NEWSSTAND PRICE $6.50 SEPTEMBER 24, 2004

Maroon 5 Loved At Two Formats s THE St
The superstar group grels No. 1 this week at CHR/Pop and
Hot AC with the third single off thair multiplatinum Songs
About . “She Will
wnsovep 0011 a7e. “She i MUSIC
& N Be Loved” follows the ASSOCIATION
\ incredible success of

Annual Americana Special

R&R presents Americana: Moving Ferward, an in-depth look
at the format and genre coinciding with the fifth annual

y Palmese, Mike Bergin, Americana Music Association Conference and Awards
"g Peter Gray and the ”l”/” ”[””””"z Show, being held this week in Nashville. The story starts on
i
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“Harder to Breathe” and
“This Love.” Congratu-
lations to Richard

THE?AOL #1 DOWNLOADED
"FIRST LISTEN"

7

#1 MOVIE STAR IN AMERICA WITH O\l f 8
B0O MILLION IN BOX OFFICE RECEIP{S. ) K

COVERS OF %
ROLLING STONE, PEOPLE MAGAZINE
AND ENTERTAINMENT WEEKLY

EARLY ADDS INCLUDE:
WHTZ/NEW YORK WKTU/NEW YORK
KIS/LOS ANGELES  KHKS/DALLAS
WICQ/PHILADELPHIA WXKS/BOSTON #§d
WHYI/MIAMI '

“She recorded this ih the Hit Factory studio |
and ihis record fives up to that name!” i
— CUBBY BRYANT, Z100/NY :

“With an en=rgetic sound and a sexy voice, |
was hooked. Lindsay will surprise you with her
sound and make you want to hear it more....”
— JEFF Z, WKTU/NY
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THE FIRST SINGLE FROM HER FORTHCOMING DEBUT ALBUM
IN STORES DECEMBER 2004

“Very good first single." TEOER A
- MI'CHAEA. MARTIN, VP REGIONAL PROGRAMMING CLEAR CHANNE7. "PD K

“Awesome beat!" - TODD SHANNON & MARIAN NEWSOME, Wi :

|

Mltis greatireally good. ... We will definitely play this. She is defin
i— CADILLAC JACK, WXKS/BOSTON

:"Y:1 OO/miahi will leadt on Lindsay mania” ~ ROB ROBERTS, G:; i
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fﬂ\ ~www.lindsaylGhanmusic.com
U www casabiana muslc,com
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COPACABANA 2005'

Produced and Arranged by david benson & Jez Colin

Scores

i Songs from COPACABANA and HARMONY

Watch for Barry:

Oct.6 Good Morning America

Gct. 7 The View

Oct. 8 The Tony Danza Show |

And ON TOUR in 22 major arenas! (

'-na(AtThe ; The tsmglefromthe NEWMamlowCD /|

Scores
Songs from COPACABANA and HARN

= Produced by Phil Ramone and Barry Manilow
' INSTORES ik -
h | SEPT.28TH | - -

~ CONTACTS: Claire’ Rebecca Risman
concordrecord_s IL 203 2 . v 9 3] 0-385.4] 27

ww manilowscores.co

> ,- clau aol com rebeccar@concordrecor
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For thellatest lnfor ion visit www.manilow.com
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EYE OF THE STORM

Stations in markets prone to natural

E

disasters must be prepared before calamity
strikes. Urban Editor Dana Hall talks to
programmers who faced Hurricanes lvan
and Charley, as well as previous hurricanes,
to find out what they do before, during and
after. She also compiles their specific
suggestions in a “Natural Disaster Checklist”

to aid programmers in their own
preparations.

A 25-YEAR HERITAGE

Page 55

Tom Prestigiacomo has spent 25 years at
WMC (FM100)/Memphis in afternoon drive.
AC Editor Julie Kertes finds that he is still
upbeat and extremely popular with listeners
and people in the industry, and he is a
natural talent and a hard worker. Learn more
about this veteran air talent and read what
other industry execs have to say about him

in this week's AG column,

|

CHR/POP _

Page 67

« MAROON § She Wil Be Loved (Octone//AMG)

CHRRHYTHMIC

< CIARA /PETEY PABLO Goodies (LaFaceZomba)

=CIARA {/PETEY PABLO Goodies (Laface/Zomba)

URBAN AC
= PRINCE Call My Name (Cofumbia)

GOSPEL

~ KIERRA SHEARO You Don't Know (EMJ Gospel)

COUNTRY [
+ KEITH URBAN Days Go By (Capitol)

AC

LS LONELY BOYS Heaven (OrfEpic)

HOTAC

+ MAROON 5 She Will Be Loved (Octone/J/RMG)
SMOOTH JAZZ L
+GEORGE BENSON Softly, As In A Morning... (GRP/VMG)
ROCK

= THREE DAYS GRACE Just Like You (Jive/Zomba)
ACTIVEROCK

= BREAKING BENJAMIN So Cold (Hollywood)
ALTERNATIVE -

= GREEN OAY American Idiot (Reprise)

TRIPLEA

= R.E.M. Leaving New York (Warmer Bros.)
CHRISTIANAC

» JEREMY CAMP Walk By Faith (BEC)

CHRISTIAN CHR L. L
* SANCTUS REAL Everything... (Sparrow/EMI CMG)
CHRISTIAN ROCK

= KUTLESS Not What You See (BEC)

CHRISTIAN INSPO

« STEVEN C. CHAPMAN All Things... (Sparrow/EMI CMG)

SPANISH CONTEMPORARY

« JUANES Nada Valgo Sin Tu Amor (Universal)

TEJANO

«PESADO Djala Que Te Mueras (Warner ML)

REGIONAL MEXICAN

« GRUPO MONTEZ DE... Lastima Es Mi Mujer (Disa)

TROPICAL

~GILBERTO SANTA ROSA Sombra Loca (Sony Discos)
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[ PART ONE OF A TWO-PART SERIES |

By Joe Howard

R&R Washisgion Bureau
frouasSraanaacass com

In the first part of a two-
part Q&A with R&R, Re-
gent Communica- |
tions Chairman/
CEO Terry Jacobs
shares his insight
on the radio indus-
try’s economic health,
discusses which of
Regent’s markets |
are top performers
and which are fac-
ing challenges, and

tired of this question, but how
is the general tone of business?
How are pacings?

T}J: 1 would say that July
and August were rela-
tively soft months, but we
were actually up over the
prior year. I've said this
before, but September
looks very promising, and
we're still optimistic that,
as we go through the rest
of Q3 and into Q4, we're

A View From The Top:
Regent’s Terry Jacobs

reveals his plans for Jacobs  cont’s best markets
the company’s future. right now?

TJ: We've got a number of

R&R: You are probably  markets that we think are ex-

going to end up having a
very good year.

Of all the public radio
companies, we have been ei-
ther No. 1 or No. 2 in
b | terms of revenue in-

| creases through the
first two quarters. 1
think we’ve done the
best job of increasing
cash flow and earn-
ings over the prior
year during the first
two quarters.

R&R: What are Re-

cellent. In the last year or so
some of our best-performing
markets have been Albany,
NY; Ft. Collins, CO; and Peo-
ria, IL. Our top-performing
market of the year was Flint,
MI, because of what we've
been able to do there. We did
a signal-power move and
some format changes, and
they have really taken hold
and done very well.

JACOBS » See Page 12
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Americana: Moving Forward

The Americana Music Association
celebrates the music and the format

By John Schoenberger
R&R Tiizis A Editor
fschoenberpendvasiaanceronas.com

One can argue that Ameri-
cana music has been around
for decades, but

<t T HL 1S St~

complishments and its hopes
for the future through the eyes
of exiting Exec. Director J.D.
May and incoming Exec. Direc-
tor Jeff Green, as well as exiting
AMA President Brad

the creation of a Paul and incoming
radio format de- President Mark
voted to it, with its Montgomery.

own airplay chart, In addition, there

is a relatively re-
cent phenomenon.
Much of this growth has to do
with the tireless efforts of the
Americana Music Association,
which formed in 1999.

The special section in this
week’s issue is designed as a
companion to the fifth annual
Americana Music Association
Conference, happening at the
Nashville Convention Center
this weekend. In this special
we take a look at the AMA’s ac-

ASSOCIATION

are three pages
spotlighting some
of the key Americana releases
just out or on the horizon, we
feature New West President
and founder Cameron Strang
in the Publisher’s Profile, and
we give you the most up-to-
date list of the Americana sta-
tions that report to the Ameri-
cana airplay chart published
each week in R&R and on the
AMA website. 1t all starts on
Page 85.

RECWES

By Kevin Carter
R&R CHR/Pop Editor
kearter@radioandrecords.com
To quote the immortal
words of noted gastronome
Homer Simpson, “Mmmm
.. fanconooonoonooonod.”
Yes, we're talking about a
subject near and dear to all
of our hearts, food: the
great entertainer, sustainer
and equalizer. Regardless
of who we are, where we

When The Smoke Alarm
Goes Off, It’s Done!

live or where we work, food
is the glue — sometimes lit-
erally — that holds us all to-
gether.

During my initial conver-
sations when planning this
special, it seemed that the
subject would almost invari-
ably turn to food at some
point — a great restaurant, a
recent amazing meal or,
most personally of all, a trea-

SR EEl, See Page 25

Woods Named
Sporting News
Radio President

By Al Peterson

R&R News/Talk/Sports Editor
e THE R AsTreoal Com

Longtime broadcast execu-
tive Clancy Woods has been
; ) named President
of Sporting News
Radio. Woods
replaces Chris
Brennan, who
| exited the Chi-

| cago-based 24/7
Sports radio net-
work earlier this
Woods  year.

Woods started
his broadcast career as GSM at
KNSD/ Phoenix before moving

WO0DS » See Page 10

Wanted: Creativity In Radio Ads
Originality is stressed at RAB’s ‘Client Day’

NEW YORK — Marketers
with a keen understanding
of how radio advertising
can be effective shared with
industry leaders during the
RAB’s “Client Day” their
advice on how radio can
better serve its advertisers
and listeners. They also
shared insight on how radio
can compete in the ever-
changing media landscape.

The daylong event, held
Tuesday at the Plaza Hotel,
was kicked off by Wendy
Parker, Sr. VP/Group Media
Director of marketing com-
pany Mullen, and Wachovia
Sr. VP & Director/Media &

Agency Management Lisa
Kowitt.

In her comments, Parker
urged the radio industry to
take advantage of its creative
freedom and flexibility
to react to current events.
Parker noted that her com-
pany was able to create radio
spots for client Wachovia
within 24 hours of Hurricane
Frances’ impact in central
Florida advising residents
which Wachovia locations
were open in the wake of the
storm.

She also noted that low
production costs afford radio

RAB See Page 22

www americanradiohistorv com

Alonso Tapped
As CC Sr. VP/
Hispanic Radio

By Jackie Madrigal

R&R Latin Formats Editor
s ngarad e oeenedy cOM

Clear Channel has tapped
radio veteran Alfredo Alonso
as Sr. VP/His-
panic Radio. Alon-
50 most recently
served as Vice
Chairman, Presi-
dent and CEO of |'
Mega Commu-
nications. He is
credited with cre-
ating the “Mega”
and "La X" for-
mat concepts, and he founded
the weekly Spanish-language

ALONSO See Page 11

<

Alonso

‘ Salem Radio Network expands in News/Talk: Page 15
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‘what's
. —jsausage?

If y_au don't know who your current
music research vendor is talking to,
how can you be confident with the
song test results you rely on to make

% : ~ music decisions?
& £ - ComQuest is the only major music
& of G ' ~ testing company that gives you full and
TR total access to all the data we collect. Not
f oy S just compiled song test results, but also
i B - respondent info - who took the test and when, their names,
] Jr . i ? phone numbers and zip codes.
o - @ ! 3 With full and total access to your data, you can feel confident
! about our results - the results we stand by every day for major
\‘§ broadcasters like Cox, Infinity, Radio One, Univision and SBS
in markets from Los Angeles, New York and Chicago to Mobile,
'% Fresno and Dayton.
=y If you can’t drill down into your music research to see who is
: ) - taking your test, maybe it's time to consider upgrading to
‘ /'____) : ComQuest, the music testing specialists.
p—
1 C DAL [eIMS 9 1 FTALES ercep 2 Al
U S sl D S| 'c D AC

The Music Testing Specialists.
Call Gary Gorton: 619-659-3600, ext. 2 www.ComQuestMusicTesting.com
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Styles Switches KZAB In
L.A. To Hip-Hop ‘K-Day’

Styles Media officially assumed
control of KZAB/Los Angeles and
simulcast partner KZBA/Riverside
on Monday, flipping KZAB from
Tropical to a Rhythmic format
that encompasses the
genre’s 25-year history.

The new station, us-
ing the slogan “93.5 K-
Day, hip-hop today and
back in the day,” will incor-
porate music from such old-school
artists as N.W.A., Salt-N-Pepa, Run-
DMC, 2Pac and Eric B & Rakim,

like Jay-Z, 50 Cent, LL Cool ] and
Snoop Dogg. KZBA is temporarily
dark, and its new format is set to
debut soon.

KZAB launched with a
two-minute documen-
tary featuring Rick
Party, who has signed
on as the station voice.
“This isn't just a brand-
new radio station,” Party
said. “This is a living history of hip-
hop.”

Styles Media Chief Programming

RRNews

along with current hip-hop artists K-DAY » See Page 10

e

KRTS/Houston Now Hot AC KROI

NORMAN IS KNIGHTED buring the Broadcasters’ Foundation's annual
Board of Directors dinner on Sept. 14, Knight Quality Stations founder Norman
Knight was presented with the Broadcasters’ Foundation Chairman’s Award in
recognition of his incredible efforts to help broadcasters in need. Knight
currently devotes his time to the Norman Knight Charitable Foundation. Seen

Radio One has closed on its ac-
quisition of Classical KRTS/Hous-
ton for approximately $72.5 million
in cash, and on Sept. 15, after two
hours of silence on the station,
launched Hot AC KROI. “The new
92.1 KROI — the 90s and today” is
playing such artists as Sheryl Crow,
Maroon 5, Matchbox Twenty,
Counting Crows, 3 Doors Down
and Nickelback.

“This acquisition is a huge win
for Radio One,” company Presi-
dent/CEO Alfred Liggins HI said.
“This station represents one of the
last high-powered, independently

owned radio stations in the Hous-
ton market. We are very excited to
be able to enhance our competitive
position in one of our, and the ra-
dio industry’s, largest and best mar-
kets.”

Consultant Alan Sneed told
R&R, “Part of the agreement with
former owner Mike Stude was to
abandon the Classical format. Ra-
dio One chose Hot AC because of
the success it has had with WXMA
(102.3 The Max)/Louisville, and it
keeps us out of the way of our other
successful properties in Houston:

KRO! »-See Page 10

New ‘Brew’ At WLTQ/Milwaukee

After stunting all weekend play-
ing songs with “Air” and “Amer-
ica” in their titles, Clear Channel
AC WLTQ/Milwaukee pulled a
fast one and switched on Monday
to an ‘80s-based Classic Rock for-
mat as "97.3 The Brew — Rock of
'80s and more,” playing on the
phrase “rock of ages.”

The station aims to attract the 25-
54 audience and features artists like
Def Leppard, Bon Jovi, John Mel-
lencamp, Pat Benatar, Foreigner,
REO Speedwagon, Boston and AC/
DC

The Brew is playing 10,000 songs

in a row commercial-free, starting
with Night Ranger’s “You Can Still
Rock in America.” PD Jeff Lynn told
R&R, “We will run jockless through
song No. 10,000. I'm now looking
for an entirely new airstaff that will
include a morning team, a
middayer and an afternoon host.
It's undecided what we'll do in
nights.”

Air personalities Ellen Stout and
Ty Davis have exited. The station
will also discontinue running
Cindy Spicer, who voicetracked
middays, and the syndicated Delilah
at night.

here (I-r) are Broadcasters’ Foundation Chair Phil Lombardo, Knight and
Broadcasters’ Foundation President Gordon Hastings.
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Radio Shines Amid Ivan’s Terror

By Adam Jacobson

R&R Radio Editor
com

From Alabama’s Baldwin Coun-
ty Gulf Coast to the easternmost
portions of the Florida Panhandle,
thousands of people j
are still picking up the
pieces after Hurricane
Ivan roared into the deep South on
Sept. 16 with winds of 130 mph.

While lvan made landfall just
east of Mobile, devastating nearby
Pensacola, FL, the storm’s force was
felt throughout Alabama and much
of Northwest Florida.

Maore hurricane coverage:

Street Talk, Page 18

For radio, the experience proved
to be stressful, as some stations nar-
rowly escaped being devastated by
toradoes and lashing bands of rain
and wind.

Cumulus’ WYOK/
Mobile was forced off
the air by Ivan; PD
Ted Striker told R&R that the top
two-thirds of his station’s tower
was lost. Clustermates WBLX &
WIJLQ and Clear Channel’s WKS]
and WPMI-TV shared the tower
and also had their signals silenced.

VAN »See Page 10

HE DOESN’T LOOK A DAY OVER 20 Country Music Association

Exec. Director Ed Benson was recently honored for his 25 years of service with
the CMA during its board meeting in Nashville. On hand to celebrate Benson's
dedication to the organization (and surprise him with a lifetime membership to
Nashville'’s Old Natchez Country Club) were (I-r) CMA Board President Kix
Brooks, Benson and Board Chairman Chariie Anderson.

Smyth Rebuts Article In Barron’s

Greater Media CEO Peter Smyth recently sent the following letter to
Barron’s in response to that publication’s Aug. 30 cover story on the radio
industry, “Losing the Signal.” Smyth challenges the article’s assumptions
about radio’s complacency in the face of technological and demographic
changes and outlines his and Greater Media’s belief that the power and
promise of terrestrial radio are alive and well. g

| feel compelled to defend the radio industry against
the broad-brush attack in Barron’s cover article. Per-
haps Wall Street’s focus is on the next deal, but that's
not where the talented people who work in the radio
industry put their energy every day.

There are many radio operators who run our busi-
nesses in a responsible and profitable fashion by pro-
viding excellent service to both our listeners and our
advertisers. Radio is, fundamentally, a local medium
serving local, individualized communities and busi-
nesses, That is what makes radio such a unique and
valuable proposition for advertisers and investors alike.

Contrary to the suggestion in your article, many radio operators both
large and small have not been complacent in the face of technological
and demographic changes. There are many of us who have been work-
ing diligently to improve and even reinvent our medium to meet the chal-
lenges of the 21st century.

« Literally hundreds of radio stations are investing significant capital to
convert to HD Radio, the industry standard for digital broadcasting. This
technology will provide our customers with the absolute best audio qual-
ity on their radios. Better than current analog, better than satellite, better
than the highest-quality streamed audio. We will also be providing a whole
new array of added digital and text services to enhance our product for
both the listener and the advertiser.

* Radio operators are actively listening to our audiences daily and re-
sponding to their needs. The emergence of new formats such as the Talk
format on FM, the new progressive Talk stations, various Hispanic formats

SMYTH »See Page 22
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Jewell Becomes
GM At Salem’s
KKHT & KTEK

Plauche to remain with
group ‘on assignment’

Thirty-year industry veteran
Chuck Jewell has been named GM
of Salem Communications’ pair of
Christian Talk & Teaching AMs in
Houston: KKHT (The Word) and
KTEK (Praise 1110). He succeeds
George Plauche, whom Salem said
will stay with the company “on as-
signment.”

Jewell joins Salem from Dane
Broadcasting, where he most re-
cently served as GM of WCCL,
WGLU, WQKK & WYSN/Johns-
town, PA. His other experience in-
cludes GM posts with Citadel,
Wicks Broadcasting, Midwest Ra-
dio and Park Communications.

Salem VP/Operations Rob Adair
said, “We are fortunate to have
someone with the experience and
talent of Chuck Jewell in Houston.
His proven ability to grow what has
already been established is a matter
of record and should serve him well
in his new position. It is exciting to
have his leadership within Salem’s
ranks.” .

Jewell said, “I am excited about
this wonderful opportunity for
growth and, more important, the
opportunity to work with dedi-
cated professionals in a growing,
dynamic company like Salem Com-
munications.”
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Powell: Ownership Rules’
Status ‘Kind Of Messy’

FCC chief defends end of ‘red flag’ policy

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

/ uring a Sept. 15 meeting with reporters at FCC headquar-
ters, commission Chairman Michael Powell talked about the
challenges that still lie ahead for the FCC’s embattled me-
dia-ownership rules. At the same time, he defended the de-
cision to terminate the controversial “red flag” policy that
had led to long delays for some radio-station sales.

While Powell expressed satisfaction
with the recent decision by the Third
Circuit Court of Appeals in Philadel-
phia that granted the FCC authority to
enact its new radio-ownership rules,
he noted that the commission must
weigh carefully whether to seek sim-
ilar authority with other rules. “We
have a lot of challenges on how the
[Third Circuit] ruling intersects with
rulings from the DC Circuit and the
way our rules work when applied,”
he said.

“We're glad that they did side with
us partially, but the commission still

has made no decision about further
litigation. We're trying to work
through whatever tensions and incon-
sistencies there are with this ruling, the
DC Circuit and the actual applications
that we have before us. It's kind of
messy.”

While the court upaeld many of the
ownership rules the commission
adopted in June 2003, it remanded the
numerical ownership limits — which
the FCC hadn't changed — for further
review.

Powell said the commission could
challenge the Third Circuit ruling in

the Supreme Court, but, either way,
he doesn’t think the matter will be
resolved any time soon. “I think it will
be a little while, frankly, because it's
still a little chactic,” he said. “In some
ways, the litigation remains live.”

Red Flags Debated

Responding to concerns recently
expressed by FCC Commissioner
Michael Copps about the commis-
sion’s abandonment of its old “red
flag” concentration analysis, Powell
told R&R that Copps’ concerns don’t
take into consideration the FCC's
public-interest obligations.

Powell said, “What's important to
know is that the commission has flex-
ibility — and we've always had it —
regarding what administrative action
it's going to take in the application of

FOWELL * See Page 6
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BUSINESS BRIEFS
Clear Channel Raises Millions With Bond Sale

Clear Channel has raised $75 million through the sale of a se-
ries of 10-year notes, Reuters reported this week. CitiGroup
Global Markets and Wachovia Securities joint-booked the transac-
tion. Clear Channel increased the bond sale from a planned $500
million.

In other Clear Channel news, the company is “closely monitor-
ing” a possible $1.26 billion (700 million U.K. pounds) merger be-
tween British broadcasters Capital Radio and GWR, the Indepen-
dent reported this week. Citing industry sources, the newspaper said
Clear Channel could bid for the combined Capital-GWR if the deal
passes U.K. regulators. News of a possible merger between Capi-
tal, which owns top London commercial station 98.5 Capital FM,
and GWR, which owns the Classic FM network and several top-
rated CHRs surrounding London, surfaced earlier this week, when
Capital and GWR acknowledged that discussions were taking place.

Those discussions come as U.K. media giant Emap is putting to-
gether a possible takeover bid for Scottish Radio Holdings, which
owns a 27% stake in Virgin Radio U.K. A Clear Channel spokes-
man told the /ndependent, “We believe U.K. radio absolutely needs
consolidation. There are too many companies for the size of the
market. It would be good for the medium and good for the adver-
tisers. For us, we are going to watch the mating dance with fasci-
nation.”

Disney To Replace Eisner By Next Summer

Disney stock improved 28 cents, to $23.41, Tuesday on word
that the company expects to announce a new CEO by June
2005 after a search that will include inside and outside candidates.
Current CEO Michael Eisner plans to retire in 2006 and told Forbes,
“I have not asked the board to stay on the board or be Chairman
after the end of my contract. My assumption is that | would not con-
tinue on the board or as Chairman. | have a full business life ahead
of me." Eisner has recommended that Disney President Bob iger
succeed him as CEO.

National Advertisers Target 24-54s

nterep’s annual study of spot-radio advertising by demographic

found that adults 25-54 was the most targeted demo among na-
tional advertisers in 2003, with 42% of advertising directed to those
consumers. But in its survey of the nation’s top 25 metros, Interep
also determined that 15 metros saw declines in national 25-54
spending. Marketers seemed to prefer broader marketing last year:
18-49s were in second place, the target of 22.6% of national ad-
vertising, followed by women 25-54.

XM Goes Online With Webcast Initiative

M Satellite Radio is launching an Internet-based version of its
service that will provide online access to XM programming for

a monthly fee of $7.99 — $2 less than it charges for its satellite
Continued on Page 6

Analyst Halves Iiidustfy
Forecast For Rest Of’04

Citing “continued sluggishness” in national advertising,
combined with late-breaking political advertising, Credit
Suisse First Boston analyst Paul Sweeney on Sept. 15 reduced
his Q3 radio-industry growth forecast from 3% to 1.5% and
lowered his Q4 growth prediction from 4% to 2%. Sweeney
also lowered his 2005 growth forecast from 5% to 4%.

POINT-T o- POINT
DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0131

RICK TORCASSO 972-661-1361

ELIZABETH HAMILTON

703-757-9866

MARK VERONE 847-705-2046

WWW.PTPMARKETING.COM

DIRECT MAIL. TELEMARKETING.
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“Despite our optimism about some
of the forthcoming industry initia-
tives, such as invoicing and invento-
1y cuts, we are clinging to caution for
2005 at this point,” Sweeney said. He
added, however, that he believes the
industry is “well positioned in the
media mix, given its reach, frequen-
cy, targeting and cost advantages, to
reassert itself.”

Over at Lehman Brothers, analyst
William Meyers said in a report also
issued Sept. 15 that, despite the high
hopes many had for the radio indus-
try for this year, several of the factors

that were expected to boost the indus-
try haven't materialized.

After calling 2004 “a year of great
disappointment,” Meyers said, “Just
three short months ago we had fore-
cast radio-industry growth of 5% in
2004.” He now forecasts 2.7% indus-
try growth for the year.

Meyers went on, “The industry
stood to benefit from robust consumer
spending, incremental advertising and
easy comparisons. Even with all those
revenue drivers, the radio industry
managed to disappoint in 2004.”

ANALYST > See Page 6
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THE LEGEND CONTINUES...

WOLFMAN JAcK

The Lost Radio Shows
Have Been Found

“Woltman Jack is the most farmcus radio personalit:
of all time. He was immortalized  the movie Americar
Graffiti and millions listened to him every night for
the howling sounds and great mosic he played.

When the Wolfman went on to rock ané -oll heaven :r
1995 ... the tapes of all his shovrs had heen locked m a
vault and hidden away. - Wolfmzn never told anyone the
location ... and fang around the wo:-ld ha\»e been searching
for years trying to find them ;
Just a few months ago, the discovery was made o the
Jungles of Mexico - by a Dr. D Wedge - n 4 cave'guarded by 13
white wolves The qohd gold vaull was b"ought across “2¢ border’
) under cover of a moonlebq mght The tapes h‘é?ﬁw be=1 retrieved «-
g sand dig 1tallg enhanced 80 the -] sound great On tod«gf; radios. s
ﬁ i i -8 2 d&,
-.‘?»

All Ager. Can Party With The Wolfman

Lock up Exclusive Market Rights today!
Call Now - 714.502.9494

Email: Wdradioshowwaolcom  Fex: 714.502.9400

The Astar Broadeast Eraup
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Continued from Page 4

service. XM subscribers can sign up for the web-based programming for $3.99 per monh. In a new mar-
keting partnership, beginning in early October, select buyers of Dell Inspiron notebook: and Dimension
desktop computers will receive a 30-day free trial offer for the XM Radio Online service.

Meanwhile, the FCC has granted XM temporary authority to add 49 more terrestriai repeaters to its
existing repeater network. The permission was part of an order in which the FCC extanded XM's and
rival satcaster Sirius’ temporary authority to operate terrestrial repeaters. The commission is still working
on final rules for the repeater networks and cautioned that continued operation of the devices is done at
the satcasters’ own risk.

The FCC issued the extension over the objections of a coalition of wireless service providers that is
negotiating with XM and Sirius regarding potential interference concems. While the wireless companies
argued that further operation of the repeaters could damage their negotiating leverage with the satcasters,
the FCC ruled that the repeaters’ low power output and the public-interest benefits of their continued op-
eration justify the extension.

Emmis Declares Dividend

mmis Communications has declared a dividend of 78 cents per share on its 6.25% convertible pre-
ferred stock. The dividend is payable on Oct. 15 to shareholders of record as of Oct. 1. One share of
Emmis’ preferred stock is convertible to 1.28 shares of the company’s class A common stock.

Davis Returns To Ownership With Prairie Purchase

on Davis, a former VP/Programming of Hispanic Broadcasting Corp. and a co-founder of Momen-

tum Research, returns to radio ownership as President/CEQ of Prairie Communications. Prairie's
first acquisition is all 17 stations owned by WPW Broadcasting, for an undisclosed price. WPW owns 11
stations in flinois, four in lowa, one in Missouri and one in Wisconsin. WPW owner Wayne Whalen will
stay on as a passive majority owner of Prairie.

Arbitron Begins Measurement Of La Crosse, Wi

a Crosse, WI will become the latest market to receive twice-yearly ratings data from Arbitron, as
Sparta-Tomah Broadcasting signs up as the charter subscriber for La Crosse ratings. Arbitron will
Continued on Page 11

ARBITRON
—%

“With PD Advanioge, | Walk
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advaonioge® helps ma get o deeger
understanding of my listeners. It gives me
a lag up an my compatiion, too— see
whers they're weak, where cur bast
opportunifies exist, and then develop a
plan of afiock. | usa the P1 ZIP code feals
fo zero in on where to facus my markefng
and evenis, The Diary Comments hove
been incradibly useful. They'ne Fke a fosus
group—with o ot less work!”

Find out what PD Advontage insight can de: for your
stafion—contoct your Arbitron representative or drop
an e-mail to bob.michaels@arbitron.com.

©2004 Arbitron Inc. PD Advanoge® is o registered mark of arbifron Inc.

(L) advantage

When You Know More, You Program Better

www americanradiohistorv com

Undisclosed

www.radioandrecords.com.

PRICE: $150,000

market.

FREQUENCY: 91.5 MHz
POWER: 50kw at 331 feet
FORMAT: Christian CHR

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® WLMD-FM/Bushnell, WBYS-AM & FM/Canton (Peoria),
WLBK-AM/DeKalb, WAIK-AM/Galesburg, WLRB-AM & WKAL-
FM/Macomb, WRAM-AM & WMOI-FM/Monmouth, WPWQ-FMW/
Mount Sterling and WKXQ-FM/Rushville, IL; KCLN-AM &
KZEG-FM/Clinton and KWPC-AM & KWCC-FM/Muscatine, I1A;
KWBZ-FM/Monroe City, MO; and WSLD-FM/Whitewater, Wi

Full transaction listings, posted daily, can be found at

DEAL OF THE WEEK

o WJLR-FM/Seymour, IN

TERMS: Asset sale for note

BUYER: Educational Media Foundation, headed by
President Richard Jenkins. Phone: 916-251-1600. It owns
108 other stations. This represents its entry into the

SELLER: Pieratt Communications Inc., headed by Presi-
dent Marty Pieratt. Phone: 812-346-1927

2004 DEALS TO DATE

Dollars to Date: $1,478,786,483
(Last Year: $2,324,252,266)

Dollars This Quarter: $506,980,640
(Last Year: $197,043,087)

Stations Traded This Year: 655
(Last Year: 881)

Stations Traded This Quarter: 204

(Last Year: 190)

Powell

Continued from Page 4
its rules. Under the old rule, we had a
policy. Under the new rules, there may
be policies. In every transaction the
commission has to apply the public-
interest standard, and that encompass-
es everything and anything.”

Powell also noted that it's too early
to say how the FCC will proceed with
its radio regulations. “The new rule is
basically a week old,” he said, refer-
ring to the appeals court decision. “I
don’t want to limit what [the Media
Bureau] can do with it or how we can
administer it.” :

Music Drives
Broadband Adoption

Commenting on the growth of
broadband technology, Powell said
the popularity of digital music servic-

es is helping drive the adoption of
high-speed Internet service in homes
across the country.

“I've read stories about kids who
have iTunes who are buying WiFi-
enabled Apple laptops just to manage
their music,” Powell said. “Music has
been a big driver of technology, even
in the narrowband era.”

He also believes that companies
that have successfully addressed the
legal challenges of digital music are
now reaping the rewards. He said, “I
think as people saw the business
models and the legality of copyright
protection, we've seen nothing butan
explosion of product and content de-
livery, with iTunes, RealNetworks
and Microsoft networks all debuting
major sources that are going to deliv-
er their product over broadband in-
frastructure.”

Analyst
Continued from Page 4
Further, Meyers suggests that polit-
ical spending may not come through
for radio this year. “Industry partici-
pants have begun to suggest that po-
litical contributions could disap-
point,” he said. Meyers reduced his
Q3 forecast from 2% growth to flatand
lowered his Q4 growth forecast from
6% to 4%.
Radio Must ‘Repent’
Banc of America Securities analyst
Jonathan Jacoby believes the radio in-
dustry is adjusting from the massive
growthitexperienced at theend of the

last decade and predicts modest
growth for next year.

2005 will be the year that radio‘re-
pents’ and begins to correct for the
excesses of the late "90s,” Jacoby said
in a report released Sept. 16. “We ex-
pect 2005 to grow an anemic 3%-4%.”
He reduced his expectations for this
year, lowering his Q3 growth forecast
from 3% to 1.8% and cutting his Q4
forecast from 6.1% to 4.9%.

As for what's keeping the industry
from bouncing back, Jacoby pointed
to weakness in such core categories as
automotive, retail and telecom.

— Joe Howard
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Radio Upfront 2005

Continuing R&R’s focus on upfront with short-form programs

To help advertising-agency media planners, buyers and corporate marketers capitalize This week'’s listings include short-form programs (10 minutes or less). Shows that are new
on radio’s ability to reach any audience segment, R&R is pleased to continue its coverage of ~ for 2005, that are debuting this fall or that have been on the air for less than a year are desig-
network and syndicated programs that accept advertising, sponsorship or underwriting. The  nated with an asterisk. The contact names furnished were given by the program sources as
shows, furnished to R&R by major and independent program suppliers, reflect a diverse  representatives for advertising, sponsorship or underwriting for that program, although some

range of talent and content but are not intended to represent a comprehensive catalog. also handle affiliate relations.
Name of Show ISoum Host Length & Frequency |Target Format | Demo Contact/Title/ Phone/E-mail
A Minute Wid* Creative Voice & Media Tonia King 1 minute, weekdays | Various 25-54 adults Tonia King, Owner, 978-544-3205; tonia@toniaskitchen.com
& Karl Meyer
A Minute With Bloomberg Radio Networks Varigs 60 seconds, weekdays | General 25-54 adults Anita Tobias, Sales Manager, 212-318-2201; radionetwork@bloomberg.net
The New York Times*
A Moment In Music Crawford Houston Group Don Kennedy 5 minutes, weekdays | Adult Standards | 35+ adults Don Kennedy, President, 800-377-0022; don@bigbandjump.com
A Moment Of Inspiration | Superradio Networks BeBe Winans 1 minute, weekdays | Urban,Urban | 25-54 adults Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
AC, Gospel '
Absolute '80s Spotlights | United Stations Radio Networks | Nina Blackwood 4 minutes, weekdays | CHR, AC, Hot AC| 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
ACN Daily Topical American Comedy Network Station host :30-2:30, weekdays | Various 25-54, 18-49 |  Adrienne Munos, Sales Goddess, 203-877-8210; adrienne@americancomedynetwork.com
Audio (soundbites/
song parodies)
African Americans Walt “Baby” Love Productions/ | Walt “Baby” Love | 1 minute, weekdays | Various 12+ Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Making It Happen Excelsior Radio Networks
Al Roker's Weather United Stations Radio Networks | Al Roker Varies, weekdays General 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
Network™
Amazing '80s MGK Communications MG Kelly 5 minutes, weekdays | HotAC,'80s | 25-54, Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@ial-globa’.com
Daily Rewind 25-49 adults
America’s Most Wanted | Syndicated Solutions John Walsh 2 minutes, News, Talk, 25-54 adults Wendy Figlivolo, VP/Strategic Sales, 212-735-1117; wendy.fighuolo@abc.com
Mondays-Saturdays | adult formats
America On The Road 2 | America On The Road Mike Anson 90 seconds, Various 18+ adults A Herskovitz, President, 888-781-9025; h-and-h@arq.net
& Jack Nerad weekdays
Amegrican Spirit Liberty Broadcasting Mort Crim 90 seconds, Talk 25-54 adults Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258; marienecadillo@iibertybroadcasting.com
weekdays
Animal Talk Zoo Zingers | Animal Talk Network Jamie Flanagan :45-:90, weekdays Various 12+ Jamie Flanagan, Producer/Host, 586-777-5559; jamindanimalialradii.com
(pet tips) & Mark Honas
Audio Journeys Travel Radio International Patricla Lawrence | 5 minutes, weekly Talk, 12+ Patricia Lawrence, Executive Producer, 877-662-8747; adventures@travelradio.com
News/Talk
Back In The Pits All Star Radio Networks Rick Anthony 90 seconds, Various 18-49 men Michael Grafman, COQ, 800-765-4080; michaelg@alistarradio.com
With Rick Anthony weekdays
(auto racing)*
Barron's On Investment | Wall Street Journal Radio Patrice Sikora 1 minute, Saturdays | News, 25-54 adults Nancy Abramson, Director/Affiliate Relations, 212-597-5601; nancy.abramson@dowjones.com
Network News/Talk,
Sports
Black History Minute United Stations Radio Networks | Ann Tripp 1 minute, weekdays | General 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; imnigpims@umiedslations.com
Bloomberg Market Minutes | Bloomberg Radio Networks Varies 1 minute, daily General 25-54 adults Anita Tobias, Sales Manager, 212-318-2201; radionetwork@bloomberg.net
Bloomberg Urban Report | Bloomberg Radio Networks Donna Wilson 1 minute, weekdays | Urban, Urban | 25-54 adults Anita Tobias, Sales Manager, 212-318-2201; raganefunrkiipomeg.net
& Ericson Blakney AC, Gospel
Cal Thomas Commentary | Salem Radio Network Cal Thomas 90 seconds, Talk, 35-64 adults Linnae Young, GM/Salem Radio Reps, 972-402-8800; ioung@salemreps.com
weekdays News/Talk
Chicken Man Chicago Radio Syndicate Dick Orkin 2.5 minutes, daily General 12+ Sandy Orkin, President, 800-621-6949; sandyorkin@crs.com
Cla'ence Up-Date Babysitter Productions Cla'ence 90 seconds, Various 18-54 adults, | Brad Sanders, President, 323-731-1793; arapbanswinidaboncom
(Young & the Restless weekdays esp. 25-45
update) women
Classic Country Beat Radio-Studio Network Marty Martel 6 minutes, weekly Classic 35+ adults Steve Warren, President, 800-827-1722; sales@radio-studio.net
Country
CNBC Business Radio CNBC Business Radio Ron Insana, Maria | 1 minute, News, 25-54 adults Peter Kosann, President/Sales, 212-641-2037; pefer]_kncannwastwondone.com
Bartiromo, others | weekdays, 10x News/Talk
CNNRadio CNNRadio Varies 2-6 minutes, daily News, 25-54 adults Peter Kosann, President/Sales, 212-641-2037; peter]_koamndinestuoadme com
News/Talk
*Denotes new program.

Continued on Page 8
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Name of Shaw Source Host Length & Frequency | Target Format| Demo Contacl/Title/ Phone/E-mail
Connection Moments Tribal Links Unhosted 1 minute, weekdays Talk 25-54 women | Bill Lytle, Principal, 732-356-7035; bill@tribaflinks.com
Contact Minutes Sacred Heart Program Unhosted 1 minute, daily/weekly | News/Talk, | 25-54 adults Julia Hart, Project Development Coordinator, 314-533-0321 x12; jhart@sacredheartprogram.org
AC, Councry
Country Maitbag Interview Factory Various stars 2 minutes, weekdays | Country 25-54 adutts Sandy Benjamin, President, 818-388-2045; interviewfactory@juno.com
Crook & Chase Updates | United Stations Radio Networks | Lorianne Crook 3 minutes, weekdays | Country 25-54 adutts Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
& Charlie Chase
Daily Money Makeover | Dave Ramsey Show Dave Ramsey 90 seconds, drive times, | Various 25-54 adults Chris Thomas, National Ad Sales, 877-410-3283 x111; chrish@daveramsey.com
weekdays
Daily Time Warp MGK Communications Machine Gun Kelly |5 minutes, weekdays | Oldies 25-54 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Dan Rather Reporting CBS Radio News Dan Rather 2 min. 30 sec., weekdays | News, 25-54 aduits Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
News/Talk:
Dave Ross Show CBS Radio News Dave Ross 2 minutes, News, 25-54 adults Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
Monday-Saturday News/Talk
Dick Clark’s United Stations Radio Networks | Dick Clark 7 minutes, daily QOldies 25-54 adults Jim Higgins, EVP/GM, 212-868-1111 x231; jimhiggins@unitedstations.com
Music Calendar
Dow Jones Money Report | Wall Street Journal Varies 1 minute, weekdays News, 25-54 | 25-54 adults Nancy Abramson, Director/Affiliate Relations, 212-597-5601; nancy.abramson@dowjones.com
Radio Network News/Talk,
Sports
Earth & Sky Radio Senies | Earth & Sky Inc. Joe! Block 90 seconds, daily General General Ryan Britton, Executive Director, 512-477-4441; rhritton@earthsky.org
& Deborah Byrd
Empowered U Corkscrew Productions Dr. Roger Hendrix | 1 minute, weekdays News/Talk 18+ adults Brad Saul, President, UBC, 312-640-5000 x226; bradsaui@earthlink net
With Dr. Roger Hendrix*
EXPN Radio ESPN Radio Rick Thome 2 minutes, Alternative | 12-34 men Mike Connolly, VP/Ad Sales, 212-735-1747; michael.t.connolly@abc.com
(action sports)* weekdays
Family Health Family Health Radio Dr. Harold C. 2.5 minutes, weekdays | Various 35+ adults Don Bilski, Producer, 740-533-4979; hilski@ohio.edy
Thompson II{
Final Lap (NASCAR)* Kerry Murphey Kerry Murphey 90 seconds, weekdays | Country, 18+ adults Jim Higgins, EVP/GM, 212-869-1111 x 231; jimhiggins@unitedstations.com
Productions Sports
Fox News Radio Service | Fox News Radio Networks Varies 1 minute, daily News, 12+ Jennifer Lingua, Manager/Affiliate Relations, 212-301-3544; jennifer lingua@foxnews.com
Sports
Fresh Grocer Syndicated Solutions Tony Tantillo 1 minute, weekdays Talk, various | 25-54 adults Bob Carey, President, 203-431-0790; bcarey@syndsolutions.com
music formats,
Groove Blends United Stations Radio Networks | Rafe Gomez 10 minutes, weekdays  |{ Smooth Jazz | 25-54 adults Jim Higgins, EVP/GM, United Stations, 212-868-1111 x231; jimhiggins@unitedstations.com
Health Power Tribal Links Unhosted 1 minute, Talk 25-54 adults Bill Lytle, Princlpal, 732-356-7035; bifi@triballinks.com
10 shows/month
Hip Hop Wire American Urban Radio Networks | Anji Corley 5 minutes, weekdays | CHR/Rhythmic| 18-34 adults Vernon Wright, SVP/Sales, 212-883-2100; vwright@aurn.com
Urban
Hollywood Scoop Wheaton Entertainment Wendy Wheaton 1 minute, weekdays Urban, 18-49 adults Michelle Jasko, President, Nashvilie Radio Syndication, 615-673-3450; nashvifleradio@bellsouth.net
Urban AC
House Of Blues Breaks | Ben Manilla Productions Dan Aykroyd as 5 minutes, weekdays | Various 25-54 adults Dick Silipigni, Sales Executive, United Stations, 212-869-1111 x278; dicksilipigni@unitedstations.com
Eiwood 8lues
Independent Movie Minute | Westem Front Radio Networks | Raylene Santos 2 minutes, weekdays | Generat 18-49 adults Kevin Hines, Sales Manager, 818-445-0154; kevinhii jo.com
In-Fisherman Radio In-Fisherman Radio Steve Hoffman 3 minutes, 6 days/week | Country, 25-54 men Steve Hoffman, Associate Publisher, 218-824-2554; shoffman@in-dashfisherman.com
News/Talk
Inteliigence For Teshmedia Group John Tesh 1 minute, weekdays Various 25-54 adults Howard F. Price, Representative, Mutti-Net Marketing, 800-776-8289; hiprice@muttinetmarketing.com
Your Life Minute
into Tomorrow With Dave| Advanced Radio Network Dave Graveline 1 minute, weekdays Various 18+ adults Dave Graveline, President, 305-824-9000; dave@graveline.com
Graveline (consumer
electronics/technology}
James Dobson Focus On The Family Broadcasting | Dr. Bill Maier 1 minute, weekdays General 18+ adults Brian Neils, Sr. Radio Representative, 719-531-3309; neilsbi@fotf.org
Family Minute
Jim Cramer's RealMoney | WOR Radio Network Jim Cramer 2 minutes, weekdays News, news | 25+ adults Amanda Flood, Director/Network Sales, 212-642-4482; aflood@worradionet.com
Minute & Market Wrap breaks
Joy Grdnic In The Studio*| All Star Radio Networks Joy Grdnic 90 seconds, weekdays |AC, Soft AG | 25-54 women | Michael Grafman, COO, 800-765-4080; michaelg@alistarradio.com
Kim Komando Minute WestStar TalkRadio Network Kim Komando 1 minute, weekdays News/Talk | 25-54 adutts Tracey Page, VP/MNational Sates, 602-381-8200 x209; traceyp@weststar.com
Little Known Facts Wilbur Entertainment Chaz Allen 2 min. 30 sec., weekdays | Various 25-54 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-67-2888; edecker@dial-global.com
Lou Dobbs United Stations Radio Networks | Lou Dobbs 2 minutes, 3x daily, General 25-54 adutts Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
Financial Report weekdays
Lovin’ Touch Dick Summer Communications | Dick Summer 5 minutes, weekdays | AC, Talk 25-54 women | Barbara Franklin, VP/Sales, 610-793-0587; barbara@dicksummer.com
Mackin’ Minute* MannGroup Radio Services Tariq Nasheed 90 seconds, 6 days/week | CHR/Rhythmic] 18-34 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Urban
Megabyte Minute M Masters Corp. David Radin 1 minute, weekdays Talk, 25+ adults David Radin, President, 412-531-4270; radin.rr2004@megabyteminute.com
News/Talk
Moments In Black History | Babysitter Productions Varies 90 seconds, weekdays | General 12-54 demos | Brad Sanders, President, 323-731-1793; onthephonewithti@yahoo.com
Money Pit Minute® Squeaky Door Productions Tom Kraeutler 1 minute, weekdays News/Talk, | 25-54 adults Tom Kraeutler, President, 732-663-1071; show@moneypit.com
& Debby Robinson various
NBC Radio News NBC Radio News Varies 1 minute, weekdays; News, 25-54 adults Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
special reports News/Talk
New Wave Spotlights United Stations Radio Networks | Nina Blackwood 7 minutes, weekdays | Rock. Hot AC | 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
News You Care About Liberty Broadcasting Mort Crim 5 minutes, weekdays [ Talk 25-54 adults Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258; marfenecadilio@libertybroadcasting.com
Nittany Lion Update Penn State Sports Marketing Steve Jones 2.5 minutes, weekdays | Various 18 + adults Angelo Scialfa, Manager/Regional Sales, 610-617-2563; ascialfa@pennstatesports.com
0On The House On The House Syndication James & Morris 1 minute, weekdays General 25-54 adults Ray Hall, Marketing Coordinator, 925-432-7246 x35; ray@onthehouse.com
Tip Of The Day Carey
Osgood File CBS Radio News Chartes Osgood 3 min. 30 sec., 4x daily, |News, 25-54 adults Peter Kosann, President/Sales, 212-641-2037; pelerj_kosann@westwoodone.com
weekdays/weekends News/Talk
Paul Harvey ABC Radio Networks Paul Harvey Sminutesin AM (Mon i), | News, Talk, | 25-54 adults Dennis Glynn, ABC VP/Midwest Radio, Paul Harvey Sales, 312-899-4058; dennis.glynn@abc.com
News and Comment 15 minutes at noon adult formats
{Mon.-Sat.)
Plugged-in Magazine Focus On The Bob Waliszewski 1 minute. weekly Various 18+ Brian Neils, Sr. Radio Representative, 719-531-3309; neilsbf@fotf.org
(movie review)* Famity Broadcasting
Pop Quiz Business TalkRadio Network Jeft Weber 90 seconds, weekly Oidies, AC, | 25-54 adults Jetf Weber, EVP, 203-422-2800; jweber@businesstalkradio.net
News/Talk
Prescription For Health | Syndicated Solutions Dr. James Bragman |1 minute, weekdays Talk, variomsaﬁ 25-54 adults Bob Carey, President, 203-431-0790; bcarey@syndsolutions.com
music form:
PRN's Garage Pass Performance Racing Network | Mark Garrow 5 minutes, weekdays | Country, 25-54 adults Gerry Hom, Director/Sales, 704-454-4704; ghom@lowesmotorspeedway.com
News/Talk,
Sports
Probiem Solution Lady | Philip Dickerson Productions | Dr. Noel Nelson 90 seconds, News/Talk, | 18+ adults Philip Dickerson, President, 214-649-9338, phildickerson@hotmail.com
weekdays 6am-7pm Hot AC, AC
Putumayo World Big Toe Audio Dan Storper & § minutes, weekdays | Various 25-54 adults Angela Hutfstutier, Sales Exec., Putumayo, 800-395-9588 x262; angela@putumayo.com
Music Hour Rosalie Howarth
Race-Tatk (auto racing) | Motor Sports Radio Network Paul Kaminski 5 minutes, weekly Sports, 18+ adults Paul Kaminski, President, 607-232-2232, motorsportsradio@msrpk.com
Sports/Talk,
News/Talk
Radio Road Test Motor Sports Radio Network Paul Kaminski 5 minutes, weekly News/Talk, | 18+ adults Paul Kaminski, President, 607-232-2232; motorsportsradio@msrpk.com
Sports,
Sports/Talk
Rock Minute With Altan Handeiman Alian Handelman | 1 minute, weekdays Rock formatsq 18-49 adults Allan Handelman, President, 704-596-4718; ahshow@vnet.net
Allan Handelman® Communications FM Talk
Russell Simmans' Hip X Radio Networks Russell Simmons | 1 minute, daily Urban 18-49 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Hop Laws of Success
*Denotes new program.
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___TECHNOLOGY

PassAlong Is Here, With
Sharing Built Right In

New service has incentives to share — and a home on eBay

. assAlong Networks this week debuted a web-based
song store offering 99-cent songs and most albums for
$9.99. That’s nothing new, and PassAlong’s catalog at
the moment is a bit on the small side, though it in-
cludes material from BMG, Warner, Universal and a

flock of indies.

But PassAlong offers some new
variations on the user experience,
and it has a partner that is, in this
highly competitive area of the mu-
sic industry, almost as interesting as
a major label: online-auction mon-
ster eBay.

PassAlong has an independent
song store up and running at www.
passalong.cont, but PassAlong Net-
works is also part of a six-month
pilot program through which eBay
is venturing, cautiously, into digital
downloads.

EBay has long had a strict policy
on the kind of downloadable mate-
rial that can be sold there, and the
pilot listings available through its
“Digital Downloads” section — in-
cluding, before PassAlong’s debuit,
just one page with a few obscure
self-published tracks and a handful
of Warner Music-supplied Green
Day ringtones — include a peculiar
notice saying this download isn't in
violation of eBay’s downloadable-
material policy, but don't try to re-
sell it.

EBay’s cautious approach to
downloads means
that PassAlong is
sailing into all-but-
uncharted territory
on the auction site,
and that,initsniche, "N ¢
PassAlong will get
what amounts to the first crack at
eBay’s more than 100 million regis-
tered users. Additionally, because the
PassAlong store on eBay will be the
first major digital song dealer to ac-
cept online payment by way of eBay
subsictiary PayPal, the store will have
anatural appeal to younger consum-
ers who can get PayPal accounts but
not credit cards.

The Look

What will eBay users see when
they venture into PassAlong? Below
the standing eBay Stores banner, a
sleek, almost too frills-free blue and
white website with an unmistakably

passalong

TWORKS

retail look about it. But PassAlong is
making itself right at home on eBay
by using auctions in its promotional
plans. The sample up during the
media test was a charity auction to
bid on a 15-minute phone conversa-
tion with pop goddess Avril Lavigne.

Since this is new territory for eBay
and for many consumers — only a
small percentage of Americans have
ever bought a download — a “Ba-
sics” banner and tab tell how Pass-
Along works, explaining that it
really is legal and that the artists are
compensated. This section also cov-
ers the usage rights for purchased
music, and the terms are generous
as these things go: 10 CD burns,
trarsfers to five computers and un-
limited transfers to up to three dif-
ferent digital-media players.

The brief “About Us” gives some
other helpful info for eBayers, includ-
ing noting that no credit card is re-
quired to buy (though you can use
one if you want) and that successful
PassAlong purchases also generate
positive feedback toward that all-im-
portant eBay user rating. The store
cross-promotes to
the full-fledged
store at PassAlong,
which also accepts
PayPal and has the
extended features
that provide the
genuinely innovative part of the Pass-
Along experience.

The Real Thing

The regular PassAlong store has
a similar look but is a bit more pol-
ished than the eBay version. All the
usual online music-retail buttons are
at the top — account status, a shop-
ping cart, a help button, a library
buttonand a PassAlong button that
explains the service’s real draw
(more about that later).

PassAlong is one of a few web-
based music stores out there, and it
provides a pleasant shopping expe-
rience. The search box is centrally lo-
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cated and offers searches by artist,
album, song or, a PassAlong-specif-
icvariation, “Showcase.” The search-
es are quick and the results are accu-
rate and sensibly ordered (not things
one can take for granted on these ser-
vices). Searches are, however, a yes-
or-no proposition: If PassAlong
doesn’t have your artist or album, it
has no suggestions to make.

PassAlong has a
partner that is, in
this highly
competitive area of
the music industry,
almost as interesting
as a major label:
online-auction
monster eBay.

Not offering suggestions seems
like a mistake in a couple of ways.
Users of these services have come to
expect them, and well thought-out
suggestions can drive music discov-
ery. Also, a string of “search has re-
turned no matches” messages is
bound to be discouraging. I'd also
like to see the genre-specific search-
es out front instead of buried a level
down, under “Advanced Search.”

Whether searching for songs or
just browsing on PassAlong, you'll
see little buttons that say “1Pass.”
Those buttons, next to the songs’
buy buttons, represent the first lev-
el of what makes PassAlong a little
different. Clicking “1Pass” lets any-
one wandering through the store
“pass,” or recommend, a song to
anybody else, either by e-mait or
instant message. If it's e-mail, the
recipient receives a tasteful note
with an album-art thumbnail and a
link to listen to a 30-second sample
of the passed song, while an IM pro-
vides a short explanation and a link
to the sample.

For users who are more deeply
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version erther.

The letter said, “The Copyright Office’s most recent approach would
create a new form of strict copyright liability for a large class of
providers of hardware, software and services used in conjunction with
the electronic or physical dissemination of goods, services and
information. These companies and institutions could be found liable
without regard to their knowledge, infent or relationship to the infringer,
simply for providing a product, service, facility or financing.”

The signers also complained that the Copyright Office version, like
the Hatch-Leahy original, fails to codify the Supreme Court’s Betamax
decision, which said that if a product has substantial noninfringing uses,
its manufacturers and distributors are not liable if the product is used to
Infringe without their knowledge or control. The IICA, which was
introduced, according to Hatch, primarily to stop peer-to-peers from
profiting off of the infringement cornmitted by their users, has been
widely criticized as being so broadly written that it could be disastrous
for dozens of unrelated industries and, ultimately, for consumers.

The signers of the letter — among them Yahoo!, Google, Earthlink,
Intel, CNET Networks, Radio Shack, the Consumer Electronics
Association, the U.S. Telecomm Association, Verizon and lobbying
groups Public Knowledge and the Electronic Frontier Foundation — are
calling for public hearings on the legislation before it goes to the Senate
Judiciary Commuttee for markup. The RIAA and the Motion Picture
Association of America are on record as strongly supporting the lICA.

Opposition To Inducing
Infringements Act Grows

A letter signed by dozens of tech companies, lobbying and
consumer groups and university associations went last
| week to Sens. Orrin Hatch and Patrick Leahy, co-spon-
sors of the Inducing Infringements of Copyright Act, strong-
ly opposing the adjustments to the ICA’s language sug-
gested earlier this month by the Copyright Office.

The original language of the ICA would make companies or
individuals civilly liable if they “intentionally induce” copyright infringe-
ment. The Copyright Office supplied alternative language, but, while the
| groups praised the agency for Its efforts, they're not happy with that

into PassAlong, there’s the PassAlong
Manager, which lets those who have
bought music suggest songs from
their libraries, one at a time or ar-
ranged in playlists or showcases.

If a person to whom a song or al-
bum is passed decides tobuy it, the
passer-along gets 10% of the pur-
chase price in the form of points that
can be applied toward future Pass-
Along purchases. That amounts to
10 points per 99-cent song, assum-
ing the passer has already pur-
chased the song through PassAlong.
If it's not in his or her library, the
reward is two points. But in either
case, if the receiver passes the song
again and a second-level receiver
buys it, the original passer gets an-
other point.

The Points Are The Point

There is another little communi-
ty feature on PassAlong, “Showtcas-
es,” which is similar to the custom-
playlists function on the iTunes
Music Store — except on PassAlong
a user must have purchased music
before it can appear in his or her
showcase, while Apple just requires
that the music be available in the
store. The PassAlong Showcases are
very nice-looking, and if users un-
derstand what they are and begin to
build them and compete for rank-
ings, these pages may become a real
community builder for PassAlong.

But it's those points, which nev-
erexpire, that will be the real incen-
tive to hang out at PassAlong. Pret-
ty much every digital store out there

charges about a buck a song (Wal-
Mart charges 88 cents, but the store
is so badly put together that it real-
ly is easier to spend the exira cash
somewhere else), so fans may figure
that they might as well go with the
one that offers what amounts to a
little cash back.

The buying process is typical of
other services, if a little roundabout,
but it has a couple of nice details.
Songs that are purchased can be
downloaded immediately or later,
and, this being a web-based system,
they can be downloaded to a differ-
ent computer than the one on which
they were purchased. The system
also lets users choose their own
download location on the hard drive
— in fact, you can’t download until
you pick one — and it puts a re-
minder of where to find files right
at the top of the Library Manager
section.

Just a couple of bits of software
are required to use PassAlong — a
small program that enables the
“1Pass” function and a download
manager — and both load quickly
on a broadband hookup.

PassAlong is a handsome and
more-than-respectable entry into the
dollar-song-store arena, combining
a straightforward approach with
some interesting innovations. With
the right promotion (a qualification
that applies to everybody in this are-
na whose named isn’t spelled Ap-
ple Computer) the PassAlong Net-
works people may really have
something here.
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WRLX/West Palm
Beach Flips To AC

Clear Channel Smooth Jazz
WRLX/West Palm Beach flipped to
AC on Sept. 17. The station is using
the slogan “Soft favorites, the new
Classy 92.1.”

Classy 92.1 features such artists
as Frank Sinatra, Barry Manilow,
The Beatles, Neil Diamond, James
Taylor, Barbra Streisand and Elton
John. “We decided to put on a sta-
tion that complements our ‘oldies’
AC [WOLL] and News/Talker
[WINQ],” Clear Channel/West
Palm Beach Operations Director
Dave Denver told R&R. “We want
to superserve an audience that's not
being served at all in the market,
the 50+ active adults who are such
a large population in this commu-
nity.”

Jennifer Agostino has been
named Asst. PD/MD, while 28-
year radio veteran Jim Edwards,
formerly of WINO and most re-
cently PD of WWNC/Asheville,
NG, returns to West Palm Beach to
do mornings. “Jim’s show will fo-
cus on his heritage in the market-
place and will get people’s days ge-

1%

JD Balart

Live: Monday-Friday, Noon-2pm ET

Avails: 10-min. local, 6-min. network
Delivery: Satellite
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20-plus years.”

Holbrook Adds PD Duties At WDBO

Steve Holbrook has added PD duties for Cox Radio’s News/Talk
WDBO/Orlando. Holbrook will continue as OM for the Cox/Or-
lando cluster and also retain programming duties at the cluster’s
Urban AC WCFB until a new PD for that station is found. He suc-
ceeds Kipper McGee, who exited WDBO last week.

Holbrook has been a fixture on the Orlando radio scene since 1981
and first made his mark on the market as the programming force
behind the launch of Country WWKA (K-92 FiM) in 1982. In 1985
he was named OM of both WWKA and WDBC. Ten years later, in
1995, Holbrook launched WCFB while also transforming clustermate
WPYO from Dance to CHR/Rhythmic.

“I'm very excited about the new challenge of programming a ra-
dio station like WDBO,” Holbrook told R&F.. “In place of hot
records, I now have a lineup of hot talk stars talking about hot top-
ics. And the nice part of changing radio stations is that I get to work
with the same people I've known at the station. many of them for

KROI

Continued from Page 3
[Urban AC] KMJQ (Majic) and
[CHR/Rhythmic] KBXX (The Box
97.9). The station will remain Hot
AC while we evaluate this and other
format options.”

KROl is currently jockless, and a
search for a full staff has begun. Ra-
dio One/Hcuston OM Tom Cal-
ococci and Sneed are minding the
station in the interim.

ing with a familiar voice, great
songs and the information they
need,” said Denver, who is han-
dling Classy’s programming duties.

"WJNO PD Steve Nichol will be
doing afterncons, so we’ve already
got pedigree talent assigned to the
radio station.”

JD Balart -

American Radio Journal

JD's American Radio Journal captivates listeners with penetrating insights, high
profile guests and fascinating interviews. Hosted by veteran TV journalist José
Diaz-Balart, American Radio Journal breaks through the clutter of traditional
news programming on a wide range of topics.

From politics to culture to the economy, from the giobal war on terrorism to the
drug war plaguing America, JD has the reporter's eye for all sides of the story.
He brings to his microphone a skillful blend of insight, energy and wit that
entertains, informs, and uplifts people everywhere.
A two time Emmy Award winner, JD is well-known as a television journalist for:
¢ Miami's NBC Affiliate WTVJ

¢ "Telemundo"” network's national programming
¢ The original team of “CBS This Morning”

Increase your share of listeners with JD Balart.

John Clark

e Tel : 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)

Michael Levine
(mlevine@libertybroadcasting.com)

(iclark@libertybroadcasting.com)
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Ivan
Continued from Page 3

"The storm turned east in the night,
so most of the damage is in Pen-
sacola, FL, which got hit hard,”
Striker said.

Clear Channel/Mobile lost a
transmitter when 1,000 feet of the
tower came crashing down. Mean-
while, Dot Com Plus Triple A
WZEW /Mobile fared well through-
out the hurricane, sustaining very
little damage, although it was
forced to use generator power. PD
Jim Mahany said his station simul-
cast a feed from the local CBS-TV
affiliate as the storm progressed
northward into Alabama.

A few hours to the east, in
Panama City, FL, the first U.S. casu-
alty from Hurricane Ivan occurred
right down the street from Styles
Media’s headquarters. “We had tor-
nadoes touch down just about ev-
erywhere,” Styles Managing Mem-
ber Tom DiBacco told R&R. “We
had a tornado one mile down the
road from here. It started over the
water, then came ashore and de-
stroyed a building and threw some
cars around. This was at 3:30pm or
4pm, when no one was even pre-
pared. The first feeder band from
Ivan was just coming through the
| area.”

DiBacco heard debris crashing
against the walls of Styles Media’s
Panama City studios, where he and

‘ wife Kim Styles joined WILN PD/
afternoon host Keith Allen, mom-
ing hosts Lori and Rob and IT Di-

rector Sketch in a marathon broad-
cast, taking calls from listeners as
Sketch struggled to keep the phone
lines operating by flashlight.

“Radio shined,” DiBacco said.
“Clear Channel did a good job here,
as they had a similar arrangement
with WJHG-TV that we had with
WMBB-TV in airing storm coverage
over the radio stations.”

WSBZ/Destin, FL, located be-
tween Pensacola and Panama City,
relied on emergency generators at
its studio and transmitter sites to
get through the hurricane, but it did
not sustain major damage. WSBZ
owner Mark Carter said 90% of
Okaloosa County, where Destin
and nearby Ft. Walton Beach are lo-
cated, was without power on Sept.
17, and a mandatory curfew was in
place.

To the north, in Dothan, AL,
Ivan’s fury was also felt. DiBacco
said former WKMX owner Doc
Miller helped that station’s staff
throughout the storm as though
he'd never left the operation.

Meanwhile, Cox’s Birmingham
cluster hit the airwaves with exten-
sive hurricane coverage, even
though the city is well inland from
the Gulf of Mexico. According to
WBH]/Birmingham PD Mickey
Johnson, nearly 100,000 houses in
Birmingham were without power
after Ivan moved through the met-
ropolitan area.

Additional reporting by Carol Ar-
cher, Kevin Carter, Lon Helton, Julie
Kertes and John Schoenberger.

K-Day

Continued from Page 3

Officer Anthony Acampora is over-
| seeing the station’s launch. He told
R&R, “With two strong hip-hop/
Urban stations in the market al-
ready, we had to reinvent the
wheel. With K-Day, we're creating
| something special. We not only will
bring back great hip-hop music that
| has been missing from the airwaves
for years, we also plan to be more
aggressive on new music, making

us the outlet for the next generation
of hip-hop artists.”

Styles Media Regional VP/GM
Kimberly Fletcher said, “Over 10%
of the market’s radio advertising
revenue is spent on hip-hop radio
stations. Clearly, advertisers see the
value in this format.”

The station’s namesake, the leg-
endary KDAY-AM/Los Angeles,
was one of the first stations in the
country to embrace hip-hop when
the genre was just beginning to
blossom in the early ‘80s. It went off
the air on April 17, 1991.

Woods

Continued from Page 1

‘ on to GM positions at WFOX/At-
lanta and WHTZ/New York. Most
recently he formed and operated
the Lobo Media Group, a Phoenix-

1 based advertising and media ser-

| vices company.

| Woods’ radio resume also in-
cludes stints as Regional VP for In-

| finity Broadcasting’s Southwest

| stations; Exec. VP for AMFM's
Phoenix cluster; and VP for Nation-
wide Communications, where he
oversaw stations in Houston, Dal-
las, Phoenix, Las Vegas, San Diego
and Seattle.

Before to moving to a career in
radio, Woods, a lifetime sports en-
thusiast, spent four years as a
pitcher for the Chicago White Sox
and Los Angeles Dodgers organiza-
tions.

“Clancy Woods is our version of
the consummate player-coach,”
Sporting News President/CEO
Rick Allen said. “He is straightfor-
ward and engaging, a good strate-
gist, a great recruiter of people, a
builder of effective brands in the lo-
cal marketplace and a seasoned ra-
dio ad salesman. You're witnessing
the start of the Sporting News Ra-
dio dynasty.”
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® UNITED STATIONS RADIO NET-
WORKS presents a second version
of Racing Rocks!, a two-hour week-
end show hosted by Riki Rachtman
that provides news and interviews
from the world of NASCAR to Classic
Rock listeners. The original Rock ver-
sion of the show is also available. For
more information, contact Kristine
Rakowsky at212-869-1111, ext. 293.

Records

® EULIS CATHEY is named Exec.VP/
GM of Motema Music. He was most
recently VP/Promotion at N-Coded.

NEWSBREAKERS
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CONDOLENCES

Grand Ole Opry member
Skeeter Davis, 72, Sept. 19.

Ramones co-founder Johnny
Ramone, 55, Sept. 15.

Shreveport, LA media mogul
and longtime civic leader Marie
Wright, 87, Sept. 14.

© | ARRY MATTERA |
is promoted to Sr. |
VP/New Media at
Island Def Jam Mu-
sic Group. He was
previously VP/New
Media.

Mattera

Changes

Records: Walt Disney Records pro-
motes Susan Van Hosen from Na-
tional Sales Director to VP /Sales ...
Warner/Chappell Music names
John Reston VP/Global Adminis-
tration. He most recently worked for
Universal Music Publishing in a va-
riety of senior administrative roles

in Latin America, Asia Pacific and
Europe.

Industry: Mark Schwartz an-
nounces the addition of Valerie
Marcus to his entertainment law
practice and the renaming of the
firm as Schwartz Marcus. Marcus
was previously VP/Business & Le-
gal Affairs at RCA Music Group.

BUSINESS BRIEFS

Continued from Page 6

start measuring the market in the fall 2004 survey period, and La Crosse will be ranked market No. 222. The
market has an estimated 12+ population of 153,600.

Meanwhile, Arbitron has mailed station-name previews to all radio stations being measured in the fall 2004
survey. Stations should verify the information to ensure their names are being recorded properly and review their
market competitors' information to make sure the data matches Arbitron guidelines. Station-name changes will
be accepted for the fall survey through Dec. 15. Information becomes effective on receipt by Arbitron, and
changes cannot be applied retroactively.

ﬁDA% Cochran Warns Congress About Secrecy

Teslifying before the House Select Committee for Homeland Security last week, Radio-Television News Di-
rectors Association President Barbara Cochran told the committee that radio’s role in keeping the public
informed during national emergencies could be compromised by too much government secrecy. She warned
against the chilling effect an environment of secrecy has on the media’s ability to perform its watchdog role. The
Freedom of Information Act is being attacked on many fronts,” Cochran said. “If journalists are going to be able
to keep informing the public, public officials must closely scrutinize new demands for secrecy to see whether
they are truly serving the public interest.”

In other news, longtime NBC news anchor Tom Brokaw will deliver the keynote address at the RTNDA's
annual awards dinner, set for Oct. 4 at the Grand Hyatt New York. Brokaw, who will soon step down from his
anchor role on the NBC Nightly News, has spent 38 years at the network. Also making remarks at the dinner
will be ABC World News Tonight anchor Peter Jennings and CBS Evening News anchor Dan Rather.

Wicks Provides Software To Commonwealth

Under an agreement announced Tuesday, Wicks Broadcast Solutions will provide its DeltaFiex 4 Broad-
cast Management system to all 24 radio stations owned by Glasgow, KY-based Commonwealth Broad-
casting.

FCC ACTIONS

Mancow Critic Challenges Emmis’ FCC Settlement

group led by activist David Smith has asked the FCC to over-

turn the $300,000 settlement the agency reached with Emmis over
indecency complaints Smith filed against WKQX/Chicago morning host
Mancow Muller. The challenge comes after Smith said in an August
letter to FCC Chairman Michael Powell that he wouldn’t contest the
settlement. Emmis said, “We are surprised and disappointed by the
challenge. Emmis made a decision to go to the FCC to settle this matter
and put it behind us. We have implemented a stringent compliance
plan, including training for all on-air and programming employees.” The
company added, “It is unfortunate that Mr. Smith cannot let the matter
go, especially after stating less than a month ago in a letter to Chairman
Powell that he wouldn't object to the consent decree.”

Alonso
Continued from Page 1

trade publication Radio Y Musica,
which is now part of the R&R fam-
ily.

In his new role Alonso will over-
see programming strategy and sta-
tion rollouts as Clear Channel
expands its commitment to Spanish-
language radio. Under this initia-
tive, the company plans, in the next
12-18 months, to convert 20-25 sta-
tions to Spanish-language formats,
including Regional Mexican, Tropi-
cal and Contemporary. The first sta-
tion to be launched, on Sept. 16,
was Contemporary WVWA &
WWVA (Viva)/ Atlanta. Clear Chan-
nel currently has 18 stations
throughout the U.S. carrying Span-
ish-language formats.

“The Hispanic radio audience re-
mains largely underserved, espe-
cially outsicle the largest markets,”
Clear Channel Radio CEO John
Hogan said. “We have a unique op-
portunity to participate in this rap-
idly growing, important sector and

are committed to creating the high-
est-quality offering in the market.
Alfredo helped create Spanish-lan-
guage radio more than 15 years ago,
and his expertise will ensure that we
deliver the highest-quality program-
ming for this audience.”

Alonso said, “It's a momentous
day for the Spanish-language radio
industry. While the strides made in
serving the Hispanic radio market
have been significant, this repre-
sents an evolution in Spanish-lan-
guage radio. My focus will be on
identifying opportunities to bring
Spanish-language radio formats to
all-sized markets, with unique radio
stations that are as diverse as the
Hispanic market itself.

“1 am thrilled to become part of
John Hogan's team and look for-
ward to working with Sr. VP/Pro-
gramming Tom Owens, who has
been a driving force behind Clear
Channel Radio’s Hispanic initiative.
Clear Channel Radio has distin-
guished itself as the premier radio
broadcaster and will now establish
itself as a leader in Spanish radio.”

_oe

Shmuley

If you're looking for_ -~
passion, bring on Shmuley.

With his new program Passion!, Rabbi Shmuley Boteach goes
after the issues America is most passionate about, raising the volume on
politics, family values, race, religion, crime and more. On Passion!
Shmuley can take on anything with anyone, anytime, anywhere.

» TV and radio guest appearing on programs including The Today Show,
Geod Moming America, Lamy King LIVE, Scarborough Country and
O'Reilly Factor

e Author of 14 best-selling books including Kosher Sex and Why Can't |
Fall in Love? A 12-step Program

* Profiled in Time Magazine, Newsweek, The New York Times, The
London Times, and The Washington Post
Passion! improves everything including audiences!

Passion!
Live: Monday-Friday 2pm-5pm ET

Contact information:
Bruce Wernick
{bwernick@libertybroadcasting.com)

Avails: 10 minutes focal,
6 minutes network

KLiberty

Michael Levine
{mlevine@libertybroadcasting.com)
John Clark
(iclark@libertybroadcasting.com)

Tel : 888.727.8629 {toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com
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Jacobs
Continued from Page 1

R&R: Talk about Albany in par-
ticular.

TJ: We do very well there. We
have the No. 1-rated station. It's a
Country station, WGNA, and it
does extremely well for us. We'd
love to own another station there.
Our two major competitors, Pamal
and Clear Channel, have eight sta-
tions, and we only have five. We
like that market a lot, and we have
a great management team there. If
we had an opportunity to add to
our portfolio of stations there, we
would. But we wouldn’t buy some-
thing just to have another. We'd
have to be convinced we could do
something with it before we’d buy
it.

R&R: Which markets have room for
improvement?

T}J: We've let it be known when
we've had a challenge in places like
Grand Rapids and Lafayette. But
Id say in most of our other markets
we're doing pretty well.

R&R: What have been the chal-
lenges in Grand Rapids and Lafayette?

TJ: Competition and the econ-
omy. In Grand Rapids, for example,

_INEWSBREAKERS

we compete against Clear Channel
and Citadel, and in Lafayette we
compete against just Citadel. The
economy in Grand Rapids has been
heavily dominated by office-furni-
ture manufacturers, and that busi-
ness hasn’t been great because of
the soft economy. In Lafayette, the
economy has been challenged, but
we're not sure why. It has just been
challenged.

R&R: Regent had 13% same-station
broadcast cash flow growth in Q2. In
such a chalienging advertising environ-
ment, how did you accomplish that?

TJ: We've made some good ac-
quisitions. We bought Brill Media
out of banxruptcy, we’ve done
some swars, and we did some
add-on acquisitions in a couple of
our markats. We've also done an
awful lot of work in terms of
changing out management and
changing some formats.

All of the hard work that we've
done over the last couple of years
is starting to mature and pay off.
That’s one of the reasons we've
been able to do so well: The invest-
ments we've made over the last
two years have started to pay divi-
dends for us this year.

R&R: Now that the moves Regent
has mede over the past two years are
working out, what is Regent’s current
plan for growth?

TJ: We're still looking to make
acquisitions that fit our criteriz. We
think there are opportunities out
there in the medium and small
markets for us to continue to grow.
If you look at our track record, we
have keen able to make one or two
really 3ood acquisitions each year,
and we believe there is an oppor-
tunity for us to continue to do that.
We've been very patient, and we
have z very disciplined approach.
We're still optimistic that we're go-
ing to be able to grow not only
through our existing stations, but
by making some good, solid acqui-
sitions.

R&R: What does Regent look for
when considering a potential acquisi-
tion?

TJ: Any time we go into a new
marke:, we want the opportunity
to hav2 the No. 1 or No. 2 cluster
in terms of revenue and cash flow.
We don't like to be at a diszdvan-
tage to our competition from a sig-
nal-strength standpoint, and we
don’t want to be in markets that are
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wish to congratulate our friend
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too small to attract the right kind of
talent, particularly management. So
we’re pretty careful about where
we go.

More important, we don’t want
to be in a situation where we can’t
grow the bottom line, so we have
a pretty strong rate-of-return target.
We don't fool ourselves into think-
ing we can buy a station at a low
multiple and have it automatically
go to a higher multiple simply be-
cause we own it. If we can’t grow
the revenue and bottom line to pro-
duce a 25% compound annual re-
turn over a five-year period, we
will walk from the acquisition. Ev-
ery acquisition we've made to date
has met those criteria on the initial
upfront evaluation, and many of
them have panned out to be far bet-
ter than that.

R&R: Do those strict criteria make
it difficult to find acquisition opportu-
nities?

TJ: We're in 15 markets, and
we're No. 1 or No. 2 in almost ev-
ery one, so we've been able to do
it. That's one of the reasons we've
been able to grow. We've got crite-
ria, and we stick to them. We won't
take a chance on going into a mar-
ket and buying one station with the
hope that someday we can do bet-
ter. If we don't see an opportunity,
we'll avoid that and move on to the
next opportunity.

R&R: Does that mean Regent
wouldn't be interested in a great deal
on an underperforming station or clus-
ter?

T): We don’t want to have a
| standalone station in any market.
| We want to be able to produce a
large audience and have the oppor-
tunity to have, if not the dominant
cluster, then at least be very close
to No. 1. But if we think there’s an
opportunity to improve it, we
might take a look. We've bought
stations where we‘ve had to do a
lot of moving or reconfiguring.
We're not afraid to do hard work,
but we at least have to believe
there’s the opportunity to do that
before we go into it.

R&R: How is the acquisition mar-
ket right now? What are you hearing
from potential sellers?

TJ: The public has been valuing
radio at the lowest multiples we've
seen since the early ‘90s, which
automatically affects the ability of
a public company like ours to make
acquisitions. It's also been a detrac-
tor for privately owned companies
that are looking for liquidity either

| through a sale or a merger. They're

also reluctant to do anything when
the multiples are low.

We all believe that the funda-
mentals of radio will get better and
multiples will come back to some-
thing that looks more normal, but
I don’t think we'll ever see the
high-flying bubble multiples that
we saw in the late '90s and early
2000s. But I do believe that we'll get
back to something that is better
than today.

R&R: Are sellers’ asking prices too
high?

TJ: Sellers just aren’t even ask-
ing, because they don't like where
the pricing is right now.

R&R: When you go into a market,
do you enter with a format in mind?

TJ: We always do our homework
and try to determine where the op-
portunities are. We look at the
strengths and weaknesses of the
competition. Sometimes there is an
obvious hole that’s not being filled
or served well, and sometimes we
think that we know how to do a
format better than the competition,
and we think that we can take the
top of the hill away from them.
Almost every market has competi-
tion, and we're not afraid to compete
with the Clear Channels, Citadels
and Cumuluses of the world. We
think that we hold our own.

