NEWSSTAND PRICE $6.50
Norah Jones Tops Triple A

Norah Jomes ascends to the top spot on R&R’s Tripie A
chart with “Sunrise,” the first single from her just-released
. Blue Note/EMC album,
Feels Like Home.
Jones is following up
one of the most
successful albums in
history, Come Away
With Me. “Sunrise”
has also charted at AC,
Hot AC and Smooth
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The Guiding Lite

it was 20 years ago last month that WLTW debuted its new
AC format in New York, Since that time the statiorr has
become legendary for its targeted music mix; high-profile,
respected personalities; and unwavering commitment to
marketing. This week R&R looks back with WLTW's Jim
Ryan. We also feature Bill Figenshu and an AC night chart
that reveals many of today's most played love songs. The
story begins on the next page.
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Last Spring, 3 different Boston stations, owned by 3 different
companies, representing 3 different formats all agreed on one thing:
Bill Aydelott should create and produce their TV campaigns.

On July 18th, they were also all smiling.

WQSX, Stor 93.7 (Rhythmic AC) Entercom, Tom Baker, VP & Market Manager

I've worked with Bill for years in several different markets. WQSX has seen steady growth since we

launched the Leeza campaign, reaching its best 12+ number yet this past spring ot 3.2°. He has @

particular knack for getting the most out of on-air talent, combined with a great strategic sense for
how to reach the listeners you want to reach. Frankly, it’s hard to say which he knows better —
tv or radio. Fortunately, we can benefit from both.

WTKK, 96.9 FM Talk, Greater Media, Matt Mills, General Manager

Establishing FM Talk in Boston was no small challenge. Original TV was a big part of gur strategy,
and Waverly has done all of it from the start. The subsequent steady rise in ratings took us from #17
to #7, with P12+ numbers up to 4.1°. This guy quite simply understands the medium, the format and
the listeners we're seeking.

WXKS, KISS 108 (CHR/Pop), Clear Channel, Cadillac Jack McCartney, Progrom Dir.

A year ago we did an original Patriots football TV spot with Waverly that helped vault the station to
#17* (P25-54) for the first time in 10 years, while the moming show moved into equally dominant
numbers (5.1 to 7.6, P25-54). We came back for more this past spring, and with the new KISS Cash
Cow spot, our key demo W25-34 numbers jumped 8.7 to 12.3", and for the moming show, an
astounding 9.8 to 16.8"*!! Yeah, Aydelott knows how to make tv spots that REALLY do impact Arbitron. [t

Cash Cow

When the programming’s right, it's amazing what a creative, honds-on TV director
with 25 years of experience can contribute.

WAVERLY

MOTION PICTURIES

Waverly Motion Pictures, 95 Federal St., Salem, MA 01970
Telephone: 978-745-5727, Cell 978-590-6500 Email: B.Aydelott@waverlymopic.com

*Spring 2003 Arbitvon, M-S, 60-12m **M-£ 6-10em ***Spring 2002 Arbitren, M-Su, S0-12m
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SECRETS TO TOP SALES
PROMOTIONS

Want to make money and also make your
station look good? This week's Management/
Marketing/Sales section features consultant
John Luad's 10 key elements to strong sales
promotions. Also this week: the new aicohol
advertising guidelines, beer drinkers’
preferences by brand and format, insights on
the world of “neuromarketing,” Interep’s
analysis of affluent consumers and their
radio habits, Jeftrey Hedquist on clients who
want to voice their own spots, the latest
edition of Media Selling and more.

Pages 8-10

GRAMMY MOMENTS

The Sunday-night time slot boosted ratings
for the 46th annual Grammy Awards, but that
wasn't the only thing being celebrated last
Sunday night in Los Angeles. Many labels
went ahead with their post-telecast parties,
and R&R's photographers were there in full
force.

Page 3

NUMBER ONES

= QUTKAST The Way You Move (Arista)
CHR/RHYTHMIC

* TWISTA... Slow Jamz (Atiantic)

URBAN

* TWISTA... Stow Jamz (Attantic)

URBAN AC

 ALICIA KEYS You Don't Know My Name ()
COUNTRY

 ALAN JACKSON Remember When (Arsia)

AC

* SHANIA TWAIN Forever And For Aways (Mercury/IDJMG)
HOT AC

* 3 DOORS DOWN Here Without You (Republic Universal)
SMOOTH JATZ

* JAZZMASTERS Puerto Banus (Trippin N’ Rhythm)
ROCX

* MICKELBACK Figured You Out (Roadrunnet/I0JMG)

ACTIVE ROCX

* LINKIN PARK Numb(Warner Bros )
ALTERNATIVE

* MCUBUS Megalomaniac (Epec)
TRIPLE A

* NORAH JONES Sunrise (Blue Notw EMC)
CHRISTIAN AC

* THIRD DAY Sing A Song (Essential/PLG)
CHRIST3AN CHR

* JEREMY CAMP Rigit Here (BEC)
CHRISTIAN ROCK

« SANCTUS REAL Beautitul Day (Sparrow)

CHRISTIAN (NSPO
« STEVEN C. CHAPMAN Moment Made For... (Sparrow)

SPANISH CONTEMPORARY
© MAMA Te Lievaré Al Cielo (Warner ML}

TEJANO

* IMTOCABLE Soy Un Novato (EM/ Latin)
REGIONAL MEXICAN

< MONTEZ DE DURANGO Lagrimas De Cristal (D¥sa)

TROPICAL
«TOROS BAND Loco Conmigo (Uinversal)

gi
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THE INDUSTRY'S NEWSPAPER

www.radroandrecords.com

By Al Petersen
RER Nows. Talk/Spocts Editor
apetersontr adiaandrecords com

Premiere Radio Networks talk host and
Internet reporter Matt Drudge has joined the
lineup for the upcoming R&R Talk Radio Semi-
nar, set to be held later this month in Washing-
ton, DC. Drudge will speak at a special general
. ﬁeﬁsmexdmvely for TRS 2004 attendees on Sat-

urday moming, Feb. 28.

Considered the Intemnet’s hottest news reporter |
via his groundbreaking website, the Drudge Re-
port (wwwdrudgereport.com), Drudge in the past

DRUBGE > See Page 12
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R&R Adds Drudge To TRS Lineup
Talk host/’Net reporter to make rare appearance

By Jott Groen

AR Exscutive Editor
Koreen@radoandrecords

DALLAS — The cold and
windy weather here was no
match for the chilly reception
that broadcasters received
last weekend at the 24th
annual RAB Sales, Manage-
ment and Leadership Con-
ference in the form of a land-
mark perceptual study that
reinforced mounting con-
cems about radio’s ability to
provide credible and accu-
rate information about spot
schedules, verification and
audience research.

Released at the conven-
tion, the first-ever report
cited the overall perspective
of 25 major advertisers and
agencies that while radio is
in good health, it needs to

Radio Enters New Era Of Accountability

Perceptual study revealed at RAB2004 issues wakeup call to industry

Clockwise from top left: The RAB's Gary Fries and former KYW/Philadelphia
GM Roy Shapiro; author/communications expert Mimi Donaldson: Gallup

step up to other media to re-  management consuttant Ken Tucker, Detroit Radio Advertising Group's Bil et pmortsdo =5
main competitive. “The rules  Burton and Susquehanna Sr. VP and RAB2004 Planning Committee Chair and entreprencur whose hail-
RAB > See Page 20 Nancy Vaeth DuBroft: and psychologist/work-balance expert Mary LoVerde. marks have been a deep love of
REID » See Page 20
Infinity Revenue @ Morning Legend
Slips, But Viacom | Celebrating 20 Years On Dees Departs
Meets Estimates Top For wu'w /NEW York KIIS/Los Angeles
Joe Howerd Adam Jacoboes
P v s And the Lord said, ‘Let there be Lite’ BN
~ 5 m p— "““ some! You nover gct WMA" Mrealxﬂsczor; )
Capping off a disappointing Oy Angeis Perelt v er nearly 23 years in
year for the company, Infinity -+ SL P tired of it, although it morning drive-at KIIS/Los

reported declines in revenue
for both Q4 and 2003. How-
ever, Viacom President/COO
Mel Karmazin believes the
company will recover this year
and predicts it may have its
best year yet in 2004.

Q4 2003 revenue for Via-
com’s radio division declined
3%, to $551.1 million, while op-
erating income dropped 10%,
to $252.2 million — declines
the company attributed to
lower advertising revenue
combined with higher em-
ployee-related costs and other
expenses.

For the year, Infinity revenue
slipped 1%, to $2.1 billion,
driven down by decreased an-
dillary revenue from Westwood
One that offset a 1% gain in ad-
vertising revenue during the

EARNINGS > Soe Page 4

Coming next week: 25 Years of Rap/Hip-Hop!

Clear Channel Sr.
VP/Programming
and R&R Program
Director of the Year
Jim Ryan started at
WLTW (Lite-FM)/
New York, the coun-
try’s premier AC sta-
tion, in August of
1996. Since then WLTW has
been No. 1 with women for
29 consecutive books. Ryan
credits the station’s success
to consistency of marketing;
disciplined, local personali-
ties; and playing the hits.

R&R: How does it feel to be
the No. 1-rated station in New
York and the No. 1-billing sta-
tion in the whole country?

JR: Pretty freakin’ awe-

IDJMG Names

Reid Chairman

By Frask Comela

A&R Music Editor
Korreal@radhoandrecords com

Universal Music Group has
named Grammy-winning pro-
ducer, entrepre-
neur and lead-
ing recording
executive An-
tonio “L.A.”
Reid Chairman
of Island Def
Jam Music
Group. He most
recently served
as President/
CEOQ of Arista
Records.

“We couidn’t be happier to
be working with an executive
who has the range of talents
that Antonio brings to the com-
pany,” said UMG Chairman/
CEO Doug Morris. “He is a

Reid

makes you really
neurotic, because
you always have the
fear. The fact that
New York is always
the first book out
makes you crazy ev-
ery time. | feel bad
for the programmers
in Charleston, SC. In
fall the Charleston book was
the last book out in the
whole country. At that point,
if you have a bad book, who

notices? But go down a tenth
of a share when you're the
first book out on ratings day,
and everyone knows about
it.

Also, the fact that | have a
national title at Clear Chan-
nel only gives me added
Seoe Page 50

www.americanradiohistorv.com

Angeles, Rick
Dees on Tuesday
said goodbye to
Southern Califor-
nia radio listen-
ers and hung up
the headphones
at the Clear Chan-
nel CHR/Pop.

In a prerecord-
ed announcement
that aired repeatedly through-
out Tuesday’s show, Dees said,
"It has been decided that 1 will
no longer do the moming radio
show at KIIS-FM.” Then, on an
upbeat note, he added, “It's a
new day — let’s get going.”

Dees said that while ratings
£0 up and down, his show con-
tinues to be the No. 1 revenue-
generating moming program in
L.A. Dees aiso remarked that

DEES » See Page 13
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"My PD wants to take me out to difiner and then to a ‘massage parlor.” My GM wants to know why 'm needed any longer. Thanks Short Bus. (I thifk.)%= Stew Herrero, KLOS, Los Angeles, CA

as City, KS

“-ojpey sng Woys axy Ajjeas |

From-the beeps, skweeks, ahd Xplosion department of
Chort Bus Radio cumz... STUFF.

: StUFF like sweepers, imujing uhfects stuph, TV ¢ moovie
¢ drops, Promo werkpartz, and Stuff.

Imost overnight!” ~ Mike O’Reilly/Progam Director, KFME-FM/E105, Kans
40 'sdoup {eaido) ‘x4 1009 8y} JO asnedaq jou

| Majir market imudjing StUfF... all pre-bitt for yer format...
: Just drop in Yer voiCe guy.

dio h

: Radio imaging for dummies,
; made by dummies, paid for by
;: even bigger dummies.

| 18y} seab peay pue 1axonq joosp 381 Bl x| I1sn! | ‘sjeaq Bujzewe

{ Contact Kate Delaney for
¢ additional info at: .

: 972.406.6807

- KDelaney@tmcentury.com

14/Se11eq ‘W4-ITW/WA-ABYH K08 0woid/00gAxon ~ .idn paubis | usym panaoe:

No helmet needed for this ride... although a

@ Hear the demo now at www.TMCentury.com! :

“For a small statidn like this, it's everything in one... it's all of our kids on one bus.I* ~ Brent Sears/Production Director WRIX, Greenville-Spartenbury, SC

e e il i e ek L o LS tan Lo o oo —
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GRAMMY WINNERS PAINT THE TOWN GOLD fonowing the 46th annual. Grammy Awards ceremony at Los Angeles'St.;p/es Center, winners past and

present took to Hollywood and surrounding areas to celebrate music's biggest night. While there was no UMG party this year, EMI, RCA. WMG, Sony and more raised a
glass to the Grammys at various parties. Pictured, top row (1-r): Tina Knowles, Columbla Records Group President Will Botwin, Music World CEQ Mathew Knowies, Sony
Music Entertalnment Chairman/CEO Andrew Lack. five-Grammy winner Beyoncé. Sony Music U.S. President Don lenner, Sony Music Exec. VP Michele Anthony and Sony
Corp. Chairman/CEQ Sir Howard Stnnger at the Sony party; BMG North America Chairman/CEQ Clive Davis and Sirius Satellite Radio President/CEQ Joe Clayton at the RCA
bash. Bottom row: Sean Lennon, Yoko Ono and The White Stripes’ Jack White at the EMI party; Linkin Park's Rob Bourdon and Mike Shinoda hang with Rob Zombie at the

WMG shindig.

Hilles To Head Infinity/Denver

Drew Hilles has been
chosen to succeed the retir-
ing Steve Keeney as Market
Manager for Infinity’s Den-
ver cluster, which com-
prises Rhythmic Oldies |
KDJM, AC KIMN and
Oidies KXKL. Hilles served
as Sr. VP/Market Manager
for Infinity’s Philadelphia
cluster from March-July
2003.

Hilles was Regional VP/Sales for
Clear Channel’s Southwest/Cen-

(@ |

Hilles

Infinity and has also
been VP/Sales for Clear
Channel’s Philadelphia
"9 trading area and GSM of
W KEGL/Dallas. He is the co-
| founder of Clear Channel
University, an in-house
leadership and sales-train-
ing organization.

Hilles reports to Infinity
Exec. VP/Western Region

Brian Ongaro, who said, “We're |

HILLES »- See Page 12

tral Region before joining

Wést Moves West As KLSY PD

WZYP/Huntsville, AL
PD/afternoon host Bill West
has been named PD of
Sandusky AC KLSY (Mix
92.5)/Seattle, effective Feb.
18. West replaces Tony Coles,
who is now Regional VP/
Programming for Clear
Channel/Oregon.

West has been at Cumu-
lus’ WZYP for 6 1/2 years.
He has also programmed in Ft.

West

Pierce, FL and done on-air
stints in Houston and
West Palm Beach.

“The guy’s got more
nominations for Gavin
and Marconi and Small-
Market Station of the Year

attle VP/GM Marc Kaye
told R&R. “It took a guy
like me to grab his butt

WEST s..n.nz!

awards,” Sandusky/Se- |

Grillet New Univision Radio VP

Adriana Grillet has been named
to the newly created post of VP/
Operations & Promotions, AM Net-
work post for Univision Radio.
Based in Miami, Grillet will oversee
programming and promotion for
the company’s AM stations while
supporting Univision’s efforts in

launching live syndicated AM pro-
gramming.

“We will begin little by little,”
Grillet told R&R of Univision’s
News/Talk programming efforts.
“We're starting with four hours,
and then we will add more until all

GRILLET > See Page 12

Joan Gerberding has
resigned from Nassau
Broadcasting Partners.
Gerberding, who has
been affiliated with
Nassau Broadcasting,
Jersey Radio Network
and Nassau Media Part-
ners for almost a quar-
ter-century, will con-
tinue as a consultant to
the company until the
end of March.

Joining Nassau Broadcasting
as Sales Development Manager
in 1980, Gerberding quickly rose
to senior management and was
an integral part of the Nassau
executive team during the pe-
riod that saw the company ex-

Nassau’s Gerberding Exits

pand from two stations
to more than 20 stations
across New Jersey and
eastern Pennsylvania. In
fall 2000 she was pro-
moted from President of
Nassau Radio Network
to President of Nassau
Media Partners.

"Joan has always been
a dynamic and inspiring
member of our executive
team,” Nassau Broadcasting Part-
ners President/CEO Louis
Mercatanti said. “Her talent and
accomplished leadership have
been a vital contribution to
Nassau’s success.”

Gerberding said, “Nassau has

GERBERDING - Ses Page 12

i Dillon Appointed KOSI/Denver PD |

Dave Dillon has been
| named PD of Entercom’s
AC KOSI/Denver. Dillon |,
was previously PD of then-
WPCH-FM/ Atlanta.
“Dave is someone Enter-

inking a deal, so we had to
move fast. When I met him we hit
it off famously. | think Dave will be
a great fit in this building.”

Dillon told R&R, “Entercom is a
| great company. It’s a great experi-

ence to go to work for Jerry
McKenna, VP/Program-
ming Pat Paxton and the
team of professionals that
has been built at Entercom
in Denver. Pat Paxton and

com has been courting for a 1 bothwstill have scars from
while,” Entercom/Denver (JMESEIIR | the beating we gave each
VP/Market Manager Jerry M other in Houston, when he

| McKenna told R&R. “1 . was at KHMX and I was at
heard Dave was close to Dition KODA.”

Prior to his stint at
WPCH, Dillon served as VP/Pro-
gramming for Journal Broadcast
Group and held VP/Programming
posts at Capstar and SFX Broad-
casting.

\Www o americanradiohistorv.com
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Herr Now Verve
| Group SVP/GM

Nate Herr has been named Sr.
VP/GM of the Verve Music Group.
| He will assume
certain day-to-day
administrative and
operational respon-
sibilities and will
work closely with
VMG President/
CEO Ron Gold-
stein to develop
the overall direc-
tion of the labe! group—Herr will
continue to head the marketing,
production and creative-services
departments.

“Nate is an extremely intelligent
and talented executive who has
proven to be especially adept at see-
| ing the forest as well as the trees,”
Goldstein said. “His operational
skills and ability to get from Ato Z
via the best possible route make
him uniquely qualified for the GM
position.”

Herr said, “I'm honored to have

NERR > See Page 12

R&R Observes
Presidents Day

R&R's Los Angeles; Nashville; and
Washington, DC offices will be
closed Monday, Feb. 16 in obser-
vance of the Presidents Day hoti-
day.

“Herr
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Regent, Citadel Swap Properties

Citadel expands in PA, Regent gets IL cluster
By Adam Jocobeen

R&R Radw Editor .
adcobsonddradioandrecords com

l{egent Communications and Citadel Broadcasting have
agreed to a swap-and-cash deal that gives Regent immedi-
ate control of five stations near Bloomington, IL as Citadel

takes over six stations in the state of Pennsylvania.

Thanks to a time brokerage
agreement put in place Monday,
Citadel is now operating WQHZ,
WRIE, WXKC & WXTA/Erie;

WIOV-FM/Lancaster; and WIOV- QU J@SEnce in
AM/Reading, PA. Along with the
Pennsylvania stations, Citadet will mmiS, as.

receive a cash payment in exchange
for WBNQ, WBWN & W)BC/
Bloomington; WJEZ/Dwight; and
WTRX/Pontiac, all in central lli-
nois.

The yet-to-be-determined cash
amount Regent has agreed to pay
will be 7.5 times the difference in
operating income between the
Pennsylvania stations and the llli-
nois stations for the 12-month pe-
riod ended Jan. 31, 2004.

Regent Chairman/CEO Terry

Bloomington is

and marketing
opportunities.”

Torry Jacebs

“This deal strengthens

adjacent to our Peoria
cluster, creating sales

Jacobs said the transaction “en-

hances our growth profile and
provides us with a major leader-
ship position in an attractive mid-
dle market.” He continued, “This
deal strengthens our presence in [I-
linois, as Bloomington is adjacent
to our Peoria cluster, creating sales
and marketing opportunities.
Most importantly, this transaction
is immediately accretive and will
enhance our ability to grow reve-
nue and cash flow over the com-
ing years.”

For Citadel, the addition of
WIOV-AM & FM gives the com-
pany four stations in Amish Coun-
try and the Lehigh Valley, as it al-
ready owns WCTO & WLEV/
Allentown and WQXA-AM/
York, PA. Additionally, Citadel
operates three stations in nearby
Harrisburg and has a six-station
cluster in nearby Wilkes Barre.
With the Erie quartet, Citadel en-
ters into a battle with NextMedia,
which owns six stations in the
market.

POINT A

mar-ket-ing (mar'ki'ting

NoBoOoDY DOES IT BETTER.

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN
RICK TORCASSO
ELIZABETH HAMILTON

MARK VERONE

970-472-0131
972-661-1361
703-757-9866
847-705-2046
WWW.PTPMARKETING.COM

DIRECT MAIL. TELEMARKETING.

WWW. americanracteoRister~eam——x

' BUSINESS BRIEFS

USRN Defamation Claim Against
AccuWeather Dismissed

federal judge last week granted AccuWeather's motion to have
defamation allegations lodged against it by United Stations Ra-
dio Networks dismissed. USRN's breach-of-contract claim against
the weather provider remains pending. USRN filed suit in Novem-
ber 2003 over AccuWeather's decision to sever ties with USRN and
take its syndication and sales-representation business to Westwood
One. In the suit USRN also alleged that AccuWeather “attempted
to damage the reputation of United Stations in the radio and adver-
tising community”; that was the claim dismissed by the judge.
Meanwhile, AccuWeather Exec. VP Barry Myers told R&R that
his company has filed a counterciaim against USRN in the breach-
of-contract portion of the suit. USRN is also suing Westwood One
over what it says was tortious interference in USRN's contract with
AccuWeather. That contract ended Dec. 29, 2003.

Interep Seeks 10% Ad Share For Radio By 2010

nterep this week declared a goal of increasing radio's share of

media dollars, currently at around 8%, to 10% by 2010. Interep's
recommendations in its “10 x 10" initiative include increasing NTR
through better research and targeted proposals, asking radio to as-
sign strong national sales managers, keeping sellers up-to-date on
all station promotions and special events, and maintaining high stan-
dards of accountability in running spots as ordered.

Big City Radlo Distributes lis Entravision Stock

ig City Radio’s board of directors last week approved an initial

liquidating distribution for the bankrupt broadcaster of approxi-
mately 2 million shares of Entravision class A stock, Big City's prin-
cipal remaining asset. The distribution was made Monday to hoid-
ers of Big City's common stock as of Feb. 6. Each holder of Big
City's class A or B stock received approximately one share of
Entravision stock for every seven shares of Big City. Big City filed
its dissolution with the Delaware Secretary of State on Dec. 23, 2003

and is working toward winding up its business.

Continued on Page 13

R&R Stock Index

This weighted index consists of all publicly traded companies that
derive more than 5% of gross eamings from radio advertising.

Change Siace
283 13004 e 2 1/30004- 110004
R&R Index 203.18 22326 2143 9% 1%
Dow Industrisls  7.929.30 1048807 1059383 +3M4% +1%
S&P 500 83815  1,13113 1,14276 +36% +1%
Earnings ny’s40 markets posted growth in 2008,
Continued from Page 1 and he projected that six of the nine
year. Infinity’s 2003 operating in-  markets that posted declines last year

come also decreased, slipping 3%,
to $975 million.

will report gains in 2004. “We have tar-
geted those situations, and we have

Despite the declines — which  taken action to tum around those sit-
were similar to quarterly drops In-  uations,” he said. “We feel very good
finity posted for most of the year—  about the progress we have made.
Karmazin on Tuesday was bullish  From everything that we're seeing,
about the division’s future. “Radio  radio will grow throughout the year
in 2004 has a shot at being the best  and will be an important contributor
year we'veeverhad,” hesaidonthe  to Viacom in 2004.”
company’s conference call, support- For Viacom overall, Q4 income,
ing his outlook with details about less the effect of a one-time $1.3 bil-
the strong business activity Infinity  lion goodwill charge, was 36 cents per
is already seeing this year. share — right in line with the fore-

“The guidance that I have given  cast of analysts polled by Thomson
you is consistent with our January  First Call — although net income

, what we have on the  slipped from $652 million (37 cents)
books in February and what we  in Q4 2002 to $630 million. 2003 net
have on the books in March.” Kar-  income per share was $1.39, also in
mazin expects each of Infinity’stop  line with Thomson First Call fore-
10 radio markets to finish upin Q1.  casts, as profit increased from $2.2

Healso said that whilemuchhas  billion ($1.24) in 2002 to $2.5 billion
been made of Infinity’s revenue in 2003.
dectines in 2003, 31 of the compa- EARNINGS - Soe Page §
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The Prmmples of Radio Research

“RESEARCH MUST BE ACT'ONABLE, not just “interesting.” It strategic

research does not deliver a clear-cut plan of action, it has not achieved its objective!??

“DATA IS JUST THE BEGINNING of successtul rescarch..»?
“ANALYSIS IS CRUCIAL to turn numbers into nsight and action. *? ¢3
“OBJECTIVITY IS ESSENTIAL. researchers must be receptive 1o whatever ;

listeners tell them. even if it doesn't fit conventional wisdom or preconceived notions. ?

“AGENDAS KILL OBJECTIVITY. kescurchers should i

not promote specific formats or strategies. They should be open to all of them.*?

“CONFLICTS OF INTEREST ARE DEADLY.

Researchers should not have syndication to sell you.
They should not own stations that compete with you.??

“HONESTY IS A MUST.

Rescarchers have to tell the truth. even if it hurts'??

“RESEARCHERS ARE NOT ALL THE SAME. 5

They must have the eaperience. methods and vision g
to deliver results for their clients.”?

For nearly two decades,

Mark Kassof & Co. has applied
our radio expertise and powerful
research techniques for some of
the biggest successes in

North American radio.

Learn more about how we can
help you. Call us at 734-662-5700.

MARK XNSSOF G GO.

e

www.kassof.com
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__RADIO BUSINESS

Earnings
Continued from Page 4

Viacom To Spin Off
Blockbuster Unit

Calling it a “difficult decision,”
Viacom Chairman/CEO Sumner
Redstone announced Tuesday that
the company by midyear will divest
its 81% stake in home-video giant
Blockbuster through a tax-free stock
transaction, explaining that releas-
ing Blockbuster from its Viacom par-
entage will benefit both sides.

“We continue to believe in Block-
buster ‘s fong-term prospects,. de-
spite the lifeless, consistently over-
blown and always erroneous predic-
tions of-its demise,” Redstone said
during the Tuesday conference call.
“But the business is evolving and
moving away from our core areas
of focus.

“Blockbuster will be far better po-
sitioned as an independent compa-
ny and better able to pursue the
strategies that will keep it at the fore-
front of its industry. Viacom, too, can
better focus on its core businesses as
a separate entity. This is an impor-
tant step in the continuing evolution
of Viacom.”

Meanwhile, Karmazin said the
spinoff decision doesn’t mean Via-
com is moving away from growth.
He said, “If at any time we find that
our portfolio is lacking and that we
need to add to our portfolio— either
by buying something or building
something — we have the financial
flexibility to do whatever we need to
do. The free cash flow that our com-
pany generates can always be used
for the benefit of our shareholders.”

Standard & Poor’s said late Tues-
day that it doesn’t expect the spinoff
to affect its rating or outlook for Vi-
acom

Radio One Beats The
Street
Urban radio specialist Radio One

on Tuesday reported Q4 2003 prof-
its of 9 cents per share — 2 cents

ahead of Thomson First Call’s con-
sensus estimate of 7 cents — as net
income applicable to common share-
holders grew from $4.6 million (4
cents) to $9.4 million and net broad-
cast revenue grew 1%, to $77.4 mil-
lion.

The company attributed the gains
to revenue growth in its Washing-
ton, DC; Cincinnati; Dallas; India-
napotis; and Raleigh markets but
noted that the gains were partially
offset by weakness in its Charlotte,
Louisville, Philadelphia and Rich-
mond operations. Q4 station oper-
ating income improved 7%, to $41.7
million, while free cash flow grew
33%, to $20.5 million.

For 2003,Radio One’s net income
per share came in at 32 cents, also 2
cents ahead of Thomson First Call
estimates, as the company’s eamings
swung from a loss of $13.1 million
(13 cents) in 2002 — including a one-
time charge of $29.8 million —to a
profit of $33.6 million in 2003. Radio
One’s 2003 net broadcast revenue
improved 2%, to $303.2 million, while
station operating income grew 5%, to
$159.5 million, and free cash flow
jumped 46%, to $77.8 million.

Looking ahead, the company ex-
pects to report Q1 revenue and sta-
tion-operating-income growth in the
mid-single-digit range. Radio One
CFOScott Royster said during Tues-
day’s conference call that he believes
the company can top those forecasts
but added, “I'm having a hard time
shaking the uncertainty bug.”
Citadel Exceeds Forecasts

Citadel reported a Q4 loss per
share of 11 cents, a penny ahead of
the consensus estimate of 12 cents
from Thomson First Call analysts, as
Q4 net losses narrowed from $16.8
million (17 cents) to $13.6 million. Q4
net losses were affected by a $1.2
million write-off tied to some of the
company’s debt. Net revenue grew
8%, to $102.2 million, which Citadel
attributed to a combination of high-
er revenue at its existing stations and

the §3.8 millon in net reveme con- | TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

© WBAR-AM/Bartow, FL $325,000

© WSRA-AWAlbeny, GA $127,500

* WJBC-AM & WBNQ-FMW/Bloomington, WJEZ-FM/Dwight,
WBWN-FM/Le Roy (Bloomington) and WTRX-FM/Pontiac, IL
swap for WXTA-FWEdinboro (Erie); WIOV-FMEphrats
(Lancaster); WRIE-AM, WOQHZ-FM & WXKC-FWErie; and
WIOV-AM/Reading, PA and a yet-to-be-determined cash

tributed by the New Orleans and
Des Moines stations Citadel ac-
quired from Wilks in September
2003.

Citadel’s Q4 operating income
rebounded from a loss of $4.6 mil-
lion to a profit of $4.9 million, which
the company attributed to its in-
creased revenue and decreases in
noncash stock-compensation ex-
penses. Free cash flow more than
doubled, jumping from $13.1 mil-
lion to $30.6 million. Citadel Chair-
man/CEO Farid Suleman said he
is pleased with the company’s Q4
results and singled out the integra-
tion of the Wilks stations as a high-
light. He added, “The company is
well positioned to grow from exist-
ing stations as well as acquisitions
in 2004.”

Citadel’s full-year 2003 net loss
was $89.6 million (83 cents per
share), compared to$89.2 million (93
cents) in 2002, Meanwhile, net reve-
nue improved 7%, to $371.5 million.
Citadel’s 2003 operating loss nar-
rowed from $41.7 million to $4 mil-
fion, which the company attributed
to higher revenue and a decrease in
noncash stock-compensation ex-
penses. Meanwhile, free cash flow
skyrocketed 83%, to a record $91.2
million for the year.

Looking ahead for 2004, Citadel
expects annual revenue to grow in
the mid-single-digit range and fore-
casts that operating income, exclud-
ing noncash expenses, will range
between $168 million and $173 mil-
lion. These estimates exclude the
company’s recent purchase of four
stations in Memphis.

Journal Radio Sees Gains

Joumnal Communications’ oper-
ating revenue from radio stations
was flat at $20.2 million in Q4 and
flat at $77.9 million for 2003. Oper-
ating eamings from radio stations
increased 12% in Q4, to $5.6 million,
and 11% in 2003, to $16.8 million.
The full-year gain was due primari-

amount

® KELY-AM & KCLS-FM/ELly, NV $178.000
© WKLL-FMW/Franktort and WTLB-AM & WRCK-FM/Utica, NY

$2.75 million
¢ KAOC-FM/Cavalier, ND $1

© WNRG-AM & WMJD-FM/Grundy, VA $200,000
Full transaction listings, posted daily, can be found at

DEAL OF THE WEEK
® WFHR-AM & WGLX-FM/Wisconsin Rapids

W Point), W1
$4.01 million

TERMS: Asset sale for cash

BUYER: NewRadie Group, headed by President/CED Mary
Quass. Phene: 319-862-0300. it owns 25 other stations,
including WDLB-AM, WLIY-FM, WOSG-FM & WYTE-FW/

Wansaw-Stevens Point.

SELLER: Bliss Commmmications inc., headed by President
Sidney H. Bliss Jr. Phone: 608-754-3311

2004 DEALS TO DATE

Dollars to Date: $229,414,530
(Last Year: $2,451,069.267)

Dollars This Quarter: $229 414,530
(Last Year: $715.826,326)

Stations Traded This Year: 98
(Last Year: 912)

Stations Traded This Quarter: 98
' (Last Year: 210)

ly to reduced administrative and
selling expenses.

Overall, Joumal’s net income in-
creased from $14.3 million (18 cents
per share) to $18.8 million (23 cents)

THE ‘HOUSE’ IS CLOSED.
THE PARTY HAS MOVED.

INTRODUCING

in Q4. For 2003, net income climbed
from $57.9 million (73 cents) to $66.8
million (84 cents).

Additional reporting by Adam Jacobson.

WWW:aim ericantadioRister-eaia
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LOOK WHO'S
'COMING TO TRS!

PETER JENNINGS

TONY SNOW MIKE WALLACE
Don’t miss the most talked about annual event in
Talk radio - R&R’s Talk Radio Seminar 2004! RENAISSANCE HOTEL
Fill out and submit registration form below. WASHINGTON, DC
For full agenda, or to register online, go to
www.radioandrecords.com.

o REISTER NOW)

/4 assemian razs

registration
There is 3 $50.00

FAX THIS FORM BACK TO 310-203-8450 JANUARY 31 - FEBRUARY 20,2004 $450 s e

OR MAIL TO: " Please print carefuly or type in the formbeiow. | AFTER FEBRUARY 20, 2004 January 30, 2004

:86‘.*;0&:;:28 Seminar 2004 it gaymart mustaccompany gtion | ON-SITE REGISTRATION ONLY  $500

Los Angeles, CA 90051-6708 oot i Ao

OR REGISTER ONLINE AT www.radioandrecords.com METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $_____
Q viea QO MasserCara Q Amencan Exprees Q oecover O chea

Month Dete  Signatre

Print Cardhoider Name Here

‘Call the R&R Talk Radio Seminar 2004
QUESTIONS? Hotline at 310-788-1696
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Renaissance, Washington, DC

Thank you for requesting reservations at the
| Renaissance Washington, DC. Our staff would like to take the opportunity to ]
| extendawarm welcome to you during your upcoming meeting.

|
|
|
I
; I
{ * To confirm your reservation, your arrival must be guaranteed by charging two FOR HOTEL neseavmo;srj' ;‘-&AQEZZ'LL ¢
| nights deposit to a major credit card, or you may send payment by mail. Deposits 202-898-9000 or 800-468-3571 |
i will be refunded only if reservation is cancelled by February 6, 2004. Or maii to: |
I * Reservations requested after February 6, 2004 or after the room block has been Renaissance Washington, DC i
| |
; |
' {

filled are subject to availability and may not be available’at the Seminar rate. 999 9th Street N.W.
Washington, DC 20001

www.renaissancehotels.com/wasrb (Group Code radrada)

» Check in time is 3:00 pm; check out time is 12noon.
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MANAGEMENT MARKETING SALES

R&R February 13, 2004

Sales Promotions

Make money and make your station look good

[n an ideal world, a winning sales promotion would
generate new revenue, build audience, enhance the
station’s image — and maybe even take dollars off the
table that would otherwise go to a competing station
or other media. The guidelines below will help you
create a promotion that will make money and improve
the listeners’ perception of your station.

1. Every promotion needs a
“management check valve.” The

advertising. Spots and promos must
be heard often enough to make a

sales manager and pro-
gram director should ex-
amine the promotion’s
structure and rules to
make sure it doesn’t con-
flict with other clients’
needs or station policy,
that it builds audience

strong impression. But....

5. Avoid promo over-
load. Yes, 20 sponsors
times 10 promos a day
equals 70 mentions a
week. But listing 20 spon-
SOTS in one promo is sure
to fail both the station and

rather than being a tune- the clients. The sales man-
out and that it doesn't vi- ager and PD need to
olate any laws (especial- John Lund check the details and de-
ly lottery laws). This process ensures  vise a workable plan that keeps clut-

that the station’s license is protect-
ed. Every promotion needs a care-
ful review and to be cleared by man-
agement before it hits the air.

2. Revenue and station involve-
ment should be in direct propor-
tion. A client spending $30,000 a
year obviously deserves more pro-
motional involvement than one
spending $5,000. The more revenue
that’s involved in a promotion, the
more the station should commit to
it. Don’t spend a disproportionate
amount of time and resources to net
a $1,000 order. Instead, package
small sales-promotion commit-
ments into the station’s umbrella
contest or talent features.

3. Recognize the limitations of
your promotional inventory. Deter-
mine what the prospect really
wants. Is it a big sales promotion, or
just a deal on an ad schedule? If the
buyer is an agency, the answer may
be “Something that makes me look
good to the client.” In other words,
something that counts. That may be
a bonus schedule in nonpeak times,
a remote or a contest that's self-con-
tained in the sponsor’s commer-
cials. You may be able to simply
bonus the spots that contain contest-
entry info and announce the winner
of a drawing at the sponsor’s remote.
Translation: no need for a sales pro-
motion.

4. Commit to good frequency for
success. Frequency is the heartbeat
of radio in both ad schedules and
promos. It benefits all advertisers
and sets ug apart from newspaper

ter out of the sales promotion.

6. Offer what the client really
needs. For example, some clients
love in-store entry boxes, but others
hate them. The sales rep should
know the hot buttons. An entry box
at a plumber’s or lawyer’s office
makes little sense, but it’s great at
restaurants, mall locations or re-
motes.

Let's say the client just wants to
increase traffic (who doesn't?). Col-
laborate on bounce-back coupons
for remotes and staff appearances to
give attendees a reason to shop with
the client again. Try to collect names
at remotes to furnish to the client for
their own followup.

In short, look for individualized
ways to provide a tangible display
of your station’s value ‘beyond the
schedule.

7. The tength of a promotion and
the length of the ad schedule don't
have to match. All too often, we find
clients wanting a 13-week promo-
tion to match their 13-week buy.
There are very few contests or pro-
motions that sustain audience inter-
est for more than five weeks, let
alone 13. Long promotions wear lis-
teners out and take away promo-
tional time needed for other adver-
tisers or events. Remember that
most promotions are effective in the
two- to five-week range.

8. Sales promotions should bring
in new dollars, not swapped bud-
gets. Your goal is always to increase
sales, so offer promotions for addi-
tional budgets, or offer them to new

Lanann oo ot

By John Lund

advertisers who will buy more time.
New dollars rule!

9. Make the advertiser feel good.
We're talking about follow-through.
Did the promotion draw a good
crowd and result in better sales?
Post a photo to your website of a
prize winner posing with the spon-
sor. Frame copies of the picture, with
your logo in the comer, for the lis-
tener and for your client.

Create a sales-promotion invoice
that shows the value received. Get
the jocks to do a wrap-up on the air
about the big crowd that showed up
for the remote event. Present the cli-
ent with a best-of tape or CD of the
audio elements — promos, delight-
ed winners, client interviews and
highlights from the remote.

10. Document your success. Hav-
ing-completed a successful promo-
tion should make securing the next
promotion much easier, especially if
you document your success through
testimonial letters from the client.
Include all the details of what made
the promotion work so you can
pitch the promotion (or a variation)
again in the future. Show the pack-
age to other advertising prospects
and use it for sales-staff training,

John Lund is President of the
Lund Consuttants to Broadcast
Managerment and Lund Media
Research, a full-service, sales-
onented multiformat radio
consulting and research firm in
San Francisco. Reach him at
650-692-777, john@lundradio.com
or via www.lundradko.com.

Brand Appeal?
It’s In Your Brain

By Dr. Carl Hammerschlag

Researchers have discovered the area of the brain that
responds to advertising, and that discovery has led to a
whole new specialty, calied “neuromarketing.”

It began when Baylor Medical School neuroscientist Dr. Reed
Montague wondered about “The Pepsi Challenge.” Do you
remember those commercials from the "70s and '80s that pitted
Coca-Cola against Pepsi? Pepsi was usually the winner, and
Montague wondered why Coke sold more if it didn't taste better.

So Montague re-created “The Pepsi Challenge™ while monitor-
ing the brain activity of the participants. He, too, found that in blind
taste tests, Pepsi was preferred. On examining the brain scans, he_
found that the people who chose Pepsi had a stronger response in
an area of the brain cailed the ventral putamen. Deep in the brain,
the putamen triggers our feelings of having been rewarded.

Montague then repeated the test, but this time he toid the
subjects which of the samples was Coke. The outcome was
remarkabie: Almost all the subjects said they preferred Coke. Their
brain scans lit up a different area — not the ventral putamen, but
the prefrontal cortex. That's the area of the brain that controls our
high-level cognitive powers.

When participants were told which drink was which, they
thought in a different way about the taste of Coke, They were
associating the dnink with their own pieasant memories. in other
words. the brand — the image — was more important than the
taste.

A recent article in New York Times Magazine suggests that big
companies will hire “neuromarketers” to develop sales campaigns
geared to create a cortical response. After all, branding is about
getting people to associate what is being sold with pleasant
memones.

Companies will scan the brains of potential customers to see
what triggers the prefrontal cortex. When neuromarketers see the
advertisement produce the desired response, they'll know they've
found the *| want it” button. Marketers will target our brains so all of
us will be itching to buy whatever they are selling.

Editor's note: This article was suggested by Erickson Media
Consuiltants’ Doug Erickson, whp writes, "Radio has never been
very sophisticated when it comes to markeling its own product.

For some, the very existence of a marketing budget is a distant
mernory. | encourage you o create more ‘rewards’ for your
listeners and link your product to strong, emotional memories that
can be recalled when needed.” Erickson can be reached at
emcpres @ compuserve.com.

An intemationally recognized author, physician, speaker and
healer, Dr. Cart Hammerschlag is one of the world's leading
proponents of psychoneuroimmunology, the science of the mind-
body-spinit connection. A Yale-trained psychiatnst, he Is a faculty
member at the University of Anzona Medical School and an
aadvisory board member to Shape magazine.

advertisers.

News In Brief

Katz Marketing Dimensions Expands Staff

Katz Media Group's radio-based integrated marketing unit, Katz Marketing Dimensions, Is beefing up
personnel in its Chicago, Los Angeles and New York offices, all reporting to Sr. VP/GM Ann Leary.
Marketing Dimensions also has staff in Atlanta, Dallas, Detroit and Philadelphia. Pointing to successful
2003 campaigns with Blimpie's, T-Mobile and Unilever, Katz Dimensions President Bonnie Press said,
“We have had significant success with programs that combine the brand-building assets of radio with the
traffic-building elements of sales promotion.”

Kendrick Heads innovative Radio Solutions

Former KDFC-AM & FM & KKSF/San Francisco GM David Kendrick is named President of new
independent local-radio rep firm Innovative Radio Solutions. innovative combines the assets of eight San
Francisco stations: ABC's KGO, KMKY & KSFO; inner City's KBLX; and Bonneville's KOIT-AM & FM,
KDFC-FM & KZBR. The joint venture allows the stations to combine their on-air and web audiences and
their promotional, merchandising, event marketing and other resources to serve primarily non-radio

-
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Distillers Adopt
New Ad Standards

I he nation’s brewers and distillers say
they are committed to responsible adver-
tising, and their industry has a long his-
tory of self-regulation through its Code
of Responsible Practices governing ad-
vertising activities. The Distilled Spirits
Council of the United States and the Beer
Institute recently revised the 68-year-old
code, setting new advertising and mar-
keting standards for member companies’
more than 2,800 liquor, beer and wine

products.

The key changes to the code:

® Seventy percent adult demographic is required for
all ad placements and prometional events.

* Transparency: There will be public reports on com-
plaint decisions. :

¢ Promotional events should discourage activities that
reward abusive drinking.

¢ Outside advisers have been added to the code-com-
pliance process.

* Statements on drinking responsibly will appear
when practicable.

® Age-verification mechanisms will be put in place on
industry-related websites.

* Models or actors in advertisements should be at
least 25 years old.

* Advertisements should not portray alcohol as a “rite
of passage.”

¢ There are now clear provisions regarding sexual
content in advertising.

Format Preferences For 21+ Adults

According to Scarborough, here’s how 11 formats in-
dex in aduit preference. Note that Alternative, CHR/
Pop, CHR/Rhythmic and Urban skew youngest, leav-
ing those formats vulnerabie to a loss of alcohol adver-
tising under the new 70% 21+ guidelines, which took
effect on Jan. 1.

Here’s how major formats index in adult listenership:

News 105
News/Talk 105
Oldies 103
AC 102
Country 101
Classic Rock 100
Hot AC 9
Alternative 89
CHR/Pop 89
Urban 86
CHR/Rhythmic 84

Anheuser-Busch estimates that CHR stations overall
have a 64% adult audience, with 62% adults in afternoon
drive, 57% on weekends and just 44% in evenings. The
beer company says Alternative stations average only
58% adult composition in evenings, while Urban out-
lets register 65% 21+ in that daypart.

Beer Drinkers’ Format Preferences

Many popular formats index above average with beer
drinkers, but Alternative, CHR/Pop, CHR/Rhythmic
and Urban are at risk to lose alcohol advertising because
of their significant youth listenership.

Following up last week’s report on domestic regular
and light beer brands, here’s how Scarborough ranks 11
radio formats for beer in general and for imported
brands. An example of how the indexing works: Import-
ed beer drinkers are 62% more likely to have listened to

an Alternative station in the past month than the aver-
age adult. Non-alcoholic beer brands are excluded.

Format u Reguisr  Domestic imporied
AC 102 103 9% 104
Alternative 132 136 145 162
CHR/Pop 110 17 108 115

CHR/Rhythmic 115 110 114 147
Classic Rock 128 130 137 130

Country 9% 12 91 77
Hot AC 14 119 13 1n9
News 110 93 120 132
News/Talk 106 101 112 106
Oldies 103 106 102 98
Urban 100 89 109 124
Imported Brands
Formst Amgtol Light Sucts Corems  Festors  Howston
AC 121 108 156 9 104

Alternative 234 151 166 181 164
CHR/Pop 140 9 127 107 13
CHR/Rhythmic 137 120 181 119 193
Classic Rock 141 172 13 171 n7

Country 64 6 7% 8 &
Hot AC 48 103 122 13 107
News 182 184 117 120 148
News/Talk 130 127 8 116 98
Oldies 100 9 92 102 95
Urban %0 9 135 10 197

Source: Scarborough 2003

Editor’s note: This information is a continuation of RER’s
coverage of the recent changes in radio-atvertising policy. Plarse
see last week's issue for more details on the impact of the alco-
hol industry's new audience-composition requirements.

Pros On The Move

¢ Lisa Amador exits radio to become Exec.
Director/Development for the Sutter Medical
Center of Santa Rosa, CA, overseeing several
departments and philanthropic activities for the
rnedical center and Sutter Warrack
Hospital. She was most recently the GM for
Maverick Media’s Santa Rosa, CA cluster.

* Zoe Burdine-Fly is the new Director/
Sales for Regent Communications’ six-station
Flint, MI cluster. She most recently worked as
GM for Citadel's Syracuse cluster and brings
experience In the Flint market from a term as
GM of WFBE & WTRX.

« Dave Demer is named to run Interep’s
new Event Shop division, designed to create
additional NTR streams for clients, particularly
through product placement at events. Demer is
a former Katz Radio Group executive. Aiso,
Rich O'Sullivan, formerly an AE for KRG's
event-marketing division, joins the Event Shop
as an AE. '

* Kevin Meyer is appointed Director/Sales
for the seven-station Cumulus cluster in
Odessa,TX. Meyer most recently served five
years as Director/Sales for Clear Channel's
Corpus Christi, TX cluster. His background
also includes terms at stations in Kansas City
and St. LouiS. Meyer's new post reunites him
with longtime Corpus Christi colleague Kent
Cooper, who became Market Manager for the
Cumulus/Odessa cluster in October.

Affluent Consumers
Still Love Radio

According to Interep, the affluent market — aduit house-
hoids with annual incomes of $100,000 or more — has
more than doubled in the past six years and currently rep-
resénts 36.9 million adults, or 18% of the U.S. population.
The affluent market is growing at five times the rate of the
general population.

* Households in the top 20% of the income scale actually eam
half of the country’s total income, and the top 5% of households
eamn 22% of the total doltars. To rank in the top 20% in income, a
household needs to bring in $84,016 annually, and to make the
elite top 5%, the income earmers need to generate $150,002. Sixty-
three percent of affluent households have annual incomes of
between $100,000 and $149,999; the remalning 37% are in the
$150,000-plus range.

The Great Wealth Meiting Pot

Between 1991-2001, the number of $100,000 households
increased 32%. And minorities are heading up a growing number
of these aftiuent households: Between 1991-2001, the number of
aftluent African-American households jumped 64%, while among
Hispanics, the figure skyrocketed 126%.

The majority of affluent households are still headed by one or
two wage-earming adults — and, increasingly, by women —
between the ages of 35 and 54. But the baby boomers are getting
older, and adults 55+ now account for 19% of affluent households.
This segment also has the highest discretionary income and net
assets of any age group. At the older end of the demo, seniors and
retirees represent an ever more lucrative consumer market, as
seniors today are more likely than seniors of any previous
generation to have a combination of free time, money and heaith
that lets them enjoy their resources.

Where The Money Goes

The average annual expenditure in the highest income bracket is
$77,125 — aimost twice the average of $39,952 for all households.

Aftluent households tend to use a slightly lower percentage of
their income for the basics, such as food at home, housing and
transportation. They tend to spend a slightly higher percentage of
income on apparet and entertainment, and a substantially higher
percentage on personal insurance and pension savings. The
largest expenditure categories break out as foliows:

Percentage Of Total Spending

Total
Category Affuents* Households
Housing 311 329
Transportation 18.2 19.3
Insurance and pensions 154 9.5
Food at home 59 7.8
Food away 59 57
Entertainment 53 49
Apparel 45 44

Source: U.S. Bureau of Labor Statistics
*Top 20% of households based on income
Radio Reaches Affluent Americans

Time demands are perhaps the biggest obstacie for advertisers
trying to reach the affluent market. Aftiuents have more Intemet-
connected computers, cell phones, magazine and newspaper
subscriptions, premium cable and satellite services, DVD players
and other media alternatives than the average household.

Fortunately, radio is an effective way to reach affluents. Ninety
percent of affluent aduits listen to radio every week. From 6am-
7pm weekdays, that figure is a solid 82% — 65% in moming drive
and 56% in afternoon drive. However, the figure falls to 38% in
middays, which creates a challenge for broadcasters.

Interep maintains that spot radio is especially suited to targeting
affluent individuals because atfluents are geographically centrai-
ized: Nearly a third of the nation’s households with $150,000-plus
incomes are in the top 10 metros.

Which Formats Score Best With Affluents?

The approximate figures below show the formats that attract
the highest goncentration of affluent households when measured
against the general adult population.

Format index
News 215
Sports 195
Ciassical 180
Talk 170
Alternative 165
News/Talk 165
Smooth Jazz 155
Soft AC 153

Source: Mediamark Research, fall 200.1

www.americanradiohistorv.com
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60-Second Copywratar

So Your Client Wants
To Star In The Spot

By Jeffrey Hedquist

What’s the easiest way to get clients on the air? Put  Announcer: incredible! What a great
them in the commercial. What's the quickest way to combo!
make a bad commercial? Same answer!

Unfortunately, there are very few
Frank Purdues, Lee lacoccas, Victor
Kiams or even Dave Thomases out
there. Most clients think they can pull
off being great spokespeople. Most
are wrong.

Are there ways vou can fulfill a
dient’s desire for 60 seconds of fame
and still make a commercial that
works? Yes.

If the owner is a great storyteller or
has an exceptional personality because
he's 50 outgoing — or maybe because
he sounds sodeadpan — or if the own-
er’s name is on the letterhead, it might
make sense to use him.

For Bob’s Automotive, let’s hear
from Bob how he got started fixing
cars at 14; how he got his first fixer-
upper before he could drive; how he’s
eaten, siept and breathed cars all his
life, continues to take courses and
makes sure he hires people with the
same love of cars and trucks that he
has. His name is on the door. His pride
can say a lot. But make it interesting.

Do an open-ended recording with
Bob. Get him talking about himself,
and record lots more than you'll ever
need. Most clients have great stories
tucked away in their memories. You
just have to be patient and probe for
them: “How did you get started in
business? What do you love about
what you do? What do you hate
about your business? What do you
do for your customers that no one
knows about? What emotional needs
do your customers have that you can
help them with?” Then edit the re-
sponses into several spots.

1f Bob can't tell a great story, tell it
for him. Just have him do the intro
and outro to each spot: “Hi, I'm Bob
and this is my story,” or, “I'm Bob,
and my name is on the door at Bob’s
Automotive.”

If client Jane has a sense of humor,
create a campaign that lets her poke
fun at herself. Maybe it’s an “inter-
view” where she never gets a word
in edgewise because the announcer
keeps interrupting to tell the audi-
ence what Jane was about to say.
Maybe customers keep interrupting,
or little emergencies keep appearing
that allow you torwork in benefits
through the way the client handles
them.

If client Ralph’s voice is deadpan,
contrast him\w:ith an announcer who

Most clients have
great stories tucked
away in their
memories. You just
have to be patient
and probe for them.

is truly excited about the benefits
Ralph’s business has for customers,
interspersed with Ralph’s unemo-
tional “yup” or “you bet.”

Record phone interviews with the
client’s relatives, and, using short
clips, build the campaign around
family stories about the client. Or
take a goes-nowhere story from the
owner, cut it apart and create an epic:

Frank: My customers are regular,
consistent.

Announcer: Frank Ambrosio, own-
er of Frank’s Restaurant, with another
amazing story!

Frank: She comes in about noon on
Wednesdays, orders the soup and the
grilled cheese.

Frank: Yep. That's her favorite. Some-
times a salad.

Announcer: Whoa, hard to top that
ore.

Frank: Well, then, she sometimes has
the lemon meringue for dessert, sone-
times not. Guess she likes it. Always
comes back.

Announcer: Another amazing story
from Frank's Restaurant!

Find ways to use your clients’
voices without making them carry
the ball for the whole spot. You could
end each commercial with the client’s
voice delivering a tagline that em-
bodies the client’s personality. You
might record a series of comments,
like "yes,” "no,” “Tell ‘em about our
guarantee,” “Your next car is waiting
for you,” or, “Here’s something vou
might not know.” Then simply write
spots around each comment.

Don’t take the easy way out by just
letting your client read 60 seconds of
copy. Find an interesting way to use
his voice to its best advantage, and
build him a success story.

I'd love to hear If you have
techniques for client-voiced
commercials that have
worked for you. Send them
to me at Hedquist Produc-
tions Inc., P.O. Box 1475,
Fairfield, IA 52556; 641-472-
6708; fax: 641-472-7400;
jetfrey @ hedquist.com; or
www.hedquist.com.

The Science Of Sales

; he new, 640-page third edition of arguably the best
book available on selling various media, Media Selling:
Broadcast, Cable, Print and Interactive by Charles
Warner and Joseph Buchman (lowa State University
Press), covers every angle of the sales process in

practical, how-to terms.

Media Selling is divided into six
sections: “The Marketing/Media
Ecology and Selling”; “Attitude,
Emotional Intelligence and Skills”;
“Knowledge”; “Opportunities, Prep-
aration and Persistence”; “The Fu-
ture”; and seven appendixes dealing
with cost-per-point, customer sur-

veys, negotiating and closing, plan-
ning, writing copy and more.

The book addresses newspaper,
broadcast television, radio, cable TV,
Yellow Pages, magazine, interactive
and outdoor advertising. In addition
to the strengths and weaknesses of
each medium, the authors tackle

-~
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Mark Your Calendar

Important dates and events for
February and March 2004

Send updates and additions to Jeff Green at
Jjgreen @ radioandrecords.com.

February

* Feb. 13-17 — National Religious Broadcasters Annual
Convention, Charlotte; 703-330-7000 or www.nrb.org

* Feb. 20-21 — Dan O’'Day’s PD Grad School, Los Angeles;
310-476-8111 or www.danoday.comv/pdgrad

* Feb. 22 — Tenth annual Screen Actors Guild Awards,
Hollywood (TNT-TV); 323-954-1600 or www.sagawards.com

*Feb. 22-24 — 2004 North American Broadcasters Association
Annual Meeting, Los Angeles; 416-598-9877 or www.nabanet.com

¢ Feb. 23 — Broadcasters’ Foundation Golden Mike Awards,
New York; 203-862-8577 or www.broadcastersfoundation.org

¢ Feb. 24 — Interep Power of Urban Radio Symposium,
Chicago; 212-916-0700 or www.interep.com

* Feb. 26-28 — American Women in Radio & Television
Leadership Summit & Business Conference, Washington, DC;
703-506-3290 or www.awrt.org

* Feb. 26-28 — R&R Talk Radio Seminar, Washington, DC;
310-788-1696 or www.radioandrecords.com

¢ Feb. 29 — Seventy-sixth annual Academy Awards, Hollywood
{ABC-TV); 310-147-3000 or www.oscars.org

¢ Feb. 29-March 3 — NAB State Leadership Conference,
Washington, DC; 202-775-3527 or www.nab.org

March

¢ March 2 — Country Radio Hall of Fame and Country Music
Disc Jockey Halt of Fame induction ceremonies, Nashville; 615-
327-4487 or www.crb.org

* March 3 — Second annual Katz Women's Career Summit,
New York; 212-424-6485 or www.katzwomenscareersummit.com

¢ March 3-5 — Country Radio Seminar 2004, Nashville; 615-
327-4487 or www.crb.org

¢ March 3-6 — Canadian Music Week, Toronto; 905-858-4747
or www.crmw.net

¢ March 7-9 — Great Lakes Broadcasting Conference & Expo,
Lansing, MI; 517-484-7444 or www.michmab.com

¢ March 11 — Eighteenth anncat Bayliss Radio Roast, New
York; 831-655-5229 or www.bayiissfoundation.org

¢ March 11 — Kagan Spring Radio Conference, New York; 831-
624-3105 or www.kagan.com

* March 12 — National Association of Black Owned Broadcast-
ers 20th annual Communications Awards Dinner, Washington, DC;
202-463-8970 or www.nabob.org

* March 12-16 — SXSW Interactive Conference, Austin; 512-
467-7979 or www.Sxsw.com

e March 17-21 — SXSW Music Conference, Austin; 512-467-
7979 or www.Sxsw.com

¢ March 21-23 — NAB Futures Summit, Pebbie Beach, CA;
202-775-3527 or www.nab.org

* March 26-27 — Northwest Broadcast News Association/
Minnesota Society of Professional Joumnalists Conference,
Minneapolis; 701-777-6505 or www.innovators.net

sales ethics, generating proposals,
servicing accounts, media research,
listening skills, time management, or-
ganization, delivery techniques,
competitive issues and many other
areas in fine detail.

Face-to-face training, such as that
offered by radio’s best sales manag-
ers, the RAB and other sales special-
ists, offers unique advantages that no
book can match. But for specific,
granular business methodologies,
strategic planning and sound reason-
ing, Media Selling is a standard-bear-
er for sales proficiency. Highly rec-
ommended. List price $49.99.

Media Selling
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Recording Academy debuts a new anti-piracy website

‘\l hen Recording Academy President Neil Portnow
got up to speak at the Feb. 8 Grammy Awards, we all
pretty much knew what he was going to say. After a
few remarks — leading nowhere, unfortunately —
about funds being cut for music education, he got into
his real message, about music piracy.

Portnow said, “We have spent the
past year researching and examining
the complex issues created by the
digital world, and this evening we
are announcing a national program
designed to educate and inform mu-
sic lovers everywhere about the seri-
ous issues and alternatives surround-
ing digital downloading of music.
We encourage you to visit our new
website, What'sTheDownload.com,
and learn about legal downloading
and the ethical choices you can make
about how you get your music.”

An interesting and even conciliato-
ry tone to take, and quite a change
from previous Recording Academy

Portnow then introduced a PSA
for unow.whatsthedownload.com fea-
turing a teenage girl downloading a
song, interspersed with clips of danc-
ers bopping in a club to Pink’s “God
Is a D).” As the download finishes,
our teenager says smugly, “Got it!”
Back at the club, the lights go out, the
music stops, and the dancers stand
around looking bewildered. The
WhatsTheDownload.com logo ap-
pears, and that’s it.

OK, I guess if everybody down-
loads major-label music illegally,
there won’t be any more major-label
music, eventually. But the spot nev-
er says that; it's strangely vague. So |

tirades (remember then-CEO Micha-  headed off to take a look at wumw.
el Greene's fire-breathing in 2002?),as  whatsthedoumload.com to see what this
Portnow never used the word piracy.  program is really getting at.
|
{

No CARP In 2004: New Webcast Rates Set

www.soundexchange.com.

resolved.

An agreement on webcast royalities, in negotiations since April 2003,
has been reached by the RIAA, the Digital Media Association and
various broadcasters and approved by the U.S. Copyright Office,
meaning there will be no need for a Copyright Arbitration Royalty Panel
to set webcast performance royatties for 2003 and 2004. (These
negoliations routinely run a year or so behind.) Under the new rates,
large, free "Net-only music streamers — Yahoo's Launch, for example
— pay .0076 cents per performance (that is, a single stream of a
copynghted work to a single listener), minus 4% of performances to
allow for technical problems. Broadcast streamers pay a rate of .88
cents per hour of programming streamed. Subscnption streamers can
pay either the per-performance rate or 10.9% of their subscription
1 revenue, with a minimum of 27 cents per month for each listener,
including users of free trial subscriptions. Most noncommercial AM and
| FM streams and smaller webcasters are covered by the royalty rates
set by the Small Webcasters Settiement Act and are not affected by
the newly set rates. SoundExchange has once again been designated
to receive and distribute the royafties. For more details, visit

KaZaa's Austraiian Offices Raided

Representatives of the Australian Record industry Association's anti-
piracy division on Feb. 6 searched the Sydney-based offices of peer-to-
peer network KaZaa's parent company, Sharman Networks, Sharman
partner Briliiant Digital Entertainment and the homes of Sharman CEO
Nikki Hemming and Director/Technology Philip Morie. The raids, which
aiso hit three major Australian universities, four Internet providers and
Austrafian telecom company Telstra, were conducted in an effort to find
documents supporting a copyright lawsuit that the ARIA has filed
against KaZaa. Following the raids, KaZaa asked the Australian courts
to delay the suit untit U.S. copynght holders' suit against the P2P is

By Brida Connolly
Associate Managing Editor

The Site

WhatsTheDownload is a good-
looking site, economically designed
with an inviting gray, orange and
blue color scheme. Says the home-
page, “We all love music. We listen
to it at home. We bring it with us on
the run. We share experiences
through it. But lately there’s been lots
of noise about music, how we get it
and what we do with it. That's why
you're here.”

The copy goes on to explain what
the site is supposed to be, in presum-
ably teen-friendly sentence frag-
ments: “WhatsTheDownload.com is
a place for music lovers to visit. To
learn. To chat. To get info. To be
heard. To get answers. To understand
that there’s so much more to music
than meets our ears.”

That links right into the meat of the
site, the info section headed “What's
The Controversy?” After a short in-

tro, the site sends users off to “The-

Lowdown,” and, though the authors
dent their credibility a little by using
“MP3” to mean any digital music file,
it's a simplified but accurate descrip-
tion of what downloading is and
who objects to it and why.

A right-side menu leads to “Just
The FAQs" (do teenagers really get
that reference?), and this short but
thorough rundown of copyright law
as it applies to peer-to-peer file-trad-
ing is the best thing on the website.
The authors’ decision here and
throughout the site to use “we” when
they mean “you” — as in, “Even if
we download only one song illegal-
ly, it's still, well, illegal” — is a weak-
ness and may well be understood as
condescending, but the content is
nonetheless worthwhile.

The FAQ's explanations of who,
exactly, is hurt by downloading and
the clarification that even if nobody
were hurt, P2P infringement is none-
theless illegal, are good to see, and
the specific refutations of P2P pirates’
reflexive “fair use” and First Amend-
ment defenses are thoughtful (and
long overdue).

The Response

Useful or not, will teens read this
stuff? Realistically, probably. not. The
influential P2P propagandists were
attacking the PSA campaign before
the Grammys even aired, and the
brand-new site is already being
lumped in with previous less-than-
successful attempts at pirate educa-
tion. From P2Prnet: “The same page
pumps up the RIAA’s God-awful
wtow.musicunited org, the Motion Pic-
ture Association of America’s appall-
ing wuwrespectcopyrights.org (MPAA),
the Recording Academy’s trashy glit-

“The iTunes Music Store Top 10 |

i( Apple’s iTunes Music Store is the leading non-subscnption digital- ]
music service in the U.S, offering a catalog of more than 500,000
songs from ail five major label groups and dozens of independents.
Here's a snapshot of the top-selling downloads on Tuesday, Feb.
10, 2004. [
!
i
1

Top 10 Songs
GREEN DAY | Fought The Law (And The Law Won)
OUTKAST Hey Ya!
BRITNEY SPEARS Toxic
. OUTKAST t/SLEEPY BROWN The Way You Move
NICKELBACK Someday
BLACK EYED PEAS Where Is The Love? !
MAROON 5 This Love
THE WHITE STRIPES Seven Nation Army i
FIVE FOR FIGHTING 100 Years
. THE DARKNESS | Believe In A Thing Called Love

Top 10 Albums

NORAH JONES Feeis Like Home

SIGUR ROS Ba Ba Ti Ki Do (EP)

. OUTKAST Speakerboxxx/The Love Below

THE WHITE STRIPES Elephant

INCUBUS A Crow Left Of The Murder

HARRY CONNICK JR. Only You i
KENNY CHESNEY When The Sun Goes Down {
FIVE FOR FIGHTING The Battie For Everything !
. MAROON 5 Songs About Jane

. MICHAEL McDONALD Motown
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@365 is the largest Intemet radio network, with thousands of stations in
a wide vanety of formats. Programmed by true music tastemakers from
around the globe, Live365 offers an enthusiastic audience for estabfished
and up-and-coming artists alike. In a workd of consolidated playhsts,
Live365 chants the tastes and preferences of today’s most vibrant music
community. Tracks with the most plays duning the seven days ended Feb.

5, 2004 are listed below.

Top Rock

311 Love Song

JET Are You Gonna Be My Girl L|VE ’COM

BLINK-182 | Miss You

INCUBUS Megalomaniac ]

EVANESCENCE Going Under Travis Storch+ 866-365-HITS

Top Country Top Blues

SARA EVANS Perfect TOMMY CASTRO You Gotta Do What...

TERRI CLARK | Wanna Do It All GUITAR BOY Two Tone Biues

CAROLYN DAWN JOHNSON Simpie Life  JOE BONAMASSA Woke Up Dreaming

TRACE AOKINS Hot Mama LOS LONELY BOYS Velvet Sky
L‘u” JACKSON Remember When WES JEANS Victim Of The Game

zoid wune.grammy.com and the loath-
some www.keepmusiccoming.com.”
(“Grammys Joins the Pig Parade”
was the contribution of the reliable
bozos at Boycott-RIAA.com.)

The pirate sites are also directing
users to the WhatsTheDownload.
com message boards, which have,
consequently, already been over-
whelmed by the music-stealing
crowd. Though the site promises that
abusive and insulting messages will
be deleted, there were plenty of abu-
sive posts to be found three days af-
ter launch, and, honest users were
being electronically shouted down
by the pirates.

The boards are drawing heavy
traffic, and, by sheer word count,
there’s probably more “F the RIAA”
(a message board member’s user
name, by the way) talk on this web-
site site than anti-piracy matenial. If
asite like this is going to have boards,
they absolutely must be moderated.
Boards are great for drawing traffic,

www.americanradiohistorv.com

but I don’t think running.an anti-
RIAA forum is what the Recording
Academy had in mind.

Even if it does have a silly name,
WhatsTheDownload.com is a bet-
ter-than-average effort to explain
what's really at stake in the down-
load wars. But the Recording Acad-
emy is going to have to do a better
job of promoting and maintaining
the site than it has done in the ear-
ly going, coming up with clearer,
more compelling PSAs than that
smirking teen (and an even fuzzi-
er-minded audio spot, available for
listening in the “Gallery” section of
the site) and chasing the jerks off
the boards.

A lot of anti-piracy education ef-
forts have been launched and forgot-
ten since Napster debuted, but this
one could be stronger than most.
Let’s hope the Recording Academy
takes good care of it — and can fig-
ure out ways to attract the people
who really need to see it.
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NEWSBREAKERS

KX0A/Sacto Goes Classic Alternative

After stunting since Feb. 2 with an “all Howard Stern, all the time” for-

mat, Infinity’s KXOA/Sacramento flipped from Rock to a ‘90s-focused Al- |

ternative format on Feb. 5 under PD Byron Kennedy. KXOA plans to change
its call letters to KHWD and is branding itself “Howard 93.7” to take ad-
vantage of Stem’s presence on the station.

“Howard Stern was the only thing on the station with ratings, so we
thought we’d build a whole station around it,” Kennedy told R&R. “They
used to play all these hair bands and '80s glam rock. We figured that if Al-
ternative and grunge killed that kind of music once before, in the ‘90s, we'd

let history repeat itself.”

Kennedy, who has been PD of CHR/Pop KSFM/Sacramento for three
years, added similar duties for KXOA last month. In mid-2003 KXOA
evolved from “Classic Rock That Really Rocks” to “Sacramento’s Hard
Rock” by adding ‘80s and "90s titles and currents.

Gerberding

Continued from Page 3

been my home for a long time, and
| will always value my time here.
I’'m proud of what I've accom-
plished. But | need to reassess
where | am at this juncture of my
career and my life and take some
downtime to rest and recharge.
Then | want to consider some new
challenges and tackle them.”
Gerberding is the Immediate Past
President of American Women in
Radio & Television and is part of the

Most Influential Women in Radio
group. She sits on the RAB board,
the FCC Advisory Committee for
Diversity in the Digital Age, the Na-
tional Committee for Strategic Alli-
ances for the Broadcast Education
Association, the Advisory Board of
the Institute for Women'’s Policy Re-
search and the RAB/BMI FastStart
for Radio Sales Success Minority
Scholarship Committee.

Nassau Media Partners will now
be headed by veteran Nassau execu-
tive G. Daniel Henrickson.

being

L.A. for nine years.

Ballance Becomes KOSY/Salt Lake PD

Lance Ballance has been named PD of Mercury
Broadcasting’s AC KOSY/Salt Lake City. He was for-
merly Asst. PD/MD/afternoon host at crosstown
KSFI and will remain off-air at KOSY for the time

“I'm thrilled bevond belief to be a part of this
team,” Ballance told R&R. “KOSY has always been
a truly great AC radio station that has had enormous
potential for growth. I'm very excited to be able to
help guide KOSY into the future in one of the most
competitive AC markets there is.”

Prior to joining KSFI in 2002 Baliance spent four years doing
middays at KBIG/Los Angeles. Before that he did swing on KOST/

Ballance

Grillet

Continued from Page 3
of the AM division is running with
News/Talk programming. We're
starting with one hour of Julie Stav
and three hours of Dr. Isabel, Mon-
day through Friday.”

When asked if there is a strong
market for Spanish-language News/
Talk in the US., Grillet said, “Of
course there is. This is the immi-
grants’ radio, for those who just ar-
rived and those already living here.
That's who we are. We like to call in

Mort Crim

The power of positive radio

~ BROADCASTINGE

Passion. Insight. Listeners.

Mort Crim speaks to listeners with optimism, humor, wit, and insight.
Never political or controversial, Mort is a winning broadcaster who can be
heard on over 1,300 stations including major markets, such as Los

Angeles, Philadeiphia, Boston, Dallas, and Detroit.

