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“...ADDITIONAL LISTENING...”

Delilah gives us coublz the imoact.
Listeners tune ir durirg the waek...
and the weekend now which translates into

additional listening.

For people who are sampling he station
over the weekerd ard hear our
best personalities, we have a creat
chance of getting them to | sten to

us or tha weekends.

KEN PAYNE

Program Dir=ctor - WMGF/Crlerdo

RADIO NETWORKS

Call Premiere now ta see if Delileh is available far ycLr stetion 818.377.5300.

Now consulted by Jim Ryan VP of Adult Contemmpo-ary programming Clear Channel.
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CHARITY BEGINS AT RADIO

Radio’s public-service image shines brightly,
thanks to the hundreds of millions of dollars
radio raises annually for countless charities.
This week's Management/Marketing/Sales
section lists 77 organizations that would love
your participation — from favorites such as
St. Jude and Second Harvest to
organizations that benefit disabled veterans
and the children of prisoners. There's
nothing like cause-related marketing to make
your station stand tall, and there’s no better
time to get started than right now.

Pages 9-10

SALES PROMOTION MAKEOVERS

The days of sales and programming clashing
over sales-driven promotions are ending, AC
Editor Julie Kertes learns in the first of a
two-part series. The phrase “If the
salespeople bring the cheese, we will bring
the crackers” captures this new ideology.
Page 52

NUMBER ONES

CHR/POP
+ JOJD Leave (Get Out) (BlackGround/Universal

CHR/RHYTHMIC
* LIL FLIP Sunshine (Sucka Free/Loud/Columbia}

URBAN
« TERROR SQUAD Lean Back (Universal}

URBAN AC
= ANITA BAKER You're My Everything (Blue Note/Virgin)

GOSPEL
« KIERRA SHEARD You Don't Know (EM/ Gospel}

COUNTRY

 TIM MCGRAW Live Like You Were Dying (Curb}
A o

« DIDO White Flag (Arista/AMG)

HOT AC

= HOOBASTANK The Reason {/sland/IDJMG)

SMOOTH JAZZ
* MARC ANTOINE Mediterraneo (Rendezvous)

ROCK
* VELVET REVOLVER Stither (RCA/RMG)

ACTIVE ROCK
« THREE DAYS GRACE Just Like You (Jive/Zomba)

ALTERNATIVE
« THREE DAYS GRACE Just Like You {Jive/Zomba)

TRIPLE A
* COUNTING CROWS Accidentally... {DreamWorks/Geffen)

CHRISTIAN AC
* MERCYME Here With Me (INO/Curb)

CHRISTIAN CHR
« BARLOWGIRL Never Alone (Fervent)

CHRISTIAN ROCK
« SANCTUS REAL Everything About You (Sparrow/EMI CMG)

CHRISTIAN INSPO
* MERCYME Here With Me (INO/Curb)

SPANISH CONTEMPORARY

« KALIMBA No Me Quiero Enamorar (Sony Discos)

TEJANC
« JENNIFER PENA Vivo Y Muero En Tu Piel (Univision)}

REGIONAL MEXICAN
* HOROSCOPOS DE DURANGO Dos Locos (Disa)

TROPICAL

« MARC ANTHONY Valio La Pena (Sony Discos}
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THE INDUSTRY’S NEWSPAPER
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By Cyndee Maxwell
R&R Rock Editor
cmaxweil@radioandrecords.com

The Rock format is
made up of a tight group
of people at radio and in
the record industry. These
people are in Rock be-
cause they love the music
and the lifestyle. It's an al-
liance that welcomes new
members with similar
tastes and attitudes. It's a
place where “rock chicks”
can hold their own despite
the format’s emphasis on
men. It's a coalition of
guys who can still be guys

R&R’s Green To
Head Americana

Music Assn.

Jeff Green has been tapped as

Exec. Director of the Americana

Music Associa-

tion, effective

| Oct. 15. Green

has been R&R'’s

Nashville-based

Exec. Editor since

January 2002 and

will exit that post
on Sept. 15.

A 27-year in-
dustry veteran,
Green is currently in his second
stint with R&R; he previously
spent six years as Managing
Editor and AC Editor, based in
Los Angeles. He told R&R, “I'd
like to thank my friends and
collcagues at R&R. They are an
amazing group of profession-
als, and I will miss working
day-to-day with them very
much.”

Green’s experience includes
nine years in senior management

GREEN - See Page 10

Green

without worrying about
being politically correct or
trying to get in touch with
their sensitive sides.

Taking a cue from The
Who, we're calling this
special Who Are You (we
toyed with the idea of us-
ing the entire phrase, with
the f-word, but cooler
heads prevailed). It is an
arbitrary, random and to-
tally incomplete guide to
the format’s movers and
shakers. It’s also about
those who will move and
shake in the future.

See Page 63
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Sony, BMG Complete Merger

New 50-50 venture led by Lack, Schmidt-Holtz

R&R News Editor
Jgidiow@radioandrecords.com

Sony Music Entertainment
and BMG have completed
their merger, which was first
announced in November 2003.
The new Sony BMG Music
Entertainment is owned 50-50
by Sony Corp. of America and
Bertelsmann, with executives
from both sides making up its
board of directors.

As previously reported,
former Sony Music Chairman/
CEO Andrew Lack will serve
as CEO of the new company,
while former BMG Chairman/
CEO Rolf Schmidt-Holtz will
hold the position of Chairman.
In addition, BMG COO
Michael Smellie and Sony
Music Entertainment Exec.
VP/CFO Kevin Kelleher will
retain their respective roles in
the new company.

Schmidt-Holtz

The joint venture encompasses
Arista Records, Columbia Rec-
ords, Epic Records, ] Records,
RCA Records, LaFace, RLG-
Nashville, Sony Music Nashville,
Sony Classical, BMG UK, BMG
Japan, BMG Ricordi and Sony
Music International.

The new company does not in-
clude the parent companies’ busi-
nesses in music publishing, physi-
cal distribution or manufacturing
SONY BMG - See Page 10

FCC Seeks End To Rules Stay

Switch to Arbitron-defined markets top priority

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

The FCC has asked a U.S. appeals court to reconsider a June
24 decision that extended a stay of the commission’s revised lo-
cal radio-ownership rules, arguing that the stay is preventing the
agency from “implementing regulatory changes that this court has
upheld as a reasonable exercise of the commission’s public-inter-

est authority.”

In a petition to the U.S. Court of Appeals for the Third Circuit,
the commission says the court’s stay of the new local radio-owner-
ship rules — approved by the FCC in june 2003 in a 3-2 vote — is
inconsistent, as it forces the commission to continue to define ra-
dio markets with what the FCC called “the flawed contour-over-
lap methndology.” The court agreed that the FCC could replace the
so-called Concentric Circle Standard with Arbitron-defined markets,
but, under the stay, the FCC can’t adopt the new standard.

Ten Years Of Tim McGraw

‘Indian Outlaw’ launched an enduring

superstar

By Lon Helton & Chuck Aly
R&R Nashville Burean
Ihelton@radioandrecords.com,
caly@radioandrecords.com

Four singles into his ca-
reer, Tim McGraw hadn’t en-
deared himself to radio. His
first two releases, “What
Room Was the Holiday In”
and “Two Steppin’ Mind,”
failed to chart. His third
single, “Welcome to the
Club,” peaked at No. 31 on
the R&R Country chart. The
next one, "Memory Lane,”
struggled to reach No. 46.
From these decidedly inaus-
picious beginnings, however,
McGraw himself engineered
one of the most remarkable
reversals of fortune ever
seen in Nashville.

The linchpin was a song
called “Indian Outlaw” that
virtually everyone in the in-
dustry, with the exception of
McGraw himself, was dead

McGraw

set against. At McGraw’s in-
sistence, the song was re-
corded and released as the
first single from his second
album, 1994’s Not @ Monient
Too Soon. It was a sensation
for a variety of reasons, peak-
ing at No. 11 and paving

See Page 37

FCC See Page 10

Logan Leaves
Citadel For XM
EVP/Prog. Post

Eric Logan has departed the
President/Programming role at
New York-based K
Citadel Broad- [
casting to join
XM Satellite Ra-
dio as Exec. VPP/
Programming.
Logan is current-
ly preparing to
relocate to Wash-
ington, DC and
takes on a post
vacated by Steve Gavenas ear-
lier this year. XM Chief Pro-
gramming Officer Lee Abrams,
who previously reported to
Gavenas, will now report to
Logan.

“We're very pleased that Eric
Logan is joining XM,” said XM
President/CEO Hugh Panero,
who had been handling Ga-
venas’ former duties on an in-
terim basis. “Eric brings expe-
rience in markets large and

LOGAN - See Page 10

Logan

www americanradiohistorvy com
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Establish Your Presence
with Roll-a-Sign™

» Cost-effective and Durable =« Will beat or match competitor’s pricing” =
= Perfect for concerts, events and giveaways =

Roll-a-5ign™ disposable plastic banners are a cost effective way to promote your station, company or special
event. Each banner is printed on high quality, weather resistant, 6 mil plastic film. We can print up to four spot
colors of ink per banner. Depending on the configuartion of your logo, you can get anywhere from 169 to 340
banners on a 1,000 roll.

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™ gets your message
across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a free quotation. If you
have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or €all to place an order!

www.rollasign.com
1-800-231-6074

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200: - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
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Triple A Summit
A Huge Success

The 12th annual R&R Triple A
Summit, held Aug. 4-7 at the Mil-
lennium Hotel in Boulder, CO, af-
forded the Triple A community the
opportunity to attend business-fo-
cused sessions, including a radio
panel called “Are We Playing It Too
Safe?” and a “State of the Industry”
label panel; a special screening of
the film Festival Express; a special
taping of Sounds Eclectic; perfor-
mances by 36 recording acts; and
more. Look for coverage of the sum-
mit on Pages 86-87 of this issue and
followup columns in the Triple A
section over the next several weeks.

STATE OF THE RECORD INDUSTRY R&R Publisher/CEQ Erica Farber moderated a frank and informative session
with Triple A label execs at the R&R Triple A Summit. Seen here are (I-r) Columbia’s Trina Tombrink, Interscope/Geffen/
A&M's James Evans, Lost Highway/Island’s Ray Di Pietro, RCA Victor's Dave Einstein, Farber, Reprise’s Alex Coronfly,
Vanguard's Art Phillips, Verve's Jill Weindorf and Virgin's Ray Gmeiner.

Q2 Earnings Season Winds
Down With Mixed Results

By Joe Howard
.com

The Q2 earnings season wound
down with several top broadcasters
posting increased revenue. While
some companies’ profits matched
Wall Street expectations, a couple
companies’ bottom lines fell short.

One of those companies was
Citadel Broadcasting, whose Q2 net
income rebounded from a loss of
$19 million a year ago to a profit of
$275,000. Per share, Citadel im-
proved froma loss of 20 cents to flat
EPS, missing the 4 cents per share
forecast of Thomson First Call ana-
lysts. However, Citadel’s Q2 net in-
come was affected by depreciation
and amortization expenses of $30.8
million, as well as $900,000 in non-
cash stock compensation.

Citadel’s net revenue grew 13%,
to $107.3 million — 5% on a same-
station basis — while operating in-
come rose from $1.5 million to $12.3
miltion, Free cash flow 56%, to $38.2
million, and station-operating in-

come grew 13% — 7% on a same- |

station basis — to a record $44.5
million. For 2004, the company ex-
pects operating income of approxi-
mately $168 million.

During a conference call with in-
vestors, Citadel Chairman/CEO
Farid Suleman said that if the radio
industry wants to expand its cur-
rent 1%-2% growth trends to the
5%-6% range, managers must stand
firm on long-term pricing, “It's all
a function of discipline in the mar-
kets,” said Suleman, who credited
Clear Channel for its spotload-re-
duction plan but warned that in-
ventory reduction is only a partial
solution. “In the short term, you
will benefit from lower supply, but
in the long term you really want to
have exponential growth,” he said.

Commenting on XM Satellite
Radio’s hiring of Opie & Anthony,
who lost their Infinity gig over broad-
cast indecency, Suleman said that he
believes the FCC must expand its

EARNINGS - See Page 9

Clear Channel has given Se-
attle Market Manager Michele
Grosenick and Sacramento
Market Manager Jerry Del Core
additional duties as Regional
VPs for their respective geo-
graphical areas.

Grosenick, who will continue
to oversee KFNK, KHHO, KJR-
AM & FM & KUBE/Seattle,
adds oversight of the company’s
stations in Albany, Corvallis, Eu-
gene, Medford and Portland,
OR and Centralia, WA. In addi-
tion to overseeing KFBK, KGBY,
KHYL & KSTE /Sacramento, Del

Clear Channel Taps Two RVPs

Grosenick, Del Core add duties in NW region

August 13, 2004 R&R ® 3
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Del Core
Core will handle managerial
oversight for Clear Channel’s
Fresno, Modesto and Stockton,
CA stations.

CLEAR CHANNEL = See Page 10

Grosen/cl.r

' Wallace New Infinity VP/Oldies

Sebastian Appointed WSM-FM PD

| work with and advise the PDs of

WLXX/ Lexington, KY
D John Sebastian has been
named PD of Cumulus sis- |
ter WSM-FM/Nashville, ef-
fective Aug. 16. Sebastian —
who has programmed
Country KZLA/Los Ange-

“Now I'm so thankful to

4 Michael Dickey; Bob Ra-
| leigh; and Mark Sullivan for
appreciating and being ex-
cited about my vision for
WSM-FM. We fully intend

les, CHRs KH]J/Los Angeles to go straight to the top of
and KDWB/Minneapolis, the Music City radio mar-
Rock WCOZ/Boston, Clas- ket.

sic Rock KISW/Seattle and ~ Sebastian “We're going to surprise
Smooth Jazz KTWV/Los Angeles — some people. Some will

replaces Lee Logan, who exited
WSM-FM on Aug. 3.

Sebastian told R&R, “My time
with Cumulus in Lexington has been
idyllic. They've given me the free-
dom and the support to create win-
ning radio in a very tough competi-
tive situation against Clear Channel’s
WBUL (The Bull).

love what we do, others will
cringe. But I promise you this: We
won’t be ordinary. This is going
to be one of the great challenges
of my career. I'm prepared to
build a team that will create the
best radio station I've ever done.”

Sebastian joined WLXX in Sep-
tember 2003.

Cumulus’ John, Lew and I

Todd Wallace, who in
April rose to OM of In-
finity’s Country KMLE,
Oldies KOOL and Alterna-
tive KZON in Phoenix, has
added corporate-level du-
ties as VP/Oldies Program-
ming, Wallace will retain
his day-to-day PD duties at
KOOL.

In his new role, the 35-
year programming veteran will

Infinity’s 16 Oldies stations on such
things as program development,
strategy and the creation of format-

Wallace

specific promotions and
events,

Wallace reports to Infinity
President/Programming
Steve Rivers, who said,
“With his talent and focus,
I have seen Todd literally
take a station from ‘worst to
first’ with lightning speed
many times. | have learned
so much from him over the
years and congratulate him on his
new position.”

Before joining Infinity Wallace
served as Director/Operations for
WALLACE» See Page 9

Chiang Now KKBQ & KTHT PD

Johnny Chiang, PD of ges
Cox Radio’s '80s KHPT/ [
Houston, has been named
PD of the company’s two
Houston Country outlets,
mainstream Country KKBQ il
and Classic Country KTHT. §
Chiang has been interim
PD for the combo since
Michael Cruise exited in
March and will relinquish
KHPT programming du-
ties when a successor is found for
him there.

Chiang

' “Johnny is a very talented
e | programmer, and his lead-
ership in managing multi-
station responsibilities over
the last few months has
been exemplary,” Cox Radio
| Regional VP and Houston
Market Manager Caroline
Devine said. “I'm very ex-
cited about this decision
and the well-deserved rec-
ognition of his contribu-
tions to our company’s success.”

CHIANG: See Page 10
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|
' Daniels Rejoins
| Clear Channel/
' Austin As OM

WYCD/ Detroit PD Mac Daniels
is leaving the In-
finity Country
outlet to return to
| Clear Channel/

Austin as OM of
| the company’s six- |J#5 g..
station

cluster i=-

there, which com-

prises Country
| KASE,CHR/Rhyth-
mic KFMK, CHR/
Pop KHFI, Classic Rock KPEZ,
Sports KVET-AM and Country
KVET-FM. He will also serve as
PD of KASE & KVET-FM, for which
he was Director/Programming
before heading to Detroit 2 1/2
years ago. He will begin his new
job in early September and suc-
ceed Jason Kane, who resigned in
mid-June,

"Working with everybody at
WYCD and Infinity has been a
wonderful experience,” Daniels
told R&R. “But the chance to go
home was too much to pass up. I'm
| really excited to be heading back to
| friends and family in Texas and to
l rejoin great radio people in one of
| the best cities in the world.”

Daniels moved to the Motor City
in February 2002 after 18 months in
Austin, where he had joined KVET-
FM as PD in July 2000 and was el-
evated to Director/Programming

DANIELS - See Page 9
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Analyst: Citadel
Poised For Growth

Will company refocus on medium markets?

By Joe Howard

R&R Washington Bureau
Jhoviard@radioandrecords.com

I he day after Citadel Broadcasting reported its Q2 earn-
ings, Merrill Lynch analyst Jessica Reif Cohen said that while
the broadcaster’s decision to reformat stations in New Or-
leans, Des Moines, Oklahoma City and Harrisburg may af-
fect its short-term financial picture as the stations search for
new audiences, she believes the moves will ultimately ben-

efit the company.

“These format changes will inev-
itably compress the top-lire perfor-
mance in the near term as these sta-
tions forgo existing revenue while
increasing expenses for program-
ming and station promotion,” Co-
hen said in a report issued Aug. 6.
But she said that by next year Cita-
del should “start to bear the fruit of
these investments as these new for-
mats become embraced by a bigger
group of radio listeners.”

Hovwever, citing increased promo-
tion costs for the new stations and

lowered second-half revenue expec-
tations, Cohen reduced her 2004
EBITDA estimate for Citadel from
$174 million to $168 million and
dropped her EPS forecast from 9
cents to 5 cents.

Cohen also said in the report that
she believes Citadel has the right
team in place to guide the company’s
growth. “We anticipate manage-
ment's strong experience will enable
Citadel to strategically improve
operations across its portfolic, and
we anticipate that Citadel] will

produce some of the strongest or-
ganic revenue growth in the radio
industry over the next two years,”
she said, before word of Citadel
President/Programming Eric Lo-
gan’s move to XM Satellite Radio
(see story, Page 1).

Meanwhile, Wachovia Securities’
Jim Boyle predicted in a report, also
issued Aug. 6, that Citadel’s man-
agement tearr may soon turn its fo-
cus toward markets No. 30-70 when
considering acquisitions. Earlier Cit-
adel management concentrated on
station purchases in markets No. 40-
140. Boyle praised Citadel’s current
top brass — including CEO Farid
Suleman and COO Judy Ellis — for
their ability to keep many of the
company’s clusters among the top
two in their markets.

CITADEL - See Page 5

POINT B

mar-ket-ing (mir'ki'ting). n. 1. getting the message from point a to point b.

NoBobY DOES IT BETTER.

|Po I NT- T O- POINT |

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.
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_ RADIO BUSINESS

BUSINESS BRIEFS

Cox Radio Makes Digital Commitment

Cox Radio announced Monday that it is planning to convert 80%
of its stations to iBiquity's HD Radio digital technology within
the next four years. Cox has already converted some of its Atlanta
and Miami stations, and Cox PresidentCEQ Bob Neil said, “Digital
radio represents the future of radio. With the technology now ready
for broad-based deployment, we are stepping up our efforts to pro-
vide digital radio to our listeners. Digital radio not only brings CD-
quality sound to our listeners free of charge, it also enables us to
deliver other valuable services, such as traffic updates, sports scores,
artist information and song titles, to name a few.”

Chrysler Partners With Infinity Radio

hrysler Group has launched “Discover Your Ride," a cross-me-

dia promotional campaign with 125 Infinity radio stations. The
campaign uses customized radio spots and an online virtual tour to
increase brand awareness, generate online price quotes and drive
qualified customers to local Chrysler dealers. The promotion also
includes customized announcements, “VHost” talking characters and
a mini-site that uses artificial intelligence to match customers with
Dodge, Chrysler or Jeep automobiles.

MIW Group Changes Name,
Adopts New Mission Statement

he Most Influential Women in Radio group has changed its
name to Mentoring and Inspiring Women, which the MIW Ex-
ecutive Committee believes better reflects the group’s activities.
Arbitron Outdoor VP/Sales and MIW representative Joan Gerberding
said, “We wanted to determine what's working and what isn't as the
MIW Executive Committee — to improve what's improvable, to dis-
card what's unnecessary and to set direction as to how best the
collective MIWs should focus our energies in the future. The orga-
nizational name was determined to be the first element to update.”
The group has also adopted a new mission statement, which reads,

Continued on Next Page

i‘CC ConSiders ‘

EAS Revisions

The FCC on Aug. 4 kicked off a proceeding to examine the
effectiveness of its Emergency Alert System, and the com-
mission is now seeking public comment on whether changes

should be made to the system.

One of the items under consider-
ation is a requirement that broad-
casters allow state and local emer-
gency managers to create EAS alerts
that would override all program-
ming at radio and TV stations, much
like the national alert system the
president has available in national
emergencies. Some broadcasters
voluntarily allow local emergency
staff that kind of access.

While introducing the initiative
during the FCC’s monthly meeting,
Jim Dailey of the FCC Enforcement
Bureau’s Office of Homeland Secu-
rity said the new rule is under con-
sideration because of the local begin-
nings of many emergencies. He said,
“Today, the emergencies that would
generate a national message are
much more likely to begin as local
events for which immediate local
warnings and response are essential.

“The permissive nature of EAS on
the state and local level, however,
has resulted in differing applications
of EAS as an effective component of
public-alert compliance. We seek
comment on whether the FCC
should adopt rules to require broad-
casters to make their facilities avail-

www americanradiohistorv com

able to local emergency managers.”

The notice of proposed rulemak-
ing also addresses whether EAS re-
quirements should be expanded to
digital radio and television and even,
possibly, wireless communications.

FCC Chairman Michael Powell
said the EAS system, which was
adopted in its original form in 1951,
has “fallen into a level of disarray
and is in need of major reform.”
Noting that a nationwide alert has
never been sent across the system,
Powell said during the meeting that
with the “hundreds of ways to com-
municate” available to the public
today, a change to the EAS system
is all the more vital.

“EAS has grown from its prede-
cessor’s birth on AM radio to FM
radio, broadcast television and
wireline and wireless cable sys-
tems,” Powell said. “Of course, the
threats to our homeland have also
changed dramatically over the last
50 years. As the world around us
has changed, however, the import
of the EAS tool for reaching our cit-
izenry during time of need remains
high.”

— Joe Howard


www.americanradiohistory.com

_RADIO BUSINESS_

Hare; Radio Must

Improve Its Image

In a conversation with JP Morgan analyst Spencer Wang
posted on the Disney website, ABC Radio President John

Hare said the radio industry

must change advertisers” atti-

tudes toward the medium before radio will be able to gain a
larger share of the advertising pie. “Historically, radio has
been considered a secondary medium,” he said. “I don’t
think that the industry has done an effective job of really

selling the merits of radio.”

Hare noted that while consolida-
tion brought a lot of notice to radio
and the concurrent economic boom
kept attention focused on the indus-
try, the recent slump has forced ra-
dio leaders to begin guiding the in-
dustry toward recovery.

“There is a better sense of focus
and direction within the leadership

of the radio industry than there has
been since I've been in this busi-
ness,” he said. "It will be interesting
to see what happens down the
road.”

Hare also said that while cluster-
ing stations has its benefits, there is
a limit to how large a cluster should
grow. In larger clusters, he noted,

sales reps may throw in advertising
on weaker stations with ad packag-
es on stronger stations, which could
ultimately damage ad pricing as a
whole.

“You put together this whole clus-
ter mentality and have people go-
ing out and selling, and then you
wind up discounting the weakest
facilities, which brings down every-
thing and compounds the issue of
pricing on commercials,” he said.

Hare also said that although Dis-
ney is interested in acquiring sta-
tions in the top 35 markets, where
eight-station clusters are allowed, he
doesn’t want ABC owning clusters
of more than about five stations.

— Joe Howard

Citadel

Continued from Page 4

He said such performance puts Cit-
adel ina more powerful position than
some of its competitors but warned
that the company must exercise cau-
tion in future deals, as investor per-
ception that its most recent deals are
fully priced could be dragging down
the company’s stock price.

Slow Growth For Cox

Pointing to Cox Radio manage-
ment’s disclosure that seven of the
company’s 18 markets posted de-
clines in Q2, Boyle in an Aug. 4 re-

port reduced his Q3 forecast for the
broadcaster.

“In an already struggling sector,
there are too many of its top mar-
kets sputtering for its veteran man-
agement to surmount Q2 and Q3,”
Boyle said in the report, in which he
lowered his EBITDA forecast on Cox
from $47.3 million to $41.7 million
and reduced his Q3 revenue forecast
from $116.2 miilion to $113.1 million,
near the low end of Cox’s own rev-
enue expectations and representing
growth of only about 1%.

“Until Cox’s much improved
audience ratings begin to shift ad

budgets — perhaps in Q4, but
more likely in early 2005 — we are
likely to stay below or at the low
end of guidance,” Boyle told in-
vestors.

However, he noted that Cox's for-
merly struggling Atlanta cluster is
turning around and expressed faith
in company management's ability to
improve revenue growth. “There are
a few widely regarded turnaround
experts in radio, and one is Cox Ra-
dio,” Boyle said. “Its employees and
management have the experience
and are backed by the corporate par-
ent’s patience.”
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

© KSQR-AM/Sacramento, CA $2.5 million

 KQYN-AM/Twentynine Palms (Victor Valley), CA $100,000

* WORC-AM/Worcester, MA $950,000

© WKXY-FM/Clarksdale, MS $1

© KYRO-AM/Potosi, MO $145,000

* WGSM-AM/Huntington (Nassau-Suffolk), NY Undisclosed

* WRRZ-AM/Clinton, NC $390,000

o KAYD-FM/Siisbee (Beaumont-Port Arthur), TX $2.1 million

o KCLX-AM, KMAX-AM & KRAO-FM/Colfax and
KZZL-FM/Pullman, WA $1.1 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o KBUC-FM/Jourdanton (San Antonio), TX
PRIGE: $7.5 million
TERMS: Asset sale for cash
BUYER: Border Media Partners, headed by President/CEO
Thomas Gastro. Phone: 713-827-1059. It owns 11 other
stations, including KSAH-AM, KLEY-FM & KRIO-FM/San
Antonio.
SELLER: Reding Enterprises, headed by President Jane
Reding. Phone: 210-829-1380
BROKER: Holt Media Group

2004 DEALS TO DATE

Dollars to Date: $1,139,049,956
(Last Year: $2,335,902,267)

Dollars This Quarter: $167,244,113
(Last Year: $197,143,088)

Stations Traded This Year: 535
(Last Year: 891)

Stations Traded This Quarter: 83
(Last Year: 192)

FCC ACTIONS

Bipartisan Support For Adelstein

On Aug. 6 a group of 17 senators — including John McCain, Trent Lott, Ernest Hollings and Ron Wyden
— sent a letter to President Bush urging him to nominate Democrat Jonathan Adelstein to a sec-

ond term as a commissioner at the FCC. Adelstein’s tenure is siated to expire at the end of the current
congressional session unless Bush nominates him for a new term. Rumor has it that Adelstein’s nomina-
tion is being held up in an effort to wring favors from congressional Democrats, although it is also pos-
sible that the White House is waiting to nominate Adelstein with fellow commissioner Kathleen Abernathy,
whose term will also soon be up.

FCC Grants Extension For Localism Reply Comments

he FCC on July 1 launched a proceeding to seek comment from the public on how broadcasters are

serving the interests and needs of their communities and has now extended the date for reply com-
ments in the proceeding. Also addressed in the proceeding was whether the FCC needs to adopt new
policies, practices or rules designed to promote localism in broadcast television and radio. The notice of
inquiry called for comments by Sept. 1 and reply comments by Oct. 1, but the NAB and the lilini Media
Co. separately requested a 45-day extension of both dates. Additionally, the Media Access Project and
other public-interest groups filed a joint request for a 61-day extension of both dates. The FCC agreed to
the 61-day extension, saying the extra time will aflow for a more comprehensive factual record of local-
ism activities.

FCC Reduces Fine For Florida Pirate

he FCC initially imposed a $20,000 fine against Donald Donovan Jackson for operating an illegal

FM station in St. Petersburg, FL, but has now reduced the penalty to $3,000 after reviewing financial
documentation that supported Jackson's claim that he was unable to pay the larger fine. Meanwhile, the
FCC fined Michael Selvanto $10,000 for operating an illegal 500-watt FM station in Elizabeth, NJ. While
Selvanto also asked the FCC for a reduction or cancellation of the fine due to his inability to pay, he
submitted no documentation to support the claim and is stilt liable for the $10,000 penalty.

FCC Names New Asst. Chief For Investigations & Hearings

he FCC has named Eric Bash Asst. Chief for Investigations & Hearings. Bash's responsibilities

will include managing and supervising audits and investigations of possible violations of the
commission’s competition and universal-service rules. An FCC employee since 1996, Bash comes to the
Enforcement Bureau Investigations & Hearings division from the Media Bureau's Policy division, where
he served as special counsel for the commission's Localism Task Force. Before that he served as an
Attorney Advisor in the Common Carrier Bureau's Policy & Program Planning division. Before joining the
FCC Bash worked for the Federal Trade Commission.

BUSINESS BRIEFS

Continued from Page 4

“The MIWs are committed to using our influence and resources to
support women in radio to develop strong management and lead-
ership skills. The MIWs are equally committed to advocating the ad-
vancement of women to senior positions in radio companies and
corporations.” Plans include continued development of the
www.radiomiw.com website and the successful MIW mentoring pro-
gram, an outreach program to radio-company heads and the con-
tinued release of the “Radio Industry Gender Analysis” report, which
highlights the percentage of women in top positions in the top 100
U.S. radio companies.

CHOI Supporters Rally In Ottawa

caravan of 55 yellow school buses filled with CHOVQuebec

City supporters made the five-hour trek to Ottawa on Tuesday
for a rally in support of the station. The event was the Genex Com-
munications French-language Alternative’s latest attempt to get the
Canadian government to reverse a decision by the Canadian Ra-
dio-Television and Telecommunications Commission not to renew
CHOI's license. More than 5,000 people attended the rally, CBC
News reported. Unless Genex's planned appeal in federal court de-
lays the shutdown, CHOI is set to go off the air on Aug. 31. The
CRTC declined to renew CHOI's license after receiving 92 content-
related compilaints about the station over two years.

Arbitron Mails Fall SIPs To Stations

rbitron last week dispatched its fall 2004 Station Information

Packets to all radio stations in markets that will be measured
in the fall survey. All stations are asked to complete the forms and
return them to Arbitron by Aug. 23. The packet contains a station-
information form including information stations submitted for the pre-
vious survey. Stations must confirm or correct the information, then
return the form to Arbitron. SIPs advise Arbitron of stations’ current
facilities, station names, call letters, broadcast times and frequen-
cies. Arbitron uses the information to edit returned diaries and in
the processing of local markets.

wWwWw americanradiohistorv com
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R&R’s First
Charity-Contact Roster

A list of some of America’s most respected services

Radio rarely gets enough credit for the tremendous service it does for worthy
causes, but many stations in all formats and market sizes still make public service
a priority all year ‘round. With the holidays coming up, we thought this might be a
particularly good time to present some of America’s most popular national and in-
ternational charities and service organizations that the radio and the music indus-
tries are known for working with. This list of 77 groups is, of course, only a tiny
fraction of the estimated 800,000 charities that would love to hear from you, but
you may find this contact info handy for your next cause-related initiative.

ALS Association

27001 Agoura Road, Suite 150
Calabasas Hills, CA 81301
818-880-9007

www.alsa.crg
mediarelations @ alsa-natior.al.org

American Cancer Society
1599 Clifton Road N.E.
Atlanta, GA 30329
800-ACS-2345
www.cancer.org

American Lung Association
61 Broadway, Sixth Floor

New York, NY 10006

800-LUNG USA
www.lungusa.org

American Diabetes
Association

1701 N. Beauregard St.
Alexandria, VA 22311

Alzheimer’s Association
225 N. Michigan Ave., 17th Floor
Chicago, IL 60601

American Roots Publishing
P.O. Box 210767
Nashville, TN 37221

800-272-3900 -66.
- 800-342-2383 615-662-0803 4
w;vw.a z.cgy diabetes.org www.americanrootspublishing.org
advocate @alz.o i - )
g media@diabetes.org dstarry @earthiink.net

American Red Cross

2025 E St. N.W. American Heart Association America’s Second Harvest
Washington, DC 20005 7272 Greenville Ave. 35 East Wacker Drive, Suite 2000
202-303-4498 Dallas, TX 75231 Chicago, IL 60601
WWW.redcross.org 800-AHA-USA-1 800-771-2303

info @usa.redcross.org www.americanheart.org www.2ndharvest.org
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RADIO IS THE WINNING TICKET the New Yark Lottery, through
agencies DDB and OMD, partnered with Katz Dimensions and Uear Channel
| Entertainment to develop The Sold Out Ticket Giveaway, @ summeriong radio-

based marketing program to engage younger lottery players. In addition to

sizable radio dellars, the campaign included a radio-supported, retail-dnven

more. Shown here at one of the sweepstakes drawings are (I-r) Katz Marketing
Dimensions Cocrdinator Ande LaFebre and VP/Sales Manager Pam Godfrey, D08 |

l sweepstakes, M3 and (D players, ticket giveaways, lottery merchandise and

AE Megan Marshall, OMD Assoc. Director/Local Broadcast Sharon Friedlander,
DDB Account Supervisor Jessica Halter-Powell, New York State Lottery
Promotions Director Mike Abate and Katz Dimensions President Bonnie Press.

Arthritis Foundation
P.0. Box 7669

Atianta, GA 30357
404-283-7800
www.arthritis.org

Boys & Girls Clubs of America
1230 W. Peachtree St. N.W.

Atlanta, GA 30309

404-487-5700

www.bgca.org

ASPCA

424 East 92nd S,
New York, NY 10128
800-876-7700
www.aspca.org
napec@aspca.org

info@bgca.org

Broadcasters Foundation
7 Lincoln Ave.

Greenwich, CT 06830
208-862-8577

Big Brothers Big Sisters
230 N.13th St.

Philadelphia, PA 19107
215-567-7000
www.bbbsa.org
causemarketing@bbbsa.org

www.broadcastersfoundation.org
chastings @ broadcastersfoundation.org

C.AR.E.
1625 K St. N.W., Suite 500

Boy Scouts of America
P.O. Box 15207¢

Irving, TX 75015
214-580-2000
www.scouting.org

Washington, DC 20006
202-595-2800
www.careusa.org
info@care.org

Continued on Page 7

Last year stations spent millions
of dollars perfecting their sound...

Not nearly enough was invested

in how to sell it.

| Irwin
| Pollack |
Sales, M’:mge% ‘and Adverilsing

1-888-RADIO-50

www americanradiohistorv com

“| specialize in one thing —

increasing the billing at

racio stations in the
United States.”

- Irwin Pollack
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Charity-Contact Roster

Continued from Page 6

Child Welfare League of
America

440 First St. N.W., Third Floor
Washington, DC 20001
202-638-2952

www.cwld.org

Children’s Miracle Network
4525 South 2300 East

Salt Lake City, UT 84117
801-278-8900

www.cmn.org

radio@cmn.org

C.J. Foundation for SIDS

Don Imus-WFAN Pediatric
Center

Hackensack University Medical
Center

30 Prospect Ave.

Hackensack, NJ 07601

888-8CJ-SIDS

www.cgjsids.com

Country Cares for St. Jude
Kids

1305 16th Ave. S., First Floor
Nashville, TN 37212
800-886-3656
www.countrycares.org
teri.watson @stjude.org

Farm Aid

11 Ward St., Suite 200
Somervilie, MA 02143
800-FARM-AID
www.farmaid.org
memberservices @farmaid.org

Feed the Children

P.O. Box 36

Oklahoma City, OK 73101
405-942-0228
www.feedthechildren.org

special projects @ feedthechiidren.org

First Book

1319 F St. N.W., Suite 1000
Washington, DC 20004
866-READ-NOW
www.firstbook.org
statf@firstbook.org

Freedom Alliance

22570 Markey Court, Suite 240
Dulles, VA 2016610016
800-475-6620
www.freedomalliance.org

Gilda’s Club

Gilda's Club Worldwide

322 Eighth Ave., Suite 1402
New York, NY 10001
888-GILDA-4-U
www.gildasciub.org
info@gildasclub.org

Country in the Rockies

1400 18th Ave. S.

Nashville, TN 37312
615-256-2002

www.cilr.org
nashville@tjmartelifoundation.org

Corporate Angel Network
Westchester County Airport
One Loop Road

White Plains, NY 10604
914-328-1313
www.corpangeinetwork.org
info@corpangelnetwork.org

Cystic Fibrosis Foundation
6931 Arlington Road

Bethesda, MD 20814
800-FIGHT CF

www.cff.org

info@ctf.org

Debt AIDS Trade Africa
1317 F St. N.W.
Washington, DC 20004
202-639-8010
www.data.org

press @dala.org

Disabled American Veterans
3725 Alexandria Pike

Cold Spring, KY 41076
859-441-7300

www.dav.org

Easter Seals

230 W. Monroe St., Suite 1800
Chicago, IL 60606
800-221-6827
www.easlerseals.com

Ellzabeth Glaser Pediatric
AIDS Foundation

1140 Connecticut Ave. NW., Suite 200
Washington, DC, 20036
888-499-HOPE
www.pedaids.org
info@pedaids.org

Girl Scouts of the USA
420 Fifth Avenue,

New York, NY 10018
800-GSUSA 4 U
www.girilscouts.org

Goodwill Industries
15810 Indianola Drive
Rockville, MD 20855
301-530-6500
www.goodwill.org

Greenpeace USA

702 H Street N.W., Suite 300

Washington DC 20001

202-462-1177

www.greenpeace.org

greenpeace.usa@wdc.
greenpeace.org

Guide Dogs of America
13445 Glenoaks Boulevard
Sylmar, CA 91342
818-362-5834
www.guidedogsofamerica.org
mail @ guidedngsaiamanica. org

Habitat for Humanity
International

322 West Lamar St.
Americus, GA 31709
229-924-6935
www.habitat.org
publicinfo@hfhi.org

Heifer Project International
P.0. Box 8058

Little Rock, AR 72203
800-422-0474

www.heifer.org

John Bayliss Broadcast
Foundation

P.0. Box 51126

Pacific Grove, CA 93950
831-655-5229
www.baylissfoundation.org
khfranke @baylissfoundation.org

LIFEbeat

630 Ninth Ave., Suite 1010
New York, NY 10036
800-AIDS-411
www.lifebeat.org
info@lifebeat.org

MANAGEMENT- MARKETING SALES oot 2001

Nature Conservancy

4245 N. Fairfax Drive, Suite 100
Arlington, VA 22203
703-841-5300

www.nature.org
comment@tnc.org

Lupus Foundation of America
2000 L St. N.W., Suite 710
Washington, DC 20036
202-349-1155

www.lupus.org

info@Ilupus.org

Make-a-Wish Foundation
3550 N. Central Ave., Suite 300
Phoenix, AZ 85012
800-722-WISH

www.wish.org

March of Dimes

1275 Mamaroneck Ave.

White Plains, NY 10605
800-996-2724
www.modimes.org
volunteer@marchofdimes.com

Meals on Wheels
203 South Union St.
Alexandria, VA 22314
703-548-5558
www.mowaa.org

Mercy Ministries

P.O. Box 111060
Nashville, TN 37222
615-831-6987
www.mercyministries.com
info@mercyministries.com

Mission of Mercy

15475 Gleneagle Drive
Colorado Springs, CO 80921
800-864-0200
www.missionofmercy.org
mominfo@mofm.org

Muscular Dystrophy
Association

3300 E. Sunrise Drive
Tucson, AZ 85718
800-572-1717
www.mdausa.org

mda @mdausa.org

Operation Homefront

Various regional locations
619-280-9292 x101
www.operationhomefront.net
eleidiger @ operationhomefront.net

Prevent Child Abuse America
200 S. Michigan Ave., 17th Floor
Chicago, IL 60604

312-663-3520
www.prevenichildabuse.org
maifbox @ preventchildabuse.org

Prison Fellowship
1856 Old Reston Ave.
Reston, VA 20190
877-478-0100
www.pfm.org
correspondence @pfm.org

Project HOPE

255 Carter Hall Lane
Millwood, VA 22646
540-837-2100
www.projecthope.org
webmaster @ projecthope.org

Radio Cares for St. Jude Kids
501 St. Jude Place

Memphis, TN 38105

800-877-5833 x2021
www.stjude.org
dara.royer@stjude.org

Rainforest Alliance
665 Broadway, Suite 500
New York, NY 10012
212-677-1900
www.rainforest-alliance.org
bvenkataraman@ra.org

Reading, Writing & Rhythm
Foundation

P.0. Box 1605

Belton, MO 64012

732-723-3504
www.rwandriveorg
char@rwandriveorg
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Sierra Club

85 Second St., Second Floor
San Francisco, CA 94105
415-977-5500
www.sierraciub.org
information @sierraclub.org

Special Olympics

1325 G St. N.W., Suite 500
Washington, DC 20005
202-628-3630
www.specialolympics.org
info @specialolympics.org

Stars for Stripes

109 Rivers Edge Court
Nashville, TN 37214
615-872-2122
www.slarsforstripes.org
Jjudy @starsforstripes.org

Susan G. Komen Breast
Cancer Foundation

5005 LBJ Freeway, Suite 250
Dallas, TX 75244
972-855-1600
www.komen.org

TJ Martell Foundation

555 Madison Ave., Third Floor
New York, NY 10022
212-833-5444
www.limartellfoundation.org
foundation@ timartellifoundation.org

Tom Joyner Foundation
13760 Noel Road, Suite 750
Dallas, TX 75240
www.blackamericaweb.com
tjf@blackamericaweb.com

Toys for Tots

Marine Toys for Tots Foundation
P.O. Box 1947

Quantico, VA 22134
703-640-9433
www.loysfortots.org

mifif@ toysfortots.org

United Way

701 North Fairfax St.
Alexandria, VA 22314
703-836-7112
www.unitedway.org

UNICEF

UNICEF House

3 United Nations Plaza
New York, NY 10017

MusiCares Foundation Ronald McDonald House 212-326-7000
3402 Pico Boulevard Charities www.unicef.org
Santa Monica, CA 90405 One Kroc Drive
310-392-3777 Oak Brook, IL 60523 uso
www.grammy.com/musicares 630-623-7048 Various regional locations
losangeles @ grammy.com www.rmhc.com 703-908-6400
WWW.US0.07g

My Sister’s Place Salvation Army X
P.O. Box 29596 615 Slaters Lane VH1 Save the Music
Washington, DC 20017 P.O. Box 269 1515 Broadway, 20th Fioor
202-529-5261 Alexandria, VA 22313 New York, NY 10036
www.mysistersplacedc.org 703-684-5500 888-VH1-4MUSIC

www.salvationarmyusa.org www.vh1savethemusic.com

) ) vhistm@vh1.com

;J:Jg)r::;:;dubon ot Save the Chlldren

54 Wilton Road World Wildlife Fund
DTACIOMATELE Westport, CT 06880 1250 24th St. N.W.
212-979-3000 800-728-3843 Washington, DC 20037
'.':.”w;‘.’g"b‘i:':;’; www.savethechildren.org 202-293-4800
Joianchi@auauoon.org twebster @savechildren.org www.worldwildlife.org
National Multiple Sclerosis Shriners Hospitals for Children | YWCA

Society

733 Third Ave.

New York, NY 10017
800-FIGHT-MS
WWW.NmSS.org

2900 Rocky Point Drive
Tampa, FL 33607
813-281-0300
shrinershq.org
membership@shrinenet.org
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1015 18th St. N.W., Suite 700
Washington, DC 20036
202-467-0801

WwWw.ywca.org

webdiva @ywca.org
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Apple’s iTunes Music Store is the leading digital-music service in
the U.S, offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Aug. 10, 2004.

Top 10 Songs

Not Just Beautiful, |

| 1. MAROON 5 She Will Be Loved
{ 2. BLACK EYED PEAS Let's Get It Started (Spike Mix)
3. AVRIL LAVIGNE My Happy Ending
Very Secure el e |
5. LOS LONELY BOYS Heaven
6. USHER f/LUDACRIS & LIL JON Yeah!
inei 7. KEVIN LYTTLE Tum Me On

BlueBeat.com protects streams and looks good doing it LTy,

8. HOOBASTANK The Reason
w . . B . 10. MODEST MOUSE Float On

e know all about peer-to-peer music piracy by and aneasy wizard-powered install. Sy
now, but there’s another potential avenue for music theft gﬁsz“ls&‘r’ f"{;ﬁw Se“’i:tef;had R — As;; T u";:
q q s suj : s Mountain View, CA...
out there that's not nearly as much discussed. Stream rip- theg:u dio working, bufﬁ:’e Peogf: 2. ASHLEE SIMPSON Autobiography I
ping is exactly what it sounds like — the capture of ;.. e exceptionally responsive 3. DEATH CAB FOR CUTIE Studio X Sessions (EP)
music tracks from streamed audio. It's of dubious legal- and helpful, and they had every- 4. MAROON 5 Songs About Jane |
ity, but there’s plenty of software out there that can grab, thing working fine ina day or so. 1 ‘;' X:mgﬁﬁ%ﬂ_sbsgz:z;:: é'f)r .I
split and label tracks from any webcast. The BlueBeat player, in the shape 7. COLDPLAY Brothers & Sisters i
of a nice-looking, Art Deco-ish skin & MODEST MOUSE Good News For Peopie Who Love Bad News
Or, says Media Right Technolo-  costs to think about, though band-  for the Windows Media Player, & AVRIL LAVIGNE Under My Skin
gies, almost any webcast. MRT hasa ~ width is cheaper than it used tobe, launches witn the selected audio 10. SCISSOR SISTERS Scissor Sisters
new rights-management technology, ~and a lot of webcasters wanttokeep  channel. It's very pretty, but without
X1 SeCure Recording Control, anda  their streams accessible to the more  the customary “Full” mode, it's
new webcast service, BlueBeat. com,  than half of U.S. homes that stilluse  tougher to move back to a standard ’
toshow it off with. According toMRT  dialup connections. But fear of rip-  WMP skin than is really necessary.
CEO Hank Risan, the X1 DRM  ping is also certainly a factor, and if ~ (The trick: Log out, thenrightclick.) ~ ber of variations on blues and jazz Plans For Pay
“makes it next to impossible for an  streams had better audio quality, The player has a few simple con-  through the decades, psychedelia, The 320kbps streams sound every
average user to save, record, convert  that would make rippers happier trols — mute, volume, a surround-  disco, hair metal, grunge, hip-hop  bitas good as advertised; “near CD-
or otherwise transcode the audio  and help the technology spread. sound option. a little equalizer bar  and more. quality” is a fair characterization,
streams on the BlueBeat.com site.” Showing It Off and controls for the Windows visu- Each Time Machine channel and the sound isa considerable step
Risan continues, “So far, few on- 8 alizations, which can't be turned off  launches with a pretty pop-up that  up from most free webcasts. With

line broadcasters have opted to go BlueBeat.com was launched a  in this skin. The artist, song titleand  includes a few paragraphs explain-  the 320k stream I found minimal
beyond abitrate of 128kbps, mainly  couple of weeks back as a free (for channel namerotateat thebottomof ~ ing what the channelisallaboutand  buffering delays on startup and oc-
due to piracy and copying concerns.  now) multichannel webcast service  the player, and there’san “Info” but-  a choice of a 160 or 360kbps stream.  casional brief re-buffering or stalls
Because it has been so easy to con-  offering streams in 160kbps and  ton that brings up all the track infor-  The descriptions are nicely done, ~when launching other apps. With
vert, rip or save just about any au-  near CD-quality 320kbps. BlueBeat mation at once ina website window. ~ and each pop also includesa“Show  the 160k streams, which sound just
dio stream on the Internet, the con- ~ serves in part as a demo for the X1 ~ The player and the BlueBeat site are  Albums” button that brings up a  fine, [ didn’t run into any stalling or
tentowners and rights holdershave  rights management and the high-  tightly integrated. At the moment, page of info on albums from which  re-buffering at all.
wanted to keep the audio quality ~ quality streaming it will theoretical- ~ channels can’t be switched from in-  the channel’s programming is For the moment, BlueBeat isn't
fairly low so thatnoonewould want 1y make feasible. With bitrates like ~ side the player, only from the site. drawn and buy links to Amazon. taking any chances with its statuto-
to engage in such an activity within  that,it’s clearly a broadband service. A Webcaster For Adults For those who find the Machine  ry license, and there’s no user inter-
the hundreds of digital radio chan-  It's also got a Flash-happy, band- a bit too much, there’s a “Quik-Lis-  activity — no music rating, no song

nels that are currently available on
the ‘Net. This has led to a very poor
music-listening experience, in terms
of fidelity.”

Well, there are a lot of reasons for
encoding at 128kbps (and many
more than “hundreds” of webcasts
out there). There are still bandwidth

width-grabbing website, but if
you've got the right Internet hook-
up, BlueBeat is tremendous fun.

To download the player, users
have to create a user name and pass-
word and provide a valid e-mail
address. Once the address is con-
firmed, the player is a fast download

Roxio Sells Software Division, Facuses On Napster

Roxio is leaving the consumer-software business as it sells the division

to Sonic Solutions for $80 million in cash and stock under an

agreement announced Tuesday. The companies expect the deal to

ciose in Q4, after which Roxio will change its name to Napster and

trade on Nasdaq under the “NAPS" ticker symbol. Roxio Chairman/

CEO Chris Gorog says, “With the successful completion of the |

transaction, Napster will emerge as a well positioned pure-play in a

fast-growing digital-music sector with a substantially enhanced balance

sheet that will support our growth plans.” I
Roxio purchased Napster for $5 million in late 2002 in Napster Inc.’s

post-bankruptcy fire sale and later spent $40 million to buy the

pressplay service that became the infrastructure for Napster 2.0. With

the deal, Sonic Solutions gets the popular Easy Media Creator, Easy

DVD Copy and Toast applications, among others.

But the website is what makes
BlueBeat so much fun. Thelogo is a
blue martini, and this is clearly a web-
caster for grownups. The tone is
literate, chummy and even a little
nostalgic, though there are many
channels of contemporary music.
The colorful interface is intentional-
ly busy, and there are a half-dozen
ways to navigate to the hundreds of
available streams.

The highlight of BlueBeat is the
“Time Machine,” a gorgeous Flash
arrangemeni that offers channels
from across the eras, divided by de-
cade from pre-1900 through 2000
and beyond. The Time Machine’s
main display is a ring of decade
markers with illustrations that
change on mouseover and attrac-
tive, scrollable graphics for the se-
lected decade’s channels running
sideways below.

The selections are nicely diverse:
The pre-1900 group features 18
channels, including “Middle Ages,”
“Renaissance,” “Baroque Soloist”
and two different opera streams.
Other decades cover ragtime, early
(1910-1960) erectronic music, a num-

ten” mode that displays all the Ma-
chine-branded channels in simple
chronological lists that can be easi-
ly filtered by genre and skips the
pop-ups.

Along with the Time Machine
channels are “Top Hits" streams for
contemporary music and other ra-
dio-style channels and dozens of
what BlueBeat calls “Killer Play-
lists.” Some are predictable, if well
done, like “1 Hit Wonders,” “Chicks
That Rock” and “Classical 101.”
Others are more imaginative, in-
cluding a “Ruder Than Thou” ska
channel, a “Bands You Never Heard
Of” selection of indie artists and a
“Tears From My Diary” emo stream.

Particularly engaging are the
themed playlists — “Taken Too
Soon,” featuring dead artists; “Isn’t
It Bedtime,” covering “songs about
wanting to go to sleep, being asleep
and waking up”; and the self-ex-
planatory “Reefer Madness.” The
site also has a search function to find
the channels that are most likely to
playa particular artist and artist info
licensed from the ubiquitous and
useful All Music Guide.

www americanradiohistorv com

skipping, not even a pause button.
But BlueBeat plans to go to a paid
model next month, and the site hints
that the new version will give users
more flexibility. BlueBeat also says
it's planning a “sleeker” site, but I
hope it holds on to the current site’s
charmingly hyperactive approach.

Given the dreary state of so
many radio websites, radio could
learn from a service like BlueBeat.
Though they exist in part to pro-
mote separate products, the Blue-
Beat site and channels give the im-
pression of being alabor of love. It's
not a safe or conventional ap-
proach, but it's beautiful, fun and,
above all, engaging.

Everybody I sent the link to got
to poking around in BlueBeat, read-
ing the artist bios and the often-
amusing channel descriptions and
trying out the Time Machine. Blue-
Beat is a destination — and isn’t
that what you want your station’s
site to be?

Do you have a radio-station site you're
proud of? Drop me a line about it at
beonnollyiiradinandrecords.com.


www.americanradiohistory.com

Williston Now GM
At Renda/OK City

Jim Williston has been promoted |

from Director/Sales to GM for Renda
Broadcasting’s four
Oklahoma City sta-
tions: AC KMGL
News/Talk KOMA-
AM, Oldies KOMA-
{ FM and Classic
| Rock KRXO. He
joined Renda in
1999 after serving as

witliston  GSM of crosstown
ABC-TV affiliate
KOCO for 11 years.

Williston replaces Vance Harrison,
who exited the company after six
years but will remain involved with

Earnings
Continued from Page 3

indecency regulations to subscrip-
tion services like satellite radio.
“Eventually, [ think the FCC is go-
ing to react no matter where inde-
cency comes in,” he said. “They
started out with radio because it is
a free, over-the-air broadcast, but
the idea that paying for it means
parents are more in control and chil-
dren can’t get access to indecent
programming won’t work in the
long term.”

Suleman also criticized Opie &
Anthony — whose hiring by XM

| was announced the same morning

the cluster as a consultant. A search |

for a new sales director is currently
underway.

When asked about his new role, |

Williston told R&R, “Professionally,
it's a challenge, but I believe we are
up to the task. We certainly have our
work cut out for us, and the fact that
I am following a gentleman who is

extremely talented makes the chal- |

lenge even greater. But I think the
stations are all uniquely positioned
for the future.

“Obviously, there is a lot written
in the trades about Oldies and the
aging of the baby boomer, but baby
boomers control a lot of the wealth
in the country, so, hopefully, they’ll
make an adjustment to that demo
on the marketing and sales end.”

In other Renda news, Jeff Couch |

has departed the PD post at KMGL &
KRXO. His former duties will be split
between KOMA-AM PD Garth
Maier and KOMA-FM D Kent Jones.

Wallace

Continued from Page 3
AMFM'’s Phoenix station group.
From 1994-97 he served as OM/PD
of KKLT & KTAR/Phoenix. Earlier
in his career Wallace was a success-
ful air talent at such Top 40s as
KLIF/Dallas, KIMN/Denver and
CKLW /Windsor-Detroit. He also
holds the distinction of being the
only person who has ever been PD
of five different No. 1 stations in
Phoenix: former AM Top 40 giants
KRUX and KRIZ, Active Rock
KUPD and News/Talkers KFYI and
KTAR. He has also programmed
AC KKLT/Phoenix.

Wallace said, “Infinity’s leading
portfolio of Oldies stations is second
to none. Steve Rivers and his team
are seasoned pros who have built a
creative and collaborative work en-
vironment, and I'm thrilled to take
on this important role.”

Daniels

Continued from Page 3
for KASE & KVET-FM in October
2000. Before that he worked at
WMZQ/Washington, where he
was Asst. PD/MD from 1993-96
and PD from 1996 to December
1999. Prior to joining WMZQ he
spent 14 years with KPLX/Dallas in
a variety of capacities, including
Asst. PD, MD and air personality.

NEWSBREAKERS

August 13, 2004 R&R @ 9

as Citadel’s earnings — for their
choice. “I don't think anybody who
is successful would give up the ac-
cess to millions of listeners over the
air for a highly limited distribu-
tion,” he said. “Those are moves
made by people who put money
above popularity and pride and
creativity. The only way you're go-
ing to reach millions of people is
free, over-the-air radio.”

XM Trial Subscriptions
Working
XM’s Q2 net loss widened from
$164.6 million a year ago to $168.2
million. Due to an increase in the
number of outstanding XM shares

vs. a year ago, the per-share result
improved from $1.38 to 84 cents and
beat by 4 cents the forecast by ana-
lysts polled by Thomson First Call
of a loss of 88 cents per share.

Q2 EBITDA losses increased 13%,
to $107.8 million, due to deleverage
charges, but revenue jumped from
$18.3 million to $53 million, helped
by the addition of 418,449 new sub-
scribers during the quarter. In fact,
XM raised its year-end subscriber
forecast from 2.8 million to 3.1 mil-
lion, thanks to expected retail and
OEM automotive segment growth.
XM expects 2004 subscriber revenue
of $220 million and an EBITDA loss
of $300 million.

During a conference call with in-
vestors, XM CFO Joe Euteneuer said
that six out of 10 new-car buyers
whose new vehicles came equip ped
with trial XM subscriptions became
subscribers once the trial period
ended and that the company expects
to continue attracting new custom-
ers through such programs.

Euteneuer also announced that
XM has settled with insurers over
problems with the solar reflectors on
its two Boeing 702 satellites fo1 $142
million, nearly 80% of the amount
insured, which it expects to collect
by month’s end. The company will
seek third-party resolution for the

Continued on Page 20

G

CLEVER? CURIOUS? COOL?

He’s a listener with the power

to give you the nod during ratings.
Give him a station decal from
Communication Graphics and
watch your market share grow!

Aphics Inc

BRIGHYT COLORS.

APANY

eferred by more stations since 1973.
800.331.4438 - www.cgilink.com

LONG-LASTING.

3 -~ S

DURABLE.

WEATHER-RESISTANT.
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National Radio

e VH1 RADIO NETWORK on Aug. 14-
15 offers Woodstock: 35 Years Later,
a two-hour special featuring artist in-
terviews and music. For more informa-
tion, contact Roy Dvorkin at 212-641-
2040.

o ABC RADIO NETWORKS launches
Saturday Night at the '80s, a weekly
program of hits from the '80s hosted
by Todd Pettengill. For more informa-
tion, contact Bennett Kleinberg at212-
576-2700, ext. 234,

® ZEO RADIO NETWORKS presents
“The Tech Minute;” a one-minute daity
vignette about technology hosted by
Cosmo. For more information, contact
Andrew Bagley at 800-959-1321, ext.
714.

o MANNGROUP RADIO in late Sep-
tember launches “The Mackin’ Minute,”
a daily mini-feature devoted to relation-
ship discussions, particularly in the ur-
ban community. It is hosted by Tariq
“King Flex” Nasheed. For more infor-
mation, contact Kimberli Young at 323-
512-0144.

NEWSBREAKERS

Records

o STEVE GAWLEY is appointed Sr.
VP/Business & Legal Affairs at Island
Def Jam Music Group. He was most
recently Sr. VP/Legal & Business Af-
fairs for Arista Records.

o WAYNE ZAHNER is promoted to
CFO at the Recording Academy. He
was previously Controller & Director/
Business Affairs.

Industry

@ DOUG KAPLAN is elevated to Sr.
VP/Business Affairs & Business Devel-
opment, Entertainment & Sports at Sir-
ius Satellite Radio. He was previously
VP/Business Affairs.

¢ RON ROECKER
is named VP/Com-
munications at the |l
Recording Acade-
my. He recently
served as Sr. Direc-
tor/Communica-
tions.

' Changes

National Radio: Launch Radio Net-
works promotes Bruce Simon to Sr.
Writer.

News/Talk: WFTL/Ft. Lauderdale,
FL hires Ken Pauli as News Direc-
tor.

MARRIAGES
AP Radio Music Reporter
Margie Szaroleta to Dave Sta-
pleton, July 17.

BirTtHs

All Comedy Radio Networks’
Railph Stewart, wife KLOS/Los
Angeles AE Mary Bedrossian,
daughter Kate, Aug. 8.

CONDOLENCES

Former KTYM & KJLH/Los
Angeles executive Chuck John-
son, 66, July 27,

Green

Continued from Page 1
at the Country Music Association,
four years as a Marketing Director at
Film House in Nashville and two
years as Assoc. Publisher/Editor-in-
Chief for Music & Media in Am-
sterdam. Green is also President/
CEO of Professional Desk References
Inc., publisher of the Green Book of
Songs by Subject: The Thematic Guide
to Popular Music.

“Jeff brings a wealth of experience
and knowledge to the position and
will be a ‘remendous asset to the or-
ganization going forward,” AMA
Board President Brad Paul said. “His
past work has provided him with
detailed knowledge of the many
challenges and opportunities the
Americana Music Association will
face in the future.”

Green will succeed J.D. May, the
founding Exec. Director of the AMA,
who plans to join Nashville-based
creative business services company

Records: Razor & Tie names Tony
Bruno Sr. Director/Sales.

Industry: Solid State Logic appoints
Colin Lee Product Manager/
XLogic.

Products & Services: Audio Fidelity
and John Paul Mitchell Systems
launch the Salon Sounds compilation
CD.

' Son y BMG

Continued from Page 1

or Sony Corp.'s recorded-music
business in Japan, SME].

Lack said, “Sony BMG Music
Entertainment has access to an ex-
| traordinary array of creative re-
sources, ranging from a current
roster that includes some of the
| most talented artists in the world
today (to] an archive that encom-
passes some of the most important
and influential recordings ever
made. By pooling the resources of
two of the most creative companies
in the music industry, we are per-
fectly positioned to help our artists
realize their creative goals while at
the same time providing greater
value to music consumers around
the world.”

Schmidt-Holtz said, “The cre-
ation of Sony BMG Music Enter-
tainment is a historic opportunity
for us to build a new music com-
pany that we believe can thrive cre-
atively and financially in a highly
challenging worldwide music mar-
ket. I look forward to working
closely with Andy to develop a cor-
porate culture that draws on the

Clear Channel
Continued from Page 3

Both report to Clear Channel Sr.
VP/Northwest Region Ed Krampf,
who said, “Michele and Jerry have
proven leadership and manage-
ment abilities. The culture of Clear

| Channel is to reward performance,
| and both are deserving of this op-
portunity to broaden their profes-
sional bandwidth as Regional VPs
in their markets.”

Grosenick is a veteran of KUBE,
| having joined the station in 1981 —
when it still had its previous KBLE
call letters — as Traffic Director. She
joined Clear Channel in 2001, fol-
lowing the company’s acquisition of

all of Ackerley’s radio, TV and out-
door-advertising assets.

“I'm delighted to be working
with such fine people in the
Centralia and Oregon clusters,”
Grosenick said. “We're already col-
laborating to further strengthen the
Northwest’s ratings and revenue
performance.”

Before joining Clear Channel, Del
Core spent nine years as GM for
WKOC, WNIS, WROX & WTAR in
Norfolk for Sinclair Telecable. Before
that, he served in a similar role at
WFOG & WPTE/Norfolk.

“This is a wonderful opportu-
nity,” Del Core said. “Over the past
three years Ed has been a terrific
mentor. I'm really looking forward

KUBE as part of its deal to purchase  to the new challenge.”

best of everything Sony Music and  man of Sony Corp.; Katsumi Ihara,

BMG bring to the joint venture.” Exec. Deputy President, Group CSO
Sony BMG Music Entertainment and CFO of Sony Corp.; Gunter

will be governed by a board of di- Thielen, Chairman/CEO of Ber-

rectors consisting of six representa-
tives of Bertelsmann and Sony. Be-
sides Schmidt-Holtz and Lack,
board members are Sir Howard
Stringer, Chairman/CEO of Sony
Corp. of America and Vice Chair-

telsmann AG; and Siegfried Luther,
CFO and head of the Bertelsmann
AG Corporate Center.

It has been widely reported that the
new company will cut approximately
2,000 jobs as operations are combined.

Chiang

Continued from Page 3

Chiang joined the company in
1991 as Morning News Editor for
then-Cox-owned News /Talk KF1/
Los Angeles and later became
Asst. PD/MD at then-clustermate
KOST. He was promoted to PD of
KOST in 1999. He moved to Hous-
ton in November 2000 to join
KHPT as PD.

echomusic as a partner later this
year. May said, “Jeff is a dedicated
and passionate leader who presents
a clear vision of the promise and op-
portunities for Americana music. |
have no doubt he will raise the pro-
file of the Americana industry while
also creating numerous new re-
sources and opportunities for mem-
bers of our association.”

Green said, “The Americana com-
munity of artists, music executives
and broadcasters represents an alli-
ance of creative professionals with in-
tegrity and talent for whom [ have
great respect and appreciation. In
only a few years, the AMA has as-
cended to a full-service organization
with a tremendous future. ].D. May's
contributions as founding Exec. Di-
rector have been immeasurable, and
it's great to know he will still be close
at hand. This opportunity is a career
milestone for me, and I'm ready to
work hard to help advance the asso-
ciation to the next level.”

— Julie Gidlow

|
i
‘ Fce “There are no sound reasons for “The only effect of the stay, as it
Continued from Page 1 maintaining the stay of the local ra- ~ applies to the local radio rules, is to
The FCC also asked the court to  dio-ownership rules,” the commis- prevent the commission from imple-
reconsider the stay with regard to  sion said. “The court required the ~menting other rule changes that this
I two other rule changes that are be-  FCC on remand to modify or fur- court upheld. To avoid that illogical
ing delayed, since the court has  ther justify its numerical limits on and undesirable result, the court
| agreed that the FCC can begin in-  local radio ownership and its should grant this petition for rehear-
| cluding noncommercial stations in ‘subcap’ on ownership of AM radio  ing and partially vacate its stay.”
‘ ing radio markets and can  stations. But the numerical limits The stay represented a victory for
take joint sales agreements into ac-  and the AM subcap in the stayed the Philadelphia-based nonprofit
‘ count when determining a com-  rules that have been remanded are group Prometheus Radio Project in its
pany’s compliance with ownership  the same as the numerical limitsand ~ quest to overturn the commission’s
rules. Those changes and the mar-  AM subcap in the commission’s June 2003 ownership rules. The group
ket definitions are the only rulesat  prior rules, which the stay keeps in had not commented on the FCC's pe-
issue in the petition. effect. tition by press time.
| Logan late Monday. In a memo to Citadel ~ 2002. A 17-year radio veteran, Logan

Continued from Page 1

small and at the corporate and local-

station level. We're thrilled to have
him on board.”

Logan joined Citadel in July

| 2003, where he oversaw the

company’s 65 AM and 140 FM sta-

tions until woed of his exit surfaced

staffers sent by CEO Farid Suleman
and COO Judy Ellis, the company
said it is “currently restructuring
[its] programming management
team to allow more focus on spe-
cific formats.”

Before his stint at Citadel, Logan
served as VP/Programming of In-
finity, a role he took in November

has been OM of Country WUSN-
FM/Chicago and WQYK-AM & FM
& WYUU/Tampa and has held pro-
gramming and/or operational posi-
tions at KYCY/San Francisco,
KYCW /Seattle and KEBC/Okla-
homa City.

Adam Jacobson, with additional re-
porting by Lon Helton and Joe Howard.

RADED NETHORRS

Radio Networks

LAUNCH INTO BOOT CAMP Los Angeles played host to hordes of morning show personalities last week as the
Mormning Show Boot Camp was held at the Beverly Hitton. Seen here after a particularly grueling meet-and-greet are (I-r)

Launch Radio Networks Managing Director/Affiliate Relations Dan Brassem, United Stations Radio Networks Exec. VP Dr.
Dave Kolin. comedian Jeffrey Ross and USRN VP/Affiliate Relations Rob Pierce.

- i

www americanradiohistorv com
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NATIONAL MUSIC FORMATS .

Music
CHOICE.

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams e 646-459-3300
HIT LIST

Seth Neiman
DASHBOARD CONFESSIDNAL Vindicated
LIL FLIP Sunshine

SOFT ROCK

Seth Neiman
FANTASIA | Believe

R&B & HIP-HOP

Damon Williams

AKON USTYLES P. Locked Up
BEENIE MAN I/MS.THING Cude
NAS You Know My Style
RUPEE Tempted To Youch

JILL SCOTT Bedda At Home

DJ Mecca

213 Absolutely

CASSIDY /SNOOP DOGG Make U Scream
BOE SKAGZ {/YOUNG CITY Quarlerback
YOUNG BUCK I/LUDACRIS & GAME Stomp
ROCK

Gary Susalis

CHEVELLE Vitamin R (Leading Us Along)
EIGHTEEN VISIONS Waiting For The Heavens
HELMET See You Dead

KILLSWITCH ENGAGE The End Of The Heartache
ALTERNATIVE

Gary Susalis

EXPLOSION Here | Am

LESS THAN JAKE Surrender

LIBERTINES Can't Stand Me Now

MUSE Hysteria (| Want Il Now)
TODAY’S COUNTRY

Liz Opoka

BROOKS & OUNN That's What It's AN About
LEE ANN WOMACK Tieme For Me To Go
PROGRESSIVE

Liz Opoka

CARBON LEAF Life Less Ordinary

ARI HEST They're On To Me

CHRISTINE McVIE Friend

SMOOTH JAIZ

Gary Susalis

TIM BOWMAN That's What | Hear
ERIC DARIUS Night On The Town
RICHARO ELLIOT Your Secret Love
AL JARREAU Accentuate The Positive
KLEMENT JULIANNE Panamerican
DAVIO LANZ The Good Life
Americana

Liz Opoka

CLEMENTE Let Go Of My Hand
ALEJANDRO ESCOVEQO Break This Time
JOLIE HOLLANO Goodbye California
LUCY KAPLANSKY Line 1n The Sand
LORETYA LYNN Mrs. Leroy Brown
JIM LAUDEROALE Head For The Sun

866-MVTUNES

21,000 movie theaters

WEST

New Country
SIRIUS
: GARY ALLAN Nothing On But The Radio
1221 Ave. I?k’ the Americas RESTLESS HEART Feel My Way To You
New York. NY 10020 TRENT WILLMON Dixie Rose Deluxe's
212-584-100 LONESTAR Mr. Mom
Steve Blatter Octane
Alt Nation Jose Mangin
Rich McLaughlin TOMMY STINSON Motivation
CHEVELLE Vitamin R (Leading Us Along) GREEN DAY American Idiot
PRESIDENTS OF... Some Postman Spectrum
STROKES The End Has No End Gary Schoenwetter
The Pulse WIDESPREAD PANIC Can't Find My Way Home
Haneen Arafat PEARL JAM Masters Of War
AVIDN Seven Days Without You PEARL JAM Crazy Mary
PEARL JAM Black
- FINN BROTHERS Won't Give In
7(“;;“; ';,;‘s 1 GOMEZ Nothing Is Wrong
id Kel
MISTEEO One Night Stand Eslkiewn)
SWITCHFOOT Dare You To Move Meg Griffin )
LIL FUP Sunshine SIZZLA Sublerveanean Homesick Bhugs
FRANZ FERQINAND Take Me Out Hair Nation
B.A.M.A. Sweet Home Alabama Andrea Karr
POPULATION 1 What U Leave Behind
DANCE
Randy Schiager
. BOND Fly Samba Fly
MASIC LEAH McCRAE All This Lave
0 i . - _ V Blood Sweat And Tears
Rick Gillette » 800-494-8863 LOSTEP Burma (Sasha Remix)
10million homes 180,000 businesses ~ MOONY Butterfly
. NORTHERN HEIGHTZ Fly To You
DMX Specialty Retail GIDIA | Can Feel You
Linda Kennedy TOMAHAWK Is Music
SHAKEDOWN Lovegames
The hottest tracks played at DMX MUSIC BOOGIE PIMPS Sunny

specialty retail, which includes toy stores,
home and office turnishngs, kitchen
stores, cosmetics, shoe stores, etc., tar-
geted at 25-54 females.

QUANTIC Mishaps Happening

SCISSOR SISTERS Available (Fer You)
KASKAOE Steppin” Out

GREYBOY To Know You Is To Love You
LOS AMIGDS INVISIBLES Ease Your Mind

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast sateliite.
CHR/POP

Jack Patterson

LINKIN PARK Breaking The Habit
SWITCHFOOT Dare You To Move
DASHBOARD CONFESSIONAL Vindicated
CHR/RHYTHMIC

Mark “In The Dark” Shands
AKON 1/ STYLES P. Locked Up

ALICIA KEYS Diary

URBAN

Jack Patterson

LLOYD BANKS I'm So Fly

MASE Breathe, Stretch, Shake
ALTERNATIVE

Dave Sloan

GREEN DAY American Idiot

INYERPOL Siow Hands

HIVES Two-Timing Touch And Broken Bones
ROCK

Stephanie Mondelio
BAD RELIGION Los Angeles Is Burning

BOUTIOUE Take It All Away
FRANZ FERGINAND Take Me Out (Naum Gabo Remix)
SCARPI Your Love

MORGAN VASTRID SURYANTO Page Falling
MORGAN & GREGORY SHIFF... All | Know
GIOVANNA You Got Me

KK Where Do e Go

TONY MORAN The Promise

BRITNEY SPEARS ( ami Edi
ANGELICA DE NO Music Made The Addict

IN-GRID Don't Believe

ADULT ALTERNATIVE

Stephanie Mondelio
FINN BROTHERS Won't Give In

ADULT CONTEMPORARY

Jason Shiff
HILARY DUFF Fly
SEETHER I/AMY LEE Broken

INTERNATIONAL HITS

Mark “In The Dark” Shands
CICCONE Look At You Now

SOUL CONTROL Chocotate
CALOGERO PASSI Face A La Mer
NATASHA ST. PIER Mouri Demain
ANASTACIA Sick And Tired
RACHEL STEVENS Some Girls
JAMELIA See It In A Boy's Eyes
COUNTRY

Leanne Flask

JENKINS Getaway Car
LONESTAR Mr. Mom

BLAKE SHELTON Some Beach
RAPMIP-HOP

Mark “In The Dark” Shands
LIL SCRAPPY No Problem
DEEP I/DAVID BANNER Take It To Da Yard

Aol Radio @ Network

Ron Nenni* 415-934-2790
Top Alternative

Robert Benjamin

GREEN DAY American Idiot

PAPA ROACH Getting Away With Murder
Fresh 100

Mark Hamilton

BRITNEY SPEARS Outrageous

NELLY YJAHEIM My Place

Top Jams

Davey D

JADAXISS /PHARRELL Hot Sauce
MANNIE FRESH Real Big

FRONTLINE Uh Huh

Smooth Jazz

Stan Dunn

RENEE OLSTEAD A Love That Will Last
NORMAN BROWN Up 'n’ At 'Em

@RADl O METWORKS

Phil Hall » 972-991-9200
AC

Peter Stewart

CELINE OION You And |

Rejoice

Williemae Mciver

OEITRICK HADDON God Is Good
DENETRIA CHAMP Go On Through It
Tom Joyner Morning Show
Vern Catron

BRIAN McKNIGHT What We Do Here Stays Here

1. BRANDY Talk About Our Love

2. REBA McENTIRE Somebody

3. RAY CHARLES Here We Go Again
4. BURKE RONEY Wendy

5. VIRGH Amnesta

MIDWEST

1. BRANDY Taik About Our Love

2. BURKE RONEY Wendy

3. TIM McGRAW Live Like You Were Dying
4. VAN HALEN It's About Time

5. KATIE MELUA Closest Thing To Crazy

SOUTHWEST

1. BRANDY Talk About Our Love

2. TIM McGRAW Live Like You Were Dying

3. ECHOBELLY Get Me Through The Good Times
4. REBA MCENTIRE Somebody

5. BURKE RONEY Wendy

NORTHEAST

1. BRANDY Talk About Qur Love

2. REBA MCENTIRE Somebody

3. STEVE CORDONE That's AH

4. TOM KAFAFIAN Can't Change Me

5. TIM McGRAW Live Like You Were Dying

SOUTHEAST

1. BRANDY Talk About Out Love

2. TIM McGRAW Live Like You Were Dying
3, BURKE RONEY Wendy

4.REBA McENTIRE Somebody

5. TOM KAFAFIAN Can't Change Me

WADT
ovrivone.