R&R: Do you have any formats
that you really believe in?

TJ: We like money formats. If
you look at our portfolio, the Coun-
try format would be the format we
have more stations in than any
other. That's not necessarily by de-
sign; it's simply because of the way
we've been able to acquire.

We like the Country format.
We've got great expertise from a
programming standpoint, and we
do very well in almost every mar-
ket where we have a Country sta-
tion. We also have AC stations
where we do very well, along with
Soft AC, Rock and Classic Rock.

We have almost every format,
and we generally do pretty well
in the formats where we either
have the heritage position or have
an opportunity in a market. We
don’t try to be a cookie cutter and
do the same format in every mar-
ket. We go where the opportuni-
ties are.

R&R: Are there formats you avoid?

TJ: No. We even have Religious
formats in a few markets, because
it makes sense there.

R&R: Is there a format that has lis-
teners but doesn't command the dollars
it should?

TJ: We have a Classical station in
Grand Rapids that has a lot of loyal
listeners, but it's tough to get
people to spend money on a Clas-
sical station.

R&R: Is that due to a perception
about listener demographics?

TJ: I think it’s a reluctance from
advertisers in tough economic
times to take a chance on some-
thing that’s not a mainstream for-
mat. But it's a very popular station
in Grand Rapids, and every time
we've looked at changing the for-
mat, the community rises up and
begs us not to do it. So we don’t.
At least we haven't so far.

Next week: Jacobs shares his outlook
on the FCC's medin-ownership rules
and the overall market for station ac-
quisitions, as well as what he thinks of
the competitive challenge from satellite
radio and digital music.
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Music
CHOICE.

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams e 646-459-3300
HIT LIST
Seth Neiman
DESTINY'S CHILD Lose My Breath
LINOSAY LOHAN Rumors
SIMPLE PLAN Welcome To My Life
BRITNEY SPEARS My Prerogative
10SS STONE You Had Me
SOFT ROCK
Seth Neiman
PHIL COLLINS Don't Let Him Steat Your Heart...
ELTON JOHN Answer In The Sky
JEFF TIMMONS Whisper That Way
R&B & HIP-HOP
Damon Williams
DESTINY'S CHILD Lose My Breath
LL COOL J UR.KELLY I'm About To Get Her
KEVIN LYTTLE /MR EASY Orive Me Crazy
TWISTA {/R.KELLY So Sexy Chapter Il
KANYE WEST /EMINEM & MASE Jasus Walks...

RAP

DJ Mecca

DAZ t/NATE DOGG Boys In The Hood

Lt COOL J Rub My Back

MOS DEF Ghetto Rock

MR. MAGIC 1 Smoke | Drank (Remix)
NELLY t/AL} Down [n Da Water

ROCK

Gary Susalis

CANDIRIA Down

COLLECTIVE SOUL Counting The Days
ZACK DE LA ROCHA We Want It All

EXIES Ugly

ALTERNATIVE

Gary Susalis

19 WHEELS (The Best Of) Juliet

AFI Head Like A Hole

CODESEVEN Roped And Tied

DONNAS Fall Behind Me

FEATURES There's A Million Ways To Sing...
GOD LIVES UNDERWATER Tricked
GOLDEN REPUBLIC Great Communicaton
JIMMY EAT WORLD Pain

RIDDLIN KIDS Stop The World
STRAYLIGHT RUN Exislentialism On Prom Night

TODAY'S COUNTRY

Liz Opoka

LEANN RIMES Nothin' ‘Bout Love Makes Sense
PROGRESSIVE

Liz Opoka

ELVIS COSTELLO Monkey To Man

RACHEL FULLER Into My Heart

SUPERGRASS Kiss Of Life

SMOOTH JAZZ

Gary Susalis

BONEY JAMES Pure

JEFF KASHIWA Peace Of Mind

SHADES OF SOUL Shades Of Soul

BIRDS DF A FEATHER Head To Toe
AMERICANA

Liz Opoka

LAURA CANTRELL Cebar Door

RAY HERNDOM Grain Of Salt

ROTORIOUS CHERRY BDMBS It's Hard To Kiss...

bl I Lk 2 < T
Sl R'USL Aot Radio@Network | S beunty
1221 Ave. of the Americas ; LEMN{IMES aniin‘ “Bout Love Makes Sen:
‘New York, NY 10020 Ron Nenni 415-934-2790 Iy T T se
212-584-5100 Top Altemative EMERSON DRIVE November
Steve Blatter Robert Benjamin e —
JIMMY EAT WORLD Pain
At Ration New Country Fresh 100 GREAT AMERICAN COUNTRY
Rich McLaughlin Al Skop Mark Hamilton Jim Murphy « 303-784-8700
Socal msronf?ou Reach For The Sy J. BUFFETT M. McBRIOE Trip Around The Sun LINDSEY LORAN Rumors KEITH URBAN Days Go By
GREEN DAY Extraordinary Gir T e csa Top Country KERRY HARVICK Cowgirs
GREEN DAY Boulevard Of Broken Dreams Lawrence Kay
it Octane
GREEN DAY Are We The Waiting e anoi SHANLA TWAIN Party For Two __
The Pulse SS::NOT?/gngliilr'Ln Vol.3 A0 COTTER | Meart T
Haneen Arafat CANOIRIA Down Top Jams
OURAN DURAN (Reach Up For The) Sunrise ZACK O LA ROCHA We Want It At Davey D Charlie Cook * 661-294-9000
RYAN CABRERA On The Way Down 12 STONES Far Away 0J QUIK This Is What They Think About You
TWISTA /R.KELLY So Sexy Chapter Il
Sirius Hits 1 Spectrum T et So Sexy Chapter Soft AC
Kid Kelly Gary Schoenwetter YING YANG TWINS Half Time Andy Fuller
BRITNEY SPEARS My Prerogative DIEGO SANDRIN Home HALL & OATES I'l Be Around
YELLOWCARD Only One DRIVE-BY TRUCKERS Never Gonna Change
DESTINY'S CHILO Lose My Breath GREEN DAY Wake Me Up When September Ends Bright AC
OURAN DURAN (Reach Up For The) Sunrise TIFT MERRITT Good Hearted Man Jim Hays
1:':: mz;“‘ JonLets 6o 'J::; ;4‘:"2‘[" @mmﬁ JORN MELLENCAMP Wal Tall
CONVERGE You Failed Me )
Hot Jamz T Phil Hall» 972-991-6200 LLS ST )
LIL WAYNE Go DJ Jam On ABC AC rq: ﬁgmffv/vk:arck Whe
n
JIWON You & Me Lenny Bloch Peter Stewart MONTEOMERY GENTRY You Do Your Thing
H.0.R.E. I/NINA SKY Oye Mi Cante WIDESPREAD PANIC Ball Of Confusion PHIL COLLINS Don't Let Him Steal Your Heart Away
Country Coast To Coast Hot Country
Dave Nicholson Jim Hays
SHANIA TWAIN /BILLY CURRINGTON Party For Two BIG & RICH Holy Water
CHR/RHYTHMIC Real Country TIM McGRAW Back When
“ o Richard Lee
xﬂ'vkwﬁ'ﬂﬁ ark” Shands LEANN RIMES Nothin' Bout Love Makes Sens Young & Verna
LL C0OL J Hush David Felker
) £ TIM McGRAW Back When
Rick Gillette » 800-494-8863 :::ﬁ::-mﬂs &’;“‘w"" g,;hm BLUE COUNTY That's Cool
10millionhomes 180,000 businesses  ypBAN
DMX Hospitality Jack Patterson
Joel Oityan LALAH HATHAWAY Forever, For Atways, For Love

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.

JILL SOBULE Cinnamon Park

JOSS STONE Ocn't Cha Wanna Ride

DIRTY VEGAS Walk Into The Sun

NATASHA BEDINGFIELO These Words

DONAVON FRANKENREITER It Don't Matter
SUPERGRASS Kiss Of Life

LENNY KRAVITZ Lady

DOGS DIE IN HOT CARS | Love You ‘Cause | Have To
DAMNWELLS Kiss Catastrophe

ELVIS COSTELLO Monkey To Man

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cabie and direct broadcast satellite.

CHR/POP

Jack Patterson
DESTINY'S CHILO Lose My Breath
SIMPLE PLAN Welcome To My Life

TRICK DADDY Let's Go
ADULT CONTEMPORARY
Jason Shiff

KEANE Somewhere Only We Know

J0SS STONE You Had Me

COUNTRY

Leanne Flask

BIG & RICH Holy Water

T. TRITT 1/J. MELLENCAMP What Say You
KEITH URBAN Country Comfort

TRACY LAWRENCE Sawdust On Her Halo
J. BUFFETT /M. McBRIOE Trip Around The Sun
RHYTHMIC DANCE

Danielle Ruysschaert

BRITNEY SPEARS My Prerogative
JUNIOR JACK Stupidisco

DESTINY'S CHILO Lose My Breath
DURAN DURAN (Reach Up) Sunrise...
RAPMHIP-HOP

Mark “In The Dark" Shands
VARIOUS ARTISTS Wake Up Everybody
SLIM Gon' Do What You Do

866-MVTUNES

21,000 movie thealers

WEST

1. HILARY DUFF Fly

2. JESSE McCARTNEY Beautifut Soul
3. KIMBERLEY LOCKE Wrong

4. KELLY CLARKSON Breakaway

5. RAVEN Backflip

MIDWEST

1. HILARY DUFF Fly

2. JESSE MCCARTNEY Beautiut Soul
3 KIMBERLEY LOCKE Wrong

4. BURKE RONEY

5. TIM MCGRAW Live Like You Were Dying
SOUTHWEST

1. HILARY DUFF Fly

2 KIMBERLEY LOCKE Wrong

3 JESSE MCCARTNEY Beautiul Soul
4. KELLY CLARKSON Breakaway

5. REBA MCENTIRE Somebody

NORTHEAST

1. HILARY DUFF Fly

3 KELLY CLARKSOM Breakaway

4. REGIS PHILBIN It Had To Be You

5. KIMBERLEY LOCKE Wrong
SOUTHEAST

1. RILARY DUFF Fly

2. KEANE Somewhere Only We Know

3. DE SOL Chica De Miami

4. TIM McGRAW Live Like You Were Dying
5. REBA MCENTIRE Somebody

J0JO Leave (Get Out) 80
RAVEN Backitip 76
CHEETAH GIRLS Cinderella 74
KELLY CLARKSON Breakaway 74
HILARY DUFF Py 74

ASHLEE SIMPSON Pieces OIMe 73
JESSE McCARTNEY Beautiful Soul 72
J0JO Baby It's You n
HILARY & HAYLIE DUFF Qur Lips... 70
YELLOWCARD Ocean Avenue 3
HILARY DUFF Come Clean 30
BLACK EYED PEAS Let's Get It... 29
STEVIE BROCK 3 Is A Magic Number 29
AVRIL LAVIGNE My Happy Ending 28
STEVIE BROCK All For Love 28
LINDSAY LOHAN Drama Queen... 28
KELLY CLARKSON Miss Independent 27

RAVEN Supematural 26
JESSE McCARTNEY Good Life 26
HOOBASTANK The Reason 25

Playlist for the week of Sept. 13-20.

rowsneo[ T
MEBIABASE

Live365 is the largest Internet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming
artists alike. In a world of consolidat-
ed playlists, Live365 charts

the tastes and preferences of today's
most vibrant music community.
Tracks with the most plays during the
seven days ended Sept. 21, 2004
are listed below.

LIVE .COM

Travis Storch* 866-365-HITS

Top Rock

CHEVELLE Vitamin R (Leading Us Along}
PAPA ROACH Getting Away With Murder
FRANZ FERDINAND Take Me Out
JIMMY EAT WORLD Pain

CROSSFADE Cold

Top Blues

GUITAR SHORTY Otd Schoot

JOSS STONE Felt In Love With A Bay
ALBERT CUMMINGS Come Up For Air
LOS LONELY BOYS Heaven

HOLMES BROTHERS We Meet, We Part,
We Remember

Ken Moultrie » 800-426-9082
Active Rock

Steve Young/Kristopher Jones
NICKELBACK Because Of You

HELMET See You Dead

DAMAGEPLAN Pride

SPIDERBAIT Black Betty

Heritage Rock

Steve Young/Kristopher Jones
JET Roliover 0.J.

SILVERTIDE Ain't Coming Home
GODSMACK YDROPBOX Touche

CHR

Steve Young/John Fowlkes
OESTINY'S CHILD Lose My Breath

LLOYD YASHANTI Southside

Soft AC

Mike Bettelli/Teresa Cook
ELTON JOHN Answer In The Sky
Mainstream AC

Mike Bettelli/Teresa Cook
ALICIA KEYS If | Ain't Got You

Marie And Friends

Mike Bettelli/Teresa Cook

PHIL COLLINS Don't Let Him Steat Your Heart Away
The Alan Kabel Show -— Mainstream AC
Steve Young/Teresa Cook
ALICIA KEYS If 1 Ain't Got You
Mainstream Country

Hank Aaron

CLAY WALKER Jesus Was A Country Boy
New Country

Hank Aaron

RESTLESS HEART Feel My Way To You

Lia

Ken Mouitrie/Hank Aaron
SHANIA TWAIN BILLY CURRINGTOM Party For Two
Danny Wright

Ken Moultrie/Hank Aaron
SHANIA TWAIN (/BILLY CURRINGTON Party For Two

24 HOUR FORMATS
Jon Holiday * 303-784-8700

Adult Hit Radio

Jon Holiday
FIVE FOR FIGHTING The Davil In The Wishing Well
DURAN DURAN (Reach Up...} Sunrise

Adult Contemporary

Rick Brady
HALL & OATES I'l Be Around

Svrv

AT RADID NCTHWORWS
Country Today
John Glenn
T. TRITT (/3. MELLENCAMP What Say You
AC Active
Dave Hunter
DIDO Sand In My Shoes
Alternative Now!

Chris Reeves » 402-952-7600
ZACK DE LA ROCHA We Want It All

HIVES Two Timing Touch And Broken Bones
RIDOLIN KIDS Stop The World

radio show' =
Music and inteligence for your Lile

Scott Meyers » 888-548-8637

Nightly Tesh Show
KEITH URBAN You' Think of Me

LAUNCH

music o YAFHOO!
Jay Frank « 310-526-4247

Audio

BLAKE SHELTON Some Beach

BONNIE MeXEE Somebody

INGRAM HILL Will{ Ever Make it Home

INTERPOL Slow Hands

JORN BUTLER TRIO What You Want

KEITH URBAN Oays Go By

MY CHEMICAL ROMANCE 'm Not Okay (1 Promise)
SENSES FAIL Buried A Lie

€€ musicsnippet.com >

Tony Lamptey « 866-552-9118

Hip-Hop

SNOOP DOGG Drop It Like It's Hot
CHINGY Balla Baby

LIL WAYNE Go DJ

R&B

DESTINY'S CHILD Lose My Breath
YOUNG ROME Freaky

www americanradiohistorv com
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72 mitlion households

Plays
RYAN CABRERA On The Way Oown 12
CIARA I/PETEY PABLD Goodies 10
BEASTIE BOYS Triple Trouble 10
NELLY {/JAHEIM My Place 10
BLACK EYEQ PEAS Let's Get It Started 10
LIL FLIP Sunshine 10
GREEN DAY American tdiot 10
MARDON 5 She Will Be Loved 9
KILLERS Somebody Toid Me g
AVRIL LAVIGNE My Happy Ending g
GODO CHARLOTTE Predictable 8
AKDN {/STYLES P. Locked Up 8
LIL SCRAPPY No Problem 7
ASHLEE SIMPSON Shadow 6
J0JO Baby It's You 5
TAKING BACK SUNDAY A Decade Under The Influence 5
NELLY Flap Your Wings 5
HILARY DUFF Fly 4
HOOBASTANK Same Direction 4

Video piaylist for the week of Sept. 13-19.

David Cohn
General Manager 7
LIL SCRAPPY No Problem 32
LIL FLIP Sunshine 29
AKON I/STYLES P. Locked Up 28
TI. Let's Get Away a
JADAKISS Why 25
NELLY f/JAHEIM My Place 24
CIARA {/PETEY PABLO All Falls Dovin 24
GREEN DAY American Idiot 24
LL CODL J Headsprung 23 |
JUVENILE, WACKO & SKIP Nolia Clap 2
GOOD CHARLOTTE Predictable 19
LIL JON & THE EASTSIDE BOYZ Get Low 18
MODEST MOUSE Ocean Breathes Salty 18
HOOBASTANK Same Direction 17
BREAKING BENJAMIN So Cold 17
TAKING BACK SUNOAY A Decade Under The Infivence 16
JIM JONES Centified Gangstas 16
SECRET MACHINES Nowhere Again 15
KILLERS Somebody Told Me "
BEASTIE BOYS Triple Trouble 14

Video piaylst for the week of Sept 13-19.

75 million households

Rick Knm
Exec. VP

ADDS

BRITNEY SPEARS My Prercgative

USHER f/ALICIA KEYS My Boo

RYAN CABRERA On The Way Down

FIVE FOR FIGHTING The Devil In The Wishing Well
R.E.M. Leaving New York

J0SS STONE You Had Me

BLACK EYED PEAS Let's Get It Started
AVRIL LAVIGNE My Happy Ending
MAROBGN 5 She Will Be Loved
BOWLING FOR SOUP 1985

LINKIN PARK Breaking The Habit
NELLY t/JAHEIM My Place
SWITCHFOOT Dare You To Move
VELVET REVOLVER Falf To Pieces
JAMIE CULLUM A/l At Sea

JAMIE CULLUM Twentysomething
JAMIE CULLUM Frontin®

GAVIN DeGRAW 1 Don't Want To Be
FINGER ELEVEN Dne Thing

KEANE Somewhere Only We Know
KILLERS Somebody Told Me

JILL SCOTT Golden

ASHLEE SIMPSON Pieces Of Me
BRITNEY SPEARS My Prerogative
USHER I/ALICIA KEYS My Boo

Video piaytist for the week of Sept. 20-27.

—_NATIONAL MUSIC _

Lori Parkerson
202-380-4425

20 on 20 (XM 20)
Michelle Boros
DESTINY'S CHILD Lose My Breath
LL COOL J Hush

LINOSAY LOHAN Rumors

KORN Word Up

MIS-TEED Ore Night Stand

J0J0 Baby It's You

BPM (XM 81}

Blake Lawrence

DEEP DISH Fiashdance

ERIC PRYDZ Call On Me

SIN PLOMO It's You

ARMIN VAN BUUREN Blue Fear 2004
ROBBIE RIVERA Which Way You're Going?
SAFRI DUO Rise

Squizz (XM 48)

Charlie Logan
SEVENDUST Face To Face

ZACK DE LA ROCHA We Want (t Al
SKILLET Open Wounds

U-POP (XM 29)

Zach Overking

BJORK Oceania

FATBOY SUIM Slashdotdash

SCISSOR SISTERS Mary

MC SOLAAR La Vie Est Belle

PIRATES {/ENYA, SHOLA. .. You Should Really Know

THE LOFT (XM 50)

Mike Marrone

CROSBY & NASH They Want It All

ORIVE BY TRUCKERS Tornadoes

DRIVE BY TRUCKERS Goddamn Lonely Love
KENNY WHITE The Oirty South

KENNY WHITE Letter From X-Ray

KENNY WHITE Annabel

KINGS OF CONVENIENCE 5 Girls

KINGS OF CONVENIENCE I'd Rather Dance With You

RAY CHARLES {/BONNIE RAITT Do | Ever Cross Your Mind?

RAY CHARLES I/VAN MORRISON Crazy Love
TIFT MERRITT Ain't Looking Closely
TIFT MERRITT Your Love Made A U Turn

WATERCOLORS (XM71)
Trinity
FOURPLAY Fields Of Gold

X COUNTRY (XM12)
Jessie Scott

MARK JUNGERS & WHISTLING MULES One For The Crow

XM CAFE (XM45)

Bill Evans

GRAHAM COLTON BAND Drive

ROBBIE ROBERTSON Ladder 49 Soundtrack
A GIRL CALLED EDDY A Girf Caifed Eddy

XMLM (XM42)

Ward Cleaver

CROWN Crovned Unholy

ORY KILL LOGIC The Dead And Drezming
SHAOOWS FALL Tne War Within

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith Berman:

kberman@radioandrecords.com

CMT

COUNTRY MUSIC TELEVISION

75.1 miltion households
Brian Philips, Sr. VP/GM
Lhris Parr, VP/Music & Tafent

ADDS

EMERSON D3IVE November
HANK WILLIAMS Honky Tonk Blues

TOP 20 ™

TIM McGRAW Live Like You Were Dying 37 N
GRETCHEN WILSON Here For The Party 729

SARA EVANE Suds In The Bucket 3% 29
J. BUFFETT /C. BLACK Hey Good Lookin® 35
TOBY KEITH Stays In Mexico 35
RASCAL FLATTS My Wers| Fear 3% 26
TRACE ADKIAS Rough & Ready B/ 25
ALAN JACKSON Too Much Ot A Good Thing... 34 31
KENNY CHESNEY 1 Go Back 34
B. PAISLEY *fA. KRAUSS Whiskey Lullaby L)
SHELLY FAIFCHILD You Don't Lie Here.. 2 %
BROOKS & CUNN That's What It's All About 27 13
TERRI CLARX Girls Lie Too 23 3
KEITH URBAN Days Go By 23
LOS LONELY BDYS Heaven 2130

BIG & RICH 3ave A Horse (Ride A Cowboy) 19 30

LEANN RIMES Nothin' 'Bout Love Makes Sense 17

TRICK PONY The Bride 16 14
MARTINA M :BRIOE How Far 517
CLEDUS T. JJOD | Love NASCAR 15 13

Airalay as monitored by Mediabase 24/7
between Sept 13-19.

.. b

", AMERICAN
. LONTRY

Jim Murphy, VP/Programming
26.5 mitlion households

ADDS

KEITH URBAN Days Go By
KERRY HARYICK Cowgirls

TOP 20

ALAN JACKSON Too Much Of A Good Thing
SARA EVANC. Suds In The Bucket

BLAKE SHELTON Some Beach

TOBY KEITH Stays In Mexico

TRACE AOKINS Rough & Ready

JULIE ROBERTS Break Down Here
GRETCHEN 'VILSON Here For The Party
RASCAL FLETTS Feels Like Today

BIG & RICH Save A Horse (Ride A Cowboy}
DIERKS BENTLEY How Am | Doin®
LONESTAR Pr. Mom

SHEDAISY Come Home Soon

TRICK PONY The Bride

KATRINA ELAM No End In Sight

BLUE COUNTY That's Cool

MONTGOMERY GENTRY You Do Your Thing
SHELLY FAIRCHILD You Don't Lie Here Anymose
MALIBU STBORM Photograph

CLEDUS T. 2UDD | Love NASCAR
EMERSON CRIVE November

Pafosrmation current s of Sept. 24.

PSILLSTAR

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 MADOMNA §5,580.1
2 PRINCE $1.817.1
3 DAVE MATTHEWS BAND $1,181.8
4 SIMON & GARFUNKEL §1,1705
5 ERIC CLAPTON $979.7
& VAN HALEN §929.9
7 OZZFEST 2004 58554
8 SHANIF TWAIN §8214
9 STING $805.8
10 USHER §7829
11 DEAD $7615
12 KENNY CHESNEY $7206
13 FLEETWDOD MAC $6146
14 CHER §548.9
15 RUSH §544.2

Among this week's new tours:

AVRIL LAVIGNE
BOB DYLAN
CHER
GWAR
H.LM.

T CONCERT PULSE is courtesy of
Flistar, a publication of Promoters™
On-Line Listings, 800-344-7383;
California 209-271-7900.

www americanradiohietorv com
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TELEVISION

friday, %/24
» Nick Lachey, Live With Regis &
Kelly {check local listings for time
and channel).

Gl

Patti Scialfa

= Patti Scialfa, The Tonight Show
With Jay Leno (NBC, check local list-
ings for time).

* Van Hunt, Jimmy Kimmel Live
(ABC, check local listings for time).

* Elvis Costello, Late Night With
Conan O'Brien (NBC, check local
listings for time).

» The Thrills, Late Late Show
With Craig Kilborn (CBS, check lo-
cal listings for time).

*No Use For A Name, Last Call
With Carson Daly (NBC, check local
listings for time).

Saturday, 9/25

¢ Justin Timberlake, Saturday

Night Live (NBC, 11:30pm ET/PT).
Monday, %27

* Patti Scialfa, The Ellen DeGen-
eres Show {check local listings for
time and channel).

* Hilary Duff, Jay Leno.

* Queen Latifah, Late Show With
David Letterman (CBS, check local
listings for time).

* The Used, Jimmy Kimmel.

* Tears For Fears, Craig Kilborn.

Tuesday, 9/28
* Keith Urban, Ellen DeGeneres.

i Joss Stone

* Joss Stone, Jay Leno.

* Tom Waits, David Letterman.

* Eve, Conan O'Brien.
Wednesday, %/29

 Scissor Sisters, Jimmy Kimme!.

» Wilco, Conan O'Brien.

« Joss Stone, Craig Kilbom.

Thursday, 8/30

* k.d. lang, Ellen DeGeneres.

* Radio personality Al Franken,
Jay Leno.

¢ Pearl Jam, David Letterman.

* Radio personality Steve Harvey,
Jimmy Kimmel.

¢ Crosby, Stills & Nash, Craig
Kitborn.

— Julie Gidlow

1 The iTunes Musié Store

. Apple’s iTunes Music Store is the leading digital-music service in

-

the U.S, offering a catalog of more than 1 million songs from all five
major labet groups and hundreds of independents. Here’s a

snapshot of the top-selling downloads on Tuesday, Sept. 21, 2004.

Top 10 Songs

OV XNOGO ~LN =

-

BOWLING FOR SOUP 1985

MAROON 5 She Will Be Loved

BLACK EYED PEAS Let's Get It Start=d (Spike Mix)
NELLY f/CHRISTINA AGUILERA Tilt Ya Head Back
KELLY CLARKSON Breakaway

CIARA f/PETEY PABLO Goodies

USHER f/LUDACRIS & LIL JON Yeah!

AVRIL LAVIGNE My Happy Ending

STERIOGRAM Walkie Talkie Man

FRANZ FERDINAND Take Me Out

Top 10 Albums
VARIOUS ARTISTS Garden State ST

GREEN DAY American Idiot

RAY CHARLES Genius Loves Company
MAROON 5 Songs About Jane
PRODIGY Always Outnumbered, Never Outgunned

TEARS FOR FEARS Everybody Loves A Happy Ending

NELLY Suit

BOWLING FOR SOUP A Hangover You Don't Deserve

. NELLY Sweat

1
2
3
4
5x
6. YELLOWCARD Sessions@AOL (EP)
o
8
9
[4)

ToP 1(_)_7

b

i
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AL PETERSON

NEWS/TALK/ISPORTS

September 24, 2004 R&R ® 15

apeterson@radioandrecords.com

- =

1A
Salem Bulks Up

Company expands aggressively in News/Talk

sounds confident about the future of
SRN as a successful long-term play-
er in Talk radio across America.

alem Communications’ Salem Radio Network isn't
whai you would call one of the flashier players in the
network-radio business. In fact, you might be sur-
prised to learn that Dallas-based SRN services pro-

gramming to “1,600 distinct, unduplicated affiliates,”
according to the company’s recently appointed Direc-
tor/Network Programming, Tom Tradup.

Tradup, a veteran Talk program-
mer and manager at both local and
network radio, credits that growth
to the effor:s of SRN Pres-
ident Greg Andersonand §
Salem CEO Ed Atsinger. ff-
“Greg likes to say thathe |
and Ed started SRN in
1993 out of the trunk of
Greg's car,” says Tradup. |
“Eleven years later SRN |
is now heard on 1,600 sta-
tions.”

Asked how he got
hooked up with Ander-
son and Szlem, Tradup says, “I got
to know Greg as a competitor when
[ was VP/GM across town at the
USA Radio Network, and we al-
waysjoked that we’d end up work-
ing together. He’s given me a broad
mandate 1o oversee the develop-
ment and improvement of SRN's
national talk shows and our news
network. ['s challenging, rewarding
work, and [ get to interact with some
pretty spectacular folks across the

country.”
The Salem lineup Tradup over-

ABC's &nn Compton

Tom Tradup

sees includes a number of already
well-known talk hosts, like Bill Ben-
nett, Michael Medved, Dennis Prag-

i er, Hugh Hewitt and

W1 | MikeGallagher, as wellas
" | Christian-market talkers
Janet Parshall, Cal Tho-
| mas and others. Salem
Radio Network Newsisa
| 24/7 Washington, DC-
based operation that the
company describes as “a
team of the finest anchors
and reporters in Christian
journalism, providing on-
the-spot coverage of breaking news
from around the world.”

[ recently caught up with Tradup
to geta handle on the quiet but con-
sistent expansion of Salem —a com-
pany with well-established Talk ra-
dio roots in the Christian radio
world — into the highly competitive
business of general-market network
talk. Back in his hometown of Dal-
las after spending much of the past
year in DC helping to launch the
network’s newest show, Bill Ben-
nett'’s Morning in America, Tradup

ABC's Gl Gross

R&R: How have things changed and
evolved with regard to the News/Talk
arena since yoit came on board at Salem
Just over a year ago?

TT: I started in July 2003 as Na-
tional PD for our owned-and-oper-
ated stations.  got what I call a grad-
uate-level course in how Salem’s
owned stations operate. That was
the beginning of a fresh perspective
on how Salem had been looking at
its stations. The model for Salem has
always been that, in most markets,
our GMs operate three radio sta-
tions. If we only have one station,

“One thing that |
think characterizes
the company is that
we’re patient. We
don’t expect to go
into a market and
suddenly become No. 1
in two books.”

| &
k E@res
o ——
ABC's Aaron Katersky

IT MATTERS WHERE YOU GET YOUR NEWS

by, W T S

‘W’ STANDS FOR ‘WHAT A PARTY!’ kaBC/i.os Angeles threw a

=i

| live local listening party so that nearly 1,000 supporters of President George W. |
Bush could eal, drink and be merry together while listening to their candidate
give his acceptance speech during the recent Repubiican National Convention

| in New York City.
|

1
|

that is usually our Teaching and Talk
format. Our FMs are generally our
“Fish” format, a Contemporary
Christian music format based on the
success of KLTY here in Dallas, and
our third station is our conservative
News/Talk, which is our newest kid
on the block.

R&R: After a career including a run
as GM at WLS/Chicago, along with
stints at stations in New York; Dallas;
Washington, DC; and Kansas City,
what's it like working at Salem?

TT: I'mlike a kid ina candy store.
Salem is growing so rapidly every
day. They care about radio, and they
care about getting it right. They have
shown me over and over again that
they are willing to do what it takes
to get it right.

[ give 100% of the credit for our
growth — not only from acquisi-
tions, but also in the News/ Talk for-
mat — to Ed Atsinger. It was his
vision to change many of the under-
performing properties that the com-
pany owned to News/Talk and to
revitalize and strengthen the over-
all lineup at SRN. Although I may
not be the most humble guy in
America, I certainly wouldn't take
the credit for something I didn't do.

[ was brought in to implement Ed’s
vision.

R&R: Give us an example of how
Salen has begun looking at stations in
a new way.

TT: KSKY/Dallas is a terrific ex-
ample of Salem looking at a proper-
ty in a different way than it may
have previously. We had a Gospel
music format that was not a ratings
winner but was cash-flowing good
money. To pull the plug on a station
that is generating income and put
News/Talk into a market that al-
ready has some terrific stations in
the format — WBAP, KRLD and
KLIF — is not an obvious decision.
It's not a market that most people
would say needs a new Talk station.

But we put KSKY on the air the
right way. We put marketing mus-
cle behind its launch with our line-
up of SRN talent, and today I don't
think there is a Salem Radio Net-
work show host who won't tell you
that KSKY gets more response to our
national shows than practically any
other station. It's already doing ex-
tremely well.

R&R: You've also just flipped to
News/Talk at KLUP/San Antonio, right

Continued on Page 16
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Salem Bulks Up

Continued from Page 15

in the backyard of Clear Channel News/
Talk flagship WOAI and Infinity’s
KTSA. 1 take it Salem feels confident in
the company’s ability to compete with
some of the format's big players?

TT: Yes. San Antonio is a market
that has some terrific stations, but
we don't go into markets with the
" idea of seeing what format hole isn’t
'\filled and then doing whatever that

is. We go into a market with the
good products that we have devel-
oped, and we go into it very aggres-
sively. We are confident in the qual-
ity of the people we have on the air
and the quality of our people behind
the scenes.

I'm thrilled to be working with
our just-named National PD, Tyler
Cox. He assumed my previous role
at all of our owned stations, allow-
ing me to be more hands-on withall
of our network personalities and
SRN News, whichis yet another big
part of Salem’s operations. We are
very confident that Salem is poised
for greatness and a lot of exciting
days ahead.

Another thing that I think charac-
terizes the company is that we're
patient. We don’t expect to go intoa
market and suddenly becomeNo. 1
in two books. We know that over
time we have a winning format and
that we have the resources and the
will to put it on the air, do it right
and wait for some success.

R&R: Do you think the Salem sta-
tions will need more local talk shows to
succeed in the long run?

TT: Not necessarily. Sure, I'm a
local radio programmer at heart,
and I'd love to have some local
shows if they’re part of our econom-
ic model for the station and if the
right person was available. We have
looked at some people in a number
of our markets, and we may, in fact,
go that route as we grow these sta-
tions.

I'm reminded of when I was GM
at WLS/Chicago, and Rush Lim-
baugh expanded his daily show
from two hours to three hours. We
opted not to carry the third hour of
the show because we felt we had to
remain local if we were going to win
against WGN. My then-boss, Norm
Schrutt, suggested that we first re-
view the Arbitron, where, from
1lam-noon CT, Limbaugh had
something like a nine share. From
noon-1pm he went up toabouta 13
share.

From 1-2pm, our local host —
whose name, in the interest of cour-
tesy, I won’t mention — dropped
back down to around a five share.
Norm suggested that if he were a
young executive looking to make a
good impression on the company
and an impact on the bottom line,
he might want another 13-share
hour to sell instead of a five share.
Then he reminded me that it was
totally my decision.

As we used to say back in my

“I think it’s fair to say that there is a
commonality that runs through SRN’s
programming, but there is no litmus test that
somehody has to believe a certain thing or

think a certain way.”

JVEWS/TALKISPORTS ..

days at the University of Alabama,
he got the hay down where the goats
could get at it, and I learned right
then and there that a local show isn’t
always a better option vs. a good
syndicated show.

R&R: How many of the company’s
stations carry all SRN programming?

TT: We actually have very few sta-
tions in the Salem-owned group that
carry Salem programming exclusive-
ly. We're much more likely to also
have shows like Talk Radio Net-
work’s Laura Ingraham or Michael
Savage, ABC’s Sean Hannity and
Westwood One’s Bill O'Reilly as part
of our programming mix. If there is
a good radio show out there and it’s
available to us and fits what we do
in a given market, we're happy to
take that opportunity.

R&R: You recently took a big chunk
of time to ramp up for the launch of Bill
Bennett’s network show, which debuted
earlier this year. Tell us about that expe-
rience.

TT: I thought it was one of the
most flawless and impressive
launches in the history of network
radio. First of all, there’s Bill, who
brings so much of what DC politi-
cians these days like to call “gravi-
tas.” We got such a positive buzz
after we announced the launch of
his show at R&R's Talk Radio Sem-
inar last February.

He's the only radio talk show host
in America who has been confirmed
three times by the US. Senate. I can’t
think of any other debut of a talk
show where the host was profiled in
USA Today before the show was
even officially announced. He
brings an awful lot to the picnic ev-
ery single day.

When we kicked off the show last
April it started on about 30 stations,
most of which Salem owned. Today
Bill's show airs on around 100 sta-
tions, most of which Salem does not
own. [ think the show is an authen-
tic hit, albeit still only in its first six
months end still growing and devel-
oping. Cnce again, it's fun to be in-

“We go into a market with the good products
that we have developed, and we go into it very
aggressively. We are confident in the quality
of the people we have on the air and the
quality of our people behind the scenes.”

volved with a company that wants
to winand has the patience and re-
sources to do what we need todo to
get there,

R&R: Is the SRN lineup of all con-
servative talk shows by design?

TT: All of our hosts share the
same basic core values, but they run
the gamut from A to Z on where
they may be on a specificissue. If we
put them all together in the same
room, you'd get the same kinds of
arguments you'd get if you assem-
bled a group of unrelated hosts from
10 different local stations. They all
have their own unique perspectives
on the issues they discuss, and they
certainly don't agree on everything.

For example, look at the recent
Republican National Convention.
You have George Bush, Dick
Cheney and Rick Santorum there,
along with Armnold Schwarzenegger,
Rudy Giuliani and George Pataki.
They would not all agree on some
issues, but when it comes to basic
issues, like the war on terror, they’re
all on board. So, yes, I think it's fair
to say that there is a commonality
that runs through SRN’s hosts, but
there is no litmus test that somebody
has to believe a certain thing or think
a certain way.

R&R: What, in your opinion, distin-
guishes SRN from other network-radio
producers?

TT: Again, I think it's really our
process of methodically building
our news product and talk shows

and working to constantly find
ways to make all of our program-
ming more user-friendly to stations.
I believe that we are the most re-
sponsive network in America, bar
none, in terms of service to our af-
filiates and listening to their needs.
I have been in the network business,
and I've been there on the affiliate-
station side of things, and I was of-
ten surprised at the myopic view
that networks take of people at the
local level.

At the end of the day — whether
you are dealing with a corporate
cluster manager or programmer or
the guy who is still a mom-and-pop
operation with a couple of stations
in a market — it’s a relationship
business. I don’t care how big you
are or how much press your nation-
al programming generates, if people
don't like the food you're serving,
they ain’t going to buy it.

We try to kill our affiliates with

service and kindness. We reach out
to them regularly through our affil-
iate advisory board and have imple-
mented services for them, like our
new FTP website, as a direct re-
sponse to their needs.
- By listening to what I like to call
“flyover country,” we’re making
Salem more responsive, and that’s
the name of the game. There are net-
works out there that are bigger than
we are and some that probably al-
ways will be. But that’s OK. We're
not just trying to be the biggest.

RADIO
SYNDICATION

www cooraciosyndicatior.com

WSB Atlanta 10a-1p
A2554 92 to 10.6 #1
M25-54 132 to 14.8 #1

WDBO Oriando 10a-1p
A25-54 4.0 to 5.2
M35-54 6.5 to 11.2 #1

The Booriz ratings are in. And up.

Reap the Rewards of Winning Talk with Neal Boortz

WOKYV Jacksonville 10a-1p
A25-54 69 w 109 #1
M35-54 10.6 o 18.0 #1

KRMG Tulsa 9a-12p
A2554 64 to 6.5 #2
9.8 #2

M35-54 12.9 to
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WHAT DOES

GET YOU?
A TOP-RATED RADIO TALK SHOW

TWO BEST SELLING BOOKS

A NATIONAL TV SHOW SEEN IN
OVER 90% OF THE UNITED STATES

REGULAR GUEST APPEARANGES ON
MAJOR TV SHOWS INCLUDING CNN,
60-MINUTES, POLITICALLY INCORRECT,
20/20, FOX, THE TODAY SHOW AND MORE

AMERICANS LOVE TOLISTEN TO,
READ and WATCH LARRY ELDER.

THEY COUNT ON LARRY
TO BRING OUT THE TRUTH.

PUT THE POWER OF THE TRUTH
BEHIND YOUR RATINGS.

CALL (212) 735-1700 TODAY

@QADI O NETWORKE
america listens to aic
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Rhone Elected Ruler Of Mofbwn

W-uile we're still waiting for the official-looking press

release and photo to arrive, we can safely tell you that, after
weeks of rumors and speculation, Sylvia Rhone has indeed
been named President of UMG's Motown Records. Most re-
cently Rhone had spent the better part of a decade as Chairman/
CEO of Elektra/EEG before exiting in March. Her previous ex-
perience, spanning some 30 years in this industry, includes
stints as President/CEQ of EastWest Records and Sr. VP/GM
of Atlantic Records.

Law & Order: Star & Buc Wild Unit

While the battle continues to rage in a New York District
Court between Emmis and Clear Channel over the imminent
retum of The Star & Buc Wild Moming Show to New York’s
airwaves, Clear Channel pulls an end-around move and an-
nounces that the guys are
coming to mornings in
the next-best altemative
to New York: Philadel-
phia, where Star & Buc
will take over mornings
at CC Urban WUSL
(Power 99). The move will displace Power’s long-running
Dream Team of Golden Girl, Q-Deezy and S-Dot (may not
be their birth names). Star and Buc will continue to do mom-
ings at Urban sister WPHH (Power 104.)/Hartford. Will
other affiliates be named in the coming weeks?

Coming soon to a radio near you!

You Say It, You Pay Us, We Play It

In an effort to help flood victims in Westem Pennsylvania,
the result of recent Tropical Storms Frances and Ivan, Clear
Channel/Pittsburgh’s WKST, WWSW, WDVE & WXDX
spent most of Monday collecting money the old-fashioned
way: “Pay for Play,” no matter how terrible or personally pain-
ful a particular song was. The minimum donation per song
was $25, with a ceiling as high as $1,000, depending on the
horrific nature of said song.

Here's a shell-shocked WKST (96.1 Kiss FM) PD Mark
Anderson: “I'm taking a cigarette break in my office, listen-
ing to ‘Copacabana’ by Barry Manilow — which isn’t nearly
as disturbing as some of the previous songs | heard us play:
'Here | Go Again’ by Whitesnake, ‘Love Will Keep Us To-
gether’ by The Captaln & Tennille, “Wild Wild West’ by Kool
Moe Dee into ‘The Metro’ by Berlin, and ‘Eclipse’ by Pink
Floyd. Please note that, as a career Top 40 person, | didn't
even know what ‘Eclipse’ was until our 96. 1 Kiss Morning Freak
Show, with Mikey, Big Bob and Leonard, played it at 12:58pm
today.”

At press time, Kiss listener donations were at $22,927 and
dimbing, while total cluster collections exceeded $50,000.

In Other Disastrous News....

And by disastrous, we mean “fabulous” — Clear Channel
raised $79,175 from its online auction of 45 celebrity-signed
guitars on www.stormaid.com. All proceeds will go to the
American Red Cross Disaster Relief Fund. Combined with
funds raised locally by other Clear Channel stations, like our
buddies in Pittsburgh above, CC reports its Clear Channel
Cares initiative has raised more than $740,000 to benefit the
victims of Hurricanes Charley, Frances and ivan.

Worst Nightmare: Caller Nine — In Person!

The bomb squad was called to Infinity Rocker KSRX (K-
Rock)/San Antonio on Sept. |6 after a visitor left a myste-
rious backpack in the lobby. According to KSRX MD/after-

STREETTALK

noon personality Mark Landis, a “regular” listener/stalker of
questionable mental stability gained entrance to the lobby at
8:30 that moming and demanded to speak with morning per-
sonality Kidd Chris. “He said he had a present for him,” Landis
tells ST. When the guy was denied access, he reportedly said
something to the effect of “The police are going to have fun
with this,” dropped the backpack and fled the premises. And
then the fun began....

“The police were called and the building was evacuated,”
says Landis. Then the bomb squad showed up. “All streets
leading to the station were blocked off, helicopters hovered
overhead, and news crews showed up.” Sister KTSA-AM was
able to broadcast live from its mobile facility, while K-Rock
was left on autopilot.

Shortly thereafter, the mystery backpack was brought out-
side and detonated — but no bomb was found. Police know
the identity of mystery gift-bearer, who has a history of mak-
ing phone calls to the station and recently set a small fire there.
He now faces several charges, including making terrorist
threats,

The Programming Dept.

* WNEW/New York Creative Services Director Bill
Schultz is awarded Asst. PD stripes by PD Frankie Blue, who
is more than a little famifiar with Schulz’s skillz — the two
helped relaunch crosstown WKTU in 199¢.

¢ American Gene -al Media/Bakersfield rames John Boyle
PD of Active Rocker KRFR, and the statior: picks up heritage
market calls KKXX, recently jettisoned by Clear Channel.
Boyle is promotions whiz at Infinity’s WXTM & WNCX/
Cleveland. Kris Daniels, formerty of crcsstown KUZZ, is
named Promotions Director for the AGM/Bakersfield clus-
ter. Most recently she co-hosted the Max & Kris morning
show at KilM/Tucsor.

* Steve Casey, PD/MD of Clear Channel Country KRRV/
Alexandria, LA, is upped to OM of the four-station cluster,
replacing Scott Bryant, who exits.

¢ Dwight Arnold, former PD of KCXX/Riverside, has
been hosting The Sunday Night Music Meeting on Mitchell Al-
temative KMR|/Palm Springs, CA. Suddenly, he’s upped to
Asst. PD/MD/Marketing Director/afternoon guy.

e Dan McClintock, former PD of Cumulus Rocker
WRRX,/Pensacola, FL, is named PD of Cumulus Alternative
& Classic Rock combo WRWK & WXKR/Toledo.

* WBLX/Mobile zfternoon talent Al Weedon nails down
his first programming gig: Cumulus Urban sister KMJJ/Shreve-
port, LA. He replaces Long John, now programming KSOC/
Dallas.

* The powers that be at Millennium Hot AC WJLK/
Monmouth-Ocean have seen fit to staple color-coded Asst.
PD stripes to the sleeve of midday personality Debbie
Mazella.

¢ KHOP/Modesto, CA PD Chase Murphy was smart
enough to recognize that he needed someone smarter than
him to cover his ass on occasion. Voila! Morning co-host Mad-
den is now sporting some sweet Asst. PD stripes.

=
Formats You'll Flip Gver
Active Rocker WWWX/
Appleton, W1 morphs into Al-
ternative as “New Rock 96-9 The
Fox.” The jock lineup remains in-
tact, and The Fox will continue to
carry Green Bay Packers football
— because this is Cheesehead
Country, dammit!

Mmmmm ... cheeeegeezese....

www americanradiohistorv com

* The FCC approves the HBC-Univision merger.

« Stella Schwartz is promoted to PD of KOST/Los Ange-
les.

« David Hall named VP/AM Programming, for Infinity/Los
Angeles.

. T

I VEARS AGO !

* Steve Dinetz and Carl Hirsch team to
form NextMedia Group.

e Connoisseur Communications VP
Donald Kidwell dies of pancreatitis. He

7)) ran—

P

¢ Charlie Serafin named VP/GM of
KYQY-FM/San Diego.
* Ray Gmeiner joins Zoo Entertainment -

as VP/Rock Promotion. ’

* KOST/ALos Angeles reviews its policy, al- n,
lowing same-sex dedications on its Love
Songs show.

9]

« Classical KFAC/Los Angeles becomes
urban-slanted adult Rock KKBT.

« Tom Birch leaves Birch/Scarborough to
form Opus Media Group.

*The NAB gives out its first Marconi
Awards.

)
W) yEArs A6a

=

* The NAB and NRBA merge their radio meetings in Los
Angeles, attracting over 5,000.

« Rick Peters named VP/Programming of TK Communi-
cations.

* TM Communications and Mike Joseph agree that TM
will market and syndicate Joseph's “Hot Hits” and mod-
erm MOR “Comfy” formats.

W) VEARS AGD

« Infinity Records and Petri Pax Records agree to market
an album of spiritual songs recorded by Pope John Paul
(8

» Westinghouse Broadcasting signs letter of intent to pur-
chase Beautiful Music KOAX-FM/Dallas for $7 million.

U] VEARS 460

« KLIF/Dallas jock Linwood Henderson, a.k.a. “Cousin Lin-
ny;” is charged with the theft of 37 televisions and stere-

0s.
. J

Tom Birch

Quick Hits -
 Bay Area radio vet Christopher Lance, who's been do-

ing middays at KSI/El Paso for the past two years, returns

home to host nights at Infinity Oldies KFRC/San Francisco.

* WXSS/Milwaukee loses Asst. PD/MD/midday princess P)
to XM's '90s on 9 channel and afternoon talent Matt Mitchell
to KZCH/Wichita as Asst. PD/moming personality. Now the
good news: PD Brian Kelly hires B-Dub for nights from the
same shift at WYOK (Hot 104)/Mobile.

* Meredith Teplitz is the new morning co-host at Jour-
nal Hot AC KZPT (104.1 The Point)/Tucson. The shift has
been vacant since Darrin Stone left for WRVQ/Richmond in
April. Most recently, Teplitz, who will team up with a mys-
tery dude TBA, co-hosted mornings at KQBT/Austin.

* Chris Daniel, who spent the better part of the last 14
years doing mornings at Clear Channel Rocker KRZR/Fresno,
crosses the street to host middays at Infinity FM Talker KKDG
(105.9 The Edge).


www.americanradiohistory.com

* New PD Brian Rickman keeps tweaking the formuia at
Cumulus CHR/Pop WZAT/Savannah, GA: Jason Cage joins
for nights from the same shift at WKMX/Dothan, AL. Sec-
onds later Kaila Capeheart is upped from part-time to
middays.

* KZFM (Hot Z95)/Corpus Christi, TX OM/PD/afternoon
jock Ed Oczanas is now morning co-host, teaming up with
prodigal son Danny B, Z95's former Asst. PD/MD, who re-
turns from a stint at KBBT/San Antonio. Current Z95 Asst.
PD/MD/morning co-host Arlene slides into middays, Promo-
tions Director Gino moves from nights to afternoons, and
midday talent jJayree goes to nights. Meanwhile, former
KZFM morning guy Bart Allison crosses the hall to become
PD/morning guy at clustermate KKBA.

* WLRS/Louisville inks the syndicated Lex & Terry for
mornings.

* Ginny Harman segues from morning show co-host at
All Pro Altarnative KCXX (X 103-9)/Riverside to Promotion

FiLms

BOX OFFICE TOTALS

September 17-19

| Title Distributor $ Weekend $ To Date
1 Sky Captain &... (Paramount)* $1558 $15.58
2 Mr.3000 (Buena Vista) $8.67 $8.67
3 Resident Evil: Apocalypse (Sony) $865 $37.03
4 Wimbledon (Universal)* $711 7.1
5 Cellular (New Line) $6.79 $19.70
6 Without A Paddle (Paramount) $3.63 $50.32
7 Hero (Miramax) $2.83 $46.09
8 Napcleon Dynamite (Fox Searchlight) $2.28 $33.34
9 Collateral (DreamWorks) $2.26 $95.97
10 The Princess Diaries... (BuenaVista) $1.94 $91.89

Al figures in millions. * First week in release
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include
A Dirty Shame, starring recording acts Tracey Uliman and
Chris Isaak. The fim's New Line Records soundtrack
contains cuts by Screamin’ Jay Hawkins, James Intveld,
Connie Vannett, Slim Harpo, David Raksin Orchestra,
Billy Lee Riley and more.

Also opening this week is Shaun of the Dead, whose
soundtrack is available on import from the U.K. and fea-
tures music by Queen, The Smiths, The Specials, Grand-
master Flash, Ash, | Monster and others.

— Julie Gidlow
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& Marketing Director/afternoon personality at sister AC KATY
in exotic Temecula, CA. Inbound to replace her on The Brand
X Morning Show is Jake Weber, who most recently did morn-
ings at KQWB/Fargo, ND.

* Buckley CHR/Rhythmic KHTN (Hot |04-7)/Modesto, CA
PD Rene Roberts teams afternoon jock Steve Gomez, night
dude lzzy Real and part-timer Alexia to form The Flava Show
in mornings. Vic Duran, formerly of crosstown KWIN, joins
for afternoons/production/imaging, and Jake De La Rosa is
upped from late-nights to just plain nights.

* WWZZ (Z104)/Washington morning host Brett Haber |

returns to TV as a sportscaster for CBS affiliate WUSATV.
Z104 PD Sammy Simpson now needs a whole new friggin’
morning show. Send your stuff to WWZZ, 3400 Idaho St. NW,
Washington, DC 20016 or ssimpson@z | 04radio.com.

Thirty-year radio vet John Mackin Ade is inked by Sherri
Williams of the Williams Literary Agency as he prepares to
publish his third novel, Serial. Ade has been a GM in Dallas;
Austin; and Panama City, FL, an owner-operator in Florida
and South Carolina and a Sr. VP/Sales for Capstar. He's cur-
rently working on his fifth novel, Media Wars, a fictional tale
of a media takeover of the United States.

| Dept. Of Love Dept.

Congrats to WXKS-FM (Kiss 108)/Boston
MD Kid David Corey on his Sept. 10 wed-
" ding to the lovely Megan Markle. After a
~ barnburner of a reception — where the en-
L tertainment was provided by none other than
d Blessid Union Of Souls — the couple honey-
mooned in exotic Punta Mita, Mexico.

A blessed un;on
of souls.

Talk Topics

* Just your average week at KIRO/Seattle: Talk host Dave
Ross has succeeded in his bid to become the Democratic
nominee for the open U.S. House of Representatives seat for
Washington's District 8. Ross will face off against Republican
Dave Reichert in the Nov. 2 general election. Ross has been
off the air since late July due to his run for office.

And then it got weird: KIRO weekender Brian Maloney
exited, claiming he was fired over comments he made sug-

gesting that CBS Evening News anchor Dan Rather should re-
tire or be fired over the now-infamous "Memo-Gate.” KIRO
Station Manager Ken Berry downplays that scenario, telling
AP that Maloney's show was cancelled “because KIRO's
broadcasts of the Seattie Seahawks football games significantly
reduces our Sunday talk lineup, and we feit the remaining time
slots would be better filled by other hosts."”

* Despite rumors that Premiere’s Rush Limbaugh might
cross the street to Clear Channel's KNEW/San Francisco
when his deal at KSFO expired, ABC Radio’s Bay Area con-
servative Talk outlet has re-upped Limbaugh with a new
multiyear deal.

¢ Tony Bruno has officially bailed as host of Fox Sports
Radio's Morning Extravaganza after four years. Baseball Insider
host Mark Gubicza joins co-host Andrew Siciliano this week.
Expect a permanent co-host announcement soon.

* Bill Bennett's Morning in America, which launched on
April 5, has already reached the century mark: Cumulus’
KRMD/Shreveport, LA has been inked as affiliate No. 100 for
the Salem Radio Network nationally syndicated morning talk
show.

* Entercom’s WROC/Rochester, NY joins the growing
ranks of “progressive” Talk stations. Now billed as

| “Rochester’s Liberal Talk,” the station features local anchor

Allan Harris, Air America’s Al Franken and Randi Rhodes,
Jones’ Ed Schultz and WOR Radio Network'’s Lionel.

| TELEVISION |

TOP TEN SHOWS
Total Audience
(105.5 million households)

cst

Survivor: Vanualy

NFL Monday Night Footbalt
(Packers vs. Panthers)

4 Will & Grace

5 Without A Trace

Sept. 13-19
Adulits 18-49

1 The Apprentice 2
2 Will & Grace
3 CSI f
(tie) NFL Monday Night Football
(Packers vs. Panthers)
(tie} Survivor: Vanuaty

W N -

(tie) 60 Minutes 6 Joey |
7 The Apprentice 2 7 NFL Monday Showcase |
8 Joey 8 LAX

{tie) NFL Monday Showcase (tie) Without A Trace '
10 Siegfried & Roy: Miracle 10 Siegfried & Roy: Miracle l
Source: Nielsen Media Research J

It's fime to call Coleman.

You've tried the latest gadget.

You've been inundated with mounds of research data.
You’ve gone the cheap, no-frills route.

And you're not getting what you need.

It's time for deeper insights.

It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

It’s fime to call Coleman.

919-571-0000
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MI7TS TOP50 ALBUMS

.?0_ i —
° THE INDUSTRY’S NO. 1 RETAIL CHART September 24, 2004
w ™ ARTIST ALBUM LABEL POWERINOEX CHANGE
- 1 NELLY Suit Dertyifo’ Realiiniversal 410,228 -
- 2 NELLY Sweat Derrty/Fo’ ReelfUniversal 360,013 -
2 3 TIM MCGRAW Live Like You Were Dying Lk 120,306 21%
3 4 RAY CHARLES Genius Loves Company Concord 114,853 17%
5 5 NOW VOL. 16 Various Uy 100,104 -22%
6 6 ASHLEE SIMPSON Autobiography Geffen 76,780 -15%
1 7 ALAN JACKSON What | Do Arista 7798 ° £1%
9 8 MAROON 5 Songs About Jane Octone/J/RMG 62,428 -8%
12 ] USHER Confessions {aface/Zomba 60,344 4%
4 10 ANITA BAKER My Everything Blue Note/Virgin 58,308 -56%
1 1 R. KELL Happy People/U Saved Mg Jive/Zomba 57,105 12%
10 12 YOUNG BUCK Straight Outta Cashville Interscope 56,663 -14%
8 13 JILL SCOTT Beautifuily Human...Vol.2 Hinien Beach/Epic 55,267 -25%
7 14 LLcooL J Definition Def Jam/IDJMG 54,117 -31%
14 15 AVRIL LAVIGNE Under My Skin Arista RMG 49,487 +1%
- 16 MEGADETH The System Has Failed Sanctuary/SRG 48,518 -
13 1 GRETCHEN WILSON Here For The Party Epic 46,400 -16%
15 18 BIG & RICH Horse Of A Qifferent Color Warner Bros. 41,036 13%
17 19 LOS LONELY BOYS Los Lonely Boys Epic 37,781 15%
- 20 FLOGGING MOLLY Within A Mile Of Home SideOneDummy 37,755 -
20 2 BLACK EYED PEAS Elephunk A&M/interscope 37514 6%
19 22 GARDEN STATE Soundtrack Epic 34,288 -15%
16 23 MASE Walcome Back By Boy/Universal 34,032 21%
21 24 RYAN CABRERA Take it Al Away EV.L.A/Atlantic 33,056 8%
29 25 VELVET REVOLVER Contraband FCA/RM 30,526 +3%
2% 26 KILLERS Hot Fuss Island/iDJMG 30,316 0%
¥ 27 GUNS N'ROSES Greatest Hits Guffen 28,494 0%
33 28 YELLOWCARD Ocean Avenue Capitol 28,118 2%
3 23 ALICIA KEYS The Diary Of Alicia Keys JRMG 28,072 4%
39 30 BREAKING BENJAMIN We Are Not Alone Hollywood 27,028 0%
3k 3 JoJo Jojo BlackGrowmtiUniversal 26,802 6%
¥ 32 LINKIN PARK Meteora Warner Bros. 26,580 A%
42 33 AKON Trouble SRC) Unfversal 26,165 +3%
38 34 SWITCHFOOT Beautifuf Letdown Columbia 25,701 -6%
18 3 JIMMY BUFFETT License To Chill REAMaibagr 25,674 -31%
2 36 PAPA ROACH Getting Away With Murder OreamWorks 24,532 -28%
- 37 BOWLING FOR SOUP A Hangover You Don't Deserve iveomis 24,174 =
25 38 LLOYD BANKS The Hunger For More G-Unit/interscope 24,018 21%
37 39 MODEST MOUSE Good News For People Who Love... Enic 23,965 13%
28 40 KANYE WEST Coliege Dropout Roc-A-Fella/IDJMG 23,711 21%
43 a1 KENNY CHESNEY Wihen The Sm Goes Down N 23,454 4%
- 42 TEARS FOR FEARS Everybody Loves A Happy Ending Hip-0 23413 -
32 43 BRAD PAISLEY Mud On The Tires Ansia 23,402 18%
48 44 EVANESCENCE Fallen Wind-up 21,822 -6%
41 45 PRINCESS DIARIES 2 Soundtrack Wealt Disney 21,802 -15%
- 46 LIL' WAYNE The Carter Universal 20,020 -
31 47 SHYNE Godfather Buried Alive Def Jam/IDJMG 19.976 -31%
- 48 PRODIGY Always Outnumbered, Never Gut... Warner Bros. 19,962 -
44 43 FRANZ FERDINAND Franz Ferdinant R Epic 19,898 17%
49 50 HOOBASTANK The Reason Island/i0JMG 18,658 -15%
© HITS Magazine Inc.
I ulled since Guns N’ Roses turnad the | Blue Note's An- . The only |
vl | A'Lﬁums frick with Use Your Illlusion I and }l back | ita Baker (No. r records to  f* % &
’ L in September 1991. 10). show increas- % 5
Ne“v $ 0ne .Iwo Punch The two Nelly albums combine for Aside from es over the Hﬁ'i_: | e A
You're not more than 770,000 in sales. Suit is fueled | Nelly, the top previous | =i ] 4
seeing double. by the hit single “My Place,” with Jaheim, | chart newcomer week  are [l ANY 14
Fo’ Reel/ while Sweat sports “Flap Your Wings” | is Sanctuary’s RCA/RMG's g . g For Soup
Universal rap- @ and a duet with Christina Aguilera, “Tilt | Megadeth (No. Velvet Re-
per Nelly takes - Ya Head Back.” 16), followed by ok volver (No. 29-25, +3%), SRC/Univer-
the top two The rest of the top 10 includes Curb’s | Side One Dum- Nelly sal’s Akon (No. 42-33, +3%) and Aris-
spots on the — Tim McGraw (No. 3), Concord’s Ray | my’s Flogging ta/RMG’s Avril Lavigne (No. 15, +1%).
HITS album ";\,\, Charles (No. 4), UTV’s Now Vol. 16 (No. | Molly (No. 20), Jive/Zomba's Bowling Next week: Look for Reprise’s
chart this week galin. 5), Geffen’s Ashlee Simpson (Mo. 6), | For Soup (No. 37), Hip-O’s Tears For | Green Day to be the big winner among
with Suit and Tim McGraw Arista Nashville’s Alan Jackson (No. 7), | Fears (No. 42), Universal’s Lil Wayne | a group that also includes Capitol
Sweat. It's the Octone/]/RMG’s Maroon 5 (No. 8), | (No. 46) and Maverick’s Prodigy (No. | Nashville’s Keith Urban and Epic’s
first time the one-two stunt has been | LaFace/Zomba’s Usher (No. 9) and | 48). Chevelle.

wwWw americanradiohietorv com
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MIKE TRIAS

mtrias@radioandrecords.com

The Best Of
Both Worlds

It's almost a given these days: If you're a singer, you want to
be an actor as well, and vice versa. You can also throw wanting to
be an athlete into the mix if you live in
the world of hip-hop, but that's a col-
umn for another day.

Eminem proved himself in the un-
derground and on the radio and the
sales charts. Then he surprised us all by
garnering critical acclaim for his acting
skills in 8 Mile. Next week Eminem
goes back to what he does best as he
returns to radio with “Just Lose It,” the
first single from his upcoming fourth
CD, Encore. The album is the followup to his 2002 Grammy-win-
ning The Eminem Show and is slated for release Nov. 16. Dr. Dre,
the man who introduced Eminem to the mainstream, produced
“Just Lose It.” “It was an honor to hear the words out of Dre’s
mouth that he liked my shit,” says Eminem. “Growing up, | was
one of the biggest fans of N.W.A,, from putting on the sunglasses
and looking in the mirror and lip-sync-
ing to wanting to be Dr. Dre and Ice
Cube. This is the biggest hip-hop pro-
ducer ever.” “Just Lose It” goes for adds
at Pop, Rhythmic, Urban and Alterna-
tive next week.

Minnie Driver has won the hearts of
moviegoers everywhere, thanks to roles

— ———— in such films as Gross Pointe Blank and
Minnie Driver  Good Will Hunting. Next week she offi-
cially enters the professional music

world as she presents “Everything I've Got in My Pocket” to Tri-
ple A. It's the title track from her upcoming debut album, which
is due in stores on Oct. 5. The CD was produced by Marc Dauer
(Pete Yorn) and includes a cover of Bruce Springsteen’s “Hungry
Heart.” London-born Driver was actually a singer before she be-
came an actress. She began singing in her hometown’s jazz clubs
as a teenager, and she and her band even had a development deal
with Island at the time. “When things with Island dissolved, I be-
gan talking with EMI about a solo deal,” Driver says. “But just
then {the movie] Circle of Friends came along and changed every-
thing.” When it comes to establishing herself as a singer after be-
ing known as an actress, Driver says, “The bar is set pretty low
— I'm fully aware of that. There aren't
too many actors who’ve made good
records.” However, Driver does have a
legitimate reason to pursue singing.
“I'm doing this because it's something
that I always intended to do,” she says.

Lindsay Lohan transitions from the
big screen to radio as she presents “Ru-
mors” to Pop and Rhythmic, a single
that, until recently, was called “Just
What It Is.” The cut is taken from Lo-
han’s forthcoming yet-to-be-titled album, which is slated for a No-
vember release. For her first single, Lohan does what every artist
should: sings from personal experience. “Rumors” is about the
hardship of being followed by paparazzi and tabloid reporters and
dealing with all the talk about her life. Maybe a close examina-
tion of the lyrics (or playing the record backward) will reveal de-
tails of her relationship with That ‘70s Show’s Wilmer Valderrama
or her supposed beef with Hilary Duff.

Though they’re not actors, there’s a whole lot of suspense and

Eminem

Lindsay Lohan

GOING FOR ADDS

September 24, 2004 R&R © 21

i

0000000006500 000000

Week Of 9/27/04

CHR/POP

DIRTY VEGAS Walk Into The Sun {Capitol)
EMINEM Just Lose It ([Shady/Aftermath/interscope)
KEVIN LYTTLE Drive Me Crazy (Atlentic)
LINDSAY LOHAN Rumors {Universal)

CHR/RHYTHMIC

EMINEM Just Lose It (Shady/Aftermath/interscope)
FLAMBEY f/PETEY PABLG Go Hard (Bright Vision)

JIN Senorita fRuff Ryders/Virgin)

JON B. Lately (FRG/Sanctuary/SRG/

JUVENILE Bounce Back (Cash Money/Universal)

LINDSAY LOHAN Rumors {Universal)

LORDROC Roc Muzik (Skygod/

OMARION f/BIG BOI Never Gonna Let You Go (She's A Keepa) (Epic/
OUTKAST Prototype {LaFace/Zombal

PITBULL Dammit Man (T¥7}

SNOOP DOGG fIPHARRELL WILLIAMS Drop t Like It's.Hot
{Doggy Style/Geften)

TERROR SQUAD Take Me Home fUniversall

URBAN

EMINEM Just Lose |t (Shady/Aftermath/interscope)
FLAMBEY f[PETEY PABLO Go Hard (Bright Vision/

JON B. Lately (FRG/Sanctuary/SRG)

JUVENILE Bounce Back (Cash Money/Universal)

LORDROC Roc Muzik (Skygod)

OMARION #BIG BOI Never Gonna Let You Go {She's A Kespa) (Epic/
OUTKAST Prototype (L aFace/Zomba)

SNOOP GOGG {/PHARRELL WILLIAMS Drop It Like It's Hot
{Doggy Style/Geffen/

TERROR SQUAD Take Me Home (SRC/Universall
YUNG WUN §/DAVID BANNER Walk It, Talk It (J/RMG)

URBAN AC

No adds

COUNTRY

BRET MICHAELS #/JESSICA ANDREWS All | Ever Needed
(B.M.B./Poor Boy)

CHAD BROCK That Changed Me (B8R)

DAVID LEE MUPRHY Inspiration {Audlum/

JAMIE O'NEAL Trying To Find Atlantis {Capitol)

SHELLY FAIRCHILD You Don't Lie Here Anymare [Columbial
TRACY LAWRENCE Sawdust On Her Halo (OreamWorks)

AC

JOHN MELLENCAMP Walk Tall fisland/ IDJMG/

HOT AC

311 Amber (Volcano/Jive)

DIRTY VEGAS Walk Into The Sun {Capitol)
FROU FROU Let Go (Geffen/

LOW MILLIGNS Eleanor [Manhattan/EMC)

SMOOTH JAZZ

BRENDA RUSSELL | Know You By Heart (Varada/

DAVID BENGIT & RUSS FREEMAN Struttin’ (Peak/Concord)
DOC POWELL Let It Be {Heads Up/

DON GRUSIN She Could Be Mine (Sovereign Artists)

NORAH JONES Those Sweet Words (Blve Note/EMC)
NOVECENTQ f/STANLEY JORDAN Easy Love (Favored Nations/

ROCK

A PERFECT CIRCLE TBA (Virgin/
CANDIRIA Down (Type A)
EIGHT DAYS GONE Time Of Year (Ragin’ Grace/Titan)

ACTIVE ROCK

A PERFECT CIRCLE TBA Virgin/

CANDIRIA Bown (Type 4)

EIGHT DAYS GONE Time Of Year (Ragin’ Grace/Titan)
SEVENDUST Face To Face (TV7)

ALTERNATIVE

A PERFECT CIRCLE TBA (Virgin/

CANDIRIA Down (Type A

DIRTY VEGAS Watk Into The Sun (Capitoll

EMINEM Just Lose It (Shady/Aftermatiyinterscape)

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) {Reprise/
PARIS, TEXAS Bombs Away New Ling)

TRIPLE A

BETH HART World Without You (Koch/

BOB SCHNEIDER Cap'n Kirk (ShockoramalVanguard

BRAD JOHNER See Jane Run finfinity/

CHARLOTTE MARTIN Every Time It Rains (RCA/RMG)

HEM Redwing (Waveland)

MINNIE DRIVER Everything I've Got In My Pocket (Zoe/Rounder)
NORAH JONES Those Sweet Words Blue Note/FMC/

AMY CORREIA { akeville (Nettwerk)

CHARANGA CAKEWALK Loteria De La Cumbia Lounge
(Triloka/Artemis)

DEVENDRA BANHART Wino Rojo (Young God/Beggars)
DOLOREAN Violence in A Snowy Field {Yep Roc/

KAKI KING Legs To Make Us Longer (Epic)

NELL BRYDEN Nesf Bryden (157)

PINKEYE D'GEKKD Jry Clothes (Force MP)

SPLIT LIP RAYFIELD Should Have Seen jt Coming (Bloodshot/
VARIOUS ARTISTS Women Of Latin America (Putumaya)

miiiiiing,

drama surrounding the A Perfect Circle song Going for Adds at o —
Rock, Active Rock and Alternative next week. The TBA single is R&R’s Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds
our first look into eMOTIVe, an alb £10 cov Al . is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

! { , an album of U covers ani o ongl- gmaffei@radioandrecords.com.
nals dealing with themes of war, peace, love and greed. The set
will appropriately hit stores on Nov. 2, Election Day.

www americanradiohistorv com
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Continued from Page 1

broad latitude to get creative with
advertising and that spots can eas-
ily be localized, and she encour-
aged radio to embrace its legacy as
“theater of the mind” and develop
advertising that paints a picture in
listeners’ minds. In fact, she
played excerpts of old-time radio
programs that featured perform-
ers playing up sponsors’ products
during their shows, saying the
technique may be updated for a
modern audience.

While it could cost her company
more money, since reduced inven-
tory may drive up rates, Kowitt
said that she supports Clear Chan-
nel’s commercial-inventory-re-
duction plan. “We applaud what
Clear Channel is trying to do in re-
ducing commercial loads to attract
more listeners,” she said. “We as-
sume it will, we're happy to pay
for that, and we encourage others
to follow suit.”

Shadow Entertainment CEO
and former Toys R Us Chief Mar-
keting Officer Warren Kornblum
noted that radio sells itself short
when it comes to promoting its
ability to reach very specific audi-
ences. He used a simple example
to portray how radio could better
market itself. “If you knew some-
one I really wanted to meet and
told me that you'd introduce me to
that person if | bought you a really
nice dinner, I'd probably pay for
that dinner,” he said. “It’s about
being in a place where your con-
sumer will be and being relevant
0 your consumer won’t shut you
down.”

Local Advertising
On Satellite?
The suggestion elicited groans
from some in attendance, but
Parker told attendees that Wach-

i

Steele.

BREAKFAST WITH GAVIN J/AMG artist Gavin DeGraw dropped by

the WPLJ/New York morning show to announce his involvement in the

station’s Up Close & Personal Concert Series. Seen nere are (I-r) DeGraw
and WPLJ moring crew members Scott Shannon, Todd Pettengill and Patty

ovia is testing locally focused ad-
vertising for XM’s and Sirius’ mar-
ket-specific traffic and weather
channels. While Parker told R&R
that Wachovia is so far her
company’s only client interested
in local ads on the satcasters’ na-
tionally available traffic and
weather channels, the notion of
local ad dollars going to satellite
radio could ruffle the feathers of
many in the radio industry who
believe the satcasters’ traffic and
weather are muscling in on terres-
trial broadcasters’ territory.
Parker also urged the radio in-
dustry to embrace new technolo-
giesas away to compete in today’s
media landscape, citing Arbitron’s
Portable People Meter and Navi-
gauge’s in-car audience-measure-
ment device as methods the radio
industry could use to better pro-
mote itself to advertisers.
Kornblum believes one problem
facing both advertisers and station
owners is both sides’ lack of un-
derstanding about the others’

. Smyth

Continued from Page 3

that hawve shown enomous growth over the past year and ongoing expen-

menks e “lack” and “Bob® are clear indoaton thal we e IIH'IH.BﬂH‘_.' e
thinking and retoaling our efforls to appeal to new, locally identitied target

» Local radio stations & signilicant sources of ermergency infommation,

fearn the tralfic jam on ihe way home Yo the stelar elfors of mdio stations
threughond Flarda duing 1his vickent and unpred@ctiable hurdcane season,
W ang thirre wath our listenars, and wa ane thar for them, The suocess of

|
‘ audiences,

tir nistional and kocal Ambar &lart programs & dua in no small part ko the

afiors of local radio stations, which can interupt their programming at a
marment's nolica for the good of the local cormmunity.

technology and tastes of Amarica,

& In gvery city and fown in our nation, radie statons are soma of tha
most civically involved and actve businessas in thosa communities. Chari-
ties banafit from madio's community involvarment and promation, and many
times i is the radio station that Greates the pannensisp and publicity be-
twean tha for-profit and nongealit workds,

Radio holds many advaniages ovar other broadeast media and new
technologies. i's mobile, and it's everywhens. s targetad and afiordabis
for advertisars, and — when done wall — it's ive and lecal, Throughow its
history, radio has capitalized on these advaniages o adapt o the changing

So don't toll the death knell for radio just yel. Those of us who wark n
e industry every day know that the powear and ihe promise of 1emastrial
radio are afwe and well — and avadable for free at the push of a bution,

letters.

The views expressed in a letter are those of the writer only. The writer
is solely responsible for the content. R&R reserves the right fo edit

needs, and he implored radio ex-
ecutives to talk with advertisers
and learn about their goals before
selling them ad time.

"Sit down with core people you
respect, and talk about the chal-
lenges,” he said. “See if there are
ways to solve their problems. 1
think it's time. If radio can find
ways to help marketers, I think it
has a time of unbridled growth
ahead of it. You have a huge op-
portunity.”

Building Brands

Kornblum also underscored the
importance of building brands for
radio stations, stressing to station
owners the need to make a connec-
tion with listeners that will keep
them coming back. He believes
that “emotional branding” is the
most effective way to do this, say-
ing that once listeners forge a bond
with a station, they will keep com-
ing back. And he insisted that lis-
teners will flee only when the sta-
tion makes drastic changes.

“If they get to the point where
they like what they hear on the air,
like you and think of you first, it's
not competition that takes them
away,” Kornblum said. “If you are
going to change, do it slowly and
with a purpose. You don’t want
people waking up wondering
what they are listening to.”

Saga Sr. VP/Operations Warren
Lada attended the program and
told R&R that his company is al-
ready heeding the advice of pan-
elists who believe radio must find
new ways to serve advertisers and
reach listeners. “We're putting to-
gether a broad group of GMs, PDs,
sales managers and air talent to
look at things we haven't talked
about in a long time,” Lada said.
“We are ready to explore.”

Lada roted that while Saga isn’t
ready to empoly new advertising
methods across all of its stations,
it is looking at implementing new
programs at both Talk and music-
formatted stations. “We're going
to go the extra mile,” Lada said,
adding that he was very encour-
aged by what he heard from ad-
vertisers during the program.

— Joe Howard
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GRAPHICS FRANK LOPEZ » flopez@ radioandrecords.com
GRAPHICS DELIA RUBIO * drubio @ radioandrecords.com
DESIGN DIRECTOR TiM KUMMEROW * 0 radi
AD DESIGN MANAGER  EULALAE C. NARIDO Il + bnarido @radioandrecords.com
DESIGN SUSAN SHANKIN + sshankin @ radioandrecords.com
DESIGN GLORIOSO FAJARDO * gajardo @ radioandrecords.com
DIGITAL DESIGN  MIKE THACKER » mthacker @ radioandrecords.com
DESIGN CONSULTANT GARY VAN DER STEUR * gvdsteur@ radioandrecords.com
DESIGN CONSULTANT CARL HARMON * charmon @ radioandrecords.com
DIRECTOR/SALES HENRY MOWRY + hmowry @ radioandrecords.com
ADVERTISING COORDINATOR NANCY HOFF » nholf@ radioandrecords.com
SALES REPRESENTATIVE GABRIELLE GRAF * ggraf@ radioandrecords.com
SALES REPRESENTATIVE MEREDITH HUPP » mhupp @radioandrecords.com
SALES REPRESENTATIVE LINDA JOHNSON ¢ fiohnson @radioandrecords.com
SALES REPRESENTATIVE ERN LLAMADO  ellamado @ adioandrecords.com
SALES REPRESENTATIVE KAREN MUMAW » kmumaw@ radioandrecords.com
SALES REPRESENTATIVE MARIA PARKER ¢ mparker @radioandrecords.com
SALES REPRESENTATIVE KRISTY REEVES * kreeves @radioandrecords.com
SALES REPRESENTATIVE STEVE RESNIK * sresnik@ radioandrecords.com
SALES REPRESENTATIVE MICHELLE RICH + mrich @ radioandrecords.com
SALES REPRESENTATWE BROOKE WILLIAMS » bwilliams @radioandrecords.com
SALES ASSISTANT ANGELA NORWOOD * anorwood @ radioandrecords.com

CHIEF FINANCIAL OFFICER FRANK COMMONS  fommons @radioandracords.com
COMPTROLLER  MARIA ABUIYSA » mabuiysa @radioandracords.com
ACCTG. SUPERVISORPAYROLL MGR.  MAGDA LIZARDO ¢ miizardo @ radioandrecords.com
CREDIT AND COLLECTIONS SUSANNA PEDRAZA + spedraza @radioandrecords.com
BILLING ADMINISTRATOR  ERNESTINARO! + erodrig i
BILLING ADMINISTRATOR GLENDA VICTORES * gvictores @radioandrecords.com

ADMINISTRATION

PUBLISHER/CEO ERICA FARBER * efarber@ radioandrecords.com
VP/EDITORIAL & MUSIC OPERATIONS  CYNDEE MAXWELL * cmaxwell @radioandrecords.com
DIRECTOR/OPERATIONS PAGE BEAVER ¢ pbeaver@ radioandrecords.com
GENERAL COUNSEL/DIRECTOR HR LISE DEARY ¢ ideary @radioandrecords.com
DIRECTOR OF CONVENTIONS JACQUELINE LENNON ¢ jiennon @ radioandrecords.com
EXECUTIVE ASSISTANT TED KOZLOWSKI * tkozlowski@ radioandrecords.com
OFFICE ADMIN/RECEPTION JUANITA NEWTON * jnewfon @radicandrecords.com
MAILROOM ROB SPARAGO * rsparago@radioandrecords.com
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Recent Xfm/London Playlist

A recent playlist from leading London Alternative Xfm.

