 

moment. 
We're dividing our stations by 

age groups. If we have a Regional 

Mexican station that is targeted to 

an 18-49 demographic and WIND/ 

Chicago is targeted to 25 -54s, it is 

only logical that we keep a station 

that is targeted to the 18 -34 age 

group. We will, however, include 

on Viva any Tropical hits that fit 

the format. 
R &R: What kind of reaction have 

you received from the Puerto Rican 

anales 

community and others who 

enjoyed La X Tropical? 

CC: We have received 

calls asking why the 
Tropical format has dis- 

appeared. The people 
we've spoken with have 
understood why we 
made the change and 
have accepted it. The de- 

cision we made was also 

based on finances, because there's 

a bigger market for the 18-34 audi- 

ence. Also, when we refer to the 

format as "international," we're in- 

cluding Puerto Rican, Dominican 

and the rest of the Caribbean com- 

munities that like this music. 

"If there hadn't 

been success 

stories like those 

of Paulina Rubio, 

Shakira and Maná, 

there wouldn't 

have been a need 

for a station like 

this one." 

R &R: Are you considering includ- 

ing a rock show? 

CC: We're studying the possibil- 

ity and the time slot where it 

would fit best. If we find that 
there's a segment of the popula- 
tion that is interested in a rock 

show, we'll do it. 
R &R: Were Viva's sales also a fac- 

tor that influenced the decision to keep 

the format? 

CC: Definitely. I'm not sure 
about the station's previous sales 

numbers, but we're hoping that it 

will continue to be a successful 
station with the audience, as well 

as with local and national sales. 

We're also going to continue to be 

very active with the rock and pop 

concerts that come to town, as well 

as with the tropical events. 
R &R: Are any of the previous Viva 

DJs still with the station? 

CC: We hired two of Viva's old 

DJs: David Miranda and Arman- 

do Reyes. We're also looking into 

hiring more people from the old 

Viva. We won't be able to hire all 

of them, but we'll try to bring on 

board certain DJs whom we find 

interesting and whom we think 
will work well in the format. 

R &R: And you're looking for 
young people to bring a fresh feel to 

the station? 
CC: To say young people, we're 

talking about people with a young 

mind -set. We're looking for people 

who understand the music and 
who listen to it. 

R &R: What are your programming 

strategies? The old Viva was much 

more Adult Contemporary than its 

former counterpart in Los Angeles. 

CC: The type of pop we will 

program is simply the hits, but we 

will include a few hits of the '80s 

and '90s that people still want to 

listen to today. Artists like Juan 

Gabriel, for example, will not have 

much rotation on Viva, because 
they don't fit within the format. I 

can think of one or two songs by 

those artists whom we consider to 

have a "romantic" style that we 

will play, only because they have 

crossed all barriers. 
Our audience prefers the music 

that is making waves now - the 

freshest pop tunes from people 
like Thalia, Paulina, Juanes, Sha- 

kira, etc. It's a fun and active for- 

mat. Our strategy is simple: We 

will play the songs that are hits 

among 18- 34- year -olds, which is 

our primary demographic. 
I can also say that if there's a 

remix version of a hit ballad, we'll 

play it. In fact, we're looking into 

the possibility of doing a night 
show where the music is based 

totally on mixes. 

DE LA HOYA AT KXOL The KXOL/Los Angeles team shares a moment 

with "Golden Boy" Oscar De La Hoya. Seen here (l -r) are KXOL DJs Rafa 

Miramontes and Shelly Shaihoub and PD Martha Shalhoub, De La Hoya and 

KKOL Programming Manager Fernando Pérez 

"We have received 

calls asking why the 

Tropical format has 

disappeared. The 

people we've spoken 

with have understood 

why we made the 

change and have 

accepted it." 

R &R: What makes this moment the 

right time for HBC to have a format like 

Viva in Chicago? Does it have any- 

thing to do with the competition of 

stations like Super Estrella? 

CC: No. In fact, HBC has always 

had specific formats for each mar- 

ket, but we like to give each mar- 

ket time to introduce new prod- 

ucts. In Chicago trends dictate the 

formats. If there hadn't been suc- 

cess stories like those of Paulina 
Rubio, Shakira and Maná, there 

wouldn't have been a need for a 

station like this one. The market 

was not ready for this format years 

ago. Now, the response is great. 

Many of the pop artists who 
were only known in Mexico before 

have now crossed over and influ- 

enced those second- and third - 
generation Hispanics who only 

listened to English -language mu- 

sic. Now those people are return- 

ing to their roots and listening to 

Spanish -language radio again. 

It's wonderful that our artists 

record in English and that the sec- 

ond- and third -generation Hispan- 

ics who listen to them want to hear 

more and are requesting their 

Spanish songs. Because of this, ev- 

ery day we get doser to having as 

many formats and stations as there 

are in Latin America. Soon we're 
going to see the formats we have 

breaking up into more formats. 

R &R: Is HBC introducing this for- 

mat in other markets? 

CC: We have KOBT (Orbita) in 

Houston, which has a very simi- 

lar format to Viva. The new Albu- 

querque station KVVF is also 
called Viva and has a similar for- 

mat. This is a trend that is grow- 

ing across the country. I wouldn't 
be surprised if we used this mod- 

el in other markets. 
Viva's competition in Chicago 

has grown. Now it is not only Su- 

per Estrella that Viva has to bat- 

tle for that young audience. SBS 

recently debuted WKIE (Onda 
92), whose format is also Pop 
Contemporary. 

R &R: Any special promotions 
planned? 

CC: We will have many. We 

want to be in constant contact with 

the community and our audience. 

We want to be out in the streets. 

We'll visit many schools, and we'll 

be part of the concerts or events 

that come to the city. Our station 
is very targeted to the young au- 

dience in Chicago, who are first -, 

second- and third- generation His- 

panics. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310 -788 -1670 

E -mail: 

jmadrigal @radioandrecords. corn 

Fax: 310 -203 -9763 

Or post your comments now. 

Go to 

www.radioandrecords.corn and 

click on Message Boards. 
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SPANISH LANGUAGE 

This Week In Spanish -Language Music 

And The Winners Are.... 
Univision celebrated the 15th anniversary of 
Premio Lo Nuestro on Wednesday, Feb. 6. 
With dance moves reminiscent of the style 
popular in Mexico's nightclubs in the '80s to 
accompany her latest single, "A Quien Le 
Importa," Thalía's opening performance 
didn't keep the audience fired up for long, 
and hosts Adal Ramones and Marco Antonio 
Regíl struggled to get any response to their 
jokes and comments. 

Thalia 

To commemorate Lo Nuestro's 
15th anniversary, many artists 
who've had hits over the past 15 years 
performed excerpts of their songs. 
Wilfrido Vargas, La Mafia, Pete Astu- 
dillo, Vicky Can Son By Four - who 
were joined at one point by original 
singer Angel López - Regales, Lupe 

Esparza and others took the stage. 
The most memorable moment 

came when the stage darkened and a 

lone microphone stood in the spotlight 
while the music to Selena's "Como La 

Flor" played. The 2002 winner of six 

Lo Nuestro awards, Olga Tafión, end- Olga Tañón 

ed the trip down memory lane with a 
performance of "Cómo Olvidar." 

The biggest buzz this year was 
about Luis Miguel's appearance at 
the show to accept this year's Premio 
a la Excelencia (Excellence Award). 
Usually the recipient performs some 
of his or her hit songs, but Miguel's appearance lasted 
only a few minutes. He appeared onstage; took in the 
screams, applause and a standing ovation; said a few 

thank yous; and left. Nevertheless, 
getting the Mexican superstar to ap- 
pear was a triumph for Lo Nuestro. 

The biggest winner of the night 
was Celia Cruz, who took home four 
awards: Tropical Album, Tropical Fe- 

Celia Cruz male Artist, Tropical Song of the Year 
and Best Salsa Performance. Following closely with three 
wins were Juanes - Pop Male Artist, Best Performance 
Rock and Video of the Year - and 
Pilar Montenegro for Pop Song of the 
Year, Regional Mexican Female Art- 
ist and Regional Mexican Song of the 
Year. 

A list of other winners appears on 
this page. 