Ken Moultrie « 800-426-9082
Active Rock

Steve Young/Kristopher Jones
CHEVELLE Vitamin R (Leading Us Along)
A PERFECT CIRCLE Blue

Heritage Rock

Steve Young/Kristopher Jones
ALTER BRIOGE Open Your Eyes
SHINEDOWN Simple Man

Hot AC

John Fowikes

KELLY CLARKSON Breakaway

CHR

Steve Young/John Fowlkes
KELLY CLARKSON Breakaway

LLOYD BANKS On Fire

FRANZ FERDINAND Take Me Out
Mainstream AC

Mike Bettelli/Teresa Cook
EVANESCENCE My Immortal

The Dave Wingert Show
Mike Bettelli/Teresa Cook
EVANESCENCE My Immortal

The Alan Kabel Show — Hot AC
Steve Young/John Fowlkes
SARAH MCLACHLAN World On Fire
AVRIL LAVIGNE My Happy Ending
Mainstream Country

Hank Aaron

GARY ALLAN Nothin’ On But The Radic
BLUE COUNTY That's Coot

New Country

Hank Aaron

DARRYL WORLEY Awful, Beautiful Life
Lia

Ken Moultrie/Hank Aaron
PHIL VASSAR In A Real Love

DIERKS BENTLEY How Am | Doin"
Danny Wright

Ken Moultrie/Hank Aaron
OIERKS BENTLEY How Am 1 Doin’
SHEDAISY Come Home Soon

24 HOUR FORMATS

Jon Holiday » 303-764-8700
Adult Hit Radio

Jon Holiday

AVRIL LAVIGNE My Happy Ending

SARAH McLACHLAN World On Fire

U.S. Country

Penny Mitchell

CATHERINE BRITT The Upside Of Being Oown
CHRISTY SUTHERLAND Freedom

GREAT AMERICAN COUNTRY
Jim Murphy * 303-784-8700
ALAN JACKSON Too Much 01 A Good Thing
KATRINA ELAM No End In Sight

WESTWOOD ONE

Charlie Cook * 661-294-9000
Soft AC

Andy Fuller

JOSH GROBAN Remember When It Rained
Mainstream Country

David Felker

SHEDAISY Come Home Soon

Hot Country

Jim Hays

TRACE ADKINS Rough & Ready

Young & Verna

David Felker
TRICK PONY The Bride

HeETAER =
After Midnite

Sam Thompson
GARY ALLAN Nothing On But The Radio

\m
Country Today
John Glenn
RESTLESS HEART Fesl My Way To You
DARRYL WORLEY Awlul, Beautiful Life
Alternative Now!
Chris Reeves * 402-952-7600
SNOW PATROL Run
KILLERS M. Brightside

the john

Musia and inieligance for your Lite
Scott Meyers » 888-548-8637
Nightly Tesh Show
LOS LONELY BOYS Heaven

Weekend Tesh Show
LEANN RIMES Last Thing On My Mind

LAUNCH

avsic o YAHOO!
Jay Frank+ 310-526-4247
Audio
213 Groupie Luv
SILL SCOTT Golden
KINGS OF CONVENIENCE I'd Rather Dance With You
TOBY LIGHTMAN Real Love
Video
12 STONES Far Away
213 Groupie Love
ALICIA KEYS Diary
BLAKE SHELTON Some Beach
BOWLING FOR SOUP 1985
CARL THOMAS My First Love
HOLLA POINT Baby Mama
KELLY CLARKSON Breakaway
PAPA ROACH Getting Away With Murder
PUDDLE OF MUDD Spin You Around
RACHAEL YAMAGATA Worn Me Down
TOBY LIGHTMAN Real Love

<& musicsnippet.com)»
Tony Lamptey * 866-552-9118
Hip-Hop
YOUNG BUCK Stomp
R&B

TONY SUNSHINE Ch My God
CHRISTINA MILIAN Dip it Low

Artist/Title Total Plays
HILARY & HAYLIE DUFF Our Lips Are Sealed 82
ASHLEE SIMPSON Pieces Of Me 80
J0JO Leave (Get Out) 79
HILARY DUFF Why Not 77
HILARY DUFF Come Clean m
AVRIL LAVIGNE My Happy Ending m
JESSE McCARTNEY Beautiful Soul 75
RAVEN Supernatural 74
CHEETAH GIRLS Cinderella 72
HODBASTANK The Reason 33
BLACK EYED PEAS Let's Get It Started 3
YELLOWCARD Ocean Avenue 3
LINDSAY LOHAN Drama Queen (That Girl) 31
AVRIL LAVIGNE Sk8er Boi 30
KELLY CLARKSON Miss Independent 2
GREG RAPDSD Take Me Back Home 28
MICHELLE BRANCH Are You Happy Now? 28
LINDSAY LOHAN Uttimate 2
CLAY AIKEN Invisible 27
HILARY DUFF The Math 27

poweneD[T] istfor the ‘A
MEBIABASE Playlist for the week of Aug. 2-8.

Live365 is the largest intemet radio
network, with thousands of stations in a
wide variety of formats. Programmed by
true music tastemakers from around the
globe, Live365 offers an enthusiastic
audience for established and up-and-
coming artists alike. in a world of
consolidated playlists, Live365 charts the
tastes and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended Aug. 2, 2004 are listed below.

LIVE .COM

Travis Storch * 866-365-HITS

Top Rap & Hip-Hop

USHER Confessions Part 2
LLOYD BANKS On Fire

PETEY PABLO Freek-A-Leek
TERROR SQUAD Lean Back
ALICIA KEYS If ) Ain't Got You

Top Latin

FRANCO DE VITA Tu De Que Vas
PAULINA RUBIO Algo Tienes
KALIMBA No Me Quiero Enamorar
CHAYANNE Cuidarte El Alma
PEPE AGUILAR Miedo

Top World

RUSLANA Wild Dance

NATASHA BEQINGFIELD These Words
BODGIE PIMPS Somebody To Love
NELLY FURTADO Forca

KALIMBA No Me Quiero Enamorar

www americanradiohistorv com
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ASHLEE SIMPSON Pieces 01 Me

TERROR SQUAD UFAT JOE & REMY Lean Back
USKER Confessions Part 2

LINKIN PARK Breaking The Habit

AVRIL LAVIGNE My Happy Ending

KANYE WEST Jesus Walks

LIL FLIP Sunshine

NELLY JAHEIM My Place

JUVENILE Siow Motion

JADAKISS Why

ROOTS Dot Say Nuthin®

CHRONIC FUTURE Time And Tirme Again
TAKING BACK SUNDAY A Decade Under Influence
MAROON 5 She Wil Be Loves

D12 How Come

AKON /STYLES P. Locked Up

KILLERS Somebody Toid Me

KOUSTON I Like That

FAITHLESS Mass Destruction

COKEED & CAMBRIA A Favor Houss Atlantic

Vidoo playfist for the week of Aug 2-8.

David Cohnt @
General Manager _2

TERROR SQUAD UFAT JOE & REMY Lean Back
JUVENILE Siow Motion

FRANZ FEROINAND Take Me Out
USHER Confessions Part 2

TWISTA /. KELLY So Sexy

LINKIN PARK Breaking The Habit
BEASTIE BOYS Triple Trouble

LIL FLIP Sunshine

T Lets Gt Away

311 First Straw

NELLY /JAHEIM My Prace

KEVIN LYTILE Tum Me On

MARDON 5 She Wil Be Loved
CHRISTINA MILIAN Oip It Low
ASHLEE SIMPSON Pieces Of Me
SHINEOOWN 45

YOUNG BUCK Let Me fn

BUACK EYED PEAS Let's Get 1 Started
THREE DAYS GRACE Just Like You
BLINK-182 Down

Video playlist for the week of Avg. 2-8.

75 miiilon noassiolas
Rick Krim
Exec. VP

ADDS

888

JILL SCOTT Goiden

MC HAMMER [/STOOGE PLAYAZ... Hard Times
ASHLEE SIMPSON Pieces Of Me

JET Rotlover 0.J.

RICHARD MARX When You're Gone

ALTER BRIOGE Open Your Eyes
ALICIA KEYS I ] Ain't Got You
MARODN 5 She Will Be Loved
SWITCHFOOT Meant To Live

AVRIL LAVIGNE My Happy Ending
LOS LONELY BOYS Heaven

MODEST MOUSE Ficat On

USHER Confessions Parts 14 2
GRETCHEN WILSON Redneck Woma1
BEASTIE BOYS Ch-Check It Out
BEASTIE BOYS Triple Trouble

BLACK EYED PEAS Lets Get It Started
JAMIE CULLUM All Al Sea

GAVIN DeGRAW | Don't Want To Be
FINGER ELEVEN One Thing

KEANE Somewhere Only We Know
NICKELBACK Feelin’ Way Too Damn Good
JILL SCOTT Goiden

311 Love Song

FRANZ FERDINAND Take Me Out

Video playlist for the week of Aug. 5-16.

Lori Parkerson
202-360-4425

20 ON 20 (XM 20)
Michelle Boros

KIMBERLEY LOCKE Wrong
COUNTING CROWS Accidentally In Love
BOWLING FOR SOUP 1985

BPM (XM 81)
Blake Lawrence
MARLY You Never Know

SQUIZZ (XM 48)

Charlie Lagan

CHEVELLE Vitamin R

HELMET Ses You Dead

EIGHTEEN VISIONS Waiting For The Heavens

U-POP (XM 29)
Zach Overking

TIM BOOTH Wave Hello

MORRISSEY First Of The Gang To Oie
LENNY KRAVITZ Califomia

JET Hold On

FINN BROTHERS Won't Give In

THE LOFT (XM50)

Mike Marrone

CROSBY/NASH Michael (Hedges Here)
CROSBY/NASH Puppeteer

CROSBY/NASH Don't ig Here

FINN BROTHERS Oisambodied Voices
K.0. LANG Hallelujah

K.0. LANG Helpless

LISA LOEB Fools Like Me

LOS LOBOS Rita

MAVIS STAPLES Ain't No Better Than You
MAVIS STAPLES God Is Not Sieeping
MAVIS STAPLES Have A Little Faith

PATTI SCIALFA City Boys

STEVE FORBERT There's Everybody Eise (And You)
PUSHSTARS At Sea

PUSH STARS Paint The Town

THRILLS Not For All The Love In The World
WILCO Spiders (Kidsmoke)

WATERCOLORS (XM71)
Trintty

0. BENOIT & R. FREEMAN Club Havana
EVERETTE HARP Just Like Ote Times
INCOGNITO True To Myselt

KIRK WHALUM Any Love

XM CAFE {XM45)
Bill Evans

JOKN BRANNEN The Good Thief

BETTY OYLAN Abdicate The Throne

REIGN KINGS Bloom

VARIOUS ARTISTS Por Vida: A Tribute To Alsjandro

XMLM (XM42)
Ward Cleaver

TERROR One With The Underdogs

ALL ELSE FAILED Ths Never Happened

_TELEVISION _

CMT

COUNTRY MUSIC TELEVISION

75,1 milion households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

ALAN JACKSON Too Much Of A Good Thing
KATRINA ELAM No End in Sight

TOP 20 ™
GRETCHEN WILSON Here For The Party 37 53

| MARTINA McBRIDE How Far 2 M
BIG & RICH Save A Harse, Ride ACowboy 32 33
J0SH GRACIN 1 Want To Live 2 RN
LOS LONELY B0YS Heaven 2 RN
TRACE ADKINS Rough & Ready 32 3t
JULIE ROBERTS Break Down Hare 2 0
TERRI CLARK Girls Lin Too P

TIM McGRAW Live Like You Were Dying i B
J. BUFFETT I/C, BLACK Hey Good Lookin® 31 31
B. PAISLEY I/A. KRAUSS Whiskey Lullaby 31 30
JOE NICHOLS It Nobady Believed In You 3 3

KENNY CHESNEY | Go Back 0 2
MONTGOMERY GENTRY You Do Your Thing 28 28
LYLE LOVETT In My Cwn Mind 7 0
SHANIA TWAIN Wher You Kiss Me 15
RASCAL FLATTS My Worst Fear 14
RACHEL PROCTOR Me And Emily 1315
CROSS CANADIAN RAGWEED Sick And Tired 13 14

| SARA EVANS Suds I: The Bucket 131

l Airplay as monitored by Mediabase 24/7

| betiveen Aug 246,

T

", NERICA
-

Jim Murphy, VP/Programming
26.5 million households

ADDS

ALAN JACKSON Too Much Of A Good Thing
KATRINA ELAM No End In Sight

TOP 20

KENNY CHESNEY | Go Back
B1G & RICH Save A Horse, Ride A Cowboy

TELEVISION

TOP TEN SHOWS ‘ Aug. 28
Total Audlence Adutts 1849
(105.5 miilion households}
1 CS! 1 Simple Life 2 Finale Special
2 Two And A Half Men 2 Amazing Race 5
3 CSI: Miami (tie} CSI
4 Everybody Loves Raymond (tie) Simple Life 2
§ Without A Trace § Two And A Half Men
6 Amazing Race 5 & CSI: Miami
7 Law And Order: SVU 7 Everybody Loves Raymond
8 60 Minutes (tie} Without A Trace
9 Cold Case 9 Last Comic Standing 2 (Thurs.)
10 Simple Life 2 Finale Special | (tie) Trading Spouses
Source: Nielsen Media Research
COMING NEXT WEEK
Friday, 813 * Akon, Jimmy Kimmel.
*Mase, The Tonight Show With Wednesday, 8/18
f};Ler))o {NBC, check local listings « Five For Fighting, Ryan Sea-
r time).
. crest.
*Maria Mena, Late Show With . . g
David Lette (cBS, local maleah Yeah Yeahs, David Letter:
fistings for time). « Dolly Parton, The Ellen DeGen-

¢ They Might Be Giants, Late

Night With Conan O'Brien (NBC, ~ 2reS Show {check local listings for

check local listings for time). time and channel).
* Ashanti, Late Late Show With Thursday, 8/19
Craig Kiibom (CBS, check local st « | onestar, Ayan Seacrest
ings for time). « Loretta Lynn and Jack White,
* The Bacon Brothers, The Sha-  pauid [ efterman.

ron Osboume Show (check local list-
ings for time and channel).

Monday, 8/16
« Usher, On-Air With Ryan Sea-
crest (check local listings for ime and
channei).
* The Hives, David Letterman.
s Incubus, Jimmy Kimmel Live

Dresden Dolls

(ABC, check local listings for time).
I Dresden Dolls, Jimmy Kimmel.
. ils, Jimmy Kimmel.
Tuesday, 8/17 « Saliva, Craig Kitbom 4

o Janet Jackson, Ryan Seacrest. ¢ Avril Lavigne, Eflen DeGen-

Piease Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Mike Trias:

mtrias@radioandrecords.com

SARA EVANS Suds dn The Bucket o * Lindsay Lohan, The View(ABC,  eres.
TIM McGRAW Live Like You Were Dying it i — -
TRAGE ADKINS Roigh & Ready check local listings for time). Julie Gidiow
B. PAISLEY 1/A. KRAUSS Whiskey Lullaby
GRETCHEN WILSOA Here For The Party
DIERKS BENTLEY How Am | Doing?
MARTINA McBRIDE How Far
J. BUFFETT /C. BLACK Hey Good Loolin’ F
JOE NICHOLS If Nobody Betieved In You IL M s
CLEOUS T. JUDD | Love NASCAR
SHEDAISY Come Home Soon BOX OFFICE TOTALS
TRICK PONY The Bride Aug. 6-8
JOSH TURNER Wrat It Ain't Title Distributor $Weekend  §To Date
RASCAL FLATTS My Worst Fear
JOSH GRACIN | Want To Live 1 Collateral (DreamWorks)* $24.70 $24.70
MONTGOMERY GENTRY You Do Your Thing N
S IAREISHELTONIS3mg et 2 The Village (Buena Vista) . $16.46 $85.61
TRACY LAWRENCE It's All How You Look Al it 3 The Bourne Supremacy (Universal) $1438  $124.60
4 The M. ian Candidate (P: unt) $10.52 $37.96
Lo L PRl A 5 Little Black Book (Paramount)® $7.07 $7.07
| 6 I, Robot (Fox) $6.51 $126.92
. 8 Harold & Kumar Go To White... (New Line) $3.19 $12.32
CONCERT PULSE 9 Catwoman (WB) $2.90 $36.06
s | 10 A Cinderella Story (WB) $2.87  $46.88
Avg. Gross
H:‘ :;;;m (IS’; ?::;) “First week in release. All figures in millions.
2 PRINCE 14828 Source: ACNietsen EDI
3 TTHEWS BAND 513334 ) " o,
A e S COMING ATTRACTIONS: This  “Let's Bounce Wilson Phillips’ver-
5 EAGLES s‘gﬁ week’s openers include Princess  sion of The Beach Boys' “Dance
| 3 ﬂ:f ::f:,:“ 59352 Diaries 2: Royal Engagement, star-  Dance Dance,” Rachel Stevens’
| 8 sTNG 9178 ring Julie Andrews. She performs  “Fools,” Renee Olstead's “A Love
| 2 bocoumeumete b “Your Crowning Glory” with Raven  That Wil Last” and Jonny Blu's
[ 11 KENNY CHESNEY $670.3 on the film's Disney soundtrack, “Miracles Happen.”
12 PLEETWIOCMAC by which also contains Raven's“This s~ Opening in limited release this
14 RUSK $4625 My Time” Also on the ST: Kelly  weekis Tom Dowd & The Language
15 KISS $202.4

Among this week's new tours:

ALTER BRIDGE
DELGADOS
KATIE MELUA
LENNY KRAVITZ
TANTRIC

The CONCERY PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line

www americanradiohistorv com

Clarkson's “Breakaway,” Lindsay
Lohan’s | Decide;” Avril Lavigne's
“ Always Get What | Want? Pink's
“Trouble,” Jesse McCartney's ‘Be-
cause You Live,” Norah Jones’
cover of Elvis Presley's “Love Me
Tender,’ Steve Harwell’s “Fun in the
Sun,” Christy Carison Romano's

of Music, a documentary on the fa-
mous recording engineer that in-
cludes footage of Ginger Baker,
Ray Charles, Eric Clapton,
Ornette Coleman, John Coltrane,
Aretha Franklin, Thelonious
Monk, Tito Puente and Otis
Redding. — Julie Gidlow



www.americanradiohistory.com

AL PETERSON

NEWS/TALK/SPORTS

August 13, 2004 ReR @ 13

apeterson@radioandrecords.com
-~ =
..

A

A

What A Long, Strange

TripIt’s Been

FMB-AM/San Diego is one of those radio stations
with an enviable longtime brand-name identity. It's
also a rarity in today’s broadcasting industry: an inde-
pendently owned, nonclustered AM operation in a top

20 radio market — in this case, No. 17.

The history of Midwest Televi-
sion’s KFMB-AM mirrors much of
the history of radio in America’s Fin-
est City. One of the industry’s true
heritage radio stations, [ g
KFMB spent many years [
atop San Diego’s ratings
pile during the 1980s and
through the early ‘90s. I
With a lineup that included
now legendary personal- l
ities like Charlie & Harri-
gan and Hudson & Bauer,
KFMB was unquestionably
the station of record for
hometown news and entertainment
for millions of San Diegans.

As a kid growing up in San Diego,
Dave Sniff loved listening to KFMB.
Little did he know that he’d go trom
being a kid who used to hang
around the radio station to ultimate-
ly presiding over the station’s pro-
gramming as PD during some of
KFMB's best and worst of times.
Having worked at the same station,
under the same ownership, for his
entire broadcast career, Sniff is in a
unique position to tell the story of the
rise and fall — and recent rise again
— of KFMB.

Dave Sniff

R&R: You worked your way up the
proverbial ladider at KFMB, right?

DS: I started at KFMB on Christ-
mas Eve in 1977. | had just graduat-
ed from high school,
where, throughout my se-
nior year, I'd had two
loves: basketball and
broadcasting. 1'd play
basketball after school,
then dribble the ball over
to the KFME studios and
hang out with the after-
noon DJ and watch him
do his show. I just want-
ed to hang around and soak in ev-
erything [ could learn about what |
thought was going to be my career.

R&R: So you went to work at KFMB
right out of high school?

DS: No, | went to college local-
ly, but [ needed a job to help put
myself through school. I called a
couple of guys 1'd met at KFMB
from hanging around there, and |
ended up getting a job working
some overnight DJ shifts. A few
months later | moved over to the
FM — which was then the legend-
ary “B-100" — where [ did some
producing and worked in creative

services, developing campaigns
for advertisers.

A couple of months after that I
went back to doing airshifts on both
the AM and the FM before ultimate-
ly getting involved with KFMB-AM’s
morning show, Hudson & Bauer.
That led to my being named Asst. PD,
a position I held under two PDs,
Mark Larson and Bill Stairs. After Bill
left in 1994 our GM, Tracy Johnson,
offered me the PDjob, and I have held
that position here ever since.

Ré&R: You moved into the PD’s chair
at a tumultuous tinte in the station's his-
tory, as consolidation and other factors

“In 2000 we decided
we were going to
have a new lineup for
the new millennium,
but that meant some
fairly significant
changes were going
to have to be
implemented.”

CHICKS CHAT IT UP IN THE HAMPTONS Appropriately grinning
ear-to-ear at this summer's fundraiser to benefit Operation Smile are (I-r) Heidi
Hanzel, co-host of the nationally syndicated ChickChat. event host London
Jeweler's Steve Frucht; and ChickChat's Lara Dyan.

1

resulted in a dowiward spiral over sev-
eral years, correct?

DS: KFMB was a traditional Full
Service station that had become
known mostly for our longtime mom-
ing show, Hudson & Bauer, and for
San Diego Padres baseball. Research
told us that, basically, we had a mom-
ing show and a baseball team. Noth-
ing else was perceived by the audience
to be of any real significance.

At about that time Dr. Laura was
just being launched into national
syndication, and, although her show
was sort of out of character for what
the station had been known for, we
believed it would be a great addi-
tion. We put her on against Rush
Limbaugh, who was then on cross-
town KSDO, and within six months
she was beating Rush in 25-54
adults.

She also drew several thousand
people to an event that we held ata
local hotel on a Saturday night, so we
knew we had something develop-
ing. But then Jacor entered the mar-
ket, and Premiere Radio Networks
bought the rights to Dr. Laura’s
show, and it was moved across the
street to KOGO.

R&R: In 1997 and 1999 you were
confronted with two more events that
would becone the catalysts for addition-
al big changes af the station, right?

DS: That's correct. Our principal
moming host, Mac Hudson — who
was only 58 — passed away sudden-
ly in 1997. We ended up bringing
back Jack Woods, who was Charlie
of Charlie & Harrigan, the team who
had done mornings on KFMB before
Hudson & Bauer. Jack’s a tremen-
dous talent and a real radio pro, so
we paired him up with Joe Bauer.
Instead of Mac and Joe, we had Jack
and Joe, and they continued togeth-
er in mornings for the next 2 1/2
years or so.

In 1999 our agreement with the
Padres expired. We were a station
that had been built almost totally
around baseball and mornings, and,
although they gave it their best shot,
Jack and Joe were not as successful
as we'd hoped at maintaining the
shares that Hudson & Bauer had
gamered in the past. When we re-
moved baseball from the lineup, it
was pretty obvious that we were
going to need to start over with the

Continued on Page 14

ment to You Hasn't

Full Coverage from
Both Political Genventions

Newscasts
Anchored Coverage
ABC Talk Radio Row
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ABC's Gl Gross

IT MATTERS WHERE YOU GET YOUR NEWS

ABC's Ann Compton ABC's Aaron Katersky

212-735-1700
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Continued from Page 13

station and build something totally
new from the ground up.

R&R: Is that when the big changes
at the station really began to happen?

DS: Yes. In 2000 we decided we
were going to have a new lineup for
the new millennium, but that meant
some fairly significant changes were
going to have to be implemented.
KFMB has always had a reputation
for being a solid employer and a
company that attracts strong profes-
sionals. Once you got to KFMB, you
didn’t want to leave. The average
tenure of employees was about 10
years.

The most difficult aspect of the
transition was the downsizing of the
staff. | had spent half my life at this
station and had strong personal re-
lationships with the majority of staff
members. These individuals were
very close friends, people I had
grown up with in the industry, and
it was very difficult to change the
direction of my friends’ lives. Look-
ing back now, almost everyone who
was affected by the changes is now
thriving in the industry, which is a
testament to the quality of people
KFMB employed. Some are even in
the ownership game.

R&R: What were your marching or-
ders at that point?

DS: To build a radio station that
was not going to lose money. Clear
Channel had come into the market
and leveraged its power to put Dr.
Laura, Art Bell and the Padres on
KOGO and also hired away a num-
ber of our newspeople and our news
director. We knew that the transition
of KFMB from a Full Service station
to a focused, conservative Talker was
going to be a slow build, and that
was understood clearly by [GM] Tra-
cy Johnson, [President] Ed Trimble
and [owner] Chris Meyer.

My instructions were to build a
competitive Talk station and not to
worry about short-term ratings

growth. It was painful during that
time to look at the monthly trends,
but I never felt my job was in jeop-
ardy, because there was strong sup-
port for the long-term plan. It is a
comfortable situation to work for a
company like Midwest Television
that has no stockholders to answer
to. I had to answer only to the guys
who had signed off on the plan, and
there was a lot of patience built into
the plan.

R&R: Did you feel a little like David
vs. Goliath at that point, since you twere
essentially a family-owned radio station
going up against the biggest broadcast-
er in the country?

DS: Honestly, it wasn't something
that we were really focused on. I re-
member talking with Tracy at the
time, who said, “Dave, here’s what
we do: We focus on our audience
and our advertisers, not the compe-
tition.” Listeners don’t decide what
station they listen to based on own-
ership. They don’t know how many
radio stations Clear Channel or Mid-
west TV owns in San Diego, and
they don’t care.

But they do care about what
comes out of the speaker, and if it's
interesting, entertaining, compelling
and, most importantly, meets their
expectation every time, they’ll visit
that frequency. Maybe Clear Chan-
nel has some marketing and cross-
promotion advantages within its
cluster, but, ultimately, we believe it's
the unique product and presentation
that wins, not the size of the compa-
ny.

R&R: When do you think things
really began to turn the corner toward the
success KFMB is again enjoying today?

DS: We hired Rick Roberts, who
was at that time doing nights over
at KOGO, to do afternoon drive for
us just before the Danielle Van Dam
murder case became the big news in
town. Rick and KFMB made the
commitment to own that story, and
that was a major turning point for us.
It was a very sad but compelling sto-
ry, a drama that underscored every

parent’s nightmare of losing a child.
Rick captured it like nobody else in
town did, and once we got out in
front on it, no one was able to touch
us on our coverage of the story. In
their wrap-up after the trial, even the
San Diego Unicn-Tribune said the
event had made Rick Roberts a
household name in San Diego.

Not long after that, we knew that
market veteran Ted Leitner was get-
ting a little burned out and restless
from doing moming on KFMB and
Padres play-by-play on KOGO. At
the same time, ABC Radio was get-
ting ready to launch Sean Hannity,
whom I'd met at an R&R Talk Radio
Seminar and was really impressed
with.  was also hearing rumors that
Bill O'Reilly was planning to do a
national radio show. Then 9/11 hap-
pened, and we knew it was going to
have a serious impact on ad revenue
for the station, at least for the short
term.

So, | went to management with a
plan that was very different from
anything KFMB had ever done be-
fore. I believed that if we were ever
going to make a full transition to a
modern Talk station, that was the
time to do it. Over the next several
months, and through most of 2002,
we transitioned the station dramati-
cally, moving Rick into momings
while also adding O'Reilly and Han-
nity in middays and Michael Savage
for afternoon drive. That gave us a
very consistent Talk product
throughout the day, and we have
since added Tony Snow and Fox
News Radio with Alan Colmes to
add that same consistency to nights.

R&R: Through all this, what's been
the advantage of being owned by an in-
dependent operator?

DS: Through it all Ed Trimble
gave us the overall marching orders
to make it profitable and then
stepped back and let Tracy and I fig-
ure out how to make it happen. The
other big advantage of working for
a family-owned operation is that ev-
erything that we deal with is paid for

_INEWS/TALKISPORTS

“Fortunately for me, our owners and
management took the position that | was the
same guy who had been there during the good
times and helieved that | was the guy who
could get them back to those times again.”

— the building, the studios and the
transmitter site. We’re not beholden
to any stockholders.

I can walk down the hall and talk
directly to the owner; I dont have to
run everything up the corporate lad-
der. Whenever I have made a good
case that this is what we need to do
to stay competitive and serve our ad-
vertisers better, I've always gotten
the support and resources needed.

Frankly, in another situation I
might have found myself tossed out
of here, because the station went
through some pretty tough times for
the better part of three years. But I
have a long relationship with the
people I work for that was strong
and could withstand those times.
Fortunately for me, our owners and
management took the position that
[ was the same guy who had been
there during the good times and be-
lieved that I was the guy who could
get them back to those times again.

R&R: Who are some of your profes-
sional mentors who have helped you de-
velop the skills you've needed over the
course of your career at KFMB?

DS: I've been very fortunate to
work with some of the most talent-
ed programmers in the business.
Bobby Rich, my first PD, was a nat-
ural leader who always had fun
while he was strategically putting
together a station, and he inspired
me to be a programmer. Mark Lar-
son was an incredible multitasker
and perhaps the most creative indi-

vidual I've met in radio. And my
GM, Tracy johnson, taught me to
think from a listener’s perspective
and how to market the mission to the
listener.

I also have a tremendous staff with
a strong passion for Talk radio, in-
cluding my Asst. PD, Mike Hanson,
who executes the station formatics
and handles all the imaging elements.
And I have perhaps the most aggres-
sive and talented Talk producerin the
country in CJ Wheeler. She produces
Rick Roberts’ show and is as good
they come in this format.

R&R: After this rather long, strange
trip from the top to the bottom and, now,
headed back to the top again, are you glad
you stuck it out?

DS: Oh, absolutely. One of the big-
gest reasons | wanted to see this
through is because I knew in my
heart that this radio station was go-
ing to have to end up being some-
thing totally different from what it
once was, even though the old
KFMB was a station | had loved for
practically my whole life. It was a
great, fun, classic AM radio station
to work at, and even though I knew
it was going to have to change to
survive, | didn’t know if | was still
going to love it.

But [ still do, and I'm thrilled and
proud of the job our team has done
here. That pride is even greater now
that Arbitron seems to be validating
what we've known has been hap-
pening for a while now.

Syndicated exclusively b
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Talk in
Portland

Ed Schultz is leading a radio revolution,
taking KPOJ Portland to #1 in Talk
with a 5.8 share, Adults 25-54,
in his first book.

aaaaa

Call now and ride
the Ed trend to the top.

800.611.5663

]
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Source: Arbitron, Metro, A25-54, KPOJ-AM Portland, OR, Monday-Friday, Noon-3PM PT; subject to limitations printed therein.
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Opie & Anthony In Orbit Over XM Glg

Sa in St. Patrick’s” survivors Opie & Anthony are return-
ing to the radio, effective Oct. 4, courtesy of their new best
friends at XM. The boys have been on the beach since being

z fired by Infinity in August
2002 after their now-infa-
mous stunt on WNEW/
New York went horribly
awry. “We learned a lot dur-
ing our two years away
from our fans, and we can’t
wait to get back on the ra-
dio and reconnect with them,” said Greg “Opie”” Hughes.
In 2 move that the Howard Stern camp will no doubt be
watching closely, O&A will be available for an extra $1.99 per
month — on top of the normal $9.99 monthly fee — on a
new XM “premium” channel.

‘Dude, we're friggin’ premium!’

Whole New Meaning To Family-Friendly’

On Aug. 23 WKTU/New York is throwing an exclusive
viewing party, giving listeners a chance to meet Victoria Gotti
and her three “Gotti Hottie* sons, Frankie, Carmine and John,
stars of the new smash A&E reality series Growing Up Gotti.
Naturally, WKTU morning co-
host Goumba Johnny managed
to weasel his face into three up-
coming episodes. “Once we an-
nounced the promotion, we
were swarmed with calls,” says
WKTU Asst. PD/morning show
Exec. Producer Mike Opelka.
“There are several groups of interest: adults, other stations,
local media weasels and — these are especially persistent —
young girls, who want to meet a Gotti Hottie! The interest
level is so farge that A&E is bringing a camera crew to include
our festivities in an upcoming episode. | may have to skip my
usual Monday-night clothing-optional mah jongg group for this
one.”

Across the street, WFAN/New York & MSNBC personal-
ity Don Imus canceled an interview with Victoria Gotti be-
cause of last-minute restrictions her people placed on poten-
tial questions about her family’s “alleged” mob past. “You
don't tell me what I'm going to ask,” said a miffed Imus, as

Goumba and Baltazar form a
Gotti sandwich.

| reported by New York Daily News columnist John Mainelli.
“Her publicist calls [sidekick Bernard McGuirk] and gives him
a list of questions we can't ask — five minutes before she’s
supposed to appear,” Imus railed, already pissed after receiv-
ing word that Gotti, who had just appeared in person on
MSNBC's rival Fox News Channe!, had planned to appear
on Imus’ show by phone. “She’s a lovely woman, [and] | wish
her a lot of luck with her program. She's not going to be ap-
pearing here.”

| It was back in April 2002 that WIOQ (Q102)/Philadelphia’s

excessively hairy morning stuntboy Diego tried to pay for his
| breakfast at a local IHOP with an IOU. Hilarity was sched-
uled to ensue, but the cops
showed up first. Now, the sta-
tion may be on the hook for
$24,000 — plus $9.18 for the
actual meal — based on some
arbitration panel's ruling in favor
of humor-impaired police officer
Thomas O'Neill, who told the
Philadelphia Inquirer that Diego “publicly made him look foolish
and made him out to be a buffoon.” No one from the sta-
tion was anxious to comment publicly on this ruling, which is
being appealed by Clear Channel, but another suit filed by
the IHOP owner is still pending.

Home of the $24,009.18
omelet!

The Programming Dept. (Inbound)

* Urban AC WHUR/Washington inks Traci LaTrelle to fill
its long-vacant MD slot. Larelle, most recently Program Co-
ordinator for XM's Urban AC channel The Flow, spent much
of her career at WHQT (Hot 105)/Miami as MD.

* KBKS (Kiss 106.1)/Seattle MD/afternoon dude Marcus
D adds Asst. PD stripes, while Brittany Huntman joins from
KQKQ/Omaha as Music Coordinator/late-night air talent.

* After a year on the beach, former KUFO/Portland, OR
Asst. PD/MD/midday talent Al Scott is named PD of KNRQ/
Eugene, OR.

¢ KHFI/Austin night jock Brotha Fred adds “well-de-
served” Asst. PD stripes.

* KZHT/Salt Lake City MD/Creative Services Director/af-
| ternoon personality Jason “Kramer” Smith adds iron-on

—~

-

* Clear Channel realigns regions: Ed Krampf, Lee Lars-
en and Bill Gentry become Sr. VPs of the Northwest,
Rocky Mountain and Central regions, respectively.

* Howie Miura elevated to VP/Promotion at Island
Records; Christine Chiappetta becomes VP/Modem
Rock Promotion.

« Bill Carroll appointed VP/Modem Rock Promotion for
Elektra Entertainment Group.

* United Press International sells its radio service and
broadcast wire operations to Associated Press.

*Ross Zapin appointed head of Modem Rock Radio &
Video Promotion for DreamWorks Records.

* Scott Strong named PD of KKZN/Dallas.

* FM pioneer Jim Schulke dies of complications from
pneumonia at age 77.

YU VEdrRs AGO
* Steve Perun named PD of KIIS-AM &
FM/Los Angeles.
* Brent Osborne named VP/GM of KIOI/
San Francisco.

* Tom McKinley eievated to Executive VP
of Evergreen Media Corp.

/ I" T3 )
Vgl E47S AGOD
* Billy Brill upped to Sr. VP/Field Promo-
tion at MCA Records.
* Bob Relch named President of TK Com-
munications.
* George Hyde named Executive VP of
the RAB.

* WKTU/New York flips from Urban to CHR.

+ Jim Smith becomes President of Alta Broadcasting.

« Pyramid Broadcasting purchases eight stations from
Associated Communications for $29.5 million.

+Jay Cook named VP/National Program Manager for

Combined Communications.
« Norm Winer named PD of WXRT/Chicago. J

George Hyde

Is your station unabie to perform at ratings time? Has your latest book gone soft?

You don‘t have to live with this problem. Get a TV spot that will put you back on top.

For a free consultation, call us at 503.222.7477 or go to magnetoworks.com/radio.

www americanradiohistorv com

MAGNETO BRAND
ADVERTISING

Television for radio
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Asst. PD stripes to his very crowded sleeve. PD Jeff
McCartney was out playing golf and couldn’t be reached for
comment.

o KFBZ/Wichita MD Craig Hubbard is named PD of AC
KJMK (Magic 93.9)/Joplin, MO. Hubbard's arrival means Magic
PD Steve Kraus will cross the hall to KSYN (Kissin 92.5) as
Asst. PD/MD. Former WCIL/Carbondale, IL night guy Jake
McNeill joins Rick Taylor in mornings on KSYN.

¢ Trey Michaels will fill the vacant PD/afternoon person-
ality post at Urban AC WDZZ/Flint, MI. Michaels transfers
from sister KMJK/Kansas City, where he was MD/afternoon
talent. He replaces Gerald Jackson, who, coincidently, was just
named PD of KMJK.

(CHot Over Kool

Archway Oldies KOLL/Little Rock has changed its moni-
ker from "Kool 106.3" to “Arkansas’ Oldies 106.3," thus
avoiding a legal battle with Clear Channel over the use of the
“Kool" name. Clear Channel had used the KOLL calls and
“Kool" name in Little Rock on the 94.9 frequency until March,
when the station flipped to Hot AC as KMSX (Mix 94.9).
Archway immediately took advantage of the Oldies hole and
flipped Alternative KLEC (Lick 106.3) to KOLL as “Kool.” That
brought an immediate challenge from CC over the “Kool”
name, which the company uses in several markets across this
great land.

The Programming Dept. (Outbound)

PD/morning guy “Kid Leo” Baldwin exits New Wave
CHR/Rhythmic KDDB/Honolulu. Ryan “Sean’ Kawamoto,
PD of clusterbuddy KPOI and former MD of KDDB, will
cover Baldwin's programming duties for now.

* After |6 years with Greater Media Rocker WMMR/Phila-
delphia, Asst. PD Ken Zipeto exits as his position is elimi-
nated. Co-Asst. PD Chuck Damico has the “co” part of his
title removed. while Music Asst. The Rabbi is now MD. Find
Zipeto at 610-853-2683 (home), 610-574-5796 (cell) or
seemyshoes@comcast.net.

* Kim Gower, PD of Clear Channel Hot AC KIZS and
Oldies KQLL/Tulsa, has left. Reach her at 918-445-5142
(home), 918-638-91 17 (cell) or kimgower | @aol.com.

* PD Jeff Couch exits Renda AC KMGL and Classic Rock
clustermate KRXO/Oklahoma City. His duties will be split
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between KOMA-AM PD Garth Maier and KOMA-FM PD
Kent Jones. '

* WRUF (Rock |04)/Gainesville MD/night jock Matt lrons
exits. His MD duties are assumed by midday personality Matt
Lehtola, while late-nighter Lauren O’Neil moves up to
cover nights. Find Irons at 352-21 3-1236 or matthewscafidi@
yahoo.com.

¢ Kevin Redding resigns as PD/morning guy at Federated
Media Classic Rocker WAOR/South Bend, IN. Redding is
headed to Boston to work part-time at WAAF.

e Clear Channel CHR/Pop WJDQ (Q101)/Meridian, MS
PD/morning anchor David Day is moving to his next logical
life destination — Brazil. His co-hosts, Christina & The Ken-
Man, will hold down mornings for now.

* PD Johnny Maze exits Active Rocker KRXE/Lafayette, LA
due to the arrival of new owners — not to mention a pending
format flip. Find him at 337-981-9858 or johnny_moze@
hotmail.com.

The Chicago-based Radio Hall of
Fame announces its Class of 2004,
| which includes veteran public radio an-
chorman Bob Edwards, legendary
| Chicago personality Larry “Super
Jock” Lujack, Clear Channel honcho
Lowry Mays, WOMC/Detroit morning
. legend Dick Purtan and the late
Walter Winchell. The induction cer-
emony will be carried live by Premiere
Radio Networks on Saturday, Nov. 6, at
9pm CT and will be hosted by
Premiere’s Glenn Beck.

ufack, circa

Lary L
1972.

Quick Hits

¢ KIIS-FM/Los Angeles adds ODM to late-nights. ODM, a
former member of A Lighter Shade Of Brown and the MD/
night jock at CC sister KGGl/Riverside, will retain his KGGI
gig and handle 10pm-|am at KIIS through the magic of ISDN.

* Former KLUC/Las Vegas morning dude Steve Trejo re-
surfaces as the anchor of The Y-Morning Zoo at Infinity CHR/
Pop KWYE (Y-101)/Fresno. Trejo joins current co-host Nikki
and colorful sidekick Herc, while former Y-101 morning host
Danny P moves to nights.

* KCHZ/Kansas City PD/morning co-host Dave Johnson

hires Crystal MacKenzie as his new morning counterpart.
MacKenzie most recently worked at XM.

¢ WMMS (The Buzzard)/Cleveland inks Sean Kelly,
Hunter Scott and Cristi Cantle as The WMMS Morning
Buzz. All three used to work together in various capacities at
WKLQ/Grand Rapids, MI. The Buzzard morning gig has been
open since Tom Megalis & Rick Eberhart exited in January.

* WJJS/Roanoke, VA welcomes Rich Minor back to do
mornings. Minor, who did afternoons at WJS from 1997-2002,
replaces David Lee Michaels, Melissa Morgan and Brian
“Bonezini" Woodward, who all evaporated in May.

Talk Topics

* Ken Pauli, Senior Producer for CNN Radio/Atlanta for
the past 10 years is named News Director at WFTL/Ft. Lau-
derdale, FL.

¢ KGO/San Francisco morning co-anchor Mary Ellen Geist
exits after 12 years. KGO management tells ST that Geist was
offered a new deal but declined to renew her contract.

* WS) Radio Network’s syndicated Wall Street Journal This
Morning names Cheryl Simone-Miller as news anchor. For
the past nine years Simone-Miller has been an anchor/reporter
at WINS/New York.

e After broadcasting from the same address for the past
76 years, the legendary WOR/New York will soon vacate
its famed 1440 Broadway studios and head downtown, where
Buckley has leased 22,000 square feet at | | | Broadway, ak.a.
“Trinity Center.”

p— =
Condolences

* Los Angeles radio pioneer Hunter Hancock, one of the
first air personalities to play popular music by African-American
artists, died Aug. 8 at a retirement home in Claremont, CA. He
was 88. Hancock worked at such Los Angeles AMs as KFOX
and KGF] and began his career in LA. in 1943 at the former
KFVD, which became KPOP and is today KTNQ. A memorial
service will be held Aug. 28 at 2pm at Claremont United Meth-
odist Church, 21 | W. Foothill Bivd. in Claremont, CA.

* We were saddened to learn of the Aug. 6 death of Rick
James, the self-described “King of Punk Funk.” James. best
known for his 198! hit “Super Freak,” was found dead, ap-
parently of natural causes, at his home near Universal City,
CA. He is survived by three children and two grandchildren.
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Ashlee Simp-

son.

The 19-year-
old sister of Jes-
sica returns to
the top of the
charts with her
Geffen debut,

Ashlee Simpson

UME's Now 16,
by a little more
than 3,000 units.

RCA Nashville’s Jimmy Buffett (No. 3),
LaFace/Zomba'’s long-running soul star Ush-
er and Epic/Sony Nashville country crossover
phenom Gretchen Wilson (No. 5) round out
the top five.

Maroon 5

ney Records’ Princess Dinries 2 soundtrack is
the week’s top chart newcomer, at No. 43,
with Island/IDJMG Las Vegas dance rockers
The Killers entering at No. 46 and Atlantic’s
Shinedown in at No. 48.

Aside from Maroon 5, the only other dou-
ble-digit gain is seen by WB'’s Linkin Park,

who move 42-31 with a 15% boost, thanks to

18 - H/735TOP50ALBUMS
o
° THE INDUSTRY’S NO. 1 RETAIL CHART August 13, 2004
w W ARTIST ALBUM LABEL POWERINDEX CHANGE
2 1 ASHLEE SIMPSON Autobiography Geffan 283,479 +5%
1 2 NOW VOL. 16 Various urv 280,178 -44%
5 3 JIMMY BUFFETT License To Chil RCA 102,868 0%
4 4 USHER Confessions Laface/Zomba 99,924 7%
7 5 GRETCHEN WILSON Here For The Party Epic 94,791 +2%
10 6 BIG & RICH Horse Of A Different Color Warner Brothers Nashville 72,035 1%
1" 7 AVRIL LAVIGNE Under My Skin AristalAMG 71,631 +4%
16 8 MAROON 5 Songs About Jane OctonelJ/RNG 61,610 +17%
9 9 LLOYD BANKS The Hunger For More Irterscapg 59,626 21%
3 10 TAKING BACK SUNDAY Where You Want To Be Victory 56,335 -65%
6 n TERROR SQUAD True Story SRC/Unversal 50,769 -46%
15 12 LOS LONELY BOYS Los Lonely Boys Epic 49,878 17%
8 13 KEVIN LYTTLE Kevin Lyttle Atlantic 45,814 -36%
14 14 JADAKISS Kiss Of Oeath Interscope 45,432 -26%
12 15 VAN HALEN The Best OF Eoth Worlds Warner Bros. 43,805 -30%
18 16 JoJo Jojo BlackGround/Universal 41,005 14%
23 17 BLACK EYED PEAS Elephunk A&Rinterseane 39,615 1%
21 18 KANYE WEST College Oropout Roc-A-Fella/iDJMG 38,909 -5%
17 19 CINDERELLA STORY Soundtrack Hollywood 38,043 21%
31 20 SWITCHFOOT Beautiful Letdown Columbia 37,811 +5%
2 2 D12 012 World Shadyfinterscope 37,128 -8%
3 22 BEASTIE BOYS To The 5 Boroughs Capitol 36,876 +1%
20 23 LIL" WAYNE The Carter Universal 36,650 11%
26 24 MODEST MOUSE Good News For People Who Love... Epic 36,486 6%
M 25 BRAD PAISLEY Mud On The Tires Arista 35,675 +1%
28 26 VELVET REVOLVER Contraband RCA/RMG 35,648 -6%
29 27 JUVENILE Juve The Great Cash Money/Universal 34,380 6%
24 28 SPIDER-MAN 2: MUSIC FROM... Soundtrack Columbia 33,631 -15%
19 29 ROOTS The Tipping Point Geffen 33,629 22%
33 30 YELLOWCARD Ocean Avenue Capitol 33,293 1%
43 LINKIN PARK Meteora Warner Bros. 32,822 +15%
32 32 KENNY CHESNEY When The Sun Goes Oown BNA 32,720 8%
13 33 TERRI CLARK Greatest Hits Mercury Nashville 32,268 -48%
3 1 HOOBASTANK The Reason Island/IDJMG 32,041 -8%
6 35 EVANESCENCE Fallen Wind-up 31,764 7%
38 36 ALICIA KEYS The Oiary Of Alicia Keys JIRMG 31,501 -3%
37 ¥ SLIPKNOT Vol 3 (The Subliminal Verses} Roadranner/IDJMG 30,887 1%
40 38 JESSICA SIMPSON In This Skin Columbia 30,112 -6%
27 39 NOTORIOUS B.L.G. Ready To Oie Bad Boy/Universal 29,969 -22%
46 40 BREAKING BENJAMIN We Are Not Alone Hollywood 29,125 +6%
2 M FRANZ FERDINAND Franz Ferdinand Epic 29,028 2%
39 42 GUNS N'ROSES Greatest Hits Geffen 28,608 1%
- 43 PRINCESS DIARIES 2 Soundtrack Walt Disney 28,042 -~
49 44 NORAH JONES Feels Like Home Blue Note/EMC 27,923 +7%
25 45 LLOYD Southside Def Jam/IDJMG 27,848 -28%
- 46 KILLERS Hot Fuss Island/iDJMG 26,739 -
4 47 NICKELBACK Long Road Roadrunner/IDJMG 25,945 1%
-~ 48 SHINEDOWN Leave A Whisper Atlantic 25,583 -~
47 49 LI’ FLIP U Gotta Feel Me Columbia 25,272 1%
- 50 JOSH GROBAN Closer 143/Reprise 25,046 -~
© HITS Magazine Inc.
( J ]\‘J ALBUMS Autobiography, The rest of the top 10 includes Warner
boasting a ro- Bros. Nashville’s Big & Rich (No. 6), Arista/
bust 283,000 in RMG sk8ter chanteuse Avril Lavigne (No. 7),
Simnlv Simnsnn sales, up 20% Octone/J/RMG’s Maroon 5 (moving No. 16-
and good 8 and up 17%), G-Unit/Interscope’s Lloyd
After a one- enough to edge Banks (No. 9) and Victory emo standard-
week wbsence, v last  week’s ‘ bearers Taking Back Sunday (No. 10). The Killers
it's all about champ, UTV/ In an off week for new releases, Walt Dis- | radio play on the new single, “Breaking the

Habit.”

Next week: Look for a full slate of hot
new releases, including Wind-up’s Alter
Bridge, Gangland/IDJ]MG’s Shyne, Jive/
Zomba's Mobb Deep, Capitol R&B croon-
er Houston and TVT rap supergroup 213,
all of which are expected to score more than
100,000 in first-week sales.

www americanradiohistorv com



www.americanradiohistory.com

| MiIKE TRIAS
|

mtrias@radioandrecords.com

Raphael
Saadiq Returns

In the late ‘80’s Raphael Saadiq founded Tony! Toni! Tone!, a group
that went on to gain fame in the early ‘90s. He went on to produce for
the likes of Macy Gray, TI.C, The Roots and D’Angelo (helping D’Angelo
win a Grammy for Untitled). In 2000 he |
formed Lucy Pearl, an all-slar group com-
prising himself, Dawn Robinson of En | oy
Vogue fame and Ali Shaheed Muhammad i 4
of A Tribe Called Quest. After one album,
however, Saadiq decided to go solo. Next
week, he returns to Urban and Urban AC
as he presents “Rifle Love,” the lead sin-
gle from his upcoming second solo album,
Raphacl Saadig as Ray Ray. Saadiq hasn't
forgotten his roots: “Rifle L.ove” also fea-
tures the talents of his Tony! Toni! Tone! brother in arms (and real-life
brother) Dwayne Wiggins and Lucy Pearl bandmate Dawn Robinson.
The album will be released on Pookie Entertainment, Saadiq’s own la-
bel, which also has Joi and Truth Hurts on its roster. Joi reportedly guests
on the CD, along with up-and-comer Teedra Moses.

Vocalist Jonathan Davis, bassist Fieldy, drummer David Silveria, gui-
tarist James Shaffer and guitarist Brian Welch came together in the ear-
- ly "90s in their hometown of Bakersfield.
Next week Korn celebrate over a decade of
creating groundbreaking music with the
debut of their latest single, “Word Up,”
which is Going for Adds at Rock, Active
Rock and Alternative. The cut, a cover of
the classic Cameo song, is the first single
from the band’s upcoming album, Greatest
Hits Vol. 1. The CD will feature 19 tracks in
all — 16 of the band’s biggest hits, “Word
Up,” a cover of Pink Floyd’s “Another
Brick in the Wall, Parts 1, 2, 3” and a Dante Ross remix of “Freak on a
Leash.” Currently, Kom are on the Projekt Revolution Tour with Linkin

Yark, Snoop Dogg and The Used, which hits markets in the South and
Midwest through late August.

Though it took awhile, Gavin DeGraw is making a name for him-
self on the music scene. Next week he’s taking on Pop as he presents "1
Dan’t Want to Be,” the latest single from his album Chariot. DeGraw
recently released a repackaged version of Cluriot called Chariot Stripped,
which includes not only the original CD, but also a live-in-the-studio
rerecording of the entire album. The rerecording showcases the chem-
istry between DeGraw and members of his touring band, as well as De-
Graw’s one-take vocals, and includes his fan-pleasing version of Sam
Cooke’s “Change Is Gonna Come.” "
wanted to make a Neil-Young-meets-No-
rah-Jones-'67/°68-style recording,” says
DeGraw about the live sessions. “It will
give people another perspective of what |
am about musically. We recorded it in New
York City, because thal’s where [ feel most
comfortable. Each player on this recording
was someone |'ve played acoustic gigs
with. I knew that each player could read
me. We played these recordings all togeth-
er at the same time in the same room. The existing album was a taste
of me in L.A,, and the stripped version was me in N.YC. — my Jekyll
& Hyde.” DeGraw recently made the TV rounds with appearances on
The Tonight Show and Last Call With Carson Daly, and he will perform
the classic “Tracks of My Tears” on the season premiere of NBC's
Aumerican Dremns on Sept. 26. His tour will visit primarily Northeast-
ern markets through August and then hit Midwestern markets through
mid-September.

Angel won the hearts of pre-teens across the country as the lead sing-
er of No Secrets, who built their fan base through guest spots on Aaron
Carter’s hit album Oh Aaron. Next week the high school junior from
California tells AC what “1ove Is.” Angel’s just-released solo album, Be-
lieve in Angels ... Believe in Me, features production by The Matrix and
Johnny Jam, and the singer will be promoting the project through vari-
ous tours, including the current Dry Ice Mall Tour and the upcoming
fall installment of the VH1 Save the Music Tour.

Raphael Saddiq

Korn

Angel

GOING FOR ADDS
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Week 0f 8/16/04

CHR/POP

GAVIN DeGRAW | Don't Want To Be L/AMG)

CHR/RHYTHMIC

8-BALL & MJG Straight Cadillac Pimpin’
(Bad Boy/Universal)

JILL SCOTT Golden (Hidden Beach/Epic)

LIL ROMEO f/NICK CANNON My Cinderella
New No Limit/

LLOYD Hey Young Girl (Murder Inc./Def Jom/DJMG)
LLOYD BANKS I'm So Fly /interscope)

MOBB DEEP Real Gangstaz (Vio/ator/Zomba/
NELLY Flap Your Wings (Derrty/Fo’ ReelfUniversal)

URBAN

8-BALL & MJG Straight Cadillac Pimpin’
(Bad Boy/Universal)

LIL ROMEO f/NICK CANNON My Cinderella
New No Limit)

LLOYD Hey Young Girt (Murder Inc./Def Jam//0JMG)
LLOYD BANKS I'm So Fly flnterscope)

MOBB DEEP Real Gangstaz (Violator/Zomba)
NELLY Flap Your Wings (Derrty/Fo’ Reellliniversal)
RAPHAEL SAADIQ Rifie Lave (Pookie/Universall

URBAN AC

BILLY MILES Sunshine {dezra/EMJl
RAPHAEL SAADIQ Rifle Lave (Pookie/Universal)

COUNTRY

BRAD COTTER Can’t Tell Me Nathin’ (Epic/
EMERSON DRIVE November (DreamWorks)

RON WILLIAMS I'm Tired Of Being Something
(That Means Nathing To You) (Black Patch/Quarterback)

AC

ANGEL Love Is (Midas/ADA/WMG)

i

HOT AC

No adds

R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at
gmaffei@radioandrecords.com.
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SMOOTH JAZZ

CRAIG CHAQUICO Her Beyfriend’s Wedding (Varada/
JEFF KASHIWA Peace Of Mind (Native Language)
PETER WHITE How Does It Feel {Columbia)

TERRY DISLEY 3 Arahian Nights (Disleyworld)

ROCK

BURDEN BROTHERS Shadow (Kirtland)
DROWNING POOL Love And War (Wind-up/
JORN MELLENCAMP Walk Tall (/sland//0JMG)
KORN Word Up (pic/

SILVERTIDE Ain’t Coming Home (/AMG)

ACTIVE ROCK

BURDEN BROTHERS Shadew (Kirtland)
DROWNING POOL Love And War (Wind-up/
KORN Word Up /Epic/

SILVERTIDE Ain’t Coming Home (/AMG/

g,

ALTERNATIVE

BLINK-182 Always (Geffen)

DENVER HARBOR Picture Perfect Wannabe {Universal)
INTERPOL Slow Hands (Matador/)

KORN Word Up (Epic/

MUSE Hysteria (Warner Bros.)

TRIPLE A

GOV'T MULE Slackjaw Jezebe! /AT0)

JOHN CALE Things (0r/

JOHN MELLENCAMP Walk Tall f/siand//\DJMG)

MAVIS STAPLES Have A Little Faith (4igator)

MICHAEL TOLCHER Mission Respansible (Octone/

PETER CINCOTTI St. Louis Blues {Concord)

ROBERT EARL KEEN Out Here In The Middle (Koch/

STEVE EARLE The Revolution Starts Now (£-Squared/Artemis)
VASSAR CLEMENTS Green Onions (Acoustic Disc)

BEN HARPER f/THE BLIND BOYS OF ALABAMA
There Will Be Light (Virgin)

COMAS Conductor (Yep Roc)

GERAINT WATKINS Dial W For Watkins (Yep Roc)
|AN MOORE Luminaria (Yep Roc/

INTERPOL Slow Hands (EP) (Matader)

JON DEE GRAHAM The Great Battle (New West)
SADIES Favourite Colours (Yep Roc)



www.americanradiohistory.com

20 ® RaR August 13, 2004

Earnings
Continued from Page 9

remaining 20%. XM (in cither late
2004 or early 2005) plans to launch
one replacement satellite, which will
operate alongside the older satellite
until the older satellite can be re-
moved from orbit.

Cox Profits Meet Forecasts

Cox Radio posted Q2 earnings
per share of 20 cents — right in line
with Thomson First Call analysts’
expectations — as net income in-
creased from $18.1 million (18 cents)
t0$20.2 million, and net revenue im-
proved 1%, to $116.9 million. While
the company’s local revenue in-
creased 2%, national revenue de-
creased 3%.

Cox noted that strong growth
from its stations in Atlanta; Orlando;
Tampa; Richmond; Southern Con-
necticut; and Greenville, SC was off-
set by declines at its Miami, Hous-
ton, San Antonio and Louisville op-
erations. Q2 operating income rose
7%, to $41.7 million, while station
operating income increased 6%, to
$49.3 million. Looking ahead, Cox
expects Q3 and full-year revenue
growthin the low-single-digit range
and said that while July was a “chal-
lenging month,” August is pacing
ahead, and September “looks con-
siderably stronger.”

Commenting on business trends,
Cox President/CEO Bob Neil said,
“While the ad environment remains
inconsistent, I believe that this is a
short-term phenomenon and that
we are poised to take advantage of
our growth potential when the en-
vironment improves.”

New Talent Boosts SBS

Spanish Broadcasting System's
Q2 net revenue climbed 10%, to
$40.3 million, while adjusted
EBITDA grew 41%, to $15.1 million.
However, the improvements were
offset by a net loss applicable to
common shareholders of $3.5 mil-
lion (5 cents), compared to net in-
come of $789,000 (1 cent) last year.
This year’s EPS missed Thomson
First Call analysts’ estimate of a loss
of 2 cents.

SBS’s revenue growth was at-
tributable mostly to double-digit
growth in the Miami and Los An-
geles markets, primarily from
strong local and network ad rev-
enue, the company said. SBS said
L.A.’s local business was up 30%
from last year, while the company’s
Miami radio stations have out-
paced the general market by 26%.

“Our second-quarter revenue
growth is among the strongest in the
industry, highlighting the leading
positions of our stations,” SBS
Chairman/CEO Raul Alarcon Jr.
said during his company’s Q2 con-
ference call. "Despite a difficult mar-
ket overall for radio broadcasters,
we have continued to effectively
implement our strategy to maximize
the value of our assets.”

The March 22 arrival of Renan
Almendares Coello, the nation’s
most popular Spanish-language

radio personality, at SBS's Regional
Mexican KLAX/Los Angeles re-
sulted in a 122% year-to-date morn-
ing drive increase in the 25-54 demo,
Alarcon said. In fact, KLAX’s pre-
Renan morning drive rates were be-
tween $500 and $600 per advertise-
ment; now, they’re between $1,300
and $1,500.

Solid Growth For
Entravision

On a pro forma basis, Entra-
vision’s radio division saw net rev-
enue improve 8%, to $36 million,
while operating expenses increased
4%, to $14.8 million. Pro forma
broadcast cash flow for Entravision
Radio dipped 19%, to $1.5 million.
Entravision Chairman/CEO Walter
Ulloa pointed to strong signs of im-
provement in the outdoor division,
noting during a conference call with
investors that New York’s national
revenue for outdoor is pacing up
10%.

On a pro forma basis, outdoor net
revenue slipped 1%, to $8.2 million;
operating expenses increased 4%, to
$6.7 million; and broadcast cash
flow fell 19%, to $1.5 million. Over-
all, Entravision’s net revenue
climbed 7%, to $68.9 million, while
operating expenses increased 2%, to
$40.1 million, and BCF rose 17%, to
$28.9 million. Net income surged
from $1.2 million (aloss of 1 cent per
share) to $5.09 million (a gain of 2
cents).

Ulloa noted that Entravision’s
radio stations are “significantly out-
pacing the general market” and said
the Entravision/Los Angeles radio
group is a prime catalyst for the
company’s overall growth, thanks
to solid ratings at both KSSE (Super
Estrella) and KLLY (Oye).

Univision Radio
Revenue Grows

Univision Radio’s Q2 pro forma
net revenue improved 19%, to $91
million, thanks to growth in such
ad categories as financial institu-
tions, grocery stores, beverages,
telephone and real estate. In a
statement, the company said its Q2
revenue growth was solid and
broad-based, showing strength in
both local and national revenue
and outperforming the market in
15 out of the 16 markets in which
Univision Radio operates stations.

Univision also plugged its re-
cently launched RadioCadena
Univision network, which, the com-
pany said, “showed impressive re-
sults in its first full quarter of opera-
tion, contributing approximately
1.5% to the overall Univision Radio
net revenue growth.”

Disney B’casting
Revenue Grows

The Walt Disney Co.’s media net-
works division, which includes
ABC, saw its fiscal Q3 revenue rise
8%, to $2.9 billion, while operating
income climbed 15%, to $673 mil-
lion. Broadcasting revenue gained
6%, going to $1.3 billion.

Overall, Disney’s net income
climbed from $502 million (24 cents
per diluted share) to $604 million (29

™ ——————— "

cents). This year’s EPS beat the esti-
mates of 27 cents by Thomson First
Call analysts.

Interep Misses Forecast

Interep’s Q2 net loss per share of
59 cents was well off the estimate of
40 cents from the lone Thomson
First Call analyst tracking the com-
pany, as net losses widened from
$4.5 million (44 cents) a year ago to
$6.1 million and commission rev-
enue slipped 10%, to $20.6 million.
Operating income before deprecia-
tion and amortization decreased
61%, to $1.6 million.

Interep said its year-to-date re-
sults have been affected by Cita-
del’s defection to rival Katz in Q4
2003 but that Q2 was particularly
affected by softness in national spot
advertising. However, the rep firm
said the industry overall may be
gaining some ground: It said its cli-
ent stations have picked up a 4%
share increase in national ad dollars
over Q2 2003.

Looking ahead, Interep Sr. VP/
CFO Bill McEntee said, “Predictions
for future business bookings remain
unclear, and third-quarter bookings
for national radio are soft. However,
we are confident that our aggressive
new-business efforts will help im-
prove our company’s long-term
sustainability.”

Interep Chairman/CEO Ralph
Guild said, "We have proactively
shifted our focus to aggressive new-
business initiatives such as calling
on upper-level advertisers and
agency decisionmakers and going
after promotional, newspaper and
print ad budgets. We remain opti-
mistic for an upturn in national ad
spending.”

DG Results Mixed

DG Systems’ Q2 net income rose
from $800,000 (1 cent) a year ago to
$1.6 million (2 cents), but consoli-
dated revenue fell 3%, to $14.9 mil-
lion, and EBITDA slipped 5%, to $4
million.

As of June 30, DG had net debt of
approximately $8.2 million. The
company purchased AGT-Broadcast
in June, and DG’s debt reflects the
price tag of $9.8 million cash and
adoption of $18 million in long-term
debt because of the deal.

DG Chairman/CEO Scott Gins-
burg said his company enjoys “a
strong cash position that signifi-
cantly offsets the $14 million of debt
incurred in acquiring AGT-Broad-
cast.” He added that the transaction
was “the first step in strategically
positioning DG for a return to rev-
enue growth.”

Fisher Q2 Results Improve

Fisher Communications’ Q2 net
loss narrowed from $4.3 million (50
cents) to $1.4 million (17 cents) as
broadcasting revenue jumped 8%, to
$39.5 million, thanks to improve-
ments in local advertising and in-
creased political buys. Total revenue
for Q2 jumped 8%, to $40.4 million.

Fisher owns 24 radio stations
throughout the Pacific Northwest,
including KOMO, KPLZ & KVI/
Seattle.
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Pop’s Spring
Ratings Success

SChi .0k

Homeland Security is investigating the format’s

explosive numbers

Well, the spring book came rolling in, and two
words immediately sprang to mind: Holy crap! CHR/
Pop stations all over the country are checking in with
some incredible jumps — a few even took No. 112+ in
their markets — which was followed immediately by
the sound of champagne corks flying and Old Milwau-
kee beer-can tabs popping all across this great land.
Here now for your reading enjoyment are just some of

the spring 2004 success stories.

WXKS-FM (Kiss 108)/
Boston

Kiss PD Cadillac Jack and crew
are having a difficult time wiping
those cheesy grins off of
their faces. It's not like |
they’re trying very hard
— you'd be in a jolly-ass
mood, too, if your sta-
tions resembled Clear
Channel’s Boston CHR/

Kiss. With women 18-34, Kiss has
been No. 1 for six straight books,
while Jam’nis No. 2 in that demo for
the sixth straight time. With wom-
——pm en 25-34, Kiss has been
No. 1 for four of the last
five books.

“As far as mornings
g0, Ramiro & Pebbles on
Jam'n did great again,
and Matty on Kiss was

Rhythmic WIMN (Jam'n No. 1 with women in

94.5) and heritage CHR/ several key demos and

Pop WXKS. No. 1 with women 18-34
First, the big news:  Cadillac Jack i six of the last seven

Jam'n jumps 54-6.0 12+ books.”

and is now tied for No. 1 in the mar- Despite this fabulous one-two fin-

ket with News/Talk behemoth
WBZ-AM. Meanwhile, Kiss 108
clocks in at No. 4, moving 5.3-5.5.
“"Jam’n being No. 1 12+ happened
just once before, five years ago,”
Cadillac says. ” And Kiss moving up
like it did certainly bucks the nation-
al trend for mainstream CHR.”

In a message to his staff, Cadillac
stressed one theme: con- ¢
sistency. “I'm more f
proud of the fact that |
we've been so consistent
over such a long period
of time than | am of the
great numbers we've
generated,” hesays. “I'm |
also proud of the fact that
my company is taking
this great initiative to re-
duce spotloads, giving
listeners and advertisers what
they‘ve been wanting for a long
time. It's a good business move.

“With adults 18-34, this is the 10th
straight No. 1 book for Jam'n, and
it’s the 10th straight No. 2 finish for

Jeff Kapugi

ishand 10 No. 1 18-34 books, Cadil-
lac still seems unsettled. ”l wanna
make it 20! he exclaims, before
whipping out a tennis analogy:
“We've already won game and set;
we're now going for match.”

WFLZ/Tampa

“I love it when a plan comes to-
- 1 gether!” That's the dan-
gerously effervescent Jeff
Kapugi, PD of Clear
Channel's WFLZ/Tam-
pa, poised to start drink-
ing heavily with the
troops after seeing the re-
sults of his spring book.
Relax — it’s the elixir of
joy he’s preparing to
pound.

“The Arbitron gods
have seen fit to smile upon us for
two books in a row,” Kapugi says.
“WFLZ is now No. 118-34 and 25-
54.” He pauses to let that dramatic
fact sink in. (Insert 60-second public-
domain music bed here — and we're

back!) “On the 12+ front, we went
5.2-6.4, vaulting us all the way into
third place. OK, we were in fourth
place, so it's not like we suffered
whiplash or anything.”

When asked about the key to his
success, Kapugi immediately points
to “an amazing TV marketing cam-
paign to reinforce the brand.” He
continues, “We used it heavily to
kick off the spring book and saw
immediate results: The first phase
was huge, and the residual effect
carried through the book.

“We went 5.2-6.4
12+, vaulting us
all the way into
third place. 0K,
we were in fourth
place, so it's not
like we suffered
whiplash or
anything.”

Jeff Kapugi

"Got to run — the serious drink-
ing has begun, and they’ve started
without me, dammit! Now F've got
to go play catch-up!”

KWTX/Waco, TX

Live from the heartland, here’s
Darren Taylor, PD and moming co-
host of KWTX/Waco, TX, to share
the love after a 7.7-8.6 12+ showing.
He says, "We rank third in the mar-
ket 12+, behind our sister stations,
Country WACO and Oldies KBGO.
The good news is we’re No. 118-34.

" All dayparts were up, including
The Darren & Chrissy Morning Show,
which went 9.8-11.4 12+, pulled a

www americanradiohistorv com

14.6 with 25-54 females, and leaped

froma 17.4to a whopping 23.2 with
18-34 persons — the highest since
spring of 1998.”

And now, please make room for
Taylor’s heartfelt PD quote: “I'm so
proud of the entire team here at
KWTX. Despite the fact that [Sim-
mons AC} KLRK flipped
to Hot AC during the
book and came after us,
we did a good job of stay-
ing focused and not get-
ting distracted by them.
We welcome the compe-
tition and look forward |
to a good old-fashioned
radio war. As long as our
team sticks together and
keeps believing in each
other, we will continue to come out
on top.”

WNOU (RadioNow 93.1)/
Indianapolis

The station’s recent police drama
(see Street Talk in the 8/5 issue of
R&R) did little to curtail
the joy shared by the
WNOU staff as the
spring book propelled
the station 3.5-4.8 12+,
good enough for sixth in
the market. Says PD
Chris Edge, “We're also
No. 1 with women 18-34
in every daypart except
nights, where the num-
bers nearly tripled. We
jumped from a 7.5 to an 18.1. We
missed No. 1 by just 0.7.”

When asked for the secret to that
ridiculous success, Edge replies —
without laughing — “An amazing
team of people and playing the right
hit records. All I do is show up and
unlock the front door, and they
make me look good. Later that
night, after I've swept the floors, |
lock the doors and say thank you.”

WNTQ (Q93)/Syracuse

"Please allow me to boast about
my spring book,” says Tom Mitch-
ell, OM of Citadel/Syracuse and PD
of WNTQ (Q93). By all means, let
the numbers parade commence.

"We're No. 1 with women 18-34,
with a 14.3-14.9 jump; No. 1 wom-
en 18-49, witha 13.3-15.6; and No. 1
women 25-54, witha 12.6-15.6; and
we're No. 2 12+, 7.1-7.8,” Mitchell
says, making us believe that his of-
fice building might be constantly
surrounded by throngs of screaming
female listeners.

Asked about his estrogen-friend-
ly programming, he says, “We made
some musical changes this spring.
My Asst. PD/MD, Jimmy Olsen,
and our entire air and promotion
staff understood the plan and exe-
cuted it brilliantly. I couldn’t be
more proud of a group of radio pros.

“If you think it's easy to keep a
station that’s been in the format for
21 yearson top, try it sometime. The
numbers reflect a clear preference

T.J. McKay

Chris Edge

=

for 93Q, Syracuse’s only true variety
CHR. The sales staff even gave me
a cake and a standing ovation yes-
terday. Is that frosting on my
cheek?”

WNOK/Columbia, SC

When asked about his 5.7-8.8 leap
toNo. 212+, WNOK /Co-
lumbia, SC PD T.J. Mc-
Kay is fairly humble.
“I'm not bad,” he says.
“I've had worse days this
year.” He then tells us
that he hit No. 1 18-34,
going 9.6-14.4, and No. 1
| 25-54, going 5.3-9.3. We'd
say that’s a pretty good
day indeed.

What caused these
amazing numbers? “First, I think it
was the harmonic convergence in
the stars above Maryland,” McKay
says. “Second, it was music, market-
ing and momings. | have a terrific
staff. They get the credit.

“Our morning guy, Jonathon
Rush, has been here 17
years. Jonathon turned
on the heat this year. I've
got Pancho as an MD —
he’s the best set of ears in
the business — and
we've just been really fo-
cused.

“We did some creative
marketing and really
tried to keep our thumb
on the pulse of the mar-
ket.” When reminded that you're
supposed to take a pulse using your
pointer and middle fingers, McKay
replies, “We might've done that a
couple of times as well.”

“The sales staff
even gave me a
cake and a standing
ovation yesterday.
Is that frosting on
my cheek?”

Tom Mitchell

“This is a fragmented and diffi-
cult market, but if you play the hits,
you win,” he continues. "I've been
taught that by several good pro-
grammers over the years. We have
terrific people in Clear Channel,
with [Regional Sr. VP/Program-
ming} Marc Chase and Jeff Kapugi.
Our Director/Programming, L]
Smith, is a great leader. I'd also like
to thank SpongeBob SquarePants.”