BEASTIE BOYS Triple Trouble
CONCRETES Seems Fine

DIRTY VEGAS Walk Into The Sun
EMBRACE Gravity

ENGINEERS Come In Out Of The Rain
GREEN DAY American fdiot

HIVES Walk Idiot Walk |
{AN BROWN Keep What Ya Got

‘Love Music: Love Xfm’

London’s Xfm is breaking artists and redefining U.K. radio

I JET Cold Hard Bitch
n today’s challenging and competitive radio climate, hard toinvolve and engage that com- JIMMY EAT WORLD Pain
it’s become imperative to differentiate a station from Munity, both on-air and in our off-air KEANE Bedshaped i

KILLERS All These Things That {'ve Done |
LIBERTINES Can't Stand Me Now
LOSTPROPHETS Last Summer
MARILYN MANSON Personal Jesus
MORRISSEY First Of The Gang To Die

marketing strategies, which includes
club nights and the live music events
that we deliver on a weekly basis.”

UK. Vs. U.S.
What does Ashton believe is the

its competitors by implementing distinctive, creative
programming and fostering unique promotions. If it all
works together, a station can harvest ratings success
without compromising the bottom line. But today, sat-

ellite radio, Internet radio, digital radio and the lack - piggest difference between radio in MUSE BU"e:"eS?T"ﬁcanes
of domestic artist development are forcing traditional the US. and in the UK? "1 feel that g:z:ﬁ:;?;;slgs te’:
. . q 5 ] - easiae
terrestrial broadcasters to become more innovative to UK. Altenative radio is more open i
RAZORLIGHT Vice

minded and willing to take more

meet the formidable challenges. RED HOT CHILI PEPPERS Dosed

Xfm is based in London, but it con-
sistently meets the same obstacles
most U.S. programmers face. And
Xfm also carries the burden of prov-
ing that its unique brand of Alterna-
tive programming is viable
and profitable for a market
of 12 million listeners
while successfully trans- [S8
planting its influence and
ideology to other markets |
throughout the U.K. and
Europe.

Xfm was launched in
1995 by Chris Parry (for-
mer owner of Fiction Rec-
ords), Sammy Jacobs and a
number of other investors. In 1997 the
original partners sold the station to the
Capital Radio Group, one of En-
gland'’s largest broadcast groups. Xfm
faced cries of protest from listeners
and others in the industry when it was
purchased by Capital. Many were
under the impression that the concept
and independent spirit of Xfm would
succumb to bland, predictable, cook-
ie-cutter corporate programming. But
they were wrong.

Xfm, under its new corporate own-
ership, has both met its obligations to its
shareholders and maintained its integ-
rity and its fresh programming stance.
Savvy marketing has developed it into
a credible radio brand that is accepted
by the masses. Most notably, Xfm has
retained the passion and respect of its
core audience while supporting un-
signed and independent artists.

Xfm continues to increase its cume,
TSL and AQH. In fact, for the past
three years the station has steadily
upped its audience reach from around
200,000 listeners to more than 700,000.
The chips have been stacked against
Xfm by increasingly fierce competi-
tion, but the station has evolved and
is flourishing both as a credible brand
on the street and as a supporter of new
music, thanks to the commitment of
its ownership, management and staff.

During the past few years Xfm has
excelled in providing good radio pro-
gramming to its London audience and
supporting new music via its “Xfm
Unsigned” initiative and new-music

Andy Ashton

shows such as X-posure, All City Show,
The Remix and The Rinse. The station’s
on-air positioner, in fact, is “Love
Music: Love Xfm.”
A&R Worldwide recently spoke
@ with Xfm/London Pro-
gramme Controller Andy
Ashton to find out more
about what makes Xfm
tick.

Ashton says, "I've work-
ed in all areas of radio,
including production, pre-
sentation, music and pro-
gramming. I started with
the GWR Group in the ear-
ly '90s, producing shows
and progressing to head of music at
their 2-Ten FM station in Reading, En-
gland. In addition, 1 presented shows
for GWR at various stations through
the “90s.

“ After spending 10 years at GWR,
I made the move to the Capital Radio
Group and Xfm in 2000, at which time
1 took on the position as head of mu-
sicat Xfm, which1 held for three years
before being promoted to Programme
Controller in October of last year.”

Like any station, Xfm has a partic-
ular target audience, but its appeal is
broad. “We appeal right across the
range, targeting a male and female
audience from 16 to 40,” Ashton says.
“However, we emphasize a tighter
focus of 20-29, with a slight bias to-
ward the male demographic. We have
a cume of 701,000 weekly adult listen-
ers — 793,000 total listeners. Our over-
all Rajar [U.K. equivalent of Arbitron]
figures list us at 577,000 weekly adult
listeners in London and a total listen-
ership in the market of 650,000.”

Xfm's philosophy includes strong
commitments to innovative program-
ming and to building a sense of com-
munity among the listeners. “We are,
first and foremost, about breaking
great new music acts from all over the
world,” Ashton says. “We do this with
a total commitment to delivering pro-
gramming that reflects the excitement
around the bands from home and
abroad.

“Xfm is all about establishing a
community of listeners. We work very

chances,” Ashton says. “We tend to
support unknown acts and often
break American acts ahead of their
home territory. Examples include The
White Stripes, Kings Of Leon, Scissor
Sisters and, more recently, The Killers,
who are all yet to have the impact in
the States that they have had here.

"Equally, we are enjoying a re-
newed interest in British music, which
is getting much stronger, with bands
like Coldplay scoring massive sup-
port and success stateside. Other Xfm-
championed UK. acts, including The
Libertines, Razorlight, Muse, Keane,
Franz Ferdinand and Snow Patrol, are
set to continue a great time for UK.
acts abroad.”

About what gets on the air at Xfm,
Ashtonsays, “We simply look for great
songs. If it’s great, it’s on. We tend to
trust our instincts rather than slaving
over research. We employ very pas-
sionate people who know what they’re
doing, and we trust them.”

Market Challenges

Of course, working in a diverse and
cosmopolitan market like London has
its challenges. “We are always battling
for space in people’s lives against sta-
tions that have a long history and
large marketing budgets,” Ashton
says. “For the most part, Xfm relies on
word of mouth for its momentum. We
pride ourselves on unique station pro-
motions, driven mainly out of our
multi-Sony Award-winning breakfast
show, presented by Christian O'Con-
nell.

“Promotions have included Xfm's
Bounty Hunter, which asks audience
members to huntdown celebrities and
get them on the show. Last time we
had over 100 entries in two weeks,
with the eventual winner being a lady
who managed to get Kiefer Suther-
land to cali in from Los Angeles.”

R.E.M. Leaving New York
SCISSOR SISTERS Laura

TRAVIS Walk Along In The Sun

SNOW PATROL Spitting Games
THIRTEEN SENSES Into The Fire
THRILLS Whatever Happened To Corey Haim?

Xfm also relies on its specialty
shows to solidify its brand. Ashton
explains, “Xfm'’s specialist output is,
quite simply, a vital breeding ground
for our musical identity. The shows
are incredibly reactive to shifts in cul-
ture and often play a huge part in the
process of getting scenes started and
bringing them through into general
programming. The Remix show is
credited with igniting the whole boot-
leg phenomenon that has been very
popular over the last two years. lts
offshoot, Live Remix Night at Lon-
don’s Cargo venue, has been packed
ever since.

“John Kennedy’s X-posure show is
an absolute must for those wanting to
hear the big crossover successes for
the future. John has consistently bro-
ken massive alternative hits way
ahead of anyone else in the market,
including Razorlight, The Libertines,
Franz Ferdinand, The White Stripes,
The Strokes, Radio 4, The Open, Nine
Black Alps and many others. He also
hosts an incredibly popular live expe-
rience at Camden’s Barfly venue in
London once a month.

"We have a specialist rock show
twice a week presented by lan Cam-
field, including our co-produced
show with WXRK/New York, Im-
port: Export, which has become a
must-listen on both sides of the At-
lantic, with WXRK scoring big in-
creases in that daypart since the
launch of the show.”

Unsigned And On The Air

Unsigned artists often get ashoton
the air at Xfm. Ashton explains how
the station determines who to play: “It
really is a case of understanding the
station and determining which shows
can help and engaging that relation-
ship at a grass-roots level with the

wwWw americanradiohistorvy com

presenter and producers in question.
If John Kennedy is excited about your
music, then I guarantee you that ev-
eryone else in the music industry will
sit up and take notice.

“Xfm is one of the few brands that
encourages direct contact with its
creative types. These are the people
shaping the scenes and, ultimately, the
sound of the station in the future. We
continue to show constant commit-
ment to unsigned music and play
unsigned acts every day. Coldplay
and Keane both had their earliest sup-
port from Xfm, unsigned.”

Xfm has a sterling reputation in the
industry, and Ashton says it maintains
that reputation with “honesty, energy
and a genuine open-door policy to
support great new music.” He contin-
ues, “When we play an unknown
band 40 times a week and it works
and becomes big, it feels great, and the
audience does not forget that.”

Ashton and Xfm are looking to the
future. He says, “ want to see Xfm get
to amillion listeners across the UK. We
have huge opportunities ahead with
the increase in adoption of DAB in this
country. We are a national brand on
that platform, and we look forward to
taking on national rivals on a level
playing field. We will give them more
than a run for their money.”

Reach Andy Ashton at Xfm, 30 Leices-
ter Square, London WC2H 7LA, En-
gland; phone: 011-44-207-66-6000;
www. xfm.co.uk.

Send your unsigned or sgned
releases io;

Sat Bisla

A&R Worldwida

444 5. Beverly Driva, Suite 300
Beverty Hills, CA 80212, US.A
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Continued from Page 1

What surprised me most about this was discovering that, al-
though most of my label friends and the artists featured on the
foillowing pages ate quite a few lunches and dinners at fine restau-
rants across America — it's business, after all — many were closet
ccoks, spending their precious weekends and vacation time tink-
ening in the kitchen, redirecting their creativity to create something
that was truly personal. After being
waited on hand and foot for most of
their professional lives, they enjoyed
reclaiming the kitchen and gaining
cantrol of their own domain.

The recipes that follow are a re-
sult of that passion. They say you can
tell a lot about a person by the kind
of food they prepare and serve with
their own hands. It's a small but tell-
ing window into an individual's per-
sonality. You'll find out just how per-
sonal a gesture cooking can be when
you read the recipes that the partici-
pants in this special have selected from their own files to share
with the world.

Myself, | can’t really cook for crap. My best excuse is that | don’t
have the time. That doesn’t mean that I've missed too many meais
in my lifetime though. Truth is, I'm probably just lazy in my own
kitchen. Make no mistake, | love food — hell, | watch Emeril Live
religiously — but for us can't-do civilians, that's the equivalent of

September 24, 20046 R&R © 25

watching Norm Abram tear apart and reassemble someone’s home
on This Old House: We're riveted by the deceptively simple display
of skill. It is in that spirit of couch potato-style voyeurism that | choose
to live vicariously through the talents of the people on the following
pages.

But that doesn’t mean that I'm so lame that | won’t share one of
my favorite dishes. As you can see from the artwork above, | have
spared no expense to share the true
joy of preheating my oven to 400 de-
grees, carefully removing the plastic
shrink wrap (don't forget that card-
board circle!) and sliding my beloved
Tombstone into the oven for 12-15
minutes, rotating once to cook evenly.
(Top-secret cooking tip: For a crispier
crust, place the pizza directly on the
center oven rack!)

Before we begin our culinary jour-
ney, a word of caution to you Atkins
dieters: You won't find very many low-
carb dishes here — beware the killer
cookies! This is all-American comfort food at its finest. Big thanks
and much love to everyone who took the time to embrace this
decidedly left-of-center concept for this year’s edition of the Ex-
tremely Important CHR Special. As always, special thanks go out
to my “evil minion,” Keith Berman, for his invaluable help and heavy
lifting during the production of this special. To paraphrase the late

Julia Child, “Come and get it!”
Continued on Page 26

www americanradiohistorv com


www.americanradiohistory.com

26 ® R&R september 24, 2004

fhe
et e

e
]

FOR!FALL!S

Skip Bishop’s Hurricane Charcoaled Duck
And Biscuit Dinner

This family recipe was devel-
oped and perfected alorg the
beautiful Florida Gulf Coast but
can thrive in other climates if pre-
pared lovingly. Note: Practice this
one. It's worth getting right!

Bernadette, Skip and Miles Bishop

Ingredients

One large duck (preferably deceased)

Five pears, peeled and cut into one-inch squares

One large vidalia onion, roughly chopped

Two teaspoons chopped rosemary

Four oz. liquified concentrated orange juice

Two oz. old-fashioned molasses

One tablespoon balsamic vinegar

One teaspoon minced gariic cioves

One tablespoon sea salt

One tablespoon course ground black pepper

Two oz. olive oil

Four large homemade biscuits (There are good substitutes in
most grocery stores’ frozen focds section —don’t mistake “cinner
rolls” for biscuits!)

One tablespoon melted butter

1/2 teaspaon Dijon mustard

Preparation

1. Remove duck innards and discard. Combine olive oil, salt
and pepper anc coat the duck comrpletely (including cavity).

2. Combine in a small bowl the o1ion, pears and rosemary. Fill
the cav ty of the duck completely with the mixture.

3. Combine orange juice, molasses, balsamic vinegar and gar-
lic for basting.

4. Place grill pan in center of coals to render duck fat and basi-
ing drippings. Acrange coals around the drip pan. Keep in mind
that this dish takes a full two hours to cook, so continue to add
coals to the fire to keep the heat level consistent.

5. Place the duck directly over drip pan on the highest rack
level on a well-o led grill. Baste well, and close grill, repeating th2
basting every quarter-hour,

6. After two hours remove the stuffing frcm the duck and cover
to serve as a side dish.

7. Carefully carve the crisp skin away and place to the side.
Then completely carve the duck in very thin slices and place on a
serving platter.

8. Combine cuck drippings with butter and Dijon mustard to
create & sauce. Cut open hot biscuits, and place the crisp duck
skin ins de with the sauce.

9. Plate as thinly sliced duck meat, biscLit with skin and stuff-
ing as a side. Drizzle duck meat lightly with remaining sauce.
Serves four. Thank me later.

Bouch’s ‘Buddy Boy Ribs

(Prepared by Dave Bouchard)

The night before you plan the barbecue, you must rub your ribs,
boss! Here are my secret ingredients fcr my rub mix: One cup of
brown sugar, 1/2 cup of papri<a, three tablespoons of freshly
ground black pepper, 2 1/2 tablespoons of sea salt, two table-
spoons of chili powder, 1 1/2 tablespoons of garlic powder, 1/2
tablespoon of onion powder and two teaspoons of cayenne dep-
per.

Combine all the rub ingredients in a bowi. Rub the ribs witt the
spice. You can use St. Louis ribs or baby back ribs. Place ribs in
plastic bags and refrigerate overnight.

Take the ribs out of the fridge and let sit at room temperaturz for
one hour. Sprinkle more spice on the ribs.

‘Heat the smoker to 225 degr=es. Put the ribs in the smoker. |
use hickory siroke chips for the best flavor

Cook for two hours,
then sprin«le with dry
rub.

Cook 1 1/4 hcurs
mote, then mop on the
barbecue sauce of vour
choice for maximum
gooiness.

Cook 45 minutes more, then you're done,

Pull the ribs off the grill and let them sit under tinfoil for 20 min-
utes. You'll know the ribs are done if they're and gooey and sticky.

Cut, serve, get everybody a bib, and you're ‘n business.

R&R CHR/Pop Editor Kevin Carter
aad Dave Beuchard

f

am
ISLAND recordings

THE [SLAND DEF JAM MUSIC GROUP
NIVERSAL MUSIC COMI

Continued on Page 28 = =
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GAVIN DEGRAW

v @R . THE SINGLE

| DON'T WANT

T W QN “| DON'T WANT TO BE”

TOP 10 AT ADULT TOP 40 & MODERN A/C
AFTER OVER 7 MONTHS ON THE CHART!

WPLJ/New York - #1 WWZZ/Washington, D.C. - 1
WTMX/Chicago - #1 WZPiL/Indianapolis -
KYSR/Los Angeles - #5 KLLC/San Francisco - #5

VH1 -Large rotezion continues,
Koo on over 28 weeks & nearly 300 plays

Theme song for the W3 hit series ONE TREE HILL

NOW CROSSING TO CHARIOT CERTIFIED GOLD
MAINSTREAM T40...

Massive TV licensing campaign including ONE TREE HILL

NEW: theme song, DEAD LIKE ME theme song, MONDAY NIGHT
KBKS WNOU  KHFI FOOTBALL, and more...

KHKS WNKS KMXV

WFBC KLAL KKDM Performances on THE TONIGHT SHOW, LETTERMAN,

WXKB WFLY WIOG CONAN O'BRIEN, CARSON DALY, CRAIG KILBORNE,
JIMMY KIMMELL, GOCD MORNING AMERICA,

BREAKING: ONE TREE HiLL, AMERICAN DREAMS, DEAD LIKE ME...

WNCI WRVW KFMD and more...

ngE \:(V?;S VI';SB)? SOLD OUT US Summer tour. and SOLD OUT headline tour
this fall ...over a year touring with MAROON 5,

G105 WKXJ KKOB
WZKL  WPXY  WIXX BARENAKED LADIES, SISTER HAZEL, and more...

WLAN WERO Amazing press from PEOPLE, ROLLING STONE,
; ) USA TODAY, ESQUIRE, ENTERTAINMENT WEEKLY,
INTERVIEW, TEEN PEOPLE, and more...

Produced, Recerded and Mixed by Mark Encert
Managemant Debbie Wilson for Wilson Management. Inc.

wrene.gavindegraw.Com  www.jrecords.com
2004 J Pecorts. a unit of BMG
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Bowling For Soup’s Cheesy Whoop-Ass
(Prepared by Jaret Reddick of BFS)

and add about 1/3 cup of water, a dash of paprika, a dash of chili power and several

Brown one pound of ground beef. Pour in one can of ranch-style beans, juice and all
dashes of Cholula or other hot sauce, as well as a half cup cf salsa. Bring to a boil and

cook until water and other liquids are absorbed
Warm about seven soft taco-sized flour tortillas and fill with the beef mixture. Arrange
the filled tortillas in an oven-safe glass pan. Pour on one can of Campbell's fiesta nacho

soup and bake for about 30 minutes. The flling also makes great nachos

Bowling For Soup

Preparation

Jeff ‘|B’ Bardin’s Broiled Flounder

ingredients
1/2 cup bread crumbs
1/2 cup grated parmesan reggiano

cheese
Two tablespoons meited butter

Two tablespoons olive oil
Two tablespoons parsley

Samantha, Jeff and Alexa Bardin
Six flounder filets

e\ {75
£ EPIC =
=20
RECORDS GROUP

Hllary Duff’s Chicken Piccata

Ingredients
Eight chicken breasts (Of course, | don't eat all eight. | always

share with my dogs. And my family too.)

Two lemons

One jar of capers (Or two — | love those little green things.)

14 oz. of chicken broth
1/2 cup of olive oil
A pinch of pepper

A pinch of salt
Three pinches of flour
One tabiespoon of margarine

1. Preheat oven to 375 degrees
2. Melt the butter and combine with bread crumbs, cheese

olive oil and parsley.
3. Arrange six pieces of filet of flounder on a baking sheet

4. Sprinkle salt and fresh pepper on the fish
5. Spoon bread-crumb topping on the fish in a thin layer.
6. Bake for 20 minutes until fish is cooked through and

top layer has browned
7. Squeeze fresh lemon over fish and enjoy!

Preparation
Mix flour, pepper and salt in a bow!
(try not to make a huge mess with
the flour). Flour the chicken and
place in a pan with the oil and mar-
garine until chicken is cooked.
(Watch out for that oil! When it gets
hot, it will jump out of the pan right at.you!) Teke juices from pan
and mix with capers (Mmmmmmmmm....), lemon juice and
chicken broth. Stir slowly and heat, then pour over chicken. Eat
HOLLYWOOD
RECORDS

Hilary Duff

with steamed rice and vegetables. All good!
Continued on Page 30
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Continued from Page 28

[l-'antasia’s Broccoli Cheese Casserole

Ingredients Preparaticn
One 10 oz. package broccoli 1. Preheat oven to 350 degrees.
1/4 cup melted butter 2. Sauté onion unti! tender.
1/2 cup chopped onion 3. Combine mushroom soup, mushrooms and

One cup grated cheddar cheese cooked onion.

One can cream of mushroom soup 4. Place in casserole dish.
One can mushrooms 5. Combirie stuffing mix and 1/4 cup melted butter

Two cups stuffing mix with broccoli and add to casserole dish.

Salt and pepper to taste 6. Top wit1 cheese.
7. Cook for 30 minutes.

Fantasia

Preparation
1. Parboil, slice and fry baby potatoes until brown.

two minutes.
Franz Ferdinand 3. Mix in baby spinach.
4. Season with salt and pepper.
5. Stir.
6. Pour into Nicoise salad bowl.

Ingredients

One package baby spinach

10 baby potatoes, quartered

8 oz. ltalian chorizo, diced

One duck or chicken egg, poached

Balsamic vinaigrette — equal parts olive oil and balsamic
vinegar

Sait and pepper to taste

add a nice flavor to the salad.

2. Slice Italian chorizo and throw into pan with potatoes for

7. Put a pcached duck egg, with yolk slightly runny, on top of salad.
8. Season with salt, pepper and balsamic vinaigrette.
You now have Duck Egg Salad. The potatoes mixed with the chorizo

Franz Ferdinand’s Duck Egg Salad

N\\} II/A'JQ¢
EPIC =

SHNNNET

RECORDS GROUP ‘ 3

'0'0,5 Easy Apple Crisp crumbly. Sprinkle topping mixture over

apples anc berries.

1. Cut four cups of peeled apples into 1/4-inch slices. 4. Bake ina 325-degree oven. When
2. Place the apple slices in a large bowl. Add one cup frozen the fruit juices bubble up through the
blackberries, blueberries or raspberries, one cup granulated toppings, it is a clue that the apple
sugar, a heaping tablespoon of flour and the juice from one lemen. crisp is done — about 30 minutes.
Stir and spoon into a medium-sized baking dish. 5. Serve warm with whipped cream,
3. In another bowl, stir together one cup flour, two cups quick ice cream or both!
oats, 2/3 cup granulated sugar, one teaspoon brown sugar, 1,2
kteaspoon cinnamon and 1/2 cup melted butter. Mix lightly until

/

oL, |
JoJo

RECORDS

WNTWins

© Continued o Page 32
- i |
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Contlnued from Page 30

k Alicia Keys

Alicia Keys’ Sautéed Shrimp With White Sauce

1. Sauté onions and red and yellow bell peppers in olive oil until they are soft and tender.

2. Add raw, cleaned, deveined shrimp. Allow to sauté until shrimp is tender.

3. Add your favorite Alfredo sauce and cook for another five minutes or until shrimp are soft —
but not too long, so they're not rubbery.

‘ 4. Add seasoning salt, garlic powder, onion powder and pepper to taste and serve over linguine.

y

(Courtesy of the Salt and Pepper Catering Company)

Ingredients
One demi-baguette, sliced in rounds
Two vine-ripzned tomatoes, diced
One handful of fresh basil {10-15 leaves)
Freshly cracked black pepper (to taste)
Four large cloves of garlic, chopped
Sea salt (to taste)
Extra virgin oOlive oil

ARISTA
\_

(Avril Lavigne’s Tomato Bruschetta

Preparation

1. Preheat oven to 400 degrees.

2. In a medium bow|, combine tomatoes, ba-
sil, cracked pepper, garlic and sea salt. Set aside.
This portion of the recipe can be made a couple
hours before serving so that the flavors have time
to come together.

3. Just prior to serving, place rounds of baguettes on a baking sheet. Brush
each piece with olive oil. Place in oven for four to six minutes to crisp bread;
should take on a slightly golden hue. Remove from oven, and top each piece of
toasted baguette with tomato mixture.

Avril Lavigne

A

Ingredients

perature
One cup brown sugar
Two eggs, beaten
‘! One cup white sugar

L 3 1/2 cups flour

Jesse McCartney

HOLLYWOOD One teaspoon salt

Jesse McCartney’s Grandma’s Refrigerator Cookies x

(Originally known as Great-Grandma's Icebox Cookies)

One cup butter at room tem- Cream together the butter and sugars. Add beaten eggs and va-

One tablespoon vanilla next day, slice into cookies about 1/4" thick. Place on cookie sheet
Two teaspoons baking powder and bake at 350 degrees for eight to 10 minutes or until lightly

One cup chopped wainuts j i

Preparation

nilla. Add flour, salt and baking powder. (After adding about half the
flour, | revert to mixing with my hands, as the dough becomes very
stiff.} Add the walnuts.

Shape the dough into two long logs, about two inches in diam-
eter. Roll logs in wax paper and put in refrigerator overnight. The

browned. Makes close to 100 cookies.

Continued on Page 34
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Continued from Page 32

o

Ed Green’s Swedish Meatballs

Ingredients 1/4 teaspoon nutmzag
Meatballs Fresh ground pepper
Two tablespoons butter, melted Coarse salt to taste
One Maui onion Preparation
1 1/2 Ibs. ground beef 1 Sauté onion in butter over low heat. Don't
11/2 Ibs. ground pork let i~ brown. Add sautéed onions to the meat,
One cup unseasoned bread crumbs brezd crumbs, cream, seasonings and eggs. Mix Ed Green
One cup cream together in a large bowl, then shape into two-
1/2 teaspoon allspice inch balls (that's right, | said two-inch balls).
1/2 teaspoon nutmeg 2. Brown meatballs in a frying pan with butter. Usually a dozen at a time
Fresh ground black pepper works best. When cooked, keep warm in a double boiler or casserole dish in
Two eggs, beaten overi (not over 200 degrees).
One stick butter, to brown meatballs 3. To make the sauce, use pan drippings from meat. Flour pan and cook
Sauce until light brown, stirring constantly. Mix in the sour cream, half and half, all-
Four tablespoons flour spice, nutmeg and parsley. (Use a whisk — that's right, | said whisk.} Bring

Two cups sour cream this mess to a simmer, then pour over your meatbails. Enjoy.
One cup half and half

One tablespocn chopped parsiey
1/4 teaspoon allspice

Lisa Loeb’s Almost Like Mom’s
Peanut Butter Chocolate Treats

(Based on Gail Loeb’s recipe)

| dients
ngredien 4. Put this dough in a 9x13-inch pan. Mash the dough into a

smooth layer. My mother puts wax paper over the mixture in the
pan so that you can really get it flat and smooth.

— Two full cups Hain’s Graham
Lisa Loea Crackers (or other Whole Foods

Graham Cracker) crumbs. (Crush up the crackers to a fine crumb
either by hand or food processor.)

12 oz. natural peanut butter (no hydrogenated fat or salt added)

Two sticks butter, softened

Up to one box powdered sugar

12 oz. Scharffen Berger or other high-quality chocolate (I pr2-
fer bittersweet)

5. Pour the melted chocolate over the mixture., Spread it with
a knife to get the layer even.

6. Refrigerate the mixture uncovered for 30-40 minutes until
it hardens. If you leave the mixture in the fridge for too long, take
it out and let it soften a bit before you cut it with a sharp knife. If
you cut it when it's too cold, the chocolate will crack and the
skaters will fall into the lake.

Preparation
7. Be careful: These are delicious treats. Make sure that you
have some friends around to share with, or else a friend to go
shopping with. After you've eaten the entire pan by yourself, you'll
need a larger clothing size.

1. Melt chocolate over a double boiler until it is totally melted.
Stir well while malting.

2. Mix together all of the other ingredients with your mixer (gra-
ham cracker crumbs, peanut butter, butter and powdered sugar).

3. Taste the mixture as you add the powdered sugar. When it
tastes sweet enough to you, you can stop adding the sugar. Vy
\ mother prefers tne entire box — it does taste good.

Continued on Page 36
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Lindsay Lohan’s Oatmeal Chocolate Chip Cookies

Ingredients
3/4 cup butte-
One cup white sugar
One cup brown sugar
“wo eges
One teaspoon anilla
Two cups unblzached flour

2 1/2 cups dry catmeal {thoroughly bl2nded:

Onz teaspoon baking soja

On2 teaspoon seit

On2 teaspoon baking po~der

12 oz. milk chocalete ch ps (one bag)

Four to six oz. finelv grated chozolate bar

1 1/2 cups chopped nuts (very optional)

Lindsay Lohan

Joe & Camile Riccitelli’s
Secret Family Meatballs & Sauce

Here's Camile’s (cecret) famil/ recipe for spaghetti and meat-
balls. We did not put the actual spaghetii directions in, but those
are pretty self-explanatory (you will need abor- one pound). The
amount below will feed a small ermy.

Ingredients

Sauce

Two 28 oz. cans crushed tomatoes (K availeble, use one can
Conmadina crushed with roasted garlic and one with Italian herbs)

One can diced tomatoes (drain liquid}

One can tomato paste

Six garlic cloves. chopped

1/4 cup chopped “resh flat-leef parsley

1/4 cup chopped 2asil and six leaves

Tv.0 teaspoons each salt and klack pepper

Six teaspoons olive oil

Preparation

The oatmeal should be run though a blender until t is very
fine. The chocolate bar that you need to grate is the kKind you
buy to eat on the way home from the g-ocery store. Use your
favorite, but you will n2ed to buy a pretty big one. Chocolate also
grates easier if it is nice and cold.

For the rec-pe, start out by creaming the butter with the sug-
€rs. Add in the eggs and vanilla. Combine the flour, baking soda,
salt, baking powder and oatmeal, then mix it into the batter.
Thoroughly mix in the grated chocolate bar, then add in the choco-
late chips (and nuts, if you like).

Bake at about 375 degrees for roughly 10 minutes, depend-
ing on the size of your cookies.

RECORDS

Preparation
Lightly sauzé the

garlicin olive oil. Add

tomatoes, tcmato

Joe & Camille Riccitelli

paste, parsley, basil, salt and pepper. Let s mmer faor about one hour

or until it reaches the desired thickness.
Ingredients
Meatballs
Two pounds (total) chopped meat (veal, beef, pork)
Four chopped garlic cloves
1/2 cup each chopged flat-leaf parsley and chopped fresh basil
1/2 cup grated parmesan or romano cheese
1/2 cup seasoned bread crumbs
One teaspoon each salt and black pepger
One egg
Preparation

Mix together ingredi=nts until blended. Roll into balls. Pan fry in
olive 0il until oJtside is lightly crisp, then add to sauce td continue

cooking.

Continued on Page 38
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Richard Marx’s Rocket Fuel

(Prepar=d with Wayne Isaak of Isaak Entertainment)

There was a time when the idea of a rock 'n’ roll singer contrikuting a recipe to a celebrity
cookbook was about as 'ikely as Ted Nugent aining the West Hallywood revival of La Cage
Aux Fofl'es. It just wasn’t going to happen.

But that didn’t mean that artists on tour dicn't have their favorite dishes, whose ‘mmacu-

Tate preparation had to be to the letter of that artist's desire. Could be a fried chicken recipe Richard Marz and friend

that reminded them of their childhcod or an old Italian sauce full of well-guarded secret

spices or a very rigid yet satisfying vegetarian spread. The results, be they delicious or simply within the la~s of the Diepartmert of Health,
are no doubt smiied upon by those sharing in the meal.

While | enjoy a great meal as much as anyone, I'm not a chef. My productions take place in the studio, which is connacted by a long
hallway to my family's kitchen. My wi“e, Cynthia, is the producer there, and though she's ccnsiderably irore adept than | em, ste’d be the
first to admit she's more Julia Roberts than Julia Child.

| do, "owever, feel like a creator when | enter my favorite plaze of fueling, “Starbucks: Anywhere USA.™ With the studied skill of Jerry
Seinfelc ordering from the Soup Naz, | call fo- the creation of ny favcrite and vital beverage: the Iced Venti Nonfat Cinnamon Mocha. To
leave ary word out would veer left cr “ight of the blend that is, well, pretty much jus:z mine. | always order it with a bit mores bass resonance
in my vcice, because, thcugh I'm adcicted to it, it's not a very manly sounding drin«. & @ 5

I's nize to have a scor e of some sort with such a celebrated “caffeination.” It gets my game on. HE E M "c"ulslic I
olleclive

Vanessa Carlton’s Morning Oatmeal

Ingredients Preparation
One cup Silk scy milk, vanilla flavor Bring the soy milk t2 a soft boil cn 1otel hot plate or other heating
1/2 cup old-fashioned long-cooking element. Add the oatmeal. Cook for fize minutes. Cover and let stand
oatmeal for two minutes. Top with banana. @

1 banana, sliced m
Vanessa Carlton RECIRDS
g4

& Pol/Gram company
atcouos

INTERSCOPE

John Strazza’s Killer Swordfish

The key to this whole dish is to find a quality lacation to purchase fish. Place a swo-dfish filetin a baking
pan. Take an entire stick of butter, slic2 tinto thin strips lengthwise, and ay the strips across the top of the
filet. Squeeze one full lemor over the filet. Sprinide with salt, peppe, garlic powder and oregaro (the lemon
juice will make the seasonir g stick to the filet). Cover the entire file, butt=r and seascning with a light coat
of Italian s2asoned bread crumbs.

Lastly, take white cooking wine, cover the bottle opening with yo ur thumb, and drizzle the wine over the
bread crumbs very, very slowly. The key 1ere is tc really take your time and let each drop of wine soak in to
the bread crumbs; otherwise, you wasn off every-hing you just covered tte filet with.

Set the cven at 4CO degrees, and bake the fish uncovered for at least 30 minutes.

When th=2 butter melts, it cooks the fish top, and the seasoning sticks to the filet and becomas golden brawn. In the bottom of the pan
is an incredible brott.

Serve ovar brown or white rice, and 2e sure to have the broth get in the rice for the best taste.

John Strazza

www americanradiohistorv com


www.americanradiohistory.com

The follow-up to the #1 smash single
(5 weeks straight) and the #1 MTV video

From the 3X Platinum debut album AUTOBIOGRAPHY

¢2) R&R CHR/Pop
On over 115 Pop stations, including:
Video Added @ WHTZ KIS WKSC KHKS  Wi0Q

KRBE WIHT WXKS WDRQ Wwkai
and many more!

Produced By John Shanks. Mixed by David Rothschild and John Shanks.
Exac 2roducer And A& R Jorden Schur
www.ashleesimpasnrr Lsic.com  GEFFEN

MUSIC TELEVISION®

“I Don’t W 1a Khbw”
Pop smash w-up to the #1

=% video/hit song“All Downhill Frofii Here”

““Maingsupport Green Day — Y
One of the biggest tours this fall!

8d By Neal Avion

WAEIEHT oun QT Com e Roror ) S

CHRISTINA AGUILERA featuring Missy Hliott

) T
B gy + SEAN - ‘ ””
MRy gy mfu: mmus.wmsmmr i ‘““Car Wash” from the Motion Picture
THEPUS3 LAKE R
b?nul;msw Eitony '? TINBALAND JlISTlN“l“lmER 0. Soundtrack SHARK TALE
{l - i more
s f e | ud Produced by: Missy Elliott for Mass Confusio Production & Ron Fai- for Faircraft, Inc.

Soundtrack in stores NOW!
Movie opens nationwide 10/1

Soundtrack features performances by some of the hottest artists out today....

Christina Aguilera featuring Missy Elliott, India.Arie, Avant,
Mary J. Blige, D12, JoJo, Ludacris, Sean Paul and Ziggy Marley,
Will Smith, Justin Timberlake and Timbaland, and more!

SHARK TALE Starring Will Smith as “Oscar’’, Jack Black as “Lenny”,
plus Renee Zellweger, Robert De Niro, Angelina Jolie,
and Martin Scorsese

@ www.sharktale.com

GEFFEN
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WHATSCOOKIN

FOR‘FALL!

Tony Smith’s Pork Tenderloin
With Orange-Chipotle Sauce

(From Donna Smith)

Ingredients
3 1,2 pounds pork tenderloin
Six eLps orange juice
Two teaspoons salt
Two tablespoons butter

Three large shallots, finelv chopped

One cup dry waite wine

2 3/4 cups low-salt chicken broth

Two tablespoons chopped fresh cilantro

One tablespoon chopped fresh chives

One tablespoon minced cenned chipotie chiles

Tony Smith

Preparation

Divide pork between two resealable olastic bags. Pour one cup
orange juice and one teaspcon salt inio each bag. Seal. Turn to
coat. Ch Il at least thiree hours or ovemight.

Melt buttar in large saucepan over medium-high heat. Add
shallots; sauté uritil soft but not browned, about two minutes. Add
wine; bo | until reduced to glaze, about 10 minutes. Add four cups
orange juice and Jroth; boil uatil reduced to 1 3/4 cups, about 45
minutes. (Can be mede one day ahead. Cool, cover and chill. | rec-
ommend doing this ahead because it ma<es a better-tasting sauce.)

Preparz barbecue (medium-high heat). Drain pork, pat dry. Grill
to desired doneness, turning often, about 18 minutes for medium.
Transfer “o work surface, tent with foil, znd iet stand five minutes.

Flea’s Polish Favors

{Prepare 1 by Felicia Swerling-3uslow for her husband, Arthur.)

Ingrediznts
Two mredium eggs
Two egg yolks
1/4 teaspoon sait
1/2 cup confectioners' sugar
Two cups all-ourpose flour
1/4 cup vodka
1/4 cup soft butter
One pound larc or shortening
2/3 cup confectioners’ sugar {mixed with powdered vanilla, if
you can get it)

Meanwhile, bring sauce to simmer. Mix in cilantro, chives and
chipotle chiles. Slice pork. Serve with sauce. Makes 10 servings.

e For a side dish, brush carrots, green onions, zucchini strips and
asodaragus with vinaigrette (our preference is Garlic Exaressions Clas-
sic Vinaigrette Salad Dressing and Marinade), then grill.

¢ Also, | serve this meal with mashed sweet potatoes with roasted
garlic:

Ingredients

Two heads garlic

One tablespcon olive oil

4 1/2 pounds red-skinned sweet potatoes, peeled and cut into two-
inch chunks

1 1/4 cups whole mitk

3/4 cup whipping cream

Two tablespoans (1/4 stick) butter
Preparation

Preheat oven to 350 degrees. Cut tops cff garlic, place in foil and
drizzle with oil. Enclose garlic in foil. Bake until tender, about one hour.
Let cool. Squeeze garlic to release from skias.

Cook sweet potatoes in pot of boiling salted water ntil tender, about
20 minutes. Drain and return to pot. Add milk, cream, butter and
roasted garlic. Using electric mixer, beat until smcoth. Season with
salt and pepper. {Can be made one day ahead. Cover and chitl.)

HOLLYWOOD
CORDS

Preparation

Beat the eggs and egg yolks with
the salt until creamy. Add the 1/2
cup of sugar and beat some more.

Add the flour, vodka and butter.
Knead the dough for 10 minutes.

Roll out a small portion on a lightly fioured board until paper-
thin. Cut 1 1/2-inch by six-inch strips. Cut a two-inch-long hole in
the middle of each strip. then pass one end of the strip through it.

Heat the lard in a large frying pan. Fry strips on high heat on both
sides until golden. Place on tissue paper to cool. Sprinkle with the
additional confectioners’ sugar through a sieve.

This is a traditional Polish treat for winter parties. Yields three
dozen.

Felicia Swerling-Suslow

Continued on Page 43
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Continued fram Page 40

4 John ‘The Horse’ McMann’s World-Famous
‘Guac That Horse Built’

One medium tomato, finely diced

Ingredients Two tablespoons of chopped cilantro
Four avocados One small jalapeno, finely diced
One heaping tablespoon of finely diced red onion  (Can you handle it?)
One small squeeze of a fresh lime - — 1
' Y Eﬁ Lots of salt and a little pepper (to taste) John ‘The Horse’ McMann

\ ATLANTIC

Skye Sweetnam’s Secret CSCs ¥
(Chocolate Sprinkle Cookies)

Ingredients Preparation
Two cups skim milk 1. Heat oven to 325 degrees.
Two cups sugar 2. Mix sugar, eggs, vanilla and shortening until fluffy, then mix in
One cup shortening flour, cream of tartar, baking soda and powder. Mix iri milk, and
Four eggs then drop in chocolate sprinkles.
Six cups flour 3. Put on greased cookie sheets (oversized tablespoon size or
Two teaspoons vanilla extract larger).
Two teaspoons cream of tartar 4. Bake at 325 degrees for 12 minutes or until brown.
Two teaspoons each baking soda and powder 5. Eat with milk, and you’ll write hit songs!

K 2 1/2 cups chocolate sprinkles 2 ?J

Skye Sweetnam

Tommy Nappi’s Rigatoni Pomodoro

Things you will need How to make it
Thinly slice two or three cloves of

garlic and about the same amount of

onion. Open the tomatoes and slice

them into smaller pieces. Heat frying S ___ AN,

pan over medium heat and coat with Tommy Mappi

oiive oil. Throw in garlic and onion and

12-inch frying pan

Large pot

Large bowl

Strainer

One can whole peeled tomatoes with tomato puree and basil
Extra virgin olive oil

Garlic

Onion

Salt

Pepper

Oregano

Basil

Sugar

One pound rigatoni

S\t

£ EPIC &
N
RECORDS GROUP

cook for about two minutes until they are aimost brown. Throw in the
tomatoes. Add some salt, pepper, oregano, bzsil and, if you like a sweeter
sauce, throw in some sugar. Put flame to low and cook for about 20
minutes. The amount of seasoning you add is up to your taste.

Boil water in the large pot. Add pasta and salt. Cook pasta for less
then 10 minutes. | like them on the harder side, so | usually take them
down before 10 minutes. Drain the pasta ard pour into the large bowl.
Add sauce. If you like cheese, sprinkle some grated cheese over the
pasta.

You can use almost any kind of pasta with this recige. )

Gontinved on Page 44
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Continued from Page 43

(As prepared by Michael Williams)

Ingredients
Two cups pancake mix
Dash cinnamon
Two cups walnuts
Two eggs
One cup milk
One cup thinly sliced bananas

Mario

| Mario’s Banana-Nut Pancake Special

Directions

1.1n a small mixing bowl, mix the pancake mix and cinnamon. Ina
separate bowl, mix the milk and eggs. Pour the milk mixture into the
pancake mix. Stir until blended. Pour in the walnuts and sliced ba-
nanas and stir.

2. Lightly spray a nonstick pan with oil. Heat pan. Pour 1/2 a cup
of the mixture in and cook until bubbles form around the edge of
pancake. Flip and cook for about four minutes. Butter it up, pour on
a gang of banana syrup, and enjoy!

=

4

Ingredients
Three 24 oz..cans of B&M baked beans
One cup of barbecue sauce
Four slices of cooked bacon, all chopped up
One bunch of scallions chopped up reeeeeeeal good
One shot of Hennessey (more if ya nasty!)
Salt and pepper

Trick Daddy’s ‘Double DD’ Baked Beans

Trick Daddy

TUANTIC

(Submitted, with love, by Scot Finck)

Scot Finck enjoying
Kevin Carter’s patented

saying, it was not 1o be beat!

A\

Grandma Santoro’s Secret Sauce

This was a trademark recipe of my Great-Grandma Santoro, the Italian matriarch of our family, who lived in
Providence. The funny part is that no one ever seemed to know her first name; she was simply “Grandma” to
everyone, including her own kids. | can still see her standing there, all 4' 5" of her, 99 years old, winter-white
hair in the grandma bun and wearing the grandma support hose.

First, she would roll 100 mini-meatballs and brown them. Then, she went to work on the sauce: a little olive

pizza recipe. oil, a little garlic and some fresh parsiey in a giant pan. (I defy you to find a true Italian sauce recipe that
contains actual measurements — that’s the “fugazi” sauce, as Al Pacino referred to it in Donnie Brasco.) To

that, she would add five cans of crushed tomatoes and a can and a half of tomato paste. And then — | swear this is true — we’d wait for the
sound: a swelling of saliva in her mouth, her lips would purse and — “ptui” — several tiny grandma droplets, direct from the old country,
weuld fall into the sauce. Trust me, no one would go near it until it simmered for at least eight hours, but when it was finally done, I'm just

HOLLYWOOD
REC
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€ R&R Alternative
CLOSING OUT AT TOP 40! 32* Modern Rock Monitor

New MAJORS this week:
WKQI/Detroit WFLZ/Tampa KMXV/Kansas City Q100/Atlanta and more..

MAJOR MARKET LEADERS...

Z100/New York  KISS108/Boston Y100/Miami KBKS /Seattle
KDND/Sacramento  WAKS/Cleveland WNOU/Indy WDRQ/Detroit
KRBE/Houston KZHT/Salt Lake  KUDD/Salt Lake KHFI/Austin

PHONES BLOWING UP!!!

2100/NY
WNOU /Indianapolis THE CHRONICLES OF LIFE & DEATH

KBKS /Seattle to be released on October 5th

KDND/Sacramento 10/5 AOL Broadband Rocks online concert...
KRQQ/Tucson

and many more!!l!
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1 2 ASHLEE SIMPSON Pisces Of Me (Geffen/ 7665 478 611489 18 12010
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8 10 CHRISTINA MILIAN Dip it Low fisland/DJMG) 4521 455 318525 - 23 114jp | GOODCHARLOTTE Predictabie fpic/ 8
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15 m LINKIN PARK Breaking The Habit (Warner Bros.) 4047 +163 275122 9 11411
16 @ FINGER ELEVEN One Thing (Wind-up) 3991 +166 279405 18 105/2 M t
19 @ TERROR SQUAD Lean Back (Universal) im +410 305246 8 83)2 I oS d P I
12 17 KEVINLYTTLE Tum Me On Atantic/ %73 47 e 18 nsp | /pCrease ays
14 18 NELLY My Place (Derrty/Fo’ ReelUniversal) 3525 718 197051 10 11210 W
27 7 5 ARTIST TMLE LABELS) INCREASE
@ BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 3439 +285 197550 8 1120 DESTINY'S CHILD Lose My Breath Calumbia 1938
17 20 HOOBASTANK The Reason ”S/ﬂlld//DJMG/ 3428 -388 284535 30 1 18,0 BRITNEY SPEARS My Prerogative (Jive/Zomba) +767
22 @ SEETHER f/AMY LEE Broken (Wind-up/ 3191 +376 215331 17 10112 | KELLY CLARKSON Breakaway fHodywood) +687
20 22 JUVENILE Slow Motion (Cash Money/Universal) 2904 410 186633 13 90j0 | ASHLEE Sg:PSON Shadow (Geffen) +668
. - CIARA f[PETEY PABLO Goodies fLaFace/Zombal +620
41 @ DESTINY'S CHILD Lose My Breath (Columbia/ . 2932 +1938 249260 2 11911 RYAN CABRERA On The Way Oown (£ VL AAtinti w582
24 @ SWITCHFUUT Dare You ToMove ll?ed/nl(/L‘o/mnb/a/ 2770 +239 1821 10 8 105“ USHER fIALICIA KEYS My Boo fLaFace/Zomba) +544
23 @ C. AGUILERA fIM. ELLIOTT Car Wash [DreamWorks/Geffen/Interscape) 2731 +155 170358 4 102/0 JOJO Baby It's You (BlackGround/Universal) +5635
25 €D USHERfIALICIA KEYS My Boo /laFace/Zomba) 2525  +544 194534 3 1016 | NELLY fC. AGUILERA TiltYa... (DemtyfFo’ ReeflUniversa) - +510
26 €D  ASHLEE SIMPSON Shadow (Geffer) 2092 4668 220387 4 1135 | SMPLEPLAN WekomeToMylie Lave vags
27 @ HILARY DUFF Fly (Buena Vista/Holfywood) 1869 +82 102382 6 9611
33 @ NELLY f/CHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo’ ReelfUniversal) 1837 +510 178072 3 72/5
28 @ DASHBOARD CONFESSIONAL Vindicated {Vagrant/iterscope) 1723 +74 70759 8 8810
30 @ NITTY Nasty Girl (Rostrum/Universal) 1602 +121 120684 6 5314
32 @ FRANZ FERDINAND Take Me Out [Jomino/Epic/ 1426 +55 59527 7 8313
29 33 USHER Confessions Part 2 {{aFace/Zomba) 1402 -144 85210 19 103/0 New &A cti ve
ﬁ
36 @ VANESSA CARLTON White Houses /4&M//nterscope) 1332 +139 77306 5 905
. GAVIN DEGRAW | Don't Want To Be (/AMG)
35 @ SKYE SWEETNAM Tangled Up In Me (Capitol) 1296 +88 35761 6 80/0 Total Plays: 602, Total Stations: 49, Adds: 16
39 €D  KILLERS Somebody Told Me fsiand/i0MG) 1276 +244 43668 5 836 CHRISTINA MILIAN 1JOE BUDDEN Whatever U Want [Sand/EUMG)
48 @ J0JO Baby It's You (BlackGround/Universal) 1224 +535 96329 2 85/5 Total Plays: 588, Total Stations: 72, Adds: 36
43 @ GOOD CHARLOTTE Predictable (£pic/ 1041 +151 54549 2 7518 J-KWON You & Me (So So Def/Zomba/
. Total Plays: 559, Total Stations: 15, Adds: 1
3 39  LLOYD f/ASHANTI Southside (Murder inc./Def Jam/IDJMG) 937 -436 53454 9 55/0 e ey e
42 40  NICKELBACK Feefin’ Way Too Damn Good (Roadrunnen|OJMG) " 288 91 44663 17 760 Total Pays: 430, Total Stations: 39, Adds: 2
47 @ AKON f/STYLES P. Locked Up (SRC/Universal) 877 +159 62175 2 32/6 THREE DAYS GRACE Just Like You {/ve/Zomba/
46 (P  MIS-TEEQ One Night Stand (Reprise/ 876  +126 31734 2 6112 Total Plays: 407, Total Stations: 49, Adds: 5
BUSTED What | Go To School For {Universal)
37 43 D12 HowCome lSl{ady//llte./.\‘wpe{ . 875 309 51238 15 91/0 Total lays: 402, Total Stations: 38, Adds: 1
@  TRICK DADDY Let's Go (Siip-N-Siide/Atlentic) 861  +330 59333 1 549 JADAKISS HANTHONY HAMILTON Why (RuffAydersinterscopel
@ SIMPLE PLAN Welcome To My Life L ava/ 814 +484 75162 1 4117 Total Plays: 388, Total Stations: 12, Adds: 0
45 46  MONICA U Should've Known Better 4/RMG/ 782 10 25075 5 56/0 CROSSFADE Cl;lld /Cnllllsinw
@  BRITNEY SPEARS My Prerogative Wive/Zomba) 767 +767 83397 1 g3y | 1otolPays: 370, Total Stations: 41, Adds:2
i JOHN MAYER Daughters (Aware/Columbial
@  YELLOWCARD Only One (Capito) 724 +215 254N 1 588 Total Plays: 196, Total Stations: 15, Adds: 3
44 49  COUNTING CROWS Accidentally In Love [DreamWorks/Geffen) 626 -192 37785 13 35/0 LL COOL J Hush (Def Jam/IDIMG)
40 50  MODEST MOUSE Float On /Epic/ 606 411 25643 11 T1[0 Total Plays: 165, Total Stations: 13, Adds: 6
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase R h, adivision of Premiere Radio Netwcrks. Songs ranked by total piays for the airplay week a R A
of 9/12-9/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Detailed station playlists for all R&R
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total nurrber of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week A
increases i total piays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Eachdaypart on each station isassignedan AQH number. www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

Got Good Record Servige? <™ c=nrumv

Get all the hits, for all the formats, every week for as fittie as 539 amonthl o ac.urban Country. Rock Aternatve

Latin, Christian, Smooth Jazz, Dance, Eurn

HitDisc® is the music service for over 3,000 radio stations, shouldn't it be yours?
Call 972.406.6800 or e-mail HitDisc@TMCentury.com for details. EAAE
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In today’s changing environment,
there’s one company that continues to grow

"I have always been a fan of
Skip Bishop. His years of experience on both
the radio and record side of the music business
has given him the wisdom to create a cutting edge
marketing company. I am a huge fan of
lured.com as welll” - Guy Zapoleon,
President/Zapoleon Media Strategies

“Bishop Bait & Tackle's Marketing
and NTR programs have brought Entercom Radio

very significant revenue bases! Their ideas are
creative, compelling and most of all.. profitablel”
- Pat Paxton, Sr. Executive Vice President
of Programming, Entercomm Radio

"I love Lured.com! It's the secret
weapon every smart programmer should have
in their toolbox!” - John Reynolds, Operations

Manager, Infinity Radio's
WNKS

GET IDEAS!
OUT OF THE BOX

popcat@aol.com

wwWwW americanradiohistorv com
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w_ [ MP CHR/POP TOP 50 INDICATOR

o September 24, 2004
WX OWEX ARTIST TIME LABELS) TS kvs A%n:a‘cs T el Most Added:
a,
1 1 MAROON 5 She Will Be Loved (Dctone//RMG) 3628 70 68306 13 530 |www.rrindicator.com
3 @  AVRILLAVIGNE My Happy Ending (Arista/AMG) 3397 +30 64337 14 570 | aemstime wems A0S
2 3 ASHLEE SIMPSON Pieces Of Me (Geffen) 3200 247 61625 17 5700 ::‘;;:m’wﬂ"slm :‘V "'“M mmmm‘/lcm/ f:
. ose My
4 @ BLACKEYED PEAS Let's Get It Started (4&M/nterscope) N0 +169 58579 14 ST | ype nanny Lers Go (SN Sidklantic @
6 € RYANCABRERA On The Way Cown £ V.L.A/Atiantic) ' 2965  +307 55977 12 57/0 | C.MILIANf)J. BUDDEN Whatever U Want fsland/BIMG) 12
5 6  JOJO Leave (Get Out) (BlackGround/Universal) 2526 363 48342 23 510 -";Jﬂ B;hvl"’c: You ﬂ;ﬁﬂwmwww :
, ) . USHER fIALICIA KEYS My Boo (LaFaca/Zomba)
13 @ UL FLIP Sunshine (Sucka Free/Loud/Columbia) 00 4170 349 02 | Gunen i To My it fova) .
12 0 LINKIN PARK Breaking The Habit (Warner Bros.) ) 2072 +137 38088 8 51/0 ASHLEE SIMPSON Shadow (Geffen/ ‘4
1" ©  FINGERELEVEN One Thing Windup/ 2052 +57 36244 17 520 SWITCHFQOT Dare You To Move (Red ink/Columbia) 4
. ) TERROR SQUAD Lean Back Universal) 4
9 10 KEVINLYTTLE Turn Me On (Atiantic) ' 2029 82 I A8 AR | o TTE Pdctbe .
8 1" NINA SKY Move Ya BBdY Next P/ateaa/Un/versaﬂ 2024 -378 35258 15 480 TREE THIRTEEN Stmid Little Games (Out The Box/Uninhibited) 4
16 @) SEETHERfIAMY LEE Broken MWind-up) 1986  +187 34952 9 550 | LINDSAY LOHAN Rumors asabisncainbersal 4
15 @ BOWLING FOR SOUP 1985 (Sivertonellive/Zomba) 1968  +123 35669 8 53[0 &Eﬁ‘:’:ﬂﬁmﬁmcmw RMW/F ,WMWM g
o a C| 0
10 14 CHRISTINA MILIAN Dip It Low /siand/iJMG) 1952 207 3188 24 A0 | Ty Nasty Gt RostumUniersal 3
7 15 NELLY My Place (erty/Fo’ RealUniversall 1932 460 36256 10 49/0 | SKYE SWEETNAM Tangled Up In Me (Canitol 3
14 ) HOUSTON fICHINGY & NATE DOGG | Like That (Capitol 1899 +60 33969 10 480 | JKWON You&Me (So So DefiZombe) 3
18 @) CIARAIPETEY PABLO Goodies f(aface/Zombal 1859  +251 34661 8 502
19 @ KELLYCLARKSON Breakaway (Hollywood) 1796 +243 35140 9 49)2
17° 19 ALICIA KEYS If ! Ain't Got You L/AMG) 1533 256 25620 19 4400
22 @  C.AGUILERA fIM. ELLIOTT Car Wash (Dreamiorks/Geften/ nterscape) 1421 +208 24206 4 493
21 @  SWITCHFOOT Dare You To Move (Red Ink/Columbia) 1350  +111 24489 7 484
20 22 HOOBASTANK The Reason fisland/iDJMG) 1205 225 4471 30 40j0
26 @  ASHLEE SIMPSON Shadow (Geffen/ 1185  +345 19530 3 4914
24 € TERRORSQUAD Lean Back (Universal 1101 +148 20859 6 434
28 @ USHERHALICIA KEYS MyBoo (LaFace/Zombal 1061 +317 19929 3 4606
23 26 JUVENILE Slow Motion (Cash Money/Universall 986 203 18780 11 331 Most dPl
25 €D  HILARY DUFF Fly (Buens Vista/Hollywood) @39 .m - w5 3 |/mcreasedPlays. .
50 @ DESTINY'S CHILD Lose My Breath (Calumbiz) 886 +647 18124 2 4916 A
. 3 . ARTISTTITLE LABEL(S) INCREASE
36 €  NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo’ Reelmiversal) 823 +310 15532 2 383 DESTINY'S CHILD Lose My Breath (Columbil 647
33 €D NITTY Nasty Girl (Rostrum/Universal 655  +108 12179 3 313 ASHLEE SIMPSON Shadow (Geffen) +345
29 31 OASHBOARD CONFESSIONAL Vindicated (Vagrant/interscapel 641 3 140 8 3 ::r&ﬂf:g‘l‘::'uﬂlg:#‘\!\f"" Z]%%‘I ) +§:;
5 3 it Ta... 0 mvelsa# +
31 @ VANESSA CARLTON White Houses /A&M/interscape) 633 +44 13518 5 3440 RYAN CABRERA On The Way Down (£.¥.L.A/Atlantic) 4307
27 33 USHER Confessions Part 2 {LaFace/Zombal 623 -132 11497 16 241 CIARA f/PETEY PABLO Goodies (LaFace/Zombal +251
38 €  FEEL She Makes Makeup Look Good (Curdy 549 +11 8381 8 1710 ziklgﬁwﬁﬂ Bmkacv:v {Hollywood) +;;;
. . ELLIOTT Car... finsmbonks frefletenmypel  +
35 35  FRICKIN' A Trend (Toucan Cove/Alert Entertainment] 517 -13 10221 1 15/0 SEETHER H/AMY LEE Broken (Windp) 187
30 36 NICKELBACK Feelin’ Way Too Damn Good (Readrunner/IDJMG) 510 125 8688 17 150 J0JO Baby It's You BlackGround/Universall +173
47 €D 00 Baby lt's You BlackGround/Universal) 465  +173 800 2 328 SIMPLE PLAN Welcome To My Life (Lava/ +72
- UL’ FUP Sunshine (Secks Free/LovdColumbia) +170
40 € KILLERS Somebody ToldMe AisiandiDJME) . 457 +70 8015 2 282 G LT R e T T ) osil]
42 @ BURKE RU"E.Y Wendy (R World/Ryko/ 396 +42 5706 5 1211 TERROR SQUAD |ean Back [Universall +148
45 @) TOMKAFAFIAN Can't Change Me (Great Escape) 384 +49 5191 4 100 BRITNEY SPEARS My Prerogative (ive/Zomba) +140
. a0 183 6333 6 160 | TRICKDADDY Ler'sGo SkyN-Sice/Atinticl +139
32 41 LLOYO fiASHANTI Souﬂfslde (Mm{er/m:/l]e am/I0JMG) 363 1 LINKN PARK foeking T ot Worer ) s
43 43  FRANZFERDINAND Take Me Out (Doming/Epic/ 327 1 5466 4 192 | SWITCHFOOT Dare Yoi To Move (Red ink/Columbia) +1
. 44 44 BROOKE HOGAN Everything ToMe (Transcontinentall-4) 296 33 5920 1% 1400 '::’I]T"" f"‘;;m;' ;”f'm"";s"ﬁ;”/u - +'g§
X . . , Locked Up Iniversal +
38 g 45  COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 280 -197 4198 15 . 110 | KILLERS Somebatdy Told Me fsand/M) +70
49 46  SKYESWEETNAM Tangled Up In Me (Capitol 254 3 3821 5 163 YELLOWCARD Only One (Capital +67
@  AKON ISTYLES P. Locked Up (SRC/Universall : 250 +73 5396 1 132 HOUSTON ﬂfmﬁmm:hﬂm i Like That (Capito) +:g
- ) . - : 00D CHARLOTTE Predictable (Epi +
@  MIS-TEEQ One Night Stand (Reprise/ _ 223 +29 4863 1 1501 S Ea e s
37 49 MOOEST MOUSE Float On /Epic/ 216 .253 4280 7 90 TOM KAFAFIAN Car't Change Me (Great Escape/ +49
@  TRICK DAODY Let's Go (Siip-N-Side/Atiantic) ) 215 +139 4081 1 23112 | VANESSA CARLTON White Houses (4&Minterscope) +44
59 CHR/P S ked by total plays for the airplay week of Sunday 9/12 - Saturday 9/18 s o
op reporters. Songs ranked by total plays for the airplay week of Sunday 9/12 - Saturday 9/18.
© 2004 Radio & Records. ) BURKE RONEY Wendy (7 Workifyky +

If no one can see your signs, do they know who staged the event? Make sure you claim

., ownership at all your events with cost-effective, dispossble plastic banners.
— We print: your logo using up to faur spot colors. — Perfect for concerts, events and giveaways.
— Packaged on a roll and sasy to use. — Up to 3" High and B" Wide
— Weather-resistant — Ourable

-

—_—— e PO. Box 750250 Houston, M??EMEG * Tal 713/507-4200 Fax 713/807-4285 i, !?1]‘

1-800-231-6074

wwWwW americanradiohistorv com



www.americanradiohistory.com

fBatur[ng Hl 3@3& & GW$WQ from the Forthcoming Album
o fMhat

produced by Jim Jonsin & Big B. of Enusual Suspects, Inc. for Black Bap Watchet Music

Gver 50 Pop stations already on, including:

KIIS/LA WKSC/Chicago WI00/Philly WIHT/DC WBLI/Long Island
Y100/Miami WFLZ/Tampa WKQI/Detroit WDRQ/Detroit KDWB/Minneapolis  in éturgs Orctober 26
WKST/Pittsburgh KSLZ/St. Louis KHTS/San Diego  KKRZ/Portland WAKS/Cleveland wioto.thug.com  twint. atlantic-steeet.com
KFMD/Denver KELZ/San Antonio WRVW/Nashville WXSS/Milwaukee B97/New Orleans totntn. glipnglidececords. net

WKSS/Hartford  WKFS/Cincinnati  and dozens more!

Look at these phones!!! "/m\\
#1 Phones WKFS/Cincinnati  #1 Phones WKKF/Albany Lo 10 Ryt
#1 Phones WZKF/Louisville #1 Phones WDKF/Dayton

Top 5 Phones WKQI/Detroit Top 5 Phones WDRQ/Detroit

Top 5 Phones WAKS/Cleveland Top 10 Phones WKST/Pittsburgh

Th Idn’t wait
KEVIN LYTTLE Wlfgg/%l;‘ilsac;: IleKv;?[;allas WBLI/Long Island B97/New Orleans

“Drive Me Crazy” Follow-up to the #1 Worldwide anthem and US TOP 5 SMASH “Turn Me On”
Album Kevin Lyttle Certified GOLD

Ha s/ree/y

FOR ADDS
9/28

J ET Follow-up to the multi-format monster “Are You Gonna Be My Girl”

P yma winners for Best Rock Video
“Look What You’ve Done” ainum get Born centified PLATINUM GOING FOR ADDS 11/15

THE FOLLOW-UP TO THE TOP 10 SINGLE "SCANDALOUS MIS-TEE ®

More than a “One Night Stand”...

' Rotation kicking in at:
~+ Channel 9-3-3 35x, KBKS 27x, KSLZ 35x, WNOU 25x, WHKF 26x,
£ WRVW 22x,KSAS 28x, KELZ 21x, WRVQ 28x , PRO FM 24x

| Growing @ WXXL, WWWQ, KDND, KZZP and more

| New Action:
WKFS, KCHZ, KHFI, KELZ, KJYO, KKOB, WYOK, WZNY. . .and more

‘ ' Also catch MIS Teeq music on the new Season of UPN's Top rated show
| “America’s Top Model,” starring Tyra Banks

IN STORES NOW

mistesqmusic.com | repriserecords.com | Management: Tweaty First Artists Ltd. | Produced by StarGate for Delirious/Blacksmith Management Ltd.

— OOl
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CHR/PoP

o September 24, 2004

- e R ™
H America’s Best Testing CHR/Pop Songs g "
Kﬂ[ﬂ”ﬂ”ﬂﬁlﬂ.ﬁ%[g 12 + For The Week Ending 9/24/04 RR : CHR/PoP TOP30 POWERED ]
- CANADA MEDIABASE
Attist Title (Label) W __Lw Famil. Bum ‘2V'V1 71 3V'V24 25\{"34 VR WERC ARTIST TITLE LABEL(S) OB ethis RSO TR
KELLY CLARKSON Breakaway (Hollywood) 430 432 87% 10% 446 435 413 1 0 BLACK EYED PEAS Let's Getlt Started (A&M/lnterscape) 485 +9 13 40
MAROON 5 She Will Be Loved (Octone//RMG/ 419 425 98% 30% 416 425 411 2 2 % AVRIL LAVIGNE My Happy Ending (Arista/RMG! 458 -1 15 50
RYAN CABRERA On The Way Down £V L A/Atlantic/ 409 413 89% 17% 418 414 392 3 MAROON 5 She Will Be Loved (Octone/J/RMG/ 443 +20 8 310
AVRIL LAVIGNE My Happy Ending (Arista/RMG) 407 414 9% 28% 417 404 400 8 LINKIN PARK Breaking The Hatit (Warner Bros.) 391 +38 7 310
SWITCHFOOT Dare You To Move (Red Ink/Columbia) 407 407 7% 16% 423 406 383 5 % K0S Crabbuckit (Astralwerks/Virgin) 384 +7 7 610
BOWLING FOR SOUP 1985 (Sivertone/Jive/Zombal 400 407 78% 12% 417 399 387 , o ASHLEE SIMPSON Pieces 0 Me (Geffen/ 369 +1 1" 310
ASHLEE SIMPSON Pieces Of Me (Geffen/ 396 393 99% 43% 4.09 387 4.03 4 7 NELLY My Place (Derrty/Fo’ ReelUniversall 358 52 8 40
USHER f/LUDACRIS & LIL' JON Yeah ((aface/Zombs) 395 388 98% 652% 375 385 4.28 1" o LIL' FLIP Sunshine (Sucka Free/ oud/Columbia) KLY} +37 8 210
SEETHER f/IAMY LEE Broken (Wind'up/ 392 410 3% 13% 403 413 402 6 G o KESHIA CHANTE Does He... (Vik/BMG Music Canada) 333 37 12 40
BLACK EYED PEAS Let's Get It Started (A&M/interscope) 3.89 378 100% 35% 369 379 4M 13 @ CIARA fIPETEY PABLO Goodies (L aface/Zomba) 326 +40 6 40
SWITCHFOOT Meant To Live (Red Ink/Columbia) 388 391 94% 42% 382 386 374 10 11 JOJO Leave (Get Out) (BlackGround/Universal) 308 -28 15 40
J0J0 Leave (Get Out) (BlackGround/Universall 385 370 99% 48% 357 374 405 17 @ TERROR SQUAD Lean Back (Universall 292 +38 10 40
LINKIN PARK Breaking The Habit (Warner Bros.) 382 387 90% 21% 378 394 384 8 DESTINY'S CHILD Lose My Breath {Columbia) 286 +184 1 43
HOOBASTANK The Reason fs/and//0JMG) 381 388 99% 58% 344 383 382 18 RYAN CABRERA On The Way Down (£.V.LA/Atlantic) 277 +29 3 40
FINGER ELEVEN One Thing (Wind-up) 377 391 B1% 21% 352 377 365 9 15 NINA SKY Move Ya Body MVext Plateau/lUniversal) 258 82 17 6/0
ALICIA KEYS If | Ain't Got You (/AMG) 35 365 96% 45% 345 366 340 16 16 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zombs) 258 10 5 110
D12 How Come (Shady/interscape) 354 344 95% 37% 350 357 365 19 D  HOUSTONSFICHINGY & NATEDOGG ILike That Catal 262  +10 " 3f0
C. AGUILERA... Car Wash (DreamWorks/Geffen/interscope) 352 — 5% 17% 367 349 3.28 15 18 CHRISTINA MILIAN Dip It Low (/siand/i0JMG) 251 22 19 5/0
USHER Confessions Part 2 {LaFacelZomba) 347 350 98% 54% 376 368 329 12 19 KEVIN LYTTLE Tum Me On (4tlantic) L3 50 1" 5/0
CHRISTINA MILIAN Oip It Low {is/and/DJME) 346 344 94% 50% 334 343 358 14 20 JUVENILE Slow Motion {Cash Money/Universal) 229 -48 10 200
NELLY My Place (errty/Fo’ Reel/Universal 345 356 85% 32% 333 360 347 VA] USHER f/ALICIA KEYS My Boo //aface/Zombal 227 +64 3 a4
HILARY DUEF Fly (Buena Vista/Hollywood) 345 - 7% 17% 335 350 3.42 g# SIMPLE PLAN Welcome To My Life (Lava/ 226 +136 i 501
HOUSTON fICHINGY & NATE DOGG | Like That (Capiro) 340 356 91% 3%% 330 339 346 21 KELLY CLARKSON Breakaway (Hollywood) 208 +18 3 310
TERROR SQUAD Lean Back (Uiniversall 336 353 83% 33% 341 344 344 20 24 SEETHER fIAMY LEE Broken (Wind-up) 205 5 17 210
KEVIN LYTTLE Turn Me On (Atiantic) 334 327 93% 50% 302 327 353 22 g C.AGUILERA... CarWash (DreamMorks/Geffervinterscope) 186 +8 2 5(0
LOS LONELY BOYS Heaven (0r/Epic 330 334 91% 45% 280 322 346 27 HILARY DUFF Fly fBuena VistalHollywood) 142 +1 2 410
NINA SKY Move Ya Body (Vext Plateau/Universall 331 342 95% 55% 300 340 347 26 27 LLCOOL J Headsprung (Def Jam/IDJMG) 142 2 2 110
LIL’ FLIP Sunshine (Sucka Free/l oud Columbia) 331 341 84% 38% 313 348 340 €@ KILLERS Somebody Told Me (island/DJMG) 136 +22 1 30
CIARA f{PETEY PABLO Goodies L aface/Zomba/ 321 349 7% 3% 321 321 338 29 @ ALICIA KEYS [ | Ain't Got You (L/RMG) 134 0 10 30
Total sample size is 425 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 2 0"\ RREBISTIN Nonfly (Gxls & SoplsantiBigly 183 18 Li "
much). Total familiarity represents Ihe percentage of respondents who recogrized the song. Total bum represents the number of 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premieré Radio Networks.
respondents who said they are tired of hearing the song. Songs musthave 40% familiarity fo appear on survey. Sample composition s based Songs ranked by total plays for the airplay week of 9/12-9/18. Bullets appear on songs galning plays of remaining flat from
on persons 12+, Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com results are not meant to réplace caliou! research. The fesults are intended to show opinions of participants on the the 15are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
Internet only. RateTheMusic is a regi of ic.com. The RTM system, is available for local radio slations by by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
\_ cafling 818-377-5300. Rale TheMusic.com dala is provided by Mediabase Research, 2 division of Premiere Radio Networks.

/

\Cancon. © 2004, R&R, Inc. Y.

MRAZ MELTS IN MIAMI Despite the heat emanating from the street, Jason Mraz stopped in at WHY! (Y-100.7)/Miami
to generate some sparks of his own. Seen here are (I-r) Y-100.7 Asst. PD/midday guy Donnie Michaels and PO Rob Roberts,
Mraz and Y-100.7 morning co-host Carolina Bermudez and MD/afternoon driver Michael Yo.

CARTER GETS JIGGY WITH THE TALENT Universal artist
Hayley Westenra stopped by R&R's palatial offices to sing a few songs and
hang out with the fabulous R&R staff. Here she is just before rearing up and
helicoptering CHR/Pop Editor Kevin Carter across the room.

Please Send Your Photos

R&R wants your best snapshots

{color or black & white).

Please include the names and titles of all pictured and send
them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

wwWw americanradiohistorv com
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IR/POP REPORTERS

September 24, 2004 R&R @ 51
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XY & DADDY YANKEE

KKOB/Albuquerque, NM*
ON Lo Haen |
PD; Kns Abrams
APD: Mark Anderson
MO, Carlos Dwran

15 TERAOK SOUAD

i Ty

1 YHLOWNRD

AN SPENS

KQiD/Alexandria, LA
PD. Rom oberts
065 ST

0
TREE NRTEEN
LASRE GROUP

WAEB/Allentown, PA*
PO Lawra §1. James

NO: D
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From Local To National

Taking your show to the masses

You’re a top radio talent who has the highest ratings
across the board in Miami, and everyone gives you
accolades for how entertaining and unique your show
is. Like any other star, you'd like to have a bigger au-
dience, but you don’t necessarily want to leave Miami
due to your desire to be around sexy people and your
infatuation with the beach. Not wanting to jeopardize
your personal needs, you think, “How can I possibly
continue to live in Miami while getting my radio show

heard by the masses?”

Or you could be that program di-
rector in Mobile who has
terrible weekend ratings.
You wish you could put
on a show in those day-
parts that had a big-name
radio personality at-
tached to it, a show filled
with celebrity guests and
the hottest elements. You
think to yourself, “What
an incredible dynamic
that would bring to the
station. My weekend ratings would
be insane, and I'd kill my competi-
tion.”

When situations like these arise,
there is a solution. Welcome to the
world of syndicated radio.

“Syndication is taking a product,
brand, benchmark or program that is
successful in a single market and
transforming it intoa national brand,”
says Gary Bernstein, President of
SupeRadio Networks, a syndication
company that’s part of the Access.1
Communications family. SupeRadio
has 45 radio programs in various for-
mats airing on more than 2,500 radio
stations, including stations in just
about every major market.

“Syndication gives other stations
across the country the opportunity
to take advantage of a phenomenal
product that’s not airing in their
own market,” says Bernstein. With
ratings success stories including
suchnationally syndicated shows as
The Baka Boyz Hip Hop Mastermixx,
The Wendy Williams Experience, Pocos
Pero Locos, Dr. Dreand Ed Lover’s Jump
Off and Sunday Night Slow Jams, Su-
peRadio has shown itself to be for-
ward-thinking in developing
unique, niche-type radio shows for
nearly 17 years.

More and more radio program-
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Gary Bernstein

mers are relying on the features and
big-name talent of nation-
ally syndicated shows to
fill their weekend day-
parts, and more air per-
sonalities are looking to
take their shows to the
next level through syndi-
cation. Do you know the
ins and outs of syndicat-
ed radio? If not, sit back
and relax, because Bern-
steinis about to teach you
a frickin’ lesson.

Finding The Right Show

How do radio syndication compa-
nies find those one-of-a-kind radio
shows to offer potential affiliates?
"“There are two ways,” Bernstein
says. “One way of doing it is to cre-
ate your own luckjust by being in the
trenches.” Bernstein does this by
spending much of his time traveling
to various markets in hopes of find-
ing that one show that moves him.

“You've got to have a show that’s
compelling, that’s so much better
than what somebody can do locally
not just in terms of quality, but also
in terms of resources,” he says. “It
has to be an automatic ‘I must have,’
because, in this day and age, only
the ‘I must haves’ are going to clear.
If it's something that’s disposable, it
won't get cleared. It can't be just a
generic radio show.”

Bernstein found one such show
when he went to Chicago to visit
WGCI PD Elroy Smith. “T heard this
phenomenal mix,” Bernstein says.
“It sounded special. It sounded in-
tricate, different — something that
the typical mixer or radio station
couldn’t get. When that mix was
going on, everyone at the station
was mesmerized. Elroy said, ‘Gary,

b

this thing is the biggest, most lov-
able benchmark on my entire sta-
tion.’

“We quickly moved to syndicate
that benchmark. Now it’s battle-
proven. lt’s in 60 other markets
across the countrv. It's a very mem-
orable benchmarx. Right now that
specific mix is running at 8am on
WNEW/New York.”

Another way svndication compa-
nies find the right shows to syndicate
is by approaching personalities
who have created a buzz for them-
selves and have the ratings to
back up that buzz, such as
WBLS/New York’s Wendy
Williams. “Wendy has a tre-
mendous track record,” says Bemn-
stein. “She’s No. 1in New York 1849,
and, if you do your research, you
know other markats would like to
have her if they had the opportunity.”

Bernstein points out that syndi-
cated shows usually begin in New
York, Los Angeles or Chicago.
“That's where they start, and they
move elsewhere,” he says. “Those
cities are great test laboratories.”

“Our goal going into
the future is to find
more brands that
have undeniable
track records that
will keep moving and
take stations to
greater heights.”

Contract Negotiations

As an air talent or mixer, you've
gotten the attention of a syndication
company. Now it's time to sit down
to make a deal. But wait! Before you
sign your life away, make sure you
have a full understanding of your
role as the talent. “1 believe in edu-
cating a person on what the syndi-
cation process is all about and the
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“Syndication is taking a product, brand,
benchmark or program that is successful in
a single market and transforming it into a

national brand.”

different options available,” Bern-
stein says.

He does so by figuring out the
needs of the individual. What is the
person’s financial situation? What
would he or she ultimately like to
accomplish through syndication? ”1
don’t do a deal with anybody with-
out understanding their specific
needs upfront,” Bernstein says.

“A lot of deals are done where,
two years after the fact, the talent
understands what the deal actually
meant. That's the wrong kind of
deal to cut. We educate them on
how the revenues work, how adver-
tising works, and how it works
through our rep firm. We take them
to our rep firm, and they understand
the syndication process before they
getin to a deal.”

Once the education is complete
and the needs of the individual have
been determined, a suitable package
is created. “That’s important, be-
cause no one wants to getinto a deal
and not know what they’re doing,”
Bernstein says. “It's much like art-
ists and record companies. Some
artists sign their lives away, and, all
of sudden, six albums later, it's
‘What did I do?” We really believe
in keeping our producers happy
and educated.

"There are generally two different
types of deals. One kind of deal is
where youdo a partnership with the
talent, where the talent owns the ra-
dio show and there’s a revenue split.
That's an attractive deal for the tal-
ent, because they participate in the
upside. The other way of doing it is
to hire the talent. Then they work for
us and get a steady paycheck.”

The Revenue Streams

A syndicator operating on a bar-
ter basis makes its money through
commercials sold by its rep firm.
"Most of our shows have commer-
cials either inside the show or ROS
[run of schedule] on the station,”
says Bernstein. “Our rep firm, Me-
dia America, sells those commer-
cials. Sometimes what they’ll do is

www americanradiohistorv com
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ing on a barter deal with a radio

group different shows together so
we can get a certain percentage of
the country.

