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Breaking Benjamin Break Big & ̀ Sooner' 

Hollywood's Breaking Benjamin are storming the 

Active Rock and Alternative charts again as "Sooner or 

Later," the second single off their album We Are Not 

Alone, scores Most 

Increased Plays this week 

at both formats. The 

track jumps 48 -35' at 

Alternative with 192 

additional plays and 42- 

30` at Active Rock with 

345 additional plays. 

JANUARY 14, 2005 

Radio To The Rescue 

Radio has a way of turning 

devastating events, like 

those in Southern Asia two 

weeks ago, into measures 

that unite local communities 

while supporting beneficia- 

ries of the industry 's efforts. 

R &R's Roger Nadel offers a 

primer on fundraising with 

tips from the pros in various 

formats. Page 1. 
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"The band is a group of ve-y cool excited guys. 

The song is absolutely infectious. It's one of those 

instances where every time we play it, the phones 

go nuts. People want to know who it is aid 
where it can be purchased." 

- WWZZ /Washington, DC PD Sammy Simpson 

'After seeing Low M !lions @ Boulder in August I 

became a believer in their Talent & Star Quality. After 

Playing the single 'Eleanor' the song has become a staff 

and listener favorite. Seems we all can not get enough 

of Eleanor'!" 

- WXRV /Boson, PD Dana Marshall 

"Low Millions is one of those 'switchboard' records - 

every time we play it, the phones light up with people 

asking, 'Who is that ?' The song is just whct hotac 

needs right now: a pure pop record by an artist who's 

never been employed by The Disney Channel." 

- Infinity /Austin VP of Programming, Dusty Hayes 
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EXCEPTIONAL 
WOMEN 
That's the name of a public - 

affairs program on WMJX 

(Magic 106.7)/Bostor -a 
program that's won a 

remarkable 19 awards. The 

show is celebrating 12 years of 

cardid conversations ill a way 

that is unique and inti hate. 

See Page 45 

THE SCHOOL 
OF ROCK 
Ro7.k Editor Ken Antheny offers 

a nuts- and -bolts checklist to 

effectively program music - 
one of the most impertant 

keys to success for your 

racio station. 

See Page 55 
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CHRiPBP GAVIN DEGRAW 
I Don't Want To Be (J.RMG 

6011/RHYTHMIC 
MARIO Let Me Love You (J /RMG) 

URBAN 
MARIO Let Me Love Yu (J /RMG) 

URBAN AC 
ALICIA KEYS (/TONY, TONI, TONE Diary (J /RMG) 

'GOSPEL 
J MOSS We Must Praise (Gospo Cenkle) 

,COUNTRY OARRYL WORLEY Awful, Beautiful Lite (Dream Works) 

LAC 
LONELY BOYS Heaven (ORMizic/Epic) 

'HOT 
AC 

000 GOO DOLLS Give A Little Bit (Warner Bros.) 

'SMOOTH 
JAII 

RICHARD ELLIOT Your Secret Love (GRPNMG) 

'ROCK GREEN DAY Boulevard Of Broken Dreams (Reprise) 

'ACTIVE 
ROCK 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

'ALT 
ERNATIVE 

GREEtt DAY Boulevard Of Broken Dreams (Reprise) 

'TRIPLÉ 
A 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

'CHRISTIAN 
AC 

CASING CROWNS Voices Of... (Beech Street/ReunionPLG) 

'CHRISTIAN 
CHR 

SWITCHFOOT This Is Your Life párrow/EMICMG) 

,CHRISTIAN ROCK 
RELIENT K Be My Escape (Gofee)_ 

6CHRISTIAN INSPO 
TASTING CROWNS Voices 01. (Beach Soeet/ReunkNVPLG) 

SPANISH CONTEMPORARY 
JUAIES Nada Valgo Sin Tu Amor (Universal) 

6RESIONAL MEXICAN 
LOS'1JCJUES DE 1UUMA El Virus Od Arnor (Universal) 

'TROPICAL 
MONCHY 8 ALEXANDRA Perdidos (J&N) 

ISSUE NUMBEF 1589 

© Radio & Records 

THE INDUSTRY'S NEWSPAPER 
www.radioandrecords. corn 

JANUARY 14, 2005 

The 2005 Consumer Electronics Show was held in 

Las Vegas Jan. 5 -9, and technology is the theme of this 

week's R &R Focus. Get the scoop on panels, keynotes, 

announcements and the tempting gadgets to be found 

on the show floor in R&R's Technology column, 

Page 10, and look for other tech -related features 

in this week's issue. 

Alternative checks in on 'Less Is More': Page 59 

Nationwide Ad Campaign 
Promotes Power Of Radio 
Blitz designed to counter focus on satellite, iPods 

Thousands of radio sta- 
tions all over the United 
States have embarked on an 
ambitious promotion cam- 
paign designed to remind lis- 

According to Emmis Ra- 
dio President Rick Cum- 
mings, the project was 
conceived during the NAB 
Radio Show in San Diego 
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RADI11x You hear It here first . 

teners of how much radio is 
part of their lives. Fifteen ra- 
dio groups were on board for 
Monday's launch, each con- 
tributing a bank of 30- second 
promotional spots. The spots 
will have a combined value 
over six weeks of more than 
$28 million. 

last October. It was on the 
opening day of the NAB 
show that Howard Stem an- 
nounced he was moving to 
satellite radio in 2006. 

"This started out with a 
lot of key industry leaders 

CAMPAIGN See Page 11 

WNEW /New York 
Makes Martini PD 
By Julie Kertes 

e,les 4 ra don ndre cords. comm 

Infinity Broadcasting has 
named Rick Martini PD of 
Rhythmic AC WNEW (Mix 
102.7)/New York He replaces 
Frankie Blue, who resigned last 
week. 

"Rick is an experienced 
broadcaster and a veteran of 
the New York market," said 
WNEW VP /GM Maire Mason. 
"He has a passion for the for- 
mat, and his leadership quali- 
ties are exemplary. We are very 
fortunate to have Rick on the 
Mix team" 

Martini was Asst. PD /MD of 
WNEW from 2003-04 and was 
instrumental in its launch as 
Mix 102.7. He left the station 
last July to become Asst. PD for 
dustermate WCBS -FM. 

"I'm very exciting about re- 
turning to Mix 102.7," Martini 
told R &R. "In the past year the 

MARTINI See Page 11 
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Bonneville Appoints Nat'l Programmers 

Solk oversees music outlets; Farley works with N/i' 

Bonneville's 37 radio stations 
will receive additional corporate 
programming support as a result of 
two new appointments: Greg Solk 
as National Programming Direc- 
tor /Music and Jim Farley as Na- 
tional Programming Director for 
News/Talk. 

Bonneville President /CEO Bruce 
Reese said Solk and Farley will Solk Farley 
work with Bonneville's senior management at the corporate and 
market levels to create and implement programming strategies and 

BONNEVILLE See Page 22 

Radio To The Rescue 
The true meaning of localism is felt coast to coast 

By Roger Nadel 

MR Exec. Editor 
madele radioandrecords.cram 

For months now, terrestrial 
radio broadcasters have been 
looking for ways to differenti- 
ate their products from what's 
being offered on satellite and 
the Internet. Who knew that an 
event half a world away would 
bring home that difference? Be- 
cause of the earthquake and 

Randy Goodman's 
Magic Kingdom 
A banner year for Disney's Lyric Street 

By Lon Helton and Chuck Aly 
55e Nashville Bureau 

Lyric Street President 
Randy Goodman 
has music in his 
blood. While at 
Nashville's David 
Lipscomb Univer- 
sity, he was the 
drummer in a band 
that included Kim 
Richey and Bill 
Lloyd, but his future 
was in the business 
side of the industry, 
and in 1981 he joined RCA/ 
Nashville, where he did it 
all. 

Starting on the lowest 
rung of the publicity depa --t 
ment, he later moved into 
artist development and 

merchandising. He became 
VP /Product Development in 
1988 and in June 1990 was 

named VP/Promo- 
tion & Product Devel- 
opment. That was 
two months beforehe 
and RCA & BNA/ 
Nashville Chairman 
Joe Galante moved to 
New York, with 
Goodman serving as 
RCA's Sr. VP/Mar- 
keting. 

The pair returned 
to Nashville in 1994, with 
Goodman as Sr. VP /GM of 
the RCA Label Group /Nash- 
ville, which included the 
RCA and BNA imprints. 

See Page 38 

s 

tsunami that devastated south - 
em Asia two weeks ago, people 
are once again realizing why 
their relationship with radio is 
so personal. 

All over the United States 
and Canada people are heeding 
the pleas of their favorite jocks, 
talk show hosts and newscast- 
ers to dig in to their pockets to 

See Page 8 

Sledge Gets New 
VP /Country Post 
At Clear Channel 

Clear Channel has elevated 
Regional VP /Southwest Alan 
Sledge to the newly created 
position of VP /Clear Channel 
Country. Sledge 
will retain his 
duties as Direc- 
tor/Program- 
ming Opera- 
tions for Clear 
Channel's 
Phoenix duster 
and winnow be 
called on to as- 
sist local Coun- 
try programmers throughout 
the company in developing 
content. 

"Alan has clearly earned 
this opportunity," said Clear 
Channel Sr. VP /Programming 
Tom Owens. "This promotion 
recognizes Alan's contribu- 
tions to the success of many 

SLEDGE See Page 12 

Sledge 
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Glenn Beck attracts more adults 25 -54 
before noon than any other program! 
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Let Glenn Beck do this for you in 2005! 

GLENN 7 ECK 
PROGRAM 

Monday - Friday 
9AM - 12PM ET 

11111115 

/r. int 
rkric.Df -S.", 

Contact Premiere a4; 217-445-3935 

'Scurce: Arbitran Natonwide Spring 2004. obis air res for all talk programs staràng he'ore 12 noon local Urna 
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Q3 Radio Revenue Grows At Emmis 
Company is seeing no impact from 'Less Is More' 

By Joe Howard 
MR Washington Bureau Mel 
Ihoward ®radioandrecords.com 

Giving the radio industry a 
glimmer of hope for the year 
ahead, Emilie Communications 
on Jan. 6 reported growth in its 
fiscal Q3 2005 radio revenue. Ra- 
dio revenue rose 3%, to $69.8 mil- 
lion, driven by ad rates that Emmis 
CFO Walter Berger said were up 
nearly 3.5% over year -ago levels. 

"I am very, very proud to say 
that this is now our seventh quar- 
ter in a row - almost two years - where we have demonstrated 
inventory optimization and rate 
increases," Berger said that mom- 

ing during a conference call with 
investors. 

Revenue from the company's 
international radio operations 
contributed $4 million to the fis- 
cal Q3 total. 

For the company overall, rev- 
enue grew 11 %, to $169 million, 
while operating income rose 24 %, 
to $48.5 million, and station oper- 
ating income improved 16 %, to 
$62 million. Subtracting the con- 
tributions of the three Phoenix 
stations Emmis is swapping to 
Bonneville, Q3 net income rose 
from $10 million (14 cents per 

EMMIS See Page 22 

Fant Now Cumulus/Houston Market Mgr. 
Veteran Houston radio 

executive Pat Fant has 
joined Cumulus Broadcast- 
ing as Market Manager for 
its two FM stations in the 
market: Urban AC KRWP 
(Power 97.5) and Country 
KVST (K -Star 103.7). 
KRWP's airstaff was dis- 
missed on Dec. 30, 2004, 
and the station is running 
jockless in anticipation of a Jan. 15 
format flip. 

Fant 

During Fant's more than 
two decades in Houston 
he helped build KLOL 
into a legendary AOR 
powerhouse. He later as- 
sisted in the sign -on and 
growth of Alternative 
KTBZ (The Buzz). With 
KLOL's Nov 12, 2004 for- 
mat change from Rock to 
Hispanic Urban, market 

FANT See Page 22 

Thompson Tapped As WUBE /Cincy PD 

e 

Clear Channel Director /Oldies Programming and KQOL /Las Ve- 
gas PD Marty Thompson has been named PD of Infinity Country 
WUBE (B105.1) /Cincinnati. He succeeds Tim Closson, who left the sta- 
tion on Oct. 1, 2004. 

"We're extremely excited to have Marty join the WUBE team," said 
Infinity/Cincinnati Sr. VP /GM Jim Bryant. "Marty is an extreme- 
ly bright individual who understands radio, knows how to get the most 
from his talent and is very familiar with Cincinnati. Marty will make 
WUBE totally reflect the soul of our city. I'm eager to see Marty put 
his mark on B105." 

Thompson previously worked in the Queen City from 1990 -98 pro- 
gramming Oldies WGRR, now also owned by Infinity. In Las Vegas 
he coordinated programming for 72 stations while directly program- 
ming KQOL. 

O Radio & Records 
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At a recent gathering in Las Vegas, Zomba Label Group President/CEO Barry 

Weiss (second from left) hosted a dinner extravaganza at Nobu, where mass 

quantities of sushi were consumed and fun was had. Surrounding Weiss are 

Zomba artists Ciara, Britney Spears, Three Days Grace, Anthony Hamilton, 

Petey Pablo and Voungbloodz. 

ME, 

'Lite' Leader Flourishes In Fall Ratings 
Clear Channel AC remains No. 1 in New York 
By Adam Jacobson 

R8R Radio Editor 
aiacobson®radmoandrecords corn 

Chalk up another victory for 
Clear Channel AC WLTW (Lite 
FM) /New York. The perennial 
ratings leader is solidly No. 1 in 
the market's fall 2004 Arbitrons, 
climbing 5.7 -6.0 12+. Emmis' 
CHR /Rhythmic WQHT (Hot 97) 
and Spanish Broadcasting Sys- 
tem's WSKQ (Mega 97.9) are once 
again tied for second, with both 
stations dropping 4.9 -4.7. 

Clear Channel Urban WWPR 
(Power 105.1) is right behind Hot 
97 and Mega, finishing at No. 4 
with a 4.2 -4.6 jump. Taking the 
No. 5 slot is the market's top - 
rated AM stations, News /Talk 
WABC, which climbs 4.1 -4.5. 

Urban AC WRKS lost ground 
in the fall survey, falling from a 
second -place tie to No. 6. Other 
notable New York moves include 

AG. 

New York 

Station (Forma) s.'a Fa '54 

WLTW -FM (AC) 5.7 6.0 

WOHT -FM (CHR/Rhy.) 4.9 4.7 

WSKO -FM (Tropical) 4.9 4.7 

WWPR -FM (Urban) 4.2 4.6 

WABC -AM (Talk) 4.1 4.5 

WRKS -FM (Urban AC) 4.9 4.3 

WHIZ -FM (CHR/Pop) 4.3 4.2 

WCBS -FM (Oldies) 3.6 3.5 

WPAT -FM (Spanish Cont.) 3.3 3.4 

WOCD -FM (Smooth Jazz) 2.8 3.4 

Continuously updated ratings 
results: www.radioandrecords.com 

a 2.8 -3.4 gain for Smooth Jazz 
WQCD, which recently re- imaged 
itself as "New York Chill," and a 
2.4-3.1 leap for Univision Radio's 

RATINGS See Page 6 

Kearney New WBTS & WSB -FM VP /GM 
Dan Kearney has been 

promoted to VP /GM of 
Cox Radio /Atlanta's CHR/ 
Rhythmic WBTS (95.5 The 
Beat) and AC WSB-FM (B- 
98.5). He had previously 
been GSM for News /Talk 
dustermate WSB -AM since 
1999. 

"Since Dan's arrival at 
WSB-AM he has generated 
record -setting revenue," said 
Cox /Atlanta VP /Market Man- 
ager Chris Wegmann. "Cox Radio 
believes strongly in promoting 
from within, and this is a logical 
next step for Dan." 

Kearney 

Kearney, who joined 
Cox in 1997 as LSM of 
KFI /Los Angeles, said, 
"It's exciting to have the 
opportunity to help grow 
two radio stations that 
are already market lead- 
ers in their formats. Both 
B -98.5 FM and 95.5 The 
Beat have solid, profes- 
sional staffs, and I look 

forward to working with them 
to make great stations even bet- 
ter." 

Meanwhile, WSB -AM LSM 
Chris Osgood is elevated to 
Kearney's former post. 

Del Rio Appointed KBMB/Sacramento PD 
Entravision's CHR /Rhythmic KBMB (103.5 The Bomb) /Sacramento 

has hired Tommy Del Rio as PD. The station has been without a PD 
since it changed ownership late last year. 

Before his recent stint as OM /PD of XMOR /San Diego, Del Rio was 
OM /PD of Buckley's KIOO /Visalia, CA; KKBB /Bakersfield; and 
KSEQ /Fresno. He's also been PD of KW W V /San Luis Obispo, CA and 
KDON /Monterey. 

Magee Named Fox 
News Radio SVP 

Kevin Magee has added duties 
as Sr. VP for Fox News Radio. He 
will retain his cur- 
rent title as VP of 
Fox News while 
taking on respon- 
sibility for ex- 
panding program- 
ming and new 
business opportu- 
nities for Fox's ra- 
dio news division. 
Magee assumes a 

Magee 

position previously held by Jack 
Abernethy, who was recently el- 
evated to CEO of Fox Television 
Stations Inc. 

"Kevin has been instrumental 
in bolstering Fox News' program- 
ming, and I'm pleased to have 
him running the radio division," 

MAGEE See Page 22 

Entravision Boosts 
Rocha To Prog. VP 

Nestor Rocha has been named 
Entravision Radio's Program- 
ming VP. He replaces Haz Mon- 
tana, who exited the company. 

Rocha will continue to program 
Entravision's signature CHR sta- 
tion, ICSSE (Super Estrella) /Los An- 
geles. He is also programming the 
Super Estrella Network, previously 
programmed by Veronica Medina. 

Entravision Radio President 
Jeffery Liberman told R &R, "I 
started to look at what we were 
doing on the programming side, 
and we needed a new direction. 
And the new direction had to be 

ROCHA See Page 12 

Kennedy Programs 
KZZO /Sacramento 

Byron Kennedy has added PD 
duties at Infinity Broadcasting 
Hot AC KZZO 
(The Zone)/Sacra- 
mento. Kennedy 
will remain PD 
for CHR /Rhyth- 
mic clustermate 
KSFM and OM 
for the Infinity/ 
Sacramento dus- 
ter, which also in- 
cludes Classic Al- 
ternative KHWD. 

Infinity /Sacramento Sr. VP/ 
Market Manager Doug Harvill 
said, "Byron has earned this op- 
portunity, and I'm excited to work 
with him in continuing KZZO's 
outstanding success story." 

KENNEDY See Page 12 

Kennedy 

R &R Observes 
King Holiday 

In observance of the Marlin 
Luther King Jr. Day holiday, 
R &R's Los Angeles; Nashville; 
and Washington, DC offices will 
be closed Monday, Jan. 17. 

January 14, 2005 R &R 3 
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RADIO BUSINESS 

Congressman Readies gIISINESS BRIEFS 

New Indecency Bill 
By Joe Howard 

R&R , :as ;angto:. Gutau 
¡howardiradtoandrecords corn 

ep. Fred Upton plans to introduce a new version of the 
broadcast -indecency legislation he first raised last year. 

The bill aims to drastically increase the fines the FCC can 
impose for violations of its indecency rules. 

end of the month, adding that most 
of the original bill's provisions will 
remain in place. 

Upton spokesman Sean Bonyun 
told R &R that the lawmaker hopes 
to reintroduce the legislation by the 

In particular, Bonyun said Upton 
plans to retain the provision that 
would cap the maximum fine the 
FCC can impose against a station or 
individual at $500,000. The legisla- 
tion would aso require the FCC to 

INDECENCY/See Page 6 

Analyst Lowers Q4 Radio Forecasts 
illiam Blair & Co. analyst Alissa Goldwasser reduced 
her Q4 outlooks for several radio companies based on 

her expectation that the industry ended 2004 on a lackluster note. 
Goldwasser lowered her Q4 rev- and her $152.1 million revenue esti- 

enue forecasts for Cox, Entercom mate for Westwood One. 
and Radio One by $1 million each, "We believe tough conditions per - 
to $109.5 million, $110.8 million and sisted in Q4 as a generally mild retail 
$80.1 million, respectively. Howev- environment and continued sluggish - 
er, she let stand her Clear Channel ness in domestic auto sales appear 
Q4 revenue forecast of $2.4 billion to have affected two of radio's most 

important advertising categories," 
Goldwasser said in a Jan. 5 report. 

She went on to express pessi- 
mism about the industry's chanc- 
es for an early jump -start in 2005, 
saying, "A catalyst for the radio in- 
dustry remains elusive, and there 
is little evidence to suggest a 

marked improvement in the first 
part of 2005." - Joe Howard 

NOBODY DOES IT BETTER. 

P O I N T- T O- P O I N T 
DIRECT MARKETING SOLUTIONS 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970- 472 -0131 
RICK TORCASSO 972 -661 -1361 

ELIZABETH HAMILTON 703-757-9866 
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CBS Fires Four Over Bush National Guard Story 
Four employees of CBS News, including three executives, were 

fired this week for their role in preparing and reporting a disputed 
story about President Bush's National Guard service. The firings came 
in the wake of a report by an independent panel that concluded that 
CBS News failed to follow basic journalistic principles in preparing 
the piece. The panel - headed by former U.S. Attorney General Dick 
Thornburgh and former Associated Press President Louis Boccardi - also said CBS News compounded its failures with its "rigid and 
blind" defense of the 60 Minutes Wednesday report. 

Out in the purge are Sr. VP Betsy West, who supervised CBS 
News' primetime programs; 60 Minutes Wednesday Exec. Producer 
Josh Howard and Sr. Broadcast Producer Mary Murphy; and the 
producer of the controversial piece, Mary Mapes. The correspon- 
dent on the story, CBS Evening News anchor Dan Rather, earlier 
announced plans to retire in March. 

Commenting on the panel's findings, CBS Chairman Les 
Moonves said, 'We deeply regret the disservice this flawed 60 Min- 
utes Wednesday report did to the American public, which has a right 
to count on CBS News for fairness and accuracy' 

Arbitron, Emmis Among Fortune 's Best To Work For 
T wo radio -related businesses were recognized in Fortune 

magazine's annual list of the "100 Best Companies to Work 
For": Arbitren was listed at 60th overall and 24th on the small -com- 
panies list (1,000 -2,500 employees), and Emmis placed 74th overall 
and 27th among midsized companies (2,500- 10,000 employees). 
Arbitron's program in which workers recognize the contributions of 
their fellow employees was singled out by Fortune, and Emmis 
Chairman/CEO Jeff Smulyan's good communication with his staff- 
ers was key to Emmis' making the list. 

Fisher President/CEO Resigns 
sher Communications President/CEO William Krippaehne Jr. 
has resigned at the request of the company's board of direc- 

tors. Fisher Broadcasting President Benjamin Tucker Jr. is now serv- 
ing as acting President/CEO of Fisher Communications. Krippaehne 
said, 'With the corporate restructuring and refinancing work behind 
us, it is appropriate for the company to seek new leadership with 
more direct operating experience in the broadcasting business. Af- 
ter 23 years of service to the company, it is time for me to move 
on, and I wish the employees, management and board continued 
success." 

Stevens Elected Commerce Committee Chairman 
Sen. Ted Stevens has been elected Chairman of the Senate 

Commerce & Transportation Committee. Stevens has been a 

member of the committee since 1971, with the exception of two years 
he served on the Energy & Natural Resources Committee. Under 
Senate term -limit rules, Stevens had to step down as Chairman of 
the Appropriations Committee, freeing him to succeed John McCain 
as head of the Commerce Committee. Stevens will continue to serve 
on the Appropriations Committee and will remain Chairman of the 
Defense Appropriations Subcommittee. He will also keep his seats 
on the Homeland Security & Governmental Affairs Committee and 
the Rules Committee. Stevens was one of the sponsors of the Tele- 
communications Act of 1996. 

Salem: General- Market Radio 

Struggles With Christian Formats 
avid Evans. Exec. VP /CFO of Christian -targeted broadcaster 
Salem Communications, said Tuesday at the 15th annual 

Continued on Page 6 

Disney Splits 
Chairman, CEO Roles 

he chairman and CEO posts at Walt Disney Co., parent 
of ABC Radio, have been filled by two different people 

since March 2004, and on Jan. 6 the company's board of di- 
rectors made the change permanent. 

Former U.S. Sen. George Mitch- 
ell was named Disney's Chairman 
last year after shareholders deliv- 
ered a vote of no confidence in 
former Chairman /CEO Michael 
Eisner, who retained his CEO title. 
Mitchell said that permanently 
splitting the jobs "embraces princi- 
ples of good corporate governance 

that the company is committed to 
pursuing." 

According to Reuters, the deci- 
sion came after discussions with 
several major shareholders, includ- 
ing Connecticut State Treasurer De- 
nise Nappier, who, acting on behalf 
of Connecticut's state pension fund, 
initially proposed splitting the jobs. 

® Radio & Records 
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Keynote Speaker 
Robert Plant 
SXSW Interview 

Lou Reed 

MARCH 1 0 - 20 /X U STI IV, 

The South by Southwest Musk and Media 
Conference showcases hundreds of musical acts 

from around he globe on fifty stages in down- 
town Austin, TX. 

By day, conference registrants do business in 

the SXSW Trade Show in the Aust:n Convention 

Center and partake of a full agenda of informative 
and provocative panel discussions 'eaturing 
hundreds of speakers of international stature. 

For more information including: 
» conference updates 
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RADIO BUSINESS 

BUSINESS BRIEFS 
Continued from Page 4 

Smith Barney Citigroup Entertainment, Media & Telecommunications Conference that his company's secu- 
lar competitors tend to avoid Christian formats because most don't know how to run such stations suc- 
cessfully. "The Christian arena is very much a specialty format :' Evans said. "They haven't got the staff 
to do it, since their staffs have no experience in the Christian world.' Evans also believes that general - 
market operators run the risk of conflict within a cluster if one station flips to a Christian format. He said, 
"I think they've struggled, quite frankly, with putting a Christian Talk & Teaching format in the same studio 
as a station that might be broadcasting Howard Stern. Those don't fit together well, and they find it hard 
to recruit staff" 

In other news from Salem, the company last week issued a statement saying it has no plans to pur- 
chase WNUE/Orlando from Mega Communications. Salem was responding to a fraudulent press release 
that was issued on Dec. 31, 2004. The company said it didn't know where the release originated. The 
erroneous information was picked up by several radio -news websites. 

Clear Channel Debuts Real -Time Traffic Data 

tear Channel announced at the Consumer Electronics Show last week that real -time data from its 
internal traffic network is now available as a subscription service to users of AudioVox's Radio Data 

System Traffic Message Channel equipment. The 24 -hour service provides live traffic data for 48 of the 
top 50 markets. RDS -TMC information is broadcast on an FM data channel carried simultaneously with 
a station's audio signal, and data is displayed on aftermarket in -car navigation systems. Clear Channel 
Exec. VP /Distribution Development Jeff Littlejohn said, "This offering is an extension of our aggressive 
and continued commitment to the broad rollout of digital radio services." 

HD Radio Wins CNET Award At CES 

Biquity's HD Radio digital radio technology took CNET's Next Big Thing Awa-d in the Car Technology 
I category at the Consumer Electronics Show last week. iBiquity President'CEO Bob Struble said, 
"More than 2,500 companies exhibited at this year's Consumer Electronics Show, displaying thousands 
of products and technologies. The selection of HD Radio technology for a Next Big Thing Award from 
among this crowded field is a great honor that speaks to the transformational nature of this technology 
for consumers of AM and FM radio." Meanwhile, HD Radio's supplemental -audio feature was an hon- 
oree in CES's Innovations 2005 Design and Engineering Showcase. For more CES coverage, see 
Page 10. 

Subscriptions, Not Hardware Sales, Key For Sirius 
Speaking Monday at the Smith Barney Citigroup Global Entertainment, Media & Telecommunications 
Conference in Phoenix, Sirius Satellite Radio Exec. VP /CFO David Frear told the investment com- 

munity that the company doesn't really care how much hardware it sells. Its main concern, rather, is 

getting subscriptions from the buyers of the 7 million satellite radio receivers tha: have been sold in North 
America. "We're all about what it sounds like when you turn the radio on :' Frear said.' We're looking at 
winning over the hearts and minds of people with branded content and allowing them to take it around 
with them." Responding to an audience question about the popularity of iPods, Frear said that as teen 
iPod owners become adults, they'll spend less time downloading music. He said of Sinus' business plan, 
"I don't want to go straight into the wheelhouse of the MP3 industry. It's not a ft.nctionality. It's not a core 
driver of satellite radio." 

Meanwhile, Sirius said last week that it has selected Microsoft's Windows Media Video 9 for a video 
service it plans to launch in the second half of 2006. With the service, now under development, Sirius 
hopes to enter the market for in -car video by offering two or three channels o' content directed to chil- 
dren. Sirius CEO Mel Karmazin said, 'Working together with Microsoft will help ensure the exciting de- 
velopment of a solid and user -friendly video platform for Sirius for years to come." 

In other news, a Jefferson County, KY judge issued a temporary injunction this week ordering Clear 
Channel News/Talker WHAS /Louisville to provide its broadcasts of University of Louisville football and 
men's basketball to Sirius. The university filed suit to force WHAS to provide its game coverage to the 

satcaster, but CC attorneys argued that the station has no obligation to make the games available to 
Sirius under the terms of WHAS's contract with Nelligan Sports Marketing, which holds the broadcast 
rights to University of Louisville sports. Clear Channel RVP /Programming Kelly Carls told R &R that, while 
WHAS is disappointed with the ruling, it will comply with the order. 

FCC Outlines Process For Noncomm Fundraising Waiver 

At the request of John Broomall of Christian Community Broadcasters, the FCC has outlined the pro- 
cess for noncommercial broadcasters that want to get short-term waivers to raise funds for tsunami 

relief. According to Michael Wagner of the FCC's Media Bureau, stations should contact him at 
michael.wagner @fcc.gov with the specifics of their planned fundraising activity, including when and for 
how long a fundraiser will run and where the donations will go. The noncomm icensee should also indi- 
cate whether a planned fundraiser will be part of its regularly scheduled pledge drive. 

XM Raises $100 Million 
M Satellite Radio has raised $100 million from an unnamed investor's exercise of an option on an 
additional purchase of XM's 1.75% convertible senior notes due 2009. The notes are convertible to 

20 shares of XM common stock for each $1,000 worth of notes, equating to a conversion price of $50 
per share. 

Home Depot Marketer To Keynote RAB2005 

orne Depot Exec. VP /Merchandising & Marketing John Costello has been set as a keynote speaker 
at RAB2005, which will take place Feb. 10 -13 in Atlanta. Costello will share his insights on industry 

trends and his philosophy for protecting Home Depot's position as radio's No. 1 national advertiser. Home 
Depot spent more than $100 million on national spot and network advertising in 2003. 

In other news, because of recent bad weather across the U.S., the RAB has extended the deadline 
for early registration for RAB2005 by five days, to Jan. 14. Fees will remain $550 for RAB members and 
$950 for nonmembers through that date, after which they will rise to $650 for members and $995 for 
nonmembers. 
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All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WBIX- AM/Natick (Boston). MA Undisclosed 
WCXT -FM /Hart (Muskegon), MI $4.1 million 
WJSE -FM /Petersburg (Atlantic City), NJ $4.75 million 
WKOW -AM & FM /Oil City, PA $540,000 
WBRY- AM/Woodbury,TN $130,000 
KKAW -FM /Albin and KREO -FM /Pine Bluffs 
(Cheyenne), WY $850,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

plumulitaÌ.i 
1 ffl i ci011111 

WARK -AM & WARX- FM/Hagerstown, MD 
PRICE: $14 million 
TERMS: Asset sale for cash and note 
BUYER: Nassau Broadcasting Partners LP, headed by 
President/Chairman Lou Mercatanti Jr. Phone: 609 -452- 
9696. It owns 47 other stations. This represents its entry 
into the market. 
SELLER: Manning Broadcasting Inc., headed by President/ 
GM Eugene Manning. Phone: 301- 733 -4500 
FREQUENCY: 1490 kHz; 106.9 MHz 
POWER: 1kw; 16kw at 853 feet 
FORMAT: Talk/Oldies; Oldies 
BROKER: Glenn Serafin of Serafin Brothers Inc. and Larry 
Patrick of Patrick Communications 

2005 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$61,670,001 
(Last Year: $1,838,887,951) 

$61,670,001 
(Last Year: $493,700.533) 

26 
(Last Year: 880) 

26 
ILast Year 231) 

Indecency 
Continued from Page 4 

rule on indecency complaints with- 
in 180 days and would include cer- 
tain protections for local broadcast- 
ers. 

The latter stipulation is designed 
to protect stations in situations like 
Janet Jackson's infamous breast -bar- 
ing Super Bowl XXXVIII perfor- 
mance, which drew thousands of 
complaints about content over which 

affiliates not owned by CBS-network 
parent Viacom had no control. 

After Upton's indecency bill 
made it through the House during 
the last session of Congress, the Sen- 

ate version got weighed down with 
amendments targeting media own- 
ership and violence on television - 
riders that ultimately spelled the 
bill's demise. "We got close to the 
goal line but couldn't get an agree- 
ment," Bonyun said. "Tune just ran 
out." 

Ratings 
Continued from Page 3 

Spanish Contemporary simulcast 
WCAA & WZAA (Latinomix). 

On Long Island, the 10kw daytim- 
er that could - Barnstablé s Adult 
Standards WHLI -AM- surges from 
a tie for llth to third as Clear Chan- 
nel AC WALK -FM repeats at No. 1 

in the Nassau -Suffolk ratings with a 

5.6-63 increase. Meanwhile, second - 
place honors go to WABC, which ris- 
es 4.3 -5.1. Summer's No. 2, CC 
CHR/Pop WBLI, slides to No. 6 in 
the fall book with a 5.0 -3.9 move. 

WALK -FM is again No. 1 in 
Hampton- Riverhead, NY, seeing a 

7.4 -8.9 jump in the market's first fall 

book. And in Middlesex, WLTW is 
again No. 1 as Millennium Radio 
Group FM Talker WKXW jumps 
from third to second with a 4.6 -5.6 
move. Greater Media AC WMGQ 
jumps from a tie for No. 7 to No. 3 

with a 4.1 -5.0 gain. 
With the fall Arbitrons, there will 

be 293 markets, including the newly 
rated markets of Valdosta, GA; La- 
Salle -Peru, IL; Concord (Lake Re- 
gions), NH; New River Valley, VA; 
Lebanon- Rutland and Montpelier - 
Barre, VT; and La Crosse, WI. As pre- 
viously reported, Arbitron has 
dropped Westchester and Blacks - 
burg-Christiansburg- Radford -Pulas- 
ki, VA as rated markets. 
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Radio To The Rescue 

Continued from Page 1 

support relief efforts. While radio may have 
initially been a little slow off the mark in real- 
izing that it could be the linchpin between its 
audience and relief organizations, since things 
got rolling, the effort has resembled a runaway 
train. 

What we've seen over 
the past two weeks are 
examples of radio's cre- 
ativity, its resourcefulness 
and its ability to turn on 
a dime. Projects range 
from the incredible day- 
long Chicago Tsunami 
Relief Drive (in which 38 
radio stations and seven 
television stations delivered the same message 
and generated $1.7 million in funds for the 
American Red Cross) to single-station projects 
(such as the benefit concerts organized by Te- 

jano KXTN /San Antonio and Alternative 
KNDD /Seattle) to the yearlong fundraising 
commitment announced by ABC's Los Ange- 
les cluster to the $16,000 raised by Hot AC 
WZPL /Indianapolis, which took donations to 
get The Smiley Morning Show to stop playing 
the same song over and over (the song was 
"Over and Over "). This is a story about re- 
sourceful people creating ideas to help listen- 
ers become part of the solution. 

Even the FCC chipped in, allowing non- 
commercial stations a temporary waiver to 
raise money locally provided they document 
in advance how they're conducting their 
drives and where the proceeds will go. 

Find The Right Partner 

When you make decisions that will affect the 

sound of your radio station, even if only fora few 
hours or a day, it's important to weigh the bene- 
fits against the potential harm it might cause. That 
harm, by the way, can come in many forms - 
from aligning with a problem charity to dnahg 
ing the listeners' expectation of the sound of the 

station to taking staff away 
from the jobs they're sup- 
posed tobe doing. 

Oldies WCBS -FM/ 
New York Director /Mar- 
keting & Promoticns 
Theresa Beyer notes the 
importance of credibility 
in your charity partner. 
"You really want to mike 
sure it's a legitimate orga- 

nization that's well- established and that has in- 

roads already in place in the disaster area," she 
says. "And you want to make sure that as much 
money as possible goes to the stricken area and 
not to staffing or to pay the organization's light 
bills." 

Before committing to a charity, it pays to 
check it out. There are ways to find out what 
percentage of the donations is swallowed by 
overhead, or "administration" costs. Websioes 

like the one at www.give.org (operated 
by the Better Business Bureau) and 
www.charitywatch.org have done the research 
and can help you avoid embarrassment later. 

As Vallie- Richards Consulting CEO Dan Val - 

lie points out, "Many people hesitate to give 
because of all the past stories of how the dona- 
tions were never received or were diverted for 
selfish or political reasons." 

Theresa Beyer Dan Vallie 

The Predictive 
Shakeup Of Radio 

By Dave Van Dyke 

I've 
been curious about how the radio industry compares 

to other industries in many ways, especially when it 
comes to competitive flanking and guerilla strategies. 

2004 was the year digital media began 
to gain some traction. Some say tradition- 
al radio is going through significant chang- 
es due to new competitive threats, while 
others see recent soft times as part of the 
cycle of life of the industry in general and 
feel that radio is simply dealing with a lull 
right now. 

I talked with Anita McGahan, a profes- 
sor of management, about her recently 
published paper on something she refers 
to as the "trajectories of industry change." 
I was curious about her analysis of indus- 
try change and what she thought of what 
the radio industry is currently going 
through. 

According to McGahan, who observes 
all types of industries and companies, tra- 
ditional radio is at a crossroads and should 
not be distracted by new competitive me- 
dia. She suggests we stand back and un- 
derstand how the whole audio entertain- 
ment industry is changing and view our 
place in the larger landscape of all things 
audio. Broadcasters are misreading 

growth dues and arriving at false conclu- 
sions all the time, says McGahan. 

I asked what her message to the radio 
industry's leaders would be. The most im- 
portant thing to appreciate, she said, is 
that all businesses go through life cycles 
during which obsolescence becomes a 

consideration. New technologies shake 
up all industries, and all companies at 
some time are faced with defending their 
turf. 

Radio is caught in an evolution as a re- 

sultoftwo types of threats of obsolescence 
from digital media: 

A threat to our core activities -those 
activities involving attracting listeners 
with programming and delivering con- 
sumers for advertisers 

A threat to our core assets - our du- 
rable resources, such as talent and pro- 
gramming, and intangibles such as pro- 
gramming knowledge and brand capital 
that have historically made radio effective 
at delivering audiences. 

Continued on Page 9 

Programming Decisions 

Once you've found a partner and made the 
decision to move forward, you'll be facing key 
programming decisions. Should you do a sim- 
ple turnkey promotion with a web link and 
PSAs? Should it be a one -day event? Do you 
break format? Are you better served creating 
a sustaining project? 

Timing is a consideration. In the case of the 
tsunami that hit Dec. 26, it came right on the 
heels of the year -end food and coat drives at 

many stations. Says Beyer, "A lot of stations 
have already exhausted their efforts, and then, 
lo and behold, this event happens. The first 
move is to sit down with station management 
and determine what you can do, what the 
marketplace will bear and what you are al- 
ready involved in." 

The next issue to ponder is how quick your 
response will be. Beyer advises paying atten- 
tion to the clock and the news coverage. "1f you 

Continued on Page 9 
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Radio To The Rescue 
Continued from Page 8 

start having these conversations two weeks af- 

ter the disaster, you're probably better off do- 
ing something on a lesser level than coming out 
of the box really strong," she says. 

For some stations, the decision of what to do 
may be just a matter of using an existing tem- 
plate. Entercom VP /News -Talk Programming 
Ken Beck says, "Some stations have heritage 
radiothons they have done over decades. The 

audience and station staff 
look forward to them, and 
they have become huge 
events, not just mandato- 
ry charity drives. 

"News /Talk WEEI/ 
Boston's Jimmy Fund ra- 

diothon and N/T KGO/ 
San Francisco's Cure-A- 
Thon are examples. It 
takes time to build this 

kind of community equity, but it's great when 
you get there." 

Don't Shortchange The Story 

Vallie says he has no problem advising sta- 
tions to embrace the tsunami story. "It's not 
often that one event is on the minds of the ma- 
jority of the audience; this is, and the bigger 
mistake would be to minimize the commit- 
ment to it," he says. "You just have to decide 
the best way to do it considering the format 
and target audience of the station." 

For some formats, Vallie recommends cre- 
ating a series of tsunami relief projects. He 
says, "The help will be needed for a long time, 
long after it's no longer a media focus, and it 

would be impressive to a listener and help 
recall of the station if the station set up a sus- 
tained effort and mentioned it often over the 
next several months or possibly longer." 

Beyer agrees that the need will exist for a long 
time to come, and she has already heard from 
charities that fear the money that's being do- 
nated in substantial amounts now will dry up 
in a few months. Her suggestion: Be cognizant 
of burnout just like you are with your music. 
Entencom's Beck puts it slightly differently: "If 
the charity drive is just another piece of noise 
on the air, it's time to move on." 

Ken Beck 

Beck sees fundraisers as an opportunity to tic 

in advertisers. "Having partnerships with clients 

is a great way to make a bigger splash, and it 

tightens relationships with those clients," he 

says. 
Beyer advises caution, however. "If you are 

tying in with a water distributor who's going 
to send over three planeloads of bottled wa- 

ter, it makes sense," she says. "Or if you part- 
ner with a bank that's doing matching dona- 
tions, that makes sense. When you're looking 

"It's about coming 

together as human beings 

and putting the business 

issues aside to make a 

difference in these 

people's lives that have 

been devastated." 

Theresa Beyer 

at a partner, it can't just be added value; it's 
got to be 'What are you guys bringing to the 
table here? "' 

Powerful Radio 

Back, for a moment, to the reason radio sta- 
tions were so quick to respond with radio- 
thons, casual day- for -pay promotions, public 
service announcements, pay- to-request -songs 
campaigns and all the other creative fundrais- 
ing ideas: Radio is uniquely positioned to 
serve its audience. 

John Brenner at CHUM /Ottawa nicely 
sums up his company's one-day, $3.1 million 
fundraiser on 32 Canadian stations: "Our pro- 
gram hosts did an outstanding job of turning 
an international story into a local story that held 
the interest of the listener in each market. It was 
a textbook case of creating powerful radio." 

Beyer concurs, saying, "It's about coming 
together as human beings and putting the busi- 
ness issues aside to make a difference in these 
people's lives that have been devastated." 

The Predictive 

Shakeup Of Radio 
Continued from Page 8 

Based on the nature of these threats, the 
industry will find itself on a growth curve 
with the following identities: 

The Stable Trajectory: The period when 
neither core assets nor core activities are 
jeopardized. During this phase the indus- 
try is operating effectively and efficiently, 

understands its strengths and weakness- 
es and has no significant outside competi- 
tive threats. There is a balance between 
investing in product and sales. However, 
over time this phase tends to begin to 
weaken after an extended period of wealth 
and profit -taking. 

The Intermediary Trajectory: The pe- 
riod after successful times, when the in- 
dustry begins to experience new compe- 
tition, which is generally aided by new 
technology. This is when either core ac- 
tivities or core assets are threatened, but 
not both. It is a time when a tipping 
point is approaching, but there is still 
time to adjust and avoid significant 
damage to revenue, profit and consum- 
ers. This phase is often characterized by 
short -term profit- taking as a reaction to 
the new threat while avoiding invest- 
ment that could block competitive in- 
roads. 

Radio is at the beginning of this cycle, 
with competitive media making advanc- 
es. Industries at this point should fend off 
attacks to either core activities or core as- 
sets by reinvestment in those core 
strengths. Defensive strategies come from 
company marketing, product and sales 
innovations that refresh perceived obsoles- 
cence. 

The Radical Trajectory: This, the most 
serious period, occurs when core assets 
and core activities are both threatened with 
impending obsolescence. At this point it is 

often too late in the life cycle to recover 
from severe competitive and technological 
inroads. Industries in the radical phase 

may never be able to infuse enough fund- 
ing back into the business to fend off the 
momentum of oncoming competitors. 

With radio sitting between the late stag- 
es of stability and the early stages of the 
intermediacy, our business has a great op- 
portunity This perspective will motivate 
the industry to bring its most creative and 
hard -working people together to find an- 
swers. 

Historically, radio has found a way to re- 

invent itself to suit the times every decade 

III. Radical: 

Competitive 
Threats to Both 

Core Assets 8 
Core Activities 

Il. Intermediary: 
Competitive 
Threats to 

Core Assets 

or 
Core Activities 

Stable Phase 

or so. Whether the competition was mov- 
ies in the 1930s, television in the 1940s or 
abrupt changes in music preference in the 
'60s, radio has always figured it out. 

Therefore, when analyzing our indus- 
try's current state, it is important to ap- 
preciate our position in the landscape of 
all of the changes that are coming fast 
and furiously and not focus too much on 
just one element of that change. What do 
these new technologies mean to an in- 
dustry that has faced technological ad- 
vancement before and reinvented itself 
time and time again? 

Dave Van Dyke is President of Bridge Rat- 
ings, a Glendale, CA -based research company 

dedicated to providing ongoing, immediate re- 

liable and affordable audience -measurement 
services for radio. He also has considerable 
experience as a music programmer and radio- 

station GM. 

ANNOUNCING 
B 

,SPOTS 
a weekly online auction of last -minute radio spots 

Gives stations the ability to sell last- minute spots more efficiently... 
while maintaining complete confidentiality of rates 

toll free: 866 -461 -0300 ext.219 

Complete details at www.bid4spots.com 
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HD Radio Builds 
Bun At CES 

TECHNOLOGY 

Portability, customization themes at Vegas trade show 

he 2005 International Consumer Electronics Show was held 
in Las Vegas from Jan. 5-9, with more than 120,000 exhibi- 

tors, analysts, buyers, reporters and assorted industry affiliates 
attending keynotes and panel discussions, walking the floor at 
the cavernous Las Vegas Convention Center and visiting exhibits 
that overflowed into nearby hotels and tents across the street. 

Despite miserable weather - there was 
snow on the Strip for the first time in years - 
the atmosphere at the show was as hot, crowd- 
ed and amped -up as ever as exhibitors com- 
peted for attention with their coolest new and 
upcoming products in every area of consum- 
er electronics. 

iBiquity Digital got things off to an exciting 
start on the audio side with a 

flurry of pre-show announce- 
ments, including a commit- 
ment by 21 radio ownership 
groups - among them ABC 
Radio, Beasley, Bonneville, 
Clear Channel, Cox Radio, 
Citadel, Cumulus, Emmis, 
Entravision, Infinity, Radio 
One, Saga, Susquehanna and Univision Radio - to accelerate the conversion of2,000AM and 
FM stations to HD Radio digital. That's com- 
bined with 500 stations that already license HD 
Radio, including 200 -plus already on the air. 

On the same day, Clear Channel announced 
that it now has HD Radio broadcasts up and 
running at 65 stations and plans to have 95% 
of its stations in the top 100 markets -or about 
1,000 stations - outfitted with digital broad- 
cast equipment within three years. This fol- 
lows up on CC's Advanced Technology Initia- 
tive, launched in July 2004. 

HD Radio On The Move 

The public commitment of so many radio 
leaders to accelerate the rollout was big 
news, but these are early days yet for HD 
Radio. Asked how many consumers can 
hear the HD Radio broadcasts that are al- 
ready on the air, iBiquity President /CEO 
Bob Struble told R &R, "Thousands - not 
tens of thousands, thousands." 

So, though iBiquity is in the middle of a 
huge technology rollout -a partnership deal 
with iLab America to create reference designs 
for upcoming products that will move HD 
Radio from the aftermarket car -audio arena 
into the OEM auto market and to home enter- 
tainment centers and tabletops receivers was 
also announced at the show - Struble said, 
"The most important thing is getting stations." 

Once HD broadcasts are on the air, making 
the public aware of what the technology offers 
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will become a priority, and Struble said that 
will have to be done at the station level, not- 
ing, "The local guys know very well how to 
do that." 

Starting the supplemental programming 
HD Radio permits will be the next priority, 
and, in a couple of years, receivers with Ti\ó- 
like recording and buffer capabilities are ex- 

pected, along with on -de- 
mand programming, such as 
traffic and weather reports. 

Broadcasters, meanwhile, 
detailed their own efforts. 
Greater Media CEO Peter 
Smyth told R &R that his 
company has already con- 
verted all five of its Boston 

properties to HD Radio and has done the same 
at WMGC /Detroit, WDHA /Morristown and 
WPEN & WMWX /Philadelphia. Over at En- 
tercom, Exec. VP Jack Donlevie told R &R tl-at 
the company has already converted its stations 
in Boston; Kansas City; Portland, OR; and Se- 

attle to HD Radio and plans to have 80% of ..ts 

stations converted within the next four yea's. 

Keynotes & Panels 

Microsoft, with its customary acres of CES 
floor space, emphasized its push into the 
home-entertainment market by showing the 
newest Windows Media Center PCs. These 
PCs are designed to connect a household's 
worth of entertainment technology, including 
TVs, stereos and portable devices like the Win- 

dows Portable Media Center. 
At Microsoft Chairman /Chief Software Ar- 

diitect Bill Gates' opening CES keynote -a 
one-on-one with NBC Late Night host Conan 
O'Brien - Gates talked about how Media Cen- 
ters let consumers link their electronics togeth- 
er and control them with a single remote. 

In response to O'Brien's question about dig- 
ital music, Gates said, "Music is a fun area. It's 
one that everyone, I think, would agree is go- 
ing digital, so the ability to create playlists, to 
have it in your pocket, to organize it in rich 
ways - people are going to take it for grant- 
ed. 

"What we're doing here is taking an a-- 
proach - it's very typical for us - we're say- 
ing we're not going to make the hardware, 

we're simply going to provide a rights man- 
agement system that can connect up everyone 
who is using Windows PlaysForSure to every- 
body who has content." 

Friday's highlight was an "Industry Insid- 
er" session with MTV Networks Chairman/ 
CEO Judy McGrath. What was MW doing at 
an electronics show? Talking about a new "dig- 
ital imperative" that includes a partnership 
with Microsoft under which MTV will supply 
content for the Windows Portable Media Cen- 
ter and Windows Media Player 10. 

MTV is also set to launch a digital music 
service that will include downloads, stream- 
ing audio, a subscription music service and a 
player. Explaining MTV's interest in the digi- 
tal world, McGrath said, "Digital has pro- 
foundly changed the habits of the MTV audi- 
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"Music is one area that 

everyone, I think, would 

agree is going digital, so 

the ability to create 

playlists, to have it in your 

pocket, to organize it in 

rich ways - people are 

going to take it for 

granted." 

Bill Gates 

ence." She said the digital initiative is designed 
to make MTV's target consumers "the most 
connected young community in the world." 

McGrath continued, "You guys, the CE wiz- 
ards of the world, we want to partner with you. 
We want to join you in the hipness. We can 
program for your platform." 

Last Gadget Standing 

One of the most popular sessions at CES is 
always the "Last Gadget Standing" panel, 
where the crowd and online voters at the PC 

Magazine website decide which of 10 products 
showcased is most likely to last. The session 
was co-hosted by "Internet Mom" columnist 
Robin Raskin and PC Magazine Editor -in -Chief 
Michael Miller, and the products competing 
for applause included a Logitech universal re- 
mote, Kodak and Epson digital photo printers, 
the MobiTV mobile satellite TV receiver, PDAs 
by Palm and Dell and the Delphi MyFi porta- 
ble XM Satellite Radio receiver. 

The crowd was cheerful, opinionated and 
loud and induded a sizable contingent of XM 

fans who shrieked and applauded at every 
mention of the satcaster's name. XM Chief Pro- 
gramming Officer Lee Abrams' "radio sucks" 
presentation on the MyFi was a big hit with 
the crowd - and not just the XM partisans. 
Abrams compared the $350 MyFi to the tran- 
sistor radio in its potential to change the way 
radio is used, then said XM is "liberating 
America from shifty radio." 

Abrams spent his allotted four minutes 
bashing broadcasters and said very little about 
the MyFi itself. But what he said was good 
enough to get the MyFi into the finals, in a run- 
off against Dell's Axim X50v, a PDA with a 
beautiful 3.7-inch display and capabilities that 
Dell says make it the first true pocket PC. The 

Axim was the ultimate winner, but it's inter- 
esting to see how well Abrams' radio-bashing 
goes over with crowds that don't have a stake 
in the industry. 

On The Show Floor 

Sirius Satellite Radio spent CES broadcast- 
ing live from the show floor under banners 
featuring its soon -to-be headliner, Howard 
Stem. Stern didn't make an appearance at CES 
this time - but wait till next year; when his 
show will have just launched on Sirius when 
CES comes around. 

Sirius was showing a sample of the ReGo, 
due in the spring, which will be its equivalent 
to XM's portable MyFi receiver. The ReGo, 
which is oriented horizontally and has round- 
ed edges that make it look like a camera, comes 
with four hours of recording capability and a 
built -in FM transmitter. Also on the way is the 
Sportster Replay, with a 44- minute buffer that 
lets users pause the programming. Sirius has 
historically run behind XM technologically, but 
Sirius spokesman Ron Rodrigues told R &R 
that it hopes to catch up to or even surpass its 
rival by 2006. 

XM, meanwhile, has some new XM2Go re- 
ceivers set to join the MyFi. Startup Tao, a new 
subsidiary of Giant International, will launch 
in May with a black XM2Go player that, like 
the MyFi, has five hours of recording capabil- 
ity that's most useful for time- shifting. Tao is 
also set to debut a 20- gigabyte music player 
that can synch up and add content wirelessly, 
something the Apple iPod can't match (yet). 

Phillips is planning an XM2Go receiver of 
its own, and it was also showing lots of prod- 
ucts that fall into its "Connected Planet" ini- 
tiative, including a Wireless Music Center that 
can rip 40 gigabytes' worth of CDs and send 
the music wirelessly to up to five receivers. The 
Connected Planet line serves the same purpose 
as Microsoft's Media Center: It gives consum- 
ers access to all their digital entertainment on 
demand, from anywhere in the home. 

New company Zon Audio, in partnership 
with Klipsch, has an arrangement similar to 
the Wireless Music Center but even simpler, 
as music from any source with a line -out jack 
can be controlled all over the house with a sin- 
gle wall- mounted dial or a tiny remote. 

On a smaller scale, Panasonic is bringing out 
two new lines of digital audio players: a sporty 
line of flash players with an industrial look and 
a lipstick-sized player that has an FM receiver 
and - something that's going to become in- 
creasingly common - the capability to record 
from an FM signal. 

Over at Samsung, which had almost as 
much floor space as Microsoft, the company 
was showing off the buzz -generating YH -99, 
a 20- gigabyte portable video and audio play- 
er that supports Microsoft's Janus digital rights 
management. Janus is the technology that 
moves Napster's (and, soon, others') legal all- 
you- can-eat tethered downloads off the com- 
puter to compatible portables. 

The Customized World 

Everybody who's doing entertainment elec- 
tronics is concentrating on portability, flexibil- 
ity, customization and on -demand access to 
content. There's little point these days in de- 
signing anything that does only one thing, and, 
increasingly, everything has to work with ev- 
erything else. Content providers, including the 
record labels, and traditional broadcasters can't 
afford to be seen as obstructive or to lag tech- 
nologically, or they'll be left behind. 

Additional reporting by Joe Howard. 
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NEWSBREAKERS 

Loos Upped To PD 

At KWIE/Riverside 
Styles Media CHR /Rhythmic 

KWIE (Wild 96)/Riverside has pro- 
moted Asst. PD Chris Loos to the 
PD position, which has been vacant 
since July 2003. Loos will also con- 
tinue as MD /middayer. 

Loos has worked as a producer 
and air talent at Urban KKBT (100.3 

The Beat) and Urban AC KHHT (92 

Jamz) in Los Angeles. He has also 
served as Production Director at 
CHR /Rhythmic KISV (Hot 94.1)/ 
Bakersfield. 

"We are thrilled to give Chris this 
position," Styles Chief Program- 
ming Officer Anthony Acampora 
said. "It is something he has more 
than earned. In such a highly com- 
petitive marketplace, Chris has 
helped keep the station among the 
market leaders with our 18-34 tar- 
get demo. With Styles growing at a 

quick pace, we needed to have a 

day-to-day PD at KWIE." 
Loos said, "I'm looking forward 

to seeing Wild 96 grow into the sta- 
tion in the Inland Empire for hip - 
hop and R &B. We've got a great 
team of people here, and I'm ex- 
cited about the things we've got 
planned for 2005. I'd like to thank 
Anthony Acampora, [Styles Re- 
gional VP /GM] Kimberly Fletcher 
and Styles Media for giving me this 
opportunity." 

'Bayou 105.3' Bows 
In New Orleans 

Entercom on Jan. 5 flipped Hot 
AC WKZN (1053 The Zone)/New 
Orleans to Rock as "Bayou 105.3," 

playing what the company describes 
as "kick -ass rock 'n' roll." Morning 
duo Walton & Johnson, most re- 
cently at KLOL /Houston, join for 
mornings as the syndicated Kidd 

Kraddick in the Morning moves to 
CHR /Pop dustermate WEZB (B -97). 

"Personally, I have long admired 
and desired to work with 'the 
gawds' of morning radio," said 
Entercom /New Orleans VP /Mar- 
ket Manager Phil Hoover. "Profes- 
sionally, it is Entercom /New Or- 
leans' honor to create Bayou 105.3 

specifically around Walton & 

Johnson, and together we will 

LOUNGING, NOT FIGHTING Five For Fighting's John Ondrasik 

stopped by KYSR (Star 98.7) /Los Angeles' Star Lounge, where he got 

comfortable with the Star crew. Seen here are (l -r) recently exited Star Asst. PD/ 

MD Chris Patyk, Star afternoon co -host Lisa Foxx, Ondrasik and Star afternoon 

co -host Jason Pullman and PD Angela Perelli. 

Weber Officially PD At KCXX/Riverside 

All-Pro Alternative KCXX 

(X103.9)/Riverside has offi- 

cially given Jake Weber pro- 
gramming stripes. Weber, 
who will continue his duties 
as KCXX morning show 
host, has been serving as in- 

terim PD since Kelli 
Cluqué s exit in early De- 
cember 2004. 

Weber came to the station 
from KQWB /Fargo, ND, 
where he spent 12 years in a variety 
of positions, including PD, MD, Pro- 

ber We 

motions Director and morn- 
ing host. He began his ca- 

reer as an air personality at 
KWSH /Seminole, OK and 
has also worked at KDRQ/ 
Wishek, ND; WDAY -AM & 

FM /Fargo; and KDLM/ 
Detroit Lakes, MN. 

"It's a hell of a lot warmer 
here than in Fargo!" Weber 

told R &R. "The people 
here are incredible talents, 

and I can't wait to see how we per- 
form in the next hook." 

Black Becomes PD At WDHT /Dayton 

Radio One has named Craig Black PD of CHR /Rhythmic WDHT (Hot 
102.9)/Dayton. He replaces Marcel Thornton, who leaves to join Radio 
One's syndicated Russ Parr Morning Show, which is heard on WDHT. 

Black was PD of the company's Urban WFUN (Q95.5) /St. Louis be- 
fore it flipped to Urban AC late last year. He spent four years in St. Louis, 
working his way up from mixer /air talent to MD to PD. 

"We've been very fortunate to find two solid programmers behind the 
success of WDHT," said Radio One /Dayton OM J.D. Kunes, to whom 
Black will report. "Marcel Thornton put the station on the map, and now 
we're lucky to have Craig come on board to build on to it. Craig is an 
intelligent, systematic, methodical programmer, and I'm looking forward 
to working with him as we take WDHT to the next level." 

'Rock the Bayou' with their legion 
of loyal listeners." 

Walton & Johnson are excited 

about their new radio home. "We're 
just grateful to have work," John 
Walton joked. 

Campaign 
Continued from Page 1 

saying, 'What can we do ?' as a re- 

action to the power of satellites and 
iPods," Cummings told R &R. "Af- 

ter years of going to these things 
and having them center around 
who owns what and what stations 
are available for sale, it was refresh- 
ing to have the discussion be about 
how we get our story out there." 

The theme of the campaign is 

"Radio: You hear it here first." Ev- 

O Radio & Records 

ery promo and message will in- 
clude that tagline. 

The station groups currently air- 
ing spots are ABC, Beasley, Bonne- 

ville, Buckley, Clear Channel, Cu- 
mulus, Emmis, Entercom, Greater 
Media, Infinity, Jefferson -Pilot, Jour- 
nal, Radio One, Regent and 
Susquehanna. More are expected to 
join. 

Cummings said the campaign is 

starting with acts that are primarily 
relevant to 18 -34- year -olds. The 
spots feature such artists as Nelly, 

Avril Lavigne, Hoobastank, Luda- 
cris, Ashanti and Alicia Keys. "We 
approached them and got them on 
board to help us tell our story," 
Cummings said. 

In each case, the spots are de- 
signed to showcase the artists using 
their own words to relate how ra- 
dio helped them succeed in the mu- 
sic business. Award -winning New 
York agency DeVito /Verdi is doing 
the creative. 

"We never take the opportunity 
to talk about how powerful this 

EXECUTIVE ACTION 
Rosen Chosen As GM For Wilks/Fresno Trio 

Former Clear ChannelNew Orleans Director /Sales Jody Rosen has 

been named GM of Alternative KFRR, Classic Rock KJFX and Old- 
ies KTSX in Fresno. The move follows Wilks Broadcasting Group's take- 

over of the trio from Mondosphere. 
"I couldn't ask for a more exciting opportunity," Rosen told R &R. "In the 

short time that I've been here I've found Fresno to be a very progressive 
and sophisticated place, and we look forward to becoming a major play- 
er in this market. I am thrilled." 