Luis Miguel 

Juanes 
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Premio Lo Nuestro Winners 
Pop 

Album: Sin Bandera, Sin Bandera 

Female Artist: Shakira 

Group or Duo: Sin Bandera 

New Artist of the Year: Las Ketchup 

Rock 

Album: Maná, Revolución De Amor 

Tropical 

Male Artist: Marc Anthony 

Group or Duo: Celso Piña y Su Ronda Bogotá 

New Artist of the Year Proyecto Uno 

Merengue Performance: Elvis Crespo 

Traditional Performance: Celso Piña y Su Ronda Bogotá 

Regional Mexican 

Album: Conjunto Primavera, Perdóname Mi A'nor 

Male Artist: Joan Sebastian 

Grupo or Duo: Intocable 

New Artist of the Year: Germán Lizárraga y Las 

Estrellas de Sinaloa 

Tejano Performance: Intocable 

Grupera Performance: Los Temerarios 

Ranchera Performance: Vicente Fernández 

Banda Performance: Banda El Recodo 

Norteño Performance: Conjunto Primavera 

Urban 

Album: El General, Is Back 

Best Performance: El General 

People's Internet Choice Award 

Pop: Thalia 

Rock: Shakira 

Tropical: Marc Anthony 

Regional Mexican: Vicente Fernández 

Urban: El General 

Rock /Alternative 
TW ARTIST Title Label(s) 

1 MOLOTOV Frijolero (Universal) 

2 ATERCIOPELADOS Mi Vida Brilla (BMG) 

3 CAFE TACUBA Déjate Caer (MCA) 

4 JAGUARES Te Lo Pido Por Favor (BMG) 

5 RESORTE Alcohol (Warner ML.) 

6 ENANITOS VERDES Cuánto Poder (Universal) 

7 ENRIQUE BUNBURY Sí (EMILatin) 

8 VOLUMEN CERO Tortugas Y Sumos (Warner ML.) 

9 CATUPECU MACHU Origen Extremo (EMl Latin) 

10 GUSTAVO CERATI Cosas Imposibles (BMG) 

11 PANTEON ROCOCO Esta Noche (BMG) 

12 MANA Eres Mi Religión (WarnerM.L.) 

13 JUANES Es Por Ti (Universal) 

14 MANU CHAO Bienvenido A Tijuana (EMILatin) 

15 VICENTICO Se Despierta La Ciudad (BMG) 

Songs ranked by total number of points. 14 Rock/Alternative reporters. 

Record Pool 
TW ARTIST Tille LabeNsl 

1 SON DE CALI Tan Buena (Univision) 

2 INDIA Sedúceme (Sony Discos) 

3 NUEVOS SABROSOS Me Voy De Party (Más Music) 

4 TITO ROJAS Después De Dios, Las Mujeres (MP) 

5 THALIA A Quién Le Importa (EMI Latin) 

6 JON SECADA Si No Fuera Por Ti (Crescent Moon) 

7 TAINO Festival (MP) 

8 GUANABANA Guillaera (Cutting) 

9 KINITO MENDEZ Tírame Tú Que Yo Devuelvo (J &N) 

10 MIMI IBARRA A Una Mujer Como Yo (MP) 

11 CABAS Tu Boca (EM /Latin) 

12 EL GENERAL La Mecedora (Mock & Roll) 

13 VICTOR MANUELLE El Tonto Que No Te Olvidó (Sony Discos) 

14 TITO NIEVES La Salsa Vive (Warner ML.) 

15 VICTOR MANUELLE En Nombre De Los Dos (Sony Discos) 

Songs ranked by total number of points. 21 Record Pool reporters. 
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SPANISH LANGUAGE 
February 14, 2003 

CONTEMPORARY TOP 25 
THIS 

WEE, ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

1 SHAKIRA Due Me Quedes Tú (Sony Discos) 601 

2 RICARDO ARJONA EI Problema (Sony Discos) 536 

3 ENRIQUE IGLESIAS Quizás (Universal) 489 

4 JUANES Es Por Ti (Universal) 454 

5 OLGA TAÑON Así Es La Vida (Warner M.L.) 388 

6 THALIA No Me Enseñaste /EMLLatin) 366 

7 MANA Eres Mi Religión (Warner M.L.) 356 

8 CHAYANNE Y Tú Te Vas (Sony Discos) 337 

9 SIN BANDERA Entra En Mi Vida (Sony Discos) 297 

10 JUANES A Dios Le Pido (Universal) 288 

11 CRISTIAN Cuando Me Miras Así (BMG) 264 

12 MARCO A. SOLIS Dónde Estará Mi Primavera (fonovisa) 262 

13 GISSELLE Márchate (BMG) 255 

14 INDIA Sedúceme (Sony Discos) 248 

15 LAS KETCHUP Aserejé (Sony Discos) 233 

16 JORDI Tú No Sospechas (Sony Discos) 228 

17 ANGEL LOPEZ Elegiste Perder (Sony Discos) 211 

18 RICARDO MONTANER Si Tuviera Que Elegir (Warner M.L.) 206 

19 PAULINA RUBIO Todo Mi Amor (Universal) 179 

20 ALEJANDRO MONTANER Dímelo (Sony Discos) 175 

21 LUIS MIGUEL Hasta Que Vuelvas (Warner M.L.) 172 

22 JENNIFER PEÑA El Dolor De Tu Presencia (Univision) 171 

23 SIN BANDERA Kilómetro (Sony Discos) 161 

LIMITE Papacito (Universal) 147 

25 SIN BANDERA Sirena (Sony Discos) 142 

Data is compiled from the airplay week of February 2 -8. 
© 2003 Radio & Records. 

Going For Adds 
CABAS Tu Boca (EMLLatin) 

TIZIANO FERRO Alucinado (EM/ Latin) 

AMARAL Sin Ti No Soy Nada (EMLLatin) 

CAROLINA Prefiero Estar Sola (WarnerML.1 

LOS RABANES Barn Barn (Crescent Moon) 

NICOLE Viale Infinito ( Maverick Música) 

VILMA PALMA Vuelve A Comenzar (Ba /boa) 

TROPICAL TOP 25 
ARTIST _ - 

1 INDIA Sedúceme (Sony Discos) 

TOTAL 
PLAYS 

545 

2 OLGA TAÑON Así Es La Vida (Warner MI.) 379 

3 VICTOR MANUELLE En Nombre De Los Dos (Sony Discos) 271 

4 GILBERTO S. ROSA Un Montón De Estrellas (Sony Discos) 257 

5 SON DE CALI Tan Buena (Univision) 251 

6 JERRY RIVERA Herida Mortal (BMW 242 

7 BACILOS Mi Primer Millón (Warner M.L.( 231 

8 DOMINGO QUIÑONEZ A Que No Te Atreves (Universal) 227 

9 VICTOR MANUELLE El Tonto Que No Te Olvidó (Sony Discos) 216 

10 EL GRAN COMBO Se Nos Perdió El Amor (Combo) 210 

11 AREA 305 Si No Estás ( Univision) 175 

12 NUEVA ERA Amor Eterno (J &N) 173 

13 JERRY RIVERA Vuela Muy Alto (BMW 165 

14 TITO NIEVES Dime Que Si (Warner M.L.) 127 

15 GRUPO MANIA Tu Mania Y La Mia (Universal) 123 

16 DANIEL RENE No Me Tortures (Univision) 120 

11 GISSELLE Márchate (BMG) 118 

18 DAVID BISBAL Dígale (Universal) 116 

19 JUAN LUIS GUERRA Y RUBEN BLADES Qué Bonita Luna (Karen) 113 

20 MARC ANTHONY Viviendo (Sony Discos) 113 

21 RICARDO ARJONA El Problema (Sony Discos) 109 

22 ALEX BUENO Pídeme (J &N) 103 

23 MANNY MANUEL Mal De Amores (Universal) 101 

26 MARC ANTHONY Barca A La Deriva (Sony Discos) 99 

25 DANIELITO 150 (Universal) 

Data is compiled from the airplay week of February 2 -8. 
© 2003 Radio & Records. 
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Going For Adds 

LIMIT 21 Perdóname (EMLLatin) 

FRANKIE NEGRON Mi Mulata (Warner Mil 
LOS ILEGALES Siento (EMLLatin) 

TONO ROSARIO Yerba Mala (Warner M.L.) 

J 

In Stores Now! 