“If you have a person who has a
radio show that’s in a niche format
and that might only have 12 or 14
stations, they’re able to make more
money if we combo that with a cou-
ple of other shows. We like people
to be able to monetize their radio
program from Day One. That's the
goal.”

With radio companies focus-
ing on the bottom line more than
ever before, syndicators have
had to adjust when they’re work-

station. “We really have to be sen-
sitive to the needs of the station to
make sure that the barter is not go-
ing to hurt the program director and
his interaction with the sales man-
ager and general manager,” Bern-
stein says.

“We want to make sure that pro-
gramming and sales are not at odds.
[ want to make sure that the pro-
gramuming and the value attached to
it is such that the sales manager
says, ‘I can’t do without this radio
show. It creates higher unit rates.””

Running niche syndicated shows
can also create nontraditional reve-
nue for stations. “Pocos Pero Locos,
which started at KPWR/Los Ange-
les, had a very small niche,” Bern-
stein says. “Now they're taking that
show around the country. You get a
radio show, merchandising and a
concert. The station gets a two-hour
show that spikes the ratings, and we
bring in a concert that they can tie
in to and merchandise off of.”

Ahead Of The Curve

SupeRadio’s goal is to stay ahead
of the curve in developing unique
shows and working with the hottest
air talent. How will they continue to
raise the bar? “Shows like Pocos Pero
Locos and Sunday Night Slow Jams are
battle-tested in enough markets that
we're not talking about a concept
anymore, we're talking about stuff
with an undeniable track record,”
Bernstein says.

"Our goal going into the future is
to find more brands like that, that
have undeniable track records that
will keep moving and take stations
to greater heights. You need the
ideal combination of superstar hosts
and great production, benchmarks
and features in the show. When you
have that kind of combination, you
have something that stations can't
easily duplicate themselves, and
you have bidding wars. That's
where SupeRadio wants to be.”
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VEK WO ARTIST TILE LABELS) T kTS AJ%EILOE Ve O g
2 1 CIARA fIPETEY PABLO Goodies (LaFace/Zomba/ 6796 -1 740887 16 8710
1 2 TERROR SQUAD Lean Back (Universal) 6784 .36 674985 15 83/0
4 o NELLY My Place (Derrty/fo’ ReelfUniversal) . 5563 +277 498537 10 84N
3 4 LIL FLIP Sunshine (Sucka Free/Loud/Columbia) 4993 338 492931 18 _ 82)0
8 o USHER f{ALICIA KEYS My Boo (Laface/Zomba) 4573 +904 444495 5 85/0
6 0 AKON fISTYLES P. Locked Up (SRC/Universall 4367 +233 414180 22 m
5 7 LL COOL J Headsprung (Def Jam/IDJMG) 4137 -33 401099 12 8410
7 8  CHRISTINA MILIAN Dip It Low (Island/IDJMG) 3689 -198 352621 27 720
9 9 JUVENILE Slow Motion (Cash Money/Universall 3407 -186 382189 23 82/0
n @ JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscopel 3243 +171 359029 12 N
10 11 KEVINLYTTLE Turn Me On (At/antic/ 2878 507 278574 22 7200
12 12 HOUSTON fICHINGY & NATE DOGG | Like That {Capitoll 2588 257 267359 19 7210
13 @ J-KWON You & Me (So So Def/Zomba) 2567 +253 166038 9 6810
20 m TRICK DADOY Let's Go (Siip-N-Slide/Atlantic) 2509 +752 197446 4 7618
16 @ MASE Breathe, Stretch, Shake (Bad Boy/Universall 2266 +81 253515 7 6911
19 @ ALICIA KEYS f/TONY, TONI, TONE & JERMAINE PAUL Diary L/RMG) 2155 +311 258603 10 743

41 @ DESTINY'S CHILD Lose My Breath (Columbia) 2060 +1366 244256 2 802
15 18  T.1 Let's Get Away (Grand Hustle/Atlantic) 1927 -370 145638 14 66/0
17 19 NINA SKY Move Ya Body Vext Plateau/Universal) 1901 -285 181866 24 650
18 20  USHER Confessions Part 2 (LaFace/Zomba) 1846 134 187841 24 470
14 21 LLOYD fIASHANTI Southside (Murder Inc./Def Jam/IDJMG) 1839 474 127593 20 690
27 @ N.O.R.E. f/NINA SKY & OADDY YANKEE Oye Mi Canto (Def Jam/iDJMG) 1746 +556 235683 6 59/10
21 23 LILSCRAPPY No Problem (BME/Reprise) 1504 -1 185554 1" 602
32 @ CHINGY Balla Baby (07P/Capitoll 1413 +422 104000 4 7319
37 @ LL COOL J Hush (Def Jam/IDJMG) 1411 +580 128749 2 6614
23 @ 213 Groupie Luv (7TV7) 1403 +22 136156 9 48/0
28 @ SHAWNNA fILUDACRIS Shake That Sh*t (D 7P/Def Jam/IDJMG/ 1250 +79 152478 10 5812
22 28  MONICA U Should've Known Better (L/RMG) 1159 -249 139235 15 5310
24 29  LLOYD BANKS V'm So Fly finterscope) 113 -152 57876 6 59/0
34 @ FABOLOUS Breathe Atlantic) 1062 +170 102998 3 72i8
40 @ SNOOP DOGG Drop it Like it's Hot (Doggy Style/Geffen) 1055 +343 150806 3 48j22
31 32 YONNIE f/YING YANG TWINS In Da Club (Universal) 1037 -20 51920 5 51j2
30 33 NELLY Flap Your Wings (Derrty/Fo’ ReelfUniversal) 1036 45 120627 5 5200
26 34  YOUNG BUCK Let Me In finterscope) 879 -230 110482 13 670
3% @ XZIBIT Muthat* *ka (Loud/Columbia) 847 +11 47936 4 460
© 33 " 36 TWISTA fiR. KELLY So Sexy (Atiantic/ 828 4145 111419 14 . 43“
43 @ NELLY f/CHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo’ ReellUniversall 805 +125 5604_16 : 1411
47 @ J0JO Baby It's You (BlackGround/Universall 793 +302 67359 2 334
35 39  GUERILLA BLACK f/BEENIE MAN Compton (Virgin/ 793 -60 61166 49j2
45 @ GAME f/50 CENT Westside Story fAftermath/G-Unit/lnterscope) 760 +172 89965 2312
39 @ JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum/ 750 +24 112354 1 25{0
38 42 RUPEE Tempted To Touch (Atlantic/ 734 -3 71895 5 44j4
25 43  PITBULL Back Up (T¥T) 686 -538 43513 12 4001
42 44 SILKK THE SHOCKER fIMASTER P We Like Dem Girls (New No Limit/Koch) ~ 558 103 44385 7 32/0
Debut> @ NB RIOAZ Pretty Girl (Upstairs/ 483 +80 28740 1 N
Debut> @ JOHN LEGEND Used To Love You {Columbia) 444 +131 35335 1 33
48 47  BLACKEYED PEAS Let's Get It Started (A&M/nterscope) 439 -10 27336 9 1411
- 48  LIL EDDIE f/MARIO WINANS | Don't Think | Ever (Yellowcity/Big3) 401 -1 15544 5 n
50 49  BODY HEADBANGERS f/YOUNGBLOOOZ | Smoke, | Drink (Universal) 388 5 56274 2 9
Debut> @ YOUNG BUCK Shorty Wanna Ride flnterscope) 384 +166 27279 1 38/4

89 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by totat plays for the airplay
week of 9/12-9/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officiaily reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total pays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.
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TWISTA f/R. KELLY So Sexy Chapter Il {Never Like This) (Atiantic/ 33
C. MILIAN f/J. BUDDEN Whatever U Want fisland//DJMG/ 29

ADDS

SNDOP DOGG Drop It Like It's Hot (Doggy Style/Getfen) 2
YUNG WUN 1/DAVID BANNER Walk It, Talk It L/AMG/ 15
PLAY-N-SKILLZ Call Me {Universall 12
N.O.RE. fININA SKY & DADDY... Oye Mi Canto (Def Jam/iDJMG) 10
TRICK DADDY Let's Go (Ship-N-Shide/Atlantic) 9
CHINGY Balla Baby (0TP/Capital 9
FABOLOUS Breathe (Atiantic/ 8
Most
IncreasedPlays
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
DESTINY'S CHILD Lose My Breath {Columbial +1366
USHER f/ALICIA KEYS My Boo (LaFace/Zombal +904
TRICK DADDY Let's Go (Shp-N-Siide/Atlantic) +152
LL COOL J Hush (Def Jamy/iDJMG) +580
N.ORE. fNINA SKY & DADDY... GyeMi Canto Def JamiDJMG) +556
CHINGY Balla Baby [0TP/Capital) +422
SNOOP DOGG Drop It Like It's Hot (aggy Style/Getfen) +303
A.KEYS fTONY, TONI, TONE & J. PAUL Diary (/AMG) +31
JDJD Baby It's You (BlackGround/Universal) +302
NELLY My Place Derrty/Fo’ ReellUniversal) +21

New & Active

LLOYD Hey Young Girl (Murder inc./Def Jam/IDJMG)
Total Plays: 365, Total Stations: 28, Adds: 2
MDBB DEEP Real Gangstaz (Violator/Zomba)

Total Plays: 357, Total Stations: 27, Adds: 1

LIL' WAYNE Go DJ (Cash Money/Universal)

Total Plays: 355, Total Stations: 22, Adds: 7
PITBULL Dammit Man (7VT]

Total Plays: 340, Total Stations: 18, Adds: 4

1-20 fILUOACRIS Break Bread (07F/Capital]

Total Plays: 280, Total Stations: 20, Adds: 1
MANNIE FRESH Real Big (Cash Money/Universal]
Total Plays: 268, Total Stations: 20, Adds: 2

C. AGUILERA fIM. ELLIDTT Car Wash (DreamWorks/Geffen/interscape)
Total Plays: 261, Total Stations: 15, Adds: 0

TQ Right On (Hub/Lightyear)

Total Plays: 250, Total Stations: 13, Adds: 2
PLAY-N-SKILLZ Cal Me Universal)

Total Plays: 218, Total Stations: 22, Adds: 12
CASSIDY f/JUVENILE Make U Scream (/RMG/
Total Plays: 199, Total Stations: 19, Adds: 0

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.

On Time. Every Time.
HeBks

UNLIMITED
mmh—-m—.n—bs«-«

[ I e

> Custom Production - Callouts, Monfages & Video Hooks
> Digital, Clear, Consistent > 75, 000+ Song Library
> All Formats & International Titles

> On-Time Delivery

it

For The Best Auditorium
Tast Hook Tapes

Michael Pelaia
Eﬁds 2- HOOK [4665)

www americanradiohistorv com
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- 4 "
ﬁ "' 2 America’s Best Testing CHR/Rhythmic Songs 12 + W
afp ﬂMIISIﬂ;@!’! For The Week Ending 9/24/04 s
= Persons Persons Persons [
Artist Title (Label) ™ LW Familiarity Burn o 18-24  25-34 3
TERROR SQUAD Lean Back Dinversal 418 41 B5% 2% 4N 421 420
CIARA fIPETEY PABLO Goodies (LaFace/Zomba) 413 413 93% 21% 413 417 412 AL:;LSLT g :;3 ;3 gtl;lgg/G effen
NELLY My Place lDerlty/Fo’ﬁee!/lIW - 418 413 92% 1% 419 399 407 By MICE TRIAS/Associate Edtor
HOUSTON fiICHINGY & NATE DOGG | Like That (Capitol 412 425 7% N 27%3 4.06 409 406 =bOODOOODOOODG OO
LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 406 4.08 9%  29% 4n 402 393 l have to admit, when | began lis-
USHER f/ALICIA KEYS My Boo (LaFace/Zomba) 401 4.05 % 10% 405 4.07 3.88 tening to Snoop Dogg's “Drop " !
SHAWNNA ﬂlUDACH'IS Shake That Sh*t (OTP/Def Jam/IDIMG) 401 4.06 6% 1% an 409 414 It Like it's Hot," featuring Pharrell - -
CHRISTINA MILIAN Dip It Low /Island//?JMG/ 3.92 ,4'00 98% 40% 3.75 n 4.16 Williams, for the first time a few weeks back, | didn’t know
T.L Let's Get Away (Grand Hustle/Atlantic) 388 §95 70% 1% 397 397 364 what to think. All | knew was that it certainly stuck out on the
USHER Confessions Part 2 {LaFace/Zomba) 387 398 9% 51% 399 382 381 radio. The catchy hook gave way to the verse, and then it
JUVENILE Slow Motion (Cash Money/Universal) 385 401 9% 42% . 376 382° 390 dawned on me. “Think about it/Take a second,” raps Will-
MONICA U Should've Known Better (/AMG/ 378 384 82% 25% 397 368 3.69 iams, and as a little bell rang in the song, the little light bulb
LL COOL J Headsprung (Def Jam/IDJMG) 378 397 76% 19% 377 376 380 of an epiphany went off in my head: “Drop It Like It's Hot" is
AKON fISTYLES P. Locked Up (SRC/Universal) 377 37 7% 2% 400 378 357 hot. Right now the single is on fire. The track jumps to No.
LLOYO fIASHANTI Southside (Murder inc./Def Jam/IJMG) 376 378, 9% 7% 395 373 350 31* this week at both Rhythmic and Urban, and the official
MASE Breathe, Stretch, Shake (Bad Boy/Universal) 376 391 68% 12% 398 375 36 | | adddateisntuntii nextweek.
JADAKISS IANTHONY HAMILTON Why (Auff Ayaiees iterseage) 374 384 6% 23% 380 374 362 Is it the simple beat '°;“'"!S°°"t of the old school tT“at
NINA SKY Move Ya Body (Next Plateau/Universal 172 379 9% 4% 347 366 395 Wa"tes 13 s‘f’t"g Stg"sd gt“r:és';t t“: t"(j"gf‘te ﬂ:g't""g arg‘;k,“e
LLOYD BANKS On Fire fnterscope) 372 378 9% 3% 376 363 376 EpUINES' oft-usea Synhesizer chord hits that are maxing
JKWON You & Me (So So DefiZomba) 370 386  54% 1% 404 176 339 the track rise? Those elements do stick out, but, more im-
’ o ; 30 3o DetiZom i ; m ? ’ § . portant, they serve the purpose of letting Snoop’s signature
ALICIA KEYS f[TONY, TONI, TOHIE & JERMAINE PAUL Diary LiRME! i85 3 5% ] 2% 342 3.77 3.69 vocal style cut through the track, allowing people to actually
KEVIN LYTTLE Turn Me On (4t/antic) 363 349 96% . 46%  3.62 3.52 3.60 experience the lyrics. Perhaps listeners can even memorize
KANYE WEST Jesus Walks (Roc-A-Fella/iDJMG) 363 37 93% ¥ 3%  3.99 343 348 and regurgitate them with Snoop like they did with his hits
LLOYD BANKS ¥'m So Fly dinterscope) 362 - 5% 12% 3656 376 361 from the "90s.
YOUNG BUCK Let Me In fInterscape/ 355 368 BOm 0% 344 30 350 “Drop It Like it's Hot" is our first ook at Snoop’s up-
PITBULL Back Up (7¥7) 355 370 58% 13% 3N 347 367 coming album, R&G (Rhythm & Gangsta): The Master-
213 Groupie Luv (TV7) 350 357 63% 12% 379 330 346 piece. This is the followup to his Paid tha Cost to Be da
TWISTA f/R. KELLY So Sexy (Atlantic/ 349 370 B3% 28% 352 351 3.38 Bo$$, which spawned The Neptunes-produced smash
Total sample size is 438 respondents. Total average favorabillly estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity “Beautiful.” Snoop keeps a good thing going as he once
I P ge of o wfms‘i ized the song. Total burn represanls;hap:;umberomspo;z;ms wha/ saic! the{);re xiresdszzhgrlng the [a.;an'g.e Songs again enlists The Neptunes as primary producers on R&G.
must have 40% familianity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music Also b the lookout track featuring Gap Band
test based on the format/music preference. RateTheMusic.com resulls are not meant to replace callout research. The results are Intended to show opinions of particip S0 De on the lookout for a track Tealuring Gap Ban
on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is avaliable for locat radlo stations by calling 818-377-5300. founder Charlie Wilson.
\_RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. VAN J
e B
Reporters
T Stations and their adds listed alphabetically by market
R g e e T | RS e i
E\.:s' i OG TR (O PR L ”’:&u nwrmwmnm TS Ly R ! %.m.mum § Tk anor i F}E:@Wlwvm
345k i MILAN SUOE BUOOEN T o:-'“ ;%wmlmvm "“"“"‘.E_" D:?—:_:: uevo - mmu o
s o S ey | B B e | B
“TWASTAMAL KELLY U WANE zn' Nesey N u %W 18 S surmn Wum %@ﬁ' o]
apy o s 1 WSne gansl, O G VL oe uooe ) .
PO-Duana £ Wbuirs C: 0 g ot 0 Lo <4, KMEL/Bun Fraaciom, CA° Eqoe s
AR 0N T 1o 4 oA T S 0 WS rvemte. W YORRE G0 MG TS O ARRTION om o sy | R M [ gy e
oy = e £ e | © B maouner R
EATacharge. A WOt Do, 04 . T T mam. TWSTAVRLIGLY PITBAL
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by . 30 DESTMYS CHLD AP0 sk S 8 JARULE WAL KELLY 8 ASWANTI Pt L ) T D e
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In The Eye Of The Storm

How programmers deal with natural disasters

With a number of hurricanes hitting Southeast and
Gulf Coast states this season, broadcasters have been
forced to review their plans and procedures related to
natural disasters. How prepared are you and your staff?
Do you have a plan of action that can be rolled out eas-
ily and quickly? And what about the aftermath? These
are things you might want to think about now if your
station serves an area where hurricanes — or tornadoes,
wildfires, earthquakes or floods — are a threat.

As [ write this, my TV is tuned to
the Weather Channel and Hurricane
Ivan is about to hit the Gulf Coast,
most likely Mobile. But the storm’s ef-
fects could reach as far
west as New Orleans and
Texas and as far east as the
Florida Panhandle and
Central Coast, recently
devastated by Hurricane
Charley. To make matters
worse, there is already an-
other hurricane, Jeanne,
traveling through the Car-
ibbean ona path thatcould
take it up the southeast
coast of the United States.

What can you expect if you're in the
path of one of these hurricanes? To get
some insight, I talked to PDs who are
dealing with the imminent arrival of
lvan, as well as others who have re-
cently survived their own storms.

¥

Preparing For The Worst

LeBron Joseph, OM of Citadel’s
New Orleans cluster, including Urban
AC KMEZ and Gospel WPRF, was
preparing for the worst when I
reached him by phone the day before
Ivan was set to hit the Crescent City.
“New Orleans hasn‘thad a hurricane
of this magnitude hit in many, many
years,” he said. “I've lived here basi-
cally all my life, and [ don't recall any-
thing this large.

“What a lot of people may not re-
alize is that this city sits nine feet be-
low sea level — we're basically in a
bowl, with water all around us. It's
quite possible that the storm surge
could flood downtown New Orleans
with several feet of water.

“While there is not a mandatory
evacuation, the mayor has asked peo-
ple to leave the city. In fact, they've
made all the major highways evacua-
tion routes so that both sides of the
expressways are for exiting vehicles
only. They've estimated that over half
the city — half a million people —has
left.”

Joseph and a few key members of
his staff were planning to stay on to
keep information flowing over the air-
waves. “We are on a higher floor here

LeBron Joseph

in our office building,” Joseph said.

“Initially, the building management

wanted to close down the entire site.

Our general manager had to get the
== | mayor of New Orleans in-
volved so we could contin-
ue operating live.

“We felt, as did the may-
or, that it is so important to
have live information on-
air before, during and after
the storm. If people lose
| their power or if they're in
their vehicles leaving or re-
turning to the city and
can’t get their information
from the TV news, their only source
of information is radio.

“Our plan is to have two people
staff each station, and they will serve
four hours on, four hours off. The rest
of our staff have all been asked to
evacuate. While we are continuing to
run music now, we are running news
and weather updates in every break.
Once the storm hits, we may go to all
news, depending on how bad it gets.”

Unfortunately for the KNOU/New
Orleans staff, the station was forced to
evacuate because the building is in a
low-lying area. PD Lamonda Will-
iams was on the road to Houston
when I reached her for this story. “We
have the station on automation,” she
said. “Most of the staff
have left the city.

“I'm driving to Hous-
ton, because we've found
that hotels as far away as
Baton Rouge; Shreveport,
LA; and even Memphis are
already sold out. When we
left, Dallas and Houston
hotels still had rooms, but
now l understand that Dal-
las is booked solid.”

Procedures In Place

Kenny Smoov, PD of Cumulus’
WDAI/Myrtle Beach, SC, recently
weathered Hurricane Charley. “The
eye went right over the station,” he
said. “In fact, we thought the storm
was over, it was so calm. But with-
in a few minutes the winds came
back up and the rain started again.

wwWwW americanradiohistorv com

Kenny Smoov

It was frightening how fast it all
changed.”

Smoov said his station and the clus-
ter have standard systems and proce-
dures in place for hurricanes. “We go
into cluster mode once the storm
seems like it's coming this way,” he
said. “One of our sister stations is the
main EAS station for the area, so we
will always have the studios manned
for that reason. But, generally, we have
only a skeleton staff on hand — usu-
ally the PDs and a few key managers.

“Before the storm
hits we try to remind
people ahout
important things to
take with them, like
insurance papers and
such in case their
home or property is
destroyed.”

Kenny Smoov

“While we try to keep music flow-
ing, our main objective is to get the
pertinent information out to the listen-
ers. We try to have as many local offi-
cials as we can live on-air to help calm
people and disperse info. When it's
coming from an official, listeners seem
to feel more assured. One of the big
concerns around here during Charley
was flooding. Before the
storm hits, we try to re-
mind people about impor-
tant things to take with
them, like insurance pa-
persand such in case their
home or property is de-
stroyed.

“We have numerous
traffic reports telling how
to avoid flooded areas, as
well as the best routes to
get to emergency shelters. You have to
find out all this information before the
storm hits and constantly update it as
the storm is happening.

“Ihave a book of contact names and
numbers for important officials so that
we can continually update that infor-
mation. It's important to develop re-
lationships with these people long be-
fore a disaster strikes. Make sure you

September 24, 2004 R&R ® 55

listeners.

facilities are in danger.

Natural Disaster Checklist

Here's a list of some of the things programmers suggest
you do to prepare for a disaster.

» Have generators for both your studio and transmitter site. Period-
ically check the generators to make sure they are running, and have
enough gas on hand for several days.

» Have important contact numbers for local police and fire officials
posted in the studio and your office.

» Develop relationships with emergency personnel and groups like
the Red Cross so you can quickly get information to pass along to your

» Have supplies like canned food and water at your studios, along with
flashlights, batteries and blankets or sleeping bags for staff who stay over.
* Pack up and bring your station’s hard drives out with you if the

* Make sure you charge up cell phones so you have a means to
communicate if telephone service is interrupted.
» In the worst-case scenario, have an escape route planned.

print the list up, though, because if
you only have it in the computer, you
could lose power and not be able to
gain access to it when you need it
most.”

Have A System

“I've also learned from experience
that you need to make |
sure your generators are
up and working and have
enough gas,” Smoov con- |
tinued. “You need to do
this periodically, long be-
fore the threat of a storm
inyour area. Even though,
technically, this might be
the responsibility of the
engineer, [don't leave it to
anyone but myself, because
ultimately my station suffers and the
listeners suffer if it's not done.

“Our building is in a low-lying
area, so we face the threat of flooding.
Another thing we do is make sure we
take our hard drives out of the build-
ing if we have to evacuate.

“We also have a storage unit at our
facility filled with sleeping bags, cots
and supplies for this kind of event.
Being on the East Coast, we've dealt
with hurricanes before, so the cluster
is completely prepared.”

Just down the coast from Myrtle
Beach at another Cumulus cluster,
Sam Nelson, PD of WEAS, W]LG &
WTYB/Savannah, GA, said, “We've
been through hurricanes like this
few times, and we’ve learned from
past events. The city here has really
gotten its procedures together as well.

“When you tell people they have to
evacuate, you'd better have a system
in place to, first, get the information
out and, second, have preplanned
routes. If you look at what they're
doing in New Orleans, they made all
the highways in both directions all
one direction, leaving the city.

"For our cluster, we have several
contingency plans for different levels
of storms. Common-sense things like
having a generator are important, but
what some people don’t realize is that
you have to have generators for both
yourstudiosand your transmitter site.
Some companies may even have
backup generators in place.”

After The Storm

“After a storm, part of what we do
is assess the damage for listeners,”
Nelson continued. “They need to know
about federal aid, insurance informa-

Sam Nelson

tion and where to get supplies and
help. We also let them call us and ex-
press their needs.”

Nelson is even thinking ahead
about helping his Cumulus sister sta-
tions in Mobile. “We think we may be
able to help them after the storm hits
by gathering supplies and such that
we cansend,” hesaid. “I've
already reached out to My-
ronda Rueben, PD of
WBLX/Mobile. We've
talked to the Red Cross
here, with whom we've
done a lot of events and
| charity work, and we'real-
ready developing plans.

“I also noticed on the
news that many of the Mo-
bile-area military bases sent
some of their soldiers and aircraft to the
Savannah Army facilities, so I've
reached out to the military base here to
find out if we can somehow hook up
with them to give them supplies and
donations that they can take back when
they return to the Mobile area.”

“Initially, the
building management
wanted to close
down the entire site.
Our general manager
had to get the mayor
of New Orleans
involved so we could
continue operating
live.”

LeBron Joseph

Nelson added that his station may
be facing another hurricane in a mat-
ter of days. “We’re watching the
Weather Channel now to see where
Jeanne may be headed,” he said. “It
looks like it may be the southeast coast
— right toward us. We will continue
to track it and start to make our plans
for a possible hit to Savannah. The key
is to be prepared.”
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o
WK WK ARTIST TITLE LABELSS) W elis AJ%‘;‘.%E VR T SO
1 0 CIARA fIPETEY PABLO Goodies /LaFace/Zombal 4407 +164 603589 13 7210
2 2 TERROR SQUAD Lean Back (Universal) 3536 145 471675 15 62/0
3 3 JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/Interscope) 3516 14 390467 14 69/0
4 o NELLY My Piace (Derrty/Fo’ ReellUniversal) 3215 +79 407177 10 7210
5 e ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (//AMG) 3077 +118 448635 18 6910
10 o USHER fIALICIA KEYS My Boo (LaFace/Zomba) 2674 +628 354727 4 7210
8 o AKDN fISTYLES P. Locked Up /SRC/Universal) 2464 +17 274842 12 3712
9 o LILSCRAPPY No Problem (BME/Reprise) 2412 +154 237917 17 651
7 9 LL COOL J Headsprung (Def Jam/IDJMG) 2175 218 257537 12 6910
6 10 UL FUP Sunshine (Sucka Free/Loud/Columbia) 2098 -441 265184 16 55i0
12 m ANTHONY HAMILTON Charlene (So So Def/Zomba) 2089 +176 249149 1" 60/0
14 @ MASE Breathe, Stretch, Shake (Bad Boy/Universsi) 1790 +137 208567 6 5710
1" 13 TWISTA f/R. KELLY So Sexy /At/antic) 1689 -261 198839 17 64/0
17 @  JUVENILEHWACKD & SKIP Nolia Clap (Rap-A-Lot/Asytamy) 1853 +174 207694 11 5612
13 15  KANYE WEST Jesus Walks (Roc-A-Fela//DJMG) 1629 144 223389 25 68/0
18 @ NELLY Fiap Your Wings (Derrty/Fo’ ReelfUniversal) 1537 +58 196476 (] 8410
29 m LIL' WAYNE Go DJ (Cash Money/Universsi) 1429 +454 141760 4 62i8
15 18  JUVENILE Slow Motion (Cash Money/Universal) 1346 -244 156975 32 2310
16 19 T.1. Let's Get Away (Grand Hustle/Atlontic/ 1298 267 133753 17 64j0
22 @ LLOYD BANKS I'm So Fly flnterscope) 1216 +45 123939 7 64j0
21 21  GUERILLA BLACK f/BEENIE MAN Compton (Virgin/ 121 13 87207 9 5311
26 @ DEM FRANCHISE BOYZ White Teez (Universal) 1175 +128 136615 8 30
32 @ LL COOL J Hush (Def Jam/IBJMG) 1Mn +394 150387 2 6311
20 24  YOUNG BUCK Let Me In /interscope/ 1130 -250 122729 14 62/0
24 25  CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise) 1079 -47 81391 13 M
[Debur> @ DESTINY’S CHILD Lose My Breath (Columbia) 1060 +775 147926 1 6913
28 @ BODY HEADBANGERS flYODUNGBLODDZ | Smake, | Orink (Universal) 1031 +52 70289 2 38§12
23 28  CHRISTINA MILIAN Dip It Low (Isiand/IDJMG) 978 -189 126603 12 30/0
37 @ FABOLOUS Breathe (Atlantic) 975 +273 95477 3 6111
25 30 BRANDY Who s She 2 U (Atiantic) 953 -101 83587 8 4710
38 @ SNDOP 00GG Orop It Like It's Hot (Doggy Styke/Geffen/ 896 +234 117837 2 1
35 @ JOHN LEGEND Used To Love You {Columbia) 869 +138 79112 3 50I0
27 33  R.KELLY U Saved Me (/ive/Zomba) 852 -143 126194 15 56/0
30 @ NEW EDITION Hot 2 Nite (Bad Boy/Universal) B14 +1 79533 1" 3510
@ CHINGY Balla Baby (D7P/Capital) 802 +402 68752 1 5614
33 @ MANNIE FRESH Real Big (Cash Money/Universel) 793 +41 56585 3 a
31 37  SHAWNNA ffLUDACRIS Shake That Sh*t (D7P/Def Jam/IDJMG) 789 A7 91482 8 46/0
36 @ LLOYD Hey Young Girl (Murder Inc./Oef Jam/IDJMG) 784 +67 56999 4 5211
47 @ YOUNG BUCK Shorty Wanna Ride finterscope/ 723 +21 64305 2 5312
@ TRICK DADDY Let's Go (Skp-N-Skde/Atiantic) 656 +314 70119 1 57110
42 41 SHYNE fIASHANTI Jimmy Choo (Gangland/Def JanyIDJMG) 528 15 38016 5 48/0
1 42  MOBB DEEP Real Gangstaz (Violator/Zomba) 497 -49 58884 4 462
40 43  URBAN MYSTIC Where Were You? (Sabe/ 497 56 24615 7 29j0
44 44  BEENIE MAN King Of The Dancehall (Virgin/ 462 -18 106453 5 2810
49 @ JARVIS Radio (So So Def/Zomba) 445 +19 24212 5 21
50 @ KEYSHIA COLE | Changed My Mind (A&M/interscape) 436 +26 40663 2 4310
39 47  LLOYD fIASHANTI Southside (Murder Inc/Def Jam/IDJMG) 436 138 37548 20 490
48 48  O'RYAN Takelt Slow (Universal) 418 11 28059 5 32/0
45 49  0.0.0.fIKANYE WEST Higher (Legion/ 405 -55 31628 9 30/0
@ HOUSTON Ain’t Nothing Wrong /Capitol) 396 +84 30770 1 4142

72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Scngs ranked by total plays for the airplay week of
9/12-9/18. Bullets appear on songs gaining plays or remaining flatfrom previous week. If two songs aretied intotal plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recusrent after 20 weeks on the chart, Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not Count toward overall total stations playing a song. Most Increased Plays tists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on ezch station is assigned an AQH number, Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron inc.). © 2004, R&R, Inc.

POWERED 1]
MEDIABASE
Most Added®
e

www.rradds.com
ARTIST TVTLE LABEL(S) ADOS
R. KELLY Red Carpet //ve/Zomba) LY
TWISTA f/R. KELLY So Sexy Chapter il (Never Like This) /Atlanti; 40
YONNIE /YING YANG TWINS In Da Club (Universall 28
EE-DE Let's Get To It (The Krunk Love Sang) /VME/ 12
TRICK DADDY Let's Go /Skp-N-Shde/Atiantic) 10
LIl WAYNE Go DJ /Cash Money/Universal) 8
4MULAY Gotta Roll /Sabe) 8
LI’ ROMEO f/NICK CANNON My Cinderella (New Ao Limt/ ]
CHINGY Balla Baby [D7P/Capitoll 4
FEDERATION Go Dumb (Vigin/ 4

Most
IncreasedPlays

TOTAL
PLAY

ARTIST TITLE LABEL(S} INCREASE
DESTINY'S CHILD Lose My Breath [Cofumbia) +175
USHER f/ALICIA KEYS My Boo /LaFace/Zombs/ +628
LIl WAYNE Go DJ [Cash Maney/Universall +454
CHINGY Balla Baby (D7P/Capitall +402
LL COOL J Hush (Def Jam/DJMG) +394
TRICK DABDY Let's Go /Siip-N-Siide/Atiantic) +314
FABOLOUS Breathe /dtisntic/ +273
YOUNG BUCK Shorty Wanna Ride (/aterscope/ +21
SNOOP DOGG DBrop It Like it's Hot [Dagygy Style/Gefien/ +234
ANTHONY HAMILTON Charlene (So So Def/Zomba/ +176
New & Active

1-20 H/LUDACRIS Break Bread [07P/Capitol]

Total Plays: 334, Total Stations: 29, Adds: 0

N2U Essues (Vigin/

Total Plays: 317, Total Stations: 33, Adds: 1

RUPEE Tempted To Touch (Atlantic/

Total Plays: 275, Total Stations: 23, Adds: 1

R. KELLY Red Carpet Live/Zomba/
Total Plays: 269, Total Stations: 48, Adds: 47

213 Groupie Luv (TV7]
Total Plays: 261, Tatal Stations: 26, Adds: 1

N.O.RE. f/NINA SKY & DADDY... Oye Mi Canto (Def Jam/IDJMG/
Total Plays: 252, Total Stations: 15, Adds: 0

J-KWON You & Me (So So DefiZombal
Total Plays: 229, Total Stations: 30, Adds: 2

LI’ ROMEQ f/NICK CANNON My Cinderella (New Mo Limit)
Total Plays: 213, Total Stations: 31, Adds: 6

LETOYA U Got What | Need Capitol
Total Plays: 212, Total Stations: 25, Adds: 3

YOUNG ROME Freaky (7.4.6./Universall
Total Plays: 209, Total Stations: 22, Adds: 2

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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Tigger's blowin'up (LA EE G

Persons 12-34, AQH Sféare

WWPR - NewYork 22210, :;32.'7_ 473%
WGCI —Chicago© 10110 J01: w2
KMEL - San Francisco 16.3 10 '_zz.s W 405%
WLLD - Tampa 3.9 1o :5.3 51.4%

WBTJ - Richmond 2.2 10 5.8 168.2%

Adultd 18-49, AQH Share
WWPR — New York  18.1 fo - 25.1
WGCI —l;hicagu> 14310  18.1
KMEI;;San Francisco14.1 10 18.7
WLLD - Iam;lra

WBTJ - Richmond

= . p= To share in the love and,‘ré#ings success contact your f o : : . \ 4 P
Premiere Radip Nebuorkq.egppresentaﬁve @ 818.377.3500 1: A}Ji“_l,'_[l‘” U Eu 3 _;J U U_:ﬂ;j “j 2 U 0'- !
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K : America’s Best Testing Urban Songs 12 +

RateTheMusic.com ™) For e week ending 924104 GOSPEL Top 30
e = v ) Pers. Pers. Pers. T .
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 W B ARTIST TITLE LABEL(S) s 4 TP
TERROR SQUAD Lean Back (Universal 430 429 9% 3 431 43 419 } 7 VIERRASHEARD You Dor'tHRMSSENURIRSES: 50 o e
2 2 FRED HAMMOND Celebrate (He Lives) (Verity/ 516 -51 10 200
CIARA f/PETEY PABLO Goodies {{aFace/Zombal 420 418 96% 22% 408 412 397 5 WILLIAMS BROTHERS Stil Here | PN 10 191
». E&EH! ]', "

SHAWNNA... Shake That Sh*t (OTP/Def JamyIDJMG) 4.13 - 68% 11% 416 419 409 [} 8 JIMMY HICKS... Blessed Like That (Wi Wide Gospe) 428 +31 10 1800

USHER fJALICIA KEYS My Boo LaFace/Zomba) an - 1% 11% 395 408 359 4 NEW EIRTH TOTAL.. Suddesly {E8 ool 418 24 10 200

LL COOL J Headsprung (Def Jam/IDJMG! 409 396 82% 1a% 412 406 427 . 3 6 ISRAEL... Again | Say Rejoice fatepniyFariiad 409 52 10 18/0

LIL* FLIP Sunshine (Sucka Free/Loud/Columbia) 407 410 95% 33% 398 409 368 9 ™ KEITH WONDERBOY... Let Go As Lut Gad enty) 392 +14 10 1710

NELLY My Place (Denty/Fo’ ReelfUniversal 406 412 9% 23% 392 406 356 7 TONEX Make Me Over {Verity) 350 0 10 120

USHER Canfessions Par 2 (LaFace/Zomba) 401 405 9%% 53% 402 443 373 :g DOROTHY NGRWOOO Praisen The Temple Maiaco! 333 +18 10 2012

JUVENILE Slow Mation (Cash ManeylUniversal 399 383 98% 4% 402 408 345 DHTMECKINNGARY 2atte Sond: Aoy i1 4 L g 83

CHRISTINA MILIAN Dip it Low {isiand//DJMG/ 399 397 96% 42% 400 410 374 2 R.KELLY U Sgied e i 4 s 100

p HLow i el 11 TONEX HKIRK FRANKLIN Since Jesus Came Verity) 322 +11 1m0

LLOYD BANKS On Fire nterscope) 399 382 9% 3% 403 403 403 . EE13  NEWDRECTION fmGomaWave.. GooConti) 317 47 10 1401

JADAKISS... Why (Ruff Ryders/interscopel 395 392 82% 25% 394 398 385 14 @ DEANDRE PATTERSON Give Him Glory (Tyscot/ 304 +15 9 1610

T.\. Let's Get Away (Grand Hustle/Atiantic) 380 397 74% 18% 386 389 378 13 15  STEPHEN HURD Undigrified Praise... fntegrity) 283 6 10 an

KANYE WEST Jesus Walks (Roc-A-Fella//DJMG) 389 394 95% 41% 386 388 3.80 17 @ J.MOSS We Must Praise (Gospo Centric) 278 +13 5 1612

AKON fiSTYLES P. Locked Up (SRC/Uiniversal) 388 398 80% 24% 389 3M 423 1 17 7SONS OF SOUL Run On (Venty) 251 -16 7130

YOUNG BUCK Let Me In finterscope) 385 390 76% 17% 383 378 397 18 JEFF MAJORS Pray (Music One) M5 45 5 100

MASE Breathe, Stretch, Shake (Bad BoyfUniversal 385 384 75% 12% 374 378 364 #05 4  TIETRBBETT NoWay... Suny Sapedliombial 243 - J W

LLOYD BANKS I'm So Fly fintrscape/ 383 388 71% 13% 379 378 383 23 KEVIN DAVIDSON Bounce Back New Haven/ 229 +14 5 12i0

o ;m ) gl . 1s sm0 3 2 LASHELL GRIFFIN Free (£pic/ 29 49 5 100

ALICIA KEYS fTONY, TONI, TONE... Diary (/AMG/ 379 383 85% 30% 383 4.00 360 13 22 ISRAEL... Another Breakthrough dntegrity/Vertiesd 229 3 10 1210

JUVENILE fWACKO & SKIP Notia Clap /ﬁapAlMAsyImnl 379 372 51% 10% 370 374 362 | HAREN CLARK-SHEARD | Dwa (it g % zz]W #, 5 9j0

ANTHONY HAMILTON Charlene (So So Def/Zomba) 378 353 48% 11% 378 388 352 ¢ 2 L. SPENCER SMITH & TESTAMENT God Wil Emtro/) 225 +6 4 10/0

NELLY Flap Your Wings (Derrty/Fo’ ReellUniversa) 377 370 8% 20% 368 388 329 l % HIRI WHALUM Fallog In Love Wi Josus (amer Bros) 218 ;13 5 o0

LIL SCRAPPY No Problem (BME/Reprise) 377 359 75% 18% 371 386 382 - DONALD LAWRENCE Hagled Verty/ 209 435 2 1212

TWISTA fIR. KELLY So Sexy itianti/ 375 374 9% 32% 378 374 388 25 27  GLENDALEBAPTIST... |Don't Know Why kAM) 207 3 5 90

BRANDY Who s She 2.0 Atlnti) 350 363 5% 1% 348 357 3B - LIUE BIeoliomfper iy ol edd ) ik

28 JOE PACE & COLORADO... Halokibh Anyhow dregriy) 200 +12 90
Total sample size is 388 respondants. Tolal average favorability estimates are based on a scale of 1-5. (1=tdislike very much, 5 = like very 27 30  DOTTIE PEOPLES Still Running (Air Gospel) 199 5 5 101
much). Tatal familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
vho said they are tired of hearing 9. Song. 40% familianity to appear on SUIVey. Sample composition s based 33 Gospe! reporters. Songs ranked by total plays for the airplay week of Sunday 9/12 - Saturday 9/18.

on persons 12+, Persons are screened via the Internet. Once passed, they can take the music test based on the formal/music preference. © 2004 Radio & Records.

RateTheMusic.com results are not meant to replace caltout research. mresummhmm%wmizsm%par?ab:’ms%w%

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is availal lacal radio stations 7 i i i radioandracords. com.
L calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Ressarch, a division of Premiere Radio Networks. DE e E R AR A A0 BB L e T Y,
( N\

Reporters
— . .
Stations and their adds listed alphabetically by market
WAZ/Amany, GA WBOT/oston, MA* WCXXolumbes, OH* XPREAarmas City, MO* WIBMAacon, GA YA The Citgitwork. WEAS/Savenash, GA WINP/Tamps, AL
PONSD: Jomemls’. POAID: Lomar 150" Rodinson PO: Part Svvmy 08t: Andre Carson POAMD: Caris Witkams #0: Lisa M. hoory PO: Saa Nelson DRLPE: Lows loamnad
H W&Wmav‘hm g4 brfigrt PRy 2 MSTRIR 'f:‘,' ko SRR b i ante
1 Wi RKELY RELY [r— L KBHOUMow Ortsass, LA* KETT/Shebveport, LA®
WIB ARy, GA nm %ﬁ"—h %I'l.-l-lﬂl- iy s g mg'é: e !‘n‘ﬂfd "
R e i e W | s eoee | §Ha
WoAdds e o . R KELY e W:‘-“ T rnes ﬁvnmmﬁm
ANy W Ye 2 N5 JONES YGAME , CAMTRON 8 L' FUP W }% 12 RKELLY [ —e
Emﬁ- o i Vi T el e 1Ry * i 0D Qvma ol Ko o
A KANYE WEST A
o o S el e T, S g A s
- o RKELLY TWSTA VR KELLY RKELLY mﬁ. m.:-nm. '%%wﬁm mm&km
KEDG/Nxandria, LA ey v ALY OM: b Aok - Gespes Womack ﬁ&mw X
ﬁﬁw ?’E‘-E-&g" T TR IR KeLLY [ Sl E% 1 DESTRYS LD w Yoimon. s
2 15155 Lk FLACA EEME MAN LR ROMED IMSCK CANON " . w HoAkls . LT -
S b e B o e Eae | R
3"."!,“:-?% T, ™ HoAdts ?w?r’ivm KLY 1 TRICK DADOY 1 GUERILLA BLACK VBEEMIE MAN. KATIZS, Lowis, MO* 5 RELY
&%‘7—" u’: . wummz W * w ! %‘n KELLY WOWNorio VA" #ﬁ-"ﬁ"—“ ¢
s TWISTA VR KELLY 7D et v 70 Fop b, Bl YORRRE YING YAMG TWIS DA e o HoAds g:g_s:-y' P
3 wﬁ’u 5 Avvk KELLY g’?"‘!‘“ WBLMobile, AL WFUWS!. Loais, MO* 5 LI WAYNE
. WEST 3 TWISTA YR, KELLY 14 TWASTA UR. KELLY POAD: m%w KBLRDuahe, NE* m%[ 3 VOUNG BUCK
'WVEE/Atianta, GA® R Pﬂw“ '9 TRICK DADOY R KELLY
T i YONNE UYING YANG TWINS ey A LA & ST LY
'z?uxmv WECYChicago, IL° POAID: Scol Hindk 4 RKELLY YONMIE YENG YANG TWINS WEWTTatabasaes, FL WK Wikminglen, OF
OMPD: Evey Stal '3 I 2 YUNENLE VWMaree, LA DR & MALARA OM: Biave Caseon PU: Towy Caariroms
WEXMNAsgwsis, GA® Mar'L,o— 'YOMNDE UYING YANS TWINS. YONMIE FYING YANG TWINS PF: Chwia Colion. EOE PO: Dol Filnt MO: Mosusl Mesa
OMFO: Res Thomas B JAY-Z& A KELLY EEDE 6 9 WEBRIE YBUN D RELY 45 USHER VALICIAKEYS LETOVA
9 LIL WAYNE 2 TSTAUR KELLY RKELY TWISTA VR KELLY 8 JACKI 0 1YING YANG TWIRS 3 MELLY 'YONNIE {YING YANG TWINS
LIL" ROMEQ ¥NICK CANNON TRAYED TWISTA IR KELLY & CHINGY WUSLPhiateihia, PA* H w&m RKELLY
TWSTAVR. KELLY TEEFA K2Aawon, T T Eaes TWISTA IR, KELLY
) CRIVE M08 WECHSsomvite, HE* OMPD: Tonry Mantay il i WD Cola-Loal | DTS oND
e W r o ki PO Dot fokide 1 LLSCRAPPY Wi igion, WG
" 2 LD 8 BR.SUNWAS " AVR KELLY . 1 NEWEDITON mW‘
e |EEE mepr  |mmmee  |BER | g T e
SOt i s T ] Sthem ey e T A L3S Ry 0.6 W Fes
WERSstimors, M0* W 0 dupbeds” § STy 0 VBEEME AN YOMMIE 1YING YANG TWIKS s o )
PO S r— No oo St § SR LY . i Note: For complete
O Nl PO Tor omes YONNE (/YING YANG TWINS WooKaleigh, W gy
B LI WATNE W Grag WiSaens ot L Fvrg) 5 DESTMYS CH motesy Y St adds, see R&R
T gt o AR oun | o o e Music Tracking.
iy OMD: Wim Joheton 10 TRICKDADOY OO Jon Do F0: Durrick Corbet 2LLc00LS

1 TWISTA VR KELLY WO: Eode Bamar + TWISTAVR. KELLY I K CANON MO: fock Walker

TONSE (VNG YANG TWINS 'S JUVENRE YWACKD & SKGP R KELY 2 A Ly SiRcmont vA°

— o el ww o T “Monitored Reporters  BOWERED[NA

KTCXBesumont, 70 G o 70: Sg At TR 1 Yoo TS WUSTAtsdvi, T T
T:-m"‘?-v" ,.3,:-.:‘“ ot BT Angas, CA' PP RORE WA 8 SeP PO, gl bt 100 Total Reporters MEI]ABASE
TWISTAIR. KELLY WHAPHaniovitie, AL* PO: o 1 mﬂmﬂw NoAdds -
'YONNBE VYING YANG TWS WOETCotembia, $C L 9] i — WORNRocheste, WY i
v, us* Qruiom o 27 MONVSTHESP. RRELLY e 72 Total Monitored
e o g VOMSRE (ING YANG TWINS 18 GAME 150 CENT £ e St Bt 470 Jm el _—
ssHmIE Faaious Y, 8- 2o, K1 B8 e (L8 28 Total Indicator
RKELY WFXEColembes, GA APD: Alice Marie M- Garald Rarrisen Kohdds RKELY — e
Py o Adds 1 UL WAYHE BOOY HYOUNGBLOODZ "
L e [ T O . 8 raeteset TWSTA VR KELLY Did Not Report, Playlist Frozen (3):
1A e o [ R o - Mt - Music Cholce R&B-Hip Hop/Network
e dnssucoumst. S H-Y 15 e ocer DI PV THIG TWANS Music Choice Rap/MNetwork

QUE 8 MALNIKA [yl W dackaome, R 3 SN VASINT 13 vt aov i Sirius Hot Jamz/Network

L %m\mﬁm § THISTAVR KELLY o jrtetand 13 D00 AT oY R KLY J
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URBAN ACTOP30

o September 24, 2004

ARTIST TITLE LABEL(S)

PRINCE Call My Name (Columbia)

ALICIA KEYS flTONY, TONI, TONE & JERMAINE PAUL Diary L/AMG/
ANITA BAKER You're My Everything (Blue Note/EMC/

LUTHER VANDROSS Think About You (/RMG/

TEENA MARIE Still In Love (Cash Money/Universal)

JILL SCOTT Golden (Hidden Beach/Epic)

BRIAN MCKNIGHT What We Do Here (Motown/

R. KELLY U Saved Me (ive/Zomba/

ALICIA KEYS If | Ain't Got You (/RMG/

PATTI LABELLE & RONALD ISLEY Gotta Go Solo /Def Soul/lDJMG)
R. KELLY Happy People (Jfive/Zomba/

KEM Love Calls (Motown/Universall

BOYZ Il MEN What You Won't Do For Lave (MSM/Koch/

PATTI LABELLE New Day (Def SoulIDJMG/

TAMYRA GRAY Raindrops Will Fall /79/Sobe/

BONEY JAMES f/BILAL Better With Time (Warner Bros.)

T.MARIE f/G. LEVERT A Rose By Any Other Name (Cash Money/Universal)
VAN HUNT Oown Here In Hell (With You) [Capital)

ANGIE STONE U-Haul (/RMG)

NORMAN BROWN | Might (Warner Bros.)

NELLY My Place (Derrty/Fo’ ReellUniversal)

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/
AMEL LARRIEUX For Real (Biiss Life)

LASHELL GRIFFIN Free (£pic/

TAMIA Still (Atiantic/

FANTASIA |8Believe (/RMG)

JOSS STONE Spoiled (S-Curve/EMC)

THEO Chemistry (TWP/

INCOGNITO True To Myself (Varada/

JEFF MAJORS Pray (Music One/

TOTAL
PLAYS

1384
1358
1207
1089
984
814
862
808
m
680
667
658
609
556
510
418
46
345
330
264
232
228
206
202
201
172
149
141
139
137

o T W A s Gk

+l-
\YS
+64

+48
48

-49
+34
17
+10
+27
+135
-26
+27
+32
+5

+93
+11
+39
+29
+33
+27
42
-28
0
27
+1
+21
-6
-6

AUDENGE
(00)
142116
142705
137311
141405
100757
101827
93348
80509
79530
74286
82308
81554
52623
77158
34012
34756
35103
23690
29987
18583
16598
15405
22688
11041
13594
13252
8485
4203
6464
13746

WEEXS ON TOTAL STATW
CHART

19 461
16 430
13 490
44 480
N 4710
15 44)0
13 462
14 422
30 430
8 451
27 2110
85 30
1" 3710
2 3710
9 420
12 330
3 3442
1" 3214
6 342
3 2610
I "W
3 26/3
5 90
20 15/0
6 18/0
1" 1610
1 18D
1 610
1 13/0
1 1o

51 Urban AC reporters. Monits

RAPHAEL SAADIQ Rifie Love (Pookie/Navarre)
Total Plays: 114, Total Stations: 14, Adds: 0

URBAN MYSTIC Where Were You? (Sobe/
Total Plays: 104, Total Stations: 11, Adds: 2

USHER f/ALICIA KEYS My Boo /LaFace/Zomba)
Total Plays: 101, Total Stations: 18, Adds: 2

ST. GEDRGE Let’s Get Together (Unity/
Total Plays: 75, Total Stations: 9, Adds: 0

d airplay data lied by Mediabase R

, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 9/12-9/18. Bullets appear on songs gaining plays or remaining fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

New & Active

0°JAYS Make Up (Sanctuary/SRG/
Total Plays: 49, Total Stations: 15, Adds: 15

JAMES LEE Betta (Universall
Total Plays: 48, Total Stations: 7, Adds: 1

AMERICA COMING TOGETHER (ACT) Wake Up Everybody (Bungalo/Universal)
Total Plays: 42, Total Stations: 7, Adds: 2

CARLTON BLOUNT Acting Like You're Free (Magnatar)
Total Plays: 23, Total Stations: 10, Adds: 3

www.rradds.com

ARTIST TITLE LABEL(S) A00S
0'JAYS Make Up (Sanctuary/SRG) 15
VAN HUNT Down Here In Hell (With You) (Capitol) 4
LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/ 3
CARLTON BLOUNT Acting Like You're Free /Magnatar/ 3
QUE & MALAIKA P In The Funk (EGE/ 3

Most
IncreasedPlays
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
P. LABELLE & R. ISLEY Gotta Go Solo /Def SouliDJMG) +135
T. MARIE fiG. LEVERT A Rose By... (Cash Money/Universal) +93
MONICA U} Should've Known Better (/RMG/ +80
BEYONCE' Work It Out (Columbia) +73
USHER f/ALICIA KEYS My Boo (aFace/Zombal +68
PRINCE Call My Name (Columbial +64
MARVIN GAYE Let's Get tt On, Let's Step... fndependent) +64
KINDRED Far Away (Fpic/ +57
0'JAYS Make Up (Sanctuary/SRG) +49
A. KEYS f[TONY, TONI, TONE & J. PAUL Diary L/RMG) +48
Most

Played Recurrents,....

TOTAL

ARTIST TITLE LABEL(S) PLAYS
MONICA U Should've Known Better (/AMG) 470
USHER Bum (LaFace/Zombal 406
SMOKIE NORFUL | Need You Now (EM/ Gospel) 402
ANTHONY HAMILTON Charlene (So So Def/Zomba) 349
L. VANDROSS W/ BEYONCE' The Closer | Get To You (/AMG) 272
AVANT Don't Take Your Love Away (Geffen/ 270
HEATHER HEAOLEY | Wish | Wasn't (RCA/AMG) 240
MUSIQ Whoknows (Def Souli0JME) 226
RUBEN STUDDARD Sorry 2004 (/AMG/ 224
KINDRED Far Away (Epic) 206

— MEDIABASE

Most Added

Detailed station playlists for all R&R
reporters are available on the web at

wWww.radi m.
Songs ranked by total plays
4 ™\
Urban AC Reporters .
Stations and their adds listed alphabetically by market
WOVE/Albany, GA NC/Charlotie®  Ms* N Ny P
Shba o b S o™ B o s A Do b O ™ ¥ S M0 e pacaioesa, AL
PO: Hazig Mack MD: Kim Stevens Moo o Aads. APD/ID: Karen Vaugha PD: Topa Beasiey o dass Pﬂﬂhﬂm
bl kg . T [+ 45, 0 oo T KPD: Wchek Wiker
WKSP/Augusta, GA' WSAB/Chicago, I o 1] OMPU: Stan Broason WIMRMitwaukee, WI* OM: Rich Lasber tols
Ve o CemCoy 0 Lmikah akarnsd o D Lo s WEUS Norfolk. VA° PO bt G ,0c
et o s L WSOLacksomville, FL* WDLT/Mobile, AL* i e tesaes R Kooy Dees 1 T Lot
o WAz Thcage L Ut b ""Hu"-"."" WYKUMorlol, VA® WHBK(Tallzhasses, FL T
WUKSFayettzvilie, NC* T OM: Dik Loosh ORUPE: Huricans Dave .
s, o R e - b e, it A, o
-4+ s £ cwrs . M Tolod, OH" o
TanD 1 0srs KNEN/Lt eTLA gl"ll’mmmu City, 0K*
WZAK/Cleveland, OH . KMCMonre. : Tomy Montoy 5 e B WIS Wilmington, NC
e e s s e D A
PRt Vomon o W0 Tvsaen Dasils KXRXLawton, O WHCZ Mortgomery. AL WCFB/Ordando, FL* oo
! WLXC/Columbia, SC° OMPD: Tery Moy o o DS Holrook
Oy pangam, AL e by Dl Mar e, SG D= WOOKMashvile, TH®
AP Gary, Jbescn 12 TEENA UARE 16 RALO LEVENT rg:mF KOKY/Little Rock, AR POMD: DenickCarbt WDASPhiladelphia, PA” *Monitored Reporters rmumnEﬂ
3 Atk e WWOM/Columbia, SC > Seionn %ﬂ':'% Sirius Heart & Soul/Metwork nm:h;‘r-"m M FI] I t “ AQE
P Wi Love WFLMFt, Pierce, FL* soEL OMPD: 5.4, Son i 69 Total Reporters !
MMGLChareson, S5+ Ctuers OMPD: Whn James . Rones WFXC/Raleigh, NC* _—
"t"n'ﬁv"s"" WAGH/Columbus, GA ot POMD: Aumdne Resstd o e Jama b As 51 Total Monitored
CAALTON BLOUNT m :::‘ o WQMGIGI;:.I\WB NC WNIESLEE » P\:mm o AGds
WS Chareston, SC G, Ebuar Lows i oo e m‘“‘::,_“"’.‘,’“,}'w B Han,CT mﬁnmﬂ' 18 Total Indicator
: MOOSGHT pyne Schmidl O —
POARD: Michad! T . PD: Juan Castilo
gmu.u.?' WMXUColumbus, MS Koz, TX WS Macon. GA "":E!'..'mm WVBEMoangke, VA" Did Not Report, Playlist Frozen (4):
WBAV/Charlotte* D 1 TEDU MARE VGERALD LEVERT WYLD/New Orloans, LA® oo KSSM/Killeen, TX
POA: Ta Ay WXMG/Cotumbus, OH® KIMSMemphis, TH® OM:Cata Bgatmer WLVH/Savannah, GA Music Choice Smooth R&B/Network
L) B BTk Cneianapols, W” o it cotir o Wiodtany - _ WUVA/Charlottesville, VA
\_ AT G Mame o rrepe AP0 o XM The Flow/Network J

www americanradiohistorvy com



www.americanradiohistory.com

60

Lon HELTON
—

- COUNTRY

Thelt

— W

@radi

.Com

o, s
ecor

R&R September 24, 2004

Crunch Time’s Coming

A look at Country’s Q4 releases

Unforeseen new-artist success stories have given
country music a rare lead heading into the fourth quar-
ter. And that was before Tim McGraw, Alan Jackson and
a slew of Nashville superstars launched a cash-register
blitz. Here’s a label-by-label look at key single and al-
bum releases expected as the clock ticks down on 2004.

Arista/Nashville

The Arista promo team, under the
able direction of Bobby Kraig, will
be introducing a new single from a
new album by Diamond Rio. “Red-
neck Love Gone Bad” bows in Oc-
tober from an album due early next

year.

Phil Vassar’s second single from
his Shaken Not Stirred album (in
stores Sept. 28) is set to arrive in
November. It's called “I'll Take That
as a Yes.” Single two from Brooks &
Dunn’s Greatest Hits Vol. 2 should
move in late November. It's titled
“It's Getting Better All the Time.”
Street date on the hits comp is Oct.
19.

Kraig says he’s really excited
about the first single from Arista’s
newest signing, Keith Anderson.
“Pickin’ Wild Flowers” goes for
adds later in the quarter.

And lest anyone forget, Arista just
happens to have a guy who debuted
with the best-selling album in the
nation, Alan Jackson. The second
single from his What I Do will be
“Monday Morning Church.” It will
toll out on the heels of his current
hit, “Too Much of a Good Thing.”

Asylum/Curh

Rob Dalton and crew have Hank
Williams Jr. coming with “Devil in
a Bottle” sometime in October. As
for albums, LeAnn Rimes will have
a Christmas album titled What a
Wonderful World in stores Oct. 19.

. BNA
Tom Baldrica has his team primed

Tracy Byrd

for the Oct. 4 release of Tracy Byrd's
“Revenge of a Middle Aged Wom-
an,” from a Byrd hits package due
in February. Baldrica’s also got the
title cut to Rachel Proctor’s Where |
Belong debut album out, and it will
remain a Q4 priority. Singles from
Kenny Chesney and Lonestar are
also well on their way to the top of
the chart.

Craig Morgan

Jon Lobasays, “The fourth quarter
is all about focusing on the first single
from Craig Morgan's new album. The
title has yet to be determined, as we
have too many to choose from. This
album will become a country classic.”
The add date is Nov. 1.

Capitol/Nashvilie

Rick Young says to look for a sec-
ond single from Keith Urban’s Be
Here album sometime in the quarter,
predicated on how long the current
single’s run lasts. Jamie O'Neal re-
turns to the airwaves with the Sept.
27 release of “Trying to Find Atlan-

Keith Urban

tis.” New musiz from Trace Adkins,
Dierks Bentley or Chris Cagle could
also make its way into the fourth
quarter.
Celumbia

Newcomer Shelly Fairchild bows
Sept. 27 with er first single, “You
Don‘t Lie Here Anymore,” pro-
duced by Buddy Cannon and Ken-
ny Greenberg,

Shelly Fairchild

turh

Curb veep Carson James and
staff have big plans for the quarter,
including Amy Dalley’s “Living To-
gether,” which is going for adds Oct.
4.1t's the first single from an album
expected in the spring. Early No-
vember brings “Mission Temple
Fireworks Stand ” by Sawyer Brown,
featuring celebrated steel guitar

Amy Dalley

TN ELE =

player Robert Randolph. Again, ex-
pect an album in ‘05.

Rodney Atkins’ “Monkey in the
Middle,” from the Honesty album, i$
targeting a late October add date.
Tim McGraw’s “Back When” is on
the “immediate impact” track, hop-
ing to follow in the humongous
footsteps of the 10-week chart-top-
per “Live Like You Were Dying.”

“They're all the greatest records
any record company has ever
shipped,” says James.

Epic

“Expect phones to explode for
Gretchen Wilson’s ‘When I Think
About Cheatin’,’” raves Sony’s Lar-
ry Pareigis, who goes on to point out
that the song is off Wilson’s “soon
tobe triple-platinum” debut album.
Expect the single to ship after “Here
for the Party” peaks.

Miranda Lambert's first single,
“Me and Charlie Talking,” goes for
adds Oct. 4. The Nashville Star final-
ist’s album is being produced by
Frank Liddell.

Miranda Lambert

" “DreamWorks

UMG/Nashville has a couple of
blockbuster Nov. 9 album releases.
Notable for DreamWorks promo
veep Bruce Shindler is the Greatest
Hits 2 collection from Toby Keith.
Darryl Worley has a self-titled Nov.
2 album in the pipeline as well.

Atradio, look for “Paper Angels”
from Jimmy Wayne's current album
to hit on Oct. 11. “Sawdust on Her
Halo,” from Tracy Lawrence’s cur-
rent release, bowed Sept. 27 and re-
mains a Q4 priority.

DreamWorks is also introducing
new artist Tori Baxley with a Nov. 1
add date for “Half a Man,” from a
debut album due sometime next
year.

Duaitone
Lori Kampa sends in a plug for

www americanradiohistorv com

Deryl Dodd’s Oct. 5 release, Stron-
ger Proof. The label will also be fo-
cusing on two late Q3 releases, Char-
lie Robison’s Good Times and The
Nitty Gritty Dirt Band’s Welcome to
Woody Creek, both of which bowed
Sept. 21.
Infinity

Newly minted Infinity promo
honcho Joe Kelly will be directing the
radio campaign for Canadian sensa-
tion Brad Johner, whose stateside sin-
gledebut will impact in October. The
song is called “Free” and the album
is called Free, but, ironically, neither
will be free when they hit stores Nov,
16. The label is also gearing up for a
yet-to-be-determined October single
from Collin Raye, with an album
coming in January,

Koch/Nashville

Restless Heart

The single focus for Jack Purcell
and team is David Lee Murphy’s
“Inspiration.” But that won't keep
Koch from kicking out several note-
worthy albums, including Christmas
Grass Vol. 2, which features new re-
cordings by Dolly Parton, Rhonda
Vincent, Doyle Lawson & Quicksil-
ver and Sonya Isaacs. John Ander-
son’s Ultimate is also due. Both al-
bums land Oct. 19. Still Restless, the
return of Restless Heart, hits stores
Nov.9.

Lofton Creek

Fourth-quarter singles include
“Do You Ever” from Allison Paige
on Lofton Creek/H2E. The song is
the fourth cut from her album The
End of the World. Lloyd Knight's
"Dixie Girls” bows early in the quar-
ter, and a remake of Roberta Flack’s
“First Time Ever I Saw Your Face”
by Erica Dawson is also on tap.
Doug Stone’s tentatively titled Some-
thing New, Something Borrowed, Some-
thing Blues should also make its ap-
pearance this quarter.

Allison Paige


www.americanradiohistory.com

COUNTRY

September 24, 2004 R&R ® 61

Lyric Street

Lyric Street’s Dale Turner reports
an October launch for the debut sin-
gle from Kerry Harvick, “Cowgirls.”
The Comanche, TX native’s self-ti-
tled album is being produced by
Byron Gallimore. She’s been out vis-
iting radio since August.

Rascal Flatts

Look for a new single from Ras-
cal Flatts’ Feels Like Today album,
which streets Sept. 28. “We’ll also
continue to grow the SheDaisy
and [osh Gracin singles,” says
Turner. Aaron Tippin and Brian
McComas are hard at work in the
studio, and a pre-Christmas single
from one of the two remains a pos-
sibility.

MCA/Nashville

Royce Risser is high on anew Lee
Ann Womack single from a new al-
bum, though he doesn’t have a title
oneither just yet. Look for an Octo-
ber add date when plans are final-
ized.

Lee Ann Womack

On the album front, MCA has the
astounding collection 50 Numniber
Ones from George Strait hitting stores
Oct. 5. And speaking of country leg-
ends, the label will be working sister
Lost Highway’s “Midnight Rider”
single from Willie Nelson in Q4,
though it officially went for adds
Sept. 20.

Mercury/Nashville

John Ettinger thinks the world
needs a drink — or, at the very
least, County radio does. Just so
happens that’s the title of Terri
Clark’s latest, going for adds Oct.
4."The World Needs a Drink” is the
first single from a yet-to-be-titled
first-quarter 05 album release by
Clark. Ettinger’s other single re-
lease this quarter will likely come
from Julie Roberts, though details
regarding title and date are still up
in the air.

Sugarlan

In stores, Shania Twain’s Greafest
Hits is bound for a huge Nov. 9 open,
but the Pat Green Republic/Univer-
salalbum Lucky Ones on Oct. 19and
Sugarland’s debut Twice the Speed of
Life on Oct. 26 will beat the Swiss
Miss to market.

Music City Records

Music City’s Bob Heatherly has
Charley Pride’s Twenty Classics hit-
ting stores, with the single “Snow
Flake” bowing sometime in Novem-
ber. On the new-artist front, the la-
bel has Derryl Perry’s debut single
on tap for sometime in the quarter,
but the title is yet to be determined.

Charley Pride

RCA

The second release from Andy
Griggs’ This I Gotta See will be "If
Heaven” and should make its
presence felt in early October.
“Tonight,” the next chart single
from Sara Evans, will likely bow
in early November. Both artists
have enjoyed top five runs with
their current singles.

Andy Griggs

Mid- to late November will bring
anew single from Martina McBride,
and the label’s Mike Wilson is us-
ing Dec. 13, the last add date of the
year, to introduce The Wrights.
“We'll start setting them up in Oc-
tober and November,” he says.
“We'll visit stations and possibly do
a few events on the coasts. We like
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that last add date because we can
work over the holidays and usually
have enough to come back with a
strong first week of the new year.”

Rounder

Brad Paul says to look for “Rest-
less” from Alison Krauss + Union
Station in mid-October. The single is
from an as-yet-untitled album out
Nov. 23. Malibu Storm’s second sin-
gle, “Long Way to Fall,” bows Oct.
4. It's from their self-titled album.

Malibu Storm
Universal South

On his second day in the chair,
promo veep Michael Powers says
he’d be hard pressed to tell you
where the bathroom is. Keeping his
priorities straight, however, he
knows exactly what the label has on
tap for the rest of the year.

George Canyon'’s One Good Friend
bows Sept. 28, and Powers says the
label plans to relaunch the Nashville
Star finalist with a new single after
the first of the year. Also out Sept.
28 is A Traditional Christmas from Mr.
Tradition himself, Joe Nichols. Look
for “Let It Snow" to ship as a single
as the holiday approaches.

Katrina Elam’s self-titled debut
hits the racks on Oct. 5, and the sin-
gle “No End in Sight” remains a fo-
cus for the quarter. On the Triple A
and Alternative front, the label is
tapping a musically rich bloodline
for the Oct. 5 release from Holly
Williams, The Ones We Never Knew.
And last, but certainly not least, the
second single from Nichols’ current
album will be “What's a Guy Gotta
Do.” Look for it in late October or
early November.

Vivaton

Mark Chesnutt’s “I'm a Saint,”
from his Savin’ the Honky Tonk al-
bum, goes for adds Oct. 11.

Warner Bros.

“It's nice to be making a little

Butch Waugh.

Xenny, Leno and John Rich.

GO FORWARD Labes and touring execs recently surprised Kenny Chesney
auring his sold-out Nashville show, presenting him with awards marking 1.2
miflion in ricket sales for his current tour, as well as triple-platinum certification
for his cunent album, When the Sun Goes Down. Pictured here (I-r) are
Chesney, ALG's Joe Galante, Chesney co-manager Dale Morris, and RLG'S

CHIN 14USIC 8ig & Rich recently performed their hit “Save a Horse (Ride
a Cowbay)” on The Tonight Show With Jay Leno. Pictured here (I-r) are Big

noise agair,” says the bunny’s Dav-
id Haley. And with a little help from
the roster and radio, look for the
chatter to grow into a roar as ‘05
approaches.

Working with sister label Lava,
Haley's team has “Writing It Down”
from Uncle Kracker going for adds
Oct. 4. Andina reprise of the success-
ful “Three Wooden Crosses” cross-
over, Randy Travis’ “Four Walls” is
set for an t. 18 add date. The last
time Word and Warner Bros. did this,
it resulted in the first Country No. 1
in history for a Christian label.

Mark Chesnutt

Big & Rich’s third single, “Holy
Water,” went to radio Sept. 20 and
remains an emphasis throughout
the quarter. “It's a single that shows
the other side of Big & Rich,” Haley
says. “Theyre more than just a par-
ty band.” The WB is gunning for a

double-platinum cert on the album
by year’s end, and the smart mon-
ey’s with them.

Haley is also high on Columbia,
SC native and Belmont grad Lauren
Lucas, who will have a first-quarter
single debut but will preview for
radio and the Row at the CRB's Fall
Forum on Nov. 8. Isn't that where
we all got our first look at Big &
Rich?

Big & Rich

Dusty Drake’s “I Am the Work-
ing Man,” already New & Active, is
a Q4 priority, as is anything the la-
bel may receive from an artist in
whom they place a great deal of
Faith. “She continues working on
her next album,” Haley says. “We
don’t have dates on a single or the
album, but as soon as she’s ready,
we're raring to go.”
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increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of
new adds officiaily reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
fists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with

permission from Arbitron Inc. (© 2004, Arbitron inc.). © 2004, R&R, Inc.

Songs ranked by total plays

Detailed station playlists for all R&R
reporters are available on the web at
www.radioandrecords.com.
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24 €2 BLUE COUNTY That's Cool (sylum/Curt) 1532 93 1208 467 34170 2401 17 731 S-TWAINWIB. CURRINGTON Party For Two iMeroury)  +578
25 € TRICKPONY The Bride (sylum/Curty 1281 49 1009 +35 28703 833 13 700 ::':’;‘Lﬁrsﬁﬁ:ﬁr T",,TT"*:'Q‘Z%M :;:1!:
27 €D J.BUFFETT M. MCBRIDE Trip Around The Sun /RCA/Maiboay 1133 109 880  +80 26957 2225 5  66/3 | LONESTAR Mr. Mom /8N4 +324
31 @) REBAMCENTIRE He Gets That From Me /MCA) 1082 173 879 +127 24065 3833 & 74/10 | GEORGESTRAIT I Hate Everyihing (MCA/ +319
29 € STEVE HOLY Put Your Best Dress On (Curty 994 25 781 428 23861 423 17  56/3 ;El::‘(’; g::ffﬂ':{“g::;:a‘cm;x::f;ms:j” {AsybomlCurt) :gl‘]:
37 €@ LEANN RIMES Nothin' ‘Bout Lave Makes Sense (Asylom/Curt/ 983 311 766 +240 22507 7583 4 67114| pig g RICH Haly Water Mamer Bros) =
30 €I) RESTLESS HEART Feel My Way To You iKoch/ 972 49 760 +34 22141 815 11  53/0| OARRYLWORLEY Awful, Beautiful Life /Dreamiarks/ +269
26 31 CRAIG MORGAN Look At Us /888 922 167 728 114 22750 3291 23 500 | VIMMCGRAW Back When Curt/ +255
32 €D SUGARLAND Baby Girl Mercury) 912 53 720 +41 18753 1203 10 555
40 €D BRAD PAISLEY Mud On The Tires (drista) 840 338 698 4295 16897 5748 3 55/17
35 €D PATGREEN Oon't Break My Heart Again (UniversallRepublic/Mercury) 821 114 633 +83 16395 2448 §  48/4
38 €D TRAVIS TRITT (lJOHN MELLENCAMP What Say You (Cobimbia) 784 116 607  +96 18835 2821 3 5217
33 € MARK CHESNUTT The Lord Loves The Drinkin’ Man fVivaton/ 782 5 636 +6 17027 205 12  S6/0
38 €D CLAYWALKER Jesus Was A Country Boy (AC4) 757 8 578 4 16936 106 10 460
39 €D KATRINA ELAM No End In Sight WUniversal South) 708 77 581 +54 15093 1963 9 483
36 € EMERSON DRIVE November DreamWorks) 690 13 582 +6 16312 227 6 490
42 (D JoSH GRACIN Nothin' To Lase fyric Street) 654 211 513 4163 14433 4334 4 508
41 € KEITHBRYANT Ridin’ With The Legend fLofton Creek) 463 13 388 46 98 52 12 20| mAAoSE
45 (B JENKINS Getaway Car (Capital 439 48 368 460 %28 50 6 33| pacreased Plays
50 €B) TIMMCGRAW Back When (Curt/ 432 255 373 +208 9242 5490 2 32 TomL
43 @ TRENT WILLMON Dixie Rose Deluxe’s... (Columbia) a8 2 318 4 10806 300 6 28/ | ammsT Tme Laseus NCREASE
@ 8IG & RICH Holy Water Warner Bros.) 408 272 309 +227 9662 6487 1 33/20 [ S.TWAIN W/B. CURRINGTON Party For Two Mercury/ ~ +429
44 CATHERINE BRITT The Upside Of Being Down (ACA/ 43 3 308 +2 9265 123 6 31j2| SRADPAISLEY Mud On The Tires irstal +295
46 ? NOTORIOUS CHERRY Bol:was It's Hargd ToKiss... (Universal Soutt/ 280 25 2486  -16 6210 613 10 12:0 ﬁiﬁ.’:}f :TE::,ETY, Lhe Moman Wit oo (BA4) 28
ate Everything IMCA/ +244
47 @ JOE DIFFIE If | Could Only Bring You Back (BBA) 269 20 221 +11 6124 303 3 22{2| LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curly +240
@ JEFF BATES Long, Slow Kisses (RCA) 230 72 188 +53 4521 1061 1 20/ BIG & RICH Holy Water Wamer Brus) +221
@@ BILLY DEAN Let Them Be Littte (Carty 2008 42 135 +23 5856 958 1 1501 ;T::i‘s‘:;xw g:"/ﬂi’ach (Warner Bros) :gfg
193 Country eporters. Songs ranked by toalprs .'Sia"heei'é?éiy week of Sunday 9/12 - Saturday 18, m"{“:f&“"wN':f;ﬁgwmf”m’”z P :12::

Powergold
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64 [0 COUNTRY CALLOUT AMERICA. By @Bullseye

e EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 24, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 15-21.

) TOTAL
ARTIST Title (Label) LKEALOT  0SITIVE NEUTRAL  FAMLARITY DStk puan | CALLOUT AMERICAs
TIM MCGRAW Live Like You Were Dying (Curb) sagh  s3%  em 5% 3% 3% | HHOT SCORES
ALAN JACKSGN Too Much Of A Good Thing Is A Good Thing (Arista) 46.5% 78.0% 14.0% 98.8% 3.8% 3.0% i
JOE NICHOLS If Nobody Believed In You (Universal South) 41.3% 711.0% 17.8% 96.3% 5.5% 2.0%
ANDY GRIGGS She Thinks She Needs Me (74 W05%  788%  163%  98.8% Y 9 S O n A s SR
] ) Dl i S 0/ 3.0% 1.8% Question of the Week: How do you feel
GARY ALLAN Nothing On But The Radio /#CA/ 38.3% 73.5% 19.0% 96.8% 2.8% 1.5% about Country singers’ patriotic songs
SARA EVANS Suds In The Bucket /RCA/ 33.0% 72.5% 15.0% 97.0% 6.3% 3.3% dealing with the 9/11 terrorist attacks or
GEORGE STRAIT | Hate Everything (MCA4) 290%  715%  158% 94.8% 5.0%  25% | ‘eweronied
TERRI CLARK Girls Lie Too (Mercury) 28.8% 68.3% 23.0% 98.3% 3.5% 3.5% Total
[ like them a lot and want
JULIE ROGBERTS Break Down Here (Mercury) 21.8% '63.3% 22.3% 95.3% 6.8% 3.0% to hear more: 32%
PHIL VASSAR In A Real Love (Arista/ 21.3% 68.8% 21.0% 96.5% 4.3% 2.5% | like those kinds of songs: 29%
JIMMY WAYNE You Are (DreamWorks) 265%  590%  24.3% 94.5% 7.8%  35% | Hey it doesnt matier to me: 22%
GRETCHEN WILSON Here For The Party pic/ 5%  545%  205%  96.0%  9.3%  T.8% | oo tredofthosesongs 12%
) I'm really, really tired of hearing them: 5%
KEITH URBAN Days Go By (Capitol/ 23.5% 66.5% 20.8% 95.3% 5.8% 2.3% Pt
TRACE ADKINS Rough & Ready (Capitol/ 22.8% 55.5% 24.8% 92.3% 9.3% 2.8% Ilike them a lot and want
DIERKS BENTLEY How Am | Doin’ (Capitol) 22.3% 54.0% 26.5% 93.5% 8.3% 4.8% to hear more: 32%
BLAKE SHELTON Some Beach (Warner Bros.) 195%  5§5.0%  19.5% 83.5% 75%  15% | Ulikethosekindsofsongs: 29%
REBA MCENTIRE He Gets That From Me (MC4/ 195%  463%  208%  81.3% 103% 40y | o itdoesntmattertome 237
) I'm a little tired of those songs: 12%
TOBY KEITH Stays In Mexico (Oream Works/ 19.3% 61.8% 23.8% 95.0% 4.5% 5.0% F'm really, really tired of hearing them: 4%
BROOKS & DUNN That's What It's All About (Arista/ 19.3% 58.0% 26.3% 91.8% 5.3% 2.3% P
CLAY WALKER Jesus Was A Country Boy (RCA/ 19.3% 50.0% 24.3% 81.0% 3.8% 3.0% Ilike them a lot and want
LONESTAR Mr. Mom (BNV4/ 180%  36.0% 26.0% 84.8% 10.3%  2.5% | tohearmore:32% ,
SHEDAISY Come Home Soon (Lyic Street/ 178% W% 233%  BA0% Q5% AQ% | e kndsolsongsi
" ey, it doesn’t matter to me: 21%
KENNY CHESNEY The Woman With You (BVA/ 16.5% 32.0% 23.8% 82.8% 5.5% 1.5% | Pmalittle tired of those songs: 14%
MONTGOMERY GENTRY You Do Your Thing (Columbia) 16.3% 34.5% 21.5% 87.0% 103% 48% I'm really, really tired of hearing them: 4%
RASCAL FLATTS Feels Like Today /Lyric Street/ 15.5% 49.3% 33.3% 93.3% 8.0% 2.8% Male
BLUE COUNTY That's Cool (Asylum/Curbj 15.0%  535% 275% 90.3% 58%  35% “i:e therria ";‘la/"d pzant
. to hear more: 31%
STEVE HOLY Put Your Best Oress On (Curb) 13.3% 50.3% 23.0% 82.3% 5.5% 3.5% I like those kinds of songs: 26%
KATRINA ELAM No End In Sight {Universal South) 11.8% 49.0% 26.3% 84.3% 6.8% 2.3% Hey, it doesn’t matter to me: 23%
JIMMY BUFFETT fIMARTINA MCBRIDE Trip Around The Sun (RCA/Mailboat) 11.5% 43.8% 21.3% 81.5% 1.8% 2.8% I'm a little tired of those songs: 14%
LEANN RIMES Nothin’ ‘Bout Love Makes Sense (Asylum/Curt) 11.3%  320%  26.8% 71.8% 11.0%  20% | "™ really reallytired of hearing them: 6%
CRAIG MORGAN Look At Us (B8R 105%  41.0% 33.5% 88.5% 50%  3.0% lFI%':ﬂ‘: ;
SUGARLAND Baby Girl (Mercury) 10.0% £0.5% 29.0% 79.8% 7.3% 3.0% tolh:atr 'enn;;:lc;tz‘r;: want
DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 9.3% 42.3% 25.8% 71.5% 1.3% 2.3% I like those kinds of songs: 32%
TRICK PONY The Bride (Asylum/Curb) 8.3% :5.3% 31.8% 84.8% 120% 5.8% Hey, it doesn’t matter to me: 22%
RESTLESS HEART Feel My Way To You (Koch) 5.8% 19.0%  305%  79.0% Gl B | Cm 2 litle tired of those songs: 11%
‘ I'm really, really tired of hearing them: 3%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using five interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) I Like It ¢) it's Okay..Just So-So d) | Don't Like It &) I'm Tired Of Hearing It On The Radio f} | o't Recognize It . To be included in the weekly caflout songs must enter the top 40 posttions on R&R's Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio In the sample markets. The sample is 50% male/temale ... 1/3
each in the 25-34, 35-44, and 45-54 demos. The sample Is balanced by region, and markets within that region. Buliseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST:
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portiand, ME, Portsmcuth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS.
MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, M, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA,
San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..