Rosen replaces Steve Miller, who will serve as a consultant until the 

transition is complete. Meanwhile, KFRR PD Chris Squire exits and is 

replaced by Asst. PD/MD The Reverend, and KFRR middayerJack Ham- 
mer is upped to Asst. PD. KTSX is now stunting, with a format change due 
in the coming weeks. No personnel changes are planned for KJFX. 

Laud Now Excelsior EVP /Affil. Sales & Mktg. 

Network broadcast veteran Liz Laud has been named Exec. VP/ 
Affiliate Sales & Marketing for Excelsior Radio Networks. Laud 

will be responsible for signing up affiliates for The Rick Dees Weekly Top 

40, which Excelsior began syndicating on Jan. 1. 

Laud was most recently Sr. Director /Affiliate Sales at Jones Radio 
Networks, overseeing BDS and RadioVoodoo. She has also been VP/ 
Affiliate Sales & Programming at Westwood One Radio Networks and 
DIR Broadcasting. 

"Rick is a superstar, The Rick Dees Weekly Top 40 is an American 
classic, and Liz is a skilled industry veteran," said Excelsior Radio Net- 
works CEO Spencer Brown. "Liz will work with all versions of The Rick 
Dees Weekly Top 40 and give it the attention and focus it deserves. She 
will also bring her expertise to the other programs and services within 
the company." 

KLEY /San Antonio Goes 'Old School' 
Border Media Partners on Jan. 7 

flipped Regional Mexican KLEY 
(La Ley) /San Antonio to Rhythmic 
Oldies as "Jammin 94.1, San An- 
tonio's Old School." Cluster OM 
Robin Flores will oversee the pro- 
gramming of the new station, 
which is currently running jockless 
and airing "20,000 jamz in a row." 

Flores told R &R, "We stunted 
with Tejano music for several days 

to throw off the market and then 
debuted with the new format. We'll 

stay away from the '60s titles and 
focus on '70s artists like Earth, 
Wind & Fire; Marvin Gaye; and The 
Commodores and '80s acts like 
Kool & The Gang, Prince and Janet 
Jackson. 

BMP purchased the signal from 
Spanish Broadcasting System in 
February 2004. 

medium is," Cummings said. 
"Maybe it's time to remind them of 
what we all take for granted." He 
cited as an example the 4,000 new 
songs that are exposed on radio 
each year, saying that it's time ra- 
dio got credit for that kind of reach 
and influence. 

Cummings said group heads 
have decided that the time has 
come to put some perspective to the 
reach of radio vs. XM and Sirius. 
"Satellite today reaches less than 
1% of the public each week, while 
radio reaches 96% of the 12+ audi- 
ence, but you would think it was 
the other way around," he said. 

Once the first series of spots com- 
pletes its run, followup campaigns 
will target different demos, some 
focusing on new and emerging 
stars, others on country acts, and 
still others using newsmakers who 
can explain the importance of radio 
in impacting the local marketplace. 

Expect to see related ads turn up 
soon on the Internet and eventually 
in consumer-oriented print publica- 

fions. Cummings said the industry 
is prepared for a long-term assault 
to get its point across. 

Howard Stern reacts to pro -radio 
campaign: Street Talk, Page 18 - Roger Nadel 

Martini 
Continued from Page 1 

station has shown significant 
growth in the target demos. I'm 
looking forward to working with 
[morning hosts] RuPaul and Rick 
Stacy and new morning show ad- 
dition Michelle Visage. They, along 
with an all -star airstaff, will give 
New York City the most exciting ra- 
dio station we've had in years." 

Martini's 25 -year radio career in- 
cludes stints as PD for KOSI /Den- 
ver and OM /PD for WBZO/ 
Nassau -Suffolk. He has also held 
on -air positions at WALK /Nassau- 
Suffolk; WCLR /Chicago; WPXY/ 
Rochester, NY; }CITY & KONO /San 
Antonio; and the ABC Radio Net- 
work. 
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NEWSRREAKERS 

Radio 
JULIAN DAVIS is named Director/ 

Urban Media Services at Arbitron, 
which is creating a new department 
to focus on supporting radio stations 
and advertising agencies that target 
African Americans. Davis joined Ar- 
bitron as Sr. Account Manager /Radio 
Station Sales. 

BOB DeBLOIS transfers from the 
LSM post at WMMR/Philadelphia to the 
GSM post at clustermate WPEN. Re- 
placing him at WMMR is JIM ANTES, 
who was previously Clear Channel 
Radio Sales/Philadelphia's VP /Director 
of Sales. 

MARC RIVIECCIO is appointed Di- 
rector /Promotions for WHTZ/NewYork. 
He moves over from the Promotions 
Manager post at clustermate WWPR. 

BERNIE SAPIENZA is named VP/ 
Retail Business Development for iBiq- 
uity Digital. He spent 14 years with 
Tweeter Entertainment Group, where 
he rose to VP/Merchandising. 

Thomas 

JEFF THOMAS 
is promoted to Di- 
rector /Sales for 
Clear ChanneVLos 
Angeles. He spent 
five years oversee- 
ing sales for the 
cluster's KFI & 

KLAC. 

KENNY WARDELL is tapped as 
KCBS -AM /San Francisco's Marketing 
& Promotions Director. He has a back- 
ground in radio, television and event 
marketing. 

Records 

HEIDI BROWN 
is promoted from 
Sr. Director /Prod- 
uct Marketing to 
VP /Marketing for 
Epic Records. 

Brown 

JIM CATINO rises from Director/ 
A &R to Sr. Director /A &R at RLG/Nash- 
ville. 

MICHAEL FLEISHER is named 
Exec. VP /CFO for Warner Music 
Group. For five years Fleisher served 
as Chairman/CEO of technology -re- 
search firm Gartner Inc. 

RUST RECORDS, a Cleveland - 
based independent record label, be- 
comes an imprint label with UniversaV 
Motown Records Group. Rust Presi- 
dent Ken Cooper and his partners re- 

tain full control over the Rust label. 

TERESA LaBAR- 
BERA WHITES 
joins the Zomba La- 

bel Group as VP/ 
A &R. She spent 14 

years at Columbia 
Records, most re- 
cently as VP /A &R. 

LaBarbera 
Whites 

National Radio 

LIFESTYLE TALKRADIO NET- 
WORK, formed following the recent 
sale of Liberty Radio to Business 

CHRONICLE 
CONDOLENCES 

Former JVHNN -FM /Saginaw. 
MI VP /GM Daniel Stewart, 60. 
Jan. 3. 

TalkRadio Network, will air Barry Far - 

ber's weekday noon -2pm ET and Sun- 
day 5 -7pm ET programs. The week- 
day program will also be rebroadcast 
on BTRN from midnight -2am. 

Meanwhile, LTRN has tapped Joel 
Gibbs as the new host of the national- 
ly syndicatec two -hour weekend talk 
show The Movie Show. Gibbs, who 
has hosted Everything Entertainment: 
America's Movie Talk Show since 
1991, takes over for the program's 
longtime co-hosts Max Weiss and Mike 
Mayo, who have exited. For more in- 

formation, ca I Jeff Weber at 203 -422- 
2800. 

WESTWOOD ONE is providing ex- 
clusive worldwide radio coverage of the 

47th annual Grammy Awards. Coverage 
includes A Look Bads at the Grammys, 
with exclusive two-hour format- specif- 
ic specials featuring highlights from 
past Grammy Awards shows (begin- 
ning Jan. 22); two -hour format- specif- 
ic Grammy -romination specials for 
CHR, Altematfve, Hot AC, Urban, Clas- 
sic Rock and Country formats (Feb. 5- 
6); and Backstage at the Grammys, a 

multistation live remote broadcast from 
the backstage area of L.A.'s Staples 
Center (Feb. 10 -11). 

Coverage culminates in the week of 
the awards slow with exclusive back- 
stage coverage and interviews leading 
up to the broadcast of the Grammys 

UPDATE 
JRN Debuts True Country 24 -Hour Format 

ones Radio Networks is launching its fourth 24 -hour Country format 
on Jan. 24. True Country will combine hits from A -list artists with the 

most popular country songs of all time, aiming for "family- friendly pro- 
gramming that's familiar even to the occasional listener." 

"We're very excited to be launching our second new format in 13 
months" said JRN/Denver VP /GM Phil Barry.'True Country furthers our 
commitment to our 24 -hour format business, particularly our Country pro- 
gramming lineup. We're focused on providing the greatest number of 
localized options in both mainstream and niche formats." 

Jones Media Networks VP /Integrated Country Media Jim Murphy said, 
"Our affiliates asked for a format that plays the full variety of country hits, 
from today's biggest stars to the most popular country gold.That's exact- 
ly what True Country delivers" 

Jones is making True Country available as a turnkey, satellite- deliv- 
ered option or as a library with customized playtists for individual mar- 
kets. 

on Feb. 13. For more information, con- 
tact Peter Sessa at 212 -641 -2053. 

Industry 
DAVE SCOTT, the 46 -year radio -in- 

dustry veteran who is founder and 
President of Scott Studios, retires from 
full -time operation and management 
duties with parent company dMarc 
Broadcasting. He will continue working 
for the company as a consultant and 
product architect. 

REINI MIKA STEINER is named Di- 
rector /Research & Media Consulting, 
International for Pinnacle Media World- 
wide, which opens an office in Bavar- 
ia, Germany. Steiner was most recent- 
ly International Director /Research & 
Program Development for Groupe 
NRJ, Munich/Paris. 

Product 8 Services 
PULSE CREATIVE MEDIA is formed 

by Jason Reed to provide radio imag- 
ing, voiceovers, commercials and web 
development. Reed will work with 
voiceover vet Alyson Steel on radio and 
TV imaging. For more info, visit www. 

pulsevo.com. 

TM CENTURY launches AIR - 
PACKu.s., a monthly programming and 
imaging service developed by Creative 
Mills Productions for CHR, Country and 
Oldies stations and consisting of three 
to six custom song parodies and sung 
power intros per month. Both the power 
intros and parodies are sung in the style 
of the original artists and can be pro- 
duced for the station in general or a spe- 
cific daypart. AIRPACKu.s. is available 
for cash or barter. For more information, 
contact David Graupner at 972 -406-6800. 

Changes 

Country: WXBQ /Bristol, VA morn- 
ing co-host Bill Blake retired on 
Dec. 6, 2004. Richard Quillen, who 
co- hosted mornings with Blake for 
the last 15 years, is now joined by 
Steve Stroud, who comes over 
from WYYD /Roanoke, VA ... 

WWQM /Madison moves to 730 
Rayovac Drive, Madison, WI 53711. 

Phones and e-mail remain the 
same. 

News/Talk: WWNC /Asheville, NC 
morning host Scotty Rhodarmer re- 

tired on Dec. 29, 2004 after a 50 -year 

career at the station ... Thirty-year 
veteran Texas newsman Bob 
Crowley, most recently a reporter at 
KRLD /Dallas, joins crosstown 
WBAP as overnight anchor ... Infin- 
ity has officially inked a new 
multiyear deal to keep the NFL 
Chicago Bears on WBBM- AM /Chi- 
cago. 

Urban: KBTE (104.9 The Beat) /Lub- 
bock, TX picks up syndicated 
morning show The Playhouse from 
KXJM /Portland, OR, replacing the 
syndicated Russ Parr Morning Show. 

Radio: Dee Perkins is named AE/ 
Satellite Services at Westwood One. 
She was previously a traffic an- 
nouncer for Metro Networks ... 
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First Broadcasting names Alastair 
Westgarth Exec. VP /Engineering & 

Software Systems. Westgarth was 
formerly President /CEO of wire- 
less broadband technology corn - 
pany Navini Networks ... Bob Free- 
man joins Hotchkiss Marketing So- 

lutions. He has worked at the LSM 

and GSM levels in radio and cable 
in San Diego ... Radio One agrees to 
standardize its 69 stations on dMarc 
Broadcasting's SS32 and Maestro 
digital automation systems. 

National Radio: Leslie Segrete of 
TV's While You Were Out joins 
how -to guru Tom Kraeutler as co- 
host of The Money Pit Home Im- 
provement Radio Show ... J.T. The 
Brick signs a new multiyear deal 
with Premiere Radio Networks - 
distributed Fox Sports Radio to 
continue hosting Fox Game Time 

ReAct from 10pm -2am ET Mon- 
day- Friday and Fox NFL Sunday 
ReAct from 8 -11pm ET on Sun- 
days ... Doug Stephan's Good Day, 
already heard via six network af- 
filiations, inks a deal with Massa- 
chusetts -based National Radio 
Network, which becomes the sev- 
enth distributor of the daily radio 
show ... Jones Radio Networks 
welcomes Peter McLaine to the 
Adult Hit Radio format to host 
the 6-10am ET slot. McLaine most 
recently worked for KIMN and 
KDJM in Denver ... Michael 

Medved inks a new five -year deal 
with Salem Radio Network to 
continue hosting his daily 3-6pm 
ET talk show. Also at SRN, na- 
tionally syndicated talk host and 
Fox News Channel contributor 
Mike Gallagher marks a mile- 
stone, as his daily 9am -noon ET 
show inks its 200th affiliate sta- 
tion: WGHQ /Poughkeepsie, NY 
... Hollywood -based All Comedy 
Network inks deals with WXYV/ 

Kennedy 
Continued from Page 3 

Before joining Infinity/Sacra- 
mento four years ago, Kennedy 
held PD positions at KPTY /Phoe- 
nix and KXNE /Honolulu. Kenne- 
dy replaces "Mr. Ed" Lambert, who 
left the station late last year. 

"I'm very excited about the op- 
portunity to work with KZZO," 
Kennedy told R &R. "Hot AC is a 
new format for me as a program- 
mer, but certainly not as a listener. 
Plus, it's great that I'll have the help 
of people I trust, like [Infinity VP/ 
Adult Top 40 Programming] Jon 
Zellner and [Sr. VP /Programming] 
Greg Strassell, who understand this 
format; they'L be a tremendous re- 

source for me. 
"The Zone is a great radio station 

with a great group of people who 
care tremendously about its suc- 
cess. I can't say enough about Asst. 

Baltimore; KTLK /Santa Barbara, 
CA; WBUF /Buffalo; and WMFN/ 
Grand Rapids, taking the recently 
launched network past the 100- affili- 

ate mark ... CRG Media picks up na- 
tional syndication and affiliation du- 
ties for the Jeff Andrews' Sheet Happens 

show -prep service and Listen to Life 

With Dr. Joey Faucette. CRG also signs 
an agreement with Florida - 
based Southeast AgNet to handle 
affiliate relations for the "Vine to 

Sledge 
Continued from Page 1 

Clear Channel Country properties." 
Sledge said, "For many years 

Country radio has been the format 
of choice for working Americans - 
the listeners who make our 
economy work. Our stations reach 
that audience, and I am proud of 
them and our employees who have 
made them successful." 

Sledge joined Clear Channel as 
Director /Regional Country Pro- 
gramming and KNIX /Phoenix PD 
in July 1999. He was elevated to Di- 
rector /Programming Operations in 
April 2000. - Chuck Aly 

PD /MD Todd Violette, who has re- 
ally stepped up during the interim 
and made this transition very easy 
for me." 

Wine" daily feature. Southeast 
AgNet provides agricultural news 
to stations in the Southeastern 
U.S. and has recently gained the 
rights to distribute'Vme to Wine" 
in 20 states. Meanwhile, CRG Me- 
dia- syndicated health talk show 
Duke and the Doctor adds KLAV/ 
Las Vegas; WVCH /Chester, PA; 

and WVCC /Newnan, GA as af- 
filiates. 

Rocha 
Continued from Page 3 

to look at the youth of the Hispanic 
marketplace. 

"When I looked at the research I 
saw that over two-thirds of Hispan- 
ics in the United States am under the 
age of 34. I took a hard look at what 
we were doing as a company with 
each of our marketplaces and decided 
we needed to focus on that young 18- 

34 group with our FM assets. In do- 
ing that I felt there could not be a bet- 
ter person to lead that charge than 
Nestor, who was instrumental in the 
development of the format." 

Rocha told R &R, "This is some- 
thing that I have always dreamed 
of. It means I have done my home- 
work. It's a challenge, but chal- 
lenges are great. I feel I can give 
110%, and, obviously, my strength 
is with the 18-34 demo. I want to 
provide that knowledge to Entra- 
vision as a company, not just in 
L.A., and for all our formats." 
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Live365 is the largest Internet radio 
network. with thousands of stations in 

a wide vanety of formats. Programmed 
by true music taslemakers from 
around the globe. Live365 offers an 
enthusiastic audience for established 
and up- and -coming artists alike. In a 
world of consolidated playlists. 
Live365 charts the tastes and 
preferences of today's most vibrant 
music community. Tracks with the 
most plays during the seven days 
ended Jan. 11, 2005 are listed 
below. 

Travis Storch 866 -365 -HITS 
Top Rock 

02 Vertigo 
PAPA ROACH Getting Away With Murder 
GREEN DAY Boulevard 01 Broken Dreams 

KILLERS Mr Brightsrde 
MY CHEMICAL ROMANCE I'm Not Okay... 

Top Country 

TERRI CLARK The World Needs A Drink 
S. TWAIN I/B. CURRINGTON Party For Two 

BLAKE SHELTON Some Beach 
KEITH URBAN You're My Better Hall 

JAMIE O'NEAL Trying To Find Atlantis 

Top Blues 

MARK MORRISON Return Of The Mack 

LOS LONELY BOYS Heaven 

JOSS STONE Fell In Love With A Boy 

SORRENTO USSERY Make Sweet Love 
BEN HARPER Brown Eyed Blues 

Music 
CHOICE 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646 -459 -3300 

HIT LIST 

Seth Neiman 
3 DOORS GOWN Let Me Go 

JENNIFER LOPEZ Get Right 

LUDACRIS Get Back 

SOFT ROCK 

Seth Neiman 
KATRINA CARLSON Drive 

KELLY CLARKSON Breakaway 

RAY CHARLES 1/DIANA KRALL You Don't Know Me 

G00 G00 DOLLS Give A Linle Bit 

LIONEL RICHIE Long Long Way To Go 

SIMPLY RED Home 

RAP 

DJ Mecca 
MIKE JONES I/SLIM THUG... Still lippin' 

ROCK 

Gary Susalis 
BREAKING BENJAMIN Sooner Or later 
CROSSFAOE So Far Away 

DAMAGEPLAN Ashes To Asses 

SHINEOOWN Burning Bright 

MOTLEY CRUE II I Die Tomorrow 

PORCUPINE TREE Shallow 

POWDERFINGER (Baby I've Got You) On My Mind 

REDLIGHTMUSIC Say It Again 

VELVET REVOLVER Dirty Little Thing 

ALTERNATIVE 

Gary Susalis 
BLACK MARIA The Memento 

INTERPOL Evil 

KASABIAN Club foot 
MATCHES Chain Me Free 

MANDO DIAD God Knows 

MATCHBOOK ROMANCE My Eyes Burn 

RISE AGAINST Give It All 

U2 All Because Of You 

ZUTONS Pressure Pones 

TODAY'S COUNTRY 

Liz Opoka 
CHELY WRIGHT Bumper Ot My S.U.V. 

ADULT ALTERNATIVE 

Liz Opoka 
TORI AMOS Sleeps With Butterflies 

CHUCK PROPHET Just To See You Smile 

RUFUS WAINWRIGHT The One You Love 

SMOOTH JAZZ 

Gary Susalis 
3RD FORCE Driving Force 

JAMES GABRIANO Riviera Sunrise 

GARRY COIN Goin' Places 

ARTIE TRAUM Acoustic Jazz Guitar 

DAVID SANBORN Closer 

AMERICANA 

Liz Opoka 
ALAN JACKSON Strong Enough 

LORI McKENNA Stealing Kisses 

BUDDY MILLER Fire And Water 

PO' GIRL Mown' On 

© Radio & Records 

NATIONAL MUSIC 

SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212- 584 -5100 

Steve Blatter 

Alt Nation 
Rich McLaughlin 
MARS VOLTA The Widow (IN Never Sleep Alone) 

CHEMICAL BROTHERS Galvanize 

KILLERS Smile Like You Mean It 

The Pulse 

Haneen Arafat 
ASYLN Be The Girl 

Sirius Hits 1 

Kid Kelly 
EMINEM Toy Soldiers 

JENNIFER LOPEZ Get Right 

FRANKIE J. Obsession No Es Amor) 

Hot Jamz 

Tonya Byrd 
5g CENT Candy Shop 

CAM'RON Ha-lem Streets 

FRANKIE J. Obsession (No Es Amor) 

BONE BROTHERS Hip-Hop Baby 

New Country 

AI Skop 
JO DEE MESSINA My Give A Damn's Busted 

KEITH ANDERSON Pickin' Wildflowers 

Octane 

Jose Mangin 
SKINDRED Pressure 

THEORY OF A DEADMAN No Surprise 

REDLIGHTMUSIC Say It Again 

Spectrum 

Gary Schoenwetter 
BEN HARPER Wicked Man 

ELVIS COSTELLO There's A Story In Your Voice 

CARBON LEAF Life Less Ordinary 

Shade 45 

Lil Stial'vn 
BEANIE SIGEL Feel It In The Air 

CAM'RON Harlem Streets 

FAT JOE Safe 2 Say 

GAME 1/50 CENT Hate It Or Love It 

50 CENT Candy Shop 

Rick Gillette 800 -494 -8863 

10 million homes 180,000 businesses 

DMX Fashion Retail 

Jeanne Destro 

The hottest tracks at DMX Fashion Retail, 

targeted at 18 -34 adults. 

GAELLE Rain 

GRANDADBOB Mmmmm 

ESTHERO I Drive Alone 

JT DONALDSON t/SYMPHONY Trust Me 

PEAS Looks Like Heaven 

GWEN STEFANI Rich Girl 

U2 All Because Ot You 

PITH SINGS Radm 

FATBOY SLIM Wonderful Night 

CHEMICAL BROTHERS Galvanize 

D. SANBORNOL. WRIGHT Dan tLetMe Be Laney Tonight 

NOVECENTO (/STANLEY JORDAN Sky Flower 

KASKADE Maybe 

TAXI Take What You Want 

NOISESHAPER I /JACKIE DEANE You Take Control 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
JENNIFER LOPEZ Get Right 

BOWLING FOR SOUP Almost 

HOT JAMZ 

Mark "In The Dark" Shands 
JOHN LEGEND Ordinary People 

FRANKIE J. I/BABY BASH Obsession... 

EMINEM Like Toy Soldiers 

URBAN 

Jack Patterson 
FABOLOUS Baby 

TRILLVILLE Some Cul 

ALTERNATIVE 

Dave Sloan 
MARS VOLTA The Widow (I'll Never Sleep Alone) 

PERFECT CIRCLE Passive 

LOUIS XIV Finding Out True Love Is Blind 

GREEN DAY Holiday 

ADULT CONTEMPORARY 

Jason Shiff 
U2 All Because Of You 

MAROON 5 Sunday Morning 

INTERNATIONAL HITS 

Mark "In The Dark" Shands 
BILLY IDOL Scream 

KYLIE MINOGUE I Believe In You 

ERASURE Breathe 

SCISSOR SISTERS Filthy /Gorgeous 

RHYTHMIC DANCE 

Danielle Ruysschaert 
DEEP DISH Flashdance (Paul Rinco Remis) 

CMRAUMISSY ELLIOTT 1, 2 Step (Don Candiani Remix) 

DAVID MORALES Needin' U Face 

DAVID MORALES inAMRA KEENAN Here I Am 

GERI Fide It 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
SEAN PAUL We Be Burnin' 

T.I. U Don't Know Me 

EMINEM Like Toy Soldiers 

RADIOrsort2 
Artist/Title Total Plays 

JOJO Baby It's You 77 

BOWLING FOR SOUP 1985 75 

HILARY DUFF Come Clean 74 

JESSE McCARTNEY Beautiful Soul 73 

ASHLEE SIMPSON Pieces Of Me 73 

BLACK EYED PEAS Let's Get It Started 72 

KELLY CLARKSON Breakaway 71 

JOJO Leave (Get Out) 71 

RAVEN SYMONÉ Backflip 71 

HILARY DUFF Why Not 32 

AVRIL LAVIGNE My Happy Ending 32 

LIL ROMEO fM. CANNON My... 31 

CHRISTY CARLSON ROMANO Dive In 31 

HILARY DUFF i Am 31 

JESSE McCARTNEY Good Lie 31 

ASHLEE SIMPSON Shadow 30 

YELLOWCARD Ocean Avenue 29 

SKYE SWEETNAM Tangled Up In Me 29 

VANESSA CARLTON A Thousand Miles 29 

HILARY DUFF Fly 28 

Video p/aylist for the week 

of Jan. 3 -9. 

POWERED 
]1EUI:IU:ISE 

WEST 

866-MVTUNES 

21,000 movie theaters 

1. SHANIA TWAIN IM. McGRATH Party For Two 

2. RAY CHARLES IMORAN JONES Here We Go Again 

3. TROY JOHNSON Ifs You 

4 U2 Vertigo 
5 COLLECTIVE SOUL Counting The Days 

MIDWEST 
1. MARY J. BLIGE Children 01 The Ghetto 
2 SHANIA TWAIN t/M. McGRATH Party For Two 
3 RAY CHARLES I/NORAH JONES Here We Go Again 

U2 Vertigo 
5 TROY JOHNSON It's You 

SOUTHWEST 
t SHANIA TWAIN I/M. MCGRATH Party For Two 

2 
TROY JOHNSON It's You 

3 ROLLING STONES Honky Tonk Woman 
4 RAY CHARLES I/NORAH JONES Here We Go Agam 

5 MONTY LANE ALLEN II I Were An Angel 

NORTHEAST 
I SHANIA TWAIN 1/M. M*GRATH Parry For Two 

2 ROLLING STONES Honks. Tonk Woman 
3 MARY J. BLIGE Children Of The Ghetto 
4 RAY CHARLES frNORAH JONES Here We Go Again 

5 TROY JOHNSON Ifs You 

SOUTHEAST 
SHANIA TWAIN UM. McGRATH Parry For Two 

2 ROLLING STONES HC -,. 'onk `Komar 
3 MARY J. BLIGE Ch orr, C' The Ghetto 
4 TROY JOHNSON Its Vou 

5 RAY CHARLES IMORAH JONES Here We Go Again 

AOL Radio @Network 
Ron Nenni 415- 934 -2790 

Top Pop 

Jeff Graham 
50 CENT Disco Inferno 

EMMA Free Me 

JENNIFER LOPEZ Get Right 

Top Country 
Beville Darden 
JULIE ROBERTS Wake Up Older 

KENNY CHESNEY Anything But Mine 

JO DEE MESSINA My Give a Damns Busted 

CHELY WRIGHT Bumper Of My S.U.V. 

Top Jams 
Donya Floyd 
JENNIFER LOPEZ Get Right 

50 CENT Disco Inferno 

MARIO Let Me Love You 

Top Jazz 
Beville Darden 
ADANI 8 WOLF Daylight 

NOVECENTO f/STANLEY JORDAN Easy Love 

LALAH HATHAWAY Forever. For Always, For Love 

PETE BELASCO Hurry Hurry 

RADIO NETWORKS 

Phil Hall 972- 991 -9200 

Tom Joyner Morning Show 
Vern Catron 
MARIO Let Me Love You 

Country Coast To Coast 
Dave Nicholson 
LONESTAR Class Reunion 

JO DEE MESSINA My Give A Damn's Busted 

KENNY CHESNEY Anything But Mine 

Real Country 
Richard Lee 
JEFF BATES Long Slow Kisses 

,) 
IMBED 

Ken Moultrie 800 - 426 -9082 

Hot AC 

John Fowlkes 
RYAN CABRERA True 

CHR 

Steve Young /John Fowlkes 
ASHLEE SIMPSON La La 

MAROON 5 Sunday Morning 

JENNIFER LOPEZ Get Right 

LENNY KRAVITZ Lady 

CHINGY Balla Baby 

NELLY N Dey Say 

EMINEM Mockingbird 

EMINEM Like Toy Soldiers 

Rhythmic CHR 

Steve Young /John Fowlkes 
JA RULE I/FATJOE 8 JADAKISS New York New York 

EMINEM Mockingbird 

JENNIFER LOPEZ UFABOLOUS Get Right 

Sott AC 

Mike Bettelli/Teresa Cook 
TIM McGRAW Live Like You Were Dying 

Mainstream AC 

Mike Bettelli/Teresa Cook 
JOHN MAYER Daughters 

The Alan Kabel Show- Mainstream AC 

Steve Young/Teresa Cook 
JOHN MAYER Daughters 

Mainstream Country 
Hank Aaron 
KENNY CHESNEY Anything But Mine 

CRAIG MORGAN That's What I Love About Sunday 

New Country 
Hank Aaron 

JO DEE MESSINA My Give A Damns Busted 

Danny Wright 
Ken Moultrie/Hank Aaron 
CRAIG MORGAN That 'What I Love About Sunday 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Hit Radio 
Jon Holiday 
SIMPLE PLAN Welcome To My Lite 

KELLY CLARKSON Since U Been Gone 

Adult Contemporary 

Rick Brady 
TIM McGRAW Live Like you Were Dying 

U.S- Country 

Penny Mitchell 
CRAIG MORGAN That's What I Love About Sunday 

BLAINE LARSEN How Do You Get That Lonely 

BLAKE SHELTON Goodbye Time 

GREAT AMERICAN COUNTRY 

Jim Murphy 303- 784 -8700 
RASCAL FLATTS Bless The Broken Road 

BRAD JOHNER Free 

(WESTWOOD ONE) 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Gonzer 
U2 All Because 01 You 

Bright AC 

Jim Hays 
RYAN CABRERA True 

Mainstream Country 

David Felker 
MONTGOMERY GENTRY Gone 

LONESTAR Class Reunion 

JOE NICHOLS What's A Guy Gotta Do 

Hot Country 

Jim Hays 
KENNY CHESNEY Anything But Mme 

Young S Verna 

David Felker 
JO DEE MESSINA My Give A Damn's Busted 

WRN 
ualvo 

Country Today 

John Glenn 
BROOKS 8 DUNN Its Getting Better All The Time 

MARK CHESNUTT I A Saint 

MARTINA McBRIDE God's Will 

Alternative Now! 

Chris Reeves 402- 952 -7600 
GREEN DAY Holiday 
KILLERS Smile Like You Mean It 

VELVET REVOLVER Dirty Little Thing 

CHEVELLE The Chochee 

TAKING BACK SUNDAY This Photograph Is Proof 

LOUIS XIV Finding Out True Love Is Blind 

GRATITUDE Drive Away 

MARS VOLTA The Widow... 

the john teslr- 
radio show 

Music end MtelYgence for rwr Life 

Scott Meyers 888 -548 -8637 

Nightly Tesh Show 

KELLY CLARKSON Breakaway 

Weekend Tesh Show 

JOHN MAYER Daughters 

LAUNCH 
- `.,L:o01 

Jay Frank 310- 526 -4247 

Audio 
SUM 41 Pieces 

JIMMY EAT WORLD Work 

STRAYLIGHT RUN Existentialism On Prom Night 

HOWIE DAY Collide 

GAME I/50 CENT How We Do 

FABOLOUS Baby 

JOHN LEGEND Used To Love You 

SHANIA TWAIN Don't 

KEITH URBAN You're My Better Hall 

SHADOWS FALL What Drives The Weak 

Video 
BRAD PAISLEY Mud On The Tires 

BROCKE VALENTINE Girltight 

CHELY WRIGHT Bumper Of My S.U.V 

FABOLOUS MIKE SHOREY Baby 

JENNIFER LOPEZ Get Right 

JOSH GRACIN Nothin' To Lose 

JULIE ROBERTS Wake Up Older 

KEITH URBAN You're My Better Half 

LEE ANN WOMACK I May Hate Myself In The Morning 

MIKE JONES I/SLIM THUG 8 PAUL WALL Still Tippm 

SHANIA TWAIN Don't 

TERRI CLARK The World Needs A Drink 

TRICK DADDY f/LIL KIM 8 CEE -LO Sugar (Gimme Some, 

TWISTA fiFAITH EVANS Hope 

U2 All Because Of You 

K musicsnippet.com» 
Tony Lamptey 866 -552 -9118 

Hip -Hop 

CUBAN LINK Sugar Daddy 

N.O.R.E 4 A Minute 

GETO BOYS Declaration Ot War 
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NATIONAL MUSIC 

72 million households 

Plays 

JENNIFER LOPEZ Get Right 

CIARA I/MISSY ELLIOTT 1.2 Step 

ASHANTI Only U 

EMINEM Like Toy Soldiers 

JESSE McCARTNEY Beautiful Soul 

USHER Caught Up 

KELLY CLARKSON Since U Been Gone 

LUDACRIS Gel Back 

GWEN STEFANI Rich Girl 

MARIO Let Me Love You 

GREEN DAY Boulevard 01 Broken Dreams 

DESTINY'S CHILD lose My Breath 

USHER Red Light 

LINDSAY LORAN Rumors 

KILLERS Mr. Brightside 

BLONDE REDHEAD Elephant Woman 

DESTINY'S CHILD Soldier 

MARK RONSON Doh Wee 

USHER Seduction 

Video playfist for the week of Jan. 3-9. 

5 

4 

4 

4 

4 

3 

3 

3 

3 

3 

3 

2 

1 

1 

1 

1 

1 

1 

David Cohn 1 
General Manager 

T.I. Bring 'Ern Out 

JA RULE I/FAT JOE 8 JADAKISS New York 

LIL JON & THE EASTSIDE BOYZ What U Gor Do 

GAME 1/50 CENT How We Do 

SNOOP DOGG I/PHARRELL Drop It Like Its Hot 

EMINEM Like Toy Soldiers 

LUDACRIS Get Back 

DESTINY'S CHILD Soldier 

CIARA I/MISSY ELLIOTT 1 2 Step 

JAY -Z & LINKIN PARK Numb/Encore 

BLINK -182 Always 

MUSE Hysteria 

MODEST MOUSE Ocean Breathes Sally 

JIMMY EAT WORLD Pain 

MY CHEMICAL ROMANCE I'm Not Okay... 

KILLERS Mr. Brightside 

GREEN DAY Boulevard Of Broken Dreams 

FRANZ FERDINAND This Fire 

HOOBASTANK Disappear 

U2 Vertigo 

Video playlrst for week of Jan. 3-9 

32 

32 

31 

31 

30 

30 

29 

29 

28 

22 

20 

20 

19 

19 

19 

18 

18 

18 

18 

17 

75 million households 

bet' VP 

ADDS 
JENNIFER LOPEZ Get Right 

U2 All Because Of You 

ALICIA KEYS Karma 

GREEN DAY Boulevard 01 Broken Dreams 

GAVIN OeGRAW I Don't Want To Be 

NELLY InIM McGRAW Over And Over 

USHER I /ALICIA KEYS My Boo 

DESTINY'S CHILD Lose My Breath 

EMINEM Like Toy Soldiers 

JENNIFER LOPEZ Get Right 

JOHN MAYER Daughters 

U2 Al Because Of You 

KELLY CLARKSON Since U Been Gone 

KEANE Somewhere Only We Know 

LENNY KRAVITZ Lady 

MAROON 5 Sunday Morning 

JOHN MELLENCAMP Walk Tall 

MOTLEY CRUE 11 I Ore Tomorrow 

SNOOP DOGG 1/PHARRELL Drop It Like Its Hot 

GWEN STEFANI IIEVE Rich Girl 

VELVET REVOLVER Fall To Pieces 

CROSSFADE Cold 

HOWIE DAY Collide 

Wow playlist for the week of Jan 10.17 

14 R &R January 14, 2005 

Lori Parkerson 

202-380-4425 

20 ON 20 (XM 20) 

Michelle Boros 
EMINEM Puke 

MARIO Let Me Love You 

JESSE McCARTNEY Beautiful Soul 

DESTINY'S CHILD Soldier 

KELLY CLARKSON Since U Been Gone 

FABULOUS Breathe 

BPM (XM 81) 

Alan Freed 

no Runaway (Ford Radio Edit) 

STONEBRIDGE I/THERESE Take Me Away 

DELERIUM I/SARAH McLACHLAN Silence 2004 

NIRVANA With The Lights Out 

HIGHWAY 16 (XM 16) 

Ray Knight 
MONTGOMERY GENTRY Gone 

MARTINA McBRIDE Gods Will 

TRENT WILLMON Home Sweet Holiday Inn 

BROOKS 8 DUNN Its Getting Better All The Time 

SARA EVANS Tonight 

U -POP (XM29) 

Zach Overking 
MADELINE ZERO Gold Star 

JAMELIA DJ 

DANIEL BEDINGFIELD Nothing Hurts Like Love 

THE LOFT (XM50) 

Mike Marrone 

BRIAN WILSON Smile 

CARY BROTHERS Honestly 

DAN HICKS 8 HIS HOT LICKS That Ain't Right 

DAN HICKS 8 HIS HOT LICKS Hey. Bartender 

JASON COLLETT Little Clown 

JASON COLLETT Bitter Beauty 

U2 Crumbs From Your Table 

U2 Sometimes You Can't... 

RAW (XM66) 

Leo G 

2PAC IRATE DOGG Thugs Get Lonely Too 

EMINEM Like Toy Soldiers 

WATERCOLORS (XM71) 

Trinity 

RAFE GOMEZ . 

X COUNTRY (XM12) 

Jessie Scott 
MIKE MCCLURE My Sweet Lily 

TOMMY ALVERSON I Feel Like Drinkin Today 

IRIS DEMENT I Never Shall Forget The Day 

XM CAFÉ (XM45) 

Bill Evans 
112 How To Dismantle An Atomic Bomb 

This week's chart is froren. 

Please Send Your Photos 

R &R wants your best snapshots. 

Please include the names and 

titles of all pictured and send 

pics to R &R, c/o Keith Berman: 

kbermanOradioandrecords.com 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 million households 

Brian Philips. St VP /GM 
Chris °art VP/Music & Talent 

ADDS 
AMY DALLEY I Weuld Cry 

JOE NICHOLS What's A Guy Gotta Do 

TOP 20 
S. B. VR. RANDOLPH Mission Temple... 

ALAN JACKSON Monday Morning Church 

BIG & RICH Holy Water 

SHANIA TWAIN Dont! 
GRETCHEN WILSON When I Think About.. 

J. BUFFETT I/M. McBRIDE Trip Around... 

LEE ANN WOMACK I May Hate Myself In... 

REBA McENTIRE He Gets That From Me 

BRAD PAISLEY Mud On The Tires 

KEITH URBAN You re My Better Hall 

KENNY CHESNEY Old Blue Chair 

MARTINA McBRIDE God's Will 

NELLY In. McGRAW Over And Over 

JULIE ROBERTS Wake Up Older 

RASCAL FLATTS Bless The Broken Road 

JOHN MELLENCAMP Walk Tall 

RASCAL FLATTS Feels Like Today 

LEANN RIMES NotI1n'Bout Love Makes... 

PAT GREEN Don't Break My Heart Again 

CHARLIE ROBISON El Cerrito Place 

Plays 

1W IW 

32 1 

31 24 

31 23 

31 10 

30 24 

30 23 

30 I 
29 27 

28 25 

28 24 

28 0 

26 21 

26 I 
26 0 

24 21 

23 0 

17 13 

17 11 

17 10 

16 22 

.4 play as monitored by Mediabase 24/7 

Between Jan. 3 -9. 

GREAT 

AMERICAN 

.K. COUNTRY_ ..k. 

Jim Mtrphy. VP /Programming 

26 5 million households 

ADDS 
BRAD JOHNER Free 

RASCAL FLATTS Bless The Broken Road 

GAL TOP 20 
GRETCHEN WILSON When I Think About Cheatin 

BIG 8 RICH Holy Water 

SUGARLAND Baby Girl 

MARTINA McBRIDE God's Will 

JIMMY WAYNE Paper Angels 

REBA MCENTIRE He Gets That From Me 

ALAN JACKSON Mor day Morning Church 

KEITH URBAN You'll My Better Half 

JOSH GRACIN Nothin To Lose 

KENNY CHESNEY Anything But Mine 

BILLY DEAN Let Them Be Little 

CHELY WRIGHT Bumper Of My S.U.V. 

S. TWAIN I/B. CURRINGTON Party For Two 

BRAD PAISLEY Mud On The Tires 

DARRYL WORLEY Awful, Beautiful Life 

LEANN RIMES Nothia 'Bout Love Makes Sense 

ANDY GRIGGS If Heaven 

JOE NICHOLS What'e A Guy Gotta Do... 

CRAIG MORGAN That's What I Love About Sunday 

TRACY BYRD Revente Of The Middle Aged Woman 

Informaticn current as of Jan. 14. 

LLSTARw 
CONCERT PULSE 

Avg Gross 
Pos. Artist (in 000s) 

1 STING S921.6 

2 METALLICA 5911.6 

3 BETTE MIDLER 5869.0 

4 BARRY MANILOW 58224 

5 R. KELLY /JAY -Z 5741.8 

6 CHER $6813 
7 TOBY KEITH $551 9 
8 JAY -Z & FRIENDS 5549.8 

9 VAN HALEN $484.1 

10 MANNHEIM STEAMROLLER 5370.0 

11 YARN! 5359.5 

12 BEASTIE BOYS 5340.5 

13 NORAH JONES 53074 
14 R.E.M. 5296.0 

15 TRANS- SIBERIAN ORCHESTRA $250.5 

AARON CARTER 

DANZIG 

ERASURE 

GAVIN DeGRAW 

RASCAL FLATTS 

The CONCERT PULSE is courtesy of 
Pollstar. a ,ublication of Promoters' 

Ondine Listings. 800. 344 -7383. 
California 209- 271 -7900. 

TEL 
Friday, 1/14 

John Legend. The Ellen 

DeGeneres Show (check local 

listings for time and channel). 

Radio talent Ryan Seacrest, 

Live With Regis & Kelly (check 

local listings for time and chan- 

nel). 

The Hives 

The Hives, The Tonight Show 

With Jay Leno (NBC, check local 

listings for time). 

The Game f/50 Cent, Jimmy 

Kimmel Live (ABC, check local 

listings for time). 

Fat Joe, Last Call With Carson 

Daly (NBC, check local listings 

for time). 

Saturday, 1/15 

The Killers, Saturday Night 

Live(NBC. 11:30pm ET /PT). 

Monday, 1/17 

Indigo Girls, Late Night With 

Conan O'Brien (NBC, check lo- 

cal listings for time). 

Tuesday, 1/18 

Alter Bridge. Jay Leno. 

Elefant, Jimmy Kimmel. 

Joss Stone. Conan O'Brien. 

Wednesday, 1/19 

Wayne Newton. Jimmy fan- 
met 

Ice Cube and Ray LaMon- 

tagne. Conan O'Brien. - Julie Gidlow 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S., offering a catalog of more than 1 million songs from all five 

major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday, Jan. 11, 2005. 

1. GREEN DAY Boulevard Of Broken Dreams 

2. KELLY CLARKSON Since U Been Gone 

3. CIARA (/MISSY ELLIOTT 1, 2 Step 

4. JENNIFER LOPEZ Get Right 

5. LENNY KRAVITZ Lady 
6. 50 CENT Disco Inferno 
7. SNOOP DOGG f /PHARRELL Drop It Like It's Hot 

8. USHER 1/LUDACRIS & LIL JON Yeahl 
9. NELLY f/TIM McGRAW Over And Over 
10. U2 Vertigo 

Top 10 Albums 
1. VARIOUS ARTISTS Garden State ST 
2. U2 How To Dismantle An Atomic Bomb 

3. GREEN DAY American Idiot 

4. ANDREW LLOYD WEBBER The Phantom Of The Opera 

5. VARIOUS ARTISTS The Life Aquatic ST 
6. KILLERS Hot Fuss 

7. MODEST MOUSE Good News For People Who Love Bad News 
8. EMINEM Encore 

9. KELLY CLARKSON Breakaway 
10. MAROON 5 Songs About Jane 
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NEWS /TALK /SPORTS 
AL PETERSON 
apeterson Prodloandrecords. rom 

WMAL: Capitol Talk 
Broadcasting within earshot of DC's power brokers 

s America gets set for the presidential inauguration next 
week, thousands of media members from organizations 

around the world will descend upon our nation's capital. For 
many journalists it will probably be their first taste of a city 
where there's more news made in a day than many other cities 
will see in a month. 

But for the crew at WMAL /Washington, In- 
auguration Day will be just another day at the 
office, covering and talking about what's go- 
ing on around DC and around the world. 
WMAL President /GM Chris Berry and PD 
Randall Bloomquist have worked together 
for nearly two years to revive the venerable 
station that both felt was in need of a bit of 
restructuring and some fresh ideas when they 
first arrived. 

Berry and Bloomquist recently took time 
out to chat about their experiences at the sta- 
tion as it has evolved from a heritage Full Ser- 
vice station to modem -day News /Talker and 
also to talk about what it's like to run a Talk 
station in a town where you know that every- 
one from members of Congress to cabinet sec- 
retaries to even that guy in the Oval Office 
might be listening at any given moment. 

R &R: Chris, you arrived at WMAL first, after 
n successful run as VPof ABC News Radio in New 
York. What were some of your first impressions? 

CB: The station had been dominant for de- 
cades and still had a very firm foundation, but 
I felt it had been neglected a bit from a pro- 
gramming perspective. I felt like the station 

was trying to hold on to some of its old Full 
Service attributes that weren't as relevant any- 

more and that it was just 
not focused as well as it 
needed to be. It became 
clear to me that I was go- 
ing to need a program- 
mer who would be able 
to shake things up a bit. 

Randall and I had 
known each other for 
some time, and when he 
expressed an interest in 

coming here and helping us get the station 
back on a winning track, I welcomed it. I felt 
he had the passion, intelligence and energy to 

do what needed to be done. 
R &R: Randall, what attracted you to the idea 

of leaving your programming post at WRVA/Rich- 

mond and joining Chris at WMAL? 
RB: My wife always accuses me of leaving 

stations right when they're about to start win- 
ning, and I guess that's sort of true. I'm proud 
of the fact that, since I left, WRVA has contin- 
ued to build on what we started there and 
done very, very well. But, honestly, WMAL 
was always- in all of radio- my dream job. 

Chris Berry 

SOME GUYS HAVE ALL THE LUCK Proving that his job can get pretty darn grueling at 

times is KSPN/Los Angeles' Steve Mason (I), getting a friendly fondle from actress Traci Bingham 

during a recent visit by the former Baywatch babe to ESPN Radio's West Coast flagship. 

I grew up in the Baltimore- Washington area 
and literally dreamed one night that I was 
program director of WMAL. 

R &R: What did your ears tell you were some 

challenges that would need to be addressed at 
WMAL? 

RB: When Chris arrived it was a station sort 
of sitting on idle, and 
when I arrived a couple 
of months later it was 
dearly a station in transi- 
tion, because he had al- 
ready made some very 
difficult decisions and 
long overdue moves. 
Chris and I were very 
much on the same page, 
and I would echo his 
comments about what 
needed to be improved at WMAL. It was a 
station that was still trying to be all things to 
all people, and, as we all know, those days are 
over for radio. We needed to narrow the fo- 
cus of the station from what was such a broad 
spectrum down to more of a laser beam - and 
I think we're almost there now. 

R &R: What's the biggest lesson you learned, 

Chris, while overseeing the evolution of WMAL 

over the past couple of years? 
CB: The lesson to be learned is that, as PDs 

Randall 
Bloomquist 

and managers, we need to always be work- 
ing on bench strength when it comes to tal- 
ent, so that if something unforeseen happens, 
or if the competitive nature of things changes 
and you have to make a change, you've al- 
ready identified or have someone in place you 
can call on whose work ethic you already 
know and with whom you're already comfort- 
able, someone you trust to relate to your au- 
dience. That's a lesson to be learned for a lot 
of stations. It's easy to get comfortable when 
you have success, but it's also a real danger. 
Look at the Howard Stem thing - what's 
going to happen with those stations when he 
goes away? 

R &R: A good example of that is morning co- 

host Fred Grandy, isn't it? 

CB: Yes, the station was fortunate to have 
had a relationship with him as a fill -in guy. 
That, combined with his background in Hol- 
lywood when he was Gopher on The Lore Bart 
and his three years serving in Congress, gives 
Fred a unique perspective on things along 
with some of the show -biz attributes that you 
need. 

By pairing him with Andy Parks, who has 
been part of the station for a long time and is 

someone whom listeners are familiar with, we 

Continued on Page 17 

FROM CRISIS COVERAGE TO SPECIAL EVENTS 

(abc NEWS . RADIO 
- TRUSTED, CREDIBLE, COMPLETE 

212- 735 -1700 

From Tsunami Tragedy to Inaugurai Celebra io 

ABC NEWS RADIO HAS YOU COVERED 
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LOEWS SANTA MONICA BEACH HO_ 

LOS ANGELES, CA 

DON'T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO! 

CELEBRATING OUR 10TH ANNIVERSARY! 

SEMINAI 
I registration 

RfC /SIEB gf/- 

FAX THIS FORM BACK TO 310- 203 -8450 
OR MAIL TO: Please print carefully ar type in the form below. 
R &R Talk Radio Seminar 2005 Full payment must accompany registration 

P.O. Box 515408 form. Please include separate forms for each 

Los Angeles, CA 90051 -6708 
registration. Photaopies are acceptable. 

OR REGISTER ONLINE AT www.radioandrecords.com 
MAILING ADDRESS 

Name 

Tide 

Street 

Call Letters/Company Name 

L 

City State Zip 

Telephone # Fax # 

E-mail 

HOTf! 
registration 

SEMINAR FEES 

BEFORE FEBRUARY 4, 2005 $399 

FEBRUARY 5 - MARCH 4, 2005 $450 

AFTER MARCH 4, 2005 
ON -SITE REGISTRATION ONLY $500 

METHOD OF PAYMENT 

There is a $50.00 
cancellation tee. 

No refunds after 

February 4, 2005 

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION 

Amount Enclosed: 

Visa MasterCard Amencan Express Check 

Account Number I I 

Expiration Date 

I l I 

Month Date Signature 

Print Cardholder Name Here 

QUESTIONS? 

Loews Santa Monica Beach Hotel, Los Angeles, CA 

Thank you for requesting reservations at the 
Loews Santa Monica Beach Hotel. Our staff would like to take the opportunity 
to extend a warm welcome to you during your upcorr ng meeting. 

To confirm your reservation, your arrival must be gLaranteed by charging two 

nights deposit to a major credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled by February 18, 2005. 

Reservations requested after February 18, 2005 or after the room block has been 

filled are subject to availability and may not be available at the Seminar rate. 

Check in time is 3:00 pm; check out time is 12noon. 

Call tie R &R Talk Radio Seminar 2005 I 

Hotline at 310 -788 -1696 

TYPE OF ROOM TALK RADIO SEMINAR RATE 

Single / Double $199 /night 

7 

FOR HOTEL RESERVATIONS, PLEASE CALL: 310-458-6700 
Or mail to: 

Loews Santa Monca Beach Hotel 
1700 Ocean Avenue 
Santa Monica, CA 90401 

or visit R &R's wetrsite to email your reservation 
request directly to Loews Santa Monica Beach Hotel 
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NEWS /TALK /SPORTS 

WMAL: Capitol Talk 
Continued from Page 15 

were able to create a program that is news -in- 

tensive but that also has an entertainment ele- 
ment that will appeal to existing listeners and, 
hopefully, attract new ones. 

RB: Another thing that has helped in the 
growth of mornings is that we were able to 
put together a structure there that was never 
part of the station before. Harden & Weaver 
were on the air together and were hugely suc- 
cessful for 30 years in this market. They were 
such powerful personalities that they could, 
so to speak, get away with doing just about 
anything on the air. Some of the folksy ap- 
proach that worked for them had lingered in 
mornings with some of the predecessors of 
Fred and Andy. 

We've moved away from that now and cre- 
ated much more of a news utility in the mom - 
ing. It's a clock that moves. We don't take lis- 

tener calls on the morning show; it's news, 
weather, traffic, sports, newsmaker interviews 
and lifestyle features. We're going to be talk- 
ing about everything from the latest news 
from Baghdad to this week's new DVD releas- 
es and which new movies are opening this 
weekend. It moves constantly forward and 
never gets a chance to bog down. 

R &R: You were one of the charter affiliates for 
Sean Hannity's national show when it launched. 

What's been the impact of his now-highly-success- 
ful program on the growth of WMAL? 

RB: We carried his show the day he went 
on the air with it Sept. 10, 2001. What can I 
say about Sean? He's built a remarkable level 
of success and has helped to pull the station 
along with him. We already had three success- 
ful hours of Rush, and we were able to add 
three more hours of equivalent horsepower 
with Sean. For a programmer, it doesn't get 
any better than that. 

CB: Another thing that's an advantage that 
Sean brings to us is that a lot of the things he 
talks about on his show are local issues here 
in Washington. While he's not all politics and 
is terrific at injecting his personality into the 
show, there's a reason people living here iden- 
tify with being inside the Beltway, and Han- 
nity talks about a lot of issues that listeners in- 
side the Beltway are very familiar with. 

R &R: Do you ever think to yourself while lis- 

tening to the station, "Gee, some really big ears 

might be hearing this right now ?" 
RB: We know they are listening, because on 

occasion they actually call in. 

CB: I get letters from people like the spous- 
es of Supreme Court justices. Colin Powell 
recently called in about something he heard. 
So, yes, we do know they are listening. One 
of my favorite stories -I guess I can tell this 
now that he's not in office anymore - is about 
Sen. Tom Daschle. I was over at the Capitol 
for an open -house event, and as I walked in 
there was a radio next to a couch in his office. 

For the heck of it I flipped it on, and it was set 
on WMAL. I guess maybe he'd been listen- 
ing to Rush and Sean. 

"It's easy to get 

comfortable when you have 

success, but it's also a real 

danger. Look at the 

Howard Stern thing - 
what's going to happen 

with those stations when 

he goes away ?" 

Chris Berry 

R &R: Describe to us the essence of today's 
WMAL. 

RB: When I first came here I was asked a 

similar question by our sales staff, who want- 
ed to know what the station was going to be. 
Noting that we are also the home of Maryland 
Terrapins sports, I said, "WMAL is a flag -wav- 
ing, God - bless- America, go-Terps News /Talk 
radio station." And that's what it is today. We 

are a conservative -leaning, flag- waving place 
for that guy who is about 40 years old and 
lives in the suburbs with his wife and a cou- 
ple of kids. 

R &R: How do you respond to critics who sug- 
gest that you've moved the station from its admit- 
tedly broader roots to being just another conserva- 

tive Talk station? 

CB: Early on, after we'd made a few chang- 
es, I got calls from people complaining about 
one show or another that was no longer on, 
telling me it was the only show they'd listened 
to on the station. You know what? That's a 
problem for me. We don't want people to only 
listen to one show. We want them to listen to 
three hours of Rush and three hours of Han- 
nity and three hours of Michael Graham, and 
we want them to listen to the morning show 
as they drive to work. 

RB: The notion that Talk radio is any dif- 
ferent from music radio has always puzzled 
me. When people tell me you need a liberal 
show or a Libertarian program or whatever, I 

wonder if these same people call the Country 
station and tell them they need to add a rock 
show or a soft AC program to the station. 

R &R Tell us a bit about WMAL's efforts on 

behalf of the Fisher House that have become such a 

huge success for both the station and that organi- 
zation. 

RB: I went to a listener lunch with our mid- 
day host, Michael Graham, and happened to 
sit across from a guy whom I learned was 
Exec. Director of the Fisher House Foundation. 
He described to me what they did as being 
sort of a Ronald McDonald House for the fam- 
ilies of wounded soldiers. 

Two or three weeks later we started talking 
at the station about an idea to build a friend- 
ship between the station and Fisher House to 
raise money for them. All of our people 
jumped into this project with both feet, and it 
has touched every department and person at 
this station. We began the fund drive on Nov 
10, 2004 and to date have raised over $1.8 mil- 
lion just from local donations. 

R &R Why do you think this project touched 

such a nerve with listeners? 
RB: After 9/11 many Talk stations started 

using more unabashed flag - waving imagery 
and language, and listeners drank it up. They 
love America, and they want to wave the flag. 
People who are inclined to listen to Talk radio - especially to our stars like Rush and Sean - are people who are not afraid to put that 
big magnetic yellow ribbon on their car and 
hang the flag out on their front porch. 

We didn't have to say, "If you support the 
war, you need to support the troops." They 
knew that instinctively, and all we did was 
give them a way to say, "Yes, I am giving more 

than just lip service, and I support the soldiers 
who are fighting this war for us." 

Everyone on our airstaff visited one of the 
area Fisher Houses, and we also had the fa- 

ther of a Marine who had lost a leg come in 
and talk to our entire staff. It took this project 
from being a Power Point presentation to be- 
ing an act of compassion for flesh- and -blood 
people who are not very different from you 
or me. 

"When people tell me you 

need a liberal show or a 

Libertarian program or 
whatever, I wonder if these 

same people call the 

Country station and tell 

them they need to add a 

rock show or a soft AC 

program to the station." 

Randall Bloomquist 

You suddenly find yourself thinking, "Gee, 
what if I had to be spending 12 hours a day at 
a hospital with my injured loved one? What 
would happen to my job? How would I pay 
my mortgage? What would happen to my life 

savings ?" Having everyone here see it and 
hear about it for themselves was the key to 
making this whole project work on the air, 
because our people were truly speaking from 
their hearts. 

Frankly, we thought we were being pretty 
gutsy setting a goal to raise $250,000 over the 
course of a month. It was envisioned as a pret- 
ty traditional fundraising campaign but has 
since become so much more. That $250,000 
suddenly became a half -million and then 
$750,000. That's when we said, "Let's try for 
$1 million." The audience ate up the idea of 
that goal, and they have really responded. It's 
a tremendous testament to the power of local 
radio. 

MANAGER'(7)MINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA. Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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Pro -Radio Provides More Free Ammo For Howard 

Aexpected, Howard Stern wasted little time dumping 

on terrestrial radio's new "pro- radio" promotional campaign, 

"Radio: You Hear It Here First." Calling it the biggest corn - 

pliment of my career," Stern is convinced that the campaign, 

Fulfilling our minimum weekly 
Howard requirement. 

ostensibly created to pump up the 

benefits of terrestrial radio over 

satellite and other "alternative 

media," was created specifically in 

reaction to his highly self -pro- 

moted move to Sirius. 

They spent $28 million, on this 

campaign ?" an incredulous Stern 

remarked to WXRK/New York 

GM Tom Chiusano. "Hell, if you 

had paid me that $28 million, 

would have stayed." Replied 

Chiusano, "You said leaving wasn't 

about the money," to which Stern shot back, "I lied." Stern 

and sidekick Artie Lange also found the time to create their 

own anti -satellite radio promos using these sure -fire slogans: 

"Satellite radio touches your children in inappropriate places," 

"Satellite radio prefers Jews over Christians" and "Satellite ra- 

dio was responsible for the 9/I I catastrophe." 

Putting Our Lives In Perspective 

David Bianchi, producer of United Stations' Nights with 

Alice Cooper show, was on vacation in Phuket, Thailand when 

the tsunami hit on Dec. 26. Since then Bianchi has remained 

in the country since then as a volunteer aid worker. He re- 

flected on the situation in an e-mail: 'Although the Thai gov- 

ernment is going to great lengths to help tourists get out of 

the country, it's going to be a few days before I can get back. 

I've donated most of my clothes, shoes and money, and I just 

wish there was more I could do. I'm still cleaning up debris 

and pulling bodies out of the ocean not quite the vacation 

I expected. I can't say enough how lucky I feel to be alive." 

Enrique Santos, co -host of El Vacilón De La Mañana on 

WXDJ /Miami, celebrated his 30th birthday by following Presi- 

dent Bush's recent example of tsunami relief: He personally 

donated $10,000 to the Tsunami Relief Fund. "If the president 

motivated me, I'm confident that I will motive others as well," 

said Santos. "I feel truly blessed to have health and to be alive 

today, when I turn 30. I'm not a millionaire, and my bank ac- 

count looks nothing like the presidents; however, the num- 

ber of deaths increases daily, and the survivors need our help." 

Knock Us Over With A Sledgehammer 

Clear Channel's WWPR (Power 105.1) /New York finally 

confirmed what we've all 

known for months: Star & 

Buc Wild, infamous for their 

controversial tenure across 

the street at Emmis rival 

WQHT (Hot 97), have offi- 

cially joined Power 105.1 for 

mornings beginning Monday, Jan. 17. The guys can also be en- 

joyed on WPHH /Hartford; WUSUPhiladelphia; and WPRW/ 

Augusta, GA. Down the hall, Power 105.1 Promotions Man- 

ager Marc Rivieccio gets the big call and is named Director/ 

Promotions at clustermate WHTZ (Z I00). 

+wr 
New York mornings are about to 

get interesting. 

The Programming Dept. 

After nearly five years of being on the road nearly 40 

weeks a year, NextMedia VP /Programming Don Parker is 
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leaving to pursue a consulting career and some personal 

projects. He will hang arou id the office for a month or so until 

a replacement is named. Until then, find him at 323- 655 -41 14 

or dparker @nextmediagroub.net. 

Russ Schenck sheds half of his programming load at 

Cromwell /Nashville, giving up CHR/Pop WQZQ (102.5 The 

Party) to concentrate all of his man -love on Alternative WBUZ. 

He also moves from afternoons to middays. OM Jim Patrick 

picks up programming oversight of WQZQ, aided by after- 

noon jock Sammy, who adds Asst. PD stripes. Party MD Trip- 

per adds MD duties at Cromwell's three other "Party" sta- 

tions: WYDS /Decatur, IL; WTCJ /Owensboro, KY; and WWGO 

in exotic Mattoon, IL. 

The same day that Wes McCain started his new PD gig 

at WDKF /Dayton, Clear Channel /Lexington, KY OM Barry 
Fox permanently plopped in McCain's still -warm PD chair at 

CHR/Pop WLKT /Lexington, KY. 

Rob Ryan (ex- KKRZ'Portland, OR; KKMG /Colorado 

Springs) is named PD of CHR/Rhythmic KKYD & Hot AC 

KLZR in Topeka, KS. He replaces Courtney Aita, who will 

now handle promotions for both stations. 

KN DE/Bryan-College Station, TX PD /market- leading 

morning talent Mason exits to fill the PD vacancy at CHR/ 

Pop WQPO /Harrisonburg, 'A. 
Clear Channel Alternative WYNF /Macon, GA Asst. PD/ 

MD /afternoon personality John "Houston" Lund is upped 

to PD as Erich West relinq fishes PD duties but continues as 

OM for the seven -station cluster. 