“My friend Mort Crim refuses to be one of those prophets of
gloom and doom. His message of hope carries power.”

Charles Osgood, CBS News

Increase your listeners with Mort Crim and his
daily inspiration of positive radio.

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
(mlevine@libertybroadcasting.com)

John Clark
{iclark@libertybroadcasting.com)

Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com
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and share our ideas, because we
want to be part of what's going on.
This is the kind of radio we were all
used to listening to in our countries,
and now we know there’s a market
for it here.”

Grillet had been VP/Promotions,
Affiliate Relations & Community
Affairs for Radio Unica since 2001.
From 1997-2000 she was Radio
Unica’s VP/ Affiliate Relations.

“From Day One, [ was one of the
five people who founded the now-
defunct Radio Unica,” Grillet toid
R&R. "1 worked very hard to leam,
and I fearned from mistakes and
successes. This is a new position,
and I'm ready to give it my all with
this great and important company
that is Univision. This is something
you always dream of in your ca-
reer.”

Drudge

Continued from Page 1

few years has also become a week-
end Talk radio star. His three-hout,
syndicated Sunday-night radio
show now airs on a reported 250-
plus stations nationwide, with such
major-market heavy hitters as
WABC/New York, KFI/Los Ange-
les, WLS/Chicago, WPHT/Phila-
delphia, KSFO/San Francisco,
WRKO/Boston and WMAL/Wash-
ington among the show’s affiliates.

A self-proclaimed loner and
news junkie, Drudge started his
popular website in 1995 because he
wanted to give the American
people information that he believes
is correct and important. Drudge’s
unique and dogged reporting style
has revolutionized the media in-
dustry. His scoop of the Monica
Lewinsky-Bill Clinton scandal
turned him into a household name
and made the Drudge Report into
one of the Internet’s most visited
websites. Today it attracts a re-
ported 150 million page-views each
month.

The trendsetting cyber-reporter
and Talk radio host shattered
records once again following the
recent firestorm surrounding pop
star Janet Jackson’s Super Bowl
appearance. Even as the game was
being played, the Drudge Report
posted the first still pictures of the
exposure of Jackson’s breast and
denials from both the NFL and

West
Continued from Page 3

out of small-market radio and move
it into large-market radio. I'm the
lucky one who got him before
someone else talked him into it.
Great radio does not depend on
market size.”

West told R&R, “it felt so good in
Seattle. The only thing | hope | can
measure up to is KLSY MD Darla
Thomas’ talent. She’s got super cre-
dentials. | hope to measure up to her
and the rest of the KLSY team. Cu-
mulus has been great, but this is an

| opportunity | can’t pass up — to

work with Marc and the rest of the
team.”

Herr

Continued from Page 3
the opportunity to participate in the
Verve Music Group’s future growth
and success. It's a great privilege to
work with Ron Goldstein and the
incredible Verve staff and an artist
roster that is unmatched in contem-
porary adult music.”

Herr began at Verve as a Product
Manager in 1992. He was promoted
in 1997 to Sr. Director/Product De-
velopment & Alternative Marketing
and in 1998 to VP of the Verve label,
overseeing its promotion, marketing
and publicity departments. In 2000
he was promoted to Sr. VP and
added oversight of the production
department. Herr began his career
at Island Records, working for the
Mango and Antilles labels.

Hilles

Continued from Page 3

very fortunate to have someone with
Drew’s tremendous experience and
expertise to lead our Denver cluster.”

When asked why he chose to take
on a new role in Denver, Hilles told
R&R, “This city is just terrific. But
beyond that, the great team Infinity
has here and the great heritage of
these properties — in particular,
KIMN and KXKL — give us a great
opportunity to grow. | can live and
work in such an incredible market
as Denver and work for a great
broadcasting company like Infinity.
I look forward to building an ex-
traordinary brand here in Denver.”

CBS that they knew of the stunt in
advance. The site went on to get
more than 30 times its usual daily
hits in the 24 hours following the
incident.

Drudge joins a TRS 2004 lineup of
special guest speakers that includes
ABC News' Peter Jennings, Fox
News’ Tony Snow and legendary
CBS News reporter and commenta-
tor Mike Wallace, who will be hon-
ored with the 2004 R&R News/
Talk Radio Lifetime Achievement
Award.

Online registration for the ninth
annual R&R Talk Radio Seminar, set
for Feb. 26-28 at the Renaissance
Washington, DC Hotel, remains
available until Feb. 20 at wuuw.
radioandrecords.com. Or fill out the
registration form on Page 7 of this

issue.
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Changes PROS ON

BUSINESS BRIEFS

THE LOOSE

Industry: Anthony Bongiovi
founder of multimedia production
company TB] Entertainment, has
launched a high-definition DVD-
production division.

Continued from Page 4
WHIO/Dayton tatk host Neil

Larrimore; 937-428-0719 or
nlamimore @ yahoo.com.
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NAB Announces Board Election Results

he following radio executives have been elected to two-year terms as board members of the National Associa-

FCC ACTIONS

Legislators Mull ‘Three Strikes’

Broadcast-Indecency Law
R euters reports that Fred Upton, Chaiman of the House Subcommitiee
on Telecommunications and the Internet, announced Tuesday that
he may propose legisiation that would call for revocation of a broadcast
station's license after three violations of the FCC's indecency rules. Upton,
who called the provision a “death penalty” for broadcasters, first bandied
the idea about during a broadcast-indecency hearing that took place be-
fore the infamous Super Bow! halftime show during which Janet Jackson's
right breast was exposed.

Upton's recently introduced bill, which aims to increase tenfold the
fines the FCC can issue for indecency violations, was scheduled to be
marked up by the telecom subcommittee on Thursday morning. The “three
strikes” provision could be added to the bill if it reaches the full House
Energy and Commerce Committee. Upton added that the FCC may need
an increase in its enforcement budget if Congress ultimately passes the
bill, which he hopes to get to the House floor for a vote this month.

FCC Logs More Than 200,000 Complaints Over
Super Bowl; Lawsuit Against Jackson Dropped

I n arelease issued Feb. 6, the FCC sald it “acknowledges the hundreds
of thousands of Americans who have registered their complaints about
the broadcast of this year's Super Bowl halftime show. While 1t is impos-~
sible to respond to each individual complaint, the commission will issue a
decision that will be posted on its website at www.fcc.gov at the conclusion
of the investigation.” That investigation was launched by FCC Chairman
Michael Powell the day after the Super Bowl.

Meanwhile, the Tennessee woman who last week filed a class action
suit against Janet Jackson, Justin Timberiske, CBS, MTV and Viscom
over the halftime show has withdrawn the suit, despite support from par-
ents around the country who contacted her attorney, asking to be included.

While Terri Carlin said her decision was driven in part by etforts under-
way In Congress and at the FCC, in her withdrawal notice she reserved
the right to refile the suit if those efforts don't accomplish the goals she
had hoped to achieve. According to Reuters, in addition to monetary dam-
ages. the suit sought to ban offensive programming during hours when
children are watching.

ABC News Vet To Moderate NBA2004
‘Regulatory Face-0ff’

s he did last year, ABC News stalwart Sam Donaldson will interview

FCC Chairman Michael Powell in a one-on-one session at this year's
NAB2004 Chairman's Breakfast, set for April 20 in Las Vegas. “Watching
Sam Donaidson match wits with Michael Powell has been one of the
convention highlights in recent years.” said NAB President/CEO Eddie
an.'nhasboonastam-man-awy.no-hold&bamdmwmh
expecting nothing less this year.”

The same day. John Cochran, ABC's chief Washington correspondent,
will moderate a session at which FCC Commissioners Kathissn
mw,mmmmmnmw
Telecommunications industry Association acting director Michesl Gallagher
10 tackde such hot-button topics as broadcast indscency, the status of the
FCC's media-ownership rules and the transition 10 digital radio. The ses-
sion will take place from 4-5pm at the Las Vegas Convention Center, where
this year's NAB convention is being held.

Clear Channel/Rosneke, VA Fined
Fer Public-Flie Vielstions

he FCC has fined four of Clsar Channel/Roancke, VA's siations —

CHR/Pop simuicast WJJS & WX, Classic Hits WMJA and Rock
WROV — $3.000 each for falling to maintain records of community-out-
reach efforts in their public fles from August 2000, when Clear Channel
acquired the stations, through Q2 2003, The fines were based on the
FCC's determination that local management was unaware of a rule re-
quiring such records. While FCC reguiations allow for a penalty of up 0
$10,000 per station, the FCC cut Clear Channel a break because the
company was forthcoming in admitling the oversights in the stations’
Tiumble’ Florida Siatien Fined $7,000 By FCC

espite portraying itsell as a “small daytime radio station operating out

of a humbie mobile home.” Religious WCVC-AM/Tallshasses, FL
was fined $7,000 by the FCC after & commission inapecior ciscovered that
the station’s transmitter wasn? fully enclosed by a fence. While WCVC
acknowledged that part of the fence may have been knocked down when
the station had a new tower installed, it argued that the FCC should cancel
or reduce the fine due 1o WCVC's history of compliance and the businees’
small size. The FCC ruled that since the station hadn't submitted any finan-
cial data to support a hardship claim, the full fine would be imposed.

tion of Broadcasters. Their terms will begin in June; incumbents are listed with asterisks. Buckley Radio's
Joseph Bilotta (New York, New Jersey); Eure Communications’ Brad Eure (Delaware; Washington, DC; Mary-
land; Virginia); Glory Communications’ Alex Snlpe (North Carolina, South Carolina); WCKW-AM/New Orleans’
Stephen Levet (Louisiana, Mississippt); Emmis Communications’ Jetf Smulyan® (Indiana); Bick Broadcasting's
Bud Janes (Missouri, Kansas), NewRadio Group’s Mary Quass (lowa, Wisconsin); Three Eagles Communica-
tions’ Rolland Johnson® (Colorado, Nebraska); VictoriaRadio Works' John Barger (South Texas); Wagonwheel
Communications’ Alan Harris® (Montana, idaho, Wyoming); Elko Broadcasting's Paul Gardner (Arizona, Nevada,
New Mexico, Utah), KHWY Inc's Howard Anderson (Southern California, Guam, Hawaii).

Dees

Continued from Page 1

he “owes a debt of gratitude” to his
longtime fans and that he looks for-
ward to “several more years with
the Weekly Top 40 countdown pro-
gram, which is syndicated by Clear
Channel-owned Premiere Radio
Networks.

He then aired snippets of memo-
rable show moments from years
past as Enya’s “Only Time” played
in the background. Dees made no

I OROADCASTINGE

Passion. Insight. Listeners.

mention of new American Top 40
host Ryan Seacrest, who is expected
to succeed Dees at KIIS later this
spring.

Dees’ announcement came six
days after he teased listeners — and
every L.A. media outlet — that he'd
be making “a life-changing an-
nouncement” on his Feb. 4 show.
The news turned out to be the relo-
cation of all eight Clear Channel/Los
Angeles stations into one facility.

Sources told R&R that a final
multimillion-dollar, five-year deal

Heloise is the world's most trusted name in househoid advice, currently
airing on 400 stations nationwide. Her full-length show Ask Heloise, and her
90-second feature, Hints From Heloise, provide household tips that will have
your listeners tuning in faithfully. She is, in fact, the best way for you to reach
women 25-54 years of age.
Just look at Heloise's credentials:
¢ Hints From Heloise appears seven days a week in over 500 newspapers
across the US and in 20 countries
¢ Contributing editor and columnist for Good Housekeeping magazine

¢ Author of 8 books, including Get Organized With Heloise (2004)

Build your audience with Heloise, the most trusted
name in household advice.

John Clark

Contact information:
Bruce Wernick
({bwemick@libertybroadcasting.com)

Michael Levine
(mievine@libertybroadcasting.com)

(ictark@libertybroadcasting.com)
Tl : 888.727.9629 (toll free)

Fax : 973.438.1727
Website: libertybroadcasting.com

to continue as KIIS’s moming host
and as host of Weekly Top 40 was
offered to Dees. Clear Channel/
L.A. executives would not com-
ment on Dees’ departure on Tues-
day.

Dees’ first morning show on
KIIS aired on July 13, 1981. From
April 1979 until October 1980,
he hosted mornings at then-Top
40 KHJ/Los Angeles. Before
that he held successful wakeup
shifts in Memphis at WHBQ and
WMPS.

~ee——
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NATIONAL MUSIC FORMATS

Music
CHoice

30 miltion hormes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

T LST

Seth Neiman
RICKY FANTE it An't Easy
SEAL Love's Drvine

SOFT ROCK

Seth Neiman

CLAY AIKEN The Way

BLINK-182 | Miss You

WHCHELLE BRANCH TH1 Get Over You

EAMON F*°* It () Dont Want You Back)

JANET JACKSOM Just A Little While

TOBY LIGHTBMAN Deviis And Angelts

MELLY Work 1t

TWISTA CANYE WEST & JAMIE FOXX Siow Jamz |
USHER AIL JON & LUDACRIS Yeah

R&B & HIP-HOP

Damon Williams

112 Hot & el

SANET JACKSON Just A Littie While
WYCLEF JEAN Take Me As | Am
SHAWN KANE Girl | Wonder
MUSH forthensght

MELLY Work 1t

RUBEN STUDDARD What s Sexy

DJ Mecca

BONE CRUSHER Run

BUGSY & SNAKE New Jack Crty

0J KAYSLAY Who Gives A F* *k Where You From
0.V. ALIAS KHRYST You Can't Run

JADAKISS Kiss Of Death

MICRANOTS Glorious

0BIE TRICE The Set Up

TWISTA Get Me

ROCK

Adam Neiman

HIM Jon Me In Death

JET Cold Hard Bitch

KIO ROCK Jackson, Mississippt
LO-PAD Sunday

LINKIN PARK Lywng From You

ALTERNATIVE

Adam Neiman

311 Love Song

AIR Cherry Herry Blossom Girl
AUTOPILOT OFF What | Want
SHINS Turn A Square

START The 1234

TODAY’S COUNTRY

Lz Opoka
TRACY LAWRENCE Paint Me A Brmingham
WYNONNA Fies On The Butter (You Can't Go Home Agasni}

PROGRESSIVE

Liz Opoka

FOUNTAINS OF WAYNE Valley Winter Song
VAN HUNT Dust

AIMEE MANN What The Woild Needs Now
DAMIER RICE Cannonbalt

EARL SLICK isnt it Evering

SMOOTH JAZ

Gary Susalls

MICHAEL BROWN Sometting Nice
AMERICANA

Liz Opoka
CLUMSY LOVERS Better Me
GRANT-LEE PHILLIPS Hickory Wind

SIRIUSH/

1221 Ave. of the Americas

New York, NY 10020
212-584-5100

SIRIS RADIO | tow Coutry

Al Skop

LEE AN WOMACK The Wrong Gir
Planet Bance = WYNONNA Fiies On The Butter
Swedish Egil Octane
AOLAND CLARK PRESENTS UPBAN S0UL it Was A Jose Mangin
PAUL JACKSON & STEVE SMITH The Push DROWNING POOL Step Up
GRANDADBOS Maybe (Origmnal Version) PUDDLE OF MUDO tieel Oves Head
STATIC REVENGER Everyone STATIC-X So
FREESTYLERS Get A Lite The Beat

Geronimo

| BRITMEY SPEARS Toxic
Hot Jamz | FERRY CORSTEN Rock Your Body
Geronimo | AMGEL CTTY Love Me Right
CHRTSTINA MILIAN Dip [t Low | Meart & Soul
| 8. Stone
Hip-Hop Matien BASYFACE The Loneiiness
Ge/onimo GERALD LEVERT Wear it Out
OUTKAST Ghetto Music The Trend
SLUM VILLAGE VXANYE WEST Scfish Joel Salkowitz
Eaar : BAREMAKED LADIES Testing 1,2, 3
BEDMAR The {197 Curiiives VAN MORRISON Evening in June
SANT JUS Rve Dol 2083 STOME Fell in Love With A Boy
10 mitlion homes 180,000 businesses
. Rick Gillette » 800-494-8863

DMX Hospitality DANCE
David Sader Randy Schiager

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.
NORAH JONES Sunrise

MATT NATHANSON Suspended

FIVE FOR FIGHTING 100 Years

SEAL Love's Divine

LEANN RIMES This Love

JAMELIA Superstar

0100 Sand In My Shoes

TOBY LIGHTMAN Devits And Angels

CAROLYN OAWN JOHNSON Simpie Lite
SHERYL CROW The First Cut is The Deepest

This section features this week's new adds
on DMX MUSIC channets available via digi-
tal cable and direct broadcast satellite

CHR/POP

Jack Patterson
MICK CANNON Gigolo
CHINGY One Call Away

Jack Patterson
THE BARKAYS We Can Stay Together
ALICIA KEYS i | At Got You

ROCK

Stephanie Mondello
EDGEWATER Eyes Wired Shut
HOOBASTANK The Reason

ROBBIE RIVERA The Band (Bang The Club Remix)
JUNIOR JACK Da Hype

MOONY Flying Away (At Mendoza Vs Tibet Club Mix)
MYNT /M $0221 How Dxd You Know?

GABRO ANO LIBE | Can Be This

SOPHIE ELLIS-BEXTOR Murder On The Dance Floor
3 SPEAKER HIGH Make Me Dance All Night
ALVENOIA The Night Is Young (Groovy Drsco Mix)
BENMY PRESENTS THE BIZ BENASS! No Matter What
MOYA BRENMAN Show Me (Jakatta Mix)

TUBE AND BERGER UCHRISSIE HYNDE Straght Ahead
MILK AND SUGAR Brandnew Feeling

SOPHIE ELLIS-BEXTOR | Won't Change You

ADULT ALTERNATIVE

Stephanie Mondello
WY MORNING JACKET Golden

ADULT CONTEMPORARY

Jason Shiff

JOSH KELLEY Everybody Wants You
GUSTER Caretul

3 DOORS DOWN Away From The Sun

RAPMIP-HOP

Mark Shands
TWISTA Overnight Celebrity
TWISTA So Sexy

TWISTA Hope

TWISTA Sunshine
YUKMOUTH Various Tracks
DO OR DIE Various Tracks

856-MVTUNES

21,000 movie theaters

WEST

1 HILARY DUFF Come Ciean

2. COLDPLAY Clocks

3 LUTHER VANDROSS Dance With My Father
43T Party Torght

S. LAMONT DOZIER | Hear A Symphony

MIDWEST

1. LUTHER WANDROSS Dance With My Father
2. MILARY DUFF Come Clean

3 COLDPLAY Clocks

4. ALICIA KEYS You Don't Know My Name

5. MUSIQ Who Knows

SOUTHWEST

1. HELARY DUFF Come Clean

2. MUSIQ Who Knows

3 COLOPLAY Clocks

4 ALCIA KEYS You Don't Know My Name
S. POLYPHOMIC SPREE Light Anc Day

NORTHEAST

1. HILARY DUFF Come Ciear

2. ALICIA KEYS You Dont Know My Name

3 LUTHER YANOAOSS Dance With My Father
4. 37 Party Torght

S, COLDPLAY Clocks

SOUTHEAST

1. ALICIA KEYS You Dont Know My Name

2 HILARY DUFF Come Clean
337 Party Tonegit

4 LUTHER VANDROSS Dance With My Father

. LAMONY DOZIER | Hear A Symohony

ArtistTitie Total Plays
JESSE MCCARTMEY Beautifui Soul 76
HILARY QUFF So Yesterday 76
HILARY DUFF Come Clean 75
CHEETAH GIRLS Cindereila I}
D-TENT BOYS Dig It 74
CLAY ANKEM invisibie "
HILARY DUFF Why Not 73
LINDSAY LOHAN Uttimate n
HAMPTON Hampsterdance 2 69
RON STOPPABLE & RUFUS Naked Mole Rap H
AVRIL LAVIGNE SkBer Boi 32
STACIE ORRICO (There's Gotta Be) More To Life R
AARON CARTER | Want Candy 32
AVRIL LAVIGNE Complicated 3
RAVEN Superstition 30
STEVIE BROCK Zip-A-Dee Doo-Dah 30
BOWLING FOR SOUP Punk Rock 101 30
PINK Get The Party Started 3
ALL-AMERICAN REJECTS Swing, Swing 30
STEVIE BROCKX if U Be My Baby 30

@ oo

Aol Radio @Network

Ron Nennie 415-934-2790 |
Top Alternative

Ron Nenni

VINES Ride

Top Pop

Mark Hamiiton

JET Are You Gonna Be My Girl

TWISTA (ACANYE WEST & JAMIE FOXX Siow Jamz
MAROON § Ths Love

JANET JACKSON Just A Litthe While

Top Country

Lawrence Kay

SHANIA TWAIN 1t Only Hurts When I'm Breathing
GEORGE STRAIT Desperately

Top Jams

Davey D

CYPRESS HILL What's Yous Name

LIL FLIP Game Over

MURPHY LEE Luv Me Baby

G UNIT Popping Them Thangs

Smeoth Jazx

Stan Dunn

NORAH JONES Sunrise

NAJEE Eye 2 Eye |

RADID NETWORKS

Phil Hall» 972-991-9200
Hot AC

Steve Nichols

JOHM MAYER Clarity

Touch

Vern Catron

GERALO LEVERT wear It Out
JAGGED EDGE Waiked Outta Heaven
Doug Banks Morning Show
Stan Boston

LUDACRIS Splash Watertails

JAY-Z Dt Off Your Shouider

Tom Joyner Morning Show
Vern Catron

BABYFACE The Loneliness

BEYONCE Me. Myseit & |

Country Coast Te Coast
Dave Nicholson

KENNY CHESNEY When The Sun Goes Down
ORONTGOMERY GENTRY If You Ever Stop Loving Me
Real Country

Richard Lee
RHOMOA VINCENT If Heartaches Had Wings.

[

-ﬂi<
Ken Moultrle = 800-426-9082
Alternative

Steve Young/Kristopher Jones
GARY JULES Mad Worid

PHANTOM PLANEY Big Brat

POSTAL SERVICE Such Great Heights

RYAN ADAMS So Airve

LIVING END Who's Gonna Save Us?
HOOBASTANK The Reason

Active Rock

Steve Young/Kristopher Jones
JET Cold Hard Bitch

TRAPT Echo

Heritage Rock

Steve Young/Kristopher Jones
FUEL Miffion Miles

CHA |
Steve Young/Josh Hosler/John Fowkkes |
EMRIQUE IGLESIAS UAELIS Not In Love
YING YANG TWINS LI JOR... Sait Shaker
CHINGY VJASON WEAVER One Call Away {
Soft AC

Mike Bettelli/Teresa Cook

SIAPLY RED You Make Me Feel Brand New
Maiastream AC

Mike Bettelli/Teresa Cook

MICHAEL MCOONALD At No Mountai High Erough |
Delilah

Mike Bettelli

MAATINA MCBIDE This One's For The Girls
Murie And Frionds fSlarie Sompnd Show)
Mike Bettelli/Teresa Cook

MARTINA MCBDE Thes One's For The Girls

The Alaa Kabel Shew

Steve Young/John Fowlkes

MAROON § Ths Love

Mainstream Country

Ray Randall/Hank Aaron
MONTGOMERY GENTRY it You Ever Stop Loving Me
DAVIO LEE MURPHY Loco

New Country
Hank Aaron
JOHN MICHAEL MONTGOMERY Lefters From Home

| MONTGOMERY GENTRY it You Ever Stop L oving Me

Lis

Ken Moultrie/Hank Aaron
SLUE COUNTY Good Litte Girts

24 HOUR FORMATS
Jon Holiday * 303-784-8700
Adutit Hit Radie

Jon Holiday
LIZ PHAIR Extraordinary

| U.S. Country

Penny Mitchell

TRACY LAWRENCE Pamt Me A Birmingham

SREAT AMERICAN COUNTRY
Jim Murphy ¢ 303-784-8700
RDSANNE CASH September When it Comes
SHEOAISY Passenger Seat

DOLLY PARTON Weicome Home

WESTWOOD ONE

| Charlie Cook » 661-294-9000

Soft AC

Andy Fuller
SIMPLY RED You Make Me Feel Brand New

Bright AC

Jim Hays
NORAH JONES Sunrise

Mainstream Country

David Felker
SHEDAISY Passenger Seat

Hst Country
Jim Hays

SHANIA TWAIN it Ondy Hurts When 'm Breathing
BROGKS & DUNN That's What She Gets For Loving Me

Young & Verna
David Felker
JOHN MICHAEL MONTGOMERY Letters From Home

MONTGOMERY GENTRY If You Ever Stop Loving Me
BILLY CURRINGTON | Got A Feeliny

R WAL I by

After Midnite

Sam Thompson
JOHN MICHAEL MONTGOMERY Letters From Home

wry
Country Today
John Glenn
JOHN MICHAEL MONTGOMERY Letters From Home
KEMNY CHESNEY When The Sun Goes Down
WYNONNA /NAOMI JUOO Fites On The Butter

Scott Meyers « 888-548-8637

Nightty Tesh Show
FIVE FOR FIGHTING 100 Years

Weekend Tesh Show
FIVE FOR FIGHTING 100 Years

LAUNCH

music oN YAHOO!
Jay Frank * 310-526-4247

Audio

CYPRESS HILL What's Your Numbe«
JANET JACKSON Just A Little While
JASON MRAZ Curtside Prophet

JET Coid Hard Brch

LINKIN PARK Lying From You
MNCHELLE BRANCH Tdt | Get Over You
STACKE ORRICO | Promyse

TABMA Questions

Videe

311 Love Song
COURTMEY LOVE Mono

0SS STOME Fell In L ove With A Boy
KYLIE MINOGUE Red Biooded Wornan
LUBACRSS Splash Watertalts

MASTER P Them Jeans'Who Wants Some
MELISSA ETHERIDGE Breathe

NORAN JONES Sunirse

SLEEPY BROWN VOUTKAST | Can't Wait
GLACK EYED PEAS Hey Mama

TRAPT Echo

YEAH YEAH YEAMS Maps

Tony Lamptey « 866-552-9118
Nip Nep

NANYE WEST Two Words
20 Fightin' tn The Club

Kz
TAMAA Questions
WAN HUNT Seconds Of Pleasure

. B

Macnc oo oo oo diobicton L oo
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OARKMESS | Belreve in A Thing Called Love
TWISTA... Siow Jamz

BEYONCE Me Mysent & |

OUTNAST... The Way You Move

MISSY ELLIOTT I'm Realty Hot
JESSICA SIMPSON with You

ALICIA KEYS You Don't Know My Name
M. LEE 1J. DUPRI wat Da Hook Gon Be
MARQON § Thes Love

BRITNEY SPEARS Toxc

KANYE WEST Through The Wire
NICKELBACK Someday

OFFSPRING Hit That

CHINGY One Call Away

YEAH YEAN YEAHS Maps

LINKIN PARK Numb

JOSS STONE Fetl In Love With A Boy
HILARY DUFF Come Clean
SWITCHFOOT Meart To Live
EVANESCENCE My Immortal

Video playtist for the week of Feb 2-8.

David Cohn

General Manages 2

NAMYE WEST Through The Wire

ALICLA KEYS You Dont Know My Name
DARKNESS 1 Beileve In A Thing Cakied Love
OFFSPRING Hit That

TWISTA... Slow Jamz

INCUBUS Megalomantac

POLYPHONIC SPREE Light And Day
OUTKAST Hey Ya!

SEAN PAUL I'm Stilt In Love With Yoy
OUTKAST... The Way You Move

LINKIN PARK Numb

PHANTOM PLANET Big Brat

STORY OF THE YEAR Until The Day | Die
LOSTPROPHETS Last Tram Home
SWITCHFOOT Meant To Lve

BEYONCE Me. Mysett 8 |

CHINGY One Call Away

BEYOMCE Crazy In Love

NICKELBACK Someday

BRAND NEW Sic Transit Glora .. Giory Fades

Video piaytst for the weei of Fed. 2-8.

75 miltion housenolds

Paul Marszalek
VPMusic Programming

ADDS

2

%
2
2

18
7
17
16
15
14
1“
13
13
K]
12
12

SLEEPY BAOWN LOUTIAST | Can't Wart
ENRIQUE IGLESIAS Not tn Love

TOBY LIGHTMAN Deviis and Angets
TWISTA.... Siow Jamz
Poys |

NORAH JONES Sunrise 50
OUTKAST.,. The Way You Move ¥
NO DOUBT It's My (e 36
NICKELBACK Someday 35
ALICIA KEYS You Dont Know My Name A4
JESSICA SIMPSON With You o
SHERYL CROW The first Cut Is The Deepest 2
EVANESCENCE My immortai 2
BAITNEY SPEARS Toxc 2
JET Ase You Gonna Be My Girt 7
MAROON 5 Ths Love 16
FIVE FOR FIGHTING 100 Years 15
FUEL Fatls On Me 15
BEYONCE Me. Myser & "
MELISSA ETHERIDGE Breathe 14
DARKNESS | Beireve In A Thing Cailed Love 13
GODD CHARLOTTE Hoid On 13
JONK MAYER Clanty 3
JOSS STONE el In Love With A Boy 13
PINK God Is A DJ 10
WIDELIFE Al Things Just Keep Getting Better 9
BLACK EYED PEAS Hey Mama 8
KELLY CLARKSON The Troubie With Love Is 8
JACK JOMNSON Tayior 8
KELIS Milkshake 8
COURTNEY LOVE Mono B
TRAIX Wher: | Look To The Sky 8
SEAL Love's Dvine 6
JOSH GROBAN You Rarse Me Lip 4
K10 ROCK Feel Like Makin Love 4
XYLIE MINOGUE Siow 4
RUBEN STUDDARD Sorry 2004 2

Video playkst for the week of Feb 2-8

Blake Lawrence
ANGEL CITY Love Me Right.

SQUIZZ (XM48)

Charlie Logan
OROWNING POOL Step Up
P.0.D. Change The World
SOIL Redefine

UPQ free
MUSHACOMHEAD Crazy

U-POP (XM29)

Ted Kelly
FRANZ FERDINAND Take Me Out

BUSTED Who's David

JAMELIA Thank You

$ITA Come With Me

MYLENE FARMER Pourvu Qu elles Sorent Douces

THE LOFT (XMS0)

Mike Marrone

DIDO See You When You're 40

NORAH JONES Toes

NORAH JONES What Am | To You?

NORAH JONES Don't Miss You At Al

MORAK JONES The Long Way Home

STEVE POLT2 You Reming Me

STEVE POLTZ Stax

STEVE POLTZ Caitomia

WILLARD GRANT COMSPIRACY River In The Pines
WILLAAD GRANT CONSPIRACY Beyond The Shore
WILLARD GRANT CONSPIRACY Twistihcation

Leo G.
TRILLVILLE Neva Eva
LI SCRAPPY Head Bussa

REAL JAZZ (XM70)

Maxx Myrick

BRAB MEHLOAU Anything Goes

MIGUEL ZENON Ceremonial

CARMEN LUNDY Somettung To Befieve In

WATERCOLORS (XM71)
Trinity

EUGE GROOVE Lnan' Large

JEFF BAAOSHAW Can You Come Over
JEFF BRADSHAW Smooth Sout
LARRY CARLTON Night Sweats

PETE BELASCO Deeper

XM CAFE (XM45)

Bill Evans
AIR Takoe Wallue
GRANT-LEE PHILLIPS Virginia Creeper

XMLM (XM42)

Ward Cleaver

DAMAGEPLAN New Found Power

GLASS CASKET We Are Gathered Here Today
SYX A Cold Breath Of What it Takes

X COUNTRY (XM12)

Jessie Scott

BLAZERS Seventeen Jewets

ROSIE FLORES Aromatherapy Cowgu!

DOUG MORELAND Everybody Knows My Name
BOTTLE ROCKETS Men & Women

WADE BOWEN & WEST 84 Not Fnushed Yet
KEROSENE BROTHERS Katy Daiy

JACK IGRAM Dwn Lights. Thick Smoke
DELBERT MCCLINTON Otd Weakness
FLATLANDERS €9gs Of Your Chickens

BERNIE LEADOM Hey Now Now

BROTHERS COSMOLINE More Than Fing

PAUL BURCH Fool For Love

MARK ERELLI Troubadovr Bives

KACEY JONES How Do You Like These Babies Now
JIMMY RYAN | Am Lost

DUANE JARVIS & OAVE COLEMAN New Madnid
CHIP TAYLOR & CARRIE RODRIGUEZ L aredo
HARRY MANX Bend in The Water

NATHAN HAMILTON & NO DEAL Two Penny Vengeance

LITTLE FEAT Walking As Two

36 militon househelds

Cindy Mahmoud,
VPMusic Programming
& Entertainment

VIDEO PLAYLIST

CHINGY One Call Away

KANYE WEST Though The Wire

CASSIOY A KELLY Hotel

RUBEN STUDDARD Sorry 2004

LUDACRIS Splash Watertalls

OUTKAST... The Way You Move

BEYONCE Me Mysett & |

YING YANG TWINS (ALIL JOK... Sant Shaker
AVANT Read Your Mind

G UNIT Stunt 101

RAP ITY TOP 10

CHINGY One Cail Away
LUDACRIS Splash watertails
CASSIOY 1. KELLY Hotel
YING YANG TWINS (0L JOK..., San Shaker
JUVENILE I/MANNIE FRESH In My Lite
KANYE WEST Though The Wire
JAY-Z Encore
T.L. Rubber Band Man
TWISTA.,. Slow Jamz
PETEY PABLO Freei-A-Loek
Video playkist is frozen

TELEVISION

COUMNTRY MUSIC TELEVIBION
65 9 milhon housenolds
Bran Phikps. St VP/GM
Chns Part. VPMusx: & Takent

ADDS

No New Adds
pup

TOP 20 ™ W
GARY ALLAN Songs About Rain o 2
SHANIA TWAIN She's Not Just A Pretty Face 29 28
JOSH TURNER Long Black Train 7 %
ALAN JACKSON Remember When 27
BRAD PAISLEY Little Moments a7 27
TOBY KEITH Amencan Soidier 27 2%
KENNY CHESNEY There Goes My Le 26 89
TRACE ADKINS Hot Mama %
SARA EVANS Pertect 2% 2
JIMMY WAYNE | Love You This Much 2% u
BUDDY JEWELL Sweet Southern Comfort 24 28
MINDY SMITH Jolene 2 N
KEITH URBAN You'll Think Of Me 20 6
BROOKS & DUNN You Can't Take The Honky.. 19 28
CLAY WALKER | Can't Sieep 18 22
BILLY CURRINGTON | Got A Feeiir 16 21
SHERYL CROW The First Cut Is The Deepest 14 26
JOE NICHOLS Cool To Be A Fool 12 18
DIERKS BENTLEY My Last Name 12 14
CLINT BLACK Spend My Time 2 12

Awplay as mondtored by Mediabase 24/7
between fed. 2-7.

———

GREAT

g

o AMERCAN

= 0.7 COUNTRY.

Jim Murphy, VP/Programming
19 muliion households

ADDS

ROSANNE CASH September When It Comes
SHEOAISY Passenger Seat
DOLLY PARTON Welcome Home

ToP 20

JOSH TURNER Long Black Train

KENNY CHESNEY There Goes My Life

TOBY KEITH American Soidier

ALAN JACKSON Remember When

BAAD PAISLEY Lintie Moments

BILLY CURRINGTON | Got A Feelin”

BILLY MAY CYRUS Always Sixteen

GARY ALLAN Songs About Rain

BUDOY JEWELL Sweet Southern Comtort
SARA EVANS Perfect

BROOKS & DUNN You Can't Take The Honky Tonk.
TRACE ADKING Hot Mama

PATTY LOVELESS On Your Way Home
DIERKS BENTLEY My Last Name

RHONDA VINCENT It Heartaches Had Wings
JOE NICHOLS Cool To Be A Fool

EMERSON ORIVE Last One Standing
SHANIA TWAIN She's Not Just A Pretty Face
BLUE COUNTY Good Littie Girls

CLAY WALKER | Can't Sieep

Information currert as of Feb. 13.

PRILSIAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 SIMON 8 GARFUNKEL $2.4407
2 SHANIA TWAIN $1.0328
3 AEROSMITH & KISS $9590
4 BETTE MIDLER $916.3
5 DAVE MATTHEWS & FRIENDS $7478
6 LUIS MIGUEL $6334
1 TOBY KEMH 54190
0 MANNHEIM STEAMROLLER $368 6
9 ALAN JACKSON $3296
10 AMY GRANTAINCE GILL $311.9
11 JOHN MAYER §268 1
12 TONY HAWK'S BOOM B0OM HUCKJAM  $265 2
13 MATCHBOX TWENTY $§2333
14 TRANS-SIBERIAN ORCHESTRA $222.7
15 HARRY COMNICK JR, 207

This week's chart and tour list are frozen.

BOB OYLAN
THE DARKNESS
N.E.R.0BLACK EYED PEAS
THE VINES/JET
YEAH YEAH YEANS

The CONCERT PULSE s courtesy of
Folistar. & pubkcation of Promoters
On-Line Listings, 800-344-7383
Cakfornia 209-271-7900.

\
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TELEVISION

TOP TEN SHOWS Jan. 26-Feb. 1
Total Audience
(105.5 r‘r’:l;llon househoids) A
1 American idol (Tuesday) 1 American idol (Tuesday)
2 CS! 2 American idol (Wednesday)
3-- American ido! (Wednesday) 3 46th Annual Grammy Awards
4 46th Annual Grammy Awards 4 Friends
5 Friends 5 American idol (Monday, 8pm)
.6 Survivor: All-Stars 6 ER
7 ER 7 The Apprentice
8 American idol (Monday, 8pm) 8 cst
9 CSI: Miami 9 My Big Fat Obnoxious Fiance
10 Without A Trace 10 Survivor: All-Stars
Source: Nielsen Media Research
COMING NEXT WEEK
Friday, 213 Tuesday, 2117
¢ KC & The Sunshine Band, The * Will Smith guest-stars on A/l of
Elen DeGeneres Show (check local  Us (UPN, 8pm ET/PT),
listings for ime and channel). * Melissa Etheridge, Ellen De-
* Starsallor, The Tonight Show Wit~ Generes.
Jay Leno (NBC, check local fistings « Cyndi Lauper, The Sharon Os-
for time). bourne Show (check local listings for
* Barenaked Ladles, Late Night  time and channei).

With Conan O'Brien (NBC, check lo-
cal listings for ime).

*Simply Red, Late Late Show
With Craig Kilborn (CBS, check lo-
cal listings for time).

 Death Cab For Cutie. Last Call
With Carson Daly (NBC, check local
Iistings for ime).

Saturday, 24
*Snoop Dogg, Mad TV (Fox,
11pm ETPT).
* Kelis, Saturday Night Live (NBC,
11:30pm ETPT).
Sunday, 2115

* Nick Lachey portrays Tormn Jones
on NBC's American Dreams (9pm

ET/PT).
Monday, 211§
* Queen Latifah guest-stars on
Eve (UPN, 8:30pm ET/PT).

*JC Chasez, Jay Leno.

* The Shins, Conan O'Bren.

* Diane Schuur, Craig Kiborn.

*Eve and Jack Johnson w/G.
Love, Carson Daly.

Wednesday, 218
* Jenniter Love Hewitt, Jay Leno.
«Ben Harper, Late Show With
David Lefterman (CBS. check local
listings for ime).
* Melissa Etheridge, Carson Daly.

Thursday, 219

«JC Chasez, Ellenn DeGeneres.

« John Mayer, lay Leno.

* Nelly Furtado, David L efferman.

* Story Of The Year, Jimmy Kim-
mei Live (ABC, check local listings
for ime).

* Kenny Chesney, Conan OBren

¢ JC Chasez. Craig Kibom.

* Super Furry Animals. Carson

* Starsailor, Craig Ko,
* Elefant. Carson Daly Daly — Julie Gidiow
FiLMS
BOX OFFICE TOTALS
Feb. 6-8
Titie Distributor § Weekend $ To Date
1 Barbershop 2: Back In Business (MGMWUA)*  $24.24  $24.24 |
2 Miracle (Buena Vista)* $19.37 $19.37
3 You Got Served (Sony) $7.51 $25.86
4 Along Came Polly (Universal) $6.84 $7504 |
5 The Buttertiy Effect (New Line) $6.51 $41.31 I
6 Catch That Kid (Fox)* $5.82 $5.82
7 Lord Of The Rings: Return... (New Line) $4.29 $351.13
8 Mystic River (WB) $3.63 $69.88 |
9 Monster (Newmarket) $3.51 $15.29
10 Cold Mountain (Miramax) $3.24 $82.86

*First week in release. All figures
in millons. Sourcer ACNeisen EDI

r

COMING ATTRACTIONS: This
week's openers include 50 First
Dates, starring Adam Sandler, The
film's Maverick soundtrack is made
up of covers of '80s songs, includ-
ing 311's take on “Love Song” and
Dryden Mitcheil's version of “Friday,
I'min Love,” both oniginally done by
The Cure. Covers by Wayne Won-
der (Thompson Twins’ “Hold Me
Now”), Seal #Mikey Dread (Echo &
The Bunnymen's “Lips Like Sugar’),

Wyclef Jean /Eve (The Outfield's
“Your Love"), Ziggy Mariey (The
Cars’ “Drive”), Will.LAm & Fergie
(Spandau Ballet's “True"), Elan Atias
(Bryan Ferry's "Slave to Love"),
UB40 (The Police’s “Every Breath
You Take"), Sugar Ray frontman
Mark McGrath (Psychedelic Furs'
“Ghost in You"), Jason Mraz (Mod-
ern English’s *| Melt With You") and
others complete the ST.

— Juiie Gidlow

—

wWWwWw.americanradiohistorv.com
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Linda Chavez: DC Insider

Liberty Broadcasting host aims to make
her mark in Talk radio

l he term “insider” is often used — and misused —
in our business. By definition an insider is “a person
who is in a position to have special knowledge” and
“someone who is in a position of access to confiden-
tial information.” That definition definitely fits Lib-

erty Broadcasting talk host Linda Chavez.

A longtime political insider,
Chavez is intimately familiar with
navigating the often treacherous
waters inside the Beltway. A regu-
lar political analyst for the cable TV
news channels and au-
thor of the best-selling
books An Unlikely Con-
servative: The Transforma-
tion of an Ex-Liberal and
Out of the Barrio: Toward
a New Politics of Hispanic
Assimilation, Chavez has
walked the halls of pow-
er in DC, from the White
House to the Capitol
building.

Part of one of New Mexico’s old-
est political families, Chavez opted
to take on the role of talk host with
her recently launched syndicated
radio show, which airs Monday-Fri-
day, noon-2pm ET, on Liberty (for-
merly Talk America). | recently
caught up with Chavez to see how
she likes having a daily forum to
discuss and analyze the subjects she
is passionate about and to get her in-
sights on the upcoming presidential

Linda Chavez

election and other issues in the
news.

R&R: What attracted you to the idea
of hosting a daily radio show?

LC: I've always loved
radio and have always
found it to be a much
more intimate medium
than television, some-
thing I have done a lot of
in my career. | have also
done a lot of radio, but
mostly as a guest, al-
though I did guest-host
for Michael Reagan on his
show a few times. [ like
the way you can talk one-on-one
with a radio audience without the
separation that the screen imposes
in television.

It wasn’t something | was active-
ly pursuing, but when the folks from
IDT Media called and told me they
were launching this new venture
and asked if I'd be interested, |
found their ideas to be very appeal-
ing. 1 felt | could offer a show that
was a little different from what I'd

JOHN

BATCHELOR

KNOWS
HOW

T0 GET
A RISE
OUT OF

HIS AUDIENCE

NEWS/TALKISPORTS

heard out there. With my back-
ground in government, | know what
it is to be the subject of media cov-
erage. | think that gives me a differ-
ent perspective that makes my show
a little different from some of the
other major shows out there.

R&R: How do you like being on the
other side of the microphone so far?

LC: I admit that there was certain-
ly a leamning curve in the early days
of the program, but I'm feeling very
comfortable and relaxed about it all
now. | think our show is getting bet-
ter by the day. Radio is a wonderful
forum for someone like me who has
a lot of ideas and a lot of opinions,
and I like having the time to explore
a subject in as much depth as radio
offers.

R&R: Can you give us a sense of the
essence of the program? Are you on a
particular mission with your show, as
some hosts are?

LC: I'm not on a mission, but I do
have a very strong point of view,
and I'm certainly not shy about shar-
ing that with listeners. But | also like
to have people on who disagree
with me. I'm not afraid of controver-
sy or debate. | like being able to dis-
agree with people without poking
fun at them. It’s always a more in-
teresting show when there are dif-
fering points of view and we can
debate the issues and let the audi-
ence make up their own minds.

Final Week To Pre-Register
For TRS 2004

There's still time to save on the upcoming R&R Talk
Radio Seminar before pre-registration closes out next Fri-
day, Feb. 20. After that, registration will be available on-
site only.

Don't miss your opportunity to join News/Talk radio's leading
managers, programmers and hosts at the format’s only annuat event
designed exclusively for News and Talk radio professionais. This year's
guest speakers include ABC News’ Peter : — ey
Jennings, Fox News' Tony Snow, Premiere : , '

é -

Radio Networks' Matt Drudge and our 2004
Lifetime Achievement Award honoree,
legendary CBS News reporter and commen-

iy
ALK AN SEMIVIR
tator Mike Wallace. 24

Register for TRS 2004 now by logging on
to www.radioandrecords.com and clicking on “Conventions/Seminars”
at the top of our homepage. Or fill out the registration form on Page 7.
The ninth annual R&R Talk Radio Seminar takes place Feb. 26-28 at,
the Renaissance Washington, DC Hotel.

R&R: Where does your passion for
politics come from?

LC: | come from a political fami-
ly. A cousin of mine, Dennis Chavez,
was a senator from New Mexico for
many years. Someone asked me re-
cently if | was related to Cesar
Chavez, and [ explained to them, no,

“l like the way
you can talk one-
on-one with a
radio audience
without that
separation the
screen imposes
in television.”

my family has been here since 1601.
In fact, the last territorial governor
of New Mexico was a great-great-
great-uncle of mine. So politics has
run in my family for literally hun-
dreds of years.

R&R: Asan admitted liberal-tirned-
conservative, you've looked at politics
from both sides of the aisle. What
brought about your change?

LC: There were twoissues that had
the most influence. One was foreign
policy and defense. In 1980, when
Ronald Reagan was running for pres-
ident, | saw in him a man who |
thought could rebuild our defenses.
I was appalled at Jimmy Carter’s
presidency. | thought he made the
world a more dangerous place and
let our defense budgets decline to the
point where we were in jeopardy, as
we faced a very serious threat at that
time from the Soviet Union. So I vot-
ed for Reagan first and foremost on
foreign-policy grounds.

The second thing that was a
breaking point for me with regard

Continued on Page 18

THEJOHN
BATCH
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SEE YOUR RATINGS RISE
~ CALL 212-735-1700 TODAY

@m
america listens to abc

Source: Arbitron, Fall 2002, Fall 2003, Metro, Persons 12+, Program Exact Times, AQH Share

-

wanann o aricanradiahicton, com

 unfolds tonlght
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KSFO-AM SAN FRANCISCO up 24% from 4.1 TO 5.1
WMAL-AM WASHINGTON up 63% from 3.2 TO 5.2
WRKO-AM BOSTON up 32% from 4.1 to 5.4
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LISTEN WEEKDAYS
LIVE 2-5PM/ET

RATINGS &
VENUE
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#1 witn WOMEN LISTENERS
WTN Nashville 4.7 share
KEBC Oklahoma City 2.6 share QE&? KTOK! f v,

WTKG Grand Rapids 4.1 share B m D-AM! al
Arbitron Summer '03 vs. Fall '03. Women 25-54. AQH share increase | ‘1'31':;.::? e .‘ﬂﬁ'fiﬂ:
Elw*ﬁ 5

e DAVE RAMSEY snow =8

" Where life hapnens; caller affer caller..” e

NOW HEARD ON 200 AFFILIATES: = 'S

What Are You Waiting for?= .

The Daily Money
“Get your daily dose of DAVE " M a keove r ®

A :90 SECOND vignette featuring... A go_ssco'N D DOSE OF 4 f A

No nonsense advice on everything from how to deal

with creditors, the best types of mortgages, trouble FINAN Ci A L REALITY . ab

with credit cards and even calls
about how to handle money Each :90 second feature contains network :15 plus :75 seconds of produced

in a marriage content followed by your own LOCAL :30. Available every day via MP3 download.

To Affiliate, Call Joe Leavitt 1-877-410-DAVE (3283) Listen to a demo @ www.daveramsey.com
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Continued from Page 16

to liberal ideology was affirmative
action. | have always believed in
equal opportunity and the Civil
Rights Act, and I believe we always
need civil-rights enforcement. But |
also believe that people should be
judged by the job they do and how
hard they work, not by the color of
their skin. I don’t think giving pref-
erences to blacks and Hispanics has
benefited the country, and I don’t
think it has benefited the minorities
who are the supposed beneficiaries.

R&R: As a Republican and a wom-
an of Hispanic heritage, wiy do you
think Republisass have not been as suc-
cessful as they.auight be with minorities?

LC: Actually, the party has been
quite successful, particularly with
Mexican Americans, going back to
Richard Nixon’s presidency. Repub-
licans have won 40% or more of the
Hispanic vote in a number of elec-
tions, including Reagan’s re-election
in 1984. But 1 also think that immi-
gration is one of the issues that has
hurt Republicans.

Even though many Hispanics in
the U.S. are also not crazy about the
increasing number of immigrants
coming to the country, and they cer-
tainly don’t like the idea of a lot of
illegal immigrants coming in, when
you talk about these issues they
sometimes get reduced to racial is-
sues. When you act like you're not
upset about illegal aliens, per se, but
you are upset about illegal aliens
coming from Mexico, that ends up
making many Hispanics feel unwel-
come. But | think President Bush is
well positioned to reach out to His-
panic-American voters, and he is
doing that today in a number of
ways.

Blacks, however, are a different
issue. As a rule, they are very much
accustomed to more of an entitle-
ment mentality. They're dependent
on government programs and even

NEWS/TALKISPORTS _

on govenment work, being dispro-
portionately represented in the gov-
ernment work force. But [ do think
there is a distinction between native-
bom blacks, who tend to be over-
whelmingly Democrat, and foreign-
born blacks — whether from Africa
or the Caribbean — who tend o be
more entrepreneurial and increas-
ingly more open to the Republican
party on issues that matter to them,
like family values and a number of
others.

R&R: As someone who was original-
ly slated to be part of the current admin-
istration, how do you think the Bush
White House is doing these days?

LC: The president has really
grown in the office, and that is some-
thing, frankly, that I expected. From
my dealings with him, | have very
favorable views of President Bush.
When [ was up for the labor secre-
tary nomination, I found him to be
bright, engaging, well informed and
very unlike the caricatures por-
trayed on shows like Saturday Night
Live or the latest one in Paul
O'Neill’'s book about his tenure as
Secretary of the Treasury.

I think that 9/11 gave President
Bush a platform that enabled him to
really display his leadership abili-

“The last territorial
governor of New
Mexico was a great-
great-great-uncle of
mine. So politics has
run in my family for
literally hundreds of
years.”

ties. Most Americans — even many
who voted for Al Gore — breathed
a sigh of relief that Gore was not the
president on that terrible day. Presi-
dent Bush'’s ability to be decisive
and assured in his decisionmaking,
to move the country forward, to win
two wars — one right after the oth-
er — and to make changes in our
internal security have all been very
evident. [ don’t think it’s an accident
that we haven’t had another terror-
istattack on American soil since that
day.

R&R: Will Iraq be the central issue
of the 2004 presidential campaign, in
your opinion?

LC: It will be a major issue, cou-
pled with the economy. Those will
be the two big issues of this cam-
paign. But, frankly, if things are go-
ing on as they are currently in Iraq
— if we continue to make progress
and continue to see a decrease in
insurgent attacks as we have since
the capture of Saddam Hussein —
unless we see some sort of major
change there, this is something that
is going to go the president’s way. |
think most Americans understand
that we are safer without Saddam in
power. The 300,000-plus bodies that
have been unearthed over there are
proof of whata genocidal maniac he
was, and the world is a better place
without him. :

R&R: Let’s talk about some of the
Democrats the president could face next
Novemiber. John Kerry?

LC: He's trying to run a lot on his
military service record, but I don’t
think he really connects with voters.
If 1 were a Democrat, | wouldn't pin
my hopes on John Kerry.

R&R: Johin Edwards?

LC: He’s more positive than the
others and has more personality that
can potentially win over voters. |
think he’s a more interesting candi-
date than Kerry.

R&R: While he has slipped consid-
erably from his early front-runner sta-
tus, how about Howard Dean?

“Radio is a wonderful forum for someone like
me who has a lot of ideas and a lot of
opinions, and | like having the time to explore
a subject in as much depth as radio offers.”

LC: He is the most far-left candi-
date we have seen since George
McGovem. He is irresponsible and
represents the far left of the Demo-
cratic Party that was repudiated by
Bill Clinton, who showed that the
only way Democrats can get elect-
ed to the White House is when they
run someone who is more centrist,
and certainly Howard Dean is not
that.

R&R: If President Bush wins anoth-
er term, what changes do you think we
might see in his team?

LC: I think a lot of people will go.
He’s had an extraordinary run with
the people he currently has in his
administration. Bill Clinton proba-
bly had some in his White House
who stayed longer, but, as I like to
joke, the best-paying job a Demo-
cratever hasis in a Democratic ad-
ministration. That’s generally not
the case with Republicans. But I do
expect that there could be some big
changes. | wouldn’t expect Rums-
feld or Powell to last the whole
eight years, for example. As in any
administration, it won't be surpris-
ing to see some of the people leave
to return to the private business
sector.

R&R: Do you see any rising stars irr
the Republican party today?

LC: Governor Bill Owen of Col-
orado is one. He's a Westerner —
that’s in his favor — he’s a very hu-
man and down-to-earth kind of
guy, and he’s very smart. Another
one | see is Sen. John Kyle of Ari-

zona; he’s very appealing. It will
also be interesting to see what hap-
pens with Jeb Bush should there be
a second George W. Bush adminis-
tration. If he were to run in 2008,
surely some will complain about a
political dynasty, but that never
seemed to stop the Kennedys from
running.

R&R: What's the chance we'll see
Linda Chavez make a run for office?

LC: 1don’t think that will happen.
1 enjoy what | am doing these days.
The National Journal did a profile on
me recently called “All for the Best”
in which they talked about my failed
labor secretary nomination, etc.
Even some of my enemies were
complimentary, saying | am better
suited to doing what 1 do, which is
being an advocate and having a
public voice on issues that concern
me. Not running for office allows
me to take unpopular positions that
need to be taken, and most politi-
cians won't or can't take those same
positions. I like what | am doing
now, so | think Ill stick with my life
the way it is.

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

THLK RADIO SEMINAR

REGISTER NOW!

www.radioandrecords.com

RENAISSANCE HOTEL * WASHINGTON; OC

FEBRUARY 26-28, 2004
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“...Dr. Laura gives some of the best advice about marriage and family life :
available on radio or perhaps anywhere in American culture." —
/] -Atlantic Monthly ?
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Continued from Page 1

of the game have been changed. Ac-
countability has become a critical fo-
cus to prove your delivery,” said
TargetCast TCM President/CEO
Steven Farella, who, along with
Padin & Estabrook Partner Ed
Padin, conducted the research. Their
analysis showed that radio is
viewed as an “imperfect medium”
restrained by schedule-integrity
problems and poor ratings for audi-
ence-measurement credibility and
data timeliness.

Better Verification Systems

Will Bring Dollars

Farella and Padin found that
while radio’s ability to substantiate
media delivery and performance is
“marginal to low,” the good news is
that there’s some indication that
advertisers would increase their ra-
diobudgets if radio’s accountability
standards in its verification systems
were as good as TV's.

Farella told R&R, “The threats are
from local blue-chip clients with real
money, and the opportunity is with
national clients looking to advertise
with radio. Radio doesn’t need in-
cremental fixes, it needs a water-
shed. But [ like the prognosis, be-
cause the patient wants to do things
to get better.”

Farella reported that some of
radio’s best advertisers, such as
those in telecommunications, auto-
motive, television and film, major re-
tail and, potentially, packaged-
goods brands, lead the pack among
categories where radio needs to ad-
dress its value. Agencies and adver-
tisers said that buying issues, better
schedule integrity, station account-
ability, audience verification and
proof of performance outweigh pro-
gramming factors.

These findings, to be augmented
by.a quantitative analysis coming
this spring, reflect continuing warn-
ings from the RAB, which commis-
sioned the Arbitron-funded report.
In a particularly stem “State of the
Industry” address, RAB President/

CEO Gary Fries said emphatically,
“Advertisers are starting to change
the way they view the expenditure
of their money. It's about getting true
value. We have to be abje to docu-
ment RO [retum on investment].”
RAB Takes The Offensive

To that end, Fries revealed details
of a $3 million Radio Advertising Ef-
fectiveness Lab poe
campaign  de-
signed to show ra-
dio as an effective
medium. There |
will be three stud-
ies that will iden-
tify archetypal
perceptions of ra-
dio, TV and news-
paper; build con-
trast maps of radio vs. other media;
illustrate the power of radio when
combined with TV or newspaper on
ad campaigns; and examine various
consumer-goods categories compar-
ing ad campaigns with and without
radio in the mix.

The RAB has redirected over S1
million of its budget to aggressive
national marketing efforts targeting
advertisers and agencies. There will
be new offices in Chicago, Dallas
and Los Angeles; an expansion in
New York; and the reopening of the
Detroit office. “We have retooled
and refocused,” Fries said. “Our
story will be told and proven. | have
finally seen the industry say, 'We are
going to make a change,” and I guar-
antee you we will deliver on the
promise that we are moving for-
ward.”

These initiatives are designed to
narrow what Fries later character-
ized as a “grand canyon” between
advertiser and agency perceptions of
network and spot radio’s audience-
measurement and schedule integrity
and radio’s own view of its perfor-
mance in those areas.

The study found that radio over-
all received the lowest ratings from
the client side on credibility of audi-
ence measurement and very low rat-
ings for schedule accuracy compared
to all forms of TV, magazine, news-

Farella

Reid

Continued from Page 1

music and an incredibly successful
track record in building the careers
of world-class artists. | am confident
that we will have a smooth transi-
tion and begin a new era of growth
and excitement for Island Def Jam.”

UMG President Zach Horowitz
said, “Antonio is a terrific choice to
head Island Def Jam. He has the tal-
ent and commitment to carry on the
proud and dynamic traditions of
one of the world’s finest music com-
panies.”

At Arista Reid worked with such
artists as Pink, Ayril Lavigne, Sarah
McLachlan, Dida and 2004 Album of
the Year Grammy winners QutKast.
He formerly served as co-President
of LaFace~Becords, which he co-

LY

founded in 1989 with producer-
songwriter Kenneth ~Babyface”
Edmonds. Prior to that, Reid gar-
nered 33 No. 1 singles and three
Grammy Awards with Babyface as
the producing-songwriting duo be-

hind such chart-topping acts as |

Whitney Houston, Boyz Il Men, The

Jacksons, Bobby Brown, Paula Abdul |

and Sheena Easton.

“This is an amazing opportunity
to work with the most talented art-
ists and executives in the recording
industry, including Doug, Zach and
[Interscope/Geffen/A&M CEO|
Jimmy [lovine], who are the abso-
lute best in the business,” said Reid.

"The Island and Def Jam brands

have had such a tremendous impact
on popular music culture, and it’s
an honor to carry this legacy into the
future.”

_NEwWS

e o

paper, out-of-home, place-based
and Intemet advertising.

In addition to nearly 100 panels
and workshops, RAB2004 included
the presentation of the seventh an-
nual Kevin B. Sweeney Award for
excellence in radio sales and market-
ing to former KYW/ Philadelphia GM
Roy Shapiro, as well as keynotes by
Gallup Organization’s Ken Tucker,
AutoNation Exec. VP/Marketing
John Drury and psychologist/
work-balance expert Mary LoVerde
and a hilarious discourse on gender
differences by Negotiation for Dum-
mies author Mimi Donaldson.

Group Heads Raise
Indecency Concerns

When the discussion turned to
indecency during a session called
“The Future of Radio: A Group
Head Perspective,” Greater Media
President/CEO Peter Smyth said,
“We have to get to the point where
we judge our own efforts before we
let legislators do it for us. When we
compromise ourselves with trash,
we open ourselves to scrutiny. [If
that happens], shame on us; we'll
get what's coming to us. I challenge
us, as broadcasters, to do some-
thing. If we don’t come together as
leaders, you're going to see a license
revoked.”

Buckley Broadcasting COO Joe
Bilotta agreed. “ A revocation would
be a serious and legitimate slam
against indecency,” he said.

Meanwhile, Cromwell Group
President Bud Walters noted the
shortage of strong sales and pro-
gramming personnel. He said,
“Young people aren’t thinking of ra-
dio as a career, or for even more than
two years. They want more training
and more competitive benefits.”

To keep up with the major pub-
lic groups, Archway Broadcasting
President/CEO Al Vicente said,
“We’re missing the show biz. We
started relying on ‘B’ students be-
cause we weren't willing to pay for
the ‘A’ talent. The big companies
aren’t willing to train them, so
they've raided us indies with big
raises, promises and bonuses and
stolen our best people. We need to
bring in more ‘A’ students to ra-
dio.”

Many delegates commented on
the high quality of the RAB2004 ses-
sions overall. Although no official
attendance figures were released by
press time, Fries called the tumout
one of the event’s “top five.” By all
accounts, the crowd did not match
the 1,600 who gathered in New Or-

| leans last year or the 2,200 from

2001, but it did appear larger than
the 800 reportedly on hand in Or-
landd in 2002. Traffic among the 30-
plus exhibitors was described as
moderate. Next year’s conference
will take place in Atlanta, with dates
and location to be announced.

For more details on the RAB ad-
vertiser-agency perceptual study,
the RAEL initiative and the most
popular RAB2004 sessions, see up-
coming issues of R&R.
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pouring In to suddenly available former KIIS/Los Angeles
morning legend Rick Dees, like this one from Pittman Broad-
casting, which plans to hire Dees for momings at KQLK in
exotic Lake Charles, LA. "We want to negotiate with Rick
as soon as it is legally possible,” says a sincere-sounding
Pittman VP/Operations Michael Schutta. “We intend on
getting the best talent we can, and adding Rick to our already |
strong morning show will only help. The ball is clearly in Rick’s
court. This addition will fit well with our strategic plan for |
the station.” Uh-huh. Pittman has asked Dees to kindly get
back to him as soon as he legally can so they can hammer
out the few remaining sticking points in his deal.

KROQ Shows Smith The Money

Infinity Alternative KROQ/Los Angeles names Matt Smith
to fill its incredibly vacant MD position. The gig has been open
since last September, when MD Lisa Worden traded sunny
LA for the frozen tundra that is DC to become PD of sis-

ter WHFS. Smith, who used to do Aernative promotion for | (i

DreamWorks, has had a long-running gig doing morning
sports reports on KROQ under the
truth-in-advertising name “Money.”

Here's Important Infinity Sr. VP Guy
¥ & KROQ PD Kevin Weatherly: “Matt |
:t' knows KROQ, has an incredible pas- |
sion for music and is an extremely
bright and funny guy. He has built his
. reputation on great relationships and a
M strong work ethic and is a natural for
Wipe that damn smirk off s position.” Weatherly then wrestied
your face! . .
personality John Michael to the
ground and pinned Music Coordinator stripes on him. Prior
to joining KROQ last year, Mr. Michael had programmed
WAQZ/Cincinnati and KFMA/Tucson — at different times.

G

When News Breaks, So Does Our Spirit

* On the heels of Lyor Cohen's move from IDJMG to
Warmner Music Group as Chairman, Def Jam President Kevin
Liles has also exited. Liles has been with Def Jam for his en- |
tire label career, starting as a street-marketing field person
in the DC/Baltimore region. It's unconfirmed at this time

Dees Packing Light For Hun;idit;( |

I t certainly didn't take long for the lucrative offers to begin | whether or not he will reunite with Cohen over at WMG,

* Sirius VP/Programming Operations Joel Salkowitz has
left the company. “This is the third time that Joel and | have
worked together,” Sirius Exec. VP/Programming Jay Clark
tells ST. “He's a good guy, and we wish nothing him the best
in his future endeavors.”

We Forgot To Buy A Card

Feb. 10 marked the eight-year anniversary of WKTU/New
York's relaunch. TQ properly mark :r?e occasion, afternoon :"
legend Broadway Bill Lee (pictured) did something special at
Spm that day: He replayed the origina! first hour of the sta-
tion when it relaunched back in 1996, kicking off the festivi- Greater Media.
ties with 'KTU's first song, "Gonna Make You Sweat (Every- * Greater Media VP/COO Tom Milewski
body Dance Now)” by C&C Music Fac- dies of cancer. He was 49.

funny part of this was that we

thought of the idea at |pm!” says PD Jeff f_f}r YEARS AGO

Z. "We were scrambling to assemble all

the elements to make this great.” Here's United Stations Radio Networks.
the really great part: During this very spe- * Kraig Kitchin and Tim Kelly named
cial hour, Lee blew out $103 every minute Executive VP/Dir. of Sales and Execu-

~ even during the stopsets — for a to-
tal of $6,180, if our fifth-grade math skillz
can be trusted. “The fun part was being in the studio watch- Louis.
ing Bill, who was just glowing,” says Z, Lee also received con-
gratulatory calls from original '’KTU staffers Hollywood
Hamilton, Michelle Visage and Freddie Colon.

ecutive VPs of Cox Radio.

tively.

¢ Peter Smyth becomes Group VP for

*Rob Datton named VP/Promotion for
Epic/Nashvilie.

* Nick Verbitsky and Dick Clark form

tive VP/Dir. of Programming, respective-
ly, for Premiere Radio Networks.

tising Bureau.

As we previously reported, terminally creepy Philadelphia * Dick Harris elevated to Group W Chairman,
dude William Passarella allegedly hijacked the request lines
of WIOQ (Q102)/Philadelphia (and possibly other local sta-
tions), posed as a Q102 jock and lured a |7-year-old girl to * Phil Redo promoted to PD at WLTW/New York.
his house, where sexually assaulted her ... allegedly. Last week
he was charged with yet another kidnapping and ordered to o Mnls Collins promoted to VP/GM at
undergo a mental-health evaluation. According to the Philo- WGBS & WLYF/Miami.

| delphia Inquirer, Passarella picked up an 18-year-old girl at a -1
| : : A W) /LARS AGO
Greyhound station on New Year's Day by posing as the friend Z
of a friend, then took her to the infamous “Unknown Loca- « WBCN/Boston staff strikes in support of

tion,” where he attempted to molest her. Passarella remains dismissed staffers.
in police custody, having failed to cough up the $800,000 bail. * Frank Cody exits KLOSA.0s Angeles PD

L position. Fl’alik Cody I

les

Continued on Page 22

] I
* Marc Morgan and Dick Ferguson are promoted to Ex-

* Mark Krieschen named VP/GM of WGN-AM/Chicago.
* Infinity names Beth Davis and Michael Young Sr. VP/
Market Managers in St. Louis and Pittsburgh, respec-

* Rick Balis becomes PD at KSD-FM/St. Kraig Kitchin

| 2RI,

* Warren Potash becomes President of the Radio Adver-

1) 1455 4G0

* Howard Bloom becomes VP/GM for KLAC/Los Ange-

BRIGKT COLORS, LONG-LASTING. DURABLE. WEATHKER-RESISTANT.

'STICKER ME, BABY!

WEIRD? WIRED? WACKY?

He's a loyal listener with the power to help you during
ratings. Give him a station decal from Communication
Graphics and watch your TSL grow.

P hics Inc

800.331.4438 - www.cgilink.com
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Continued from Page 21

The Programming Dept.
* Say hello to Scott Petibone. the new PD of Galaxy Al-*!
ternative trimulcast WKRL, WKRH & WKLL (K-Rock)/Syra-
cuse & Utica, NIY. He replaced Abbie Weber, who recently
segued to the sales side. Thankfully, Petibone won't have to
change his license plates, as he’ll simply drive over from his |
OM gig at Backyard Broadcasting's Elmira, NY cluster.
Petibone’s previous (and far warmer) PD stops include
WPLA/Jacksonville and WXSR/Tallahassee, FL.

* Steve Williams, most recently PD of Smooth Jazz
KKSF/San Francisco, has been named as consultant and right- |
hand man to Sirius Adult Genre Manager Shirley Maldonado.
Williams' first task Is to serve as acting PD of the Sirius Jazz
Cafe chanfiél during Teresa Kincaid's maternity leave.

* Arustic Media Partners Director/Top 40 Programming
Casey Daniels is stepping down from her position to spend ’
more time with her family. For the past six years Daniels has
also programmed CHR/Pop WNDV (U93)/South Bend, IN,
and she recently added PD duties at clusterbuddies WZOW
& WWLV. She will retain an airshift at one of Artistic's sta-
tions.

* After seven years at Triad CHR/Pop WHTF (Hot 104-9Y |
Tallahassee, FL, PD Brian O'Conner exits. He's replaced by |
morning guy Karson Tager, a.k.a. Karson With A K, whose |
first order of business was to hire an old radio buddy as his
new Asst. PD/MD/midday jock: Scott “Lugnut’’ Dwyer, who |
most recently programmed WZND/Dothan. AL.

* Eric Chaney, already busy being the Asst. PD/MD/af-
ternoon guy at Citadel AC WSUY/Charleston, SC, now as-
sumes the iofty role of Station Manager, with all of the rights
and privileges thereof. And, yes, he’ll continue tp do every-
thing else as well.

¢ Infinity Alternative KZON (101-5 The Zone)/Phoenix PD
Kevin Mannion finally filis his former MD slot: Meet Mitzie
Lewis, who used to work at The Zone as Promotions Co- |
ordinator/afternoon co-host.

* KBLR/Omaha PD Steve Fisk exits and retums to Tuc-
son for family reasons. MD Bizzy B (may not be his real
name) assumes the programming position.

Fun With Don & Mike

Westwood One syndicated duo Don & Mike are set to
return from their latest no-expenses-paid two-week vaca-

| tion for “violation of company policy.” Translation: Don |

Geronimo said “bulishit” on the air — just for fun. It was per-
fect timing on his part, considering the indecency meter was

still cranked up to |1 following Janet Jackson’s little Super

| Bowd stunt. Geronimo deliberately deployed the word dur-

ing a tirade about Don Imus, whom Geronimo believed got
away with saying the same word during his show that morn-
ing. Turns out that Imus’ “bullshit” did make it onto the
MSNBC simulcast of his show, but Infinity spokeswoman
Karen Mateo says the word was dumped by his flagship,
WFAN/New York. D&M’s own flagship, W)JFK/Washington,
and all of their affiliates ran best-of shows through Feb. 13.

Quick Hits

» Saga AC WSNY/Columbus, OH welcomes Sandy
Bennett for middays from WMJl/Cleveland, where she did
an evening request and dedication show.
Bennett replaces Billie Jones, who inexplica-
bly turned to the dark side and is now doing
radio sales.

* Upper demo heartthrob fim Brickman

Brickman: has inked a deal to do his own three-hour,
Someone the .
S aftoe cal syndicated weekly AC show for WestStar

TalkRadio Network, conveniently named Your
Weekend With fim Brickman.

* Former WPYO (Party 95.3)/Orlando afternoon talent
Carson lands In Houston as the new night jock at KRBE,
where he will team up with co-host Lauren. He replaces
Atom Smasher, who moved to afternoons last October.

* WPEG/Charlotte night personality No Limit Larry (may
not be his birth name) moves to mornings to join The Break-
fast Brothers, replacing B] Murphy.