Stay tuned for more CHR/Pop spring
book success stories, coming to this page
soon!
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14 14 LOSLONELY BOYS Heaven (Or/Enic) 3997 159 260094 16  113/0
15 @ 012 How Come (Shady/Interscope/ 3931 +101 295029 9 10810
18 D BLACKEYED PEAS Let's Get It Started (A&M/nterscope) 3877 +422 25117 8 10 Most
20 @  NELLY My Place (Derty/Fo’ ReellUniversal 3799 +563 255857 4 11201 IncreasedPI. ays
17 18 USHERfILUDACRIS & UL’ JON Yeah (LaFace/Zombs) 3578 38 289035 29 11000 e
13 19 BRITNEY SPEARS Everytime (/ive/Zomba) 3258 981 264127 15 1160 2’3:[!2‘5.&.‘5“’;0}‘ Pices 1 Me (Gefen "f‘;;;‘
22 @ FINGER ELEVEN One Thing MM'II/I/ 3097 +305 193580 12 95/4 LINKIN PARK Breaking The Habit (Warner Bros/ +613
26 @ HOUSTON fICHINGY & NATE DOGG | Like That /Capitol 3038  +448 195181 5 1007 | MARDONS SheWillBe Loved (Octonal/RMG) +608
27 €@  RYANCABRERA On The Way Down (£.V.L A/Atlantic) 2850  +348 229399 9 1046 | LIL'FLIP Sunsline Sucks FreeloudColumbia o
| 25 €D  MICKELBACK Feei Way Too Damn Good (Roschumer/IDIMG) 4 440 126888 11 1010 | Ml ;‘:sg’m&mm”m - ::::
31 @ LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 2431 +576 156911 5 93110 AVRIL LAVIGNE My Happy Ending Arista/AMG) +497
23 25  MARIOWINANS fENYA & P.DIDDY | Don't Wanna Know (Bac'Boy/Universa) 2352 396 127535 20 114/0 | NINASKY Move Ya Body et PlateaulUniversal) 41
30 @ BRITNEY SPEARS Outrageous (ive/Zomba) 2327  +391 138445 4  103/7 | HOUSTON{ICHINGY & NATE DOGG |Like That {Capitall  +448
28 27 PETEYPABLO Freck-A-Leck (ivalZomba/ 249 428 15504 15  gsj0 | CLACKEYEDPEASLetsGotltStarted AdMinterscopel  +422
28 28  YELLOWCARD Ocean Avenue (Capitol) 2050 -306 140801 20 108/0
35 @  LINKIN PARK Breaking The Habit (Warmer Bros.) 1938 +613 134206 3 977
32 €D 1.0YDBANKS OnFire finterscope) 1831 +230 102526 6  70/1
29 31  MISTEEQ Scandalous (Reprise) 1789 395 104176 17 1120
33 @ COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 1526 +92 79204 7 6713
40 €D  KELLYCLARKSON Breakaway fHollywood) 1389 +362 102583 3 194 | Mew & Active
42 €D BOWLING FORSOUP 1985 Sikvertonellive/Zomba) 1376 +531 60738 2 8810
39 €D MODEST MOUSE Float On (5pic/ ‘ 1261  +231 41285 5 734 ;g:‘#:y‘s’lglzé‘g’:tg;ﬂs"l m 25 adds
38 €D  KIMBERLEY LOCKE Wrong (CurtyReprise) 1228 +108 40476 5 70 SKYE SWEETNAM Tanged U Ve Capid l
37 37  SHIFTY Slide Along Side (Maverick/Warner Bros.) 1182 - 43992 7 6110 Total Plays: 517, Total Stations: 62, Adds: 16
38 38 TRAPT Echo WamerBros.) 1064 358 62714 15 86/ NITTY Nasty Gir (Universal
i 46 € TERROR SQUAD Lean Back (Universal 1051  +364 113678 2 43 Total Plays: 506 Total Staions: 14, Adés: 4
43 @ CIARATIPETEY PABLO Goodies (LaFace/Zombs) 399 4237 ssm0 3 324 | Lo e
| 50 ()  SWITCHFOOT Dare You To Move (Red ink/Columbia) 973 +409 62009 2 TINT | ANGEL Just The Way | Am Mides/ADAMME)
44 (@ DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope) M +224 37327 2 758 Total Plays: 490, Total Stations: 37, Adds: 1
45 @ LLOYDfIASHANTI Southside (Murder inc./Def Jam/IDIMG) 306  +164 52086 3 415 gl:oﬂ:i ".03‘;’;";'8?;"‘"9 W '3429 Zfﬁﬂﬁm’//’# '
@  FRANZ FERDINAND TakeMe Out (Domino/Epic) 730 +183 42578 1 618 s;;“;":'m'v;:; A;’:;::sd T
@  SEETHERfIAMY LEE Broken (Wind-up) 729 +164 30958 1 45133 | Totol Plays: 284, Total Stations: 30, Adds: 4
47 46  TWISTA Overnight Celebrity (At/antic/ 625 -35 40238 15 61/0 FRICKIN® A Trend (Toucan Cove/Alert Entertainment)
@ TOBY LIGHTMAN Real Love (Lava/ 615  +212 35811 1 598 Total Plays: 177, Total Stations: 16, Adds: 2 -
3 48 JESSICASIMPSON Angels (Colimbia) ST 683 T4 10 B0 | et e e
41 49  BEENIE MAN f/MS. THING Bude (Virgin/ 569 374 43150 8 46i0 BEU SISTERS What 0o You Do In The Summer... (S-Corve/EMC)
49 50  YINGYANG TWINS Whats Happnin! (TV7/ 552 34 20100 3 310 Total Plays: 137, Total Stations: 19, Adds: 3
;tzz:/?:%?gﬂlfee&oaﬁr:ér'gﬁ rs‘g:;esdgaa‘irr:,ilnag :Iaatyas or remai:i);lg flatfrom pr:evious v;eaeal.vllfm g:;:;es?:grteiezai:l&gelm:yr:,s fhgggg; rv::t‘:?:: I);:gtearlizlt:ar);sa's‘;’i:lh:l:;/?ilsa);’)gzzg Detai led station pl ayl ists for all R&R

first. Songs below No. 20 are moved to recurrent affer 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting reporters are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week increases "
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average WWW.r narecorgs.com.
Quarter Hour Persons used herein with permission from the Arbitron Company (© 204, The Arbitron Company). © 2004, R&R, Inc.
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} 2 CHR/POP TOP 50 INDICATOR

¢ August 13, 2004

ARTIST TITLE LABEL(S)

JOJO Leave (Get Qut) (BlackGround/Universal)

ASHLEE SIMPSON Pieces Of Me (Geffen/

KEVIN LYTTLE Tum Me On (Atiantic/

CHRISTINA MILIAN Dip It Low {island/IDJMG)

USHER Confessions Part 2 {LaFace/Zomba)

NINA SKY Move Ya Body (Next Plateau/Universal
HOOBASTANK The Reason (/siand//0JMG)

MAROON 5 She Will Be Loved (Octone/J/RMG/
SWITCHFOOT Meant To Live (Red Ink/Columbia)

AVRIL LAVIGNE My Happy Ending (Arista/RMG)

LOS LONELY BOYS Heaven (Or/Epic/

BLACK EYED PEAS Let's Get It Started (A&M/lnterscope)
USHER Bum (LaFace/Zomba)

ALICIA KEYS If 1 Ain't Got You (L/AMG)

BRITNEY SPEARS Everytime (Jive/Zombal

NELLY My Place (Derrty/Fo’ ReelfUniversal)
NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//{DJMG)
FINGER ELEVEN One Thing (Wind-up/

D12 How Come (Shady/interscope)

JUVENILE Slow Motion (Cash Money/Universal)

RYAN CABRERA On The Way Down (£.V.L.A./Atlantic)
BRITNEY SPEARS Outrageous (/ive/Zomba)

MIS-TEEQ Scandalous (Reprise/

HOUSTON fICHINGY & NATE DOGG | Like That (Capitol/

TOTAL
PLAYS

3767
3679
3279
3268
2748
2644
2567
2540
2404
2313
2147
1887
1807
1775
1770
1663
1630
1608
1413
1402
1324
1080
1080
1055

MARIO WINANS flENYA & P. DIDDY | Don’t Wanna Know (Bad Boy/Universall 967

COUNTING CROWS Accidentally In Love (OreamWorks/Geffen)
YELLOWCARD Ocean Avenue (Capitol/

LINKIN PARK Breaking The Habit (Warner Bros.)
KIMBERLEY LOCKE Wrong (Curb/Reprise/

LLOYD BANKS On Fire f/nterscope/

USHER fILUDACRIS & LIL’ JON Yeah {LaFace/Zomba/
LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia)

KELLY CLARKSON Breakaway (Hollywood)

BOWLING FOR SOUP 1985 (Silvertone/Jive/Zombal
FRICKIN' A Trend (Toucan Cove/Alert Entertainment)
SHIFTY Slide Along Side (Maverick/Warner Bros.)

PETEY PABLO Freek-A-Leek (five/Zomba)

SEETHER fJAMY LEE Broken /Wind-up)

BROOKE HOGAN Everything To Me (Transcontinentalll-4)
LEVEL Ride (Rock Quarry)

FEEL She Makes Makeup Look Good (Curd/

JESSICA SIMPSON Angels (Columbia)

DASHBOARD CONFESSIONAL Vindicated (Vagrant/Interscope)
TRAPT Echo (Warner Bros.)

SWITCHFOOT Dare You To Move (Red Ink/Columbia)
DAVID MARTIN Anyway (ndependent)

ANGEL Just The Way | Am (Midas/ADA/WMG)

CIARA fIPETEY PABLO Goodies (LaFace/Zomba)

TRAIN Ordinary {Columbia)

MODEST MOUSE Float On (£pic/

952
864
854
760
738
724
702
684
575
534
525
499
451
443
400
362
kL)
343
343
302
291
289
278
235
23

-60
+333
+162

+2
+1M
+281

-247
+337
-385
+282
172
+198
-504
+91
-325
+433

+192
+8
+197
+283
+207
-389
+210
-199
+5
-278
+311
+63
+48
-51
+275
+221
+230
+65
-37
-101
+71
+39
-10
+29
314
+78
235
+180
+21
+11
+67
21
+44

23
AI%E:HLCE e wwgnod| pMMost Added’
70826 17 59/0 www.rrindicator.com
67984 1" 6042 ARTISTTITLE LABEL(S) ADDS
§1962 12 590 | WILARY DUFF Fly (Buena Vistaolwood) 1
BOWLING FOR SOUP 1985 (SivertanelJive/Zombal 10
60372 18 5810 | SyiTCHROOT Dare You To Move (Red ikiCaumia) 9
48136 10 5511 LINKIN PARK Breaking The Habit (Warner Bros.) 8
45698 [ 5411 LIL’ FLIP Sunshine (Sucka Free/Loud/Columbial 8
SEETHER H/AMY LEE Broken (Wind-up/ 7
47987 24 530 |y i¢RS Somebody Toid Me dandiBIMG) 7
46538 7 581 VANESSA CARLTON White Houses (A&M/nterscope) 7
46392 29 49/0 TERROR SQUAD Lean Back (Universall 6
MONICA U Should've Known Better L/AMG) 6
e U HOUSTON fICHINGY & NATE DOGG | Like That (Capital 5
39833 16 4910 | Qv HASHANTI Southside (Murder inc.Def Jam/IDIMG) 5
33787 8 5601 SKYE SWEETNAM Tangled Up In Me (apitol) 5
35150 20 470 | THREEDAYS GRACE Just L You WilZomba) 5
RYAN CABRERA On The Way Down (E.V.L.A/Atiantic) 4
33464 13 530 | ppyNEY SPEARS Outrageous UiveZombal s
30847 15  44)1 KELLY CLARKSON Breakaway Hoflwood) 4
33065 4 532 CIARA fIPETEY PABLO Goodies /! aFace/Zomba/ 4
29888 11 agp | FATBOY SLIM HBODTSY COLLINS The Joker {Astratwerks/Virgin) &
28864 11 5113
26532 9 521
26777 5 453
24065 6 484
19114 4 464
20233 17 320
18803 a a5
16575 20 320
ws ¢ o | Most
g 18 xp |IMcreasedPlays
15837 2 498 Ty
ARTISTTITLE LABEL(S) INCREASE
13931 6 3601 NELLY My Place {ermty/Fo’ ReellUniversal) +433
14720 5 4113 MAROON 5 She Wil Be Loved (Octonal/AMG) +337
1353 28 300 ASHLEE SIMPSON Pieces 0f Me (Geffen/ +333
13152 S LINKIN PARK Breaking The Habit Wamer Bros.) +311
RYAN CABRERA On The Way Down (E.¥.L.A /Atiantic) +283
13517 3 34 AVRIL LAVIGNE My Happy Ending (Arista/RMG) +282
10916 2 42110 NINA SKY Move Ya Body (et Plateau/Universal) +281
rE 5 200 UL’ FLIP Sunshine (Sucka Freell oud/Columbia) +275
BOWLING FOR SOUP 1985 /Sivertone/Jive/Zomba) +230
10241 8 292 KELLY CLARKSON Breakaway (Hollywood) +221
3547 13 220 HOUSTON FICHINGY & NATE DOGG | Like That (Capitall  +210
7488 3 25(7 BRITNEY SPEARS Dutrageous fJive/Zomba/ +207
BLACK EYED PEAS Let's Get It Started A&M/nterscope)  +198
7542 5 m JUVENILE Slow Motion (Cash Money/Universal +197
6239 7120 FINGER ELEVEN One Thing (Wind-up) +192
8494 2 10 SWITCHFOOT Dare You To Move (Aed ink/Columbia) +180
USHER Confessions Part 2 (LaFace/Zomba/ M
5704 9 1410 | KEyINLYTTLE Tum Me On (Atiantic/ +162
6388 2 213 TERROR SQUAD Lean Back (Universal +38
6384 17 140 ALICIA KEYS If] Ain’t Got You (/RMG/ +91
- A LLOYO fIASHANTI Southside (Murder inc./Def JamiDIMG)  +81
DASHBOARD CONFESSIONAL Vindicated (Vagrant/nterscope) +78
3935 4 90 SEETHER f/AMY LEE Broken (Wind-up/ +1
4942 5 24j0 CIARA f/PETEY PABLO Goodies (L aFace/Zomba/ +67
T 2 184 FRICKIN' A Trend (Toucan Cove/Alert Entertainment) +65
KIMBERLEY LOCKE Wrong (CurtyReprise/ +63
5431 3 m FRANZ FEROINAND Take Me Out (Domine/Epic/ +59
4157 1 163 TOBY LIGHTMAN Real Love fLava/ +58
BURKE RONEY Wendy /R Workd/fyko/ +55
311 Love Song Maverick/Volcans/Zomba) +52

60 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7.

© 2004 Radio & Records.
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WZEE (Z104)/Madison is the true
definition of Madison radio. Badger
season is just days away! At Z104,
someone who is younger than our col-
lege students, JoJo, is holding down
the No. 1 position. Hoobastank, Finger
Eleven and Maroon 5 are holding the
next three slots. Both Usher songs are
in the top 20. And, in a first for Z104, Ashley Simpson is
higher on the chart than her sister. Ashley is at No. 11
this week. We just added the Houston record “! Like
That,” and | feel that it will do very well for us at night.
It's a very catchy record and is already showing great
potential.
record is getting huge phones and is also an add for us this week. We
also just added the new Bowling For Soup, “1985,” because | liked
the back of the R&R with my boys Kid Keily, Jimmy Steele, Romeo,
Big Steve and Stan on it. And we pian for it to do very well for us too!

Wi

Joey Hoops
Asst. PD, WZEE/Madison

At the same time, the new Kelly Clarkson

JoJo is holding on to the No. 1 spot
on the R&R CHR/Pop chart with
talons of steel. How many weeks has
she been up there? Whoever writes in
with the correct answer gets a prize.
Ashlee Simpson is champing at the
bit to hit the top slot — her No. 2-rated
“Pieces of Me” gets Most increased
Plays this week, with a magical 999 additional plays. Nina Sky
breaks into the top five, and Maroon 5’s latest rises 10-8*. Check
out their new live, almost-all-acoustic disc, which features a kickass
cover of AC/DC’s “Highway to Hell” ... Juvenile is making noise,
moving 16-12%, and Nelly breaks into the teens ... Houston f/
Chingy & Nate Dogg jump 26-21*, followed by Ryan Cabrera’s
27-22* climb ... Lil Flip hits the 20s this week ... Linkin Park'’s lat-
est runs up 35-29* ... Kelly Clarkson jumps 40-33*, with Bowling
For Soup right behind her ... Terror Squad are scaring the bejeezus
out of the chart, which bucks them up 46-39" ... Switchfoot kick it
up 50-41* ... Chart debuts come from Franz Ferdinand, Seether
f/Amy Lee and Toby Lightman ... Most Added is pop princess Hi-
lary Duff, who hauls in 56 adds for “Fly.”

— Keith Berman, Associate Radio Editor

—

W=

k= F——

E— =

Vi E ==

= = = -——

= 1 B E & E =5

YrIlI = I I E - F =

e o it il et > T —
—_—_——————————

armist: Brandy

LageL: Atlantic
8y CARRIE HAYWARD/ASSOCIATE EDITOR

n the 10 years since her debut, Brandy

Norwood has seen her original dreams
of singing somewhat overshadowed by a
successful acting career and much per-
sonal drama. But with her fourth album,
Afrodisiac, she hopes to return the focus
to her lifelong goal. “My music is my pas-
sion; that’s where my heart is,” she says.

Brandy, who has been singing since she
was 2, was discovered at age 14 and
quickly rose to fame on the strength of
her 1994 self-titled debut album, which
went double-platinum. In 1996 Brandy
got her own sitcom, Moesha, which ran
five years and led to roles in the feature
films I Still Know What You Did Last
Summer and Osmosis Jones. During this
period she released Never Say Never,
which contained the Grammy-winning
duet with Monica, “The Boy Is Mine,” and
sold 4.5 million units.

By the time of her followup, 2002’s Full
Moon, Brandy had married producer Rob-
ert Smith and become a mother. The
couple separated a year later, and Smith
recently told radio host Wendy Williams
that he and Brandy were never legally
married. Now Brandy has announced her
engagement to new Phoenix Suns shoot-
ing guard Quentin Richardson.

It’s no surprise that Afrodisiac signals
a new direction in the singer’s life. “This
is a very special record for me,” Brandy
says. “I've been through a lot of stuff over
the last few years, and it’s definitely
helped me and my creative process to
share my life in my music and to share it
in a way that I never have before.

“To confront the things that I've gone
through can be very difficult. My experi-
ences were reflected on my other records,
but it was like they were coded. On this

new album, you hear it. You hear the
struggle. You hear the frustration. You
hear the happiness. You hear my yearn-
ing to be in love.”

Brandy has already seen the love at
radio: Her latest single, “What Is She 2
U?” was Most Added at both Rhythmic
and Urban in its first week. The song
showcases the singer’s sinuous vocals and
the signature style of producer Tim-
baland, who was Brandy’s main collabo-
rator on Afrodisiac. “Timbaland really
brought the fire to this album,” she says.
“To be able to put a melody on a track
that already had a life, that just blew me
away.”

Although Timbaland is known for his
seamless beats, Brandy says the focus of
this album was less on technical perfec-
tion and more on honest expression. “It's
not just about sounding good, it's about
singing so people can really relate and
feel exactly where you're coming from,”
she says. “Even if there are some flaws,
if you have the passion, then that’s all
that matters.”

With Afrodisiac, Brandy has recon-
nected with that passion and regained
her focus. “I'm going to get out there and
show my fans that they’re the ones who
have helped me get to where I want to
be,” she says. “Right now, I don’t want to
do anything else but music.”
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respondents who said they 40% familiarity to appear on survey. Sampleoommbomsbased

¥ CHR/PoOP &
- r L NS I B g
’“ﬂ/ e August 13, 2004
] |
/ i America’s Best Testing CHR/Pop Songs POWERED
ﬁﬂlﬂTIIEMII.?Il.'.ﬂ@I 12 + For The Week Ending 8/13/04 CANA ? CHR/PoPrP TOP30 ME“M B A SE
) woow W

Atist Title (Label) TW LW Famil. Bum 12-17 18-24 25-34 0SS ansT TME LBELS) I ele WEEKSON | TOTAL
MAROON 5 She Will Be Loved (Octanel iAMG) 429 416 89% 10% 448 416 415 2 J0JO Leave (Get Out) (BlackGround/Universal) 500  +72 ] 40
RYAN CABRERA On The Way Down £.V.LA/Atantic) 419 — 62% 6% 438 423 374 1 CHRISTINA MILIAN Dip It Low //sland/iDJMG) 464 +1 13 510
HOOBASTANK The Reasn fistand//0/MG) 411 388 98% 46% 395 410 404 3 NINA SKY Move YaBody Vext Plateau/Universall 442 +56 11 6/0
MAROON 5 This Love (Octanel/AMG) 405 392 96% 46% 377 409 408 7 & AVRIL LAVIGNE My Happy Ending (Arista/RMG/ 389 +88 9 510
ASHLEE SIMPSON Pieces Of Me (Geffen/ 402 399 97% 24% 431 402 378 6 BLACK EYED PEAS Let's Get It Started (A&Mnterscope) 376 +70 7 40
AVRIL LAVIGNE My Happy Ending {Arista/MG) 402 406 90% 15% 416 391 394 8 % K. CHANTE Does He Love Me (Vik/BMG Music Canads) 363  +80 6 40
SWITCHFOOT Meant To Live (Red /nk/Columbia) 395 394 90% 33% 402 386 372 5 €}  USHER Confessions Part 2 laFace/Zomba) 3/ +24 10 40
J0JO Leave (Get Out) (BlackGround/Universal 393 405 97% 36% 395 385 384 13 NELLY My Place {Derrty/fo’ ReellUniversal) 322 +102 2 a4
YELLOWCARD Ocean Avenue (Capital 391 380 90% 30% 430 396 344 n ASHLEE SIMPSON Pieces Of Me (Geffen/ 307  +65 5 30
USHER fILUDACRIS & LIL' JON Yesh flaface/Zombs) 381 382 98% 55% 365 385 3.7 9 SEETHER f{/AMY LEE Broken (Windup/ 291 +42 N 20
FINGER ELEVEN One Thing /Windup) 381 380 68% 13% 381 367 392 4 11 MIS-TEEQ Scandalous /Aeprise) m 60 13 10
BLACK EYED PEAS Let's Get It Started (A&Minterscope) 3.76 381 91% 22% 360 369 3.77 27 MAROON 5 She Will Be Loved (Octane/liRMG) m  +124 2 30
NICKELBACK Feelin' Way Too... (Roadrunne/iDJMG) 370 376 63% 14% 358 361 392 19 JUVENILE Slow Motion (Cash Money/Universal) 289 +61 4 10
USHER Burn L aFace/Zombal 365 370 97% 53% 366 359 350 21 LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 0 +72 2 n
JESSICA SIMPSON Angels (Columbia) 361 353 91% 26% 385 361 334 17 KEVIN LYYTLE Tum Me On /At/antic/ 250  +46 5 510
ALICIA KEYS If | Ain't Got You (/AMG) 359 348 91% 34% 364 358 350 16 HOUSTON f/CHINGY & NATE DOGG | Like That (Capital 237 +32 5 n
BRITNEY SPEARS Everytime (/ive/Zomba) 357 360 97% 45% 345 357 353 22 D12 How Come (Shady/Interscope) 236 +59 4 5N
D12 How Come (Shady/interscape 356 355 68% 28% 343 367 369 12 18 HOOBASTANK The Reason /siand/iDJMG/ 230 6 18 70
CHRISTINA MILIAN Dip It Low fisiand/i0MG) 353 350 91% 36% 349 361 348 14 BEYONCE' Naughty Girl (Columbia) 222 +14 18 8i0
LOS LONELY BOYS Heaven (0r/Epic/ 352 337 83% 31% 331 341 373 26 SWITCHFOOT Meant To Live (Red Ink/Columbial 215 +66 4
USHER Confessions Part 2 fLaface/Zombal 350 361 96% 45% 379 339 312 18 % FEFE DOBSON Don't Go (Girls & Bays) fisiand/iDJME) 205 +2 10 40
KEVIN LYTTLE Turn Me On /Atiantic) 349 353 87% 3% 322 354 352 LINKIN PARK Breaking The Habit (Warner Bros.) 193 +65 1 3N
MIS-TEEQ Scandalous (Reprise/ 346 368 89% 36% 324 341 347 25 % SOULDECISION Cadiflac Dress (lndependent) 191 +33 7 30
NELLY My Place {Dermty/Fo’ ReelUniversal 384 - 58% 17% 335 357 362 2 USHER Burn {LaFace/Zombal 191 +12 18 6/0
MARIO WINANS... | Don't Wanna... (Bad Boy/Universalf  3.42 345 94% 49% 314 351 353 10 25  BRIVNEY SPEARS Everytime Wive/Zombal 183 6 N 510
NINA SKY Move Ya Body iNext Plateau/Universall 341 352 81% 39% 317 352 328 24 TERROR SQUAD Lean Back (Universa) 176 +7 4 oo
OUTKAST Roses LaFace/Zomba) 337 340 96% 54% 333 320 335 BRITNEY SPEARS Outrageous (five/Zomba) 174 +713 1 42
BEYONCE' Naughty Girl (Columbia) 329 324 97% 58% 311 313 339 % K0S Crabbuckit (Astralwerks/Vigin) 170 +70 1 53
JUVENILE Slow Motion {Cash Money/Universal] 311 317 75% 35% 309 337 309 JESSICA SIMPSON Angels (Columbial 170 +42 1 20
= ALICIA KEYS If! Ain't Got You (/AMG) 167  +62 4 3

Total sample size is 407 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dfiskke very much, 5 = like very
much). Total familiarty represents the percentage of respondants who racognized the Song. Total bum represents the number of 14Canadian CHR reporters. \ dairplay d lied by A Research, a division of Premiere Radio Networks.

Songs ranked by total plays for the airplay week of 8/1-8/7. Bullets appear on songs gaining plays or remaining flat from

on persons 12+. Persons are screened via the Inlemel Once passed, they can take the music test based on the
RaremeMmcomresultsmnalmmroreplacemﬂommsearm Merasultsmmmmshowopmmolmapamsmmm
of

Internet only. R: ic.com. The RTM system, is available for local radio stalions by
kl:allma 818-377-5300. Ralﬂ'heMus:c com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R

by each reporting station. Songs d as adds do not count toward overali total stations playing asong. ¥ Indicates
\ Cancon. © 2004, R&R, Inc.

DOUBLE THE DUFF, NO WAITING Not ore. buttwo Duff sisters stopped by KSLZ (2107-7Y
St. Louis recently. Shortly before PD/afternoon driver Boomer exploded from all the excitement, a
station staffer snapped this picture of (front, I-r} 2107-7 MD Taylor J and Programming Asst. Lipps.
(back, I-r) Boomer. Haylie Duff, Z107-7 night guy Jet Black and Hilary Duff.

TOO MUCH KIDD IS HARMFUL TO YOUR HEALTH island artist Fefe Dobson had a
few spare moments in Dallas and unwisely chose to spend them hanging out with the crew from the
KHKS/Dallas-based syndicated Kidd Kraddick in the Morning show. Seen here are (I-r) show members
Kraddick and Rich Shertenlieb, Dobson and Kraddick cohort Big Al.

Piease Send Your Photos

R&R wants your best snapshots
(color or black & white).
Please include the names and titles of all pictured
and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com

www americanradiohictorv com


www.americanradiohistory.com

26 ® R&R August 13, 2004

. CHR/POP REPORTERS _

- B . » . )
Stations and their adds listed alphabetically by market
WBB0/Monmouth, NJ* WAEV/Savannah, GA WWIZ/Tupeio, MS
o WOKF/ , OH* WSNX/Grand R M- inmouth, N oz Tmelo
-y Ll 5y A L b A gy L3
, W Loy PO: Mok Johason T YOG . - K AP0t Froacty 2 TR DS GRCE
P0:Joha Foxx 100 Lasy K. : Mall hesss. o KSMB/Lalayetie, LA -+ il
R > g ot L aa—— SEETHER VY LB PD: Bobby Moverad [ - 1 VAESSACARLTON
e AT S 00TSY LS AT LR s MV b 1.0 ko [ T
e ! E‘%a‘ 19075 COLL S e
WKKF/Albany, NY* WGTZDaylon, OH° WIZL/Greensboro, NC* RUERS ,
L) Wh. NY* m}y.nu- m - OWPOD: oty Rckards mxslsame. WA
B T e | Begs T AR | e
KKOB/ L NM° PO:JT Boach e FOAD: Ly Thsmgson
P00 s, 100 by Low e ) T
Prometons DiechoofP:Mack dorsn WVYB/Daylona Beach, FL* WERD/Greenville, NC* SOy e e 088 001 Jonss ’ ., NY KRUF/Shrevepior, LA® o
i e e WIOOButtinglon” DM Frank Seol PO: oy s PO Kaven A PO Soully Mac PO: Cuisbvams
B POMO: Bon Hamiton b3 - Clris “Holtywood” Mam T e n&vu- WO Eram arey
it ad Lodvolood KRS | By avson . 1 UOVOBARS WO PaskeCm U
"THRIE DAYS GRACE TORY LGN FRA RO ., Mt i A
£lom o e o o By . COLNTING CROWS "'“,- nrmlllmm o
B0OTSY COLLINS NSKS/ica,
KHO/Alexantria, LA e LRSS WiAa Moo, W WPROProvidence, RI* DV ot B QPO B Skt
7 amre KFMD/Demver, CO* WRHT rsaavilo, NG Fogiacd OMP: ooy Bl /South Bend,  Shom ey
Al WZKLCanion, OH° dm Lotn OAPD: ot Dol i boate o et RERRT
LT LTS PD: o Bewart’ G Sy D POND: B Lirsos WLKTA.exingian, KY* WP Moghen Durt S s S0
Gvsa Wb G 1 A ss oy cuses FOAS: Wot e IR IR o
§ FRIOUN A 1 LS TERROR SO0
Bl woon iy e "
. Pusmey | So potetans | momn | SN |y g
: : PO Jo ot WO Saes Fux [T
O A WRZEEpe Cod. MA O . KFRXLincoin, NE e s e PO: ik M
[ SO SHEETAN WFBC/Greenville, SC Saies Mamger: Gy Mach ' S0 8 s S FATROY SLASUBOOTSY COLLNS M By Ay .
Kt oo m:h gt | s f- Lo
KGOY/Achorage, AK e WORQDetrol, Wi 't e fovs fasie § i somcs s
o Ay AT i E WHTS/Quad Cities, IA* KOMG/Springfietd. MO
e oo it iy EeU - e =i =
KTCatar Raics, % S WD g e Rock, AR* i 3 S o KWTXWaco, TX
POMD e Wakar 'F""'_.:m P 2 e PO ueren e
, Wit . Sl O Dot WEW e, TH' o
1’ mlm %:KL%MI e %‘G& wmm' Ne* WR:’“
10 KEWYLYTILE APDAD: Boou Deniols (i s UCRE PO: Rick KSLZ/St. Louis, MO*
R 3 JADAGSS (ARTHONY HAAMLTON WHIHarri PA® | GMBEREY LOOE APDMD: Caasa P Boomar
WO0B/LChampaign, It R VG Ha 3 ¥ WODESY MRIE yrin ]
mhm gﬂ)’w ) BOWLOG FOR S0P 1 BRITHEY SPEARS. -t i
vl T — e o e
441, bnoom m.e:?,m o APDAD: b Pt WBLNassas, K- WRYQRichmand, VA* CmSTIA ka0 B0 YOHT Masingion,DC*
el W3SXCharesion, SC* Ey R uhes o] L
oy PO Mt Edwumis o WESSHartiord, CT* L) s WD Josat fand WNTO/Syracuse, NY* Buse
- -0 Iy § i el 18 VANESEA ARLTON DAPD: Tom Miichel 1 TEROR S0
et ol —— SR A WDSXLosisvte, K" S S 0 e
WWWQ/Alana, GA* ﬁ%mva FATBOY SUM HRKOTSY COLLIS m . WIS/ Roanoke, VA* ol
i) A o, Y WFHNew Bediord, WA it
T T e | B o T, by | MOt A
WYSRICharieston, WY } R0 P g e o i b g 1)
War N Ciy, o P L R g L WXLKRaancke, VA* Efo g
PO o o™ 0M0: Aoako BOMAG o S0 ) 19 Mo PO: Ko Scak 2 e
s APING: SWITTOOT HF i APD: Davay Moyec
AT S 00T LIS 2 sommsss WRTSErie, PA } Ao WP
e 1 S tawson P WKEEHurtingion KZWLubbock, TX LT - WHTF/Tallahassee, FL
13 Sy SPS T PO sim Oavis OM: Wes Noszoiom Haven, CT* o PD: Garren Sephess .
S VOUSTON 1Y § MATE 006G POAD: Kdé Carcm WKCUNew Haven, APD: Brucs Do Mouse Wz Wilkes Barre, PA
WINY) , GA® SARH MCLALM et - T e e W0: & it 3o
P hm S HOUSTINYOGY 8 MATE 0066 3 Edyons WHKGSRochester, NY* i o e
. KDUKEsgen, OR -l 3 MieSlommn 70; s Fearnen [ Lo DEeY e e
WHKS/Charkoite OM; Cts WZYPHunisvile, AL* WO ik Do m B
05 o eyt IR POoMSet ¥ G eaAL S IE NCCEN Gnevest Lot
Reywoits D, * WMGB/M: SHPSON W
Kb, IX, S ikt wm:""u';‘a-“- gy e PO fo . T o s
AL e o o P e e - g
»ﬁ?ﬂm WAL rtn00ga, TN WSTOEvansyitie, IN WNOU ndianapolis, IN* s HE T WPXY/Rochestes, NY* OMPD: Jof S WSTW/Wilmington, DE*
OM: K tn ' POMD: Josh Swickiaed O Oovd bl P Yol i
WEZNEa o “"v"‘.‘g&: g&“ Dennrae WEZB/New Orfeans, LA e ?ﬁ"‘““”‘m l mﬂﬁ
r, ME o T FNGER | WY LEE ,
e R . i B e | B e
APDAD: Mies “Kid* Jsnesen . [ QSN WZOK/Rockiord, IL
e M tevil, AR —— e Emiiovwan | e
0. o8y M-day 0 % wen, WD Jonna Wedt WMGYTerre Hauie, IN
2 Ph PO: bt Newman e e S WU O i PO: Sieve Sih
LA® 1 KLY ARSOH APDAD: &) Byan 2 WY LEE H SUPSO
WFMF/Baton Rouge, SWeE D iy s WJIYYMaachester, NH HE? L] KFFM/Yakima, WA
0. fova lagten S Shern P0G P0G POMO N Doy - e OO Rom Horis
Uovo aves TOBY LIGTMAN SISTERS . AP LAY L S Poche
FATBOY SLI VBOOTSY COLLAS. WUARTDUF fEThs ™ 'WHTZ/New York, NY' o 17 SENE 1 POAD:
o KLAS/Chico, CA 3 Al N s it 3 Sne soes
Rt — KMXF Fayetieviie, AR mmmlrn P
d ML 088: Tom Tvis: WAPE/Jacksonville, FL* 3 HOUSTON NATE DOGS 2 M
KOXY/Baaumont, TX' 1 R POMD. 0 0. NP0 Ca J KIFSMediond, OR (0LES A S0 oledo, OH® s AP
08t Jm West 7 SO R e APTAND; Towy b GIOM: B Mietion g KDMD/Sacramento, CA* OMPD; B Mchost
POAMD: Brandls Shiw 12 VAMESSA CARLTON 1 BGER, POMD: iickae! Mosa T Bt oo 3 A0
N aat o WIS Cincionat, OHe Y LR i e
swveon O8: Scot el [ e ™ % Sita im0 =
PO: Tomumy Bodesn WWCK/Fiint, MI* [ty KBAT/Odessa, 1 KLY QRSN
WO Jordan PD: Seolt Froe BOWLING RRSOLP OM: John Moesch SEFTHER HAMIY LEE WYCRYork, PA*
. T i Wricacisomt, FL* g‘r%:",m e WHTravarss Ciy, Wi PO: Dowy Coclat
:lms_ma“-_m ﬁ%,@gm WAOAMelbaume, FL* " ) At il
e, s, o —— s [t S g, W =t
WL JO W, R 4 LN PARK ), 4 .
SanAITTY RO O Jo awias Ol oy Wi m o 0 e bt e WPl enion, W
APOAD: POMD: wm‘m‘. SEETHER T:3 [ onpp.
R A mm&n—a . ayernme e DD Dot P
WXYK/Bilox, MS* i BOMAG RSO 2
DR doy Toylor O e - WHYWMism:, FL* . e WAKZ/Youngstown, DH®
ke i KIYO/Oudahoma Cty, OK* KUDD/Sah Lake City, UT ou: na%
. , CA* ¢ PO Mk " . Loy
e KXMGColorado Springs, €0° | PO M Teoe KSYiopln, 0 Sy, o MG ko e 1RO Tucson, A2 e
o Lo -1 ol N S L er o
{ Ao dwm 3 o T o o o fersrta :%m o
Wi Bloghamton, KY ' R i T - .
b WXESMibwaukes, Wi* e .
3 ATOR WNOK/Columbia, SC* OMP: Irian X0, Ortando, KZHT/Salt Lake City, UT KHTT/Tulsa, OK*
R PO 1. Moay XSME/RL Collins, CO* WK Kalamazoo, M PO P v red s Dot MR Jod Tecer
i) PD: Cirs Koty 0t i My o 3 MOLSTON (ORI § MTEDOGG NO: nmer 90tk T e e WHOTNoungaiow. OH*
2 R CABRERA 90: 0 o e PIVAO: WoudyHousee - -]  SETERAY U MO Lisa
wwulwnm. AL ety § o R 1 e Y S
#1:0& WBFA/Columbus, GA 2 HOUSTON UCHAGY & NATE DOGG KOWE Minneapols, WN* TN 3
B Pl WER. Myers, FL* PO: b Mors wos. &
5 FRGER ELEVER POAD: Wes Corroll s Cot O: Doselk Mocan () SQUAD 5
i W Nl L RERAR oty Shres KCHZKarsas iy, MO o) . TX
e s e o e S T POWERED ]
* St sz MO sl Ly WioaPiiadelhia, PA"
KSAS/Boise, ID WCGQ/Columbus, GA e WABEMoble, AL* %'-:u'l";m MEB] ABASE
U Hea OMPLARD: B Uk ith, ot fonen ) ] KXM/San Antonia, TX*
e i e o™ .| e o o y d Reporters
Tetousoux | e O e O KHOXV/aagas City, MO EE ‘E«""m Monitored Reporte
Tt g o e WeSTPimbargh, PA- 181 Total Reporters
WNCColumbus, OH* KZBB/M. Smith, AR pr iy APD; ok A P R S—
YZMG/Boise, 10° PG ey e WYOKMobile, AL" M ASRs o i n o e 121 Total Monitored
- B * opian WWST/navile, T AP st aes $ sneant R
- 1 e B okl e 60 Total Indicator
SEETHER (AMY LEE . & HOUSTONVCHIGY & MATE 0OGG. WIB0/Portland, ME -
WYKE/Gainesville, FL' 1 AN CARERA Pocand, .
: atet MD: M Ao KSLY/San Luis Obispo, CA Did Not Report, Playlist Frozen (2):
. KHKS/Dallas, TX APD: Ml Forte: KHOP/Modesto, CA® — PO Aty Winkood
o e PO Pab Oovi T Aatayets, OM: Bickord ey o - MO ol Mot KPRF/Amarillo, TX
bl - e R pyete. N PO: Chume Moy e e e WIFC/Wausau, WI
st ARl i oo | D s oy lie > O ovce mm& ELYOARSR C 4
jpr—Tr-t-) ! e TEFROR SO0 ks e WESSALHLTO

J

www americanradiohistory com


www.americanradiohistory.com

DONTAY THOMPSON

CHR/RHYTHMIC

August 13, 2004 R&R ® 27

dthompson@radioandrecords.com

Yellow City/Big 3
Entertainment’s New R&B Star

Aninterview with Lil Eddie

At a very early age, Big 3 recording artist Lil Eddie
has already made a name for himself behind the scenes
as an accomplished songwriter and a backup vocalist for
the likes of Hootie & The Blowfish, Stevie Wonder and
Al Green. Now, with Lil Eddie’s mentor, Mario Winans,
striking a joint venture with Big 3 Entertainment, the
young artist is ready to be in the spotlight. However,
although things are looking up for Lil Eddie these days,
the path he took to get there hasn’t been easy.

Lil Eddie was born in Brooklyn,
NY, and his family began facing real
hardship when he was only 6 years
old, after the family house burned
down. “We lost everything,” Lil Ed-
die says. “Me and my family lived
on the street and in cars and stuff.
We were homeless for about two
years.”

The family got back on their feet
when they moved to the projects in
Harlem, NY, and that’s when Lil Ed-
die started singing. “My brother
went to this junior high school, and
there was this flier for a boys’ choir,”
Lil Eddie says. “It was guaranteed
travel, so he went to audition, and I
went with him, trying to be like my
older brother.”

Lil Eddie and his brother gave
impressive performances, landing
them slots in the choir. “They told me
that 1 could really sing,” Lil Eddie
says. Taking the choir a little more
seriously than his brother, he found
himself on the road for two months
in ‘95, singing backup for various
artists. “l was doing professional
shows, and | continued to do that,”
Lil Eddie says.

Lil Eddie

“They would put me up for leads
and auditions, I would record with
them, and the more 1 did it, the more
I pursued it. In high school, when 1
was about 13 or 14, I started work-
ing on demos and working with pro-
ducers.”

After completing his own demo,
Lil Eddie shopped it around with the
hope that someone would notice his
talents. During that process he met
someone who had a close relation-
ship with Bad Boy and set up a meet-
ing between Lil Eddie and the label.
The people at Bad Boy took note of

ONE BIG HAPPY FAMILY Everyone showed up at the 17th annual
KMEL/San Francisco Summer Jam at Shoreline Amphitheater, which featured
performances from E-40, Monica, LL Cool J, Ciara, Mase, Too Short and many
more. Taking a moment to take a photo are (I-r) KMEL midday jock Sana G.,
Greg Lawley of Lawman Promotions, KMEL morning show host Chuy Gomez,
Monica, KMEL night jock Big Von Johnson, Sway of MTV News and The

World Famous Wake-Up Show, KMEL afternoon driver Super Snake and Asst.
PO/MD Jazzy Jim and RCA Music Group Regional Chery! Kovalchik.

A TLFES PLIVEESL
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his writing ability, which led to his
writing for the label for about a year.
It was at that time that Lil Eddie be-
came acquainted with Mario Winans,
whom he met through Bad Boy head
Sean “P. Diddy” Combs.

Although he learned a lot during
his time at Bad Boy and had the op-
portunity to write, Lil Eddie never
got the chance to fulfill his dream as
an artist at the label. “They were try-
ing to figure out how they could
market a new artist,” he says. “That
was always the key question to ev-
ery label and everybody: "How can
we market a Latin R&B artist?"”

Though he was somewhat dis-
couraged, Lil Eddie continued to
write and set his sights on gaining the
respect and credibility that would
make people want to work with him.
“I just kept going and going, and
eventually someone saw the vision
the way I saw it,” he says. "1 knew it
was just a matter of time.”

The person who shared his vision
was Winans, who had already estab-
lished himself as a producer and
songwriter working with Bad Boy’s
and other labels’ artists. When Win-
ans struck his joint-venture deal with
Big 3 Entertainment, he made Lil
Eddie one of the first artists on his
imprint, Yellow City/Big 3.

Lil Eddie is now set to release his
debut project, and I recently spoke
with him about his experiences get-
ting to this point and what we can
expect from his first album.

R&R: Tell me about your experience
in the boys’ choir.

Lil Eddie: I learned everything
from the boys’ choir — the sense of
harmony and chords —and I learned
about God, as well, because the choir
was a ministry. At the time, that was
what I needed most.

I remember one time, performing
on Easter in North Carolina, [ was
singing, and everybody in the church
caught the spirit. I was singing for,
like, an hour, and that’s how I knew
this was what I was supposed to be
doing. I'm here to be a singer.

['was like, this is crazy, because I'm
Puerto Rican, and nobody in my fam-
ily really sings, so they don’t under-
stand it. They don’t know how far
my career is going now. They just see
me get paid sometimes, and they see
me move around a lot. They try to
support it, but they don't really un-
derstand that now I'm getting some

HITTING THE ROAD Tnat's what Yellow City/8ig 3 recording artist Lil
Eddie is all about these days, hoping to spread the word about his vision and
talent. With his album set for release sometime in September, Eddie’s been
visiting tons of radio stations. Seen here are KGGI/Riverside MD/evening jock
ODM. Lil Eddie and Big 3 Entertainment’s Mike Klein.

respect and that my album’s going to
come out.

R&R: Where did you get your writ-
ing talent?

Lil Eddie: It was just from grow-
ing up. When | was younger and go-
ing through all those hardships, 1
used to write everything. | would
always want to write. Everyone who
knows me from my younger years
says, “Eddie would always write ev-
erywhere.” When | started singing
and working on my demo and
watching producers and other writ-
ers, it kind of encouraged me to pur-
sue it myself and fuse the two things.
So that's what 1 did. It felt natural af-
ter a while. l would relate my person-
al life to the songs.

“The album is talking
about that whole
struggle and grind,
how | kind of
overcame that.”

R&R: What obstacles did you face
trying to get a record deal, and what was
so attractive about the situation with
Mario Winans?

Lil Eddie: The middlemen didn’t
want to close the deal unless they had
enough guaranteed obligations to
make money. A lot of people wanted
my publishing, because 1 was writ-
ing for certain artists. They used to
shop my demos and say they wrote
the songs. That's what they used to
do, and that’s why a lot of situations
didn’t work.

People started saying that [ had
committed to one camp, but that
wasn’t true at all. It was true that
these people wanted my publishing
— they tried to take my publishing.
They tried to take too many things to
close the deal. A lot of situations
weren't good. I didn't feel like they'd
seen the whole vision.

[ wanted to grow with somebody,
like Janet grew with Jimmy Jam or
Brandy grew with Rodney Jerkins. |
thought Mario was reaily dope. A lot

of people know his work. Puffy also
produces with him, and Puffy’s name
was already known. People don’t
know all the hit records that Mario
produced on, so | thought that |
could be his first artist and it would
be a great combination. He would
put all his attention on me so | could
grow with him and become a great
artist. That's the formula for a great
artist. All the great artists who suc-
ceed have a camp.

R&R: What can we expect from the
album, and how was it working with
Mario?

Lil Eddie: It was natural. Mario is
a genius, and he wanted the album
to be really raw. He's all about pas-
sion. He wanted me to really express
myself on this album. He knew a lot
of things that I went through. We
talked a lot and spent a lot of time
together and just got to know each
other.

When it came down to writing,
there were only three people writing,
and one other writer who wrote on
the outro with me. We wrote the
whole album together. I wanted the
album to be real consistent, and Mar-
io thought it would be great if it was
the same way.

R&R: What's the album called?

Lil Eddie: Nobody's Fool. There's a
song by that name too. It's in relation
to how I can’t be nobody’s fool. I can’t
sacrifice. It's also about all the people
who didn't believe in me and didn't
believe [ would make it. It's talking
about that whole struggle and grind,
how I'kind of overcame that. It's real-
ly encouraging as well. It's set tocome
out in early September.

The whole story on the album is
real, and it’s also a love story. It's very
relatable. The first single off the album
is called “I Don’t Think I Ever,” and
that's the one that’s on radio now.

R&R: Where do you sce yourself in a
few years?

Lil Eddie: If I didn’t think I'd be
great, | wouldn’t be working this
hard. I'm a writer as well. I've been
writing on a lot of other records that
are coming out. I've gotten to work
with great people. My formula is just
to keep positive and be focused, and
that's what [ will continue to do. I
want the Grammys and the Oscars.
In a few years I definitely see myself
being one of the greatest.
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CHR/RHYTHMIC TOP 50

POWERED 3§

o August 13, 2004
ARTIST TITLE LABEL(S)

LIL' FLIP Sunshine (Sucka Fres/Loud/Columbia)

CIARA fIPETEY PABLO Goodies /L aFace/Zomba)
TERROR SQUAD Lean Back (Universal)

JUVENILE Slow Motion (Cash Money/Universal)
HOUSTON f/CHINGY & NATE DOGG | Like That (Lapitol}
USHER Contessions Part 2 {LaFace/Zombal

NINA SKY Move Ya Body (Next Plateaw/Universal)

LLOYD f/ASHANTI Southside (Murder Inc./Def Jam/IDJMG)
NELLY My Place [Denty/Fo’ ReellUniversal)

KEVIN LYTTLE Turn Me On /Atlantic/

LLOYD BANKS On Fire finterscope)

CHRISTINA MILIAN Dip It Low (/siand/IDJME)

KANYE WEST Jesus Walks (Roc-A-Fella/IDJMG)

YING YANG TWINS Whats Happnin! [7V7]

PETEY PABLO Freek-A-Leek (/ive/Zomba)

LL COOL J Headsprung (Def Jam/IDJME]

TWISTA fiR. KELLY So Sexy (Atiantic/

YOUNG BUCK Let Me In {/nterscope/

ALICIA KEYS If | Ain’t Got You (/AMG)

D12 How Come (Shady/Interscope)

JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscope/

T Let's Get Away (Grand Hustle/Atlantic)

AKON fISTYLES P. Locked Up (SRC/Universal)
MONICA U Should've Known Better (/AMG)
PITBULL f{LIL" JON Culo (7¥7)

PLAY-N-SKILLZ Freaks (Universall

PITBULL Back Up /7TVT)

SLUM VILLAGE Selfish (Barak/Capitol)

J-KWON You & Me /So So Def/Zomba)

PETEY PABLO fIRASHEEDA Vibrate (/ive/Zomba)

AMANDA PEREZ f/LAYZIE BONE Dedicate (Powsrhowse/Virgin)

213 Groupie Love (TV7/
MASE Breathe, Stretch, Shake /Bad Boy/Universal)

SHAWNNA f/LUDACRIS Shake That Sh*t (DTP/Def Jam/IDJMG)

MOBB DEEP Got it Twisted (Violator/Zomba)
ALICIA KEYS Diary L/RMG/

LIL SCRAPPY No Problem (BME/Reprise)
GUERILLA BLACK f/BEENIE MAN Compton (Virgin/
JUVENILE fiWACKO & SKIP Nolia Clap (Rap-A-Lot/
BRANDY Who Is She 2 U At/antic)

BLACK EYED PEAS Let's Get It Started (A&M/interscope)
MASE Welcome Back (Bad Boy/Universal)

FRANKIE J. fiPAUL WALL On The Floor (Columbia)
LIL ROB Neighborhood Music (pstairs/

CASSIDY fIMASHONDA Get No Better L/RMG/

SILKK THE SHOCKER f/MASTER P We Like Oem Girls (New No Limit/Koch/

LENNY KRAVITZ flJAY-Z Storm (Virgin}

HOLLA POINT Baby Mama (£pic/

CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprisel
BRITNEY SPEARS Outrageous (/ive/Zomba)

TOTAL
PLAYS

6472
6400
6357
6310
5210
4001
3963
3762
nz
3507
3366
3298
2803
2793
2498
2482
2326
2318
2257
2226
1907
1862
1860
1729
1398
1310
1085
1073
17
927
913
844
798
796
740
664
662
658
620
607
575
567
547
479
457
390
376
339
328
3

=
PLAYS

+257
+669
+759
-424
+13
502
-209
+213
+439
+253
-654
+482
194
512
-310
+321
+89
+237
-245
-386
+282
+188
+295
+22
-338
AN
+56
+83
+247
+25
+212
+111
+475
+153
+19
+91
+148
+173
+11
+351
+19
-195
+62
-108
-146
+137
10
-189
+23
+12

TOTAL
AUDIENCE
(00)

622829
612812
679483
668334
434617
421236
378582
293213
338962
411055
341209
I
366341
21141
234340
251801
246858
194653
219217
166060
265663
153959
28211
149770
156989
144813
49507
152163
52394
48710
47633
72554
ma5
60481
134557
125439
81564
41646
74601
36096
31159
56211
25183
37366
39392
34818
21818
11416
32610
15457

WEEKS ON  TOTAL STATIONS/
CHART ADDS

12
10

9
17
13
18
18
14

4
16
15
21
16
17
32

6

23

- N -
0 - w N

B - W wWw e

- — N =

841
8810
8610
85/0
85/0
53/0
76/0
83/0
a9
176i2
86/0
6712
82/0
7810
83/0
814
8111
7612
76/0
npo
01
1214
an
123
53/0
45/0
51/6
52/6
61/9
5611
433
42/6
59/9
56/5
40/0
46/38
40112
3m
23/6
52/10
2112
4700
26/3
22i0
a4j0
n
2612
28/0
5{0
1710

92 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 8/1-8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from the Arbitron Company {© 2004, The Arbitron Comaany). © 2004, R&R, Inc.

MEDIABASE

Most Added —_____

www.rradds.com

ARTIST TITLE LABEL(S}

ALICIA KEYS Diary (/AMG/ 38
RUPEE Tempted To Touch (Atiantic) 18
O'RYAN Take It Slow (Universall 18
LIL SCRAPPY No Problem (BME/Reprise/ 12

LIL’ EDDIE f{MARIO WINANS | Don't Think | Ever (Yokoweity/Big3) 11
SHYNE tASHANTI Jimmy Choo (Gangland/Def Jam/{DIMG] "

BRANDY Who Is She 2 U fAtlantic/ 10
JKWON You & Me (So So DetiZomba) 9
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 9
1-20 fLUDACRIS Break Bread (DTP/Capitol 9
Most
IncreasedPlays .
TOTAL

PLAY

ARTIST TITLE LABEL(S) INCREASE

TERROR SQUAD Lean Back (Universal/ +759
CIARA f(PETEY PABLO Goodies (LaFace/Zombal +669
CHRISTINA MILIAN Dip It Low (Island/IDJMG) +482
MASE Braathe, Stretch, Shake (Bad Boy/Universall +475
NELLY My Place (Derrty/Fo’ ReellUniversall +439
BRANDY Who Is She 2 U (Atfantic/ +351
LL COOL J Headsprung (Def JamVIDJMG) +31
AKON f/STYLES P. Locked Up (SRC/Universall +2495
JADAKISS f/A. HAMILTON Why (Ruff Ryders/Interscape) +282
LIL" FLIP Sunshine (Sucka Free/Loud/Columbia) +257

New &Active —

LIL’ EDDIE f/MARIO WINANS ! Don't Think | Ever (Yelloweity/Big3)
Total Plays: 304, Total Stations: 24, Adds: 11

D.0.D. f{KANYE WEST Higher (Legion/

Total Plays: 294, Total Stations: 24, Adds: 1

NEW EDITION Hot 2 Nite (Bad Boy/Universal)

Total Plays: 264, Total Stations: 23, Adds: 3

BABY BASH Menage A Trois (Empire Musicwerks/Universal

Total Plays: 251, Total Stations: 19, Adds: 1

TQ Right On (Hub/Lightyesr)

Total Plays: 226, Total Stations: 12, Adds: 0

TONY SUNSHINE f/P. DIDDY & DIRTBAG Oh My God (/ive/Zomba/
Total Plays: 217, Total Stations: 15, Adds: 1

JIM JONES flGAME, CAM'RON & LIL’ FLIP Certified Gangstas (Koch/
Total Plays: 188, Total Stations: 17, Adds: 5

BEENIE MAN King Of The Dancehall (Virgin/

Total Plays: 125, Total Stations: 14, Adds: 2

WHITE BOY fIKANYE WEST U Know (CEE/

Total Plays: 103, Total Stations: 20, Adds: 7

FEDERATION Go Dumb (Virgin)

Total Plays: 102, Total Stations: 9, Adds: 6

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.
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¢«  RHYTHMIC MIX SHOW TOP30
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—

® August 13, 2004

RANK ARTIST TITLE LABEL
1 TERROR SQUAD f/FAT JOE Lean Back (Universal/
2 CIARA fIPETEY PABLO Goodies / aFace/Zomba/
JUVENILE Slow Motion (Cash Money/Universal)
LIL* FLIP Sunshine fSucka Free/L oud/Columbia)
YOUNG BUCK Let Me In finterscaps)
LL COOL J Headsprung (Def Jam/IDJMG)
HOUSTON fICHINGY & NATE 00GG | Like That (Capitol/
LLOYO BANKS On Fire finterscope/
9 KANYE WEST Jesus Walks (Roc-A-Fella/iDJMG)
10 JADAKISS fiA. HAMILTON Why (/nterscope)
11 CHRISTINA MILIAN Dip It Low {island/lDJMG)]
12 PETEY PABLO Freek-A-Leek (five/Zomba)
13 AKON f/STYLES P Locked Up (SRC/Universal)
14 KEVIN LYTTLE Turn Me On (Atlantic/
15 NINA SKY Move Ya Body (Next Plateau/Universal)
16 YING YANG TWINS Whats Happnin! (TV7/
17 PITBULL fiLIL' JON Culo (7VT}
18 MOBB DEEP Got It Twisted (Vialator/Zomba/
19 SLUM VILLAGE Selfish (Capitol)
20 MASE Breathe, Stretch, Shake /Bad Boy/Universall
21 TWISTA fiR. KELLY So Sexy /Atiantic)
22 LIL SCRAPPY No Problem (BME/Reprise/
23 LLOYD f/ASHANTI Southside (Murder inc./Def Jam/IDJMG)
24 NELLY flJJAHEIM My Pace (Derrty/Fo’ ReelfUniversal)
25 D12 How Come (Shady/Interscope)
26 USHER Confessions Part 2 {LaFace/Zomba)
27 JUVENILE f/\WACKO & SLIP Nolia Clap (Rap-A-Lot}
28 MOBB DEEP Real Gangstaz (Violator/Zomba)
29 213 Groupie Love (7V7/
30 PLAY-N-SKILLZ Freaks (Universal)

W~ W

N.O.R.E. featuring Nina Sky’s “Oye Mi
Canto” (Def Jam/IDJMG): Big ups to my
Latinos making this song happen. They for-
got Mexicanos, though, in their hook.

Pitbull’s “Dammit Man” (TVT): Anoth-
er smash by Pitbull, and another Latin mak-
ing it happen. Let’s go!

Lloyd Banks’ “I'm So Fly” (Interscope):
Really feeling this. It should do well at all
angles.

Karen Wild
Rsst, POAMD, KUBESeatile

Young Buck’s “Shorty Wanna Ride” (G
Unit/Interscope): An album pick. It's gota
classic Tupac streetsound about it — love that!
Xzibit’s “Mutha Mutha” (Columbia):
With the success of Pimp My Ride and us
gearing up for our own Global Import Car
Show — at which Xzibit will be perform-

ing live — it’s a great sound.
Houston’s “ Ain’t Nothing Wrong” (Cap-

d airplay data supplied by Mediabase Research, a division of
Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/1-8/7©2004, R&R, Inc.

POWERED
MEDLARAS

itol): This sounds like a classic Ginuwine
song, which has always been huge for us.
Great R&B sound and different from what
we have heard from him so far.

SIX

MOBB DEEP fiLIL JON Real Gangstaz (Violator/Zomba)
BEENIE MAN King of the Dancehall (Virgin)
FABOLOUS Breathe {At/antic)

LIL SCRAPPY No Problem (BME/Reprise)

N.0.R.E. fININA SKY Oye Mi Canto (Def Jam/IDJMG)
PITBULL Dammit Man (7V7)

Hollywood Hunt
PO, WHPD/Matisen
Usher featuring Alica Keys’ “My Boo”
(LaFace/Zomba): Instant phones, plus [ hear
they are dating. Good gossip. Great song.
J-Kwon'’s “You & Me” (So So Def/Zom-
ba): Added it the day I got the album back
in March,

Tony Tecate
Assi. FIVMD, KSFMUSacramento

Lenny Kravitz featuring Jay-Z's “Storm”

(Virgin): This sounds great in the midday!
Terror Squad featuring Eminem, Mase

& Lil Jon’s “Lean Back (Remix)” (SRC/

Universal): This moves the room, hanh!

Alexa
MO, KLJM/Porikand, OR

Luv featuring David Banner & Dex’s
“Get Yah Paper Right” (Independent): Put
this straight into the mix, because it's fire.

Terror Squad featuring Eminem, Mase
& Lil Jon’s “Lean Back (Remix)”: More
heat for the mix show, still hot on the
phones, nice to have a remix to break it
up.

Mase’s “Breathe, Stretch, Shake” (Bad
Boy/Universal): This is the track we have
been waiting for. Can’t wait to play this all
day in regular rotation.

Ideal featuring Juvenile’s “Don’t Do Me
Like That” (Virgin): For those of you who
like a little R&B with your hip-hop, nice.

Lee L'Heureux
~——WRENPartiand, ME

Shyne featuring Ashanti’s “Jimmy
Choo” (Gangland/Def Jam/IDJMG): The
Godfather is back, and “Jimmy Choo” is a
hit. Great mass-appeal appearance by As-
hanti on this record, and of course Shyne
kills it. Great record for us right now.

Akon’s “Ghetto” (SRC/Universal): 1
think this could be a huge hit. The album is
excellent, and after 750+ spins on “Locked
Up,” the market is ready for another single.
We are still developing this one.

Young Buck’s “Let Me In”: It is now
time to power this record. The phones are
very strong — it has been top five the last
few weeks, and it reacts well everywhere
for us.

o) ¥l

&?ﬁ 7

Hot 97
New York

98.7 KISS FM

New York

POWER106 93.9 KZLA

Los Angeles Los Angeles

Look Who's
Dolng Yoodoo

Who do Yoodoo

Leading stations across America are turning their listener calls into cash,
using RadioVoodoo magic web, telephone, and text messaging technology.

The coolest tool in radio can help your station sell sponsorships,
ringtones, games, and more.

The coolest tool in radio!

radiovoodoo

Contact Liz Laud at 800.798.5663 or

email liz@radiovoodoo.com for a demonstration S
; *200 : ADID
WBCN 104.1  V-103 106.7 The Drive () = Serwomee-
Boston Atlanta Detroit €’ jonesradio.com
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¢ RateTheMusic.com

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 8/13/04

—_—

Persons Persons Persons

Artist Title (Label) ™ LW Familiarity Burn  12-17  18-24 25-34
USHER fILUOACRIS & LIL' JON Yeah (laFace/Zomba) 420 416 100% 43% 4.10 414 .36
NELLY My Place (Derrty/Fo’ ReellUniversall 417 402 76% % 412 424 403
HOUSTON fICHINGY & NATE DOGG ! Like That /Capitol) 412 423 1% ‘?}é 15% 4.32 4.01 01
CHRISTINA MILIAN Dip It Low (Is/and/IDJMG) 410 4.09 94% 26% 4.21 4.02 4.07
USHER Confessions Part 2 (laFace/Zombal 408 400 8% 8% 4.24 400 3.97
TERROR SQUAD Lean Back (Universal) 405 4.07 78% 14% 394 4.13 4.19
LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 404 404  B5% 12% 4.16 401 34
USHER Burn (L aFace/Zomba) 402 405 9%%  46% 4.02 400 395
JUVENILE Slow Motion (Cash Money/Universal) 401 410 9a% | 26% 4.03 402 38
NINA SKY Move Ya Body (Next Plateau/Universal) 400 397 9% 31% 41 383 404
LLOYD BANKS On Fire finterscope) 399 384 B4% 18% 386 385 406
MONICA U Should've Known Better (/AMG/ 393 389 68% 13% 3.75 400  3.96
CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 393 372 66% 1% 415 3.90 n
PETEY PABLO Freek-A-Leek L/ive/Zombal 391 395 97% 371% 3.97 3.90 382
ALICIA KEYS If | Ain‘t Got You (L/RMG/ 391 390 97% ™M 374 3.73 4.7
T.1. Let's Get Away (Grand Hustle/Atlantic) 388 3.84 2% 7% 382 395 370
LLOYD fIASHANTI Southside (Murder inc./Def Jam/IDJMG) 386 385 82% 18% 411 379 354
YING YANG TWINS Whats Happnin! (7V7) 385 389 BO0% 17% 393 386 3.75
KEVIN LYTTLE Turn Me On /Atiantic/ 377 387 9% 28% 367 3.79 3.77
JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscapel 377 - 5% 10% 3.58 381 382
D12 How Come (Shady/Interscope) 375 377 93% 27% 3.84 375 362
KANYE WEST Jesus Walks (Roc-A-Fella/iDJMG) 3.75 3.69 84% 25% 3.85 3.67 363
MASE Welcome Back (Bad Boy/Universal) 315 377 3% 17% 379 374 3.93
TWISTA fIR. KELLY So Sexy (At/antic/ 3714 378 70% 14% 3.63 3.75 385
AKON fISTYLES P. Locked Up /SRC/Universal) 3712 3 43% 9% 354 3717 312
LL COOL J Headsprung (Def Jam/IDJMG) 369 - M% % 349 n 3.63
BEYONCE' Naughty Girl (Columbial 365 339 99% 58%  3.56 348 3.83
PITBULL f{LIL' JON Culo (7¥7) 363 361 69% 2% 375 3.55 3.64
YOUNG BUCK Let Me In {lnterscape) 361 336  46% 9% 333 382 357

meant

composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the
5 o . . L Py o .

Total sample size is 460 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dishke very much, 5 = like very much). Tota}
who ized the song. Total burn the ber of who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample

the of

com results are not

ic.com. The RTM system,

[ HEADR

ARTisT: Terror Squad
aBeL: Universal
By MIKE TRIAS/Associate Editor

his summer is gonna be known
as the summer of T.S.," pre-
dicted Fat Joe of Terror Squad, the

certain if Fat Joe can predict the future.

for the group's sophomore album.

Joe.

our fans have come to expect,” he says.

Bronx-based group he founded in 1996. So far, he's right on
the money. “Lean Back,” the lead single from the group’s CD
True Story, reigns for the third week in a row at the top of the
Urban chart, while it inches closer to the top of Rhythmic
with a No. 3* showing this week. After Terror Squad’s next
single (which looks to be “Take Me Home"), we'll know for

Terror Squad came into existence when Fat Joe discov-
ered his protégé, Big Punisher, in 1996. From there, the lineup
was expanded to include the rap talents of Prospect and Ar-
mageddon. Although Big Pun passed away in 2000, Joe not
only kept the group going, he added R&B singer Tony Sun-
shine and Big Pun’s female protégé, Remy Ma, to the lineup

“| feel like my squad is better than ever right now, as far as
lyrics, and | think that the addition of Remy and Tony really
gives us the diversity that we were missing last time,” says

Joe knew that even adding new members might not be
enough to build on the group’s legend. Even though True
Storyis only Terror Squad's second album, Joe set out not to
repeat the formulas of their past, but instead implement new
ideas. “When we started recording this record, my goal was
to find special beats that sound different from anything that
we've ever done before, but still have that hard NY shit that

L is available for local radio stations by calling 818-377-5300. RatsTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) /
OIS Mbqenyen, 4 WV Cxatonis. WY MO Wapes, ° G0Menen, TX* 3. WP Posishia, PA* KUULZaE L GOy, UT" KWieckien, CA*
PO Pole Moo O Wk Jubwwen 0 Dove Extonti PO: Tom Coloeacel P S i L T ~ OMPD: Srisa Mchel PO M Boond
0 Do Cocez o O Goons 0 Carmum Catirons 0. 0y 3 ¥ HEW EDTION M Kovis Owion: S Otoan Fom
1204 JOVMES TGAME , CAMAON 4 L' AP 1 TONY % DOOY & DATRAG 73 NORUSTALES P 2 N WG o, § SHYHE WASHAM Wo ks 20 LIL EDOIE LMARIG WIRARS
RUPEE 1 ORYAN JVEMILE tWADKD & SKP 5 YOUMG BUCK WPOWASa, R 4 SHANNNA ALIDACRIS 18 ALGAKEYS
PLAY-ASIOLL? UCHAMILLIONARE 1 SHYNE VASHANTL VHTE BOY UKANYE WEST o WAOWPAadlghia, PA° KDOUSaa Antota, T 10 NEW EDMOR
AIGAKEYS W T, 1L* NIGAKEYS Tt TX* 0 Toog oo g~ T s % Mot Thomee T AUPEE
20 VLUDACRES PO: Todd Covasoh CHRISTINA ML PAD: Marcs Aiae O: tod Mx ARG, hogel Garts 1 8 SCRMPY
Aty KEVRLYTILE O AL AN taget [ FEDERATION
- : £ Sradley WLYDGre00 . W N HOALDACHES
e 3 o Ao PR S WS anagets. " . B R 0TS Doy, CA oRYA
KA Cous Covig, T’ g e 70 Soton Waltacn AONES UGAE CAMTRON & 1 FLIP L EDDIE VA0 WINAIES Fdf ot yen
S ] 2 Biavem s T A O tnoms oA R ’ PP 12° ™ M. R
x REDERATION 21 YOUNG BUCK 3: BRODY OM: Dovid ieriel PO: Bawee 3. Joms ﬂ“——
KZAmatbe, S 20 PTBAL | SAABA WLUDACRSS FRAD: P8 Mk 0 it b s O ey
0us: Erls Shrvons 20 ULDACRIS 2 SANTHOMY HAMILTON ANTHONY HAMILTON NoAdds 4 GUEFILLA BLACK 1BEENE MAN e Ml e
mw!‘- ORYMN 37 (m-1-- SRANDY &L-:.JI-—- HONON
- JULIOHES TGAVE  CAMRON & UL AP SHAMA LLUOKRS r- POMO: Sam 2P s, AL AL
Youse SHE VASHNT) 16 WY 1ot WD el X PU: Mart Modion " b paany
PPt 16 AWANDA PEREZ LAYZEE BOVE RICAEYS 2 L GO0 J b0 Catos 1 Rk B I AN KD, A2
KFATachorage. A Cheietl, TX 153 FEDERATION o 4 AUCIA KEYS 1 RAVE AR AW
ORPD: gy Feners AP E3 Deimes. 15 S VLA ‘SUGKTHE SHOCKER UMASTER P e s WNERPortond, ME AL APOARC: Mon Vibsionss
o Pl 0 drioms Madol Cordon 14 PETEY PABLO VASHEEDA o 16 HOVOK Frusualens BchoeONPO: Suzt Sratley e & PTRRAL,
L 7 LR EDOR (MARSO WANNRS BANOY WHITE BOY ¥KANYE WEST 7 DUERRLA BLACK VEEEHE S0 APDARD: (oo L Vowwer 4 LI ED0IE UAAIO WIANS
EDUE B ORYAN KYOUNG . 1 AUPEE 20 TONY SUNSHIME VP, DIODY & DIRTBAG VL0 Frimeime, CA' 1 AUCAEYS
WTUaats, GA° prsd T oy iy FEDERATION LR pad T ke
rmmz"‘ PLAY-N-SILLZ CCHAMILLIONARE WBT Oroasmben, WG mg‘wm ORYAN 1 SHNE KASHANTY ,‘nﬂ“ nnn-:s-‘
R s ol i L 3 i Kmwies
20 Jag e :
[T wﬁau. 0 e et 5 e o Smpat. o8 -0 Dosarn ey
iy i g S s 1 e P T 0 A § Soe ° oo
Ly ANTHONY AL 1M o PrisL e FRANOE £ UPALL WALL D R T Gt e Do 7 G oo MSTER L ATHONY HAMLTON
[ iy e TLIUCASS Vogat, WV o 7 BEENE WA ! B Fes PrTBuLL
iid P Suion Dowpies by =g 2L 3 UL SCRAPPY [ Bucx
e 0 S Thoria w0 T —— 0. Kye [ - LA
SHYNE UASHANTI o 3 [ 3y 7 7.0 P [
AUPEE KOKLBemer. €O o 000 west 13 LLOVD IANKS IOAKEYS -‘t%&—
D [y POND: Jock p0d VS Yogae. WV L Tt WK Rwgptopae, MY i A
Foppr=h O (e YA TS 6 ALOA 75 thes Saiaery 3 OO Do Dueply AUGAKEYS oL
APOMD: Bcadtey Groia e 2 BLACK UBEENE WAN D tos S PO ol Jomm NNDRLE WACKD § S MO Sarns Low
i-J ) H ASHANTI 2 NICAKEYS O-C.J. Mcwyre EDDE UMARI WILANS
Foda EDNOut Mutams, WHTE BOY (RANYE WST [ 1Al = £iovom Yt Rose. CA” 3
. PO Grog Canace WZTOmemle, 5C THFNIY EWRS 15 st 08t: Doan Katerl ) JOMES UGAME . CAMTRON § LIL"FLIP
iy A 0 S iy 70 Redes e v - WONT Ao Yo, WY* 10 SRNDY P: Erc Volder FRANGHESE BOYZ
ALCAKEYS 14 KON’ P APOASD: Byt Doy PO Te PO Tesoy Gty 5 LIL SCRAPPY 2 WSt
% § G B 10 SILIX THE SHOCKER {MASTER P e s ooy 5 LENMY KANMITZ SAY-2 3 FEDERATION e i e T L
1L EDOE tMARIO WINANS. AR Fase, TX" BLACK EYED PEAS ' “‘“":'““"' 13 3 s i preddence. W* HpE el gmuu
o PO bobby Rarnss KKTEASS Rock. A" fy 3y Lo 1 hueee AUGAKEYS
OOKSenteld, CA' 0: Ging Loe Fosstaz oy g il 08 Huser W, VA® - e oy 17 BRANDY
1O v Hhg 5 SHWWINA WLLUOACRS PO Al Stz PO: Jos Rl 0MPD: Oon Londes UL SCRAPPY UBESeate. WA* 2 RUPEE
MO L Mchevs: LI EDOR VAMARID WRAKS 2 LLOYD vAswm 00 Tost Juntle (SRR EED A 2 Ll P
L s T OY § AUGA KEYS o e By M, TX ke S Kavwa Woo WPOC/Wamingien, OC
ORTBAG DT/ Pase, X S Marraey. ! 2 POAND: Seawe Ociocoll KON fwas, IV 1 LENNY KRAVITZ U3AY-2 08 Roggie Rouse
i P e OWPD: b U1 EDOIE AR WOLAKS iy B e MCHAMMER 0oy
ALIGAKEYS . APAO: Locas FRHUDAGRS 3 LeooL) MO Sorah 0 Comser
WHITE BOY wesT et W AGE i WO s CRy. X NN USTLES P e A (s
o A g LLOVD 8ARRS ORvn 15 foosie Ramirex el KWL Spstane. WA 3 L SCRAPPY
o g G - -y ! e e
AP0 Moy K WAL 3 3 k3
'HE'"- e . T = P L2 L MRS U, 0 Gl ke W 2::-:
84 JONES UGAME CAMRON 4 LIL RIP PU: kaon food o T KV LYTRE Ot Tom Land " WRSTE BOY eXANYE WEST SAKK THE SHOCKER 1MASTER P 3213
S i) S ADCARYE ORI T UL EDDIE VA0 WIRAS EBPWIrgtes. M0 H
W onten, WA 2 LD BANGS ] Sine pe WA Orants, AL* KOGYtvecside, A" 08 frod Homen !
PO: Caditae Juck McCarinsy (3 2 SPOAtulese. W1 PO o Dt PO Jomma Durze POAD: G Common: OB Yok, WA
APO: Donsie Ueren Y ORVAR PO: Dan Hest APD: Kot Momoly APD: e Ming 18 AVRIL LAVIGHE oat: ”
MO: Gk Tydor MDA PEREZ ULAYZIE B0 ey HoAds. 10 oy Lows WD: 000 Guorez 13 TERROR SOLAD e
3 SHYHE VASHANT KBOHFromna. A PO Loo Sakdui s S Kl 10 AMANDA PEREZ $LAYDE BONE 11 MONCA 13 PTBULL
1 AL KEYS P Grog Holtmon 5 Sae “The las” Ambreca . 10 J01JONES UGANE _CAMTRON & L P AUGA KEYS 10 YOURG BUCK 12
WSE 10: Doy Sas 6 WYLDE BUMCH (3 2 SUOKTHE SHOCKER TAMASTER P ATBLL
PETEY PABRLO URASHEEDA - 3 BRADY o a0 Wade, R FRAMKE 1. (PAL WAL
12 GUERLLA BACK BUEEIE AN H ALDACRS Z & O: Saove Hollooss: W e, CA
Caryae. i FLAY4+SOULZ UCMRLLIOWARE v 1 L SRPPY o ey = o * .
e T et ;“%uﬂmmz PLAY#SOLLE (CHABLLIOWRE AN 8 Beaes Py Monitored Reporters mm
- 0 Moot 0 Folt St The KDTOMcANNn, TX- o 3 oy o
22 LLOYD Barecs B SOt VICLAGE . s 00 Tomd Jockoen 109 Total Reporters
2 AUPEE 2 RUPEE Kitieainis, 1 S ANGHILE AWADKD &SP poyLL, oS
AUGAKEYS ANEMLE 1NACKD § S0P PO Frod Micw H-y S PIBLL HONON PE———| I
= N gn= =, i S 92 Total Moritored
< 08t Seve Amod 1 Micakers OMCA LIL SCRAPPY SHINE GG otal Monito
Flotcher PO Scrag Jackiwe PITRULL WHETE DOY UKANYE WEST KSANSacamenty, -
PN et AR Omar T g0 WHATE BOY LKANYE WEST WOVOMome. L0 PLAY-H-SKLLI VCHANBLUGRARE 0o anenty
ASHAN 20 LIL’ EDDE MARK) WINANS. ORYAN PO: Zac Dmte. Prr ey cA Tony Tocas :
1 AIGAKEYS [ MO Curtla Boster o ooty Noadts 17 Total Indicator
W2 Coariesen, 5C ORI PUPEE 7 LW 5 de "N ez WOCOSalobury, MO
70O Dtk L D 7 GUERLLABLACK veese: Wi o ém 75 Weaie ————————
4 SIIK THE SHOOKER (MASTER P . . o a2 4 Y 1 i i 2
§ P oy % Sl naer B Hx . 3 gmm%'“ e 1s o , Did Not Report, Playlist Frozen (1):
\I SN TASHANT T AP A Suaano weuns IR ot Honsrars KRRG/Laredo, TX )
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0