WZEE (Z104) /Madison night jock Dylan annexes Asst. 

PD /MD stripes. 

KBBT /San Antonio Programming Asst. Cindy Hill is 

upped to co -Asst. PD & Director /Community Affairs and will 

work alongside her new peer, Asst. PD /MD Romeo. 

Geek Korner 

Nassau Broadcasting will celebrate Valentine's Day by per- 

forming a delicate frequency -swap maneuver between CHR/ 

Pop WPST/Trenton- Philadelphia and clustermate WTHK 
(The Hawk). WPST will slide up to 94.5, while The Hawk 

will take over 97.5, which was recently approved _o have its 

city of license changed to Burlington, NJ, which is in the Philly 

metro. 

Potentially Lucrative Gigs 

KOHT/Tucson PD R Dub! needs a morning show to re- 

place Chico & Rascal, a.k.a. the stars of The Mexicanz, who 

recently segued to wakeups a: new CC "Hurban" sister KLOLJ 

Houston. Mr. Dub! prefers a show that's already established. 

Rush your stuff to him at KOHT, 3202 N. Oracle Rd., Tucson, 

AZ 85705 - no MP3s, please. 

Cox Rocker KISS /San Amonio has a rare opening, as MD/ 

midday host CJ Cruz exits. PD Kevin Vargas seeks a replace- 

ment, so send materials to Human Resources, KISS, 8122 Data 

Point, Suite 500, San Antonio. TX 78229. 

Sandusky Rocker KDKB /Phoenix also finds itself in the un- 

familiar position of having to look for a new morning show 

after 16 years: Tim Scott, half of the station's veteran morn- 

ing duo Tim & Mark, is retiring from radio to pursue other 

interests. KDKB PD Joe Bonadonna tells ST that the company 

is "in discussions" with Pete Cummings, afternoon dude on 

Active Rock clustermate KUPD, to possibly replace Tim & 

Mark. 

WFKS /Jacksonville night jock Mack @ Night pulls a 180 

and decides not to take nights at Clear Channel sister WAKS/ 

Cleveland, electing to remain n sunny Florida in January ... go 

figure. WAKS PD Dan Mason now has to start his search for 

the third time. Don't tease him any longer, rush your package 

to 6200 Oak Tree Blvd., Suite 400, Cleveland, OH 4413 I - 
no MP3s! 

In a related story, Mason's father, legendary broadcaster Dan 

Mason, the President of Infinity, CBS, Group W and Cook In- 

let Radio Partners, joins First Broadcasting as a senior advisor. 

Clear Channel CHR/Pop KSLZ/St. Louis has nights open 

as Jet Black exits. Rush your stuff to PD Boomer at 1001 High- 

lands Plaza Drive West, Suite 100, St. Louis, MO 63110. Find 

Black (may be an assumed color) at 636- 734 -2819. 

Clancy Woods named Sr. VP /Market Manager of SBS's 
New York stations. 
Al Franken signs with Progress Media to host a week- 
day show on the company's new Liberal Talk Air Ameri- 
ca network. 
Emmis' WMLUSt. Louis flips to a modernized Adult Stan- 
dards presentation as "Red 104.1." 

Y E A R S A G O 

Ken Lane named Sr. VP /Promotion of 
Island Def Jam Music Group. 
America Online announces a merger 
with Time Warner worth S163.4 billion. 
Michael Albl joins Clear Channel Radio 
as VP /Radio Warfare. Michael Albl 

Y E A R S A G O 

Shamrock Broadcasting's Clancy Woods transfers to 
GM of WHTZ (Z100) /New York. 

Joe Hecht appointed VP /Pop Promotion at Relativity 
Records. 
Larry Pareigis named KYCY /San Francisco's new PD. 

Y E A R S A G O 

Chrysalis Records promotes Joe Kien- 
er to Vice Chairman and John Sykes to 

President. 
Polly Anthony named Sr. VP of Epic 
Records. 
Rick Alden promoted to Sr. VP /CHR Polly Anthony 
Promotion at Elektra. 

Y E A R S A G O 

John Lander appointed Exec. VP at newly formed Main- 
stream Communications. 
Gordon Anderson appointed VP /Promotion of Manhat- 
tan Records. 
In twin promotions at Atlantic, Judy Libow is upped to 

VP /National Album Promotion and Lou Sicurezza is 

named VP /Field Operations. 

Y E A R S A G O 

Jeff Pollack resigns as PD of WMMR/ 
Philadelphia to form Pollack Communi- 
cations. 
LeBaron Taylor named VP /GM Divi- 
sional Affairs at CBS Records. 
C. Charles Smith resigns as President Jeff Pollack 
of Pickwick International. 

Y E A R S A G O 

Buz Bennett resigns from KDWB /Minneapolis to form 
BBO Inc. (The Buzz Bennett Organization). 
Don Whittemore named National Promotion Director at 

Warner- Spector. 
Murray The K takes weekends at WLIR/Nassau- Suffolk. 

© Radio & Records 

www.americanradiohistory.com

www.americanradiohistory.com


Syndication Showcase 

KXJM Portland. OR's morning Playhouse picks up its ninth 

affiliate, KBTE /Lubbock, TX. It will replace the syndicated 

Russ Parr Morning Show. 

In Superadio -land, on the same 

day that Los Angeles' own Baka 

Boyz, based at WMIB /Miami, re- 

turned to the market in afternoons 

on KDAY /Los Angeles, Superadio 

also cleared Wendy Williams on 

KKBT /Los Angeles. But wait! 

Superadio's syndicated BeBe 

Winans Radio Show was just picked 

Williams discovered to be 
up by WBLS /New York, airing 

bicoastat every Sunday from 9am -noon. 

Formats You'll Adjust Yourself Over 

On Dec. 30 the airstaff of ratings -challenged Cumulus 

Urban AC KRWP /Houston went buh -bye. Since then the sta- 

tion has been running jockless in anticipation of a reported Jan. 

15 format flip, which some believe will be to Rock. 

After two weeks of jockless splendor, Clear Channel Ac- 

tive Rocker WGIR -FM /Manchester, NH emerged from its 

holiday cocoon as 'Active Rock Radio @ 101. I FM, Rock 101." 

New playas include Asst. PD /midday hostess Becky Pohotsky 

TELEVISION 
TOP 10 SHOWS 

Total Audience 
(109.6 million households) 

Jan. 3-9 

Adults 18 -49 

1 CSI 

2 AFC/NFC Playoff Game 2 
(NY Jets vs. Chargers) 

3 Desperate Housewives 

4 Without A Trace 

5 AFC/NFC Showcase 2 

6 Lost 
7 Orange Bowl 

(USC vs. Oklahoma) 

8 Extreme Makeover: Home 
Edition 

9 Fox NFC Wildcard Postgame 
(Vikings vs. Packers) 

10 Everybody Loves Raymond 

1 Desperate Housewives 

2 AFC/NFC Playoff Game 2 

(NY Jets vs. Chargers) 

3 CSI 

4 AFC/NFC Showcase 2 

5 Extreme Makeover: Home 
Edition 

6 Fox NEC Wildcard Postgame 

(Vikings vs. Packers) 

(tie) Lost 

8 Without A Trace 

9 Orange Bowl 

(USC vs. Oklahoma) 
10 CSI: Miami 

Source: Nielsen Media Research 

(ex -WLZX /Springfield, MA) and afternoon dude Big Jim 

Murray (inbound from WFNX/Boston). 

Talk Topics 

XM is expanding its Talk lineup with the addition of Dr. 

Laura and G. Gordon Liddy in February. 

KIRO /Seattle personality Dave Ross moves from his cus- 

tomary 9am -noon shift to 3 -6pm. Stepping in to fill Ross' 

former shift is Allan Prell. 

Best wishes for a speedy recovery to WCBM /Baltimore 

talk host Les Kinsolving, who suffered a heart attack on Jan. 

5. He underwent heart bypass surgery two days later. 

Quick Hits 

After filling in as morning co -host with Shea Maddox for 

the past three months, KALC (Alice 105.9) /Denver PD BJ 

Harris called himself into his 

office and broke the good 

news to himself: He has been 
'.1 

so impressed with his awe- 

some talents that it was his ' 

great pleasure to award him- 

self the morning gig perms- 
BJ. Shea and the brains of the 

nently! Harris cemented his outfit. Producer Tracy 

wakeup rep as half of MJ & BJ 

on WFLZ/Tampa a few years ago. 

WMIB (103.5 The Beat) /Miami afternoon host Nina 
Chantelle exits. PD Dion Summers is looking for a replacement. 

Flinn CHR/Pop WHBQ /Memphis PD Karson With A K fi- 

nally fills the night shift that's been vacant since November: 

Please welcome Evan "Big Boy" Rose, who risks severe 

market whiplash by making the leap from KZMG /Boise, ID. 

Active Rocker KKXX (Real Rock 93.1)/Bakersfield announces 

the tasteful addition of Snatch The Sidekick to mornings, 

anchored by the lovely Rocky Nash. Mr. Snatch segues from 

KTEG /Albuquerque. 

Saga Active Rocker WLZX/Springfield, MA announces sev- 

eral new hires and promotions: Courtney Quinn joins as MD/ 

midday jock from WXMM /Norfolk. She replaces Becky Pohotsky 

(see above). Derek Whitman is upped from overnights to just 

plain nights/Asst. Promotions Director. and Carolyn Zak is upped 

from weekends to overnights. 

VVMGI/Terre Haute, IN PD Matt Luecking hires Aaron Green 

for nights from across the street at the now -defunct WZZQ. 

Condolences 

DC -area broadcasters and radio listeners came together 

last Saturday night and raised $22,000 in a silent auction and 

fundraiser for late airborne traffic reporter (and former R &R 

DC staffer) Walt Starling, who succumbed to cancer on Jan. 

4. Some 800 mourners - a veritable who's who of current 

and past Washington radio and TV broadcasters - attended 

Starling's Jan. 7 funeral, which featured a flyover by traffic 

planes and news choppers. 

Belated condolences to the family and friends of veteran 

college /hard rock indie promoter Bill Larson, who died of 

cancer a few days before Christmas. He was 44 and the owner 

of Blue Viking Promotions for many years. 

BOX OFFICE TOTALS 
January 7 -9 

Title Distributor S 

1 Meet The Fockers (Universal) 

2 White Noise (Universal)' 

3 The Aviator (Miramax) 

Weekend S To Date 

S28.49 5204.29 

524.11 $24.11 

S7.49 $42.79 

4 Lemony Snicket's A Series ... (Paramount) 57.43 $105.56 

5 Fat Albert (Fox) $5.74 $41.02 

6 Ocean's Twelve (WB) $5.31 $115.31 

7 Spanglish (Sony) $4.25 $37.50 

8 National Treasure (Buena Vista) $4.25 $160.52 

9 The Phantom Of The Opera (WB) $3.42 $21.54 

10 The Life Aquatic With... (Buena Vista) $2.74 $19.44 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: This week's openers include 
Elektra. the spinoff from the movie Daredevil. The film's 
Wind -up soundtrack contains 15 songs, including Evanes- 
cence's "Breathe No More" Jet's "Hey Kids," The Don- 
nas '-Everyone Is Wrong:" Switchfoot's "Sooner or Later :' 
Finger Eleven's "Thousand Mile Wish (Elektra Mix)." Tak- 
ing Back Sunday's "Your Owl Disaster and Alter Bridge's 
"Save Me" Cuts by Megan McCauley, Strata, 12 Stones, 
The Dreaming, Submersed, Hawthorne Heights, The 
Twenty Twos and Full Blown Rose complete the ST. 

Recording artist Ashanti stars in Coach Carter, whose 
Capitol soundtrack sports Fabolous f /Mike Shorey's "No 
Need for Conversation "Chingy f /GIB's "Professional," The 
Game f /Lil Scrappy's "Southside.' Ciara's "Roll Wit You," 
Twista f /Faith Evans' "Hope." Mack 10 f /Da Hood's'Bal- 
la :' St. Lunatics' 'Time" and Kanye West, Malik Usef & 

Common's "Wouldn't You Like to Ride :' Also on the ST are 
tunes by Red Cafe, Van Hunt, Ak'sent, Czarnok, Letoya 
and Trey Songz. - Julie Gidlow 

It's time Io call Coleman. 
You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no -frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919 -571 -0000 

© Radio & Records 

COLEMAN 
MUSIC. TRENDS. BRANDING. 

www.ColemanInsights.com 
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017S TOP 50 ALBUMS 
THE INDUSTRY'S NO. 1 RETAIL CHART January 14, 2005 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 EMINEM Encore Shady/Interscope 95,254 -54% 

2 2 GREEN DAY American Idiot Reprise 91,754 -54% 

5 3 LUDACRIS The Red Light District Def Jam / IOJMG 72,386 -46% 

4 4 LIL' JON & THE EASTSIDE BOYZ Crunk Juice TVT 69,146 -51% 

13 5 SHANIA TWAIN Greatest Hits Mercury 67,289 -31% 

7 6 JOHN LEGEND Get Lifted Columbia 66,730 -43% 

8 7 USHER Confessions LaFace /Zomba Label Group 66,532 -43% 

10 8 DESTINY'S CHILD Destiny Fulfilled Columbia 65,492 -38% 

3 9 JAYZILINKIN PARK Collision Course Warner Bros. 64,492 -57% 

12 10 KELLY CLARKSON Breakaway RCA /RMG 62,222 -37% 

9 11 NOW VOL 17 Various Capitol 61,173 -47% 

14 12 GWEN STEFANI Love, Angel, Music, Baby Interscope 58,078 -35% 

19 13 RAY CHARLES Genius Loves Company Concord 57,137 -20% 

6 14 2PAC Loyal To The Game lnterscope 55,824 -56% 

16 15 U2 How To Dismantle An Atomic Bomb Interscope 52,091 -40% 

11 16 SNOOP DOGG R &G (Rhythm & Gangstal Geffen 51,192 -50% 

24 17 MARIO Turning Point J/RMG 48,736 -26% 

18 18 CIARA Goodies Laface /Zomba Label Group 48,730 -41% 

22 19 KILLERS Hot Fuss Island /IDJMG 46,255 -31% 

21 20 TOBY KEITH Greatest Hits 2 Dream Works 45,268 -33% 

32 21 GRETCHEN WILSON Here For The Party Epic 43,916 -19% 

30 22 GEORGE STRAIT 50 #1's MCA 43,051 -24% 

26 23 MAROON 5 Songs About Jane Octone /J /RMG 42,882 -29% 

- 24 GARDEN STATE Soundtrack Epic 42,756 - 
15 25 ASHANTI Concrete Rose Murder Inc. /IDJMG 42,727 -52% 

17 26 NELLY Suit Derrt y /Fo' Reel /Universal 42,304 -48% 

42 27 PHANTOM OF THE OPERA Soundtrack Sony Classical 40,728 -15% 

23 28 T.I. Urban Legend Atlantic 39,882 -39% 

20 29 LINDSAY LOHAN Speak Casablanca /Universal 39,454 -44% 

28 30 RASCAL FLATTS Feels Like Today Lyric Street 38,909 -33% 

43 31 FANTASIA Free Yourself J /RMG 38,407 -19% 

- 32 MODEST MOUSE Good News For People Who Love... Epic 33,938 - 
33 33 AVRIL LAVIGNE Under My Skin Arista/MG 30,751 -43% 

44 34 BIG & RICH Horse Of A Different Color Warner Bros. 30,093 -37% 

40 35 TIM MCGRAW Live Like You Were Dying Curb 29,810 -39% 

36 36 CREED Greatest Hits Wind -up 29,622 -44% 

39 37 JOHN MAYER Heavier Things Aware /Columbia 29,479 -40% 

27 38 CAM'RON Purple Haze Roc- A-Fella /IDJMG 28,068 -52% 

39 RAY! Soundtrack Atlantic 27,431 - 

25 40 SIMPLE PLAN Still Not Getting... Lava 27,239 -57% 

46 41 GUNS N'ROSES Greatest Hits Geffen 26,604 -43% 

31 42 VELVET REVOLVER Contraband RCA /RMG 26,002 -54% 

34 43 KORN Greatest Hits Vol.1 Epic 25,603 -52% 

50 44 JESSE MCCARTNEY Beautiful Soul Hollywood 25,530 -41% 

47 45 SWITCHFOOT Beautiful Letdown Columbia 25,426 -45% 

46 ALISON KRAUSS Lonely Runs Both Ways Rounder /IDJMG 24,703 - 
35 47 BRITNEY SPEARS Greatest Hits: My Prerogative Jive /Zomba Label Group 24,449 -54% 

38 48 GOOD CHARLOTTE Chronicles Of Life & Death Epic 24,163 -53°/n 

29 49 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 22,755 -61% 

41 50 ASHLEE SIMPSON Autobiography Geffen 22,692 -53% 

© HITS Magazine Inc. 

ALBUMS 

Eminem Refuses To Lose 

Eminem's Encore lasts yet another week. 

The Shady/Aftermath/Interscope rap 
icon's Encore 

tops the album 
chart again, 
though its 95,000 

total is indicative 

of a week in 
which sales are 
off 35%. 

Reprise's Eminem 

Green Day 

Green Day are No. 2, followed by Def Jam 

South/IDJMG's Ludacris (No. 3), TVT's Lil 

Jon & The Eastside Boyz (No. 4), Mercury 
Nashville's Shania Twain (No. 5), GOOD /Co- 

lumbia/Sony Urban's John Legend (No. 6), 

LaFace /Zomba's Usher (No. 7), Columbia's 
Destiny's Child (No. 8), Warner Bros.' Jay -Z/ 

Linkin Park (No. 9) and RCA/RMG's Kelly 
Clarkson (No. 10). 

Epic's Garden State soundtrack takes advan- 

tage of the DVD release to climb back into the 

chart at No. 24. Also returning to the top 50 are 

Epic's Modest Mouse (No. 32), Atlantic/Rhi- 
no/WMG Soundtrack' Ray! soundtrack (No. 

39) and Rounder /IDJMG's Alison Krauss (No. 

46). In addition, the double -platinum posthu- 
mous Ray Charles album on Concord moves 

19 -13, thanks to saturation TV advertising and 

the Oscar and Grammy buzz surrounding the 
disc and hit movie. 

Top movers include J /RMG's Mario (No. 

24 -17), Epic /Sony Nashville's Gretchen Wil- 
son (No. 32 -21), MCA Nashville's George 

Strait (No. 30 -22), Sony Classical's Phantom of 

the Opera soundtrack (No. 42 -27), J /RMG's Fan- 

tasia (No. 43-31) and Warner Bros. Nashville's 

Big & Rich 
(No. 44 -34). 

The year's 

first big re- 

lease hits Jan. 

18, with G 

Unit /After- 
math/Inter- 
scope hip - 
hopper The 
Game's Docu- 

mentary, 
which won't hit the chart until Tuesday, 
Jan. 25. The first 200,000 copies of the disc 
will include a limited- edition DVD of the 
rapper's life on the mean streets of Comp- 
ton, CA 

Ray Charles 
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GOING FOR ADDS 
MIKE TRIAS 
mtrias@rodioandrecords.com 

Poised For 
Stardom 

It's always exciting to hear from legends we haven't heard from 
in a long time, but this business is all about the next big thing. While 
next week's list of artists Going for Adds 
runs the gamut from established artists 
to baby bands, we're going to focus on 
a few stars who are arguably in the mid- 
dle position - artists who, with their 
next project, may shoot into superstar - 
dom. 

KEM had a successful outing with his 
debut album, KEMISTRY, and next week 
we will get a taste of his March release, 
KEM Albuni 11, when "I Can't Stop Lov- 
ing You" goes for adds at Urban AC. KEM is already doing what 
every great superstar should: On Dec. 29 he played a sold-out con- 
cert called An Intimate Evening of New Music With KEM at the De- 
troit Opera House, and a portion of the proceeds went to Detroit - 
area community organizations. 

That night $20,000 was raised and divided among four organiza- 
tions: the Detroit Rescue Mission, the Highland Park Development 
Corporation, the Aneurysm Genetic Study Group at Wayne State 
University and African Americans and Allies Against Domestic Vi- 

olence. "It's a blessing and mind- blowing at the same time to be in 
a position to give $20,000 away," said KEM. "But it's important for 
me to give back to the Detroit -area community, which has been a 

big support to me in my musical endeavors, as well as on a person- 
al level during some tough times in my life." 

Rachael Yamagata is definitely on the right track when it comes 
to finding the path to superstardom. On Feb. 3 she will appear on 

The OC, which is, of course, a show that 
does a great job of showcasing music by 
up- and -coming artists. Yamagata, a sing- 
er- songwriter of German -Italian and 
third- generation Japanese -American de- 
scent, originally began her career as a 

singer in the Chicago-based funk band 
Bumpus. She spent six years with the 
band, and as she grew musically, her 

Rachael Yamagata songwriting evolved beyond funk. In 
2001 Yamagata decided to part ways 

with Bumpus tó bxplore her own sound. Check out the fruits of her 
labor as "Letter Read," the latest from her album Happenstance, goes 
for adds at Triple A. 

The Killers sprinted out of the box with "Somebody Told Me," the 
lead single from their debut CD, Hot Fuss. Thanks to its success, the 
Las Vegas band has been nominated in three categories at this year's 
Grammys: Hot Fuss is up for Best Rock Album, and "Somebody Told 

Me" is up for both Best Rock Song and Best Rock Performance by a 

Duo or Group With Vocal. To keep their momentum going, Brandon 
Flowers (vocals- keyboards), David Keun- 
ing (guitar), Mark Stoermer (bass) and 
Ronnie Vannucci (drums) have a busy 
schedule ahead of them, including ap- 
pearing on SNL on Jan. 15 and playing 
two songs on TRL on Jan. 18. And noth- 
ing keeps up momentum better than an- 
other hit single: "Mr. Brightside" rises to 

No. 4 at Alternative and reaches Pop and 
Hot AC outlets next week. 

Tweet made a lot of noise with "Oops 
(Oh My)" a çoriple years back, and now she's back to prove she's 
not a one -hit- wonder. "Turn da Lights Off," featuring Missy Elliott, 

is our first glimpse of her upcoming album. It hits Urban airwaves 
next week. The midtempo cut gets its old soul feel via Elliott's pro- 
duction work and samples of Nat King Cole's "Lost April" and Luth- 
er Vandross' and Cheryl Lynn's "If This World Were Mine." 

KEM 

Killers 

® Radio & Records 

CHR/POP 

Week Of 1/18/05 

EMINEM Mockingbird /Shady /Aftermathllnterscopel 

FRICKIN' A Jessie's Girl (Toucan Cove /Alert) 

KILLERS Mr. Brightside (ls/and /IDJMG) 

NITTY Hey Bitty (Universal) 

CHR/RHYTHMIC 
BABY BASH Baby I'm Back (Universal) 

BEANIE SIGEL Feel It In The Air (RocA Fe / /aiDJMG) 

BROOKE VALENTINE fIBIG BOl & III JON Girlfight (Virgin) 

CAMTION f!K WEST & S. JOHNSON Donn Ard Out (RtcAfe YIDJMiI 

EMINEM Mockingbird (Shady /A ftermathllnterscope) 

NITTY Hey Bitty (Universal) 

SLY BOOGY WAGGED EDGE If U Got Crew (J/RMG) 

URBAN 
AMERIE One Thing (Columbia) 

BABY Shyne On (Cash Money /Universal) 

BEANIE SIGEL Feel It In The Air (RocA- Fella /IDJMG) 

BROOKE VALENTINE fBIG BUI & LIL JON Girlfight [Virgin) 

CAM'RON ffIC WEST & S. JOHNSON Down And Ota(RxAfe4901MG) 

SLY BOOGY WAGGED EDGE If U Got Crew (J /RMG( 

TWEET MISSY ELLIOTT Turn Da Lights Off (Atlantic, 

URBAN AC 
KEM I Can't Stop Loving You (Motown /Universal) 

COUNTRY 
LONESTAR Class Reunion That Used To...l (BNA) 

SAWYER BROWN fIROBERT RANDOLPH Mission Temple 

Fireworks Stand (Curb) 

SHANIA TWAIN Don't! (Mercury) 

TIFT MERRITT Good Hearted Man (lost HighwaylDreamWorks) 

AC 
CROSBY, STILLS & NASH Lay Me Down (Sanctuary /SRG) 

JOE COCKER One (UMe) 

RYAN CABRERA True (E V.L.A./Atlantzcl 

SCOTT GRIMES Sunset Blvd. (Velocity) 

HOT AC 
AVRIL LAVIGNE Nobody's Fool (Arista /RMG) 

BOWLING FOR SOUP Almost (5dvertone/Jive,Zornba label. Group) 

DURAN DURAN What Happens Tomorrow (Epic) 

FRICKIN' A Jessie's Girl (Toucan Cove /Alert) 

JESSE McCARTNEY Beautiful Soul (Hollywood) 

KILLERS Mr. Brightside (Island /IDJMG) 

MR. NORTH Bring It On (Uninhibited) 

RAY CHARLES fINORAH JONES Here We Go Again (Concord) 

SMOOTH JAZZ 
ADANI & WOLF Daylight (Rendezvous) 

CAROL DUBOC Use Me (Gold Note) 

GABRIEL MARK HASSELBACH Take That (Wind Tunnel) 

JEFF LORBER Gob La La (Narada) 

JIM ADKINS Ocean Breeze (Clear Image) 

KEN NAVARRO You Are Everything (Positive Music Records) 

KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/RMGI 

ROCK 

A PERFECT CIRCLE Passive (Virgin) 

CHEVELLE The Clincher (Epic) 

CRAZY ANGLOS Fade (Atlantic) 

PROM KINGS Alone (Three Kings) 

ACTIVE ROCK 
A PERFECT CIRCLE Passive (Virgin) 

CHEVELLE The Clincher (Epic) 

CRAZY ANGLOS Fade (Atlantic) 

PROM KINGS Alone (Three Kings) 

SKINDRED Pressure (Laval 

ALTERNATIVE 
A PERFECT CIRCLE Passive (Virgin) 

BEN LEE Catch My Disease (New West) 

LONGVIEW When You Sleep (Columbia) 

MARS VOLTA The Widow (I'll Never Sleep Alonel (Strummer /Universal) 

PROM KINGS Alone (Three Kings) 

SKINDRED Pressure (Laval 

TRIPLE A 
BEN LEE Catch My Disease (New West) 

BIG HEAD TODD AND THE MONSTERS Dirty Juice (Sanctuary/SRG) 

BRIAN WILSON Surf's Up (Nonesuch) 

DRE ALLEN PROJECT fIDAWN ROBINSON Fly 

(Movemakers/Tommy Boy) 

DWIGHT TWILLEY Walking On Water (DM/) 

JOHN BUTLER TRIO Zebra (Lava) 

MINNIE DRIVER Invisible Girl (Zoe /flounder) 

RACHAEL YAMAGATA Letter Read (RCA Victor /RMG) 

STEVE EARLE Rich Man's War (F-Squared /Artemis) 

CHRISTIAN AC 
BEBE WINANS Safe From Harm (Hidden Beach) 

BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Rase Fern() 

CHRIS RICE Me & Becky (Rocketown) 

MICHAEL COOK Learning How To Love (A'postrophe) 

NIRVA Jesus' Blood ( Rocketown) 

OVERFLOW Cry On My Shoulder (Essential /PLG) 

RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) 

STEVE DEAL BAND Wash (Deepercalling /Whitaker) 

CHRISTIAN CHR 
BIG DADDY WEAVE & BARLOWGIRL You're Wmihy Of My Praise /Te ere 

CHICA Then You Came (Independent) 

CHRIS RICE Me & Becky ( Rocketown) 

OVERFLOW Cry On My Shoulder [Essential /PLG/ 

PROCUSSIONS Introducing... (What's Your Name?) (Basementalism) 

RACHAEL LAMPA Outrageous (Word/Curb/Warner Bros.) 

SPOKEN How Long (Tooth & Nail) 

STEVE DEAL BAND Wash (Deepercalling /Whitaker) 

CHRISTIAN ROCK 
DAY OF FIRE Detainer (Essential /PLG( 

POOR MAN'S RICHES Break Me (Word 0l Mouth) 

PROCUSSIONS Introducing... (What's Your Name ?) (Basementalism) 

SPOKEN How Long (Tooth & Na)) 

INSPO 
BEBE WINANS Safe From Harm (Heiden Beach) 

BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Pràsefen8' / 
CHRIS RICE Me & Becky (Rocketown) 

MICHAEL COOK Learning How To Love (A postrophel 

NIRVA Jesus' Blood ( Rocketown/ 

OVERFLOW Cry On My Shoulder (Essential/PLG) 

RACHAEL LAMPA No Other One (Word /Curb/WarnerBros.) 

STEVE DEAL BAND Wash (Deepercalling /Whitaker) 

CHRISTIAN RHYTHMIC 
PROCUSSIONS Introducing... (What's You Name?) (Basementaism/ 

R &R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for 
Adds is e- mailed each week to participating radio and record executives. For more info. contact John Fagot 
/tagot@radioandrecords. corn. 
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NEWS 

Emmis 
Continued from Page 3 

share) to $18.1 million (28 cents). 
The per -share result was right in 
line with Thomson First Call ana- 
lysts' estimates. 

Despite revenue overlap with 
Clear Channel in many markets, 
Emmis Radio President Rick 
Cummings said his company's ra- 
dio stations haven't been nega- 
tively impacted by Clear Chan- 
nel's "Less Is More" inventory-re- 
duction plan, which launched last 
month and is now in place across 
Clear Channel's radio platform. 

"We've not really seen a loss of 
any piece of business," Cummings 
said during the conference call. 
"We watch it and talk about it on 
a weekly basis, but I can't tell you 
that there has been any big change 
in our business as a result of 'Less 
Is More. - 

Still, Cummings supports the 
initiative. "We're hoping that what 
develops is a tightening of inven- 
tory and a demand on the inven- 
tory that will be positive for all of 
us," he said. "It's happening, but 
it's a little too early for us to tell 
you what we think the outcome is 

going to be." 
Cummings also noted that 

while some advertisers are em- 
bracing the initiative's focus on 

more 30- second spots, others are 
concerned about the creative im- 
plications and whether the shorter 
ads will be as effective as 60 -sec- 
ond spots. 

Maintaining Price Integrity 

Cummings also said that if the 
radio industry is going to follow 
the example set by the "Less Is 
More" program, it must resist the 
temptation to lower ad rates just to 
get a sale. 

"There may be some times 
where we have to suck it up and 
pass on a piece of business because 
the rates just aren't there for us," 
he said. "We've not been in that 
spot yet, at least not in that many 
cases, but I think that is one possi- 
bility. It'll be interesting to see how 
all that unfolds, but we continue to 
think that we have to maintain 
high rates and be really diligent 
about giving up our inventory." 

Cummings added that conver- 
sations he's had with other groups 
indicate that they, too, are stand- 
ing pat on rates. "I occasionally 
talk to people who say they're just 
not going to take really low rates," 
he said. "We can't do that and con- 
tinue to drive demand. We're all in 
that same position." 

For fiscal Q4, Emmis forecasts ra- 
dio revenue of $61.5 million, broken 
down into $56.5 million in domes- 

tic radio revenue and $5 million 
from international radio opera- 
tions. On a pro forma basis, do- 
mestic radio revenue is expected 
to grow 3%. Overall, Emmis ex- 
pects total fiscal Q4 revenue of 
$139.1 million. 

Emmis' Digital Plans 

Emmis is among 21 broadcast- 
ers that have committed to accel- 
erating the conversion of their sta- 
tions to HD Radio, and Chair- 
man /CEO Jeff Smulyan noted 
during the earnings call that digi- 
tal radio is "one of those opportu- 
nities for game -changing in the ra- 
dio business." 

Smulyan noted that the infusion 
of digital spectrum will better en- 
able terrestrial radio to battle sat- 
ellite radio, which employs a busi- 
ness model he believes won't pose 
a real threat to broadcasters. 

"Our sense is that pay radio will 
be a spectacular success if it reaches 
20 million people, and we'll prob- 
ably make up that loss in popula- 
tion growth in the next five years," 
Smulyan said. "They've done a re- 
markable job of creating this won- 
derful idea that satellite radio is 
everywhere, when in reality 
they're up to a total of 3.5 million 
to 4 million subscribers. We reach 
290 million people every week." 

Magee 
Continued from Page 3 

said Fox News Chairman /CEO 
Roger Ailes. "He is a dedicated, 
experienced executive who will be 
an asset in heading the expansion 
of the Fox News brand." 

The appointment marks a re- 
turn to radio for Magee, who be- 
gan his broadcast career as a writer 

Bonneville 
Continued from Page 1 

identify and work with station 
programming and promotion tal- 
ent. In addition, they will serve as 
company representatives to major 
clients, vendors, government 
agencies and industry organiza- 
tions. 

Reese said, "These new func- 
tions will allow us to leverage to 
an even greater extent the high 
level of professionalism we're so 
fortunate to have among our 
Bonneville employees. Both Jim 
and Greg have, over time, consis- 
tently demonstrated terrific fore- 
sight and innovation. They are 
widely respected both within our 
company and in our industry for 
their superb work." 

Solk will have programming 
oversight over 34 stations in eight 
markets. His promotion comes 
just over a month after he was 
named VP /Programming for the 
company's Chicago stations. 
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and reporter at News KYW/ 
Philadelphia before spending a 
decade with ABC Radio as Sr. 
Editor. In 1990 he joined ABC -TV 
as Broadcast Producer, and he 
was named Sr. Broadcast Pro- 
ducer for Good Morning America in 
1991. In 1997 he was named Exec. 

Producer /Business News for 
CNBC television, a position he 
held for four years, before joining 
Fox News in 2001. 

"It feels great to return to my 
roots in radio," Magee said . "I 
look forward to bringing the 
network's success to radio and in- 
creasing its presence on another 
platform." 

Magee has also been named 
Chairman of the newly formed 
Fox News Programming Council, 
which is being launched to create 
and coordina_e programming be- 
tween radio and television. 

Fant 
Continued from Page 3 

speculation has Cumulus switch- 
ing KRWP to a rock- oriented for- 
mat under Fant. Cumulus would 
not reveal the station's new format 
prior to its launch. 

Said Solk, "This is a terrific 
chance to share ideas, build even 
stronger programming teams and 
continue to provide a first -class 
product for our clients and our 
audiences." 

Farley has successfully pro- 
grammed News WTOP/ Washing- 
ton for Bonneville. He'll add sta- 
tions in Salt Lake City and Phoe- 
nix to his portfolio. Farley said, 
"I'm truly thrilled to work for a 

company with an ongoing com- 
mitment to news and information 
programming and to exploring 
and actively developing new op- 
portunities to share it." - Roger Nadel 

Cumulus COO Jon Pinch said of 
Fant's hiring, "We were blown 
away to find and hire Pat, a sea- 
soned Houston radio veteran who 
is a proven winner in multiple for- 
mats. Pat's combination of market 
knowledge and management ex- 
perience is exactly what Cumulus 
needs in Houston." 

Fant said, "Cumulus has im- 
pressed me as a company full of 
radio professionals who just get it. 
Cumulus has not been a contender 
in Houston, and with some im- 
provements planned and some 
now in place, we will be a serious 
contender to capture the imagina- 
tions of Houston -area listeners 
and advertisers alike. It's been 
proven more than once that great 
local radio is all about the people. 
Cumulus gets that." 

Fant has also worked at stations 
in Dallas, serving as Market Man- 
ager for KBFB & KTXQ under SFX 

Broadcasting, Capstar and Chan- 
cellor Broadcasting. 
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OLDIES 

Ages Of Rock 
Defining the times through the music 

By Hurricane Heeran 

t seems that the Oldies format is trying to redefine itself. Some 
stations are adding music from the '70s and '80s (sometimes 

dropping the '50s and cutting down the '60s in the process), 
while others are calling themselves "Classic Oldies" and stay- 
ing as pre -'70s as possible. 

As much as we would like things to be nice, 

neat and orderly, they aren't. It would be great 
if when someone said they wanted to hear '50s 

music, they were referring to music made 
from 1951 -1960, but that isn't usually what 
they mean, and if you tried to program a ra- 
dio station that way, you would have "Mona 
Lisa" by Nat King Cole in your library. 

In terms of oldies, there is a clean demarca- 

tion event to separate the early material, which 
can be called "Graffiti Gold" (after the first 
American Graffiti movie), from the rest of tra- 

ditional oldies music. That event is The Beat- 

les going No. 1 on the American charts and 
coming over to the States. Yes, the start of Bea - 

tlemania makes for a great midpoint. 

Graffiti Gold 

Certain musical trends occurred in these 

pre- and post -Beatlemania time periods, and 
we're going to cover some of them this week, 
starting with the Graffiti Gold era. 

Cover Songs: By this, I mean a version of 
a song that was turning into a hit at R &B or 
Country done by a pop artist and released to 
compete for airplay at mainstream stations. 
Prime Example: The Crew Cuts covering The 

Penguins and Perry Como. In this case, it's a 

trend that died out, for the most part, as R &B 
artists gained exposure on Top 40 stations and 
crossover hits by original artists became the 

new rule. 
Idol Singers: Once upon a time record 

companies found their own singers who 
looked good and had a fair amount of sing- 
ing talent. Prime Examples: Frankie Avalon, 
Fabian, Tommy Sands. 

Girl Groups: They mostly sang someone 

else's songs, but they showed that it wasn't 
entirely a man's world. Prime Examples: The 

Ronettes, The Chiffons, The Shangri-las, The 

Shire lles. 

Folk Music Influence: Folk music had 
been around for a long time, but it tended to 
be excluded from mainstream pop music. 
Then came Bob Dylan; The Kingston Trio; and 
Peter, Paul & Mary. 

Early Motown: Music began to rival au- 

tomobiles as Detroit's biggest export. Prime 
Examples: Barrett Strong with "Money," The 
Marvelettes, Mary Wells. 

Surf Music: The California Tourism Board 

couldn't have created a better set of jingles 
than these songs about fun at the beach. Prime 
Examples: The Beach Boys, Jan & Dean, The 

Surfaris, Dick Dale. 

Soundtrack Of The '60s 

New music acts and new trends kept com- 
ing in the '60s. Some singers and bands were 
destined to be one -hit wonders, while a few 
trends (such as the Boston Sound) were mere- 
ly wishful thinking. Here are the trends from 
that era that continue to reverberate. 

The British Invasion: After the Beatles ar- 

rived, at times it seemed like the airwaves had 

Solid Gold 
Here's a quick list of songs and events from 1955 that you can cele- 
brate in jingles and other ways during 2005. (If you want more, just 
let us know.) 

Disneyland opens on July 17. 

"Rock Around the Clock" by Bill Haley goes No. 1. 

"Ain't That a Shame" released by Fats Domino - and Pat Boone. 

"Earth Angel" by The Penguins released. 

"Maybellene" by Chuck Berry released. 
Only You" by The Platters released. 

"Tweedlee Dee" by LaVern Baker released. 
The Brooklyn Dodgers win the World Series. 

been taken over by musical acts from England, 

to the point that radio antennas should have 

sported the Union Jack. Prime Examples: The 

Rolling Stones, The Kinks, Herman's Hermits, 
Peter Sr Gordon, The Who. 

Soul Success: R&B became slick and sophis- 

ticated as it Flowed more and more into the main- 

stream of American music. Prime Examples: 

Aretha Franklin, Wilson Pickett, Brenton Wood. 

The Classic Motown Sound: Billed as "the 
Sound of Young America." The Detroit build- 
ing called Hitsville was hotter than a Mustang 
convertible. Prime Examples: The Supremes, 
The Four Tops, The Temptations, Marvin 
Gaye, Stevie Wonder. 

Concept Albums: Sgt. Pepper's Lonely 
Heart's Club Band was more than a collection 
of random songs. It got airplay without any 
singles being released; it also paved the way 
for rock operas. 

Bubblegum Music: Studio groups such as 

1910 Fruit Gum Company and The Archies 
were formed to sing songs aimed at a pre -teen 

audience. 

Boundaries & Exceptions 

The Beatles taking the United States by 
storm makes for a good midway point when 
examining an Oldies library, but trying to find 
good starting and ending points is a bit daunt- 
ing. Bill Haley & The Comets reaching the No. 
1 spot on various music charts in 1955 is a 

commonly accepted milestone, however there 
are songs (such as "Sixty Minute Man" by Bil- 

ly Ward & The Dominoes and "Pledging My 
Love" by Johnny Ace) that fit the format that 
precede that event. 

And determining when a traditional Old- 
ies station library ends has been a sticking 
point for years. Is it 1970, 1971, 1972 or 1973? I 

suppose that depends upon whether you are 

using the breakup of The Beatles, the signing 
on of the first Oldies stations or the debut of 
R &R (Oct. 5, 1973) as your cutoff. 

Whether such songs as Rick Nelson's 
"Garden Party," Don McLean's "American 
Pie" and Elton John's "Crocodile Rock" 
(which are all about people's feelings about 
the music of the '50s and '60s) should be 

played if they fall outside of your boundary 
is a good question. Just remember that the 

average listener isn't so anal retentive that 
he'll be upset because you played a record 
from July 1971 when your library is supposed 
to end in December 1970. He'll either like the 

song and listen, or he won't. 

Hurricane Heeran is a Renaissance man who 

also writes a column about Japanese animation at 
www.popthought.com. 

TALK BACK TO R &R! 
Do you have questions, comments or feedback 

regarding this column or other issues? 

Call me at 310 -788 -1662 

or e-mail: 

hheeran@radioandrecords.com 

Call Melinda Davis at (866)445-3239 24 Hour Formats 
RADIO NETWORKS 

© Radio & Records January 14, 2005 R &R 23 

www.americanradiohistory.com

www.americanradiohistory.com


A&R WORLDWIDE 
SATB/SLA 
sot@rodioondrerords.com 

Film & TV Music 
Supervisors 
Creating opportunities for signed and unsigned talent 

is no secret that music supervisors in the film and TV, video - 
gaming and advertising arenas have been generating great 

success for both established and unknown artists in recent years. 
In fact, it is becoming increasingly common for unsigned acts 
to be placed in high -profile national film and TV projects, video 
games and commercials. 

It's also much easier for signed artists to recoup 
their financial obligations to a record label from a 

handful of high -profile film and advertising syn- 
chronization and licensing requests 
than it is by selling albums. In addition, 
getting music placed in the aforemen- 
tioned media builds awareness with 
larger audiences and helps sell CDs. 
Meanwhile, artists who don't initially 
get support from radio are often able to 
do so after garnering some licensing op- 
portunities. 

Music supervisors are to film, TV 

and other media what PDs and MDs 
are to radio stations. But, unlike radio program- 
mers, most of these supervisors prefer to work in 
stealth, and they're not the easiest people to track 
down. They're pleasant folks, but they prefer to 
focus on the creative aspects of their business - 
and they seem to be in more demand now, by la- 

bels, publishers, managers and artists, than ever 
before. 

We spoke with several key music supervisors 
based in Los Angeles about the work they do in 
hopes of shedding more light on their interest- 
ing profession. 

Patsavas continues, "Once that sound is de- 
fined, I submit a series of compilations of new 
releases and catalog tracks that might work ror 

the show. Additionally, I pitch songs 
for specific moments in specific scenes, 
as well as book talent for on- camera 
appearances. I also clear and confirm 
each track for air." 

Patsavas has played a big role in 
getting a number of established and 
up- and -coming artists the opportuni- 
ty to have their music placed in TV 
projects. She says, "I have had the 
good fortune to work with so many 

amazing artists. Themes are always an 
interesting way for bands to reach out 
to a broader audience. Phantom Plan- 
et's'Califomia' is the theme for The OC, 
Blink -182's 'I Miss You' is the main ti- 
tle for The Mountain, and we licensed 
The Von Bondies' 'C'mon C'mon' for 
Rescue Me. 

"Mother way to get some unique 
exposure is an on- camera appearance. 
The OC has a concert venue, the Bait 
Shop, where a number of bands are 
playing live. The Walkmen, The Killers, Modest 
Mouse, The Thrills and Rachael Yamagata all 

perform new songs on the show this season. The 
audience connects with the band as it is written 
into the story line for the show. Rooney and Jem 
were featured on camera last season." 

Patsavas adds, "I am very eager to hear un- 
signed, as well as independent and major -label 
talent. Local bands that have already established 
a regional fan base and can show CD sales are 
especially interesting to me." 

Music For Movies 

Lindsay Fellows, VP /Motion Picture Music 
for Walden Media & Bristol Bay, got his start as 
a singer and songwriter and has gold and plati- 
num awards to his name. I asked Fellows to talk 
about how he got into the world of music su- 
pervision. 

"I graduated from Queen's University Film 
School and went on to begin a career at RCA 
Records in the film and TV licensing division," 
he says. "I combined my interests in film and 
music with the development of artists' careers, 
which led me to help launch the now -defunct 
Squint Entertainment record label as head of 
radio promotion and licensing." 

Though only a handful of records were re- 
leased on Squint, Lindsay went on to break the 

Alex Pa 

High -Profile Placement 

Alex Patsavas is responsible for placing the 
right artists and music in such high -profile TV 
shows as The OC, Without a Trace and Boston Pub- 
lic, and she has helped a number of artists cap- 
ture instant national attention as a result. 

Patsavas got her start in the music business 
while attending the University of Illinois, where 
she promoted rock shows at a variety of venues 
and brought touring acts to campus including 
Smashing Pumpkins, Jane's Addiction, Soul 
Asylum and They Might Be Giants. After leav- 
ing UOI, she began working in the film and TV 

department at BMI and as an agent trainee at 
Triad Artists. 

For the past 10 years she has been a music 
supervisor, beginning at Roger Corman's leg- 
endary Concorde Films and for the last seven 
years at her own company, the Chop Shop. Her 
other credits include work on Rescue Me, Carni- 

vale, The Mountain, Fastlane and Roswell. 

I asked Patsavas to define her role as a music 
supervisor. "My job can have so many different 
facets," she says. "I work closely with the project's 
producers and creators to help define a sound for 
the show." That part of the job includes selecting 
a theme song, either newly composed or licensed. 
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careers of Sixpence None The Richer, who de- 
livered the hit songs "Kiss Me" and "There She 
Goes," and Chevelle, who have been dominat- 
ing the Rock and Alternative airwaves. Fellows' 
strategic campaign to break the bands through 
long -term artist development, radio and touring 

"I work closely with the 

project's producers and 

creators to help define 

a sound for the show. 

Once that sound is 

defined, I submit a 

series of compilations 

of new releases and 

catalog tracks that 

might work for the 

show." 

Alex Patsa vas 

was key to their success. Through aggressive li- 
censing of music in such key placements as the 
films She's All That and Bounce, the EA video game 
Road Rash and TV's Dawson's Creek, Fellows 
opened up both bands to a wider global market. 

I asked Fellows about his current high-pro- 
file role in regard to music in upcoming film 
projects. "As VP /Motion Picture Music for 
Walden Media and Bristol Bay, under the AFG 

Film Group, my day-to-day role is fo- 
cused on marketing, music supervi- 
sion and soundtracks," he says. "Re- 
cently, I've been the Soundtrack Exec. 

Producer for Holes; the 'max films 
Pulse: A Stomp Odyssey and Ghost of the 

Abyss; I Am David; Around the World 
in 80 Days; and a few others. It is im- 
portant to strategically part - 

Fellows 
ner great music, artists and 
film, as well as deliver a hit 
single and soundtrack to ra- 

dio. That inspires me." 
Fellows is also working on the ea- 

gerly anticipated Narnia: The Lion, The 

Witch & The Wardrobe, based on the 
books by C.S. Lewis and expected to 
be a blockbuster on a par with the Lord 

of the Rings trilogy. Narnia is scheduled 
for worldwide release in December. 

The Right Music Choices 

Warner Bros. Pictures Director /Music Carter 
Armstrong's career in the music business began 
innocently enough. He says, "I wanted to be a 
rock star who would mature into a career as a 
film composer, and then - laugh if you like - 
a music supervisor -type film- studio executive 
like my idol and mentor Gary LeMel. 

"I took a degree in music composition at 
UCLA and studied film scoring with the legend- 
ary composer David Raksin, who actually scored 
Charlie Chaplin films and composed the famous 
theme from Otto Preminger's Laura. I was in a 
band here in Los Angeles for about 10 years, 
playing just about every club you can think of, 
when I suddenly became a grown -up who had 
to pay rent and buy food. 

"In order to sustain myself, I took a job at the 
now-defunct trade magazine The Album Network. 
I had three columns a week, designed and sold 

Lindsay 

marketing programs and ads and basically 
learned tons about the music business in the 
boot-camp environment of a weekly music trade 
publication. It was an invaluable experience." 

Armstrong's job focuses on all aspects of 
music in film. He explains, "Depending on 
what the project's needs are, I am helping film- 
makers make the right choice of composer and 
translating the filmmaker's needs and the stu- 
dio's needs to the composer. In addition, I'm 
selecting songs for placement in films; select- 
ing and building deals for single tie-ins and 
videos for songs in the film; setting up 
soundtrack deals; dealing with any on -cam- 
era performances, pre -production and pro- 
duction music; getting songwriters to create 
songs for film and remixers to remix songs or 
scores; and dealing with several other excru- 
ciating details with which I won't bore R &R's 
readers. 

"Right this minute I am working on Constan- 
tine, a smaller but no less intense film called 
Duma, a Warner Independent Pictures film called 
Syriana, House of Wax and a little bit of Harry 
Potter and the Goblet of Fire, which is going to have 
some tremendous musical surprises. Be excited, 
music fans." 

In regard to breaking new artists in film 
projects, Armstrong says, "The stars have yet to 
align for me on a big break for an artist, but I 

can't wait. The dosest thing I can think of that 
happened recently was with Catwoman. I 

brought in Junkie XL, a.k.a. Tom Holkenborg, to 
remix some stuff for a club scene, and it was so 
good that we ended up having him work with 
the composer, Klaus Badelt, remixing and 
tweaking score cues. I'm not saying I started his 
film career by any stretch of the imagination, but 
he's been doing a lot of this kind of stuff since 
then. 

"Also, we used the Mis -teeq song 'Scandal- 
ous' heavily in our TV campaign for Catwoman 
and had a video in the top 10 at TRL with a Cat- 
woman version of the video for that song. The 
track was getting to be a monster before we got 
involved, but I think we added to its longevity. 

"Honestly, most of the time I am looking for 
an artist whose name is going to elevate the pro- 
file of the film as much as the great song. It's an 
amazing thing when you can find a new artist 

with a song so strong you can con- 
vince everyone to take the leap of faith. 
With so much money at stake, people 
are very wary of any risk." 

Armstrong is a strong proponent of 
supporting new artists and is quick to 
note that unsigned talent can definite- 
ly find its way into a motion picture. 
He says, "A lot of times you need to 
replace a song that was in the temp 

Carter Armstrong track with something that can actual- 
ly be cleared and that you can afford 

after spending all your money on score and ex- 
pensive brand -name artists. The best way for 
less- well-known artists to get on my radar is to 

create incredible music and get hooked up with 
someone who is in the community as a publish- 
er or a plugger. 

"The tiny community of music supervisors is 

very eager to share great new music with one 
another. We get geeked out by great bands and 
want to spread the gospel. It all happens organ- 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A &R Worldwide 

449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212, USA 
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KEVIN CARTER 
kcarterCdrodioandrecords. com 

Fun With Mediabase! 
One idiot, one computer, too much caffeine: a case study 

is really amazing how much information they trust us with. 
Give us a Mediabase login and password, and we can see 

what's being played on hundreds of stations across the country. 
Oh, the power - it almost makes us giddy. 

Now that the holidays are over, you're probably pulling lots of Christmas tunes out of your 
playlist, leaving holes that need to be filled. Since you're no doubt suffering the mind -numb- 
ing aftereffects of hearing The Waitresses' "Christmas Wrapping" a few too many times, here's 
some material to consider when tweaking your station for the new year. Special thanks to Evil 

Minion Keith Berman for his inordinate amount of attention to geeky detail. Keith thanks Star - 
bucks for his overcaffeination. 

Let's All Come Together 
And Sing ̀ Kumbaya' 

Everywhere we looked, people were gathering to do all kinds of col- 
laborations. Hell, the No. 1 song of 2004 was a collaboration - that's 
Usher f /Ludacris & Lil Jon's "Yeah," in case you've been asleep or 
living in Turkmenistan for the last 12 months. Here we take a look 
back at the top 10 collaborative gold songs played on Pop radio from 
Dec. 26, 2004 -Jan. 1, 2005. 

FAT JOE f /ASHANTI What's Luv 

PUFF DADDY f/ F. EVANS & 112 I'll Be Missing You 

2PAC & DR. DRE California Love 

JAY -Z f /JA RULE & AMIL Can I Get A... 

PRAS f /ODB & MYA Ghetto Superstar 

SHAGGY f /JANET JACKSON Luv Me, Luv Me 

JAGGED EDGE f /NELLY Where The Party At? 

SANTANA f /ROB THOMAS Smooth 

CHAD KROEGER f /JOSEY SCOTT Hero 

BIG PUNISHER f /JOE Still Not A Player 

Power Gold! 
No, not the kind that will get you some extra lovin' on Christmas. Here 

are the most -played gold songs over the course of 2004. 
Rank ARTIST Song ?Saar Of Release 

1. NICKELBACK How You Remind Me 2001 
2. LINKIN PARK In The End 2001 
3. MARY J. BLIGE Family Affair 2001 
4. NELLY Ride Wit' Me 2000 
5. FAT JOE f /ASHANTI What's Luv 2001 
6. LIFEHOUSE Hanging By A Moment 2000 
7. AVRIL LAVIGNE Complicated 2002 
8. JOHN MAYER Your Body Is A Wonderland 2001 
9. NEXT Too Close 1997 

10. PUFF DADDYf /F. EVANS & 112 I'll Be MissingYou 1997 
11. PUDDLE OF MUDD Blurry 2001 
12. EVE Let Me Blow Ya Mind 2001 
13. NO DOUBT Underneath It All 2001 
14. CALLING Wherever You Will Go 2001 
15. JIMMY EAT WORLD The Middle 2001 
16. NO DOUBT Hella Good 2001 
17. AVRIL LAVIGNE I'm With You 2002 
18. JASON MRAZ You And I Both 2002 
19. SHAGGY Angel 2000 
20. STAIND It's Been Awhile 2001 
21. PINK Just Like A Pill 2001 
22. PINK Don't Let Me Get Me 2001 
23. NELLY Country Grammar (Hot S * *t) 2000 
24. PINK Get The Party Started 2001 
25. NOTORIOUS B.I.G. Mo' Money, Mo' Problems 1997 

The Power Of `The' 
"The" was a very powerful word in 2004. Many people don't realize the use- 

fulness of this little definite article. Here are the top 10 recurrents from the 
week of Dec. 26, 2004-Jan. 1, 2005 with the word "the" in their titles. 

ARTIST Tale 

RYAN CABRERA On The Way Down 

HOOBASTANK The Reason 

OUTKAST The Way You Move 

BLACK EYED PEAS Where Is The Love? 

LINKIN PARK Breaking The Habit 
3 DOORS DOWN Away From The Sun 

SHERYL CROW The First Cut Is The Deepest 
JASON MRAZ The Remedy 

KANYE WEST Through The Wire 
CHRISTINA AGUILERA The Voice Within 

Side By Side, Together Again, Etc. 
What happens when two CHR /Pop stations battle it out in a top 10 market? Well, if the universe doesn't explode in the process, you have what's going on in 

Detroit, where Clear Channel's WKQI (Channel 95 -5) and ABC Radio's WDRQ (93.1 DRQ) throw down on a daily basis. We took a quick snapshot of what these 
two stations did on an idle Tuesday afternoon, specifically Jan. 4. 

Channel 95 -5 

3:01pm CIARA f /MISSY ELLIOTT 1, 2 Step 

3:03pm NELLY N Dey Say 

3:07pm USHER f /LUDACRIS & LIL JON Yeah 

3:11pm JA RULE f /ASHANTI & R. KELLY Wonderful 

3:15pm EMINEM f /DR. DRE & 50 CENT Encore 

3:21pm ASHANTI Only U 

Stopset 

3:27pm BRANDY Have You Ever 

3:31pm 50 CENT Disco Inferno 

Stopset 

3:39pm PETEY PABLO Freek -A -Leek 

3:43pm LIL JON & THE EASTSIDE BOYZ f /USHER... Lovers & Friends 
Stopset 
3:53pm TRICK DADDY Let's Go 

3:57pm MAX -A- MILLION Sexual Healing 

3:59pm NELLY f/TIM McGRAW Over And Over 

93.1 DRQ 

3:01pm 
3:05pm 
3:09pm 
3:11pm 
3:15pm 
3:21pm 
3:23pm 
3:27pm 
Stopset 
3:37pm 
3:41pm 
3:45pm 
Stopset 
3:53pm DESTINY'S CHILD Soldier 

3:57pm JENNIFER LOPEZ Get Right 

MARIO Let Me Love You 

AVRIL LAVIGNE Nobody's Home 

DJ SAMMY & YANOU f /DO Heaven 

NELLY f/TIM McGRAW Over And Over 

JA RULE f /ASHANTI & R. KELLY Wonderful 
ASHLEE SIMPSON Pieces Of Me 

LIL JON & THE EASTSIDE BOYZ f /USHER... Lovers & Friends 

MAROON 5 Sunday Morning 

EMINEM f /DR. DRE & 50 CENT Encore 

BEASTIE BOYS (You Gotta) Fight For Your Right 

JAY -Z & LINKIN PARK Numb /Encore 
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CHR /POP TOP 50 
January 14, 2005 

LTA- 
PLAY; PLAYS 

TOTAL 
AUDIENCE 

loi 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS 

2 p GAVIN DEGRAW I Don't Want To Be (J/RMG) 7872 +650 646337 16 11810 

1 2 NELLY f /TIM MCGRAW Over And Over (Derrty /Fo'Reef /Curb /Universal/ 7872 -156 638739 13 10410 

3 MARIO Let Me Love You (J /RMG) 75' 1 +1179 635284 8 11511 

5 CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 68'8 +1067 599631 8 11311 

4 5 KELLY CLARKSON Breakaway (Hollywood) 58E0 -245 453603 23 11410 

7 Q SNOOP DOGG f /PHARRELL Drop It Like Its Hot (Doggysty/e /Geffen) 55E1 +336 397668 9 10912 

8 O JESSE MCCARTNEY Beautiful Soul (Hollywood) 54i 1 +878 472142 11 11511 

6 8 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 50Th -471 382472 17 11510 

10 Q RYAN CABRERA True (E.V.L.A. /Atlantic) 48E0 +657 455753 10 11212 

12 0 DESTINY'S CHILD Soldier (Columbia) 46E8 +785 385836 7 10912 

14 KELLY CLARKSON Since U Been Gone (RCA/HMG) 45E3 +927 454871 6 11613 

9 12 DESTINY'S CHILD Lose My Breath (Columbia) 41 E8 -293 335943 16 11610 

16 ® AVRIL LAVIGNE Nobody's Home (Aosta /RMG) 39E8 +415 302659 9 11410 

19 0 JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 3595 +546 366552 6 10614 

11 15 SWITCHF0OT Dare You To Move (Redlnk /Columbia/ 3590 351 243493 22 10410 

25 LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS Lovers & Friends (TV-17 3496 +1002 288369 4 59118 

15 17 MAROON 5 She Will Be Loved (Octane /J /RMG) 3439 187 273590 27 11610 

13 18 SIMPLE PLAN Welcome To My Life (Lava) 3379 269 226575 15 11010 

26 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 3345 +959 309327 3 105112 

20 EMINEM f /DR. DRE & 50 CENT Encore (Shady /Aftermath /lnterscope) 3086 +148 260863 7 9610 

17 21 JOJO Baby It's You (Black6round /Universal) 2983 -319 229885 16 10610 

24 JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. //DJMG) 2698 +196 169237 8 9011 

23 JOHN MAYER Daughters (Aware /Columbia) 2682 +159 191414 12 8911 

28 GWEN STEFANI f /EVE Rich Girl (lnterscopel 2629 +470 215898 4 10617 

22 25 TRICK DADDY Let's Go (Slip N Slide /Atlantic) 2528 117 162382 15 9210 

29 GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 2398 +405 126575 5 9611 

21 27 EMINEM Just Lose It (Shady /Aftermath /lnterscopel 2248 -646 161807 14 11010 

30 1) ASHLEE SIMPSON La La (Geffen) 2106 +321 147560 6 9412 

31 MAROON 5 Sunday Morning (Octane /J /RMG) 2081 +301 169120 6 10815 

27 30 CHINGY Balla Baby (Capitol) 1990 -384 115404 10 8610 

32 ® LENNY KRAVITZ Lady (Virgin) 1961 +274 113432 10 8012 

36 EMINEM Mockingbird (Shady /Aftermath /lnterscopel 1836 +527 162056 4 69153 

34 U2 Vertigo (lnterscope) 1664 +31 91556 7 7110 

/Debut JENNIFER LOPEZ Get Right (Epic) 1340 +1340 193464 1 81120 

35 35 HOOBASTANK Disappear (island //DJMG) 1290 106 49629 9 74)0 

33 36 YELLOWCARD Only One (Capitol) 1271 398 65516 15 7910 

37 ® LUDACRIS Get Back (Del Jam South/IDJMG) 1234 +180 74993 3 5412 

40 (D 50 CENT Disco Inferno (6-Unit /Shady /Aftermath /lnterscopel 1216 +346 101157 3 3518 

41 USHER Caught Up (Laface /Zomba Label Group) 1101 +250 128640 2 74142 

43 ASHANTI Only U (MurderInc. //DJMG) 1001 +211 71679 2 69129 

42 f9 ALICIA KEYS Karma (J /RMG) 966 +127 45057 4 7915 

38 42 N.O.R.E. f /NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A -fella //DJMG) 905 -74 101478 12 6510 

45 NELLY N Dey Say (Derrty /Fo'Reel /Universal) 894 +319 102775 2 28111 

39 44 KILLERS Somebody Told Me (/s /and //DJMG) 799 -92 109639 19 4210 

44 CD TYLER HILTON When It Comes (Maverick /Reprise) 789 +49 31089 3 5010 

47 CD GOD G00 DOLLS Give A Little Bit (Warner Bros.) 676 +125 34720 2 3113 

lóebt> (1) 3 DOORS DOWN Let Me Go (Republic /Universal) 641 +355 27207 1 5317 

(Debut> EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscope) 622 +187 72619 1 1416 

46 LINDSAY LOHAN Over (Casablanca /Universal/ 622 +68 20196 2 5616 

50 KEANE Somewhere Only We Know (lnterscopel 550 +75 17429 2 5016 

119 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 

Quarter Hour Persons used herein with permission from Arbitron Inc. (C32005. Arbitran Inc.). © 2005, R &R. In:, 

POWERED 
MEDIABASE 

MOST ADDED' 
www.rradds.com 

ARTIST TITLE LABELS) ADDS 

EMINEM Mockingbird (ShadylAftermathllnterscopel 53 

USHER Caught Up (LafacelZomba Label Group) 42 

FRANKIE J. Obsession (No Es Amor) (Columbia) 41 

ASHANTI Only U (MurderInc./ /DJMG) 29 

JENNIFER LOPEZ Get Right (Epic) 20 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRISI 

Lovers & Friends (TVT) 18 

BOWLING FOR SOUP Almost (Si /vertone /Jive /Zomba Label Group) 17 

BRIE LARSON She Said (Universal) 13 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 12 

NELLY N Dey Say (Oerrty/fo'ReellUniversal) 11 

MOST 
INCREASED PLAYS 

ARTIST TITLE !ABEL S) 

JENNIFER LOPEZ Get Right (Epic) 

MARIO Let Me Love You (J/RMG) 

CIARA MISSY ELLIOTT 1, 2 Step (laface/Zomba label Group) 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS 

Lovers & Friends (Tin 
GREEN DAY Boulevard Of Broken Dreams (Reprise) 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

DESTINY'S CHILD Soldier (Columbia) 

RYAN CABRERA True (E V.C.A. /Atlantic) 

GAVIN DEGRAW I Don't Want To Be (JIRMG) 

NEW & ACTIVE 

TOTAL 

PLAY 

INCREASE 

+ 1340 

+1179 

+1067 

+1002 

+959 

+927 

+878 

+785 

+657 

+650 

JET Look What You've Done (Atlantic) 

Total Plays: 510, Total Stations: 39, Adds: 4 

BOWLING FOR SOUP Almost (Silvertone /Jive /ZambaLate /Group) 

Total Plays: 494, Total Stations: 66, Adds: 11 

GUERILLA BLACK MARIO WINANS You're The One (Virgin) 

Total Plays: 433, Total Stations: 28, Adds: 0 

TIM MCGRAW Live Like You Were Dying (Curb) 

Total Plays: 407, Total Stations: 23, Adds: 2 

GAME f150 CENT How We Do (Aftermath /GUnitllntersccpe) 

Total Plays: 405, Total Stations: 16, Adds: 9 

DIANA DEGARMO Emotional (RCA /RMG) 

Total Plays: 347, Total Stations: 32, Adds: 0 

SKYE SWEETNAM Number One (Capitol) 

Total Plays: 318, Total Stations: 26, Adds: 1 

FRANKIE J. Obsession (No Es Amor) (Columbia) 

Total Plays: 179, Total Stations: 46, Adds: 41 

TWISTA fIFAITH EVANS Hope (At /antic /Capitol) 

Total Plays: 151, Total Stations: 22, Adds: 10 

TRICK DADDY Sugar (Gimme Some) (Shp-NSlide /At /anticl 

Total Plays: 99, Total Stations: 14, Adds: 10 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Go Ahead. Say When. 
And we'll get you hooks on time. Every time. 