* Enjoy these changes in Clear Channel’s Chattanooga, TN
cluster: Active Rock WRXR promotes Opie to MD/midday
guy. as Dave Spain segues to Classic Rock sister WTUN as

agree on

| Asst. PD/afternoon driver. WTUN was formerly WSGC,

which flipped from Classic Hits to Classic Rock on Jan. I.

* Travis Media Altemative WZZ1 (Z101)/Roanoke, VA
flips to Oldies. Local houses of worship and supermarkets
remained open late.

¢ Bonneville Classic Hits KRSP (Arrow 103.5)/Sal Lake
City inks Mike Parsons as Asst. PD/afternoon personality.

| Most recently Parsons did mornings at Classic Rock KIOT/

Albuquerque.

WORKINE VD

ST Shot 0’ The Week

WUSL (Power 99)/Philadelphia is still cleaning up af-
ter a recent electrical fire that broke out in the office of
MD Coka Lani. The blaze quickly spread to surround-
ing hallways and offices. While the suite suffered exten-
sive smoke, fire and water damage, the studios were
unaffected. “Everything in my office was destroyed —
my laptop, my files, all my equipment ... and my plati-
num record plaques,” Lani tells ST. She’s not kidding —
check out this extended-play version....

* And finally.... KILO/Colorado Springs fills its overnight
gig with the best jock name we've heard in a while: the ana-
tomically correct Jack Mehoff, who has paid his dues doing
weekends for the past two years.

Talk Topics

¢ Radio America has tapped Blanquita Cullum as Senior
Correspondent. In her new role Cullum will broadcast spe-
cial reports from Capitol Hill and the White House. She will

| continue to host hen daily talk show in a new one-hour for-

mat in order to accommodate her new responsibilities.

* After || years, WFAN/New York lost its broadcast
rights to New York Knicks and Rangers games to upstart
ESPN flagship WEPN. Jumping night into a rebound relation-
ship, WFAN goes and inks a multiyear deal to broadcast New
Jersey Devils games.

- ,_I_j
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.SOUND DECISIONS _

The Mad Story Behind
‘Mad World’

A cover song’s two-year journey brings success to a hard-

working duo

Truth, they say, can be stranger than fiction. And for
musicians Michael Andrews and Gary Jules, the true
story behind the unlikely success of “Mad World” —
a cover of the 1983 Tears For Fears song that Andrews
and Jules originally cut for the soundtrack to the 2001
cult flick Donnie Darko — is a long, strange trip on par
with the movie’s outlandish storyline.

Those who haven't heard the track
yet most likely will soon — either on
a TV show or your local Alternative
station or through a friend. Andrews
and Jules’ version strips away the
new wave sounds of Tears For Fears,
transforming the song into a heart-
rending, melancholy ballad support-
ed only by Andrews’ piano and
Jules’ voice. And when you hear the
line “1 find it kind of funny/I find it
kind of sad/ The dreams in which I'm
dying/Are the best I've ever had”
you can’t help but take notice.

Like Elton John once said, sad
songs say so much. So much over in
John's homeland, in fact, that “Mad
World” spent Christmas 2003 in the
No. 1 position on the chart there,
making Jules and Andrews only the
sixth American artists since 1970 to
have England'’s top pop single.

“It’'s been a great
testament to the
independent-
record spirit. There
isn’t a record-
company guy on
the planet who
would have put
that song out.”

From there the duo appeared on
Top of the Pops and The Jonathan Ross
Show, England’s answer to The Late
Show With David Letterman. But while
the track was licensed overseas, Jules
still did not have a record deal back
in the States,

Now the single has traveled back

acrgss the pond to make an impact
in the US. Initially gaining exposure
on noncomm KCRW/Los Angeles,
the track can now be heard on two
other stations in the market, Altema-
tive powerhouse KROQ and eclectic
Altemnative upstart simulcast KDLD
& KDLE (Indie 103).

Last week it debuted on R&R’s Al-
ternative chart at No. 47
with strong support from
KITS/San Francisco; San
Diego’s KBZT and XTRA-
FM; KCNL/San Jose;
KMYZ /Tulsa; and WWCD/
Columbus, OH, among
others. And with Valen-
tine’s Day around the cor-
ner, the sad “Mad World”
is pulling top five phones at
many outlets. On top of
that, Jules just landed a deal
with Universal.

P i

e

might as well leave. No one wants a
hand-me-down project. The record
never really came out. This record,
which we made after that, was sort
of a reaction. Gary came down to San
Diego, and we worked, just the two
of us and a 12-track tape machine. No
engineer.”

The two began putting together
Jules’ self-released second aibum,
2001’s critically lauded Trading Snake-
oil for Wolftickets. “Mike kind of called
me up and told me to get off my duff
and start making a new record,”
Jules says. “We did it on a 12-track
for like $90. About the time we were
finishing up, Mike got the gig to do
the Donnic Darko movie. He was do-
ing the score for it.”

|

Gary Jules & Michael Andrews

“It’s probably slated to be one of those lift-
a-drink-and-cry-in-the-bar kinds of songs
that everybody sings together — which is

awesome, by the way.”

Gary Jules

oil. What happened then was beyond
anyone’s wildest dream.

Around The World

The movie came and went in the
US. in 2001, but it did build a strong
cult following. With Andy Factor, co-
founder of Everloving Records (for-
merly Enjoy, home to Jack Johnson),
Andrews released the Donnie Darko
score in the States while Jules toured
for his own album, performing “Mad
World” live. In England and other
countries, however, the movie reso-
nated more, and requests for the
track started pouring in from over-
seas.

“We put out the original score
about three months after the film
came out here and quietly worked it
to people who knew the film and to
cult fans,” Factor recails. “The first
time we knew something was up was
when we got a call from Chrysalis in
Israel, asking if they could license
‘Mad World." They had heard
it on Armed Forces Radio.”

The song spread around
the globe, from England to
Australia. “Just from the
strength of the movie and
people’s memory of the
song, it took root,” says Fac-
tor. “Gary’s having a chance
to go over to the UK. and
shop the deal there put it in
the right people’s hands. We
were just about to get our re-
lease in the UK., and it was

So how, exactly, did a 2-
year-old cover song from the
soundtrack to a cult film become the
next big thing?

The Budget Boys

The story starts in San Diego, with
childhood friends Andrews and Ju-
les, who have worked together
through the years on various musi-
cal projects and bands. After being
discovered by then-KROQ personal-
ity Zeke Piestrup, Jules signed a deal
with A&M Records. But the timing
was all wrong for his debut, the An-
drews-produced Greetings From the
Side, and, thanks to the PolyGram/
Universal merger, he was soon
dropped.

“We fought very hard to have the
album come out, only to have the
company disappear about two weeks
afterward,” Jules says. “It never
really got a shot. | ended up getting
dropped, but not necessarily black-
listed as something that didn’t work.
It was a situational rather than a
product failure, which is good.”

Andrews says, “When the person-
nel changes at a record company, you

Andrews wanted a song that
would mesh seamlessly with the
score, and, with the movie set in the
'80s, he chose “Mad World,” albeit a
drastically different take that was
more in line with the film’s melan-
choly pondering about life and the
hereafter.

He performed it over the phone
for Donnie Darko producer Nancy
Juvonen, who approved it on the
spot. Jules came by the following day,
went into the hallway of Andrews’
L.A. house, sang the song a few times
and called it a day.

“1 thought it was just going to be
ademo,” Jules says. “But Nancy and
director Richard Kelly showed up
and wanted it as-is. It went in the end
titles. Very luckily for me, after they
got back from Sundance they
couldn’t afford to license the U2 song
that they wanted for that peak part
of the movie. They dropped the bud-
get boys in there, me and Mike, and
that was pretty much it.”

Andrews put the song at the end
of the Donnie Darko score and agreed
to let Jules use it at the end of Snake-

going to be an aftermarket
catalog piece. That was our only
plan. We weren't going to launch a
single.”

“Mad World” got another leg up
in England when Paul Conroy,
former head of Virgin U.K,, heard the
track and wanted to sign Jules to a
deal. Since the song was also An-
drews’, Conroy licensed the Donnie
Darko soundtrack while Jules did an
indie deal with Conroy’s Adventures
In Music, which teamed with metal-
friendly label Sanctuary/SRG.

The song took off in England, top-
ping the charts at Christmas, and
“Mad World” was soon rippling back
across the Atlantic to US. shores.

Haunted Harmonies

While the song may seem like an
unlikely chart-topper for the holiday
season, Andrews, Jules and Factor
recognize why the solemn track is
resonating with listeners.

“I hate to get all worldly, but it's
those two words, mad world, that peo-
ple identify with,” Andrews says.
“People think it's a crazy time, and
it’s a strange thing to juxtapose a very

wWWww.americanradiohistorv.com

simple, serene-sounding song with a
very disturbing sentiment.

“It also doesn't feel like it was a
commercial venture. There’s an ele-
ment of the population that's tired of
music where the whole concept of it
is to sell it. When people hear some-
thing eamest and relatively humble,
it feels new. It's like tasting butter for
the first time after eating margarine
for your whole life.”

For his part, Jules notes, “It’s sim-
ply a beautiful melody and an in-
tensely accurate yet abstract lyrical
portrayal of the subject matter at
hand — those quieter moments
when you're checking yourself. A
song like that comes along every
once in a while and floors people.

“It was weird that it happened at
Christmas, but as much as the holi-
day’s about lights and presents and
all of that, there’s sort of that mel-
ancholic aspect to the end of the year
and to any sort of celebration. It’s
probably slated to be one of those
lift-a-drink-and-cry-in-the-bar kinds
of songs that everybody sings to-
gether — which is awesome, by the
way.”

Factor says, “I think people recog-
nize it without realizing they're recog-
nizing it, and Gary’s voice is just stun-
ning on it. It captures amood thatisn’t
out there right now. The simple,
haunting ballad — it's not a new for-
mula, and yet applied toa song of that
nature and kind of sneaking through
the way it did, it's haunting, and
there’s a ghostly quality.”

A Dark Resurrection

As if the stars hadn’t already
aligned for “Mad World,” the record
will undoubtedly get another boost
in March, when the director’s cut of
Domnie Darko will hit screens. “It has
nothing to do with "Mad World,””
Factor quickly clarifies. “The film did
poorly here, but in places like New
York and Washington, DC there are
midnight revival showings. There’s
such a demand for it, they're re-
launching it with a director’s cut.”

Meanwhile, the ghostly song con-
tinues to float up the playlists. “I've
said this project was haunted from
the beginning, because it took me
two years just to finish my contracts
with the film company,” Factor says.
“I've been working on this thing ev-
ery day so hard to some avail, but to
have all this come in at the end is
amazing.”

“It’s also been a great testament to
the independent-record spirit,” An-
drews says. “There isn't a record-
company guy on the planet who
would have put that song out.”
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¢ THE INDUSTRY’S NO. 1 RETAIL CHART February 13, 2004

Lw ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 KENNY CHESNEY When The Sun Goes Down BNA 571,295 > -
- 2 INCUBUS A Crow Left Of The Murder Epic 325,757 -
1 3 TWISTA Kamikaze Atlantic 175,906 -38%
14 4 JOSH GROBAN Closer 143/Reprise 166,122 +222
- 5 HARRY CONNICK * Only You Columbis 134,430 -
2 6 OUTKAST Speakerboxxx/The Love Balow Arista 106,368 +26%
4 7 EVANESCENCE Fallen Wind-up 98,236 +33%
3 8 SHERYL CROW Very Best Of A&M/interscope 83,991 +5%
10 9 T0BY KEITH Shack’n Y'al DreamWorks 15,584 +40%
7 10 CHINGY Jackpot OTP/Capitol 66,022 +12%
5 n RUBEN STUDDARD Souiful J 65,935 2%
19 12 ALAN JACKSON Greatest Hits Vol.2 Ansta 84,570 +52%
6 13 BRITNEY SPEARS In The Zone Jive 81,117 +3%
n 14 ALICIA KEYS The Diary Of Alicia Keys J 57,182 +6%
8 ~-15 VARIOUS Now That's What | Call...vOI. 14 Columbia 54,912 -3%
15 =86 JESSICA SIMPSON In This Skin Columbia 54,862 +14%
13 17 VARIOUS 2004 Grammy Nominees BMG 53,902 +4%
16 18 NICKELBACK Long Road Roadrunner/IDJMG 53,420 +12%

19 SOUNDTRACK Barbershop 2: Back In Business Interscape 53,065 -
9 20 NO DOUBT The Singles 1992-2003 Interscape 52,733 5%
- 21 FIVE FOR FIGHTING The Battle For Everything Aware/Columbia 50,333 -
2 2 BEYONCE Dangerously In Love Columbia 49,213 +31%
18 23 JAY-Z The Black Album Roc-A-Fella/iDIMG 48,508 +12%
17 24 G-UNIT Beg For Mercy G Unit/Interscope 45,688 +4%
2 25 MAROON 5 Songs About Jane OctonelJ 45,068 +18%
20 2 LUDACRIS Chicken & Beer Def Jam South/IDIMG 42,443 +3%
% 27 HILARY DUFF Metamarphosis Buena Vista/Hollywood 41,254 +24%
23 28 LINKIN PARK Meteora Warner Bros. 41,083 +12%
277 NDRAH JONES Come Away With Me Blue Note 40,239 +25%
2 30 SARAH MCLACHLAN Afterglow Arista 38,804 +14%
38 N JOSH TURNER Long Black Train MCA 38,240 +49%
12 2 VARIOUS Fired Up! Razor & Tie 36,685 -30%
I 33 MICHAEL MCDONALD Motown Motown 36,347 +38%
29 K.} BLINK 182 Blink 182 Geffen 36,016 +21%
28 35 DIDO Life For Reat Arista 35,157 +15%
- 36 LOSTPROPHETS Start Something Columbia 35,087 -
42 37 DARKNESS Permission To Land Atlantic 33,506 +44%
32 38 3 DOORS DOWN Away From The Sun Republic/Universal 33,231 +18%
K ] JUVENILE Juve The Great Cash Money/Universal 32,854 +22%
K| 40 COLDPLAY Rush Of Blood To The Head Capitol 32,549 +18%
33 41 ROD STEWART Great American Songbook 2 J 31,228 +14%
41 42 AVANT Private Room Geffen 30,449 +31%
2% 43 WESTSIDE CONNECTION Terrorist Theeats Hoo-Bangin'/Capitel 29,420 -13%
3 4 JET Get Born Elektra/EEG 28,051 5%
- 45 SOUNDTRACK You Got Served Epic 27,651 -
- 46 TOBY KEITH Unleashed DreamWorks 25458 -
3 47 KEITH SWEAT The Best Of Keith Sweat: Make... Elektra/FEG 25,185 -3%
- 48 CLAY AIKEN Measure Of A Man RCA 24,761 -
49 49 KID ROCK Kid Rock Atlantic 24,520 +19%
4 50 NELLY 0a Derrty Versions-Reinvention Fo’ ReellUniversal 23,043 +5%

© HITS Magazine Inc.
(1] ALBUMS Epic rockers Incubus’ Crow flies into the | winners Arista’s OutKast (No. 6), while fel- | th (+40%), Aris-

Chasing Chesney

Yeeee-haw!

BNA coun-
try superstar
Kenny Ches-
ney eams divi-
dends from his
top-grossing,
nonstop tour-
ing and a loyal fan base as his new album,
When the Sun Goes Down, bows at No. 1 with

Kenny Chesney

No. 2 slot, with sales of 325,000, while Colum-
bia crooner Harry Connick Jr. comes march-
ing in at No. 5, boasting a total of 134,000.
143/Reprise teen i 3
phenom Josh
Groban parlays ;
his Super Bowl
appearance — in (|
whichhe keptnot £
only his shirt, but
his scarf, on —
into a No. 4 finish
and an incredible 222% one-week boost.
This week’s chart features six titles sell-
ing more than 100,000, including Grammy

Josh Groban

low winners Wind-up’s Evanescence (No.
7) finish just below that mark. The rest of
the leaders include last week’s top finish-
er, Atlantic’s Twista (No. 3), A&M/Inter-
scope’s Sheryl Crow (No. 8), DreamWorks
Nashville’s Toby Keith (No.9) and DTP/
Capitol’s Chingy (No. 10).

Other chart newcomers include Inter-
scope’s Barbershop 2: Back in Business
soundtrack (No. 19), Aware/Columbia’s
Five For Fighting (No. 21) and lostproph-
ets (No. 36) and Epic/SMS’s You Got Served
soundtrack (No. 45).

Aside from Groban, chart increases of
more than 40% are registered by Toby Kei-

ta Nashville’s
Alan Jackson
(NO. 12, +52°/n),
MCA Nash-
ville’s Josh
Tumer (No. 31,
+49%) and At-
lantic’s The Darkness (No. 37, +44%),

Incubus

Next week: It’s all about Blue Note’s
Norah Jones. She’ll bow at No. 1, but
can she approach the 600,000 mark? In
addition, IDJMG's red-hot producer-
performer Kanye West is expected to
do almost 400,000 in sales.

a year-high 571,000-plus in sales.

e

uaanar amaricanradighictan, com
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LovelsIn The Air

With Valentine’s Day falling on a long weekend this year, it's guar-
anteed that love will definitely be in the air (and on the airwaves). Sur-
prisingly, though there are new love songs to be added to your play-
lists, the labels are not inundating us with countless songs of a romantic
nature. Not surprisingly, this being 2 ~
a long weekend, some formats "
have decided to take it easy next
week.

Kelis stormed into music with
the line “I hate you so much right |
now” from her song “Caught out
There” and then wasn’t heard from
for years until her “Milkshake”
brought all the boys to the yard. §
Next week she hopes to continue !
her momentum with “Trick Me,” Kelis
the latest track from her most suc-
cessful album to date, Tasty. The CD features collaborations with Out-
Kast, Nas and Raphael Saadiq. “Trick Me” is Going for Adds at Rhyth-
mic and Urban.

Jacksonville, TX native Lee Ann Womack chimes in with “The Wrong
Girl,” the only track debuting at Country next week. The song is from
Womack’s upcoming greatest hits CD, due to arrive in stores in May.
Her good friend Ricky Skaggs asked Womack to contribute her talents
to a compilation CD about the Civil War called America Will Aluways
Stand. Skaggs, Darryl Worley, Col-
lin Raye, Billy Dean, Blake Shelton
and many more will be featured on
America.
|  Gavin DeGraw doesn’t want to
| be just another flash in the pan, and
so far he and | Records are taking
smart steps to prevent that. “|
Don’t Want to Be,” the latest single
from DeGraw’s album Chariot, is
hitting Pop, Hot AC and Triple A,
but you've probably already heard
it. The song was featured in a CBS
commercial starring the Super Bow! champion New England Patriots.
“1 Don’t Want to Be” is also the theme song for the WB’s new series
One Tree Hill. DeGraw appeared and performed in the show's first epi-
sode.

Drowning Pool make their retum to Rock, Active Rock and Alter-
native radio next week. A new lead singer has stepped up to fill the
shoes of the late Dave Williams. Jason “Gong” Jones joins Mike Luce,
CJ Pierce and Stevie Benton to present “Step Up,” one of two lead sin-
gles from the soundirack of the film The Punisher. The song also serves
as our first look at the band’s upcoming album, Desensitized. Johnny K
retuned to produce the album, which is slated for release on April 20.
The Punisher soundtrack will hit stores March 23,

If you’re wondering where Keb’ Mo’ came up with his name, you
don’t have to look any further than his driver’s license: Keb’ Mo’ is ac-
tually a spin on his real name, Kevin Moore. Next week the skilled gui-
tarist, vocalist and two-time Grammy winner is Going for Adds at
Smooth Jazz with “Let Your Light Shine” from his just-released CD, Kevp
It Simple. The bluesy album was recorded in Los Angeles and Nashville
and was produced by Moore himself. "1 knew exactly what | wanted
this album to sound like before |
started,” he says. “l was looking
over a list of producers for this al-
bum with my manager, and I said,
“In the time it would take me to ex-
plain the sound in my head to a
producer, [ could just do it myself.’
The instant those words came out
of my mouth, I knew what [ need-
edtodo.”

Baby Bash follows up his break- | _
through smash hit “Suga Suga”
with “Shorty Doowop,” the second
single from his CD Tha Smokin” Nepliew. Despite his newfound fame as
an MC, Baby Bash doesn‘t consider himself a rapper. “I'm more of a
spitter,” he says. “I might rap, | might sing, [ might make some funny
noises. | dont try to freestyle and battle everybody; | just try to make
something that'll stick to the ribs.”

]
2

Gavin DeGraw

Baby Bash
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Week Of 2/17/04

CHR/POP

BABY BASH Shorty Doowop Universal)

GAVIN DEGRAW I Don't Want To Be L)/

IN-GRID You Promised Me /Benz Street/ZYX/Capitol)
J-KWON Tipsy /So So DeflArista)

CHR/RHYTHMIC

CYPRESS HILL What's Your Number (Columbia)
DO OR DIE {TWISTA 0o U (Rap-A-Lot)
KELIS Trick Me (Star Trak/Arista)

MARIO WINANS {/P. DIDDY | Don’t Wanna Know
{Bad Boy/Universal)

YERBA BUENA Guajira (I Love U 2 Much) &/

URBAN

KELIS Trick Me (Star Trak/Arista)

URBAN AC

No adds

COUNTRY

LEE ANN WOMACK The Wrong Girl (MCA/

AC

CYNDI LAUPER Stay /Epic/
ROD STEWART Time After Time (/)

HOT AC

DAMIEN RICE Cannonball /Vector/Warner Bros.)
GAVIN DEGRAW | Don’t Want To Be &)
MATCHBOX TWENTY Downfall (Atiantic/

SMOOTH JAZZ

COUCH POTATO ALLSTARS Sex And The City
{Shanachie

EARTH, WIND & FIRE Hold Me (Kalimba/
JANITA More Than Fantasy fFaith)

KEB' MO’ Let Your Light Shine /Epic/
RICK BRAUN Daddy-0 (Warner Bros.)

ROCK

DROWNING POOL Step Up (Wind-p)
LINKIN PARK Lying From You (Warner Bros.)
PUDDLE OF MUDD Heei Over Head /Geffen)
SOIL Redefine (RCA/

STATIC-X So (Warner Bros.)

ACTIVE ROCK

DROWNING POOL Step Up (Wind up)
HATEBREED This Is Now [Universall

LINKIN PARK Lying From You (Warner Bros.)
PUODLE OF MUDD Heel Over Head (Geffen)
SOIL Redefine (RCA)

STATIC-X So (Warner Bros.)

STORY OF THE YEAR Until The Day | Die
(Maverick/Reprise)

Hinnnnning.

ALTERNATIVE

CYPRESS HILL What's Your Number {Columbia)
DROWNING POOL Step Up (Wind.up)

IMA ROBOT Alive (Virgin/

LINKIN PARK Lying From You Warner Bros.)

MICHAEL ANDREWS fIGARY JULES Mad World (Universal
PEACHES tAGGY POP Kick it (X! Recordings/Beggars Group)
PUDDLE OF MUDD Hee! Over Head (Geffen/

STATIC-X So (Warner Bras.)

YEAH YEAH YEAHS Maps {interscape)

TRIPLE A

4 WAY STREET Several Thousand (Shiced Bread/
Sanctuary/SRG)

ELVIS COSTELLO I'm In The Mood Again
(Deutsche Grammophone)

GAVIN DEGRAW I Don't Want To Be (/)

JEM They (ATD)

MICHAEL ANOREWS fIGARY JULES Mad Werld (Universall
MICHAEL FRANTI & SPEARHEAD What | Be /iMusrc/
PEACH Come Up And See Me Sometime /Blues Rock)

ROBERT LAMM | Could Telt You Secrets /Blue infinity)
TERRY OISLEY Side To Side (Oisieyworld)
URBAN JAZZ COALITION Momma's Eyes (Major 6t/

ARTHUR ADAMS Sou/ 0f The Biues (PMRC)
MINUS FIVE /n Rock (Yep Roc)
PRESTON SCHOOL OF INDUSTRY Morisoon (Matador/

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is @-mailed each week to participating radio and record executives. For more info, contact Greg Matfei at
gmatfei@radioandrecords.com.

www.americanradiohistorv.com
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Fall 2003: What Went Right?

Among the ruins, some genuine success stories

The fall book rolled in and knocked a good many of
us flat on our asses. (Can we say that? We don’t know
what the limits are anymore, what with the errant
breasts on TV and the fines and the FCC inquiries).
However, as Monty Python suggest, let’s look on the

bright side of life.

After careful inspection, 1 was
shocked and awed to find that there
were standout winners in several
markets. In fact, more than half a
dozen stations posted huge gains —
several over a full share point. | de-
cided to take a fair and balanced
look at four of these overachievers.
(I now expect to be sued by Fox
News for the use of multiple trade-
marked clichés.)

Right Down The Middle

Quite possibly the biggest tri-
umph in the fall book was that of
WZEE (Z104)/Madison PD Tommy
BoDean, whose station vaulted 7.3-
8.4 12+ to capture first place in the
market.

When asked for an explanation,
BoDean hinted at the pos-
sibility that he might have
purchased some extra
books from Arbitron, cit-
ing an obscure 1856 tax
law that allows him to
write off the expense.
Upon learning that | was
recording our conversa-
tion for a column, he im-
mediately retracted his
statement.

“Overall, it was basically holding
the road down the middle when it
came to music,” he said. “We're in
such an extreme period. A lot of
night records are getting on in the
daytime on a lot of stations. [ really
use a lot of dayparting — an extreme
amount — to try to maintain a good-
sounding adult station during the
day and aCHR in the afternoon and
evening hours.

“During the day I’'m much more
down the middie. I'll hold on to a
Josh Kelley record if it doesn’t per-
form nationally. Il hold onto the
Stereofuses and the O.A.R.s that |
know work for me, and I'll keep
them in daytime rotations because
they make sense for my market.

“At night our rotations tighten
up, and [ really bang the Chingys
and the Nellys. It gets a lot more
Rhythmic at night, absolutely. |
don’t openup those dayparts until
a song ha3proven tobe a ‘Shake Ya

Tailfeather’ or a ‘Country Grammer”
or something that I know is going
to appeal to an adult audience too.”

It’s The Music, Stupid

Oddly enough, BoDean was the
only one of our big win-
ners who found success
with rhythmic product.
The other three PDs |
spoke with all empha- |
sized that they held their f
ground with pop music,
even leaning slightly to-
ward the alternative or
rock worlds.

“We had some really
great pop alternative product, like
Nickelback and Jason Mraz,” says
WSSX/Charleston, SC PD Mike
Edwards, whose station
rocketed 3.6-5.4 12+.
“We’ve been very suc-
cessful as a pop alt sta-
tion. Charleston has like
nine Rhythmic or Urban
stations anyway, so we
definitely use rhythm
very sparingly.

“We haven’t really

Tommy BoDean changed our musical fo-

cus for four or five years, so consis-
tency is another important factor.
Timing clicked in — we had some
competitors that I believe were not
delivering their best product, and
the opportunity was perfect for our
radio station.”

WRVW (107.5 The River)/Nash-
ville PD Rich Davis, who experi-
enced a 4.8-55jump, says,
"Musically, there were a
lot of artists you'd count
as usual suspects — Be-
yoncé, Black Eyed Peas,
Nelly, Maroon 5, 3 Doors
Down, Santana, Christina
Aguilera.

“It’s all mainstream
pop. It doesn’t lean one
way, and that’s always
been the great thing about the for-
mat: You play the best of the best,
and when you don’t lean any way,
you can pick and choose what those
records are from whatever genre
they come from.”

Mike Edwards

Rich Davis

Interestingly, one of Davis’ big-
gest competitors is a member of
his own family: “The Urban sta-
tion in our cluster is a big player
in the market. WUBT [The Beat] is
No.118-34and No. 2 12+, and the
listenership is about 53% white.
There’s not a really high ethnic
population in this market anyway
—it’s about 15% — so that station
does as well with white people as
it does with the ethnic popula-
tion.

“The Beat has been a factor, no
doubt about it. The best
thing that management
has both of our stations
doing is saying, ‘Hey,
play the hits.” If it's a
rhythmic record that’s big
for them and vet it's cross-
ing over into the main-
stream, we need to be on
it. [ think that was a good
part of the plan as well.”

Core Expectations

While KXXM (Mix 96.1)/San An-
tonio PD Jay Shannen also did well
with a rock and alternative lean,
which gave him a nice 4.0-5.2 boost,
he says it was almost necessary that
the station go that way in order to
get back to its core promise to its
audience. It showed too: Mix took
over the No. 1 spot with women 18-
34and 18-49.

“Some of the big songs we did
well with in this past book were
from Trapt, which was just a mon-
ster record, and 3 Doors Down. We
had alot of titles that were solely on
Mix, like Michelle Branch, John May-
er, Dido and No Doubt. We shared
Nickelback with [Cox Active Rock-
er] KISS a little bit, but with the ex-
posure that Active Rock usually gives
arecord, it was easy to own them fair-
ly quickly.

"Basically, we took a
strategic look at the mar-
ket and kind of went back
to the station’s heritage
and the core’s expecta-
tions, which is more of the
pop-rock and even alter-
native styles of music.
That's not tosay that some
of the pop didn’t work.
We did play Stacie Orrico, Beyoncé
and rthythm records like that.

“Hip-hop.doesn’t have a place on
Mix when it comes to core expecta-
tions, but, in analyzing the market,
there was a hole for a lot of those

~
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Hung Well

Davis to tell us more.

the truck to show off the prizes.

WRVW (107.5 The River)/Nashville pulled off an incredi-
bly big, dumb, yet brilliant promo that we just had to get
some photographic evidence of to believe. Here's PD Rich

“We had been teasing the $200,000 Treasure Truck " Davis says.
“Basically, we had a ton of cash and prizes that we stuck in the back of
our River Durango. On the first day of the fall book the moming show
started talking about how they were going to send the stunt guy out in

“When he went down to get the truck out of the garage, he found
someone had ‘stolen’ it. So, for the rest of the week, instead of doing
this big promotion, we were talking about our stolen truck full of prizes.
That Friday moming we had the truck hoisted up in the air on a crane
next to the highway, with the morning show broadcasting live.

“They said, ‘Hey, we found the truck, and to make sure no one steals
it again, we're hanging it up here next to the highway for everyone to
see. We hung big banners from the bottom of the platform the truck
was sitting on, and at night we put strobe lights on it. It was great.

“Then we started the giveaways again. After three weeks we had an

event at the site where people came out and won everything from
home-entertainment centers to big-screen TVs to an opportunity to win
$200,000. It was great; it created a lot of talk in the market. We were
joking about how we didn't have any billboard money, so we made our
own billboard and hung it next to the freakin' highway.”

1 CAN SEE MY HOUSE FROM HERE! wavw/Nashitle says

hoisting trucks aloft on cranes Is more effective at combating thett than Lojack.

pop and pop rock titles
that weren’t being played,
and they were exclusive
to Mix, which you don’t
find very often anymore
in today’s radio.

“You would think in a
market like this, where
it's 55% Hispanic, that
Rhythmic is the way to
g0, but we were proven
wrong about what people come to
Mix for. It’s not rthythm. Had we
gone that way out of gutor a stereo-
type of the market, we wouldn’t
have had a good book by any
means.”

Promotions, Promotions,
Promotions

BoDean's strategy when it comes
to promotions can be summed up in
a few words — “barrage” and
"howitzer-style” come to mind. “We
started fall with our Radio Music
Awards trip, a Clear Channel collec-
tive contest,” he says. “But we real-

-

Jay Shannon

ly do some wacky pro-
motions. We really think
outside the box.

"I believe in having a
ton of promotions on at
the same time. We don’t
clutter the station, but the
more opportunities for
someone to participate
with your station, the bet-
ter. Everyone likes to win
sorething. We do adot of daily give-
aways.

“I probably have six different sta-
ples on the air every day where you
know you’re going to win some-
thing, whether it's a Top 8 at 8 ora
‘Five O’Clock Workout’ or any of
those appointments that [ set. I make
sure there’s always a prize there and
a reason for people to join us.”

Davis did an exclusive concert to
get his listeners excited about
WRVW: “We ended the fall book
with our third annual Acoustic

Continued on Page 30
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ARTIST TOLE LABEL(S)

OUTKAST The Way You Move (Arista/

NICKELBACK Someday (Roadrunner/IOJMG)
DUTKAST Hey Ya! (Arista/

JESSICA SIMPSON With You (Columbia)

BRITNEY SPEARS Toxic Uive/

LINKIN PARK Numb (Warner Bras.)

BABY BASH Suga Suga Universal)

EVANESCENCE My Immortal Wind.up/

NO DOUBT Ut's My Life flnterscope/

3 DOORS DOWN Here Without You [Republic/Universal)
EAMON F*°k It (I Oon’t Want You Back) {ive/

SIMPLE PLAN Perfect (Lava/

LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG)
KELIS Milkshake (Star Trak/Arista)

USHER f/LUDACRIS & LIL’ JON Yeah /Arista/

GOOD CHARLOTTE Hold On Epic/

TWISTA f{KANYE WEST & JAMIE FOXX Slow Jamz At/antic/
SHERYL CROW The First Cut Is The Deepest (A&M/interscope/

BEYONCE' Me, Myself And | (Columbia)

FUEL Falls On Me (Epic/

NICK CANNON Gigolo (Jive/

HILARY DUFF Come Clean (Buena Vista/Hollywood)
DIDO White Flag (Ansta) «

KELLY CLARKSON The Trouble With Love Is /RCA/
MAROON 5 This Love {OctonelJ)

SARAH CONNOR Bounce /£pic/

MURPHY LEE flJERMAINE DUPR! Wat Da Hook Gon Be (Fo’ ReedUnversal)

JC CHASEZ Some Girls (Dance With Women) (Jive/

CHINGY f/SNOOP DOGG & LUDACRIS Holidae In ([DTP/Capitol)

JANET JACKSON Just A Little White (Virgin)
ALICIA KEYS You Don't Know My Name (/)
LIMP BIZKIT Behind Blue Eyes (Fhp/interscape/
KYLIE MINOGUE Slow (Capitol)

CHRISTINA AGUILERA The Voice Within (RCA/
NELLY Work It (Remix) (Fo’ Reel/Universal)
JASON MRAZ You And | Both (Flektra/EEG)
SWITCHFOOT Meant To Live (Red Ink/Columbial
KIMBERLEY LOCKE 81h World Wonder /Curt)
BLACK EYED PEAS Hey Mama (A&M/Interscope/

YING YANG TWINS fiLIL' JON & THE EASTSIDE BOYZ Salt Shaker (TVT)

CHINGY One Call Away (OTP/Capitol)

CASSIDY f/R. KELLY Hotel L))

MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
FEFE DOBSON Everything (/skand/I0JMG)

JET Are You Gonna Be My Girl [Elektra/EEG/

JAGGED EDGE Walked Outta Heaven /[Cokumiva/
SARAH MCLACHLAN Fallen /Anista)

MYA Fallen /A&M/Interscape)

KANYE WEST Through The Wire /Roc-A-Fella/I0JME)
KID ROCK Cold And Empty /Top Dog/Atisntic)

TOTAL
PLAYS

8348
7843
7216
7155
6107
5969
5923
5450
5383
5361
4550
4530
3845
Im
3630
3369
3361
3273
3226
3190
2568
2546
2407
2391
2332
2107
2067
2022
1866
1827
1780
1749
1575
1522
1445
1356
1221
1183
1130
1125
1088
1070
1013

947

875

851

836

828

187

629

.

PLAYS

-$32
+144
-732
+594
+978
+511
-518
+684
472
-348
+419
478
-655
-1075
+1225
+220
+776
+348
+221
+164
+415
+534
-245
142
+612
+524
+45
-38
433
+1664
-93
+202
+215
-1422
+594
+50
+3
+187
+146
+182
+603
+406
-170
+179
+418
-130
+18
659
+185
+35

TOTAL
=2
627252
612716
586823
593146
500493
466625
457937
399896
434136
411988
339109
339420
283672
203661
279217
223817
216204
226896
221668
185544
169644
193011
245859
183482
13117
125414
129825
128253
87795
231918
102207
68305
881N
107179
168981
76995
66779
53879
55376
65612
57181
82433
ma
32633
2401
63200
54433
47034
57198
25548

WEEKS ON  TOTAL STATIONS/

CHART

12
19
20
12

6

"
23

8
15
26
14
20
16
10

-
N = W W AN W AN W N S o~y - &

-
-4

- ek GNP = N

ADOS

124/0
125/0
125/0
12212
127113
1mm
1100
120/5
12310
120/0
10912
120/0
110
115/0
10917
1142
104/3
10414
109/6
13in
87112
1154
84/0
105/0
104/3
96/14
6310
96/0
98/0
106427
105/2
1314
85/0
122/0
28113
69/0
1212
1516
66/6
44/9
15/23
52112
68/0
1716
66110
350
4an
6810
3216
4813

128 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
ol 2/1-/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with the greatest week-to-week increases
intotal piays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Most Added" ;

www.rradds.com |

ARTIST TITLE LABEL(S)
3 DOORS DOWN Away From The Sun (Republc/Universal) 35

JANET JACKSON Just A Little While (Virgwy vii
MICHELLE BRANCH 'Tit | Get Over You Mavenck/Warner Bros) 27
CHINGY One Call Away DTP/Capitall 23
TOBY LIGHTMAN Devils And Angels /L ava/ 23
SARAH CONNOR Bounce [Epw/ 14
ENRIQUE IGLESIAS HKELIS Not In Love fInterscope/ k]
DARKNESS | Believe In A Thing Caled Love Must...Destroy/Atiaone) 13
NELLY Work It (Remix) Fo’ Reel/Unversall 13
HOOBASTANK The Reason (siand/0IMG) 13
Most

IncreasedPlays

TOTRL

Y
ARTIST TME LARELS) INCREASE
JANET JACKSON Just A Littie While (Virgmn) +1687
USHER fILUDACRIS & LIL’ JON Yeah {Ansta/ +1225
BRITNEY SPEARS Toric Live) +978

TWISTA fIKANYE WEST & JAMIE FOXX Siow Jamy Ariannc) +176
EVANESCENCE My immortal (Wind.up/ +684
MAROON 5 Thes Love fOctone/ )} +612 |
CHINGY One Cail Away DTP/Capital) +603
JESSICA SIMPSON With You /Cotumbia) +594
NELLY Work It (Remux) fFo’ Reel/lUnversall +594
Most

Played Recurrents

ARTIST TITLE LABEL(S) TOTAL PLAYS
TRAPT Headstrong Warner Bros.) 2185
BEYONCE' fISEAN PAUL Baby Boy [Columixa/ 2420
LI’ JON & THE EASTSIDE BOYZ Get Low (7V7) 2n
SANTANA f/ALEX BAND Why Don't You & t /4nista/ 2083
BLACK EYED PEAS Where Is The Love? /A&M/interscope/ 1987 |
MAROON 5 Harder To Breathe (Octone/J) 1854 |
50 CENT In Da Club (Shady/Attermatiyinterscope) 1800

NELLY #P. DIDDY & MURPHY LEE Shake Ya... Bad Boy/Unversal) 1777

STAIND So Far Away (Fp/Elektra/EEG) 1714
BEYDNCE' flJAY-Z Crazy In Love (Columbral 1502
JUSTIN TIMBERLAKE Rock Your Body (Jwe/ 1491
CHRISTINA AGUILERA f/LIL' KIM Can't Hold Us Down (RCA/ 1439
LIZ PHAIR Why Can't 1? (Capitol) 1411
MATCHBOX TWENTY Bright Lights (At/antic/ 1278
STACIE ORRICD (There’s Gotta Be) More To Lie Forefront/Virgry 1222
EVANESCENCE Bring Me To Life /Wind.up/ 1201
R. KELLY Ignition {/ve/ 127
MATCHBOX TWENTY Unwel (Arisnix/ 1092
FABOLOUS HTAMMA Into You (Desart Storm/ElektrafEG) 1084
SEAN PAUL Get Busy (¥P/drlaorc/ 1083
KELLY CLARKSON Miss independent /RCA) e
CHINGY Right Thuy DTPLapitol) 908
JASON MRAZ The Remedy | Won't Worry) (ElekiraEE6/ 811
FOUNTANSS OF WAYNE Stacy's Mom /S-CunefMC) 8
3 DOORS DOWN Whes I'm Gone /Rapubiic/Unversal) n

Detailed station playlists for all R&R
reporters are available on the web at
.radioandrecords.com.
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* EventTape®
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8528 Constitstion Brive
Fort Wayne. indiana 46804
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28 :/ CHR/POP TOP 50 INDICATOR :

S (
« February 13, 2004
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
| ) www.rrindicator.com
wet WEEx  ARTIST TITLE LABELS) iy PTS AU’(%?CE VST T . : =
| 1 NICKELBACK Someday (Roadrunner/IDJME) 2890 2 66605 20 490 j:’:;"j:g‘;’g"“r“ :'m :“:{::'e"(’jeﬂ"f’f/””'””” :;’
. - ust ile (Virgm,
3 @ JESSICA SIMPSON With You (Columbia) 2743 +225 64290 11 5001 S 17 S 24 | s Ok o i ) W
2 o OUTKAST The Way You Move (Arista) . 2696 +78 63656 1 4710 CHINGY One Call Away (DTP/Capitol 8
6 @ UNKINPARK Numb (Warner Bros.) 2473 +256 53267 12 48)1 NELLY Work It (Remix) (Fo’ ReetUsiversal ?
5 @ OUTKAST Hey Ya! fdrista) 2286 +12 52061 17 470 | MARDONS Ths Love (cronel)) 6
4 6 NODOUBT It's My Life fiterscope) 204 257 54075 15 a5 | SARAMCONNOR Bounce o y
¥ op 1 CASSIDY fIR. KELLY Hotel &/ ;
n o BRITNEY SPEARS Toxic (ive/ 2172 +492 521121 5 48/0 ENRIQUE IGLESIAS f/KELIS Not In Love finterscope) 5
| 12 @ EVANESCENCE My Immortal (Windup) 2072  +405 48968 10  50/0 | MICKCANNON Gigolo Wive/ 5
| 8 9 3DOORS DOWN Here Without You fRepublic/Universal) 1818 180 41024 27 430 ng‘énl"imt:geiﬂm": (:""9:‘5 ;17;2' ’ :
. eal
g 10 BABY BASH Suga Suga Universal 1766 56 41798 21 A0 | \vocue Sow (ol g
7 11 SIMPLE PLAN Perfect fLava) 1764 -335 42065 18 43/0 DARKNESS | Believe In A Thing Called Love Must...Destroy/Ariantic/ &
17 @ GOOD CHARLOTTE Hoid On /Epic/ 1380 +115 31809 8 42 ADELAYDA Not Tonight /Superkaia/ .
16 @ SHERYL CROW The First Cut Is The Déepest /A&Miinterscope/ 1381 +84 31546 16 413
15 @ EAMON F*°k It (| Don’t Want You Back) (iva) 1361 +42 28245 10 32
18 ) FUEL Faiis On Me /Epic/ 1318 +189 30154 11 423
10 16 KELIS Milkshake (Star Trak/Aristal 1274 413 27501 8 380
14 17  DIDD White Flag /Arssts/ 1101 280 26432 19 363
21 ) BEYONCE Me, Myself And | (Columiva) 1067 +98 24267 9 360
24 @ TWISTA IKANYE WEST & JAMIE FOXX Slow Jamz /Atiantic/ 971  +280 24265 5 433
13 20 CHRISTINA AGUILERA The Voice Within /8C4/ 935 505 21541 13 2810
22 @ KELLY CLARKSON The Trouble With Love Is /RCA/ 932 +15 19699 10 3512
29 @ USHER fILUDACRIS & LI’ JON Yeah (Arista/ 835 +343 23474 3 404
26 € WILARY DUFF Come Clean (Buena Vista/Hollywood) 895 +251 22608 3 42
20 24 LUDACRIS fiSHAWNNA Stand Up /Def Jam South/IDJMG) 861 237 20055 14 3200
27 € MAROON S This Love /Octonel)) 831 +205 18806 4 396 Most
22 26 ALICIA KEYS You Don't Know My Name 4/ m  an wsn 1 e |Increased PIa!s
25 @ LIMP BIZKIT Behind Biue Eyes (Fig/interscope) 701 +44 16737 11 3 e
" " ARTIST TITLE LABEL(S) INCREASE
31 g NICK CANNON Gigolo e/ 811 4127 16163 3 305 [ 'Rl e =
34 €D KIMBERLEY LOCKE 8th Worid Wonder (Curt) 533 +86 12895 & 333 EVARESCENCE My immontal Mind/ +405
32 @ JCCHASEZ Some Girls (Dance With Women) (five/ 532 +65 12880 6 23 USHER HLUDACRIS & L' JON Yeah (drista/ +343
36 €@  KYUEMINOGUE Siow /Capitol 499 +76 13634 5  26/4 W‘Pm;' ':' “::/‘“"" Siow Junz (Asiic/ :;:g
€@  JANET JACKSON Just A Littie While (Virgin/ 459  +426 10885 1 3617 m"'"' DUFF Come Cloan (Buea VistaMolywood! s
35 @ BLACK EYED PEAS Hey Mama /A&M/Interscope/ 459 +25 9735 [} 3312 JESSICA SIMPSON With You (Cokumbia/ +225
28 35 CHINGY f/SNOOP DOGG & LUDACRIS Holidee In [DTP/Capitol M7 172 13088 184 170 MAROON 5 This Love (Gctanel +205
y FUEL Fals On Me (Epi/ +189
38 3 JASON MRAZ You And | Both (Elektra/EEG) 360 2 8055 9 200 ST Ot L B oo
a4 FEFE DOBSON Everything (/sland//DJMG) 354 +93 7%0 2 2512 SARAM CONNOR Bounce 6t Jprs
33 38 MURPHY LEE f}JERMAINE DUPR! Wat Da Hook Gon Be Fo’ ReedUnversa)) 343  -117 7545 6 1810 NELLY Work It (Remix) fFo” ReefUnversal) +182
30 39 MYA Fallen ([A&M/Interscope/ 332 -208 n22 6 1710 NICK CANNON Gigolo ve/ «12
43 @ KIDROCK Cold And Empty (Top Dog/Atiantic) 322 +60 6302 4 232 g:'::;&&:&*:;fﬁ;‘“’ . ::2
@  ENRIQUE IGLESIAS fIKELIS Not In Love finterscape) 38 +166 8566 1 315 SEVONCE W, Moell Ard | ol Jies
42 @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 314 +44 7234 3 2110 JET Are You Gonna Be My Girl (Flektra/EEG/ +94
47 @ JET Are You Gonna Be My Girl (Elektra/EEG/ 21 +94 6365 2 1713 FEFE DOBSON Everything Isiand/IDJMG) +93
40 44  MICHELLE BRANCH Breathe Mavenck/Warner Bros.) m 86 6174 18 8N mﬁ 22"&"““";;'”" ""’l” — ’:i
. m +
38 45  CLAY AIKEN Inyisible /ACA/ 264 5 7630 14 1) DARKRESS | Beleve n A Thg Calid Love st Dty +80
45 @ SARAH MCLACHLAN Fallen /Arista) 251 +25 5566 6 15/2 OUTKAST The Way You Move /Arista/ +19
@ NELLY Work It (Remix) (Fo’ ReedlUmiversal) 245 +142 4033 1 1407 3 DOORS DOWN Away Fm The Sun (Repubic/Unersall +76
@ 3 D00RS DOWN Away From The Sun /Republic/Universal 183 +76 3665 1 2719 | KYUEMINOGUE Slew Capital +76
41 49 PINK Godls A DJ Arista/ 181 143 3102 8 0 RS NTENE S RS o
oy KID ROCK Cold And Emty (Top Dog/Atiantic/ +60
[Debur> @ CHINGY One Call Away [DTP/Capitol) 178 +120 5152 1 18/8 CLAY ANKEN The Way /RCA/ +49
- . LIMP BEZXIT Behind Bue Eyes /Filnterscope/ +a
50 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 2/1 - Saturday 2/7. SWITCHFOOT Meant To Live fRed Ink/Columbia/ +M
© 2004 Radio & Records.
— _
A R&R’s Year-End Chart Pack
o i
/ ?/ - Only $
\"v g A —3 - e =3 -
@\ ER B ca e NOW AVAILABLE
y \ = _
- . '
A s & Includes year-end charts for all R&R formats from
\
\ ¥ & 1974 through 2003! Call (310)788-1625 or email
2 moreinfo@radioandrecords.com .
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The biggest reaction record we're on
right now is Limp Bizkit's “Behind Blue
Eyes,” which is getting plenty of aduit
male and female calls. If you're just
jumping on Dido’s “White Flag,” wel-
come to what we've known here for
months: Women Jove this song. We're
coming down while most are coming
up on that tune. ® Evanescence’s
“My Immortal” has been a favorite of
mine since last spring, and I'm glad Wind-up realized this
tune’s potential. Two smaller-label acts getting the calls
and reactions would be Adelayda’s “Not Tonight” (thanks
to Pablo at WABB-FM/Mobile for the tip on this one) and
Contact’s “Working Girl.” While you might not have been
serviced with Adelayda discs (call Superkala Records in
Birmingham about 'em), you should have a copy of
“Working Girl” in your stack. It's an adult-female reaction record. It's
upbeat, and it's hip. Also, the ladies are all over Sheryl Crow and “The
First Cut Is the Deepest.” @ The new stuff that seems to be generat-
Ing a buzz tor us so far includes Jason Mraz's “You and | Both” and
Eamon’s “I Don’t Want You Back.” Welcome-back nods to Dexter
Freebish with “Prozac (Be Like Me).” @ That's it from Central Louisi-
ana. One last piece of advice to my programming bretheren (and
sisteren — is that a word?): Listen to your request lines, and hook up
an instant messenger to your studio so the younger demos can chat
with the jocks. They'll never get a busy signal with that, ya know?

ON THE

RECORD|

With ©
' Ron Roberts '
| PD/MD, KQID/Alexandria, LA ';

e - e (o s

Grammy winners and Arista artists
OutKast keep their hold on
R&R’'s CHR/Pop chart with “The Way
You Move” on top, but “Hey Ya!” slides
2-3 as Roadrunner/IDUMG’s Nickel-
back haul up 3-2° ... Britney Spears’
“Toxic” (Jive) jumps 9-5*, and the top 10
is reached by another Grammy-winning
group: Wind-up's Evanescence, whose
“My Immortal” rises 12-8*. Labelmate
Eamon says “F**k It” but still climbs 14-11* ... Big move for Usher fea-
turing Ludacris & Lil Jon as “Yeah” (Arista) vaults 24-15° ... Atlantic’s
Twista featuring Kanye West & Jamie Foxx move 22-17* with “Slow
Jamz” ... Nick Cannon’s “Gigolo” (Jive) runs up 26-21*, foliowed by
Buena Vista/Hollywood's Hilary Dutf with a 29-22°* jump for "Come
Clean” ... Much love for Octone/J’s Maroon 5 as “This Love” hikes 31-
25° ... The now-controversial Janet Jackson, who is on Virgin but
doesn't seem virginal, scores Most Increased Plays this week as “Just
a Little While” debuts at No. 30°, with 1,687 additional plays ... Nelly's
“Work It (Remix)” (Fo' Reel/Universal) rises 43-35° ... Cassidy fea-
turing R. Kelly's “Hotel” (J) goes up 50-42* ... 3 Doors Down pick
up Most Added with 35 adds for “Away From the Sun”... Chart debuts:
Chingy, Jet, Kanye West and Kid Rock.

~ Keith Berman, Radio Editor

oNINl .{

arTist: Jet
useL: Elektra/EEG.

8y MIKE TRIAS/ASSOCIATE EDITOR

am pleased to announce that | have of-

ficially joined the Mile High Club. For
those of you who are not familiar with the
club (or for those who may be aware of an-
other club by the same name), allow me to
elaborate. After watching Jet on a repeat
of Saturday Night Live a couple of weeks
ago, | decided that [ would like to follow
the Australian band’s career, especially in
the States. And what's one of the best
ways to do that? Join their official street
team — the Mile High Club.

Comprising brothers Nic (guitar, vocals)
and Chris Cester (drums, vocals), Cameron
Muncey (guitar, vocals) and Mark Wilson
(bass), this Melbourne-based quartet is a
throwback reminiscent of some of rock
music’s classic bands. “I think we were al-
ways interested in tracing the roots of rock
‘n’ roll,” says Chris. “We wanted to look be-
yond the '60s and "70s and find out where
that music came from. That's why we do a
cover of Elvis’ ‘That's Alright Mamma’ at
the shows. It's just a natural exploration for
us.”

As they began their quest to bring clas-

sic rock back te the masses, grunge music.

took root in their homeland. “l couldn't
stand the stuff,” says Nic. “To me, that was
real slit-your-wrists music. It didn't relate
to this idea of rock 'n’ roll 1 had in my head.
I'd grown up loving The Who, The
Easybeats, The Faces and The Stones, and
these guys were taking music somewhere
1 didn’t want to go. They didn't have that
feeling in the music that all great bands
have.” )

With “Are You Gonna Be My Girl,” Jet
bring back the good old days with half-
screamed, half-sung vocals that are as
raspy as the guitar parts. I immediately
took note of the song during its initial re-
lease to Alternative. However, “Are You

Gonna Be My Girl” really became in-
grained in my head thanks to its power
rotation in Electronic Arts’ Madden 2004
football video game. The single has al-
ready enjoyed substantial success at Rock,
Active Rock and Alternative, and early
believers in Pop include KBKS/Seattle,
KDND/Sacramento, WNOU/Indianapolis
and WKZI1/Greensboro.

Get Born, Jet’s debut album, continues
in the vain of “Are You Gonna Be My Girl.”
Distorted guitars and clear, standout vo-
cals by Nic Cester dominate the sound.
scape. A foundation of catchy songwriting
and crisp instrumentals holds down the
tracks, making Get Born a solid listen all
the way through. The hand went to the
legendary Sunset Sound Studios in Los
Angeles to conjure up musical spirits of
yesteryear for the album, which was pro-
duced by Dave Sardy (Red Hot Chili Pep-
pers, Marilyn Manson).

As for the CD's title, Chris remarks, “I
like the idea of Get Born having two mean-
ings. It's basically a reminder to forget
your problems and celebrate the moment
instead. It's a rejection of all those feelings
of negativity or depression you might get.
It's a heartfelt thing, and that's where that
primal energy comes through the music.”

While their fame has reached great
heights in Australia and continues to grow
in the U.S,, Jet are not quite content with
having strong fan bases in only two coun-
tries. So, they are just finishing a tour of
Japan and will head over to Europe for an
extensive tour that includes opening at the
NME Awards on Feb. 12. A spring U.S.
tour is also in the works.

QOuality...

» Custom Production — Callouts, Montages & Video Hooks
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> 70,000+ Song Library

» All Formats & International Titles

» On-Time Delivery .
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l. Artist Title (Label)

America’s Best Testing CHR/Pop Songs 12 +

For The Week Ending 2/13/04

™w LW Familiarity Burn

—

20 Ve
New & Active 1

THREE DAYS GRACE I Hate} Everything About You (ive/

Wo Women W
N7 224 | | Totat Plays: 563, Total Stations: 56, Adds: 12

12-17 18-24 25-34

JESSICA SIMPSON With You (Columbia)
LINKIN PARK Numb (Warner Bros.)
NICKELBACK Someday (Roadrunner/l0JMG)
EVANESCENCE My Immortat (Wind-up)

412 ata 98%
409 405 93%
407 398 96%
408 396  90%

3 DOORS DOWN Hete Without You /Republic/tUniversal) 401 399 98%

‘ CHRISTINA AGUILERA The Voice Within (RCA/
SIMPLE PLAN Perfect /Lava/

i KELLY CLARKSON The Trouble With Love Is (RCA/

| BRITNEY SPEARS Toxic Uive/
TRAPT Headstrong (Warner Bros.)

| FUEL Falls On Me (Epvc/

GOOD CHARLOTTE Hold On fEpic/

OUTKAST The Way You Move (Ansta/

OUTKAST Hey Ya! /Aristal

384 409 97%
393 404 96%
393 399 90%
392 378 95%
392 384 94%
gt 383 69%
389 4.00 87%
385 389 98%
3719 387 99%

SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 315 373 85%

NO OOUBT It's My Life finterscopel

0100 White Flag (Ansta/

BABY BASH Suga Suga Universall
BEYONCE' {/SEAN PAUL Baby Boy (Columbia/
PINK God Is A 0J fArsta)

369 364 99%
364 365 87%
349 352 95%
345 338 99%
345 355 86%

LUDACRIS t/SHAWNNA Stand Up (Def Jam South/IDJMG) 339 335 94%
EAMON F°°k It l Don't Want You Back) Live/ 336 341 81%
ALICIA KEYS You Don't Know My Name &) 3.260 - 83%
| JCCHASEZ Some Girls (Dance With Women) Uive/ 3.26 - 69%
CHINGY fISNOOP 00GG & LUDACRIS Holidae In (DTP/Capitol) 323 316 95%
NICK CANNON Gigolo Live/ 322 - 66%

BEYONCE® Me, Myselt And | (Columbia/

izt 3 87%

MURPHY LEE flJERMAINE DUPRI Wat Da Hook Gon Be (Fo' ReellUnversal) e AN 65%
TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atiantic/ KAL) - 53%

20%
19%

30%

18%
43%
30%
39%
19%
20%
at%
13%
22%
36%
56%
26%
48%
It%
50%
67%
28%
49%
3%
3%
2%
51%
24%
4%
2%
24%

4.15 417 414
4.20 418 3.81
4.01 4.09 4.42
4.05 4.05 4.00
3.89 4.03 4.23
3.93 3.96 389
4.08 3.96 358
4.05 3.98 3.83
3.99 3.99 363
3.93 3.90 394
3.83 397 3.89
4.10 3.85 372
3.54 3.98 3.97
3.66 3.75 391
375 3.68 402 -
347 353 405 J-KWON Tipsy /So So Def/Ansta)

3.63 355 378 Total Plays: 371, Total Stations: 23, Adds: 10

357 3.58 3.39
4 3.36 3.50
3.62 3.26 3.49
349 351 325
350 3.42 310
301 3.24 3.46
.37 3.45 3.06
383 3.28 314

12 336 297
335 288 335 | | FIVEFOR FIGHTING 100 Years (Aware/Coumbia

140 331 288 Total Plays: 303, Total Stations: 19, Adds: 3
3.36 3.25 2.70

ENRIQUE IGLESIAS f/KELIS Not In Love /interscape/
Total Plays: 529, Total Stations: 58, Adds: 13

ROONEY I'm Shakin’ (Geffen/
Total Plays: 486, Total Stations: 48, Adds: 5

WESTSIDE CONNECTION Gangsta Nations [Capitol
Total Plays: 483, Total Stations: 16, Adds: 1

YOUNGBLDODZ fiLiL" JON Damn! /Ansta/
Total Plays: 445, Total Stations: 18, Adds: 0

OFFSPRING Hit That (Columbval |
Total Plays: 338, Total Stations: 22, Adds: 0

3 OOORS DOWN Away From The Sun (Republic/Universal)
Total Plays: 329, Total Stations: 47, Adds: 35

Total sample size is 487 respondents. Total average favorability estimates are based on a scale of 1-5. (1=disiike very much. § = like very much). Total familiarity
represents the percentage of respondents who recognizéd the song. Total bum represents the number of respondents who saxd they are tired of hearing the song
Songs must have 40% famifiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can
take the music test based on the format/musk preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations
by calling §18-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

JAY-Z Dirt Off Your Shoulder (Roc-A-Feda/lDJMG)
Total Plays: 294, Total Stations: 16, Adds: 4

L Songs ranked by tetal plays

Fall 2003: What Went Right?

Continued from Page 26

Christmas, with Jason Mraz, Maroon 5, Josh
Kelley and Kimberley Locke.

“Locke is a pretty good draw herself in this
area, because she lived in Gallatin, TN. We did
itata small venue for about 500 people, soit’s
really an intimate way to say, Thanks for lis-
tening.””

The People
But we all know that it’s not just what you

“I believe in having a ton
of promotions on at the
same time. We don’t
clutter the station, but the
more opportunities for
someone to participate
with your station, the
better. Everyone likes to
win something.”

Tommy Bblkan

play, it’s what's happening between the
records. “The moming show really kicked in,”
Shannon says. “Woody & Jamie did a fantas-
tic job this past book. We executed some dif-
ferent strategies, clock adjustments and con-
tent adjustments, and they did a great job.
They had a 17 share with women 18-34. It was
monstrous.”

Edwards also had success with his morn-
ing show. “They’ve been very consistent in
the ratings and in their popularity, and in
the market as well,” he says. “They did a
lot of public-service things during the fall
book that got them a lot of exposure in the
newspaper and on the TV news and what-
not.”

BoDean'’s staff is so completely plugged in
to the station that each member wears about
three different hats, which he feels contrib-

'utes to Z104’s success. “Honestly, the reason

why we had such a great book is that | have
that team of people — ! like to call them the
Yankees,” he says.

“My midday guy has done nights in St.
Louis and at WPRO-FM/Providence, and he
gets it. He’s also my imaging guy and is a
home run to have in this size market. My night
guy is my promotions director, so he’s abso-
lutely in touch with what's going on out on
the street all the time, and that comes out in
our promotions.

“My morning show is really, really good
and has the city’s ear, especially in our dem-
0s. 1 do aftemoon drive, and I've been here for
almost a decade. It’s a solid, solid lineup.”

KIISIN' QUEEN Teen star Lindsay Lohan Is not only starring In a new film, she also
contributed to the soundtrack. and she wants everyone to know! So. of course, she went to KIS/
Los Angeles to tell all the listeners 10 go see Confessions of a Teenage Drama Queen and buy the
soundtrack. Seen here at KIS are (I-r) Hoitywood Records’ Tony Smith and Scot Finck. KIS mght
guy JoJo, Lohan and Hollywood Records’ Jeff Marks.

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured

and send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com



www.americanradiohistory.com

February 13, 2004 R&R @ 31

CHR/POP REPORTERS

.

"
v
—

3 4’:(*

2 ! w i i 3 B, i m m F : : .m : m
il m: o i o Bdgi. B g i qal ! £y iyl T m 3 “
5 _:m i, & M gh ol gt £ &gl gl i :.1 BEs i bl itk
g e g e g B OQED Qw HGBE i S Bb HIHNEE
2 8(2|5(538
: L 3 e 2|2|5|cd
F § - PR % T I § £, 3 5 i & mm HHEHH
T 1! My i Bt § i B [ hgw M1 Bl HHHHE
e ARIE I IIE Y R R ARL
: ¢ -S- J : 5 : . E . {1: . w_ i k
Hypi o Mg &, &, ) Y n | I s _mm PRI WP by
i R BB B b B e B b b et
g |
g y, 3 %[44 3 5. 3 ok : ; ;
2y : % Mu £ B, . 8 f 3 i i §e - m m i 3 kW, 1 - — b 1
S 4! ke Briy fdae U oox o | gy 2 by dlg i KPR 3 5
s il _h b L bt W, a8 ! “ | L T w_ g i g m...m i B Hb i fhib
mmm__ M QR R R g f gl qudl B G .W“m BPog d g gl B el Bl
< ) . & . ' m , ) 5 ; ;8 n. i , 2 §
mm wmm oo i N _: Wil L i m_ m.w il il ﬂ_% i i Wi fn fhe TH
] § t g g 8 3 4 s g H
mmm mmmm mmmmw il mmmumz .ma m fi Mmma m.ma gl ghin Sl m.mmmm m:mmnm mmmum“m .M *mma Mmmw __WE .mmwm
3
m..m_ ‘i w: i : ‘. i 11 mf 5 m_ i .um - F i m_w
g =y Hghi o gslh w_ mm i § & i I § LA UM T T
§ap 0 el EE g e B o b o Wi g Bl G B
I
ad . hnm M g , & m . : mmm w m 5 ) % % m. . m 8 @ h % 7
3 4 85, B 8 & ] S § B 3 ¥ v & ¥, 2 R OE 3 3 : : ¥
ik 2151 I N AT Gl g Pa gl g &1 £l
BB b B B L O W Dl D b Bk G iy
: ’ , m
. f H e e & ] ) : . 5 5 8 3 3 B m g ;
syd B : . 5 ¥ - P 3 B Byt &
ol gy 3 5 e rﬁ, B g o i gl W Hgle ik U i wogl o uliog
i e g el S e Bl e B gl e B B
PR T R R - .“ bl b i b u | m TR &
Bl wwf o Bl CREOE g G dee G B Rl G B0 B B B

o ywww.americanradiohistorv.com


www.americanradiohistory.com

DONTAY THOMPSON

vy

@radi

R&R February 13, 2004

drecords.com

s

CHR/RHYTHMIC

One Programmer, Two
Stations: Who Wins?

Cadillac Jack’s WIMN & WXKS go head to head

Re(ently, R&R CHR/Pop and Street Talk Daily Edi-
tor Kevin Carter presented a rare interview with
Cadillac Jack, Clear Channel VP/Programming, Boston
(1/23). For those of you who missed it, Cadillac shared
with R&R the successes WJMN and WXKS had in
Arbitron’s fall ‘03 ratings period.

The stations tied for third place in
the market, with heritage CHR/Pop
WXKS (Kiss 108) moving up 5.1-5.7
124, while CHR/Rhythmic WJMN
(Jam’n 34.5) was up 54-5.7. “When
you really step back and
look at everything, both
stations have had a phe- N
nomenal year,” Cadillac
says. “Aside from the
moming shows and the
DJs, we did some great
marketing this book as
well.”

Just as Cadillac pro-
grams both stations, Den-
nis O’Heron handles Marketing Di-
rector duties at WJMN and WXKS.
He's also Asst. PD at Jam’n. “We've
worked together for virtually my
entire time at Jam’n,” Cadillac says
of OHeron. “When you click that
well, it’s a great team.”

In his CHR/Pop column Carter
focused on the success Kiss had in
Boston, sitting at No. 225-54 and No.
2 18-34 for the past eight books. You
have to give the station props for that,
but which Boston station was No. 1
with that all-important 18-34 demo?
That would be Jam'n, of course — for
the eighth consecutive book.

Cadillac Jack

We're All In The Same
Game ... Sorta

I remember the fierce competition
that went on in the San Francisco
Bay Area between KMEL and
KYLD. The stuff that took
place on the street and on
the air made for good ra-
dio, but once Clear Chan-
nel, which owned KYLD,
purchased KMEL and
made Michael Martin PD
for both stations, every-
one wondered whether
the competition between
the stations would contin-
ue and whether the stations’ staffs
would be able to co-exist under the
same roof.

Although WJMN and WXKS
were already owned by Clear Chan-
nel, the same questions were raised
when John Ivey left WXKS and Ca-
dillac took over programming that
station as well as Jam’n.

“I guess the job | have here in Bos-
ton is a little bit different than it
might be for other people who pro-
gram two stations,” says Cadillac. “1
spent three years at Kiss as MD, and
then | spent seven years at Jam'n,
five exclusively as PD. | then spent

A

~ E

SUPER BOWL AT THE BOX During Super bowl weekend in Houston,
KBXX (979 The Box) was flooded with celebrities who 100k fo the airwaves
with The Box airstafl. P Diddy, Kanye West, Biz Markie. David Banner, Da Brat,
Rev. Run and Russell Simmons were among the stars who visited the studio.
Picturad here taking a break from the party are (I-r) Roc-A-FeRa/IDIMG
recording artist Kanye West and KBXX MD Carmen Contreras.

‘A

two years doing both, so | was able
to kind of get into both stations with
a singular focus.”

One often wonders what goes on
in the head of a programmer who
has two different stations that are
going after the same audience. What
makes it even trickier is when the

" programmer manages two big sta-
tions in the same market with entire-
ly different staffs, both of which are
busting their asses to be No. 1.

“If you want to be No. 1, you
want to beat your sister station along
with every other radio station in the
market,” says Cadillac. “These sta-
tions have slightly different goals,

‘though, so it's possible for them
both to be No. 1 and both to achieve
their goals.”

“If you want to
be No. 1, you
want to beat your
sister station
along with every
other radio
station in the
market.”

Records That Fit

Does Cadillac favor one station
over the other? “1 just want to give
everybody the greatest opportunity
to succeed as much as possible,” he
says. “We have a great team in place
at both radio stations, and they were
set up for success at both radio sta-
tions.

“Jam’n wants to be the best sta-
tion that it can be for hip-hop in the
Boston marketplace. Kiss wants to
be the best hit-music station that it
can be and will be playing the stron-
gest hits from any genre. They’re
both fulfilling their missions and
their game plans.”

When it comes to music on Kiss
and Jam'n, which calls itself “Boston’s

-

ab oo oo oo oot oo oo

MD/night jock Lil Homie.

HOOD HOP IN THE DIRTY 0n a recent promo run to support his
debut album, Hood Hop, Arista artist J-Kwon showed the folks at WBHY/
Birmingham how he gets “Tipsy.” Pictured here after drinking 40 ounces of
Olde English 800 are (I-r) WBHJ PD Mickey Johnson. J-Kwon and WBHJ Asst.

-

No. 1 for Hip-Hop and Today’s Hot-
test Music,” both stations take a more
aggressive stance, since they share
40% of the cume in their market.

Cadillac points out that there are
times when there’s an overlap in ti-
tles at the two stations, based on
musical trends, but he says that Kiss
is skewed more aduit than Jam’n.

Keeping Jam'n on top of all the
blazin’ hot joints is the job of MD
Chris Tyler. Since his appointment
two years ago, the station has en-
joyed a streak of eight consecutive
books as No. 118-34.

“Tyler is a real leader in the build-
ing,” says Cadillac. “Dennis and 1
bounce back and forth between the
radio stations, but Tyler is the con-
stant in the building. He is the guy
who people see five days a week or
more. He's fanatical about every sin-
gle music log, and he’s very strate-
gic in his thinking.”

Lifestyle Promotions

Coming up with promotional
ideas is tough when you’re working
at one radio station, but think about
how hard it must be when you’re
responsible for two. Cadiilac and
O’Heron have figured out how to
get worthwhile promotions on the
air for both Jam’n and Kiss without
one station stealing the other’s thun-
der.

“Beyoncé is such a big star that
we wouldn'’t sit around saying,
‘Well, jeez, that’s more of a Jam'n
promotion,” Cadillac says. “If it’s
pop culture and of the moment and
really hot, it will be on Kiss. And if
itis hip-hop culture and bigger than
life and all the other Jam'n brands,
it will be on Jam’n.

“So we could conceivably be hav-
ing promotions from the same art-
ists on both stations. We wouldn’t
do it at the same time though. That's
something we would orchestrate.”

Music, marketing and morings
are the key elements in a radio sta-
tion’s success. Both Jam’n and Kiss
are on point with their music and
marketing, and they don’t fall short
in momings either.

Moming Madness
Both stations have very success-

“Jam’n wants to be
the best station that
it can be for hip-hep
in the Boston
marketplace.”

ful morning shows. Kiss has had
Matty Siegel for 23 years, and the
Jam’n moming crew, Ramiro & Peb-
bles, along with Melissa, have made
an impact in the market in a very
short time.

“Ramiro is from Everett, MA; he’s
from the marketplace,” says Cadil-
lac. “He's edgy enough for Boston
but not so edgy that he alienates a
lot of the cume we have. Pebbles has
been on the moming show here for
almost adecade. She is a great voice
of reason on the show. She’s like a
big sister, and the audience absolute-
ly loves her.

“And Melissa is right there with
them. She does all the music and
entertainment news, and she’s prob-
ably out in the clubs more than ei-
ther one of the other hosts. It's a text-
book young-end CHR/Rhythmic
moming show.

“The station’s been on the air over
10 years — over 40-something rat-
ings books — and this is the first one
where the moming show has been
No.118-34.”