12+ Rank
Sp'04  Station/Owner Format wi'o4 Sp'o4
Cincinnati, Market No. 26
5 WIZF/Radio One Urban 49 5.3
Kansas City, Market No. 29
° ° 1 KPRS-FM/Carter Urban 73 6.4
, 9 KMJK/Cumulus Urban AC 3.6 40
| ln a ln S e‘ a 23 KPRT/Carter Gospel 19 1.1
Milwaukee, Market No. 33
- ‘ S0 o 2 WKKV/Clear Channel  Urban 65 741
Urban/Urban AC stations dominate 13 of the top 50 markets 12 WIMRSaga UbanAC 35 29
21 WNOV/Courier Urban AC 0.7 1.1
A q R . . , Columbus, OH, Market No. 35
ometimes we have to remind ourselves rectly against a Rhythmic station, the Urban format prevailed ) WCK’X/Ra’dio - Urban 60 77
just how successful the Urban and Urban AC  ineight yof e tos 50 mark 10 WXMG/Radio One Urban AC 44 33
formats have become in recent years. What Overall, 22 of the 40 Urban stations in the top 30 markets 25  WVKO-AM/Saga Gospel 10 06
R . saw their ratings increase in the spring ‘04 period. On the Charl No. 37
better time to do so than with the release of {pan AC side, 26 out of 43 stations had their numbers go arlotte, Mark.e.t C
Arbitron’s spring ‘04 ratings? This week we’ll  up. In the top-50 markets where a Rhythmic station compet- ; agig';gz"yo t:za" Ac :; :(6)
. 9 . 10 Une an . .S
look at how Urban, Urban AC and Gospel fii ril::;l{a:vi;tgs?:c?e;ﬁ: station, 15 out of 21 Urban sta- 10 WBAVInfiniy T A
outlets fared this spring in the top-’50 mark.ets The Gospel format contirues to grow, with four markets hav- Oriando, Market No. 38
where Urban formats are heard. I've also in- ing a Gospel FM in the top five 12+: Atlanta, Norfolk, Raleigh 4 WCFB/Cox Urban AC 57 61
cluded ratings for any direct Rhythmic com- and Memphis. 6 WJHWnfinity Rhythmic 60 54
petitors whose music libraries lean heavily  InWashington, DC, four of the top five stations were Urban, 9 WyPOCox Rhythmic 48 43
hip-hop or R&B Urban AC or Rhythmic. The Urban format also dominated in Las Vegas, Market No. 39
p-hop . Memphis, where an Urban, two Urban ACs and a Gospel sta- 7 KVEG/Kemp Rhythmic 30 39
Of the top 50 markets, 11 had an Urban station in the No. 1 tion dominated the top five. All four stations are owned by Clear 8  KLUC/Infinity Rhythmic 47 36
position 12+ or that was the No. 1 music station 12+. In two  Channel. In Raleigh, Radio One held three of the top five posi- 10 KWID/Clear Channel  Rhythmic 3.1 3.0
markets — Philadelphia and Greensboro — Urban AC stations ~ tions 12+. 15 KVGS/Desert Sky Urban AC 15 17
dominated the 12+ ratings. In seven of the top 50 markets an Here's a detailed look at the ratings for the Urban, Urban AC, Norfolk, Market No. 40
Urban AC outlet tied or beat its Urban or Rhythmic competi-  Gospel and Rhythmic competitors in the top-50 markets where 1 WNVZEntercom Rhythmic 52 70
tor. Of the 20 markets where an Urban station competed di-  the Urban format is heard. (t) indicates a tie. 2 WXEZ/Bamstable Gospel 47 60
5 WOWI/Clear Channel  Urban 6.4 5.4
12+ Rank 12+ Rank
Sp'0d  Station/Owner Format wi'ss Spod Sp'0¢  Station/Owner Format wi'sd Sp'od 6  WVKLEntercom Urban AC 63 53
8 WKUS/Clear Channel  Urban AC 48 5.1
New York, Market No. 1 Boston, Market No. 9 14 WWHV/ON Top Urban 16 29
3()  WQHT/Emmis Rhythmic 42 47 1)  WJIMN/Clear Channel  Rhythmic 54 60
) WRKSEmmis Urban AC 50 47 17 WILD/Radio One Urban AC 18 17 L 2L bl L )
4 WWPR/Clear Channel  Urban 37 43 19 WBOT/Radio One Urban 16 14 3 mgmadn ;?ﬂeo ﬁ’g'h";\'g ;: 3‘7)
10 WBLS/Inner Ci Urban 29 33 FM/Radio One an ; 5
o Detroit, Market No. 10 15  WTLC-AWRadio One  Gospel 20 17
Los Angeles, Market No. 2 :4; a\h‘;%(/:gar cg:mq ' ldxn r 33 gg Greensboro, NC, Market No. 43
1 KPWREmmis Rhythmic 50 50 o wWorsRa o o T 1 WQMGEntercom UbanAC 72 9.
10 KKBT/Radio One Urban 3.1 3.0 & S0 an . : 3 WJMH/Entercom Rhythmic 71 6.6
14 KHHT/Clear Channel  Urban AC 26 27 17 WDMK/Radio One Urban AC 22 25 3
] 23 WGPRWGPR Urban AC 15 12 9  WGBT/Clear Channel ~ Rhythmic 28 34
28 KILHTaxi UbanAC 21 19 " S 16 WKEWTruth Gospel 12 16
26 WCHB-AM/Radio One  Gospel 09 0.8 : .
Chicago, Market No. 3 23 WEAL/Entercom Gospel 09 07
2 WGClClear Channel  Urban 56 55 ‘:'a““wsge: No. 1t o s e Raleigh, Market No. 44
3 WBBM-FMinfinity Rhythmic 49 47 nfinity an . ! 1)  WQOKRadio One Urban 90 75
6  WVAZ/(Clear Channel  Urban AC 41 38 4 WPZE/Radio One Gospel 58 46 i
N 3 WFXC & WFXK/Radio One Urban AC 75 66
10 WPWX/Crawford Urban 31 31 7 WHTA/Radio One Urban 5.1 4.3 5 WNNL/Radio One Gospel 57 6.0
20  WSRB/Crawford Urban AC 15 21 8 WALR/Cox Urban AC 45 40
25  WGRB/Clear Channel  Gospel 13 15 11 WBTS/Cox Rhythmic 28 32 Nashville, Market No. 45
19 WFOX/Cox Urban 17 24 5  WUBT/Clear Channel  Urban 65 60
52""' F'::;‘:E‘é"’e' M::"‘:‘ "I° 4Rhwh . s as 21 WAMVRadio One Utban Oldes 1.5 16 8 WQQKCumulus Utban AC 53 50
anthanne mic - : 14 WNPL/Cumulus Urban 22 25
7 KYLD(Clear Channel  Rhythmic 33 38 Miami, Market No. 12
12 KBUinner City Utban AC 24 29 1 WPOW/Beasley Rhythmic 55 67 New Orleans, Market No. 46
30 KBTB/3 Points Urban 05 07 2 WHQT/Cox Urban AC 49 51 1 WQUE/Clear Channel  Urban 125 116
5 WEDR/Cox Urban 47 48 2 WYLD-FM/Clear Channe! Urban AC 96 107
Dallas, Market No. 5 7 WMIB/Clear Channel  Urban 40 40 6  KMEZ/Ciade! Utban Oldies 46 5.1
; KKDA—FMISe(r)vnlge grrlban 63 58 27 WMBM/MNew Birth Gospel 1.1 07 1 KNOU/On Top Urban 26 27
KBFB/Radio ythmic 44 49 13 WPRF & WPRZ(Citadel Gospel 23 24
23 KSOC/Radio One Urban AC 14 17 Battimore, Market No.19 14 WYLD-AM(Clear Channel Gﬁl a5 20
27 KRNB/Service Urban AC 1.5 14 1 WERQ/Radio One Urban 8.6 9.0 15 KSTE/Clear Channel Rhythmic 1.7 19
31 KHVN/Mortenson Gospel 09 0.9 4 WWIN-FM/Radio One  Urban AC 5.8 6.1
8  WCAO-AM/Clear Channel Gospel 31 41 West Palm Beach, Market No. 47
Philadeiphia, Market No. 6 . )
st Market No. 20 2 WMBX/nfinity Rhythmic 46 49
; xa’;ﬁm’c'ea’:::;"e' 32" AC Z; Z: R o G c 13 WJBWinfinity Urban AC 24 23
ar n . g 5 KMJM/Clear Channel ~ Urban 45 51
8  WRDW/Beasley Rhythmic 35 4d 10 KATZ-FM/(Cear Channel Urban 33 38 Memphis, Market No. 48
18 WPHI/Radio One Rhythmic 27 26 15 WFUN/Radio One Urban 32 31 1 WHRK/Clear Channel  Urban 8.8 8.3
20 WDAS-AM/Clear Channel Gospel 09 16 18 KATZ-AM/Clear Channel Gospel 2.7 2.0 2 KJMS/Clear Channel  Urban AC 7.0 6.9
3 WDIA-AM/Clear Channel Urban AC 59 6.5
Houston, Marke.t No.7 . Tampa, Market No. 21 4 WHAUClear Channel  Gospel 71 64
2()  KBXXRadio One Rhythmic 57 56 5 WLLD/Infinty Rhythmic 43 58 7 KXHT/Fiinn Rhythmic 60 55
2(2 Ema.dgo.me ghrb;: AC ig i? 9 WBTP/Clear Channel ~ Urban 41 42 12 WLOK/Giliam Gospel 39 32
nivision mic g d 22 WTMP/Tama Urban 1.7 1.0
26 KRWP/Cumulus Urban AC 13 12 Hartford, Market No. 49
Washington, DC, Market No. 8 Pittsburgh, Market No. 23 5 WZMX/nfinity Rhythmic 67 7.
r P T . ) 14 WAMO-FM/Sheridan  Urban 32 28 9 WPHHClear Channel  Urban 41 32
; mGMngM;!nfgw Smh":é gl gg 21 WAMO-AM/Sheridan  Urban AC 06 07 18 WYBC/Yale Urban AC 06 07
adio One n X z
4 WKYS/Radio One Urban 5.0 53 Cleveland, Market No. 25 Jacksonvllle, Market No. 50
5 WHURMoward Urban AC 46 5.0 3 W2ZAK/Radio One Urban AC 6.2 7.2 5 WJBT/Clear Channel Urban 6.2 6.4
25 WYCB/Radio One Gospel 1.0 0.7 5 WENZ/Radio One Urban 55 6.6 6 WSOL/Clear Channel  Urban AC 6.6 56
28 WPGC-AM/Infinity Gospel 0.8 0.6 18 WJMO/Radio One Gospel 20 11 17 WHJX/Tama Urban 1.7 0.9
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URBAN TOP 50
o August 13, 2004

ARTIST TTTLE LABEL(S)

TERROR SQUAD Lean Back (Universal)

ALICIAKEYS Diary (/AMG)

KANYE WEST Jesus Walks (Roc-A-Fella/IDJMG)

LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia)

JUVENILE Slow Motion (Cash Money/Universal)

TWISTA fIR. KELLY So Sexy (Atlantic)

JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/lnterscope)
CIARA fIPETEY PABLO Goodies {LaFace/Zomba)
MONICA U Should've Known Better (/AMG)

USHER Confessions Part 2 {LaFace/Zomba)

NELLY My Place (Derrty/Fo’ ReellUniversal)

LL COOL J Headsprung (Def Jam/IDJMG)

LLOYD BANKS On Fire finterscape/

LIL SCRAPPY No Problem (BME/Reprise)

YOUNG BUCK Let Me In fiaterscope)

LLOYD fIASHANTI Southside (Murder inc./Def Jam/IDJMG/
T.1. Let's Get Away (Grand Hustle/Atiantic)

ALICIA KEYS If | Ain't Got You L/RMG)

AKON fISTYLES P. Locked Up (SRC/Universal)

HOUSTON f/ICHINGY & NATE DOGG | Like That {Capitol
R.KELLY U Saved Me (/ive/Zomba/

ANTHONY HAMILTON Charlene (Se So Def/Zomba)

YING YANG TWINS Whats Happnin! (TV7/

SLUM VILLAGE Selfish (Barak/Capitol)

CHRISTINA MILIAN Dip It Low //sland/IDJMG)

LENNY KRAVITZ f|JAY-Z Storm (Virgin)

MASE Welcome Back (Bad Boy/Universal)

LIL" WAYNE Bring It Back (Cash Money/Universall

JILL SCOTT Golden (Hidden Beach/Epic)

JUVENILE ffWACKO & SKIP Nolia Clap (Rap-A-Lot)
GUERILLA BLACK f/BEENIE MAN Compton (Virgin)
SHAWNNA fILUDACRIS Shake That Sh*t (DTF/Def Jam/IDJMG)
CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise)
NINA SKY Move Ya Body (Next Plateau/Universal)
BRANDY Who Is She 2 U (At/antic/

KEVIN LYTTLE Turn Me On (At/antic)

D.0.D. fiKANYE WEST Higher (Legion)

MR. MAGIC | Smoke, | Drink (/ndependent)

8-BALL & MJG You Don't Want Drama (Bad Boy/Universal)
DEM FRANCHISE BOYZ White Teez (Universal)

NEW EDITION Hot 2 Nite (Bad Boy/Universal)

J-KWON Hood Hop (So So Def/Zomba)

MOBB DEEP Got It Twisted (Volator/Zomba/

USHER Confessions Part 1 {LaFace/Zomba)

PETEY PABLO f/RASHEEDA Vibrate (Jive/Zomba)
LUDACRIS Diamond In The Back (Def Jam South/IDJMG)
URBAN MYSTIC Where Were You? (Sobe/

B.G. | Want It (Chappa City/Koch)

SILKK THE SHOCKER fIMASTER P We Like Oem Girls (Vew No Limit/Koch)

LLOYD BANKS I'm So Fly /interscope)

TOTAL
PLAYS

4258
3213
3120
3048
2932
2782
2658
2612
2473
2400
2223
2166
1952
1802
1862
1773
1769
1568
1408
1373
1222
1040
975
951
928
918
893
862
855
828
772
759
740
728
706
694
670
648
632
580
580
569
491
446
433
420
a2
406
399
397

+f=
PLAYS

+270

-166
+407
-235
+149
+303
+545
-285
553
+391
+230
-354
+187
+40
-290
+137
-164
+120
-168
-24
+175
-181
-290
+176
+109
-339
-119
+"
+127
+199
+160
+83
-142
+251
+135
+164
+193
42
+202
-32
136
73
-3
-33
-53
+96
47
+145
+78

AENCE
{00)
618464
428743
447798
391224
368978
307160
364119
301768
369855
300515
286674
224399
251033
187877
209827
197262
160930
199277
221065
147130
147400
116488
94309
125454
162318
moz7
83245
78532
80408
73456
54153
97123
54965
68675
67011
165563
66992
48748
84463
60272
65402
57153
62485
n3n
20868
28351
24285
2am
27860
33087

WEEKS ON  TOTAL STATIONS/
CHART ADDS

6110
6811
700
55/0
23/0
6711
6810
691
69/0
5{0

70/0
68/0
6610
6310
65/0
5810
6412
6710
3215
5410
6011
52/5
3710
aan
304
501
5810
3300
48912
91

55/1
4813
4410
35/0
5416
251
4010
110

2810
35/4
an
4310
4010
2/0

351
2610
n
19/0
in
919

71 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

8/1-8/7. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting

station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week increases

in total pfays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2304, R&R, Inc.

POWERED
1

MEDIABASE
Most Added’
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
SHYNE HIASHANTI Jimmy Choo (Gangland/Def JamADJMG) 50
'RYAN Take It Slow (Universall 38
1-20 f{LUDACRIS Break Bread (OTA/Capitol) 27
RUPEE Tempted To Touch (Atlantic/ 19
T. SUNSHINE f/P. DIDDY & DIRTBAG Oh My God (/ive/Zomba) 18
JARVIS Radio /So So Def/Zomba) 14
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 10
LLOYD BANKS I'mSo Fy flaterscape 9|
LIL’ EDDIE f/MARID WINANS | Don’t Think | Ever /Yaloweity/Big3) 8
BRANDY Who ls She 2 U [Atiantic) 6

Most
Increased Plays
TOTAL
PLAY

ARTIST TILE LABELSS) INCREASE
CIARA fIPETEY PABLO Goodies LaFace/Zomba) +545
LIL’ FLIP Sunshine {Sucka Free/Loud/Columbsia) +407
NELLY My Place Derty/fo’ ReellUniversall +391
JADAKISS f/A. HAMILTON Why (Ruff Ryders/interscope/ +303 {
TERROR SQUAD Lean Back /Universall +270
MASE Breathe, Stretch, Shake (Bad Boy/Universal) +263 |
BRANDY Who Is She 2 U {At/antic/ +251
LL COOL J Headsprung (Def Jam/IDJMG) +230
DEM FRANCHISE BOYZ White Teez /Universall +202
GUERILLA BLACK f/BEENIE MAN Compton {Virgin/ +199

New & Active

SHAWN KANE Gir, | Wonder L/AMG) |
Total Plays: 390, Total Stations: 38, Adds: 4

FANTASIA | Believe L/AMG) |
Total Plays: 388, Total Stations: 14, Adds: 0

MASE Breathe, Stretch, Shake (Bad Boy/Universall
Total Plays: 386, Total Stations: 51, Adds: 10

J. JONES f/GAME, CAM'RON & LIL’ FLIP Certified Gangstas Koch/
Total Plays: 224, Total Stations: 20, Adds: 1

BEENIE MAN King Of The Dancehall (Virgin)
Total Plays: 185, Total Stations: 27, Adds: 3

RAHEEM DEVAUGHN Guess Who Loves You More (ive/Zomba/
Total Plays: 164, Totat Stations: 18, Adds: 0

MARIO 18 (/AMG)
Total Plays: 148, Total Stations: 12, Adds: 1

O'RYAN Take It Stow {Universall |
Total Plays: 144, Total Stations: 39, Adds: 38

ANGIE STONE ! Wanna Thank Ya (/RMG)
Total Plays: 127, Total Stations: 11, Adds: 0

SHYNE More Or Less [Def Jam/IDJMG)
Total Plays: 126, Total Stations: 12, Adds: 1

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radicandrecords.com.

e-mail R&R at:
moreinfo@radioandrecords.com 310:788-1625

($330 valve)
Call R&R at:

FAX Credit Card Payments To:

310-203-8727

(5150 valve)

The R&R Annual Subscription Package Delivers The Most ﬂ_rr Your Enney

SUBSERIBEY-ncySAVE

51 weeks of R&R PLUS 2 semi-annual R&R Directories Im
Subscribe online: ®

www.radioandrecords.com
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America’s Best Testing Urban Songs 12 +
ﬁ'ﬂmﬁmﬂm For The Week Ending 8/13/04 G OSPEL To P 32 o,
= S Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WM amsT TME LeEL) Tl WEKSON TomL
UL’ FUIP Sunshine (Sucka Freefl oud/Columbia) 426 420 88% 12% 421 436 384 3 KIERRA SHEARD Yau Dun't Know (EAY Gosped m  ; 4 182
NELLY My Place (Derrty/Fo’ ReelfUniversall 428 - 79% 9% 408 414 39 1 ISRAEL ANDNEW.. Again | SiryRejoice Trigriyrbirical 408 43 4 13
HOUSTON fICHINGY & NATEDOGG | Like That Capitafd 422 423 94% 17% 408 420 371 2 TONEX Make Me Over Verity) 382 19 4 130
USHER Confessions Part 2 {LaFace/Zombal 417 412 99% 42% 406 414 384 4 FRED HAMMOND Celebrate {He Lives) Verty/ 380 +53 4 121
TERROR SQUAD Lean Back fUniversal 415 418 89% 19% 419 422 414 7 WILLIAMS BROTHERS I'm Stil Here Blackbery) 306 +37 4 1
JUVENILE Slow Motion (Cash Money/Universal 414 414 9B% 28% 414 417 404 5 6  TONEX H/KIRK FRANKLIN Since Jesus Came (Verity) 298 8 4
LLOYD BANKS On Fire flterscape/ 413 413 9% 2% 408 409 407 6 7 STEPHEN HURD Undignified Praise... fotegrity) 293 . 4 13
USHER Burn flaFace/Zomba) 412 412 100% 48% 409 416 389 8 J. HICKS & VOICES... Blessed... (Workd Wide Gospel] 275 +8 4 121
AKON fISTYLES P. Locked Up (SAC/Universa 408 - 59% 11% 404 397 42 n ISRAEL AND NEW... Another... flntegrty/Vertical} 250 +40 4 102
NINA SKY Move Ya Body (Next Plateau/Universal] 407 405 98% 34% 409 418 382 9 R. KELLY U Saved Me (/ve/Zomba) 235 +14 4 1001
JADAKISS fIA. HAMILTON Why (Ruff Rydersterscope)  4.07 409 71%  14% 405 394 433 10 CECE WINANS Hallelujah Praise (adspring/Capitoll 234 +13 4 910
CIARA fIPETEY PABLO Goodies (LaFace/Zombal 404 397 0% 11% 415 422 400 7 MARVIN SAPP You Are God Alone (Verdty/ M 443 4 611
KANYE WEST Jesus Walks (Roc-A-Fela/iDJMG) 397 400 1% 30% 395 392 402 14 EDDIE BRADFORD Too Close To The Mirror (usna) 201 +23 4 9
TWISTA f/R. KELLY So Sexy Atlantic/ 397 392 8% 19% 396 401 3.3 13 14 NEW DIRECTION I'm Gonna Wave... (Gospo Centric/) 184 10 4 90
T\ Let's Get Away (Grand Hustle/Atlantic) 397 398 58% 8% 395 391 407 16 (D) NEWBIATH TOTALPRAISE CHOR Suiderly EM/Goged 180 +11 4 812
LLOYD fIASHANTI Southside (Murckr foc.Def Jomf0JMG) 394 381 86% 23% 369 386 3.3 12 16 KWONDERBOY JOHNSON LetGoAnd LetGod Veriy) 176 24 4 10
MONICA U Should've Known Better (/MG 392 379 8% 21% 379 4D 3.8 19 8 WILLIAM MURPHY, i1l Worship Experience Verity) 170 +28 4 510
YING YANG TWINS Whats Happnint (TV7) 391 393 ™% 19% 380 387 363 15 DOROTHY NORWOOD Praise In The Temple Malaca/ 170 0 4 9
LL COOL J Headsprung (Def Jam/i0JMG) 391 387 58% 10% 392 393 389 18 19 KAREN CLARK-SHEARD We Acknowledge You (Atéantic) 165 1 4 50
YOUNG BUCK Let Me In finterscape) 390 376 60% 10% 404 403 406 20 RICKY DILLARD Take Me Back (Crystal Rose) 143 +4 4q m
MASE Welcome Back (Bad Boy/Universal 388 386 81% 23% 368 364 379 2 NEVILLE PETER Persanal (Good News) 136 +6 3 6/0
ALICIA KEYS If | Ain't Got You L/RMG) 387 381 98% 44% 389 408 3.35 25 T. TRIBBETT f1.. P. KEE My Joy (Sony GospefCobmbia) 126 +14 2 7i0
SLUM VILLAGE Selfish (Barak/Capitol) 381 383 69% 17% 379 383 368 28 L. CAMPBELL & SPIRIT... Theres... (EM/ Gospel) 121 +25 4q 511
UL’ WAYNE Bring It Back (Cash Money/Universall 373 373 5™ 1% 379 375 388 2 D. LAWRENCE & TRI-CITY... Restoring... (EM/ Gospel) 117 +1 3 510
ALICIA KEYS Diary (4/AMG) 369 369 74% 25% 371 388 328 22 25  DEANDREPATTERSON GiveHim Glory Tyscot/ 113 4 3 8io
LIL SCRAPPY No Problem (BME/Reprise 360 351 62% 16% 361 365 354 — @D  BISHOP PAULS. MORTON God s AGood God (Tehdlah/ 108 +29 2 an
8BALL & MJG You Dor't Want Drama (Bad Boy/Unversal 347 340 62% 22% 349 340 367 24 2]  MIN.T.BRITTEN Can't Nobody Do Me Like Jesus (/04 107 9 [ 8i0
R KELLY U Saved Me (/ive/Zomba/ 317 3M 5% 0% 320 32 307 ~ @) 7SONSOFSOUL RunOn (Venty) 102 +12 2 60
— . — 29 @) VDICES OF UNITY Standingin The Need Of Prayer (Tyscat) 100 +6 2 a0
e v s T ooy eeSEls e of s dngags et 2o el e ot &) DEITRICK HAODON God is Bood et/ LAl Uty
naumber of respondents who said they are lired of hearing the song. Songs must have 40% familiarily to appear on Survey. Sample
e e 2 Gospl reprrs.Sngs onkd byl o e iy wes of urdy 61 - Sty 7.
opinions of participants on the the internet only. RateTh ic is a registered of RateTheMusic.com. The RTM system, .
Is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, 3
division of Premiare Radio Networks.

k[)elailed station playlists for all R&R reporters are available on the web at www.radioandrecords.com.
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R&R asks radio DJs for the holtest records jumping off.

tha

%)

DJ Irie
Mixer, WEDR/Miami

Do Wrong: “Aww Man” (Poe Boy): Poe Boy Records does it again with
this local scorcher from new artist Do Wrong. The hook on this record is
what does you in — after a second or third listen, you can't help but sing
along to the groove. ® Trick Daddy featuring Ying Yang Twins & Trina’s
“Down With the South” (Slip-N-Slide/Atlantic): Trick Daddy always comes
with it on his lead singles to his new albums, and this record is no
exception. After spitting that Southern fire on The Ying Yang Twins single
“What's Happnin',” the Ying Yang come right back to help out Trick and
Trina explain why everybody wants to be down with the South. # Mobb
Deep featuring Lil Jon's “Real Gangstaz” (Jive/Zomba): This is the per-
fect record to shut the place down after a smash like “Got It Twisted.” Lil Jon
crafted this track almost too perfectly to go with Mobb Deep’s dark and deadly
flow. You'll be a believer the very first time you hear it. # Young Buck fea-
turing The Game & Ludacris’ “Stomp” (G Unit/Interscope): Stomp! Two-
thirds G Unit and one-third DTP — all gangsta! Young Buck continues to
show off his lyrical skills on this record and prove why this is his time to
shine. This track is the perfect followup to his club banger “Let Me In.” New
G Unit artist The Game and Ludacris break you off with the same inten-
sity as Young Buck. This track will have the whole club stompin’.

DJ Irie [

Chris Collins
PD, KRVV & KJMG/Monroe, LA

It's been a busy summer for us at
both KRVV (100.1 The Beat) and
KJMG (Majic 97)/Monroe, LA. In our usual fashion, we've had the street
team out crashing parties and hooking people up with everything from cash
to cold drinks to cool off in this Louisiana heat.

® Since it is close to back-to-school time, we've
also been trying to help out with school supplies
: and other items for the kids. We adopted two un-
derprivileged schools this year and are trying to help get them materials
and equipment to enhance this school year for the children. # We also
spend quite a bit of time at the elementary schools during the year. We
send air talent out to read to students, and we also go out and throw a
number of lunch parties for students at different schools at the request of
their principals. ® This fall we will be putting together our annual talent
search. It's been quite a popular event for us in years past. We have also
already started work on our Thanksgiving drive to feed needy families. it's
never too early to hit up sponsors in hopes of feeding more families than
ever this year. ® And with three local colleges starting school soon, we
plan to be active at their events. With University of Louisiana at Monroe,
Louisiana Tech and Grambling State University, we are sure to be very
busy. They usually have a number of events to keep us on our toes.

Grupio STaTs

ARTIST: Anita Baker

LABEL: Blue Note/Virgin

CURRENT PROJECT: My Everything

IN STORES: Sept. 7

CURRENT SINGLE: “You're My Everything”

HOMETOWN: Born in Toledo,
raised in Detroit

BIRTHDATE: Dec. 20, 1957
8y DANA HALL/URBAN EDITOR

ersonal Stats: After graduating from

high school, Anita Baker began sing-
ing professionally with local Detroit R&B
group Chapter 8. They released an album
on Ariola Records, but even with moder-
ate success on the single “I Just Wanna Be
Your Girl,” the group never took off.

After that, Baker de-
cided to take a secretarial
position in a law office and
give up her dreams of be-
ing a singer. But in 1983
she was approached by
Beverly Glen Records, a
California-based label that
would also sign Bobby
Womack, and Baker was
soon back in the recording
studio. Her first solo al-
bum, The Songstress, pro-
duced the now-classic “Angel.” The success
of the song attracted the attention of
Elektra Records, and Baker finally found
her major-label home.

Her Elektra debut, Rapture, was a phe-
nomenal success and has sold more than
6 million copies to date. The album's top
single, “Sweet Love,” also won Baker two
Grammys that year, for Best R&B Song
and Best R&B Female Vocal. With her sec-
ond Elektra set, Giving You the Best That
1 Got, Baker crossed over to mass-appeal
mania and won three more Grammys.

In 1990 the more personal and intro-
spective Composition was released, but the
set did not fare as well as a crossover. It
was at this time that Baker met and mar-
ried her husband, Walter Bridgeforth, and
began her family. It would be four more
years before Baker would release an al-
bum. 1994's Rhythm of Love ended up be-
ing her last for Elektra.

In 2000 Baker signed with Atlantic
Records and began recording her next al-
bum, but issues with missing tapes and
faulty recordings ended the relationship in
a legal battle. Baker and her husband
briefly separated, and Baker lost her
mother after a long illness, but during this
time fans were given two albums featur-
ing the best of Anita Baker.

In March 2004, after completing much
of her current album independently,
Baker signed with Blue Note Records. Her
first single, “You're My Everything,” ig-
nited at Urban AC, reach-
ing the No. 1 position on
R&R's Urban AC chart
within five weeks.

Discography: With
Chapter 8, on Ariola
America: Chapter 8 (1979);
solo, on Beverly Glen: The
Songstress (1983); on
Elektra: Rapture (1986);
Giving You the Best That I
Got (1988); Compositions
(1990); Rhythm of Love
(1994); on Blue Note: My Everything
(2004).

The New Album: In addition to sing-
ing, Baker has written and produced most
of the album. She also joins forces with
producing veteran Barry Eastman. Baker
sings a duet with Babyface on the song
“Like You Used To,” which is already be-
ing penned in as the next big smash at
Urban AC radio.

See Her: Sept. 4 in Orlando at Tom
Joyner’s Annual Family Reunion; Oct. 9 at
the Bermuda Music Festival.

4 N\
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o URBAN AC TOP 30 : POWEREDL.\J
A 4 MEDIABASE
«» August 13, 2004 "
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Thank You, Radio! Applauding 65 Years of Community Service

The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937
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Achievement In Radio~

For more information, contact the A.I.LR. Awards at: eschultz@marchofdimes.com or call: (312)596-4701.
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CREATIVE ARTISTS AGENCY

salutes our client

Tim McGraw

Congratulations on your first ten years of
extraordinary achievement...the best is vet to come

“We like it...We love it”



www.americanradiohistory.com

| Lon HELTON

. PR DAL
thelton@radioandrecords.com

August 13, 2004 R&R @ 37

COUNTRY
T ——

Ten Years Of Tim McGraw

Continued from Page 1

the way for its blockbuster succes-
sor, “Don’t Take the Girl.” Since then
McGraw’s been virtually unstoppa-
ble.

Alltold, McGraw has released 35
songs as singles. Thirty have
reached the top 10, 29 have made it
to the top five, and 21 have gone all
the way to No. 1, including his cur-
rent chart-topper, “Live Like You
Were Dying.” To putitanother way,
every single he has released since
“Indian Outlaw” has hit the top 10,
and only one failed to make it to the
top 5. This week R&R celebrates this
remarkable success with a series of
articles on the superstar. We begin
with an interview with McGraw,
who gives us his recollections of
those early days.

R&R: Let's start at the beginning,
which, for the purposes of this piece, is
your getting a record deal. What's your
recollection of how that came about?

TM: Tug [McGraw, Tim’s father
and a former Phillies pitcher] was in
a limo with Bruce Wendell, a huge
Phillies fan who was, 1 believe, at
Capitol at the time. Tug gave him a
demo tape I had cut and asked him
if he could get it to someone in
Nashville. Bruce said he’d pass it on
to Mike Borchetta.

For weeks after that [ called and
called Mike, but he never called me
back. One day | went down to his

office. I heard him tell his sec- I'm not in the game, [ love to
retary to tell me that he wasn’t be in the background.

his of- ;
fice and gave him my your early dreams come
tape. He said he'd lis- trae?

in, so [ just went into

ten to it later. I said | wanted
him to hear it right then,
and I'd stay there un-
til he did. He lis-
tened to it and
looked up at me %
and said, “I dont =
know if you can
sing, but I think [}
you're a fucking
star. You'll have a
record deal on
Curb by the end
of the day.” He
called me later
and said [ had a
deal. :
R&R: What were
you thinking when it
sunk in that you had
a major-label deal?
TM: Youdon'tbelieve it
until it actually happens. Part of you
doesn’t, the other part lets you be-
lieve. I've always tried to think pos-
itively. If somebody cracked the
door, I stood there and held that
crack. I'm probably a subconscious
goal-setter. More than anything, I'm
acompetitor. ] like to be in the game.
And when Iam in the game, | don’t
like to be in the background. When

R&R: Have most of

| Everybody wants
to be Elvis, but in
the back of your
mind you think,
“If I could just
makealiving.” 1
have landed
somewhere in
between.
R&R: Prior
to recording
your first record,
you had done
some showcases
i ~ around town,
f but the only person
who was even remote-
ly interested in you
was Byron Gallimore.
The two of you set up a showcase for
James Stroud to fry to get him on board
as co-producer with Byron. How did
that go?

TM: Itwas awful. The sound was
just terrible, and James wasn't inter-
ested. Byron begged and begged
and begged and prodded to get him
to agree to produce, but he wasn't
interested. We needed him, because

P TM: Oh, way past. [ got
"“ into this wanting to
be as big as [ could.

:

A | ==

NOT A MOMENT TOO SOON Tim McGraw first met future wife Faith Hill at the New Faces show they both
performed at during the 1994 Country Radio Seminar.
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“Everybody wants to be Elvis, but in the back
of your mind you think, ‘If | could just make a
living.’ | have landed somewhere in between.”

the label said they’d only do a
record with me if James was in-
volved, and he wouldn’t do it. Fi-
nally, though, he came around. But
the first album didn’t do anything.
“Welcome to the Club” made a lit-
tle bit of noise, but that was about
it. [ truly thought the label was go-
ing to drop me because nothing
worked.

R&R: How did the tepid reception
for that album change your approaclt to
the next one?

TM: I had the thought that I
wasn't going to be able to go in the
studio and approach it like any
other artist might. I didn’t want to
be the type who just goes in and
puts his voice on a record that a
producer made, and that’s what [
thought we’d done on the first al-
bum. I'd never been in the studio
before, except for doing a demo,
so it was a learning process on the
first record.

[ vividly remember sitting in my
apartment and deciding that, with
my second chance, I really had to
stand up, come in and grab the bull
by the horns. I had to do it the way
[ thought it needed to be done, how
it needed to work for my voice. I
had to pick my songs, fight for my
songs. And “Indian Outlaw” was
one I had to cut.

R&R: Was this the beginning of your
becoming intimately involved in song
selection?

TM: [ found the songs and held
themall close to my chest, wouldn’t
let anybody hear them. Even my
manager at the time was mad, be-
cause I wouldn’t let him hear the
songs. We actually had a falling-out
the day I went to the studio. He fi-
nally yelled at me enough that I
agreed to play him the songs we
were going to cut that day. He said
[ didn’t have any hits and that I
should have let him hear the songs
before. I yelled a few obscenities, left
the office and cut my record. And it
worked.

I'had decided that if [ was going
to fail, it would be on my terms. |
was going to fail by really getting
involved in making the record in-
stead of being bewildered, sitting
back and not knowing what was
going on.

R&R: What's the real story with “In-
dian Outlaw”?

TM: I'd had “Indian QOutlaw”
since about my first month in town.
Iwanted to cut it for the first album,

but nobody liked it. No one would
let me cut it for the first album.

R&R: Did Byron like “Indian Out-
law"?

TM: I think so, but I don’t know
if he was crazy about it. | know no-
body wanted me to cut it. Nobody
wanted it to be the first single from
the second album either.

R&R: How did you finally get it re-
leased?

TM: I think they couldn’t deny it
after we cut it. It had a completely
different sound from anything that
was out at the time. That scared the
hell out of everybody, but it in-
trigued everybody too. I stuck tomy
guns, saving it had to be the single.
They didn’t want Not a Moment Too
Soon to be the album title either. They
wanted it to be Don’t Take the Girl. So,
all across the board, I made up my
mind to be hardheaded. And it was
tough for me. I'm not a mean guy,
so it was tough to flip that switch.
But I think I’ve kept it on ever since
that night in my apartment. It's the
only way I'm going to get what |
want out of life and what I want out
of my career.

R&R: When did you realize that the
album had the potential to be successful?

TM: I thought it was good when
we finished it. When “Indian Out-
law"” first came out and I saw the
response to it, that was magical. It
actually spoiled me for the restof my
career, because I look to that every
time I release a song. I want that
same kind of magic to happen, and
I'm kind of disappointed if it
doesn’t.

R&R: In late 1993 Curb hosted your
first radio showcase, in Las Vegas. What
do you remetnber about that night?

TM: [ was scared to death. I re-
member a couple of the PDs really
not getting it at all, getting up and
leaving in the middle. That really
shook me. But [ also remember that
we cut loose and had a good time. I
always felt that I could win more
people over if they saw me live and
then heard the record rather than just
hearing the record.

R&R: Were you concerned after that
showease, or did you feel good?

TM:Iwas always concerned, but I
felt good. 1 felt that was the best
thing I could do, play a live show-
case for those people. I thought it
would have a lot do with them lik-
ing the record or not liking the
record.

Continued on Page 38
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R&R: I'm not sure a lot of guys un-
derstood what you were all about at that
Las Vegas showcase, but they sure did
at the CRS New Faces Show in 1994.

TM: That was the first night of
my career.

R&R: Whas it as magical for you as
it was for everybody else?

TM: Yeah. I felt it that night. You
know, I almost didn’t do “Indian
Outlaw,” because I couldn’t get the
band to play it like | wanted it. [Ed-
itor's note: Back then New Faces art-
ists were only allowed to do twe songs,
with a house band.] Nobody was
really interested — you know how
it is when you’re the new guy out
there. We couldn't get the sound
right on either one of the songs. In
fact, I almost got conveniently sick
thatnight and didn’t perform atall.
Thank God [ didn't.

R&R: Wow! You call that the first
night of your career, and it almost
didn't happen.

TM: It was really the first night
of my life. I met Faith for the first
time that night, backstage. There
were a couple of other artists back
there, and we took a picture. Idon't
have that picture; I sure wish I did.
I know I've got that god-awful red
jacket on.

R&R: Did you talk to Faith at that
CRS?

TM: I don'’t think we said much
atall. Of course, from the first time
[ saw her face in a picture, I was in
love with her. It was a picture of her
hip. You could barely see her face,
and her feet were hanging over the
side. I thought, "That’s the girl for
me.”

R&R: What's your opinion of radio
these days?

TM: That's our medium. Period.
And we are radio’s medium. They
live through us, and we live through

T L]

them. It's always been a great rela-
tionship.

R&R: Inevitably, though, as your
career takes off, you spend less time
witl radio.

TM: There was a point in my ca-
reer when I had hot new records,
didn’t have a family and didn’t
have a business to tend to. I didn’t
worry about the things you have to
worry about when you become a
corporation, and I had more time
for that stuff. You try tojuggle it the
best way you possibly can, and I'm

“When ‘Indian
Outlaw’ first came
out and | saw the
response to it, that
was magical. it
actually spoiled me
for the rest of my
career, because |
look to that every
time | release a
song.”

happy to do radio stuff as time al-
lows.

R&R: Let's get back to the music, be-
cause you're regarded as having a great
ear for songs. Where did that come
from?

TM: I don’t know. I love the stuff
| pick, stuff that isn’t necessarily

among the top songs going around.
I find a Iot of older songs and have
givenalot of writers their first cuts.
I'm not as comfortable picking
songs for other people. I just know
my voice well enough to know
what I can do well. I've passed on
songs that were hits, knowing they
were hits. But I didn’t think I would
be able to handle them well.

I'mafan, and I love good songs.
[ just apply what I would like to
hear on the radio to picking songs.
I like being a little left of center. |
like a little bit of quirkiness, an edge
or some heaviness. I just want to
cut stuff that I ike and that [ want
to hear. Sooner or later my tastes
and the tastes of everybody who
buys records won’t match up, but
as long as they do, I'll keep doing
what I'm doing.

R&R: The new CD will be in stores
Aug. 24. What can we expect?

TM: [ can’t wait to get it out. |
probably say this each time, but it's
better than the Jast one. We found
some great songs, and it's the sec-
ond one I've done with my band.
love the sound of the last album
and the soul it had. We went back
up to Lyric Studio in New York,
took a couple of weeks and just
camped out. | didn’t step outside
for two weeks. There was snow ev-
erywhere, we had fires going in the
fireplaces, and we stayed up until
three or four in the morning cutting
records.

It sounds much better because
we weren't scared. Everybody was
confident. We were all scared the
first time, because it was the first
time my band and [ went in the stu-
dio together. That album’s success
took us to a whole new level this
time because of the confidence, be-
cause of the excitement and be-
cause of the great songs that we
had. It made all the difference in the
world.

This time we were giddy about

A HIT, NO ERRORS Then-Curb promotion executive Mike Borchetta signed Tim McGraw to the label. Pictured
here (I-r) are songwniter-producer Fred Kelly, Tug McGraw, Tim McGraw and Borchetta.
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LAS VEGAS DEBUT DEC 3 4

LET'S GO TO VEGAS Tim McGraw and his band are pictured here
before a 1993 showcase Curb held for radio in Las Vegas.

getting up there and recording. We
spent six to eight weeks in a ware-
house rehearsing these songs, turn-
ing them inside out and learning
them inside and out. We spent a lot
of time with these songs before we
ever went into the studio to record
them.

I think people can listen to this
record and jump in and go down-
stream with it. There are funny
things, serious things, sarcastic
things and a lot of things that ev-
erybody can relate to. It paints a
picture of life — not anyone’s life
inparticular, just a snapshot of life.
And notjust in the lyrics, butin the
way the guys played it, in the way
it'’s mixed and in the sounds that
are on it. It has a real connecting
kind of feel to it.

R&R: | want to talk about a couple
of songs on it, starting with “Blank
Sheet of Paper.”

TM: That's one of my favorite
songs. | love the point of view it
was written from — you can put so
many different meanings into what
the song is about. The Warren
Brothers wrote it [with Don Schlitz].
Their dad died not long ago, and
they played me the song, which
had been his favorite of theirs. Faith
and [ were floored, and [ ended up
cutting it.

R&R: Faith sings on it too.

TM: Yeah, and Brett Warren.
Faith was going to sing on one
song for this album, and this
seemed like the perfect one. With
the simplicity of it and the sparse-
ness of the arrangement, [ thought
the honesty of her voice would re-
ally stand out. And [ love our voic-
es when they mix together. There's
something really magical that hap-
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“l just apply what |
would like to hear on
the radio to picking
songs. | like being a
little left of center. |
like a littie bit of
quirkiness, an edge
or some heaviness.”

pens with our voices when we
sing together.

R&R: I'mt curious about one other
song. Here you are, with a beautiful
wife, three healthy kids, more money
than you probably ever thought you'd
have, and yet the CD has a cut called
"Kill Myself.” What's that all about?

TM: That's probably my favorite
record that I've ever made. It's my
favorite-sounding record, and I love
the song. It's about a guy wanting
to get his life back. Things in his life
have taken over, and he’s got to get
rid of the life that he's created and
get his old life back. He’s got to get
rid of his demons to have his old
life back. I love what it says and the
depth of it — the angst, the inner
turmoil of what the guy’s going
through. And I love it sonically too.

R&R: As if you're not busy enough,

Continued on Page 40
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you've now added the movie business
to your schedule. You have two movies
coming out this fall — Black Cloud,
written and directed by Rick Schroder,
and Friday Night Lights, co-starring
Billy Bob Thornton. What do you like
about acting?

TM: [ liked the actual art of it.
Getting into a scene with some-
body and developing dialogue
with the director was a lot of the
fun. Right before you shoot a scene
the script will say one thing, but
you get into this real-life situation
where you're reacting to the other

“Thank God for
Faith. She’s the best
multitasker of
anyhody I've ever
seen. She organizes
everything and really
makes my life easy.”

actors and carrying on conversa-
tions. It starts going differert plac-
es. You sit down and talk that
through and, in the end, come up
with some version of the scene.

R&R: What didn’t you like about
the experience?

TM:It's hard for me to sit still for
very long, and in the movie indus-
try the biggest thing is the boredom
of sitting around. I get bored so
easy. The hardest part was sitting
around, waiting. You would be
there for two days sometimes and
not shoot a scene.

R&R: Black Cloud is due in Sep-
tember. What's your role?

TM: Rick asked me to play the

part of asheriff. It's a real small part,
but Rick is such a great guy, and I
knew [ could learn. I could goin and
watch and learn the process and
pick his brain. That was great for me.
I could not have stepped into the
movie with Billy Bob Thornton and
performed at the level I needed to if
' hadn’t done the movie with Rick
first.

R&R: Friday Night Lights is set for
an Oct. 15 release. What's it about?

TM: It'sbased on a true story and
best-selling book that Sports lftustrat-
ed said is one of the best sports books
ever written. I play an alcoholic and
abusive father who is kind of lost. I
used to be a big football star in my
time, and my son isn’t living up to
my expectations.  take out my prob-
lems, and my visions of glory that
never happened, on him. I saw ita
couple weeks ago. I thought Idid all
right, but the movie blew me away,
how good it is.

R&R: You had a big run in the spring
with the Out Loud Tour, and you've just
cranked up the fall tour. Have you had
the whole family on the road?

TM: Faith and the girls come out.
The kids have their bicycles, and we
lay out a carpet in front of the bus.
They're gonna think they grew up
in a trailer park. It gets harder and
harder to entertain them as they get
older. They now have their own
trailer for their toys. They’ll be wan-
tin’ their own bus pretty soon, I'm
sure.

But they don’t know any other
way. They’re pretty adept at travel-
ing. And we have a good system.
Thank God for Faith. She’s the best
multitasker of anybody I've ever
seen. She organizes everything and
really makes my life easy.

R&R: Do you love the road?

TM: Touring is my favorite thing
to do. And this is the coolest stage
design I have ever been involved
with. There is a fine art to it. You
don’twantit to be silly and over the
top, but you want it to have some
cool stuff. Having Big & Rich and
The Warren Brothers, who are my
best friends, out there is great.

PROFESSOR McGRAW A nattily dressed Tim McGraw is pictured here
at a platinum party for Not a Moment Too Soon.
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1994 performance.

ALL I WANT IS A CROWD Here's a sight Tim McGraw likely hasn't seen in a while — a sparse crowd at a

R&R: How did you decide on Big &
Rich?

TM: I was looking for something
different. John and Martina McBride
were over at our house having din-
ner one night, and he said, "I want
toplay you something.” These guys
Big & Rich were friends of his —
they didn’t even have a single out
yet. He put it in, and it blew me
away. Three songs intoit, | was call-
ing [manager] Scott [Siman] trying
to track them down and put them
on the tour. And now I look like a
genius. But it was John McBride
who was the real genius.

R&R: You lost your father, Tug
McGraw, in January. He wrote a book
about his life before he died. Did you get
to read it before it was published? Did
you make any suggestions?

TM: No. I did see a manuscript
before it was published, but I want-
ed that to be his project. I didn’t
want to be in the middle. I wanted
to help when [ could and do what [
could, but it was his story to tell. We
had 18 years that we weren't togeth-
erand then had great years after that
when we were together.

R&R: Anything in the book surprise
you?

TM: There were probably a few
things. I thought it was well done,
well written. Certainly, to me, it was
purging to read it. Ina lot of ways it
was probably tougher than I
thought. It was very personal, and
it was a very life-affirming time for
me more than anything, the whole
eight months from finding out he
had cancer to the end.

R&R: That had to make the song
“Live Like You Were Dying" even more
poignant. At what point in the whole
process of not only making the CD, but
of Tug’s illness, did this song come to
you?

TM: Missy Gallimore brought
this to me last November. Faith and
[ were getting ready to go out, and [
put the song in the player as I was
getting in the shower. While [ was

in the shower I had her replay it
three times. When I got out of the
shower I told her it was gonna be the
first single off this album. Personal-
ly, it meant a lot to me, but other
than that, I felt that everybody could
relate to it. Look at the things going
on in the world and in our country,
people in middle America strug-
gling to make ends meet. It's an af-
firmation of life that inspires you
and gives you hope and gives you a
reason to go outand do things.

R&R: Ten years after "Indian Out-
law,” after selling over 23 million al-
bums and countless tickets, what are
some of your favorite memories?

TM: We had a lot of club shows
booked for $2,500 or $3,000 a night
when “Indian Qutlaw” broke. I
didn’t want to drop any of the club
dates, because I always thought [
would have to come back and play
there.  didn’t want to piss anybody
off. SoI played every club date I was
supposed to play. We would be in
these 800-seat clubs with lines a mile
long and tailgate parties, and they'd
setup big-screen TVs in the parking
lots. We’d end up with 5,000 people
at some of these shows, most of
them watching from outside.

[ remember playing “"Don’t Take
the Girl” in this club in Houston.
They had the screens in the parking
lot, and people were everywhere.
The whole crowd was singing
along. I took a step back and looked
at one of the guys and said, “You
know, this might work.” That was a
big one. Of course, there’s the CRS
where I met Faith. And the whole
Spontaneous Combustion Tour.

R&R: Do you have any disappoint-
ments?

TM: Well, sure. There are always
things you could have done better,
people you could have treated dif-
ferently in certain situations.

R&R: What's your next goal musi-
cally?

TM:Iwant to get better, that'sall.
I want to make better records and
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“You realize that the
songs are higger
than you, and that’s
the way you always
have to think.”

convey my message better. The bet-
ter you get, the more honestly you
perform. That's the button every-
body says you can't put your finger
on. How can someone who's a great
singer and good-looking not be suc-
cessful? Why is someone who isn't
a very good singer a big star? The
bottom line, what really connects
with people and makes it happen,
is that they believe the person when
they're singing.

R&R: Where does music fit in your
life?

TM:It's my favorite thing besides
my family. I have always loved mu-
sic, and [ think it’s probably the big-
gest gift God has ever given people.
From the earliest times, music has
crossed boundaries and borders.

R&R: “Live Like You Were Dying”
has spent almost fwo months at No. 1.
I'm sure you're hearing stories from fans
about how it has affected their lives. Do
you continue to be astonished at the
amazing impact a four-minute song can
have on people's lives?

TM: You just feel lucky that
you'reable to find a song and record
it. You realize that the songs are big-
ger than you, and that's the way you
always have to think. If you think
you're bigger than the song, you're
gonna get your butt whupped soon-
eror later.
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Tim McGraw’s not-so-overnight success

Country fans likely have vivid recollections of Tim
McGraw’s almost instantaneous rush to superstardom,
but they probably aren’t aware that “Indian Outlaw”
wasn'’t his first single. R&R has collected the remem-
brances of many industry veterans involved in the ear-
liest part of McGraw's career, prior to the Not a Mo-

ment Too Soon album.

Mike Borchetta =:E>
Former Curb Records
Executive

[ was running the Curb office in
Nashville and was in my officeona
Monday making phone calls when
[ got a call from a friend of mine in
California named Bruce Lundvall.
Bruce worked for Alan
Freed in the ‘50s and '60s.
We became friends, and
then he went to work at
Capitol in the rock divi-
sion. (He is currently CEO
of Blue Note Records). He
says, “Listen, I've got an
artist you gotta hear.” At
the time we had, like, 18
artists, so I said, “Bruce,
we don’t need anybody.
What do you got?”

Bruce knows I love baseball, and
when he was young he was a bat-
boy for the Phillies. He’s a big Phil-
lies fan to this day. Even when he
was a big wheel at Capitol he would
go back to Philadelphia and be a
batboy just for fun as an adult. He
said he was at a roast for Mike
Schmidt where he ran into Tug
McGraw. Tug played Bruce a tape of
Tim in his car at this roast. Bruce said
he thought it was OK, but, not
knowing country music, he’d give
it to a guy he knew in Nashville.
Then he calls me with this story.

Because of my love for baseball, I

Mike Borchetta

thought I'd be courteous and listen
to the tape. A few days later the kid
walked into the lobby, right by the
receptionist and right into my office.
He had this hat on that was about
two sizes too wide. He put his hand
out and said, “I'm Tim McGraw.” [

said, “I'm on the phone.” I'm sur-’

prised he didn't deck me. [ was
rude, but [ didn’t mean
tobe; itjust came out that
way.

[ finished the call, and
he said he had a tape for
me. I told him to leave it
and I'd listen to it later.
He said, “Can you listen
to it now?” I'm thinking,
“OK, here we go. [ have
to listen to this song and
tell this kid how horrible
heis.” I put the tapein, and, I swear,
halfway through his first
song, [ turned to him and
said, “You're a fucking
star. You got a contract.
We're signing you.” He
looked dumbfounded
and asked what that
meant. [ said, “As of this
minute, you'rea Curbart-
ist.” He said, “That fast?”

I said, “Yeah, that fast. Mike Curb

You've got a deal.”

[ called Dick Whitehouse, who
was President of the company, in
Los Angeles and told him I had
signed another artist. He told me we

FUN ADDICTS Tim McGraw and his band perform an acoustic set dur-
ing a 1994 fan club picnic. Producer Byron Gallimore (second from [,
top row) looks on.

On Tim’s first record
he wasn’t ahle to
express himself as
an artist. He was
being told how he
was supposed to be
not only by Byron
Gallimore and me,
but by the record
label and everyhody
around him.”

James Stroud

had too many artsts and said, “He’s
not one of these damn hat acts, is
he?” I said, ”As a matter of fact, he
is.” He reluctantly let me send him
: the tape. He called back
and said we’d give it a
shot, but if it didn’t work,
my neck was on the line.
Mjke Curb =
President, Curb
Records

Igota copy of a cassette
| fromMike Borchetta, who
worked in our Nashville
office doing promotion.
He'd gotten it from Tug, and Mike
was a big baseball fan. I didn’t know
if Mike had heard it or not; he just
asked me what [ thought. At the time
all of our artists were people like Lyle
Lovett, Hal Ketchum, Wynonna and
Sawyer Brown. We didn’t have what
they called at the time “a hat act.” I
talked to Dick Whitehouse about it,
and we decided we wanted to record
Tim.

Webrought in Doug Johnson todo
the firstsingle, “What Room Was the
Holiday In,” which didn’t hit. Then
Byron Gallimore got involved, and
we released two or three more sides
from the album tney did. None of

)

them were big hits.
MlByron Galliji i
Producer
I cut a project with a guy named

Gerald Boyd, whose brother, Bobby
Boyd, worked at BMG. Bobby men-
tioned to Tim that he really liked the
things I'd done for Gerald. I went to
see Tim at Diamond in the Rough,
and I thought he was awesome. He
says he had an on night. I never

The l;est Ears
In The Business

strong suit

going to do.

exactly who he is,

through.”

Finding songs is Tim McGraw’s

Innate talent and the willingness to work very hard are hall-
marks of any artist at Tim McGraw's level, but those who
know him well say a keen song sense sets McGraw apart.
“On Not a Moment Too Soon is when Tim took a little more control
over what he cut,” says Tim McFadden, who, in addition to promoting
earty McGraw records, later worked for his management company.
“After that he took a lot of control. And now he's pretty much known as
one of the best song guys in the business. You never know what he's

“l had publishers and writers call me all the time and say, ‘I know
Tim is cutting. What is he looking for?’ I'd say, ‘How do | know? Listen
to his last four albums and tell me what he’s looking for. He doesn’t
know what he's looking for. He looks for a song that knocks him down
that he hasn't sung before. Give me one of those.”

Producer Byron Gallimore has seen McGraw's affinity for great
songs up close. “There’s nothing more frustrating for a producer than to
take songs in that you really like and have the artist not get them,” he
says. “A lot of times there's a good reason for that, because it's just not
what the artist is about. But that rarely happens with Tim.

“Maybe part of that is because Missy and | have a reaily good
understanding of what Tim will and won’t do. And | think the songwriting
community understands Tim. He may not be cutting, and they'll call
with a particular song. There have been a couple songs that he passed
on that became hits, but both times | remember him saying, ‘I've
already done this, and | can't do it again.™

A Gigantic Effort

Curb executive Phil Gernhard cites McGraw’s willingness to take
risks. “He makes a gigantic effort to grow and take chances on every
album so you don't keep buying the same record,” he says. “You'll see
iton the new record, where he takes another giant step. That takes
courage. He's not the most gifted singer, but he’s tumed into one of the
best stylists around. You hear a Tim McGraw record, and you know

“Sometimes it's a very difficult process for him. It took him forever to
be able to sing to the track on ‘it's Your Love.' And then he'll go in and
sing a ‘Please Remember Me' in one take. He just won't settle. The
man’s richer than God, and you wonder what drives him. But ever
since I've known him, he has shown courage.”

For a promotion executive, a diverse range of songs from one artist
could be a challenge, but it's one that Curb’s Carson James embrac-
es. “First of all, you have total conviction about him as an artist,” he
says. “You trust his song sense, you trust his production sense, and
you trust how he feels the public will receive his music.

“Who else could do a song like ‘Red Rag Top'? You have to have
stature to do that. And then he follows with ‘She's My Kind of Rain,' a
more mainstream love ballad, and his voice is just amazing. After that
it's ‘Real Good Man,' Southem rock and sex 0ozing from the speakers.
And then ‘Watch the Wind Blow By,’ which almost has a Motown,
Commodores flavor. He adapts so well, yet he's country through and

Making A Statement

Music has always been McGraw's strength, according to manager
Scott Siman. “I've always felt that Garth Brooks was the quintessential
marketing artist,” he says. “And | feel like Tim is the musical leader,
constantly trying to make a statement with the music and be forward
thinking in the same way Garth was with marketing.

Continued on Page 46

dreamed I'd get to produce him. A
week later we went to eat, and the
connection was there.

Tim is one of those guys who, if
you believe in him, he’ll take a
chance on you. He must have seen
how much I really wanted to do it.
He was good to give me a shot. Be-
cause [ was a new producer, Curb
wasn't going to let me do it. James
Stroud had heard some projects of

www americanradiohietorv com

mine and was sweet to co-produce
Tim with me.

The first album had some good
songs that worked to make people
aware of Tim. We were well on the
road, and then there was the normal
growth with more time in the studio
for the second album. And he’d got-
ten better. The biggest single differ-
ence was “Indian Qutlaw.”

Continued on Page 46
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Congratulations on 10 Yeairs of Success!

Your Friends at Clear Channel Entertainment

BOC, Patrick & t‘ii]illie
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Tim~

You're most deserving of great success!

We're incredibly proud of you and your accomplishments! |

Thank you for being such a wonderful friend...

Cheers to many, many more successful years to come!

Mike €3 Martha Borchetta
Your Friends at Borchetta Shafer Mudic
and Lofton Creek Mudic
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Tim McGraw champions “Outlaw” despite criticism

One of the amazing aspects of the success of “Indian
Outlaw” is that Tim McGraw wanted to record the song
on his self-titled debut album but was talked out of it.
His live performances of the song at Fan Fair in 1993
and CRS in 1994 pushed it, and his career, over the top.

Mike Curb
President, Curb Records

At Fan Fair in 1993, when they
still held it at the fairgrounds, Boy
Howdy was supposed to appear at
our show, but their drummer got
run over. So we put Tim on, and he
did three or four songs. The last one
was “Indian Outlaw.”

Iasked Tim why he didn’tdo “In-
dian Outlaw” on the album, and he
said they wouldn't let him. I said,
“Who wouldn't let you?” He named
some people at the label and the pro-
ducers. | said, “Well, you can cer-
tainly do it on your next album.” 1
don’t think we realized until that
moment how big a star he could be.
He is a natural in front of a crowd. [
remember thinking, “Wait a minute.
This is a country artist, but he can
perform like a rock star.”

Every time an artist really emerg-
es, it's because everybody gets on
the same wavelength. Sometimes it
occurs the day you hear the first sin-
gle, like with LeAnn Rimes. With
Tim, we didn't realize how great he
was until we saw him live. And |
have never, in the history of our
company, seen an artist grow the
way he's grown. I'm glad it hap-
pened at Curb Records.

Mike Borchetta
Former Curb Records
Executive

The West Coast people from Curb
moved to Nashville, and the first
thing they wanted to do was get rid

“We didn’t realize
how great Tim was
until we saw him
live. And | have
never, in the history
of our company, seen
an artist grow the
way he’s grown. I'm
glad it happened at
Curb Records.

Mike Curb

of Tim, because they didn’t think he
would hit. We were in Philadelphia,
doing a show for WXTU. Tim was
opening for Sawyer Brown, and, of
course, Tug was thete. There must
have been 10,000 people there. Tim
gets up and does “Indian Outlaw,”
and the response is absolutely in-
credible. I took pictures of the audi-
ence and brought them back to
show everyone in Nashville: “Look
at this! This kid’s a star!” He's since
developed into the star that | knew
he was the minute [ signed him.

Phil Gernhard
Curb Executive

Tim was on the roster, but he had
been signed by the head of promo-
tion, Mike Borchetta, who was try-
ing to get close to Tug McGraw be-
cause he collected baseball cards. 1
had seen Tim before; he was kind of
a heavyset kid with this great big
hat. I didn’t have a favorable impres-
sion of him. I got here in January,
and in March they introduced me to
the ritual of CRS. At that time labels
were allowed to present two acts,
and ours were Rick Vincent, whom
everybody was really high on, and
Tim McGraw.

Vincent was horrible. I said,
“Didn’t anybody see this act before
they put it on the stage?” And then
1said exactly this, “Great, i
now all we have is the fat
kid with the big hat.”" I |
was embarrassed. The |
curtain opened, and there
was no fat kid. He was
slim as could be, and my
first impression was of
watching a baby tiger.

The next day I called
James Stroud, Byron Gal-
limore and Tim’s manager at the
time into the conference room and
said, “Look, he was a political sign-
ing, but this game now changes.
We're going to put everything we've
got, especially video, behind him.
No budget restraints.”

The whole album came together.
The song selection was good. Stroud
worked the rthythm tracks, and By-
ron is great at working with vocal-
ists because he was a vocalist him-
self. He solved a lot of the problems
Tim had on the first album. To ev-
erybody’s surprise, all of a sudden
there was this great album.

We took our budget from $20,000
for a video to $100,000. 1 got the bud-
getin, and it was $80,000. ] called the
producer and said, “I'm going to

o \

Byron Gallimore

“Everyone said,
‘You've got this great
album; you can’t put
this single, “Indian
Outlaw” out.’ | made
up an excuse: ‘If it's
the disaster you say
itis, let’s get it out
of the way now.”

Phil Gernhard

T~ W T K b

Like Like You Were Dying

New album complemented by
film release

“The band is playing great,” says producer Byron
Gallimore, who helped oversee the recording of Live Like
You Were Dying, Tim McGraw’s new album and second
with his band, The Dancehall Doctors. “It's always about
finding great songs, and the community has always re-
sponded really well to Tim. We've been fortunate to find a
great batch of songs, and | think this may be one of the
stronger records he’s had. | can see a lot of songs being
singles. It's an adventure. The band's experience paid off
for us big time. | feel really good about the entire pro-
cess.”

Curb Promotion Executive Carson James is ecstatic about the
prospect of working more of this music at radio. “Tim wants to find
another level for himself, and he has worked extremely hard at
finding the right kind of songs and working his band to the bone,” he
says. “Rehearsing, rehearsing, rehearsing. Who else has the balls in
this format to use their own band in the studio?”

McGraw's manager, Scott Siman, says the single “Live Like You
Were Dying” almost demanded release, even though such a move
led to scheduling changes. “We debated long and hard about putting
another single out off the last record and having a later fall release for
the new album,” he says. “But the single was one of those songs that
we had to get out there. Joe Casey at Sony always used to say, ‘It's
not milk; it won’t spoil,’ but this was so impactful and timely, we had
to rel it. And that adjusted the marketing plan a bit.

give you $20,000 more. I want you
to spend it on lights. I want this kid
to come off that screen lit up like a
Christmas tree.” He said, “I've nev-
er had a call from somebody asking
me to spend more money.”

Concern about the single, “Indi-
an Qutlaw,” surfaced from Stroud;
Tim’s manager, Johnny Slate; and all
the independents. They all said,
“You've got this great album; you
can’t put this single out.” I didn't
know anything about country or
Country radio. I didn’t understand.
So I made up an excuse:
“If it's the disaster you
say it is, let’s get it out of
the way now.”

But what [ was think-
ing was, “What's the mat-
ter with these people?”

bent for leather for it. Lit-
erally everybody except
for Byron and Tim
begged me not to put that single out,
but we were in a perfect competitive
market. Young Country stations
were attacking established Country
stations in almost every market in
the country, and they could use a
record like this to do it. I knew I
could get it played for that reason.
Some stations never played it in
heavy or anywhere other than at
night. Most of them were forced to
deal with it because the CMT audi-
ence descended upon them. Some-
one asked me if we were hiring peo-
ple from all over the country to call
stations. | wished we had the mon-
ey to do that. My answer was,
“Have you ever heard of CMT?”
We called it the one-two punch.
We knew from the get-go that we

“The record sounds more like a band record than the last record
did. They've been through the process once, and they came out of
that knowing their system and having confidence in what they did.
When they want back the second time, they were able to take it up a
notch.”

Friday Night Lights

The upcoming release of McGraw's feature film debut, in Friday
Night Lights, coincides nicely with the album release. “Tim has
always been interested in doing some film work, and we've been
looking for the last five or six years,” Siman says.

“This year a couple things came together that we were willing to
explore. One was an independent film with Rick Schroder. We
weren't looking for a major theatrical release; it was just a cool project
for Tim to get his feet wet.

“The other was Friday Night Lights, his first supporting role in a
major motion picture. We elected not to do a role where he's a singer,
a cowboy or anything like that. He felt if that if we're going to have a
career, we have to have a real role with meat.

“It's another good example of taking a risk. | can’t tell you how
many paris he's been offered in movies. He really had to audition
though. The director was a little reluctant to meet with him. He had to
win the part and prove he was capable of delivering, and he did.”

Setup for the album includes a fall network TV special and the
Oct. 15 release of Friday Night Lights, and Siman adds that there’s
interest in a book centered on the single. “We have our marketing
plan set through Valentine’s Day next year, because that's such a
great record-selling market,” he says. “Tim has also overcut, so we're
looking at making some new tracks available as downlocads.”

would kick the door down with “In-
dian Outlaw” and take over the
room with “Don’t Take the Girl.” |
thought we’d have some success
and maybe be a platinum act, but [
had no idea how fast.

Tim had no experience on a large
stage, but he made that difficult ad-
justment very quickly. When he
went out with BlackHawk and Lit-
tle Texas it was pandemonium.
They finally asked him to be the
closer, because they didn’t want to
follow him.
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Byron Gallimore
Producer

We wanted to cut “Indian Out-
law” on the first record, and nobody
would let us. On the second record
Tim said, “If I'm going down, [ want
to go down doing something | be-
lieve in.” After we cut the album [
got a call from Phil Gernhard at the
label, and 1 particularly remember
him telling me that this was going
to be Tim McGraw's year.

Continued on Page 46
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Slow Burn
Continued from Pa e 42

james Stroud
Producer

Byron Gallimore and I had been
talking about working together as
producers, and he took me to see
Tim at a showcase. I was g
underwhelmed. He was [#%
the nicestguy and did his |
very best, but he was a
little nervous. I sat him §§
down and said, “You've
go so much potential, but
[ didn’t see the spark I
needed to see.” He didn't
getdiscouraged atall. He
and Byron went and
worked some more, and all of a sud-
den he shows up and is a different
animal. Which is sort of what Tim
is now. He soaks up information
and applies it to his career, and it
getsbetterand better. He's very suc-
cessful because of that.

On the first record he wasn’t able
to express himself as an artist. He
was being told how he was sup-
posed to be not only by Byron and
me, but by the record label and ev-

“| rememhber
watching CMT
early one morning
and seeing a video
for a song called
‘Memory Lane’
from his first
album. That was
when | got Tim
McGraw.”

Carson James

James Stroud

erybody around him. He got lost in
that out of fear or maybe not hav-
ing alot of knowledge about things.
The second album, he came to us
and said, “I may lose my deal, but
want to make a Tim McGraw
record.” And, in fact, he was going

to lose his deal. I was told by the la-

bel that if we didn’t have
a hit, they really couldnt
| see going forward. [
didn’t tell Tim that, but
|| welistened tohim, and he
was right. He became Tim
McGraw on the second
record.

Scott Siman
Manager

My partner and I did legal work
for Tim back in those days. His orig-
inal contract with Curb was never
completed with respect to the first
record. We were trying to get it
closed right before the release of the
second record. About the time we
wrapped it up was when I left to go
to Sony. I remember Allen Butler
saying that he wanted to sign a
really tall, good-looking guy with a
lot of charisma. I said, “There’s a guy
[ worked with named Tim McGraw
who might be abie to get out of his
contract with Curb.” They all looked
at me like, “Tim McGraw? He had
four stiffs. What are you talking
about?”

Carson James
Promotion Executive,
Curb

[ wasat WLWI/Montgomery, AL
and also VP/Programming for Co-
lonial Broadcasting, and I didn’t
play Tim's first few records. But Ire-
member watching CMT early one
morning and seeing a video for a
song called “Memory Lane” from
his first albumn. That was when I got
Tim McGraw. I called my regional
at the time, who works with me
now, and said, “Eva, I totally missed
‘Memory Lane,’ but I'm a believer
now. | see what you're so excited
about.” After that came “Indian
Outlaw” and “Don’t Take the Girl,”
and it was slam-dunk time.

COUNTRY _

Uncommon Commitment
Continued from Page 45

Ididn’t have a clue who Phil was,
but I was nervous as hell when he
called. He asked, "How did you all
do this? I don’t like anything, and [
like 10 out of the 11 songs.” I've al-
ways remembered that phone call
and had the utmost respect for him
and how much he believed in that
album.

The single was out within a
month of that call, and I was eating
down at Jamaica’s restaurant, where
everybody was saying, “Do you re-
alize what's just happened to you?”
I was like, “No, [ don’t.” And 1
didn’t. It was one of those fairy-tale
things that happen.

Luckily, we had “Don’t Take the
Girl,” which is a song I found at a
songwriter’s night. Another artist,
Craig Martin, asked me about pro-
ducing him. He was cutting a few
things, but I don’t know if he had a
full deal. I asked him about that
song for Tim, but he was holding it
for himself.

Three days later he called back
and said, "If you want to cut that
song on Tim, go ahead.” I called Tim
in, and he was like, "Shit, man.
That’s a hit. Let’s cut this thing.”
“Not a Moment Too Soon” was the
third piece of the puzzle.

James Stroud
Producer

We wouldn't et Tim record “In-
dian Outlaw.” I wouldn't let himdo
it. Tim and [ laugh about g
it to this day. I just didn't §
hear that song. He kept §
saying, “But people like
the way I play it.” I said, f
“Well, you're not going to
have it on this record.”
On the first record he lis-
tened to us. On the sec-
ond he said it might be
his last record, so he
wanted to cut the song. So Byron
and I worked with him on what ]
thought was a great arrangement.

We cut the song and turned it in.

him and that he’s still in my life.”

The Best Ears In The Business |
Continued from Page 42

“Garth did a stadium show and swung out over the audience. It
wasn'’t anything that hadn’t been done before, but it was done in the
context of our market. Tim used his band. Well, people have done that :
before, but not in our format at his fevel. That's another in a long fine of
steps that he was willing to take. He always wants to do something that |
nobody else has done. He's a real visual person. He sees things in his
head, and we try to help him implement that vision.”

Producer James Stroud says that McGraw is successful in more
meaningful areas as well. “Since that second album, you've seen his
career grow,” he says. “He has become a great producer, an amazing
entertainer and one of our superstar stylists. For 10 years he's been
making his mark, and he will continue to for another 10.

“The thing that stands out in my mind is the change in his life with
his children. When | talk to Tim McGraw now, | don't talk to the
superstar artist | talked to for a long time, i taik to a great parent. When
it's all said and done for Tim, he’ll want to be known as a great
husband, a great father and then as a wonderful entertainer. We're
blessed to have him, and I'm biessed that I've been able to work with

Tim McGraw, circa 1994

Tim McFadden

SEALING THE DEAL Tim McGrow's performance during the 1994 CRS
New Faces show set his coreer on @ meteoric trajectory.

I'told the label it was a joke.  didn’t
hear it at all. The whole time Tim
was saying that the song was a hit. [
thought he was nutty. Everybody
knew “Don’t Take the Girl” was a
hit, and I wanted that as the first sin-
gle. Tim wanted “Indian Outlaw.” [
went to the label and said, “Stick this
record out and get it out of the way
= SO We can get to the hit.”
il Of course, it blew up ina
§l matter of days.
? I didn't realize that I
 actually had publishing
| on “Indian Outlaw” until
| after it hit. So, I love that
| song! Tim and I laugh to
| this day, but he will nev-
er let me live it down. I
missed totally and com-
pletely on that song. He was right,
and he’s been right more than he’s
been wrong.

Tim McFadden
Promotion & Management
Executive

When Tim did CRS that year and
performed “Indian Outlaw” and
immediately followed it up with
“Don’t Take the Girl,” it was an
amazing moment in CRS history, as
far as I'm concerned.

1 remember how raucous every-
body was for “Indian Outlaw,” and
then, as they started listening and
getting into “Don’t Take the Girl,”
the room got more and more quiet.
You couldn’t even hear the clinking
of glasses by the time the song was
over. People went nuts. He said
thank you and walked off the stage.
It was one of those moments. Boom.
Done. That one-two punch sent
them through the roof.

Scott Siman
Manager
It’s funny, because I don’t really
remember “Indian Outlaw” at CRS.

www americanradiohietorv com

“When Tim did CRS
that year and
performed ‘Indian
Outlaw’ and
immediately
followed it up with
‘Don’t Take the Girl,’
it was an amazing
moment in CRS
history.”

Tim McFadden

It was what it was: a fun record. But
“Don’t Take the Girl” I remember,
like everybody else in that room:
“Oh my God, that’s huge.” It's a
greatsong, and Tim’s a great singer.

