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Alternative, Active All `American' 
Green Day are back in a big way. as "American Idiot" 

(Reprise), taken from 

their forthcoming 

album of the same 

name. nabs Most 

Added honors at both 

Alternative and Active 

Rock this week. The 

song also debuts at 

No. 13 at Alternative 

and No. 29 at Active. 

CREEN DAY 

AUGUST 13, 2004 

A1/N0 
Amy 

Who Are You 
Stealing, er, borrowing, song and album titles from The Who. 

R &R tells you about the "Hooligans" in Rock this week. From 

the most well known to the up- and-comers, you'll find out 

"Who's Better, Who's Best," starting on Page 1. 
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PRESEATS... 
Top 5 Rhythmic Single! 

9 Million Hot 100 Audience! 
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"...ADDITIONAL LISTENING..." 

Delilah gives us double the inaact. 

Listeners tune it durirg the week... 

and the weekend now which trarElates into 

additional listening. 

For people who are sampling the station 

over the weekerd and hear our 

best personalities, we have a treat 

chance of getting them to I step to 

us or the weekends. 

KEN PAYNE 
Program Director - W AGF /Crk r do 

Delilah. Now 7 nights a week. -- r - 
1=1.4 M41 Ó0 

Call 3remierE now to see if Delilah is available fcr yctr station 818.377.5300. 

Now consulted by Jim Ryan VP of Adult Contempo -ary programming Clear Channel. 
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I N S I D E 

CHARITY BEGINS AT RADIO 
Radio's public -service image shines brightly, 

thanks to the hundreds of millions of dollars 
radio raises annually for countless charities. 
This week's Management/Marketing/Sales 
section lists 77 organizations that would love 

your participation - from favorites such as 

St. Jude and Second Harvest to 
organizations that benefit disabled veterans 
and the children of prisoners. There's 

nothing like cause- related marketing to make 

your station stand tall, and there's no better 

time to get started than right now. 

Pages 9 -10 

SALES PROMOTION MAKEOVERS 
The days of sales and programming clashing 
over sales- driven promotions are ending, AC 

Editor Julie Kertes learns in the first of a 

two -part series. The phrase "If the 

salespeople bring the cheese, we will bring 
the crackers" captures this new ideology. 

Page 52 

NUMBER ONES 
CHR/POP 

JOJo Leave (Get Out) (BlackGround/Universal) 

CHR/RHYTHMIC 
LIL FLIP Sunshine (Sucka Free/Loud/Columbia) 

URBAN 

TERROR SQUAD Lean Back (Universal) 

URBAN AC 

ANITA BAKER You're My Everything (Blue NoteNirgin) 

GOSPEL 

KIERRA SHEARO You Don't Know (EMI Gospel) 

COUNTRY 

TIM MCGRAW Live Like You Were Dying (Curb) 

AC 

DIDO White Flag (Arista/RMG) 

HOT AC 

HOOBASTANK The Reason (lsland/IOJMG) 

SMOOTH JAII 
MARC ANTOINE Mediterraneo (Rendezvous) 

ROCK 

VELVET REVOLVER Slither (RCNRMG) 

ACTIVE ROCK 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

ALTERNATIVE 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

TRIPLE A 

COUNTING CROWS Accidentally.. (DreamWorksrGellen) 

CHRISTIAN AC 

MERCYME Here With Me (INO /Curb) 

CHRISTIAN CHR 

BARLOWGIRL Never Alone (Fervent) 

CHRISTIAN ROCK 

SANCTUS REAL Everything About You (Sparrow/EMI CMG) 

CHRISTIAN INSPO 

MERCYME Here With Me (INO /Curb) 

SPANISH CONTEMPORARY 

KALIMBA No Me Quiero Enamorar (Sony Discos) 

TEJANO 

JENNIFER PENA Vivo Y Muero En Tu Piel (Univision) 

REGIONAL MEXICAN 
HORÓSCOPOS DE DURANGO Dos Locos (Disc) 

TROPICAL 

MARC ANTHONY Valio La Pena (Sony Discos) 

ISSUE NUMBER 1568 

THE INDUSTRY'S NEWSPAPER 
www. radioandrecords. corn 

By Cyodee Maxwell 
R &R Rock Editor 
cmarwell®radioandrecords. corn 

The Rock format is 
made up of a tight group 
of people at radio and in 
the record industry. These 
people are in Rock be- 
cause they love the music 
and the lifestyle. It's an al- 
liance that welcomes new 
members with similar 
tastes and attitudes. It's a 
place where "rock chicks" 
can hold their own despite 
the format's emphasis on 
men. It's a coalition of 
guys who can still be guys 

without worrying about 
being politically correct or 
trying to get in touch with 
their sensitive sides. 

Taking a cue from The 
Who, we're calling this 
special Who Are You (we 
toyed with the idea of us- 
ing the entire phrase, with 
the f -word, but cooler 
heads prevailed). It is an 
arbitrary, random and to- 
tally incomplete guide to 
the format's movers and 
shakers. It's also about 
those who will move and 
shake in the future. 

See Page 63 

R &R's Green To 

Head Americana 
Music Assn. 

Jeff Green has been tapped as 
Exec. Director of the Americana 

Music Associa- 
tion, effective 
Oct. 15. Green 
has been R &R's 
Nashville -based 
Exec. Editor since 
January 2002 and 
will exit that post 
on Sept. 15. 

Green A 27 -year in- 
dustry veteran, 

Green is currently in his second 
stint with R &R; he previously 
spent six years as Managing 
Editor and AC Editor, based in 
Los Angeles. He told R &R, "I'd 
like to thank my friends and 
colleagues at R &R. They are an 
amazing group of profession- 
als, and I will miss working 
day -to -day with them very 
much." 

Green's experience includes 
nine years in senior management 

GREEN See Page 10 

AUGUST 13, 2004 
Sony, BMG Complete Merger 
New 50 -50 venture led by Lack, Schmidt -Holtz 

By Julie Gidlow 
Ren News Editor 
jgidlowdradioandrecords.com 

Sony Music Entertainment 
and BMG have completed 
their merger, which was first 
announced in November 2003. 
The new Sony BMG Music 
Entertainment is owned 50-50 
by Sony Corp. of America and 
Bertelsmann, with executives 
from both sides making up its 
board of directors. 

As previously reported, 
former Sony Music Chairman/ 
CEO Andrew Lack will serve 
as CEO of the new company, 
while former BMG Chairman/ 
CEO Rolf Schmidt -Holtz will 
hold the position of Chairman. 
In addition, BMG COO 
Michael Smellie and Sony 
Music Entertainment Exec. 
VP /CFO Kevin Kelleher will 
retain their respective roles in 
the new company. 

Lack Schmidt -Holtz 

The joint venture encompasses 
Arista Records, Columbia Rec- 
ords, Epic Records, J Records, 
RCA Records, LaFace, RLG- 
Nashville, Sony Music Nashville, 
Sony Classical, BMG UK, BMG 
Japan, BMG Ricordi and Sony 
Music International. 

The new company does not in- 
dude the parent companies' busi- 
nesses in music publishing, physi- 
cal distribution or manufacturing 

SONY BMG See Page 10 

FCC Seeks End To Rules Stay 
Switch to Arbitron- defined markets top priority 
By Adam Jacobson 
R&R Radio Editor 
ajacobson ®radioandrecords.corn 

The FCC has asked a U.S. appeals court to reconsider a June 
24 decision that extended a stay of the commission's revised lo- 
cal radio -ownership rules, arguing that the stay is preventing the 
agency from "implementing regulatory changes that this court has 
upheld as a reasonable exercise of the commission's public- inter- 
est authority" 

In a petition to the U.S. Court of Appeals for the Third Circuit, 
the commission says the court's stay of the new local radio- owner- 
ship rules - approved by the FCC in June 2003 in a 3-2 vote - is 
inconsistent, as it forces the commission to continue to define ra- 
dio markets with what the FCC called "the flawed contour -over - 
lap methodology" The court agreed that the FCC could replace the 
so-called Concentric Circle Standard with Arbitrondefined markets, 
but, under the stay, the FCC can't adopt the new standard. 

FCC See Page 10 

Ten Years Of Tim McGraw 
`Indian Outlaw' launched an enduring 
superstar 
By Lon Helton & Chuck Aly 
R8R Nashville Bureau 
Ihelton ®radwandrecords.com. 
calyeradioandrecords.com 

Four singles into his ca- 
reer, Tim McGraw hadn't en- 
deared himself to radio. His 
first two releases, "What 
Room Was the Holiday In" 
and "Two Steppin' Mind," 
failed to chart. His third 
single, "Welcome to the 
Club," peaked at No. 31 on 
the R &R Country chart. The 
next one, "Memory Lane," 
struggled to reach No. 46. 
From these decidedly inaus- 
picious beginnings, however, 
McGraw himself engineered 
one of the most remarkable 
reversals of fortune ever 
seen in Nashville. 

The linchpin was a song 
called "Indian Outlaw" that 
virtually everyone in the in- 
dustry, with the exception of 
McGraw himself, was dead 

McGraw 

set against. At McGraw's in- 
sistence, the song was re- 
corded and released as the 
first single from his second 
album, 1994's Not a Moment 
Too Soon. It was a sensation 
for a variety of reasons, peak- 
ing at No. 11 and paving 

See Page 37 

Logan Leaves 
Citadel For XM 
EVP /Prog. Post 

Eric Logan has departed the 
President /Programming role at 
New York -based 
Citadel Broad- 
casting to join 
XM Satellite Ra- 
dio as Exec. VP/ 
Programming. 
Logan is current- 
ly preparing to 
relocate to Wash- 
ington, DC and Logan 
takes on a post 
vacated by Steve Gavenas ear- 
lier this year. XM Chief Pro- 
gramming Officer Lee Abrams, 
who previously reported to 
Gavenas, will now report to 
Logan. 

"We're very pleased that Eric 
Logan is joining XM," said XM 
President /CEO Hugh Panero, 
who had been handling Ga- 
venas' former duties on an in- 
terim basis. "Eric brings expe- 
rience in markets large and 

LOOM 0. See Page 10 

What's In A Name? Page 58 
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Establish Your Presence 
with Roll- a- SignTM 

Cost -effective and Durable Will beat or match competitor's pricing* 
Perfect for concerts, events and giveaways 

Roll- a- SignT " disposable plastic banners are a cost effective way to promote your station, company or special 
event. Each banner is printed on high quality, weather resistant, 6 mil plastic film. We can print up to four spot 
colors of ink per banner. Depending on the configuartion of your logo, you can get anywhere from 169 to 340 
banners on a 1,000' roll. 

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll -a- SignTM gets your message 
across and is ideal to give away at concerts and other public events. 

Fax us your logo along with the specific color separations and size, and we will give you a free quotation. If you 
have questions, please contact Roll -a- SignTM TODAY! 

Visit our website today for more information or call to place an order! 

www.rollasign.com 
1- ßO0 -23 I -6074 

oml 
Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075 

Phone 713 -507 -4200 - Fax 713 -507 -4295 - email: ri @reefindustries.com 

©2004 REEF INDUSTRIES, INC. Roll -a -Sign is a registered trademark of Reef Industries, Inc. `Restrictions apply. Call for details! 
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Triple A Summit 
A Huge Success 

The 12th annual R &R Triple A 

Summit, held Aug. 4-7 at the Mil- 
lennium Hotel in Boulder, CO, af- 
forded the Triple A community the 
opportunity to attend business-fo- 
cused sessions, including a radio 
panel called "Are We Playing It Too 

Safe ?" and a "State of the Industry" 
label panel; a special screening of 
the film Festival Express; a special 
taping of Sounds Eclectic; perfor- 
mances by 36 recording acts; and 
more. Look for coverage of the sum- 
mit on Pages 86-87 of this issue and 
followup columns in the Triple A 

section over the next several weeks. 

RR.NEWS_ August 13, 2004 R&R 3 

STATE OF THE RECORD INDUSTRYR &R Publisher /CEO Erica Farber moderated a frank and informative session 

with Triple A label execs at the R &R Triple A Summit. Seen here are (l -r) Columbia's Trina Tombrink, lnterscope/Geffenl 

A &M's James Evans, Lost Highway /Island's Ray Di Pietro, RCA Victor's Dave Einstein, Farber, Reprise's Alex Coron ly, 

Vanguard's Art Phillips, Verve's Jill Weindorf and Virgin's Ray Gmeiner 

Q2 Earnings Season Winds 
Down With Mixed Results 
By Joe Howard 
MR Washington Bureau 
MowardendóaMrecads.corrr 

The Q2 earnings season wound 
down with several top broadcasters 
posting increased revenue. While 
some companies' profits matched 
Wall Street expectations, a couple 
companies' bottom lines fell short. 

One of those companies was 
Citadel Broadcasting, whose Q2 net 
income rebounded from a loss of 
$19 million a year ago to a profit of 
$275,000. Per share, Citadel im- 
proved from a loss of 20 cents to flat 

EPS, missing the 4 cents per share 
forecast of Thomson First Call ana- 
lysts. However, Citadel's Q2 net in- 
come was affected by depreciation 
and amortization expenses of $30.8 

million, as well as $900,000 in non- 
cash stock compensation. 

Citadel's net revenue grew 13 %, 

to $107.3 million - 5% on a same- 
station basis - while operating in- 

come rose from $1.5 million to $12.3 

million. Free cash flow 56 %, to $38.2 

million, and station -operating in- 

come grew 13% - 7% on a same - 
station basis - to a record $44.5 
million. For 2004, the company ex- 

pects operating income of approxi- 
mately $168 million. 

During a conference call with in- 

vestors, Citadel Chairman /CEO 
Farid Suleman said that if the radio 
industry wants to expand its cur- 
rent 1 %-2% growth trends to the 
5 %-6% range, managers must stand 
firm on long -term pricing. "It's all 

a function of discipline in the mar- 
kets," said Suleman, who credited 
Clear Channel for its spotload -re- 
duction plan but warned that in- 
ventory reduction is only a partial 
solution. "In the short term, you 
will benefit from lower supply, but 
in the long term you really want to 
have exponential growth," he said. 

Commenting on XM Satellite 
Radio's hiring of Opie & Anthony, 
who lost their Infinity gig over broad- 
cast indecency, Suleman said that he 
believes the FCC must expand its 

EARNINGS? See Page 9 

Sebastian Appointed WSM -FM PD 
WLXX /Lexington, KY 

PD John Sebastian has been 
named PD of Cumulus sis- 

ter WSM- FM/Nashville, ef- 

fective Aug. 16. Sebastian - 
who has programmed 
Country KZLA /Los Ange- 
les, CHRs KHJ /Los Angeles 
and KDWB /Minneapolis, 
Rock WCOZ /Boston, Clas- 
sic Rock KISW /Seattle and 
Smooth Jazz KTWV /Los Angeles - 
replaces Lee Logan, who exited 
WSM -FM on Aug. 3. 

Sebastian told R &R, "My time 
with Cumulus in Lexington has been 
idyllic. They've given me the free- 
dom and the support to create win- 
ning radio in a very tough competi- 
tive situation against Clear Channel's 
WBUL (The Bull). 

Se Sobs 

Now I'm so thankful to 
Cumulus' John, Lew and 
Michael Dickey; Bob Ra- 
leigh; and Mark Sullivan for 
appreciating and being ex- 
cited about my vision for 
WSM -FM. We fully intend 
to go straight to the top of 
the Music City radio mar- 
ket. 

"We're going to surprise 
some people. Some will 

love what we do, others will 
cringe. But I promise you this: We 
won't be ordinary. This is going 
to be one of the great challenges 
of my career. I'm prepared to 
build a team that will create the 
best radio station I've ever done." 

Sebastian joined WLXX in Sep- 
tember 2003. 

Clear Channel Taps Two RVPs 
Grosenick, Del Core add duties in NW region 

Clear Channel has given Se- 

attle Market Manager Michele 
Grosenick and Sacramento 
Market Manager Jerry Del Core 
additional duties as Regional 
VPs for their respective geo- 
graphical areas. 

Grosenick, who will continue 
to oversee KFNK, KHHO, KJR- 

AM & FM & KUBE /Seattle, 
adds oversight of the company's 
stations in Albany, Corvallis, Eu- 

gene, Medford and Portland, 
OR and Centralia, WA. In addi- 
tion to overseeing KFBK, KGBY, 

KHYL & KSTE /Sacramento, Del 

GroseNck Del Core 

Core will handle managerial 
oversight for Clear Channel's 
Fresno, Modesto and Stockton, 
CA stations. 

CLEAR CHANNEL See Page 10 

Wallace New Infinity VP /Oldies 
Todd Wallace, who in 

April rose to OM of In- 
finity's Country KMLE, 
Oldies KOOL and Alterna- 
tive KZON in Phoenix, has 
added corporate-level du- 
ties as VP /Oldies Program- 
ming. Wallace will retain 
his day -to-day PD duties at 
KOOL. 

In his new role, the 35- 

year programming veteran will 
work with and advise the PDs of 
Infinity's 16 Oldies stations on such 
things as program development, 
strategy and the creation of format- 

Wa Ilace 

specific promotions and 
events. 

Wallace reports to Infinity 
President/ Programming 
Steve Rivers, who said, 
"With his talent and focus, 
I have seen Todd literally 
take a station from 'worst to 
first' with lightning speed 
many times. I have learned 
so much from him over the 

years and congratulate him on his 
new position." 

Before joining Infinity Wallace 
served as Director /Operations for 

WALLACE See Page 9 

Chiang Now KKBQ & KTHT PD 
Johnny Chiang, PD of 

Cox Radio's '80s KHPT/ 
Houston, has been named 
PD of the company's two 
Houston Country outlets, 
mainstream Country KKBQ 
and Classic Country KTHT. 

Chiang has been interim 
PD for the combo since 
Michael Cruise exited in 
March and will relinquish 
KHPT programming du- 
ties when a successor is found for 
him there. 

Chiang 

"Johnny is a very talented 
programmer, and his lead- 
ership in managing multi- 
station responsibilities over 
the last few months has 
been exemplary," Cox Radio 
Regional VP and Houston 
Market Manager Caroline 
Devine said. "I'm very ex- 
cited about this decision 
and the well-deserved rec- 
ognition of his contribu- 

tions to our company's success." 
CHIANG See Page 10 

NEWS & 
FEATURES 

Radio Business 4 
Management/ 
Marketing/Sales 6 
Digital Media 8 
Street Talk 16 
Publisher's Profile 104 

Opportunities 100 
Marketplace 101 

FORMAT 
SECTIONS 

News/Talk/Sports 13 
CHR/Pop 21 
CHR/Rhythmic 27 
Urban 31 
Country Focus 37 
Adult Contemporary 52 
Smooth Jazz 58 
Rock Special 63 
Alternative 83 
Triple A 86 
Americana 91 
Christian 92 
Latin Formats 96 

C me Back Pages 102. 

Daniels Rejoins 
Clear Channel/ 
Austin As OM 

WYCD /Detroit PD Mac Daniels 
is leaving the In- 
finity Country 
outlet to return to 
Clear Channel/ 
Austin as OM of 
the company's six - 
station cluster 
there, which com- 
prises Country 
KASW,CHR /Rhyth- 
mic KFMK, CHR/ 
Pop KHFI, Classic Rock KPEZ, 
Sports KVET -AM and Country 
KVET FM. He will also serve as 
PD of KASE & KVET -FM, for which 
he was Director /Programming 
before heading to Detroit 2 1/2 
years ago. He will begin his new 
job in early September and suc- 
ceed Jason Kane, who resigned in 
mid -June. 

"Working with everybody at 
WYCD and Infinity has been a 
wonderful experience," Daniels 
told R &R. "But the chance to go 
home was too much to pass up. I'm 
really excited to be heading back to 
friends and family in Texas and to 
rejoin great radio people in one of 
the best cities in the world." 

Daniels moved to the Motor City 
in February 2002 after 18 months in 
Austin, where he had joined KVET - 
FM as PD in July 2000 and was el- 
evated to Director /Programming 

DANIELS See Page 9 
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Analyst: Citadel 
Poised For Growth 
Will company refocus on medium markets? 
By Joe Howard 
R&R Washington Bureau 
thou ar0P'radloandrecorhs -corn 

he day after Citadel Broadcasting reported its Q2 earn- 
ings, Merrill Lynch analyst Jessica Reif Cohen said that while 
the broadcaster's decision to reformat stations in New Or- 
leans, Des Moines, Oklahoma City and Harrisburg may af- 
fect its short -term financial picture as the stations search for 
new audiences, she believes the moves will ultimately ben- 
efit the company. 

"These format changes will inev- lowered second -half revenue expec- 
itably compress the top -line perfor- tations, Cohen reduced her 2004 
mance in the near term as these sta- EBITDA estimate for Citadel from 
fions forgo existing revenue while $174 million to $168 million and 
increasing expenses for program- dropped her EPS forecast from 9 

ming and station promot on," Co- cents to 5 cents. 
hen said in a report issued Aug. 6. Cohen also said in the report that 
But she said that by next year Cita- she believes Citadel has the right 
del should "start to bear the fruit of team in place to guide the company's 
these investments as these new for- growth. "We anticipate manage - 
mats become embraced by a bigger ment's strong experience will enable 
group of radio listeners." Citadel to strategically improve 

However, citing increased promo- operations across its portfolio, and 
tion costs for the new stations and we anticipate that Citadel will 

produce some of the strongest or- 
ganic revenue growth in the radio 
industry over the next two years," 
she said, before word of Citadel 
President /Programming Eric Lo- 
gan's move to XM Satellite Radio 
(see story, Page 1). 

Meanwhile, Wachovia Securities' 
Jim Boyle predicted in a report, also 
issued Aug. 6, that Citadel's man- 
agement team may soon turn its fo- 

cus toward markets No. 30 -70 when 
considering acquisitions. Earlier Cit- 
adel management concentrated on 
station purchases in markets No. 40- 

140. Boyle praised Citadel's current 
top brass - including CEO Farid 
Suleman and COO Judy Ellis - for 
their ability to keep many of the 
company's clusters among the top 
two in their markets. 

CITADEL See Page 5 

POINT A POirT B 

mar- ket -ing (mär'ki'ting), n. 1. getting the :message from point a to point b. 

NOBODY DOES IT BETTER. 

P O 1 N T - T O - P O I N T 
DIRECT MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970 -472 -0131 
RICK TORLASSO 972 -661 -1361 

ELIZABETH HAMILTON 703- 757 -9866 
MARK VERONE 847 -705 -2046 

W W W.PTPMARKETING.COM 

DIRECT MAIL. TELEMARKETING. 

BUSINESS BRIEFS 

Cox Radio Makes Digital Commitment 
Cox Radio announced Monday that it is planning to convert 80% 

of its stations to iBiquity's HD Radio digital technology within 
the next four years. Cox has already converted some of its Atlanta 
and Miami stations, and Cox President/CEO Bob Neil said, "Digital 
radio represents the future of radio. With the technology now ready 
for broad -based deployment, we are stepping up our efforts to pro- 
vide digital radio to our listeners. Digital radio not only brings CD- 
quality sound to our listeners free of charge, it also enables us to 
deliver other valuable services, such as traffic updates, sports scores, 
artist information and song titles, to name a few." 

Chrysler Partners With Infinity Radio 
Chrysler Group has launched "Discover Your Ride," a cross -me- 

dia promotional campaign with 125 Infinity radio stations. The 
campaign uses customized radio spots and an online virtual tour to 
increase brand awareness, generate online price quotes and drive 
qualified customers to local Chrysler dealers. The promotion also 
includes customized announcements, '/Host' talking characters and 
a mini -site that uses artificial intelligence to match customers with 
Dodge, Chrysler or Jeep automobiles. 

MIW Group Changes Name, 
Adopts New Mission Statement 

The Most Influential Women in Radio group has changed its 

name to Mentoring and Inspiring Women, which the MIW Ex- 
ecutive Committee believes better reflects the group's activities. 
Arbitron Outdoor VP /Sales and MIW representative Joan Gerberding 
said, 'We wanted to determine what's working and what isn't as the 
MIW Executive Committee - to improve what's improvable, to dis- 
card what's unnecessary and to set direction as to how best the 
collective MIWs should focus our energies in the future. The orga- 
nizational name was determined to be the first element to update." 

The group has also adopted a new mission statement, which reads, 

Continued on Next Page 

FCC Considers 
EAS Revisions 

The FCC on Aug. 4 kicked off a proceeding to examine the 
effectiveness of its Emergency Alert System, and the com- 
mission is now seeking public comment on whether changes 
should be made to the system. 

One of the items under consider- 
ation is a requirement that broad- 
casters allow state and local emer- 
gency managers to create EAS alerts 
that would override all program- 
ming at radio and TV stations, much 
like the national alert system the 
president has available in national 
emergencies. Some broadcasters 
voluntarily allow local emergency 
staff that kind of access. 

While introducing the initiative 
during the FCC's monthly meeting, 
Jim Dailey of the FCC Enforcement 
Bureau's Office of Homeland Secu- 
rity said the new rule is under con- 
sideration because of the local begin- 
nings of many emergencies. He said, 
"Today, the emergencies that would 
generate a national message are 
much more likely to begin as local 
events for which immediate local 
warnings and response are essential. 

"The permissive nature of EAS on 
the state and local level, however, 
has resulted in differing applications 
of EAS as an effective component of 
public -alert compliance. We seek 
comment on whether the FCC 
should adopt rules to require broad- 
casters to make their facilities avail- 

able to local emergency managers." 
The notice of proposed rulemak- 

ing also addresses whether EAS re- 

quirements should be expanded to 
digital radio and television and even, 
possibly, wireless communications. 

FCC Chairman Michael Powell 
said the EAS system, which was 
adopted in its original form in 1951, 

has "fallen into a level of disarray 
and is in need of major reform." 
Noting that a nationwide alert has 
never been sent across the system, 
Powell said during the meeting that 
with the "hundreds of ways to com- 
municate" available to the public 
today, a change to the EAS system 
is all the more vital. 

"EAS has grown from its prede- 
cessor's birth on AM radio to FM 

radio, broadcast television and 
wireline and wireless cable sys- 
tems," Powell said. "Of course, the 
threats to our homeland have also 
changed dramatically over the last 
50 years. As the world around us 
has changed, however, the import 
of the EAS tool for reaching our cit- 
izenry during time of need remains 
high." 

-Joe Howard 
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Hare: Radio Must 
Improve Its Image 
in a conversation with JP Morgan analyst Spencer Wang 

posted on the Disney website, ABC Radio President John 
Hare said the radio industry must change advertisers' atti- 
tudes toward the medium before radio will be able to gain a 

larger share of the advertising pie. "Historically, radio has 
been considered a secondary medium," he said. "I don't 
think that the industry has done an effective job of really 
selling the merits of radio." 

Hare noted that while consolida- 
tion brought a lot of notice to radio 
and the concurrent economic boom 
kept attention focused on the indus- 
try, the recent slump has forced ra- 

dio leaders to begin guiding the in- 

dustry toward recovery. 

"There is a better sense of focus 

and direction within the leadership 

of the radio industry than there has 

been since I've been in this busi- 
ness," he said. "It will be interesting 
to see what happens down the 
road." 

Hare also said that while cluster- 
ing stations has its benefits, there is 

a limit to how large a cluster should 
grow. In larger clusters, he noted, 

sales reps may throw in advertising 
on weaker stations with ad packag- 

es on stronger stations, which could 
ultimately damage ad pricing as a 

whole. 
"You put together this whole dus- 

ter mentality and have people go- 

ing out and selling, and then you 
wind up discounting the weakest 

facilities, which brings down every- 

thing and compounds the issue of 
pricing on commercials," he said. 

Hare also said that although Dis- 

ney is interested in acquiring sta- 

tions in the top 35 markets, where 

eight-station clusters are allowed, he 

doesn't want ABC owning clusters 
of more than about five stations. 

-Joe Howard 

Citadel 
Continued from Page 4 

He said such performance puts Cit- 
adel in a more powerful position than 

some of its competitors but warned 
that the company must exercise cau- 

tion in future deals, as investor per- 

ception that its most recent deals are 

fully priced could be dragging down 
the company's stock price. 

Slow Growth For Cox 
Pointing to Cox Radio manage- 

ment's disclosure that seven of the 

company's 18 markets posted de- 
clines in Q2, Boyle in an Aug. 4 re- 

port reduced his Q3 forecast for the 

broadcaster. 
"In an already struggling sector, 

there are too many of its top mar- 
kets sputtering for its veteran man- 
agement to surmount Q2 and Q3," 
Boyle said in the report, in which he 

lowered his EBITDA forecast on Cox 

from $47.3 million to $41.7 million 
and reduced his Q3 revenue forecast 
from $116.2 million to $113.1 million, 
near the low end of Cox's own rev- 

enue expectations and representing 
growth of only about 1 %. 

"Until Cox's much improved 
audience ratings begin to shift ad 

budgets - perhaps in Q4, but 
more likely in early 2005 - we are 

likely to stay below or at the low 
end of guidance," Boyle told in- 
vestors. 

However, he noted that Cox's for- 

merly struggling Atlanta cluster is 

turning around and expressed faith 
in company management's ability to 

improve revenue growth. "There are 

a few widely regarded turnaround 
experts in radio, and one is Cox Ra- 

dio," Boyle said. "Its employees and 
management have the experience 
and are backed by the corporate par- 
ent's patience." 

FCC ACTIONS 
Bipartisan Support For Adelstein 

On 
Aug. 6 a group of 17 senators - including John McCain, Trent Lott, Ernest Hollings and Ron Wyden - sent a letter to President Bush urging him to nominate Democrat Jonathan Adelstein to a sec- 

ond term as a commissioner at the FCC. Adelstein's tenure is slated to expire at the end of the current 
congressional session unless Bush nominates him for a new term. Rumor has it that Adelstein's nomina- 
tion is being held up in an effort to wring favors from congressional Democrats, although it is also pos- 
sible that the White House is waiting to nominate Adelstein with fellow commissioner Kathleen Abernathy, 
whose term will also soon be up. 

FCC Grants Extension For Localism Reply Comments 
The FCC on July 1 launched a proceeding to seek comment from the public on how broadcasters are 

serving the interests and needs of their communities and has now extended the date for reply corn - 
ments in the proceeding. Also addressed in the proceeding was whether the FCC needs to adopt new 
policies, practices or rules designed to promote localism in broadcast television and radio. The notice of 
inquiry called for comments by Sept. 1 and reply comments by Oct. 1, but the NAB and the Illini Media 
Co. separately requested a 45 -day extension of both dates. Additionally, the Media Access Project and 
other public- interest groups filed a joint request for a 61 -day extension of both dates. The FCC agreed to 
the 61 -day extension, saying the extra time will allow for a more comprehensive factual record of local- 
ism activities. 

FCC Reduces Fine For Florida Pirate 
he FCC initially imposed a $20,000 tine against Donald Donovan Jackson for operating an illegal 
FM station in St. Petersburg, FL, but has now reduced the penalty to $3,000 after reviewing financial 

documentation that supported Jackson's claim that he was unable to pay the larger tine. Meanwhile, the 
FCC fined Michael Selvanto $10,000 for operating an illegal 500 -watt FM station in Elizabeth, NJ. While 
Selvanto also asked the FCC for a reduction or cancellation of the fine due to his inability to pay, he 
submitted no documentation to support the claim and is still liable for the $10,000 penalty. 

FCC Names New Asst. Chief For Investigations & Hearings 
The FCC has named Eric Bash Asst. Chief for Investigations & Hearings. Bash's responsibilities 

will include managing and supervising audits and investigations of possible violations of the 
commission's competition and universal- service rules. An FCC employee since 1996, Bash comes to the 
Enforcement Bureau Investigations & Hearings division from the Media Bureau's Policy division, where 
he served as special counsel for the commission's Localism Task Force. Before that he served as an 
Attorney Advisor in the Common Carrier Bureau's Policy & Program Planning division. Before joining the 
FCC Bash worked for the Federal Trade Commission. 

TRANSACTIONS AT A GLANCE 

All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KSQR -AM /Sacramento, CA $2.5 million 
KQYN- AM/Twentynine Palms (Victor Valley), CA $100,000 
WORC- AM/Worcester. MA $950,000 
WKXY -FM /Clarksdale, MS $1 

KYRO -AM /Potosi, MO S145,000 
WGSM -AM /Huntington (Nassau -Suffolk), NY Undisclosed 
WRRZ -AM /Clinton, NC $390,000 
KAYD -FM /Silsbee (Beaumont -Port Arthur), TX $2.1 million 
KCLX -AM, KMAX -AM & KRAO -FM /Colfax and 
KZZL -FM /Pullman, WA $1.1 million 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 

KBUC -FM /Jourdanton (San Antonio), TX 
PRICE: $7.5 million 
TERMS: Asset sale for cash 
BUYER: Border Media Partners, headed by President/CEO 
Thomas Castro. Phone: 713 -827 -1059. It owns 11 other 
stations, including KSAH -AM, KLEY -FM & KRIO- FM/San 
Antonio. 
SELLER: Reding Enterprises. headed by President Jane 
Reding. Phone: 210- 829 -1380 
BROKER: Holt Media Group 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,139,049,956 
(Last Year $2.335.902.267) 

$167,244,113 
(Last Year: $197 143.088) 

535 
(Last Year: 891) 

83 
(Last Year: 192) 

BUSINESS BRIEFS 
Continued from Page 4 

"The MIWs are committed to using our influence and resources to 

support women in radio to develop strong management and lead- 
ership skills. The MIWs are equally committed to advocating the ad- 
vancement of women to senior positions in radio companies and 
corporations." Plans include continued development of the 
www.radiomiw.com website and the successful MIW mentoring pro- 
gram, an outreach program to radio -company heads and the con- 
tinued release of the "Radio Industry Gender Analysis" report, which 
highlights the percentage of women in top positions in the top 100 
U.S. radio companies. 

CHOI Supporters Rally In Ottawa 
A caravan of 55 yellow school buses filled with CHOI/Quebec 

City supporters made the five -hour trek to Ottawa on Tuesday 
for a rally in support of the station. The event was the Genex Com- 
munications French -language Alternative's latest attempt to get the 
Canadian government to reverse a decision by the Canadian Ra- 
dio- Television and Telecommunications Commission not to renew 
CHOI's license. More than 5,000 people attended the rally, CBC 
News reported. Unless Genex's planned appeal in federal court de- 
lays the shutdown, CHOI is set to go off the air on Aug. 31. The 
CRTC declined to renew CHOI's license after receiving 92 content - 
related complaints about the station over two years. 

Arbitron Mails Fall SIPs To Stations 
Arbitron last week dispatched its fall 2004 Station Information 

Packets to all radio stations in markets that will be measured 
in the fall survey. All stations are asked to complete the forms and 
return them to Arbitron by Aug. 23. The packet contains a station - 
information form including information stations submitted for the pre- 
vious survey. Stations must confirm or correct the information, then 
return the form to Arbitron. SIPs advise Arbitron of stations' current 
facilities, station names, call letters, broadcast times and frequen- 
cies. Arbitron uses the information to edit returned diaries and in 
the processing of local markets. 
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R &R's First 
Charity -Contact Roster 
A list of some of America's most respected services 

I`11.adio rarely gets enough credit for the tremendous service it does for worthy 
causes, but many stations in all formats and market sizes still make public service 
a priority all year 'round. With the holidays coming up, we thought this might be a 

particularly good time to present some of America's most popular national and in- 
ternational charities and service organizations that the radio and the music indus- 
tries are known for working with. This list of 77 groups is, of course, only a tiny 
fraction of the estimated 800,000 charities that would love to hear from you, but 
you may find this contact info handy for your next cause -related initiative. 

ALS Association 
27001 Agoura Road, Suite 150 

Calabasas lulls, CA 91301 

818- 880 -9007 

www.alsa.crg 
mediarelations @ alsa -na fiorai. org 

Alzheimer's Association 
225 N. Michigan Ave., 17th Floor 

Chicago, IL 60601 

800- 272 -3900 

www.alz.org 

advocate @alz. org 

American Red Cross 
2025 E St. V.W. 

Washington, DC 20005 
202 -303ß498 
www.redcross.org 
info@usa.recicross.org 

American Cancer Society 
1599 Clifton Road N.E. 

Atlanta, GA 30329 

800- ACS -2345 

www.cancer.org 

American Diabetes 
Association 
1701 N. Beauregard St. 

Alexandria, VA 22311 

800 -342 -2383 

www.diabetes.org 

media @diabetes.org 

American Heart Association 
7272 Greenville Ave. 

Dallas, TX 75231 

800- AHA -USA -1 

www.amencanheart.org 

American Lung Association 
61 Broadway, Sixth Floor 

New York, NY 10006 

800 -LUNG USA 

www.lungusa.org 

American Roots Publishing 
P.O. Box 210767 
Nashville, TN 37221 

615 -662 -0803 

www.americanrootspublishing.org 
dstarry@earthiink.net 

America's Second Harvest 
35 East Wacker Drive, Suite 2000 

Chicago, IL 60601 

800 -771 -2303 

www.2ndharvest.org 

RADIO IS THE WINNING TICKET The New York Lottery, through 

agencies DDB and ONO, partnered with Katz Dimensions and Clear Channel 

Entertainment ro develop The Sold Out Ticket Giveaway, a summerlong radio - 

based marketing program to engage younger lottery players. In addition to 

sizable radio dollars, the campaign included a radio -supported, retail -driven 

sweepstakes, M'3 and CD players, ticket giveaways, lottery merchandise and 

more. Shown here at one of the sweepstakes drawings are (l -r-I Katz Marketing 

Dimensions Cocrdinator Ande LaFebre and VP /Sales Manager Pam Godfrey, DOB 

AE Megan Marshall, 0MD Assoc. Director /Local Broadcast Sharon Friedlander, 

DOB Account Supervisor Jessica Halter -Powell, New York State Lottery 

Promotions Director Mike Abate and Katz Dimensions President Bonnie Press. 

Arthritis Foundation 
P.O. Box 7669 

Atlanta, GA 30357 
404- 283 -7800 
www.arthritis.org 

ASPCA 
424 East 92nd St. 

New York, NY 1C128 

800- 876 -7700 

www.aspca.org 

napcc @aspca.org 

Big Brothers Big Sisters 
230 N.13th St. 

Philadelphia, PA 19107 

215 -567 -7000 

www.bbbsa.org 

causemarketing@bbbsa.org 

Boy Scouts of America 
P.O. Box 152079 

Irving, TX 75015 

214 -580 -2000 

www.scouting.org 

Boys & Girls Clubs of America 
1230 W. Peachtree St. N.W. 

Atlanta, GA 30309 
404 -487 -5700 

www.bgca.org 
info@bgca.org 

Broadcasters Foundation 
7 Lincoln Ave. 

Greenwich, CT 06830 
208- 862 -8577 
www.broadcastersfoundation.org 

ohastings@broadcastersfoundation.org 

C.A.R.E. 
1625 K St. N.W., Suite 500 

Washington, DC 20006 
202 -595 -2800 

www.careusa.org 
info@care.org 

Continued on Page 7 

Last year stations spent millions 
of dollars perfecting their sound... 
Not nearly enough was invested 

in how to sell it. 

Irwin 
Pollack 

7m eriti s Leader In 
Sales, Sl naaement, and Adsenlslnp 

Training. 

1- 888 -RADIO -50 

"I specialize in one thing - 
increasing the billing at 

ratio stations in the 
United States." 

- Irwin Pollack 
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Child Welfare League of 
America 
440 First St. N.W., Third Floor 

Washington, DC 20001 

202-638-2952 
www.cwla.org 

Children's Miracle Network 
4525 South 2300 East 

Salt Lake City, UT 84117 

801 -278 -8900 
www.cmn.org 

radio @cmn.org 

C.J. Foundation for SIDS 
Don lmus-WFAN Pediatric 

Center 
Hackensack University Medical 

Center 
30 Prospect Ave. 

Hackensack, NJ 07601 

888 -8CJ -SIDS 

www.cjsids.com 

Country Cares for St. Jude 
Kids 
1305 16th Ave. S., First Floor 

Nashville, TN 37212 

800- 886 -3656 
www.countrycares.org 
teri.watson@stjude.org 

Country in the Rockies 
1400 18th Ave. S. 

Nashville, TN 37312 
615- 256 -2002 

www.citr.org 
nashville@tjmartelffoundation.org 

Corporate Angel Network 
Westchester County Airport 
One Loop Road 

White Plains, NY 10604 

914- 328 -1313 

www.corpangelnetwork.org 

info@corpangelnetwork.org 

Cystic Fibrosis Foundation 
6931 Arlington Road 

Bethesda, MD 20814 
800 -FIGHT CF 
www.cff.org 

info @cff org 

Debt AIDS Trade Africa 
1317 F St. N.W. 

Washington, DC 20004 

202 -639 -8010 
www.data.org 
press @data.org 

Disabled American Veterans 
3725 Alexandria Pike 

Cold Spring, KY 41076 
859 -441 -7300 
www.day.org 

Easter Seals 
230 W. Monroe St., Suite 1800 

Chicago, IL 60606 

800- 221 -6827 

www.easterseals.com 

Elizabeth Glaser Pediatric 
AIDS Foundation 
1140 Comediañ Ave. N.W., Suite 200 

Washington, DC, 20036 

888 -499 -HOPE 
www.pedaids.org 
info @pedaids.org 

MANAGEMENT MARKETING SALES 

Farm Aid 
11 Ward St., Suite 200 

Somerville, MA 02143 

800- FARM -AID 

www.farmaid.org 

memberservices@farmaid.org 

Feed the Children 
P.O. Box 36 

Oklahoma City, OK 73101 

405 -942 -0228 

www.feedthechildren.org 
spacial .projects @feedthecMikben.org 

First Book 
1319 F St. N.W., Suite 1000 

Washington, DC 20004 

866 -READ -NOW 

www.firstbook.org 

staff @firstbook.org 

Freedom Alliance 
22570 Markey Court, Suite 240 

Dulles, VA 2016610016 

800- 475 -6620 
www. freedomalliance. org 

Gilda's Club 
Gilda's Club Worldwide 
322 Eighth Ave., Suite 1402 

New York, NY 10001 

888- GILDA -4 -U 

www.gildasclub.org 
info@gildasclub.org 

Girl Scouts of the USA 
420 Fifth Avenue, 

New York, NY 10018 

800 -GSUSA 4 U 

www.girlscouts.org 

Goodwill Industries 
15810 Indianola Drive 

Rockville, MD 20855 

301- 530 -6500 
www.goodwill.org 

Greenpeace USA 
702 H Street N.W., Suite 300 

Washington DC 20001 

202 -462 -1177 

www.greenpeace.org 
greenpeace.usa @wdc. 

greenpeace.org 

Guide Dogs of America 
13445 Glenoaks Boulevard 

Sylmar, CA 91342 

818- 362 -5834 

www.guidedogsofamerica.org 

mail@guidedogsofamerica.org 

Habitat for Humanity 
International 
322 West Lamar St. 

Americus, GA 31709 

229 -924 -6935 

www.habitatorg 
publicinfo @hfhi.org 

Heifer Project International 
P.O. Box 8058 

Little Rock, AR 72203 

800 -422 -0474 

www.heiferorg 

John Bayliss Broadcast 
Foundation 
P.O. Box 51126 
Pacific Grove, CA 93950 
831- 655 -5229 

www.baylissfoundation.org 
khfranke@baylissfoundation.org 

LIFEbeat 
630 Ninth Ave., Suite 1010 

New York, NY 10036 

800 -AIDS -411 

www.lifebeat.org 

info @lifebeat.org 

Lupus Foundation of America 
2000 L St. N.W., Suite 710 

Washington, DC 20036 

202 -349 -1155 
www.lupus.org 

info @lupus.org 

Make -a -Wish Foundation 
3550 N. Central Ave., Suite 300 

Phoenix, AZ 85012 

800- 722 -WISH 

www.wish.org 

March of Dimes 
1275 Mamaroneck Ave. 

White Plains, NY 10605 

800- 996 -2724 

www.modimes.org 
volunteer@marchofdimes.com 

Meals on Wheels 
203 South Union St. 

Alexandria, VA 22314 
703 -548 -5558 

www.mowaa.org 

Mercy Ministries 
P.O. Box 111060 

Nashville, TN 37222 

615- 831 -6987 

www.mercyministries.com 

info @mercyministries. com 

Mission of Mercy 
15475 Gleneagle Drive 
Colorado Springs, CO 80921 

800- 864 -0200 

www.missionofmercy.org 

mominfo @mofm.org 

Muscular Dystrophy 
Association 
3300 E. Sunrise Drive 

Tucson, AZ 85718 

800- 572 -1717 

www.mdausa.org 

mda@mdausa.org 

MusiCares Foundation 
3402 Pico Boulevard 

Santa Monica, CA 90405 

310- 392 -3777 
www.grammy.com/musicares 
losangeles@grammy.com 

My Sister's Place 
P.O. Box 29596 

Washington, DC 20017 

202 -529 -5261 

www.mysistersplacedc.org 

National Audubon Society 
770 Broadway 

New York, NY 10003 

212 -979 -3000 

www.audubon.org 

jbanchi@audubon.org 

National Multiple Sclerosis 
Society 
733 Third Ave. 

New York, NY 10017 

800 -FIGHT -MS 

www.nmss.org 
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Nature Conservancy 
4245 N. Fairfax Drive, Suite 100 

Arlington, VA 22203 

703 -841 -5300 

www.nature.org 
comment @tnc.org 

Operation Homefront 
Various regional locations 

619 -280 -9292 x101 

www. opera tionhomefront. net 

eleidiger @ opera tionhomefron t. net 

Prevent Child Abuse America 
200 S. Michigan Ave., 17th Floor 

Chicago, IL 60604 
312 -663 -3520 

www.preventchildabuse.org 
mailbox@preventchildabuse.org 

Prison Fellowship 
1856 Old Reston Ave. 

Reston, VA 20190 

877 -478 -0100 
www.pfm.org 

correspondence@pfm.org 

Project HOPE 
255 Carter Hall Lane 

Millwood, VA 22646 

540- 837 -2100 

www.projecthope.org 

webmaster@projecthope.org 

Radio Cares for St. Jude Kids 
501 St. Jude Place 

Memphis, TN 38105 

800-877-5833 x2021 

www.stjude.org 

dara.royer@stjude.org 

Rainforest Alliance 
665 Broadway, Suite 500 

New York, NY 10012 

212 -677 -1900 

www.rainforest-alliance.org 

bvenkataraman@ra.org 

Reading, Writing & Rhythm 
Foundation 
P.O. Box 1605 

Belton, MO 64012 

732 -723 -3504 
www.rwandriveorg 

char @rwandriveorg 

Ronald McDonald House 
Charities 
One Kroc Drive 

Oak Brook, IL 60523 
630- 623 -7048 

www.rmhc.com 

Salvation Army 
615 Slaters Lane 

P.O. Box 269 

Alexandria, VA 22313 
703 -684 -5500 

www.salvationarmyusa.org 

Save the Children 
54 Wilton Road 

Westport, CT 06880 
800- 728 -3843 
www.savethechildren.org 

twebster @sa vechildren. org 

Shriners Hospitals for Children 
2900 Rocky Point Drive 
Tampa, FL 33607 
813 -281 -0300 
shrinershq.org 

membership @ shrinenet. org 

Sierra Club 
85 Second St., Second Floor 

San Francisco, CA 94105 

415 -977 -5500 

www.sierraclub.org 
information@sierraclub.org 

Special Olympics 
1325 G St. N.W., Suite 500 

Washington, DC 20005 

202 -628 -3630 

www.specialolympics.org 

info@specialolympics.org 

Stars for Stripes 
109 Rivers Edge Court 

Nashville, TN 37214 

615 -872 -2122 

www.starsforstripes.org 

judy@starsforstripes.org 

Susan G. Komen Breast 
Cancer Foundation 
5005 LBJ Freeway, Suite 250 

Dallas, TX 75244 

972- 855 -1600 
www.komen.org 

TJ Martell Foundation 
555 Madison Ave., Third Floor 

New York, NY 10022 

212 -833 -5444 

www. tjmartellfoundation. org 

foundation ®tjmartellfoundation. org 

Tom Joyner Foundation 
13760 Noel Road, Suite 750 

Dallas, TX 75240 

www.blackamericaweb.com 

tjf@blackamericaweb.com 

Toys for Tots 
Manne Toys for Tots Foundation 

P.O. Box 1947 

Quantico, VA 22134 

703 -640 -9433 

www.toysfortots.org 
mtfd @toysfortots.org 

United Way 
701 North Fairfax St. 

Alexandria, VA 22314 

703 -836 -7112 
www.unitedway.org 

UNICEF 
UNICEF House 

3 United Nations Plaza 

New York, NY 10017 

212 -326 -7000 

www.unicef.org 

USO 
Various regional locations 
703 -908 -6400 
www.uso.org 

VH1 Save the Music 
1515 Broadway, 20th Floor 

New York, NY 10036 

888 -VH1- 4MUSIC 
www.vhlsavethemusic.com 
vhlstm @vhl.com 

World Wildlife Fund 
1250 24th St. N.W. 

Washington, DC 20037 
202 -293-4800 
www.workiwildlife.org 

YWCA 
1015 18th St. N.W., Suite 700 

Washington, DC 20036 
202 -467 -0801 

www.ywca.org 
webdiva@ywca.org 
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DIGITAL MEDIA 

Not Just Beautiful, 
Very Secure 
BlueBeat.com protects streams and looks good doing it 

We know all about peer -to -peer music piracy by 
now, but there's another potential avenue for music theft 
out there that's not nearly as much discussed. Stream rip- 
ping is exactly what it sounds like - the capture of 
music tracks from streamed audio. It's of dubious legal- 
ity, but there's plenty of software out there that can grab, 
split and label tracks from any webcast. 

Or, says Media Right Technolo- 
gies, almost any webcast. MRT has a 
new rights -management technology, 
X1 SeCure Recording Control, and a 
new webcast service, BlueBeat com, 
to show it off with. According to MRT 
CEO Hank Risan, the X1 DRM 
"makes it next to impossible for an 
average user to save, record, convert 
or otherwise transcode the audio 
streams on the BlueBeat.com site." 

Risan continues, "So far, few on- 
line broadcasters have opted to go 
beyond a bitrate of 128kbps, mainly 
due to piracy and copying concerns. 
Because it has been so easy to con- 
vert, rip or save just about any au- 
dio stream on the Internet, the con- 
tent owners and rights holders have 
wanted to keep the audio quality 
fairly low so that no one would want 
to engage in such an activity within 
the hundreds of digital radio chan- 
nels that are currently available on 
the 'Net. This has led to a very poor 
music -listening experience, in terms 
of fidelity." 

Well, there are a lot of reasons for 
encoding at 128kbps (and many 
more than "hundreds" of webcasts 
out there). There are still bandwidth 

costs to think about, though band- 
width is cheaper than it used to be, 
and a lot of webcasterswant to keep 
their streams accessible to the more 
than half of US. homes that still use 
dialup connections. But fear of rip- 
ping is also certainly a factor, and if 
streams had better audio quality, 
that would make rippers happier 
and help the technology spread. 

Showing It Off 

BlueBeat.com was launched a 

couple of weeks back as a free (for 
now) multichannel webcast service 
offering streams in 160kbps and 
near CD -quality 320kbps. BlueBeat 
serves in part as a demo for the X1 

rights management and the high - 
quality streaming it will theoretical- 
ly make feasible. With bitrates like 
that, it's dearly a broadband service. 
It's also got a Flash- happy, band- 
width- grabbing website, but if 
you've got the right Internet hook- 
up, BlueBeat is tremendous fun. 

To download the player, users 
have to create a user name and pass- 
word and provide a valid e-mail 
address. Once the address is con- 
firmed, the player is a fast download 

Roxio Sells Software Division, Focuses On Napster 
Roxio is leaving the consumer -software business as it sells the division 

to Sonic Solutions for $80 million in cash and stock under an 

agreement announced Tuesday. The companies expect the deal to 

close in 04, after which Roxio will change its name to Napster and 
trade on Nasdaq under the "NAPS" ticker symbol. Roxio Chairman/ 

CEO Chris Gorog says, "With the successful completion of the 

transaction, Napster will emerge as a well positioned pure -play in a 

fast -growing digital -music sector with a substantially enhanced balance 
sheet that will support our growth plans." 

Roxio purchased Napster for $5 million in late 2002 in Napster Inc.'s 

post -bankruptcy fire sale and later spent $40 million to buy the 

pressplay service that became the infrastructure for Napster 2.0. With 

the deal, Sonic Solutions gets the popular Easy Media Creator, Easy 

DVD Copy and Toast applications, among others. 

and an easy wizard- powered install. 
This being a very new service, I had 
to go to MRT's tech support to get 
the audio working, but the people 
there were exceptionally responsive 
and helpful, and they had every- 
thing working fine in a day or so. 

The BlueBeat player, in the shape 
of a nice -looking, Art Deco-ish skin 
for the Windows Media Player, 
launches with the selected audio 
channel. It's very pretty, but without 
the customary "Full" mode, it's 
tougher to move back to a standard 
WMP skin than is really necessary. 
(The trick: Log out, then right click) 

The player has a few simple con- 
trols - mute, volume, a surround - 
sound option, a little equalizer bar 
and controls for the Windows visu- 
alizations, which can't be turned off 
in this skin. The artist, song title and 
channel name rotate at the bottom of 
the player, and there's an "Info" but- 
ton that brings up all the track infor- 
mation at once in a website window. 
The player and the BlueBeat site are 
tightly integrated. At the moment, 
channels can': be switched from in- 

side the player, only from the site. 

A Webcaster For Adults 

But the website is what makes 
BlueBeat so much fun. The logo is a 
blue martini, and this is dearly a web - 
caster for grownups. The tone is 
literate, chummy and even a little 
nostalgic, though there are many 
channels of contemporary music. 
The colorful interface is intentional- 
ly busy, and there are a half-dozen 
ways to navigate to the hundreds of 
available streams. 

The highlight of BlueBeat is the 
'Time Machine," a gorgeous Flash 
arrangement: that offers channels 
from across the eras, divided by de- 
cade from pre -1900 through 2000 
and beyond. The Time Machine's 
main display is a ring of decade 
markers with illustrations that 
change on mouseover and attrac- 
five, scrollable graphics for the se- 
lected decade's channels running 
sideways below. 

The selections are nicely diverse: 
The pre -1900 group features 18 

channels, including "Middle Ages," 
"Renaissance," "Baroque Soloist" 
and two different opera streams. 
Other decades cover ragtime, early 
(1910 -1960) electronic music, a num- 
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The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S, offering a catalog of more than 1 million songs from all five 
major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday, Aug. 10, 2004. 

Top 10 Songs 
1. MAROON 5 She Will Be Loved 
2. BLACK EYED PEAS Let's Get It Started (Spike Mix) 
3. AVRIL LAVIGNE My Happy Ending 
4. ASHLEE SIMPSON Pieces Of Me 
5. LOS LONELY BOYS Heaven 
6. USHER f/LUDACRIS & LIL JON Yeah! 
7. KEVIN LYTTLE Turn Me On 
B. FRANZ FERDINAND Take Me Out 
9. HOOBASTANK The Reason 

10. MODEST MOUSE Float On 

Top 10 Albums 
1. JOHN MAYER As/ls Mountain View, CA... 

2. ASHLEE SIMPSON Autobiography 
3. DEATH CAB FOR CUTTE Studio X Sessions (EP) 
4. MAROON 5 Songs About Jane 
5. VARIOUS ARTISTS Spider -Man 2 ST 
6. JIMMY EAT WORLD Firestarter(EP) 
7. COLDPLAY Brothers & Sisters 
8. MODEST MOUSE Good News For People Who Love Bad News 
9. AVRIL LAVIGNE Under My Skin 

10. SCISSOR SISTERS Scissor Sisters 

ber of variations on blues and jazz 
through the decades, psychedelia, 
disco, hair metal, grunge, hip -hop 
and more. 

Each Time Machine channel 
launches with a pretty pop-up that 
includes a few paragraphs explain- 
ing what the channel is all about and 
a choice of a 160 or 360kbps stream. 
The descriptions are nicely done, 
and each pop also includes a "Show 
Albums" button that brings up a 
page of info on albums from which 
the channel's programming is 
drawn and buy links to Amazon. 

For those who fmd the Machine 
a bit too much, there's a "Quik -Lis- 

ten" mode that displays all the Ma- 
chine- branded channels in simple 
chronological lists that can be easi- 
ly filtered by genre and skips the 
pop -ups. 

Along with the Time Machine 
channels are 'Top Hits" streams for 
contemporary music and other ra- 
dio-style channels and dozens of 
what BlueBeat calls "Killer Play - 
lists." Some are predictable, if well 
done, like "1 Hit Wonders," "Chicks 
That Rock" and "Classical 101." 
Others are more imaginative, in- 
cluding a "Ruder Than Thou" ska 
channel, a "Bands You Never Heard 
Of" selection of indie artists and a 

"Tears From My Diary" emo stream. 
Particularly engaging are the 

themed playlists - "Taken Too 
Soon," featuring dead artists; "Isn't 
It Bedtime," covering "songs about 
wanting to go to sleep, being asleep 
and waking up "; and the self -ex- 
planatory "Reefer Madness." The 
site also has a search function to fmd 
the channels that are most likely to 
playa particular artist and artist info 
licensed from the ubiquitous and 
useful All Music Guide. 

Plans For Pay 
The 320kbps streams sound every 

bit as good as advertised; "near CD- 
quality" is a fair characterization, 
and the sound is a considerable step 
up from most free webcasts. With 
the 320k stream I found minimal 
buffering delays on startup and oc- 
casional brief re- buffering or stalls 
when launching other apps. With 
the 160k streams, which sound just 
fine, I didn't run into any stalling or 
re- buffering at all. 

For the moment, BlueBeat isn't 
taking any chances with its statuto- 
ry license, and there's no user inter- 
activity - no music rating, no song 
skipping, not even a pause button. 
But BlueBeat plans to go to a paid 
model next month, and the site hints 
that the new version will give users 
more flexibility. BlueBeat also says 
it's planning a "sleeker" site, but I 
hope it holds on to the current site's 
charmingly hyperactive approach. 

Given the dreary state of so 
many radio websites, radio could 
learn from a service like BlueBeat. 
Though they exist in part to pro- 
mote separate products, the Blue - 
Beat site and channels give the im- 
pression of being a labor of love. It's 
not a safe or conventional ap- 
proach, but it's beautiful, fun and, 
above all, engaging. 

Everybody I sent the link to got 
to poking around in BlueBeat, read- 
ing the artist bios and the often - 
amusing channel descriptions and 
trying out the Time Machine. Blue - 
Beat is a destination - and isn't 
that what you want your station's 
site to be? 

Do you hava radio-station site you're 

proud of? Drop me a line about it at 
bconnolly@radioandrecords.com. 
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Williston Now GM 

At Renda /OK City 
Jim Williston has been promoted 

from Director /Sales to GM for Renda 
Broadcasting's four 
Oklahoma City sta- 
tions: AC KMGL, 
News /Talk KOMA- 
AM, Oldies KOMA- 
FM and Classic 
Rock KRXO. He 
joined Renda in 
1999 after serving as 
GSM of crosstown 
ABC -TV affiliate 

KOCO for 11 years. 
Williston replaces Vance Harrison, 

who exited the company after six 
years but will remain involved with 
the cluster as a consultant. A search 
for a new sales director is currently 
underway. 

When asked about his new role, 
Williston told R &R, "Professionally, 
it's a challenge, but I believe we are 
up to the task. We certainly have our 
work cut out for us, and the fact that 
I am following a gentleman who is 

extremely talented makes the chal- 
lenge even greater. But I think the 
stations are all uniquely positioned 
for the future. 

"Obviously, there is a lot written 
in the trades about Oldies and the 
aging of the baby boomer, but baby 
boomers control a lot of the wealth 
in the country, so, hopefully, they'll 
make an adjustment to that demo 
on the marketing and sales end." 

In other Renda news, Jeff Couch 
has departed the PD post at KMGL & 

KRXO. His former duties will be split 
between KOMA -AM PD Garth 
Maier and KOMA -FM PD Kent Jones. 

Williston 

Wallace 
Continued from Page 3 

AMFM's Phoenix station group. 
From 1994 -97 he served as OM /PD 
of KKLT & KTAR /Phoenix. Earlier 
in his career Wallace was a success- 
ful air talent at such Top 40s as 
KLIF /Dallas, KIMN /Denver and 
CKLW /Windsor -Detroit. He also 
holds the distinction of being the 
only person who has ever been PD 
of five different No. 1 stations in 
Phoenix: former AM Top 40 giants 
KRUX and KRIZ, Active Rock 
KUPD and News /Talkers KFYI and 
KTAR. He has also programmed 
AC KKLT /Phoenix. 

Wallace said, "Infinity's leading 
portfolio of Oldies stations is second 
to none. Steve Rivers and his team 
are seasoned pros who have built a 

creative and collaborative work en- 
vironment, and I'm thrilled to take 
on this important role." 

Daniels 
Continued from Page 3 

for KASE & KVET -FM in October 
2000. Before that he worked at 
WMZQ /Washington, where he 
was Asst. PD/ MD from 1993 -96 
and PD from 1996 to December 
1999. Prior to joining WMZQ he 
spent 14 years with KPLX /Dallas in 
a variety of capacities, including 
Asst. PD, MD and air personality. 

Earnings 

4VEWSBREAKERS; 

Continued from Page 3 

indecency regulations to subscrip- 
tion services like satellite radio. 
"Eventually, I think the FCC is go- 
ing to react no matter where inde- 
cency comes in," he said. "They 
started out with radio because it is 

a free, over- the -air broadcast, but 
the idea that paying for it means 
parents are more in control and chil- 
dren can't get access to indecent 
programming won't work in the 
long term." 

Suleman also criticized Opie & 

Anthony - whose hiring by XM 

was announced the same morning 

as Citadel's earnings - for their 
choice. "I don't think anybody who 
is successful would give up the ac- 

cess to millions of listeners over the 
air for a highly limited distribu- 
tion," he said. "Those are moves 
made by people who put money 
above popularity and pride and 
creativity. The only way you're go- 
ing to reach millions of people is 
free, over- the-air radio." 

XM Trial Subscriptions 
Working 

XM's Q2 net loss widened from 
$164.6 million a year ago to $168.2 

million. Due to an increase in the 
number of outstanding XM shares 
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vs. a year ago, the per -share result 
improved from $1.38 to 84 cents and 
beat by 4 cents the forecast by ana- 
lysts polled by Thomson First Call 
of a loss of 88 cents per share. 

Q2 EBITDA losses increased 13 %, 

to $107.8 million, due to deleverage 
charges, but revenue jumped from 
$18.3 million to $53 million, helped 
by the addition of 418,449 new sub- 
scribers during the quarter. In fact, 
XM raised its year -end subscriber 
forecast from 2.8 million to 3.1 mil- 
lion, thanks to expected retail and 
OEM automotive segment growth. 
XM expects 2004 subscriber revenue 
of $220 million and an EBITDA loss 
of $300 million. 

During a conference call with in- 

vestors, XM CFO Joe Euteneuer said 
that six out of 10 new -car buyers 
whose new vehicles came equipped 
with trial XM subscriptions became 
subscribers once the trial period 
ended and that the company expects 
to continue attracting new custom- 
ers through such programs. 

Euteneuer also announced that 
XM has settled with insurers over 
problems with the solar reflectors on 
its two Boeing 702 satellites for $142 
million, nearly 80% of the amount 
insured, which it expects to collect 
by month's end. The company will 
seek third -party resolution for the 

Continued on Page 20 

ORDER NOW for the 
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REWARD MY DEPOTION. 
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CLEVER? CURIOUS? COOL? 

He's a listener with the power 
to give you the nod Curing ratings. 
Give him a station decal from 
Communication Graphics and 
watch your market scare grow! 

n 
Graphics Inc 

.Y 

ferred by more stations since 1973. 

800.331.4438 - www.cgilink.com 

BRIGHT COLORS. LONG- LASTING. DURABLE. WEATHER- RESISTANT. 
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National Radio 

VIII RADIO NETWORK on Aug. 14- 

15 offers Woodstock: 35 Years Later, 
a two -hour special featuring artist in- 
terviews and music. For more informa- 
tion, contact Roy Dvorkin at 212 -641- 
2040. 

ABC RADIO NETWORKS launches 
Saturday Night at the '80s, a weekly 
program of hits from the '80s hosted 
by Todd Pettengill. For more informa- 
tion, contact Bennett Kleinberg at 212- 
576 -2700, ext. 234. 

ZEO RADIO NETWORKS presents 
"The Tech Minute," a one -minute daily 
vignette about technology hosted by 
Cosmo. For more information, contact 
Andrew Bagley at 800- 959 -1321, ext. 
714. 

MANNGROUP RADIO in late Sep- 
tember launches 'The Mackin' Minute," 
a daily mini -feature devoted to relation- 
ship discussions, particularly in the ur- 
ban community. It is hosted by Tariq 
"King Flex" Nasheed. For more infor- 
mation, contact Kimberli Young at 323- 
512 -0144. 

,NEWSBREAKERS 

Records 
STEVE GAWLEY is appointed Sr. 

VP /Business & Legal Affairs at Island 
Def Jam Music Group. He was most 
recently Sr. VP /Legal & Business Af- 
fairs for Arista Records. 

WAYNE ZAHNER is promoted to 
CFO at the Recording Academy. He 
was previously Controller & Director/ 
Business Affairs. 

Industry 
DOUG KAPLAN is elevated to Sr. 

VP/Business Affairs & Business Devel- 
opment, Entertainment & Sports at Sir- 
ius Satellite Radio. He was previously 
VP /Business Affairs. 

RON ROECKER 
is named VP /Com- 
munications at the 
Recording Acade- 
my. He recently 
served as Sr. Direc- 
tor/Communica - 
tions. 

Roecker 

Changes 
National Radio: Launch Radio Net- 
works promotes Bruce Simon to Sr. 

Writer. 

News /Talk: WFTL /Ft. Lauderdale, 
FL hires Ken Pauli as News Direc- 
tor. 

CHRONICLE 
MARRIAGES 

AP Radio Music Reporter 
Margie Szaroleta to Dave Sta- 
pleton, July 17. 

BIRTHS 

All Comedy Radio Networks' 
Ralph Stewart, wife KLOS/Los 
Angeles AE Mary Bedrossian, 
daughter Kate. Aug. 8. 

CONDOLENCES 

Former KTYM & KJLH /Los 
Angeles executive Chuck John- 
son, 66, July 27. 

Green 
Continued from Page 1 

at the Country Music Association, 
four years as a Marketing Director at 
Film House in Nashville and two 
years as Assoc. Publisher /Editor -in- 
Chief for Music & Media in Am- 
sterdam. Green is also President/ 
CEO of Professional Desk References 
Inc., publisher of the Green Book of 

Songs by Subject: The Thematic Guide 

to Popular Music. 
"Jeff brings a wealth of experience 

and knowledge to the position and 
will be a ' remendous asset to the or- 
ganization going forward," AMA 
Board President Brad Paul said. "His 
past work has provided him with 
detailed knowledge of the many 
challenges and opportunities the 
Americana Music Association will 
face in the future." 

Green will succeed J.D. May, the 
founding Exec. Director of the AMA, 
who plans to join Nashville -based 
creative business services company 

Records: Razor & lie names Tony 
Bruno Sr. Director /Sales. 

Industry: Solid State Logic appoints 
Colin Lee Product Manager/ 
XLogic. 

Products & Services: Audio Fidelity 
and John Paul Mitchell Systems 
launch the Salon Sounds compilation 
CD. 

Chiang 
Continued from Page 3 

Chiang joined the company in 
1991 as Morning News Editor for 
then -Cox -owned News /Talk KFI/ 
Los Angeles and later became 
Asst. PD /MD at then- clustermate 
KOST. He was promoted to PD of 
KOST in 1999. He moved to Hous- 
ton in November 2000 to join 
KHPT as PD. 

echomusic as a partner later this 
year. May said, "Jeff is a dedicated 
and passionate leader who presents 
a clear vision of the promise and op- 
portunities for Americana music. I 

have no doubt he will raise the pro- 
file of the Americana industry while 
also creating numerous new re- 
sources and opportunities for mem- 
bers of our association." 

Green said, "The Americana com- 
munity of artists, music executives 
and broadcasters represents an alli- 
ance of creative professionals with in- 

tegrity and talent for whom I have 
great respect and appreciation. In 
only a few years, the AMA has as- 
cended to a full- service organization 
with a tremendous future. J.D. May's 
contributions as founding Exec. Di- 

rector have been immeasurable, and 
it's great to know he will still be close 
at hand. This opportunity is a career 
milestone for me, and I'm ready to 

work hard to help advance the asso- 
ciation to the next level." - Julie Gidlow 

Sony BMG 
Continued from Page 1 

or Sony Corp.'s recorded -music 
business in Japan, SMEJ. 

Lack said, "Sony BMG Music 
Entertainment has access to an ex- 
traordinary array of creative re- 
sources, ranging from a current 
roster that includes some of the 
most talented artists in the world 
today [to] an archive that encom- 
passes some of the most important 
and influential recordings ever 
made. By pooling the resources of 
two of the most creative companies 
in the music industry, we are per- 
fectly positioned to help our artists 
realize their creative goals while at 
the same time providing greater 
value to music consumers around 
the world." 

Schmidt -Holtz said, "The cre- 
ation of Sony BMG Music Enter- 
tainment is a historic opportunity 
for us to build a new music com- 
pany that we believe can thrive cre- 
atively and financially in a highly 
challenging worldwide music mar- 
ket. I look forward to working 
closely with Andy to develop a cor- 
porate culture that draws on the 

Clear Channel 
Continued from Page 3 

Both report to Clear Channel Sr. 

VP /Northwest Region Ed Krampf, 
who said, "Michele and Jerry have 
proven leadership and manage- 
ment abilities. The culture of Clear 
Channel is to reward performance, 
and both are deserving of this op- 
portunity to broaden their profes- 
sional bandwidth as Regional VPs 
in their markets." 

Grosenick is a veteran of KUBE, 
having joined the station in 1981 - 
when it still had its previous KBLE 

call letters - as Traffic Director. She 
joined Clear Channel in 2001, fol- 

lowing the company's acquisition of 
KUBE as part of its deal to purchase 

all of Ackerley's radio, TV and out- 
door- advertising assets. 

"I'm delighted to be working 
with such fine people in the 
Centralia and Oregon clusters," 
Grosenick said. "We're already col- 
laborating to further strengthen the 
Northwest's ratings and revenue 
performance." 

Before joining Clear Channel, Del 
Core spent nine years as GM for 
WKOC, WNIS, WROX & WTAR in 
Norfolk for Sinclair Telecable. Before 
that, he served in a similar role at 
WFOG & WPTE /Norfolk. 

"This is a wonderful opportu- 
nity," Del Core said. "Over the past 
three years Ed has been a terrific 
mentor. I'm really looking forward 
to the new challenge." 

best of everything Sony Music and 
BMG bring to the joint venture." 

Sony BMG Music Entertainment 
will be governed by a board of di- 
rectors consisting of six representa- 
tives of Bertelsmann and Sony. Be- 

sides Schmidt -Holtz and Lack, 
board members are Sir Howard 
Stringer, Chairman/CEO of Sony 
Corp. of America and Vice Chair- 

man of Sony Corp.; Katsumi Ihara, 
Exec. Deputy President, Group CSO 
and CFO of Sony Corp.; Gunter 
Thielen, Chairman /CEO of Ber- 
telsmann AG; and Siegfried Luther, 
CFO and head of the Bertelsmann 
AG Corporate Center. 

It has been widely reported that the 
new company will cut approximately 
2,000 jobs as operations are combined. 

FCC 
Continued from Page 1 

The FCC also asked the court to 
reconsider the stay with regard to 
two other rule changes that are be- 
ing delayed, since the court has 
agreed that the FCC can begin in- 
duding noncommercial stations in 
assessing radio markets and can 
take joint sales agreements into ac- 

count when determining a com- 
pany's compliance with ownership 
rules. Those changes and the mar- 
ket definitions are the only rules at 
issue in the petition. 

"There are no sound reasons for 
maintaining the stay of the local ra- 
dio- ownership rules," the commis- 
sion said. "The court required the 
FCC on remand to modify or fur- 
ther justify its numerical limits on 
local radio ownership and its 
'subcap' on ownership of AM radio 
stations. But the numerical limits 
and the AM subcap in the stayed 
rules that have been remanded are 
the same as the numerical limits and 
AM subcap in the commission's 
prior rules, which the stay keeps in 

effect. 

"The only effect of the stay, as it 

applies to the local radio rules, is to 
prevent the commission from imple- 
menting other rule changes that this 
court upheld. To avoid that illogical 
and undesirable result, the court 
should grant this petition for rehear- 
ing and partially vacate its stay." 

The stay represented a victory for 

the Philadelphia -based nonprofit 
group Prometheus Radio Project in its 

quest to overturn the commission's 
June 2003 ownership rules. The group 
had not commented on the FCC's pe- 
tition by press time. 

Logan 
Continued from Page 1 

small and at the corporate and local - 

station level. We're thrilled to have 
him on board." 

Logan joined Citadel in July 
2003, where he oversaw the 
company's 65 AM and 140 FM sta- 
tions until word of his exit surfaced 

late Monday. In a memo to Citadel 
staffers sent by CEO Fad Sideman 
and COO Judy Ellis, the company 
said it is "currently restructuring 
[its] programming management 
team to allow more focus on spe- 
cific formats." 

Before his stint at Citadel, Logan 
served as VP /Programming of In- 
finity, a role he took in November 

2002. A 17 -year radio veteran, Logan 
has been OM of Country WUSN- 
FM /Chicago and WQYK -AM & FM 

& WYUU /Tampa and has held pro- 
gramming and /or operational posi- 
tions at KYCY /San Francisco, 
KYCW /Seattle and KEBC /Okla- 
home City. 

Adam Jacobson, with additional re- 

porting by Lon Helton and Joe Howard. 

LAUNCH INTO BOOT CAMP Los Angeles played host to hordes of morning show personalities last week as the 

Morning Show Boot Camp was held at the Beverly Hilton. Seen here after a particularly grueling meet- and -greet are (l -r) 

Launch Radio Networks Managing Director /Affiliate Relations Dan Brasseur, United Stations Radio Networks Exec. VP Dr. 

Dave Kolie.. comedian Jeffrey Ross and USRN VP/Affiliate Relations Rob Pierce. 
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MUSIC 
CHOICE 
30 million homes 

27,000 businesses 
Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

HIT LIST 

Seth Neiman 
DASHBOARD CONFESSIONAL Vindicated 

LIL FLIP Sunshine 

SOFT ROCK 

Seth Neiman 
FANTASIA i Believe 

R &B & HIP -HOP 

Damon Williams 
AXON I/STYLES P. Locked Up 

BEENIE MAN IAKS.THING Dude 

NAS You Know My Style 

RUPEE Tempted To Touch 

JILL SCOTT Bedda At Home 

RAP 

DJ Mecca 
213 Absolutely 

CASSIDY IESNOOP DOGG Make U Scream 

BOE SKAGZ ITYOUNG CITY Quarterback 

YOUNG BUCK 1/LUOACRIS d GAME Stomp 

ROCK 

Gary Susalis 
CHEVILLE Vitamin R (Leading Us Along) 

EIGHTEEN VISIONS Wading For The Heavens 

HELMET See You Dead 

KILLSWITCH ENGAGE The End DI The Heanarrr 

ALTERNATIVE 

Gary Susalis 
EXPLOSION Here I Am 

LESS THAN JAKE Surrender 

LIBERTINES Can't Stand Me Now 

MUSE Hysteria (I Want It Now) 

TODAY'S COUNTRY 

Liz Opoka 
BROOKS Si DUNN Tears What It's All About 

LEE ANN WOMACK Time For Me To Go 

PROGRESSIVE 

Liz Opoka 
CARBON LEAF Life Less Ordur rry 

ARI HEST They're On To Me 

CHRISTINE McVIE Friend 

SMOOTH JAll 
Gary Susalis 
TIM BOWMAN That's What I Hear 

ERIC DARIUS Night On The Town 

RICHARD ELLIOT Your Secret Love 

AL JARREAU Accentuate The Positive 

KLEMENT JULIANNE Panamencan 

DAVID LANZ The Good Life 

Americana 
Liz Opoka 
CLEMENTE Let Go Of My Hand 

ALEJANDRO ESCOVEDO Break This Time 

JOLIE HOLLAND Goodbye Caldornta 

LUCY KAPLANSKY Line In The Sand 

LORETTA LYNN Mrs Leroy Brown 

JIM LAUDERDALE Head For The Sun 

i rZr 866- MVTUNES 

YOYli 
I a y e s 21.000 movie theaters 

WEST 
I BRANDY Talk About Our Love 

2 REBA McENTIRE Somebody 

3 RAY CHARLES Here We Go Again 

4 BURKE RONEY Wendy 

5 VIRGIL Amnesia 

MIDWEST 
1 BRANDY Talk About Our Love 

2 BURKE RONEY Wendy 

3 TIM McGRAW Live Like You Were Dying 

4 VAN HALEN Its About Time 

5 KATIE MELUA Closest Thing To Crazy 

SOUTHWEST 
1 BRANDY Talk About Our Love 

2 TIM McGRAW Live Like You Were Dying 

3 ECHOBELLY Get Me Through The Good Lines 
4 REBA McENTIRE Somebody 
5 BURKE RONEY Wendy 

NORTHEAST 
1 BRANDY Talk About Our Love 

2 REBA McENTIRE Somebody 
3 STEVE CORDONE That's All 

4 TOM KAFAFIAN Can't Change Me 

5 TIM McGRAW Live Like You Were Dying 

SOUTHEAST 
1. BRANDY talk About Our Love 

2 TIM McGRAW Live Like You Were Dying 

3 BURKE RONEY Wendy 

4 REBA McENTIRE Somebody 

5 TOM KAFAFIAN Cant Change Me 
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SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212 -584 -5100 

Steve Batter 

Alt Nation 

Rich McLaughlin 
CHEVELU Vitamin R (Leading Us Along) 

PRESIDENTS OF... Some Postman 

STROKES The End Has No End 

The Pulse 

Haneen Arafat 
AVION Seven Days Without You 

Sirius Hits 1 

Kid Kelly 
MISTEEO One Night Stand 

SWITCHFOOT Dare You To Move 

LIL FLIP Sunshine 

FRANZ FERDINAND Take Me Out 

B.A. M.A. Sweet Home Alabama 

New Country 

Al Skop 
GARY ALLAN Nothing On But The Radio 

RESTLESS HEART Feel My Way To You 

TRENT WILLMON Dixie Rose Deluxe's 

LONESTAR Mr. Mom 

Octane 

Jose Mangin 
TOMMY STINSON Motivation 

GREEN DAY American Idiot 

Spectrum 

Gary Schoenwetter 
WIDESPREAD PANIC Can't Find My Way Home 

PEARL JAM Masters 01 War 

PEARL JAM Crazy Mary 

PEARL JAM Black 

FINN BROTHERS Won't Give In 

GOMEZ Nothing Is Wrong 

Folk Town 

Meg Griffin 
SIZ2LA Subterreanean Homesick Blues 

Hair Nation 

Andrea Karr 
POPULATION 1 What U Leave Behind 

D 
I IUSIC 

Rick Gillette 800- 494 -8863 

10 million homes 180.000 businesses 

DMX Specialty Retail 
Linda Kennedy 

The hottest tracks played al DMX MUSIC 

specialty retail, which includes toy stores, 
home and office 1urnish.ngs, kitchen 
stores, cosmetics. shoe stores, etc., tar- 

geted at 25 -54 females. 

MANTIC Mishaps Happening 

SCISSOR SISTERS Available (FCr You) 

KASKADE Steppió Out 

GREYBOY To Know You Is To Love You 

LOS AMIGOS INVISIBLES Ease Your Mind 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
LINKIN PARK Breaking The Habit 

SWITCHFOOT Dare You To Move 

DASHBOARD CONFESSIONAL Vindicated 

CHR/RHYTHMIC 

Mark In The Dark" Shands 
AKON I/ STYLES P. Locked Up 

ALICIA KEYS Diary 

URBAN 

Jack Patterson 
LLOYD BANKS I'm So Fly 

MASE Breathe. Stretch. Shake 

ALTERNATIVE 

Dave Sloan 
GREEN DAY American Idiot 

INTERPOL Slow Hands 

HIVES Two -Timing Touch And Broken Bones 

ROCK 

Stephanie Mondello 
BAD RELIGION Los Angeles Is Burmng 

DANCE 

Randy Schlager 
BONO Fly Samba Fly 

LEAH MCCRAE All This Love 

V Blood Sweat And Tears 

LOSTEP Burma (Sasha Remix) 

MOONY Butterfly 

NORTHERN HEIGHR Fly To You 

GIOIA I Can Feel You 

TOMAHAWK Is Music 

SHAKEDOWN Lovegames 

BOOGIE PIMPS Sunny 

BOUTIQUE Take It All Away 

FRANZ FERDINAND Take Me Out (Naum Gabo Remrr 
I 

SCARP! Your Love 

MORGAN 1 /ASTRID SURYANTO Page Falling 

MORGAN A GREGORY SHIFF... All I Know 

GIOVANNA You Got Me 

KK Where Do We Go 

TONY MORAN The Promise 

BRITNEY SPEARS Outrageous (Murk Space Miami Ed BI 

ANGELICA DE NO Music Made The Addict 

IN -GRID Don't Believe 

ADULT ALTERNATIVE 

Stephanie Mondello 
FINN BROTHERS Won't Give In 

ADULT CONTEMPORARY 

Jason Shift 
HILARY DUFF Fly 

SEITHER I /AMY LEE Broken 

INTERNATIONAL HITS 

Mark "In The Dark" Shands 
CICCONE Look At You Now 

SOUL CONTROL Chocolate 

CALOGERO PASSI Face A La Mer 

NATASHA ST. PIER Mosel Demain 

ANASTACIA Sick And Tired 

RACHEL STEVENS Some Girls 

JAMELIA See II In A Boys Eyes 

COUNTRY 

Leanne Flask 
JENKINS Getaway Car 

LONESTAR Mr. Mom 

BLAKE SHELTON Some Beach 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
LIL SCRAPPY No Problem 

DEEP I/DAVID BANNER Take It To Da Yard 

Anistultle 
HILARY 8 HAYLIE DUFF Our Lips Are Sealed 

ASHLEE SIMPSON Pieces Of Me 

JOJO Leave (Get Out) 

HILARY DUFF Why Not 

HILARY DUFF Come Clean 

AVRIL LAVIGNE M'y Happy Ending 

JESSE MCCARTNEV Beautiful Soul 

RAVEN Supernatural 

CHEETAH GIRLS Cinderella 

HOOBASTANK The Reason 

BLACK EYED PEAS Let's Get It Started 

YELLOWCARD Ocean Avenue 

LINDSAY LOHAN Drama Queen (That Girl) 

AVRIL LAVIGNE Skter Boi 

KELLY CLARKSON Miss Independent 

GREG RAPOSO Take Me Back Home 

MICHELLE BRANCH Are You Happy Now? 

LINDSAY LOHAN Utimate 

CLAY AIKEN Invisible 

HILARY DUFF The Math 

POWEREDIM 

1IEDIABASE 
Playlist for the week of Aug. 2 -8. 

Total Plays 

82 

BO 

79 

77 

77 

77 

75 

74 

72 

33 

31 

31 

31 

30 

29 

28 

28 

27 

27 

27 

AoL Radio @Network 
Ron Nenni 415- 934 -2790 

Top Alternative 
Robert Benjamin 

GREEN DAY American Idiot 

PAPA ROACH Getting Away With Murder 

Fresh 100 
Mark Hamilton 
BRITNEY SPEARS Outrageous 

NELLY 1 /JAHEIM My Place 

Top Jams 
Davey D 
JADAKISS 1/PHARRELL Hot Sauce 

MANNIE FRESH Real Big 

FRONTLINE Uh Huh 

Smooth Jan 
Stan Dunn 
RENEE OLSTEAD A Love That Will Last 

NORMAN BROWN Up At 'Em 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

AC 

Peter Stewart 
CELINE DION You And I 

Rejoice 
Williemae McIver 
DEITRICK HADDON God Is Good 

DENETRIA CHAMP Go On Through It 

Tom Joyner Morning Show 
Vern Catron 
BRIAN McKNIGHT What We Do Here Stays Here 

NIA 
Ken Moultrie 800 -426 -9082 
Active Rock 
Steve Young/Kristopher Jones 
CHEVELLE Vitamin R (Leading Us Along) 

A PERFECT CIRCLE Blue 

Heritage Rock 
Steve Young/Kristopher Jones 
ALTER BRIDGE Open Your Eyes 

SHINEDOWN Simple Man 

Hot AC 

John Fowlkes 
KELLY CLARKSON Breakaway 

CHR 

Steve Young /John Fowlkes 
KELLY CLARKSON Breakaway 

LLOYD BANKS On Fire 

FRANZ FERDINAND Take Me Out 

Mainstream AC 

Mike Bettelli/Teresa Cook 
EVANESCENCE My Immortal 

The Dave Wingert Show 
Mike Bettelli/Teresa Cook 
EVANESCENCE My Immortal 

The Alan Kabel Show - Hot AC 

Steve Young /John Fowikes 
SARAH McLACHLAN World On Fire 

AVRIL LAVIGNE My Happy Ending 

Mainstream Country 
Hank Aaron 
GARY ALLAN Nothin' On But The Radio 

BLUE COUNTY That's Cool 

New Country 
Hank Aaron 
DARRYL WORLEY Awful, Beautiful Ute 

Lia 
Ken Moultrie /Hank Aaron 
PHIL VASSAR In A Real Love 

DIERKS BENTLEY How Am I Doire 

Danny Wright 
Ken Moultrie /Hank Aaron 
DIERKS BENTLEY How Am I Dorn 

SHEDAISY Corne Home Soon 

24 HOUR FORMATS 

Jon Holiday 303 -784 -8700 
Adult Hit Radio 

Jon Holiday 
AVRIL LAVIGNE My Happy Ending 

SARAH McLACHLAN World On Fire 

U.S. Country 
Penny Mitchell 
CATHERINE BRITT The Upside Of Being Down 

CHRISTY SUTHERLAND Freedom 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
ALAN JACKSON Too Much 01 A Good Thing 

KATRINA ELAM No End In Sight 

WESTWOOD ONE' 

Charlie Cook 661 -294 -9000 

Sott AC 

Andy Fuller 
JOSH GROBAN Remember When It Rained 

Mainstream Country 

David Felker 
SHEOAISY Come Home Soon 

Hot Country 
Jim Hays 
TRACE ADKINS Rough 8 Ready 

Young & Verna 

David Felker 
TRICK PONY The Bode 

Ate, -r.4. I 
.1 

After Midnite 
Sam Thompson 
GARY ALLAN Nothing On B,d The Radin 

WHY. 
Country Today 

John Glenn 
RESTLESS HEART Feel My Way To You 

DARRYL WORLEY Acdul. Beautiful Lile 

Alternative Now! 

Chris Reeves 402- 952 -7600 
SNOW PATROL Run 

KILLERS Mr. Brightside 

the john teste 
radio show 

Mac and kMrg.irw am yowl.* 

Scott Meyers 888 -548 -8637 
Nightly Tesh Show 
LOS LONELY BOYS Heaven 

Weekend Tesh Show 
LEANN MIMES t ast Thing On My Mind 

LAUNCH 

Jay Frank 310 -526 -4247 
Audio 
213 Groupie L. 
JILL SCOTT Golden 

KINGS OF CONVENIENCE re Rather Dance With You 

TOBY LIGHTMAN Real Love 

Video 
12 STONES Far Away 

213 Groupie Love 

ALICIA KEYS Diary 
BLAKE SHELTON Some Beach 

BOWLING FOR SOUP 1985 

CARL THOMAS My First Love 

HOLLA POINT Baby Mama 

KELLY CLARKSON Breakaway 

PAPA ROACH Getting Away With Murder 
PUDDLE OF MUDD Spin You Around 

RACHAEL YAMAGATA Worn Me Down 

TOBY LIGHTMAN Real Love 

«musicsnippet.com» 
Tony Lamptey 866- 552 -9118 
Hip -Hop 
YOUNG BUCK Stomp 

R &B 
TONY SUNSHINE Oh My God 

CHRISTINA MILIAN Dip It Low 

Live365 is the largest Internet radio 
network, with thousands of stations in a 
wide variety of formats. Programmed by 
true music tastemakers from around the 
globe, Live365 offers an enthusiastic 
audience for established and up -and- 
coming artists alike. In a world of 
consolidated playlists, Live365 charts the 
tastes and preferences of todays most 
vibrant music community. Tracks with 
the most plays during the seven days 
ended Aug. 2, 2004 are listed below. 