Not bad for Ramiro, who got his
start seven years ago as an intern for
Jam’n’s nighttime DJ. “I just can’t
believe that | was lucky enough to
stumble upon a guy who had that
much raw talent,” says Cadillac.
“I've worked as hard as | could to
do whatever I could for him, and he
has busted his ass to develop every
single ounce of raw talent that he
has — and he'll do that for the rest
of his career. He's not going to stop,
no matter how successful he gets,
and he's already been more success-
ful than anyone else has on these fre-
quencies.”
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- CHR/IRHYTHMIC TOP 50 | -
| © February 13, 2004
WEEK  ARTIST TITLE (ABEL(S) :ﬂ% PLATS An%"ulct 'E:ﬁ?" m’“‘fﬂ;‘sm
1 0 TWISTA f{KANYE WEST & JAMIE FOXX Siow Jamz (At/antic/ 5996 +59 713085 10 8210
4 0 USHER fILUDACRIS & LIL’ JON Yeah (Arista) 5716 +249 671722 6 8211
’ 3 3 YING YANG TWINS fiLIL’ JON & THE EASTSIOE BOYZ Satt Shaker (7¥7] 4675 4 528268 12 7610
4 o J-KWON Tipsy /So So Def/Arista) 4476 +678 462129 6 801
12 0 CHINGY One Call Away [DTP/Capitol) 3962 +767 419983 6 .-791
5 o CASSIDY #/R. KELLY Hotel L/ 3808 +168 489636 15 76/0
n o BEYONCE' Me, Myself And | (Columbia/ 3453 +203 360912 13 6511
8 8  NICK CANNON Gigoio (/ive/ 3254 -105 318475 14° 7210
| 6 9 OUTKAST Hey Ya! {Arista) 3113 -490 305761 17 54/0
[ 13 @ KANYE WEST Through The Wire (Roc-A-Fella/lDJMG) 3077 +36 316925 10 751
10 11 WESTSIDE CONNECTION Gangsta Nations (Capitol) 3033 -260 312227 15 npn
15 @ LUDACRIS Splash Waterfalls (Def Jam South/I0JME) 2993 +365 334220 7 1710
17 @ JAY-Z Oirt Off Your Shoulder (Roc-A-Fela/iDJMG) 2835 +479 342474 6 501
7 14 ALICIA KEYS You Oon’t Know My Name L) 2768 -685 335798 " 78/0
9 15 KELIS Milkshake (Star Trak/Arists) 2677 -636 244859 18 76/0
14 16 OUTKAST The Way You Move /Ansta/ 2608 413 335025 22 np
18 @ EAMON F*“k it {l Don’t Want You Back) {/ive/ 2538 +315 226489 1" 59/2
16 18 JAGGED EOGE Walked Outta Heaven (Columiva) 2174 447 189633 20 6610
21 @ PETEY PABLO Freek-A-Leek &ive/ 1979 +255 181750 6 622
20 20  YOUNGBLOODZ fiLiL' JON Damn! (Arssta) 1822 134 246282 29 740
23 @ G UNIT fJJOE Wanna Get To Know You finterscope/ 1808 +372 190241 5 69/4
24 @ RUBEN STUDDARD Sorry 2004 4/ 1532 +263 160253 6 582
27 @ 2PAC fEMINEM One Day At A Time /Amaru/interscope) 1324 +181 157788 3 551
i @ MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG) 1286 +123 122856 4 6912
28 @ T.. Rubber Band Man /Grand Hustle/Atlantrc) 1280 +164 106400 7 5913
26 @ RYAN DUARTE You [Universal/ 1250 +87 147294 11 . 350
K] @ MARIO WINANS iP. DIDDY | Don’t Wanna Know /Bad Boy/Universall 1231 +335 184126 3 43117
K| @ YOUNG GUNZ No Better Love fDef Jom/IDJMG) 1150 +123 126339 4 5218
30 @ AVANT Read Your Mind /Geffen/ 1143 +54 144568 13 3810
38 @ SLEEPY BROWN f/OUTKAST | Can't Wait finterscope/ 1081 +378 107173 3 605
32 @ JUVENILE f/MANNIE FRESH In My Life [Cash Money/Universal) 1061 +93 95521 7 392
22 32 2PAC fINOTORIOUS B.1.G. Runnin’ (Dying To Live) fAmarwinterscape) 1032 423 192132 17 50/0
29 33  BABY BASH Shorty Doowop (Universal) 1010 -83 100871 13 30/0
- @ TOD SHORT f/LIL" JON Shake That Monkey /Short/ive) 1008 +23 126508 15 5110
35 @ MASTER P Them Jeans (New No Limit/Koch/ 913 +30 76262 4 4013
44 @ BRITNEY SPEARS Toxic Wive/ 725 +192 11282 2 243
33 37 G UNIT Stunt 101 /iaterscope/ 718 -183 101380 15 5710
42 @ TRILLVILLE Neva Eva (BME/Warner Bros.) 637 +53 55382 9 21
46 @ BEENIE MAN f/MS, THING Dude (Virgin/ 543 +62 72882 2 36/0
43 40  SEAN PAUL I'm Still In Love With You (VP/Atlantic) 528 41 151046 10 23N
40 41 R.KELLY Step In The Name Of Love Live/ 499 -102 65073 19 4110
@ LIL’ FLIP Game Over (Sucka Free/Lovd/Columbia) 477 +126 61085 1 16/6
36 43  B2K f[FABDLOUS Bada Boom /Fpvc/ 475 -307 35930 8 43/0
3 @ JANET JACKSON Just A Little While (Virgin/ 456 +422 71666 1 195
@ M. LEE fiJ. PHA & S. BROWN Luv Me Baby fFo’ ReellUniversall 452 +233 40362 1 52/8
39 46 BOW WOW f/JJAGGED EDGE My Baby (Columbra/ 449 -185 43196 14 20/0
- @ KNOC TURN'AL f/SNOOP DOGG The Way | Am /LA. ConfidentiabElektraFEG) 443 +140 22005 2 387
41 48  JAY-Z Change Ciothes (Roc-A-Feda/I0JMG) 440 157 49606 13 50/0
@ TECH NINE Here Comes Tecca Nina (M S C Music/ 423 +173 16325 1 34/5
49 @ BLACK EYED PEAS Hey Mama (A&M/Interscope/ 415 +41 18307 2 2714
84 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 2/1-
2/7.Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied intotal plays, the song with the larger increase in plays 1s placed first. Songs below
No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officiaily reported to R&R by each reporting statian. Songs unreported as adds
do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-o-week increases in total plays. Totai Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQGH number. Average Quarter Hour Persons used herein with permission from
the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

 Powered By (-

Most Added’

www.rradds.com

ARTIST TITLE LABEL(S) 4008
NOTORIOUS B.L.G./P. DIDDY/BUSTA RHYMES/S0 CENT/LLDYD
BANKS Victory 2004 (Bad Soy/Unversall n
JAGGED EDGE What It's Like (Columbra/ 30
M. WINANS {/P. DIDOY | Don't Wanna Know [Bad Boy/Universall 11
DILATED PEDPLES {IKANYE WEST This Way (Caprtal) 17
DINA RAE And? /Motown/Universal) 15
MUSIQ Whoknows [Def Soul1DJMG) 9

YOUNG GUNZ No Better Love /Def Jam/IDJMG) 8
M. LEE £1J. PHA & S. BROWN Luv Me Baby Fo’ ReellUnwversall 8 |
KNOC-TURN AL fS. DOGG The Way... (LA, ConfidentiabElektraEEG) 7

Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE (ABEL(S) INCREASE
CHINGY One Call Away (DTP/Capitol) +167
J-KWON Tipsy /S0 So Det/Arista) +678
JAY-Z Durt Off Your Shouider (Roc-A-Feka/I0JMG/ +479
JANET JACKSON Just A Littie Whie (Vagmy +442
EAMON F* & It {| Don't Want You Back) L/ive/ +389
SLEEPY BROWN f/OUTKAST | Can't Wast dnrerscape/ +378
6 UNIT HJOE Wanna Get To Know You //nterscape/ +312
LUDACRIS Splash Waterfalls D/ Jam SouthIBMG) +365
M. WIIANS {#P. DIDOY | Don't Wanna Know Bad BoyUnversall  +335
BIG GEM Crazy For You /independent/ +312
New & Active

MEMPHIS BLEEK... Round Here (Roc-A-FedaiIME)
Total Plays: 268, Total Stations: 10, Adds: 1

JOE |G UNIT Ride Wit U (ive/
Total Plays: 259, Total Stations: 10, Adds: 2

JAGGED EDGE What It's Like /Columbia/
Total Plays: 227, Total Stations: 38, Adds: 30

DAVID BANNER Crank It Up (SAC/Universal)
Total Plays: 214, Total Stations: 14, Adds: 0

BIG TYMERS This Is How We Do (Cash Money/Universal)
Total Plays: 176, Total Stations: 8, Adds: 0

TIFFANY VILLARREAL You, Yourseit & You fUniversal)
Total Plays: 152, Total Stations: 19, Adds: 2

TLC fJLIL’ JON Come Get Some /Ansta/
Total Plays: 75, Total Stations: 10, Adds: 0

NOTORIBUS B.L.GP. DIDDY|... Victory 2004 (Bad Soy/Unrversal
Total Plays: 67, Totai Stations: 31, Adds: 31

MUSIQ Whoknows (Def SouliDJMG)
Totaf Plays: 56, Total Stations: 9, Adds: 9

DILATEO PEOPLES fIKANYE WEST This Way [Caprtol
Total Plays: 40, Total Stations: 17, Adds: 17

Songs ranked by total plays

Detailed station playlists for all R&R |
reporters are available on the web at

www.radioandrecords.com.

Powergold

The Leaders in Ac Music Schedulin twa 8/ME/NT/2000/X}

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 & Support: 501-821-1123

Download a free tnal version at www.powergold.com
info@powergold.com

www.americanradiohistorv.com
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RHYTHMIC MiXx SHOW TOP 30

* February 13, 2004

RANK ARTIST TITLE (ABEL
1 USHER t/LUDACRIS Yeah /Arista)
J-KWON Tipsy (So So Def/Arista)
CASSIDY f/R. KELLY Hotel (J/
YING YANG TWINS Sait Shaker (T¥7)
TWISTA f/X. WEST & J. FOXX Slow Jamz (At/antic)
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJME)
WESTSIDE CONNECTION Gangsta Nation [Capitol)
PETEY PABLO Freek-A-Leek {/ive/
YOUNGBLOODZ f/LIL’ JON Damn! (Arista)
NICK CANNON Gigolo /ive/
G UNIT Wanna Get To Know You fnterscope/
BEYONCE’ Me, Myself And | (Columbia)
CHINGY One Call Away (OTP/Capitol)
LUDACRIS Splash Watertalls (Def Jam SouthIDJMG)
2PAC fiINOTORIOUS B.1.G. Runnin’ (Dying To Live) (Death Row/interscope)
KELIS Milkshake /Star Trak/Arista)
TOO SHORT f/LIL' JON Shake That Monkey /Short/Jive/
KANYE WEST Through The Wire (Roc-A-Fella//DJMG)
MISSY ELLIOTT I'm Really Hot /Gold Mind/Elektra/EEG)
ALICIA KEYS You Don't Know My Name &)
T.1. Rubber Band Man (Grand Hustle/Atlantic)
MARIO WINANS fIP. DIDDY | Don’t Wanna Know fUniversal)
YOUNG GUNZ No Better Love (Def Jam/IDJMG)
JUVENILE fIMANNIE FRESH in My Life (Cash Money/Universal)
JUVENILE In My Life (Cash Money/Universal)
LIL" FLIP Game Over {Sucka Free/Lovd/Columbia)
OUTKAST The Way You Move /Arista/
TRILLVILLE Neva Eva (BME/Warner Bros.)
OUTKAST Hey Ya (Arista)
MASTER P Them Jeans New No Limit/Koch)

.
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Monftored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 2/1-2/7

@

PH ATeWFSIK

LIL FLIP Game Over {Columbna)

SLEEPY BROWN f/OUTKAST | Can’t Wait Unterscope)

P. DIDDY £/50 CENT, NOTORIOUS B.LG. ... Victory 2004 (Bad Boy/Universal)
JOE /G UNIT Ride Wit U Uive)

PETEY PABLO Freek-A-Leek (Jive)

MARIO WINANS {/P. DIDDY | Don’t Wanna Know (Bad Boy/Universal

This Week's Hottest Music Picks

0J Buck
Assi. PB/MD, WZMXMarterd

Kayne West featuring Syleena Johnson’s
“All Falls Down” (Roc-A-Fella/IDJ]MG): He’s
back with another hot track that has a positive
message. This one shouid be big.

Ghostface Killa featuring Missy Elliott's
“Tush” (Independent): Ghost and Missy are on
fire withajoint that should heat up dance floors
and demand radio play.

Mr. Vegas’ “Pull Up” (Interscope): We get
curiosity phones every time we play this
record. Mr. Vegas shows me that he hasn't tost
a step since his last big hit, “Heads High.”

Sam The Man
HID, X00B/Menolulu
Usher featuring Lil Jon & Ludacris’ “Yeah”
(Arista): Huge on the radio, huge in the club.
Britney Spears’ “Toxic” (Jive): No. 1 phones
and requests. Huge with the ladies.

Picazzo Stevens
PO, KWRP/Riverside
Big Sty’s “It's a Problem” (Independent):
Wow! More than an attention getter —this
record is hot.
Cypress Hill's “What's Your Number?”
(Columbia): Definitely stands out.
Petey Pablo’s “Freek-A-Leek” (Jive): Just
keeps growing; it's another Lil Jon banger.

Karen Wild
D, KUBE/Seattte

Mario Winans featuring P. Diddy’s “I
Don’t Wanna Know” (Bad Boy/Universal):
Love it, love it, love it! Emotion you don't typ-
ically hear from a male, so it's refreshing. Put
that together with those two amazing samples,
and it's a done deal.

Lil Fip’s “Game Over” (Sucka Free/Loud/
Columbia): His style is smooth, simple and
easy to love right away. | love the Pac Man sam-
ple to head up the game theme of the song.

Ludacris’ “Splash Waterfalls” (Def Jam
South/IDJMG): The video has given me a
whole new life on this song. L.uda is Luda —
no one does it like him. [ like this side of him.

Crash Kelley
B, KSXV/Santa Resa, CA

Mario Winans featuring P. Diddy's ” |
Don’t Wanna Know”: Flat-out smash. Already
top five requests.

Janet Jackson’s “Just a Little While” (Virgin):
Super Bow] exposure aside, this is a great song.

NB Ridaz featuring Gemini’s “So Fly” (Up-
stairs): No. 2 most requested. Big with the Lat-
ino community.

Eamon's “F**k it ({ Don't Want You Back)”
(Jive): No. 1 most requested. Quite a buzz in
the market.

.

Murph Dawg
MD. WHZT/Greenville, SC
Lil Flip’s “Game Over”: This is my shit as
far as a dub song.
Murphy Lee featuring Nelly & Lil Jon's
“This Goes Out” (Fo’ Reel/Universal): My fa-
vorite track on the album.

Mark Arias
PD, KPTYMouston

Lil Flip’s “Game Over™: Flip is back with
another.banger.

Juvenile’s “In My Life” (Cash Money/Uni-
versal): Getting hot phones.

T.I's “Rubber Band Man” (Grand Hustle/
Atlantic): Starting to heat up.

Nathan Reed
PD. WRCL/Fiint, MI

Ryan Duarte’s “You” (Universal): This song is
top five crerything for WRCL (Club 93-7)/Flint, ML

Guerilla Black’s “Guerilla Nasty” (Indepen-
dent): Spell “Guerilla” properly in Selector and
get this on the air. Hot!

Boo Yung featuring Teresa Victoria's “Get
Naked” (Sin): My MDD, Clay, called this one.
Good tempo and vibe — we’ve committed.

Eamon’s “F**k It (| Don't Want You Back)”:
Club 93-7 has been on this almost 20 weeks,
and it is still top five phones.

Murphy Lee featuring Jazze Pha & Sleepy
Brown’s “Luv Me Baby” (Fo’ Reel/Universal):
Give it time — it’s a hit.

* EventTape®
¢ BunchaBanners™

* FlashBags™

¢ BumperStickers

* Ponchos v
- * KeyTags

Party Zong

Party 2Zong

Perty Zong

| WILD¢49

‘Party Zong

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260) 436-6739 * www firstflash.com
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4 w = = N\
: America’s Best Testing CHR/Rhythmic Songs 12 + '
/Iﬂfﬂf/IEMIISIHﬂ/[I For The Week Ending 2/13/04 . " F
RY HEWHRASE
Persons Persons Persons ' 1
Artist Title (Label) TW LW Familiarity Burn  12-17 1824 25-34
USHER tILUDACRIS & LIL' JON Yeah (drssta) 430 425 8% 9% 451 432 414 ARTIST. J-Kwon
CHINGY One Call Away (DTP/Capitol) 422 4 7% % as6 423 3gs | | LABEL: So So Det/Arista
OUTKAST The Way You Mave (Ansta/ 412 417 99%  39% 389 402 -436 il s o AR
TWISTA fIKANYE WEST & JAMIE FOXX Siow Jamuz (Atiantic/ 410 412  85% 20% 44 417 391 -Kwon stands for the streets,” TIPSY
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IOJMG) 407 4.06 65% 8% 417 412 ‘_ 4.02 says an enthusiastic J-Kwon. -
OUTKAST Hey Ya! (Aristal 402 405 99% 49% 362 414 412 “I'mintroducing the hood to pop
LUOACRIS fISHAWNNA Stand Up /Def Jam SouthIDJMG) 398 398 9% 42% 404 398 385 and pop to the hood.” So far, he's ]
KANYE WEST Through The Wire (Roc-A-Fella/I0/MG) 396 390 74%  15% 389 400 379 doing just that. “Tipsy,” the lead -
JAGGED EDGE Walked Outta Heaven (Columbial 395 389 82% 27% 400 398 376 cut trom his upcoming April 6 debut, Hood Hop, is blowin’ up
EAMON F**K It (| Don't Want You Back) klive/ 395 401 80% 18% 418 406 343 | | theRnythmicand Urban charts and will soon hit Pop. “People
UL’ JON & THE EASTSIDE BOYZ Get Low (7V7) 394 396 9% 4% 417 38 a7z | | 'lin'the song, and it really shockin' me.” he Says. “Every-
CASSIDY fiR. KELLY Hotel ¢/ 334 385 B2% 1% 428 382 364 thing's really hitin' me all at once, so I'm just walking through
LUDACRIS Splash Waterfalls (Dl Jam South/iDJMG) 393 388 0% 12% 419 403 356 L GROOPRR, Fonl amor o
82K 1/F ABOLOUS Bada Boom (Enic/ 388 3187 76% 1% 404 383 382 Despite The song's current status as the reigning ciub an-
J 1 i j ] i, S . r .
MARY J. BLIGE 1IEVE Not Today /Geffen 386 379 8%  18% 371 391 380 ::g met tz ;':fg mw:S;:; h:;ta : :;t’;w 5;’:2’::’21:’:::2??5
:T::;T:Jg:'g:‘::";:fm"m iy To live) Awepliderraon’ ::: ::: ::: ;:: ::: ;:: ::: like a house club,” explains the St. Louls rapper. “Cuz, you
1l " "
’ . - know, I'm 17.
::::"Bi;:";‘":us‘"zz_nm ‘/}” :-:; . a; :: ::: ;':': ::‘: :;; For Hood Hop, The Trackboyz, Jermaine Dupree and E-Poppi
B3 hpa HTe : : . - " ali came out to share their production skills. “You can expect a
WESTSIDE CONNECTION Gangsta Nations (Capitol 380 381 8% 17% 398 386 349 crazy, energetic album,” J-Kwon says. “I'm introducing my lfe.
J-KWON Tipsy (So So Det/Ansta) 313 312 53%  10% 408 363 370 A lot of artists, when they make records, they don't really put
BEYONCE' Me, Myself And | (Columbna) 372 368 96% 3% 360 379 3.64 their life in it. But Hood Hop definitely got life in it.”
YOUNGBLOODZ tiLiL’ JON Damn! (Arista/ 312 375 84% 3% 389 375 356 As for where he takes things from here, his tough past serves
ALICIA KEYS You Don't Know My Name &/ In i 94% 0% I 385 379 as the motivating force for his musical future. “I'm trying to
G UNIT Stunt 101 flnterscope/ 368 354 B84% 37% 383 361 366 establish my whole life,” he says. “i've got a2-month-old son.
YING YANG TWINS fiLIL° JON & THE EASTSIDE BDYZ Sal: Shaker (TVT) 361 356 82% 25% 378 388 312 I've really got to think about him, my family and friends when
BABY BASH Shorty Doowop WUniversall 353 353 5% 15% 373 351 342 'm doing something. So what I'm trying to establish is way
KELIS Milkshake /Star Trak/Arital 345 349 99%  S5% 338 359 340 deeper than just rappin' and being an arist. You have to have
Total sampie size is 384 resp s. Total 9 bitity are based on a scale of 1-5, (1=disiike very much, 5 = like very much). Total familiarity fived my lifestyle to undersFanG where I'm comin’ from.
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are fired of hearing the song. Songs J-Kwon's rising popularity is getting him into more clubs
must have 40% familiarity Lo appear on survey. Sample composilion i based on persons 12+. Persons are screened via the Internet, Once passed. they can take the music ‘e ot w
test based on the format/music preference. Rate TheMusic.com results are not meant Lo replace callout research. The results are intended to show opinions of participants than ever, t_houoh 'p('eople Now krtow he's still a yo’_ung cat. “The
on the the Internet only. Rate TheMusKC is a registered trademark of RateTheMusic.com. The RTM system, is avaitable for local radio siations by calling 818-377-5300. fake ID? It's workin’ better. That's strange, huh?
\_RateTheMusic.com data is p by Medi . 8 division of Pr Radio Networts. J J
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DANA HALL

R&R February 13, 2004

dhali@radioandrecords.com
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__URBAN

LovelsIn The Air
(And On The Air)

Programmers pick their top 10 ballads of all time

l'l '|j-

ith Valentine’s Day upon us, most stations —

even younger-focused ones — have some kind of pro-
gramming devoted to love songs and/or dedications.
Whether you're playing classics like Lenny Williams’
“’Cause 1 Love You” or R. Kelly’s “Your Body’s Call-
ing,” it’s fun and interesting to take a walk down
memory lane and recall some of our format’s most
popular ballads of all time. Recently, I asked program-
mers to send me lists of their top 10 favorite love songs,
and after compiling the multitude of responses, I came
up with some general observations.

The 70s led as the decade that pro-
duced the most songs mentioned by
programmers as their favorites, fol-
lowed closely by the ‘80s. The 90s
came in a respectable third, with the
new millennium and the ‘60s bring-
ing up the rear. That being said, hip-
hop still made several appearances, as
some people’s lists included the un-
official first-ever rap ballad, “I Need
Love” by LI Cool J, and The Fugees’
remake of “Killing Me Softly.”

Overall, “Fire & Desire” by Rick
James and Teena Marie camed more
mentions than any other record,
while Stevie Wonder’s “Ribbon in the
Sky” was not far behind. The artists
who had the most titles mentioned
were, not surprisingly, Luther Van-
dross and Marvin Gaye, each with

four (and these titles showed up on
many lists).

Take a look at these lists, and may-
be they'll jog your memory or, at the
very least, spark debate at your sta-
tion and with your listeners.

PD, WHQT
(Hot 105)/Miami

RICK JAMES & TEEMA MARIE Fire &
Desire (1981)

PATRICE RUSHEN Remind Me (1982)
PEACHES & HERB Reunited (1979)
SOS BAMD Tell Me If You Still Care
(1983)

STACY LATTISAW & JOHNNY GILL
Pertect Combination (1984)

MARVIN GAYE & TAMMI TERRELL Your
Precious Love (1967)

United Stations Radio Networks presents the

BLAGCRK
IN TERPRISE

Information is Power!

With market news and personal finance information that matters
to your listeners, the Black Enterprisc Business Report helps
your audience make informed investment and lifestyle decisions

. Empower your audience with the
Black Enterprise Business Report

Call 212-869-1111

. bebr@unitedstations.com

i HEATWAVE Atways And Forever (1977) (1978) (971)
Y \ananag c\mnv‘ir:anrnrﬁr\hicfnr\/ PaYaXasl

ISLEY BROTHERS For The Love Of You
(1975)

G0 VANELLI | Just Wanna Stop (1978)
NATALIE COLE Our Love (1977)
ONE WAY Lost Inside Of You (1982)

Daisy Davis

Former PD, WOWI &
WSVY/Norfolk

HEATWAVE Always And Forever (1977)
LUTHER VANDROSS A House Is Not A
Home (1982)

STYUISTICS Betcha By Golly Wow (1972)
RICK JAMES & TEEMA MARIE Fire &
Desire (1981)

ISLEY BROTHERS At Your Best (1976)
0'JAYS Let Me Make Love To You (1975)
WHISPERS Whip Appeal (1989)
WHISPERS In The Mood (1980)

LTD Love Baliad (1976)

MARVIN GAYE Distant Lover (1974)

Mark Gunn
PD, WGZB/Louisville

“Back in the day, if you could sing
any one of these songs, you got the
girl, guaranteed!”

ALICIA KEYS You Don't Know My Name
(2003)

BABYFACE Where Will You Go (1992)
WHITNEY HOUSTON | Will Always Love
You (1992)

JODEC! Lately (1993)

KENNY LOGGINS Love Will Follow
(1986)

LL COOL J | Need Love (1987)
MARIAM CAREY-Vision Of Love (1990)
STEVIE WONDER Ribbon In The Sky

| (1982)

MARVIN GAYE Sexual Healing (1982)
EARTH, WIND & FIRE Reasons (1972)

Kevin Gardaer

PD/OM, WJMO &
WKJS/Richmond

LTD We Both Deserve Each Other's Love
(1978)

PEABO BRYSON i'm So Into You (1978)
WHISPERS Whip Appeal (1989)
ATLANTIC STARR Send For Me (1981)
STEPHANIE MILLS Home (1989)

MIKKI HOWARD Love Under New
Management (1990)

LUTHER VANDROSS Creepin’ (1986)
ISLEY BROTHERS At Your Best (1976)
ROY AYERS You Send Me (1978)

Stan Boston

Director/Programming,
Doug Banks morning
show
NEW BIRTH It's Been Such A Long Time
(1974)
NEW BIRTH Wildfiower (1974)
OELLS Stay In My Corner (1968)

NORMAN CONNORS You Are My
Starship (1976)

STYLISTICS Break Up To Make Up
(1973)

MANHATTANS Kiss And Say Goodbye
(1976)

ISLEY BROTHERS Voyage To Atlantis
(1977)

FRANKIE BEVERLY & MAZE Happy
Feelings (1977)

COMMODORES Just To Be Close To You
(1976)

RICK JAMES Spacey Love (1979)

Dierdre ‘D Reck’ Wiiliams
PD, KXHT/Memphis

PRINCE Adore (1987)

MAXWELL Fortunate (1999)

JANET JACKSON Anytime, Anyplace
(1993)

ADINA HOWARD T-Shirt & Panties
(1998)

R. KELLY Never Leave/Trade My Life
(2003)

ANITA BAXKER Angel (1983)

MESHELL NDEGEOCELLO Let Me Have
You (1996)

GINUWINE Differences (2002)

INDIA ARIE Brown Skin (2001)
D’ANGELOQ Untitled (How Does It Feel?)
(2000)

Director/Urban
Programming, Clear
Channel/Philadelphia

“Wow, this is a hard one! Oh, yeah,
I stayed away from the man-hating,
you-broke-my-heart records. It’s all
about love for V Day!”
R. KELLY Seems Like You're Ready
(1993)
STEVIE WONOER Ribbon In The Sky
(1982)
LL COOL J | Need Love (1987)
HEATWAVE Always And Forever (1977)
GUY Piece Of My Love (1988)
EARTH, WIND & FIRE Reasons (1972)
FUGEES Killing Me Softly (1996)

LUTHER VANDROSS & CHERYL LYNN tf
This World Were Mine (1982)

MARVIN GAYE Sexual Healing (1982)

DEBARGE Love Me In A Special Way
(1984)

Derrick Corbolt

PD, WQQK/Nashville

LUTHER VANDROSS Superstar (1983)
MARVIN GAYE Distant Lover (1974)
LTD Love Ballad (1976)

GLADYS KNIGHT 111 Were Your Woman
(1974)

EARTH, WIND & FIRE Love's Holiday

R. KELLY Your Body's Calling (1994)
LENNY WILLIAMS ‘Cause I1.ove You (1977)
ALYSON WILLIAMS Just Call My Name
(1989)

RICK JAMES & TEENA MARIE Fire &
Desire (1981)

ANITA BAKER Angel (1983)

Maxx Myrick

PD, Real Jazz and
Latin Jazz, XM

“This is an impossible request.”
ISLEY BROTHERS For The Love Of You
(1975)

MARVIN GAYE Let’s Get It On (1973)
BOYZ 1l MEN End Of The Road (1992)
ANITA BAKER You Bring Me Joy (1987)
0'JAYS Cry Together (1978)

OELLS Stay In My Corner (1968)
NORMAN CONNORS This Is Your Lne
(1978)

PHYLLIS HYMAN Betcha By Golly Wow
(1977)

STYLISTICS You Are My Everything
(1971)

OHIO0 PLAYERS Heaven Must Be Like
This (1974)

Terri Avery

OM, WBAV, WGIV &
WPEG/Charlotte

“I know this is old school, but
these are classics in my book.”
LUTHER VANDROSS A House Is Not A
Home (1982)

ORIGINALS Baby I'm For Real (1969)
RICK JAMES & TEENA MARIE Fire &
Desire (1981)
LIONEL RICHIE & DIANA ROSS Endless
Love (1981)
MINNIE RIPERTON Lovin® You (1975)
PRINCE Purpie Rain (1984)
ANITA BAKER 365 Days Of The Year
(1987)
ARETHA FRANKLIN Something He Can
Feel (1976)
STEVIE WONDER Ribbon In The Sky
(1982)
NEW BIRTH Wildfiower (1974)

My Picks

In no specific order, because the
order changes depending on my
mood.

PRINCE Adore (1987)

LUTHER VANDROSS & CHERYL LYNN !
This World Were Mine (1982)

Luther Vandross

PATTI LABELLE It Only You Knew (1983)
STEVIE WONDER Ribbon In The Sky
(1982)

SADE By Your Side (2000)

MAXWELL This Woman's Work (2001)
FOUR TOPS | Befieve In You And Me
(1982)

RICK JAMES & TEENA MARIE Fire &
Desire (1981)

DONNIE HATHAWAY A Song For You
(1971)
CURTIS MAYFIELD The Makings Of You

|
|
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ARTIST TITLE LABEL(S)

TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/

BEYONCE' Me, Myself And | (Columbia)

RUBEN STUDDARD Sorry 2004 (/)

ALICIA KEYS You Don’t Know My Name &/

USHER f{LUDACRIS & LIL’ JON Yeah (Arista/
KANYE WEST Through The Wire (Roc-A-Fella/{DJMG)
LUDACRIS Splash Watertalls (Def Jam South/IDJMG)

YING YANG TWINS f/LIL' JON & THE EASTSIDE BOYZ Salt Shaker (T¥7/2342

JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/I0IMG)
AVANT Read Your Mind (Geffen)
CHINGY One Calt Away (DTP/Capitol)

JUVENILE f{MANNIE FRESH In My Life /Cash Money/Universal)

OUTKAST The Way You Move (Anista/

T.. Rubber Band Man (Grand Hustie/Atlantic)
CASSIDY fiR. KELLY Hotel

OUTKAST Hey Ya! (Anista/

KELIS Milkshake (Star Trak/Arista)

J-KWON Tipsy /So So Def/Anista)

YOUNG GUNZ No Better Love (Def Jam/IDJMG)
TRILLVILLE Neva Eva (BME/Warner Bros.)

SLEEPY BROWN fIOUTKAST I Can’t Wait finterscope/
PETEY PABLO Freek-A-Leek {ve/

MISSY ELLIOTT I'm Really Hot (Gold Mind/Elektra/EEG)
G UNIT fIJOE Wanna Get To Know You finterscope/
JAY-Z Change Clothes (Roc-A-Fella/\DIMG)

JOE More & More (Jive/

MASTER P Them Jeans (New No Limit/Koch/
GINUWINE Love You More (£pic/

WESTSIDE CONNECTION Gangsta Nations (Capitol/
CARL THOMAS She Is (Bad Boy/Universal)

JAGGED EDGE What It’s Like (Columbia)

SEAN PAUL I'm Stilf In Love With You (VP/Atiantic)
MARY J. BLIGE f/EVE Not Today /Geffen/

MEMPHIS BLEEX f/T.. AND TRICK DADDY Round Here (Roc-A-Fela/i0JMG) 581 +68

MARQUES HOUSTON Pop That Booty (7.L/.6/EEG)
LIL’ FLIP Game Over (Sucka Free/L oud/Columbi)
BEENIE MAN {/MS. THING Dude /Vigi/

BOW WOW f/JAGGED EDGE My Baby (Cokmbia/
NICK CANNON Gigolo Uive/

JAY-Z Encore (Roc-A-Fela/IDIMG)

KEYSHIA COLE Never (Goffen/

2PAC f/NOTORIOUS B.1.G. Runnin’ (Dying To Live) (Amavu/interscope)

MUSIQ Whoknows (Def Soull0JMG)
BRAVEHEARTS f/LIL’ JON Quick To Back Down /Cokmbia)

JAHEIM /JADAKISS Diamond In The Ruff Divine MiliWarner Bros.)
BIG TYMERS f/R. KELLY Gangsta Girl (Cash Money/Universal)

B2K {/FABOLOUS Bada Boom /Epic/

LIL SCRAPPY Head Bussa /BME/Reprise)

MUSIQ Forthenight (Def Soul/IDJMG)

2PAC t/EMINEM One Day At A Time /Amaru/interscope)

RS dlis e
100}

J8zs 31, 541904 n
3693 37 511590 14
3302 +334 456234 7
Imn -306 429668 14
3170 +296 423923 6
2842 +49 356920 n
2742 +280 361428 6
+232 271045 n
2146 +237 286428 6
2084 74 332018 24
2008 +397 241380 4
1919 +44 206185 9
1839 -118 223981 21
1830 +117 167401 8
1819 +374 329467 7
1673 -272 216554 10
1670 -302 164622 16
1655 +266 195024 4
1327 +190 192109 5
1326 +81 10111 13
1242 +208 129988 3
1105 +94 88627 7

1on +84 114780
1052 +248 109807 3
959 -397 115682 13
760 218 106733 19
702 +3 53597 4
693 -89 68788 19
660 -104 65855 8
654 +27 43250 9
651 +217 10180 2
615 +110 152311 2
597 31 40319 9
41931 4
560 147 50146 10
551 +185 50509 1
549 +81 58419 2
454 103 58065 15
4717 -85 45950 17
460 +15 125131 3
443 +12 36274 2
a40 -86 58505 17
422 +57 49736 1
422 24 35894 11
an -24 42660 3
406 -104 52883 10
402 -185 47970 9

393 -30 22584
391 -182 47083 15
388 +18 21107 1

WEEKS ON  TOTAL STATIONS/
CHART ADDS

6710
5710
6711
69/0
6910
6011
61/0

- 56/0

68/0
63/0
64/0
4710
62/0
6011
60/2
4710
53/0
63/0
6113
511
6113
5612
§7i0
56/2
62/0
58/0
46/4
24/0
an
23i0
47113
2913
5210
21
3410
4714
422
250
413
10
310
KK )]
51/49
3610
24/0
310
3
3710
4100
34/0

I 70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/1-2/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent alter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
i total plays. Total Audience equats Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

Most Added"

www.rradds.com

ARTIST TITLE LABEL(S) 400§ |
AVANT Don't Take Your Love Away (Geffen/ 6 |
MUSIQ Whoknows (Def Sow//DJMG/ 49
ATL Make It Up With Love (Noontme/Epwc/ 48
JACKI O Stow Down (Poe-Boy/Sobe/Warner Bros.) 42
DWELE Hold On Virgw/ 33
NOTORIOUS B.1.G./P. DIODY!... Victory 2004 /Bad Boy/Usiversall 30
DILATED PEOPLES fIKANYE WEST This Way (Capitol/ 16
TECH NINE Here Comes Tecca Nina (M S € Music/ 12 |
TAMIA Questions (Elekra/FEG) 9 |
CREA U Lied /Aerva) 5
Most |
Increased Plays f
TOTAL
PLAY
ARTIST TITLE LABELSS) WNCREASE
CHINGY One Cail Away (DTP/Caprtal) +397
CASSIDY f/R. KELLY Hotel () +304
RUBEN STUDDARD Sorry 2004 4/ +334
USHER f/LUDACRIS & LIL* JON Yeah (Ansta/ +296 |
LUDACRIS Splash Waterfails (Jef Jam South/IDJMG/ +280
JKWON Tipsy (So So Def/Ansta) +266
G UNIT f1JOE Wanna Get To Know You (interscape/ +248
JAY-Z Dirt Oft Your Shoulder (Roc-A-Feda/l0IMG) +237
YING YANG TWINS f/LIL JON... Salt Shaker (7¥7). +232
JAGGED EDGE What it's Like (Columbra/ +217

New & Active |

AVANT Don't Take Your Love Away /Geffen/
Total Plays: 298, Total Stations: 61, Adds: 61

KNOC-TURN'AL f/S. DOGG The Way... /L A. Confidential/Flek tra/EEG)
Total Plays: 257, Total Stations: 27, Adds: 2

M. LEE f1J. PHA & S. BROWN Luv Me Baby Fo’ Reellinversal)
Total Plays: 256, Total Stations: 35, Adds: 1

JACK! 0 Siow Down (Poe Boy/Sabe/Warner Bros.)
Total Plays: 245, Total Stations: 42, Adds: 42

DAVIO BANNER Crank It Up /SAC/Universal
Total Plays: 240, Total Stations: 26, Adds: 0

TAMIA Questions (Elektra/EEG)
Total Plays: 222, Total Stations: 47, Adds: 9

T. MOSES 1IJADAKISS You'l Never Find (A Better Womani /7¥7)
Total Plays: 217, Total Stations: 13, Adds: 0

1-20 Fightin’ In The Chub (Priority/Caprtol)
Total Plays: 201, Total Stations: 24, Adds: 2

ATL Make It Up With Love Noontime/Epic/
Total Plays: 198, Total Stations: 48, Adds: 48

EAMON F° *k It (I Don’t Want You Back) (ve/
Total Plays: 174, Total Stations: ", Adds: 2

Songs ranked by total plays

Detailed statidn play_liéls_lor all ﬁ&ﬂ T
reporters are available on the web at

www.radioandrecords.com.

“Always treat the customer right, because
if you don’t, someone else will.

RULE #1

RULE #2

Don’t forget rule #1.

COYOTEPROMOTIONS.COM, a division of Adobe Graphics
& design, Inc. started in 1989 in Sante Fe, New Mexico.
(We’ve grown since then.) We now serve over 2,500 clients

in radio, television and the recording industry.

coyotepromoti

*

PH:1-800-726-9683 » $16-487-5696 « mgﬂ-m-ms * CUSTOMERSERVICE@COVOTEPROMOTIONS.COM © 300 NORTHERN BL., SUITE #26 + Grear Neck, NY, 11021 » PO Box 2212, Grear Neck, NY 11022
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' -
77 telheM i America’s Best Testing Urban Songs 12 + Indicator - T
aleTheMusic.com For The Week Ending 2/13/04 Most Added
— TECH MONE Here Comes Tecca Nina M S £ Musx/
Persons Persons Persons
Artist Title (Label) . TW LW Familiarity Burn 12-17 18-24 25-34 ATL Make It Up With Love (Noontime/Epic/
CHINGY One Call Awsy [DTP/Capstol) 435 - -79% M 425 431 418 AVANT Don't Take Your Love Away /Geffen/
USHER fLUDACRIS & LIL’ JON Yesh /Arnista/ 434 43 3% ™ 4 432 A8 MUSID Whoknows Def Soul MG/
JAY-2 Dirt Oft Your Shoulder (Roc-A-Fella0JMG) 427 - % ™ A 433 A1
TWISTA f/XKANYE WEST & JAMIE FOXX Slow Jamz /Atlantic) 421 425 N%  21% A 423 AN Songs ranked by total plays
LUDACRIS Spiash Watertalls (Def Jam SoutiIOIMG/ 418 418 1% 1% 418 418 A4S
CASSIDY f/R. KELLY Hotel &// 412 - 18% 1% 403 412 3179
OUTKAST The Way You Mave (Ansta/ 489 418 100% 43% A 419 A8 Recm
JAGGED EOGE Walked Outta Heaven (Columbia/ 484 4083 8% 2% A03 416 3189
J-KWON-Tipsy /So So Def/Ansta) - M - 4% ™ 398 45 3B
YOUNGBLOODZ f/LIL' JON Damn! (Ansta/ 403 498 8% 33% 395 402 378 JAGGED EDGE Waked Outta Heaven (Cokwmbia/ 1320
CHINGY f/SNOOP DOGG & LUDACRIS Holidse in (DTP/Capital) 480 398 0% 4% 1W 491 3185 R KELLY Stop in The Name 0f Cove Live/ 1318
OUTKAST Hey Ya! (Anista/ . 400 389 9% 402 397 A -
KANYE WEST Through The Wire (Roc-A-Feda IJMG) 3198 413 9% 1% 3% 380 AN YOUNGBLOODZ LR’ JON Damn! (Ansta) 113
GINUWINE Love You More Epic/ 388 405 86% 1% 3 403 3% M. LEE £J. DUPRI Wat Ba Hook Gon Be /Fo’ ReelUnwersal) 754
YOUNG GUNZ No Better Love /Def Jam/IR/MG) 393 - % ”» u in n *
{ HAWRNA S Jam SouthIOMG) 143
RUBEN STUDDARD Sorry 2004 &// 391 378 0% 1% 402 an  n st i e
YING YANG TWINS f/LIL JON & THE EASTSIDE BOYZ Salt Shaker /7V7) 380 385 85% 4% 377 3 376 UL’ JOW & THE EASTSIDE BOYZ Get Low (7V7) 601
AVANT Read Your Mind (Geffen/ 390 399 % 1% 392 404 359 CHINGY #1S. DOGG & LUDACRSS Holidee In TP Captall 581
MISSY ELLIOTT I'm Really Hot (Gok/ Mind/Elektra/EEG) 388 - 1% » i 38 N —— o -
ALICIA KEYS You Don't Know My Name &// 374 384 83% A% 389 34 375 ASHANT! Rain On htr e AN
BEYONCE' Me, Myseif And | /Cokwnixa/ 372 372 8% 3% 35 382 358 CHINGY Right Thurv [D7TP/Capitoll a2
MARY J. BLIGE fEVE Not Today /Geffen/ 372 .31 ™% 1% 3w 395 347 BEYORCE' HSEAN PAUL Baby Boy Cokembia/ a3
JOE More & More (ive/ 370 383 7% 1% 388 384 385 : -
JAY-Z Change Clothes (Roc-A-Feka/IDIMG/ 361 366 82% 40% 370 374 358 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/DIMG/ 402
T.1. Rubber Band Man (Grand Hustie/Atisntic/ 358 363 53% 1% 34 347 3M PHARRELL flJAY-Z Frontin’ (Star Trak/Ansta/ 340
R. KELLY Step In The Name Of Love (ve/ 356 350 86% 3% 3713 315 369 AALIVAH STANK Come Over (Biack(3 . 327
TRILLVILLE Neva Eva /BME/Warner Bros.) 355 348 52% 1% 349 356 333 :
JUVENILE In My Lite (Cash Money/Universal) 354 349 62% 16% 348 348 348 NELLY £P. DIDOY & ML LEE Shake Ya Bad Boyfinvers) 302
Total sample size & 407 respondents. Total average taversbility estimates are based on a scale of 1-5. (1=dislike vty much. 5 = iike very much). Total familiarity represents the 50 CENT In Da Club /Shady/Aftermathinterscope/ %
percentage of respondents who recognized the song. Tatal Barm represents the number of respondents who said they are tired of hearing the song. Songs must have 40% farlarty to
appear on survey. Sample composition 1s based on persons 12, Persons are screened via the Infermet. Once passed, they can take the music fest based on the format/musi preference. SEAN PAUL Get Busy (VPrAtiantx) 285
RateTheMusic.com results are nof meant 1o replace callout ressarch. The results are intended to show opinions of participants on the the Ifernet only. RateTheMusk is 2 registered MOMICA Knock Knock L) 285
trademark of Rate TheMusic com. The ATM system, is available lor local radie stations by calling 818-377-5308. RateTheMusic.com data is provided by Medisbass Research, 2
\_ division of Promiers Radie Nebwerts. J )
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R&R asks radio DJs for the hottest records jumping off.

DJ Kut

Mixer, WWPR (Power 105.1)/New York
Tony Touch featuring Sean Paul's “Ay Ay Ay” (Koch Records): I'm
really seeing this record do its thing! Jamaican and Puerto Rican? Ja-
Rican! ® J Kwon's “Tipsy” (So So Def): Or should we say, So So Def-
Jam! E'rbody should be playing this record! Not just because he'’s from
St. Louis, like me — this is a dope record. # Baby Cham featuring
Beenie Man’s “Vitamin S/Dude” (Virgin): Three words! Re-tar-ded! This
is the next rhythm to biow up like “No Letting Go,” “Get Busy” and “Never
Leave You” by Lumi-who? Just kidding! ® Usher
featuring Ludacris and Lil Jon's “Yeah”
(Arista): Look up! This record is outta here. If
you're reading this and you don’'t know what I'm
talkin’ about, you're late!

FOR THE RECORD

Last week’s mixer was
DJ Bee, WOWI/Norfolk.

Babysitter
PD, KliZXilleen, TX

We lost our longtime PD and &
morning man, Mychal Maguire, last year when he decided o take a pro-
gramming job within Clear Channel at WSSP/Charleston, SC. We were
very nervous about losing our leader after so many years, but he had
- taught us well and instilled in the staff that you have to
work hard to see results. Well, I'm glad to say that we fol-
lowed through and are still No. 1 12+, with an 8.7 share
| in the market. We've been the top-rated station for more
than 16 years. ® When Mychal left we had to find a new
morning show. I've put together a team including longtime
morning news anchor Julia Connor, former weekend jock
The Devastator and his new co-host, Wonder Woman. The morning
show continued to win even with the new team. Everyone on our team
picked up new responsibilities — something that Mychal used to handle
almost single-handedly: Our midday hostess, Terry Steal, added Pro-
motion Director duties, and the night guy, Tim B. Nasty, is now officiaily
the Production Director. We also have two tight mixers who are run-
ning around doing a little bit of everything, DJ Q and Bad Boy Tre. In
overnights, we got another old-school cat like myselt, Dr. Jay. Our team
is rounded out with our gospel host and coordinator, The Prodigal Son.
Each person on the team has really pulled together to make sure we
stay in the community. ® In tact, right now we are in the midst of our
Black History Month campaign. It really flowed over from the Martin Luther
King Jr. holiday, right into February. We run a series of vignettes: One
series spotlights black women in history, and the other focuses on black
men. It's so important for us to bring this information to the listeners, be-
cause black radio is the only place in Killeen, TX you'll get that.

ARTIST: Trina Broussard

LABEL: Motown/Universal
CURRENT PROJECT: Same Birl

IN STORES: May 25

CURRENT SINGLE: “Losing My Mind”

HOMETOWN: Houston, but now calls

Atlanta home
oy DANA BALL/URBAN EDITOR

rsonal Stats: Trina Broussard is
the youngest of six children. Both her
parents were musicians, and she has an
older brother who is a producer and plays
drums and guitar. Growing up in Hous-
ton, Broussard got involved in theater
and was voted “Best Actress” each of her
four years in high school, which had an
exceptional and well-known drama de-
partment. Her love of acting, along with
writing poetry and performing improv,
eventually led her to singing, songwriting
and performing.

Broussard attempted to make her way
in the real world by pursuing a nursing de-
gree at Prairie View A&M University, but
she quickly learned. “I couldn't fool myself.
1 just wasn't a regular person. I needed to
be onstage and performing.” She started
her professional career as a backup singer
touring with Mariah Carey. She also
worked as a session singer with Pebbles,
Babyface, Toni Braxton, BeBe and CeCe
Winans and others.

The Album: Broussard wrote or co-
wrote 11 of the album’s 12 songs with her
writing partner, Ra Re Valverde. She also
worked with several renowned producers,
including Jamie Jazz (Rashan Patterson,
Shanice Wilson), Steve Harvey (Whitney
Houston, Donnie), Gordan Williams
(Lauryn Hill) and Carlos Santana. The
album’s highlights include the summer
groove of “How I Miss Those Days,” the

neo-soul sound of “Dreamin’ of One,” the
instant classic “Losing My Mind” and
what should surely become her signature
song, “Still the Same Girl.” Broussard's
versatility is apparent on the track “Joy,”
which will be sure to get the attention of
clubheads, while the Latin feel of “No
Way Out” illustrates that her appeal is
global. But it's the pure R&B sound of
tunes like “Out/Gone” that will solidify
her place in soul history.

Past Successes: Producer Jermaine
Durpi discovered Broussard and tapped
her as his studio-session singer and
songwriter. She worked with Dupri on
the Grammy-winning Aretha Franklin
album A Rose Is Still a Rose. Originally
signed to So So Def/Columbia Records in
1996, Broussard wus featured on the
1997 smash soundtrack to Love Jones,
performing a cover of Minnie Riperton's
“Inside My Love.” She recorded an album
for So So that was, unfortunately, never
released. Broussard nonetheless devel-
oped a huge fan base, and she went on to
tour with Rashan Patterson and, later,
jazz artist Boney James. She recorded the
song “Heaven,” which was featured on
James’ last album and garnered Urban
AC radio play around the country.

e
Urban AC Reporters

Slations and their adds listed alphabetically by market
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LAST THIS TOTAL ol TOTAL WEEKS ON  TOTAL STATIONS/ MOSt AddEd
WEEX WEEK  ARTIST TITLE (ABEL(S) PLAYS PLAYS AUDIENCE CHART ADDS
y -~ www.rradds.com
1 1 ALICIA KEYS You Don’t Know My Name &/ 1286 -50 162372 14 4210 .
4 @ RUBEN STUDDARD Sorry 2004 () 1047  +136 142509 7  40/0 ‘[;‘;I"E'u““; ‘;“‘/‘:’ ‘:;5
= o Hold On (Vgin/
2 8 :VANT Read Your Mind /'GL'ﬂenl . 998 +N :01485 :7 390 RHIAN BENSON Steaing My Peace 0f Mind (DK 15
UTHER VANDROSS Think About You /JI' m +21 00250 2 42i0 MUSIO Whoknows (Def SoullDJME) 9
2 5  R.KELLY Step In The Name Of Love (Jive/ 897 68 109781 39 210 BEYONCE' Me, Myself And | Colunbial 3
5 6  JOE More & More (ive) 844 57 111811 17 40/0 ANTHONY HAMILTON Charlene /So So Def/Arista/ 3
7 7 GERALD LEVERT U Got That Love (Call It A Night) (Elektra/EEG) 669 149 88436 23 3910 CREA U Lied (derral 3
g o OUTKAST The Way You Move (Arista/ 656 +28 101335 9 10/0
1" o WILL DOWNING A Million Ways (GRP/VMG) 640 +60 53444 19 35/2
12 @ BABYFACE The Loneliness (Anista/ 577 +86 58606 4 3710
10 11 KEM Love Calls (Motown/Universal) 575 -4 83303 53 3210
8 12~ MUSIQ Forthenight Def Soul/IDJMG) 527 -141 60908 13 33/0 Mo st
15 @ SMOKIE NORFUL | Need You Now /EM Gospel) 499 +22 86264 43 320 lncreasedplays
17 m BEYONCE' Me, Myself And | /L'du{nbh/ 461 +98 50908 3 334 BTl
ol e ava i S o @ B ome o e | o
GED alked Outta Heaven [Columbia 2 - 14
RUBEN STUDDARD Sorry 2004 &/ +136
18 @ GERALD LEVERT Wear It Out (Elektra/EEG) 409 +80 34390 3 3612 BEYONCE' Me, Myself And | [Cokuming/ Y
16 18 ARETHA FRANKLIN Wonderful (Arista) 395 -n 62623 18 2510 BABYFACE The Loneliness /Ansta/ +86
' 19 @ SILK Side Show (Ligind 8) 375 +52 24198 8 251 GERALD LEVERT Wear It Out (Blekrra/EEG/ +80
21 @  JAVIER Beautitul UR Capital 355 +60 23368 6 24/t | YOLANDAADAMS The Barte s The Lords Venty/ +
20 @ VANHUNT Seconds Of Pleasure (Capitol 354  +31 25050 11212 m"‘ ““““"""M': ’5;”::, s :z;
) DOWNING fon
23 g KINDRED THE FAMILY SOUL Stars (Hidden Beach) 220 +23 19457 8 1410 JAVIER Beautitul U R (Capitol +60
2 KEM Matter Of Time Matown/ 214 ¢ 21341 13 1610 ANTHONY RAMILTON Chariene /S0 So DefiAnsta) +60
24 24 ASHANT! Rain On Me (Murder Inc /I0JMG) 176 -7 22419 16 12/0 TEENA MARIE Still In Love (Unversal) +87
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CRS351sComin’
— Are You?

People and panels set for Country confab

‘Ve’re less than three weeks away from Country’s
most important educational event. Almost 2,000 indus-
try professionals will converge on Nashville March 3-5
for CRS 35, three days of sessions covering radio pro-
gramming, promotions, music and sales. There are also

anumber of sessions designed to increase your produc-

tivity and enhance your management skills.

Spending a couple of days in Mu-
sic City at CRS 35 is not only a golden
opportunity to better yourself and
sharpen your skills, it's a great atti-
tude jump-start that will send you
home pumped up for the spring book
and recharged about this business.

Before detailing some of CRS 35's
top sessions, | would first like to en-
courage you to arrive in Nashville a
day early. This year, for the very first
time, the dinner honoring the new in-
ductees into the Country Music D)
Hall of Fame will be held the night
before the CRS gets underway.

This is not only a fitting way to kick
off Country radio’s top week, it also
seems most appropriate to hold this
prestigious event at a time when so
many Country radio professionals are
able to come to the ceremony. Being
welcomed into the hall Tuesday night,
March 2, are Jaybird Drennan, Bob
Duchesne, Jerry King, Dr. Bruce Nel-
son and Uncle Don Rhea.

Also set for that night are presen-
tations of special-achievement awards
to MCA/Nashville Chairman Emeri-
tus Bruce Hinton and Alabama. Lone-
star and Jeff Bates will perform a mu-
sical tribute to the boys from Ft.
Payne, AL who have contributed so
much to this format. Please come to
Music City a day early to honor these
folks and make the event a success.

Now, here are some of CRS 35's ses-
sion highlights,

Programming Panels

Thursday’s three programming-
oriented sessions deal with talent and
handling the unexpected. Following
the opening keynote session, from
10:30am-noon, is “Spring Training for
Your Mind: Coaching Talent in the
Broadcast and Showbiz Industry.”
Top talenit coaches will share real-life
examples of how they work and how
you can use their principles.

WPOC/ Baltimore PD Scott Lindy
modeates a panel that includes

McVay Media’s Mike McVay, Ozman
Media’s Loma Ozmon, Joumal Broad-
cast Group/Wichita OM Beverlee
Brannigan and WBRT /Harrisburg PD
Shelly Easton.

Leading off the post-lunch program
are a pair of concurrent programming,
sessions, running from 2-3:20pm.
WIVK/Knoxville OM Mike Ham-
mond heads “What to Do When All
Hell Breaks Loose,” a session offering
advice on how to cover emergencies,
how to establish a plan of action and
how to execute that plan on the air.

In addition to radio experts, the ses-
sion will feature some people whose
job it is to deal with
emergencies: Barry
Pruitt of the Bowling
Green, KY Police De-
partment; Kurt Picker-
ing of the Tennessee
Emergency Management
Association; and a repre-
sentative from the Ameri-
can Red Cross.

Also on tap at this time isa
session for those of you who have ever
wondered “How Far Is Too Far?”
KUBL./Salt Lake City PD Ed Hill,
WKDF/Nashville morning personal-
ity Eddie Foxx and others will talk
about dealing with extremes. When
does a stunt go too far, or when has
an artist said too much? How do you
program music when it leans too reli-
gious — or too risque? How edgy is
too edgy for the momning show? Leam
the limits — and how far to push them
— here.

Friday gets underway (9-10:30am)
with “Good Research Vs. Bad Re-
search = Good Decisions Vs. Bad De-
cisions.” If it's true that “garbage in
equals garbage out,” you won't want
to miss this discussion of how to tum
research into positive action. KMPS &
KYCW/Seattle Asst. PD/MD/per-
sonality Tony Thomas moderates a
session with KUZZ/Bakersfield PD
Evan Bridwell, WAMZ/Louisville PD

Coyote Calhoun and research experts
Coleman VP Chris Ackerman and
former Moyes Research VP Mike
Shepard, who now heads his own re-
search firm.

Air talent is the topic at “ Air Check
Idol” (Friday, 2-3:20pm), with consult-
ant Joel Raab doing his best impres-
sion of American Idol’s Simon Cowell.
Personalities in the hot seat include
KEEY/Minneapolis’ Chris Carr,
WUSN/Chicago’s Lisa Dent, WXTU/
Philadelphia’s Cadillac Jack, WUBE/
Cincinnati's Don Carpenter and
KFDI/Wichita’s Cornbread.

Music Sessions

Thursday’s blockbuster session ex-
amining the state of country record
sales and radio’s increasing resistance
to playing new music and artists will
take place between 2-3:20pm. West-
wood One VP/Programming and
Valencia Operations GM Charlie
Cook will don

the flak jacket as he heads a panel fea-
turing RCA Label Group (RCA, Aris-
ta, BNA) Chairman Joe Galante, Uni-
versal Music/Nashville (MCA, Mer-
cury and Lost Highway) Chairman
Luke Lewis and Sony/Nashville
(Epic/Monument, Columbia and
Lucky Dog) President John Grady. All
three gentlemen are known for their
honesty and for telling it like it is —
as brutal as that may be.

For an update on the state of the
music industry and a sample of what
these label heavyweights think of ra-
dio today, this is surely one of this
year’s “don’t miss” panels. (For the
gamblers among you, the current
over-under on the “f-word” is 131/2
minutes.)

CRS 35 will also feature a look into
consumers’ heads. From 10:30am-
noon Thursday, DreamWorks/Nash-
ville sales and marketing head Johnny
Rose will chat with 10 anonymous

-
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(And Lunch)

Womack.

Urban and The Jenkins.

Singing For Your Supper

In addition to the after-CRS-hours showcases, a number
of country artists will be performing during CRS 35. The
event's official kickoff is the Super Faces Show & Dinner
with Rascal Flatts, the evening of Wednesday, March 3. It
is presented by the Academy of Country Music, United Sta-
tions Radio Networks and Coors Light.

Thursday's lunch is sponsored by Universal Music and will feature
performances by Jedd Hughes, Julie Roberts, Sugariand and Lee Ann

The traditional WCRS Live! closes Thursday's official activities
(3:30-5pm) once again, with country’s top stars and songwriters in a
guitar-pull setting. Set to entertain this year are Brad Paisley, Darryt
Worley, Sherrie Austin and songwriter Jim Coliins. WCRS Live! is
brought to you by BMI and CRS Las Vegas.

Friday lunchris courtesy of CapitoV/Nashville. Performing are Keith

CRS 35 concludes Friday night with the traditional New Faces of
Country Music Banquet and Performance. R&R is proud to once again
sponsor this long-standing CRS gem, which spotiights five break-
through artists of the prior year. Performing will be Dierks Bentley
(Capitol), Pat Green (Universal South), Buddy Jewell (Sony), Craig
Morgan (Broken Bow) and Jimmy Wayne (DreamWorks).

panelists during “Music Consumers:
Getting Into Their Heads.” The 10
people, ages 15-28, will share their
views and habits in regard to listen-
ing to and purchasing recorded mu-
SiC.

Promotions & Sales

One of the great things about every
CRS is that you leam things you can
take home and put on the air the next
week. And every year a standout pan-
el is the fast-paced promotions session.

On Thursday from 2-3:20pm, Clear
Channel Regional VP/Programming
and Charlotte OM Bruce Logan wilt
moderate “More Ideas Than You Can
Stand in 90 Minutes,” with WUSN/

Chicago OM Tom

Rivers, KSON/

San Diego PD John

Dimick and CRS 35

Promotion Award
winners from all
market sizes leading
the discussion.

A top-notch sales

session is set for
Friday at 10:30am.
At “Superstar AEs,”
WFMS/Indianapolis’
Tim Burns hosts a pan-
el of top salespeople. Come hear
what makes them tick, how they do
what they do and their tricks and
techniques for dealing with program-
mers.

General Sessions

CRS 35 will be chock-full of
thought-provoking sessions designed
to stimulate and motivate. Leading
the way on Friday, from 3:30-5pm, is
“WL.BS: World’s Largest Brainstorm-
ing Session: Ideas and Solutions on
Today's Hottest Topics.” BNA VP/
Promotion Tom Baldrica will don his
Batman suit in an attempt to keep this
session under control as folks from a
variety of disciplines tackle today’s
toughest topics.

Providing their insights will be
WQYK/Tampa’s john Fennessy,
KPLX (The Wolf)/Dallas personality
Mr. Leonard, WFMS/ Indianapolis PD
Bob Richards, Citadel President/ Pro-

gramming Eric Logan and KYGO/
Denver Promotions Director Garret
Doll.

Unfortunately, another of CRS 35's
top sessions runs concurrently with
the aforementioned “WLBS.” In to-
day’s consolidated radio- and record-
industry world, which has seen the
business models of the past destroyed
like so many vinyl 45s, new business
paradigms are needed. Toward that
end, Capitol Records President Mike
Dungan moderates “Adapting to a
New Business Model.”

Offering their views on the future
of the radio and records businesses
are Universal South co-founder
Tim DuBois, Curb VP/GM Dennis
Hannon, DreamWorks/Nashville
promotion and artist-development
head Scott Borchetta, record-industry
consultant Jack Lameier, Infinity
Country Format Captain and KILT/
Houston OM Jeff Garrison and
KMPS & KYCW /Seattie OM Becky
Brenner.

Consolidation in both the radio and
records worlds means everybody is
wearing lots of hats these days. If time
management has become a casualty in
your multitasking universe, take heart
at a CRS panel called, appropriately
enough, “Take Back Your Time.” On
Thursday from 10:30am-noon, Jan Jas-
per promises to open everyone's eyes
to ways to handle business and life in
the new high-speed paradigm in
which we compete.

These are just a few of the panels
set for CRS 35. For more information,
including a registration form, be sure
to go to wuw.crb.org. We'll see you
here!

TALK BACK TO R&R!

Do you have questions,
comments

or feedback regarding
this column

or other issues?
Call me at 615-244-8822
or e-mail:
Ihelton@yadioandrecords.com
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Writing That ‘Long Black Train’

Hank Williams, Josh Turner and the dark walk home

Josh Turner was a student at Nashville’s Belmont Univer-
sity when he wrote the song that launched a half-million
album sales and counting. Fittingly for a song that seems
plucked from another era of country music, “Long Black
Train” originated in a musical communion between its writer
and one of the genre’s legends.

“The complete Hank Williams box set had just come out, and | was
listening to it one night at the coliege’s music fibrary” Turner says. °l
was sitting at one of those little cubicles with my headphones on and

The Next Big Thing?

Josh Turner’s fast start is a welcome change

for Music Row

i~

Success has been redefined over the past several years
in Nashville, particularly for new artists. While several
gold and a few platinum careers have been built of late,
it'’s been seven years since a new act sparked a multi-

platinum explosion.

That makes the launch of Josh
Tumer’s Long Black Train look jack-
rabbit quick. The album was certified
gold injust 12 weeks, has maintained
a top five position on the sales chart
and, best of all, seems poised for even
greater success. The title-track single,
despite having been on the R&R
Country top 50 chart for 34 weeks,
only recently entered the top 15. With
aitical-mass airplay still ahead, Tum-
er is redrawing country’s blueprint
for new-artist success.

Twice Is Nice

“I remember the show like it was
yesterday,” says Grand Ole Opry
GM Pete Fisher. Fisher was intro-
duced to Tumner by publisher Jody
Williams in late 2001. At the time
Fisher was seeking new artists for

“I don’t think he
even got to the first
chorus before the
audience started
applauding.”

Pete Fisher

the Opry to support, so he decided
to give the young hopeful a shot. On
Dec. 21, 2001, Tumer made his Opry
debut at the Ryman Auditorium.

“We put him on Bill Anderson’s
segment,” Fisher recalls. “Bill did a
wonderful job introducing the audi-
ence to Josh, who then came out and
performed ‘Long Black Train.’ It was
the only song he was scheduled for.

“I don’t think he even got to the
first chorus before the audience
started applauding. Bill just couldn’t
let him off the stage after that. A lot
of times when an artist is well re-
ceived, we'll ask them to play a lit-
tle bit of another tune as a mini-en-
core, but Josh had only worked up
that one song with the Opry band.

“He came back out to do a little
more of ‘Long Black Train’ and end-
ed up playing it all the way through
again, and the audience loved it
even more. So he played the same
song twice, back to back, in his Opry
debut and got a standing ovation. 1t
was incredible.”

Litmus Test

MCA and the rest of the support
team decided to stick with the song
when it was time to introduce Tumn-
er to radio. “The feeling was that
‘Long Black Train’ best represented
who Josh is as a person and artist,”
says Turner’s manager, Brinson

Strickland. “There were safer alter-
natives, but Josh, management and
[MCA VP/National Promotion)
Royce Risser felt we should find out
right up front, sink or swim.”
Strickland says the response at ra-
dio has been a groundswell. “A lot
of larger markets weren’t sure how
their listeners would react,” he says.

“The strategy was to use personal

relationships at some stations to get
a few spins, even in overnight. One

Josh Turner

by one, guys called back saving that
the phones were off the hook.”

The label began to see sales very
quickly. “We put out a commercial
single and knew instantly that this
song was special,” says Universal
Music/Nashville Sr. VP/Sales &
Marketing Ben Kline. “We were
selling singles in markets that had
spun the record five times, and you
don’t see that a lot. So we sort of had

HERE COMES MY ROYALTY 8Mi celetrates the No. 1 success of Kenny Chesney's “There Goes My Lite” with
songwriters Wendell Mobiey and Neil Thrasher. Pictured (I-r) are BMI's Perry Howard, BNA's Tom Baidrica. Chesney, producer
Buddy Cannon. Mobley, Warner-Tamerlane's Dale 8obo and Thrasher.
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go by.

was real excited about hearing it, the unreleased songs especially. it
made me feei like | was in the same room with him.

“When | was done | had to walk from the library to the other side of
campus to get home. As | left the library, | noticed there was something
unusually dark about the night. and hatfway home | had this vision of a
wide-open space out on the plains somewhere. From out of the
darkness came this long. black. beautiful, shiny train roaring down a
track. | could see peopie standing out to the sides. watching this train

“As | walked, | kept asking myseif what the vision meant. What's
going through these people’s minds? It dawned on me that the train
was a physical metaphor for temptation, and the peopie were caught
up in the decision of whether to get on the train. When | realized that, |
knew | had something really powerful and special. | got home, sat down
with the guitar and it a#t just poured out of me.”

our own little built-in litmus test,
and it worked very well.”

Singles sales provided direction
when it was time to release the al-
bum. “We only put out 25,000 sin-
gles, but it was such an immediate
reaction and matched statistically so
beautifully with airplay that it was
hard to ignore,” says Kline. “It gave
us a lot of focus on where we need-
ed to go with the album.”

No Doubt

Now that the song and the album
have proven themselves, the Tumn-
er camp must transition from get-
ting the project off the ground to see-
ing how high it will go. “Every week
we're getting new markets on board,
and we almost have to approach
them the same way we approached
things four months ago,” Kline says.

Word-of-mouth enthusiasm is
pushing the project forward with the
general public, retail and radio. “It
crossesevery kind of boundary,” Kline
says. “Everybody in this office knows
someone who loves this song but who
might not know anything else we've
ever put out.

“Retail has been phenomenal.
Wal-Mart is our No. 1 account, but
mall-based Trans World is doing
double-digit market share on Tum-
er every week. They believed,
stepped out early, and it's paid off.
We've even had success at Christian
radio, but not because of a full-on
effort. It's worked its way in there
and been successful.”

Strickland marvels at the song’s
pull, saying, “We ran the numbers
afew weeks back and realized that
every time ‘Long Black Train’
would spin, we'd sell 12 records.
Josh is being given media oppor-
tunities that usually aren’t afford-
ed brand-new artists. He’s also
touring with Brooks & Dunn.”

Radio, in many ways, is still

warming to the Josh Turner phe-
nomenon. And that, to Kline, means
even greater success is in store. “It’s
not like we've hit the top and are liv-
ing off the back end,” he points out.
“We have a lot of growth left. It's
pretty exciting.”

“It was such an
immediate reaction
and matched
statistically so
beautifully with
aimplay that it was
hard to ignore.”