Why Keith Urban would
rather go without pants?

i ' Lia knows. She has a direct line to Country's biggest artists.
| Lia brings your station the stars, their music, and their lives.

800.426.9082

RADLD Lia brings your station the Stars
jonesradia.com Monday-Saturday, Seven to Midnight.

www americanradiohistorvy com


www.americanradiohistory.com

65

P COUNTRY

o September 24, 2004

esting Country Songs 12 W ( - nm
. America’s Best Testing Coun ngs 12+ e
mmnm””slﬂ' oom For The Week Ending 9/24/04 COUNTRY TOoP3 0 M EI][ AB ASE
e = CAN A
Per. W M TOTAL s/~ WEEKSON _TOTAL
Artist Title (Label) TW LW Famil. Bumn 25-54 25-54 25-54 e J’é‘é.( ARTIST TITLE LABEL(S) TS piiis  TChART sTATIONS
’ 621 2 12 80
TIM MCGRAW Live Like You Were Dying (Curt/ 445 452 100% 28% 449 462 44 1 g KEITHURBAN :la;su G': By erﬂ‘m"zi o = :4 % "
BRAD PAISLEY {/ALISON KRAUSS Whiskey Luklaby /dista) 432 4.25 99% 24% 440 442 439 3 GRETCHEN WILS efeBor at;v} pic P = w
SARA EVANS Suds In The Bucket (3CA/ 426 432 96% 17% 429 422 433 4 SARA EVANS Suds lfl The Bucket (AL e ; I
KEITH URBAN Days Go By {Capitoll 421 421 9% 17% 419 432 412 . 5 4 % TERRI CLARK anls L’? Too Werrwy/_ .s .
BLAKE SHELTON Some Beach (Warmer Bras.) 421 424 1% T% 426 433 4 2 TIM MCGRAW Live Like You Wiere Dm.m 514 i oo
GARY ALLAN Nothing On But The Radio (MCA/ 419 423 8% B% 417 436 406 6 © A JACKSON Too Much f A Good ... rista) ‘ 512 +
ANDY GRIGGS She Thinks She Needs Me (ACA/ 417 419 9% 7% 419 425 496 10 0 BROOKS & DUNN That s\fﬂm IYs All About (Anista) 457  +58 g 70
GEORGE STRAIT | Hate Everything (MCA/ 415 416 96% 19% 421 427 418 12 @  TOBYKEITH Stays InMexico DreamMarks) 429 +54 5 8i6
KENNY CHESNEY The Woman With You (B¥4) 414 -~ 60% 7% 409 440 391 9 ©  LONESTAR Mr. Mom B4/ ' 426 +26 6 910
DIERKS BENTLEY How Am | Doin’ (Capitod 413 413 86% 15% 408 415 4.05 8 10 GEORGE STRAIT I Hate Everything #MCA) . 400 -10 10 70
TRACE ADKINS Rough & Ready (Capital 411 406 9% 19% 414 415 413 7 11 % DOC WALKER North Dakata Boy (Open Road/Universal] 380 .25 15 810
SHEDAISY Come Home Soon Lyric Street) 410 396 78% 1% 412 424 406 11 12 4 GORDBAMFORD Heroes ﬂMMWt/ 386 8 13 40
JOE NICHOLS | Nobody Believed In You Universal South) 408 420 95% 22% 411 421 404 17 @0 PAUL BRANDT Canvoy ({)range/l/mvas.a# 378 +63 3 6/0
GRETCHEN WILSON Here For The Party /£pic/ 406 389 98% 30% 414 416 492 15 D RASCALFLATTS Feels Like Today (l}jm: Street) 361 +39 8 bl
TERRI CLARK Girls Lie Too (Mercury! 405 404 9% 3% 415 421 4N 18  GARY ALLAN Nothing OnBut The Radlo.lML‘A/ 38 +37 7 6i0
PHIL VASSAR In A Real Love (Arista/ 405 402 89% 15% 403 416 395 - 16 DERIC RUTTAN | Saved Everything & yric Street/ 340 -29 10 2000
LONESTAR Mr. Mom (884/ 405 409 83% 13% 406 409 403 16 {D* GIL GRAND Never Comin’ Down (Spin/ 336  +16 6 7o
JIMMY WAYNE You Are (DreamWorks) 404 407 81% 17% 399 42 383 14 18 LISA BROKOP Wildflower (Asylum/Curt) 332 8 14 8j0
DARRYL WORLEY Awful, Beautiful Life DreamWorks/ 402 400 61% 6% 403 424 394 20 )% SEANHOGAN Catalina Suvise Bamstorm) 1 +20 4 8j0
BROOKS & DUNN That's What It's All About /4rista/ 400 405 91% 17% 401 418 390 80 S. TWAIN W/ B. CURRINGTON Party For Two Mercury) 311 +110 1 90
TRICK PONY The Bride (sylum/Curty 395 384 66% 11% 390 392 389 22 ANDY GRIGGS She Thinks She Needs Me /AC4/ 306 +10 8 6/0
JULIE ROBERTS Break Down Here (Mercury) 394 392 9% 24% 392 389 384 13 22 BIG& RICH Save A Horse, Ride A Cowboy (Warner Bros./293 12 13 5/0
CRAIG MORGAN Look At Us /B8A) 393 398 71% 10% 387 400 381 30 @ KENNY CHESNEY The Woman With You /8¥4/ 211 +63 2 70
BLUE COUNTY That's Cool /Asylum/Curt) 391 385 55% 9% 393 412 383 26 g OIERKS BENTLEY How Am | Doin’ (Capitol) 266  +17 2 5i0
A JACKSON Too Much Of A Good Thing Is A Good Thing /4sts) 3.90 394  96% 27% 4.06 408 4.05 27 JULIE ROBERTS Break Down Here (Mercury) %63+ 2 710
RASCAL FLATTS Feels Like Today yric Street) 390 396 93% 24% 392 407 383 25 26 % WILKINSONS Little Girl (Open Road/Universall 255 -15 6 6/0
MONTGOMERY GENTRY You Do Your Thing (Columbia) 389 3.2 74% 12% 395 394 395 .28 ) * G.CANYON I Never Do Better Than You (UniersalSoutt/ 253 +35 2 n
TOBY KEITH Stays In Mexico (DreamWorks/ 387 384 4% 20% 3B5 398 378 21 g PHIL VASSAR In A Real Love (4rista/ 245 52 4 5/0
STEVE HOLY Put Your Best Dress On (Curt) 386 362 46% 8% 383 38 381 29 JOHNNY REID You Still Own Me findependent) 218 +1 2 7i0
Totasampie sizeis 418 espondents. Total average tavorabiiyestimatesare based ona scae of 1. (1=dlsle very muc, 5= e very 19 30 4 CAROLYN D. JOHNSON Die Of A Broken Heart 4rita/ 208 101 19 110
much). Tolal lamiliarily represents the percentage of the song. Total burn represents the number of 20 Canadian Cou reporters. Monitored airplay datasupplied by Mediabase Research, adivision of Premiere Radio Networks.
9. Songs must have 40% familiarity 1o appear on Survey. Sample composition s based .Songs ranked by total plays for the airplay week of 9/12-9/18. Bullets appear on songs gaining plays or remaining flat from
on persons 12s. Persons are Screened vi the Infemel, Once passed, they can take the musictestbased on the ious week. If two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com results are not meant to replace callout research. The resulls are intended to show apinions of participants on the the 15are moved to recurrent after 20 weeks on the chart. Mast Added is the total number of new adds officially reportedto R&R
Internet only. ic is a registered of RateTheMusic.com. The RTM system, is available lor focal radio stations by by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. © W 2004,
\calllng 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. ) \R&R, inc.
e N 7 ™
New & Active ,
F h A g H BKC K ’ DUSTY DRAKE | Am The Working Man (Warner Bros.)
Total Plays: 188, Total Stations: 36, Adds: 6
@ YEAR Aco CAROLINA RAIN | Ain't Scared (Equity Music Group)
Total Plays: 183, Total Stations: 29, Adds: 2
* No. 1:“What was. LThinkin' — Dierks Bentley JESSI ALEXANDER Make Me Stay Or Make Me Go (Colimbia/
@ YEARS AGO Total Plays: 115, Total Stations: 15, Adds: 0
4 . BIG & RICH Holy Water (Warner Bros.) 5
* No. I:“Something Like That” — Tim McGraw Total Plays: 112, Total Stations: 37, Adds: 29
. YEARS AGO WARREN BROTHERS Sell-A Lot Of Beer (429
Total Plays: 84, Total Stations: 12, Adds: 0
. H ¥ s
R m KO hIThelS i ejoeiDile BRAD COTTER Can't Tel Me Nothi Gai
_@ YEARS AGO Total Plays: 72, Total Stations: 11, Adds: 0
s " JEFF BATES Long, Slow Kisses (RC4/
* No. 1:“High Cotton” — Alabama _ Total Plays: 64, Total Stations: 19, Adds: 8
@YEARS AGO \ 4
* No. 1:“1 Don’t Know A Thing About You” — Conway Twitty Please Send Your Photos
YEARS AGO
@ 3 R&R wants your best snapshots (colc;r or black & white).
: ) . . Please include the namés and titles of all pictured and
oh ” —
* No. I:*“You're My Jamaica Charley Pride send them to:
; "E‘“‘. =iy R&R, Attn: Keith Berman: 10100 Santa Monica Blvd., 3rd Floor,
Los Angeles, CA 90067
. 9, t1) 0 o ¢
L * No. I:“Please Don't Tell Me” — Ronnie Milsap ) Email; kberman@radioandrecords.com
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RR COUNTRY REPORTERS

.
TR = T ~
—
e Stations and their adds listed ajphabetically by market KFRGRivenide, CA* | IOKS/Seveport, LA | WTCWTravese iy, Wi
LA 3 ' PD: dack 0'Malley
IN* | IZKXLincoin, NE WNOE/New Orleans, O Loe Doy OM: Gary MeCoy
D WKMLF NC | WPMS) b OM: Jim Owen : PD: Russ Winsion e 1
KEAN/Abllens, TX mlm“' . mﬁ}ﬁ:ﬂlﬂ o PO ol dons mm g;:um PD: Ron Bruoks: o o | Bt oo | 1 B',aﬁ*?m e
Cameron g - AR -
e i NG S W P:Siephen Gtad e 0.0, Carmon APDMD: Cors Tumer . o g
w:“';".m (o RS APOMD: Dow Nichaes . | - "
). $h0v TG 1 LN s WGHMNorfolk, VA* WSLC/Roanoke, KSUN/Sionx City, 1A , AZ*
i PR WhKBioghamon, WY | " BTEE, PO i WMSUlackson, MS e D e S : Breft Sharp PD: Bob ounds foopaoynis
' JOE OFFE PO/AMD:; Ed Wakker o Sames Y . . NOD: Meiay mmmbﬂm : Yony Michaels POMD; Buzz Jackson
e 1 LENOI RS B APDMO: PO: Rick Adams KSSN/Littie Rock, AR ¢ e e g UVETT PRI MCIRIOE
W B &ROH W A et wsnmn:ma‘m OH lsmm D: MarskallSiewart POMD:Chad Hrage 3&.““‘-: %"siﬂm:;%m {Sus £t
/izon, GH* 0| Nier 7 UM e Ll e W LY CURFINGTON KVDO/Tulsa, OK*
el o Barmingtam. AL | M G Col . WBYTSoutBend, N | LS L
OMAPD: Kevin PD: Tom Hanrahan 1 SN0 WEBER I, M1 WUSJ/dackson, MS KZLA/Los Angeles, CA KHKX/Ddessa, TX OMPD: Clint Marsh Nolas
AP Ken Stoel MO: Jay Craze 0T 3 PD: Coyote Coflns P0: o Freeman MW:nl_‘Jm PD: Mike Lawrence W“ﬂ%‘:ﬁ"# APD/MD: Lisz Kosty
BG & RICH . v KATRA AP : n 3 TM OGN
" et sgc:n,cv:w Spings, C0* | APLMO:Dave Gornin s ; %;$4|um APD/MD: Kefley Peterso POMD: Joo) . gt s
WGNA/Albany, NY* ) . . : : . KDRK/Spokane, WA* 3
PD: Buzz Brindle WZZKABirmingham, AL D ""'":.Wmmm WﬁIMIM“& f . o | WBEEMRochester, NY M:WMI : Bl
ND: Bill Eariey PD/MD: Brian Driver 1 T KSKS/Fresno, CA* OM: Gail Austin WAMZ/Louisville, KY KTST/Oklahoma Cty, OK* | opy: Bave PD:ay Danics LRI e
T 2 \STR e T e poue PD: Steve Pleshe PO Casey Cartor POMD: Copoe Caltoun PO vt Al ;% ’.';L’L’“&‘;.u PO AR Cact it
1 4
WPSKBlackshurg, VA o . 7 STRERLY i e ' “".‘uu Ay Yy 1 ——
KBOUAIbuguenque, NM= | o o s NS Sotorado Spings. C0° | WA, Golins, €O R RO e s KNUETyler, TX
0: Sammy Cruise APD/MD: Sean Sumner PD: Cody Carlsan PO:Mark Calfaghan WXBU/Johnson City KLLL/twbbock, TX ) OM/PD: Michiael Crise
R Y MO Brzn Gary POMND: Bil OM/PD: Jeff Scatt OOV Oahoma it OK* | pokans, WA ok
B A : APDMD: KelyGreene O b T PD: Steve Sarmmers OM: abeHarder
KAST/Nbuquergue, NM* | waw Bioomingion, IL | WCOS/Columbia, SC* KT Myers, FL* WMTZdohnstown, PA ApnmD: & OMD: Kty Hess o | POMD: %""W" L WFRGAtica, NY
OM/PD: Eddie Haskell OM/PD: Dan Westhol PD; LI Smith ‘n""fmm ek OM/PD: Steve Walker . : %mw-um WP Tom Jacobsen
HO-Pau APOMD: BuckStevens | MD:lon Garon A s (e MD:Lara Mosby WOENMacon, KXKT/Omata, NE KNCYSacramentn, A+ | | EXORS 3 e
¥ wonsey EERLW Bl | snicove | A ,m,%: mwmwm PO fora Gootin OM/PD: Mark Evans S ke
bus, OH* |m;-mﬂ" ey - 1 SHAMA THAR WY BILLY CLRANGTON ":D:m Mlen APD: Greg Cole . KJUG/Visalla, CA
XARV/Alexandria, LA WHIOUBIuefeld, WY :VBELL’:OW'“ d TR wonieLo0m XD T 3 o9 MO:JenslerWood | WPIOUSpringfield, MA' PO/MD: Dave Daniels
: Scott Fred Persinger A PAISLEY . . . T BRADPASLEY Nokds
R smen | IS wneomcn | 5 el o W sl
H | Bt TG e | PO: Mark Grantin POMD: Mark Hil WCEN/Saginaw, MI MD: Jessica Tyler .
2 8G8R0H 1 STRE HOLY "v{w::ltﬂp.“mys- ‘Pwﬂm m“m o Pu~unl’billm' Nokdcs WIRK/W. Palm Beach, FL
i g 3 BRADPASLEY 1 : : Mifch Mahan
e L o L B e il B xS - ey
PD: Bobby Knight oo OM/PD: Rich Summers %mm " KPLM/Palm Springs, CA mw,m:‘i:ld. Mo 3 i
. 3 WNWN/Xalamazoo, : Al Gordon 3 nsen
g T WYZB/RL Waltn Beach, L | 7' Vacey e e WKCUSaginaw, Wi (Ll oL Sl
e s i : Stewart James Mal PO . POMD; J. Brooks MD: Kory Jan Rick Waker APD: Curly et
CABGS miw.-mts OM: Scraich APD/MO: Phil 0'Reifly [Pl [y m“m Hodas COVAN DUPMY
KGNC/Amarillo, TX e DAD: Todd Nixon 3 Sl wsuvarmeny | § SasE o Gt .
: ) ) KRYS/Com ™ D o WACO/Waca,
"".‘19' "m ! KOFG/Boise, 1D ' Mmm KBEQ/Kansas City, MO* | kTEX/McAllen, TX® WPAP/Panama City, FL m?fm KSD/St. Louis, MO OMAPD: Zack
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Tom Prestigiacomo:
25 Years At FM 100

A radio veteran celebrates a quarter-century in afternoons

It’s rare that one meets a heritage jock who, after 28
years in the industry, has a bright and refreshing out-
look on this industry, which is so full of ups and
downs. I recently had the privilege of speaking with
WMC/Memphis afternoon host Tom Prestigiacomo
about his 25-year run at FM 100 and how jocks can fol-
low his path of stability and success.

R&R: Give a briefdescription of your
radio carcer.

TP: You want 28 years
in 50 words or less? |
grew up in Louisville,
hanging around WAKY
(Wacky 790). Nowadays
that’s called interning.
Bill Bailey, “The Duke of
Louisville,” did morn-
ings. I spent weekends
answering the phones,
going to remotes and
learning how to use the
production room. The af-
ternoon guy was Gary Burbank. Lis-
tening to him made me want to be
in radio. Burbank had characters and
punch lines. Gary wasn't just funny,
he was “Louisville funny.” [ learned
how to localize from him. Gary is
still doing afternoons, at WLW /Cin-
cinnati, and he’s still incredible.

Beginning in 1976, | went through
seven jobs in 2 1/2 years, including
stops in Hodgenville, KY and at
WLCS/Baton Rouge and WSAC/Ft.

REVEREND TIME tom Prestigiaco-
mo (1) hangs with Jesse Jackson at a
college basketball game in November
1994.

Knox, KY. Gary Guthrie hired me to
do middays back at WAKY in 1978.
Bailey was stili doing mornings, and
Coyote Calhoun did afternoons.
That was the year Gary mixed sepa-
rate versions of the song “You Don't
Bring Me Flowers” by Barbra Strei-
sand and Neil Diamond into a duet.
It went to No. 1.

Guthrie left for Memphis in No-

Tom
Prestigiacomo

vember 1978 and was replaced by
Mike McVay. While Guthrie was an
innovator, McVay was a
promoter. He made
WAKY shine, and the
numbers were going up
when I took an offer to do
afternoons in Memphis a
| year later. [ thought a cou-
ple of years out of my
hometown would make
me more valuable when
came back.

Since 1979 our PDs and
OMs at FM 100 have in-
cluded Gary Guthrie, Garry Wall,
Robert John, Randy Lane, Smokey
Rivers, Chuck Morgan, Russ Morley,
Big Steve Kelley, Chris Taylor and,
now, Danny Ocean. It’s like a visit-
ing professors program at a radio
college. We've only had four gener-
al managers over the years, and two
of them, Don Meyers and Terry
Wood, knew good leaders when
they saw them.

R&R: What is the secret to stability
and longevity in this business?

TP: Creativity, desire, innovation,
patience and persistence. Gary
Guthrie came up with some of the
most relatable promotions we ever
did. Smokey Rivers taught us how
to reinvent ourselves. I'm the same
guy, but afternoons are always
"new” or “improved.” Chuck Mor-
gan exuded patience and persis-
tence. We rowed faster in his calmer
waters. Randy Lane taught “inclu-
sive” radio — that is, to embrace the
things relevant in the time you have
them.

That's why, these days, thanks to
our content partner AOL for Broad-
band, I am online during my shift
and using the Internet for contesting
with those who work at a terminal
and listen to FM 100 at the same
time. I have 200 listeners on my IM
list at winwithtom@aol.com who are
asking for concert information, mak-
ing requests or just saying hello.

R&R: What are some of your career
hightights?
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S0 808 Pictured before a concert in
Memphis in July 1983 are (I-r) Suzy
Prestigiacomo, Rick Springfield and Tom
Prestigiacomo.

TP: Riding a Ferris wheel for 100
hours and raising $60,000 for St. Jude.
Getting hugged by Rufus Thomas
backstage after a New Year’s Eve
show wedid in 1987. Listening to Liz
Phair talk about life and her son when
the microphones were off. Going to
Al Green’s church on a hot summer
Sunday morning. Interviewing Boy
George in his prime was a trip. The
candlelight vigils for Elvis at Grace-
land. Getting phone calls from listen-
ers who have moved away and come
back. Memphis is such a great city,
and I get to be a part of it.

s - g
WHEEL ... OF ... FORTUNE!

Tom Prestigiacomo and Vanna White in 1985.

R&R: Telf us about your work out-
side of radio, with various charities and
community organizations.

TP: As a station, we stay properly
involved in Memphis. FM 100 is out
front with Make-a-Wish and the Su-
san G. Komen Race for the Cure ev-
ery year. On my own, [ lean toward
smaller, less celebrated causes. The
peopleat Friends for Life and local el-
ementary schools are just as worthy
as Jerry’s Kids and Walk America.

WMC/Memphis.

years.”

listeners on an emotional level.”

before. It's just amazing.”

be working with him.”

“Tom Is A Joy To Work With’

Several industry execs share their thoughts on Tom Pres-
tigiacomo and why he has had such staying power at

Smokey Rivers, VP/AC Programming, Infinity; PD, KVIU/Dallas:
“Tom is one of the truly great mensches of the world. He is one of the
most caring, loving, honest and straightforward guys you'll ever meet.
He’s an incredible friend and father and has been a model citizen of
Memphis for all these years. With Tom, what you hear is what you get.
He’s not trying to be superman or super cool.”

Mike McVay, President, McVay Media: “Tom and | worked together
at WAKY/Louisville in the late '70s. He was always one of the most
natural talents I'd ever met. He sounded on the air like he did off the air.
He also impressed me in that he puts on a show in a daypart where
many talents phone it in. The man actually does show prep. Hey,
maybe that's why he’s been so successful at one radio station for 25

Randy Lane, President, the Randy Lane Company: “Tom is one of
my favorite guys. He's always upbeat, has high likability, obviously has
great staying power and is very involved in the community. Tomis a
ferocious prepper, very organized and a joy to work with. He's very
responsive to coaching input, but, more important, he connects with

Terry Wood, Sr. VP/Market Manager, Infinity/Memphis: “It's not
unusual to be on a station for a long period of time, but to be in one
place as an air talent in the same shift — I've never heard of that

Danny Ocean, PD, WMC (FM 100)/Memphis: “Tom is as much a
part of the Memphis culture as FM 100 is. When you hear Tom on FM
100 and you meet Tom in person, he's the same guy — as natural and
real as a redwood tree in Northem Califomia. Certain people emote
different things. He emotes genuine, natural realness. He's grounded
and dedicated to doing his job to the best of his ability each day, just
like he was on Sept. 3, 1979. Memphians love him, and | am proud to

R&R: How can newer jocks improve
their craft?

TP: The same way older jocks do:
Pay attention, relate, and believe in
yourself until someone else believes
in you and pulls you up. It’s never
too late to recognize a mentor in
your life. It’s also never too late to
become a mentor.

R&R: What would you tell them
about their future?

TP: Stay as limber as Carly
Patterson. They can’t break you if
you're flexible. Find your niche.
No station can rotate six Howard
Sterns or Ryan Seacrests. A long
time ago Gary Burbank said to me,
“Find what no one is doing in your
city,and do it better than anyone else
ever could.” I've done television
programs and written a weekly
column for an alternative newspaper.
I was the stadium announcer for
every football and basketball game
in Memphis from 1984 through
1997. To this day I still look for the
next niche.

R&R: How come you quit the sports

ig?
TP: My wife was diagnosed with
cancer in 1994 and passed away in
1996. My children were 9 and 10
years old.  was pretty sure Katie and
Joey needed me more than an arena
full of people did.

R&R: How do you balance famity and
career?

TP: There is no balance. I'm Tom
Prestigiacomo from 3-7pm, but I'm
Dad forever. My kids are always
first, but my love and loyalty to them
doesn’t keep me from doing my job

BACKSTAGE IN MEMPHIS Tom
Prestigiacomo (1) and Tony Bennett at an
ENvis tribute in November 1994.

and 5% more for the people 1 work
with and the company | work for.

R&R: What should a jock never do?

TP: Never take what you do for
granted. No matter what daypart
you have, a jock should never think
they’re more important than the rest
of the staff.

R&R: What should a jock atways do?

TP: Get out and meet your audi-
ence without pretense. When you
doitright, they’ll always remember
you. Love your sales staff, and re-
spect your promotions department.
They put up with twice the crap
and get half the glory. And never,
ever forget you're all on the same
team.

R&R: Is Prestigiaconio your real last
name?

TP: Yep, it's Sicilian. One carpool
mom called to let us know her child
thought my name was “Tom Just-
abasketball.” But once you get it, it's
never forgotten.
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very much). Total famillarity rep the of who

p 0 ized the song. Total bum represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarily o appear on survey. Sample composition
Is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the formay/music
preference. RateTheMusic.com results are not meant to replace calfout research. The resulls are intended fo show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avallable for
local radio stations by caliing 816-377-5300. Rate TheMusic.com data is provided by Mediabase Rssearch, a division of Premiere
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WABT (104-5 “The Buzz")/Albany, NY
is part of Regent Communications’ Al-
bany-Schenectady-Troy-Saratoga, NY
cluster. The station transitioned from '80s
oldies to its current Hot AC format in July
2003. In the spring book WABT ranked
No. 7 with 25-49 women and No. 8
among women 25-54. At this point we're
not being serviced by the labels, but we'd
like to be. ¢ WABT is consulted by Dan
Hayden, who's helped us create a music
hybrid in order to adapt to the needs of
this particular market and deliver on our promise of “True Va-
riety.” WABT was the first station in Albany to play Scissor Sis-
ters, and the phone response was immediate. We added Ali-
cia Keys “If | Ain't Got You” in May, and it's still a power, while
most Hot ACs are just beginning to warm up to it. We were
also among the first non-Country stations to play Martina
McBride's “This One’s for the Girls” @ On the promotion front, we've just
completed a big fundraising event with the Juvenile Diabetes Association.
Ouir first fall book promotion is Get Hitched With the Buzz, in which we’ll
help a lucky listener with her wedding. ¢ And, no, | did not name the sta-
tion after myself in a fit of hubris. Management selected the station’s name
several years ago, before | became involved with its programming.

With
Ronald E.

“Buzz” Brindie
OM/PD, WABT/Albany, NY

Los Lonely Boys’ “Heaven” is AC's
new No. 1, with +307 plays. Five
For Fighting's “100 Years” (Aware/Co-
lumbia) is No. 2, followed by Martina
McBride’s “This One's for the Girls"
(RCA), at No. 3 ... Kelly Clarkson’s
“Breakaway” (Hollywood) debuts at No.
30 ... Eiton John's “Answer in the Sky”
(Universal) gets Most Increased Plays
and goes 22 to 17, and Phil Collins’
“Don’t Let Him Steal Your Heart Away” (Atlantic) jumps 29-23 with +238
.. Keith Urban’s “You'll Think of Me" (Capitol) moves into the top 10 with
+171 plays, and Hall & Oates’ "I'll Be Around” continues to climb, with
+161 plays taking it to No. 22 ... Most Added this week are Michael
McDonald’s “Reach Out, I'll Be There” (Motown/Universal), with 19 adds,
and Collins, with 15 ... Hot AC has another Maroon 5 hit at the top of the
chart: "She Will Be Loved” (Octone/J/RMG) moves to No. 1, with =260
plays ... Hoobastank’s “The Reason” (Island/IDJMG) goes to No. 2, and
Los Lonely Boys remain at No. 3 ... John Mayer's “Daughters” (Aware/
Columbia) is Most Increased for a second week in a row, taking him 17-
13 with +415 plays ... Avril Lavigne’s “My Happy Ending” (Arista/FMG)
goes 11 to 8 with +366, and there’s a nice bump up for Bowling For
Soup’s “1985" (Silvertone/Jive/Zomba), 16-14 with +281 ... Lenny
Kravitz's “Lady” (Virgin) makes another leap, from 34 to 26 with +247 ...
Debuts at Hot AC are Switchfoot’s “Dare You to Move” (Red Ink/Colum-
bia), at 35, and Los Lonely Boys' “More Than Love,” at 39 ... Most Added
are The Calling's “Anything” (RCA/RMG), with 15 adds, and Switchfoot’s
“Dare You to Move” (Red Ink/Columbia) and Duran Duran’s “(Reach Up
for the) Sunrise” (Epic), with 12 each. — Julie Kertes, AC/Hat AC Editor

artist

srist: Frou Frou

LageL: Geffen
By JULIE KERTES/AC/HOT AC EDITOR

hen I first heard the music of Frou

Frou’s Imogen Heap, I was taken
with her haunting voice and incredible
vocal range. Her 1998 Almo Sounds re-
lease, IMEGAPHONE (cleverly, an ana-
gram for Imogen Heap) received airplay on
KLLC/San Francisco and had healthy
sales in the market as a result. The single
“Come Here Boy” received curiosity calls
whenever it was played and was a highly
requested song even after the station
stopped playing it.

Two years ago Heap released Details, a
collaborative project with producer-
songwriter Guy Sigsworth (Madonna,
Seal, Bjork). The pair call themselves Frou
Frou, and their partnership brings to-
gether Heap's vocal gift and Sigsworth's
innovative production style.

Heap, whose first career aspiration was
to be a contemporary classical composer,
has a vocal style that is truly unique. Her
voice is an instrument that touches and
affects everyone who listens. She says,
“My breath is an integral part of the way
I sing. When you breathe in someone’s ear,
it makes him or her feel a certain way;
when you sigh, it evokes something else.
And then there’s that chanting that I do
— I don't know where it comes from, but
I do know those tones can express what
words cannot.”

If you've been to the movies recently,
vou're certain to have heard Heap’s whis-
pered vocals on Frou Frou's single “Let
Go,” which is featured in the Garden State
trailer and has prominent placement in
the movie's last scene and closing credits.
Since the release of the movie, record sales
for Details have tripled nationally, and
“Let Go” has been consistently in the top

tvity

15 of iTunes' top 100 most downloaded
songs for a month.

The public’s response to the track has
prompted the folks at Geffen to re-release
Details to retail. where it will be positioned
next to the Garden State soundtrack
(which, by the way, is selling 40,000 pieces
on average per week). If you go to
Amazon.com, where the soundtrack is be-
ing sold, it'll tell vou that the people who
bought the soundtrack also bought, vou
guessed it, Details.

Details is one of those CDs that creates
a blissful mood to the point where you'll
want it to be the soundtrack to your life.
There is a reason Zach Braff — writer,
director and star of Garden State —
handpicked “Let Go” for the film. There's
something about the tone of the song that
screams urgency and passion. Other
tracks. like "The Dumbing Down of Love”
and “Psychobabble,” are equally compel-
ling and create an introspective mood.
“Maddening Shroud” has a certain play-
fulness to it, and its familiar nursery
rhyme-like melody is infectious. My favor-
ite track is “Breathe In,” which is filled
with drive and inspiration. Heap's and
Sigsworth’s talents meld perfectly on
track after track of Details.

Heap is currently working on a solo al-
bum. Sigsworth is also in the studio, work-
ing with Enrique Iglesias, and he has just
finished a project with Britney Spears. But
Geffen plans to bring the duo to the States
sometime around the re-release of Details.

“Let Go” goes for adds at Hot AC on
Sept. 27.

Z0iA

Impacting Now!

The Follow Up to Their Top 5 Hot AC Smash

“Love Song”
From 311’s Greatest Hits '93-'03

“I would work 311’s Amber at Hot AC for sure

b

that was a missed hit for the format.”
— Lisa Thomas, MD KDMX/Dallas
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WK WESK  ARTST TITLE LABEL(S) s ais oo, vesov oswos| fUOST Added’
(00) -
2 0 MAROON 5 She Will Be Loved (OctonelJ/RME) 3N +260 236518 13 97)2 www.rradds.com
1 6 HOOBASTANK The Reason flsiand//iDJMG) 3640 +58 250622 3 96/0 " mnsTIme Lees) ADDS
3 o LOS LONELY BOYS Heaven (Or/Epic/ 3520 +163 241524 27 93/0 CALLING Anything (RCARMG/ 15
5 0 FINGER ELEVEN One Thing (Wind-up/ 315¢ +231 196226 20 882 DURAN DURAN (Reach Up For The) Sunrise (Epic/ 12
4 @ COUNTING CROWS AccidentallyInLove (Dreamiurks/Gefien) 3092 +58 208048 .20 oz | SWITCHFODT Dare You To Move (Red ikiComtil 12
7 o ASHLEE SIMPSON Pi 0f Me (Geff JOHN MAYER Daughters {Aware/Columbia) 1
ieces Of Me (Gaffon) 2840 +251 187647 8 870 | ynp)E KRACKER Writing lt Down LoverMWamer Bros) 9
6 0 MAROON 5 This Love /Octonel/RMG) 2812 +57 206923 37 95/0 LENNY KRAVITZ Lady (Vagin/ 7
11 €@  AVRILLAVIGNE My Happy Ending /Arista/AMG) 2387  +366 147878 9 882 KEANE Somewhere Only We Know /iaterscope/ 7
8 9 3DOORS DOWN Away From The Sun /Republic/Universall 2198 £0 111188 32 7410 "I“:':‘Ecs::“c“ﬁ‘;%':‘ Vx"‘:’e L"“ hre Z’%”/”W"’”’ 1
9 10  GAVINDEGRAW IDon't Want To Be A/AMG) un 61 132861 27 7900 hite Houses 4 Mluterscope 6
10 11 SWITCHFOOT Meant To Live (Red Ink/Columbia) 1973 64 105832 25 770
12 @ NICKELBACK Feelin’ Way Too Oamn Good (Roadrunner//[DJMG) 1720 +23 84298 16 68I0
17 @ JOHN MAYER Qaughters {Aware/Columbia) 1662 +415 104087 5 83111
16 @ BOWLING FOR SOUP 1985 (Silvertone//ive/Zomba) 1531 +281 83485 8 68/4
13 15 NICKELBACK Someday Roadrunner/I0JMG) 1509 51 116130 52 760
15 @ SARAHMCLACHLAN World On Fire (Arista/AMG) w2 s181 001 - 3 np | MMOST
19 @ RYAN CABRERA On The Way Down (E.V.L.A/Atlantic) 1302 .28 2 s s |IncreasedPlays .
20 @ SEETHERH/AMY LEE Broken Wind-up/ 1289 +187 59343 1D 563 oy
ARTIST TITLE LABEL(S} INCREASE
22 @ KELLY CI.A'RKSDN Brea!(away {Hollywood) 1004 +149 68736 7 49/5 JOHN MAYER Oaughtrs (4wars/Columbia) 415
18 20 TRAIN Urdmary /L'Dllllllblal 997 184 49090 16 55,0 AVRIL LAVIGNE My Happv Ending {Arista/AMG) +366
21 @ AVION Seven Days Without You /Columbia) 942 +25 32462 16 44j0 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) +281
23 @ FIVEFORFIGHTING The Devi n The Wishing Wel (Jane Says) /Awara/Cokmbia) 823 +31 26716 7 520 MAROON 5 She Will Be Loved (Octoneld/AME) +260
28 @®  DURAN DURAN (Reach Up For The) Sunrise (Epic/ 812 +219 59229 3 5912 ff:;:‘xi'x";ff’:a:‘y‘;;‘;;’“’e {Gatten) :;:;
25 @ ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) na2 +175 25007 § 482 RYAN CABRERA On The Way Down (E.V.L.A/Atlantic +238
27 @ KILLERS Somebody Told Me /sland//DJMG) 684 +89 23349 6 38/2 FINGER ELEVEN One Thing (Windup) +231
38 @ LENNYKRAVITZ Lady (Vigin) 656 +247 41786 3 a5 DURAN DURAN (Reach Up For The} Sunrise (Epic/ +219
29 €@ HOWIEDAY Collide Epic/ 624 +93 27185 6 331 | SEETHER(IAMY LEE Broken MWinc'tp) +187
24 28  RICHARD MARX When You're Gone (Manhattan/EMC) 549 165 28348 15 40/0
35 @ VANESSA CARLTON White Houses /A&M/interscops) 538 +138 20320 2 40/6
38 @ DIDO Sand In My Shoes (Arista/RMG) 528 +160 15148 2 465
33 @ JOJO Leave (Get Qut) (BlackGround/Universal) 519 +79 21373 5 12/1
36 @ LINKIN PARK Breaking The Habit (Warner Bros.) 500 +126 27490 3 222
32 €D MARTINA MCBRIDE This One's For The Girls /3C4) 491 +50 33477 15 200 New & A‘_-'t’_V?/——-——-
ing /Fit i -18 13595 7 Im
30 34  DIANA ANAID Last Thing (Five Crowns Music/) ‘ 455 1 | MERCYME Here With Me JW0/Curt
@ SWITCHFOOT Dare You To Move (Red Ink/Columbia) 436 +117 18944 1 3812 Total Plays: 264, Total Stations: 14, Adds: 0
37 @ TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) 425 +54 13560 4 35/4 JOHN MELLENCAMP Walk Tall fisiand/1DJMG)
2 Total Plays: 210, Total Stations: 22, Adds: 3
40 @ BONNIE MCKEE Somebody (Reprise/ ‘ 399 +719 8012 4 281 KEANE Somewhere Orly We Know /terscapel
3 38  SCISSOR SISTERS Take Your Mama (Universal) 398 74 26960 14 2510 Total Plays: 55, Total Statioos: 15, Adds: 7
@ LOS LONELY BOYS More Than Love /Or/Epic/ 396 +115 20486 1 3012 CALLING Anything /ﬁL‘A{ﬁME/
39 @ INGRAM HILL Wil | Ever Make It Home /Hollywood) 378 +33 11183 4 271 | TotalPiays:8, Total Stations: 15, Adds: 15
98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H A H
of 9/12-9/18. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Detailed station p_|3y|lStS for all R&R
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporters are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audierce equals Average Quarter Hour Persops times WWW. 3 FI Eﬂndrﬂﬁ o [ﬂﬁ com.
number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. - =
(© 2004, Arbitron Inc.). © 2004, R&R, Inc.

24 Hour Formats

Contact Stuart McRae at 1-866-4-FORMAT @m.n Lo ramas

www americanradiohictorvy com


www.americanradiohistory.com

——————— e

 HOTAC L

—' . September 24, 2004

4 - N
s America’s Best Testing Hot AC Songs 12 J
ﬂllﬂf I’BM”SIL'I‘@!!! For The Week Ending 9/24/04 \. HO TA C TO P 30 NII’EVI;;KEBDA
- CANADA! ALY
w w w
Atist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 B S ARTIST TINE LABEL(S) ULl WEESON IO
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GAVIN DEGRAW 1 Don't Want To Be (/AMG/ 397 415 84% 20% 404 408 40 8 8 TRAIN Ordinary (Columbis) a1 58 14 m
RYAN CABRERA On The Way Down (£.V.L.A/Atlantic/ 395 445 81% 13% 395 393 397 14 o BOWLING FOR SOUP 1885 [SivertonatfiaZomta) 418 +91 5: #
JOHN MAYER Daughters (4ware/Columbia/ 394 397 56% 9% 403 400 407 g9 10 % STABILO Everybody Virgin Music Canada) 388 1 1 30
HOOBASTANK The Reason f/siand/I0JMG) 393 393 99% S51% 393 379 404 10 11 10S LONELY BOYS Heaven fffyEai' 367 5 18 1]
3 DOORS DOWN Away From The Sun (Republic/Universal] 393 382 94% 35% 383 379 387 12 & DEFAULT All She Wrote (7V7] 355 +7 L] 30
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SHERYL CROW Light In Your Eyes (SMimterscopl 360 355 85% 29% 345 337 350 g? - 3 a “ L) ”"’""”"’z”,""’"’ﬂ By 2 1 W
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::::'::::::"’w;"" °"°; For “::j‘%" 35 345 W% 3% 347 36 370 26 28 % SOULDECISION Codilac Dress (EM/Music Canade/ 213 18 12 30
V.ou e Gone (Manhatt: : MC/ ‘ 352 374 63% 4% 337 328 342 29 KELLY CLARKSON Breakaway (Hof 9 208 +37 2 .4
ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise/3.40 357 56% 15% 322 308 3.34 & ALANIS MORISSETTE Eight Easy Steps (Maverick/Regrise/203  +45 1 an
Total sample size is 412 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=diskike very much, 5 = ke very . ) N p - S n
much). Total the p e of who ized the song. Total bum represents the number of 23 Canadian Hot AC reporters. Monitored airplay data supplied by F a division of Premiere Radio
" 5 . 9. S 40% tamilarity o appear " ifionic hased Songs ranked by total plays for the airplay week of 9/12:9/18. Bullets appear on songs gaining plays or remaining
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music fast based on the format/music preference. fiat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
RateTheMusic.com results are not meant to repiace callout research, The results are intended to show opinions of participants on the the below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
Intemet only. ic IS 3 rogi of ic.com. The ATM system, is available for locaf radio stations by reported to R&R by each reporting station, Songs unreported as adds do not count toward overalt total stations playing a
\ Catling 818-377-5300. RateTheMusic.com data is provided by Mediabase Ressarch, a division of Premiers Radio Wetworks. \ Song- © #2004, R&R, Inc.
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carcher@radioandrecords.com

PART THREE OF A THREE-PART SERIES

March, April, May: The
Cruelest Months

SMOOTH JAZZ S

Sampling issues, inadequate marketing budgets converge

Over four years, from spring ‘99 through winter '04,
Smooth Jazz numbers were among the highest and
most consistent of all formats. During that time
Smooth Jazz's average national 25-54 shares were 3.2-
3.3-3.3-3.3-3.3, so the format’s soft ratings in the spring

book raised a red flag.

By no means did every Smooth Jazz
station have a down book. KIFM/San
Diego went to No. 112+, WSM}/Bal-
timore gained a full share 12+, and
others — such as WVMV/Detroit;
WSJT/Tampa; WLVE/Miami; KYOT/
Phoenix; KJZI/Minneapolis; WSSM/
St. Louis; WJZA & W]ZK/Columbus,
OH; WJZL & WJ]ZO/Louisville;
WJZV/Richmond; WZMR/Albany,
NY; and KSM]/Bakersfield — also
posted gains.

Other stations, however, dipped.
One, WJZW /Washington, plummet-
ed from third to 10th 25-54, a precipi-
tous drop. In this conclusion of a
three-part examination of the spring
book, several programmers discuss
what really happened. (Hint: The an-
swer is not “alien abduction.”)

Sampling Issues

The last page of Arbitron’s sofware
for a number of markets indicates
that sampling issues affected Smooth
Jazz stations’ performances in spring.
The difference of as few as 10 diaries
can drop a station six or seven posi-
tions in rank, which was the case
with W]ZW.

Broadcast Architecture VP/Pro-
gramming Rad Messick says his in-
vestigations into the spring book sug-
gest that, in terms of respondents’ di-
arykeeping, Smooth Jazz is getting
fewer 50-99 or 100+ AQH diaries,
and those diarykeepers — the super
listeners — are responsible for 40%
of our listening, yet are only 10% of
the audience.

“This is about top-of-mind vot-
ing,” Messick says. “If we don’t con-
sistently market to get those all-im-
portant super listeners’ votes, we
tend to experience a swing that is not
in Smooth Jazz's best interest. Those
diaries mean so much that, without
them, our numbers will fall propor-
tionally.

“Higher tune-in occasions equal

higher TSL. The success-
ful stations in our study
group averaged about 5
1/2 tune-ins to just un-
der five for those in de-
cline. The Arbitron folks
have come up with a
study that shows that
when a person writes
downin adiary that they
listen to a station, they
usually record about an
hour’s worth of listen-
ing, regardless of whether they listen
that long or not.

“The more of those tune-in occa-
sions we can drive — by marketing,
compelling product and good on-air
promotion — the more we increase
tune-in occasions and increase TSL.
The TSL for the successful stations
was nearly identical to that of the
declining stations. There was a two-
minute difference in TSL. It's the
tune-in occasions that matter.

"Then there’s the rule that really
rules: Workday listening drives suc-
cess. The winning stations are just
over a point higher in middays and
exactly a point higher in afternoons
than the stations that were off in the
book. Those two dayparts are where
the battle is waged.

“Smart programmers use Ar-
bitron’s Vital Sign to determine how
their stations perform book to book.
1t can reveal whether there is a prob-
lem that needs further investigation
or if the book is just a one-off.

“Potential problems that can drive
numbers down could be diaries not
showing up from a specific county
that is typically one of your good
counties or sampling that is weight-
ed over a shorter period than it nor-
mally would be, such as if 25% of
your diaries came back in a two-
week span for the entire book. You'll
want to frack whether it's an ongo-
ing situation or just a one-off.”

Rad Messick

Flip-Flop

KSSJ/Sacraraento Station Manager
Lee Hansen v ews the spring book
through the lens of his station’s num-
bers. “Wow, what a gap between our
men and women,” he says. “For the
full week we're No. 2 in women 25-
54; in men, we're tied for 13th. That's
why vre're seventhin adults
25-54. The four-book aver-
age puts us at No. 2inwom-
enand tied for sixth inmen,
even with this ugly book.
And vse're fifth in the four-
book 25-54.

“In middays we're No. 1in
women 25-54 and second
35-64 but tied for 15th in
men 23-54 and sixth 35-64.
Aftemaon drive, we're tied
for second in women —
third 35-64 — and 17th in men, tied
for seventh 35-64.

“Weekends really stink 25-54, but,
strangely enough, we do better with
men — tied for sixth — than with
women, whete we're 12th. Weekends
35-64, it’s No. 3 with men, No. 5 with
women.

“With samples as small as they are,
losing 10%is a significant factor. This
is clear to me, because the same thing
happened last spring, and we suffered
the same consequences. The fact re-
mains that it is difficult to explain,
from a product standpoint, the huge
difference between men and women
rankers. And the fact that they flip-
flop on the weekend is simply baf-
fling.”

Four-Book Bliss

“The four-book averages show
how much closer together these rank-
ers usually are,” Hansen continues.
“There we're second in women 25-54,
sixth in men. All of this is due to very
low diary return from men — half as
many diaries than in the winter book
from men 35-44 — exaggerated by
diary placement. With such a low
diary return, if the diaries had gone
to our listeners, we would have seen
a positive impact from low-diary re-
tums.

“It's Arbitron. It's always been an
estimate, and it’s always had wob-
bles. The words estimate and standard
error loom large for me. I remember

R&R September 24, 2004

“The Arhitron folks have come up with a study
that shows that when a person writes down
that they listen to a station in a diary, they
usually record abhout an hour’s worth of
listening, regardiess of whether they fisten

that long or not.”
Rad Messick

a Kurt Hanson piece where he
showed that the standard error was
about 0.6 at the 65% confidence lev-
el, which means a four share can be
somewhere between 34 and 4.6.

“If we have a soft book that’s with-
in the bounce range, my market man-
ager is so philosophical, he asks,
‘Does the station sound the way you
want it to? If so, don’t let Arbitron
program your station.’

“Frankly, I like four-book averag-
es over one book at a time. I'm al-
ways concerned that the smaller the
chunk of information you look at
from a statistical survey, the less sta-
ble it is, and the further back you
pull, the more accurate a picture you
get. It's like a Seurat painting: Up
close all you see is dots; but step back,
and the picture emerges.”

Got Marketing?

There is an old adage
that a terrible thing hap-
pens if you don’t market:
Nothing! Anongoing chal-
lenge for Smooth Jazz
stations is snagging their
fair share of strategic mar- |
keting. There certainly
appears to be direct corre- L
lation between KIFM's and
WSM]J's spring success and
the stations’ investment in marketing.

"Getting ratings is a voting contest,
and you've got to do external market-
ing to keep top-of-mind awareness,”
Messick says. “Even the best pro-
grammed AC stations are supported
by external marketing campaigns. The
product being on target and the mar-
keting being on target equals a suc-
cessful ratings period for the station.
The money invested in marketing is
more than paid off in the end results
of revenues.”

W]JZZ/Atlanta PD Dave Kosh
agrees. “You can't be a profitable sta-
don if you're not out there doing the
same thing you tell your clients to do:
spend money to increase your top-of-
mind awareness,” he says.

Driven todeliver quarterly profits,
some cluster managers pull market-
ing dollars from their Smooth Jazz
properties despite Smooth Jazz's
proven ability to earn highly compet-
itive ratings — frequently top five or

beﬁw generate impressive
revenue.

My difficulty grasping the wis-
dom of a business practice that kills
the goose that lays the golden egg
inspired me to ask a highly regard-

www americanradiohictorv com

Lee Hansen

ed programming veteran, who
spoke on condition of anonymity,
about this. “All GMs have a fiscal re-
sponsibility, and if they’re not mak-
ing their number in sales, they have
to cut costs,” this person said. “They
can’t cut costs in capital, because
that’s equipment. So that leaves per-
sonnel or marketing — the two most
expendable things.”

Red-Headed Stepchild

But why do cluster managers pull
Smooth Jazz marketing dollars before
cutting the budgets at other formats?
“The thinking is that Smooth Jazz is
an unduplicated format with less di-
rect competition,” the mystery PD
said.

“If you have a heritage radio station
inyour cluster, in theory you could cut
its marketing for a quarter or two with
less chance of getting a
wobble because of its heri-
tage and stability. Ulti-
mately, that's counterpro-
ductive, because money
should be allocated to sta-
tons that need resources to
succeed.”

Similarly, Messick sug-

gests that different clusters
have different approaches
to marketing stations that
need more attention. “Sometimes
Smooth Jazz is taken for granted, and
in some cases it has fallen down the
food chain, for whatever reason, and
never received the kind of support
that other formats get.
. "The other thing we see is that not
marketing expedites the growth of
45+ listening. The people who are fans
of the format are still going to be there.
Obviously, they've been with us for a
long while. They’ve gotten older over
the last 16 or 17 years and moved up
the demo. If we don’t wave the ban-
ner and tell younger people why
we're oo, they’ll never get the mes-
sage.

“To get the massive numbers of
people that we want to grow in to the
format and make Smooth Jazz a more
viable sell, we have to tell people
about it. Marketing Smooth Jazz isn't
a flash in the pan either. Stations that
have done an exceptional marketing
job have enjoyed the benefits — the
payoff — for a year.

“It's not like they made an invest-
ment that lasted 30 or 45 days, and
then the listeners were gone. Because
once people discover how compelling
Smooth Jazz is, they stick with us.”
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WP SmoorH JAZZ TOP30.

o September 24, 2004
4 4i- ON TOTAL STATIONS/
E B S ARTIST TIE LABELS) ] oLl AJ%T%;JM'CE VAT A0S Most Added;’__—
\,' 1 1 GEDORGE BENSON Softly, As In A Morning Sunrise (GRF/VMG) 847 -9 113756 17 39/0 www.rradds.com
Y 2 2 BONEY JAMES Here She Comes (Warner Bros.) 842 -1 104906 15 401 ARTIST TITLE LABEL(S) ADDS
.E'_: 3 o GERALD ALBRIGHT To The Max (GRA/VMG)/ 831 +58 105624 19 4011 PETER WHITE How Does It Feel (Columbia/ 10
E 4 @ MICHAELLINGTON Show Me (Rendezvous/ 783 +14 96663 24 3901 :::EDIG:%!::EC;;:?”S:;; ;re (GRE/VME) ;
E 5 5  MARCANTOINE Mediterraneo (Rendezvous/ 620 -92 82647 kil 340 SOUL BALLET Cream /; 15/ 5
E 8 o WAYMAN TISDALE Ain‘t No Stoppin’ Us Now (Rendezvous/ 606 +89 66870 14 351 HALL & DATES Love TKO (Lt Watct/ 4
1 6 7 DAVEKOZ All(See s You (Capitol) 606 22 59954 30 380 NICK COLIONNE It's Been Too Long (3 Keys Music) 3
7 8  ANITA BAKER You're My Everything (Blue Note/EML) 571 3 65828 12 I8N STEVE OLIVER Chips & Salsa fKoch/ 3
13 @  RICHARD ELLIOT Your Secret Love (GRP/VMG) 484 +78 76164 9 362 PAUL BROWN Moment By Moment (GRPVMG) 3
B 10 @ CHRIS BOTTI Back Into My Heart (Columbia) 475 +18 61889 20 in
F 12 @  SEAL Love's Divine (Warmer Bros.) 451 +4 37084 13 AN Most
| i
| " 12 PAULTAYLOR Steppin’ Out (Peak/ 448 5 65150 34 3810
9 13 JOYCE COOLING Expression Varada/ 419 54 44840 28 360 Increased’:% —
14 m PAUL JACKSON, JR. Walkin’ (Blue Note/EMC) 415 +1 46799 20 3542 PLAY
L ARTIST TITLE LABEL(S) INCREASE
17 @ TIM BOWMAN Summer Groove (Liguid 8} 404 +62 50028 7 3an L p— -
me As You Ar +
15 @ MARION MEADOWS Sweet Grapes (Heads Up/ 399 +23 36711 12 3212 WAYMAN TISDALE Ain't No StopinUs Now (Rendeavaus)  +89
16 m NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 387 +30 39571 8 3412 SOUL BALLET Cream (275 +89
18 @ NICK COLIONNE It's Been Too Long (3 Keys Music) 338 +33 44305 13 3213 RICHARD ELLIOT Your Secret Love (GAP/VME) +78
19 @ KIM WATERS In Deep (Shanachie/ 326 +35 22305 1" 281 TIM BOWMAN Surmmer Groove (Liguid 8) +62
22 €D  SOULBALLET Cream (215 323 +88 51006 5 315 | GERALDALBRIGHT o The Max (GRPVMG) +58
24 € MINDIABAIR Come As You Are (GRP/VMG) 308 +95 48349 4 3317 33.‘.':;"35#33’27 o’f’;’:‘:’: A ::g
20 @ RAMSEY LEWIS TRIO The In Crowd (Narada) 294 +17 38572 17 2501 HALL & OATES Love TKO (-Watch) +51
23 @ RENEE OLSTEAD A Love That Will Last (/43/Reprise} 277 +57 20875 9 2012 PAUL TAYLOR On The Move (Peak/ +36
21 @ PATTI LABELLE New Oay (Def Soul/iDJMG) 276 +3 23974 14 1811
26 @ HALL & OATES Love TKO (U-Watch) 216 +51 19384 2 1714
25 26  GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good {Vacilon) (Pyramid) 196 -7 7877 15 1611 Most
28 @D PETERWHITE How Does It Feel (Columbia) 188 2 a2 4 xwm0 |Played Recurrents_,.._
n @ mammawisese e TS s =
SEOUE T Fotes * EUGE GROOVE Livin' Large Narads) kY]
30 @ CRAIG CHAQUICO Her Boyfriend's Wedding (Varada) 142 +13 6717 3 13/2 PAUL BROWN 24/7 (GRP/VMG) 220
40 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay DAN SIEGEL n Your Eyfes (Native Language) 297
week of 9/12-9/18. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase | DIANA KRALL Temptation (GRP/VMG) 290
in plays is Dlaced first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R RICK BRAUN Daddy-0 (Warner Bros.) 273
by each reoorting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons PETER WHITE Talkin’ Bout Love (Columbis) %7
times number of plays {times 100). Each daypart on each station is assigned an AQH number, Average Quarter Hour Persons used herein with permission from .
Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R., Inc. PRAFUL S;gh //iengezvnuss/ 250
O RICHARO SMITH Sing A Song (4440 238
New & Active NICK COLIOKNE High Fiyin' (3 Keys Masic) 236
RICHARD ELLIOT Sly (GRP/VMG)
PAUL BROWN Moment By Moment (GRP/VMG) NESTOR TORRES Maybe Tonight (Head's Up/ HIL ST. SOUL For Thyell.ove/l‘)/l Y:u (Shanachie) ;::
Total Plays: 126, Total Stations: 13, Adds: 3 Total Plays: 80, Total Stations: 9, Adds: 0 STEVE‘COLE Everyday (Warmer Bros) 196
THA" HOT CLUB V'm Gonna Love You Just A Little More Baby (Skanachie/ ALICIA KEYS If | Aint Got You (/AMG) JAZZM ASTER;? J Banus (Trigpin’ W Rbythm) 1
Total Plays: 116, Total Stations: 11, Adds: 0 Total Plays: 77, Total Stations: 5, Adds: 0 S Themfm ‘;r'\us h’:}”" 4 95
GREG ADAMS Firefly (215 LUTHER VANDROSS Think About You (/AMG) LRSS U0, 194
Total Plays: 114, Total Stations: 11, Adds: 0 Total Plays: 72, Total Stations: 5, Adds: 0 B. CULBERTSON /N. BROWN Come On Up (Warmer Bros.) 193
EVERETTE HARP Can You Hear Me (4440) RAFE GOMEZ Icy (Tommy Boy) - N -
Total Plays: 107, Total Stations: 12, Adds: 2 Total Plays: 70, Total Stations: 7, Adds: 0 Detailed station playlists for all R&R
DAVE KOZ Let It Free (Capitol) FOURPLAY Play Around 1t (RCA Victor) reporters are available on the web at
Total Plays: 97, Total Stations: 10, Adds: 1 Total Plays: 67, Total Stations: 6, Adds: 1 www.radioandrecords.com
Songs ranked by total plays

from the album
LIVIN’ LARGE

Groove
66xx I_”

#2 Most Added!

NewTnis WJZZ KIFM KJCD KBIN
- WLOQ WYJZ WIMR
Already

o WNUA WNWYV WJZN

Contact: Sue Schrader or Dave Kunert at Narada: 630-236-6990
or All That Jazz: 702-453-6995
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o September 24, 2004

®
R R B e e me | Most Added
2 @ GEORGEBENSON Softly, As In A Morning Sunrise (GRP/VMG) 23 48 100 16 1 | eerwrrindicator.com s
1 2 BONEY JAMES Here She Comes (Warner Bros,) 202 A7 1133 14 180 | EUGEGROOVE XXL Warads/ 5
3 €© WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvaus) 132 +13 876 12 140 | NORMANBROWN Up ' At Em Wame Brus.) 3
4 4 GERALD ALBRIGHT To The Max (GRP/VMG) 168 1 54 g 130 | CEORGECOLLICHID The Cal kerd 3
A ‘ L FATTBURGER Work To Do /Shanacti) 2
6 5  ANITA BAKER You're My Everything /Blue Note/EMC) 158 -1 870 1" 14{0 BLAKE AARON Infatuation (275 2
5 6  EVERETTE HARP Can You Hear Me (4440 158 6 762 15  16/0 | DOCPOWELL et it Be (Heacs L/ 2
. DAVID BENOIT & RUSS FREEMAN Struttiv (PeakConcort) 2
13
©  NORMAN BROWN Up N At Em (Warmer Bros.) 124 +21 503 8 1B | |\eSVARGAS Lasting impressio (Trgin N Ahythn) .
7 8  MICHAEL LINGTON Show Me (Rendezvous/ 144 13 473 22 1110 | N.TORRES Give Me The Chair Where | Wait For You fHeads ) 2
10 9 KIMWATERS In Deep (Shanachia/ 138 2 743 14 140 MIGHTBYRD Moonfight Serenade (Dream Whisper! 2
8 10 STEVE OLIVER Chips & Salsa fKach/ 138 14 671 3 140 Most
11 11 RICHARD ELLIOT Your Secret Love (GRP/VMG) 130 8 w0 8 10 | fncreased Plays
19 @ SOULBALLET Cream (215 127 +25 399 6 120 o
12 13 TIM BOWMAN Summer Groove fLiguid 5/ 125 7 469 6 120 ARTIST TITLE LABEL(S) WCREASE
9 14 FOURPLAY Play Around It (RCA Victor) 123 21 780 14 110 :xg::u":;;‘f m /T”*";"’zw " +;;
3 ork To Do /Shanat: +
20 D CHRIS BOTTI Back Into My Heart (Columbia/ 12 +10 525 21 1210 | \upl ABAIR Come As You Are (GAPVME) s
2 (D MARION MEADOWS Sweet Grapes (Heads Up) 1 +19 624 12 1111 | SOULBALLET Cream 215/ +25
14 17 RAMSEY LEWIS TRIO The In Crowd (Warada/ 1 7 404 15 130 :om‘:ﬁ gg;‘:eum;”rifiww | Wai; ForJ You (Heads Up) +;f
™ p ‘N At ‘Em (Warner Bros. +
27 D MINDI ABAIR Come As You Are (GRPVME) 110 +28 ¥ 3 NN | G COMET oy (Tommy B o
26 @ RAFE GOMEZ Icy (Tommy Boy) 104 +21 30C 3 10/0 GEORGE COLLICHIO The Call fKezia/ +20
17 20 JOYCECOOLING Expression (Varads/ 99 4 448 28 110 | NORAH JONES Those Sweet Words (Blue Note/EML) +20
24 @  GRADYNICHOLS Tuesday Morming (Compendia/ 98 +9 M7 2 oo | OPANGEFACTORY Body Tight (Tommy oyl oD
18 22 SHADES OF SOUL flJEFF LORBER W) CHRIS BOTTI Gazpacho (Narada/ 97 5 466 8 9o Most
15 23 MARCANTOINE Mediteraneo (Rendezvous) w u sz un s |PlayedRecurrents
16 24 DAVID BENOIT | RUSS FREEMAN Palmetto Park fPeak/Concord) 9 18 543 12 90 o s B
@  FOURPLAY Fields Of Gold (ACA Victor) 89 +17 38 1 9 PAUL BROWN 2417 (GRP//MG) 55
28 € PAULBROWN Moment By Moment (GRP/VMG) 87 +6 4 2 6P 5‘5‘;‘: g:l‘f's"c‘u“;'x'}’; Nerade) :;
21 27 GLADYS KNIGHT f/EDESIO ALEJANDRO Feelin’ Good {Vacilon) /nyaﬂ”d/ 86 -14 7271 13 Mn HIL ST. SOUL For The Love Of You /Shanachie! 46
25 28  ERICMARIENTHAL Secrets (Peak/ 85 3 476 10 80 GRADY NICHOLS Alright /Compendia/ 3
[Debut> - ; 83 19 327 ] m NAJEE Eye 2 Eye W-Loded 33
ma> @) RENEE OLSTEAD Alm{e That Will Last /rqﬁepnse/ + | T »
€1)  POSITIVE FLOW The City Streets (Shanachie) 83 +16 40 180 RICHARD SMITH Sing & s‘m‘ “M“m”f p
17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 912 - Saturday 9/18. NICK COLIONNE High Fiyin (3 Keys Music/ 2
” ! gy 2004 Ratio & Records. KIM WATERS The Ride (Shanachie/ 28
— ~N
Reporters
Stations and their adds listed alphabetically by market
WZMR/Albany, NY* WSMJ/Baltimore, MO* KEZL/Fresno, CA* KOAS/Las Vegas, NV* KRVR/Modesto, CA® WL0Q/Oriando, FL* KJZY/Santa Rosa, CA®
ON/PO; Kevin Callahan PD/MD: Lori Lewis OM: £. Curlis Johnson PO/MD: Erik Foxx DM/ND: Doug Walft PD/MD: Srian Mergan PD: Gordon Zlot
MD: Julia Feiner 3 MICK COLIONNE PD/MD: J. Weidenheimer NoAdd PO: Jim Bryan 1 0iD0 APO/MD: Rob Singleten
2 GRADY MCHOLS 3 SOUL BALLET CK COLIONNE Mo dast 1 RORAH JOKES 2 PAUL BROVN
1 EVERETTE HANP 3 GRADY NICHOLS EUGE GROOVE
EUGE GROOVE PETER WANTE
s WYSU/Birmingh m WOIRR/FI. Myers, FL* KUAPALittle Rock, AR } KWJZ/Saattle, WA*
e e PoD: iy i 7 Tt Mmoo WVAS Merigomery, AL P o WG o Bose.
: Pawi Lavole MD: Randi Bachman 3 DOC POWELL Mo: Engonus i MD: Fraek Chikis o bt
28 MACHAEL LIGTON Mswms 3 MINO! AR zmvmtimnnmmm ::%zmu oA
iejeemn use FETER T 7 vk nusseuL 15 GEORGE COLUCSO
oo g } Stonce oo 14 KR O
7 Gors amon 90 MR WNUAChicago, 1L° WSBZ/FL, Wahton Beach, FL 4 s vias . WSSHL Lous, WO"
e Lt k0 OM: Bob Knake PO: Mark Carter KYOT/Phoanix, AZ PO: Davi
16 PETEA WHITE PD: Steve Stiles MD; Mark Edwards KSBR/Los Angeiss, CA PD: Skaun Holly 10 vssoumo
1§ SEAL MD: Michasi La Cresse S o OW/PD: Terry Wedei WFSK/Nashville, TN APD/MD: Angis Kanda o
31 StEVE OLNER 12 HALL & OATES PETER MATE wo: Sunnlmn MD: Chris Nothowiez e e
:: mm * run oS R | ﬂ“em ‘: G-FIRE W MARK WHITFIELD & VERNON NEILLY w&n.n'm 2, FL*
14 Cooa o0 mgms:“'":'ﬂ“f" . :ir mﬂé‘;
14 JEFFKASHIWA WNWV/Cleveland, OH°* 1 . § BUGE GRODVE . D:
& e D e e = ot S S s e
::;“%Am wmml  GeoRGE couco lom. :: %‘:“M‘
13 PMA BROWN 11 CRAXG CHADUICD
13 MARION MEADOWS 10 PETER WHITE
13 s W ™D amxiﬂn:s‘m. ™ OMX shmum wm DL
13 ERICOARS KSKX/Colorado Springs, CO* B . 0 e e .
13 Moo .'.';:;s'u.'.':." g | S . POMD s e Pinatan WUZW/Washingion, OC*
ojtonue so o ol e - oo ot
'\ PecEa oF Aose B onone - AR Music Choice Smooth Jazz/Network WD: Aenes Dapy
9 IIAMII:M Kwumll. ™ WWIII::HI'IV No Aads
WJZA/Columbes, OH* PO/MO: Charies Portar WAZNMemphis, TN Y s K$SJ/Sacramento, CA*
KNIK/Anchorage, AK L Lo - e § e o aeon -
o m m we"mu SANO! AAR ma MARION MEADOWS
11 GLADYS KMIGHT VEDESIO ALEJMNDRO
& NORMAN . WJABMuntsville, AL . Sirius Jazz Cate/Network T mm BY
- T T e B wee | MEDIABASE
WTZ/Atants, GA° e e : erson LY oAt vy & MBI RUSSELL
PO/ND: Dave 2 BUAKE AARON NESTOR TORNES 17 SOUL BALLET *Monitored Reporters
3 !Iﬂm MMCHAEL 16 POSITIVE FLOW
wconems o b i gl 7t ot
Wosz/Aantic City, NO° Po: lﬁ::ri Fisener m‘&“‘“' L :lv-lllmmmﬂ. wte 16 vomi o PO: Mike Vasqwez 40 Total Monftored
CHAD LT 1 o e 600w WD: Steve Scot i R —_— - =
STEVE OUIVER + EUGE GAOOVE sann joyiy XM Watercalors/Network ALL & OATES 17Tohl mm
bt 1 RICHARD SIITH r‘nm:im Colon N
e ”‘"é—‘ﬁ”.."&“"..""‘ o guuxnizzm Bmmm
RSt LIS QU o e —pieandas WacONew fork, NY* i e WEAABaltimore, MD
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My Rock Story ... And
I’'m Sticking To It!

What a long, strange road trip it’s been

When it was suggested that I do an introductory
column on my background and my take on the state
of Rock radio, I thought to myself, “Where do I begin?”
There are too many places to start. I could talk about
my love of music being the initial factor that led me to
radio. But being on the radio wasn’t my dream job
growing up. It was actually very much like the movie
Almost Famous: I wanted to write for Rolling Stone

magazine.

I concentrated on journalism in
high school, and it wasn’t until | at-
tended a junior college in the San
Francisco Bay Area that I made my left
turn into radio. I was one of the fea-
ture editors of my college newspaper,
covering rock concerts at the old Win-
terland arena in San Francisco in the
mid-"70s. [ wrote the concert reviews
and even took the photos. Peter
Frampton, The Doobie Brothers, The
Who, Jefferson Starship — I saw them
all and wrote about it.

One day while wandering around
the campus of Chabot College in Hay-
ward, CA, I noticed they were start-
ing a campus radio station. This
sounded interesting. Not only could |
write about the music I loved, but |
could actually play it as well. I took a
radio class and was hooked.

The Early Years

After spending a couple of years
beaming my dulcet tones into the
campus cafeteria, | figured | needed
to make a move out of the college-ra-
dio ranks. My first radio job was for a
hybrid CHR/Hot AC station, KKIQ/
Livermore, CA. I started off doing the
overnight shift, playing the likes of
Barry Manilow and every track from
Saturday Night Fever. It was a good
training ground for honing my craft,
but [ really wanted to rock!

I eventually made my way to the
San Jose market, working for classic
Top 40 station KLIV, which would
eventually switch formats and be-
come one of the only AM radio sta-
tions to runan AOR formatback in the
early ‘80s. They called it the “Counter
Revolution of Rock Radio,” but the
Led Zeppelin-on-AM experiment
didn’t last very long. | soon found
myself playing rock music in San Jose
on a real FM station: KSJO.

When “Baby” Lee Roy Hansen
hired me to do middays for KSJO in
1981, 1 knew it was the station and for-
mat | had been waiting for. | spent a
glorious five years at KSJO working
on the air and as MD until late 1986,
when I finally gained the PD stripes I
had longed for.

In early 1989 I left KSJO for green-
er pastures in San Antonio. I pro-
grammed the flame-throwing Rocker
KISS for about six months, until
KLOL/Houston came calling. KLOL

. was a powerhouse station with an

amazing personality lineup, including
Stevens & Pruett, Moby and Grego. I
felt like | was managing a talent agen-
cy instead of a radio station.

The success of that station and our
bold nighttime program experiment
called Outlaw Radio laid the ground-
work for what would eventually be-
come the Active Rock format.

YES MEN Members of Yes fiank KLOS PD Ken Anthony (third from 1) and
Rockline host Bob Coburn (third from r) during a 1991 Rockline faping.

After two-plus years of fun and
excitement in Houston, however, I
yearned to get back to California.
That’s when a little ol’ station in
Southern California contacted me
about a job I was eventually hired to
do: program KLOS/ Los Angeles.

KLOS ruled the Rock world back in
1991 with high-profile talent like
Mark & Brian, Bob Coburn and Gino
Michellini. It was a great experience
for a relatively young programmer,
and the station was highly successful.

After two years at KLOS I moved
to St. Louis to launch Alternative in
that market with the debut of KPNT
in February 1993. A year later [ was
back in L.A., programming Classic
Rock KLSX with Howard Stern in the
morning and Jim Ladd in the evening.

Think Tank Is Born

When KLSX switched its format to
Talk back in 1995, I decided to keep
the moving van in mothballs and
hang up my PD hat. I had been work-
ing with a handful of stations as a con-
sultant and enjoyed the process. After
ayear of setting things up, in late 1996
I began my own unique, service-ori-
ented consulting company, Radio
Think Tank.

Over the last eight years as a con-
sultant I've had the pleasure of work-
ing with some great Rock and Alter-
native stations across the country:
Active Rockers like KILO/Colorado
Springs; WRQC/Ft. Myers; and
KDOT/Reno, NV, as well as main-
stream Rocker KLPX/Tucson and that
amazing major-market Alternative
farm club station, KFMA / Tucson. I've
also worked with a handful of Clas-
sic Rock and Classic Hits stations, like
KAHA /Honolulu; WARO/Ft. Myers;
KYZX/Colorado Springs; and KOZZ/
Reno, NV.

In addition to the frequent-flier
miles, I've enjoyed occasionally writ-
ing articles about radio programming
for various trade magazines. My ear-
ly love for writing has always bubbled
under the surface, and now that[ have
the opportunity to write about Rock
radio and records on a weekly basis,
you can say that my real passion has
come full circle.

State Of Rock
Radio Today

Rock radio has come a long way
since the early days when it went by
the moniker AOR. From the under-
ground progressive FM sound of the
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BOWIE SUMMIT Look who fell to Earth! Seen here in 1992 are WXRT/
Chicago's Norm Winer, KLOL/Houston Patty Martin, David Bowie, KLOS/Los
Angeles PD Ken Anthony and Evergreen Media’s Greg Solk.

KEN A. MEETS STING, ADAMS Sting and Bryan Adams hobnobbed
with KSJ0/San Jose sales rep Jeff Siegel and MD Ken Anthony in 1985. Seen
here are (I-r) Siegel, Sting, Adams and Anthony.

early '70s to the structured “Super-
star” formats of the late '70s and ‘80s
to the emergence of the Active Rock
format in the early ‘90s, Rock has
stood the test of time and continues to
weather the challenges thrown its
way.

Rock may have been displaced by
Rhythmic and Alternative as the hip
format of the youth, but it still com-
petes successfully for men 25-54.
However, there are still many prob-
lems that concern me.

Has the advent of consolidation
made some of us treat the music as
something that’s a little less important
in our day-to-day activities? Has the
emergence of satellite radio and the
iPod made listeners less reliant on us
when it comes to discovering the next
big rock thing? Will the combination
of these two factors mean less passion
for new rock product at radio and
with consumers?

I believe it’s important that we at
least think about how Rock radio got
its start in the late ‘60s and ‘70s: Bore-
dom with the repetition of AM radio’s
Top 40 stations led pioneers like Tom
Donahue of KMPX/San Francisco to
fill the need for something more ad-
venturous on the radio by creating
progressive Rock on FM.

Could we be putting ourselves in
the same vulnerable position if we
deliver music without passion and
with too much repetition? Could more
adventurous forms of music delivery
fill a need that we can’t or won't any-
more? These are questions that will be
answered by Rock’s programmers in
the future.

New Ideas

As your new Rock Editor, I'll do my
best to address the key issues affect-
ing our format on a weekly basis. I
also want to hear from you. Whatev-
er music or programming topic you'd
like to discuss is fair game. Call me at

310-788-1658 or e-mail me at
kanthony@radioandrecords.com, and
let’s put it on the burner.

There are several new ideas I'm
working on bringing to the column
that will showcase the music, pro-
grammers and personalities of the
Rock format. Here are just a few:

* The R&R Rock Conference Call:
Oncea quarter I'd like to conducta 75-
minute conference call about a specific
topic of interest with special guests.
The highlights of the call will appear
in a column.

* Market Snapshot: I'll pick a com-
petitive Rock market and do an over-
view of the market landscape with
comments from the PDs involved.

* Rock Sneak Peaks: We'll take a
look at the upcoming rock releases for
the new year, the spring and the fall
with approximate release dates and
some critiques from the labels.

* Baby-Band Bites: A look at some
of the new bands making noise in the
format.

* Breakthrough Artists: Over the
last few years several bands have es-
tablished themselves at the format
(Chevelle, Jet, Three Days Grace) but
remain somewhat faceless to our lis-
teners. We need to showcase these art-
ists so that our product knowledge
and passion spread beyond the for-
mat.

* The School of Rock: I'm going to
update pieces from my series of nuts-
and-bolts programming articles, “The
MPRs of Programming.” The MPRs
are music, mornings and marketing;
promotions, production, positioning
and personalities; and research, rat-
ings and revenue.