Travis Storch 866- 365 -HITS 

Top Rap A Hip -Hop 

USHER Confessions Part 2 

LLOYD BANKS On Fire 

PETEY PABLO Freek -A-Leek 

TERROR SQUAD Lean Back 

ALICIA KEYS If I Ain't Got You 

Top Latin 

FRANCO DE VITA Tu De Otte Vas 

PAULINA RUBIO Algo Tienes 

KALIMBA No Me Ovioro Enamorar 

CHAYANNE Cuidarte El Alma 

PEPE AGUILAR Miedo 

Top World 

RUSLANA WM Dance 

NATASHA BEDINGFIELD These Words 

BOOGIE PIMPS Somebody To Love 

NELLY FURTADO Forca 

KALIMBA No Me Quiero Enamorar 
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72 million households 

r4ya 

ASHLEE SIMPSON Pieces Of Me 

TERROR SQUAD IIFAT JOE 8 REMY Lean Back 

USHER Confessions Pan 2 

LINKIN PARK Breaking The Habit 

AVRIL LAVIGNE My Happy Ending 

KANYE WEST Jesus Walla 

LIL FLIP Sunshine 

NELLY I /JAHEIM My Place 

JUVENILE Slow Motion 

JADAKISS Why 

ROOTS Don't Say Nuth rt 

CHRONIC FUTURE Time And Time Again 

TAKING BACK SUNDAY A Decade Under Influence 

MAROON 5 She Wit Be Loved 

1112 How Come 

AKON I/STYLES P. Locked Up 

KILLERS Somebody Told Me 

HOUSTON I Like That 

FAITHLESS Mass Destruction 

COHEED 8 CAMBRIA A Favor House Atlantic 

Video playlist for the week of Aug 2 -8 

David Cohn 

Genera/ Manager 

2 

45 

43 

42 

42 

41 

38 

38 

38 

27 

20 

19 

19 

19 

17 

17 

17 

17 

15 

14 

14 

TERROR SQUAD I/FAT JOE á REMY Lean Back 31 

JUVENILE Slow Molen 23 

FRANZ FERDINAND Take Me Out 23 

USHER Confessions Part 2 21 

TWISTA I/R. KELLY So Sexy 16 

LINKIN PARK Breaking The Habit 15 

BEASTIE BOYS Triple Trouble t5 

LIL FLIP Sunshine 15 

T.I. Lets Get Away 15 

311 First Straw 15 

NELLY I /JAHEIM My Place 15 

KEVIN LYTTLE Turn Me On 14 

MAROON 5 She Will Be Loved 14 

CHRISTINA MILIAN Dip It Low 14 

ASHLEE SIMPSON Pieces Of Me 14 

SHINEDOWN 45 14 

YOUNG BUCK Let Me In 14 

BLACK EYED PEAS Let's Get It Started 14 

THREE DAYS GRACE Just Like You 13 

BLINK -182 Down 13 

Video playlist for the week of Aug. 2-6 

75 million households 

Rick Krim 

Exec VP 

ADDS 

JILL SCOTT Golden 

MC HAMMER USTOOGE PLAYAZ... Hard Times 

ASHLEE SIMPSON Pieces Of Me 

JET Rollover D J 

RICHARD MARX When You're Gone 

ALTER BRIDGE Open Your Eyes 

ALICIA KEYS If I Ain't Got You 

MAROON 5 She Will Be Loved 

SWITCHFOOT Meant To live 

AVRIL LAVIGNE My Happy Ending 

LOS LONELY BOYS Heaven 

MODEST MOUSE Float On 

USHER Confessions Parts 1 8 2 

GRETCHEN WILSON Redneck Woma1 

BEASTIE BOYS Ch -Check It Out 

BEASTIE BOYS Triple Trouble 

BLACK EYED PEAS Let's Get It Started 

JAMIE CULLUM All AI Sea 

GAVIN DeGRAW I Don't Want To Be 

FINGER ELEVEN One Thing 

KEANE Somewhere Only We Know 

NICKELBACK Feehri Way Too Damn Good 

JILL SCOTT Golden 

311 Love Song 

FRANZ FERDINAND Take Me Out 

Video playlist for the week of Aug. 9 -16. 

Lori Parkersos 

202- 3804425 

20 ON 20 (10L120) 

Michelle Boros 
KIMBERLEY LOCKE Wrong 

COUNTING CROWS Accidentally In Love 

BOWLJNG FOR SOUP 1985 

BPM (XM 81) 

Blake Lawrence 

MARLY You Never Know 

S0003 (XM 48) 

Charlie Logan 

CHEVELLE Vitamin R 

HELMET See You Dead 

EIGHTEEN VISIONS Wading For The Heavens 

u -POP (XM 29) 

Zach Overking 

TIM BOOTH Wave Hello 

MORRISSEY First Of The Gang To Do 

LENNY KRAVITZ California 

JET Hold On 

FINN BROTHERS Won't Give In 

THE LOFT (XM50) 

Mike Marrone 

CROSBY/NASH Michael (Hedges Here) 

CROSBY/NASH Puppeteer 

CROSBY/HASH Don't Dig Here 

FINN BROTHERS Disembodied Voices 

K.D. LANG Halleluiah 

K.D. LANG Helpless 

LISA LOEB Fools Like Me 

LOS LOBOS Ana 

MAVIS STAPLES Amt No Better Than You 

MAVIS STAPLES God Is Not Sleeping 

MAVIS STAPLES Have A Little Faith 

PATTI SCIALFA City Boys 

STEVE FORDERT There's Everybody Else (And You) 

PUSHSTARS At Sea 

PUSH STARS Paint The Town 

THRILLS Not For All The Love In The World 

WILCO Spiders (Kidsmoke) 

WATERCOLORS (XM71) 

Trinity 

D. BENOIT 8 R. FREEMAN Club Havana 

EVERETTE HARP Just Like Ole Times 

INCOGNITO True To Myself 

KIRK WHALUM Any Love 

XM CAFÉ (XM45) 

Bill Evans 

JOHN BRANNEN The Good Tnief 

BETTY DYLAN Abdicate The Throne 

REIGN KINGS Bloom 

VARIOUS ARTISTS Por Vida: A Tribute ToAleia.ndro_. 

XMLM (XM42) 

Ward Cleaver 

TERROR One With Tne Underdogs 

ALL ELSE FAILED This Never Happened 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to R &R. c/o Mike Trias: 

mtrias@radioandrecords.com 

TELEVISION 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 million households 

Ryan Philips, Sr VP/GM 

Chris Parr, VP/Music 8 Talent 

ADDS 
ALAN JACKSON Too Much Of A Good Thing 

KATRINA ELAM No End In Sight 

TOP 20 
ways 

1W LW 

GRETCHEN WILSON Here For The Party 37 53 

MARTINA McBRIDE How Far 32 34 

BIG á RICH Save A Horse, Ride A Cowboy 32 33 

JOSH GRACIN I Want To Live 32 33 

LOS LONELY BOYS Heaven 32 33 

TRACE ADKINS Rough 8 Ready 32 31 

JULIE ROBERTS Break Down Here 32 30 

TERRI CLARK Girls Lw Too 31 34 

TIM McGRAW Live LiFe You Were Dymg 31 33 

J. BUFFETT 1/C. BLACK Hey Good Lookin 31 31 

B. PAISLEY 1 /A. KRAUSS Whiskey Lullaby 31 30 

JOE NICHOLS If Nobody Believed In You 30 33 

KENNY CHESNEY I Go Back 30 32 

MONTGOMERY GENTRY You Do Your Thing 28 28 

LYLE LOVETT In My Cm Mind 17 o 

SHANIA TWAIN Wher You Kiss Me 14 15 

RASCAL PLAITS My Worst Fear 14 14 

RACHEL PROCTOR Me And Emily 13 15 

CROSS CANADIAN RAGWEED Sick And Tired 13 14 

SARA EVANS Suds Ir The Bucket 13 14 

Airplay as n onitored by Mediabase 24/7 

between Aug 2 -8 

Jim Murphy. VP /Programming 

26.5 million households 

ADDS 
ALAN JACKSON Toc Much Of A Good Thing 

KATRINA ELAM No End In Sight 

TOP 20 
KENNY CHESNEY I Go Back 

BIG á RICH Save A Horse, Ride A Cowboy 

SARA EVANS Suds In The Bucket 

TIM McGRAW Live Like You Were Dying 

TRACE ADKINS Rough 8 Ready 

B. PAISLEY f /A. KRAUSS Whiskey Lullaby 

GRETCHEN WILSON Here For The Party 

DIERKS BENTLEY How Am I Doing? 

MARTINA McBRIDE How Far 

J. BUFFETT I /C. BLACK Hey Good Lookin 

JOE NICHOLS If Nobody Believed In You 

CLEDUS T. JUDD I Love NASCAR 

SHEDAISY Come rome Soon 

TRICK PONY The Pride 

JOSH TURNER What It Ain't 

RASCAL FLATTS N'y Worst Fear 

JOSH GRACIN I Want To Live 

MONTGOMERY GENTRY You Do Your Thing 

BLAKE SHELTON Some Beach 

TRACY LAWRENCE It's All How You Look At It 

Information current as of Aug. 13. 

CONCERT PULSE 

Pos. Artist 
1 MADONNA 

2 PRINCE 

3 DAVE MATTFEWS BAND 

4 SIMON 8 GARFUNKEL 

5 EAGLES 

6 ERIC CLAPTON 

7 VAN HALEN 

8 STING 

9 SHANIA TWAIN 

10 NO DOUBTIELINK-182 

11 KENNYCHEGNEY 

12 FLEETWOOC MAC 

13 AEROSMITH 

14 RUSH 

15 KISS 

Avg. Gross 
(in OOOs) 

56.186.3 

51.482 8 
51.3334 

51.170.5 
5:.070.5 

S974.4 

5935.2 

5917.8 

5896 4 
S706 5 
5670.3 

56561 

5613.7 

5462.5 

5292 4 

Among this week's new tours: 

ALTER BRIDGE 

DELGADOS 

KATIE MELUA 

LENNY KRAVITZ 

TANTRIC 

The CONCERT PULSE is courtesy of 
Po115Ar. a publication of Promoters' 

On -:me Lmstings. 800- 34x7383, 
Callromre 209 -27 t -7900. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

Aug. 2-8 

Adults 18-49 

1 CSI 

2 Two And A Half Men 

3 CSI: Miami 

4 Everybody Loves Raymond 

5 Without A Trace 

6 Amazing Race 5 

7 Law And Order: SVU 

8 60 Minutes 

9 Cold Case 

10 Simple Life 2 Finale Special 

Source: Nielsen 

1 Simple Life 2 Finale Special 

2 Amazing Race 5 

(tie) CSI 

(tie) Simple Life 2 

5 Two And A Half Men 

6 CSI: Miami 

7 Everybody Loves Raymond 

(tie) Without A Trace 

9 Last Comic Standing 2 (Thurs.) 

(tie) Trading Spouses 

Media Research 

COMING NEXT WEEK 

Friday, 8/13 
Mase, The Tonight Show With 

Jay Leno (NBC, check local listings 
for time). 

Maria Mena, Late Show With 
David Letterman (CBS, check local 
listings for time). 

They Might Be Giants, Late 
Night With Conan O'Brien (NBC, 
check local listings for time). 

Ashanti, Late Late Show With 
Craig Kilbom (CBS, check local list- 
ings for time). 

The Bacon Brothers, The Sha- 
ton Osboume Show (check local list- 

ings for time and channel). 

Monday, 8116 

Usher, On -Air With Ryan Sea- 
Great (check local listings for time and 
channel). 

The Hives, David Letterman. 
Incubus, Jimmy Kimmel Live 

(ABC, check local listings for time). 
X, Craig Kilbom. 

Tuesday, 8nÌ 
Janet Jackson, Ryan Seacrest 
Lindsay Lohan, The View(ABC. 

check local listings for time). 

Akon, Jimmy Kimmel. 

Wednesday, 6119 

Five For Fighting, Ryan Sea - 
crest. 

Yeah Yeah Yeahs, David Letter - 
man 

Dolly Parton, The Ellen DeGen- 
eves Show (check local listings for 
time and channel). 

Thy, tsdây, 8/19 
Lonesfar, Ryan Seacrest 
Loretta Lynn and Jack White. 

David Letterman. 

41119. k 

- - -. 

A ! 
_ __ 

Dresden Dolls 

Dresden Dolls, Jimmy Kimmel. 
Saliva, Craig Kilbom. 
Avril Lavigne, Ellen DeGen- 

eres. 
-Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Aug. 6 -8 
Title Distributor S Weekend S To Date 

1 Collateral (DreamWorks)* $24.70 $24.70 

2 The Village (Buena Vista) $16.46 $85.61 

3 The Bourne Supremacy (Universal) $14.38 S124.60 

4 The Manchurian Candidate (Paramount) $10.52 $37.96 

5 Little Black Book (Paramount)* S7.07 $7.07 

6 I, Robot (Fox) S6.51 $126.92 

7 Spider -Man 2 (Sony) S5.43 $354.50 

8 Harold & Kumar Go To White... (New Line) $3.19 $12.32 

9 Catwoman (WB) $2.90 $36.06 

10 A Cinderella Story (WB) S2.87 $46.88 

'First week in release. All figures in millions. 

Source: ACNielsen EDI 

COMING ATTRACTIONS: This "Let's Bounce;' Wilson Phillips' ver- 

week's openers include Princess sion of The Beach Boys' -Dance 

Diaries 2: Royal Engagement, star- Dance Dance." Rachel Stevens' 

ring Julie Andrews. She performs "Fools." Renee Olstead's "A Love 

"Your Crowning Glory" with Raven That Will Last" and Jonny Blu's 

on the film's Disney soundtrack, "Miracles Happen" 

which also contains Raven's 'This Is Opening in limited release this 

My Time:' Also on the ST: Kelly week is Tom Dowd & The Language 

Clarkson's "Breakaway," Lindsay of Music, a documentary on the fa- 

Lohan's "1 Decide" Avril Lavigne's mous recording engineer that in- 

"I Always Get What I Want," Pink's dudes footage of Ginger Baker, 

"Trouble;' Jesse McCartney's "Be- Ray Charles, Eric Clapton, 
cause You Live," Norah Jones' Omette Coleman, John Coltrane, 

cover of Elvis Presley's "Love Me Aretha Franklin, Thelonious 
Tender;' Steve Harwell's "Fun in the Monk, Tito Puente and Otis 
Sun" Christy Carlson Romano's Redding. - Julie Gidlow 
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AL PETERSON 
apetersoneradioandrecords. corve 

NEWS/TALK/SPORTS 

NZA 
What A Long, Strange 
trip It's Been 
KFMB -AM surfs the tides of fortune back to success 

MB -AM /San Diego is one of those radio stations 
with an enviable longtime brand -name identity. It's 
also a rarity in today's broadcasting industry: an inde- 
pendently owned, nonclustered AM operation in a top 
20 radio market - in this case, No. 17. 

The history of Midwest Televi- 
sion's KFMB -AM mirrors much of 
the history of radio in America's Fin- 

est City. One of the industry's true 
heritage radio stations, 
KFMB spent many years 
atop San Diego's ratings 
pile during the 1980s and 
through the early '90s. 
With a lineup that included 
now legendary personal- 
ities like Charlie & Harri- 
gan and Hudson & Bauer, 
KFMB was unquestionably 
the station of record for 

R &R: You worked your way up the 

proverbial ladder at KFMB, right? 

DS: I started at KFMB on Christ- 
mas Eve in 1977.1 had just graduat- 

ed from high school, 
where, throughout my se- 
nior year, l'd had two 
loves: basketball and 
broadcasting. I'd play 
basketball after school, 
then dribble the ball over 
to the KFMB studios and 
hang out with the after- 
noon DJ and watch him 
do his show. I just want- 

ed to hang around and soak in ev- 
erything I could learn about what I 

thought was going to be my career. 
R &R: So you went to work at KFMB 

right out of high school? 
DS: No, I went to college local- 

ly, but I needed a job to help put 
myself through school. I called a 

couple of guys I'd met at KFMB 
from hanging around there, and I 

ended up getting a job working 
some overnight DJ shifts. A few 
months later I moved over to the 
FM - which was then the legend- 
ary "B -100" - where I did some 
producing and worked in creative 

Dave 

hometown news and entertainment 
for millions of San Diegans. 

As a kid growing up in San Diego, 
Dave Sniff loved listening to KFMB. 

Little did he know that he'd go from 
being a kid who used to hang 
around the radio station to ultimate- 
ly presiding over the station's pro- 
gramming as PD during some of 
KFMB's best and worst of times. 
Having worked at the same station, 
under the same ownership, for his 
entire broadcast career, Sniff is in a 

unique position to tell the story of the 
rise and fall - and recent rise again - of KFMB. 

Sniff 

services, developing campaigns 
for advertisers. 

A couple of months after that I 

went back to doing airshifts on both 
the AM and the FM before ultimate- 
ly getting involved with KFMB -AM's 
morning show, Hudson & Bauer. 
That led to my being named Asst. PD, 

a position I held under two PDs, 
Mark Larson and Bill Stairs. After Bill 

left in 1994 our GM, Tracy Johnson, 
offered me the PD job, and I have held 
that position here ever since. 

R &R You moved into the PD's chair 
at a tumultuous time in the station's his- 

tory, as consolidation and other factors 

"In 2000 we decided 

we were going to 

have a new lineup for 

the new millennium, 

but that meant some 

fairly significant 

changes were going 

to have to be 

implemented." 
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CHICKS CHAT IT UP IN THE HAMPTONS Appropriately grinning 

ear -to-ear at this summers fundraiser to benefit Operation Smile are (l -r) Heidi 

Hanzel, co -host of the nationally syndicated ChickChat; event host London 

Jeweler's Steve Frucht and ChickChat's Lara Dyan. 

resulted in a downward spiral over sev- 

eral years, correct? 

DS: KFMB was a traditional Full 
Service station that had become 
known mostly for our longtime mom - 
ing show, Hudson & Bauer, and for 
San Diego Padres baseball. Research 
told us that, basically, we had a mom - 
ing show and a baseball team. Noth- 
ing else was perceived by the audience 
to be of any real significance. 

At about that time Dr. Laura was 
just being launched into national 
syndication, and, although her show 
was sort of out of character for what 
the station had been known for, we 
believed it would be a great addi- 
tion. We put her on against Rush 
Limbaugh, who was then on cross- 
town KSDO, and within six months 
she was beating Rush in 25 -54 
adults. 

She also drew several thousand 
people to an event that we held at a 

local hotel on a Saturday night, so we 
knew we had something develop- 
ing. But then Jacor entered the mar- 
ket, and Premiere Radio Networks 
bought the rights to Dr. Laura's 
show, and it was moved across the 
street to KOGO. 

R &R: In 1997 and 1999 you were 

confronted with two more events that 
would become the catalysts for addition- 
al big changes at the station, right? 

DS: That's correct. Our principal 
morning host, Mac Hudson - who 
was only 58 - passed away sudden- 
ly in 1997. We ended up bringing 
back Jack Woods, who was Charlie 
of Charlie & Harrigan, the team who 
had done mornings on KFMB before 
Hudson & Bauer. Jack's a tremen- 
dous talent and a real radio pro, so 
we paired him up with Joe Bauer. 
Instead of Mac and Joe, we had Jack 
and Joe, and they continued togeth- 
er in mornings for the next 2 1/2 
years or so. 

In 1999 our agreement with the 
Padres expired. We were a station 
that had been built almost totally 
around baseball and mornings, and, 
although they gave it their best shot, 
Jack and Joe were not as successful 
as we'd hoped at maintaining the 
shares that Hudson & Bauer had 
garnered in the past. When we re- 
moved baseball from the lineup, it 

was pretty obvious that we were 
going to need to start over with the 

Continued on Page 14 
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station and build something totally 
new from the ground up. 

R&R Is that when the big changes 

at the station really began to happen? 

DS: Yes. In 2000 we decided we 
were going to have a new lineup for 
the new millennium, but that meant 
some fairly significant changes were 
going to have to be implemented. 
KFMB has always had a reputation 
for being a solid employer and a 

company that attracts strong profes- 
sionals. Once you got to KFMB, you 
didn't want to leave. The average 
tenure of employees was about 10 

years. 
The most difficult aspect of the 

transition was the downsizing of the 
staff. I had spent half my life at this 
station and had strong personal re- 

lationships with the majority of staff 
members. These individuals were 
very close friends, people I had 
grown up with in the industry, and 
it was very difficult to change the 
direction of my friends' lives. Look- 
ing back now, almost everyone who 
was affected by the changes is now 
thriving in the industry, which is a 

testament to the quality of people 
KFMB employed. Some are even in 
the ownership game. 

R&R: What were your marching or- 
ders at that point? 

DS: To build a radio station that 
was not going to lose money. Clear 
Channel had come into the market 
and leveraged its power to put Dr. 

Laura, Art Bell and the Padres on 
KOGO and also hired away a num- 
ber of our newspeople and our news 
director. We knew that the transition 
of KFMB from a Full Service station 
to a focused, conservative Talker was 
going to be a slow build, and that 
was understood dearly by [GM] Tra- 

cy Johnson, [President] Ed Trimble 
and [owner] Chris Meyer. 

My instructions were to build a 

competitive Talk station and not to 
worry about short -term ratings 

growth. It was painful during that 
time to look at the monthly trends, 
but I never felt my job was in jeop- 
ardy, because there was strong sup- 
port for the long -term plan. It is a 

comfortable situation to work for a 
company like Midwest Television 
that has no stockholders to answer 
to. I had to answer only to the guys 
who had signed off on the plan, and 
there was a lot of patience built into 
the plan. 

R&R: Did you feel a little like David 
vs. Goliath at that point, since you were 

essentially a family-owned radio station 

going up against the biggest broadcast- 

er in the country? 
DS: Honestly, it wasn't something 

that we were really focused on. I re- 
member talking with Tracy at the 
time, who said, "Dave, here's what 
we do: We focus on our audience 
and our advertisers, not the compe- 
tition." Listeners don't decide what 
station they listen to based on own- 
ership. They don't know how many 
radio stations Clear Channel or Mid- 
west TV owns in San Diego, and 
they don't care. 

But they do care about what 
comes out of the speaker, and if it's 
interesting, entertaining, compelling 
and, most importantly, meets their 
expectation every time, they'll visit 
that frequency. Maybe Clear Chan- 
nel has some marketing and cross - 
promotion advantages within its 
cluster, but, ultimately, we believe it's 
the unique product and presentation 
that wins, not the size of the compa- 
ny. 

R &R: When do you think things 
really began to turn the corner toward the 

success KFMB is again enjoying today? 

DS: We hired Rick Roberts, who 
was at that time doing nights over 
at KOGO, to do afternoon drive for 
us just before the Danielle Van Dam 
murder case became the big news in 
town. Rick and KFMB made the 
commitment to own that story, and 
that was a major turning point for us. 
It was a very sad but compelling sto- 
ry, a drama that underscored every 

parent's nightmare of losing a child. 
Rick captured it like nobody else in 
town did, and once we got out in 
front on it, no one was able to touch 
us on our coverage of the story. In 
their wrap -up after the trial, even the 
San Diego Union- Tribune said the 
event had made Rick Roberts a 

household name in San Diego. 
Not long afte: that, we knew that 

market veteran Ted Leitner was get- 
fing a little burned out and restless 
from doing morning on KFMB and 
Padres play -by -play on KOGO. At 
the same time, ABC Radio was get- 
ting ready to launch Sean Hannity, 
whom I'd met at an R&R Talk Radio 
Seminar and was really impressed 
with. I was also hearing rumors that 
Bill O'Reilly was planning to do a 

national radio show. Then 9/11 hap- 
pened, and we knew it was going to 
have a serious impact on ad revenue 
for the station, at least for the short 
term. 

So, I went to management with a 

plan that was very different from 
anything KFMB had ever done be- 
fore. I believed that if we were ever 
going to make a full transition to a 

modem Talk station, that was the 
time to do it. Over the next several 
months, and through most of 2002, 

we transitioned the station dramati- 
cally, moving Rick into mornings 
while also adding O'Reilly and Han- 
nity in middays and Michael Savage 
for afternoon drive. That gave us a 

very consistent Talk product 
throughout the day, and we have 
since added Tony Snow and Fox 
News Radio with Alan Colmes to 
add that same consistency to nights. 

R &R Through all this, what's been 

the advantage of being owned by an in- 

dependent operator? 

DS: Through it all Ed Trimble 
gave us the overall marching orders 
to make it profitable and then 
stepped back and let Tracy and I fig- 

ure out how to make it happen. The 
other big advantage of working for 
a family -owned operation is that ev- 

erything that we deal with is paid for 

"Fortunately for me, our owners and 

management took the position that I was the 

same guy who had been there during the good 

times and believed that I was the guy who 

could get them back to those times again." 

- the building, the studios and the 
transmitter site. We're not beholden 
to any stockholders. 

I can walk down the hall and talk 
directly to the owner; I don't have to 
run everything up the corporate lad- 
der. Whenever I have made a good 
case that this is what we need to do 
to stay competitive and serve our ad- 
vertisers better, I've always gotten 
the support and resources needed. 

Frankly, in another situation I 

might have found myself tossed out 
of here, because the station went 
through some pretty tough times for 
the better part of three years. But I 

have a long relationship with the 
people I work for that was strong 
and could withstand those times. 
Fortunately for me, our owners and 
management took the position that 
I was the same guy who had been 
there during the good times and be- 
lieved that I was the guy who could 
get them back to those times again. 

R &R Who are some of your profes- 

sional mentors who have helped you de- 

velop the skills you've needed over the 

course of your career at KFMB? 

DS: I've been very fortunate to 
work with some of the most talent- 
ed programmers in the business. 
Bobby Rich, my first PD, was a nat- 
ural leader who always had fun 
while he was strategically putting 
together a station, and he inspired 
me to be a programmer. Mark Lar- 
son was an incredible multitasker 
and perhaps the most creative indi- 

vidual I've met in radio. And my 
GM, Tracy Johnson, taught me to 
think from a listener's perspective 
and how to market the mission to the 
listener. 

I also have a tremendous staff with 
a strong passion for Talk radio, in- 
cluding my Asst. PD, Mike Hanson, 
who executes the station formatics 
and handles all the imaging elements. 
And I have perhaps the most aggres- 
sive and talented Talk producer in the 
country in CJ Wheeler. She produces 
Rick Roberts' show and is as good 
they come in this format. 

R &R: After this rather long, strange 
trip from the top to the bottom and, now, 

hended back to the top again, are you glad 
you stuck it out? 

DS: Oh, absolutely. One of the big- 
gest reasons I wanted to see this 
through is because I knew in my 
heart that this radio station was go- 
ing to have to end up being some- 
thing totally different from what it 
once was, even though the old 
KFMB was a station I had loved for 
practically my whole life. It was a 

great, fun, classic AM radio station 
to work at, and even though I knew 
it was going to have to change to 
survive, I didn't know if I was still 
going to love it. 

But I still do, and I'm thrilled and 
proud of the job our team has done 
here. That pride is even greater now 
that Arbitron seems to be validating 
what we've known has been hap- 
pening for a while now. 
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Rrmene 
i YEAR AGO 

Clear Channel realigns regions: Ed Krampf, Lee Lars- 
en and Bill Gentry become Sr. VPs of the Northwest, 
Rocky Mountain and Central regions, respectively. 
Howie Miura elevated to VP /Promotion at Island 
Records: Christine Chiappetta becomes VP /Modern 
Rock Promotion. 
Bill Carroll appointed VP /Modern Rock Promotion for 
Elektra Entertainment Group. 

r 
J YEARS AGO 

United Press International sells its radio service and 
broadcast wire operations to Associated Press. 
Ross Zapin appointed head of Modern Rock Radio & 

Video Promotion for DreamWorks Records. 
Scott Strong named PD of KKZN /Dallas. 
FM pioneer Jim Schulke dies of complications from 
pneumonia at age 77. 

1J YEARS AGO 

Steve Perun named PD of KIIS -AM & 

FM /Los Angeles. 
Brent Osborne named VP /GM of KIOI/ 
San Francisco. 
Tom McKinley elevated to Executive VP 
of Evergreen Media Corp. 

YEARS AGO 

Billy Brill upped to Sr. VP /Field Promo- 
tion at MCA Records. 
Bob Reich named President of TK Com- 
munications. 
George Hyde named Executive VP of 
the RAB. 

BrartOsbome 

George Hyde 

WKTU /New York flips from Urban to CHR. 
Jim Smith becomes President of Alta Broadcasting. 
Pyramid Broadcasting purchases eight stations from 
Associated Communications for $29.5 million. 

YEARS ,460 
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Opie & Anthony In Orbit Over XM Gig 
Sex in St. Patrick's" survivors Opie & Anthony are return- 

ing to the radio, effective Oct. 4, courtesy of their new best 

friends at XM. The boys have been on the beach since being 

'Dude. we're friggin' premium!' 

fired by Infinity in August 

2002 after their now -infa- 

mous stunt on WNEW/ 
New York went horribly 
awry. We learned a lot dur- 

ing our two years away 

from our fans, and we can't 

wait to get back on the ra- 

dio and reconnect with them," said Greg "Opie" Hughes. 

In a move that the Howard Stern camp will no doubt be 

watching closely, O&A will be available for an extra $1.99 per 

month - on top of the normal $9.99 monthly fee - on a 

new XM "premium" channel. 

Whole New Meaning To 'Family- Friendly' 

On Aug. 23 WKTU /New York is throwing an exclusive 

viewing party, giving listeners a chance to meet Victoria Gotti 

and her three " Gotti Hottie sons, Frankie, Carmine and John, 

stars of the new smash A &.E reality series Growing Up Gatti. 

Naturally, WKTU morning co- 

eel 
host Goumba Johnny managed 

to weasel his face into three up- 

coming episodes. "Once we an- 

nounced the promotion, we 

were swarmed with calls," says 

WKTU Asst. PD /morning show 

Exec. Producer Mike Opelka. 
"There are several groups of interest: adults, other stations, 

local media weasels and - these are especially persistent - 
young girls, who want to meet a Gotti Hottie! The interest 

level is so large that ASE is bringing a camera crew to include 

our festivities in an upcom.ng episode. I may have to skip my 

usual Monday -night clothing- optional mah jongg group for this 

one." 

Across the street, WFAN /New York & MSNBC personal- 

ity Don Imus canceled an interview with Victoria Gotti be- 

cause of last- minute restrictions her people placed on poten- 

tial questions about her family's "alleged" mob past. "You 

don't tell me what I'm going to ask," said a miffed Imus, as 

Goumba and Baltazar form a 

Gotti sandwich. 

reported by New York Daily News columnist John Mainelli. 

"Her publicist calls [sidekick Bernard McGuirk] and gives him 

a list of questions we can't ask five minutes before she's 

supposed to appear," Imus railed, already pissed after receiv- 

ing word that Gotti, who had just appeared n person on 

MSNBC's rival Fox News Channel, had planned to appear 

on Imus' show by phone. "She's a lovely woman, [and] I wish 

her a lot of luck with her program. She's not going to be ap- 

pearing here." 

It was back in April 2002 that WIOQ (Q I 02)/Philadelphia's 

excessively hairy morning st_intboy Diego tried to pay for his 

breakfast at a local IHOP with an IOU. Hilarity was sched- 

uled to ensue, but the cops 

showed up first. Now, the sta- 

tion may be on the hook for 
$24,000 - plus $9.18 for the 

actual meal - based on some 

arbitration panel's ruling in favor 

of humor -impaired police officer 

Thomas O'Neill, who told the 

Philadelphia Inquirer that Diego "publicly made him look foolish 

and made him out to be a buffoon." No one from the sta- 

tion was anxious to comment publicly on this ruling, which is 

being appealed by Clear Channel, but another suit filed by 

the IHOP owner is still pending. 

Home of the S24.009 18 

omelet! 

The Programming Dept. (Inbound) 

Urban AC WHUR/Washington inks Traci LaTrelle to fill 

its long- vacant MD slot. La relle, most recently Program Co- 

ordinator for XM's Urban AC channel The Flow, spent much 

of her career at WHQT (Hot I 05)/Miami as MD. 

KBKS (Kiss 106.1)/Seattle MD /afternoon dude Marcus 

D adds Asst. PD stripes, while Brittany Huntman joins from 

KQKQ /Omaha as Music Coordinator /late -night air talent. 

After a year on the beach, former KUFO /Portland, OR 

Asst. PD /MD /midday talent Al Scott is named PD of KNRQ/ 

Eugene, OR. 

KHFI /Austin night jock Brotha Fred adds "well -de- 

served" Asst. PD stripes. 

KZHT /Salt Lake City MD /Creative Services Director /af- 

ternoon personality Jason "Kramer" Smith adds iron -on 

Jay Cook named VP /National Program Manager for 
Combined Communications. 
Norm Winer named PD of WXRT /Chicago. 

'a.., ra for y gs. 

Is your station unable to perform at ratings time? Has your latest book gone soft? 

You don t have to live with this problem. Get a TV spot tha: will put you back on top. 

For a free consultation, call us at 503.222.7477 or go to magnetoworks.com /radio. 

MAGNETO BRAND 

ADVERTISING 
Television for radio 

www.americanradiohistory.com

www.americanradiohistory.com


Asst. PD stripes to his very crowded sleeve. PD Jeff 

McCartney was out playing golf and couldn't be reached for 

comment. 

KFBZ/Wichita MD Craig Hubbard is named PD of AC 

KJMK (Magic 93.9) /Joplin, MO. Hubbard's arrival means Magic 

PD Steve Kraus will cross the hall to KSYN (Kissin 92.5) as 

Asst. PD /MD. Former WCIL/Carbondale, IL night guy Jake 

McNeill joins Rick Taylor in mornings on KSYN. 

Trey Michaels will fill the vacant PD /afternoon person- 

ality post at Urban AC WDZZ/Flint, MI. Michaels transfers 

from sister KMJK/Kansas City, where he was MD /afternoon 

talent. He replaces Gerald Jackson, who, coincidently, was just 

named PD of KMJK. 

CC Hot Over Kool 

Archway Oldies KOLL/Little Rock has changed its moni- 

ker from "Kool 106.3" to 'Arkansas' Oldies 106.3," thus 

avoiding a legal battle with Clear Channel over the use of the 

"Kool" name. Clear Channel had used the KOLL calls and 

"Kool" name in Little Rock on the 94.9 frequency until March, 

when the station flipped to Hot AC as KMSX (Mix 94.9). 

Archway immediately took advantage of the Oldies hole and 

flipped Alternative KLEC (Lick 106.3) to KOLL as "Kool." That 

brought an immediate challenge from CC over the "Kool" 

name, which the company uses in several markets across this 

great land. 

The Programming Dept. (Outbound) 

PD /morning guy "Kid Leo" Baldwin exits New Wave 

CHR/Rhythmic KDDB /Honolulu. Ryan "Sean" Kawamoto, 

PD of clusterbuddy KPOI and former MD of KDDB, will 

cover Baldwin's programming duties for now. 

After 16 years with Greater Media Rocker WMMR/Phila- 

delphia, Asst. PD Ken Zipeto exits as his position is elimi- 

nated. Co -Asst. PD Chuck Damico has the "co" part of his 

title removed, while Music Asst. The Rabbi is now MD. Find 

Zipeto at 610- 853 -2683 (home), 610 -574 -5796 (cell) or 

seemyshoes @comcast. net. 

Kim Gower, PD of Clear Channel Hot AC KIZS and 

Oldies KQLL/Tulsa, has left. Reach her at 918- 445 -5142 

(home), 918-638-9117 (cell) or kimgowerl @aol.com. 

PD Jeff Couch exits Renda AC KMGL and Classic Rock 

clustermate KRXO /Oklahoma City. His duties will be split 

STREETTALK 

between KOMA -AM PD Garth Maier and KOMA -FM PD 

Kent Jones. 

WRUF (Rock I 04)/Gainesville MD /night jock Matt Irons 

exits. His MD duties are assumed by midday personality Matt 
Lehtola, while late -nighter Lauren O'Neil moves up to 

cover nights. Find Irons at 352 -213 -1236 or matthewscafidi@ 

yahoo.com. 

Kevin Redding resigns as PD /morning guy at Federated 

Media Classic Rocker WAOR/South Bend, IN. Redding is 

headed to Boston to work part-time at WAAF. 

Clear Channel CHR/Pop WJDQ (Q101) /Meridian, MS 

PD /morning anchor David Day is moving to his next logical 

life destination - Brazil. His co- hosts, Christina & The Ken - 

Man, will hold down mornings for now. 

PD Johnny Maze exits Active Rocker KRXElLafayette, LA 

due to the arrival of new owners - not to mention a pending 

format flip. Find him at 337 -981 -9858 or Johnny_maze@ 

hotmail.corn. 

The Chicago -based Radio Hall of 

Fame announces its Class of 2004, 

which includes veteran public radio an- 

chorman Bob Edwards, legendary 

Chicago personality Larry "Super 
Jock" Lujack, Clear Channel honcho 

Lowry Mays, WOMC /Detroit morning 

legend Dick Purtan and the late 

Walter Winchell. The induction cer- 

emony will be carried live by Premiere 
Larry Lujack. circa 
1972. Radio Networks on Saturday, Nov. 6, at 

9pm CT and will be hosted by 

Premiere's Glenn Beck. 

Quick Hits 

KIIS -FM /Los Angeles adds ODM to late- nights. ODM, a 

former member of A Lighter Shade Of Brown and the MD/ 

night jock at CC sister KGGI /Riverside, will retain his KGGI 

gig and handle I Opm- I am at KIIS through the magic of ISDN. 

Former KLUC /Las Vegas morning dude Steve Trejo re- 

surfaces as the anchor of The Y- Morning Zoo at Infinity CHR/ 

Pop KWYE (Y -10I) /Fresno. Trejo joins current co -host Nikki 

and colorful sidekick Herc, while former Y -101 morning host 

Danny P moves to nights. 

KCHZ/Kansas City PD /morning co -host Dave Johnson 
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hires Crystal MacKenzie as his new morning counterpart. 

MacKenzie most recently worked at XM. 

WMMS (The Buzzard) /Cleveland inks Sean Kelly, 

Hunter Scott and Cristi Cantle as The WMMS Morning 

Buzz. All three used to work together in various capacities at 

WKLQ /Grand Rapids, MI. The Buzzard morning gig has been 

open since Tom Megalis & Rick Eberhart exited in January. 

WJJS /Roanoke, VA welcomes Rich Minor back to do 

mornings. Minor, who did afternoons at WJJS from 1997 -2002, 

replaces David Lee Michaels, Melissa Morgan and Brian 

"Bonezini" Woodward, who all evaporated in May. 

Talk Topics 

Ken Pauli, Senior Producer for CNN Radio /Atlanta for 

the past 1O years is named News Director at WFTL/Ft. Lau- 

derdale, FL. 

KGO /San Francisco morning co- anchor Mary Ellen Geist 

exits after 12 years. KGO management tells ST that Geist was 

offered a new deal but declined to renew her contract. 

WSJ Radio Network's syndicated Wall Street Journal This 

Morning names Cheryl Simone -Miller as news anchor. For 

the past nine years Simone -Miller has been an anchor /reporter 

at WINS /New York. 

After broadcasting from the same address for the past 

76 years, the legendary WOR/New York will soon vacate 

its famed 1440 Broadway studios and head downtown, where 

Buckley has leased 22,000 square feet at III Broadway, a.k.a. 

"Trinity Center." 

Condolences 

Los Angeles radio pioneer Hunter Hancock, one of the 

first air personalities to play popular music by African- American 

artists, died Aug. 8 at a retirement home in Claremont, CA. He 

was 88. Hancock worked at such Los Angeles AMs as KFOX 

and KGFJ and began his career in LA. in 1943 at the former 

KFVD, which became KPOP and is today KTNQ. A memorial 

service will be held Aug. 28 at 2pm at Claremont United Meth- 

odist Church, 211 W. Foothill Blvd. in Claremont, CA. 

We were saddened to learn of the Aug. 6 death of Rick 

James, the self- described "King of Punk Funk." James, best 

known for his 1981 hit "Super Freak," was found dead, ap- 

parently of natural causes, at his home near Universal City, 

CA. He is survived by three children and two grandchildren. 
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LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

2 1 ASHLEE SIMPSON Autobiography Geffen 283,479 +5% 

1 2 NOW VOL. 16 Various UTV 280,178 -44% 

5 3 JIMMY BUFFETT License To Chill RCA 102,868 0% 

4 4 USHER Confessions Laface /Zomba 99,924 -7% 

7 5 GRETCHEN WILSON Here For The Party Epic 94,791 +2% 

10 6 BIG & RICH Horse Of A Different Color Warner Brothers Nashville 72,035 -1"/n 

11 7 AVRIL LAVIGNE Under My Skin Arista /RMG 71,631 +4% 

16 8 MAROON 5 Songs About Jane Octone /J /RNG 61,610 +17% 

9 9 LLOYD BANKS The Hunger For More Interscope 59,526 -21% 

3 10 TAKING BACK SUNDAY Where You Want To Be Victory 56,335 -65% 

6 11 TERROR SQUAD True Story SRC /Universal 50,769 -46% 

15 12 LOS LONELY BOYS Los Lonely Boys Epic 49,878 -17% 

8 13 KEVIN LYTTLE Kevin Lyttle Atlantic 49,814 -36% 

14 14 JADAKISS Kiss Of Death Interscope 45,432 -26% 

12 15 VAN HALEN The Best Of Both Worlds Warner Bros. 43,905 -30% 

18 16 JOJO Jojo BlackGround /Universal 41,005 -14% 

23 17 BLACK EYED PEAS Elephunk A &M /lnterscope 39,615 -1% 

21 18 KANYE WEST College Dropout Roc -A -fella /IDJMG 38,909 -5% 

17 19 CINDERELLA STORY Soundtrack Hollywood 38,043 -21% 

31 20 SWITCHF00T Beautiful Letdown Columbia 37,811 +5% 

22 21 D12 D12 World Shady/Interscope 37,128 -9% 

30 22 BEASTIE BOYS To The 5 Boroughs Capitol 36,876 +1% 

20 23 LIL' WAYNE The Carter Universal 36,650 -11% 

26 24 MODEST MOUSE Good News For People Who Love... Epic 36,486 -6% 

34 25 BRAD PAISLEY Mud On The Tires Arista 35,675 +1% 

28 26 VELVET REVOLVER Contraband RCA /RMG 35,648 -6% 

29 27 JUVENILE Juve The Great Cash Money /Universal 34,380 -6% 

24 28 SPIDER -MAN 2: MUSIC FROM... Soundtrack Columbia 33,631 -15% 

19 29 ROOTS The Tipping Point Geffen 33,629 -22% 

33 30 YELLOWCARD Ocean Avenue Capitol 33,293 -7% 

43 31 LINKIN PARK Meteora Warner Bros. 32,822 +15% 

32 32 KENNY CHESNEY When The Sun Goes Down BNA 32,720 -9% 

13 33 TERRI CLARK Greatest Hits Mercury Nashville 32,268 -48% 

35 34 HOOBASTANK The Reason Island /IDJMG 32,041 -8% 

36 35 EVANESCENCE Fallen Wind -up 31,764 -7% 

38 36 ALICIA KEYS The Diary Of Alicia Keys J /RMG 31,501 -3% 

37 37 SLIPKNOT Vol 3 (The Subliminal Verses) Roadrunner /IDJMG 30,887 -7% 

40 38 JESSICA SIMPSON In This Skin Columbia 30,112 -6% 

27 39 NOTORIOUS B.I.G. Ready To Die Bad Boy /Universal 29,969 -22% 

46 40 BREAKING BENJAMIN We Are Not Alone Hollywood 29,125 +6% 

42 41 FRANZ FERDINAND Franz Ferdinand Epic 29,028 -2% 

39 42 GUNS N'ROSES Greatest Hits Geffen 28,608 -11% 

43 PRINCESS DIARIES 2 Soundtrack Walt Disney 28,042 - 
49 44 NORAH JONES Feels Like Home Blue Note /EMC 27,923 +7% 

25 45 LLOYD Southside Def Jam /IDJMG 27,848 -29% 

46 KILLERS Hot Fuss Island /IDJMG 26,739 - 
44 47 NICKELBACK Long Road Roadrunner /IDJMG 25,945 -7% 

48 SHINEDOWN Leave A Whisper Atlantic 25,583 - 
47 49 LIL' FLIP U Gotta Feel Me Columbia 25,272 -7% 

50 JOSH GROBAN Closer 143 /Reprise 25,046 - 
© HITS Magazine Inc. 
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Simply Simpson 
After a one- 

week r.bsence, 
it's all about 
Ashlee Simp- 
son. 

The 19 -year- 

old sister of Jes- 

sica returns to 

the top of the 

charts with her 
Geffen debut, Ashlee Simpson 

Autobiography, 
boasting a ro- 
bust 283,000 in 

sales, up 20% 

and good 
enough to edge 

last week's 
champ, UTV/ 
UME's Now 16, 

by a little more 

than 3,000 units. 

RCA Nashville's Jimmy Buffett (No. 3), 

Lapace /Zombá s long -running soul star Ush- 

er and Epic /Sony Nashville country crossover 

phenom Gretchen Wilson (No. 5) round out 

the top five. 

4 

Maroon 5 

The rest of the top 10 includes Warner 
Bros. Nashville's Big & Rich (No. 6), Arista/ 
RMG sk8ter chanteuse Avril Lavigne (No. 7), 

Octone /J /RMG's Maroon 5 (moving No. 16- 

8 and up 17%), G- Unit /Interscope's Lloyd 

Banks (No. 9) and Victory emo standard - 
bearers Taking Back Sunday (No. 10). 

In an off week for new releases, Walt Dis- 

ney Records' Princess Diaries 2 soundtrack is 

the week's top chart newcomer, at No. 43, 

with Island/IDJMG Las Vegas dance rockers 

The Killers entering at No. 46 and Atlantic's 

Shinedown in at No. 48. 

Aside from Maroon 5, the only other dou- 

ble -digit gain is seen by WB's Linkin Park, 

who move 42 -31 with a 15% boost, thanks to 

a 
eN III 

The Killers 

radio play on the new single, "Breaking the 

Habit." 
Next week: Look for a full slate of hot 

new releases, including Wind -up's Alter 
Bridge, Gangland /IDJMG's Shyne, Jive/ 
Zombá s Mobb Deep, Capitol R &B croon- 

er Houston and TVT rap supergroup 213, 

all of which are expected to score more than 

100,000 in first -week sales. 
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Raphael 
Saadiq Returns 

hi the late '80's Raphael Saadiq founded Tony! Toni! Tone!, a group 

that went on to gain fame in the early '90s. He went on to produce for 

the likes of Macy Gray, TLC, The Roots and D'Angelo (helping D'Angelo 

win a Grammy for Untitled). In 2000 he 

formed Lucy Pearl, an all -star group com- 

prising himself, Dawn Robinson of En 

Vogue fame and Ali Shaheed Muhammad 
of A Tribe Called Quest. After one album, 

however, Saadiq decided to go solo. Next 
week, he returns to Urban and Urban AC 

as he presents "Rifle Love," the lead sin- 

gle from his upcoming second solo album, 
Raphael Saadiq as Ray Ray. Saadiq hasn't 
forgotten his roots: "Rifle Love" also fea- 

tures the talents of his Tony! Toni! Tone! brother in arms (and real -life 

brother) Dwayne Wiggins and Lucy Pearl bandmate Dawn Robinson. 

The album will be released on Pookie Entertainment, Saadiq's own la- 

bel, which also has Joi and Truth Hurts on its roster. Joi reportedly guests 

on the CD, along with up-and-corner Teedra Moses. 

Vocalist Jonathan Davis, bassist Fieldy, drummer David Silveria, gui- 

tarist James Shaffer and guitarist Brian Welch carne together in the ear- 

ly '90s in their hometown of Bakersfield. 
Next week Korn celebrate over a decade of 
creating groundbreaking music with the 

debut of their latest single, "Word Up," 
which is Going for Adds at Rock, Active 
Rock and Alternative. The cut, a cover of 

the classic Cameo song, is the first single 
from the band's upcoming album, Greatest 

Hits Vol. 1. The CD will feature 19 tracks in 

all -16 of the band's biggest hits, "Word 
Up," a cover of Pink Floyd's "Another 

Brick in the Wall, Parts 1, 2, 3" and a Dante Ross remix of "Freak on a 

Leash." Currently, Korn are on the Projekt Revolution Tour with l.inkin 
('ark, Snoop Dogg and The Used, which hits markets in the South and 

Midwest through late August. 
Though it took awhile, Gavin DeGraw is making a name for him- 

self on the music scene. Next week he's taking on Pop as he presents "I 
Don't Want to Be," the latest single from his album Chariot. DeGraw 
recently released a repackaged version of Chariot called Chariot Stripped, 

which includes not only the original CD, but also a live -in- the -studio 
rerecording of the entire album. The rerecording showcases the chem- 

istry between DeGraw and members of his touring band, as well as De- 

Graw's one -take vocals, and includes his fan -pleasing version of Sam 

Cooké s "Change Is Gonna Come." "1 

wanted to make a Neil-Young-meets-No- 
rah-Jones-'67/'68-style recording," says 

DeGraw about the live sessions. "It will 
give people another perspective of what I 

am about musically. We recorded it in New 
York City, because that's where I feel most 
comfortable. Each player on this recording 

was someone I've played acoustic gigs 
with. I knew that each player could read 

me. We played these recordings all togeth- 

er at the same time in the same room. The existing album was a taste 

of me in L.A., and the stripped version was me in N.Y.C. - my Jekyll 
& Hyde." DeGraw recently made the TV rounds with appearances on 

The Tonight Show and Last Call With Carson Daly, and he will perform 
the classic "Tracks of My Tears" on the season premiere of NBC's 
American Dreams on Sept. 26. His tour will visit primarily Northeast- 
ern markets through August and then hit Midwestern markets through 
mid -September. 

Angel won the hearts of pm -teens across the country as the lead sing- 

er of No Secrets, who built their fan base through guest spots on Aaron 
Carter's hit album Oh Aaron. Next week the high school junior from 
California tells AC what "Love Is." Angel's just -released solo album, Be- 

lieve in Angels ... Believe in Me, features production by The Matrix and 

Johnny Jam, and the singer will be promoting the project through vari- 
ous tours, including the current Dry Ice Mall Tour and the upcoming 
fall installment of the VHI Save the Music Tour. 

Raphael Saddiq 

Korn 

Angel 
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L 
isGoing For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 

is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
affeiiradioandrecords. com. 

Week Of 8/16/04 

GAVIN DeGRAW I Don't Want To Be (./RMG) 

CHR/RHYTHMIC 

8-BALL & MJG Straight Cadillac Pimpin' 

(Bad Boy/Universal) 

JILL SCOTT Golden (Hidden Beach /Epic) 

LIL ROMEO '(NICK CANNON My Cinderella 

(New No Limit) 

LLOYD Hey Young Girl (Murder Inc. /Del Jam / DDJMG) 

LLOYD BANKS I'm So Fly (lnterscope) 

MOBB DEEP Real Gangstaz (Violator /Zomba) 

NELLY Flap Your Wings (Derry /Fo'Reel /Universa /) 

URBAN 

8 -BALL & MJG Straight Cadillac Pimpin' 

(Bad Boy/Universal) 

LIL ROMEO fINICK CANNON My Cinderella 

(New No limit) 

LLOYD Hey Young Girl (Murder Inc./Del Jam /(DJMG) 

LLOYD BANKS l'm So Fly (lnterscope) 

MOBB DEEP Real Gangstaz (Violator /Zomba) 

NELLY Flap Your Wings (Derrty /Fo'Reel /Universal) 

RAPHAEL SAADIQ Rifle Love (Pookie /Universal) 

URBAN AC 

BILLY MILES Sunshine (Aezra /EMI) 

RAPHAEL SAADIQ Rifle Love (Pookie /Universa /) 

COUNTRY 

BRAD COTTER Can't Tell Me Nothin' (Epic) 

EMERSON DRIVE November (Dream Works) 

RON WILLIAMS I'm Tired Of Being Something 

(That Means Nothing To You) (Black Patch /Quarterback) 

AC 

ANGEL Love Is (Midas /ADA /WMG) 

HOT AC 

No adds 

SMOOTH JAZZ 
CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 

JEFF KASHIWA Peace Of Mind (Native Language) 

PETER WHITE How Does It Feel (Columbia) 

TERRY DISLEY 3 Arabian Nights (Oisleyworld) 

ROCK 

BURDEN BROTHERS Shadow (Kirtland) 

DROWNING POOL Love And War (Windup) 

JOHN MELLENCAMP Walk Tall (island /(DJMGI 

KORN Word Up (Epic) 

SILVERTIDE Ain't Coming Home (J /RMG) 

ACTIVE ROCK 

BURDEN BROTHERS Shadow (Kirtland) 

DROWNING POOL Love And War (Windup) 

KORN Word Up (Epic) 

SILVERTIDE Ain't Coming Home (J/RMG) 

ALTERNATIVE 

BLINK-182 Always (Gelten) 

DENVER HARBOR Picture Perfect Wahnabe (Universal) 

INTERPOL Slow Hands (Matador) 

KORN Word Up (Epic) 

MUSE Hysteria (Warner Bros.) 

TRIPLE A 

GOVT MULE Slackjaw Jezebel (ATO) 

JOHN CALE Things (Or) 

JOHN MELLENCAMP Walk Tall (Island / IDJMG) 

MAVIS STAPLES Have A Little Faith (Alligator) 

MICHAEL TOLCHER Mission Responsible (Octane) 

PETER CINCOTTI St. Louis Blues (Concord) 

ROBERT EARL KEEN Out Here In The Middle (Koch) 

STEVE EARLE The Revolution Starts Now (ESquared /Artemis) 

VASSAR CLEMENTS Green Onions (Acoustic Disc) 

BEN HARPER TITHE BLIND BOYS OF ALABAMA 
There Will Be light (Virgin) 

COMAS Conductor (Yep Roc) 

GERAINT WATKINS Dial W For Watkins (Yep Roc) 

IAN MOORE luminaria (Yep Roc) 

INTERPOL Slow Hands (EPI (Matador) 

JON DEE GRAHAM The Great Battle (New West) 

SA DIES Favourite Colours (Yep Roc) 

J 
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Earnings 
Continued from Page 9 

remaining 20 %. XM (in either late 
2004 or early 2005) plans to launch 
one replacement satellite, which will 
operate alongside the older satellite 
until the older satellite can be re- 
moved from orbit. 

Cox Profits Meet Forecasts 
Cox Radio posted Q2 earnings 

per share of 20 cents - right in line 
with Thomson First Call analysts' 
expectations - as net income in- 
creased from $18.1 million (18 cents) 
to $20.2 million, and net revenue im- 
proved 1 %, to $116.9 million. While 
the company's local revenue in- 
creased 2 %, national revenue de- 
creased 3 %. 

Cox noted that strong growth 
from its stations in Atlanta; Orlando; 
Tampa; Richmond; Southern Con- 
necticut; and Greenville, SC was off- 

set by declines at its Miami, Hous- 
ton, San Antonio and Louisville op- 
erations. Q2 operating income rose 
7 %, to $41.7 million, while station 
operating income increased 6 %, to 
$49.3 million. Looking ahead, Cox 
expects Q3 and full -year revenue 
growth in the low- single-digit range 
and said that while July was a "chal- 
lenging month," August is pacing 
ahead, and September "looks con- 
siderably stronger." 

Commenting on business trends, 
Cox President /CEO Bob Neil said, 
"While the ad environment remains 
inconsistent, I believe that this is a 

short -term phenomenon and that 
we are poised to take advantage of 
our growth potential when the en- 
vironment improves." 

New Talent Boosts SBS 

Spanish Broadcasting System's 
Q2 net revenue climbed 10 %, to 
$40.3 million, while adjusted 
EBITDA grew 41 %, to $15.1 million. 
However, the improvements were 
offset by a net loss applicable to 
common shareholders of $3.5 mil- 
lion (5 cents), compared to net in- 
come of $789,000 (1 cent) last year. 
This year's EPS missed Thomson 
First Call analysts' estimate of a loss 
of 2 cents. 

SBS's revenue growth was at- 
tributable mostly to double -digit 
growth in the Miami and Los An- 
geles markets, primarily from 
strong local and network ad rev- 
enue, the company said. SBS said 
L.A.'s local business was up 30% 
from last year, while the company's 
Miami radio stations have out- 
paced the general market by 26 %. 

"Our second -quarter revenue 
growth is among the strongest in the 
industry, highlighting the leading 
positions of our stations," SBS 

Chairman /CEO Raul Alarcon Jr. 

said during his company's Q2 con- 
ference call. "Despite a difficult mar- 
ket overall for radio broadcasters, 
we have continued to effectively 
implement our strategy to maximize 
the value of our assets." 

The March 22 arrival of Renan 
Almendares Coello, the nation's 
most popular Spanish -language 

radio personality, at SBS's Regional 
Mexican KLAX /Los Angeles re- 
sulted in a 122% year- to-date morn- 
ing drive increase in the 25-54 demo, 
Alarcon said. In fact, KLAX's pre - 
Renan morning drive rates were be- 
tween $500 and $600 per advertise- 
ment; now, they're between $1,300 

and $1,500. 

Solid Growth For 
Entravision 

On a pro forma basis, Entra- 
vision's radio division saw net rev- 
enue improve 8 %, to $36 million, 
while operating expenses increased 
4 %, to $14.8 million. Pro forma 
broadcast cash flow for Entravision 
Radio dipped 19 %, to $1.5 million. 
Entravision Chairman/CEO Walter 
Ulloa pointed to strong signs of im- 

provement in the outdoor division, 
noting during a conference call with 
investors that New York's national 
revenue for outdoor is pacing up 
10%. 

On a pro forma basis, outdoor net 
revenue slipped 1 %, to $82 million; 
operating expenses increased 4 %, to 
$6.7 million; and broadcast cash 
flow fell 19%, to $1.5 million. Over- 
all, Entravision's net revenue 
climbed 7%, to $68.9 million, while 
operating expenses increased 2 %, to 
$40.1 million, and BCF rose 17%, to 
$28.9 million. Net income surged 
from $1.2 million (a loss of 1 cent per 
share) to $5.09 million (a gain of 2 

cents). 
Ulloa noted that Entravision's 

radio stations are "significantly out- 
pacing the general market" and said 
the Entravision /Los Angeles radio 
group is a prime catalyst for the 
company's overall growth, thanks 
to solid ratings at both KSSE (Super 
Estrella) and KLLY (Oye). 

Univision Radio 
Revenue Grows 

Univision Radio's Q2 pro forma 
net revenue improved 19 %, to $91 

million, thanks to growth in such 
ad categories as financial institu- 
tions, grocery stores, beverages, 
telephone and real estate. In a 

statement, the company said its Q2 
revenue growth was solid and 
broad -based, showing strength in 
both local and national revenue 
and outperforming the market in 
15 out of the 16 markets in which 
Univision Radio operates stations. 

Univision also plugged its re- 
cently launched RadioCadena 
Univision network, which, the com- 
pany said, "showed impressive re- 

sults in its first full quarter of opera- 
tion, contributing approximately 
1.5% to the overall Univision Radio 
net revenue growth." 

Disney B'casting 
Revenue Grows 

The Walt Disney Co.'s media net- 
works division, which includes 
ABC, saw its fiscal Q3 revenue rise 
8 %, to $2.9 billion, while operating 
income climbed 15 %, to $673 mil- 
lion. Broadcasting revenue gained 
6 %, going to $1.3 billion. 

Overall, Disney's net income 
climbed from $502 million (24 cents 
per diluted share) to $604 million (29 

NEWS 
cents). This year's EPS beat the esti- 
mates of 27 cents by Thomson First 
Call analysts. 

Interep Misses Forecast 
Interep's Q2 net loss per share of 

59 cents was well off the estimate of 
40 cents from the lone Thomson 
First Call analyst tracking the com- 
pany, as net losses widened from 
$4.5 million (44 cents) a year ago to 
$6.1 million and commission rev- 
enue slipped 10%, to $20.6 million. 
Operating income before deprecia- 
tion and amortization decreased 
61 %, to $1.6 million. 

Interep said its year -to -date re- 
sults have been affected by Cita- 
del's defection to rival Katz in Q4 
2003 but that Q2 was particularly 
affected by softness in national spot 
advertising. However, the rep firm 
said the industry overall may be 
gaining some ground: It said its cli- 

ent stations have picked up a 4% 

share increase in national ad dollars 
over Q2 2003. 

Looking ahead, Interep Sr. VP/ 
CFO Bill McEntee said, "Predictions 
for future business bookings remain 
unclear, and third- quarter bookings 
for national radio are soft. However, 
we are confident that our aggressive 
new -business efforts will help im- 
prove our company's long -term 
sustainability." 

Interep Chairman /CEO Ralph 
Guild said, "We have proactively 
shifted our focus to aggressive new - 
business initiatives such as calling 
on upper -level advertisers and 
agency decisionmakers and going 
after promotional, newspaper and 
print ad budgets. We remain opti- 
mistic for an upturn in national ad 
spending." 

DG Results Mixed 
DG Systems' Q2 net income rose 

from $800,000 (1 cent) a year ago to 

$1.6 million (2 cents), but consoli- 
dated revenue fell 3 %, to $14.9 mil- 
lion, and EBITDA slipped 5 %, to $4 

million. 
As of June 30, DG had net debt of 

approximately $8.2 million. The 
company purchased AGT- Broadcast 
in June, and DG's debt reflects the 
price tag of $9.8 million cash and 
adoption of $18 million in long -term 
debt because of the deal. 

DG Chairman /CEO Scott Gins- 
burg said his company enjoys "a 
strong cash position that signifi- 
cantly offsets the $14 million of debt 
incurred in acquiring ACT- Broad- 

cast." He added that the transaction 
was "the first step in strategically 
positioning DG for a return to rev- 
enue growth." 

Fisher Q2 Results Improve 
Fisher Communications' Q2 net 

loss narrowed from $4.3 million (50 

cents) to $1.4 million (17 cents) as 
broadcasting revenue jumped 8 %, to 
$39.5 million, thanks to improve- 
ments in local advertising and in- 
creased political buys. Total revenue 
for Q2 jumped 8 %, to $40.4 million. 

Fisher owns 24 radio stations 
throughout the Pacific Northwest, 
including KOMO, KPLZ & KVI/ 
Seattle. 
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KEVIN CARTER 
kcarter@radioandrecords.com 

PART ONE OF A TWO -PART SERIES 

Pop's Spring 
Ratings Success 

CHRIPOP 

Homeland Security is investigating the format's 
explosive numbers 

6 k ell, the spring book came rolling in, and two 
words immediately sprang to mind: Holy crap! CHR/ 
Pop stations all over the country are checking in with 
some incredible jumps -a few even took No. 112+ in 
their markets - which was followed immediately by 
the sound of champagne corks flying and Old Milwau- 
kee beer -can tabs popping all across this great land. 
Here now for your reading enjoyment are just some of 
the spring 2004 success stories. 

WXKS -FM (Kiss 108)/ 
Boston 

Kiss PD Cadillac Jack and crew 
are having a difficult time wiping 
those cheesy grins off of 
their faces. It's not like 
they're hying very hard - you'd be in a jolly -ass 

mood, too, if your sta- 
tions resembled Clear 
Channel's Boston CHRI 
Rhythmic WJMN (Jam'n 
94.5) and heritage CHR/ 
Pop WXKS. 

First, the big news: 
Jam'n jumps 5.4. 6.012+ 
and is now tied for No. l in the mar- 
ket with News /Talk behemoth 
WBZ -AM. Meanwhile, Kiss 108 
clocks in at No. 4, moving 5.3 -5.5. 

"Jam'n being No. 1 12+ happened 
just once before, five years ago," 
Cadillac says. "And Kiss moving up 
like it did certainly bucks the nation- 
al trend for mainstream CHR." 

In a message to his staff, Cadillac 
stressed one theme: con- 
sistency. "I'm more 
proud of the fact that 
we've been so consistent 
over such a long period 
of time than I am of the 
great numbers we've 
generated," he says. "I'm 
also proud of the fact that 
my company is taking 
this great initiative to re- 
duce spotloads, giving 
listeners and advertisers what 
they've been wanting for a long 
time. It's a good business move. 

"With adults 18-M, this is the 10th 
straight No. 1 book for Jam'n, and 
it's the 10th straight No. 2 finish for 

Kiss. With women 18-M, Kiss has 
been No. 1 for six straight books, 
while Jam'n is No. 2 in that demo for 

the sixth straight time. With wom- 
en 25-34, Kiss has been 
No. l for four of the last 
five books. 

"As far as mornings 
go, Ramiro & Pebbles on 
Jam'n did great again, 
and Matty on Kiss was 
No. 1 with women in 
several key demos and 
No. 1 with women 18-34 

in six of the last seven 
books." 

Despite this fabulous one -two fin- 

ish and 10 No. 1 18-34 books, Cadil- 
lac still seems unsettled. "I wanna 
make it 20!" he exclaims, before 
whipping out a tennis analogy: 
"We've already won game and set; 

we're now going for match." 

WFLZ/Tampa 
"I love it when a plan comes to- 

gether!" That's the dan- 
gerously effervescent Jeff 
Kapugi, PD of Clear 
Channel's WFLZ /Tam- 
pa, poised to start drink- 
ing heavily with the 
troops after seeing the re- 
sults of his spring book. 
Relax - it's the elixir of 
joy he's preparing to 
pound. 

"The Arbitron gods 
have seen fit to smile upon us for 
two books in a row," Kapugi says. 
"WFLZ is now No. 1 18-34 and 25- 

54." He pauses to let that dramatic 
fact sink in. (Insert 60- second public - 

domain music bed here - and we're 

Cadilla c Jack 

Jeff K apugi 

back!) "On the 12+ front, we went 
5.2-6.4, vaulting us all the way into 
third place. OK, we were in fourth 
place, so it's not like we suffered 
whiplash or anything." 

When asked about the key to his 
success, Kapugi immediately points 
to "an amazing TV marketing cam- 
paign to reinforce the brand." He 
continues, "We used it heavily to 

kick off the spring book and saw 
immediate results: The first phase 
was huge, and the residual effect 
carried through the book. 

"We went 5.2 -6.4 

12 +, vaulting us 

all the way into 

third place. OK, 

we were in fourth 

place, so it's not 

like we suffered 

whiplash or 

anything." 

Jeff Napugi 

"Got to run - the serious drink- 
ing has begun, and they've started 
without me, dammit! Now I've got 
to go play catch -up!" 

KWTX/Waco, TX 

Live from the heartland, here's 
Darren Taylor, PD and morning co- 

host of KWTX /Waco, TX, to share 
the love after a 7.7- 8.612+ showing. 
He says, "We rank third in the mar- 
ket 12 +, behind our sister stations, 
Country WACO and Oldies KBGO. 
The good news is we're No. 118 -34. 

"All dayparts were up, including 
The Darren & Chrissy Morning Show, 

which went 9.8 -11.4 12 +, pulled a 
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14.6 with 25 -54 females, and leaped 
from a 17.4 to a whopping 23.2 with 
18-34 persons - the highest since 
spring of 1998." 

And now, please make room for 
Taylor's heartfelt PD quote: "I'm so 

proud of the entire team here at 
KWTX. Despite the fact that [Sim- 

mons AC] KLRK flipped 
to Hot AC during the 
book and came after us, 

we did a good job of stay- 
ing focused and not get- 
fing distracted by them. 
We welcome the compe- 
tition and look forward 
to a good old -fashioned 
radio war. As long as our 
team sticks together and 
keeps believing in each 
other, we will continue to come out 
on top." 

for 93Q Syracuse's only true variety 
CHR. The sales staff even gave me 
a cake and a standing ovation yes- 
terday. Is that frosting on my 
cheek?" 

WNOK/Columbia, SC 

When asked about his 5.7-8.8 leap 
to No. 212 +, WNOK /Co- 
lumbia, SC PD T.J. Mc- 
Kay is fairly humble. 
"I'm not bad," he says. 
"I've had worse days this 
year." He then tells us 
that he hit No. 1 18-34, 

going 9.6-14.4, and No. l 
25-54, going 5.3 -9.3. We'd 
say that's a pretty good 
day indeed. 

What caused these 
amazing numbers? "First, I think it 
was the harmonic convergence in 

the stars above Maryland," McKay 
says. "Second, it was music, market- 
ing and mornings. I have a terrific 
staff. They get the credit. 

"Our morning guy, Jonathon 
Rush, has been here 17 

years. Jonathon turned 
on the heat this year. I've 
got Pancho as an MD - 
he' s the best set of ears in 
the business - and 
we've just been really fo- 

cused. 
"We did some creative 

marketing and really 
tried to keep our thumb 
on the pulse of the mar- 

ket." When reminded that you're 
supposed to take a pulse using your 
pointer and middle fingers, McKay 
replies, "We might've done that a 
couple of times as well." 

T.J. McKay 

WNOU (RadioNow 93.1)/ 
Indianapolis 

The station's recent police drama 
(see Street Talk in the 8/5 issue of 
R &R) did little to curtail 
the joy shared by the 
WNOU staff as the 
spring book propelled 
the station 3.5 -4.8 12 +, 

good enough for sixth in 

the market. Says PD 
Chris Edge, "We're also 
No. 1 with women 18-M 

in every daypart except 
nights, where the num- Chris Edge 
bers nearly tripled. We 

jumped from a 7.5 to an 18.1. We 

missed No. 1 by just 0.7." 
When asked for the secret to that 

ridiculous success, Edge replies - 
without laughing - "An amazing 
team of people and playing the right 
hit records. All I do is show up and 
unlock the front door, and they 
make me look good. Later that 
night, after I've swept the floors, I 

lock the doors and say thank you." 

WNTQ (Q93) /Syracuse 
"Please allow me to boast about 

my spring book," says Tom Mitch- 
ell, OM of Citadel /Syracuse and PD 
of WNTQ (Q93). By all means, let 
the numbers parade commence. 

"We're No. l with women 18-34, 

with a 14.3 -14.9 jump; No. 1 worn - 
en 18-49, with a 13.3 -15.6; and No.1 
women 25-54, with a 12.6 -15.6; and 
we're No. 212 +, 7.1 -7.8," Mitchell 
says, making us believe that his of- 

fice building might be constantly 
surrounded by throngs of screaming 
female listeners. 

Asked about his estrogen- friend- 
ly programming, he says, "We made 
some musical changes this spring. 
My Asst. PD /MD, Jimmy Olsen, 
and our entire air and promotion 
staff understood the plan and exe- 
cuted it brilliantly. I couldn't be 
more proud of a group of radio pros. 

"If you think it's easy to keep a 

station that's been in the format for 
21 years on top, try it sometime. The 
numbers reflect a clear preference 

"The sales staff 

even gave me a 

cake and a standing 

ovation yesterday. 

Is that frosting on 

my cheek ?" 
Tom Mitchell 

"This is a fragmented and diffi- 
cult market, but if you play the hits, 
you win," he continues. "I've been 
taught that by several good pro- 
grammers over the years. We have 
terrific people in Clear Channel, 
with [Regional Sr. VP /Program- 
ming] Max Chase and Jeff Kapugi. 
Our Director /Programming, LJ 

Smith, is a great leader. I'd also like 
to thank SpongeBob SquarePants." 

Stay hilted for more CHR/Pop spring 
book success stories, coming to this page 

soon! 

www.americanradiohistory.com

www.americanradiohistory.com


22 

LAST 
WEEK 

THIS 

WEEK 

1 v 
2 0 
3 0 
4 0 
7 © 
5 6 

6 7 

10 0 
8 9 

12 0 
11 

16 ® 
9 13 

14 14 

15 ® 
18 0 
20 el 
17 13 

13 1:3 

22 

26 ED 

27 ® 
25 ® 
31 

23 25 

30 0 
24 27 

28 28 

35 a 
32 ED 
29 31 

33 ® 
40 ® 
42 c 
39 ® 
38 

37 37 

34 :38 

46 

43 

50 t 
44 

45 O 
'Debut> 

'Debut> CD 

47 46 

!Debut> 

36 48 

41 49 

49 50 

CHR /POP TOP 50, 
August 13, 2004 

POWERED 
MEDIABASE 

HTIST 1111E LAEELiS) 
'OTAL 
TAYS PLAYS 

TOTAL 

AUDIENCE 

I1 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS Most Added® 

JOJO Leave (Get Out) (BlackGround /Universal) 8899 +55 702922 18 11910 www.rradds.com 
ASHLEE SIMPSON Pieces Of Me (Gellen) 7830 +999 631951 12 12010 

ARTIST TITLE LABEL,SL ADDS 

CHRISTINA MILIAN Dip It Low (Island /IDJMG) 6840 +202 533525 17 11810 
HILARY DUFF Fly (Buena Vista /Hollywood) 56 

KEVIN LYTTLE Turn Me On (Atlantic) 6385 +69 542399 12 11912 SEETHER f /AMY LEE Broken (Windup) 33 

NINA SKY Move Ya Body (Next Plateau /Universal) 6000 +471 521326 11 10910 KILLERS Somebody Told Me ( /slandl /DJMG) 24 

HOOBASTANK The Reason (island /IDJMG) 5939 .281 472252 24 12110 
MONICA U Should've Known Better (J /RMG) 18 

USHER Confessions Part 2 (Laface /Zomba) 5245 .433 340541 13 11410 
SWITCHFOOT Dare You To Move (Red/nk /Columbia) 17 

SKYE SWEETNAM Tangled Up In Me (Capitol) 16 
MAROON 5 She Will Be Loved (Octane /J /RMGI 5026 +608 402576 7 11912 VANESSA CARLTON White Houses (A &Mllnterscope) 16 

SWITCHFOOT Meant To Live (RedInk/Columbia) 4968 -486 380538 31 11410 KELLY CLARKSON Breakaway (Hollywood) 14 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 4739 +497 349900 7 11913 
FATBOY SLIM IIBOOTSY COLLINS The Joker (AstralwerksNirgin) 13 

ALICIA KEYS If I Ain't Got You (J /RMG) 4697 +337 330135 14 11811 

JUVENILE Slow Motion (Cash Money /Universal) 4076 +297 260299 7 9012 

USHER Burn (Laface /Zomba) 4017 -937 271984 20 11610 

LOS LONELY BOYS Heaven (Or /Epic) 3997 -159 260094 16 11410 

D12 How Come (Shady /lnterscopel 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscopel 

NELLY My Place (Derrty /Fo'Reel /Universa /) 

3931 

3877 

3799 

+101 

+422 

+563 

295029 

275717 

255857 

9 

8 

4 

10810 

11710 

11211 

Most 
Increased Plays 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 3578 -38 289035 29 11010 
TOTAL 

PLAY 

BRITNEY SPEARS Everytime (Jive /Zomba) 3258 -981 264127 15 11610 
ARTIST TITLE LABEL(S) INCREASE 

ASHLEE SIMPSON Pieces Of Me (Geffen) +999 
FINGER ELEVEN One Thing (Windup) 3097 +305 193580 12 95)4 LINKIN PARK Breaking The Habit (Warner Bros.) +613 

HOUSTON f)CHINGY & NATE DOGG I Like That (Capitol) 3038 +448 195181 5 10017 MAROON 5 She Will Be Loved (Octane /J /RMG/ +606 

RYAN CABRERA On The Way Down (E. V.L. A. /Atlantic) 2850 +348 229399 9 10416 LIL' FLIP Sunshine (SocksFreelLoudlColumbia) +576 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJM3) 2704 +40 126844 11 10110 
NELLY My Place (Derny /Fo'Reel /Universal) +563 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba( +531 
LIL' FLIP Sunshine (Suckafree /Loud /Columbia) 2431 +576 156911 5 93110 AVRIL LAVIGNE My Happy Ending (Arista /RMG) +497 

MARIO WINANS f)ENYA & P. DIDDY I Don't Wanna Know (BacBoy /Universal) 2352 396 127535 20 11410 NINA SKY Move Ya Body (Next Plateau /Universal) +471 

BRITNEY SPEARS Outrageous (Jive /Zomba) 2327 +391 138445 4 10317 HOUSTON fICHINGY & NATE OOGG I Like That (Capitol) +448 

PETEY PABLO Freek -A Leek (Jive /Zomba) 2249 -428 154504 15 9510 
BLACK EYED PEAS Let's Get It Started (A &Mllnterscope) +422 

YELLOWCARD Ocean Avenue (Capitol) 2050 -306 140901 20 10910 

LINKIN PARK Breaking The Habit (Warner Bros.) 1938 +613 134296 3 9717 

LLOYD BANKS On Fire (lnterscopel 1831 +230 102526 6 7011 

MIS TEEQ Scandalous (Reprise) 1789 .395 104176 17 11210 

COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 1526 +92 79204 7 6713 

KELLY CLARKSON Breakaway (Hollywood) 1389 +362 102543 3 79114 New &Active 
BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 1376 +531 60738 2 88110 

MODEST MOUSE Float On (Epic) 1261 +231 41285 5 7314 PITBULL fILIL' JON Culo (TVT) 

Total Plays: 526, Total Stations: 26, Adds: 1 

KIMBERLEY LOCKE Wrong (Curb /Reprise) 1228 +108 40476 5 7711 
SKYE SWEETNAM Tangled Up In Me (Capitol) 

SHIFTY Slide Along Side (Maverick /Warner Bros.) 1182 .71 43992 7 6110 Total Plays: 517, Total Stations: 62, Adds: 16 

TRAPT Echo (WarnerBros.) 1064 -359 62714 15 8610 NITTY Nasty Girl (Universal) 

TERROR SQUAD Lean Back (Universal) 1051 +364 113678 2 4317 
Total Plays: 506, Total Stations: 14, Adds: 4 

JC CHASEZ Build My World (Jive /Zomba/ 
CIARA UPETEY PABLO Goodies (Laface /Zomba) 999 +237 99500 3 3214 

Total Plays: 491, Total Stations: 47, Adds: 0 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 979 +409 62009 2 77117 ANGEL Just The Way I Am (Midas /ADA/WMG) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscopel 971 +224 37327 2 7518 Total Plays: 490, Total Stations: 37, Adds: 1 

LLOYD f)ASHANTI Southside (Murder Inc. /Del Jam /IDJMG) 906 +164 52086 3 4115 BROOKE HOGAN Everything To Me (Transcontinental1l41 

Total Plays: 382, Total Stations: 32, Adds: 2 

FRANZ FERDINAND Take Me Out (Domino /Epic) 730 +183 42578 1 6118 
STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Repose) 

SEETHER fIAMY LEE Broken (Windup) 729 +164 30954 1 45133 Total Plays: 284, Total Stations: 30, Adds: 4 

TWISTA Overnight Celebrity (At /antic) 625 -35 40238 15 6110 FRICKIN' A Trend (Toucan Cove /Alert Entertainment) 

TOBY LIGHTMAN Real Love (Lava) 615 +212 35811 1 5919 
Total Plays: 177, Total Stations: 16, Adds: 2 

HILARY DUFF Fly (Buena Vista /Hollywood) 
JESSICA SIMPSON Angels (Columbia) 571 .683 74901 10 9810 

Total Plays: 166, Total Stations: 59, Adds: 56 

BEENIE MAN f!MS.THING Dude (Virgin) 569 -374 43150 8 4610 BEU SISTERS What Do You Da In The Summer... (SCurve/EMC) 

PING YANG TWINS Whats Happnin! (TVT) 552 .34 20107 3 3110 Total Plays: 137, Total Stations: 19, Adds: 3 

121 CHR /Pcp reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/1 -817. Bullets appear on songs gaining plays or remaining flat from previous week. I f two songs are tied in total ploys. the song with the larger increase in plays is placed 

first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hot, r Persons used herein with permission from the Arbitron Company (0 2034, The Arbitron Company). 02004. R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

f J 
The Leaders in Advanced Music Scheduling Software for Windows 9&MENT /2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President )^ Programming Services (A 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 '. Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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ARTIST TITLE LABEL(SI 
TOTAL 
PLAYS PLAYS AUDIENCE 

TOTAL 

IAOI 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADOS Most Added 

JOJO Leave (Get Out) (BlackGround /Universal) 3767 -60 70826 17 5910 www.rrindicator com 

ASHLEE SIMPSON Pieces Of Me (Gellen) 3679 +333 67984 11 6012 ARTIST - . -. . ADDS 

KEVIN LYTTLE Turn Me On (Atlantic) 3279 +162 61962 12 5910 
HILARY BUFF Fly ¡Buena Vista /Hollywood) 11 

BOWLING FOR SOUP 1985 (SilvertonelJive /Zomba) 10 
CHRISTINA MILIAN Dip It Low (Island /LDJMG) 3268 +2 60372 18 5810 

SWITCHFOOT Dare You To Move (Redlnk/Columbial 9 

USHER Confessions Part 2 (Laface /Zomba) 2749 +171 48136 10 5511 LINKIN PARK Breaking The Habit (Warner Bros.) 8 

NINA SKY Move Ya Body (Next Plateau /Universal) 2644 +281 45698 9 5411 LIL" FLIP Sunshine (Sadie free /Laud /Columbia) 8 

HOOBASTANK The Reason (island /LDJMG) 2567 247 47987 24 5310 
SEETHER IIAMY LEE Broken (Windup) 7 

KILLERS Somebody Told Me ( /stand /LDJMG) 7 

MAROON 5 She Will Be Loved (Ottone /J /RMG) 2540 +337 46538 7 58/1 VANESSA CARLTON White Houses (A &M /lnterscopel 7 

SWITCHFOOT Meant To Live (Redlnk /Columbia) 2404 385 46392 29 4910 TERROR SQUAD Lean Back (Universal) 6 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 2313 +282 41507 8 5611 
MONICA U Should've Known Better (J /RMG) 6 

HOUSTON fICHINGY & NATE 00GG I Like That (Capitol) 5 

LOS LONELY BOYS Heaven (Or /Epic) 2147 172 39833 16 4910 LLOYD fIASHANTI Southside (Murder Inc/Bel Jam/IOJMG) 5 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscopel 1887 +198 33787 8 5611 SKYE SWEETNAM Tangled Up In Me (Capitol) 5 

USHER Burn (Laface /Zomba) 1807 504 35150 20 4710 THREE DAYS GRACE Just Like You (Jive /Zomba) 5 

RYAN CABRERA On The Way Down (E. V.L.A.IAtlantic) 4 

ALICIA KEYS If I Ain't Got You (J /RMG) 1775 +91 33464 13 5310 
BRITNEY SPEARS Outrageous (Jive /Zomba) 4 

BRITNEY SPEARS Everytime (Jive /Zomba) 1770 -325 30847 15 4411 KELLY CLARKSON Breakaway (Hollywood) 4 

NELLY My Place (Derrty /fo'Reel /Universal) 1663 +433 33065 4 5312 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 4 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 1630 .7 29889 11 48/0 
FATBOY SLIM IIBOOTSY COLLINS The Joker (Astralwerks /Virgin) 4 

FINGER ELEVEN One Thing (Windup) 1608 +192 28964 11 51/3 

012 How Come (Shady / lnterscope) 1413 +8 26532 9 52/1 

JUVENILE Slow Motion (Cash Money /Universal) 1402 +197 26777 5 4513 

RYAN CABRERA On The Way Down (El/IA./Atlantic) 1324 +283 24065 6 48/4 

BRITNEY SPEARS Outrageous (Jive /Zomba) 1080 +207 19114 4 4614 

MIS-TEEQ Scandalous (Reprise) 1080 -389 20233 17 3210 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 1055 +210 18803 4 4715 

MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 

COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 

YELLOWCARD Ocean Avenue (Capitol) 

967 

952 

864 

199 

+5 

-278 

16575 

20750 

14838 

20 

9 

19 

3210 

32/0 

2610 

Most 
Increased Plays 

TOTAL 
LINKIN PARK Breaking The Habit (Warner Bros.) 854 +311 15837 2 4918 PLAY 

ARTIST TITLE LABEL(S) INCREASE 

KIMBERLEY LOCKE Wrong (Curb/Reprise/ 760 +63 13931 6 3611 
NELLY My Place (Derrty /Fo'Reel /Universal) 433 

LLOYD BANKS On Fire (Interscope) 738 +48 14720 5 4113 MAROON 5 She Will Be Loved (Octone /J /RMGJ +337 

USHER fILUDACRIS & LW JON Yeah (Laface /Zomba) 724 51 13453 29 3010 ASHLEE SIMPSON Pieces Of Me (Gellen) +333 

LINKIN PARK Breaking The Habit (Warner Bros.) +311 
LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 702 +275 13152 3 3718 

RYAN CABRERA On The Way Down (E. V.L.A./Atlantic) +283 

KELLY CLARKSON Breakaway (Hollywood) 684 +221 13517 3 3414 AVRIL LAVIGNE My Happy Ending (Arista /RMGJ +282 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 575 +230 10916 2 42110 NINA SKY Move Ya Body riVext PlateaulUniversal) +281 

FRICKIN' A Trend (Toucan Cove /AlertEntertainment) 534 +65 11078 5 2010 
LIL' FLIP Sunshine (Sucks free /Loud /Columbia) +275 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) +230 
SHIFTY Slide Along Side (Maverick /Warner Bros.) 525 -37 10241 8 2912 KELLY CLARKSON Breakaway (Hollywood) +221 

PETEY PABLO Freek A Leek (Jive /Zomba) 499 .101 8547 13 2210 HOUSTON fICHINGY & NATE 00GG I Like That (Capitol) +210 

SEETHER fIAMY LEE Broken (Windup) 451 +71 7488 3 2517 
BRITNEY SPEARS Outrageous (Jive /Zomba) +207 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscopel +198 
BROOKE HOGAN Everything To Me (Transcontinental /l -4) 443 +39 7542 5 2711 JUVENILE Slow Motion (Cash Money /Universal) +197 

LEVEL Ride (Rockûuarry) 400 10 6239 7 1210 FINGER ELEVEN One Thing (Windup) +192 

FEEL She Makes Makeup Look Good (Curb) 362 +29 6494 2 1710 SWITCHFOOT Dare You To Move /Red Ink /Columbia) +180 

USHER Confessions Part 2 (Laface/Zomba) +171 
JESSICA SIMPSON Angels (Columbia) 344 -314 5704 9 1410 

KEVIN LYTTLE Turn Me On (Atlantic) +162 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /Interscope) 343 +78 6388 2 2713 TERROR SQUAD Lean Back (Universal) +98 

TRAPT Echo (Warner Bros) 343 -235 6344 17 1410 ALICIA KEYS If I Ain't Got You (J/RMG) +91 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 302 +180 6608 1 2619 
LLOYD fIASHANTI Southside (Murder Inc/Del Jam/IDJMG) +81 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscopel +18 
DAVID MARTIN Anyway (Independent) 291 +21 3935 4 910 SEETHER fIAMY LEE Broken (Windup) +11 

ANGEL Just The Way I Am (Midas /ADA /WMG) 289 +11 4942 5 2410 CIARA fIPETEY PABLO Goodies /Laface /Zomba) +67 

CIARA fIPETEY PABLO Goodies (1aface /Zomba) 278 +67 4510 2 1814 
FRICKIN' A Trend (Toucan CovelAlert Entertainment) +65 

KIMBERLEY LOCKE Wrong (Curb /Reprise) +63 
TRAIN Ordinary (Columbia) 235 -21 5431 3 710 FRANZ FERDINAND Take Me Out (OominolEpic) +59 

MODEST MOUSE Float On (Epic) 231 +44 4157 1 1613 TOBY LIGHTMAN Real Love (Laval +58 

BURKE RONEY Wendy /R World /Ryko) +55 
60 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8(7. 

© 2004 Radio & Records. 
311 Love Song (Maverick/VolcanolZamba) +52 

R &R's Year -End Chart Pack 00165 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2003! Call (310) 788 -1625 or email 
moreinfo@radioandrecords.com 

DAD /0 & RECORDS. 
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Joey Hoops 
Asst. PD, WZEE /Madison 

WZEE (Z104) /Madison is the true 

definition of Madison radio. Badger 
season is just days away! At Z104, 

someone who is younger than our col- 

lege students, JoJo, is holding down 
the No. 1 position. Hoobastank, Finger 

Eleven and Maroon 5 are holding the 
next three slots. Both Usher songs are 

in the top 20. And, in a first for Z104, Ashley Simpson is 

higher on the chart than her sister. Ashley is at No. 11 

this week. We just added the Houston record "I Like 

That," and I feel that it will do very well for us at night. 

It's a very catchy record and is already showing great 
potential. s At the same time, the new Kelly Clarkson 

record is getting huge phones and is also an add for us this week. We 

also just added the new Bowling For Soup, "1985," because I liked 

the back of the R &R with my boys Kid Kelly, Jimmy Steele, Romeo, 

Big Steve and Stan on it. And we plan for it to do very well for us too! 

oJo is holding on to the No. 1 spot 
on the R &R CHR /Pop chart with 

talons of steel. How many weeks has 
she been up there? Whoever writes in 

with the correct answer gets a prize. 
Ashlee Simpson is champing at the 
bit to hit the top slot - her No. 2 -rated 
"Pieces of Me" gels Most Increased 
Plays this week, with a magical 999 additional plays. Nina Sky 
breaks into the top five, and Maroon 5's latest rises 10 -8 *. Check 
out their new live, almost -all- acoustic disc, which features a kickass 
cover of AC /DC's "Highway to Hell" ... Juvenile is making noise, 
moving 16 -12', and Nelly breaks into the teens ... Houston f/ 
Chingy & Nate Dogg jump 26 -21', followed by Ryan Cabreras 
27 -22* climb ... Lil Flip hits the 20s this week ... Linkin Park's lat- 

est runs up 35 -29* ... Kelly Clarkson jumps 40 -33', with Bowling 
For Soup right behind her ... Terror Squad are scaring the bejeezus 
out of the chart, which bucks them up 46 -39* ... Switchfoot kick it 
up 50 -41' ... Chart debuts come from Franz Ferdinand. Seether 
f /Amy Lee and Toby Lightman ... Most Added is pup princess Hi- 
lary Duff, who hauls in 56 adds for "Fly." 