Ben Kiine

Strickland says, “There are still a
few stations that haven't added the
record, but we’re not going to
change our strategy. What works is
letting the record find its own way,
and MCA has handled this perfect-
ly with radio. Any time you do
something outside the lines, there
will be doubters. But let the doubt-
ersdoubt. We know what we've got,
and we're thrilled beyond belief.”
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Persons Women  Men SCOTTY EMERICK The Coast is Clear (Dreamiorks/
Artist Title (Label) TW LW Familiarity Burn  25-54 25-54 25-54 Total Plays: 82, Total Stations: 11, Adds: 5
XENNY CHESNEY There Goes My Life (BA4/ 435 430 100% 25% 435 443 427
ALAN JACKSON Remember When /Arista/ 434 445 99% 25% 443 447 439 COLT PRATHER | Won't Go On And On (Epi
BRAD PAISLEY Little Moments /An'sta/ 430 430 88% 2% 426 424 429 Total Plays: 32, Total Stations: 18, Adds: 9
TOBY KEITH American Soldier (DresmWorks) 422 428  99% 25% 425 426 4.25
KEITH URBAN You'l Think Of Me (Capitol 420 407 B4% 1% 417 441 394
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girt Arista/ 412 406 00k 3% 4w an ez | | Sy ronlen by tatah s J
TERRI CLARK | Wanna Do It AN (Mevcury) 41 A1 9% 6% 418 413 423
SARA EVANS Perfect (RCA/ 410 402  92% 17% 405 401 410
JIMMY WAYNE | Love You This Much (DresmWarks/ 407 405 94% 21% 412 425 399
BUDDY JEWELL Sweet Southern Comfort (Columbial 407 405 88% 17% 411 425 397 Please send Your Photos
TRACY BYRO Orinkin’ Bone (RCA/ 406 403 95% 24% 410 396 424
CLAY WALKER | Can't Sleep /RCA/ 404 397 54% 5% 403 406 400
TRACY LAWRENCE Paint Me A Birmingham (DresmWorks) 400 388 72% 10% 389 395 403
OIERKS BENTLEY My Last Name (Capitol 389 3989  83% 13% 404 402 408
BLUE COUNTY Good Little Girs (Asytm/Curt/ 398 384 73% 4% 399 405 394 R&R wants your best snapshots
JO DEE MESSINA | Wish (Curty 397 404  91% 23% 398 492 382 (color or black & white).
JOE NICHOLS Coof To Be A Fool (Universal South/ 397 38 90% 1%% 387 383 401
GARY ALLAN Songs About Rain (MCA/ 397 39 86% 14% 396 399 384
CRAIG MORGAN Every Friday Aftemoon (858 395 388 75% 16% 393 397 390
TIM MCGRAW Watch The Wind Blow By (Curty 393 388 9% 24% 396 408 385 Please include the names and titles of
RASCAL FLATTS Mayberry yric Street/ 383 392 5% 13% 387 3% 377 all pictured and send them to:
ROONEY ATKINS Honesty {Write Me A List) (Curt/ 392 388 9% % 391 402 379
MARTINA MCBRIOE In My Daughter's Eyes (RCA/ 381 403 9% 0% 387 408 385
BRIAN MCCOMAS You're In My Head fLyric Street) 391 384  61% 10% 335 404 387 .
JOSH TURNER Long Black Train (MCA/ 390 391  91%  23% 402 399 405 R&R, c/o Keith Berman:
CLINT BLACK Spend My Tame [Equity Music Groug/ 390 397  86% 7% 393 387 400 10100 Santa Monica Bivd., 3rd Fioor,
CAROLYN OAWN JOHNSON Simple Lite /Arista/ 386 385 65% 10% 391 _375— 403 Los Angeles, CA 90067
TRACE AOKINS Hot Mama (Capitol) 381 400 96% 29% 386 385 3.8
KELLIE COFFEY Texas Plates (GNA/ 380 388 69% 10% 385 383 386
Bty sl it s - i gl Sk et o Email: kberman@radioandrecords.com
Songs must have 40% lamiliarity to appear on survey. Sample composition is based on persons 12¢. Persons are screened via the Intemnet. Once passed. they can
lake the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Infernet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio
ﬂons by calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J
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Most Played Recurrents

. FLASHBACK

ARTIST TITLE LABEL(S)

KENNY CHESNEY There Goes My Lite (BA4/

¢ No. 1:“19 Somethin® " — Mark Wills

BROOKS & OUNN You Can‘t Take The Honky Tonk Out Ot The Girl /Arsta/

TOBY KEITH'l Love This Bar (DreamWorks)

* No. I:“1 Don't Want To Miss” — Mark Chestnutt

KEITH URBAN Who Wouldn't Wanna Be Me (Capvtol)

@

* No. |:“I'd Like To Have That One Back™ — George Straight

e

* No. |:“Highway Robbery” — Tanya Tucker
¥ s AGO

¢ No. 1:“Roll On” — Alabama

@SYms ACQO

* No. |:“Back On My Mind Again™ — Ronnie Milsap

TRACY BYRD Drinkin’ Bone (RCA)
DIERKS BENTLEY What Was | Thinkin'? (Capital
LORESTAR My Front Porch Looking In (BAA/

ALAN JACKSON AND JIAMY BUFFETT It's Five 0'Clock Somewhere (Arista/

SHAMIA TWAN She's Not Just A Pratty Facs Mercury/

MONTGOMERY GENTRY Hell Yesh (Cobmbia/

TOTAL
PLAYS

370

261§

1900

1723

1419

1288
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Top 5 Country album with nearly 40,000 copies sold this week
Album certified Gold in just 12 weeks

On tour with Brooks & Dunn
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.~ COUNTRY TOP50 — ,

= CAl
.o February 13, 2004
WHC e ARTST TTLE LABELS) TN T N il A Most Added’
1 1 ALAN JACKSDN Remember When Arista/ 14936 400 4825 68 451787 7454 14 11200
2 @ TOBY KEITH American Soidier (DreamWorks) 14860 588 4734 4263 AA2375 8908 12 1120 | WWYWHTadds.com
4 € TIMMCGRAW Watch The Wind Blow By /Curt) 12460 454 3994 4212 367480 18666 15 11210 :;:T::;m:’mv 1 Yo e S viog o b ‘::s
5 € TERRICLARK I Wanna Dot All /Mercury) 12083 414 3834 4112 356481 17887 23 1120 | guooks s GUNN Thot's What She Gets For Lovig Me (rstal 27
| 6 o BRAD PAISLEY Little Moments (Ansta/ 11320 358 3705 183 326534 6316 21 111/0 | SHANIA TWAIN it Only Hurts When I'm Breathing (Mercury/ 25
8 @ MARTINA MCBRIDE in My Daughter's Eyes (ACA/ 10800 1081 3446 4371 309993 19283 12 109/0 | K. CHESNEY UNCLE KRACKER When The Sun Goes Down BNA/ 18
9 @ TRACE ADKINS Hot Mama (Capitol 8978 292 2033 4105 256543 12955 20 1090 | JOHNMICHAELMONTGOMERY Letters From Home Warmer Bras) 14
SHEDAISY Passenger Seat /Lyric Street/ 14, |
11 € SARAEVANS Pertect /ACA) 8475 693 2757 4207 237545 15815 20 V021 | piamoND MO we Al Fal Down rsty "
10 0 JIMMY WAYNE I Love You This Much (DreamWorks) 8363 341 2790 +62 241340 12543 24 1121 | GEORGE STRAIT Desperately (MCA/ 10
14 ) KEITHURBAN You'l Think Of Me (Capital 8243 1175 2588 4283 229745 37120 8 111jo | COLT PRATHER | Won't Go On And On /Epic/ 9
12 0 BUDDY JEWELL Sweet Southern Comfort (Columbial 7589 424 2602 4160 211655 13209 15 110/
15 (B JOSH TURNER Long Black Train MCA/ 7214 149 2480  +23 202126 10933 34 109/
16 () RASCALFLATTS Mayberry yric Street) 6802 771 2212 +275 187381 25400 6 109/0 Most "
17 @ GARY ALLAN Songs About Rain /MC4/ 6557 692 200 .23 s 1ass 12 o3| IMCreased Points
| 24 (D) KENNY CHESNEY HUNCLE KRACKER When The Sun Goos Down BN4/ 6417 2338 1933 +726 193904 67690 3 106/18 -
18 D) CUNT BLACK Spend My Time Equity Music Group/ 6081 303 2008 +85 158181 3872 15 106/1 :"::;S"‘": :;J‘::fs,xmxm T "‘C;;;;‘
20 @ JOE MICHOLS Cool To Be A Fool WUniversal South) 5402 225 1758 492 139577 5759 20 1OTM | \erneat o s Of Me Capivl) v :ms
[ 21 @ BLUE COUNTY Good Little Girls /Asylum/Curb) 5058 235 1599 +75 134947 8535 16  98/2 | MARTINA MCBRIDE In My Daughter's Eyes (RCA/ +1081
23 ) DIERKS BENTLEY My Last Name (Capitol 5049 747 1637 +230 129302 23103 15 100j2 | MONTGOMERY GENTRY 1 You Ever StopLoving Me Cokimbia) +1055
\ 22 € CAROLYN DAWN JOHNSON Simpie Life /drista/ 4695 198 1514 +74 118843 5814 10 1025 | SEDRGESTRAIT Desperately MC4/ +918
| 26 €@ KELLIECOFFEY Texas Plates WA/ 4112 253 1384 .68 93302 2766 18 9612 :‘;&ﬁ‘,};::;;’:g,ﬂl:gﬂ on ilkiowiins] :;;;
{27 @ TRACY LAWRENCE Paint Me A Birmingham (Dream Works) 3788 477 1302 +145 99830 14821 14 79/5| piERKS BENTLEY My Last Name /Capitoll +747
’ 30 € GEORGESTRAIT Desperately MCA/ 3524 918 1182 +341 100248 25337 5 86/10 { BROOKS & DUNN That's What She Gets For Loving Me Arista) +700
31 €0 JOHN MICHAEL MONTGOMERY Letters From Home Warser Bros/ 3341 765 987 +258 100176 19020 4 g1j1a | SARAEVANS Perfect /8C4) +593
l 28 @ BRIAN MCCOMAS You're n My Head fyric Street/ 3304 160 1023 1 86369 7840 16 792
29 € BIG & RICH Wid West Show (Warner Bras. 3228 569 969 +167 71960 9202 6 78i2 Most
I 32 €3 CLAY WALKER | Can't Sieep (8CA/ 2835 181 791 432 50987 2098 8 79 Increased Plays
I 34 @D PATTY LOVELESS On Your Way Home Enic/ 2200 83 770 9 50349 984 13 78N —
| Broaker @ REBAMCENTIRE Somebody MCA/ 2146 294 736 4111 59476 9333 5 645, o - ol
l 33 €D PAT GREEN Guy Like Me (Repubiic/Universal Soutty 220 65 641 46 52252 B222 13 522 | y cyeshEY fUNCLE KRACKER When The Sun Goes Down B4 4726
36 €@ 0AVIOLEE MURPHY Loco udium/ 1928 371 587  +84 47277 8637 5 517 | MARTINA MCBRIDE in My Daughter's Eyes /ACA) +3N
| s €D SHEDAISY Passenger Seat fLyric Street) 1868 528 569 +181 49338 8161 3 71/14 | GEORGESTRAIT Desperately Mca/ +341
| rwaser €0 MONTGOMERY GENTRY f YouEver Stop Loving Me Calombi 1707 1068 532 <333 42620 24326 2 723 rgr";i%::'gmm' gmi';::m“m We {Cokmbia/ :;:;
37 € LEANNRIMES This Love Asylum/Curty 1550 82 527 +40 39103 280 7 490 | pascar puaTys Mayberry (Lyric Street) o275
38 €D SONYAISAACS NoRegrets Yet yric Street/ 1410 34 504 A 29762 205 10 47/ | TOBY KEITH American Soldier (reamWorks) +263
41 €I) EMERSON DRIVE Last One Standing (DreamWorks) 1323 84 412 +21 34382 6059 4  56/6 | J- MICHAEL MONTGOMERY Letters From Home (Wamer Bros) +259
42 €@ BILLY CURRINGTON 1 Got A Feehn’ Mercury) 1297 180 364 <50 28789 1905 4 4715 | SROOKS & DUNN That's What She Gets For Loving Me Arsta/ +236
50 €I BROOKS & DUNN That's What She Gets For Loving Me (rista/ 1064 738 320 +236 28638 18388 2 4527
a6 € WYNONNA INAOMI JUDD Fhes On The Butter... /Curt/ 04 355 32 «n e 1187 5 | Breakers .
44 @ JEFF BATES | Wanna Make You Cry /ACA/ 954 39 336  +7 19592 1470 4  S5/6
43 41 MARKWILLS That's A Woman (Mercury/ 938 02 382 33 18834 4270 10 4400 REBA MCENTIRE
45 42 RACHEL PROCTOR Oidn't { (BNA/ 723 46 303 35 11295 3449 7 48)2 Somebody (MCA)
48 (® GEORGE STRAIT Honk If You Honky Tonk (MCA/ 435 16 73«3 14288 86 7 30 5 Adds ® Moves 35-29
m SHANIA TWAIN It Only Hurts When I'm Breathing /Mercury/ 469 458 150 +144 8216 7860 1 27125 SHEDAISY
| @e5ar> @) JOE DIFFIE Tougher Than Naits B5A/ 448 218 158  +69 10339 2680 1 3055 Passenger Seat (Lyric Street)
@ cHRIS CAGLE r'd Be Lying (Capitol 362 241 134 +85 7324 4916 1 258 14 Adds ® Moves 39-32
47 AMY OALLEY Men Don't Change (Curt/ 308 178 106 5 6873 2660 1 248 ) MONTGOMERY GENTRY
-~ DIAMOND RID We AllFal Down (Arista/ 30 21 128 .15 6379 811 2 3N If You Ever Stop Loving Me (Columbia/
49 49 RHONOA VINCENT If Heartaches Had Wings (Rounder/ 83 S0 M3 52 4406 1674 2 150 36 Adds * Moves 47-33
- 50 MERCYME | Can Only imagine (NO/Curb) 267 -19 42 4 9149 382 4 30
- - Songs ranked by total plays
112 Country reporters. Monitored airplay data'supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week L
501 5 paced it Sons o No. 1 and o pore S e o s st et A Sonde 1l glls, e songwih e rer e | [ potaled station playlists for all R&R
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the reporters are available on the web at
songs with the greatest week-to-week increases intotal points Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter :
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission www. radloandrecords .com.
L1rom the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. . ==
BLAIR GARNER . f -7 - J ‘!,.
Country Radio’s #1 Overnight Program | NEaR ; TRAIN A COMIN'... ] "
Blar Garrer hanging ot i the After MidNite studic with Mr. Long Black Train
COEMIEDS o Torer -
— —— |

nradiohistorv.com
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8 [ COUNTRY TOP 50 INDICATOR
o February 13, 2004 .
RA&R’'S EXCLUSIVE REPORTED OVERVIEW OF NA TIONAL AIRPLAY Most Added.
Wi WiEx ARTIST TITLE LABEL(S) LRS- S O " o ] IS -
2 €D TOBY KEITH American Soldier (DrsamMWorks) 5882 225 4335 +142 123375 4728 11 10000 | \oNTGOMERY GENTRY I You Ever Stop Loving Me Colmbial 29
1 2 ALANJACKSON Remember When (Arista/ 5745 272 #4173 222 128221 5073 14 110/0 | BROOKS & DUNN Tha's What She Gets For Long Me (Arsta/ 24
l 4 € BRADPAISLEY Littie Moments (Arsta/ . 5506 286 4044 +183 122330 6933 22 1110 | SHEDAISY Passenger Seat dyrc Street/ 23
3 @ TIMMCGRAW Watch The Wind Blow By /Curt/ 5431 177 3896 +115 121252 4128 15 11000 'stu?::ﬂ;:: I':::s';‘ufx:‘m::nmfmnwc%” ;;
I 5 @ TERRICLARK | Wanna Do It All Mercury/ 5178 57 3845 +38 114876 992 23 10BID| | \ueuacL MONTGOMERY Letters From Home (Warner Brus) 18
.8 @ MARTINA MCBRIDE In My Daughter's Eyes /RCA/ 4955 373 3708 +284 107269 9133 12 108/0 | BILLY CURRINGTON | Got A Feelir (Mercury/ "
8 @ JIMMY WAYNE I Love You This Much DreamWorks/ 4533 192 3344  +155 100421 3957 24 1080 | JOE DIFFIE Tougher Than Nails B8R/ n
| 9 (@ TRACEADKINS Hot Mama (Capital M30 123 3234+ gs3se 2637 21 togiy | OAVIDLEE MURPHY loco dudr ®
| 10 €@ SARAEVANS Pertect (RCA/ 4318 220 3171 +166 93563 5472 20 109/
I 11 D) BUDDY JEWELL Sweet Southem Comfort (Columbia/ 3980 312 2868 +217 87035 7087 16 106/
12 @) KEITH URBAN You'li Think Of Me (Capital 3971 297 2812 +217 82585 5966 9 1090
14 (D GARY ALLAN Songs About Rain /MCA/ 316 197 2602 +153 76435 3961 12 1090
. 15 B JOSH TURNER Long Black Train (MCA) 3432 142 2578 +106 74366 2450 30 10212
16 ) RASCALFLATTS Mayberry fLyric Street) 3423 348 2541 +244 75123 7003 6 1102
1 17 @ CUNTBLACK Spend My Time Equity Music Group/ 2832 124 2043 +81 63643 2813 15 98/ A
18 D JOE NICHOLS Cool To Be A Fool (Universal South! 2725 35 2097 +56 57680 1206 21 10214
| 20 @ BLUECOUNTY Good Litte Gils sylum/Curt) 2424 84 1803 +74 55279 1637 17 89N
| % @ KENNY CHESNEY HUNCLE KRACKER When The Sun GoesDown (BA4/ 2413 1211 1870 +888 52065 26001 3 10322} AAQSE
21 (D DIERKS BENTLEY My Last Name (Capitol 288 10 1832 +97 552 42 15 892 peaerassed Points
| 22 @ CAROLYN DAWN JOHNSON Simple Lite Arista/ 2379 154 1821 +118 52223 3607 10 98I5 ToraL
23 @) GEORGE STRAIT Desperately (MCA/ 2350 400 1790 +278 50588 9484 5 1028 | aemst tme wises) NCREASE
25 @ TRACY LAWRENCE Paint Me A Birmingham (DreariWorks/ 1837 225 1349 +163 40948 5484 15  76I3 | W CHESNEY /U. KRACKER When The Sun Goes Down B4/ +1205
34 €D JOHNMICHAELMONTGOMERY Letters From Home (Wamer Bras) 1726 529 1310 +432 38410 12085 4 8818 | J MICHAEL MONTGOMERY Letters From Home MWarner Bros.) +529
26 @ BRIANMCCOMAS You're In My Head Lyric Street) 650 87 1223 +86 37076 2150 19 743 | MONTGOMERY GENTRY IfYou Ever Stop Loving e okmbi/ +516
27 €D REBAMCENTIRE Somebody (MCA/ 1635 167 1229 <127 36158 3657 6 170 zﬁggzi :mg:;;::’;:‘ ,:; ‘Gf" torlatai Ay ::::
31 € 8IG & RICH Wild West Show (Warmer Bros.) 1557 288 1147 +215 33710 5851 6 7913 | SHEDAISY Passenger Seat Lyric Street +386
28 @@ KELLIECOFFEY TexasPlates BN/ 1506 70 1171 +45 32195 1765 18 740 | MARTINA MCBRIOE in My Daughter's Eves (RCA) +373
29 €D CLAY WALKER I Can't Sieep (RCA) W64 77 1081  +40 32530 1837 9 66/ | RASCALFLATTS Maybery dyric Stieet _ +348
30 €D PATGREEN Guy Like Me (Republic/Universal South) 1904 61 109 +54 29561 1255 6 760 zg‘#‘um;lt;‘,"’ffﬁwém fmzl'c"’”'”“‘" :g;g
| 33 €]) PATTY LOVELESS On Your Way Home (Epic/ 1222 16 963 21 25792 6 13 61D
35 €D DAVIDLEEMURPHY Loco Mudium/ 1006 139 735 +86 21584 2408 5 6110
l 36 @ EMERSON DRIVE Last One Standing (DreamWorks/ 938 58 107 +52 19632 1074 5 61
37 €D SONYAISAACS NoRegrets Yet Lyric Street/ 807 32 583 +21 17307 849 11 4300
44 €D BROOKS & DUNN That's What She Gets For Loving Me (4rsta/ 7884 445 623 +343 16613 9521 2 5324
40 €D LEANN RIMES This Love Asylum/Curt) 773 84 582 +64 16277 1860 8 3910 _
49 €D MONTGOMERY GENTRY If YouEver Stop LovingMe (Colombia/ 768 620 566 +347 16559 11760 2 56i29 |
42 €D BILLY CURRINGTON I Got A Feehin' Mercury/ 733 230 622 +177 14798 4278 5 5014 L
46 €D SHEDAISY Passenger Seat fLyric Strset) 74 387 556 +270 14122 8039 2 59123
| 39 30 MARKWILLS That's A Waman Mercury) §43 73 506 69 13066 1608 11 380 Most
| a1 @) WYNONNA {INAOMI JUDO Flies On The Butter.. Curt/ 599 79 485 468 11847 1718 4 394 IncreasedPlays
43 @) JEFF BATES | Wanna Make You Cry (RCA/ 53 59 411 439 10653 1330 5 383 W
. ARTIST TITLE LABEL(S) INCREASE |
| Bebur>" @ JOE OIFFIE Tougher Than Nails (BBA/ 411 265 286 +198 8761 4801 13U
38 43 JAMES OTTO Days Of Dur Lives Mercury/ % 407 22 3w 833 ma o am| SHENE Y RMACHOR W e S oo Dvein P/ 1238
J. MICHAEL MONTGOMERY Letters From Home (Warner Bros) +432
50 @ DIAMOND RIO We Al Fall Down fAnistal 343 94 268 +78 65991 2103 4  26/4| MONTGOMERY GENTRY If You Ever Stop Loving Me [Lolumbral +347
45 @ RACHEL PROCTOR Didn't | /BNA/ 329 -2 m +5 6589 263 7  24/0| BROOKS & DUNN That's What She Gets For Loving Me (drsta/ +343
47 (@ RHONDA VINCENT If Heartaches Had Wings (Rounder/ 250 24 204 +6 5254 245  § 1)1 | MARTINAMCBRIDE in My Daughter's Eves LA +280
48 47 MEMARIE Leave Me Alone (Cupit Music) 238 15 213 16 3999 304 6 160 SRRRRSTHNT fpnasey 256 s
SHEDAISY Passenger Seat fLyric Street/ +270
@ AMY DALLEY Men Don't Change (Curb/ 212 116 133 +45 5280 2285 1 1616 | RASCAL FLATTS Mayberry /Lyric Street/ +204
\@esuc> €I) SHANIA TWAIN It Drly Hurts When 'm Breathing (Mercury) 207 207 172 172 4012 4012 1 21i20 | KENTHURBAN You'l Think Of Me (Capital a2
\@esi> @) CHRIS CAGLE I'd Be Lying (Capital wa 76 169 +72 3828 1288 1 2y | BUBDY JEWELL Sweer Southern Comfor [Cobmbial a2
' 112 Country reporters. Songs ranked by total piays for the airplay week of Sunday 2/1 - Saturday 2/7.
© 2004 Radio & Records.
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[/ 2 COUNTRY CALLOUT AMERICA. sy @uliseve .

g ‘o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES Fobmlry 13, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 4-10.
TOTAL CALL A
ARTIST Title (Label) LIKEALOT  POSITIVE NEUTRAL  FAMILIARITY  DISLIKE  BURN OUT AMERICA.
BRIAN MCCOMAS You're In My Head fLyric Street) s3%  esw  ne  um ax  osx | HOT SCORES
TOBY KEITH American Soldier (DresmWorks) 42.6% 73.5% 17.4% 95.3% 3.5% 1.0% P
ALAN JACKSON Remember When (Arista) 39.7% 711.9% 17.1% 93.9% 4.6% 0.3% assword of the Week: Ettlnger.
KENNY CHESNEY There Goes My Life /BNA/ 38.7% 72.0% 19.1% 98.4% 3.4% 3.9% Question of the Week: When you listen to
. ; a g your favorite radio station, what Is the sin-
CAROLYN DAWN JOHNSON Simple Life (Arista) 38.1% 63.9% 22.8% 89.4% 2.8% 0.0% gle most important thing to you?
MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 37.7% 64.8% 22.1% 93.3% 5.7% 0.7%
BUDDY JEWELL Sweet Southern Comfort (Columbial 36.8% 68.7% 20.8% 94.3% 3.7% 1.2% Total
, - Djs/ Air personalities: 9%
SHANIA TWAIN She's Not Just A Pretty Face (Mercury) 36.4% 64.4% 23.2% 99.0% 5.1% 6.4% News/traffic /weather inf: 3%
BIG & RICH Wild West Show (Warner Bros.) 36.0% 60.5% 25.5% 90.0% 4.0% 0.0% New music from current artists: 28%
TRACE ADKINS Hot Mama (Capitol) 358%  64.4% 25.0% 96.1% 47%  20% | lesulk andf:mb{"mkr 4‘;;
TIM MCGRAW Watch The Wind Blow By (Curt/ 8%  636%  221%  905%  42%  O8% | oo b "
JOE NICHOLS Cool To Be A Fool {Universal South) 35.6% 61.7% 23.1% 90.8% 5.0% 1.0% ’
CLAY WALKER | Can’t Sleep /RCA) 35.6% 66.1% 16.4% 85.3% 2.8% 0.0% lP)]] " e (7
J0 DEE MESSINA | Wish (Curt) /4% BAT%  20.9%  988%  68%  63% | o el
BLUE COUNTY Good Little Girls (Asylum/Curt) 35.1% 64.9% 23.3% 94.1% 4.5% 1.4% New music from current artists: 29%
DIERKS BENTLEY My Last Name (Capitol) /A% 641%  21.2% 88.8% 29%  0.6% | Lesstalkand more music 1%
. . Older music from big stars: 10%
KEITH URBAN You'll Think Of Me (Capitol) 33.9% 62.1% 19.4% 86.0% 4.4% 0.2% Contests and giveaways: 7%
JIMMY WAYNE | Love You This Much [DreamWorks/ 33.2% 66.3% 21.2% 93.8% 4.3% 2.0%
TERRI CLARK | Wanna Do It All (Mercury) 32.7% 63.6% 23.7% 99.3% 5.5% 6.5% P2 )
. 3 Dis/ Alr personalities: 4%
BROOKS & DUNN You Can't Take The Honky Tonk Out Of The Girl /drista/ 32.5% 66.8% 20.6% 99.9% 5.2% 1.2% News/ traffic/ weather info: 4%
CLINT BLACK Spend My Time (Fquity Music Group) 32.5% 59.0% 23.4% 85.5% 2.7% 0.3% New music from current artists: 26%
BRAD PAISLEY Littie Moments (Arista) 315%  658%  22.1% 95.3% a5%  28% | Lesstalkand more music 35%
) Older music from big stars: 13%
JOSH TURNER Long Black Train /MCA/ 31.2% 57.4% 23.4% 99.5% 9.7% 9.0% Contests and giveaways: 18%
CRAIG MORGAN Every Friday Afternoon /BBAR) 31.0% 65.0% 21.4% 93.1% 4.5% 2.2%
KENNY CHESNEY f/JUNCLE KRACKER When The Sun Goes Down (BNA/ 30.7% 50.7% 21.4% 76.4% 2.9% 1.4% el .
DJs/ Air personalities: 10%
SARA EVANS Perfect /RCA) 30.1% 64.4% 22.9% 93.9% 5.4% 1.1% News/traffic/ weather info: 3%
KELLIE COFFEY Texas Plates (BNA4/ 29.7% 59.5% 28.1% 98.2% 5.1% 5.5% New music from current artists: 31%
PATTY LOVELESS On Your Way Home (£pic/ 296%  584%  202% . -83.3% &% B, | Lov Ukl soa: 3
der music from big stars: 6%
REBA MCENTIRE Somebody /MCA) 29.5% 61.0% 17.5% 81.0% 2.5% 0.0% Contests and giveaways: 12%
PAT GREEN Guy Like Me (Republic/Universal South/ 28.5% 52.5% 21.0% 81.0% 1.5% 0.0%
GEORGE STRAIT Desperately (MC4/ 8.4%  521%  233%  71.5% 1.0%  04% | Feme -
Djs/ Air personalities: 8%
TRACY LAWRENCE Paint Me A Birmingham (DreamWorks/ 21.9% 57.4% 30.5% 93.7% 5.1% 0.7% News/ traffic/ weather info: 2%
GARY ALLAN Songs About Rain /MCA4/ 26.2% 54.7% 26.0% 87.5% 6.2% 0.7% New "“53“;“"“ f“"““‘al“;“? 26%
) Less talk and more music: 42%
RASCAL FLATTS Mayberry [Lyric Street/ 25.9% 61.4% 20.4% 86.7% 5.0% 0.0% Older music from big stars: 14%
JOHN MICHAEL MONTGOMERY Letters From Home (Warner Bros.) 21.0% 43.0% 29.0% 14.0% 2.0% 0.0% | Contestsand giveaways: 8%
Total sample size is 400 persons weekly with a +/- $% margin of error. Scoring is done each week using live interviewers conducting the Interview with each respondent. Scores are: a) ! Like It A Lot. In Fact It's One Of My
Favorites b} | Like It ¢) It's Okay..Just So-So d} | Don't Like It 8) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identity Country as their tavorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female
1/3" each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springtield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashvllle, Chattanooga. Moblile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M1, Ft Wayne, IN, Rocktord, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA. Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2004 R&R Inc. © 2004 Bullseye Marketing
Research Inc.
L] L]
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diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every discase is defeated.

Because we can't imagine a world
without children...can you?

St. Jude Childrens

Call 1-800-996-4100 or log onto www.stjude.org -
Research Hospital

to learn how you can help.

www.americanradiohistorv.com



www.americanradiohistory.com

50

RaR February 13, 2004

\ aperelli@radicandrecords.com

Celebrating 20 Years On
Top For WLTW/New York

—

Continued from Page 1

pressure. 1 don’t want Louis Kaplan
[PD of WLTM/ Atlanta] going, “Oh,
you finally fell from the top, huh?”
I'm sure there's a ton of people root-
ing for us to have some misery, but
it hasn't happened yet.

R&R: How are you celebrating
WLTW's 20th anniversary?

JR: We're doing an extra-special
One Night With Lite, our annual
concert, this year. We've got the
whole station branded with “our
20th year” on the air. In all the IDs
we say, "Celebrating 20 years of the
most music with less talk,” and our
TV campaign talks about how we're
celebrating our 20th year.

When you've been a consistent
brand and you're appealing to
adults, it's great to point out that
you've been there for them for the
last 20 years. We've been through a
lot together in New York, particular-
ly in the last few years.

“When you've been a
consistent brand and
you're appealing to
adults, it's great to
point out that you've
been there for them
for the last 20 years.
We've heen through
a lot together in New

York, particularly in
the last few years.”

It would be a lot different if we
were.a CHR station. When you're
targeting 18-year-olds and you say
you've been around 20 years, they

Y

g0, "Jesus God, that's old!” But for .

somebody who's 40, it shows that
you've-got integrity. And if you've
been‘aqmd 20 years and you're the

. . -
Wiy amaericanradiobicton . com :

most listened-to radio station in
New York, you’'ll probably be
around for a while.

R&R: How did the staff celebrate off
the air?

JR: We had a great party. We had
a private room at a New York steak-
house and drank a lot of wine, told
alot of stories and reminisced about
days gone by. It was great. You
know what's funny? Most of the
staff has been here the whole time,
particularly on the programming
side. Half the airstaff has been here
since the very beginning.

Al Bernstein, our midday guy,
was here before it was Lite-FM. He
was here when it was Country.
Valerie Smaldone started two
weeks after the station went on the
air, Feb. 4, 20 years ago, in 1984.
She’s on from noon to 4pm. Bill
Buckner is on from 5-9am. Steve
Roy is on from 4-8pm. He's been
here since the beginning. From
8pm-midnight is ] Kennedy. She
was here when it was Country,
went to WPL]/New York and then
came back about 16 years ago.

I've been PD for seven years, and
Kurt Johnson was PD for five years
before me. Between the two of us,
until this fall, when my overnight
person passed away, Kurt and I had
never hired a full-time air talent at
this radio station. How weird is
that? The morning guy, Bill Buckner,
was relieved that we finally hired
someone new, because he’s been the
new kid for the last 14 years. He fi-
nally has seniority over someone.

I hired Victor Sosa when over-
night jock Robin Taylor passed
away. Victor is much younger than
the rest of the staff. He’s Hispanic, a
Bronx native, and he was program-
ming two Urban stations for Clear
Channel in Jacksonville. Already
he’s been great programming help.
He has given me great insight into

some of our ethnic competitors in
the market.

R&R: Tell me about your arrival at
WLTW. When did you get there?

JR: It was the summer of 1996. The
station was in a weak spot when |
walked in. It was going through a
weak period because of the sign-on
of WKTU, which was siphoning a lot
of numbers off the station. Lite-FM
was No. 3 with women 25-54.

But here’s the amazing stat: I've
been here for 29 books, and we've
been No. 1 in all 29 of them with
women 25-54. It wasn't that the sta-
tion hadn’t been No. 1 a lot before |
got here though: In the 80 books
over the last 20 years, we've been
No. 1 women 25-54 in 63 of them,

.-which is a pretty damn incredible

average in a market this size.

“When we put the
station on, our target
audience was a 41-
year-old woman, and
our target is still a
41-year-old woman
w.”

R&R: What do you think has driven
all those No. 1 books?

JR: It’s a testament to the market-
ing. It goes back to Viacom, when
they put the station on the air. [Via-
com VP/Programming and then-
President/ Viacom Radio] Bill Figen-
shu spent $2 million every year on
building the brand. And we've al-
ways been true to the brand expec-
tation on the air — the light music
station, the most music with less
talk. We've always fulfilled that. The
airstaff had the discipline, and we
really were the station playing the
most music, and we really were the
lightest thing on the dial.

We were also able to evolve the
definition of light music so that we
can now play edgier songs in pow-
er rotation, like Matchbox Twenty’s

SEAL’S DIVINE wLTw (Lite-FM)New York recently featured Wamer Bros.
mnmsuamdmwcmmmwmm.mm
Lite kisteners and VIPs were on hand for a spectacular acoustic performance.
Soen here (1-r) are WLTW middayer Valerie Smaidone. Clear Channel VF/
Prmmwmmm.ﬁnﬂym&dmhwnmmmmwn
Prue, Wamer Bros.’ Brian Mandler and WLTW Promotion & Marketing Diréctor

“Unwell” and 3 Doors Down’s
“Here Without You.” It all fits.

R&R: What about when the econo-
my went south afew years ago? Did you
still spend millions?

JR: We've always stayed true to
branding the radio station. It has al-
ways been a necessity. Once in the
history of the radio station we went
a period of three books without any
marketing money, and | have every
number documented from that
time. Our cume dropped under 2
million for the first time in years.
You just can’t do that. One point of
revenue is worth too much money
in New York. If you can spend $2
million to make $9 million, who
wouldn't take that deal?

R&R: How do the personalities rep-
resent the brand? .

JR: They know how to sell the
radio station. An interesting thing
I've found that enables us to have
songs by groups like 3 Doors Down
and Matchbox Twenty sound light-
er on Lite than on most other sta-
tions is that we don’t talk up the in-
tros of the songs. They tend to sound
lighter.

If Valerie Smaldone goes, “Here’s
3 Doors Down on Lite-FM,” it
sounds a whole lot different than
when [WHTZ (2100)/New York af-
tetnoon driver] Paul “Cubby” Bry-
ant talks all the way up to the vocal.
It changes the energy. It’s that
respect for the music that everybody
on the airstaff has.

But we have made the station a
lot more foreground. There was a
time eight years ago when we
would segue three songs a row with
no talk. Now we have sweepers on
the air. Some of them are a little
shorter than most radio stations’,
but we’re a lot more produced now.
Rarely do you hear a dead-roll seg-
ue on this radio station. As a matter
of fact, you only do in the night
show.

R&R: Do the personalities talk about
anything other than the music?

JR: I've always said that the use
of words is always key. What is too
much talk? People listen to Howard

“In the 80 books over
the last 20 years,
we’ve been No. 1
women 25-54 in 63 of
them, whichis a
pretty damn
incredible average in
a market this size.”

Stern and say he doesn't talk too
much, and all he does is talk.
What's important is how you touch
an emotion.

I can reflect on certain breaks that
I remember that are great examples
of how our personalities connect
with the audience on an emotional
level. I remember Al Bemnstein a cou-
ple of weeks ago, when New York
Mets pitcher Tug McGraw, father of
Tim McGraw, passed away. He was
going into Josh Groban and dedicat-
ed it to Tug McGraw. Tug had
coined the phrase “You gotta be-
lieve” when he was part of the Mets.
Al said, “We lost a great one in Tug
McGraw, who taught us that we had
to believe. We'll miss you.” Little
things like that really set a radio sta-
tion apart.

Also, the first time that Valerie
played Five For Fighting’s “100
Years” stands out for me. We were
probably the first station in the
country to play that song. I ran it
into the studio and said, “You've got
to play this song. It may make you
cry.” She said, “What’s it about?”
and | said, “Life.” She told that sto-
ry when she came out of the song.
“Our program director came in and
said | have to play this song, and |

Continued on Page 52
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WLTW/New York....

Continued from Page 50

asked him what it was about, and
he said ‘life.”” Then she said, “Yes,
itis.” What a way to come out of that
song. That's good radio.

R&R: How has the station changed
sirice you‘ve been there?

JR: We have become much more
foreground. We do the annual One
Night With Lite concert now, and
we do call-in-to-win contests on the
weekends. It's a full radio station
now.

We also do our Up Close and Per-
sonal concerts. We're doing one with
Seal next week. Lite ACs usually
don’t think out of the box that way,
butall it comes down to is giving lis-
teners something they can’t buy: an
opportunity to be in a small room
with an artist like Seal or Phil Collins
or Rod Stewart or any of the other
people we've had do these intimate
shows. The listeners get to experi-
ence something they‘re going to talk
about for the rest of their lives.

You go to an auditorium test and
ask if anyone has ever won a radio
contest. You get, “Yes, | won aCD,”
or, “ won this or that.” But the star
in the room is always the person
who won something like a meet-
and-greet with. The Rolling Stones
25 years ago from WNEW /New
York or an opportunity toattend our
Up Close and Personal concert with
Cyndi Lauper and meet Cyndi.
Those things are so memorable.

“We don’t do artist
interviews. it doesn’t
fit the radio station
to stop the music to
talk. That's
sometimes
regrettable, but we
find other ways to
use artists.”

R&R: In this world of sales and NTR
pressures, how does a low-clutter station
placate the sales department?

JR: The clients get to sponsor the
promos, but we keep it clean at the
event. They can hang a banner or
something, but that’s pretty muchiit.
We try to keep it pretty cool. There’s
a big wine store in Manhattan that
pours wine. We have wine and
cheese, and they do it just for the
mentions and the experience of be-
ing thege. Our listeners get really

N

ADUL T C ONTEMPORARY.

taken care of. It ends up being about
the whole experience.

R&R: Personally, what is your most
memorable moment at WLTW?

JR: We did this event with Luth-
er Vandross, a live performance and
question-and-answer session. [t was
great. When it was over, Luther
came up to me, put his arm around

“What is too much
talk? People listen
to Howard Stem
and say he doesn’t
talk too much, and
all he does is talk.
What'’s important is
how you touch an
emotion.”

me and said, ” You know, I'm a New
Yorker, and I watch TV in New York
all the time, and | see your TV com-
mercials. | see Celine Dion in there,
and Elton John and all these great
stars, but I don’t see me. How come
I'm not in your TV commercials?” |
said, “Luther, I'm going to put you
in the TV spot.” And we did.

Last year I got a letter from Luth-
er thanking me and telling me how
much it meant to him to have all his
friends and the people he grew up
with in New York see him on TV in
our commercial. In the letter he told
me he had just written a song that
he thought was his career song,
“Dance With My Father.” He said
| Arista head of promotion] Richard
Palmese would be sending it over
for me to hear in a few days. Unfor-
tunately, a week later he had the
stroke, but the song was one of our
biggest songs of the year last year.
That was very cool for me.

That’s how this radio station is
perceived in New York. So many
radio stations around the country
have difficulty getting permission to
use an artist in a spot. Meanwhile,
we've got someorne like Luther Van-
dross saying, “"How come I'm not in
your spot?” That’s because we've
built a brand, and we've always
lived up to expectations. The spots
are always classy, and they’ve gota
message of the music.

R&R: Are there any lessons you've
learned along the way that you can
share?

JR: The first time | walked an artist
into the studio at Lite-FM and we had
a very long conversation on the air, it
became clearly apparent that that was
not true to the brand. We had to find
other ways to make artists part of our

radiostation. We dontdoart-
ist interviews. It doesn't fit
the radio station to stop the
music to talk. That's some-
times regrettable, but we find
other ways to use artists.

It’'s worked out well, like
the Up Close and Personal
concerts. We've broadcast
some of them live on the air,
and we’ve webcast some of
them. We run a love-songs
and dedications show at
night, but our love songs
show isn’t quite as sappy as
many of them are around
the country, so it’s not a
huge departure when we
do something like that.

The interesting thing that
makes our love songs show
so good is the ethnic com-
ponent of the radio station.
If you ask a 41-year-oid
Caucasian woman how she
uses AC radio at night,
she’s going to say she
doesn’t. She watches West
Wing and ER. But the His-
panic and African-Ameri-
can audiences tend to use
radio more at-night. If you
look at the names on the
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dedications, they clearly re-
flect that the audience is
much more multicultural in
the evenings. If anything,
we steer a little slower on
our rock product in the

LITE TIME CAPSULE In the Aug. 3, 1984 issue of R&R, then AC editor Ron
Rodrigues profited the good fortune of WLTW/New York after its switch from
Country to AC. From the outset the station has been one of America’s market-
ing leaders, effectively using television to market its unique blend of AC music
and personality.

night show. We keep the

rock songs out of the night

show and lean a little more Luther
Vandross and Marc Anthony — and
a lot of Barry White.

R&R: Do you think consolidation
has helped Lite-FM?

JR: Yes. We share ideas and re-
sources with other Clear Channel
stations. We do cool things, like we
had the people from Selector come
up to show us everything on Selec-
tor that we may not have known.

We came up with a cool trick: |
put the research scores of the songs
in the Beats Per Minute space on the
song card. Then you can go to his-
torical analysis, schedule composi-
tion, and it gives you your average
research score for every hour. You
might see that one hour’s score is
lower than the other hours. You can
go to the manual scheduler and see
all the scores over in the right-hand
column. You can go, "Well, there’s a
couple of 60s. Let's take one¢ of those
out and plug in an 80. OK, now I've
got it-up to my average.”

Here's another great thing about
Clear Channel: Jim Cook, who is
VP/Creative Services in Atlanta,
puts together our sweepers, but our
annual concert promos were pro-
duced by [Imaging Director] Dave
Fox at Z100. I'm able to go around
the company and shop for the most
ingenious imaging guys to put to-
gether my stuff.

R&R: Houw is the station going to be
successful for another 20 years?

JR: I always think of our biggest

competitors as the stations that flank
us: WRRS (KISS-FM) and WSKQ,
because the portion of the popula-
tion that is growing in New York is
the Hispanic population. It's just a
matter of tuning yourself in. I can’t
freak out and worry about a WPLJ,
because they’re only targeting one
segment of our audience. | have to
be concerned as well about WRKS
(Kiss-FM) and WSKQ, because
that’s an important part of our au-
dience and, quite frankly, one that |
get a lot of TSL from.

R&R: Looking to the future, how will
the audience change?

“One point of
revenue is worth
too much money in
New York. If you
can spend $2
million to make $9
million, who
wouldn't take that
deal?”

JR: When we put the station on,
our target audience was a 41-year-
old woman, and our target is still
a 41-year-old woman today. The
music has changed though. Twen-
ty years ago a 41-year-old woman
had a whole different frame of ref-
erence because of what she grew
up listening to. A 41-year-old
woman today was 20 years old
when Z100 went on the air, so the
big songs that Z100 played in the
'80s are part of our music compo-
sition. There are also still a few
songs from the late ‘60s and early
*70s that WABC played. That’s the
frame of reference of our audience,
the great Top 40 stations from the
history of New York, so that’s the
music we play. It’s all hits.

What so many programmers
don't realize is that it’s in the little
details. You have to look over stuff
like the log. Music is your biggest
product. Why throw it together in
a haphazard manner? Every quar-
ter-hour on this radio station re-
flects all the musical diversity that
we play.

OK, you're listening now. You're
hearing the new Alicia Keys. If you
don't like that song, you're certain-
ly going to like the next one, which
may be a Jouney song from the ‘80s.
And and if you don't like the Jour-
ney song from the ‘80s, well, En-
rique Iglesias’ “Hero” is coming up
next. It’s a little bit of something for

everybody.
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A STANDING OVATION FOR
OUR FRIENDS AT LITE-FM

JIM AND ALL AT WLTW,
CONGRATULATIONS ON
20 YEARS OF SUCCESS...
HERE’S TO ANOTHER 20!

Thank you for all your support!
From your friends at
The RCA Music Group

www.americanradiohistorv.com
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WLTW/New York: Its
Launch And Evolution

Ex-Viacom VP/Programming Bill Figenshu tells the tale

l wenty years ago, in January 1984, Bill Figenshu and
the brain trust at Viacom decided to launch what would
become one of the legendary music stations of our time.
WLTW (Lite-FM)/New York, now both the No. 1-rated
station in New York and the No. 1-billing station in
America, was a Country station in a market with dwin-
dling Country listeners. Figenshu, now Regional Presi-
dent of Citadel Broadcasting, has a very clear memory

of how Lite-FM started.

“The original idea of Lite-FM was
to be the next generation of Easy Lis-
tening, which was pretty interesting
at the time but doesn’t seem terribly
radical today,” he says. “We thought
we’d be the alternative to 101 Strings
playing ‘Karma Chameleon.” We
thought, ‘Why don't we
just play the original?"”

At that time, the 106.7
frequency was Country
WKHK. “We had just
beaten the big Country
station, WHN/New York,”
Figenshu says. “The good
news was, we were the
most listened-to Country
station in America. The
bad news was, we were 19th.

“We were trying to sell country
music to the boroughs of New York
City. We were trying to appeal to
men and women whose name ends
in ‘e’ — Vinnie, Louie. They weren't
going for it. It wasn’t happening.
And by the time we got to where the
Country audience was, we ran out
of signal. We figured we had to do
something.”

The Meaning Of Lite

They looked to AC for the answer.
“Actually, the Lite format started at
our Chicago station, WLIT,” Figen-
shu says. “It had been on the air
there six months and had started to
have success, so we thought it
would be a good idea for New York.
The AC competition at the time was
NBC, which owned WYNY, and Tri-
bune, which owned WPIX. There
were also two Beautiful Music sta-
tions, WPAT and WRFM.

“We started to do research. We sat
in the focus groups and started ask-
ing about names. The No. 1 conno-
tation for ‘Lite’ was ‘religious,’ be-
cause of the ‘head toward the light’
and ‘healing light’ overtones. We
thought, ‘Oh, man, if we’re gonna
use this narhe, we'd better really ex-
plain what'Lite-FM is and what it
does.” We went with it anyway.”

In brainstorming ways to sell the
meanifigof Lite, they came up with

Bill Figenshu

the idea of selling the usage of the
format. Figenshu says, "We started
saying things like, ‘Use Lite-FM in
the car, athome, in the office’ — stuff
that seems automatic today but was
breakthrough then. We thought,
‘Let’s build an owner’s manual,
much like for a car, and
teach people how to use
it.” Then we were really
shocked when people
did learn how to use it.

“We didn’t know any
better. We thought, The
other station has jingles,
so we won't have jingles.
The other station talks up
all the intros, so we won't
talk up all the intros. The other station
doesn't tell the names of the artists,
so0 let’s tell the names of the artists.’
It wasn’t like a big secret meeting; it
was just, Let's doeverything they're
not doing."”

Flipping Out

Viacom flipped the format from
Country to AC on a cold winter
weekend in 1984 without any kind
of stunting, like a whole weekend of
“Grandma Got Run Over by a Re-
indeer.” “We didn‘t do any of that,”
Figenshu says. “ remember that day
vividly. We blew up the Country sta-
tion and put on the first song, ‘Up
Where We Belong’ by Jennifer War-
nes and Joe Cocker.

“Norm Feyer was President of
Viacom Radio at the time, and I was
the head of programming, We
turned the radio station on,-and, of
course, the phones lit up. People
were saying things like, ‘1 just drove
through the Lincoln Tunnel. [ went
in and you were a Country station,
I came out the other side and you
weren’t,’ or, 'l went to the store and
came home, and you weren't play-
ing country anymore.” Our response
was, "Well, you shouldn’t have driv-
en through the tunnel or gone to the
store or whatever.”

Figenshu fondly remembers the
anticipation before the station’s first
Arbitrends: “ Arbitron had just start-

ed Arbitrends, and we signed up,
because there we were, a new sta-
tion, and we were all excited.

“The first book came out, and we
had like 5,000 listeners, which in
New York City is like the population
of one building. We had a point-
nothing. We watched our careers
pass before our eyes. We literally
started at the bottom.”

Casting Characters

Figenshu hired Phil Rado as the
first PD of WLTW. “He’s now some
big muckety-muck at WNYC, New

York’s public radio station, but at the

time he had been doing weekends
on the Country station,” Figenshu
says. “We made him PD.

“In hiring people, we never took
the logical route. We always looked
for the second right answer. Rather
than sound like the competitors, we
did everything we could to sound

like nobody else.”

Again taking the path less trav-
eled, WLTW hired unknown Vale-
rie Smaldone from a suburban Talk
station. She had never done the AC
format before. “We didn't care
about her ability to be a disc jock-
ey,” Figenshu says. “We cared
about people communicating. So
the people we hired — and most of
them are still there today — none
of them were hired from major-
market AC stations. They were all
interesting voices.

“Because Lite was
famous for what it
wasn'’t, it was

harder to keep stuff
off the radio than it
was to decide what
toputonit.”

“We hired people like we were
casting characters. Al Bernstein, one
of the nicest guys in the business,
was doing production at WBLS/
New York. Steve Roy was doing
voicework at the RAB.

“We didn’t say, "Let’s get the big
shots from across the street’; we said,
“Let’s find the best people.” Every
one of them has an interesting voice

-~

Valerie Smaldone
station.

saved that piece of audio.

Looking Back

Middayer, WLTW/New York

| have a few thoughts | would like to share about my time
at WLTW. | joined the station just two weeks after Lite-FM
was bomn, and it has been extremely satisfying to me to
see the incredible growth of what started out to be “the
little radio station that could.”

| really believe in the power of consistency
and remaining true to a vision, and beginning
with the creators of Lite-FM and continuing
through every program director and general
manager thereafter, that's exactly the course of
action that was taken.

The 106.7 Lite-FM product has been
developed and nurtured and consistently
delivered to our audience throughout the past
20 years. In addition, each area of the radio
station is run by true professionals. This
contributes to the overall success of the

Moving forward, | see the station continuing to build upon the
Lite-FM brand, finding new ways to engage listeners and, of course,
delivering the tamiliarity and consistency that we have been faithtul to.

A favorite moment for me has to be when Harry Connick Jr. was
being interviewed by our sister station in Chicago. He said, in his
charming “N'awfins™ accent, that whenever he lands in New York. he
knows he's home when he hears Lite-FM. He asks the cab dnver to
tum on Lite-FM and Valerie Smaldone in the car. As you can imagine, |

By Valerie Smaldone

and every one of them gets it, which
is why they’ve all lasted so long.”

Building The Brand

Another reason WLTW has con-
tinued to be successful is the consis-
tency of its marketing. “Lite-FM
never took advantage of its audi-
ence,” Figenshu says. "It always
understood what it wasn’t as much
as it understood what it was. ,

“You have a station that consis-
tently markets year after year, and,
over 20 years, my guess is they've
spent at least $35 million on the
brand, between television and out-
door campaigns.

“When you think about it in those
terms, think of all the equity they’ve
built up over the years in the brand
name. No wonder you can’t go in
and kick them around.”

Figenshu believes that Lite-FM is
as true to itself today as it was 20
years ago. He says, “The music has
changed with the times, and it's a
little different in the production, but
the principle that it was founded on
is absolutely replicated today: Talk
to the people, not at them. There was
always a healthy respect for the au-
dience.”

Over the years, like every radio
station, Lite-FM had to fight the urge
to clutter itself with unimportant
stuff. “We had to fight off the temp-
tation to go get a wacko moming
show or to play too many new
songs,” Figenshu says. “Because Lite
was famous for what it wasn't, it was
harder to keep stuff off the radio than
it was to decide what to put on it.

“You know, half the time the job
is to say no to the sales department
and to the record people. Every-
body else’s job is to get their stuff

on your station. The difficult job for
the PD, especially with a brand like
Lite, is to keep only the best stuff
on.”

Respecting The Product

Over 20 years and four program
directors — Phil Rado, Gary Nolan,
Kurt Johnson and Jim Rvan —noone
has come in at Lite and said, “Let me
put my own personal mark on here.”

“Everybody came in with a
healthy respect for the airstaff and
the product,” Figenshu says. “And
everyone made a contribution to
make it better and left it in better
shape than they got itin, amazingly
enough.”

He also credits each of the three
different companies that has owned
the station for staying true to the Lite
brand. “There have only been three
owners in 20 years,” he says. “You
have to hand it to them — Viacom,
Jimmy DeCastro’s gang of Ever-
green/Chancellor/ AMFM and then
Clear Channel. None of them came
in and really messed with it. It was
built to stand the test of time.

“Lite never wavered from the ba-
sic principles, and that’s a real cred-
it to not only the programmers and
the management, but to the airstaff,
which is, 1 believe, one of the most
incredible airstaffs in the country.
They absolutely know who their
audience is.

“You try to sell ‘Time in a Bottle’
every day for 20 vears and see if you
don’t go nuts. | have the most re-
spect for that airstaff. They consis-
tently sell the station like it’s the first
time. You gotta love that.

“We always said, ‘Nobody likes
what we do but the people.”

Obviously, the people have spoken.



www.americanradiohistory.com

CYNDI
LAUPER
STAY

JE8WNN


www.americanradiohistory.com

56 ® RaR February 13, 2004 v ADULT CONTngQRiR {Yf?

. Rank ARTIST/Tite Year Released

N ht M 38. JOURNEY Faithfully 1983

l g Oves 39. POLICE Every Breath You Take 1963

e el = > 40. BRYAN ADAMS Heaven 1985

The top 10 post-sundown tracks 41. BONNIE RAITT Something To Talk About 1991

a 42. SHANIA TWAIN From This Moment On 1998

. 43. CELINE DION Because You Loved Me 1996

‘N ith. Vale.ntine’s day this weekend, we thought it would be f"' :; ::;: :::x:‘::;i?;::y — fg

app.ropnate time to look at what son.gs are on after dark at AC.radlo. 46. BETTE MIDLER Wind Beneath My Wings $000

While we are aware that not all stations .plfly one songs at night, a 47. HALL & OATES You've Lost That Lovin' Feefin' om0

good ma;orltyr of them do. .Th?refore, this is a list of the 100 most- 48. BILLY VERA & THE BEATERS At This Moment P

Played songs in the 7pm-m|dn|g!\t daypaft. Also of not.e: We are us- 28 MRCIAR CANEY Haso 1080

ing stations that do not run Delilah. While her show is clearly the 50. ERIC CLAPTON Tears In Heaven m_—

love-songs leader, those plays would' have skewed the data. 51. DESREE You Gotta Be 150

Peter Cetera is getting the most plays, with  appearances, while The Backstreet Boys, Bette 52. SARAH MCLACHLAN | Will Remember You (Live) e

three songs in the top 10. His duet with Cher,  Midler, Elton John and Phil Collins all post 53. ERIC CLAPTON Wonderful Tonight 1978

“After All,” ranks as the most played song. In  three showings. $4. ROXETTE it Must Have Been Love 1990

addition, “Hard to Say I'm Sorry” and “You're No single year stood out for producing the 55. DON HENLEY The Heart Of The Matter 1989
the iration,” two huge songs that Cetera  most love songs. Seven songs released in each -

recohr::d as the lead singzr of gshicago, rank  of the following;years madegs the top 100: 1984, o TR i, -

third and eighth, respectively. 1989, 1990 and 1999. Six songs from 1997 S BUE.CELLES TivsCihe e

It's Rod Stewart, however, who appears  showed up, while 1982, 1983 and 1991 were 58. ROD STEWART Reason To Befieve (Unplugged) e

most often, showing up five times in the top represented by five songs each. All data is §9. STING Fields Of Goid 1993

100. James Taylor comes in second with four  courtesy of Mediabase 24/7. 60. LIONEL RICHIE You Are 1983

61. JOE COCKER You Are So Beautiful 1974

62. JAMES TAYLOR Fire And Rain 1969

Rank ARTIST/Title Yeor Roleased 63. BONNIE TYLER Totai Eclipse Ot The Heart 1983

1. CHER/PETER CETERA After All 1989 64. LINDA RONSTADT & AARON NEVILLE Don't Know Much 1989

2. EXTREME More Than Words 1990 65. BETTE MIDLER The Rose 1980

3. CHICAGO Hard Yo Say I'm Sorry 1982 68. CHER The Shoop Shoop Song (It's In His Kiss) 1990

4. MANHATTANS Shining Star N 1980 67. ‘N SYNC (God Must Have Spent) A Little More Time On You 1999

§. ELTON JOHN Circle Of Life 1994 68. BILL WITHERS Lean On Me 1972

6. SELENA Dreaming Of You 1995 69. CHICAGO Wilt You Still Love Me? 1986

7. SAVAGE GARDEN Truly Madly Deeply . 1997 70. HEATWAVE Always And Forever 1978

8. CHICAGO You're The Inspiration 1984 71.  JIMMY CLIFF | Can See Clearly Now 1993

9. RICHARD MARX Right Here Waiting 1989 72. LUTHER VANDROSS Here And Now 1969

10. BILLY JOEL She's Got A Way 1982 73. JAMES TAYLOR You've Got A Friend  * 1971

11.  ROD STEWART Forever Young 1988 74. AMY GRANT Baby, Baby 1990

12.  TINA TURNER What's Love Got To Do With It 1984 75.  WHAMI Careless Whisper 1984

13. ELTON JOHN I Guess That's Why They Call it The Biues 1983 76.  JAMES TAYLOR How Sweet it Is (To Be Loved By You) 1975

14.  FOREIGNER | Want To Know What Love Is 1984 77.  HUEY LEWIS & THE NEWS f This Is It 1984

15.  STEVIE WONDER You Are The Sunshine Of My Life 1973 78. BACKSTREET BOYS As Long As You Love Me 1997

16.  BENNY MARDONES Into The Night 1980 79. BACKSTREET BOYS | Want It That Way 1999

17. BEACH BOYS Kokomo 1968 80. MARIAH CAREY I'l Be There 1992

18. BRIAN MCKNIGHT Back At One 1999 81. PAULA COLE | Don't Want To Wait 1997

19. MIKE & THE MECHANICS The Living Years 19688 82. BEE GEES How Deep Is Your Love 1977

20. EDWIN MCCAIN I'i Be 1997 83. BACKSTREET BOYS Show Me The Meaning Of BeingLonely 1999

21.  ERIC CARMEN Hungry Eyes 1968 84. FAITH HILL Breathe 1999

22, PATTI AUSTIN & JAMES INGRAM Baby, Come To Me 1962 85. BNLLY JOEL She's Always A Woman 1978

23. JOE COCKER & JENNIFER WARNES Up Where We Belong 1962 86. BETTE MIDLER From A Distance 1990

24. LEANN RIMES How Do | Live 1997 87.  J CROCE Il Have To Say | Love You in A Song 1974

25. JAMES TAYLOR Your Smiling Face . 1977 88. FIREFALL You Are The Woman 1976

26. BEN E. KING Stand By Me 1961 89. AARON NEVILLE Everybody Plays The Fool 1991

27. BRYAN ADAMS (Everything | Do) | Do t For You - 1991 90. DAN FOGELBERG Rhythm Of The Rain 1990

28. B.MEDLEY & J. WARNES (I've Had) The Time Of My Life 1987 91. AEROSMITH | Don't Want To Miss A Thing 1998

29. ROD STEWART Downtown Train 1989 92. SEAL Kiss From A Rose 1994

30. GEORGE BENSON On Broadway 1978 93. MICHAEL BOLTON When A Man Loves A Woman 1991

31. LONESTAR Amazed 1999 94. BONNIE RAITT | Can't Make You Love Me 1991

32. SOPHIE B. HAWKINS As | Lay Me Down 1995 95. PHIL COLLINS Against All Odds 1984

33.  SHANIA TWAIN Your're Still The One 1998 96. ELTON JOHN Can You Feel The Love Tonight 1994

34.. REO SPEEDWAGON Can't Fight This Feeling 1985 97.  SARAH MCLACHLAN Angel 1997

35. JOURNEY Open Arms 1982 98. JOHN WAITE Missing You 1984

36. WHITNEY HOUSTON | Will Aways Love You 1992 99. PAUL YOUNG Oh Girl 1990

37. ROD STEWART Have | Told You Lately (Unplugged) 1993 100. JEWEL You Were Meant For Me 1995

-

wannar aaricanradighictary com
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MOST ADDED!

New This Week:

WLTE KUDL KBAY WTPI KMXZ
WYJB KTSM KGFM WTFM

Majors Already On:

WNIC KOSI WLTJ KKCW WWLI
WRMM WSPA WHUD KVLY and many more

US Tour Coming in March

CONGRATULATIONS WLTW
ON 20 GREAT YEARS!! —

To Jim Ryan and WLTW

HAPPY 20TH ANNIVERSARY!!!
ASHTON Consulting

Music Industry Consultant

Jack Ashton

AC Radio Consulting at The Major Label Level also
Consulting for Smooth Jazz Radio and

Associates at FMQB/ACQB Radio Promotion
Adult Alternative and Hot AC Radio Promotion

610 Anacapa Street —.2nd Floor ® Santa Barbara, CA 93101
805/564-8335 « Fax 805/564-8345
ashtonconsults@aol.com

www.americanradiohistorv.com
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WK WEK  ARTIST TILE LABEL(S) W .Jg,é‘:fc: " ™ | Most Added’ ‘
|
| 1 o SHANIA TWAIN Forever And For Always (Mercury/IBJMG) 2282 +16 223439 40 120/0 www.rradds.com
2 2 TRAIN Caliing All Angels (Columbia/ 2257 T 2111417 k)| 109/0 ARTISTTITLE LABELIS) e
3 3 UNCLE KRACKER f/DOBIE GRAY Drift Away flava/ 2061 102 179154 48 105/0 MARTINA MCBRIDE This One's For The Girls (RCA/ 15
5 o JOSH GROBAN You Raise Me Up //43/Reprise) 1999 +170 177680 15 109/3 SEAL '-““: Divine (Warner Bros.) 2 :;
: . FIVE FOR FIGHTING 100 Years (Aware/Colmbia/
4 5  MATCHBOX TWENTY Unwell (Atlantic/ 1984 22 202759 38 100/0 WYNDNNA | Want To Know What Love Is (Curt) 1
6 o SHERYL CROW The First Cut Is The Deepest /A&M/Interscape/ 1819 +74 193968 18 935 MICHAEL FEINSTEIN Only One Lite (Concord) n
g o DIDO Whte Flag /Arista/ 1543 +73 169338 18 85/4 SIMPLY RED You Make Me Feel Brand New /simplyred.com/ []
7 8  PHIL COLLINS Look Through My Eyes (Walt Disney/Hollywood) 1524 63 104311 20 100/ r{lmfllnzléﬁ; f;av ﬁgﬁeﬂ;ﬁs / :
) p iss L
8 9  COUNTING CROWS Big Yellow Taxi (GefferInterscope/ 1436 -55 126832 39 94/0 SHERYL CROW The Frst Cut Is The Deepest A&Minterscope 5
1" 10 CLAY AIKEN Invisible (RCA) 1359 43 121656 16 92/0 DARLENE ZSCHECH (I Love) Everything About You /Epic/ 5
13 11 SIMPLY RED Sumrise /simplyred.com/ 1309 -70 87672 30 90/0
12 12 CELINE DION Have You Ever Been In Love /Epic/ 1285 -107 104853 41 10810
10 13 LUTHER VANDROSS Dance With My Father {J/ 1279 132 143202 34 101/0
16 -~0 FIVE FOR FIGHTING 100 Years /Aware/Columbia/ 1196 +190 98006 ] 97112
14 @ MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 1179 +84 98918 14 661
15 16 SARAH MCLACHLAN Fallen /Ansta) 1010 -29 69198 17 6713
17 Q SIMPLY RED You Make Me Feel Brand New /simplyred.com/ 898 +167 82035 3 769
19 @ MARTINA MCBRIOE This One's For The Girls /RCA/ 817 +160 45768 4 80/15
18 19 TIM MCGRAW Tiny Dancer [Curt/ 695 -32 23213 16 750
20 @ CHRISTINA AGUILERA The Voice Within (RCA/ 634 +37 40309 1" 86/2
2 @ SANTANA fIALEX BAND Why Don't You & | (Anista) §32 +5 84358 13 330
2 @ HALL & OATES Getaway Car (U-Watch/ 510 +47 14023 15 7014
yZ] @ 3 DOORS DOWN Here Without You /Republic/Universal) 481 +27 87713 7 2m
23 24  ROD STEWART {/CHER Bewitched, Bothered And Bewildered /) n -128 20381 14 5010
27 @  SEAL Love's Divine (Wamer Bras) 204 +117 48413 2 5214
8 @ SUZYK Gabriel Vakum) 213 +43 3333 5 313 M
25 27 CELINE DION Stand By Your Side (Enic/ 213 3 10085 19 250 ost
29 @ RUBEN STUDDARD Somry 2004 4/ w s 2n 3 wue |IncreasedPlays
@ NO DOUBT [t's My Life /interscope/ 1 +41 24341 1 m T0TAL
30 €@ ABENAA Song4U Mkunim) 152 +18 2356 2 321 | axer e weas WOREASE
120 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airpiay week of FIVE FOR FIGHTING I(_l] Years (Aware/Columbia/ +1%0
2/1-2/7. Buliets appear on songs gaining plays or remaining flat from previous week. !f two songs are tied in totai plays, the song with the larger increase in plays is placed JOSH GROBAN You Raise Me Up (143/Reprise/ +170
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added is the | SiMPLY RED You Make Me Feel Brand New (smphyred.com)  +187
total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total MARTINA MCBRIDE This One’s For The Girls /8C4) 160
Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour ’ $ € *.
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. NORAH JORES Don't Know Why (Blue Note/Virgn) +14t
= PHIL COLLINS Can’t Stop Loving You /Atlantic/ +133
New & Active SEAL Lov's Divne Wamer Bras) R
CELINE DION A New Day Has Come /Epic/ +92
WYNONNA | Want To Know What Love Is (Curd/ | MICHAEL BUBLE Sway /743/Reprise/ JOSH GROBAN To Where You Are (143/Reprise/ +90
Total Plays: 147, Total Stations: 40, Adds: 12 Total Plays: 107, Total Stations: 30, Adds: 9 WYNONNA | Want To Know What Love s (Curt/ +85
BABYFACE The Loneliness /Arista/ KENNY LOGGINS | Miss Us (4Z The Best/ Detailed station playlists for all R&R
[ Total Plays: 118, Total Stations: 27, Adds: 3 Total Plays: 104, Total Stations: 25, Adds: 9 reporters are available on the web at
www radioandrecords.com.
Songs ranked by tetal plays

Music & Intelligence For Your Life

AC's New Answer For Compelling Daily Programming

Contact Scott M eyers

: Toll-Free: (888) §48-8637 or 516-829-0964
V\/ TheRadioSyndicator.com ¢ Scott@Meyers.net

Over 65 Affiliates in
Only 9 Months!!

We welcome our newest daily Tesh show affiliates:
WVFJ-Atlanta, WYSF-Birmingham, KTSO-Tulsa, WLHT-Grand Rapids, WKTK-Gainesville, KISC-Spokane,
WARM-York, WPMJ-Peoria, KGBX-Springfield, KKST-Alexandria, KBBK-Lincoln, WKEY-Key West, and more!

|
|
. — _—— SIS —_— —_—

-

. aanaoa oo oo oo oo



www.americanradiohistory.com

[R4P.Ac 2
- .
- K/ o Fobrusry 13, 2004
r _ N\ [ "
America’s Best Testing AC Songs 12 + y/ d' ¢
RalelkeMusic.com /04 nascator,
( AL For The Week Ending 2/1 Most Added”
Women Women Women SEAL Love's Divne (Warmer Bras)

ist Ti /) w diari - .

Artist Title (Label) TW LW Familiarity Burn  25-54 25-34 35-54 3DOORS DOWN Hore Wihout You /2 versal

CLAY ANCEN Invisible (RCA/ 425 424 % 2% 438 458 41

JOSH GROBAN You Raise Me Up /- se) 389 4n 2% 23% 405 395 409

AR—-— | Recurrents

MATCHBOX TWENTY Unwel (Arisntic/ 3N 397 5% 4% 408 410 407

SARAH MCLACHLAN Fallen (Arista/ 382 385 0% 28% 388 396 385 WORAN JONES Don't Know Why (Bur NoterVirgiv o

PHIL COLLINS Look Though My Eyes (Wat DisneyHolywood) 382 383 % W% 3 378 s PHRL COLLIES Can't Stop Loving You iAriantc 1085

CELINE DION Have You Ever Been In Love (Epic/ 379 383 % 3% 388 367 185 SANTANA IVRCHELLE BRANCH The Game Of Love iArsza/ 1039

LUTHER VANDROSS Dance With My Father 4/ 379 375 82% % 377 313 am VARESSA CARLTON A Thousand Mies (4&Mfnterscopel 1007

TRAIN Calling AN Angets (Colunixa/ 378 373 85% 4% 388 382 387 LORESTAR F'm Akeady There BN4/ 949

01D White Flag /Arista/ 374 376 8% 3% 377 315 37e ENRIQUE IGLESIAS Hero (Interscape) 926

SANTANA f/ALEX BAND Why Don't You & | /Arista/ N - m% 28% 3.82 392 378 FAITH BLL Cry (Warner Bros.) ne

SHANIA TWAIN Forever And For Always (Mercury/I0JMG/ 373 an 7% 45% 377 3 I DAMSEL BEDINGFIELD If You're Not The One (island/0/MG/ 901

TIM MCGRAW Tiny Dancer [Curd/ 357 348 88% 2% 362 383 362 MERCYME | Can Only imagine (IAO/Curty 901

FIVE FOR FIGHTING 100 Years (Aware/Columina/ 354 345 60% 15% 350 355 347 CHRISTINA AGUILERA Beautiful (RCA/ 856

MICHAEL MCDONALD Ain't No Mountain High Enough (Aotown/ 353 157 3% 35% 348 3M 35 SHERYL CROW Soak Up The Sun A& Minterscaope/ 851

CHRISTINA AGUILERA The Voice Within (RCA/ 383 351 88% 6% 367 388 in CELINE DION A New Day Has Come (Zpic/ 759

SIMPLY RED Sunrise (simplyred.com/ 353 366 80% 30% 349 347 1350

Sengs ranked by tatal piays J

SHERYL CROW The First Cut Is The Deepest /A& M/interscope/ 346 351 7% 4% 352 381 348 -

UNCLE KRACKER f/DOBIE GRAY Drift Away /Lava/ 33336 aT% se% 383 a3 3e Piease Send Your Pholos

COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 322 31 9% 53% 323 3@ 322 R&R wants your best snapshots (color or black & white).

Total sampe size is 333 respondents. Tetal average laverability estimates are based 00 a scale of 1-5. (1= disiike very much, 5 = like very much). Total tamiliarity represents the percentage Please include the names and fitles of all pictured and

of respondents wio recognized the song. Tetal Bem represents the number of respondents who sad they are fired of hearing the song. Songs must have 40% familiarty to appear on survey. send them to:

Sample composition is based on persons 12+ Persons are screened via the Intetnet. Once passed. they can Lake the music test based on the formatmusic preference. Rate TheMusi com R&R ¢/o Keith Berman:

resulls are not meant to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic s registered trademark of 10100 Santa Monica Bivd.

RateTheMusic.com. The ATM system, is avaiiable for lecal radio stations by calfing §18-377-5308. Rate TheMusic.com data is provided by Mediabase Ressarch. g division of 3rd Floor, Los Angeles, CA'm7
\_ Promiers Radie Netwerks. .
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One of the advantages of living in
Chattanooga is that, while we do get
a touch of winter, we're far south
enough that spring usually comes
early. Next to,college basketball, the
' best thing about March is being able
: Robin Daniels ! to roll down4he window and crank up
L MD WDEF/Cha"a“OWa ™ N | the radio. ® As we head toward

March, our rotation rolls with a rather
eclectic mix. My current favorite is Sarah McLachlan’s
“Fallen.” While | had some reservations before, | now
believe her name can be added to the must-play list
of mainstream AC's core artists. ® “This One’s for the
Girls™ by Martina McBride has generated quite a buzz. It has an in-
tectious hook and a message that women can'tignore. ® Brand new
to our heavy current rotation is “You Make Me Feel Brand New” by
Simply Red. | hate to admit it, but | can remember playing The
Stylistics’ version as a current many years ago. Simply Red's ver-
sion is true to the original and just sounds good coming through the
speakers. ® Not yet a heavy current, “One Hundred Years” by Five
For Fighting should be there by the time March Madness tips
oft. ® At Chattanooga’s WDEF (Sunny 92.3), March brings warm
days seasoned with hits and hoops. | can't wait!