) Custom Production - Callouts, Montages & Video Hooks 
Digital, Clear, Consistent 75,000+ Song Library 
All Formats & International Titles 

Email: hooks@hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

Hd5rKS 
U N L I M I T E D i On-Time Delivery 

ppIhe 

wu, Newer v .xrs : ® WYrwm, 
26 R &R January 14, 2005 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 
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CHR /POP TOP 50 INDICATOR 
January 14, 2005 

-c TA L 

ARTIST S =.AIS 

2 0 GAVIN DEGRAW I Don't Want To Be (J/RM6) 3491 

1 2 NELLY fITIM MCGRAW Over And Over (Oerrty /Fo'Reel /Curb /Universal) 3298 

5 0 MARIO Let Me Love You (J /RMGJ 3139 

4 4 KELLY CLARKSON Breakaway (Hollywood) 2631 

3 5 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 2607 

8 0 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 2595 

f% JESSE MCCARTNEY Beautiful Soul (Hollywood) 2588 

O RYAN CABRERA True (E V.L.A. /Atlantic) 2383 

9 SWITCHFOOT Dare You To Move (Red Ink /Columbia) 2099 

10 SIMPLE PLAN Welcome To My Life (Lava) 2044 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) 1968 

® KELLY CLARKSON Since U Been Gone (RCA /HMG) 1965 

® DESTINY'S CHILD Soldier (Co /umbia) 1942 

o SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Gellen) 1937 

15 DESTINY'S CHILD Lose My Breath (Columbia) 1847 

o GREEN DAY Boulevard Of Broken Dreams (Reprise) 1532 

17 JOJO Baby Its You (BlackGround /Universal) 1508 

18 MAROON 5 She Will Be Loved (Octone/J/RMG) 1419 

O JOHN MAYER Daughters (Aware /Columbia) 1271 

O GWEN STEFANI fIEVE Rich Girl (lnterscope) 1184 

® JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 1142 

e GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 1079 

e MAROON 5 Sunday Morning (Ottone /J /RMG) 1034 

fD LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TUT) 1023 

10 

9 

6 

7 

13 

15 

17 

12 

11 

22 

14 

16 

20 

24 

23 

27 

26 

30 

18 

28 

29 

21 

25 

32 

33 

35 

38 

36 

31 

34 

45 

25 

26 

28 

29 

30 

® 

® 
34 

35 

36 

® 
4.4 o 
39 

37 40 

41 CD 

48 

40 

fDebut> 

42 

lDbut> 1a) 

1ebut> 

47 

43 49 

/Debut> CI 

EMINEM Just Lose It /Shady /Aftermath /lnterscope) 900 

EMINEM fIDR. DRE & 50 CENT Encore (Shady /Aftermath /lnterscope) 891 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 890 

HOOBASTANK Disappear (island /IDJMG) 855 

TRICK DADDY Let's Go (Slip-N-Slide /Atlantic) 838 

U2 Vertigo (lnterscope) 691 

LENNY KRAVITZ Lady (Virgin) 639 

ASHLEE SIMPSON La La (Geffen) 625 

EMINEM Mockingbird (Shady /Aftermath /lnterscope/ 601 

G00 GOD DOLLS Give A Little Bit (Warner Bros.) 498 

CHINGY Balla Baby (Capitol) 481 

YELLOWCARD Only One (Capitol) 479 

3 DOORS DOWN Let Me Go (Republic /Universal) 463 

ASHANTI Only U (Murderinc. /IDJMG) 451 

50 CENT Disco Inferno (6-Unit /Shady /Aftermath /lnterscope) 422 

ALICIA KEYS Karma (J /RMG) 383 

LUDACRIS Get Back (Del Jam South/IDJMG) 361 

USHER Caught Up (Laface /Zomba Label Group) 338 

KILLERS Somebody Told Me (Is /and /IDJMG) 334 

JENNIFER LOPEZ Get Right (Epic) 322 

A.J. CROCE Don't Let Me Down (Eleven Thirty) 311 

BOWLING FOR SOUP Almost (Sifvertone /Jive /Zomba Label Group) 299 

LINDSAY LOHAN Over (Casablanca /Universal) 282 

KEANE Somewhere Only We Know (lnterscope) 257 

N.O.R.E. //NINA SKY & DADDY YANKEE Oye Mi Canto (Roc -A -Fella /IDJMG) 257 

NELLY N Dey Say (Derrty/fo'Reel /Universal) 183 

PLAYS 

TOTAL 

AUDIENCE 

1001 

WEEKS ON 

CHART 

TOTAL STATIONS' 
ADDS 

+134 68888 12 5610 

-130 61256 12 5710 

+480 59155 7 5612 

-156 52890 23 5210 

-186 50698 17 5210 

+421 51003 7 5411 

+490 54977 10 5312 

+238 49960 10 5711 

.179 38611 21 4810 

-231 40018 14 4710 

+114 38833 9 5311 

+317 38184 6 56)2 

+427 40447 7 5514 

+18 37424 8 4912 

-227 35404 16 4810 

+472 28107 3 5118 

-328 29185 16 4110 

-160 27380 27 3910 

+64 24912 11 4310 

+175 24667 4 4813 

+100 24095 6 4313 

+165 21995 4 3912 

+53 20402 7 4313 

+224 18233 3 38)7 

-439 15980 14 3110 

-16 17728 6 4012 

+81 18661 8 3111 

-215 16516 10 2910 

-144 16756 15 3210 

-40 12558 8 3110 

+82 11022 11 2816 

+94 11709 6 2813 

+242 11975 2 29112 

-6 8996 5 2111 

-275 9103 9 2210 

-60 9837 12 1910 

+231 7675 2 2715 

+167 8904 2 25111 

+83 7099 2 1912 

2 9381 4 2110 

+59 7790 3 1910 

+132 7453 2 32118 

+27 8851 16 1211 

+266 8750 1 31118 

+10 6301 4 911 

+228 4236 1 26110 

+116 5646 1 1512 

+46 4503 2 1610 

-28 5135 11 1210 

+100 2631 1 18113 

59 CHR /Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 

© 2005 Radio & Records. 

MOST ADDED` 
www.rrindicator.com 

ARTIST TITLE LABELS) ADDS 

USHER Caught Up (Laface /Zomba Label Group) 18 

JENNIFER LOPEZ Get Right (Epic) 18 

NELLY N Dey Say (Derrty /fo'ReellUniversal) 13 

EMINEM Mockingbird (Shady /Aftermath /lnterscope) 12 

ASHANTI Only U (Murderinc. /1DJMG) 11 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zamba Label Group) 10 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 8 

LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS 

Lovers & Friends (TVT) 7 

STYX I Am The Walrus (Independent) 7 

LENNY KRAVITZ Lady (Virgin) 6 

3 DOORS DOWN Let Me Go (Republic/Universal) 5 

FRICKIN' A Jessié s Girl (Toucan Cave /Alert) 5 

DESTINY'S CHILD Soldier (Columbia) 4 

GWEN STEFANI fIEVE Rich Girl (lnterscope) 3 

MAROON 5 Sunday Morning (OctonelJ /RMG) 3 

JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) 3 

ASHLEE SIMPSON La La (Geffen) 3 

JET Look What You've Done (Atlantic) 3 

EMINEM Like Toy Soldiers (Shady /ANermathllnterscope) 3 

FRANKIE J. Obsession No Es Amor) (Columbia) 3 

MOST 
INCREASED PLAYS 

ARTIST TIRE LABELO 

TOTAL 
PLAY 

INCREASE 

JESSE MCCARTNEY BeautilLl Soul (Hollywood) +490 

MARIO Let Me Love You (J /RMG) +480 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +472 

DESTINY'S CHILD Soldier (Columbia) +427 

CIARA IIMISSY ELLIOTT 1, 2 Step (Laface /Zomba label Group) +421 

KELLY CLARKSON Since U Been Gone (RCA /RMGJ +317 

JENNIFER LOPEZ Get Right (Epic) +266 

EMINEM Mockingbird (Shady /Aftermathllnterscopel +242 

RYAN CABRERA True (E.V.I.A. /Atlantic) +238 

3 BOORS DOWN Let Me Go (RepubliclUniversall +231 

BOWLING FOR SOUP Almost (Sitvenone /Jne /Zomba Label Group) +228 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS 

Lovers & Friends (TVT) +224 

GWEN STEFANI f /EVE Rich Girl (lnterscope) +175 

ASHANTI Only U (Murder Inc. /IDJMG) +167 

GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) +165 

GAVIN DEGRAW I Don't Want To Be (J /RMGJ +134 

USHER Caught Up Ilaface /Zamba Label Group) +132 

LINDSAY LOHAN Over (Casablanca /Universal) +116 

AVRIL LAVIGNE Nobody's Home (Arista /RMG) +114 

JAY-Z & LINKIN PARK NumblEncore (Warner Bros.) +100 

NELLY N Dey Say (Derrty /Fo'Reel /Universal) +100 

ASHLEE SIMPSON La La (Geffen) +94 

50 CENT Disco Inferno (G -Unit /Shady /Aftermath/lnterscope) +83 

LENNY KRAVITZ Lady (Virgin) +82 

JA RULE fIR. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG/ +81 

JOHN MAYER Daughters (AwarelColumblál +64 

LUDACRIS Get Back (Del Jam South /IDJMG) +59 

MAROON 5 Sunday Morning (Octone /J /RMGJ +53 

SAVING JANE Girl Next Door (Alert) +49 

KEANE Somewhere Only We Know (lnterscope) +46 

R &R ROCKS 
CLEVELAND 
JUNE 23ß5.2005 

o 
Ri? CONVENTION 2005 
RENAISSANCE CLEVELAND HOTEL 

www.radioa ndre cords.com 

AS A SPECIAL THANK YOU 
FOR YOUR MANY YEARS OF SUPPORT 

REGISTER NOW 
AND SAVE OVER $250! 

Register before 
January 31, 2005 
and receive our extra 
oarly -bird rate of only S299' 
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January 14, 2005 CHR/POP 

61aleTheMuSÌc.cOm 
11 Illlllll 

America's Best Testing CHR /Pop Songs 
12 + For Tne Week Ending 1/14/05 

W W W 
Artist Title (Label) TN/ LW Famil. Burn 12 -17 18 -24 25 -34 

KELLY CLARKSON Since U Been Gone (RCA /RMGI 1.32 4.18 92% 10% 4.47 4.39 4.27 

GREEN DAY Boulevard Of Broken Dreams (Reprise) t20 79% 9% 4.49 4.21 4.14 

KELLY CLARKSON Breakaway (Hollywood) 1.14 4.17 13016 39% 4,04 4.30 4.52 

RYAN CABRERA True (E. V.L.A. /Atlantic) 1.08 3.93 3216 20% 4.33 4.28 3.77 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 4.05 4.09 36"/. 35% 4.03 4.22 4.05 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 4.02 3.95 31% 19% 4.20 4.23 3.79 

SWITCHFOOT Dare You To Move (Redlnk/Columbial 4.01 3.93 96% 39% 4.06 4.05 4.05 

VELLOWCARD Only One (Capitol) 4.01 3.38 77% 16% 4.23 4.19 3.76 

MAROON 5 She Will Be Loved l'Gctone/J /RMG) 3.98 3.97 1)0% 52% 4.01 4.04 3.95 

SIMPLE PLAN Welcome To My Life /lava) 3.97 3.91 36% 28% 4.15 4.09 4.02 

AVRIL LAVIGNE Nobody's Home (Arista/RMG) 3.96 4.04 90% 19% 4.05 4.10 3.90 

JAY 2 & LINKIN PARK NumblEncore (Warner Bros.) .3.91 91% 23% 3.89 4.12 4.10 

CIARAfIM.ELLIOTT 1,2 Step (laface/Zomba Label Group) 3.83 3.52 87% 20% 4.03 3.89 3.78 

SEETHER f /AMY LEE Broken (Wind-up) 3.80 3.96 95% 40% 3.89 3.87 3.92 

NELLY ffT. MCGRAW Over ...r /Denty/Fo'ReeeCurbNniversaj1 3.78 3.60 99% 51% 3.57 3.81 4.11 

DESTINY'S CHILD Lose My Breath (Colombia) 3.74 313 99% 47% 3.67 3.63 4.05 

USHER & ALICIA KEYS My Boo (LaFxWZombalaLl6toty) 3.65 3.4 99% 52% 3.96 3.74 3.67 

JOJO Baby It's You (BlackGround /Universal) 3.59 3 9 92% 35% 3.57 3.65 3.54 

GWEN STEFANI fIEVE Rich Girl (lnterscope) 159 - 74% 18% 3.22 3.58 3.94 

MARIO Let Me Love You (J /RMGI 3.58 3.0 87% 31% 3.78 3.51 3.78 

EMINEM Jus: Lose It (ShadylAftermathllmerscope) 3.56 3.52 99% 50% 3.82 3.52 3.77 

EMINEM fIDR. ORE... Encore (Shady /Aftermath /lnterscope) 3.49 3.35 84% 25% 3.65 3.67 3.72 

TRICK DADDY Let's Go (SIMN.Slide /At /antic) 3.47 3.'9 85% 34% 3.62 3.71 3.83 

DESTINY'S CHILD Soldier (Columbia) 3.46 1.26 92% 31% 3.60 3.41 3.71 

JOHN MAYER Daughters (Aware /Columbia) 146 134 87% 32% 3.47 3.80 3.54 

CIARA f /PETEY PABLO Goodies Ilaface /Zomba Label Group)3.32 12.5 96% 59% 3.51 3.37 3.45 

LIL' JON... f /USHER... Lovers & Friends (rVT/ 3.29 55% 19% 3.85 3.36 3.17 

JA RULE fIR. KELLY... Wonderful (Murder Inc. //DJMG) 3.23 - 16% 25% 3.40 3.46 3.22 

S. DOGG f /PHARRELL Drop It Like... (DoggystylelGeffen) 3.21 2.E 1 97% 47% 3.42 3.22 3.64 

Total sample size is 367 respondents. Total average favorability estimates are based ona scale of 1 -5. (/=dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents whosaid theyare tired ot hearing thesong. Songs must have 40 %famifsritytoappearonsurvey. Samplecomposition is based 

on persons 12r. Persons are screened via the Internet. Once passed they an take the music test based on the formaUmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results ale intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.ccm. The RTM system, is available for local radio stations bp 

calling 818- 377 -5300. RateTheMusic.com data is provided by Me ?abase Research, a division of Premiere Radio Networks. 

R." 
CANADA 

WEE 

CHR /POP TOP 30 POWERED 

IIEDIABAME 

TOTAL 1- WEEKS ON TOTAL 
ARTIST TIT..E S PLAYS PLAYS CHART STATIONS 

2 0 MARIO Let Me Love You lJ /RMGI 

3 06 AVRIL LAVIGNE Nobody's Home (Ansta/RMG) 

1 Q 
7 0 
4 

6 04, SIMPLE PLAN Welcome To My Life (Lava) 

7 S. DOGG f /PHARRELL Drop It... (Doggystyle /Geffen) 

O DESTINY'S CHILD Soldier (Columbia) 0* K.CHANTE Let The Music Take You MkBMGMasicCanada) 

470 

429 

NELLY ffT. MCGRAW Over... (Derry /Fo'ReelCurh/Umversatl 417 

CIARAVM.ELLIOTT 1,2 Step (Lai-ace/Zomba Labe/Group) 408 

GAVIN DEGRAW I Don't Want To Be (J /RMGI 389 

369 

357 

314 

307 

5 

11 

9 

8 

14 

10 

16 

17 

12 

19 

21 

22 

13 

20 

18 

26 

24 

25 

' 0 USHER & A. KEYS My Boa (Laface /Zomba Label Group) 303 

e KELLY CLARKSON Since U Been Gone (RCA /RMGI 302 

® JOJO Baby It's You (BlackGround /Universal) 300 

® GREEN DAY Boulevard Of Broken Dreams (Reprise) 297 

o JESSE MCCARTNEY Beautiful Soul (Hollywood) 288 

o DESTINY'S CHILD Lose My Breath (Columbia/ 241 

D RYAN CABRERA True (EV.L.A. /Atlantic/ 238 

0 GWEN STEFANI f /EVE Rich Girl ( /nterscopel 227 

e GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 226 

' 9 U2 Vertigo (lnterscope) 223 

040, JAKALOPE Pretty Life (Orange /Universal) 205 

21 EMINEM Just Lose It (Shady /Aftermath /lnterscope) 186 

® JAY ? & LINKIN PARK NumblEncore (Warner Bros.) 185 

® EMINEM fIDR.DRE... Encore (ShadylAftemratMnterscope) 179 

® K OS Man I Used To Be (Astralwerks /EMC) 

15 25 KELLY CLARKSON Breakaway (Hollywood) 

IDebutt> LIL'JON...f/ USHER &LUDACRIS Lovers &Friends(7Vr) 170 

28 ® 50 CENT Disco Inferno ( G-UnitIShady /ARermath/lnterscope)160 

27 ® KYPRIOS Never Say Goodbye (Sony Music Canada) 156 

30 ® GWEN STEFANI What You Waiting For? (lnterscope) 153 

/Debu[t ® ASHANTI Only U (MurderinclOMG) 149 

178 

17B 

+78 5 510 

+41 10 510 

+5 10 810 

+71 6 710 

+6 7 711 

+26 15 1210 

-4 9 710 

+53 5 610 

+14 10 811 

8 17 1010 

+65 4 711 

+21 11 810 

+71 2 511 

+63 4 411 

+1 15 1111 

+48 4 511 

+48 2 51' 

+49 2 411 

-15 13 911 

+20 4 611 

22 13 1310 

+41 3 710 

+26 4 410 

+26 2 41' 

.51 17 710 

+37 1 3P 

+17 2 311 

+12 13 710 

+16 10 710 

+27 1 110 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio detworks. 
Songs ranked by to131 plays for the airplay week of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from 
previous week. It two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 
by each mooning station. Songs unreported as adds do not count toward overall total stations playing a song. 

`© 2005, RBR, Inc. 4p Indicates Cancon. 

REACH FOR THE SKY We find it rather interesting that despite the fact that many have trouble 

telling apart the twin sisters who comprise Nina Sky, the only person wearing clothing with their name 

on it in this picture is WIHT (Hot 99.5)/Washington PD Jeff Wyatt. Seen here are (1 -r) Wyatt, Nina 

Sky's Natalie, Universal's Dave Ravikoff, Nina Sky's Nicole and Universal's Dave Reynolds. 

28 R &R January 14, 2005 

BUT SHE IS After finishing her video for "He Wasn't," Avril Lavigne stopped by Sirius' studios in 

New York to crash the Sirius Hits 1 studios and perform a couple of songs. Seen here are (I -r) Sirius 

Hits 1 host Rich Davis, Lavigne and Sirius Hits 1 host Jason Drew 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R. c/o Keith Berman: kberman @radioandrecords.com 
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CHR/RHYTHM/C 
DANA HALL 
dharr@radioandiecordxcom 

The Hot List 
Programmers predict which new 
artists will break big in 2005 

004 was a good year for new artists on the CHR/Rhythmic 
scene. Kanye West, Ciara and Lil Jon all became core acts at 

the format with some of the hottest songs and albums of the year, 
and folks like Kanye and Lil Jon were also among the top pro- 
ducers. 

This week I ask programmers to think 
ahead for 2005 and predict which artists they 
feel confident will be the new superstars at 
CHR /Rhythmic. Here's what they have to say. 

Tom Calococci 

OM, KBXX, KMJQ & KROI/Houston 

John Legend is going to be a breakout star 
as R &B continues its resurgence thanks to Ali- 
cia Keys, R. Kelly, Usher and songs from Mar- 
io, Omarion, Anthony Hamilton and others. 

Mike Jones is straight outta H -Town and is 

going to take the hip -hop scene by storm with 
his unique flava and rhymes. 

Ciara will continue to break out in 2005. 

Boogie D 

MD, WPGC -FM/Washington 

Amene has a really hot song out right now 
that I love and that we're playing heavily. It's 
called "One Thing." I think this song could 
bring her career to a whole new level once 
people start to pick up on it. 

Rare Essence have been around for years, 
but they've really only been big here in the DC 
area. However, they did a remake of Ashlee 
Simpson's "Pieces of Me" with a go-go beat 
that is so hot it will put them on the map across 
the board. 

Raheem DeVaughn is the last one. We're 
killing "Guess Who Loves You More." I think 
he will be the Anthony Hamilton of 2005. 

I just realized that my picks are all from the 

DC area. I think that means DC will be back 
on the map when it comes to music in 2005. 

Lee Cagle 

PD, WETS (The Beat1/Atlanfa 

Ciara will only get bigger. I have to admit I 

didn't feel her at first. I thought she had one 
hit, "Goodies," but then she followed up 
strong with "1, 2 Step." She's definitely not a 

one -trick pony. She has proven me wrong. 
She's the real deal. 

The Ying Yang Twins have been huge in the 
South and finally broke out nationally with 
"Salt Shaker." In 2005 they will continue to 
dominate the national music scene with their 
new album that's coming out early this year. 
Dirty South, in general, will continue to dom- 
inate the airwaves. 

Lil Jon is an artist who we'll see explode 
beyond music in 2005. I see him on television 
and in movies. He's such a character, and he 
works really hard. His talent can't be denied. 

Orlando 

PD, WLLD/Tampa 

Pitbull is major for this region right now and 
spreading fast. I recently saw a few of his 
shows outside of the market, and his popular- 
ity is getting bigger every day. With our pro- 
duction base drenched in the Southern sound, 
we get a different offering from Pit. 

He's very lyrical, which is really different 
from the other offerings out of the region, 

where the focus is 
mostly on the track, 
and the lyrics come as 
an afterthought. With 
Pitbull, you can tell that 
the lyrical content is 
just as important. He 
was one of the memo- 
rable performers at last 
year's Last Damn 
Show, and he tore the 
house down. Big things 
from the little chico Pit - 
bull, I promise. 

Jojo is another star 
who will shine even 
brighter in '05. Her vo- 
cal skill is impeccable, 
and you find yourself 
reminded of real singers 

KUBE'S MIRACLEKUBE/Seatne gathered over 10,000 toys 

during the live -day period leading up to Christmas. A few days into the 

toy drive things got a little weird as KUBE PD Sheltie Hart and MD Eric 

Powers attempted to hire a giant snowman for their street team. 

© Radio & Records 

LIL JON & THE WESTSIDE BOY? Christmas was crunk this year at KBXX/Houston's 

holiday party. KBXX 0M Tom Calococci even got onstage to raise a glass to the guest stars of the 

night, Lil Jon & The Eastside Soya. Tom, is that Crunk Juice in your glass? 

when you hear her. Our audience has gotten 
crazy for Ms. Little Big Voice. For the first time 
in a long while Rhythmic has an artist we can 
grow for years. 

Urban radio has its challenges playing Jojo, 

Pop loves her as long as the formatic pendu- 
lum doesn't swing too far the other way, but 
she fits right in with the "come one, come all" 
presentation of our format. She landed a role 
in the motion picture Aquamarine, sang for the 
president and visited every radio station phys- 
ically possible. Believe me, '05 will be a major 
springboard for the next level of Jojo. 

"If you look at what hip - 

hop has become, it's so 

pop. In the underground 

hip -hop culture there's 

actually a backlash against 

anything that's mass - 

appeal." 

Scrap Jackson 

Rick Thomas 

PD, KBBT/San Antonio 

N.O.R.E., Lil Flip, Pitbull and Ciara will all 
continue to do well and grow even bigger than 
they already are. I also think reggaeton will 
become a viable mainstream musical style. 

Russ Allen 

PD, WKHT (Hot 104.51/Knoxville 

The Game should be huge in 2005. His cut 
"Envy Me," featuring 50 Cent, is bananas. 

Brooke Valentine might be something. At 
least she looks good. 

Broadway Joe Ratcliff 
PD, KHTE/LitÙe Rock 

Ciara is going to be major. She has the tal- 

ent to pick up where Aaliyah left off. It will 
be interesting to see how she manages her 
career. I hope they take her in a direction fo- 

cusing on her talent and evolve her like Be- 

yoncé, with some class. If she can do that, she 
will be a major superstar. 

Mario may be a real star, judging by the 

success of his current single, "Let Me Love 
You." He's got the whole package in every 
other sense. Someone is going to have to pick 
up after Usher's project is over. 

Lloyd Banks will continue to be major if he 
can distinguish himself from the whole 50 

Cent camp. He can't just be another gangsta 
though; he has to be different. 

Greg Williams 

PD, KDGS/Wichita 

T.I., The Game, Natalie and Daddy Yankee 

all have great potential to do big thangs in 
2005. Also, surprisingly enough, I think Fan- 
tasia Barrino could make some noise. 

Scrap Jackson 

PD, WBTT/Ft. Myers 

I have to ask, why not Jill Scott? There is so 
much potential for her to cross over to the 
Rhythmic world. I mean, just listen to her al- 
bum and all the hip -hop influence there. 

John Legend has the same kind of poten- 
tial. He's the male version of Alicia Keys. I've 
heard a couple of cuts off the album, and they 
are so hot. 

It's so refreshing to hear R &B singers like 
John and Jill on the radio. There is a whole 
movement going on right now in hip -hop. If 

you look at what hip -hop has become, it's so 
pop. In the underground hip -hop culture 
there's actually a backlash against anything 
that's mass -appeal. That's why we see more 
artists like John, Jill and even Anthony Hamil- 
ton starting to break out, even with the hip - 
hop crowd. 

Also, by playing artists like this, Rhythmic 
radio can differentiate our stations from our 
CHR sister stations that have started to fully 
embrace hip -hop music. 

DJ Excel! 

MD, WMBX/West Palm Beach 

The Game. With 50 Cent and Die behind this 
guy, I think there is something there. The new 
track, "MVP," is already buzzing for us, and I'm 
sure he has a lot of heat in store for us this year. 

Pitbull. This is one artist we expect to blow 
up to his full potential this year. "Toma" is get- 
ting some early phones, and there are at least 
two other tracks on his album that I can see 
being big records. 

Amene. I think this will be the year where 
Amene will make a huge tum toward her cross- 
over potential. I know Columbia is still work- 
ing on getting her next album together, but I'm 
sure we will see her shine this year. 
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CHR /RHYTHMIC TOP 50 
January 14, 2005 

LAST THIS 

WEEK WEEK ARTIST _,SE_ } 

1 O MARIO Let Me Love You (J/RMG) 6700 

3 0 LIL' JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT)6332 

2 0 CIARA MISSY ELLIOTT 1, 2 Step /La/race/Zomba Zabel Group) 6324 

4 4 SNOOP DOGG fIPHARREIL Drop It Like Its Hot (Doggystyle /Geffen) 561' 

5 0 DESTINY'S CHILD Soldier (Columbia) 518 

6 0 50 CENT Disco Inferno (G Unit /Shady /Aftermath /lnterscope/ 4774 

7 0 GAME f150 CENT How We Do (Aftermath /GUnit /lnterscope) 4371 

10 0 ASHANTI Only U (Murderinc. / /DJMG) 3497 

8 9 JA RULE f /R. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 3148 

12 ® LUDACRIS Get Back (Def Jam South /IDJMG) 3128 

11 11 USHER & ALICIA KEYS My Boo (Laface /Zomba label Group) 2911- 

9 12 NELLY f(TIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 2859 

18 ® T.I. Bring 'Ern Out (Grand Hustle /Atlantic) 2539 

17 0 LLOYD BANKS Karma /lnterscope/ 223E 

13 15 LIL' JON & THE EASTSIDE BOYZ fILIL SCRAPPY What U Gon' Do (TVT) 2234 

16 16 TERROR SQUAD Lean Back (Universal) 206E 

20 m DADDY YANKEE Gasolina (V /Music) 2027 

15 18 CIARA fIPETEY PABLO Goodies (Laface /Zomba Label Group) 1950 

14 19 TRICK DADDY Let's Go (S/ip.N-S//de/A t/antk) 1929 

19 20 N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A'fella /IDJMG) 1890 

23 ® JA RULE fIFAT JOE & JADAKISS New York (Murderinc. /IDJMG) 1798 

22 ® EMINEM Mockingbird (Shady /Aftermath /lnterscope) 1770 

24 ® ALICIA KEYS Karma (J /RMG) 1631 

21 24 DESTINY'S CHILD Lose My Breath (Columbia) 1556 

30 ® TORI ALAMAZE Don't Cha (Universal) 1373 

26 ® NB RIDAZ Pretty Girl (Upstairs) 1365 

27 27 JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 1331 

28 28 GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 1283 

25 29 EMINEM fIDR. DRE & 50 CENT Encore (Shady /Aftermath /lnterscope) 1172 

36 ® SNOOP DOGG Let's Get Blown (Doggysty /e /Geffen) 1154 

29 31 CHINGY Balla Baby (Capitol) 1022 

40 ® NATALIE Going Crazy (Latium) 937 

33 33 2PAC fINATE DOGG Thugs Get Lonely Too (Amara /lnterscope) 918 

49 Q USHER Caught Up (Laface /Zomba Label Group) 908 

38 ® GWEN STEFAN! fIEVE Rich Girl (lnterscope) 908 

32 36 LIL' WAYNE Go DJ (Cash Money /Universal) 888 

39 ® NINA SKY Turnip' Me On (Next Plateau /Universal) 874 

34 38 YOUNG BUCK Shorty Wanna Ride (lnterscope) 872 

31 39 JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 842 

42 a EMINEM Like Toy Soldiers (Shady /Aftermath /lnterscope) 818 

35 41 FABULOUS Breathe (Atlantic) 816 

41 CD FABULOUS Baby (At/antic) 794 

¡Debut> ® FRANKIE J. Obsession (No Es Amor) (Columbia) 789 

43 a) TRICK DADDY Sugar (Gimme Some) (Slip-Ill-Slide/Atlantic) 771 

37 45 AKON Ghetto (SRC /Universal) 751 

IDebur CD JENNIFER LOPEZ Get Right (Epic) 682 

45 0 NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive /Zomba Label Group) 635 

IDebut> ® OMARION 0 (Epic) 624 

48 (D TWISTA fIFAITH EVANS Hope (Atlantic /Capitol) 600 

46 TRILLVILLE Some Cut (BME /Warner Bros.) 544 

TOTAL I- TOTAL WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS AUDIENCE CHART ADDS 

100) 

+214 838638 10 8210 

+367 741132 7 3510 

+275 773921 13 8110 

283 699909 17 7910 

+354 573962 7 7810 

+636 538206 5 7510 

+555 5674-47 9 7212 

+262 366239 10 7811 

369 300579 13 7610 

+51 283883 10 8211 

275 319734 19 7810 

384 237226 14 4310 

+375 279969 7 7313 

+67 275002 10 6310 

-146 229196 12 7610 

118 190564 29 7610 

+266 239323 7 2115 

-258 197101 30 7910 

-321 183513 18 6210 

-182 173293 20 6410 

+173 248781 6 6612 

+121 120321 6 53141 

+140 152605 7 6410 

150 212279 16 7010 

+113 83852 5 4615 

0 140411 15 3212 

-3 189066 8 4110 

-1 63136 9 4610 

-313 114022 9 3810 

+212 124942 2 5413 

-259 68984 18 5410 

+170 68228 5 1511 

.55 51480 5 3910 

+441 114454 2 71112 

+61 75581 3 3410 

-100 110958 14 5610 

+32 85846 2 4013 

-85 99973 15 4610 

181 69419 6 2910 

+139 119934 2 1414 

-134 135078 17 5410 

+52 76209 2 4914 

+378 79140 1 40125 

+106 58231 3 42125 

175 67399 8 4310 

+682 107765 1 46114 

+19 41525 5 4611 

+182 66084 1 3314 

+121 33669 2 3514 

+25 66983 4 1713 

85 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increase i Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2005. Arbitron Inc.). 02005. R R. Inc. 

POWERED 

I UEDI:tII tSE 

MOS 
.rraddT 

ADDED - wwws. corn 

ARST ADDS 

EMINEM Mockingbird (Shady /AftermathlInterscopel 41 

CHINGY fIJANET JACKSON Don't Worry (Capitol) 31 

TRICK DADDY Sugar (Gimme Some) (Slip NSlide /Atlantic) 25 

FRANKIE J. Obsession (No Es Amor) (Columbia) 25 

MIRI BENARI fISCARFACE & ANTHONY HAMILTON 

Sunshine To The Rain (Universal) 17 

JENNIFER LOPEZ Get Right (Epic) 14 

USHER Caught Up (Laface /Zomba Label Group) 12 

BABY BASH Baby I'm Back (Universal/ 12 

MARIAH CAREY IIFATMAN SCOOP It's Like That (MonarC/'DJMG) 11 

PITBULL MIL' JON Toma (TVT) 10 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

JENNIFER LOPEZ Get Right (Epic) +682 

50 CENT Disco Inferno LGUnit /Shady /Aftermath /lnterscope) +636 

GAME f150 CENT How We Do (Aftermath /GUnit /lnterscope) +555 

USHER Caught Up (LafacelZomba Label Group) +441 

FRANKIE J. Obsession (Na Es Amor) (Columbia) +378 

T.I. Bring'ElD Out (GrandNustle /Atlantic) +375 

LIL' JON & THE EASTSIDE BOYZ f(USHER & LUDACRIS 

Lavers & Friends (TVT) +367 

DESTINY'S CHILD Soldier (Columbia) +354 

MARIAH CAREY fIFATMAN SCOOP It's like That (MonarC/lDUMG) +332 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Grout)) +275 

NEW & ACTIVE 
RUPEE Tempted To Touch (Atlantic) 

Total Plays: 524, Total Stations: 23, Adds: 0 

TEAM Its Gettin Hot (Moe Doe /Upstairs/ 

Total Plays: 450, Total Stations: 17, Adds: 1 

BABY BASH Baby I'm Back (Universal) 

Total Plays: 382, Total Stations: 15, Adds: 12 

FANTASIA Truth Is LJIRMG) 

Total Plays: 368, Total Stations: 29, Adds: 4 

MARIAN CAREY fIFATMAN SCOOP Its Like That (MonarCIBIMG) 

Total Plays: 332, Total Stations: 13, Adds: 11 

SLY BOOGY WAGGED EDGE If U Got Crew (J /RMG) 

Total Plays: 319, Total Stations: 28, Adds: 1 

CHINGY f /JANET JACKSON Don't Worry (Capitol) 

Total Plays: 248, Total Stations: 33, Adds: 31 

GETO BOYS Yes Yes Y'all (Rap -A -Lot) 

Total Plays: 171, Total Stations: 11, Adds: O 

SLIM THUG Like A Boss (Boss Nogg) 

Total Plays: 168, Total Stations: 13, Adds: 0 

TWEAPONZ Mira Mira (Defiant) 

Total Plays: 164, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Our prices are so low 
some might say they are 

i N D ECE 
30 R &R January 14, 2005 

N T! 

500 
T-Shirts 

$27.k. 

1500 
T-Shirts 

$2 35 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 

No Art Charges! 

UE41GN 

Free Catalog 
CALL NOW! 

1. 13130.34 -EMKAY 
631- 777 -3175 

FAX: 531-777-316B 

wtivw:emkaydesigns.com 
info demkaydesigns.com 
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January14, 2005 CHR/RHYTHM/C 

RaleTheMusic.cum 
R Rnutul 

America's Best Testing CHR /Rhythmic Songs 12+ 
For The Week Ending 1/14/05 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 4.25 

50 CENT Disco Inferno (G- Unit /Shady /Aftermath /lnterscope) 4.14 

MARIO Let Me Love You (J/RMGI 4.13 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS Lovers & Friends (-VT) 4.07 

DESTINY'S CHILD Soldier (Columbia) 

EMINEM f /OR. DRE & 50 CENT Encore (Shady /A ftermathpnterscopel 

EMINEM Mockingbird (Shady /A ftermath/lnterscope) 

NELLY f /TIM MCGRAW Over And Over (Cerny /fa'Reel /Curb /Universal) 

GAME 1150 CENT How We Do (Aftermath /GUnit /lnterscope) 

LLOYD BANKS Karma (lnterscope/ 

ALICIA KEYS Karma LJ /RMG) 

TERROR SQUAD Lean Back (Universal) 

JA RULE f1R. KELLY & ASHANTI Wonderful (Murderinc. /IDJMG) 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscope) 

LUDACRIS Get Back (Del Jaw SouthllDJMG) 

GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 

TRICK DADDY Let's Go (Slip-N-Slide /Atlantic) 

JA RULE fIFAT JOE & JADAKISS New York (Murderinc. /IDJMG) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

ASHANTI Only U (MurderInc. /ICJMG) 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

CIARA fIPETEY PABLO Goodies (Laface /Zomba Label Group) 

DESTINY'S CHILD Lose My Breath (Columbia) 

CHINGY Balla Baby (Capitol) 

FABOLOUS Breathe (Atlantic) 

LIL' JON & THE EASTSIDE BOYZ fHLIL SCRAPPY What U God Do (rvr 
SNOOP DOGG fIPHARRELL Drop It Like Its Hot (Doggystyle /Geffen/ 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-fella /ICJMGI 

DADDY YANKEE Gasolina (V /Music) 

4.03 
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3.62 

3.42 
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4.21 
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4.14 

3.87 

3.93 

3.90 

4.07 

3.95 

3.88 

3.89 

3.96 

3.71 

3.88 

3.98 

3.92 

3.95 

3.82 

3.82 

3.69 

3.81 

3.64 

97% 

74% 
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87% 
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76% 
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93% 

69% 
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64% 

89% 

99% 
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91% 
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99% 

92% 

48% 

19% 

10% 

24% 

17% 

26% 

22% 

14% 

44% 

17% 

14% 

17% 

49% 

27% 

15% 

19% 

7% 

35% 

19% 

11% 

21% 

53% 

49% 

45% 

32% 
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25% 

46% 

41% 

16% 

4.46 

4.18 

4.31 

4.30 

4.26 

4.13 

4.22 

4.06 

3.98 

4.16 
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3.94 

3.90 

3.95 

3.93 

4.01 

3.98 

4.03 

3.73 

3.83 

3.78 

3.69 

3.73 

3.66 

3.67 

3.57 

4.16 

4.03 

4.09 

4.00 

3.88 

3.97 

3.85 

3.84 

3.79 

3.78 

3.78 

3.69 

3.75 

3.86 

3.68 

3.84 
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3.58 

3.77 

3.72 

3.55 

3.66 

3.66 

3.46 

3.59 

3.38 

4.17 

4.40 

4.06 

4.00 

3.87 

4.08 

4.00 

3.87 

3.95 

3.82 

4.09 

4.15 

3.94 

4.04 

4.07 

3.92 

3.57 

3.73 

3.93 

3.79 

3.93 

3.82 

3.66 

3.79 

3.59 

3.63 

3.88 

3.61 

3.44 

total sample size is 354 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said theyare tired of hearing the song. Songs 
must have 40% familiarity toappearon survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed. they can take the music 
test based on the formatmusic preference. RateTheMusic.com resultsare not meant to replace calloutresearch. The resultsare intended fo show opinions of participants 
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available lorlocal radio stations bycalling 818 -377 -5300. 
RateTheMusic. com dala is provided by Mediabase Research, a division of Premiere Radio Networks. J 

ARTIST: Miri Ben -Ari 

LABEL: Universal 
By MIKE TRIAS /Associate Editor 

lrl Ben -Ari has been making the 

M rounds in hip -hop over the past 

couple years. The world at large 

took notice when she stole the 

spotlight in Twista's "Overnight 
Celebrity," and she continued to 

shine with her work on Kanye 

West's The College Dropout. How- 

ever, the "Hip -Hop Violinist, " as she 

has become known, did not enter 

the game in typical fashion. 

Born and raised in a small town near Tel -Aviv, Israel, Ben -Ari 

took up classical violin when she was very young, but it was 

expensive. Famed violin virtuoso Isaac Stern, who passed away 

in 2001, came to her rescue and recommended her for a schol- 
arship from the American -Israel Cultural Foundation to further 
her studies. 

After playing in the Israeli Army String Quartet during her 

mandatory military service, Ben -Ari took her music to the U.S. 

She went from playing classical to jazz to hip -hop and R &B. 

Since her breakthrough performance on NBC's Showtime at 
the Apollo, Ben -Ari's star has been rising. She has written, per- 

formed and produced for everyone from Britney Spears to Trick 

Daddy. 

Now Ben -Ari's official introduction as a solo hip -hop star 
comes in the form of "Sunshine to the Rain," featuring Scarface 
and Anthony Hamilton. As usual, her talent shines just as 

brightly as the vocalists'; her melodies and the phrasing of her 

riffs even sound like the last drops of light rain falling to the 

ground as the clouds overhead part to reveal a blue sky. 

You can check out more of her work when she releases her 

new album in March. It features collaborations with Mya, 

Fabolous, Twista, Pharoahe Monch and a host of others. 
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URBAN 
DANA HALL 

dhalr@mdioandrecords.com 

PART Two OF A TWO -PART SERIES 

More Who's Who 
Urban promotion contact list 

fIere's Part Two of the label- contact information for urban 
promotion teams. Be sure to clip this section, and last 

week's, to add to your Rolodex. Hopefully, it will help make 
your life a little easier and a whole lot more organized. 

Capitol 

Geo Bivins 
VP /Urban Promotion 
Phone: 323 -871 -5033 

Fax: 323 -871 -5250 
E- mail: geo.bfvins@capitolrecords.com 

Brad Davidson 
Sr. Director /Urban Promotion 
Phone: 323 -871 -5434 

Fax: 323 -871 -5250 
E -mail: brad .davidson@capitolrecords.com 
David "Sonny D" Rego 
Mix Show Manager 
Phone: 323-871-5396 
Fax:323 -871 -5250 
E -mail: david.rego@cnpitolrecords.com 

Patrick Pore 
Northeast Regional 
Phone: 212-786-8918 
Fax: 212-786-8919 
E- mail: Patrick .pore@capifolrecords.corn 

Amande Johnson 
Southeast Regional 
Phone: 770-417-4549 
Fax: 770-449-4742 
E -mail: anwnde .johnson@cnpitolrecords.com 

Dewayne Holmes 
Midwest Regional 
Phone: 847- 806 -7987 

Fax: 847- 806 -6094 

E -mail: dewayne .holrnes@capitolrecords.corn 

Orian "Lump" Lumpkin 
Southwest Regional 
Phone: 713 -443 -5992 

Fax: 713-484-7173 
E -mail: orian .lumpkirn@cnpitolrecords.com 

J 

Ken Wilson 
Sr. VP /Urban Promotion 
Phone: 646- 840 -5720 

Fax: 646-840-5729 

E -mail: 8776240642@skytel.conr 

Randy Franklin 
VP /Urban Promotion 
Phone: 646-840-5717 
Fax: 646-840-5729 
E -mail: itsmndy@tnmil.conr 

Stephanie Lopez 
Sr. National /Urban Promotion 
Phone: 646-840-5724 

Fax: 646-840-5729 
Hilda Ferrer 
Radio & Video Promotion Coordinator 
Phone: 646-840-5616 
Fax: 646 -840 -5729 

32 R &R January 14, 2005 

Nicole Sellers 
National Director /Field Promotions, 
Southeast Regional 
Phone: 770-414-6276 
Fax: 770-414-6270 

Russ Jones 
Sr. Director /Rap Promotion & Marketing 
Phone: 646- 840 -5721 

Fax: 646 -840 -5729 

Judd Guevara 
West Coast Mix Show Promotion 
Phone: 310 -358 -4002 

Fax:310- 358 -4352 

E -mail: judd@tmo.blackberry.net 

Kelly Mack 
East Coast Regional 
Phone: 646-840-5727 
Fax: 646-840-5729 
E -mail: kmack@nextel.blackberry.net 

AJ Savage 
Carolinas Regional 
Phone: 803-781-4602 
Fax: 803-781-7346 
E -mail: 8773866869@archwireless.net 
Damon Lott 
Mid -Atlantic Regional 
Phone: 301 -837 -3838 

Fax:301 -837 -3814 

E -mail: damonlott@tmo.blackberry.net 

Allan Cole 
Midwest Regional 
Phone: 630-268-6486 
Fax: 630-268-6471 
E -mail: acoleletmail.com 
Louis "LC" Conner 
Southern Regional 
Phone: 972-480-5178 
Fax: 972-480-5104 
E -mail: 8773151331 @skytel.com 

Ant Fail 
West Coast Regional 
Phone: 310-358-4204 
Fax: 310. 3584352 
E -mail: antlive67@nextel.blackberry.net 

Maurice Harley 
Ohio Valley Regional 
Phone: 248 -952-6583 
Fax: 248-952-6532 

E -mail: mauriceharley @nextel.blackbeny.net 

Jive 

Larry Khan 
Sr. VP /Urban Promotion & Marketing 
Phone: 212 -824-1729 

Fax: 212-229-2573 

E -mail: larry.khan@jiverecords.com 

MARIO'S THE MAN The J Records crew and New York radio were out in force at the release 

party for Mario's new album, Turning Point. Seen here (l -r) are J VP Ken Wilson, WWPR (Power 

105.1)/New York's Ed Lover, Js Stephanie Lopez, Mario, J President Clive Davis and J's Russ Jones. 

Craig Davis 
Sr. National Director /Urban Promotion 
Phone: 212-8244a35 
Fax: 212-727-2154 

E -mail: craig.davis@jiverecords.com 

Puerto Rican Bob 
National Director /Mix Show Promotion 
Phone: 212-824-1376 
Fax: 212 -924-0743 

E -mail: robert.hernandez@bmg.com 

Brian Harris 
National Director /Urban Promotion 
Phone: 630- 268 -6428 

Fax: 630-268-6419 

E -mail: brian.harris@jiverecords.com 

Gloria Fitts 
Southwest Regional 
Phone: 972-480-5192 
Fax: 972 -480 -5136 

E -mail: gloriafitts@jiverecords.com 

Akil Taffe 
Mid -Atlantic Regional 
Phone:301 -837 -3826 

Fax: 301 -837 -3815 

E -mail: akil.taffe@jiverecords.com 

Rodney Terry 
Southeast Regional 
Phone: 770 -414-6202 
Fax: 770-492-6703 

E- mail: rodney.terry@jiverecords.com 

Rod Edwards 
West Coast Regional 
Phone: 310 -358 -4255 

Fax: 310-3584264 
E -mail: rod.edwards@zomba.com 

Universa VMotown 

Mike Horton 
Sr. VP /Urban Promotion 
Phone: 212-373-0714 

Fax: 212-373-0686 

Troy Dudley 
VP /Urban Promotion 
Phone: 212 -373-0722 

Fax: 212 -841 -5131 

Azim Rashid 
National Director /Urban Promotion 
Phone: 212 -373-0782 

Fax: 212 -841 -5131 

Bobby Duckett 
Director /Urban AC Promotion 
Phone: 212 -841 -8720 

Fax: 212 -841 -5131 

Gordon Alderson 
Ohio Valley Regional 
Phone: 248-273-6523 
Fax 248-273-6532 
Paul "Big Paul" Tuivai 
West Coast Regional 
Phone: 310 -865 -2705 

Fax: 310-865-2905 
Travis Nuckles 
Southeast Regional 
Phone: 678 -742 -9020 

Fax: 678-742-9091 

Anita Anderson 
Carolinas Regional 
Phone: 704 -896 -9898 

Fax: 704 -895 -9889 

Carter Russell 
Midwest Regional 
Phone: 312-567-1123 

Fax: 312 -842 -2353 

Antone Barnes 
Mid -Atlantic Regional 
Phone: 301 -429 -2436 

Fax: 301 -429 -2397 

Olden Hatcher 
Southeast Regional 
Phone: 972 -919-66346 

Fax: 972-241-5320 

Tarik Dash 
Northeast Regional 
Phone: 212- 373-0705 
Fax:212 -841 -5131 

Virgin 
Lionel Ridenour 
Exec. VP /Urban Promotion 
Phone: 212-786-8268 
Fax: 212-786-8279 

E -mail: lionel.ridenour@virgin- records.com 

Greg Powell 
VP /Urban Promotion 
Phone: 212-786-8254 
Fax:212- 786 -8277 

E- mail: greg.powell@virgin- records.com 

Juliette Jones 
National Director /Urban Promotion 
Phone: 212-786-8254 
Fax: 212-786-8277 
E -mail: ju liette.jones@virgin- records.corn 

Sean Guest 
Mid -Atlantic Regional 
Phone: 201 -384 -6063 

Fax: 201 -385-0750 
E- mail: sean.guest@virgin- records.com 

Continued on Page 34 
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January 14, 2005 
ARTIST -I -_ _ -EEL S 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

¡001 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

MARIO Let Me Love You (J /RMG) 4438 +148 594655 12 6810 

LILT JON & THE EASTSIDE BOYZ fIUSHER & LUDACRIS Lovers & Friends (TVT) 4168 +358 556666 6 610 

DESTINY'S CHILD Soldier (Columbia) 4044 +255 551890 8 6710 

CIARA MISSY ELLIOTT 1, 2 Step (Laface /Zomba Label Group) 3783 +337 476894 10 6810 

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 3363 .27 478335 15 6410 

LUDACRIS Get Back (Del Jam Sogjth//ÛJMG) 2539 +208 313294 8 6510 

T.I. Bring 'Em Out (Grand Hustle/Atlantic) 2458 +229 278127 7 6712 

50 CENT Disco Inferno (G- Unit /Shady /Aftermath /lnterscope) 2362 +304 281426 4 2212 

JA RULE fIR. KELLY & ASHANTI Wonderful (MurderInc. /IDJMG) 2337 -111 279651 13 6010 

ASHANTI Only U (Murder Inc. /IDJMG) 2157 +140 285793 10 5810 

TRILLVILLE Some Cut (BME /Warner Bros.) 1973 +242 188890 9 6111 

LLOYD BANKS Karma (lnterscope) 1932 -30 233497 11 4610 

GAME f150 CENT How We Do (Aftermath /G-Unit /lnterscope) 1914 +322 268357 6 5714 

JADAKISS f!MARIAH CAREY U Make Me Wanna (lnterscope) 1828 +58 218464 10 6011 

HL' JON & THE EASTSIDE BOYZ fHLIL SCRAPPY What U Gon' Do (TVT) 1788 +8 216411 11 5910 

LIL' WAYNE Go DJ (Cash Money /Universal) 1702 -200 169172 17 6310 

TRICK DADDY Let's Go (Slip-N-Slide /Atlantic) 1601 -130 159330 14 5910 

JA RULE f /FAT JOE & JADAKISS New York (Murderinc. /IDJMG) 1596 +141 182972 6 6010 

USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 1592 -204 175183 17 6710 

YOUNG BUCK Shorty Wanna Ride (lnterscope) 1521 -146 163042 15 6310 

JOHN LEGEND Ordinary People (Columbia) 1428 +191 168267 4 5911 

NIVEA IILIL' JON & YOUNGBL00DZ Okay (Jive /Zomba Label Group) 1346 +157 111338 6 5311 

ALICIA KEYS Karma (J /RMG) 1327 +132 188069 7 5511 

OMARION 0 (Epic) 1309 +238 138724 4 5112 

FANTASIA Truth Is (J /RMG) 1304 +144 127592 5 5519 

FABOLOUS Breathe (Atlantic) 1262 .144 148891 16 6410 

TYRA Country Boy (GG &U 1128 +93 110392 7 4511 

SNOOP DOGG Let's Get Blown (Doggysty(e /Geffen) 1097 +143 106172 2 5213 

GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 968 -72 68226 9 5010 

FABULOUS Baby (At/antic) 955 +145 84924 2 5616 

T.I. You Don't Know Me (GrandHust /e /Atlantic/ 927 +102 125068 3 110 

CHINGY fIJANET JACKSON Don't Worry (Capitol) 836 +78 49627 3 5114 

TWISTA f /FAITH EVANS Hope (Atlantic /Capitol) 813 +64 78690 4 4512 

BODY HEADBANGERS f /YOUNGBL00DZ I Smoke, I Drink (Universal) 797 +8 69682 15 3110 

NELLY Na- nana -na (Derrty /fo'Reel /Universal) 616 32 45173 8 3210 

USHER Caught Up (Laface /Zomba label Group) 595 +319 67822 1 59114 

LL COOL J Hush (Del Jam/IDJMG) 568 -91 98180 15 4810 

SLIM THUG Like A Boss (Boss Hogg) 494 +18 37168 3 3210 

RAZAH Feels So Good (Virgin) 473 +49 23314 3 3213 

TERROR SQUAD Take Me Home (Universal) 427 -15 76775 12 2210 

TANGO fIDAVID BANNER & BONE CRUSHER Wobble And Shake It (Virgin) 421 +27 24353 2 3613 

DESTINY'S CHILD Lose My Breath (Columbia) 407 -60 65079 14 4410 

NELLY f /TIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 402 -7 22957 3 010 

USHER That's What It's Made For (Laface /Zomba Label Group) 367 +21 50360 2 110 

AVANT Can't Wait (Geffen) 358 -36 46168 10 2010 

MANNIE FRESH Real Big (Cash Money /Universal) 357 .55 30129 16 3210 

CHINGY Balla Baby (Capitol) 356 -74 23858 14 3410 

XZIBIT Hey Now (Mean Muggin') (Columbia) 341 -21 19466 7 2610 

BABY Shyne On (Cash Money /Universal) 324 +24 14035 1 110 

N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc- Afella /IDJMG) 323 -11 42335 5 710 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc 2005. R &R. Inc. 

POWERED 

MEDIABASE 

MOST ADDED' 
www.rradds.com 

ARTIST TITLE LABELISI ADDS 

TRICK DADDY Sugar (Gimme Some) lSlipNSlide /Atlantic) 52 

JENNIFER LOPEZ Get Right (Epic) 40 

URBAN MYSTIC Lang Ways (Sobel 37 

MIRI BEN-ARI fISCARFACE & ANTHONY HAMILTON 

Sunshine To The Rain (Universal) 22 

USHER Caught Up (Laface /Zomba Label Grove) 14 

FANTASIA Truth Is (J /RMG) 9 

FABULOUS Baby (Atlantic) 6 

GAME f150 CENT How We Oa (Aftermath /G-Unit/nterscope) 4 

CHINGY fIJANET JACKSON Don't Worry (Capitol) 4 

MOST 
INCREASED PLAYS 

ARTIST TITLE L7BEL;S) 

LIL' JON & THE EASTSIDE BOYZ f /USHER & LUDACRIS 

Lovers & Friends (TVT) 

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFacelZomba label Group) 

GAME 1150 CENT How We Do (Aftermath /G- Unit /lnterscope) 

USHER Caught Up (Laface /Zomba Label Group) 

50 CENT Disco Inferno (GUnit /Shady /Aftermath /lnterscope) 

DESTINY'S CHILD Soldier (Columbia) 

TRILLVILLE Some Cut (BMEIWamer Bros.) 

OMARION D (Epic) 

T.I. Bring 'Em Out (Grand Hustle /Atlantic) 

LUDACRIS Get Back (Del JamSouthlIDJMG) 

NEW & ACTIVE 
GERALD LEVERT One Million Times (Atlantic) 

Total Plays: 313, Total Stations: 18, Adds: 0 

TRICK DADDY Sugar IGimne Some) (Slip- NSlide /Atlantic) 

Total Plays: 307, Total Stations: 52, Adds: 52 

AKON Ghetto (SRC /Universal) 

Total Plays: 291, Total Stations: 15, Adds: 0 

URBAN MYSTIC Long Ways (Sobel 

Total Plays: 231, Total Stations: 37, Adds: 37 

LLOYD BANKS I'm So Fly (lnterscope) 

Total Plays: 163, Total Stations: 10, Adds: 0 

B.G. Don't Talk To Me (Choppa City /Koch) 

Total Plays: 150, Total Stations: 13, Adds: 0 

JENNIFER LOPEZ Get Right (Epic) 

Total Plays: 134, Total Stations: 40, Adds: 40 

TORI ALAMAZE Don't Cha (Universal) 

Total Plays: 134, Total Stations: 9, Adds: 0 

RAHEEM DEVAUGHN Guess Who Loves You More 

(JivelZomba Labe/ Group) 

Total Plays: 126, Total Stations: 10, Adds: 3 

EURICKA Crunk (HOF) 

Total Plays: 103, Total Stations: 9, Adds: 0 

TOTAL 

PLAY 

INCREASE 

+358 

+337 

+322 

+319 

+304 

+255 

+242 

+238 

+229 

-208 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

R &R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2004! Call (310) 788 -1625 or email 
subscribe@radioandrecords.com BAD/0 & BfCOBOS. 
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61aleTheMasiC.cOm 
nnndrv 

URBAN 
America's Best Testing Urban Songs 12 + 
For The Week Ending 1/14/05 

Pers. Pers. Pers. 

Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

LIL' JON... BUSHER... Lovers & Friends (TV17 4.31 4.24 87% 12% 4.35 4.45 3.97 

CIARA f!M. ELLIOTT 1, 2 Step (LafacelZomba Labe / Grnup) 4.26 4.25 98% 22% 4.24 4.33 3.91 

MARIO Let Me Love You (J /RMG/ 4.26 4.31 97% 26% 4.20 4.37 3.56 

50 CENT Disco Inferno (GUnNShady /ARermathllnterscope/ 4.22 76% 10% 4.23 4.24 4.18 

T.I. Bring 'Em Out (Grand Hustle/Atlantic) 4.16 3.79 70% 11% 4.07 4.09 4.00 

GAME f150 CENT How We Do (Aftermath /GUniUlnterscope) 4.15 4.06 83% 13% 4.15 4.15 4.15 

ALICIA KEYS Karma (J /RMG) 4.12 3.89 85% 15% 4.17 4.29 3.67 

LUOACRIS Get Back (Del Jam Southl/DJMG) 4.10 4.02 92% 17% 4.11 4.10 4.15 

TRICK DADDY Let's Go /Slip.NSlide /Atlantic) 4.06 4.10 93% 31% 4.01 4.01 4.02 

LLOYD BANKS Karma (lnterscopel 4.06 4.05 76% 14% 4.04 4.09 3.87 

DESTINY'S CHILD Soldier (Columbia) 4.05 3.94 98% 23% 4.03 4.15 3.59 

LIL' JON... fILIL SCRAPPY What U Gon' Do (WTI 4.03 3.92 86% 18% 4.01 4.02 3.98 

S. DOGG fIPHARRELL Drop It Like...11oggysty /e /Geffen) 4.02 3.99 99% 41% 4.08 4.08 4.09 

USHER & ALICIA KEYS My Boo (LaFacelZomba label Group) 3.97 4.07 99% 53% 4.03 4.15 3.57 

ASHANTI Only U (Murder /nc. /IDJMG) 3.93 3.86 90% 21% 3.87 3.90 3.74 

JA RULE fIR. KELLY... Wonderful (Murder /nc. / /DJMG) 3.92 3.99 92% 33% 3.93 4.04 3.51 

JA RULE fIFAT JOE... New York (Murderinc,IDJMG) 3.91 4.05 84% 24% 3.92 3.99 3.69 

NIVEA fILIL' JON... Okay (JivelZomba label Group) 3.90 3.70 43% 7% 3.82 3.91 3.50 

FABOLOUS Breathe (Atlantic) 3.83 3.93 92% 37% 3.99 3.97 4.05 

LIL' WAYNE Go DJ (Cash Money /Universal) 3.80 3.79 84% 28% 3.70 3.66 3.85 

LL COOL J Hush (OM Jam /IDJMGJ 3.79 3.88 92% 31% 3.84 3.87 3.73 

JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscopel 3.78 4.04 75% 22% 3.77 3.86 3.42 

FANTASIA Truth Is (J/RMG) 3.76 50% 10% 3.76 3.92 3.00 

YOUNG BUCK Shorty Wanna Ride (lnterscope) 3.75 3.75 81% 26% 3.76 3.75 3.82 

GUERILLA BLACK fIMARIO WINANS You're The One (Niger) 3.67 3.65 54% 11% 3.58 3.61 3.48 

A. HAMILTON Charlene (So So Del /Zomba Labe /Group) 3.64 3.65 69% 23% 3.72 3.80 3.41 

Total sample size is 381 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12.. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music 
preference. RateTheMusic.com results are not meant to replace ca/lout research. The results are intended to show opinions of 
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, isavailable for 
local radio stations by calling 818 -377 -5300. RateTheMusic.com data is provided byMediabase Research, a division of Premiere 

`Radio Networks. 