- Keith Berman, Associate Radio Editor 

i 

ARTIST: Brandy 

LABEL: Atlantic 
By CARRIE HAYWARD /ASSOCIATE EDITOR 

In the 10 years since her debut, Brandy 
Norwood has seen her original dreams 

of singing somewhat overshadowed by a 
successful acting career and much per- 
sonal drama. But with her fourth album, 
Afrodisiac, she hopes to return the focus 
to her lifelong goal. "My music is my pas- 
sion; that's where my heart is," she says. 

Brandy, who has been singing since she 
was 2, was discovered at age 14 and 
quickly rose to fame on the strength of 
her 1994 self -titled debut album, which 
went double -platinum. In 1996 Brandy 
got her own sitcom, Moesha, which ran 
five years and led to roles in the feature 
films I Still Know What You Did Last 
Summer and Osmosis Jones. During this 
period she released Neuer Say Neuer, 
which contained the Grammy -winning 
duet with Monica, 'The Boy Is Mine," and 
sold 4.5 million units. 

By the time of her followup, 2002's Full 
Moon, Brandy had married producer Rob- 
ert Smith and become a mother. The 
couple separated a year later, and Smith 
recently told radio host Wendy Williams 
that he and Brandy were never legally 
married. Now Brandy has announced her 
engagement to new Phoenix Suns shoot- 
ing guard Quentin Richardson. 

It's no surprise that Afrodisiac signals 
a new direction in the singer's life. "This 
is a very special record for me," Brandy 
says. "I've been through a lot of stuff over 
the last few years, and it's definitely 
helped me and my creative process to 
share my life in my music and to share it 
in a way that I never have before. 

"To confront the things that I've gone 
through can be very difficult. My experi- 
ences were reflected on my other records, 
but it was like they were coded. On this 

new album, you hear it. You hear the 
struggle. You hear the frustration. You 
hear the happiness. You hear my yearn- 
ing to be in love." 

Brandy has already seen the love at 
radio: Her latest single, "What Is She 2 
U?" was Most Added at both Rhythmic 
and Urban in its first week. The song 
showcases the singer's sinuous vocals and 
the signature style of producer Tim - 
baland, who was Brandy's main collabo- 
rator on Afrodisiac. "Timbaland really 
brought the fire to this album," she says. 
"To be able to put a melody on a track 
that already had a life, that just blew me 
away." 

Although Timbaland is known for his 
seamless beats, Brandy says the focus of 
this album was less on technical perfec- 
tion and more on honest expression. "It's 
not just about sounding good, it's about 
singing so people can really relate and 
feel exactly where you're coming from," 
she says. "Even if there are some flaws, 
if you have the passion, then that's all 
that matters." 

With Afrodisiac, Brandy has recon- 
nected with that passion and regained 
her focus. "I'm going to get out there and 
show my fans that they're the ones who 
have helped me get to where I want to 
be," she says. "Right now, I don't want to 
do anything else but music." 

OWN YOUR EVENTS 
If no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four 
spot colors. 

Perfect for concerts, events and 
giveaways. 

Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 

Durable 

Weather- resistant 1- 800 -231 -6074 

P.O. Box 750250 Houston, 
Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri@reefindustries.com 
www.reefindustries.com 
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_,ANN" r, 

www.americanradiohistory.com

www.americanradiohistory.com


CHR/POP 
., August 13, 2004 

6lateTheMuSÍC.cOm 
r.,, ,.. 

America's Best Testing CHR /Pop Songs 
12 + For The Week Ending 8/13/04 

w w w 
Artist fille (Label) TW LW Famil. Burn 12-17 18-24 25-34 

MAROON 5 She Will Be Loved (Octane /J /RMG) 4.29 4.16 89% 10% 4.48 4.16 4.15 

RYAN CABRERA On The Way Down (EV.LA.IAtlantic) 4.19 62% 6% 4.38 4.23 3.74 

HOOBASTANK The Reason ( /Slandl /DJMG) 4.11 3.88 98% 46% 3.95 4.10 4.04 

MAROON 5 This love (Ocane /J /RMG) 4.05 3.92 96% 46% 3.77 4.09 4.08 

ASHLEE SIMPSON Pieces Of Me(Gellen/ 4.02 3.99 97% 24% 4.31 4.02 3.78 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 4.02 4.06 90% 15% 4.16 3.91 3.94 

SWITCHFOOT Meant To Live flied Ink /Columbia) 3.95 3.94 90% 33% 4.02 3.86 3.72 

JOJO Leave (Get Out)1BlackGround /Universal/ 3.93 4.05 97% 36% 3.95 3.85 3.84 

YELLOWCARD Ocean Avenue (Capitol) 3.91 3.80 90% 30% 4.30 3.96 3.44 

USHER IILUDACRIS & LIL' JON Yeah (LafacelZombal 3.81 3.82 98% 55% 3.65 3.85 3.77 

FINGER ELEVEN One Thing (Windup) 3.81 3.80 68% 13% 3.81 3.67 3.92 

BLACK EYED PEAS Let's Get It Started (A &Mllnterscope) 3.76 3.81 91% 22% 3.60 3.69 3.77 

NICKELBACK Feelin Way Too... (RoadrunnerlIDJMG) 3.70 3.76 63% 14% 3.58 3.61 3.92 

USHER Bum (Laface /Zomba) 3.65 3.70 97% 53o,. 3.66 3.59 3.50 

JESSICA SIMPSON Angels (Columbia) 3.61 3.53 91% 26% 3.85 3.61 3.34 

ALICIA KEYS If I Ain't Got You (J /RMG) 3.59 3.48 91% 34% 3.64 3.58 3.50 

BRITNEY SPEARS Everytime (Jive /Zomba/ 3.51 3.60 97% 45% 3.45 3.57 3.53 

D12 How Come (ShadyllnterscopeJ 3.56 3.55 88% 28% 3.43 3.67 3.69 

CHRISTINA MILIAN Dip It Low (Island/IDJMG) 3.53 3.50 91% 36% 3.49 3.61 3.48 

LOS LONELY BOYS Heaven (Or /Epic) 3.52 3.37 83% 31% 3.31 3.41 3.73 

USHER Confessions Part 2 /Laface /Zomba/ 3.50 3.61 96% 45% 3.79 3.39 3.12 

KEVIN LYTTLE Turn Me On (Atlantic/ 3.49 3.53 87% 35% 3.22 3.54 3.52 

MISTEEQ Scandalous (Reprise) 3.46 3.68 89% 36% 3.24 3.41 3.47 

NELLY My Place (Derrty /Fo'Reel /Universal) 3.44 58% 17% 3.35 3.57 3.62 

MARIO WINANS... I Don't Wanna... (Bad Boy /Universal) 3.42 3.45 94% 49% 3.14 3.51 3.53 

NINA SKY Move Ya Body (Next Plateau /Universal) 3.41 3.52 87% 39% 3.17 3.52 3.28 

OUTKAST Hoses (Laface/Zomba/ 3.37 3.40 96% 54% 3.33 3.20 3.35 

BEYONCE' Naughty Girl (Columbia) 3.29 3.24 97% 59% 3.11 3.13 3.39 

JUVENILE Slow Motion (Cash Money /Universal) 3.11 3.17 75% 35% 109 3.37 3.09 

Total sample sue is 407 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing the song. Songs must have 40 °° lamdiaritytoappearonsurvey. Sample composition is based 

on persons 12.. Persons are screened via the Internet. Once passed they can take the music test based on the formatimusic preference. 

RateTheMusic corn results are not meant lo replace carlout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic. corn. The RTM system. is available for local radio stations by 

`calling 818- 377 -5300. RateTheMusic. corn data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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Ri? 
CANADA 

LAST 

WEEK 

CHR /POP TOP 30 
;nl5 

WEEK ARTIST TITLE LABEL(S) 

2 0 JOJO Leave (Get Out (BlackGround /Universal) 

1 0 CHRISTINA MILIAN Dip It Low (Island /10JMG) 

3 0 NINA SKY Mnve Ya Body (Next Plateau /Universal) 

7 0 + AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

6 0 BLACK EYED PEAS Let's Get It Started (A &M /Interscope) 

8 0 +, K. CHANTE Does He Love Me (Vik /BMGMusic Canada) 

5 

13 

11 

9 

4 

27 

19 

21 

17 

16 

22 

12 

14 

26 

18 

[Debut> 

25 

20 

10 

24 

(Debut> 

(Debut> 

(Debut> 

POWERED 
MEDIABASE 

TOTAL .l- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

500 +72 9 410 

464 +1 13 510 

442 +56 11 610 

389 +88 9 510 

376 +70 7 410 

363 +80 6 410 

USHER Confessions Part 2 Reface/Zomba) 353 +24 10 410 

o NELLY My Place (Derrty /fo'Ree/ /Universal) 322 +102 2 411 

0 ASHLEE SIMPSON Pieces Of Me (Gellen) 307 +65 5 310 

SEETHER t!AMY LEE Broken (Windup) 291 +42 11 210 

11 MIS-TEED Scandalous (Reprise) 277 60 13 1(0 

® MAROON 5 She Will Be Loved (Octane /J /RMG) 271 +124 2 310 

e JUVENILE Slow Motion (Cash Money /Universal) 259 +61 4 110 

e LIL' FLIP Sunshine (SuckaFreelLoud /Columbia) 250 +72 2 211 

e KEVIN LYTTLE Turn Me On (Atlantic) 250 +46 5 510 

0 HOUSTON 1ICHINGY & NATE DOGG I Like That (Capitol) 237 +32 5 211 

e 012 How Come (ShadyllnterscopeJ 236 +59 4 511 

HOOBASTANK The Reason (Island /IDJMG) 230 -6 18 710 

BEYONCE' Naughty Girl (Columbia) 222 +14 18 810 

0 SWITCHFOOT Meant To Live (Redlnk /Columbia) 215 +66 4 210 

®; FEFE DOBSON Don't Go (Girls & Boys) (/s/and/10JMG) 205 +2 10 410 

e LINKIN PARK Breaking The Habit (Warner Bros.) 193 +65 1 311 e e SOULDECISION Cadillac Dress (Independent) 191 +33 7 310 

CD USHER Burn ¡Lai-ace/Zomba/ 191 +12 18 610 

6 
BRITNEY SPEARS Everytime (Jive /Zomba) 183 -61 11 510 

TERROR SQUAD Lean Back (Universal) 176 +7 4 0)0 

e BRITNEY SPEARS Outrageous (Jive /Zomba) 174 +73 1 412 

e o K -OS Crabbuckit (Astralwerks /Virgin) 170 . 70 1 513 

0 JESSICA SIMPSON Angels (Columbia) 170 +42 1 210 

C) ALICIA KEYS If I Ain't Got You (J /RMG) 167 +62 4 310 

18 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Indicates 
CCancon. ©2004. R &R. Inc. 

DOUBLE THE DUFF NO WAITING Not one. but two Duff sisters stopped by KSLZ (Z107-7)/ 

St. Lours recently Shortly before PO/afternoon driver Boomer exploded from all the excitement, a 

station staffer snapped this picture of (front, l -r) Z107 -7 MD Taylor J and Programming Asst. Lipps. 

(back. l -r) Boomer. Haylie Duff. Z107-7 night guy Jet Black and Hilary Duff. 

Too MUCH KIDD IS HARMFUL TO YOUR HEALTH Island artist FeFe Dobson had a 

few spare moments in Dallas and unwisely chose to spend them hanging out with the crew from the 

KHKS /Dallas -based syndicated Kidd Kraddick in the Morning show. Seen here are (l -r) show members 

Kraddick and Rich Shertenlieb. Dobson and Kraddick cohort Big Al. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured 

and send them to: 

R &R. c/o Keith Berman: kberman @radioandrecords.com 
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WELT/Albany, NY' 
OM Nevin Callahan 

PO John eon 
' r 

WIMF/Albany. NY' 
POIAD Rob Dawes 

KKOB/Albuquerque. NM' 
0M Eddre Hate! 
PO Xns Abrams 
Promoborts effector APO Man Anderson 

MO Carlos Duren 

K010/Alexandna. LA 
PO Ron Robert 

WAEB/Allentown. PA' 
PO Laura St James 
IAD Mike Kelly 

KGOT,Anchorage. AK 
OM Mark Murphy 
PO Sill Stewal 

WWI/Appleton. WI' 
MIND ()and Burns 

WSTR/Allanta. GA 
PO Dan Bowen 

APO J R Ammons 
MD Michael Chase 

WWWO/Atlanta. GA* 
°ALPO. Dylan Sprague 
MO Jett Mlles 

WAYWAIlanlic City, NJ' 
PO MD Paul Kelly 

WZNY/Augusla, GA' 
PO Jana Seer . 

KHFI/Austrn. X 
POND Tommy Austin 

WBZN/Bangor. ME 
OM Paul Dooms 
PO Dan Cashman 
AMMO Arlen "KW" Jameson 

WFMF/Balon Rouge. LA' 
PO Kenn Campbell 

KOXY/Beaumont. TX' 
0M Jim West 
POMO Brandin aw 
APO. Patrick salvers 

KRSQ/Billings. MT 
OM Tom Oakes 
PO Kyle McCoy 

WXYK/Bilosi. MS 
OM Jay Taylor 

PO Kyle Curley 
APOIAD Lucas 

WWYL/Binghamlon. NY 
DMPO MD KJ Bryant 

owned: =um AL. 

P17:Tmealmet 
MO Maw Rama 

5 IIIMMYYD01 
3 tam, 

tertay MAy 

KSAS/Boise. ID' 
PO Noss Grigg 

KZMGLIoise. ID' 
PO Jim Allen 

sCIsSO 
MARY DLO 
StMletaatr. 

WXKSI3oston. MA' 
PO Cadillac Jack McCartney 
AMMO Dand Corey 

r;...¡,,- , 

KNOE/Bryan, TX 
PO Bobby Mason 
WOMB Lesley K 

WKSEButfalo. NY' 
MY Ott Universal 
MD Brian Wade 

WXXXBurlington 
POTID Ben Hamilton 
APO Pete Belau 

WZKL/Canton, OH' 
PO John Stewart 
MD Site Tyler 

WRZECape Cod. MA 
OM Steve Mote 
PD TIRO Shane Blue 

KZIA/Cedar Rapids. IA 
0M Rod Neon 
POND Kenn WO (er 

110,ODB.,C,,hna,naa, IL 

WSSX.tharleston, SC' 
PO Mike Edwards 
WO Greg Pie 

MO Suet al Ed 

WVSR/tharleston, WV 
OM Jell Warlehead 
PO Jay Patens 
APOMD *polio 

WNKS/Charlone 
PD John Reynolds 
NO Kell Reynolds 

WKXJ/Chatlanooga. TN' 
OM Kra Van Dyke 
PD APO MD RigYs 

WKSC/Chicago, IL' 
PD Rod Mynas 
MS Jeff Murray 

KLFIS/Chico. CA 
PO MD Enc Brown 

WKFS/Cincinnati. OH' 
OM Soon Reinhart 
PD Tommy &mean 
MO Jordan 

WAKS.tleveland. OH' 
OM Kevin Metheny 

OM Intl Noakes 
PO Dan Masan 
APD1A0 Kasper 

0KMDColorado Springs. CO' 
OM Bobby Invin 

PO Chad Ruler 

WNOK/Columbia. SC' 
MITI McKay 

Ilk Parch° 

WBFAColumbus. GA 
0M Brian Watery 
POND Wes Carroll 
WO Amanda Oder 

WCGQ/Columbus. GA 
OMPD MD Eton Out 

WNCICOlUmbUS. OH' 
PO Jimmy Steele 

AMMO Joe Kelly 

KHKS Dallas. TX' 
PO Perak Clans 

APOSIO Fernando Ventura 

levAs m 

WOKF/Dayton. OH' 
OM To. titre 
PO Mall Johnson 

WGTZDayton. OH 
OM J X Bones 

PO APO MO Scott Sharp 

INVYBDaytona Beach. FL' 
OM Frank Scott 
PDIAD Kotler 

KFMD/Denver. CO' 
PD J rl Lamar 
MO Gerry Dixon 

KKDMIles Moines. IA' 
PD Greg Chance 

MO Jared Goldberg 

WORD/Detroit. MI' 
PD Alex Tear 

APO Jay Towers 

MO Kedh Curry 

WKOI.Detrort. MI' 
PO Dorn Theodore 
APO MD Beau ravels 

WLVYillmira, NY 
OMPDIAD Gary Knight 
APD Brian Stoll 

WNKI/Ilmira, NY 
POMO .11 Morgan 

t 

WRTS/Erie. PA 
OM Rick Rambaido 
PO Jell Hurley 
MONO Karen Black 

KDUKEugene. OR 
OM Ohm Sargent 
PO Wiese Steele 

WSTO/Ivansville. IN 
PDMD Josh Stntlanl 
APO Brae Booker 

KMCKFayetteville. AR 
OM Jay Phillips 
PD Brad Newnan 
APO MD co Ryan 

KMXF Fayetteville. AR 
OM Torn Trans 

POND Ike D 

WWCK/Flint, MI' 
PO Stott Free 

WJMX/Florence. SC 
OM Randy Wilcox 
PO MD Scotty G 

APO KiGdPhlips 

KWYETresno, CA' 
PD hone Yeager 
APO Ryder 

MO N. Thomas 
-.. .. 

KSMETI. Collins. CO' 
PO Chns Kelly 
MO Jo Jo Tumbeaugh 

WXKB/FI. Myers. FL' 
PD [Its Cue 

APO^ ND Randy Sneress 

IRISH Fi. Smith. AR 
OMPO Big DM- BRA Hayes 

*50 1.10 ?Adler, Oldham 

KZBB,TI Smith, AR 
OM 

PO MO Todd Chase 

WYKS/Gainesville, FL' 
POMD.Jen Banta 
APO, Mike Fo. 

taiDay SLIM r900,5r CCALAS 
MIDI OAK DPACY 

W50WD 

Stations and their adds listed alphabetically ty market 
WSNX Grand Radds. MI' 
PO APO MD Era 0 Bnen 

v at, 
cum 

WKIL/Greensboro, NC' 
PO Jen McHugh 
APO. Teme Knight 

MO Mania Gan 

WERO/Greenville. NC' 
PD Tony Banks 
A.PDMO Ctrs Hollywood- Mann 

WRHT/Greenville. NC' 
OMPO Jell Davis 
A.PDBAD Blake Larsen 

' - " 

- 

WFBC/Greenville, SC' 
PD Nd Are 
AFONO Las Sauter 

WWMD/Hagerstown 
PD Chns Maeslle 
MD Don Brake 

WHKF/Harnshurg. PA' 
OPAPD Michael McCoy 

MD Jerry KAM 

WKSSAiartlord. CT' 
PT Rick Vaughn 

MD Jo Jo Brooks 

KRBE/Housion, TX' 
PO Tracy Aydin 
MD Leslie Witte . 

WKOEAluntington 
Pa Jim Dens 

,rnr.i.as 

WZYP/FiunIsville. AL' 
PD Kett Scott 
MO All Lea Mott 

... 

WNOUIndianapolis. IN' 
OM David Eager 

PD Chns Edge 
MO Dylan 

WYOY/Jacison. MS' 
OMPO Johnny 0 

APO MD Nat, West 

WAPE/Jacksonville. FL' 
OMPO Cal Thomas 
APOMEI Tony Mann 

WFKS/Jacksonville. FL 
PO Skip Kelly 
APOMD Mack 

WGLU/Johnslown. PA 
PO Mitch Edwards 
APO MD JOnalhan Reed 

KSYNUoplin. MO 
OM Ray M yew Is 

PO Jason Knight 

WKFR Kalamazoo. MI 
OM M ke MCKelly 

PO MO Woody HotAon 

KCW/Kansas City, MO' 
OMIPD: Dam Jarman 

MD:irttviutft17.tt 
Dett rtattETNAte 

MP/Amman City, MO' 
ye. troy CPA 

56Drmit YAW LW 
AU. RADOM° 

h..Aler 

WINST/Knolville, TN' 
PO Rich Bailey 
MO Scott (Shannon 

WAZY/Lalayetle, IN 
PO Tomrm frati 
WOW Hunter 

KSMII/Latayette. LA' 
PO Bobby NuMad 
APO MO Andrew u G ' Gordon 

' ", 

WLAN/Lancastrr. PA' 
OM Mchael Mutt, 
PO JT Bosch 

AMMO Malty Love 

WHE/Lansing MI 
PD Dave El Goode 

WLKT,Lesinglm. KY' 
P0010 Wes McCon 

KFRX/Lincoln. NE 
Sake Manager Coby Mach 

PO Ryan Sampson 
MO. barn McRae s 

KLAL/Little Rock, AR' 
PO. Rots Cam 
APO EdJohmon 
MD Charlotte 

KIIS/Los Ange es. CA' 
PO John key 
PROMO Julie Pile, 

WOJXA.ouisvi lc KY' 
PD. Shane Call re 

WZKFA.ouisvi le. KY' 
POMO 

= 
Clans liarbalh p 

'nDJC 

KZII/Lubbock. TX 
OM- wes Netsmon 
POND Kidd Caren 

ro e. a:urn:re 

WMGB/Macon. GA 
0111: Jell Silvers 
POMO Caron Hall 

Saar AFETY, 

WZEE/Madiscn, WI' 
OM Mike Ferns 
POND Jon Bet 

APO agey *OF 
.. 

WJYY/Manchester, NH 
POSIO. Al Oulatle 

SC SK, S SWAY ter. SLIM Vii0OrSY Gol 015 

KIFS/Medfonl. OR 
GROH. Bill Niesen 
POMO McBee Moon 

WAOANIelboume. FL' 
PD Beau IA chatds 
140 Eric Denim 

WHYLMiam . FL' 
PD Rob Robert 
APO Donn re Mellado 

WBBO,Monmgelh. NJ" 
PD Gregg Race Thomas 

AMMO Kid Knight 

OEMonroe. LA 
OMPOTIO Baby Richards 

Yitt 
retivciarowei 

WHHY/Montgomery. AL 
OM Bill Jones 
PO Karen flee 

WVAQ/Morgantown, WV 
OM Ropey Kercheyal 
PD Lacy Nen 

APO Brian Ma 
RD Methan Burst 

- 

WWXM/MyrIle Beach. SC 
OM Mark Andrews 
PO Steve Williams 
APO: Kosmo 

rA30E5 1.0.1M 
Urn., 
1013/Col tiamoy, a HAW covo 
DASAGMOCOMAYSIONAt 
BMW 501110 
was 
SAM 

00 osos 

WRVW,Nashville. TN' 
PDIA0 Rich Dans 

. . 

IVBLI/Nauau. NY' 
OM Nancy Gambino 

Po ..0 Rice 
APO Al Levine 
MD U Letts*. 

. . . . 

WFHN/New Bedford. MA 
PO James Re. 
MD Dand Duran 

WKCI,New Haven. CT' 
PO Char Keity 
MO Kerry Collars 

:L.. , 

WOGN/New London. CT 
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Yellow City /Big 3 
Entertainment's New R &B Star 
An interview with Lil Eddie 

it a very early age, Big 3 recording artist Lil Eddie 
has already made a name for himself behind the scenes 
as an accomplished songwriter and a backup vocalist for 
the likes of Hootie & The Blowfish, Stevie Wonder and 
Al Green. Now, with Lil Eddie's mentor, Mario Winans, 
striking a joint venture with Big 3 Entertainment, the 
young artist is ready to be in the spotlight. However, 
although things are looking up for Lil Eddie these days, 
the path he took to get there hasn't been easy. 

Lil Eddie was born in Brooklyn, 
NY, and his family began facing real 
hardship when he was only 6 years 
old, after the family house burned 
down. "We lost everything," Lil Ed- 
die says. "Me and my family lived 
on the street and in cars and stuff. 
We were homeless for about two 
years." 

The family got back on their feet 

when they moved to the projects in 

Harlem, NY, and that's when Lil Ed- 

die started singing. "My brother 
went to this junior high school, and 
there was this flier for a boys' choir," 
Lil Eddie says. "It was guaranteed 
travel, so he went to audition, and I 

went with him, trying to be like my 
older brother." 

Lil Eddie and his brother gave 
impressive performances, landing 
them slots in the choir. "They told me 

that I could really sing," Lil Eddie 
says. Taking the choir a little more 
seriously than his brother, he found 
himself on the road for two months 
in '95, singing backup for various 
artists. "I was doing professional 
shows, and I continued to do that," 
Lil Eddie says. 

Lil Eddie 

"They would put me up for leads 

and auditions, I would record with 
them, and the more I did it, the more 
I pursued it. In high school, when I 

was about 13 or 14, I started work- 
ing on demos and working with pro- 
ducers." 

After completing his own demo, 
Lil Eddie shopped it around with the 
hope that someone would notice his 
talents. During that process he met 

someone who had a close relation- 
ship with Bad Boy and set up a meet- 

ing between Lil Eddie and the label. 

The people at Bad Boy took note of 

ONE BIG HAPPY FAMILY Everyone showed up at the 17th annual 

KMEUSan Francisco Summer Jam at Shoreline Amphitheater which featured 

performances from E -40, Monica, LL Cool J, Ciara, Mase, Too Short and many 

more. Taking a moment to take a photo are (l -r) KMEL midday jock Sana G., 

Greg Lawley of Lawman Promotions, KMEL morning show host Chuy Gomez, 

Monica, KMEL night jock Big Von Johnson. Sway of MTV News and The 

World Famous Wake -Up Show, KMEL afternoon driver Super Snake and Asst. 

PD /MD Jazzy Jim and RCA Music Group Regional Cheryl Kovalchik. 

his writing ability, which led to his 

writing for the label for about a year. 

It was at that time that Lil Eddie be- 

came acquainted with Mario Winans, 

whom he met through Bad Boy head 

Sean "P. Diddy" Combs. 
Although he learned a lot during 

his time at Bad Boy and had the op- 

portunity to write, Lil Eddie never 
got the chance to fulfill his dream as 

an artist at the label. "They were try- 
ing to figure out how they could 
market a new artist," he says. "That 
was always the key question to ev- 

ery label and everybody: 'How can 

we market a Latin R &B artist ? "' 
Though he was somewhat dis- 

couraged, Lil Eddie continued to 
write and set his sights on gaining the 

respect and credibility that would 
make people want to work with him. 
"I just kept going and going, and 
eventually someone saw the vision 
the way I saw it," he says. "I knew it 
was just a matter of time." 

The person who shared his vision 
was Winans, who had already estab- 

lished himself as a producer and 
songwriter working with Bad Boy's 
and other labels' artists. When Win- 

ans struck his joint-venture deal with 
Big 3 Entertainment, he made Lil 
Eddie one of the first artists on his 
imprint, Yellow City/Big 3. 

Lil Eddie is now set to release his 
debut project, and I recently spoke 
with him about his experiences get- 
ting to this point and what we can 

expect from his first album. 

R &R Tell me about your experience 

in the boys' choir. 

Lil Eddie: I learned everything 
from the boys' choir - the sense of 
harmony and chords -and I learned 
about God, as well, because the choir 
was a ministry. At the time, that was 
what I needed most. 

I remember one time, performing 
on Easter in North Carolina, I was 

singing, and everybody in the church 
caught the spirit. I was singing for, 

like, an hour, and that's how I knew 
this was what I was supposed to be 

doing. I'm here to be a singer. 
I was like, this is crazy, because I'm 

Puerto Rican, and nobody in my fam- 
ily really sings, so they don't under- 
stand it. They don't know how far 
my career is going now. They just see 

me get paid sometimes, and they see 

me move around a lot. They try to 
support it, but they don't really un- 
derstand that now I'm getting some 

\... 
HITTING THE ROAD That's what Yellow City /Big 3 recording artist Lil 

Eddie is all about these days, hoping to spread the word about his vision and 

talent. With his album set for release sometime in September, Eddie's been 

visiting tons of radio stations. Seen here are KGGI/Riverside MD /evening jock 

ODM. Lil Eddie and Big 3 Entertainment's Mike Klein. 

respect and that my album's going to 

come out. 
R &R Where did you get your writ- 

ing talent? 

Lil Eddie: It was just from grow- 
ing up. When I was younger and go- 

ing through all those hardships, I 

used to write everything. I would 
always want to write. Everyone who 
knows me from my younger years 
says, "Eddie would always write ev- 

erywhere." When I started singing 
and working on my demo and 
watching producers and other writ- 
ers, it kind of encouraged me to pur- 
sue it myself and fuse the two things. 
So that's what I did. It felt natural af- 

ter a while. I would relate my person- 

al life to the songs. 

"The album is talking 

about that whole 

struggle and grind, 

how I kind of 

overcame that." 

R &R: What obstacles did you face 

trying to get a record deal, and what was 

so attractive about the situation with 
Mario Winans? 

Lil Eddie: The middlemen didn't 
want to close the deal unless they had 

enough guaranteed obligations to 
make money. A lot of people wanted 
my publishing, because I was writ- 
ing for certain artists. They used to 
shop my demos and say they wrote 
the songs. That's what they used to 

do, and that's why a lot of situations 
didn't work. 

People started saying that I had 
committed to one camp, but that 
wasn't true at all. It was true that 
these people wanted my publishing - they tried to take my publishing. 
They tried to take too many things to 
close the deal. A lot of situations 
weren't good. I didn't feel like they'd 
seen the whole vision. 

I wanted to grow with somebody, 
like Janet grew with Jimmy Jam or 
Brandy grew with Rodney Jerkins. I 

thought Mario was really dope. A lot 

of people know his work. Puffy also 

produces with him, and Puffy's name 
was already known. People don't 
know all the hit records that Mario 
produced on, so I thought that I 

could be his first artist and it would 
be a great combination. He would 
put all his attention on me so I could 
grow with him and become a great 

artist. That's the formula for a great 

artist. All the great artists who suc- 

ceed have a camp. 

R &R: What can we expect from the 

album, and how roas it working with 
Mario? 

Lil Eddie: It was natural. Mario is 

a genius, and he wanted the album 
to be really raw. He's all about pas- 

sion. He wanted me to really express 

myself on this album. He knew a lot 
of things that I went through. We 

talked a lot and spent a lot of time 
together and just got to know each 

other. 

When it came down to writing, 
there were only three people writing, 
and one other writer who wrote on 

the outro with me. We wrote the 
whole album together. I wanted the 

album to be real consistent, and Mar- 
io thought it would be great if it was 

the same way. 
R &R What's the album called? 

Lil Eddie: Nobody's Fool. There's a 

song by that name too. It's in relation 
to how I can't be nobody's fool. I can't 
sacrifice. It's also about all the people 
who didn't believe in me and didn't 
believe I would make it. It's talking 
about that whole struggle and grind, 
how I kind of overcame that. It's real- 

ly encouraging as well. It's set to come 

out in early September. 

The whole story on the album is 

real, and it's also a love story. It's very 
relatable. The first single off the album 
is called "I Don't Think I Ever," and 
that's the one that's on radio now. 

R &R Where do you see yourself in a 

few years? 

Lil Eddie: If I didn't think I'd be 

great, I wouldn't be working this 
hard. I'm a writer as well. I've been 

writing on a lot of other records that 
are coming out. I've gotten to work 
with great people. My formula is just 
to keep positive and be focused, and 
that's what I will continue to do. I 

want the Grammys and the Oscars. 
In a few years I definitely see myself 
being one of the greatest. 
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ARTIST TITLE LABELIS) 
TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 

AUDIENCE 

100) 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS Most Added° 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 6472 +257 622829 12 8411 www.rradds.com 
CIARA f!PETEY PABLO Goodies (Laface /Zomba) 6400 +669 612812 10 8810 ARTIST -ITLE LABEL(S) ADDS 

TERROR SQUAD Lean Back (Universa)) 6357 +759 679483 9 8610 ALICIA KEYS Diary fJ /RMGI 38 

JUVENILE Slow Motion (Cash Money /Universal) 6310 424 668334 17 8510 RUPEE Tempted To Touch (Atlantic) 18 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 5210 +131 434617 13 8510 
O'RYAN Take It Slow (Universal) 18 

LIL SCRAPPY No Problem (BME /Reprise) 12 
USHER Confessions Part 2 (Laface /Zomba) 4001 -502 421236 18 5310 

LIl' EDDIE fIMARIO WINANS I Don't Think I Ever (Yeftowcity /Biga) 11 

NINA SKY Move Ya Body (Next Plateau /Universal) 3963 -209 378582 18 7610 SHYNE fIASHANTI Jimmy Choo (Gangland /DefJam/IDJMG) 11 

LLOYD fIASHANTI Southside (Murder Inc. /De1Jam /IDJMG) 3762 +213 293273 14 8310 BRANDY Who Is She 2 U (Atlantic) 10 

NELLY My Place (Derrty /Fo'Reel /Universall 3712 +439 338962 4 8911 
J.KWON You & Me (So So Del /Zomba) 9 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 9 

KEVIN LYTTLE Turn Me On (Atlantic) 3507 +253 411055 16 7612 
1.20 fILUDACRIS Break Bread (DTP /Capitol) 9 

LLOYD BANKS On Fire (lnterscopel 3366 -654 341209 15 8610 

CHRISTINA MILIAN Dip It Low (Island /IDJMG) 3298 +482 374121 21 6712 

KANYE WEST Jesus Walks (Roc -A- Fella /IDJMGI 2803 194 366341 16 8210 

YING YANG TWINS Whats Happnin! (TVT) 2793 -512 221141 17 7810 

PETEY PABLO Freek-A Leek (Jive /Zomba) 2498 -310 234340 32 8310 Most 
LL COOL J Headsprung (Del Jam /IDJMG) 2482 +321 251801 6 8114 Increased Plays 
TWISTA fIR. KELLY So Sexy (Atlantic) 2326 +89 246858 8 8111 TOTAL 

PLAY 

YOUNG BUCK Let Me In ante/scope) 2319 +237 194653 7 7612 ARTIST ' __ _,H-S INCREASE 

ALICIA KEYS If I Ain't Got You (J /RMG) 2257 -245 219277 23 7610 TERROR SQUAD Lean Back (Universal) +759 

D12 How Come (Shady /lnterscopel 2226 -386 166060 9 7110 
CIARA fIPETEY PABLO Goodies (Laface /Zomba) +669 

CHRISTINA MILIAN Dip It Low (Lsland /IDJMG) +482 
JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/Interscope) 1907 +282 265663 6 7011 MASE Breathe, Stretch, Shake (BadBoylUniversal) +475 

T.I. Let's Get Away (Grand Hustle /Atlantic) 1862 +188 153959 8 7214 NELLY My Place (Derrty /Fo'Ree /Universa /) +439 

AKON f /STYLES P. Locked Up (SRC /Universal) 1860 +295 282111 16 4717 BRANDY Who Is She 2 U (Atlantic) +351 

MONICA U Should've Known Better (J /RMG) 1729 +22 149770 9 7213 
LL COOL J Headsprung (DefJam /IDJMG) +321 

AKON fISTYLES P. Locked Up (SRC /Universal) +295 
PITBULL fILIL' JON Culo (TVT) 1398 -338 156989 21 5310 JADAKISS f /A. HAMILTON Why (Ruff Ryders/lnterscope) +282 

PLAY.N.SKILLZ Freaks (Universal) 1310 -171 144813 18 4510 LIL' FLIP Sunshine (Sucks Free /loud /Columbia) +257 

PITBULL Back Up (TVT) 1085 +56 49507 6 5116 

SLUM VILLAGE Selfish (Barak/Capitol) 1073 +83 152163 6 5216 

JKWON You &Me (So SoDef /Zombal 1071 +247 52394 3 6119 

PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba) 927 +25 48710 6 5611 

AMANDA PEREZ fILAYZIE BONE Dedicate (Powerhowse /Virgin/ 913 +212 47633 3 4313 New& Active 
213 Groupie Love (TVT) 844 +111 72554 3 4216 

LIL' EDDIE fIMARIO WINANS I Don't Think I Ever (Yellowcity /Big3) 
MASE Breathe, Stretch, Shake (Bad Boy /Universal) 798 +475 77125 1 5919 

Total Plays: 304, Total Stations: 24, Adds: 11 

SHAWNNA fILUDACRIS Shake That Sh't (DTP /DefJam /IDJMG) 796 +153 60491 4 5615 0.0.D. fIKANYE WEST Higher (Legion) 

MOBB DEEP Got It Twisted (Violator /Zomba) 740 +19 134557 15 4010 Total Plays: 294, Total Stations: 24, Adds: 1 

ALICIA KEYS Diary (J /RMG) 664 +91 125439 4 46138 NEW EDITION Hot 2 Nite (Bad Boy /Universal) 

HL SCRAPPY No Problem (BME /Reprise/ 662 +148 81564 5 40112 
Total Plays: 264, Total Stations: 23, Adds: 3 

BABY BASH Menage A Trois (Empire Musicwerks /Universal) 
GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 658 +173 41646 2 3717 

Total Plays: 251, Total Stations: 19, Adds: 1 

JUVENILE fIWACKO & SKIP Nolia Clap (Rap -A-Loll 620 +11 74601 5 2316 TU Right On (HublLightyead 

BRANDY Who Is She 2 U (Atlantic) 607 +351 36096 1 52110 Total Plays: 226, Total Stations: 12, Adds: 0 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscopel 575 +19 31159 4 2712 TONY SUNSHINE fIP. 0IDDY & DIRTBAG Oh My God (JivelZomba) 

MASE Welcome Back (Bad Boy /Universal) 567 -195 56211 12 4710 
Total Plays: 217, Total Stations: 15, Adds: 1 

JIM JONES fIGAME, CAM'RON & LIL' FLIP Certified Gangstas(Koch) 
FRANKIE J. fRPAUL WALL On The Floor (Columbia) 547 +62 25183 3 2613 

Total Plays: 188, Total Stations: 17, Adds: 5 

LIL ROB Neighborhood Music (Upstairs) 479 -108 37366 11 2210 BEENIE MAN King Of The Dancehall (Virgin) 

CASSIDY f(MASHONDA Get No Better (J /RMG) 457 -146 39392 15 4410 Total Plays: 125, Total Stations: 14, Adds: 2 

SILKK THE SHOCKER MASTER P We Like Dem Girls (New No Limit /Koch) 390 +137 34818 1 3117 WHITE BOY fIKANYE WEST U Know (ICEE) 

LENNY KRAVITZ fIJAY -Z Storm (Virgin) 376 -10 21818 2 2612 
Total Plays: 103, Total Stations: 20, Adds: 7 

FEDERATION Go Dumb (Wgin) 
HOLLA POINT Baby Mama (Epic) 339 -189 11416 7 2810 

Total Plays: 102, Total Stations: 9, Adds: 6 

CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 328 +23 32610 1 510 

BRITNEY SPEARS Outrageous (Jive /Zomba) 313 +12 15457 1 1710 Songs ranked by total plays 

92 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 8/1 -8(7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company ((D 2004, The Arbitron Com )any). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 
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RANK ARTIST TITLE LABEL 

1 TERROR SQUAD fIFAT JOE Lean Back (Universal) 

2 CIARA IIPETEY PABLO Goodies (LaFace /Zomba) 

3 JUVENILE Slow Motion (Cash Money /Universal) 

4 LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 

5 YOUNG BUCK Let Me In (lnterscope) 

6 LL COOL J Headsprung (Del Jam /IDJMGI 

7 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

8 LLOYD BANKS On Fire (lnterscope) 

9 KANYE WEST Jesus Walks (Roc- A- Fel /a /1DJMG) 

10 JADAKISS fIA. HAMILTON Why (lnterscopel 

11 CHRISTINA MILIAN Dip It Low (Island / IDJMG) 

12 PETEY PABLO Freek -A -Leek (Jive /Zomba) 

13 AK ON f /STYLES P Locked Up (SRC /Universal) 

14 KEVIN LYTTLE Turn Me On (Atlantic/ 

15 NINA SKY Move Ya Body (Next Plateau /Universal) 

16 YING YANG TWINS Whats Happnin! (TVTI 

17 PITBULL IILIL' JON Culo (TVT) 

18 MOBB DEEP Got It Twisted (Violator /Zomba) 

19 SLUM VILLAGE Selfish (Capital) 

20 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

21 TWISTA OR. KELLY So Sexy (Atlantic) 

22 HL SCRAPPY No Problem (BME /Reprise) 

23 LLOYD t'ASHANTI Southside (Murderinc. /De1Jam /IDJMG) 

24 NELLY fIJAHEIM My Place (Berrty /Fo'Reel /Universal) 

25 DI2 How Core (Shady /lnterscope) 

26 USHER Confessions Part 2 (LaFace /Zomba) 

27 JUVENILE fIWACKO & SLIP Nolia Clap (Rap -A -Lot) 

28 MOBB DEEP Real Gangstaz (Vio /ator /Zomba) 

29 213 Groupie Love (TVT) 

30 PLAY -N- SKILLZ Freaks (Universal) 

Monitored airplay data supplied by Mediabase Research. a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/1- 8/7©2004, RBR. Inc. 

POWERED:3;', 

MEDIUM-1.: 

r, T i 

MOBB DEEP fILIL JON Real Gangstaz (Violates /Zomba) 

BEENIE MAN King of the Dancehall (Virgin) 

FABOLOUS Breathe (Atlantic) 

LIL SCRAPPY No Problem (BME /Reprise) 

N.O.R.E. f /NINA SKY Oye Mi Canto Ille fJam /IDJMG) 

PITBULL Dammit Man (TVT) 

0DM 
MD, kGGI/Rlversltle 

N.O.R.E. featuring Nina Sky's "Oye Mi 

Canto" (Def Jam /IDJMG): Big ups to my 
Latinos making this song happen. They for- 

got Mexicanos, though, in their hook. 
Pitbull's "Dammit Man" (TVT): Anoth- 

er smash by Pitbull, and another Latin mak- 

ing it happen. Let's go! 

Lloyd Banks' "I'm So Fly" (Interscope): 
Really feeling this. It should do well at all 
angles. 

Karen Wild 
Asst. PD /MO, KUBE/Seattle 

Young Buck's "Shorty Wanna Ride" (G 

Unit /Interscope): An album pick. It's got a 

classic Tupac street sound about it -love t /u1t! 

Xzibit's "Mutha Mutha" (Columbia): 
With the success of Pimp My Ride and us 
gearing up for our own Global Import Car 
Show - at which Xzibit will be perform- 
ing live - it's a great sound. 

Houston's "Ain't Nothing Wrong" (Cap- 
itol): This sounds like a classic Ginuwine 
song, which has always been huge for us. 

Great R &B sound and different from what 
we have heard from him so far. 

Hollywood Hunt 
PD, WKPO /Madison 

Usher featuring Mica Keys' "My Boo" 

(LaFace /Zomba): Instant phones, plus I hear 

they are dating. Good gossip. Great song. 
J- Kwon's "You & Me" (So So Def /Zom- 

ba): Added it the day I got the album back 
in March. 

Tony Tecate 
Asst. PD /MD, KSFM/Sacramento 

Lenny Kravitz featuring Jay -Z's "Storm" 

(Virgin): This sounds great in the midday! 
Terror Squad featuring Eminem, Mase 

& Lil Jon's "Lean Back (Remix)" (SRC/ 
Universal): This moves the room, /tomb! 

Alexa 
MO, kXJMIPordand, OR 

Luv featuring David Banner & Dex's 
"Get Yah Paper Right" (Independent): Put 
this straight into the mix, because it's fire. 

Terror Squad featuring Eminem, Mase 
& Lil Jon's "Lean Back (Remix) ": More 
heat for the mix show, still hot on the 
phones, nice to have a remix to break it 

up. 
Mase's "Breathe, Stretch, Shake" (Bad 

Boy /Universal): This is the track we have 
been waiting for. Can't wait to play this all 

day in regular rotation. 
Ideal featuring Juvenile's "Don't Do Me 

Like That" (Virgin): For those of you who 
like a little R &B with your hip -hop, nice. 

Lee L'Heureux 
WRED/Portland, ME 

Shyne featuring Ashanti's "Jimmy 
Choo" (Gangland /Def Jam /IDJMG): The 
Godfather is back, and "Jimmy Choo" is a 

hit. Great mass- appeal appearance by As- 

hanti on this record, and of course Shyne 
kills it. Great record for us right now. 

Akon's "Ghetto" (SRC /Universal): I 

think this could be a huge hit. The album is 

excellent, and after 750+ spins on "Locked 
Up," the market is ready for another single. 
We are still developing this one. 

Young Buck's "Let Me In ": It is now 
time to power this record. The phones are 
very strong - it has been top five the last 
few weeks, and it reacts well everywhere 
for us. 

Wbo do Voodoo 

Look Who's 
Doing Voodoo 

Leading stations across America are turning their listener calls into cash, 
using RadioVoodoo magic web, telephone, and text messaging technology. 

The coolest tool in radio can help your station sell sponsorships, 
ringtones, games, and more. 

The coolest tool in radio! 

radio 
Contact Liz Laud at 800.798.5663 or 
email liz @radiovoodoo.com for a demonstration 

Hot 97 98.7 KISS FM POWER106 93.9 KZLA WBCN 104.1 V -103 106.7 The Drive 
New York New York Los Angeles Los Angeles Boston Atlanta Detroit 

R A D I D 
NETWORK , 

jonesredio.com 
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POWERED 
I1EDIABASE 

30 ( CHR/RHYTHM/C 
e August 13, 2004 

1-afeTheMusic.còm 
I! MiIIn1\I. 

Artist Title (Label) 

America's Best Testing CHR /Rhythmic Songs 12 + 

For The Week Ending 8/13/04 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba/ 

NELLY My Place (Uerrty /fo'Ree( /Universal) 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

CHRISTINA MILIAN Dip It Low (Island / /L MG) 

USHER Confessions Part 2 (Laface /Zomba) 

TERROR SQUAD Lean Back (Universal) 

LIL' RIP Sunshine (Sucka Free /Loud /Columbia/ 

USHER Burn (Laface/Zombal 

JUVENILE Slow Motion (Cash Money /Universal/ 

NINA SKY Move Ya Body (Next Plateau /Universal) 

LLOYD BANKS On Fire (lnterscope) 

MONICA U Should've Known Better (J /RMG) 

CIARA IIPETEY PABLO Goodies (Laface /Zomba) 

PETEY PABLO Freek-A Leek (Jive /Zomba) 

ALICIA KEYS If I Ain't Got You (J /RMG) 

T.I. Let's Get Away (GrandHust /e /Atlantic/ 

LLOYD fIASHANTI Southside (Murder Inc. /De1Jam /IDJMG) 

PING YANG TWINS Whats Happnin! (TVT) 

KEVIN LYTTLE Turn Me On (Atlantic) 

JADAKISS f /ANTHONY HAMILTON Why (PuffRyders /lnterscopel 

D12 How Come (Shady //nterscope) 

KANYE WEST Jesus Walks (Roc'A'FellalIDJMG) 

MASE Welcome Back (Bad Boy /Universal) 

TWISTA fIR. KELLY So Sexy (Atlantic) 

AKON fISTYLES P. Locked Up (SRC /Universal) 

LL COOL J Headsprung (Del Jam// /JMG) 

BEYONCE' Naughty Girl (Columbia) 

PITBULL (ILK' JON Culo (TVT) 

YOUNG BUCK Let Me In (lnterscopel 

TW LW Familiarity Burn 
Persons Persons Persons 

12 -17 18 -24 25 -34 

4.20 4.16 100% 49% 4.10 4.14 4.36 

4.17 4.02 76% 7% 4.12 4.24 4.03 

4.12 4.23 91% 15% 4.32 4.01 4.01 

4.10 4.09 94% 26% 4.21 4.02 4.07 

4.08 4.00 98% 38% 4.24 4.00 3.97 

4.05 4.07 78% 14D/D 3.94 4.13 4.19 

4.04 4.04 85% 12% 4.16 4.01 3.94 

4.02 4.05 99% 46% 4.02 4.00 3.95 

4.01 4.10 94% 26% 4.03 4.02 3.85 

4.00 3.97 94% 31% 4.11 3.83 4.04 

3.99 3.84 84% 19D/D 3.96 3.95 4.06 

3.93 3.89 68% 13% 3.75 4.00 3.96 

3.93 3.72 66D/D 11% 4.15 3.90 3.71 

3.91 3.95 97% 37% 3.97 3.90 3.82 

3.91 3.90 97% 37% 3.74 3.73 4.17 

3.88 3.84 42% 7% 3.82 3.95 3.70 

3.86 3.85 82% 18% 4.11 3.79 3.54 

3.85 3.89 80% 17% 3.93 3.86 3.75 

3.77 3.87 91% 28% 3.67 3.79 3.77 

3.77 52% 10% 3.58 3.81 3.82 

3.75 3.77 93% 27% 3.84 3.75 3.62 

3.75 3.69 84% 25% 185 3.67 3.63 

3.75 3.77 74% 17D/u 3.79 3.74 3.93 

3.74 3.78 70% 14% 3.63 3.75 3.85 

3.72 3.71 43% 9% 3.54 3.77 3.72 

3.69 44% 9% 3.49 3.71 3.63 

3.65 3.39 99% 58% 3.56 3.48 3.83 

3.63 3.61 69% P4% 3.75 3.55 3.64 

3.61 3.36 46% 9% 3.33 3.82 3.57 

Total sample size is 460 respondents Total average lavorability estimates are based on a scale of 1 -5. (l= dislike very much. 5 = like very much/. Total familiarity represents the percentage of 

respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample 

composition Is based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the tormat/muse preference. RateTheMuslc.com results are not 

meant to replacecalloutresearch. The resultsare intended tosholvopinions ofparticipants on the the Internet only RateTheMusicis a registered trademark ofRateTheMusic. con. The RTMsystem. 

his available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

ARTIST: Terror Squad 
LABEL: Universal 
By MIKE TRIAS. Associate Editor 

This summer is gonna be known 

as the summer of T.S.," pre- 

dicted Fat Joe of Terror Squad, the 

Bronx -based group he founded in 1996. So far. he's right on 

the money. "Lean Back," the lead single from the group's CD 

True Story, reigns for the third week in a row at the top of the 

Urban chart, while it inches closer to the top of Rhythmic 

with a No. 3' showing this week. After Terror Squad's next 

single (which looks to be "Take Me Home "), we'll know for 

certain if Fat Joe can predict the future. 

Terror Squad came into existence when Fat Joe discov- 

ered his protégé, Big Punisher, in 1996. From there, the lineup 

was expanded to include the rap talents of Prospect and Ar- 

mageddon. Although Big Pun passed away in 2000. Joe not 

only kept the group going. he added R &B singer Tony Sun- 

shine and Big Pun's female protégé. Remy Ma, to the lineup 

for the group's sophomore album. 

"I feel like my squad is better than ever right now, as far as 

lyrics, and I think that the addition of Remy and Tony really 

gives us the diversity that we were missing last time," says 

Joe. 

Joe knew that even adding new members might not be 

enough to build on the group's legend. Even though True 

Storyis only Terror Squad's second album, Joe set out not to 

repeat the formulas of their past. but instead implement new 

ideas. "When we started recording this record, my goal was 

to find special beats that sound different from anything that 

we've ever done before, but still have that hard NY shit that 

our fans have come to expect." he says. 
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DANA HALL 
dhall @radioandrecords. corn 

URBAN 

Spring '04 Ratings Recap 
Urban /Urban AC stations dominate 13 of the top 50 markets 

ometimes we have to remind ourselves 
just how successful the Urban and Urban AC 
formats have become in recent years. What 
better time to do so than with the release of 
Arbitron's spring '04 ratings? This week we'll 
look at how Urban, Urban AC and Gospel 
outlets fared this spring in the top -50 markets 
where Urban formats are heard. I've also in- 
cluded ratings for any direct Rhythmic com- 
petitors whose music libraries lean heavily 
hip -hop or R &B. 

Of the top 50 markets, 11 had an Urban station in the No. 1 

position 12+ or that was the No. 1 music station 12 +. In two 
markets - Philadelphia and Greensboro - Urban AC stations 
dominated the 12+ ratings. In seven of the top 50 markets an 

Urban AC outlet tied or beat its Urban or Rhythmic competi- 
tor. Of the 20 markets where an Urban station competed di- 

rectly against a Rhythmic station, the Urban format prevailed 
in eight. 

Overall, 22 of the 40 Urban stations in the top 50 markets 
saw their ratings increase in the spring '04 period. On the 

Urban AC side, 26 out of 43 stations had their numbers go 

up. In the top -50 markets where a Rhythmic station compet- 
ed directly with an Urban station, 15 out of 21 Urban sta- 

tions had ratings increases. 

The Gospel format continues to grow, with four markets hav- 

ing a Gospel FM in the top five 12 +: Atlanta, Norfolk, Raleigh 

and Memphis. 
In Washington, DC, four of the top five stations were Urban, 

Urban AC or Rhythmic. The Urban format also dominated in 
Memphis, where an Urban, two Urban ACs and a Gospel sta- 

tion dominated the top five. All four stations are owned by Clear 
Channel. In Raleigh, Radio One held three of the top five posi- 

tions 12 +. 

Here's a detailed look at the ratings for the Urban, Urban AC, 
Gospel and Rhythmic competitors in the top-50 markets where 
the Urban format is heard. (t) indicates a tie. 

12+ Rank 
Sp '04 Station/Owner Format WI '04 Sp '04 

12+ Rank 
Sp '04 Station/Owner Format W1 '04 Sp '04 

New York, Market No. 1 Boston, Market No. 9 

3(t) WQHT /Emmis Rhythmic 4.2 4.7 1(t) WJMN/Clear Channel Rhythmic 5.4 6.0 
3(t) WRKS /Emmis Urban AC 5.0 4.7 17 WILD /Radio One Urban AC 1.8 1.7 

4 WWPR/Clear Channel Urban 3.7 4.3 19 WBOT /Radio One Urban 1.6 1.4 

10 WBLS /Inner City Urban 2.9 3.3 
Detroit, Market No. 10 

Los Angeles, Market No. 2 3 WJLB/Clear Channel Urban 5.3 5.3 

1 KPWR/Emmis Rhythmic 5.0 5.0 4 WMXD /Clear Channel Urban AC 4.7 5.0 

10 KKBT /Radio One Urban 3.1 3.0 9 WDTJ /Radio One Urban 4.4 4.2 

14 KHHT /Clear Channel Urban AC 2.6 2.7 17 WDMK/Radio One Urban AC 2.2 2.5 

23 KJLH/Taxi Urban AC 2.1 1.9 23 WGPR/WGPR Urban AC 1.5 1.2 

26 WCHB- AM/Radio One Gospel 0.9 0.8 
Chicago, Market No. 3 

2 WGCl/Clear Channel Urban 5.6 5.5 
Atlanta, Market No. 11 

3 WBBM- FM/Infinity Rhythmic 4.9 4.7 2 WVEE/Intinity Urban 7.3 7.9 

6 WVAZ/Clear Channel Urban AC 4.1 3.8 4 WPZE/Radio One Gospel 5.8 4.6 

10 WPWX/Crawford Urban 3.1 3.1 7 WHTA/Radio One Urban 5.1 4.3 

20 WSRB /Crawford Urban AC 1.5 2.1 8 WALR/Cox Urban AC 4.5 4.0 

25 WGRB/Clear Channel Gospel 1.3 1.5 11 WBTS /Cox Rhythmic 2.8 3.2 
19 WFOX/Cox Urban 1.7 2.4 

San Francisco, Market No. 4 21 WAMJ/Radio One Urban Oldies 1.5 1.6 

2 KMEUCIear Channel 
7 KYLD /Clear Channel 

Rhythmic 

Rhythmic 
3.8 

3.3 

4.5 

3.8 
Miami, Market No.12 

12 KBLX/Inner City Urban AC 2.4 2.9 1 WPOW/Beasley Rhythmic 5.5 5.7 

30 KBTB/3 Points Urban 0.5 0.7 2 WHAT /Cox Urban AC 4.9 5.1 

Dallas, Market No. 5 
5 WEDR/Cox Urban 
7 WMIB/Clear Channel Urban 

4.7 
4.0 

4.8 
4.0 

1 KKDA- FM/Service Urban 6.3 5.8 27 WMBM/New Birth Gospel 1.1 0.7 
2 KBFB/Radio One Rhythmic 4.4 4.9 

23 KSOC/Radio One Urban AC 1.4 1.7 Baltimore, Market No.19 

27 KRNB/Service Urban AC 1.5 1.4 1 WERQ/Radio One Urban 8.6 9.0 

31 KHVN/Mortenson Gospel 0.9 0.9 4 WWIN- FM/Radio One Urban AC 5.8 6.1 

Philadelphia, Market No. 6 
8 WCAO- AM/Clear Channel Gospel 3.1 4.1 

1 WDAS- FM/Clear Channel Urban AC 7.1 7.2 St. Louis, Market No. 20 

7 WUSUClear Channel Urban 4.6 4.2 5 KMJM/Clear Channel Urban AC 4.5 5.1 

8 WPDWBeasley Rhythmic 3.5 4.1 10 KATZ- FM/Clear Channel Urban 3.3 3.8 
18 WPHI/Radio One Rhythmic 2.7 2.6 15 WFUN/Radio One Urban 3.2 3.1 

20 WDAS -AM /Clear Channel Gospel 0.9 1.6 18 KATZ- AM/Clear Channel Gospel 2.7 2.0 

Houston, Market No. 7 Tampa, Market No. 21 

2(t) KBXX/Radio One Rhythmic 5.7 5.6 5 WLLD / Infinty Rhythmic 4.3 5.8 
2(t) KMJQ/Radio One Urban AC 5.0 5.6 9 WBTP /Clear Channel Urban 4.1 4.2 

6 KPTY/Univision Rhythmic 4.4 4.1 22 WTMP/Tama Urban 1.7 1.0 
26 KRWP /Cumulus Urban AC 1.3 1.2 

Pittsburgh, Market No. 23 
Washington, DC, Market No. 8 

14 WAMO- FM/Sheridan Urban 3.2 2.8 
1 WPGC- FM/Infinity Rhythmic 6.1 6.9 21 WAMO- AM/Sheridan Urban AC 0.6 0.7 
2 WMMJ/Radio One Urban AC 5.4 6.8 

4 WKYS /Radio One Urban 5.0 5.3 Cleveland, Market No. 25 

5 WHUR/Howard Urban AC 4.6 5.0 3 WZAK/Radio One Urban AC 6.2 7.2 

25 WYCB/Radio One Gospel 1.0 0.7 5 WENZ/Radio One Urban 5.5 6.6 

28 WPGC- AM/Intinity Gospel 0.8 0.6 18 WJMO /Radio One Gospel 2.0 1.1 

August 13, 2004 R &R 31 

12+ Rank 
Sp '04 Station/Owner Format Wi '04 Sp '04 

Cincinnati, Market No. 26 

5 WIZF /Radio One Urban 4.9 5.3 

Kansas City, Market No. 29 

1 KPRS- FM/Carter Urban 7.3 6.4 

9 KMJK/Cumulus Urban AC 3.6 4.0 

23 KPRT /Carter Gospel 1.9 1.1 

Milwaukee, Market No. 33 

2 WKKV /Clear Channel Urban 6.5 7.1 

12 WJMR/Saga Urban AC 3.5 2.9 

21 WNOV /Courier Urban AC 0.7 1.1 

Columbus, OH, Market No. 35 

2 WCKX/Radio One Urban 6.0 7.7 
10 WXMG /Radio One Urban AC 4.4 3.3 
25 WVKO -AM /Saga Gospel 1.0 0.6 

Charlotte, Market No. 37 

1 WPEG /Infinity Urban 8.4 8.6 

6 WQNC /Radio One Urban AC 5.7 5.0 

10 WBAV /Infinity Urban AC 3.8 4.1 

Orlando, Market No. 38 

4 WCFB /Cox Urban AC 5.7 6.1 

6 WJHM/Infinity Rhythmic 6.0 5.4 

9 WYPO /Cox Rhythmic 4.8 4.3 

Las Vegas, Market No. 39 

7 KVEG /Kemp Rhythmic 3.0 3.9 

8 KLUC /Infinity Rhythmic 4.7 3.6 

10 KWID /Clear Channel Rhythmic 3.1 3.0 
15 KVGS/Desert Sky Urban AC 1.5 1.7 

Norfolk, Market No. 40 

1 WNVZ/Entercom Rhythmic 5.2 7.0 

2 WXEZ/Bamstable Gospel 4.7 6.0 

5 WOWI /Clear Channel Urban 6.4 5.4 

6 WVKUEntercom Urban AC 6.3 5.3 

8 WKUS/Clear Channel Urban AC 4.8 5.1 

14 WWHV /On Top Urban 1.6 2.9 

Indianapolis, Market No. 41 

3 WHHH/Radio One Rhythmic 7.3 8.0 

7 WTLC -FWRadio One Urban AC 5.8 4.7 

15 WTLC- AM/Radio One Gospel 2.0 1.7 

Greensboro, NC, Market No. 43 

1 WQMG/Entercom Urban AC 7.2 9.1 

3 WJMH/Entercom Rhythmic 7.1 6.6 

9 WGBT/Clear Channel Rhythmic 2.8 3.4 

16 WKEW/Truth Gospel 1.2 1.6 

23 WEAUEntercom Gospel 0.9 0.7 

Raleigh, Market No. 44 

1(t) WQOK/Radio One Urban 9.0 7.5 
3 WFXC & WFKK/Radio One Urban AC 7.5 6.6 

5 WNNURadio One Gospel 5.7 6.0 

Nashville, Market No. 45 

5 WUBT /Clear Channel Urban 6.5 6.0 
8 WQOK/Cumulus Urban AC 5.3 5.0 

14 WNPUCumulus Urban 2.2 2.5 

New Orleans, Market No. 46 

1 WOUE/Clear Channel Urban 12.5 11.6 

2 WYLD- FM/Clear Channel Urban AC 9.6 10.7 

6 KMEZ/Citadel Urban Oldies 4.6 5.1 

11 KNOU /On Top Urban 2.6 2.7 
13 WPRF & WPRZ/Citadel Gospel 2.3 2.4 
14 WYLD- AM/Clear Channel Gospel 3.5 2.0 
15 KSTE/Clear Channel Rhythmic 1.7 1.9 

West Palm Beach, Market No. 47 

2 WMBX/Infinity Rhythmic 4.6 4.9 
13 WJBW /Infinity Urban AC 2.4 2.3 

Memphis, Market No. 48 

1 WHRK/Clear Channel Urban 8.8 8.3 
2 KJMS/Clear Channel Urban AC 7.0 6.9 

3 WDIA- AM/Clear Channel Urban AC 5.9 6.5 

4 WHAUClear Channel Gospel 7.1 6.4 
7 KXHT /Flinn Rhythmic 6.0 5.5 

12 WLOK/Gilliam Gospel 3.9 3.2 

Hartford, Market No. 49 

5 WZMX/Infinity Rhythmic 6.7 7.1 

9 WPHWClear Channel Urban 4.1 3.2 
18 WYBC/Yale Urban AC 0.6 0.7 

Jacksonville, Market No. 50 

5 WJBT /Clear Channel Urban 6.2 6.4 
6 WSOUClear Channel Urban AC 6.6 5.6 

17 WHJX/Tama Urban 1.7 0.9 

www.americanradiohistory.com

www.americanradiohistory.com
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LAST 
WEEK 

( URBAN TOP 50, 
© August 13, 2004 

WEEK ARTIST TITLE L4EEL,S: 

1 tO TERROR SQUAD Lean Back (Universal) 

3 2 ALICIA KEYS Diary (J/RMG) 

2 3 KANYE WEST Jesus Walks (Roc-A- Fella / IDJMG) 

7 0 LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 

4 5 JUVENILE Slow Motion (Cash Money /Universal) 

8 0 TWISTA fIR. KELLY So Sexy (Atlantic) 

9 O JADAKISS fIANTHONY HAMILTON Why (RuffRyders /lnterscopel 

11 Q CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

6 9 MONICA U Should've Known Better (J/RMG) 

5 10 USHER Confessions Part 2 (1aface /Zomba) 

14 Q NELLY My Place (Derrty /Fo'Reel /Universal) 

13 ® LL COOL J Headsprung (OefJam /IDJMG) 

10 13 LLOYD BANKS On Fire (lnterscopel 

17 0 LIL SCRAPPY No Problem (BME /Reprise) 

15 0 YOUNG BUCK Let Me In (lnterscopel 

12 16 LLOYD f!ASHANTI Southside (Murderinc. /DefJam /IDJMG) 

18 D T.I. Let's Get Away (Grand Hustle /Atlantic) 

16 18 ALICIA KEYS If I Ain't Got You (J/RMG) 

20 D AKON fISTYLES P. Locked Up (SRC /Universal) 

19 20 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

21 21 R. KELLY U Saved Me (Jive /Zomba) 

27 ® ANTHONY HAMILTON Charlene (So SoBef /Zomba) 

24 23 VINO YANG TWINS Whats Happnin! (TVT) 

22 24 SLUM VILLAGE Selfish (Barak /Capitol) 

30 ® CHRISTINA MILIAN Dip It Low (island /IDJMG) 

28 LENNY KRAVITZf!JAY -Z Storm (Virgin) 

23 27 MASE Welcome Back (Bad Boy /Universal) 

25 28 LIL' WAYNE Bring It Back (Cash Money /Universal) 

29 JILL SCOTT Golden (Hidden Beach /Epic) 

32 e JUVENILE fIWACKO & SKIP Nolia Clap (Rap -A Lot) 

37 ® GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 

36 ® SHAWNNA fILUDACRIS Shake That Sh't (DTP /De /Jam / IDJMG) 

34 ® CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 

26 34 NINA SKY Move Ya Body (Next Plateau /Universal) 

43 ® BRANDY Who Is She 2 U (Atlantic) 

39 KEVIN LYTTLE Turn Me On (Atlantic) 

40 ® D.O.D. fIKANYE WEST Higher (Legion) 

44 MR. MAGIC I Smoke, I Drink (Independent) 

33 39 8-BALL & MJG You Don't Want Drama (Bad Boy /Universal) 

50 DEM FRANCHISE BOYZ White Teez (Universal) 

35 41 NEW EDITION Hot 2 Nite (Bad Boy /Universal/ 

31 42 J.KWON Hood Hop (So So Del /Zomba) 

38 43 MOBB DEEP Got It Twisted (Violator /Zomba) 

46 44 USHER Confessions Part 1 (1aface /Zomba) 

42 45 PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba) 

41 46 LUDACRIS Diamond In The Back (Def Jam Sooth /IDJMG) 

1Deb't> URBAN MYSTIC Where Were You? (Sobel 

45 48 B.G. I Want It (Choppa City /Koch) 

[Debut> CD SILKK THE SHOCKER WASTER P We Like Dem Girls (New No Limit /Koch) 

'Debut LLOYD BANKS Cm So Fly (Interscope) 

TOTAL 
PLAYS PLAYS 

4258 

3213 

3120 

3049 

2932 

2782 

2658 

2612 

2473 

2400 

2223 

2166 

1952 

1902 

1862 

1773 

1769 

1568 

1408 

1373 

1222 

1040 

975 

951 

928 

918 

893 

862 

855 

828 

772 

759 

740 

728 

706 

694 

670 

648 

632 

580 

580 

569 

491 

446 

433 

420 

412 

406 

399 

397 

+270 

-12 

-166 

+407 

-235 

+ 149 

+303 

+545 

285 

-553 

+391 

+230 

-354 

+187 

+40 

-290 

+137 

-164 

+120 

-168 

-24 

+175 

181 

-290 

+176 

+109 

-339 

-119 

+71 

+127 

+199 

+160 

+83 

-142 

+251 

+135 

+164 

+193 

-42 

+202 

-32 

-136 

-73 

-3 

-33 

-53 

+96 

-47 

+145 

+78 

TOTAL WEEKS ON TOTAL STATIONS' 
AUDIENCE CHART ADDS 

(DO) 

618464 9 6110 

428743 12 6811 

447798 19 7010 

391224 10 5510 

368978 26 2310 

307160 11 6711 

364119 8 6810 

301769 7 6911 

369855 20 6910 

300515 18 510 

286674 4 7010 

224399 6 6810 

251033 15 6610 

187877 11 6310 

209827 8 6510 

197262 14 5910 

160930 11 6412 

199277 26 6710 

221065 6 3215 

147130 11 5410 

147400 9 6011 

116488 5 5215 

94309 13 3710 

125454 20 4411 

162318 6 3014 

77107 4 5011 

83245 12 5810 

78532 16 3310 

80408 5 4912 

73456 5 911 

54153 3 5511 

97123 2 4813 

54965 7 4410 

68675 16 3510 

67011 2 5416 

165563 9 2511 

66992 3 4010 

48748 3 110 

84463 20 2810 

60272 2 3514 

65402 5 4111 

57153 10 4310 

62485 15 4010 

71372 3 210 

20868 4 3511 

28351 9 2610 

24285 1 3111 

21711 4 1910 

27860 1 3111 

33087 1 919 

71 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 

Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). ©2104, R &R, Inc. 

Most Added® 
www.rradds.com 

POWERED 

11EDUBASE 

ARTIST T'LE LABEL(S) ADDS 

SITYNEIIASHANTI Jimmy Choo (Gangland /DefJam/IOJMGI 50 

O'RYAN Take It Slow (Universal) 38 

I-20 fILUDACRIS Break Bread (DTP /Capitol) 27 

RUPEE Tempted To Touch (Atlantic) 19 

T. SUNSHINE 1IP. DIDDY & DIRTBAG Oh My God (Jive /Zomba) 18 

JARVIS Radio (So So Del /Zomba) 14 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 10 

LLOYD BANKS I'm So Fly (lnterscope) 9 

LIL' EDDIE MARIO WINANS I Don't Think I Ever (Yeliowcity/Big3) 8 

BRANDY Who Is She 2 U (Atlantic) 6 

Most 
Increased Plays 

ARTIST . - _ 

TOTAL 

PLAY 

INCREASE 

CIARA fIPETEY PABLO Goodies (afacelZomba) +545 

LW FLIP Sunshine (SuckaFree /LoudlColumbia) +407 

NELLY My Place (Derrty /fo'ReeI /Universal) +391 

JADAKISS fIA. HAMILTON Why (Ruff Rydersllnterscope) +303 

TERROR SQUAD Lean Back (Universal) +270 

MASE Breathe, Stretch, Shake (BadBoy /Universal[ +253 

BRANDY Who Is She 2 U (Atlantic) +251 

LL COOL J Headsprung (Del Jam /lDJMG) +230 

DEM FRANCHISE BOYZ White Teez (Universal) +202 

GUERILLA BLACK fIBEENIE MAN Compton (Virgin) +199 

New &Active 
SHAWN KANE Girl, I Wonder (J /RMG) 

Total Plays: 390, Total Stations: 38, Adds: 4 

FANTASIA I Believe (J/RMG) 

Total Plays: 388, Total Stations: 14, Adds: 0 

MASE Breathe, Stretch, Shake (Bad Bay /Universal/ 

Total Plays: 386, Total Stations: 51, Adds: 10 

J. JONES fIGAME, CAM'RON & LIL' FLIP Certified Gangstas (Koch) 

Total Plays: 224, Total Stations: 20, Adds: 1 

BEENIE MAN King Of The Dancehall (Virgin) 

Total Plays: 185, Total Stations: 27, Adds: 3 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba) 

Total Plays: 164, Total Stations: 18, Adds: 0 

MARIO 18 (J/RMG) 

Total Plays: 148, Total Stations: 12, Adds: 1 

O'RYAN Take It Slow (Universal) 

Total Plays: 144, Total Stations: 39, Adds: 38 

ANGIE STONE I Wanna Thank Ya (JIRMG) 

Total Plays: 127, Total Stations: 11, Adds: 0 

SHYNE More Or Less (Del Jam /IDJMG) 

Total Plays: 126, Total Stations: 12, Adds: 1 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

The R &R Annual Subscription Package Delivers The Most For Your Money 

sZCZ s zuv Tg 
51 weeks of R &R PLUS 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: Call R &R at: FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.788.1625 310.203.8727 
Subscribe online: 

www.radioandrecords.com THE INDUSTRY'S NEWSPAPER 

www.americanradiohistory.com
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America's Best Testing Urban Songs 12+ 
For The Week Ending 8/13/04 

Pers. Pers. Pers. 
Artist Idle (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

LIL' FLIP Sunshine (Sucks Freelloud /Columbia/ 

NELLY My Place (Derrty /Fo'Reel /Universal) 

HOUSTON f!CHINGY & NATE DOGG I Like That (Capitol) 

USHER Confessions Part 2 (1aface /Zomba,' 

TERROR SQUAD Lean Back (Universal) 

JUVENILE Slow Motion (Cash Money /Universall 

LLOYD BANKS On Fire (/nterscope) 

USHER Burn (tafacelZomba) 

AKON fISTYLES P. Locked Up (SRC /Universall 

NINA SKY Move Ya Body (Next Plateau /Universal) 

JADAKISS HA. HAMILTON Why (Ruff Ryders/intescope) 

CIARA fIPETEY PABLO Goodies (taface /Zomba) 

KANYE WEST Jesus Walks (RocA-Fella /1DJMGl 

TWISTA f1R. KELLY So Sexy !Atlantic,/ 

T.I. Let's Get Away (Grand HustlelAtlantii) 

LLOYD fIASHANTI Southside (Murder lncJDefJantlIDJMG) 

MONICA U Should've Known Better (J/RMG) 

YING YANG TWINS Whats Happnin! (TVT) 

LL COOL J Headsprung (DelJam/lDJMGI 

YOUNG BUCK Let Me In (lnterscope) 

4.26 

4.24 

4.22 

4.17 

4.15 

4.14 

4.13 

4.12 

4.08 

4.07 

4.07 

4.04 

3.97 

3.97 

3.97 

3.94 

3.92 

3.91 

3.91 

3.90 

MASE Welcome Back (BadBoyltiniversall 3.88 

ALICIA KEYS If I Ain't Got You (.1/1?MG) 3.87 

SLUM VILLAGE Selfish (Barak/Capitol) 3.81 

LIL' WAYNE Bring It Back (Cash MoneylUniversall 3.73 

ALICIA KEYS Diary (J /RMG) 3.69 

LIL SCRAPPY No Problem (BMf /Reprise) 3.60 

8-BALL & MJG You Don't Want Drama (Bad Bay /Universal) 3.47 

R. KELLY U Saved Me (Jive /Zomba) 3.17 

4.20 88% 

79% 

4.23 94% 

4.12 99% 

4.18 89% 

4.14 98% 

4.13 92% 

4.12 100% 

59% 

4.05 98% 

4.09 71% 

3.97 70% 

4.00 91% 

3.92 84% 

3.98 58% 

3.91 86% 

3.79 78% 

3.93 77% 

3.87 58% 

3.76 60% 

3.86 81% 

3.81 98% 

3.83 69% 

3.73 57% 

3.69 74% 

3.51 62% 

3.40 62% 

3.41 54% 

12% 

9% 

17% 

42% 

19% 

28% 

25% 

48% 

11% 

34% 

14% 

11% 

30% 

19% 

8% 

23% 

21% 

19% 

10% 

10% 

23% 

44% 

17% 

12% 

25% 

16% 

22% 

20% 

4.21 

4.08 

4.08 

4.06 

4.19 

4.14 

4.08 

4.09 

4.04 

4.09 

4.05 

4.16 

3.95 

3.96 

3.96 

3.69 

3.79 

3.80 

3.92 

4.04 

3.68 

3.89 

3.79 

3.79 

3.71 

3.61 

3.49 

3.20 

4.36 

4.14 

4.20 

4.14 

4.22 

4.17 

4.09 

4.16 

3.97 

4.18 

3.94 

4.22 

3.92 

4.01 

3.91 

3.86 

4.01 

3.87 

3.93 

4.03 

3.64 

4.08 

3.83 

3.75 

3.88 

3.65 

3.40 

3.22 

3.84 

3.91 

3.71 

3.84 

4.14 

4.04 

4.07 

3.89 

4.21 

3.82 

4.33 

4.00 

4.02 

3.83 

4.07 

3.23 

3.18 

3.63 

3.89 

4.06 

3.79 

3.36 

3.68 

3.88 

3.28 

3.54 

3.67 

3.17 

Total sample size is 341 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = 

like very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the 

number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample 
composition is based on persons 12e. Persons are screened via the Internet. Once passed, they can take the music test based on 
the formaVmusic preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show 

opinions of participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The ATMsyslem, 
is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a 

division of Premiere Radio Networks. i 
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GOSPEL Top 30 
LAST 

WEEK 

3 

1 

2 

4 

7 

5 

6 

8 

11 

9 

10 

17 

14 

13 

16 

12 

19 

15 

18 

20 

21 

25 

28 

23 

22 

THIS TOTAL 111- WEEKS ON TOTAL 
WEEK ARTIST T..T .. rEL S PLAYS PLAYS CHART STATIONS 

14 

16 

18 

25 

- 

24 27 

29 

(Debutj 

KIERRA SHEARD You Don't Know (EMI Gospel) 410 

ISRAEL AND NEW_. Again I Say Rejoice Ontegnty/Verticall 406 

TONEX Make Me Over (Verity) 382 

FRED HAMMOND Celebrate (He Lives) (Verity) 380 

WILLIAMS BROTHERS I'm Still Here (Blackberry) 306 

TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) 298 

STEPHEN HURD Undignified Praise... (Integrity) 293 

J. HICKS & VOICES... Blessed... (World Wide Gospel) 275 

ISRAEL AND NEW... Another... (Integrity /Vertical) 250 

R. KELLY U Saved Me (Jive/Zomba) 235 

CECE WINANS Hallelujah Praise (Wellspring/Capitol) 234 

MARVIN SAPP You Are God Alone (Verity) 211 

EDDIE BRADFORD Too Close To The Mirror (Juana) 201 

NEW DIRECTION I'm Gonna Wave... (Gasp° Centric) 184 

NEW BIRTH TOTAL PRAISE CHOIR Suddenly (FM /Gopel) 180 

K. WONDERBOY JOHNSON Let Go And Let God (Verity) 176 

WILLIAM MURPHY, III Worship Experience (Verity/ 170 

DOROTHY NORWOOD Praise In The Temple ( Malaco) 170 

KAREN CLARK-SHEARD We Acknowledge You (Atlantic) 165 

RICKY DILLARD Take Me Back (Crystal Rose) 143 

NEVILLE PETER Personal (Good News) 136 

T. TRIBBETT W. P. KEE My Joy (Sony GospeUColumbia) 126 

L. CAMPBELL & SPIRIT... There Is... (EMI Gospel) 121 

D. LAWRENCE & TRI-CITY... Restoring... (EM /Gospel) 117 

DEANDRE PATTERSON Give Him Glory (Tyscotl 113 

BISHOP PAUL S. MORTON God Is A Good God (Tehillahl 109 

MIN. T. BRITTEN Can't Nobody Do Me Like Jesus (JDp 107 

7 SONS OF SOUL Run On (Verity) 102 

VOICES OF UNITY Standing In The Need Of Prayer (Tyscotl 100 

DEITRICK HADDON God Is Good (Verity) 99 

+72 4 1612 

+3 4 1310 

+19 4 1310 

+53 4 1211 

+37 4 1111 

.8 4 1211 

1 4 1311 

+8 4 1211 

+40 4 1012 

+14 4 1011 

+13 4 910 

+43 4 611 

+23 4 911 

10 4 910 

+11 4 812 

24 4 1010 

+29 4 510 

0 4 911 

-1 4 510 

+4 4 711 

+6 3 610 

+14 2 710 

+25 4 511 

1 3 510 

4 3 810 

+29 2 411 

-9 4 810 

+12 2 610 

+6 2 410 

+41 1 913 

23 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. 
© 2004 Radio & Records. 

Detailed station playlists for all R &R reporters are available on the web at www.radioandrecords.cgm. \ J 
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34 R&R August 13, 2004 URBAN 

R &R asks radio DJs for the hottest records jumping off. 

tha 

DJ Irie 
Mixer, WEDR/Miami 

ff 

Do Wrong: "Aww Man" (Poe Boy): Poe Boy Records does it again with 
this local scorcher from new artist Do Wrong. The hook on this record is 
what does you in - after a second or third listen, you can't help but sing 
along to the groove. A Trick Daddy featuring Ying Yang Twins &Trina's 
"Down With the South" (Slip -N -Slide /Atlantic): Trick Daddy always comes 
with it on his lead singles to his new albums, and this record is no 
exception. After spitting that Southern fire on The Ying Yang Twins single 
"What's Happnin'," the Ying Yang come right back to help out Trick and 
Trina explain why everybody wants to be down with the South. a Mobb 
Deep featuring Lil Jon's "Real Gangstaz" (Jive /Zomba): This is the per- 
fect record to shut the place down after a smash like "Got It Twisted" Lil Jon 
crafted this track almost too perfectly to go with Mobb Deep's dark and deadly 
flow. You'll be a believer the very first time you hear it. Young Buck fea- 
turing The Game & Ludacris' stomp" (G UniVinterscope): Stomp! Two - 
thirds G Unit and one -third DTP - all gangsta! Young Buck continues to 
show off his lyrical skills on this record and prove why this is his time to 
shine. This track is the perfect followup to his club banger "Let Me In." New 
G Unit artist The Game and Ludacris break you off with the same inten- 
sity as Young Buck. This track will have the whole club stompin'. 

Chris Collins 
PD, KRVV & KJMG/Monroe, LA 

It's been a busy summer for us at 
both KRVV (100.1 The Beat) and 
KJMG (Majic 97) /Monroe, LA. In our usual fashion, we've had the street 
team out crashing parties and hooking people up with everything from cash 

to cold drinks to cool off in this Louisiana heat. 
Since it is close to back -to- school time, we've 

also been trying to help out with school supplies 
and other items for the kids. We adopted two un- 

derprivileged schools this year and are trying to help get them materials 
and equipment to enhance this school year for the children. We also 
spend quite a bit of time at the elementary schools during the year. We 
send air talent out to read to students, and we also go out and throw a 
number of lunch parties for students at different schools at the request of 
their principals. This fall we will be putting together our annual talent 
search. It's been quite a popular event for us in years past. We have also 
already started work on our Thanksgiving drive to feed needy families. It's 
never too early to hit up sponsors in hopes of feeding more families than 
ever this year. And with three local colleges starting school soon, we 
plan to be active at their events. With University of Louisiana at Monroe, 
Louisiana Tech and Grambling State University, we are sure to be very 
busy. They usually have a number of events to keep us on our toes. 

Sergoilo SCATS 
ARTIST: Anita Baker 

LABEL: Blue Note/Virgin 

CURRENT PROJECT: My Everything 

IN STORES: Sept. 7 

CURRENT SINGLE: "You're My Everything' 

HOMETOWN: Born in Toledo, 
raised in Detroit 

BIRTHDATE: Dec. 20, 1957 

By DANA HALL/ URBAN EDITOR 

Personal Stets: After graduating from 
high school, Anita Baker began sing- 

ing professionally with local Detroit R &B 
group Chapter 8. They released an album 
on Ariola Records, but even with moder- 
ate success on the single "I Just Wanna Be 
Your Girl," the group never took off. 

After that, Baker de- 
cided to take a secretarial 
position in a law office and 
give up her dreams of be- 
ing a singer. But in 1983 
she was approached by 
Beverly Glen Records, a 
California -based label that 
would also sign Bobby 
Womack, and Baker was 
soon back in the recording 
studio. Her first solo al- 
bum, The Songstress, pro- 
duced the now -classic "Angel." The success 
of the song attracted the attention of 
Elektra Records, and Baker finally found 
her major -label home. 

Her Elektra debut, Rapture, was a phe- 
nomenal success and has sold more than 
6 million copies to date. The album's top 
single, "Sweet Love," also won Baker two 
Grammys that year, for Best R &B Song 
and Best R&B Female Vocal. With her sec- 
ond Elektra set, Giving You the Best That 
I Got, Baker crossed over to mass -appeal 
mania and won three more Grammys. 

In 1990 the more personal and intro- 
spective Composition was released, but the 
set did not fare as well as a crossover. It 
was at this time that Baker met and mar- 
ried her husband, Walter Bridgeforth, and 
began her family. It would be four more 
years before Baker would release an al- 
bum. 1994's Rhythm of Love ended up be- 
ing her last for Elektra. 

In 2000 Baker signed with Atlantic 
Records and began recording her next al- 
bum, but issues with missing tapes and 
faulty recordings ended the relationship in 
a legal battle. Baker and her husband 
briefly separated, and Baker lost her 
mother after a long illness, but during this 
time fans were given two albums featur- 
ing the best of Anita Baker. 

In March 2004, after completing much 
of her current album independently, 
Baker signed with Blue Note Records. Her 
first single, "You're My Everything," ig- 

nited at Urban AC, reach- 
ing the No. 1 position on 
R &R's Urban AC chart 
within five weeks. 

Discography: With 
Chapter 8, on Ariola 
America: Chapter 8 (1979); 
solo, on Beverly Glen: The 
Songstress (1983); on 
Elektra: Rapture (1986); 
Giving You the Best That I 
Got (1988); Compositions 
(1990); Rhythm of Love 

(1994); on Blue Note: My Everything 
(2004). 

The New Album: In addition to sing- 
ing, Baker has written and produced most 
of the album. She also joins forces with 
producing veteran Barry Eastman. Baker 
sings a duet with Babyface on the song 
"Like You Used To," which is already be- 
ing penned in as the next big smash at 
Urban AC radio. 

See Her: Sept. 4 in Orlando at Tom 
Joyner s Annual Family Reunion; Oct. 9 at 
the Bermuda Music Festival. 

Urban AC Reporters 

WOVE /Albany. GA 
OM Bill Jones 
PO Hosie Mack 

Music Choice Smooth R&B' 
Appleton. WI 
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Sirius Heart 8 Soul/Appleton. WI 
OM PO B J. Stone 

Sirius Slow JamvAppleton. WI 
OM. B Stone 
PO baya Byrd 

XM The Flow /Appleton. WI 
OM. ton Parkerson 
PO. Mara Myrick 

WKSP /Augusta, GA' 
OM. Mike Kramer 
Po MO'. Tim' OLIO Snell 
Promotions orreclor;APO'. Cher Best 

WWINBaltimare. M0' 
PO: rim Watts 
AMMO: Keim fisher 

KGXLJBaIon Rouge. LA' 
OM'. Jell p 

.I. 

e 
P DMDMVn 

. 

... 