Contains the hit single 
"En Cuerpo y Alma" 

Currently Top 10 on 
Billboard's Hot Latin 

Track Chart s 
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February 14, 2003 

REGIONAL MEXICAN TOP 25 
ARTIST TILE LABELSJ 

TOTAL 
PLAYS 

1 INTOCABLE Sueña (EMILatin) 881 

2 LIMITE Papacito (Universal) 839 

3 PALOMO De Uno Y De Todo Los Modas (Disa) 770 

4 TEMERARIOS Comer A Besos (Fonovisa/ 701 

5 JOAN SEBASTIAN Afortunado (Balboa) 697 

6 GERMAN LIZARRAGA Donde Vayas (Disa) 636 

7 CONJUNTO PRIMAVERA Perdóname Mi Amor (fono visa) 585 

8 BANDA EL RECODO Las Vías Del Amor(Fonoisa) 570 

9 CUISILLOS Eres Imposible De Olvidar (Balboa) 426 

10 KUMBIA KINGS f/JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMILatin) 413 

11 TUCANES DE TIJUANA La Chica Sexy (Universal) 352 

12 PODER DEL NORTE Enamórate De Alguien asa) 333 

13 CONJUNTO PRIMAVERA Una Vez Más (Fonovisa) 332 

14 JOEL HIGUERA El Baile De La Toallita (Bisa) 331 

15 TIGRES DEL NORTE La Reina Del Sur (Fonovisa) 328 

16 LUPILLO RIVERA Te Solté La Rienda (Sony Discos) 326 

17 LA ONDA Aserejé (EMI Latin) 314 

18 RIELEROS DEL NORTE Capricho Maldito (Fonovisa) 307 

19 TRINI Y LA LEYENDA El Amor De Mi Vida (Universal) 274 

20 LIBERACION Niña Y Mujer (Disa) 270 

21 BANDA MACHOS La Suegra [WarnerM.L.) 268 

22 CONTROL Carita De Angel (EM/Latin) 263 

23 PANCHO BARRAZA Una Oración (Balboa) 260 

24 AROMA Querido Ladrón (Fonovisa) 226 

25 REYES DEL CAMINO Para Olvidarme De Ti (Disa) 213 

Data is compiled from the airplay week of February 2 -8. 
©2003 Radio & Records. 

Going For Adds 
MARCOS OROZCO El Parrandero (Catalina) 

RAMON AYALAIPEDRO INFANTE Mira Nada Más (WarnerML.) 

PESADO No Valgo Nada(WarnerML.) 

LA BANDA PIRINOLA Con Mis Propias Manos (Balboa) 

BANDA CANA VERDE Una Flecha (Freddie) 

JUAN ACUÑA Av Qué Cruz (Freddie) 

TEJANO TOP 25 
ARTIST TTLE LABELS, 

1 LIMITE Papacito (Universal) 

2 KUMBIA KINGS ft JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMI Latin) 

3 INTOCABLE Sueña (EMILatin) 

4 JIMMY GONZALEZ Y GRUPO MAll Yo Te Voy A Amar (Freddie) 

5 CONTROL Carita De Angel (EM/Latin) 

6 BIG CIRCO La Maquinita (EMI Latin) 

7 IMAN Qué Mala Onda ( Univision) 

8 PALOMO De Uno Y De Todos Los Modos (Disa) 

9 JENNIFER PEÑA El Dolor De Tu Presencia ( Univision) 

10 DUELO El Amor No Acaba (Univision) 

11 LA ONDA Aserejé (EMI Latin) 

12 RAMON AYALA Quedó Triste El Jacal (Freddie) 

13 FRIJOLES ROMANTICOS No Me Asustan (Río Grande) 

14 IMAN Me Has Robado El Corazón ( Univision) 

15 JIMMY GONZALEZ Y GRUPO MAll Dame Un Minuto (Freddie) 

16 MARCOS OROZCO El Parrandero (Catalina) 

17 JENNIFER PEÑA Entre El Delirio Y La Locura ( Univision) 

18 KUMBIA KINGS La Cucaracha (EMaLatin) 

19 INTOCABLE Muy A Tu Manera (EMILatin) 

20 DESPERADOZ La Bailadora (Tejas) 

21 PODER DEL NORTE Enamórate De Alguien (Disa) 

22 SIGGNO Es Que Te Quiero (Crown) 

23 PESADO Lástima Me Das (WarnerM.L.) 

24 DUELO Qué Hubiera Sido ( Univision) 

25 LA CONTRA Por Amarte A Ti ( Univision) 

Data is compiled from the airplay week of February 2 -8. 
© 2003 Radio & Records. 

TOTAL 
PLAYS 

683 

617 

606 

540 

408 

393 

385 

382 

311 

307 

296 

285 

283 

270 

249 

232 

230 

220 

215 

206 

178 

174 

167 

159 

157 

Going For Adds 
GRUPO TRUENO Cuando Vas Al Baile (Seven Rivers) 

DEYA Prueba Con Un Beso (Catalina) 

CLAUDIA LOPEZ Abrázame (MP) 

ATRAPADO Hay Que Olvidarla (Freddie) 

ESENCIA Duele Querer (Freddie) 

JODY Tributo Al Rey (Ramón Ayala) (Freddie) 

Don't Miss The One Great Industry Event Of 2003! 

e Beverly lter 
Beverly alifors 
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POSITIONS SOUGHT 

108 R &R February 14, 2003 

NATIONAL 

#1 Station in Top 50 Market seek- 

ing various announcers for com- 

mercial voice -overs. Candidates 
must have own studio and ability 
to send material MP3 or WAVE 

files. Budgeted for $50.00 per 
spot. Call 616 771 -9673. 

EAST 

East Coast, Top 50 AC 
station seeks experienced 
female morning co -host. 
Half our well -established 
morning team is leaving the 
business and we are looking 
for the best of the best to 
replace her. Ideal candidate 
will be able to relate to an 
AC audience, keep up with 
lifestyle news, be active in 
the local community and be 
able to successfully repre- 
sent our station in all facets. 
Minimum two years radio 
experience,preferably with 
proven talent and ability in 
morning drive. Send tape 
and resume to Radio & 
Records, 10100 Santa Monica 
Blvd., 3rd Floor, # 1074, Los 
Angles CA, 90067. FOE. 

Infinity in Pittsburgh 

WBZZ -FM, B94 has an 

immediate opening for an 

Announcer to be part of a 

legendary Top 40 station. If 

you have a minimum of two 

years CHR on -air experience; 

have good production and 

people skills; possess creativity 

and great interview skills, rush 

your T &R to Announcer 

Search, Infinity Broadcasting. 

651 Holiday Drive, Pittsburgh, 

PA 15220. Infinity Radio is an 

equal opportunity employer. 

OPPORTUNITIES 

SOUTH 

KHMX Morning 
Show Producer 

The search is on for a positive, 
organized, supportive, team -playing 

producer who knows how to make the 

show look good, sound good and can 

be in tune with what the hosts and 

management want. Send your 
material to me as soon as possible! 

No calls please. 

Marc Sherman Operations Manager 

KHMX / MIX 96.5 

Clear Channel Houston 

3050 Post Oak 

Suite 1200 

Houston, Texas 77056 

Clear Channel Communications, Inc. 

is an equal opportunity employer 

MIDWEST 
Sales Manager Opening at 

a Clear Channel Radio 
property 

Open: 2/3/2003 - 2/21/03 

Fabulous medium market cluster 

searching for the "poster child" of sales 

managers: an exemplary leader who 

possesses the ability to make tough 

decisions in the interest of achieving / 
exceeding monthly budgets, is an 

effective inventory/rate manager, has 

a track record of success with clients 

and staff. Past managers have failed 

to come close to delivering the 

revenue potential of this station's 

tremendous ratings and market 

performance. If this opportunity makes 

you say, "bring it on" - send your 

winning resume to: Radio & Records, 

10100 Santa Monica Blvd., 3«' Floor, 

#1075, Los Angeles, CA 90067. EOE. 

Clear Channel's W3D needs a PD. Love 

country? Ready for battle? Packages to: 
1822 North Court Street, Marion, IL 62959. 
EDE. 

Opportunity 
Knocks 

in the pages of 
REIR every Friday 

C a l l : 310-553-4330 

Female voice with On -Air Market Expe- 

rience, Hot production, Cool Edit Pro, Se- 

lector, Scotts Studios, Voicetrax and TLC. 

Shelly Escobedo (505) 758 -9843. (2/14) 

Bill Elliott Hot new format available. 
3DSJ Request & Dedication Radio. Listen: 

www.3DSJ.com BILL ELLIOTT: (813) 920- 

7102, billelliott @3DSJ.com. (2/14) 

Female Air -Talent, captivating voice, 
natural delivery, team -player, 6 -years ex- 

perience in jazz & smooth jazz format. 

(313) 259 -2070. (2/14) 

Glenn Sauter Hot oldies DJ available. 
The Hits of Yesteryear. Listen: www. 

hitsofyesteryear.com Email: glenn@ 

hitsofyesteryear.com. (2/14) 

Female talent with 17+ years in business 

seeks perfect PT /swing San Diego, 
Orange, or LA. Amy4771 @aol (760)744- 

477. (2/14) 

Stand -up comic looking for full -time ra- 

dio gig. Sidekick, sports, voices, appear- 

ances, WHATEVER! comedy.com: Pete 

Michael. (2/14) 

Candy for the eyes...I mean ears! 
Energetic, enthusiastic, music -lover! ABS 

graduate. Jessica (405) 879 -3448 or 

black_velvet6@hotmail.com. (2/14) 

Recent ABS graduate willing to travel and 

do anything that's required of me. Tony 

(405) 258 -2001 or (405) 812 -5915. 
(2/14) 

Fresh out of school, willing to relocate, 

love production and commercial writing. 