More Who's Who 
Continued from Page 32 

Cheryl Winston 
Midwest Regional 
Phone: 847-806-7985 
Fax: 847- 806 -6075 

E -mail: clrerjLwinsfon@virgin- records.com 

Jae Jackson 
Southeast Regional 
Phone/fax: 843-769-6025 
E -mail: jae.jackson@virgin- records.com 

Junius Thomas 
Southwest Regional 
Phone: 972-783-9008 

Fax: 972-907-0282 
E -mail: junius .thomas@virgin- records.cor 

Mar Brown 
West Coast Regional 
Phone: 323 -692 -1191 

Fax: 323 -692 -1190 

E -mail: rnarbrown@virgin- records.com 

Norjon Hedman 
Mix Show Manager 
Phone: 212-786-8285 

Fax: 212-786-8277 
E- mail: norjon .hedman@virgin- records.com 

Warner Bros. 

Cynthia Johnson 
Sr. VP /Urban Promotion 
Phone: 212-275-2681 

Fax: 212-275-4531 

Renee Burdine 
National Director /Urban Promotion 
Phone: 818-953-3431 

Fax:818- 953 -3382 

Tikiya Crawford 
Northeast Regional 
Phone: 212-275-4669 
Fax: 212-275-4531 
Happy Lewis 
Midwest Regional 
Phone: 630-678-5211 

Fax: 630 -678 -5265 

Pam Mercer 
Ohio Valley Regional 
Phone: 216-229-9812 
Fax: 216-229-9813 

Lenny Whiteside 
Southeast Regional 
Phone: 404 -602 -3578 

Fax: 404 -602 -3363 
Romereo Hartfield 
Southwest Regional 
Phone: 214-3349-8900 

Fax: 214 -349 -3740 

Troy Marshall 
Sr. National Director /Mix Show, 
West Coast Regional 
Phone: 818 -953 -2197 

Fax: 818 -953 -3382 
Brannon Scales 
Mix Show Coordinator 
Phone: 818-953-3381 

Fax:818- 953 -3382 

TALK BACK TO R &R! 

Do you have questions, comments or feedback 

regarding this column or other issues? 

Call me at 201 -656 -3431 
or e-mail: 

dhail @ rad ioandrecords. com 

REPORTERS 
Stations and their adds listed alphabetically by market 
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Note: For complete 
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Music Tracking. 

POWERED 
MEDIABASE 
'Monitored Reporters 

99 Total Reporters 

70 Total Monitored 

29 Total Indicator 

Did Not Report, Playlist 
Frozen (11): 
KIIZ/Killeen. TX 
KZWA/Lake Charles, LA 
Music Choice Rap/Satellite 
WBWT/Tallahassee, FL 
W EAS/Savannah, GA 
WESE/Tupelo, MS 
WIBB/Macon. GA 
WMNX/Wilmington, NC 
WZRT/Montgomery, AL 
XM Raw /Satellite 
XM The City/Satellite 
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POWERED WEREpD 

H C, DIABASE 

URBAN AC TOP 30 
WEEK WEEK 

January 14, 2005 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 
I- 

PLAYS 
TOTAL 

AUDIENCE 

IOD) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 1297 1 20 165739 30 4310 

4 0 ANITA BAKER How Does It Feel (Blue Note /Virgin) 1089 +66 127333 13 5010 

2 3 PATTI LABELLE & RONALD ISLET Gotta Go Selo (Del Sou( /IDJMG) 1082 154 110930 22 4810 

3 0 LALAH HATHAWAY Forever, For Always, For Love (GBP /VMG) 1068 +26 95003 17 5112 

8 0 GERALD LEVERT One Million Times (Atlantic) 987 +35 86614 11 5110 

5 6 BRIAN MCKNIGHT What We Do Here (Motown /Universal) 981 -123 113729 27 4910 

6 7 ANITA BAKER You're My Everything (Blue Note /Virgin) 974 82 102557 27 4810 

10 O JILL SCOTT Whatever (Hidden Beach /Epic) 965 +67 118508 9 4911 

9 0 LUTHER VANDROSS Think About You (J/RMG) 926 +4 132317 58 4810 

7 10 TEENA MARIE f /G. LEVERT A Rose By Any Other Name (Cash Money/Universal) 901 63 83585 17 4611 

I 1 11 PRINCE Call My Name (Columbia) 821 58 105470 33 4210 

12 12 JOSS STONE Spoiled (SCurve /Virgin) 779 69 79087 15 4813 

13 13 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 711 -17 105349 14 3511 

15 0 FANTASIA Truth Is (J /RMG) 632 +118 71479 5 41(6 

14 15 O'JAYS Make Up (Music World /SRO) 580 -28 39764 13 3010 

18 0 NELLY My Place (Oerrtylfo'Reel /Universa /) 503 +44 51756 17 1110 

16 17 NORMAN BROWN I Might (Warner Bros.) 493 -5 29334 17 3110 

17 18 EARTH, WINO & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRO/ 442 -15 34958 9 3011 

19 19 BOYZ II MEN You Make Me Feel Brand New (MSM /Koch) 428 -34 28063 7 3610 

21 ® BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) 354 +52 30473 3 3918 

20 21 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J /RMG) 340 -10 31396 6 2810 

22 22 ALICIA KEYS Karma (J/RMG) 299 6 36769 6 2912 

23 ® RUBEN STUDDARD I Need An Angel (J/RMG) 268 12 17200 8 2210 

25 ® MARIO Let Me Love You (J /RMG) 260 +39 67126 3 514 

24 ® QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 244 +7 17774 8 2111 

26 26 JEFF MAJORS Pray (Music One) 196 -57 19235 11 1010 

27 ® TAMIA Still (Atlantic) 185 +12 12835 17 1210 

29 ® AVANT Can't Wait (Geffen) 180 27 28400 6 1110 

[Debut> ® JOHN LEGEND Ordinary People (Columbia) 178 +74 33756 1 311 

30 ® URBAN MYSTIC Where Were You? (Sobel 156 +18 8774 14 810 

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 
Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc. 

NEW & ACTIVE LEDISI fIBONEY JAMES My Sensitivity (Gets In The Way) ÍGRP/VMGI 

Total Plays: 28, Total Stations: 16, Adds: 16 

RAHEEM DEVAUGHN Guess Who Loves You More (Jive /Zomba Label Group) 

Total Plays: 101, Total Stations: 8, Adds: 0 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (Arista /RMGI 

N2U Issues Nirgin) Total Plays: 21, Total Stations: 18, Adds: 18 

Total Plays: 93, Total Stations: 11, Adds: 0 

MICHAEL B. SUTTON Nobody (Little Dizzy) TINA TURNER Open Arms (Capitol) 
Total Plays: 67, Total Stations: 8, Adds: 0 Total Plays: 20, Total Stations: 18, Adds: 18 

Songs ranked by total plays 

POWERED 
.1EIIIABASE 

MOST ADDED 
www.rradds.corn 

ARTIST 
' 

ADDS 

TINA TURNER Open Arms (Capitol) 18 

KENNY G. f /EARTH, WIND & FIRE The Way You Move (AnstaIRMG 18 

LEDISI f /B. JAMES My Sensitivity (Gets In The Way) IGRP /VMGI 16 

BRIAN MCKNIGHT Everytime You Go Away (MotownlUniversall 8 

FANTASIA Truth Is (J /RMG) 6 

MARIO Let Me Love You (J /RMGI 4 

JOSS STONE Spoiled (SCurve /Virgin) 3 

LALAH HATHAWAY Forever, For Always, Far Love (GRP /VMG) 2 

ALICIA KEYS Karma (JIRMGI 2 

WILLIE CLAYTON Uncond tionally ( Endzone) 2 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
INCREASE 

USHER Caught Up Llaface /Zomba Label Group) +124 

FANTASIA Truth Is (J/RMG) +118 

CIARA MISSY ELLIOTT 1, 2 Step (LaFacelZomba Label Group) +80 

SMOKIE NORFUL I Need You Now (EMI Gospel) +77 

JOHN LEGEND Ordinary People (Columbia) +74 

JILL SCOTT Whatever (Hidden Beach /Epic) +67 

KEM I Can't Stop Loving You (Motown/Universal) +67 

ANITA BAKER How Does It Feel (Blue Note /Virgin) +66 

R. KELLY Happy People (Jive /Zomba Label Group) +56 

BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal) +52 

MOST 
PLAYED RECURRENTS 

TOTAL 

ARTIST TITLE LABELIS) PLAYS 

ANTHONY HAMILTON Charlene (So So Del /Zomba Label Group) 823 

KEM Love Calls (Motown /Universal) 484 

ALICIA KEYS If I Ain't Got You (J /RMG) 377 

JILL SCOTT Golden (Hidden Beach /Epic) 372 

SMOKIE NORFUL I Need You Now (EMI Gospel) 363 

PATTI LABELLE New Day (Del Soul /IDJMG) 348 

R. KELLY Happy People (Jive /Zomba Label Group) 316 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMG) 292 

TEENA MARIE Still In Love (Cash Money /Universal) 288 

ALICIA KEYS You Don't Know My Name (J /RMG) 281 

Station playlists for all R &R reporters 
are available on the web at 

www.radiaandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WOVE /Albany. GA 
DM'. Bill Jones 
PD'. Hone Mack 

WAKB /Au9usta. GA' 
OMPD: Ron Thomas 

WKSP /Augusta. GA' 
OM. Kramer 
POND: Tim lam" Snell 
APO Cher Best 

iMaMi GSM PI 

WWIN/Ballimore. MO' 
Po. Tim Walls 
APO MO. Keim Fisher 

KOXUBaIon Rouge. LA' 
OM Jell J 

Mn L 
.144.6N 

RE 

WBHKRirmingham. AL' 
OM Jay Dixon 
PO Darryl Johnson 
Mo Lou Bennett 

WMGUCharleston. SC- 
OM/P0 Teng Base 
MD ro 

KEMREi 
Jams 

WIND 1101 
Ma TIMIS 

WXST/Chadeston, SC' 
OM. John Anthony 
PD MD Michael ee 

WBAV/CharloDe' 
PO MD Tern Avery 

II 

WONC/Charlolln' 
PD: J.O. Prunes 
MO:eKnµStevens 

WSRB/Chica o.IL' 
POrA10 Tracia ReweM 

WVALChicago. IL' 
OMPO Elroy Smith 
MO Mo. Armanda Riven 

WZAKiCIeveland. OH' 
OMTD On Johnson 
MO'. Bobby Ruth 

WLXC/Columhia, SC' 
Po: Do,p, WiMliamsE. 

WWDM /Columbia. SC' 
PD: Mike Love 
MO: Lo Mack 

WAGHIColumhus, GA 
OM. Brian Waters 
POiAPO. Oueen Rasheeda 
MO EdwamLewis 

WKZJiCalumbus, GA 
OM Carl Conner Jr 
POND Manuel Sam 

WMXU/Colv 

W0°dumhus. 

MS 
MAO 

ri 
May 

Qi wiou., 

WXMG /Columbus. OH' 
OM. Paul Strung 
PO: Warren Stevens 

WROWOayton. OH' 
OMI gULJ.O. COINS 

WMXOme&oil. MI' 
OM. KJ Holiday 
PO Jamlllah Muhammad 
APO: Oneil Stevens 
MO: Sheila Linle 

WUK&Fa eDeville. NC' 
PO: Garten Dais 
MO: Calvin Pee 

WOZZ:Flini. MI' 
PS Tre' M. 
Mo Yv D rrels 

WCMGFIorence, 5C 
OM. Man scurry 
Po Ene Dee 

noanm 

5 TINA TURNER 
MARIO 

WFLM/Ft. Pierce, FL' 
OM. Mike James 
PO MO. James T. 

API Tamara Sa it 

WOMG;Greensboro. NC 
POMP iirC SIIAMRIii 

wHOaNSF 

IMO/Houston. TX' 
OM: Tom Calomel 
POdelówy ram NChma 

4 

WRCMdianapolis, IN' 
PO: Man Wallace 
MO: Garth btil 

Eon 

WJXN/Jadlson, MS' 
PO: Steve Poston 

WKXUJadlson. M5' 
DAwLP Stan Branson 

WSOL/Jacksonville. FL' 
MEMO: u Brooks 

KMJK/Kansas City. M0 
Po. Jerold Jackson 

KSSM/Killeen, TX 
POMO Mari Raymond 

APO'. Monica Reid 

KNFK/LaNyene.LA' 
POND: Xryki McKeith 

KOKY/Little Rock. AR' 
ON Joe Booker 
PO/MD: Mark Dylan 
I 

I 

nNnE?S tEAN'vvn1100 
Ela 

KILHAns Angeles. CA' 
POND Amine Nmell 

NSW 

WMIMA.ouisville, KY' 
POMP: Tim Gerard Gino. 

PATHAVAG 

WRBV/Macon, GA 
POMOM: Chris Williams 

lo Cileni UUN.N, Ai GelEn 
GAYE 

5 J06,5510 t 

IUMS/Memphis. TN' 
PO. Bell 
AMMO: Eileen Collier 

uric"00.0.1. 

WHOT/Miami, FL' 
PO' Omni Brown 
MOMO. Karen Vaughn 

WJMR/Milwaukee. WI' 
POND. Latin Jones 

WDLTiMObile, AL' 
PO. Steve Crom.ley 
MD. Kathy Barlow 

KJMG/Monroe, LA 
PO Chris Collins 

WWMG/Montgqomery. AL 
POND Darryl EIIon 

WOOKMashville, TN' 
POMD: Genick Coroen 

WYBC/New Haven. CT' 
0M: Wayne Schmidt 
Po Juan Castillo 
APO: Angela Male laa raa 

MARIO 
G , ARIR WIRE O EIRE 

KMEZMew Orleans. LA' 
POMD: Lelmn LBI Joseph 
APO Niel Davis 

WYLDMew Orleans. LA' 
OM: Carla Boalner 
PO: M Ayol.ebem 

WILLS/New York. NY' 
PO: Vinny B 'homy Brown 
MD: Denen Womack 
ri 0555:n,E 

WRKS/New York. NY' 
PD. Tova Beasley 
MD Julie Gust -nes 

WK US Norfolk. VA' 
oynPO Fr.Mychaels 

WVKL/Nortolk. VA' 
OM. Dick Lam. 
Po,Mo. Don London 

KRMP /Oklahoma City. OK' 
PD Terry Monday 
MD Eddie Brasa 

WCFB /Orlando. FL' 
OMPO. Steve Holbrook 

WDAS/Philadelphia. PA' 
OM Thea Mitchem 
PD Joe Tambuno 
APO/PAD Jo Gamble 

WFXC/Raleigh. NC' 
PO : Cy Young 
APDAim Jodl Beny 

WKJS/Richmond, VA' 
OMPO Al Payne 

WVBE/Boanoke, VA' 
PO Mo. Wan Ford 

WSBY /Salisbury, MD 
OM. Bnan Cleary 
PD Kenny Love 

MO: Ron 

15 

MON 
ROAN NOR 

MAO STOW :Na1HOMY HAMILTON 
LIU JOR a iM FASmW 6042 

M 
6 OiRIF 

KBLX/San Francisco. CA' 
PO: Kevin Brown 
MD'. Jell Bonds 

Music Choice Smooth R88/ 
Satellite 
OBVPO: Damon Williams 

Sinew Heart 8 Soul/Satellite 
OMTD. BA. Stone 

Sinus Slow JamvSalellite 
OM: N.J. Stone 
PD: Toms Byrd 

XM The Flow/Satellite 
OM. Lon Parkerscn 
PD Man Myrick 

WLVH/Savannah, GA 
OM. Brad Kelly 
POMO Gary You rg 
APO. Jewel Cane' 

urbmi 14 A41614.5 

IfMJM/SL Louis, M0' 
LMITO: ChM AMM 

WFUN/St. Louis, M0' 
PO: GaMy Mamo 
PD:tNAdB 

nu Y 

A4 mrJAn, 

WPHR/Syacuse. NY' 
OM. Rlch Lauber 
PO. Butch Charles 
APOMO Kenny Dees 

WHBXTallahassee, FL 
OMPO Humana Dave 
APO: Voto, Duncan 

6 RAM, 

WIMX/TOledo. OH' 
PO'. Rocky Love 
MD'. Brandi Browne 

WrUG/ruscaloosa. AL 
OM Greg Thomas 
PD MD' Charles Anthony 
APO Michelle Miller 

WHUR/Washinglon. OC' 
PO'. Dave 001mson 
M0: Traci LaTre Ile 

WMMJ/Washington. DC' 
Po Kathy Brown 
MD Mite Chase 

'Monitored Reporters 

76 Total Reporters 

56 Total Monitored 

20 Total Indicator 

Did Not Report, Playlist 
Frozen (3): 
KKRX/Lawton, OK 
WKXS/Wilmington, NC 
WUVA/Charlottesvitle. VA 
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GOSPEL TOP 30 
WEEK WEEK 

January 14, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

H I- 
PLAYS 

TOTAL 
AUDIENCE 

(DO) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS MOST ADDED' 

www.rrindicator.corn 
1 v J MOSS We Must Praise (Gospo Centric) 917 +2 36248 19 3210 ARTIST TITLE L4vE_ ADDS 

2 0 SMOKIE NORFUL I Understand (EMI Gospel) 769 +70 31748 9 3112 BEBE WINANS Safe From Harm (Hidden Beach) 12 

3 3 KIERRA SHEARO You Don't Know (EMI Gospel) 619 -22 24901 24 2610 
0. LAWRENCE f /H. WALKER You Covered Me (Verity) 4 

SMOKIE NORFUL I Understand (EM /Gospel) 2 
4 4 DEITRICK HADDON God Is Good (Verity) 609 -2 23981 21 2711 

DONALD LAWRENCE Healed (Verity) 2 

5 5 NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EMI Gospel) 589 -6 23164 24 2510 STEPHEN HURD Lead Me To The Rock (Integrity gospel) 2 

6 O DONNIE MCCLURKIN I Call You Faithful (Verity) 566 +20 22733 8 2511 RUBEN STUDDARD I Need An Angel (J/RMG) 2 

7 0 DONALD LAWRENCE Healed (Verity) 556 +30 20956 16 2112 KURT CARR Let Our God Arise (GospoCentricllnterscope) 2 

8 8 JIMMY HICKS & VOICES OF INTEGRITY Blessed Like That (World Wide Gospel) 487 .25 22901 24 2010 
JOHNNY SANDERS I Trust God (Platinum) 2 

9 Q BISHOP TO JAKES Take My Life (Dexterity /EM/Gospel) 464 +8 19623 14 2211 
SMOKIE NORFUL Can't Nobody (EM /Gospel) 2 

10 10 DOROTHY NORW00D Praise In The Temple (Ma /eco) 424 -17 22258 24 2210 MOST 
11 11 KEITH WONDERBOY JOHNSON Let Go And Let God (Verity) 410 -13 18584 24 1710 INCREASED PLAYS 
16 ® TED & SHERI Celebrate (Word /Curb /Warner Bros.) 391 +15 14906 5 2011 

TOTAL 

14 13 TYE TRIBBETT No Way (The G.A. Chant) (Sony Gospel /Columbia) 374 -12 21439 19 1510 
PLAY 

ARTIST TITLE LABEL.ä. INCREASE 

15 14 BISHOP MICHAEL V. KELSEY... Run And Tell That (SamariSound) 370 -10 11063 14 2010 SMOKIE NORFUL I Understand (EM /Gospel) +70 

12 15 BISHOP PAUL S. MORTON fIARETHA FRANKLIN Seasons Change (Tehillah) 368 -41 12589 7 1410 RUBEN STUDDARD I Need An Angel (J/RMG) +59 

17 16 DENETRIA CHAMP Go On Through It (JDI) 330 -3 17193 7 1910 
BEBE WINANS Safe From Harm (Hidden Beach) +47 

18 17 GMWA MASS CHOIR Only A Test (GospoCentric) 321 -1 12484 11 1710 
KIRK FRANKLIN & TRIN-I -TEE 5:7 Wake Up (Gospo Centric) +38 

STEPHEN HURD Lead Me To The Rock (Integrity Gospel) +36 
20 18 L. SPENCER SMITH & TESTAMENT God Will (Emtro) 300 .7 12046 18 1410 

KURT CARR Let Our God Arise (GospoCentricllnterscope) +33 

21 19 FORTITUDE He's Alright (Word /Curb /WarnerBros.) 297 9 14495 8 1710 D. LAWRENCE f1H. WALKER You Covered Me (Verity) +33 

19 20 BENITA WASHINGTON Thank You (Light) 287 30 11413 8 1511 TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) +32 

23 21 JEFF MAJORS Pray (Music One) 273 2 13813 19 1010 MARTHA MUNIZZI Shout (Independent) +31 

22 22 JOE PACE We've Come To Praise Him (Integrity Gospel) 263 .39 11183 12 1710 
DONALD LAWRENCE Healed (Verity) +30 

24 23 TIM BOWMAN My Praise (Liquid 8) 261 2 9762 4 1511 NEW & ACTIVE 
26 D MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 232 +8 12144 9 1010 

JONATHAN BUTLER Don't You Worry (MaranathaJ 
25 25 LASHELL GRIFFIN Free (Epic) 223 .2 12302 13 910 

Total Plays: 183, Total Stations: 10, Adds: 1 

27 LORI PERRY I Found It In You (Musk One) 220 +2 10698 3 910 ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 

28 J TWINKIE CLARK He Lifted Me (Verity) 194 +7 8863 2 1010 Total Plays: 176, Total Stations: 9, Adds: 0 

29 FRED HAMMOND Loved On Me (Verity) 190 +5 8391 3 1011 LASHUN PACE For My Good (EM /Gospel) 

Total Plays: 161, Total Stations: 10, Adds: 1 

IDebut> GD RUBEN STUDDARD I Need An Angel (/RMG) 187 +59 8530 1 912 
DAMON LITTLE Do Right (World Wide Gospel) 

IDebut> tK r STEPHEN HURD Lead Me To The Rock (Integrity Gospel) 187 +36 7906 1 1112 Total Plays: 157, Total Stations: 10, Adds: 1 

CHOIR BOYZ It's Alright (Music One) 

35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 
Total Plays: 150, Total Stations: 8, Adds: 0 

© 2005 Radio & Records. Songs ranked by total plays 

REPORTERS 
Stations and their adds listed alphabetically by market 

WPZE/Atlanta, GA 
OM: FrankJohmmn 
PD: Connie Flirt 
21 FRED HAMMONO 
21 ISRAEL AND NEW BREI 
16 STEPHEN HURD 

BEBE WINANS 

WTHB /Autiusta, GA 

APO: SiseeeMa Kng Cannon 
BEBE WINANS 

WCAO/Baltimore. MO 
PO/MD: ee Michaels 

DENETRIA CHAMP 
TWINKIE CLARK 
WALTER HAWKINS 
DONALD LAWRENCE 
LEOFRIC THOMAS 
JONATHAN BUTLER 

WXTC /Charleston. SC 
OM: Terry Base 
PO BMem'ChM" WnghI 
HPOMO:James Wallace 
31 MARTHA MUNIOI 
24 MINISTER WIN THOMPKINS 
13 KURT CARR 
11 BEBE WINANS 
11 CANTON SPIRITUALS (PAUL PORTER 
11 SMOKIE NORFUL 
11 0 LAWRENCE EMEZEKIAH WALKER 
10 J MOSS 

WMPZ/Chattanooga. TN 
OM: Kenn Landecker 
P0: Andrea Perry 

6 DONALO LAWRENCEIHEZEKIAH 
WALKER 

5 LASHUN PACE 

5 KIERRA SHEARO 

WGRB/Chicago. IL 

PO Sanóm Áoólnson 

V MO/Cleveland, OH 
m Johnson 

JOHNNY SANDERS 

WJYO/Columbus, OH 
Jerry Smith 

PO: Dawn Mosts 
BEBE WINANS 

POIMWarlren Brooks 
15 MARTINS FAVOR 
12 DEWAYNE HARVEY 
12 MIAMI MASS CHOIR 
12 JACKIE CLARK-CHISHOLM 
12 LESI 
10 BEBE WINANS 
10 RON WINANS 
10 BOBBY JONES 

8 RUBEN STUDDARD 

WHLHJJackson, MS 
OM: Steve Kelly 
PD: Jenen Robeds 
MD: Torre) Hams 

4 BEBE WINANS 
3 D LAWRENCE 431 WALKER 

KPRT/Xansas City. MO 
OM: Andre Carson 
PD: M Fears 
APO: Freddie Bell 
MD: DebbieJobrson 
is BISHOPTDJAKES 
IA R ALLEN GROUPED(. FRANKLIN 
13 KURT CARR 
10 BEBE WINANS 
10 OEANDRE PATTERSON 

KVLO/Litle Rock, AR 
GM: Joe Booker 
Po11ADaliny laJama 

50 SMOKIE ORFUL 
15 DONNIE MCCLURKIN 
15 FRED HAMMOND 
15 DONALD LAWRENCE 

6 MICAS STAMPLEY 
4 TED SHERI 
4 D. LAWRENCE EH WALKER 
4 SMOKIE NORFUL 
4 TED E SHERI 

WHALRdemphis, TN 
PD: Eileen Colli r 
APDIM Tracy Bethel 
15 RISHO, PAULS F.ICPTON 

WMBM/Miami, FL 
OM: E. Claudette Freeman 
PD: Greg 
APO/M11:1. Goodin 
28 TOND( RK FRANKLIN 
25 TAMPA EXPERIENCE 
20 DANA DMNE 
20 JAMES FORTUNE 

WPRF/New Orleans, LA 
PO:LeBron "LSI "Joseph 

APO: Kris "Cap n kes McCoy 
No fn's 

WYLO/New Orleans, LA 
0Ú CCarla 

eer PAPO 

nDoEreOna Pe tit 
23 5510KIE NORM 
23 PATRICE WILSON 
22 RUBEN STUDDARD 
21 TIM BOWMAN 

OM:JShomhy' 
VA 

PO: DaBEBle Mo 
E WINANS 

WNNL)Ral, NC 
MN Jerry sman 

MD Dennis a 

MO: 
BOSE 
Melissa 

WPZZ/Richmond, VA 
M: Jenny Smgli 

PD, Reggie Baker 
18 DAT. NLITTLE 

I CE FISCH HADDON 
- . .. ASHINGTON 

ABC's Rá iceatellite 
McIver 

13 TROYI: 

WYCB/Washington, DC 
PD: Ron rmson 

BEBE 
TMWINANS 

35 Total Reporters 

35 Total Indicator 

Did Not Report, Playlist 
Frozen (1A): 
Sheridan Gospel Network/ 
Satellite 
WAGG /Birmingham. AL 
WCHB /Detroit, MI 
WDAS /Philadelphia. PA 
WENN /Birmingham. AL 
WFMV /Columbia, SC 
WGOK/Mobile. AL 
WJNI /Charleston. SC 
WLOK/Memphis. TN 
WOAD /Jackson. MS 
WPGC/Washington. OC 
WTLCnndianapolis. W 
WWIN /Baltimore, MD 
WXOK/Baton Rouge. LA 

J 

in 
Dreams 
She Runs... 
Muscular dystrophy must be 
stopped and it will be. MDA, the 
Muscular Dystrophy Association, is fund- 
ing research to find treatments and 
cures. To learn more, call 1- 800 -FIGHT -MD 
or go to www.mdausa.org. 

Where hope begins 
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COUNTRY REPORTERS 

WOMX/Akron, OH' 
OMRO'. Kevin Mason 

APD. Ken Steel 

ßíi WVY 
37 APPLE Pt 

WGNA/Mbaoy. NY' 
P0: Buzz Bundle 

MD'. Bdi Earley 

KERN /Albuquerque, NM' 
PD'. Lm Jones 

AMC Sammy Crowe 

KRST /Albuquerque. NM' 
OMRD Eddie Haskell 

MO. Paul Bailey 

KRRV /Aleaandria, LA 

PO /AMO Steve Casey 

WCTO /Allentown, PA' 
PO. Shelly Easton 

AMMO Sam Malone 

KGNC /Amarillo. TX 

OM: Dan Gorman 

P0: Tim Buller 

APDMD. Patrick Clark 

KBRJ/Anchoage. AK 

OM: Dennis Bookey 

PO Man Valley 

MD. Billy Hatcher 

WWWW /Ann Arbor. MI 

OMRD: Rob Walker 

MD: Tom Baker 

WNCY /Appleton. WI 

OM: Jell McCarthy 

PD: Randy Shannon 

WKSF /Asheville, NC 

OM/P0: Jell Davis 

APD: Sharon Green 

MD: Bnan Hatfield 

WKHX/Allanla, GA' 
OM/PD. Mark Richards 

MD'. Johnny Gray 

WPUR/AUanOC City, NJ 

PDMD' Joe Kelly 

WKXC /Augusta. GA 

P0: T Gentry 

AMMO Zach Taylor 

KASE /Austin, TX' 
Po: Mac Daniels 

APDRAD: Bob Pickett 

KUZZ/Bakerslield, CA' 
PO: Otan &Tidwell 

MO: Adam Jeff ries 

WPOCBahimore, MD' 
PO. Ken Boesen 

MD: MTiChael J. 

WYNN/Baton Rouge, LA' 
OM. Bob Murphy 

Po: Paul On 

APDMD - Austin James 

KAM 1731131. 
103337 31.1311133,574. 

WYPYBaton Rouge. IA' 
PD;MD: Jimmy Brooks 

KYKRBeaumonL TX 

OM Joey Anrslmrrq 

PO,MD'. Mickey Ashworth 

WJLSBeckley. WV 

WARD: Dave Willis 

33317373.3 wr 7. 

WEIN/Biloxi, MS 

OM: Weher Brown 

PO: Kipp Greggory 

WZKXBiloxi, MS 

PD'. Bryan Rhodes 

MD. Gwen Wilson 

WHWK/Binghamton. NY 

POINID: bi Walker 
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WDXBBirmingham, AL' 
PD: Tom Hanahan 

MD: Jay Cruce 

WBWNBloomington. IL 

OM PD'. Dan Westhoff 

APO MD: Buck Stevens 

WHKXBIuelield, WV 

PD MD FredPersinger 

KIZN7Bolse. ID 

OMITO Rich Summers 

APDMD'. Spencer Burke 

KDFCBoise. ID 

APD/MD: Jim Miller 

WKLBBoslon. MA' 
PD. Mike Brophey 

APO/MD'. Ginny Rogers 

KAGGBryan. TX 

PDMD:Jennifer Allen 

WYRKBuBaIo, NY' 
PD: John Paul 

APDRAD: Wendy Lynn 

WOK0Bodinpton 
PD Steve Pelkey 

MD: Margot St John 

KHAK/Cedar Rapids, IA 

DM: Dick Sadlen 
PD. Bob James 

MD: Dawn Johnson 

WIXY/Champaign, IL 

OMRD RW. Smeh 

WEZL/Charleslon. SC' 

PoRAD. Trey Cooler 

WNKT/Chaeleston, SC' 
PO: Brian Driver 

MD Tyler OnT eRadia 

WOBE/Charleston. WV 

OM: Jell Whitehead 

PO Ed Roberts 

MD'. Bill Hay 

WKKT/Chadohe 
OM: Brace Logan 

PD/MO: John Roberts 

WSOC /Cha Halle ' 
OM;PD'. Jeff Roper 

Rick McCracken 

WUSY/Chattanooga, TN' 
PD. KM Van Dyke 

MD: Bill Poindexter 

WUSN/Chicago. IL' 
PO:Mike Peterson 

MO: Marti Braun 

WUBE/Cincinnati, OH' 
APO: Kathy O'Connor 

MD: Duke Hamilton 

WYGY /Cincinnali, OH' 
OM: TJ Holland 

Po: Stephen Giillan 
APDRADDawn Michaels 

WGAR /Cleveland. OH' 
PD. Meg Stevens 

MD. Chuck Collier 

NCCY /Colorado Springs, CO' 
PD'. Travis Daily 

MD. Valerie Hart 

' 

wn, 
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KKCS /Colorado Sprh1O$, CO' 
PD Cody Carlson 

WCOS /Columbia. SC' 
FO WSmith 

APDMD: Glen Ganen 

WCOLJColumbus. OH' 

PO. John Crenshaw 

APORA,D: Dana E'Zuko 

WGSU/COokeville. TN 

OM Marty McFly 

PO: Gator Harrison 

APD: Philip Gibbons 

MD'. SlewadJames 

KAPS; Corpus Christi. TX 

PD Frank Edwards 

KPLXBallas. TX' 
PD: Paul Williams 

APD: Smokey Rivers 

MO, Cody Alan 

KSCSBallas, TX' 
DMRD: Loren Palagi 

APO/MD: Chris Hull 

WGNEBaylona Beach. FL' 
OM: B J. Nielsen 

PORAD. Jell Davis 

KYGO/Denver, CO' 

PD. Joel Burke 

M0: Garrett Doll 

KHKI/Des Moines. IA' 
OM. Jack O'Brien 

PoRAOJimmy Olsen 

WYCDBetroi1, MI' 
PO Chip Miller 
APDMD: Ron Chatman 

WOJRBothan, AL 

OM: Jerry Broadway 

PO/MO: Brett Masan 
45 Alt 
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KKCBBuluth 
OMBO: Johnrry Lee Walker 

M0: Jim Dandy 
w. 

WAXX/Eau Claire, WI 

PD/MO: George Hause 

KHEYBI Paso, TX' 
PD/PAD: Steve Gamray 

WRSF/Elizabeth City, NC 

OMRD: Tom Charity 

WKDOBvansville, IN 

PO MD. Jon Prell 

KVOK/Fargo 

OM: Janice Whdimare 

PD. Eric Heyer 

MO: Scott Winston 

KKIX/Payetleville. AR 

PO Dave Ashcrat 

APDMD Joke MCBnlle 

Stations and their adds listed alphabetically DI market 
WKML Fayetteville. NC 

PD. Paul Johnson 

MD: Dean° 

KAFF/FlagstaI, AZ 

PD. Chris Halstead 

APD/MO: Hugh James 

WFBE/Flini MI 

PD: Coyote Collins 

APD/ AD: Dave Geronimo 

acwv i R-esR. ,,,,ÿ, :.. 
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WXFLJMOrence, AL 

PDAAD Gary Murdock 
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KSKS/Fresno, CA' 

PD. Steve Pleshe 

MD. Jason Hurst 

NUAD/FI. Collins, CO 

PD'. Mark Callaghan 

APO: Dave Jensen 

MD: Brian Gary 

WCKTRt. Myers, FL' 

OMRD: Steve Aman 

AFORAD Dave Logan 

WWGH/FI. Myers. FL' 
PD: Mark Phillips 

MD. Steve Had 

WYZB/Ft. Wallon Beach. FL 

OM: Scratch Malone 

PO: Todd Nixon 

MD John Sykes 

WOHK/I. Wayne, IN' 
OMRD: Rob Kelley 

WOGKBainesville, FL' 
PO: Mt. Bob 

MD:mBr rs 
an WSW 

I raMrOiEtraY 

WBCT/Grand Rapids, MI' 
OMRD: Doug Montgomery 

MD: Dave Taft 

WTOR/Greensboro, NC' 

OM: Tim Satterfield 

PD: Bill Dotson 

AFORAD. Angie Ward 

WRNS/Greenville. NC' 
PD Wayne Carlyle 

MD Jell Hackett 

WESC/Greenville, SC' 
OMRD: ScottJohnson 

APO/MD'. John Landrum 

WSSL/Greenville, SC' 
OMPD: ScohJohnson 

APO/M0: Ks Laylon 

WAYZAlagerslown 
PD Chris Carmichael 

MD: Ton Anderson 

WCAT/Harrisburg, PA' 
PD Will Robinson 

AFORAD Don Brake 
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WREST Harrisburg, PA' WITLI.ansing, MI WGTR)Myrlle Beach, SC 

OM: Chns Tyler PD. Jay J. McCrae Po: Steve Stewart 

APO. Newman APDMD: Chris Tyler 

WKOF,Mashville, TN' 

KWNR/Las Vegas, NV' OMPD'. Dave Kelly 

PO. Brooks O'Bnan M0: Kim Les re 

WWYZAlartiOrd. CT' MD'. Jeg Jay 

PD Justin Case WSIX/Nashville, TN' 
MO. Jay Thomas WBBNAaurel, MS OM: Clay Hunnicutt 

OM/PD: Lany Blakeney POND: Keith Kaufman 

APDMD: Allyson Scott 
'14 ST4F 

KILT/Houston. TX' WSM/Nashville, TN' 
PD: Jell Damson PO'. John Sebastian 
MD Greg Frey WOKO/Lewiston. ME 

MD Frank Sues 
0M: Mark Ericson 
PD: Mark Jennings 

APO MO: Dan Lonnie 
WCTYBew London, CT 

KKBO/Houston, TX' POND: Jimmy Lehn 

PD: Johnny Chiang WBUI/Lexington, KY APO'. Dave Elder 

MO: Chests Brooks PD/MD. Bic Larson 

WGHBodolk, VA' 

WTCRBunlinglon WLXX/Lexington. KY 
OMPD: John Shomhy 

MO. Mark McKay 
PO Judy Eaton OM: Robed Lindsey 

MO: Dave Poole PO: C.C. Matthews 

MD: Kack Shannon 

WKCK/Nodolk, VA' 
WORM/Huntsville, 
OMRD Todd 

M0: Dan 

AL 

Berry 

McClain 

KZKXAincoln, NE 

OM: Jim Sleet 

PD: BnanJennings 

OM: Dave Morgan 

PD;MD: Jack Prater 

APD: Knste, Crook 

APO/MD: Carol timer 

WFMS4ndianapol is. IN' 
DM: David Wood KHKX/Odessa. TX 

PC: Bob Richards KSSN/Little Rock, AR' PO. Mike Lawrence 

MD: J.D. Cannon PDRAD: Chad Heritage 
APORAD: Kelley Peterson 

WMSUJackson, MS 

Po. Rick Adams KZLAROS Angeles. CA' KNFMBdessa, TX 
MO Marshall Stewart OM/PD R J Curtis 

APDMD: Tanya Campos 
own: John Moesch 

n 

w.,ia. 
WUSJ /Jackson. MS 

Po: Tom Freeman KTST/Oklahoma City, OK' 

WROO /Jacksonville, FL' WAMZ/Louisville. KY' 

Po: Anthony Allen 

s 1.941,081,105ka 
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OM. Gail Austin POND: Coyote Calhoun 

PO: Casey Carter 
KXKT/Omaha, NE' 

PO'. Tom Goodwin 

M0: Craig Allen 
KLLLAubhock, TX 

WXBO/Johnson City' OM/PO: Jeff Scoff 

PO/MD: Bill Hagy APDMD. Kelly Greene 

KHAY /Oxnard, CA 

PD/MD: Buddy Van Arsdale 

WDENLMacon. GA 
WMTZIJohnslown, PA 

PD Bob Raleigh 
DMRD: Steve 

MD: Lora 

Walker 

Mosby 
APD MD. Laura Starling KPLM/Palm Springs. CA 

PD. Al Gordon 

WWOM/Madison. WI' MD Kory James 

KIXO/Jeplin, MO PD'. Mark Grantin 

OM: Jason Knight MD Mel McKenzie 

Po: Steve Kelly 
WPAPRanama City. FL 

APO: J7SMcRae 
PO: Todd Berry 

KIAI/Mason City, IA 
APORRO: Shane Collins 

PO AD: J. Brooks 
WNWN/llalamazoo. MI 
PD: P.J. Lacey 

APO/MD: 
14 0841 CA 

7 BC DWI 

Phil O'Reilly 
sr177 

KTEXRAcAIIen, TX' 
OM: Billy Santiago 

2 81.4.417 w 
aFrw,..vin Po:JOIO Cora WXBM/Pensacola. FL 

APD: Frankie Dee Po/MD. Lynn West 

MO: Patches 

r(BEO;Xansas City, MO' 
nO Mike 

MD: T 

Kennedy 

McEntire 

KRWO/Medlond, OR 

PO: Lam Neal 

MD: Scoff Schuler 

WXTURYIiladelphia, PA' 
PD Bob McKay 

_!E4i5S : APORRO: Cadillac Jack 

KFKFBansas City, MO' WGIOOTAemphis, TN' 
OM/PD. Dale Carter PD: Lance Tidwell 

APO/MDTony Stevens MD; Ta pp en John KMLEJ Phoenix, AZ' 
44 AA, 

PIT Jay Mctadhy 
APDLMD: Dave Collins 

WOKK/Mendian, MS 
WDAF/Kansas City, MO' 

POND: Scotty Ray 
7 341,3333 KNIK/Phoeni2, AZ' PD Wes McShay 

APDRAD: Jese Garcia PD Staun Holly 

WKLS/Miami, FL' MD Gwen Foster 

PO: Bob Barnett 

MD: Darlene Evans 

WIVKMnoxville, TN' 
OM/PD: Mike Hammond WDSY/Pittsburgh. PA' 
M0: Colleen Mdair WMII/Milwaukee, WI' PD'. Keith Cark 

PD: teeny Woge APoRAD: Stoney Richards 
APO: Scoff Dolphin 

WKOA/Lalayette, IN MD: Mitch Morgan 
PO: MarkAlten 

MD: Bob V® WOGIRittsburgh, PA' 
a wRrrox:w 
e n.bn Yem 

10 .43 OH 445501.4 

OM: Frank Bell 

Po: Mark Lindow 
is 

áisrwmeV KEEY/Minneapolun, MN' 
gMRD'. Gregg Swedberg 

KMDL)Layaye LA 
e ARF 4S9iw' 

APD/MD Travis Moon 
WPORPOrtland. ME 

Po'. Rip Jordan 
uwuwwnwvRFr M0: Clon Mane 

,337.3 NkS,5 

KXKCLafayette. LA' 
PD: Renee Revell WKSJRAobile. AL' KUPI/Portland, OR' 
M0: Sean Riley DM- Kd Carson Po: Cary RoKe 

PO Bill Black MD: Rick Taylor 
WAN 41451,7 

KTOMiMonterey. CA' KWJJ/Porand, OR' 

WPCV/Lakeland, FL' PO'. Dennis Martinez 
Po: Mike Moore 

PO'. Mike James MO: Savannah Jones 

MD: Jeni Taylor 
WLWI/Monlgomery. AL 

OM/PO: Bill Jones WCTK/Providence, RI' 
WIOV/Lancaster, PA MD Darlene Dixon MD Sam Stevens 
PD/MD. Dick Raymond 

WLLR/Ouad Cities, IA 

PD: Jim O'Hara 

MD: Ron Evans 

WODRBaleigh, NC' 
PD Lisa McKay 

APDMD: Mike Maddawg' 

Biddle 

KOUT/Rapid City, SO 

PO MO Mark Houston 

KBUL/Reno. NV 

OM PD. Tom Jordan 

MD. Chuck Reeves 

KFRGBIVerside. CA' 
OM'. Lee Douglas 

PD M0: Don Jeffrey 

WSLC/Roanoke, VA 

PD Brett Sharp 

MD. Robyn Jaynes 

WYYDBoanoke. VA 

P0 TAO Joel Deanng 

WBEE6lochester, NY' 

OM: Dave Symonds 

PO. Billy Kidd 

MD Nikki Landry 

WXXOBockford. IL 

PD: Steve Summers 

APO/MO: Kathy Hess 

KNCIBacamenlo. CA' 

OM/PD Mark Evans 

APD: Greg Cole 

MD: Jennifer Wood 

WCEN/Saginaw, MI 

PD: Joby Phillips 

MD: Kedh Allen 

WKCOSaginaw. MI 

DMRD; Rick Walker 

WICOSalkshury, MO 

OM:JoeEAwars 
PDAMD EJ Fora 

KSOP/SaIt Lake City. UT' 
APD/MO'. Debby Turpin 

KUBLJSall Lake City, UT' 
PD: Ed Hill 

MD: Pal Parrett 

S úiM wVÓEFOi 

KGKt/San Angelo, TX 

OM/PO: Boomer Kingston 

i ;á st`t 

KAJASan Antonio, TX' 
PDRAD: Caylon Allen 

KSON/San Diego, CA' 

OM/PD: John Dimick 

APO/MD: John Marla 

KUSS/San Diego, CA' 
PC Mike O'Brian 

MD: Gwen Foster 

KZBRBan Francisco, CA' 
PD. Ray Massie 

KRTY/San Jose. CA' 

PO: Julie Stevens 
uVVEV 

KKJG/San Luis Obispo. CA 

PD/MD: Pepper Daniels 

i irttin . 

KRAZSanta Barbara. CA 

POND : Rick Barker 

KSNI/Sanla Maria. CA 

PO Lm Brown 

WCTOBarasota, FL' 
OMRD'. Mark Wilson 

APD'. Heidi Decker 

WJClSavannah. GA 

OM:Pat Gantt 
PO: Boomer Lee 

KMPS/Seattle, WA' 
PO. Becky Brenner 

MD Tony Thomas 

KRMD/Shreveport. LA 

PO: Les Acree 

APDMD: James Anthony 

KXKS/Shreveport, LA 

OM: Gary McCoy 

PD. Russ Winston 

KSUXBiom City. IA 

PD: Bob Rounds 

APDMD. Tony Michaels 

WBYT/Soulh Bend. IN 

OM/PD : Clint Marsh 

APD/MD: Lisa Kosty 

KDRKSpokane. WA' 

OM: Lm Cotter 

PD: Jay Daniels 

APO: Bob Castle 

MD: Tory ¡meta 

KIXZ/Spokane. WA' 

OM'. Robed Harder 

POND- Paul' Coyote" Neuman 

APO. Lyn Daniels 

WPKX,Springlield. MA' 
P0: Rk McKay 

APD. Nick Damon 

MD Jessica Tyler 

KTTS/Springlield. MO 

OM/PD: Brad Hansen 

AM: Curly Clark 

KSDBI. Louis. MO' 
OM: Mike Wheeler 

PD: Steve Geoffenes 

MD:Billy Greenwood 

WIL/SI. Louis, MO' 
PD Greg Monngo 

MD: Dann Montana 
r.. 

KATMBIocklon, CA' 
OM, Richard Perry 

PO: Randy Black 

APO/TAD: MoJee Roberts 

WBBS/Syracuse, NY' 
PO: Rah Lauber 

APDMD: Skip Clark 

.03 A1313,3 

WOYK/Tampa, FL' 
OM/PD: Mike Culotta 

APO'. Beecher Martin 

MD_Jay Roberts 

3,33373 3777 3,33 

WYUU/Tampa, FL' 
OMPO: Mie Culotta 

MD: Ja Roberts 

WTHI/Tene Haute, IN 

OMPD: Bony Kent 

M0: Mary Party 

WKKO/TOledo, OH' 
OM Tim Roben 
PDRAD: Gary Shores 

APO: Harvey Steele 

WIBW/Topeka, KS 

OM: Ed O'Donnell 

PO: Rich Bowers 

APDMD: Stephanie Lynn 

WTCM/Traverse City. MI 

OM /PD -. Jack 0 Malley 

APDMD. Ryan nobly 

KIIM/Tucson, AZ' 
DM:Herb Crowe 

PDRAD: Boa Jackson 

I EN Nouns 

KVMO/Tulsa, OK' 
PO: Ric Hampton 

WWZD/Tupelo. MS 

OM: Rick Stevens 

PD. Bill Hughes 

KNUE/Tyar, TX 

OMPO: Michael Cmse 

KJUGMsalia. CA 

PD/MD. Dave Daniels 

WIRK/W. Palm Beach. FL' 
PD'. Mitch Mahan 

MD: J.B. Jackson 

WACO/Waco, 11 

OM/PD: Zack Owen 

WMZO/Washington. DC' 
DM: Jeff Wyatt 

PO: George King 

MD SAelley HOSe 

WOEZAVausau, WI 

PD. Bob Jung 

APDMD Vanessa Ryan 

WOVK/Wheeling. WV 

PORAD: Jim Elliott 

KLURAVichita Falls, TX 

OM/PD: Brera Women 

KFDI/Wichita. KS' 

OMPO: Beverlee Brannigan 

MD: Carel Hughes 

KZSN/Wichita. KS' 

PD Chuck Geiger 

MD: Pat Moyer 

WGGY;Wilkes Barre. PA' 
PD Mike Knnik 

MO Carolyn Drosey 

WWOO/Wilmington. NC 

DM: Perry Stone 

APO/BD: Bngltt Banta 

MD/Yakima, WA 

PO:Dewey Boynton 

APDRAD. Joel Baker 
MCI A) WSW ce , 

WGTY/York. PA' 
PD/MD: Bad Austin 

I 71114 
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WOXK/youngstown, OH 

PO: Dave Steele 

APD: Doug James 

MOM .* Lee 
Cony 

i wOOKSL W. 

r Iv we 
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MEDIA BASE 
'Monitored Reporters 

224 Total Reporters 

116 Total Monitored 

108 Total Indicator 

Did Not Report, 
Playlust Frozen (7): 
KJLO/Monroe. LA 
KKNU/Eugene, OR 

WFRG/Utica. NY 

WPSKBlacksburg. VA 

WTNT/Tallahassee. FL 

WXCL/Peoria. IL 

WXTA/Erie. PA 
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Randy Goodman's Magic Kingdom 
Continued from Page 1 

In June 1997 Goodman opened the doors to 
Disney's foray into the country-music world. In 
the two months before Lyric Street's launch 
Goodman experienced a number of life -chang- 
ing events, including heart bypass surgery, 
which prompted him to comment to R &R with 
a laugh in June 1997, "Anew baby, a new artery, 
a new job - what more could I ask for ?" 

R &R spoke with Goodman recently in his 
memorabilia -filled Division Street office. 

R&R: Lyric Street will be 8 years old this summer. 
Take us back to that first year and the very beginnings 
of the company. 

RG: I started at my home in June 1997, but it 
was wild getting there. The first week of Janu- 
ary, [RLG Chairman] Joe Galante and I talked 
about my not renewing my contract. My bon 
voyage from RLG was right after CRS. In April 
my doctors wanted to do another angiogram 
[Goodman had previously undergone the pro- 
cedure in September 1996], and they found an 
artery had dosed. May 10 I turned 41, and May 
14 I had a single bypass. June 1 Lyric Street be- 
gan, and June 4 Jennifer and I had a baby. On 
Aug. 1 we moved into the offices on 19th Ave. I 

figured if I could get through that year, every- 
thing else was a cakewalk. 

R&R: And things have been good? 

RG: There's a real family here. It's hard to put 
my finger on why that is. We feel like we're up 
against the world. We're a small label, and we've 
weathered consolidation and haven't been gob- 
bled up. The good news is we're owned by the 
second- largest media company, and Disney has 
been in the music business since Day One. And 
country is so hand -in -glove demographically 
with what they do. I tell my staff our existence 
is up to us. It's in our hands. 

R &R When did you project to Disney that Lyric 

Street would be in the black? 

RG: In our first five -year plan I said that if they 
couldn't stomach losing money for five years, 
they didn't need to start this company. And I told 
them what I thought we'd lose over that five - 

year period. 

In our third year we released a SheDaisy CD, 
Aaron Tippin had "Kiss This," and at the end of 
that year we began to roll out Rascal Flatts. She - 
Daisy sold 2 million and Aaron sold 750,000. 
Those all helped us break even that year. We 
broke even in year four. The fifth year we dipped 
a little bit, and in the sixth and seventh years we 
broke even again. 

r"!411lllllnllll/ll"'"""" 

"We feel like we're up 

against the world. We're a 

small label, and we've 

weathered consolidation 

and haven't been gobbled 
up." 

But 2004 was huge. We're seven years into it, 
and last year we dropped a double-digit percent- 
age of operating income to our overall net reve- 
nue. A huge part of the success is Rascal Flatta.. 

With their catalog and third album - which 
came out Sept. 28 and is already over 15 mil- 
lion - we're dosing in on 6 million units. 

R &R Was there n moment when you knew this 

was actually going to work? 

RG: I still wake up some nights wondering if 
it's going to work. But I guess it was hitting five 

years. Once we got there, we were selling 
records, had a stable staff and had the suppor 
and blessings of our home office. By the fifth year 
we had gotten SheDaisy through, come back 
with Rascal Flatts, revitalized Aaron Tippin and 
were beginning to develop some things. When 
you're developing catalog, you know you're do- 

ing good work. So, the fifth year I thought, 
"We're good for now." 

But I still don't take anything for granted. Just 
in the last two years 
things have changed so 
much. There's been 
more consolidation. A 
myriad of labels have 
gone away. There's no 
point, however, at which 
you can exhale anymore. 

We had a big Buena 
Vista Music Group meet- 
ing a few weeks ago. We 

were able to go out there 
with a lot of success, and 
it was exciting. It was 
nice to hear a lot of acco- 
lades being thrown 
around by our boss to 
the whole music group 
about our group. 

I told my staff to think 

COMING HOME Lyric Street's Greg McCam (I) and Randy 

Goodman joined SheDaisy on the deck of the U.S.S. Ronald Reagan as 

it returned to port earlier this year from overseas deployment. 
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about the feeling they had that night. That's a 

feeling we all want to have next year, but that 
feeling only comes with a lot of hard work. You 

can't take anything for granted. 
R &R Do you think it's even tougher to start up a 

new label in the environment we're in now? 
RG: Yes. Since Lyric Street started we've seen 

the consolidation of radio and accounts. Our 
average retail price point has dropped more than 
a dollar over the last year. This business is more 
expensive, and it's harder. 

But I look at the success of Gretchen Wilson. 
She's a unique and compelling artist who had a 
unique and compelling song driven by the de- 
livery system of Country radio to the masses. It 
wasn't about smoke and mirrors, it was about 
blowing up this record at radio. And that's our 
mission statement - to be a country -music la- 
bel driven by unique and compelling artists with 
unique and compelling songs driven by the de- 
livery system of Country radio. 

It's so easy to get off target and sign an act 
because they're cool and we think we can 
work them at Triple A. But our whole focus is 

to sign artists who will get on Country radio. 
If they don't get on Country radio, it's not 
going to work. 

R &R What's it hke having theworld'sseeond-larg- 

est media company as a resource? 

RG: They call it synergy at Disney. It's anoth- 
er one of those double-edged swords. One of the 
reasons I thought this could work was, I finally 
drank the Kool -Aid of what synergy can do. I 

thought, "If it really can happen, it could be a 
huge competitive advantage." That may have 
been a bit naive on my part. I've come to realize 
that synergy is about going to your synergy part- 
ner with something that has value, something 
that makes sense for them to stretch out on. 

When we signed SheDaisy, in our naivete, we 
called the head of distribution for movies. And 
instead of introducing them with an EPK, we 
did a film. You left the theater feeling that these 
women were stars - they must be, because 
they're on film. 

R&R: Synergy seemed tocomea lot easier for She- 

Daisy than for Rascal Flatts. 

RG: It may have been because it was three 
sisters, but it was indeed harder for Rascal Flatts. 
Everyone always laughs at my synergy e- mails, 
and the only time I get in trouble with my boss 
is when I send one out I'll unload because I'm 
sitting here with one of the biggest artists in any 
format and those guys won't wake up. 

After Rascal Hafts won the CMA Horizon 
Award [Buena Vista Music Group Chairman] 
Bob Cavallo made the call and got them on Good 

Morning America. Once they got on, they did so 
well and endeared themselves so much that [tal- 

ent booker] Mark Bracco became a huge fan. 

So sometimes it takes a little bit of big brother 
putting their arm around them. Once we do that 
and people realize how unique and great our 
artists are, the door is open. 

R &R: A Disney company, ABC Radio, owns ra- 

dio stations, four of which are Country - WKHX 

& WYAY/Atlanta and KSCS & KTYS/Dalias. Does 

synergy come into play there? 

RG: That's a great microcosm of the chal- 
lenges of being truly synergistic. Everybody 
puts their butts on the line in every Disney 
company every day. Atlanta and Dallas are 
such big markets. Everything is so tight and 
so precious that if programmers and music 
directors don't believe it's the right thing for 
the radio stations, they can't let synergy force 
them to make what they believe to be a wrong 
decision. That's a hard thing to accept some- 

times. But, no, we don't get automatic adds 
in Atlanta and Dallas, believe me. 

R&R: Tell us about the move leek to Nashville from 
New York 

RG: We were going to a screening for the then - 
unknown Jennifer Lopez, riding in a taxi in Man- 
hattan Joe had just gotten back from this big meet- 
ing in Gütersloh [Germany], and I knew that 
something was amiss. He was a bit distant Joe 
said, 'We're going home." I said, "I thought we 
were going to a screening." I'm thinking, "Are we 
going to Stamford, Connecticut? What does that 
mean ?" Joe said, "No, I'm through We're going 
back to Nashville." And that was it. 

We go to this screening, and I sat there for two 
hours going, "What the heck is going on ?" I 

couldn't even watch the movie. Afterward Joe 
and I began talking. We were just to the point 
where Dave Matthews Band was coming along. 
We had been working on that project for six or 
seven months and knew how important it was 
going to be. Things were really beginning to 
happen with some of our signings. I said, 'Joe, 
the fields are ripe for harvest. Why are we leav- 
ing now ?" Looking back on it, it was the right 
time. 

R&R Do you think things would have been differ- 

ent if that Giitersloh meeting had happnredsixmonths 
later, after Dave Matthews Band broke? 

"Our whole focus is to sign 

artists who will get on 

Country radio. If they don't 

get on Country radio, it's 
not going to work." 

RG: Yes. Joe and I had come from RCA /Nash- 
ville, which had been Label of the Year every year 
in the '80s. Ill never forget being on a plane af- 

ter moving to New York and talking to a guy 
about what I do. I told him I used to work for 
RCA /Nashville and went through the legacy 
with Dolly, Waylon Jennings, Alabama, The 
Judds, Clint Black and on and on. 

He asked who was on the roster in New York, 

and I looked at this list of 80- some -odd artists 
and didn't know what to say. I asked if he knew 
Bruce Homsby, and he said, "I think I've heard 
of him." That's when I realized we were in a 

world of hurt. It takes so long, and there had 
been so much dysfunction. No one had ever 
done the hand work that Joe, in particular, had 
to do, which was to approach it as a business. 

Joe didn't have to teach me passion for the 
music. Instead, New York became my doctoral 
degree in the music business. I went through 
some serious boot camp with Joe. He would 
move me through a lot of different jobs. So when 
I sat down with Disney I knew how to read an 
income statement I knew what a balance sheet 
was. I knew how to create a business plan. It 
blew them away, because most label people 
don't understand all those aspects. 

R &R Were you not aware ofhow much you really 

knew? 

RG: Not until I started doing this job. There 

Continued on Page 40 
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Randy Goodman's Magic Kingdom 
Continued from Page 38 

were things that I hadn't done and didn't think 
I could do, but when the time came, I was pre- 
pared. I had sat many times in an office with Joe 

when we had to let an artist go. I'll never forget 
when Joe had to make that decision about Steve 

Wariner. I came by Joe's office afterward, and his 
lights were out Islipped my head in, and he was 
sitting in this dark office, just completely despon- 
dent because we all loved Steve. 

The hard discussions you have to have with 
management and artists, I had always done with 
Joe. When the bad stuff came down I was going 
to be there and I might get scarred and nicked, 

but I wasn't the guy delivering it. I would al- 

ways go to business-plan meetings in Burbank 
with Joe. Toward the end them he would say, 

"Just make the presentation. You know what 
you're doing." But again, he was there. My safety 
net was them. All of sudden you step out and 
don't have that. 

R &R: What other djferencesare there between be- 

ing a No. l and No. 2? 

RG: One big difference is the schedule. I'm 
my own boss now. My schedule is my own. I 
waited longer than most people to have a fami- 
ly, and that's given me a lot greater flexibility. 
Not to say that I couldn't have done it before, 

but I think Iwould have felt the need to be there. 

I also have to realize that the strategic vision 
of where we are going, what we are doing, and 
what we want to be about rests on me. That's a 

hard thing. It's easy to be reactive. It's much 
harder to be proactive. It's much hander to close 

your door and take a little retreat and be strate- 

gic, but if you don't, you wake up one day and 
everyone is bumping up against you. 

Another difference between being at RCA and 
being at a startup is the expenses you can ab- 

sorb. We would fly first dass, we would stay in 
the Four Seasons. Now I stay at this little place 

outside of Burbank, and I take Southwest. I want 
to make sure we drop enough money to the bot- 
tom line. 

R &R Was there ever a sense that "All these people 

have jobsandfamilies,and all that comes down to me "? 

RG: Yeah, it's a very frightening thing and 
may illustrate one of the reasons Disney want- 
ed to hire me. I didn't have any desire to leave 

RCA, but I thought at least talking to them 
would be a good experience. I told them, "You 

guys are crazy. You don't want to start a label 

now. This is the worst possible environment." I 
told them what's wrong with the marketplace, 

and I guess everybody else had come in and said 

they wanted the job and would find IIvis. I was 

much more realistic, and they wanted to hire me 

because of that. 