I've never seen that much charis-
ma come off that stage and stun that
tough audience before or since. Tim
could have killed his career on that
stage. ] can come up with a laundry
list of acts who performed there and
were effectively washed out by ra-
dio. It was not without its risks to
lay it all on the line there.

Maybe it was a sense of despera-
tion as much as anything when his
first record didn’t happen. He
couldn’t hold back. I see that a lot
in acts, that reluctance to step over
or on the line. I guess it's human
nature to be more conservative. Tim
has always been willing to step up
and be a leader.
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39 €)) RESTLESS HEART Feel My Way To You fKoch/ 1067 97 379 +31 30051 2431 4 382 ;:';':]'Kcslg":uﬁ:s#:::‘;l”;ﬁ:’z“ ot :::g
40 €D CLAY WALKER Jesus Was A Country Boy (ACA) 1006 158 384 448 27550 5077 5  S6M | ey BENTLEY How Ami Do (Capitol +160
43 €D TRACY LAWRENCE It's All How You Look At It (DreamWorks/ 918 160 415 +62 24654 2576 7 420
44 (@) KATRINA ELAM No End In Sight Universal South) 848 158 331 +54 22116 4435 4 5118
41 (3 BUDDY JEWELL One Step At A Time [Columbial 807 19 348  +4 16731 2147 8 4900
46 (P SUGARLAND BabyGirl (Mercury/ 766 182 290 452 19416 1970 3 395| Do akers
49 (B BLAKE SHELTON Some Beach (Warner Bros.) 759 362 339 +159 18720 8833 2 54)12
45 @ MARK CHESNUTT The Lord Loves The Drinkin’ Man Vivatan) 673 60 260  +2 14223 1335 5 365 LONESTAR
38 45 BRADCOTTER [ Meant To /Epic/ 559 412 187 159 15664 9646 14 330 Mr. Mom (BNA)
@ TRENT WILLMON Dixie Rose Delue (Columbia) 555 325 297 +150 11225 5825 1 408 20 Adds ® Moves 35-32
42 47 RYAN TYLER The Last Thing She Said (Arista/ 549 214 185 -102 14424 4802 6 250 MONTGOMERY GENTRY
48 48 SHANNON LAWSON Just Like A Redneck (Equity Music Group) a7 31 216 7 9966 -1758 4 330 You Do Your Thing (Columbia)
47 49 KID ROCK Single Father (Top Dog/Warner Bros. Nashville) 455 .82 1M1 27 15191 2815 11 1500 10 Adds ¢ Moves 37-36
50 €D cUNTBLACK My Imagination (Eguity Music Groug) 454 57 172 +28 9550 150 4 3213
. Songs ranked by total plays
113 Country reporters. Monitored alrp_la_y data_supplied by Mediabase R_e;earch, a division.ol Premiere Radio Network;. Spngs rank_ed by total poinl_s for the airpl_ay week
o187, Sltsanpeon uns el xdorlys o emasg o revious ek v e artd it hesongwih Vet | ™ Detaled station playlists for all R&R
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Points fists the reporters are available on the web at
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + {Market rank X 10) divided by 4180. Total Audience equais Average Quarter :
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission EMHMM
from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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@ [ V') COUNTRY TOP 50 INDICATOR

e August 13, 2004

Powerline / AC Music / Jon Rivers

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

0On Track / Contemporary Christian Music with Interviews / Dave Tucker

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert
At A Glance Spots / Variety of Topics
2004 Holiday Special

ountr
CROSSROADS

Hit country music, interviews with v I L e 2 .

top entertainers and inspirational S 5 .eckLY PROGRAN qu||yNe|-

commentaries by Grammy winner { + yOICE OUT 28:00 radio
BILL MACK : o i 800.266.1837

www.FamilyNetRadio.com ¢ e-mail: Info@FamilyNetRadio.com

VG WEX  ARTIST TITLE LABEL(S) s eins s oaas @ e 'S T Most Added’
1 @ TIMMCGRAW Live Like You Were Dying (Curt) 6053 55 4658 +83 146258 2632 12 11111 o
www.rrindicator.com
2 @ KENNYCHESNEY | Go Back (BN4/ 5911 56 4540  +B1 141654 2386 15 113/1 | amnstome wems A00s
4 3 BRADPAISLEY fIALISON KRAUSS Whiskey Lullaby /Arista/ 5080 73 3951 34 121711 836 21 1101 | BLAKESHELTON Some Beach Wamer Bras) b73
5 @) JOSHGRACIN | Want To Live (yic Street 4372 129 3812 +160 117331 3882 22 1121 | LONESTAR Mr. Mom BA4) 18
8 €@ KEITH URBAN Days GoBy (Capitol 4867 518 3766 +416 115803 12721 8 113)1 TD::;:: ﬁﬂ.ffgsil'fﬁx;;ﬂmmmwm 3
6 e TERRI CLARK Girls Lie Too (Mercury) 4836 134 3713 +140 113085 4022 17 112/1 | JULIE ROBERTS Break Down Here (Mercury/ 1
3 7 BILLY CURRINGTON | Got A Feelin’ (Mercury) 4720 512 3572 422 112916 9862 31 1101 | TRICK PONY The Bride Asykm/Curt) n
9 € ALANJACKSON TooMuch Of A Good Thing s A Good Thing /Arista) 4122 193 3188 +193 06689 4644 8 1131 famzﬁgm"?ﬁ?ﬂu’ﬁﬁ”?ﬁ”&ﬁ ot :
10 € ANDY GRIGGS She Thinks She Needs Me (8C4/ 4087 238 3191 +227 97034 5181 23 10812 | RESTLESS HEART Feel My Way To You fKoch/ 8
7 10 REBAMCENTIRE Somebody /MCA/ 3661 942 2787 682 90886 -21216 32  98/1 | TRENT WILLMON Dixie Rose Deluxe (Columbia/ 8
12 ) GRETCHEN WILSON Here For The Party (Eic/ 3597 249 2804 +241 84269 5601 9 1114
14 @ SARAEVANS Sudsin The Bucket (8C4/ 3590 271 2736 +205 83902 7066 16 110f1
15 @ GEORGE STRAIT | Hate Everything /MCA4/ 3575 290 2766 +234 85127 8335 6 11012
n @ BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 3428 32 2683  +65 79884 1310 15 106/4 I
13 15 MARTINA MCBRIDE How Far (RCA) 3191 133 2451 .98 74481 4605 19 9212 ’
17 D RASCALFLATTS Feals Like Today fLyric Strest) 3033 201 2328 +189 72012 6025 9 1105
18 m JOE NICHOLS If Nobody Believed In You {Universal South/ 2876 97 2238 +85 66239 1902 21 9MN
| 20 @ BRODKS & DUNN That's What It's All About (Arista/ 2739 354 2144 +282 65546 8836 7 1043
19 @ TRACE ADKINS Rough & Ready (Capital 2718 174 2082 +126 63146 5001 19 985
21 @D PHILVASSAR In A Res Love Arista) 2538 164 1933 +148 60626 3117 16 1024 | fOSE
22 @@ JULIEROBERTS Break Down Here (Mercury) 202 1M1 1915 4113 5682 2646 24 981 | Syereased Points
16 22 RACHEL PROCTOR Me And Emily (BNA) 2360 521 1846 378 55840 -12272 21 9I) Tom
27 €D TOBY KEITH Stays In Mexico (DreamWorks) 2237 1077 1753 +819 52294 26936 2 98J17 | ARTIST TME LABeus INCREASE
23 €D JMMY WAYNE You Are DraamWarks) 2048 194 1571 +153 46750 4485 21  85/2 | TOBY KEITH Stays in Mexico (Dreamiorks! +1077
25 €5 GARY ALLAN Nothing On But The Radio (MCA) 1896 274 1485 +213 42718 7120 9 1016 ::'J:K';“:“n’:"[";ﬁ:;‘:mﬁ”l""’s”All ot At ::;:
24 €@ DIERKS BENTLEY How Am! Doin’ (Capital 1865 168 1446 +127 42578 5040 14 9U3 | \onrcTam Mr. Mom B/ 4350
26 € AMY DALLEY Men Don't Change (Curt) 1585 126 1193  +89 36090 2443 27  70j3 | GEORGESTRAIT | Hate Everything MCA) +290
29 @ LONESTAR Mr.Mom /BNA/ 1349 350 1055 +267 31561 7969 5 2/1 | GARYALLAN Nothing UnBut The Radio MC4) +214
28 €@ SHEDAISY Come Home Soon (Lyric Street) 1304 199 1005 +169 30499 4951 6 7919 ;ﬁmgx:nf":;r}:ﬁf:mfﬁlwg ey :;;;
30 @ TRACY LAWRENCE It's All How You Look At It (DreamWorks) 1071 87 828 +60 22500 2292 9 713 | GRETCHEN WILSON Here For The Party (Enic/ +248 |
34 €) MONTGOMERY GENTRY You Do Your Thing /Calumbial 1014 262 799 +206 23554 6502 5  69/8 | ANDY GRIGGS She Thinks She Needs Me (2CA/ +238
32 €D CRAIG MORGAN Laok At Us (B8R 960 37 722 +54 22942 1279 17 5013
31 €D BLUECOUNTY That's Cool Asylum/Curty 959 33 775 +42 21481 G648 11 595
33 € DARRYLWORLEY Awful, Beautiful Life (reamWorks) 923 167 745 +123 19754 3669 6 7114
36 €D TRICK PONY The Bride Asylum/Curt) 772 116 620 498 17200 2623 7 601
37 € STEVE HOLY Put Your Best Dress On (Curty 664 59 518 452 16455 1680 11 433
38 €D BUDDY JEWELL One Step At A Time (Columbia) 558 50 421  +34 12232 13589 10 370
40 €D RESTLESS HEART Feel My Way To You (Kach/ 533 113 414 481 12166 2392 5 398
39 € MARKCHESNUTT The Lord Loves The Drinkin' Man Vivaton) 517 28 433 +54 11737 583 6 416
46 (@) BLAKE SHELTON Some Beach (Warner Bras. 481 235 393 +190 10605 5143 2 42/22
35 41 BRAD COTTER | Meant To (5pic) a7 270 37 224 11715 830 8 20| AAOGE
41 (@ SUGARLAND Baby Girl (Mercury) 448 79 359 452 8185 1228 4 33 | paereased Plays
43 (® CLAY WALKER Jesus Was A Country Boy (RCA/ 403 105 330  +97 8911 2257 4 315 ToTAL
42 @ KEITH BRYANT Ridin’ With The Legend (Lofton Creek) 366 66 310 +50 7151 1564 6 212 | aRmst Tme wees WoREASE
45 (B NOTORIOUS CHERRY BOMBS It's Hard To Kisss... (Universal South) 332 54 280  +47 7615 1650 4 16/2 | TOBYKENTH StaysinMexico (DreamMorks) +819
50 (@ DIAMOND RID Can't You Teli (drista/ 25 117 241 49 6645 2617 2 2365 ::'J:K“s":;’:jﬂ:ﬁ;‘:fm':"s”m A :;;:
48 @) KATRINAELAM No End In Sight AUniverssl Soutt 250 50 233 441 4809 1144 3 2813 | \ONESTAR Mr.Mom BA4) +267
47 (@ KENMELLONS Climb My Tree (Home/ 233 20 176 +16 4039 238 6  13/0 | GRETCHENWILSON Here For The Party Epic/ +241
44 49 RYAN TYLER The Last Thing She Said /drista) 22 73 167 60 5343 1267 7 18/0 iﬁ%@sﬁnﬂgwﬁiﬁﬁ"&ﬂﬁf@m ::;;
49 @ SHANNON LAWSON JustLike A Redneck (Equity Music Group) 20 30 156 +26 4953 563 3 101 | gaoy s AN Nothing On But The Radio MCU w213
S A ™ 7 81 St SN VNS S T 30 5
Also Availabie: |
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‘ COUNTRY CALLOUT AMERICA. By @Bullseye 49

—} i
o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 13, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 4-10.
aTAC CALLOUT AMERIC Ao
ARTIST Title (Label} LIKE A LOT POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN
BRAD PAISLEY f/ALISON KRAUSS Whiskey Lullaby (4rista/ 52.8% 78.8% 10.5% 97.8% 6.5% 2.0% H OT SCORES
KENNY CHESNEY | Go Back /BVA/ 51.3% 81.5% 12.8% 98.0% 2.3% 1.5% )
TIM MCGRAW Live Like You Were Dying (Curby/ 49.8% 80.0% 12.3% 97.3% 4.5% 0.5% assword of the Week: Daniels.
Question of the Week: During a normal
ANDY GRIGGS She Thinks She Needs Me (RC4/ 44.5% 83.3% 12.5% 98.3% 2.0% 0.5% workday, Monday through Friday, how
much time would you say you spend in
REBA MCENTIRE Somebody (MCA/ 37.5% 72.3% 15.8% 97.8% 1.8% 2.0% you car, including commauté to and from
JIMMY BUFFETT f/CLINT BLACK Hey Good Lookin’ (RCA/Mailboat/ 37.0% 68.0% 12.5% 98.0% 9.0% 8.5% work ? Also, what do you do while in the
?
BILLY CURRINGTON | Got A Feelin’ (Mercury/ 33.3% 75.0% 21.3% 97.5% 0.8% 0.5% 'Cr?::-al
BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 32.0% 60.0% 16.3% 93.5% 1.5% 9.8% ¥hree OIh mor::ourslzsl‘y%
JOE NICHOLS If Nobody Befieved In You (Universal South) 5%  683%  228%  958% 33%  15% | oot e oo
JULIE ROBERTS Break Down Here (Mercury/ 30.8% 63.8% 21.0% 95.5% 7.5% 3.3% 30 minutes to an hour: 17%
. Less than 30 minutes: 13%
JOE DIFFIE Tougher Than Nails (BBR/ 30.3% 68.3% 21.5% 94.8% 4.3% 0.8% Listen to the radio: 88%
ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 28.0% 69.8% 19.8% 96.8% 6.8% 0.5% LAilsltgg“e"r :SP;/"EZ?%Z;A
JOSH GRACIN | Want To Live Lyric Street/ 27.0% 71.8% 19.3% 95.8% 3.3% 1.5% P1
) Three or more hours: 19%
TERRI CLARK Girls Lie Too (Mercury/ 26.5% 60.5% 26.8% 95.5% 7.0% 1.3% Two to three hours: 17%
GARY ALLAN Nothing On But The Radio /MC4/ 25.5% 70.3% 17.3% 93.0% 5.0% 0.5% One to two hours: 33%
30 minutes to an hour: 18%
MARTINA MCBRIDE How Far (RCA) 24.8% 65.0% 23.3% 95.8% 5.8% 1.8% Less than 30 minutes: 13%
PHIL VASSAR In A Real Love /Arista/ 23.0% 71.5% 18.8% 94.5% 3.0% 1.3% Listen to the radio: 89%
Listen to tapes/CDs: 6%
JIMMY WAYNE You Are (DreamWorks/ 21.8% 50.0% 30.0% 90.3% 8.0% 2.3% All other responses: 5%
SARA EVANS Suds In The Bucket (RC4/ 21.5% 63.8% 24.5% 94.3% 5.0% 1.0% P2
, Three or more hours: 19%
GRETCHEN WILSON Here For The Party (£pic/ 20.5% 46.8% 24.8% 90.0% 15.0% 3.5% Two to three hours: 20%
GEORGE STRAIT | Hate Everything #MCA/ 20.3% 60.3% 23.8% 90.3% 5.5% 0.8% One to two hours: 33%
30 minutes to an hour: 17%
KEITH URBAN Days Go By (Capitol/ 19.3% 56.8% 28.5% 90.8% 4.5% 1.0% Less than 30 minutes: 11%
- " g Listen to the radio: 86%
TRAVIS TRITT The Girl's Gone Wild (Columbia/ 19.3% 51.8% 25.5% 92.0% 11.0% 3.8% L;sten to tapes/CDs: 11%
AMY DALLEY Men Don’t Change (Curli} 18.8% 50.5% 26.0% 89.0% 9.8% 28% Al other responses: 3%
TRACE ADKINS Rough & Ready (Capitol 183%  540%  215%  915%  128%  33% | Yo rore hours 20%
RACHEL PROCTOR Me And Emily (BNVA/ 17.3% 48.3% 30.0% 90.5% 10.8% 1.5% Twoto mreeh hours;gg%
DIERKS BENTLEY How Am | Doin’ (Capita) 155%  548%  21.8%  850% 13%  13% | e e
BLUE COUNTY That's Cool (Asylum/Curb) 13.3% 50.0% 28.0% 85.8% 6.8% 1.0% LLC’T ‘htao“ tﬁg 22‘_“‘;591“/ 7%
isten 100 o
BROOKS & DUNN That's What it's All About (Arista/ 12.5% 51.3% 25.5% 83.3% 5.5% 1.0% Listen to tapes/CDs: 6%
CRAIG MORGAN Look At Us (BBR) 11.3%  51.3%  23.3% 83.0% 73%  1.3% | Allotherresponses:5%
STEVE HOLY Put Your Best Dress On (Curly 11.3% 39.0% 25.3% 75.3% 15% 35% | Three or more hours: 19%
SHEDAISY Come Home Soon fLyric Street) 9.5% 0% 21.5% 66.3% 93% a5k | Jwolothreehours 7%
e to two hours: 29%
RASCAL FLATTS Feels Like Today fLyric Street} 9.0% 35.5% 33.5% 85.0% 128% 3.3% 30 minutes to an hour: 20%
TRICK PONY The Bride (Asylum/Curt) 68%  268%  303%  730%  133%  28% | | hend0minutes 5%
DARRYL WORLEY Awful, Beautiful Life (DreamWorks/ 6.0% 33.0% 22.5% 65.8% 1.3% 3.0% Listen to tapes/CDs: 9%
All other responses: 4%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) | Like It ¢} It's Okay..Just So-So d) | Don't Like It &) I'm Tired Of Hearing It On The Radio f) | Don't Recognize it . To be included in the weekly callout songs must enter the top 40 positions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-o!d persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ...
1/3 each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye.
NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston,
SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Datlas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston,
Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing
Research Inc..

"Bad Case of Missing You" from The Oak Ridge Boys
--NOW PLAYING at stations nationwide

"I think this is by far the coolest OAKS record in years!..."
Tony Brown, Universal South

“...I love everything you do, but this is my personal favorite.”

Dolly Parton

"...T had no idea magic came in four parts...."
Gerry House, WSIX
SPRING

HIL UWICA F FE| SLUBLOCKER ool ssrcerne i S Bachur Fonny

HOAIT GEDOR T

Radie: Contact Derek Bruner . 615-312-5647 . DBruner@springhillmusic.com www.orbthejourney.com
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COUNTRY ___

o August 13, 2004

R N
C RIETHEMUSIZLOM ) 75 e 5o vtems ensing artoa " ( R R COUNTRYTOP30  Poveeodl
—— CANAD: MEDTABASE
Perr. W M
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WE W ARTIST TITLE LABEL(S) i ey WD S
TIM MCGRAW Live Like You Were Dying (Curd) 448 436 99% 19% 449 459 442 €  XENNY CHESNEY 1 Go Back /8N4/ §M  +58 12 10
B. PAISLEY /A, KRAUSS Whiskey Lullaby /Arista) 422 412 9% % 424 420 427 2 © 1M MCGRAW Live Like You Were Dying (Curt) 564  +62 10 100
KENNY CHESNEY | Go Back (B4/ 421 416 9% 3% 421 433 412 3 © * TERRI CLARK Girls Lie Too (Warcury) B43  +83 15 1000
SARA EVANS Suds In The Bucket (RC4/ 421 420 8% 10% 421 413 425 4 Q KEITH URBAN Days Go By (Capitalf 505  +75 6 Bio
BILLY CURRINGTON | Got A Feelin’ (Mercury) 418 411 95% 18% 417 423 413 5 €} # C.0AWN JOHNSON Die Of A Broken Heart Mrita/) 471 +57 13 10
KEITH URBAN Days Go By (Capital 418 418 9% 13% 419 434 408 6 © B PAISLEYfIA KRAUSS Whiskey Luaby (Arista) 448 +38 16 10/0
JOE NICHOLS If Nobody Believed In You (Universal South) 418 408 91% 14% 419 429 412 7 ©  J.BUFFETT{(C. BLACK Hey GoodLooksy' (RCAMalboat) 425 =24 1 10/0
REBA MCENTIRE Somebody /MCA/ 415 496 99% 30% 420 427 415 8 ©  PAULBRANDT Leavin’ (Reprise N7 437 1 9j0
GARY ALLAN Nothing On But The Radio (MCA/ 415 406 0% 7% 416 438 404 1 €  GRETCHEN WILSON Here For The Party (Eaic) 415 75 7i0
ANDY GRIGGS She Thinks She Needs Me 364/ 414 410 95% 17% 413 424 404 12 @ A JACKSON TooMuch 0F A Good Thing... Arista) 411 +79 17100
JOSH GRACIN | Want To Live (Lyric Strest/ 412 409 91% 7% 414 427 405 10 @ % J.MCCOY 1 Feel A Sin Comin' On (pen Roadliniversal) 408  +59 12 an
DIERKS BENTLEY How Am ! Doin’ (Capital) 403 402 75% 9% 407 403 409 13 @ * 00C WALKER North Dakota Boy (Gpen Road/Universsl 387 +59 9 90
TERRI CLARK Girls Lie Too (Mercury/ 408 404 97% 23% 489 411 408 O # BiLLY CURRINGTON | Got A Feelin’ Marcury) 373 +26 4 "
GEORGE STRAIT | Hate Everything (MC4/ 408 400 81% 12% 409 413 406 14 () GORDBAMFORD Heroes independeny 355  +38 7 40
TRACE ADKINS Rough & Ready (Capital 403 406 B87% 17% 413 416 411 2 D BRODKS & DUNN That's What It's Al About drista/ 352 +87 3 10
MARTINA MCBRIDE How Far (RC4/ 402 399 97% 23% 404 493 398 17 D GEORGESTRAIT IHate Everything (MC4) 352 +59 4 70
JOE DIFFIE Tougher Than Nails (88R) 401 380 86% 18% 404 401 406 18 @ BIG&RICH Save AHorse, Ride A Cowboy (WamerBrus) 342 +53 7 6l0
PHIL VASSAR In A Real Love (4rista) 401 395 78% 12% 389 410 392 16 @  SARAEVANS Sudsin The Bucket R/ 338 +43 8 9/0
BROOKS & DUNN That's What It's Al About /Arsts) 398 388 79% 12% 404 416 396 2 EE} LISA BROKOP Wildflower izt 330 58 8 8/0
CRAIG MORGAN Look At Us (48A) 398 383 54% 6% 397 406 391 22 €D OERICRUTTAN | Saved Everything yric Street) 325 +61 5 90
GRETCHEN WILSON Here For The Party (£pic/ 394 380 92% 21% 395 387 40 19 @  J0SHGRACIN EWant To Live lyne Strest! 21«4 [] ]
AMY DALLEY Men Don't Change (Curt) 393 386 79% 15% 390 395 386 15 22 % AARON PRITCHETT My Way (Royalty) 306 3 18 1600
ALAN JACKSON Too Much Of A Good Thing... /Arista) 392 392 88% 18% 402 401 402 23 @ JAKEMATHEWS Tie tter Tive (then RosdUniersal 276 8 12 8i0
JIMMY WAYNE You Are (DreamWorks/ 391 380 68% 10% 389 407 378 25 €0  REBAMCENTIRE Somebody MC4/ 298 +28 2 100
RASCAL FLATTS Feels Like Today /yric Street/ 385 378 82% 17% 381 392 373 24 D)% ADAMGREGORY Never Bz Angther Somy Mue Conasls! 230 +7 18 150
JULIE ROBERTS Break Down Here (Mercury/ 382 374 88% 24% 376 362 385 25 @  TOBY KEVTH Whiskey Girl (DreamWorks) 235 +8 17 120
RACHEL PROCTOR Me And Emily (B44) 378 376 93% 28% 376 377 376 29 @  MARTINA MCBRIDE How Far (RCA/ 233 +M4 8 6/0
TRAVIS TRITT The Girl's Gone Wid (Columbia/) 378 375 82% 17% 382 369 390 30 @  RASCALFLATTS Feels Like Today lyric Street 231 +55 2 5/0
BIG & RICH Save A Horse, Ride A Cowboy (Wamner Bros) 365 356 97% 36% 362 381 364 @ GARY ALLAN Nothing On But The Radio (MCA/ 225 +61 1 a0
Totasample siz is 505 respondans. Total average favorabilty estimates are based on a scaleof 15, (1=clsike very much, 5= ke very - @  ANDYGRIGGS SeThinksSheNectsMe ACA/ 225 +58 3 60
much). Tolal familiarity represents the permhoc of respondents who recognized the song. Total l"l"' represents the number of 19 Canadian Cou reporters, Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
respondents who said they are b the song. Song 40% famifiartly to appear y ion s based Songs ranked by total plays for the airplay week of 8/1-8/7. Bullets appsar on songs gaining plays or remaining flat from
on persons 12+ Persons are scresned via the Infaret. Once passed, they can take the musi tes basedl on the formathmusic préterence. previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
MMMOMI msultsamnol meant to replace callout research. The results are intended o show apinions of participants on the the 15 are moved to recurent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
met only. trademark of com. Tha RTM system, is available for local radio stations by by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. & Indicates
Lulllny 818:377-5300. BalaﬂuMuslc com dala Is provided by Mediabase Research, a division of Premiare Radio Networks. Y, \Cancon. © 2004, R&R, inc. Y,
( 0O U - N -T-R - Y W f )
FLASHBACK =
Dezanzes T g s e
* No. 1:“It’s Five 0°Clock Somewhere” — A. Jackson & J. Buffett
@YEA.RS ACGO
DIAMOND RIO Can't You Tell (Arista/
o No. I:“Amazed” — Lonestar Total Plays: 127, Total Stations: 22, Adds: 5
YEARS AGO
* No. i:“Love A Little Stronger” — Diamond Rio JENKINS Getaway Car (Capitol
@ S e Total Plays: 115, Total Stations: 35, Adds: 7
* No. |:“Are You Ever Gonna Love Me” — Holly Dunn
@Y’f‘ms 22 IR —— CATHERINE BRITT The Upside Of Being Oown (3C4/
Total Plays: 22, Total Stations: 22, Adds: 21
* No. |:“Tennessee Homesick Blues” — Dolly Parton
@E) YEARS AGO
R T L P, T e W T e T e | LTV R R
* No.1:Youlre The Only One” — Doll Parton Tt Py 11, Tt St 12 Ao 12
. YEARS AGO
* No. 1:“You Can't Be A Beacon “ — Donna Fargo Songs ranked by total plays
g / _
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IZR COUNTRY RE_PORT_ERS

August 13, 2004 R&R ® 51

e VAR -
T T
~
Haute, IN
Ve RI* WICL GA WTHYTerre i 3
. KXIXFayetieville, AR WFMSAndianapolis, N : 0M: Johe Thomas OMPO: Barry
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PART ONE OF A Two-PART SERIES

You Want Us To Give
Away What?!

Sales-promotion makeovers

‘A/ e’ve all been approached by a rookie salesperson
who is desperate to get his or her client on the air with
a cheesy promotion. Thankfully, many radio stations
have stellar marketing and promotion directors who
have a talent for seeing the diamond in the rough
and turning a potentially disastrous sales promotion
into something creative, entertaining, compelling and
image-appropriate for the air.

Indealing with sales promotions,
WQAL (Q-104)/Cleveland FD Al-
lan Fee takes this approach: “If the
salespeople bring the cheese, we
will bring the crackers.”
Fee has a different per-
spective on sales promo-
tions since he started do-
ing mornings in January.
“Being back on the air
makes me re-energized
about the whole thing,”

“The Q104 Mega Home Make-
over was a promotion that our 30-to-
40-year-old listeners were interested
in, and the quantitative ended up
making up for the quali-
tative. We kicked off the
spring book with this
promotion, and we had a
nice month with it.

“We like to be goofy.
We did a lifestyle promo-
tion where we gave away

he says. “Sometimes pro- baking packages for Pills-
grammers make the mis- bury. We had people listen
take of not thinking like Allan Fee for the Doughboy giggle.
our listeners, and they It became a bigger part of
take sales promotions too seriously.”  the show as we made fun of it.

“We did a Barry Manilow ticket-

Funny Is Good

Fee, whose moming show con-
sists of MD Rebecca Wilde and
stuntman and Imaging Director
Glenn Anderson, welcomes goofy,
satirical sales promotions with open
arms. He says, “When salespeople
come to me with a promotion, I ask
myself, ‘How can [ make it work?
Let’s not put our guard up right
away. What would be funny? What
would make us laugh?” Any time
you can make that link, it's awe-
some.

“We have given away electric
fences, a $6,000 chandelier and
blocks of cheese, When sales gave us
a $6,000 chandelier to give away, we
thought, ‘How? We ended up get-
ting a roofing company involved
and other home-improvement cli-
ents, and the chandelier became the
icing on the cake.

giveaway promotion on the morn-
ing show, and it was done so
tongue-in-cheek, we kept getting
calls saying how great it was. We
make it fun and involve the client,
and we're never hateful while talk-
ing it up. Take David Letterman.
He'd go to the crowd and do silly
things and give away hams. That's
funny.

“Programmers make the mistake
of hiding sales promotions at night.
We like to make fun of a promotion
on the morning show. We have an
event in October called the Boo Bash.
If we had a company like Honey-
Baked Ham involved, it would be
[big announcer voice] ‘HoneyBaked
Ham presents ... Boo Bash!’ and lis-
teners would win tickets and a ham.
That's very funny.”

Fee also makes good use of his
morning show sidekick. “We often

“If the salespeople bring the cheese, we will

bring the crackers.”
Allan Fee

give the cheesy things to Glenn, our
stunt guy,” he says. “He can do the
funny things. If we are asked to do
a McDonald’s remote, we'll say,
‘Great! Our stunt guy, Glenn, will
work the drive-through window.’

“Or if we're asked to go to Apple-
bee’s or Dairy Queen for afternoon
drive, we'll turn it into a two-hour
morning show appearance and do
call-ins. It's places like these where
our female listeners are hanging out
with their kids. It makes sense to be
there; we're not selling out.

“Most clients are

interested in coming
up with something
funny and
memorable, not
something so cookie-
cutter.”

Kristy Brown

”A client, Pierre’s Ice Cream,
wanted us to hand out ice cream. So
we got the old stztion van, painted
it, and now we have the Q104 Freez-
er Police. Different jocks go out into
the community and hand out ice
cream all summer long.”

Manage Expectations

Historically, sales and program-
ming departments have clashed
when it comes to sales-driven pro-
motions. Sales is under pressure to
meet budgets, and programming is
reluctant to sacrifice the integrity of
the station just to make a buck.

One of the greatest challenges has
always been to get these two very
different departments to work close-
ly together. Each has the same goal,
to make money for the station, but
each has a different approach to get-
ting there.

Well, times have changed, and
WQAL Marketing Director Kristy
Brown describes how sales and pro-

here (I-r) are Razinia, Rimes and Brower.

BACKSTAGE PASS R&R’s Mark Brower and his friend, Vida Razinia, got
some face time with Curb recording artist LeAnn Rimes at a recent show. Seen

gramming interface at her station:
“We've learned how to work with
each other. We manage expectations
from the beginning. We make it very
clear to the salesperson and client
what we'll do around the promo-
tion, what exactly the client will get.

“We let them know
that we're going to be
goofy upfront so that
there are no surprises.
This way, everyone's hap-
py. It's been a work in
progress, but we've got-
ten to the point that ev-
erything is very well laid- | ¢
out.

“We are also very pro-
active on the recaps. We have a good
reputation for overdelivering on
what we promise. It also helps that
Allan and I attend a lot of sales calls.
We get to know the client and their
sense of humor. If there is ever a
question or problem and the sales-
person is not around, we can con-
tact the client directly.

“We never want the client to think
we’re making fun of them or their
product. Aslong as they understand
thatit'sall in fun, we don’t have any
problems. We don’t want them to
hear anything out of context, espe-
cially if they’re in the market and lis-
ten to the station.”

"The key is to get involved as ear-
ly as possible,” Fee says. “We'll have
a preliminary meeting with the
salesperson before a client is ap-
proached. Many times an agency or
client will expect the standard triv-
ia game, but we'll turn a promotion
into something bigger than that. We
have overdelivered so many times.”

A Buck Is A Buck

Promotions like these can some-
times be a stretch, but they do bring
in money for the station. And in
times like these, a buck is a buck,
right?

“We're all in the same business,”
Fee says. "My goal is to get as many
satisfied advertisers on the air as
possible. If I can take a sales promo-
tion and have it benefit me, every-
one wins. I treat clients as resources
and maximize that. Salespeople al-
ways have direct access to my office.

“T've taken some of the worst pro-
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Kristy Brown

motions, some that even the sales-
people were reluctant about, and
made them something we can work
with. ‘I've got a box of doughnuts
and a pile of dirt.” ‘Ah! How about
a Dirt for Doughnuts promotion?”

"Ratings can be down, but we can
still make sales go up. At
the end of the day it's
about revenue. Being as
! creative as possible ben-
efits programming, and,
in turn, it will benefit
sales.”
| At WQAL there are
| several cooksin the kitch-
* en when promotions are

discussed. Present at the
meetings are Fee, Brown and Ander-
son. But, according to Brown, it’s a
free-for-all. “Whoever is walking by
at the time is more than welcome to
contribute,” she says. “Alot of us are
in the demo, so it’s easy in that re-
spect, so long as we don’t get too hip
for the room.

"We also have a lot of interaction
with listeners and get their opinions.
We try as much as we can to plan in
advance — though, as you know,
that’s sometimes not possible in ra-
dio — and we try to come up with
something topical.

“It's a fun process. Everyone has
ideas, and no one is shot down for
them. No one has the ‘It's not my
job’ attitude. We can easily turn a
sales promotion into something suit-
able for the air.

”Most clients are interested in
coming up with something funny
and memorable, not something so
cookie-cutter. And they appreciate
an out-of-the-box approach. We sit
around and joke about it and then
come up with promotions.”

"It scares me how quick we come
up with stuff,” Fee says. “Someone
will take a shot at it, and we say,
"Hey, we can do that." Then some-
one else comes up with a funny
name: 'Hmmm, cottage cheese —
“Say Please for Cottage Cheese.””

The promotions that have result-
ed from such meetings all meet the
criteria that Brown and Fee were
discussing earlier: They’re lifestyle-
driven, topical and fun. Next week
we'll troubleshoot with more of the
industry’s best promotion directors.
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8/1-8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added is the
total number of nevs adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total
Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

CLAY AIKEN | Will Carry You (RCA/RMG)

Total Plays: 171, Total Stations: 35, Adds: 7

JESSICA SIMPSON Angels {Columbia)

Total Plays: 165, Total Stations: 27, Adds: 0

DIANA KRALL Narrow Daylight (GRP/VMG)

Total Plays: 152, Total Stations: 32, Adds: 2

BOYZ Il MEN Sara Smile (MSM/Koch)

Total Plays: 147, Total Stations: 28, Adds: 3

NEWSONG fINATALIE GRANT When God Made You (Reunion)
Total Plays: 108, Total Stations: 30, Adds: 10

ALICIA KEYS [f | Ain‘t Got You L/RMG)
Total Plays: 93, Total Stations: 22, Adds: 17

HEART Perfect Goodbye (Sovereign Artists)
Total Plays: 78, Total Stations: 23, Adds: 1

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia)
Total Plays: 64, Total Stations: 15, Adds: 9

SEAL Get It Together (Warner Bros.)
Total Plays: 61, Total Stations: 18, Adds: 10

Y PACTOP30 ﬁﬁ‘ﬁ'ﬁi&
/ o August 13, 2004 :
W W ARTIST TIE LABELIS) it siivs AJ%’)‘LCE G Y | Most Added’
—
4 @ DIDO WhiteFlag Arista/AMG) 2009 +71 178956 44 1000 | pmavwirradds.com
1 2 MARTINA MCBRIDE This One’s For The Girls (04 1994 66 186734 30 1080 | rons
3 3 SHERYL CROW The First Cut Is The Deepest ([A&M/interscope/ 1957 -85 165031 1 105/0 ALICIA KEYS If ) Ain't Got You LVAMG) 17
2 4  FIVEFOR FIGHTING 100 Years (Aware/Columbial 1939 21 188356 32 110/0 JOSH GROBAN Remember When it Rained //43/Reprise/ 10
6 €@  SEAL Love's Divine (Warmer Bros.) 1751 +31 152584 28 105/0 | NEWSONG HNATALIE GRANT When God Made You Reunion/ 10
5 §  MICHAEL MCDONALD Ain’t No Mountain High Enough (Matown/ 1732 76 173013 40 102j0 | SEAL Get t Together (Warmer Bros/ o
8 € WAROONS ThisLove Dctonel/RMG) 1647  +104 192934 16 84j0 gf:'fi:&':‘"m E::;‘*Y:z f;;:”';';ﬁ"}?“ Made (Cokmba) ’;
9 €) UNCLEKRACKER f/DOBIE GRAY Drift Away fLava) 1527 +131 150986 74 0510 | pen g o e fava A
7 9 LIONEL RICHIE Just For You fisland/0JMG) 1457 -168 128480 2 101/0 FANTASIA | Believe (/AMG) I
10 D JOSHGROBAN You Raise Me Up (743/Reprise/ 1411 +34 131983 41 107/0 | BURKE RONEY Wendy /@ Workd/Ryko/ 4
11 @  KIMBERLEY LOCKE BthWorld Wonder (Curby 1197 +21 65081 19 81.1
12 (D 3DOORS DOWN Here Without You (Republic/Universal) 1071 +43 119345 33 6500
13 @  MERCYME Here WithMe ANO/Curt) 1031 +95 51318 17 830
17 D  LOSLONELY BOYS Heaven /OrEpic/ 986  +183 132005 10 5812 Most
14 15  CELINE DION You And | (Epic/ 865 o 7 n 0 |Increased Plays P —
15 16 SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 815 -105 86893 9 54/0 TOTAL
19 D JIMBRICKMAN fIMARK SCHULTZ 'Till See You Again (Windham Hi/AMG) 755  +61 38973 13 8411 | ammst e waee INCRENSE
18 ) KEITHURBAN You'll Think Of Me (Capitol 738 +45 57098 12 87 LOS LONELY BOYS Heaven {G/Epic/ +183
20 D LEANN RIMES HRONAN KEATING Last Thing On My Mind (Carty 671 +31 26933 9 8N UNCLE KRACKER fiDOBIE GRAY Drift Away fLava/ +131
21 €@  EVANESCENCE Mylmmortal (Wind-up) 592 +5 82768 17  32;2 | CLAY AIKEN I Wil Carry You /RCA/RMG) +106
16 21 WILSON PHILLIPS Go Your Own Way (Colmbia) 526 327 39921 15 720 | MAROONS ThisLove (Outonel/oMsy il
MERCYME Here With Me /N0 Curty +95
25 @ HOOBASTANK The Reason (/siand//0JMG) 376 +57 42243 B 252 SHANIA TWAIN Forever And For Always (MercaryID/MG) ~ +94
24 €D JOSHGROBAN Remember When It Rained //43/Reprise/ 367 +43 36139 3 66110 | DIDO White Flag Arista/aME) +1
23 @  CHERIE Older Than My Years (Lava) 360 +35 26327 4 584 REGIE HAMM Babies fRefugee/Universal South) +67
22 25  FANTASIA IBelieve (/AMG) 318 45 18411 4 50/4 | NEWSONG fINATALIE GRANT When God Made You (Reunion) +66
27 26 CORRS Summer Sunshine {At/antic) 269 -3 11859 7 36N
29 27 JAMIE CULLUM All At Sea (Verve/Universal) 231 12 4832 5 451
26 28  RICK SPRINGFIELD Beautiful You (Gomer/Red Ink) 230 -62 8314 7 510
30 @ COUNTING CROWS Accidentally In Love (OreamWorks/Geffen/ 227 +13 20937 3 1310 Recurrents
@ JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix) 224 +22 5632 1 392 Tom.
119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | ARTIST TITLE LABEL(S) '

SHANIA TWAIN Forever And For Always Mercury//0MG) 1361

TRAIN Calling All Angels (Columbia) 1344
MATCHBOX TWENTY Unwell (Atiantic/ 1226
COUNTING CROWS Big Yellow Taxi (Geffen/lnterscope/ 924
LUTHER VANDROSS Dance With My Father (/AMG) 904

SANTANA fMICHELLE BRANCH The Game Of Love Arista/AMG/ 894
VANESSA CARLTON A Thousand Miles (A&M/interscope/ 882

SHERYL CROW Soak Up The Sun /A&M/interscape) 776
NORAH JONES Don't Know Why (Blse Note/Virgin) 753
LONESTAR I'm Already There (BN4/ 732
CHRISTINA AGUILERA Beautiful (RCA/AMG) 716
PHIL COLLINS Can't Stop Loving You fAtiantic/ 107

Detailed station playlists for all R&R
reporters are available on the web at
www, radioandracords.com.

Songs ranked by total plays
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Who do Voodoo

Leading stations across America are turning their listener calls into cash,
using RadioVoodoo magic web, telephone, and text messaging technology.

The coolest tool in radio can help your station sell sponsorships,
ringtones, games, and more.
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Look Who's
Dolng Voodoo

100.3 The Beat

97.1 JAMZ
Los Angeles Atlanta

R X
W08 B

Party 93.1
Miaml

b

Jammin' 95.5
Portiand, OR

The coolest tool in radio!

radiovoodoo

Contact Liz Laud at 800.798.5663 or
email liz@radlovoodoo.com for a demonstration -

Hot 103 JAMZ
Kansas City

RadioNow 93.1

Indianapelis

JONES
+20p b rwonce=
Ponwnszzss WY jonesradio.com
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: America’s Best Testing AC Songs 12 + RR wm
C RaeTReMISICLOm ) Aomtectremns tes KR4 » acror30 rouso]
™ w W W CANADA
Atist Titie (Labey) TW LW Fami. Bum 25-54 25-34 35-54 WK WE ARTIST TITLE LABELIS) W s ERRPY sl
1 L % CELINE OION You And | (pic/ 372 458 10 m
MAROON 5 This Love (Dctanel//AMG) 37 383 9% 1% 189 383 W P ) MAROON 5 This Love (Dctonel/AMG) %2 414 15 100
LOS LONELY BOYS Heaven (Or/Epic/ 387 369 70% 13% 397 398 397 i LIONEL RICHIE Just For You i IME) 356 +12 18 110
L . § GEORGEMICHAEL Amazing (Epic/ 347 117 10 70
KEITH URBAN You'll Think Of Me (Capital) 387 373 5% 9% 388 381 392 A FIVE FOR FIGHTING 100 Years /4 Columbi 136 0 18 M
3 DOORS DOWN Here Without You (Republic/Universall 384 378 93% 36% 383 374 387 7 i) SEAL Love's Divine (Warner Bros.) 310 +80 18 1110
KIMBERLEY LOCKE Sth Word Wonder (Cur) 383 368 8% 29% 385 389 383 , SNSRI S Vowtitfyrey 30«8 17 TR
q & S. TWAIN It Only Hurts When Fm... (Mercun/IDJMG) 265 +58 18 14{0
CELINE DION You And | (Epic/ 378 372 80% 16% 377 340 388 10 # SARAHHARMER Almost Zog/Rounder/ 260 +58 16 70
J. BRICKMAN fIM. SCHULTZ Til .. (Windham Hi/AMG) 378 374 62% 13% 382 38t 388 13 % RON SEXSMITH Whatever [t Takes ettwer/ 253 447 16 80
. . 2 CORAS Summer Sunshine (Atiantic) 251 +79 10 6i0
JOSH GROBAN You Raise Me Up (/43/Reprise/ 377 385 95% 44% 383 347 396 11 SEALS & CROFTS Summer Breeze ‘04 (Warmer Bros) 228 +51 5 )
SEAL Love's Divine (Warner Bros.) 375 361 8% 28% 378 372 381 18 MARTINA MCBRIOE This One’s For The Girls /RCA/ 224  +78 18 10/0
§ 13 S.CROW The First Cut Is The Deepest AAdMtersconn 216 +45 18 15/0
MERCYME Here With Me (/N0/Curt/ 372 35 75% 18% 373 364 376 n (B % SHAYEB M i o .93 510
EVANESCENCE My immortal (Wind'up/ 3.70 - 81% 3% 373 348 1385 16 L} # DIANA KRALL Narrow Daylight (GRA/VMG) 203 +55 17 710
LIONEL RICHIE Just For You fsland/BIMG) 389 3N 8% 2% 372 35 37 :; : fm;flfgﬁl;" s{iﬂlz':’m‘“f" - f:: ;‘: 1: :::
L ady Day usic Cana +
MARTINA MCBRIDE This One's For The Girls (7C4) 368 367 95% 3% 374 359 380 3 LOS LOMELY BOYS Hesven (n5ui 187 68 4 20
SEALS & CROFTS Summer Breere ‘04 (Wamer Bros) 367 376 81% 21% 373 353 379 ;g M.MCDONALD Ain't NoMountain High Enough Morown) 184 +48 18 90
) DELTA GODDREM Bom To Try (Soay Music Ausirsks) 182 7 4 w
FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 365 375 9% 38% 367 358 370 | 27 DIDO Don't Leave Home (Arista/BMG) 179 449 15 a0
M. MCDONALD Ain't No Mountain High Enough Motown/ 3.40 343 96% 45% 337 323 342 | 17 3 D00RS DOWN Here Witkaul You (Feovilclinversall 165 +28 1 100
. . Wil HOOBASTANK The Reason {/siand/iDJMG) 161 +49 3 an
DIDO White Flag fArista/AMG) 335 345 95% 54% 325 305 333 T & SHRAHMCLACHLAN Warkd O Fire (Arista/BMG) 160 +75 50
WILSON PHILLIPS Go Your Own Way (Columbia) 334 331 90% 39% 332 3.02 342 20 EVANESCENCE My immortal (Wind-up/ 154 +23 14 6i0
S. CROW The First Cut Is The Despest (4&M/nterscope) 331 318 98% 58% 321 303 328 | 223 & ::Efm:g:'é:x:;[‘mmmﬁ ﬁ':'““;‘;‘ *;g :: ::‘":
rift Away Lava +
UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/ 319 318 97% 57% 329 313 335 T COUNTING CROWS Big Yellow Taxi Gaffenduarscaps/135  +47 6 8/0
Total sample size is 295 respondents. Total average favorability estimates are based on a scale 0f 1-5. (1=dislike very much. 5 = like = ise fSin om/Red
very much). Total lamillarity rep the p ge of dents who ized the sonj. Total burn represents the number SIMPLY RED Sumise (simplyer.c Ld ) Al 15 Uy
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 22 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
is based on persons 124. Persons are screened via the fntemet. Once passed, they can mmemusmt.w!med on the format/music Songs ranked by total plays for the airplay week of 8/1-87. Bullets appear on songs gaining plays of remaining flat from
preference. RateTheMusic.com results are not meant to replace callout ressarch. The results are intended to show opinions of previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
participants on the the Internet only. RateTheMusic is a regi de of RateTheMusic.com. The RTM system, Is avallable for 15 are moved to recurrent after 20 weeks on the chart. MostAdded is the total number of new adds officially reported to R&R
local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premisre by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
Radio Networks. ) \ Cancon. © 2004, R&R, Inc. Y,
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What's going on this summer at
KEYW (The Key)/Tri-Cities, WA? We
have the 98 Smoke-Free Days of Sum-
mer campaign directed at kids. Kids 13
to 18 pledge to be smoke-free and are
eligible to win prizes. Most kids who
smoke think they’ll quit within five
years; 70% don't. We're also run-
ning our Key Summer Sebring Con-
vertible contest after Labor Day. The
car is decked out with the station logo.

We have teamed with our local Fox-TV affiliate for
our third Junior Idol contest. Kids from all over mid-Co-
lumbia compete for a chance to perform at the Benton

{ Franklin Fair in August. ¢ We'll also be out at the Co-
A J lumbia River this weekend watching the world’s fastest
|4 1 | boats race at speeds of up to 200 mph. The Key crew
will be decked out in gear and will host Margarita Ville, with food,
margaritas and hurricanes! ¢ KEYW's strengths are Faith and Big B
in the morning — two totally opposite people who rarely agree on any-
thing, yet are the best of friends — and the music. We play the best
hits of the '80s, '90s and today. Our special features include Retro Lunch
at noon, Retro Ride at Five and the Awesome '80s at 8pm. @ It's hard
being in a smaller market, but Clear Channel gives us incredible re-
sources soO we can meet our challenges head on. We all have multiple
duties. We do just as much or more than the larger-market stations,
with half the staff. We run hard here — it’'s fun! | feel like I'm in the
trenches every day.

With

Paul Drake
PD, KEYW/Tri-Cities, WA

There’s a new chart-topper at AC
this week: Dido’s “White Flag”
(Arista/RMG) pops up to No. 1, with +71
plays ... Martina McBride’s “This One’s
for the Girls” (RCA) is No. 2, and Shery!
Crow’s “The First Cut Is the Deepest”
(A&M/Interscope) remains at No. 3 ...
Seal's “Love's Divine” (Warner Bros.) is
No. 5, with +31 plays ... Los Lonely
Boys' “Heaven” (Or/Epic) jumps 17-14,
with +183 plays ... Clay Aiken's “l Will Carry You” (RCA/RMG) is +106
plays, while Maroon 5’s “This Love” (Octone/J/RMG) is +104 and at
No. 7 ... Jeff Timmons' “Whisper That Way” (SLG/Rising Phoenix)
debuts at 30 ... Most Added this week is Alicia Keys’ “If | Ain’t Got
You” (J/RMG), with 17 ... Same ol’, same ol’ at Hot AC: Hoobastank’s
“The Reason” (Island/IDJMG) remains at No. 1, Los Lonely Boys’
“Heaven” (Or/Epic) is No. 2, and Maroon 5's “This Love” (Octone/J/
RMG) sits at No. 3 ... But there's lots of movement elsewhere on the
chart: Ashlee Simpson’s “Pieces of Me” (Geffen) goes from 31 to 19,
with +498 piays; Avril Lavigne’s “My Happy Ending” (Arista/RMG)
moves 25-20, with +302 plays; and Maroon 5’s “She Will Be Loved,”
cruising through the top 10, gets +291 plays and rises to No. 8 ... Fin-
ger Eleven’s “One Thing” (Wind-up) goes 12-9, with +265 ... Most
Added are Ashlee Simpson, with 23 adds, and Seether featuring
Amy Lee'’s “Broken” (Wind-up), picking up 14.

— Julie Kertes, AC/Hot AC Editor
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artist

armist: Diana Anaid

taeeL: Five Crowns Music
By JULIE KERTES/AC/HOT AC EDITOR

hen I heard Australian artist Diana

Anaid's CD Beauliful Obscene for
the first time, 1 was sold. So, I thought it
only appropriate to choose her for my first
ACtivity. During our chat I ended up talk-
ing Diana’s ear off, gushing about what a
fan I am, promising her a mix CD and in-
viting her to visit us at R&R. I'm sur-
prised I didn't ask her to come to my home,
meet the family, stay for dinner and be
best friends for life. Oh, wait — I did.

Diana did manage to get a few words in
about her busy schedule and recent string
of radio tours. 1 had my first whirlwind
radio promotion tour six weeks ago, went
home to Australia for a national tour, then
came back for the second leg of my radio
promotion tour,” she says. “It’s been great
seeing America and getting to meet lots of
radio people. I did a Guitar Player Maga-
zine interview yesterday, which was also
a lot of fun.”

When asked about the challenges of
darting around to so many cities in such
a short period. she says the hardest part
is “getting up early every morning and
making myself look nice!” Anaid contin-
ues, “I've also been pushing my voice out
in conference room performances without
a microphone, and that's been hard.

Playing conference room gigs can be
daunting for an artist, but Anaid is very
comfortable with them. “I've been perform-
ing for six years in Australia, doing TV,
small and big shows, and conference roomn
visits, so 1t's not quite so new to me. I ap-
proach it like I'm just playing a couple of
songs for people, showing them what I can
do.” And what she does is pretty impres-
sive.

The single, “Last Thing,” is showing

steady growth week to week at Hot AC,
with a nice list of early supporters such as
KLLC/San Francisco, KALC/Denver,
WEKZN/New Orleans and KALZ/Fresno.
And it's reacting where it's getting airplay.

KLLC Asst. PD/MD Jayn says, “I've be-
lieved passionately in this record since the
very first time I heard it. The lyrics, her
voice, the production — it's a perfect pop
song! You absolutely have to see her live.
She'’s phenomenal. She took control of the
room like I've never seen anybody do be-
fore. Diana’s a rock star!”

Beautiful Obscene is Anaid’s second
album, but it's her U.S. debut, on Five
Crowns Music. Her first album was a self-
titled CD released on independent label
Origin Recordings in Australia. It was
nominated for Best Independent Release
for the 2000 ARIA awards (the Australian
Grammys). She was also nominated for
Best Female Performer,

Beautiful Obscene is filled with great
radio songs with memorable hooks. Aside
from "Last Thing.” other strong tracks are
the lyrically clever "Just Leaving”: “Dumb
Opinion,” which swells with emotion; and
“Temporary Visitors,” reminiscent of Ca-
nadian singing and songwriting sensation
Mae Moore.

Anaid’s favorite song on the album 1s
“Just Leaving.” She says, "It’s the only
song I wrote for my mum. She died when
I was little, and I don’t have any memo-
ries of her. It's about how much I miss her
and how [ wish she were around for me.”

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated,

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org
to learn how you can help.

www.americanradiohistorv.com

St. Jude Children's
Research Hospital

ALSAC « Duaps The=mas, Founder
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®
YW emsr me ey W e g "ERY 5| Most Added
1 1 HOOBASTANK The Reason f/sland//DJMG) 4104 91 283002 25 9610 www.rradds.com
2 e LOS LONELY BOYS Heaven (Or/Epic/ 3872 +95 259632 21 85/0 ARTISTTITLE LABEL(S) ADDS
3 3 MAROON 5 This Love (OctonelJAMG) 3562 124 252530 N 9610 ASHLEE SIMPSON Pieces Of Me (Geffen/ 23
4 @ COUNTING CROWS Accidentally In Love (DreamiWorks/Gefter) 3490 +5 234601 14 96/0 | SEETHER HAMY LEE Broken indup/ 14
5 @ 3DOORS DOWN Away From The Sun (Republic/Universal 2657  +18 144231 26 780 m}b;‘;ﬂg’;‘ﬁ;‘:’;gﬁ;f;ﬂﬁﬂgﬂ ” :
7 0 311 Love Song (Maverick/Voicano/Zomba) 2350 +17 138624 17 N1 ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 7
10 €@ MAROONS She Wil Be Loved (Gctone//AMG) 2296  +291 153801 7 9 SARAH MCLACHLAN World On Fire (Aristal?MG) 6
12 @  FINGER ELEVEN One Thing Wind-up) 2145 4265 124031 14 g1z | FVEFORFIGHTING The Oeviln The.. (ware/Columbis E
1" @ GAVIN DEGRAW | Don't Want To Be (/AMG) 2087 +139 120828 21 8111
8 11 NICKELBACK Someday (Roadrunner/IDJMG) 2079 89 160933 45 7m0 | MOST
9 12 EVANESCENCE My immortal (Wind-up) wp 85 nsest 37 esw | JmcreasedPlays
15 @ TRAIN Ordinary (Columbia) 1797 +73 87210 10 7612 Lo
13 14 SHERYL CROW Light In Your Eyes /A&M/interscope/ 1788 81 102826 15 811 :RSTII:ITE?SLIEML;;EI;:?H Y '"C":;s;
. ieces Of Me +
14 15  FIVEFOR FIGH:I'ING 100 Years (Aware/Columbia) 1712 -151 102629 38 7910 AVRIL LAVIGNE My Happy Ending (Arista/AMG) +302
1 6 1 6 CALLING OurLives /ﬁCA/ﬁMG/ 1534 37 73647 18 74“ MAROON 5 She Will Be Loved /0010”3(//””5/ +291
17 Q NICKELBACK Feelin’ Way Too Damn Good (Roadrunner//DJMG) 1445 +138 60486 10 68/4 FINGER ELEVEN One Thing (Wind-up) +265
18 18 ALANIS MORISSETTE Everything (Maverick/Reprise) 1026 2215 65085 20 590 SaﬂAH MCL(:\CHEAN Woﬂd?r's’:jmre %}Z/@% ’ +::;
. BOWLING FOR SOUP 1985 ongli +
31 8 ASHLEE SIMPSON Pieces Of h{le /Gef'len/ 913 +498 69615 2 60123 FIVE FOR FIGHTING The Ocvil In The.. (ware/Coumbia)  +142
25 AVRIL LAVIGNE My Happy Ending (Arista/AMG) 839 +302 44901 3 55/8 GAVIN DEGRAW ! Don't Want To Be (//8ME) +139
20 @ RICHARD MARX When You're Gone (Manhattan/EMC) 822 +48 30430 9 514 NICKELBACK Feslin’ Way Too Oamn Good (Raadrumner/DJMG) +138
21 @  AVION Seven Days Without You (independent/ 799 +36 27961 10 381 KELLY CLARKSON Breakaway (Hollywood) +135
24 @ SARAH MCLACHLAN World On Fire (Arista/RMG) 740 +181 43808 3 52/6
22 i 22 402 =
@ SCISSOR SISTERS Take Your Mama {Universal) 679 + 40420 8 / New & Active
19 25  UNCLE KRACKER Rescue fLava/ 576 272 24786 12 a0 -
30 @ BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 565 +148 231131 2 3517 ¥0W§ DAYZg?m’trie (Epé‘c) 19 Adds 3
. otal Plays: 261, Total Stations: 19, Adds:
23 27  YELLOWCARD Ocean Avenue (Capitol) 555 -22 20182 6 24)0 BONNIE MCKEE Somebody (Aeprise)
27 @  MARTINA MCBRIDE This One's For The Girls (RCA) 485 +9 35056 9 200 Total Plays: 258, Total Stations: 24, Adds: 0
26 29  BRITNEY SPEARS Everytime (ive/Zomba) 442 90 15930 8 170 $DWII;II Mcgggl T"MalA;A s.“““:’f‘AVd:"V;"‘"ﬂ {0RT)
. otal Plays: otal Stations: 17, Adds:
29 30  BLINK-182 | Miss You (Geffen) 402 A7 18195 13 1010 KILLERS Somebody Told Me (isiand/0/ME)
@ KELLY CLARKSON Breakaway (Hollywood) 388 +135 28181 1 3014 Total Plays: 239, Total Stations: 19, Adds: 4
33 €D  SEETHER/AMY LEE Broken Windup/ mn +57 17853 4 2014 | JEM They (ATO/RCAIBMEG)
€  FIVEFOR FIGHTING The DevillnThe Wishing Well e Says) (iearaCotmbiy) 366 +142 11422 1 37fg | JorckPlays: 199, Total Statons: 11, Adds: 0
LWL L LR R R L * INGRAM HILL Wil | Ever Make It Home (Hallywood)
38 @ RYAN CABRERA On The Way Down (£.V.L.A/Atlantic) 350 +85 11186 2 3317 Total Plays: 190, Total Stations: 17, Adds: 1
32 35  DEFAULT AllShe Wrote (7V7) 340 3 91 5 19 Eg:‘gl:g!‘f;g'gmxzm /mﬁ';a’mf Entertoinment)
34 @ PAT MCGEE BAND Beautiful Ways /Warnerﬂms./ 336 +26 20863 4 1510 KENNY gH‘ESN,EY HUNCLE K'iAc’KER WMn The Sun....BN4)
36 @ MERCYME Here With Me (INO/Curb) n +30 15003 5 110 Total Plays: 160, Total Stations: 10, Adds: 1
R B DAVE MATTHEWS Oh (RCA/RMG)
35 @ JENNIFER MARKS l|v.e lﬂafdm/ ‘ 308 +2 6098 5 25/0 Total lays: 158, Total Stations: 11, Adds: 1
@ DIANA ANAID Last Thmg (Five Crowns Music) 290 +35 8810 1 20’2 LENNY KRAVITZ Califomia MlyiN
37 40  TOBY LIGHTMAN Real Love {Lava/ 270 -2 10472 2 202 Total Plays: 151, Total Stations: 19, Adds: 3
97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H H H
of 8/1-8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plzys, the song with the larger increase in plays is Detailed station PIayIISts for all R&R
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overali total stations ptaying a song. Total Audience equals Average Quarter Hour Persons times Www rﬂﬂiﬂﬂ ndrg Eﬂrd s Com
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron . P
Company (© 2004, The Arbitron Company). © 2004, R&R, inc.
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4 N\ N
. America’s Best Testing Hot AC Songs 12 + R R
/ﬂﬂ’ﬂ”’ﬂMIISIL’;‘L’ﬂIII For The Week Ending 8/13/04 AL HoTAC ToP 30 m%
& CANADA \
w w
Atist Title (Label) TW LW Famil. Bum 18-34 18-24 25-34 w5 WS aamsT TILE LABELS) Ny 5 YRR A5
1 COUNTING CROWS Accidentally... (DreamWorks/Geffen) 584 +56 12 6/0
MAROON 5 She Will Be Loved /Octone//iRMG) 425 437 8% 9% 434 439 43 2 HOOBASTANK The Reason 7.\‘:3 dIOIME) 548 +2 18 110
COUNTING CROWS Accidentally... (OreamWorks/Geffen/ 420 4.6 92% 15% 422 425 420 3 & AVRIL LAVIGNE My Happy Ending (Arista/AMG) 516 +51 7 50
MAROON 5 This Love /Octone//IRMG/ 413 426 100% 45% 4.6 4.6 4.16 4 TRAIN Ordinary (Colombia) 496 1 8 700
FINGER ELEVEN One Thing (Wind-up/ 407 407 8% 18% 404 394 410 8 GEORGEMICHAEL Amazing (pi/ 1 +40 17 80
CALLING Our Lives /RCA/RMG) 406 412 8% 17% 396 394 397 12 LOS LONELY BOYS Heaven /0/5pic) 439 +103 12 a
HOOBASTANK The Reason /lsiand/iD/MG) 405 408 89% 45% 390 383 394 5 7 CALLING Our Lives (RCA/RMG) 404 5 15 7i0
USLICE g I L 8 @  SHERYLCROW LightnYourEyes (A&Minterscope) 397 +39 12 i1
GAVIN OEGRAW | Don't Want To Be (/AMG) 401 399 81% 16% 412 423 406 16 ) & NICKELBACK Feolin’ Way Too... Roadrumaer/OJMG) 391 +65 8 4
SWITCRFOOT Meant To Live (Red ink/Columbia) 399 402 8%% 25% 387 392 384 18 )  MAROON5 She Will Be Loved (ctoneliAME) 374 +108 4 an
3 DOORS DOWN Here Without You (Republic/Universall 397 400 99% 54% 385 361 399 15 @  3000RS DOWN Away From The Sn (Renubicniversalk 367 +36 18 1508
3 D00RS DDWN Away From The Sun (Republic/Universal) 3.94 392 93% 34% 380 359 392 7 12 % ALANIS MORISSETTE Everything (Maverick/Reprise) 362 7 18 1800
NICKELBACK Feelin’ Way Too... (Roadrunner/IDJMG) 388 388 78% 17% 391 363 407 10 & SARAH MCLACRLAN World On Fite (Arista/AMG) 360 17 6 511
BLINK-182 | Miss You (Geffen/ 386 383 B85% 26% 387 393 383 13 UNCLE KRACKER Rescue Lava/ 353 17 9 a0
LOS LONELY BOYS Heaven /Or/Epic) 385 394 96% 32% 378 375 379 9 15 ¥ FEFE DOBSON Dot Go (Girls & Boys) /siand/iBMG/ 333 12 1 50
NICKELBACK Someday (Roadrunner/I0JMG) 384 391 99% 51% 375 348 391 19 @ MIS-TEEQ Scandalous (Reprise/ 332 T2 8 30
FIVE FOR FIGHRTING 100 Years /Aware/Columbial 383 381 96% 46% 377 383 1373 14 17 SEETHER fIAMY LEE Broken (Wind-uo/ 325 8 9 500
YELLOWCARD Ocean Avenve (Capitol | - % W 35 3B 3 17 ) # STABILD Everybody igio Music Conads/ N6+ 5 3w
EVANESCENCE My Immortal {Wind-up/ 379 38% 9% 57% 372 353 383 n 19 MARODNS ThisLove (Dctone/ /AMG) 310 27 18 180
311 Love Song (Maverick/Voicana/Zomba) 373 3N 8% 2% 380 377 382 20 B ASHLEE SIMPSON Pieces Of Me fGeffed/ W2« 5 40
AVRIL LAVIGNE Dor't Tell e (ristalRMG) 372 31 e% 3% 373 363 AM 2 SWITCHFOOT Meant To Live fledinklColombiy 269 57 4 40
JASON MRAZ Curbside Prophet (Atlantic) 372 373 7% 22% 386 388 385 21 CORRS Summer Sunshine /At/antic) 254 +9 12 M
MARTINA MCBRIOE This Ore's For The Girs (RC4) 367 382 74% 20% 379 351 383 %5 D% SOULOECISION Cadilac Dress Independen) %0 42 6 30
RICHARD MARX When You're Gone Mankartan/EMC) 360 386 51% 1% 354 376 347 2 @D NELLYFURTADO Try Orsomrksiimerscope) 230 +8 18 130
SHERYL CROW Liht In Your Eyes M&Minterscops) 359 344 81% 24% 346 334 351 %6 GO % OEFAULT Al She Wrote TVT) 2 3 3 3
ALANIS MORISSETTE Everything (Maverick/Reprise/ 358 363 88% 33% 354 320 370 13 & BRYAN ADAMS Open Road (Universall 206 +178 1 I
BUTTERFLY BOUCRER Another... /A&WIIYEISCW 3.36 - 5% 18% 343 335 347 29 RASMUS In The Shadows (IIIYBISL‘Wd 193 +41 8 5/0
UNCLE KRACKER Rescue /Lava/ 334 339 69% 21% 329 308 337 2 28 LENNY KRAVITZ Where Are We Runnin'? Virgin/ 188 23 14 310
SCISSOR SISTERS Take Your Mama (Universall 323 314 4% 1% 333 310 344 27 311 Love Song MaverickVolcana/Zomba) 183 +21 2 20
Total sample sizeis 483 respondents. Total average avarability estimates are based on a scaie ol 1-5 (1=dlislike very 0.0 Leave (Get Out) (BlackGround/Universal) 176 +56 T m
H”;nkz;;;k:,:e&':::,ﬁ,zmg,’&”m; said m;,’f,; tired 0,7,3:,1,,9 the song. S'ZZZS must ,,,,,',"5,2‘};’,‘:;,-,2’,’,"},’ 22 Canadian Hot AC reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio
10 3ppear an survey. Samplé composition is based o persons 12+, Persans are screened via the Infernet, Once passed Networks. Songs ranked by total plays for the airplay week of 8/1-8/7. Bullets appear on songs gaining plays or remaining
they can take the music test based on the i . Rate TheMusic.com results are not meant fo replace flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
callout research. The results are i to show opinions of participants on the the infemef only. Rate TheMusic is 2 below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
registered trademark of RateTheMusic.com. The RTM system, is available for Jocal radio stations by calting 818-377- reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a
\___5300. RatsTheMusic.com data is by M a divislon of Premiere Radio Networks. )\ Song. % Indicates Cancon. © 2004, RER. inc. )
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CAROL ARCHER

carcher@radioandrecords.com

SMOOTH JAZZ _

What’sIn A Name?

Smart, targeted liners define a station

Not long ago KJCD/Denver PD Mike Fischer sent
me a new liner: Over a KJCD jingle, a smooth male
voice intones, “There are a lot of buttons at work —
‘delete,” ‘forward,” ‘reply’ — but the only button you
really need is ‘escape.” Set the mood and relax with

Smooth Jazz CD104.3.”

This liner effectively addresses
KJCD's computer-literate
audience by describing
imaginatively exactly
what the station is in a
way thatis short, sweet, to
the pointand totally relat-
able. This week I talked to
several other Smooth Jazz |
PDs tolearn how they de-
scribe and present their
stations’ benefits on the
air.

Make It Pop

Still flying high from his station’s
placing No. 112+ in the spring book,
KIFM/San Diego PD Mike Vas-
quez offers these thoughts: “I pre-
fer to make the listener’s situation
relevant to our station at that very
moment in time, so instead cf say-
ing, ‘Smoothing out your ride home’
— I'mean, how many times can you
hear that before it becomes wallpa-
per? — our voiceover guy will say,
‘Staring at brake lights has never
been more enjoyable,” then throw in
a quick, strategic sell line to ciose it
out, like, ‘than with Kelly
Cole smoothing out your
ride home.’

“Another one says, ‘Do
you feel like you're work-
ing more hours than ever
before? Well, you proba-
bly are, so you might as
well make the best of it.
Leave it here, and we'll
make your busy life a lit-
tle easier to deal with...
Or, ‘Can we really make your work-
day go by any faster? Well, in theo-

Michael Tozzi

1y, no, but it sure does seem like it

|

with all this great music,
huh? So let’s get through
it together.”

“I hear stations, and
not only Smooth Jazz,
with strategic sell lines
that are dry. That's so
bland and old-fashioned.
1t's not even old school,

L becauseold school is hip.
Mike Vasquez

If you're a smaller-mar-
ket radio station that
doesn't have the budget for a jingle
package, as was my case when I
worked at KEZL/Fresno, dig
through CDs that you don’t play on
the air that have the texture to accen-
tuate what you're trying to sell to
use in production and to put behind
your message.

“We do appropriate sound effects
— unobtrusive swishers and zap-
pers, nothing too overly explosive
—tomake it pop. It takes extra time,
but it pays off, because that sepa-
rates your station from the rest. I
don’t care if my listener is 9 or 89,
people tune in to the radio to be en-
tertained, and it's our job
tocome up with thoseen-
tertaining elements be-
tween the records.

“I'm creative at times,
but there are times when
I have nothing. One of the
things we PDs don't take
advantage of enough is
that we have talented
staffs. Park your ego at
the door, and have a staff
meeting to brainstorm new imaging
ideas.”

“Listeners get that it's relaxing, so we don’t
have to say it, which is a beautiful thing.”

Michael Toxzzi

Pick Your Paradise

W]JJZ/Philadelphia PD Michael
Tozzi keys in on two fo-
cal points in his station’s
liners. ““Your vacation-a-
day radio station’” —
we're seeing lots of com-
petition on that end from
our former PD, Anne
Gress, who is doing the [§
same thing on the Oldies
station in town {WOGL]
— and ‘The smoothest
place on your radio,””
Tozzi says. “We convey that we're
a great place to come to relax, and,
hey, we're giving you a chance to
win a vacation every single day
and have been for the last seven
years.

“The ‘r-word’ was
still bothering sales,
because how can
you be out there
saying you’re not
background when
you’re calling
yourself relaxing?”

Lee Hansen

“The other things we talk about
are that we're a great way to start off
your day, with less talk and more
music in the moming. Believe it or
not, we don’t promote middays. We
promote afternoon drive by drop-
ping in reminders that we know
you've had a tough day, so take us
along for the smooth ride home.
’Kick back and relax with us’ for
evenings is aimed heavily at Pls.
Once we get them here at night, we
try to make sure they get up with us
in the morning.

“We have a great airstaff, and
with these simple positioning state-
ments they find countless clever
ways to convey that WJJZ is differ-

Rich McMillan

R&R August 13, 2004

“I don’t care if my listener is 9 or 89, people
tune in to the radio to be entertained, and
it’s our job to come up with those
entertaining elements hetween the

records.”
Mike Vasquez

ent. A trip or, in our case, a vacation
that includes hotel and airfare is a
powerful marketing tool that 5] sta-
tions nationally hang their hats on.

“We've cut a deal with US Air Va-
cations for the past two years — Pick
Your Paradise — that
covers more than two
dozen destinations in the
Caribbean, which is abso-
lutely huge for us. We
talk about some of the
other things we do dur-
ing the day, like the 8am
commercial-free music
hour, but vacation-a-day
is a big part of it, wheth-
er it’s live liners, sweep-
ers or audio logos —and itall hasa
Caribbean feel.”

1 have visited WJJZ and can
vouch for the fact that its booth has
a fropical motif, too, complete with
palm trees!

“The one word we've
never used on the airin 10
years is relaxing,” Tozzi
says. “But t’s the word lis-
teners use in one-on-one
research when they de-
scribe WJJZ. It’s implied
with all the smooth talk |
that we do and the music
we play. Listeners get that
it's relaxing, so we don’t
have to say it, which is a
beautiful thing. [ hear stations in
other formats say that they relax you
and invigorate you at the same time.
Ijustdon’t getit.”

Hip Imaging

WLVE (Love 94)/Miami PD Rich
McMillan explains that Love has
branded “Smooth Jazz” and “The
smoothest spot on the dial” pretty
effectively in South Florida. “Be-
yond that, we do our best to cut
through with hip imaging and pro-
duction,” he says.

“We don't believe our production
values have to remain soft and
soothing all the time, and you'll hear
elements typically found on young-
er, more foreground formats. We go
out of our way to make our imag-
ing jump, much like billboards —
that’s no place to be subtle.

“Our chill show, The Love 94 Chill
Room, is quite a departure from our
regular format. It feels cutting-edge,
and it has a definite attitude. We use
a different voice altogether for that.
In fact, she uses a detached, mono-
tone, highly filtered approach that

wwwW americanradiohistorv com

Lee Hansen

really works well against the music.
That helps to differentiate the show
and make it special.”

McMillan says that 30% of Love
94’s cume is Hispanic. “We've be-
gun including '93.9' and ‘The
smoothest spot on the dial’ in Span-
ish in our quick IDs, and listeners
have noticed,” he says. “Love is
really the only full-market station in
South Florida that makes an effort
to specifically touch Hispanic listen-
ers, and that’s to our advantage.”

Yin & Yang

About a year ago KSS]/Sacra-
mento PD Lee Hansen changed
KSSJ’s positioner from “Your station
for relaxation” to "The smoothest
place on radio” because, although
the former was well received, the
latter seemed hipper. “And the 'r-
word’ was still bothering sales —
from the trenches right to the top —
because how can you be
out there saying you're
not background when
you'recalling yourself re-
laxing?” Hanson asks.

“The connotation we
mean isn't kicking back
and putting your feetup
on the desk; it's about
taking the edge off your
day. We feit the new slo-
gan was a more positive
representation of Smooth Jazz to
agencies than the r-word.

“QOur primary positioner is the
phrase ‘smooth jazz’ itself, because
it embodies the yin and yang of
what we do: It’s smooth, but it is
jazz; it's relaxing and uplifting —
‘stim-u-lax.’

“Our other messages are usage-
oriented, like, ‘Lots of smooth jazz
and just the information you need
to start your day’ for mornings.
Workdays, it’s ‘Helping to smooth
you through the day,” tuming the
word smooth into as many parts of
speech as we can. Our midday per-
sonality primarily calls herself “Your
co-working friend, Linda Clayton,
which has warmth to it and a con-
nection.