Joshua (405) 820 -7390. (2/14) 

Pro on the loose... Barry Michaels 
(772)388 -2922. (2/14) 

Engineer willing to relocate NT, 

IT, Studios, Automation .1st Class FCC 

20yrsExperance Contact Chuck @ 904- 

680 -1101 mychucky @funport.net. (2/14) 

REIR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2" X 11" company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

Ilinares @radioandrecords.com Address all 20 -word ads to 

R &R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

REIR Opportunities 
Advertising 
lx 2x 

$175 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 

for lx, $50 for 2x). In addition, all ads appear on R &R's 

website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 

Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 

Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 

on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310 -203- 

8727) or mail. Visa, MC, AmEx or Discover card ac- 

cepted. Include card number, name as it appears on 

credit card, expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (POT) eight days prior 

to issue date. Address all ads to:R &R Opportunities, 

10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Es RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2003. 

POSTMASTER: Send address changes to R &R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

hone Fax 

CIRCULATION: 310 -788 -1625 310- 203 -8727 

NEWS DESK: 310- 788 -1699 310- 203 -9763 

R &R ONLINE SERVICES: 310- 788 -1635 310- 553 -4056 

ADVERTISING /SALES: 310 -553 -4330 310- 203 -8450 

E -mail 

moreinfo @radioandrecords corn 

newsroom @ radioandrecords.com 

kmccabe@ radioandrecords corn 

hmowry@ radioandrecords.com 

WEBSRE: www.radioandrecords.com 

hone Fax E -mail 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 310- 203 -8727 Ilinares @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom@radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301- 951 -9051 rrdc @radioandrecords corn 

NASHVILLE BUREAU: 615- 244 -8822 615- 248 -6655 Ihelton @radioandrecords. corn 
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FEATURES 

io: á/ 
"THE LIFE OF 
DAVID GALE" 
Interviews with Kevin Spacey, 

Kate Winslet, Laura Linny 

Contact Lori Lamer at (310)457 -5358 
(310)457- 9869(Fax) radiolnks @aol.com (e -mail) 

www.radiolinkshollywood.com 

VOICEOVER SERVICES 

call lot 
RO1K 

0 e 

CE) aAS 
q799 

TO" HeLaaT°t 

vawe ot 

Studio J Productions, 
Eig Market Voice, 

Small Market Price 
Station Imaging and More 

www. studioj .ws ' 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913- 345 -2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

MARKETPLACE 
ADVERTISING 

DRY TRAX or 

PRODUCED 

AFFORDABLE! 

Payable in advance. Order must be typewritten and accompanied 
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® Monitored Airplay Overview: February 14, 2003 

CHR/POP 
LW TW 

1 1 AVRIL LAVIGNE I'm With You (Arista) 

2 2 CHRISTINA AGUILERA Beautiful (RCA) 

3 3 JUSTIN TIMBERLAKE Cry Me A River (Jive) 

4 8 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

6 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

5 6 NIVEA Dont Mess With My Man (Jive) 

9 Q KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

7 8 JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc -A -Fella /IDJMG) 

14 0 JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

8 10 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

12 Q T.A.T.U. All The Things She Said (Interscopel 

11 12 PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 

10 13 PINK Family Portrait (Arista) 

19 EMINEM Superman (Shady /Aftermath /lnterscope) 

16 JC CHASEZ Blowin' Me Up (With Her Love) (Jive) 

20 DIXIE CHICKS Landslide (Monument /Columbia) 

13 17 NELLY Air Force Ones (Po'Reel /Universal) 

15 18 EMINEM Lose Yourself (Shady /lnterscope) 

18 19 JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

22 3 DOORS DOWN When I'm Gone (Republic /Universal) 

21 21 VANESSA CARLTON Pretty Baby (A &M /lnterscope) 

24 ® SIMPLE PLAN I'd Do Anything (Lava /Atlantic) 

17 23 JENNIFER LOPEZ Jenny From The Block (Epic) 

27 

8 
DFDUB Country Girl (Columbia) 

28 AMANDA PEREZ Angel (Powerhowse /Virgin) 

26 26 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

31 Q MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

25 28 MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 

23 29 LASGO Something (Robbins) 

32 0 BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 

#1 MOST ADDED 
50 CENT In Da Club (Shady /Aftermath /lnterscope/ 

#1 MOST INCREASED PLAYS 
JA RULE FIASHANTI Mesmerize (MurderInc./IDJMG) 

TOP 5 NEW & ACTIVE 
KILLER MIKE A.D.I.D.A.S. (Aquemini/Columbia) 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 

FAITH HILL Cry (Warner Bros.) 

STACIE ORRICO Stuck (Forefront/Virgin) 

BLU CANTRELL Breathe (Arista) 

CHR /POP begins on Page 29. 

AC 
LW TW 

1 Q DIXIE CHICKS Landslide (Monument /Columbia) 

3 © FAITH HILL Cry (WarnerBros.) 

2 3 PHIL COLLINS Can't Stop Loving You (Atlantic) 

4 0 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

5 5 VANESSA CARLTON A Thousand Miles (A &MAnterscope) 

6 6 KELLY CLARKSON A Moment Like This (RCA) 

7 7 DARYL HALL & JOHN OATES Forever For You /U- Watch) 

9 0 SHERYL CROW Soak Up The Sun (A &M/lnterscope) 

8 9 FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 

11 Q CHRISTINA AGUILERA Beautiful (RCA) 

10 11 SHANIA TWAIN I'm Gonna Getcha Good! (Mercury/IDJMG) 

13 ROD STEWART These Foolish Things (J) 

16 CELINE DION I Drove All Night (Epic) 

17 JOSH GROBAN You're Still You (143 /Reprise) 

14 15 JOHN MAYER No Such Thing (Aware /Columbia) 

18 Q REGIE HAMM Babies (Refugee /Universal South) 

15 17 CELINE DION At Last (Epic) 

22 Q DANA GLOVER Thinking Over (DreamWorks) 

19 19 PAUL SIMON Father And Daughter (Nick /Jive) 

21 JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

20 21 TAMARA WALKER If Only (Curb) 

23 22 DJ SAMMY & YANOU Heaven (Candlelight) (Robbins) 

25 23 GEORGE HARRISON Stuck Inside A Cloud (Capitol) 

28 AVRIL LAVIGNE I'm With You (Arista) 

26 GARFUNKELISHARPIMONDLOCK Bounce (Manhattan) 

29 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

27 27 UNCLE KRACKER In A Little While (Laval 

24 28 MARIAN CAREY Through The Rain (MonarC /IDJMG) 

VONDA SHEPARD Rainy Days (Jacket) 

r ASELIN DEBISON To Say Goodbye To You (Independent) 

#1 MOST ADDED 
WHITNEY HOUSTON Try It On My Own (Arista) 

#1 MOST INCREASED PLAYS 
CELINE DION I Drove All Night (Epic) 

TOP NEW & ACTIVE 
GLORIA GAYNOR I Never Knew (Logic) 

KEITH URBAN Somebody Like You (Virgin) 

WHITNEY HOUSTON Try It On My Own (Arista) 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 

BEN GREEN Without You (ASRC) 

AC begins on Page 56. 

CHR/RHYTHMIC 
LW TW 

4 50 CENT In Da Club (Shady /Aftermath /lnterscope/ 

2 JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

1 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

5 AALIYAH Miss You (BlackGround /Universal) 

7 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

3 6 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

8 0 EMINEM Superman (Shady /Aftermath /Interscopel 

6 8 NELLY Air Force Ones (Fo'Reel /Universal) 

11 0 50 CENT Wanksta (Shady /Interscopel 

9 10 2PAC Thugz Mansion (Amaru /Death Row /lnterscope) 

10 11 JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc -A -Fella /IDJMG) 

20 0 FIELD MOB Sick Of Being Lonely (MCAI 

13 13 JUSTIN TIMBERLAKE Cry Me A River (Jive) 

24 Q KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 

12 15 BABY FIP. DIDDY Do That... (Cash Money /Universal/ 

19 TYRESE How You Gonna Act Like That (J) 

21 R. KELLY Ignition (Jive) 

25 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

15 19 EVE Satisfaction (Ruff Ryders /lnterscope/ 

14 20 MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 

17 21 LL COOL J FIAMERIE Paradise (DefJam /IDJMG) 

22 22 TRINA FILUDACRIS B R Right (Slip NSlide /Atlantic) 

18 23 SMILEZ AND SOUTHSTAR Tell Me (ARTlSTdirect) 

30 GINUWINE Hell Yeah (Epic) 

27 25 AMANDA PEREZ Angel (Powerhowse /Virgin) 

43 JAY -Z Excuse Me Miss (Roc -A- Fella /IDJMG) 

23 27 EMINEM Lose Yourself (Shady /lnterscope) 

29 28 CHRISTINA AGUILERA Beautiful (RCA) 

34 LIL' KIM The Jump Off (Queen Bee /Atlantic) 

32 30 BLU CANTRELL Breathe (Arista) 

#1 MOST ADDED 
BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 

#1 MOST INCREASED PLAYS 
50 CENT In Da Club (Shady/A ftermath/Interscopel 

TOP 5 NEW & ACTIVE 
STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

KELLY ROWLAND Cant Nobody (Columbia) 

2PAC FITRICK DADDY Still Bailin (Amaru/Death Row /Interscopel 

SARAI Pack Ya Bags (Epic) 

B2K Girlfriend (Epic) 

CHR/RHYTHMIC begins on Page 38. 