For The Record

In |5t waek's column, RER
inacdhartantiy ran a photo of
Mika Karolyi instead of
Michael Plcozzi.
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W WS ammsT TmE Lases) NS eikis AIII?IEA;lCE Yo s Most Added®
:13 g “IIHREE DAYVS0 GRACE Just li!(e You (Jive/Zomba) 678 +7 30196 22 2910 www.rradds.com
: 9 Ai;::TB:fOGIE.\:)ER F;II ToEcht!ls”’{ﬁ;.‘A/ﬁMG/ 608 +32 26180 8 2810 ARTIST TTLE 1ABELS) ADOS
. I e owsl::nsro: ' /ye:, 4 Z [;,"” / LY +13 23835 13 210 | o)) pemivE SOUL Counting The Days (6l Music Groug) 10
RIS 484 20 25447 23 260 | SIVERTIDE At Comi' Home L/AMG) 3
4 5 SHINEOOWN Simple Man (Atlantic) 474 -13 19043 15 26/0 KORN Word Up (Epic/ 3
6 6  LINKIN PARK Breaking The Habit (Warner Bros.) a7t -36 18466 14 21/0 GREEN DAY American |diot (Reprise) 2
9 @ CROSSFADE Cold (Columbia) 360 48 12062 20 221 sunlMEBSED Hollow /WMup; 2
10 €@  BREAKING BENJAMIN So Cold (Hollwood) 3BE 419 12008 16 180 | e vt Scar (22 2
KILLSWITCH ENGAGE The
12 @ GOOSMACK HIDROPBOX Touche (Repubiic/Universal M6 +38 12688 9 250 " £ O Hertache (oadrumerlLMG) 2
15 @ PAPA ROACH Getting Away With Murder (Geffen/ a0 +40 12612 10 201
8 11 NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/IDJMG) 335 34 20798 2 220
16 @ KENNY WAYNE SHEPHERD Alive (Reprisa) N +64 11023 210
7 13 JET Rollover D.J. (Atlantic) 323 -49 9844 12 2110
17 ) SILVERTIDE Ain't Comin’ Home (LJ/AMG) 318 452 10132 %3 | Most
14 (D GREENDAY American|diot (Reprise) m +2 12583 s a2 |Increased Pla,!__s/__
18 @  CHEVELLE Vitamin R (Leading Us Along) (Epic/ 290  +3 990 7 200 oy
11 17 SALIVA Survival Of The Sickest Asiand/iIMG) 284 30 10402 14 200 | ATSTTME R LEC
19 18  SLIPKNOT Duality (Roadrumned10JMG) 216 25 18 20 150 :'E‘:":‘Evlzm‘uﬂiﬁ“;:é;;:fﬁ”?;"mf'gw”ﬁl +“;:
ive (Repris +
26 @ NICKELBACK Because Of You {Roadrunner//DJMG) ‘ 209 +106 7292 2 211 SILVERTIDE Air't Comin’ Home (/AMG) +52
23 @ FUTURE LEADERS OF THE WORLO Let Me Qut /£pic/ 185 +26 4830 10 1611 PAPA ROACH Getting Away With Murder (Geffen/ +49
24 @ A PERFECT CIRCLE Blue (Virgin/ 164 +28 3912 5 10/0 COLLECTIVE SOUL Counting The Oays £/ Music Group/ +37
21 22 TESLA Words Can’t Explain (Sanctuary/SRG) 163 -10 5587 11 1310 GUDSMACK_"DF.RUPBUX Touche (Repubiic/Universa) +34
25 €D  KORN Word Up (Epic/ 138 +33 2430 3 143 ﬁmitffdv{}“}';" il; {Leading Us Along) (Epic) +:;
d ord Up /Ep +
22 24 VAN HALEN Up For Breakfast /Wamerﬁm&/ ‘ 138 28 4553 6 15/0 VELVET REVOLVER Fal To Pisces (ACA/RME) o
29 @ LOSTPROPHETS Wake Up (Make A Move) (Columbia/ 119 +26 3179 5 81 A PERFECT CIRCLE Blue fVirgin +28
27 @ DROWNING POOL Love And War /Wind-up/ 119 +18 1808 2 1310
28 @ MEGADETH Die Oead Enough (Sanctuary/SRG) 112 +15 1533 3 121
- @ SWITCHFOOT Meant To Live (Red Ink/Columbia) 83 0 3204 8 30
- @ PUDOLE OF MUDD Spin You Around (Geffen/ n +6 5820 12 6i0
30 30 THORNLEY Easy Comes (Roadrunner/(0JMG) n 7 1461 3 141 Most
30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Played Recurrents e
9/12-9/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total nlays, the song with the larger increase in plays is | wemmssms
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each ARTIST TITLE LABEL(S) mc;
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- i
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AQH | JET Cold Hard Bitch At/antic) 299
number, Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. AUDIOSLAVE | Am The Highway flaterscope/Epic) 232
H NICKELBACK Figured You Out (Roadrunner/IDJMG) 219
New & A Ctlvel THREE DAYS GRACE (I Hatel Everything About You {/ve’Zomba) 196
PILLAR Bring Me Down (Flicker/ EM! CMG/Virgin) SPIOERBAIT Black Betty indapendent) SEETHER fIAMY LEE Broken (Windup) 183
Total Plays: 57, Total Stations: 5, Adds: 0 Total Plays: 40, Total Stations: 4, Adds: 1 TRAPT Headstrong (Wan.m Bros.) 177
COLLECTIVE SOUL Counting The Days £/ Music Groug) BURDEN BROTHERS Shadovs (Kirtland) SHINEDOWN 45 (Atiantic) ) 174
Total Plays: 53, Total Stations: 17, Adds: 10 Total Plays: 36, Total Stations: 5, Adds: 0 AUDIOSLAVE hlfe A Stone finterscape/Epic) 161
DAMAGEPLAN Pride (Elektra/Atlantic) BLACK LABEL SOCIETY House Of Doom (Spitfirs/ LINKIN PARK Lying From You Werner ros) 156
Total Plays: 50, Total Stations: 6, Adds: 1 Total Plays: 31, Total Stations: 4, Adds: 0 JET Are You Gonna Be My Girl (Atiantic/ 147
HELMET See You Dead f/nterscope/ VAN HALEN It's About Time (Warner Bros.) - N .
Total Plays: 43, Total Stations: 4, Adds: 0 Total Plays: 27, Total Stations 3, Adds: 0 Detailed station qlayllsts for all R&R
MARILYN MANSON Personal Jesus othing/Interscope) INSTRUCTION Breakdown (Gffen/ reporters are available on the web at
Total Plays: 41, Total Stations: 6, Adds: 0 Total Plays: 26, Total Stations: 4, Adds: 0 WWW.radi records.com.
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s foms N [ LLSWITCH EWGAGE COLECTVE SO
WRCQ/Fayetteville, NC* KCLB/Palm Springs, X
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T sy "E,,'% b Tt S ? m’féﬁ@ - HEﬂm
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B ewmenay
1 €  BREAKING BENJAMIN Sa Cold Halywood
4 @ PAPA ROACH Getting Away With Murder (Geffen/
2 3 LINKIN PARK Breaking The Habit (Warner Bros.)
7 @  VELVET REVOLVER Fall To Pieces (RCA/AMG)
3 5  THREE DAYS GRACE Just Like You (Jive/Zomba/
6 o ALTER BRIDGE Open Your Eyes (Wind-up/
8 @ CROSSFADE Cold (Columbial
5 8  SALIVA Survival Of The Sickest fisiand//DJMG)
9 e CHEVELLE Vitamin R (Leading Us Along) pic/
11 €D FUTURE LEADERS OF THE WORLD Let Me Out /£pic/
14 @) GODSMACK HDROPBOX Touche (Republic/Universal
! 13 @)  GREEN DAY American Idiot (Reprise)
: 10 13 SLIPKNOT Duality (Roadrunner/I[DJMG)
: 15 ) LOSTPROPHETS Wake Up (Make A Move} (Columbia/
5 18 @  KORN Word Up (Eaic/
d 16 16 VELVET REVOLVER Slither (RCA/RMG)
R 12 17 SHINEDOWN Simple Man (At/antic)
17 @ A PERFECT CIRCLE Blue (Vigin/
19 @ SILVERTIDE Ain't Comin’ Home L/AMG)
20 @ NONPOINT The Truth favey
21 @  KENNY WAYNE SHEPHERO Afve (Reprise)
. 22 €D  SKINDRED Nobody Lava/
’ 38 @D  NICKELBACK Because Of You (Roacrunner/iDJMG)
27 @ DROWNING POOL Love And War (Windup)
24 €  PILLAR Bring Me Down (Ficker/EMI CMG/Viigin)
29 @ MARILYN MANSON Personal Jesus (Nothing/interscopel
26 @ THORNLEY Easy Comes (Roadrunner/IDJMG)
28 € DAMAGEPLAN Pride Elektra/Atiantic)
32 € HELMET See You Dead fiaterscope/
30 @ MEGADETH Die Dead Enough (Sanctuary/SRG)
36 @ KILLSWITCH ENGAGE The End Of Heartache (Roadrunner/{DJMG)
25 32 JET Rollover D.J. (Atfantic)
35 33 COHEED AND CAMBRIA A Favor House Atlantic (Columbial
31 34  HOOBASTANK Same Direction {/sland/iDJMG)
38 €D 12 STONES Far Away Windup/
39 @ MUSIC Freedom Fighters (Capitol)
40 &) INSTRUCTION Breakdown fGeffen/
43 €D SuM 41 We're All To Blame island/DJMG)
41 €D USED Take It Away (Reprise)
37 40  METALLICA Some Kind Of Monster (Elektra/Warner Bros.)
@  COLLECTIVE SOUL Counting The Days & Music Graup)
42 @ SPIDERBAIT Black Betty (independent)
45 (D BURDEN BROTHERS Shadow (Kirtlend)
4 @ KILLERS Somebody Told Me fisiand/iDJME)
46 45  DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope)
47 46  TANTRIC Hero (Maverick/Reprise)
@ MAGNA-FI Down In It Hezra)
48 48  PUDDLE OF MUDO Spin You Araund (Geffen)
@  FALL AS WELL Lazy Eye (Universal)
49 50  KILLRADIO Do You Know (Columbia)
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POWERED[T]
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TOTAL
PLAYS

1875
1694
1670
1576
1448
1431
1408
1378
1330
1239
1208
1176
1148
1008
934
873
865
848
802
749
637
608
569
565
538
519
499
444
418
400
320
304
298
290
N
261
220
188
188
178
167
167
140
132
110
106
102
98
96
96

+1-

PLAYS
+57
+201
-102
+194
-62
+7
+41
-70
+57
+78
+158
+75
-45
+76
+97
-37
-243
+11
+75
+26
+43
+52
+241
+86
+39
+127
+17
+50
+59
+8
+30
179

73
+21
+35
+11
+55
+12

-96

+127
+33
+20
+6

+62
-1
+9
-5

TOTAL
AERE
87753
84644
82249
77082
72015
65693
67823
65171
56643
47085
57006
47843
55567
33722
33789
52175
32375
27655
31916
21164
28262
14532
18214
14601
14053
14880
14165
12328
10938
12610
n
13387
5302
16084
4438
3920
6630
2701
2882
9334
8675
5114
1756
3811
3862
4082
2786
3692
1292
1049

WEEKSON  TOTAL STATIONS/
ADDS

CHART
22
1
15

9
25
14

60/0
60/0
56/0
60/0
5810
5910
58/0
6010
60/0
5710
5711
5711
57/0
56/0
5412
57/0
a9
5710
55/0
50/0
5115
asp
453
a1
400
am
4310
3310
a2
378
3012
2810
2810
2900
2710
3
3218
224
2444
2710
2613
1!
150
a0
20
501
1916
8i0
1110
1210

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 9/12-9/18. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks onthe chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(tim)es é Ogghiacg &dsypan on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron
Inc.). 5 . Inc.

Y
MEDIABASE

®
Most Added,
www.rradds.com
ARTISTTITLE LABEL(S] ADDS
COLLECTIVE SOUL Counting The Days (£/ Music Group) 13
INSTRUCTION Breakdown {Geffen/ 8
SEVENDUST Face To Face (7V7) 8
MARILYN MANSON Personal Jesus (Nathing/Interscape/ 7
MAGNA-FI Down In It {Aezra) 6
RAMMSTEIN Amerika (Republic/Universal) 6
KENNY WAYNE SHEPHERD Alive (Reprise) 5
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

NICKELBACK Because Df You {Roadrunner//DJMG) +201
PAPA ROACH Getting Away With Murder /Geffen/ +201
VELVET REVOLVER Fall To Pieces (RCA/RMG/ +194
GODSMACK fIDROPBOX Touche (Republic/Universal)  +158
MARILYN MANSON Personal Jesus (Nothing/interscope) +127
CDLLECTIVE SOUL Counting The Days (£/ Music Group) +127
KORN Word Up (£pic/ +87
DROWNING POOL Love And War (Wind-up/ +86
FUTURE LEAOERS DF THE WORLD Let Me Dut /£pic/ +78
LOSTPRDPHETS Wake Up (Make A Movel [Columbia)  +76

Most

Played Recurrents

TOTAL
ARTIST TITLE LABEL(S) PLAYS
EARSHOT Wait (Warner Bros.) 509
JET Cold Hard Bitch fAtfantic) LLj]
NICKELBACK Figured You Out fRoadrunner/IDJMG) 470
LINKIN PARK Lying From You (Warner Bros.) 467
SEETHER fIAMY LEE Broken (Wind-up) 464
THREE DAYS GRACE (I Hate] Everything About You (iveZomba) 447
SHINEDOWN 45 /Atlantic/ 428
GOOSMACK Re-Align fRepublic/lUniversal) n
TRAPT Headstrong {Warmer Bros.) 367

AUOIOSLAVE Show Me How To Live /interscope/fpic/ 363

New & Active

SKILLET Open Wounds (Ardent/lava)

Total Plays: 75, Total Stations: 18, Adds: 4
SUBMERSED Hollow (Wind-up/

Total Plays: 70, Total Stations: 18, Adds: 4
RAMMSTEIN Amerika (Republic/Universal)
Total Plays: 68, Total Stations: 12, Adds: 6
LETTER KILLS Don't Believe fisland//D/MG/)
Total Plays: 60, Total Stations: 10, Adds: 0
LAMB DF GOD Laid To Rest (Prosthetic/Epic)
Total Plays: 56, Total Stations: 10, Adds: 3
TESLA Words Can't Explain (Sanctuary/SRG)
Total Plays: 52, Total Stations: 6, Adds: 0
DONNAS Fall Behind Me fLookout!/Atiantic)
Total Plays: 37, Total Stations: 7, Adds: 1
SEVENDUST Face To Face (7V7/

Total Plays: 22, Total Stations: 9, Adds: 8

Detailed station playlists for all R&R
reporters are available on the web at

www radioandrecords.com.

Got Good Record Service?

Get all the hits, for all the formats, every week for as littie as 539 a monthi

Gall 372.406.5800 or e-mail HitDise@TMCentury.com for details.

HitDisc® is the music service for over 3,000 radio stations, shouldn't it be yours?

M CENTURY

CHR. AC. Urban, Country, Rock Alternative,
Latin, Christian, Smooth Jazz, Dance, Euro

Tel CONTURY

wwwW americanradiohistorv com
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)
America’s Best Testing Active Rock Songs
12 + For The Week Ending 9/24/04

( (" RateTheMusic com

—a M MM
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
BREAKENG BENJAMIN So Cold (Hollywood) 452 442 9% 8% 446 458 435
THREE DAYS GRACE Just Like You iive/Zombal 436 433 98% 23% 420 415 425
PAPA ROACH Getting Away With Murder Geffer) 436 422 85% 8% 412 419 406
CROSSFADE Cold (Columbia) 432 432 80% 10% 414 405 422
SUPKNOT Duality (Aoacrunner/IDJMG) 423 420 8% 14% 440 435 445
LINKIN PARK Breaking The Habit (Warmer Bras.) 427 430 98% 3% 405 404 409
EARSHOT Wait (Wamer 8ros.) 422 425 ™% %% 405 413 398
LDSTPROPHETS Wake Up (Make A Move) Cobmbial) 415 414 92% 14% 404 411 396
CHEVELLE Vitamin R (Leading Us Along) (Eaic 412 402 6% T% 423 437 415
NONPOINT The Truth (Laval 405 396 4%% 5% 402 404 400
DROWNING POOL Love And War (Wind'sp) 404 39 50% 5% 383 382 383
PILLAR Bring Me Down (Ficken/EMI CHENirgin am 389 4% 3% 390 384 387
FUTURE LEADERS OF THEWORLD Lot Mo Ot i/ 3.99 382 58% 7% 386 374 397
VELVET REVOLVER Sither (RCA/AMG! 387 399 9% 2% 384 378 410
VELVET REVOLVER Fall To Pieces (RCA/AMG) 397 388 7% 1% 398 385 400
HOOBASTANK Same Direction (slandiD.MG) 3% 387 8% 18% 382 372 342
GODSMACK fIDROPBOX Touche (Republictniversel 396 401 73%  14% 383 356 4.2
GREEN DAY American ldiot (Reprise) 3% 372 8% 7% 371 388 3H0
A PERFECT CIRCLE Blue (Vigin/ 393 3% 5% 7% 400 390 409
KORN Word Up (£pic/ 38 398 78% 15% 359 367 370
SALIVA Survival OF The Sickest As/and/I0JMG) 382 373 7% 18% 357 347 387
ALTER BRIDGE Open Your Eyes (Windap) 378 353 83% 23% 360 340 378
SHINEDOWN Siple Man (Atiantic) 364 367 80% 2% 351 378 325
NICKELBACK Fein’ Way Too... Roadumrer/DJMG) 357 366 95% 30% 343 340 346
JET Rollover 0.J. (Atiantic) 321 307 8% 3% 280 267 293

Total sample size is 380 respondents. Total average favorability estimates are based ona scale of 1-5. (1=dlislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Samph ftion is based

4 ™
M_ ROCK TOP30 FOMNINI
CANADA - MEDIABASE
WK WEEK  ARTIST TITLE LABEL(S) P T - S LT

1 KILLERS Somebody Told Me fIsland/iDJMG! 570 4 16 8i0
5 VELVET REVOLVER Fall To Pieces (RCA/AMG) 567 +132 5 1001
< '53 o TEA PARTY The Writings On... (EM/ Music Canada) 477 +12 (] T
2 LINKIN PARK Breaking The Habit (Warner Bros.) 472 +4 13 8j0
4 ALTER BRIDGE Open Your Eyes (Wind-up/ 459 +20 ] 510
6 GREEN DAY American Idiot (Reprise/ 448 +32 7 aj0
7 @  JET Rollover D.J. Atiantic) M3 3 9 80
8 8 ¥ MATTHEW GOOD BAND Alert Status Red Atiantic/ 339 -20 19 70
13 e % THORNLEY Come Again (Roadruner/iDJMG) 338 +62 5 9
10 @ FRANZ FERDINAND Take Me Out Domina/Epic) 321 +b 12 m
9 11 & WAKING EYES Watch... (Warner Music Canada) 308 12 14 M
12 12 % BILLY TALENT River Below (Atisntic/ 280 L] 14 10/0
16 (B) * BRYAN ADAMS Open Road Wniversal) 278 429 6 50
n 14 SEETHER f/AMY LEE Broken (Wind-up/ 2712 -37 21 9i0
14 15 % TREWS Tired Of Waiting (Sony Music Canads/ 264 -1 14 200
15 16 TRAIN Ordinary (Columbia) 250 -15 8 610
17 % TRAGICALLY HIP !t Can't Be Nashville... (Zoe/Rounder) 244 +10 5 510
18 o STABILO Everybody (Virgin Music Canada) 220 +4 12 ]
22 R.E.M. Leaving New York (Warner Bros.) 208 +47 3 510
21 % SUM 41 We're Al To Blame (sland//DJMG/ 200 +21 3 6/0
3 PAPA ROACH Getting Away With Murder (Geffen) 187 +30 3 61
20 DASHBOARD... Vindicated (Vagrant/interscope/ 185 +3 1" 40
28 BREAKING BENJAMIN So Cold (Hollywaod) m +47 2 a1
26 CHEVELLE Vitamin R (Leading Us Along) (Epic/ 168 +37 2 300
19 25  VELVET REVOLVER Slither (RCA/RMG) 154 -45 23 70
27 @ GODSMACK fIDROPBOX Touche (Republic/Universall 150 +21 3 40
29 @ JIMMY EAT WORLD Pain interscope/ 147 +37 2 30
24 28 HOOBASTANK The Reason (island//0JMG/ 125 15 24 16/0

@  BOY Same 01d Song findependent) M5 +51 1 53
@ JOHN MELLENCAMP Walk Tall (Isiand/IDJMG) m +32 1 30

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premieré Radio

on persons 12+. Persons are screened v the intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. Rats i is a registered trademark of R: ic.com. The RTM system, is available for local radio stations by

Songs ranked by total plays for the airplay week of 9/12-9/18. Bullets appear on songs gaining plays or remaining
flat from previous week. If twa songs are tied in total piays, the song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a

\Mlllny 818-377-5300. RateTheMusle.com data is provided by Mediabass Research, a division of Premiere Radio Networks. — / \ song. # Indicates Cancon. © 2004, R&R. Inc. Y,
o N
Reporters .
Stations and their adds listed ajphabetically by market
WRXR/Chatianooga, TH® BRDulth WOCHHagersiown KIBZ1incols, NE IR naagls WA KUPDPhoenix, AZ* WA WXTB/Tampa, FL*
&'ﬂw O Kris Van Dyke ALl mwﬁlvwllfm OM: Rick Alexsader O Jim Seel O Dave gﬂl“-" % MT‘E&
POMD: Fronk Pain PD: Bomer APD; D-Bach PO/MO; Miks Holder PD: Tim Sharidon PO: Wade Linger i‘lﬂﬂ ROURSTEN
APD: Chaz McGire (-3 NoAdds APD; Shawm Owion 3 mm SENBEUST 240X D LAROCHA COLLECTIVE SO
[EIGHT DAYS G0ME 1 @mﬁm "o A o o
- LU KNRQ/Eugene, OR . B2 M XFW/
e O e WOYAtHarisburg, PA® WILP/Quad Cies, A* PO Neal iy iy
[ B Thicamo L7 - W KDJE o Puck, A" KMAQ/Modesio, CA* Ll Lo 1 Dok e
4 2 X0 A OM: Max Miller 1 ALY AASON
i 15 WGBErensite, N * oo o jrrirlog) L e s
sox - OB de Sanders iy 2
KZRW/Spengied, O
* AT Am AP o e WCCCHartiond, CT* WIFXLovisvlle, KY* KDOTfRena, NV oM bl Wichita, KS*
KZRK/Amarillo, TX ATERBROE N pdor L PD:MckoelLos WRAT/Monmouth, NJ* OM: Jim MicCiaie PO M Jaried Burnes 00 ow Erc Toylor
POAR: b Sl T D sk Wk OMPD: Carl Crot TLD: e Polleron -5 7o Thamas
§ W IRORChico, CA WWBIN/Hint, M1* SVOOET ST mae AR et Lane J S A—
§ COLLECTME SO, Out: Ros Wosdwand 0N Juy Patriek OO LECTHE S .
POAMD: Doin Samdoval PD: brise Baddou WANOHuntingion WKQZ/Saginaw, MI* ko Lt
we LTI Ay e PO Pol bt WY Pty T oo Yo WBSIWikkes Bars, PA®
bt oy ) " B KFXubbock,TX OWPL et A g s
| RS KiLO/Colorada Springs, C0* DD phes Nessacaen N ity HO: Jomes
ON: Rich Hawt KRZRFresno, CA® . o COLLECTVE SO :Jomas )
o REE SRTEE.  |wmmeen % :
0wty Do bl 0 it Botdon IV Smbe Wood WAL Madisn, WI* W0yt Beach, g vf:m'w DG Bymacuse, Y KOSt WA
i  MANLYN MANSON FAMMSTEN - Dink Pation : POk Scorch :
e |EREE . e B g (B P
, CA* ] WEYRA. Wayne, IN* 5
e, B i Lt famon S = WMGRNorR. A R
KRFRBalersfiold, CA® e awmbus, O 0 e s WRAancheser, i M'm'\'-ﬁh ﬁ‘:’_‘m
' A lle, AL* SaLEr : A Jos COLLECTME s A BTy
g g R B B - POWEREDET]
. M0* .
WYY Ballimore, MD* it L KORfansas KATICudahoma Gy, 0K KURQ/San Luis Otispo, CA ME“[ABASE
DM Kany Packmeyer Cvist, TX° S APIMC: Dow Frit KFROMcAllen, TX* O joke Dasiely QPO Ny Wilerd
APOAD: Rob ks OMPD: SRR o k £8 A e Sl 0 Sanie bl .
3 Mo OISTORTION
E3 Ao W0 i, M KLFXAlloen, TX i ) L . Monitored Reporters
. COLECTTA POARD: Beh Fonts PO KoM ANen .
iy el i S APTAC: Toe Freak 10(FXBanta Rosa, CA September 24, 2004
O Jo Tover . n&n s TS Ao CA Mok PO Don Harison b
-t o e et G -
- APOND: Wate s WX ansing, M® - e aChss A 88 Total Reporters
- i W2ORGrven By W b Lo = Do KaSWiaatis, WA _
YA Bipaion, KY I e S S L 15O s 60 Total Monitored
AP T bt STt e, 1° . WITNMami, ALY - D el Wi _—
B o G |31 ety 28 Total indicator
AAs Bosion A" L — CUETVE S8 S ay 1 ggheron. s -
WO Misvess Carrie ’ . indelohia, PA gty oY id Not Report,
s WRIE et * YIPT Groemile, ¢ v T e e, X 3 Playlist Frozen (2):
WYBB/Chariesion, SC* %W W S T i s frislel . KXRX/Tri, WA
AP0 Tukch g WRBR/Soulh Bend, .
M T Hhneson g plienchen - e WZBH/Salisbury, MD )
.
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mtolkoff@radioandrecords.com

ALTERNATIVE.

Part Two OF A Two-PART SERIES

The Principles OfNeo

What is Neo, chopped ham?

The headline from Part One two weeks ago was a
grabber, wasn't it? “Neo Is Not a Format” turned a few
heads and actually caused many of you to read more
than the first few lines. If you did, you were rewarded
with Jacobs Media’s revelation that Neo is a set of val-
ues that must be learned/absorbed/felt/grokked in or-
der to be executed properly. This week we continue our
exploration into the correct use of the “Neo force.”

Our guide for all of this is Jacobs
Media’s Dave Beasing, the man on

™

point for Neo. In a recent ;
conversation [ asked
Beasing to focus on three |
areas: production, on-air
delivery and music. We
ended last time with a
look at what the pro-
duced elements of a
properly formatted Neo
outlet should sound like.
Sweepers, image pro-
mos, etc. Now, what about the mu-
sic?

Since earlier this year, when it
seemed there was news of a Neo
convert almost every week, chatter
about how the Neo approach would
affect the kind of music that would
get added and spun has been pret-
ty intense. The knee-jerk reactors
among you assumed playlists
would be subject to the slash-and-
bumn doctrine. Not quite true.

Yes, the stations that made the
transition to this approach said,
“Whoa, let’s slow down. We're put-
ting in too many currents that all
sound the same,” but it was all part
ofa plan to play better currents. This
means quality over quantity and,
better still for the format, more di-
versity. This attitude is confirmed by
Beasing: “One thing that Neo radio
will cause you to do is look beyond

Dave Beasing

what you're being pitched by the
major record labels.”

A good case in point is
KNRK/Portland, OR. A
few months ago we
would have been shocked
if the station had added
the band West Indian
Girl. Now it's just part of
the game plan. And since
Neo stations are also part
of the national airplay pic-
ture, when they and oth-
er tastemakers in the format decide
to commit to bands like Modest
Mouse, Franz Ferdinand and The
Killers, suddenly we're in the busi-
ness of breaking new music again,
music that is very different from that
of our Active Rock brethren.

Does the format still need to rock?
Of course it does. You don't ignore
the Linkubus, but hard rock is just
one slice of the rock pie.

More Music

Ah, the music. As Beasing insists,
it starts with (gasp!) listening to the
listeners. “If you listen to your au-
dience, they’ll tell you that, in this
day and age when they can down-
load so much music online, they are
not in a singles mentality, and radio
should not be in a singles mentality
either,” he says. “To sit there and
play the next priority track off of

“We’ve lost the art of the tease. Casey Kasem
is such a master at teasing ahead past the
spots in a way that really hooks you and
makes you want to hear what comes up after

the spots.”

some CD that's a year old and call it
new is not what the audience thinks
you ought to be doing.

“The audience thinks that when
the new Green Day arrives, you
ought to be playing all the good
songs off of it, not waiting six
months for the label to signal which
one to play next. The singles men-
tality is not of the listeners’ creation,
and it is so outdated. We continue it
because of our own internal indus-
try reasons, as opposed to what the
audience really wants.”

“One thing that Neo
radio will cause you
to do is look beyond
what you’re being
pitched by the
major record
labels.”

Neo, according to Beasing, fairly
mandates that the radio station be
more responsive to the way the au-
dience behaves in real life. The au-
dience wants us to go beyond the
hits because they go beyond the hits
with their own music collections.
How do we know this? Research, of
course. Plus the retum of the ol’ lis-
tener advisory board. Which brings
up the “D” word and the "V"” word:
diversity and variety.

“The other thing that listeners
will tell you if you listen to them in
this format is that they want you to
touch on a wide variety of music
types,” says Beasing. “That’s anoth-
er reason that the indie rock — or,
as [ just heard a listener call it, ‘col-
lege rock’ — stuff is working.

“They're open to such diverse
sounds, but we, as an industry,
weren't allowing them to hear that
diversity. We were holding back for
a long time and playing safe clones
of the hits that had come before. But
if you listen to the listeners, they
want us to really branch out and
play some variety.”

www americanradiohistorv com
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“Not only do listeners say they want us to
broaden our spectrum of types of music
that we’re willing to play, they also want
us to go deeper in not just new music, but

in older music too.”

Early Signs Of Salvation

Egads! Blasphemy! Rack and
ruin! Three years ago Beasing would
have been burned at the stake, but
not now, not when our format is
looking for salvation and the early
signs are that this new/old ap-
proach to Alternative could point
the way. Remember, the format used
to be much more diverse than it is
today.

“It's getting back to being more
diverseagain,” Beasing says. “There
are always going to be limits, but it’s
much more diverse than it was a
year ago and getting more diverse
every day. Notonly do listeners say
they want us to broaden our spec-
trum of types of music that we're
willing to play, they also want us to
go deeper in not just new music, but
in older music too.

"‘Better Man’ and ‘Daughter” are
fine, but Pearl Jam put out a lot of
other songs. Even though those
songs may not come back in a mu-
sic test, and even though you may
not play them every day in a day-
part like you would the big songs,
you’'d be surprised how many
points you score playing them only
occasionally so that people hear
something other than the same old,
same old every day.”

Does thismean you don’t have to
run a super-tight list of 250 to 300
songs anymore? Maybe, maybe not.
Depends on the market. Which is,
once again, the whole point of the
Neo approach.

“It depends on the situation,”
says Beasing. “The traditional pro-
gramming thinking, that tight is
right, is not wrong. You do need to
play hits. When people are hitting
the buttons, they are often shopping
for their favorite songs, and they
need to hear the hits.

“But we're finding that in some
situations listeners are accepting of
occasional surprises in addition to
the hits. So, a nice, tight core library
is still a good thing, because favor-
ite songs are favorite songs, but sur-
prising the listeners now and then
beyond the favorite songs has val-
ue in many situations.”

Brain First, Then Mouth

What about on-air delivery? The
late, great Rick Carroll, founding
father of the modern, progressive,
left-of-center Alternative format

that was practiced until approxi-
mately 1991, always insisted that
the jocks in this format borrow
more from Top 40/CHR than Rock.
Rock jocks at the end of the ‘70s and
beginning of the ‘80s were still in
hippie, laid-back, I-just-smoked-a-
joint mode. The KROQ/Los Ange-
les jocks of the early ‘80s were very
high energy.

Beasing takes a crack at explain-
ing the Neo on-air approach: “What
Neo audiences tell us they want is
an emphasis on music, and they
want you to be real. So, rather than
talking about how annoying the
fast-food drive through was at lunch
or who might get kicked off Survi-
vor tonight, the audience says that
it wants you to be very knowledge-
able about the music, to talk about
the music in interesting ways and to
be yourself. Be real.”

And when you're talking about
the music, the idea is not to be too
technical. Asin, don’t dwell on who
the drummer was from track to
track. Paint a bigger picture. Come
up with real-life stories about real
people.

Also, radio in general doesn’t
seem to do a good job these days of
teasing. Beasing brings up Casey
Kasem as an example of a master
teaser. “We’ve lost the art of the
tease,” he says. “Casey Kasem is
such a master at teasing ahead past
the spots in a way that really hooks
you and makes you want to hear
what comes up after the spots.

“All this talk about the proper
length of commercials and spot sets
is welland good, but weshould also
be talking about what we're going
to do — whether it’s one :60 or 20
:30s — to make people stay through
that set or want to come back.

“Too often jocks read a laundry

list of artists coming up next. What
that says to the listener, because they
tell us this, is that you're following
a log. If you can find one interesting
thing to say about Modest Mouse or
about a depth track that's coming
up, that’s worth so much more than
a list of five artists who are coming
up.”
So, there you have it, a brief look
at some of the principles of this thing
we now call Neo. Hopefully, this has
cleared up some of the mispercep-
tions. If not, start over with the col-
umn from three weeks ago.
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ARTIST TITLE LABEL(S)

GREEN DAY American Idiot (Reprise)

LINKIN PARK Breaking The Habit (Warner Bros.)
BREAKING BENJAMIN So Cold (Hollywood)

KILLERS Somebody Told Me (/s/and//DJMG)

THREE DAYS GRACE Just Like You (/ive/Zombal
CHEVELLE Vitamin R {Leading Us Along) (£pic/

JIMMY EAT WORLD Pain finterscope)

VELVET REVOLVER Fall To Pieces (RCA/RMG)

PAPA ROACH Getting Away With Murder (Geffen/
LOSTPROPHETS Wake Up (Make A Move) (Columbia)
SLIPKNOT Duality (Roadrunner/IDJMG)

FRANZ FERDINAND Take Me Out (Domino/Epic/
CROSSFADE Cold (Columbia)

COHEED AND CAMBRIA A Favor House Atlantic (Columbia)
HOOBASTANK Same Direction (/s/and//DJMG)
BEASTIE BOYS Triple Trouble {Capitol)

MODEST MOUSE Float On (Epic/

TAKING BACK SUNDAY A Decade Under the Influence (Victory/
YELLOWCARD Only One (Capitol)

DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope)
A PERFECT CIRCLE Blue (Virgin/

SNOW PATROL Run /A&M/interscope/

USED Take It Away (Reprise/

MODEST MOUSE Dcean Breathes Salty (Epic/

SUM 41 We're All To Blame (/sland//DJMG)

KORN Word Up (Epic/

ALTER BRIDGE Open Your Eyes (Wind-up/

CAKE No Phone (Columbial

SKINDRED Nobody fLavs/

FUTURE LEADERS OF THE WORLD Let Me Out (£pic/
MUSE Hysteria (FastWest/Warner Bros.)

GOOD CHARLOTTE Predictable (£pic/

SOCIAL DISTORTION Reach For The Sky (7ime Bomb)/
INTERPOL Slow Hands (Matador/

MARILYN MANSON Personal Jesus (Nothing/Interscope)
GODSMACK f/IDROPBOX Touche (Republic/Universal
SALIVA Survival Of The Sickest /s/and/IDJMG)
SHINEDOWN Simple Man (At/antic/

JET Rollover D.J. (Atlantic)

DENVER HARBOR Picture Perfect Wannabe (Universal)
SECRET MACHINES Nowhere Again (Reprise/

MUSIC Freedom Fighters (Capitol)

EXPLOSION Here | Am (Tarantuls/Virgin)

CURE Ait.End (Geffen/

AUTHORITY ZERO Mexican Radio (Lava/

STREETS Dry Your Eyes (At/antic/

NEW FOUND GLORY Failure’s Not Flattering (What's Your Problem} (Geffen)

AMBULANCE Primitive {The Way | Treat You...) (TVT)
DONNAS Fall Behind Me (Lookout//Atlantic)
STROKES The End Has No End (RCA/RMG/

TOTAL
PLAYS

2489
2268
1952
1848
1797
1715
1612
1571
1526
1523
1469
1437
1125
1107
1087
1031
1013
938
989
988
884
854
805
774
768
739
738
n2
643
558
528
485
444
423
a
361
343
342
323
263
244
232
229
220
216
215
215
1M1
203
202

. rowWERED[:}]
MEDIABASE
i, vese owenos | [JOST Added —— ...
+92 179977 7 73/0 www.rradds.com
128 156197 16 690 ARTISTTITLE LABEL(S) A00S
HIVES Two-Timing Touch And Broken Bones finterscope/ 15
AR D ) L DOGS DIE IN HOT CARS | Love You Cause { Have To V2) 8
+36 142005 20 61N SUM 41 We're All To Blame flsiand/i0JMG) 7
412 119886 25  61/0 INTERPOL Slow Hands (Matadar) 7
+84 102549 8 6710 MARILYN MANSON Personal Jesus (Vothing/interscape) 6
COLLECTIVE SOUL Counting The Oays &/ Music Group/ [
] L0 . 7012 DONNAS Fall Behind Me (Lookout//Atlantic) 5
+148 109720 10 6711 | My CHEMICAL ROMANCE I'm Not Okey (| Promisel (Repriss) 5
+117 72516 10 61/0 LE TIGRE TKO (Strummer/Universaly 5
+49 67167 16 61/0 GREEN DAY Boulevard Of Broken Oreams /Rgprise/ 5
81 82084 23 520 Most
a3 1277728 22 sw | Increased Plays
+65 41253 18 474 —— TomL
+80 57232 13 5911 | st me wea Nortase
55 53588 11 62/0 JIMMY EAT WORLD Pain finterscape/ 24
163 46616 12 64/0 SUM 41 We're All To Blame fIsiand/I0JMG/ +165
USED Take It Away (Reprise/ +159
4100801 28 5810 |y ey RevOLVER FallTo Peces RCAAMG) “ag
+51 57298 13 53N BREAKING BENJAMIN So Cold (Halywood) +138
+3 47969 13 5210 MODEST MOUSE Ocean Breathes Salty (Epic/ +135
.94 65141 18 4710 PAPA ROACH Getting Away With Murder (Geffen/ +117
DONNAS Fa¥ Behind Me (Loakaut/Atiantic! 17
+42 33925 8 AT | Goeen naY Bouievard Of Broken Dreams (Reprisel A2
+101 44747 9 462 ZACK DE LA ROCHA We Want It Al (£ +103
159 37221 4 57 Y
:135 43369 6 501 ost
e wms o s | Played Recurrentg;,:.
+08 51687 7 M4 | amnst e wea s
58 29748 12 36/0 SEETHER {/AMY LEE Broken (Wind-up) 902
VELVEY REVOLVER Slither (CA/RMG/ 847
2
+85 28820 4 adl JET Cold Hard Bitch (Adisntic) 670
+61 23615 8 4 LINKIN PARK Lying From You (Warner Bras. 636
+20 17705 11 28i0 311 Love Song Volcana/Zomba 631
+32 14884 5 M3 INCUBUS Talk Shows On Mute (Epic/ 578
WHITE STRIPES Seven Nation Ay /Thid Man/V2) 526
a4 28
v 3 ’ SHINEDOWN 45 (Atlantic/ 524
+102 35181 3 244 | SuireqEDOT Meant ToLive MRed inkColumbia) 514
+45 38525 5 317 .
«6 e 3 26 | New&Active
+2 18733 10 230 KEANE Somewhere Only We Know (/nterscope/
58 13973 14 1700 Total Plays: 195, Total Stations: 13, Adds: 4
KILLERS Mr. Brightside (/siand/IDJMG/
+36 12024 3 20N s 191, Total Statons: 8, Adds: 2
147 18610 12 310 RIDDLIN' KIDS Stop The World (Aware/Columbia)
+55 427% 4 2412 Total Plays: 189, Total Stations: 15, Adds: 0
NICKELBACK Because Of You (Roadrunner/I0JMG)
+24 8108 3 21 o praye: 188, Total Stations: 16, Adds: 3
+33 77 2 NONPOINT The Truth Lava/
+31 7360 2 2614 Total Plays: 172, Total Stations: 8, Adds: 0 ) ]
MY CHEMICAL ROMANCE I'm Not Okay (| Promise} (Reprise/
+21 9855 2 1500 | oy Plays: 137, Total Stations: 14, Adds:5
+23 7210 2 16/0 INSTRUCTION Breakdown (Geffen)
Total Piays: 134, Total Stations: 10, Adds: 2
*28 360 1 2 CTONES Far Away Mindui)
67 6428 720 Total Plays: 104, Total Stations: 9, Adds: 0
+8 5206 4 170 BURDEN BROTHERS Shadow (Kirtfand)
Total Plays: 103, Total Stations: 8, Adds: 1
+17 9036 1 285 | poeg ik N HOT CARS | Love You ‘Cause | Have To V2
103 16697 7230 Total Plays: 79, Total Stations: 18, Adds: B

74 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premlere Radio Networks. Songs ranked by total plays for the airplay week
of 9/12-9/18. Bullets appear on songs gaining plays or remaining flat from previous week. i two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron
Inc.). © 2004, R&R, Inc.

Detailed station playlists for all R&R
reporters are available on the web at
ww.mdlnandmnu ds.com.

The R&R Annual 5nbnriptum Fa:kage Delivers The Most For Your Mancy

iy SAVE

moremlo@radmandrenurds com 310-788-1625

($330 value)

e-mail R&R al: Call R&R at:

RIBE

l_-\_

FAX Credit Card Paymanis To

310-203-8727

($150 valve)

51 weeks uf R&R PLUS 2 semi-annual R&R Directories M
[ . Subscribe onling:

www.radioandrecords.com
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America’s Best Testing Alternative Songs 12 +
For The Week Ending 9/24/04

¢ RateTheMusic.com

Persons Men Women
Antist Title (Label) ™ LW  Familiarity Burn 18-34 18-34 18-34
KILLERS Somebody Told Me //sland//0JMG/ 415 4.17 89% 19% 404 3.80 4.26
JIMMY EAT WORLD Pain {iaterscope/ 412 4.09 62% 4% 410 3.99 4.20
GREEN DAY American |diot (Reprise/ 409 4.09 90% 14% 4.00 4.08 3.92
TAKING BACK SUNDAY A Decade Under the... fbictory)  3.99 419 69% 10% 3.86 372 401
YELLOWCARD Only One (Capitof 394 3.95 84% 18% 388 34 4.00
DASHBOARD... Vindicated (Vagrant/interscope/ 391 3.86 93% 3% 3.87 N 396
FRANZ FERDINAND Take Me Dut (Domino/Epic) 387 39 93% 28% 3.92 3.90 394
BREAKING BENJAMIN So Cold (Hollywood/ 3.86 3.92 B3% 17% 3.76 3.67 385
PAPA ROACH Getting Away With Murder (Geffen/ 382 n 6% 12% 373 362 3.86
LDSTPROPHETS Wake Up (Make A Move) (Columbia) kX 1) 3.90 90% 21% n 365 n
CROSSFADE Cold (Columbis/ 3.76 383 63% 14% 3713 3.60 3.89
HOOBASTANK Same Divection /sland/IDJMG/ 374 3.79 87% 19% 3.65 3.64 3.66
THREE DAYS GRACE Just Like You iive/Zomba/ N 383 94% 34% 3.67 347 386
CHEVELLE Vitamin R (Leading Us Along) /£pic/ n 3.86 66% 12% 3.67 361 372
A PERFECT CIRCLE Blue (Virgin/ 3.69 3.87 45% % 7 357 395
VELVET REVOLVER Fall To Pieces (RCA/RMG/ 3.68 3.75 67% 13% 3.68 356 381
COHEED AND CAMBRIA A Favor House Atlantic (Cokmbia) 3,68 3.89 65% 15% 383 3.61 366
VELVET REVOLVER Stither (RCA/RMG/ 3.66 3.66 81% 29% 3.64 359 3.69
LINKIN PARK Breaking The Habit (Warner Bros.) 365 3.66 98% 46% 313 3.56 3.89
CAKE No Phone (Columbia/ 3.65 - 43% 8% 3.60 3.65 356
MDDEST MOUSE Fioat On /£pic/ 3.62 384 9% 36% 375 392 358
SEETHER fIAMY LEE Broken /Wind-up/ 359 3N 94% 40% 3.60 334 3.86
SNDW PATROL Run /A&M/interscape/ 358 - 45% 11% 362 347 383
ALTER BRIDGE Open Your Eyes (Wind-up/ 354 357 % 18% 338 3.30 349
MODEST MOUSE Ocean Breathes Salty £gic/ 354 - 50% 13% 367 3.78 357
SLIPKNOT Duality {Roadrunnen!DJMG/ 346 351 78% 26% 357 3.66 346
JET Rollover D.J. (Atéantic/ 345 352 85% 27% 3.36 3.4 349
KORN Word Up £pic/ an 346 % 18% 333 342 324

Total sample size is 403 respondents. Tofal avmya favorablifty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total
lamiliarity rep the of who ized the song. Total burn represents the number of respondents who said they are
uredofhaannglhesonq Songsmusthavew% Iam:lamymappeafonsumy Sampkwmposmmshasodanpersons 12+. Persons are screened
via the Interet. Once passed. they can take the music test based on the Music.com results are not meant to replace
callout research. The results are intended to show opinions of participants on the “the Intemet only. RateTheMusic is a registered trademark of
RateTheMusic.com. The RTM system, Is avallable for local radio stations by calling 818-377-5300. RaleTheMusic.com data Is provided by

LEGENDS OF KROQ kr0Q/Los Angeles held its fourth annual Infand Invasion on Sept 18.
The head-spinning lineup featured the hottest Alternative bands of foday and yesterday. Here we
have seminal LA. punk band X posing with Rodney Bingenheimer, host of the weekly Rodney
on the Rock show that has aired continuously on KROQ since the dawn of time. Left fo right, it's
X's John Doe, Bingenheimer and the band’s Billy Zoom and Exene Cervenka.

Green Day solidify their hold on
No. 1. Look for them to hold ev-
ery other song at bay for the next
three years, only to be replaced by
other Green Day songs from the same
album ... Breaking Benjamin are try-
ing mightily to rise even higher though
— they go 4-3 this week ... The Kill-
ers keep their bullet, but the Green
Day juggernaut holds them in place

0 ... Chevelle hold at No. 6 ... Jimmy Eat World have a very strong
week, going 12-7, with no signs of slowing down ... Right behind them
are Velvet Revolver, going 11-8 ... Papa Roach go 10-9 ... The top 10
is rounded out by Lostprophets ... Light action in the teens, with only
Crossfade (15-13) and Coheed & Cambria (17-14) putting some dis-
tance between themselves and the rest of the pack ... Lower down, Tak-
ing Back Sunday are still going strong, 20-18 this week, and Yellow-
card show no signs of fading ... Keep Your Eyes on the Movement: A
Perfect Circle, Snow Patrol, Korn, Skindred, Muse, Social Distor-
tion (Seriously, what the hell are you waiting for? An engraved invite?),
Secret Machines, Denver Harbor and Authority Zero ... New to the
Chart: The Streets, The Donnas ... Most Added: The Hives, Dogs Die
in Hot Cars, Sum 41, Interpol, Marilyn Manson, Collective Soul. Most
Should Be Added: Ambulance Lid. — Max Tolkoff, Alternative Editor

\ Mediabase Research, a division of Premiere Radio Networks. J
4 ™
Reporters
Stations and their adds listed alphabetically by market
WHRL/AIbany, NY* WAVE Charleston. SC* CamxDetri, - KTBZMouston, TX* WMADMatison, Wi* KORX/Ddessa, TX WBRU Providenca, Rl* KCNL/San Jose, CA* b
0M: 0 Coops oy Brodkskaw PO: Vnce Rickards e O s e oy Pyl 00 o e, P
P: Lisa Do ch Casaors N Don Jaatren APD: Dre el 5 GREEN DAY : Shatt
1" ZACK DE LA ROCHA ml vwvmw 0 ot KORN 17 A PERFECT CIRCLE 1 FRANZ FERDWAND ‘s
DOGS DIE IN HOT CARS SOGIAL DISTORTION COLLECTIVE SOUL 7 MODEST STRAVLIGHT RN
o gy, N '“""l"m"w‘{""" KHAD/EI Paso, TX* WRZX/ndianagolis IN* " L KRZO/Rena, NV"
WD: Dou Kelley HIVES OM: Mita Preson P Seo doaeata WIMFSMempbis. TN* HERALGEAN OM: Aok Brooke KIEESaota Barhara, CA KFMATuesan, AZ°
NoAdts POARD: Joia MI: ichonl PO: Aok Creszmen PO Jeromy Smitn Lk PO; W2t Spey
WEND/Charlotte* No Adds 2'5UM a1 :mm KHBZ/Didahoma City, 0K* APD/MD; Mot Disblo APD/MD: Stepben Kaltao
. OM: Brucs Logan SILVERTIOE OM: Bl ey 1 LE TIGAE CAKE
YNHKAanta, GA POANG: Jock Dosiel ) INSTRUCTION SALVA #o; ey s MUSIC
lhm SKINDORED KXNAFayetteville, AR DONNAS KNOO/Seattle, WA* .
- T e Dave Jacios WPLAacsoil,FL - ) SBL WOYL Richmond, VA" L. Masa KN12Tulsa, OK
SOtk sou. 9 ZACK DE LAROCHA WLUM/Milwavkee, W . L WD: Carbla Prrce
. 1 THREE DAYS GRACE mn et Chumiey PO: Tommy Wilde WIRR/Orlando, FL' un. M Hio Adds
WKOX/Chicago, IL 1 CAKE NG Keney Nesmane ON: Adem Cook 1 CAY 13 USIE
WISE/Atlantic City, W* PO: Mits Stamn S NoAdds PO: Pa Lynch 1 GENVER HARBOR | CROSSTADE
i Bl | | B B e
. 3 BLUE OCTOBER
n.{‘I¥ vea Ragpers MY CHEMICAL ROMANCE ","mm - WRIdohnson City* mmmmmn, N 1 COLLECTIVE SOUL Wa’ﬁm - KPNTIS! Louls. MO*
WAQZ/Cincianati, OH* oo INTERPOL WOCL/Orlando, FL* AMD: Casey Krokowski e A .
o FOMG: i e ) U souu. L BRTERTOn %: Soby mb rriihi HIsE AGANST JHrsashingion. DG
LETIGRE . KRBZKansas City, MO* WANSON m Lllby Carstensan
SUBKFL Myors, P 2 NI .
B FO: Greg Bergen KMBYMonerey, CA® Ay KCX(Rivertide, CA 15 GREEN DAY
'é.'i"ﬁ.”e';"..'." " WXTMICIqunn OH* %q. n'u Madd A Lol gl FOLD: Kamey Ao mn"s'..ﬁ'?.... iR e 12 KILLERS
[ xh i WeLY/Philadelphia, PA" KA Spracuse, KEANE
) " w """w'"' ey DOGS DIE IN HOT CARS e D:Seat Pelaons.| MY CHEMICAL ROMANCE
WIVES MO REE oars aruce I "‘““;'v';s"" KWOD/Sacramento, CA* 1
g — WIKTW/EL Wayne, IN* WNFZKnoxyile, TH WBzNashwile, TH' 1 INTERPOL oM DGS DIE M LORCARS WWDCWashingten, DC*
mml*m AL* OM: L) Fabiai " COLLECTIVE SOUL PO: Row Bunce SUBMERSED PD: Joe Bevilacqna
PO Sesan Groves ) PD: Oou Wolksr 1 mn e St - EDIPhosnix, A2 AP0: Vioke! MO: Doaielle Fyma
S: ok Lo AR Columbia, SC* AP, et e e s 00 KEDUPhoeniz, . e Colfes
' l'7” s?ﬂ'u SSToATON ! 'sgfm}vtozén RN mm.o e, LA' ! WS b ‘E "?f?,}g‘ MANSON WXSR/Tallahassee, FL
5 0 : X .
DOGS DIE (N HOT CARS COLLECTIVE ur o, RAZORLIGHT 1 STREETS S on O S Caon !’n;sﬁ.ﬂ‘."”.!!.".'.""""" [
o e STRAVLIGHT RUN OGS DIE 1 HOT CARS WO: M) m;m%
KaXR/Boise. 10* WWCO/Columbus, OH* ) Tl KXAK/Satt Lake City, UT* 1 BREAKING BENJAMIN 3 006S IE N HOT
OM: Doa McGolly ON: Randy Malley WGRO/Grand Rapids., MI KKNO/New Orfeans, LA* KZON/Phoeniz, AZ 0M: Alan Hogee 1 MUSIC 3 DONNAS
#D; Eric Ksistonten 3 : Rebby Duscan OM: Tony Florentine  Kevh o PO Todd Noksy
MO: Joromi Smith MD: DeVoss MO: Kevin Comow KXTE/Las Vegas, NV* : [ Manai MD: Artie Fukin
i e, | - T Blep,  BEAS S
EXPLOSION 3 mns DE LA ROCHA o *Monitored Reporters
KDGEDalls. X" WXNRGreemville, NC* MR e Yok, WY WNOKPitsburgh, PA° Koz1/SanDiego,
i W, e APOND: Gl Show DL Anoles,CA° D e Far s Vi o e Yt powereo[32
MO Bvea Sk . MARILYN MANSON »Dixsu'.'.garf-"u 1 S0CIAL Oiego, CA* HEB]ABASE
COLLECTIVE SOUL LD nm‘ n, OH 7 %Eﬂ‘ oA WAV whuh, Y chmﬁonhud ME XTRA'San Diego,
m /PO 008 Marell PD: Andiow Boris e
WEDG/Buttalo, NY* 15 WTER 8 BEASTIE BOYS O: Brige o
Bl m - 15 WIERPOC 3 et COREED A0 CAMBAIA mmum 83 Total Reporters
7 MoK . 10 SUM 41 A e Aves —————————
$ Some DL 4 GAEEN DAY WAOKMortalk, VA KT /San Fancisa, CA 75 Total Monitored
WoTZBurlington” KUCDMonoluu, Hr DSk Powers. KNRK/Portiand, OR" RP0R: b Totsen
Matl Grazso . " WLRS/Louigville, KY* f PD: Mark Homibon 9 KEANE
Ak'u"o vt bs KTcLDemer CO o i 7D i § DOGS D N HOT S et . 8 Total Indicator
T SSFADE Ar: e i m T et s g HIVES 1 THAILLS e TR
GREEN DAY No'bdds | SNOW PATROL FAT FANZ FEROINAND )
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TIFT MERRITT 1

PERFORMING a7 Tne 2004 AMERICANA
MUSIC CONFERENCE ox THURSDAY, SEPTEMBER 23+d
a1 THE MERCY LOUNGE a1 9PM

@ R&R

Ame"ca“a ' = Have you heard what the press has been saying
Chart' a1 : : about TIFT MERRITT’s new album TAMBOURINE?

“Merrift's voice is a magical combinafon of cool ceserve and effort-
less warmth...” (Grade: A-) —Entertainment Weekly

“With ner clear. controlled voice and zestful. senzual delivery, Tift
Merriti deserves {o nrove frovn the friages of staraom onto the A list
of country-rockers thanks to this joy o€ an album. .”

[3Yz Stars, out of four] —People

“There’s not a aud among the dozen tracks, a tes:ament ic Merritt& s
falent as both a distinctive singer ana writer.” —Rolling S

“Strixe the posers ihis montn. reality music returrs. ¢ od
George Drakoulias brings Tiit Merritts fantastic vaig
» /L /spari/mg Tambowrine.” —Vanity Fair

&

i &
" L
{ ’ Creedeme C/eamafer Revnrd you're rght —Esqulre

X \/// //

0

“Her nev. guisar-tinged soul songs sound as if they came r'eht out of the Stax Records
cetalog.” —NY Daily News

“I:’s sort oi a Dusly In Memphis for the sterdids era, a hear-alpitating 5last of classic soul
scL.na reprets with whirling argans. blazing horn sections a1d impassiornied backup
cheirs.” w & % % —LA Daily News

*.ups the baance toward country sout with-grocye-rich arrangements that suit her steamy
alw and aer \aguid phrasmg...” —Tracks Magazine

“.. Tambowrimz (Lost Highvay). comes slose to realizing Merritts musical ideal: the
melodic iongiag of Carole King. the horest ache of Dusty Scringfield, ead the fived-in

"! : e dyramics cf Xfaney & Bonme & Frieads.” —Harp Magazine

' ,) LOST HIGHWAY | “Tambowige sinkes a gripoing balance between irtimacy axd pop immediacy, sans

girtmicks cr aichés.. Vivid distinctls southern vignettes...” —No Depression
G

$ calps 3
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ASSOGIATIDN
~+—— A Changing Of The Guard——-

Leadership shifts at the Americana Music Association
By Jeff Green

After two years as President of the Americana Music Association, Brad
Paul is passing the baton to incoming President Mark Montgomery. In inter-
views with Paul and Montgomery, Jeff Green discusses the association’s ac-
complishments to date and what the future holds for it. By the way, AMA
Exec. Director |.D. May, who wrote the sidebar for this column, is also mov-
ing on to a new job after the Americana Conference is over, and Green will be
assuming the role of Exec. Director for the AMA.

Rounder Records VP/ BP: I wish we had more time
National Promotion Brad to put into convincing more ra-
Paul is wrapping up his term dio stations to take up this for-
as President of the Ameri- mat. It's been a matter of the Ra-
cana Music Association. A dio Committee having the time
2l-year Rounder veteran to put together a convincing pre-
and one of the architects of sentation. We don’t want to go
the AMA, Paul shares his out with one until it’s absolutely
perspectives on the growth the best it can be.
of the AMA and the increas- R&R: How confident are you
ing interest in Americana that the association can make a win-
music. ning argument to radio about pro-
gramming Americana music?

R&R: How would you niea- BP: There are commercial pro-
sttre the progress of the Associa- Brad Paul grammers out there who are in-
tion in the past year? trigued by it. There are some

BP: My gosh, look at what we've done: || who have put an Americana specialty show
We're having our fifth annual convention, || on the weekends. We’ve seen quite a num-
and every year it has grown exponentially. || ber of these be very successful. We need to
We're only in the third year of the awards || keep the dialogue going and emphasize the
show, and we have an agreement for ana- [} success stories. We're close to having all the
tional cable telecast of it on Great Ameri- |} elements in place to start making that pitch.

can Country. We’ve succeeded on the retail R&R: What is the biggest hurdle to getting
side with the first-ever NARM-sanctioned | more Americana airplay?
Americana sampler, which debuted on BP: It’s the nature of this format. It's nota

Billboard’s Top Country Albums sales chart. || simple plug-and-play, and a lot of people are
The momentum, the enthusiasm for what's || confused by it. To do Americana right takes
going on here in terms of the conference, || personnel who understand the music and
the retail marketing — it's all been very {| know how to present it. Quite frankly, there
positive. aren’t that many people out there who do.
R&R: At a time when there have been a lot There are certainly several examples of
of cutbacks in the music industry and at many || successful noncommercial stations thathave
trade organizations, the AMA hasachieved sev- || had an impact in their markets with Ameri-
eral additional milestones: a 50-conipany exhibit || cana. However, there’s much more opportu-
hall at the conference, which has grown from a {| nity for growth on the commercial end of the
hotel to the Nashuille Convention Center;acon- || dial. To convince more corporate commer-
stmer website (www.thisisamericana.com); || cial stations to try this music, we need to put
many new members; and new stations in Den- || together a small consortium of professionals
ver and South Bend, IN. What's driven this || who have been doing it successfully for years
growth? s0 that there’s a support system in place for
BP: There’s a large and growing com- |} owners to plug into when they decide to try
munity of people in this business who got || the format. We already have some very tal-
into it because they were passionate about |{ ented people willing to sign up to consult,
music, and they see this genre as perhaps || including Laura Hopper at KPIG/Monterey
one of the last bastions of the music that }] and Bruce Kidder at KHYI/Dallas.
still has that passion, that still puts the mu- R&R: Can the association speak with confi-
sic first, and that still has a quality and a || derice when telling broadcasters, "If you build it,
craft toit that strikesan inner and emotional || we will come,” and then support them with the
chord in people, which, frankly, alotof com- || promotions, liners, artist visits, interviews and

mercial music just isn’t doing anymore. record service that help make a format fly?
R&R: Are there any objectives you wish BP: Absolutely. There’s no question about

the organization had made more progress to- || that. The labels that are members of this

ward? Continued on Page 86

The 2004 Americana Conference At A Glance

By J.D. May

J.D. May, Exec. Director of the Americana Music Association, put together this at-a-glance piece
for your use at this year's Americana Music Conference.

The fifth annual Americana Music Conference, held at the Nashville Convention Center, is
being regarded as a milestone in the short history of the Americana Music Association, with
attendance, sponsorship and the number of performers reaching all-time highs.

Bringing together the Americana industry from across the globe, the conference features
performances and panels and seminars on timely industry topics, as well as plenty of networking
opportunities. There are the popular nightly showcases, plus several new features: the first
Americana trade show, demo-listening sessions, peer-group sessions and a cyber cafe.

The pinnacle of the weekend is the Americana Honors & Awards Show, which wilt be held Sept. 25
at the Nashville Convention Center and hosted once again by Mr. Americana, Jim Lauderdale. The
awards show was created three years ago to honor merit and achievement within the Americana
music genre and help us celebrate the many great artists and influences that continue to shape our
music.

We're pleased to announce that the 2004 awards show will be broadcast live on XM Satellite
Radio’s Cross Country channel and taped by Jones Media Networks for multiple telecasts on its
Great American Country Channel.

Learning Experiences

In addition, the 2004 Americana Conference presents some of the best industry panels available
anywhere. Below are a few of the highlights.

« “Americana — The Intemational Mainstream": Bob Harris (the BBC), concert promoter Paul
Fenn (Asgard), Richard Wootton (RW Publicity), Paul Sexton (London Times/Billboard U.K), 1ain
Snodgrass (Universal International), Ken Levitan (Vector Management) and Frank Callari (FCC
Management) explore and discuss the reasons certain Americana artists receive higher levels of
radio and press exposure in the U.K. and parts of Europe than they do in the U.S.

* “Independent Distribution — New Opportunities in a Changing Climate”; Dout Wiley (RED
Distribution), David Macias (Emergent Music), Bill McNally (Burnside Distribution), John Timmons
(Ear X-tacy) and Kerry Fly (Handleman) will ook at the challenges of successfully distributing music
independently.

« “Breaking an Americana Artist — Behind the Marketing Plan of Mindy Smith”: Smith, who
performed at the 2003 Americana Conference before her album release, has enjoyed success at
several radio formats. Explaining the creation and execution of her marketing plan are members of
Smith’s team of fabel executives and management, along with early press and radio supporters:
Lellie Capwell (Vanguard), Casey Verbeck (Partners in Music), Michael McCall and Keith Coes (WRLT/
Nashvilie)

+ “The Americana Brand — Lifestyle, Business Modet or Format?”: Find out what approaches
professionals use to sell Americana not only within their own companies, but also to the consumer
and advertiser. Panelists include Ed Monroe (KPIG/Monterey), Mattson Rainer (KNBT/New Braunfels,
TX), John Hayes (KCUV/Denver), Tony Lawson (WDVX/Knoxville), Jim Murphy (Jones Media
Networks) and moderator Jeff Green, the incoming Exec. Director of the Americana Music Association.

= “Record Labet Roundtable”: Participants include Pete Anderson (Little Dog Records), Scott
Robinson (Dualtone Music Group), John Grady (Sony Music Nashvilte) and Jay Woods (New West
Records). Moderator David Ross (Music Row Publications) will go through a series of pertinent
issues that (abels face to help determine what the future really holds for record labels big and small.

= “Compelling Radio in 2 Competitive World”: Regardiess of format, there are universal truths
to what makes great radio. Sharing their knowiedge are moderator Brad Paul (Rounder Records),
Scott Lindy (Sirius Satellite Radio), Laura Hopper (KPIG/Monterey) and veteran programmer Lee
Logan,

« “Technology and the Future of Digital Music™: This tech-savvy panel will cover how to create,
distribute and market music more efficiently, thereby helping artists and labels avoid costs and obstacles
normally accompanying the traditional music-business model. Panelists include Jon Kertzer (MSN),
Gregg Ogorzelec (Napster), Steve Day (Skaggs Family Records), Ray Benson (Asleep At The Wheel),
Mark Montgomery (Echomusic) and Raiph Cavallaro (Universal Music Group).

+ “The Music Meeting™: Sean Coakley and Lesfie Rouffe of Songlines will play tracks from some
of Americana’s best Q4 releases for a roomful of radio decisionmakers. What will they like? What will
they add to their playlists, and why? Gain serious insight on why some records make It to radio and
others don't.

www americanradiohistorvy com
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association are all committed to seeing
this work and are all committed to help-
ing Americana stations, both the exist-
ing ones and any potential new ones.

R&R: Inn addition to more radio airplay,
what areas of growth excite you most?

BP: Internationally, this music has
huge potential. Traditionally, the Euro-
pean market has always embraced tra-
ditional country or the roots country
side of the spectrum much more than it
has commercial, mainstream country.
We have such a deep well of talent that
there’s a lot we can do to expand that
horizon. And there’s a lot more we can
do to expand our services to our con-
stituents here as well.

We've got good ideas for further de-
veloping the business and consumer
websites and the member services that
we can provide through them. The air-
play chart has been a good tool, but we
are looking at ways of making that bet-
ter and possibly having more informa-
tion available, whether it’s a breakout
of emphasis tracks or a singles tracks
subchart. There’s certainly no end in
sight to the listof the things that we want
todo. It’s a rare mix of talent and enthu-
siasm that has gotten us this far.

“There are certainly
several examples of
successful noncommercial
radio stations that have
had an impact in their
markets with Americana.
However, there’s much
more opportunity for
growth on the commercial

end of the dial.”

Brad Paul

R&R: What are the criteria for getting
involved as a board, committee or task-force
member of the AMA?

BP: First of all, join the organization.
Then participate online with ideas and
recommendations and attend our an-
nual conference and do some network-
ing there. Get yourself and your talents
known by the existing board. There are
going to be slots opening up every year,
and the more broad the talent pool we
have to draw from, the healthier and
stronger this organization is going to be.

R&R: How does the AMA decide on
which projects and priorities to pursue?

BP: All the initiatives are born out of
an annual board-member retreat. For 2
1/2 days every December we get around
aconference table and generate a steady
stream of new ideas and a vision of
where we want to be in five or 10 years.
We discuss our goals and how we’ll
achieve them. The room is filled with
flow charts and all these great ideas, and
we then hone it down to what we can
actually do this year, next year and in
years three and four.

What you've seen accomplished so
far in 2004 is exactly what was on the

ASSOCIATION

list of what we were going to do this year.
We've done this for three straight years, aad
I think it's one of the main reasons we’ve been
so successful. It's kind of the backbone of the
organization. It sets our agenda for the year
and keeps us focused, which enables us to

ergy to moving the radio piece forward, and
that's going to be an ongoing issue.

R&R: As Brad passes the torch to you, what
thoughts come to mind?

MM: As the board has empowered the
executive director to move the organization

achieve our goals.

R&R: How would you assess
J.D. May’s accomplishments as the
AMAT’s first Exec. Director? '

BP:].D.’s done a fantastic job.
I've been very impressed with
his ability to stay focused on the
agenda items while taking input
from everyone about all the
wonderful ideas they want us to
implement.

].D. has worked real hard,
he’s helped the subcommittees

forward, the role of the presi-
dent has changed. We're head-
ing into an era with a lot of
newer board members. As the
founding council moves back
more into the private sector, we
have to be sure to keep one foot
in tradition while also looking
at what the organization needs
to do to move it forward.
Ré&R: What is that tradition?
MM: To me, that tradition is
about honoring the music as it

to stay focused and to produce
the results we’ve set out to
achieve. And he’s a great guy too. We've
worked very well together. We stayed inclose
communication for the two years | have been
President. It’s been a really good partnership.
He’s been a real pleasure to work with.

R&R: Where do you see the association fivz
years from now?

BP: I would hope that we‘ve doubled the
number of full-time radio stations by deliv-
ering success stories in a couple of strong
markets. With international and domestic
growth, the membership can easily double
We could be looking at 2,000-3,000 members.

I'd like to see the AMA cross that bridge
where we are taken seriously and considered
part of the overall mainstream landscape,
where Music Row, Manhattan and Los An-
geles look upon us as a great success story
and as having the same amount of respect
and clout that the CMA has today.

Americana Music Association President-
elect Mark Montgomery has chaired the
AMA Retail Committee, which developed
the new This Is Americana CD sampler. He's
also served as Treasurer and advised the or-
ganization on new technology and e-com-
merce. In his day job, Montgomery is Presi-
dent of Echomusic, a Nashville-based cre-
ative-services company for recording artists
and labels.

R&R: What got you interested in Americana
music?

MM: When I first moved to Nashville, 14
years ago, [ wasn't into country music at all.
The first guy who hooked me in was Lyle

Lovett. To me, Lyle has always kind of saton &

the outside of what country music s, and he
was sort of my segue into a lot of other mu-
sic, such as Walter Hyatt, Guy Clark, New
Grass Revival and The Dead Reckoners. It
was sort of a trail into the woods where I dis-
covered so much great music that doesn't fit
into a pocket.

R&R: The organization seems to embrace
those differences.

MM: What’s happened is that we've kind
of taken it upon ourselves to create our own
pocket. I think the AMA has been successful
largely because, even though the naysayers
have said, “This won’t work,” and, “You can’t
do that,” we’ve gone ahead and done it any-
way.

R&R: How would characterize Brad Paul’s
role as your predecessor?

MM: Brad is a really solid, no-nonsense
guy. He has a very good internal compass,
and his role in guiding the organization has
provided a strong sounding board for J.D.
and the board. I really like that about him.
Brad deserves credit for devoting a lot of en-

Mark Montgomery

is, to preserve and protect its in-
tegrity. It’s a fairly wide spec-
trum, and that's why it’s important to pro-
tect it and not narrow it to the point where
we focus-group it into a format that may not
have a lot of heart and soul.

R&R: How does your company interface with
Americana’s niore grass-roots artistry?

MM: Echo’s goal is to connect artist and
fans as closely as possible with very few fil-
ters, as well as to provide support services

| that meet the needs of our clients. Our core

competencies involve visual identity, creat-
ing product that will compete in the market-
place next to any other, managing product
into the distribution system — digital or
physical — and creating a complete online
strategy. This strategy not only includes a
website, but also a site that actually throws
off valuable data that is then analyzed and
used. It’s safe to say that music is moving
more toward the Internet space, and we feel
that traditional retail needs to be approached
differently than it has been in the past. We
are small and nimble enough to explore a va-
riety of business models.

R&R: What is the biggest challenge facing
Americana?

MM: I'm sure in the formation of other
music trade organizations people asked,
“Why are you doing this? This isn’t necessary.”
There are still those questions about Ameri-
cana. You could argue that every genre either
has an identity crisis or has gone through one
atsome point. Look at how the CMA struggled
with its “Admit it you love it” slogan.

All we can do as an organization is to con-
tinue to put it out there. It’s hard to argue
against how the AMA has grown every year.
The board has set the course, and its role is
to continue to monitor it and adjust accord-
ingly. The executive director’s role is to cre-
ate those opportunities in a fair and even-
handed way, and that’s what ].D. May has
done — in a lot of ways out of sheer will.

R&R: Would you agree that the emergence of

S streaming audio is opening new opportunities for

exposing Americana music and artists?
MM: I would. The only challenge is that
we have to find where those people are on

* the web. The ability to deliver the content in

a more direct manner is going to work in our
favor, and we have a lot of people who un-
derstand that and who are willing to take the
risks to push into that space.

R&R: What indications do you see that radio
could capitalize on progr ing Americana?

MM: Focus groups that radio stations con-
duct tend to show that what they’re program-
ming is what people want to hear. I've never
sat in a room and been programmed to that
way, but I can tell you that what those focus
groups bear out aren’t my listening habits,

and, frankly, they’re not the listening habits
i

of a lot of people I know. Does that mean
that we, as a collective organization, are
exceptional as listeners, or is it that focus
groups need to be refocused to address the
variety of customers out there?

At the NARM convention recently,
[BMG North America Chairman/CEQ]
Clive Davis mentioned Ear X-tacy in Lou-
isville in his keynote. That is a great store.
When you look at what's happening with
music in general, there are two worlds. The
kind of stores that sell the music in this
genre are growing. The stores that don’t
sell it are selling refrigerators. This brand
can grow to a point where, even as aniche,
it’s going to be great.

Will it ever be mass-market Wal-Mart?
I don‘t know. But one of Americana’s
strengths is that it grows to its own size. It
doesn’t take enormous or stupid risks try-
ing to hit a grand slam and then have to
lay off lots of people. It looks as if the com-
panies involved in Americana are hold-
ing their own. Some are flourishing.
People have scaled their businesses in a
sensible way.

R&R: There’s no reason why being me-
dium in size can’t be beautiful, right?

MM: Right. Who among us wouldn't
like to have a Steve Earle or Alison Krauss
on their roster? The music business got to
the point where the expectations were out
of whack with the reality of what consum-
ers were doing. The way I see it, if you can
invest $10 million to make $30 million over
five years, that’s great. I don’t know a lot
of people who can play at that table, but
there are a lot of people who can work at
selling 50,000-150,000 records and make a
very nice living for themselves and their
artists. The independents who couldn’t get
arrested five years ago are now the cel-
ebrated grass-roots segment of the music
industry.

R&R: How will you shape your presi-
dency?

MM: One issue we have to address is
how to nurture the newer artists who will
become spokespeople for the format — the
next Wilco, Alison Krauss, Steve Earle or
whomever. Another objective is to better
understand who Americana fans are and
to make them aware of the music. The This
Is Americana sampler is the first logical step
toward that, and we're very pleased with
the way that’s gone so far. We've scanned
close to 15,000 units in only the first few
weeks. Over a year that will expose tens
of thousands of people to this music.

We need to continue to find ways to
build directly to consumers. We're going
to do another sampler, and we have
enough great music submitted to do Vol-
ume2 and even Volume 3. We have to con-
tinue to build the AMA infrastructure. The
organization is almost paperless, and it can
be even more so, in the sense that we need
to fully integrate the back-end, day-to-day
staff needs, managing the membership,
radio-chart software and our new con-
sumer website. We're getting physical and
digital bounce-back cards from the fans,
and it’s up to us to nurture that relation-
ship with the people who are saying “I
want more information” in a way that
honors those consumers.

I look around and see only opportu-
nity. The talent that’s within the organiza-
tion, the artists who call Americana their
home, the people on the professional side
who have great ideas and passion — all
those things combined are going to help
the AMA take the next step forward.
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To play these fine NEW WEST artists......
Not to do so would be downright UN-AMERICANA!

ACL LIVE DWIGHT YOAKUM

| BUDDY MILLER FLATLANDERS }
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JOHN HIATT §

B DELBERT McCLINTON

JON DEE GRAHAM

| DRIVE BY TRUCKERS OLD 97 |
|

HNEW* WEST

RADIO CONTACT: JEFF COOK 866-960-7524
jeff@newwestrecords.com
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Todd Snider
East Nashville Skyline (Oh Boy)

Todd Snider has been delivering easy-
going lo-fi songs that ruminate on politics,
death, life, places he has been and inter-

esting people he has met for some time
now. Blending folk, country, rock and
blues, Snider makes music that’s gentle on
the ear but, at the same time, forces one to
stop and think.

More than on any of his previous five
studio efforts, the songs on East Nashuville
Skyline come across as autobiographical.
It’s no secret that Snider has battled a va-
riety of addictions over the years, but one
can’t help but feel that he may be coming
through to the other side, as many of the
songs reveal a newfound insight that
might help him come to grips with his
demons.

Various Artists

Por Vida: A Tribute To The Songs 0f |

HAlejandro Escovedo (0r Music)

There isn’t one artist in the Americana
and roots rock scene who doesn’t point to
Alejandro Escovedo as a major influence.
Sadly, Escovedo fell ill from the effects of
hepatitis C in April of 2003 and has been
struggling with the disease ever since.
Now many of his friends and admirers |
have come together to honor him with a
double CD — Por Vida: A Tribute to the
Songs of Alejandro Escovedo — covering
many of the songs he has written over the
years. The proceeds from the project will
go to support Escovedo and his family.

Kieran Kane & Kevin Welch
You Can’t Save Everybody (Dead
Reckoning/ Compass)

Kevin Welch and Kieran Kane record
individually for their own label coopera-
tive, Dead Reckoning, but they have also
guested now and again on each other’s
projects. Now they officially join forces on
You Can't Save Everybody, which features
songs written by both artists and boasts
the accompaniment of multi-instrumental-
ist Fats Kaplin and special guest vocalist

{
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Claudia Scott. The boys keep things
simple here, letting the songs and harmo-
nies — spiced up with some great pickin’
— get the point across.

Various Artists
Beautiful Dreamer: The Songs Of

Stephen Foster (Rmerican Roots)

When you talk Americana music, you
need to go back to one of its true fathers.
Although America’s first great songwriter,
Stephen Foster, died over 140 years ago,
his influence is still being felt. As a testa-
ment to how powerful his songs were, all
you have to do is remember that even
though there was no recorded music back
then, no radio and no television, you could
hear his songs being played by local mu-
sicians across the country.

Now the folks at American Roots Pub-
lishing have brought together a diverse
collection of artists who offer their rendi-
tions of these classic songs on a CD called
Beautiful Dreamer: The Songs of Stephen Fos-

| ter.

' Notorious Cherry Bombs
The Notorious Cherry Bombs
(Universal South)

Vince Gill, Tony Brown, Richard
Bennett, Hank Devito, Emory Gordy and
Larry Londin were known as The Cherry
Bombs back in the 1970s, when they
served as Rodney Crowell’s kick-ass
band. They toured incessantly for two
years, and folks arestill talking about how
incredible they were live. In2003, Crowell,
Gill, Brown, Bennett and Devito grabbed
Eddie Bayers, Johnny Hobbs and Michael
Rhodes and recorded an album of new
material called The Notorious Cherry Bombs.

tue Noroziousy
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| The disc contains 12 new songs that will
| restore your faith in great, timeless coun-
try music.

Various Brtists
The Unbroken Circle: The Musical
Heritage Of The Carter Family

(Dualtone)

Few artists, let alone families, have had
as lasting an effect on a genre of music as
The Carter Family did on country. They
switched the emphasis from hillbilly
instrumentals to vocals, made many of
their songs an integral part of the coun-
try music canon and introduced a unique
style of guitar playing.

Now there’s & tribute to The Carter
Family called The Unbroken Circle: The
Mausical Heritage of The Carter Family, which
was produced by grandson john Carter
Cash. It was The Carter Family who made
the song “Will the Circle Be Unbroken”
popular in the first place, and their influ-
ence remains strong.

Dave Alvin
| Ashgrove (Yep Roc)
| Dave Alvin had a lot to do with the

I American roots scene in the early ‘80s
with his band The Blasters. Since he has

been a solo artist, his dedication has blos- |
somed and matured, and he has become

i an important voice for the Americana
music movement.
Alvin released his first solo effort in |
' 1987 and over the y=ars has put together
| eight projects, some more electrically ori-
| ented and others stripped down toacous-
tic basics. In 2000 he won a Grammy for
Best Traditional Folk Album for his col-
lection of cover tunes, Public Domain.
Alvin returns with 4shigrove, his first al-
bum of new material in six years.

Big Roc Collective
A Tribute To The Dave Matthews
Band (Compendiay

Itis nosmall task to put together a trib-
ute project to the intricate music of The
Dave Matthews Band, and doing it in a
bluegrass style is evan more mind-bog-
gling. But that is exactly what producer
Bill Van Dork did. Calling the style
“JamGrass,” he gathered some of the best
bluegrass players in the business and put

together a one-time tribute band to tackle
the job. The result is 12 killer takes on
DMB dlassics, including vocals. A Tribute
to The Dave Matthews Band is the second
in the JamGrass series on Compendia. The
first was a tribute to Phish.

Jim Lauderdale
Headed For The Hills (Dualtone)

Jim Lauderdale has been intimately
involved with the development of the
Americana music scene since its very be-
ginning. He has toured as a solo artist and
also accompanied such greats as Dwight

Yoakam, Lucinda Williams and Merle
Haggard. In addition, a number of im-
pressive artists have recorded his songs,
including George Strait, Patty Loveless,
Vince Gill and Kathy Mattea.