My first call after taking the job was to ]cur- 
rent Lyric Street A&R head] Doug Howard. The 

second person I knew I needed to hire was Ter- 

esa Russell, who had been with me all those 
years at RCA. Doug came over here with a con- 
tract Teresa, a single mom, left after 18 years at 
RCA. Robin Gordon left PolyGram after 17 

years. When I wake up at night it's not about 
me, it's about those people. They came and 
planted their flag as a leap of faith I have a S=eat 

sense of loyalty to them because they showed a 

great sense of loyalty to me. 

R &R: You have been really stable in terms of staff 
size and turnover. Why? 

RG: We are only 20 people, and we started 
with 17 five years ago. Again, that was because 

I had the experience of being able to see wiat 
had happened to other new labels. It's a great 

temptation when you start off on a roll and the 

back office suggests you bring in more people. 
It would be a lot easier. We would have a lot less 

blisters and bleeding. We all wear a lot of hat. I 

probably get my hands dirtier as President of this 

label than I did as the GM of the RCA Label 
Group. 

The stability comes from hiring really good 
people. And the people we brought together 
really work, culturally. We seem to share simi- 
lar values, and that's important too. 

f71 A/H//Ille//U/HtE!>tl 

"In our first five-year plan 

I said that if Disney 

couldn't stomach losing 

money for five years, they 

didn't need to start this 

company." 
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R&R:Hmreyouapplied the mentoring lessons you 

learned at RCAhere? 

RG: Job lines are really blurry and messy. Peo- 

ple are in and out of my office, and I'm always 

in and out of their offices. It has really flattened 

our organization. There's much less of a hierar- 

chy because we can't afford a hierarchy, so we 
make decisions a lot quicker. 

Last year we had blown the roster up to 13 

artists, which was way too big. We had to make 

some hard decisions for the health of the com- 
pany. This year we are down to seven, but if 
something comes along, we can take that skunk- 

works mentality, pull it 
together and get it out 

quick. I can't compete 
with major consolidated 
labels on a critical -mass 

level, but I hope to bring 
a more agile, aggressive 

attitude to the market- 
place. 

R &R: Take us through 

your raster, and give us your 

personal thoughts on each 

artist. 

RG: SheDaisy came 
out of the box with a 

double- platinum album 
and four top 10 singles, 

and we felt we'd built a 

S 

HAKUNA MATATA The Lyric Street staff kicks back at Nashville's 

Sunset Grille. 
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good brand. But we mis- 
stepped on the second 
record. Kristin is such an 

amazing songwriter, but 
the album got a little over- 

produced. It was just out- 
side our format. And 
then, after 9/11, the mu- 
sic shifted. 

To come back with 
this album in light of all 
that and have a top 10 

first single - there are 

artists who have had 
longer and bigger -sell- 
ing careers who can't get 
that far back. "Come 
Home Soon" has been 
incredible, and we just 
crossed 400,000 units on 
the album. 

Josh Gracin was onAmerium Idol whilehewas 
still in the Marines, and he's such a great guy. 

His first single went top four, the second single 

is really kicking in, and we're just shy of 400,000 

units shipped on this album. Worst case, we'll 
come out of this debut album with three top lOs 

and a gold album. 
Kerry Harvick's new album is being pro- 

duced by Byron Gallimore. Her first single was 
"Cowgirls." We did a great job of setup, and 
once we heard that single, we thought it was 

one we wanted to go with, and we jumped into 
the marketplace. But we get an F in due dili- 
gence and intelligence in the marketplace. 
There were 13 debut albums and singles from 
females coming out around the same time. We 

were fifth or sixth in. It was crazy, and it was 
as much my fault as anybody's. That didn't do 
as well as we'd hoped. But she's a very talent- 
ed singer and songwriter - she wrote 70% of 
the album. 

Brian McComas had a top 10 with "99.9% 

Pure" and is now out with Rascal Rafts. Brian's 

a groat singer- songwriter, and he has an incred- 

ible work ethic. Whatever show he can do, he's 

out there trying to build that fan base. 

Josh and Cheyenne Ragsdale are a brother- 
sister duo. We've been working on this record 
for the last year. It's been a long developing pro- 
cess because Ws art. They're in their early 20s, 

come from a great family and grew up in 
Natchez, MS hearing Faulkner quoted as much 
as the Bible. 

Both of their parents are ministers. It's not 
Southern fire and brimstone, it's a grace -filled 
view of life. They have this Faulkner- esque, goth- 
ic-country feel about them, and their album is 

spectacular. 

God bless Aaron Tlppin He was a really im- 
portant part of us getting established, and it's 
obvious that, with him, if you find the right song, 

you can get it through radio and sell a bunch of 
records. The struggle for us - and Aaron - is 

that he's so narrowcast at radio. It's got to be the 

exact right record. 

To his credit, he understands that People Like 

Us did 750,000 unit. That's an ATM. There's no 

capital cost. You don't have to set him up. Just 

lock, load and go. 

Rascal Flails - what can I say? It's been an 

amazing ride. The guys have matured and grown 
up. I'm so proud watching them and their man- 

agers. You see their show live, and it's just stag- 

gering. They played Chicago last month, and it 
was a sellout They did a show in Huntsville, AL, 
and I took the whole staff down to see them. 

There's nothing like going to an auditorium 

HEAVY METAL Lyric Street execs Doug Howard (second from r) 

and Randy Goodman present an award plaque to Rascal Flatts. 

that holds 10,000 people and hearing the deci- 

bels before they come out and knowing it's your 
act and they're headlining. You always have 
those hopes and dreams, but you never know. 
A lot of it is how an act matures. Some acts can 

handle it, and some acts can't. It's so hard be- 

ing an artist today. 

The exciting thing is, the guys are writing. 
And with Dan Huff producing the new album, 
I think it's going to make them more of a band 
and less of a vocal group. There's a whole new 
energy and sense of who they are. 

R &R: "Morin On" is credited with moving them 

on to the proverbial next level and really breaking 

them out of that boy band image. The story is that 

Lyric Street was reluctant to release itasasingle until 
you saw the success in Nashville after Gerry House 

played it on his WSIX morning show. 

RG: That was a song you hear on a first al- 

bum and think to yourself, "Wouldn't it be 

great if we could get to this as a single ?" But it 
was so slow and sparsely produced, which 
wasn't what Rascal Platt were known for. And 
we were coming out of a third single that was 

a ballad and that took everything we had to get 

to top 10. Their co-manager, Trey Turner, is very 
dose to Geny, and we decided to let him play 
it to see what happened. And it got good reac- 

tion. 
It did take them from being a boy band to 

being artists, and right at that time they went 
out on the road with Toby Keith. Toby had just 

exploded, and they were exploding. They had 
to toughen up because they were out with Toby. 

Then they went on the road with Brooks & 
Dunn, and then with Kenny Chesney. Them 

being out with three of the more party, up, rau- 
cous kinds of acts helped people realize "This 
ain't no boy band. This is a kick -ass, young 
man's band." 

R&R What's your assessment of the current state 

of the business and Lyric Street? 

RG: When you look at the business, the en- 

vironment and how tough it is, it makes me 
even more proud of this organization and the 
staff. Everyone understands fiscal responsibil- 

ity and how important it is to be cost -conscious. 

If you do that, you don't have to throw out 
records to make your numbers. It allows us to 

be a little more patient. 
But when we get an act like Rascal Rafts, 

we know we have to deliver. We can't stop. 
We can't be tired. If we go into overtime, we 
go into overtime. That's why we have become 

a great place for artist development. We've 
been under the industry's radar, and I kind of 
like that. 
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TOTAL 
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3 DARRYL WORLEY Awful, Beautiful Life (OreamWorks) 11875 1557 4323 +647 398848 41863 26 11511 

1 2 BLAKE SHELTON Some Beach (WarnerBros.) 11681 222 4148 -156 411355 11489 22 114)1 

2 3 TIM MCGRAW Back When (Curb) 10833 631 4012 -153 381434 10400 18 11411 

4 0 GRETCHEN WILSON When I Think About Cheatin' (Epic) 10287 504 3759 +333 347158 11748 11 11511 

5 KEITH URBAN You're My Better Half (Capitol) 9948 1000 3592 +370 334864 35917 11 11411 

7 Q RASCAL FLATTS Bless The Broken Road (Lyric Street) 9504 828 3295 +328 335318 29660 10 11511 

6 Q BRAD PAISLEY Mud On The Tires (Arista) 9459 520 3541 +241 315253 12436 16 11311 

10 ALAN JACKSON Monday Morning Church (Arista) 7985 492 3042 +254 274408 12514 13 11311 

O LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 7671 115 2840 +114 272914 3231 18 11311 

12 0 REBA MCENTIRE He Gets That From Me (MCA) 7048 410 2607 +171 238748 8632 19 11312 

13 JOSH GRACIN Nothin' To Lose (Lyric Street) 6616 561 2409 +212 210002 11731 17 11212 

14 BIG & RICH Holy Water (Warner Bros.) 5775 212 2156 +83 189462 3559 14 11312 

16 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 5599 315 2036 +114 178130 12548 11 11013 

15 BILLY DEAN Let Them Be Little (Curb) 5501 133 2165 +104 177587 8885 17 10715 

18 SUGARLAND Baby Girl (Mercury) 4999 357 1841 +148 163196 11821 23 108)10 

22 0 CRAIG MORGAN That's What I Love About Sunday (BBR) 4448 645 1671 +233 140726 19378 10 10813 

20 MONTGOMERY GENTRY Gone (Columbia) 4406 513 1620 +196 135062 18133 7 10217 

19 0 ANDY GRIGGS If Heaven (RCA) 4269 243 1544 +124 136622 11456 11 104)9 

21 0 PAT GREEN Don't Break My Heart Again (Universal /Republic/Mercury) 4090 259 1456 +117 128275 7767 20 8912 

23 BROOKS & DUNN It's Getting Better All The Time (Arista) 4003 382 1528 +163 140353 18329 6 98112 

24 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 3732 228 1427 +106 114498 8344 13 10217 

25 TOBY KEITH tIKRYSTAL Mockingbird ( DreamWorks) 3158 169 1123 +77 103211 1727 7 8414 

27 JOE NICHOLS What's A Guy Gotta Do (Universal South) 2652 235 993 +114 81895 8597 7 7716 

Breaker CD BLAINE LARSEN How Do You Get That Lonely (BNA /Giantslayer) 2227 195 811 +48 66704 3211 9 7519 

28 MIRANDA LAMBERT Me And Charlie Talking (Epic) 2226 126 863 +42 54893 3606 12 87113 

26 26 JIMMY WAYNE Paper Angels ( OreamWorks) 2127 742 810 327 70135 24354 8 7611 

Breaker MARTINA MCBRIDE God's Will (RCA) 2006 ED 191 855 +84 62082 2520 5 7619 

Breaker CD TERRI CLARK The World Needs A Drink (Mercury) 1940 120 780 +55 56136 1105 8 7417 

Breaker e TRACE ADKINS Songs About Me (Capitol) 1814 299 743 +147 54968 9195 4 76117 

Breaker KENNY CHESNEY Anything But Mine (BNA) 1799 642 717 +266 60459 25259 2 84141 

41 ED JO DEE MESSINA My Give A Damn's Busted (Curb) 1710 673 529 +248 57068 19165 2 61132 

36 PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista) 1655 269 598 +99 50438 8122 6 57)8 

35 AMY DALLEY I Would Cry (Curb/ 1618 180 623 +86 47754 3839 9 6415 

32 34 JEFF BATES Long, Slow Kisses (RCA) 1571 -41 639 8 45838 187 13 6416 

37 ® MARK CHESNUTT I'm A Saint (Vivaton) 1500 147 603 +66 36952 2901 10 5212 

34 CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /Painted Red) 1381 -59 520 +3 49147 2951 7 3314 

39 37 TRACY BYRD Revenge Of A Middle-Aged Woman (BNA) 1060 -124 466 37 25315 5211 12 5312 

38 38 SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia) 1029 -194 489 -55 27272 2758 12 5611 

43 KEITH ANDERSON Pickiú Wildflowers (Arista) 1022 312 463 +152 25485 8714 3 4616 

42 BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 920 98 422 +19 17103 4565 2 5117 

44 SARA EVANS Tonight (RCA) 790 237 326 +54 21631 8548 3 4518 

46 ALISON KRAUSS & UNION STATION Restless (Rounder) 647 105 257 +46 17515 2568 3 2812 

Debu[ CIO LONESTAR Class Reunion (That Used To...) (BNA) 612 571 220 +203 14590 13309 1 36130 

45 TRENT WILLMON Home Sweet Holiday Inn (Columbia) 546 1 269 +1 12413 826 5 3514 

47 CD RANDY TRAVIS Four Walls (Word /Curb /Warner Bros.) 515 22 256 +17 11381 288 4 3111 

59 (.1) RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment) 435 153 102 +65 10252 924 2 111 

48 47 PAT GREEN Somewhere Between Texas... (UniversalRepublic /Mercury) 387 -34 54 -5 12998 422 7 0/0 

49 TRENT WILLMON The Good Life (Columbia) 354 38 52 +4 10796 1184 14 010 

(bebt (I) KENI THOMAS Not Me (Moraine) 286 43 127 +20 6120 1133 1 1514 

- KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 258 86 42 +13 7704 1416 8 410 

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 1/2 -1/8. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase 
In points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 
officially reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons* (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used hereir with permission 
from Arbitron Inc. (© 2005, Arbitran Inc.). © 2005, R8R, Inc. 

POWERED 
M EDIABASE 

MOST ADDED' 
www.rradds.com 

ARTIST TITLE LABEL(S) ADDS 

KENNY CHESNEY Anything But Mine (BNA) 41 

JO DEE MESSINA My Give A Damn's Busted (Curb) 32 

LONESTAR Class Reunion (That Used To...) (BNAI 30 

TRACE ADKINS Sangs About Me (Capitol) 17 

SHANIA TWAIN Don't! (Mercury) 15 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 13 

BROOKS & DUNN It's Getting Better All The Time (Arista) 12 

SUGARLAND Baby Girl !Mercury) 10 

MOST 
INCREASED POINTS 

ARTIST TITLE LABELSI 

TOTAL 
POINT 

INCREASE 

DARRYL WORLEY Awful, Beautiful Life (Bream Works) +1557 

KEITH URBAN You're My Better Half (Capitol) +1000 

RASCAL FLATTS Bless The Broken Road (Lyric Street) +828 

JO DEE MESSINA My Give A Damn's Busted (Curb) +673 

CRAIG MORGAN That's What I Love About Sunday (BBR) +645 

KENNY CHESNEY Anything But Mine (BNA) +642 

LONESTAR Class Reunion (That Used To...) (BNA) +571 

JOSH GRACIN Nothin' To Lase (Lyric Street) +561 

BRAD PAISLEY Mud On The Tires (Arista) +520 

MONTGOMERY GENTRY Gone (Columbia) +513 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS: 

TOTAL 
PLAY 

INCREASE 

DARRYL WORLEY Awful, Beautiful Life ( DreamWorks) +647 

KEITH URBAN You're My Better Half (Capitol) +370 

GRETCHEN WILSON When I Think About Cheatiú (Epic) +333 

RASCAL FLATTS Bless The Broken Road (Lyric Street) +328 

KENNY CHESNEY Anything But Mine (BNA) +266 

ALAN JACKSON Monday Morning Church (Arista) +254 

JO DEE MESSINA My Give A Damn's Busted (Curb) +248 

BRAG PAISLEY Mud On The Tires (Arista) +241 

CRAIG MORGAN That's What I Love About Sunday SRI +233 

JOSH GRACIN Nothin' To Lose (Lyric Street) +212 

BREAKERS 
BLAINE LARSEN 

How Do You Get That Lonely (RNA /Giantslayer) 
9 Adds Moves 29-24 

MARTINA MCBRIDE 

God's Will (RCA) 

9 Adds Moves 31-27 
TERRI CLARK 

The World Needs A Drink (Mercury) 
7 Adds Moves 30-28 

TRACE ADKINS 

Songs About Me (Capitol) 
17 Adds Moves 33-29 

KENNY CHESNEY 

Anything But Mine (RNA) 

41 Adds Moves 40-30 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 
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Creating Listener- Driven Innovation Since 1981 

1981 
"Athens' Rock Alternative" 

(Athens, GA) 

1997 
Hip Hop 

2002 
JACK FM 

(Canada) 

2004 
JACK FM 

(U.S.) 

Imagine the f=uture... 

PARAGON 

1991 
Alternative 

2001 
NPR News & Progressive 

MEDIA STRATEGIES 

2003 MEDIA RESEARCH & STRATEGIC PLANNING 
Progressive Talk 

303.9ZZ.5600 www.para9onmediastrategies.com 

Cl Radio & Records January 14, 2005 R &R 41 

www.americanradiohistory.com

www.americanradiohistory.com


COUNTRY TOP 50 INDICATOR 
LA$- 

3 0 
1 2 

7 0 
6 0 
2 5 

4 0 
9 

11 Q 
12 0 
5 10 

13 m 
8 12 

14 13 

16 

18 

17 

19 m 
20 

23 

22 ® 
21 

25 ® 
26 ® 
27 

28 

29 

33 

24 28 

34 m 
30 

31 

32 ® 
39 

38 

40 

37 36 

41 

42 m 
¡Debut> 

44 

(Debut). 

43 

45 

46 CD 

50 ® 
49 

LDebut 

(Debut IT 
¡Debut> 

(Debut 

January 14, 2005 

ARTIST __ _ _c_ 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

BLAKE SHELTON Some Beach (Warner Bros.) 

BRAD PAISLEY Mud On The Tires (Arista) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

TIM MCGRAW Back When (Curb) 

ALAN JACKSON Monday Morning Church (Arista) 

KEITH URBAN You're My Better Half (Capitol) 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

REBA MCENTIRE He Gets That From Me (MCA) 

DIERKS BENTLEY How Am I Doin' (Capitol) 

BIG & RICH Holy Water (Warner Bros.) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

BILLY DEAN Let Them Be Little (Curb) 

BROOKS & DUNN It's Getting Better All The Time (Arista) 

ANDY GRIGGS It Heaven (RCA) 

SUGARLAND Baby Girl (Mercury) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 

MONTGOMERY GENTRY Gone (Columbia) 

CRAIG MORGAN That's What I Love About Sunday (BBB) 

TOBY KEITH fIKRYSTAL Mockingbird (Dream Works) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

MARTINA MCBRIDE God's Will (RCA) 

KENNY CHESNEY Anything But Mine (BNA) 

JIMMY WAYNE Paper Angels (Dream Works) 

TRACE ADKINS Songs About Me (Capitol) 

MARK CHESNUTT I'm A Saint (Vivaton) 

TERRI CLARK The World Needs A Drink (Mercury) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

BLAINE LARSEN How Do You Get That Lonely (BNA /Giants layer) 

PHIL VASSAR I'll Take That As A Yes The Hot Tub Song) (Arista) 

SARA EVANS Tonight (RCA) 

CHELY WRIGHT Bumper Of My S.U.V. (Dualtone /Painted Red) 

AMY DALLEY I Would Cry (Curb) 

ALISON KRAUSS & UNION STATION Restless (Rounder) 

JO DEE MESSINA My Give A Damn's Busted (Curb) 

BLUE COUNTY Nothin' But Cowboy Boots (Asylum /Curb) 

LONESTAR Class Reunion (That Used To...) (BNA) 

KEITH ANDERSON Pickin' Wildflowers (Arista) 

RANDY TRAVIS Four Walls (Word /Curb /Warner Bros.) 

JOHN STONE Shame On Me (Tootsie's) 

TRENT WILLMON Home Sweet Holiday Inn (Columbia) 

KENI THOMAS Not Me (Moraine) 

S. BROWN f /R. RANDOLPH Mission Temple Fireworks Stand (Curb) 

CARLY GOODWIN Just Another Mountain (DreamBearMusic) 

SHANIA TWAIN Don't! (Mercury) 

BLAKE SHELTON Goodbye Time (Warner Bros.) 

TOTAL 

PO'.NTS 
.I. 

POINTS 
TOTAL 

FLAYS 
.4 

PLAYS 
TOT AUO. 

(001 

i AUD. 

(00) 

WEEKS 

ON 

TOTAL 
ADDS 

5010 223 3907 +147 115331 6080 26 10811 

4780 339 3666 285 111865 6883 22 10610 

4682 537 3651 +401 107226 10741 17 10712 

4629 464 3E48 +389 104920 10315 11 10710 

4504 .364 3473 292 105840 6905 16 10310 

4492 21 3478 +25 101807 1265 13 10810 

4425 576 3406 +433 101804 11798 11 10813 

4213 495 3214 +396 96646 10793 10 10711 

3792 227 3037 +221 86787 5925 18 10510 

3563 708 2719 -578 82588 -13938 17 9810 

3496 222 2735 +173 78803 4830 19 10712 

3255 677 2433 -562 72822 -15167 34 9110 

3178 14 2479 .24 73366 1162 15 10311 

3096 275 2399 +209 71266 5751 18 9913 

2883 273 2272 +232 66323 6053 11 9912 

2786 148 21'9 +114 63133 3454 15 9812 

2567 351 20132 +269 55961 7735 6 9816 

2307 251 17E,1 +175 52422 4597 12 91110 

2232 331 1736 +277 49874 7490 24 86113 

2193 244 1725 +183 48709 6184 13 9414 

2062 40 1620 +27 45853 1187 19 8412 

2050 355 1591 +279 49703 8916 7 87110 

1867 255 1460 +222 43789 5729 9 8617 

1664 114 1332 +94 38634 2173 7 7512 

1549 134 1245 +113 34029 2581 8 7817 

1352 271 1082 +211 29847 6309 5 7017 

1286 492 1013 +382 28818 10860 3 77124 

1207 494 923 377 27765 -11002 9 6410 

1140 367 895 +275 25254 8631 4 73119 

1094 14 824 +7 22650 254 11 6811 

1073 113 868 +92 22441 2504 8 6214 

1023 93 789 +90 23528 2287 12 6118 

747 139 616 +121 17255 2801 6 5317 

719 107 58' +92 17545 2647 7 4915 

612 61 493 +42 13355 1360 9 4015 

606 17 510 -24 13714 1016 6 3813 

467 24 354 +21 10438 386 8 3113 

453 37 343 +28 10333 844 5 3213 

440 425 352 +339 10821 10642 1 44139 

431 118 353 +94 9850 2791 3 3316 

389 311 334 +261 8153 6384 1 38128 

381 3 281 +13 9234 193 3 2413 

277 50 224 +22 5579 757 5 1913 

235 35 161 +20 3138 313 4 1311 

164 60 167 +65 2951 933 2 1614 

128 7 102 +2 2822 70 2 1010 

102 37 77 +29 2039 769 1 914 

97 19 87 +10 1833 192 1 1110 

95 95 80 +80 2673 2673 1 12112 

93 93 65 +65 2369 2369 1 414 

108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1i2 - Saturday 1/8. 

© 2005 Radio & Records. 

MOST ADDED' 
www.rrindicator. corm 

ARTIST "' -n _ .*.u':' ADDS 

JO DEE MESSINA My Give A Damn's Busted (Curb) 39 

LONESTAR Class Reunion (That Used To...) (BNA) 28 

KENNY CHESNEY Anything But Mine (BNA) 24 

TRACE ADKINS Sangs About Me (Capitol) 19 

SUGARLAND Baby Girl (Mercury) 13 

SHANIA TWAIN Don't! (Mercury) 12 

ANDY GRIGGS If Heaven (RCA) 10 

MONTGOMERY GENTRY Gone (Columbia) 10 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 8 

MOST 
INCREASED POINTS 

ART 

TOTAL 

POINT 

INCREASE 

KEITH URBAN You're My Better Half (Capitol) +576 

BRAD PAISLEY Mud On The Tires (Arista) +537 

RASCAL FLATTS Bless The Broken Road (lyric Street) +495 

KENNY CHESNEY Anything But Mine (BNA) +492 

GRETCHEN WILSON When I Think About Cheatin' (Epic) +464 

JO DEE MESSINA My Give A Damn's Busted (Curb) +425 

TRACE ADKINS Songs About Me (Capitol) +367 

MONTGOMERY GENTRY Gone (Columbia) +355 

BROOKS & DUNN It's Getting Better All The Time (Arista) +351 

SUGARLAND Baby Girl (Mercury) +331 

MOST 
INCREASED PLAYS 

ARTIST 

-CTAL 
PLAY 

I JCREASE 

KEITH URBAN You're My Better Half (Capitol) +433 

BRAD PAISLEY Mud On The Tires (Arista) +401 

RASCAL FLATTS Bless The Broken Road (Lyric Street) +396 

GRETCHEN WILSON When I Think About Cheatin' (Epic) +389 

KENNY CHESNEY Anything But Mine (BNA) +382 

JO DEE MESSINA My Give A Damn's Busted (Curb) +339 

MONTGOMERY GENTRY Gone (Columbia) -279 

SUGARLAND Baby Girl (Mercury) -277 

TRACE ADKINS Songs About Me (Capitol) -275 

BROOKS & DUNN It's Getting Better All The Time (Arista) -269 

B15 Library -FAST Hooks 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 75,000+ Song Library 

All Formats & International Titles On -Time Delivery 
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Email: hooks@hooks.com 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelara 
(770)452 -HOOK (4665) 
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COUNTRY CALLOUT AMER /CA By BtA seye 

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 14, 2005 

Callout Americas song selection is based on the top 35 titles from the R &R Country chart for the airplay week of January 2 -8. 

ARTIST Title (Label) 

ALAN JACKSON Monday Morning Church (Arista) 

BLAKE SHELTON Some Beach (Warner Bros.) 

DIERKS BENTLEY How Am I Dein' (Capitol) 

TIM MCGRAW Back When (Curb) 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

SHEDAISY Come Home Soon (Lyric Street) 

CRAIG MORGAN That's What I Love About Sunday (OR) 

REBA MCENTIRE He Gets That From Me (MCA) 

JIMMY WAYNE Paper Angels (Dream Works) 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 

BRAD PAISLEY Mud On The Tires (Arista) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 

SUGARLAND Baby Girl (Mercury) 

BILLY DEAN Let Them Be Little (Curb) 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 

MARTINA MCBRIDE God's Will (RCA) 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

BROOKS & DUNN Its Getting Better All The Time (Arista) 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

KEITH URBAN You're My Better Half (Capitol) 

ANDY GRIGGS If Heaven (RCA) 

BIG & RICH Holy Water (Warner Bros.) 

PAT GREEN Don't Break My Heart Again (Universal /Republic/Mercury) 

BLAINE LARSEN How Do You Get That Lonely (BNA /Giantslayer) 

MARK CHESNUTT I'm A Saint (Vivaton) 

TOBY KEITH fIKRYSTAL Mockingbird (DrcaniWorks) 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 

JEFF BATES Long, Slow Kisses (RCA) 

MONTGOMERY GENTRY Gone (Columbia) 

PHIL VASSAR I'll Take That As A Yes The Hot Tub Song) (Arista) 

TERRI CLARK The World Needs A Drink (Mercury) 

MIRANDA LAMBERT Me And Charlie Talking (Epic) 

TRACE ADKINS Songs About Me (Capitol) 

LIKE A LOT 

43.5% 

39.3% 

37.8% 

31.8% 

35.8% 

34.3% 

32.5% 

31.5% 

30.8% 

30.3% 

29.3% 

27.0% 

26.3% 

24.3% 

23.3% 

23.0% 

22.5% 

21.0% 

20.8% 

20.8% 

19.3% 

18.5% 

18.3% 

17.8% 

16.5% 

16.5% 

16.5% 

16.5% 

15.3% 

15.0% 

11.0% 

10.0% 

8.8% 

8.5% 

7.5% 

TOTAL 

POSITIVE 

77.0% 

77.3% 

73.3% 

73.5% 

65.0% 

70.8% 

70.5% 

67.8% 

68.3% 

70.3% 

70.3% 

70.5% 

65.8% 

58.3% 

58.5% 

55.8% 

60.3% 

40.5% 

51.5% 

51.3% 

53.0% 

57.0% 

55.5% 

41.0% 

56.8% 

52.5% 

52.5% 

35.5% 

45.5% 

48.3% 

35.8% 

36.8% 

38.0% 

29.5% 

34.0% 

INDEX 

4.20 

4.15 

4.05 

4.06 

3.84 

4.01 

4.07 

3.91 

4.05 

3.96 

3.96 

3.95 

3.90 

3.80 

3.79 

3.73 

3.79 

3.85 

3.69 

3.82 

3.63 

3.72 

3.76 

3.45 

3.77 

3.77 

3.85 

3.20 

3.61 

3.60 

3.31 

3.35 

3.38 

3.16 

3.41 

NEUTRAL 

16.0% 

15.8% 

18.8% 

15.0% 

17.8% 

13.8% 

17.3% 

18.5% 

17.8% 

21.5% 

18.5% 

18.5% 

22.3% 

23.0% 

22.0% 

21.8% 

22.0% 

15.0% 

21.5% 

17.8% 

25.8% 

27.0% 

25.3% 

32.5% 

25.5% 

18.8% 

22.5% 

17.3% 

23.5% 

26.8% 

26.3% 

25.5% 

25.5% 

22.5% 

26.0% 

FAMILIARITY 

96.8% 

97.0% 

98.3% 

96.3% 

96.8% 

93.5% 

92.3% 

96.0% 

89.8% 

97.5% 

95.3% 

95.3% 

94.0% 

90.0% 

89.3% 

88.8% 

90.8% 

62.5% 

84.5% 

76.8% 

90.8% 

91.8% 

87.0% 

88.8% 

87.5% 

78.3% 

77.5% 

79.3% 

79.3% 

85.5% 

80.0% 

77.3% 

78.5% 

72.3% 

70.5% 

DISLIKE 

2.8% 

3.0% 

4.5% 

6.3% 

8.3% 

7.5% 

4.3% 

7.5% 

3.0% 

4.5% 

5.3% 

5.3% 

4.8% 

7.3% 

6.5% 

8.8% 

6.3% 

5.5% 

9.3% 

6.5% 

9.3% 

6.0% 

5.3% 

11.8% 

4.8% 

5.5% 

2.0% 

16.8% 

7.8% 

9.3% 

13.8% 

10.3% 

13.0% 

13.8% 

8.5% 

BURN 

1.0% 

1.0% 

1.8% 

1.5% 

5.8% 

1.5% 

0.3% 

2.3% 

0.8% 

1.3% 

1.3% 

1.0% 

1.3% 

1.5% 

2.3% 

2.5% 

2.3% 

1.5% 

2.3% 

1.3% 

2.8% 

1.8% 

1.0% 

3.5% 

0.5% 

1.5% 

0.5% 

9.8% 

2.5% 

1.3% 

4.3% 

4.8% 

2.0% 

6.5% 

2.0% 

CALLOUT AMERICA 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

.Alan Jackson powers up, moving 

strong with "Monday Morning Church" 
to the No. 1 slot from last week's No. 2 

at Callout America. Jackson is the No. 2 

passion song overall in the sample. New 
to this week's top five are Shania Twain 
with Billy Currington, with "Party For 

Two" at No. 5 up from No. 7. 

Brad Paisley's "Mud on the Tires" 
moves from No. 14 last week to the No. 
12 slot. Also new to the top 10 is LeAnn 
Rimes' " Nothin' 'Bout Love Makes 
Sense" at No. 10, moving from last 
week's No. 13. Craig Morgan is well in 

front of his spin-chart rank, with "That's 
What I Love About Sunday" at No. 7 in 
Callout America and also ranked the No. 
7 passion song. 

Women overall rank Alan Jackson's 
"Monday Morning Church" as the No. 
1 song. Leann Rimes is at No. 2 with 
" Nothirt 'Bout Love Makes Sense "; 

Rimes is the No. 5 passion song with fe- 

males. 
Men rank Shelton's "Some Beach" as 

a strong No. 1 and the No. 1 passion 
song too. Jackson's "Monday Morning 
Church" is the No. 2 song positive and 
passion with males. 

Heads up for newcomers this week. 
Mark Chesnutt's "I'm a Saint" debuts as 
the No. 27 song in this week's Callout 
America, and it's the No. 23 passion 
song. Others newcomers include Trace 
Adkins' "Songs About Me" and Phil 
Vassar's "I'll Take That As a Yes (The 
Hot Tub Song)." 

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5 %. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, its one of my 

favorites; 4) I like it; 3) It's OK, just so -so; 2) I don't like it; and 1) I strongly dislike it. The index score is an average of all 1 -to -5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly Callout, 

songs must have entered the top 40 positions on R &R's Country airplay chart. The sample is composed of 400 25.54- year -olds who identity country as their favorite music and who listen daily to competitive Country radio in the 

sample markets. The sample is 50% male/female and evenly distributed in the 25 -34, 35-44 and 45 -54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and 

markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA: Providence: Washington, DC. WEST: 

Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 R &R Inc. © 2005 Bullseye Marketing Research Inc. 

CROSS RÓADS 

Hit country music, 

interviews with 

top entertainers 

and inspirational 

commentaries by 

Grammy winner 

BILL MACK 

Also Available: 

Powerline / AC Music /Jon Rivers 

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 

On Track / Contemporary Christian Music with Interviews / Dave Tucker 

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert 

At A Glance Spots / Variety of Topics 

2004 Holiday Special 

FREE 

WEEKLY PROGRAM 

VOICE OUT 28:00 
FâmilyNet 

radio 
www.FamilyNetRadio.com 

e -mail: Info @FamilyNetRadio.com 

800.266.1837 
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January 14, 2005 COUNTRY 

flateTheMUSÍc.cOm 
II NlII IIIV 

America's Best Testing Country Songs 
12 + For The Week Ending 1/14/05 

Per. W M 
Artist Title (Label) TW LW Famil. Burn 25 -54 25 -54 25 -:64 

BLAKE SHELTON Some Beach (WamerBros.) 4.24 4.23 97% 27% 4.28 4.30 4.26 

GARY ALLAN Nothing On But The Radio (MCA) 4.21 4.23 98% 25% 4.18 4.33 4.09 

TIM MCGRAW Back When (Curb) 4.16 4.25 98% 30% 4.18 4.08 4.25 

JOE NICHOLS What's A Guy Gotta Do (Universal South) 4.13 61% 8% 4.13 4.08 4.16 

KENNY CHESNEY The Woman With You (UNA) 4.12 4.13 95% 23% 4.11 4.22 4.04 

DARRYL WORLEY Awful, Beautiful Life /DreamWorksl 4.12 4.15 92% 20% 4.18 4.15 4.20 

JOSH GRACIN Nothin' To Lose (Lyric Street) 4.11 4.04 85% 13% 4.04 4.10 4.01 

DIERKS BENTLEY How Am I Gain (Capitol) 4.10 4.07 96% 33% 4.10 4.17 4.06 

BRAD PAISLEY Mud On The Tires (Arista) 4.08 4.07 97% 18% 4.00 3.96 4.15 

KEITH URBAN You're My Better Half (Capitol) 4.06 4.15 89% 21% 4.02 4.22 3.90 

SUGARLAND Baby Girl (Mercury) 4.03 3.98 77% 13% 4.04 3.99 4.06 

SHEDAISY Come Home Soon (Lyric Street) 4.02 4.02 92% 27% 4.01 4.10 3.96 

CRAIG MORGAN That's What I Love About Sunday (BERM 3.98 3.85 76"% 10% 3.98 4.05 3.94 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 3.95 4.15 88% 21% 3.85 4.07 3.73 

LEANN RIMES Nothin 'Bout Love Makes Sense (AsyloMCbrb) 3.94 3.99 92% 17% 3.99 4.02 3.97 

ALAN JACKSON Monday Morning Church (Arista) 3.93 4.03 94% 23% 4.04 4.05 4.03 

ANDY GRIGGS If Heaven (RCA) 3.93 4.01 66% 10% 3.97 4.09 3.91 

GRETCHEN WILSON When I Think About Cheatin' (Epic) 3.91 4.01 96°,/° 29% 3.97 4.04 3.92 

LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 3.90 3.90 79% 12% 3.93 4.03 3.87 

BROOKS & DUNN It's Getting Better All The Time (Arista) 3.90 65% 9% 3.99 4.21 3.86 

REBA MCENTIRE He Gets That From Me (MCA) 3.86 4.09 97% 31% 3.96 4.06 3.90 

MONTGOMERY GENTRY Gone (Columbia) 3.85 3.84 70% 17% 3.81 3.93 3.74 

JIMMY WAYNE Paper Angels (Dream Works) 3.82 4.07 77% 17% 3.82 3.94 3.75 

BLAINE LARSEN How Do You Get That Lowly IBNN rtsfaye-) 3.77 40% 7% 3.76 3.84 3.71 

BILLY DEAN Let Them Be Little (Curb) 3.76 4.00 83% 18% 3.88 4.06 3.77 

S. TWAIN fIB. CURRINGTON Party For Two (Mercury) 3.74 3.60 97% 33% 3.76 3.66 3.82 

BIG & RICH Holy Water (Warner Bros.) 3.70 3.82 93% 31% 3.63 3.80 3.53 

PAT GREEN Dort Break My ... (UniversalRepubbc /Mercury) 3.69 3.73 79% 20% 3.76 3.91 3.68 

JAMIE O'NEAL Trying To Find Atlantis (Capitol) 3.69 3.78 74% 15% 3.62 3.54 3.67 

Total sample size is 331 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 

respondents who said they are tired ofheeting the song. Songs must have 40% familiarity toappearon survey. Sample composition is based 

on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the formaUmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateThhehlusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by 

calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 

RK 
CANADA 

COUNTRY TOP 30 POWERED 
MEDIABASE 

LAST 
WEEK WEEK ARTIST TITLE LABEL'S 

TOTAL 
PLAYS 

3 

2 

1 

4 

5 

6 

8 

7 

10 

9 

11 

17 

13 

15 

12 

16 

21 

14 

18 

20 

22 

25 

26 

28 

24 

27 

29 

23 

30 

(Debut> 

0 BRAD PAISLEY Mud On The Tires (Arista) 553 

© L. RIMES Nothi 'Bout Love Makes Sense (Asylum /Curb) 538 

o TIM MCGRAW Back When (Curb) 521 

O BLAKE SHELTON Some Beach (Warner Bros.) 520 

© KEITH URBAN You're My Better Half (Capitol/ 511 

o ALAN JACKSON Monday Morning Church (Arista) 488 

Q GRETCHEN WILSON When l Think About Cheatin' (Epic) 469 

o KENNY CHESNEY The Woman With You (BNA) 450 

Oe DOC WALKER Forgive Me... (Open Road /Universall 425 

BIG & RICH Holy Water (Warner Bros.) 403 

CD* CAROLYN D. JOHNSON Head Over High Heels (Arista) 400 

® RASCAL FLATTS Bless The Broken Road (Lyric Street) 397 e DARRYL WORLEY Awful, Beautiful Life (DreamWorksl 381 

REBA MCENTIRE He Gets That From Me (MCA) 377 ® S. TWAIN wIB. CURRINGTON Party For Two (Mercury) 372 

0* DEAN TUFTIN Wide Open Highway (Stolen Horse) 368 

GI JOSH GRACIN Nothin' To Lose (lyric Street) 363 

me GEORGE CANYON I'll Never Do... (Universal South) 

0e JASON MCCOY I Lie (Open Road /Universal) 

CIA, CHRIS CUMMINGS Not Again (Warner Bros.) 

®e JOHNNY REID You Still Own Me (Open Road /Universal) 303 

®e LISA HEWITT One Of These Goodbyes (Independent) 297 

®.y JAKE MATHEWS Signs Of... (Open Road /Universal) 286 

BROOKS & DUNN Its Getting Better All... (Arista) 285 

®e' GORD BAMFORD My Heart's A Genius (GM/ 285 

Cs4, DUANE STEELE Nobody Cheated, Nobody Lied (Jolt) 277 

®4 LISA BROKOP Hey, Do You... (Curb /EMI Music Canada) 269 

28 LONESTAR Mr. Mom (BNA) 265 

e JAMIE O'NEAL Trying To Find Atlantis (Capitol) 250 

AARON PRITCHETT John Roland Wood (Royalty) 245 

362 

342 

309 

I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

+77 

+59 

+38 

+47 

+43 

+55 

12 

13 

12 

11 

8 

9 

1712 

1811 

1812 

1411 

1211 

1111 

+73 7 1311 

+24 16 1811 

+44 8 1211 

+12 11 1611 

+30 13 19/1 

+74 4 1313 

+27 7 1011 

+32 9 1511 

+7 15 1911 

+33 4 813 

+84 4 1012 

+9 16 2011 

+41 6 1011 

+26 9 1311 

+24 16 1711 

+46 10 1411 

+39 6 1411 

+64 2 1211 

+34 2 912 

+41 4 1011 

+50 2 814 

11 20 1911 

+36 2 912 

+41 1 611 

21 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

© 2005, R &R, Inc. Ilk Indicates Cancon. 

O YEAR AGO 

No. I : "There Goes My Life " - Kenny Chesney 

OYEARS AGO 

No. I : "Breathe" - Faith Hill 

10 
YEARS AGO 

No. I : "Gone Country" - Alan Jackson 

15 
YF. AR AGO 

No. I : "Nobody's Home" - Clint Black 

2t) 
YEARS AGO 

No. I: "There's A Fire In The Night" - Alabama 

: 
YEARS AGO 

No. I : "Coward Of The County" - Kenny Rogers 

0 YEARS AGO 

No. I : "Ruby Baby" - Billy "Crash" Craddock 
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NEW & ACTIVE 
SHANIA TWAIN Don't! (Mercury) 

Total Plays: 46, Total Stations: 15, Adds: 15 

\ _ 
l 

Please Send Your Photos 

R &R wants your best snapshots. 

Please include the names and titles of all pictured and 

send them to: 

R &R, Attn: Lon Helton: 1106 16th Ave. South, 

Nashville. TN 37212 

Email: Ihelton ©radioandrecords.com 
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AC 
JUL/EKERTES 
jkertes dradioandrecords. com 

Two Exceptional 
Women Of AC 
O'Terry, Vernon celebrate 12 years in public affairs 

j ost public affairs shows are used to fulfill the FCC re- 
.1.V1 quirement and are swept under the rug and aired when 
listeners are fast asleep. At WMJX (Magic 106.7)/Boston, how- 
ever, the station's 30- minute FCC requirement has become a vi- 
tal part of its success. 

2005 marks the 12 -year anniversary of Mag- 

ic's award -winning public affairs show, Excep- 

tional Women, which is hosted by two of radio's 
most exceptional women, WMJX Asst. PD Can- 
dy O'Terry and News Director Gay Vernon. 

Since 1993 the program has profiled nearly 
300 women who have shared their plights and 
their stories of courage and accomplishment. It 

has won 19 awards, including seven 
Gracie Allen Awards from American 
Women in Radio & Television. 

Greater Media /Boston VP /Pro- 
gramming Don Kelley tells R &R, 
"Once in a while you get really lucky 
and find an excellent hire. I was fortu- 
nate to luck out twice in a row, with 
Candy joining the station in '90 as a 

programming assistant and Gay corn- 
ing onboard in '91 as News Director. 

"When the show was created, Candy and 
Gay's attitude was that it was going to be spe- 
cial and unlike any other interview show. I am 
not aware of any local public affairs show that 
compares to the caliber of this one." 

It Started With A Story 

Show creator O'Terry explains how she came 
up with the idea: "In the fall of 1992 I was invit- 

"As Kim's story unfolded onstage, the wheels 
in my head started turning. I approached Kim 

after the ceremony and asked her if I could in- 

terview her on Magic 106.7 as part of our Sun- 
day- morning public affairs programming. 

"A few weeks later I sat with Kim in an off - 

air studio and conducted an interview that 
would change the course of my career. I remem- 

ber her story: a little girl raped by her 
father, a woman abused and battered 
by her husband, running from her 
home in the middle of the night with 
her baby in her arms. 

"Kim is now a champion for the 
rights of abused women throughout 
Massachusetts. She inspired me to ue- 
ate a show about women just like her: 
women who are role models, women 
who defy the odds and leap over ob- 

stacles, women who can fly with broken wings - exceptional women. 
"I sent a memo to Gay Vernon, whose inter- 

view skills I had admired for many years. I told 
her about my idea and asked her to be my co- 
host. We've been a team ever since." 

Candy 

"I was inspired to create a 

show about women who 

are role models, women 

who defy the odds and 

leap over obstacles, 

women who can fly with 

broken wings - 
exceptional women." 

Candy O'Terry 

ed to attend a United Way luncheon in Boston 
where a young woman named Kim Scanlan was 
being honored for her work around domestic 
abuse. 

® Radio & Records 

O'Terry 

A New Angle 

Initially, the show aired once a month because 
the hosts didn't have enough material for weekly 
installments. But it didn't take long before it was 
flourishing, as word spread about this compel- 
ling public affairs show. Soon the duo was in- 

undated with Exceptional Women candidates. 
"It was then that I created the line 'Some 

women make headlines, and others make things 
happen quietly, - says O'Terry. "This became a 

defining point for the show. Within about six 
months of its inception, Exceptional Women was 
a weekly public affairs show and was later 
moved to the 7:30am time slot." 

Women programming for women 
and about women has a lot to do with 
the success of the program, which airs 
on a station that targets, well, women. 
"Women, we all know, like to share," 
Vernon says. "It's therapeutic, it's sec- 
ond nature, and women are good lis- 

teners. 
"The combination can be informa- 

five and entertaining, of course, but at 
times it's life -altering. Sometimes listeners hear 
something on our show that turns their lives 
around. Our listeners set their alarms on Sun- 

Meet WMJX's Exceptional Women 
As they celebrate 12 years of interviews, I asked Candy O'Terry and 

Gay Vernon which interview was their most memorable or surpris- 
ing. Here's what they had to say. 

CO: In 1996 I had the chance to interview my favorite singer of all time, 

Linda Ronstadt. Truth be told, I once dreamed that I was her backup singer. I 

was trying very hard not to dissolve into a groupie. 

I knew she was in a new place in her life as a single mom, the mother of 

two adopted children. Instead of concentrating on the typical questions like "Tell 

me what life was like on the road in the '70s," I wanted to start a fresh course 

and hear about the adoption process, her transition into motherhood, that kind 

of thing. I launched into my first question about the adoption, and she said, "I 

don't want to talk about that." 
I learned two things that day: Always have two very different sets of ques- 

tions, and warm up your guest before you get to the heart of the matter. 

The story does have a happy ending: About halfway through the interview I 

shared with Linda that I was adopted and was also a single mom. She saw 

that we were simpatico and opened right up. 

GV: Rosalynn Carter was here a few years ago. I decided that if I only had 

30 minutes, I would avoid talking about the time spent in the White House, 

because that would really be about her husband. All my questions were about 
her as a young woman, a young married mother, etc., and life after the White 

House. 

She didn't give me any pat answers, as so many people who have been in- 

terviewed a thousand times often have prepared. She got misty talking about 
the strength of her mother when her father died at a young age. She remem- 
bered the phone ringing with the news, and she started to cry. She told me it 

had been at least 40 years since someone had asked her about her mother. 

She spoke about racism in the South and standing up against it and sitting 
all night with a rifle on her lap to protect her home and business when her 

husband was away. 

We captured a picture of why Rosalynn is who she is. It was stunning. I didn't 
expect the candor . 

day mornings to listen. What sets Ex- 

ceptional Women apart from most shows 
is that it's a 30- minute one -on-one can- 
did conversation between two women. 
The conversation can go in any direc- 
tion." 

OTerry says, "Public affairs shows 
are typically very broad -based. Excep- 

tional Women is clearly defined." 
O'Terry and Vernon alternate host- 

ing the show. Each has her own style, 
creating an intimate interview environment. 
"Each woman has her own area of expertise," 
Kelley says. "Both have strengths in different ar- 
eas, which makes for a stronger show. Between 
the two of them, they draw out incredible sto- 
ries and get guests to open up, riveting listeners 
to the radio." 

dollars; I saw the chance to put 
some exceptional women in the 
spotlight on an even grander scale. 

"I insisted that the event have a 

beneficiary -a mission that would 
unite listeners and our advertisers. I 

lost my mom to breast cancer when I 

was just a teenager, and the station 
had already been active in the fight 
against breast cancer - such a perfect 

Don Kelley fit for Boston's reigning female AC. 
We began a partnership with the Dana Farber 
Women's Cancers Program in 1998 that exists to 
this day, along with our new liaison with the 
American Cancer Society." 

"Candy and I share the hosting duties," Ver- 

non says. "There are videos featuring sound 
from the interviews under photos and videos the 
women have supplied. It takes months to put it 
together, but it's an inspirational experience and 
convinces us all to do a bit more with our lives." 
To date, the Exceptional Women Awards have 
raised over $100,000 for the fight against breast 
cancer. 

One of Exceptional Women's first interviews in 
2005 will be with Magi Bish, whose 16- year -old 
daughter, Molly was abducted and murdered in 
2000. A missing -children advocate, Bish was in- 

strumental in lobbying Beacon Hill to adopt the 
"Amber Law." Bish and her husband, John, have 
created a foundation in their daughter's name 
and have provided child ID kits to more than 
92,000 children in Massachusetts. 

O'Terry says, "Magi is a first -grade teacher 
who throughout Molly's three -year disappear- 
ance continued teaching. Her courage and 
strength humbled me throughout our inter- 
view, to the point where we were both crying 
and had to stop for a minute to compose our- 
selves." 

One Step Further 

One byproduct of the well -received program 
is the Exceptional Women Awards, which 
O'Terry says were a natural extension of the 
weekly show. Every May about 1,000 people 
come together to salute exceptional women in 
six categories: performing arts, trailblazer, busi- 

ness, public service, healthcare and 
courage. Award recipients are women 
whose stories have inspired Merry, 
Vernon and their listeners throughout 
the year. 

"The story of how the event came 
about is really a testament to the 
synergy that can and does occur be- 
tween the sales and programming 
ends of a radio station," O'Terry 

Gay V ernon says. "In 1998 I was approached by 
Magic salesperson 11m Stansky, who saw a 

full -page ad in the New York Times for a break- 
fast honoring women. He saw the sponsor 
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January 14, 2005 

ARTIST TITLE LAMPS) 
"OTAL 
'LAYS 

.l- 
PLAYS 

TOTAL 
AUDIENCE 

lrol 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

LOS LONELY BOYS Heaven (OR Music /Epic) 2170 +90 20E720 30 10114 

KEITH URBAN You'll Think Of Me (Capitol) 1797 +77 142330 32 10514 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 1683 +138 149318 18 9814 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1640 +149 139630 52 10813 

MAROON 5 This Love (Octone/J/RMG) 1477 -1 132083 36 9313 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 1352 -78 105738 16 9612 

HALL & OATES I'll Be Around (UWatch) 1318 -58 104032 17 93110 

MARTINA MCBRIDE This One's For The Girls (RCA) 1239 +38 97507 50 9811 

TIM MCGRAW Live Like You Were Dying (Curb) 1227 +181 71124 14 90113 

KELLY CLARKSON Breakaway (Hollywood) 1165 +190 139056 15 66113 

ELTON JOHN Answer In The Sky (Universal) 1119 -107 59730 17 9113 

MAROON 5 She Will Be Loved (Octane /J /RMG) 11173 +157 118700 12 6516 

JOHN MAYER Daughters (Aware /Columbia) 389 +179 101141 11 71114 

HOOBASTANK The Reason (Island /IDJMG) 870 +1 79519 28 5414 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown /Universal) 614 +65 52058 13 5515 

ALICIA KEYS If I Ain't Got You (J/RMG) 589 +8 48099 20 5113 

ROD STEWART fISTEVIE WONDER What A Wonderful World (J /RMG) 532 +43 63752 10 64111 

JOSH GROBAN Believe (Reprise) 69 112 53E89 7 3812 

SHANIA TWAIN WI MARK MCGRATH Party For Two (Mercury /IOJMG) :16 +31 15122 7 3314 

CELINE DION Beautiful Boy (Epic) 208 +28 17216 10 3313 

KATRINA CARLSON Drive (Kataphonic) 283 +6 12704 12 43113 

LIONEL RICHIE Long Long Way To Go (Island /IOJMGI 270 +14 24731 9 3513 

JIM BRICKMAN fIROCH VOISINE My Love Is Here (Windham Hill /RMG) 244 +21 8516 5 3417 

SIMPLY RED Home (simplyred.com /Red Ink) 211 -6 7205 9 44110 

GOO GOO DOLLS Give A Little Bit (Warner Bros./ 198 +46 25731 2 2019 

RICHARD MARX Ready To Fly (Manhattan /EMC) 183 +22 4982 3 3216 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 175 +26 4428 2 2916 

COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 168 +2 16012 19 1210 

JOHN MELLENCAMP Walk Tall (Island /IDJMG) 147 -9 4512 6 1912 

RUBEN STUDDARD I Need An Angel (J /RMGI 113 +8 1825 1 2114 

116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total Dlays, the song with the largE r increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent atter 50 weeks on the chart. Most Added is the 

total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total 

Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R& R. Inc. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE ... 

DIDO White Flag (Arista /RMG) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown /Universal) 

SHERYL CROW The First Cut Is The Deepest (A &Mllnterscope) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (lava) 

TRAIN Calling All Angels (Columbia) 

TOTAL 
PLAYS 

1401 

1240 

1163 

1125 

1090 

ARTIST T TLE LABEL(S) 

SEAL Love's Divine (Warner Bras.) 

SHANIA TWAIN Forever And For Always (Mercury //DJMGI 

MATCHBOX TWENTY Unwell (At /antic) 

JOSH GROBAN You Raise Me Up (143 /Reprise/ 

KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 

LUTHER VANDROSS Dance With My Father (JIRMG) 

SANTANA f;MICHELLE BRANCH The Game Of Love (Arista/MR 

TOTAL 
PLAYS 

1084 

1069 

1014 

901 

875 

845 

828 

POWERED 
MEDIABASE 

MOST ADDED' 
www.rradds.com 

ARTIST TITLE (ABELS) 

KENNY G. HEARTH, WIND & FIRE The Way You Move 

ADDS 

(AristalRMGi 33 

TINA TURNER Open Arms (Capitol) 31 

JOHN MAYER Daughters (Awarelesi/umbia) 14 

TIM MCGRAW Live Like You Were Dying (Curb) 13 

KELLY CLARKSON Breakaway (Hollywood) 13 

KATRINA CARLSON Drive (Kataphonic) 13 

ROD STEWART fISTEVIE WONDER What A Wonderful World 

(J /RMG) 11 

HALL & OATES I'll Be Around (U Watch) 10 

SIMPLY RED Home (s,'mplyred.com /Red Ink) 10 

G00 G00 DOLLS Give A Little Bit (Warner Bros.) 9 

MOST 
INCREASED PLAYS 

ARTIST 

TOTAL 
PLAY 

INCREASE 

KELLY CLARKSON Breakaway (Hollywood) +190 

TIM MCGRAW Live Like You Were Dying (Curb) +181 

JOHN MAYER Daughters (AwarelColumbia) +179 

MAROON 5 She Will Be Loved (Octane /),)RMG) +157 

FIVE FOR FIGHTING 170 Years (Aware /Columbia) +149 

DANIEL BEDINGFIELD If You're Not The One (ls /and /1DJMG) +146 

MARTINA MCBRIDE lo My Daughter's Eyes (RCA) +138 

ENRIQUE IGLESIAS Hero (Interscope) +95 

LOS LONELY BOYS Heaven (ORMusiclEpic) +90 

TRAIN Drops Of Jupiter (Tell Mel (Columbia) -82 

NEW & ACTIVE 

KENNY G. HEARTH, WIND & FIRE The Way You Move 

(A /Isla /RMG) 

Total Plays: 12, Total Stations: 33, Adds: 33 

TINA TURNER Open Arms (Capitol) 

Total Plays: 12, Total Stations: 32, Adds: 31 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

You've tried the latest gadget. 
You've been inundated with mounds of research data. 

You've gone the cheap, no -frills route. 

And you're not getting what you need. 

It's time for deeper insights.. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919 -571 -0000 
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ReeTheMusic.Icóm 
America's Best Testing AC Songs 12 + 

For The Week Ending 1/14/05 

W W 

Artist Title (Label) I W LW Famil. Burn 25-54 25-34 

JOSH GROBAN Believe (Reprise) 3.90 3.74 87% 25% 3.97 3.70 

TIM MCGRAW Live Like You Were Dying (Curb) 3.80 3.68 88% 24% 3.87 3.68 

MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 3.78 3.11 93% 33% 3.88 3.51 

MAROON 5 This Love (OctonelJ /RMG) 3.77 3.69 98% 46% 3.81 3.75 

KELLY CLARKSON Breakaway (Hollywood) 3.77 3.14 92% 32% 3.74 3.88 

KEITH URBAN You'll Think Of Me (Capitol) 3.71 3.63 87% 24% 3.72 4.13 

MAROON 5 She Will Be Loved (OctonelJ /RMG/ 3.66 3.56 92% 37% 3.62 3.48 

HOOBASTANK The Reason (Is/andl /DJMG) 3.64 3.63 92% 43% 3.67 3.66 

LOS LONELY BOYS Heaven (ORMusic/Epic) 3.61 3.53 95% 40% 3.76 3.29 

ELTON JOHN Answer In The Sky (Universal) 3.61 3.57 86% 26% 3.60 3.26 

P. COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 3.60 3.51 79% 21% 3.60 3.63 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.59 3.60 97% 44% 3.63 3.56 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 3.51 3.47 93% 50% 3.52 3.56 

HALL & OATES I'll Be Around (UWatch) 3.48 3.46 88% 29% 3.57 3.30 

S. TWAIN wIM. MCGRATH Party For Two (MercurylIDJMG) 3.39 3.47 61% 16% 3.48 3.47 

ALICIA KEYS If I Ain't Got You (J /RMG) 3.32 3.23 90% 39% 3.34 3.00 

M. MCDONALD Reach Out, l'll Be There /Motown/Universal) 3.29 3.30 88% 39% 3.30 3.05 

R. STEWART fIS. WONDER What A Wonderful... (J /RMG) 3.29 3.26 86% 34% 3.25 2.68 

KATRINA CARLSON Drive (Kataphon/c) 3.28 - 52% 14% 3.30 3.40 

JOHN MAYER Daughters (Aware /Co /umbra) 3.12 2.86 86% 38% 3.02 2.66 

W 
35-54 

4.04 

3.92 

3.98 

3.83 

3.11 

3.62 

3.66 

3.67 

3.89 

3.69 

3.59 

3.65 

3.51 

3.64 

3.48 

3.42 

3.36 

3.40 

3.28 

3.12 

Total sample size is 288 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 =like 
very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 
is based on persons 12, Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 
preference. RateTheMusic com results are not meant to replace callout research. The results are intended to show opinions of 
participants on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system. is available for 
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere 
Radio Networks. 

CANADA 
LAS 

ARTIST ' _43E_ _. 

2 0 MAROON 5 She Will Be Loved /Octane /J /RMG) 

1 0 LOS LONELY BOYS Heaven (OR Music /Epic) 

3 0* KALAN PORTER Awake In A Dream MIS Music Canada) 312 

6 0 HOOBASTANK The Reason (/s /and / /DM) 300 

7 0 HALL & OATES I'll Be Around (Red/Sony Music Canada) 296 

4 0e SARAH MCLACHLAN World On Fire (Arista /RMG) 293 

8 0 PHIL COLLINS Don't Let Him Steal ... (Atlantic) 288 

5 04 S. TWAIN WIM.MCGRATH Party For Two (MerczryñLUMG) 283 

10 0 ELTON JOHN Answer In The Sky (Universal) 281 

11 10 i BRYAN ADAMS Open Road (Universal) 243 

9 11 eii CELINE DION You And I (Epic) 243 

13 04 JACKSOUL Shady Day (L/ik/ßMGMusic Canada) 231 

12 ® ANDY KIM I Forgot To Mention (lceworks/MNW) 231 

14 14 MAROON 5 This Love (Octone /J /RMG) 195 

19 04 SHAPE Beauty (EMI Music Canada) 189 

17 LIONEL RICHIE Long Long Way To Go (Island/10JMR) 186 

20 D RSTEWARTf1S.WONDE1 What AWmderfulW6rld URMG/ 172 

15 18 ejr NELLY FURTADO Try (DreamWorks//nterscope) 161 

16 0 BRYAN ADAMS Flying (Universal) 159 

18 KELLY CLARKSON Breakaway (Hollywood) 151 

21 ® ALICIA KEYS If I Ain't Got You (J /RMG) 150 

22 ® KIMBERLEY LOCKE 8th World Wonder (Curb) 144 

26 a MARTINA MCBRIDE In My Daughter's Eyes (RCA) 131 

25 e) TIM MCGRAW Live Like You Were Dying (Curb) 127 

24 ®ejr FINGER ELEVEN One Thing (Wind -up) 

27 0 J. BRICKMAN fIR. VOISINE My ... (WindhamHlh/RMG) 

23 27 i SHAWN SMITH Fly (Slide) 

28 OOP RON SEXSMITH Not About To Lose (Nonesuch) 

29 El)eje CELINE DION Beautiful Boy (Epic) 

304p JESSE COOK Early On Tuesday (Narada) 

AC TOP 30 POWERED 

MEDIABASE 

TOTAL .1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

371 +58 

363 +30 

+10 

+37 

+26 

+2 

+20 

0 

+24 

-5 

-8 

+12 

+9 

-1 

+30 

+13 

+29 

10 

+4 

+14 

+10 

+11 

+18 

+9 

123 +9 

116 +7 

109 -15 

100 0 

97 0 

81 -4 

12 911 

24 1210 

14 1110 

23 1010 

13 910 

21 1310 

13 710 

15 1110 

15 1011 

17 1210 

30 1410 

22 1110 

15 510 

35 1310 

22 810 

12 710 

8 210 

16 510 

6 311 

6 510 

11 610 

15 511 

11 510 

7 411 

13 511 

3 110 

7 210 

3 211 

7 210 

10 710 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 
15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song 
W 2005, RBR, Inc. Indicates Cancan. l 
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AC 

With 

Chad Perry 
OM/PD, WWLW/ 
Morgantown, WV 

WWLW /Morgantown, WV's format 
competitor is a satellite -delivered, un- 
staffed AC station. Consequently, we 
love to hammer home the fact that we 
are live and local. Instead of having 
one brilliant promotion, we fill our year 
with appearances. Our morning show 
is almost always appearing on televi- 
sion in cross -promotional campaigns. 
We map out the major and secondary 
fairs and festivals and then take owr- 

ership with bannering, on -air promotion and talent appear- 
ances. Sometimes it's not about winning the battle of pro- 
motions, it's about winning the war for listeners' hearts and 
minds. Being a large- market -to- small- market immigrant, 
I have some advice for a programmer or talent contemplat- 
ing such a move: Never go to a smaller market thinking you 

will retire. If you want to retire, get a chicken farm. Be prepared to work 
harder than you have ever worked in your life, and you'll reap the kind 
of rewards and satisfaction that often prove elusive in larger markets. 
Immerse yourself in the community, and you will discover more about 
radio and about people than you ever imagined possible. As for 
music that I'm championing, oh, let's go for the edge: Nelly f/Tim 
McGraw's "Over and Over." I think it's nearing the time for this kind or 
product to begin to cross over to mainstream AC, and this could be 
the one that does it. It's an intriguing record, and I'd like to see it have 
its chance. It would add another dimension to the variety that serves 
AC so well. 