WBHKBirmingham. AL' 
IMPS. Jay Sinn 
¡WOMBS Darryl Johnson 

WMGL/Chadeslon, SC' 
OM PO'. Terry Base 
Mo TK Jones 

MST/Charleston. SC' 
OM -. John Anthony 
P OMO. Michael ree 

WBAV/Chadode 
POMP Tern Avers 

WVALLhicage. IL' 
OM Po. Elroy Smith 
APO MO. Armando Rivera 

WZAK/Cleveland, OH' 
OMPO. Kim Johnson 
M0. Bobby Rosh 

WLXC/Columbia. SC' 
PO -. Doug Williams 

1 

Stations and their adds fisted alphabetically by market 

WWOM/Columbia. SC- 
PD Mike Lore 
MO: Lon Mack 

WAGH /Columbus. GA 
OM. Waters 
Po APO Queen Ranted. 
MO: Edward Lewrs 

WMXU /Columbus. MS 
OM' Stan Smith 
PO'. Bobby Wonder 

WRNBBaylan, OH' 
DUO J Bones 

WMXO/Detroil. MI' 
OM: ICJ Holiday 
PO. Jamillan Muhammad 
APO'. onerl Stereos 
MD'. Sheila 1,I11e 

WUKS/Pays etteville. NC' 
P0: GarrGarrett 

MO: Came Pee 

WOR/Flint, MI' 
PO'. Yvonne Daniels 

WCMG/Florence, SC 
BM'. Mat Scurry 
Po Ernie On 

WFLMJTt. Pierce, FL' 
0t : Mike James 

WOMG/Greenshoro. NC' 
POMO: AC Slane 

KMJGMouston. TX' 
OM Tom Calococu 
POND: Sam Cno¢e 

W TLCAndi ana polis. IN 
PO. Bnan Wallace 
POND Garth Adams 

WJXN /Jackson. MS' 
Po: Steve Poston 

WKXUJackson. MS' 
oMM MOm: wwBnmon 

THAAY utari 

WSOL/Jacksonville. FL' 
POND: KJ Brooks 

Mitt/Kansas City. M0' 
PD: Jerold Jackson 

KSSMKilleen, TX 
POMD Mark Raymond 
APO: Monica Reid 

I Normti' 

KNEILAalayeBe,LA' 
POALO Ann Mnnill 

KKRX/Lawlon, OK 
°MPO: Terry Monday 

AFD Torf Tone 

niAHll 
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oyMR*MSS VOL.I 

KOKYJtiBte Reek. AR' 
OM: Joe Be., ok 
Po sal: 

wail MIL s 
KJLH/LOS Angeles. CA' 
POMD. Aundme Russell 

WRBV/Macon, GA 
PDIMB. Cima Williams 

KM/Memphis. TN' 
PO: Nate Bell 
AMMO. Eileen Collier 

PO. Perna Brown 
Fl 

AFORRO: Karen Vaughn 

WJMR/Milwaukee. WI. 
Sales Manager Roger Williams 
PDND: Lauri Joas 
No 

WDLT/MObile. AL' 
PD: Slam Crumbley 
MO: Balky Barlow 

KJMG/Monroe, LA 
PO Chris Collins 

WMCZ/Moont mery. AL 
PD1MD':Di 

acune 

WOOKMashvìlle, TN' 
POMO: Derrick Corbett 

IDRRAIVN MMC, 
cor. %e 

WYBC/New Haven. CT' 
DM Wayne Schmidt 
PO'. Juan Castillo 
APO: Angela Maleraa 

WYLD/New Orleans. LA' 
OM. Carla Boomer 
PO -. M Applebeny 

WRKS/New York. NY' 
OM. John Mullen 
PO Taro Beasley 
MO: Jolie Guslines 

WKUS,Modolk. VA' 
OM PO EmMychaels 

WVKL/Nedolk, VA' 
0M: Dick Lamb 
POMO: Don London 

WCFB /Orlando. FL' 
Po', BMVe Holbrook 

WDAS/Philadelphia. PA' 
0M: Tea Mlchem 
PO: Joe Tamburo 
APDiMO: Jo Gamble 

WFXCBaleigh, NC' 
PO: Cy long 
APO Berry /tAD: 

MIS/Richmond, VA' 
OMPORAO. Kohn Gardner 

WVBERoanoke. VA' 
POMP Watt Ford 

WLVHBavannah. GA 
OM: Brad Kelly 
PORO. Gary Young 
APO. Jewel Carley 

KMJM.St. Louis. MO' 
DMPO. Chuck karts 

WHBX/Tallahassee. FL 
DM/PD: Humane Dave 
APD: Wow Damn 

éMYKF QIWpMVar 

i eQ1ArrMi¢MT 

WIMXRoledo. OH' 
PO Rocky Love 

MO. Brand! Browne 

WTUGiTuscaloesa. AL 
OM: Greg Thomas 
POND: Charles Anthony 
Brannon Director APO. Michelle Miller 

WHUR/Washinglon. DC' 
PO: Dave Dickinson 
MO: Traci laTUlle 

WMMJ/Washington. DC' 
PO: Kathy Brown 
MD: Mike Chase 

WKXS/Wilmington. NC 
PO Al Payne 
APO: La Tnanya Russ 

'Monitored Reporters 

63 Total Reporters 
POWERED 

MEDIABASE 

Frozen (1): 

45 Total Monitored 

18 Total Indicator 

Did Not Report, Playlist 
WUVA/Charlottesville, VA 
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POWERED 
MEDIABASE 

URBAN AC TOP 30 
Q. August 13, 2004 

LAST THIS 
WEEK WEEK ARTIST TITLE LABELIS) 

1 o ANITA BAKER You're My Everything (Blue Note /Virgin) 

2 0 PRINCE Call My Name (Columbia) 

4 0 ALICIA KEYS Diary (J /RMG) 

3 4 LUTHER VANDROSS Think About You (J /RMG) 

5 5 TEEN MARIE Still In Love (Cash Money /Universal) 

6 6 ALICIA KEYS If I Ain't Got You (J /RMG) 

10 o JILL SCOTT Golden (Hidden Beach /Epic) 

7 8 R. KELLY Happy People (Jive /Zomba) 

9 9 USHER Burn (Laface /Zomba) 

8 10 PATTI LABELLE New Day (Del Soul /IDJMG) 

12 Q BRIAN MCKNIGHT What We Do Here (Motown) 

11 ® KEM Love Calls (Motown /Universal) 

18 ® R. KELLY U Saved Me (Jive /Zomba) 

17 D BOYZ II MEN What You Won't Do For Love (MSM /Koch) 

14 15 AVANT Don't Take Your Love Away (Geffen) 

19 16 LUTHER VANDROSS WI BEYONCE The Closer I Get To You (J /RMG) 

15 17 MONICA U Should've Known Better (J /RMG) 

16 18 JANET JACKSON R &B Junkie (Virgin) 

22 BONEY JAMES fIBILAL Better With Time (Warner Bros.) 

13 20 JOE Priceless (Jive /Zomba) 

20 21 LASHELLGRIFFIN Free (Epic) 

23 ® FANTASIA I Believe (J /RMG) 

21 23 TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

26 WILL DOWNING Rhythm Of U & Me (GRP /VMG) 

24 25 VAN HUNT Down Here In Hell With You) (Capitol) 

28 26 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Sou/ / IDJMG) 

27 27 MARIO WINANS fIENYA & P. DIDDY I Don't Wanna Know (Bad Boy /Universal) 185 

ANGIE STONE I Wanna Thank Ya (J /RMG) 183 

29 USHER Confessions Part 2 (Laface /Zomba) 181 

TAMIA Still (Atlantic) 

TOTAL 
PLAYS 

1269 

1173 

1055 

1034 

972 

808 

699 

693 

630 

619 

607 

550 

497 

443 

388 

375 

368 

361 

359 

357 

356 

324 

286 

251 

237 

197 

25 

'Debut> 176 

.I- 
PLAYS 

TOTAL 
AUDIENCE 

loci 

WEEKS ON TOTAL STATIONS' 
CHART ADDS 

+62 139392 7 4510 

+47 120648 13 4210 

+10 113868 10 3811 

-71 134061 38 4510 

21 112048 25 4410 

-114 102527 24 4110 

+64 59520 9 3910 

-123 82233 21 1810 

79 70271 17 1210 

-118 81322 21 3910 

+48 59189 7 4210 

0 74155 79 3410 

+116 49723 8 3314 

+35 37629 5 3713 

47 41066 22 1710 

-10 33380 15 3710 

30 23536 16 2111 

-36 27562 6 2911 

+75 34756 6 2610 

116 22907 11 3010 

-39 20707 14 2310 

+43 27323 5 2010 

-13 24089 3 3110 

+10 18772 9 2210 

-27 13312 5 2511 

25 32736 2 311 

-55 15053 15 1010 

+34 26048 12 2110 

-28 21559 2 110 

+7 8773 1 1911 

45 Urban AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/1 -8/7. Bullets appear on songs gaining plays or remaining flat f rom previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

New &Active 
ANGIE STONE U Haul (J/RMG) 

Total Plays: 172, Total Stations: 20, Adds: 2 

REGINA BELLE For The Love Of You (Peak) 

Total Plays: 169, Total Stations: 19, Adds: 1 

NELLY My Place (Demy /fo'Reel /Universal) 

Total Plays: 142, Total Stations: 8, Adds: 0 

AMEL LARRIEUX For Real (Bliss life) 
Total Plays: 134, Total Stations: 7, Adds: 0 

TARRALYN RAMSEY Remedy (Casablanca /Universal) 

Total Plays: 121, Total Stations: 16, Adds: 1 

STEPHANIE MILLS Healing Time (JM /Lightyear/ 

Total Plays: 120, Total Stations: 10, Adds: 2 

JEFF MAJORS Pray (Music One) 

Total Plays: 116, Total Stations: 8, Adds: 0 

GEORGE BENSON Irreplaceable (GRP /VMG/ 

Total Plays: 115, Total Stations: 16, Adds: 0 

INCOGNITO True To Myself (Nerada) 

Total Plays: 114, Total Stations: 15, Adds: 1 

ST. GEORGE Let's Get Together (Unity) 

Total Plays: 48, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
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ARTIST TITLE LABEL/S) ADDS 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 13 

R. KELLY U Saved Me (Jive /Zomba/ 4 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) 3 

ANGIE STONE U Haul (J /RMGI 2 

STEPHANIE MILLS Healing Time (JM /Lightyear) 2 

JAMES LEE Betta Man (Universal) 2 

Most 
Increased Plays 
ARTIST TITLE LABELISI 

TOTAL 

PLAY 
INCREASE 

R. KELLY U Saved Me (Jive /Zomba) +116 

ANGIE STONE U Haul ( J/RMG) +89 

BONEY JAMES fIBILAL Better With Time (Warner Bros) +75 

ANGIE STONE Brotha (J) +71 

JILL SCOTT Golden (Hidden Beach /Epic) +64 

TARRALYN RAMSEY Remedy (Casablanca /Universal) +64 

ANITA BAKER You're My Everything (BlueNotelVirgin) +62 

BRIAN MCKNIGHT What We Do Here (Motown) +48 

PRINCE Call My Name (Columbia) +47 

FANTASIA I Believe (J /RMG) +43 

Most 
Played Recurrents 
ARTIST TITLE LABEL'S 

TOTAL 

PLAYS 

SMOKIE NORFUL I Need You Now (EMI Gospel) 319 

MUSIO Whoknows (Del Soul /IDJMGI 275 

OUTKAST The Way You Move (Laface /Zombal 271 

BEYONCE' Me, Myself And I (Columbia) 271 

KINDRED Far Away (Epic) 240 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 234 

ALICIA KEYS You Don't Know My Name (JIRMG) 205 

LUTHER VANDROSS Dance With My Father (J /RMG) 201 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMG) 199 

RUBEN STUDDARO Sorry 2004 (JIRMG) 195 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Thank You, Radio! Applauding 65 Years of Community Service 
The name, March of Dimes, was originated by Eddie Cantor on his radio show in 1937 
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CREATIVE ARTISTS AGENCY 
salutes our client 

Tim McGraw 

Congratulations on your first ten years of 

extraordinary achievement...the best is yet to come 

"We like it...We love it" 

CREATIVE ARTISTS AGENCY 
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Ten Years Of Tim McGraw 
Continued from Page 1 

the way for its blockbuster succes- 

sor, "Don't Take the Girl." Since then 
McGraw's been virtually unstoppa- 
ble. 

All told, McGraw has released 35 

songs as singles. Thirty have 
reached the top 10, 29 have made it 
to the top five, and 21 have gone all 
the way to No. 1, including his cur- 
rent chart- topper, "Live Like You 

Were Dying." To put it another way, 

every single he has released since 

"Indian Outlaw" has hit the top 10, 

and only one failed to make it to the 

top 5. This week R &R celebrates this 
remarkable success with a series of 
articles on the superstar. We begin 
with an interview with McGraw, 
who gives us his recollections of 
those early days. 

R &R: Let's start at the beginning, 

which, for the purposes of this piece, is 

your getting a record deal. What's your 
recollection of how that came about? 

TM: Tug [McGraw, Tim's father 
and a former Phillies pitcher] was in 
a limo with Bruce Wendell, a huge 
Phillies fan who was, I believe, at 
Capitol at the time. Tug gave him a 

demo tape I had cut and asked him 
if he could get it to someone in 
Nashville. Bruce said he'd pass it on 
to Mike Borchetta. 

For weeks after that I called and 
called Mike, but he never called me 

back. One day I went down to his 

office. I heard him tell his sec- 

retary to tell me that he wasn't 
in, so I just went into his of- 
fice and gave him my 
tape. He said he'd lis- 
ten to it later. I said I wanted 
him to hear it right then, 

and I'd stay there un- 
til he did. He lis- 
tened to it and 
looked up at me 

and said, "I don't 
know if you can 

sing, but I think 
you're a fucking 
star. You'll have a 

record deal on 
Curb by the end 

of the day." He 
called me later 
and said I had a 

deal. 

R &R What were 

you thinking when it 
sunk in that you had 

a major -label deal? 

TM: You don't believe it 
until it actually happens. Part of you 
doesn't, the other part lets you be- 

lieve. I've always tried to think pos- 
itively. If somebody cracked the 
door, I stood there and held that 
crack. I'm probably a subconscious 
goal- setter. More than anything, I'm 
a competitor. I like to be in the game. 
And when I am in the game, I don't 
like to be in the background. When 
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I'm not in the game, I love to 

be in the background. 
R &R: Have most of 

your early dreams come 

trae? 

TM:Oh, way past. I got 
into this wanting to 

be as big as I could. 
Everybody wants 
to be Elvis, but in 
the back of your 
mind you think, 
"If I could just 
make a living." I 

have landed 
somewhere in 
between. 

R &R Prior 

to recording 
your first record, 

you had done 

r' some showcases 

around town, 
but the only person 

who was Peen remote- 

ly interested in you 
was Byron Gallimore. 

The two of you set up a showcase for 
James Stroud to try to get him on board 

as co-producer with Byron. How did 
that go? 

TM: It was awful. The sound was 

just terrible, and James wasn't inter- 
ested. Byron begged and begged 
and be; ed and prodded to get him 
to agree to produce, but he wasn't 
interested. We needed him, because 

NOT A MOMENT TOO SOON Tim McGraw first met future wife Faith Hill at the New Faces show they both 
performed at during the 1994 Country Rodio Seminar. 

"Everybody wants to be Elvis, but in the back 

of your mind you think, `If I could just make a 

living.' I have landed somewhere in between." 

the label said they'd only do a 

record with me if James was in- 
volved, and he wouldn't do it. Fi- 

nally, though, he came around. But 
the first album didn't do anything. 
"Welcome to the Club" made a lit- 
tle bit of noise, but that was about 
it. I truly thought the label was go- 

ing to drop me because nothing 
worked. 

R &R: How did the tepid reception 

for that album change your approach to 

the next one? 

TM: I had the thought that I 

wasn't going to be able to go in the 

studio and approach it like any 
other artist might. I didn't want to 
be the type who just goes in and 
puts his voice on a record that a 

producer made, and that's what I 
thought we'd done on the first al- 
bum. I'd never been in the studio 
before, except for doing a demo, 
so it was a learning process on the 
first record. 

I vividly remember sitting in my 
apartment and deciding that, with 
my second chance, I really had to 

stand up, come in and grab the bull 
by the horns. I had to do it the way 
I thought it needed to be done, how 
it needed to work for my voice. I 

had to pick my songs, fight for my 
songs. And "Indian Outlaw" was 
one I had to cut. 

R&R: Was this the beginning of your 
becoming intimately involved in song 

selection? 

TM: I found the songs and held 
them all close to my chest, wouldn't 
let anybody hear them. Even my 
manager at the time was mad, be- 

cause I wouldn't let him hear the 
songs. We actually had a falling -out 
the day I went to the studio. He fi- 
nally yelled at me enough that I 
agreed to play him the songs we 
were going to cut that day. He said 
I didn't have any hits and that I 

should have let him hear the songs 
before. I yelled a few obscenities, left 
the office and cut my record. And it 
worked. 

I had decided that if I was going 
to fail, it would be on my terms. I 
was going to fail by really getting 
involved in making the record in- 
stead of being bewildered, sitting 
back and not knowing what was 
going on. 

R &R What's the real story with "In- 
dian Outlaw "? 

TM: I'd had "Indian Outlaw" 
since about my first month in town. 
I wanted to cut it for the first album, 

but nobody liked it. No one would 
let me cut it for the first album. 

R &R: Did Byron like "Indian Out- 
law"? 

TM: I think so, but I don't know 
if he was crazy about it. I know no- 
body wanted me to cut it. Nobody 
wanted it to be the first single from 
the second album either. 

R &R: How did you finally get it re- 

leased? 

TM: I think they couldn't deny it 
after we cut it. It had a completely 
different sound from anything that 
was out at the time. That scared the 

hell out of everybody, but it in- 
trigued everybody too. I stuck to my 
guns, saying it had to be the single. 
They didn't want Not a Moment Too 

Soon to be the album title either. They 
wanted it to be Don't Take the Girl. So, 

all across the board, I made up my 
mind to be hardheaded. And it was 

tough for me. I'm not a mean guy, 
so it was tough to flip that switch. 
But I think I've kept it on ever since 
that night in my apartment. It's the 
only way I'm going to get what I 

want out of life and what I want out 
of my career. 

R &R When did you realize that the 

album had the potential to be successfid? 

TM: I thought it was good when 
we finished it. When "Indian Out- 
law" first came out and I saw the 
response to it, that was magical. It 
actually spoiled me for the rest of my 
career, because I look to that every 
time I release a song. I want that 
same kind of magic to happen, and 
I'm kind of disappointed if it 
doesn't. 

R &R: In late 1993 Curb hosted your 
first radio showcase, in Las Vegas. What 
do you remember about that night? 

TM: I was scared to death. I re- 

member a couple of the PDs really 
not getting it at all, getting up and 
leaving in the middle. That really 
shook me. But I also remember that 
we cut loose and had a good time. I 
always felt that I could win more 
people over if they saw me live and 
then heard the record rather than just 
hearing the record. 

R &R: Were you concerned after that 

showcase, or did you feel good? 

TM: I was always concerned, but I 
felt good. I felt that was the best 
thing I could do, play a live show- 
case for those people. I thought it 
would have a lot do with them lik- 
ing the record or not liking the 
record. 

Continued on Page 38 
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R &R I'm not sure a lot of guys un- 
derstood what you were all about at that 
Las Vegas showcase, but they sure did 
at the CRS New Faces Show in 1994. 

TM: That was the first night of 
my career. 

R &R: Was it as magical for you as 
it eons for everybody else? 

TM: Yeah. I felt it that night. You 
know, I almost didn't do "Indian 
Outlaw," because I couldn't get the 
band to play it like I wanted it. [Ed- 

itor's note: Back then New Faces art- 
ists were only allowed to do two songs, 
with a house band.] Nobody was 
really interested - you know how 
it is when you're the new guy out 
there. We couldn't get the sound 
right on either one of the songs. In 
fact, I almost got conveniently sick 
that night and didn't perform at all. 
Thank God I didn't. 

R &R: Worn! You call that the first 
night of your career, and it almost 
didn't happen. 

TM: It was really the first night 
of my life. I met Faith for the first 
time that night, backstage. There 
were a couple of other artists back 
there, and we took a picture. I don't 
have that picture; I sure wish I did. 
I know I've got that god -awful red 
jacket on. 

R &R: Did you talk to Faith at that 
CRS? 

TM: I don't think we said much 
at all. Of course, from the first time 
I saw her face in a picture, I was in 

love with her. It was a picture of her 
hip. You could barely see her face, 
and her feet were hanging over the 
side. I thought, "That's the girl for 
me." 

R &R: What's your opinion of radio 

these days? 

TM: That's our medium. Period. 
And we are radio's medium. They 
live through us, and we live through 

them. It's always been a great rela- 
tionship. 

R &R: Inevitably, though, as your 
career takes off, you spend less time 
with radio. 

TM: There was a point in my ca- 
reer when I had hot new records, 
didn't have a family and didn't 
have a business to tend to. I didn't 
worry about the things you have to 
worry about when you become a 
corporation, and I had more time 
for that stuff. You try to juggle it the 
best way you possibly can, and I'm 

"When `Indian 

Outlaw' first came 

out and I saw the 

response to it, that 

was magical. It 

actually spoiled me 

for the rest of my 

career, because 

look to that every 

time I release a 

song." 

happy to do radio stuff as time al- 
lows. 

R &R: Let's get back to the music, be- 

cause you're regarded as having a great 
ear for songs. Where did that come 

from? 
TM: I don't know. I love the stuff 

I pick, stuff that isn't necessarily 

among the top songs going around. 
I find a lot of older songs and have 
given a lot of writers their first cuts. 
I'm not as comfortable picking 
songs for other people. I just know 
my voice well enough to know 
what I can do well. I've passed on 
songs that were hits, knowing they 
were hits. But I didn't think I would 
be able to handle them well. 

I'm a fan, and I love good songs. 
I just apply what I would like to 
hear on the radio to picking songs. 
I like being a little left of center. I 

like a little bit of quirkiness, an edge 
or some heaviness. I just want to 
cut stuff that I like and that I want 
to hear. Sooner or later my tastes 
and the tastes of everybody who 
buys records won't match up, but 
as long as they do, I'll keep doing 
what I'm doing. 

R &R: The new CD will be in stores 
Aug. 24. What can we expect? 

TM: I can't wait to get it out. I 

probably say this each time, but it's 
better than the last one. We found 
some great songs, and it's the sec- 
ond one I've done with my band. I 

love the sound of the last album 
and the soul it had. We went back 
up to Lyric Studio in New York, 
took a couple of weeks and just 
camped out. I didn't step outside 
for two weeks. There was snow ev- 
erywhere, we had fires going in the 
fireplaces, and we stayed up until 
three or four in the morning cutting 
records. 

It sounds much better because 
we weren't scared. Everybody was 
confident. We were all scared the 
first time, because it was the first 
time my band and I went in the stu- 
dio together. That album's success 
took us to a whole new level this 
time because of the confidence, be- 
cause of the excitement and be- 
cause of the great songs that we 
had. It made all the difference in the 
world. 

This time we were giddy abou 

A HIT, NO ERRORS Then -Curb promotion executive Mike Borchetta signed Tim McGraw to the label. Pictured 
here (l -r) are songwriter- producer Fred Kelly, Tug McGraw, Tim McGraw and Borchetta. 

CURB RECORDS HO ï NEW STAR 

LET'S GO TO VEGAS Tim McGraw and his band are pictured here 

before a 1993 showcase Curb held for radio in Las Vegas. 

getting up there and recording. We 
spent six to eight weeks in a ware- 
house rehearsing these songs, turn- 
ing them inside out and learning 
them inside and out. We spent a lot 
of time with these songs before we 
ever went into the studio to record 
them. 

I think people can listen to this 
record and jump in and go down- 
stream with it. There are funny 
things, serious things, sarcastic 
things and a lot of things that ev- 
erybody can relate to. It paints a 

picture of life - not anyone's life 
in particular, just a snapshot of life. 

And not just in the lyrics, but in the 
way the guys played it, in the way 
it's mixed and in the sounds that 
are on it. It has a real connecting 
kind of feel to it. 

R &R: I want to talk about a couple 
of songs on it, starting with "Blank 

Sheet of Paper." 

TM: That's one of my favorite 
songs. I love the point of view it 
was written from - you can put so 
many different meanings into what 
the song is about. The Warren 
Brothers wrote it [with Don Schlitz]. 
Their dad died not long ago, and 
they played me the song, which 
had been his favorite of theirs. Faith 
and I were floored, and I ended up 
cutting it. 

R &R Faith sings on it too. 

TM: Yeah, and Brett Warren. 
Faith was going to sing on one 
song for this album, and this 
seemed like the perfect one. With 
the simplicity of it and the sparse- 
ness of the arrangement, I thought 
the honesty of her voice would re- 
ally stand out. And I love our voic- 
es when they mix together. There's 
something really magical that hap- 

"I just apply what I 

would like to hear on 

the radio to picking 

songs. I like being a 

little left of center. I 

like a little bit of 

quirkiness, an edge 

or some heaviness." 

pens with our voices when we 
sing together. 

R &R: I'm curious about one other 
song. Here you are, with a beautiful 
wife, three healthy kids, more money 
than you probably ever thought you'd 
have, and yet the CD has a cut called 

"Kill Myself" What's that all about? 
TM: That's probably my favorite 

record that I've ever made. It's my 
favorite -sounding record, and I love 
the song. It's about a guy wanting 
to get his life back. Things in his life 
have taken over, and he's got to get 
rid of the life that he's created and 
get his old life back. He's got to get 
rid of his demons to have his old 
life back. I love what it says and the 
depth of it - the angst, the inner 
turmoil of what the guy's going 
through. And I love it sonically too. 

R &R: As if you're not busy enough, 

Continued on Page 40 
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you've now added the movie business 
to your schedule. You have two movies 

coming out this fall - Black Cloud, 
written and directed by Rick Schroder, 

and Friday Night Lights, co-starring 
Billy Bob Thornton. What do you like 
about acting? 

TM: I liked the actual art of it. 
Getting into a scene with some- 
body and developing dialogue 
with the director was a lot of the 
fun. Right before you shoot a scene 
the script will say one thing, but 
you get into this real -life situation 
where you're reacting to the other 

"Thank God for 

Faith. She's the best 

multitasker of 

anybody I've ever 

seen. She organizes 

everything and really 

makes my life easy." 

actors and carrying on conversa- 
tions. It starts going different plac- 
es. You sit down and talk that 
through and, in the end, come up 
with some version of the scene. 

R &R What didn't you like about 
the experience? 

TM: It's hard for me to sit still for 
very long, and in the movie indus- 
try the biggest thing is the boredom 
of sitting around. I get bored so 
easy. The hardest part was sitting 
around, waiting. You would be 
there for two days sometimes and 
not shoot a scene. 

R &R: Black Cloud is due in Sep- 

tember. What's your role? 

TM: Rick asked me to play the 

part of a sheriff. It's a real small part, 
but Rick is such a great guy, and I 

knew I could learn. Icould go in and 
watch and learn the process and 
pick his brain. That was great for me. 
I could not have stepped into the 
movie with Billy Bob Thornton and 
performed at the level I needed to if 
I hadn't done the movie with Rick 
first. 

R &R: Friday Night Lights is set for 
an Oct. 15 release. What's it about? 

TM: It's based on a true story and 
best -selling book that Sports Illustrat- 
ed said is one of the best sports books 
ever written. I play an alcoholic and 
abusive father who is kind of lost. I 

used to be a big football star in my 
time, and my son isn't living up to 
my expectations. I take out my prob- 
lems, and my visions of glory that 
never happened, on him. I saw it a 
couple weeks ago. I thought I did all 
right, but the movie blew me away, 
how good it is. 

R &R You had a big run in the spring 
with the Out Loud Tour, and you've just 
cranked up the fall tour. Have you had 

the whole family on the road? 

TM: Faith and the girls come out. 
The kids have their bicycles, and we 
lay out a carpet in front of the bus. 
They're gonna think they grew up 
in a trailer park. It gets harder and 
harder to entertain them as they get 
older. They now have their own 
trailer for their toys. They'll be wan- 
tin' their own bus pretty soon, I'm 
sure. 

But they don't know any other 
way. They're pretty adept at travel- 
ing. And we have a good system. 
Thank God for Faith. She's the best 
multitasker of anybody I've ever 
seen. She organizes everything and 
really makes my life easy. 

R &R: Do you love the road? 

TM: Touring is my favorite thing 
to do. And this is the coolest stage 
design I have ever been involved 
with. There is a fine art to it. You 
don't want it to be silly and over the 
top, but you want it to have some 
cool stuff. Having Big & Rich and 
The Warren Brothers, who are my 
best friends, out there is great. 

PROFESSOR McGRAW A nattily dressed Tim McGraw is pictured here 

at a platinum party for Not a Moment Too Soon. 

ALL I WANT IS A CROWD Here's o sight Tim McGraw likely hasn't seen in o while - a sparse crowd at a 

1994 performance. 

R &R How did you decide on Big & 
Rich? 

TM: I was looking for something 
different. John and Martina McBride 
were over at our house having din- 
ner one night, and he said, "I want 
to play you something." These guys 
Big & Rich were friends of his - 
they didn't even have a single out 
yet. He put it in, and it blew me 
away. Three songs into it, I was call- 
ing [manager] Scott [Siman] trying 
to track them down and put them 
on the tour. And now I look like a 

genius. But it was John McBride 
who was the real genius. 

R &R: You lost your father, Tug 
McGraw, in January. He wrote a book 

about his life before he died. Did you get 
to read it before it was published? Did 
you make any suggestions? 

TM: No. I did see a manuscript 
before it was published, but I want- 
ed that to be his project. I didn't 
want to be in the middle. I wanted 
to help when I could and do what I 
could, but it was his story to tell. We 
had 18 years that we weren't togeth- 
erand then had great years after that 
when we were together. 

R &R: Anything in the book surprise 
you? 

TM: There were probably a few 
things. I thought it was well done, 
well written. Certainly, to me, it was 
purging to read it. In a lot of ways it 
was probably tougher than I 

thought. It was very personal, and 
it was a very life -affirming time for 
me more than anything, the whole 
eight months from finding out he 
had cancer to the end. 

R &R: That had to make the song 

"Live Like You Were Dying" even more 

poignant. At what point in the whole 

process of not only making the CD, but 
of Tug's illness, did this song come to 

you? 

TM: Missy Gallimore brought 
this to me last November. Faith and 
I were getting ready to go out, and I 

put the song in the player as I was 
getting in the shower. While I was 

in the shower I had her replay it 
three times. When I got out of the 
shower I told her it was gonna be the 
first single off this album. Personal- 
ly, it meant a lot to me, but other 
than that, I felt that everybody could 
relate to it. Look at the things going 
on in the world and in our country, 
people in middle America strug- 
gling to make ends meet. ht's an af- 
firmation of life that inspires you 
and gives you hope and gives you a 
reason to go out and do things. 

R &R: Ten years after "Indian Out- 
law," after selling over 23 million al- 

bums and countless tickets, what are 

some of your favorite memories? 

TM: We had a lot of club shows 
booked for $2,500 or $3,000 a night 
when "Indian Outlaw" broke. I 

didn't want to drop any of the club 
dates, because I always thought I 

would have to come back and play 
there. I didn't want to piss anybody 
off. So I played every dub date I was 
supposed to play. We would be in 
these 800 -seat clubs with lines a mile 
long and tailgate parties, and they'd 
set up big -screen TVs in the parking 
lots. We'd end up with 5,000 people 
at some of these shows, most of 
them watching from outside. 

I remember playing "Don't Take 
the Girl" in this club in Houston. 
They had the screens in the parking 
lot, and people were everywhere. 
The whole crowd was singing 
along. I took a step back and looked 
at one of the guys and said, "You 
know, this might work." That was a 
big one. Of course, there's the CRS 
where I met Faith. And the whole 
Spontaneous Combustion Tour. 

R &R Do you have any disappoint- 
ments? 

TM: Well, sure. There are always 
things you could have done better, 
people you could have treated dif- 
ferently in certain situations. 

R &R: What's your next goal musi- 

cally? 

TM: I want to get better, that's all. 
I want to make better records and 

"You realize that the 

songs are bigger 

than you, and that's 

the way you always 

have to think." 

convey my message better. The bet- 
ter you get, the more honestly you 
perform. That's the button every- 
body says you can't put your finger 
on. How can someone who's a great 
singer and good -looking not be suc- 
cessful? Why is someone who isn't 
a very good singer a big star? The 
bottom line, what really connects 
with people and makes it happen, 
is that they believe the person when 
they're singing. 

R &R: Where does music fit in your 
life? 

TM: It's my favorite thing besides 
my family. I have always loved mu- 
sic, and I think it's probably the big- 
gest gift God has ever given people. 
From the earliest times, music has 
crossed boundaries and borders. 

R &R: "Live Like You Were Dying" 
has spent almost two months at No. 1. 

I'm sure you're hearing stories from fans 
about how it has affected their lives. Do 

you continue to be astonished at the 

amazing impact a four -minute song can 

have on people's lives? 

TM: You just feel lucky that 
you're able to find a song and record 
it. You realize that the songs are big- 
ger than you, and that's the way you 
always have to think. If you think 
you're bigger than the song, you're 
gonna get your butt whupped soon- 
er or later. 
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CURB RECORDS 
CONGRATULATES 

IM MCGRAW 
on 10 YEARS AND 

30 MILLION ALBUMS 
AND SINGLES (SOuNoScAN) 

ALBUMS 

;f 

tim mcgraw 

21 R &R #1 SINGLES 
DON'T TAKE T I E GIL 

NOT A MOMENT TOO SOON 

I LIKE IT I LOVE IT 

CAN'T BE READ' GONE 

SHE NEVER LETS IT 
GO TO HER HEART 

IT'S YIIJR LOVE 

EVERYWHERE 

JUST TO SEE YOU SMILE 

ONE OF THESE DAYS 

WHERE THE GREEN GSASS 6RO'NS 

PLEASE REMEMIBER ME 

SOMETHING LKE THAT 

MY BEST FRIEND 

MY NEXT THIRTY YEARS 

GROWN MEN BUT CRY 

ANGRY ILL TFE TINE 

THE COWBO`' IN ME 

SHE'S MY KINI OF R4IN 

REAL GOOD MAN 

WATCH THE WIND BLOW BY 

LIVE LIKE YOU WEIL DYING 

CUf?B. 
curb. rom 

TIM McGRAW 

NOT A MOMENT TOO SOON 

ALL I WANT 

EVERYWHERE 

A PLACE IN THE SUN 

SET THIS CIRCUS DOWN 

GREATEST HITS 

TIM McGRAW and the 

DANCEHALL DOCTORS 

LIVE LIKE YOU WERE DYING 

20 #1 SINGLES 

ON BILLBOARD'S 

"HOT COUNTRY SINGLES 

& TRACKS" 

33 TOP TEN SINGLES 

ON BILLBOARD'S 

"HOT COUNTRY SINGLES 

& TRACKS" 

6 #1 ALBUMS 

ON BILLBOARD'S 

"TOP COUNTRY ALBUMS" 

2 #1 ALBUMS 

ON BILLBOARD'S POP 

"TOP 200 ALBUMS" 
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Slow Burn 
Tim McGraw's not -so- overnight success 

Country fans likely have vivid recollections of Tim 
McGraw's almost instantaneous rush to superstardom, 
but they probably aren't aware that "Indian Outlaw" 
wasn't his first single. R &R has collected the remem- 
brances of many industry veterans involved in the ear- 
liest part of McGraw's career, prior to the Not a Mo- 
ment Too Soon album. 

Mike Borchetta 
Former Curb Records 

Executive 

I was running the Curb office in 
Nashville and was in my office on a 

Monday making phone calls when 
I got a call from a friend of mine in 

California named Bruce Lundvall. 
Bruce worked for Alan 
Freed in the '50s and '60s. 

We became friends, and 
then he went to work at 
Capitol in the rock divi- 
sion. (He is currently CEO 
of Blue Note Records). He 
says, "Listen, I've got an 
artist you gotta hear." At 
the time we had, like, 18 

artists, so I said, "Bruce, 
we don't need anybody. 
What do you got ?" 

Bruce knows I love baseball, and 
when he was young he was a bat- 
boy for the Phillies. He's a big Phil - 
lies fan to this day. Even when he 
was a big wheel at Capitol he would 
go back to Philadelphia and be a 

batboy just for fun as an adult. He 
said he was at a roast for Mike 
Schmidt where he ran into Tug 
McGraw. Tug played Bruce a tape of 
Tim in his car at this roast. Bruce said 
he thought it was OK, but, not 
knowing country music, he'd give 
it to a guy he knew in Nashville. 
Then he calls me with this story. 

Because of my love for baseball, I 

thought I'd be courteous and listen 
to the tape. A few days later the kid 
walked into the lobby, right by the 
receptionist and right into my office. 

He had this hat on that was about 
two sizes too wide. He put his hand 
out and said, "I'm Tim McGraw." I 

said, "I'm on the phone." I'm sur- 
prised he didn't deck me. I was 

rude, but I didn't mean 
to be; it just came out that 
way. 

I finished the call, and 
he said he had a tape for 
me. I told him to leave it 
and I'd listen to it later. 

He said, "Can you listen 
to it now ?" I'm thinking, 
"OK, here we go. I have 
to listen to this song and 
tell this kid how horrible 

he is." I put the tape in, and, I swear, 
halfway through his first 
song, I turned to him and 
said, "You're a fucking 
star. You got a contract. 
We're signing you." He 
looked dumbfounded 
and asked what that 
meant. I said, "As of this 
minute, you're a Curb art- 
ist." He said, "That fast ?" 

I said, "Yeah, that fast. 
You've got a deal." 

I called Dick Whitehouse, who 
was President of the company, in 
Los Angeles and told him I had 
signed another artist. He told me we 

Mike B orchetta 

COUNTRY 

On Tim's first record 

he wasn't able to 

express himself as 

an artist. He was 

being told how he 

was supposed to be 

not only by Byron 

Gallimore and me, 

but by the record 

label and everybody 

around him." 

James Stroud 

had too many artists and said, "He's 
not one of these damn hat acts, is 

he ?" I said, "As a matter of fact, he 
is." He reluctantly let me send him 

the tape. He called back 
and said we'd give it a 

shot, but if it didn't work, 
my neck was on the line. 

Mike Curb 
President, Curb 

Records 
I got a copy of a cassette 

from Mike Borchetta, who 
worked in our Nashville 
office doing promotion. 

He'd gotten it from Tug, and Mike 
was a big baseball fan. I didn't know 
if Mike had heard it or not; he just 
asked me what I thought. At the time 
all of our artists were people like Lyle 

Lovett, Hal Ketchum, Wynonna and 
Sawyer Brown. We didn't have what 
they called at the time "a hat act." I 

talked to Dick Whitehouse about it, 

and we decided we wanted to record 
Tim. 

We brought in Doug Johnson to do 
the first single, "What Room Was the 
Holiday hi," which didn't hit. Then 
Byron Gallimore got involved, and 
we released two or three more sides 
from the album they did. None of 
them were big hits. 

Byron Gallimore 
Producer 

I cut a project with a guy named 
Gerald Boyd, whose brother, Bobby 
Boyd, worked at BMG. Bobby men- 
tioned to Tim that he really liked the 
things I'd done for Gerald. I went to 
see Tim at Diamond in the Rough, 
and I thought he was awesome. He 
says he had an on night. I never 

Mike 

FUN ADDICTS Tim McGraw and his band perform an acoustic set dur- 
ing a 1994 fan club picnic. Producer Byron Gallimore (second from 1, 

top row) looks on. 

Curb 

The Best Ears 
In The Business 
Finding songs is Tim McGraw's 
strong suit 
Innate talent and the willingness to work very hard are hall- 
marks of any artist at Tim McGraw's level, but those who 
know him well say a keen song sense sets McGraw apart. 

"On Not a Moment Too Soon is when Tim took a little more control 
over what he cut: says Tim McFadden, who, in addition to promoting 
early McGraw records, later worked for his management company. 
"After that he took a lot of control. And now he's pretty much known as 
one of the best song guys in the business. You never know what he's 
going to do. 

"I had publishers and writers call me all the time and say, 'I know 
Tim is cutting. What is he looking for?' I'd say, 'How do I know? Listen 
to his last four albums and tell me what he's looking for. He doesn't 
know what he's looking for. He looks for a song that knocks him down 
that he hasn't sung before. Give me one of those." 

Producer Byron Gallimore has seen McGraw's affinity for great 
songs up close. "There's nothing more frustrating for a producer than to 

take songs in that you really like and have the artist not get them," he 

says. "A lot of times there's a good reason for that, because it's just not 
what the artist is about. But that rarely happens with Tim. 

"Maybe part of that is because Missy and I have a really good 

understanding of what Tim will and won't do. And I think the songwriting 
community understands Tim. He may not be cutting, and they'll call 

with a particular song. There have been a couple songs that he passed 
on that became hits, but both times I remember him saying, 'I've 
already done this, and I can't do it again.'" 

A Gigantic Effort 
Curb executive Phil Gemhard cites McGraw's willingness to take 

risks. "He makes a gigantic effort to grow and take chances on every 
album so you don't keep buying the same record," he says. "You'll see 
it on the new record, where he takes another giant step. That takes 
courage. He's not the most gifted singer, but he's tumed into one of the 

best stylists around. You hear a Tim McGraw record, and you know 

exactly who he is. 

"Sometimes it's a very difficult process for him. It took him forever to 

be able to sing to the track on 'It's Your Love.' And then he'll go in and 

sing a 'Please Remember Me' in one take. He just won't settle. The 
man's richer than God, and you wonder what drives him. But ever 

since I've known him, he has shown courage." 

For a promotion executive, a diverse range of songs from one artist 

could be a challenge, but it's one that Curb's Carson James embrac- 
es. "First of all, you have total conviction about him as an artist," he 

says. "You trust his song sense, you trust his production sense, and 
you trust how he feels the public will receive his music. 

'Who else could do a song like 'Red Rag Top'? You have to have 

stature to do that. And then he follows with 'She's My Kind of Rain,' a 

more mainstream love ballad, and his voice is just amazing. After that 
it's 'Real Good Man,' Southem rock and sex oozing from the speakers. 
And then 'Watch the Wind Blow By,' which almost has a Motown, 

Commodores flavor. He adapts so well, yet he's country through and 
through." 

Making A Statement 
Music has always been McGraw's strength, according to manager 

Scott Siman. "l've always felt that Garth Brooks was the quintessential 
marketing artist," he says. "And I feel like Tim is the musical leader, 

constantly trying to make a statement with the music and be forward 
thinking in the same way Garth was with marketing. 

Continued on Page 46 

dreamed I'd get to produce him. A 

week later we went to eat, and the 
connection was there. 

Tim is one of those guys who, if 
you believe in him, he'll take a 

chance on you. He must have seen 
how much I really wanted to do it. 

He was good to give me a shot. Be- 

cause I was a new producer, Curb 
wasn't going to let me do it. James 
Stroud had heard some projects of 

mine and was sweet to co-produce 
Tun with me. 

The first album had some good 
songs that worked to make people 
aware of Tim. We were well on the 
road, and then there was the normal 
growth with more time in the studio 
for the second album. And he'd got- 
ten better. The biggest single differ- 
ence was "Indian Outlaw." 

Continued on Page 46 
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Congratulations on 10 Years of Success! 

Your Friends at Clear Channel Entertainment 
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Tim"- 

You're molt deserving of great success! 

ere incredibly proud of you and your accomplishments 

Thank you for being such a wonderful friend.. 

Cheers to many, many more successful years to come! 

J?JU' r r J 

Mi e d Martha Borchetta 

Your Friends at Borchetta Shafer Music 

and Lofton Creek Music 
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Uncommon Commitment 
Tim McGraw champions "Outlaw" despite criticism 

One of the amazing aspects of the success of "Indian 
Outlaw" is that Tim McGraw wanted to record the song 
on his self -titled debut album but was talked out of it. 
His live performances of the song at Fan Fair in 1993 
and CRS in 1994 pushed it, and his career, over the top. 

Mike Curb 
President, Curb Records 
At Fan Fair in 1993, when they 

still held it at the fairgrounds, Boy 

Howdy was supposed to appear at 
our show, but their drummer got 
run over. So we put Tim on, and he 
did three or four songs. The last one 
was "Indian Outlaw." 

I asked Tim why he didn't do "In- 
dian Outlaw" on the album, and he 
said they wouldn't let him. I said, 
"Who wouldn't let you ?" He named 
some people at the label and the pro- 
ducers. I said, "Well, you can cer- 
tainly do it on your next album." I 

don't think we realized until that 
moment how big a star he could be. 

He is a natural in front of a crowd. I 

remember thinking, "Wait a minute. 
This is a country artist, but he can 
perform like a rock star." 

Every time an artist really emerg- 
es, it's because everybody gets on 
the same wavelength. Sometimes it 
occurs the day you hear the first sin- 
gle, like with LeAnn Rimes. With 
Tim, we didn't realize how great he 
was until we saw him live. And I 

have never, in the history of our 
company, seen an artist grow the 
way he's grown. I'm glad it hap- 
pened at Curb Records. 

Mike Borchetta 
Former Curb Records 

Executive 

The West Coast people from Curb 
moved to Nashville, and the first 
thing they wanted to do was get rid 

"We didn't realize 

how great Tim was 

until we saw him 

live. And I have 

never, in the history 

of our company, seen 

an artist grow the 

way he's grown. I'm 

glad it happened at 

Curb Records. 

Mike Curb 

of Tim, because they didn't think he 
would hit. We were in Philadelphia, 
doing a show for WXTU. Tim was 
opening for Sawyer Brown, and, of 
course, Tug was there. There must 
have been 10,000 people there. Tim 
gets up and does "Indian Outlaw," 
and the response is absolutely in- 
credible. I took pictures of the audi- 
ence and brought them back to 
show everyone in Nashville: "Look 
at this! This kid's a star!" He's since 
developed into the star that I knew 
he was the minute I signed him. 

Phil Gernhard 
Curb Executive 

Tim was on the roster, but he had 
been signed by the head of promo- 
tion, Mike Borchetta, who was try- 
ing to get close to Tug McGraw be- 
cause he collected baseball cards. I 

had seen Tun before; he was kind of 
a heavyset kid with this great big 
hat. I didn't have a favorable impres- 
sion of him. I got here in January, 
and in March they introduced me to 
the ritual of CRS. At that time labels 
were allowed to present two acts, 
and ours were Rick Vncent, whom 
everybody was really high on, and 
Tim McGraw. 

Vincent was horrible. I said, 
"Didn't anybody see this act before 
they put it on the stage ?" And then 
I said exactly this, "Great, 
now all we have is the fat 
kid with the big hat." I 

was embarrassed. The 
curtain opened, and there 
was no fat kid. He was 
slim as could be, and my 
first impression was of 
watching a baby tiger. 

The next day I called 
James Stroud, Byron Gal - 
limore and Tim's manager at the 
time into the conference mom and 
said, "Look, he was a political sign- 
ing, but this game now changes. 
We're going to put everything we've 
got, especially video, behind him. 
No budget restraints." 

The whole album came together. 
The song selection was good. Stroud 
worked the rhythm tracks, and By- 
ron is great at working with vocal- 
ists because he was a vocalist him- 
self. He solved a lot of the problems 
Tim had on the first album. To ev- 
erybody's surprise, all of a sudden 
there was this great album. 

We took our budget from $20,000 
fora video to $100,000. I got the bud- 
get in, and it was $80,000. I called the 
producer and said, "I'm going to 

"Everyone said, 

`You've got this great 

album; you can't put 

this single, "Indian 

Outlaw" out.' I made 

up an excuse: `If it's 

the disaster you say 

it is, let's get it out 

of the way now. "' 
Phil Gernhard 

give you $20,000 more. I want you 
to spend it on lights. I want this kid 
to come off that screen lit up like a 

Christmas tree." He said, "I've nev- 
er had a call from somebody asking 
me to spend more money." 

Concern about the single, "Indi- 
an Outlaw," surfaced from Stroud; 
Tim's manager, Johnny Slate; and all 
the independents. They all said, 
"You've got this great album; you 
can't put this single out." I didn't 
know anything about country or 
Country radio. I didn't understand. 

So I made up an excuse: 
"If it's the disaster you 
say it is, let's get it out of 
the way now." 

But what I was think- 
ing was, "What's the mat- 
ter with these people ?" 
Tun, of course, was hell- 
bent for leather for it. Lit- 
erally everybody except 
for Byron and Tim 

begged me not to put that single out, 
but we were in a perfect competitive 
market. Young Country stations 
were attacking established Country 
stations in almost every market in 
the country, and they could use a 

record like this to do it. I knew I 

could get it played for that reason. 
Some stations never played it in 

heavy or anywhere other than at 
night. Most of them were forced to 
deal with it because the CMT audi- 
ence descended upon them. Some- 
one asked me if we were hiring peo- 
ple from all over the country to call 

stations. I wished we had the mon- 
ey to do that. My answer was, 
"Have you ever heard of CMT?" 

We called it the one -two punch. 
We knew from the get -go that we 

Byron Gallimore 

Like Like You Were Dying 
New album complemented by 
film release 

"The band is playing great," says producer Byron 
Gallimore, who helped oversee the recording of Live Like 
You Were Dying, Tim McGraw's new album and second 
with his band, The Dancehall Doctors. "It's always about 
finding great songs, and the community has always re- 
sponded really well to Tim. We've been fortunate to find a 
great batch of songs, and I think this may be one of the 
stronger records he's had. I can see a lot of songs being 
singles. Its an adventure. The band's experience paid off 
for us big time. I feel really good about the entire pro- 
cess." 

Curb Promotion Executive Carson James is ecstatic about the 
prospect of working more of this music at radio. "Tim wants to find 

another level for himself, and he has worked extremely hard at 

finding the right kind of songs and working his band to the bone," he 

says. "Rehearsing, rehearsing, rehearsing. Who else has the balls in 

this format to use their own band in the studio ?" 

McGraw's manager, Scott Siman, says the single "Live Like You 

Were Dying" almost demanded release, even though such a move 
led to scheduling changes. "We debated long and hard about putting 
another single out off the last record and having a later fall release for 

the new album," he says. "But the single was one of those songs that 

we had to get out there. Joe Casey at Sony always used to say, 'It's 
not milk; it won't spoil,' but this was so impacttul and timely, we had 

to release it. And that adjusted the marketing plan a bit. 

"The record sounds more like a band record than the last record 

did. They've been through the process once, and they came out of 

that knowing their system and having confidence in what they did. 
When they want back the second time, they were able to take it up a 

notch." 

Friday Night Lights 
The upcoming release of McGraw's feature film debut, in Friday 

Night Lights, coincides nicely with the album release. 'Tim has 

always been interested in doing some film work, and we've been 

looking for the last five or six years," Siman says. 
This year a couple things came together that we were willing to 

explore. One was an independent film with Rick Schroder. We 
weren't looking for a major theatrical release; it was just a cool project 

for Tim to get his feet wet. 

'The other was Friday Night Lights, his first supporting role in a 

major motion picture. We elected not to do a role where he's a singer, 
a cowboy or anything like that. He felt if that if we're going to have a 

career, we have to have a real role with meat. 

"It's another good example of taking a risk. I can't tell you how 

many parts he's been offered in movies. He really had to audition 
though. The director was a little reluctant to meet with him. He had to 

win the part and prove he was capable of delivering, and he did." 
Setup for the album includes a fall network TV special and the 

Oct. 15 release of Friday Night Lights, and Siman adds that there's 
interest in a book centered on the single. "We have our marketing 
plan set through Valentine's Day next year, because that's such a 

great record- selling market," he says. "Tim has also overcut, so we're 
looking at making some new tracks available as downloads." 

would kick the door down with "In- 
dian Outlaw" and take over the 
room with "Don't Take the Girl." I 

thought we'd have some success 
and maybe be a platinum act, but I 

had no idea how fast. 
Tun had no experience on a large 

stage, but he made that difficult ad- 
justment very quickly. When he 
went out with BlackHawk and Lit- 
tle Texas it was pandemonium. 
They finally asked him to be the 
closer, because they didn't want to 
follow him. 

Byron Gallimore 
Producer 

We wanted to cut "Indian Out- 
law" on the first record, and nobody 
would let us. On the second record 
Tim said, "If I'm going down, I want 
to go down doing something I be- 
lieve in." After we cut the album I 

got a call from Phil Gemhard at the 
label, and I particularly remember 
him telling me that this was going 
to be Tim McGraw's year. 

Continued on Page 46 
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Slow Burn 
Continued from Page 42 

James Stroud 
Producer 

Byron Gallimore and I had been 
talking about working together as 
producers, and he took me to see 
Tim at a showcase. I was 
underwhehned. He was 
the nicest guy and did his 
very best, but he was a 
little nervous. I sat him 
down and said, "You've 
go so much potential, but 
I didn't see the spark I 

needed to see." He didn't 
get discouraged at all. He 
and Byron went and 
worked some mote, and all of a sud- 
den he shows up and is a different 
animal. Which is sort of what Tim 
is now. He soaks up information 
and applies it to his career, and it 
gets better and better. He's very suc- 
cessful because of that. 

On the first record he wasn't able 
to express himself as an artist. He 
was being told how he was sup- 
posed to be not only by Byron and 
me, but by the record label and ev- 

erybody around him. He got lost in 
that out of fear or maybe not hav- 
ing a lot of knowledge about things. 
The second album, he came to us 
and said, "I may lose my deal, but I 
want to make a Tim McGraw 
record." And, in fact, he was going 
to lose his deal. I was told by the la- 

bel that if we didn't have 
a hit, they really couldn't 
see going forward. I 

didn't tell Tim that, but 
we listened to him, and he 
was right. He became Tun 
McGraw on the second 
record. 

Scott Siman 
Manager James 

"I remember 

watching CMT 

early one morning 

and seeing a video 

for a song called 

`Memory Lane' 

from his first 

album. That was 

when I got Tim 

McGraw." 

Carson James 

Stroud 
My partner and I did legal work 

for Tim back in those days. His orig- 
inal contract with Curb was never 
completed with respect to the first 
record. We were trying to get it 
closed right before the release of the 
second record. About the time we 
wrapped it up was when I left to go 
to Sony. I remember Allen Butler 
saying that he wanted to sign a 

really tall, good -looking guy with a 
lot of charisma. I said, 'There's a guy 
I worked with named Tim McGraw 
who might be able to get out of his 
contract with Curb." They all looked 
at me like, 'Tim McGraw? He had 
four stiffs. What are you talking 
about ?" 

Carson James 
Promotion Executive, 

Curb 
I was at WLWI /Montgomery, AL 

and also VP /Programming for Co- 
lonial Broadcasting, and I didn't 
play Tim's first few records. But I re- 
member watching CMT early one 
morning and seeing a video for a 

song called "Memory Lane" from 
his first album. That was when I got 
Tim McGraw. I called my regional 
at the time, who works with me 
now, and said, "Eva, I totally missed 
'Memory Lane,' but I'm a believer 
now. I see what you're so excited 
about." After that came "Indian 
Outlaw" and "Don't Take the Girl," 
and it was slam -dunk time. 

The Best Ears In The Business 
Continued from Page 42 

"Garth did a stadium show and swung out over the audience. It 

wasn't anything that hadn't been done before, but it was done in the 

context of our market. Tim used his band. Well, people have done that 

before, but not in our format at his level. That's another in a long line of 

steps that he was willing to take. He always wants to do something that 
nobody else has done. He's a real visual person. He sees things in his 

head, and we try to help him implement that vision." 
Producer James Stroud says that McGraw is successful in more 

meaningful areas as well. "Since that second album, you've seen his 

career grow," he says. "He has become a great producer, an amazing 
entertainer and one of our superstar stylists. For 10 years he's been 
making his mark, and he will continue to for another 10. 

"The thing that stands out in my mind is the change in his life with 

his children. When I talk to Tim McGraw now, I don't talk to the 

superstar artist I talked to for a long time, I talk to a great parent. When 
it's all said and done for Tim, he'll want to be known as a great 
husband, a great father and then as a wonderful entertainer. We're 

blessed to have him, and I'm blessed that I've been able to work with 

him and that he's still in my life." 

COUNTRY, 

Uncommon Commitment 
Continued from Page 45 

I didn't have a due who Phil was, 
but I was nervous as hell when he 
called. He asked, "How did you all 
do this? I don't like anything, and I 

like 10 out of the 11 songs." I've al- 
ways remembered that phone call 
and had the utmost respect for him 
and how much he believed in that 
album. 

The single was out within a 
month of that call, and I was eating 
down at Jamaica's restaurant, where 
everybody was saying, "Do you re- 

alize what's just happened to you ?" 
I was like, "No, I don't." And I 

didn't. It was one of those fairy-tale 
things that happen. 

Luckily, we had "Don't Take the 
Girl," which is a song I found at a 
songwriter's night. Another artist, 
Craig Martin, asked me about pro- 
ducing him. He was cutting a few 
things, but I don't know if he had a 

full deal. I asked him about that 
song for Tim, but he was holding it 
for himself. 

Three days later he called back 
and said, "If you want to cut that 
song on Tim, go ahead." I called Tim 
in, and he was like, "Shit, man. 
That's a hit. Let's cut this thing." 
"Not a Moment Too Soon" was the 
third piece of the puzzle. 

James Stroud 
Producer 

We wouldn't let Tim record "In- 
dian Outlaw." I wouldn't let him do 
it. Tim and I laugh about 
it to this day. I just didn't 
hear that song. He kept 
saying, "But people like 
the way I play it." I said, 
"Well, you're not going to 
have it on this record." 
On the first record he lis- 

tened to us. On the sec- 
ond he said it might be 
his last record, so he 
wanted to cut the song. So Byron 
and I worked with him on what I 

thought was a great arrangement. 
We cut the song and turned it in. 

SEALING THE DEAL Tim McGraw's performance during the 1994 CRS 

New Faces show set his career on a meteoric trajectory. 

I told the label it was a joke. I didn't 
hear it at all. The whole time Tim 
was saying that the song was a hit. I 

thought he was nutty. Everybody 
knew "Don't Take the Girl" was a 
hit, and I wanted that as the first sin- 
gle. Tim wanted "Indian Outlaw." I 
went to the label and said, "Stick this 
record out and get it out of the way 

so we can get to the hit." 
Of course, it blew up in a 
matter of days. 

I didn't realize that I 

actually had publishing 
on "Indian Outlaw" until 
after it hit. So, I love that 
song! Tim and I laugh to 
this day, but he will nev- 
er let me live it down. I 

Tim McFadden missed totally and com- 
pletely on that song. He was right, 
and he's been right more than he's 
been wrong. 

Tim McFadden 
Promotion & Management 

Executive 
When Tim did CRS that year and 

performed "Indian Outlaw" and 
immediately followed it up with 
"Don't Take the Girl," it was an 
amazing moment in CRS history, as 
far as I'm concerned. 

I remember how raucous every- 
body was for "Indian Outlaw," and 
then, as they started listening and 
getting into "Don't Take the Girl," 
the room got more and more quiet. 
You couldn't even hear the clinking 
of glasses by the time the song was 
over. People went nuts. He said 
thank you and walked off the stage. 
It was one of those moments. Boom. 
Done. That one -two punch sent 
them through the roof. 

Scott Siman 
Manager 

It's funny, because I don't really 
remember "Indian Outlaw" at CRS. 

"When Tim did CRS 

that year and 

performed `Indian 

Outlaw' and 

immediately 

followed it up with 

`Don't Take the Girl,' 

it was an amazing 

moment in CRS 

history." 
Tim McFadden 

It was what it was: a fun record. But 
"Don't Take the Girl" I remember, 
like everybody else in that room: 
"Oh my God, that's huge." It's a 

great song, and Tim's a great singer. 
I've never seen that much charis- 

ma come off that stage and stun that 
tough audience before or since. Tim 
could have killed his career on that 
stage. I can come up with a laundry 
list of acts who performed there and 
were effectively washed out by ra- 
dio. It was not without its risks to 
lay it all on the line there. 

Maybe it was a sense of despera- 
tion as much as anything when his 
first record didn't happen. He 
couldn't hold back. I see that a lot 
in acts, that reluctance to step over 
or on the line. I guess it's human 
nature to be more conservative. Tim 
has always been willing to step up 
and be a leader. 
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( COUNTRY TOP 50, 
. August 13, 2004 

LAST THIS TOTAL 

WEEK WEEK ARTIST TITLE LABELISI POINTS POINTS 

i 1 TIM MCGRAW Live Like You Were Dying (Curb) 14803 -158 

2 2 KENNY CHESNEY I Go Back (BNA) 13461 -112 

4 0 BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 10733 162 

6 0 JOSH GRACIN I Want To Live (One Street) 9687 456 

7 0 KEITH URBAN Days Go By (Capitol) 9673 824 

5 6 BILLY CURRINGTON I Got A Feelin' (Mercury) 9348 -480 

8 0 TERRI CLARK Girls Lie Too (Mercury) 9122 551 

3 8 REBA MCENTIRE Somebody (MCA) 9002 1744 

9 0 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 8054 155 

10 a GRETCHEN WILSON Here For The Party (Epic) 7719 373 

12 a ANDY GRIGGS She Thinks She Needs Me (RCA) 7594 449 

11 o ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 7458 186 

16 ® GEORGE STRAIT I Hate Everything (MCA) 7055 545 

15 0 SARA EVANS Suds In The Bucket (RCA) 6922 366 

13 15 MARTINA MCBRIDE How Far (RCA) 6667 358 

17 0 JOE NICHOLS If Nobody Believed In You (Universal South) 5599 210 

19 a RASCAL FLATTS Feels Like Today (Lyric Street) 5553 489 

20 0 PHIL VASSAR In A Real Love (Arista) 5243 246 

21 0 BROOKS & DUNN That's What It's All About (Arista) 4930 472 

27 0 TOBY KEITH Stays In Mexico (D,eamWorksl 4577 1953 

22 ® JULIE ROBERTS Break Down Here (Mercury) 4532 172 

18 22 RACHEL PROCTOR Me And Emily (BNA) 4393 .709 

24 a TRACE ADKINS Rough & Ready (Capitol) 4164 326 

23 24 AMY DALLEY Men Don't Change (Curb) 3945 -136 

25 ® JIMMY WAYNE You Are (DreamWorks) 3528 170 

26 a DIERKS BENTLEY How Am I Doi í (Capitol) 3108 443 

28 a GARY ALLAN Nothing On But The Radio (MCA) 3086 562 

29 0 TRAVIS TRITT The Girl's Gone Wild (Columbia) 2374 189 

32 a SHEDAISY Come Home Soon (lyric Street) 2132 423 

30 a CRAIG MORGAN Look At Us (BBR) 2031 115 

31 BLUE COUNTY That's Cool (Asylum /Curb) 1907 150 

Breaker e LONESTAR Mr. Mom BNA/ 1679 413 

34 a TRICK PONY The Bride (Asylum /Curb) 1532 185 

36 Q DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 1498 252 

33 e STEVE HOLY Put Your Best Dress On (Curb) 1462 0 

Breaker a MONTGOMERY GENTRY You Do Your Thing (Columbia) 1381 299 

39 9 RESTLESS HEART Feel My Way To You (Koch) 1067 97 

40 0 CLAY WALKER Jesus Was A Country Boy (RCA) 1006 158 

43 0 TRACY LAWRENCE Its All How You Look At It (DreamWorks) 918 160 

44 0 KATRINA ELAM No End In Sight (Universal South) 848 158 

41 e BUDDY JEWELL One Step At A Time (Columbia) 807 19 

46 SUGARLAND Baby Girl (Mercury) 766 182 

49 BLAKE SHELTON Some Beach (Warner Bros.) 759 362 

45 0 MARK CHESNUTT The Lord Loves The Drinkin' Man (1/ivaton) 673 60 

38 45 BRAD COTTER I Meant To (Epic) 559 412 

(Bebet> 10 TRENT WILLMON Dixie Rose Deluxe (Columbia) 555 325 

42 47 RYAN TYLER The Last Thing She Said (Arista) 549 -214 

48 48 SHANNON LAWSON Just Like A Redneck (Equity Music Group) 470 .31 

47 49 KID ROCK Single Father (Top Dog/Warner Bros. Nashville) 455 82 

50 0 CLINT BLACK My Imagination (Equity Music Group) 454 57 

TOTAL 44 TOT.AUD. +b AUD. WEEKS TOTAL 

PLAYS PLAYS IWI (DO) ON ADDS 

5325 -54 509441 -5091 12 11310 

4915 -26 464072 5675 16 11310 

3837 +77 359110 13192 19 11310 

3513 +192 316411 17994 23 11310 

3455 +321 341702 35580 8 11310 

3646 78 312742 9328 30 11310 

3284 +180 312118 17854 18 11210 

3114 -733 292712 59546 31 11310 

2869 +72 257178 3759 18 10911 

2706 +137 258916 19835 10 11210 

2824 +159 252223 16883 24 11311 

2676 +83 248101 593 9 11210 

2511 +243 227595 19164 6 11011 

2394 +198 232182 10108 16 10911 

2412 105 218676 13426 18 11110 

2009 +58 184806 11263 20 10710 

1959 +115 174424 18836 9 11011 

1807 +101 176521 10390 15 10414 

1727 +162 158814 18930 7 10815 

1579 +647 153468 48509 2 100119 

1729 +84 138988 7960 23 9810 

1548 -277 124688 24565 24 10310 

1641 +132 131548 13114 16 10014 

1456 12 119137 4293 27 93(1 

1301 +75 111964 9722 17 9215 

1170 +160 91514 9564 13 9018 

1057 +182 96520 17638 9 8319 

951 +72 66306 5500 15 8510 

830 +145 63112 11493 6 7919 

815 +55 55111 2683 16 7810 

809 +34 52501 8073 11 8117 

621 +146 53467 14431 5 73120 

625 +90 42531 5682 7 6212 

529 +90 47095 8546 6 59110 

578 0 41201 4331 12 6613 

547 +94 37563 8320 4 68110 

379 +31 30051 2431 4 3812 

384 +48 27550 5077 5 5614 

415 +62 24654 2576 7 4210 

331 +54 22116 4435 4 5118 

348 +4 16731 2147 8 4910 

290 +52 19416 1970 3 3915 

339 +159 18720 8833 2 54112 

260 +2 14223 1395 5 3615 

187 159 15664 -9646 14 3310 

297 +150 11225 5825 1 4018 

185 -102 14424 4802 6 2510 

216 -7 9966 1758 4 3310 

111 -27 15191 2815 11 1510 

172 +24 9550 150 4 3213 

113 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 8/1 -8/7. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase 
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 
officially reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from the Arbitran Company (0 2004. The Arbitron Company). 02004. R &R. Inc. 

Most Added` 
www.rradds.com 

47 

POWERED 
MEDIABASE 

ARTIST TITLE LABELISI ADDS 

CATHERINE BRITT The Upside Of Being Down (RCA) 21 

LONESTAR Mr. Mom (BNA) 20 

TOBY KEITH Stays In Mexico (DreamWorks) 19 

BLAKE SHELTON Some Beach (Warner Bros.) 12 

CHRISTY SUTHERLAND Freedom (Epic) 12 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 10 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 10 

GARY ALLAN Nothing On But The Radio (MCA) 9 

SHEDAISY Come Home Soon (Lyric Street) 9 

Most 
Increased Points 
ARTIST TITLE LABELIS) 

TOBY KEITH Stays In Mexico (DreamWorks) 

KEITH URBAN Days Go By (Capitol) 

GARY ALLAN Nothing On But The Radio (MCA) 

TERRI CLARK Girls Lie Too (Mercury) 

GEORGE STRAIT I Hate Everything (MCA) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

BROOKS & DUNN That's What Its All About (Arista) 

JOSH GRACIN I Want To Live (Lyric Street) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

DIERKS BENTLEY How Am I Doin' (Capitol) 

Most 
Increased Plays 
ARTIST . . ___.. 

TOBY KEITH Stays In Mexico (DreamWorks) 

KEITH URBAN Days Go By (Capitol) 

GEORGE STRAIT I Hate Everything (MCA) 

SARA EVANS Suds In The Bucket (RCA) 

JOSH GRACIN I Want To Live (Lyric Street) 

GARY ALLAN Nothing On But The Radio (MCA) 

TERRI CLARK Girls Lie Too (Mercury) 

BROOKS & DUNN That's What Its All About (Arista) 

DIERKS BENTLEY How Am I (bin' (Capitol) 

Breakers 
LONESTAR 

Mr. Mom (BNA) 

20 Adds Moves 35-32 

MONTGOMERY GENTRY 

You Do Your Thing (Columbia) 
10 Adds Moves 37 -36 

Songs ranked by total plays 

TOTAL 
POINT 

INCREASE 

+ 1953 

+824 

+562 

+551 

+545 

+489 

+472 

+456 

+449 

+443 

TOTAL 
PLAY 

INCREASE 

+647 

+321 

+243 

+198 

+192 

+182 

+180 

+162 

+160 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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48 NA COUNTRY TOP 50 INDICATORS 
® August 13, 2004 

A 

WEEK 

i 

2 

4 

5 

8 

6 

3 

9 0 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista., 4122 

10 O ANDY GRIGGS She Thinks She Needs Me (RCA) 4087 

7 10 REBA MCENTIRE Somebody (MCA) 3661 

12 Q GRETCHEN WILSON Here For The Party (Epic) 3597 

14 ® SARA EVANS Suds In The Bucket (RCA) 3590 

15 ® GEORGE STRAIT I Hate Everything (MCA) 3575 

11 o BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 3428 

13 15 MARTINA MCBRIDE How Far (RCA) 3191 

17 0 RASCAL FLATTS Feels Like Today (Lyric Street) 3033 

18 a JOE NICHOLS If Nobody Believed In You (Universal South) 2876 

20 0 BROOKS & DUNN That's What It's All About (Arista) 2739 

19 TRACE ADKINS Rough & Ready (Capitol) 2718 

21 © PHIL VASSAR In A Real Love (Arista) 2538 

22 ® JULIE ROBERTS Break Down Here (Mercury) 2442 

16 22 RACHEL PROCTOR Me And Emily (8NA) 2360 

27 ® TOBY KEITH Stays In Mexico (OreamWorks) 2237 

23 © JIMMY WAYNE You Are (DreamWorks) 2049 

25 ® GARY ALLAN Nothing On But The Radio (MCA) 1896 

24 © WERKS BENTLEY How Am I Doin' (Capitol) 1865 

26 ® AMY DALLEY Men Don't Change (Curb) 1585 

29 © LONESTAR Mr. Mom (BNA) 1349 

28 © SHEDAISY Come Home Soon (Lyric Street) 1304 

30 © TRACY LAWRENCE It's All How You Look At It (DreamWorks) 1071 

34 ® MONTGOMERY GENTRY You Do Your Thing (Columbia) 1014 

32 CRAIG MORGAN Look At Us (BBR) 960 

31 ® BLUE COUNTY That's Cool (Asylum /Curb) 959 

33 © DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 923 

36 ® TRICK PONY The Bride (Asylum /Curb) 772 

37 © STEVE HOLY Put Your Best Dress On (Curb) 664 

38 ® BUDDY JEWELL One Step At A Time (Columbia) 558 

40 © RESTLESS HEART Feel My Way To You (Koch) 533 

39 © MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton/ 517 

46 0 BLAKE SHELTON Some Beach (WarnerBros.) 481 

35 41 BRAD COTTER I Meant To (Epic) 477 

41 0 SUGARLAND Baby Girl (Mercury) 448 

43 0 CLAY WALKER Jesus Was A Country Boy (RCA) 403 

42 © KEITH BRYANT Ridin' With The Legend (Lofton Creek) 366 

45 0 NOTORIOUS CHERRY BOMBS It's Hard To Kisss... (Universal South) 332 

50 0 DIAMOND RIO Can't You Tell (Arista) 285 

48 0 KATRINA ELAM No End In Sight (Universal South) 250 

47 © KEN MELLONS Climb My Tree (Home) 233 

44 49 RYAN TYLER The Last Thing She Said (Arista) 212 

49 © SHANNON LAWSON Just Like A Redneck (Equity Music Group) 200 

r_ ARTIST TITLE LABEL(S) 
TOTAL 
POINTS 

O TIM MCGRAW Live Like You Were Dying (Curb) 6053 

© KENNY CHESNEY I Go Back (BNA) 5911 

3 BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 5080 

0 JOSH GRACIN I Want To Live (Lyric Street) 4972 

0 KEITH URBAN Days Go By (Capitol) 4867 

0 TERRI CLARK Girls Lie Too (Mercury) 4836 

7 BILLY CURRINGTON I Got A Feelin' (Mercury) 4720 

.4 TOTAL d' TOT.AUD. d' AUD. WEEKS TOTAL 

POINTS PIPS PLATS WI 1001 ON ADDS 

55 4658 +83 146258 2632 12 11111 

56 4540 +81 141654 2386 15 11311 

.73 3951 -34 121711 836 21 11011 

129 3812 +160 117331 3892 22 11211 

518 3766 +416 115803 12721 8 11311 

134 3713 +140 113085 4022 17 11211 

512 3572 422 112916 9862 31 11011 

193 3188 +193 96689 4644 9 11311 

238 3191 +227 97034 5181 23 10812 

942 278i -682 90886 21216 32 9811 

249 2804 +241 84269 5601 9 11114 

271 273E +205 83902 7066 16 11011 

290 2766 +234 85127 8335 6 11012 

32 2683 +65 79884 1310 15 10614 

-133 2451 98 74481 4605 19 9212 

201 2328 +189 72012 6025 9 11015 

97 2238 +85 66239 1902 21 9711 

354 2144 +282 65546 8836 7 10413 

174 2042 +126 63146 5001 19 9815 

164 1933 +148 60626 3117 16 10214 

111 1915 +113 56882 2646 24 98111 

.521 1846 .378 55840 12272 21 9111 

1077 1753 +819 52294 26936 2 98117 

194 1571 +153 46750 4485 21 8512 

274 1485 +213 42718 7120 9 10116 

168 1446 +127 42578 5040 14 9113 

126 1193 +89 36090 2443 27 7013 

350 1055 +267 31561 7969 5 82118 

199 1005 +169 30499 4951 6 7919 

87 828 +60 22500 2292 9 7113 

262 799 +206 23554 6502 5 6918 

37 722 +54 22942 1279 17 5013 

33 775 +42 21481 648 11 5915 

167 745 +123 19754 3669 6 71114 

116 620 +98 17200 2623 7 60111 

59 518 +52 16455 1680 11 4313 

50 421 +34 12232 1359 10 3710 

113 414 +81 12166 2392 5 3918 

28 433 +54 11737 583 6 4116 

235 393 +190 10605 5143 2 42122 

-270 357 224 11715 5350 14 2910 

79 359 +52 8185 1228 4 3317 

105 330 +97 8911 2257 4 3115 

66 310 +50 7151 1564 6 2112 

54 290 +47 7615 1650 4 16/2 

117 241 +96 6646 2617 2 2315 

50 233 +41 4809 1144 3 2813 

20 176 +16 4039 238 6 1310 

.73 167 -60 5343 1267 7 1810 

30 156 +26 4953 563 3 1111 

113 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 87. 
© 2004 Radio & Records. 

Most Added 
www.rrindicator. corn 
ARTIST TITLE LABEL(S) ADOS 

BLAKE SHELTON Some Beach (Warner Bros.) 22 

LONESTAR Mr. Mom /BNA) 18 

TOBY KEITH Stays In Mexico (Dream Works) 17 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 14 

JULIE ROBERTS Break Down Here (Mercury) 11 

TRICK PONY The Bride (Asylum /Curb) 11 

SHEDAISY Come Home Soon (Lyric Street) 9 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 8 

RESTLESS HEART Feel My Way To You (Koch) 8 

TRENT WILLMON Dixie Rose Deluxe (Columbia) 8 

Most 
Increased Points 
ARTIST _,Fs_ 

TOTAL 
POINT 

INCREASE 

TOBY KEITH Stays In Mexico (Bream Works) +1077 

KEITH URBAN Days Go By (Capitol) +518 

BROOKS & DUNN That's What It's All About (Arista) +354 

LONESTAR Mr. Mom (BNA) +350 

GEORGE STRAIT I Hate Everything (MCA) +290 

GARY ALLAN Nothing On But The Radio (MCA) +274 

SARA EVANS Suds In The Bucket (RCA) +271 

MONTGOMERY GENTRY You Do Your Thing (Columbia) +262 

GRETCHEN WILSON Here For The Party (Epic) +249 

ANDY GRIGGS She Thinks She Needs Me (RCA) +238 

Most 
Increased Plays 
ARTIST 

' "S S 

TOTAL 

PLAY 
INCREASE 

TOBY KEITH Stays In Mexico (Dream Works) +819 

KEITH URBAN Days Go By (Capitol) +416 

BROOKS & DUNN That's What It's All About (Arista) +282 

LONESTAR Mr. Mom (BNA) +267 

GRETCHEN WILSON Here For The Party (Epic) +241 

GEORGE STRAIT I Hate Everything (MCA) +234 

ANDY GRIGGS She Thinks She Needs Me (RCA) +227 

GARY ALLAN Nothing On But The Radio (MCA) +213 

MONTGOMERY GENTRY You Do Your Thing (Columbia) +206 

SARA EVANS Suds In The Bucket (RCA) +205 

&tAD s 
Also Available: 

Powerline / AC Music / Jon Rivers 

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 

On Track / Contemporary Christian Music with Interviews / Dave Tucker 

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert 

Al A Glance Spots / Variety of Topics 

2004 Holiday Special 

Hit country music, interviews with 
top entertainers and inspirational 
commentaries by Grammy winner 

BILL MACK 

FamilyNet 
radio 

800.266.1837 
www.FamilyNetRadia.com e -mail: Info @FamilyNetRadio.com 
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, 
® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 13, 2004 

Callout America-, song selection is based on the top 35 titles from the R &R Country chart for the airplay week of August 4 -10. 

COUNTRY CALLOUT AMER /CA® ar ß u115eve 49 

ARTIST litlr ilahrlr LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA- 

BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista' 52.8% 78.8% 10.5% 97.8% 6.5% 2.0% HOT SCORES 
KENNY CHESNEY I Go Back (BNA' 51.3% 81.5% 12.8% 98.0% 2.3% 1.5% 

TIM MCGRAW Live Like You Were Dying (Curb) 49.8% 80.0% 12.3% 97.3% 4.5% 0.5% assword of the Week: Daniels. 
Question of the Week: During a normal 

ANDY GRIGGS She Thinks She Needs Me (RCA) 44.5% 83.3% 12.5% 98.3% 2.0% 0.5% workday, Monday through Friday, how 

REBA MCENTIRE Somebody (MCA) 37.5% 72.3% 15.8% 97.8% 7.8% 2.0% much time would you say you spend in 
car, including commute to and from 

JIMMY BUFFETT fICLINT BLACK Hey Good Lookin' (RCA /Mailboat) 

BILLY CURRINGTON I Got A Feelin' (Mercury) 

37.0% 

33.3% 

68.0% 

75.0% 

12.5% 

21.3% 

98.0% 

97.5% 

9.0% 

0.8% 

8.5% 

0.5% 

you 
work ? Also, what do you do while in the 
car? 

Total 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 32.0% 60.0% 16.3% 93.5% 7.5% 9.8% Three or more hours: 19% 

Two to three hours: 18% 
JOE NICHOLS If Nobody Believed In You (Universal South) 31.5% 68.3% 22.8% 95.8% 3.3% 1.5% One to two hours: 33% 

JULIE ROBERTS Break Down Here (Mercury) 30.8% 63.8% 21.0% 95.5% 7.5% 3.3% 30 minutes to an hour 17% 
Less than 30 minutes: 13% 

JOE DIFFIE Tougher Than Nails (BM) 30.3% 68.3% 21.5% 94.8% 4.3% 0.8% Listen to the radio: 88% 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 28.0% 69.8% 19.8% 96.8% 6.8% 0.5% Listen to tapes /CDs: 7% 
All other responses: 5% 

95.8% 3.3% 1.5% JOSH GRACIN I Want To Live (Lyric Street) 27.0% 71.8% 19.3% Pl 

TERRI CLARK Girls Lie Too (Mercury) 26.5% 60.5% 26.8% 95.5% 7.0% 1.3% Three or more hours: 19% 
Two to three hours: 17% 

GARY ALLAN Nothing On But The Radio (MCA) 25.5% 70.3% 17.3% 93.0% 5.0% 0.5% One to two hours: 33% 

MARTINA MCBRIDE How Far (RCA) 24.8% 65.0% 23.3% 95.8% 5.8% 1.8% 
30 minutes to an hour: 18% 

Less than 30 minutes: 13% 

PHIL VASSAR In A Real Lave (Arista) 23.0% 71.5% 18.8% 94.5% 3.0% 1.3% Listen to the radio: 89% 
Listen to tapes /CDs: 6% 

JIMMY WAYNE You Are (OreamWorks) 21.8% 50.0% 30.0% 90.3% 8.0% 2.3% All other responses: 5% 

SARA EVANS Suds In The Bucket (RCA) 21.5% 63.8% 24.5% 94.3% 5.0% 1.0% P2 

Three or more hours: 19% 
20.5% 46.8% 24.8% 90.0% 15.0% 3.5% GRETCHEN WILSON Here For The Party (Epic) Two to three hours: 20% 

GEORGE STRAIT I Hate Everything (MCA) 20.3% 60.3% 23.8% 90.3% 5.5% 0.8% One to two hours: 33% 

30 minutes to an hour: 17% 
KEITH URBAN Days Go By (Capitol) 19.3% 56.8% 28.5% 90.8% 4.5% 1.0% Less than 30 minutes: 11% 

TRAVIS TRITT The Girl's Gone Wild (Columbia) 19.3% 51.8% 25.5% 92.0% 11.0% 3.8% Listen to the radio: 86% 
Listen to tapes/CDs: 11 % 

AMY DALLEY Men Don't Change (Curb) 18.8% 50.5% 26.0% 89.0% 9.8% 2.8% All other responses: 3% 

TRACE ADKINS Rough & Ready (Capitol) 18.3% 54.0% 21.5% 91.5% 12.8% 3.3% 
Male 
Three or more hours: 20% 

RACHEL PROCTOR Me And Emily (BNA) 17.3% 48.3% 30.0% 90.5% 10.8% 1.5% Two to three hours: 20% 
One to two hours: 38% 

15.5% 54.8% 21.8% 85.0% 7.3% 1.3% DIERKS BENTLEY How Am I Doin' (Capitol) 30 minutes to an hour: 15% 

BLUE COUNTY That's Cool (Asy /um /Curb) 13.3% 50.0% 28.0% 85.8% 6.8% 1.0% Less than 30 minutes: 7% 
Listen to the radio: 89% 

BROOKS & DUNN That's What It's All About (Arista) 12.5% 51.3% 25.5% 83.3% 5.5% 1.0% Listen to tapes /CDs: 6% 

CRAIG MORGAN Look At Us (BBB) 11.3% 51.3% 23.3% 83.0% 7.3% 1.3% All other responses: 5% 
Female 

25.3% 75.3% 7.5% 3.5% STEVE HOLY Put Your Best Dress On (Curb) 11.3% 39.0% Three or more hours: 19% 

SHEDAISY Come Home Soon (Lyric Street) 9.5% 31.0% 21.5% 66.3% 9.3% 4.5% Two to three hours: 17% 

One to two hours: 29% 
RASCAL FLATTS Feels Like Today (Lyric Street) 9.0% 35.5% 33.5% 85.0% 12.8% 3.3% 30 minutes to an hour: 20% 

TRICK PONY The Bride (Asylum /Curb) 6.8% 26.8% 30.3% 73.0% 13.3% 2.8% 
Less than 30 minutes: 15% 

Listen to the radio: 87% 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 6.0% 33.0% 22.5% 65.8% 7.3% 3.0% Listen to tapes /CDs: 9% 

All other responses: 4% 

Total sample size is 400 persons weekly with a +1- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot. In Fact It's One Of My 

Favorites b) I Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio t) I Don't Recognize It . To be included in the weekly callout songs mus enter the top 40 positions on R &R's Country 

airplay chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 

1/3i° each in the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. 

NORTHEAST: Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston. 

Sc. Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston. 

Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing 
Research Inc.. 

"Bad Case of Missing You" from The Oak Ridge Boys 
--NOW PLAYING at stations nationwide 

"I think this Is by far the coolest OAKS record In years!..." 
Tony Brown, Universal South 

"...I love everything you do, but this is my personal favorite." 
Dolly Parton 

"...I had no idea magic came in four parts...." 
Gerry House, WSIX 

BIZ/BLOC/(-ER 
SPRING ç wear Ir611 

Radio: Contact Derek Bruner . 615 -312 -5641. DBruner @springhillmusic.com 

.ï!aflri,óiie`rFSn/órrxi' 

www.orbthejourney.com 
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POWERED 

MEDIA BASE 

50 COUNTRY 
August 13, 2004 

America's Best Testing Country Songs 
12 + For The Week Ending 8/13/04 1-aleTheMusÍc.n cOm 

11111ru1 

Per. W M 

Artist Title (Label) TW LW Famil. Burn 25 -54 25 -54 25 -54 

TIM MCGRAW Live Like You Were Dying (Curb) 4.48 4.36 99% 19% 4.49 4.59 4.42 

B. PAISLEY 1IA. KRAUSS Whiskey Lullaby (Arista) 4.22 4.12 99% 23% 4.24 4.20 4.27 

KENNY CHESNEY I Go Back (BNA) 4.21 4.16 99% 23% 4.21 4.33 4.12 

SARA EVANS Suds In The Bucket /RCA) 4.21 4.20 89% 10% 4.21 4.13 4.25 

BILLY CURRINGTON I Got A Feelin (Mercury) 4.18 4.11 95% 18% 4.17 4.23 4.13 

KEITH URBAN Days Go By (Capitol/ 4.18 4.18 91% 13% 4.19 4.34 4.08 

JOE NICHOLS If Nobody Believed In You (Universal South) 4.18 4.08 91% 14% 4.19 4.29 4.12 

AEBA MCENTIRE Somebody (MCA) 4.15 4.16 99% 30% 4.20 4.27 4.15 

GARY ALLAN Nothing On But The Radio (MCA) 4.15 4.06 70% 7% 4.16 4.34 4.04 

ANDY GRIGGS She Thinks She Needs Me (RCA) 4.14 4.10 95% 17% 4.13 4.24 4.04 

JOSH GRACIN I Want To Live (Lyric Street) 4.12 4.09 91% 17% 4.14 4.27 4.05 

DIERKS BENTLEY How Am I Doir (Capitol) 4.09 4.02 75% 9% 4.07 4.03 4.09 

TERRI CLARK Girls Lie Too (Mercury) 4.08 4.04 97% 23% 4.09 4.11 4.08 

GEORGE STRAIT I Hate Everything (MCA) 4.08 4.00 81% 12% 4.09 4.13 4.06 

TRACE ADKINS Rough & Ready (Capitol) 4.03 4.06 87% 17% 4.13 4.16 4.11 

MARTINA MCBRIDE How Far (RCA) 4.02 3.99 97% 23% 4.04 4.13 3.98 

JOE DIFFIE Tougher Than Nails (BBR) 4.01 3.90 86% 18% 4.04 4.01 4.06 

PHIL VASSAR In A Real Love (Arista) 4.01 3.95 78% 12% 3.99 4.10 3.92 

BROOKS & DUNN That's What It's All About (Arista! 3.98 3.88 79% 12% 4.04 4.16 3.96 

CRAIG MORGAN Look At Us (BBR) 3.98 3.83 54% 6% 3.97 4.06 3.91 

GRETCHEN WILSON Here For The Party (Epic) 3.94 3.90 92% 21% 3.95 3.87 4.01 

AMY DALLEY Men Don't Change (Curb) 3.93 3.86 79% 15% 3.90 3.95 3.86 

ALAN JACKSON Too Much Of A Good Thing... (Arista) 3.92 3.92 88% 18% 4.02 4.01 4.02 

JIMMY WAYNE You Are (DreamWorks) 3.91 3.90 68% 10% 3.89 4.07 3.78 

RASCAL FLATTS Feels Like Today (Lyric Street) 3.85 3.78 82% 17% 3.81 3.92 3.73 

JULIE ROBERTS Break Down Here (Mercury) 3.82 3.74 88% 24% 3.76 3.62 3.85 

RACHEL PROCTOR Me And Emily (BNA) 3.78 3.76 93% 28% 3.76 3.77 3.76 

TRAVIS TRITT The Girl's Gone Wild (Columbia/ 3.78 3.75 82% 17% 3.82 3.69 3.90 

BIG & RICH Save A Horse, Ride A Cowboy(WarnerBros.) 3.65 3.56 97% 36% 3.62 3.61 3.64 

Total sample size is 505 respondents. Total average lavorability estimates are based on a scale of 1.5. (1 =dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity toappearon survey. Sample composition is based 

on persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RafelheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic. corn. The RIM system. is available for local radio stations by 

`calling 818- 377 -5300. RateTheMusic. com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

R.R 
CANADA 

,AST 
WEEK 

1 

2 

3 

4 

5 

6 0 B. PAISLEY f /A. KRAUSS Whiskey Lullaby (Arista) 44B 

7 0 J. BUFFETT f/C. BLACK Hey Good Lookin' (RCA/Mai /boat) 425 

8 0 PAUL BRANDT Leavin' (Reprise) 417 

11 0 GRETCHEN WILSON Here For The Party (Epic) 415 

12 0 A. JACKSON Too Much Of A Good Thing... (Arista) 411 

10 e e J. MCCOY I Feel A Sin Cumin' On (Open Road /Universal) 404 

13 e' DOC WALKER North Dakota Boy (Open Road /Universal) 387 

9 0 BILLY CURRINGTON I Got A Feelin' (Mercury) 373 

D GORD BAMFORD Heroes (Independent) 355 

COUNTRY TOP 30 
;s 

WEEK ARTIST TITLE LABELIS) 
TOTAL 
PLAYS 

0 KENNY CHESNEY I Go Back (BNA) 574 

0 TIM MCGRAW Live Like You Were Dying (Curb) 564 

0 + TERRI CLARK Girls Lie Too (Mercury) 543 

0 KEITH URBAN Days Go By (Capitol) 505 

©i C. DAWN JOHNSON Die Of A Broken Heart (Arista) 471 

14 

21 

17 

18 

16 

20 

22 

19 

15 

23 

26 

24 

25 

29 

30 

/Debut 

® BROOKS & DUNN That's What It's All About (Arista) 352 

GEORGE STRAIT I Hate Everything (MCA) 352 

BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 342 

SARA EVANS Suds In The Bucket (RCA) 338 

LISA BROKOP Wildflower (Asylum /Curb) 330 

DERIC RUTTAN I Saved Everything (lyric Street) 325 

® JOSH GRACIN I Want To Live (Lyric Street) 321 

22 i AARON PRITCHETT My Way (Royalty) 306 

ee JAKE MATHEWS Time After Time (Open Road /Universal) 276 

REBA MCENTIRE Somebody (MCA) 248 

e ADAM GREGORY Never Be Another (Sony Music Canada) 238 

TOBY KEITH Whiskey Girl (DreamWorks) 

MARTINA MCBRIDE How Far (RCA) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

GARY ALLAN Nothing On But The Radio (MCA) 

e ANDY GRIGGS She Thinks She Needs Me (RCA) 

235 

233 

231 

225 

225 

I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+58 12 1110 

+62 10 1010 

+53 15 1010 

+75 6 810 

+57 13 1110 

+38 16 1010 

+24 10 1010 

+37 11 910 

+75 4 710 

+79 7 1010 

+59 12 910 

+59 9 910 

+26 14 810 

+38 7 410 

+87 3 7(0 

+59 4 710 

+53 7 610 

+43 8 910 

+58 8 810 

+61 5 910 

+44 9 510 

.3 18 1610 

+26 12 810 

+28 2 1010 

+7 18 1510 

+8 17 1210 

+44 8 610 

+55 2 510 

+61 1 410 

+58 3 610 

19 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from 
previous week If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent alter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 40 Indicates 

Canton. © 2004. R &R. Inc. 