HOT AC 
LW TW 

3 8 AVRIL LAVIGNE I'm With You (Arista) 

2 DIXIE CHICKS Landslide (Monument /Columbia) 

1 3 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

5 4 JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

6 0 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

4 6 NO DOUBT FILADY SAW Underneath It All (Interscopel 

7 7 MATCHBOX TWENTY Disease (Atlantic) 

8 8 UNCLE KRACKER In A Little While (Lava) 

9 9 NORAH JONES Don't Know Why (Blue Note /Virgin) 

10 10 CREED One Last Breath (Wind -up) 

12 

S 
CHRISTINA AGUILERA Beautiful (RCA) 

15 3 DOORS DOWN When I'm Gone (Republic /Universal) 

11 13 TORI AMOS A Sorta Fairytale (Epic) 

14 14 AVRIL LAVIGNE Complicated (Arista) 

13 15 VANESSA CARLTON A Thousand Miles (A &M /lnterscope) 

16 

8 
COUNTING CROWS Big Yellow Taxi (Geffen /Interscope) 

20 SIXPENCE NONE THE RICHER Don't Dream It's Over (Reprise /Curb) 

17 18 FAITH HILL Cry (Warner Bros.) 

22 COLDPLAY Clocks (Capitol) 

21 r BON JOVI Misunderstood (Island /IDJMG) 

25 UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

19 22 DAVE MATTHEWS BAND Grey Street (RCA) 

18 23 JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney /Hollywood) 

MATCHBOX TWENTY Unwell (Melisma/Atlantic) 

29 JOHN MAYER Why Georgia (Aware /Columbia) 

23 26 STEREO FUSE Everything (EO /Windup) 

27 ® PAY THE GIRL Freeze (TVT) 

24 28 CREED Don't Stop Dancing (Wind -up) 

28 29 STONE SOUR Bother (Roadrunner /IDJMG) 

30 0 PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 

#1 MOST ADDED 
LISA MARIE PRESLEY Lights Out (Capitol) 

#1 MOST INCREASED PLAYS 
MATCHBOX TWENTY Unwell (Mefisma /At /antic) 

TOP 5 NEW & ACTIVE 

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

BOWLING FOR SOUP Girl AN The Bad Guys Want (Silvertone /Jive) 

NO DOUBT Running (lnterscope) 

JASON MRAZ The Remedy 11 Won't Worry) (Elektra/EEG) 

DAVID GRAY Be Mine (ATO /RCA) 

AC begins on Page 56. 

URBAN 
LW TW 

3 0 50 CENT In Da Club (Shady /A ftermath/lnterscope) 

1 2 R. KELLY Ignition (Jive) 

2 3 AALIYAH Miss You (BlackGround /Universal) 

6 ' JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

5 JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

11 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EfG) 

12 TYRESE How You Gonna Act Like That (J) 

4 8 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

8 9 50 CENT Wanksta (Shady/Interscopel 

13 Q FIELD MOB Sick Of Being Lonely (MCA) 

10 11 DRU HILL I Should Be... (Del Soul /IDJMG) 

7 12 NELLY Air Force Ones (Po'Reel /Universali 

9 13 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 

14 14 JAHEIM Fabulous (Divine Mill /M) 
28 JAY -Z Excuse Me Miss (Roc -A- fella /IDJMG) 

20 JUSTIN TIMBERLAKE Cry Me A River (Jive) 

24 NIVEA Laundromat (Jive) 

15 18 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 

16 19 MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 

17 20 BUSTA RHYMES Make It Clap (J) 

21 21 COMMON FIMARY J. BLIGE Come Close To Me (MCA) 

32 0 MARQUES HOUSTON That Girl (Interscopel 

18 23 BABY FIP. DIDDY Do That... (Cash Money /Universal) 

19 24 2PAC Thugz Mansion (Amaru /Death Row /lnterscope) 

22 25 NAS Made You Look (Columbia) 

23 26 LL COOL J FIAMERIE Paradise (DefJam /IDJMG) 

26 BLACKSTREET Deep (DreamWorks) 

36 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

34 ' GINUWINE Hell Yeah (Epic) 

30 I VIVIAN GREEN Emotional Rollercoaster (Columbia) 

#1 MOST ADDED 
LIL' KIM The Jump Off (Queen Bee /Atlantic) 

#1 MOST INCREASED PLAYS 
50 CENT In Da Club (Shady /A ftermath/Interscope) 

TOP 5 NEW & ACTIVE 
KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 

KELLY ROWLAND Can't Nobody (Columbia) 

MR. CHEEKS Crush On You (Universal) 

TRINA FILUDACRIS B R Right (Slip N Slide /Atlantic) 

NAAM BRIGADE What You Doin' Wit Oat (ARTISTdirect) 

URBAN begins on Page 43. 

ROCK 
LW 

2 

3 

5 

4 

6 
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7 
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TW 

1 

0 
6 

8 
0 
11 

15 

16 

m 
18 

Q 
20 

21 

22 

26 

30 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

SALIVA Always (ls /and /IDJMG/ 

CREED Weathered (Wind -up) 

SEETHER Fine Again (Wind -up) 

STONE SOUR Bother (Roadrunner /IDJMG) 

AUDIOSLAVE Cochise (lnterscope /Epic) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

GODSMACK Straight Out Of Line (Republic /Universal) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 

CHEVELLE The Red (Epic) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

SOCIALBURN Down (Elektra /EEG) 

F00 FIGHTERS All My Life (Roswell /RCA) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

DISTURBED Remember (Reprise) 

NIRVANA You Know You're Right (Geffen /lnterscope) 

FUEL Wont Back Down (Wind -up) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

DEF LEPPARD Four Letter Word (island /IDJMG) 

GOV'T MULE Drivin' Rain (ATO) 

TRAPT Headstrong (Warner Bros.) 

OUTSPOKEN Farther (Lava) 

ZWAN Honestly (Reprise) 

PEARL JAM Save You (Epic) 

BON JOVI Bounce (island /IDJMG) 

OLEANDER Hands Off The Wheel (Sanctuary /SRG) 

MUDVAYNE Not Falling (Epic) 

DONNAS Take It Off (Lookout/Atlantic) 

#1 MOST ADDED 
STONE SOUR Inhale (Roadrunner /IDJMG) 

#1 MOST INCREASED PLAYS 
GODSMACK Straight Out Of Line (Republic /Universal) 

TOP 5 NEW & ACTIVE 

RA Do You Call My Name (Republic /Universal) 

STYX Waiting For Our Time (CMC/SRG) 

CHEVELLE Send The Pain Below (Epic) 

STAGE I Will Be Something (Maverick/W8) 

LEISUREWORLD I'm Dead (41 /AR7/STdirect) 

ROCK begins on Page 85. 
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URBAN AC 
LW TW 

2 JAHEIM Fabulous (DivineMi// /WB) 

4 SYLEENA JOHNSON Guess What (Jive) 

1 3 MUSIQ Dontchange (DefSoul //DJMG) 

3 4 WHITNEY HOUSTOIN One Of Those Days (Arista) 

6 VIVIAN GREEN Emotional Rollercoaster (Columbia) 

5 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 
8 TYRESE How You Gonna Act Like Thai (J) 

7 8 HEATHER HEADLEY He Is (RCA) 

10 9 RUFF ENDZ Someone To Love You (Epic) 

9 10 GERALD LEVERT Funny (Elektra /EEG) 

11 11 LUTHER VANDROSS I'd Rather (J) 

13 ® GERALD LEVERT Closure (Elektra /EEG) 