" Afternoons, we use ‘The smooth
ride home,” and for evenings I use a
line stolen from KTWV (The Wave)/
Los Angeles, which I read on a ban-
ner at their 10th-anniversary party:
‘Relax, unwind and feel good.’ Ilike
the ‘one-two-three-ness’ of it, and I
use it mainly for nights and week-
ends.”
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2 o MARC ANTOINE Mediterraneo (Rendezvous) 71 +21 98886 25 3610 www.rradds.com
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3 0 GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 765 +16 91316 1 3910 SOUL BALLET Cream 215 [
7 @ MICHAEL LINGTON Show Me (Rendezvous) 674 +40 86177 18 38(0 CHRIS BOTTI Back into My Heart /M#% :
5 @ PAULTAYLOR Steppin’ Out (Peak/ 665 +3 78349 28 380 ::;“:maﬂogxm’z:“mw” 4 :
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8 8  PAULBROWN 2417 (GRP/VMG) 569 -5 774N 29 3710 NORMAN BROWN Up ‘N’ At 'Em (Warner Bros./ 2
" o GERALD ALBRIGHT To The Max (GRA/VMG) 553 +51 63864 13 35/0 RENEE OLSTEAD A Love That Will Last (143/Reprise/ 2
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20 21 LUTHERVANDROSS W/ BEYONCE’ The Closer | Get Ta You /AMG) 251 10 21886 18 1900 g::fil'x';'z"::nce' 'SF':;"E*:”,“ DZS"”'“’"‘” ::f
23 @  NICKCOLIONNE it's Been Too Long {3 Keys Music) 247 4 a7 2 | e BROWN 3, po At’fgm a—— s
24 @ GLADYS KNIGHT "EDES'U ALEJANDRO Feelin’ Good (Vacilon) (nyaﬂllw 234 +2 13000 9 15’0 DAN SIEGEL In Your EYBS Native Lﬂlﬂllaﬂd +27
25 @ RICHARD ELLIOT Your Secret Love (GRF/VMG) 213 +17 25987 3 2413 SOUL BALLET Cream 275/ +26
27 @ KIM WATERS In Deep /Shanachie) 208 +16 15874 5 191
26 €D  PATTILABELLE New Day (Def SouliJMG) 200 +1 15117 8 181 Most
28 @ NORMANBROWN Up'N' At Em (Wamer Bros.) w6 +0 w2 202 |PlayedRecurrents...
@ TIM BOWMAN Summer Groove (Liguid 8) 165 +43 17438 1 1913 e o omL
29 @ NESTOR TORRES Maybe Tonight (Heads Up/ 140 +4 18599 15 1210 PETER WHITE Talkin’ Bout Love (Columbis) 179
39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay B. CULBERTSON /N. BROWN Come On Up (Wamer Bros) 319
week of 8/1-8/7. Bullets appear on Songs gaining piays or remaining flat from previous week. If two songs are tied in total plays, the song with the targer increase in | HIL ST. SOUL For The Love Of You (Shanachie) 308
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R PRAFUL Sigh (Rendezvous/ 290
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons NICK COLIONNE High Flyin' {3 Keys Music) 232
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the g 4
Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc. ::::‘H‘:J:;EE?EIQES’IM;E%%T :::
= Y
New & Active PRAFUL Let The Chips Fal Rendezvaus) 20
. . STEVE COLE Everyday (Warner Bros.) 215
THA" HDT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) FOURPLAY Play Around It (RCA Victar) PAUL JACKSON, JR. It's A Shame (Bloe Note/EMC) M1
Total Plays: 114, Total Stations: 9, Adds: 0 Total Plays: 75, Total Stations: 7, Adds: 0 CHRIS BOTTI m;ian .Sumner (Columtia) 201
PIECES DF A DREAM It's Go Time (Heads Up) MICHAEL MCDDNALD Ain't Nothing Like The Real Thing (Matown/ MINDI ABAIR Save The Last Dance (GREVME) 200
Total Plays: 93, Total Stations: 10, Adds: 0 Total Plays: 69, Total Stations: 9, Adds: 0 JAZIMASTERS ;:en Ba ﬂr}c - W Ry 198
STEVE DLIVER Chips & Salsa Koch/ CHUCK LOEB Bring It (Shanachie) ) L,:M'/‘“S L IR b
Total Plays: 91, Total Stations: 8, Adds: 0 Total Plays: 68, Total Stations: 9, Adds: 0 NAJEE Eye 2 Eye (¥ 86
AL JARREAU Cold Duck (GRP/VMG/ PAUL BROWN Moment By Moment (GAP/VMG) N N -
Total Plays: 82, Total Stations: 5, Adds: 0 Total Plays: 54, Total Stations: 7, Adds: 1 Detailed station playlists for all R&R
SOUL BALLET Cream (275 JAZZMASTERS Visions Of WNusion (Trpin’ V' Rhythm) reporters are available on the web at
Total Plays: 76, Total Stations: 13, Adds: 4 Total Plays: 44, Total Stations: 4, Adds: 0 www.radipandrecords.com
Songs ranked by total plays

Smooth Jazz Consulting
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5 e August 13, 2004 t Add d°
W WS armst Tme weey) o sl m%‘:k: b e o s, e
1 @ BONEY JAMES Here She Comes Warmer Bros. 25 40 15t 8 1ep | ewermindicator.com aons
2 @ GEORGE BENSON Softly, As in A Moming Sunrise (GRP/YMG) 207 +10 994 10 1810 | RAFEGOMEZ lcy (Tommy Boy) 4
6 € WAYMANTISOALE Ain't No Stoppin’ Us Now (Rendezvous) 187 +34 741 8 150 zflﬁ;"fn:l“sﬁ""m“m The Sky (Catzino/ :
ar (Orp
7 € RAMSEY LEWIS TRIO The In Crowd (Narads) 173 +29 500 8 120 | bovoAeN Soa Srile (MSHcH N
3 5 FOURPLAY Play Around It (RCA Victar! 165 5 946 8 1411 | DAVIOLANZ Big Sur (Deccalnversal 4
5 @ KIMWATERS InOeep (Shanachic) 163 +8 800 8 14 L'rn'::m::u:um Gwolv; Liquid 8) W ;
weet Grapes (Heads
8 @ MICHAEL LINGTON Show Me /Aendezvous) 156 +12 407 16 120 | pocrvE FLOW The ity Seets Sharoch ;
] 0 ANITA BAKER You're My Everything (Blue Note/Virgin) 155 +13 837 5 14{0 INCOGNITO True To Myself (arads/ 3
4 9 GERALO ALBRIGHT To The Max (GRP/VMG) 149 10 532 13 1300 NOVECENTO Easy Love (Favored Nations/ 3
12 @)  EVERETTE HARP Can You Hear Me (4440 138 +1 73 9 18) Most
11 12 OAVIO BENOIT | RUSS FREEMAN Palmetto Park (Peak/Concord) 130 K} 552 6 i r” —
16 @  OAVEKOZ All} See s You (Capital 120 +8 36 24 9N | awmst e vy WEREASE
13 14  EUGEGROOVE Livin' Large Narads/ 119 3 502 27  10/0 | NOVECENTO Eesy Love Fovared Nations) +46
e A POSITIVE FLOW The City Streets (Shanachie/ +38
23 NORMAN BROWN Up N At ‘Em /Wame/ﬁms,). ' . o 18 +23 A8 AU COALE At e St Us o (e 138
14 @ GLAOYS KNIGHT f/EOESIO ALEJANORO Feelin’ Good Vacilon) (Pyramicy 118 +1 859 7 110 | RaMSEY LEWIS TRIO The In Crowd Marads) +29
18 @  ALJARREAU Cold Ouck (GRP/VMG) 109 +2 541 4 1211 | RAFEGOMEZ ley Tommy Boy) +29
25 @  RICHARO ELLIOT Your Secret Love (GRP/VMG) 108 +20 567 2 112 r:':s';g:l“'{“:“m':‘:,"“ The House Of Urban... Peak) +:3
. ur Independent) +
20 (D STEVEOLIVER Chips & Salsa (Koch/ 106 +3 329 3 131 | by CHARLES ANATAUE COLE Fever Concord +2
15 20  CHRIS BOTTI Back into My Heart (Columbia/ 104 8 642 15 120 | ROGER SMiTH Roger's Groave Trigpin’ V' Ahythm +26
17 21 MARCANTOINE Mediterraneo (Rendezvous) 103 8 412 25 90 PHILLIP MARTIN Look To The Sky (Carzino) +24
19 22 OIANAKRALL Temptation (GREVMG) 100 5 504 20 910
21 23 LARRY CARLTON Night Sweats (Bluebird) 97 3 28 1170 Most
22 24  BRIAN CULBERTSON fINORMAN BROWN Come OnUp (Warner Bros,) 93 4 485 23 900 Played Recurrents
24 25  PAULBROWN 247 (GRPIVMG) 92 1 42 27 W ARTIST TITLE LABEL(S) iy
26 € ERICOARIUS Night On The Town (Higher Octave/Nerada) 87 +1 53 17 8N HIL ST. SOUL For The Lave Of You (Shanachie) ::
- PETE BELASCO Desper (Compendia/
@ MARION MEAOOWS S\'Neet Grapes (Heads Up) 84 +13 604 B 103 | o ieoLs Abight oo 6
- @  PIECES OF A OREAM It's Go Time (Head's Up/ 83 +5 756 792 RICHARD SMITH Sing A Song /4440) 56
29 @ TORCUATO MARIANO Paula (275 83 +1 52 5 90 ALKEMX Time To Lounge (Rendezvous 50
27 30  ERICMARIENTHAL Secrets Peak) 83 2 54 4 g0 :'TMEV";‘::LEL':SER;:;:E {{fm‘g:’s y ::
17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. NICK COLIONNE High Fiyin' (3 Keys Music/ 40
© 2004 Radio & Records. NAJEE Eye 2 Eye (N-Loded) 32
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' ACTIVE ROCK -

o August 13, 2004

America’s Best Testing Active Rock Songs
12 + For The Week Ending 8/13/04

)
¢ RateTheMusic.com

M M M
Burn 18-34 18-24 25-34

Artist Title (Label) W LW Famil.
BREAKING BENJAMIN So Cold (Hodywood 446 437 B4% 5% 438 442 433
LINKIN PARK Lying From You (Warner Bros.) 443 423 9% 1% 435 441 49
LINKIN PARK Breaking The Habit (Wamer Bros. 435 418 96% 18% 416 419 4N
SLIPKNOT Quality (Roadrunner/iDJMG/ 428 423 8% 12% 452 451 454
THREE OAYS GRACE Just Like You W/ive/Zombs) 428 436 96% 17% 402 398 4.06
EARSHOT Wait (Warner Bros./ 425 428 68% 7% 425 433 407
CROSSFAOE Cold (Cokumbia) 416 425 T1% 10% 405 420 388
PAPA ROACH Getting Away With Murder (Geffen) 414 396 60% 7% 419 430 410
SEETHER /AMY LEE Broken /Wind-up/ 411 415 84% 2% 390 391 390
LOSTPROPHETS Wake Up (Make A Movel (Columbia) 411 413  81% 8% 392 407 314
GOOSMACK fDROPBOX Touche (Republic/Universal) ~ 4.07 - 53% 5% 407 388 424
SKILLET Savior (Lava/ 398 414 50% 6% 396 394 39
OROWNING POOL Step Up Wind'up/ 385 393 7% 19% 406 388 425
VELVET REVOLVER Slither (RCA/RMG) 391 400 90% 25% 333 379 409
PILLAR Bring Me Oown (Ficker/EMI CMGVirgin) 391 - 1% 4% 400 380 418
HOOBASTANK Same Oirection island/iDJMG) 386 395 7% 1% 370 377 361
SALIVA Survival Of The Sickest fisiand/iDJMG) 377 363 64% 12% 382 362 405
SHINEDOWN Simple Man /Atiantic/ 375 368 68% 17% 376 375 377
ALTER BRIDGE Open Your Eyes Mind-up/ 372 374 S8% 9% 367 314 360
TANTRIC Atier We Go (Maverick/Reprise) 361 - 4% 7% 358 338 3N
NICKELBACK Feelin’ Way Too... (Roadrunner/lDJMG) 358 369 85% 31% 342 345 338
PUDDLE OF MUOD Spin You Around (Geffen/ 357 367 7% 16% 363 365 360
JET Cold Hard Bitch (Atlantic/ 342 351 91% 48% 321 317 324
INCUBUS Talk Shows On Mute (pic/ 339 347 88% 35% 308 320 293
METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 334 317 6% 21% 314 307 32
JET Rollover 0.J. fAtlantic/ 313 315 65% 23% 269 280 255

Total sample size is 427 respondents. Totalam;hvmbiliry estimates are based on a scale of 1-5, (1=dislike very much, 5 = like very
much). Total i the of who recognized the song. Total bum represents the number of
i d ing the song. Songs must have 40% familiarity to appear on strvey. Samph ition is based

e : N
CANADA! i
WK WK ARTIST TITLE LABELES) e et VBRI siions

2 VELVET REVOLVER Slither (A0 515 +41 0

1 KILLERS Somebady Told Me /isand/DJME) 491 110 0

3 % MATTHEW GOOD BAND Alert Status Red /Atianti; 487 B 3 "
4 SEETHER HAMY LEE Broken /Wind'up) 454 +1 15 100
5 LINKIN PARK Breaking The Habit (Womer Bros) 414 +16 7 60

8 8 % TRAGICALLY HIP Vaccination Scar (Zoe/Rounderl 371 4 17 70
8 JET Cold Hord Bitch (Atéantic) 325 7. 18 1710
1 % TREWS Tired Of Waiting (Sony Music Canada/ 322+ 8 3
1 3 & THORNLEY So Far So Good FosdrunmeniLiMs) 319 462 18 17/0
9 % NICKELBACK Feclin' Way... Roadrunnes/DUMG) 318 +1 18 2000
1 11 LEMNY KRAWITZ Where Are We Runsin'? Mgind 305 2 n 2%
7 12 HODBASTANK The Reason fisland/i0/MG/ 305 28 18 180
1 8 % TEA PARTY The Writings On... M/ Music Cassdy) 302 n 2 -
13 & WAKING EYES Watch Your Money (Warmer Bros) 282 +17 8 500
15 ) FRANZFERDINAND Toke Me Dt Dominafpi) 271 +18 a
14 (D % RUSH Sunmenive Blues (nthemAtintic 69 +10 10 m
® POWOERFINGER (Baby I'va ot} Repuiiplivierza 21 - 7 18 1340
19 @ & STABILO Everybody (Virgin Music Canadal 233 +14 6 a0
23 8 ALTER BRIDGE Open Your Eyes (Windgp) 20 +82 3 n
24 JET Rollover 0.J. (Atiantic) 219 455 3 an
11 €8 % BILLY TALENT Fiver Below (Atiantic 218 % B 60
17 22 INCUBUS Talk Shows On Mute (Epic/ 218 a1 13 30
M 23 VANHALEN It's About Time (Wamer Gros./ 206 17 0n M
22 DASHBOARD... Vindicated (Vagrant/interscope) 198 +3 5 210
25 MODEST MOUSE Flaat On (Epic/ 175  +16 6 4
GREEN DAY American Idiot (Reprise/ 170 #1701 202
29 TRAIN Ordinary (Columbial 168 +38 2 40
27 % FINGER ELEVEN One Thing Wind.p/ 152 +11 18 12i0
28 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 150 +18 4 3i0
26 HIVES Walk [diot Walk finterscope) 149 +7 2 210

26 Canadian Rock reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio

on persons 12+, Pelsons'am screened via the Intemet, Once passed, they can take the music lest based on the format/music preference.
RateTheMusic.com resulls are not meant to replace caliout research. The results are intended to show opinjons of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avaifabie for locaf radio sialions by

Songs ranked by total plays for the airplay week of 8/1-8/7. Bullets appear an songs gaining plays or remaining
fiat from previous week. If two songs are tied in total plays. the song with the iarger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a

cafling 818-377-5300. RaleTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y, song. % Indicates Cancon. © 2004, R&R, Inc.
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REMWHO

Cyndee Maxwell

Continued from Page 1

It you want to know more about the people in Rock so you “Won’t Get Fooled
Again,” the following pages are a must-read. We hope you enjoy our sometimes
tongue-in-cheek analysis and occasional embellishments as we go about “Getting
in Tune” with some of today's radio and record rock heroes. We start our who's
who with a veteran who recently made a comeback at the format.

BILL WESTON
PD, WMMR/Philadelphia
Nickname: Dr. No.
Vitals: Best known for his stunning string of ratings victories at WHJY/Provi-
dence over aimost 10 years, Bill also brought other stations to high levels of fame
and fortune — we just can't think of them right now. OK,
how about WAXQ (Q104)/New York? And then there was
his triumphant return to Providence as Clear Channel’s
Director/Programming overseeing the entire cluster. He
was then stolen away by Cox Radio to straighten out Rich-
mond before finaily landing at one of the most famous
' Rock stations of all time, WMMR.

Bill likes to run, ski and play hockey. In an odd juxta-
position, he rides a Harley and is a sucker for Rodgers &
Hammerstein. Sometimes he even rides his Harley while

listening to show tunes. Weird, but rock.

Programming philosophy: “Hire the right people, share your vision of what
success looks like, and then let them do their jobs. And be consistent.”

What rocks your world? “My wife and kids ... and leading the charge at one of
the best things about Philadelphia, 93-3 WMMR."

JOEY SCOLERI
VP/Rock, Hollywood
Nickname: J2B (Joey Two Broads — blame Tommy
Nast).
Vitals: The hottest short and swarthy man we know,
Joey began his industry career in Canada, hosting a metal
show on CILQ (Q107)/Toronto. By the ripe old age of 26,
not having been fired for wearing multiple layers of gold
chains, Joey had been promoted to MD, then PD. He hosted Joey Scoleri

Bill Weston

afternoon drive for five years and was consistently No. 1 with 18-34 men with
gold chains.

Then Joey snapped and went to work at Elektra as National Director/Rock. In
1997 he wound up at Hollywood and, working diligently to keep his job, was pro-
moted to VP/Rock Promotion in 2000, He loves hockey, playing guitar, hockey,
food, hockey, hockey, hockey and puppies. Says Joey, “Make that puppies at-
tached via leash to hot females. Also, | have never cheated on a girlfriend” — as
far as we know.

Whatcha workin'? “Breaking Benjamin's ‘So Cold’ from We Are Not Alone, the
band's second album.”

What rocks your world? “My nephew, Fabio. He is 7 and, hopefully, will be-
come everything | haven't been.”

BILL GAMBLE
PD, WZZN/Chicago

Nickname: “I'm not a nickname kinda guy.” Really? Just for that we’ll pick one
for you. You will now be known as The Gambier.

: Vitals: Bill started his career at a CHR in Chicago. He
then moved to Tampa to work at WSUN, which was Coun-
try at the time. After that it was off to Chicago to work at
WMAQ. After a short stint — well, a stop to getgas and a
doughnut — at a station in Indianapolis, it was back to

| Chicago to start a consultancy called Gamble Consulting.

| Oddly, his slogan, “Don't gamble with your program-

ming,” resutted in the signing of zero clients. From there

. =it was on to Chicago to turn WKQX (Q101) into an Alter-

Bill Gamble 1ive station. At that point Bill said, “I think I'll move to

Chicago and work in radio there.” WZZN took him in, and he’s been there ever
since. He has hopes of one day working in Chicago.

Programming philosophy: “Listen to the audience, and give them what they

want.”

What rocks your world? “Great music and TivVo.”

CHERYL VALENTINE
VP/Rock Promotion, Epic

Nickname: The Metal Muffin, Pieface and C Note (we
are not making this up).
Vitals: Cheryl is a rarity these days, a survivor thriving
in turbulent times. Early on she discovered the secret to
success: You're harder to hit if you're a moving target.
Cheryl gives us the short version of her career: “I've been
in the business for 17 years, starting at CMJ and moving
on to Metal Blade, Relativity, Mercury, Epic, Tommy Boy ~ Cheryl Valentine

Continued on Page 64
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and, now, Epic, where I've been VP/Rock Promotion for 3 1/2 years. I've pretty
much done promotion with a smattering of marketing the whole time.”

She was also a competitive equestrian, showing in children’s and junior hunter
for nine years of her life. And she doesn't ook a day over 17.

Whatcha woerkin’? “Chevelle’s “Vitamin R,’ which went for adds Aug. 3, Future
Leaders Of The World's ‘Let Me Out,” Incubus’ ‘Sick, Sad Little World’ and Eigh-
teen Visions' ‘Waiting for the Heavens.' There are new songs on Korn's Greatest
Hits, a new Lamb Of God on Aug. 31, a tentative November Mudvayne record and
a December Judas Priest. Rock out”

What recks your world? “The most recent thing to put me on top of the world
was seeing Judas Priest slay everyone at Ozzfest. Just incredible! A phenomenal
show like that remincs me of why | do what ! do. It gives me that speciai purpose
and allows me to tolerate the word no for the next 1,000 or so times.”

KEITH HASTINGS
PD, WAAF/Boston

Nickname: “I am a man of many nicknames. In col- |}
lege, Hap stood for ‘Havin' a Party.’ These days it floats
between Bossman ard a few others that decorum pre-
vents my listing here.”

Vitals: After an exhaustive search by a team of dedi- [
cated muckraking semi-journalists, we still can’t come
up with anyone who has anything bad to say about Keith.
It's uncanny. We went as far back as his first job at WKTN/
Kenton, OH. He was ¢nly a part-timer, but even those who worked with him then
saw a bright future fo- the aspiring broadcaster. Former 'KTN morning dude Basii
Fontaine told us, “Even back then Keith knew how many times a day it was appro-
priate to spin 'Stairway to Heaven.’ Of course, we were a Classical station, but that
never stopped Keith.”

After that it was on to bigger markets. Like Marion, OH. Then Toledo. And then
Keith reached superstardom by taking WLZR (Lazer)/Milwaukee to the top of the
heap. Multiple times. That's when everyone really started to admire him. After his
stint as a senator from Wisconsin, Keith went back into radio and now helms the
infamous WAAF/Boston.

What would it surprise you to know about Keith? Here’s what he told us: “You
might be surprised to learn that | know a lot about antique farm tractors, having
grown up on a farm in central Ohio, or that | am an avid writer who managed to
break into publication via a middle school poetry anthology when | was 13.”

Programming philosophy: “My philosophy is based on the assumption that
the human race in general goes out of its way to make things difficult and that we
can connect very intimately with our audiences by dosing everything we do with
simplicity as much as possible. It's really the only way to thrive in the clutter of an
overcommunicated world.”

What rocks your world? “Putting together a pian of execution for a great radio
station and staffing it \vith people smarter and better than me who take a personal
interest in winning with passion, working hard and having a blast every day at
work. Hearing great music and knowing that it will find a way to a mass audience
with or without me. Watching my sons grow and knowing for certain that the best
day of my career cannot begin to compare to the rush of helping the two of them
grow roots and wings.”

MIKE RITTBERG

VP/Promotion, Rock Formats, Warner Bros.
Nickname: Ritt.
Vitals: Mike is very well liked within his own office, which has been in his
possession for six years now. Warner Bros. wanted to move him to another office,
e but Mike changed the locks and hired his own security
guard to patrol the hallway 24/7. Before that Mike terror-
ized the denizens of A&M Records for four years, break-
ing everyone from Soundgarden to Herb Alpert & The
Tijuana Brass. He had arrived at A&M after four years of
duty with Metal Blade as VP/Promotion & Marketing.
Since his life moves in four-year increments, it will be no
surprise to find out that before Metal Blade, Mike spent, yes,
four years in radio at WVFS/Tallahassee as Station Manager/
Mike Rittberg OM/PD/MD/POD/DDMP/LMNOP. He simultaneously worked
at Turtle’s Records and Tapes. “Remember those things?”
he asks. No, actually, we don't. Lately, Mike has been taking tennis lessons.

Keith Hastings

Whatcha workin’? “Linkin Park, Earshot, Metallica, Van Halen, Muse, Wilco,
Robert Randolph And The Family Band, Walkmen, Magnetic Fields, Mark Knopfler
and Kasey Chambers.”

What rocks your world? “As time has gone on in life, it's all about quality time
with the ones you love and great music.”

TROY HANSON
PD, WZTA/Miami

Nickname: Troyboy.

Vitals: Troy has a stellar list of call letters under his belt, which is where he
would prefer to keep them. However, you shouid know that before joining WZTA
Troy did time in cities like Yakima, Saginaw, Des Moines, ‘i o
Muscatine, Sheboygan, Moosejaw, Duluth and Scrapple |
Hill. He also studied hard under the tutelage of Doug
Podell at WRIF/Detroit and Keith Hastings at WLZR/Mil- . '
waukee.

When asked what would surprise us about him, Troy
reptied, “You'd be surprised to learn that I've grown into
quite a progressive liberal over the last few years and
have dedicated myseif to helping the cause of getting the
Bush regime that occupies our White House out of of-
fice. | volunteer, attend rallies and do my best to get the other view out there.
Explore other avenues to get your news instead of listening to that which is force-
fed to us via CNN and Fox News.” Why would that surprise us? You're a rock dude,
dude.

Programming philosophy: “My philosophy centers around offering the listen-
ers a compelling, entertaining product while delivering resuits for our advertisers
and a sound environment for my empioyees to work in. | want to make my station
stand out from the rest on the dial by creating unique imaging and steilar promo-
tions that hit the lifestyle of the demo and by playing the best possible music as
much as | ¢an. In short, play the hits and play them often.

“We focus on listener-benefit promotions and do our best to keep the sales
promotions — you still have to do them — to a minimum. They need to make
some sense, you know. For Active Rock, | like to break it down to one word:
attitude.”

What rocks your world? “Rolling Rock, the Minnesota Vikings and a good-
sounding Rock station with killer imaging.”

ALAN GALBRAITH

VP/Promotion, Rock Formats, Wind-up

Nickname: Al, Ali or Yer Man.

Vitals: When asked about his past, the exotically accented Galbraith used the
word morphed more than a few times, which leads us to
believe h2 has a secret past as one of the X-Men. Hey, if
you're going to be portrayed by someone in the movies, a

' blue Rebecca Romijn-Stamos is at the top of the list. Born
and reared in Belfast (his words, not ours), Galbraith played
in a band for 10 years and toured both sides of the Atlan-
tic before moving into concert production and becoming
a studio producer and engineer.

. Trading corned beef and cabbage for the McFlurry,

Alan Galbraith  Gabraith relocated to the U.S. and magically transformed

himself into a tour manager and, later, a promo guy. Div-

ing into American culture, he soon developed an affinity for bluegrass and hopes

to someday start the country’s first hard rock electric banjo and washboard
quintet.

Troy Hanéon

Continued on Page 66
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Whatcha workin'” “Alter Bridge, Seether, 12 Stones, Finger Eleven, Drowning
Pool, Scott Stapp ani continuing to develop Strata and Atomstip.”

What rocks your world? “Travel. Going to exotic and interes:ing places. Noth-
ing compares.”

BOB EDWARDS
PD, KQRG/Kansas City

Nickname: “Power Wing. It's the name The Johnny Dare Morning Show has
bestowed upon my hairstyle.” Having been given its own name, Edwards’ hair will
now attempt to get a checking account and move to a Cleveland suburb.

Vitals: Despite Edwards' preferring to remain cloaked
in a leather jacket of mystery, we managed to drag a string
of call letters as long as — well, it’s pretty damn long —
out of him. Starting in 1988 at KATT/Okiahoma City as an
air talent, his record of programming successes trail be-
hind him like the toilet paper stuck to our shoe. He claims
to have spent time at WRXR/Augusta, GA; WQBK/Albany,

o NY; KKLZ/Las Vegas; and WZZU, WDCG and WRDU in Ra-

leigh before heading off to KQRC. Did w2 mention he was

Bob Edwards Clear Channel's Rock Brand Manager/Southeast for a
while? No? Wetl, he was.

In his copious amounts of spare time, Edwards hijacks station personnel to
accompany him on the long road trips he takes on his motorcycle. “This year we’ll
be riding from the coast of Alaska to Kansas City,” he says.

Programming philosophy: “My primary function is to be the listener advocate
in the building. With everything we do, | ask the question, ‘W1at's in it for the
listener? Will the idea, song or promotion 1) enhance the entertainment experi-
ence; 2) be a real value to the listener; 3) further endear the listener to the station;
and 4) meet or exceed the listener’s expectation of the station?’

“The listener advocate- position requires resisting pressure frem many sources
to compromise the product. If you insist on staying true to the istener, you may
ruffle a few feathers, but you will be rewarded with listener loyaly that translates
to great ratings.”

What rocks.your world? “Seeing a huge listener reaction to ar event or promo-
tion — not just something that worked well, but something that really impacted
listeners in a positive way. It's extremely gratifying to see an event or promotion
go from the idea stage to having an actual impact on a listener's life.”

MARK ABRAMSON
VP/Promotions, Roadrunner

Nickname: “The grandfather clause applies to Psycho
for those who knew me back then. For those who didn't, |
guess | don’t have one.” We respectfully disagree: He will
always be the gruff-but-lovable Psycho to us.

Vitals: Currently in his second tour of duty with Road-
runner, Mark began as an intern with the company back
in 1990. He rose to metal promo guy after the staffers
found he was willing -o staple memos to his face in ex-
change for adds, and eventually he started the commer-
cial radio department. Mark ditched the company in 1997 to do national rock pro-
motion for the Enclave, then jumped to TVT a year later.

In 2000 the hominy device implanted in his skull was activated, and he was
brought back to Roadrunner, this time as VP/Promotions. In h;s spare time he
enjoys drinking wine (and can probably afford something better then Boone's Farm)
and is, in his own worcs, “a total sap when it comes to my wife.” Abramson insists
that the cloud of smoke trailing after him is from his legal-type gipe.

Whatcha workin’? “Nickelback, Slipknot, Theory Of A Deadma-, Stone Sour, Hl
Nino and alt the new ones we are currently trying to break.”

What rocks your world? “Fighting for No. 1 with a Slipknot rezord, breaking a
new cool band, my wi‘e and seeing a brand-new Abramson come into the world
and turn my entire universe upside down.” As you read this, a Roadrunner intern
is at Abramson’s house, Super-Gluing the furniture to the ceiliny in preparation
for the event.

OM, KUFO/Portiand, OR
Nickname: Vodka Boy. If you're looking to send him presents, Ketel One is his
brand of choice. No plastic-jug vodka for him!

Mark Abramson

Vitals: Realizing that there was no career potential in pumping gas for custom-
ers in Oregon (one of only two states where it's illegal to pump your own gas),
Numme began conquering West Coast radio in 1979 at KZEL/Eugene, OR. Here

comes the onslaught of letters Numme put on his resume
after it was sponsored by Sesame Street. on-air at KRCK/
Portland, OR (now KUFO); MD/on-air at KSJO/San Jose;
on-air at KRQR/San Francisco; MD/on-air at KGON/Port-
land, OR; PD at KLCX/Eugene, OR; and, finally, OM at KUFQ
& KVMX/Portland, OR, where he’s been stationed since
1991.

Programming philesophy: Numme wrote a treatise on

this topic that rivals the Magna Carta in depth and impor-
Dave Numme tance. We'll have to find a place to run the whole thing
some day. For now, forgive us for chopping it down to bul-
let points, but we're pressed for space: “Work with great people who share core
values, and you will create a healthy and productive work environment. Encourage
risk-taking, and reward the process. Give the listeners as much as they can take
by playing a wide variety of music. Gain strong images with the bands by estab-
lishing relationships through promotions, events and unique content. Create con-
tent, since music is nonproprietary. Invest in talent.”
What rocks his world? “Running trails in the woods listening only to the sound
of my breathing.” Numme is parlaying this hobby into an audition for The Blair
Witch Project 3: Curse of the Mummy.

ROB TARANTINO

Head Of Rock Promotion, Interscope

Nickname: T, Bing or Bingo.

Vitals: Rob’s past is cloudy, and he didn't volunteer
very much information on himself. This is what we've been
able to piece together following a long and exhaustive
Google search: Rob was involved in a plane crash as a
baby that left him stranded in the jungle, where he was
raised by a talking ape named Ape. After being rescued
and brought to the big city, Rob found fame and fortune in
the music industry, first at AIM Marketing, then at Energy Records, and finally
winding up at Interscope. He ¢laims to have held on to his jungle roots enough to
be able to start a jukebox just by rapping it with his fist.

Whatcha workin’? “Right now it's The Hives’ ‘Walk Idiot Walk’ and a new Hel-
met track, ‘See You Dead.”

What rocks your world? “My daughters, Amanda and Emily.”

RANDY HAWKE
PD,WJJ0/Madison
Nickname: “My real last name is Hurley, so in high school and college my
nickname was Hurls. Then Wayne’s World came out, and that name was not so
S8 cool. The "JJO staff calls me Dirty Bird. Depends on the
day as to whether | like it or not.”

Vitals: Randy claims that he has no bio, so we'll make
up some stuff. Randy was born to a band of Albanian cir-
cus gypsies who traded him to a radio station in exchange
for tickets to Polka-Aid. He grew up in the transmitter shack,
which explains his almost uncanny ability to hear radio
stations from very far away. In his early 20s he was traded
to WRKT/Erie, PA for a transformer and a new Marti unit.
After that it was off to WAPL/Appleton WI.

Ly
Rob Tarantino

Continued on Page 68
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Randy then hit the big time and got a job at WLUM/Milwaukee as the station
mascot. He was $o popular that the chief engineer and two interns from WJJO
kidnapped and forcitly relocated him to Madison, where he remains to this day.
What would it surprise us to know about Randy? “| am annoyingly into my yard
and taking care of mv lawn,” he says. | enjoy the fact that all the yuppie morons
in my neighborhood are trying to make their lawn look as good as the ‘tattooed
and pierced loser on the radio.”

Programming philosophy: “My philosophy is to treat people the way you want
to be treated, work hzrder than they do and be lucky. | always use management by
objective, and | use strategic and tactical thinking. You have an overall strategy,
and all that flows around it must be tactics that achieve the overall goals of that
strategy.”

What rocks your world? “My son, Aidan, and my wife, Heidi. Nothing will ever
be better than walkinij in the house every night and getting a few hours with just
the three of us. Whe1 ail is said and done, if | am remembered first as a good
husband and father and second as ‘Oh, yeah, he was on the radio,’ | will be happy.
I love them with all | 1ave in me.”

J.J. JEFFRIES
PD, KUPD/Phoenix
Nickname: J3 (J cubed), Triple J, “A bull in a china shop.”
Vitals: J.J., or J3, i we may be informal, sent us a bio the length of War & Peace.
It would have to be rrade into a miniseries to get the full impact, but we can only
skim the surface in the space we have here today.
J3 started his radio career at KJJO/Minneapolis in
1984 before moving on to WHMH/Sauk Rapids, MN.
This was followed by a stint at Adcomm |V Radio
Network in Monterey as OM. From there he was re-
cruited to become PD of KCLB/Palm Springs, CA,
before he found his current home at the Big Red
Radio, KUPD/Phoenix, where he's been PD for six
years, the last three as a market butt-kicker who
has set company revenue records.
J.J. Jeffries Now we get to the really good stuff: J3 was for-
mally trained in classical Italian opera. He won criti-
cal acclaim for his role in the opera Lucia. He's an avid reader. He maintains a
multiple-ranked black sash in kung fu and teaches the praying mantis form at his
local dojo. But wait, there’s more! Besides founding the Talent Management Rep-
resentation Corporation, J3 is also Creative Consultant for Prince and other no-
table groups, and since 1999 he has been Entertainment Consultant at the inde-
pendent film company Doyon/Townsend Entertainment in Los Angeles.
Programming philosophy: “There was a time when it may have taken a day to
answer that question, but in this conglomerated age it is best put this way: 1)
Follow your corporate mandate to maximize separation among properties. 2) Stay
within your predetermined boundaries — blah, blah, blah. Working for Sandusky
allows me to still use My mind freely. | believe it still has to be about the music. No
one has discovered a magic pill that allows us to know more than our audience, so
it has to remain about the music and the needs of the people who want to hear it.”
What rocks your warld? “Genuine people, time alone and my peace.”

DOUG PODELL
PD, WRIF (The Riff)/Detroit

Nickname: “The Doc of Rock — given to me by Sky
Daniels upon my arrival at WWWW (W4)/Detroit.” Upon
further investigation, we found that Doug actually earned
his degree at a local ITT Tech.

Vitals: Doug was manufactured in a General Motors
facility just west of Detroit sometime after the end of World
War |1, but the couple who placed the order wanted him in
silver, not teal, so he was sent back to the factory. After Doug Podelt
bumming around local Chevron stations, he followed a
street team from W4 Fome after a refnote one day in 1980. The PD took pity on
him and installed him on the air.

Doug migrated to Minneapolis in 1981, where he spent a year as a personality and
an MD, but the call of th2 Motor City was too loud, and he headed to WLLZ in 1982 as
an on-air guy and MD ar d eventually took over the PD post. Doug confesses that in the
heady '80s metal days in Detroit he played guitar in the band Guitar Army, which also
featured guys from The MC5, The Stooges and Grand Funk Railroad.

In 1990 Doug decided to become a new man for the new decade and journeyed
to WNCX/Clevetand as M and on-air talent. Five years later he awoke and realized
that he was living in Cleveland and made his way to The Riff, where he's been ever
since.

Programming phitosophy: “I strongly follow the ‘Three P’s’ phitosophy: pro-
motions, production and personality. To us, success in between the music is criti-
cal in every single break. Great on-air personalities and a strong support and pro-
motion staff are what keep WRIF on top of its game. Owning the street, club and
concert scene is also very important to our overall station image.”

What rocks your world? “Seeing great new live rock bands, especially on the
local level.”

WARREN CHRISTENSEN
Sr. VP/Promotion, Q Prime/Volcano
Nickname: “Wardawg.” Honestly, there’s nothing we can follow that with.
Vitals: Warren sent us very little information on himself, so we're taking that as
permission to fill in his illustrious past with details from the voices in our heads.
» Wardawg was bred in the same secret underground lab
where the Taco Bell Gordita was invented. However, PETA,
in an attempt to save the American public from another
unholy meat-based creation, staged a daring nighttime
raid, broke into the lab and freed Christensen, then
promptly installed him at Geffen Records.
When Geffen closed, Warren decided to travel to Eu-
rope to see if McDonald’s really did call its burgers Royales
With Cheese in metric-oriented countries. He was detained
Warren Christensen a1 cysioms, however, and resigned himself to rejoining
the music industry. He spent a little time at Interscope
before heading, in 1999, to Q-Prime/Volcano, where he’s been kept in a cage (ex-
cept when released to join Metallica on tour as their keyboardist) and condemned
to a caffeine-less existence.
Whatcha workin'? “Metallica’s ‘Some Kind of Monster,” Lostprophets’ ‘Wake
Up’ and Three Days Grace’s ‘Just Like You.”™
What rocks your world? “Good friends, food, wine and music — truly the great
things in life.”

KEVIN VARGAS
PD, KISS/San Antonio

Nickname: “None that people tell me to my face.” OK, then your Delta Tau Chi
name will be Pinto.

Vitals: We were going to use our standard joke about
how he was born on a small farm in [owa, but in Kevin’s
case, that's probably true. After getting his radio start at
KIIK/Davenport, IA, where his contract required him to
shear the cows (it was all that extra radiation from the
transmitter), Kevin moved to Peoria, IL to work at WWCT
in 1983. A year later, for reasons still unknown, he was
banished from the lower 48 states and exiled to KWHL/
Anchorage, AK, where he worked with our very own newly
anointed Overlord of Editorial & Operations, Cyndee Max-
well.

In 1987 Kevin headed to Vegas Baby Vegas to work at KKLZ, then, over the next
few years, became a preferred U-Haul customer, moving from Las Vegas to WAZU/
Dayton, WAFX/Norfolk and WHFS/Washington before finally landing at KISS in
1993. Firmly planting his flag and declaring, “1 will move no more!” Kevin is still in
the building 11 years later, having held every position on staff, including Asst.
Groundskeeper.

Kevin Vargas

Continued on Page 70
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Programming philosophy: “Find out what the target wants, and give it to them.”
After uttering these words, Kevin was summoned to the apartment of some stoned
college students wro demanded four pizzas and naked pictures of Bea Arthur.

What rocks your world? “A certain blonde | married in 1990 named Angie. My
wife not only rocks my world, she rocks!”

NEAL MIRSKY
PD, WAQY & WLZX/Springfield, MA

Nickname: Nealcky.

Vitals: A onetime disc jockey and production director, Neal made the-move into
programming in 1978 at (then) WQXM (98 Rock)/Tampa. Since then he has pro-

grammed Rock stations in a variety of markets, including

[ Philadelphia; Orlando; Raleigh; New Faven; Miami; Kan-

U sas City; and Springfield, MA. He has also served as VP/

il Programming & Production for DIR Broadcasting, where

 he produced nationally syndicated programs including 7he

| King Biscuit Flower Hourand The National Howard Stern

| Show. He was also one of the pioneers involved in the

| creation of MTV, serving as the vided music channel's

B8 Coordinating Producer during its first two years of exist-

Neal Mirsky ence.

After MTV Neal spent a year in London consulting the
startup of a pan-European video music channel, served as Videc Director for David
Bowie's Serious Moonlight Tour and worked in Hollywood as Director/Creative
Development for the startup of cable’s E! channel. Mirsky was voted Rock Pro-
gram Director of the Year by his peers in 1998, 2000 and 200z.

Now, what many of you don't know is that, as a child actor, Neal used to work
on television in shows like Car 54, Where Are You?

Pregramming philosephy: “Winning. How? By keeping listener benefit first
and foremost in your mind with every decision you make regarding programming,
promotions and marketing. It's all about the listeners. If there s nothing in it for
them, it's probably not worth doing.”

What rocks your werld? "My family, my friends, the Boston Red Sox, great
radio and great mus.c. My current favorite is Austin singer-songwriter-musician-
artist Bob Schneider”

TIM PARKER
Asst. PD/MD, WNOR/Norfolk
Nickname: “If you were to ask our friends in the record com munity, I'm sure it
would be something the FCC wouldn’t let you print without incurring a hefty fine.”
Vitals: Tim is an icon of stability in an unstable world.
He's been at the same station for 10 years. You just never
hear of stuff like that anymore. Only a handful of people
get to stay at a station for 10 years. That's like staying at
a normal job (say, insurance actuary) for 50 years. Does
it have something to do with the fact that his boss is
Harvey Kojan?
Before winding up at WNOR, Tim did time in a lot of
smaller markets, like Decatur, IL; Oak Hill, WV; and Cor-
pus Christi, TX. Perhaps his greatest ¢laim to fame, be- Tim Parker
fore serving for 10 faithful years at WNOR, was his stint
as PD and afternoon driver at KISS/San Antonio, a fine and famous Rock outlet.
But he wasn't there for 10 years, like he has been at WNOR. Ter years. Any other
surprises? “I'm a huge Prince fan — the musician, not the pasty English guy.”
Programming philosophy: “Do whatever Harvey Kojan, Steve Goldstein and
Fred Jacobs tell me t3."
What rocks your world? “I could go for the cheap sex jok2 here, but, once
again, we've got that FCC thing, so I'll leave it at great wine and great golf.”

SHAUNA MORAN-BROWN
PD/MD, KI0Z (Rock 105.3)/San Diego

Nickname: “I have about a million of them — Shanita, Shaniqua, Sha-na-
na, Sha-nay-nay. For some reason it's fun for people to call me by my entire
name and say it really fast: ‘Shaunamariemoranbrown.’ But my ail-time favor-
ite has to be one that {Clear Channel/Atlanta RVPP] Tim Dukes and [former
XTRA-FM/San Diego MD] Chris Muckley gave me: Lucy Bon Javi. | got it when
| moved to San Diego seven years ago and my hair was red and still Denver-
style — mile-high.”

Vitals: From an early age, the lovely Shauna Moran-Brown was trained to have

a deep disdain for cliches, and to this day she still flies into a murderous rage
upon hearing the phrases “Take it to the next level” or
“Let’s run that up the flagpole and see if it flies.” Try it
sometime —-she turns a lovely shade of red that matched
her hair once upon a time.

In 1989 Shauna decided to put her emotional drive to
good use and joined KAZY/Denver as an intern. Her skills
| were soon recognized, and she became Promotion Man-
| ager/receptionist, then spent four years as Promotion Di-
’ 8 rector. Deciding that her oxygen content was too low, she
Shauna Moran-Brown p|cked up and moved to San Diego, where the majority of
the city is at Sea level, and joined XTRA-FM (91X) as Mar-
keting Director in 1996. The following year she moved to Rock 105.3, and, over
the course of the next four years, developed A.D.D. from her Promotions Director

duties, rotating through San Diego's KHTS, KGB and KMSX.

In 2001 she was handed the reins to Rock 105.3, becoming PD/Promotion
Director, and two years later her quest to become Rock Mistress of San Diego was
complete when she took on the PD/MD role. To this day, she rules the city with a
gentle but firm devil-hotn hand sign.

Pragramming philesephy: “There are a few cliche sayings that actually de-
scribe my philosophy pretty well: Don't be afraid to trust your gut instinct; never
say never; work smarter, not-harder — you get more accomplished that way; and
what doesn't kill you only makes you stronger.” Having realized that her entire
work ethic is based on cliches, Shauna promptly short-circuited and was left twitch-
ing in her office chair.

What racks your warld? “Nice peopie, midgets and monkeys — but not in that
order.”

JIM FOX
Station Manager, KRXQ/Sacramento

Nickname: “Despite what | perceive to be generosity, the KRXQ sales depart-
ment calis me Dr. No.”

Vitals: Responding to a request for a bio, Jim sent his most recent resume,
which covered pretty much everything up to his time in
Ft. Wayne, IN. Being a relative newbie to Sacramento and
feeling that he'll be around for while, he hasn't gotten
around to updating the info. In fact, his exact comment
was, “The attached resume is as current as the last gig.
Hell, I just had a house built; | think I'll hang for a while.”
Clearly, Jim is not aware of our definition of optimism: a
PD who builds a house. No matter, his long years of ex-
perience will stand him in good stead.

Before moving to Cali Jim brought WBYR/Ft. Wayne Jim Fox
to national prominence. Before that he maintained his
reputation for greatness at WMFS/Memphis. No stranger to California, he also
assisted in the success of various stations in San Jose and Fresno. Jim put in
some quality years in Las Vegas as well. A typical radio gypsy, but one with great
credentials.

Asked for something about him that would surprise us, Jim said, “My first
concert was Styx and April Wine in 1978 at the Aladdin Theater in Vegas.” Wow,
we are not only surprised, but frightened teo.

Pragramming philosophy: “Develop and maintain an interactive sense of com-
munity. That feeling that makes listeners think, ‘If | tune away from this station,
I’'m not plugged in.” Place listener benefits first, create promotions that leave a
sting, play the hits, and accept the reality that today’s formula for success will
change.”

What rocks your world? “A great book.”
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Profiling the up-and-comers

By Carrie Hayward

As much as listeners love familiarity, the lifebiood of
the format is fresh blood. Here’s a handy crib sheet on
five bands to watch, so one day you can hrag that you
knew about these guys back in the day. Or at least back
in August.

HIGH HOLY DAYS

It's not often that bands jamming in the basements of abandoned houses go
anywhere besides the ookey, but Canada’s High Holy Days have turned their humble
beginnings into a promising rock career (plus the lead singers grandma, who
owned the house, didn’t press charges).

HHD was just a glzam in frontman Marc Arcand’s eye wher his high school
buddy bought a guitar and Arcand began singing along. “The crzative floodgates
opened and all these songs poured out of me,” he says. “it was a start.”

It wasn't until Arcand was in college and spending his spae time noodling
around on an acoustic guitar in the aforementioned basement that he created an
actual band. His then-girlfriend introduced him to drummer Jasan Guindon, and
the duo clicked. They rounded out the nascent lineup with acquaintances on guitar
and bass and recorde a four-song demo.

When three of those songs ended up in rotation on a local North Bay, Ontario
Rock station, HHD began packing clubs around town. The band needed members
who were dedicated to the cause, so Arcand and Guindon conducted an exhaus-
tive search that yielded ... a guitarist who was crashing on Arcand’s couch and a
bassist who'd never played bass before.

Guitarist Billy MacGregor joined when Arcand told him, “Either join the band or
look for a new couch.” Bassist Jeremy Galda had played guitar in several bands,
s0 when he was askec to join on bass, he says he “took a cool attitude in the jam
room and kept showir g up for practice.”

The newly solidified lineup scrounged money from friends, rekatives and credit
cards to record their debut album, Af/f My Real Friends, at Sanada’s famed
Metalworks studios. The title track soared up Canadian music and video charts,
leading to tours with Taree Days Grace, Default and HHD's Roadrunner labelmates
Theory Of A Deadman.

Now the band is ready to take on the U.S. “Welogged a ton of miles on the road
last year and played w:th some of our favorite bands,” Arcand says. “This year we
want to bring our message to the world. Our medium is the music, and we're
grateful to have the o portunity to do this.”

Although All My Real Friendsisn't due to be released in the States till Sept. 28,
the lead single, “The Getaway,” has been added by Active Rock WBSX/Wilkes

Barre. MD James McKay says, “! like it. it's got a groovy beat, and | can dance to
it. We like playing things thet rock and aren't the norm, and this one is two for
wo."

PILLAR

OK, we’re fudging a bit tc include a band that has sold 300,000 records in a
roundup of up-and-coming artists. But Pillar's latest album, Where Do We Go
From Here, marks the 6-year-old group’s departure from their rap-rock roots and
arrival as rock’s new consciece.

When singer Rob Beckley and bassist Kalel founded the group in Hays, KS,

they were more interested in constant touring and building a fan base than making
a splash on the Christian music scene. Their hard work paid off when an indepen-
dent radio promoter passed tt eir demo along to Flicker Records and the band was
signed.

Their 2001 debut, Above, established Pillar at radio and made them a name on
the club circuit, but it was 2)02's Fireproof, recorded with new guitarist Noah
Henson, that broke the group. leading to the 35-city headlining Underground Up-
rising Tour and spots on tours with Korn, Evanescence, Sevendust, Mudvayne and
Chevelle. Pillar also garnerec considerable press attention, which included the
inevitable scrutiny of their spiritually inspired message and approach as a band.

Where Do We Go From Hereis Pillar's response — and a refusal to conform to
others’ expectations. “The alb sm’s theme deals with being pulled at from different
directions and the people wh) always tell you who to be and what to do,” says
Beckley. “Because we are so fassionate about what we do, the passion took hold
of the songs we wrote.”

The album’s sound was inflLenced by the addition of new drummer Lester Estelle,
who, Beckley says, “really brought a breath of fresh air to the band, not to mention
his talent.” In addition to adding the funk eiements of Estelle’s style, the band also
shifted focus away from the rep vocals of previous albums in favor of a synthesis
of punk, hardcore and metal flavors. “When we started writing, | didn’t say, 'l don’t
want to rap on this record,” Beckley recently told Seven Balf magazine. “| love
those bands that incorporate rap into their sound, but when | was sitting there
writing, | didn’t feel any of that.”

What Beckley did feel was the need to actively engage listeners in the songs'
lyrical content without spoon-feeding them the answers. The album addresses
larger themes like warfare and addiction, as well as personal challenges, by set-
ting them in a universal context.

As Beckley told Seven Ball, ‘| feel like a lot of us are at a crossroads in our lives.
We've been jaded by the day-to-day, by life, just caught up in the grind. We've

Continved on Page 74
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WHO'S NEXT?

completely lost focus on what it is we’re ultimately supposed to be-doing. We hope
this record will spar< an interest in people's lives to seek the joy that we have.”

The single “Bring Me Down" has already sparked interest at Active Rock. It's in
heavy rotation at KDJE/Little Rock and growing at WNOR/Norfolk, WCCC/Hartford,
KRZR/Fresno and KICT/Wichita. KDJE PD Ken Wall says, “Pillar have a pretty good
following around Arkansas already, which could te attributed to the number of
church-sponsored colleges in the area. However, the listeners who are not aware
of Pillar's background like the song because it rocks.”

INSTRUCTION

Many would agre2 that what passes for punk today is but a pale imitation of the
genre’s rabid and raw beginnings, but until now not-ody was daing anything about
it. Enter Long Island’s Instruction. “We have someth ng to say, something that goes
beyond crying about not getting laid,” says vocalis® Arty Shegherd. “There’s a lot
more important stuff going on that needs to be tal<ed about, and our music is a
good way of getting that across.”

Shepherd's former band, Errortype: 11, dissolved when its guitarist traded in his
rock dreams for a tie and a steady paycheck. The remaining members — Shepherd,
bassist Adam Marinc and drummer Ti Kreck — mad= a new start in a big way when
they auditioned just one guitarist, acquaintance and founding member of Quick-
sand Tom Capone, and found an instant fit. Getting used to being in a band with one
of their heroes took a bit longer.

Instruction came
out swinging with a
demo and a showcase
gig in the U.K. The
prass went nuts, and
the band wound up
playing two legendary
British festivals. They
sold 5,000 copies of
their self-released EP
Great and signed a
deal with Geffen in the
U.5. —all in a mere
eight months.
Now, with the
single “Breakdown,”
Instruction are ready to conquer the U.S. — or at least beat the snot out of some
snot-nosed punks. “Funk rock, with bands like Good harlotte and Simple Plan, has
turned into benign, safe crap,” says Shepherd. "It may as well be boy-band music,
and that's not what punk is supposed to be about. I'm not here to play music that
people will immediately love; it has to be challenging. Where is the challenge in
giving people the same spoon-fed crap?”

Radio has already accepted the challenge. “Breakdown” is getting spins at WZZN/
Chicago, WAAF/Boston and KQRC/Kansas City, to name just a few, and a slew of
looky-loos are testing the track. As Shepherd told Stop the Pop before a show last
year, “The important thing is that we get a reaction, because, for me, that's what
punk rock is. | want a idiences to walk away thinking something different than what
they thought when they walked in.”

FUTURE LEADERS OF THE WORLD

The story of breakout =
band Future Leaders Of The
World is one of near
misses, second chznces
and a $10 psychic reading
that altered one man’s des-
tiny. Or maybe that’s just
the timeless story of rock
' roll.
Days after Phil Tayler,
the future leader of Future
Leaders, landed in Szn Francisco to start college and a band, the relative he was
staying with kicked him out. Tayler spent the next si» months living in and around

P

Haight-Ashbury Park while attending classés and working full-time. This extreme
character-building experience proved to be exactly what Tayler needed to kick-
start his career as a musician.

“It was a hard way to start out, but | wouldn't change a thing,” he says. “I met
a lot of different kinds of people: hippies, gutter punks, rappers, poets and artists
— all lost kids trying to make their own way. That’s when | started going to open
mikes and learned how to survive, which helped me develop my voice as
songwriter.”

At the same time, Tayler became more politically aware through his work
with a public-interest advocacy organization. His job collecting petition signa-
tures door-to-door allowed him to move into an apartment and begin focusing
on songwriting. After a year of fruitless searching for the right band to interpret
his material, Tayler moved to Los Angeles and continued to look for a band
while working for nonprofits.

He got his first break when he knocked on the door of potential petition signer
Sean Rivera, who also happened to be a member of the hip-hop group Az Yet and
the owner of a recording studio. Rivera ended up letting Tayler cut a demo, but the
opportunity almost came too late.

Tayler was out of money, without a band and about to return home to Buffalo.
He decided to spend his last $10 on a psychic reading. “| was ready to give up,
and | figured | didn’t have anything to lose,” he says. "l took a chance and went in
looking for guidance, and the pieces of the puzzle came together for me.”

The psychic told Tayler not to give up on his musical career and that April 16,
2001, would be the turning point in his career. Tayler didn’t think much of the
advice until he was walking home and began seeing posters for an April 16 Puddle
0f Mudd concert in Hollywood. Remembering that Puddle Of Mudd got their big
break when they made it backstage with a demo at a Limp Bizkit show, Tayler
decided to take the same tack.

After scamming a ticket and sneaking backstage, he struck up a conversation
with Epic Records A&R guy Mike Flynn. Tayler sent Flynn his demo, and Flynn
secured the cash for Future Leaders to record a three-song studio demo. Tayler
eventually did have to return to Buffaio for lack of funds, but he was abie to put a
band together there, and the newly minted Future Leaders Of The World drove
back to L.A. to record the set that eventually got them signed to Epic.

Their first single, “Let Me Out,” is currently scaling the charts at Active Rock
and Alternative. “To write this album, | drew on the music, people and experiences
that have influenced me along my personal journey and helped bring me to this
point in my life,” Tayler says. “The songs represent those defining moments when
we decide to let the world happen to us or stand up and fight for what we believe
is right.”

MODERN DAY ZERO

Like Instruction, St. Louis’ Modern Day Zero rose from the ashes of another
band. As the band Mesh, the group got its start playing for U.S. troops at home
and abroad. Their first EP, 1998's Ripple Effect, sold 10,000 copies, and their
2001 debut album, Lowercase, got the band national attention with its first single,
“Maybe Tomorrow.”

Mesh caught the interest of a few record companies but ended up signing with
the Label, a new venture of successful management company the Firm. “Maybe
Tomorrow" made the top 20 on the Active Rock and Aiternative charts, and the
video lodged on MTV2's playlist. And then the Label folded.

The band has regrouped with a new name and a new lease on life in the form of
the album Coming Up for Air. The first single, “Sick Inside,” gained early support
from hometown Alternative KPNT/St. Louis, and the song is making headway at
Active Rock with help from WLZX/Springfield, MA; KRZR/Fresno; and WBYR/Ft.
Wayne, IN. Says WLZX PD Neal Mirsky, “Not since Puddle Of Mudd's ‘Control’
have | been so sure of a hit on first listen. Modern Day Zero's ‘Sick Inside’ is a hit
—end of story.”
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‘Passion’ is tattooed on their foreheads

We asked a variety of the format’s up-and-comers “What
makes you a force to be reckoned with?” After getting over
their initial concern about not wanting to seem like they
were bragging (at our insistence), they rose to the occa-
sion. Their answers tell us why we should keep an eye on
them.

‘PORNO BRAD' STENNETT
Asst. PD, KWHL/Anchorage, AK _

| was lucky enough to learn from one of the best — Larry §
Snider. Most PDs will only teach you what you need to know to
do your job. Larry taught me what | needed to know about the |
business, the industry and everything that goes aiong with it,
both good and bad.

I'm new to the business (five years), which gives me a fresh
perspective. I'm not committed to old ideas and old ways of
doing things — not that there is anything wrong with that. |
work for a company, Morris Communications, that supports its staff and the ideas it
has.

| can't stress this enough: | love my job. Rock has always been a part of my life, so
to work with something | love so much makes things much easier and much more
enjoyabie. Before | got into radio | was in construction and listened to the radio 12
hours a day, which gave me a good idea of what listeners want and don't want.

I'm not afraid of saying, “Yes, let's give that a try,” or, “Hell, no00000.” | don't
think I'm always right or that my way is always the right way. | like to talk to the staff
to see what they think and what ideas they have.

Did | mention that | love my job?

THE DUDE ¥
MD, WEBN (The Frog)/Cincinnati :

| guess the thing that most makes me a force is standing on a
the shoulders of The Frog. Being a part of WEBN staff, with the '.

experience and passion that they have, has been a crucial part r - \

‘Parno Brad’
Stennett

of my development in this industry.

Another thing that makes me a force is my personal pas-
sion and work ethic. | believe success can be found in persis-
tence. | never give up. | also find strength in the relationships that | have worked to
establish. You are nothing without the right people in your corner.

Try not to bitch — it could be worse. | do my best to try to maintain a constant
mental attitude fixed on success. | also do my best to understand what is right for the
station and for the people around me and then try to make it better. | will always bieed
green. | run most of my life on risk, and | realize that between goals and success is a
thing called life that needs to be lived and enjoyed.

Oh, yeah, not to mention that I'm a three-peater as R&R Rock Music Director of
the Year.

JACK PAPER
PD, KMRO/Modesto, CA
For me, it comes down to one word: passion. When it comes
to radio, | have passion, and it's my goal to spread that to
anything or anyone who gets involved with my station. KMRQ
is successful because I've surrounded myself with people who
(like me) have a huge passion for what we do. We live, sleep,
eat and breathe Rock radio. | have a lot of creativity in my

The nude

Jack Paper
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mind about what | believe makes a great radio station, but what | do most of the
time is rely on my staff to broaden that creative energy into a force to be reckoned
with. So far, so good.

JAY NUNLEY
PD, WRVC/Huntington, WV

The first reason | am a force to be reckoned with is that |
am a very large man from the coal fields of West Virginia,
where fighting dirty is taught in kindergarten. Also, | own
numerous firearms. v

Now, that | have given you the requi§ite Rock-rédio - ay Nunley
smartass comment (| can't have my long-hair brethren think-
ing I'm a sellout), | can actually answer the question.

The biggest reason is passion. | get off on it. It can be one of my hero stations,
like WEBN/Cincinnati and WAAF/Boston, or it can be littie o' WRVC here in Hun-
tington, WV. A great Rock station is something that | cherish and enjoy more than
almost anything else. | love radio in general, and | specifically love Rock radio. |
love the radio people who gravitate to the Rock formats. | love the listeners who
gravitate to the Rock stations. The music is a huge part of it. The maverick nature
of Rock radio is an even more important component for me.

Doing this is not only my profession, it’s also my hobby, my obsession, my
addiction and my ultimate passion. This love leads me to put everything | have
into it — biood, sweat, tears, energy, time and soul. When love is your motiva-
tion, you can move mountains.

The worst day you can possibly have deing my gig still beats the best day you
can have working in a cubicle or lifting heavy shit for a living. On the good days
there is nothing better.

Another reason I'm a force is that, over the years, I've learned how to avoid
burnout. When you care as much as | do, it is very easy to allow all the little
problems and minor defeats and the daily grind to use you up. You have to give
yourself enough time to recharge your battery. It's vitally important to your men-
tal and spiritual weli-being to have a real life outside of your radio station or
cluster. Your performance and creativity suffer greatly if you don’t do this.

| also spend real time coaching my airstaff and making sure they know as
much as possible about what we are doing and why. All but one of my air talents
is a straight-up rookie. This is their first full-time radio gig. | do everything | can
to show them how to eliminate bad radio. More important, | spend time reinforc-
ing and rewarding the good radio they do.

Finally, I'm an information, knowledge and wisdom junkie. There is always
more to learn. There is always a way to get better. I'm constantly seeking more or
better ways to make that one-to-one connection with listeners. | want to know
everything possible about how people use my radio station and where and when
they listen. | want to know their expectations and how to fulfill them.

If t really am a force to be reckoned with, those are the reasons.

CHRIS SARGENT
PD, KFLY/Eugene, OR

Passion and people are what make me a force to be
reckoned with. I'm very passionate about the day-to-day
operation of all our stations and the people who work for
them. | try to surround myself with excellence because
there is no way that | can get all the answers. I'm not afraid
if a part-timer has a better answer than me. It's my job to
look at the information and make the best decision, but
having an open door and an open mind can help you accomplish great things. As

Chfis Sargent

Continued on Page 78
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long as you have your eye on the big picture, all the little things your staff brings you
can be a big help.

We have some of the best people here. 1 try to spend as much time listening as |
do teaching. There is nothing worse than a PD who says, “Because | said s0.” How
do you expect your talent to learn or grow? | expect and demand that my staff
understand the three P’s that Joel Burke at KYGO/Denver taugkt me: pride, passion
and purpose. As long as the staff is thinking along those lines, I'm more than willing
to fisten.

In today's consolidated radio industry it's critical that we keep our local staffs
energized. Intoo many cases | have seen excellence and creativity stifled because of
the feeling that the big arm at corporate wili not like it. My approach is simple: I'm
the captain of this ship, | had my orders when | put to sea, and it's my job to win.
Bottom line, | try to keep it fun for my people and myself.

To our competition, you ain’t seen anything yet!

FRANK PAIN
PD, KEYJ/Abilene, TX
KEYJ has-a playlist as tight as a frog’s ass, a listener base
that’s as dedicated as Carmen and Dave and a staff that { would
put up against any major-market airstaff any day. Top that
with an attitude that would make any WWE wrestler pee him-
self, and you‘ve got the essence of KEYJ. In the immortal " x
words of my GM, Dale Harris, “It’s cool to be rock!” KEYJ is Frank Pain
definitely a force to be reckoned with. We aren’t going to take
over Abilene, we're going to own the world. Simply put, we are confident and proud.
As far as myself? Get out of my way! The quicker you do, the easier it is on all of
us. Take it from my former PD Randy Jones: “Some people think it's the intoxicants,
some have been bludgeoned into believing that it's his sexual prowess, but mostly
it's delusional visions of grandeur due to being dropped on his head as a small child.
And, of course, the obvious: because everything that’s happened to him, both self-
inflicted and due to just plain bad luck, would've killed any mor-al man.”

JAY SLATER
PD, WXMM/Norfolk
The biggest force at this radio station is that it's shiny and
new. The audience is sampling us, and we can attribute a lot |
of the success we had in the spring book to that. I've been in |
situations where my station was dominant, and it’s amazing
how easily you can become complacent, almost feeling that | .
the audience owes it to you to listen. Jay Slater
Understanding how little attention people actually pay to
the radio is also important. They seem to notice it most when it doesn’t work — kind
of like when you flip on a light, and it doesn’t come on. That's when you think about
light bulbs and the electric company. Don't become so big for your britches that you
lose sight of that. Good Lord, did | just say “britches”?

SCOTTY STEELE
MD, KXRX (97 Rock)/Tri-Cities, WA
What makes me a force to be reckoned with? Reckon? |
That's my type of language, especially in the desert of bum-
fuck Washington. | come from the school of do whatever it '_
takes to get the job done. Whether it's underneath our build-
ing, running wire for engineering, or harassing record reps -
for product, I'm here for our five Clear Channel stations, not _Scotty Sft;el-e
just 97 Rock. If my job/hobby takes five hours a day to com-
plete, cool. If it takes 18 hours, cool. Just as long as | get my allowance at the end of
two weeks. With what | know about this job, I'll be among the higher-ups of Clear
Channel sooner rather than later.

ol 1)

‘l ;&: WH os I@@@Kl
-
PD, KBZS/Wichita Falls, TX

IN

Patience. Planning. Passion. People. They all start with
“P,” and that makes them easy to remember.

Patience enables a programmer to keep the hysteria at a
minimum, to think about a situation and to take action with-
out being rash or hurting your product.

Planning ensures that what you are doing is the most
important thing to be done.  really believe in the theory that Liz Ryan
you do one thing, complete that task and then move on. Take the time and focus.
That will give you the time to do what must be done, what should be done and
even some things you would like to do.

Passion is nothing more than wanting what you are in charge of to be the best
that it can possibly be and doing anything you can to make that happen. | don’t
mind competition, but my focus is not on what other stations are doing as much
as it is on what our stations are doing. If you are a force to be reckoned with, you
have to have the best product. Without that, you are a flash in the pan.

If any one thing defines why | am a force to be reckoned with, it would be the
people who surround me and are 100% dedicated to our mission. From our GM to
my OM to my Asst. PD to the sales team, we work hard to find compromises, to
be respectful of each other and to further the cause of good and winning radio.

| guess the last thing that makes me a force to be reckoned with is ... | have
fabulous hair.

PAUL OSLUND
PD/MD, WAMX/Huntington, WV

Off the top of my head, | would say that what makes me ;
a force to be reckoned with are my killer set of pipes, my
unique point of view, my encyclopedic knowledge of mu-
sic, the way | bring the music to life on-air, my creative
copywriting skills, my relentless work ethic, my unquench-
able thirst for live music and my cool on-air name (0zz)!

Seriously, I'm just a guy who likes to rock out and knows
that he’s lucky enough to be able to do it for a living. | just do whatever it takes to
get the job done.

I'd say I'm good at making sure the “cool” listeners don't feel alienated while
we cater to the masses. | make sure we’re aware of how corporate we have to
sound, then | make sure we don’t sound quite that corporate.

I've tried to get the local scene the respect it deserves. We took the idea of the
hourlong weekend block of local rock and expanded it. We started featuring a
local band every night at a certain time. Two other stations on the dial have ripped
that idea off, so for that reason it might be the best idea I've come up with.

Paul Osiund

Last but not least, I'd like to thank the following people for making Who Are You a

reality.

R&R Alternative Editor Max Tolkoff for his huge contribution.

R&R Associate Radio Editor Keith Berman for helping way more than an intern would.
R&R Managing Editor Richard Lange for managing this stuff.

R&R Design Director Tim Kummerow for, well, directing.

R&R Designer Glorioso Fajardo for the cool artwork.

All of our advertisers and sponsors.

You, our readers.

“TWWW americanradiohicstory com
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New album THE CURSE: 80,000 scanned
in the FIRST MONTH of release!!!

Last album 120,000 scanned total. ..
80,000 of those since the first of the year!!!

The fastest breaking new rock band in America.

Early adds at KCXX, Riverside, and KISW, Seattle,
are fueling Soundscan BIG TIME in those markets.

On Ozztest NOW. National headlining tour this fall.

A perfect night time record. .. it reacts!!!
“Slipknot meets Ratt”’!!! Nixon, WQXA

s HEAD i
| h-" D h VICTORY

RECORDS

Add Date:

August 17

“I've never seen a record request as fast or research for as long as ‘Beautiful Night,” and | expect ‘Shadow’
to do the same thing. If you missed the boat the first time, here’s your chance to redeem ycurself.”
Melody Lee, PD, KROX/Austin

“The most underrated record of the year.”
Lenny Diana, PD, WEDG/Buffalo
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o August 13, 2004
ARTIST TITLE LABEL(S)

VELVET REVOLVER Slither (RCA/RMG)
NICKELBACK Feelin’ Way Yoo Damn Good (Roadrunner/IDJMG)
THREE DAYS GRACE Just Like You (Jve/Zomba)
ALTER BRIDGE Dpen Your Eyes (Wind-up/
SHINEDOWN Simple Man (At/antic)

JET Cold Hard Bitch (Atlantic)

LINKIN PARK Breaking The Habit (Warner Bros.)
SALIVA Survival Of The Sickest (/siand/IDJMG/
SEETHER fIAMY LEE Broken (Wind-up)

CROSSFADE Cold (Columbial

SHINEDOWN 45 (Atiantic)

JET Rollover D.J. (Atlantic)

SLIPKNOT Duality (RoadrunnedIDJMG)

BREAKING BENJAMIN So Cold (Hollywood)

VELVET REVOLVER Fall To Pieces (RCA/RMG)

VAN HALEN It’s About Time (Wamer Bros.)

PAPA ROACH Getting Away With Murder (Geffen/
GODSMACK fIDROPBOX Touche (Republic/Universal)
METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
TESLA Words Can’t Explain (Sanctuary/SRG)

KID ROCK | Am (Top Dog/Atlantic)

RUSH Summertime Blues /Anthem/Atlantic)

FUTURE LEADERS OF THE WORLD Let Me Out /£pic/
PUDDLE OF MUDD Spin You Around (Geffen)
EARSHDT Wait (Warmer Bros.)

CHEVELLE Vitamin R (Leading Us Along) /Epic/
SWITCHFOOT Meant To Live (Red Ink/Columbia)
HOOBASTANK Same Direction //slanc/I0JMG)
LOSTPROPHETS Wake Up (Make A Move) (Columbia)
BLACK LABEL SOCIETY House Of Doom (Spitfire/

i
M
653
567
533
526
482
374
364
358
335
305
275
261
248
23
223
219
198
198
193
193
166
162
161
134
131
18
102
99
87

bt
+9
+35
+54
+85
+30
+24
442
-9
+9
+8
53
+19
+26
+21
+96
42
+11
+38
+12
+22
17
-30
+33

+101
+5
+3

-3

2

aUbipkce
{00)
33936
30854
25765
16892
19651
23440
14363
11952
18504
10435
17651
10758
8384
8661
12875
13979
8105
6275
3245
7230
5550
7203
3402
7491
4599
4023
2886
2648
2297
6559

WEEKS ON TOTAL STATIONS!
CHART ADDS

17
15
16
7
9
27
8
8
15
14
34
6
14
10

u—y

2710
2710
26)1
26/D
26/0
26/0
191
2210
15/0
18/0
21/0
24)0
13/0
1310
2113
1710
18i2
18j2
21/0
14)0
16/0
14)0
14)0
15/0
13/0
1611
30

11j0
8j0

7D

POWERED[:}

MEDIABASE

Most Added*

www.rradds.com

ARTIST TITLE LABEL(S) ADDS
GREEN DAY American Idiot (Reprise/ 14
VAN HALEN Up For Breakfast (Warner Bros.) 8
VELVET REVOLVER Fall To Pieces (RCA/AMG) 3
GODSMACK fIDROPBOX Touche /Repubic/Universal) 2
PAPA ROACH Getting Away With Murder (Geffen/ 2
SILVERTIDE Ain't Comin’ Home L/AMG/ 2
A PERFECT CIRCLE Blue (Virgin/ 2
MEGADETH Die Dead Enough /Sanctuary/SRG) 2
SCOTT STAPP Re-learn Love /Wind-up/ 2

Most

IncreasedPlays —

— ToTAL
ARTIST TITLE LABEL(S) INCREASE
CHEVELLE Vitamin R {Leading Us Along} /Epic/ +101
VELVET REVOLVER Fall To Pieces /RCA/AMG) +96
ALTER BRIOGE Open Your Eyes (Wind-up/ +85
GREEN DAY American Idiot (Reprise/ +80
THREE DAYS GRACE Just Like You (/ive/Zomba/ +54
VAN HALEN Up For Breakfast (Warner Bros.) +43
LINKIN PARK Breaking The Habit /Warner Bros.) +42
GODSMACK fIDROPBOX Touche /Republic/Universall +38
SILVERTIDE Ain't Comin’ Home (JAMG/ +36

NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG) +35

Most

30 Rock reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks., Songs ranked by total plays for the airplay week of
8/1-8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

Played Recurrents ...

ARTIST TITLE LABEL(S)

TOTAL
PLAYS

number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.

New & Active

GREEN DAY American Idiot (Reprise)

Total Plays: 80, Total Stations: 15, Adds: 14
SILVERTIDE Ain't Comin’ Home (/AMG)

Total Plays: 80, Total Stations: 10, Adds: 2
THORNLEY Easy Comes (Roadrunner/lDJMG/
Total Plays: 67, Total Stations: 8, Adds: 1

A PERFECT CIRCLE Blue (Virgin/

Total Plays: 65, Total Stations: 9, Adds: 2
MEGADETH Die Dead Enough (Sanctuary/SRG)
Total Plays: 65, Total Stations: 8, Adds: 2

TANTRIC After We Go (Maverick/Reprise)
Total Plays: 57, Total Stations: 5, Adds: 0
VAN HALEN Up For Breakfast (Warmer Bros.)
Total Plays: 50, Total Statiors: 11, Adds: 9
12 STONES Far Away (Wind-up/

Total Plays: 43, Total Stations: 4, Adds: 0
BURNING BRIDES Heart Full Of Black (V2/
Total Plays: 36, Total Stations: 4, Adds: 0
DROPBOX Wishbone (Re-Align/Universal)
Total Plays: 25, Total Stations: 3, Adds: 0

Sangs rantked by total plays

AUDIOSLAVE ! Am The Highway /lnterscope/Epic) 238
LINKIN PARK Lying From You (Warner Bros.) 225
THREE DAYS GRACE (| Hate) Everything About You {/iveZombal 213
NICKELBACK Figured You Out (Roadrunner/I0JMG) 199
GODSMACK Running Blind (Republic/Universal) 189
TRAPT Headstrong (Wamer Bros) 187
HOOBASTANK The Reason fisknd/0/MG/ 172
DROWNING POOL Step Up (Wind-up/ 161
AUDIOSLAVE Show Me How To Live dinterscape/Epic/ 159
LINKIN PARK Nusmb (Warmer Bros.) 154

Detailed station playlists for all R&R
reporters are available on the web at
www.radipandrecords.com.