Ç O- U-..N- T R Y 
F_LASHBACK 

OYEAR AGO 

No. I: "It's Five O'Clock Somewhere" - A. Jackson & J. Buffett 

OYEARS AGO 

No. I:"Amazed" - Lonestar 

@ YEARS AGO 

No. I: "Love A Little Stronger" - Diamond Rio 

15 
YEARS AGO 

No. I: "Are You Ever Gonna Love Me "- Holly Dunn 

QYEA RS AGO 

No. I: "Tennessee Homesick Blues"- Dolly Parton 

@ YEARS AGO 

No. I : "You're The Only One" - Dolly Parton 

3t) 
YEARS AGO 

No. I : "You Can't Be A Beacon " - Donna Fargo 

\ J 

New &Active 

JOHN MICHAEL MONTGOMERY Goes Good With Beer (Warner Bros.) 

Total Plays: 157, Total Stations: 27, Adds: 5 

DIAMOND RIO Can't You Tell (Arista) 

Total Plays: 127, Total Stations: 22, Adds: 5 

JENKINS Getaway Car (Capitol) 

Total Plays: 115, Total Stations: 35, Adds: 7 

CATHERINE BRITT The Upside Of Being Down (RCA) 

Total Plays: 22, Total Stations: 22, Adds: 21 

CHRISTY SUTHERLAND Freedom (Epic) 

Total Plays: 11, Total Stations: 12, Adds: 12 

Songs ranked by total plays \ J 
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. COUNTRY REPORTERS August 13, 2004 R&R 51 

KEAN /Abilene, TX 

DM: James Cameron 

PD/TAD Rudy Fernandez 

APO- Shay Hill 

iMui. RIOy 
21.17 COMA 

WOMX/AWon, OH' 

WO: Kevin Mason 

APO: Ken Steel 

WGNNAlbany, NY' 
PO: Bun Brindle 

MD: Bill Earley 

KBOI /Albuquerque. NM' 
PO: Stephen Guinan 

APDMD: Sammy Cruise 

KRST/AlMiquerque. NM' 
OMPO. Eddie Haskell 

MD: Paul Bailey 

KARV /Alexandria. LA 

OM: Scott Bryant 

PR.APDMD: Steve Casey 

WCTO /Allentown, PA' 
PO: Bobby Knight 

APDMD. Sam Malone 

KGNC /Amarillo. TX 

OM: Dan Gotean 

PD: Tm Buller 

APD,MD: Patrick Clark 

KBRJ/Anchorage. AK 

OM: Dennis Bookey 

PD: Matt Valley 

MO. Billy Hatcher 

WHAT. Ann Arbor. MI 

OMPD: Rob Walker 

MD: Tom Baker 

WNCY /Appleton, WI 

OM: Jell McCarthy 

PO: Randy Shannon 

APD/MO: Marti Braun 

WKSF /Asheville. NC 

OMPD: Jell Davis 

APD: Sharon Green 

MD: Andy Woods 

WKHX/Allanta. GA' 
OM/FO: Mark Richards 

MD: Johnny Gray 

WPUR/Atlantic City. NJ 

POMO: Joe Kelly 

WKXC /Augusta. GA 

PO: T Gentry 

APD/MO. Zach Taylor 

KASEJAustin. TX' 
OMPO: Jason Kane 

APO/MD Bob Pickett 

KUZLBakerslield. CA' 
P0: Evan Bridwell 

MD: AdamJenries 

WPOCBallonore. MO' 
PO Ken Boesen 

PO Soon Lindy 

MO Michael J. 

WYNK/Balon Rouge. LA' 
OM: Bob Murphy 

PD: Paul On 

APO/MD Austin James 

WYPYBalon Rouge. LA' 
OMPO. Randy Chase 

KYKRBeaumont. TX 

OM. Trey Porion 

PD/MD: Mickey Ashworth 

WJLSBeckley, WV 

OM: Dave Willis 
PDMD: Mn Kelly 

WKNNBiloai, MS 

OM: Waller Brown 

PO: Kipp Greggory 

WZKX/Biloxi, MS 

PD: Bryan Rhodes 

MD. Gwen Wilson 

WHWKBinghamlon, NY 

PO APO MD_ Ed Walker 

WOXBBnmingham. AL' 
PD: Tom Hanrahan 

MD: Jay Crue 

WZZKBirmingham. AL' 

POND : Brian Driver 

WPSK/Blacksbnrg. VA 

OMPD: Scott Stevens 

APO,MD. Sean Sumner 

WBWNBloominglon. IL 

OM PO Dan Westbon 

APO MO Buck Stevens 

KIZN/Boise. ID 

OMPO: Rich Summers 

APO,MO: Spencer Burke 

KOFC:Horse. ID 

PO MO. Lance Tidwell 

APOJnn Miller 

WKLB.BOslon. MA' 
PD: Mike Brophey 

APOMD. Ginny Rogers 

KAGG /Bryan, TX 

PDMD: Jennifer Allen 

WYRKBultalo, NY' 
PO. John Paul 

APO MD: Wendy Lynn 

WONO/BurlingIon 
PD Steve Pelkey 

MD'. Margot St John 

KHAK/Cedar Rapids, IA 

OM: Dick Sladlen 

PO: Bob James 

MO: Dawn Johnson 

WIXY /Champaign. IL 

EXPO MD. R.W. Smith 

WM/Charleston. SC' 

DM: Jay Philpo0 

PDMD: Trey Cooler 

WNKT /Charleston, SC' 
PD: Bob McNeill 

APO MO: Eric Chaney 

WOBE /Charleston. WV 

OM:Jen Whitehead 

PD. Ed Roberts 

MD Bill Nagy 

WKKT /Chadolle' 
0M Bruce Logan 

PO John Roberts 

WSOC /CharloDe' 
DMPD: Jell Roper 

APO MD. Rick McCracken 

WUSY'Chattanooga. TN 

PO Kris Van Dyke 

MO Bill Poindeder 

WUSN /Chicago. IL' 
PD MO'. Mike Peterson 

WUBE /Cincinnati. OH' 
PO -. Lm Closon 
APD: Kathy O'Connor 

MD Duke Hamilton 

WYGY/Cincinnati. OH' 
OM/PO: TJ Holland 

APD/MD: Dawn Michaels 

WGAR!Cleveland. OH' 

PD. Meg Stevens 

MD: Chuck Collier 

KCCY/Coloado Springs, CO' 

PO: Travis Dail 
MD: Valene Had 

KKCS:'Coloado Springs. CO' 

P0: Cody Carlson 

MO' Slur Franklin 

WCOS/Columbia. SC' 

PD: U Smith 

MD. Glen Ganen 

WCOL,Columbus. OH' 

PD: John Crenshaw 

APOMO. Dan E. Zuko 

WGSDCooNeville, TN 

DM. Marry McFly 

PO' Gator Harrison 

APO: Philip Gibbons 

MO. Stewart James 

KRYS,Corpus Christi. TX 

PD: Frank Edwards 

KPL0Mallas. TX' 
PD: Paul Williams 

APO: Smokey Risers 

MD Cody Alan 

KSCS;Dallas. TX' 

OM: Ted Stecher 

OMPD: Lonin Palagi 

APOMD: Chris Hun 

WGNE/Daytona Beach. FL' 
OM: B..1. Nielsen 

POMD: Jeff Davis 

KYGO/Denver. CO' 

POND. Joel Bude 

KHKI/Bes Moines, IA' 

OM: Jack O'Brien 

PO MO. Jimmy Olsen 

WYCD/Detroil, MI' 
PD: Mac Daniels 

APDMD: Ron Chatman 

WDJR/tothan, AL 

OM: Jerry Broadway 

PDMD: Brett Mason 

KKCBBuluth 
OMPD: Johnny Lee Walker 

MD: Jim Dandy 

WAXXPau Claire. WI 

POMD: George House 

KHEY/EI Paso. TX' 
PO: Steve Grammy 

MD: Bobby Guliene: 

WRSF /Eli:abelh City. NC 

OM: Tom Charity 

POND: Randy Gill 

WXTAErie. PA 

OM: Adam Reese 

PDMD: Fred Horton 

MORI/Eugene. OR 

POMO. Jim Dans 

WKOOPvansville. IN 

PDMD. Jon Prell 

KKIIUFayetleville, AR 

PD: Dave Asheran 

APO/MO'. Jake McBride 

WKML/Fayelleville. NC 

PD. Paul Johnson 

KAFF/Flagslall. AZ 

PD. Chris Halstead 

APD;MO- Hugh James 

WFBEFIint. MI 

PO: Coyote Collins 

APD/MD: Dave Geronimo 

WXFLPIOrence. AL 

PDMD: Gary Murdock 

KSKS/Fresno. CA' 

MO. Steve Pleshe 

KUAD/FI. Collins. CO 

PO: Mark Callaghan 

MD. Brian Gary 

WCKT/FI. Myers. FL' 

DM/PD Steve Amari 

APDMO: Dave Logan 

WWGRPI. Myers. FL' 
PD: Mark Phillips 

MO. Steve Hart 

WOHKFt. Wayne. IN 

OM PD M0: Rob Kelley 

WOGKGainesville. FL' 
PD: Mr Bob 

MD: Big Red 

WBCT /Grand Rapids. MI' 
0M;P0. Doug Montgomery 

MD. Dave Tan 

WTOR /Greensboro. NC' 

OM. Tim Satedield 
PO. Bill (Jolson 

APD MO Angie Ward 

WRNS: Greenville. NC' 

PD. Wayne Carlyle 

MD: Boomer Lee 

WESC /Greenville, SC' 
(APO: SconJahnson 

APD/MD: John Landrum 

WSSL/Greenville. SC' 
OMPD. Scott Johnson 

APDMD:Nix Layton 

WAYLHagerstown 
PD: Chrà Maestle 

MD: Don Brake 

WCAT. Harrisburg. PA' 
PD' Sam McGuire 

WRBT,Hanisburg. PA' 
OM: Chris Tyler 

PO MO Shelly Easton 

APD. Newman 

WWYLHadtard. CT' 
MD. Jay Thomas 

KILTHeuston. TX' 
PD. Jeri Garrison 

MD: Steve Roar 

KKBO/lleuston, TX' 
MD: Christi Brooks 

WTCRMunlington 
PD: Judy Eaton 

MO' Dave Poole 

WORM/Huntsville, AL 

OMPD. Todd Berry 

MD. Dan McClain 

WFM$Rndianapolis, IN' 
0M: David Wood 

PD: Bob Richards 

MD. J.D. Cannon 

WMSI /Jackson. MS 

PO: Rick Adams 

MO: Marshall Stewart 

WUSJJackson, MS 

PO: Tom Freeman 

WR00/Jacksonville, FL' 
OM: Gail Austin 

PD _Cäse,y,CYrler 

WXBO/Johnson City' 
POMO: Bill Hagy 

WATTZ/Johnstown, PA 

OMPD: Steve Walker 

MD: tare Mosby 

10IX0/Joplin. MO 

OM: Ray Michaels 

PD /APD: Jay McCrae 

WNWN/Kalamazao. MI 

PO. P.J. Lacey 

APOMD: Phil O Reilly 

KBEQ,Xansas City. M0' 
P0: Mike Kennedy 

MD: T J. McEntire 

KFKFBansas City. MO' 

OMPD: Dale Carer 

APO MD Tony Stevens 

WDAF/Kansas City. MO' 
PD: Wes McShay 

APO MO. Ted Cramer 

WIVK/Xnoxville. TN' 
OM/PD Mike Hammond 

MO' Colleen Addair 

WKONialayene. IN 

PD: Mark Allen 

MD: Bob Viva 

KMOLLalaye0e, LA 

PO MD. Mike James 

KXKC/Latayene. LA 

PD: Renee Revell 

MO Sean Riley 

WPCV/Lakeland. FL' 
0M: Steve Howard 

MD: Jeni Taylor 

WIOV/Lancaster, PA 

PDMD: Dick Raymond 

WITT/Lansing. MI 

PD: Jay J. McCae 

APO MO Chois Tyler 

KWNRAas Vegas. NV' 
PD. Breda D Man 
IdO. Jell Jay 

WBBN4aurel. MS 

OM PD. Larry Blakeney 

APO MO Allyson Scott 

WOKDlewislon. ME 

OM. Mark Ericson 

PO. Mark Jennings 

APOMD' Dan Lonnie 

WBULtexington, KY 

PDMD. Ric Larson 

WLXXReeington. KY 

OM. Robert Lindsey 

PD: John Sebastian 

MD: Karl Shannon 

KZIOOLincoln, NE 

OM: Jim Steel 

PD: Brian Jennings 

APD,MD: Ca ml Timer 

KSSNrlinle Rock. AR' 
POND: Chad HerBage 

KZL /Los Angeles. CA' 
OM/PO: R.J. Curte 

AFORAD: Tonya Campos 

WAMZ/Louisville, NY' 
PD/MO: Ceyote Calhoun 

WDEN/Macon. GA 

PD: Gerry Marshall 

APDMO Laura Starling 

WWOMMadison. WI' 
PD: Mark Gamin 

MD: Mel McKenzie 

KIAlMason City. IA 

PDMD: J. Brooks 

KTEX/McAllen. TX' 

DM: Billy Santiago 

PD: JWo Cerda 

APD: Frankie Dee 

MD: Patches 

KRWD/Medlord. OR 

P0: Larry Neal 

MD: Scott Schuler 

WGKX/Memphis. TN' 
PO' Chip Miller 

MO. Mark Billingsley 

WOKKMendian, MS 

PO Scotry Ray 

WKISMiami. FL' 
PD: Bob Barnett 

MD: Darlene Evans 

WMILMilwaukee. WI' 
PD: Kelly Wolle 

APO: Scan Dolphin 

MD: Mitch Morgan 

KEEY/Minneapolis. MN' 
DMPD: Gregg Swedberq 

APDMD: Travis Moon 

WKSJ /Mobile. AL' 

OM:Kit Carson 

POMD: Bill Black 

KILO/Monroe LA 

OM/P0 Mho Blakeney 

APO/MO Stacy Collins 

KTOM/Monterey, CA' 
PD: Dennis Marline: 

WLWIMontgomery. AL 

OM PD: Bill Jones 

MO. Darlene Olson 

WGTR;Myrtle Beach. SC 

OAtPDMD. Mark Andrews 

WKDFMashville, TN' 
DMPD: Dave Kelly 

MD. Kim Leslie 

WSIXMashville. TN' 
DM: Clay Hunnicutt 

PD/MD: Keith Kaufman 

WSMMashville. TN' 
PO: Lee Logan 

MO: Frank Seres 

WCTY/New London. CT 

POND. Jimmy Lehn 

APO Dave 5Elder 
7. 7 WA 

WNOE/New Orleans, LA' 

OM Jim Owen 

i 

wn 
wvva ,. rvc 

WGILMadolk. VA' 
OMPD: John Shomby 

MD: Mark Mckay 

KHIDUOdesa. TX 

PD: Mike Lawrence 

APO/MO. Kelley Peterson 

4. 

r1 

Hi5 

105,1:41V F0riüWAs 

KNFMOdessa. TX 

01APD: John Moesch 

KTST /Oklahoma City, OK' 
PD: AnthorryAllen 

KXXY/Oklahoma City. OK' 

OM: Tom Travis 

APO/MO:Bill Reed 

KXKT /Omaha. NE' 
PD. Tom Goodwin 

MD Craig Allen 

KHAY /Oxnard. CA 

Sales Manager Ernie Bingham 

PDMD. Mark Hill 

KPLMPalm Springs. CA 

PD: Al Gordon 

MD: Kory James 

WPAPPanama City. FL 

PD: Todd Betty 

APD MD: Shane Collins 

WXBMPensacola. FL 

PO MD: Lynn West 

WXCLPeoria, IL 

OM: Hick Hirschmann 

Po MO- BJ Slone 

WXTUPhiladelphia, PA' 
PD: Bob McKay 

APD/MO. Cadillac Jack 

KMLEPhoenix, AZ' 
PD: Jay McCarthy 

APD/MD- Dave Collins 

KNOT/Phoenix. Al' 
PD: Shaun Holly 

MD. Gwen Foster 

WOSYPinsburgh. PA' 
PD: Keith Clark 

APOMO: Stoney Richards 

WOGIPillsburgh. PA' 
OM: Frank Bell 

PD: Mark Undow 

WPORPortland. ME 

Sales Manager Any Rees 

PD: RickJOrdan 

MD: Clod Mane 

KUPLPodland, OR' 
P0: Cary Rotte 

MD Rick Taylor 

KWJJPorlland, OR' 
PD. Mike Moore 

MD. SavannahJones 

WCTKProwclence, RI' 

MO: Sam Stevens 

WLLR/Ouad Cities. IA 

PO: Jim 0 Nara 

MD. Ron Evans 

WODRBaleigh. NC' 
PD: Lisa Mckay 

APD/MO: Mike'Maddawg' 

Biddle 

KOUT/Bapid City, SD 

PDMD: Marty Houston 

KBULMeno, NV 

DMPD: Torn Jordan 

APD:JJ Christy 

MD: Chock Reeves 

KFRGRIiverside. CA' 

OM. Lee Douglas 

POND Den Jenrey 

WSLC/Roanoke, VA 

PD: Brett Sharp 

MD. RobynnJaymes 

WYYDBoanoke, VA 

POND: Joel Clearing 

WBEE/Rochesler, NY' 

OM. Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 

WXXQBocklord, IL 

OMPD Jesse Garcia 

APD: Steve Summers 

MD. Kathy Hess 

KNCI.Sacramento, CA' 
OM PD. Marl Evans 

APD Greg Cole 

MO. Jennller Wood 

WCEN Saginaw. MI 

P0. Jahy Phillips 

MD. Keith Allen 

WKCQSaginaw. MI 

OMPD Rick Walker 

WICO/Salisbury, MO 

OM. Joe Edwards 

PD/APOO M0: EJ Ton 

KSOP/SaIt Lake City, UT' 
PO: Don Hilton 

AFDMD. Debby Turpin 

KUBLSalt Lake City. UT' 
PD. Ed Hill 

MD. Pal Garrett 

KAJASan Antonio, TX' 

PD MD: Clayton Allen 

KSON/San Diego, CA' 

OMPD. John Dlmick 

APDMO. Greg Frey 

KUSS/San Diego. CA' 

PO: Mike O'Brian 

MD: Gwen Foster 

KZBR/San Francisco, CA' 

PD. Ray Massie 

KRTYBan Jose. CA' 
PD: Julie Stevens 

KKJG San Luis Obispo. CA 

PO,MO Pepper Daniels 

KRAZSanta Barbara. CA 

PDMD: Rick Barker 

KSNI/Santa Mana. CA 

PDMD: Tim Brown 

WCTO/Saasola. FL' 
OMPD/TAD: Mark Wilson 

APO:Heidi Decker 

WJCL/Savannah, GA 

OM: John Thomas 

PD Bill West 

KMPS/Seanle. WA' 
PD: Becky Brenner 

MD: Tony Thomas 

KRMDBhreveport. LA 

PD: Les Acree 

APD MD. James Anthony 

KXKS/Shreveporl. LA 

DM: Gary McCoy 

PD: Russ Winston 

KSUX/Sious City, IA 

PO: Bob Reunds 

APDMD: Tony Michaels 

WBYT/Soulh Bend. IN 

OMPD Clint Marsh 

APDMD. Lisa Kosty 

KORKSpokane. WA' 
OM. Lm Cotter 

PD: Jay Daniels 

APD: Bob Castle 

MD. Tony Trovalo 

KIXZJSpokane, WA' 
OM: Robert Hamer 

PD/MD: Paul "Coyote" 

Neumann 

APD: Lyn Daniels 

,. IMñsmiwvn 

WPIOVSpnnglield. MA' 
PD: ELI McKay 

APO: Nick Damon 

MO: Jessica Tyler 

KSO/St. Lou*. MO' 
OM: Mike Wheeler 

PD. Geonenes 

MD: Billy Greenwood 

WILSt. Louis. MO' 
PD: Greg Mozingo 

MD:Danny Montana 

KATM/Slockton, CA' 

OM: Richard Perry 

PD: Bandy Black 

APOMD: Moloe Roberts 

WBBS/Syracuse, NY' 

PO:Rich Lauber 

APD,LID: Skip Clark 

WTNT/Tallahassee. FL 

OM: Steve Cannon 

PDMD: "Big" Woody Hayes 

WOYK/Tampa, FL' 
OM/PD Mike Culotta 

APD: Beecher Marlin 

MO'. Jay Roberts 

WYUU/Tampa, FL' 
DMPD: Mike Culotta 

APD: Will Robinson 

MD: Jay Roberts 

WTHVTerre Haute, IN 

OMPD: Barry Kent 

MD Marry Party 

WIBW/Topeka. KS 

OM. Ed ODonnell 

PD: Rich Bowers 

APDMD. Stephanie Lynn 

KIIMTucson, A2' 
OM: Hem Crowe 

POND: Burr Jackson 

KVOO/Tulsa. OK' 

POW : Moon Mullins 

WWZD/Tapelo. MS 

OM: Rick Stevens 

PO: Bill Hughes 

KNUE/Tyler, TX 

DMPD 710: Dave Ashcan 

KJUGNisalia. CA 

POND : Dave Daniels 

WIRKMJ. Palm Beach. FL' 
PD: Mitch Mahan 

MD:J.R. Jackson 

WACOIWaco. TX 

OMPO MD: Zack Owen 

WMZOWashinglon. DC' 

OM'. Jell Wyatt 

PD: George King 

WDEZWausau. WI 

GM PO Bob Jung 

APO;MO: Vanessa Ryan 

WOVKAVheeling. WV 

PO/MO: Jim Elliot 

KFDUWichita, KS' 
OM/PO: Beverlee Brannigan 

APD/MD: Pat James 

KZSNAVichita, KS' 
PD: Chuck Geiger 

MD. Pal Moyer 

WGGY/Wilkes Bane, PA' 

PD: Mike Knnik 

MD: Carolyn Drosey 

WWOD/Wilminglon. NC 

OM: Perry Stone 

PD: Paul Johnson 

AMMO: Bngitt Bans 

KXGD/Yakima. WA 

PD: Dewey Boynton 

APDMD: Joel Baker 

WGTY/York. PA 

PDMD. Brad Austin 

WOXK/YOungstown. OH 

APD: Doug James 

MO:Burton Lee 

POWERED 

'Monitored Reporters 

226 Total Reporters 

113 Total Monitored 

113 Total Indicator 

Did Not Report, Playlist Frozen (9): 

KGKUSan Angelo, TX 
KLLL/Lubbock, TX 
KLUR/Wichita Falls, TX 
KTTS/Springfield, MO 
KVOX/Fargo 
WFRG/Utica, NY 

WHKX/Bluefield, WV 
WTCM/Traverse City, MI 

WYZB /Ft. Walton Beach, FL 
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JULIE KERTES ADULT CONTEMPORARY 
jkertesQradioandrecords. com 

PART ONE OF A TWO -PART SERIES 

You Want Us To Give 
Away What ?! 
Sales- promotion makeovers 

r e've all been approached by a rookie salesperson 
who is desperate to get his or her client on the air with 
a cheesy promotion. Thankfully, many radio stations 
have stellar marketing and promotion directors who 
have a talent for seeing the diamond in the rough 
and turning a potentially disastrous sales promotion 
into something creative, entertaining, compelling and 
image- appropriate for the air. 

In dealing with sales promotions, 
WQAL (Q- 104)/Cleveland PD Al- 
lan Fee takes this approach: "If the 
salespeople bring the cheese, we 
will bring the crackers." 
Fee has a different per- 
spective on sales promo- 
tions since he started do- 
ing mornings in January. 
"Being back on the air 
makes me re- energized 
about the whole thing," 
he says. "Sometimes pro- 
grammers make the mis- 
take of not thinking like Alla 
our listeners, and they 
take sales promotions too seriously." 

Funny Is Good 

Fee, whose morning show con- 
sists of MD Rebecca Wilde and 
stuntman and Imaging Director 
Glenn Anderson, welcomes goofy, 
satirical sales promotions with open 
arms. He says, "When salespeople 
come to me with a promotion, I ask 
myself, 'How can I make it work? 
Let's not put our guard up right 
away. What would be funny? What 
would make us laugh ?' Any time 
you can make that link, it's awe- 
some. 

"We have given away electric 
fences, a $6,000 chandelier and 
blocks of cheese. When sales gave us 
a $6,000 chandelier to give away, we 
thought, 'How ?' We ended up get- 
ting a roofing company involved 
and other home -improvement cli- 
ents, and the chandelier became the 
icing on the cake. 

"The Q104 Mega Home Make- 
over was a promotion that our 30-to- 

40-year-old listeners were interested 
in, and the quantitative ended up 

making up for the quali 
tative. We kicked off the 
spring book with this 
promotion, and we had a 

nice month with it. 

"We like to be goofy. 
We did a lifestyle promo- 
tion where we gave away 
baking packages for Pills- 

bury. We had people listen 
for the Doughboy gi;;le. 
It became a bigger part of 

the show as we made fun of it. 
"We did a Barry Manilow ticket - 

giveaway promotion on the morn- 
ing show, and it was done so 
tongue -in- cheek, we kept getting 
calls saying how great it was. We 
make it fun and involve the client, 
and we're never hateful while talk- 
ing it up. Take David Letterman. 
He'd go to the crowd and do silly 
things and give away hams. That's 
funny. 

"Programmers make the mistake 
of hiding sales promotions at night. 
We like to make fun of a promotion 
on the morning show. We have an 
event in October called the Boo Bash. 

If we had a company like Honey- 
Baked Ham involved, it would be 
[big announcer voice] 'HoneyBaked 
Ham presents ... Boo Bash!' and lis- 

teners would win tickets and a ham. 
That's very funny." 

Fee also makes good use of his 
morning show sidekick. "We often 

n Fee 

"If the salespeople bring the cheese, we will 

bring the crackers." 
Allan Fee 

give the cheesy things to Glenn, our 
stunt guy," he says. "He can do the 
funny things. If we are asked to do 
a McDonald's remote, we'll say, 
'Great! Our stunt guy, Glenn, will 
work the drive -through window.' 

"Or if we're asked to go to Apple- 
bee's or Dairy Queen for afternoon 
drive, we'll turn it into a two-hour 
morning show appearance and do 
call -ins. It's places like these where 
our female listeners are hanging out 
with their kids. It makes sense to be 
there; we're not selling out. 

"Most clients are 

interested in coming 

up with something 

funny and 

memorable, not 

something so cookie - 

cutter." 
Kristy Brown 

"A client, Pierre's Ice Cream, 
wanted us to hand out ice cream. So 
we got the old station van, painted 
it, and now we have the Q104 Freez- 
er Police. Different jocks go out into 
the community and hand out ice 
cream all summer long." 

Manage Expectations 
Historically, sales and program- 

ming departments have clashed 
when it comes to sales- driven pro- 
motions. Sales is under pressure to 
meet budgets, and programming is 

reluctant to sacrifice the integrity of 
the station just to make a buck. 

One of the greatest challenges has 
always been to get these two very 
different departments to work close- 
ly together. Each has the same goal, 
to make money for the station, but 
each has a different approach to get- 
ting there. 

Well, times have changed, and 
WQAL Marketing Director Kristy 
Brown describes how sales and pro- 

R &R August 13, 2004 

BACKSTAGE PASS R&R's Mark Brower and his friend, Vida Razinia, got 
some face time with Curb recording artist LeAnn Rimes at a recent show Seen 

here (I -r) are Razinia, Rimes and Brower. 

gramming interface at her station: 
"We've learned how to work with 
each other. We manage expectations 
from the beginning. We make it very 
clear to the salesperson and client 
what we'll do around the promo- 
tion, what exactly the client will get. 

"We let them know 
that we're going to be 
goofy upfront so that 
there are no surprises. 
This way, everyone's hap- 
py. It's been a work in 
progress, but we've got- 
ten to the point that ev- 
erything is very well laid - 
out. 

"We are also very pro- 
active on the recaps. We have a good 
reputation for overdelivering on 
what we promise. It also helps that 
Allan and I attend a lot of sales calls. 
We get to know the client and their 
sense of humor. If there is ever a 
question or problem and the sales- 
person is not around, we can con- 
tact the client directly. 

"We never want the client to think 
we're making fun of them or their 
product As long as they understand 
that it's all in fun, we don't have any 
problems. We don't want them to 
hear anything out of context, espe- 
cially if they're in the market and lis- 

ten to the station." 
"The key is to get involved as ear- 

ly as possible," Fee says.'WNe'll have 
a preliminary meeting with the 
salesperson before a client is ap- 
proached. Many times an agency or 
client will expect the standard triv- 
ia game, but we'll turn a promotion 
into something bigger than that. We 

have overdelivered so many times." 

A Buck Is A Buck 

motions, some that even the sales- 
people were reluctant about, and 
made them something we can work 
with. 'I've got a box of doughnuts 
and a pile of dirt.' 'Ah! How about 
a Dirt for Doughnuts promotion ?' 

"Ratings can be down, but we can 
still make sales go up. At 
the end of the day it's 
about revenue. Being as 
creative as possible ben- 
efits programming, and, 
in turn, it will benefit 
sales." 

At WQAL there are 
several cooks in the kitch- 
en when promotions are 
discussed. Present at the 

meetings are Fee, Brown and Ander- 
son. But, according to Brown, it's a 
free -for -all. "Whoever is walking by 
at the time is more than welcome to 
contribute," she says. "A lot of us are 
in the demo, so it's easy in that re- 
spect, so long as we don't get too hip 
for the room. 

"We also have a lot of interaction 
with listeners and get their opinions. 
We try as much as we can to plan in 
advance - though, as you know, 
that's sometimes not possible in ra- 
dio - and we try to come up with 
something topical. 

"It's a fun process. Everyone has 
ideas, and no one is shot down for 
them. No one has the 'It's not my 
job' attitude. We can easily turn a 

sales promotion into something suit- 
able for the air. 

"Most clients are interested in 
coming up with something funny 
and memorable, not something so 
cookie-cutter. And they appreciate 
an out -of- the-box approach. We sit 
around and joke about it and then 
come up with promotions." 

"It scares me how quick we come 
up with stuff," Fee says. "Someone 
will take a shot at it, and we say, 
'Hey, we can do that.' Then some- 
one else comes up with a funny 
name: 'Hmmm, cottage cheese - 
"Say Please for Cottage Cheese. " "' 

The promotions that have result- 
ed from such meetings all meet the 
criteria that Brown and Fee were 
discussing earlier: They're lifestyle - 
driven, topical and fun. Next week 
we'll troubleshoot with more of the 
industry's best promotion directors. 

Krisly 

Promotions like these can some- 
times be a stretch, but they do bring 
in money for the station. And in 
times like these, a buck is a buck, 
right? 

"We're all in the same business," 
Fee says. "My goal is to get as many 
satisfied advertisers on the air as 
possible. If I can take a sales promo- 
tion and have it benefit me, every- 
one wins. I treat clients as resonates 
and maximize that. Salespeople al- 
ways have direct access to my office. 

"I've taken some of the worst pro- 

Brown 
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AC TOP 30 
e August 13, 2004 

WEEK WEEK ARTIST TITLE LABEL(S) 

4 

1 

3 

2 

6 

5 

8 

9 

7 

10 

11 

12 

13 

17 

14 

15 

19 

18 

20 

21 

16 

25 

24 

23 

22 

27 

29 

26 

30 

/Debut> 

O DIDO White Flag (Arista /RMG) 

2 MARTINA MCBRIDE This One's For The Girls (RCA) 

3 SHERYL CROW The First Cut Is The Deepest (A &M /)nterscope) 

4 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

O SEAL Love's Divine (Warner Bros.) 

6 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

o MAROON 5 This Love atone/SRN/0 

o UNCLE KRACKER ((DOBIE GRAY Drift Away (Lava) 

9 LIONEL RICHIE Just For You (island /IDJMGI 

C) JOSH GROBAN You Raise Me Up (143 /Reprise) 

e KIMBERLEY LOCKE 8th World Wonder (Curb) 

® 3 DOORS DOWN Here Without You (Republic /Universal) 

e MERCYME Here With Me (INO /Curb) 

O LOS LONELY BOYS Heaven (Or /Epic) 

15 CELINE DION You And I (Epic) 

16 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

e JIM BRICKMAN fIMARK SCHULTZ'Til I See You Again (Windham Hill/BMW 

O KEITH URBAN You'll Think Of Me (Capitol) 

LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 

e EVANESCENCE My Immortal (Windup) 

21 WILSON PHILLIPS Go Your Own Way (Columbia) 

® HOOBASTANK The Reason (Island /IDJMG) 

® JOSH GROBAN Remember When It Rained (143 /Repose) 

O CHERIE Older Than My Years (Lava) 

25 FANTASIA I Believe (J /RMG) 

26 CORRS Summer Sunshine (Atlantic) 

27 JAMIE CULLUM All At Sea (Verve /Universal) 

28 RICK SPRINGFIELD Beautiful You (Gamer /Red Ink) 

e COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

e JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 

TOTAL 
PLAYS 

.I - 
PLAYS 

TOTAL 
AUDIENCE 

1001 

WEEKS ON TOTAL STATIONS. 
CHART ADDS 

2009 +71 178956 44 10010 

1994 .166 186734 30 10910 

1957 95 165031 44 10510 

1939 .211 188356 32 11010 

1751 +31 152584 28 10510 

1732 76 173013 40 10210 

1647 +104 192934 16 8410 

1527 +131 150986 74 10510 

1457 -168 128480 22 10110 

1411 +34 131993 41 10710 

1197 +21 65081 19 9111 

1071 +43 119345 33 6510 

1031 +95 51319 17 8310 

986 +183 132005 10 5812 

865 .70 73279 11 7410 

815 .105 86893 9 5410 

755 +61 38973 13 8411 

739 +45 57098 12 8711 

671 +31 26933 9 8111 

592 +5 82768 17 3212 

526 327 39921 16 7210 

376 +57 42243 8 2512 

367 +43 36139 3 66110 

360 +35 26327 4 5814 

318 45 18411 4 5014 

269 3 11859 7 3611 

231 .12 4832 5 4511 

230 .62 8314 7 5110 

227 +13 20937 3 1310 

224 +22 5632 1 3912 

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/1 -817. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 10 are moved to recurrent after 50 weeks on the chart. Most Added is the 
total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations p aying a song. Total 

Audience equals Average Ouarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 
Persons used herein with permission from the Arbitron Company (© 2004. The Arbitran Company). © 2004, R &R, Inc. 

New &Active 
CLAY AIKEN I Will Carry You (RCA /RMG) ALICIA KEYS If I Ain't Got You (J /RMG) 

Total Plays: 111, Total Stations: 35, Adds: 7 Total Plays: 93, Total Stations: 22, Adds: 17 

JESSICA SIMPSON Angels (Columbia) 

Total Plays: 165, Total Stations: 27, Adds: 0 HEART Perfect Goodbye (Sovereign Artists) 

DIANA KRALL Narrow Daylight (GRP /VMG) 
Total Plays: 78, Total Stations: 23, Adds: 1 

Total Plays: 152, Total Stations: 32, Adds: 2 
BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

BOYZ II MEN Sara Smile (MSM /Koch) Total Plays: 64, Total Stations: 15, Adds: 9 
Total Plays: 147, Total Stations: 28, Adds: 3 

NEWSONG f1NATALIE GRANT When God Made You (Reunion) SEAL Get It Together (Warner Bros.) 

Total Plays: 108, Total Stations: 30, Adds: 10 Total Plays: 61, Total Stations: 18, Adds: 10 

Songs ranked by total plays 

53 

POWEREDEri 

MFDIABASF 

Most Added 
www. rradds. com 
ARTIST. / _ LASE: S ADDS 

ALICIA KEYS If I Ain't Got You (J /RMG) 17 

JOSH GROBAN Remember When It Rained (143 /Reprise) 10 

NEWSONG fINATALIE GRANT When God Made You (Reunion) 10 

SEAL Get It Together (Warner Bros.) 10 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 9 

CLAY AIKEN I Will Carry You (RCA /RMG) 7 

CHERIE Older Than My Years (lava) 4 

FANTASIA I Believe (J /RMG) 4 

BURKE RONEY Wendy (R World /Ryko) 4 

Most 
Increased Plays 
ARTIST TITLE LABEL:SI 

TOTAL 
PLAY 

INCREASE 

LOS LONELY BOYS Heaven (Or /Epic/ +183 

UNCLE KRACKER fIDOBIE GRAY Drift Away (lava) +131 

CLAY AIKEN I Will Carry You (RCA /RMG) +106 

MAROON 5 This Love (Octane /J /RMG) +104 

MERCYME Here With Me /INO /Curb) +95 

SHANIA TWAIN Forever And For Always (Mercury//DJMG) +94 

D100 White Flag (Aosta/RMGI +71 

REGIE HAMM Babies (Refugee /Universal South) +67 

NEWSONG fINATALIE GRANT When God Made You (Reunion) +66 

Recurrents 
TOTAL 

PLAYS 

ARTIST TITLE LABEL ¡Si 

SHANIA TWAIN Forever And For Always (Mercury //OJMG) 1351 

TRAIN Calling All Angels (Columbia) 1344 

MATCHBOX TWENTY Unwell (At /antic) 1226 

COUNTING CROWS Big Yellow Taxi (Geffen/ /nterscope) 924 

LUTHER VANDROSS Dance With My Father (J /RMG) 904 

SANTANA fIMICHELLE BRANCH The Game Of Love (Aris(a /RMG) 894 

VANESSA CARLTON A Thousand Miles (A &M //nterscope) 882 

SHERYL CROW Soak Up The Sun (A &Mllnterscopel 776 

NORAH JONES Don't Know Why (Blue Note /Virgin) 753 

LONESTAR I'm Already There (BRA) 732 

CHRISTINA AGUILERA Beautiful (RCA /RMG) 716 

PHIL COLLINS Can't Stop Loving You (Atlantic) 107 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Wbo do Voodoo 
Q 

o 

o 

Leading stations across America are turning their listener calls into cash, 
using RadioVoodoo magic web, telephone, and text messaging technology. 

o __ _(J The coolest tool in radio can help your station sell sponsorships, 

o 9 a ringtones, games, and more. 
O 

The coolest tool in radio! 

radiovoodoo 
Contact Liz Laud at 800.798.5663 or 
email liz @radiovoodoo.com for a demonstration 

Look Who's 
k 100.3 The Beat 97.1 JAMZ Party 93.1 Jammin' 95.5 Hot 103 JAMZ RadioNow 93.1 

Doing Voodoo Los Angeles Atlanta Miami Portland, OR Kansas City Indianapolis 
POWER953 

Orlando 

JONES 
R A D I O 
NETWORKS. 

jonearedio.eom 
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eteTheMusic.cnm 
N AUIBLLY 

America's Best Testing AC Songs 12 + 

For The Week Ending 8/13/04 

Artist Title (Label) TW LW 

MAROON 5 This Love (Octoneli /RMG) 

LOS LONELY BOYS Heaven (Or/fpici 

KEITH URBAN You'll Think Of Me (Capitol) 

3.87 

3.87 

3.87 

3 DOORS DOWN Here Without You (Republic /Universal) 3.84 

KIMBERLEY LOCKE 8th World Wonder (Curb) 3.83 

CELINE DION You And I (Epic) 3.79 

J. BRICKMAN 11M. SCHULTZ'Ill I... IWindham HillIRMGI 3.78 

JOSH GROBAN You Raise Me Up (143 /Reprise) 

SEAL Love's Divine (Warner Bros.' 

MERCYME Here With Me (INOICurbi 

EVANESCENCE My Immortal (Windup) 

LIONEL RICHIE Just For You (lsland/OJMG) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

SEALS & CROFTS Summer Breeze '04 !Warner Bros.) 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

3.77 

3.75 

3.72 

3.70 

3.69 

3.68 

3.67 

3.65 

M. MCDONALD Ain't No Mountain High Enough (Motown) 3.40 

DIDO White Flag (Arista /RMG) 3.35 

WILSON PHILLIPS Go Your Own Way (Columbia) 3.34 

S. CROW The First Cut Is The Deepest (A &Mllnterscope) 3.31 

UNCLE KRACKER 110081E GRAY Drift Away (Lava) 3.19 

3.83 

3.69 

3.73 

3.78 

3.68 

3.72 

3.74 

3.85 

3.61 

3.55 

3.71 

3.67 

3.76 

3.75 

3.43 

3.45 

3.31 

3.18 

3.18 

W W W 
Famil. Burn 25 -54 25 -34 35 -54 

91% 39% 3.89 3.93 3.87 

70% 13% 3.97 3.98 3.97 

65% 9% 3.89 3.81 3.92 

93°k 36% 3.83 3.74 3.87 

88% 28% 3.85 3.89 3.83 

80% 16% 3.77 3.40 3.88 

62% 13% 3.82 3.61 3.88 

95% 44% 3.83 3.47 3.96 

89% 28% 3.78 3.72 3.81 

75% 18% 3.73 3.64 3.76 

81% 32% 3.73 3.48 3.85 

84% 21% 3.72 3.55 3.78 

95% 37% 3.74 3.59 3.80 

81% 21% 3.73 3.53 3.79 

95% 38% 3.67 3.58 3.70 

96% 45% 3.37 3.23 3.42 

95% 54% 3.25 3.05 3.33 

90% 39% 3.32 3.02 3.42 

98% 58% 3.21 3.03 3.28 

97% 57% 3.29 3.13 3.35 

Total sample size is 295 respondents. Total average tamability estimates are based on a scale of 1 -5. (l= dislike very much, 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for 

local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere 
Radio Networks. 
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ARTIST TITLE LABELÍS, 

POWERED 
MEDIABASE 

TOTAL / - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

0 CELINE DION You And I (Epic) 372 +50 

MAROON 5 This Love (Dctone /J /RMG/ 362 +74 

LIONEL RICHIE Just For You LLsland /LOJMG) 356 +72 

GEORGE MICHAEL Amazing (Epic) 347 +117 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 336 +80 

SEAL Love's Divine (Warner Bros.' 310 +80 

e ALANIS MORISSETTE Everything (Maverick/RepriseJ 310 +60 

e S. TWAIN It Only Hurts When 1'm... (Mercury /IDJMG) 265 +58 

e SARAH HARMER Almost (Zoe /Rounder/ 260 +59 

e RON SEXSMITH Whatever It Takes ( Nestwerk) 259 +47 

CORKS Summer Sunshine 'Atlantic) 251 +79 

SEALS & CROFTS Summer Breeze '04 /Warner Bros.) 228 +51 

MARTINA MCBRIDE This Ones For The Girls (RCA) 224 +70 

S. CROW The First Cut Is The Deepest (A &M /lnterscopel 216 +45 

SHAPE Beauty (EMI Music Canada) 210 +93 

e DIANA KRALL Narrow Daylight (GRP /VMG) 203 +55 

e SARAH MCLACHLAN Stupid (Arista /RMG) 202 +36 

JACKSOUL Shady Day (Vik /BMG Music Canada) 193 +58 

LOS LONELY BOYS Heaven /Or/Epic) 187 +68 

M. MCDONALD Ain't No Mountain High Enough (Motown) 184 +48 

DELTA GOODREM Born To Try (Sony Music Australia) 182 +70 

DIDO Don't Leave Home (Arista /RMG) 179 +49 

3 DOORS DOWN Here Without You (Republic /Universal)165 +26 

HOOBASTANK The Reason (Island /IDJMGI 161 +49 

e SARAH MCLACHLAN World On Fire (Arista /RMG) 160 +75 

EVANESCENCE My Immortal (Windup/ 154 +23 

AIL° JACKSOUL Still Believe In Love (Vik/BMGMusic Canada)151 +28 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 137 +28 

COUNTING CROWS Big Yellow Taxi (Geffen / /nterscope1135 +47 

SIMPLY RED Sunrise fsimplyred.com/Red Ink) 129 +41 

10 

15 

18 

10 

18 

18 

17 

18 

16 

16 

10 

6 

18 

18 

2 

17 

18 

2 

4 

18 

4 

15 

18 

3 

1 

14 

18 

18 

6 

15 

710 

1010 

1110 

710 

1210 

1110 

710 

1410 

710 

BIO 

610 

410 

1010 

1518 

510 

710 

1310 

610 

310 

910 

310 

410 

1010 

411 

510 

610 

1310 

1110 

810 

710 

22 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 8/1 -817. Bullets appear on songs gaining plays or remaining flat from 
previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. e} Indicates 

, Cancon. © 2004, R &R, Inc. J 
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AC/HOTAC 

With 

Paul Drake 
PD, KEYW/Tri- Cities, WA 

What's going on this summer at 
KEYW (The Key)/Tri- Cities, WA? We 
have the 98 Smoke -Free Days of Sum- 
mer campaign directed at kids. Kids 13 
to 18 pledge to be smoke -free and are 
eligible to win prizes. Most kids who 
smoke think they'll quit within five 
years; 70% don't. We're also run- 
ning our Key Summer Sebring Con- 
vertible contest after Labor Day. The 
car is decked out with the station logo. 

We have teamed with our local Fox -TV affiliate for 
our third Junior Idol contest. Kids from all over mid -Co- 
lumbia compete for a chance to perform at the Benton 
Franklin Fair in August. We'll also be out at the Co- 
lumbia River this weekend watching the world's fastest 
boats race at speeds of up to 200 mph. The Key crew 

will be decked out in gear and will host Margarita Ville, with food, 
margaritas and hurricanes! KEYW's strengths are Faith and Big B 
in the morning - two totally opposite people who rarely agree on any- 
thing, yet are the best of friends - and the music. We play the best 
hits of the '80s, '90s and today. Our special features include Retro Lunch 
at noon, Retro Ride at Five and the Awesome '80$ at 8pm. It's hard 
being in a smaller market, but Clear Channel gives us incredible re- 
sources so we can meet our challenges head on. We all have multiple 
duties. We do just as much or more than the larger- market stations, 
with half the staff. We run hard here - it's fun! I feel like I'm in the 
trenches every day. 

There's a new chart -topper at AC 
this week: Dido's "White Flag" 

( Arista/RMG) pops up to No. 1, with +71 
plays ... Martina McBride's "This One's 
for the Girls" (RCA) is No. 2, and Sheryl 
Crow's "The First Cut Is the Deepest" 
(A &M /Interscope) remains at No. 3 ... 
Seal's "Love's Divine" (Warner Bros.) is 
No. 5, with +31 plays ... Los Lonely 
Boys' "Heaven" (Or /Epic) jumps 17 -14, 
with +183 plays ... Clay Aiken's "I Will Carry You" (RCA/RMG) is +106 
plays, while Maroon 5's "This Love" (Octone /J /RMG) is +104 and at 
No. 7 ... Jeff Timmons' "Whisper That Way" (SLG /Rising Phoenix) 
debuts at 30 ... Most Added this week is Alicia Keys' "If I Ain't Got 
You" (J /RMG), with 17 ... Same ol', same of at Hot AC: Hoobastank's 
The Reason" (Island /IDJMG) remains at No. 1, Los Lonely Boys' 

"Heaven" (Or /Epic) is No. 2, and Maroon 5's "This Love" (Octone /J/ 
RMG) sits at No. 3 ... But there's lots of movement elsewhere on the 
chart: Ashlee Simpson's "Pieces of Me" (Geffen) goes from 31 to 19, 
with +498 plays; Avril Lavigne's "My Happy Ending" (Arista/RMG) 
moves 25 -20, with +302 plays; and Maroon 5's "She Will Be Loved," 
cruising through the top 10, gets +291 plays and rises to No. 8 ... Fin- 
ger Eleven's "One Thing" (Wind -up) goes 12 -9, with +265 ... Most 
Added are Ashlee Simpson, with 23 adds, and Seether featuring 
Amy Lee's "Broken" (Wind -up), picking up 14. - Julie Kertes, ACMot AC Editor 
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artist 
ARTIST: Diana Anaid 

LABEL: Five Crowns Music 
By JULIE KERTES /AC /HOT AC EDITOR 

tivit) 

When I heard Australian artist Diana 
Anaid's CD Beautiful Obscene for 

the first time, I was sold. So, I thought it 
only appropriate to choose her for my first 
ACtivity. During our chat I ended up talk- 
ing Diana's ear off, gushing about what a 
fan I am, promising her a mix CD and in- 
viting her to visit us at R &R. I'm sur- 
prised I didn't ask her to come to my home, 
meet the family, stay for dinner and be 
best Mends for life. Oh, wait - I did. 

Diana did manage to get a few words in 
about her busy schedule and recent string 
of radio tours. "I had my first whirlwind 
radio promotion tour six weeks ago, went 
home to Australia for a national tour, then 
came back for the second leg of my radio 
promotion tour," she says. "It's been great 
seeing America and getting to meet lots of 
radio people. I did a Guitar Player Maga- 
zine interview yesterday, which was also 
a lot of fun." 

When asked about the challenges of 
darting around to so many cities in such 
a short period, she says the hardest part 
is "getting up early every morning and 
making myself look nice!" Anaid contin- 
ues, "I've also been pushing my voice out 
in conference room performances without 
a microphone, and that's been hard." 

Playing conference room gigs can be 
daunting for an artist, but Anaid is very 
comfortable with them. "I've been perform- 
ing for six years in Australia, doing TV, 
small and big shows, and conference room 
visits so it's not quite so new to me. I ap- 
proach it like I'm just playing a couple of 
songs for people, showing them what I can 
do." And what she does is pretty impres- 
sive. 

The single, "Last Thing," is showing 

steady growth week to week at Hot AC, 
with a nice list of early supporters such as 
KLLC /San Francisco, KALC /Denver, 
WKZN/New Orleans and KALZ/Fresno. 
And it's reacting where it's getting airplay. 

KLLC Asst. PD/MD Jayn says, "I've be- 
lieved passionately in this record since the 
very first time I heard it. The lyrics, her 
voice, the production - it's a perfect pop 
song! You absolutely have to see her live. 
She's phenomenal. She took control of the 
room like I've never seen anybody do be- 
fore. Diana's a rock star!" 

Beautiful Obscene is Anaid's second 
album, but it's her U.S. debut, on Five 
Crowns Music. Her first album was a self - 
titled CD released on independent label 
Origin Recordings in Australia. It was 
nominated for Best Independent Release 
for the 2000 ARIA awards (the Australian 
Grammys). She was also nominated for 
Best Female Performer. 

Beautiful Obscene is filled with great 
radio songs with memorable hooks. Aside 
from "Last Thing," other strong tracks are 
the lyrically clever "Just Leaving"; "Dumb 
Opinion," which swells with emotion; and 
"Temporary Visitors," reminiscent of Ca- 
nadian singing and songwriting sensation 
Mae Moore. 

Anaid's favorite song on the album is 
"Just Leaving." She says, "It's the only 
song I wrote for my mum. She died when 
I was little, and I don't have any memo- 
ries of her. It's about how much I miss her 
and how I wish she were around for me." 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

Call 1- 800 -9964100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 

www.americanradiohistory.com
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HOT AC TOP 40 , 
ARTIST TITLE LABELS 

® August 13, 2004 

HOOBASTANK The Reason (Island/ IDJMG) 

LOS LONELY BOYS Heaven (Or /Epic) 

MAROON 5 This Love (Octone/J/RMG) 

COUNTING CROWS Accidentally In Love (Dream Works /Geffec) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

311 Love Song (Maverick /Volcano /Zomba/ 

MAROON 5 She Will Be Loved (Octane /J /RMG) 

FINGER ELEVEN One Thing (Windup) 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 

NICKELBACK Someday (Roadrunner /IDJMG) 

EVANESCENCE My Immortal (Windup) 

TRAIN Ordinary (Columbia) 

SHERYL CROW Light In Your Eyes (A &M /lnterscope) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

CALLING Our Lives (RCA /RMGI 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

ALANISMORISSETTE Everything (Maverick /Reprise) 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

RICHARD MARX When You're Gone (Manhattan /EMC) 

AVION Seven Days Without You (Independent) 

SARAH MCLACHLAN World On Fire (Arista /RMG) 

SCISSOR SISTERS Take Your Mama (Universal) 

UNCLE KRACKER Rescue (lava) 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba! 

YELLOWCARD Ocean Avenue (Capitol) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

BRITNEY SPEARS Everytime (Jive /Zomba) 

BLINK 182 I Miss You (Geffen) 

KELLY CLARKSON Breakaway (Hollywood) 

SEETHER fIAMY LEE Broken (Windup) 

FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware /Columbia) 

RYAN CABRERA On The Way Down (E V.L.A. /Atlantic) 

DEFAULT All She Wrote (TVT) 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

MERCYME Here With Me (INO /Curb) 

JENNIFER MARKS Live (Bardic) 

DIANA ANAID Last Thing (Five Crowns Music) 

TOBY LIGHTMAN Real Love (Lava) 

TOTAL I - TOTAL WEEKS ON TOTAL STATIONS 
PLAYS PLAYS AUDIENCE CHART ADDS 

tel 
4104 91 283002 25 9610 

3872 +95 259632 21 9510 

3562 -124 252530 31 9610 

3490 +5 234601 14 9610 

2657 +18 144231 26 7810 

2620 +61 146398 19 8213 

2350 +17 138624 17 7911 

2296 +291 153801 7 9112 

2145 +265 124031 14 8112 

2087 +139 120828 21 8111 

2079 -89 160933 46 7710 

1836 185 115951 37 8510 

1797 +73 87210 10 7612 

1788 -81 102826 15 8111 

1712 151 102629 38 7910 

1534 .37 73647 18 7411 

1445 +138 60486 10 6814 

1026 -215 65065 20 5910 

913 +498 69615 2 60123 

839 +302 44901 3 5518 

822 +48 30430 9 5114 

799 +36 27961 10 3811 

740 +181 43808 3 5216 

679 +22 40420 8 4012 

576 -272 24786 12 4110 

565 +148 23131 2 3517 

555 -22 20182 6 2410 

485 +9 35056 9 2010 

442 -90 15930 8 1710 

402 -17 18195 13 1010 

388 +135 28181 1 3014 

371 +57 17853 4 24114 

366 +142 11422 1 3716 

350 +85 11186 2 3317 

340 .3 9191 5 1911 

336 +26 20863 4 1510 

311 +30 15003 5 1110 

308 +2 6098 5 2510 

290 +35 8810 1 2012 

270 -2 10472 2 2012 

Most Added® 
www. rradds. com 

ARTIST TITLE LABEUSI 

ASHLEE SIMPSON Pieces Of Me ( Geffen) 

SEETHER f /AMY LEE Broken (Windup) 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

BOWLING FOR SOUP 1985 (SilvertonelJive /Zomba/ 

RYAN CABRERA On The Way Down (E.V.L.A./Atlantic) 

ALAN'S MORISSETTE Eight Easy Steps (Maverick/Reprise) 

SARAH MCLACHLAN World On Fire (Arista /RMG) 

FIVE FOR FIGHTING The Devil In The... (Aware /Columbia! 

Most 
Increased Plays 

New &Active 

POWERED 

11EDIABASE 

ADDS 

23 

14 

8 

7 

7 

7 

6 

6 

TOTAL 
PLAY 

ARTIST TITLE LABELS. INCREASE 

ASHLEE SIMPSON Pieces Of Me (Geffen) +498 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) +302 

MAROON 5 She Will Be Loved (Octone /J /RMGI +291 

FINGER ELEVEN One Thing (Windup) +265 

SARAH MCLACHLAN World On Fire (Arista /RMG) +181 

BOWLING FOR SOUP 1985 (Silvertone /JivelZombal +148 

FIVE FOR FIGHTING The Deuil In The... (Aware /Columbia) +142 

GAVIN DEGRAW I Dont Want To Be (J/RMG) +139 

NICKELBACK Feelin Way Too Damn Good (Roadrunner /IDJMG) +138 

KELLY CLARKSON Breakaway (Hollywood) +135 

HOWIE DAY Collide (Epic/ 

Total Plays: 261, Total Stations: 19, Adds: 3 

BONNIE MCKEE Somebody (Reprise) 

Total Plays: 258, Total Stations: 24, Adds: 0 

EDWIN MCCAIN fIMAIA SHARP Say Anything (ORT) 

Total Plays: 252, Total Stations: 17, Adds: 0 

KILLERS Somebody Told Me (Is /and /IOJMG/ 

Total Plays: 239, Total Stations: 19, Adds: 4 

JEM They (ATO /RCA /RMG) 

Total Plays: 199, Total Stations: 11, Adds: 0 

INGRAM HILL Will I Ever Make It Home (Hollywood) 

Total Plays: 190, Total Stations: 17, Adds: 1 

TEARS FOR FEARS Call Me Mellow (Universa /Music Entertainment) 

Total Plays: 176, Total Stations: 21, Adds: 2 

KENNY CHESNEY f /UNCLE KRACKER When The Sun...(BNAI 

Total Plays: 160, Total Stations: 10, Adds: 1 

DAVE MATTHEWS Oh (RCA /RMG) 

Total Plays: 158, Total Stations: 11, Adds: 1 

LENNY KRAVITZ California (Virgin) 

Total Plays: 151, Total Stations: 19, Adds: 3 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If t,vo songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron 
Company (© 2004, The Arbitron Company). © 2004. R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

CoYotfPRoAnoTioNS,CoAA f YOUR LpC,0 NOR. SAVìN69 No Charge EVER for 
Graphics /Proofs 
g All Changes! 

NO SET UP 
CHARGE! 

NO COLOR 
MATCH 

CHARGE! 

100% COTTON T- SHIRTS 

1-4 COLORS - SAME Low PRICE! 

288 576 1200 1512 2520 5040 
$2.95 2.75 2.55 2.35 I 2.30 2.25 

ll Sew9o+ 
CUSTOM" MPRINTED EVERYTHING! 

Wecameve25,000A11eremilems! 
Email: info @coyoteprornotions.com 

Coyotepromotions.com is a division of 
Adobe Graphics & Design, Inc. 
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HOTAC, 
August 13, 2004 

aieTheMusic.cOm 
11 C1111114 

Artist Title (Label) 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 8/13/04 

W W W 
TW LW Famil. Burn 18-34 18-24 25-34 

MAROON 5 She Will Be Loved (Octane /JíRMG/ 4.25 4.37 84% 9% 4.34 4.39 4.31 

COUNTING CROWS Accidentally... (OreamWorks/Geffen) 4.20 4.16 92% 15% 4.22 4.25 4.20 

MAROON 5 This Love /Octane /J /RMG/ 4.13 4.26 100% 45% 4.16 4.16 4.16 

FINGER ELEVEN One Thing (Windup) 4.07 4.07 82% 18% 4.04 3.94 4.10 

CALLING Our Lives IRCA /RMG) 4.06 4.12 89% 17% 3.96 3.94 3.91 

HOOBASTANK The Reason (/sland9OJMG) 4.05 4.08 99% 45% 3.90 3.83 3.94 

TRAIN Ordinary (Columbia) 4.02 4.01 78% 11% 3.92 3.87 3.95 

GAVIN DEGRAW I Don't Want To Be (JIRMG) 4.01 3.99 81% 16% 4.12 4.23 4.06 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 3.99 4.02 89% 25% 3.87 3.92 3.84 

3 DOORS DOWN Here Without You (Republic /Universal) 3.97 4.00 99% 54% 3.85 3.61 3.99 

3 DOORS DOWN Away From The Sun (Republic /Universal) 3.94 3.92 93% 34% 3.80 3.59 3.92 

NICKELBACK Feelin' Way Too... /Roadrunner / /OJMG) 3.88 3.88 78% 17% 3.91 3.63 4.01 

BLINK-182 I Miss You (Geffen! 3.86 3.83 85% 26% 3.87 3.93 183 

LOS LONELY BOYS Heaven (Or/Epic) 3.85 3.94 96% 32% 3.78 3.75 3.79 

NICKELBACK Someday (Road runer /IOJMG) 3.84 3.91 99% 51% 3.75 3.48 3.91 

FIVE FOR FIGHTING 100 Years (Aware. /Columbia) 3.83 3.81 96% 46% 3.77 3.83 173 

YELLOWCARD Ocean Avenue (Capitol) 3.82 - 72% 20% 3.75 3.89 3.65 

EVANESCENCE My Immortal (Windup) 3.79 3.89 99% 57% 3.72 3.53 3.83 

311 Love Sang IMaverick /VolcanoiZOmbal 3.73 3.71 83% 24% 3.80 3.77 3.82 

AVRIL LAVIGNE Don't Tell Me (Arista /RMG! 3.72 3.71 98% 39% 3.73 3.63 179 

JASON MRAZ Curbside Prophet (Atlantic) 3.72 3.73 79% 22% 3.86 3.88 3.85 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.67 3.62 74% 24% 3.79 3.51 3.93 

RICHARD MARX When You're Gone (Manhattarz'fMC/ 3.60 3.66 51% 11% 3.54 3.76 3.41 

SHERYL CROW Light In Your Eyes (A &M9nterscopel 3.59 3.44 81% 24% 146 3.34 3.51 

ALANIS MORISSETTE Everything (Maverick /Reprise) 3.58 163 88% 33% 154 3.20 3.70 

BUTTERFLY BOUCHER Another... (A &M7nterscopel 3.36 - 54% 18% 3.43 3.35 3.47 

UNCLE KRACKER Rescue (Lava! 334 3.39 69% 21% 3.29 3.08 3.37 

SCISSOR SISTERS Take Your Mama (Universal) 3.23 3.14 47% 11% 3.33 3.10 3.44 

Total sample size is 483 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very 
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number f respondents who said theyare tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, 
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 
callout research. The results are intended to shorn opinions of participants on the the Internet only RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818 -377- 
5300. RatemeMusie.com data is provided by Mediabas, Research. a division of Premiere Radio Networks. 
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THIS 
WEEK ARTIST TITLE LABEL(S, 

COUNTING CROWS Accidentally... (DreamWorks/Geffen) 

HOOBASTANK The Reason (island /IDJMGI 

e AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

TRAIN Ordinary (Columbia) 

GEORGE MICHAEL Amazing (Epic) 

LOS LONELY BOYS Heaven (Dr/Epic) 

CALLING Our Lives (RCA /RING) 

SHERYL CROW Light In Your Eyes (A &M/lnterscopel 

e NICKELBACK Feelin' Way Too... (Roadrunner/IDJMG) 

MAROON 5 She Will Be Loved (Octone /J /RMG) 

3 DOORS DOWN Away From The Sun (RepuLík/Uoversaß 

12 i ALANIS MORISSETTE Everything (Maverick /Reprise) 

8 
SARAH MCLACHLAN World On Fire (Arista /RMG) 

UNCLE KRACKER Rescue (Lava) 

15 + FEFE DOBSON Don't Go (Girls & Boys) (Island /IOJMG) 

0 MIS-TEED Scandalous (Reprise) 

17 SEETHER 'AMY LEE Broken (Windup) 

o STABILO Everybody (Virgin Music Canada) 

19 MAROON 5 This Love (Octone/IRMG) 

1 ASHLEE SIMPSON Pieces Of Me (Geffen) 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 

CORRS Summer Sunshine (Atlantic) 

e SOULDECISION Cadillac Dress (Independent) 

e NELLY FURTADO Try (Dream Worksllnterscope) 

e DEFAULT All She Wrote (IVT) 

e BRYAN ADAMS Open Road (Universal) 

RASMUS In The Shadows (Interscopel 

28 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

8 1 

311 Love Song (Maverick/Vo /canolZambal 

JOJO Leave (Get Out) IBlackGround /Universal) 

POWERED 

MEDIABASE 

TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

584 +56 12 610 

549 +24 18 1110 

516 +51 7 510 

496 +71 8 710 

441 +40 17 BIO 

439 +103 12 4(0 

404 -5 15 710 

397 +39 12 511 

391 +65 B 410 

374 +106 4 410 

367 +36 18 1510 

362 7 18 1810 

360 +17 6 511 

353 +17 9 410 

333 12 11 510 

332 +72 8 310 

325 8 9 510 

316 +47 5 310 

310 '27 18 1810 

282 -34 5 410 

269 +57 4 410 

254 +9 12 711 

250 +42 6 310 

230 +B 18 1310 

226 +43 3 310 

206 *178 1 411 

193 +41 8 510 

188 23 14 310 

183 +21 2 210 

176 +56 1 110 

22 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 8/1 -8/7. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

song. 40 Indicates Cancon. © 2004, RBR, Inc. 
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CAROL ARCHER 
carcher@radioandrecords. com 

SMOOTH JAZZ 

What's In A Name? 
Smart, targeted liners define a station 

Not long ago KJCD /Denver PD Mike Fischer sent 
me a new liner: Over a KJCD jingle, a smooth male 
voice intones, "There are a lot of buttons at work - 
'delete, 'forward; 'reply' - but the only button you 
really need is 'escape.' Set the mood and relax with 
Smooth Jazz CD104.3." 

This liner effectively addresses 
KJCD's computer- literate 
audience by describing 
imaginatively exactly 
what the station is in a 

way that is short, sweet, to 
the point and totally relat- 
able. This week I talked to 
several other Smooth Jazz 
PDs to learn how they de- 
scribe and present their 
stations' benefits on the 
air. 

no, but it sure does seem like it 
with all this great music, 
huh? So let's get through 
it together.' 

"I hear stations, and 
not only Smooth Jazz, 
with strategic sell lines 
that are dry. That's so 
bland and old -fashioned. 
It's not even old school, 
because old school is hip. 
If you're a smaller -mar- 
ket radio station that 

doesn't have the budget for a jingle 
package, as was my case when I 

worked at KEZL /Fresno, dig 
through CDs that you don't play on 
the air that have the texture to accen- 
tuate what you're trying to sell to 
use in production and to put behind 
your message. 

"We do appropriate sound effects - unobtrusive swishers and zap- 
pers, nothing too overly explosive - to make it pop. It takes extra time, 
but it pays off, because that sepa- 
rates your station from the rest. I 

don't care if my listener is 9 or 89, 

people tune in to the radio to be en- 
tertained, and it's our job 
to come up with those en- 
tertaining elements be- 
tween the records. 

"I'm creative at times, 
but there are times when 
I have nothing. One of the 
things we PDs don't take 
advantage of enough is 

that we have talented 
staffs. Park your ego at 
the door, and have a staff 

meeting to brainstorm new imaging 
ideas." 

Mike Vasquez 

Make It Pop 

Still flying high from his station's 
placing No. 112+ in the springbook, 
KIFM /San Diego PD Mike Vas- 
quez offers these thoughts: "I pre- 
fer to make the listener's situation 
relevant to our station at that very 
moment in time, so instead cf say - 
ing, 'Smoothing out your ride home' 
-I mean, how many times can you 
hear that before it becomes wallpa- 
per? - our voiceover guy will say, 

'Staring at brake lights has never 
been more enjoyable,' then throw in 
a quick, strategic sell line to close it 

out, like, 'than with Kelly 
Cole smoothing out your 
ride home.' 

"Another one says, 'Do 
you feel like you're work- 
ing more hours than ever 
before? Well, you proba- 
bly are, so you might as 
well make the best of it. 
Leave it here, and we'll 
make your busy life a lit- 

tle easier to deal with....' 
Or, 'Can we really make your work- 
day go by any faster? Well, in theo- 

Michae el Tozzi 

"Listeners get that it's relaxing, so we don't 

have to say it, which is a beautiful thing." 
Michael Tozzi 

Pick Your Paradise 

WJJZ /Philadelphia PD Michael 
Tozzi keys in on two fo- 
cal points in his station's 
liners. "'Your vacation -a- 
day radio station' - 
we're seeing lots of com- 
petition on that end from 
our former PD, Anne 
Gress, who is doing the 
same thing on the Oldies 
station in town IWOGL] - and 'The smoothest 
place on your radio,'" 
Tozzi says. "We convey that we're 
a great place to come to relax, and, 
hey, we're giving you a chance to 
win a vacation every single day 
and have been for the last seven 
years. 
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"I don't care if my listener is 9 or 89, people 

tune in to the radio to be entertained, and 

it's our job to come up with those 

entertaining elements between the 

records." 

Mike Vasquez 

ent. A trip or, in our case, a vacation 
that includes hotel and airfare is a 
powerful marketing tool that SJ sta- 
tions nationally hang their hats on. 

"We've cut a deal with USAir Va- 

cations for the past two years -Pick 
Your Paradise - that 
covers more than two 
dozen destinations in the 
Caribbean, which is abso- 
lutely huge for us. We 
talk about some of the 
other things we do dur- 
ing the day, like the 8am 
commercial -free music 
hour, but vacation-a-day 
is a big part of it, wheth- 
er it's live liners, sweep- 

ers or audio logos - and it all has a 

Caribbean feel." 
I have visited WJJZ and can 

vouch for the fact that its booth has 
a tropical motif, too, complete with 

palm trees! 
"The one word we've 

never used on the air inl0 
years is relaxing," Tozzi 
says. "But it's the word lis- 

teners use in one -on-one 
research when they de- 
scribe WJJZ. It's implied 
with all the smooth talk 
that we do and the music 
we play. Listeners get that 
it's relaxing, so we don't 
have to say it, which is a 

beautiful thing. I hear stations in 
other formats say that they relax you 
and invigorate you at the same time. 
I just don't get it." 

Hip Imaging 

WLVE (Love 94) /Miami PD Rich 
McMillan explains that Love has 
branded "Smooth Jazz" and "The 
smoothest spot on the dial" pretty 
effectively in South Florida. "Be- 
yond that, we do our best to cut 
through with hip imaging and pro- 
duction," he says. 

"We don't believe our production 
values have to remain soft and 
soothing all the time, and you'll hear 
elements typically found on young- 
er, more foreground formats. We go 
out of our way to make our imag- 
ing jump, much like billboards - 
that's no place to be subtle. 

"Our chill show, The Love 94 Chill 
Room, is quite a departure from our 
regular format. It feels cutting -edge, 
and it has a definite attitude. We use 
a different voice altogether for that. 
In fact, she uses a detached, mono- 
tone, highly filtered approach that 

Rich M 

"The `r -word' was 

still bothering sales, 

because how can 

you be out there 

saying you're not 

background when 

you're calling 

yourself relaxing ?" 
Lee Hansen 

"The other things we talk about 
are that we're a great way to start off 

your day, with less talk and more 
music in the morning. Believe it or 
not, we don't promote middays. We 

promote afternoon drive by drop- 
ping in reminders that we know 
you've had a tough day, so take us 
along for the smooth ride home. 
'Kick back and relax with us' for 
evenings is aimed heavily at Pls. 
Once we get them here at night, we 
try to make sure they get up with us 
in the morning. 

"We have a great airstaff, and 
with these simple positioning state- 
ments they find countless clever 
ways to convey that WJJZ is differ- 

cMillan 

really works well against the music. 
That helps to differentiate the show 
and make it special." 

McMillan says that 30% of Love 
94's cume is Hispanic. "We've be- 
gun including '93.9' and 'The 
smoothest spot on the dial' in Span- 
ish in our quick IDs, and listeners 
have noticed," he says. "Love is 
really the only full- market station in 
South Florida that makes an effort 
to specifically touch Hispanic listen- 
ers, and that's to our advantage." 

Yin & Yang 

About a year ago KSSJ /Sacra- 
mento PD Lee Hansen changed 
KSSJ's positioner from "Your station 
for relaxation" to "The smoothest 
place on radio" because, although 
the former was wéll received, the 
latter seemed hipper. "And the 'r- 
word' was still bothering sales - 
from the trenches right to the top - 

because how can you be 
out there saying you're 
not background when 
you're calling yourself re- 
laxing?" Hanson asks. 

"The connotation we 
mean isn't kicking back 
and putting your feet up 
on the desk; it's about 
taking the edge off your 

ansen day. We felt the new slo- 
gan was a more positive 

representation of Smooth Jazz to 
agencies than the r -word. 

"Our primary positioner is the 
phrase 'smooth jazz' itself, because 
it embodies the yin and yang of 
what we do: It's smooth, but it is 
jazz; it's relaxing and uplifting - 
'stim -u -lax.' 

"Our other messages are usage - 
oriented, like, 'Lots of smooth jazz 
and just the information you need 
to start your day' for mornings. 
Workdays, it's 'Helping to smooth 
you through the day,' turning the 
won: smooth into as many parts of 
speech as we can. Our midday per- 
sonality primarily calls herself 'Your 
co-working friend, Linda Clayton,' 
which has warmth to it and a con- 
nection. 

"Afternoons, we use 'The smooth 
ride home,' and for evenings I use a 
line stolen from KTWV (The Wave)/ 
Los Angeles, which I read on a ban- 
ner at their 10th -anniversary party: 
'Relax, unwind and feel good.' I like 
the 'one- two-three -ness' of it, and I 

use it mainly for nights and week- 
ends." 

Lee H 
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SMOOTH JAZZ TOP30, 

TOTAL 
PLAYS 

. 1 - 
PLAYS 

TOTAL 
AUDIENCE 

(OS 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

AS" 
47__{ 

August 13, 2004 

ARTIST lIT'__ LABEL(S) 

2 MARC ANTOINE Mediterraneo (Rendezvous) 777 +21 98886 25 3610 

1 1 DAVE KOZ All I See Is You (Capitol) 767 .15 94938 24 3910 

3 GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 765 +16 91316 11 3910 

7 0 MICHAEL LINGTON Show Me (Rendezvous) 674 +40 86177 18 3910 

5 PAUL TAYLOR Steppe). Out (Peak) 665 +3 78349 28 3810 

6 0 BONEY JAMES Here She Comes (Warner Bros.) 647 +12 76625 9 3810 

4 7 EUGE GROOVE Livin' Large (Narada) 626 -38 70554 27 3710 

8 8 PAUL BROWN 2417 (GRP /VMG) 569 -5 77471 29 3710 

11 0 GERALD ALBRIGHT To The Max (GRP /VMG) 553 +51 63864 13 3510 

9 10 ANITA BAKER You're My Everything (Blue Note /Virgin) 539 .13 61287 6 3510 

10 JOYCE COOLING Expression (Narada) 534 +3 70102 22 3810 

15 DIANA KRALL Temptation (GRP /VMG) 407 +13 31777 20 3410 

14 13 SEAL Love's Divine (Warner Bros.) 394 -23 3302E 13 2810 

12 14 RICHARD SMITH Sing A Song (4440) 390 -82 52031 35 3110 

16 ® PAUL JACKSON, JR. Walkin' (Blue Note /EMC) 381 +1 36803 14 3210 

18 CHRIS BOTTI Back Into My Heart (Columbia) 350 +76 45273 14 3313 

17 WAYMAN TISDALE Amt No Stoppin' Us Now (Rendezvous) 347 +19 37701 8 3210 

- DAN SIEGEL In Your Eyes (Native Language) 333 +27 31867 21 2911 

22 MARION MEADOWS Sweet Grapes (Heads Up) 297 +61 31323 6 2912 

19 RAMSEY LEWIS TRIO The In Crowd (Narada) 270 +6 30367 11 2310 

20 21 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J/RMG) 251 .10 21886 18 1910 

23 NICK COLIONNE Its Been Too Long (3 Keys Music) 247 +14 37671 7 2210 

24 GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin Good (Vacilan) (Pyramid) 234 +2 13000 9 1510 

25 ED RICHARD ELLIOT Your Secret Love (GRP /VMG) 213 +17 25987 3 2413 

27 ® KIM WATERS In Deep ( Shanachie) 208 +16 15874 5 1911 

26 PATTI LABELLE New Day (De( Soul /(OJMG) 200 +7 15717 8 1411 

28 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 166 +30 16977 2 2012 

(Debut> e TIM BOWMAN Summer Groove (Liquid 8) 165 +43 17439 1 1913 

29 e NESTOR TORRES Maybe Tonight (Heads Up) 140 +4 18599 15 1210 

30 RENEE OLSTEAD A Love That Will Last (143 /Reprise) 132 +8 13521 3 1112 

39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week o18/1 -8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in 

plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the 
Arhitron Company (© 2004. The Arbitron Company). © 2004. R &R. Inc. 

New &Active 
THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) 

Total Plays: 114, Total Stations: 9, Adds: 0 

PIECES OF A DREAM Its Go Time (Heads Up) 

Total Plays: 93, Total Stations: 10, Adds: 0 

STEVE OLIVER Chips & Salsa (Koch) 

Total Plays: 91, Total Stations: 8, Adds: 0 

AL JARREAU Cold Duck (GRP /VMG) 

Total Plays: 82, Total Stations: 5, Adds: 0 

SOUL BALLET Cream (215) 

Total Plays: 76, Total Stations: 13, Adds: 4 

FOURPLAY Play Around It (RCA Victor) 

Total Plays: 75, Total Stations: 7, Adds: 0 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown) 

Total Plays: 69, Total Stations: 9, Adds: 0 

CHUCK LOEB Bring It (Shanachiel 

Total Plays: 68, Total Stations: 9, Adds: 0 

PAUL BROWN Moment By Moment (GRP /VMG) 

Total Plays: 54, Total Stations: 7, Adds: 1 

JAllMASTERS Visions Of Illusion (Trippin'.' Rhythm) 

Total Plays: 44, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

59 

POWERED 
NEDIABASE 

Most Added 
www.rradds_ corn 
ARTIST TITLE LABEL(S) ADDS 

SOUL BALLET Cream 1215) 4 

CHRIS BOTTI Back Into My Heart (Columbia) 3. 

RICHARD ELLIOT Your Secret Love (GRP/VMG) 3: 

TIM BOWMAN Summer Groove (Liquid 8) 31 

PETER WHITE How Does It Feel (Columbia) 3 

MARION MEADOWS Sweet Grapes (Heads Up) 21 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 2 

RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

RAFE GOMEZ Icy (Tommy Boy) 2 

DAVID LANZ Big Sur (Decca /Universal) 

Most 
Increased Plays 
ARTIST 

TOTAL 
PLAY 

INCREASE 

CHRIS BOTTI Back Into My Heart (Columbia) +76 

MARION MEADOWS Sweet Grapes (Heads Up) +61 

GERALD ALBRIGHT To The Max /GRP /VMGL +51 

TIM BOWMAN Summer Groove (Liquid 8) +43 

MICHAEL LINGTON Show Me (Rendezvous) +40 

CHIELI MINUCCI Kickin It Hard (Shanachie) +32 

DAVE KOZ Honey Dipped (Capitol) +31 

NORMAN BROWN Up 'N At 'Em (Warner Bros.) +30 

DAN SIEGEL In Your Eyes (Native Language) +27 

SOUL BALLET Cream (215) +26 

Most 
Played Recurrents 
ARTIST 

TOTAL 
PLAYS 

PETER WHITE Talkin' Bout Love (Columbia) 379 

RICK BRAUN Daddy 0 (Warner Bros.) 352 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 319 

HIL ST. SOUL For The Love Of You (Shanachiel 308 

PRAFUL Sigh (Rendezvous) 290 

NICK COLIONNE High Flyin (3 Keys Music) 232 

KIM WATERS The Ride (Shanachiel 223 

RICHARD ELLIOT Sly (GRP /VMG) 223 

PRAFUL Let The Chips Fall (Rendezvous) 220 

STEVE COLE Everyday (Warner Bros.) 215 

PAUL JACKSON, JR. Its A Shame (Blue Nate /EMC) 211 

CHRIS BOTTI Indian Summer (Columbia) 201 

MIND/ ABAIR Save The Last Dance (GRP /VMG) 200 

JAllMASTERS Puerto Banus (Tripp?' .' Rhythm) 198 

NAJEE Eye 2 Eye (NCoded) 186 

Detailed station playlist5 for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Smooth Jazz Consulting 

BROADCAST RCHITECTUNE® 818- 461 -8016 
www_broadcastarchitecture_com 
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SMOOTH JAZZ TOP 30 INDICATOR 
W August 13, 2004 

ARTIST T'T__ : T TE S 

0 HONEY JAMES Here She Comes (Warner Bros.) 

® GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 

© WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

o RAMSEY LEWIS TRIO The In Crowd (Narada) 

5 FOURPLAY Play Around It (RCA Victor) 

Q KIM WATERS In Deep (Shanachie) 

O MICHAEL LINGTON Show Me (Rendezvous) 

Q ANITA BAKER You're My Everything (Blue Note /Virgin) 

9 GERALD ALBRIGHT To The Max (GRP /VMG) 

EVERETTE HARP Can You Hear Me (A440) 

11 JOYCE COOLING Expression (Narada) 

12 DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak/Conc9rd) 

® DAVE KOZ All I See Is You (Capitol) 

14 EUGE GROOVE Livin' Large (Narada) 

® NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good ( Vacilan) (Pyramid) 

AL JARREAU Cold Ouck (GRP /VMG) 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 

ED STEVE OLIVER Chips & Salsa (Koch) 

20 CHRIS BOTTI Back Into My Heart (Columbia) 

21 MARC ANTOINE Mediterraneo (Rendezvous) 

22 DIANA KRALL Temptation (GRP /VMG) 

23 LARRY CARLTON Night Sweats (Bluebird) 

24 BRIAN CULBERTSON fINORMAN BROWN Come On Up (Warner Bros.) 

25 PAUL BROWN 2417 (GRP/VMG) 

ERIC DARIUS Night On The Town (Higher Octave /Narada) 

MARION MEADOWS Sweet Grapes (Heads Up) 

ED PIECES OF A DREAM Its Go Time (Heads Up) 

TORCUATO MARIANO Paula (215) 

30 ERIC MARIENTHAL Secrets (Peak) 

TOTAL 
PLAYS 

215 

207 

187 

173 

165 

163 

156 

155 

149 

138 

138 

130 

120 

119 

118 

118 

109 

108 

106 

104 

103 

100 

97 

93 

92 

87 

84 

83 

83 

83 

1- TOTAL 
PLAYS AUDIENCE CHART ADDS 

IDOL 

+10 1151 8 1610 

+10 994 10 1410 

+34 741 6 1510 

+29 500 9 1210 

5 946 8 1411 

+8 800 8 1410 

+12 407 16 1210 

+13 837 5 1410 

-10 532 13 1310 

+11 743 9 1411 

4 658 22 1510 

-8 552 6 1111 

+8 346 24 911 

-3 542 27 1010 

+23 479 2 1211 

+1 859 7 1110 

+2 541 4 1211 

+20 567 2 1112 

+3 329 3 1311 

-8 642 15 1210 

-8 472 25 910 

-5 544 20 910 

3 288 11 710 

4 485 23 910 

-1 242 27 710 

+1 523 17 811 

+13 604 6 1013 

+5 756 7 912 

+1 522 5 910 

2 454 4 810 

WEEKS ON TOTAL STATIONS/ 

17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8,1 - Saturday 8/7. 

© 2004 Radio & Records. 

Most Added' 
www.rrindicator.com 
ARTIST TITLE LABEL(S) ADDS 

RAFE GOMEZ Icy (Tommy Boy) 4 

PHILLIP MARTIN Look To The Sky (Carona) 4 

VLAD Little Star (Orpheus) 4 

BOYZ II MEN Sara Smile (MSM /Koch) 4 

DAVID LANZ Big Sur (Decca /Unive saU 4 

TIM BOWMAN Sumer Groove (Liquid 8) 3 

MARION MEADOWS Sweet Grapes (Heads Up) 3 

POSITIVE FLOW The City Streets (Shanachie) 3 

INCOGNITO True To Myself (Narada) 3 

NOVECENTO Easy Love (favored Nations) 3 

Most 
Increased Plays 
ARTIST TITLE LABELÏS¡ 

TOTAL 
PLAY 

INCREASE 

NOVECENTO Easy Love (favored Nations) +46 

POSITIVE FLOW The City Streets (Shanachie) +38 

WAYMAN TISDALE Ain't No Stoppin Us Now (Rendezvous) +34 

RAMSEY LEWIS TRIO The In Crowd Alameda) +29 

RAFE GOMEZ Icy (Tommy Boy) +29 

HOUSE OF URBAN GROOVES The House Of Urban... (Peak) +29 

LORI NICELY Our Secret (Independent) +27 

RAY CHARLES fINATALIE COLE Fever (Concord) +26 

ROGER SMITH Roger's Groove (Tnopin' N' Rhythm) +26 

PHILLIP MARTIN Look To The Sky (Canino) +24 

Most 
Played Recurrents 
ARTIST TITLE LABEL!S1 

TOTAL 
PLAYS 

HIL ST. SOUL For The Love Of You (Shanachie) 90 

PETE BELASCO Deeper (Compendia) 88 

GRADY NICHOLS Allright (Compendia) 61 

RICHARD SMITH Sing A Song (A440) 56 

ALKEMX Time To Lounge (Rendezvous) 50 

KIM WATERS The Ride (Shanachie) 44 

STEVE COLE Everyday (Warner Bros.) 42 

NICK COLIONNE High Flyin (3 Keys Music) 40 

NAJEE Eye 2 Eye (N-Coded) 32 

Reporters 
ON/PO OÌ.iñ C i. n, 

.Llleleirrr 

ANTRAwnonge All 

OM10,M0. Aaron W.: e:. 
DAM SIEGEL 

Moat MYSmwln Jam l:+'.:: AI 
PO Neiman 

Ó'. 
Well 

Nam 

fn.IM 
...Ih 

RICKODO 
AL JARREAD 
TIM 
DAME/ LAID 
ALIMENT JULIENNE 

W 

ñGBmN Ono 

1 TIM BOWMAN 

MJ 

R wY IMI.IB.CA 
DwM w:irTe.n MM 
APO Na 

SU BASLE 
DAVID LAN: 

XD/MOIÌMnIni.MO 

GMTDIMO IAnNOnyMm. 

AL 

I MEN P 
INCOGNITO 
DAVID TAN: 
VLAD 
JOEL VIRGIL 

n: 
MOMn .. M 
Bnu.i. 

PO Um SON. 
MO RIK. La Crosse 

bas 

OMMOwe: Minis RI.. 
AME a BMBM1M..CO- 

YO:N SOUL MUM 

WANC.4.MO ON 

NoAmr 

DADOMIn.Ii- 

YOwOO1MñB.MMt 
RIPIAID ELLIOT 

PONO MWM EIA.. 

Z RINÌE OLSTEAD 

WAND Tom 
M9 

iÑtOGÑ TTÓ` 

EZUI.MIe. W- 

°rúMLUi w.ú; .i51nr 
So ELMO 

WORK. 
MuM, 

FI 

PD Jot TUNE 
MO 

ärcAÌli`Iúl 

WSINCTI 
GMLIEromMom 

WON WO. 
14. M.n C.RM 

MO Man WINN 
PAWN ME ADows 

RENEE CGS!! AD 
7331 BOWMAN 
330C,11 0 

vOOMÚNS..n Mona 
I MARION 

_ 

PIECES CE A CÁ 
MEADOWS 

3 AMORE WARD 

W NW., r Mt 

ARMIN GMB Marg. 
No Wm 

P ISMO. CMnn Ponts 
NE 

AL 
POIIE 4 FIOOInWaW.Blpn 

i iRNPiñi L wiPBé ' 
1 BM IT YEN 

OML ENO GMOR EI RTR 
GEL 2 

CHRIS BOTTI 
MARION ML RDDW S 

AlLIVNITerson CTN. MD 
P ONO Can 

KKR 
z II 

WRITE 
r 

PHILLIP MARTIN 

ióñó rú. Nr 

NORMAN BROWN 

UND 
ST W Fllentt 

DEEd WRITE 
3 DAVE ROE 
3 DOC POWELL 

NESTOR i AAAS DRMA 
MARION MEADOWS 
RASE GOAIE. 

for CA Anglin 

MD 
I P 1`Ì GÓMEZOY 

ó°'OmLári:: 

No AM, 
S....n. P.n. 

WELSouistils 
NomGYer4.n 

AY 

M 
f(ÖW 

, wúmiìoVOL 3 

oilrñ éIñ ó:ú 
NO.PÌ590 `yIII.n 

PO Ma. ANINNa 
RENEE OLSTEN) 

PD NO woMlolM. 
YY 

GM BOWMAN 

MO WIN 
S 

DRRA.NOI.IIa.O 
M.N0 Doo M 

OLOL Bl; 

MA 

SAILE, 

N.M 
D.`.B..IÌ I 

IS UNWRAPPED VOL J 

15 BILL °CONNELL 

IJ 
MINATE 

IPMAPTIN 

N O Chris bob. 
0 0'JILENIC 

15 DAVID WWFIELDSIA 
5 9 WEST COAST 

° MSTORTOLÑRES 
í W.I. PENNONS 

NA00OTADRENI 

j LIMieRCELY 

OYOJ.WNWIYMMWIn.I 
PO 

ROGER SMUNno. 

6(ÓGGE EeNSpWiJUJIUSGOn 
BIN JAWS 
BPREWS 

I IIOVECENTO 
NIL ST SOUL 

R.ASaI.wLtALLSTARS xLIJONES 
PHILLIP MARTIN 
POSITIVE NOW 
COUR NE RtNEYPI 
PAI 
ERTMYOONXTELEONE 

miMVRuRRLO 

RICMGOWÚFBÑiM 
GROOVES 

GRMY riiclRióls 
°NORMAN BROWN 

PPNO: 110000M Nwall 
M1 

h. NIM l.IW 
WNW 

IN Morin áí`.M1 

TASIO 1TÓ'1 
B RUSS EREEMAN 

EVERETTE 

WINONW YAW Ns 

NWT 
W NNW 

WL00000IIII. RI' 
PO 0,I*IMOE,I0 
MO P,IPRIIJITIIIM 
SR ARIO 

WJLDOI, 11.1,1 POIl. PA 
PDY 
N D. Rd GIIb 

aÓAIÌBRW 
OM 

.IMPOWIRAN 

O 

OTM10... .AE- 
PO S Shaw Re N 

ana. 
On 

AlarReno NV 
OM Rob Mo. 
PO MO RoWn 
No Ams 

W1261..unp. rA 
PD Smacr 

PATTI LABE,. 