14 ® AALIYAH I Care 4 U BlackGround) 

12 14 INDIA.ARIE Little Things (Motown) 
17 K -CI & JOJO This Very Moment (MCA/ 

16 DRU HILL I Should Be... (DefSoul / /OJMG) 

15 17 DEBORAH COX The Morning After (JI 
21 

8 
FLOETRY Say Yes (OreamWorks) 

20 BLACKSTREET Deep (DreamWorksl 

18 20 KENNY LATTIMOREICHANTE' MOOIRE Loveable... (Arista) 
24 AL JARREAU Secrets Of Love (GRP /VMG) 
27 AALIYAH Miss You (BlackGround /Universal) 

25 KEM Love Calls (Motown /Universal) 

23 TONI BRAXTON A Better Man (Arista) 

26 JEFF MAJORS Somebody Bigger (Music One) 

19 26 SOUNDS OF BLACKNESS Don't You Ever Give Up (Sounds Of Blackness) 

22 27 NEXT Imagine That (J) 

29 TONY TERRY In My Heart (Golden Boy) 

THEO Get Your Groove On (TWP Productions) 

t JOE FIMR. CHEEKS That Girl (Motown /Universal) 

#1 MOST ADDED 
CHICO DEBARGE Not Together (Ur The Paint /Koch) 

#1 MOST INCREASED PLAYS 
NIVEA Don't Mess With My Man (Jive/ 

TOP 5 NEW & ACTIVE 
KIM WATERS You Know That I Love You (Shanachiel 

DONNIE MCCLURKIN FIY. ADAMS Ehe Prayer (Verity) 

UNWRAPPED VOL. 2 Hot In Herre (Hidden Beach) 

MULTY Looking For Love (Lniversab 

SANTANA FIMUSIQ Nothing AT All (Arista) 

URBAN begins on Page 43. 

ACTIVE ROCK 
LW TW 

1 1 SALIVA Always (/s /and / /DJMG) 

2 2 3 DOORS DOWN When I'm Gone (Republic /Universal) 

4 o SEETHER Fine Again (Wind-up) 

3 4 CHEVELLE The Red (Epic) 

5 5 TAPROOT Poem (Velvet Hammer /Atlaryicl 
8 GODSMACK Straigh' Out Of Line (Republic /Universal/ 

6 QUEENS OF THE STONE AGE No One Knows (lnterscopel 

7 DISTURBED Remember (Reprise) 

9 MUDVAYNE Not Falling (Epic) 

11 r TRAPT Headstrong (Warner Bros.) 

13 11 RA Do You Call My Name (Republic / UnHersal) 

10 12 DISTURBED Prayer (Reprise) 

15 13 SOCIALBURN Down (Elektra /EEG) 

12 14 F00 FIGHTERS All My Life (Roswell /RCA) 

18 ® AUDIOSLAVE Like A Stone (Interscope/Epic) 

14 16 AUDIOSLAVE Cochise (tnterscope /Epici 

22 F00 FIGHTERS Times Like These (Roswell /RCA) 

19 18 RED HOT CHILI PEPPERS Can't Stop (WarnerBros.) 
17 19 ZWAIN Honestly (Reprise) 

16 20 SYSTEM OF A DOWN Inner Vision (American /Columbia) 

23 ® FUEL Won't Back Down (Windup) 

20 22 EXIES My Goddess (Virgin) 

25 G THEORY OF A DEAOMAN Make Up Your Mind (Roadrunner /[DJMG) 
21 24 NIRVANA You Know You're Right (Geffen /lnterscopel 
28 ® CHEVELLE Send The Pain Below (Epic) 

27 26 PACIFIER Bullitproof (Arista) 

24 27 CREED Weathered (Wind -up) 

29 OUTSPOKEN Farther (Lava) 

35 (HEW PLANET EARTH Blackout /Volcano /Jive) 
26 30 CINDER Soul Creation (Geffen /lnterscopel 

#1 MOST ADDED 
STONE SOUR Inhale (Roadrunner /IOJMG) 

#1 MOST INCREASED PLAYS 
GODSMACK Straight Out Of Line /Republic /Universal/ 

TOP 5 NEW & ACTIVE 
STAGE I Will 3e Something (Maverick /WB) 

REVIS Caught In The Rain (Epic) 

SEETHER Driven Under (Wnd -up) 

BREAKING BENJAMIN Skin (Hollywood) 

SALIVA Re tt In Pieces (lsland/IOJMG' 

ROCK begins on Page 85 
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Monitored Airplay Overview: February 14, 2003 

COUNTRY 
LW TW 

3 Q TERRI CLARK I Just Wanna Be Mad (Mercury) 

2 © BLAKE SHELTON The Baby (Warner Bros.) 

1 3 MARK WILLS 19 Somethin' (Mercury) 

5 AARON LINES You Can't Hide Beautiful (RCA) 

6 GARY ALLAN Man To Man (MCA) 

9 DIXIE CHICKS Travelin' Soldier (Monument) 

7 JOE NICHOLS Brokenheartsville (Universal South) 

4 8 EMERSON DRIVE Fall Into Me (DreamWorks) 

8 BRAD PAISLEY I Wish You'd Stay (Arista) 

10 r ALAN JACKSON That'd Be Alright (Arista) 

12 SHANIA TWAIN Up! (Mercury) 

11 TRACE ADKINS Chrome (Capitol) 

16 KENNY CHESNEY Big Star (BHA) 

15 ' VINCE GILL Next Big Thing (MCA) 

14 JENNIFER HANSON Beautiful Goodbye (Capitol) 

17 KEITH URBAN Raining On Sunday (Capitol) 

24 TIM MCGRAW She's My Kind Of Rain (Curb) 

19 DIAMOND RIO I Believe (Arista) 

20 ' MARTINA MCBRIDE Concrete Angel (RCA) 

22 r DEANA CARTER There's No Limit (Arista) 
21 FAITH HILL When The Lights Go Down (WarnerBros.) 
26 TOBY KEITH Rock You Baby (DreamWorks) 

25 CHRIS CAGLE What A Beautiful Day (Capitol) 

28 PHIL VASSAR This Is God (Arista) 

29 JEFF BATES The Love Song (RCA) 

31 RASCAL FLATTS Love You Out Loud (Lyric Street) 

18 27 TRICK PONY On A Mission (H2E /WB) 

32 RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 

30 ' JESSICA ANDREWS There's More To Me Than You (DreamWorks) 

33 t MONTGOMERY GENTRY Speed (Columbia) 

#1 MOST ADDED 
JIMMY WAYNE Stay Gone (Dream Works, 

#1 MOST INCREASED PLAYS 
DIXIE CHICKS Travelin' Soldier (Monument) 

TOP NEW & ACTIVE 
RADNEY FOSTER Scary Old World (Dua /tone) 

HOLLY LAMAR Unkissed (Universal South) 

MARK CHESNUTT I'm In Love With A Married... (Columbia) 

BRETT JAMES After All (Arista) 

COUNTRY begins on Page 49. 

ALTERNATIVE 
LW TW 

1 1 QUEENS OF THE STONE AGE No One Knows (lnterscopel 

3 0 3 DOORS DOWN When I'm Gone (Republic /Universal) 

2 3 SALIVA Always (/s /and / IDJMG) 

7 0 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

6 5 CHEVELLE The Red (Epic) 

4 6 F00 FIGHTERS All My Life (Roswell /RCA) 

5 7 SEETHER Fine Again (Wind -up) 

8 8 SUM 41 Still Waiting ( /stand //DJMG) 

9 9 ZWAN Honestly (Reprise) 

15 r AUDIOSLAVE Like A Stone (tnterscope /Epic) 

14 F00 FIGHTERS Times Like These (Roswell /RCA) 

10 12 TAPROOT Poem (Velvet Hammer /Atlantic) 
11 COLDPLAY Clocks (Capitol) 

12 ALL -AMERICAN REJECTS Swing Swing (DreamWorks) 

21 GOOD CHARLOTTE The Anthem (Epic) 

23 EVANESCENCE Bring Me To Life (Wind-up) 

13 17 NIRVANA You Know You're Right (Geffen /lnterscopel 
18 : SOCIALBURN Down (Elektra /EEG) 

17 ' DONNAS Take It Off (Lookout /Atlantic) 
20 r UNWRITTEN LAW Rest 01 My Life (Lava) 

22 DISTURBED Remember (Reprise) 

24 TRAPT Headstrong (Warner Bros.) 

19 23 TRANSPLANTS Diamonds & Guns (Epitaph) 

27 G GODSMACK Straight Out Of Line (Republic /Universal) 
16 25 SYSTEM OF A DOWN Inner Vision (American /Columbia) 

25 EXIES My Goddess (Virgin) 

31 AFI Girl's Not Grey (DreamWorks) 

41 CHEVELLE Send The Pain Below (Epic) 

33 ' USED Buried Myself Alive (Reprise) 

26 30 AUDIOSLAVE Cochise (tnterscope /Epic) 

#1 MOST ADDED 
STONE SOUR Inhale (Roadrunner /DJMG) 

#1 MOST INCREASED PLAYS 
GODSMACK Straight Out Of Line (Republic /Universal) 

TOP 5 NEW & ACTIVE 
SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 

TREBLE CHARGER Hundred Million (Virgin) 

IHEDI PLANET EARTH Blackout (Volcano /Jive) 

SYSTEM OFA DOWN IEAIAIO (American /Columbial 

CINDER Soul Creation (Geffen /lnterscopel 

ALTERNATIVE begins on Page 90. 