ON T[4

3 Doors Down hold the top spot
on the Hot AC chart for a ninth
consecutive week with “Here Without
You" (Republic/Universal) ... Songs 2-
9 on the chart remain exactly the
same, while Evanescence squeak
into the top 10 with “My Immortal”
(Wind-up) ... Maroon 5 are on a roll
with “This Love™ (J), now top 15 after
moving 16-14° ... Fuel crack the top 20 with “Falls on Me” (Epic),
moving 21-19° ... Nice move for Lava newcomer Toby Lightman,
who surges 26-21* with “Devils and Angels” ... Big debuts this week
for Guster's “Careful” (Palm/Reprise), at 31°*, and Blue October's
“Calling You™ (Universal), at No. 34 ... Be on the lookout for two
cover songs sure to make an impact: Gary Jules’' remake of Tears
For Fears' “Mad World” (Universal) and 311’s rendition of The
Cure’s “Love Song” (Maverick/Volcano) are starting to spread ...
Barenaked Ladies are Most Added at Hot AC, with 3 Doors’ “Away
From the Sun” coming in second.

— Angela Persiii, AC/Wet AC Editer

artist

arnist: Seal

weeL: Warner Bros.
By MIKE TRIAS/ASSOCIATE EDITOR

ealhenry Samuel, better known as

Seal, first broke on to the scene in
1991 with his self-titled debut album. His
distinctive voice and masterful songwriting
earned him a large fan base, while his
looks also commanded attention — his
sense of style and even the scars on his
face from a childhood fight with tubercu-
losis turned him into something of a sex
symbol. In 1994 Seal’s second self-titled
album spawned the Grammy Award-win-
ning hit “Kiss From a Rose.”

His album Seal IV marked his return to
the music world after a five-year hiatus.
Though he began the recording of the al-
bum three years prior to its release last
September, everything finally started com-
ing together in 2002.

“I wrote and recorded a whole other al-
bum,” he explains. “But when it was all
said and done, it just wasn't good enough.
It took a while to accept that fact. and a
while longer to regain my perspective. But
I don't think I could have done this album
without going through that experience. It
allowed me to begin again, to rediscover
what I loved about music and how to best
express that love.”

To facilitate the creation of Seal IV, the
artist moved from Los Angeles to where it
all started — London — to draw inspira-
tion from his homeland. He also reunited
with Alan Griffiths and Mark Batson,
songwriters with whom he has had a long
working relationship. Probably the most
crucial move in his bid to create a work he
could be proud of was his recruitment of
longtime producing partner Trevor Horn,
who was responsible for “Kiss From a
Rose.” Says Seal of Horn, “He reads mu-
sic, knows theory, is multi-instrumental

Livity

00 H 0o

and has the invaluable social skills to mo-
tivate people to do what even they don’t
know they can do.”

Seal says that during the re-energized
process of recording Seal [V he was “able
to create the perfect conditions to stimu-
late great productivity. It was like break-
ing a code, opening up a valve. I'm in the
midst of the most creative period of my life
and I think you can hear it on this album.”

He adds, "My songs are like kids. I love
them all. I encourage them to grow, to
reach their full potential, and then send
them out into the world.”

The result is a collection of songs remi-
niscent of Seal’s previous works. The cur-
rent single, “Love’s Divine,” rose to No. 25*
on both R&R’s AC and Hot AC charts this
week. Says the singer of the song, “It's a
catalyst for something fresh and unex-
pected and at the same time sets a new
standard for me.”

Though the album was released a while
ago, the promotional push for Seal IV is
about to begin anew. To date, the album
has been certified platinum in Germany,
France, Switzerland and Austria, and
Gold in Canada and the U.K. Seal em-
barks on a headlining European tour be-
ginning March 5 in Vienna, Austria. He
has also been nominated for two high-pro-
file awards. He is in contention for Best In-
ternational Male at the 2004 Echo
Awards, taking place at the Berlin Inter-
national Congress Centre on March 8, and
the NAACP has nominated him for Out-
standing Male Artist at their Image
Awards, airing March 11 on Fox.

POWERFUL R

S WEET D REAMS

/ Minneapolis

/ Seattle
5.6, 6th to 5t

o

Makmg nghmmc radio relevant Agom

/ Denver

/Tampa

OWw

CONTACT: PAUL DOUGLAS, Cox Radio Syndication N

CALL: 404.962.2078 B-MAIL: dougati@earthlink.net

*Arbitron Summer 03-Fall 03 / Exact Times

www.coxrodiosyndication.com and www.dreomdoctor. com
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| M RS et me s T i . E el Most Added
! 1 1 3DOORS DOWN Here Without You (Repubc/Universal 3809 92 262518 26 940 |www.rradds.com
| 2 o SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 3658 +34 263382 19  95/0 ARTIST TITLE LABEL(S) 4008
| 3 3 MATCHBOX TWENTY Bright Lights (Atiantic/ 3358 133 242130 26 94/0 | BAREMAKED LADIES Testing 1, 2, 3 g £
4 €@ NODOUBT It's My Life dinterscape/ 3298 +39 248488 15 9310 3 DOORS DOWN Away From The Sun (Repubc/Universal 18
|55 SANTANAfIALEX BAND Why Don't You & | (4rista/ 3160 99 241724 34 9ap j&";ﬁ"g‘;ﬁmﬁ fi‘;’:ﬂ"ﬁ’” - ‘:
6§ & DIDO White Flag (drista) 320 25 241338 29 890 ) yyeyey( GRANCH Tal Get Over You MoverckWarner Bras) 9
7 @ NICKELBACK Someday (Roadrunner/IDJMG) 3081 +104 198343 20 88/0 | BLONDIE Good Boys Sancruary/SAG) 8
8 8  SARAHMCLACHLAN Fallen fArista/ 2831 122 199943 21  94/0 | MAROON'S This Love Ocronedt ?
| 9 9 TRAIN When | Look To The Sky (Columbiaj 2691 59 158857 15  95/0 JANET JACKSON Just A Little Whie (Vigun 6
' 11 D EVANESCENCE My mmortal Wind<) 2043 4336 135182 11 89 I‘u:ﬁf:,:“:“::sufv':ﬁ;d";‘;: i :
10 @ FIVEFOR FIGHTING 100 Years /Aware/Columbia) 23715  +178 151336 12 970 |
12 ® MELSSAETHERIDGE Breathe (isiand/i0JMG) 1916 +196 128935 7 90/
| 12 13 MATCHBOX TWENTY Unwell (Atlantic) 1911 38 148798 51 950
16 O MAROON 5 This Love (Octonel) 1867  +309 116882 5 867
13 ) OUTKAST Hey Ya! Arista/ 1795 +13 117773 10 a1 WTIC  KAMX WBMX
17 16 JASON MRAZ You And ! Both (Elektra/EEG) 1527 20 72418 17 1N .
18 @ JOHN MAYER Clarity (Aware/Columbia) 1455  +142 77807 S 752 WHARQ "KEZR ~ KOMB '
20 @ UZPHAIR Extraordinary (Capitol 1232 +115 66590 7 7414 KMX8 WOZN Wixm
21 @  FUEL Fals On Me /Epic/ 1001 +66 34656 13 442 KOSO KILCA I
19 20  MICHELLE BRANCH Breathe Maverick/Warner Bros.) 902 218 42709 17 5310 -
26 @ TOBY LIGHTMAN Devils And Angels [Lava/ 646 +114 24087 4 465 wv km J
23 22 SIMPLE PLAN Perfect fLava) 600 33 19380 8 3200 o i
21 @ KIDROCK Cold And Empty (Tgp Dog/Atlantic) 555 +81 18986 &4 403 THE ne ﬂs N soe \
| 24 24 CLAY AIKEN Invisbie /RC4) 505 113 34757 12 250 Do vou? '
29 €D SEAL Love's Divine (Warner Bros,) 481  +145 23216 2 364 — M
| 28 @ NORAH JONES Suarise (Bl Note/EMC) 40 462 20300 3 36/ |
| 25 27  COUNTING CROWS She Don't Want Nobody Near (Geffen/ 423 a1 23071 13 390 ||'
30 g DEFAULT (Taking My) Life Away (TVT) 366 +44 10066 6 210 Most Ii“
kY FEFE DOBSON Everything sland/I0/MG) 364 +93 M3 2 29 ; |
33 30  CHRISTINA AGUILERA The Voice Within /RCA/ 280 9 23182 8 100 Increased Pl ays i
€D  GUSTER Carefl (Paim/Reprise) 2714 +119 6480 1 253 e e v ”:.‘3:.‘:; ;1',;
38 €D 80B GUINEY Gifriend Windup/ 259 +37 6562 3 21 f Ll eNCE Wy imors - pro= I
40 €@ LINKIN PARK Numb Warer Bras.) 252 +45 13963 3 72 MAROON § This Love (Detonel/ +308 j
@  BLUE OCTOBER Caling You Universal 231 +66 10028 1 1710 | MELISSA ETHERIDGE Breathe /sndIBUMG) +195 ]
36 35 BLACK EYED PEAS Where Is The Love? /A&M/nterscape/ 220 23 10165 10 50 FIVE FOR FIGHTING 100 Yoars UwarsCotambis/ +178 |
B> @)  JESSICA SIMPSON With You /Cokemiss/ 215 +81 13731 1 g2 | JANET JACKSON Just A Litte Wi (Ve +168 '
. JOSH NELLEY Everybody Wants You /Halywood/ +158
37 37  TRAPT Headstrong (Warmer Bros.) 212 A6 8712 - 12 S5® SEAL Love’s Divine (Warner Brvs) o6
35 38 KELLY CLARKSON The Trouble With Love Is /RCA/ 207 48 7037 8 1710 | JOHN MAYER Clarity AwareCokmiia/ "2
32 39 HOWIE DAY Perfect Time Of Day /Epic/ 207 81 16240 19 1600 | GUSTER Caretul /Pain/Rexise/ +119
B> @  JOSH KELLEY Everybody Wants You (Holywood/ 199 +156 6778 1 339 | LEZPHAR Extraordinary Captal +15
o 1.7 A (0 P P AT a0 o i oo mcressampayers || Detalled station playlists for all R&R
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the fotal number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not co!umltowa[d overall total stations playing a song. Total Audience equais A_vera_ge Quarter Hour Persons times www.radioandr cords.com.
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron
Company (€2004, The Arbitron Company). © 2004, R&R, Inc.
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: : America’s Best Testing Hot AC Songs 12 + New & Active
ﬁﬂfﬂ’/lﬂﬂq‘.ﬁ/’ﬁ‘ﬁ{{ﬁ? For The Week Ending 2/13/04
— . JET Are You Gonna Be My Girl (Elektra/EEG)
Artist Title (Label) TW LW Familiarity Burn “18"53" v:gnéin v;g";" Total Plays: 192, Total Stations: 14, Adds: 1
MATCHBOX TWENTY Bright Lights /At/antic/ 420 4.7 95% 25% 42 408 450 Total Plays: 188, Total Stations: 22, Adds: 4
NICKELBACK Someday (Roadrunner/IDJMG) 418 407 97% 29% 416 411 428
3 000RS 00WN Here Without You fRepubkc/Universal) 417 406 99% 39% 4.2 4.10 443 JANET JACKSON Just A Littie While (Virgin/
TRAIN When | Look To The Sky (Columbra) 415 4.02 84% 14% 4N 411 40 Total Plays: 168, Total Stations: 14, Adds: 6
MATCHBOX TWENTY Unwell (At/antic/ 414 406 98% 41% 418 402 4%
EVANESCENCE My Immortal (Wind up/ 411 410 89% 18% 410 413 402 3 DODRS DOWN Away From The Sun (Republic/Universall
SANTANA fIALEX BANO Why Don't You & | fArista/ 410 394 95% 33% 414 406 433 Total Plays: 160, Total Stations: 26, Adds: 18
! MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 408 395 95% 5% 4N 419 3194
FUEL Falls On Me (Epic/ 408 400 79% 1% 408 411 400 HOOBASTANK The Reason flsiand/0JMG)
JASON MRAZ You And | Both (Elektra/EEG) 405 402 86% 16% 401 413 370 Total Piays: 160, Total Stations: 14, Adds: 4
JOHN MAYER Clarity (Aware/Columbia) ) 403 4.04 59% 8% 385 380 1313
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 3% 3719 69% 10% 394 385 418 LOS LONELY BOYS Heaven (Or/Epic/
TRAIN Calling All Angets (Columbia/ 392 374 98% 40% 392 380 418 Total Plays: 116, Total Stations: 10, Adds: 2 .
SARAH MCLACHLAN Fallen (Arista/ 391 389 88% 2% 385 395 394
SIMPLE PLAN Perfect flava/ 389 1382 90% 30% 386 397 360 MICHELLE BRANCH ‘Til | Get Over You Maverick/Warner Bros.)
HOWIE DAY Perfect Time Of Day (Epic/ 383 370 61% 1% 384 379 395 | | Votal Plays: 33, Total Stations: 11, Adds: 9
DIDO White Flag (Arista/ 382 in 96% 33% 380 34 393
COUNTING CROWS She Don‘t Want Nobody Near (Geffen/ 319 378 54% % N 3719 In BARENAKED LADIES Testing 1, 2, 3 (Reprise/
NO DOUBT It's My Life fnterscope/ 374 374 9% 39% 375 366 394 | | VotalPlays: 21, Total Stations: 30, Adds: 30
SHERYL CROW The First Cut Is The Deepest (A&M/Interscope/ 373 369 96% 5% 3194 396 389
MELISSA ETHERIDGE Breathe (Isiand//OJMG) 369 - 350 60% 1% 367 372 358 STEADMAN Wave Goodbye [Ekektra/EEG)
OUTKAST Hey Yal Mnsta/ 364 357 95% S51% 361 348 32 | | votal Plays: 3, Total Stations: 10, Adds: 10
LIZ PHAIR Extraordinary (Capitoll 363 1353 61% 12% 356 KX B Songs ranked by total plays
NELLY FURTADO Powerless {Say What You Want) (DreamWorks/Interscope/ 359 1353 % 19% 360 3589 362
DAVE MATTHEWS Save Me (ACA/ 358 362 58% 15% 353 353 355 Indic ator
CLAY AIKEN lnvisible (RCA/ 351 346 94% 6% 336 325 363 Most Added’
FIVE FOR FIGHTING 100 Years (Aware/Columbia/
Total sample size is 438 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said NORAH JONES Sunrise [Bive Note/EMC)
they are tired of hearing the song. Songs must have '40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons
are screened via the Infernet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not JET Are You Gonna Be My Girl (ElektraF£G/
meant to replace callout research. The results are intended 1o show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of Rate TheMusic.com. The RTM system, is available for local radio statians by calling 818-377-5300. RateTheMusic.com data is JANET JACKSON Just A Little While (Vige/
L provided by Mediabase Research, a division of Premiere Radio Networks. Py
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I've spent some time with the new
Special EFX CD, Party. This one lives
up to its titte — it's a collection of fresh,
upbeat tunes. Chieli Minucci has been
making smooth Jazz longer than almost
anyone, and this may be his best
project to date. Beyond the lead track,
“Ladies Man,” there's plenty more here
for radio, especially “Ready for
Anything” ® We just added “Allright”
by Grady Nichols. This could be the breakout record for
this sax player. Similarly, Richard Smith’s “Sing a Song”
and Paul Jackson Jr's “Walk-in" bring some great energy
to the format. ® On the softer side, Pete Belasco is back
with the song “Deeper.” Reminiscent of his first CD, Get It
Together, it's a mellow groove, impeccably produced, that
fits Smooth Jazz perfectly. ® We now have releases from two rival
bands, both representing original members of the legendary Crusaders:
The latest one, from The Jazz Crusaders with trombonist Wayne
Henderson, includes “Clima Suave,” featuring Ronnie Laws on sax. Not
only does this track recapture the powerful Crusaders sound, but it
sounds fresh in today’s musical context. ® We've begun online music
testing at JRN, working with Troy Research. This enables us to simulta-
neously survey our listeners in 30 markets. Recently we asked the panel
about holiday music. There were hardly any Scrooges! They do prefer
the instrumentals, and they really liked our blending of holiday and regular
smooth jazz tracks, as opposed to the 100% holiday fare elsewhere.

5 -

ON THE]

[RECORD

Steve Hibbard
OM JRN Smooth Jazz

ow in its fourth week at No. 1, Jazz-

| masters’ “Puerto Banus” (Trippin’
‘N Rhythm) appears poised for a fall
from grace precipitated by the likely
move of Chris Botti's “Indian Summer”
{Columbia), which, at 2*, is also No. 1
Most Increased with a gain of 102 plays
... Steve Cole bursts into our top 10 with
a 16-9* quantum leap, two adds and the
third Most Increased title at +71 ... Pe-
ter White's “Talkin '‘Bout Love” (Colum-
bia) leaps 18-15" and picks up four new adds, including big guns

VMG) is breaking with a move 23-18" and is second Most Increased,
at +79 plays ... Richard Smith'’s cover of “Sing a Song" (A440) zips
25-22* and wins three new adds ... Very strong chart debut at 23° for
Euge Groove's “Livin’ Large” (Narada), which gets three new adds,
Including KIFM/San Diego and WQCD ... At 26*, Paul Taylor steps up
with “Steppin’ Out” (Peak) by getting four new adds, including KWJ2/
Seattle and WQCD ... Mindi Abair’s “Save the Last Dance” (GRP/VMG)
is oft to a bit of a slow start, but five adds this week should begin to
change her momentum. When Abair's track breaks, we can credit
WJJZ/Philadelphia and KIFM for leading the way ... KJCD/Denver PD
Mike Fischer is over the top for Marc Antoine's “Mediterraneo” (Ren-
dezvous), and he's given it 18-20 plays for more than five weeks ... Cur-

rent faves: Keb’ Mo’ and John Stoddard.
— Carsl Arches, Smoeth Jazz Editor

WQCD/New York and WVMV/Detroit ... Paul Brown's “24/7” (GRP/ |
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SMOOTH JAZZ :

PART Two OF A Two-PART SERIES

AreRadio And
Records Still In Sync?

Music execs on promotion-budget cutbacks, including

CDs for giveaways

1 ’art One of this column (1/30) explored the recent
tightening of smooth jazz label promotion budgets
from radio’s perspective, particularly in terms of cut-
backs in CDs for on-air promotional giveaways, which
PDs consider to be crucial. This time record executives
consider the importance of giving away product to sup-

port artists’ airplay.

Record people | sampled were
unanimously in favor of providing
promotional CDs for radio give-
aways. One legendary major-label
non-smooth jazz promotion titan
defended CD giveaways in simple,
unequivocal terms, calling the prac-
tice “the single most effective tool to
support new airplay, and by far the
cheapest.” He said, “Smooth jazz
would be crazy to abandon it. That
should be the last-gasp effort, and
perhaps that's exactly what we're
seeing.”

Concord Jazz/Peak’s Rebecca
Risman concurs: “Promotional pro-
duct for giveaway is the least expen-
sive route to spread the word.
During giveaways, when jocks
back-announce and talk about the
record. it’s another layer of promo-
tion. We will continue to support

“We just run a
tight ship, and we
try to be as fair as
we can. ’ve never
had a problem, as
far as giveaways
are concemed,
with our
supporters.”

Maria Roseman

~
-

radio as long as they support us. In
fact, support us, and I'll be your
slave.” .

Tools & Development

This is not to say that some labels
are not feeling the pinch. Rendez-
vous Entertainment partner Frank
Cody says, “It’s a corporate edict
when cost-cutters come in with axes:
No further promotional copies will
be provided. When promotion peo-
ple are given that as their marching
orders, they have to do what they‘re
told, unless they want to go do
something else.”

Rendezvous Music President
Hyman Katz offers the following
insight: “We have always found a
way to work together with radio to
provide them with the tools they
need to help maintain the stars of
today and help create those of to-
morrow. Though we are certainly
mindful of the financial realities of
today’s soft retail environment, we
recognize that radio is tremendous-
ly important.

“When you compare the cost to
buy time on‘radio with the hard
cost of creating a CD, which is
marginal, giving away CDs is a
pretty good deal — good bang for
your marketing dollar. There is
hysteria about how bad things are,
and when one lives in that kind of
constant fear of the dollar and the
economy, it tends to create even

-more bleak realities.

“This is the business we're in: We
are here to develop artists and have
them played on the radio. We are
doing this because, ultimately, it's
going to be good business to do it.
But if you’re constantly in the mind-
set of cutting this and cutting that,

you are probably contributing more
to the downtum than helping it.”

‘We're Doing
Something Right’

Shanachie Entertainment’s Mar
la Roseman says, “Our business
model hasn’t changed much. We've
always been lean and mean. Let's
faceit: Ours is an independent label,
so we have to be very resourceful.
It's not like we are a big company.
Even before | joined Shanachie,
when | was an independent promot-
er, | wasn't extravagant.

“On-air

repetition can only
help to strengthen
an artist's brand
name, as well

as deepen the
connection
between the radio
station, the artist
and the listener.”

All That Jaz

“We just run a tight ship, and we
try to be as fair as we can. I've never
had a problem, as far as giveaways
are concerned, with our supporters.
They are our big supporters, so we
support thernh. We're very lucky, be-
cause usually our records get played.
Of course, we don’t like to act until
we see the whites of their adds, but
that’s the way we have to be.

“Shanachie VP/Promotion & Art-
ist Development Bill Cason and l are
very close, and we see things the
same way. We don’t get bogged
down in committees, and | don’t

-~
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“When you compare the cost to buy time
on radio with the hard cost of creating a
CD, giving away CDs is good bang for your

marketing dollar.”

Hyman Katz

have to make an appointment to talk
to him. We talk all the time, and he
knows what time it is. It’s very good
to work with someone who knows
so much about promotion, and the
two of us have great chemistry,
which really comes across.

“Obviously, we’re doing some-
thing right. We have always
worked within certain constraints,
so when we send something to
radio, it’s going to be as good as it
can possibly be. That we are lean
and mean is probably why we are
so successful during the down-
time.”

Similarly, Narada’s Sue Schrad-
er says, “Narada has always taken
a grass-roots approach to marketing
and promotion. Although we’ve
been part of EMI since 1998, we
maintain an independent mentality,
which allows us to work with sta-
tions in ways that some of the ma-
jors cannot.

“For example, we aggressively
send out CD giveaways for contests,
fundraisers and ‘win it before you
can buy it’ promotions. We have also
begun new partnerships with sta-
tions to reach their audiences via e-
newsletter campaigns and sponsor-
ships.”

Name Recognition Is Key

All That Jazz’'s Cliff, Jason and
Julie Gorov suggest, “There have
undoubtedly been budget cutbacks
in the last couple of years at many
labels. However, most labels still re-
alize the importance of supporting
radio’s airplay of their artists by sup-
plying stations with promotional
CDs to give away on-air.

“Our hope for now and the future
is that record labels continue to re-
alize the importance of doing
s0. On-air giveaway CDs are a very
inexpensive way for companies to
promote their artists to key listeners,
no matter the market size,

“At the R&R Smooth Jazz Label
Summit this past October, we saw
research from Broadcast Architec-
ture that suggested that listeners
of Smooth Jazz radio may not nec-
essarily know who the artists are
that they are hearing. This was
alarming to all present.

“The record and radio communi-
ties must work together to continue
to educate listeners about the artists
and their music in order to keep
selling significant numbers of units
and to allow labels to continue to

release music that keeps listeners
engaged — and hopefully motivat-
ed to purchase.

“Mentioning the name of an art-
ist and a new CD as part of an on-
air giveaway, especially when back-
announced, is not only a great way
to let listeners know who the artist
is, but also to generate awareness
of the artist’s new release. On-air
repetition can only help to strength-
en an artist’s brand name, as well
as deepen the connection between
the radio station, the artist and the
listener.”

The Bottom Line

Smooth jazz promotion rep Dav-
id Kunert says, “The sometimes un-
easy alliance between radio and
record labels seems to be at the fore-
front more and more these days.
Our format is no exception. Al-
though my clients and I certainly
treasure our relationships with pro-
grammers, it does seem that more
work needs to be done to accom-
plish our mutual goal of having the
Smooth Jazz format continue to
grow and flourish.

“The turnover of current music is
always an issue, and with sales in
our industry continuing their down-
ward trajectory of the last three
years or so, now, more than ever,
honest dialogue must start happen-
ing between radio stations and la-
bels.

“Where creative ideas are con-
cerned, innovative and visionary
minds like Kent Anderson and Suzy
Le Clair of A440, Mark Wexler,
Frank Cody and other veterans have
much to offer radio stations, and
their ideas have the potential to ben-
efit the format as a whole.

“The bottom line is that if the la-
bels don’t survive, the format will
have zero growth, which will ulti-
mately be the demise of smooth jazz.
Accordingly, there is no time like the
present for radio and records to get
together to help each another in our
mutual quest to succeed.”

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1665
E-mail:
carcher@radioandrecords.com

. Fax: 310-203-9763
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Every major Smooth Jazz station in the top 100 markets
New For 2004

DABASK

Vonitors Smooth Jazz Music In Real-Time

The recognized leader in music research'is now monitoring your format.
Discover why the industry has relied on Mediabase for over 15 years,

Radio Stations Call: Music Executives Call:
818.377.5300 818.461.5435
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The Hispanic

Audience Rocks

By

Demographic profiles of the format’s subset of listeners

| he increasing Hispanic population has been the
topic of several articles in R&R over the past few
months. As a resident of Los Angeles — the city with
the largest Hispanic population in the U.S. — the phe-
nomenon is old hat to me. Nevertheless, we are an in-
dustry that thrives on demographic information, and
who am I to deprive you of your quota?

Enlisting the services of Intema-
tional Demographics’ Media Audit,
I sought to answer the question,
“What do Hispanic Rock listeners
want?” This takes for granted that
Hispanics listen to Rock. (Do we
have any market managers in Los
Angeles reading this?) Of course,
Hispanics listen to Rock — how else
could Media Audit have done the
research for this project?

Media Audit conducts a multime-
dia survey for the purpose of devel-
oping statistically reliable informa-
tion about the audience levels and
audience characteristics of radio
stations, local TV news programs,
cable TV channel viewing, daily
newspapers and other selected local,
regional and national media.

This report was culled from the
August 2002 to August 2003 listening
period. The survey is from the top 50
markets, with a representative sample
beyond that to include all market siz-
es. There were 125,187,000 in this
group overall. Of that group, 8,631,000
were partisans of an Active Rock
and/or a Rock station.

Nearly 1 Million Strong

Within the survey group, 18,322,000
peopleidentified themselves as His-
panic with no language preference.
We assume these are assimilated
Hispanics. Of these, 794,000 were
partisans of an Active Rock and/or
a Rock station.

Also in the survey group were
12,141,000 people who identified
themsélves as Spanish-speaking,
meaning they speak Spanish at
home and/or work. Within that
group, 336,000 were the Active Rock
and/or Rock partisans.

So maybe Hispanic listeners are
not poised to dramatically alter the
face of Rock programming, but my
point remains that they do exist.
(Have the Los Angeles managers
joined us yet?) In a future column
we'll talk to Rock programmers with
asignificant number of Hispanics in
their audience for a more in-depth
conversation about what this means
to their stations. This week, though,
we'll examine the research.

Look at the chart “A Comparison
of Partisans” on this page. From the
reams of information provided by
the Media Audit, I selected the cate-
gories where the combined Rock
and Active Rock demo rated the
highest. What I discovered was that
the numbers carried through from
overall Rock listeners to the Hispan-
ic and Spanish-speaking listeners.
That seems to indicate a similar psy-
chographic profile for Anglo and
Hispanic Rock listeners.

Another component to this re-
search that can’t be understood sim-
ply by looking at percentages is the
format’s index. Index is the audi-
ence’s propensity to fall into a par-
ticular category. For example, there

As the Hispanic population continues to grow
in this country, it's important for programmers
in all formats to understand that a merging
culture means that more things are crossing

cultural boundaries.

is a 48% greater likelihood that a
Rock listener will be in the 18-49
demo than there is that someone in
the general population will be 18-49.
For Hispanic Rock listeners, it's an
18% greater probability, and this
drops to 13% for Spanish-speaking
Rock listeners. But remember, that
is still 18% and 13% greater proba-
bility than the overall population.

Maybe Hispanic
listeners are not
poised to
dramatically alter
the face of Rock
programming, but
my point remains
that they do exist.

Fast Facts

Here are more facts about the His-
panics in the Rock demo.

¢ They're 38% more likely to be
men.

* They're twice as likely to be be-
tween 18-20.

* They're 74% more likely to be
between 18-24.

* They’re 39% more likely to be
high school graduates.

* They’re 21% more likely to have
attended some college.

* They’re 21% more likely to be in
the $35,000-$49,999 income bracket.

* They’re 51% more likely tobe in
the $50,000-$74,999 income bracket.

* They're 48% more likely to be in
the $75,000-$99,999 income bracket.

¢ They’renearly 31/2 times more
likely to be in the military.

* They’re over 2 1/2 times more
likely to have an occupation other
than professional /technical, propri-
etor/manager, clerical worker, sales
worker, bluecollar worker or stu-
dent.

* They’re 20% more likely to be
sales workers.

- The figures below show the percentage of listeners within

A Comparison Of Partisans

particular categories. Rock and Active Rock are combined
and reflected by the word Rock. Overall is the general
population; Overall Rock is the entire group of Active Rock
and Rock partisans. Hispanic denotes the format's parti-
sans who identify themselves as Hispanic ‘with no lan-
guage preference; and Spanish- -Speaking refers to Hispan-
ics who speak Spanish at home and/or work and listen to

Rock.

Category Overall Overall  Hispanic Spaml
Population Rock Speaking
Age 18-49 64% 94% 96% 93?‘
| High school graduate 30% 37% 43% 43% |
Family size: 3-4 persons 38% 48% 51% 46%
Income: $35,000-$49,999 24% 27% 29% 30%
Occupation: biue collar 17% 28% 29% 30%
Children at home, any age 42% 47% 45% 49%
Children over 6 33% 34% 2% 36%
MTV generation 20% 40% 32% 28% |

o — —— el

Average time, in minutes, exposed to mediaj

Category Overall Overall  Hispanic  Spanish-
e Population  Rock Speaking
Radio 179 224 242 251
Teievision 212 202 217 200
Newspaper 47 41 48 54
Intemet
l(average minutes per week) 442 453 438 426 |

¢ They’re 15% more hkely to be
clerical workers.
¢ They're 14% more likely to be
bluecollar workers.
¢ They're 26% more likely to not
be employed because they are full-
time students.

Stage In Life

Continuing with the fast-facts
theme, here is how Rock’s Hispan-
ics fare with the various aspects of
the life cycle.

¢ They're over 2 1/2 times more
likely to be single, under 35, with no
children.

* They're 54% more likely to be
married, under 35, with no children.

* Interestingly, they are 42% less
likely to speak Spanish when at
home or when away from home.
Again, these are assimilated Hispanics.

* They're 50% more likely tobe in
the MTV generation. The Media Au-
dit explains this category as adults
who are 18-44 who viewed MTV or
VHI on cable TV during the previ-
ous week. This market segment
tends to be younger adults who are
single or married without any chil-
dren. They are financial optimists
starting households who need new
home furnishings. They are excellent
prospects for new cars and trucks,
electronic products, fast-food restau-
rants and foreign travel.

¢ They're 51% more likely to be
affluent blue collar and 20% more
likely to be financial optimists.

¢ Their favorite activities — de-
fined as having participated in an
activity sometime in the previous
12 months — include hunting (2 1/2
times more likely), attending rock/
Pop concerts (over twice as likely),
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playing goif three times or more
during the previous year (twice as
likely), fishing (91% more likely)
and attending country concerts
(91% more likely).

I'm beginning to sense a theme
here. The Hispanic portion of the
Raock audience is very much like the
rest of the Rock audience. Need more
proof? How about this: Hispanic
rockers are heavy or frequent users
or buyers in the following areas.

* Beer: three times more likely

* Auto Parts Stores: 51% more
likely

* Sporting Goods Stores: 35%
more likely

* Discount Stores: 41% more likely

* Rent movies: 28% more likely

* Attend movie theaters: 25%
more likely

* Jewelry stores: 23% more Tikely

* Buy pre-recorded music: 20%
more likely

Here is one final category for the
fact lover in all of you. Hispanic
Rock listeners live in households
that own:

® RV /Motor home: 95% more
likely

* Power or motorboat: 94% more
likely

* Sailboat: 79% more likely

* Motorcycle: 63% more likely

* Pickup truck: 41% more likely

* Sport utility vehicle: 34% more
likely

As the Hispanic population con-
tinues to grow in this country, it's
important for programmers in all
formats to understand that a merg-
ing culture means that more things
are crossing cultural boundaries. It's
up to you to make sure your format
is one of them.
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68 < ROCKTOP30 _ :
~ » February 13, 2004 .
Wi Witk ARTIST TITLE LABEL(S) s e n%%"cs e ov oo’ | Mo st Added"
1 o NICKELBACK Figured You Qut (Roadrunner/IDJMG) 651 +16 35434 13 251 www.rradds.com
2 ©  AUDIOSLAVE | Am The Highway flnterscape/Epic) 532 +21 N4 19 2100 ABGT THTLE TABEL(S] o
4 3 LINKIN PARK Numb (Warner Bros) 418 5 26018 17 V90 | pyonE OF MUDD Heel Over Head /Geffen 5
3 4  PUDDLE DF MUDD Away From Me (Geffen/ ~ 398 41 18838 16 2110 DAMAGEPLAN Save Me (ElektraEEG) 4
5 0 JET Are You Gonna Be My Girl (Elektra/FEG) 3715 +24 18078 21 2011 JET Cold Hard Bitch (Elektra/EEG) 3
9 @ INCUBUS Megalomaniac (Epic/ ‘ 338 +54 16212 6 202 | WCUBUS Megalomaniac (Epc/ _ 2
6 7 THREE DAYS GRACE (I Hate) Everything About You Wive) 323 26 12878 16 o |3 °°°"ga°°w" “‘;‘V From The Som #Repulble/Uvaessal ;
10 @  TANTRIC Hey Now (Maverik/Reprise 20 +14 15750 6 200 [ Soeened ,;’:g:mmﬁﬁ’m 2 :
7 9 STAIND SoFar Away (Flia/Elektra/EEG) 291 21 20280 32 2210 | 0OBASTANK The Reason ficand/OUMG) 2
8 10 TRAPT Still Frame (Warner Bros.) 274 -34 15106 26 13/0 P.D.D. Change The World /Atiantic/ 2
14 @ GDDSMACK Re-Align (Republic/Universal) 261 +27 11547 10 150 LINKIN PARK Lying From You (Warer Bros.) 2
13 12 DARKNESS | Believe In A Thing Called Love /Must... Destroy/Atiantic) 251 -5 9358 8 17/0
n 13 OFFSPRING Hit That Columbial 249 -14 15044 12 12/0
12 14 STAIND How About You (Fiip/Elektra/EEG) 243 -18 9716 1" 18/0
15 @ AUDIOSLAVE Show Me How To Live (nterscape/Epic/ 234 o 120 33 20 | Most
18 @ UMPBIZKIT Behind Blue Eyes (Fianterscopel 1 -+ ss s on |IncreasedPlays
20 3 DOORS DOWN Away From The Sun (Republic/Universal) 195 +38 6941 3 152 v
17 FUEL Million Miles (Epic/ ; 190  +13 8168 4 1 | MmTTELEs meREAsE
18 D SHINEDOWN 45 (Attantic/ 177 +16 7383 8  15)1 | JEV ColdHard Bitch (FlekuraEG/ +65
21 @  TESLA Caught in A Oream [Sanctuary/SAG) 159  +14 7588 3 142 :‘c’u":f: ;:;m”““f‘;: {Top Rt :::
16 21 STONE TEMPLE PILOTS All In The Suit That You Wear fAt/antic/ 133 -53 8214 15 100 3 DOORS DOWN A:;:cpm The Sun (Repubbc/Unversal +38
[Debut> @ JET Cold Hard Bitch /Elektra/EEG) 126 +65 8923 1 133 PUDDLE OF MUDD Hee! Over Head (Geffen/ +37
22 23 APERFECT CIRCLE The Outsider (Virgin/ 122 -19 3030 4 1 LIMP BIZKIT Behind Blue Eyes (Fi//nterscape/ +30
s> @  KID ROCK Jackson, Mississippi (Top Dog/Atlantic) 116 +56 2283 1 142 AUDIOSLAVE | Am The Highway interscopertpic) +2
23 25 RED HOT CHILI PEPPERS Fortune Faded (Warmer Bros.) 13 9 8156 11 90 GODSMACK Re Algn ”;WEU;""?E} *;z
2 @ TRAPT Echo Warner Bras) 88 +20 4288 2 90 ﬁﬁ,&‘ fo“;‘l‘ ::w l',:%, u',j”f =
25 27  CHEVELLE Closure (Eprc/ 83 18 2951 16 80
26 @ METALLICA The Unnamed Feeling (Elektra/EEG) 19 +2 2810 3 10
@  FINGER ELEVEN One Thing /Wind-up/ 15 +14 4604 1 6/0
24 30 DEFAULY (Taking My) Life Away (TVT] 5 21 5505 14  10/0 Most
25 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay P IayEd R ecurra ents
week of ?/1-2/7 Bullets appear on songs gaining plays or remaining flat from previous week_ If two songs are tied in total plays, the song with the I_a{ger . AL
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially | aansr Tme wseus) PLAYS
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the
songs with the greatest week-t0-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each TRAPT Headstrong /Warner Bros.) 190
daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The GODSMACK Serenity [Republc/Unmersal) 182
Arbitron Company). © 2004, R&R, inc. A PERFECT CIRCLE Weak And Powerless (Virgm/ 179
= SEETHER Gasoline (Wind- 176
New & Active WHITE STRIPES Se(?en N‘::on Aeny (Thid MoV m
. BLACK LABEL SOCIETY Stitborn /(Spetfire/ 170
SEVENDUST Broken anp (vn CHEAP TRICK My OhSESS.ion IBgJ/ FOO FIGHTERS rw Like These (Roswed/RCA/ 135
Total Plays: 74, Total Stations: 8, Adds: 0 Total Plays: 50, Total Stations: 8, Adds: LINKIN PARK Faint Warner Bras. 3
DAMAGEPLAN Save Me (Elektra/FEG) HOOBASTANK The Reason /Isiand///MG) 3 DODRS DOWN Here Without You /Repubkc/Universal 126

Total Plays: 70, Total Stations: 9, Adds: 4
PUDDLE OF MUDO Heel Over Head (Geffen/
Total Plays: 65. Totai Stations: 12, Adds: 5

Total Plays: 50, Total Stations: 8, Adds: 2
P.0.D. Change The World (Atlantic/
Total Plays: 44, Total Stations: 7, Adds: 2

LO-PRO Sunday (Geffen/ DROPBOX Wishhone (Re-Align/Universal)
Total Plays: 57, Total Stations: 7, Adds: 1 Total Plays: 44, Total Stations: 5, Adds: 1
COURTNEY LOVE Mono (Virgin/ SMILE EMPTY SOUL Nowhere Kids ava/

Total Plays: 51, Totat Stations: 4, Adds: 0 Total Plays: 42, Total Stmj)ns: 3, Adds: 0

Songs ranked by total piays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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"l S ACTIVE ROCK

‘s February 13, 2004

— 7
L America’s Best Testing Active Rock Songs 12 + y
ﬂ?fﬂ/]ﬂ/rfllﬂﬂ. com For The Week Endlngg 2/13/04 ’ New & Active
. s MUSHROOMHEAD Crazy (Republic/Universal)
Artist Title (Label) W W Familorty Bum 10034 158 2oy Tota Plays: 140, Total Stations: 18, Adds: 2
LINKIN PARK Numb /Warner Bros.) 433 437 9% 28% 416 429 386 AUTOMATIC BLACK Go Your Way Aristal
| THREE DAYS GRACE (I Hate) Everything About You ive/ 429 432 9% 2% A1 426 443 Total Plays: 140, Total Statins: 18, Adds: 1
| HOOBASTANK Out Of Control (Island/iDJMG) 413 412 90% 15% 415 429 390 JOSH T0OO Shine (Todd Entertainment/XSRECORDS)
SEVENDUST Broken Down (TV7) 413 - 59% 5% 4.26 440 403 Tatal Plays: 126, Total Stations: 17, Adds: 2
TRAPT Still Frame (Warner Bros.) 412 410 93% 26% 392 397 3@
SEETHER Gasoline (Wind.up/ 412 400 7% 12% 419 420 418 SOIL Redefine (RCA/
| GODSMACK Re-Align fRepublic/Universa) a1 396  80% 12% 411 495 420 Total Plays: 118, Total Stations: 14, Adds: 5
SMILE EMPTY SOUL Nowhere Kids (Lava) 406 401 1%  10% 400 391 416 SLOTH Dead Generaton (Holwood)
STAIND So Far Away (Flig/Elektra/EEG) 405 397 99%  38% 390 391 387 Total Plays: 114, Total Stations: 12, Adds: |
STAIND How About You (Fko/Elektra/EEG) 404 394 g6% 18% 3B8 335 380
PUDDLE OF MUDD Away From Me (Geffen/ 400 406 94% 19% 402 384 430 BURDEN BROTHERS Beautitul Night Kirtéand/ Trauma/
FUEL Million Miles /Epic/ 400 383 58% 6% 376 3650 4.00 Total Plays: 104, Total Stations: 16, Adds: 3
KORN Right Now /Epic/ 399 407 83% 17% 398 397 400 , :
LOSTPROPHETS Last Train Home (Columbia) 399 391 Se% 7% 388 373 356 $mr:‘g;ﬁ:g:t§“& g’:’d‘g 3
A PERFECT CIRCLE The Outsider (Virgin/ 398 407 66% 10% 399 404 392
SHINEDOWN 45 (Ariantic) 398 408 59% 10% 4.07 402 413 EVERLAST White Trash Beautitul (/siand/I0JMG)
CHEVELLE Closure /Epvc/ 397 401 %0% 21% 383 397 386 Total Plays: 26, Total Stations: 13, Adds: 11
INCUBUS Megalomaniac /Epic/ 397 385 88% 14% 388 395 380
NICKELBACK Figured You Out (Roadrunmer//DIME) 396 402 1% 21% 402 386 425
KORN Y'All Want A Single fimmortal/Epic/ 392 405 59% 1% 385 383 492 Songs ranked by tetal plays
AUDIOSLAVE | Am The Highway (inferscape/Enic/ 377 388 92% 3% 382 364 360 -
LIMP BIZKIT Behind Buue Eves (Fig/interscape/  * 373 385 93% 28% 348 344 354 Indicator
OFFSPRING Hit That (Columbial 372 381 S5% 2% 364 361 368 Most Added”
TANTRIC Hey Now (Maverick/Reprise] 369 372 51% 8% 357 358 356 LINKIN RARK Lying From You Wavmer Bros.
3 DOORS DOWN Away From The Sun (Repubic/Universall 367 -~ 6% 15% 351 352 380
RED HOT CHILI PEPPERS Fortune Faded (Warner Bros.) 348 348 90% 32% 341 345 335 PUDDLE OF MUDD Heel Over Head (Geffe
METALLICA The Unnamed Feeling /Elektra/EEG) 341 336 64% 18% 330 352 308 DROWNING POOL Step Up /Wind )
JET Are You Gonna Be My Girl (Elektra/EEG) 332 338 9% 4% 284 281 313 e — -
Total sample size is 442 respondents. Total average favorability estimates are based on a scale of 1-5. (1=distike very much. 5 - like very much). Total familiarity
represents the percenlage of respondents who recognized the song. Total bum represents ihe number of respondents who said they are fired of hearing the song. P.0.0. Change The Workt Mriantc/
Songs must have 40% familiarfly to appear or] survey. Sample composition is based on persons 12+. Persons are screened via the Infermet. Once passed, they can STATIC:X So (Warner Bras.)
take the music test based on the format/music preterence. RateTheMusic.com results are not meant 10 replace callout research. The results are intended to show
Opinions of participants on the the Internet only. RateTheMusiC is 3 registered trademark of RateTheMusic.com. The RTM system, is available for local radio SOIL Redefine RCA/
stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. . ill
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MUNTIL THE DAY 1 DIE”

The Modern Rock Smash!
Goes Active!... Going For ADDS NOW!!!

Early ADD at WQBK!
Over 190,000 scanned & growing (rapidly)!
300,000 shipped & growmg"

STORYOFTH EYEAR

"UNTIL THE DAY'| DIE™

On Tour NOW with Linkin Park!
2/13 Tacoma, 2/14 Portland,2/16 San Jose, 2/17 San Diego, 2/18 Sacramento, 2/20 La,s Vegas...

Sold Out Headlining tour Kicking off March 20th! Headlmmg WARPED'

AP “100 Bands to Watch? on stands NOW! _ Metal Edge feature on stands NOW).
AP Cover May - on stands April 1st! Rollmg Stone “New Faces” feature ofi'stands February 27th!
Revolver feature March!

Jimmy Kimmel February 19th!
m“rADD @I blowtorch rotation m,' Al Things Rack! #_'E 35

handpicked L
b - (4
Don’t Miss This Story!
STORYOFTHEYEAR.NET MAVERICK.COM | e, ik
RQPRSER ENGINEERED AND Miack b LJBYN FELOMANN ANABEMEN T JOHN REESE FOR FREEZE ARTIST MANAGEMENT W

il WWwW.americanradiohistorv.com
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4
r o February 13, 2004
MR W MSTTEUES S un M%#cr B T
1 1 LINKINPARK Numb (Warner Bras,) 048 4 9415 19 g
2 @ NICKELBACK FiguredYou Out (RoscrumenfIUMG) 1985 436 $44 13 G
6 €  AUDIOSLAVE 1 Am The Highway finterscape/Eoic 15  +39 768322 2 630
3 4 THREE DAYS GRACE (I Hate) Everything About You (ive) 1702 34 7587 3% 560
5 5  OFFSPRING Hit That (Cokmbia/ 1617 74 66388 13 g
7 @ INCUBYS Megaomaniac i 1605 +42 60754 6 630
4 7 PUDDLEOF MUDD Away From Me (Geffer/ 1488 20 %25 16 570
8 @ GODSMACK ReAsgn BepuihcUniversal 1466  +151 65572 12 - 6
9 © STAIND HowAbout You FiaEiekiraEEG) 1237 +75 47863 13 61
13 @ APERFECT CIRCLE The Outsider Virpin/ 1089  +50 42708 10 6
10 11 UMPBIZKIT Behind Biue Eyes /A nterscape) 1052 56 4BM 15 40
11 12 JET AreYou GonnaBeMy Girl (Elekira/FEG) 1049 23 46 2 5w
12 13 TRAPT StltFrame (Wamer Bras) 1027 36 58842 13 54
15 @  TANTRIC HeyNow Mavenich/Ranse) 1002 +54 %822 7 s
17 @ SHNEDOWN 45 Uranric/ 888 +31 343 16 e
2 @O FUEL MiionMies By 72 451 2365 7 43
15 17  SEETHER Gasolne Winduy/ % AT %118 % MR
28 @ TRAPT Echo Wamer Bras 72 23 2189 4 sy
21 @ LOSTPROPHETS Last TrainHome (Cotmbis/ 1«41 1833 8 583
19 20 STAIND SoFarAway (FiElektra/EEG) 681 56 390% 33 60O
24 €D DAMAGEPLAN SaveMe (Flektra£EG) 674 4106 24184 5 548
23 @ KORN Y'AIWantASingle (mmortalEak/ 671 +47 2078 6 503
16 23 HOOBASTANK OutCf Control siandIB/MG) 630 288 25438 16 450
2% @D SEVENDUST BrokenDown /7V7) 605 452 16743 5 482
22 25 SMILEEMPTY SOUL Nowhere Kids /Lava/ 597 4 1551 13 am
| 25 @  DARKNESS |BeieveIn A Thing Called Love (Must.. Destroy/Ationtic 500 427 18519 1 383
; 27 @ 3DOORSDOWN Away From The Sun (Repubdc/Unversal 58 +34 16745 4 30
29 @ L0-PRO Sunday (Geffery 543 +30 13130 6§ 450
30 29 METALLICA TheUnnamedFeeling (FlekiraEG) 450 66 10462 8 500
37 @ KIDROCK Jackson, Mississiopi (Top Dog/Atlantic) 374 +08 13100 3 398
42 @ P.0.D. Change The World Atiantics 372 +166 BB 2 3w
33 €@ JEY CodHardBitch EekiraEG) 3712 487 MM 6 4
31 33 KORN RightNow /Eni/ %7 M3 12% 17 3N
| 3 @  ILLNING This Time's For Real (Roadrunner/iBUMG) 326 +66 10331 3 318
35 €D APARTMENT 26 GiveMeMore Mciantics 32 +52 6387 4 308
€  PUDDLEOF MUDD Heel Over Head (Getfens 30  +176 82 1 4613
43 €D DROPBOX Wishbone Re-AkgUniversal 282 +86 570 3 304
. 471 @ CROSSFADE Cold /Cobmhis/ 219 +118 84 2 3k
45 €D  THOUSANDFOOT KRUTCH Rawkfist Tooth & NalEMC) 219 492 8088 2 241
@ HOOBASTANK TheReason /isandOIMG) 7 1 6592 1 293
@ OROWNING POOL StepUp Wity 252 4145 16555 1 178
49 @  UINKINPARK LyingFromYou (Warner Bras) 22 463 214 2 287
34 43 AFI Siver And Cold /DreamWorks/interscape) 2 56 389 10 230
46 € BUNDSIDE ANOTUS FlkrraEG) 217 438 s 3 up
36 45  REDHOTCHILIPEPPERS Fortune Faded Wirmer Bros) 209 59 783 12 190
33 46  40BELOW SUMMER Seif Medicate /Razor & Tie/ 203 7] 510 15 210
41 47  COURTNEYLOVE Mono (Vimiy 202 18 20 4 0
@  TESLA Caughtin ADream (Sanctuary/SRG) 169  +Nn 939 1 w2
44 49  FINGERELEVEN One Thing (Windu/ 165 27 %0 2 10
32 50  SKRAPE StandUp RCA/ 160 a3 291 W %0

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds offically reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter i jour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc.
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Most Added
www.rradds.com
ARTIST TITLE LABELS) ADDS
JET Cold Hard Bitch (Elektra/EEG) pil
LINKIN PARK Lying From You /Warner Bros./ n
PUDDLE OF MUDD Heel Over Head /Geffen/ 13
EVERLAST White Trash Beautitul is/and/iDJMG) "
KID ROCK Jackson, Mississippi (Top Dog/Atiantic) [
P.0.D. Change The World /At/antic) 7
DAMAGEPLAN Save Me (Elektra/EEG) 6
DROWRING POOL Step Up (Wind-up/ (]
Most

IncreasedPlays

oL

PLAY
ARTIST TMLE LABEL(S) WCREASE
TRAPT Echo (Warner Bros.) +213
PUDDLE OF MUDD Heet Over Head /Geffen/ +176
P.0.0. Change The World (At/antic/ +166
GODSMACK Re-Align (Reputlic/Universal) +151
OROWNING POOL Step Up /Wind-up/ +145
HODBASTANK The Reason //siand/i0JMG) +138
CROSSFADE Cold (Columbia) +118
KID ROCK Jackson, Mississippi {Top Dog/Atiantic) +108
DAMAGEPLAN Save Me /Elektra/EEG) +106

THOUSAND FOOT KRUTCH Rawkfist (Toorh & NalEMC)  +92

Most
Played Recurrents
) TotL
ARTIST TITLE (ABEL(S/ PLAYS
LINKIN PARK Faint /Warner Bros.) 2]
OISTURBED Liberate (Reprise/ 675
AUDIOSLAVE Show Me How To Live finterscope/Epic) _ §28
CHEVELLE Send The Pain Below (Epic/ 592
TRAPT Headstrong (Warner Bros.) 514
CHEVELLE Closure (Epic/ 525
MUDVAYNE Not Falling (Eprc/ 517
SEETHER Fine Again (Wind-up/ L]
SHINEDOWN Fly From The Inside (Atiantic/ 430
GODSMACK Serenity (Republic/Universal} %
Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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/X Acnive Rock _

In the Jan. 30 “On The Record” there

@ N " M E L was discussion of radio’s propensity to

i play music for cows rather than real

{ | people as a means of taking credit for
\ R E@@ R ) new music. @ Unfortunately, the rec-
y ord business is primarily at fault for
Greg GI"ISple i radio taking this approach. Were the
Director/Rock Programming, | indies not promising sums of money
Federated Media, Ft. Wayne, IN | extracted from the labels’ marketing
T————————==_pudgets, which probably come at the
expense of the artist’s royalties, as an incentive to play
a song, chances are much greater that radio stations
would have the respect they are currently not receiving
— or at least the desire to truly expose and develop,
rather than just play, new music. ® | must disagree with
the author's comment, “There is a renaissance of rock
music_going on right now, with more .exciting new bands than there
have been in over a decade.” There are no bands, only songs. That's
the label's approach, and KICT/Wichita PD D.C. Carter's comment in
an R&R article a few pages before [“The Road Ahead”] compounds
it. It will be interesting to see how many of these bands or songs are
still an integral part of the format's library in just the next five years,
let alone see how many pass the test of time that other bands men-
tioned in the piece, like Led Zepplin, have. ® Some of those inter-
viewed, including a gray-haired consultant, enthuse, “Radio is still the
No. 1 source of new music for consumers.” They might want to spend
some time talking to the young-but-larger-than-ever segment of the
population that probably knows more about new music than radio, con-
sultants or record companies do. That is not to say that any of us
are at fault or completely out of touch. It is, however, a strong indica-
tion that the time of long-term artists, such as Zep and any number of
other '60s and '70s pioneers who came up in an era that was more open
and less restricted by sales, research and ratings, may well be behind
us, unless artists are given more time to develop and loving care.

NS

arnst: Edgewater

LaseL: Wind-up
8y FRANK CORREIA /ROCK SPECIALTY EDITOR

'm getting that weird deja-vu feeling.
The room’s spinning, I'm seeing spots,
my Rob Zombie action figure’s dancing on
my desk, and my Tool poster is telling me
to do bad things. Oh, wait — looks like I
forgot to read the warnings on the side of
my medication again. “Do not combine
with alcohol™ Oh, whatever....

But seriously, folks, this really is cause
for deja vu. About a year ago there was
another unknown act on Wind-up with a
single slated for a superhero movie. Re-
member that? That there Evanescence
band with “Bring Me to Life” from the
Daredevil soundtrack? Where'd that end
up, huh? Probably at the top of your
playlists.

And lightning could strike twice for
Wind-up. This time out the band is a
group of Dallas unknowns named
Edgewater. The movie: The Punisher.
The single: “Eyes Wired Shut.” The
sound: solid melodies riding atop a crest

of rock guitars that bring their big '80s
heart into the new millennium.

“Our music 18 like our name,” explains
drummer Jeremy “Worm” Rees. “It’s got
that edge to it and it’s crunchy and
really thick in the hardest places, but the
overlays and melodies flow like water
over the top.”

The pieces that-form Edgewater came
together slowly. Vocalist Matt Moseman
formed the group six years ago and
shortly thereafter met Rees and guitar-
ist Micah Creel at a studio space in Wylie,
TX. They were a perfect fit after one jam
session, and a year later the group found
a second guitarist in Justin Middleton. It
wasn't until last year, however, that the
group was finally able to solidify its
lineup with ex-Nixons bassist Ricky
Wolking.

Nowadays, the group’s got a strong rock
1 A
, . TALK BACK TO R&R! label in its corner, a muscular single
I t's another week of ties at Active n _ teamed up with a superhero movie and a
Rock's Most Added, with Jet (‘Cold | Rock/Active Rock Do you have questions, comments or feedf““ debut by the name of South of Sideways
Hard Bitch”) and Linkin Park (“Lying jees regarding this column or other issues? scheduled to drop this spring. “Eyes Wired
From You") getting 21 adds each. LP ( 0 ] ! j a E I :' Call me at 310-788-1658 ;Sx::it” P;::C:’lso.:nhnnaged u:i :spen ?&g
. ) . ve with recent adds at
make a nice move up the “chart to No. . ore mail:_ Kansas City, WLZRMilwaukee, KRQC/
42. Puddle Of Mudd (“Heel Over I 3 feorreia@rronline.com Omaha and — hey, is deja vu supposed to
Head") debut at 36 and pick up 13 more i B D give you a rash? No? Just checking.
adds. Everlast (“White Trash Beautiful”) e
gets 11 adds, including KISS/San Anto- ﬁ N\
nio, WLZR/Milwaukee and WNOR/Norfolk. Trapt (“Echo™) keep going -
v PECIALTY ARTISTS
upward, with a solid bump of 28- 18 this week. Hoobastank (“The Rea- — ¥ "'_t/ L TOP20 s / S
son”) win more believers as they debut at 40, thanks in part to plays ¥
in the low 20s by WNOR; KDJE/Little Rock; and WXZZ/Lexington, KY. 1. PROBOT (Southern Lord) “Shake Your Blood”
Godsmack (“Re-Align”) grab 151 new spins. I'll admit that | was so 2. DAMAGEPLAN (Flektra/EEG) "New Found Power”
surprised when | heard “So” by Statlc-X. What a cool, radio-friendly 3. PRONG /Locomativel *Scorpic Rising”
:.rack —d perfec:, :c;(r /;ctive Roct.slf Xo;nv don’t aBgree. then you haven't 4. GOD FORBID [Century Media) "Better Days™
el il 5. RED TAPE (Roadrunner/|BJMG) “Damage Control”
— Maxwell, R . .
- Active RockMock Editor 6. ICED EARTH (SPY) “Declaration Day
7. STAMPIN' GROUND /Century Medial “Killer Of Society”
e ~N > 7 iabik e
8. INTO ETERNITY {Century Media) “Splintered Visions
Record Of The Week
9. PREMONITIONS OF WAR (Victory) “The Octopus”
ARTIST: Mastodon 10. APARTMENT 26 /Atlantic) "88"
TITLE: Remission » . "
. f Th Ant
LADGL: ARt 1" MASTOPON /Re{apse/ Mfm:h 0 i e Fire Ants
Yeah, | know, this record’s been out a while, but with a new 12. DIRTY RIG Music Carte) All:nh(?g
EP making the rounds and the group stomping all over spe- 13. MADBALL (Thorp/ "For My Enemies”
cialty radio, | figured it was high time to highlight an over- 14. GLASS CASKET (Abacus/Century Media) “And So It Was Said”
looked album. With Remission, Atlanta’s Mastodon have truly g a g
delivered a monster. It's gigantic, sludgy riffs crush everything in their path. If you 15. HATEBREED Wavarsa) “Doomsayer
remember the scene in Return of the King when those giant elephantlike creatures 16. CANNIBAL CORPSE (Melal Blade/ “Force Fed Broken Glass”
Join the battie, you'll have a sense.of Mastodon's heaviness. Tracks like "Crusher De- 17. GOREROTTED /Metal Blade) “Masticated By The Spasticated”
stroyer” speak for themselves, and "March of the Fire Ants” is one of the coolest . o
metal tracks in a while, boasting hard-hitting riffage, sandpaper vocals and neck-snap- 18. SOIL LUACA) "Redstine
ping rhythms. An EP featuring two versions of "Ants” should be on your desks, and 19. REMEMBERING NEVER /Ferret) “The Grenade In Mouth Tragedy”
make sure to check out the cover of Thin Lizzy's "Emerald.” Prepare to be crushed. 20. KORN (Epic/ "Right Now™
— Frank Correia, Rock Specialty Editor Ranked by total number of shows reporting artist. J
N P R
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PArT Two Or A Two-PART SERIES

Beer And Beyond

ALTERNATIVE

There’s gold in them thar hills! But ya gotta be willin’ to gogitit

L ast week Jacobs Media GM Paul Jacobs gave us a
glimpse into the challenge this format faces in terms
of retaining the beer dollars we have relied on for oh-
so-many years. He talked about the Alcohol Summit
his company convened, where GMs and PDs
brainstormed new ideas, but he also pointed out that
the beer problem may just be the tip of the iceberg.
There are other youth dollars out there for radio, buck-
ets of them, but radio, unlike most new cars today, is
not equipped with a GPS navigator to show it how to

get to them.

In the early years of the Alterna-
tive format — and | mean the ‘80s,
not the early "90s — sales staffs at the
handful of full-time outlets had a
very difficult time ex-
plaining to national rep
firms, and national adver-
tisers in general, how we
were generating fabulous
ratings without playing
the music that the rest of
the country was playing.
It was like a baby first
learning to speak — the

than beer dollars. Let's go back to our
conversation, and you'll understand
what I'm saying shortly. We pick up
with a wrap on the Alcohol Summit.

R&R: Understanding
that a lot of what you dis-
cussed at the summit is pro-
prictary information to your
clients, without discussing
specific ideas, can you tell us
what sort of parameters you
explored?

PJ: We came up withan

language wasn’t really Paul Jacobs extensive list of major
there yet. NTR-type events: smaller,

I was dragged to many meetings  one-day, easier-to-pull-off events;
at rep firms in those days to explain  merchandising campaigns; lifestyle-
the difference between The Cureand  focused contests; and Internet as well
Corey Hart and why the format was  as other new-technology strategies.

not playing Corey Hart. Eventually,
everyone wised up, and after a few
years both local and national sales
reps at the stations were hitting the
streets with the zeal of new Amway
recruits.

However, in the last few years —
and maybe longer, by some accounts
— we seem to have retumed to a time
when sales staffs at radio don’t know
how to sell the format. This goes right
to the heart of Paul Jacobs’ argument
that we have more to worry about

We talked about third-party promo-
tions with other media partners. We
also discussed taking care of the
trade, which means helping them
take care of their best customers and
working with them on their other
needs. Those are the general catego-
ries of solutions we came up with.
Everyone at the summit worked
hard.

R&R: What about the rep firms, Katz
and Interep? Had they weighed in with
the stations or to tell you guys what they

“Yes, TSL is down with youth, it is down with
18-34s, but, still, over 90% of the youth
market listéns to the radio weekly, which is
more than any other medium. So, radio has a
great story with youth, but it is not being toid.”

“I'd love to see a
group put together
— whether it’s under
the RAB or an
independent
consortium of radio
companies — that is
funded to go to
advertisers and
represent radio’s
power with youth.”

were hearing from the Heinekens and
Coors of the world?

PJ: No, but the beer companies all
work on a direct basis. There might
be a few exceptions, but, generally
speaking, that's the drill. So, no, we
didn’t mess with the rep firms.

R&R: Have any of the stations you've
talked to felt any impact? Have any of
them already lost buys? We heard a sta-
tion out West had already taken a hit.

PJ: Some of the biggest damage is
that Budweiser is spending less mon-
ey at radio because of the Olympics.
Here are some fun facts for you: In
2002 the alcoho! industry spent $1.9
billion in measured media; $231 mil-
lion went to radio. Of that $231 mil-
lion, 73% went to CHR, Urban Con-
temporary and Alternative.

R&R: Explain the transition at the
sumnit from beer money to youth mon-
ey in general. .

PJ: Our premise going in was that
the alcohol issue is not the problem,
it’s the symptom. The problem is,
youth-based radio — and, in partic-
ular, Alternative, because that’s our
focus — is too focused on too few cat-
egories. There are billions of dollars
of advertising and marketing target-
ed at youth.

For the sake of this conversation,
let’s say that 12-34 defines youth. Ra-
dio is not getting its fair share of the
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money going to reach that demo, so
the loss of beer dollars is devastating,
If Alternative had dollars from Ab-
ercrombie, the Gap, EA and the hun-
dreds and hundreds of advertisers
you see in Maxim and Teen People and
on Nickelodeon and MTV, if those
categories were on radio, this alcohol
thing would be a little problem, and
the impact of it, proportionally,
would be much lower.

The ‘second part of the meeting
was where we figured out what we
could do for beer based on what we
knew at the time. We brainstormed
new categories of business for the
radio stations. The stations came up
with great ideas in terms of new cat-
egories, as well as new ideas to bring
to them, both promotion ideas and
positioning ideas.

Then we came up with other, non-
beer-type promotions that could be
sold to new categories of advertisers.
We then took a broader view of
where the stations needed to put their
efforts in the context of the alcohol
ruling. From there, I just turned to the
group and said, “We're dealing with
this from the wrong angle. The tail is
wagging the dog.”

WKQX (Q101)/Chicago is a huge
radio station, but Q101 alone can’t
convince Target to buy youth radio,
even though Target allocates a lot of
dollars to youth in TV and maga-

_zines. | had done some homework. |

found this article in BrandWeck about
the media plans of many companies
that are targeting youth. It showed
what companies like Target and EA
are spending in other media and
showed that they're ignoring radio.

I'said, “We can come up with great
tactics to help you all make your 2004
budget, and I think we've done that,
but the problem is radio. When con-
solidation happened, we were at 7%,
and today what are we, 7.5%? We're
trying to grow the radio pie, and here
are all these companies that are tar-
geting an entire generation and not
using radio at the levei they should.

“That's the problem. After this, go
back and get your Budweiser orders,
but the bottom line is that the radio
industry is leaving money on the ta-
ble. It is a company and an industry
issue.” That set the tone of the second
part of the meeting. I've talked to a
ton of CEOs in the past couple of
weeks, and not one of them has said
I'm out of my mind. What they've
said is, “When can we meet?” The
money left on the table is the issue;
the alcohol issue is a transitional
probiem.

R&R: Wihere is the RAB on this? Has
it weighed in? =

PJ: I talked with the head of the
RAB, Gary Fries, right after the meet-
ing. We had a great conversation. He
put me in touch with Mary Benneit,
who is the person at the RAB who
works in new business. We've worked
together before in radio, so we're ac-
tually old friends. My feeling is that
doing this with or under the auspic-
es of the RAB would make sense on
a variety of levels. It has an infra-
structure, and these companies that
I'm talking with are its members. It

wWww.americanradiohistorv.com

has the authority to bring together a
group like this, and, frankly, it has the
resources and the time.

R&R: Where would you like to see
this 12 months from now?

PJ: I'd love to see a group put to-
gether — whether it's under the RAB
or an independent consortium of ra-
dio companies — that is funded to go
to advertisers and represent radio’s
power with youth. Look at the num-
bers: Gen Xand Gen Y, 12-34s, are 108
million people. Baby boomers are 76
million. Radio, as an industry, needs
to embrace the youth market, and,
candidly, because so many dollars
have gone to 25-54 for so long, we
haven't done a great job of doing so.

Yes, TSL is down with youth, it is
down with 18-34s, but, still, over 90%
of the youth market listens to the ra-
dio weekly, which is more than any
other medium. So, radio has a great
story with youth, but it is not being
told. What I'd love to see is a group
put together that is out there meet-
ing with Apple, Washington Mutu-
al, the Gap, Kellogg’s and the unbe-
lievable number of companies that
aretalking to our audience and aren’t
even thinking of radio.

“Go back and get
your Budweiser
orders, but the
bottom line is that
the radio industry is
leaving money on the
table. ltisa

company and
industry issue.”

Part of the problem is PR. You've
had XM and Sirius out there for two
years bashing radio: “Radio sucks,
radio is boring, radio is corporate, ra-
dio is losing listeners. We're going to
solve all your problems. We're going
to be commercial-free, we're going to
give you variety.” I'm not saying that
satellite radio is bad, I'm saying
they’ve done a very effective job of
marginalizing radio in advertisers’
minds.

What we need to do is go back
with our story and say, “Wait a
minute! That's crap! Radio is greatt”
Is radio different from what it used
tobe? Yes. Show me a medium where
listening or viewing or readership is
not down. Look at network televi-
sion. It fell from 100% 30 years ago
to, what, 42%, 43% of viewing today?
Look at newspaper readership. It's
certainly not going up, and with the
youth market, it doesn’t exist. Radio
has got a hell of a story. It's just poor-
ly imaged right now.
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1 2 LINKIN PARK Numb (Warner Bros.) 2690 191 188298 22 74)0 | aanstime wears 400§
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| Slowly but surely it seems like the

format we love, modern rock — which
used to be “Alternative™ until consult-
. ants got ahold of it — is getting back
to its roots. One morning last week |
was sitting at my computer listening to

- | our morming show, and | realized that

Dave Hllbbﬂ“ | about 45 minutes had gone by, and |
Host of Now Hear This ! hadn't cringed once. Then, of course,
KF_TE/L_alayene, LA, . SOMe nu-metal song came on — in the

interests of diplomacy | will not mention
the artist — and broke the streak. But | can remember just
a couple of years ago when | couldn’t get through a 20-
minute set without some serious grimacing. ® My favor-
ite things right now are the Orgy song (who knew?), the
Josh Todd (straight-up rock will never die) and Murder By
Death (I'll never tire of intelligent songwriting). ® The glut
of records being worked means that a lot of records that are not pro-
moted to commercial radio get overlooked. | have an advantage over
most in this regard, because | also do college radio and own a record
store, so | get a /ot of stuff in the mail. ® In this category, I've been
playing Songs: Ohia pretty much every week, because singer Jason
Molina is this generation’s Neil Young. I also think the kids need to hear
Godspeed You Black Emperor and The Faint and A Silver Mt. Zion and
a whole slew of indie bands that will never be worked to our format
but make great music. ® And that is what specialty should be about,
right? Great music?

Well. once again Linkin Park are —
walit, hold on, they're not. They're
not No. 1 anymore? |, | don't know what
'm supposed to do now ... someone help

e ... please. Rob? Now it's Epic’s turn,
as Incubus, along with Jaqueline Sat-
urn on the conference call from the de-
livery room, go No. 1 ... Audioslave
move up to No. 3 ... Nickelback hold at
No. 7, followed by Lostprohets holding at No. 8 and Blink-182 right
behind them at No. 9, up from No. 12 ... Finger Eleven hit the top 10,
at No. 10 ... The rest of the teens are a dogfight among Story Of The
Year, A Perfect Circle, AFI, Limp Bizkit and, please note, Courtney
Love, who moves smartly up to No. 19 from No. 22 ... It takes only
four weeks for Hoobastank to hit No. 23 ... Yellowcard continue to
inch their way upward, now at No. 24 ... Of note: Lo-Pro (38-32), Jet
(44-35) and Andrews & Jules (47-45) ... New to the chart: Puddle
Of Mudd, Linkin Park, P.O.D ... Most Added: The Vines, Jet, Linkin
Park, Cypress Hill, Hoobastank, Andrews & Jules, N.E.R.D.

— Max Tolkot!, Alternative Editor

Alternative
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anst. Phantom Planet
weeL: Daylight/Epic

8y FRANK CORREIA/ALTERNATIVE SPECIALTY EDITOR

Fnce it, guys, if you're gonna get the
girl, you've gotta have a dark side. No,
you don’t have to be a full-on jerk — that
crap went out with high school graduation.
I'm talking a little rough edge, a little mys-
tery. Is he gonna call, or is he gonna spend
all night at the bar with the band? After
all, it’s like Axl Rose said back in the '80s:
Nice boys don't play rock 'n’ roll.

Witb their third album, the five-piece
known as Phantom Planet are definitely
playing the rock card. Fortunately, it
doesn’t come off as some half-assed at-
tempt to act tough. Through and through,
Phantom Planet is a great night out, full
of dirty guitars, background vocals that
sound like barroom taunts and restless
rhythms. The boys have clearly crossed
the street, migrating from the coffeehouse
to the crap-ass tavern where the jukebox
is too loud and the beer completely
American.

Oddly enough, it’s a group of West

Coasters taking up the New York City °

garage flag. From the bombastic beats
and scuzzy bass opening of “The Happy
Ending,” you know this ain’t the same ol’
song and dance for the Planet-eers. You
can almost picture them throwing the
gauntlet down before The Strokes. Tracks
like “Making a Killing” rumble along
noisily, and “Badd Business” practically

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?
Call me at 310-788-1658
or e-mail:
feorreia@rrontine.com

spits at the front row. Bass player Sam
Farrar is the group’s secret’ weapon; his
infectious bass lines propel each song,
and he works seamlessly with new drum-
mer Jeff Conrad.