.BUmpnM..p. CA. 
roYÓRLMA.N 

NFwnN 

MwrD lN1ná ó n HNUOpOT 

!OMAN 00.50.CA. 

M 
R.J.MmI.n 

úi NCá. 
PETER 

AIO 

NE GONE: R 

IWBFR..MImMra C 

Erickson PO 
IN 1. Jaws 

42136anla Rosa CA. 
INT London Tiol 

PO Carol Man. 
No ADM 

YMMe4. 
YYLO0 

DMMDeUEEM1. 

MD- 

;i 
otAÌ.EPGOLnuA0UP I 

ro ééóáldEl 

Po Cm. 

OMZW,Wn[ 
pIOn.OL 

PO Carl 
D Rn 00r M 

No.bm 
M 

POWEREDGI 

MEDIIDISE 
'Monitored Reporters 

56 Total Reporters 

39 Total Monitored 

17 Total Indicator 

Did Not Report. Playlist Frozen (2): 

DMX Smooth Jazz/Network 
WEAABaltimore. MD 

REPORTING STATION PLAYLISTS /?j 
www.radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


ACTIVE ROCK 
August 13, 2004 

RaleTheMuSÍC.c0111 
America's Best Testing Active Rock Songs 
12 + For The Week Ending 8/13/04 

11 YaIrIIU 

M M 

Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 

BREAKING BENJAMIN So Cold (Hollywood) 4.46 4.37 84% 5% 4.38 4.42 

LINKIN PARK Lying From You (Warner Bros.) 4.43 4.23 97% 21% 4.35 4.41 

LINKIN PARK Breaking The Habit (Warner Bros.) 4.35 4.18 96% 18% 4.16 4.19 

SLIPKNOT Duality (Roadrunner /1DJMG) 4.29 4.23 87% 12% 4.52 4.51 

THREE DAYS GRACE Just Like You (JivelZomba) 4.28 4.36 96% 17% 4.02 198 

EARSHOT Wait (Warner Bros.) 4.25 4.28 68% 7% 4.25 4.33 

CROSSFADE Cold (Columbia/ 4.16 4.25 71% 10% 4.05 4.20 

PAPA ROACH Getting Away With Murder (Geffen) 4.14 3.96 60% 7% 4.19 4.30 

SEETHER fUAMY LEE Broken (Windup) 4.11 4.15 94% 21% 3.90 3.91 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 4.11 4.13 81% 8% 3.92 4.07 

GODSMACK fIDROPBOX Touche (Republic /Universal) 4.07 53% 5% 4.07 3.88 

SKILLET Savior (lava) 3.98 4.14 50% 6% 3.96 3.94 

DROWNING POOL Step Up (Wind-up) 3.95 3.93 77% 19% 4.06 3.88 

VELVET REVOLVER Slither (RCA/RMG) 3.91 4.00 90% 25% 3.93 3.79 

PILLAR Bung Me Down (Flicker/EMI CMGIVirgin) 3.91 41% 4% 4.00 3.80 

HOOBASTANK Same Direction ( /Stand /IDJMG) 3.86 3.95 73% 11% 3.70 3.77 

SALIVA Survival Of The Sickest /Is/and/IOJMG) 3.77 3.63 64% 12% 3.82 3.62 

SHINEDOWN Simple Man (Atlantic) 3.75 3.68 68% 17% 3.76 3.75 

ALTER BRIDGE Open Your Eyes (Windup) 3.72 3.74 58% 9% 3.67 3.14 

TANTRIC After We Go (Mavedck/Reprisel 3.61 40 % 7% 3.58 3.38 

NICKELBACK Foelin' Way Too... (RoadrunnedlDlMG) 3.58 3.69 85% 31% 3.42 3.45 

PUDDLE OF MUDD Spin You Around (Gellert) 3.57 3.67 71% 16% 3.63 3.65 

JET Cold Hard Bitch (Atlantic) 3.42 3.51 97% 48% 3.21 3.17 

INCUBUS Talk Shows On Mute (Epic) 3.39 3.47 88% 35% 108 3.20 

METALLICA Some Kind Of Monster (Elektra/Warne,Bros.) 3.34 3.17 69% 21% 3.14 3.07 

JET Rollover D.J. (Atlantic) 3.13 3.15 65% 23% 2.69 2.80 

M 

25 -34 

4.33 

4.29 

4.11 

4.54 

4.06 

4.17 

3.88 

4.10 

3.90 

3.74 

4.24 

3.97 

4.25 

4.09 

4.18 

3.61 

4.05 

3.77 

3.60 

3.71 

3.38 

3.60 

3.24 

2.93 

3.21 

2.55 

Total sample size is 427 respondents. Total average favombilityestimates are based on a scale of 1 -5. (l= dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based 

on persons 12.. Persons are screened via the Internet Once passed they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RafeTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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/\N ROCK TOP 30 
CANADA 

LAST 
WEE< 

2 
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18 
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14 

16 

19 

23 

24 

21 

17 

20 

22 

25 

THIS 
WEEK ARTIST TITLE LABELS) 

O VELVET REVOLVER Slither (RCA/HMG) 

© KILLERS Somebody Told Me ( /stand / /DJMG) 

©* MATTHEW GOOD BAND Alert Status Red (Atlantic) 

o SEETHER f /AMY LEE Broken (Windup) 

© LINKIN PARK Breaking The Habit (Warner Bros.) 

6 + TRAGICALLY HIP Vaccination Scar (Zoe /Rounder) 

Q JET Cold Hard Bitch (Atlantic) 

o TREWS Tired Of Waiting (Sony Altaic Canada) 

o THORNLEY So Far So Good (Roadrunner /IDJMG) 

+ NICKELBACK Feelid Way... (Roadrunner/ /DJMG) 

11 LENNY KRAVITZ Where Are We Runnin ? ( Virgin) 

12 HOOBASTANK The Reason (island /IOJMG) 

®+ TEA PARTY The Writings On... (EMI Music Canada) 

WAKING EYES Watch Your Money (Warner Bros.) 

® FRANZ FERDINAND Take Me Out (DOmino/Epic) 

RUSH Summertime Blues (Anthem /Atlantic) 

TOTAL 
PLAYS 

515 

494 

487 

454 

414 

371 

325 

322 

319 

318 

305 

305 

302 

282 

271 

269 

17 POWDERFINGER (Baby I've Got...) (Republic /Universal) 241 

o 4, STABILO Everybody (Virgin Music Canada) 233 

o ALTER BRIDGE Open Your Eyes (Windup) 230 

JET Rollover O.J. (Atlantic) 219 

® BILLY TALENT River Below (Atlantic) 219 

22 INCUBUS Talk Shows On Mute (Epic) 218 

23 VAN HALEN It's About Time (Warner Bros.) 206 

ED DASHBOARD... Vindicated (Vagrantllnterscope) 198 

® MODEST MOUSE Float On(Epici 175 

(Debut, 0 GREEN DAY American Idiot (Reprise) 170 

29 ® TRAIN Ordinary (Columbia) 168 

27 ED +' FINGER ELEVEN One Thing (Windup) 152 

28 a SWITCHFOOT Dare You To Move (Redlnk/Colurnbia) 150 

26 HIVES Walk Idiot Walk (Interscope) 149 

1 
POWERED 

MEDIABASE 

/- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+41 

+7 

+38 

+7 

+16 

-4 

+7 

+31 

+52 

+1 

.2 

28 

+72 

+17 

+14 

+10 

-7 

+14 

+52 

+55 
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17 
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+170 

+38 

11 

+18 

+7 

17 

10 

13 

15 

7 

17 

18 

710 

610 

610 

1010 

610 

710 

1710 

8 310 

1710 

2010 

1210 

1810 

610 

8 510 

410 

710 

1310 

410 

310 

411 

B 610 

13 310 

11 710 

5 210 

6 410 

1 212 

2 410 

18 1210 

4 310 

2 210 

18 

18 

18 

18 

2 

6 

10 

18 

6 

3 

3 

26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 8/1 -8/7. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

`song. * Indicates Cancon. 0 2004, RBR, Inc. 
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Cyndee Maxwell 

Continued from Page 1 

If you want to know more about the people in Rock so you "Won't Get Fooled 

Again," the following pages are a must -read. We hope you enjoy our sometimes 

tongue -in -cheek analysis and occasional embellishments as we go about "Getting 

in Tune" with some of today's radio and record rock heroes. We start our who's 

who with a veteran who recently made a comeback at the format. 

BILL WESTON 
PD, WMMR /Philadelphia 

Nickname: Dr. No. 

Vitals: Best known for his stunning string of ratings victories at WHJY /Provi- 

dence over almost 10 years, Bill also brought other stations to high levels of fame 

and fortune - we just can't think of them right now. OK, 

how about WAXQ (0104) /New York? And then there was 

his triumphant return to Providence as Clear Channel's 

Director /Programming overseeing the entire cluster. He 

was then stolen away by Cox Radio to straighten out Rich- 

mond before finally landing at one of the most famous 

Rock stations of all time, WMMR. 

Bill likes to run, ski and play hockey. In an odd juxta- 

position, he rides a Harley and is a sucker for Rodgers & 

Hammerstein. Sometimes he even rides his Harley while 

listening to show tunes. Weird, but rock. 

Programming philosophy: "Hire the right people, share your vision of what 

success looks like, and then let them do their jobs. And be consistent." 

What rocks your world? "My wife and kids ... and leading the charge at one of 

the best things about Philadelphia, 93 -3 WMMR." 

JOEY SCOLERI 
VP /Rock, Hollywood 

Nickname: J2B (Joey Two Broads - blame Tommy 

Nast) 

Vitals: The hottest short and swarthy man we know, 

Joey began his industry career in Canada, hosting a metal 

show on CILO (0107)/Toronto. By the ripe old age of 26, 

not having been fired for wearing multiple layers of gold 

chains, Joey had been promoted to MD, then PD. He hosted 

Bill Weston 

Joey Scoleri 

afternoon drive for five years and was consistently No. 1 with 18 -34 men with 

gold chains. 

Then Joey snapped and went to work at Elektra as National Director /Rock. In 

1997 he wound up at Hollywood and, working diligently to keep his job, was pro- 

moted to VP /Rock Promotion in 2000. He loves hockey, playing guitar, hockey, 

food, hockey, hockey, hockey and puppies. Says Joey, "Make that puppies at- 

tached via leash to hot females. Also, I have never cheated on a girlfriend" - as 

far as we know. 

Whatcha workin'? "Breaking Benjamin's 'So Cold' from We Are Not Alone, the 

band's second album." 

What rocks your world? "My nephew, Fabio. He is 7 and, hopefully, will be- 

come everything I haven't been." 

BILL GAMBLE 
PD, WZZN /Chicago 

Nickname: I'm not a nickname kinda guy." Really? Just for that we'll pick one 

for you. You will now be known as The Gambler. 

Vitals: Bill started his career at a CHR in Chicago. He 

then moved to Tampa to work at WSUN, which was Coun- 

try at the time. After that it was off to Chicago to work at 

WMAQ. After a short stint - well, a stop to get gas and a 

doughnut - at a station in Indianapolis, it was back to 

Chicago to start a consultancy called Gamble Consulting. 

Oddly, his slogan, "Don't gamble with your program- 

ming," resulted in the signing of zero clients. From there 

it was on to Chicago to turn WKQX (0101) into an Alter- 

native station. At that point Bill said, "I think I'll move to 

Chicago and work in radio there." WZZN took him in, and he's been there ever 

since. He has hopes of one day working in Chicago. 

Programming philosophy: "Listen to the audience, and give them what they 

want." 

What rocks your world? "Great music and TiVo." 

CHERYL VALENTINE 
VP /Rock Promotion, Epic 

Nickname: The Metal Muffin, Pieface and C Note (we 

are not making this up). 

Vitals: Cheryl is a rarity these days, a survivor thriving 

in turbulent times. Early on she discovered the secret to 

success: You're harder to hit if you're a moving target. 

Cheryl gives us the short version of her career: "I've been 

in the business for 17 years, starting at CMJ and moving 

on to Metal Blade, Relativity, Mercury, Epic, Tommy Boy 

Bill Gamble 

Cheryl Valentine 
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and, now, Epic, where I've been VP /Rock Promotion for 3 1/2 years. I've pretty 

much done promotion with a smattering of marketing the whole time." 

She was also a competitive equestrian, showing in children's and junior hunter 

for nine years of her life. And she doesn't look a day over 17. 

Whatcha workin'? "Chevelle's 'Vitamin R,' which went for adds Aug. 3, Future 

Leaders Of The World's 'Let Me Out,' Incubus' 'Sick, Sad Little World' and Eigh- 

teen Visions' 'Waiting for the Heavens.' There are new songs on Korn's Greatest 

Hits, a new Lamb Of God on Aug. 31, a tentative November Mudvayne record and 

a December Judas Priest. Rock our 
What rocks your world? "The most recent thing to put me on top of the world 

was seeing Judas Priest slay everyone at Ozzfest. Just incredible! A phenomenal 

show like that reminas me of why I do what I do. It gives me that special purpose 

and allows me to tolerate the word no for the next 1,000 or so times." 

KEITH HASTINGS 
PD, WAAF /Boston 

Nickname: "I am a man of many nicknames. In col- 

lege, Hap stood for 'Havin' a Party.' These days it floats 

between Bossman and a few others that decorum pre- 

vents my listing here." 

Vitals: After an exiaustive search by a team of dedi- 

cated muckraking semi -journalists, we still can't come 

up with anyone who has anything bad to say about Keith. 

It's uncanny. We went as far back as his first job at WKTN/ 

Kenton, OH. He was only a part- timer, but even those who worked with him then 

saw a bright future to- the aspiring broadcaster. Former 'KTN morning dude Basil 

Fontaine told us, "Even back then Keith knew how many times a day it was appro- 

priate to spin 'Stairway to Heaven.' Of course, we were a Classical station, but that 

never stopped Keith." 

After that it was on to bigger markets. Like Marion, OH. Then Toledo. And then 

Keith reached superstardom by taking WLZR (Lazer) /Milwaukee to the top of the 

heap. Multiple times. That's when everyone really started to admire him. After his 

stint as a senator from Wisconsin, Keith went back into radio and now helms the 

infamous WAAF /Boston. 

What would it surprise you to know about Keith? Here's what he told us: "You 

might be surprised to learn that I know a lot about antique farm tractors, having 

grown up on a farm in central Ohio, or that I am an avid writer who managed to 

break into publication via a middle school poetry anthology when I was 13." 

Programming philosophy: "My philosophy is based on the assumption that 

the human race in general goes out of its way to make things difficult and that we 

can connect very intimately with our audiences by dosing everything we do with 

simplicity as much as possible. It's really the only way to thrive in the clutter of an 

overcommunicated world." 

What rocks your world? "Putting together a plan of execution for a great radio 

station and staffing it with people smarter and better than me who take a personal 

interest in winning with passion, working hard and having a blast every day at 

work. Hearing great music and knowing that it will find a way to a mass audience 

with or without me. Watching my sons grow and knowing for certain that the best 

day of my career cannot begin to compare to the rush of helping the two of them 

grow roots and wings." 

MIKE RITTBERG 
VP /Promotion, Rock Formats, Warner Bros. 

Nickname: Ritt. 

Vitals: Mike is very well liked within his own office, which has been in his 

possession for six years now. Warner Bros. wanted to move him to another office, 

but Mike changed the locks and hired his own security 

I guard to patrol the hallway 24/7. Before that Mike terror- 

ized the denizens of A &M Records for four years, break- 

ing everyone from Soundgarden to Herb Alpert & The 

Tijuana Brass. He had arrived at A &M after four years of 

duty with Metal Blade as VP /Promotion & Marketing. 

Since his life moves in four -year increments, it will be no 

surprise to find out that before Metal Blade, Mike spent, yes, 

four years in radio at WVFS/Tallahassee as Station Manager/ 

OM/PD/MD /POD /DDMP /LMNOP. He simultaneously worked 

at Turtle's Records and Tapes. "Remember those things ?" 

he asks. No, actually, we don't. Lately, Mike has been taking tennis lessons. 

Keith Hastings 

Mike Rittberg 

AR 

Whatcha workin'? "Linkin Park, Earshot, Metallica, Van Halen, Muse, Wilco, 

Robert Randolph And The Family Band, Walkmen, Magnetic Fields, Mark Knopfler 

and Kasey Chambers." 

What rocks your world? "As time has gone on in life, it's all about quality time 

with the ones you love and great music." 

TROY HANSON 
PD, WZTA /Miami 

Nickname: Troyboy. 

Vitals: Troy has a stellar list of call letters under his belt, which is where he 

would prefer to keep them. However, you should know that before joining WZTA 

Troy did time in cities like Yakima, Saginaw, Des Moines, 

Muscatine, Sheboygan, Moosejaw, Duluth and Scrapple 

Hill. He also studied hard under the tutelage of Doug 

Podell at WRIF /Detroit and Keith Hastings at WLZR /Mil- 

waukee. 

When asked what would surprise us about him, Troy 

replied, "You'd be surprised to learn that I've grown into 

quite a progressive liberal over the last few years and 

have dedicated myself to helping the cause of getting the 

Bush regime that occupies our White House out of of- 

fice. I volunteer, attend rallies and do my best to get the other view out there. 

Explore other avenues to get your news instead of listening to that which is force - 

fed to us via CNN and Fox News." Why would that surprise us? You're a rock dude, 

dude. 

Programming philosophy: "My philosophy centers around offering the listen- 

ers a compelling, entertaining product while delivering results for our advertisers 

and a sound environment for my employees to work in. I want to make my station 

stand out from the rest on the dial by creating unique imaging and stellar promo- 

tions that hit the lifestyle of the demo and by playing the best possible music as 

much as I can. In short, play the hits and play them often. 

"We focus on listener- benefit promotions and do our best to keep the sales 

promotions - you still have to do them - to a minimum. They need to make 

some sense, you know. For Active Rock, I like to break it down to one word: 

attitude." 

What rocks your world? "Rolling Rock, the Minnesota Vikings and a good - 

sounding Rock station with killer imaging." 

ALAN GALBRAITH 
VP /Promotion, Rock Formats, Wind -up 

Nickname: Al, Ali or Yer Man. 

Vitals: When asked about his past, the exotically accented Galbraith used the 

word morphed more than a few times, which leads us to 

believe he has a secret past as one of the X -Men. Hey, if 

you're going to be portrayed by someone in the movies, a 

blue Rebecca Romijn -Stamos is at the top of the list. Born 

and reared in Belfast (his words, not ours), Galbraith played 

in a band for 10 years and toured both sides of the Atlan- 

tic before moving into concert production and becoming 

a studio producer and engineer. 

Trading corned beef and cabbage for the McFlurry, 

Galbraith relocated to the U.S. and magically transformed 

himself into a tour manager and, later, a promo guy. Div- 

ing into American culture, he soon developed an affinity for bluegrass and hopes 

to someday start the country's first hard rock electric banjo and washboard 

quintet. 

Troy Hanson 

Alan Galbraith 
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Whatcha workin''' "Alter Bridge, Seether, 12 Stones, Finger Eleven, Drowning 

Pool. Scott Stapp an continuing to develop Strata and Atomsf ip." 

What rocks your world? "Travel. Going to exotic and interesting places. Noth- 

ing compares." 

BOB EDWARDS 
PD, KQRC /Kansas City 

Nickname: Power Wing. It's the name The Johnny Dare Morning Show has 

bestowed upon my hairstyle." Having been given its own name, Edwards' hair will 

now attempt to get a checking account and move to a Cleveland suburb. 

Vitals: Despite Edwards' preferring to remain cloaked 

in a leather jacket of mystery, we managed to drag a string 

of call letters as long as - well, it's pretty damn long - 
out of him. Starting in 1988 at KATT /Ok.ahoma City as an 

air talent, his record of programming successes trail be- 

hind him like the toilet paper stuck to our shoe. He claims 

to have spent time at WRXR /Augusta, GA; WQBK/Albany, 

NY; KKLZ/Las Vegas; and WZZU, WDCG and WRDU in Ra- 

leigh before heading off to KORC. Did we mention he was 

Clear Channel's Rock Brand Manager'Southeast for a 

while? No? Well, he was. 

In his copious amounts of spare time, Edwards hijacks sta-ion personnel to 

accompany him on the long road trips he takes on his motorcycle. "This year we'll 

be riding from the coast of Alaska to Kansas City," he says. 

Programming philosophy: "My primary function is to be the listener advocate 

in the building. With everything we do, I ask the question, 'Wiat's in it for the 

listener? Will the idea, song or promotion 1) enhance the entertainment experi- 

ence; 2) be a real value to the listener; 3) further endear the listener to the station; 

and 4) meet or exceed the listener's expectation of the station ?' 

"The listener advocate position requires resisting pressure frcm many sources 

to compromise the product. If you insist on staying true to the istener, you may 

ruffle a few feathers, but you will be rewarded with listener loyalty that translates 

to great ratings." 

What rocks your world? "Seeing a huge listener reaction to ar event or promo- 

tion - not just something that worked well, but something that really impacted 

listeners in a positive way. It's extremely gratifying to see an event or promotion 

go from the idea stage to having an actual impact on a listener's life." 

MARK ABRAMSON 
VP /Promotions, Roadrunner 

Nickname: The grandfather clause applies to Psycho 

for those who knew me back then. For those who didn't, I 

guess I don't have one." We respectfully disagree: He will 

always be the gruff- but -lovable Psycho to us. 

Vitals: Currently in his second tour of duty with Road- 

runner, Mark began as an intern with the company back 

in 1990. He rose to netal promo guy after the staffers 

found he was willing 70 staple memos to his face in ex- 

change for adds, and eventually he started the commer- 

cial radio department. Mark ditched the company in 1997 to do national rock pro- 

motion for the Enclave, then jumped to TVT a year later. 

In 2000 the homing device implanted in his skull was activated, and he was 

brought back to Roadrunner, this time as VP /Promotions. In h s spare time he 

enjoys drinking wine (and can probably afford something better than Boone's Farm) 

and is, in his own worts, "a total sap when it comes to my wife." P bramson insists 

that the cloud of smoke trailing after him is from his legal -type pipe. 

Whatcha workin'?'Nickelback, Slipknot, Theory Of A Deadmai, Stone Sour, Ill 

Nino and all the new ones we are currently trying to break." 

What rocks your world? "Fighting for No. 1 with a Slipknot record, breaking a 

new cool band, my wit and seeing a brand -new Abramson come into the world 

and turn my entire universe upside down." As you read this, a Roadrunner intern 

is at Abramson's house, Super -Gluing the furniture to the ceiling in preparation 

for the event. 

Bob Edwards 

Mark Abramson 

DAVE NUMME 
OM, KUFO /Portland, OR 

Nickname: Vodka Boy. If you're looking to send him presents, Ketel One is his 

brand of choice. No plastic -jug vodka for him! 

Vitals: Realizing that there was no career potential in pumping gas for custom- 

ers in Oregon (one of only two states where it's illegal to pump your own gas), 

Numme began conquering West Coast radio in 1979 at KZEL/Eugene, OR. Here 

comes the onslaught of letters Numme put on his resume 

after it was sponsored by Sesame Street on -air at KRCK/ 

Portland, OR (now KUFO); MD /on -air at KSJO /San Jose; 

on -air at KRQR /San Francisco; MD /on -air at KGON /Port- 

land, OR; PD at KLCX/Eugene, OR; and, finally, OM at KUFO 

& KVMX/Portland, OR, where he's been stationed since 

1991. 

Programming philosophy: Numme wrote a treatise on 

this topic that rivals the Magna Carta in depth and impor- 

tance. We'll have to find a place to run the whole thing 

some day. For now, forgive us for chopping it down to bul- 

let points, but we're pressed for space: "Work with great people who share core 

values, and you will create a healthy and productive work environment. Encourage 

risk -taking, and reward the process. Give the listeners as much as they can take 

by playing a wide variety of music. Gain strong images with the bands by estab- 

lishing relationships through promotions, events and unique content. Create con- 

tent, since music is nonproprietary. Invest in talent." 

What rocks his world? "Running trails in the woods listening only to the sound 

of my breathing." Numme is parlaying this hobby into an audition for The Blair 

Witch Project 3: Curse of the Mummy. 

ROB TARANTINO 
Head Of Rock Promotion, Interscope 

Nickname: T, Bing or Bingo. 

Vitals: Rob's past is cloudy, and he didn't volunteer 

very much information on himself. This is what we've been 

able to piece together following a long and exhaustive 

Google search: Rob was involved in a plane crash as a 

baby that left him stranded in the jungle, where he was 

raised by a talking ape named Ape. After being rescued 

and brought to the big city, Rob found fame and fortune in 

the music industry, first at AIM Marketing, then at Energy Records, and finally 

winding up at Interscope. He claims to have held on to his jungle roots enough to 

be able to start a jukebox just by rapping it with his fist. 

Whatcha workin'? "Right now it's The Hives' 'Walk Idiot Walk' and a new Hel- 

met track, 'See You Dead. "' 

What rocks your world? "My daughters, Amanda and Emily." 

RANDY HAWKE 
PD,WJJO /Madison 

Nickname: My real last name is Hurley, so in high school and college my 

nickname was Hurls. Then Wayne's World came out, and that name was not so 

cool. The 'JJO staff calls me Dirty Bird. Depends on the 

day as to whether I like it or not." 

Vitals: Randy claims that he has no bio, so we'll make 

up some stuff. Randy was born to a band of Albanian cir- 

cus gypsies who traded him to a radio station in exchange 

for tickets to Polka -Aid. He grew up in the transmitter shack, 

which explains his almost uncanny ability to hear radio 

stations from very far away. In his early 20s he was traded 

to WRKT /Erie, PA for a transformer and a new Marti unit. 

After that it was off to WAPL/Appleton WI. 

Dave Numme 

Rob Tarantino 

Randy Hawke 
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Randy then hit the big time and got a job at WLUM /Milwaukee as the station 

mascot. He was so popular that the chief engineer and two interns from WJJO 

kidnapped and forcitly relocated him to Madison, where he remains to this day. 

What would it surprise us to know about Randy? "I am annoyingly into my yard 

and taking care of my lawn," he says. "I enjoy the fact that all the yuppie morons 

in my neighborhood are trying to make their lawn look as good as the 'tattooed 

and pierced loser on the radio. "' 

Programming philosophy: "My philosophy is to treat people the way you want 

to be treated, work harder than they do and be lucky. I always use management by 

objective, and I use strategic and tactical thinking. You have an overall strategy, 

and all that flows around it must be tactics that achieve the overall goals of that 

strategy." 

What rocks your world? "My son, Aidan, and my wife, Heidi. Nothing will ever 

be better than walking in the house every night and getting a few hours with just 

the three of us. Whet all is said and done, if I am remembered first as a good 

husband and father and second as 'Oh, yeah, he was on the radio,' I will be happy. 

I love them with all I nave in me." 

J.J. JEFFRIES 
PD, KUPD /Phoenix 

Nickname: J3 (J cubed), Triple J, "A bull in a china shop." 

Vitals: J.J., or J3, i' we may be informal, sent us a bio the length of War & Peace. 

It would have to be made into a miniseries to get the full impact, but we can only 

skim the surface in the space we have here today. 

3 started his radio career at KJJO /Minneapolis in 

1984 before moving on to WHMH /Sauk Rapids, MN. 

This was followed by a stint at Adcomm IV Radio 

Network in Monterey as OM. From there he was re- 

cruited to become PD of KCLB /Palm Springs, CA, 

before he found his current home at the Big Red 

Radio, KUPD /Phoenix, where he's been PD for six 

years, the last three as a market butt- kicker who 

has set company revenue records. 

Now we get to the really good stuff: J3 was for- 

mally trained in classical Italian opera. He won criti- 

cal acclaim for his role in the opera Lucia. He's an avid reader. He maintains a 

multiple- ranked black sash in kung fu and teaches the praying mantis form at his 

local dojo. But wait, there's more! Besides founding the Talent Management Rep- 

resentation Corporation, J3 is also Creative Consultant for Prince and other no- 

table groups, and since 1999 he has been Entertainment Consultant at the inde- 

pendent film company Doyon/Townsend Entertainment in Los Angeles. 

Programming philosophy: "There was a time when it may have taken a day to 

answer that question, but in this conglomerated age it is best put this way: 1) 

Follow your corporate mandate to maximize separation among properties. 2) Stay 

within your predetermined boundaries - blah, blah, blah. Working for Sandusky 

allows me to still use ny mind freely. I believe it still has to be about the music. No 

one has discovered a nagic pill that allows us to know more than our audience, so 

it has to remain about the music and the needs of the people who want to hear it." 

What rocks your world? "Genuine people, time alone and my peace." 

DOUG PODELL 
PD, WRIF (The Riff) /Detroit 

Nickname: "The Doc of Rock - given to me by Sky 

Daniels upon my arrival at WWWW (W4) /Detroit." Upon 

further investigation, we found that Doug actually earned 

his degree at a local ITT Tech. 

Vitals: Doug was manufactured in a General Motors 

facility just west of Detroit sometime after the end of World 

War II, but the couple who placed the order wanted him in 

silver, not teal, so he was sent back to the factory. After 

bumming around local Chevron stations, he followed a 

street team from W4 tome after a remote one day in 1980. The PD took pity on 

him and installed him on the air. 

Doug migrated to Minneapolis in 1981, where he spent a year as a personality and 

an MD, but the call of tha Motor City was too loud, and he headed to WLLZ in 1982 as 

an on -air guy and MD and eventually took over the PD post. Doug confesses that in the 

heady '80s metal days in Detroit he played guitar in the band Guitar Army, which also 

featured guys from The MC5, The Stooges and Grand Funk Railroad. 

J.J. Jeffries 

Doug Podell 

In 1990 Doug decided to become a new man for the new decade and journeyed 

to WNCX/Cleveland as OM and on -air talent. Five years later he awoke and realized 

that he was living in Cleveland and made his way to The Riff, where he's been ever 

since. 

Programming philosophy: "I strongly follow the 'Three P's' philosophy: pro- 

motions, production and personality. To us, success in between the music is criti- 

cal in every single break. Great on -air personalities and a strong support and pro- 

motion staff are what keep WRIF on top of its game. Owning the street, club and 

concert scene is also very important to our overall station image." 

What rocks your world? "Seeing great new live rock bands, especially on the 

local level." 

WARREN CHRISTENSEN 
Sr. VP /Promotion, Q Prime/Volcano 

Nickname: "Wardawg." Honestly, there's nothing we can follow that with. 

Vitals: Warren sent us very little information on himself, so we're taking that as 

ermission to fill in his illustrious past with details from the voices in our heads. 

Wardawg was bred in the same secret underground lab 

where the Taco Bell Gordita was invented. However, PETA, 

in an attempt to save the American public from another 

unholy meat -based creation, staged a daring nighttime 

raid, broke into the lab and freed Christensen, then 

promptly installed him at Geffen Records. 

When Geffen closed, Warren decided to travel to Eu- 

rope to see if McDonald's really did call its burgers Royales 

With Cheese in metric -oriented countries. He was detained 

at customs, however, and resigned himself to rejoining 

the music industry. He spent a little time at Interscope 

before heading, in 1999, to 0- PrimeNolcano, where he's been kept in a cage (ex- 

cept when released to join Metallica on tour as their keyboardist) and condemned 

to a caffeine -less existence. 

Whatcha workin'? "Metallica's 'Some Kind of Monster,' Lostprophets' 'Wake 

Up' and Three Days Grace's 'Just Like You. "' 

What rocks your world? "Good friends, food, wine and music -truly the great 

things in life." 

KEVIN VARGAS 
PD, KISS /San Antonio 

Nickname: "None that people tell me to my face." OK, then your Delta Tau Chi 

name will be Pinto. 

Vitals: We were going to use our standard joke about 

how he was born on a small farm in Iowa, but in Kevin's 

case, that's probably true. After getting his radio start at 

KIIK/Davenport, IA, where his contract required him to 

shear the cows (it was all that extra radiation from the 

transmitter), Kevin moved to Peoria, IL to work at WWCT 

in 1983. A year later, for reasons still unknown, he was 

banished from the lower 48 states and exiled to KWHU 

Anchorage, AK, where he worked with our very own newly 

anointed Overlord of Editorial & Operations, Cyndee Max- 

well. 

In 1987 Kevin headed to Vegas Baby Vegas to work at KKLZ, then, over the next 

few years, became a preferred U -Haul customer, moving from Las Vegas to WAZU/ 

Dayton, WAFX/Norfolk and WHFS/Washington before finally landing at KISS in 

1993. Firmly planting his flag and declaring, "I will move no more!" Kevin is still in 

the building 11 years later, having held every position on staff, including Asst. 

Groundskeeper. Continued on Page 70 

Warren Christensen 

Kevin Vargas 
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Programming pi- ilosophy: "Find out what the target wants, and give it to them." 

After uttering these words, Kevin was summoned to the apartment of some stoned 

college students wf o demanded four pizzas and naked pictures of Bea Arthur. 

What rocks your world? "A certain blonde I married in 1990 named Angie. My 

wife not only rocks my world, she rocks!" 

NEAL MIRSKY 
PD, WADY & WLZX /Springfield, MA 

Nickname: Neal:.ky. 

Vitals: A onetime disc jockey and production director, Neal made the move into 

programming in 1978 at (then) WQXM (98 Rock)/Tampa. Since then he has pro- 

grammed Rock stations in a variety of markets, including 

Philadelphia; Orlando; Raleigh; New Faven; Miami; Kan- 

sas City; and Springfield, MA. He has also served as VP/ 

Programming & Production for DIR Broadcasting, where 

he produced nationally syndicated programs including The 

King Biscuit Flower Hour and The National Howard Stern 

Show. He was also one of the pioneers involved in the 

creation of MTV, serving as the vide) music channel's 

Coordinating Producer during its first two years of exist- 

ence. 

After MN Neal spent a year in London consulting the 

startup of a pan- European video music channel, served as Videc Director for David 

Bowie's Serious Moonlight Tour and worked in Hollywood as Director /Creative 

Development for the startup of cable's E! channel. Mirsky was voted Rock Pro- 

gram Director of the Year by his peers in 1998, 2000 and 2002. 

Now, what many of you don't know is that, as a child actor, Neal used to work 

on television in shows like Car54, Where Are You? 

Programming philosophy: "Winning. How? By keeping listener benefit first 

and foremost in your mind with every decision you make regarding programming, 

promotions and marketing. It's all about the listeners. If there s nothing in it for 

them, it's probably not worth doing." 

What rocks your world? "My family, my friends, the Boston Red Sox, great 

radio and great mus c. My current favorite is Austin singer- songwriter -musician- 

artist Bob Schneider" 

Neal Mirsky 

TIM PARKER 
Asst. PD /MD, WNOR/Norfolk 

Nickname: "If you were to ask our friends in the record com nunity, I'm sure it 

would be something the FCC wouldn't let you print without incu-ring a hefty fine." 

Vitals: Tim is an icon of stability in an unstable world. ' 

He's been at the same station for 10 years. You just never 

hear of stuff like that anymore. Only a handful of people 

get to stay at a station for 10 years. That's like staying at 

a normal job (say, insurance actuary) for 50 years. Does 

it have something to do with the fact that his boss is 

Harvey Kojan? 

Before winding up at WNOR, Tim did time in a lot of 

smaller markets, like Decatur, IL; Oak Hill, WV; and Cor- 

pus Christi, TX. Perhaps his greatest claim to fame, be- 

fore serving for 10 faithful years at WNOR, was his stint 

as PD and afternoon driver at KISS /San Antonio, a fine and famous Rock outlet. 

But he wasn't there for 10 years, like he has been at WNOR. Ter years. Any other 

surprises? "I'm a huge Prince fan - the musician, not the pasty English guy." 

Programming philosophy: "Do whatever Harvey Kojan, Steve Goldstein and 

Fred Jacobs tell me ti." 
What rocks your world? "I could go for the cheap sex joke here, but, once 

again. we've got that FCC thing, so I'll leave it at great wine and great golf." 

SHAUNA MORAN -BROWN 
PD /MD, KIOZ (Rock 105.3) /San Diego 

Nickname: "I have about a million of them - Shanita, Sf aniqua, Sha -na- 

na, Sha- nay -nay. For some reason it's fun for people to call me by my entire 

name and say it really fast: 'Shaunamariemoranbrown.' But my all -time favor- 

ite has to be one that [Clear Channel /Atlanta RVPP] Tim Dukes and [former 

XTRA -FM /San Diego MD] Chris Muckley gave me: Lucy Bon J )vi. I got it when 

I moved to San Diego seven years ago and my hair was red and still Denver - 

style - mile- high." 

Tim Parker 

Vitals: From an early age, the lovely Shauna Moran -Brown was trained to have 

a deep disdain for cliches, and to this day she still flies into a murderous rage 

upon hearing the phrases "Take it to the next level" or 

"Let's run that up the flagpole and see if it flies." Try it 

sometime - she turns a lovely shade of red that matched 

her hair once upon a time. 

In 1989 Shauna decided to put her emotional drive to 

good use and joined KAZY /Denver as an intern. Her skills 

were soon recognized, and she became Promotion Man- 

ager /receptionist, then spent four years as Promotion Di- 

rector. Deciding that her oxygen content was too low, she 

picked up and moved to San Diego, where the majority of 

the city is at sea level, and joined XTRA -FM (91X) as Mar- 

keting Director in 1996. The following year she moved to Rock 105.3, and, over 

the course of the next four years, developed A.D.D. from her Promotions Director 

duties, rotating through San Diego's KHTS, KGB and KMSX. 

In 2001 she was handed the reins to Rock 105.3, becoming PD /Promotion 

Director, and two years later her quest to become Rock Mistress of San Diego was 

complete when she took on the PD /MD role. To this day, she rules the city with a 

gentle but firm devil -horn hand sign. 

Programming philosophy: "There are a few cliche sayings that actually de- 

scribe my philosophy pretty well: Don't be afraid to trust your gut instinct; never 

say never; work smarter, not harder - you get more accomplished that way; and 

what doesn't kill you only makes you stronger." Having realized that her entire 

work ethic is based on cliches, Shauna promptly short- circuited and was left twitch- 

ing in her office chair. 

What rocks your world? "Nice people, midgets and monkeys - but not in that 

order." 

Shauna Moran -Brown 

JIM FOX 
Station Manager, KRXQ/Sacramento 

Nickname: "Despite what I perceive to be generosity, the KRXQ sales depart- 

ment calls me Dr. No." 

Vitals: Responding to a request for a bio, Jim sent his most recent resume, 

which covered pretty much everything up to his time in 

Ft. Wayne, IN. Being a relative newbie to Sacramento and 

feeling that he'll be around for while, he hasn't gotten 

around to updating the info. In fact, his exact comment 

was, "The attached resume is as current as the last gig. 

Hell, I just had a house built; I think I'll hang for a while." 

Clearly, Jim is not aware of our definition of optimism: a 

PD who builds a house. No matter, his long years of ex- 

perience will stand him in good stead. 

Before moving to Cali Jim brought WBYR /Ft. Wayne 

to national prominence. Before that he maintained his 

reputation for greatness at WMFS /Memphis. No stranger to California, he also 

assisted in the success of various stations in San Jose and Fresno. Jim put in 

some quality years in Las Vegas as well. A typical radio gypsy, but one with great 

credentials. 

Asked for something about him that would surprise us, Jim said, "My first 

concert was Styx and April Wine in 1978 at the Aladdin Theater in Vegas." Wow, 

we are not only surprised, but frightened too. 

Programming philosophy: "Develop and maintain an interactive sense of com- 

munity. That feeling that makes listeners think, 'If I tune away from this station, 

I'm not plugged in.' Place listener benefits first, create promotions that leave a 

sting, play the hits, and accept the reality that today's formula for success will 

change." 

What rocks your world? "A great book." 

Jim Fox 
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IMPACTING AUGUST 16TH 

-: AIN'T COMIN' HOME +) 

FROM THE FORTHCOMING ALBUM, SHOW & TELL, 
IN STORES SEPTEMBER 28TH. 

TOURS IN 2004 WITH 

VELVET REVOLVER.KID ROCK. 

GODSMACK.AND TANTRIC! 

KKI.K- "SILVERTIDE A -1E SENSATIONAL. A DIRTY SLEW OF SHOTGUN 

BLUES AND HAMERING RIFFS THAT'S AS MUCH GUNS N ROSES 

AS IT IS BLACK CROWES." - KERRANG! IT'S MARBLE." - NME 

THIS AIN'T ROCK. 

PRODUCED BY 

OLIVER LEIBER 

ON TOUR WITH SHINEDOWN 

IN AUGUST AND SEPTEMBER! 

"SIMPLY A GREAT. DOWN -TO- EARTH. ROCK & ROLL JAM BAND 

WITH TONS OF ENERGY. HOOKS AND CHARISMA TO BURN." 

- SLASHNELVET REVOLVER 

A SLEAZY. DIRTY MIX OF THE BLACK CROWES AND PRE -MTV AEROSMITH. 

SILVERTIDE HAVE MAMMOTH. FILTHY BLUES RIFFS. AND IN WALT LAFTY A FRONT 

MAN THAT COULD HAVE A CROWD OF ANOREXICS EATING OUT OF HIS HANDS.' 

- METAL HAMMER 

MIXED BY 

KEVIN 'CAVEMAN" SHIRLEY 

R &R Mainstream Rock: CI- ® R &R Active Rock: D ED 
New adds: 

WLZR KDKB WJJO WBSX 
BDS Active Rock: D40* WBYR WCHZ KIOC WJXQ 

BDS Mainstream Rock: D 35* 

AR:NTAE 
IAarISOBr 

MICA CONTENT 

Already On: 

1NZZN WAAF WYSP KQRC WRIF KISW WBZX WHJY WRAT WDHA WAQX 

KSHE WQXA WRXW WXFX KTUX KOOJ WKLQ WXZZ WWWX KZRR 

AOL breaker WWW.SILVERTIDEMUSIC.COM WWW.JRECORDS.COM 
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Profiling the up-and-corners 
By Carrie Hayward 

As much as listeners love familiarity, the lifeblood of 
the format is fresh blood. Here's a handy crib sheet on 

five bands to watch, so one day you can brag that you 

knew about these guys back in the day. Or at least back 
in August. 

HIGH HOLY DAYS 
It's not often that bands jamming in the basements of abandoned houses go 

anywhere besides the ookey, but Canada's High Holy Days have tuned their humble 

beginnings into a promising rock career (plus the lead singers grandma, who 

owned the house, didn't press charges). 

HHD was just a gleam in frontman Marc Arcand's eye wher his high school 

buddy bought a guita- and Arcand began singing along. "The creative floodgates 

opened and all these songs poured out of me," he says. "lt was a start." 

It wasn't until Arcand was in college and spending his spa -e time noodling 

around on an acoustic guitar in the aforementioned basement that he created an 

actual band. His then -girlfriend introduced him to drummer Jason Guindon, and 

the duo clicked. They rounded out the nascent lineup with acquaintances on guitar 

and bass and recordei a four -song demo. 

When three of those songs ended up in rotation on a local North Bay, Ontario 

Rock station, HHD began packing clubs around town. The band needed members 

who were dedicated to the cause, so Arcand and Guindon conducted an exhaus- 

tive search that yielded ... a guitarist who was crashing on Arcand's couch and a 

bassist who'd never played bass before. 

Guitarist Billy MacGregor joined when Arcand told him, "Eithe-join the band or 

look for a new couch. ' Bassist Jeremy Galda had played guitar in several bands, 

so when he was askec to join on bass, he says he "took a cool attitude in the jam 

room and kept showirg up for practice." 

The newly solidified lineup scrounged money from friends, relatives and credit 

cards to record their debut album, All My Real Friends, at lanada's famed 

Metalworks studios. The title track soared up Canadian music and video charts, 

leading to tours with Three Days Grace, Default and HHD's Roadrunner labelmates 

Theory Of A Deadman. 

Now the band is ready to take on the U.S. "We logged a ton of miles on the road 

last year and played w th some of our favorite bands," Arcand says. "This year we 

want to bring our message to the world. Our medium is the music, and we're 

grateful to have the opportunity to do this." 

Although All My Real Friends isn't due to be released in the States till Sept. 28, 

the lead single, "The Getaway," has been added by Active Rock WBSX/Wilkes 

Barre. MD James McKay says, "I like it. It's got a groovy beat, and I can dance to 

it. We like playing things that rock and aren't the norm, and this one is two for 
two." 

PILLAR 
OK, we're fudging a bit tc include a band that has sold 300,000 records in a 

roundup of up- and -coming artists. But Pillar's latest album, Where Do We Go 

From Here, marks the 6-year -old group's departure from their rap -rock roots and 

arrival as rock's new conscieice. 

When singer Rob Beckley and bassist Kalel founded the group in Hays, KS, 

they were more interested in constant touring and building a fan base than making 

a splash on the Christian music scene. Their hard work paid off when an indepen- 

dent radio promoter passed heir demo along to Flicker Records and the band was 

signed. 

Their 2001 debut, Above, established Pillar at radio and made them a name on 

the club circuit, but it was 2302's Fireproof, recorded with new guitarist Noah 

Henson, that broke the group leading to the 35 -city headlining Underground Up- 

rising Tour and spots on tours with Korn, Evanescence, Sevendust, Mudvayne and 

Chevelle. Pillar also garnerec considerable press attention, which included the 

inevitable scrutiny of their spiritually inspired message and approach as a band. 

Where Do We Go From Here is Pillar's response - and a refusal to conform to 

others' expectations. "The album's theme deals with being pulled at from different 

directions and the people who always tell you who to be and what to do," says 

Beckley. "Because we are so passionate about what we do, the passion took hold 

of the songs we wrote." 

The album's sound was inflLenced by the addition of new drummer Lester Estelle, 

who, Beckley says, "really brought a breath of fresh air to the band, not to mention 

his talent." In addition to adding the funk elements of Estelle's style, the band also 

shifted focus away from the rap vocals of previous albums in favor of a synthesis 

of punk, hardcore and metal flavors. "When we started writing, I didn't say, 'I don't 

want to rap on this record, - Beckley recently told Seven Ball magazine. "I love 

those bands that incorporate rap into their sound, but when I was sitting there 

writing, I didn't feel any of that." 

What Beckley did feel was the need to actively engage listeners in the songs' 

lyrical content without spoon- feeding them the answers. The album addresses 

larger themes like warfare and addiction, as well as personal challenges, by set- 

ting them in a universal context. 

As Beckley told Seven Ball, 'I feel like a lot of us are at a crossroads in our lives. 

We've been jaded by the day -to -day, by life, just caught up in the grind. We've 

Continued on Page 74 
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completely lost focus on what it is we're ultimately supposed to be doing. We hope 

this record will spar< an interest in people's lives to seek the joy that we have." 

The single "Bring Me Down" has already sparked interest at Active Rock. It's in 

heavy rotation at KDJE /Little Rock and growing at WNOR /Norfolk, WCCC /Hartford, 

KRZR /Fresno and KICliWichita. KDJE PD Ken Wall says, "Pillar have a pretty good 

following around Arkansas already, which could to attributed to the number of 

church -sponsored colleges in the area. However, the listeners who are not aware 

of Pillar's background like the song because it rocks." 

INSTRUCTION 
Many would agree that what passes for punk today is but a pale imitation of the 

genre's rabid and raw beginnings, but until now notody was doing anything about 

it. Enter Long Island's Instruction. We have someth ng to say, something that goes 

beyond crying about not getting laid," says vocalist Arty Shepherd. "There's a lot 

more important stuff going on that needs to be tal <ed about, and our music is a 

good way of getting that across." 

Shepherd's former band, Errortype: 11, dissolved when its guitarist traded in his 

rock dreams for a tie and a steady paycheck. The remaining members - Shepherd, 

bassist Adam Marino and drummer Ti Kreck - mad: a new start in a big way when 

they auditioned just one guitarist, acquaintance and founding member of Quick- 

sand Tom Capone, and found an instant fit. Getting used to being in a band with one 

of their heroes took a bit longer. 

Instruction came 

out swinging with a 

demo and a showcase 

gig in the U.K. The 

press went nuts, and 

the band wound up 

playing two legendary 

British festivals. They 

sold 5,000 copies of 

their self -released EP 

Great and signed a 

deal with Geffen in the 

U.S. - all in a mere 

eight months. 

Now, with the 

single "Breakdown," 

Instruction are ready to conquer the U.S. - or at least beat the snot out of some 

snot -nosed punks. "Funk rock, with bands like Good Charlotte and Simple Plan, has 

turned into benign, safe crap," says Shepherd. "It may as well be boy -band music, 

and that's not what punk is supposed to be about. I'm not here to play music that 

people will immediately love; it has to be challenging. Where is the challenge in 

giving people the same spoon -fed crap ?" 

Radio has already accepted the challenge. "Breakdown" is getting spins at WZZN/ 

Chicago, WAAF /Boston and KORC /Kansas City, to name just a few, and a slew of 

looky -loos are testinç the track. As Shepherd told Stop the Pop before a show last 

year, "The important thing is that we get a reaction, because, or me, that's what 

punk rock is. I want aidiences to walk away thinking something different than what 

they thought when they walked in." 

FUTURE LEADERS OF THE WORLD 
The story of breakout 

band Future Leaders Of The 

World is one of near 

misses, second chances 

and a $10 psychic reading 

that altered one man's des- 

tiny. Or maybe that's just 

the timeless story of rock 

'n' roll. 

Days after Phil Tayler, 

the future leader of Future 

Leaders, landed in San Francisco to start college and a band, the relative he was 

staying with kicked him out. Tayler spent the next si> months living in and around 

Haight -Ashbury Park while attending classes and working full -time. This extreme 

character -building experience proved to be exactly what Tayler needed to kick - 

start his career as a musician. 

"It was a hard way to start out, but I wouldn't change a thing," he says. "I met 

a lot of different kinds of people: hippies, gutter punks, rappers, poets and artists - all lost kids trying to make their own way. That's when I started going to open 

mikes and learned how to survive, which helped me develop my voice as 

songwriter." 

At the same time, Tayler became more politically aware through his work 

with a public- interest advocacy organization. His job collecting petition signa- 

tures door -to -door allowed him to move into an apartment and begin focusing 

on songwriting. After a year of fruitless searching for the right band to interpret 

his material, Tayler moved to Los Angeles and continued to look for a band 

while working for nonprofits. 

He got his first break when he knocked on the door of potential petition signer 

Sean Rivera, who also happened to be a member of the hip -hop group Az Yet and 

the owner of a recording studio. Rivera ended up letting Tayler cut a demo, but the 

opportunity almost came too late. 

Tayler was out of money, without a band and about to return home to Buffalo. 

He decided to spend his last $10 on a psychic reading. "I was ready to give up, 

and I figured I didn't have anything to lose," he says. "I took a chance and went in 

looking for guidance, and the pieces of the puzzle came together for me." 

The psychic told Tayler not to give up on his musical career and that April 16, 

2001, would be the turning point in his career. Tayler didn't think much of the 

advice until he was walking home and began seeing posters for an April 16 Puddle 

Of Mudd concert in Hollywood. Remembering that Puddle Of Mudd got their big 

break when they made it backstage with a demo at a Limp Bizkit show, Tayler 

decided to take the same tack. 

After scamming a ticket and sneaking backstage, he struck up a conversation 

with Epic Records A &R guy Mike Flynn. Tayler sent Flynn his demo, and Flynn 

secured the cash for Future Leaders to record a three -song studio demo. Tayler 

eventually did have to return to Buffalo for lack of funds, but he was able to put a 

band together there, and the newly minted Future Leaders Of The World drove 

back to L.A. to record the set that eventually got them signed to Epic. 

Their first single, "Let Me Out," is currently scaling the charts at Active Rock 

and Alternative. To write this album, I drew on the music, people and experiences 

that have influenced me along my personal journey and helped bring me to this 

point in my life," Tayler says. "The songs represent those defining moments when 

we decide to let the world happen to us or stand up and fight for what we believe 

is right." 

MODERN DAY ZERO 
Like Instruction, St. Louis' Modern Day Zero rose from the ashes of another 

band. As the band Mesh, the group got its start playing for U.S. troops at home 

and abroad. Their first EP, 1998's Ripple Effect, sold 10,000 copies, and their 

2001 debut album, Lowercase, got the band national attention with its first single, 

"Maybe Tomorrow." 

Mesh caught the interest of a few record companies but ended up signing with 

the Label, a new venture of successful management company the Firm. "Maybe 

Tomorrow" made the top 20 on the Active Rock and Alternative charts, and the 

video lodged on MTV2's playlist. And then the Label folded. 

The band has regrouped with a new name and a new lease on life in the form of 

the album Coming Up for Air. The first single, "Sick Inside," gained early support 

from hometown Alternative KPNT /St. Louis, and the song is making headway at 

Active Rock with help from WLZX/Springfield, MA; KRZR /Fresno; and WBYR /Ft. 

Wayne, IN. Says WLZX PD Neal Mirsky, "Not since Puddle Of Mudd's 'Control' 

have I been so sure of a hit on first listen. Modern Day Zero's 'Sick Inside' is a hit - end of story." 
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this Fall 

#1 MOST ADDED at ALL ROOK FORMATS! 

R &R Active Roch: 2a (.426) Most Increased Airplay! 

R&R Alternative: i9 (+692) Most Increased Airplay! 

MAJORS OUT OF THE BOX: 

WZZN Villi WYSP VIAAF WRIT YuTA KISV! 

NMNR KIOl WXTB KUFO WEBN kRXÇ KQRC 

HISS KSRX WLIfl WBlX WNOR KOMP WCCC 

From the September 21 album 

THIS TYPE Of THINNING COULD DO US IN 

mean t 
Management: Rose McGathy for it Bill McGathy for 

FUTURE LEADERS of THE WORLD "Let ICI e Out" 

Top 5 phones at: 

WZZN/Chicago 

WkLQ/G Rapids 

WAQXl3yracuse 

KAlB/Des Moines 

ROMP/Las Vegas 

R&D Active Rock: m(104) 

KUPD/Phoenix 

WRC/Ft. Myers 

WNW /Jackson 

WTKX/Pensacola 

KDOT/Reno 

KXXR/Minneapolis 

VITFX/LouisvilIe 

KICT/ Wichita 

WJXQ/Lansing 

V!GIR/Maochester 

On the 

Rock the Vote tour 

this September 

Management: Bill McGathy/Tony Couch for 
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THE KISS 
ARE 
ALRIGHT 
'3assion' is tattooed on their foreheads 

We asked a variety of the format's up-and-corners "What 

makes you a force to be reckoned with ?" After getting over 

their initial concern about not wanting to seem like they 

were bragging (at our insistence), they rose to the occa- 

sion. Their answers tell us why we should keep an eye on 

them. 

'PORNO BRAD' STENNETT 
Asst. PD, KWHL/Anchorage, AK 

I was lucky enough to learn from one of the best - Larry 

Snider. Most PDs will only teach you what you need to know to 

do your job. Larry taught me what I needed to know about the 

business, the industry and everything that goes along with it, 

both good and bad. 

I'm new to the business (five years), which gives me a fresh 

perspective. I'm not committed to old ideas and old ways of 

doing things - not that there is anything wrong with that. I 

work for a company, Morris Communications, that supports its staff and the ideas it 

has. 

I can't stress this enough: I love my job. Rock has always been a part of my life, so 

to work with something I love so much makes things much easier and much more 

enjoyable. Before I got into radio I was in construction and listened to the radio 12 

hours a day, which gave me a good idea of what listeners want and don't want. 

I'm not afraid of saying, "Yes, let's give that a try," or, "Hell, n000000." I don't t 

think I'm always right or that my way is always the right way. I like to talk to the staff 

to see what they think and what ideas they have. 

Did I mention that I love my job? 

`Porno Brad' 
Stennett 

THE DUDE 
MD, WEBN (The Frog) /Cincinnati 

I guess the thing that most makes me a force is standing on 

the shoulders of The Frog. Being a part of WEBN staff, with the 

experience and passion that they have, has been a crucial part 

of my development in this industry. 

Another thing that makes me a force is my personal pas- 

sion and work ethic. I believe success can be found in persis- 

tence. I never give up. I also find strength in the relationships that I have worked to 

establish. You are nothing without the right people in your corner. 

Try not to bitch - it could be worse. I do my best to try to maintain a constant 

mental attitude fixed on success. I also do my best to understand what is right for the 

station and for the people around me and then try to make it better. I will always bleed 

green. I run most of my life on risk, and I realize that between goals and success is a 

thing called life that needs to be lived and enjoyed. 

Oh, yeah, not to mention that I'm a three -peater as R &R Rock Music Director of 

the Year. 

The Dude 

JACK PAPER 
PD, KMRQ/Modesto, CA 

For me, it comes down to one word: passion. When it comes 

to radio, I have passion, and it's my goal to spread that to 

anything or anyone who gets involved with my station. KMRO 

is successful because I've surrounded myself with people who 

(like me) have a huge passion for what we do. We live, sleep, 

eat and breathe Rock radio. I have a lot of creativity in my Jack Paper 
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mind about what I believe makes a great radio station, but what I do most of the 

time is rely on my staff to broaden that creative energy into a force to be reckoned 

with. So far, so good. 

JAY NUNLEY 
PD, WRVC/Huntington, WV 

The first reason I am a force to be reckoned with is that I 

am a very large man from the coal fields of West Virginia, 

where fighting dirty is taught in kindergarten. Also, I own 

numerous firearms. 

Now, that I have given you the requisite Rock -radio 

smartass comment (I can't have my long -hair brethren think- 

ing I'm a sellout), I can actually answer the question. 

The biggest reason is passion. I get off on it. It can be one of my hero stations, 

like WEBN /Cincinnati and WAAF /Boston, or it can be little of WRVC here in Hun- 

tington, WV. A great Rock station is something that I cherish and enjoy more than 

almost anything else. I love radio in general, and I specifically love Rock radio. I 

love the radio people who gravitate to the Rock formats. I love the listeners who 

gravitate to the Rock stations. The music is a huge part of it. The maverick nature 

of Rock radio is an even more important component for me. 

Doing this is not only my profession, it's also my hobby, my obsession, my 

addiction and my ultimate passion. This love leads me to put everything I have 

into it - blood, sweat, tears, energy, time and soul. When love is your motiva- 

tion, you can move mountains. 

The worst day you can possibly have doing my gig still beats the best day you 

can have working in a cubicle or lifting heavy shit for a living. On the good days 

there is nothing better. 

Another reason I'm a force is that, over the years, I've learned how to avoid 

burnout. When you care as much as I do, it is very easy to allow all the little 

problems and minor defeats and the daily grind to use you up. You have to give 

yourself enough time to recharge your battery. It's vitally important to your men- 

tal and spiritual well -being to have a real life outside of your radio station or 

cluster. Your performance and creativity suffer greatly if you don't do this. 

I also spend real time coaching my airstaff and making sure they know as 

much as possible about what we are doing and why. All but one of my air talents 

is a straight -up rookie. This is their first full -time radio gig. I do everything I can 

to show them how to eliminate bad radio. More important, I spend time reinforc- 

ing and rewarding the good radio they do. 

Finally, I'm an information, knowledge and wisdom junkie. There is always 

more to learn. There is always a way to get better. I'm constantly seeking more or 

better ways to make that one -to -one connection with listeners. I want to know 

everything possible about how people use my radio station and where and when 

they listen. I want to know their expectations and how to fulfill them. 

If I really am a force to be reckoned with, those are the reasons. 

CHRIS SARGENT 
PD, KFLY /Eugene, OR 

Passion and people are what make me a force to be 

reckoned with. I'm very passionate about the day -to -day 

operation of all our stations and the people who work for 

them. I try to surround myself with excellence because 

there is no way that I can get all the answers. I'm not afraid 

if a part-timer has a better answer than me. It's my job to 

look at the information and make the best decision, but 

having an open door and an open mind can help you accomplish great things. As I 

Jay Donley 

Chris Sargent 

Continued on Page 78 
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Continued from Page 77 

long as you have your eye on the big picture, all the little things your staff brings you 

can be a big help. 

We have some of the best people here. I try to spend as much time listening as I 

do teaching. There is nothing worse than a PD who says, "Because I said so." How 

do you expect your talent to learn or grow? I expect and demand that my staff 

understand the three P's that Joel Burke at KYGO /Denver taught me: pride, passion 

and purpose. As long as the staff is thinking along those lines, I'm more than willing 

to listen. 

In today's consolidated radio industry it's critical that we keep our local staffs 

energized. In too many cases I have seen excellence and creativ ty stifled because of 

the feeling that the big arm at corporate will not like it. My approach is simple: I'm 

the captain of this ship, I had my orders when I put to sea, and it's my job to win. 

Bottom line, I try to keep it fun for my people and myself. 

To our competition. you ain't seen anything yet! 

FRANK PAIN 
PD, KEYJ /Abilene, TX 

KEYJ has a playlist as tight as a frog's ass, a listener base 

that's as dedicated as Carmen and Dave and a staff that I would 

put up against any major- market airstaff any day. Top that 

with an attitude that would make any WWE wrestler pee him- 

self, and you've got the essence of KEYJ. In the immortal 

words of my GM, Dale Harris, "It's cool to be rock!" KEYJ is 

definitely a force to be reckoned with. We aren't going to take 

over Abilene, we're going to own the world. Simply put, we are confident and proud. 

As far as myself? Get out of my way! The quicker you do, the easier it is on all of 

us. Take it from my former PD Randy Jones: "Some people think it's the intoxicants, 

some have been bludgeoned into believing that it's his sexual prowess, but mostly 

it's delusional visions of grandeur due to being dropped on his head as a small child. 

And, of course, the obvious: because everything that's happened to him, both self - 

inflicted and due to just plain bad luck, would've killed any moral man." 

Frank Pain 

JAY SLATER 
PD, WXMM /Norfolk 

The biggest force at this radio station is that it's shiny and 

new. The audience is sampling us, and we can attribute a lot 

of the success we had in the spring book to that. I've been in 

situations where my station was dominant, and it's amazing 

how easily you can become complacent, almost feeling that 

the audience owes it to you to listen. 

Understanding how little attention people actually pay to 

the radio is also important. They seem to notice it most when it doesn't work- kind 

of like when you flip on a light, and it doesn't come on. That's when you think about 

light bulbs and the electric company. Don't become so big for yoir britches that you 

lose sight of that. Good Lord, did I just say "britches "? 

Jay Slater 

SCOTTY STEELE 
MD, KXRX (97 Rock)/Tri- Cities, WA 

What makes me a force to be reckoned with? Reckon? 

That's my type of language, especially in the desert of bum - 

fuck Washington. I come from the school of do whatever it 

takes to get the job done. Whether it's underneath our build- 

ing, running wire for engineering, or harassing record reps 

for product, I'm here for our five Clear Channel stations, not 

just 97 Rock. If my job /hobby takes five hours a day to com- 

plete, cool. If it takes 18 hours, cool. Just as long as I get my allowance at the end of 

two weeks. With what I know about this job, I'll be among the higher -ups of Clear 

Channel sooner rather than later. 

Scotty Steele 

; J 
414 kal 

LIZ RYAN 
PD, KBZS/Wichita Falls, TX 

Patience. Planning. Passion. People. They all start with 

"P," and that makes them easy to remember. 

Patience enables a programmer to keep the hysteria at a 

minimum, to think about a situation and to take action with- 

out being rash or hurting your product. 

Planning ensures that what you are doing is the most ç-- 

important thing to be done. I really believe in the theory that Liz Ryan 

you do one thing, complete that task and then move on. Take the time and focus. 

That will give you the time to do what must be done, what should be done and 

even some things you would like to do. 

Passion is nothing more than wanting what you are in charge of to be the best 

that it can possibly be and doing anything you can to make that happen. I don't 

mind competition, but my focus is not on what other stations are doing as much 

as it is on what our stations are doing. If you are a force to be reckoned with, you 

have to have the best product. Without that, you are a flash in the pan. 

If any one thing defines why I am a force to be reckoned with, it would be the 

people who surround me and are 100% dedicated to our mission. From our GM to 

my OM to my Asst. PD to the sales team, we work hard to find compromises, to 

be respectful of each other and to further the cause of good and winning radio. 

I guess the last thing that makes me a force to be reckoned with is ... I have 

fabulous hair. 

PAUL OSLUND 
PD /MD, WAMX /Huntington, WV 

0ff the top of my head, I would say that what makes me 

a force to be reckoned with are my killer set of pipes, my 

unique point of view, my encyclopedic knowledge of mu- 

sic, the way I bring the music to life on -air, my creative 

copywriting skills, my relentless work ethic, my unquench- 

able thirst for live music and my cool on -air name (Ozz)! 
Paul Oslund 

Seriously, I'm just a guy who likes to rock out and knows 

that he's lucky enough to be able to do it for a living. I just do whatever it takes to 

get the job done. 

I'd say I'm good at making sure the "cool" listeners don't feel alienated while 

we cater to the masses. I make sure we're aware of how corporate we have to 

sound, then I make sure we don't sound quite that corporate. 

I've tried to get the local scene the respect it deserves. We took the idea of the 

hourlong weekend block of local rock and expanded it. We started featuring a 

local band every night at a certain time. Two other stations on the dial have ripped 

that idea off, so for that reason it might be the best idea I've come up with. 

Last but not least, I'd like to thank the following people for making Who Are You a 

reality. 

R &R Alternative Editor Max Tolkoff for his huge contribution. 

R &R Associate Radio Editor Keith Berman for helping way more than an intern would. 

R &R Managing Editor Richard Lange for managing this stuff. 

R &R Design Director Tim Kummerow for, well, directing. 

R &R Designer Glorioso Fajardo for the cool artwork. 

All of our advertisers and sponsors. 

You, our readers. 
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New album THE CURSE: 80,000 scanned 
in the FIRST MONTH of release!!! 

Last album 120,000 scanned total... 
80,000 of those since the first of the year! ! ! 

The fastest breaking new rock band in America. 

Early adds at KCXX, Riverside. and KISW, Seattle, 
are fueling Soundscan BIG TIME in those markets. 

On Ozzfest NOW. National headlining tour this fall. 

A perfect night time record...it reacts!!! 
"Slipknot meets Ratt "!!! Nixon, WQXA 

ANSK:1ElEVI51JN( 

NEAII 
I3ANG 
ERS 
13AI.1_ fi ! `1 .YrJPJàé. 

n(wvictoryrecords.com I tim@victoryrecords.com 

SÆadaca 

urden 7j3rotbs 
The follow -up to the research monster "Beautiful Night" 

":'ve never seen a record request as fast or research for as long as 'Beautiful Night," and I expect `Shadow' 
to do the same thing. If you missed the boat the first time, here's your chance to redeem ycurself." 

Melody Lee, PD, KROX /Austin 

"The most underrated record of the year." 
Lenny Diana, PD. WEDG /Buffalo 
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ROCK TOP 30 
m August 13, 2004 

ARTIST TITLE LABEL(S) 

VELVET REVOLVER Slither (RCA /RMG) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

ALTER BRIDGE Open Your Eyes (Windup) 

SHINEDOWN Simple Man (Atlantic) 

JET Cold Hard Bitch (At /antic) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

SALIVA Survival Of The Sickest (/s /and //DJMG) 

SEETHER f /AMY LEE Broken (Windup) 

CROSSFADE Cold (Columbia) 

SHINEDOWN 45 (Atlantic) 

JET Rollover O.J. (At/antic) 

SLIPKNOT Duality (Roadrunner //DJMG) 

BREAKING BENJAMIN So Cold (Hollywood) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

VAN HALEN Its About Time (Warner Bros.) 

PAPA ROACH Getting Away With Murder (Geffen) 

GODSMACK fIDROPBOX Touche (Republic /Universal) 

METALLICA Some Kind Of Monster (Elektra/WarnerBros.) 

TESLA Words Cant Explain (Sanctuary /SRG) 

KID ROCK I Am (TopDog /Atlantic) 

RUSH Summertime Blues (Anthem /Atlantic.) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

PUDDLE OF MUDD Spin You Around (Geffen) 

EARSHOT Wait (Warner Bros.) 

CHEVELLE Vitamin R (Leading Us Along) ( Epic) 

SWITCHFOOT Meant To Live (Red Ink/Columbia) 

HOOBASTANK Sanie Direction (Island / IDJMG) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

BLACK LABEL SOCIETY House Of Doom (Spitfire) 

TOTAL /- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE 

oat 
CHART ADDS 

741 +9 33936 17 2710 

653 +35 30854 15 2710 

567 +54 25765 16 2611 

533 +85 16892 7 2610 

526 +30 19651 9 2610 

482 +24 23440 27 2610 

374 +42 14363 8 1911 

364 -9 11952 8 2210 

358 +9 18504 15 1510 

335 +8 10435 14 1810 

305 -53 17651 34 2110 

275 +19 10759 6 2410 

261 +26 8384 14 1310 

248 +21 8661 10 1310 

231 +96 12975 2 2113 

223 -42 13979 11 1710 

219 +11 8105 4 1812 

198 +38 6275 3 1812 

198 +12 3245 5 2110 

193 +22 7230 5 1410 

193 -17 5550 9 1610 

166 -30 7203 10 1410 

162 +33 3402 4 1410 

161 -14 7491 8 1510 

134 -9 4599 12 1310 

131 +101 4023 1 1611 

118 +5 2886 3 310 

102 +3 2648 2 1110 

99 -3 2297 2 810 

87 -2 6559 11 710 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total 'lays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quaver Hour Persons used herein with permission from the Arbitron Company (© 2004, The Arbitron Company). © 2004. R &R. Inc. 

New & Active 
GREEN DAY American Idiot (Reprise) 

Total Plays: 80, Total Stations: 15, Adds: 14 

SILVERTIDE Ain't Comin' Home (J /RMGI 

Total Plays: 80, Total Stations: 10, Adds: 2 

THORNLEY Easy Comes (Roadmnner /IDJMG) 

Total Plays: 67, Total Stations: 8, Adds: 1 

A PERFECT CIRCLE Blue (Virgin) 

Total Plays: 65, Total Stations: 9, Adds: 2 

MEGADETH Die Dead Enough (Sanctuary /SRGI 

Total Plays: 65, Total Stations: 8, Adds: 2 

TANTRIC After We Go (Maverick /Reprise) 

Total Plays: 57, Total Statiors: 5, Adds: 0 

VAN HALEN Up For Breakfast (Warner Bros.) 

Total Plays: 50, Total Statiors: 11, Adds: 9 

12 STONES Far Away (Wino-up) 

Total Plays: 43, Total Statiors: 4, Adds: 0 

BURNING BRIDES Heart Ful Of Black (V2) 

Total Plays: 36, Total Statiors: 4, Adds: 0 

DROPBOX Wishbone (Re -Allyn /Universal) 

Total Plays: 25, Total Stations: 3, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds. corn 
ARTIST - T,E LIBEL ¡S. ADDS 

GREEN DAY American Idiot (Reprise) 14 

VAN HALEN Up For Breakfast (Warner Bros.) 9 

VELVET REVOLVER Fall To Pieces (RCA/RMG/ 3 

GODSMACK fIDROPBOX Touche (Republic /Universal) 2 

PAPA ROACH Getting Away With Murder (Geffen) 2 

SILVERTIDE Ain't Comin' Home (J/RMG) 2 

A PERFECT CIRCLE Blue (Virgin) 2 

MEGADETH Die Dead Enough (Sanctuary/SRG) 2 

SCOTT STAPP Re-learn Love (Wind-up) 2 

Most 
Increased Plays 
ARTIST "-_F 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

VELVET REVOLVER Fall To Pieces (RCA /RMGI 

ALTER BRIDGE Open Your Eyes (Wind-up) 

GREEN DAY American Idiot (Reprise) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

VAN HALEN Up For Breakfast (Warner Bros) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

GODSMACK f1DROPBOX Touche (Republic/Universal) 

SILVERTIDE Ain't Comm n' Home (J /RMG) 

TOTAL 
PLAY 

INCREASE 

+101 

+96 

+85 

+BO 

+54 

+43 

+42 

+38 

+36 

NICKELBACK Feelin Way Too Damn Good (Roadrunner /IDJMG) +35 

Most 
Played Recurrents 
ARTIST F r? 

TOTAL 

PLAYS 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 238 

LINKIN PARK Lying From You (Warner Bros.) 225 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) 213 

NICKELBACK Figured You Out (Roadmnner /IDJMG) 199 

GODSMACK Running Blind (RepubliclUniversall 199 

TRAPT Headstrong (Warner Bros.) 197 

HOOBASTANK The Reason (lslandlIDJMG) 172 

DROWNING POOL Step Up (Windup) 161 

AUDIOSLAVE Show Me How To Live (lnterscope /Epic) 159 

LINKIN PARK Numb (Warner Bros.) 154 

Detailed station playlists for all R &R 

reporters are available on the weh at 

www.radioandrecords.com. 

Reporters 
URA/Albuquerque, NM' 
(9ar,y NlrrWn 
MY Y 4ob 

WZZO/Allentown, PA' 
PO Ra Prxra 

KWHLnchorage, AK 
eral Awe/ 

WTOS ///Augusta. ME 
OMPOMO 

KLBJ/Austin, TX' 

ñ 

KOOJBaton Rouge, LA' 

oe.rte 

KIOC/Beaumont. TX' 
MO o O. 

WBUFBuflalo, NY' 
,ImY Pal 

MOW ..101Pmete 

WROK/Canlon, OH' 

WPXC/Cape Cod. MA 
OM Sew Wye 
POW 
A wMrt 

WKLC/Charleslon. WV 
MIT uuy, 

9 ñ;;á 
MW 

WEBN/Cincinnati. OH' 
saa 

WMMS/Cleveland. OH' 
rn PO Pc 

KNCN/Corpus Christi, TX* 
0,0 Pam 

KLAO/El Paso, TX' 

NkVV 
C 

ri.,r. 
NOW 49.Garza 

KFLYÆugene.OR 

WRÇayetteville, NC' 

k. fele 

WBZT/Greenville. SC' 
OM Soli btnace 

WRVC/Huntington 
CAM 
.0.30 MO Rama Lenm 

WRKR/Kalamazoo, MI 
.1 
RIND r, o®. 

IQZE/Medford, OR 
PD +ns oimw 

WDHAMIorrislown, NJ' 

WXMMModolk, VA' 
sh.. .-01, 
Cmn.. 

KFZX/Odessa. TX 
R.re 0-un 

KCLB /Palm Springs. CA á 
w 

WRRX/Pensacola, FL' 
Vet,b, 

WMMR/Philadelphia, PA' 
PD 0.51Vabn 
NO D. ánol 
MO San IV.. IMIer 

KDKB/Phoenix. AZ' 
M ...mu 

KUFO/Portland, OR' 
Dart 

°"me /SCUD o,e.a,. /SCUD 

WHEB/Portsmouth, NH' 
POW Mel ine 

WHJY/Provldence, RI' 
S° mw rMarl +m, 

WC 

WBBBBaleigh, NC' 

KCAL/Riverside, CA' 
NOVI PO .;° ów Mast, 

WROVoanoke, VA' 
Omir 

KRXOBacramento. CA' 
Fos 

FP 

KBER/Sall Lake City, UT' 

PO I-w° 

KSRX/San Antonio. TX' 

MD Man. Lanis 

KZOan Luis Obispo, CA 
POND 

KTUX/Shreveport.LA' 
n. 
MS ¡n, s C 

WKLT/Traverse City. MI 

KMOD/lulsa, OK' 

KRTO/Tulsa, OK' 
Nl ., 
POND Om Va. 

eih LO'N 

WBROAWaco,TX 

WMZKNJausau, WI 
MM, .715aNnes 

KBZS/Wichita Falls, TX 
PI Ora Wam 

AM ww 

POWERED 
MEDIABASE 

'Monitored Reporters 

48 Total Reporters 

30 Total Monitored 

18 Total Indicator 

Did Not Report, Playlist Frozen (3): 
WMTT /Elmira. NY 
WWCT /Peoria, IL 
WXRX/Rockford, IL 
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Touring Ali Sununu. On 101): z.o`Fa 

From the new album 

1JFU J OUT Ma' 

"DOWN IN IT" 
., 

Doing 
for adds 
9- I q -Oy 

R 

www.magna- fi.com + www.aezra corn 

"Bring Me ow 

R A étRflck: 26 

New: 93X/Minneapolis! 

Already.On: 
WRIF KUPD KISS KATT 

WBZX WCCC WNOR WQXA 

WJJO KRAB KDJE KICT 
And wy more..: 

-v01:- 
63,000 copies scanned in 7 weeks! 

.r. ' wi 

Iieadbangers Ball Néxt Big Thing & ii Oven Fresh 

45 City BEST BUY Tour this fall! 

Ftf(ft nnus . .- EM' Christian Music Group 

Subscribe to the most comprehensive and up- to- the -minute coverage 

of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE 
SAVE OVER 25 %! 

REtR'S INDUSTRY VIP PACKAGE IS $445oo 
(Regular rate $595.00) 

RH: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

RftR's Today's News 

E -mail updates of breaking stories 

The RftR Directory 

The most comprehensive resource guide available 

E-mail R&R FAX Credit Card Payments To: 

moreinfo @radioandrecords.com 310.203.8727 
Call R &R at Subscribe online: 

310.788.1625 www.radioandrecords.com 
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POWERED 
MEDIABASE 

82 ,/ ACT /VE ROCK TOP 50 
® August 13, 2004 

LAST TNS 

W®( ARTIST'ME L41324) 
TOTAL 

PLAYS PLAYS 
TOTAL 

AUDIENCE 

ICLI 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADOS Most Added® 

2 0 THREE DAYS GRACE Just Like You (Jive /Zomba) 1934 +26 97405 19 6010 www. rradds. com 
1 2 CROSSFADE Cold (Columbia) 1839 -117 85733 28 6110 

ARTIST TITLE LA6ELÌS, ADDS 

4 0 BREAKING BENJAMIN So Cold (Hollywood) 1764 +108 79659 16 6111 
GREEN DAY American Idiot /Reprise) 46 

3 4 VELVET REVOLVER Slither (RCA /HMG) 1644 -192 82481 18 6010 HELMET See You Dead (/nterscope) 17 

6 0 LINKIN PARK Breaking The Habit (Warner Bros.) 160E +122 72826 9 5910 KILLSWITCH ENGAGE The End... (Roadrunner / 1DJMG) 14 

5 6 SLIPKNOT Duality (Roadrunner / /DJMG) 1604 -17 74975 17 6010 
KORN Word Up (Epic) 14 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 8 
7 0 SALIVA Survival 01 The Sickest (/s /and / /DM) 1421 +49 68797 9 6010 

VELVET REVOLVER Fall To Pieces /RCA /RMG) 8 

9 0 ALTER BRIDGE Open Your Eyes (Windup) 1319 +106 63908 8 5910 VAN HALEN Up For Breakfast (Warner Bros.) 8 

8 0 SHINEDOWN Simple Man (Atlantic) 1293 +50 53739 11 5511 SCOTT STAPP Re-learn Love (Wind-up) 7 

12 ® PAPA ROACH Getting Away With Murder (Geffen) 1129 +95 47214 5 6110 
SILVERTIDE Ain't Comin' Home /J /RMGJ 6 

A PERFECT CIRCLE Blue (Virgin) 5 
13 m EARSHOT Wait (Warner Bros.) 1093 +77 41070 15 6010 

14 ® FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 983 +104 33334 10 5910 Most 
10 13 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IGJMG) 972 -178 47896 15 4810 Increased Plays 
11 14 SEETHER fIAMY LEE Broken (Wind -up) 951 -108 43753 19 4510 TOTAL 

PLAY 

19 ® JET Rollover D.J. (Atlantic) 839 +72 33928 6 5311 
ARTIST TITLE LABEL/S) INCREASE 

21 GODSMACK fIDROPBOX Touche (Republic /Universal) 817 +94 33376 4 5612 
CHEVELLE Vitamin R (Leading Us Along) (Epic) +427 

VELVET REVOLVER Fall To Pieces (RCA /RMG) +319 
17 D LOSTPROPHETS Wake Up (Make A Move) (Columbia) 817 +35 25431 11 5510 GREEN DAY American Idiot (Reprise) +283 

18 0 HOOBASTANK Same Direction (lsland/IDJMG) 802 +24 26894 11 5110 A PERFECT CIRCLE Blue (Virgin) +230 

16 19 PUDDLE OF MUDD Spin You Around (Geffen) 770 -25 29243 11 48)0 LINKIN PARK Breaking The Habit (Warner Bros.) + 122 

15 20 METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 756 -42 26113 7 6012 
THORNLEY Easy Comes (Roadrunner/ /DJMG) +113 

BREAKING BENJAMIN So Cold (Hollywood) +108 
22 ® NONPOINT The Truth (Lava) 695 +30 18869 8 5210 ALTER BRIDGE Open Your Eyes (Wind-up) + 106 

27 ® VELVET REVOLVER Fall To Pieces (RCA /BMG) 679 +319 37521 3 5718 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) + 104 

28 ® A PERFECT CIRCLE Blue (Virgin) 588 +230 19570 2 5315 PAPA ROACH Getting Away With Murder (Gellen) +95 

48 ® CHEVELLE Vitamin R (Leading Us Along) (Epic) 554 +427 25999 2 5918 Most 
23 ® TANTRIC After We Go (Maverick /Reprise) 434 +1 14283 10 3510 Played Recurrents 
24 ® PILLAR Bring Me Down (Flicker/EMI CMG /Virgin) 430 +35 9662 7 3511 TOTAL 

ARTIST PLAYS 
25 27 KID ROCK I Am (Top Dog /Atlantic) 380 -5 10387 10 3111 

JET Cold Hard Bitch (Atlantic) 712 

26 28 MONSTER MAGNET Unbroken (Hotel Baby) (SPV USA) 315 -47 10810 10 3110 LINKIN PARK Lying From You (Warner Bros.) 689 

[Debut> GREEN DAY American Idiot (Reprise) 289 +283 21190 1 49146 DROWNING POOL Step Up (Windup) 585 

35 ® SKINDRED Nobody (Lava) 289 +72 4605 3 3113 SHINEDOWN 45 (Atlantic) 542 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 527 
30 ® BURNING BRIDES Heart Full Of Black (V2) 287 +10 6456 8 2810 

GODSMACK Re-Align /Republic /Universal) 490 

34 ® COHEED AND CAMBRIA A Favor House Atlantic ( Columbra) 278 +54 4114 6 2814 A PERFECT CIRCLE The Outsider (Virgin) 490 

29 33 SKILLET Savior (Lavai 275 80 9736 16 2710 INCUBUS Megalomaniac (Epic) 452 

31 34 FEAR FACTORY Archetype (Liquid 8) 244 -15 6417 11 2310 THREE DAYS GRACE II Hate) Everything... (Jive /Zomba) 434 

TRAPT Headstrong (Warner Bros.) 402 
33 ® HIVES Walk Idiot Walk (/nterscope) 235 +5 5543 7 2310 

36 ® DAMAGEPLAN Pride (Elektra /Atlantic) 234 +21 5720 5 2311 New&Active 
¿Debut> THORNLEY Easy Comes (Roadrunner //DJMG) 221 +113 3723 1 2810 

INSTRUCTION Breakdown (Geffen) 
47 ® SILVERTIDE Ain't Comin' Home (J /HMG) 211 +80 14760 2 2316 Total Plays: 106, Total Stations: 15, Adds: 2 

44 MEGADETH Die Dead Enough (Sanctuary/SRG) 208 +71 7350 2 2614 KORN Word Up (Epic) 

39 12 STONES Far Away (Wind -up) 183 +25 2870 2 2212 
Total Plays: 92, Total Stations: 14, Adds: 14 

FALL AS WELL Lazy Eye (Universal) 

32 41 INCUBUS Talk Shows On Mute (Epic) 180 -55 5738 15 1710 Total Plays: 75, Total Stations: 9, Adds: 0 

38 LETTER KILLS Don't Believe (/s /and / /DJMG) 169 +7 2162 4 21)0 KILLSWITCH ENGAGE The End Of Heartache (Roadrunner /(DJMG) 

Total Plays: 53, Total Stations: 18, Adds: 14 
46 ® LACUNA COIL Swamped (Century Medial 167 +33 3199 5 1410 

TONY C. AND THE TRUTH Little Bit More (Lava) 

40 KITTIE Into The Darkness (Artemis) 163 +6 3141 4 1910 Total Plays: 45, Total Stations: 6, Adds: 0 

37 45 FINGER ELEVEN Stay In Shadow (Wind -up) 156 -32 3210 10 1710 
KILLRADIO Do You Know (Columbia) 

Total Plays: 43, Total Stations: 9, Adds: 3 

50 INCUBUS Sick, Sad Little World (Epic) 136 +22 5023 2 710 SCOTT STAPP Re-learn Love (Windup) 

43 47 STRATA The Panic (Wind-up) 131 -17 2267 6 1510 Total Plays: 41, Total Stations: 8, Adds: 7 

45 48 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Reprise) 128 -6 3441 2 310 
HELMET See You Dead (Inter-scope) 

Total Plays: 34, Total Stations: 18, Adds: 17 

[Debut> CD DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 116 +10 3727 1 2)0 VAN HALEN Up For Breakfast (Warner Bros.) 

49 50 MOMENTS IN GRACE Stratus (Atlantic) 113 -3 1540 2 1211 Total Plays: 18, Total Stations: 8, Adds: 8 

61 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays 

for the airplay week of 8/1 -8/7. Bullets appear on songs gaining plays or remairing flat from previous weak. If two songs are tied in total plays. the song 

with the larger increase in plays is placed first. Songs below No. 20 are moved :o recurrent after 20 weeks on the chart. Most Added is the total number 

of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays ',times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 2004. The Arbitron Company). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

RULE # 1 

"Always treat the customer right, because 
if you don't, someone else will. 

RULE # 2 
Don't forget rule #1. 

COYOTE PROMOTIONS.COM, a division of Adobe Graphics 
& Design, Inc. started in 1989 in Sante Fe, New Mexico. 

(We've grown since then.) We now serve over 2,500 clients 
in radio, television and the recording industry. 

Over 25,000 
p,paiotioaal d<rta nmeat 

msucsieeeaa 
TVCIe Wrapa 

TW1 to Ve 

PH:1- 800 -726 -9683 516- 487 -5696 FX: 516- 482 -7425 CUSTOMERSERVICE @COYOTEPROMOTICNS.COM 300 NORTHERN BL, SUITE #26 GREAT NECK, NY,11021 PO Box 2212, GREAT NECK, NY 11022 
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MAX TOLKOFF 
m to rk o ff@ra d i o a n d re co rd s. co m 

PART ONE OF A TWO -PART SERIES 

ALTERNATIVE 

The Art Of The Convention 
Everclear frontman goes to the DNC as a delegate 

Compared to the many items of dubious benefit that 
Everclear frontman Art Alexakis has ingested over the 
years, his current seven -cigar -a -day habit seems prac- 
tically healthy. The distinctive "swick- snip" sound of 
a metal wheel scratching against flint was audible 
over the phone when I caught up with Art in the 
middle of Day Two of the Democratic National Con- 
vention in Boston. 

Art was putting flame to one of 
the sacred seven as we tried to fig- 
ure out the best way to chronicle his 
adventures in the steamy summer 
heat of New England. I suggested 
that he could just drop a paragraph 
a day into the e-mail bin, but that 
was way too organized and focused 
for the man who gave our format 
some of its best songs. It had to be 
more spontaneous -a memory riff, 
if you will, that captured the flavor 
of the moment. After all, isn't that 
what I was looking for: a snapshot 
of a great American tradition 
through a rock 'n' roll lens? 

Art knew more about what I 

wanted than I did. Who was I to ar- 
gue? We finally agreed on a sort of 
Q&A, daily -diary approach. I would 
ask questions, and Art would make 
his brain cells do a little dance about 
each day's events. This was a work- 
ing trip for Art. He was actually a 

Kerry delegate representing, with 
five others, Oregon's 3rd Congres- 
sional District, making him one of 
59 delegates representing the state. 

The 3rd is Oregon's most urban- 
ized district. It is made up of Port- 
land east of the Willamette River, 
Portland's eastern suburb, the rest of 
eastern Multnomah County and 
portions of northern Clackamas 
County. Politically, the 3rd is solid- 
ly Democratic. Because Oregon is 

considered a swing state this year, 
the delegates got prime seating at 
the convention, along with the del- 
egates from Ohio, Iowa, Minnesota, 
Pennsylvania and New Mexico. Of 
course, the very best seats - front 
row, center - went to the host state 
of Massachusetts. 

Got all that? OK, let's begin. 

R &R: Give us the rock 'n' roll per- 

spective. First, have you ever been to one 
of these before? 

AA: I've only been to one other 
convention, and it was the 1996 Re- 

publican convention in San Diego 
that nominated Bob Dole and Jack 

Art Alexakis 

Kemp. I went there as a reporter for 
MTV. They had offered to send me 
as a co-anchor to the Democratic 
convention in Chicago, but that 
seemed boring to me. That seemed 
like a pure Clinton lovefest. Not that 
I wasn't supportive of that, it's just 
that I wanted to go where there was 
going to be some confrontation. 