Reporters
-——-—-J
KZRR/Albuquerque, NM* WBUF/Buffalo, NY* KFLY/Eugene, OR WOHAMomistown, NJ* KUFO/Poritand, OR*
O 0y PO b Pt QMPD: Crs Spant POAID:; Tore Corr OMPO: Dove memy
PO: PO Mty APOAD: o8 Ry N Tim Do 3 GREDI DAY APOAID: Oon Bt
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0 CargLim 13 GREEN DAY Ot Py S m._ :“._I..;_
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% o
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S VNN KNBN/C:RI!S Christi, TX 0 Ml Mty 0 Sana Tho Pl Ty
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GREEM DAY APOME Myis Movtow VAN
Lo e WROV/Roanoke, VA®
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KIOCBeaumont, TX* KLAQJE) Paso, TX* K2ZEMedtord, OR e s ou oo
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WKLT/Traverse City, Ml
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MEDIABASE

*Monitored Reporters

48 Total Reporters

30 Total Monitored

18 Total Indicator

Did Not Report, Playlist Frozen (3):
WMTT/Elmira, NY

WWCT/Peoria, IL
WXRX/Rockford, IL
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New 93X/Mm‘i1upoils' .
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63 000 copies scanned in7 weeks'
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i 81 ot 84, S\Q* Oven Fresh
iy A & ' 45 ity BEST BIIY Tour thls fall!
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Subscribe to the most comprehensive and up-to-the-minute coverage
of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R: The Industry’s Newspaper
SAVE OVER 25%! ! e
R&R’'S INDUSTRY VIP PACKAGE IS $44500 » R&R Today: The Industry's Leading Daily Fax

(Regular rate $595.00)
e R&R’s Today’'s News

E-mail updates of breaking stories

Y « The R&R Directory
The most comprehensive resource guide available

E-mail R&R at: FAX Credit Card Payments To:
moreinfo@radioandrecords.com  310-203-8727
Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
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s2 | ¥ DACTIVE ROCK TOP 50 POWERED[TT
il
o’ N, August 13, 2004 MEDIABASE
BB e B W A ER 9| Most Added”
f o THREE DAYS GRACE Jus? Like You (Jive/Zomba) 1934 +26 97405 19 60{0 T T
. é CROSSFADE Cold (Columbia) 1839 17 85733 28 6110 ARTIST T [eAcE: o) —
BREAKING BENJAMIN So Cold (Hollywood) 1764 +108 79659 16 6111 GREEN DAY American Idiot (Reprise/ P
3 4 VELVET REVOLVER Slither (RCA/RMG) 1644 -192 82481 18 6010 HELMET See You Dead (/aterscope/ 17
6 6 LINKIN PARK Breaking The Habit (Warmer Bros.) 1608 +122 72826 9 5910 KILLSWITCH ENGAGE The End... (Roadrunner/IDJMG) 14
5 6  SLIPKNOT Duality (Roadrunner/!\DJMG) 1604 A7 74975 17 60/0 g::\',‘it’&"'v!’ﬂ ’@';/(L ine Us g (i ‘:
q q itamin eading Us Along) (£pii
7 o SALIVA Survival Of The Sickest (/siand/IDJMG) 1421 +49 68797 9 600 VELVET REVOLVER Fall To Pieces (RCA/RME) 8
9 e ALTER BRIDGE Open Your Eyes (Wind-up/ 1319 +106 63908 8 59/0 VAN HALEN Up For Breakfast /Waraer Bros.) 8
8 0 SHINEDOWN Simple Man (At/antic) 1293 +50 53739 1" 8511 SCOTT STAPP Re-learn Love (Wind-up) 7
12 D PAPA ROACH Getting Away With Murder (Geffen/ 1120 +95 47214 5 61O f'“"'”":‘c“"g' c':;"""' :1“"}9 (/RMG) §
13 @  EARSHOT Wit (Warner Bros) 1093 +77 41070 15 60/0 AR LA B 7 5
14 (D FUTURE LEAGERS OF THE WORLD Let Me Out /Eic/ 983 +104 33334 10 5900 Most
10 13 NICKELBACK Feelin’ Way Too Oamn Good (Roadrunner/G/MG) 872 a4 15w | Increased Plays
n 14  SEETHER fJAMY LEE Broken (Wind-up/ 951 -108 43753 19 450 [on
19 @ JET Rollover D.J. (At/antic) 839 +72 33928 6 5311 ‘E‘:'TE'S‘;E‘:“: ;weus; AT e '”c"“s;
. LE Vitamin R (Leading Us Along} (Epic. +42
21 @ GODSMACK fIDROPBOX Touche lﬁepubllc/Umverst?I/ 817 +94 33376 4 5612 VELVET REVOLVER Fall To Pieces (RCA/AMG) 4319
17 @ LOSTPROPHETS Wake Up {Make A Movel (Columbis) 817 +35 26831 11 5510 | GaceN DAY American Idiot (Reprise) 283
18 @ HOOBASTANK Same Oirection {/sland//0JMG) 802 +24 26894 1" 510 A PERFECT CIRCLE Blue (Virgin) +230
16 19 PUDDLE OF MUDD Spin You Around (Geffen/ 770 25 29243 11 430 U::""‘ P&"é‘ Breskinu T’hﬁe H;bit M%%m +:IZ§
. . THORNLEY Easy Comes (Roadrunner) +
15 20  METALLICA Some Kind Of Monster (Elektra/Warner Bros.] 756 42 26113 7 60j2 BREAKING BENJAMIN So Cold (Halywaod) +108
22 @ NONPOINT The Truth ﬂﬂVﬂ/ 695 +30 18869 8 52,0 ALTER BRIOGE Upen Your Eyes /mlld-llﬂ/ +106
27 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 679 +319 37521 3 5718 FUTURE LEADERS OF THE WORLD Let Me Cut (Epic/ +104
28 @ A PERFECT CIRCLE Blue (Virgin/ 588 +230 19570 2 53I5 PAPA ROACH Getting Away With Murder (Geffen/ +35
48 @  CHEVELLE Vitamin R (Leading Us Along) (Epic/ 554  +427 25999 2 598 Most
23 @ TANTRIC After We Go Maverick/Reprise) 434 +1 14283 10 350 |Pla yed Recurrents
24 @ PILLAR Bring Me Down (Flicker/EM! CMG/Virgin} . 430 +35 9662 7 351 TOTAL
P ARTIST TITLE LABEL(S) PLAYS
25 27 KID ROCK | Am (Top Dog/Atlantic) 380 5 10387 10 3m JET Cold Hard Bitch Atlantic) n2
26 28 MONSTER MAGNET Unbroken (Hotel Baby} (SPV USA) 315 47 10810 10 3UO | \NKiN PARK Lying From You (Warser Bras) 689
@ GREEN DAY American Idiot (Repn'se/ 289 +283 21190 1 49/46 DROWNING POOL Step Up (Wind-up/ 585
35 €D SKINDRED Nobody fava) 289 +72 4605 3 33 ::'c""(:f:xlcﬂx‘? Mf/:ﬂ;if/ Y :g
gured You ut (Hoadrunner
30 @ BURNING BRIDES Heart Full Of Black /V2/ 287 +10 6456 8 2810 GOOSMACK Re-Align (Republic/Universal) 190
34 @ COHEED AND CAMBRIA A Favor House Atlantic (Columbra) 278 +54 4114 6 2814 A PERFECT CIRELE The Outsider (Virgin/ 490
29 33 SKILLET Savior (lava/ 278 -80 9736 16 2710 INCUBUS Megalomaniac (£pic/ 452
3 34 FEAR FACTORY Archetype fLiguid & 284 15 5417 " 230 THREE DAYds GRACE (I Hal;) Ev;rylhing... (Jive/Zomba) 434
33 € HIVES Walk diot Walk (iterscope) 235 45 563 7 ggp | ‘AP Headstong amerfes] o
36 € DAMAGEPLAN Pride (Elktra/Atiantic) w2 s s an | New &Active — .
[Pebut>
[Bebur> @ THORNLEY Ea?y, Come.s ,lﬁnatlrunner/lﬂJMG/ 220 +113 37123 1 28/0 INSTRUCTION Breakdown (Geffen)
47 € SILVERTIDE Ain't Comin’ Home (/AMG) 21 +80 14760 2 236 Total Plays: 106, Total Stations: 15, Adds: 2
44 € MEGADETH Die Dead Enough (Sanctuary/SRG) 208 +1 7350 2 %4 IT(URINPYIord guzn ITEpicI/ S 4 nds 14
. otal Plays: 92, Total Stations: 14, Adds:
39 @ 12 STONES Far Away (Wind-up) 183 +25 2870 2 2212 FALL AS WELL Lazy Eye Universal
32 41  INCUBUS Talk Shows On Mute (Epic/ 180 -55 5738 15 1710 Total Plays: 75, Total Stations: 9, Adds: 0
38 @ LETTER KILLS Oon't Believe island/iDJME) 169 +7 2162 4 210 KILLSWITCH ENGAGE The End Of Heartache (Roadrumen/i0JMG/
@ . 67 33 3199 5 140 Total Plays: 53, Total Stations: 18, Adds: 14
46 LACUNA COIL Swamped (Century Media) 1 + TONY C. AND THE TRUTH Litte 8it More fava/
40 @ KITTIE Into The Darkness fArtemis) 183 +6 3N 4 19/0 Total Plays: 45, Total Stations: 6, Adds: 0
. K KILLRADIO Do You Know (Columbial
37 45  FINGER ELE'VEH Stay. In Shadow /l?’mdwp/ 156 32 3210 10 1710 Total Plays: 43, Total Stations: 9, Adds: 3
50 @ INCUBUS Sick, Sad Littie World (Epic/ 136 +22 5023 2 700 SCOTT STAPP Relearn Love (Hind-ag)
43 47  STRATA The Panic (Wind-up/ 131 17 2267 6 150 Totlal lél;vs: 41{ To[t’al jt;tions: 8, I)dds: 1
. . , HELMET See You Dead flaterscaps,
45 48  STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprise) 128 -8 31 2 30 Total Plays: 34, Total Stations: 18, Adds: 17
@ DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope) 116 +10 k171 1 20 VAN HALEN Up For Breakfast (Warner Bros./
49 50 MOMENTS IN GRACE Stratus (Atlantic/ 113 3 1540 2 12 Total Plays: 18, Total Stations: 8, Adds: 8
61 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays A I A
for the airplay week of 8/1-8/7. Bullets appear on songs gaining plays or remairing flat from previous weak. If two songs are tied in total plays, the song Detailed station P_'ayl's's for all R&R
with the larger increase in plays is placed first. Songs below No. 20 are moved %o recurrent after 20 weeks on the chart. Most Added is the total number reporters are avaiiable on the web at
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. www.radipandrecords.com
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. = a

Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004, R&R, Inc.
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MAx TOLKOFF

mtolkoff@radioandrecords.com

PART ONE OF A Two-PART SERIES

The Art Of The Convention

ALTERNATIVE

Everclear frontman goes to the DNC as a delegate

Compared to the many items of dubious benefit that
Everclear frontman Art Alexakis has ingested over the
years, his current seven-cigar-a-day habit seems prac-
tically healthy. The distinctive “swick-snip” sound of
a metal wheel scratching against flint was audible
over the phone when I caught up with Art in the
middle of Day Two of the Democratic Nationa! Con-

vention in Boston.

Art was putting flame to one of
the sacred seven as we tried to fig-
ure out the best way to chronicle his
adventures in the steamy summer
heat of New England. | suggested
that he could just drop a paragraph
a day into the e-mail bin, but that
was way too organized and focused
for the man who gave our format
some of its best songs. It had to be
mote spontaneous — a memory riff,
if you will, that captured the flavor
of the moment. After all, isn't that
what I was looking for: a snapshot
of a great American tradition
through a rock ‘n’ roll lens?

Art knew more about what |
wanted than I did. Who was I to ar-
gue? We finally agreed on a sort of
Q&A, daily-diary approach. I would
ask questions, and Art would make
hisbrain cells do a little dance about
each day’s events. This was a work-
ing trip for Art. He was actually a
Kerry delegate representing, with
five others, Oregon’s 3rd Congres-
sional District, making him one of
59 delegates representing the state.

The 3rd is Oregon’s most urban-
ized district. It is made up of Port-
land east of the Willamette River,
Portland’s eastern suburb, the rest of
eastern Muitnomah County and
portions of northern Clackamas
County. Politically, the 3rd is solid-
ly Democratic. Because Oregon is
considered a swing state this year,
the delegates got prime seating at
the convention, along with the del-
egates from Ohio, lowa, Minnesota,
Pennsylvania and New Mexico. Of
course, the very best seats — front
row, center — went to the host state
of Massachusetts.

Got all that? OK, let’s begin.

R&R: Give s the rock ‘v’ roll per-
spective. First, have you ever been to one
of these before?

AA: ['ve only been to one other
convention, and it was the 1996 Re-
publican convention in San Diego
that nominated Bob Dole and Jack

Art Alexakis

Kemp. | went there as a reporter for
MTV. They had offered to send me
as a co-anchor to the Democratic
convention in Chicago, but that
seemed boring to me. That seemed
like a pure Clinton lovefest. Not that
I wasn't supportive of that, it's just
that | wanted to go where there was
going to be some confrontation.

And [ got it. I wanted to see riot
police and barbed wire and people
buming effigies, and | saw that the
first day. There was this huge barbed-
wire fence with all these riot police
behind itand Act Up buming effigies
of Bob Dole. 'mlike “Wow, poor Bob
Dole. He didn’t need to be burned.”

R&R: Did you go to the 2000 con-
ventions? Either one?

AA: | sat that out. Well, I didn't
sit it out, exactly. | was raising mon-
ey for local representatives in Ore-
gonand raising money for Al Gore.
That was really frustrating. 2000 is
the reason I'm here. I feel like we all
have to do everything we can to
make things happen the way we
want them to happen. If you don’t
like it, you can’t bitch about it if you
didn’t do anything. So I'm very in-
volved in my community this year,
and | got elected as a delegate. That
was actually a lot more work than
thought it was going to be.

R&R: What did you expect the con-
vention would be like, and what was the
reality?

AA:T've gone through some seri-

ous, hard personal stuff in the last
year, with a divorce and getting out
of my record label and a lot of other
things. Things are coming around
now and starting to get a lot better,
but a lot of what I've learned about
not getting disappointed is not hav-
ing expectations. I go into every new
situation and just try to be in the
moment and experience it.

To be honest with you, the image
that’s been burned into my mind of
a political convention goes back to,
like, the 70s, even back to Mr. Smith
Goes to Washington and stuff like that,
where it’s a big, smoke-filled arena
with people yelling at each other
and fighting to get their candidates
nominated. But it’s not that free-
form or that exciting.

It's exciting in a different way. It's
very controlled. The Democrats
have learned from the Republicans,
and they have become masters at
showing the images they want to
portray. That's part of their plan to
beat the Republicans. They're beat-
ing the Republicans at their own
game, and it’s really pissing the Re-
publicans off.

R&R: Let's get specific for a moment.
What is your responsibility as a dele-
gate? Wihat are the delegates from eaclt
state obligated to do?

AA: There are obligations to be at
your delegation’s breakfast and to
go to certain caucuses, but for the
most part it's just to be there, to be
supportive and to vote on the nom-
ination.

R&R: What happened on the first
day, Monday?

AA:1woke up and | went down-
stairs, and | was typically rock n’
rolt: officially and fashionably late to
my first delegate meeting. ! was told
that it was at 8:30am, and it was ac-
tually at 8am. Of course, I showed
up at 8:45am, so there were no more
scrambled eggs for Art. I got a little
something to eat; | was very Atkins
diet, whether I liked it or not. No
potatoes left, so I got some ham and
some fruit, and I sat down. They
actually pulled me up onstage. 1 had
been up late the night before be-
cause I got in Sunday and went to
the Oregon delegation welcome par-
ty,and then ] went toa Rock the Vote
party.

R&R: Were you recogttized at the
Rock the Vote party?

AA: Of course. | mean, [ get rec-
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“The Democrats have learned from the
Republicans and have become masters at
showing the images they want to show.
They’re beating the Republicans at their
own game, and it’s really pissing the

Republicans off.”

ognized everywhere, whether I like
it or not. That was basically a great
big rock show and party. Rev. Al
Sharpton was there, Mission Of Bur-
ma played, and it was pretty cool. I
don’t drink, so I get really bored at
parties. I split about midnight.

On Monday I went to an Oregon
delegation. By the way, Sunday,
Monday and Tuesday I had VHI
sending a camera crew around with
me. So the first thing I did on Mon-
day was drive around with them
and kind of set up being in Boston.
I talked to a few people on the street.

“Al Gore got up and
did a great speech.
I've never seen him
look so much like
himself. When you
meet him one-on-
one, he’s such a
different person.”

Then we went to Russell Sim-
mons’ hip-hop summit, and that
was fascinating. I got recognized a
lot there, way more than | thought I
would. They brought me up during
the conference and introduced me,
and then I went backstage and
spoke to Russell and his brother, the
Reverend Run from Run-DMC. We
got into a pretty spirited dialogue —
not an argument, but a dialogue —
about religion and how it plays into
politics and about kids being in
power and about the hip-hop nation
feeling unempowered and disen-
franchised. It was really great. We
spoke for 30 or 40 minutes.

We went from there to another
meeting, a small meeting where |
kind of pressed the flesh a little bit
and listened to some of what was
going on. ThenI went to the conven-
tion. [ walked down onto the floor
right as the speakers were starting,
about 5 or 6pm. There was a sense
of excitement that built as the night
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went on. Al Gore got up and did a
great speech. I've never seen him
look so much like himself. I've met
him a couple of times, and when
you meet him one-on-one he’s such
a different person.

R&R: He's not stiff?

AA: No, no! He is funny, he’s
quick, he’s intelligent, and he seems
very compassionate, very strong
and very driven. Man, if he’d have
shown that — and I've been saying
this to people for four years — he
would be president of the United
States. He showed that the other
night, and it was fascinating. Jimmy
Carter was great, but the king of the
night, and the biggest rock star in the
world, was Bill Clinton.

R&R: Wiat are the things we don’t
see on TV that you see on the conven-
tion floor? Give us some belind-the-
scenes kind of stuff.

AA: What you don't see is how
controlled it is. This hasn't really
changed for many conventions.
There’s a convention whip, a mem-
ber of our delegation, a young guy I
know very well, Jesse Cornett. He
sits at a desk, and there’s a small
screen where he can watch what’s
going on onstage. There are two
phones in front of him, a red line and
ablueline. There’sa place called the
boiler room, where Kerry’s people
and the DNC people are keeping an
overview of what’s going on, kind
of like an offensive coordinator or a
defensive coordinator on a football
team.

The boiler room calls the whips
and goes, “OK, you guys are going
to pick up the Obama signs and
raise those up during applause, and
when he’s done, you're going to
pick up the Kerry/Edwards signs.”
It’s kind of orchestrated like that.
The Democrats have never done
that before, but the Republicans
have been doing it for years. Now
the Democrats are doing it, and
they’re winning.

The images that you guys are get-
ting are stunning; | see them. And
the coverage of the convention, even
by a lot of the more conservative
press, has been really, really sup-
portive,

Next week: Art talks about seeing
John Kerry in person and getting up
close and personal with Ben Affleck and
Leonardo DiCaprio.
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SOMETHING NEW AND BLUE istand recording artists Blue Merle kicked
things off Wednesday night at the Fox Thezire.

It Was All Goo

X hanks to everyone who attended this year’s Triple A Summit. And thanks to
all the labels and sponsors for their support; thanks to all the great bands who
played for us; thanks to all the moderators, presenters and panelists who made the
sessions informative and entertaining; and thanks to all of my R&R brothers and == - .
sisters who helped to make the summit such a success. Lat’s do it again next year, JUMP START KinkPortiand, OR's Dennis Constantine led an all-star radio session

. . fo kick off the business side of the Triple A Summuit oni Thursday morning. Seen here
what do ya say? We have many great pictures, thanks to our hard-working photog- . .. e0o/nenvers Scott Arbough, B0S Bosions Michele Willams, WP/
rapher, Chuck Giorno. Sorry we couldn’t print them all. Phiadelphia’s Bruce Warrer, WXRV/Boston's Dana Marshall, Constantine, WXRT/
Chicago’s Norm Winer, KPIG/Monterey's Lavra Hopper, KWMT/Tucscn’s Tim Richards
and KMTT/Seattle’s Chris Mays.

L AR

LP‘-“

L am e Ml
DAMN GOOD epic Recording artist The Damenwelis gave a great performance
during the awards funcheon on Saturday. Picturec after their set are (I-r) R&R'S Erica
Farber, bandmember David Chernis, Epic’s Kevii Powell, bandmember Alex Dezen,

: Lt R&A’s John Schoenberger and bandmember Steven Terry.
L - A MUSICAL JEWEL 410 recording  TAKING THE SHOT indianapolis- 7 = ]
GETTING SOULFUL rcr artist Jem made an impression on the Dased independent artist Jennie DeVoe
recording artist Ray LaMontagne got entire Fox Theatre audience with her slow  knceked 'sm dead at the Thursday-
down and gritty at the Players Club. grooves. afternoon cocktail party.

WHAT’S IN A NAME? vanguard recording artists Camper Van Beethoven gave
everyone a rockin’ good time Wednesday at the Fox.

WOW! The iadies of R&R simply had to grab a shot with Island recording zrtist Marc
Broussard after his stellar performance at the Thursday luncheon. Pictured hese are (I

-

TE, BUT WORTH IT coiumbia

THE FUTURE IS NOW pressiatf

Interactive’s Ruth Pressiaff gave an

NEW BLOOD coiumbia artist Anna~ interesting presentation on Friday recerding artist Nellie McKay mesmerized 1) ReR's Kristy Reeves, Lost Highway/Istand's Ray Di Pietro, R&R's Erica Farber
Nalick vas a pleasant surprise at the morning about the next generation of the audience at tne first Club R&R backat g ccard and R&R's Karen Mumaw.

Frigay luncheon. database marketing. the Miilennium Hotel.

A SPECIAL TREAT Awzre/Columbia

recording artist John Mayer cave the

MAKING A POINT s8R Creative’s John Bradley makes a

point during tae company’s revealing “Triple A Listener Survey”

SIMPLE AIN'T THE WORD

presentation cn Thursday afternoon. Seen here are (I-r) Bradley audience at the Fox an intimate ofie-man
and his business partner, Dave Rahn, and panelists Warner e - = FOR T Vector recording artist Simple show on Thursday night.
Bros." Julie Muncy, Mercury Research’s Mark Ramsey and A GOOD TIME Lost Higiway recording artist Tift Merrittand  Kid put on a very unique shows at the Fox

KFOG/Sen Francisco's Haley Jfones. her band had folks jumpin’ at the Players Club Thursday night. on Saturday night,
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Continued from Page 86

BEAUTY AND TALENT rca
recording artist Charlotte Martin proved - REALITY CHECK knTT/Seattte’s Shawn Stewart moderated the annual “Rate-a-
her worth in a big way during a Friday- NEW BLOOD, TAKE TWO Sixteen-year-old Kyle Raibko blew us away with his  Record” session (along with Broadcast Architecture’s Jason Muth), which included a
afternoon cocktail-party performance. funcheon performance. voting block of KBCO/Denver listeners.

WHY THE SUMMIT REALLY WORKS Here's a AWESOME That's the only word that descrives Bruce Hornsbys tuncheon performance.  QUIET BUT INTENSE Reprise recording artist Jonathan

candid shot of R&R's Ted Kozlowski and Jacquekine Lennon, Pictured afterward are (I-r) Columbia’s Trina Tombrink, R&R's John Schoenberger, Hornsby  Rice gave us a chance to catch our breath at the Players Club
who make the summit run smoothly. and R&R's Erica Farber. on Friday night.

A BIG THANK YOU atiantic recording artist Jason Mraz o
played over an hour at the Friday-night Club R&R to thank the MOHN/NG BECOMES ECLEC TIC KcRW/Los Angeles
people at Triple A radio for all the support they gave his debut  host Nic Harcourt () did a taping with Maverick/Reprise recording
album. artist Keaton Simons on Saturday morning.

NEW BLOOD, PART THREE
Verve recording artist Jamie Cullum TOAD THE WE T PHII.UPS Glen
whipped the Friday-night Fox audience Phillips played a sotid closing set Friday
into a rrenzy. night at the Fox.

THESE GIHLS ROCKED sir-temnale be nd Antigone Risng THE Y HAD THEIR CAKE Coiumbia recording artists Cake

gavz weary attendees a kick-start on Saturda s nght at the Fce brought ti~e Fox audience to its feet Thursday night.

BRINGING DOWN THE HOUSE nev West recording artists The Oid 97's closed the Fox performances on Saturday night LOUD AND PROUD Reprise recording artists The Shore did the last perfor-
with energy and style. mance at the Players Club on Saturday night.
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88 . ¢ TRIPLEA TOP 30 ; __ Powereo[]
» August 13, 2004 ME“IABASE
®
W W armsT T LaBes) oS bLTs AJ%%‘rLce wweo owswos| fJost Added
1 1 COUNTING CROWS Accidentally In Love (OreamWorks/Getfen) 465 -40 23230 15 22/10 www.rradds.com
5 @ BRUCEHDRNSBY Gonna Be Some Changes Made (Columbia/ 388 +53 23023 5 221 l"(;‘;'sl‘u::fy‘;gf;g’M e “’;‘5
ore Than Love {Or/Epic)
? L
R &, NEREKSER el o VOIEH Seiinte SHE) 3z S50 20327 13 230 oy ERANKENREITER It Don't Matter BrushiieiUniversall &
6 o PHISH Tte Connection (Atlantic/ 361 +32 16703 1" 2310 JOHN MELLENCAMP Walk Tall fslandi0JMG) 4
3 5  DAVEMATTHEWS Oh (RCA/RMG) k3] 17 18554 21 20/D JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 2
8 ©  FINGER ELEVEN One Thing (Wind-up) 318 +15 17918 7 1300 K.D. LANG Helpless (Wonesuch/ 2
4 7 SHERYLCROW Light In Your Eyes (A&Mnterscopel 315 32 12773 15 1900 j‘;‘:"m:x:lc un ?&ﬂ”ﬁifzf’ — ;
. ome back 1o be War OIIMDIa)
9 0 MODEST MOUSE Float On f£pic) 304 +19 20967 8 131 NEIL YOUNG Be The Rain (Sanctuary/SAG) 7
7 9 BODEANS If It Makes You (Zoe/Rounder) o4 -25 13201 1 21i0 DR. JOHN 1R NEWMAN | Ate Up The Apple Tree (Blue Note/EMC) 2
" @ MINDY SMITH Come To Jesus (Vanguard/ 2N +4 14534 21 20/0 FRANZ FERDINAND Take Me Out (Domino/Epic) 2
12 @ JAMIE CULLUM All At Sea Verve/Universal) 255 +25 8514 10 1710
13 @ RACHAEL YAMAGATA Worn Me Down (RCA Victor) 247 +34 8930 8 16/1
14 @ FINN BROTHERS Won't Give In (Vettwerk) 246 +36 11606 4 200
10 14  DONAVON FRANKENREITER flJACK JOUNSON Free (Broshfire/Universal) 225 -33 8053 21 18/0
17 @ 0ZOMATL! (Who Discovered) America? [Concord/ 204 +7 7986 5 15/0 Most
19 ) SCISSOR SISTERS Taoke Your Mama (Universal 203 +7 10098 s wupn |Increased Plays
18 17 TOOTS AND THE MAYTALS W BONNIE RAITT True Love Is Hard To Find V2 195 4 8304 18 160 Toec
16 18 INDIGO GIRLS Fill It Up Again (Epic) 187 18 7189 11 18/0 :g;g;;ffv(mu — wnm#Tm:?
. eja Yu ver Again) (Lreamvari erien) +
22 @ BUTTERFLY BUUC}?ER Another Whll(’: Dash (A&M/interscope) 182 +2 8018 9 140 BRUCE HORNSBY Gonna Be Some Changes Made (Cobimbia)  +53
@ JOHN FOGERTY Deja Vu (All Over Again) (OreamWorks/Geffen) 181 +72 15144 1 1312 FINN BROTHERS Won't Give In (Nettwer/ +36
15 21 WHEAT | Met A Girl (Aware/Columbia) 180 -23 9467 20 17i0 CHRISTINE MCVIE Friend Kach/ +36
24 @ CROSBY & NASH Lay Me Down (Sanctuary/SRG) 174 +12 6884 3 1611 RACHAEL YAMAGATA Worn Me Down (RCA Victor/ +34
26 €®  JOHN EDOIE Everything (Thril Show/Lost Highway) 173 +20 4212 8 100 :::‘S'rl;h; Copne:'iﬂTn lebﬂ';‘f/T — +§f
i ot For All The Love In The World /Virgin +
29 @  JET RolloerD.J. (ttantic _ y—y e . 1201 oY CHARLES fINORAH JONES Here We Go Agan (Concord]  +26
21 25  STING Stolen Car {Take Me Oancing) /4 &M/interscope) 163 -24 3358 9 140 JAMIE CULLUM ANl At Sea (Verve/Universal +25
23 26 ALANIS MORISSETTE Everything (Maverick/Reprise) 153 -18 6485 20 1610 MAROON 5 She Wil Be Loved (Octonel/AME) +25
30 @ 311 Love Song (Maverick/Volcano/Zombal 151 +16 6841 12 51
20 28  LENNY KRAVITZ Where Are We Runnin'? (Virgin/ 151 -36 6549 19 15/0
27 @ JEM They (ATO/RCA/RMG) 147 +1 4360 13 :111]
@ WILCD I'm A Wheel (Nonesuch/ 136 +3 7233 1 121 Most
25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Played Recurrents
of 8/1-8/7. Builets appear on songs gaining plays or remaining tlat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. iMost Added is the total number of new adds officially reported to R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations pleying a song. Total Audience equals Average Quarter Hour Persons times number | ARTIST TITLE LABELIS) ) PLAYS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission trom the Arbitron Company | LOS LONELY BOYS Heaven (Or/Epic/ 255
{© 2004, The Arbitron Company). © 2004, R&R, Inc. JET Are You Gonna Be My Girl At/antic/ 134
New & Active NORAH JONES Sunrise (Blue Note/EML) 127
SARAH MCLACHLAN Fallen {Arista/AMG) 126
MAROON 5 She Will Be Loved (Octone/ /AMG/ FIVE FOR FIGHTING The Dewil In The Wishing Well {Jane Says) (Aware/Columbial GUSTER Careful (Paim/Reprise/ 12
Total Plays: 133, Total Stations: €, Adds: 0 Total Plays: 113, Total Stations: 9, Adds: 1 MAROON 5 This Love {Octonel/AMG/ 120
GOMEZ Nothing Is Wrong (Hut/Virgin) THRILLS Not For All The Love In The World (Virgin/ DIANA KRALL Temptation (GRP/VYMG) 17
Total Plays: 131, Total Stations: 8, Adds: 1 Total Plays: 112, Total Stations: 13, Adds: 1 DAMIEN RICE Cannonball (Vector/Waraer Bros.) 112
CARBON LEAF Life Less Ordinary (Vanguard) ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) FIVE FOR FIGHTING 100 Years (Aware/Columbia) 112
Total Plays: 123, Total Stations: 12, Adds: 1 Total Plays: 111, Total Stations: 11, Adds: 0 COLDPLAY Clocks (Capital 10
CHRISTINE MCVIE Friend Koch/ OLD 97'S New Kid fVew West/
Total Plays: 123, Total Stations: 12, Adds: 0 Total Plays: 109, Total Stations: 10, Adds: 0 Detailed station playlists for all R&R
SONIA DADA 01d Bones (Calfope! TRAIN Ordinary [Columbial i
Total Plays: 113, Total Stations: 9, Adds: 0 Total Plays: 108, Total Stations: 8, Adds: 0 reporters are ;vallahle on the web at
: _— www.radioandrecords.com.
Songs ranked by total plays ———

HEADLIRE TOUR

IN U.S.

IN SEPTEMBER AND OCTOBER
LETTERMAR ON SEPTEMBER 2

Produced by Garrett Lee for Big Life lianagement

iiixed by Chris Lorxrd Alge
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WwW.amrecords.com
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and Runnin’ at:
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3
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" TRIPLE A TOP 30 INDICATOR )
— 4
2 e August 13, 2004
VW& annst TmE uases) o s AJ%‘?‘& e | Most Added’
1 o PHISH The Connection /Atiantic) 521 +18 5671 " 29/0 www.rrindicator.com
ARTISTTITLE LABEL(S} AD0S
3 o BODEANS If It Makes You (Zoe/Rounder) 406 +14 3074 10 250 ODNAVON FRANKENREITER It Don't Matter (BrushfirelUniversall 7
4 0 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 387 +16 5242 5 25D L0S LONELY BDYS More Than Love (GrEpic) 6
2 4  NORAH JONES What Am | To You? (Blue Note/EMC) 381 -20 4325 13 250 ANGELA MCCLUSKEY Dirty Pearl (Manhattan/EMC) 6
. . GDMEZ Nothing Is Wrong (Hut/Virgin/ 3
7 290
7 @ 0LD97'S NewKid ew West) 364 +37 5160 I K1 1ANG Hegse Mok ]
5 6 JAMIE CULLUM All At Sea (Verve/Universal) 334 28 8408 14 200 | \eane Somewhere Oy We Know diterscope =
8 o RACHAEL YAMAGATA Worn Me Down (RCA Victor) 319 +10 4354 8 2210 TIFT MERRITT Good Hearted Man (Lost Highway) 3
9 e FINN BROTHERS Won't Give In (Vettwerk/ 303 +19 3824 3 211
10 e CROSBY & NASH Lay Me Down (Sanctuary/SRG/ 290 +23 18 4 2912
12 @ 0ZOMATLI (Who Discovered) America? (Concord) 258 0 1755 10 181 Mo st
17 m GOMEZ Nothing Is Wrong (Hut/Virgin) 250 +31 2856 5 253 Increase d PI a2 ys
6 12 SHERYL CROW Light In Your Eyes /A&Miinterscope) 230 -100 1676 14 1310 TOTAL
PLAY
" 13 EDWIN MCCAIN fIMAIA SHARP Say Anything (DRT/ 217 -49 1165 10 16/0 ARTIST TITLE (LABEL(S) INCREASE
13 14 COUNTING CROWS Accidentally InLove (OreamWorks/Geffen) 216 23 1345 14 13/o CHRISTINE MCVIE Friend (Koch/ +54
2 @  KEANE Somewhere Dnly We Know finterscape) 198 +29 4568 4 203 K.D.LANG Helpless Wmﬂlﬂ/za +42
JILL SOBULE Cinnamon Park (Artemis) +38
29 @ K.D.LANG Helpless (Nonesuch/ 195 +42 3316 2 253 OLD 97°S New Kid few West .37
m CHRISTINE MCVIE Friend ll(ﬂt‘/'/ 191 +54 1908 1 20“ D. FRANKENREITER It Don't Matter (Brushfire/Universal) +32
23 @ ERIC CLAPTON When You Got A Good Friend (Duck /Reprise/ 191 +14 1533 3 1811 GOMEZ Nothing Is Wrong (Hut/Virgin/ +31
22 {® CARBONLEAF Life Less Ordinary (Vanguard) 189 +23 1854 3 161 g:::‘:ci';‘":‘;hse;? ?'l"v W;y:""w ar’;;"”“”l’” *i:
. int Lucy (Vangu: +
19 @ MODEST MOUSE Fioat On (Epic 183 +13 755 3 100 | g Mot For All The Love In The World Vi +28
20 @ SCISSOR SISTERS Take Your Mama (Universal 181 +9 1496 4 1411 MINDY SMITH Come To Jesus (Vanguard) +27
16 22 INDIGO GIRLS Fill It Up Again (Epic/ 178 -39 1367 8 14/0
15 23 STING Stolen Car {Take Me Dancing) (A&M/interscope) 178 -48 1417 7 1410
:2 ;: T(())OTS AN[; THEII(JIAYTAI.S Wi BOI:(NIE RAITT True lo/ve Is Ha’l:/ To .Flnd w2 :;: ;; 967 ;: 1Dlg Syn dIC ate d
30 @ JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 166 +17 3486 2 16/0 Added This Week
26 @ JESSE MALIN Mona Lisa (Artemis/ 166 +2 1815 5 16/0 World Cafe - Dan Reed 215-896-6677
28 @ GUSTER Homecoming King (Paim/Reprise) 164 +16 1430 2 1110 No adds
25 @ WILCO I'm A Wheel (Nonesuch/ 155 +5 2116 4 14/1 i
@  SIMPLE KID Staring At The Sun (Vectar) 154 +7 2600 1 1ap | Acoustic Cafe - Rob Reinhart T34-761-2043
POLLY PAULUSMA Dark Side
35 Triple A reporters, Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7.
© 2004 Radio & Records.
4 T
Reporters
W:,& mOSH wm:/:‘%cnu MA mw#:pollt. (LN #Emllg:blla.u' XM CIaIIEeINelwnrk %Ow: cl:‘l.rxm W e v‘:l.n'l':'!m(';:
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mm‘lb o RACHAEL YAMAGATA ‘,luyém g Wl YAMAGATA T NAOME STRIEMER
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'?’E&.%:?w"a?.;“nﬁ“" APD: Les Zaccar Ot KENZ/Sall Lake City, UT*
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WRNRBaltimore. MO 3‘-@:1‘-’-‘:33"."-}:-"‘" o bt LR O: e m:'q““ L - ""l;#m
ot : :Tod Edwares WRLTMNashvile, TN* i) 3 e
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{ R Buronawe sumsents s omunn MLy T
§ B e ine e X e KM Tocson, A2°
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TR e R — Shate ., e Ve
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S wmmmwm y ::‘é:w = RO JORES #D: i?,“:',"'-’m Monitored Reporters PI:HMER:ED
fBoise. I0* WYOD/Elzabetn City. NG b bt ! ! -
OMPD: Dan McColly P Man s ,’.&E.‘:um’? e 60 Total Reporters M E II I A BASE
o Ot L5 Music Choice Adult Altemative/Network ——
Lo a i anta City. SO 25 Total Monitored
MBS eston. WA" WNCW/Breenvile, SC — § BaSTe o ok s
u. Bz ko' POMD: fim G el ' 35 Total Indicat
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After 20 years, Phish have evolved
into one of the biggest touring bands
in the country, but the great irony is
they have never had a big-selling al-
bum. That should all change with their
new CD, Undermind, a well-crafted
project that is perhaps their best yet.

Just as no two Phish shows are
alike, no two Phish albums sound
alike either. Undermind showcases
Phish’s diverse sound and their evolution as musicians.
While diehard fans are busy analyzing tte songs for clues
about the breakup, it's clear this album is not a sign of
discontent. “The Connecticn” is begging to be a ra-
| dio hit. It combines the Phish sound in one of the catchi-
est singles of the summer. There are tender moments on
the album, like the piano-driven baliad “Army of One” and the string
arrangement on “Secret Smile” The best moments, however, are the
many songs that showcase the energy, passion anc sense of humor
that have been Phish’'s signature both on- ard offstage.
Undermind is much more than the last Phish album; it’'s the combi-
nation of four very talented musicians who have worked together for
20 years. It's good to see them end on a high note.

With

Mark Abuzzahab
PD, WNCS/Burlington, VT

On the monitored chart, Counting
Crows hold at the top for another
week, Bruce Hornsby jumps up to 27,
Phish are now top five at 4%, Finger
Eleven jump to 6", Modest Mouse are
at 8*, and Mindy Smith returns to the top
10 ... Jamie Cullum, Rachael Yama-
gata and The Finn Brothers are knock-
ing on the door at 11*, 12* and 13, re-
spectively ... Other gainers this week
include Ozomatli (17*-15%), Scissor Sisters (19*-16*), Butterfly
Boucher (22*-19*), Crosby & Nash (24*-22*%), John Eddie (26*-23%)
and Jet (29*-24") ... John Fogerty and Wilco debut ... On the Indica-
tor chart, Phish hold at 1*, BoDeans move up to 2*, Hornsby increases
to 3*, and The Old 97’s hit 5* .... Yamagata, Crosby & Nash, The Finn
Brothers and Ozomatli round out the bulieted top 10, with Gomez next,
at 11" ... Big gainers this week include Keane (21*-15%), k.d. lang (29"-
16%), Eric Clapton (23*-18"), Carbon Leaf (22*-19") and Fogerty (30*-
26%) ... Christine McVie and Simple Kid debut ... Ir the Most Added
category, the new Los Lonely Boys single brings in 12 total adds,
Donavon Frankenreiter grabs 11 total adds, and Angela McCluskey
brings in eight total adds ... Gomez, lang, Tift Merritt and Neil Young
close some important holes. Keep an eye on the Ray Charles project,
as well as the Dr. John album and The Thrills’ new single.

— John Schoenberger, Triple A Editor

»

armist: Sonia Dada
waeeL: Calliope/Razor & Tie

By JOHN SCHOENBERGER / TRIPLE A EDITOR

Ever since Sonia Dada formed in 1990,
they have been difficult to categorize,
and as far as they're concerned, that’s just
fine. Blending aspects of gospel, R&B, rock
and world beat, the members of the band
create a fluid style that is strong on pas-
sion and experimental in execution. Over
the course of the past dozen or so years they
have released six albums, including their
newest, Test Pattern. After a debut on Cha-
meleon and two albums with Capricorn
before it folded, the band took the direction
of their career completely into their own
hands. They formed their own record label
and now handle all of their own marketing,
booking and management in-house.

Each album has been a progressive step
from the one before, but the emphasis has
always remained on the amazing vocal
harmonies that have been the hallmark of
Sonia Dada’s sound from the day in 1990
when founder and bandleader Dan
Pritzker heard three guys singing on a
Chicago subway platform.

“Would you believe that the pope in the
12th or 13th century actually outlawed har-
mony?" says Prtizker. “He considered it to
be showboating. By adding a harmony note,
vou were no longer exulting god. That gives
vou an idea of the impact harmony singing
can have. And when I first heard those
guys, I couldn’t tear myself away.”

The guys he is referring to are vocalists
Michael Scott, Paris Delane and Sam
Hogan. With Shawn Christopher added to
the mix, the vocal power of Sonia Dada’s
music is truly heavenly. Add to that the
guitar of Pitzker and Phil Miller, the key-
board playing of Chris Cameron and the
rhythm section of bassist Eric Scott and
drummer Hank Guaglianone, and you

have a formidable ensemble that takes
their music very seriously.

Musically, the album flows seamlessly,
with each track blending into the next, cre-
ating the effect of a single song. But cer-
tain songs stand wonderfully on their own,
including “Moons of Jupiter,” “Old Bones,”
“Diggin’ on a Road” and “Dark Visions.” As
The Washington Post recently wrote, it's “a
relentlessly eclectic mix of rock. soul, gos-
pel, folk and jazz.” The Post said, “There’s
hardly a track on Test Pattern that fails to
display Sonia Dada’s broad stylistic reach
and finely honed musicianship.”

In addition, the Test Pattern package
includes an ambitious two-film DVD di-
rected by famed cinematographer Jeth
Weinrich. The first film is called Test Pat-
tern and is an evocative visual collage of
characters and streetscapes that stands as
a work of its own. The second film, entitled
See the Music, follows the album's audio
sequence, emploving eve-popping psyche-
delic elements.

“I'd always been reticent about doing
videos in the past,” says Pritzker. “It
seems too literal to match a lyric to film.
So, for this project I wanted to create
something compelling, while preserving
the ability to stimulate emotion rather
than dictate it.”

Sonia Dada are actively touring this
sumimer, with a full agenda that spans the
months of July and August and more
dates in the works

MAVIS STAPLES
e U T PR R

FEATURING THE TITLE TRACK "HAVE A LITTLE FAITH" \
FROM HER BRILLIANT COMEBACK ALBUM AND '
ALLIGATOR RECORDS DEBUT.

GOING FOR AARA ADDS ON 8/16

CONTACT: TIM KOLLETH 800-348-7214x23 i
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o AMERICANA TOP 30 ALBUMS sy M!;j'j!ﬁ.!-\!g'
— VIR S A
« August 13, 2004
f o N
W B amst e Lasey) MENE s M | Americana Spotlight
3 0 NOTORIOUS CHERRY BOMBS The Notorious... {Unfversal South/ 560 +20 27 | by John Schoenberger
4 0 K. KANE & K. WELCH You Can't... (Compass/Dead Reckoning) 549 +47 2619 | Antist: Various Artists
1 3 DAVEALVIN Ashgrove ¥ep Roc/ 521 30 4334 | Label: Or Music
e There isn't one artist in the Americana and roots-rock scene
10 o VARIOUS ARTISTS Por Vida: A Tribute To The Songs... 0r) 499 +135 1202 who doesn't point to Alejandro Escovedo as a major influence.
: " He began his career in the mid-"70s with the band The Nuns and
8 TDDD SNIDER East Nashville Skyline /04 Boy/ 493 +23 2241
o ettt ‘ co-founded the cowpunk band Rank And File in 1979. After a
6 6 DWIGHT YOAKAM Dwight's Used Records (Koch/ 476 -9 3142 short stint in New York, he and the band relocated to Austin.
Although still occasionally involved with a few other musicians,
: 7 'LORETTALYNN Van Lear Rose dnterscope) 466 8 10256 Escovedo essentially stepped out on his own as a solo artist a
5 8  LDSLOBOS The Ride (Hollywood) 438 48 5625 number of years ago and has since released several albums.
Rolling Stone's David Fricke honored Escovedo for creating what
9 9 DALEWATSON Dreamland (Koch/ 435 -3 5086 i L‘;‘,";{';‘;."%’_’g i’éj’;"ﬁ o | he calls “his own genre,” and No Depression named him Artist
. L= RS« MY -1 ofthe Decade for the 1990s. Sadly, Escovedo fell ill with hepatitis
8 i T . &1 8767 | ¢ in April of 2003 and has been struggling with the disease ever since. Now many of his friends and
18 m OLD 97'S Crag It Up iNew West/ 349 +50 1392 | admirers have gotten together to honor him with a double CD covering many of his songs, with
) ] proceeds from the project going to support Escovedo and his family. There are also big plans for a
12 12 TERRIHENDRIX The Art Of Removing Wallpaper (Wilory) 323 12 2881 | tourinthe works. Featured artists on Por Vida: A Tribute to the Songs of Alejandro Escovedoinclude
1 13 RAILROAD EARTH The Good Life Sugar Hil 323 7 2391 Lu_cmda Williams, Calgxnco, John Cale, Los Lonely Boys, Cowboy Junkies, Charlie Sexton, Tres
@ Chicas, Jayhawks, Rosie Flores, Jon Dee Graham and many more.
17 CRICKETS & THEIR BUDDIES The Crickets... (Sovereign) 301 +1 1033 =
Americana News
26 @ STEVE EARLE The Revolution Starts Now (Artemis/ 298 +71 644
5 16 4.J CALE ToTul - /SR 3 i The Sweet Relief Musicians Fund is teaming with Music for Charity Productions to present a
B 0 Tulsa And Back (SanctuarylSRG) 296 26 3421 | syeet Relief 10th anniversary event in Nashville, TN. The all-star concert series, scheduled for
1 17 STEVE FORBERT Just Like There's Nothing To It fKach 288 51 6221 Aug. 25-28, is set to feature fpur distinct eyents, ipcluding a mixer hosted by legendary music
journalist Dave Marsh that will bring musicians, industry executives and community leaders
13 18 SAM BUSH King Of My World (Sugar Hil) 282 50 7516 | together to discuss health care issues within the music community. Confirmed performers include
y Sweet Relief founder Victoria Williams, Julie Miller, Will Kimbrough, Jeff Black and many others
O vaRI0US ARTISTS Touch My Hear...Sugar il el 1108 386 | singer-songwriter Billy Joe Shaver will celebrate his 65th birthday with some good company.
19 20 WILCO A Ghost Is Born /Nonesuch! 252 a 1646 | Artists lined up for the celebration in Austin include Guy Clark, Todd Snider, Bruce Robison, Jessi |
] Colter, Jimmie Dale Gilmore, Joe Ely, Kinky Friedman, Robert Duvall, Jack Ingram and Dale Watson. |
16 21 PATTY GRIFFIN Impossible Dream (ATO/RCA/RMG) 250 70 10586 | The birthday bash will take place at the Paramount Theater on Aug. 16. Proceeds will be donated |
2 @  JONIHARMS Let's Put The Western Back... (Wildcatter! 249 B 2662 | 10 the Umversﬂy of Tex_as MD Cancer Centfzr ... Dualtone has.‘ust formed a partnershlp v\{lth
Western Jubilee Recordings, home of today's best and most widely known real-life performing
28 @ TRES CHICAS Sweetwater (Yep Roc/ 227 +10 1212 | cowboys ... A four-CD set of bluegrass music titled Can't You Hear Me Callin’ wilt be issued by
o ) Columbia Legacy on Sept. 21. The collection features players such as Bill Monroe, Flatt & Scruggs, |
2t 24 JAYFARRAR Store, Steel & Bright Lights (Transmit Sound 218 34 IMZ | Ricky Skaggs and The Del McCoury Band ... Loretta Lynn will release the cookbook You're Cookin” |
@ JAMES TALLEY Jourey (Cimarron) 210 +30 1538 It Countryon S_,ept. 8. Published by Rutledge Hill Press, the book features more than 130 recipes,
as well as family photos and personal stories.
Debut> @ BILLY JOE SHAVER Billy And The Kid (Compadre) 204 +116 323
2% 27 KING WILKIE Broke (Rebel 197 31 arss || lVfle: If yoquve Americana newsl piease Brward it to jschoenberger@radioandrecords.com. |
24 28 SLAID CLEAVES Wishbones (Philo/Rounder) 193 -36 13845 MO St Added o
Debut> @ 0TIS GIBBS One Day Our Whispers (Beachmark) 192 +5 950 ST ELABES KoBs
27 30 ALLISON MOORER The Duel (Sugar Hill 19 -35 7135 VARIOUS ARTISTS Beautiful Oreamer — The Songs Of Stephen Foster (American Roots) 21
- — _ — — - -- BILLY JOE SHAVER Bitly And The Kid Compadre/ 19
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated TIFT MERRITT Tambourine fLost Highway/ 18
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 7 7
For more information please visit www.americanamusic.org. VARIOUS ARTISTS Touch My Hearl(— A Tribute To Johnny Paycheck (Sugar Hill) 17
© 2004 Americana Music Association. VARIOUS ARTISTS The Unbroken Circle (Jualtone/ 14/
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R&R August 13, 2004

The New Women Of Rock

The 2004 version of Christian rock is going female

One thing that’s been missing over the past few
years on the Christian music scene has been a steady
supply of female-fronted rock ‘n’ roll bands. In fact,
Jennifer Knapp was about it. Thankfully, record labels
are beginning to beef up this part of their rosters and
add more girl power to the rock genre. This week I
bring you three brand-new acts that are just beginning
to impact radio and make waves across the country.

Everlife

Sisters Amber, Julia and Sarah
Ross make up the band Everlife.
They have been a band since 1997,
when Julia gathered her sisters to-
gether and said they were forming
a group. Not too long after that the
girls put together their stage show
and began touring outside of their
local market. For several years they
have been regional favorites in their
home state of Pennsylvania, even
scoring a No. 1 single on WORD/
Pittsburgh.

The trio have a passion for over-
seas missions, and many of their
songs have come out of those expe-
riences. “Those were the first times
that we had to give God complete
control,” Julia says.

The tune “We Will Not Bow
Down” was penned during a trip
to Brazil. “We were there doing
street missions and just trying to
love the people,” Sarah says. “The
organization that was housing us

Everlife

realized that we were Christians,
and they weren’t very happy
about it. They started cutting off
our resources at the place we were
staying, making life hard on our
group.

“After a few days some of the
leaders realized what was happen-
ing, and we had to leave in the mid-
dle of the night. They wanted us to
stop being true to our calling. They
wanted us to stop talking about

The Swift

*Alive In Love"

Jesus’ love, but we couldn’t bow
down to what they were asking.”

The band's first, self-titled nation-
al release, due in stores Aug. 24, will
showcase the strengths the girls
have developed after doing more
than 150 shows over the past sever-
al years. The group’s pop rock vibe
and super songwriting talents
should produce several radio-
friendly cuts. The first release, “Ev-
idence,” is already impacting radio.

Signed to Tovah/SHELTER-
ecords and under the guidance of
producers Kevan Cyka (Hillary
Duff, Jump5) and Dan Needham
(Stacie Orrico, Steven Curtis Chap-
man), the girls have found a sound
that reflects their understanding of
the life of a Christian. That same life
and onstage experience have pre-
pared them for the challenge of es-
tablishing themselves as a new act
in the music business.

“This record hasa lot of songs en-
couraging Chzistians in the chal-
lenges of a daily walk with Christ,”
Sarah says. “We try to be as positive
as we can, SO everyone can see the
joy you can have no matter what the
circumstance. At the same time we
see it as a seeker album, in that it's
very introspective and has a lot of
personal realizations in the mix.”

Charity Von

Awesome pipes. That's the
phrase that kept rolling around in
my brain a few weeks ago upon
hearing Charity Von for the first
time live. Von is probably one of the
best blues rock singers I've ever
heard. If you know me well, you
know I don’thand out over-the-top
compliments about artists very of-
ten, but she is tnat good.

All of the God-given talent that
resides inside Von is built on the
purpose and calling placed upon
her life. Growing up in her dad’s
church in Olathe, KS gave her the
opportunity to learn from a pastor
in the house. She also traveled quite
a bit, as her father was an evange-
list on the move. Some of the chal-
lenges of living in this type of house-
hold come across in the lyrics on her
debut release.

But Von also got to see God in ac-
tion through her parents, and that
motivated her to use her craft to af-
fect other people’s lives. The 19-
year-old says, “Ifeel led to help peo-
ple my age — teens just entering

“| feel led to help people my age —
teens just entering adulthood who feel
like they’ve been playing games all
through their Christian lives.”

Charity Von

adulthood who feel like they've
been playing games all through
their Christian lives. They are sosick
of it, but they don't know how to get
back into Christianity. Maybe
they’re afraid of what God will say
or what their non-Christian friends
will say. Maybe they are worried
about their image.”

E A

Charity Von

Von was discovered when a cous-
in in Kansas City introduced her to
producer Billy Smiley. Soon after,
she was signed to Spring Hill Mu-
sic Group’s new CHR and rock im-
print, Slanted Records.

Her self-titled project highlights
her musical influences in a big way.
“Vocally, my two biggest influences
are probably Janis Joplin and Lau-
ryn Hill,” Von says. “Janis had an
ability to mix rock and blues and
draw you into the emotion that she
was feeling at the time. Lauryn Hill
mixes the great doo-wop bands with
a hip-hop and neo-soul edge that
absolutely adore.

“As far as mixing music and spir-
ituality, Keith Green is my role mod-
el. He was an amazing singer and
songwriter, but the priority for him
was Christ and to see the lost
brought to Him.”

How did Von actually first get into
music? “It's more like the music got
intome,” she says. “God blessed me

“We try to be as
positive as we can,
S0 everyone can see
the joy you can have
no matter what the
circumstance.”

Sarah Ross

www americanradiohistorv com

with a gift and a love for it. Before
could object, it was in me.”

Sarah Kelly

Sarah Kelly never thought she
would be standing on a stage, enter-
taining people. The title cut of her
first project, Tuke Me Away, explains
the awkward position she was in be-
fore her musical journey began.

She says, I argued with God and
hid in a comner, going, ‘No, not me!
You want someone else who’s much
better than me.” Take Me Away is
about my finally giving in to God's
will. I finally told Him to take me
away, because all that I love is Him.”

Kelly’s current single is “Matter of
Time,” on which the listener gets to
hear the true quality of her riveting
voice. "I wrote this song from the per-
spective of Paul and Silas in prison,”
she says. “They were worshiping
God before they knew their circum-
stances were going to change. We all
have those moments in life when we
think, ‘If there is a God, He must be

Sarah Kelly

a cruel jokester,” yet in the middle of
that moment, Paul and Silas chose to
worship God anyway.”

Kelly reminds the listener of art-
ists like Sheryl Crow and Jennifer
Knapp and even a bit of Joan Os-
bome, and her live show comple-
ments and highlights the power of
her voice. It wasn’talways that way
though. Kelly admits that before she
signed with Gotee Records she
wasn't comfortable onstage.

“But I knew that I was doing
what God wanted me to do,” she
says. “Ihad to toss out my insecuri-
ties and realize that I am here for a
reason. | may not be any good at
this, but I'm not afraid to look like
an idiot, because I'm doing what
God called me to do.

"I'velearned that if you're afraid
to try, you'll never stretch your lim-
its and let yourself go into the un-
known. There’s a lot of passion be-
hind these songs, and to sing these
kinds of songs, you can’t be afraid.”
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W WEEK  ARTIST TLE LABEL(S) s s "Gt staons
1 1 MERCYME Here With Me INO/Curb) 1009 -105 20 3710
2 2 THIRD DAY |Believe (FssentialPLG) 919 -18 14 35/0
4 o TREEG3 Blessed Be Your Name flnpop/ 91 +8 27 3710
5 o JEREMY CAMP Walk By Faith (BEC/ 903 +48 13 3N
3 5 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 881 -29 23 3710
8 o STEVEN CURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 785 +1 9 36/0
6 7 SELAH You Raise Me Up (Curd/ 763 -57 18 330
7 8 BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 761 -33 25 3610
9 @ KUTLESS SeaOf Faces (BEL) 699 +21 16 320
10 10  DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) 640 A7 16 270
12 m MATTHEW WEST The End /Sparrow/EMI CMG) 529 +35 10 231
13 @ MATTHEW WEST More (Universal South/EMI CMG) 493 +14 36 2610
17 @ BETHANY DILLON All  Need /Sparrow/EMI CMG) 481 +116 3 26/5
n 14 MARK SCHULTZ tetters From War (Word/Curb/Warner Bros.) 443 -55 18 26/0
20 @ SHAWN MCOONALD Gravity (Sparrow/EMI CMG) 427 +90 6 2112
15 @ AVALON You Were There (Sparrow/EMI CMG) 424 +6 1" 201
19 @ ANTHONY EVANS Here's My Life /V0) 392 +52 § 202
16 18 WARREN BARFIELD Soak It Up (Creative Trust Workshop) 387 -22 14 17/0
18 @ CHRIS RICE Go Light Your World /Rocketown/ 372 +1 8 18i0
26 @ TELECAST The Beauty Df Simplicity /B£C/ 339 +77 2 16/5
21 21 FUSEBOX Once Again (Elevate/inpap) 318 -8 8 1440
22 @ JUMP5 Wonderful (Sparrow/EMICMG) 313 +3 10 15/0
24 @ DELIRIOUS? Majesty (Here t Am} (Sparrow/EMI CMG) n +27 7 1210
23 @ JARS OF CLAY Sunny Days (Essential/PLG) 310 +12 13 16/0
27 @ RACHAEL LAMPA When i Fall (Word/Curb/Warner Bros.) 298 +47 3 1710
@ BY THE TREE Beautiful One (Fervent/ 288 +115 1 12f2
@ WATERMARK The Glory Of Your Name (Racketown/ 275 +91 1 1411
25 28  JEFF DEYO As | Lift You Up (Gotee/ 267 -15 4 1mn
28 @ TREVORMORGAN Falt Down (BAT) 252 +34 2 1011
@ CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 237 +104 1 131
37 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/1-8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied intotal plays, the sorg withthe larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004,
The Arbitron Company). © 2004, R&R, Inc.

|
} New & Active
BIG DADDY WEAVE Set Me Free (Fervent/ FFH Still The Cross (Essential/PLG)
Total Plays: 206, Total Stations: 8, Adds: 0 Total Plays: 116, Total Stations: 8, Adds: 2
SWIFT Alive In Love fFlicker) | SARAH KELLY Living Hallelujah (Gotee/
Total Plays: 195, Total Stations: 9, Adds: 0 Total Plays: 116, Total Stations: 8, Adds: 2
THIRD DAY Come On Back To Me (Essential/PLG) PLUS DNE Circle fiagop)
Total Plays: 157, Total Stations: 7, Adds: 0 | Total Plays: 97, Total Stations: 4, Adds: 0
BEBO NORMAN Disappear (Essential/PLG/ SANCTUS REAL Everything About You (Sparrow/EMI CMG)
Total Plays: 132, Total Stations: 11, Adds: 3 | Total Plays: 82, Total Stations: 4, Adds: 0
TREES3 King finpap/ MICHAE[ GUNGOR Friend Of God fintegrity/Verticall
Total Plays: 131 Total Stations: 5, Adds: 0 Total Plays: 88 Total Stations: 4, Adds: U

Songs ranked hy mal plays

MEHIABASE
Most Added’

www.rrindicator.com

ARTIST TITLE LABEL(S) ADDS
BETHANY DILLON AR | Need (Sparrow/EMI CMG) 5
TELECAST The Beauty Of Simplicity (BEC/ 5
BEBO NORMAN Qisappear (Essential/PLG) 3
BUILDING 429 The Space In Between Us (Word/Curk/Warner Bros) 3
SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 2
ANTHONY EVANS Here's My Life /N0/ 2
BY THE TREE Beautiful One fFervent) 2
BARLOWGIRL Never Alone (Fervent/ 2
FFH Still The Cross (Essential/PLG/ 2
SARAH KELLY Living Halleluiah (Gotee/ 2
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
BETHANY DILLON Al | Need (Sparrow/EMI CMG) +116
BY THE TREE Beautiful One fFervent) +115
CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG)  +104
WATERMARK The Glory Of Your Name (Rocketown/ +91
SHAWN MCDONALD Gravity (Sparrow/EMI CMG) +90
TELECAST The Beauty Of Simplicity (BFC/ +17
BIG DADDY WEAVE Heart Cries Holy (Fervent/ +74
MICHAEL W. SMITH You Are Holy {Prince Of Peacel (Reunion/  +72
FFH Still The Cross (Essential/PLG) +67
SWIFT Alive In Love (Flicker) +61

Christian ACtivity

by Rick welke

A Chink In The Armor

After seven weeks at No. 1, MercyMe seem to have
reached their peak as they lose more than 100 spins this
time around. If trends hold true, it could be a battle next
week between Third Day, Tree63 and Jeremy Camp for the
perch position. Camp has the momentum now (5-4, +48),
but Tree63 (4-3, +8) have the edge, with all reporters
presently on their single. Stay tuned.

Bethany Dillon (17-13, +116) again makes her presence
known, as does labelmate Shawn McDonald, who rockets
up five spots (2015, +90). Not to be outdone, newcomers
Telecast leap up six (26-20, +77) to take Most Increased
honors.

Other cuts that deserve notice are by Rachael Lampa (27-
25, +47), By The Tree (*26, +115), Watermark (*27, +91)
and Chris Tomlin (*30, +104). The chart aiso boasts six
brand-new tunes at New & Active — a record for the
Christian AC monitored chart.

Impuchng CHR & Rock Rad|o
Augusi 201h

www americanradiohistorv com
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'CHRTOP30 ROCK TOP 30 )
W WS aamst T wsELy T et "Ear sanohs WK WX ARTIST TITLE LABELS) HE ele VBT snmons
1 1 BARLOWGIRL Never Alone (Farvens/ 1415 -16 18 k11 1 ﬂ SANCTUS REAL Everything About You ‘Snavrw/EM/ CMi31476  +6 13 33m
3 e MERCYNE Here With Me (NO/Curb) 1080 +5 20 2713 2 0 FALLING UP Fittrrsamed (Towth & Nad! 0 +14 12 29/0
2 3 KUTLESS Sea Of Faces (BEL! 1059 -81 » 249 4 o HAWK NELSON Every Little Thing (Tooth & Nad) 382 +14 14 26/0
6 Q SANCTUS REAL Everything... SrarowZM/ CMG) 878 +77 10 261 i o JEREMY CAMP Stay BEC) 361 +79 " 2613
4 5 CASTING... Who Am | Beach Strost/ RamvanPL 5 348 131 21 20 3 5 BARLOWGIRL Never Alone /Fervent) 350 -26 16 24/0
5 6  THIRD DAY Come On Back To Me (EssentialPLG) 860 -56 18 24/0 5 APRIL SIXTH 'fou Come Amund i tansic/ i3] <13 6 250
8 @ eremy AP Sty BED) TG 432 noo2 9 €©  EVERYDAY SUNDAY WhatLove s fFiiie 7 412 13 250
1] ©  0.cROWDER... Open'Skies [Sistgrs S WICHE) 690 +40 10 22 12 @  HUTLESS Not What You See BEC) 64 +34 1 N
7 SWITCHFOOT Dare You To Mava (Red /at/Cokimiie) 638 N 5 18/8 7 9 SUBSEVEN Emotion (Flicker/ 264 32 17 2811
10 10 MATTYHEW WEST The Exd (Sparrow/EMI CMG) 621 .29 8 20/0 10 @ DEMON HUNTER My Heartstrings... /(Sol/ Stste/ 256 +3 12 201
13 11 JARS OF CLAY Sumny Ouys (EssentiafPLG) )] 2 16 15/0 6 11 PILLAR Bring Me Down (Ficker/tMI CMGVirgin) 248 65 18 n
14 @ PAUL WRIGHT You're Beautiful /Gotee/ 590 +24 6 20/7 1 12°  THIRD DAY Came [n Back To Me (FxzantiafPLG) 244 4 15 2
8 13 TREEG3 Blessed Be Your Name /fapag/ 558  -119 6 1500 13 @ THOUSAND FOOT... Faith, Love... Tooth & NaifEMC) 239 +15 4 264
16 @ STARFIELD Filled With Your Glory /Sparrow/EM! CMG) 532 +25 14 16/0 14 @ MOURNING SEPTEMBER Glorietta (Firiarte! 218 +17 ] 161
20 @ JAON LAVIK Follewing You (BFL! 517 +14 4 172 15 @ TAIT Reconnecting (ForeFront/EMI CMG) 200 +5 5 2714
19 @ OUT OF EDEN Soldiers (Gotee/ 507 +51 4 2011 16 g OC SUPERTONES We Shall Overcome (Tooth & Kal] 189 +3 0 180
22 m PLUMB Taken (i A86 +71 1 1912 18 LAST TUESDAY Beat Dependent /0U6) 162 +7 5 2112
17 18 WARRENBARFIELD Sookit Up (Creative Trust Warkshog) 490 -n" " 160 21 @ NUMBER ONE GUN You Fail... fSalvagaodpate) 159 +23 4 133
21 @ SHAWNMCDONALD Gravity (Sparow/EMICME) 487 +59 4 23 @  EOWYN TakeMe Away findependent) 152 +20 7 200
15 20  FMSTATIC Something To Believe In (Tooth & Nai) 478 -35 19 15/0 19 20 KINGSDOWN Dearest Namak=s lasispangiant/ 149 -1 7 1813
18 21 TAIT God Can You Hear Me (Forefront/EMI CMG) 445 29 13 150 24 @ DEAD POETIC New Medicines (Saiid State) 135 +5 ] 1210
23 @  SWITCHFOOT Meant ToLive (Red ink/Columbia) 842 +29 5 101 b 22 EMERY The Ponytail Pacades (Tooth & Nail 30 4 71
24 3 JAMES CLAY Frankiin Park {imnag’ 17 +17 B 1410 @ KIDS IN THE WAY Phoenix (Flicker) 127 +58 1 9ja
28 BY THE TREE Beautiful One (Fervent) 415 +87 5 196 [Debut> @ MENDING POINT Embers (Word Of Mouth/ 121 +27 1 6/0
27 @  S.CURTISCHAPMAN AIThingsNew SamwEMICHG/ 382 +30 7150 17 25  TINMAN JONES Party Cross Driven) 115 56 17 150
29 €  AUDIO ADRENALINE Miracle (Forefront/EMICMG) 369 +73 2 182 28 @ 12STONES Far hiway Windan 12 +8 2 134
28 @ HAWK NELSON Every Little Thing (Tooth & Naii 64 +3 i 10/ 27 @ VAGABOND12 Crystal Clear /independent) m +5 5 11/0
30 @ BETHANY DILLON All| Need (Sparrow/EMI CMG) 350 +67 2 16/6 26 @ TODD SMITH Mive Sy m +4 2 1714
) RAGHAEL LAMPA When!Fal Mol Moy Brus) 3200 475 163 [etwt> )  SOMETHING LIKE... When! Search (Sparow/EMICMG) 108 +23 1108
= @ DOWNHERE Starspin (Word/Curb/Warner Bros.) n +10 " 8/0 an @ PROJECT 86 Safe Haven (Tooth & Nad) 109 +13 2 143
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 81 - Saturday 8/7. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
JEREMY CAMP Walk By Faith /BEC/ ANTHONY EVANS You Know My Name /¥0) PIVITPLEX Rosetta Stone /BEC) EMISSARY Autharity findependent/
Total Plays: 264, Total Stations: 9, Adds: 1 Total Plays: 199, Total Stations: 9, Adds: 0 Total Plays: 103, Total Stations: 18, Adds: 2 Total Plays: 71, Total Stations: 7, Adds: 0
FALLING UP Broken Heart /BEL/ SEVEN PLACES Like It Never Happened /BEC) UNDEROATH Reinventing Your Exit (independent) CASTING CROWNS American Dream Beach Strest/Reumon/PLG)
Total Plays: 254, Total Stations: 7, Adds: 0 Total Plays: 164, Total Stations: 7, Adds: 0 Total Plays: 89, Total Stations: 4, Adds: 1 Total Plays: 71, Total Stations: 11, Adds: 1
DVERFLOW Better Place (EssentiabPLG) EVERLIFE Evidence (Tova/Crowne/ NATE SALLIE Without You (Curty FUSEBOX Gotta Have Your Love ffapog/
Total Plays: 233, Total Stations: 8, Adds: 2 Total Plays: 151, Total Stations: 6, Adds: 3 Total Plays: 88, Total Stations: 4, Adds: 2 Total Plays: 71, Total Stations: 10, Adds: 0
SARAH KELLY Matter Of Time (Gotee/ DELIRIDUS? Majesty (Here | Am) /Sparrow/EMI CME) POOR MAN'S RICHES Energy (Word 0f Mouth) ADDISON RDAD Can't Get Over It findependent)
Total Plays: 218, Total Stations: 8, Adds: 1 Total Plays: 131, Total Stations: 5, Adds: 1 Total Plays: 88, Total Stations: 10, Adds: 1 Total Plays: 68, Total Stations: 5, Adds: 0
JDNAH33 Working Man Hands (Ardent/ BIG DADDY WEAVE Set Me Free Fervent/ EVER STAYS RED Il Teli The World Mrinkie Free) APDLDGETIX Downer 0f A Sister (Parodudes/
Total Plays: 211, Total Stations: 9, Adds: 0 Total Plays: 126, Total Stations: 5, Adds: 0 Total Plays: 87, Total Stations: 10, Adds: 1 Total Plays: 67, Total Stations: 11, Adds: t
. J

FTLRLLE
“KEIGHT OF THE WORLD"
An Immediate Add at Air-11

“Yon definitely hos o different sound that is desperately needed by
today's progressive Christian rodio programmers. -R&R's Rick Melke

On your desk and going for adds now at CHR & Rock! -
PROMATION: CHR—Top5 Prametions / PH615-595-7184 / topS@intagiitycon it i
Rock—HS Promotions / PH: 615711739 / ihscamemtet g
SERVICING: Slonted Pacords / PH: 615-312-5647 / dbruner@shistasraenids.com
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f T0P 20 (CHRISTIAN AC )
INSPO TOP
R R —, o e e | | TOP 30 INDICATOR
1 1 MERCYME Here With Me (NO/Curt) a7 38 18 200 W WX ARTST TIMLE LABEL(S) RS elis "B stimos
2 @  KELLYMINTER ThislsMy Offering Cross Diver) 388 +2 12 2000 2 JEREMY CAMP Walk By Faith (BEC) Sy o 12
3 THIRD DAY | Believe (Essential/PLG) 984 466 13 30
3 o AVALON You Were There (Sparrow/EMI CMG) 347 +16 1 20/0 1 MERCYME Here With Me (NO/Curty 973 +20 14 32
4 o S.CURTIS CHAPMAN Al Things New (Spamow/EMI CMG) 338 +12 8 220 4 . S.CURTIS CHAPMAN Al Things New (Spamow/EMICMG) 342 +78 9 33n
. 5 SELAH You Raise Me Up (Curt/ 78 15 14 290
5 ©  JEREMY CAMP Walk By Faith (BEC) 335 +41 s 9 g ey e m 16 R
8 0 CHRIS RICE Go Light Your World (Rocketown/ 296 +21 5 1810 7 7 CASTING... Who Am| (Beach Street/Reunion/PLG) 182 2 14 2511
6 7 SELAM YouRaise Me Up (Curt) 73 a8 20 180 8 8  D.CROWDER... OpenSkies (SitsrsSparrasssTMICMG) 579 36 1 20
. 1" WARREN BARFIELD Soak (tUp (Grastive Trust Workshon! 567 +81 13 201
7 8 CASTING... Who Am! (Beach Strest/Reunion/PLG) 261 21 o 16 ANTHONY EVANS Here's My Life (V0 560 +130 6 2614
9 9 BUILDING 429 Glory Defined (Word/CurtyWarner Bros) 258 6 14 150 9 AVALON You Were There (Sparrow/EMI CMG) 551 +4 1230
10 (D BABBIEMASON Stine The Light Spriog il T o 1 10 13 MATTHEW WEST The End (Sparrow/EMI CMG) 550  +50 6 232
10 BUILDING 429 Glory Defined (Ward/CurlyWamer Bros.) 529 +1 1418
12 @  DESPERATION Beauty Of The Lord dntagrity/Vertica) 228  +33 3 160 12 BARLOWGIRL Never Alone (Fervent) 522 418 7 up
17 (D  WATERMARK The Glory Of Your Nome (Rocketown) 194  +28 3 e 15 15  TREEG3 Blessed Be Your Name flnpop/ 4715 £ 14 150
22 SHAWN MCDONALD Gravity (Spamow/EMICMG) 430 +135 32005
1 13 M.SCHULTZ Letters From War (WordCutyWamer Bros) 186 -35 16 110 0 BEBO NOBMAN Oiscppea (EssemtiolPLG) 23 61 A
16 @ GREGLONG Fifteen (Christian 179 +13 4 19 CHRIS RICE Go Light Your World (Bocketown) 48 475 6 1912
20 @ ANTHONY EVANS Here's My Life N} 175 +23 2 131 23 BETHANY DILLON Al Need A?panaMEM/L‘Mﬁl 401 +108 3 2'"5
5 © } 17 BY THE TREE Beautiful One Fervent/ 40 +20 4 2
B1G DADDY WEAVE Heart Cries Holy fFervent/ 175 1o 14 21 M.SCHULTZ Lotters FromWar WordCurtiWamer Bros) 339 -84 14 1810
13 17 DARLENE ZSCHECH Heaven On Earth (N0 178 7 12 1o 2 DELIRIOUS? Majesty (Here | Am) (Sparrow/EMICMG) 376 +75 6 162
@  TREESS Blessed Be Your Nomme fngcg) e o) ] - 25 RACHAEL LAMPA When | Fall (Word/CurtyWarer Bros) 387 +80 3 18R
24 BIG 0ADDY WEAVE Set Me Free (Fervent) 337 487 3 e
@ DON MOEN Thank You Lord (/meg/ity/l/enicall 148 0 1 1212 20 25 JARS OF CLAY sunny Days (FssentialPLG) 272 47 14 11
- 20  DAVID HUFF My Song Of Praise (Christian) 143 b 2 90 27 TREVOR MORGAN Fall Down BHT/ 270 +29 2 1512
JEFF DEYO As! Lift You Up (Gotee/ 268 462 1 132
23 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. WATERMARK The Glor Of Your Name (Rocketown/ 248 +32 ! Ul
: © 2004 Radio & Records. : 26 29 ERIN O'DONNELL And So ! Am inpag) 243 11 10 130
30 €D NEWSONG Cherish Reunion/PLG) 239 +4 6 100
R hythmi C Special ty Pr ogr. ammin g 36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7.
—_—— © 2004 Radio & Records.
RANK  ARTIST TITLE LABEL(S) NeW & A ctive
1 GRITS Hittin' Curves (Gotee! —
2 FLYNN Love Is Dead (When) (iect) SARAH KELLY Living HaNehiiah (Goree/ NICOL SPONBERG Safe (Curty
3 OUT OF EDEN Soldiers (Gotee/ Total Plays: 236, Totai Stations: 10, Adds: 2 Total Piays: 172, Total Stations: 10, Adds: 1
; _':;:: ::;';g‘;:;xysﬁf:gme} T Paye 231 . ?Zif&iyﬁ“%”f?’é’m Statons: 9, Adds: 2
6  DISCIPLES OF CHRIST (0.0.C) Antidote Disciples 0f Christ/Thrane Room) T S . Sl riiiiod
7 PEACE DF MIND We Gon A Make It (BEC) TELECAST The Beauty Of Sivpicity (BEC) STARFIELD Filed With Your Glory (Saarmow/EMI CHE)
8 VERBS Love Triangle /Gotee/ Total Plays: 195, Total Stations: 10, Adds: 2 Total Plays: 143, Total Stations: 8, Adds: 1
9 DJMAJ DJ Maj Attack (Gotee) SWIET Alive In Love (Fiker/ DAVID HUFF My Song Of Praise (Christian)
L 10 ANTHDNY EVANS You Know My Name (Vo) ) Total Plays: 182, Total Stations: 10, Adds: 0 Total Plays: 125, Total Stations: 5, Adds: 0
. J

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE

* R&R: The Industry’s Newspaper
* R&R Today: The
* R&R’s Today's News

E-mail updates of breaking stories

* The R&R Directory

The most comprehensive

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

Call R&R at:
310-788-1625

Subscribe online:
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Woman, Mother,
Producer, Songwriter

Aninterview with Latin Grammy nominee Claudia Brant

Claudia Brant is living proof that a woman can do it
all. She is a mother and songwriter, as well as the Latin
Grammy-nominated producer of DJ Kane's self-titled
debut album. She is also known as an accomplished
singer in her native Argentina. On Sept. 1, when the
Latin Grammy winners are announced, we will all be
watching to see if Brant takes home one of the few
awards she doesn’t already have on her mantel.