The top three at AC are unchallenged 
this week: Los Lonely Boys' "Heaven" 

(Or /Epic) remains No. 1, Keith Urban's 
"You'll Think of Me" (Capitol) is No. 2, and 
Martina McBride's "In My Daughter's Eyes" 
(RCA) sticks at No. 3 ... Most Increased 
Plays goes to Kelly Clarkson's "Breakaway" 
(Hollywood), with +190 plays, and the song 
goes from 11 -10 ...Tim McGraw's "Live Like 
You Were Dying" (Curb) gets second Most 
Increased Plays, with +181, and goes 10 -9 ... Ruben Studdard's "I Need an 
Angel" (J /RMG) debuts at AC at No. 30, and Most Added this week is Kenny 
G f /Earth, Wind & Fire's "The Way You Move" (Arista/RMG), with 33 adds ... 

Second Most Added is Tina Turner's "Open Arms" (Capitol), with 31 ... At Hot 
AC, it's another winning week for the folks at Warner Bros., as The Goo Goo 
Dolls' "Give a Little Bit" is No. 1 again this week ... Maroon 5's "She Will Be 
Loved" (Octone /J /RMG) is No. 2, and John Mayer's "Daughters" (Aware /Co- 
lumbia) is No. 3 ... Most Increased goes to 3 Doors Down's "Let Me Go" (Re- 
public/Universal), with +218 plays, propelling the song up 35 -30 ... Green Day's 
"Boulevard of Broken Dreams" (Reprise) gets second Most Increased Plays 
( +212), pushing the track 16 -14 ... McGraw's "Live Like You Were Dying" de- 
buts at No. 40, and Most Added this week is Maroon 5's "Sunday Morning," 
with 18 adds. -Julie kertes, AC/Hot AC Editor 

ARTIST: MercyMe 

LABEL: INO /Curb 
By JULIE KERTES /AC/HOTAC EDITOR 

Great music takes the listener on an 
emotional rollercoaster, evoking pro- 

found thoughts and the desire to hear the 
same song over and over. When insightful 
lyrics are wed to heartfelt melodies, the 
result is a song that crosses any format 
border. MercyMe's music does just that. 

Radio host John Tesh is a 
fan. He tells R &R, "I see a lot 
of bands, and I have been 
onstage and in the studio 
with many of them. In an age 
of heartless, manufactured 
music, I must say it's been 
years since I have experi- 
enced a band whose songs 
and live performances are 
pure heart. How many other 
bands can say their songs have changed, 
or even saved, lives? As my mom would 
say, 'Bless their hearts. "' 

The Greenville, TX band that started 
out as a Contemporary Christian act has 
acquired fans in all radio formats. KMGA/ 
Albuquerque PD Kris Abrams says, "The 
fact that they come to us from a Contem- 
porary Christian background only broad- 
ens their appeal in our post 9/11 world." 

The track that propelled MercyMe into 
mainstream radio was "I Can Only Imag- 
ine" from the CD Almost There. The song 
gives a description of what heaven would 
be like and has proven to be a research 
and request monster. MercyMe's lead 
singer, Bart Millard, was inspired to write 
the song by the passing of his father. 
WLTM/Atlanta OM/PD Louis Kaplan tells 
R &R, "I've always loved songs that moti- 
vate the AC listener to call the radio sta- 
tion. MercyMe delivers songs that reach 
our audience in a meaningful way." 

t1Vlt ! 

The band has received numerous 
awards from the Christian -music commu- 
nity, including 2004 Dove Awards for 
Song of the Year, for "Word of God Speak" 
from the 2002 album Spoken For; Artist 
of the Year; Group of the Year; and Pop 
Contemporary Song of the Year, for 
"Word of God Speak." WRSA (Lite 96.9)/ 
Huntsville, AL OM/MD /Asst. PD Nate 
"Adams" Cholevik says, "MercyMe can 
take over AC just as easily as Christian. 
The impact 'I Can Only Imagine' and 

'Here With Me' had on our 
station was unbelievable." 

MercyMe's latest CD, Un- 
done, brought us the debut 
single "Here With Me" earlier 
in 2004, which was the second 
consecutive single from the 
band to hit top 10 on the AC 
chart. Undone introduces the 
band's second lead guitarist, 
Barry Graul, who gives the al- 

bum an edgier, more textured sound. It 
marks a return to the band's rock roots 
after much success with ballads like "I Can 
Only Imagine." 

"We've been a rock band for 10 years," 
says Millard. "Before we ever signed, it's 
what we wanted to be." Tracks like "Ev- 
erything Impossible," "Caught Up in the 
Middle" and "A Million Miles Away" 
showcase their ability to deliver upbeat 
pop rock songs. 

The latest single, "Homesick " (going for 
adds Jan. 24), was also written by 
Millard, and it's another moving ballad 
about how people are left behind when a 

loved one moves on to heaven -a sort of 
followup track to "I Can Only Imagine." 
Again, in typical MercyMe fashion, the 
song evokes deep emotion. 

With total album sales approaching 3.5 
million records, it is certain MercyMe are 
touching more than just the Christian 
community. - 

BRIGHT COLORS. LONG- LASTIN3. DURABLE. WEATHER- RESISTANT. 

Xeeomore affenflon 2 

You're a big dog. You have a big promotion going on. But, 

how do you get more attention from your promotional 
partners? Pick the right one! Communication Graphics. 

Ptefen d by more radio stations since 1973. 

Co munication 
Graphics Inc 

THE DECAL COMPANY 
(800) 331-4438 - www.cglllnk.com 
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HOT AC TOP 40 
January 14, 2005 

LAST 
WEEK ARTIST TITLE LABEL(S) 

1 o GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

2 2 MAROON 5 She Will Be Loved (Octone/J /RMG) 

3 3 JOHN MAYER Daughters (Aware /Columbia) 

4 0 KELLY CLARKSON Breakaway (Hollywood) 

5 5 FINGER ELEVEN One Thing (Wind-up) 

7 0 LENNY KRAVITZ Lady /Virgin) 

6 7 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 

8 8 RYAN CABRERA On The Way Down (E.V.L.A-/Atlantic) 

10 lO U2 Vertigo (lnterscope) 

11 HOOBASTANK The Reason (/s/and/IDJMG) 

9 11 BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba Label Group) 

12 ® LOS LONELY BOYS Heaven (OR Music /Epic) 

13 13 HOWIE DAY Collide (Epic) 

16 D GREEN DAY Boulevard Of Broken Dreams (Reprise) 

15 15 SEETHER fIAMY LEE Broken (Wind -up) 

17 HOOBASTANK Disappear (lsland/10 MM 

18 NELLY fITIM MCGRAW Over And Over (Oerrty /fo'Reel/Curb /Universal) 

19 0 KEANE Somewhere Only We Know (lnterscope) 

20 19 KILLERS Somebody Told Me (island //DMG) 

21 MAROON 5 Sunday Morning (Octone/J/RMG) 

23 ® JET Look What You've Done (Atlantic) 

22 22 LOS LONELY BOYS More Than Love (ORMusic/Epic) 

25 ® SIMPLE PLAN Welcome To My Life (Lava) 

28 ANNA NALICK Breathe(2am) (Columbia) 

24 25 INGRAM HILL Will I Ever Make It Home (Hollywood) 

26 26 CALLING Anything (RCA/RMG) 

29 ® LOW MILLIONS Eleanor (Manhattan/EMC) 

27 28 DURAN DURAN (Reach Up For The) Sunrise (Epic) 

30 RYAN CABRERA True (E.V.L.A./Atlantic) 

35 e 3 DOORS DOWN Let Me Go (Republic /Universal) 

31 ® KELLY CLARKSON Since U Been Gone (RCA/RMG) 

32 ® ASLYN Be The Girl (Capitol) 

33 33 MINDY SMITH Come To Jesus (Vanguard) 

34 34 LINKIN PARK Breaking The Habit (Warner Bros) 

36 ® AVRIL LAVIGNE Nobody's Home (Arista /RMGI 

38 RA CH AEL YAMAGATA Worn Me Down (RCA Victor/RMG) 

40 ® RICHARD MARX Ready To Fly (Manhattan/EMC) 

37 38 BLACK EYED PEAS Let's Get It Started (A &M /lnterscope/ 

39 39 JOHN MELLENCAMP Walk Tall (island /IIJJMG) 

(Debut> TIM MCGRAW Live Like You Were Dying (Curb) 
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41 

20 

5 

24 

10 

8 

11 

20 

6 

10 

15 

7 

6 

18 

12 

10 

17 

2 

2 

3 

6 

9 

17 

2 

4 

8 

11 

13 

1 

9611 

9311 

9311 

8012 

9111 

9014 

8511 

8310 

7511 

9210 

7511 

8710 

7516 

82110 

6111 

7210 

4312 

6013 

3710 

65118 

5017 

5110 

3812 

4115 

3910 

4010 

3511 

3710 

40110 

51114 

2216 

3210 

2412 

1410 

2116 

2512 

2313 

810 

1610 

1815 

MOST ADDED 
www.rradds.com 

ARTIST TITLE LABELS, 

MAROON 5 Sunday Morning (Octone /J /RMG) 

3 DOORS DOWN Let Me Go (RepubliclUniversal) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

RYAN CABRERA True (E.V.L.AJAtlantic) 

JET Look What You've Done (Atlantic) 

HOWIE DAY Collide (Epic) 

KELLY CLARKSON Since U Been Gone (RCA/RMGI 

AVRIL LAVIGNE Nobody's Home /Arista/RMG) 

DURAN DURAN What Happens Tomorrow (Epic) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL ,S 

3 DOORS DOWN Let Me Go (RepubhiclUniversal) 

GREEN DAY Boulevard 01 Broken Dreams (Reprise) 

NELLY ffTIM MCGRAW Over And Over 

IDerrry/fo' Reel /Curb /Universal) 

MAROON 5 Sunday Morning iOctone /JIRMG) 

JET Look What You've Done /Atlantic) 

RYAN CABRERA True (EVL.A.IAtlantic) 

ANNA NALICK Breathe 12am1 (Columbia) 

G00 G00 DOLLS Give A Little Bit (Warner Bros.) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Laval 

HOOBASTANK Disappear ( /siand/ILUMG) 

NEW & ACTIVE 
JOSS STONE Right To Be Wrong IS- Curve/EMC) 

Total Plays: 201, Total Stations:21, Adds: 5 

DURAN DURAN What Happens Tomorrow (Epic) 

Total Plays: 194, Total Stations: 15, Adds: 6 

ELLIE LAWSON Gotta Get Up From Here (Atlantic) 

Total Plays: 160, Total Stations:14, Adds: 0 

SNOW PATROL Run (A &M /lnterscope) 

Total Plays: 144, Total Stations: 13, Adds: 1 

SCISSOR SISTERS Laura (Universal) 

Total Plays: 137, Total Stations:12, Adds: 1 

OZOMATLI (Who Discovered) America? (Concord) 

Total Plays: 94, Total Stations: 10, Adds: 0 

ADDS 

18 

14 

10 

10 

7 

6 

6 

6 

6 

TOTAL 
PLAY 

INCREASE 

+218 

+212 

+132 

+96 

+93 

+91 

+77 

+70 

+67 

+65 

97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on he chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 
(© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

Station playlists for all R &R reporters 
are available on the web at 
www.radioandrecords.com. 

R&P ROCKS 
CLEVELAND 
JUNE 23 -25 2005 

AS A SPECIAL THANK YOU FOR YOUR MANY YEARS OF SUPPORT 

REGISTER NOW AND SAVE OVER $250! 
Register before January 31. 2005$299 

and receive our extra- early-bird rate of only 

® Radio & Records 

RR CONVENTION 2005 
RENAISSANCE CLEVELAND HOTEL 

www.radioandrecords.com 
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www.americanradiohistory.com

www.americanradiohistory.com


January 14, 2005 HOTAC 

61a1eTheMusic.cum 
EE M,IIBISE 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 1/14/05 

Artist Title (Label) TW LW Famil. Burn 
W 

18 -34 
W 

18 -24 
W 

25 -34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4,25 4.14 81% 7% 4.13 4.19 4.08 

MAROON 5 She Will Be Loved (Octone,U /RMG) 4.19 4.09 99% 43% 4.18 4.17 4.19 

SWITCHFOOT Dare You To Move (Redlnk/Columbia) 4.17 3.99 98% 27% 4.18 4.19 4.17 

HOWIE DAY Collide (Epic/ 4.08 3.88 73% 15% 4.07 4.12 4.04 

RYAN CABRERA On The Way Down (E.V,L.A.IAt /antic) 4.04 3.98 97% 32% 4.08 3.93 4.23 

KILLERS Somebody Told Me (Islandl/DJMG) 4.03 3.78 91% 25% 4.07 3.93 4.21 

INGRAM HILL Will I Ever Make It Home (Hollywood) 4.03 3.79 54% 7% 4.04 3.92 4.17 

KELLY CLARKSON Breakaway (Hollywood) 4.00 4.00 97% 35% 4.17 4.10 4.24 

MAROON 5 Sunday Morning (Oclone /J /RMG) 4.00 4.00 79% 13% 4.05 4.21 3.89 

JET Look What You've Done (Atlantic) 3.97 3.79 71% 12% 3.94 3.80 4.08 

CALLING Anything (RCA /RMG) 3.97 3.79 60% 7% 3.95 3.80 4.08 

FINGER ELEVEN One Thing (Wind -up) 3.95 3.70 96% 42% 3.82 3.81 3.84 

SIMPLE PLAN Welcome To My Life (Lava) 3,95 3.79 83% 19% 3.90 3.80 4.02 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 3.94 3.82 91% 18% 3.95 3.98 3.92 

KEANE Somewhere Only We Know (Interscopel 3.91 3.69 68% 13% 3.92 3.83 4.00 

HOOBASTANK Disappear (Island /(DJMG) 3.89 3.66 77% 11% 3.91 3.92 3.91 

HOOBASTANK The Reason (lsland/IOJMG) 3.88 3.77 100% 55% 3.85 3.74 3.96 

BOWLING FOR SOUP 1985 (ShertonelJiteontba LaL.e'Gmup) 3.83 3.74 99% 44% 3.74 3.68 3.81 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 3.79 3.61 99% 48% 3.77 3.66 3.90 

SEETHER tIAMY LEE Broken (Windup) 

JOHN MAYER Daughters (Aware /Columbia) 

NELLY fj11M MCGRAW Ova And Ova lLenylFo'RaYCubvnverm, 

3.78 

3.62 

3.61 

3.77 

3.51 

3.51 

97% 

96% 

88% 

39% 

38% 

34% 

3,79 

3.71 

3.74 

3,79 

3.73 

3.77 

3.79 

3.68 

3.70 

U2 Vertigo (Interscope) 3.58 3.53 92% 37% 3.50 3.14 3.85 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 3.52 3.33 75% 23% 3.44 3.11 3.70 

LOS LONELY BOYS More Than Love (ORMusic /Epic/ 3.48 3.39 71% 25% 3.33 3.07 3.53 

LOS LONELY BOYS Heaven (CRMusiclEpicl 3.41 3.40 99% 59% 3.34 3.25 3.43 

LENNY KRAVITZ Lady (Virgin) 3.33 3.20 95% 40% 3.32 2.96 3.70 

Total sample size is 310 respondents. Total average lavorability estimates are based on a scale of 1 -5. 11= dislike very 

much. 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn 

represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 

appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed. they 

can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 

research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. 

RaleTheMusic -com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RA 
CANADA 

LAST T,S TOTAL 
WEEK ,.-_ ARTIST T'_: _'_c_ S PLAYS 

2 0 NEIIYKT.MCGRAW Over And Ova aTtyfd btkriesa0590 

1 Der AVRIL LAVIGNE Nobody's Home (Arista/RMG) 571 

3 0 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 558 

4 0* SIMPLE PLAN Welcome To My Life (Lava) 548 

5 0 U2 Vertigo /We/scope) 486 

6 0 KELLY CLARKSON Breakaway (Hollywood) 451 

8 0 GWEN STEFANI What You Waiting For? (Interscope) 415 

9 0 DURAN DURAN (Reach Up For The) Sunrise (Epic) 391 

7 9 RYAN CABRERA On The Way Down (E-V.L.A./Atlantic) 391 

10 0. S.TWAINIIM.MCGRATH Party Far Twa (Mercury/ILUMG) 381 

11 Day SOULDECISION Kiss The Walls (HBE /Sextant) 

17 0* LOW MILLIONS Eleanor (Manhattan /EMC) 

16 ® DESTINY'S CHILD Lose My Breath (Columbia) 

18 0 JOHN MAYER Daughters (Aware /Columbia) 

12 0 MAROON 5 She Will Be Loved (Ottone /J /RMG) 

15 0 LENNY KRAVITZ Lady (Virgin/ 

19 0 KILLERS Somebody Told Me (ls /and / /DJMG) 

14 O K-OS Crabbuckit (Astralwerks/Virgin) 

24 

22 e. NELLY FURTADO Explode (Dream Works //nterscope) 

20 0* LIAM TITCOMB Sad Eyes (Sony Music Canada) 

28 ® GREEN DAY Boulevard Of Broken Dreams (Reprise) 

21 a BOWLINGFORSOUP 1985 (S toned 2'u't1J7/acYGrcg) 282 

25 KELLY CLARKSON Since U Been Gone (RCA /RMG) 274 

23 ® KEANE Somewhere Only We Know (lnterscope) 274 

29 HOOBASTANK Disappear (Island / IDJMG) 259 

27 

26 0e*. BRYAN ADAMS Flying (Universal) e. ANDY KIM I Forgot To Mention (lceworks/MNW) 

30 0410 SARAH MCLACHLAN Push (Arista /RMG) 

MAROON 5 Sunday Morning (Octane/J /RMG) 

362 

350 

343 

340 

333 

326 

322 

322 

321 

305 

299 

293 

EVANESCENCE Missing (Windup) 250 

249 

203 

203 

POWERED 
MEDIABASE 

I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+79 7 910 

+50 9 1210 

+48 9 810 

+78 11 1710 

+48 12 1610 

+30 16 2210 

+32 10 910 

+14 13 1610 

-8 16 1710 

+10 15 1910 

+29 7 810 

+55 5 1210 

+37 13 1310 

+48 11 1010 

+8 24 2310 

+19 7 910 

+30 10 1110 

+12 17 1910 

+78 2 1311 

+35 4 711 

+28 6 1010 

+86 2 914 

+11 19 2010 

+58 2 910 

+27 4 810 

+52 6 710 

+40 4 610 

+36 2 710 

+20 11 1210 

+16 2 711 

23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks. Songs ranked by total plays for the airplay week of 12/26 -1/1. Bullets appear on songs gaining plays or remaining 

flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

`song. © 2005, R &R. Inc. 440 Indicates Cancon. 

REPORTERS 
Stations and their adds Listed alphabetically by market 

WKDD /Akron. OH' 
0M Kenn Nennett' 

ORHá M a"á,en P MLrt 

MO TeeeO 

Kenn 

KPEX/Albuquerque. NM' 
PO Tony Menem 
MD Deere McClurtle 

WXSZ;Applelon WI' 

Pó ó Baa 
APoM Brian Davis 

PD: 

A /Atláry ic City. NJ' 

t'LR001a ERS 

JnS) STONE 

CUBAN DJRAN 

KAMXJAIWin, TX 
PD Dusk Hayes 
APDMD. Gore Ber4amin 

.A.: SP 3, C 

LET 

KLLYyBakersfield,CA' 
PO EJ Tl1x 

Ent Fos 

MD Fares! Weller 
,01I S 

'J.PAN CUP, 

WWMXBaIOmore, MD' 
OM Josh Med 
PO:JamnKMdiag 

2 KN. DAY 

WUJLryMMillai, MS' 
Taylor 

PD: Kyle Curley 

'055 STGá 
3 DOORS DOWN 

ÓM1511: Jet dWVen 
APO. Jenne, 
25 GREEN DAY 

19 KELLY CLARKSON 

10 RY0VEL YMAIGATA 
MOON 

17BrdXBOStan. rim' 

PóSeÓñeio.NY' 
Mo Robwcas 

ORPO Grreggg 

Cod. 

MO Ceara, Pak 

WMTRedarnapids. IA 

WDpJohn Risers 

WCSOiCharleston. SC' 
OM Jon Antony 
PO'. Billy Sun 

WVSILChaseston. WV 
OM Jets WAeelrad 
PO Gan Blake 
A5Ó: Wade Hill 
MO. Bruce Clark 

WLN14CShrrpkede' 
PD. Neal 
,WOMO.Oerel James 

.,I_Pm::+; 

W PO MO Mn L ary EElle Kxh.Me 

RflOA;ircion ti, OH' 

MO Bran Douglas 

WVMXCincinnati, OH' 
PO,,MO Slew Bender 

WMVXCIeveland, OH' 
Po Oaw PO aLCY 

Mo: Jay Hudson 

WOAIJCIeveland. OH' 
Po Alan Fee 
MO: Rebecca Wilde 
13 MA4WN5 
16 RYAJI CABRERA 

re GREE'. CAD 

KVUU/Colomdo Springs, CO' 
P17.810: 

rtale 47/WIE DAY 

KEANE 

Wa óa'nDbo, 
OH' 

M Dave Van 
Po Jell Ballennne 
MD Sue Leighton 
_'.4P1\n 

KKPMCoryryus Christi. TX' 
OM Scott Hot 
WV: 8515 Welk 

1MERS RC BROUSSARD 

KLTCILorISChrisÜ,TX' 
oMRO & Clerk 

t'AROONS 
rtt ERS 

SDCORSD0At1 

KOMXAJallas,TX' 
PO Pal McMahon 
MÓ: Loa Thomas 

WDAONanbury, CT 
PO: Bill Trotta 
MD'. Scot McDonnell 
S e'AW'15 
30 CE5Nrd S Clem 
2 JENNIFER LOPEZ 

WMMX Bayn, OH' 
PD Jev 
MO SháonirceR 

_Srti 
MAROON 5 

'LAIC/Denver, CO' 
PD. BB/IlSpp 

SSTEnS 

KIMNBenver, CO' 
APOTIO: Mrtnel Nod 

5-,u.i CrxEv 

KSRNes Moines. U' 
POJ:m kneeter 
MO: Jimmy WngM 

WOVDA1etroA, MI' 
Po eyron 'Ron" Harrell 
APOGREaHMrs 

DAY 

W1(MÓ DelhaO. AL 
PO: John Houston 
e Coorl 
A KELLY CLARKSON 

OMIOCou Mq Nelson 
PONdD. Chris Elliot 
20 rawpCel- 
12 3 WOKS D011.N 

2 GREEN DAY 

WOW/Fayetteville, NC' 
POND Cnrrs Criaos 
No ADDS 

emo, CA' 
0 :E. Curtis Johnson 
MO: Oan;5 Hill 

e'APIxv: 

VAgMPD: 

eáB Gnmir 
WM. 

WWI Wayne. IN' 
PO. Barb McInnis 
MD.MartiTayMr 

I DOORS DM 

Q Madry, MI' 
Montgomery 

APoPdMAIaó 

rk 
án ivna 

No Ades 

WOZNIGreersbom. NC' 
OM 

icheBM PO: Mal Douglas 

a MÓ: Nell Wilson 

'1 
LEJNK KR14111 

B MAN CABRERA 

wen. RIO Meander 
MO: JeN Adema 

RYAN CABRERA 

JESSE MCCARTI.EY 

WNNKMMSnp 
g, PA' áá 

MD DermWan 
KELLY 

yL1520555 
+1 

WRC Hartlord. CT' 

WPPOMDSJea Shen Jeersey 

KHMXHOusloo. TX' 
Po Budddyy inn 
APOMD:A 

S 

k O Bryan 

WAEyNS4ndiznayolis,IN 
APD.4mOCemrEeGgar 
13 MAROON S 

9 KELLYCU9Y3^_', 

OMPO SdcoésamJsiS.IN' 
APO ñ Yé óé er 

PoA Path icon City' 

MO: Broce Clark 
Noe. 

KMXBAas Vegas. NV' 
POMO Cnrese Fruge 
APO'. Juste Chase 

n YEANA 

WMXUteai on, KY' 
POMO: Oale 

" - rÓ:DKVRY 
i DORS DonN 

FACW.FI YAWS. 
SepLE P.1 

K ñaIMDa 
Rock, AR' 

MO'. Becky Rogers 
Sias 

KBIGytos Angela, CA' 
OM Marl Kaye 
PV Undo pelle 
APO Roben Hacher 

KYSR'LaAngeles. CA' 

wbóMC ñbm 

WXeé i ' 

KY' 
PD 

MO KaN"a Blair 
m; 5 

.DYJ 1.1,110rS 

WMBLMemphis. TN' 
Dean OM 

PO Áaó Carson 

W iiM/e 
«pals. TN' 

Mo' Toni SI. James 

W KnIMiBlwa ekee. WI' 
r 

PO: BoblWalker 

WMYXMilwaukee, WI' 
OH (nah kelly 
PO Tom 
MD FidGd$ am 

P Mao MUn 
Jee51o. CA' 

r 

MO'. Doom Miller 
13 KELÇ1525x509 

cR;(PS- 

WJLX/MOnmoulh, NJ' 
Lou Russo 

;MO. Debbie Manna 
MJY ,- 

DURAN CURAN 

KCOWMoolerery, CA' 
POAm: PAM. mot 
NO Ades 

WKZNMew Orkans, LA' 
Mire sat S 

Duncan Jame 
MD Stevie B 
No Je 

WP 
York NY' oM 

PO: Sas Saaon 
MD: oHr Tony 
SI 

:' GPF.CAr 
I 3^. DORS OGwN 

WPTFMadolk, VA' 
Po. Steve Me 
MOMO: Joro" ma 

KYINIÓaIOeCrly, OK' 
IPDD Cho Baker 
MD: Ronne Ramey 
6t JOIN iAAYEP 

60 BUNING TOR SWP 
M (MAROON s 

29 SE Ark LEE 

1B KELLY 

OL 
LAPKSDV 

29 GW GOA Data 
28 SARAN MAUAHVN 
27 JET 

P OM WORM/ 
16 SBNM MAN 
16 SWITCMOOT 

MAMXNS 
LOW KRAVITZ 
'ILLY MA MLÜRAW 
GREEN DAY 

PÓ Ñe Dam'NE' 
MD. Bntlany Hunlman 

roRJoonosorenNE' 
MO. Je,rry.ananena 

WOMX Or lnndo. FL' 

MO: Laura Francis 

DO PS COI 

KBBY/ONnal. CA' 
OM. Gad Funllo 
n J Love 
150RAD Daran MSPeaRe 

J 

CLARKSON 

KFYW1lNnard CA' 
OMPD. Mark Edloll 
AY An A 

WJLO/Pensacola,FL' 
PO Jahn St ua 

WMAWX PCoiadeiphia. PA' 
ike PO 

AROMO. be Prole 

KMXPA'hoenis. Al' 
PO RonPrrce 
MOFJoKn ncmale 

WZPTIPintWryh, PA' M. Kea Clad 

MD'. Sat AIenÑ Ir 
IO s LAPS 

ro 
MGXRhrskndmME 

APo,MO: EOan Minton 
NnAOM 

KRSKA'odland.OR' 
PO DanPersyenl 
MO: Sheryl Stew._. 

WBWZRooOpphkeepsie. NY 
OKVPD. Jimib 

5000 oMRLOirt 
5 MARC BROUSSARD 

PM FORM ONO 

WSNEProvidence. RI' 
PO: Steve Peck 
MO: Oars levA 

GAIN CEGHA0 

WRFYAteading,PA' 
PD,MOFM Burk 

51,R,1 anGNE 

KLCAMeno.NV' 

PÓ Be Ì Brett 
MO Connie Wray 

KNEVAteno, NV' 
Po Panie Moreno 
MO Jell Cooper 

WVORMOChester. NY' 
LeFro 

MD beBOaas 

K7/0/Sacramento. CA' 
MONO' ToddVlokk 

3 DOORS OO'+1 

KOMBySaK lake City. UT' 
°A ALPO 

POJUMaw 
Hosea 

MD: halm Taylor 
SNOW PATROL 

rB CAPERA 

KFM &San Diego. CA' 
0MPO. Tracy Johnson 

KMYISan Oleaao. CA' 
Po Oman PM 
AMMO Mel MMMMMM 

on 

OMPD:re Manor 
CA' 

MD'. James Baker 

KLLC/San Francisco, CA' 
PO 

kw 
w Mes 

KFINSanJ OEYCA' 
MOUD: 

MICRael daninu 
3 RYAN CABRERA 

DURAN DURAI 

PO Bill weale. 
WA' 

MD Darla Thomas 
mcs 

KPLZ.SealIIe. WA' 
PO Ken? Paab s 

MD: Ana Hashimoto 

ó Gvepon, 
LA' 

Robinson 

KCDASpokane.WA' 
OM 
ORA 

Robert 
5 m Hill 

WHYF1Sprinpplield. MA' 
SAPO O 

A2Ú. MaPai n GregMnoay ry 

KY CYSI R 
Louis, MO' 

MT: 
o Hewrs m 

Jell 
OreMye 

vó iáS1Lgurs. 
MO' 

M:Jryra 

WMTXlTampa. FL' 
[mays 

MO Krr4y Knight 
IL^Adds 

WON/Toledo. OH' 
OM Tim Roberts 
Po Steve Marshall 
MO Jell Wider 

WKPK/Traverse City. MI 
PD Rob Weaver 
MO. Heather Leigh 

^ÚSÄ1 5L, 

KEYW/Tol- Cites, WA 
POMO Paul Date 

OM Tom 

D l9 elo" Mesls 

WRMFAW. Palm BeaCh. FL' 
PD Derma Winslow 
APORAO: Amr Navarro 

WROXh4arrsNNhinglon. DC' 

MÓ Carol eParler"g 

WWZLWashinglon, DC' 
PD Sammy Sim 
APoRAO. Sean ilen 

PDBBauWh rrylMeay 
KS' 

APOBAO. Sunny Wylde 

WXLOOiWOICesl0o1. MA' 
OMPD 
APDMD. Mary Knight 

lig,ta n, 

WMp gpungslown, OH' 
OM 
PO Jerry Mac 
Mo: Mark French 

POWERED 
MEDIABASE 

'Monitored Reporters 

112 Total Reporters 

97 Total Monitored 

15 Total Indicator 

Did Not Report, 
Playlist Frozen (51: 
KEHK/Eugene, OR 
KMXS/Anchorege, AK 
KPSWakn Stmings, CA 
KRUZ/SanTa 
Barbara. CA 
WM RV /Binghamton, 
NY 
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SMOOTH JAZZ INDICATOR TOP 30 
LAST 

WEEK WE_n 

January 14, 2005 
ARTIST TITLE LABEL(S) 

'O -A'- 
PLAYS 

TOTAAT 
PLAYS AUDIENL CE 

PI 

WEEKS 
CHART 

ON TOTAL 
ADSTDS 

IONSI MOST ADDED` 
www.rrindicator.com 

2 1 SOUL BALLET Cream (215) 188 -2 963 20 1411 ARTIST ?LE L4BEL,S, ADDS 

1 2 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 180 -45 897 22 1310 3RD FORCE Believe In Me (Higher Octave) 5 

3 0 MINDI ABAIR Come As You Are (GRP /VMG) 179 +1 968 17 1610 
CAROL DUBOC Use Me (Gold Note) 5 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 4 

5 0 EUGE GROOVE XXL (Narada) 149 +12 947 13 1311 NILS Pacific Coast Highway (Baja/TSR) 4 

4 0 RICHARD ELLIOT Your Secret Love (GRP /VMG) 147 0 584 22 1210 

6 6 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 132 2 889 26 1010 

8 0 GREG ADAMS Firefly (215) 131 +5 659 14 1111 MOST 
7 8 GARRY GOIN Don't Ask My Neighbors (Compendia) 129 2 1126 13 1110 INCREASED PLAYS 
10 0 NOVECENTO fISTANLEY JORDAN Easy Love (Favored Nations) 118 0 502 11 1211 rorAL 

PLAY 

11 ® QUEEN LATIFAH California Oreamin' (Vector) 113 +1 1169 10 910 ARTIST TITLE LABEL,S1 INCREASE 

25 Q FATTBURGER Work To Do (Shanachie) 110 +29 708 13 911 MAYSA Hypnotic Love (N- Coded) -37 

12 12 EVERETTE HARP Can You Hear Me (A440) 109 -3 599 29 1110 
3RD FORCE Believe In Me (Higher Octave) +34 

FATTBURGER Work Ta Da (Shanachie) +29 
19 ® GRADY NICHOLS Tuesday Morning (Compendia) 103 +8 963 16 1011 

NORMAN BROWN Let's Play (Warner Bros.) +29 

23 0 POSITIVE FLOW The City Streets (Shanachie) 102 +16 371 11 810 CAROL DUBOC Use Me (Gold Note) +28 

13 15 DAVE KOZ Let It Free (Capitol) 102 -1 457 13 910 LINO Wings (OMIT +28 

9 16 FOURPLAY Fields Of Gold (RCA Victor /RMG) 100 -20 693 15 1110 
KENNY G. Pick Up The Pieces 7Arista/RMG) +27 

PAMELA WILLIAMS Fly Away With Me (Shanachie) +26 
aJebu/' fa MAYSA Hypnotic Love IN-Coded) 99 +37 733 1 1011 JEFF LORBER Oah La La (Narada) +26 

29 0 SERGIO CAPUTO Jazzy Girl (Idiosyncrasy) 97 +24 585 6 811 ALL FOR-7 A Walk In Paradise (HipohashMusic) +25 

14 19 TIM BOWMAN Summer Groove (Liquid 8) 93 -9 413 20 1010 

20 

15 21 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

CHRIS BOTTI No Ordinary Love (Columbia) 

92 

92 

0 

.9 

1075 

340 

8 

6 

710 

1010 MOST 
16 22 GERALD ALBRIGHT To The Max (GRP /VMG) 91 6 773 33 610 PLAYED RECURRENTS 

TOTAL 

18 23 PAUL BROWN Moment By Marnent (GRP /VMG) 89 .7 378 10 710 ARTIST TITLE LABEL/S) PLAYS 

21 24 STEVE OLIVER Chips & Salsa (Koch) 88 1 527 23 910 BONEY JAMES Here She Cones (Warner Bros.) 88 

® BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 84 +20 661 1 911 
KIM WATERS In Deep (Shanachie) 86 

GEORGE BENSON Softly, As In A Morning Sunrise /GRP /VMG) 51 

/Debuct> 

24 26 CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 80 -1 469 14 810 HIL ST. SOUL For The Love Of You (Shanachie) 36 

IDebut> ® KENNY G. Pick Up The Pieces (Arista /RMG) 79 +27 302 1 611 JOYCE COOLING Expression (Narada) 24 

28 MICHAEL LINGTON Two Of A Kind (Rendezvous) 79 +3 187 2 910 
PAUL TAYLOR On The Move (Peak) 23 

GAVE KOZ All I See Is You (Capitol) 17 
17 29 ANITA BAKER You're My Everything (Blue Note /Virgin) 79 .18 511 25 BIO 

EUGE GROOVE Livin' Large (Narada) 17 

27 JEFF KASHIWA Peace Of Mind (Native Language) 77 0 604 12 910 MICHAEL LINGTON Show Me (Rendezvous) 15 

18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 

© 2005 Radio & Records. 

GRADY NICHOLS Allright (Compendia) 14 

NICK COLIONNE High Flyin' (3 Keys Music) 13 

REPORTERS 
Stations and their adds fisted alphabetically by market 

KAJZ/Albuquerque. NM' 
OM: Jim Walton 
PD/MD: Paul Lavoie 

9 DAVID SANBORN 
8 PAMELA WILLIAMS 
8 BONEY JAMES I /JOE SAMPLE 
8 ADANI & WOLF 
8 3RD FORCE 
8 BOBBY CALDWELL f/DENISE 

WILLIAMS 
7 LINO 
7 NILS 

KNIK/Anchorage, AK 
OM/PD: Aaron Wallender 
No Adds 

WJZZ/Atlanta, GA' 
PDAUD: Dave Kash 
4 KENNY G. (/EARTH, WIND & FIRE 

3RD FORCE 

KSMJBakerslield, CA' 
OM/PD: Chris Townshend 
APO: Nick Novak 

HALL & OATES 
KENNY G 

WEAA/Baltimore, MD 
OM/PD Maxie Jackson 
MD: Kayona Brown 
3 Al L FOR7 

POWERED 

MEDIABASE 
'Monitored Reporters 

54 Total Reporters 

36 Total Monitored 

18 Total Indicator 

Did Not Report, 
Playlist Frozen (3): 
KCOZ/Springrield, MO 
WJAB/Huntsville, AL 
WSBZ/Ft. Walton Beach. FL 

WSMJBaltimore, MD' 
PD/MO: Lori Lewis 

2 DAVID SANBORN 

WVSU/Birmingham, AL 
POMO: Andy Parrish 
13 MADELEINE PEYROUX 
13 BURT CONRAD ALLSTARS 

13 KENNY G. 

13 JAMIE BONK 
13 LINO 

SEAN GRACE 
CAROL DUBOC 
BOBBY WELLS 
PAMELA WILLIAMS 
NILS 
PETE BELASCO 

WNUA/Chicago, IL' 
OM: Bob Kosice 
PO: Steve Stiles 
MD: Michael La Crosse 

VANESSA WILLIAMS 

WNWV /Cleveland, OH' 
OM/PD: Bernie Kimble 

1 CRAIG CHAOUICO 

KSKX/Colorado Springs, CO' 
PD: Steve Hibbard 
MD: Laurie Cobb 
10 DAVID SANBORN 
9 PAMELA WILLIAMS 

3RD FORCE 

BOBBY CALDWELL I/DENISE 
WILLIAMS 

WJZA/Columbus, OH' 
PD/MD: Bill Harman 
No Adds 

KOAI/Dallas. TX' 
OM /PO: Kurt Johnson 
M0: Mark Sanford 

DAVID SANBORN 

KJCDBenver, CO' 
PD/MD: Michael Fischer 
8 KENNY G. 

2 DAVID SANBORN 
2 3RD FORCE 

WVMV/Detroit, MI' 
OM/PD: Tom Sleeker 
MD: Sandy Kovach 
7 MICHAEL LINGTON 

KEZL /Fresno, CA' 
OM: E. Curtis Johnson 
PD/MO: J. Weidenheimer 

BONEY JAMES I /JOE SAMPLE 

WZJZ/Ft. Myers, FL' 
OM: Sieve Amari 
PO: Joe Turner 
MD: Bandi Bachman 

BONEY JAMES f /JOE SAMPLE 

WOTO/Hartlord, CT 
PD/MD: Stewart Slone 

8 KEN NAVARRO 

KHJZ/Houslon,TX' 
PD: Maxine Todd 
APO/MO: Greg Morgan 

BONEY JAMES 1 /JOE SAMPLE 

KPVU/Houston, TX 
PO: Wayne Turner 
17 MARION MEADOWS 
14 PIECES OF A DREAM 
14 SHAWN KANE 
14 NESTOR TORRES 
10 KAI ALECE 
10 BURT CONRAD ALLSTARS 

WYJZAndianapolis, IN' 
OM/PD: Carl Frye 
No Adds 

KJLU /Jefferson City, MO 
POND: Dan Turner 

7 ALL -FOR -7 
3 BOBBY CALDWELL t/DENISE 
WILLIAMS 
2 HALL & OATES 

JEFF LORBER 
3RD FORCE 

KOAS/Las Vegas, NV' 
PD/M0: Erik Foss 
No Adds 

KUAP,Litlle Rock, AR 
PD/MD: Michael Nellums 
10 JEFF LORBER 

8 RONNY JORDAN 
5 ANDRE DELANO 
4 DAVID SANBORN 
3 BOBBY CALDWELL f/DENISE 

WILLIAMS 
3 SEAN GRACE 
2 BOBBY WELLS 
2 VANESSA WILLIAMS 
2 NICOLAS BEARDE 
1 CAROL DUBOC 
1 3RD FORCE 

KSBR/Los Angeles, CA 
OM/PO: Terry Wedel 
MD: Susan Koshbay 

3 MADELEINE PEYROUX 
2 SEAN GRACE 
1 DAVID SANBORN 
1 LINO 

KTWV/I os Angeles, CA' 
PO: Paul Goldstein 
APO/M0: Samantha Pascual 

MICHAEL LINGTON 
FOURPLAY 

WJZL/Louisvflle, KY' 
PD/MD: Gator Glass 
APD: Ron Fisher 

1 BONEY JAMES f /JOE SAMPLE 

WLVE/Miami, FL' 
OM: Rob Roberts 
POND: Rich McMillan 

BONEY JAMES f /JOE SAMPLE 

WJZI/Milwaukee, WI' 
PO: Stan Atkinson 
MD: Steve Scort 
No Adds 

KJZI/Tdinneapolis, MN' 
PD: Lauren MacLeach 
MD: Mike Wolf 

PAUL BROWN 
MICHAEL LINGTON 

KRVR/Modesto, CA' 
OM/MO: Doug Wulff 
PD: Jim Bryan 
No Adds 

WVAS/Montgomery, AL 
MD: Eugenia Ricks 
18 BONEY JAMES VJOE SAMPLE 
17 GREG ADAMS 
17 VERNON D. FAILS 
17EUGE GROOVE 
16 LALAH HATHAWAY 
16 SERGIO CAPUTO 
16 BOBBY WELLS 
16JEFF LOADER 
16 KENNY G. f/EARTH, WIND & FIRE 
16 PAMELA WILLIAMS 
16 GRADY NICHOLS 
16 BOBBY CALDWELL (/DENISE 
WILLIAMS 
15 LINO 
15 CAROL DUBOC 
15 RON FATTORUSSO 
15 ALL -FOR -7 
153RD FORCE 
15 PETE BELASCO 

14 MOVING IMAGES 
14 NICOLAS BEARDE 
14 SLIDE FIVE 
14 NILS 

WFSK/Nashville, TN 
MD: Chris Nochowicz 
13 PROJECT 

8 PAMELA WILLIAMS 
6 3RD FORCE 

6 KEN NAVARRO 
4 JASON MILES 
4 NILS 
4 PETE BELASCO 

4 SEAN GRACE 

2 CAROL DUBOC 

WOCD/New York, NY' 
PO: Blake Lawrence 
20 CAMIEL 
19MOCEAN WORKER 
15 AYA 

7 MARC ANTOINE 
6 DAVID SANBORN 

WLOO/Orlando, FL' 
PO/MO: Brian Morgan 

4 KENNY G. f/EARTH. WIND & FIRE 
3 LALAH HATHAWAY 

3 PAMELA WILLIAMS 
3 NILS 
2 3RD FORCE 

2 ADANI & WOLF 
2 DAVID SANBORN 

WJJZ/Philadelphia, PA' 
PD: Michael Tonni 
MD: Frank Childs 
No Adds 

KYOT /Phoenix, AZ' 
PD: Shaun Holly 
APD/MO: Angie Honda 

MARC ANTOINE 
PAMELA WILLIAMS 

KJZS/Reno, NV' 
OM: Rob Brooks 
PD/MD: Robert Dees 

MICHAEL LINGTON 
FOURPLAY 
HONEY JAMES t /JOE SAMPLE 
ANITA BAKER 

KSSJ/Sacramento, CA' 
PD/MD: Lee Hansen 

JAllMASTERS 
VANESSA WILLIAMS 

KBZN/Salt Lake City, UT' 
OM/PD: Dan Jessop 
17 PAUL BROWN 
12 BONEY JAMES 1 /JOE SAMPLE 
8 GREG ADAMS 

KIFM/San Diego, CA' 
OM: John Dimick 
PO: Mike Vasquez 
APO/MD: Kelly Cole 
No Adds 

KKSF /San Francisco, CA' 
PO: Michael Erickson 
MD: Ken Jones 

I CHRIS BOTTI 

KJZY/Sanla Rosa, CA' 
PO: Gordon Zlot 
APO/MD. Rob Singleton 
2 DAVE KOZ 

2 DAVID SANBORN 
1 MICHAEL MCDONALD 
1 CHRIS BOTTI 

1 ALEXANDER ZONJIC 

DMX Jan Vocal Blend/Satellite 
PD/MO: KenKi Johnson 
29 NORMAN BROWN 
22 WAYMAN TISDALE 
22 EVERETTE HARP 
21 FATTBURGER 
18 DAVID LANZ 
17 KEVIN RUSSELL 
16 GREG ADAMS 
15 KIM WATERS 
14 DAVID SANBORN 
13JUEWETT BOSTICK 
12 LOVE GYPSIES 
12 JAMES GABRIANO 
11 JAMIE BONK 
11 BRIAN CULBERTSON 
11 PIECES OF A DREAM 
11 SOUL BALLET 
10 GERALD ALBRIGHT 
10 CAROL DUBOC 
8 CHAKA KHAN 
8 JOYCE COOLING 

8 REGINA BELLE f/GLENN JONES 
7 DIANA KRALL 
7 INCOGNITO 
7 MARION MEADOWS 
6 SWING OUT SISTER 

5 MAYSA 
5 FUGE GROOVE 
5 JAMIE CULLUM 
5 RENEE OLSTEAD 
5 AL JARREAU 

ERIC ESSIX 

® Radio & Records 

DMX Smooth Jazz/Satellite 
POND: Jeanne Destro 
12 3RD FORCE 

6 ALTANI & WOLF 

Music Choice Smooth Jazz/ 
Satellite 
APO: Will Kinnally 
MD: Gary Susalis 
4 PETE BELASCO 
4 ERIC ESSIX 
4 RAMSEY LEWIS TRIO 
4 FOURPLAY 
4 SOEL 
4 DOTSERO 

Sirius Jazz Cafe/Satellite 
PD: Teresa Kincaid 
MO: Rick Laboy 

NOVECENTO (STANLEY JORDAN 
DAVID SANBORN 
NILS 

XM Watercolors/Satellite 
PO/MO: Shirlina Colon 
No Adds 

KWJZ /Seattle, WA' 
PD: Carol Handley 
MO: Dianna Rose 

JEFF LORBER 

WSSM/St. Louis, MO' 
PO: David Myers 
No Adds 

WSJT/Tampa, FL' 
PD: Ross Block 
MD: Kathy Curtis 
No Adds 

WJZW/Washinglon, DC' 
OM: Kenny King 
PO: Carl Anderson 
MD: Renee DePuy 

MICHAEL LINGTON 
KEN NAVARRO 
VANESSA WILLIAMS 

J 
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Digital Radio: 
The Next Big Thing 
Highly significant for revenue, 
competition and creativity 

ast October at R &R'slOth annual Smooth Jazz Label Summit, 
Broadcast Architecture President Allen Kepler spoke of a 

new technology with the potential to revolutionize radio: HD 
Radio, the high- definition technology that enables AM and FM 
stations to broadcast digitally - a tremendous leap forward 
from today's analog broadcasts. 

Kepler began, "I saw a presentation about 
HD Radio a month ago and haven't been able 

to stop thinking about it, 
because it's further along 
than many people realize. 
Even a lot of GMs I speak 
with aren't aware of its 
potential for creativity 
and entertainment and, 
on the business side, ad- 
vertising, which is about 

Allen Kepler having 800 million points 
of purchase -more than 

there are Americans - for your products." 
Describing the new technology Kepler said, 

"HD Radio was developed by iBiquity, which 
was established in 1991 as USA Digital Radio 
Partners. It's considered by some the most 
significant advance in radio broadcasting 
since the introduction of FM stereo more than 
50 years ago. We're shifting from an analog to 
a digital society, from kHz to kilobytes." 

Digital Radio Is Our Friend 

Kepler turned the discussion to HD Radio's 
benefits to AM and FM, saying, "It provides 
vastly improved audio quality: static -free, 
crystal -clear reception with quality equal to 
CD and superior to Sirius and XM satellite 
radio; reduction of 'bridge fades' for AM; and 
wireless data services like song -title informa- 
tion and news, weather and traffic on a sepa- 
rate band. 

"The change is so significant that it corn- 
pares to the difference between dial -up and 
high -speed Internet connections. Another cool 
aspect of the transition to HD Radio is that it 
offers immediate improvement in sound qual- 
ity with no programming interruption." 

Radio stations are in the process of convert- 
ing to HD now. WNWV /Cleveland was the 
first Smooth Jazz outlet to launch HD broad- 
casts. WNUA /Chicago, KKSF /San Francisco 
and WVMV /Detroit are broadcasting in both 
HD and analog mode, with many others, pre- 
sumably, to follow. 

Kepler made the conservative projection that 
by the beginning of 2005 more than 100 radio 
stations nationally will have jumped on the 
digital bandwagon. He predicted that by 2007 

52 R &R January 14, 2005 

iBiquity will have 2,500 stations signed up to 
license the technology for converting to HD. 
"Radio today has already made more than a 
$200 million investment to make the conversion 
to this new form of broadcasting," he said. 

Double Your Fun 
Kepler went on to explain that HD's FM- 

hybrid mode consists of % kilobytes of broad- 
casting information, which is a stream that can 
be split any way a broadcaster chooses. One 
could broadcast extremely high -quality audio 
interviews on a separate channel, for example. 

"HD Radio is considered 

by some the most 

significant advance in 

radio broadcasting since 

the introduction of FM 

stereo more than 50 years 

ago." 

111111111111111/111M11111/iii 

But of far greater significance to those at- 
tending the Smooth Jazz Label Summit was 
Kepler's next revelation. "You could split the 
stream in two and broadcast two completely 
different radio stations," he said. 'There might 
be KTWV (The Wave) /Los Angeles and, say, 

KTW V-I, which would be all-instrumental. Or, 

here in L.A., you might have KTWV- Latino 
playing the same music only with Spanish - 
speaking jocks and a completely separate set 
of ads to compete in the Spanish -language 
market. 

"Conceivably, you could even split the sig- 
nal into 16 bands for 16 channels of Talk. But 
to keep the fidelity at or better than we have 
now, you really need 48 kilobytes [half the 96 

mentioned above] and, with a format like 
Smooth Jazz or Classical, preferably more." 

Next Kepler played audio samples: first 
FM, then I-ID Radio's FM hybrid, followed by 

The Benefits Of HD Radio 
Digital broadcast provide listeners with radically improved audio quality 
and reception and new data services such as displayed artist and 
song info, traffic, weather, sports scores, etc., and it's free to con- 
sumers, just like today's analog AM and FM radio. Here are some 
more benefits of HD Radio. 

FM broadcasts will have CD- quality sound. 
AM will sound as good as today's analog FM stereo. 
It's static -free, without pops, hisses and fades. 
It offers new data services, including scrolling text displayed on a radio 

screen. 
It offers the opportunity for more advanced data and audio services, such 

as surround sound; multiple audio sources at the same dial position; store and 
replay capabilities; and a "buy" button for music, concert tickets, etc. 

11 

No subscription fees. HD Radio is free, just like analog radio. 
It offers a seamless transition, without programming interruptions. 

AM and then the HD Radio AM hybrid. The 
differences were striking, to say the least. He 
commented that not all SJ stations have im- 
peccable FM signals like KTWV's, saying, 
"Some sound muddy because of the way their 
music is processed." 

He added that, until now, AM audio, with 
its pops, hisses and fades, has been better suit- 
ed to Talk formats than music and that numer- 
ous AM signals are currently dark. All that 
could change if AM re- emerges as an outlet 
for music programming. 

"This technology has been around for 
awhile," Kepler said, "but there is a bit of a 

standoff among radio and the RIAA and the 
stereo manufacturers, so there has to be some 
collective vision." 

A Great Big Beautiful Tomorrow 

Kepler continued, "Further down the road - as determined by radio, the music indus- 
try and stereo makers getting along - the 
time will come about when digital radios are 
standard in cars and people replace their home 
analog radios with digital. But why should 
they buy something new when their old mod- 
els still work just fine? 

"On radio we have to offer people some- 
thing to give them a reason to buy new stere- 
os, and once we reach critical mass, we can 
broadcast in an all -digital mode to send 280 

million kilobytes out on every FM and AM 
radio station. What that means is that you can 
split their signals - why shouldn't there be a 

traditional Jazz station in every market? 
"Think about it Infinity and Clear Chan- 

nel often own five FMs in a market, and I don't 
think they have 30 formats to put on them 
once they've gone all- digital. Those split sig- 
nals will favor formats like AC, Oldies and 
Classic Rock, which will be OK at 48 kilobytes. 

"I don't worry that radio won't be able to 
find great people to program these formats. 
Radio, in fact, is in a better position than XM 

or Sirius, because programming will be local- 
ized within each market. 

"Other things that are out there and being 
talked about by iBiquity include traffic reports 
for your immediate area - you don't have to 
sit and wait for traffic on the ones or the sixes. 
Push one button, and you've got it - for the 
Valley, the Westside or the airport. 

"We may also have special services similar 
to TiVo that will allow you to record, say, Ram- 

sey Lewis' Legends of Jazz if you don't stay up 
late enough to hear it, so you can listen to it at 
your convenience. 

"There are 800 million 

radios in the U.S. When 

every one of them has 

point -of- purchase 

capability, just think of the 

impulse buying that will 

happen with music." 

JJHJ//////llIllllll/%r:' 

"HD Radio will also offer the instant down- 
load and purchase of songs and CDs with a 
'buy it' button on digital receivers. There are 
800 million radios in the U.S., including over 
200 million in cars. When every one of them is 

HD and has that point-of-purchase capability, 
just think of the impulse buying that will hap- 
pen with music, which is very good news for 
your business and the industry in general. 

"Eventually, there will be MP3 players built 
in, too, so people can make playlists of their 
favorite tunes. Adults still want to buy full 
CDs, and you'll be connected to a website that 
will mail the CD to you. But I have a 16 -year- 
old, and the chances of him going to a record 
store to buy a CD are slim to none, because he 
buys songs. This doesn't pertain as much to 
Smooth Jazz now, but maybe it will as young 
people get older and come to this format." 

The Future Is Now 

'There is huge potential with this technol- 
ogy, but to succeed, digital radio will require 
the music industry, the stereo manufacturers 
and radio all to buy in as radio is already do- 
ing by investing hundreds of millions in con- 
version," Kepler continued. 

"Kenwood, JVC and Panasonic have units 
out now, and numerous other manufacturers 
have them coming soon. We'll see them seri- 
ously pushing HD Radio, especially in cars, 
since XM and Sirius are nearly standard. But 
digital radio sounds amazing, and it's free. 

"Satellite radio has done terrestrial radio 
something of a favor by waking us up, and 
now that the technology is there, we can make 
the most of it. A lot of people have bought sat- 
ellite receivers and pay a monthly fee to get 
away from commercials and to have a broad- 
er selection, which shows there is a demand. 
HD Radio can capitalize on that too." 

® Radio & Records 
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JEFF LORBER 

'Doh La La" 
the first single from 

FLIPSIDE 

JEFF LORBER 

GOING FOR ADDS JANUARY 18 
In stores and online February 15 
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SMOOTH JAZZ TOP 30 
LAST THIS 

WEEK WEEK 

1 v 
2 2 

3 0 
4 4 

5 0 
6 0 
7 Q 
9 0 
8 0 
11 0 
10 11 

13 0 
12 13 

16 

14 0 
17 0 
18 m 
19 0 
22 0 
20 

21 ® 
23 ® 
26 ® 
24 

25 ® 
28 

27 ® 
30 

29 a 
'Debut> CI 

January 14, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLATS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

KC) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 726 +2 80391 23 3310 

SOUL BALLET Cream (215) 630 -2 82309 19 3510 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 674 0 80561 22 3310 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 61)7 -5 72224 28 3210 

CHRIS BOTTI Back Into My Heart (Columbia) 552 +5 75269 34 3310 

MARION MEADOWS Sweet Grapes (Heads Up) 551 +24 73234 26 2910 

MINDI ABAIR Come As You Are (GRP /VMG) 5' 8 +34 65173 18 3510 

TIM BOWMAN Summer Groove (Liquid8) 487 +9 58498 21 3010 

QUEEN LATIFAH California Oreamin' (Vector) 487 +6 51088 11 3410 

PAUL JACKSON, JR. Welkin' (B /ueNote /EMC) 461 +2 41331 34 3010 

GERALD ALBRIGHT To The Max (GRP /VMG) 4E5 -10 59299 33 3410 

DAVE KOZ Let It Free (Capitol) 4C3 +19 43984 11 3011 

ANITA BAKER You're My Everything (Blue Note /Virgin) 389 -31 44922 26 3210 

PETER WHITE How Does It Feel (Columbia) 377 +26 58124 18 2910 

PAUL BROWN Moment By Moment (GRP /VMG) 373 +3 53446 14 3312 

EUGE GROOVE XXL (Narada) 356 +14 42418 11 3110 

MICHAEL MCDONALD Tracks Of My Tears (Motown /Universal) 345 +22 31960 12 2511 

SEAL Walk On By (Warner Bros.) 335 +21 30056 6 2310 

RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 302 +24 25593 11 2310 

PIECES OF A DREAM Its Go Time (Heads Up) 291 +3 25847 17 2510 

KENNY G. Pick Up The Pieces (Arista /RMG) 293 +9 34339 3 2512 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 253 +17 26717 5 3115 

BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 195 +39 34922 2 2318 

HALL & OATES I'll Be Around (U- Watch) 19.3 +4 19602 4 1511 

CHRIS BOTTI No Ordinary Love (Columbia) 187 +23 16113 6 1912 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 173 +27 19402 7 1612 

GREG ADAMS Firefly (215) 168 +15 16103 13 1511 

JOYCE COOLING Camelback (Narada) 118 +13 11301 2 1010 

ALICIA KEYS If I Ain't Got You (J /RMG) 113 +2 17903 4 710 

MARC ANTOINE Madrid (GRP /VMG) 9: +15 10002 1 O10 

36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are t ed in total plays. the song with the larger increase in 

plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons 

times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from 

Arbitran Inc. (© 2005. Arbitron Inc .). © 2005. R &R. Inc. 

NEW & ACTIVE 
RAFE GOMEZ Icy (Tommy Boy) 

Total Plays: 66, Total Stations: 6, Adds: 0 

ADANI & WOLF Oaylight (Rendezvous) 

Total Plays: 65, Total Stations: 6, Adds: 2 

FATTBURGER Work To Do (Shanachie) 

Total Plays: 61, Total Stations: 4, Adds: 0 

DAVID SANBORN Tin Tin 0eo (GRP /VMG) 

Total Plays: 58, Total Stations: 10, Adds: 8 

KENNY G. HEARTH, WINO & FIRE The Way You Move (Arista/RMGI 

Total Plays: 46, Total Stations: 4, Adds: 2 

ALEXANDER ZONJIC Leare It With Me (Heads Up) 

Total Plays: 42, Total Stati ms: 5, Adds: 1 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 

Total Plays: 32, Total Stations: 6, Adds: 4 

MARC ANTOINE Cubanova (Rendezvous) 

Total Plays: 21, Total Stations: 4, Adds: 2 

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown /Universal) 

Total Plays: 17, Total Stations: 4, Adds: 0 

3RD FORCE Believe In Me ,Higher Octave) 

Total Plays: 16, Total Static ns: 5, Adds: 5 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED' 
www.rradds.com 

ARTIST - F ADDS 

BONEY JAMES fIJOE SAMPLE Stone Gonave (Warner Bros.) 8 

DAVID SANBORN Tin Tin Deo (GRPIVMS) 8 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 5 

3RD FORCE Believe In Me (Higher Octave) 5 

PAMELA WILLIAMS Fly Away With Me (Shanachie) 4 

VANESSA WILLIAMS You Are Everything (Lava) 3 

MOST 
INCREASED PLAYS 

ARTIST 
__ 

-_ - EE... 

TOTAL 
PLAY 

INCREASE 

DAVID SANBORN Tin Tin Dea (GRPIVMS) +54 

SEAL Walk On By (Warner Bros) +44 

BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) +39 

MIND( ABAIR Come As You Are (GRP /VMG) +34 

PAMELA WILLIAMS Fly Away With Me (Shanachie) +29 

FOURPLAY Fields Of Gold (RCA Victor /RMG) +27 

PETER WHITE How Does It Feel (Columbia) +26 

RICK BRAUN Daddy-0 (Warner Bros.) +25 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAYS 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 339 

KIM WATERS In Deep (Shanachie) 325 

BONEY JAMES Here She Comes (Warner Bros.) 320 

NICK COLIONNE It's Been Too Long (3 Keys Music) 312 

MICHAEL LINGTON Show Me (Rendezvous) 257 

MARC ANTOINE Mediterraneo (Rendezvous) 254 

DAVE KOZ All I See Is You (Capitol) 243 

PAUL BROWN 2417 (GRP /VMG) 235 

PAUL TAYLOR Steppin' Out (Peak) 211 

RICK BRAUN Daddy-0 (Warner Bros.) 203 

NICK COLIONNE High Flyin' (3 Keys Music) 199 

JOYCE COOLING Expression (Narada) 198 

PETER WHITE Talkin' Bout Love (Columbia) 187 

DAN SIEGEL In Your Eyes (Native Language) 187 

RICHARD SMITH Sing A Song (4440) 175 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

DON'T 

't Noow TKa 

TOUCH 
THAT DIAL! 