Over the course of 12 albums between
| 1991 and 2003, Lauderdale has explored
l the many sides of roots music, ranging

from straight country to more commer-
cial projects. His latest offering, Headed for
the Hills, features 13 brand-new songs that

|| Lauderdale co-wrote with famous lyricist

1

J Robert Hunter.

Various Artists

Touch My Heart: A Tribute To
Johnny Paycheck (Sugar Hill)

{  It’samazing to me how certain coun-
try artists who were in the mainstream at
the peaks of their carcers are now consid-
ered roots artists who represent the purer
values of country and Americana music.
The late Johnny Paycheck certainly fits
into that category.

Produced by Robbie Fulks, Touch My
Heart: A Tribute to Johnny Paycheck gives
us a taste of most of the great songs this
honky-tonk legend performed over his
career. Adding alt country cred to the
projectare renditions by such diverse art-

|| ists as Neko Case, Mavis Staples, Dave

Alvin and George Jones.

|| Burrito Deluxe

The Whole Enchilada (Luna Chica)

Burrito Deluxe return with their
sophomore effort, The Whole Enchilada.
Comprising living legend and former
Band member Garth Hudson, renowned

Continued on Page 90
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of musician. producer. songwriser. publisher,
performer, engineer. executive. eTtrepreneur,
cocheved visionan and certified mxonteur in
modern music history. He's worked with
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Flying Burrito Brothers pedak-steel player |
Sneaky Pete Kleinow, vocalist Carlton
Moody (son of Dwight Moody, from Bill

L /

/

Monroe’s band) and the steadfast rhythm
section of Jeff “Stick” Davis and Rick
Lonow, the band delivers a sweet blend
of countrified songs, both originals and
choice covers,

Burrito Deluxe finished a sold-out tour
of Ireland and the U.K and are currently
in the midst of a series of dates in the U.S.

Nashville Bluegrass Band

Twenty Year Blues (Sugar Hill)

This certainly has been the year for
bluegrass music and tribute albums,
hasn’t it? Well, I've got another one for
you. This time around it's The Nashville
Bluegrass Band. It has been six years since
we’ve heard from the boys, and it took
the Grammy-winning quintet almost half
that time to complete this project just in
time for their 20th anniversary as a group.

According to bandmember Alan
O'Bryant, the key to getting this project
done was the relaxed way the band ap-
proached it. After trying several studios,
they decided to pack their gear into a
house and record it at home. The result is
probably the best album NNB have ever
recorded.

Jon Dee Graham

The Great Battle (New West)

Jon Dee Graham is best known for his
stints with The True Believers and
Alejandro Escovedo, but he was also a fix-
ture in the early alt country movement,
playing with such artists as John Doe and
Michelle Shocked. In 1997 he released his
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first solo effort, Escape From Monster Island,
i find beginning in 1999 he started re.cor('i-
ing for New West. The Great Battle is his
third effort for the label. The project was
produced by Charlie Sexton, who also

|| plays on the album, and it features vocals ||

by Patty Griffin on a couple of tracks.

Mutual Admiration Society
Mutual Admiration Society (Sugar
Hill)

The Mutual Admiration Society is exactly

what its name implies. Singer-songwriter |

Glen Phillips heard that the members of
Nickel Creek were big fans of his music.
They eventually met and did a few dates
together. One thing led to another, and Sara
Watkins, Sean Watkins and Chris Thile
entered the studio with Phillips to record
a number of songs he had written. This

album was actually recorded a couple cf |
years ago under the guidance of producer |

Ethan Johns and put on hold until the

i
i

'| times reaches up to the clouds. Amazingly,
| Pain by Numbers is TMP’s fourth album.

Junior Brown
Down Home Chrome (Telarc)

Other than a recent label switch, not !

much has changed about Junior Brown.
This one-of-a-kind performer remains
true to his honky-tonk, rockabilly and
Bakersfield country roots with his sixth

outing, Down Home Chrome. He's still ||

standing behind that custom-made “guit-
steel” of his, and his baritone voice is as
full as ever. Even though Brown has al-

members could get out on the road to- || =

gether in support of the project.

|

' The Silos

' When The Telephone Rings
(Dualtone)

The Silos are credited with being one
of the early bands on the alt country scene,
way back in 1985. Even though the lineup
has evolved over the years, the constant

ways taken the music he plays very seri-
ously, he approaches his lyrics with his
tongue firmly in his cheek, and that re-
mains true on this record. Junior Brown
can make you pine and smile all at the
| same time.

has been vocalist, songwriter and band- |

leader Walter Salas-Humara. The Silos

WHEN THE TELEPHONE RINGS

have been an on-again, off-again proposi-
tion, yet they continue to feel the need to
get into a studio and record. Witen. the Tele-
phone Rings is their 10th studio effort. Still
bending genres and taking risks, The Silos
remain a vital creative force in the Ameri-
cana music scene.

The Meat Purveyors
Pain By Numbers (Bloodshot)

When you think of Bloodshot Records,
a certain type of artist comes to mind, and
The Meat Purveyors fit the label’s MO per-
fectly. This Austin-based outfit’s live shows
are notorious, and they can pick their in-
struments with the best of ‘em, but it's their
sense of irreverence that makes them so

|| endearing. You could call them a neo-blue-
grass band, but that would be selling them |

|| short. They take the foundation of that

e

Billy Joe Shaver
Billy And The Kid (Compadre)

Billy Joe Shaver has been kicking
around the business for many years. In
the '70s he penned several country hits,
and over the decades he’s had a number
of record deals. A number of years back
he found a new sense of inspiration when
he and his son Eddy began to play music
together. The two tcured regularly and re-
corded several albums.

However, it was no secret that Eddy
had a problem with drugs, and, sadly,
about three years ago he succumbed to
their effects. After a period of mourning
and soul-searching, Billy Joe decided to
revisit the tapes of the album he and his
son had been working on at the time of
Eddy’s death. With a little help from his
friends and some painful dedication,
Shaver completed the project.

Charlie Robison
Good Times (Dualtone)

Many successful and influential
singer-songwriters from around the coun-
try have migrated to the musical mecca
of Austin and helpea define the sound of
that community, but there are certain
qualities that only a bom-and-bred Texas
artist has. Charlie Rebison is a prime ex-
ample. Bom in Houston and raised on a
ranch on Bandera, he absorbed local
honky-tonk, as well as the blues, Tex-Mex

e s e 5

genre and build a musical structure that || and other locally popular genres.

sometimes sprawls outward and at other

But his influences do not stop there:

He’s also a fan of artists ranging from
Black Sabbath to Gram Parsons to Bruce
Springsteen. After contributing to albums
by Alejandro Escovedo and Kelly Willis,

| Robison decided to step out on his own.

After a handful of studio albums and a
couple of live outings, he returns with
Good Times.

Y

Various Artists
This Is Americana (AMA/Ryko)

As the Americana Music Association
continues its efforts to brand the name
Americana, the board members worked
out a cooperative association with the
NARM. to produce a compilation that
would help the general public gain a bet-
ter understanding of Americana music
and the artists who fit into the genre.

A sampler was produced and made
available for sale at music retailers large
and small across the country. It features
such diverse new and established artists
as BR549, Tift Merritt, Alison Krauss And
Union Station, Jay Farrar, Shelby Lynne,
Lucinda Williams, Willie Nelson & Ray
Price, Lori McKenna, Slaid Cleaves,
Rosanne Cash featuring Johnny Cash and
many others. Net proceeds from the sale
of the compilation are going to support
the NARM Scholarship Fund.

NEW
RELEASES

Jason Ringenberg
Empire Builders (Yep Roc)
We all know Jason Ringenberg as Ja-

son of Jason & The Scorchers. Well, in 1999
that band “semi-retired,” as Ringenberg

Pl

JASON RINGENBERG
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Continued on Page 92
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PETER ROWAN &TONY RICE

you were there for me

You Were Tnere For Me is th= first full-fledged recording collaboration between
Peter Rowan and Tony Rice, two of acoustic music’s
most innovative and respected artists.

You Were There For Me is graceful,

PETER TONY 3 challenging, authentic and beautiful.
ROWAN/RICE

s GOING FOR ADDS
e SEPT. 27TH!

“Crafty veterans of American roots music,
Burrito Deluxe is radio friendly and roadhouse worthy.”
H)gh ‘Foiey KUSH KRSL‘ =
e Whole Enchllada" gives
hlld traditional ﬁuntry/rock

."': ‘. ana .v 1nt i '.
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Garth

Sheaxy Pete’
Kleinow o

Enhanced CD featuring
exclusive documentary film footage!

s Parforming iive at BB King’s
in Nashville during the AMA conference
LoA 001 on Satﬂrdaj, Sept 25th.
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likes to say, and he embarked onasolo jour-
ney. He released A Pocketful of Soul and All
Over Creation as we moved into the new
millennium, and now he returns with what
may well be his most diverse and satisfy-
ing effort yet, Empire Builders. Politically
charged and philosophically informed, the
11 songs connect what we’ve known Ring-
enberg to do in the past with some new
musical surprises to keep us on our toes.

Various Artists
Hard-Headed Woman: A Celebration
Of Wanda Jackson (Bloodshot)

Considered both the Queen of Rock-
abilly and one of the top women of coun-
try music, Wanda Jackson began her career
in 1951. With the help of fellow Oklahoman
Hank Thompson, she signed a deal with
Decca before graduating from high school.
Not long after, she and Elvis Presley became
friends, and he is credited with encourag-
ing her to explore the then-emerging
rockabilly sound. A deal with Capitol in
1956 led to a string of hits over the next
decade.

Jackson returned with Heart Trouble, her
first studio album in 15 years, in 2003. Now
the folks at Bloodshot have put together a
tribute album to Ms. Jackson featuring such
diverse artists as Nora O’Connor, The Asy-
lum Street Spankers, Neko Case, Robbie
Fulks, Wayne Hancock and Trailer Bride.

Nitty Gritty Dirt Band
Welcome To Woody Creek (Dualtone)

The Nitty Gritty Dirt Band’s career
spans five decades, and they were one of
the early purveyors of country rock in the
'60s. They have released over 30 albums,
scored several hit songs, won countless
awards and collaborated with an amaz-
ingly diverse collection of artists from many
musical walks of life.

Welcome to Woody Creek is the band’s first
album of all-new material since 1998, and
in many ways it harks back to the free-
wheelin’, genre-breakin’ sound that set
their career in motion. These multitalented

DIRT BAND

ASSOCIATION

Americana Music: Autumn Harvest

multi-instrumentalists sound as fresh and
inspired as ever.

David Holt

Perpetual Motion (Blue Corn)

Most of us know David Holt as the
Texas guitar-slinger who lent his taleats
and energy to such acts as Storyville and
The Mavericks, but after many years of en-
couragement from friends and colleagues,
he has decided to step out on his own. With
a blend of Texas-style roots rocks, blues
and country, Holt takes us through the
paces with such impressive players as
bassist Mark Andes, drummer Tommy
Taylor and keyboardist Spooner Oldham.
Joining them in a guest capacity are Will
Sexton and Kacy Crowley on vocais,
Tommy Spurlock on pedal steel and Bill
Carter on mandolin.

Tift Merritt

Tambourine (Lost Highway)
Texas-bom and North Carolina-based

Tift Merritt made some considerable in-

roads in 2002 with her debut solo album,

Bramble Rose. Not only did it introduce us

"g o

TIFT MERRITT WURDAL

to a new and exciting voice, it also gave us
a glimpse of an artist who is actively dis-
tilling a variety of musical styles into het
own sound.

Merritt wasn’t new to the roots music
scene, however. She was an active member
of The Two Dollar Pistols in the late "90s
and had her own band, The Carbines. In
addition, she won the Chris Austin
Songwriting Contest at the 2000 Merlefest
Music Festival. For her sophomore effort,
Tambourine, Merritt enlisted the help of vet-
eran producer George Drakoulias, as well
as an impressive list of guest musicians.

Ricky Skaggs & Kentucky
Thunder
Brand New Strings (Skaggs Family)

When it comes to the vanguard of tra-
ditional music, you can’t get much more
in the forefront than Ricky Skaggs. He be-
gan his illustrious career at theripe old age
of 5, when he played onstage with Bill
Monroe, and he has pretty much never
looked back. In the late "90s he rededicated
himself to the roots of bluegrass and coun-
try, and he and his renowned band have

played their style of music for fans all over
the world. Skaggs and Kentucky Thunder
return with Brand New Strings, a mix of
new, old and in-the-tradition bluegrass,
folk and country music done as only mas-
ters can.

Buddy Miller
Universal United House Of Prayer
(New West)

Buddy Miller has been an integral part
of the inner sanctum of the Americana mu-
sic scene for quite some time now. Whether

Lo
. UMVERSAL @ UNITED | "
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he’s adding his guitar or songwriting skills
to another’s project, acting as producer for
ore of his pet projects, recording with his
partner in life, Julie Miller, or doing an al-
bum of his own, Miller has always been at
the forefront of creativity. With Universal
United House of Prayer he once again pushes
the limits by adding a touch of gospel to
his well-informed American roots canon.

Kate Campbell
The Portable Kate Campbell & Sing

Me Out (Compadre)

Thedaughter of a Baptist preacher, Kate
Campbell took to music and social causes
at an early age. After many years of higher
education, she finally decided to get seri-
ous about her music. In the "90s she re-
leased four critically acclaimed albums on
Compass Records, and she has now de-
cided to revisit many of those songs on two
simultaneously released albums for
Compadre. The Portable Kate Campbell fea-
tures her more serious and substantive
songs, while Sing Me Out gives us a
broader taste of her songwriting.

Drive-By Truckers
The Dirty South (New West)

Taking their musical cues from the

4
s

glory days of Southern rock and updating
them with the somber realities of the mod-
em world, The Drive-By Truckers can rock
you and make you stop and think all at
the same time. With five albums and a ton
of touring under their belts, these seasoned
players know what they want to say and
how to get it across. The Dirty South could
be considered their best outing to date, but
that is not to say that this quintet haven’t
been focused and “driven” for quite some
time now.

Chris Thile
Deceiver (Sugar Hill)

To use the term virtuoso when referring
to Chris Thile’s musical talents would still
be an understatement. Primarily knownas
one of the members of Nickel Creek, Thile
has tumned heads for years as one of the
best mandolin players in the world — in
spite of the fact that he just recently turned
23!

Thile has also been known to step out
on his own from time to time, and Deceiver
marks his fifth solo outing. What makes
this project so intriguing is the fact that he
is the sole musician, vocalist and song-
writer on the album. Here Thile spreads
his creative wings as he dramatically and
confidently steps back and forth among a
number of musical styles.

Kasey Chambers
Wayward Angel (Warner Bros.)

By now, most of us are well aware of
Kasey Chambers’ musical history and the
fact that her family — from parents to sib-
lings — have all made music their liveli-
hoods. After fronting her family’s band,
The Dead Ringers, throughout the "90s,
Chambers stepped out on her own with

the release The Captain in 1999. It went on
to be very successful in her native Austra-
lia and garnered her several awards there.

It wasn't long before word of her
spread around the world. In 2002 Cham-
bers followed with Barricades and Brick
Walls, further establishing her ability to be
accepted by both the country and rock
worlds. After a period of time set aside to
haveababy and enjoy amuch-needed rest
after touring constantly for three years,
Chambers returns with Wayward Angel.
The disc, once again produced by her
brother, Nash, displays creative growth
and maturation.
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KEVN KINNEY’S

Sun Tangled Angel Revival
The former Drivin' 'N Cryin’ front-
man fronts a fresh new band
featuring Gibb Droll, Bryan Howard
and Dave V. Johnson. Kinney leads
us through a musical Journey via
well-crafted acoustic folk, south-
ern phsychedilia, bent gospel and

JULIE LEE
Stillhouse Road

"Julie's beautiful voice and beau-
tiful heart make for an extraor-
dinary combination of lyrics and
melody that has the ability to
touch each and every one of us.
She's a fantastic talent.” — Alison
Krauss. Featuring appearances

billy joe shaver

BILLY JOE SHAVER

Billy and the Kid
Billy Joe added vocals and lyrics
to the previously unreleased
tracks performed by Eddy
Shaver, making this album his
final collaboration with his son,
who passed away in 2000.

elegiac country tunes. by Alison Krauss and Vince Gill.
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KATE CAMPBELL

Sing Me Out The Portable Kate Campbell
“Her literate songs artfully skirt the border between country and rock with
a few blues twists...a major talent..simplicity, sincerity, and sophistication
run rampant here.” — Boston Globe
Kate Campbell recorded new and improved versions of many of her

most popular songs for two new albums featuring the talents of Rodney

Crowell, Nanci Griffith, Jeff Black, Joneil Mosser, and Kim Richey. Also
Available: Digitally re-mastered reissue of Kate's first album, Songs From

the Levee. Features five previously unreleased tracks.

Defining Roots Music.
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Americana Report
The folks who report each week to the Americana airplay chart

Calls/City Contact Phone E-mail Call times
KAXE/Grand Rapids, MN Mark Tarner 218-326-1234 miarner @kaxe.org TTH 1-3pm
KBCS/Bellevue, WA Christine Linde 425-564-6194 clinde @bcc.ctc.edu TH 12:30-4:30pm
KBSO/Corpus Christi, TX Manuei Davila 361-289-0999 n/a i T 1-3pm ;
KCUV/Denver G. Brown 303-575-4684 gbrown @ nrcbroadcasting.com M-F 9am-noon
KDHX/St. Louis Nico Leone 314-564-3955 musicdepartment@kdhx.org M 1-6pm
KDNK/Carbondale, CO Luke Nester 970-963-0139 luke @kdnk.org TH noon-5pm
KEXP/Seattle Don Yates 206-520-5833 info@kexp.org MW 10am-noon
KFAN/Fredericksburg, TX Rick Star 830-997-1793 rickstar_9 @hhotmail.com W 2-3pm
KFJC/San Jose Mike Miyake 650-949-7260 singjai108 @ yahoo.com W 2-6pm
KGLT/Bozeman, MT Rik James 406-586-4123 d28rik@msn.com TH 9am-noon
KGSR/Austin Jody Denberg 512-832-4000 jdenberg @kgsr.com TH 10am-1pm
KHYI/The Colony, TX Bruce Kidder 469-287-2409 brucekidder @comcast.net MTH 2-5pm
KNBT/New Braunfels, TX Mattson Rainer 830-€25-7311 mattson @knbtfm.com MTW 11am-1pm
KOPN/Columbia, MO B Steve Jerrett n/a sjerrett@coin.org e-mail only
KPFA/Berkeley, CA Luis Medina n/a music@kpfa.org e-mail only
KPIG/Monterey Laura Hopper 831-722-9000 laura @kpig.com MTW 8:30-10am
KRCB/Santa Rosa, CA Bitl Frater n/a frater@sonic.net e-mail only_ 3
KRCL/Ogden, UT Doug Young 801-£72-7891 iceman@ xmission.com T 2-5pm
KRFC/Ft. Collins, CO Bob Terrill 970-221-5075 inez @frij.com TTH 8:30-10:30am
KRXS/Phoenix Stu Baker 480-752-8937 studbaker @jukeboxcantina.com THF 2-4pm
KSUT/Ignacio, CO Stasia Lanier 970-563-0255 stasia @ksut.org F 9am-noon
KSYM/San Antonio David Ludwig/Jim Beal 210-250-3435 dludwig @ev1.net F noon-1pm
KTXN/Victoria, TX Jeremy Halliburton 361-573-2121 halliburton73 @ hotmail.com M-F 9am-5pm
KUSH/Cushing, OK Hugh Foley n/a hfoley @rsu.edu e-mail only
KUT/Austin Jeff McCord ' 512-471-6395 jmeccord @ mail.utexas.edu TH 1-3:30pm
KUWR/Laramie, WY Don Woods 307-736-6624 dwoods @uwyo.edu W 1:30-4pm
KVMR/Nevada City, CA Alice MacAllister 530-235-5531 alicebmusic @ netscape.net MT 10am-1pm
KVNF/Paonia, CO Candy Pannetta 970-527-4866 sugar @kvnf.org T 10am-2pm
KWMR/Point Reyes Station, CA Kay Clements 415-663-8068 kay @ kwmr.org TTHF 3-5pm
KXClI/Tucson Duncan Hudson 520-623-1000 kxcimd @ kxci.org W 1-5pm

S _KESU/Stanford. CA Bruce Ross n/a bross @kzsu.org e-mail only
WCBE/Columbus, OH Maggie Brennan 614-365-5555 mbrennan @wcbe.org MT 9am-5pm
WCBN/Ann Arbor, Ml Chad Williams 734-763-3501 chad@monkey.org TH 4-6pm
WDBM/East Lansing, M| Doug Neal n/a nealdoug @msu.edu e-mail only
WDVR/Sergeantsville, NJ “Big Kev” Ploghoft 201-507-7098 wpapplugs @ comcast.net M 5-11pm
WDVX/Knoxville Tony Lawson 865-4€4-2020 mail@wdvx.com M-F 9am-5pm
WERU/East Orland, ME Joel Mann 207-4€9-3088 ~ radioboy @weru.org T11-2pm
WETS/Johnson City, TN Dan Hirschi 423-459-6442 hirshi@etsu.edu M 9am-5pm
WEVL/Memphis Brian Craig 901-528-0560 prmmgr@wevl.org T 1-5pm
WFDU/Teaneck, NJ Lynn Crystal 201-519-0165 carnivalofsong @yahoo.com F 2:30-4:30pm
WFHB/Bloomington, IN Jim Manion 812-323-1200 ionman @wthb.org W 1-3pm
WFPK/Louisville Michael Young n/a myoung @wipk.org e-mail only
WGCS/Goshen, IN Jason Samuel 574-535-7688 jasonks @goshen.edu M-F 9am-5pm
WHAY/Whitley City, KY Adam Phillips 606-376-2218 whayradio @ highland.net M-F 2-3pm
WHEE/Martinsville, VA Bill Wyatt 276-632-9811 bwyatt@whee.net M-W 1-3pm
WJJC/Commerce, GA Keith Parnell 706-335-3155 wjjc@alitel.net M 9am-12
WJIMQ/Clintonville, W1 " Doug Rogers 715-823-5128 drvj@dotnet.com T-F 11am-1pm
WMKY/Morehead, KY Paul Hitchcock 6067832334  p.hitchcock@morehead-st.edu M 12-3pm
WMMT/Whitesburg, KY Jim Webb 606-633-0108 Jjwebb @appaishop.org THF 1-4pm

N \7VMNF/Tampa Randy Wynne 813-233-8001 wrwynne @wmnf.org MT 1-3pm
WNCW/Spindale, NC Martin Anderson 828-287-8000 martin@wncw.org M11-1pm
WNRN/CharIottesze,_VA Anne Williams 434-971-4096 annew@ric.net F 10am-noon =
WOUB/Athens, OH Rusty Smith 740-593-4947 rusty_smith @woub.pbs.org M-F 1-3:30pm
WQBR/McElhattan, PA Dave Stratton 570-769-2327 bear @cub.kcnet.org M-F 1-5pm
WRFL/Lexington Joe Takacs v n/a shadygrove @prodigy.net e-mail only
WRIU/Wakefield, RI Chuck Wentworth 401-874-4949 chukwent@cox.net M 4-6pm
WSGE/Dallas, NC Jeff Powell 704-922-6552 Jpowell@gaston.cc.nc.us M-W 10am-3pm
WSYC/Shippensburg, PA Trevor Stottlemeyer n/a panamablades @comcast.net e-mail only
WUIN/Wilmington, NC Mark Keefe 910-79€-4051 mark @carolinapenguin.com T 2-4pm
WUMB/Boston Marilyn Beyer 617-287-6907 marilyn.beyer @ umb.edu WTH 8-10am
WVLS/Monterey, VA Keith Scott 540-499-2276 musicdir @htcnet. org T 9am-noon
WWUH/West Hartford, CT Ed McKeon 860-768-4703 emckeon @aol.com TH 4-6pm
wWYSO/Yellow Springs, OH Niki Dakota 937-769-1380 niki@wyso.org M-F S9am-5pm
XM Satellite Radio (Cross Country) Jessie Scott 202-380-4469 Jjessie.scott@ xmradio.com M-F Sam-5pm
Twangcast.com R.W. Shamy 540-661-1245 rw@twangcast.com MT Sam-5pm
Folkscene Roz Larman 818-346-4112 folkscene @ folkscene.com TW 10-11am
Countrybear.com Stan Edwards 863-531-0102 spc48@ hotmail.com W 4-6pm
Acoustic Café Rob Reinhart 734-761-2043 rob@acafe.com WTH 9am-noon
Americana Live Mike Columbo 573-256-5108 mike @americanalive.net M-F 9am-5pm
Western Beat Billy Block 615-242-5026 billy @ westernbeat.com M-F Sam-5pm
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W WS aAmsT TITLE LABEL(S) T ks At | Americana spotlight o
1 €)  STEVE EARLE The Revolution Starts Now (E-Squared/Artemis/ 647 +41 89 | by John Schoenberger
2 ©  VARIOUS ARTISTS Por Vida: A Tribute To The Songs... (0} 527 +1 4430 | Artist: Dolly Parton
Label: Svgar Hill
3 VARIOUS ARTISTS Touch My Heart — A Tribute... Hl 502 5 3197 .
o ey igar * Dolly Parton has always been a woman who does things her own
6 o NOTORIOUS CHERRY BOMBS The Notorious... Universal South) 488 +14 5863 way, and following her own instincts has proven to be a good idea
, . over her lengthy career. She has enjoyed countless hits, written
4 9 UL RN R e ST O 1 5708 several songs that are considered classics, served as an inspiration
7 6  TODD SNIDER East Nashville Skyline (04 Boy/ 451 2 5168 and mentor to many younger performers and even has an
. ) 1 amusement park named after her! After a 10-year hiatus from touring,
8 @  TIFTMERRITT Tambourine Lost Highwey/ 49 450 2166 i Parton and her backing band, The Bluniques, took to the road in
5 8 JUNIOR BROWN Down Home Chrome (Telarc/ 444 32 1994 2002in support of her Halos and Horns album. Parton now returns
) with a double live CD and companion DVD of a concert from that
9 ©  VARIOUS ARTISTS The Unbroken Circe (Duattone) 382 +19 2092 | tour, which was recorded at the Dollywood Theater. The collection covers all the musical bases
. for Parton, from the rural, acoustic-based sound she started out with to the more commercial
20 CHARLIE Times (Dualt 100 88 ' e
@ e %5 * 5 style that later launched her into superstardom. They're all here — from “Orange Blossom
1" m VARIOUS ARTISTS Beautiful Dreamer... American Roots) 345 +20 1990 | Special,” “Little Sparrow” and “Jolene” to “9 to 5," “1 Will Always Love You" and even her take
on Led Zeppelin's “Stairway to Heaven.” In conjunction with this release, Parton will begin an
29 @  KASEY CHAMBERS Wapward Ange ormer Bos) 34 4168 541 | arena tour on Oct. 14 that lasts until mid-December.
12 ®  CRICKETS & THEIR BUDDIES The Grickets.. (Soversggn Artists) 319 +3 2954 g
Americana News
13 O  BILLY JOE SHAVER Billy And The Kid (Compadre) 313 +5 2249
. A changing of the guard: Former R&R Executive Editor Jeff Green joins the AMA as its new
10 15 DAVEALVIN Astypove f¥ep foc) m 2 6767 Executive Director, replacing J.D. May. In other AMA news, two-year President Brad Paul is
15 @ ELEVEN HUNDRED SPRINGS Bandwagon (Pais Dura) 293 +5 1723 | turning the reins over to Mark Montgomery ... Universal South has tapped Michael Powers as
Sr. VP/Promotion, succeeding Bryan Switzer, who recently exited the label ... The 2002 PBS All-
“ 17 NITTYGRITTY DIRT BAND Weicome To Woody Creek (Cuattone) 285 7 . ¥ | Star Bluegrass special will be released on CD and DVD on Nov, 3. Hosted by Ricky Skaggs, the
0 @ MAVIS STAPLES Have A Littke Faith (4figator/ 284 +35 1492 | show featured Vince Gill, Alison Krauss + Union Station, Patty Loveless, The Det McCoury Band,
] Earl Scruggs, Ralph Stanley, Nickel Creek, Bruce Hornsby and Travis Tritt ... The CMT Outlaws
23 (D DRIVEBY TRUCKERS The Dirty South New West 261 +17 1236 | concert was taped on Sept. 7. Four hours of free-spirited music rocked Nashville's Gaylord
Entertainment Center, with performances by Hank Williams Jr., Kid Rock, Gretchen Wilson
16 20 DALEWATSON Dreamdand fKoch/ 258 -18 5917 g D . :
reamant (o Montgomery Gentry, Big & Rich, Tanya Tucker, Jessi Colter, Shooter Jennings, Metallica's James
18 21 PAUL THORN Are You With Me? (Back Porch/Virgin) 258 1 2214 | Hetfield and members of Lynyrd Skynyrd. The CMT Outiaws event will premiere Oct. 29 as part
L of an exclusive two-part special on CMT ... Kenny Chesney, Reba McEntire and Norah Jones are
W D s s ) = 5238 | among the artists paying tribute to the late Ray Charles during an Oct. 8 concert at Staples
19 23 OLD 978 Drag It Up MWew West/ 237 .30 3318 | Center in Los Angeles. The show will be hosted by comic and actor Jamie Foxx, who portrays
@ . Charles in the upcoming film biography Ray. The concert, billed as Genius: A Night for Ray
L OTIS GIBBS One Day Our Whispers (Benchmark) z0 4N 2216 | Gharles, will also feature Mary J. Blige, Al Green, Elton John, B.B. King, David “Fathead” Newman,
2% @ BURRITO DELUXE The Whole Enchilada /Luna Chica) 219 +23 Billy Preston, Usher and Stevie Wonder. The event is being taped for a CBS-TV special.
@  MARK JUNGERS One For The Crow merican Aural 209 +42 845 | Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
2% @  KATE CAMPBELL The Portable Kate Campbell (Compadre) 206 +7 1254
22 28 LORETTALYNN Van Lear Rose finterscape/ 205 42 12083 Most Added®
i e
@ MELONIE CANNON Melanie Cannon (Skaggs Family) 199 +28 L [—————— s
€)  MAGGIE BROWN Maggie Brown Riverwids) 190 +34 FAL] BUDDY MILLER Universal United House Of Prayer (Vew West) 28
PO’ GIRL Vagabond Lullabies (Vettwerk/ 18
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated KASEY CHAMBERS Wayward Ange! (Warner Bros.) 14
radio shows, satellite radio and internet stations that have agreed to submit weekly Spin counts. NATHAN Ji Weed MNettwerk) 1
For more information please visit www.americanamusic.org. LI .
© 2004 Americana Music Association. RICKY SKAGGS & KENTUCKY THUNDER Brand New Strings /Skaggs Famiy) L]

* EventTape®

* BunchaBanners™
* FlashBags™

* BumperStickers
* Ponchos

* KeyTags

* StadiumCups

FirstHlash!

6528 Constitution Drive * Fort Wayne, indiana 46804
Fax: (260) 436-6739 * www.firstflash.com

1-800-21 FLASH

Party Zone Party Zone Party Zone |

Party 2one

1-800-213-5274

wwy americanradiohiciory cam



www.americanradiohistory.com

° September 24, 2004

WK WK ARTIST TITLE LABELS) pe PLATS Au’%‘;&:s VERTY TOTALSTATONS
1 o R.E.M. Leaving New York (Warner Bros.) 563 +23 28987 5 25/0
2 o BRUCE HORNSBY Gonna Be Some Changes Made (Columbial 445 +12 20572 1" 2210
3 9 JOHN MELLENCAMP Walk Tall ¢/sland/IDJMG) 39€ +9 23003 5 1810
6 0 JAMIE CULLUM All At Sea (Verve/Universal) 313 +36 10844 16 19/0
4 5  FINGERELEVEN One Thing (Wind-up/ 297 .23 17247 13 1210
10 0 JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen) 272 +12 14820 7 18/0
5 7 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 266 -32 10649 14 2000
1 0 CARBON LEAF Life Less Ordinary (Vanguard) 263 +16 11458 6 16i0
8 9 SCISSOR SISTERS Take Your Mama (Universal) 261 1 11313 12 140
] 10  NORAH JONES What Am | To You? (Blue Note/EMC) 224 18 13669 19 20/0
16 @ CROSBY & NASH Lay Me Down (Sanctuary/SRG) 243 +17 12991 9 171
7 12 FINNBROTHERS Won't Give In (Nettwerk/ 237 -26 11329 10  20/0
13 13 MINDY SMITH Come To Jesus (Vanguard) 228 -5 12970 27 2110
30 m MARK KNGPFLER Boom, Like That (Wamer Bros.) 225 +101 13032 2 18/0
18 @ OZOMATLI {Who Discovered) America? (Concord) 223 +14 11256 1" 1610
19 @ SNOW PATROL Run (A&M/Interscope) mn +21 10374 3 16/0
15 17  BODEANS If t Makes You (Zoe/Rounder) 206 24 9146 17 1810
12 18 MAROON 5 She Will Be Loved (Octone///RMG) 206 -27 7569 6 8/0
20 @ KEANE Somewhere Only We Know (interscape) 205 +20 6779 4 1710
21 @ CAKE NoPhone (Columbia) 182 +6 9954 3 120
23 @ THRILLS Not For Ali The Love In The World Virgin) 181 +17 4574 5 15/0
17 22 MODEST MOUSE Float On (Epic/ 181 -42 8160 14 12i0
22 23 CHRISTINE MCVIE Friend (Koch/ 168 -3 5628 6 13/0
@ ELVIS COSTELLG Monkey To Man (Lost Highway) 155 +44 7781 1 12i0
26 @ SARAH MCLACHLAN World On Fire (Arista/RMG) 154 +12 6424 3 90
@ STEVE EARLE The Revolution Starts Now (£-Sguared/Artemis) 146 +22 6950 1 1n
24 27 311 Love Song (Volcano/Zomba) 145 -6 7243 18 710
29 @ CHARLIE MARS Gather The Horses (V2/ 139 +10 3739 2 1110
@ RAY LAMONTAGNE Trouble (RCA/RMG) 138 +39 8316 1 1310
@ K.D. LANG Helpless (Vonesuch) 13 +13 4484 1 140

e A s Y

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plavs for the airplay week
of 9/12-9/18. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially regorted to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004,

Arbitron Inc.). © 2004, R&R, Inc.

New & Active

LOW MILLIONS Eleanor (Manhattan/EMC)

Total Plays: 127, Total Stations: 14, Adds: 0

NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada)
Total Plays: 116, Total Stations: 11, Adds: 0

WILCO I'm A Wheel (Vonesuch)

Total Plays: 112, Total Stations: 10, Adds: 0

HOWIE DAY Coffide /Epic/

Total Plays: 106, Total Stations: 7, Adds: 2

FRANZ FERDINAND Take Me Out (Domino/Epic)

Total Plays: 104, Total Stations: 5, Adds: 1

JOHN MAYER Come Back To Sed (Aware/Columbia)

Total Plays: 94, Total Stations: 7, Adds: 0

KILLERS Somebody Told Me (island//D/MG)

Total Plays: 94, Total Stations: 4, Adds: 0

TOOTS AND THE MAYTALS Wi ERIC CLAPTON Pressure Drop (V2
Total Plays: 83, Total Stations: 5, Adds: 0

GAVIN DEGRAW ! Don‘t Want To Be L/AMG/

Total Plays: 80, Total Stations: 4, Adds: 0

KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise/

Total Plays: 74, Total Stations: 8, Adds: 0

Songs ranked by total plays

_ POWERED[]]

Most Added,_______
www.rradds.com

ARTIST TITLE LABEL(S) ADDS
ROBBIE ROBERTSON Shine Your Light (Hollywood) 4
HOWIE DAY Collide £pic/ 2
JOSEPH ARTHUR Can't Exist Vector) 2
MINDY SMITH Fighting For It All (Vanguard) 2
CAMPER VAN BEETHOVEN 517 (Pitch-A- Tent/Vanguard) 2
MICK FLEETWOOD BAND Something Big (Sanctuary/SRG) 2
VIRGINIA COALITION Pick Your Poison (Bluhammock/Red Ink) 2
JOHN MAYER Daughters (Aware/Columbial 2

Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
MARK KNOPFLER Boom, Like That (Warner Bros.) +101
ELVIS COSTELLO Monkey To Man {Lost Highway) +44
RAY LAMONTAGNE Trouble (RCA/RMG/ +38
JAMIE CULLUM ANl At Sea (Verve/Universal) +36
LOW MILLIONS Eleanor (Manhattan/EMC) +26
R.EM. Leaving New York (Warmer Bros.) +23
PETER CINCOTTI St. Louis Blues (Concord) +23
STEVE EARLE The Revolution Starts Now (£-Sguared/Artemis)  +22
SNOW PATROL Run (A&M/interscape/ +21
NORAH JONES Those Sweet Words (Blve Note/EMC/ +21
Most
Played Recurrents ...
TOTAL
ARTIST TITLE LABEL(S) PLAYS
COUNTING CROWS Accidentally in Love (DreamWarks/Geffen) 213
LOS LONELY BOYS Heaven (On/Epic/ 199
OAVE MATTHEWS Oh (RCA/RMG) 166
D. FRANKENREITER flJ. JOHNSON Free (Brushfire/Universal] 153
NORAH JONES Sunrise (Blue Note/FMC) 136
JET Are You Gonna Be My Girl (Atantic) 128
LENNY KRAVITZ Where Are We Runnin'? Virgin) 12
COLDPLAY Clocks Capitall 95
SARAH MCLACHLAN Fallen (Arista/RMG) 94
WHEAT | Met A Girl (Aware/Columbia) 93

Detailed station playlists for all R&R
reporters are available on the web at
www. radipandrecords.com.
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®
WK W ARTIST TITLE LABEL(S) i ki u%n:& vaso owgnos' | MOST AddEd‘,——.
1 0 R.E.M. Leaving New York (Warner Bros.) 532 +19 5407 4 330 www.rrindicator.com
2 @ FINNBROTHERS Won't Give In Nettwerkl 474 +12 5603 9 270 ;;';’&':;;‘:f:; K Rl Astistapd “’:‘
4 0 JOHN MELLENCAMP Walk Tall (Island/IDJMG) 433 +35 3268 5 2310 ROBBIE ROBERTSON Shine Your Light Halywood) 8
3 4 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 429 16 5131 1 25/0 CAMPER VAN BEETHOVEN 51-7 (Pitch-A-Tent/Vanguard) 6
KASEY CHAMBERS Stronger /Warner Bros.) 5
5 CROSBY & NASH Lay Me D tuary/SRG) 358 +6 3961 10 29/0
o4 DL ) ‘ ! MICK FLEETWOOD BANO Something By (Sarctuary/SR6) &
10 ©  STEVE EARLE The Revolution Starts Now (E-Squared/Artemis) 332 +37 5377 5 280 JOSEPH ARTHUR Can't Exist Vector) 4
6 7 JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Geffen/ 328 -6 3909 8 2310 PAUL WESTERBERG As Far As | Know (Vagrant! [}
L ag|
9 @ CHRISTINEMCVIE Friend (Koch/ 33 +10 2330 7 22i0 | CARBONLEAF Life Less Ordnary Vanguar 3
7 9 0L0 97°S New Kid (New West/ 3107 12 3130 13 23/0 Mo St
13 @ KEANE Somewhere Only We Know faterscape/ 304 +20 4096 10 23i0 Increa Sed PI a3 ys
26 Q MARK KNOPFLER Boom, Like That (Warner Bros.) 299 +130 4292 2 m et m‘v'-
23 @ ELVIS COSTELLO Monkey To Man fLost Highway) 297 +107 4472 2 29)2 ARTIST TITLE LABELS) INCREASE
MARK KNOPFLER Boom, Like That /Wamer Bros.) +130
13 RA d
8 CHAEL YA.MAGATA Worn Me IJ‘own (RCA Victor) 296 21 2117 14 18/0 ELVIS COSTELLO Monkey To Man (Lost Highway/ 107
n O  GOMEZ Nothing Is Wrong (Hut/Virgin) 293 +1 2233 1" 2210 PAUL WESTERBERG As Far As | Know (Vagrant) +41
12 15 JAMIE CULLUM All At Sea (Verve/Universal) 277 -13 1922 20 15/0 JOSEPH ARTHUR Can't Exist (Vector/ +38
14 16 K.D.LANG Helpless onesuch/ 239 32 2381 8 240 jﬁ:‘;ﬁ‘nﬁmﬁi‘mﬂﬂ"s NOZ,/;WWW *;;
16 17 0ZOMATLY (Who Discovered) America? {Concord) 220 20 1963 16 16/0 NEVILLE BROTHERS Ba;m Confusion (Back Porch/Narada) :35
15 18 BODEANS If It Makes You (Zoe/Rounder) 217 -34 1008 16 1410 KASEY CHAMBERS Stronger (Warmer Bros.) +34
19 19 MODEST MOUSE Float On (Epic/ 202 k) m s w0 | Syndicated
20 €  DONAVON FRANKENREITER It Don't Matter iiushfieDimersin) 200 . n8 5w | pProgramming
22 @ RAY LAMONTAGNE Trouble (RCA/AMG/ 194 +2 3381 2 2411 Added This Week
21 22 SCISSOR SISTERS Take Your Mama (Universal) 192 1 1825 10 11i0 World Cafe - Erica Zito 215-898-6677
17 23 PHISH The Connection (Atlantic/ 189 40 1133 17 140 | AyerT BROTHERS At The Beach a
30 @ NEVILLE BROTHERS Balt Of Confusion (Back Porch/Naradal 178 +35 2267 2 18i2 BLACK KEYS 10 A.M. Automatic
24 25  THRILLS Not For All The Love In The World (Virgin/ 178 4 257 5 1N :‘“:::&I:"ZT:E‘;':‘;T E“’ o T g
T X Step Into ight
25 @ MADELEINE PEY.ROUX Don’t Wait Too Long (Rounder/ 177 0 4224 2 221 MARK KNOPFLER Boom, Like That
18 27  CARBON LEAF Life Less Ordinary (Vanguard 17 -55 897 9 1713 RILO KILEY Portions For Foxes
@  BENHARPER & BLIND BOYS OF ALABAMA Wicked Man (Vigin/ 157 +20 3338 1 1871 | TOMWAITS Makelt Rain
28 €  LOWMILLIONS Eleanor (Manhattar/EMC) 154 +5 1333 3 a0 | Acoustic Cafe—Rab Reinhart 734-761-2043
- KENNY WAYNE SHEPHERD Hey, What Do You Say (Reprise 4 LT )
o e i +s 788 2 120 | pyis cosTELLO The Scare Tie
35 Tiple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/12 - Saturday 9/18. IAN MODRE Kangaroo Lake
© 2004 Radio & Records. JEFF BUCKLEY Mama You've Been
-
Reporters )
N Stations and their adds listed ajphabetically by market
WAPS/Akron, OH WMYY/Cape Cod, MA WTTS ndianapolis, IN* WBJ8/Monmouth, NJ WXPH/Philadelphia, P KeNzzsal .
PORMD. Bill Gruber i oy A NZ/Salt Lake City, UT' WWVV/Savannah, GA
et P T i R B ke ot
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e —— s i, o o BEa e
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WL TRIPLEA

—

In my opinion, this November’s elec-
' tion will b2 the most important one in the
history of these United States. In the bril-
liant liner notes for his new CD, The
Revolution Starts ... Now, Steve Earle
doesn’t go that far, but he does throw
down the gauntlet regarding how impor-
tant participation in our political process
is, insisting that we've all got to get more
involved. Earle is dafinitely doing his
part, and | found the album to be one of
— the most inspirational I've ever heard. It's clearly a front-run-
ner for my Album of the Year list. The Revolution Starts
.. Now offers the amazing title track that puts into words what
| many Americans have been feeling over ine last few years.
‘i Earle presents the idea that we can start the revolution with
our deeds and our votes. It's certainly a better idea than to
stay the course and eventually have the revolution in the streets. While
there are many people who will disagree with Steve's sentiments lyrically,
the CD as a whole may be his most accessible musicalty. Not only did he
come up with some of the most timely and engaging lyrics I've ever heard,
he put them together with great melodies and flawless Elaying. Steve
Earle continues to show impressive career courage in the face of an ad-
ministration bent on smothering any and all dissent. My advice is to keep
the tour bus in good working condition, Steve. Those no-fly lists are get-
ting pretty long, and after your CD sinks into the American consciousness,
vou’ll definitely be on one — if you’re not already.

PD, KTHX/Reno, NV

[ -~

R.E.M. continue their dominance on
the monitored chart, Hornsby holds
solid at 2*, John Mellencamp remains
tough at 3%, and Jamie Cullum advances
to 4" ... John Fogerty and Carbon Leaf
(who jumped to 11*-8*) round out the
bulleted top 10 ... Other gainers include
Crcsby & Nash (16*-11*), Mark Knopfler
(30°-14*), Ozomatli (18*-15*) and Snow
Patrol (19*-16") ... Elvis Costello, Steve
Earle, Ray LaMontagne and k.d. lang debut ... R.E.M. are also 1* on the
Indicator chart, with The Finn Brothers not far behind at 2* ... Other high-
lights in the top 10 include Earle, Christine McVie and Keane, with
Knopfler and Costello knocking on the door at 11* anc 12, respectively
... Other gainers include Gomez, Donavon Frankenreiter, The Neville
Brothers. Madeleine Peyroux and Low Millions ... Keep an eye on Cake,
The Thrills, Sarah McLachlan, Charlie Mars, Howie Day and Kenny
Wayne Shepherd ... In spite of the fact that several stations did not have
any new adds this week, we saw some pretty good action in the Most
Addad Category. The Robbie Robertson song from the movie Ladder 49
grats 12 total adds, Tom Waits pulls in nine before-the-box nods, Camper
Van Beethoven get eight first-week adds, The Mick Fleetwood Band pull
in seven total adds and Joseph Arthur enjoys six early adds ... Also hav-
ing a good first week are Virginia Coalition and Tony Furtado ... Drive-
By Truckers, Paul Westerberg, Kasey Chambers, G. Love, Ben Harper
And The Blind Boys of Alabama, John Mayer and Mindy Smith close
someg important holes. — John Schoenberger, Triple A Editor

Triple A

RTIST

OF THE WEEK

armist: Steve Earle
waeee: E-Squared/Artemis

3y JOHN SCHOENBERGER / TRIPLE A EDITOR

happened to be VP/Album Promo-

tion at MCA Records in the mid-'80s,
when Steve Earle's debut album, Guitar
Town, was released. This provocative and
thoughtful artist was already defying the
rules. In his early days he had some suc-
cess at Country radio, but Earle was really
more about the roots that informed rock
and country music, and because of that
he eventually saw some real success on
the Rock radio side of the fence, begin-
rung with Copperhead Road.

As Earle's career continued to take sev-
eral sharp turns to the left or right of cen-
ter, his personal life tock a decided turn
for the worse. He had problems with his
several ex-wives, which were com-
pounded by his abuse of alcohol, cocaine
and heroin. Luckily, he hit bottom before
it was too late, and after spending a hand-
ful of years recovering and regrouping, he
came back stronger than ever in the early
'90s with such masterpieces as Train a
Comin’, I Feel Alright and El Corazon.

It was at this time that Earle formed
his own label. B-Squared, with creative
partner Ray Kennedy. The singer boldly
moved forward musically with The Moun-
tain and Transcendental Blues. Around
this time Earle became active in several
social causes, including opposition to the
death penalty, through involvement with
Amnesty International, the Vietnam
Veteran’s Campaign for a Landmine Free
World and the Kensington Welfare
Rights Union.

Then came Sept. 11, 2601, and, as they
did for so many of us, the events of that
day added fuel to Earle’s political fire, The
result was 2002’s Jerusalem, which cata-

pulted Earle to a whole new level of
awareness, both on the artistic and politi-
cal sides. He followed that album with a
highly controversial tour called Just an
American Boy, which was later released
as a live album and DVD.

Earle now returns with The Revolution
Starts ... Now. which, in many ways, can
be considered the sequel to Jerusalem.
While the earlier album dealt specifically
with the fear, paranoia and jingoism that
imimediately followed Sept. 11, this new
album comes to grips with the events that
have happened in this country since then,
including the war in Iraq, the curtailing
of civil liberties, the overblown attempt at
censorship by the FCC and the general
philosophical stance of George W. Bush's
administration.

Produced by The Twangtrust — Earle
and the late Kennedy — the album has
a call-to-arms vibe that was achieved
with the help of Eric “Roscoe” Ambel on
guitar, Kelly Looney on bass, Will Rigby
on drums and Patrick Earle on percus-
sion. In addition, there are several guests,
including Emmylou Harris, and a string
quartet arranged and conducted by Chris
Carmichael.

Hear your call to action in such num-
bers as the title track, “Home to Houston,”
“Condi, Condi,” “F the CC” and “Rich
Man's War.” There is also a more tender
side to this album that shouldn't be over-
locked, including the songs “I Thought You
Should Know” and “The Gringo’s Tale.”

featuring “Smoke On The Water” from January 2005 new album and
“Christmas With The Devil” featuring Harry Shearer from “Christmas In July”
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Spring Surprise!

Christian formats show slight ratings surge

As I dove into the spring Arbitron ratings for the Christian CHR,
Rock and Inspo formats, one obvious eye-catcher was the steady
growth of these stations in their markets. Take a close look at the
numbers here to get a clear picture of where these formats are and
the positive development they continue to experience.

There are many stations in Christian CHR
and the Inspirational formats that are having
an impact in their coverage areas. A few of
them may be surprising to some, as they have
only recently begun to surge in cume and rat-
in

in the top 10 12+ ratings or top five in the tar-
get demo. Way to go, guys!

At Inspo radio, KTIS/Minneapolis is again
pushing toward being No. 1 women 25-54. It
earns a 7.1 share in that demo, good for third
place. Not to be outdone, new R&R reporter
WAYR/Brunswick, GA comes to the table with
some punch, as it snatches a 9.1 share of wom-
en 25-54 and ends up tied for third in that demo.

Other Inspo stations that had solid results
inspring include WAFR/ Tupelo, M5 (4.212+,
5.6 women 25-54); WCIK/Elmira, NY (2.1,
6.4); WCSG/Grand Rapids (4.9, 6.7); WMIT/
Asheville, NC (5.1,5.7);and WUGN/Saginaw,
MI(38,53).

Some new panel members that have just
started making an impact are Rock outlet
KCXR/Tulsa, CHR frequencies KXWA /Den-
ver and WNAZ/Nashville and Inspo station
WJLZ/Notrfolk. Welcome!

AtCHR, the new ratings champ, KLFF/San
Luis Obispo, CA, is the first station | know of
that has ever cracked the 10-share barrier in
the format’s target demo, women 18-34. Not
only does the station have a 10.3 there, it also
now owns a piece of the top 10 in the market
with a 47 12+. GM Jon Fugler, PD Noonie
Fugler and their staff are going after the main-
stream population — and winning.

Kudos are also due for WLYV /Knoxville
(3.2 12+, 6.0 women 18-34); WQFL/Rockford,
IL (2.5, 6.5); WORQ/Green Bay, W1 (1.4, 8.3);
KAFC/ Anchorage, AK (3.0,5.3); and KNMI/
Farmington, NM (4.4 12+), which all placed

=—— CHR & Rock
Market No. Calls/City Spring '04 12+ w18-34
AQH Share (Rank) AQH Share (Rank)
C KNMU/Farmington, NM 4.4 (8) na
3 WONU/Chicago 0.1 (57Y) 0.2 (44t)
4 KSFB/San Francisco 0.3 (491) 0.5 (42t)
5 KTPW/Dallas 0.5 (42t) 0.3 (391)
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A Message From Rick

Friends at radio, my time at R&R has come to a close. | just wanted to
take a moment to thank all of you for your support over the past three-
plus years and for the unbelievable number of encouraging e-mails, notes
and phone calls that have come my way following the announcement of
my exit. Truly, many of you are touched by the services R&R offers you
on a daily and weekly basis. | am humbled by your passion for Christian
music, and it has been an honor to be your representative to the music
industry.

As | re-enter the radio arena as a consultant, please know that | am not going away, but
standing alongside many of you to help you in your quest to raise the bar at Christian radio.
We still have much to accomplish, and many radio listeners to win.

As | make this step of faith, please know that my passion to grow the number of people
exposed to Christian artists’ music is deep. | believe that God is aligning many people and
resources around the perimeter to make this happen in a big way in the months to come.

Again, thanks for the opportunity to serve you over the past few years. Please keep me
in your prayers as | begin a new portion of my earthly joumey. May we all be amazed at
what God has in store for His people and His music in the days to come!

—Rick Welke
radiorick2 @ comcast.net
CHR & Rock
Market No. Calls/City Spring '04 12+ W18-34
AQH Share (Rank) AQH Share (Rank)
21 WBVM/Tampa 1.1 (241) 1.0 (18t)
22 KXWA/Denver 0.5 (35t) 1.2 (19t)
35 WUFM/Columbus, OH 0.8 (27) 1.1 (16t)
45 WAYM/Nashville 0.9 (22) 2.0 (14)
45 WNAZ/Nashville 0.3 (36t) n/a
53 KOKF/Oklahoma City 0.6 (26t) 0.6 (18t)
65 KCXR/Tulsa 0.3 (28t) 0.8 (19t)
71 KLTY/Afbuquerque 0.7 (30t) 1.6 (141)
72 WYLV/Knoxville 3.2(10) 6.0 (5t)
82 WYSZ/Toledo 1.0 (20) 1.0 (13t)
92 KZZQ/Des Moines 1.2 (19¢) 2.3(13Y)
94 KTSL/Spokane 3.6 (14) 5.4 (8t)
104 KDUV/Visalia, CA 29(12) 2.0 (15t)
110 WSCF/Ft. Pierce, FL 0.9 (23) n/a
122 WLGH/Lansing, MI 1.0 (18t) 1.2 (141)
130 WPRJ/Saginaw, M| 1.1 (17¢) 3.1 (10t)
146 KADVSpringfield, MO 1.0 (21) 1.9 (121)
152 WQFL/Rockford, iL 2.5(13) 6.5 (5t)
168 WCLQ/Wausau, Wi 0.9 (19t n/a
170 KLFF/San Luis Obispo, CA 4.7 (7Y 10.3 (4)
173 KAFC/Anchorage, AL 3.0 (16) 5.3 (4t)
183 WAYK/Kalamazoo, M| 1.9 (14t) 4.3 (6t)
187 WORQ/Green Bay, Wi 1.4(17) 8.3 (4t)
207 KWOF/Cedar Rapids, 1A 0.8 (191) n/a
213 WHMX/Bangor, ME 0.9 (19Y) 3.7 (8t)
Inspo
Market No. Calls/City Spring '04 12+ W18-34
AQH Share (Rank) AQH Share (Rank)
5 KCBV/Dallas 1.1 (29t 1.7 (20)
16 KTIS/Minneapolis 4.0(12) 7.1(3)
40 WJLZ/Norfolk 0.1 (46t) 0.2 (33t)
58 WCDR/Dayton 0.6 (28t) 0.7 (22t)
61 KFLT-AM/Tucson 1.2 (22t) 1.1 (191)
66 WCSG/Grand Rapids 4.9 (6) 6.7 (4)
74 KGBI/Omaha 2.5(19) 4.8(7)
87 KYCC/Stockton 1.2 (23) 2.1 (12t)
130 WUGN/Saginaw, M| 3.8 (9t) 5.3(7)
160 WMIT/Asheville, NC 5.1(7%) 5.7 (at)
168 WGNV/Wausau, WI 2.6 (13t) 5.1(7)
185 WAFR/Tupelo, MS 4.2(7t) 5.6 (8)
214 WCIK/Elmira, NY 2.1 (13t 6.4 (5t)
220 KCFB/St. Cloud, MN 0.5 (26t) 2.0(12Y)
273 KCRN/San Angelo, TX 3.7(11t) 3.4 (101)
286 WAYR/Brunswick, GA 26 (111) 9.1 (3t)

Ties are noted with a (f). A “C” denotes a custom survey area. Numbers in bold
represent top 10 market rank in the 12+ demographic or a top five ranking for the
target demographic listed. © Arbitron. May not be quoted or reproduced without
prior written permission from Arbitron. All data is Monday-Sunday, 6am-mid.
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CHRIS TIAN AC TOP 30

POWERED[A

100

W R ARTIST TITLE LABELS) s ylirs YRS ol
1 1 JEREMY CAMP Walk By Faith (BEC/ 1001 -19 19 36/0
2 2 MERCYME Here With Me (INO/Curb) 861 -42 26 38/0
3 3 THIRD DAY |Believe (Essential/PLG) 831 -69 20 36/0
5 4 TREEG3 Blessed Be Your Name flnpop/ 820 7 33 3610
6 5  BETHANY DILLON A!l| Need /Sparrow/EMI CMG) 817 3 9 310
4 6  STEVEN CURTIS CHAPMAN Ali Things New (Sparrow/EMI CMG) 780 -58 15 340
7 7 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 688 51 29 36/0
9 ©  CHRIS TOMLIN indescribable (Sixsteps/Sparrow/EMI CMG) 679 +28 7 2713
8 9 SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 655 -16 12 29/0
10 @ MICHAEL W. SMITH Healing Rain fReunion/PLG) 638 +54 5 3N
n m BY THE TREE Beautiful One (Fervent) 582 +20 7 2313
12 12 BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 540 -20 31 35{0
13 13 SELAH You Raise Me Up Curb/ 537 15 24 32/0
14 14 KUTLESS Sea Of Faces (BEC) 518 25 22 310
15 15  DAVID CROWDER BAND Open Skies (SixstanzSnarrmwiEM CMG) 491 41 22 2610
17 @ WATERMARK The Glory Of Your Name /Rocketown) 485 +3 7 230
19 m MATTHEW WEST The End /Sparrow/EMI CMG) 483 +17 16 231
16 18  TELECAST The Beauty Of Simplicity (BEC/ 483 -14 8 190
18 19 RACHAEL LAMPA When | Fall (Word/Curly/Warner Bros.) 446 21 9 21J0
21 20 BARLOWGIRL Never Alone (Fervent/ 405 2 10 170
26 @ FFH Still The Cross (EssentialPLG) 401 +50 3 1m
23 @ BEBO NDRMAN Disappear (EssentiafPLG) 375 +12 183
22 23  TREVORMORGAN Fall Down (BHT) 364 1 7 15/0
24 24 JEFF DEYO As| Lift You Up (Gotee/ 344 -14 10 1310
20 25 ANTHONY EVANS Here's My Life /NO/ 336 81 12 2110

30 @ BUILDING 429 The Space In Between Us (Word/CurlyWarner Bros.) 3N +72 2 19/5
27 @ NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 327 +22 3 1713
25 28  DELIRIOUS? Majesty (Here | Am) (Sparrow/EMI CMG) 323 -29 13 13/0
29 @ SWIFT Alive In Love (Flicker) 300 +31 4 12/0
28 30  AVALON You Were There (Sparrow/EMI CMG) 21 -18 17 1710

38 AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
9/12-9/18. Bullets appear on songs gaining plays o remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total numaer of new adds officially reported to R&R by eath
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Perscns used herein with permission from Arbitron Inc.
(©2004, Arbitron Inc.). © 2004, R&R, Inc.

New & Active

TREEG3 King (npap/

Total Plays: 259, Total Stations: 11, Adds: 0

PHILLIPS, CRAIG & DEAN You Are God Alone /IN0)
Total Plays: 222, Total Stations: 15, Adds: 6

POINT OF GRACE | Choose You (Word/CurlyWarmer Bros.)
Total Plays: 203, Total Stations: 17, Adds: 4

STARFIELD Fied With Your Glory (Sparrow/EM/ CMG/
Total Plays: 172, Total Stations: 11, Adds: 0

ERIN 0'DONNELL And So | Am finpap/

Total Plays: 118, Total Stations: 8, Adds: 1

SARAH KELLY Living Halielujah (Gotes/

Total Plays: 110, Total Stations: 65, Adds: 0

GINNY OWENS New Song /Rocketown/

Total Plays: 107, Total Stations: 7, Adds: 1

NICOLE C. MULLEN Everyday People (Ward/CurtyWarner Bros.)
Total Plays: 107, Total Stations- 5, Adds: 0

NATALIE GRANT Live For Todzy (Curl/

Total Plays: 103, Total Stations: 6, Adds: 1

AUDIO ADRENALINE Miracle (ForeFront/EMI CMG/

Total Plays: 101, Total Stations: 4, Adds: 0

Songs ranked by total plays

"‘/ e September 24, 2004 T ) T T ME“[ABASE

Most Added’

www.rrindicator.com
ARTISTTITLE LABEL(S)
PHILLIPS, CRAIG & DEAN You Are God Alone 40 (]
CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) &
BUILDING 428 The Space In Between Us (Word/CurlyWarner Sros) 5
POINT OF GRACE | Choose You (Word/CurlyWarner ros.) 4
CHRIS TOMLIN Indescribable (Sitsteps/Sparrow/EMI CMG) 3
3
3
3
3

ADDS

BY THE TREE Beautiful One (Fervent/

BEBO NORMAN Disappear (EssentialiPLG)

NEWSBOYS Presence (My Heart's Desire) (Spamow/EM! CMG/

D. CROWDER BAND Revolutionary Love /Sixsteps/Spamow/EM! CMG)

Most
Increased PIa_ys

TOTAL
PLAY

ARTIST TILE LABEL(S) INCREASE

BUILDING 429 The Space In Between Us WorgCurtyWamer Bros)  +72

MICHAEL W. SMITH Healing Rain Reunion/PLG) +54
POINT OF GRACE | Choose You (Word/CurtyWsmer Bros.) +52
FFH Still The Cross EssentialPLE) +50
THIRD DAY You Are Mine (EssantialPLG/ +36
TREE63 King flapog/ +32
SWIFT Alive In Love (Flicker/ +31

CHRIS TOMLIN Indescribable /SicmtipsSrammentiCMG]  +28
NEWSBOYS Presence (My Heart's Desire) (Sparrow/EM/ CMG)  +22
JENNIFER KNAPPIMAC POWELL Sing Alleluia (Essential) +21

Christian ACtivity
Storms Gut Down Airplay

Overall plays are down at the format, likely due to increased
hurricane coverage by radio, which left less room for current
airplay. Things coutd bounce back next week, so we'lt keep
an eye out for that. Nevertheless, Jeremy Camp's “Walk By
Faith” stays at No. 1 on the chart for a sixth consecutive
week. With 19 weeks on the chart so far, this one looks like
it will be here for the long run.

Speaking of chart life, Tree63's “Blessed Be Your Name”
and Building 429's “Glory Defined” have appeared for 33
and 31 weeks, respectively. Casting Crowns’ “Who Am 1I”is
in there with 29 weeks, followed by MercyMe's “Here With
Me,” at 26 weeks, and Selah's “You Raise Me Up,” at 24
weeks.

Here’s an interesting tidbit: White the chart is ranked by
the total number of plays, things come out a littie differently
when viewed by total audience. This week, the top five songs
by Total Audience are Tree63's “Blessed Be Your Name,”
Jeremy Camp's “Walk By Faith,” MercyMe's “Here With Me,”
Third Day's “| Believe” and By The Tree's “Beautiful One.”

Also Available:

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

ON TRACK / AC Christian Music with Interviews / Dave Tucker

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord
AT A GLANCE SPOTS / Variety of Topics

2004 HOLIDAY SPECIAL

AC music with commentaries about life, hosted by Jon Rivers

Fa?'hllyNet

10

m.FlmlIchtHadln.cnm
e-mall: Info@FamilyNetRadio.com

800.266.1837

www americanradiohistorv com
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101

'CHRTOP30 ROCKTOP30 |
WK W ARTIST THLE LABELS) RHS ks "GP oG | W Wi ARTST TIE LABELE) Whs elhs MTRAC sk
2 1 SANCTUS REAL Everything... (Sparrow/EMI CMG] 977 46 16 2610 3 o KUTLESS Not What You See (BEC) 358 +45 13 2612
1 2 BARLOWGIRL Mever Alone (Fervent) 967 162 24 2310 2 o THOUSAND FOOT... Faith, Love And... (Tooth & NaAEMC) 349 +1 10 291
3 o SHAWN MCDONALD Gravity (Sparow/EM/CMG) 936 +54 10 pLY| 6 o MOURNING SEPTEMBER Glorietta (floodgate/ 326 +43 10 2112
5 o PAUL WRIGHT You're Beautiful (Gotee/ 810 +15 12 2310 1 4 JEREMY CAMP Stay (BEC) 294 91 17 21
4 5 MERCYME Here With Me /N0/Curty 803 -1 26 210 7 e SANCTUS REAL Everythwng About You (Sparmow/EMICMG) 282 +14 19 241
7 o BY THE TREE Beautiful One (Fervent/ 800 +38 n 261 ] o TOBYMAC Gone (ForeFront/EMI CMG) 279 +40 4 25[2
n o TOBYMAC Gone (Forefrant/EMI CMG) 764 +80 5 281 4 1 FALLING UP Bittersweet (Tooth & Nail) 254 -56 18 2410
6 8 JEREMY CAMP Stay (BEC) 749 -37 17 2110 8 8 TAIT Reconnecting (Forefront/FMI CMG) 234 -33 1" 2510
10 0 QUT OF EDEN Soldiers (Goree/ 744 +12 10 -20/0 14 o KIDS IN THE WAY Phoenix /Flicker) 227 +15 7 21
12 @ BETHANY DILLON Alll Need (Sparrow/EMI CMG) 738 +75 8 2210 16 @ SKILLET Open Wounds (Ardent/Lava) 225 +20 2712
9 11 KUTLESS SeaOf Faces (BEC/ 678 -67 28 18/0 17 m DAY OF FIRE Cornerstone /Essential/PLG) 2 +42 4 29/4
8 12 D.CROWDERBAND OpenSkes SikstensSparow/EMICMG) 646 -102 16 180 5 12 HAWK NELSON Every Little Thing (Tooth & Nai) 220 67 20 221
17 @ RACHAEL LAMPA When | Fa!l (Ward/CurtyWarner Bros) 517 +32 7 2110 12 13 NUMBER ONE GUN YouFal Sometimes /Savage/Foodgate! 212 -6 10 1501
16 @ JADON LAVIK Following You /BEC) 572 +6 15 150 10 14 EVERYDAY SUNDAY What Love Is (Ficker/ 205 -30 19 2310
14 15  AUDIO ADRENALINE Miracle (Forefront/EMICMG) 554 -35 8 20{0 15 15 12 STONES Far Away (Wind-up) 203 7 8 2710
13 16 MATTHEW WEST The End (Sparrow/EMI CMG) 477 AN 14 1601 23 @ FM STATIC Definitely Maybe (Tooth & Nai/ 202 +50 4 1613
18 17 PLUMB Taken (Curb) 468 -51 13 16/0 1" 17 LAST TUESDAY Beat Dependent /D0UG/ 192 -33 1" 20/0
19 18 STARFIELD Filled With Your Glory (Sparrow/EMI CMG) 464 -48 20 1210 19 @ TODD SMITH Alive (Curly 188 +26 8 220
21 @  TREESS King inpop) 458  +47 3 191 20 @  NATE SALLIE Without You (Curt) 186 +27 ] 1812
20 20 SWITCHFDOT Meant To Live (Red ink/Columbia) 443 -44 1" 9/0 25 @ POOR MAN'S RICHES Energy (Word Of Mouth) 183 +35 4 1812
27 @ BIG DISMAL Rainy Day (Lost Keyword) 395 +100 2 16/2 24 @ FURTHER SEEMS FOREVER Hide Nothing Tooth & Nai) 166 +17 2 16/4
28 @ DAY OF FIRE Cornerstone /EssentialPLG) 387 +102 2 21/5 21 22 KINGSDOWN Dearest Nameless findependent) 147 10 13 20/3
22 23 HAWK NELSON Every tittle Thing /Tooth & Nail) 384 16 9 13i0 18 23 EOWYN Take Me Away /independent) 144 28 13 2001
23 @)  STEVENC.CHAPMAN AfTringsNew (SiarowEMICMG) 368 +3 13 130 26 24 MENDING POINT Embers (Word Of Mouth) 137 2 7100
26 @ BURLDING429 TheSpacelnBetweenUs MomirMamerBos) 366 +1 v 1713 22 25  PROJECT 86 Safe Haven (Tooth & Nail) 137 -16 8 19/0
25 @ JEREMY CAMP Walk By Faith /BEC) 337 +16 6 810 @ GRETCHEN Fading flndependent! 134 +40 1 15/3
30 @ TODD AGNEW Reached Down (Ardent/ 334 +58 2 1412 28 @ UNDERDATH Reinventing Your Exit fndependent) 125 +2 § i1
@ NEWSBOYS Presence My Heart's Desire) (SparowEMICMG) 314 +94 1 1413 @ APDLOGETIX Downer Of A Sister (Parodudes/ 118 +16 1 13/0
24 29  WARREN BARFIELD Scak It Up (Creative Trust Workshop) 311 33 17 9j0 @ FALLDUT Somewhere In Between (Be3) 13 +16 1 1
29 €D  IANESKELIN Shout fpop/ 297 +18 2 1410 €D  EVERSTAYSRED [Hi Tell The World Wrinkle Free) 106 +1 1 13/0
31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/12 - Saturday 9/18. 37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/12 - Saturday 9/18.
© 2004 Radio & Records. © 2004 Radio & Records.
New & Active New & Active
EVERLIFE Evidence {Tovah/SHELTER) TELECAST The Beauty 0f Simplicity (BEC/ TREEG3 King /inpap) JADED THORNS Lie Awake (Word 0f Mouth)
Total Plays: 289, Total Stations: 12, Adds: 0 Total Plays: 204, Total Stations: 6, Adds: 1 Total Plays: 105, Total Stations: 14, Adds: 0 Total Plays: 82, Total Stations: 7, Adds: 0
FM STATIC Definitely Maybe Toot% & Nailf PILLAR Rewind (Flicker/EMf CMG) |AN ESKELIN Shout //npop/ SEVENGLORY Really Free /7Spin/
Total Plays: 216, Total Stations: 8, Adds: 0 Total Plays: 176, Total Stations: 10, Adds: 0 Total Plays: 98, Total Stations: 12, Adds: 0 Total Plays: 70, Total Stations: 5, Adds: 0
ANTHONY EVANS You Know My Name (/V0/ BIG DADDY WEAVE Set Me Free /Fervent/ MUTEMATH Control (Word/Curb/Warner Bros.) DROWNING JONAH Compromise ffadependent/
Total Plays: 211, Total Stations: 7, Adds: 0 Total Plays: 174, Total Stations: 5, Adds: 0 Total Plays: 97, Total Stations: 13, Adds: 8 Total Plays: 68, Total Stations: 5, Adds: 0
| OVERFLOW Better Place [EssentialPLG) STACIE ORRICD | Could Be The One /Forefront] STAPLE Pop fFlicker OVERFLOW Better Place /Essential/PLG)
Total Plays: 209, Total Stations: 9, Adds: 1 Total Plays: 157, Total Stations: 6, Adds: 1 Total Plays: 95, Total Stations: 11, Adds: 1 Total Plays: 64, Total Stations: 6, Adds: 1
BEBO NORMAN Disappear [Essentai/PLG/ KIERRA SHEARD You Don't Know (EM/ Gospel/ TODO AGNEW Reached Down /Ardent/ JONAH33 Silence Never Speaks /Ardent/
Total Plays: 208, Total Stations: 8, Adds: 2 Total Plays: 156, Total Stations: 6, Adds: 1 Total Plays: 84, Total Stations: 5, Adds: 0 Total Plays: 58, Total Stations: 10, Adds: 4
— = 7Y

BRIGHT COLORS.,

DECAL UP!

STYLISH? SPUNKY? STREET-WISE?

She’s a loyal listener with the power to recall your station name
during the next ratings period. Give her a station decal from
Communication Graphics and she’ll remember you forever.

<Communication
%% Graphics Inc

THE DECAL COMPANY
800.331.4438 - www.cgllink.com

Fow

LONG-LASTING. DURABLE. WEATHER-RESISTANT.
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( W [ — 1
|
P — m i e | | JOP 30 INDICATOR |
1 @  STEVENC.CHAPMAN M ThiogsNew (arwEMICHG) 382 +4 1 200 W WERC ARTIST TILE LABELIS) WS eles Yomar' sk
22 JEREMY CAMP Wak By Faith (BEC) W4 15 180 NP L OISR AT R el ol s Sy~ T s TE 2o
. K o BETHANY DILLON Ail | Need (Sparrow/EMI CMG) 859 +65 9 EEN
4 3 CHRIS RICE Go Light Your World (Rocketown/ 309 -9 1" 18i0 ) 3 JEREMY CAMP Walk By Faith (8EC) 842 75 18 280
5 4 WATERMARK The Glory Of Your Name {Rocketown) 308 -10 9 212 7 o BY THE TREE Beautiful One fFervent) m +46 10 302
3 5 AVALON YouWere There (Sparrow/EMI CMG) 297 33 17 150 5 5 MERCYME Here With Me (VO Curt) 76 37 200 220 |
. 0 ] 35 = ; 2 o 6 @  SHAWNMCDONALD Gravity /Sparrow/EMiCM5) 698 +7 9 250 |
ARG g el 2 8 @  CHRISTOMLIN Indescribable (Sistops/SiamawEMICMG) 689 +47 5 260 |
7 o MICHAEL W. SMITH Healing Rain (Reunion/PLG) 287 +29 4 22/0 10 o MICHAEL W. SMITH Healing Rain (Reunion/PLG/ 657 +64 5 280 |
6 8  DESPERATION Beauty Of The Lord fintegrity/Vertical) 272 13 a 150 4 9 THIRD DAY |Believe (EssentialPLG) 628 136 19 230
9 o BB o [EssemtalPLG) och . x = 9 10 BEBO NORMAN Disappear (Essential/PLG) 618 23 10 250
isappeas Essanliz * 11 @  FFH St The Cross (EssentialPLG) 583 +22 6 261 L
10 10 ANTHONY EVANS Here's My Life (iN0/ 193 -7 8 14/0 12 @ ANTHONY EVANS Here's My Life /iV0/ 534 +28 12 21{0
13 @  FERNANDO ORTEGA TakeHeart MyFriend (Curt) 186 +10 4 18 14 13 BARLOWGIRL Never Alone ffervent/ 488 3 13 190 ’
X : bd 4 15 14 RACHAEL LAMPA When iFall (Word/CurtyWarner Bros.) 484 4 ] 20/0
1 12 BABBIE MASON Shine The Light (Spring Hilll 177 -20 13 13i0 13 15 KUTLESS Sea Of Faces (BEL) 148 48 - 190 |
12 13 OELIRIOUS? Majesty (Here | Am) (Sparrow/EMICMGI 171 12 L] 1310 19 @ TELECAST The Beauty Of Simplicity (BEC/ 440 +19 5 2010 I
14 14 GREG LONG Fifteen (Christian) 155 18 10 10 17 17 CHRIS RICE Go Light Your World (Rocketown/ 437 2 12 19/0
17 @  PHILLIPS, CRAIG & DEAN YouAre God Alone /40 152 +8 2 2 D NEWSBOYS Presence . Sparow/EMICH) AL bl
20 @ WATERMARK The Glory Of Your Name fRocketown) 426 +16 7 211
16 16 KELLY MINTER This is My Offering {Cross Driven) 152 -19 18 1010 23 @ PHILLIPS, CRAIG & DEAN You Are God Alone /W) 423 +65 3 2212
15 17 BIG DADDY WEAVE Heart Cries Holy fFervent) 146 .25 13 810 18 21 AVALDN You Were There (Sparrow/EMI CMG) a12 14 17 18/0 |
18 @ TREES3 Blessed Be Your Name (npop/ 140 +2 4 1 16 22 TREEG3 Blessed Be Your Name finpop/ . 410 47 20 1310
21 23 CASTING... Who Am/ (Beach Street/Reunion/PLG/ 355 -28 20 1410
@ ALLEN ASBURY This Is My Father's World (Doxology/ 117 +9 1 910 26 @ TREVOR MORGAN Fall Down /BHT/ 350 +1 8 1710
= 20 SCOTT KRIPPAYNE Bible Story (Spring Hil) 108 -4 2 8i0 22 25  JEFFDEYO As!Lift You Up Gotee/ 338 -25 7 1310
— 27 26 BUILDING 429 Glory Defined (Word/Curb/Warner Bros.} 336 -3 20 1210
22 Inspo reporters. Songs ranked by total plays for the airptay week of Sunday 9/12 - Saturday 9/18. 2 2] SELAH YouRaise Me Up (Curty 336 11 20 1611
© 2004 Radio & Records. 30 @ BUILDING 428 The Space... (Word/Curl/Warner Bros.) 325 +14 2 1811
28 29 D.CROWDERBAND OpenSkes (Sixstens/SpamwEMICHGE 321 4 20 1400 |
. . . 29 30 MATTHEW WEST The End (Sparron/EMI CME) 288 Kil 12 1310
Rhythmic Specialty Programming — ———
- = - i 36 AC reporters. Songs ranked by total plays 1or.the airplay week of Sunday 9/12 - Saturday 9/18.
AANK  ARTIST TITLE LABEL(S) . CJ200RadiglE Records:
1 GRITS Hittin' Curves (Gotee/ New & Active
2 DUT OF EDEN Soldiers (Gotee/
4 POINT OF GRACE | Chaose You (Word/CurbyWarner Bros.) TOOO SMITH Turn To You {Curl)
j JfHN RI.EUBEINDLIf?SWSthrI/;;ﬂﬂ;E?/ Teta! Plays: 266, Total Stations: 16, Adds: 2 Total Plays: 179, Total Stations: 8, Adds: 1
FLYNN Love Is Dead {When} fiect NICOL SPONBERG Safe (Curt) TOOD AGNEW Stil Here Waiting (drdent)
5 KJ-52 Back in The Day /Upm/rl Total Plays: 251, Total Stations: 12, Adds: 1 Totat Plays: 174, Totat Stations: 10, Adds: 0
6 MARS ILL Planes And Trains (Gotee/ SHANE & SHANE He s Exalted finpop/) GINNY OWENS New Song (Rocketown/
] DJ MAJ DJ Maj Attack (Gotee/ ;olaIIFI::Zv's: Z'ZB’: Tot;lrft:li;ms: 13, Adds: 1 L(c:;PFI:lv]s‘;vfﬁ, T(:al Sl;:uns: B,‘,\;gﬂ
" Wi ive In Love (Flicker) ome Home fEssential
8 SOUL PURPOSE Bounce With Me IBjE[.'/ . . Total Plays: 215, Total Stations: 12, Adds: 1 Total Plays: 155, Total Stations: 8, Adds: 0
9 DISCIPLES OF CHRIST {D.0.C) Antidote (Disciples Of Christ/Throne Room/ CAEDMON'S CALL There's Orly One {Holy One] ssentiafPLG) | BIG DISMAL Rainy Day (Lost Keyword)
10 PEACE OF MIND We Gon A Make It /BEC) Total Plays: 181, Total Stations: 10, Adds: 0 Total Plays: 140, Total Stations: 8, Adds: 2
- =Yg J
Y F Weekly E-Mail
four Free, Weekly E-Mai
» Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
» Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
e Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
* Industry event calendar update
E a3z =g
If You've Got 60 Seconds,
/ 4 ?, =
You’ll Want To Read the R&R Manager’s Minute!
E ==
To subscribe, send your name, email and contact information to managersminute@radioandrecords.com

www americanradiohistorv com
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Part Two OF A Two-PART SERIES

Jesus Lopez On The Record

—. LATIN FORMATS J—

Universal Music’s Latin America & Iberian Peninsula

Chairman speaks

In the first part of my conversation with Jesis Lopez
(9/3), he spoke about the Latin record industry in U.S.
vs. that in Latin America, the impact of the Internet on
the industry, piracy — both physical and through
cyberspace — and the new era that the industry must

adapt to.