SMOOTH JAll 
LW TW 

1 1 BOB JAMES Morning, Noon & Night (Warner Bros.) 

2 2 BWB Groovin' (Warner Bros.) 

4 BONEY JAMES Grand Central (Warner Bros.) 

5 STEVE COLE Off Broadway (Warner Bros.) 

3 PETER WHITE Who's That Lady? (Columbia) 

6 STEVE OLIVER High Noon (Native Language) 

7 DAVE KOZ & JEFF KOZ Blackbird (Rendezvous WB) 

11 : MIND( ABAIR Lucy's (GRP /VMG) 

10 9 DIANA KRALL Just The Way You Are (Verve /VMG) 

13 G MICHAEL LINGTON Still Thinking Of You (3Kexs) 
9 11 JEFF GOLUB Cold Duck Time (GRP/VMG) 

15 ® KENNY G Paradise (Arista) 

8 13 RICHARD ELLIOT Q.T. (GRP /VMG) 

18 0 BOB BALDWIN The Way She Looked At Me (Narada) 

14 15 NATALIE COLE Tell Me All About It (GRP /VMGI 

12 16 N. BROWN & M. MCDONALD I Still Believe (Warner Bros.) 

16 CRAIG CHAQUICO Afterglow (Higher Octave) 

19 o MARION MEADOWS Tales Of A Gypsy (Heads Up) 

17 ' JOAN OSBORNE I'll Be Around (Compendia) 

25 r KIM WATERS Waterfall (Shanachie) 

20 21 GREG ADAMS 'Sup With That (Rips /Blue Note) 

22 DONNA GARDIER How Sweet It Is (Dome Records Limited) 

23 GREGG KARUKAS Your Sweet Smile (N- Coded) 

21 24 JEFF LORBER Chopsticks (GRP /VMG) 

24 25 AL JARREAU Random Act 01 Love (GRP /VMG) 

27 NESTOR TORRES Watermelon Man (Shanachiel 

26 NORAH JONES Come Away With Me (Blue Note /Virgin) 

30 CHIELI MINUCCI Kickin' It Hard (Shanachiel 

28 ' JONATHAN BUTLER Pata Pata (Warner Bros.) 

r SPYRO GYRA Getaway (Heads Up) 

#1 MOST ADDED 
CRUSADERS Viva De Funk IGRP/VMG, 

#1 MOST INCREASED PLAYS 
BOB BALDWIN The Way She Looked At Me Narada) 

TOP 5 NEW & ACTIVE 
PIECES OF A DREAM Loues Silhouette (Heals Up) 

PAUL HARDCASTLE Desire(Trippin' 'Rh }thml 

BLAKE AARON One Moment With You (Inner-vision) 

GERALD ALBRIGHT Old School Jam (GRP. /HMG) 

DAVID LANZ Rcmantica / Decca) 

Smooth Jazz begins on Page 65. 

TRIPLE A 
LW 

1 

2 

4 

3 

5 

6 

8 

7 

11 

13 

18 

10 

9 

12 

15 

22 

19 

16 

20 

17 

21 

23 

24 

25 

29 

28 

26 

30 

27 

TW 

0 
2 

12 

13 

14 

18 

20 

23 

24 

G 
26 

27 

29 

30 

COLDPLAY Clocks (Capitol) 

TORI AMOS A Sorta Fairytale (Epic) 

DAVE MATTHEWS BAND Grey Street (RCA) 

BECK Lost Cause (Geffen /tnterscope) 

WALLFLOWERS How Good It Can Get (lnterscope) 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 

PAUL SIMON Father And Daughter (Nick/Jive) 

SUSAN TEDESCHI Alone (Tone -Cool /Artemis) 

RHETT MILLER Come Around (Elektra /EEG) 

DAVID GRAY Be Mine (A TO /RCA) 

JOHN MAYER Why Georgia (Aware /Columbia) 

BRAD Shinin' (Redline) 

MATCHBOX TWENTY Disease (Atlantic) 

TRACY CHAPMAN You're The One (Elektra /EEG' 

SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 

JASON MRAZ The Remedy 11 Won't Worry) (Elektra /EEG) 

SHERYL CROW C'mon, C'mon (A &M /tnterscope) 

SANTANA FIMICHELLE BRANCH The Game 01 Love (Arista) 

NORAH JONES Come Away With Me (Blue Note/Virgin) 

STONE SOUR Bother (Roadrunner /(DJMG) 

PRETENDERS Complex Person (Artemis) 

MAROON 5 Harder To Breathe (Octane) 

DAVE MATTHEWS BAND Grace Is Gone (RCA) 

ZWAN Honestly (Reprise) 

BIG HEAD TODD & THE MONSTERS Julianna (Big) 

BRUCE SPRINGSTEEN Lonesome Day (Columbia) 

KIM RICHEY Circus Song (Can't Let Go) (Lost Highway / IDJMG) 

WALLFLOWERS When You're On Top (tnterscope) 

SISTER HAZEL Your Mistake (Sixth Man) 

GEORGE HARRISON Stuck Inside A Cloud (Capitol) 

#1 MOST ADDED 
JOHNNY CASH Hurt /American /lost HighwayrDJMG) 

#1 MOST INCREASED PLAYS 
JASON MRAZ The Remedy d Won't Worryl IELr,tra /EEG) 

TOP 5 NEW & ACTIVE 
MATCHBOX TWENTY Lowell ÍMelismaAt /ent,ci 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

DAR WILLIAMS I Saw A Bird Fly Away (Harm & Tie) 

RED HOT CHILI PEPPERS Can't Stop (Warne, Bros.) 

KATHLEEN EDWARDS Six O'Clock News (Zoeflounderi 

TRIPLE A begins on Page 95. 
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By Erica Farber 

ave Brubeck is a jazz legend. At 82 years 
young, he is still traveling the world, 

playing live concerts and recording new 
projects. He is also responsible for creating 
an institute at his alma mater, University of 

the Pacific, to help ensure that the music he 

so dearly loves continues to be interpreted 
and played by future generations. 

While there is not enough space here to 
detail all of Brubeck's accomplishments and 
awards, it is the advice he gives young 
musicians that sums up it for me: "Don't 

play jazz to become rich or famous; it happens for very 
few. Come to jazz because you love it so much that you 
can't imagine life without it." And we can't imagine jazz 
without Dave Brubeck. 

Realizing that music would be his life: "I thought 
a lot about music from the time I was 4 or 5. My mother 
was a music teacher and a pianist. We lived about 25 miles 

from San Francisco, in Concord, CA, then moved to a large 
cattle ranch. My dad was managing a 45,000 -acre ranch. I 

wanted to be like my dad and went through a period 
where I wanted to be a cowboy and a roper. But I always 
kept playing and thinking about music. You get a lot done 
in your mind, even if you're not practicing, if you're riding 
horseback; you can think. 

"I didn't want to go to college. My dad bought me 

four cows when I graduated from grammar school. He and 
I had a 1,200 -acre ranch. He always kept track of my herd 
as they multiplied. I was set on going to that ranch, 
marrying a high school girl and never going anywhere else 
but Amador County. My mother wouldn't hear of it. She 

said I had to go to college, like my brothers. The 

compromise was that I would become a veterinarian. 
"I went to the College of the Pacific, now University 

of the Pacific, in Stockton. I got out of school and went 
into the Army for 46 months, to be exact. There was an 
audition for an Army band just outside of Riverside, at 
Camp Haan. I made it. When they needed guys for D -Day, 

they broke up the band and sent a lot of us to the infantry. 
I ended up in Patton's army in France and Germany. 