And I got it. I wanted to see riot 
police and barbed wire and people 
burning effigies, and I saw that the 
first day. There was this huge barbed - 
wire fence with all these riot police 
behind it and Act Up burning effigies 
of Bob Dole. I'm like "Wow, poor Bob 

Dole. He didn't need to be burned." 
R &R: Did you go to the 2000 con- 

ventions? Either one? 
AA: I sat that out. Well, I didn't 

sit it out, exactly. I was raising mon- 
ey for local representatives in Ore- 
gon and raising money for Al Gore. 
That was really frustrating. 2000 is 

the reason I'm here. I feel like we all 
have to do everything we can to 
make things happen the way we 
want them to happen. If you don't 
like it, you can't bitch about it if you 
didn't do anything. So I'm very in- 
volved in my community this year, 
and I got elected as a delegate. That 
was actually a lot more work than I 
thought it was going to be. 

R &R What did you expect the con- 

vention would be like, and what was the 

reality? 

AA: I've gone through some seri- 

ous, hard personal stuff in the last 
year, with a divorce and getting out 
of my record label and a lot of other 
things. Things are coming around 
now and starting to get a lot better, 
but a lot of what I've learned about 
not getting disappointed is not hav- 
ing expectations. I go into every new 
situation and just try to be in the 
moment and experience it. 

To be honest with you, the image 
that's been burned into my mind of 
a political convention goes back to, 

like, the '70s, even back to Mr. Smith 

Goes to Washington and stuff like that, 
where it's a big, smoke -filled arena 
with people yelling at each other 
and fighting to get their candidates 
nominated. But it's not that free- 
form or that exciting. 

It's exciting in a different way. It's 
very controlled. The Democrats 
have learned from the Republicans, 
and they have become masters at 
showing the images they want to 
portray. That's part of their plan to 
beat the Republicans. They're beat- 
ing the Republicans at their own 
game, and it's really pissing the Re- 

publicans off. 

R &R: Let's get specific fora moment. 

What is your responsibility as a dele- 

gate? What are the delegates from each 

state obligated to do? 

AA: There are obligations to be at 
your delegation's breakfast and to 
go to certain caucuses, but for the 
most part it's just to be there, to be 
supportive and to vote on the nom- 
ination. 

R &R: What happened on the first 
day, Monday? 

AA: I woke up and I went down- 
stairs, and I was typically rock 'n' 
roll: officially and fashionably late to 

my first delegate meeting. I was told 
that it was at 8:30am, and it was ac- 

tually at 8am. Of course, I showed 
up at 8:45am, so there were no more 
scrambled eggs for Art. I got a little 
something to eat; I was very Atkins 
diet, whether I liked it or not. No 
potatoes left, so I got some ham and 
some fruit, and I sat down. They 
actually pulled me up onstage. I had 
been up late the night before be- 
cause I got in Sunday and went to 

the Oregon delegation welcome par- 
ty, and then I went to a Rock the Vote 

party. 
R &R: Were you recognized at the 

Rock the Vote party? 
AA: Of course. I mean, I get rec- 
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"The Democrats have learned from the 

Republicans and have become masters at 

showing the images they want to show. 

They're beating the Republicans at their 

own game, and it's really pissing the 

Republicans off." 

ognized everywhere, whether I like 
it or not. That was basically a great 
big rock show and party. Rev. Al 

Sharpton was there, Mission Of Bur- 

ma played, and it was pretty cool. I 

don't drink, so I get really bored at 
parties. I split about midnight. 

On Monday I went to an Oregon 
delegation. By the way, Sunday, 
Monday and Tuesday I had VH1 

sending a camera crew around with 
me. So the first thing I did on Mon- 
day was drive around with them 
and kind of set up being in Boston. 
I talked to a few people on the street. 

"Al Gore got up and 

did a great speech. 

I've never seen him 

look so much like 

himself. When you 

meet him one -on- 

one, he's such a 

different person." 

Then we went to Russell Sim- 
mons' hip -hop summit, and that 
was fascinating. I got recognized a 

lot there, way more than I thought I 
would. They brought me up during 
the conference and introduced me, 
and then I went backstage and 
spoke to Russell and his brother, the 
Reverend Run from Run -DMC. We 

got into a pretty spirited dialogue - 
not an argument, but a dialogue - 
about religion and how it plays into 
politics and about kids being in 
power and about the hip -hop nation 
feeling unempowered and disen- 
franchised. It was really great. We 

spoke for 30 or 40 minutes. 
We went from there to another 

meeting, a small meeting where I 

kind of pressed the flesh a little bit 
and listened to some of what was 
going on. Then I went to the conven- 
tion. I walked down onto the floor 
right as the speakers were starting, 
about 5 or 6pm. There was a sense 
of excitement that built as the night 

went on. Al Gore got up and did a 

great speech. I've never seen him 
look so much like himself. I've met 
him a couple of times, and when 
you meet him one-on-one he's such 
a different person. 

R &R He's not stiff? 

AA: No, no! He is funny, he's 
quick, he's intelligent, and he seems 
very compassionate, very strong 
and very driven. Man, if he'd have 
shown that - and I've been saying 
this to people for four years - he 
would be president of the United 
States. He showed that the other 
night, and it was fascinating. Jimmy 
Carter was great, but the king of the 
night, and the biggest rock star in the 
world, was Bill Clinton. 

R &R: What are the things we don't 
see on TV that you see on the conven- 

tion floor? Give us some behind -the- 

scenes kind of stuff 
AA: What you don't see is how 

controlled it is. This hasn't really 
changed for many conventions. 
There's a convention whip, a mem- 
ber of our delegation, a young guy I 
know very well, Jesse Cornett. He 
sits at a desk, and there's a small 
screen where he can watch what's 
going on onstage. There are two 
phones in front of him, a red line and 
a blue line. There's a place called the 
boiler room, where Kerry's people 
and the DNC people are keeping an 
overview of what's going on, kind 
of like an offensive coordinator or a 

defensive coordinator on a football 
team. 

The boiler room calls the whips 
and goes, "OK, you guys are going 
to pick up the Obama signs and 
raise those up during applause, and 
when he's done, you're going to 
pick up the Kerry /Edwards signs." 
It's kind of orchestrated like that. 
The Democrats have never done 
that before, but the Republicans 
have been doing it for years. Now 
the Democrats are doing it, and 
they're winning. 

The images that you guys are get- 
ting are stunning; I see them. And 
the coverage of the convention, even 
by a lot of the more conservative 
press, has been really, really sup- 
portive. 

Next week: Art talks about seeing 
John Kerry in person and getting up 

close and personal with Ben Affleck and 
Leonardo DiCaprio. 
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84 c ALTERNATIVE TOP 50 POWERED 

DIEDIABASE 
® August 13, 2004 

ARTIST TITLE LABEL(S) PLLAAYS 

1 1 THREE DAYS GRACE Just Like You (Jive /Zomba) 

2 0 LINKIN PARK Breaking The Habit (Warner Bros.) 

3 3 DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscopel 

4 0 FRANZ FERDINAND Take Me Out (Domino /Epic) 

6 5 VELVET REVOLVER Slither (RCA /RMG) 

8 0 KILLERS Somebody Told Me (Island/IDJMG) 

9 0 SLIPKNOT Duality (Roadrunner //DJMG) 

5 8 INCUBUS Talk Shows On Mute (Epic) 

7 9 MODEST MOUSE Float On (Epic) 

12 BREAKING BENJAMIN So Cold (Hollywood) 

10 11 SEETHER f /AMY LEE Broken (Windup) 

11 12 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick /Reprise) 

jDebut> GREEN DAY American Idiot (Reprise) 

13 14 SHINEDOWN 45 (Atlantic) 

14 ® LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

17 o JET Rollover 0.1 (Atlantic) 

21 GO BEASTIE BOYS Triple Trouble (Capitol) 

18 0 PAPA ROACH Getting Away With Murder (Geffen) 

46 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

20 HIVES Walk Idiot Walk (lnterscopel 

23 ® HOOBASTANK Same Direction (island /LDJMG) 

24 ® YELLOWCARD Only One (Capitol) 

25 a CROSSFADE Cold (Columbia) 

22 24 SALIVA Survival Of The Sickest (island /IDJMG) 

27 ® COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

15 26 311 First Straw (Volcano /Zomba) 

28 a ALTER BRIDGE Open Your Eyes (Windup) 

16 28 BLINK-182 Down (Geffen) 

33 a VELVET REVOLVER Fall To Pieces (RCA /RMG) 

31 a TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

26 31 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

40 ® A PERFECT CIRCLE Blue (Virgin) 

29 33 BEASTIE BOYS Ch Check It Out (Capitol) 

30 34 BURNING BRIDES Heart Full Of Black (V2) 

35 ® GODSMACKf)DROPBOX Touche (Republic /Universal) 

32 36 EARSHOT Wait (Warner Bros.) 

42 ® SNOW PATROL Run (A &M /lnterscopel 

39 a CHRONIC FUTURE Time And Time Again (lnterscope) 

38 a FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

43 Cr.) SKINDRED Nobody (Lava) 

45 G. LOVE Astronaut (Brushfire /Universal) 

lDebut> a STROKES The End Has No End (RCA /RMGI 

37 43 PUDDLE OF MUDD Spin You Around (Gellen) 

36 44 LIT Looks Like They Were Right (Nitrus /DRT) 

49 a WALKMEN The Rat (Warner Bros.) 

44 46 BAD RELIGION Los Angeles Is Burning (Epitaph) 

/Debut) KORN Word Up (Epic) 

50 a YEAH YEAH YEAHS Y Control (lnterscopel 

41 49 CURE The End Of The World (Geffen) 

' Debut> NEW FOUND GLORY Failure's Not Flattering (What's Your Problem) (Geffen) 
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PLAYS 

18 

+118 

-19 

+30 

-127 

+89 

+32 

-336 

-244 

+42 

-185 

-52 

+1341 

.18 

+74 

+ 149 

+167 

+103 

+692 

+10 

+95 

+87 

+65 

.33 

+85 

350 

+58 

365 

+288 

+107 

-167 

+220 

-149 

27 

+48 

-65 

+56 

+34 

+7 

+55 

+37 

+108 

.81 

-110 

+39 

-55 

+207 

+7 

-96 

+93 

TOTAL WEEKS ON TOTAL STAT:,DNS' 
AUDIENCE CHART ADDS 

(00) 

145877 19 7010 

161087 10 7110 

129592 12 6810 

147053 16 6710 

127776 18 6010 

126701 14 6210 

94331 17 5612 

102991 20 6310 

139269 22 6310 

75222 15 5711 

80189 18 5410 

60777 16 6211 

153562 1 73162 

63198 23 4710 

58270 10 6515 

65062 6 6511 

79741 6 6513 

54724 4 5813 

78672 2 6719 

51275 9 5911 

57368 5 5614 

44621 7 5513 

26858 12 4012 

32311 8 3910 

49308 7 5213 

38773 11 5410 

29801 6 3511 

40115 16 5010 

70300 4 5515 

45719 7 4518 

23773 13 2910 

20373 2 4017 

37677 15 4610 

17319 10 3310 

15155 4 3210 

12123 13 2210 

25770 3 3216 

9991 5 2410 

7653 5 2614 

15694 2 2912 

8742 4 2510 

20194 1 2815 

10884 8 1910 

9207 12 2110 

18662 2 1810 

25144 15 1110 

25950 1 11110 

6373 2 1511 

14155 13 1610 

5232 1 2414 

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company (0 2004. 

The Arbitron Company). 0 2004. R &R. Inc. 

Most Added® 
www rradds. corn 
ARTIST TITLE LABEL(S) ADDS 

GREEN DAY American Idiot (Reprise) 62 

KORN Word Up (Epic) 10 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 9 

INTERPOL Slow Hands (Matador) 9 

TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

A PERFECT CIRCLE Blue (Virgin) 7 

SNOW PATROL Run (A &MlInterscope) 6 

MUSE Hysteria (EastWest /Warner Bros) 6 

Most 
Increased Plays 

ARTIST TORE LABELS) 

TOTAL 

PLAY 

INCREASE 

GREEN DAY American Idiot (Reprise) +1341 

CHEVELLE Vitamin R (Leading Us Along) (Epic) +692 

VELVET REVOLVER Fall To Pieces (RCA. /RMGI +288 

A PERFECT CIRCLE Blue (Virgin) +220 

KORN Word Up (Epic) +207 

BEASTIE BOYS Triple Trouble (Capitol) +167 

JET Rollover D.J. (Atlantic) + 149 

LINKIN PARK Breaking The Habit (WarnerBros.) +118 

STROKES The End Has No End (RCA /RMG) +108 

TAKING BACK SUNDAY A Decade Under the Influence (Victory)+107 

Most 
Played Recurrents 
ARTIST TITLE LABELIS) 

TOTAL 
PLAYS 

JET Cold Hard Bitch (Atlantic) 818 

LINKIN PARK Lying From You (Warner Bros) 776 

311 Love Song (Maverick /Volcano /Zomba) 761 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 694 

INCUBUS Megalomaniac (Epic) 629 

WHITE STRIPES Seven Nation Army (Third Man /V1) 612 

JET Are You Gonna Be My Girl (Atlantic) 581 

HOOBASTANK The Reason (Island/ /DJMG) 567 

THREE DAYS GRACE 11 Hate) Everything About You (Jive /Zomba) 535 

SWITCHFOOT Dare You To Move (Redlnk /Columbia/ 534 

New &Active 
PRESIDENTS OF THE... Some Postman Is Grooving (Independent) 

Total Plays: 170, Total Stations: 12, Adds: 0 

KEANE Somewhere Only We Know (Interscope) 

Total Plays: 170, Total Stations: 12, Adds: 0 

MODEST MOUSE Ocean Breathes Salty (Epic) 

Total Plays: 163, Total Stations: 9, Adds: 3 

AMBULANCE Primitive (The Way I Treat You...) (TVT) 

Total Plays: 162, Total Stations: 17, Adds: 4 

SECRET MACHINES Nowhere Again (Reprise) 

Total Plays: 116, Total Stations: 12, Adds: 1 

METALLICA Some Kind Of Monster (Elektra /WarnerBros.) 
Total Plays: 105, Total Stations: 10, Adds: 0 

FEATURES The Way It's Meant To Be (Universal) 

Total Plays: 100, Total Stations: 13, Adds: 2 

MORRISSEY First Of The Gang To Die (Sanctuary /SRG) 

Total Plays: 90, Total Stations: 11, Adds: 3 

12 STONES Far Away (Windup) 

Total Plays: 76, Total Stations: 9, Adds: 2 

MUSE Hysteria (EastWest/Warner Bros.) 

Total Plays: 72, Total Stations: 8, Adds: 6 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 
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l ALTERNATIVE 
August 13, 2004 

RateTheMusic.coJ® 
America's Best Testing Alternative Songs 12 + 

For The Week Ending 8/13/04 
31 MIrlllrtl 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 

18 -34 

KILLERS Somebody Told Me (Island /IOJMG/ 4.10 4.05 78% 11% 3.98 3.71 4.17 

STORY OF THE YEAR Anthem Of Our... /Maverick /Reprise/ 4.04 3.98 92% 23% 3.85 3.72 3.95 

DASHBOARD... Vindicated /Vagrant /lnterscope) 4.00 3.98 93% 21% 3.89 3.72 4.02 

THREE DAYS GRACE Just Like You (Jive / Zornha) 3.99 3.96 93% 26% 3.86 3.66 4.02 

YELLOWCARD Only One (Capitol) 3.98 3.98 75% 9% 3.82 3.70 3.92 

BREAKING BENJAMIN So Cold (Hollywood) 3.97 3.85 76% 10% 3.85 3.72 3.96 

BLINK182 Down (Gellen) 3.93 3.99 94% 24% 3.89 3.90 3.88 

INCUBUS Talk Shows On Mute (fpic) 3.91 3.79 93% 27% 3.88 3.62 4.07 

HOOBASTANK Same Direction (island /IDJMGI 3.89 3.88 73% 11% 3.81 3.70 3.89 

LOSTPROPHETS Wake Up (Make A Mouei (Columbia) 3.88 3.86 81% 13% 3.70 3.74 3.67 

FRANZ FERDINAND Take Me Out l(7mnino /Epicl 3.86 3.86 91% 22% 3.90 3.66 4.07 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 3.85 3.81 92% 30% 3.87 3.69 4.00 

UNION PARK Breaking The Habit (Warner Bros.) 3.82 3.71 97% 34% 3.82 3.52 4.02 

VELVET REVOLVER Slither /RCA /RMG) 3.76 3.72 85% 21% 3.74 3.73 3.74 

311 First Straw (Volcano /Zomba) 3.76 3.58 70% 14% 3.80 3.70 3.88 

CROSSFADE Cold (Columbia) 3.76 3.69 52% 8% 3.79 3.70 3.87 

LINKIN PARK Lying From You (Warner Bros.) 3.73 3.68 95% 34% 3.76 3.39 4.03 

MODEST MOUSE Float On (Epic) 3.73 3.76 89% 28% 3.84 3.67 3.95 

SEETHER fIAMY LEE Broken (Windup) 3.72 3.72 96% 34% 3.76 3.59 3.88 

JET Cold Hard Bitch (Atlantic) 3.68 3.62 95% 41% 3.59 3.48 3.67 

SHINEDOWN 45 (At/antic) 3.64 3.63 79% 25% 3.51 3.51 3.51 

ALTER BRIDGE Open Your Eyes (Wind-up/ 3.64 48% 7% 3.65 3.61 3.59 

JET Rollover O.J. (At /antic) 3.53 3.63 68% 15% 3.41 3.40 3.42 

PAPA ROACH Getting Away With Murder (Gellen) 3.51 53% 9% 130 3.27 3.32 

NICKELBACK Feelir Way Too... (Roadrunner /IDJMG) 3.40 3.25 80% 29% 3.45 135 152 

SALIVA Survival Of The Sickest (/sland//DJMG) 3.27 3.20 52% 15% 3.25 3/9 3.21 

HIVES Walk Idiot Walk We/scope) 3.25 3.36 59% 17% 3.26 3.06 3.43 

SLIPKNOT Duality (Roadrunner //DJMG) 3.24 3.41 77% 25% 3.34 3.34 3.34 

BEASTIE BOYS Triple Trouble (Capitol) 3.03 64% 26% 3.36 3.34 3.38 

Total sample size is 414 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 
are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on persons 12.. Persons are 
screened via the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 
to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered trademark 

of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided by 
. Mediabase Research. a division of Premiere Radio Networks. 
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AIR TALENT GONE WILD: KARAOKE EDITION It looks like WJRR/Orlando 

airstaffer Buckethead (I) is singing a duet with Shinedown lrontman Brent Smith, but it was 

just an interview at the House of Blues, Orlando. 

Three Days Grace make it three weeks 
in a row at No. 1 ... Hovering at the No. 

2 position are Linkin Park, angling for the 
familiar territory of the top slot ... Franz 
Ferdinand are trying to do what label - 
mates Modest Mouse accomplished: go 
No. 1. Looks like it might happen ... And 
the other big song that's all the buzz for 
'04, The Killers' "Somebody Told Me," 
moves 8 -6 this week. Just you watch. 
People have been predicting top o' the 
charts for this track for months now ... Slipknot stay hot on their heels at No. 7 

And, huzzah! Breaking Benjamin break into the top 10 at No. 10. Geordie 
Gillespie was right. Did you ever doubt him? ... Green Day, with not everyone 
on the panel last week, debut at No. 13 ... The rest of the action is in the mid - 
teens to mid- 20s.The notables include Jet (17 -16), The Beastie Boys (21 -17), 
Chevelle (46 -19) and Yellowcard (24 -22) ... Keep Your Eyes Peeled: Alter 
Bridge (28 -27), Taking Back Sunday (31 -30), Snow Patrol (42 -37), G. Love 
(45 -41) ... New To The Chart: Green Day, The Strokes. Korn. New Found Glory 
... Most Added: Green Day, Korn, Chevelle, Interpol. Taking Back Sunday. A 

Perfect Circle, Snow Patrol. Muse ... Most Should Be Added: Ambulance. Tak- 

ing Back Sunday, Morrissey, High Holy Days. 12 Stones. The Features. The 
Explosion. Muse. - Max Tolkoff, Alternative Editor 

Reporters 
WHRWlbany. NY' 
OM John Cooper 
PO. Lisa Mello 

VEIVfr REVOIVIn 

KTZO /Mbuquerque, NM' 
PO Stool Swanda 
MD: Dan Kelley 
2; GREEN DAY 

KOHN 

2 TAMING BACK SUNDAY 

CROSSIAOt 

WNNX/Allanla, GA' 
OWED: Leslie From 
ND: My Harren 

TNT RPS. 
CHFVEI[ 

WJSUAIIantic City. NJ' 
PO: Al Pannello 
APD. Scott Reilly 
MD. Steven Ra0Oord0 

SECRET MAcronS 
KILI RACK 
GREEN DAY 

KROX/Austin. TX' 
OM'. Jeri Carros 
P0. Melody Lee 
NO Toby Ryan -::II IE 

GREEN DAY 

A PERFECT CIRCLE 

WRAXMirmingham. AL' 
PO: Senn Groves 
MO: Mart Lindsey 

0 GREEN 

A PENrf LI ..,....r 
CoOSSEAUE 
PAPA ROACH 

KOXRJBoise, ID' 
OM'. Dan McCully 
PD. Eric Cowman 
MD' Jeremi Smith 
20 GREEN DAY 
2 LOLA RAY 

1 HIGH HOLY DAYS 
TAXING BACK SUNDAY 
DENVER HARBOR 

WBCNMoston, MA' 
Po OM WelumgI °n 
MOND' Sieve, Slnck 

LOSIPROPHEIS 
SLIPKNOT 
CHEVELUE 

WEOG/Buhalo,NY' 
Po lenyy''D n 

a _ GRE.Ar K 

W017fSonington 
OMam Mal Grano 
MONO. Kevin Mays 

1 KORN 

RGi111O:A PATS 

WAVF ;Charleston. SC' 
PO: Dave Rossi 
MO: Suey Doe 
30 GREEN DAY 

29 BLINK ISO 

19 Mn0'SI MOUSE 
12 CCHE í C AND CA.MAR:A 

10 STORY OF NIE YEAR 

6 CITE VII LE 

5 FEATLPES 

5 PAPA POACH 

LOSE PROPHE IS 

WEND/Charlotte' 
DM' Bruce Logan 
PoMO. Jul Daniel 

1 SHEEN î A' 
BEA5I.:F. 

WKOX/Chicago, IL' 
Po Nile Stem 
APOMO. latent Jackson 
20 GREEN DAY 

PAPA ROACH 

WAOZ/Cincinnati, OH' 
POND Jell Nagel 
........ DAY 

WXTM /Cleveland. OH' 
PD Kim Monroe 
APO Dom HOr el a 

NO Pete Schiele 
MO Lim; Slats" 

WARO/Columbia, SC' 
PO One Slewan 
MO Dave Farra 

fi 

ncr 
N"IW oAIPtI'. 

WWCO /Columbus. OH' 
DM'. Randy M SRoy 

PO Andy D 

MD'. Jack Dana 
19 GREEN DAY 

STROKES 
MUSE 
FEATURES 

STREETS 
AUTHORITY ZERO 

KDOE/Dillas, TX' 
PD: Our DOWN 
MAID ANN* 

6 GREEN DAY 
2 CHEVEILE 

SKINLIAED 

VE I OWCARD 
... .E. REVOLVER 

WXEG/Dayton, OH' 
OM. Tony tililord 
PO Steve Kramer 
MO Boomer 

5 GREEN DAY 

_.SI PROPHETS 

KTCLOenver, CO' 
PD Mike O'Connor 
APO Rich Rut. 
MO Hill Jordan 

CIMXDetreil, MI' 
PO'. Murray Brookslaw 
APD. Amor cannon 
MD Matt Franklin 

NORM! Paso. TX' 
ON Mle Preston 
POND Joto Garcia 

M,.;.RISSEY 

KFRRIFresno, CA' 
Po. Crans Squirts 
MD Reverend 

DAY 

WJBX/Ft Myers. FL' 
OM/PU John Ron 
APO'. Fin Madrid 
ND. into libo 

9 GREEN DAY 

? CORE ED AND CAMDRIA 

WXTW/Ft. Wayne. IN' 
ON. .Li fabint 
PO. Don Walker 
APO Nag Jericho 
ND. Greg Travis 

AMBULANCE 
NEW FOUND GLORY 
GREEN DAY 

SCOTT STAPP 
YEAH YEAH YEARS 

WGRO /Grand Rapids, MI' 
PD. Bobby Duncan 
MD. Kevin Curnow 

tJ DAY 

BRES. G....Ark.', 

WXNR /Greenville. NC' 
PO Jeri Sanders 
MONO. Charlie Sluw 

1 GRE E S [DAY 

TA RACK SUNDAY 

WEEOMaqelstonn 
MO: Brian Bennhon 
25 3 DOORS DOWN 

25 LENNY KRAVITZ 

25 AANIS MORISSETTE 

to AVRIL LAVIGNE 
15 12 STONES 
15 VELVET REVOLVER 

15 BEASTIE BOYS 
15 POD 
15 MAROON 5 

15 EVANESCENCE 

15 LOS LONELY BOYS 
15 STROKES 

15 CYPRESS HILL 
15 COUNTING CROWS 
15 01115H 

KUCOMonolulu. HI' 
PO'. Jamie Ryan 

Ok IN DAY 
FA, S. 

LOSEPSEP.EE' 
JET 

KTBZMouslon. TX' 
PO Vine Richards 
MD Don JnTren 

.JV4,:A42 

5 3EASIri BOYS 
TAKING BACK SUNDAY 
'LEY; fOJN^_ G:OHY 

WRZXAndianapolis, IN' 
PD'. Scott Jameson 
MO Michael Young 
14 GREEN CAE 

WPWJacksonville, FL' 
ON Gail Wain 
MONO Chad Chun Vey 

2 GREEN DAY 

WRZIE/JOhnson City' 
PO. Mark McKinney 

GREEN DAY 

SCOTT STAPP 

COHEED ASO CAMBRIA 
FUTURE LEADERS OF THE WORLD 

KRBZIKa000s City, MO' 
Po Grp Bergen 
MD: Saab 
N O: Jason LOM A 

33 GREEN DAY 
1 AUTHORITY ZERO 

WNFZAEnosville, TN' 
PO Anthony Proffitt 

9 YE',LOVICAPC 
3 GREEN DAY 

KFTEAafayeOe, LA' 
PO Stoll Perrin 
ND: Roger Pride 

3 PEEIJ DAY 

SC'" STAPP 

SNOW PATROL 
FUTURE TEAMS OE THE WORLD 

KXTEAas Vegas, NV' 
APOMD Chris Ripley 
No Adds 

KROOAos Angeles. CA' 
PO: Kevin Weatherly 
MO'. Gene Sandbloom 
MO'. Man Smith 
E1 INTERPOL 

WLRSAouisville, KY' 
PD Mme Fitzgerald 
MO: Date Sill 

GREEN DAY 
I STROKES 

FUTURE LEADERS OF THE WORLD 
VELVET REVOLVER 

WMAD/Madison, WI' 
OM Mile Ferris 
PO'. Culls Gron 
') S=EEN DAY 
......,. 'k., FOR SOUP 

WMFS/Memphis, TN' 
PO. ROO Cressmn 
ND. Sydney Nabors 

-PEEN DAY 

SHINEDOWN 

WLUMMilwaukee. WI' 
PD. Tommy Wilde 
MO: Kenny Neumann 

MISC./Monmouth, NJ' 
PO: Mike Gavin 
APD ¡Brian Phillips 
10 GREEN DAY 

5 :TAVEL LE 

2 ARASSI BOYS 
-- ' PCPYETS 

KMBY/MOnterey, CA' 
PDMO: Kenny Allen 
ILL GREEN DAu 

2 MORRISSEY 
1 SKIMMED 

MODEST MOUSE 

KORN 

WBUZMashville, TN' 
OM: Jim Pelnek 
POMO: Ron Schenck 

9 GREEN DAY 

2 MUSE 
1 BURDEN BROTHERS 

DENVER HARBOR 

INSTRUCTION 

GLORIOUS 

KKNO/New Orleans, LA' 
OM: cop florenlir 
PD SIS 

MO. Nick Pemiliam 
GREEN JAY 

3 FUTURE LEADERS OF THE ViOR 

WXRK/New York, NY' 
PD: Robert Cron 
MO: We Peer 
or GREEN DAY 
16 KORN 

9 SNOW PATROL 
4 MY CHEMICAL ROMANCE 

INTERPOL 

WRRVMewburgh, NY 
PO: Wm/ Bora 
39 GREEN DAY 

STROKES 

WROXMoylolk. VA' 
PD Michele Diamond 

MO'. Mike Powers 
7 GREEN DAY 
4 AMBULANCE 
A HIGH HOLY DAYS 

MORRISSEY 

LO 

KORX/Odessa, TX 
Po: MHhael /odd 
MD: Ashley 
17 CONEED ANO CAMBRIA 
17 GREEN DAY 

7 BEASTIE BOYS 
KOTTON'AOUTH KINGS 

KHBZJOklahome City, OK' 
OM'. Bill Hurley 
PO'. Jimmy Barrede 
20 GREEN DAY 

!AK 4G BACK SUNDAY 
'GNES 

KÌLLRAAIU 
HOOBASTANK 

WJRR/Orlando, FL' 
ON Mar, Cook 
PO. Pal Lynch 
APO Rick Everett 
MD'. Brian Dlckerman 
21 GPELN 0.1. 
3 Ys-'. 

WOCVOrlando. FL' 
PO'. Bobby Smill 
S1 GREEN DAY 

KORN 

CHFVEI LE 

WPLY/Philadelphia, PA' 
PO' Jim McGurn 
MO'. Dan Fein 

GREEN DAY 

I TAXING BACK SUNDAY 
A PERFECT CIRCLE 

KEDJ/Phoenis, AZ' 
OM Laura Havre 
APO Dead Air Dave 
MD. Robin Nash 
27 GREEN DAY 

STROKES 

KZOWPhoenis, AZ' 
PO 

MD'. Mime Lesion 
GREEN DAY 

WXOL/PinsAurgh, PA' 
P0. John MaschrOa 
MO VmnieF 
13 GREEN JAL 
6 KORN 

WCYY/Ponland, ME 
Po: Hers Ire 
MO: Gral James 
20 GREEN DAY 

MUSE 

GODSMACK LDROPBOK 
FEATURES 
KEANE 

NEW FOUND GLORY 
12 STONES 

KILLRADIO 
HIGH HOLY DAYS 

KNRN/POnland, OR' 
PO Marl Hamilldn 
APO. Jaime Cooley 
24 GREEN DAY 

7 STREETS 
3 TAKING BACK SUNDAY 

...'FP PO, 

WBRU/Providence. RI' 
PO Sell Resler 

MD. Andy Yen 

30 GREEN DAY 

2 MUSE 
VELVET REVOLVER 

IEAELLE 

KOZO/Flew, NV' 
ON Rob Barils 
PD: Jeremy Smilh 
APBMD: Mal Diable 
20 GREEN DAY 

SNOW PATROL 

CHEVELLE 
A PERFECT CIRCLE 

WDYtMichmond, VA' 
PO: Mike Menthe 
M0: Daetn Matthews 
20 GREEN DAY 

4 A PERFECT CIRCLE 
KILLRADIO 

WRXURichmond, VA' 
ON: Bill Cahill 
PO/MO Casey Kmloesti 
No Adds 

KCXX/Riyerside. CA' 
OMBD Keln Clique 
APOMD.. Daryl James 

GREEN CA 
l KORTI 

KWODBacmmento, CA' 
OM'. Curtin Johnson 
PD Ron Bunn 

APO'. VMlel 
NO Marto Collins 
34 SREE'. ..a 

KXRK/Salt Lake City. UT' 
ON Alan Hague 

PO. Todd Holey 
MD. Mie lutin 
33 GREEN CA'! 

KBZT,San Diego. CA' 
PO Gant Michaels 
APO/PAD Mike Halloran 
12 GREEN DAY 

5 i \TER,'.. 

XTRA/San Diego. CA' 
PO: Jim Richards 
NO Mara Whitney 
29 GREEN DAY 

KITS/San Francisco, CA' 
PO'. Sean Deree,ry 
AMMO. Aaron Aselsen 
40 GREEN DAY 

4 MOMS MOUSE 
3 INTERPOL 

AMBULANCE 

KCNL/San Jose, CA' 
PD MD. John Allers 

KJEEISanta Barbara. CA 
MD Ove Mantel, 

KNOD/Seatle, WA' 
PO Phil Manning 

APO: Jim Keller 
24 GREEN DAY 

2 INTERPOL 

KPNT/SI. Louis. MO' 
PD: Tommy Manen 
MD: Jell Prue 
13 GREEN DAY 

1 HELMET 

WKRL/Syracuse. NY' 
PO Stott Pelibdne 

APOMO: Tim Noble 
MUSE 

NEW FOUND GLORY 
12 STONES 

WXSRnallahassee, FL 
OM: Steve heron 
Po' Dale Flint 
APOMD' Neaten 

1 GREEN DAY 

ABK 

WSUNnampa. FL' 
ON Paul Ciliar 
PO. Shan 
M GREEN DAY 

9 SLIPKNOT 

KFMMucson, AZ' 
Po: Man Spry 
APOMD: Calao 
25 GREEN DAY 

24 MUSE 

T HOOBASTANK 

NEW FOUND GLORY 

KMYyPZn/rnTTulsa, OK' 

ND 
lCOoNUPierte 

13 GREEN DAY 
1 A PERFECT CIRCLE 

WPoZ/W. Palm Beach, FL' 
Po: John (PCaneell 
N D: Nil Riven 

9 GREEN DAY 

t AMBULANCE 
ALTER BRIDGE 
HIGH HOLY DAYS 

WHFSAVashington, DC' 
PD. Lin Wader 
Mo LIDIA Carslensen 
N0. Pal Peruse 

GREEN DAY 

4 -i /:) 
'IT ROMS 

WWOCAVasAkngton, OC 
PO Joe BeviMpua 

Danielle Flynn 
12 GREEN DAY 

POWERED 
MEDIABASE 

'Monitored Reporters 

83 Total Reporters 

75 Total Monitored 

8 Total Indicator 

Did Not Report, Playlist Frozen (2): 
KXNA/Fayetteville, AR 
WSFM/Wilmington, NC 
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JOHN SCHOENBERGER 
jschoenberger@radioandrecords.com 

It Was All Good 

TRIPLE A, R &R August 13, 2004 

'Thanks to everyone who attended this year's Triple A Summit. And thanks to 
all the labels and sponsors for their support; thanks to all. the great bands who 
played for us; thanks to all the moderators, presenters and panelists who made the 
sessions informative and entertaining; and thanks to all of my R &R brothers and 
sisters who helped to make the summit such a success. Let's do it again next year, 
what do ya say? We have many great pictures, thanks to our hard- working photog- 
rapher, Chuck Giorno. Sorry we couldn't print them all. 

SOMETHING NEW AND BLUE Island recording artists Blue Merle kicked 
th igs off Wednesday night at the Fox Theatre. 

JUMP START KINK/Portland, OR's Dennis Constantine led an all -star radio session 
to kick off the business side of the Triple A Summit on Thursday morning. Seen here 

are (I -r) KBCO /Denver's Scott Arbough, WBOS Boston s Michele Williams, WX PN/ 
Philadelphia's Bruce Warren, WXRV /Boston's Dana Marshall, Constantine, WXRT/ 

Chicago's Norm Winer, KPIG/Monterey's Laura Hopper, KWMT/Tucson s Tim Richards 

and KMTT/Seattle's Chris Mays. 

DAMN GOOD Epic Recording artist The Danmwells gave a great performance 

during the awards luncheon on Saturday Pictured after their set are (II -r) R &R's Erica 

Farber, bandmember David Chemis, Epic's Kevin Powell, bandmember Alex Dezen, 

R &R's John Schoenberger and bandmember Steven Terry. 

GETTING SOULFUL RCA 

recording artist Ray LaMontagne got 
down and gritty at the Players Club. 

A MUSICAL JEWEL ATO recording 

artist Jem made an impression on the 

entire Fox Theatre audience with her slow 

grooves. 

TAKING THE SHOT Indianapolis- 

based independent artist Jennie DeVoe 

knocked 'em dead at the Thursday- 

afternoon cocktail party. 

WHAT'S IN A NAME? Vanguard recording artists Camper Van Beetnmen gave 

everyone a rockin' good time Wednesday at the Fox. 

NEW BLOOD Columbia artist Anna 

Natick was a pleasant surprise at the 

Friday luncheon. 

THE FUTURE IS NOW Presslaff 

Interactive's Ruth Presslau gave an 

interesting presentation on Friday 

morning about the next generation of 
database marketing. 

LATE, BUT WORTH IT Columbia 

recc ding artist Nellie McKay mesmerized 

the audience at the first Club R &R back at 

the Millennium Hotel. 

WOW! The ladies of R &R simply had to grab a shot with Island recording artist Marc 

Broussard after his stellar performance at the Thursday luncheon. Pictured here are (I- 

r) R &R's Krisry Reeves, Lost Highway /Islands Ray Di Pietro, R &R's Erica Farber, 

Broussard and R &R's Karen Mumaw. 

MAKING A POINT SBR Creative's John Bradley makes a 

point during toe company's revealing "Triple A Listener Survey' 

presentation cn Thursday afternoon. Seen here are (1 -r) Bradley 

and his business partner, Dave Rahn, and panelists Warner 

Bros.' Julie Marcy, Mercury Research's Mark Ramsey and 

KFOG/San Francisco's Haley Jones. 

A GOOD TIME Lost Highway recording artist Tilt Merritt and 

her band had folks jumpin' ar the Players Club Thursday night. 

SIMPLE AIN'T THE WORD 
FOR IT Vector recording artist Simple 

Kid put on a very unique show at the Fox 

on Saturday night. 

A SPECIAL TREATAwarevcolumbia 

recording artist John Mayer gave the 

audience at the Fox an intimate one -man 

sf. o - on Thursday night 

Continued on ?age 87 
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BEAUTY AND TALENTRcA 
recording artist Charlotte Martin proved 

her worth in a big way during a Friday - 

afternoon cocktail -party performance. 

NEW BLOOD, TAKE TWO Sixteen- year -old Kyle Raibko blew us away with his 

luncheon performance. 

REALITY CHECKKMTUSeattle's Shawn Stewart moderated the annual "Rate -a- 

Record "session (along with Broadcast Architecture's Jason Muth), which included a 

voting block of KBCO /Denver listeners. 

WHY THE SUMMIT REALLY WORKS Here's a 

candid shot of R &R's Ted Kozlowski and Jacqueline Lennon, 

who make the summit run smoothly 

AWESOME That's the only word that describes Bruce Hornsby's luncheon performance. 

Pictured afterward are (l -r) Columbia's Trina Tombrink, R &R's John Schoenberger. Hornsby 

and R &R's Erica Farber 

QUIET BUT INTENSE Reprise recording artist Jonathan 

Rice gave us a chance to catch our breath at the Players Club 

on Friday night. 

A BIG THANK YOU Atlantic recording artist Jason Mraz 

played over an hour at the Friday -night Club R &R to thank the 

people at Triple A radio for all the support they gave his debut 

album. 

MORNING BECOMES ECLECTIC KCRW /Los Angeles 

host Mc Harcourt (r) did a taping with Maverick/Reprise recording 

artist Keaton Simons on Saturday morning. NEW BLOOD, PART THREE 
Verve recording artist Jamie Cullum 

whipped the Friday -night Fox audience 

into a frenzy. 

TOAD THE WET PHILLIPS Glen 

Phillips played a solid ciosmg set Friday 

night at the Fox. 

THESE GIRLS ROCKED All -feale band Antigone Pik rig THEY HAD THEIR CAKE Columbia recording artists Cake 

gave weary attendees a kick -start on S arurda_r nght at the Fc . brought t e Fox audience to its feet Thursday night. 

BRINGING DOWN THE HOUSE New West recording artists The Old 97's closed the Fox performances on Saturday night 
tn n °tor and 

LOUD AND PROUD Reprise recording artists The Shore did the last perfor- 

mance at the Players Club on Saturday night 
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88 c TRIPLE TOP.3O POWERED 

e August 13, 2004 
LAST 
EK WEEK ARTIST TITLE LABEL(S) 

1 1 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

5 0 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

2 3 NORAH JONES What Am I To You? (Blue Note /EMC) 

6 0 PHISH Tito Connection (Atlantic) 

3 5 DAVE MATTHEWS Oh (RCA /RMG) 

8 0 FINGER ELEVEN One Thing (Windup) 

7 SHERYL CROW Light In Your Eyes (A &M /lnterscope) 

o MODEST MOUSE Float On (Epic) 

9 BODEANS If It Makes You (Zoe /Rounder) 

0 MINDY SMITH Come To Jesus (Vanguard) 

JAMIE CULLUM All At Sea (Verve /Universal) 

® RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

® FINN BROTHERS Won't Give In (Nett werk) 

14 DONAVON FRANKENREITER fIJACK JOHNSON Free (Breshfire /Universal) 

OZOMATLI Who Discovered) America? (Concord) 

SCISSOR SISTERS Take Your Mama (Universal) 

17 TOOTS AND THE MAYTALS WI BONNIE RAITT True Love Is Hard To Find (V2) 

18 INDIGO GIRLS Fill It Up Again (Epic) 

BUTTERFLY BOUCHER Another White Oash (A &M /Interscooe) 

e JOHN FOGERTY Deja Vu (All Over Again) (BreamWorks/Geften) 

4 

9 

7 

11 

12 

13 

14 

10 

17 

19 

18 

16 

22 

IDebut> 

15 

24 

26 

29 

21 

23 

30 

20 

27 

/Debut> 

21 WHEAT I Met A Girl (Aware /Columbia) 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 

JOHN EDDIE Everything (ThriLL Show/Lost Highway) 

JET Rollover D.J. (Atlantic) 

25 STING Stolen Car (Take Me Dancing) (A &M /tnterscope) 

ALANIS MORISSETTE Everything (Maverick /Reprise) 

311 Love Song (Maverick /Volcano /Zomba) 

28 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

e JEM They (ATO /RCA /RMG) 

e WILCO I'm A Wheel (Nonesuch) 

26 

TOTAL 
PLAYS 

.l- 
PLAYS 

TOTAL 
AUDIENCE 

IWI 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

465 -40 23230 15 2210 

388 +53 23023 5 2211 

382 -50 20327 13 2310 

361 +32 16703 11 2310 

341 -17 18554 21 2010 

318 +15 17918 7 1310 

315 -32 12773 15 1910 

304 +19 20967 8 1311 

304 25 13201 11 2110 

271 +4 14534 21 2010 

255 +25 8514 10 1710 

247 +34 8930 8 1611 

246 +36 11606 4 2010 

225 -33 8053 21 1810 

204 +7 7986 5 1510 

203 +7 10098 6 1410 

195 -4 8904 18 1610 

187 -18 7189 11 1810 

182 +2 8018 9 1410 

181 +72 15144 1 1312 

180 -23 9467 20 1710 

174 +12 6884 3 1611 

173 +20 4212 8 1010 

163 +12 5973 2 1210 

163 -24 3358 9 1410 

153 -18 6485 20 1610 

151 +16 6841 12 511 

151 -36 6549 19 1510 

147 +1 4360 13 910 

136 +3 7233 1 1211 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays tor the airplay week 

of 8/1 -8/7. Bu lets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. IAost Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Four Persons times number 

of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company 

(0 2004, The Arbitron Company) © 2004. R&R. Inc. 

New &Active 
MAROON 5 She Will Be loved (Octone /J /RMGI 

Total Plays: 133, Total Stations: E, Adds: 0 

GOMEZ Nothing Is Wrong (Nut / Virgin) 

Total Plays: 131, Total Stations: B, Adds: 1 

CARBON LEAF Life Less Ordinary (Vanguard) 

Total Plays: 123, Total Stations: 12, Adds: 1 

CHRISTINE MCVIE Friend (Koch) 

Total Plays: 123, Total Stations: 12, Adds: 0 

SONIA DADA Old Bones (Calliope' 

Total Plays: 1-3, Total Stations: 9, Adds: 0 

FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware/Columbia) 

Total Plays: 113, Total Stations: 9, Adds: 1 

THRILLS Not For All The Love In The World (Virgin) 

Total Plays: 112, Total Stations: 13, Adds: 1 

ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) 

Total Plays: 111, Total Stations: 11, Adds: 0 

DLO 97'S New Kid (New West) 

Total Plays: 109, Total Stations: 10, Adds: 0 

TRAIN Ordinary (Columbia) 

Total Plays: 108, Total Stations: 8, Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
ARTIST TITLE LABELISI 

LOS LONELY BOYS More Than Love (Or /Epic) 6 

DONAVON FRANKENREITER It Don't Matter (Brustsire /Universal/ 4 

JOHN MELLENCAMP Walk Tall (Island /IDJMG/ 4 

JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks /Geffen) 2 

K.D. LANG Helpless (Nonesuch/ 2 

SNOW PATROL Run (A &Mllnterscopel 2 

JOHN MAYER Come Back To Bed (Aware /Columbia/ 2 

NEIL YOUNG Be The Rain (Sanctuary/SRG/ 2 

DR. JOHN fIR. NEWMAN I Ate Up The Apple Tree (Blue Note /EMC/ 2 

FRANZ FERDINAND Take Me Out (Domino /Epic/ 2 

ADDS 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST ?.TLE ,ASEL;S: INCREASE 

JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks /Geffen) +72 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) +53 

FINN BROTHERS Won't Give In (Nettweik) +36 

CHRISTINE MCVIE Friend (Koch) +36 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) +34 

PHISH The Connection (Atlantic) +32 

THRILLS Not For All The Love In The World (Virgin) +31 

RAY CHARLES fINORAH JONES Here We Go Again (Concord) +26 

JAMIE CULLUM All At Sea /Verve /Universal) +25 

MAROON 5 She Will Be Loved (Ottone /J /RMGI +25 

Most 
Played Recurrents 
ARTIST TITLE LABELS/ 

TOTAL 
PLAYS 

LOS LONELY BOYS Heaven (OdEpicl 255 

JET Are You Gonna Be My Girl (Atlantic) 134 

NORAH JONES Sunrise (Blue Note /EMC) 127 

SARAH MCLACHLAN Fallen (Arista /RMG) 126 

LUSTER Careful (Palm /Repose) 121 

MAROON 5 This Love (OctonelJ /RMG) 120 

DIANA KRALL Temptation (GRP /VMG) 117 

DAMIEN RICE Cannonball (Vector /WarnerBros.) 112 

FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 112 

COLDPLAY Clocks (Capitol) 110 

r- Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.corn. 

SNOW ling.! 
"RUN" 

HEADLINE TOUR IN U.S. 
IN SEPTEMBER AND OCTOBER 
LETTERMAN ON SEPTEMBER 2 

Produced by Garrett lee for Big Life ùianagement 

ùiixed by Chris bord A1ge 

-iv:w.sno:patrol.net www.amrecords.com 

Off and Runnin' at: 

KFOG KBCO(add) WBOS WGVX KCRW 

KRSH WXRV ( add) WDOD WTIi1D & more 

4 we Soundscan = 3052 -3517- 3993 -4694 
Total = 75,000+ 

02004 rolyaer Ltd (UI) under .nolnsiT. 1ie..e 

to AM Records iv the USA. A11 Ri(ht R.s.reed. Wetailti 

www.americanradiohistory.com

www.americanradiohistory.com


LAST 
WEEK 

3 

4 

2 

7 

5 

8 

9 

10 

12 

17 

6 

11 

13 

21 

29 

/Debut> 

23 

22 

19 

20 

16 

15 

18 

14 

30 

26 

28 

25 

/Debut> 

ff TRIPLE A TOP 30 INDICATOR_ 
kw.J 

THIS 

e August 13, 2004 
ARTIST TITLE LABELS) 

O PHISH The Connection (Atlantic) 

© BO DEANS li It Makes You Woe/flounder) 

© BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

4 NORAH JONES What Am I To You? (Blue Note /EMC) 

© OLD 97'S New Kid (New West) 

6 JAMIE CULLUM All At Sea (Verve /Universal) 

O RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

O FINN BROTHERS Won't Give In (Nettwerk) 

o CROSBY & NASH Lay Me Down (Sanctuary /SRG( 

OZOMATLI Who Discovered) America? (Concord) 

GOMEZ Nothing Is Wrong (Hut /Virgin) 

12 SHERYL CROW Light In Your Eyes (A &M //nterscope) 

13 EDWIN MCCAIN f1MAIA SHARP Say Anything (ORT) 

14 COUNTING CROWS Accidentally In Love (DreaniWorks /Geffen) 

® KEANE Somewhere Only We Know ( /nterscope) 

K.D. LANG Helpless (Nonesuch) 

CHRISTINE MOVIE Friend (Koch) 

ERIC CLAPTON When You Got A Good Friend (Duck /Reprise) 

CARBON LEAF Life Less Ordinary (Vanguard) 

MODEST MOUSE Float On (Epic) 

® SCISSOR SISTERS Take Your Mama (Universal) 

22 INDIGO GIRLS Fill It Up Again (Epic) 

23 STING Stolen Car (Take Me Dancing) (A &M /(nterscope) 

24 TOOTS AND THE MAYTALS WI BONNIE RAITT True Love Is Hard To Find (V2) 

25 DONAVON FRANKENREITER fIJACK JOHNSON Free (Balshfire /Universal) 

JOHN FOGERTY Deja Vu (All Over Again) (Dream Works / Gellen/ 

JESSE MALIN Mona Lisa (Artemis) 

LUSTER Homecoming King (Palm /Reprise) 

WILCO I'm A Wheel (Nonesuch) 

ED SIMPLE KID Staring At The Sun (Vector) 

TOTAL 
PLAYS 

521 

406 

387 

381 

364 

334 

319 

303 

290 

258 

250 

230 

217 

216 

198 

195 

191 

191 

189 

183 

181 

178 

178 

175 

175 

166 

166 

164 

155 

154 

I- TOTAL WEEKS ON TOTAL STATIONS' 
PLAYS AUDIENCE CHART ADDS 

100) 

+18 5671 11 2910 

+14 3074 10 2510 

+16 5242 5 2510 

20 4325 13 2510 

+37 5160 7 2910 

-28 4408 14 2010 

+10 4354 8 2210 

+19 3824 3 2711 

+23 4418 4 2912 

0 1755 10 1811 

+31 2856 5 2513 

-100 1676 14 1310 

-49 1165 10 1610 

-23 1345 14 1310 

+29 4568 4 2013 

+42 3316 2 2513 

+54 1908 1 2011 

+14 1533 3 1811 

+23 1854 3 1611 

+13 755 3 1010 

+9 1496 4 1411 

-39 1367 8 1410 

48 1417 7 1410 

-23 967 17 1010 

-66 1271 22 1010 

+17 3486 2 1610 

+2 1815 5 1610 

+16 1430 2 1110 

+5 2116 4 1411 

+7 2600 1 1410 

35 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. 
© 2004 Radio & Records. 

Most Added 
www.rrindicator corn 
ARTIST TITLE LSELS, 

89 

ADOS 

DONAVON FRANKENREITER It Don't Matter (Brushlire /Oniversall 7 

LOS LONELY BOYS More Than Love (Or /Epic/ 6 

ANGELA MCCLUSKEY Dirty Pearl (Manhattan /EMC) 6 

GOMEZ Nothing Is Wrong (Hut /Virgin) 3 

K.O. LANG Helpless (Nonesuch) 3 

KEANE Somewhere Only We Know ( /nterscope) 3 

TIFT MERRITT Good Hearted Man (Lost Highway) 3 

Most 
Increased Plays 

CHRISTINE MOVIE Friend (Koch) 

K.O. LANG Helpless (Nonesuch) 

JILL SDBULE Cinnamon Park (Artemis) 

OLD 97'S New Kid (New West) 

D. FRANKENREITER It NO t Matter (Brushfire /Universal) 

GOMEZ Nothing Is Wrong (Hut /Virgin) 

KEANE Somewhere Only We Know Ontetscope) 

CATIE CURTIS Saint Lucy (Vanguard) 

THRILLS Not For All The Love In The World (Virgin) 

MINDY SMITH Come To Jesus (Vanguard) 

Syndicated 
Programming 

TOTAL 

PLAY 

INCREASE 

+54 

+42 

+38 

+37 

+32 

+31 

+29 

+29 

+28 

+27 

Added This Week 

World Cafe - Dan Reed 215 -898 -6677 

No adds 

Acoustic Cafe -Rob Reinhart 734 -761 -2043 

POLLY PAULUSMA Dark Side 

J 

Reporters 
WAPS /Akron, OH 
PDrMO Bill Gruber 

KABO/Albuquerque. NM 
OM. Bill May 
PD Phil Mahoney 
MD Scott Warmulh 

KSPN /Aspen, CO 
PO/MD. Sarre Soon 

KGSR /Austin. TX' 
OM Jell Carrot 
Po Jod Oenberg 
APO. JyI Hershman Ross 
MO Susan Castle 

WRNR/Ballimore. MO 
OM. Bob Waugh 
POMO'. Alea Coe II M 

Álmx 

WIND/Baltimore, MD 
APO' Mike 'Matthews Vaslllk0s 

KLRR /Bend, OR 
OM PO MO Doug Ornons 
Promolicns Director APO Dori Donohb 

KRVB/Boise. 10' 
OM PO Dan McCully 

WOOS/Boston. MA' 
OM Bur! 001901 
PD Michele Williams 
MD. 0zv10 Ginsburg 

WNCSSurlinglon 
PDMO. Mart Abuaaahab 

1,10,111 V BOYS 

WMVY /Cape Cod, MA 
POMO': Barbara Dacey 

WOOD /Chattanooga. TN' 
OM PD Danny Howard 

WXRT /Chicago,1L 
Po' Norm Winer 
APO/MO. John Fameda 

KBXR /Columbia. MO 
0M Jack Lawson 
APD. Jell Swealman 

WCBE/Columhus. OH 
OM Tammy Allen 
PO: Dan Mushalko 
MD: Maoole Brennan 

ySrCUN:aM1ifNCf 
6 IPA. 

KBCO/Denver, CO* 
PD: Scoli Arbough 
MO: Keeler 

I AUDI Alf NDANID 

WDET/Detroit. MI 
PO Judy Adams 
MD: Manin Bandyke 

WV0051izabelh City. NC 
PO: Matt Cooper 
MO: Tad Abbey 

WNCW /Greenville, SC 
OM: Ellen Ninmann 
POMO :Kim Clark 
APO: Martinn Anderson 

to KO 

Will DX, 

WTTSAndianapoli s. I N' 
PDBra0H01u 
MD Laura Duncan 

} ÌPi.iMNirÉÑlrxµnrr 

RACKSE VI. 

KMTN /Jackson. WY 
OM. Scar Anderson 
POND Mart"! li Frshman 

KTBG /Kansas City. MO 
PO. Jon Han 
MO, Byron Jonnson 

IOS LOW, el, 
DAVID RPM. 

KZPL /Kansas City. M0' 
OM: Nick McCabe 
P O: Ted Edwards 
MD' Ry 'Sash -' Morton 

fRw I. 

WOKI /Knoavdle. TN' 
PO Jim Ziegler 

WFPK/Looisvdle. KY 
OM. Brian Conn 
APO. MO Stacy Owen 

WMMM/Madison. WI. 
P O. Tom Teeber 
MD Gabby Parsons 

KTCZ/Minneapolis. MN' 
Po. Lauren MacLeasn 
APO MO Mike Wall 

WGVX /Minneapolis. MN' 
OM. Dave Hamilton 
PO'. Jell Collins 

WZEWiMOblle, AL' 
OM Tim Camp 
PO'. Jim Mahanay 
MD Lee Ann KOnik 

WBJB/Monmouth, NJ 
OM Tom Brennan 
PO'. Rich Robinson 
APO. Leo Dotal 
MO. Jell Raspe 

KPIG/Monterey. CA 
OM. Frank Cannata 
PO /MO. LauraEllen Hopper 
APO- Aileen MacNeary 

WRIT/Nashville. TN 
OM PD David Hall 
APO:MO Rev Ke Ih Coes 

WEHM /Nassau. NY 
PO: Brian Cosgrove 
MO'. Lauren Slone 

BMX Folk Rolk /Network 
OM. Leanne Flask 
MD. Dave Sloan 

MUSIC Choice Adult Allemative /etwork 
PO'. Lieiopoka 

Sirius Spectre miNetwork 
PO Gary Scheenwetler 
MD' Rick Laboy 

XM Cale/Network 
PO'. Bill Evans 
MD: Brian Chamberlain 

WFUVMew York. NY 
PD- Chuck Smgtelon 
MO: Rita Houston 

P ON REP% 

WXPN/Philadelphia, PA 
OM/MO: Dan Reed 
PO: BrvcA1Warren 

0/UA 
FACIA 

éiÁL1Y 
SCi55ÚÑ LSIIHS 

WYEP/Piltsburgh, PA 
PD Rosemary Welsch 
MD. Mike Sauter 

16114611,0116 

5050(1 MCCIUSKIY 

WCLZ/Porlland, ME 
PD: Herb Ivy 
MO: Brian James 

KINK/Portland, OR' 
PO' Dennis Constantine 
MD: Kevin Welch 

WXRV/POMSmoulh. NH' 
PO'. Dana Marshall 

KSOY/Rapid City, SD 
PD/MO: Chad Carlson 

KTHX/Reno. NV' 
OM: Rob Brooks 
PD' Harry Reynelds 
APOIMO. DaYld Her01d 

WOCMSaliSbury, MD 
PO Joshua Clendaniel 

Ap 
Debora Lee 

16146.0 

WILCO SISTERS 

..WU 

so Ambon 

ÉiSyr Owns 50111 

KENZ/Sall Lake City. UT' 
0100: Brace Jones 
M0: 

Rarr 
Bushman 

2 ;EN 

KPRI/San Diego, CA' 
PO/MD: Dona snaleb 

Los IONEIV BOYS 

KFOG/San Francisco, CA' 
PD: David Benson 
APDMO: Haley Jones 
tio 46, 

KTADSanta Fe. NM 
OM: Mitch Miller 
PD: Brad Hockmeyer 
MO: Paddy Mac 

KRSH /Santa Rosa, CA' 
OM PO Dean Kaftan 

WWVV /Savannah, GA 
DM PO MD. Bob Neumann 
APO. Gene Murrell 

KMTTSeallle. WA 
OMrPD Chris May's 
APOMO: Shawn Stewart 

WRNXSpringlield. MA' 
PO 

APO?, Done Moorhouse 
M0: Lesa wimanee 

BHUrsOrnDn r 

KCLC/St. Louis. MO 
PO Rich Reinhard 
M0: Ervin Williams 

..mi. 

KWMT/Tucson. AZ 
OM/PD: Tim Richards 
MO'. Blake Rogers 

WUIN:Wilminglon, NC 
Po. Mart Beete 
MD. Jerry Gerard 

'Monitored Reporters POWERED 

60 Total Reporters IIIEI)IstBASEJ 

25 Total Monitored 

35 Total Indicator 

Did Not Report, Playlist Frozen (3): 
KBAC /Santa Fe, NM 
KMMS /Bozeman, MT 
WDST /Poughkeepsie. NY 

www.americanradiohistory.com
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OM úbCE 
RECOF E 

Mark Abuzzahab 
PD, WNCS /Burlington, VT 

After 20 years, Phish have evolved 
into one of the biggest touring bands 
in the country, but the great irony is 
they have never had a big -selling al- 
bum. That should all change with their 
new CD, Undermind, a well- crafted 
project that is perhaps their best yet. 

Just as no two Phish shows are 
alike, no two Phish albums sound 
alike either. Undermind showcases 

Phish's diverse sound and their evolution as musicians. 
While diehard fans are busy analyzing the songs for clues 
about the breakup, it's clear this album is not a sign of 
discontent. "The Connection" is begging to be a ra- 
dio hit. It combines the Phish sound in one of the catchi- 
est singles of the summer. There are tender moments on 

the album, like the piano- driven ballad "Army of One" and the string 
arrangement on "Secret Smile." The best moments, however, are the 
many songs that showcase the energy, passion anc sense of humor 
that have been Phish's signature both on- and offstage. 
Undermind is much more than the last Phish album; it's the combi- 
nation of four very talented musicians who have wo-ked together for 
20 years. It's good to see them end on a high note. 

On the monitored chart, Counting 
Crows hold at the top for another 

week, Bruce Hornsby jumps up to 2 ", 
Phish are now top five at 4*, Finger 
Eleven jump to 6*, Modest Mouse are 
at 8*, and Mindy Smith returns to the top 
10 ... Jamie Cullum, Rachael Yama- 
gata and The Finn Brothers are knock- 
ing on the door at 11", 12" and 13 ", re- 
spectively ... Other gainers this week 
include Ozomatli (17` -15`), Scissor Sisters (19 " -16'), Butterfly 
Boucher (22 " -19 "), Crosby & Nash (24' -22`), John Eddie (26` -23`) 
and Jet (29' -24`) _.. John Fogerty and Wilco debut ... On the Indica- 
tor chart, Phish hold at 1*, BoDeans move up to 2*, Hornsby increases 
to 3 ", and The Old 97's hit 5* ....Yamagata, Crosby & Nash, The Finn 
Brothers and Ozomatli round out the bulleted top 10, with Gomez next, 
at 11' ... Big gainers this week include Keane (21 ` -15`), k.d. fang (29 "- 

g 16 "), Eric Clapton (23` -18`), Carbon Leaf (22` -19`) and Fogerty (30`- 
2 26') ... Christine McVie and Simple Kid debut ... Ir the Most Added 

category, the new Los Lonely Boys single brings in 12 total adds, 
Donavon Frankenreiter grabs 11 total adds, and Angela McCluskey 
brings in eight total adds ... Gomez, lang, Tift Merritt and Neil Young 
close some important holes. Keep an eye or the Ray Charles project, 
as well as the Dr. John album and The Thrills' new single. 

-John Schoenberger, Triple A Editor 

.ßrsr 
OF THE WEEK 

ARTIST: Sonia Dada 

LABEL: Calliope /Razor & Tie 
By JOHN SCHOENBERGER /TRIPLE A EDITOR 

Ever since Sonia Dada formed in 1990. 
they have been difficult to categorize, 

and as far as they're concerned, that's just 
fine. Blending aspects of gospel, R &B, rock 
and world beat, the members of the band 
create a fluid style that is strong on pas- 
sion and experimental in execution. Over 
the course of the past dozen or so years they 
have released six albums, including their 
newest, Test Pattern. After a debut on Cha- 
meleon and two albums with Capricorn 
before it folded, the band took the direction 
of their career completely into their own 
hands. They formed their own record label 
and now handle all of their own marketing, 
booking and management in- house. 

Each album has been a progressive step 
from the one before, but the emphasis has 
always remained on the amazing vocal 
harmonies that have been the hallmark of 
Sonia Dada's sound from the day in 1990 
when founder and bandleader Dan 
Pritzker heard three guys singing on a 
Chicago subway platform. 

"Would you believe that the pope in the 
12th or 13th century actually outlawed har- 
mony?' says Prtizker. "He considered it to 
be showboating. By adding a harmony note, 
you were no longer exulting god. That gives 
you an idea of the impact harmony singing 
can have. And when I first heard those 
guys, I couldn't tear myself away." 

The guys he is referring to are vocalists 
Michael Scott, Paris Delane and Sam 
Hogan. With Shawn Christopher added to 
the mix, the vocal power of Sonia Dada's 
music is truly heavenly. Add to that the 
guitar of Pitzker and Phil Miller, the key- 
board playing of Chris Cameron and the 
rhythm section of bassist Eric Scott and 
drummer Hank Guaglianone, and you 

have a formidable ensemble that takes 
their music very seriously. 

Musically, the album flows seamlessly. 
with each track blending into the next, cre- 
ating the effect of a single song. But cer- 
tain songs stand wonderfully on their own, 
including "Moons of Jupiter," "Old Bones," 
"Diggin' on a Road" and "Dark Visions." As 
The Washington Post recently wrote, it's "a 
relentlessly eclectic mix of rock, soul, gos- 
pel, folk and jazz." The Post said, "There's 
hardly a track on Test Pattern that fails to 
display Sonia Dada's broad stylistic reach 
and finely honed musicianship." 

In addition, the Test Pattern package 
includes an ambitious two -film DVD di- 
rected by famed cinematographer Jeth 
Weinrich. The first film is called Test Pat- 
tern and is an evocative visual collage of 
characters and streetscapes that stands as 
a work of its own. The second film, entitled 
See the Music, follows the album's audio 
sequence, employing eye -popping psyche- 
delic elements. 

"I'd always been reticent about doing: 
videos in the past," says Pritzker. "It 
seems too literal to match a lyric to film. 
So, for this project I wanted to create 
something compelling, while preserving 
the ability to stimulate emotion rather 
than dictate it." 

Sonia Dada are actively touring this 
summer, with a full agenda that spans the 
months of July and August and more 
dates in the works 

MAVIS STAPLES 
HAVE LITTLE FHTH 
FEATURING THE .TITLE TRACK "HAVE A LITTLE FAITH" \' 

FROM HER BRILLIANT COMEBACK ALBUM AND . 
ALLIGATOR RECORDS DEBUT. 

GOING FOR AAA ADDS ON 8/16 

CONTACT: TIM KOLLETH 800 -348 -7214x23 

www.americanradiohistory.com

www.americanradiohistory.com


AMERICANA TOP 30 ALBUMS BY 
August 13, 2004 

l)_l 

tTf 

91 

uYS7 
WEEK 

3 

4 

THIS 
WEEK 

© 

THIS WEEK 
ARTIST TITLE LABELIS) PLAYS 

NOTORIOUS CHERRY BOMBS The Notorious... (UnlversalSouth) 560 

K. KANE & K. WELCH You Can't... (Compass/DeadReckoning) 549 

.'- 
PLAYS 

+20 

+47 

CUMLATIVE 
PLAYS 

2871 

2619 

1 3 DAVE ALVIN Ashgrove (Yep Roc) 521 .30 4334 

10 0 VARIOUS ARTISTS Por Vida: A Tribute To The Songs... (On' 499 +135 1202 

8 © TODD SNIDER East Nashville Skyline (Oh Boy) 493 +23 2241 

6 6 DWIGHT YOAKAM Dwight's Used Records (Koch) 476 9 3142 

2 7 LORETTA LYNN Van Lear Rose (lnterscopel 466 .76 10256 

5 8 LOS LOBOS The Ride (Hollywood) 438 48 6625 

9 9 DALE WATSON Dreamland (Koch) 435 .3 5086 

7 10 JIM LAUDERDALE Headed For The Hills (Duolmne) 420 61 6787 

18 Q OLD 97'S Crag It Up (New West) 349 +50 1392 

12 12 TERRI HENDRIX The Art Of Removing Wallpaper iWilory) 323 .12 2847 

14 13 RAILROAD EARTH The Good Life (Sugar Hill) 323 .7 2321 

17 CRICKETS & THEIR BUDDIES The Crickets. (Sovereign) 301 +1 1033 

26 ® STEVE EARLE The Revolution Starts Now (Artemis) 298 +71 644 

15 16 J.J. CALE to Tulsa And Back (Sanctuary /SRG) 296 26 3421 

11 17 STEVE FORBERT Just Like There's Nothing To It (Koch) 288 -51 6221 

13 18 SAM BUSH King Of My World (Sugar Hill) 282 -50 7516 

heb t > VARIOUS ARTISTS Touch My Heart... (Sugar Hill) 272 +160 386 

19 20 WILCO A Ghost Is Born (Nonesuch) 252 -3 1646 

16 21 PATTY GRIFFIN Impossible Dream /ATO /RCA /RMG/ 250 -70 10586 

22 JONI HARMS Let's Put The Western Back... (Wildcatter/ 249 0 2662 

28 TRES CHICAS Sweetwater (Yep Roc) 227 +10 1212 

21 2d JAY FARRAR Stone, Steel & Bright Lights (Transmit Sound) 218 -34 2712 

IOebul> JAMES TALLEY Journey (Cimarron) 210 +30 1538 

tOebut> BILLY JOE SHAVER Billy And The Kid (Compadre) 204 +116 323 

25 27 KING WILKIE Broke (Rebell 197 .31 4755 

24 28 SLAID CLEAVES Wishbones (Pinto /Rounder) 193 -36 13845 

;Debut> e OTIS GIBBS One Day Our Whispers (Benchmark) 192 +5 950 

27 30 ALLISON MOORER The Duel (Sugar Hill) 191 .35 7135 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spotlight 
by John Schoenberger 

Artist: Various Artists 

Label: Or Music 

t,.a,.t., u.. 
ALilAR1ROftc 

There isn't one artist in the Americana and roots -rock scene 

who doesn't point to Alejandro Escovedo as a major influence. 

He began his career in the mid -'70s with the band The Nuns and 

co- founded the cowpunk band Rank And File in 1979. After a 

short stint in New York, he and the band relocated to Austin. 
Although still occasionally involved with a few other musicians, 

Escovedo essentially stepped out on his own as a solo artist a 

number of years ago and has since released several albums. 
Rolling Stones David Fricke honored Escovedo for creating what 

he calls "his own genre," and No Depression named him Artist 
of the Decade for the 19905. Sadly, Escovedo fell ill with hepatitis 

C in April of 2003 and has been s ruggling with the disease ever since. Now many of his friends and 

admirers have gotten together to honor him with a double CD covering many of his songs, with 
proceeds from the project going to support Escovedo and his family. There are also big plans for a 

tour in the works. Featured artists on Por Vida: A Tribute to the Songs of Alejandro Escovedo include 
Lucinda Williams, Calexico, John Cale, Los Lonely Boys, Cowboy Junkies, Charlie Sexton, Tres 

Chicas, Jayhawks, Rosie Flores, Jon Dee Graham and many more. 

Americana News 
The Sweet Relief Musicians Fund is teaming with Music for Charity Productions to present a 

Sweet Relief 10th anniversary event in Nashville, TN. The all -star concert series, scheduled for 
Aug. 25 -28, is set to feature four distinct events, including a mixer hosted by legendary music 
journalist Dave Marsh that will bring musicians, industry executives and community leaders 

together to discuss health care issues within the music community. Confirmed performers include 
Sweet Relief founder Victoria Williams, Julie Miller, Will Kimbrough, Jeff Black and many others 

... Singer- songwriter Billy Joe Shaver will celebrate his 65th birthday with some good company. 

Artists lined up for the celebration in Austin include Guy Clark, Todd Snider, Bruce Robison, Jessi 
Colter, Jimmie Dale Gilmore, Joe Ely, Kinky Friedman, Robert Duvall, Jack Ingram and Dale Watson. 
The birthday bash will take place at the Paramount Theater on Aug. 16. Proceeds will be donated 
to the University of Texas MD Cancer Center ... Dualtone has just formed a partnership with 
Western Jubilee Recordings, home of today's best and most widely known real -life performing 
cowboys ... A four -CD set of bluegrass music titled Can't You Hear Me Callin'will be issued by 

Columbia Legacy on Sept. 21. The collection features players such as Bill Monroe, Flatt & Scruggs, 
Ricky Skaggs and The Del McCoury Band ... Loretta Lynn will release the cookbook You're Cookin' 
It Country on Sept. 8. Published by Rutledge Hill Press, the book features more than 130 recipes, 

as well as family photos and personal stories. 

Note: If you have Americana news, please forward it to jschoenberger @radioandrecords.com. 

Most Added' 
ARTIST TITLE LABELS) ADDS 

VARIOUS ARTISTS Beautiful Dreamer - The Songs Of Stephen Foster (American Roots) 21 

BILLY JOE SHAVER Billy And The Kid (Compadre) 19 

TIFT MERRITT Tambourine (Lost Highway) 18 

VARIOUS ARTISTS Touch My Heart -A Tribute To Johnny Paycheck (Sugar Hall 17 

VARIOUS ARTISTS The Unbroken Circle (Ouakone) 14 

J 

DECAL UP! 
STYLISH? SPUNKY? STREET -WISE? 
She's a loyal listener with the power to recall your station name 

during the next ratings period. Give her a station decal from 

Communication Graphics and she'll remember you forever. 

>: ::Communication 
:::::*Graphics Inc 
THE DECAL COMPANY 
800.331.4438 - www.cgilink.com 

tiie». 
w ëúr 

BRIGHT COLORS. LONG- LASTING. DURABLE. WEATHER -RESISTANT. 
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RICK WELKE 
rwe I keQra d io an dreco rds. com 

\CHRISTIAN 

The New Women Of Rock 
The 2004 version of Christian rock is going female 

ne thing that's been missing over the past few 
years on the Christian music scene has been a steady 
supply of female- fronted rock 'n' roll bands. In fact, 
Jennifer Knapp was about it. Thankfully, record labels 
are beginning to beef up this part of their rosters and 
add more girl power to the rock genre. This week I 
bring you three brand -new acts that are just beginning 
to impact radio and make waves across the country. 

Everlile 

Sisters Amber, Julia and Sarah 
Ross make up the band Everlife. 
They have been a band since 1997, 

when Julia gathered her sisters to- 

gether and said they were forming 
a group. Not too long after that the 
girls put together their stage show 
and began touring outside of their 
local market. For several years they 
have been regional favorites in their 
home state of Pennsylvania, even 
scoring a No. 1 single on WORD/ 
Pittsburgh. 

The trio have a passion for over- 
seas missions, and many of their 
songs have come out of those expe- 
riences. "Those were the first times 
that we had to give God complete 
control," Julia says. 

The tune "We Will Not Bow 
Down" was penned during a trip 
to Brazil. "We were there doing 
street missions and just trying to 
love the people," Sarah says. "The 
organization that was housing us 

Everlife 

realized that we were Christians, 
and they weren't very happy 
about it. They started cutting off 
our resources at the place we were 
staying, making life hard on our 
group. 

"After a few days some of the 
leaders realized what was happen- 
ing, and we had to leave in the mid- 
dle of the night. They wanted us to 
stop being true to our calling. They 
wanted us to stop talking about 

New at 

KLOVE 

The Swift 
"Alive In Love" 

erP/A.TIIE SWIFT.COM 

CO4 TACT. AISTROUT 
AüäF L IC KERR ECORDS.COM 

Already Spinning 
WJTL WTCR WCTL WBGB WLFJ 

WM11K WECC WJQK WDJC W80% 
MA( KUC K1TY KKJM KCVO 

KXOI KBkJ KRPE WYSZ WSCF 
Y!\ CB KIM- 

tannic fX _ _ _ __deE 

"dtte I Need.' 
ALREADY SPINNING _WXHL; 
WCTL WBGB WPAR WRFN *? 

WDJC WOCK WBDX KLJC 
KJTY KOBC KCVO KSLT 
WSCF WLGH KTSL 

WWW.MORKAVD 

Jesus' love, but we couldn't bow 
down to what they were asking." 

The band's first, self -titled nation- 
al release, due in stores Aug. 24, will 
showcase the strengths the girls 
have developed after doing more 
than 150 shows over the past sever- 
al years. The group's pop rock vibe 
and super songwriting talents 
should produce several radio - 
friendly cuts. The first release, "Ev- 
idence," is already impacting radio. 

Signed to Tovah /SHELTER- 
ecords and under the guidance of 
producers Kevan Cyka (Hillary 
Duff, Jump5) and Dan Needham 
(Stacie Orrico, Steven Curtis Chap- 
man), the girls have found a sound 
that reflects their understanding of 
the life of a Christian. That same life 

and onstage experience have pre- 
pared them for the challenge of es- 
tablishing themselves as a new act 
in the music business. 

"This record has a lot of songs en- 
couraging Christians in the chal- 
lenges of a daily walk with Christ," 
Sarah says. "We try to be as positive 
as we can, so everyone can see the 
joy you can have no matter what the 
circumstance. At the same time we 
see it as a seeker album, in that it's 
very introspective and has a lot of 
personal realizations in the mix." 

Charily Yea 

Awesome pipes. That's the 
phrase that kept rolling around in 
my brain a few weeks ago upon 
hearing Charity Von for the first 
time live. Von is probably one of the 
best blues rock singers I've ever 
heard. If you know me well, you 
know I don't hand out over -the -top 
compliments about artists very of- 
ten, but she is that good. 

All of the God -given talent that 
resides inside Von is built on the 
purpose and calling placed upon 
her life. Growing up in her dad's 
church in Olathe, KS gave her the 
opportunity to learn from a pastor 
in the house. She also traveled quite 
a bit, as her fataler was an evange- 
list on the move. Some of the chal- 
lenges of living in this type of house- 
hold come across in the lyrics on her 
debut release. 

But Von also got to see God in ac- 
tion through her parents, and that 
motivated her to use her craft to af- 

fect other people's lives. The 19- 

year-old says, "[feel led to help peo- 
ple my age - teens just entering 

R &R August 13, 2004 

"I feel led to help people my age - 
teens just entering adulthood who feel 

like they've been playing games all 

through their Christian lives." 

Charity Von 

adulthood who feel like they've 
been playing games all through 
their Christian lives. They are so sick 
of it, but they don't know how to get 
back into Christianity. Maybe 
they're afraid of what God will say 
or what their non -Christian friends 
will say. Maybe they are worried 
about their image." 

Charity Von 

Von was discovered when a cous- 
in in Kansas City introduced her to 
producer Billy Smiley. Soon after, 
she was signed to Spring Hill Mu- 
sic Group's new CHR and rock im- 
print, Slanted Records. 

Her self -titled project highlights 
her musical influences in a big way. 
"Vocally, my two biggest influences 
are probably Janis Joplin and Lau - 
ryn Hill," Von says. "Janis had an 
ability to mix rock and blues and 
draw you into the emotion that she 
was feeling at the time. Lauryn Hill 
mixes the great doo-wop bands with 
a hip -hop and neo -soul edge that I 

absolutely adore. 
"As far as mixing music and spir- 

ituality, Keith Green is my role mod- 
el. He was an amazing singer and 
songwriter, but the priority for him 
was Christ and to see the lost 
brought to Him." 

How did Von actually first get into 
music? "It's more like the music got 
into me," she says. "God blessed me 

"We try to be as 

positive as we can, 

so everyone can see 

the joy you can have 

no matter what the 

circumstance." 

Sarah Ross 

with a gift and a love tor it. Before I 

could object, it was in me." 

Sarah Kelly 

Sarah Kelly never thought she 
would be standing on a stage, enter- 
taining people. The title cut of her 
first project, Take Me Away, explains 
the awkward position she was in be- 
fore her musical journey began. 

She says, "I argued with God and 
hid in a comer, going, 'No, not me! 
You want someone else who's much 
better than me.' Take Me Away is 

about my finally giving in to God's 
will. I finally told Him to take me 
away, because all that I love is Him." 

Kelly's current single is "Matter of 
Time," on which the listener gets to 
hear the true quality of her riveting 
voice. '1 wrote this song from the per- 
spective of Paul and Silas in prison," 
she says. "They were worshiping 
God before they knew their circum- 
stances were going to change. We all 

have those moments in life when we 
think, 'If there is a God, He must be 

Sarah Kelly 

a cruel jokester,' yet in the middle of 
that moment, Paul and Silas chose to 
worship God anyway." 

Kelly reminds the listener of art- 
ists like Sheryl Crow and Jennifer 
Knapp and even a bit of Joan Os- 
borne, and her live show comple- 
ments and highlights the power of 
her voice. It wasn't always that way 
though. Kelly admits that before she 
signed with Gotee Records she 
wasn't comfortable onstage. 

"But I knew that I was doing 
what God wanted me to do," she 
says. "I had to toss out my insecuri- 
ties and realize that I am here for a 

reason. I may not be any good at 
this, but I'm not afraid to look like 
an idiot, because I'm doing what 
God called me to do. 

"I've learned that if you're afraid 
to try, you'll never stretch your lim- 
its and let yourself go into the un- 
known. There's a lot of passion be- 
hind these songs, and to sing these 
kinds of songs, you can't be afraid." 
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CHRISTIAN AC TOP 30 
WEEK WEEK ARTIST TITLE LABELIS' 

1 

2 

4 

5 

3 

8 

6 

1 

9 

10 

12 

13 

17 

11 

20 

15 

19 

16 

18 

26 

21 

22 

24 

23 

27 

Lebu[j 

Eeet 
25 

28 

lDebutj 

1 MERCYME Here With Me ( /NO /Curb) 

2 THIRD DAY I Believe (Essentia( /PLG) 

© TREE63 Blessed Be Your Name (Inpop) 

o JEREMY CAMP Walk By Faith (BEC) 

5 CASTING CROWNS Who Ant I (Beach Street /Reunion /PLG) 

o STEVEN CURTIS CHAPMAN All Things New (Sparrow /EMI CMG) 

7 SELAH You Raise Me Up (Curb) 

B BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 

o KUTLESS Sea Of Faces (BEC) 

10 DAVID CROWDER BAND Open Skies (Sixsteps /Sparrow /EMICMG) 

e MATTHEW WEST The End (Sparrow /EMICMG) 

® MATTHEW WEST More (Universal South/EMI CMG) 

e BETHANY DILLON All I Need (Sparrow/EMI CMG) 

14 MARK SCHULTZ Letters From War (Word /Curb /Warner Bros.) 

o SHAWN MCDONALD Gravity /Sparrow /EMICMG) 

O AVALON You Were There (Sparrow /EMICMG) 

e ANTHONY EVANS Here's My Life (INO) 

18 WARREN BARFIELD Soak It Up (Creative Trust Workshop) 

CHRIS RICE Go Light Your World (Rocketown) 

TELECAST The Beauty Of Simplicity (BEC) 

21 FUSEBOX Once Again (flevate /Inpop) e JUMP5 Wonderful (Sparrow /EMICMG) 

e DELIRIOUS? Majesty (Here I Am) (Sparrow /EMI CMG) 

JARS OF CLAY Sunny Days (Essential/PIG) 

RACHAEL LAMPA When I Fall (Word /Curb /WarnerBros.) 

BY THE TREE Beautiful One (Fervent) 

® WATERMARK The Glory Of Your Name (Rocketown) 

28 JEFF DEVO As I Lift You Up (Gotee) 

TREVOR MORGAN Fall Down (BHT) 

CD CHRIS TOMLIN Indescribable (Sixsteps/Sparrow /EM /CMG) 

'OTAL 
PLAYS 

.l- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

1009 105 20 3710 

919 -18 14 3510 

911 +8 27 37(0 

903 +48 13 3411 

881 -29 23 3710 

785 +1 9 3610 

763 -57 18 3310 

761 -33 25 3610 

699 +27 16 3210 

640 17 16 2710 

529 +35 10 2311 

493 +14 36 2610 

481 +116 3 2615 

443 -55 18 2610 

427 +90 6 2112 

424 +6 11 2011 

392 +52 6 2012 

387 22 14 1710 

372 +11 8 1810 

339 +77 2 1615 

318 8 8 1410 

313 +3 10 1510 

311 +27 7 1210 

310 +12 13 1610 

298 +47 3 1710 

288 +115 1 1212 

275 +91 1 1411 

267 15 4 1111 

252 +34 2 1011 

237 +104 1 1311 

37 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/1 -8/7. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from the Arbitron Company ( ©2004, 
The Arbitron Company). © 2004, R &R, Inc. 

New &Active 
BIG DADDY WEAVE Set Me Free (Fervent) 

Total °lays: 206, Total Stations: 8, Adds: 0 

SWIFT Alive In Love (flicker) 
Total Plays: 195, Total Stations: 9, Adds: 0 

THIRD DAY Come On Back To Me (Essentla(/PLG) 

Total Plays: 157, Total Stations: 7, Adds:O 

BEBO NORMAN Disappear (Essential /PLG) 

Total Plays: 132, Total Stations: 11, Adds: 3 

TREE63 King (Inpop) 

Total Plays: 131, Total Stations: 5, Adds: 0 

FFH Still The Cross (Essentia( /PLG) 

Total Plays: 116, Total Stations: 8, Adds: 2 

SARAH KELLY Living Hallelujah ( Gotee) 

Total Plays: 116, Total Stations: 8, Adds: 2 

PLUS ONE Circle Opp) 
Total Plays: 97, Total Stations: 4, Adds: 0 

SANCTUS REAL Everything About You (Sparrow /EMI CMG) 

Total Plays: 92, Total Stations:4, Adds:O 

MICHAEL GUNGOR Friend Of God (Integrity /Vertical) 

Total Plays: 86, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

93 

POWERED 
MEDIABASE 

Most Added® 
www.rrindicator com 
ARTIST TITLE LABEL(S) 

BETHANY DILLON All I Need (Sparrow /EMICMG) 

TELECAST The Beauty Of Simplicity (BEC) 

BEBO NORMAN Disappear (Essential /PLG) 

BUILDING 429 The Space In Between Us (Word /Curb/WarnerBros.) 

SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 

ANTHONY EVANS Here's My Life NO) 

BY THE TREE Beautiful One (Fervent) 

BARLOWGIRL Never Alone /Fervent) 

FFH Still The Crass (Essentia/ /PLG) 

SARAH KELLY Living Hallelujah ( Gotee) 

ADDS 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

5 

5 

3 

3 

2 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

BETHANY DILLON All I Need (Sparrow/EMI CMG) 

BY THE TREE Beautiful One (Fervent) 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EMICMG) 

WATERMARK The Glory Of Your Name (Rocketown) 

SHAWN MCDONALD Gravity (Sparrow /EMICMG) 

TELECAST The Beauty Of Simplicity (8EC) 

BIG DADDY WEAVE Heart Cries Holy (Fervent) 

MICHAEL W. SMITH You Are Holy (Prince Of Peace) (Reunion) 

FFH Still The Cross (Essential/PLC) 

SWIFT Alive In Love (Flicker) 

Christian ACtivity 
by Rick Welke 

A Chink In The Armor 

+116 

+115 

+104 

+91 

+90 

+77 

+74 

+72 

+67 

+61 

After seven weeks at No. 1, MercyMe seem to have 

reached their peak as they lose more than 100 spins this 

time around. If trends hold true, it could be a battle next 

week between Third Day, Tree63 and Jeremy Camp for the 

perch position. Camp has the momentum now (5 -4, +48), 

but Tree63 (4 -3, +8) have the edge, with all reporters 
presently on their single. Stay tuned. 

Bethany Dillon (17 -13, +116) again makes her presence 

known, as does labelmate Shawn McDonald, who rockets 

up five spots (20 -15, +90). Not to be outdone, newcomers 

Telecast leap up six (26 -20, +77) to take Most Increased 

honors. 

Other cuts that deserve notice are by Rachael Lampa (27- 

25, +47), By The Tree ( *26, +115), Watermark ('27, +91) 

and Chris Tomlin (*30, +104). The chart also boasts six 

brand -new tunes at New & Active - a record for the 

Christian AC monitored chart. 

See Toby 

on tour this fall 

with Third Day 

* V'iew Dates at 

TobyMac.com 
fQreffgnt 

no hype. just h. 
forefrontrecsrds 

Toby Mac 
Is Back 

the new single, "Gone" 
huiii 1Ì1l CD, L11'l'LEh?llll (ill," Nobel 51E1 

Impacting CHR & Rock Radio 
August 20th 
-:i--:iir... 
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CHR TOP3O 
LAST 

WEEK 

1 

3 

2 

6 

4 

5 

9 

11 

7 

10 

13 

14 

8 

16 

20 

19 

22 

17 

21 

15 

18 

23 

24 

28 

27 

29 

26 

30 

[Debut> 

THIS 
WEEK ARTIST TITLE LABELS! 

o 
3 

0 
5 

6 

o 
9 

10 

11 

13 

BARLOWGIRL Never Alone (Fervent) 

MERCYME Here With Me ( /NO /Curb) 

KUTLESS Sea Of Faces (BEC) 

SANCTUS REAL Everything... (Sparrow /EM /CMG) 

CASTING... Who Am I (BeachStreet/Reunion /PIG) 

THIRD DAY Come On Back To Me (Essential /PLGI 

JEREMY CAMP Stay (BEC) 

D. CROWDER... Open Skies (Sixsteps/Sparrow /EMICMG) 690 

SWITCHFOOT Dare You To Move (RedInk/Columbia) 638 

MATTHEW WEST The End (Sparrow /EMI CMG) 

JARS OF CLAY Sunny Days (Essential /PIG) 

PAUL WRIGHT You're Beautiful ( Gotee) 

TREE63 Blessed Be Your Name ( Inpop) 

STARFIELD Filled With Your Glory (Sparrow /EM /CMG) 532 

o JADON LAVIK Following You (BEC) 517 

OUT OF EDEN Soldiers (Gotee) 507 

PLUMB Taken (Curb) 496 

18 WARREN BARFIELD Soak It Up (CreativeTnis!Workshop) 490 

SHAWN MCDONALD Gravity (Sparrow /EMI CMG) 487 

20 FM STATIC Something To Believe In (Tooth & Nail) 478 

21 TAIT God Can You Hear Me (Forefront/EMI CMG) 445 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 442 

® JAMES CLAY Franklin Park ( Inpop) 417 

BY THE TREE Beautiful One (Fervent) 415 

® S. CURTISCHAPMANAI Things New fSpanow /EM /CMG1382 

AUDIO ADRENALINE Miracle (Forefront /EMI CMG) 369 

® HAWK NELSON Every Little Thing (Tooth & Nail) 364 

ED BETHANY DILLON All I Need (Sparrow /EMI CMG) 350 

RACHAEL LAMPA When I Fall (Word/Cum /WarnerBros.) 320 

DOWNHERE Starspin (Word /Curb /Warner Bros.) 271 

TOTAL +I - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1415 

1090 

1059 

978 

948 

860 

706 

621 

601 

590 

558 

.16 18 3013 

+5 20 2713 

81 22 2411 

+77 10 2810 

133 21 2310 

-56 18 2410 

+32 11 2212 

+40 10 2112 

50 25 1811 

-29 8 2010 

-2 16 1610 

+24 6 201" 

-119 26 1510 

+25 14 1610 

+79 9 1712 

+51 4 2011 

+71 7 191: 

-11 11 161C 

+59 4 1811 

35 19 1510 

29 13 1510 

+29 5 1011 

+17 8 1410 

+87 5 1916 

+30 7 1510 

+73 2 1512 

+3 3 1010 

+67 2 1616 

+75 1 1613 

+10 11 810 

31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. 