Versatility is the name of the game
for Brant, who writes for everyone
from pop artists like
Paulina Rubio to region-
al Mexican and tropical
artists. AB Quintanilla ITI
Y Kumbia Kings are cur-
rently recording one of
her songs, and she is
working on material for

touched on as a songwriter. As a
producer, it was an interesting pro-
cess.
R&R: When working
with an artist you haven’t
met before, do you take time
to get to know them before
starting to write or produce
for them?

CB: It all depends on

Obie Bermudez, Luis the project and the artist’s
Fonsi and Ednita Nazar- " availability. Artists are al-
10. She also wrote the Por- Claudia Brant ways traveling, and
tuguese version of Marc Anthony’s  sometimes it’s difficult to really get
album. And there’s much more to  to know them. I've been asked to
come. Brant recently spoke with  writesongs for peopleIbarely knew,
R&R about her amazing career. and it's a matter of having enough

imagination to write something that

R&R: You've just been nominated for
the Latin Grammy as Producer of the
Year alongside Chuy Flores, Jeeve and
Gen Rubin. What does the nomination
represent to you?

CB: It’s a recognition of all the
work on this project, because it took
months of hard work and months of
discovering who DJ Kane was and
what he wanted to doon the album.
We had to find which direction we
wanted to go and do something dif-
ferent from what is currently out in
the market. The nomination is also
recognition of my many years in the
business. I've won many awards, but
not a Grammy, so to me it's a win
just to be nominated.

R&R: You hadn’t met D] Kane be-
fore you worked with him, right?

CB:No, [ hadn’t. EMI Latin called
me to work with him, We clicked
from the beginning and formed a
wonderful team. Suddenly, things |
didn’t know could happenbegan to
emerge: a cumbia, an R&B ballad,
something with a reggaetén feel,
something with an oriental flavor
and so many styles I had already

fits the artist like a fine suit. With
people like Paulina, Luis or Ednita,
with whom I've spent time, it’s
much easier to get inside the person
and persona and know which route
they want to take.

R&R: You were also a singer. Did
you write the material for your albums
or work with other songwriters?

CB: When I was a singer —and [
will once again be singing as a per-
sonal pleasure — I was still some-
what of a virgin in the collaborative
aspect of songwriting. I wrote by
myself, I still do, but as I've grown,
I'vebeen able to write with very tal-
ented people, and I think it's been
an asset to my career.

R&R: Does having experience on-
stage also give you an edge when it
comes to songwriting?

CB: Sure. The fact that I have
many years of experience as a sing-
er has given me an edge in produc-
ing, in knowing how to manage the
vocals, for example. I've alsolearned
that a singer cannot sing words they
don’t believe in. When an artist
chooses a song — and I've had the

www americanradiohistorv com

honor of having many, many artists
record my music — it is because
they identify with the lyrics, the
style or the message.

That's why I think it's important
to be versatile enough to be able to
write for different genres and to get
deep inside each one and apply
one’s talent to be faithful to the
genre. When I write asong for Pauli-
na it's not the same as writing for
Rogelio Martinez, Graciela Beltran,
Luis Fonsi or Chayanne. They all
work in different genres and have
different styles. Even within pop
there are a thousand different flags,
so I have to get inside the artist and
the genre and take them in the di-
rection they want to go.

R&R: What was your learning pro-
cess in order to be able to understand the
needs and sensikilities of different genres
and music styles?

“Pve won many
awards, but not a
Grammy, so to me
it’s a win just to be
nominated.”

CB: I believe I have the ability to
be a chameleon and to go deep into
each genre, but I have also collabo-
rated with sorgwriters in Monter-
rey, Mexico, and I learned from that.
It really opened my mind to work
in the regional Mexican market.
Pablo Montera just recorded one of
my songs, and so have Graciela Bel-
tran and El Poder Del Norte. That
tells me I'm not too far off from the
language and style that Mexican
music requires.

I have also worked with Ameri-
can songwriters in English, and that
allowsme to have another edge. I'm
able to write pop or rock songs for
that market too. The fact that I've
been able to work with songwriters

IS SHE BACK? Maria Conchita Alonso (1) visited Radio Roméntica
Network's studios in Los Angeles. Is the actress thinking of recording again?
We'll find out soon enough. She's seen here with Roméntica DJ Esther
Verénica.

from Colombia and Venezuela has
opened my mind to something that
may be more tropical. I try to learn
from everything, and I listen toalot
of music to explore the many genres
and styles —— who produced the al-
bums, which direction they took,
what worked and what didn’t. I try
to be aware of what's going on, but
sometimes the 24 hours in the day
are not enough.

R&R: What are the differences or
similarities when writing in English and
Spanish?

CB: The two are very different,
and I prefer to write in Spanish.
When I listen to a pop song in En-
glish, there is really nothing -that
blows my mind. I don't find any
poetry in the verses. There are some
songwriters who have an interesting
side, butit’s hard to find. Forme, it's
a challenge to work in the Latin
market, to play with words and to
try to reach higher than what the
standard is now, because sometimes
the artists are afraid a song may not
be commercial enough.

I try to set higher standards any-
way. A good metaphor, something
that is worth reading again, is much
more interesting than something
that is completely straightforward,
and it can also be popular. In En-
glish, it’s completely different, but I
try to work with interesting people
and give what [ have to give.

R&R: Is there more pressure now
from the labels or the artists to give them
a hif song?

CB: [ don't take it as pressure.
When they call me and ask me fora
song for an artist, | want to write the
album’s best song. Whether or not
that song is a hit, we'll find out lat-
er. But I want to write the best song
and hear it on the radio. I do every-
thing possible so that it happens. If
it does or doesn’t, well, sometimes
the muse is with us, and other times
it takes a day off. But I try to give
my best effort to get the best result.

R&R: You just had twins. How do
you manage a successful career and a
family?

CB: The boys are only 3 weeks
old, so it’s something new to me.
Thank God I have help and a hus-

band who is an equal partner. We
work in the same field, and we are
able to work from home. I have ev-
erything distributed so that it works,
and it has been really smooth for me.
I'am already working. I've had two
recording sessions this week, kids
and all. I believe it can work. I nev-
er thought I'd have children and
stop working.

“Whether or not a
song is a hit, we’ll
find out later. But |
want to write the
best song and hear
it on the radio.”

Life wanted me to have two kids
instead of one, and I think they’re
good luck, because the week I
brought them home, I was called
with the Latin Grammy nomination.
I will be a working mom. There
aren’t a lot of people who are pro-
ducers, and that makes me feel even
better. The kids will grow and will
spend a lot of time in the studio with
me. What else can I ask for?

R&R: Is there an artist you haven't
worked with whom you would like to
work with?

CB: Good question. I haven’t
worked with Chayanne or Ricky
Martin or Alejandro Sanz, and I
would like to work with all three. I
have worked with almost everyone
else. It's been good for me. I'm the
kind of person who likes to have
people over and talk music until
late, and I've made a lot of friends.
Like Beto Cuevas, whom I adore,
and Luis Fonsi, who is like family,
and so many others. I'd also like to
work with Spanish artists like Ro-
sario and Presuntos Implicados,
but that’s something that will come
with time.
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This Week In Spanish-Lanouage Music

on the spot: Aleks Syntek

Aleks Syntek has reached true international stardom
with his latest album, Mundo Lite. Some might think
his career is relatively new, but he’s actually been in
the business since childhood.

At age 6 Syntek was already
playing the acoustic guitar, and he
later learned piano on his own.
He’s been part of several bands,
including his own La Gente Nor-
mal. He’s produced and written
music for other artists, as well as
for television shows and films like
the hugely successful Sexo, Pudor
y Lagrimas. In 2001 he released his
first solo album, De Noche En La
Ciudad. The album’s single, “Por
Volverte A Ver,” a song made pop-
ular by Spanish singer Dyango in
1983, was a smash at radio.

Syntek has now released his
sophomore album to internation-
al success, thanks in part to a duet
with Mecano lead singer Ana Tor-
roja on the No. 1 single “Duele El
Amor,” although the song is ap-
pealing enough to stand on its
own two feet. The Mexican artist
tatked to R&R about his current
success as a performer, his long
career and what the future holds.

R&R: How is the whole promotion-
al process going?

AS: Great. What more could I
ask for than the kind of support
the label is now giving me? I've
been with the label 14 years, and

Aleks Syntek

they are finally doing justice to the
battle.

R&R: Congratulations on your
great duet with Ana Torroja, “Duele
El Amor.” Although you have had
many hits and written many hits, this
song is the one that has given you in-
ternational success.

AS: Definitely. I never expected
it. [ did this duet with Ana because
['admire and respect her. It was a
dream of mine to share a musical
romance with her, and all that has
happened as a result of that dream
is extra.

R&R: What do you think made this
song so appealing?

AS: ] think the duet caught peo-
ple’s attention, and I think it's a

CLOWNIN’ AROUND &1 Tri frontman Alex Lora (r) clowns around with a
friend and D.J Yadam De Aguinaga while strofling the streets of Pasadena, CA.
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very well-rounded song. Of the
many songs I've written, this is
one of the most accessible, and it
reaches a vast audience. It's a song
that a rocker could really get into,
as well as a pop queen, a young
kid and even a dad.

It’s a universal type of song, and
its essence is pop. It also opened
the door for me in Spain big-time,
because the song was No. 1 on the
radio for more than two months.
That also has an effect on the Lat-
in American audience, and it gives
you prestige.

R&R: You have other duets on the
album, right?

AS: 1 have three guests on the
album: Ana Torroja, Soraya and
Benny. They are three artists [ ad-
mire and respect, but they are also
known for being authentic, and
they have enormous credibility
with their audiences because they
have had long and successful ca-
reers,

R&R: You started out as a comedy
actor on the memorable Mexican TV
show Chiquilladas and later went on
to music. How have you grown as an
artist now that you have so many
years of experience?

AS: The child-actor part of my
career was a very fortunate coin-
cidence in my life that I enjoyed
very much, but when I began my
musical career, | started from the
bottom and earned my right to be
onstage. | began my search for
opportunities and for credibility.

Intheend it’s like baking a cake:
If you bake it too fast, it turns out
burnt on the outside and undone
on the inside. The slow process of
my career has really suited me
well, because | feel I've been bak-
ing for a long time, and that has
been my goal. I never really leaned
toward being the No. 1 artist or the
most famous; instead, I've focused
on passing the test of time.

If I've changed since then, it’s
because I've become musically
mature, although I'm the same
person. I don't really notice that
maturity until I finish my work.
That’s when I realize that 1
reached my objective with fewer
elements. At the beginning of my
career | was a bit pretentious, and
I wanted to be really sophisticat-

HOT HOT HOT there's nothing hotter than David Bisbal onstage. He has
moves that few can resist. He's seen here during a performance in Burgos, Spain.

ed with my arrangements. Now
the arrangements naturally turn
out elegant and good. It’s part of
the growth.

R&R: You've written for many art-
ists. Now that you're so busy with this
record, do you have time to work on
material for other people, and do you
even want to?

AS: It all depends. I have my
laptop and my portable keyboard
with me all the time, and 1 work
on things when I get ideas. I can't
be as involved in production as [
was before, but I can write. For
example, Enrique Iglesias’ manag-
er, Fernando Giaccardi, got in
touch with me because Enrique is
very surprised at my album’s suc-
cess and the duet with Ana, and
he wants some of my songs for his
new album.

[ wrote a couple of songs for
him and included others from my
stock, because there are so many
great songs that somehow never
make it onto an album. I ended up
sending Enrique a CD with about
19 songs. It would be great if he
liked one of them, because, as a
songwriter, it's a thrill to work
with an internationally famous
artist like him.

R&R: Why did you call the record
Mundo Lite?

“0f the many songs
I've written, ‘Duele
El Amor’ is one of the
most accessible. It's
a song that a rocker
could really get into,
as well as a pop
queen, a young kid
and even a dad.”

“At the beginning of
my career | wanted
to be really
sophisticated with
my arrangements.
Now the
arrangements turn
out naturally elegant
and good. It’s part of
the growth.”

AS: 1 gave it that name because
I believe the album has a spiritu-
al, reflective feel. At the end of the
day the many experiences that |
went through while working on
the album made me calm. They
gave me serenity and relaxed me.
Iliked the title Mundo Lite because
I liked the idea of inviting people
to explore this “mundo lite,”
which is nothing more than put-
ting a positive face on life. It's a
very positive, relaxing record.

R&R: Where else will you be pro-
moting the album?

AS: The promotion schedule is
long, and I'll also be doing some
concerts. I'm going back to Mexico
to do concerts during the weekend.
Then I do a small tour in Texas.
From there I'm headed to Central
America to do several live perfor-
mances, and then | head off to
Spain to do more concerts.

Then I go to Puerto Rico, be-
cause I've been invited to Premi-
os Tu Mdsica to perform. I also
plan to visit California and the rest
of the States, but I have no dates
confirmed yet. We're planning a
tour through California, but we're
still working on it. I'm hoping it
will be soon.
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CONTEMPORARY TOP25 TROPICAL TOP25
WEEK  ARTIST TITLE LABEL(S) sons WEEK  ARTIST TITLE LABEL(S) Foms
i) KALIMBA No Me Quiero Enamorar (Sony Discos) 248 1 MARC ANTHONY Valié La Pena (Sony Discos/ 209
2 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM Latin) 238 2  DON OMAR Pobre Diabla (¥ Music) 197
3 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 227 3 GRUPO NICHE Culebra {Sony Discos) 192
4 MARC ANTHONY Ahora Quién (Sony Discos/ 173 4 VICTOR MANUELLE Lloré Lloré (Sony Discos/ 173
5 PEPE AGUILAR Miedo (Sony Discos) 169 5 GILBERTO S. ROSA Sombra Loca (Sony Discos/ 154
6  PAULINA RUBIO Algo Tienes fUniversal) 156 B MARC ANTHONY Ahora Quién (Sony Discos/ 139
7 CLIMAX El Za Za Za La Mesa Que Mas Aplauda {Balboa) 143 7 REY RUIZ ElI Diablo Anda Suelto (Sony Discos/ 114
8 SIN BANDERA Que Lloro (Sony Discos) 134 B CARLOS VIVES Como T4 (M Latin) 103
9 FRANCO DE VITA Tu De Qué Vas (Sony Discos/ 133 9 ELVIS CRESPO 7 Dias {Ofe Music/ 98
10 JULIETA VENEGAS Andar Conmiga (BMG Latin) 105 10 PUERTO RICAN POWER SiPero No (/&) 96
n TIZIANO FERRO Tardes Negras (EM/ Latin) 94 1 DABDY YANKEE Gasolina /¥ Music/ 87
12 YAHIR La Locura (Warner M.L.) 92 12 JOSE ALBERTO “EL CANARIO” Hay Amoares (Universall 87
13 FRANCO BE VITA f/SIN BANDERA Sila Ves Sony Discos/ 90 13 ANDY & LUCAS Son De Amores /BMG Latin) 81
14 CHAYANNE Sentada Aqui En Mi Alma (Sony Discos) 90 14 JUAN LUIS GUERRA Las Avispas (Karen/ 79
15 TEMERARIOS Qué De Rara Tiene fFonovisa) 89 15 FULANITO Pégate (Cutting) 75
16 CARLOS VIVES Coma Tui (EM] Latin) 86 16 FLORIDO FLORES Necesito Meney Universal) 70
17 ALEX UBAGO Aunque No Te Pueda Ver (Warner M.L.) 85 17 GRAN BANDA Amiga Soledad /04AM Productions) 64
18 ALICIA VILLARREAL Soy Tu Mujer (Universal) 75 18 TOROS BAND Si Tu Estuvieras (Universal) 63
19 REYLIBARBA Desde (ue Llegaste (Sony Discos/ 74 19 TITO NIEVES Fabricando Fantasias (Wamer M.L) 62
20 HA-ASH Estés En Donde Estés (Sony Discos) 66 20 ALEX “EL BIZCOCHITO" Dos Amantes /Sony Discos/ 62
21 MANA Sabanas Frias (Warner M.L.) 65 21 TONNY TUN TUN Dile A El (Karen) 62
22 MARCO A. SOLIS Prefiero Partir fFomovisa) 65 22 POCHY Y SU COCOBAND Amor De Lejos (Kubaney) 60
23 CHAYANNE Cuidarte El Alma (Sony Discos) 65 23 ALEX UBAGO Dame Tu Aire (Warner M.L) 52
24 RICARDO MONTANER Desesperado (Warner M.L.) 65 24 AVENTURA Llorar (Premium) 49
25 ANDY & LUCAS Tanto La Queria (BMG Latin) 62 25 LIMI-T 21 Me Acordaré (EM/ Latin) ) 49
Data is complied from the airplay week of August 1-7, Data is complied from the airplay week of August 1-7,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Add's
ALEJANDRA GUZMAN Ti Eres Mi Luz (BMG Latin)
ANDY & LUCAS Suq De Amores /BMGLa{inl No Going for Adds for this Week
DIEGO TORRES Déjame Estar (BMG Latin/
JULIETA VENEGAS Lento (BMG Latin/

Own Your Events

e mmmer e

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

V]

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.

Packaged on a roll and easy to use. 1 800 23 1 60 74

"Hi 6' Wide
Up to ,3 High and P.0. Box 750250 Houston, Texas 77275-0250 o .
Durable 713/507-4200 713/507-4295 FAX  rom\V
Weather-resistant ri@reefindustries.com www.reefindustries.com e

VIRV

V]

V]

wWwWwW americanradiohistorv com



www.americanradiohistory.com

99

[l 7 LATIN FORMATS

o
“ oy

® August 13, 2004

( )
WX ARTIST TITLE LABEL(S) ros WEEC  ARTIST TITLE LABEL(S) uiER
1 HOROSCOPOS DE DURANGO Dos Locos (Disa/ 437 1 JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 214
2 TEMERARIOS Qué De Raro Tiene /Fonovisa) 348 2 PESADO Ojala Oue Te Msras /Harmor .07 m
3 PALOMO Miedo (Disa/ 245 3 KUMBIA KINGS Sabes A Chocolate [EM/ Latin) 184
4 HURACANES OEL NORTE Te Perdoné Una Vez (Univision) 220 4 MICHAEL SALGADO M Cielo Gris (Freviifi! 173
5  TIGRES DEL NORTE No Tiene La Culpa El Indio /Frmawiza/ FA ] 5  SOLIOO Cémo Olvidarte (Freddie) 151
6  JOAN SEBASTIAN Amar Como Te Amé (Balboa/ 206 G DUELD Para Sobrevivic (Uninision/ 142
7 ALICIA VILLARREAL Soy TuMujer (Universal) 205 7 PALOMINOS Chulita (Urbana) 137
8  LUPILLO RIVERA Qué Tal Si Te Compro (Univision) 185 8  ALICIA VILLARREAL Say Tu Mujer (Universal) 128
9 MONTEZ DE DURANGO Lstira Ex Mi Mujer Dis) 182 9 LAFIEBRE Quiero (Fredie/ 109
10 CUISILLOS Suavito (Balboa) 178 10 IMAN 5i Me Hubigras Dicho /iwiwsin! 97
n LIBERACION El Za Za Za La Mesa Que Més Aplauda (Dizs/ 168 n SOLIDO TalVez (Freddie/ 80
12 CONJUNTO PRIMAVERA Vuelve Cormiga (Fonovisa) 158 12 LAFUERZA lusidn fndependienta) 3
13 JENNIFER PEfiA Vivo Y Muero En Tu Fial (Univision/ 156 13 BIG CIRCO Rata Inmunda (EM/ Latin) 67
14 BETOY SUS CANARIOS Esta Liorando Mi Corazon /Disa/ 154 14 TROPAF Amor A La Ligera (Freoliiaf i1
15  MONTEZ DE DURANGO Te [luise Dividsr [Miea/ 138 15 JOELOPEZ EstaVez (EM/ Latin) 63
16 CLIMAX Ei Za Za Za La Mesa Que Mas Aplauda (Balboa) 137 16 DJ KANE Mia (50 Lati/ 54
17 CONJUNTO PRIMAVERA Hazme Obvidarta (Fonoviss) 133 17 JAYPEREZ Sabes (L2 Voice/ 53
18 INTOCABLE A Dénde Estabas (EM/ Latin/ 131 18 K1 Ti e e 50
10 BAMNDA EL RECODO Fara Tada La Vida (Famesiz) 128 19 MARGARITA Te Fuiste A Acapuico (PMG/Mexa/ 47
20  KUMBIA KINGS Sabes A Chocolate (EM/ Latin/ 120 M GARY HOBBS Quicro Amarte (48X 4
2 VICENTE FERMANDEZ La Primera Con Agua (Saay Discrs! 118 21 RAMON AYALA A MiMejor Amigo (Freddie/ 38
22 PATRULLA 81 Cémo Pude Enamorarme De Ti (Zhza/ 17 22 JMMY GONZALET & GRUPD MAZZ Porla Dal Mar Frecide/ n
23 MARCO A SOLIS Prafisn Partir (Fomowiss/ 12 23 DAVID LEE GARZA No Puedo Estar Sin Ti (dzrag Music Inc.) 34
24 BANOA EL RECODO Delante De Mi (Fonovisa) 110 24  CHENTE BARRERA Y TACONAZO La Misma Intencidn /0-Vo/ 33
25  BRAZERODS MUSICAL Ligrimas ¥ Liia D/ 108 25  CASANOVAS Corazén Divino (Hacienda/ 33
D-ata is complied from the airplay week of August 1-7, Data is complied from the airplay week of August 1-7,
and based on a point system. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds Going For Add's
INSIGNIA Algo En Ti Unimusik/
INSIGNIA Algo En Ti Unimusik) RODED No Te Puedo Olvidar uxor/
J
( )
Rock/Alternative Record Pool
TW  ARTIST Title Labels) TW  ARTIST Tite Labeds)
1 ZOE Peace And Love (Sony Discos/ 1 GRUPO NICHE Culebra (Sony Discos/
2 JULIETA VENEGAS Lento (BMG Latin/ 2 PEDRO JESUS Miradita Y Meneito (MP/
3 BERSUIT VERGARABAT Argentinidad Al Palo Universal) 3 FULANITO Pégate (Cutting
4 BERSUIT VERGARABAT La Soledad (Universal) 4 MARC ANTHONY Ahora Quién (Sony Discos/
5 KINKY Presidente (Nettwerk/ 5 SONORA CARRUSELES Coquetona fFuentes)
§ VICENTICO Se Despierta La Ciudad (BMG Latin) 6 CLIMAX El Za Za Za La Mesa Que Més Aplauda (Balboa)
7 OZOMATLI Te Estoy Buscando (Concord) 7 TITO GOMEZ Tierra Bendita De Higuey (MP/
8 INSPECTOR Ska Voovie Boobie Baby (Universall 8 PUERTO RICAN POWER Si Pero No (/&)
9 0ZOMATLI Cuando Canto (Concord) 9 FRAGANCIA Ahora Vengo Yo (E! Toque Toque) (Latinflava)
10 FOBIA Més Caliente Que E| Sol /BMG Latin) 10 PAULINA RUBIO Perros (Universal)
11 CONTROL MACHETE E! Apostador (Universal) 11 AGUAKATE Todo El Mundo (Universal)
12 JULIETA VENEGAS Andar Conmigo (BMG Latin) 12 ALBERTO BARROS Y TITANES Chévere (MP/
13 CAFETACUBA Eres (MCA) 13 ANDY & LUCAS Tanto La Queria /BMG Latin)
14 ROBIDRACO ROSA Mas Y Més (Sony Discos) 14 GISSELLE No Queda Nada (Universal
15 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin) 15 ALEJANDRA GUZMAN Lipstick /BMG Latin)
Songs ranked by total number of points. 10 Rock/Alternative reporters. Songs ranked by total number of points. 22 Record Pool reporters. )
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RE&R Opportunities

ENTEREOM
g 05 T N

A Rare Senior
Management Opportunity

Entercam seeks an innavative results-ori-
ented VICE PRESIDENT/GENERAL MAN-
AGER for its Bostan Market
Ta be our next VP/GM can you prove that you
are:

1. Arisk taker - are you a proven innovator?

2. Astrategic thinker — do you put plans in
place and make them happen?

3. An outside manager - do you thrive in
the field, with sellers and clients?

4. An enthusiastic, principled leader — will
people walk through walls for you?

5. An outstanding recruiter —who can spot
talented people, and grow and retain them?

6. Arelentless competitor - are you driven
to win?

7. Ateam player — can you help us make
Entercom Boston the place to work and do
business in Boston?

Entercom Boston is seeking a VP/General
Manager to join its Senior Management
Team. The successful individual will have a
superior frack record in growing ratings, rev-
enue and share. You must be commitied to
recruiting, mentoring and developing top
sales and programming falent. Strong lead-
ership, communication and fiscal manage-
ment skills are a must.

Interested candidates apply in confidence to:

Julie Kahn

VP / Market Manager, Entercom Boston
WEEI, WRKO, WQISX, WAAF
jkohn@entercom.com

Private Fox: 617-779-5377

No phone calls please.

Entercom Communications Boston is an
Equal Opportunity Employer. W/M/D/E/N

FNX Radio Network. We're looking for
a Program Director to oversee our heri-
tage alternative rock station, WFNX-FM
in the BOSTON market as well as our
Portsmouth, NH station, WPHX-FM.
FNX - one of the last independently
owned major market radio stations in
America - needs a programming leader
with strong management skills who will
thrive within a multi-media environ-
ment (FNX is part of Phoenix Media
Communications Group). You must
have at least 5 years of PD experience
and a successful track record. Please send
your resume to: FNX Radio Network,
ATTN: HR, 126 Brookline Ave., Boston,

AC MORNINGS

If you're topical, creative and love
being part of the community we
need ® you to make mornings as
good as the rest of the day! Main-
stream AC in a * desireable
Southern city. Huge signal, great
facility, ail the tools and benefits,
* tons of support and a terrific
quality of life await you. Confiden-
tiality » guaranteed. Males and
teams encouraged to apply for
this EQE position. Send = your
resume, audio, and any other
relevant info to: Radio & Records
at 10100 Santa Monica #1121, 3¢
Floor, Los Angeles, CA 90067.

MIDWEST

Nashville: Radio Creative
Services/Production Director

Can you produce compelling, award-
winning Radio commercials? Are your
skills at writing equal to your skills in the
production studio? Would clients call
you a creative advertising animal? Are
you comfortable working with lots of dif-
ferent people? Do you have a “get it
done right” attitude? I YES is the an-
swer fo these questions we want to meet
you. Nashville’s market-leading Radio
stations, WIXA-FM and WMAK-FM, are
looking for someone to help us set new
standards for creative commercial pro-
duction. Qualified applicants will have
a minimum of 3 years experience in
Radio production or at an ad agency.
Send your resume and samples of your
work to: Dennis Gwiazdon, VP/GM,
WIXA/WMAK, 504 Rosedale Ave.,
Nashville 37211 EOE M/F

SUSQUEHANNA
INDIANANPOLIS

Seeks Next Promotion
Director Star!
GOLD 104.5 seeks creative, detail-ori-
ented, sales friendly promotions and
marketing pro who believes the Oldies
format is vibrant and alive!  Minimum
three year promotion/marketing expe-
rience required. Contact Jennifer Skjodt
at jskjodt@indyradio.com.
Susquehanna is an ESOP, EOE,
Drug-free workplace.

Talk Show Host

Unique opportunity at Family owned
WNIR 100fm Akron, Ohio. Our after-
noon drive personality is retiring after

Drivetime Announcer
Hot AC Christian station Pulse FM is look-
ing for a creative, upbeat, relatable
drivetime announcer. Great phones and
production skills a must. if you're a team
player with a get the job done attitude,
rush your demo package including brief
testimony to: Mornings, Pulse FM, 61300
Ironwood, Southbend, IN 46614, EOE
No calls and no beginners please.

-

WEST

Promotions Director Opening

Opportunity to compete in radios fastest
growing large market at our new Sacra-
mento group, directing the marketing for
Real Country 92.1 KREL. This position
requires a winning track record in music
intensive formats targeting adults 25-54,
and includes successes in major markets
in similar positions. Must share a passion
for great radio, love the music and be a
team player. Promotions Director will work
with major marketing budget and event-
driven management team. Must be
creative, be a hands-on leader, and have a
proven ability to develop and execute a
wide variety of compelling simultaneous
promotions. Ideal, although not required:
country music connections and Sacra-
mento contacts. Immediate opening.

Send or email detailed resume including
earnings history and references in full con-
fidence to:

Mark Beranek, GM, First Broadcasting
298 Commerce Circle
Sacramento, CA 95815
hr@realcountry921.com
EQE

POSITIONS SOUGHT

| will host a show for you. Smart, energetic,
and creative. Recent UCLA graduate who's
written  on all  the issues.
jeremyzagarella@hotmail.com 760-500-
6982. (08/13)

Energetic rookie broadcaster. Great pro-
duction skills as well as on-air talent.
Sports knowledgeable. KEILAN: (405) 250-
9431. (08/13)

Freeae Advertising

Radlo & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° companyistation letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
Hlinares & racfoandrecords.com. Address all 20-word ads to
R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to llinares@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmeEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Santa Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Publisher.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly
newspaper pius two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. Al letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067.

20 years. We are dedicated to con-
tinuing our unique brand of local talk.

Email resume to billklaus@wnir.com. EOE.

MA 02215, jobs@mxradio.com, fax: 617-
425-2615 www.fnxradio.com EOE.

HOW TO REACH US raDi0 & RECORDS INC. / 10100 SANTA MONICA BLVD, THIRD FLOOR, LOS ANGELES, CA 90067 [N T AE T o ]

OPPORTUNITIES/MARKETPLACE: 310-788-1622 310-203-8727  llinares @radioandrecords.com
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:

310-203-8727
310-203-9763 newsroom@radioandrecords.com
310-553-4056

CIRCULATION: 310-788-1625 moreinfo @ radicandrecords.com
NEWS DESK: 310-788-1699
R&R ONLINE SERVICES: 310-788-1635

ADVERTISING/SALES:

310-553-4330 310-203-9763 mailroom @radioandrecords.com
301-951-9050 301-951-9061
615-244-8822 615-248-6655

be @radioar ds.com rrdc @ radioandrecords.com

310-203-8450 NASHVILLE BUREAU: Ihelton@radioandrecords.com

hmowry @ radioandrecords.com

310-553-4330

www americanradiohistorv com
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MARKETING & PROMOTION  VOICEOVER SERVICES VOICEOVER SERVICES

Richard Scudder

Photographertr
Musicians @ CD/album covers
24 years experience
Yaais SHh 323-572-1022

Hollywood, CA

PUBLICITY PRINTS

Lithographed On Heavy. Semi-Gloss Paper ;

% REQUEST FREE
CATALOG AND SAMPLES!
B/W - 8x10's
~ 500 — $90.00
= 1000 — $120.00

‘C.‘.

5x7 - JOCK CARDS

B&W 1000 —~ $100.00
Color 2000 — $408.00

PRICES INCLUDE
TYPESETTING & FREIGHT
* FAST PROCESSING
#* OTHER SIZES AVAILABLE

PRCES SUBJECT TO
CHANGE WITHOUT NOTICE

Send 8x10 photo, check/M.O. Visa/MC, instructions to:
1867 E. Flornda Streal. Depl. R Springheld. $40 65803
TOLL FREE: 1-888-526-5336
www.abcpictures.com

A

PICTURES

LR al TR ]
- www.jennifervaughn.com

. www.radioandrecords.com i

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accompanied
by payment. Visa/MC/AMEx/Discover accepted. One inch
minimum, additional space up

tosixinches available in incre- ; ::::: e sgg'gg
ments of one-inch. Rates for 13 insertions 85'00
R&R marketplace (perinch): 2 insertions  75.00

51 insertions  70.00

Marketplace
| (310) 788-1622
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

5 time Academy Awards announcer 5 time Emmy announcer

Randy Thomas

#1 Female Voice in America

® WLTW/New York e WASH/-FM/Washington, DC
o WNIC 100.3/Detroit e KLUV/Dallas

Make your budget sound bigger than it is.

(1-800) RT-VOICE www.randythomasvo.com
E-mail: randy @randythomasvo.com

HYO’NEIL

VOICE IEMAGING
"THE VOICE HEARD ABOVE THE REST'®

p. T,

As Heard In...
1-877-4-YOURVO Dallas,
(877-496-8786) Las Vegas,
Toronto
DEMO: and across the Planet

www.samaoneil.com

MUSIC REFERENCE

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

1,569 jam-packad pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!™* (*on U.S. orders)™ s
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

ARE LIS

For More Information And To Get Your Priorities ADDED To R&R GFA RADIO Playlists,
Please Contact: Greg Maffei at 310-788-1656 or gmaffei@radioandreco~ds.com

PROU Em&MMERS

> lENING

PLAYLIST
* Easy Click-&-Play
Internet radio stations

» New music by format

* All music in power rotation |

* Radio “Guest EJs” jom
R&R editors on the air

* The best and newest

hits from top market
stations by format

www americanradiohistorv com
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e National Airplay Overview: August 13, 2004

W

BLACK EYED PEAS Let's Get It Started /A&M/interscope/
NELLY My Place (Derrty/Fo’ ReeliUniversall

™w

1 J0JO Leave (Get Out) (BlackGround/Universal)

2 ASHLEE SIMPSON Pieces Of Me (Geffen/

3 CHRISTINA MILIAN Dip |t Low (/sland/IDJMG)
4 KEVIN LYTTLE Turn Me On /At/antic/

7 NINA SKY Move Ya Body (Next Platsau/Universsl)
5 6 HOOBASTANK TheReason {island//DJMG/

6 7 USHER Confessions Part 2 (LaFace/Zomba)

10 o MAROON 5 She Will Be Loved /Octonel/AMG)
8 9 SWITCHFOOT Meant TaLive (Red Ink/Columbia)
12 AVRIL LAVIGNE My Happy Ending (Arista/AMG/
n ALICIA KEYS If | Ain't Got You L/RMG/
16 JUVENILE Slow Mation {Cash Money/Universsl)
9 13 USHER Burn fLaFace/Zombal

14 14 LOS LONELY BOYS Heaven (Or/Epic/

15 g D12 How Come (Shedy/interscopel

17 18 USHER HLUOACRIS & LIL’ JON Yeah LaFace/Zomba/

13 19 BRITNEY SPEARS Everytime (/ive/Zomba)

2 FINGER ELEVEN Dne Thing (Wind-up/

% HOUSTON f/CHINGY & NATE DOGG I Like That (Capitoll

2 RYAN CABRERA On The Way Down (£.¢/L.A/Atisntic)

% NICKELBACK Feelin’ Way Toa Damn Good (Roadrunner/iDMG)

31 LIL" FLIP Sunshine (Sucka Free/Loud/Columbis)
M. WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universalj
30 € BRITNEY SPEARS Outrageous ive/Zombal
PETEY PABLO Freek-A-Leek (iva/Zomba/
YELLOWCARD Ocean Avenue (Capitol)
35 8 LINKIN PARK Breaking The Habit (Warner Bros.)
32 LLOYD BANKS On Fire finterscope/

#1 MOST ADDED
HILARY DUFF Fly (Buens VistayHalywood]

#1 MOST INCREASED PLAYS
ASHLEE SIMPSON Pieces Of Me (Geffin/

TOP 5 NEW & ACTIVE
PITBULL FiLIL' JON Cule (TVT)
SKYE SWEETNAM Tangied Up ln Me (Capital
NITTY Nasty Gid (Universal
JC CHASEZ Buid My World (ive/Zomba)
ANGEL Just The Way | Am /Midas/ADA/WMG/

CHR/POP begins on Page 21.

W TW

4 @ DIDO White Flag (Arista/AMG)

1 2 MARTINA MCBRIDE This One's For The Girls /RCA/

3 SHERYL CROW The First Cut Is The Deepest (A&M/interscope/
2 FIVE FOR FIGHTING 100 Years (Aware/Columbis!

[} SEAL Love's Divine (Warner Bros.)

5 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/
8 MAROON 5 This Love (Octone///IRMG)

9 UNCLE KRACKER fIDOBIE GRAY Drift Away fLava/

7 LIONEL RICHIE Just For You (/siand//DJMG/

JOSH GROBAN You Raise Me Up (743/Reprise/

KIMBERLEY LOCKE 8th World Wonder (Curl/

3 DOORS DOWN Here Without You (Republic/Universall
MERCYME Here With Me (/NO/Curb)

LOS LONELY BOYS Heaven {Or/Epic/

CELINE DION You And | /Epic/

SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.)

J. BRICKMAN fIM. SCHULTZ ‘Til ) See You Again (Windham HilyRMG/}
KEITH URBAN You'll Think Of Me (Capitoll

LEANN RIMES f/RONAN KEATING Last Thing On My Mind (Curty
EVANESCENCE My Immortal (Wiad-up/

WILSON PHILLIPS Go Your Own Way (Columbia/

25 HOOBASTANK The Reason //s/and/i0JMG/

24 JOSH GROBAN Remember When It Rained (743/Reprise/

23 CHERIE Older Than My Years {Lavs/

FANTASIA |Believe L/RMG/

CORRS Summer Sunshine (Atlantic/

JAMIE CULLUM Al At Sea (Verve/Universal)

RICK SPRINGFIELD Beautiful You {Gomer/Red Ink)

30 8 COUNTING CROWS Accidentally in Love (DreamWorks/Geffen!

- JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix/

CHR/RHYTHMIC

LIL’ FLIP Sunshine (Sucka Free/L umbia)

CIARA f/PETEY PABLO Goodies {LaFace/Zombal

TERROR SQUAD Lean Back (Universaf)

JUVENILE Slow Motion (Cash Maney/Universal)
HOUSTON fICHINGY & NATE DOGG | Like That /Lapitoll
USHER Confs Part 2 {LaFace/Zomba)

NINA SKY Move Ya Body (Next Plateaw/Universal}

LLOYD fIASHANTI Southside (Murder Inc./Def Jom/ADIMG)
NELLY My Place (Derrty/Fo’ Reel/Universal

KEVIN LYTTLE Turn Me On /Atlsntic/

LLOYD BANKS On Fire finterscops/

CHRISTINA MILIAN Dip It Low {/sisnd/i0/MG)

KANYE WEST Jesus Walks (Roc-A-Fella/iDJMG/

14 YING YANG TWINS Whats Happnin! (TVT}

15 PETEY PABLO Freek-A-Leek (/iva/Zomba)

LL €OOL ¢ Headsprung (Def Jem/IDJMG)

TWISTA fiR. KELLY So Sexy {Atlantic/

YOUNG BUCK Let Me In {iaterscope/

19 ALICIA KEYS If | Ain't Got You L/AMG)

20 D12 How Come (Shady/interscope/

JAOAKISS HANTHONY HAMILTON Why /Ruff Ryders/Interscope)
T.1 Let's Get Away (Grand Hustle/Atiantic)

AKON #STYLES P. Locked Up (SRC/Universal)
MONICA U Should've Knawn Better (/AMG/
PITBULL f{LIL’ JON Cuio (TVT}

PLAY-N-SKILLZ Freaks (Universall

PITBULL Back Up (TVT}

SLUM VILLAGE Selfish (Barak/Capitol)

J-KWON You & Me (So So Def/Zomba/

PETEY PABLO f[RASHEEDA Vibrate Liive/Zomba/

#1MOST ADDED
ALICIA KEYS Diary L/AMG)

#1 MOST INCREASED PLAYS
TERROR SQUAD Lean Back Uiaversal

TOP 5 NEW & ACTIVE
LIL’ EDIME FIMARIO WINANS ! Don't Think | Ever (Yalowcity/Big3/
D.0.D. FIKANYE WEST Higher {Legion/
NEW EDITION Ho: 2 Nite {Bad Boy/Universall
BABY BASH Menage A Trois /Empire Musicwerks/Universal]
T0 Right On (HulyLightyear}

CHR/RHYTHMIC begins on Page 27.
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TERROR SQUAD Lean Back Universal]

ALICIA KEYS Diary (/AMG/

KANYE WEST Jesus Walks (Roc-A-Fella/IDJMG)

LIL’ FLIP Sunshine Sucka Free/loud/Columbia)

JUVENILE Slow Motion (Cash Money/Universal)

TWISTA fiR. KELLY So Sexy (Atlantic/

JADAKISS tIANTHONY HAMILTON Why (Ruff Ryders/interscope)
CIARA fIPETEY PABLO Goodies /L aFace/Zombe)

MONICA U Should've Known Better L/AMG/
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5 USHER Canf Part 2 (LaFace/Zomba)
NELLY My Place (Derrty/Fo’ Reel/Universal)
LL €00L ¥ Headsprung (Def Jam/IDJMG/
10 LLOYD BANKS On Fire /interscope/
17 LIL SERAPPY No Problem (BME/Reprise)
15 YOUNG BUCK Let Me In //nterscope/
12 LLOYD H/ASHANTI Southside (Murder inc./Def Jam/IDJMG/
18 T.L Let's Get Away (Grand Hustle/Atlantic/
16 ALICIA KEYS If | Ain't Gt You LV/AMG}
20 AKON HSTYLES P. Locked Up (SRC/Universal)

19 20 HOUSTON fICHINGY & NATE DOGG I Like That {Lapitolf
21 21 R.KELLY U Saved Me (/ve/Zomba/

27 @ ANTHONY HAMILTON Charlene (So So Def/Zomba)
YING YANG TWINS Whats Happnin! (TVT}

SLUM VILLAGE Seifish (Barak/Capitol)

30 CHRISTINA MILIAN Dip It Low (/sland//DJMG/

28 LENNY KRAVITZ flJAY-Z Storm (Virgin/

MASE Welcome Back (Bad Boy/Universal)

LIL* WAYNE Bring It Back (Cash Money/Universal)
29 8 JILL SCOTT Golden (Hidden Beach/Epic

32 JUVENILE H/WACKO & SKIP Nolia Clap (Rap-A-Lot/

#1MOST ADDED
SHYNE FIASHANT) Jimmy Choo GanglandDef Jam/IDIME)

#1 MOST INCREASED PLAYS
CIARA FIPETEY PABLO Goodies (LaFace/Zomba/

TOP 5 NEW & ACTIVE
SHAWN KANE Girl, | Wonder (L/AME/
FANTASIA | Believe (/RMG/
MASE Breathe, Stretch, Sheke (Badf Soy/Universal
JM JONES FIGAME , CAM'RON & LIL' FLIP Certified Gangstas (Koct/
BEENIE MAN King Of The Dancehall (Vigin/

URBAN begins on Page 31.

™w
VELVET REVOLVER Skther (RCA/RMG/
NICKELBACK Feelin’ Way Too Damn Good /Rosdrunner//DJMG)
THREE DAYS GRACE Just Like You (/ve/Zombal
ALTER BRIDGE Open Your Eyes (Wind.up/
SHINEDOWN Simple Man (Atlantic/
JET Cold Hard Bitch (At/antic/
LINKIN PARK Breaking The Habit (Warner Bros.
8  SALIVA Survival Of The Sickest (/sland/0JMG/
8 SEETHER fIAMY LEE Broken (Wind-up/

CROSSFADE Cold (Columbia)
11 SHINEOOWN 45 (Atlantic/

JET Rollover D.J. Atiantic/
SLIPKNOT Duality {Roadrunner/\OJME)

cugnsnwNn =%
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BREAKING BENJAMIN So Cold (Hollywood)

VELVET REVOLVER Fall To Pieces (RCA/AMG/

VAN HALEN It's About Time {Warner Bros.)

PAPA ROACH Getting Away With Murder (Geffer)
GODSMACK fIDROPBOX Touche (Republic/Universal)
METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
TESLA Words Can't Explain /Sanctuary/SRG/

KID ROCK | Am (Tap Dog/Atiantic/

RUSH Summertime Blues /Anthem/Atiantic)

26 @ FUTURE LEAOERS OF THE WORLD Let Me Qut (£pic/
PUDDLE OF MUDO Spin You Around /Geffen/
EARSHOT Wait (Warner Bros.)

CHEVELLE Vitamin R {Leading Us Along} (Epic/
SWITCHFOOT Meant To Live (Red ink/Columbial
HOOBASTANK Same Direction dsiznd/D/ME)
LOSTPROPHETS Wake Up (Make A Move) (Cofumbia}
BLACK LABEL SOCIETY House Of Doom (Spitfire/
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#1 MOST ADDED
ALICIA KEYS If | Ain't Got You L/RME/

#1 MOST INCREASED PLAYS
LOS LONELY BOYS Heaven (Oh/Epic/

TOP 5 NEW & ACTIVE
CLAY AICEN | W Carry You /REA/RMG)
JESSICA SIMPSON Angels (Caksnbia)
DIANA KRALL Narrow Daylight (52P/VMG)
BOYZ U MEN Sara Smile (MSM/Xock/
WEWSONG FIMATALIE GRANT When God Made You (Ression/

AC begins on Page 52.

W W
1 1 HOOBASTANK TheReason /isiand/iD/MG)
2 @ LOS LONELY BOYS Heaven (Or/Epic/
3 3 MAROON 5 This Love (Jctone/J/AMG/
4 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen)
5 3 DOORS DOWN Awsay From The Sun (Republic/Universall
6 SWITCHFOOT Meant To Live (Red ink/Columbia)
7 311 Love Song (Maverick/Volcano/Zomba/
10 MAROON 5 She Will Be Loved (Gctone/l/AMG}
12 FINGER ELEVEN One Thing (Wind'up/
n GAVIN DEGRAW | Oon't Want To Be L/AMG/
8 11 NICKELBACK Someday (Roadrunner/IDJMG/
9 12 EVANESCENCE My Immortal (Wind-up/
15 (B TRAIN Ordinary (Columbial
13 14 SHERYL CROW Light In Your Eyes /4&Miinterscapel
14 15 FIVE FOR FIGHTING 100 Years (Aware/Columbial
16 16 CALLING Our Lives (RCA/AMG/
17 Q NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/OJMG)
18 18 ALANIS MORISSETTE Everything (Maverick/Reprise
31 ASHLEE SIMPSON Pieces Of Me {Gaffen/
25 AVRIL LAVIGNE My Happy Ending (Arista/AMG/
20 RICHARD MARX When You're Gone (Manhattan/EMC)
21 AVION Seven Days Without You {indgpendent/
24 SARAH MELACHLAN World On Fire (Arista/RMG/
22 SCISSOR SISTERS Take Your Mama {Universal)
19 25 UNCLE KRACKER Rescue flava/
30 @ BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba)
23 27 YELLOWCARD Ocean Avenue (Capitolf
27 € MARTINA MCBRIDE This One's For The Girls (AC4/
26 29 BRITNEY SPEARS Everytime (/ive/Zombs/
29 30 BLINK-182 1 Miss You (Geffen/
#1 MOST ADDED
ASHLEE SIMPSON Pieces Of Me (Geffen)
#1 MOST INCREASED PLAYS
ASHLEE SIMPSON Piaces Of Me (Geffon/
TOP 5 NEW & ACTIVE
HOWIE DAY Collide Fpic/
BONNIE MCKEE Somebody (Paprise/

EDWEN MCCAIN FIMAIA SHARP Say Anything (DRT]
JILLERS Somebody Told Me /IsaadiDIME)
JEM They (ATO/RCAIANG)

AC begins on Page 52.

www americanradiohistorvy com

#1 MOST ADDED
GREEN DAY American \diot (Reprise/

#1 MOST INCREASED PLAYS
CHEVELLE Vitamin R (Leading Us Along) (Epic/

TOP 5 NEW & ACTIVE
GREEN DAY American Idict (Beprise/
SILVERTIDE Ain't Comin' Home (/MG/
THORNLEY Easy Comes (Raadrummer/ MG
A PERFECT CIRCLE Bhue (Vigid/
MEGADETH Die Dead Enough (Sanctusry/SAS)/

ROCK begins on Page 61.
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W W
1 ANITA BAKER You're My Everything (Blue Note/Virgin)
2 PRINCE Call My Name (Coiumbia/
4 ALICIA KEYS Diary A/RMG/
3 4 LUTHER VANDROSS Think About You L/AMG)
5 5 TEENA MARIE Still n Love (Cash Money/Universal)
6 6 ALICIA KEYS If ) Ain't Got You (/RMG/
10 @ JILL SCOTT Golden (Hidden Beach/Epic/
7 8 R.KELLY Happy People L/ive/Zomba/
9 9 USHER Burn {LaFace/Zombel
8 10 PATTILABELLE New Day /Dzf SouliDJMG/
12 BRIAN MCKNIGHT What We Do Here (Motown/
1" KEM Love Calls (Motown/Universsl)
18 R. KELLY U Saved Me (/ve/Zomba/
7 BOYZ Il MEN What You Won't Do For Love (MSM/KXoch/
14 15 AVANT Don't Take Your Love Away /Geflen/
19 16 LUTHER VANDROSS Wi BEYONCE' The Closer | Get To You L/RMG/
15 17 MONICA U Should've Known Better L/AMG/
16 18 JANET JACKSON R&B Junkie (Virgin/
22 @ BONEY JAMES f/BILAL Better With Time (Warner Bros)
13 20 JDE Priceless (five/Zomba/
20 21 LASHELL GRIFFIN Free /Epic/
23 @D FANTASIA | Believe L/AMG)
21 23 TAMYRA GRAY Raindrops Will Fall (79/Sabe/
26 @ WILL DDWNING Rhythm Of U & Me [GRPVMG)
24 25 VAN HUNT Down Here In Hell (With You) {Capitoll
28 26 PATTILABELLE & RONALD ISLEY Gotta Go Solo /0ef Soul/DJMG/
27 27 M.WINANS f[ENYA & P. DIDDY | Don't Wanna Know /Bad Boy/Universall
- @ ANGIE STONE | Wanna Thank Ya L/AMG/
25 29 USHER Conf Part 2 {LaFé ba/
~ €D TAMIA Still (Atisntic)
#1 MOST ADDED
LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/
#1 MOST INCREASED PLAYS
R. KELLY U Saved Me A/ve/Zomba/
TOP 5 NEW & ACTIVE
ANGIE STONE U-Haul L/RMG/
REGINA BELLE For The Love 0f You {Peak/
NELLY My Place {Derrty/Fo’ ReelUniversall
AMEL LARRIEUX For Real {Biss Life/
TARRALYN RAMSEY Remedy (Casablanca/lUnversal)
URBAN begins on Page 31.
ACTIVE ROCK
W W
2 o THREE DAYS GRACE Just Like You Afive/Zomba/
1 2 CROSSFADE Cold (Columbra/
4 o BREAKING BENJAMIN So Cold (+offywood)
3 4 VELVET REVOLVER Slither (RCA/AMG/
6 @ LINKIN PARK Breaking The Habit (Warner Bros.)
5 6 SLIPKNDT Quality (Roadrunner/IDJMG/
7 @) SALIVA Survival Of The Sickest fisland/DJMG)
9 @) ALTER BRIDGE Open Your Eyes (Wind-up/
8 &) SHINEDOWN Simple Man (Atkentic/
12 @) PAPA ROACH Getting Away With Murder (Geffen/
13 Q) EARSHOT Wait Warner Bros.)
14 @@ FUTURELEADERS OF THE WORLD Let Me Out /Epic/
10 13 NICKELBACK Feelin' Way Tao Oamn Geod /Roadrunner/|DJMG/
11 14 SEETHER fIAMY LEE Broken /Wind.up/
19 JET Rollover D.J. {Atiantic/
21 GOOSMACK fiDROPBOX Touche (Repubkc/Universall
17 LOSTPROPHETS Wake Up [Make A Move) (Columbia)
18 HOOBASTANK Same Direction f/sland//DJMG/
16 19 PUDDLE DF MUDD Spin You Around {Geffen/
15 20 METALLICA Some Kind Of Monster [Elektra/Warner Bros)
22 NONPOINT The Truth {ava/
27 VELVET REVOLVER Fall To Pieces (RCA/AMG/
28 A PERFECT CIRCLE Blue (Virgin/
48 CHEVELLE Vitamin R (Leading Us Along) (Epic/
23 TANTRIC After We Go (Maverick/Reprise/
24 PILLAR Bring Me Down (Flicker/EMI CMG/Virgin)
25 27 KID ROCK t Am (Top Dog/Atiantic/
26 28 MONSTER MAGNET Unbroken (Hotel Baby} /SPV US4/
- 8 GREEN OAY American ldiot (Raprise/
35 SKINDRED Nobody fLava/

__THE BACK PAGES.

103

National Alrplay Overview: August 13, 2004

TIM MCGRAW Live Like You Were Dying (Curb/

KENNY CHESNEY | Go Back /8¥4/

BRAD PAISLEY fIALISON KRAUSS Whiskey Lultaby (4rista/
JOSH GRACIN | Want To Live flyric Street)

KEITH URBAN Days Go By (Capital)

BILLY CURRINGTON | Got A Feelin’ (Mercury/

TERRI CLARK Girls Lie Too Mercury/

REBA MCENTIRE Somebody /MCA/

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bras)
GRETCHEN WILSON Here For The Party /£pic/
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SMOOTH JAZZ

w W

2 € MARC ANTOINE Mediterraneo (Rendezvous)

1 2 DAVEKOZ ANISeels You (Capitol

3 GEORGE BENSON Softly, As In A Morning Sunrise (GRPVMG/
7 MICHAEL LINGTON Show Me (Rendezvous)

5 PAUL TAYLOR Steppin’ Out (Peak/

6 BONEY JAMES Here She Comes (Warner Bros)

4 EUGE GROOVE Livin' Large arads/

8 PAUL BROWN 247 (GRPIVMG)

" GERALD ALBRIGHT To The Max (GRP/VMG)

7
8
o L

9 10 ANITA BAKER You're My Everything /Blue Note/Virgin
10 8 JOYCE COOLING Expression (Narads/
15 DIANA KRALL Temptation (GRP/VMG/
14 13 SEAL Love's Divine (Warner Bros.)
12 14 RICHARD SMITH Sing A Song /4440/
16 ) PAUL JACKSON, JR. Walkin' (Blue Note/EMC)
18 O CHRIS BOTTI Back Into My Heart {Columbia/
17 ) WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (Rendezvous/
~ ) DAN SIEGEL In Your Eyes Native L anguage)
22 &) MARION MEADDWS Sweet Grapes (Heads Up/
19 @) RAMSEY LEWIS TRIO The In Crowd /Narada/
20 21 LUTHER VANDROSS W{ BEYONCE' The Closer | Get To You L/RMG)
23 ¥} NICK COLIONNE It's Been Too Long /3 Keys Music/
24 GLADYS KNIGHT f/EDESID ALEJANDRO Feelin’ Good (Vacilon) /Pyramst)
25 RICHARD ELLIOT Your Secret Love (GRP/VMG)
27 KIM WATERS In Deep /Shanachie/
26 PATTI LABELLE New Day (Def Soul/DJMG/
28 NORMAN BROWN Up ‘N‘ At ‘Em Warner Bros.)
~ EE) TIMBOWMAN Summer Groove fLiguif 8/
29 E5) NESTOR TORRES Maybe Tonight Heads Up/
30 RENEE OLSTEAD A Love That Will Last IN\WMR]

12 ANDY GRIGGS She Thinks She Needs Me (AC4/
1" ALAN JACKSON Tao Much Of A Goad Thing Is A Good Thing (Arista/
16 GEORGE STRAIT | Hate Everything MCA/
15 SARA EVANS Suds In The Bucket (RCA/
13 15 MARTINA MCBRIDE How Far (RCA/
17 D JOE NICHOLS If Nobody Believed In You (Universal South!
19 €) RASCAL FLATTS Feels Like Today [Lyric Street)
20 @) PHIL VASSAR In A Real Love (Aristal
21 ) BROOKS & DUNN That's What It's All About (Arista/
27 €D TDBY KEITH Stays In Mexico (DreamWorks/
22 ¢ JULIE ROBERTS Break Down Here (Mercury/
18 22 RACHEL PROCTOR Me And Emily /8¥4/
24 @ TRACE ADKINS Rough & Ready (Capital)
23 24 AMY DALLEY Men Don't Change (Curly
25 € JIMMY WAYNE You Are (DreamWorks/
26 € DIERKS BENTLEY How Am | Doin’ /Capitoll
28 €@ GARY ALLAN Nothing On But The Radio /MCA/
29 @) TRAVIS TRITT The Girl's Gone Wild (Columbia/
32 @) SHEDAISY Come Home Soon Lyric Street/
30 € CRAIG MORGAN Loak AtUs Iﬂﬂﬂ/
#1 MOST ADDED
CATHERINE BRITT The Upside Of Being Down /RCA/
#1 MOST INCREASED PLAYS
TDBY KEITH Stays In Mexico (DreamWorks/
TOP 5 NEW & ACTIVE
JOHN MICHAEL MONTGOMERY Goes Good With Beer (Wamer BrosJ
DIAMOND RIO Can't You Tell (Arista/
JENKINS Getaway Car {Capitol]
CATHERINE BRITT The Upside 0f Being Down 804/
CHRISTY SUTHERLAND Freedom (Epic/
COUNTRY begins on Page 37.
| ALTERNATIVE
1 ) THREE DAYS GRACE Just Like You L/ve/Zamba)
2 e LINKIN PARK Breaking The Habit (Wamer Bros./
3 3 OASHBOARDCDNFESSIDNAL Vindicated (Vagrant/Interscape/
4 o FRANZ FERDINAND Take Me Out (Domino/Epic/
6 5 VELVETREVOLVER Slither (RCA/RMG/
8 8 KILLERS Somebody Told Me //sland/IDJMG)
9 SUIPKNODT Duslity (Readrunner/IDJMG/
5 8 INCUBUS Talk Shows On Mute (Epic/
7 9 MODEST MOUSE Float On /Epic/
12 @ BREAKING BENJAMIN So Cold /Holywood)
10 11 SEETHER fJAMY LEE Broken (Wind-up/
1112 STORY OF THE YEAR Anthem Of Our Dying Day (Maverici/Repriss!
— (O GREEN DAY American ldiot (Repriss)
13 14 SHINEDOWN 45 (Atlantic/

14 LOSTPROPHETS Wake Up (Make A Move) (Cokimbia/

17 JET Rollover 0.J, (Atiantic/

2 BEASTIE BOYS Triple Trouble (Capito)

18 PAPA ROACH Getting Away With Murder (Geffen/

46 CHEVELLE Vitamin R (Leading Us Along) (Epic/

20 HIVES Walk Idiot Walk /interscope/

23 HOOBASTANK Same Direction fIsiand/2JMG/

24 YELLOWCARD Only One (Capital

25 CROSSFADE Cold (Cokimbia)

22 24 SALIVA Survival Of The Sickest //sland/iRJMG/

27 € COHEED AND CAMBRIA A Favor House Atlantic (Columbia/
16 26 311 First Straw {Voicana/Zomba)

28 € ALTER BRIDGE Open Your Eyes (Wind-up/

16 28 BLINK-182 Oown (Gaffen/

33 8 VELVET REVOLVER Fall To Pieces (RCA/RMG/

31 TAKING BACK SUNDAY A Decade Under the influence (Victary/

#1 MOST ADDED
SOUL BALLET Cream /275

#1 MOST INCREASED PLAYS
CHRIS BOTTI Back Into My Heart (Cofumbia)

TOP 5 NEW & ACTIVE
THA’ HOT CLUB {'m Gonna Love You Just A Little More Baby (Shanachie/
PIECES OF A DREAM It's Go Time (Heads Up/
STEVE OLIVER Chips & Salsa (Koch/
AL JARREAU Cold Ouck /GRPVMG)
SOULBALLET Cream /275

Smooth Jazz begins on Page 58.

TRIPLE A

™
1 COUNTING CROWS Accidentally in Love [DreamWorks/Geffen)
e BRUCE HORNSBY Gonna Be Some Changes Made {Columbia/
3 NORAH JONES What Am | To You? (Bive Note/EMC/
© PHISH The Connection (Adiantic/
5 DAVEMATTHEWS Oh (RC4/AMG)
0 FINGER ELEVEN One Thing /Wind-up/
7 SHERYL CROW Light In Your Eyes /4&Myinterscope/
o MODEST MOUSE Float On /£pic/
9  BODEANS If It Makes You (Zoe/Rounder/
1 MINDY SMITH Come To Jesus (Vanguard
12 JAMIE CULLUM Al At Sea (Verve/Universall
13 RACHAEL YAMAGATA Worn Me Oown (RCA Victor/
4 FINN BROTHERS Won't Give In (Nettwark/
DONAVON FRANKENREITERfIJACK JOHNSON Free (RrushfieUniersall
17 0ZOMATLI {Who Oiscovered) America? {Concord]
19 SCISSOR SISTERS Take Your Mama (Universal/
18 17 TOOTS AND THE MAYTALS WiB. RAITT TrueLovels Hard ToFind (V2
16 18 INDIGD GIRLS Fill it Up Again /Epic/
22 BUTTERFLY BOUCHER Another White Dash (A&M/interscape)
- JOHN FOGERTY Oeja Vu (All Over Again) /DresmWorks/Geffen/
15 21 WHEAT | Met A Girl /Aware/Columbia/
24 CROSBY & NASH Lay Me Oown {Sanctuary/SRG/
2 JOHN EDDIE Everything (Thl Show/Last Highway)
29 JET Roliover 0.J. (Atiantic/
21 25 STING Stolen Car {Take Me Oancing) (A&M/Interscape)
23 26 ALANIS MORISSETTE Everything (Maverick/Reprise
30 @D 311 Love Song (Maverick/Vokcano/Zomba)
8 LENNY KRAVITZ Where Are We Runain'? (Vigi/
7 8 JEM They (ATOIRCA/AME)
WILCO I'm A Wheel (Nonesuch/
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#1 MOST ADDED
GREEN DAY American ldiot (Reprisa)

#1 MOST INCREASED PLAYS
CHEVELLE Vitamin R (Leading Us Along) (Epic/

TOP 5 NEW & ACTIVE
INSTRUCTION Breakdown (Geffen/
KORN Word Up /Epic/
FALL AS WELL Lazy Eye Universall
KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/lDJMG!
TONY C. AND THE TRUTH Little Bit More fLava/

ROCK begins on Paga 51.

#1 MOST ADDED
GREEN DAY American Idiot (Aeprise/

#1 MOST INCREASED PLAYS
GREEN DAY American Idiot (Reprise/

TOP 5 NEW & ACTIVE
PRESIDENTS OF THE UNITED STATES Some Postman Is Grooving (independent)
KEANE Somewhere Only We Know (interscope/
MODEST MOUSE Ocean Breathes Salty {£pic/
AMBULANCE Primitive (The Way | Treat You...} /7V7]
SECRET MACHINES Nowhere Again Ragrise/

ALTERNATIVE begins on Page 83.

wWwWw.americanradiohistorv.com

#1MOST ADDED
LOS LONELY BOYS More Than Love (0/Epic/

#1 MOST INCREASED PLAYS
JOHN FOGERTY Deja Vu (AN Over Again) (Ureami¥arks/Gefien/

TOP 5 NEW & ACTIVE
MARDON 5 She Wil Be Loved (Dctone///BMG/
GOMEZ Nothing Is Wrong (Hut/Virgin)
CARBON LEAF Life Less Ordinary (Vanguard
CHRISTINE MCVIE Friend (Koch/
SONIA DADA 0id Bones (Caliope)

TRIPLE A begins on Page 86.
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By Erica Farber

fter founding his own company in 1972,
Russ Withers never looked backed.
Originally partnered with family memters,
Withers in time became the sole proprietor
of his broadcast empire. Over the years he
j has bought and sold multiple properties,
e and today he has 30 radio stations, two
full-power television stations and a couple
| 1 of low-power radio signals.
Y Withers has made a lifetime
" commitment not only to broadcasting, but
" also to the many communities his licenses
serve. He sits on a multitude of boards and
was recently elected to the Executive Committee of the NAB.

Getting into the business: “I was 10 years old in
Cape Gizardeau, MO, when I sat on a hillside one aftemoon,
trying to decide what to do with my life. My affections had
been rejected by Mary Evelyn Miller. At 10, this was a
crisis. Cape Girardeau had one radio station at the time,
and I was fascinated by the people who were on it.”

First paid job: “KGMO/Cape Girardeau. I went there
every day for a year and applied for a job. They finally hured
me. It was a daytime AM station, and they hired me as an
announcer. Then they asked if I would sell, and I said, T
don't know anything about selling! I realized that I hadr't
known anything about anything else when I started, so the
first week I went out and sold four of the biggest accounts
in town, including the Ford dealer and one of the large
supermarkets. I sold at the same time I was on the air. I'd
open up from sign-on and work from 6-8am. That would
allow me to go to college when school was on. Then I'd come
back at 3pm and work until sign-off.”

Founding his own company: “I always thought,
“Wouldn't it be great if five or six people owned a radio
station? And wouldn't it be great if five or six people
owned a half-dozen stations?’ At the time you could on.y
own sevan AMs, seven FMs and seven TV stations. As I
progressed and watched people, I saw that if five people
had owred those stations, one poor bastard would have
been working his ass off, and the other four would have
been at the bar at the golf course, bitching about the jcb
he was coing. I said, T don’t think I need all those peofle’

“1 started out partnering with my brother Jim and my
parents. We put together KGMO. I was running a microwave
company in New York and wasn't going to leave and run
that one station. The opportunity presented itself to buy
television Channel 5 in Clarksburg, IL. It was in double
bankruptcy. WMIX/Mt. Vernon, WV, the lender, said the¥d
do it, but T had to quit my day job. So I did.”

Mission of the company: “To be the best citizen in
the communities in which we are operating. Not only the
city of license, but all the others too. If we can be a gocd
citizen, contribute and are considered to be a positive
addition to the community, and our people are considerad
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RUSS WITHERS

President & Founder, Withers Broadcasting Companies

positive and worthwhile players, I consider that a success.
1f we do that, we'll be a financial success. You can’t help it
in this business.”

Long-term goals: “T want to continue to consolidate
where we are. I look at different markets, but they have to
be something that makes some sense logistically. My
daughter is in the business; she has eight stations of her
own. I marvel at some of the things she’s done. She makes
it look easier than it appeared to me. I don't know where
she picked up some of this information and knowledge, but
she’s done well.

“In banking, the big banks don't care. They care about
tonnage, not the communities. In towns all over southern
Tllinois the community banks and the smaller regional
banks are coming in and providing a necessary service.
That's analogous to what we're doing in broadcasting. There
are other companies doing the same thing. They don't want
to be the biggest fish, they just want to be a good
neighbor, companion and resource.”

Biggest caaltenge: “The biggest challenges are
keeping up technologically — in-band, out-of-band, big
band, whatever band. Some people think that if we stick
our head under the dash, satellite radio will go away. Those
people have lost touch with reality. I saw a blurb just
yesterday that said if you get a new Porsche or whatever,
you can get beth Sirius and XM on the radio.”

State of the industry: “It's stronger than it was 10
years ago. It's cyclical. You heard old people talk about how
television was going to ruin us. It didn't. FCC Chairman
Michael Powell just did a speech at Stanford. He talked
about one of his children not knowing the difference
between Channel 5 and Channel 105, as far as decency and
content go. I'm surprised that somebody hasn’t announced
a new invention called wireless television. Somebody will.

“I both fear and don't think that radio will becore as
ubiquitous as television has become. I'm also in television,
and I spend a Lt of time dealing with it. When television
first started to proliferate, I thought the best TV operators
were going to be the great radio operators. They
understood how to take something and promote it and
program it and have mass appeal. That's what television
has become. The old days of 2 1/2 networks — counting
ABC as a half — where you sat in the office and waited for
the phone to ring because you didn’t get that much
business — thcse days are gone.”

On consistently being the No. 1 fundraiser for the
Television and Radio Political Action Committee:
“They've given me the Wally Jorgensen Award for eight
years. That's embarrassing. My goal was not to be the sole
recipient of the award. Let's not have it just be me; let’s
have about 20 me’s. I was raising money for TARPAC before
TARPAC was cool. They did a great job of promoting it and
coming up with awards. It’s the mother’s milk of the NAB,
particularly under the McCain-Feingold Bill. It’s hard money
that we can distribute to congressional candidates.”

The importance of TARPAC: “Our relationships with
the FCC and Congress determine our long-term destiny. If
you're just looking to see what's going to happen in 2004-
2005, then don't give a dime and don't give a damn.
TARPAC doesn't buy congressmen. All it does is get
attention and get access. There are people coming into the
business or coring back into the business who have
greater political awareness than they did 15 years ago.”

Why he is so successful at fundraising: “It’s like
anything else: If you work hard and believe in something,
you can be successful at it. I've got good relationships with
the people who give through me. In many cases, they
haven't been asked before, and they didn’t understand how
important it was.”

Something about his company that might surprise
our readers; “IUs a lot smaller than it used to be, but I
tried to downsize intelligently. I've been working at
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consolidating for a tong time. I don't think of myself as
surprising.”

Most influential individual: “Frederic Gregg Jr. He
was the founder and first CEO of Linn Broadcasting. He was
bright, pragmatic and a good promoter. He had absolute
fiscal restraint, so he didn’t have a strong controller. It
killed him twice in business. But he was a great promoter.
He trusted me enough that he let me do what I needed to
do to build whatever division he put me in charge of. I
liked that. That was my biggest influence. He didn't
micromanage me, and I try to do that with my people,
because I understand how important it is.”

Career highlight: “One would be the progress of my
daughter toward taking over the company. I told her all her
life that it wasn't fair for a parent to push a child into
something. It was her call, and she’s pleased with it. The
other highlight is that, with the help of a lot of hard-working
people who believed in me, I was able to start from nothing
and put together not the biggest company in the world, but
a good, comfortable company. I have people who are proud
to have started their career with me. They've moved on, and
I applaud that. That's something I don’t try to inhibit. If
they have a desire to own their own station or whatever
they want to do, Il help them in any way I can. I'm living
my dream, and a lot of people can’t or haven't done that.”

Career disappointment: “I never had a 50,000-watt
AM station, back when that was a big deal. But, by the
same token, I've done things the way I wanted to do them.
You modify as you go forward. If you're talking about
business, I've made some mistakes. I bought some stations
that didn't do what I thought they'd do.”

Favorite radio format: “I like light Rock, Jazz and
good Country. I've loved music all my life. I was and am a
big fan of Stan Kenton. I like the standards. They're
personal to me, because I used to play them. But I tike any
station that has a good format that is well executed and
that plays songs that I am not embarnrassed to play in front
of 10-to-16-year-old kids.”

Favorite television show: “The District and Cold Case.
I've been a CBS affiliate since 1972. I like the job Fox News
does. They're running a radio station on television, and
they do a good job of it.”

Favorite song: ““My Way’ and ‘Send in the Clowns!”

Favorite movie: "I haven't seen a movie since The
Jazz Singer.”

Favorite book: “I love to read; I read all the time. I
don't have a favorite, but I like good rysteries. I really
enjoy the written word.”

Favorite restaurant: “I've got several favorites in New
Orleans that change as the ownership changes.”

Beverage of choice: “Diet 7-Up.”

Hobbies: “People. I'm in the people business and
broadcasting.”

E-mail address: “wrwithers@mvn.net.”

Advice for broadcasters: “If you really want to be a
good broadcaster, commit yourself to the business and to
serving the public. Get away from looking at it like it's a
commodity. It can, was and should be one of the most
respected services in this nation. We're not that far from
being there. Perception is reality. We have to perform so
people perceive us as being tremendous participants in the
community, acting in their best interest. It's an awesome
way to communicate with so many people.

“People are isolated today, because everyone is so
busy. They want something they can hug to their chest and
feel personal about. We have the opportunity to be that.
It’s incumbent upon us to become as good as we can be,
then try to surpass that. The goal in life is perfection. If
we strive for that, we won't achieve it, but everyone we are
in contact with will be better for it. Anyone can shoot for
mediocrity. If we try to achieve perfection, just the effort
will make us better people and better broadcasters.”
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The R&R Triple A Summit 2004 was a tremendous success.
We'd like to thank the following companies for helping us
make it happen.

Aezra Records . Atlantic Records - ATO Records . Aware
Records . Brash Music . Columbia Records +« Dangerbird
Records - EMI Music Collective « Epic Records -« etown
Hybrid Recordings . Island Records . Koch Entertainment
Lava Records .« Lost Highway « Maverick Records
Manhattan/EMC + Media Positioning « Megatrax s Michele
Clark Promotion s« Mpress Records -« New West Records
Octone Records + Or Music s Judith Owen . Performing
Songwriter Magazine -+ Pitch-A-Tent/Vanguard Records
Presslaff Interactive Revenue + Public Radio Partnership
RCA Music Group - RCA Victor « Red Ink . Reprise
Records + Rubin The Cat Records + Sci-Fidelity Records
Sly Dog Records + Songlines . THINKFilm . Universal
Music Enterprises » Universal Records » Vanguard Records
Vector . Verve Music Group -« Warner Bros. Records
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Going for adds August 23rd!

The follow up to the hit-singles
“Count on Me” and
“I Know You By Heart”

Radio Promotion: Ashton Consulting Kataphonic Records
Jack Ashton: 805/564 .8335 Gregg Bell: 310/315.4329
AshtonConsults@aol.com greggbell®4@yahoo.com

“Untucked” is available onn Kataphonic Records/Lightyear Entertainment
and is exclusively distributed by WEA in the United States
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www.KatrinaCarlson.com (©)2004 Kataphonic Records
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