"When I got out, I went to Mills College, where I 

wanted to study with Darius Millhaud, on the GI Bill. It's a 

girls school, but they allowed GIs. My brother was 

teaching under Millhaud, who was brilliant." 
His connection to jazz: "My eldest brother was head 

of music at Santa Barbara High School in Santa Barbara, 
CA. He was 11 1/2 years older than me. Howard, who was 

4 1/2 years older, was Dean of Palomar College, outside of 

San Diego. My eldest brother had a jazz band that 
rehearsed in our house. 

"When I moved to the ranch, I was fairly isolated. I 

bought a couple of records, Fats Waller. My mother 
wouldn't allow us to have a radio, so you felt even more 
isolated. I started playing in local bands when I was 14. In 
Amador County I played in a small jazz band on the 
weekends. If I played a job on Saturday night, when I got 
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home at 3 or 4 in the morning, Dad would say, 'Put on 

your overalls; it's time to go to work: That's the way I 

grew up. It was wonderful." 
Hooking up with Paul Desmond: "I tried to get 

into the Presidio Army Band in San Francisco. I knew I 

was going overseas in the infantry. Paul Desmond was one 

of the musicians chosen to play with me, but I hardly 
knew him until after the war. At Mills College we formed 

a group called The Dave Brubeck Octet. Some of us were 

from Mills, some were from San Francisco State, including 
Paul, Cal Tjader and one other musician. It was very avant 
garde. It was formed before the birth of the cool and the 
things Miles Davis did. We were together from '46 -'48. 

Those New York guys didn't record until '49. People think 
we copied Miles Davis, but we were there before him. It 

was a very important group." 
Defining jazz: "No one can define it very well. It's 

essentially American and expresses freedom. It's America's 
most important art form." 

Thoughts on smooth jazz: "Like elevator jazz? 
That's the only thing I can think of. I would prefer they 
play the giants. There are plenty of them out there who 

have been re- released. They could introduce the public to 
bit. If you listen to a Classical station, you hope to hear 
the great classical music, whether it's the Russians or the 
French or the Germans. You don't want to hear watered - 
down classical music. I feel the same about Jazz radio. If 

you played the great jazz artists of history up to the 
contemporary stuff, it would be much more educational 
for the public. It would keep jazz growing in the culture 
and in the community." 

On his institute: "It's called the Dave Brubeck 
Institute, and it's at University of the Pacific. We hold 
auditions. The first group, we chose 17 from an audition 
of 75. Now there are five young jazz musicians who 
audition and compete. They're fantastic. Their first job 
with nie was at the Monterey Jazz Festival. They got two 
standing ovations. It was their first public performance. 
They're going to play the Hollywood Bowl with me. 

They're so good. 
"They're not part of the conservatory unless they 

want to be. They're not registered at the school. Our bass 
player went to the orchestra and asked if he could play 
bass. They auditioned him and put him in first chair. It's 
the same way with the young pianist. He's 17 or 18. The 

classical teachers think he's a real talent." 
On working with his children: "We were called Two 

Generations Of Brubeck. I would tour with them. One of 

my sons, Christopher, had a rock group. Another son, 
Darius, had an avant -garde jazz group. Danny was the 
drummer for the jazz group. We went to Australia, Japan, 
all over Europe and toured many years. I would have my 

group, too, so you had a real festival. We finally cut it 
down to the three sons and myself. We just recorded with 
the London Symphony, with four sons, on my 80th 
birthday. I was thrilled with the cuts they sent me." 

What gives him the most pleasure: "I'm writing 

every day. I'm writing a big band arrangement for the 
jazz band at the University of the Pacific Conservatory. I 

just wrote two pieces for 20 cellos for the Cleveland Cello 

Ensemble. That'll be performed at Yale and at Carnegie 

Hall. We'll go to England now and play 18 one -nighters." 
His next project: "The next album was recorded live 

in a Starbuck's in New York City. It's coming out in March, 

I think. It's called Fifth Avenue South. It's going to be sold 

at all the Starbuck's stores. They're co- sponsoring our 
tour of England. They're trying to promote jazz with their 
coffee. It's a great idea. In the old days this used to 
happen in the coffeehouses. The coffeehouse is a 

gathering place. It's a great thing they're doing." 
Something about him that might surprise our 

readers: "I'm the most unlikely person to be doing all 

these things. The dean of the conservatory found out I 

couldn't read music. I switched to music after my first pre- 

med year. They didn't fmd out I couldn't read music until 
my last semester, because I avoided playing the piano, 
where they'd find out. Pd take cello or clarinet, where 

you're just learning the instrument and they don't know 

you're not a reader. The dean found out and didn't want to 
graduate me. Two teachers came to the dean and said, 

'You're making a big mistake. This guy's going to do more 

than any student we've got here. The dean said I was a 

disgrace to the conservatory. He told me he was going to 

let me graduate but made me promise never to teach." 
Career highlight: "I was commissioned to write a 

piece for the pope. I did my Mass in Candlestick Park with 
the pope maybe 10 years ago. That was a big day in my 

life. Telarc recorded it at the National Cathedral in 
Washington. They asked me to write this special piece for 

his entrance. They called me through my conductor and 
manager. I asked what the text was. My manager said, 
'Upon this rock I will build my church, and the jaws of 

hell cannot prevail against it 
"His entrance was nine minutes. I thought, 'How am 

I going to do nine minutes on one sentence ?' I went to 
bed and dreamed of how I could do it. If you do it as a 

chorale and fugue, you don't have to have a lot of 

sentences. If you do a fugue, you keep repeating the 
same words. When I got up I called my manager and said 
to call them back and ask for one more sentence. They 

gave me the next sentence: 'What is bound on earth shall 
be bound in heaven; what is loosed on earth shall be 
loosed in heaven: I built the whole nine minutes on those 
two sentences. 

"They hired my quartet and got 21 brass players. I 

wanted a big sound in the stadium. Bishop Quinn told 
me, 'Don't let your quartet play any jazz. We're getting a 

lot of flak from the local papers; they're saying that we 

shouldn't have a jazz musician writing music for the 
pope: So the quartet didn't play. I'm very proud of that 
piece. 

"I also played the Reagan- Gorbachev summit. That 
was big for me." 

Career disappointment: "I'm disappointed that so 

much of the music I really worked hard on didn't get 
recorded. This year it's starting to get recorded." 

Favorite radio format: "Classical." 
Favorite musician: "Art Tatum, Duke Ellington, 

Louis Armstrong." 
Favorite song: "It's called 'Summer Song.' I wrote it 

for Louis Armstrong. The day he died, the Classical 

station in New York played it. They hardly ever played 
jazz, but they played that song." 

Beverage of choice: "Roma. It's an imitation coffee, 

without caffeine." 
Hobbies: "I don't have time. I used to play 

basketball and football, but that's out of the question 
now. When there are five boys, sports is a big thing." 

E -mail address: "Through Vikki Rzepka at Telarc, 

vrze pka @ tela rc. co m . " 

Advice for broadcasters: "Realize how important 
jazz is around the world. It should be more important 
here at home. It's the greatest export we have for 

democracy, freedom and understanding. We shouldn't let 
it slip out of importance, like it's doing. A lot of 

universities have Jazz stations, but they're not nearly as 

prevalent as when I was growing up. 
"People have heard so little jazz that they don't even 

recognize that they hear it all the time. Listen to TV, and 

you'll notice that most of the commercials have kind of a 

jazz feel. Why doesn't it cross over to the radio? If they're 
truly interested in elevating the public taste, they will 

bring back the great jazz created here in America and 
start playing that." 
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r More Information Please Contact: 

reg Maffei (310) 788 -1656 
naffei @radioandrecords.com 

(Country) 

Jessica Harrell (615) 244 -8822 
jharrell @radioandrEcords.com 

(Christian) 

Amy Snyder (615) 244 -8822 
asnyder @radioandrecords.corn 

(Urban) 

Ern Llamado (310) 788 -1655 
ellamado @radioandrecords.com 
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#1 MOST ADDED 
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HURT 

SEE THE VIDEO 
DIRECTED BY MARK ROMANEK 
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#2 MOST ADDED 
ALTERNATIVE 

NATIONAL SALES DOUBLED 

KROQ/L.A. 
WXRT/Chicago 
WNNX/Atlanta 
WYEP/Pittsburgh 
KDGE/Dallas 
KROX/Austin 
KWOD/Sacramento 

-........... :::::. 
americäri. MUSIC FIRST 

ALREADY ON 

WFUV /New York 
WBCN /Boston 
WGVX /Minneapolis 
WKQX /Chicago 
WRLT /Nashville 
WWCD /Columbus 
And Many More!! 

PRODUCED BY RICK RUBIN 

C1,74111 
country music television 

KITS /San Francisco 
WDET /Detroit 
KCNL /San Jose 
KTBG /Kansas City 
KRBZ /Kansas Cit 
KNRK/Portland 
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