The shift shows a whole new side to a
group that’s enjoyed more TV time than
most up-and-coming actors. First up there
was drummer Jason Schwartzman, who
had a plum role in Rushmore and recently
left the band to pursue acting full-time.
Lead vocalist Alexander Greenwald has
appeared in Gap commercials and played
a sociopath in the 2001 cult flick Donnie
Darko. Futhermore, bandmembers have
enjoyed face time on shows like Sabrina
the Teenage Witch and Get Real. Currently,
‘California,” the lcad single from Phantom
Planet’s 2002 album The Guest, can be
heard by millions of TV viewers on the hit
series The OC.

But don’t hate them because they're
beautiful. The group’s previous albums
have proven beyond a doubt that they can
play and write, and Phantom Planet con-
firms that talent. Lend an ear to the rau-
cous lead single, “Big Brat,” and you'll hear
a confident rock swagger that sounds
great on the air. Stations like WPLY/Phila-
delphia; WKQX/Chicago; and WWCD/Co-
lumbus, OH seem to think so. “Big Brat”
has steadily pushed its way up the Alter-
native chart for the past month. See what
a little attitude can do for ya?

'?
-

B 4 e M

BRIGNT COLORS.

~ DECGAL uP!

STYLISH? SPUNKY? STREET-WISE?
Sbe'sabnlMlltNmto recall your station name

during the next ratings period. Give her a station decal from
MMWHMmmberwaom

LONG-LASTING.

OURABLE.

WEATNER-RESISTANT.

wnanar oo radiobictaon L oo



www.americanradiohistory.com

16 forl S ALTERNATIVE , - -
< "\« February 13, 2004

(= N ( )

RateTheMusic.com America's Best Testing ternative Songs 12+ | | (v ) TOP 20 SPECIALTY ARTISTS

KY MEDIABAE™ N W

- Persons Men  Women 1. IMA ROBOT fVirgin) "Alive”

Antist Title (Label) TW LW Famillarity Burn  18-34 18-34  18-34 2 DESCENDENTS fFat Wreck Chords) “Nothing With You"
YELLOWCARD Ocean Avenue (Capitol 21 A1 s:% B% 488 381 42 3. EARL SLICK (Sanctuary/SRG) “Believe
STORY OF THE YEAR Unti The Day | Die MovercikReprse) 420 405 84% V7% &1 a3 409 4. YEAH YEAH YEAHS flnterscope) "Maps™
FINGER ELEVEN One Thing (Windup/ a8 389 1% [ a4 404 423 5. LIVING END /Reprise/ "Who's Gonna Save Us

6. MARS VOLTA Universal) “Televators™
SWITCHFOOT Meant To Live (Red ink/Columbial 15 4 A% 25% 407 418 397 ) .

7. HIM Universall “Join Me”
HOOBASTANK Out Of Control islend/I0IMG/ 413 400 B8%  14% 403 404 4l 8. BAYSIDE (Victory) “Masterpiece”
BUINK. 1821 Miss You (Geffen/ 412 41 5% 1% 412 an7 A 9. MIGHTY SIX NINETY (Unsigned) “Beiievabie”
INCUBUS Megalomaniac (Epic/ 410 395 % 1% 405 398 A2 10. ROY Fueled By Ramen) “Something That's Real”
THREE DAYS GRACE (I Hate) Everything About You Uwe/ 409 401 % 3% 39 388 A 11. MURDER BY DEATH /Eyeball/ "Killbot 2000”

LOSTPROPRETS L ast Train Home (Cokimbia) 408 388  68% 5% 3% 406 388 12. RED TAPE (Roadrunner/IOJME) ~Stalingrad”
| LINKIN PARK Numb /Warner Bros ) 405 403 99% 3% 398 398 388 13. AR (Astralwerks) “Cherry Blossom Girl”
| AR Silver And Cold /DreomWorks/laterscope) 401 404 B8%  10% 403 419 396 14. N.ER.D. Virgin) “She Wants Me To Move
L itro) “The 1,2,3,4°
BLINK-182 Fecling This /Geffen/ 398 19 4% 26% 395 405 386 15. START Mitro) “The 1,2.3.4 )
| 16. JOHN FRUSCIANTE (Warner Bros.) “Song To Sing When I'm Lonely”
OFFSPRING Hit That Columbial 397 388  96%  23% 386 388 34 _ o .
1 17. PHANTOM PLANET [Daylight/Fpic) “Big Brat
[ TRAPT Still frame (Warne Bros.) 396 389 93% 3% 385 388 383 18. GREEN DAY Loakout) “Going To Pesalacqua”
I CHEVELLE Closure i/ 398 393 % 20% 381 388 397 19. POLARBEAR fLong Live Crime/ “Hula"
i| FOO FIGHTERS Darling Ntkki (RoswelRCA/ 3.90 403 65% 12% - 3.88 3.78 3.96 | 20. STELLASTAR (Capital) “Silence Is Easy”
{ REDHOT CHILI PEPPERS Fortune Faded (Warner Bros) 388 388 91%  22% 383 382 315 |
JET Ave You Gonna Be My Gir [Eleka/EEG 381 380 9% 35% 379 358 397 L Ranked by total number of shows reporting artist )
SMILE EMPTY SOUL Nowhere Kids /Lava/ 381 383 67% 0% In 3§57 3m - ~
STAIND How About You (Fk/ElektrafEEG) 376 374 1% 2% 374 360 385 Record Of The Wee k
AUDIDSLAVE | Am The Highway finterscope/Epic) 2 A ee% 2% s 316 383
NICKELBACK Figured You Out Roadrunneri0JMG) 371 369 8T%  24% 368 367 368 AR“ES.T‘T::’e o
A PERFECT CIRCLE The Outsider (Vagin/ I 379 59% % 376 315 376 LABEL: Astralwerks
PUDDLE DF MUDD Away From Me (Geffen) 367 372 0% 2% 351 348 382 Sure, those NASA dorks have that Mars Rover poking
and prodding (and occasionally roving) the Red Planet,
GODSMACK Re-Align (Repubbc:Universal 3152 - 65%  15% 338 337 338

but you know that you'll never have a vacation home
LIMP BIZKIT Behind Blue Eyes (Fig/Interscope/ 349 356 81%  30% 50 337 382 there, right? Who needs it | say, when you have the French
duo Air, who bring space down to earth with their smoother-than-moon-cheese
electronica. Following up 2001's somewhat faulty 10,000 Hz Legend. Air strip

DARKNESS | Believe In A Thing... (Must...Destroy/Atiantic) 345  3.24 %% 26% Ja2 w 364

WHITE STRIPES | Just Don't Know What... (Thid Man'¥2) 3.27 = 55%  18% 336 338 334 down the noise and return to the roots of their brilliant 1398 debut. Moon

Safari, with a laid-back 10-track soundscape of alien atmospheres made famil-
Total sample size is 391 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very much). Total iar. Banjos and whistles fiirt with electronics on the delightful "Alpha Beta Gaga,”
Iamilkarily represents the percentage of respondents who recognized the song. Total bor represents the number of respondents who said they are tired while the lead single,"Cherry Blossom Girl,” is Xanax for your speakers. Mean-

of hearing the song. Songs must have 40% famiiarty o appear on survey. Sample composttion is based on persons 12. Persons are screened via the

ile, " + i lectronic tune that's evaded Bill
Internet Once passed. they can take the musiC test based on the format/music preference. Rate TheMusic.com results are not meant to replace callout wuithe, Surﬁ“g on a Rocket” sounds like the electronic tune £ B y

research. The results are imtended lo show opinions of participants on the the Inteenet only. RateTheMusic is a registered trademark of Corgan all these years. Ditch the spacesuit, grab a cocktail, and let Air bring
RateTheMusic.com The RTM system, is available for local radio stations by calling §18-377-5308. RateTheMusic.com data Is provided by the heavens to you. — Frank Correia, Rock Specialty Editor
\ Mediabase Research, g division of Premiers Radio Networks, W, L
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New & Active

BLINDSIDE Al Of Us (Flektra/EEG)
Total Plays: 279, Total Stations: 25, Adds: 2

KORN Y'AN Want A Single flmmortaiEpic)
Total Plays: 270, Total Stations: 19, Adds: 1

OFFSPRING (Can't Get My) Head Around You /Coumbxa/

Total Plays: 269, Total Stations: 12, Adds: 7

CYPRESS HILL What's Your Number? (Columbial
Total Plays: 236, Total Stations: 19, Adds: 13

EVANESCENCE My Immortat {Wind-up/
Total Plays: 225, Total Stations: 12, Adds: 1

BURDEN BROTHERS Beautiful Night fXirtiand Trauma)

Total Plays: 190, Total Stations: 14, Adds: 3

THRILLS One Horse Town (Vg
Total Plays: 150, Total Stations: 11, Adds: 0

DROWNING POOL Step Up Wind'up)
Total Plays: 131, Tatal Stations: 8, Adds: 2

VINES Ride (Capitol!
Total Plays: 120, Total Stations: 38, Adds: 34

DROPBOX Wishbone (Re-AlgryUniversal)
Total Piays: 107, Total Stations: 9, Adds: 0

Songs ranked by totai plays

)

WwWww.americanradiohistorv.com

Indicator

VINES Ride (Capitol)

LINKIN PARK Lying From You (Warner Bros.)

CYPRESS HILL What's Your Number? (Cokimésa/
EVERLAST White Trash Beautiful (istand//0UMG)

314 Love Song MavenckVokano/

THOUSAND FOOT KRUTCH Rawkfist Toorh & NadEMC)

Most Added”

Please Send Your Photos

R&R wants your best snapshots(color or black & white).
Please include the names and titles of all pictured and send
them to:

R&R, c/o Mike Trias: 10100 Santa Monica Bivd.,
3rd Fioor, Los Angeles, CA 90067

Email: mtrias@radioandrecords.com
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Beating The Odds

Melissa Etheridge’s triumphant return

1 t’s been 20 years since Melissa Etheridge left
Leavenworth, KS and headed to Southern California
to give a music career a shot, and it's been 15 years since
her self-titled debut was released. In that time she has
had many hit songs, sold over 25 million albums
worldwide, bared her personal life — the ups, the
downs and the intimate details — to the public and
come through it all stronger, wiser and happier.

Etheridge burst onto the scene in
1988 with her eponymous debut,
which contained the hit “Bring Me
Some Water.” At the time her sound
was a bit more rock-based, and she
beat the odds by gamering quite a bit
of Rock radio support — a format
that is notorious for ignoring female
artists.

In 1989 she returned with Brave
and Crazy, and in 1992 she put out
Never Enough, both selling well over
gold and firmly establishing her ca-
reer. But it was 1993's Yes I Am that
catapulted Etheridge to superstar sta-
tus. The album contained “I'm the
Only One” and “Come to My Win-
dow,” songs that propelled sales well
over 6 million copies. She also won a
Grammy that year for Best Female
Rock Vocalist.

This was also when she decided it
was time to reveal that she lived an
alternative lifestyle. In short order her
personal life and her relationship
with Julie Cypher became an open

Melissa Etheridge

book. During that period she and
Cypher had two children (fathered
by David Crosby through artificial
insemination).

All Hell Breaks Loose

Everything in her life seemed per-
fect, but then all hell broke loose. Her
refationship with Cypher began to
sour, and her creative spirit also
seemed to be suffering, as her next

¥

And over 6,000 so far t
'&.-i‘ KINK, KGSR, W)

“Every time we play Mindy .Sﬁﬂih'.

“*Come To Jesus’ could be a monster

hit for you guys. | get a crazy response
to It. The jocks toid me they got phone

Scannéd- od 8 .

and 2 dozen m

the phones ring off the hook!”
~ Dennis Constantine/KINK

calls about it all week long! ”
4 - Scott Register/WRAX

two albums, 1995°s Your Little Secret
and 1999’s Breakidowon, failed to main-
tain the momentum she had estab-
lished with Yes I Am. It was time to
regroup.

In 2001 Etheridge released the
painfully introspective Skin, which
chronicled the breakup of her rela-
tionship with Cypher and examined
the self-doubt and second-guessing
that one goes through after rejection.
She also published an autobiography,
The Truth Is: My Life in Love and Mu-
sic, which ultimately helped her to
close out a devastating period and
begin the healing process.

Things began to turn around with
the release of her DVD Live ... and
Alone. Also, a new person came into
her life, actress Tammy Lynn
Michaels. Fortified by a strong new
love, Ftheridge set out to reinvent her
career in several ways.

The result is the life-affirming and
upbeat Lucky, which uses her rock
roots as a foundation to explore new
creative ideas. Originally conceived
as a live album containing some new
material, the project evolved into a
studio effort of all new material re-
corded in a way that preserved the
spontaneity of a live performance.

With her first single, “Breathe,”
riding high on several airplay charts
and a Get Lucky Super Club Tour
ready to get underway, Etheridge
took a few minutes to talk about the
universal quality of love, the wisdom
that comes with age and surviving
the demands of the music business.

R&R: What kind of obstacles did you
face when you first started?

ME: To actually succeed in the
music business is an accomplishment
in and of itself. So many talented art-
ists give it a go, and very few get to

| realize their dream. Add to that the

{ scemed pretty

fact that | was a woman breaking into
the rock world and living an alterna-
tive lifestyle to boot, and the odds
slim.

But I'm from the Midwest, and [
still believe in hard work and perse-
verance. Believing in yourself and
making sure you create the best prod-
uct you possibly can makes the dif-
ference. | am very grateful for the
success | have enjoyed aver the years,

R&R: Today's rock — and Rock ra-
dio — is dramatically different from what
it was when you first came on the scene.
In your case, your musical approach has
broadenad enough to allow you new av-

enues of exposure.

-
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A SPECIAL OCCASION melissa Etherioge did a surprise walk-on
performance at KINK/Portiand, OR's big holiday show this past December.
Pictured atter the show are (I-r) Isiana/Lost Highway's Ray Di Pietro, KINK's
Kevin Welch, Etheridge and KINK's Dennis Constantine.

—

ME: My musical expression pro-
gressed naturally over time, but
that's not to say I didn’t make some
conscious choices to move on. If you
want to continue to be successful but
still speak for your fans, you have to
give cach step some serious thought.

1 am starting to realize — especial-
ly with this new album — I can make
something that comes disectly from
my soul and uses all my musical
touchstones while still expanding my
horizons. 1 am certainly still a rock-
based artist, but I am also not afraid
to reach out to some other styles.

R&R: I understand that, with this
project, the search for the key song took
a while, between what you wanted and
what your label envisioned.

ME: 1t did. | was willing to be
open-minded about this. The people
who surround me — such as my
manager and my label, who have
been with me all along — had some-
thing in mind for me that may not
have exactly fit my own vision at
first, but I remained willing to accept
the input. 1 think in a few years I'll
look back and realize that is when |
leamed to compromise without sell-
ing myself out.

There were times when | just want-
ed to grab my ball and go home, but
then | thought, “No, | should just
keep listening and thinking and only
take the step when I'm sure that it is
right for me.”

The song “Breathe,” which is the
first tune I've recorded that [ didn’t
write, was the biggest leap | had ever
taken. When the label said were
sending me the song, | thought, “If
this sounds like ‘Soak Up the Sun,’
I'm gonna shoot myself!” Don't get
me wrong: | think that is a great hit
song, but it is just not me.

But it didn’t sound like that. |
wasn't afraid of the song, and | re-
spected it. | even felt it was some-
thing | could have written myself. It
took me a while to understand that
it wasn't about a broken heart, which
is not where [ am at today. [ realized
that it was about missing your loved
ones back at home. That is something
I could get next to.

R&R: A lot of changes happened in
your life over the past few years. Lucky

clearly represents a different frame of
mind than what uas expressed on Skin.
It's upbeat, confident and exuberant. Are
these new feelings for you, or have they
Just matured?

ME: It's both — new feclings that
have matured. | certainly did not
know the extent of joy 1 could experi-
ence on so many levels: my children,
my wonderful new relationship, the
self-confidence and the centering of
where and who I am. Over the past
two years of making this album those
feelings have matured to become an
integral part of the way I think and act.

It was a revelation for me to get
past my opinion of myself as the
queen of doom and gloom, of unbri-
died desire and passion. Now | seem
to have a more healthy balance in my
life. I guess once you've experienced
the darker side of things, it allows
you to appreciate the other side that
much more. I feel it makes one whole.

R&R: Lyrically, you seem more com-
fortable these days talking directly about
your sexual preference. If you look back,
one could say there has been double-n-
tendre in munty of your songs, but today
you lerve very little doubt.

ME: It has been an evolution for
me. It was funny having recorded
three albums and not being out pub-
licly yet. | was never going to be sing-
ing, “Oh, how | love him,” but [ was
also never going to say, “Oh, how |
love her.” | was going to remain uni-
versal, and | believe that much of
what I still have tosay should remain
that way.

However, the songs on this album
have lyrics that are more direct to the
subject matter | am addressing, For
example, when | wrote “Secret
Agent,” | realized that people were
going to know what | was singing
about because of what they know
about me, but | could still remain
somewhat mysterious about it. The
point is, | was not trying to hide any-
thing; it was simply a cool way to
write that song.

I’ve realized that [ can easily re-
main true to myself and who I am
and still touch on universal themes
that we can all relate to. Communi-
cating with as many people as possi-
ble is job one, after all.
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2 o NORAH JONES Sunrise (Blue Note/EMC) 449 +72° 22119 5 2110 www.rradds.com |
1 2 COUNTING CROWS She Don’t Want Nobody Near (Geffen/ 416 60 20292 14 2310 SRSy TTE VOG- ) %
4 €@ MELISSA ETHERIDGE Breathe fsiand/iMG) 406 445 20251 G  2qjp | CAREWAKED LADIES Tesiing 1,2, 3 fRemsc g
| : ROBERT RANDOLPH Going In The Right Direction (Warner Bros) 7
l 3 4 GUSTER Careful (Paim/Regrise) 356 -7 14764 13 231 INDIGENOUS Want You To Say /Sibvertone/ ¢ |
5 € INDIGO GIRLS Perfect World /pic/ 336 +6 14767 7 2210 | THRILLS One Horse Town Wigey 31
7 O FIVE FOR FIGHTING 100 Years (Aware/Columbia) 322 +7 11561 9 1m JONNY LANG Give Me Up Again A&Minterscape) 3 ,
9 @ THRILLS One Horse Town (Vigin/ 304 +7 10871 10  23/3 | VEARSFOR FEARS Clusest Thing To Heaven (Arista/ 3
11 @  STING Sacred Love (A&Mnterscope/ 295 416 15529 4 2110 fg::"’:;;"“ f:“;:ff':"::":v’fg”ﬁ Banosmnan 1
6 9  DAVE MATTHEWS Save Me (RCA)/ 278 -39 12434 15 20/0 STARSAIOR Sience s Easy /(:.;td/ L 2
17 @ DAMIEN RICE Cannonball (Vector Recordings/Warner Bros.) 275 +40 12001 4 221 ABRA MOORE | Do /Koch/ 2
8 11 JACK JOHNSON Taylor (Jack Johason Music/Universal) 274 -24 13941 1 2110
15 @ JOHN MAYER Clanity (Aware/Columbia) 266 +29 12234 5 18/0
12 13 STEREOPHONICS Maybe Tomorrow (¥2/ 260 -1 11262 14 20/0
14 @ JET Are You Gonna Be My Girl (Elektra/EEG) 255 +13 10191 7 14/0 Most
10 15 SARAH MCLACHLAN Fallen /Arista) 252 -28 16827 20 18/0
16 16 SHERYL CROW The First Cut Is The Deepest (A&M/interscope) 219 17 15904 19 21/0 Increasedplay S !
18 17 JOHN EDDIE If You're Here When | Get Back (Thrill Show/Lost Highway) 216 -4 4418 9 14)2 PLAY
" 5 ARTIST TITLE LABEL(S) INCREASE
23 @ LOS LONELY BOYS Real Emations (Or/Epic/) 210 +24 6282 3 14/0 NORAH JONES S (Bl Note/eMC) n
27 @ RYAN ADAMS Burning Photographs st Highway/OJMG) 203 +33 8125 2 1211 HOWIE DAY She Says /Ep/ +48
19 20  COLDPLAY Moases (Capitol) 173 -37 8158 16 9/0 TRUMAN Moming Light (Geffen/ +47
21 21 JOE FIRSTMAN Breaking All The Ground /Atfantic/ m 27 1776 19 1710 MELISSA ETHERIDGE Breathe (/siand/I0/MG) +45
26 22 ROONEY I'm Shakin® (Geffen/ 170 3 s060 7 140 :"W'“ RICE c-s’g":"ba" Wector RecordngsMarner Bros)  +40
25 23 REM.Bad Day Warner Bros,) 166 8 wns a wo (b O‘J:v"&':c"ém M:‘:j;’:‘::: ;f;’/’ﬁ:::; e
20 24 MATCHBOX TWENTY Bright Lights (Atfantic/ 166 -36 10805 12 6/0 RYAN ADAMS Burning Photograghs (Last Hohway/MG)  +33
28 @ JOSS STONE Fell in Love With A Boy /S-Curve/EMC) 163 +11 11234 2 110 NICKELBACK Someday (Roadrunner/I0JMG) +33
30 @ 3 DDORS DOWN Here Without You (Republic/Universall 185 +31 11449 3 5/0 MAROON § This Love (Octonel/ +32
29 @ KEB' MO’ Let Your Light Shine /Epic/ 150 +13 4249 3 13n
24 28  THORNS Blue {Aware/Columbia) 143 -38 5278 14 14/0
@ MAROON 5 This Love (Octone/J) 137 +32 L1Y)] 1 101
@ 81G HEAD TDDD AND THE MONSTERS !maginary Ships (Sanctuary/SRG) 129 +21 4483 1 m Most
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 2/1-2/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger Play ed Recurren ts
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the charnt. Most Added is the total number of new adds officially TOTAL
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average | ARTST TILE LaseLs) PLAYS
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignied an AQH number. Average Quarter Hour Persons used herein | 0IDO White Flag fArstal 190
with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R. Inc. HOWIE DAY Perfect Time Of Day (Ea/ 186
New & Active JONNY LANG Red Light (A& Miinterscape) m
COLDPLAY Clocks /Caprtol! 158
HOWIE DAY She Says /£pxc/ JONNY LANG Give Me Up Again (A&M/interscape/ TRAIN When | Look To The Sky [Columixa/ 153
Total Plays: 124, Total Stations: 10, Adds: 0 Total Plays: 90, Total Stations: 9, Adds: 3 WALLFLOWERS Closer To You /iterscape/ 150
BEN HARPER Brawn Eyed Blues (Virgin/ WHEAT | Met A Girl (ware/Columbia) JACK JOHNSON Wasting Tame Liack Johnson Music/Universall 139
Total Plays: 110, Total Stations: 10, Adds: 0 Total Plays: 90, Total Stations: 4, Adds: 0 JOHN MAYER Bigger Than My Body /Aware/Columbya) 120
STARSAILOR Silence Is Easy (Capitol/ TEITUR You're The Ocean (Cherry/Universal) LOS LONELY BOYS Heaven /0rEmc/ 127
Total Plays: 102, Total Stations: 10, Adds: 2 Total Plays: 89, Total Stations: 9, Adds: 0 SANTANA H/ALEX BAND Why Don't You & | /Arsta/ 108
VAN MORRISON Evening In June /Bkie Note/EMC) JONATHA BROOKE Better After Al /Bad Dog/VMG) -
Total Plays: 100, Total Stations: 9, Adds: 1 Total Plays: 83, Total Stations: 9, Adds: 1 Detailed station playlists for all R&R
JOHNNY A. | Had To Laugh (Favored Nations/Aed Ink/ STRING CHEESE INCIDENT Valiey Of The Jig /SC/ Fidesty) reporters are available on the web at |
Total Plays: 96, Total Stations: 9, Adds: 0 Total Plays: 77, Total Stations: 7, Adds: 0 P 3 |
— www_.radioandrecords.com. l
Songs ranked by total plays
¥ [i uﬂ @ mﬂ] @ M@ @@@ﬂ X
MOST ADDED AGAIN!
New at: KBCO, WDET, WDOD, KTHX, WRNX, KCLC
Ranked #1 at WFBQ on tour NOW
New & Active
Produced by Ron Fair for Faircraft and Jonny Lang §
Sales = 300,000 ProYools and Recorded by Tal Herzberg g
Mixed by Chris Lord-Alge %

www americanradiohistorv.com
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| think the first time | heard Joss
Stone was at R&R's Triple A Summit
in Boulder, CO, or maybe | just heard
. about her there; the events are a little
cloudy. When | came back home, my
blues show host left me a promo copy
of The Soul Sessions. Attached was a
note with a lot of exclamation points. |
think the last time that happened was
with Susan Tedeschi. @ | took a listen,
and although the album had a iot of
cool songs on it, the obvious choice for a station like
KBXR/Columbia, MO was that White Stripes cover, re-
titied “Fell in Love With a Boy.” ® We played the origi-
nal, and it's a strong song no matter what. Anyone can
¥ do a cover, but the difference with Joss Stone is her ability
to really reinterpret a piece — her sense of phrasing is
fantastic. And then when you're able to tell a great story
after playing it, it's radio gold. @ The tough part is choosing just one
thing to talk about. Is this break going to be about how she's so young?
About 2uestiove from The Roots playing on the song? About the other
covers on the album? About just who Betty Wright is? @ It's a great
problem to have, and it’s a song people are interested in. It's so fun to
feel like you're letting your listeners in on a little secret, and this is defi-
nitely one of those records.

Lana Trezise |
PD/MD, KBXR/Columbia, MO |

—a
1Y -

In just four weeks, Norah Jones’ new
song is at the top of the monitored air-
play chart ... The rest of the top 10 is
also pretty solid at the moment, with
Melissa Etheridge moving up to 3°, In-
digo Girls holding at 5°, Five For Fight-
ing increasing to 6*, The Thriils jump-
Ing up to 7°, and Sting and Damien
Rice (a seven-place jump!) cracking the
top 10 at 8" and 10°, respectively ...
Other projects showing continued growth include John Mayer (15°-
12%), Los Lonely Boys (23°-18°), Ryan Adams (27°-19°), Joss Stone
(28°-25"), 3 Doors Down (30°-26") and Keb' Mo’ (29°-27*) ... Maroon
5 and Big Head Todd & The Monsters debut ... On the Indicator chart
Jones also takes over at 1*, with Indigo Girls moving up to 2*, Mayer
jumping to 4*, Etheridge holding at 5, and Starsailar jumping to 7° ...
| Jonatha Brooke and The Thrills move into the top 10 at 8" and 10°,
| respectively ... Other gainers include Adams, Stone, Sting, Jet, Los
Lonely Boys and Mindy Smith ... Van Morrison, Johnny A., Howle
Day and Maroon S debut ... In the Most Added category, Barenaked
Ladies grab 15 first-week adds (No.1 monitored, No. 2 Indicator), and
Robert Randoiph & The Family Band bring in 14 total adds (No.1
Indicator, No. 2 monitored ... Others having a good first week include
Steadman, Indigenous, Tears For Fears and Abra Moore ... The
Thrills, Jonny Lang, Grant-Lee Philiips, Howie Day, Los Lonely Boys,
Matt Nathanson, Michaei Andrews, Mindy Smith and Steve Poitz

close some important holes. — Joba Schoenberger, Triple A Editer

artist: Norah Jones
weeL: Blue Note/EMC

8y JOHN SCHOENBERGER / TRIPLE A EDITOR

Every now and then an artist comes
along who defies the prevajling in-
dustry logic and strikes a sympathetic
chord with the public. The most recent
example of that is Norah Jones, whose
2002 debut, Come Away With Me, sold
more than 8 million copies, garnered her
five Grammy Awards and made her a
household name.

With a soft and passionate style that
Incorporates pop, jazz, blues and country,
she sweet-talked herself onto a wide vari-
ety of radio stations and into the hearts of
a large segment of the listening public. But
after such huge initial success, one won-
ders whether this sultry 24-year-old can
once again mesmerize us with her allur-
Ing voice and gentle sound. All it takes is
one listen to Feels Like Home to know that
Jones will charm us once again.

Jones hasn't strayed too far from the
vibe of her first album. Feels Like Home
was produced by Jones and the legendary
Arif Mardin, who also produced Come
Away With Me. The sessions included
Adam Levy and Kevin Breit on guitar, Lee
Alexander on bass, Andrew Borger on
drums and Daru Oda handling backing
vocals. In addition, there are guest appear-
ances by Dolly Parton, The Band's Levon
Helm and Garth Hudson, Tony Scherr,
Jesse Harris, Brian Blade, Rob Burger,
Jane Scarpentoni and David Gold.

Jones insists.that she wasn’t over-
whelmed with the pressure of producing
another successful album, although she
will admit that she wanted to make sure
that outside influences didn't steer her in
a musical direction that wasn’t a natural
fit for her. Clearly a good balance has
been struck: The music on Feels Like

A Arnist

Home represents an honest progression
for her, and although this album features
more varied tempos, it in no way compro-
mises the musical universe in which she
is comfortable.

“These new songs have been a wonder-
ful journey,” says Mardin. “This album
isn’t about synthesizers and computers;
it's about Norah being au natural. She
doesn’t need pitch correction. She’s al-
ways in tune, and her voice touches you.
Millions of people around the world feel
the same way.”

Feels Like Home features a nice bal-
ance of covers which Jones easily
makes her own — as well as several origi-
nal compositions. From Townes Van
Zandt’s “Be Here to Love Me” and Tom
Waits and Kathleen Brennan’s “The Long
Way Home” to the Jones-Alexander col-
laborations on “Sunrise” and “Carnival
Town” to Adam Levy’s “In the Morning,”
Jones takes great songs and gives them
a special, timeless quality.

“I'm very proud of my first record, but
| was ready for something a little differ-
ent,” say Jones. “This time | am not quite
as mellow, but it is still pretty low-key. |
am trying to keep my expectations low. |
like having low expectations, because
then if something turns out well, you're
always surprised in a good way.”

To kick things off, Jones was a pre-
senter at this year's Grammy Award cer-
emony and is in the midst of doing all the
important TV variety shows before she
embarks on a three-month tour of the
U.K. and Europe. Look for U.S. dates to
be announced for later this year.

A PENNY SAVED IS
A PENNY EARNED.

Good advice, but today i’s not as simple.

Regardless of your market or format, listeners want to know

the latest financial trends affectino their lives. AP Radio and

Bankrate.com have teamed up to offer the Personal Finance Minute

audio features perfect for local ad sponsorship. Heard exclusively

on AP Network News, it’s just one of many features that can add a

few Ben Franklins to your paycheck. Learn more today by calling

us at 800-527-7234, or visit www.apbroadcast.com.

Ap ranio

www.americanradiohistorv.com

Bankrate.com
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" et T ABEL) wEC e | Americana Spotlight
2 @)  FLATLANDERS Wheels Of Fortune M¥ew West B0l +158 1832 | by John Schoenberger
1 2 C.TAYLOR& C.RODRIGUEZ The Trouble With Humans Lanestar/ 704 -26 11067 | Artist: The Holmes Brothers
10 €  BR5.49 Tangied in The Pines Dusitone/ 588 +155 1407 | Label: Alligator
¢ : Hailing from Christchurch, VA, Sherman (bass, vocals) and
3 4 ROBERT EARL KEEN Fam Fresh Ontons (Audium/Koch/ 547 -16 1799 Wendell (vocals, guitar) Holmes headed to New York City after
4 §  BOTTLE ROCKETS Blue Sky /Sanctuary/SRG) 525 25 5500 high school. After playing in a series of bands, they formed thelr
own ensemble with drummer Popsy Dixon in 1979. It was a
6 6  MAVERICKS The Mavericks (Sanctuary/SRG/ 499 -29 1178 decade before they entered the studio, but in 1990 The Hoimes
. ; Brothers released their debut on Rounder. Over the next Six years
8 @  VARIOUS ARTISTS Cod Mountan Sounduack (OMZSony Mus/ 483 +32 2038 they recorded three more albums for Rounder before signing
5 8§  LYLELOVETT My Baby Don't Tolerate (Curhlast Hghway/ 488 4  ms with Alligator. Speaking in Tongues came out in 2001, and
' through alrplay, touring and press, the group reached new heights
15 0 MARK ERELLI Hilfbilly Pignm (Signiature Sounds/ 472 +118 1391 of popularity. In addition, they have recorded with such artists
, : as Van Morrison, Joan Osborne, Peter Gabriel and Odetta over
I 10 VARIOUS ARTISTS Just Because fm A Woman... Sugar i 468 & e their career. The Holmes Brothers now retum with Simple Truths, once again offering up their own
g Q RODNEY CROWELL Fate's Right Hand [Columbia) 454 +1 14301 | brand of gospel, biues, soul, funk and even country. Produced by Craig Street, this outing features a
' ) diverse collection of covers of tunes by Townes Van Zandt (“If | Needed You"), Gillian Weich
" @  HOLMES BROTHERS Simple Truths (Aligator/ L)) +39 1634 | (“Everything Is Free"), Willie Neison (“Opportunity to Cry") and Hank Williams (“I'm So Lonesome
| Could Cry"), as well as originals such as “Run Myself Qut of Town" and “We Meet, We Part, We
26 MINDY SMITH One Moment More (V: (i 39 1 1253
@ R . Remember.” People wrote, “The Holmes Brothers are the real thing: rugged, honest and undeniably
12 14 ADRIENNE YOUNG Plow To The End Of The Row (Addle Befle) 387 -4 9137 | soulful. What one hears in these voices is something round, real and even by turns ecstatic.”
13 15 EMMYLOU HARRIS Stumble Into Grace Wonesuch/ 3859 4 w1 | Americana News
17 Livin', Lovin’, Losin’... (U 4 :
'6  VARIOUS ARTISTS Liv', Lo, Losir . fiversal Soutf 316 ’ NS WYSO/Yellow Springs, OH's reporting status is on hold due to statfing changes .. . Carol Blanchard
K} o OLD CROW MEDICINE SHOW OCMS Netrwerk) 314 +109 532 | is now the MD for WRNX/Springfield, MA's Americana specialty show, Town + Country. She needs
) i product: WRNX, 98 Lower Westfield Road #3, Holyoke, MA 01044 .. . Wilco multi-instrumentalist
14 18 ALBERT LEE Heartbroak Hill (Sugar Hil m 0 6282 | Leroy Bach has left the band, according to a post on the group's official website. His exit comes as
39 GREENCARDS Movir? On (independent, 308 16 1004 | the Chicago-based combo is completing the followup to 2002's acclaimed Yankee Hotel Foxtrot ...
e ¢ The Americana Music Association will be sponsoring a showcase at this year’s SXSW Conference in
16 20  HOT CLUB OF COWTOWN Continental Stomp (Hightone/ 303 45 5045 | Austin. Slated to perform are Adrienne Young, BR5-49, The Subdudes, The Derailers, Slaid Cleaves
and Reckless Kelly ... Bluegrass star Doyle Lawson will commemorate the 25th anniversary of
18 21 DELBERT MCCLINTON Lve (ew Hest/ 286 26 3851 | torming Quicksilver in a Nashville concert on April 1. Many of the band's previous members will be
18 22 CHRIS KNIGHT The Jealous Kind (Dusltane/ 286 .20 gogg | taking part in the event ... MerieFest 2004 will feature three outstanding instrumentalist contests
during the first two days of the April 29-May 2 event. ... Mindy Smith sold out her record-release
20 23 KARL SHIFLETT ANO BIG COUNTRY Worries On My Mind (Rabel 265 -30 3868 | party at the Nashvilie club 12th & Porter on Saturday Jan. 31 ... Calexico will be releasing an EP
) called Black Heat in April. It features a number of exclusive B-sides, including remixes by Gotan
n 24 MARTY STUART AND HIS... Country Music (Columia/ i “» 8164 | project and Jazzanova. The band is also planning a DVD, Calexico Live at the Barbican: World Drifts
2 25  PAUL BURCH Fool For Love (Bloodshot/ 260 33 3640 | /n. which is due for release in late May.
3 26 DARRELL SCOTT Theatre Of The Unheard /Full Light) 250 24 8422 l Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com. i
% 27 PATTY LOVELESS On Your Way Home (£pic/ 246 -16 s2n M A .
¥ 28 SHELBY LYNNE Identity Crisis (Capitol/ 27 -25 8605 OSt dded
ARTIST TITLE LABEL(S) ADDS
n 2 LITTLE FEAT Kickin It At The Barn (Hot Tomato) 230 23 2370 Grant-Lee Phillips v"g-mia Creeper (Zoe/Rounder) 16
2 30 THAD COCKRELL Warmth & Beauty (Yep Roc/ m 2 az7g | James McMurtry Live in Aught Three (Compadre! =
0\d Crow Medicine Show OCMS Nertwert/ 13
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated Mindy Smith One Moment More (Yanguard/ 1"
radio shows, sateflite radio and internet stations that have agreed to submit weekly spin counts. Tarbox Rambiers Fix Back East (Rounder/ 10
For more information please visit www.americanamusic.org.
© 2004 Americana Music Association. Clumsy Lovers After the Flood ettwerl) "
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TheElephant Debate

The lines between the formats continue to fade

!'m going to talk about the big gray elephant that's
standing here in the middle of the room. After digging
around the charts and talking with several people
about the lines that separate the Christian AC, CHR
and Inspo formats, I’'ve decided to acknowledge the
animal, though everyone else seems to be trying to ig-
nore it. The gap between these formats is shrinking —  Pick the safer tune to put on the
faster than you might imagine.

Let me say first that | understand
that there are natural ebbs and flows
to the music industry that have to be
taken into account. That said, howev-
er, rapid changes are taking place for
this multiformat animal. Here's what
I've noticed over the last year or so.

A Little Meat, Please

Before I jump on this elephant
that nobody has wanted to talk
about — it's been discussed behind
closed doors, but rarely brought be-
fore the industry for an open discus-
sion —1'd like tooffer up some hard
facts for what I will call “The Ele-
phant Debate.”

I'took R&R's charts for the Chris-
tian AC, CHR and Inspo formats
and compared them to charts for the
same formats a year ago. What [ was
looking for were some numbers to
show how the playlists are coming
together. Here’s what I found.

Songs On Both Charts 1/23/03
inspo & CHR 2
AC & inspo 6
CHR & AC ¥

Songs On Both Charts 2/6/04

% Change
Inspo & CHR | Flat
AC & Inspo 9 + 50%
CHR & AC 15 +67%

As you can see, there’s been a dra-
matic increase in the number of songs
appearing on two charts. If you com-
pare the more recent AC chart to the
equivalent Inspo chart — which has
only 20slots — you'll see that almost
half the songs on the Inspo chart are
also on the chart at AC.

There has also been a huge increase
inoverlap between ACandCHR —a
67% gain in just 12 months, so that
fully half the charts now overlap. If
you factor in New & Active tunes, a
mind-boggling 22 songs appeared on
both charts in the Feb. 6 issue.

Whodunit?

So we've determined, simply by
comparing charts from year to year,
that the three formats are centralizing,

There is something
clirious about
someone who
consults a CHR, then
jumps on a plane and
does the same thing
for an Inspo station
in another state.

The next question I pose to the indus-
try is, who s responsible for this? The
honest answer is that we all are.

Is it the labels’ fault? As some-
body reminded me just today, you
need credit to get a credit line, and
you can't get a credit line without
having credit. So goes the industry.
The labels service radio with the sin-
gles they believe that radio will play.
Radio responds by playing the mu-
sic they get from the labels that they
believe their listeners want to hear
— within the context of positive,
Christian compositions.

The quandary at the moment is
that radio holds most of the cards in
deciding what happens next for the
record labels. Radio promoters have
had to make difficult decisions
about which singles to service based
on the trends they are seeing and
hearing at radio. Remember when
labels would service two, three or
even four different singles to differ-
ent formats at the same time? Those
days are long gone.

Safe For The
Whole Industry

With the continued success of
upper-echelon Christian AC sta-
tions, many within that format —
and in CHR and Inspo — feel the
pressure to go the way of safe radio.

Programmers are feeling the need to
give in, in some cases, to the vocal
minority in making playlist deci-
sions for their stations.

1f there are two singles they be-
lieve will connect with their audi-
ence, nine times out of 10 they’ll

air. Why? The reasons may include
not wanting to lose financial part-
ners, not wanting to raise the eye-
brows of their P1s and doing what
their research or consultant tells
them to do.

Speaking of research, many be-
lieve it shouldn’t be allowed to
become the be-all and end-all for
programming decisions. One con-
sultant said it this way: “If a pro-
grammer is going to base all of his
music decisions solely on research,
what does the station need a pro-
gram director for?” There is a lot 0
truth to that observation.

Another big factor in where
Christian radioiis headed is consult-
ants. There are a lot of great consult-
ants working with Christian radio
stations, and many of those stations
are seeing increases in AQH, cume
and TSL.

With that success, some consul-
tancies have begun working all
three Christian formats, many times
with the same person serving all
three. There is something curious
about someone who consults a
CHR, then jumps on a plane and
does the same thing for an Inspo sta-
tion in another state.

Maybe I'm reading too much into
it, but it doesn’t make a whole lot of
sense to me, unless you want those
stations to sound a lot alike in the
long run. This could be part of why |
the three formats are moving to- |
ward common programming phi-
losophies. l

The Passion Factor

I remember when I was a kid lis-
tening to radio, I was intrigued be-
cause the jocks and the PDs pushed
the limits of where radio was at the
time musically. They highlighted
and focused on new music seeming-
ly every minute of every day. They
took chances. They tried new things.
They challenged the very fabric of
safe radio programming —and they
were winning.

The passion of a young WNCI/
Columbus, OH thumped the day-
lights out of what was then the ra-
dio-killer known as WXGT (92X)/

Columbus. Jacor flipped WNCI to

Pop and stomped all over 92X until
WXGT couldn’t take it anymore. To
this day WNCl is considered one of*
the top Pop stations in America.
What has happened to the passion
for doing great radio and taking the
risks necessary to grow cume, rat-
ings, attention, exposure and listen-
ership? | know many people in main-
stream radio circles who have lost it.
The desire and drive to infiltrate a
market seem like things of the past.
With our marching orders coming
from a higher power and with the
very souls of potential listeners in
the balance, shouldn’t we be the
ones taking the biggest risks and
reaping the benefits of those efforts?

The Elephant Speaks

While Christian AC continues to
be the dominant player in the indus-
try — even beginning to beat main-
stream competitors in several mar-
kets — many AC programmers are
coming to believe that gold is the
way to go. More gold and recurrent
music is popping up on playlists
now than at any time in Christian-
music history.

With heritage stations like KLTY/
Dallas hitting the top five in their cov-
erage areas, it's hard to dispute the
strategy. But will gold-based pro-
gramming work in new markets
with a less educated pool of poten-
tial listeners? It depends on who you
talkto,but,asoftoday, nogold_-based
station has hit the Arbitron top 10in
a city with a strong Christian radio
station that is less than 5 years old.

Now please direct your attention
to Inspo radio. If you were to take a
survey of playlist decisionmakers at
the format, you would get a wide
variety of answers to your program-
ming questions. But the bottom line

 is this: The format is seeking a new

identity, and many in Inspo circles
have crossed over into some type of
AC programming, whether they
want to admit it or not.

Then there is the young format
called Christian CHR. If you take a
look at individual playlists from re-

porting stations, you will see vast
differences in musical viewpoints,
with some skewing younger and oth-
ers much older than the much-
talked-about 18-34 demo CHR nor-
mally targets.

But many have decided to pro-
gram in a way that positions them
well with their current listenership
and supporter base. Unfortunately
for the future of this baby format,
that means skewing to a much old-
er listener than most are willing to
talk about.

With our marching
orders coming from a
higher power and
with the very souls of
potential listeners in
the balance,
shouldn’t we be the
ones taking the
biggest risks and
reaping the benefits
of those efforts?

Fade To Black

So the three formats are moving
ever closer together in their pro-
gramming approaches, with CHR
and Inspo continuing to move to-
ward the center, where AC radio has
already pitched its tent.

What is the industry to do? That
is still to be seen. But we do know
this: If we continue to go down the
path we've been on over the past
year, all of Christian radio will
sound more and more alike before
we know it.

x
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Sneak Preview: Ginny Owens

Singer-songwriter redefines Beautiful

{Jih‘ﬁy Owens fans should be eagerly anticipating
the new Rocketown release from this insightful
singer-songwriter. As one who's holding tight to my
pre-release copy, I can vouch for it! Owens, 28, is cur-
rently putting the finishing touches on her April 6
release, Beautiful — her first full-length project since
2002’s Something More.

In the interim Owens tumed out
a well-received EP called Blueprint,
produced by one of her
musical heroes, Margaret
Becker. She’s also been
active on the road, tour-
ing and writing songs.
Eleven tunes from her lat-
est bout of inspiration
made the cut for Banutiful,
and the end resultis anal-
bum that Owens says is
the most honest, accurate
picture of her life she’s ever paint-
ed.

Produced by Monroe Jones, who
worked on Owens’ earlier release
Something More and her debut album,
Without Condition, Beautiful has a de-
cidedly R&B feel. Influences from
Stevie Wonder to India. Arie abound,
and Beautiful shows Owens at home
in a style she’s comfortably settied
into and articulates with ease.

Pianos, synthesizers, drum loops
and strings of all sorts bring Owens’
poetry tolife. Judging by the sound
of the pre-release, the final record
will have a crisp, loose, “live” feel.
Owens relays her simple, singable
songs in the laid-back, girlish vocal
style that gamnered her a 2000 Dove
New Artist award. At times one
wants to hear her just belt it out, but
perhaps we'll get that on the next
record. Beautiful is an appropriate
place for a quieter, gentler approach.

This time around the album'’s fo-
cus falls on Owens’ lyrical rumina-
tions on life, rather than on any
quest to break new musical ground.
Listeners should keep an ear out for
the heartfelt “Beautiful,” which sets
the thematic tone for the album.
“Bread Alone” shimmers with a
groovy, jazzy vibe and sounds like
a tune that Alicia Keys or even No-
rah Jones would cut.

“Who You Are” is another of the
collection’s best. On this intimate
guitar and piano ballad, Owens
tastefully articulates her awareness

&

Ginny wens

of God, not from overt signs and
wonders, but rather “By the way
You make the wind
blow/And the way You
stir my heart.”

Apparent on this disc
is that Owens has discov-
ered the enduring good-
ness of God in her “finest
hour and darkest mo-
ments” (“Always”). Owens
7 recently talked with THE
CCM Urpate Editor Liz-
za Connor about the project.

CCM: Withont giving away too
much, since | know you want fans to lis-
ten and find meaning for themselves in
this record, give us some background
about Beautiful.

“My sense of wonder
has continued to
grow over the years.
Those physical
places in nature have
come to be inspiring,
not only for my
songwriting, but
spiritually as well.”

GO: The reason I called it Basuti-
ful was because lots of these songs
point to the way the Lord is show-
ing me how to view life — to see
myself and others as the beautiful
creatures He intended us to be.

CCM: As listen through your body
of work, you seemt to be a real secker.

GO: As a songwriter and a cre-
ative person, you're always search-
ing for stuff, I think. I don’t always
know what I'm searching for, but
1'm always in this place. In the most

contented times in my life, my mind
is wandering,

If I'm going tocontinue with this,
the only way to move forward is to
have varied experiences, rather than
doing the same thing every day. It's
about me going to a place where |
am more open, honest and comfort-
able with the story 1 have to tell. Be-
cause | know this, [ don’t mind do-

-ing a few uncomfortable things.

CCM: You lost your sight to a con-
genital eye disease at a very young age.
How are you able to paint such vivid
pictures in your songs?

GO: I think part of it is that most
of my friends in life have been able
to see. The people who've gotten to
know me well are the ones who are
comfortable with me. They don’t
change how they speak when they
paint visual pictures with their
words. I've learned something
about visualization in my conversa-
tions with those people.

One of my first tours was A Night
in Rocketown. [Singer-songwriter]
Chris Rice was on that tour, and he
and I got to be good friends. He, be-
ing the descriptive writer that he is,
and a few others, including Wayne
Kirkpatrick [“Change the World"],
were kind enough to describe the
world in detail. They did it in a way
Ydnever heard before— I called them

Because of that, [ leamed to be
even more interested in the visual,
and | started to love nature more. |
had more of a mental picture when
Id go to the ocean or go on a hike,
and those are the times that have
made me aware of God.

For me, that's been a spiritually
moving experience. The time on tour
inspired an initial sense of wonder,
and that was five years ago, right af-
ter my first record came out. My
sense of wonder has continued to
grow over the years. Those physical
places in pature have come to be in-
spiring, notonly for my songwriting,
but spiritually as weil, for me to be
able to say, “1 see God in these plac-
es.”

Traveling has also inspired and
created in me a sense of wonder.
Meeting so many different people,
hearing so many different church ser-
vices and prayers and encountering

/ The CCMUpdate )

Editor
Lizza Connor
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SPINWORTHY

Listen for driving rock
from two new acts

Flicker Records’ newest signees, Kids In The Way, and Inpop Records
newbies Sky Harbor recently released records that top the rock pack
and are sure to appeal to lovers of loud,
obnoxious, punk rock music.

Safe From Losing the Fight, the debut
from Indianapolis-based Kids In The Way,
possesses an all-around aggressive sound
driven by frontman Dave Pelsue’s soaring,
screaming vocals. Drummer Eric Carter,

producers Jason Burkum (Audio Ad

record they envisioned.
Songs

recently

SKY HARBOR

Tour.

Sky Harbor

bassist Nathan Hughes and guitarists Nathan
Ehman and Austin Cobb, along with

The Swift) and Nathan Dantzler (Mortal Treason), add their respective
talents to the mix for a record that radiates energy.

Pelsue, Carter and Ehman formed the Kids’ foundation while they
were still in high school and later added Cobb and Hughes. The quintet
recorded a five-song EP that garered attention from the Christian
music community, and they ultimately landed at their current label
home because of the freedom Flicker gave them to make the kind of

Days” are full of fire and heart and are surely
the album’s standouts. While the band

you can catch them live on the road with
labelmates Pillar, along with Disciple and
Spoken, on the 30-city Underground Uprising

. Arriving with a bit more modern, melodic
pop rock sound than the punk leanings of
Kids In The Way are Inpop’s Sky Harbor. Who Would Have Guessed, the
Phoenix band's debut, leads off with the catchy, upbeat tune “In
Stereo.” Garth Bostic’s smooth, warm vocals, especially on “Who Needs
a Girl” and “Where Did You Come From,” show more polish than grit and
bring to mind Ed Rotand of Collective Soul.

“What If I Doubt” and “Way Too Long” are layered with acoustic and

Kids In The Way

renaline,

like “Hallelujah” and “These Are the

wrapped up 2003’s Festival Con Dios,

electric six-strings, a dose of mild distortion and balanced drumming,

and these tracks really merit a second listen. Willie Bostic (bass.

vocals), Steve Houser (guitars, vocals) and Jonathan Russo (drums)

hold down their parts with perfect timing, making for a record that's

well written and articulated with skill. Who Would Have Guessed,

released a few months back, is a worthy debut that's good enough to

compete in the current Christian rock arena.
so many different lives has made me can'tbe best friends with everybody,
g0, “Gosh, God is really busy*” but I'd like 0 get a better picture of

CCM: Is there anything in particular people, and the only way to do that
that you're most curious about? is to spend more time with them.

GO:I've alwaysbeenahuge peo-  CCM: What does the word minis-
ple analyzer. I can always guess  try mean to you?
something about the people I meet, GO: | don’t think of what I do
like if they’re large or smalL. I can tell every night onstage as ministry. |
a lot about what a person looks like think of it like this: The Lord has al-
from how they talk and how they re-  lowed me to do this, and the minis-
spond tome, and Icanoftentell what  try comes as He's allowed me to
they think about themselves. write different songs. | think minis-

Its interesting. I'm always think-  try is what happens offstage — the
ing about people and wondering  way you serve people, the way you
what they’re like. That's never love people.

changed. That's part of my desire to
be more involved actively in minis-
try. I don’t get to know people very
well, given the nature of touring. 1

For a more in-depth interview with
Ouwens about Beautiful, pick up the
April issue of CCM MAGAZINE.
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1 @) THIRD DAY Sing A Song (EssentialPLG) 1626 +8 12 6012 | run rrindicator.com
3 e MATTHEW WEST More (Sparrow/Universal South) 1570 . +79 10 St ARTIST TITLE LABEL(S) ADoS |
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13 @  NATE SALUE Whatever it Takes (Curt) 985 +48 7 4000
[ 9 12 CASTING CROWNS if We Are The Body (Beach Street/Reunion/PLG) 939 -98 24 3010 M ost
14 @ WARREN BARFIELD Mistaken (Creative Trust Workshop) 892 +35 1" 3 y) d P I [
12 14 ERIN O'DONNELL Wide Wide World finpop s 55 15 3p |/NCreasedpPiays ;
| 18 @ DELIRIOUS? Rain Down (Sparrow 770 +130 4 | F— m:.‘;:.’i( '.
| 15 16 MERCYME Ward Of God Speak /WD) 661 32 a0 2210
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21 @ JOY WILLIAMS | Wonder Beunion/PLG) 526 +12 15 21/1 | JACIVELASQUEZ Unspoken (Word(Curt/Warner Bros)  +13 I‘
17 21 TAIT Lose This Life fForeFrony 524 17 12 26/0 ::;'E’gg':ss’r“j;‘j;’g ;i":o’:’:’m eabka I
24 @ TODD AGNEW Grace Like Rain {Ardent) 520 +43 3 2712 PHILLIPS, CRAIG & DEAN Here | Am To Worship (Sparrow) +88 :
27 @ PHILLIPS, CRAIG & DEAN Here | Am To Worship /Sparrow/ 517 +88 3 20/4 MATTHEW WEST More /Sparmow/Universa/ South) +19
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BETHANY DILLON Beautitul (Sparrow/

Total Plays: 361, Total Stations: 18, Adds: 2

SARAH KELLY Take Me Away (Goree/

Total Plays: 354, Total Stations: 16, Adds: 1

ZOEGIRL Beautiful Name /Sparrow)

Total Plays: 350, Total Stations: 20, Adds: 13

SCOTT RIGGAN | Love You Lord (Spinaing Plates)

Total Plays: 336, Total Stations: 17, Adds: 1

CHRIS RICE Untitled Hymn {Come To Jesus) (Rocketown/
Total Plays: 267, Total Stations: 10, Adds: 0

DAVID PHELPS Arms Open Wide (Word/CurtyWarner Bros.)
Total Plays: 230, Total Stations: 13, Adds: 1
JEFF DEYO fIRITA SPRINGER Bless The Lord /Goree/
Total Plays: 221, Total Stations: 9, Adds: 0
JILL PRILLIPS God Believes In You (Fervent
Total Plays: 215, Total Stations: 11, Adds: 1
MICHAEL GUNGOR Move Me (Verrical)
Total Plays: 202, Total Stations: 8, Adds: 0
BUILDING 429 Glory Defmed (Word/Curty/Warner Bros.)
Total Plays: 198, Total Stations: 12, Adds: 9

Sengs ranked by tatal plays

56 plays of the top spot. Other top 10 artists gaining ground [
include Audlo Adrenaline (11-6, +160) and Avalon (10-8,
+148). Expect one of these two tunes in the driver's seat in |
a few short weeks.

Delirious (18-15, +130) crack the top 15 with one of their
biggest songs in years, “Rain Down,” while Sparrow-mates |
Philtips, Craig & Dean move up a strong four slots (27-23, ,
+88) to gain big-mover status.

New & Active chart seekers include Bethany Dillon (+45),
who is a scant three plays off the chart; Sarah Kelly (+51);
ZOEgirl (+260); and new act Building 429 (+161), who
impact the list for the first time.

BETHANY DILLON

 (Bedutifud MPACTING RADIO NOW!

Already spinning: KHZR  KADI  KBNJ KCMS KDUV KJIL
KLFF  KLRC KOBC KOFR KOKF KSBJ KTLI KTSL
KX0J KZZQ WBVM WCQR WCVK WHMX WJIE WJTL
WLAB WNCB WONU WPER WPRJ WTCR WXHL

In a “skin deep’ culture. it takes a lof to turn an ear. much less a This s
heart. Bethany clearly lays ou! the late night. self-image mind
struggles of a teenager
done with a stelkingly compe
females that ‘wha | am Is quit
BEAUTIFUL Mmeg
N A

g speaks right to the heart of the AC demo. "Beautilu!
gs to the surface those feelings with which every woman deals In
and yes. the target as well This is d40ing 1 gives voice g 0ughts and heart cries of generations
v utsong. as she reminds 18-34 men. Programming { es? Then ‘Beautiful 1s a must add
nough in God's eyes. Rockd The requests have been heavy at KX0J for this one
rotali KX0J. 7 Ok

* For more promotional information please contact Brian Dishon or Jenn Brinn at 800-347-4777

sparrowrecords.com bethanydillon.com  no hype. just hits

radiohistorv.com
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(CHR TOP30 ROCKTOP30
Wi Wik ANTIST TITLE LABELS) R s VB oBGs | MR B ammst e wses W% ks "BEPY sinows
2 0 JEREMY CAMP Right Here /8£C/ 1063 +33 13 2 1 1 SANCTUS REAL Beautiful Day /Sparrow/ 499 4 1] kyi|
1 o JARS OF CLAY Show You Love (EssentialPLG) * 1045 +8 17 m 2 2 PRLAR Further From Myself (Flicker) 480 5 " m
3 0 TDDD AGNEW Grace Like Rain (Ardent/ 945 +78 10 N 3 3 TAIT Numb /Forefront) 472 -9 " 8N
4 ° THIRD DAY Sing A Song (EssentialPLG) 824 +1 12 230 5 ° FALLING UP Broken Heart /BEC) 457 +36 8 am
] o AUDID ADRENALINE Leaving 99 /Forefront) 146 +86 (] 280 4 8 KUTLESS Treason /(BEC) 454 +1 10 35/0
7 6 TAIT Lose Thes Lite (Forefront/ 735 4 15 210 6 SEVEN PLACES Landshide (BEC) o4 +39 1 28i0
8 o MATTHEW WEST More (Sparrow/Universal South) 709 +36 g 200 7 7 XIDS IN THE WAY Halleluah (Fiicker/ 361 22 1] 301
6 8 CASTING CROWNS If Vie Are... Beach StreetReunonFLG! 702 42 ] 1810 8 8  SKILLET Savior /Ardent/ N5 -36 18 26/0
5 9 _PAUL WRIGHT Your Love Never Changes (Gotee/ 675 118 16 1910 1" 2 TREEG3 The Answer To The Question /inpag/ 299 +45 3 3012
1" 10 PLUS ONE Be Love flnpog/ 605 7 10 1910 17 THOUSAND FOOT KRUTCH Rawkfist Tooth & NadEMC) 298 +1 3 255
12 11 SKILLET Savior (Ardent) 575 12 12 16/0 10 0 LAST TUESDAY Retatiation [DUG/ 295 +30 6 2210
15! - @ DELIRIOUS? Ram Down (Sparrow/ v 569 +30 4 2312 9 @ INSYDERZ Call To Arms (Floodgate/ 267 +1 9 20/0
14 D  PILLAR Further From Myself (Ficker/ 567 +27 1 22 @  BIGDISMAL Just The Same MWindup/ % +57 2 256
16 D SARAHKELLY Take Me Away (Gotee/ 580 47 1 14 @  PLUSDNE Poor Man inpag/ 2% +10 & 2m
10 15 FMSTATIC Crazy Mary Tooth & Nad! 536 -98 2 140 15 @ INHABITED Rescue Me /independent/ 229 +1 3 2312
13 16 NEWSBOYS You Are My King {Amazng Love) (Sparow/ 501 -60 24 15/0 18 @ SKY HARBOR Weicome (/ngop/ M 0 3 20/4
i 17 m JOY WILLIAMS By Surprise (Reunion/PLG) 487 +2 16 15/0 12 17 STRANGE CELEBRITY Rise (Squint/CurtyWamer Bros) 212 -34 10 2401
18 @ BARLOWGIRL Harder Than The First Tame (Fervent/ 449 +13 B 15/1 20 @ BARLOWGIRL Harder Than The First Time (Fervent) 209 +1 ] 2318
I 24 @ OUT OF EDEN Love, Peace & Happiness (Gotee/ 435 +97 2 18/4 21 @ TINMAN JONES Say Goodbye (Cross Driven/ 207 0 6 2210
| 21 @ SANCTUS REAL Beautiful Day (Sparrow/ 427 +54 7 1210 23 20  DISCIPLE One More Time (Slan/ 192 3 6 20/t
i 20 @ TELECAST The Way (BEC/ 418 +29 8 1310 @ CURBSQUIRRELS Six /DUG/ 184 +39 1 n
I 19 22 WARREN BARFIELD Mistaken (Creatwve Trust Workshap) 311 -18 q 131 19 22  DOWNHERE Breaking Me Down /Squnt/LurtyWamer Bros) 184 -3 13 1310
| 22 @ DAVID CROWDER BAND 0 Praise Him... SacstgoySparow) 369 +12 8 1210 28 @ MENDING POINT in Transit (Word Of Mouth) 179 0 3 1210
26 @ SEVEN PLACES Landslide (BEC/ k1Y) +35 2 1501 ebul @ P.0.0. Change The World (Arlantic/ 176 +149 1 16
28 @ DOWNHERE Breaking Me... (Squint/CurtyWarner Bros.) 312 +12 6 120 25 25  JONAN33 Faith Like That (Ardent) 176 7 20 1710
29 @ JODY MCBRAYER... Never Alone._. /Sparrow/ 301 +7 1 110 @ NUMBER ONE GUN Starting Line (Floodgate/ 1656 +136 1 1016
27 27  MERCYME Word Of God Speak N0/ 3 8 (] m 13 27 P.0.0. Will You fAtiantic/ 164 -18 17 2010
I 25 28 SWITCHFOOT Gone /Sparrow/ 298 -26 k1] 810 24 28  GSMEGAPHONE Venom /Spundust/ 160 33 14 15(0
23 29  PLUMB Unnoticed (Curt/ : 294 -52 9 1o 16 29  PLUMB Unnoticed /Curty 160 62 16 16/0
30 30  JONAH33 Faith Like That /Ardent/ 264 ~27 13 810 29 30  HOLLAND Shine Like Stars (Tooth & Nadl 157 7 5 1810
28 CHR reporters. Songs ranked by total plays for the airptay week of Sunday 2/1 - Saturday 2/7. 39 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 2/1 - Saturday 2/7.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
BETHANY DILLON Beautihut /Sparrow/ BIG DISMAL Just The Same Wind up/ SEVENTH DAY SLUMBER Spwaing (Crowne/ EARTHSUIT foresgn (Math/
Total Plays: 263, Total Stations: 11, Adds: 1 Total Plays: 175, Total Stations: 8, Adds: 2 Total Plays: 147, Total Stations: 20, Adds: § Totai Plays: 104, Total Stations: 5, Adds: 1
NATE SALLIE Whatever It Takes Curty 20EGIRL Beautitul Name (Sparrow/ JONAN33 Watching You Die (Ardent/ PAUL WRIGHT Your Love Never Changes (Gotee/
Total Plays: 245, Total Stations: 10, Adds: 0 Total Plays: 150, Total Stations: 7, Adds: 2 Totai Plays: 145, Total Stations: 14, Adds: 8 Total Plays: 95, Total Stations: 5, Adds: 0
TREES3 Blessed Be Your Name finpap/ AVALON Al (Sparrow/ GRAND PRIZE Wil It Be The Same (/ndependert/ BLINDSIOE AR Of Us /ElektratEG)
! Total Plays: 234, Total Stations: 10, Adds: 1 Total Plays: 149, Total Stations: 10, Adds: 1 Total Plays: 134, Total Stations: 15, Adds: 1 Total Piays: 88, Total Stations: 7, Adds: 4
M. SCHULTZ You Are A Child... (Word CurlyWarner Bros./ STEVEN C. CHAPMAN Moment Made For_. (Sparrow/ BY THE TREE Contessions Fervent/ MXPX You Make Me, Me (A&M/interscope/
Totai Plays: 219, Total Stations: 8, Adds: 0 Total Plays: 148, Total Stations: 5, Adds: 0 Total Plays: 128, Total Stations: 15, Adds: 9 Total Plays: 68, Total Stations: 4, Adds: 1
ERIN O'DDNNELL Wide Wide World /inpap/ JEFF DEYD fiRITA SPRINGER Bless The Lord (Gotee/ LUCERIN BLUE Chorus Ot The Birds Tooth & Nadl SARAN KELLY Take Me Away (Gotee/
Total Plays: 176, Total Stations: 6, Adds: 0 Totai Plays: 140, Total Stations: 5, Adds: 1 Total Plays: 110, Total Stations: 6, Adds: 0 Total Plays: 67, Total Stations: 5, Adds: 0

.

Service your singles to Very Christian radlo statlon
in the nation with one phone call.

"PraiseDisc is a wonderful tool for stations that  all the greatest m ‘and want it quick! For smaller markets, it may
the only way you can get the hottest in Christian c. For multiple f tations, it is a great opportunity to get the
best in everything from Christian Rock to Inspo! PraiseDisc has made my life so much easier! Thanks a lot!"

A ~ Dr. Jack Jacob, Operations Manager/Music Director

KJTY Topeka, KS, Joy 88 Radio
" used TM Century's HitDisc when | was in mainstream radio and l‘ﬁd Christian Music finally “gets it." PraiseDisc is

a great resource. | love it, | love it, | love it." _ ~ Rod Kittleman, Program Director, KADI
- i e Springfield, MO

Amy Wilken, PraiseDisc Manager
972-406-6822 = awilken@tmcentury.com

ictaon L ooy
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(INSPO Torp20 CHR Most Added
WEX WK ARTIST TMLE LABELIS) n s BES stk m”"’"’"“"’""m s
1 €@  STEVEN C.CHAPMAN Moment Made .. (Sparow) 818 +29 13 20 OUT OF EDEN Love, Peace & Happiness (Gotee/ 4
DELIRIOUS? Roin Down (Sparrow 2
2 @  GEORGE ROWE Everlasting ocketown/ m 4 W90 | g il Just The Same Hindup/ ’
3 ©  CHRIS RICE Untited Hymn (Come To Jesus) Rocketown/ 362 +20 "o BUILOING 429 Glory Defined (Word/CurtyWarner Bros.) 2
Z0EGIRL Beautiful Name /Sparrow 2
4 e M. SCHULTZ You Are A ... (Word/CurtyWarner Bros.) 310 0 15 160 SWITCHFOOT Dare You To Move (Sparrow/ 2
5 5 OARLENEZSCHECH Pray iO) 59 46 1150
10 @ CBUNGSLEY Yos LoveForMe Papetsi Entariaimnen 258 +39 5 M
6 @  PONTOFGRACE TheloveOfCivst WadCutMame Brus/255  +5 " 150
8 @  MARTINS What Mercy Means /Spring i 28 .12 w160
17 ©  JAMIESLOCUM By Your Side (Curty 46 +72 T} 1
7 (D GIGDADDY WEAVE CompietelyFree feneny 204 +2 10 15m
12 Q) WATERMARK. Therels None . Crestive Trust Workshqy 195 0 nooa
15 (B  NICHDLE NORDEMAN Even Then (Sparrow/ 199 +16 5 120
11 13 CASTINGCROWNS fWere. BechSremBenoPigis2. - 31 13 30 | Rock Most Added
9 14 4HIM Fil The Earth Word/CurtyWarner Bras.) 1 4 20 9 | www.rrindicator.com
18 @  CECEWINANS ThistFor You PueSpongsiV) 171 +3 B 10 | MRS TIE Ly A
BY THE TREE Contessions /Fervent/ 9
16 16 FFH Ready To Fly (Essential/PLG) 170 7 19 90 JONAH33 Watching You Die (Ardent/ 8
19 @  PHILLIPS.. Herel Am To Worship (Sparrow) 158 421 3ty | P.0.D. Change The Word (Atlantic/ 6
NUMBER ONE GUN Starting Line (Fioodgate/ 6
13 18 VARIOUS ARTISTS The Gathering (EssentialPLG) 155 28 1 80
14 19 RIVER Glorious fIngrace/ 147 -36 16 110
B> @)  DAVID PHELPS Arms Open Wide WordCurtyWarner Bros 145 +24 s
21 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/1 - Saturday 2/7.
© 2004 Radio & Records.
Rhythmic Specialty Programming
RANK ARTIST TITLE LABEL(S)
1 JOHNREUBEN Move (Gotee)
2 LA SYMPHONY Gonna Be Alright (Gotee/ Inspo Most Added
3 OUT OF EDEN Love, Peace & Happiness (Gotee/ rrindi
4 VERBS Love Triangle (Gotes/ "'m""s"'m;i u;'us“‘-""""'" oos
5 MARY MARY Dance, Dance, Dance lntegnity ; v
6  APT.CORE No Such Thing As Time Rocketown/ SCOTT KRIPPAYNE The Least | Can Do (Spang 5
. SILERS BALD My Heart Wil Sing (EssentiallPLG) 2
7 STUDENT That's it llect) SHAUN GROVES Twilght Rocketown/ 2
9 MARSILL Breathe Stow (Gotee/ KATHRYN SCOTT Heaven Is Our Home (Vertical 2
10 SINTAX.THE.TERRIFIC When | Don’t Show fect/ BETHANY DILLON Beautitul (Sporrow/ 2

BEDECAL cCOMPANY

PfPfenw

More rad'gy
Stati

Stationg
Since '973'

%o & G

BRIGHY COLORS. LONG-LASTING. OURABLE. WEATHER-RESISTANT,
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Jjmadrigal@radioandrecords.com

LATIN FORMATS

Fuego Rock Burns Up

The Airwaves

An interview with host Kike Posada

F tiego Rock celebrated its first year on WRTO/Miami
on Jan. 18. Host and show creator Kike Posada has been
in the rock business for more than 10 years. He’s been
pushing the rock uphill, no pun intended, in a Latin
market that cares little for rock music or anything that
sounds alternative. Certainly, commercial radio has
stayed away from this genre, embracing only those art-
ists who become so popular, such as Juanes, that not

programming them means losing ratings.

In the past year Fuego Rock has
stood its ground in Miami, and Posa-
da has managed to create a four-hour
show on Sunday nights that gets great
ratings. In a recent conversation he
talked about the show and its success.

R&R: Fuego Rock just
celcbrated its first anniversa-
ry on WRTO. How has it
been for you?

KP: We started last year.
It was an important thing
for me to retumn to the FM
dial after almost five years.

programming, but the management
understands that there is an audience
for this music. I'm very grateful to them
for the opportunity. We've created
something special on Sunday nights,
because Miami didn’t havea show like
this. The city went from not
having anything to having
two rock shows on the FM
dial [the other is En Fuegoon
WZTA}, so now Sunday
nights are all about Spanish-
language rock.

R&R: How is the compe-
tition in Miami?

I didn’texpect it, but | was gt | KP: We've developed a
given an opportunity by  Kike Posada  tight relationship with our
then-WRTO PD Leo Vela. audience, and it’s based on
Fortunately, we have been able to  longevity. Many people celebrated the

keep going under the station’s new
management with MD Jesis Salas.
From what | was able to see in the
Arbitron books, we have an 8.0 share,
and, as [ understand it, that is the sta-
tion’s highest share. The show runs on
Sunday nights, and we have a great
audience.

Fueyo Rock’s music doesn’thave many
similarities to the rest of the station’s

fact that we were back on FM. Many
other people found the show while
listening to the station. There are peo-
ple from long ago who still support
us, and that’s the advantage of hav-
ing been in the industry for so long.
But I also focus on content. [ try to
present everything with a good intro-
duction and presentation. I'm not too
much into gossip, but | do like to talk

Himmely of Hoja Seca and Posada.