The big question is, what is the
new business model in this age of
technology and mobility?
“More than a new mod-
el, I'd like to say it's an [
evolution of the model,”
Lépez says. "l don‘tthink (2%
that the physical form of
music will disappear. The
CD may disappear in a
few years, but something
else will appear. We are
already seeing it in some
countries.

“In Brazil, for example, we are
selling a high percentage of audio
DVDs. It's a format that is creeping
up on CDs, because the consumer
wants more information. Sometimes
they want to see the artist while lis-
tening to him, and this is the way to
do it. It has an added value for the
price.

“Super Audio CD is another for-
mat that is beginning to attract in-
terest in many European countries.
It’s a lot more secure than CDs and
has better sound quality. A lot of

technology is evolving, and it's do-
ing so fo better the physical product.

| “The industry will
| grow because of the abil-
ity togo mobile. That will
force us to study new cost
| formulas and what the
public will be willing to
| pay. Wewill have to make
adjustments to the way
companies work, but we
will never abandon the
core business, which will
remain the same.”

Jesus Lépez

Creating And
Developing Art

One aspect of any new model
should be to get back to the business
of creating art. It’s time to leave the
corporate suits behind and make
music, because if consumers are
faced with paying for a full CD
when it only has one hit, chances are
they won't buy it.

“I absolutely agree,” says Lopez.
“The business is guilty of releasing
product that isn’t top quality, wheth-

AMONG FRIENDS white in Los Angeles to promote his latest album, A
Corazdn Abierto, and the single “Me Dediqué A Perderte,” superstar Alejandro
Ferndndez (1) stopped by KLAX to visit with his buddy EI Cucuy.

www.americanradiohistorv.com

er it is because of lack of time, cre-
ativity or focus. More and more,
though, we're all now focusing on
making better and more well-
rounded records.

“We need to find the largest num-
ber of good songs so that the public
feels comfortable paying $10-$15 for
a CD. You can distinguish the high-
quality records by the number of
sales. A hit in the U.S. sells 100,000
copies. When you see someone sell
1 million copies, it’s because the al-
bum has all the characteristics we're
talking about.”

Another important element in
keeping the industry fresh and
growing is new-artist development.
Many labels are releasing one-hit
wondersand putting little effort and
investment into developing new art-
ists who will have long and success-
ful careers. The music legends of
years past don’t necessarily exist
anymore.

“What happened is that today’s
consumer has a need to get things
fast and is less faithful than before,”
says Lopez. “Thirty years ago a fan
of The Rolling Stones bought all their
records, whether they were good or
bad. They were true fans of Juan Gab-
riel, José Alfredo Jiménez, etc. There
was a faithfulness then that very few
artists can get now. That has to do
with consumer habits, with their ac-
cess to information and with their
ability to take in that information.”

Another problem that Lépez sees
is that sometimes the public gets
overwhelmed because they get too
much information about an artist.
They eventually get so fed up that
they don’t want to hear any more.

“In ycars past there was a certain
mystery about artists,” Lopez says.
“It's hard to get that today because
it’s easy to learn everything about
them. Before, it was hard to find out
much about an artist’s private life.
Now not only do you hear about it,
you can see it.

“All those public scandals affect
artists and lessen the value of their
art. The public begins to take sides
and to confuse an artist’s art with his
private life. And many times it's the
artist who causes these situations
and confuses his art with his private
life. That makes it harder to have a
long career.”

“The business is guilty of releasing
product that isn’t top quality, whether it is
bhecause of lack of time, creativity or
focus. More and more, though, we’re all
now focusing on making better and more

well-rounded records.”

The Indies’ Role

Artist development is one thing
indie labels know. And when the big
companies go through hard times,
indies thrive. They find new talent,
put in the time and effort to devel-
op it and, ultimately, create super-
stars — who are later taken over by
the big companies.

“It's important that there always
be indies, because they focus on cer-
tain market niches and artists,” L6-
pez says. “They help to develop
those niches and artists, and, in the
end, when they grow and need a
structure to develop their records
and artists internationally, they will
need the support of a multinational
with the structure necessary to ac-
complish that.”

“It’s important that
there always be
indies, because they
focus on certain
market niches and
artists.”

The alliance of independents
with multinationals also helps to
generate business. Lpez says, “In
our case we have two good exam-
ples: Univision Music Group,
which we have the license for out-
side the U.S. and Mexico, and Vale
Music from Spain, which David
Bisbal is signed to.”

Latin radio in the U.S. is thriving.
More and more stations are going
Spanish to serve the huge Spanish-
speaking communities all over the
country, even in Middle America.
Buthow much is Spanish-language
radio’s success helping the Latin
record industry in this country?

“It helps us,” Lépez says. “Any
media growth and any opportuni-
ty to showcase music directly to the
public helps to increase sales and
to increase visibility for our artists.
Radio’s growth is favorable to us.

“We are the largest minority in
the U.S., and the one with the most

growth. We are becoming an im-
portant consumer power in the
country. That certainly benefits us,
and itis the reason that the U.S. has
suffered less from the industry’s
decline.

“This is an expanding market. If
you separate the U.S. Latin-market
numbers from the U.S. general-
market numbers, the U.S. Latin
market would be the sixth largest
in the world — above Brazil, Mex-
ico or Spain. That tells us that it's a
market that is growing.”

Looking To The Future

In the case of Universal, what can
we expectin the future? “We contin-
ue to invest in many artists,” Lopez
says. “With all these alliances with
independent labels, we have about
80% of reggaetén music. We are
working on taking reggaetén from
Puerto Rico to the entire U.S. and
then to other countries, like Mexico,
Spain and Argentina.

“We are also signing other artists
we want to develop, like Javier
Garcia, who is a new Surco Records
artist. And we’re focusing on Juanes’
third album and working hard with
David Bisbal and Paulina Rubio.

“We have a lot of product in the
market right now. We have strong
artists in Argentina, like Bersuit,
who have sold 250,000 copies of the
album Argentinidad Al Palo in a
country that is so weak right now
that selling 50,000 copies is a hit. In
Spain we have Antonio Orozco,
who already has a platinum record.

“We are working to develop re-
gional Mexican artists, a genre
where we had been lagging behind.
We're working on artists who do
duranguense music and established
artists, like Alicia Villarreal and
Pedro Fernandez.

“We're diversified and taking care
of the market’s and the consumer’s
needs. We continue to invest strong-
ly in product from all the countries
in Latin America.”

TALK BACKTO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 310-788-1670
or e-mail:
jmadrigal@radioandrecords.com
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This Week In Spanish-Language Music

| Radio Corner

Everardo Morales
PD, WWRF/West Paim Beach

The whole city is recuperating from Hurricane Frances. We're
working with FEMA and the Red Cross to assist the community. I

Jjust got back from the center where they are handing out water
and other basic necessities.

This has been hard for our community. I had never personally

seen a situation like this, where there were no traffic lights

Everardo Morales

working, gas lines were a mile long, and there was little or no
food at the stores — just the sheer despair. The situation is
getting better, and the city is getting back on its feet. i

Before the hurricane hit we prepared to stay on the air to keep people informed. My
| wife and children came with me to the station, and I planned to stay on the air during |
the storm. But as soon as it hit, the station’s generator went down. Three days later we
were able to get another generator to get back on the air.

After the hurricane we got so many calls from people who had been left with nothing. |
Most people have electricity now, but there are some who stilt don‘t. A FEMA member will l
|

be with us on the air to give our community information on what they need to do to get
help. |

RECORD BREAKER Guinness just certified Yahir's record for most autographs signed
consecutively by an artist — 2,852 in eight hours. Now that's popularity! He's seen here (r) with R&R
Latin Formats Editor Jackie Madrigal after his performance at Club R&R.

VI VA MEXIC 0 WSKQ/New York morning host Luis Jiménez had the honor of being Grand
Marshal of the Mexican Independence Day parade in New York. He was happy to join the city’s
Mexican community on their day.

For those of you who didn’t get a chance tg listen to the bits from the radio
personalities who have been our guest EJs so far, here’s your chance. This month Radio
Prioridades Discograficas (GFA Latin Radio) recaps some of the best moments from our
guest EJs and their shows — sometimes funny, sometimes wacky, but always in good
fun. Now you have a second chance to listen to some of the best moments in Spanish-
language radio.

On our list this month are Carlos Vives’ “Como TG" (EMI Latin), Néstor Torres’ “Labios
Dulzes” (Heads Up International), Pueblo Café’s “Toda Mi Vida” (Balboa), Ozomatli’s “Te

\ Estoy Buscando” (Concord), Banda Alameda’s “Prisionere De Tus Brazos” (Balboa),

Desol's “Cumbia Raza” (Curb), Gerardo Fernandez's “Se Fue Mi Paloma” (Balboa), Ricardo
Montaner’s “Desesperado” (Warner Music Latina), Climax's “El Za Za Za La Mesa Que Mas
Aplauda” (Balboa), Superlitio’s “Perdoname” (Cielo Music), Panteon Rococd’s “Madre
Candeta” (Delanuca/BMG), Ozomatli’s “Cuando Canto” (Concord), JD Natasha's “Lagrimas”
(EMI Latin), Yahir's “La Locura” (Wamer Music Latina) ar.d Joan Sebastian’s “Amar Como
Te Amé” (Balboa).

Pnorldades D:scograficas
KR R=—A—D—4—0-—

HONOR SOCIETY Los Angeles Mayor Jim Hzhn declared Los Tigres Del Norte konorary chairs
of Latin Heritage Month 2004. They are Seen here receiving the prociamation.

CHEERS univision Music Group President and CEQ Jos$ Behar feld a private dinner in Los Angeles
after the Latin Grammy ceremary. Seen here are several of UMG's ariists and executives.

SHOW STOPPER carios Vives packed them in for a pre-Latin Grammy appearance at the House
of Biues in Los Angeles. He performed his latest single, “Cormo Tu,” fram his album €l Rock De Mi
Pueblo.

wwWw americanradiohistorv com


www.americanradiohistory.com

 LATIN FORMATS

105

Smum T /
>4 o September 24, 2004
( ™
CONTEMPORARY TOP25 TROPICAL TOP25
we‘ék ARTIST TITLE LABEL(S) J&L‘rts vI’s"éK ARTIST TITLE LABEL(S) Soms
1 JUANES Nada Valgo Sin Tu Amor (Universal) 268 1 GILBERTO SANTA ROSA Sombra Loca (Sony Discos/ 303
2 PEPE AGUILAR Miedo (Samy Discos! 257 2 MARC ANTHONY Valié La Pena (Sony Discos/ 266
3 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin/ 212 3 JUAN LUIS GUERRA Las Avispas (Karen/ 236
4 KALIMBA No Me Quiero Enamorar (Sony Discos) 189 4 TIT0 NIEVES Fabricando Fantasias (S6Z Entertainment/ 204
5 CARLOS VIVES Como Tu fEM/ Latin) 185 5 DON OMAR Pobre Diabla (V/ Music/ 141
6 ANDY & LUCAS Son De Amores (BMG Latin) 159 6  VICTOR MANUELLE Te Proponge (Sony Discos/ 140
7 PAULINA RUBIO Aigo Tienes (Universall 147 )/ CARLOS VIVES Como Ti (EM/ Latin) 131
8 FRANCO DE VITA fiSIN BANDERA Si La Ves (Sony Discos/ AL3| 8 DADDY YANKEE Gasolina (V/ Music/ 124
9 ALEJANDRO FERNANDEZ Me Decigué A Perderte (Sony Discos) 124 9 GRUPO NICHE Culebra (Sony Discos) 109
10 YAHIR La Locura (Warner M.L.) 115 10 ANDY & LUCAS Son De Amores (BMG Latin) 108
1 JULIETA VENEGAS Andar Conmigo /BMG Latin) 108 n MARC ANTHONY Ahora Quién (Sony Discos) 72
12 MARC ANTHONY Ahora Quién (Saay Discos) 100 12 ELVIS CRESPO 7 Dias (Ole Music) 70
13 DIEGO TORRES Déjame Estar (BAKG Latin) 96 13 JUANES Nada Valgo Sin Tu Amor Universal) 69
14 MARCO ANTONIO SOLIS Prefierc Partir (Fonovisa) 95 14 PUERTO RICAN POWER Si Pero No (/&N 65
15 MARIANA Que No Me Faltes Ta /Univision) 92 15 GRUPO NICHE Ni Ceme Amiga Ni Ceme Amante (Sony Discos) 62
16 REYLI BARBA Desde Quz Llegaste (Sony Discos/ 92 16 VICTOR MANUELLE Lloré Lioré (Sony Discos) 60
17 JULIETA VENEGAS tente (BMG tatin) 89 17 MELINA LEON Quiero Ser Tuya (Sony Discos) 56
18 CHAYANNE Sentada Aqui En Mi Alma (Sony Discos) 79 18 AVENTURA Llorar (Premium) 55
19 HA-ASH Estés En Donde Estés (Scay Discos) 14 19 TONNY TUN TUN Dile A &t (Karen) 55
20 MARC ANTHONY Valié La Pena (Sony Discos) 70 20 LOS TOROS BAND Si Tit Estuvieras (Universal) 53
21 FRANCO DE VITA Tit De Qué Vas (Sony Discos/ 67 21 GRAN BANDA Amiga Soledad (DAM Productions/ 53
22 SIN BANOERA Que Lloro (Sony Discos/ 53 22 FLORIDO FLORES Necesito Money (Universall 52
23 JUAN LUIS GUERRA Las Avispas (Karen/ 50 23 DOMENIC MARTE Ven Tu (/&N 50
24 DAVIO BISBAL Camina Y Ven (Uaiversal) 48 24 NEGROS Me Cambiaste La Vida (Premium/ 49
25 JD NATASHA Légrimas (EM/ Latin) 48 25 ALEX “EL BIZCOCHITO" Dos Amantes (Sany l)iscos{ S 49
Data is complied from the airplay week of September 12-18, Data is compiied from the airplay week of September 12-18,
and based on a point system. and based on a point system.
© 2004 Radio & Records. - © 2004 Radio & Records.
Going For Adds Going For Add's
BAD BOYS Volver A Empezar (Fuentes)
KUMBIA KINGS Fuego (EM/ Latin) FRUKO Y SUS TESOS A Bailar Bembe (Fuentes/
SONORA CARRUSELES E| Gato Boogaloo fFuentes/
o J

i

celebrates Hispanic Heritage

Radiovisa year-round Con Naibel!

g,. i ’\ ?
features weekly interviews with the biggest

and brightest Hispanic celebrities.

UPCOMING GUESTS INCLUDE:

Roberto Gomez

Bolafios “Chespirito”
Poncho lizarraga Josa Ios8

Antonio Villaraigoso  Edward James Olmos

Saturdays - 2 PM PST » Sundays - 12 PM PST

Radiovisa

The new BRAND in
.Sg@ni;sb Talk Radio

Affiliation contact:
Ana Salcido
(917) 689-7143

Florinda Meza
Lupe Ontiveros

Miami Dallas

WwWwWw.americanradiohistorv.com

Regional sales offices:

Los Angeles New York
(818) 528-2050  (631) 757-1027

(305) 672-0071  (469) 241-1882

www.radiovisa.com
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REGIONAL MEXICAN TOP25

Wik ARTIST TITLE LABEL(S)

1 GRUPOMONTEZ DE DURANGD Listima Es Mi Mupr M.;'
2 LOS TEMERARIOS Qué De Raro Tiene (Fonovisa)
3 BANOA ELRECODO Delanto De Mi Fanvuisa/
4 CONJUNTO PRIMAVERA Vuelve Conmigo (Fanovisa/
5  PESADD Djali Que To Mueras (Harmer ML)
6  BETO Y SUS CANARIOS Esta Liorando Mi Corazén (Disa/
i LO5 HORDSCOPOS DE DURANGO Dos Locos (e
8 PATRULLA 81 No Aprendi A Olvidar (Disa)
9 LOS HURACANES DEL NORTE Te Perdong Lina Ver (Linission!
10 PALOMO Miedo (Disa) .
11 VICENTE FERNANDEZ La Primera Con Agua /Sy Necos!
12 ALICIA VILLARREAL Soy Tu Mujer (Universal)
13 BANDA CUISILLDS Suavile (Bales/
14 INTOCABLE SiPudiera (EM/Latin)
16 LOB TIGRES DEL NORTE Mo Tieswe La Culpa Bl Indio Fasowisal
16 K-PAZ OE LA SIERRA Volveré Unmvision)
17 ERAZEROS MUSICAL DEDURANGD Ligrimas ¥ Lisvia el
18 BRONCO “EL GIGANTE DE AMERICA” Basta (Fonovisa/
18* « COVOTEY SUBANDA TIERRA SANTA Pigustes Do Hormiga (EM Latinf
20 MARCO ANTONIO SOLIS Prefiero Partir (Fonovisa)
21 CONJUNTO ATARDECER Y Las Maripesas (Universal)
22 LOS HOROSCOPOS OE OURANGO Obsesién (Disa/
23 GRACIELA BELTRAN Coraz6n Encadenado Liniision/
24  INTOCABLE A Dénde Estabas (EM/ Latin)
25 TIGRILLODS LaEtica (zs/

TOTAL
POMTS

436
395
125
272

223
14
204
175
164
163
158
153
151
132
129

Lt ]

184

124
12
118
108
108
106

97

52

TEJANO TOP25

WEEK  ARTIST TITLE LABEL(S)

PESADO Ojala Que Te Mueras (Warner M.L.)
DUELD Para Sobrair (i

SOLIDO Contigo (Freddie)

JENNIFER PERA Hasta El Fin Del Mundo i/
KUMBIA KINGS Fuego (EM/ Latin) '
KUMEIA KINGS Sabes A Chocolate (MY Latin/
nsmuos LaEtica (Disa)

LA Fumn Mﬂﬂ idegmdientel

JIMMY GONZALEZ & EL GRUPO MAZZ Corazén Dormido (Freddie)
10 GARY HOBBS Ouiero Amarte (MM

11 JENNSFER PENA Vivo Y Muero En Tu Piel {Univisian)
12 LOSPALOMINDS Dué Suerte La Mia fLirdana/

13 MICHAEL SALGADO Mi Cielo Gris (Freddis)

14 ALICIAVILLARREAL Sox Tu Mujer (Uwversal!

15  CHENTE BARRERA LaMisma Intencién /0-Vo/

16 LAFIEBRE Cuinro (Freddie/

17 IMAN Si Me Hubieras Dicho Univision)

18 LOSPALOMINDS Chulits iana/

19 INTOCABLE SiPudiera (EM/Latin)

20 ALAZZAN PorDué (Fredle)

21 TABU Cumbia Pa’ Que Baile (/#3)
22-%B0LIDO; Ty ez e

23 LACONQUISTA Ei Feo {Vene Music/
2&: : :105 LOPEZ Esta Ve EM Lot

25 NOTABLE Dame Una Razén (Univision)

W o ~ ;o O B W R —

TOTAL
PONTS

214
177
10
105
103
m

98

88
B2
79
76
74
n
68
it
66

57

54

Data is complied from the airplay week of September 12-18,

Data is complied from the airplay week of September 12-18,

and based on a point System. and based on a point system.
© 2004 Radio & Records. © 2004 Radio & Records.
Going For Adds ... - | Going For Adds
No Going for Adds for this Week No Going for Adds for this Week
\.
-
Rock/Alternative Record Pool .
TW  ARTIST Tie Labeds) W ARTIST Tite Labolls)
1 BERSUIT VERGARABAT Argentinidad Al Palo {Universal) 1 PAULINA RUBIO Perros (Universalf
2 JULIETA VENEGAS Lento (BMG Latin 2 PEORD JESUS Miradita Y Meneito /MF)
3 VOLUMEN CERO Autos (Warner M.L.} 3 GILBERTO SANTA ROSA Sombra Loca (Sony Discos/
4 CONTROL MACHETE El Apostador (Universal) 4 MARC ANTHONY Valié La Pena (Sony Discos)
5 CAFE TACUBA Eres (Universal) 5 TITO NIEVES Fabricando Fantasias (SGZ Entertainment)
6 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin/ 6 FULANITO Pégate (Cutting/
7 0ZOMATLI Cuando Canto (Concord) 7 VICTOR MANUELLE Te Propongo (Sony Discos)
8 ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave) 8 GRUPO NICHE Culebra (Sony Discos)
9 INSPECTOR Ska Voovie Boobie Baby (Universal) 9 CHULY Perrea (HillZHill)
10 ENANITOS VEROES Tu Cércel (Universal) 10 SON OE CALI Vida Consentida {Univision/
11 ZOE Peace And Love (Sony Discos/ 11 GRUPO AGUAKATE Todo E) Mundo (Universal
12 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/DLN) 12 CELIA CRUZ & DON DINERO Son DeLa Loma (/&R/
13 LUCYBELL Salvame La Vida (Warner M.L.} 13 PUERTO RICAN POWER Si Pero No (/&N/
14 SUPERLITIO Lo Fi {Cielo Music Group/BMG Latin) 14 MARC ANTHONY Ahora Quién (Sony Discos/
15 LIQUITS Chido (Surco) 15 FRAGANCIA Ahora Vengo Yo (El Toque Toque) {Latinflava)

Songs ranked by total number of points. 10 Rock/Altemative reporters.

Songs ranked by total number of points. 21 Record Pool reporters.

www americanradiohistorv com



www.americanradiohistory.com

SOUTH

CBA Retail Sales and Marketing Manager
Word Records in Nashvile is iooking for a
CBA Retail Sales and Marketing Manager.
This position will serve as a liaison between
the label and Word Distribution, CBA
independent and natienal accounts.
Experience working with CBA retail required.
To apply contact: cindy.finch@wbr.com EOE

WCBS-FM is seeking a personality
or personalities to host our morning
show. Please send your resume as
well as the best representation of
your work to: Dave Logan/WCBS-
FM 1515 Broadway, 40th Fl New
York, NY 10036. NO PHONE
CALLS PLEASE. WCBS-FM/Infinity
Broadcasting is an Equal
Opportunity Employer.
Candidates must demonstrate a
clear ability to engage the audience
with topical entertainment while
honoring the significant musical
heritage of CBS-FM. You should be
able to document solid ratings suc-
cess with Adults 25-54. Major mar-
ket experience is preferred.

DIRECTOR OF ROCK
PROGRAMMING:

Join a company on the front line of
inferactive music television! MUSIC
CHOICE, the world’s leading digital
music service, has a great opportu-
nity for an experienced Director of
Rock Programming available in our
New York City office. Responsible for
driving the development of our rock
formats programming strategy to in-
clude creating and implementing the
philosophy and vision for assigned
video and audio channels in conjunc-
tion with MUSIC CHOICE'S goals
and objectives. Also responsible for
managing artist interviews and
shows, as well as leveraging relation-
ships with record labels and music
related companies. Will also cham-
pion special projects and oversee
general operations of the dept. A BA
or equivalent is preferred. Candidate
will also possess @ minimum of 7
years exp. programming rock
formats to include experience with
video/TV production. Direct manage-
ment of a team of programmers.
Expertise in radio programming,
syndication and or music industry,
along with established relationships
in the music industry is required.
Knowledge and expertise in Selector
scheduling software is preferred. To
be considered, include salary
requirements and forward your
resume to: email:

OPPOR TUNITIES

September 24, 2004 R&R ® 107

MIDWEST

Program Director

This is a rare programming oppor-
tunity with Susquehanna
Indianapolis| One of the countrys
leading oldies stations, Gold
104.5 (WGLD) is hiring a Program
Director to take the station
through the next decadel What
we need is someone with
experience and focus. You'll need
to demonstrate creativity, that you
can coach and develop talent,
and that you can shape the
on-air product. The right person
will stand out with passion for the
product and industry. Respond
with resume and compilation of
your stuff to David Wood,
Director of Programming,
dwood@indyradio.com,
Susquehanna Indianapolis, 6810
N. Shadeland, Indpls IN 46220.
No phone calls please.
Susquehanna Radio Corp. is an
EOE, an ESOP company with a
drug free workplace.

relevant.,
radi

PRODUGER
Drew Mariani Show

Relevant Radio™ seeks a self-mo-
tivated, team oriented, innovative,
passionate PRODUCER. Respon-
sible for producing the nationaily
broadcasted afternoon drive Drew
Mariani Show. Position is located
in Green Bay, WI. Must display
strong organizational and com-
munication skills and the ability to
meet deadlines in a fast-paced
media environment. Candidate
must be a practicing Catholic with
an excellent grasp of the faith,
Producer experience, bachelors
degree a/o radio certification a
pius. Proficient in MS Office. EOE

Email resume & cover letter to:
hr@relevantradio.com

POSITIONS SOUGHT

Voice Talent Casting. The Planet Charley
Praduction Group seeks professional voice
talents. For more information about us,
please visit PlanetCharley.com. EOE (9/24)

Hell on wheels. Loud, obnoxious rack chick
loaking for 7-midnight. Stuck in AC format
right now...Help! Showgiri626@comcast.
net. (9/24)

Talented, hard-working on-air talent seeks
fulltime gig that will pay about 30K ANTHONY:
(765) 349-1291 broadcastprofessional@
yahoo.com (9/24)

Thriving on the chance to reach out to mil-
lions of lives, on all levels political, personal,
introspective, and business matters. Call
HARRISON TWEH: (817) 417-0477. (9/24)

“Classic Rock, Oldies, Country, AC or Hot
AC. PD and top 100 market experience.
Available now. Call MICHAEL HAMM: (716)
373 -2107. MP3 airchecks at: http://
michaethammoO.tripod.com/ (9/24)

(MICHIGAN) “MARTIN" = Great voice -hard
waorker- 15 yrs in radio. Board op-promo-
tions-DJ. Email me today! djmartin88@
hotmail.com (9/24)

Seeking collegiate/professional play-by-
play/sales position. JOE: (888) 327-4996.
(9/24)

R&R Award winning morning talent with a
track record of #1 ratings is available. Origi-
nal, Interactive and Funny.www.
MatthewIntheMorning.com (609) 264-
ROCK. (9/24)

“Attorneys seek to purchase airtime for live,
legal radio program in So. California. Sta-
tion must be within 30 minute drive of West
L.A. with strong signal. Park806@aol.com
(9/24)

NY stand-up comic/actor looking for radio/
TV on- air position. Extensive on-air experi-
ence with extras (impressions, voice-overs
& MORE) www.comedy.com/petemichael
(9/24)

I’m seeking a technical or programming po-
sition in San Francisco or Portland, Oregon.
Experienced in SF and LA. Please reply to:
mirageconsulting@comcast.net (9/24)

RADIO & RECORDS
10100 Santa Monica Bivd., Third Floor, Los Angeles, CA 90067

Editors will be

bl B T T

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year {plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only} from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterty rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material d for
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RE&R Opportunities

Free Adveartising

Radio & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
recewved by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
smymardadipandracoris.com. Address all 20-word ads
1o R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067

RER Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. It logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Indivi seeking may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on p tati d and ied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box respenses are sent to
advertisers every Friday by first-class mail

To appear in the following week’s issue, your ad must
be received by Thursday noon {(PDT) eight days prior
to issue date. Address all ads to:R&R Dpportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067

Al letters to R&Ror its

intended for

Publisher

ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2004.

be used for this purpose. Letters may be edited

jobs@musicchoice.com POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeies, Califomia 90067

Fax: 215-784-5870. EOE. or fax to 920-469-3747

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA J0067

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050

CIRCULATION: 310-788-1625 moreinfo@radioandrecords.com 310-203-8727 kmumaw @radicandrecords.com
NEWS DESK: 310-788-1699

R&R ONLINE SERVICES: 310-788-1668

310-203-8727

310-203-9763 newsroom @ radioandrecords.com
310-203-9763

310-203-9763 mailroom @radioandrecords.com
301-951-9051

@radioar ds.com rrdc @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450 NASHVILLE BUREAU: 615-244-8822 615-248-6655  Ihelton @radioandrecords.com

hmowry @radioandrecords.com

www.americanradiohistorv.com


www.americanradiohistory.com

108 ® R&R September 24, 2004

MARKETPLACE

AIrR CHECKS VOICEOVER SERVICES VOICEOVER SERVICES

w= AUDIO & VIDEO AIRCHECKS w==

+CURRENT #290, Denver's JACK FM, KRTHAJoJo Kincaid, WEBN/

Freak Show, KCBS/Jonathon Brandmeier, KCMO/Mark McKay, KSLZ/

Jet Black, KYGO/Catfish, WVEE/Toss Swaid, WLCL/Randy & Spiff.

CD $13.

+CURRENT #289, KFRC/Bobby Ocean, WDVE/Scott Paulsen, Z100/Z

Zoo, KROW/Kevin & Bean, WBZZ/Kobe, WKST/Scotty. CD $13

+PERSONALITY PLUS #PP-198, WOMC/Dick Purtan, WRIF/Drew &

Mike, KMPS/ichabod Calne, KDWB/Dave Ryan. $13 CD

+PERSONALITY PLUS #PP-197, WBBM-FM/Eddie & JoBa, KSTP-

FMNan & Cheryl, KZOK/Bob Rivers, WKST/Freak Show. $13 CD

+PERSONALITY PLUS #PP-196, WKSC/Drex, KSHE/Bob & Tom,

KYKY/Phillips & Co., KLUV/Ron Chapman, WWSW/Merkel & Cris.

$13CD

+ALL COUNTRY #CY-145 KYGO, WCOL, WHOK, WKKO, KMLE.

$13.CD

+ALL CHR #CHR-115, KIS, KBKS, KUBE, WNCI, WVKS, WTWR,

$13 CD.

+ALL A/C #AC-123. KPLZ, KLSY, KRWM, WENS . $13 CD.

+PROFILE #5-512 SEATTLE! CHR AC AOR Gold Ctry $13 CD $10

cassette

+PROFILE #S-513 MINNEAPQLIS! CHR AC AOR Gold Ctry $13 CD

+PROMO VAULT #PR-57 promo samples - all formats, all market

sizes. $15.50 CD

+SWEEPER VAULT #SV-43 Sweeper & legal ID samples, all formats.

$15.50 CD

+CHN-36 (CHR Nights), +AAA-1 (Triple A), + 0-25 (All Qldies) +MR-

10 (Alternative} +F-28 (All Femaie} at $13 each

+CLASSIC #C-282, WQAM/Clark Moore-1967, KRLA/Dave Hull-

Humble Harve-1981 KWST/London & Engelman-1981. $16.50 CD,

$13.50 cassette

VIDEQ #89, NY's Z100/Joe Rosati, Dallas’ KKDL/Domino,

Pittsburgh’s WBZZ/Kabe, 3WS/Merkel & Cris, St. Louis’ KSLZ/Jet

Black, Vegas' KQOL/Zippo-& Sheri, KSNE/Tom & Nicole. 2 hrs, VHS

$30, DVD $35.

+ tapes marked with + may be ordered on cassette for $3 less
www.californiaaircheck.com

CALIFORNIA AIRCHECK &%
Box 4408 - San Diego, CA 92164 - (619) 460-6104

Visa

PUBLICITY PRINTS Y

Lithographed On Heavy. Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 ~ $90.00
1000 — $120.00

5x7 - JOCK CARDS
B8&W 1000 ~ $100.00
Color 2000 — $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

% OTHER SIZES AVAILABLE

PRICES SUBJECT TO

www . jennifervaughn.com

HYO’NEIL

VOICE I1MAGING

*THE VOICE HEARD ABOVE THE REST’p

N

1-877-4-YOURVO
(877-496-8786)

DEMO:
www.samoneil.com

e R
ww.radmandrecords.com

As Heard In...
Dallas,
Las Vegas,
Toronto
and across the Planet

Jomiser Yauvcun Yoie Imacme

LEZLIE ROBINSON

is your female voice

Ghene is anly 0ne!
VTs/Imaging/VOs/Spots
15 years experience

Sk
MPICAD
m 7 lezlierobinson.com 514-884-4835

Great Songs For October!

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music

1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

Order via R&R: Save 20% and get free UPS shipping!™ (*on U.S. ord=rs)
Discounted price: $51.96 softcover/$63.96 hardcover

(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067

JOE CIPRIANG

PROMOS

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typewritten and accompa-
nied by payment. Visa/MC/AMEx/Discover accepted. One inch
minimum, additional space up to six inches available in
increments of one-inch.

CHENGE MITHOULIOTICH AMERICAIS NUMBER 1 VOICE Rates for R&R ketpl 1 ?ime - $95.00
the voice of FOX, CBS and The Grammys (paere ﬁlcg)r e 12 :::::::2:: :ggg
4 im0 o v S i Call Us. Marketplace 26 insertions  75.00
. ¥ & el Bk gBADRaNED (310) 229-4548 (310) 788-1621 51 insertions 7000
TOLL FREE: 1-888-526-5336 . e 3 Fax: (310) 203-8727
PICTURES www.abcpictures.com WWW. Ioec1pr|q no.com e-mail: kmumaw@radinandrecords.com
=
P AT R&R’s Year-End chart Pack oy 65
k 1 e \
N . ( “ ) - _— | \——/
N NOW AVAILABLE!
\ o 1y 4 Includes year-end charts for all R&R formats from ’
\ * i 1974 through 2003! Call (310) 788-1625 or email i
| k= moreinfo@radioandrecords.com RADIO & RECORES. |

www americanradiohistorv com
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IN THE UNITED STATES BANKRUPTCY COURT
FOR THE MIDDLE DISTRICT OF FLORIDA - TAMPA DIVISION
www.flmb.uscourts.qgov

In re:

PETRACOM OF JOPLIN, LLC

PETRACOM MEDIA, LLC

PETRACOM OF TEXARKANA, LLC

PETRACOM OF SHOW LOW, LLC
Debtors.

) Chapter 11

) Case No.03-20980-8P1

) Case No.04-2908-8P1

) Case No.04-2906-8P1

) Case No.04-2910-8P1

) (Jointly Administered under Case No.03-20980-8P1)

NOTICE OF (A) CONFIRMATION HEARING AND (B) PROPOSED SALE OF SUBSTANTIALLY ALL
OF THE DEBTORS’ OPERATING ASSETS OUTSIDE THE ORDINARY COURSE OF BUSINESS
FREE AND CLEAR OF ALL LIENS, CLAIMS, AND ENCUMBRANCES

PLEASE TAKE NOTICE (the “Notice”) that on August 26, 2004, the
above-captioned debtors and debtors-in-possession (the “Debtors”)
filed their Joint Amended Plan of Reorganization (the”Plan”).

PLEASE TAKE FURTHER NOTICE that a hearing to consider confir-
mation of the Plan (the “Confirmation Hearing”) has been scheduled
before the Honorable Alexander L. Paskay at the Federal Courthouse,
801 N.Florida Avenue, Tampa, Florida 33602 on October 5, 2004 at
1:30 p.m., prevailing Eastern time, at which time the Debtors will
seek entry of an order confirming Plan.

PLEASE TAKE FURTHER NOTICE that pursuant to Section 7.7 of
the Plan, at the Confirmation Hearing, the Court will consider as an
alternative method of funding the Plan payments,any bona fide offer
to purchase the Operating Assets of the Debtors, or the stock in some
or all of the Debtors (in either case, an “Alternative Transaction”) as
going concerns, free and clear of all liens, claims, interests and encum-
brances, that is filed with the Court and served upon the Debtors and
Textron Financial Corporation no later than September 30, 2004
at 5:00 p.m. In order to be considered a bona fide offer, any offer
to purchase must:

(a)be in writing in a form of Asset Purchase Agreement (the
“"Agreement) in a form approved by counsel for the Debtors and
Textron Financial Corporation, a copy of which may be obtained
from Jordi Guso, Esquire, BERGER SINGERMAN, PA., 200 South
Biscayne Boulevard, Suite 1000, Miami, Florida 33131, or Harley E.
Riedel, Esquire, STICHTER, RIEDEL, BLAIN & PROSSER, PA., 110 East
Madison Ave.,Suite 200, Tampa, Florida 33602;

(b) contain no contingencies to closing (including any representa-
tions or warranties, other that good title and the validity of the
licenses, that have not been waived or satisfied at the time of
the commencement of the Confirmation Hearing) other than FCC
approval;

() ble for a purchase price of at least $7.0 million payable in cash at
closing;

(d) provide for a closing no later than the eleventh day following FCC
approval;

(e) require the purchaser to diligently pursue FCC approval, includ-
ing the filing of an application for approval of the transaction no
later than ten days after entry of an order approving the offer to
purchase;and

(f) be accompanied by a good faith deposit in an amount equal to
10% of the purchase price, which deposit shall be held in an inter-
est-bearing escrow account at Stichter, Riedel, Blain & Prosser, PA.
(or other third party escrow agent acceptable to the Debtors and
Textron) and which shall (i) be applied to the purchase price at
closing if the offer to purchase is approved by the Court and FCC
approval is obtained; (ii) be forfeited to the Debtors if the offer to
purchase is approved by the Court and FCC approval is obtained
but the Purchaser fails to timely close; or (iii) be returned to the
Purchaser if the Court does not approve the Purchaser’s offer or if
the FCC does not approve the transaction through no fault of the

Purchaser;and
(g) require the Purchaser to assist the Debtors in collecting accounts

receivable and to remit all proceeds from the Accounts Receivable

tothe Debtors.

If one or more qualifying offers to purchase are received, the Court
will determine which offer, inclusive of the Debtors’ reorganization,
is highest and best, considering, inter alia, the purchase price, the
relative transactional costs of the two transactions (including the
payment of any brokerage fee), the contingencies related to each
transaction, and the expected closing date for each transaction and
any costs or losses associated with such delay.

PLEASE TAKE FURTHER NOTICE that the transfer of assets pursuant
tothe Planisatransfer pursuant to Section 1146(c) of the Bankruptcy
(ode and that the Confirmation Order shall provide that the sale and
the assets transferred pursuant thereto shall not be taxed under any
federal, state, local, municipal or other law imposing or claiming to
impose a stamp tax or other similar tax.

PLEASE TAKE FURTHER NOTICE that pursuant to §5105,1123 and
1129 of the Bankruptcy Code, in order to preserve and implement the
various transactions contemplated by and provided for in the Plan
including the sale of operating assets of the Debtors (the"Transferred
Assets”),as of the Confirmation Date, except as otherwise provided in
the Plan or in the Confirmation Order, all Person or Entities that have
held, currently hold or may hold a Claim or other Debt, Liability or
Equity Interest that is discharged pursuant to the terms of the Plan
are and shall be permanently enjoined and forever barred to the
fullest extent permitted by law from (a) commencing or continuing
in any manner such discharged Claims, Debts, Liabilities, or Equity
Interests or their Properties, including the Transferred Assets; (b)
enforcing,attaching, collecting or recoveringinany manner any judg-
ment, award, decree or order against the Debtors, or their respective
Properties, including the Transferred Assets; (c) creating, perfecting
or enforcing any Lien or encumbrance against the Debtors, or their
Properties, including the Transferred Assets; (d) asserting a setoff,
right of subrogation or recoupment of any kind against any Debt,
Liability or obligation due to the Debtors, or their Properties, includ-
ing the Transferred Assets; and (e) commencing or continuing, in any
manner or in any place, any action that does not comply with or is
inconsistent with the provisions of the Plan or the Confirmation Order.
The Debtors or the purchaser shall have the right to independently
seek enforcement of this general injunction provision.

PLEASETAKE FURTHER NOTICE thatinquiries regarding this Notice,
the Confirmation, or the procedures set forth therein may be directed
to the Debtors’ counsel, Harley E.Riedel, Esq., Stichter, Riedel, Blain &
Prosser, PA., 110 East Madison Ave., Suite 200, Tampa, Florida 33602,
(813) 229-0144 or Jordi Guso, Esq., counsel to Textron Financial
Corporation, Berger Singerman, PA., 200 South Biscayne Boulevard,
Suite 1000, Miami, Florida 33131,(305) 755-9500.

Tampa, Florida
Dated: September 17,2004
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THE BACK PAGES _

CHR/POP

™

0 MAROON § She Will Be Loved (Octonel//AMG)

600008880205

ASHLEE SIMPSON Pieces 0f Me (Geffen/

AVRIL LAVIGNE My Happy Ending /Arista/AMG)

BLACK EYED PEAS Let's Get It Started /A&M/lnterscope)
RYAN CABRERA On The Way Down /£.V.L.A/Atlantic/

LIL' FLIP Sunshine (Sucka Free/l ouc/Colvmiia)

JOJO Leave (Get Out} (BlackGround/Universal)

CIARA f/PETEY PABLO Goodies /LaFace/Zomba/

HOUSTON f/ICHINGY & NATE DOGG | Like That (Capitol
CHRISTINA MILIAN Dip It Low fisandiOJMG/

ALICIA KEYS If | Ain't Got You L/AMG)

NINA SKY Move Ya Body (Next Plateau/Universal)

KELLY CLARKSON Breakaway {Hollywood)

LINKIN PARK Breaking The Habit /Warner Bros.)

FINGER ELEVEN One Thing /Wind-up/

TERROR SQUAD Lean Back /Universsl/

KEVIN LYTYLE Tum Me On {Atiantic/

NELLY My Place (Derrty/Fo’ Reel/Universall

BOWLING FOR SOUP 1985 /Sivertone/Jive/Zomba/
HOOBASTANK The Reason /island/IDJMG/

SEETHER f/AMY LEE Broken /Wind-up/

JUVENILE Stow Motion (Cash Money/Universal)

DESTINY'S CHILD Lose My Breath /Colwmbial

SWITCHFOOT Dare You To Move /Red ink/Columbis/
C.AGUILERA /M. ELLIOTT Car Wash /Dream Wivkstraffsninarseape
USHER fIALICIA KEYS My Boo [aFsce/Zomba)

ASHLEE SIMPSON Shadow (Geffen/

HILARY DUFF Fly (Buena Vista/Holywood)

NELLY f/C. AGUILERA Tilt Ya Head Back (Derrty/Fo’ Reel/Universall
DASHBOARD CONFESSIONAL Vindicated (Vagrant/Interscope)

Nat:onal Alrplay Overview: September 24, 2004

™

1
2

4

5

52O =~

CIARA f/PETEY PABLO Goodies {aFace/Zomba;

TERROR SQUAD _ean Back {Universal)

NELLY My Place Denty/Fo’ ReallUniversall

LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia)

USHER fIALICIA BEYS My Boo Laface/Zomba)

AKON fISTYLES F. Locked Up /(SAC/Universall

LL COOL J Headsprung (Def Jom/IDJMG)

CHRISTINA MILIZN Dip It Low fisiand/IDJMG)

JUVENILE Slow Motion (Cash Money/Universall
JADAKISS fANTHONY HAMILTON Why /8uff Ryders/interscope)
KEVIN LYTTLE Turn Me On (Atlantic)

HOUSTON fICHINGY & NATE DOGG |Like That /Capitol]
J-KWON You & Me (So So Def/Zemba/

TRICK DADDY Let's Go (Slip-N-Skide/Atlantic)

MASE Breathe, Stratch, Shake /Bad Boy/Universad

ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Diary L/AMG/
DESTINY’S CHILD Lose My Breath /Columia/

T.L Let's Get Away {Grand Hustie/Atlantic/

NINA SKY Move Ya Body /Next Platesu/Universall
USHER Conf Part 2 {LaFace/Zomba)

LLOYD ffASHANTI Southside (Murder inc./Def Jora/IBIMG)

@ N.O.RE. fININA SKY & DADDY YANKEE Oye Mi Canto (Def Jam/JMG/

28
29

LY

LiL SCRAPPY No Problem (BME/Reprise/

CHINGY Batla Baby OTP(Capitol)

LL COOL J Hush (Def JamADJMG)

213 Groupie Luv (TVT}

SHAWNNA fILUDACRIS Shake That Sh*t (DTF/Def JemViDJMG/
MONICA U Should've Known Better L//MG/

LLOYD BANKS I'm So Fly finterscope/

FABOLOUS Breathe ‘Atiantic/

™

o
2
3

120]

POWERED BY

MEDIABA

URBAN

CIARA f[PETEY PABLO Goodies /LaFace/Zombal

TERROR SQUAD Lean Back /Universsl/

JADAKISS fIANTHONY HAMILTON Why /Ruff Ryders/Interscope)
NELLY My Place (Derrty/Fo’ ReeliUniversal)

ALICIA KEYS fTONY, TONL, TONE & JERMAINE PAUL Diary (/AMG/
USHER f/ALICIA KEYS My Boo /LaFace/Zombal

AKON fISTYLES P. Locked Up /SAC/Universall

LIL SCRAPPY No Problem /BME/Reprise/

LL COOL J Headsprung (Def Jam//DJMG)

LIL' FLIP Sunshine /Sucka Free/L oud/Columbia)

ANTHONY HAMILTON Charlene /So So Def/Zomba)

MASE Breathe, Stretch, Shake (8ad Boy/Universal)

TWISTA f/R. KELLY So Sexy (Atlontic/

JUVENILE f/WACKO & SKIP Nolia Clap (Rep-A-Lot/Asylum/
KANYE WEST Jesus Walks (Roc-A-Fella/|DIMG/

NELLY Flap Your Wings (Derrty/Fo’ ReelUniversal)

LIL" WAYNE Go DJ (Cash Money/Universail

JUVENILE Slow Motion /Cash Money/Universal

T.A. Let's Get Away /Grand Hustle/Atlentic)

LLOYD BANKS I'm So Fly finterscope/

GUERILLA BLACK f/BEENIE MAN Compton (Virgin/

DEM FRANCHISE BOYZ White Teez Universal

LL COOL J Hush (Def Jorn/IDJMG)

YOUNG BUCK Let Me in finterscope/

CRIME MOB Knuck If You Buck (BME/Warner Bros/Reprise)
DESTINY'S CHILD Lose My Breath /Columbia)

BODY HEADBANGERS f[YOUNGBLODDZ | Smoke, | Drink (Universall
CHRISTINA MILIAN Dip It Low (/sland/IDJMG/

FABOLOUS Breathe (Atlantic/

BRANDY Who Is She 2 U /Atiantic/

#1 MOST ADDED
BRITNEY SPEARS My Prerogative Uiva/Zomba)

#1 MOST INCREASED PLAYS
DESTINY'S CHILD Lose My Breath (Columbia/

TOP 5 NEW & ACTIVE
GAVIN DEGRAW | Don't Want To Be (/MG

CHRISTINA MILIAN FIJOE BUDDEN Whatever U Want (/sland//DJMG)

J-KWON You & Me (So So Def/Zomba)
JOSS STONE You Had Me /S-Curve/EMC/
THREE DAYS GRACE Just Like You Afive/Zombal

CHR/POP begins on Pape 25.

#1 MOST ADDED

TWISTA FIR. KELLY So Sexy Chapter Il {Never Like This} (Atisatic)

#1 MOST INCREASED PLAYS
DESTINY'S CH LD Lose My Breath (Coumbias

TOP 5 NEW & ACTIVE
LLOYD Hey Young Girl (Murcer Inc/Def Jam/IDJMG)
MOBB DEEP Real Gangstaz (Violator/Zomba/
LI’ WAYNE G> DJ (Cash Money/Universsl)
PITBULL Dammit Man (7V7)
{-20 FILUDACR:S Break Bread /077/Capitol

CHR/RHYTRMIC begins on Page 52.

HOT AC

#1 MOST ADDED
R. KELLY Red Carpet Lfive/Zomba!

#1 MOST INCREASED PLAYS
DESTINY'S CHILD Lase My Breath (Columbva/

TOP 5 NEW & ACTIVE
1-20 FILUDACRIS Break Bread (077/Capitol)
N2U Issues /Virgin/
RUPEE Tempted To Touch /Athantic/
R.KELLY Red Carpet {ive/Zomba)
213 Groupie Luv 7V}

URBAN begins on Page 55,

w ™w w ™ w ™
4 0 LOS LONELY BOYS Heaven (Or/Epic/ 2 MAROON 5 She Wil B2 Loved (Octonel/iMG! 1 THREE DAYS GRACE Just Like You Live/Zomba/
1 FIVE FOR FIGHTING 100 Years /Aware/Colymbis/ 1 HOOBASTANK TheReason isiand/I0/MG/ 3 VELVET REVOLVER Fall To Pieces (ACA/AMG)
2 MARTINA MCBRIDE This One's For The Girls /AC4) 3 LOS LONELY BOYS Heaven (0r/Epic/ 2 ALTER BRIDGE Open Your Eyes (Wind-ug)
3 DIDO White Fiag (Arista/AMG/ 5 FINGER ELEVEN One Thing /Wind-up/ 5 4 VELVET REVOLVER Slither (RCA/AMG)
5 MARDON 5 This Love /Dctanal/AMG! 4 COUNTING CROWS A:cidentally In Love (DreamWorks/Geffen/ 4 5 SHINEDOWN Simple Man /Atéantic/
6 SHERYL CROW The First Cut Is The Deepest /4&Minterscope/ 7 ASHLEE SIMPSON Pieces Of Me (Geffen) 6 6 LINKIN PARK Breaking The Habit (Wamner Bros./
7 MICHAEL MCDONALD Ain't No Mountain High Enough /Motown/ 6 MAROON 5 This Love Jctone/J/AMG/ 9 @) CROSSFADE Cold Cokmiva/
8 KIMBERLEY LOCKE 8th World Wonder /Curt/ " AVRIL LAVIGNE My Heppy Ending /Arista/iMG) 10 &) BREAKING BENJAMIN So Cold (Halywood)
9 SEAL Love's Divine (Warner Bros.) 8 9 3DOORS DOWN Away From The Sun (Republic/Universal) 12 €) GODSMACKfIDROPBOX Touche (Republic/Universsd
12 KEITH URBAN You'll Think 0f Me Capitol/ 9 10 GAVIN DEGRAW I Don't Want To Be L/AMG/ 15 @) PAPA ROACH Getting Away With Murder (Geffen)
10 MERCY ME Here With Me AINO/Curly 10 11 SWITCHFOOT Meant To Live (Red ink/Columbis) 8 11 NICKELBACK Feelin' Way Too Damn Good /Roadrunner/IDJMG)
11 12 JOSH GROBAN You Raise Me Up /743/Reprise/ 12 NICKELBACK Feelin' Way Too Damn Good /Rosdrunner//DIMG) 16 (D KENNY WAYNE SHEPHERD Alive (Aaprise/
14 (© 3DOORS DOWN Here Without You (epublic/Universal) 17 JOHN MAYER Daughters (Awars/Columbia) 7 13 JET Rokover D.J. (Atiantic/
13 14 LIONEL RICHIE Just For You Asland/iDJMG/ 16 BOWLING FOR SOUP 1985 (Sivertonelive/Zomba) 17 SILVERTIDE Ain't Comin’ Home L/AMG/
16 JOSH GROBAN Remember When it Rained //43/Aaprise) 13 15 NICKELBACK Someday /Roadrunner/IDJMG/ 14 GREEN DAY American ldiot fReprise/
15 LEANN RIMES f/RONAN KEATING Last Thing On My Mind (Curd) 15 ) SARAH MCLACHLAN Vorld On Fire (Arista/RMG/ 18 CHEVELLE Vitamin R {Leading Us Along} /£pic/
2 ELTON JOHN Answer in The Sky {Universal) 19 @) RYAN CABRERA On The Way Down /€.V.L.A/Atlsntic) 1117 SALIVA Survival Of The Sickest /sknd/ID/MG/
17 CHERIE Older Than My Years Lava/ 20 &) SEETHER fIAMY LEE Broken (Wind-up/ 19 18 SLIPKNOT Duality /Rosdrunneni0JMG/
26 MARTINA MCBRIDE In My Oaughter's Eves /ACA4/ 22 @) KELLY CLARKSON Breakaway (Holywood) 26 NICKELBACK Because Of You (Rosdrunner/iDJME)
18 ALICIA KEYS If I Ain't Got You (/AMG) 18 20 TRAIN Ordinary [Columiva/ 23 FUTURE LEADERS OF THE WORLD Let Me Out /£pic/
19 HOOBASTANK The Reason /sland//DJMG) 21 AVION Seven Days Without You (Columbia/ 24 A PERFECT CIRCLE Blue (Virgin/
23 HALL & OATES I'N Be Around /U/-Watch/ 23 FIVE FOR FIGHTING The Devil in The Wishing Wel... Awara/Columbia) | 21 22 TESLA Words Can't Explain (Senctuery/SRG/
29 PHIL COLLINS Don't Let Him Steai Your Heart Away /Atéentic/ 28 DURAN DURAN (Reach Up For The) Sunrise /Epic/ 25 €® KORN word Up (Enic/
21 24° SEALS & CROFTS Summer Breeze ‘04 (Warner Bros) 25 ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise/ 22 24 VANHALEN Up For Breakfast (Warner Bros.)
20 25 JEFF TIMMONS Whisper That Way /SLG/Rising Phoenix) 27 KILLERS Somebody Toid Me //slend//DJMG/ 29 € LOSTPROPHETS Wake Up (Make A Move) (Columbia)
24 CLAY AIKEN | Wil Carry You (RCA/AMG) 34 LENNY KRAVITZ Lady Vigin/ 27 € OROWNING POOL Love And War (Wind-up/
28 COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 29 HOWIE DAY Collide (Epic; 28 €@ MEGADETH Die Dead Enough /Sanctusry/SAG)
27 28 NEWSONG fINATALIE GRANT When God Made You /Aeunion/ 24 28 RICHARD MARX When Yau're Gone (Manhattan/EMC) — @) SWITCHFOOT Meant To Live (Aed Ink/Columbia)
25 29 CELINE DION You And /Epic/ 35 8 VANESSA CARLTON White Houses /A&M/intarscope/ — &) PUDDLE OF MUDD Spin You Around (Geffen/
— € KELLYCLARKSON 8reakaway fHolywood) 38 DIOO Sand in My Shoes /Anista/AMG/ 30 30 THORNLEY Easy Comes (Aoadrunner/iDJMG/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
MICHAEL MCDONALD Reach Out, It Be There (Motown/Universal) CALLING Anything (RCA/RMS/ COLLECTiVE SOUL Counting The Oays £/ Music Group/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1MOST INCREASED PLAYS
MARTINA MCBRIDE in My Daughter’s Eyes /ACA/ JOHN MAYER Dauzhters /Aiware/Columbis) NiCKELBACK Because 0f You /Roadrunner/I0JMG)
TOP 5 NEW & ACTIVE TOP NEW & ACTIVE TOP 5 NEW & ACTIVE

SEAL Get It Togethes (Warner Bros.
KATRINA CARLSON Orive /Kataphonic/
BRUCE HORNSBY Gonna Be Some Changes Made (Columbis/
CHRISTINE MCVIE Friend /Koch/
DARYL HALL She's Gone (Rhythm & Groove/Liguid 5/

AC begins on Page 67.

MERCYME Here With Me /IN0/Curb/
JOHN MELLENCAME Walk Tall //siandiDJME)
KEANE Somewhere Dly We Know finterscape/

CALLING Anything (RCA/RMG)

AC begins on Page 87.

www.americanradiohistorv.com

PILLAR Bring Me Down (Flicker/EMI CMG/Virgin)
COLLECTIVE SOUL Counting The Days /&/ Music Group)
DAMAGEPLAN Pride (Elektra/Atiantic)
HELMET See You Dead fInterscope)
MARILYN MANSON Personal Jesus (Nothing/Interscape/

ROCK begins on Page 77.
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w
8 PRINCE Call My Name (Columbia)
ALICIA KEYS fTONY, TDN!, TONE & JERMAINE PAUL Diary (/AMG/

3 ANITA BAKER You're My Everything /Bive Note/EMC)

4 LUTHER VANDROSS Think About You L/RMG/

5 TEENA MARIE Stil In Love /Cash Money/Universal)
© ILLSCOTT Golden (Hidden Beach/Epic)

7 BRIAN MCKNIGHT What We Do Here (Motown/

() R. KELLY U Saved Me (ive/Zomba/

() ALICIA KEYS If1 Ain‘t Got You L/AMG)

D PATTILABELLE & RONALD ISLEY Gotta Go Solo (ef Soul/iDJMG)
R. KELLY Happy People (Jive/Zomba/

n KEM Love Calls (Motown/Universall

12 BOYZ I MEN What You Won't Do For Love /MSM/Koch)
14 PATTI LABELLE New Day (Oef Soul/iDJMG/

15 15 TAMYRA GRAY Raindrops Will Fail (7%/Sobs/

16 16 BONEY SAMES fiBILAL Better With Time (Warner Sros)
T.MARIE /G. LEVERT A Rose By Any Other Name /Cash Maney/Unversall
VAN HUNT Down Here In Hell (With You) (Capitol)

ANGIE STONE U-Haul L/AMG)

NORMAN BROWN | Might (Warner Bras)

NELLY My Place [Dlarrty/Fo’ ReellUniversall

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
21 23 AMEL LARRIEUX For Real (Blss Life/

23 24 LASHELL GRIFFIN Free (Epic/

25 €D TAMIA Stil (Atisntic/

27 26 FANTASIA | Believe L/AMG)

= JOSS STONE Spoiled /S-Curve/EMC)

= THEO Chemistry (TWP/

— 29 INCOGNITO True Yo Myself (Nerads/

— 30 JEFFMAJORS Pray /Music Do/

THE BACK PAGES.

National Airplay Overview: September 24, 2004

GOUNTRY

w ™

1 @ KEITHURBAN Days Go By (Capitol

2 2 TIMMCGRAW Live Like You Were Dying [Curt/

4 SARA EVANS Suds In The Bucket /304

5 GRETCHEN WILSDN Here For The Party (Epic/

7 GEORGE STRAIT ! Hate Everything /MCA/

6 6 ANDY GRIGGS She Thinks She Needs Me /8CA/

8 8 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing /Arista/
9 TOBY KEITH Stays In Mexico (DreamWorks/

3 9 TERRICLARK Girs Lie Too Mercury/

1" BROOKS & DUNN That's What It's All About /Arists)

10 PHIL VASSAR In A Real Love /Arista)

12 RASCAL FLATTS Feels Like Today /Lyric Street/

13 JOE NICHOLS f Nobody Believed !n You {Universal Southy
14 GARY ALLAN Nothing On But The Radio /MCA/

15 LONESTAR Mr. Mom (BVA/

16 TRACE ADKINS Rough & Ready (Capitol)
18 DIERKS BENTLEY How Am | Doin’ (Capitall
19 JIMMY WAYNE You Are DreamWorks/

f::
L ]
®

SMOOTH JAZZ

w W

1 1 GEORGE BENSON Softly, As In A Morning Sunise (GRP/VMG)
2 2 BONEY JAMES Here She Comes Warner Bros.)

3 8 GERALD ALBRIGHT To The Max [GRP/VYMG/

4 MICHAEL LINGTON Show Me /Rendezvous/

5 5 MARC ANTOINE Mediterraneo /Rendezvous/

8 Q WAYMAN TISDALE Ain‘t No Stoppin’ Us Now /Rendezvous/
6 7 DAVEKOZ All1Seels You [Capitol)

7 8 ANITABAKER You're My Everything /Bive Note/EMC/
13 RICHARD ELLIOT Your Secret Love (GRP/VMG/

10 CHRIS BOTTI Back Into My Heart {Columbia/

12 SEAL Love's Divine (Warner Bros.)

11 12 PAUL TAYLOR Steppin’ Out (Peak/

9 13 JOYCECOOLING Expression Narads/

14 PAUL JACKSON, SR. Walkin' (Blue Note/EMC)

17 TIM BOWMAN Summer Groove /Ligud 8/

18 MARION MEADDWS Sweet Grapes (Heads Up/

16 NORMAN BROWN Up ‘N’ At ‘€m (Warner Bros.)

18 NICK COLIONNE it's Been Too Long /3 Keys Music/
19 KIM WATERS In Deep (Shanachie/
22 SOUL BALLET Cream /275/
24 MINDI ABA!R Come As You Are (GRP/VMG/
20 RAMSEY LEWIS TRIO The In Crowd Varads/
23 REMEE DLSTEAD A Love That Will Last /743/Reprise/
21 PATTI LABELLE New Day (Def SouliBJMG/
26 HALL & OATES Love TKO /U-Watch/
25 GLADYS KMIGHT /EDESIO ALEJANDRO Feelin’ Good (Vacilon) (Pyramid/
28 PETER WHITE How Does !t Feel {Cokumbia/
27 STEVE DLIVER Chips & Salsa KocH/
29 PIECES OF A DREAM It's Go Time (Heads Up/
30 CRAIG CHAQUICO Her Boyfriend’s Wedding (¥arads/

#1 MOST ADDED
0°JAYS Make Up {Sanctuary/SRG/

#1 MOST INCREASED PLAYS
PATTILABELLE & RONALD ISLEY Gotta Go Solo (Def SoulliDJMGI

TOP 5 NEW & ACTIVE
RAPHAEL SAADIQ Rifle Love {Pookie/Navarre/
URBAN MYSTIC Where Were You? (Sobe/
USHER FIALICIA KEYS My Boo {Laface/Zombal
ST. GEORGE Let's Get Together {Umty/
0°JAYS Make Up /Sanctuary/SRG/

URBAN begins on Page 55.

w W

1 8 BREAKING BENJAMIN Sa Cald /Hodywood/

4 PAPA ROACH Getting Away With Murder /Geffen/

2 3 LINKIN PARK Breaking The Habit /Warner Bros.)

7 o VELVET REVDLVER Fall To Pieces (RCA/RMG)

3 5 THREE DAYS GRACE Just Like You (Uive/Zomba/

6 g ALTER BRIDGE Open Your Eyes (Wind'up/

8 CRDSSFADE Cold /Columbis/

5 8 SALIVA Survival Of The Sickest /sland//iD/MG)

9 CHEVELLE Vitamin R {Leading Us Along) /&pic/

1" FUTURE LEADERS OF THE WORLD Let Me Dut /£pic/
14 GODSMACK t/DROPBOX Touche /Republic/Universal
13 GREEN DAY American Idiot /Reprise/

10 SLIPKNOT Duality {Roadrunned/IDJMG)

15 LOSTPROPHETS Wake Up (Make A Move) Columbia)
18 KDRN Word Up /Epic/

16 VELVET REVOLVER Slither (RCA/RMG)

12 SHINEDDWN Simple Man {At/antic/

17 A PERFECT CIRCLE Blue (Virgin/

19 SILVERTIDE Ain’t Comin’ Home /AMG/

20 NONPOINT The Truth (Lava/
21 KENNY WAYNE SHEPHERD Alive (Reprise/
22 SKINDRED Nobody (Lava/
34 NICKELBACK Because Of You fRoadrunner/IDJMG)
27 DROWNING POOL Love And War Mind-up/
24 PILLAR Bring Me Down (Flicker/EM/ CMG/Virgin)
29 MARILYN MANSON Personal Jesus (Nothing/interscope)
26 THORNLEY Easy Comes {Roadrunner/i0JMG/
28 DAMAGEPLAN Pride (Elektra/Atlantic/
32 HELMET See You Dead fiaterscope/

30 MEGADETH Die Dead Enough /Sanctuary/SRG)

20 KENNY CHESNEY The Woman With You (BYA/
17 JULIE ROBERTS Break Down Here (Mercury/
21 SHEDAISY Come Home Soon (Lyric Street)
23 FE) BLAKE SHELTON Some Beach (Wamer Bros/
22 DARRYL WORLEY Awful, Beautiful Life (DreamWorks/
27 J SHANIA TWAIN Wi BILLY CURRINGTON Party For Two /Mercury/
24 BLUE COUNTY That's Cool /Asykm/Curb)
25 MONTGOMERY GENTRY You Do Your Thing /Columbis/
28 ) TRICK PONY The Bride (Asylum/Curb/
29 STEVE HOLY Put Your Best Dress On (Curty/
35 REBA MCENTIRE He Gets That From Me /#CA/
32 ) J.BUFFETT /M. MCBRIDE Trip Around The Sun (RCA/Maidboat/
#1 MOST ADDED
BIG & RICH Holy Water /Warner Bros.)
#1MOST INCREASED PLAYS
KENNY CHESNEY The Woman With You /8¥4/
TOP 5 NEW & ACTIVE

OUSTY DRAKE | Am The Working Man (Warner BrosJ/
CAROLINA RAIN | Ain't Scared (Equity Music Group/
JESS! ALEXANDER Make Me Stay Or Make Me Go /Columbia)
BIG & RICH Holy Water (Warner Bras./

WARREN BROTHERS Selt A Lot Of Beer (429/

COUNTRY begins on Page 60.

ALTERNATIVE

™
€ GREEN DAY American Idiot (Reprise/
2  LINKIN PARK Breaking The Habit /Warmer Bros.)
8 BREAKING BENJAMIN So Cold /Halywood)
KILLERS Somehody Tald Me //sland/IDJMG)
5 THREE DAYS GRACE Just Like You (/ive/Zomba)
() CHEVELLE Vitamin R {Leading Us Along) /Egic/
[) JIMMY EAT WORLD Pain /nterscope/
) VELVET REVOLVER Fall To Pieces (RCA/RMG/
£) PAPA ROACH Getting Away With Murder (Geffen)
) LOSTPROPHETS Wake Up {Make A Move) [Columbis/
11 SLIPKNOT Duality (Roadrunner/IDJMG)
12 FRANZ FERDINAND Take Me Out (Domina/Epic/
15 CROSSFADE Cold /Columbial
17 COHEED AND CAMBRIA A Favor House Atlantic [Columbial
14 15 HOOBASTANK Same Direction Hsland//DJMG)
13 16 BEASTIE BOYS Triple Trouble [Capitoff
18 17 MODEST MOUSE Float Dn /Epic/
20 TAKING BACK SUNDAY A Decade Under the Influence /Victory/
19 YELLOWCARD Dnly One (Capitol)
16 20 DASHBDARD CONFESSIONAL Vindicated Vagrant/interscope)
22 A PERFECT CIRCLE Blue (Virgin/
24 SNOW PATROL Run /A&M/interscope/
26 USED Take It Away /Reprise)
27 MODEST MOUSE Ocean Breathes Salty /Epi/
29 SUM 41 We're Al To Blame //siand/IDJMG/)
25 KDRN Word Up (Epic/
23 27 ALTER BRIDGE Open Your Eyes (Windup/
28 €4 CAKE NoPhone /Cofumbia)
30 €& SKINDRED Nobody /Lava/
FUTURE LEADERS OF THE WORLD Let Me Out Epic/

IR =
DNOZISonwaNn =

#1 MOST ADDED
PETER WHITE How Ooes It Feel (Columbia)

#1 MOST INCREASED PLAYS
MINDI ABAIR Come As You Are (GRP/VMG)

TOP 5 NEW & ACTIVE
PAUL BROWN Moment By Moment (GRP/VMG/
THA’ HOT CLUB I'm Gonna Love You Just A tittie More Baby (Shanachia/
GREG ADAMS Firefly (215
EVERETTE HARP Can You Hear Me /4440/
DAVE KOZ tet It Free {Capitoll

Smooth Jazz begins on Page 74.

TRIPLE A

w W

1 R.E.M. Leaving New Yark /Warner Bros.)

2 BRUCE HORNSBY Gonna Be Some Changes Made {Columbis/
3 JOHN MELLENCAMP Walk Tall isiand//OJMG/

[ JAMIE CULLUM All At Sea (Verve/Universal]

4 5 FINGER ELEVEN One Thing (Wind-up/

10 Q JOHN FOGERTY Deja Vu {All Dver Again) /OreamWorks/Geffen/
5 7 RACHAEL YAMAGATA Worn Me Down /RCA Victor/
1" e CARBON LEAF Life Less Ordinary Vanguard/

8 9 SCISSOR SISTERS Take Your Mama (Univarsal]

9 10 NORAH JONES What Am| To You? /Blue Note/EMC)
16 D CROSBY & NASH Lay Me Down (Sanctusry/SAG)

7 12 FINN BROTHERS Won't Give In (Nettwerk)

13 13 MINDY SMITH Come To Jesus /Vanguard/
30 MARK KNDPFLER Boom, Like That (Warner Bros./
18 0ZOMATL! (Who Discovered) America? /Cancord)

19 SNOW PATROL Run (A&M/interscope/

15 17 BODEANS If It Makes You /Zoe/Rounder/

12 18 MARDON 5 She Wil Be Loved (Dctone//AMG/
20 KEANE Somewhere Only We Know finterscape/
21 CAKE No Phone /Columbia)
23 THRILLS Nat For All The Love In The World (Virgin/
17 22 MODEST MOUSE Float Dn (Epic/
22 23 CHRISTINE MCVIE Friend (Koch/

- ELVIS COSTELLD Monkey To Man /Last Highway/
26 SARAH MCLACHLAN World On Fire /Arista/RMG/

STEVE EARLE The Revolution Starts Now (F-Squared/Artemis)
24 27 311 Love Song Volcano/Zomba)

29 €2) CHARLIE MARS Gather The Horses /V2/

~ € RAYLAMONTAGNE Trouble (RCA/RMG)

K.D.LANG Helpless Wonesuch/

#1 MOST ADDED
COLLECTIVE SOUL Counting The Oays (£/ Music Group!

#1 MOST INCREASED PLAYS

NICKELBACK Because 0f You (Roadrunner/|OJMG)

TOP 5 NEW & ACTIVE
SKILLET Open Wounds (Ardent/laval
SUBMERSED Hollow (Wind-up/
RAMMSTEIN Amenka {Regublic/Universall
LETTER KILLS Ocn't Believe fisiand/IDJMG)
LAMB OF GOD tad To Rest (Prosthenc/Epic/

ROCK begins on Page 77.

#1 MOST ADDED

HIVES Two Timing Touch And Broken Bones //nterscopel

#1 MOST INCREASED PLAYS
JIMMY EAT WORLD Pain finterscape/

TOP 5 NEW & ACTIVE
KEANE Somewhere Only We Know finterscope)
KILLERS Mr. Brightside fs/and/IDJMG)
RIDDLIN' KIOS Stop The Werld (Aware/Columbial
NICKELBACK Because Of You (Roadrunner/i0JMG)
NONPOINT The Truth /Lava/

ALTERNATIVE begins on Page 81.

www.americanradiohistorv.com

#1 MOST ADOED
ROBBIE ROBERTSON Shine Your Light (Hallywood!

#1 MOST INCREASED PLAYS

MARK KNOPFLER Boom, Like That Warner Bros.

TOP 5 NEW & ACTIVE
LOW MILLIONS Eleanor (Manhattan/EML)
NEVILLE BROTHERS Ball Of Confusion (Back PorchiNarada)
WILCO I'm A Wheel (Nonesuch)
HOWIE DAY Collide (Fprc/
FRANZ FERDINAND Take Me Out (Domino/Epic/

TRIPLE A begins on Page 96.
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4 b = By Erica Farber

% & ew West Records, one of today's thriving

=‘ independent record labels, can best be
| described as artist-friendly with a
*  straightforward approach to selling records.
.| Its founder and President, Cameron Strang,
. places an emphasis on quality music while

s

BT

s

providing a creative environment for artists,

The label’s unique roster includes such

artists as Delbert McClinton, Tim Easton,

Drive-By Truckers and The Flatlanders,

Getting into the business: “I was 2

lawyer in Vancouver, British Columbia. I
worked at a small litigation firm but loved music. I did a
little bit of legal work for bands. One day I decided to
start a record company. I was walking down the street in
St. Paul, MN with a friend of mine who was a recording
engineer, He had a partner who had started a record
company that was very successful. I thought that would
be a great job. Originally, it was just me in my apartment.
That was in 1996. At that point I was living in St, Paul.
1'd left the law firm, and I'd been working on film and
commercial crews. That's where it all began.”

Founding New West Records: “At the very
beginning I started working with Kelly Deal, who had
been in The Breeders. Kelly approached me for some legal
advice about a contract offer she had. She knew I was
thinking about starting a label. She said, ‘Why not just
work with me, and we'll put this record out ourselves? If
either of us had really known what that involved, we
probably wouldn't have done it. I was interested in
growing the label and signing other bands; Kelly was
more interested in having the freedom to make her own
records and do her own thing, New West was launched
out of that original partnership with Kelly.”

Mission of the company: “The mission of New West
is to be a full-service independent record label that puts
service and service to the artist first, That's how the
company’s been built, and that's what we do. We provide
all the marketing, promotion and publicity; we distribute
the records; we promote the careers; and we sell records.
As part of that, internally, it’s a place where people can
make a living doing what they love: working with music.”

What he looks for in an artist: “First and foremost,
we look for an artist whose art connects in a really
personal way. It has to connect with somebody here on a
level that they really feel like it's worth going to bat for
in a big way. Then, a lot of it is just getting to know the
artist as a person. One thing we don't do is try to control
the type of music or art they're going to create, The first
step is to look at the record or the music the person has

CAMERON STRANG

Founder/President, New West Records

made. The second step is to meet with the artist to see if
it is someone who is like-minded, dedicated and
comumitted to his or her art.”

Biggest challenge: “There are so many moving parts
and so mary issues, but that's part of what we love about
-it. Fizst, it’s a challenge to find artists who make music
that we really love and that we consider viable enough to
work with, Internally, dealing with the growth we've had
has been an incredible challenge. That brings so many
new issues, from financing to staff to office space. Then
there’s keeping up with all the changes in the industry
itself.”

Project he is currently working: “We're putting out
a line of DVDs from the Austin City Limits TV show.
They're based on the original concerts done for the
television show. We were really honcred to be involved in
it. It's one of the incredible catalogs of performances in
American music. There are over 400 performances. It's
phenomenal.”

State of the music industry: “The industry as it
existed from about 1985-2000 is hurting, and probably
for good reason. But, in general, the music business is
doing well. Losing executives who make eight-figure
salaries is not necessarily a bad thing for the industry. An
industry based on selling massive hit records that do 14
million copies in America can't be an artistic business.
Moving away from those models is a healthy thing. It is
tough to wat-h people who just get caught up in it all
lose their jobs, but I don‘t think all the changes are for
the worse, When you put all those songs up on Napster,
40 million to 60 million people signec up and wanted to
download music. There’s nothing else you can put on the
Internet that will get that many people there, That's a
testimony to he power of music. For people who love
music and waat music in their lives, the music industry is
starting to be healthier.”

On Americana and roots music: “We have a lot of
artists who could be called Americana. I'm not necessarily
sure that's the right label though. Until the industry
itself started to put everything in genres, most of it,
historically, would have been considered American rock
music of some sort. Labels can be a little misleading,
which makes it hard for artists to move in and out of
genres or to make records that encomgass more than one
genre, Our label has a focus on organic music where
people play instruments and the songs are not so much
programumed or electronic music or made by one or two
individuals using a lot of samples.”

The role of the independent label: “It's become
more important. There's an incredible amount of

" opportunity. Tae industry is not dominated by major

labels like it once was. Prior to all the consolidation and
the Wall Street money there were all kinds of indie
labels. A lot of the major labels started as indie labels,
To some degree, the strength of the record industry can
be monitored by the strength of the independent labels
that are alive and well. It's nice to see a lot of
independent labels having lots of success and to see
people I've worked with and have gotten to know who
have always been staunchly independent doing so well
with their records.”

Most influential individual: “The guys who ran the
taw firm I started at, Joe Golatti and Rod Anderson. I

112 » R&R September 24, 2004

www americanradiohistorv com

learned a lot from them. The thing that really stuck
with me was that those guys were lawyers all day, from
7am to 6pm, working with clients and doing legal work,
and, at the same time, they were running a business.
That's a unique entrepreneurial skill and motivation. We
do the same thing here. I have to do all the work that I
would normally do as a person working at a record
company, and, at the same time, I have to run the
company. Also Howie Gabriel, who works at Red
Distribution. He gave me my first distribution deal. I
didn’t know anything about the music business, and he
taught me a lot.”

Career highlight: “There's really no one event.
Probably signing a lot of the artists we have on the label.
Every time an artist signs with us, entrusting us with that
part of their career, those are huge highlights and things
to celebrate here. That's a dream come true,”

Career disappointment: “T am often reminded of
records that we passed on that went on to be huge
records somewhere else, but I don't look at those as
disappointments. That's something I point to when
talking to artists who bring us records. Probably the
hardest part of this job — which nobody told me about
when I started — is that you have to say no to so many
talented people all the time for so many different
reasons, and not because what they're doing isn't great.
There are so many records that we haven't been able to
work with that have gone on to be huge, which proves
that nobody really knows anything in this business. You
know what you like and you know what you have time
to do and what you're capable of doing, but you don’t
really know which artists or songwriters are going to
create something fantastic in the next 10 years of their
life.”

Something about his company that might
surprise our readers: “That we love all kinds of music.
Sometimes people think that you're only willing to work
with or are a fan of the music you're working with, that
that defines what you like or who you are, The big
surprise to me was how much work and enegy it took to
even know about all the records that I loved. I had no
idea how much work and energy and infrastructure it
takes to do that.”

Favorite radio format: “We listen on the Intemet to
all kinds of stations. There's an AM out of Denver, Triple A
stations and some college stations.”

Favorite television show: “The Sopranos, The Wire,
and I'm a big sports fan.”

Favorite artist: “The first record I bought and the
first concert I ever saw was Bob Dylan.”

Favorite movie: “L.A. Confidential.”

Favorite book: “Papillon.”

Favorite restaurant: “Tojo's Sushi, Vancouver, BC.”

Beverage of choice: “Water.”

Hobbies: “I like any sport — tennis, golf, hockey.”

Advice for radio: “Be open-minded. Listen to the
songs. I'd like to see them give records a chance, Let
people hear them and decide.”

Advice for records: “The hardest thing for all of us,
including myself, is keeping the business part of our
business in its place. Save plenty of time and energy and
room for the artists and the art they create, That's a
difficult thing to do.”


www.americanradiohistory.com

iy

You've tried the latest gadget.
You’ve been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

I¥'s fime to call Colemem. COLEMAN

219-571 -OOQO MusiC. TRENDS. BRANDING.

PO. 13829, Research Triangle Pzrk, NC 27729
www.ColemanInsights.com
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A song for our times. A song for ALL time.

“WHAT SAY YOU”

the new smash from

Trav1s Trltt & John Mellencamp =

From the new Columbla Gll
MY HONKY TONK HISTORY
Great lyries... great artists... g This is a brilliant song. - Bill West, WICL
great timing. - Tony Stevens, KFKF L )
This is a great sounding record.
Another great blue-collar anthem Perfect for election time — ROCK THE VOTE.
from Travis Tritt. - Evan Bridwell, KUZZ ~ Kim Leslie, WKDF

BB 37-(33) R&R 37-35*% |
Produced by Billy Joe Walker, Jr. and Travis Tritt.
www.travistritt.com [sony music | ﬁ

www.sonynashville.com |[~&snvicx
“Cotumtia® and ® Reg U.S. Pat. & Tm, Off, Marca Registrada.A® 2004 Sony BMG Music Entertainment. “Sony Music Nashville® Is a trademark of Sony Corporation.
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