© 2004 Radio & Records. 

New &Active 
JEREMY CAMP Walk By Faith (BEC) 

Total Plays: 264, Total Stations: 9, Adds: 1 

FALLING UP Broken Heart (BEC) 

Total Plays: 254, Total Stations: 7, Adds: 0 

OVERFLOW Better Place LEssentialPLG) 

Total Plays: 233, Total Stations: 8, Adds: 2 

SARAH KELLY Matter Of Time (Gotee) 

Total Plays: 215, Total Stations: 8, Adds: 1 

JONAH33 Working Man Hands (Ardent) 

Total Plays: 211, Total Stations: 9, Adds: 0 

ANTHONY EVANS You Know My Name / /NO) 

Total Plays: 199, Total Stations: 9, Adds: 0 

SEVEN PLACES Like It Never Happened (BEC) 

Total Plays: 164, Total Stations: 7, Adds: 0 

EVERLIFE Evidence (Tova /Crown) 
Total Plays: 151, Total Stations: 6, Adds: 3 

DELIRIOUS? Majesty (Here I Am) (Sparrow /EM /CMG) 

Total Plays: 131, Total Stations: 5, Adds: 1 

BIG DADDY WEAVE Set Me Free (Fervent) 

Total Plays: 126, Total Stations: 5, Adds: 0 

ROCK TOP 30 
LAST 

WEEK 

1 

THIS 
WEE,. 

10 

TOTAL 
ARTIST __ _ =cc-PLAYS 
SANCTUS REAL Everything About You (Sparrow /EM /CMG)426 

2 0 FALLING UP Bittersweet (Tooth & Nail) 390 

4 0 HAWK NELSON Every Little Thing (Tooth & Nail) 382 

8 0 JEREMY CAMP Stay (BEC) 351 

3 5 BARLOWGIRL Never Alone (Fervent) 350 

5 6 APRIL SIXTH You Come Around (Atlantic) 327 

9 0 EVERYDAY SUNDAY What Love Is (Flicker) 279 

12 0 KUTLESS Not What You See (BEC) 264 

7 9 SUBSEVEN Emotion (Nicker) 264 

10 lip DEMON HUNTER My Heartstrings... (Sad State) 256 

6 11 PILLAR Bring Me Down (Flicker/EMICMG /Virgin) 248 

11 12 THIRD DAY Come On Back To Me (Essential /PIG) 244 

13 THOUSAND FOOT... Faith, Love... (Tooth &Nail /EMCI 239 

14 0 MOURNING SEPTEMBER Glorietta (Floodgate) 219 

15 TAIT Reconnecting (Forefront /EMI CMG) 200 

16 0 OC SUPERTONES We Shall Overcome (Tooth & Nail) 189 

18 D LAST TUESDAY Beat Dependent (DUG) 162 

21 0 NUMBER ONE GUN You Fail... (Salvage /Floodgate) 159 

23 0 EOWYN Take Me Away (Independent) 152 

19 20 KINGSDOWN Dearest Nameless (Independent) 149 

24 DEAD POETIC New Melicines (Solid State) 135 

22 22 EMERY The Ponytail Parades (Tooth& Nail) 130 

¡Debut> KIDS IN THE WAY Phoenix (Flicker) 127 

ED MENDING POINT Embers (Word Of Mouth) 121 fOnbut> 

17 25 TINMAN JONES Party (Cross Driven) 115 

28 12 STONES Far Away /Windup) 112 

27 VAGABONDI2 Crystal Clear (Independent) 111 

26 0 TODD SMITH Alive (Curb) 111 

+l- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+6 13 3310 

+14 12 2910 

+14 14 2610 

+79 11 2613 

-26 16 2410 

-13 16 2510 

+12 13 2510 

+34 7 2411 

-32 17 2811 

+2 12 2011 

65 19 3111 

.4 15 2011 

+15 4 2614 

+17 4 1611 

+5 5 2714 

+3 10 1910 

+7 5 2112 

+23 4 1313 

+20 7 2010 

1 7 1913 

+5 9 1210 

-4 17 1110 

+58 1 914 

+27 1 610 

-56 17 1510 

+8 2 1814 

+5 5 1110 

+4 2 1714 

+23 1 1013 

+13 2 1413 

[Debut> e 
30 e 

SOMETHING LIKE... When I Search (Sparrow /EMI CMG) 109 

PROJECT 86 Sate Haven (Tooth & Naii) 109 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. 

© 2004 Radio & Records. 

New &Active 
PIVITPLEX Rosetta Stone (BEC) 

Total Plays: 109, Total Stations: 18, Adds: 2 

UNDEROATH Reinventing Your Exit (Independent) 

Total Plays: 89, Total Stations: 4, Adds: 1 

NATE SALLIE Without You (Curb) 

Total Plays: 88, Total Stations: 4, Adds: 2 

POOR MAN'S RICHES Energy (Word 01 Mouth I 
Total Plays: 88, Total Stations: 10, Adds: 1 

EVER STAYS RED I'll Tell The World (Wrinkle Free) 

Total Plays: 87, Total Stations: 10, Adds: 1 

EMISSARY Authority (Independent) 

Total Plays: 71, Total Stations: 7, Adds: 0 

CASTING CROWNS American Dream (BeachStreet/Reunion/P /GI 

Total Plays: 71, Total Stations: 11, Adds: 1 

FUSEBOX Gotta Have Your Love (Inpopi 

Total Plays: 71, Total Stations: 10, Adds: 0 

ADDISON ROAD Can't Get Over It (Independent) 

Total Plays: 68, Total Stations: 5, Adds: 0 

APOLOGETIX Downer Of A Sister (Parodudes) 

Total Plays: 67, Total Stations: 11, Adds: I 

tH%11I 'tS 
WEisHt of THE W1.0" 

An Immediate Add at Air -1!!! 

"Von definitely has a different sound that is desperately needed by 

today's progressive Christian radio programmers "- -R&R's Rick Welke 

On your desk and going for adds now at CHR 8 Rock 

PROMOTION CHR -lops Promotions I PH 615.595 -71841 top5@integrity.com 

Rock-INS Promotions I PH 615- 771 -7739 I ihs @comcast.net 

SERVICING: Slanted Beards I PH 615- 31256471 dbruner @slantedrecords.com 

s/áne 
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CHRISTIAN _ 

an August 13, 2004 

INSPO TOP 20 
LAST 

WEEK 
THLS 

WEE, 
TOTAL 

ARTIST TITLE LbE:.S PLAYS 
H /- 

PLAYS 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 MERCYME Here With Me ( /NO /Curb) 417 34 18 2010 

2 © KELLY MINTER This Is My Offering (Cross Driven) 368 +2 12 2010 

3 1© AVALON You Were There [Sparrow /EM /CMG) 347 +16 11 2010 

4 S. CURTIS CHAPMAN All Things New (Spanow/EM /CMG) 339 +12 8 2210 

5 © JEREMY CAMP Walk By Faith (BEC) 335 +41 9 1911 

8 CHRIS RICE Go Light Your World (Rocketown) 296 +27 5 1810 

6 7 SELAH You Raise Me Up (Curb! 273 .18 20 1610 

7 8 CASTING... Who Am I (Beach St,eet/ReunianIPLG) 267 -21 22 1410 

9 9 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 258 6 14 1510 

10 BABBIE MASON Shine The Light (Spring Hill) 254 +12 7 1610 

12 DESPERATION Beauty Of The Lord (Integrity /Vertical) 224 +33 3 16/0 

17 WATERMARK The Glory Of Your Name (Rocketown) 194 +28 3 1611 

11 13 M. SCHULTZ Letters From War (Word/CurblWarnerBros.) 186 35 16 1110 

16 0 GREG LONG Fifteen (Christian) 179 +13 4 1411 

20 ANTHONY EVANS Here's My Life (ONO) 175 +23 2 1311 

15 0 BIG DADDY WEAVE Heart Cries Holy (Fervent) 175 +3 7 1212 

13 17 DARLENE ZSCHECH Heaven On Earth (INO) 174 -7 12 1110 

1Debut> TREE63 Blessed Be Your Name (Inpop! 158 +9 1 811 

'Debut> (D DON MOEN Thank You Lord (Integrity /Vertical) 148 0 1 1212 

20 DAVID HUFF My Song Of Praise (Christian) 143 -7 2 910 

23 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. 

2004 Radio 8 Records. 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LASELIS) 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

GRITS Hittin Curves (Gotee) 

FLYNN Love Is Dead (When) (lllect) 

OUT OF EDEN Soldiers (Gotee) 

KJ.52 Back In The Day (Oprok) 

JOHN REUBEN Life Is Short (Gotee) 

DISCIPLES OF CHRIST (D.O.C) Antidote (Disciples Of Christ /Throne Room) 

PEACE OF MIND We Gen A Make It (BEC) 

VERBS Love Tnangle (Gotee) 

DJ MAJ )J Mai Attack (Gotee) 

ANTHONY EVANS You Know My Name (INO) 

95 

CHRISTIAN AC 
TOP 30 INDICATOR 

LAST 
WEEK 

THIS 
WEEK 

TOTAL 
ARTIST _ . ,,,., , PLAYS 

I- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

2 JEREMY CAMP Walk By Faith (BEC) 987 +51 12 3411 

3 THIRD DAY I Believe (Essential /PCG) 984 +66 13 3211 

1 MERCYME Here With Me (INO /Curb) 973 +20 14 3112 

4 S. CURTIS CHAPMAN All Things New (Sparrow /EM /CMG) 942 +78 9 3311 

5 SELAH You Raise Me Up (Curb) 778 75 14 2911 

6 6 KUTLESS Sea Of Faces (BEC) 772 16 14 2911 

7 7 CASTING... Who Am I (Beach Street /Reunion /PCGI 742 -21 14 2511 

8 8 D. CROWDER... Open Skies (SixstepsrSparrow /EMICMG) 579 .36 14 2411 

11 WARREN BARFIELD Soak It Up (Creative Trust Workshop) 567 +41 13 2011 

16 ANTHONY EVANS Here's My Life LINO) 560 +130 6 2614 

9 AVALON You Were There (Sparrow /EMI CMG) 551 +4 11 2311 

13 MATTHEW WEST The End (Sparrow /EMI CMG) 550 +50 6 2312 

10 BUILDING 429 Glory Defined (Word /Curb /Warner Bros.) 529 +1 14 1811 

12 BARLOWGIRL Never Alone (fervent) 522 +19 7 2110 

15 15 TREE63 Blessed Be Your Name (Inpop) 475 .6 14 1510 

22 SHAWN MCDONALD Gravity (Sparrow /EM /CMG) 430 +135 3 2015 

16 BEBO NORMAN Disappear (Essential /PIG) 423 +61 4 2111 

19 CHRIS RICE Go Light Your World (Rocketown/ 418 +75 6 1912 

23 BETHANY DILLON All I Need (Sparrow /EMI CMG) 401 +108 3 2015 

17 BY THE TREE Beautiful One (Fervent) 400 +20 4 2011 

14 21 M. SCHULTZ Letters From War (Word/Curb/WarnerBros.l 399 -84 14 1810 

21 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMI CMG) 376 +75 6 1612 

25 RACHAEL LAMPA When I Fall (Word/Curb /WarnerBros.) 347 +90 3 1512 

24 BIG DADDY WEAVE Set Me Free (Fervent) 337 +57 3 1611 

20 25 JARS Of CLAY Sunny Days (Essential /PIG) 272 -07 14 1111 

27 TREVOR MORGAN Fall Down (BHT) 270 +29 2 1512 

(Debut> JEFF DEYO As I Litt You Up ( Gotee) 268 +62 1 1312 

oenut> WATERMARK The Glory Of Your Name (Rocketown) 248 + 32 1 1311 

26 29 ERIN O'DONNELL And So I Am (Inpop) 243 -11 10 1310 

30 NEWSONG Cherish (Reunion/PIG) 239 +4 6 1010 

36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/1 - Saturday 8/7. 

© 2004 Radio 8 Records. 

New &Active 
SARAH KELLY Living Hallelujah (Gotee) NICOL SPONBERG Safe (Curb) 

Total Plays: 236, Total Stations: 10, Adds: 2 Total Plays: 172, Total Stations: 10, Adds: 1 

CHRIS TOMLIN Indescribable (Sixsteps/Sparrow /EMI CMGi TREE63 King (lnpop) 

Total Plays: 231, Total Stations: 13, Adds: 5 Total Plays: 171, Total Stations: 9, Adds: 2 

FFH Still The Cross (Essential /PIG) JUMPS Wonderful (Sparrow /EM /CMG) 

Total Plays: 215, Total Stations: 17, Adds: 10 Total Plays: 148, Total Stations: 9, Adds: 2 

TELECAST The Beauty Of Simplicity (BEC) STARFIELO Filled With Your Glory (Sparrow /EM /CMG) 

Total Plays: 195, Total Stations: 10, Adds: 2 Total Plays: 143, Total Stations: 8, Adds: 1 

SWIFT Alive In Love (Flicker) DAVID HUFF My Song Of Praise (Christian) 

Total Plays: 182, Total Stations: 10, Adds: 0 Total Plays: 125, Total Stations: 5, Adds: 0 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

REtR's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

RftR Today: The Industry's Leading Daily Fax 

REtR's Today's News 
E -mail updates of breaking stories 

The R>:tR Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RaR'S INDUSTRY VIP PACKAGE IS $445oó 

(Regular rate $595.00) 

Call R &R at: 

310.788.1625 

Subscribe online: 

www.radioandrecords.com 
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LATIN FORMATS 

Woman, Mother, 
Producer, Songwriter 
An interview with Latin Grammy nominee Claudia Brant 

Claudia Brant is living proof that a woman can do it 
all. She is a mother and songwriter, as well as the Latin 
Grammy -nominated producer of DJ Kane's self -titled 
debut album. She is also known as an accomplished 
singer in her native Argentina. On Sept. 1, when the 
Latin Grammy winners are announced, we will all be 
watching to see if Brant takes home one of the few 
awards she doesn't already have on her mantel. 

Versatility is the name of the game 
for Brant, who writes for everyone 
from pop artists like 
Paulina Rubio to region- 
al Mexican and tropical 
artists. AB Quintanilla III 
Y Kumbia Kings are cur- 
rently recording one of 
her songs, and she is 
working on material for 
Obie Bermúdez, Luis 
Fonsi and Ednita Nazar - 
io. She also wrote the Por- 
tuguese version of Marc Anthony's 
album. And there's much more to 
come. Brant recently spoke with 
R &R about her amazing career. 

touched on as a songwriter. As a 

producer, it was an interesting pro- 
cess. 

R &R: When working 
with an artist you haven't 
niet before, do you take time 

to get to know them before 

starting to write or produce 

for them? 

CB: It all depends on 
the project and the artist's 
availability. Artists are al- 
ways traveling, and 

sometimes it's difficult to really get 
to know them. I've been asked to 
write songs for people I barely knew, 
and it's a matter of having enough 
imagination to write something that 
fits the artist like a fine suit. With 
people like Paulina, Luis or Ednita, 
with whom I've spent time, it's 
much easier to get inside the person 
and persona and know which route 
they want to take. 

R &R: You were also a singer. Did 

you write the material for your albums 

or work with other songwriters? 
CB: When I was a singer - and I 

will once again be singing as a per- 
sonal pleasure - I was still some- 
what of a virgin in the collaborative 
aspect of songwriting. I wrote by 
myself. I still do, but as I've grown, 
I've been able to write with very tal- 
ented people, and I think it's been 
an asset to my career. 

R &R: Does having experience on- 

stage also give you an edge when it 

comes to songwriting? 
CB: Sure. The fact that I have 

many years of experience as a sing- 
er has given me an edge in produc- 
ing, in knowing how to manage the 
vocals, for example. I've also learned 
that a singer cannot sing words they 
don't believe in. When an artist 
chooses a song - and I've had the 

Claudia 

R &R: You've just been nominated for 
the Latin Grammy as Producer of the 
Year alongside Chuy Flores, Jeeve and 
Gen Rubin. What does the nomination 
represent to you? 

CB: It's a recognition of all the 
work on this project, because it took 
months of hard work and months of 
discovering who DJ Kane was and 
what he wanted to do on the album. 
We had to find which direction we 
wanted to go and do something dif- 
ferent from what is currently out in 
the market. The nomination is also 
recognition of my many years in the 
business. I've won many awards, but 
not a Grammy, so to me it's a win 
just to be nominated. 

R &R You hadn't met DJ Kane be- 

fore you worked with him, right? 
CB: No, I hadn't. EMI Latin called 

me to work with him. We clicked 
from the beginning and formed a 

wonderful team. Suddenly, things I 
didn't know could happen began to 

emerge: a cumbia, an R &B ballad, 
something with a reggaetón feel, 
something with an oriental flavor 
and so many styles I had already 

Brant 

honor of having many, many artists 
record my music - it is because 
they identify with the lyrics, the 
style or the message. 

That's why I think it's important 
to be versatile enough to be able to 

write for different genres and to get 
deep inside each one and apply 
one's talent :o be faithful to the 
genre. When I write a song for Pauli- 
na it's not the same as writing for 
Rogelio Martinez, Graciela Beltrán, 
Luis Fonsi or Chayanne. They all 
work in different genres and have 
different styles. Even within pop 
there are a thousand different flags, 
so I have to get inside the artist and 
the genre and take them in the di- 
rection they want to go. 

R &R: What was your learning pro- 

cess in order to be able to understand the 

needs and sens ilitiesof different genres 
and music styles? 

"I've won many 

awards, but not a 

Grammy, so to me 

it's a win just to be 

nominated." 

CB: I believe I have the ability to 
be a chameleon and to go deep into 
each genre, but I have also collabo- 
rated with sorgwriters in Monter- 
rey, Mexico, and I learned from that. 
It really opened my mind to work 
in the regional Mexican market. 
Pablo Montero just recorded one of 
my songs, and so have Graciela Bel - 

trán and El Poder Del Norte. That 
tells me I'm not too far off from the 
language and style that Mexican 
music requires. 

I have also worked with Ameri- 
can songwriters in English, and that 
allows me to have another edge. I'm 
able to write pop or rock songs for 
that market too. The fact that I've 
been able to work with songwriters 

R &R August 13, 2004 

IS SHE BACK? Maria Conchita Alonso (I) visited Radio Romántica 

Network's studios in Los Angeles. Is the actress thinking of recording again? 

We'll find out soon enough. She's seen here with Romántica DJ Esther 

Verónica. 

from Colombia and Venezuela has 
opened my mind to something that 
may be more tropical. I try to learn 
from everything, and I listen to a lot 
of music to explore the many genres 
and styles - who produced the al- 
bums, which direction they took, 
what worked and what didn't. I try 
to be aware of what's going on, but 
sometimes the 24 hours in the day 
are not enough. 

R &R: What are the differences or 

similarities when writing in English and 

Spanish? 
CB: The two are very different, 

and I prefer to write in Spanish. 
When I listen to a pop song in En- 
glish, there is really nothing that 
blows my mind. I don't find any 
poetry in the verses. There are some 
songwriters who have an interesting 
side, but it's hard to find. For me, it's 
a challenge to work in the Latin 
market, to play with words and to 
try to reach higher than what the 
standard is now, because sometimes 
the artists are afraid a song may not 
be commercial enough. 

I try to set higher standards any- 
way. A good metaphor, something 
that is worth reading again, is much 
more interesting than something 
that is completely straightforward, 
and it can also be popular. In En- 
glish, it's completely different, but I 

try to work with interesting people 
and give what I have to give. 

R &R: Is there more pressure now 
from the labels or the artists to give them 

a hit song? 
CB: I don't take it as pressure. 

When they call me and ask me for a 

song for an artist, I want to write the 
album's best song. Whether or not 
that song is a hit, we'll find out lat- 
er. But I want to write the best song 
and hear it on the radio. I do every- 
thing possible so that it happens. If 

it does or doesn't, well, sometimes 
the muse is with us, and other times 
it takes a day off. But I try to give 
my best effort to get the best result. 

R &R: You just had twins. How do 

you manage a successful career and a 

family? 
CB: The boys are only 3 weeks 

old, so it's something new to me. 
Thank God I have help and a hus- 

band who is an equal partner. We 
work in the same field, and we are 
able to work from home. I have ev- 
erything distributed so that it works, 
and it has been really smooth for me. 
I am already working. I've had two 
recording sessions this week, kids 
and all. I believe it can work. I nev- 
er thought I'd have children and 
stop working. 

"Whether or not a 

song is a hit, we'll 

find out later. But I 

want to write the 

best song and hear 

it on the radio." 

Life wanted me to have two kids 
instead of one, and I think they're 
good luck, because the week I 

brought them home, I was called 
with the Latin Grammy nomination. 
I will be a working mom. There 
aren't a lot of people who are pro- 
ducers, and that makes me feel even 
better. The kids will grow and will 
spend a lot of time in the studio with 
me. What else can I ask for? 

R &R: Is there an artist you haven't 
worked with whom you would like to 

work with? 
CB: Good question. I haven't 

worked with Chayanne or Ricky 
Martin or Alejandro Sanz, and I 

would like to work with all three. I 

have worked with almost everyone 
else. It's been good for me. I'm the 
kind of person who likes to have 
people over and talk music until 
late, and I've made a lot of friends. 
Like Beto Cuevas, whom I adore, 
and Luis Fonsi, who is like family, 
and so many others. I'd also like to 
work with Spanish artists like Ro- 

sario and Presuntos Implicados, 
but that's something that will come 
with time. 

www.americanradiohistory.com
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This Week In Spanish- Language Music 

On the Spot: Aleks Syntek 
!-Al leks Syntek has reached true international stardom 
with his latest album, Mundo Lite. Some might think 
his career is relatively new, but he's actually been in 
the business since childhood. 

At age 6 Syntek was already 
playing the acoustic guitar, and he 
later learned piano on his own. 
He's been part of several bands, 
including his own La Gente Nor- 
mal. He's produced and written 
music for other artists, as well as 
for television shows and films like 
the hugely successful Sexo, Pudor 
y Lágrimas. In 2001 he released his 
first solo album, De Noche En La 

Ciudad. The album's single, "Por 
Volverte A Ver," a song made pop- 
ular by Spanish singer Dyango in 
1983, was a smash at radio. 

Syntek has now released his 
sophomore album to internation- 
al success, thanks in part to a duet 
with Mecano lead singer Ana Tor - 
roja on the No. 1 single "Duele El 

Amor," although the song is ap- 
pealing enough to stand on its 
own two feet. The Mexican artist 
talked to R &R about his current 
success as a performer, his long 
career and what the future holds. 

R &R: How is the whole promotion- 
al process going? 

AS: Great. What more could I 

ask for than the kind of support 
the label is now giving me? I've 
been with the label 14 years, and 

Aleks Syntek 

they are finally doing justice to the 
battle. 

R &R: Congratulations on your 
great duet with Ana Torroja, "Duele 
El Amor." Although you have had 
many hits and written many hits, this 
song is the one that has given you in- 
ternational success. 

AS: Definitely. I never expected 
it. I did this duet with Ana because 
I admire and respect her. It was a 
dream of mine to share a musical 
romance with her, and all that has 
happened as a result of that dream 
is extra. 

R &R: What do you think made this 
song so appealing? 

AS: I think the duet caught peo- 
ple's attention, and I think it's a 

CLOWN /N' AROUND El Tri frontman Alex Lora (r) clowns around with a 

friend and DJ Yadam De Aguinaga while strolling the streets of Pasadena, CA. 

very well- rounded song. Of the 
many songs I've written, this is 
one of the most accessible, and it 
reaches a vast audience. It's a song 
that a rocker could really get into, 
as well as a pop queen, a young 
kid and even a dad. 

It's a universal type of song, and 
its essence is pop. It also opened 
the door for me in Spain big -time, 
because the song was No. 1 on the 
radio for more than two months. 
That also has an effect on the Lat- 
in American audience, and it gives 
you prestige. 

R &R: You have other duets on the 

album, right? 
AS: I have three guests on the 

album: Ana Torroja, Soraya and 
Benny. They are three artists I ad- 
mire and respect, but they are also 
known for being authentic, and 
they have enormous credibility 
with their audiences because they 
have had long and successful ca- 
reers. 

R &R: You started out as a comedy 

actor on the memorable Mexican TV 

show Chiquilladas and later went on 

to music. How have you grown as an 
artist now that you have so many 
years of experience? 

AS: The child -actor part of my 
career was a very fortunate coin- 
cidence in my life that I enjoyed 
very much, but when I began my 
musical career, I started from the 
bottom and earned my right to be 
onstage. I began my search for 
opportunities and for credibility. 

In the end it's like baking a cake: 
If you bake it too fast, it turns out 
burnt on the outside and undone 
on the inside. The slow process of 
my career has really suited me 
well, because I feel I've been bak- 
ing for a long time, and that has 
been my goal. I never really leaned 
toward being the No. 1 artist or the 
most famous; instead, I've focused 
on passing the test of time. 

If I've changed since then, it's 
because I've become musically 
mature, although I'm the same 
person. I don't really notice that 
maturity until I finish my work. 
That's when I realize that I 

reached my objective with fewer 
elements. At the beginning of my 
career I was a bit pretentious, and 
I wanted to be really sophisticat- 

HOT HOT HOT There's nothing hotter than David Bisbal onstage. He has 

moves that few can resist. He's seen here during a performance in Burgos, Spain. 

ed with my arrangements. Now 
the arrangements naturally turn 
out elegant and good. It's part of 
the growth. 

R &R: You've written for many art- 
ists. Now that you're so busy with this 

record, do you have time to work on 

material for other people, and do you 

even want to? 
AS: It all depends. I have my 

laptop and my portable keyboard 
with me all the time, and I work 
on things when I get ideas. I can't 
be as involved in production as I 
was before, but I can write. For 
example, Enrique Iglesias' manag- 
er, Fernando Giaccardi, got in 
touch with me because Enrique is 
very surprised at my album's suc- 
cess and the duet with Ana, and 
he wants some of my songs for his 
new album. 

I wrote a couple of songs for 
him and included others from my 
stock, because there are so many 
great songs that somehow never 
make it onto an album. I ended up 
sending Enrique a CD with about 
19 songs. It would be great if he 
liked one of them, because, as a 

songwriter, it's a thrill to work 
with an internationally famous 
artist like him. 

R &R: Why did you call the record 

Mundo Lite? 

"Of the many songs 

I've written, `Duele 

El Amor' is one of the 

most accessible. It's 

a song that a rocker 

could really get into, 

as well as a pop 

queen, a young kid 

and even a dad." 

"At the beginning of 

my career I wanted 

to be really 

sophisticated with 

my arrangements. 

Now the 

arrangements turn 

out naturally elegant 

and good. It's part of 

the growth." 

AS: I gave it that name because 
I believe the album has a spiritu- 
al, reflective feel. At the end of the 
day the many experiences that I 

went through while working on 
the album made me calm. They 
gave me serenity and relaxed me. 
I liked the title Mundo Lite because 
I liked the idea of inviting people 
to explore this "mundo lite," 
which is nothing more than put- 
ting a positive face on life. It's a 
very positive, relaxing record. 

R &R: Where else will you be pro- 
moting the album? 

AS: The promotion schedule is 
long, and I'll also be doing some 
concerts. I'm going back to Mexico 
to do concerts during the weekend. 
Then I do a small tour in Texas. 
From there I'm headed to Central 
America to do several live perfor- 
mances, and then I head off to 
Spain to do more concerts. 

Then I go to Puerto Rico, be- 
cause I've been invited to Premi- 
os Tu Música to perform. I also 
plan to visit California and the rest 
of the States, but I have no dates 
confirmed yet. We're planning a 
tour through California, but we're 
still working on it. I'm hoping it 
will be soon. 
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CONTEMPORARY TOP 25 
TbS 
WEE, ARTIST TITLE LABELS) 

1 KALIMBA Na Me Quiero Enamorar ( SonyDiscos) 

2 ALEKS SYNTEK flANA TORROJA Duele El Amor (FMILatin) 

JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

4 MARC ANTHONY Ahora Quién ( SonyDiscos) 

5 PEPE AGUILAR Miedo ( SonyDiscos) 

6 PAULINA RUBIO Algo Tienes (Universal) 

7 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Balboa) 

8 SIN BANDERA Que Lloro ( SonyDiscos) 

9 FRANCO DE VITA Tú De Qué Vas (Sony Discos) 

10 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

11 TIZIANO FERRO Tardes Negras (EMILatin) 

12 YAHIR La Locura (Warner ML.) 

13 FRANCO DE VITA fISIN BANDERA Si La Ves (Sony Discos) 

14 CHAYANNE Sentada Aquí En Mi Alma ( SonyDiscos) 

15 TEMERARIOS Qué De Raro Tiene (fonovisal 

16 CARLOS VIVES Como Tú ( fMlLatin) 

3 

TOTAL 

POINTS 

248 

238 

227 

173 

169 

156 

143 

134 

133 

105 

94 

92 

90 

90 

89 

86 

17 ALEX UBAGO Aunque No Te Pueda Ver (Warner Mi.) 85 

18 ALICIA VILLARREAL Soy Tu Mujer (Universal) 75 

19 REYLI BARBA Desde Que Llegaste ( SonyDiscos) 74 

20 HA -ASH Estés Eri Donde Estés ( SonyDiscos) 66 

21 MANA Sábanas Frías (Warner ML.) 65 

22 MARCO A. SOLIS Prefiero Partir (fonovisa) 65 

23 CHAYANNE Cuidarte El Alma (Sony Discos) 65 

24 RICARDO MONTANER Desesperado (Warner M.L.) 

25 ANDY & LUCAS Tanto La Quería ISMS Latin) 

Data is complied from the airplay week of August 1 -7. 

and based on a point system. 
© 2004 Radio & Records. 

65 

62 

Going For Adds 

ALEJANDRA GUZMAN Tú Eres Mi Luz (MG Latin) 

ANDY & LUCAS Son De Amores (BMGLatin) 

DIEGO TORRES Déjame Estar (BMGLatm) 

JULIETA VENEGAS Lento (BMGLatin) 

TROPICAL TOP 25 
THIS 

WEEK ARTIST TITLE LABELIS1 

1 MARC ANTHONY Valió La Pena (Sony Discos) 

2 DON OMAR Pobre Diabla (VI Music) 

3 GRUPO NICHE Culebra (Sony Discos) 

4 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

5 GILBERTO S. ROSA Sombra Loca (Sony Discos) 

6 MARC ANTHONY Ahora Quién (Sony Discos) 

7 REY RUIZ El Diablo Anda Suelto (Sony Discos) 

8 CARLOS VIVES Como Tú (EMI Latin) 

9 ELVIS CRESPO 7 Días (0/e Music) 

10 PUERTO RICAN POWER Si Pero No (J &N) 

11 DADDY YANKEE Gasolina (V /Music) 

12 JOSE ALBERTO "EL CANARIO" Hay Amores (Universal) 

13 ANDY & LUCAS Son Oe Amores (BMGLatin) 

14 JUAN LUIS GUERRA Las Avispas (Karen) 

15 FULANITO Pégate (Cutting) 

16 FLORIDO FLORES Necesito Money (Universal) 

17 GRAN BANDA Amiga Soledad (0AMProductions) 

18 TOROS BAND Si Tú Estuvieras (Universal) 

19 TITO NIEVES Fabricando Fantasías (Warner M.L.) 

20 ALEX "EL BIZCOCHITO" Dos Amantes (Sony Discos) 

21 TUNNY TUN TUN Ode A El (Karen) 

TOTAL 
POINTS 

209 

197 

192 

173 

154 

139 

114 

103 

98 

96 

87 

87 

81 

79 

75 

70 

64 

63 

62 

62 

62 

22 POCHY Y SU COCOBAND Amor De Lejos (Kubaney) 60 

23 ALEX UBAGO Dame Tu Aire (Warner M.L.) 

24 AVENTURA Llorar (Premium) 

25 LIMIT 21 Me Acordaré ( fMlLatin) 

Data is complied from the airplay week of August 1 -7, 

and based on a point system. 

© 2004 Radio & Records. 

52 

49 

49 

Going For Adds 

No Going for Adds for this Week 

Own Your Events 
If no one can see your signs, do they know who staged 

the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 

Perfect for concerts, events and giveaways. 

Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
e Durable 

Weather- resistant 

1 -800- 231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

f 
il'Jlt ANNER 
9tiNR_ 

713/507 -4200 713/507 -4295 FAX 

ri áreefindustries.com www.reefindustries.com 
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LATIN FORMATS 
August 13, 2004 

99 

REGIONAL MEXICAN TOP 25 
ARTIST "' 

1 HOROSCOPOS DE DURANGO Dos Locos (Bise) 

2 TEMERARIOS Qué De Rara Tiene (Fonovisa7 

3 PALOMO Miedo (Bisa) 

4 HURACANES DEL NORTE Te Perdoné Una Vez ( Univision) 

5 TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisa7 

6 JOAN SEBASTIAN Amar Como Te Amé (Balboa) 

7 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

8 LUPILLO RIVERA Qué Tal Si Te Compro ( Univision) 

9 MONTEZ DE DURANGO Lástima Es Mi Mujer (Oise) 

10 CUISILLOS Suavito (Balboa/ 

11 LIBERACION El Za Za Za La Mesa Que Más Aplauda (Visa) 

12 CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 

13 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

14 RETO Y SUS CANARIOS Está Llorando Mi Corazón (Risa) 

15 MONTEZ DE DURANGO Te Quise Olvidar (Visa) 

16 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Ba /boa) 

17 CONJUNTO PRIMAVERA Hazme Olvidarla (Fonovisa7 

18 INTOCABLE A Dónde Estabas (EMILatin) 

19 BANDA EL RECODO Para Toda La Vida (Fonovisa) 

20 KUMBIA KINGS Sabes A Chocolate (EMILatin) 

21 VICENTE FERNANDEZ La Primera Con Agua (SonyDiscos) 

22 PATRULLA 81 Cómo Pude Enamorarme De Ti (Oisa) 

23 MARCO A. SOLIS Prefiero Partir (Fonovisa7 

24 BANDA EL RECODO Delante De Mi (Fonovisa) 

25 BRAZEROS MUSICAL Lágrimas Y Lluvia (O/sal 

Data is complied from the airplay week of August 1 -7, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

437 

348 

245 

220 

210 

206 

205 

185 

182 

178 

168 

158 

156 

154 

139 

137 

133 

131 

128 

120 

118 

117 

112 

110 

109 

Going For Adds 

INSIGNIA Algo En Ti (Unimusik) 

TEJANO TOP 25 
ARTIST TITLE LABE, 

1 JENNIFER PEÑA Vivo Y Muero En Tu Piel (Un /vision) 

2 PESADO Ojalá Que Te Mueras (WarnerM.L./ 

3 KUMBIA KINGS Sabes A Chocolate (EM /Latin) 

4 MICHAEL SALGADO Mi Cielo Gris (Freddie) 

5 SOLIDO Cómo Olvidarte (Freddie) 

6 DUELO Para Sobrevivir ( Univision) 

7 PALOMINOS Chulita (Urbana) 

8 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

9 LA FIEBRE Quiero (Freddie) 

10 IMAN Si Me Hubieras Dicho ( Univision) 

11 SOLIDO Tal Vez (Freddie) 

12 LA FUERZA Ilusión (Independiente) 

13 BIG CIRCO Rata Inmunda (EM/Latin) 

14 TROPA F Amor A La Ligera (Freddie) 

15 JOE LOPEZ Esta Vez (EM/Latin) 

16 DJ KANE Mía (EMILatin) 

17 JAY PEREZ Sabes (La Voice) 

18 K1 Tú (OleMusic) 

19 MARGARITA Te Fuiste A Acapulco (PMG /Meza) 

20 GARY HOBBS Quiero Amarte (AMMX) 

21 RAMON AYALA A Mi Mejor Amigo (Freddie) 

22 JIMMY GONZALEZ & GRUPO MAll Perla Del Mar (Freddie) 

23 DAVID LEE GARZA No Puedo Estar Sin Ti (Azrag Music Inc.) 

24 CHENTE BARRERA Y TACONAZO La Misma Intención (0-Vol 

25 CASANOVAS Corazón Divino (Hacienda) 

Data is complied from the airplay week of August 1 -7, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

214 

201 

184 

173 

151 

142 

137 

128 

109 

97 

80 

73 

67 

66 

63 

54 

53 

50 

47 

41 

38 

38 

34 

33 

33 

Going For Adds 

INSIGNIA Algo En Ti ( Unimusik) 

RODEO No Te Puedo Olvidar (Luxor) 

Rock /Alternative 
TV/ ARTIST Tme 

I ZOE Peace And Love (Sony Discos) 

2 JULIETA VENEGAS Lento (BMGLatin) 

3 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 

4 BERSUIT VERGARABAT La Soledad (Universal) 

5 KINKY Presidente (Neuwerk) 

6 VICENTICO Se Despierta La Ciudad ISMS [NO 
7 OZOMATLI Te Estoy Buscando (Concord) 

8 INSPECTOR Ska Voovie Boobie Baby (Universal) 

9 OZOMATLI Cuando Canto (Concord) 

19 FOBIA Más Caliente Que El Sol (BMGLatin) 

11 CONTROL MACHETE El Apostador (Universal) 

12 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

13 CAFE TACUBA Eres (MCA) 

14 ROBI DRACO ROSA Más Y Más (Sony Discos) 

15 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latin) 

Songs ranked by total number of points. 10 Rock/Alternative reporters. 

Record Pool 
Tw ARTIST Title Lace s: 

1 GRUPO NICHE Culebra (Sony Discos) 

2 PEDRO JESUS Miradita Y Meneito (MP) 

3 FULANITO Pégate (Cutting) 

4 MARC ANTHONY Ahora Quién (Sony Discos) 

5 SONORA CARRUSELES Coquetona (Fuentes) 

6 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Ba /boa) 

7 TITO GOMEZ Tierra Bendita De Higuey (MP) 

8 PUERTO RICAN POWER Si Pero No (J &N) 

9 FRAGANCIA Ahora Vengo Yo (El Toque Toque) (Latinilava) 

10 PAULINA RUBIO Perros (Universal) 

11 AGUAKATE Todo El Mundo (Universal) 

12 ALBERTO BARROS Y TITANES Chévere (MP) 

13 ANDY & LUCAS Tanto La Quería (BM&Latin) 

14 GISSELLE No Queda Nada (Universal) 

15 ALEJANDRA GUZMAN Lipstick (BMGLatin) 

Songs ranked by total number of points. 22 Record Pool reporters. 

www.americanradiohistory.com
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10 Et RECORDS 
lvd., Third Floor, Los Angeles, CA 90067 

AC MORNINGS 

If you're topical, creative and love 
being part of the community we 
need you to make mornings as 
good as the rest of the day! Main- 
stream AC in a desireable 
Southern city. Huge signal, great 
facility, all the tools and benefits, 

tons of support and a terrific 
quality of life await you. Confiden- 
tiality guaranteed. Males and 
teams encouraged to apply fo' 
this EOE position. Send your 
resume, audio, and any other 
relevant info to: Radio & Records 
at 10100 Santa Monica #1121,3" 
Floor. Los Angeles, CA 90067. 

MIDWEST 

MIDWEST SOUTH 

loo 11811 August 13, 2004 OPPORTUN /T /ES 

EAST 

© fNlS 

A Rare Senior 
Management Opportunity 
Entercom seeks an innovative results -ori- 
ented VICE PRESIDENT /GENERAL MAN- 
AGER for its Boston Market 
To be our next VP /GM can you prove that you 

are: 

1. A risk taker - are you a proven innovator? 

2. A strategic thinker - do you put plans in 

place and make them happen? 

3. An outside manager - do you thrive in 

the field, with sellers and clients? 

4. An enthusiastic, principled leader - will 

people walk through walls for you? 

5. An outstanding recruiter -who can spot 

talented people, and grow and retain them? 

6. A relentless competitor - are you driven 

to win? 

7. A team player - can you help us make 

Entercom Boston tilt place to work and do 

business in Boston? 

Entercom Boston is seeking a VP /General 
Manager to join its Senior Management 
Team. The successful individual will have a 

superior track record in growing ratings, rev- 

enue and share. You must be committed to 

recruiting, mentoring and developing top 

soles and programming talent. Strong lead- 

ership, communication and fiscal manage- 
ment skills are a must. 

Interested candidates apply in confidence to: 

Julie Kahn 

VP / Market Manager, Entercom Boston 

WEEI, WRKO, WQSX, WRAF 

jkahn @entercom.com 

Private Fax: 617- 779 -5377 
No phone calls please. 

Entercom Communications Boston is an 

Equal Opportunity Employer. W /M/D /EN 

FNX Radio Network. We're looking for 

a Program Director to oversee our heri- 

tage alternative rock station, WFNX -FM 

in the BOSTON market as well as our 

Portsmouth, NH station, WPHX -FM. 

FNX - one of the last independently 

owned major market radio stations in 

America - needs a programming leader 

with strong management skills who will 

thrive within a multi -media environ- 

ment (FNX is part of Phoenix Media 

Communications Group). You must 

have at least 5 years of PD experience 

and a successful track record. Please send 

your resume to: FNX Radio Network, 

ATTN: HR, 126 Brookline Ave., Boston, 

MA 02215 ,jobs @fnxradio.com, fax: 617 - 

425- 2615 www.fnxradio.com EOE. 

Nashville: Radio Creative 
Services /Production Director 

Can you produce compelling, award - 
winning Radio commercials? Are your 
skills at writing equal to your skills in the 
production studio? Would clients cal' 
you o creative advertising animal? Are 
you comfortable working with lots of dif- 
ferent people? Do you have a "get 
done right" attitude? If YES is the an- 
swer to these questions we want to meet 
you. Nashville's market -leading Radio 
stations, WJXA -FM and WMAK -FM, are 
looking for someone to help us set new 
standards for creative commercial pro- 
duction. Qualified applicants will have 
a minimum of 3 years experience in 
Radio production or at an ad agency. 
Send your resume and samples of your 
work to: Dennis Gwiazdon, VP /GM, 
WJXA /WMAK, 504 Rosedale Ave., 
Nashville 3721 1 EOE M/F 

SUSQUEHANNA 
INDIANANPOLIS 

Seeks Next Promotion 
Director Star! 

GOLD 104.5 seeks creative, detail -ori- 
ented, sales friendly promotions and 
marketing pro who believes the Oldies 
format is vibrant and alive! Minimum 
three year promotion /marketing expe- 
rience required. Contact Jennifer Skjodt 
at iskiodt @indyradio.com. 

Susquehanna is an ESOP, EOE, 
Drug -free workplace. 

Talk Show Host 
Unique opportunity at Family owned 
WNIR 100fm Akron, Ohio. Our after- 
noon drive personality is retiring after 
20 years. We are dedicated to con- 
tinuing our unique brand of local talk. 

Email resume to billklaus@wnir.com. EOE. 

Drivetime Announcer 
Not AC Christian station Pulse FM is look- 
ing for a creative, upbeat, relatable 
drivetime announcer. Great phones and 
production skills a must. If you're a team 
player with a get the job done attitude, 
rush your demo package including brief 
testimony to: Mornings, Pulse FM, 61300 
Ironwood, Southbend, IN 46614. EOE 

No calls and no beginners please. 

WEST 

Promotions Director Opening 

Opportunity to compete in radios fastest 
growing large market at our new Sacra- 
mento group, directing the marketing for 
Real Country 92.1 KREL. This position 
requires a winning track record in music 
intensive formats targeting adults 25 -54, 
and includes successes in major markets 
in similar positions. Must share a passion 
for great radio, love the music and be a 

team player. Promotions Director will work 
with major marketing budget and event - 
driven management team. Must be 

creative, be a hands -on leader, and have a 

proven ability to develop and execute a 

wide variety of compelling simultaneous 
promotions. Ideal, although not required: 
country music connections and Sacra- 
mento contacts. Immediate opening. 

Send or email detailed resume including 
earnings history and references in full con- 
fidence to: 

Mark Beranek, GM, First Broadcasting 

298 Commerce Circle 

Sacramento, CA 95815 

hr@realcountry921.com 

EOE 

POSITIONS SOUGHT 

I will host a show for you. Smart, energetic, 
and creative. Recent UCLA graduate who's 
written on all the issues. 
jeremyzagarella@hotmail.com 760 -500- 
6982. (08/13) 

Energetic rookie broadcaster. Great pro- 
duction skills as well as on -air talent. 
Sports knowledgeable. KEILAN: (405) 250- 
9431. (08/13) 

R&R Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue. your ad must be 

received by Thursday noon (PST), eight days priorto issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2' X 11' company /station letterhead and are 

accepted only by mail or fax 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

llinarestradioandrecords.com. Address all 20-word ads to 

R &R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles, CA 90067. 

R&R Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of 550 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to Ilinares@radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R&R Opportunities. 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RA 
10100 Santa Monica B 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

Radio & Records, Inc. 2004. 

POSTMASTER: Send address changes to R&R, 10100 Santa Monica Blvd.. Third Floor. Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

hone Fax E -mail 

moreinfo®radioandrecords.com CIRCULATION: 310- 788 -1625 310-203-8727 

NEWS DESK: 310 -788 -1699 310-203-9763 newsroom @ radioandrecords.com 

R &R ONLINE SERVICES: 310 -788 -1635 310-553-4056 kmccabe4pradioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry radioandrecords.com 

WEBSITE: www.radioandrecords.com 

Phone Fax E -mail 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 310- 203 -8727 Ilinares @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom @radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301- 951 -9051 rrdc@radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton®radioandrecords.com 
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MUSIC REFERENCE 

MARKETING & PROMOTION 

Richard Scudder 
P h o t o g r a p h er 

Musicians CD /album covers 

Hollywood, CA 
24 years experience 

323- 512 -1022 

LilnoOJapnerl On Heavy, Senu -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PICI'l'Kl;ti 

BIW - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

PRICES INCLUDE 

TYPESETTING & FREIGHT 
+ FAST PROCESSING 
e, OTHER SIZES AVAILABLE 

PACES SUBJECT TO 

CnBM,E TOOIOUT DOME 

Send 8.10 Moto. d,ockM O Visa/MC mslruCIUdns to 

1867 E. Florida Strest. Dept n Spnnghekl. MO 6680.7 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and accompanied 

by payment. Visa/MC /AMEx/Discover accepted. One inch 
minimum, additional space up 

to six inches available in incre- 

ments of one -inch. Rates for 
R &R marketplace (per inch): 

Marketplace 
(310) 788-1622 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.cam 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE August 13, 2004 R &R 101 

VOICEOVER SERVICES 

www.radioandrecords.com 

VOICEOVER SERVICES 

5 time Academy Awards announcer 5 time Emmy announcer 

Randy Thomas 
#1 Female Voice in America 

WLTW /New York WASH /- FM/Washington, DC 

WNIC 100.3 /Detroit KLUV /Dallas 

Make your budget sound bigger than it is. 

(1 -800) RT -VOICE www.randythomasvo.com 
E -mail: randy @randythomasvo.com 

SAM O'NEIL 
VOICE I M A ß 1 1 V ß 

'THE VOICE HEARD ABOVE THE REST'S 

1-877-4-YOURVO 
(877496-8786) 

DEMO: 
www.samoneil.com 

As Heard In... 
Dallas, 

Las Vegas, 
Toronto 

and across the Planet 

Fínfl Songs for the Olympics! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 
1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $51.96 softcover/$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

ItegGoingFoRAdds 
IIW:40 v 11 

POWERED BY 

ING 
For More Information And To GetYour Priorities ADDED To R &R GFA RADIO Playlists, 

Please Contact: Greg Maffei at 3I O -738 656 or gmaffei@radioandreco^cis.com 

PLAYLIST 
Easy Click -& -Play 
Internet radio stations 

New music by format 

All music in power rotation 

Radio "Guest EJs" join 
R &R editors on the air 

The best and newest 
bits from top market 
stations by format 

www.americanradiohistory.com
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POWERED BY 

MEDIABASE 
>< THE BACK PAGES RR- THE 

National Airplay Overview: August 13, 2004 

CHR/POP 
LW TW 

1 JOJO Leave )Get Out) (BlackGround /Universal) 

2 ASHLEE SIMPSON Pieces Of Me (Geffen) 

3 CHRISTINA MILIAN Oip It Low (ls /and /IDJMG) 

4 KEVIN LYTTLE Turn Me On (Atlantic) 

7 NINA SKY Move Ya Body (NextPlateau /Universal) 

5 6 HOOBASTANK The Reason ( /s /and / IDJMG/ 

6 7 USHER Confessions Part 2 (Laface /Zomba) 

10 O MAROON 5 She Will Be Loved (Octane /J /RMG) 

8 9 SWITCHFOOT Meant To Live (Redlnk/Columbia) 

12 

4L! 

AVRIL LAVIGNE My Happy Ending (Arista/MG/ 
11 ALICIA KEYS If I Ain't Got You (J /RMG) 

16 JUVENILE Slow Motion (Cash Money /Universal) 

9 13 USHER Burn (Laface /Zomba) 

14 14 LOS LONELY BOYS Heaven (Or /Epic) 

15 D12 How Come (Shadyllnterscopel 

18 BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 

20 NELLY My Place (Oerrty /fo'Ree / /Universa /) 

17 18 USHER fILUDACRIS & LIL' JON Yeah (Laface /Zomba) 

13 19 BRITNEY SPEARS Everytime (Jive /Zomba) 

22 t FINGER ELEVEN One Thing (Wind-up) 

26 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

27 RYAN CABRERA On The Way Down /E.V.C.A./At /antic/ 

25 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

31 LW FLIP Sunshine (Sockefree /Coud /Columbia) 

23 25 M. WINANS KIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 

30 BRITNEY SPEARS Outrageous (Jive /Zomba/ 

24 27 PETEY PABLO Freek-A-leek (Jive /Zomba) 

28 28 YELLOWCARD Ocean Avenue (Capitol) 

35 LINKIN PARK Breaking The Habit (Warner Bros.) 

32 t LLOYD BANKS On Fire (lnterscope) 

#1 MOST ADDED 
HILARY DUFF F!y !Buena VistaHollywoodl 

#1 MOST INCREASED PLAYS 
ASHLEE SIMPSON Pieces Of Me (Geffen) 

TOP 5 NEW & ACTIVE 
PITBULL FILM' JON Culo ( 

SKYE SWEETNAM Tangled Up In Me (Capitol) 

NITTY Nasty Girl (Universe 
JC CHASEZ Build My World ( Jive/Zomba) 

ANGEL .lust The Way ! Am 'MidasAO9i9MG) 

CHR/POP begins on Page 21. 

AC 
LW Tw 

4 0 DIDO White Flag (Arista /RMG) 

1 2 MARTINA MCBRIDE This Ones For The Girls (RCA) 

3 3 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

2 4 FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 

6 Q SEAL Love's Divine (Warner Bros.) 

5 6 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 

; 

8 MAROON 5 This Love (Octane /J /RMG) 

9 UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

7 9 LIONEL RICHIE Just For You (/stand /IDJMG/ 

10 JOSH GROBAN You Raise Me Up (143 /Reprise) 

11 KIMBERLEY LOCKE 8th World Wonder (Curb) 

12 3 DOORS DOWN Here Without You (Republic /Universal/ 

13 MERCYME Here With Me (lNO /Curb) 

17 LOS LONELY BOYS Heaven (Or /Epic) 

14 15 CELINE DION You And I (Epic) 

15 16 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

19 J. BRICKMAN fIM. SCHULTZ'Ti) I See You Again (Windham Hill /RMG) 

18 KEITH URBAN You'll Think Of Me (Capitol) 

20 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 

21 I EVANESCENCE My Immortal /Windup) 

16 21 WILSON PHILLIPS Go Your Own Way (Columbia) 

25 HOOBASTANK The Reason (Island/ IDJMG/ 

24 JOSH GROBAN Remember When It Rained (143 /Reprise, 

23 CHERIE Older Than My Years (lava) 

22 25 FANTASIA I Believe (J/RMG) 

27 26 CORRS Summer Sunshine (Atlantic) 

29 27 JAMIE CULLUM All At Sea (Verve /Universal) 

26 28 RICK SPRINGFIELD Beautiful You (Gamer /Red Ink) 

30 COUNTING CROWS Accidentally In Love (Dream Works /Gellen/ 

JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 

#1 MOST ADDED 
ALICIA KEYS If I Ain t Got You (J/RMG) 

#1 MOST INCREASED PLAYS 
LOS LONELY BOYS Heaven (Or /Epic) 

TOP 5 NEW & ACTIVE 
CLAY AIKEN I Will Carry You (RCA/RMG) 

JESSICA SIMPSON Angels (Columbia) 

DIANA KRALL Narrow Daylight (GRP/VMG) 

BOYZ II MEN Sara Smile (MSM /Koch/ 

NEWSONG FINATALIE GRANT Whea rsd Made You (Rennion) 

AC begins on Page 52. 

CHR/RHYTHMIC 
LW TW 

2 LIL' FLIP Sunshine (Sucks free /Loud /Columbia) 

3 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

4 TERROR SQUAD Lean Back (Universal) 

1 4 JUVENILE Slow Motion (Cash Money /Universal) 

5 Q HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

6 6 USHER Confessions Part 2 (Laface /Zomba) 

7 7 NINA SKY Move Ya Body (Next Plateau /Universal) 

9 LLOYD fIASHANTI Southside (Murder Inc/Del Jam/(DJMG) 

11 NELLY My Place (Derrty /fo'Reel /Universal) 

12 I KEVIN LYTTLE Turn Me On (Atlantic) 

8 11 LLOYD BANKS On Fire (lnterscope) 

14 Q CHRISTINA MILIAN Dip It Low (lsland/IDJMG) 

13 13 KANYE WEST Jesus Walks (Roc-A.Fella /IDJMG) 

10 14 YING YANG TWINS Whats Happnin! /TI?) 
15 15 PETEY PABLO Freek-A -Leek (Jive /Zomba) 

20 IL COOL J Headsprung (DelJam /IDJMG) 

19 TWISTA fIR. KELLY St Sexy (Atlantic) 

22 YOUNG BUCK Let Me In Rnterscope) 

17 19 ALICIA KEYS If I Ain't Got You (J /RMG) 

16 20 012 How Come (Shady /lnterscope) 
26 JADAKISS fIANTHONY HAMILTON Why (Ruff Ryde s/lnterscope) 

25 T.I. Let's Get Away (Grand Hustle /Atlantic) 
27 AKON fISTYLES P. Locked Up (SRC /Universal) 

24 MONICA U Should've Known Better (J /RMG) 

23 25 PITBULL fILIL' JON Cu o (TVT) 

28 26 PLAY -N- SKILLZ Freaks (Universal) 

29 PITBULL Back Up (TVT 

30 t SLUM VILLAGE Selfish (Barak /Capita0 

33 ' J -KWON You &Me(SoSoDef /Zomba) 

32 r PETEY PABLOIIRASHEEDA Vibrate (Jive/Zomba) 

#1 MOST ADDED 
ALICIA K =YS Diary !J /RMGI 

#1 MOST INCREASED PLAYS 
TERROR SQUAD Lean Back (Universal) 

TOP 5 NEW & ACTIVE 
LIL' EDDIE FIMARID WINANS I Don't Think I Ever (Yellcwcity /Big3i 

0.0.0. FIKANYE WEST Higher (Legion) 

NEW EDITION Ho- 2 Nile (Bad Boy /Universal' 

BABY BASH Menage A Trois (EmpireMusicwerks/Universall 
TO Right ;n .Hrblinhtvead 

CHR /RHYTHMIC begins on Page 27. 

HOT AC 
LW 

1 

2 

3 

4 

5 

6 

7 

10 

12 

11 

8 

9 

15 

13 

14 

16 

17 

18 

31 

25 

20 

21 

24 

22 

19 

30 

23 

27 

26 

29 

à HOOBASTANK The Reason (Island/IOJMGI 

LOS LONELY BOYS Heaven (Or /Epic) 

3 MAROON 5 This Love (Octane /J /RMG) 

COUNTING CROWS Accidentally In Love (DreamWorks /Gelfen) 

3 DOORS DOWN Away From The Sun (Republic /Universal) 

SWITCHFOOT Meant To Live (RedInk /Columbia/ 

311 Love Song (Maverick /Volcano /Zomba) 
t MAROON 5 She Will Be Loved (Octane /J /RMGI 
t ' FINGER ELEVEN One Thing (Wind -upl 

GAVIN DEGRAW I Don't Want To Be (J/RMG) 

NICKELBACK Someday !floadrunner /IDJMG) 

EVANESCENCE My Immortal (Windup/ 

TRAIN Ordinary (Columbia) 

SHERYL CROW Light In Your Eyes (A &M//nterscopel 

FIVE FOR FIGHTING 100 Years (AwarelColumbial 

CALLING Our Lives (RCA /RMG) 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 

ALAN'S MORISSETTE Everything (Maverick /Reprise) 

ASHLEE SIMPSON Pieces Of Me (Gellen) 

AVRIL LAVIGNE My Happy Ending /Arista /RMGI 

RICHARD MARX When You're Gone (Manhattan /EMC) 

AVION Seven Days Without You (Independent) 

SARAH MCLACHLAN World On Fire /Arista /RMGI 

SCISSOR SISTERS Take Your Mama (Universal) 

25 UNCLE KRACKER Rescue /Lava) 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

27 YELLOWCARD Ocean Avenue (Capitol) 

MARTINA MCBRIDE This Ones For The Girls (RCA) 

:29 BRITNEY SPEARS Everytime /Jive /Zomba/ 

30 BLINK-182 I Miss You (Geffen) 

11 

12 

14 

15 

16 

tif 
18 

#1 MOST ADDED 
ASHLEE SIMPSON Pieces Of Me (Geffen) 

#1 MOST INCREASED PLAYS 
ASHLEE SIMPSON Pieces Of Me (Geffen) 

TOP 5 NEW & ACTIVE 
HOWIE DAY Collide (Epic) 

BONNIE MCKEE Somebody (Reprise) 

EDWIN MCCAIN FIMAIA SHARP Say Anything TORT) 

KILLERS Somebody Told Me (Island/WW1 
JEM They (ATO /RCA/RMG) 

AC begins on Page 52. 

URBAN 
LW TW 

1 Q TERROR SQUAD Lean Back (Universal) 

3 2 ALICIA KEYS Diary (J /RMG) 

2 3 KANYE WEST Jesus Walks /Roc-A-fel/a /IDJMG) 

7 0 LIL' FLIP Sunshine (Sockafee /Coud /Columbia) 

4 5 JUVENILE Slow Motion (Cash Money /Universal) 

8 TWISTA fIR. KELLY So Sexy (Atlantic) 

9 JADAKISS ()ANTHONY HAMILTON Why (RuffRyders /lnterscope) 
11 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

6 9 MONICA U Should've Known Better (J /RMG) 

5 10 USHER Confessions Part 2 (Laface /Zomba) 

14 S NELLY My Place fDerrty /fo'Reel /Universal/ 

13 LL COOL J Headsprung 10e1Jam /IDJMG) 

10 13 LLOYD BANKS On Fire (We/scope/ 

17 LIL SCRAPPY No Problem (ME/Reprise) 

15 YOUNG BUCK Let Me In (lnterscope) 

12 16 LLOYD fIASHANTI Southside (Murder Inc/Del Jam/IDJMC) 

18 Q T.I. Let's Get Away (Grand Hustle /Atlantic) 

16 18 ALICIA KEYS If I Ain't Got You (J/RMG) 

20 Q AKON fISTYLES P. Locked Up (SRC /Universal) 

19 20 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

21 21 R. KELLY U Saved Me (Jive /Zomba) 

27 a ANTHONY HAMILTON Charlene (So So Oe/ /Zomba/ 

24 23 YING YANG TWINS Whets Happnin! (TVTI 

22 24 SLUM VILLAGE Selfish (Barak /Capitol) 

30 

8 
CHRISTINA MILIAN Oip It Low (island /IDJMG) 

28 LENNY KRAVITZ IIJAY-Z Storm (Virgin) 

23 27 MASE Welcome Back (Bad Boy /Universal) 

25 28 LIL' WAYNE Bring It Back (Cash Money /Universal) 

29 
t 

JILL SCOTT Golden (Hidden Beach /Epic) 

32 JUVENILE fIWACKO & SKIP Nolia Clap (Rap -A -Lot) 

#1 MOST ADDED 
SHYNE FIASHANTI Jimmy Choo )Gangland /De /Jam//D/MG/ 

#1 MOST INCREASED PLAYS 
CIARA FiPETEY PABLO Goodies (Laface /Zomba; 

TOP 5 NEW & ACTIVE 
SHAWN KANE Girl, I Wonder ,,J/RMG) 

FANTASIA I Believe !'RMGI 
MASE Breathe. Stretch, Shake (BadBoyUniversal) 

JIM JONES FIGAME . CAM'RON & LIL' FLIP Certified Gangstas (Koch) 

BEENIE MAN /fun-. Cr The Da,cehall /16rgi,1 

URBAN begins on Page 31. 

ROCK 
LW 

1 

2 

3 

6 

4 

5 

10 

7 

9 

11 

8 

14 

15 

16 

25 

13 

18 

23 

20 

22 

17 

19 

26 

21 

24 

27 

29 

28 

8 
H 

VELVET REVOLVER Slither (RCA /RMGI 

NICKELBACK Feelin Way Too Damn Good (Roadrunner /IOJMGI 

THREE DAYS GRACE Just Like You /Jive /Zomba/ 

ALTER BRIDGE Open Your Eyes (Windup) 

SHINEDOWN Simple Man (Atlantic) 

JET Cold Hard Bitch (Atlantic) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

SALIVA Survival Of The Sickest (/s /and /IDJMG) 

SEETHER fIAMY LEE Broken (Windup) 

CROSSFADE Cold (Columbia) 

SHINEDOWN 45 (Atlantic) 

JET Rollover D.J. (Atlantic) 

SLIPKNOT Duality (Roadrunner /IDJMG) 

BREAKING BENJAMIN So Cold (Hollywood) 

VELVET REVOLVER Fall To Pieces (RCA /RMGI 

16 VAN HALEN Its About Time (Warner Bros.) 

PAPA ROACH Getting Away With Murder (Geffen) 

GODSMACK fIDROPBOX Touche (Republic /Universal) 

METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 

TESLA Words Cant Explain (Sanctuary /SRG) 

KID ROCK I Am (Top Dog. /Atlantic) 

RUSH Summertime Blues (Anthem /Atlantic) 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

PUDDLE OF MUDO Spin You Around (Geffen) 

EARSHOT Wait (Warner Bros.) 

CHEVELLE Vitamin R (Leading Us Along) (Epic/ 

SWITCHFOOT Meant To Live (Redlnk/Columbial 

HOOBASTANK Same Direction (Island /IDJMG) 

29 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

30 BLACK LABEL SOCIETY House Of Doom (Spitfire) 

21 

22 

24 
e 
25 

#1 MOST ADDED 
GREEN DAY American Idiot (Reprise) 

#1 MOST INCREASED PLAYS 
CHEVELLE Vitamin R (Leading Us Along) (Epic) 

TOP 5 NEW & ACTIVE 
GREEN DAY American Idiot (Reprise) 

SILVERTIDE Ain't Coma Home (J /RMGI 

THORNLEY Easy Cortes (RoadrunxerROJMGI 

A PERFECT CIRCLE Blue ( Vegin) 

MEGADETH Die Dead Enough (Sanctuary/SRG) 

ROCK begins on Page 61. 
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URBAN AC 
LW Tw 

1 ANITA BAKER You're My Everything (Blue Note/Virginl 

2 PRINCE Call My Name (Co /umbia) 

4 ALICIA KEYS Diary (J /RMG) 

3 4 LUTHER VANDROSS Think About You (J /RMGI 

5 5 TEENA MARIE Still In Love (Cash Money /Universal) 

6 6 ALICIA KEYS If I Ain't Got You (J /RMGI 

10 Q JILL SCOTT Golden (HiddenBeach/Epic) 

7 8 R. KELLY Happy People (Jive /Zomba) 

9 9 USHER Burn (LaFace/Zombal 

8 10 PATTI LABELLE New Day (OafSouUIOJMGI 

12 BRIAN MCKNIGHT What We Do Here (Motown) 

11 KEM Love Calls (Motown/Universall 

18 R. KELLY U Saved Me (Jive /Zombal 

17 BOYZ II MEN What You Won't Do For Love (MSM /Koch) 

14 15 AVANT Don't Take Your Love Away (Gellen) 

19 16 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG) 

15 17 MONICA U Should've Known Better (J /RMGI 

16 18 JANET JACKSON R &B Junkie (Virgin) 

22 Q BONEY JAMES fIBILAL Better With Time (Warner Bros.) 

13 20 JOE Priceless (Jive /Zomba) 

20 21 LASHELL GRIFFIN Free (Epic) 

23 ® FANTASIA I Believe (J /RMG) 

21 23 TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

26 WILL DOWNING Rhythm Of U & Me (GRP /VMG) 

24 25 VAN HUNT Down Here In Hell (With You) (Capitol) 

28 26 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Soul/IDJMG) 

27 27 M. WINANS fIENYA & P. DIDDY !Don't Wanna Know (Bad Boy /Universal) 

- ANGIE STONE I Wanna Thank Ya (J /RA/67 

25 29 USHER Confessions Part 2 (1aface /Zomba! 

- TAMIA Still (At /antic) 

THE BACK PAGES® 103 

National Airplay Overview: August 13, 2004 

COUNTRY 
LW TW 

1 1 TIM MCGRAW Live Like You Were Dying (Curb) 

2 2 KENNY CHESNEYIGo Back (BNAI 

4 © BRAD PAISLEY IIALISON KRAUSS Whiskey Lullaby (Arista) 

6 - JOSH GRACIN I Want To Live (Lyric Street) 

7 KEITH URBAN Days Go By ( Capitoli 

5 6 BILLY CURRINGTON I Got A Feelin' (Mercury) 

8 O TERRI CLARK Girls Lie Too (Mercury) 

3 8 REBA MCENTIRE Somebody (MCA) 

9 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 

10 i GRETCHEN WILSON Here For The Party (Epic) 

12 ANDY GRIGGS She Thinks She Needs Me (RCA) 

11 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

16 GEORGE STRAIT I Hate Everything (MCA) 

15 SARA EVANS Suds In The Bucket (RCA) 

13 15 MARTINA MCBRIDE How Far (RCA) 

17 JOE NICHOLS If Nobody Believed In You (Universal South) 

19 RASCAL FLATTS Feels Like Today (Lyric Street) 

20 PHIL VASSAR In A Real Love (Aosta) 

21 BROOKS & DUNN That's What Its All About (Arista) 

27 i TOBY KEITH Stays In Mexico (DreamWorks) 

22 JULIE ROBERTS Break Down Here (Mercury) 

18 22 RACHEL PROCTOR Me And Emily (BNA) 

24 ® TRACE ADKINS Rough & Ready (Capitol) 

23 24 AMY DALLEY Men Don't Change (Curb) 

25 JIMMY WAYNE You Are (DreamWorks) 

26 DIERKS BENTLEY How Am I Dorn' (Capitol) 

28 GARY ALLAN Nothing On But The Radio (MCA) 

29 TRAVIS TRITT The Girl's Gone Wild (Columbia) 

32 SHEDAISY Come Home Soon (Lyric Street) 

30 i CRAIG MORGAN Look At Us (BBR) 

#1 MOST ADDED 
LALAH HATHAWAY forever, For Always, For Love (GRP /VMG) 

#1 MOST INCREASED PLAYS 
R. KELLY U Saved Me (Jive /Zomba! 

TOP 5 NEW & ACTIVE 
ANGIE STONE U -Haul IJ /RMGI 

REGINA BELLE For The Love Of You (Peak) 

NELLY My Place (Oerrty /fo'Reel /Universa /) 

AMEL LARRIEUX For Real (Bliss/ilel 
TARRALYN RAMSEY Remedy ; Casablanca /Universal/ 

URBAN begins on Page 31. 

ACTIVE ROCK 
LW 1W 

2 0 THREE DAYS GRACE Just Like You (Jive /Zomba) 

1 2 CROSSFADE Cold (Columbia) 

4 0 BREAKING BENJAMIN So Cold (Hollywood) 

3 4 VELVET REVOLVER Slither (RCA/RMG) 

6 © LINKIN PARK Breaking The Habit (Warner Bros.) 

5 6 SLIPKNOT Duality (Roadrunner // OJMGI 

7 SALIVA Survival Of The Sickest (ls /and /IDJMG) 

9 ALTER BRIDGE Open Your Eyes (Wind-up) 

8 SHINEDOWN Simple Man (Atlantic) 

12 t PAPA ROACH Getting Away With Murder (Geffen) 

13 EARSHOT Wait (Warner Bros.) 

14 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

10 13 NICKELBACK Feelirí Way Too Damn Good (Roadrunner /IDJMGI 

11 14 SEETHER fIAMY LEE Broken (Windup) 

19 JET Rollover D.J. (At /antic) 

21 GODSMACK fIDROPBOX Touche (Republic/Universal) 

17 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

18 HOOBASTANK Same Direction (island /IDJMG) 

16 19 PUDDLE OF MUDD Spin You Around (Geffen) 

15 20 METALLICA Some Kind Of Monster (Elektra/Warner Bros.) 

22 NONPOINT The Truth (Lava) 

27 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

28 A PERFECT CIRCLE Blue (Virgin/ 

48 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

23 TANTRIC Alter We Go (Maverick/Reprise) 

24 PILLAR Bring Me Down (flicker /EMI CMG /Virgin) 

25 27 KID ROCK I Am (TopDog /Atlantic) 

26 28 MONSTER MAGNET Unbroken (Hotel Baby) (SPVUSA) 

GREEN DAY American Idiot (Reprise) 

35 SKINDRED Nobody (Laval 

SMOOTH JAll 
LW 1w 

2 0 MARC ANTOINE Meditenaneo (Rendezvous) 

1 2 DAVE KOZ All I See Is You (Capitol) 

3 Q GEORGE BENSON Softly, As In A Morning Sunrise (CRP /VMGI 

7 MICHAEL LINGTON Show Me (Rendezvous) 

5 PAUL TAYLOR Steppin' Out (Peak) 

6 BONEY JAMES Here She Comes (Warner Bros.) 

4 7 EUGE GROOVE Livin' Large (Naradal 

8 8 PAUL BROWN 2417 (GRP /VMG) 

11 Q GERALD ALBRIGHT To The Max (GRP /VMGI 

9 10 ANITA BAKER You're My Everything (Blue Note /Virgin) 

10 8 JOYCE COOLING Expression (Naradal 

15 DIANA KRALL Temptation (CRP/14/6) 

14 13 SEAL Love's Divine (Warner Bros.) 

12 14 RICHARD SMITH Sing A Song (A440) 

16 PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 

18 CHRIS BOTTI Back Into My Heart (Columbia) 

17 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

DAN SIEGEL In Your Eyes (Native Language) 

22 MARION MEADOWS Sweet Grapes (Heads Up) 

19 i RAMSEY LEWIS TRIO The In Crowd (Naradal 

20 21 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG) 

23 NICK COLIONNE Its Been Too Long (3 Keys Music) 

24 GLADYS KNIGHT fIEDESIOALEJANDROFeelin'Good (Vacilon)(Pyramll 

25 RICHARD ELLIOT Your Secret Love (GRP /VMG) 

27 KIM WATERS In Deep (Shanachiel 

26 PATTI LABELLE New Day (Del Soul/IDJMG) 

28 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

TIM BOWMAN Summer Groove (Liquid 81 

29 ' NESTOR TORRES Maybe Tonight (Heads Up) 

30 i RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

#1 MOST ADDED 
CATHERINE BRITT The Upside Of Being Down (RCA) 

#1 MOST INCREASED PLAYS 
TOBY KEITH Stays In Mexico (DreamWorks) 

TOP 5 NEW & ACTIVE 
JOHN MICHAEL MONTGOMERY Goes Gaod With Beer (Warner Bros.) 

DIAMOND RIO Can't You Tell (Arista/ 

JENKINS Getaway Car (Capitol) 

CATHERINE BRITT The Upside Of Being Down (RCA) 

CHRISTY SUTHERLAND Freedom (Epic) 

COUNTRY begins on Page 37. 

ALTERNATIVE 
LW TW 

1 1 THREE DAYS GRACE Just Like You (Jive /Zomba) 

2 0 LINKIN PARK Breaking The Habit (Warner Bros.) 

3 3 DASHBOARD CONFESSIONAL Vindicated (Vagrantllnterscope) 

4 0 FRANZ FERDINAND Take Me Out (Domino /Epic/ 

6 5 VELVET REVOLVER Slither (RCA /RMG) 

8 8 KILLERS Somebody Told Me /Island /IDJMGI 

9 o SLIPKNOT Duality (Roadrunner /IDJMG) 

5 8 INCUBUS Talk Shows On Mute (Epic) 

7 9 MODEST MOUSE Float On (Epic) 

12 C1 BREAKING BENJAMIN So Cold (Hollywood) 

10 11 SEETHER fIAMY LEE Broken (Wind-up) 

11 12 STORY OF THE YEAR Anthem Of Our Dying Day (Maverick/Reprisel 

- ® GREEN DAY American Idiot (Reprise) 

13 14 SHINEDOWN 45 (Atlantic/ 

14 LOSTPROPHETS Wake Up (Make A Move) (Columbia! 

17 JET Rollover D.J. (Atlantic) 

21 BEASTIE BOYS Triple Trouble (Capitol) 

18 ; PAPA ROACH Getting Away With Murder (Geffen) 

46 ' CHEVELLE Vitamin R (Leading Us Along) (Epic) 

20 i HIVES Walk Idiot Walk (lnterscopel 

23 HOOBASTANK Same Direction (island /IDJMGI 

24 YELLOWCARD Only One (Capitol) 

25 CROSSFADE Cold (Columbia) 

22 24 SALIVA Survival Of The Sickest (Island /IDJMGI 

27 ® COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

15 26 311 First Straw (Volcano /Zomba! 

28 ® ALTER BRIDGE Open Your Eyes (Wind-up) 

16 28 BLINK.182 Oown (Geffen/ 

33 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

31 r TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

#1 MOST ADDED 
SOUL BALLET Cream (2151 

#1 MOST INCREASED PLAYS 
CHRIS BOTTI Back Into My Heart (Columbia/ 

TOP 5 NEW & ACTIVE 
THA' HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachiel 

PIECES OF A DREAM Its Go Time (Heads Up) 

STEVE OLIVER Chips & Salsa (Koch) 

AL JARREAU Cold Duck (GRP'VMG) 

SOUL BALLET Cream (215) 

Smooth Jazz begins on Paps 58. 

TRIPLE A 
LW 

1 

5 

2 

6 

3 

8 

4 

9 

7 

11 

12 

13 

14 

10 

17 

19 

18 

16 

22 

15 

24 

26 

29 

21 

23 

30 

20 

27 

Tw 

1 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 

O BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

3 NORAH JONES What Am I To You? (Blue Note /EMC) 

Q PHISH The Connection (At /antic) 

5 DAVE MATTHEWS Oh (RCA/RMGI 

Q FINGER ELEVEN One Thing (Windup) 

7 SHERYL CROW Light In Your Eyes (A &M /lnterscopel 

CO MODEST MOUSE Float On (Epic) 

9 BODEANS If It Makes You (Zoe /Rounded 

MINDY SMITH Come To Jesus (Vanguard) 

JAMIE CULLUM All At Sea (Verve /Universal) 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

FINN BROTHERS Won't Give In (Nettwerkl 

14 OONAYONFRANKENREITERfIJACKJOHNSON Free Bnrshbe4Jmvsa0 

8 
OZOMATLI (Who Discovered) America? (Concord) 

SCISSOR SISTERS Take Your Mama (Universal) 

17 TOOTS AND THE MAYTALS WEB. RAITT True Love Is Hard To Find /V2/ 

18 INDIGO GIRLS Fill It Up Again (Epic) 

BUTTERFLY BOUCHER Another White Dash (A &M /lnterscopel 

JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffenl 

WHEAT I Met A Girl (Aware /Columbia) 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 

JOHN EDDIE Everything (Thrill Show/Lost Highway) 

JET Rollover D.J. (Atlantic/ 
25 STING Stolen Car (Take Me Dancing) (A &M /lnterscopel 

26 ALANIS MORISSETTE Everything (Maversik/Reprise) 

el 311 Love Song (Maverick/Volcano/Zombal 

28 LENNY KRAVITZ Where Are We Runnin'? (Virgin) 

JEM They (ATO /RCA/RMGI 

WILCO I'm A Wheel (Nonesuch) 

8 
21 

Fil 

#1 MOST ADDED 
GREEN DAY American Idiot (Reprise) 

#1 MOST INCREASED PLAYS 
CHEVELLE Vitamin R (Leading Us Along) (Epic) 

TOP 5 NEW & ACTIVE 
INSTRUCTION Breakdown (Geffen) 

KORN Word Up (Epic) 

FALL AS WELL Lazy Eye (Universal) 
KILLSWITCH ENGAGE The End Of Heartache (Roadrunner / IDJMG) 

TONY C. AND THE TRUTH Little Bit More (lava) 

ROCK begins on Page 61. 

#1 MOST ADDED 
GREEN DAY American Idiot (Reprise) 

#1 MOST INCREASED PLAYS 
GREEN DAY American Idiot (Reprise) 

TOP 5 NEW & ACTIVE 
PRESIDENTS OF THE UNITED STATES Some Postman Is Grooving (Independent) 

KEANE Somewhere Only We Know (lnterscopel 

MODEST MOUSE Ocean Breathes Salty (Epic) 

AMBULANCE Primitive The Way I Treat You...) (TVT) 

SECRET MACHINES Nowhere Again !Reprise) 

ALTERNATIVE begins on Page 83. 

#1 MOST ADDED 
LOS LONELY BOYS More Than Love (Or /Epic) 

#1 MOST INCREASED PLAYS 
JOHN FOGERTY Deja Vu (At) Over Again) (DreamWorks/Geffen) 

TOP 5 NEW & ACTIVE 
MAROON 5 She Will Be Laved (Octane /J /RMG) 

GOMEZ Nothing Is Wrong (Hut /Virgin! 

CARBON LEAF Life Less Ordinary (Vanguard) 

CHRISTINE MCVIE Friend (Koch) 

SONIA DADA Old Bones (Calliope/ 

TRIPLE A begins on Page 86. 
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, _.e `., By Erica Farber 

A 

fter founding his own company in 1972, 
Russ Withers never looked backed. 
Originally partnered with family members, 
Withers in time became the sole proprietor 
of his broadcast empire. Over the years he 
has bought and sold multiple properties, 
and today he has 30 radio stations, two 
full -power television stations and a couple 
of low -power radio signals. 

Withers has made a lifetime 
commitment not only to broadcasting, but 
also to the many communities his licenses 
serve. He sits on a multitude of boards and 

was recently elected to the Executive Committee of the NAB. 

Getting into the business: I was 10 years old in 
Cape Girardeau, MO, when I sat on a hillside one afternoon, 
trying to decide what to do with my life. My affections had 
been rejected by Mary Evelyn Miller. At 10, this was a 

crisis. Cape Girardeau had one radio station at the time, 
and I was fascinated by the people who were on it." 

First paid job: "KGMO /Cape Girardeau. I went there 
every day for a year and applied for a job. They finally hied 
me. It was a daytime AM station, and they hired me as aK 

announcer. Then they asked if I would sell, and I said, I 
don't know anything about selling: I realized that I hadn't 
known anything about anything else when I started, so the 
first week I went out and sold four of the biggest accounts 
in town, including the Ford dealer and one of the large 
supermarkets. I sold at the same time I was on the air. ra 
open up from sign -on and work from 6 -8ain. That would 

allow me to go to college when school was on. Then rd came 
back at 3pm and work until sign- off." 

Founding his own company: "I always thought, 
'Wouldn't it be great if five or six people owned a radio 
station? And wouldn't it be great if five or six people 

owned a half -dozen stations?' At the time you could on.y 
own seven Acts, seven FMs and seven TV stations. As I 

progressed and watched people, I saw that if five people 
had owned those stations, one poor bastard would have 
been working his ass off, and the other four would have 
been at the bar at the golf course, bitching about the jcb 
he was doing. I said, I don't think I need all those people: 

"I started out partnering with my brother Jim and my 

parents. We put together KGMO. I was running a microwave 

company in New York and wasn't going to leave and run 
that one station. The opportunity presented itself to buy 
television Channel 5 in Clarksburg, IL. It was in double 
bankruptcy. WMIX /Mt. Vernon, WV, the lender, said they'd 
do it, but I had to quit my day job. So I did." 

Mission of the company: "To be the best citizen in 
the communities in which we are operating. Not only the 
city of license, but all the others too. If we can be a good 

citizen, contribute and are considered to be a positive 
addition to the community, and our people are considered 
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positive and worthwhile players, I consider that a success. 
If we do that, we'll be a financial success. You can't help it 
in this business." 

Long -term goals: "I want to continue to consolidate 
where we are. I look at different markets, but they have to 
be something that makes some sense logistically. My 

daughter is in the business; she has eight stations of her 
own. I marvel at some of the things she's done. She makes 
it look easier than it appeared to me. I don't know where 
she picked up some of this information and knowledge, but 
she's done weh. 

"In bankiig, the big banks don't care. They care about 
tonnage, not the communities. In towns all over southern 
Illinois the community banks and the smaller regional 
banks are coming in and providing a necessary service. 
That's analogous to what we're doing in broadcasting. There 
are other companies doing the same thing. They don't want 
to be the biggest fish, they just want to be a good 
neighbor, companion and resource." 

Biggest challenge: "The biggest challenges are 
keeping up technologically - in -band, out -of -band, big 

band, whatever band. Some people think that if we stick 
our head under the dash, satellite radio will go away. Those 
people have lost touch with reality. I saw a blurb just 
yesterday that said if you get a new Porsche or whatever, 
you can get bath Sirius and XM on the radio." 

State of the industry: "It's stronger than it was 10 

years ago. It's cyclical. You heard old people talk about how 
television was going to ruin us. It didn't. FCC Chairman 
Michael Powell just did a speech at Stanford. He talked 
about one of his children not knowing the difference 
between Channel 5 and Channel 105, as far as decency and 
content go. rm surprised that somebody hasn't announced 
a new invention called wireless television. Somebody will. 

I both fear and don't think that radio will become as 

ubiquitous as television has become. I'm also in television, 
and I spend a bt of time dealing with it. When television 
first started to proliferate, I thought the best TV operators 
were going to be the great radio operators. They 
understood how to take something and promote it and 
program it and have mass appeal. That's what television 
has become. The old days of 2 1/2 networks - counting 
ABC as a half - where you sat in the office and waited for 
the phone to ring because you didn't get that much 

business - these days are gone." 
On consistently being the No. 1 fundraiser for the 

Television and Radio Political Action Committee: 
"They've given me the Wally Jorgensen Award for eight 
years. That's embarrassing. My goal was not to be the sole 

recipient of the award. Let's not have it just be me; let's 
have about 20 me's. I was raising money for TARPAC before 
TARPAC was cool. They did a great job of promoting it and 
coming up with awards. It's the mother's milk of the NAB, 

particularly under the McCain -Feingold Bill. It's hard money 
that we can distribute to congressional candidates." 

The importance of TARPAC: "Our relationships with 
the FCC and Congress determine our long -term destiny. If 
you're just looking to see what's going to happen in 2004- 
2005, then don't give a dime and don't give a damn. 
TARPAC doesn't buy congressmen. All it does is get 
attention and get access. There are people coming into the 
business or coming back into the business who have 
greater political awareness than they did 15 years ago." 

Why he is so successful at fundraising: "It's like 
anything else: If you work hard and believe in something, 
you can be successful at it. Tve got good relationships with 
the people who give through me. In many cases, they 
haven't been asked before, and they didn't understand how 

important it was." 

Somethinc about his company that might surprise 
our readers: "It's a lot smaller than it used to be, but I 

tried to downsize intelligently. I've been working at 

consolidating for a long time. I don't think of myself as 
surprising." 

Most influential individual: "Frederic Gregg Jr. He 

was the founder and first CEO of Linn Broadcasting. He was 
bright, pragmatic and a good promoter. He had absolute 
fiscal restraint, so he didn't have a strong controller. It 
killed him twice in business. But he was a great promoter. 
He trusted me enough that he let me do what I needed to 
do to build whatever division he put me in charge of. I 

liked that. That was my biggest influence. He didn't 
micromanage me, and I try to do that with my people, 
because I understand how important it is." 

Career highlight "One would be the progress of my 
daughter toward taking over the company. I told her all her 
life that it wasn't fair for a parent to push a child into 
something. It was her call, and she's pleased with it. The 

other highlight is that, with the help of a lot of hard- working 
people who believed in me, I was able to start from nothing 
and put together not the biggest company in the world, but 
a good, comfortable company. I have people who are proud 
to have started their career with me. They've moved on, and 
I applaud that. That's something I don't try to inhibit. If 
they have a desire to own their own station or whatever 
they want to do, I'll help them in any way I can. rm living 
my dream, and a lot of people can't or haven't done that." 

Career disappointment: "I never had a 50,000 -watt 
AM station, back when that was a big deal. But, by the 
same token, I've done things the way I wanted to do them. 
You modify as you go forward. If you're talking about 
business, I've made some mistakes. I bought some stations 
that didn't do what I thought they'd do." 

Favorite radio format "I like light Rock, Jazz and 
good Country. I've loved music all my life. I was and am a 
big fan of Stan Kenton. I like the standards. They're 

personal to me, because I used to play them. But I like any 
station that has a good format that is well executed and 
that plays songs that I am not embarrassed to play in front 
of 10- to- 16- year-old kids." 

Favorite television show: "The District and Cold Case. 

Tve been a CBS affiliate since 1972. I like the job Fox News 

does. They're running a radio station on television, and 
they do a good job of it." 

Favorite song: "'My Way' and 'Send in the Clowns:" 

Favorite movie: "I haven't seen a movie since The 

Jazz Singer." 
Favorite book: "I love to read; I read all the time. I 

don't have a favorite, but I like good mysteries. I really 
enjoy the written word." 

Favorite restaurant: 'Tve got several favorites in New 

Orleans that change as the ownership changes." 
Beverage of choice: "Diet 7 -Up." 

Hobbies: "People. I'm in the people business and 
broadcasting." 

E -mail address: "wrwíthers @mvn.net." 
Advice for broadcasters: "If you really want to be a 

good broadcaster, commit yourself to the business and to 
serving the public. Get away from looking at it like it's a 
commodity. It can, was and should be one of the most 
respected services in this nation. We're not that far from 
being there. Perception is reality. We have to perform so 
people perceive us as being tremendous participants in the 
community, acting in their best interest. It's an awesome 
way to communicate with so many people. 

"People are isolated today, because everyone is so 

busy. They want something they can hug to their chest and 
feel personal about. We have the opportunity to be that. 
It's incumbent upon us to become as good as we can be, 
then try to surpass that. The goal in life is perfection. If 
we strive for that, we won't achieve it, but everyone we are 
in contact with will be better for it. Anyone can shoot for 

mediocrity. If we by to achieve perfection, just the effort 
will make us better people and better broadcasters." 
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004 SUMMIT . 
The R &R Triple A Summit 2004 was a tremendous success. 
We'd like to thank the following companies for helping us 

make it happen. 

Aezra Records Atlantic Records ATO Records Aware 

Records - Brash Music Columbia Records Dangerbird 
Records EMI Music Collective - Epic Records etown 
Hybrid Recordings - Island Records Koch Entertainment 
Lava Records - Lost Highway - Maverick Records 
Manhattan /EMC - Media Positioning Megatrax - Michele 
Clark Promotion Mpress Records New West Records 
Octone Records - Or Music - Judith Owen - Performing 
Songwriter Magazine - Pitch -A- Tent /Vanguard Records 
Presslaff Interactive Revenue Public Radio Partnership 
RCA Music Group - RCA Victor - Red Ink - Reprise 
Records Rubin The Cat Records - Sci-Fidelity Records 
Sly Dog Records - Songlines - THINKFiIm - Universal 
Music Enterprises - Universal Records Vanguard Records 
Vector Verve Music Group - Warner Bros. Records 
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Going for adds August 23rd 

The follow up to the hit -singles 
"Count on Me" and 
"I Know You By Heart" 

Radio Promotion: Ashton Consulting 
Jack Ashton: 805/564.8335 
AshtonConsults @aol.com 

Kataphonic Records d 

Gregg Bell: 310/315.4329 
greggbell04 @yahoo.com 

"Untucked" is available on Kataphonic Records /Lightyear Entertainment 
and is exclusively distributed by WEA in. the United States 

F;t:erri. 

www. KatrinaCarlson.com 
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@2004 Kataphonic Records 
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