TIME TO CELEBRATE rriends of Fuego Rock stopped by to celebrate the
show's first anniversary with host Kike Posada. Seen here (I-r) are Tony Yatim
of Factor Sur, Jorge Correa. Fedenco Cogo of Factor Sur, Ivén Irias and Ariel

about the music. Another thing that
has really helped are the many artist
interviews I've recorded throughout
all these years. When [ introduce a
song, | bring out those interviews, and
we can all remember what the band
or artists said about that tune, for ex-
ample. 1 use a lot of sound bites from
past interviews because there’s an ar-
chive I can count on. People enjoy
that.

“We’ve developed a
tight relationship
with our audience,
and it’s based on
longevity. There are
people from long
ago who still
support us, and
that's the advantage
of having been in
the industry for so
long.”

R&R: You do the show alone?

KP: Yes. I'd like to have a co-host,
but radio shows like mine are fragile.
1don’t have a contract. If I bring some-
one else to help me with the show, |
may be affecting their pians, because
I don’t know when this might end. |
can’t guarantee them anything. And 1
can’t go to the station and ask them
tobring in a co-host and pay them; it's
just not possible. | go in and do my
job, and 1 do it alone. The main goal
is for the show to go on.

R&R: The-show runs four hours on
Sundays, but has your audience let you
knnow they want more?

KP: Yes, of course. They would like
ittobe at least one houra day. I would
suggest that the show start at 6pm,
because it now runs from 8pm to mid-
night.

R&R: How do you program the show?
What is the ratio of classic to new ma-
terial?

-

Maana oo oriconadiohbictaon oo

A TRUE ADMIRER Rovert Avarez (1) of Angeles De! Infierno recently
stopped by 1o congratulate Kike Posada on the one-year anniversary of Fuego
Rock.

KP: The show is called Fuego Rock,
but in reality it has become a space for
everyone who is doing interesting
pop. rock or altemative music that is
not getting airplay elsewhere. It's
music that has no outlet in Miami.
Maybe in Los Angeles it does, because
of stations like [KSSE] “Stiper Estrel-
la,” but Miami is a bit hostile to any
product that is not traditional like sal-
sa, ballads, etc. La Oreja De Van Gogh,
for example, didn't get airplay until
much later, when they were proven to
be a success.

1find that | have to play music that
is not rock, and 1 should be question-
ing why I play it. On the other hand, |
understand that some of this pop
music has no other outlet in the city.
There are people who want to lidten
to the pop band Kabah, for example,
and then there are others who prefer
hard rock, metal, etc. | try to have a
balance, and that's what the first three
hours of the show are about. The last
hour is alt about classic tunes of all
eras.
R&R: What's your ardience like?

KP: Our audience is very strong.
They call us a lot. The Mexican popu-
lation is especially supportive. They
live in Miami suburbs like Home-
stead. They request songs by bands
like La Lupita, Caifanes and other
Mexican bands, and we play them,
but we also play recent Mexican ma-
terial. We did a good campaign for the
rock concert Lo Méximo De La Musi-
ca, and it had a really great tumout.
Id say that about 80% of the audience
was Mexican. That's news for us in
Miami, because we always think of
the area as being full of salsa lovers,
but there’s a growing Mexican popu-
lation.

R&R: You also have a publication ded-
icated to rock and alternative music called
Boom. Tell me about it.

KP: Every time there is a change in
the radio station where | do the show,
I remember why the magazine was
born. There was a time when radio
was very unstable — although it
hasn’t changed much. There were
times when [ had a show and times
when [ didn't. My future wasn't look-
ing too clear, but at the same time |

had many opportunities to interview
rock artists.

It was my mother who gave me
some advice. She told me to pick a
path. She told me to do something
besides radio, something that [ was
good at and that could bring in some
income to support myself. [ saw how
many people were in the concert busi-
ness, signing artists, etc. | didn’t see
myself in that side of the industry,
because | had been in the record busi-
ness before.

“The show is called
Fuego Rock, but in
reality it has
become a space for
everyone who is
doing interesting
pop, rock or
alternative music
that is not getting
airplay elsewhere.”

1chose to do something | was good
atand where | could the use the skills
I had learned from my journalism de-
gree. That's how the magazine was
bom. Boom is a biweekly publication
and is now 8 years old. We focus on
music releases, new artists, estab-
lished artists, concerts, artist inter-
views, etc.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
jmadrigal@radioandrecords.com
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This Week In Spanish-Language Music

Radio Corner

José Luls High
PD, KWLN/Wenatchee, WA
We changed everything at the station. There is nothing new
in radio, but we wanted to revamp the station, the way it
sounds and feels to the public. We began the year by changing
the whole structure. The public’s response has been great. I
think they enjoy listening to something different. They like the
contests, the news and the music. " - /
We flipped the morning show with the night show. In the José Luis High
mornings we have great music to help people wake up and get
started on their busy day, and we give local and national news, information,
weather, etc. What is normally thought of a moming show we now have at night,
from 9-11pm. That's when we do the moming-type things like jokes, gossip,
commentaries and all the fun stuff. Pepple have responded very well.

\ )

r )

Radio Y Musica News

® Former Miss Universe Alicia Machado has signed a
contract with Universal Music Latino under the label
Jaleo Music. Her debut self-titled album is due out in
March. The album’s base is rock, but it atso fuses ballads
with pop. “Cémo Decirte Que No” is the first single,
© which hit radio in February. The song's video, directed
by Alejandro Gonzalez Padilla, who has worked with
stars like Man4, Ricardo Arjona and Alejandro Fernan-
dez, was filmed in Mexico City's Zocalo.

“We at Universal believe in Alicia’s extraordinary
tatent and tremendous potential and are eager to be
part of this transition in her career,” said Universal Music Latino President John
Echevarria. “She has spent a long time dedicated to this, her life project. Alicia’s
dedication and energy are exemplary.”

Alicio Mochodo

® José José received some much-deserved recognition for his long career when he
was awarded a star on Hollywood's Walk of Fame. The Mexican superstar unveiled his
star the moming of Feb. 10, and the celebration
continued later that evening with a gala dinner. José
José is among the few Latin singers who have been
given this honor.

® Aleks Syntek has released his new album, Mundo
Lite. The Mexican singer-songwriter has had enormous
success, and his material has often appeared on the
soundtracks to Mexican films. “Te Soné” is the first
single off the new record.

José José

® Mexican actress Mariana Seoane has signed a
recording contract with Univision Music Group. After a successful career in Mexican
soap operas like Rebeca, Seoane has decided to move into the music business. She is
doing it with the help of Los Temerarios leader Adolfo Angel, who produced the
album, which is set to hit the streets at the end of February..

® Merengue band Grupo Manfa are giving their genre a big push with the release
of their new album, Hombres De Honor. This is the group’s third album with Universal
Music Latino, and they have another hit on their hands with the single “Sube Sube,”
which is already hot at radio.

® Son By Four are back in action with a new album, Renace. The band had an
international hit with their self-titled second album and the single “A Piro Dolor.”
After two years of inactivity and changes, they are once again working on their music.
The ballad “Pequedas Cosas” is the first single, which also comes in a salsa version.

BACK FOR MORE aftsr ieaving the rock scene at the peak of their career, the pop rock band
Fobia are back in action. They gave two steliar performances in Los Angeles and one in San Jose, Here
they are during a stop at KSSE/Los Angeies.

CHEERS Jorge Correa (1) is nominated for a Prermio Lo Nuestro as Best New Rock Artist. He's seen here
with Universal Music Latino Southeast Promoter Javier Huerres during a recent stop at WRTOMiami

.-

El Vacilon de laManana . =

Luls Jimenez y Moonshadow 6-10AM

MOVING TO PUERTO RICO Luis siménez and Moonshadow's No. 1 showEl Vaciion De La
Maftana, wiich is on WSKQ-FM/New York, debuted on WZET-FM, WZMT-FM & WZNT-FM (Zeta 93/
Puerto Rico. In typical vaciién style. the pair are promoting their entrance into Puerto Rican territory
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CONTEMPORARY TOP25 TROPICAL TOP25
WE AT TITLE LABELS) . iy W ANTST TITLE LABELIS) fours
1 MANA Tg Lisvaré Al Cislo /Waner ML) 128 1 TOROS BARD Loca Conmigo (Universall 188
2 PAUUNA RUBIO Te Ouise Tanto Unversal . 13 2 VICTOR MARUELLE Tengo Ganas Sony Discos/ L
3 CHSTIAN Te Lismé /BMG) 1156 3 TITO ROJAS H Gallo No Olvids /MF/ 101
4  CHAYANNE Cuidarte El Ama /Sany Discos/ 108 4  NG2 Quitémonos La Ropa (Sany Discos/ 5 |
5  THALIA Carca De Ti (AW Latin/ 18 5  CHAYANNE Cuidarte Ei Aima (Sony Déscos/ o
6  RICKY MARTIN Y Todo Queds En Nada /Sany Discos/ 85 8  GRUPOMANIA Sube Subs Unversal 85
7 LUIS FONS! Quién Te Dio Eso Universall " 7  OBIE BERMUDEZ Me Cansé De Ti /EM Latin/ 73
8  MARCO A. SOLIS Mas Que Tu Amigo [Fanovisa/ 82 8  JERRY RIVERA Mi Libertad [BMG/ n
S OB BERMUDEZ Antes (FM/ Latin) 2 9  PUERTO RICAN POWER Doctor L/&N/ ]
10  SINBANDERA Mientes Tan Bien (Soy Discos/ 85 10  AVENTURA Hermanita (Premium/ 59
11~ LA OREJA DE VAN GOGH Rosas /Sany Discas/ % n ANDY ANDY Voy A Tener Que Olvidarte (Sony Discos/ 58
12 JUANES La Paga (Uniersal n 12 GLORIA ESTEFAN Hoy (Sony Discos/ 52
13 LUIS MIGUEL Te Necesito (Wamer M.L) 10 13 TONO ROSARIC f/TEGO CALDERON Amigo Mio /Wamer M.L) " 51
14 DAVID BISBAL Qusero Perderme En Tu Cuerpo (Universal 62 14 TITO MIEVES wiCONJUNTO CLASICO Vecinita (Wamer M.LJ a7
15  CHAYANNE Un Siglo Sin Ti /Sony Déscos) [} 15  MARIO FELICIANO A Tu Manera No /W) 46
16 LA FACTORIA Todavia (Unversal) 53 16 GILBERTO S. ROSA £ Refrin Se Te Olvidd Sany Discos/ a3
17 ALEJANDRO SANZ Regélame La Sila Donds Te Esperé Wamer M.LJ, a9 17 PAPI SANCHEZ Enamdrame L/&A) 43
18 TRANZAS Mori J&N) 49 18 SIN BANDERA Mientes Tan Bien (Sany Discos/ 2
19  OBIE BERMUDEZ Me Cansé De Ti (FM/ Latin/ a 19 JUANES La Paga (Universal) EY)
20  ALEX UBAGO Sin Miedo A Nada /Warmer M.L) 42 20  SEXAPPEL Mensando La Cola (/SA) 36
21 JUARES & NELLY FURTADO Fotografia Unversal 3 21 TONNY TUR TUN La Pags Karen/ k]
22 OUTKAST Hey Ya! /Ansta) u 22  XAKOTEOQ MIX f/DJ NELSON & VALERIE Te Exitard [Cutting/ kx|
23 SN BANDERA Oue Lioro (Sany Discos/ 2 23 LA INDIA El Hombre Perfecto /Sany Discos/ n
24 EDMITA NAZARIO SiNo Me Amas (Sany Discos) 2 24  EDDY HERRERA Y Tu Amor No Vusive L/8A/ kK]
25  JUAN GABRIEL inocents De Ti /(BME/ 3 25  MANA Te Lisvaré Al Cislo (Wamner M.L) 32
Data is complied from the iirplay week of February 1-7, Data is complied from the airplay week of February 1-7,
and based on 2 point System. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds : Going For Adds
DARNA De Corazin A Coraztn Unversall ALEX “EL 8I2COCHITO" Porgue Yo Te Amo (Sony Disces/
DAVID BISBAL Buleria Usversall CORAZON DE ACERO Una Probadita Baios/
EDITH MARQUEZ Incondicional (Warner M.L/ JUNIOR KLAN Jalaito Babos/
LA LEY Surazul (Warner ML) LOS TAI-0 Cémo Fui A Enamorarme De Ti Sewy Discos/
SHEARY & SNEYLA Me Siento Elevar (Unvwrsal PURD CORAZON Qe Digan /Balos/
1 »

GRKING YOUR RECORDS/
10 RADIO PROGRAMMERS yy4,.

HOTFAX

L IPATE

§ _R’S'GY"”??, - %

" SOINE FOR A0S

ror wore k0. LINDA JOHNSON
305) 766-0054
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Witk ARTIST TITLE LABEL(S) U2 WEK  ARTIST TITLE LABEL(S) ronts
| MONTEZ DE DURANGO Ligrimas De Cristal /Diss/ 229 1 INTOCABLE Soy Un Novato (EM/ Latin) 216
2 BANDA EL RECODO Que Te Ruegue Ouien Te Quiera Fonovise/ 158 2 PALOMINOS Callején Sin Saida (Urbana) 168
3 MARCO A. SOLIS Mis Oue Tu Amigo (Fanovisa) 158 3 DJ KANE La Negra Tomasa (EM! Latin/ 161
4 INTOCABLE Soy Un Novato [EM/ Latiy 148 4 DUELO Un Minuto Més Univision/ _ 123
5  LOS HURACANES DEL NORTE Nomss Por Tu Cuipa Univision/ 140 5 JENMIFER PERA A Fusgo Lento [Univision) 120
6  CONJUNTO PRIMAVERA Ave Cautiva Fonovisa/ 130 6 KUMBIA KINGS flOZOMATL! Mi Gente /EA/ Lati) 117
7 YOLAMDA PERE2 Estoy De Ti Enamorada /Fanowisa/ m 7 IMAN Ya No (Unwision) 108
8  TUCANES DE TIJUANA Amor Descarada (Unversal 108 8  SOLIDO Tal Vez Fredde/ %8
8  PEPE AGUILAR A Piora Susita Unsion/ 104 9 JAIME Y LOS CHAMACOS f/BOBBY PULIDO Conjunito No Morir (Freddie) 98
10 GERMAN LIZARRAGA Mis Terco Oue Una Mula (Disa/ 88 10 RAMHERRERA Muchachita Color Canela /Taias/ %
11 VICTOR GARCIA Mi Funeral /Sany Discos) 84 11 JIMMY GONZALEZ & GRUPO MAZZ Te Lievo En Mi Alma (Freddie/ 87
12 AROMA Por Un Rato fFonovisa/ 82 12 SOUDO Contando Los Segqundas (Freddie/ 79
13 TIGRES DEL NORTE Céusame La Muerte Foowsa) 7 13 BIG CIRCO Una Vez Mis (EM Lativ 64
14 BRISEYDA Por Qué Me Haces Liorar /Plsting) 73 14 LA TROPA F Me Dieron Ganas De Liorar /Freddie/ 61
15 KUMBIA KINGS £/0ZOMATLI Mi Gente (EM/ Latin/ 70 15 JAY PEREZ Mi Destino (Ls Voice) 58
16 JOAN SEBASTIAN Sentimental (Babos/ 68 16 COSTUMBRE Cusnto Te Amo Wamer ML) 50
17 CUISILLOS Vanidesa /Bados) 61 17 MICHAEL SALGADG La Cruz De Vidrio (Fraddis/ 49
18 CONJUNTO PRIMAVERA Hazme Otvidarla (Fonovisa) 59 18 FRIJOLES ROMANTICOS & BOBBY PULIDO Dénde Estd Mi Rara Universal 48
19 K-PAZ DE LA SIERRA Jumbalaya (Procan) 56 19 AB.QUINTANILLA flJOE LOPEZ Me Duele [EM/ Latin) 4
20 PAQUITA LA DEL BARRIO Hombres Malvados /Balios/ 49 20 LA ONDA Agarame La Cintura (EM/ Latin) 40
21 ADOLFO URIAS Oue Me Lieve El Diablo Fonowss/ 49 21 RAMON AYALA La Hoja Y Yo (Freddie/ 39
22 BRONCO “EL GIGANTE DE AMERICA" Dalo Por Hecho (Fonovisa) 4 22 ELIDA REYNA Te Voy A Oividar (Tejas/ 38
23 RIELEROS DEL NORTE Aqui En Cortito Fonovisa/ 45 23 MARCOS OR0ZCO Como Dos Adolescentes [Catabng 38
24 LIBERACION Tres Noches Diss/ 49 24 MARCOS OROZCO De Coraztn A Coraztn (Cataling ki
25 CHON ARAUZA No Podras Diss/ 3 25 ATM Nadie Univision) 32
N Data is complied from the airplay week of February 1-7, - Data is complied from the airpiay week of February 1-7, d
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Add's Going For Adds
AB. QUINTANILLA £JOE LOPEZ Me Dusie FA¥ Lotiy
ALEJANORO LIZARRAGA Susho Sinalosnss Badios/
ANA BARSARA Deja Fonowse/
BANDA MACHOS Te Vas Wamer M.L/
BANDA MAGUEY Porque El Amor Asi Fanowsa/
CABALLO BEGRO Oue Le Corten El Pi Balboa/ CONTROL Mi Nagayita M/ Latin/
CONTROL NG Najayita M/ Lati/ JAME Y LOS CHAMACOS Quisiera Verte Y No Verte (Freddie/
JUAIACU‘AVE[TEMDELIOIYEUM/FIW PRESENCIA Después De Ti (Fraddie/
LOS ANGELES DE CHARLY Y Oué [Fonowisa/
LOS RAZ0S Me Ouiero Morir Bien Loco (BMG/
MOJADO Canciones Rancheras /Fonovisa/
RAMDN AYALA La Hoja Y Yo /Freddie/
SERGIO DALMA Ya Lo Verss Unversal/
L SOLIDD Tal Vez (Fredoke/
r —\
Rock/Alternative | Record Pool
TW  ARTIST Tite Labekts) l TW  ARTIST Titie Latwls)
1 SUPERLITIO Queé Vo' Hacer /8MG) 1 TITO ROJAS El Galio No Olvida (MP/
2 KINKY Presidente (Nettwerk/ 2 BANDA GORDA Sueia (MP)
3 CONTROL MACHETE Bien, Bien (Universal) 3 SON DE CAL! Y Entonces Univision/
4 JULIETA VENEGAS Andar Conmigo (BMG) 4 GRUPD MANIA Sube Sube fUniversal)
5 PLASTILINA MOSH Peligroso Pop (EM/ Latin/ 5 JERRY RIVERA Mi Libertad /8MG)
6 CURANDERQS Dolores (OMP Music/ 6 NUEVA ERA We Belong Togethér (O Music/
7 JULIETA VENEGAS Lento (BMG) 7 SONORA CARRUSELES Vengo Caliente (Fuentes/
8 MANA Te Llevaré Al Cielo /Warner M.L) 8 RICKY Y DIANA Te Olvidé (Univision)
9 LU Ouele /Warner M.L.) 9 ILEGALES Dame Un Chin (Mock & Roll
10 CONTROL MACHETE El Genio Del Dub /Universal) 10 PUERTO RICAN POWER Doctor (J&A)
11 CAFETACUBA Eres /MCA/ 11 TONO ROSARIO f[TEGO CALDERON Amigo Mio Warner M.L)
12 HOJA SECA Vagabundo (Respek/ 12 YANI CAMARENA Noche De Estrellas Ok Music/
13 GUSTAVO CERATI Karaoke /BMG) M 13 BIG BOY & ANGEL LOPEZ Donde Esta EI Amor MP)
14 MALA RODRIGUEZ La Nina (Universal) | 14 FRUKO Y SUS TESOS Pura Candela (Fuentes/
15 ANGELES DEL INFIERNO Cae La Noche /Warner ML) 15 PAPI SANCHEZ Enamorame (J&N)
Songs ranked by total number of points. 17 Rock/Altemative reporters, Songs ranked by total number of points. 23 Record Pool reporters. J
.
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SOUTH

Cox Radio Greenville

Do you hove the creativity ond morket-
ing smorts to develop highly profitoble
od compaigns?

Are you convincing with clients?

Do you consistently out produce others
thot you work with?

Then we wont to talk to youl Cox Ro-
dio, Greenville's top roted ond exclusive
radio stations ore looking to odd on to
their sales force. We need people who
con make things hoppen. People who
are bright, who are resourceful, who ore
highly motivoted ond who wont to moke
o greot living.

Cox Radio is o highly professionol com-
pany and gives you all the tools and
training you need to succeed. Because
of our huge growth, we are looking for
talented individuals at all levels.

If this is you, e-mail your resume to
CoxGreenvilleJobs@cox.com in confi-
dence. Get started in career where you
can have unlimited earnings potential
and a lot of fun too!

Cox radio is an equal opportunity
employer.

Christian
Morning Show

Hot AC Christian station Pulse
FM is looking for a creative,
upbeat, relatable morning drive
talent to take our morning show
to the next level. If you are a
team player who knows how to
work the phones and has great
production skills, rush your
demo package including brief
testimony to: Mornings, Pulse
FM, 61300 Ironwood, South
Bend, IN 46614. EOE. No calls
and no beginners please.

News anchor sought. T&R to Kevin Keith,
White River Broadcasting, P.O. Box 1789,
Columbus, IN 47202-1789. EOE.

CIRCULATION: 310-788-1625

HOW TO REACH US rrni0a

¢ RateTheMusic.com

SHERMAN OAKS,
CALIFORNIA- SALES/
CUSTOMER SERVICE

POSITION AVAILABLE -
RATETHEMUSIC.COM

Premiere Radio Networks, a subsidiary of
Clear Channel Worldwide, is currently
seeking a qualified sales and customer
service representative to focus exclusively
on record labels and related Music Indus-
thy accounts for RatetheMusic.com
RatetheMusic.com is the leading online
provider of radio and music research to
the broadcast and music industry
RatetheMusic.com is a division of
Mediabase/M.1.S {Music Information Sys-
tems) and is based in Sherman Oaks, CA.
with offices in New York, Nashville, Mi-
ami, and Orlando.

JOB DESCRIPTION

In this position you will be the primary
liaison between our company and our
Music Industry Clients, pnimarily in Los
Angeles. The right candidate will report
directly to the SVP Operations/Music
Sales of the company, and will nave ex-
cellent prospecting and selling skills, a
passion for music, a knowledge of mu-
sic research, and have experience clos-
Ing in a short sales cycle. The perfect can-
didate must also possess the ability to
maintain the highest standards of cus-
tomer service, and build relationships
with and manage multiple accounts
within the Music Industry.

QUALIFICATIONS

Minimum 3 years sales and/or client ser-

vice at a successful company (record la-

bel, radio and/or related company ex-

perience preferred)

*Familiarity with Music Research
*Computer Skills

*Word

*Excel

*PowerPoint

*Excelient presentation and closing skills
*Excellent communication skills
"Passion/knowledge for Music
*Organization skills

*Self-motivated and driven

*College degree required

COMPENSATION
*Base Salary and Commission

For immediate tonsideration, please
email your resume along with a cover
letter and salary history ASAP to
jobs@premiererddio.com

We are an Equal Opportunity Employer

NO PHONE CALLS PLEASE

310-203-8727

moreinfo @ radicandrecords.com

Top Hot AC in Market 30+
seeks Morning Show

* Can you relate to a conserva-
tive yet active  listener? » Can
you see yourself living in a
family friendly ¢ area, * working
for a family friendly company
in a top 30+ ¢ market? We've
already got the music base and
the ¢ audience. We need your
show to give us ¢ stationality.
Rush your package to: Radio &
* Records, 10100 Santa Monica
Blvd., 3" Floor #1115, * Los
Angeles, CA, 90067. EOE.

POSITIONS SOUGHT

Morings, Middays, Afternoons, Evenings,
Overnights, Prod. I've done them all
for 11 years. Joe (231) 933-4195
joemacdonald943@yahoo.com. (2/13)

Pro voicetracker looking for my next gig!
Multi-format exp. Call Steve Knight 509-276-
7222 or steve@theproductionguys.
com. Online samples! (2/13)

OM/PD available now. Multi format
experience w/strong leadership, organiza-
tional and people skills. Todd Martin (304)
295-7470 or emalil: glenmar2@charter.net.
(2/13)

Signature radio voice, non-regional deliv-
ery, team player, prefer jazz & smooth jazz
formats, willing to relocate, Maxine 313.
259.2070. (2/13)

Ten year Country veteran with great pipes/
prod skills. Experienced in all day parts.
will move. Joe (231) 933-4195
joemacdonald943@yahoo.com. (2/13)

20 plus year pro, seeking production/
imaging lab to create. Good pipes,
copywriting, on air too. Prefer Southwest.
Jeff Koski  (361)  937-2272
koski@sbcglobal.net. (2/13)

__OPPORTUNITIES

R&R Opportunities

Free Advertising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
recerved by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings shouid be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Onty free po-
sitions sought ads are accepted by e-mail to
Hinares@radioandrecords.com. Address all 20-word ads to
R&R Free Opportunities. 10100 Santa Monica Bivd.. Third
Fioor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per Inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required. add 1/2 inch ($60
for 1x, $50 for 2x). In addtion, all ads appear on R&R'S
website. (www. radioandrecords com).

Biind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply 1o Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to Ninares@radioandrecords.com. Ads are also
accepted by tax: (310-203-8727) or mail. Visa, MC,
AméEx or Discover card accepted. Include card num-
Ber, name as it appears on Credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's isSue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067

RADIO & RECORDS

10100 Santa Monica Blvd.. Third Floor. Los Angeles, CA 90067

Pubfisher.

R&R is published weekly, except the week of December 25, Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. tunds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd... 3rd Floor, Los Angeles. California 30067. Annual subscription plan inciudes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue recefved prior to cancellation. Nonrefundable quarterty rates available. All reasonable care taken bul no responsibility
assumed for unsolicited matenal R&R reserves all rights in material accepted for publication. All ietters addressed to R&R or its
Editors vill be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarty and may appear in the electronic versions of R&R. The writer assumes ail liability regarding the content of
the letter and #s publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records. Inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeies, California 90067,

OPPORTUNITIES/MARKETPLACE: 310-788-1622

RECORDS INC./ 10100 SANTA MONICA BLVD.. THIRD FLOOR. L OS ANGELES. CA 90067 R J=SALAC ol ooy TN

310-203-8727  linares @ radioandrecords.com

NEWS DESK: 310-788-1699 310-203-9763 Q rads ds.com EDITORIAL, OTHER DEPTS:  310-553-4330 310-203-9763 mairoom @ radioandrecords.com
RAR ONLINE SERVICES: 310-788-1635 310-553-4058  kmccabe @ radioandrecords.com WASHINGTON, DC BUREAU:  301-951-9050 301-951-9051 rrdc @ radicandrecords.com
ADVERTISING/SALES: 310-553-4330 310-203-8450  hmowry @ radioandrecords.com NASHVILLE BUREAU: 615-244-8822 615-248-6655  Ihelon@radioandrecords.com
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AIR CHECKS VOICEOVER SERVICES VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ==

+CURRENT #283. KROQ/Kevin & Bean. WCBS-FM/Bob Shannon, WPLJ/
Race Taylor, WIOQ/Freak Show, KJR/Ric Hansen, KRQQ/John Jay & Rich.
CD$13.

+CURRENT #282. KIIS/Valentine, WBCN/Nik Carter, WPOC/Michael J..
WPGC/Donme Simpson, Z100/Cubby, WJMI(Fred Winston, WMOX/Jack
Armstrong. CD $13.

+ PERSONALITY PLUS #PP-191 WPLJ/Scott & Todd, WROR/Loren &
Waily, KMXZ/Bobby & Brad, WWDC/Elliott. $13 CD, $10 cassette.
+PERSONALITY PLUS #PP-190. Z100/Elvis Duran & Z Zoo, WODS/Dale
Dorman, KZOK/Bob Rivers, WMZQ/Ben & Brian. $13 CD, $10 cassette
+PERSONALITY PLUS #PP-189. WIOQ/Chio, Angi & Diego, WBMX/John
Lander, KFMB-FM/Jet! & Jer, KRTH/Gary Bryan. $13 CD, $10 cassette
+ALL COUNTRY #CY-138, WXTU, XHCR, KUSS, KOYT, KiIM. $13.

+ALL CHR #CHR-108. WIOQ, WIMN, WXKS, WPRO-FM, WPHI $13 CD.
+ALL AU #AC-116. KMXZ, WBEB. WPTP, WMWX, WSNI, WSNE. $13 CD.
+PROFILE #5-498 PHILADELPHIA! CHR UC AC AOR Goid Ciry . $13 CO
+PROFILE #5-499 BALTIMORE! CHR UC AC AOR Gold Ctry $10, $13 CO
+PROMO VAULT #PR-55 promo sampies ~ alt tormats, alf market sizes.
$15.50 CD

+SWEEPER VAULT #SV-41 Sweeper & legal ID samples, all formats.
$§15.50 CD

+AAA-1 (Triple A).+CHN-34 (CHR Nights). + 0-25 (All Oidies) +MB-10
{Alternative) +£-28 (ANl Female) +LIK-1 (London) at $10 sach.
+CLASSIC #C-275, KMEL/Howard Hottman- 1984, WLS/Larry Lujack-
1970, KiSIS/Rick Dees-1984. B100/Willy B.-1975, & more! $16.50 CD,
$13.50 cassette

YIDEQ #96. Seattie’'s KMPS/Ichabod Caine, St. Louts’ KYKY/Phillips &

Co., New Orleans’ WEZB/8 Moming Buzz. WCKWNI'IN B., Indy's WZPL/
Dave Smiley. 2 hrs, VHS $30, DVD $35.

+ tapes marked with + may be ordered on cassatte for $3 less

— www.californisaircheck.com
=% CALIFORNIA AIRCHECK ”
Box 4408 - Son Diego, CA 92164 - (619) 460-6104

I8 - (it

“AGAINST THE ROPES”

Interviews with interviews with Meg Ryan,
Omar Epps & Charles Dutton

Download these fres interviews and more at
www.radiolinkshollywood,com

Contact Lori Lemer ot (310)457-5358
(310)457-0000(Faz) radioinks @80l.com (e-mel)

MARKETPLACE

ADVERTISING

Payabie in advance. Order must be typewritien and accompanied by pay-
ment. Visa/MC/AMEx/Discover accepted. One inch minimum, additional
space up to six inches avaitable in increments of one-inch. Rates for R&R
marketplace (per inch):

1 time .$05.00
§ insertions 2%.00
13 insertions 5.0
28 insertions 5.0
§1 insertions 7.0
Marketplace
(310) 788-1622

Fax: (310) 263-8727
e-mail: llinares@radioandrecords.com

\ul ""t‘.'

'ﬂBISCQll 415.388".87[11
VER Ison & 493 et tevery

| LANCE DEBOCK

Higher Ratings
VOICE IMAGING

I To PD’s Who Want
1
| (but can't get started)

NEw IaMAGING VOICES

www.ThatVoiceGuy.com  pownload
www.JonShults.com all 3 DEMOS

www.MattRawlings com Now!

www.radioandrecords.com

MARKETING & PROMOTION

Lianographed On Heavy, Semi-Giuss Paper

 REQUEST FREE
CATALOG AND SAMPLES!

Send 810 photo. ChechM. O, VissMC. inatructions i
1867 E. Flonda Street. Dapt. A Springeld. MO 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

(CA residents add sales tax)

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Musjc

Order via R&R: Seve 20% and get free UPS shipping!™ (*on ULS. orders) ™ ...
Discounted price: $51.96 softcover/$63.96 hardcover

Dunsworth

radio image voice
bobdunsworth.com

312.371.6267

ﬁ DAVE PACKER
Real'
Imaging that brings out your station's personality!
Your sound on your budges.
" www.davepacker.com 609-290-3333

N ROM
JEFF DAVIS
DEMOS ONLINE. WWW.JEFFDAVIS COM

PHONE:

323-464-3500

Charge by phone: 310.788.1621 or send a check to
R&R, 10100 Santa Monica Bivd.. 3rd Floor. L.A., CA 90067
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e National Alrplay Overview: February 13, 2004 .

CHR/POP

CHR/RHYTHMIC

URBAN

w W w W [C
1 1 OUTKAST The Way You Move /Arsta/ L 1 TWISTA fKANYE WEST & JAMNNE FOXX Slow Janu (Atisntic/ 11 TWISTA{/RANYE WEST & JAMIE FOXX Slow Jamz /Atiantic/
3 . NICKELBACK Someday (Roadrunner/IDJMG) 2 USHER fLUOACRIS & LIL' JON Yeah (Arssta) 2 2 BEYONCE Me. Myselt And | (Columiral
2 3 OUTKAST Hey Yal (Ansta/ 3 3 YING YANG TWINS flLIL" JON... Sait Shaker (TVT) 4 . RUBEN STUDDARD Sorry 2004 &/
4 JESSICA SIMPSON With You /Columika/ » 4 J-KWON Tipsy [So So DeliArsta) 3 4 ALICIA KEYS You Don’t Know My Name 4/
9 BRITNEY SPEARS Toxic Uve/ 12 CHINGY One Call Away (DTP/Caprtol) ] USHER f/LUDACRIS & LIL° JON Yeah (Arsta/
8 LINKIN PARK Numb (Warner Bros./ | CASSIDY /R. KELLY Hotel &) 6 KANYE WEST Through The Wire fRoc-A Fela//OJMG)
5 7 BABYBASH Suga Suga (Unversal) " BEYONCE' Me, Myself And | Columbna/ 7 LUOACRIS Splash Watertalis (Def Jam South/I0JMG/
12 o EVANESCENCE My Immortal /Wind-up/ 8 8 NICK CANNON Gigoko (Jive/ 9 YING YANG TWINS fILIL° JON... Salt Shaker (TVT)
6 9 NODDUBT it's My Life /interscope/ 8 9 OUTKAST HeyYa! (Arista/ 13 JAY-Z Dirt Ott Your Shoulder /Roc-A-Fella/IDIME)
7 10 3 00O0RS DOWN Here Without You (Repubhc/Umversali 13 () XANYE WEST Through The Wire (Roc-A-Fella/IDIMG) 8 10 AVANT Read Your Mind (Geffen)
14 O EAMON F° "k It () Don’t Want You Back! 4ive/ 10 11 WESTSIOE CONNECTION Gangsta Nations (Capito) 17 CHINGY One Call Away [DTP/Capitol)
10 12 SIMPLE PLAN Perfect (Lava/ 15 8 LUDACRIS Splash Waterfalls (Def Jam South/IDJMG) 14 JUVENILE fIMANRIE FRESH in My Life (Cash Money/Universal
13 13 LUDACRIS fISHAWNNA Stand Up Def Jam South/iOIMG/ 17 JAY-Z Dirt Otf Your Shoulder (Rac-A-FedalDIME) 11 13 OUTKAST The Way You Move /Ansta/
11 14 KELIS Milkshake (Star Trak/Arstal 7 14 ALICIA KEYS You Don’t Know My Name &/ 15 T.1. Rubber Band Man (Grand Hustie/Atlantic/
24 &5 USHER f/LUDACRIS & LIL’ JON Yeah (Ansta/ 9 15 KELIS Milkshake (Star Trak/Aristal 19 CASSIDY fiR. KELLY Hotel &)
16 GOOD CHARLOTTE Hold On (Epwe/ 14 168 OUTKAST The Way You Move /Arista/ 12 16 OUTKAST Hey Yal (dnstal
2 TWISTA fIKANYE WEST & JAMIE FOXX Siow Jamu /Atlantic/ 18 o EAMON F*“k It {1 Don’t Want You Back) &/ve/ 10 17 KELIS Milkshake /Star Trak/Ansta)
20 SHERYL CROW The First Cut Is The Deepest (4&M/interscabe/ 16 18 JAGGED EOGE Walked Outta Heaven [Columbna/ 20 JKWON Tipsy (So So Del/Ansta/
18 BEYONCE' Me, Myself And | (Columbia/ 21 @ PETEY PABLO Freek-A-Leek 4/ive/ 23 YOUNG GUNZ No Better Love (Def Jam/IDIMG/
17 FUEL Fails On Me (Epic/ 20 YOUNGBLOODZ #/LIL' JON Bamnl (Arista/ 22 TRILLVILLE Neva Eva (BME/Warner Bros.)
26 NICK CANNON Gigolo (/we/ 23 ) G UNIT H1JOE Wanna Get To Know You finterscape/ 24 SLEEPY BROWN f/IOUTKAST | Can't Wait finterscope/ %
29 HILARY OUFF Come Clean (Buena Vista/Hollywood) 24 3 RUBEN STUDDARO Sorry 2004 &) 25 PETEY PABLO Freek-A Leek Wive/
il DIDD White Flag (Arestal 27 2PAC HEMINEM One Day At A Time /Amarw/interscope/ Y MISSY ELLIOTT 'm Really Hot (Goid Mind/Elektra/EEG)
23 KELLY CLARKSON The Trouble With Love Is /RCA/ 25 €F MISSY ELLIOTT I'm Really Hot (Gok! Mind/Elektr&/EEG) 29 G UNIT f/JOE Wanna Get To Know You finterscope/
ki MAROON 5 This Love (Octone/J) 28 € T1.. Rubber Band Man (Grand Hustle/Atlantic) 21 25 JAY-Z Change Clothes (Roc-A-Feda/IDJMG)
32 SARAH CONNOR Bounce /Eprc/ 26 RYAN DUARTE You (Universal! 26 26 JOE More & More Wive/
28 M. LEE f/J. DUPRI Wat Da Hook Gon Be Fo’ ReedUmiversal) k] MARID WINANS §IP. DIDDY | Don’t Wanna Know (Bad Boy/Umversal) 3 @ MASTER P Them Jeans /New No Limvt/Koch!
27 28 JC CHASEZ Some Guts (Dance With Women) Uive/ K} YOUNG GUNZ No Better Love [Def Jam/AOJMG! 30 28 GINUWINE Love You More Epuc/
26 29 CHINGY {/SNODP DDGG & LUDACRIS Hohdae in @D TP/Capitol) 30 AVANT Read Your Mind (Ge/fen/) 31 29 WESTSIOE CONNECTION Gangsta Nations (Capitol)
— €D JANET JACKSON Just A Littie While /Virgin/ 38 SLEEPY BROWN fIOUTKAST | Can’t Wait (nterscope/ 35 €D CARL THOMAS She Is (Bad Soy/Unversal
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
3 DOORS DOWN Away From The Sun (Repubkic/Uneversail NOTORIOUS B.1.G./P. DIDDY!... Victory 2004 (Bad Boy/Universall A T i
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
JANET JACKSDN Just A Littie While /Virgw/ CHINGY One Call Away D TPICapitall C ¥ One Call A D TP/Capital)
TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE TOP 5 NEW & ACTIVE
THREE DAYS GRACE (1 Hate) Everything About You Lve/ MEMPHIS BLEEK F{T.t. AND TRICK DADOY Round Here /Roc-A-Fella/lDJMG) NT Take Youw
ENRIQUE IGLESIAS FIKELIS Not In Love finerscope’ JOE FIG UNIT Ride Wit U Wive/ KNOC-TURN'AL FISNOOP 00GG The Way | Am (L.A. ConfidentiabElekts 2/EEG)
ROONEY I'm Shakin® /Geffen/ JAGGED EDGE What ft's Like /Columbia M. LEE FIJ. PHA & S. BRDWN Luv Me Baby fFo’ Reelliniversal
WESTSIDE CONNECTION Gangsta Nations /Capitol) DAYID BARNER Crank 1t Up (SRC/Unversall JACKI O Siow Down (Poe Boy/Sobe/Warner Bros./
YOUNGBLOODZ FILIL" JON Damn! (Ansta/ BIG TYMERS This Is How We Do /Cash Money/Umiversal) DAVID BANNER Crank it Up /SRC/Unrversal)
CHR/POP begins on Page 26. CHR/RHYTHMIC begins on Page 32. URBAN begins on Page 36.
B e HOT AC [P Y SRR T
w W [ w W
1 0 SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 1 1 3 000RS DOWN Here Without You (Regubkc/Unrversall 1 8 NICKELBACK Figured You Qut (Roadrunner/I0JMG/
2 2 TRAIN Caliing Ali Angels (Columbra/ 2 o SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 2 AUOIOSLAVE | Am The Highway finterscope/Epec/
3 3 UNCLE KRACKER f/DDBIE GRAY Dritt Away Lava/ 3 3 MATCHBOX TWENTY Brght Lights (Atiantic) 4 3 UINKXIN PARK Numb (Warner 8ros./
5 ) JOSHGROBAN You Raise Me Up (143/Reprise/ 4 @ NOOOUBY it's My Lite finterscope) 3 4 PUDOLE OF MUOD Away From Me (Geffen/
4 5 MATCHBOX TWENTY Unwell (Atiantic/ § 5 SANTANA f/ALEX BANO Why Don't You & | /Ansta/ 8 8 JET Are You Gonna Be My Girl /£lektra/€EG/
6 8 SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 6 6 000 White Flag (Arista/ 9 INCUBUS Megalomaniac /Eprc/
9 DIDO White Flag (Arsta/ 7 € WICKELBACK Someday (Roadrunnec/DJMG 6 7 THREE DAYS GRACE (1 Hate) Everything About You Live/
7 8 PHIL COLLINS Look Through My Eyes /Wair Disney/Holywood! 8 8 SARAHMCLACHLAN Fallen (Ansta) 10 0 TANTRIC Hey Now (Mavenck/Repnse/
8 9 COUNTING CROWS Big Yelow Taxi (Geffen/interscope/ 9 9 TRAIN When 1 Look To The Sky Columbea/ 7 9 STAIND SoFar Away FipElektra/EEG)
11 10 CLAY AIKEN Inwisible /RCA/ n EVANESCENCE My immortal (Wind up/ 8 10 TRAPT Still Frame (Warner Bros.)
13 11 SIMPLY RED Survise (simplyred.com/ 10 FIVE FOR FIGHTING 100 Years (Aware/Cokumbial 14 @ GODSMACK Re-Align /Republc/Universal
12 12 CELINE DION Have You Ever Been In Love Epic/ 14 MELISSA ETHERIDGE Breathe (isiand//0/MG/ 13 12 DARKNESS | Believe In A Thing Called Love (Must... Destroy/Atlantic)
10 13 LUTHER VANDROSS Dance With My Father L/ 12 13 MATCHBOX TWENTY Unwell dtiantic/ 11 13 OFFSPRING Hit That Lolumival
16 8 FIVE FOR FIGHTING 100 Years {dware/Cobumina/ 16 MAROON 5 This Love /Octone/J) 12 14 STAIND How About You (Fip/Elektra/EEG)
14 MICHAEL MCOONALD An't No Mountain High Enough (Motown/ 13 OUTKAST Hey Ya! (Ansta/ 15 AUDIOSLAVE Show Me How To Live (interscoperEprc/
15 16 SARAHMCLACHLAN Falen /Anista/ 17 18 JASON MRAZ You And | Both (Elekira¥EG/ 18 LIMP BIZXIT Behind Blue Eyes /Flvinterscope/
17 SIMPLY RED You Make Me Feel Brand New /ssmplyred.com/ 18 JOHNMAYER Clarity Awave/Colomina) 20 3 DOORS DOWN Away From The Sun (Repubdc/Universall
19 MARTINA MCBRIDE This One’s For The Girls /2CA/ 20 LIZ PHAIR Extraordinary (Capital) 17 FUEL Milhon Miles /Epic/
18 19 VIM MCGRAW Tiny Oancer (Curt/ ril FUEL Faiis On Me o/ 19 SHINEDOWN 45 (Atlantic/
20 CHRISTIMA AGUILERA The Vaice Within (ACA/ 19 20 MICHELLE BRANCH Breathe (Maverick/Warner Bros.) 2 TESLA Caught In A Oream (Sanctuary/SRG/
2 SANTANA H/ALEX BAND Why Don’t You & | /Anista/ 26 €@ TOBY LIGHTMAN Deviis And Angels ava/ 16 21 STONE TEMPLE PILOTS Allin The Sut That You Wear /Ariantic/
22 HALL & OATES Getaway Car /U-Watch/ 23 22 SIMPLE PLAN Perfect Lave/ — € JET Cold Hard Bitch ElwktraEEG)
2% 3 DOORS DOWN Here Without You (Reputlic/Unrversal) 27 @ X0 ROCK Cold And Empty (Top Dog/Ariantic/ 22 23 APERFECT CIRCLE The Outsider (Virgin/
23 24 ROD STEWART fICHER Bewitched, Bothered And Bewddered L/} 24 24 CLAY AIXEN Invisible (RCA/ - @ XI0 ROCX Jackson, Mississippi (Tog Dog/Atiantrc/
27 ' SEAL Love's Divine (Warner Bros.) 29 SEAL Love's Divine (Warner Bros./ 23 25 RED HOT CHILI PEPPERS Fortune Faded (Warner Sros.)
28 SUZY K. Gabriel (Vadum/ 28 NORAH JONES Sunrise [Bhw NoreEMC) 28 @ TRAPT Echo (Warner Bros./
25 27 CELINE DIOW Stand By Your Side /Epic/ 25 27 COUNTING CROWS She Don't Want Nobody Near (Geffen/ 25 27 CHEVELLE Closure Epic/
29 RUBEN STUDDARD Sorry 2004 L/ 0 DEFAULT (Taking My Lite Away /7VT) 28 8 METALLICA The Unnamed Fesling /ElektraEG/
- %80 DOUST It's My Lite dinterscape) -4 FEFE DOBSON Everything (IslandXO/MG/ - FINGER ELEVEN One Thing (Wind-up/
K. ABENAR Song 4 U Nkunm/ 33 30 CMRISTINA AGUILERA The Veice Within (3C4/ 24 30 DEFAULT (Taking My) Life Away /7VT) P——
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED

MARTINA MCBRIOE This One's For The Girls /RCA/

#1 MOST INCREASED PLAYS

FIVE FOR FIGHTING 100 Years (Aware/Columbia/

TOP NEW & ACTIVE
WYNDNRA | Want To Know What Love Is [Curt)
~ BABYFACE The Lonehness fAnsta/
MICHAEL BUBLE Sway (/43/Reprise/
KENNY LOGGINS | Miss Us /Al The Best)

S AC begins on Page 50.

BARENAKED LADIES Testing 1, 2, 3 (Reprise/

#1 MOST INCREASED PLAYS

EVANESCENCE My immortal Wind-up/

TOP 5 NEW & ACTIVE
JET Are You Gonna Be My Gid (Flektra/EEG)
HIMBERLEY LOCKE 8th World Wonder (Curt/
JANET JACKSOR Just A Littie While (Virgin/
3 000RS DDWN Away From The Sun /Repubhic/Uneversai)
HOOBASTANK The Reason (Isiand/I0JMG/

AC bogins oa Page 58.

PUDDLE OF MUDO Heel Over Head /Geffon/

#1 MOST INCREASED PLAYS

JET Coid Hard Bitch (Elektra/FEG)

TOP 5 MEW & ACTIVE
SEVENDUST Broken Down (TVT)
DAMAGEPLAN Save Me (Flektra/fEG/
PUOOLE OF MUDD Heel Over Head (Geffen/
LO-PRO Sunday (Geffen!
COURTNEY LOVE Mono (Varge/

ROCK bagins on Poge 07.
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National Airplay Overview: February 13, 2004
URBAN AC COUNTRY SMOOTH JAZZ

w W tw Tw = tw Tw

11 ALICIA KEYS You Don't Know My Name (// 1 1 ALAN JACKSON Remember When /Arista/ 11 JAZTMASTERS Pusrto Banus /Trasin N Rhythm/
4 RUBEN STUDDARD Sorry 2004 LY/ 2 TOBY KEITH American Soldier DraamWorks/ 4 CHRIS BOTTI indian Sumsmer /Cokumbsa/

3 AVANT Read Your Mind (Geffen/ 4 TiM MCSRAW Watch The Wind Blow By Lurt/ 2 MICX COLIONNE High Fivin® (2 Keys Musxc/

8 LUTHER YANDROSS Think About You L/ § TERRI CLARK | Wanna Do It AN /Mercery/ 5 KIM WATERS The Ride /Shanscive/

2 5 R KELLY Step in The Name Of Love (five/ 8 BRAD PAISLEY Little Moments /Arista/ 3§ DAVENXOZ Honey-Dipped [Caprtal!

§ 6 JOE More & More Urve/ 8 MARTINA MCBRIDE in My Daughter’s Eyes /RCA/ 8 8 PRAFUL Sigh Rendezvous/N-Coded)

7 7 GERALD LEVERT U Got That Love (Call It A Night) (Eletra¥£G/ 9 TRACE ADKINS Hot Mama (Capitol) 9 RICHARD ELLIOT Sty (GRPVMG)

9 OUTKAST The Way You Move (Arsta/ n SARA EVANS Purfect (RCA/ 7 MICHAEL MCOONALD Ain't No Mountain High Enough (Motown/
n WILL DOWNING A Milion Ways /GRPYMG/ 10 JIMMY WAYNE | Love You This Much [DreamWorks/ 18 STEVE COLE Everyday Wamer Bros./

12 BABYFACE The Loneliness (Ansta/ 14 KEITH URBAN You'll Think Of Me (Caprol! 8 10 JIMMY SOMMERS Take My Heart... (Gemu/thgher Octave/
10 11 KEM Love Calts (Motown/Universal) 12 BUDDY JEWELL Sweet Southern Combort {Covumbia) 10 11 SEAL Touch Warner Bros.)

8 12 MUSIQ Forthersght D/ SolIBMG! 15 JOSH TURNER Long Black Train MCA/ 13 @ DAVID BENOIT Watermelon Man (GRPIYMG)

15 8 SMOKIE NORFUL | Need You Now /(EM/ Gospel) 16 RASCAL FLATTS Mavyberry /Lynic Street) 1113 DARYL HALL She’s Gone (Rythm & GroovelLiguid 8/
177 BEYONCE' Me. Myselt And | Columbia) 17 GARY ALLAN Songs About Ran /MCA/ 17 8 HIL ST. SOUL For The Love Of You (Shanachee/

14 15 ERYXAH BADU Back In The Day Motown) 24 K. CHESNEY f/UNCLE KRACKER Wheri The Sun Goes Down /BNA/ 18 PETER WHITE Talkin' Bout Love (Covumbia/

13 16 JAGGED EDGE Walked Qutta Heaven (Colomiva/ 18 CLINT BLACK Spend My Tame (Equity Music Group) 14 16 LEE RITENOUR Inner City Blues /(GRP/YMG/

18 0 GERALD LEVERT Wear It Out (Flektra/EEG/ 20 JOE NICHOLS Cool To Be A Fool Unrversal South) 18 17 MARC ANTOINE Funky Picante (Rendesvous/

16 18 ARETHA FRANKLIN Wonderlul (Arista/ 21 BLUE COUNTY Good Littie Girls (Asylum/Curb/ 23 @) PAUL BROWN 24/7 (GRPIYMG/

19 SILK Side Show (Ligind 8) 23 DIERKS BENTLEY My Last Name /Caprtol 22 ) BASS X Vonni /Ligead 8/

2 JAVIER Beautitul U R (Caprtal) 22 CAROLYN DAWN JOHNSON Sinple Lite /Ansta/ 20 20 DOWN TD THE BONE Celar Funk (Narada/

20 VAN HUNT Seconds Of Pleasure [Lapitol) 26 KELLIE COFFEY Texas Plates /BNVA/ 21 21 PAMELA WILLIAMS Atterglow (Shanachie)

23 KINDRED THE FAMILY SOUL Stars (Muiden Beacl/ 27 TRACY LAWRENCE Paint Me A Birminghan: (DreamWorks/ 25 RICHARD SMITH Sing A Song /4440

22 KEM Matte: Of Tame /Motown/ 30 ¥X) GEDRGE STRAIT Oesperately (MCA/ - EUGE GROOVE Livin' Large Narada/

24 24 ASHANTI Rain On Me Murder inc JOJMG) 3 JOHN MICHAEL MONTGOMERY Letters From Home /Warner Bros./ 24 KIRK WHALUM Oo You Feel Me (Warner Bros./

27 8 CARL THOMAS She is (Bad Boy/Unrversal) 28 BRIAN MCCOMAS You're in My Head /Lyric Street/ 26 NORAH JONES Sunsise (Biue Note/EMC)

- HIL ST. SOUL Preces /Shanacivel 29 BIG & RICH Wild West Show (Warner Bros.) 27 PAUL TAYLOR Steppin’ Out (Prak/

26 27 AL GREEN | Can't Stop /Bive Note/EMC) 32 CLAY WALKER | Can't Sleep (RCA/ - JEFF GOLUB Pass It On (GRP/VMG)

25 28 BRIAN MCKNIGHT Back Seat (Gettin” Down) (Motown/ u PATTY LOVELESS On Your Way Home /Epc/ 30 NAJEE Eye 2 Eve (W-Loded)

- @ MONTELL JORDAN Bottom Line iKoch/ 35 REBA MCENTIRE Somebody MCA/ - BRIAN BROMBERG Bobblehead 4440/

29 30 MANHATTANS Turn Out The Stars /ove Lee/ 33 PAT GREEN Guy Like Me (Repubiic/Universal South) 28 30 HIROSHIMA Revelation Heads Up/

*#1 MOST ADDED .
DWELE Hold On (Vagin/

#1 MOST INCREASED PLAYS

RUBEN STUDDARD Sorry 2004 &Y/

TOP 5 NEW & ACTIVE
MARY MARY Dance. Dance. Dance flategnty/
ANTHONY HAMILTON Charlene (So So Def/Arista)/
EN VOGUE Ooh Boy Funky GirkBeat Exchange/
MUSIQ Whoknows (Def SoulI0/MG/
GOAPELE Closer /Columiva/

URBAN begins on Page 36.

ACTIVE ROCK

3

1 1 LINKIN PARK Numb (Warner Bras./
2 : NICKELBACK Figured You Out (Roadrumnent/MG/
8 AUDIOSLAVE | Am The Highway finterscope/Epic/

3 4 THREE DAYS GRACE (1 Hate) Everything About You Uive/
5 5 OFFSPRING Hit That (Cakmbia/

7 @ INCUBUS Megalomaniac Zak/

4 7 PUDDLE OF MUDD Away From Me (Geffen/

8 GOOSMACK Re-Align (Repubdc/Universall

9 STAIND How About You (FiwElettrafEG)

13 A PERFECT CIRCLE The Outsider Hirpiy

10 11 LIMP BIZXIT Behind Bhse Eyes [Fiinterscape/
1112 JET Are You Gonna Be My Gl (BektrafEEG/
1213 TRAPT Sl Frame Wanser Sres)

" TANTIIC Hey Now (Mavericl/Raprisel

7 ; SHINEDOWN 45 Atkawric/

2 FUEL Million Miles Eaic/

15 17 SEEVMER Gaseline Minsap/
b3 TRAPT Eche Mavaer Broe/

2 LOSTPROPHETS Last Train Hewe ICokmise/

19 20 STAMID SeFar Away FinEinttraEs)

% DAMAGEPLAN Sove Mo Eheina s

4] KON Y'AD Want A Single fimemortaffipic/

16 23 NOGBASTANN Out 01 Contrel Zeiand/MG)

% 0 SEVENDUST Breken Down (7VT)

2 25 SMILEEMPTY SOUL Nowhers Kids Love/

% DARKNESS | Bekove In A Thing Called Love Mst...Destroy/Ationtics
b)) 3 DOORS DOWN Away Fram The Sun /Rapubic/linversal
] LOPRO Sendey Gotiaw/

0 29 METALLICA The Unnasmed Fesling ElntrrafEQ)

37 @) IO ROCK Jacksen, Mississipyi (Tap Dag/Ationtic/

#1 MOST ADDED

MONTGOMERY GENTRY If You Ever Stop Loving Me [Columoia/

#1 MOST INCREASED PLAYS

KENNY CHESNEY FIUNCLE KRACKER When The Sun Goes Down (BNA/

TOP NEW & ACTIVE
SCOTTY EMERICK The Coast Is Clear (DreamWorks/
COLT PRATHER | Won't Go On And On (Epwc/

COUNTRY begins on Page 41.

ALTERNATIVE

™
€ INCUBUS Megalomaniac /pic/
2 LINKIN PARK Numb (Warer Bros.)
© AUDIOSLAVE | Am The Highway finrerscapeltpic/

4 OFFSPRING Hit That (Cokunbia/

5 JET Are You Gonna Be My Girl (Flekira/EEG/

6 THREE DAYS GRACE (I Hate) Everything About You Live/
NICKELBACK Figured You Out /Roadiunmer!OJMG)
LOSTPROPHETS Last Train Home (Cokumbia/

BLINK-182 | Miss You (Geffen
FINGER ELEVEN One Thing Windu/

11 SWITCHFOOT Meant Te Live (Red ink/Cokwniva/

" DARKNESS | Bafieve In A Thing Called Love Mus?... Destroy/Atientic)
1 STORY OF THE YEAR Untd The Day | Oie Maverick/Raprise/

10 14 STAMID How Absut You FinBittrasE6!

7 A PERFECT CIRCLE The Outsider Vipin/

18 AR Siver And Cold (OreamiVarkglisterscope)

18 17 FOO FIGNTERS Darfing Nikki MeswalCA/

19 LIMP BIZXIT Bohind Biue Eyes FiMrarscope/

2 COURTIEY LOVE Mass Vipid

. ] 311 Love Seng Maverici/Vokcano)

BLINK. 182 Fosling This /Getiaw/

27 TRAPT Eche Warmer Sras./

» NOOBASTANK The Ressen siandWI/NG)

% YELLOWCARD Ocoen Averus (Capitad

2 CHEVELLE Closure £pic/

32 WITE STRIPES | Just Don't Know What To Do With Mysell (Thiv/Adan?2/
k] GOOSMACK Re-Align Rapublic Unversal
2

4

2

PI[OND AN —wE

00680

28 CRYSTAL METNGO Bon Tee Slew 12/
29 PUDDLE OF MUDD Awey From Me Gorfan/
30 RED NOT CIILI PEPPERS Fortune Faded (Warner Bres./

#1 MOST ADDED
JET Cold Hard Bitch (Elektra/EEG)

#1 MOST INCREASED PLAYS

. TRAPT Echo (Warner Bros./

TOP 5 NEW & ACTIVE
AUTOMATIC BLACK Go Yous Way /Anista/
MUSHROOMHEAD Crazy (Repubdic/Universal)
JOSH TOOD Shine (Todd Entertainment/XSRECORDS)
SOW Redefine /RCA/

SLOTH Dead Generation (Hafywood/

ROCK begins en Page 67.

#1 MOST ADDED

VINES Ride (Capital)

#1 MOST INCREASED PLAYS

HOOBASTANK The Reason dsland/I0IMG)

TOP 5 NEW & ACTIVE
BUINDSIDE Al Ot Us (Elekira/FEG)

» KORN Y'Ail Want A Singie fimmorta¥Epic)
OFFSPRING (Can’t Get My) Head Around You (Columina)
CYPRESS HILL What's Your Number? (Columbia/
EVANESCENCE My immortal (Wind.up/

ALTERNATIVE begins en Page 73.

Lanana oo ot ol obioton o oo o

#1 MOST ADDED

EUGE GROOVE Livin’ Large Narada/

#1 MOST INCREASED PLAYS

CHRIS BOTTI Indian Summer (Columina/

TOP 5 NEW & ACTIVE
DAVIO SANBORN !sn't She Lovely /GRP/YMG)/
ERIC MARIENTHAL Sweet Talk (Poak/
WILL DOWNING A Milion Ways (GRPVMG)
OAR SIEGEL FIBONEY JAMES In Your Eyes Narve [ anguage/
BRIAN HUGHES Wherever You Are (4440)

Smooth Jazz begins on Page 63.

TRIPLE A

™
€ NORAH JONES Sunrise (Blve Note/EML)
2

£3

COUNTING CROWS She Don’t Want Nobody Near (Geffen/

MELISSA ETHERIDGE Breathe (istand/OJMG)
4 GUSTER Cavetul Paim/Reprse/
INDIGO GIRLS Perfect Word /Epic/
FIVE FOR FIGHTING 100 Years (Aware/Columinal
THRILLS One Horse Town Vepn/
STING Sacred Love (4&A/Interscope/
DAVE MATTHEWS Save Me (RCA/
17 (0 DAMMEN RICE Camonbal (Vecter Racordings/Warner Bras.)
JACK JOHNSON Tayior Uack Jonson Music/Universall
15 @ JOHNMAYER Clarity (AwareCobmba/
STEREOPHOMICS Maybe Tomemew (V2/
14 @ JET Are You Gonna Be My Girl Elstura£G/
SARAN MCLACNLAN Fallen rista/
SNERYL CROW The First Cut Is The Deepest (A&Mwerscape/
JONN EDOIE 1 You're Hore When | Get Back (Tivil Showrt ost Highway/
ba] LOS LONELY BOYS Resl Emetions Onfiac/
27 RYAN ADAMS Burning Photegraphs €37 Highway MG/
COLOPLAY Moses Capitad
JOE FIRSTMAN Brosking Al The Ground (Ariaenc/
ROONEY I'm Shekin' /Seffan/
23 REM. Bad Doy Warner Sros)
24 MATCNBOX TWENTY Bright Lights (Ariseoc/
! JOSS STONE Fell In Lave With A Bey (S-Cane/EMC)

W W W -

o =
£

3 DO0RS DOWN Here Witheut You (Repubbic/Universal/
KES’ MO’ Lot Your Light Shine £ic/
28 TNORNS Biws (Aware/Cokemia)
MAROON § This Love Dctanel//
- ummmmmms—m

o #1 MOST ADDED

BARENAKED LADIES Testing 1, 2, 3 /Reprise/

#1 MOST INCREASED PLAYS

NORAH JONES Sunrise /Bive Note/EMC)

TOP 5 NEW & ACTIVE
HOWIE DAY She Says (Eoxc/
BEN HARPER Brawn Eyed Blues Vagm/
STARSAILOR Silence Is Easy (Capitol)
VAN MORRISDN Evening In June (Sive Note/EMC)
JOHNNY A. | Had To Laugh (Favored Nations/Red ink

IRASYNR

.

TRIPLE A begins em Page 78.
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By Erica Farber

ight after night, there is one person in radio
who grabs listeners by the heart: Delilah.
Heard by over 6 million people each week in
over 200 markets, she loves everything about
being in radio. The best word to describe this
phenomenon in AC radio would be real.

A role model for women, Delilah openly
declares that being a mother comes first in
her life, and she is mom to seven children,
ranging in age from 19 to 3.

Getting into the business: It was a long
time ago, 31 years this year. My third-grade
teacher once duct-taped my mouth shut, and

1 had to get all my hair cut off because she wiapped the
tape all the way around my head. That was probably the
telltale sign that I would make a living off of talking.”

First radio job: “1 was in the seventh grade and won a
speech contest. The men who were the judges owned a local
radio station. They set up a program where I would do
school news and sports a couple of times a week on the air.
They hired me when I got into high school on a part-time
basis. I worked six days a week from 1pm till sundown,
when the station went off the air. This was in Oregon.”

Taking her show national: “I started this show in
Seattle 20 years ago at KLSY. It was called Lights Out. I took
the show from No. 13 to No. 1 in just two books. I knew it
could be bigger. I knew we could grow it, but I knew I
couldn’t do it from Seattle. I left and went to Boston and
tried to get syndicated there. That didn‘t work. I got fired
and moved to Philadelphia and tried to get syndicated
there. That didn't work. I got fired and moved back to
Boston and tried to get syndicated there. That didn't work.
1t had never been done before, and the traditional
syndicators would look at me and go, ‘Are you high? Sure,
you had success in Seattle, but that was a fluke. 0K, you
had success in Seattle and Philly and Boston, but it’s not
going to play. Nobody listens to nighttime AC. Nobody
cares.”™

The turning point: “A guy named Ken Spitzer and a
guy named Mike McVay believed in me enough to say, Let's
take it for a test drive’ Mike got me three stations to start
with. Ken gave me a facility to work out of and paid for the
satellite uplink and the phone lines. Those were our two big
expenses. Janie, my producer, and I worked our asses off,
For 10 months we busted our hump until we had a track
record and something to show ‘See, it can be done’ Then
Ken started shopping it.”

A description of the show: "I try to reach as many
people as I can with hope and inspiration. I want people
who are listening to know that God loves them and that no
matter what they're going through, good times or bad
times, there’s a commonality in all of us, a thread that runs
through everyone’s lives. If you can hang on to that and
hang on to your faith, things will get better. I try to offer’
hope.”

96 * R&R February 13, 2004

DELILAH

Radio Personality, Jones Radio Networks

Prepping for the show: “The truth is, 1 just live
my life and talk about it on the air. When something
silly or goofy or touching happens during the day, I
make a note of it. I carry a yellow pad with me
everywhere. Then [ share those stories on the air. I'm
constantly reading. I read everything I can get my
hands on. I incorporate a lot of the stuff I read.
Newspaper and magazine articles or books are kind of
woven throughout. but the biggest element of my show
is just me living my life to the fullest and then
reflecting that back.”

Biggest challenge: ~Balance. 1 have no
organization. I've tried everything. I've tried the Power
Planner books, the Add a Page books — I've tried it all.
1t doesn’t work. You just do the best you can do and
pray. I want to be a good mom, an emotionally
available and present mom. I don't want my kids
growing up and saying; ‘Mom was great on the air, but
she was never there for us! Being emotionally avaitable
and connected to my kids while also being someone
who's extremely competitive and loves to kick ass,
that’s the toughest part.”

State of the industry: “It's very, very sad. If one
of the big automakers lost a quarter of its customers
over a four- or five-year period, they would say, ‘What
are we doing wiong? Let’s fix it! Radio has lost a
quarter of its listening audience over the last couple of
years. Instead of going, ‘What are we doing wrong?
Let’s fix it. they go, ‘Oh, let’s cut more talent, let’s add
more commercials, let’s test more music. Let’s pretend
that satellite radio isn't happening’ Radio is such a gift
and such a powerful medium. It needs to maximize its
effectiveness, which is doing theater-of-the-mind stuff,
touching people’s hearts and inspiring people.”

The answer: “General managers, program
directors, station owners and these huge conglomerates
need to stop saying, How can we cram more
commercial content into the hous, and how can we
come up with more trite things that mean absolutely
freaking nothing? Instead, they need to say, How can
we groom talent to be talented? How can we find
people who are creative and passionate and who do
more than sit there and read our liner cards and who
will interact with their listeners?

“1 tell this to people all the time. They ask. How
can somebody beat you? If somebody wanted to beat
me, it would be so easy. All they have to do is find
what their gift is, then get entrenched and involved in
their community. That's the one area where I can't win.
If you go to your kid's soccer game and talk about it
on the ais, another person who was there is going to go
tell everyone in her neighborhood that she just heard
you. That's what I can't do in each market on a local
level.

“There are plenty of people who are far more
talented than 1 am, They just need to find what that
talent is — music, interviewing, humor, whatever —
and develop it on the air.”

With content a big issue today, what crosses
the line? “Someday we're all going to be held
accountable. No matter what your faith is — Christian,
Jewish, Muslim — pretty much everybody believes thal
someday we're going to be held accountable for our
decisions. If that’s the truth. I would hate to be in the
shoes of a lot of my brethren in broadcasting who are
going to stand in front of an Almighty. whatever their
faith is, and explain why they thought it was OK to be
vile and disgusting and hurtful and hateful and mean
and rude; to influence people with garbage; to be racist
or prejudiced or bigoted: to say hurtful, cruel things in
the name of humor; to degrade women: to play music
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that calls women whores and glorifies abusing women; to
tell jokes that are racist or sexist; or to challenge people to
have sex in a sacred place. I would hate to be standing
before a higher conscience and try to explain that.”

Something about her that might surprise our
readers: “1 still love doing radio. I still get as high today
as I did 30 years ago. At the end of the night, when Janie
and 1 sit and start talking. we're still high-fiving each
other. Well play back the tapes of the best cails or bits and
screech in delight that it came together so weli. When
everything comes together, when you have the perfect call
and you end it on the perfect word instead of dragging on
too long and then go into the perfect song that lyrically
speaks to that call in such a powerful way, it's better than
sex. When you go into a spot break and you do a bit you'd
thought out and kicked around and it comes together
perfectly, it feels so good.” -

Most influential individual: “Chris Mays, my PD when
1 started the show. One of the most amazing women in
broadcasting. She’s a pioneer. She put up with a lot of my
shit when I was young and immature, and she still believed
in me. She saw beyond my personality defects to my talent.
Victor Stredicke, who did the radio cotumn for the Seattle
Times and sort of discovered me. He was a fan of the show
and started writing about me in the local newspaper. He's a
marketing genius. He'd send me ideas all the time on how to
more effectively market myself. Taking it into syndication,
Mike McVay and Ken Spitzer. They believed in me, they
supported me. and they made it happen.”

Career highlight: “Probably Jessie, Janie’s daughter.
Her adoption came about because of our show. That’s about
the biggest blessing of this show.”

Career disappointment: “T've got about 10 million of
them. Hindsight is 20/20. I wish I hadn't flirted with my
boss’ son in Eugene, OR. I wish I hadn'’t divorced my first
husband, my news director, the way I did. I wish, I wish, I
wish. So what? You can’t go back.”

Favorite radio format: “I don't listen very much
arymore, but I used to love listening to good mormning
shows back when people would put energy into their
shows, when they would come up with bits and pre-
produce stuff.”

Pavorite television show: “1 don't watch TV. I don't
even know how to program my VCR.”

FPavorite song: ~Have a Little Faith in Me, ‘When the
Night Comes’ — just about anything by Joe Cocker. Bette
Midler, her older stuff. I love her Rosemary Clooney CD.
Michael Bolton. I love the classic rock we grew up on: BTO,
The Doors, ‘Bohemian Rhapsody™

Pavorite book: “The Bible.”

Favorite movie: “The Rose.”

Pavorite restanrant: “The Wok, a little Chinese
restaurant by the station that we eat at every night.”

Beverage of cholce: “Caffeine-free Diet Coke.”

Hobbies: "Arts and crafts. I'm a sculptor, I do pottery,
I'm a painter, I write — anything artsy-craftsy.”

E-mail address: “d@radiodelilah.com.”

Advice for broadcasters: “Be creative. Stop being
McDonald's radio.”

Advice for talemt: “Find out what your special,
unique gift is, then use that to the fullest. If it's humor, be
funny. If it’s singing, use that on the air. I knew a DJ who
had a beautiful voice. They would do bits where they
would sing a line of a song. and the listener would have to
guess what it was for tickets. If you're not talented in
communications. get the heil out of radio. If you don't
have a passion to communicate with people, if you're not a
storyteller, if you don't love entertaining people, if you're
just doing this because somebody said you have a good
voice, don't do it. Being an effective communicator is far
more than just having a good voice,”
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ooes between the records, why
aren’t you testing that, too?

In 2004, programmers agree that just playing the right music
isn't enough to differentiate a radio station. They're relying
more on their personalities. And they're giving those personal-
ities greater latitude to entertain.

It's more important than ever to find out if your personalities
are on target, and to give them the best possible guidance.

Introducing the Auditorium Talent Test™ from Edison Media
. Research.

: Edison's Auditorium Talent Test™ goes beyond telephone sur-
veys and focus groups. It's a dial test that gives real time feed-
back to your station and talent: information on what works and
what needs to be tweaked. The Auditorium Talent Test"™" gives
you a large enough sample to make useful decisions, instead of

N\ letting your talent's future hinge on the most aggressive
-

respondent in a focus group.

Users of the Auditorium Talent Test™ tell us it's the best
research money they've ever spent. Give us a call and let us tell
you about this exciting new product.

For more information about
Auditorium Talent Test™,
contact Larry Rosin.

edison media research

908-707-4707 / e-mail lrosin@edi S h.com / www.edisonresearch.com
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