Personal Music Test 
CI Better recruitment than hotel ballroom AMTs 
I Small one -on -one groups 

Random start of song hooks 
O 0 -100 sliding Positive & Burn scales ' ' The Music Testing Specialists In VIYC www.ComQuestMusicTesting.com 
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ROCK 
KEN ANTHONY 
kanfhony@rodioandrerords.mm 

The School Of Rock: 
Part Two 
How to effectively program your music 

77.> ack in November (11/26) I wrote my first School of Rock col - 

M.? umn on the "MPRs of Programming," a nuts -and -bolts 
checklist for efficiently prioritizing a programmer's responsibilities. 
I believe the first M on the list, music, is the most important el- 
ement of the MPRs. Effectively programming music is the key 
to your station's success. 

My focus this time will be on the many fac- 

tors involved in playing the right music. There 
are many decisions to be made. In keeping 
with my original MPR premise, here is a ba- 
sic checklist that can be used as a primer to 
focus attention on the music -programming 
priorities necessary to keep your radio station 
on track. 

This checklist is intended to be used by pro- 
grammers in all market sizes as a fundamen- 
tal overview of music programming. With 
these basics as our foundation, the key ques- 
tion in programming the right music for your 
radio station might well be "Where do I be- 
gin?" With such a vast universe of music avail- 
able, the prospect can be overwhelming. 

Your format and target demo will obvious- 
ly narrow the musical playing field. For the 
purposes of this checklist, let's focus on an Ac- 

five Rock station whose primary target is 25- 

94 men. What resources do you need to de- 
velop a music list that reflects the tastes of this 
core demographic? Which artists will be the 
foundation of the playlist? 

The Mist Benchmark List 
A great place to start is to create your sta- 

tion's artist benchmark list. These artists are 
the cornerstone of your radio station. A typi- 

cal Active Rock list might include '80s stal- 
warts AC /DC, Motley Crue and Ozzy Os- 
boume; key '90s acts like Metallica, Stone Tem- 

ple Pilots and Soundgarden; as well as more 
recent artists like Linkin Park, Godsmack and 
Tool. 

You can do this exercise with any format. 
Typically, you should start with about 20 to 
25 artists. These are the artists you need to con- 
sistently showcase for your listeners. Once 
you've created this Mt. Rushmore of core art- 
ists, it's time to organize them so they will 
perform effectively for your audience. 

Music Clusters 

Your station's artist benchmark list will usu- 
ally cover a wide range of musical styles with- 
in the format. The next step is to organize these 
artists by creating music dusters. A typical Ac- 

tive Rock station might feature current and li- 

brary music clusters that include mainstream, 
hard rock, hard alternative, '80s rock, '90s 
gnmge and '70s classics. You can come up 
with your own set of cluster names, but typi- 
cally you'll cluster your music by eras and 
genres. 

Here's a sample of current and library mu- 
sic cluster ratios for an Active Rock station 
whose primary demo is 25-44 men. 

Currents: 70% main- 
stream /hard rock, in- 
cluding currents from 
artists like Nickelback, 
Three Days Grace, 
Chevelle and Disturbed; 
30% hard alternative, 
including currents from 
artists like A Perfect Cir- 
cle, Linkin Park, Green 
Day and Jet 

Library: 40% '90s 
grunge, featuring the 
best from artists like 
Nirvana, Stone Temple 
Pilots and Alice In 
Chains; 30 %'80s rock, 
featuring the best from 
rockers like Ozzy Os- 
bourne, Motley Crue 
and Guns 'N Roses; 
30% today's rock, fea- 
turing the best from top 

3y s* 

reek 

r w 

r 
HARTFORD MINI- CONCERT WCCC/Hartford welcomed 

Collective Soul for a four -song on -air concert. Seen here (l -r) are 

Collective Soul vocalist -guitarist Ed Roland, WCCC MD /Asst. PD Mike 

Karolyi and jock Rick The Flul/er, new Collective Soul lead guitarist 

Joel Kosche and WCCC Promotions Event Manager Rex Emrick. 

® Radio & Records 

artists of the last five years like Nickelback, 
Godsmack and Metallica 

The overall playlist of the station noted 
above might include about 70% library mate- 
rial per hour, with the remaining 30% being 
currents. These ratios might vary by daypart 
as well. 

Once you've determined the appropriate 
music clusters or genre styles for your station, 
the next step is to create categories and clocks 
that will further manage and direct the ar- 
rangement of your station's artist benchmark 
list and subsequent music clusters. 

Rotations & Scheduling 

Music research usually determines how 
many songs and which songs fill each cate- 
gory. These music clusters should be filled 
with the best -testing tunes from your artist 
benchmark list in the categories you've set up 
for your station. 

Scheduling music effectively is a skill in 
itself. Whether you're adept at Selector, Mu- 
sicMaster or some other music -scheduling 
system, the more effectively you execute the 
special policies and tricks of your scheduling 
system, the smoother the ebb and flow of your 
music - which leads directly to longer TSL. 

The first step in making 

decisions about what 

currents to play on your 

radio station has to be 

based on gut. 

Another important but often overlooked el- 
ement of scheduling music is the art of pro- 
gramming proper rotations of high -testing 
music. Beyond playing power- testing cur- 
rents, effectively rotating power recurrents can 
be a true secret weapon in programming high - 
rotation stations in formats like CHR, Active 
Rock, Alternative and Hot AC. 

Power -testing currents shouldn't fall off the 
map once they've moved out of regular rota- 
tion. Many times these songs are still very hot 
with the audience even though you and the 
jocks may be tired of hearing them. At the very 
least, power recurrents should definitely ro- 
tate higher than regular, medium -testing cur- 
rents. 

Current Music Decisions 
If your station plays current music, deter- 

mining what new music to play presents even 
more of a programming challenge. An astute 
music director is an invaluable asset to a pro- 
grammer and a radio station. If your age puts 
you outside of your station's target demo, hire 
a music director or a music assistant in the 
demo to help you make music decisions, us- 
ing his or her feedback as a barometer of the 
musical tastes of your core audience. 

In order of importance, there are three key 
areas involved in the current -music decision 
process. 

Gut/station sound: The first step in mak- 
ing decisions about what currents to play on 
your radio station has to be based on gut. Hav- 
ing a great ear for new music isn't something 

you can teach someone. A great programmer 
has a knack for following his or her gut in- 

stincts or initial reaction to new music. 
Of course, the song needs to fit the sound 

of the station first. But beyond station sound, 
a programmer's gut feeling about a song's po- 
tential to get a positive reaction from listeners 
is the first step in deciding what currents get 
played on the air. 

Effectively programming 

music is the key to your 

station's success. 

fIdHHHIIHIIIIIIJUI/iUlp.-ú: :. 

Callout research: After a song has been 
played on the radio for a while, callout re- 

search is used to gauge its success. There are 
many intangibles involved in this process as 
well. What are your screening criteria for the 
panel? Are you testing the right hook of the 
song? How many times do you test someone 
before discarding their input? 

Some type of music research is necessary 
to support continued airplay of each current. 
Requests and sales are also important factors 
in researching new music. Overall, callout re- 

search is still the most effective way to deter- 
mine how well your new music is perform- 
ing, because it's an arbitrary process that deals 
with the 80% of your audience that will never 
call a radio station with a request or purchase 
a new CD. 

Music charts and record -label priorities: 
Beyond simple gut reaction and callout re- 

search, the music charts and record -label pri- 
orities are also important factors in helping 
programmers make current -music decisions. 

The music charts are based on spins - ob- 
viously a good barometer of a song's success 
on individual radio stations. Why? Most of the 
time a station's spins are based on its own pos- 
itive callout research, sales figures and re- 
quests. 

A record label's commitment to a new art- 
ist and song is another important element in 
a programmer's decision to commit to a track. 
The label needs to champion each artist with 
promotions like concert tie -ins, merchandise 
and other forms of nontraditional support. 
This sends a message to programmers that an 
artist matters to the label. 

Music Quantity 
All of the steps noted above will help you 

pick the right music to play on your station. 
But while music -quality decisions affect time 
and TSL, the final step of an effective program- 
ming process is determining the right quanti- 
ty of music. 

Whether you promote music marathons or 
"40 minutes nonstop," these music -quantity 
benchmarks have proven effective in building 
a radio station's TSL. The combination of 
great -testing music and long music sets is a 
powerful one -two punch that should ulti- 
mately lead to ratings success. 

FOR THE RECORD: Allen Kovac's 
first name was misspelled in last 
week's column. 
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January 14, 2005 
TITLE LABEL(S) 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 
AUDIENCE 

100¡ 

WEEKS ON TOTAL STATIONS' 
CHART ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 682 +28 35831 8 2511 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 610 -44 35706 22 2710 

SHINEDOWN Burning Bright (Atlantic) 529 +29 21137 11 2710 

PAPA ROACH Getting Away With Murder (Geffen) 474 +31 29316 24 1910 

U2 Vertigo (Interscope) 465 33 24378 14 2210 

COLLECTIVE SOUL Counting The Days (El Music Group) 439 -53 20081 14 2210 

BREAKING BENJAMIN So Cold (Hollywood) 411 -17 16740 30 1710 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 410 +31 16539 11 2311 

MOTLEY CRUE If I Die Tomorrow (Island /IDJMG) 409 +12 16491 3 2111 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 339 1 19526 36 2510 

3 DOORS DOWN Let Me Go (Republic /Universal) 335 +18 15887 5 2414 

PAPA ROACH Scars (Geffen) 330 +17 13263 8 2511 

NICKELBACK Because Of You (Roadrunner/IDJMG) 323 32 16310 16 2110 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 318 +6 13310 21 1710 

ALTER BRIDGE Find The Real (Wind-up) 317 +9 10504 6 2412 

SILVERTIDE Ain't Comm n' Home (J /RMG) 307 63 14472 20 1 710 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 217 +45 5842 2 2013 

CROSSFADE So Far Away (Columbia) 204 +6 6341 8 1510 

KORN Another Brick In The Wall (Epic) 203 +7 8446 7 1411 

U2 All Because Of You (lnterscope) 175 +33 10822 2 1615 

GREEN DAY American Idiot (Reprise) 175 -16 12180 20 1310 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 17' +19 3133 8 1311 

SALIVA Razor's Edge (island/IDJMG) 158 -13 4922 9 1310 

SUBMERSED Hollow (Windup) 145 +18 2563 4 1311 

KENNY WAYNE SHEPHERD Alive (Reprise) 12 30 5958 19 1010 

JET Look What You've Done (Atlantic) 112 .12 6898 11 910 

EXIES Ugly (Virgin) 11C +22 2763 3 1010 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 99 -20 5822 11 710 

HOOBASTANK Disappear (Island/IDJMG) 90 -3 2250 5 510 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 82 +36 2188 1 1115 

29 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 

week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 

CHEVELLE The Clincher (Epic) 

Total Plays: 68, Total Stations: 8, Adds: 6 

JUDAS PRIEST Revolution (Epic) 

Total Plays: 62, Total Stations: 11, Adds: 7 

SEVENDUST Face To Face (TVT) 

Total Plays: 61, Total Stations: 6, Adds: 0 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

Total Plays: 47, Total Stations: 7, Adds: 1 

A PERFECT CIRCLE Passive /Virgin) 

Total Plays: 42, Total Stations: 5, Adds: 3 

TESLA Into The Now (Sanctuary/SRG) 

Total Plays: 33, Total Stations: 3, Adds: 0 

INSTRUCTION Breakdown (Geffen) 

Total Plays: 24, Total Stations: 3, Adds: 0 

MEGADETH Of Mice And Men (Sanctuary/SRG( 

Total Plays: 20, Total Stations: 7, Adds: 5 

BILLY IDOL Scream (Sanctaary/SRG) 

Total Plays: 11, Total Stations: 6, Adds: 6 

SKINDRED Pressure (Lava) 

Total Plays: 10, Total Staticns: 3, Adds: 2 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED' 
www.rradds.com 

ARTIST TITLE LABELIS ADDS 

JUDAS PRIEST Revolution (Epic) 7 

CHEVELLE The Clincher (Epic) 6 

BILLY IDOL Scream (Sanctuary /SRG) 6 

U2 All Because 01 You (/ nterscope) 5 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 5 

MEGADETH Of Mice And Men (Sanctuary /SRG) 5 

3 DOORS DOWN Let Me Go (Republic /Universal) 4 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 3 

A PERFECT CIRCLE Passive (Virgin) 3 

MOST 
INCREASED PLAYS 

ARTIST ..... 
TOTAL 
PLAY 

INCREASE 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) +45 

JUDAS PRIEST Revolution (Epic) +39 

CHEVELLE The Clincher (Epic) +39 

BREAKING BENJAMIN Sooner Or Later (Hollywood) +36 

U2 All Because Of You (Interscope) +33 

THREE DAYS GRACE Home (Jive /Zomba Label Group) +31 

PAPA ROACH Getting Away With Murder (Geffen) +31 

SHINEDOWN Burning Bright (Atlantic) +29 

GREEN DAY Boulevard Of Broken Dreams (Reprise) +28 

A PERFECT CIRCLE Passive (Virgin) +24 

MOST 
PLAYED RECURRENTS 

ARTIST -.E LAEEL(S, 

TOTAL 
PLAYS 

CROSSFADE Cold (Columbia) 319 

JET Cold Hard Bitch (Atlantic) 246 

VELVET REVOLVER Slither (RCA/RMG) 242 

LINKIN PARK Breaking The Habit (Warner Bros.) 230 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 193 

AUDIOSLAVE I Am The Highway (lnterscope /Epic) 192 

AUDIOSLAVE Like A Stone (Inteiscope/Epic) 177 

SLIPKNOT Duality (Roadrunner /IDJMG) 153 

TRAPT Headstrong (WarnerBros.) 152 

LINKIN PARK Numb (Warner Bros) 149 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KZRR /Albuquerque. NM' 
0M: Bit May 

PD: Phil Mahoney 
APD:Judi Civerolo 

6 JUDAS PRIEST 

BILLY IDOL 

WZZO /Allentown. PA' 
PD: Rick Strauss 

MO: Chris Line 
O, Adis 

KWHL/Anchorage. AK 
APO: Brad Siennen 

2 A PERFECT CIRCLE 

WTOS /Augusta, ME 
OM/PO: Steve Smith 

APD: Chris Rush 

ì JUDAS PRIEST 

4 MEGADETH 

I CHEVELLE 

KLBJ /Austin. TX` 
OMPD: Jett Canot 
MD: Lods Lowe 

2 JUDAS PRIEST 

BILLY IDOL 

COLLECTIVE SOJA 

KOOJBaton Rouge. LA' 
OM: Jelt Jamigan 
PO: Paul Cannel) 

MO: Jay Buns 
BREAKING BENJAMIN 

6 CHEVELLE 

FUTURE LEADERS OF THE WORLD 

BLACK LABEL SOCIETY 

MEGADETH 

KIOC/Beaumont. TX' 
PO,MO: Mike Davis 

12 GREEN DAY 

BLACK LABEL SOCIETY 

JUDAS PRIEST 

CRAZY ANGLOS 

SKINDRED 

MEGADETH 

WROK/Canton, OH` 
PO: Garnett Had 

MD: Nick Andrews 
1 BREAKING BENJAMIN 

CHEVELLE 

WPXC/Cape Cod, MA 
OM: Steve McVie 

PDIMO:Suzanne TOna1re 

APO: James Gallagher 
BREAKING BENJAMIN 

SUBMERSED 

JUDAS PRIEST 

WKLC/Charleston, WV 
OMAN: Bill KnpM 

1 APERFECT CIRCLE 

WEBN /Cincinnati. OH` 
OMPD Scorn Relnhad 

MD: Rick Vaske 

_REAK';G BE^..A:.'I 

WMMS/Cleveland, OH' 
PO: Bo Matthews 
MD: Hunter Scott 

KNCN/Corpus Christi, TX' 
OMAS: Paula Newell 

APDRAD: Monte Montana 

1 CHEVELLE 

1 A PERFECT CIRCLE 

MEGADETH 

KLAO/E! Paso, TX` 
OMPO: Courtney Nelson 

APOnAD: Glenn Garn 
MEGADETH 

JUDAS PRIEST 

WMTT/Elmira, NY 
Po: George Harris 

MD: Stephen Shiner 
1 REDLIGHTMUSIC 

KFLY/Eugene, OR 
OMPD: Chris Sargent 

MO: Lm Davis 
19 CROSSFADE 

18 MEGADETH 

16 VELVET REVOLVER 

16 SHINEDOWN 

5 MOREY CRUE 

4 EXIES 

WACO/Fayetteville, NC` 
OM: Perry Slone 

PD: Mark Rosen 

MO: Al Field 

No Adds 

WBZT/Greenville, SC` 
OK 88:01 J0hMon 
PO: Craig Debug 

13 LENNY KRAVITZ 

7 VELVET REVOLVER 

5 U2 

3 MEGADETH 

1 BILLY IDOL 

WRVC/Huntington 
OM/PD: Jay Nunley 

APOIMD: Reeves Kibler 
9 CANDIRIA 

2 MEGADETH 

WRKR/1(atamazoo. MI 
OM: Mike McKelly 

PD1dO: Jay Deacon 

No Acce 

KZZE/Medlord, OR 
PD: Marty McGuire 

MD: Rob King 

SHINEDOWN 
MOTLEY CRUE 

VELVET REVOLVER 

EARSHOT 

BREAKING BENJAMIN 

SUBMERSED 

WDHA/Monistown, NJ' 
PO/MD: Terrie Can 

5 BILLY IDOL 

4 QUEENS OF THE STONE AGE 

1 SLIPKNOT 

1 THEORY OF ADEADMAN 

WXMM/Nortolk. VA` 
OM John Shomby 
POND'. Jay Slater 

KFZX/Odessa, TX 
POND: 

A 

Steve Driscoll 

KCLB/Palm Springs. CA 
OM: Gary DeMamney 

PD: Rick Spada 
No Adds 

WWCT/Peoria, IL 
9 AUDIOSLAVE 

5 AUDIOSLAVE 

WMMR/Philadelphia, PA' 
PO: Bill Weston 

APO: Chuck Damico 

MD: Sean The Rabbi" Tyoler 
5 BILLY IDOL 

KDKB/Phoenix, AZ' 
PO: Joe Bonadonna 

MD: Paul Peterson 

3 3D00RS DOWN 

KUFO/Portland, OR` 
DMPO: Dave Numme 
APDIMD: Dan Borrb 

5 CROSSFADE 

5 SHINEDOWN 

5 OUEENS OF THE STONE AGE 

WHEB/Portsmouth, NH* 
PO: Chris "Da" Garnett 

MD: Jason "JR" Russell 

DAMAGEPLAN 

KENNY WAYNE SHEPHERD 

U2 

JUDAS PRIEST 

WHJY/Providence, RI` 
PO:SceULaudani 

APO: Dag Palmieri 
MO:John Laurenti 
28 3 DOORS DOWN 

27 MOTLEY CRUE 

22 U2 

14 ALTER BRIDGE 

10 VELVET REVOLVER 

6 SUBMERSED 

JUDAS PRIEST 

WBBB/Raleigh, NC' 
PDIMD: Jay Nachlis 

THREE DAYS GRACE 

ALTER BRIDGE 

KCAL/Riverside, CA` 
PO: Steve Honman 

APDIMD: Daryl Noise!' 

VELVET REVOLVER 

WADY/Roanoke, VA' 
PD: Aaron Roberts 

APO/AD: Heidi Krummert-Tale 

t U2 

BILLY IDOL 

WXRXBockford, IL 
OM: Keith Edwards 

POND: Jim Stone 

2 BLACK LABEL SOCIETY 

BILLY IDOL 

QUEENS OF THE STONE AGE 

KRXOBacramento, CA' 
0M: Jim fox 
PD: Pat Marlin 
18 BREAKING BENJAMIN 

18 CHEVELLE 

13 A PERFECT CIRCLE 

1 JUDAS PRIEST 

KBERBatt Lake City, UT` 
OM Bruce Jones 

PD: Kelly Hammer 

APDMD: Helen Powers 

BREAKING BENJAMIN 

KSRX/San Antonio, TX` 
OM/PD: John Cook 

APO: Ed'MisterEd" Lambed 
MD: Mah Landis 

7 3DOORS DOWN 

SKINDRED 

KZOZBan Luis Obispo, CA 
P IMD:DavidAtwood 

1 VELVET REVOLVER 

I BREAKING BENJAMIN 

1 MEGADETH 

KTUX/Shrevepon, LA' 
PD: Kevin West 

MD: Fly% Slone 
No Adds 

WWDG/Syracuse, NY' 
OM: Rich Lauber 

PD: Scorch 

M0: Scott Dixon 

No Adds 

WKLT/Traveise City, MI 
POND: Terri Day 

7 JUDAS PRIEST 

3 VELVET REVOLVER 

3 KENNY WAYNE SHEPHERD 

1 CROSSFADE 

KMOD/Tulsa. OK` 
oMND: Don Cdsli 

2 U2 

KRTO/Tulsa, OK` 
OM: Stew Hunter 

POND: Chris Kelly 

APO: Kelly Garrett 
PAPA ROACH 

KORN 

KBRO/Waco, TX 
POIMD: BMA Henske 
10 VELVET REVOLVER 

MEGADETH 

WMZK/Wausau, WI 
POAMO: Nick Summers 

32 BLACK LABEL SOCIETY 

16 JUDAS PRIEST 

15 KILLSWTCH ENGAGE 

12 MEGADETH 

IT VELVET REVOLVER 

6 SHINEDOWN 

4 EXIES 

KBZS/Wichita Falls, TX 
OM: Chris Walters 

PD: Liz Ryan 

APOIMD: Vicki Vox 

5 CHEVELLE 

5 A PERFECT CIRCLE 

4 BREAKING BENJAMIN 

POWERED 
MEDIABASE 

`Monitored Reporters 

48 Total Reporters 

29 Total Monitored 

19 Total Indicator 

Did Not Report, 
Playltst Frozen (1): 
RODS/Duluth 

56 R &R January 14, 2005 © Radio & Records 

www.americanradiohistory.com

www.americanradiohistory.com


ACT /VE ROCK TOP 50 

LDebut> 

37 

40 

36 

43 

LDebut> 

39 

45 

44 

41 

48 

46 

/Debut> 

INS 
WEec 

0 
2 

© 
0 

5 

6 

0 
0 

9 

® 
® 

15 

o 
18 

o 
20 

® 
® 
73 

24 

® 
26 

61) 

ED 

31 

33 

34 

® 
ED 

® 

ED 

41 

o 
1l 
44 

46 

47 

48 

49 

January 14, 2005 
AR1TT TIRE LABEL4S) P..1is PLAYS 

TOTAL 

AUDIENCE 

Ila1 

WEEKS ON 

CHART 

TOTAL STATONS 
ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 1963 +112 102515 9 5810 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 1628 -140 78515 22 5810 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 1564 +49 69809 13 5911 

SHINEDOWN Burning Bright (Atlantic) 1414 +92 65619 13 5911 

PAPA ROACH Getting Away With Murder (Geffen) 1400 -28 80962 25 5810 

BREAKING BENJAMIN So Cold (Hollywood) 1384 -101 77079 36 6010 

PAPA ROACH Scars (Geffen) 1265 +123 55834 9 5810 

KORN Another Brick In The Wall (Epic) 1242 +55 49224 11 55)0 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 1220 -60 64338 23 5610 

MOTLEY CRUE If I Die Tomorrow (island /IIJJMGI 1119 +112 57838 3 5210 

ALTER BRIDGE Find The Real (Wind -up) 1108 +58 45820 7 5910 

3 DOORS DOWN Let Me Go (Republic /Universal) 1077 +79 45775 6 5210 

CROSSFADE Cold (Columbia) 1057 +15 54841 48 5310 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 1052 +93 40843 12 5711 

NICKELBACK Because Of You (Roadrunner /IDJMG) 1031 -4 47665 17 5010 

CROSSFADE So Far Away (Columbia) 1000 +69 37176 11 5611 

SLIPKNOT Duality (Roadrunner /IDJMG) 850 0 42027 37 5410 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 842 -121 34142 30 4610 

EXIES Ugly (Virgin) 835 +106 23354 11 5012 

SALIVA Razor's Edge (Island //DJMG) 753 -61 29184 12 4810 

SEVENDUST Face To Face (TVT) 726 +11 19541 13 4710 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 714 +89 33074 4 5412 

COLLECTIVE SOUL Counting The Days (El Music Group) 665 -134 26953 15 4510 

DROWNING POOL Love And War (Windup) 643 -71 21136 19 4310 

LOSTPROPHETS I Don't Know (Columbia) 630 +51 17983 9 4510 

U2 Vertigo (lnterscope) 618 121 23564 14 3510 

EARSHOT Someone (Warner Bros.) 590 +10 17707 12 4610 

SUBMERSED Hollow (Windup) 531 +74 13503 14 3810 

KILLSWITCH ENGAGE The End Of Heartache (Roadrunner /IDJMG) 523 +11 14148 20 4310 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 513 +345 18360 2 60113 

NONPOINT In The Air Tonight (Lava) 373 -17 9518 9 3110 

SHADOWS FALL What Drives The Weak (Century Media) 335 +24 8535 8 3010 

SPIDERBAIT Black Betty (lnterscope) 327 -35 8295 17 2710 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 325 72 17070 18 2410 

U2 All Because Of You (lnterscope) 288 +96 10830 2 2614 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 276 +31 5212 2 3013 

JUDAS PRIEST Revolution (Epic) 261 +153 23052 2 32120 

CHEVELLE The Clincher (Epic) 253 +180 9584 1 44130 

JIMMY EAT WORLD Pain (lnterscope) 207 +2 8528 7 710 

CANDIRIA Down (Type A) 191 +8 3635 6 2010 

INSTRUCTION Breakdown (Geffen) 184 -22 5553 20 2010 

LAMB OF GOD Laid To Rest (Prosthetic /Epic/ 176 +10 3931 8 1810 

A PERFECT CIRCLE Passive (Virgin) 171 +111 9685 1 31120 

JET Look What You've Done (Atlantic) 157 -31 6403 11 1210 

CRADLE OF FILTH Nymphetamine (Roadrunner //DJMG) 151 +16 4782 4 1510 

HOOBASTANK Disappear (Island/10JMG) 146 -11 2864 9 1110 

A PERFECT CIRCLE Imagine (Virgin) 140 -34 4583 13 1810 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 105 -1 1429 2 310 

KENNY WAYNE SHEPHERD Alive (Reprise) 104 -6 11635 19 610 

FALL AS WELL Dead & Growing Older (Imprint) 92 +35 1757 1 910 

61 Active Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times rumber of plays 
(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2005. Arbitran 
Inc.). © 2005, R &R, Inc. 

POWERED 
MEDI:tIItSE 

MOST ADDED' 
www.rradds.corn 

ARTIST TITLE LABEL(S) ADDS 

CHEVELLE The Clincher (Epic) 30 

JUDAS PRIEST Revolution (Epic) 20 

A PERFECT CIRCLE Passive (Virgin) 20 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 13 

MEGADETH Of Mice And Men (Sanctuary /SRG) 13 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 8 

SKINDRED Pressure (Lava) 7 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 7 

CRAZY ANGLOS Fade (Atlantic) 7 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 6 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 

CHEVELLE The Clincher (Epic) 

JUDAS PRIEST Revolution (Epic) 

PAPA ROACH Scars (Geffen) 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

MOTLEY CRUE If I Die Tomorrow (lsland/IDJMG) 

A PERFECT CIRCLE Passive (Virgin) 

EXIES Ugly (Virgin) 

112 All Because Of You (lnterscope) 

SLIPKNOT Vermilion (Roadrunner / /DJMG) 

TOTAL 

PLAY 

INCREASE 

+345 

+1BO 

+153 

+123 

+112 

+112 

+111 

+106 

+96 

-93 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELS) 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

LINKIN PARK Lying From You (Warner Bros.) 

JET Cold Hard Bitch (At /antic) 

VELVET REVOLVER Slither (RCA /RMG) 

LINKIN PARK Breaking The Habit (Warner Bros.) 

GODSMACK Re -Align (Republic /Universal) 

GREEN DAY American Idiot (Reprise) 

THREE DAYS GRACE (I Hate)... (Jive /Zomba Label Group) 

NICKELBACK Figured You Out (Roadrunner /IDJMG) 

LINKIN PARK Numb (Warner Bros.) 

NEW & ACTIVE 
DAMAGEPLAN Soul Bleed (Atlantic) 

Total Plays: 90, Total Stations: 6, Adds: 1 

COPPER Turn (Rockpie) 

Total Plays: 80, Total Stations: 10, Adds: 0 

BLACK LABEL SOCIETY Suicide Messiah (Artemis) 

Total Plays: 60, Total Stations: 9, Adds: 6 

MEGADETH Of Mice And Men (Sanctuary /SRG) 

Total Plays: 38, Total Stations: 16, Adds: 13 

SKINDRED Pressure (Laval 

Total Plays: 33, Total Stations: 10, Adds: 7 

FUTURE LEADERS OF THE WORLD Everyday (Epic) 

Total Plays: 33, -fatal Stations: 9, Adds: 7 

QUEENS OF THE STONE AGE Little Sister (lnterscope/ 

Tatal Plays: 20, Total Stations: 8, Adds: 8 

CRAZY ANGLOS Fade (Atlantic) 

Total Plays: 12, Total Stations: 7, Adds: 7 

TOTAL 

PLAYS 

741 

608 

544 

532 

481 

442 

429 

397 

372 

367 

Station playlists for all R &R reporters 
1, 

are available on the web at 

www.radioandrecords. corn. 

© Radio & Records 
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America's Best Testing Active Rock Songs 6lateTheMUSÍC.cOm 
12 + For The Week Ending 1/14/05 F KmMLM 

M M M 
Artist Title (Label) TW LW Famil. Burn 18 -34 18 -24 25 -34 

BREAKING BENJAMIN So Cold (Hollywood) 4.44 4.46 95% 20% 4.43 4.53 4.35 

CROSSFADE Cold (Columbia) 4.27 4.26 89% 18% 4.24 4.12 4.33 

THREE DAYS GRACE Horse (JivelZomba label Group) 4.26 4.20 86% 13% 4.13 4.14 4.13 

PAPA ROACH Getting Away With Murder (Geffen) 4.25 4.27 96% 24% 4.26 4.09 4.41 

GREEN DAY Boulevard Of Broken Dreams (Repose) 4.24 4.39 95% 18% 4.02 4.29 3.80 

SEVENDUST Face To Face (TVT) 4.22 4.10 58% 5% 4.26 4.28 4.25 

SLIPKNOT Duality (Roadrunner /IDJMG) 4.20 4.22 89% 21% 4.25 4.05 4.40 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 4.19 4.22 92% 18% 4.01 3.90 4.10 

EXIES Ugly (Virgin) 4.16 3.99 52% 4% 3.92 4.13 3.77 

PAPA ROACH Scars (Geffen) 4.14 4.05 81% 8% 4.02 3.88 4.12 

SHINEDOWN Burning Bright (Atlantic) 4.08 3.98 61% 7% 4.07 4.09 4.05 

DROWNING POOL Love And War (Windup) 4.01 3.97 67% 9% 4.06 3.97 4.12 

EARSHOT Someone (Warner Bros.) 3.99 4.04 44% 2% 3.76 4.05 3.57 

CROSSFADE So Far Away (Columbia) 3.98 4.00 65% 8% 3.79 3.71 3.85 

SLIPKNOT Vermilion (Roadrunner /IDJMG) 3.95 4.06 71% 10% 4.03 3.97 4.08 

KORN Another Brick In The Wall (Epic) 3.87 3.81 85% 19% 3.83 3.84 3.82 

LOSTPROPHETS I Don't Know (Columbia) 3.84 3.96 62% 12% 3.78 3.92 3.68 

KILLSWITCH ENGAGE The End Of Heartache Road/mat/MG) 3.84 3.95 45% 6% 3.74 3.64 3.81 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.83 3.86 72% 14% 3.71 3.67 3.75 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 3.81 3.96 73% 21 % 3.64 3.80 3.52 

VELVET REVOLVER fall To Pieces (RCA /RMG) 3.77 3.82 92% 29% 3.90 3.90 3.90 

GREEN DAY American Idiot (Reprise) 3.73 3.89 98% 40% 3.62 3.91 3.37 

NICKELBACK Because Of You (Roadrunner /IDJMG) 3.72 3.76 80% 18% 3.52 3.37 3.64 

SALIVA Razor's Edge (lsland /IDJMG) 3.71 3.61 53% 9% 3.52 3.34 3.67 

ALTER BRIDGE Find The Real (Windup) 3.68 3.60 45% 9% 3.71 3.67 3.75 

COLLECTIVE SOUL Counting The Days (El Music Group) 3.65 3.76 59% 9% 3.73 3.85 3.65 

VELVET REVOLVER Dirty Little Thing (RCA/RMG) 3.65 53% 12% 3.64 3.43 3.76 

MOTLEY CRUE It I Die Tomorrow (Island /IDJMG) 3.27 44% 12% 3.25 3.21 3.28 

Total sample size is 336 respondents. Total average 'amiability estimates are based on a scale of 1 -5. (l= dislike very much, 5= like wry 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number o` 

respondents who saidtheyare bred of hearing the song. Songs must have 40% familiaritytoappearonsurvey. Sample composition is basec' 

on persons 12... Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

`calling 818377.5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ROCK TOP 30 
CANADA 

LAST 
WEEK WEEK ARTIST TITLE LABEL /Sy PLAYS 

POWERED 
MEDIABASE 

WEEKS ON TOTAL 
PLAYS CHART STATIONS 

Q GREEN DAY Boulevard Of Broken Dreams (Reprise) 672 +22 11 1510 

2 Q COLLECTIVE SOUL Counting The Days (El Music Group) 576 +15 13 1810 

3 Q VELVET REVOLVER Fall To Pieces (RCA /RMGJ 528 +8 19 2310 

4 4 U2 Vertigo ( Interscopel 451 11 14 2510 

5 0* TEA PARTY Stargazer (EMI Music Canada) 443 +23 8 1410 

8 0 JET Look What You've Done (Atlantic) 417 +44 6 1211 

6 JIMMY EAT WORLD Pain ( lnterscope) 394 CO +13 16 1910 

7 Qi BOY Same Old Song (MapleMusic /Universal) 390 +11 15 2010 

9 Q 3 DOORS DOWN Let Me Go (Republic /Universal) 376 +23 4 1310 

11 0 U2 All Because Of You (lnterscope) 366 +45 5 1014 

13 KILLERS Mr. Brightside (lslandl/DJMG) 342 +33 8 1011 

12 MOTLEY CRUE If I Die Tomorrow (lsland /IDJMG) 331 +18 2 1014 

10 13 SILVERTIDE Ain't Comm á Home (J /RM6) 328 -22 10 1410 

18 0* SUM 41 Pieces (IslandlIDJMG) 303 +58 3 811 

14 15 4, TREWS Fleeting Trust (Sony Music Canada) 301 -5 9 810 

16 0* BILLY TALENT Nothing To Lose (Atlantic) 284 +1 6 1110 

15 17* PROJET ORANGE Tel AI You Friar &A%BMGMuseCaaaia7270 -22 12 1310 

19 THREE DAYS GRACE Wake Uo (Jive /Zomba label Group) 256 +11 8 710 

21 

o. 
19 M. GOOD It's Been A Wile Since... (UniversalMusic Canada) 205 -10 11 BIO 

23 0 BREAKING BENJAMIN So Cold (Hollywood) 197 +19 16 1110 

20 21 .j. THORNLEY Come Again (604/Universal) 194 -28 19 1810 

24 e PAPA ROACH Scars (Geffen) 190 +30 2 714 

22 23* NICKELBACK Because Of You (Roadrunner /IDJMG) 179 -1 14 1210 

27 CHEVELLE Vitamin R (Leading Us Along) (Epic) 150 +5 16 910 

26 ®e*. SIMPLE PLAN Me Against The World (Lava) 149 +2 4 510 

28 O. WAKING EYES Beginning (Warner Music Canada) 147 +5 3 611 

30 ®e TRAGICALLY HIP Gus :The Polar Bear From._(ZaJRowdez) 143 +10 2 710 

29 28 MUSIC Breakin (Capitol) 138 4 5 711 

25 29 PAPA ROACH Getting Away With Murder (Geffen) 132 -25 17 1210 

'Debut> FRANZ FERDINAND This Fire (Domino /Epic) 113 +7 1 510 

25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division 

Networks. Songs ranked by total plays for the airplay week of 1/2 -1/8. Bullets appear on songs gaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of 
reported to R8R by each reporting station. Songs unreported as adds do not count toward overall total 

song. © 2005, RSA. Inc. e. Indicates Canton. 
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REPORTERS 
Stations and their adds listed alphabetically by market 

KEYJ /Abilene. TX 
Ont James Cameron 
P0419 Frank Pam 

Co: JELL: 
CNNY VfAYNE S.._. 

IVE SCUT 

RED/ HTNIGSIS 

WORK/Albany. NY 
POND ChM Walker 

2 MEGADETH 

2 A PERFECT CPCD: 
JUDAS PRIEST 

KZRKIAmanllo, TX 
POND. Ent Slayter 

WWWX/Ap felon. WI' 
PD MD': Guy Dark 

WCHZAuYusta. GA' 
OM Harley Drew 
PO MO 

jr 
Williams 

KKXXmakersIield, CA' 
Po John Boyle 
412, 11 Pine 
JJ JUDAS FRrESI 

DITEVELLE 

8':55K LABEL SOCIETY 

KRAB,9akersheld. CA' 
PO,MO'. Danny Spares 

CHEVELLE 

BREAKING BENJAMIN 

WIYYAIaltimore, ND' 
0M. Kerry Peewee, 
PO'. Dam Pou 

APD MD'. Rob Heenan 
3 AUDIOSLALE 
, VELVET REVOLVER 

' J2 
BREAKING BENJAMIN 

WCPRMiIOM, MS' 
oN: Jar Taylor 
PO: Seal Fox 

MO:Meh Cry 

FUTURE LEADERS OF THE WORLD 

A PERFECT CIRRE 
CRAZY ANGLOS 

WNGBNBilphamlon. NY 

OMtnO. Jim F 

aPBMO On Boland 
No Ala 

MNAAF eUSlron. MA' 
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041/ PO' Mee Men 
No Ades 
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WIZNmhicago. IL' 
PO Bill Gamble 
APO. One Lest 
MD'. lames Vanosdol 

AME: DAN EAC CHARGE 

MARS NC_TA 
THEORY DE A DEADMAN 
THREE DAYS GRACE 

MEGADETH 

KRQRmN, CA 
OM' Ibn memo 
FUND: Dan Sandoval 
32 A PERFECT CIRCLE 

23 CHEVELLE 

5 DROWNING POOL 

rs MEGADEIN 
'4 GREEN DAY 

'0 STIRS VOLTA 
J "LACK LABEL SOCIETY 

KILO/Colorado Springs. CO' 
OM: Rah Hawk 

PO: Ross Fwd 
3 QUEENS OF THE STONE AGE 

KBBMIColumbia. MO 
OM'. Jack láwmn 
PO.MD. Brad Savage 

W /Columbus, OH' 
POIRai 
RIM WO Henn 

CHEVELLE 

FUTURE LEADERS OF THE WORLD 

A PERFECT CIRCLE 

MRPXA',MDUS ChMh, TX' 
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AMC Dam Rra 

ATREVO 
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KDROIAJ Seed OR 

POMPMSS 
QUEENS OF OF THE STONE AGE 
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FUTURE LEADERS OF THE WORLD 

SKINDARD 

MEGADETH 

WROCMI. Myers. R' 
PO: Lana Hale 
MO: Steen 'Milo' Ferrell 

2 JUDAS PRIEST 

THEORY OF A DEADMAN 

CHEVELLE 
A PERFECT CIRCLE 
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PD. ChM Milo 

LBLAX LABEL SOCIETY 

JUDAS PRIEST 

WRUF1Cainesille. FL' 
OMPO Harry Gusset 
APO. Monica ne 
MO: Mal Lenbla 

6 CHEVELLE 

JUDAS PRIEST 

Wig-Cl/Grand Rapids, MI' 
OM' Brent /deeds 
POD. Damn Amens 

4 BLACK LABEL SOCIETY 

3 JUDAS PRIEST 

A PERFECT CIRCLE 

REDLIGHTAUSIC 

WZOMkeen Bay, WI 
ROAM Ronne Sleek 

CRADLE OF FILTH 

CHAYELLF 
A PERFECT cRCLF 
RAG( LABEL SOCIETY 

AIDAS PRIEST 
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APDMD Mae Lee 
16 CHEVELLE 

5 A PERFECT CIRCLE 

2 STRATA 
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1 CROSSFADE 

1 QUEENS OF THE STONE AGE 

A PERFECT CIRCLE 

LONGVIEW 

WOCMIHagerMOwn 
OM: Ron Alexander 
POND: Mike Holder 
APO. Shawn Own 

KENNY WAYNE SHEPHERD 

WQXAManisburg. PA' 
PO Claudine Demme 
MD. Nixon 

2 JC]AS PREST 

FUTURE LEADERS OF THE WORLD 
A PERFECT CIRCLE 
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SKNDRED 
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13 FUTURE LEADERS Of ME WORLD 
3 A PERFECT CIRCLE 

AS 

THEORY OF A DEAOMAN 

55000ED 

KCRCA(ansas City, MO' 
PO IMO 

/Me& Daue RAR 

DROWNING POOL 

SILVERTIDE 

QUEENS OF THE STONE AGE 

KLFXMilleen, TX 
POND: Bob Fonda 

No Wits 

W.7(OAatlsing. MI' 
PO: Bob Olson 

MB CaNMn Slone 
I CRAY A':,I CS 

KOMPAas Vegas, NV' 
PO:John Griffin 
MO Bop Marly 

JUDAS PRIEST 

BI_LY ICG, 

KZCOAaWIon. OK 
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APE Dard Combs 
IC BREAKING BEN'JAMN 
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0M: 0051+1 LMdvy 
PO Jerome Fader 
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LID Stob 

SKINDRED 

3REAKING BENJAMIN 
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(14: Jim Sleet 
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KLFAKIie Rock. AR' 
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1 CHEVELLE 

PERFECT CIRCLE 

MARS VOLTA 
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M0: Rd Thomas 

BREAKING BENJAMIN 

WBSXAYdkes Barre, PA' 
OM. Jules Riley 
PO: Chris Lloyd 
MD. James McKay 

'. BRPAKiNG RNAMIN 
CHEVELLE 
UNWRmEN LAW 

KATSttakima. WA 
OMPD Ron Hams 
tì MOTLEY CRUE 

POWERED 
MEDIABASE 

'Monitored Reporters 

January 14, 2005 

89 Total Reporters 

61 Total Monitored 

28 Total Indicator 
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less Is More, 
More Or Less 
The early word on Clear Channel's 
anti -clutter initiative 

n July 2004 Clear Channel unveiled its plans to make the 
world a better place. Under a multifaceted scheme dubbed 

"Less Is More," the broadcasting behemoth sought to "improve 
the value of radio" by placing ceilings on the number of com- 
mercial and promotional minutes per hour. 

"Clutter is a major issue in our industry," 
Clear Channel Radio CEO John Hogan said 
at the time. "And our decision to limit the 
amount of commercial time and length of 
breaks while reducing promotional interrup- 
tions will benefit listeners advertisers and the 
industry as a whole." 

So, here we are, less than six months later, 
and the initiative is actually taking shape on 
stations all over this great land. We wondered 
what the programmers on the front lines were 
thinking, so we asked one. 

Actually, we didn't ask 
just any old CC PD, we 
went straight to Houston 
to get the lowdown from 
Clear Channel Director/ 
Rock Programming and 
PD of KTBZ (The Buzz) 
Vince Richards. "It's a to- 

tally different mind -set 
and a new way of oper- 
ating," he says. "We've 
done it for about a month now, and just lis- 

tening to the station, the results are awesome. 
We sound so much better." 

Vince Richards 

Combating The Obvious 

In this day and age the indiscriminate bash- 
ing of Clear Channel has become an art form, 
so the "Less Is More" initiative was originally 
met with a whopping dose of skepticism. 
Surely, many pundits said, the evil empire was 
up to something, well, evil. Richards asserts, 
however, that the program grew organically 
out of overwhelming audience outcry and the 
resulting fear of a backlash against the radio 
industry as a whole. 

He says, "I think that as the radio business 
has evolved over the past decade - with com- 
panies going public, changes in regulations re- 

garding ownership and things of that nature - we, as a medium, started to get away from 
our consumers, the listeners. As a result, we've 
seen dissent growing over the past few years. 

"We also knew that there was an increas- 
ingly large number of distractions, whether it 
was the iPod or Internet radio or satellite ra- 
dio or even video games. So, we started ask- 
ing our listeners how we could get them to 
spend more time with us. No matter how we 

® Radio & Records 

cut it, it always came back to the idea that we 
had to do something about the issues of clut- 
ter and commercials. 

"We've done companywide research asking 
questions about what's wrong with radio. The 
biggest issue that came back was that the com- 
mercial breaks were simply too long. It was 
becoming too taxing to sit through the long 
stopsets, which is a huge problem for radio in 
general. At the end of the day we realized that 
we couldn't keep going down the same path 
and that we needed to come up with a differ- 
ent paradigm." 

Avoiding Speed Bumps 

While this all sounds well and good, the jury 
is definitely still out, and not everyone is con- 
vinced that a deduttering effort is what radio 
needs. "Virtually all the research I've done sug- 
gests that listeners say they want fewer longer 
breaks, not more shorter ones," says Mercury 
Radio Research President Mark Ramsey. 

"What makes a radio station easy to listen 
to is the absence of speed bumps and the pres- 
ence of compelling content. More breaks add 
speed bumps and do nothing to create content. 

"We have to get to the 

larger and more influential 

issue: What's the content 

that we distribute between 

the spots ?" 

Mark Ramsey 

"That being said, my theory is that 'Less Is 

More' will not make a big difference in the 
long run, pro or con. In the car folks tend to 

switch channels when commercials come on. 
In a workplace, where most of the quarter - 
hours come from, the dial tends to stay where 
it is, regardless of the distribution of spots. 
That means the place where most of the quar- 
ter -hours come from will be relatively immune 
to more frequent breaks. 

"In my opinion, as an industry, we have to 
move beyond this issue and get to the larger 

Cluster -Busting In Kansas City 
No CC in K.C., but ad ceilings are already in place 

Got Clear Channel? Kansas City doesn't, but the fight against clutter is 

already underway on another station known as 'The Buzz." Entercom's 
KRBZ doesn't need to worry about competing against the "Less Is More" 

campaign, and its own streamlining efforts actually precede that program. 

"I agree that radio, in a lot of instances, has become too cluttered," says 

KRBZ PD Lazio. "A PD's job is to balance art and 

commerce, but the swing had been to the commerce 

side, and I'm glad to see our business begin to swing 

back. We can build brand loyalty in myriad ways, but 

how much true loyalty can we get when we ask our 

audience to sit through 10 minutes of commercials ?" 

As for whether Clear Channel has set the industry 

standard, Lazio says, "Entercom has really already led the way. We've had 

discussions about clutter and limits on spotloads since I got here, but if 

the 'Less Is More' attitude is a step in the right direction - which I think 
it is - who cares who gets the credit? We, as broadcasters, have too much 

competition to just bury our heads in the sand and pretend that clutter 

doesn't exist. 

"People can hear the difference between a 10- minute stopset and a three - 

minute stopset. If we get a better product because Clear Channel is se- 

cretly planning world domination through an evil ray gun and the 'Less Is 

More' initiative is a ruse to get them there, I guess I'm all right with that." 

and more influential issue: What's the content 
that we distribute between the spots? That be- 
ing said, 'Less Is More' is certainly a move in 
the right direction, and I respect the boldness 
of it. It's certainly not wrong, but neither is it 

the panacea that some of us in radio seem to 
wish it to be." 

A Foundation For Enchantment? 

Ironically, Hogan floated the same senti- 
ment back when the "Less Is More" hubbub 
originally surfaced. "Reducing the number of 
ads and promotional clutter is only part of the 
answer," he said. "We, as an industry, must 
also do a better job of using the power of our 
medium to engage and enchant listeners with 
better creative." 

Richards points out that new programming 
and sales models designed to reduce clutter 
are merely a foundation on which such en- 
chantment can take place. "Let me give you 
an example," he says. "We're playing three or 
four fewer minutes of commercials every 
hour, so we're playing one or two songs more 
per hour. In morning drive this gives our jocks 
the opportunity to interact with their audienc- 
es more than they did before. 

"While this is a decluttering effort, it leaves 
us plenty of room to bring the station to life. I 

also have two minutes per hour in promo 
time, and I've always been at that level. This 
initiative just makes us more conscientious 
and more creatively effective. It's all about 
time management and ensuring that we're as 
concise as we can be, and it's making us bet- 
ter on the programming side. 

"Each station is handling this opportunity 
differently. There are no corporate mandates 
at all in this company. That's one of the big- 
gest misconceptions about Clear Channel. 
Nobody tells me what to add, nobody tells me 
what to play, and nobody tells me how to im- 
age my radio station. Each market does its 
own thing." 

The Real Deal, Really 

Until the world sees a few rounds of ratings 

and revenue results, judging the effectiveness 
of "Less Is More" is impossible. Still, Richards 
claims that he has already seen evidence that 
points to the initiative's success. "The Pis have 
already noticed," he says. "We've received nu- 
merous e-mails, and they're happy that we're 
playing fewer commercials and that they're 
hearing more music. 

"It sounds like we're 

playing more music - 
and that's exactly what 

our listeners told us 

that they wanted from 

us." 
Vince Richards 

This is real. When you punch up the sta- 
tion there's a much better chance you're go- 
ing to hear music. In my car I listen as a con- 
sumer. I punch around. Since 'Less Is More' 
went into effect I've been hitting music on The 
Buzz seven out of 10 times, whereas before it 
was only half the time. 

"That's a 20% increase, and the result is that 
it sounds like we're playing more music - 
and that's exactly what our listeners told us 
that they wanted from us. Now every time I 

hear a competitive station go into a spot break, 
I know that we've got a big advantage, be- 
cause our stopsets are shorter. 

"This is radio, and we all try to do things 
with smoke and mirrors. We try to make 
things bigger than they are, which is the na- 
ture of the medium. This, however, is as real 
as it gets. When you punch in, you're either 
going to hear music or part of an incredibly 
short stopset. It sounds like we're playing 
more music because we are. It's a good thing 
for us and for our listeners." 
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ARTIST TITLE L4E/EL S. 
TOTAL 
PLATT' 

1- 
PLAYS 

TOTAL 

AUDIENCE 

h1 

WEEKS ON 
CHART 

TOTAL STATIONS' 
ADOS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 2781 +36 211379 14 7210 

CROSSFADE Cold (Columbia) 1779 +3 127330 32 5411 

JET Look What You've Done (Atlantic) 1677 +28 118366 12 6710 

KILLERS Mr. Brightside (lsland /JDJMG) 1651 +27 128220 14 5912 

PAPA ROACH Scars (Geffen) 1635 +97 106859 9 6311 

JIMMY EAT WORLD Pain (lnterscope) 1623 -31 129847 18 5710 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 14E2 +133 78703 12 5710 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 14E1 -86 81275 22 5111 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 1387 +45 85266 13 6412 

U2 All Because Of You (Interscope) 1331 +127 100904 5 6911 

BREAKING BENJAMIN So Cold (Hollywood) 1266 -82 99051 35 5011 

MODEST MOUSE Ocean Breathes Salty (Epic) 1160 .35 82547 20 5010 

UNWRITTEN LAW Save Me (Lava) 1147 +106 60874 5 6712 

PAPA ROACH Getting Away With Murder (Geffen) 1100 .82 72376 24 3910 

LOSTPROPHETS I Don't Know (Columbia) 1097 +48 44270 8 5810 

MUSE Hysteria (EastWest /WarnerBros.) 1092 +54 85518 19 5711 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 104) -45 63637 24 4210 

SLIPKNOT Vermilion (Roadrunner /aÛ/MG) 991 +93 40957 11 4510 

MARILYN MANSON Personal Jesus (Nothing /Interscope) 985 -78 70004 17 4210 

GREEN DAY American Idiot (Reprise) 981 -30 92024 21 6010 

3 DOORS DOWN Let Me Go (Republic /Universal) 961 +25 50566 5 4310 

JIMMY EAT WORLD Work (lnterscope) 9413 +114 60149 4 6113 

U2 Vertigo (Interscope) 924 -91 71164 14 4610 

FRANZ FERDINAND This Fire (Domino /Epic) 908 -35 63095 12 5210 

SUM 41 Pieces (lsland /IBJMG) 863 +35 36599 6 5212 

USED All That I've Got (Reprise) 789 +37 38995 6 4813 

MUSIC Breakin' (Capitol) 764 -91 31993 11 5010 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 68E -4 73562 17 2810 

SHINEDOWN Burning Bright (Adantic) 614 +46 22731 6 3411 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 542 +112 36223 3 4317 

COHEED ANO CAMBRIA Blood Red Summer (Equal Vision /Columbia) 516 +18 19857 6 3710 

SUM 41 Were All To Blame (Island /IDJMG) 491 -30 40178 18 1810 

EXIES Ugly (Virgin) 456 +31 16309 7 3415 

HOOBASTANK Disappear (Island /IDJMG) 428 +10 24927 9 2410 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 390 +192 19031 2 3919 

KEANE Somewhere Only We Know (Interscope) 389 -59 33620 14 2210 

KASABIAN Club Foot (RCA /RMG) 386 +46 17671 3 3518 

INTERPOL Slow Hands (Matador) 373 .46 40084 19 3310 

KORN Another Brick In The Wall (Epic) 361 .16 34512 6 1410 

MARS VOLTA The Widow (1'11 Never Sleep Alone) (Strummer /Universal) 346 +173 50005 1 28115 

RISE AGAINST Give It All (Geffen) 339 +15 12997 9 2210 

ZUTONS Pressure Point (Epic) 335 +56 11437 2 3217 

BLINK 182 Always (Geffen) 334 -19 12321 5 2110 

A PERFECT CIRCLE Passive (Virgin) 301 +111 38247 2 31116 

ELEFANT Misfit (Kemado /Hollywood) 298 +7 11938 5 . 2110 

COLLECTIVE SOUL Counting The Days (El Music Group) 295 10 12746 7 1510 

RAZORLIGHT Golden Touch (Universal) 281 20 8731 4 1910 

GREEN DAY Holiday (Reprise) 262 +86 41740 1 1013 

JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Universal) 239 +85 18602 1 1817 

JAYZ & LINKIN PARK NumblEncore (Warner Bros.) 236 -8 35491 7 1310 

73 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plLys, thesongwiththelargerincreaseinplaysisplaced 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of now adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (0 2005. Arbitron 

Inc.). 2005. R &R, Inc. 
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MOST ADDED' 
www.rradds.com 

ARTIST' 

QUEENS OF THE STONE AGE Little Sister (Interscope) 

INTERPOL Evil (Matador) 

A PERFECT CIRCLE Passive (Virgin) 

MARS VOLTA The Widow (Ill Never Sleep Alone) 

ISrrummer /Universal) 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 

KASABIAN Club Foot (RCA /RMG) 

CHEVELLE The Clincher (Epic) 

MOST 
INCREASED PLAYS 

ARTIST - _ 
BREAKING BENJAMIN Sooner Or Later (Hollywood) 

MARS VOLTA The Widow 1111 Never Sleep Alone) 

(StrummedUniversal) 

QUEENS OF THE STONE AGE Little Sister (lnterscope) 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 

U2 All Because Of You (lnterscopel 

JIMMY EAT WORLD Work (lnterscope) 

VELVET REVOLVER Dirty Little Thing (RCA /RMG) 

A PERFECT CIRCLE Passive (Virgin) 

UNWRITTEN LAW Save Me (Lava) 

PAPA ROACH Scars (Geffen) 

NEW & ACTIVE 

ADDS 

23 

17 

16 

15 

9 

B 

TOTAL 

PLAY 

PICREASE 

+192 

+173 

+137 

+133 

+127 

+114 

+112 

+111 

+106 

-97 

SEVENDUST Face To Face (TVT) 

Total Plays: 229, Total Stations: 12, Adds: 0 

TAKING BACK SUNDAY Tlhs Photograph.. II Know You Know) (Vctay) 
Total Plays: 224, Total Stations: 19, Adds: 5 

LOUIS XIV Finding Out True Love Is Blind (Pineapple/Ar/antic) 

Total Plays: 210, Total Stations: 15, Adds: 6 

ALTER BRIDGE Find The Real (Windup) 
Total Plays: 203, Total Stations: 9, Adds: 0 

STRAYLIGHT RUN Existentialism On Prom Night (Victory) 

Total Plays: 191, Total Stations: 11, Adds: 0 

FINGER ELEVEN Thousand Mile Wish (Windup) 

Total Plays: 172, Total Stations: 12, Adds: 1 

INTERPOL Evil (Matador) 

Total Plays: 167, Total Stations: 23, Adds: 17 

NICKELBACK Because Of You (Roadrunner/IDJMG) 

Total Plays: 149, Total Stations: 7, Adds: 1 

CHEVELLE The Clincher (Epic) 

Total Plays: 142, Total Stations: 13, Adds: 8 

QUEENS OF THE STONE AGE Little Sister (Interscope) 

Total Plays: 137, Total Stations: 23, Adds: 23 

Songs ranked by total plays 

Station playlists for all R &R reporters 
are available on the web ai 
www.radioandrecords.com. 

Po wc9Jo!# Ïr 
The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President S ATF ItIiE 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033: Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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From the desk of Elias Chios 

Dear All, 
I hope this message finds you all well. I have never done anything like this before, because I have never worked a band like this before. We've 

been slowly, carefully and methodically taking our time creating audience and industry awareness for a new, totally unique artist of ours that we 

found. It has not been easy because they really don't fit perfectly in any format, yet we believe it is possible that they can be played by stations 
in almost every format. 

Unfortunately only a small amount of programmers were able to get a little taste of them at the R &R Convention last June. We have had 

them on tour before that performance and constantly following, as we continue the growth of "COIN OPERATED BOY." I am talking about 
THE DRESDEN DOLLS. 

For 8 months we have been taking programmers out to see their live show and doing everything we can to get initial spins at stations. We knew 
THE SONG would convince programmers of its value. AND BOY HAS IT DONE THAT! 

We had a hunch that "COIN OPERATED BOY" would create immediate phones. So we went after test spins and battle spins. This is one of 
those very left of center things that, if we did what we do in this business with most other songs, which is put an add date on it, ship it and 
work it...this would have been over in 3 weeks. Now 8 months later, the tests and the base, we feel, have been established. 

Here is what happened... 
KCRW /Los Angeles was the first. 2 weeks of airplay led to us turning away dozens of people the first time they played LA and have doubled 

the ticket sales each of the next 2 times throJgh the city 

KBZT /San Diego chose our record to participate in the "KBZT Recommend" Program. 1 -2 weeks into the airplay we had the act in town for 
a show and it was a sellout at The Kasbah. Again, great phones and a great reaction from the airWay. They played the song "GIRL ANACHRONISM" 
and have since added "COIN OPERATED BOY" and it is their #1 Phone Record, over 1400 albums sold to date, and at their New Years Eve 
Show, Garrett was heard saying he wished they were rolling tape to capture their performance. It is their #8 Ranking Record! 

KRBZ /Kansas City saw the R &R performance, came back, tested a couple spins and the phones blew up. They added the record, asked us 
for the band for their show, which happened a few weeks ago, and the station the next day told us that our band stole the show, and a couple 
hundred people swarmed the signing table after the performance. All the merch and product sold out. They returned to K.C. 2 weeks ago as a 

headliner and sold 800 tickets! It was still their #1 Phone record. Bergen says: "The Dresden Dolls react, research, and matter to the audi- 
ence. A band whose live set is as good as any concert you'll see this year...'Coin Operated Boy' resonated immediately with our hardcore 
Pl's, and the total audience has made this the phone record of the year...Did I mention it tests ?" 

KXRK /Salt Lake City is spinning and, once again, phones blew up immediately, sales started happening and we got proactive as we plan to 
do with every station that will support The Dresden Dolls. We sent them in to do a to -dough show, this is what we want to do everywhere, 
to -dough shows...put them on radio shows, etc...This formula is working for The Dolls and well make it work for you! Lazio said: "It's a 
smash! easily our top requesting song on the station. Since I've been here we've never had a record react like this on the station." 

KEDJ /Phoenix was fascinated by this track, so they put this in once a day. The song had been their #1 Phones record for 7 straight weeks! 
Over 1200 CUMed sales in the market a to -dough show later this month. 

WFNX /Boston added the record with one spin a day and the response was so great it is currently their #2 Ranking song and they are playing 
it 34x per week as we are approaching 4,000 scans in the market! 

WBRU /Providence added this record before the Holiday Break and we just found out today that it is BY FAR their #1 PHONE RECORD! And 
in keeping with the to -dough tradition, we are doing one for them in early February. Sales Tripled in 3 weeks! 

Over the Holiday KHWD /Sacramento gave "COIN OPERATED BOY" one spin a night, as Dead Air Dave has been a fan for months. And 
guess what? Far and away #1 Phone record the first week and it is currently the #3 Ranking Record with 28 spins per week. Lo -Dough Show in 
late January! 

CD101 /Columbus added "COIN OPERATED BOY" and told us that after only 30 spins it received more requests in ONE WEEK than any other 
song last year total!! They are currently spinning this 3x per day! 

THE DRESDEN DOLLS "COIN OPERATED BOY," out of 75 new artists on the channel, were voted #10 in 012 Subterranean year end 
poll!! 

Every Market has been a carbon copy Story. - Convince Programmers to give test spins - Within Days, phones explode - Programmer sees value and adds the song - Song grows to be one of the most played on the station - Roadrunner gets the banc in to marry up with a performance for the station - CDs start selling briskly 

If you are looking for songs that make the listener interact with your station (and who isn't ?) Play this once a night for 3 nights...we are 
sure you'll experience the same thing these programmers did. 

Thanks and be well, 

Elias Chios ROADRUNNER 
R E C O R D S 
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Artist Title (Label) 

America's Best Testing Alternative Songs 
12 + For The Week Ending 1/14/05 

Persons Men 
TW LW Familiarity Burn 18 -34 18 -34 

Women 
18-34 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.54 4.51 99% 17% 4.51 4.50 4.53 

JIMMY EAT WORLD Pain (lnterscopel 4.18 4.19 94% 21% 4.14 4.14 4.14 

KILLERS Mr. Brightside (/s /and /IDJMG) 4.10 4.09 86% 15% 4.14 3.99 4.32 

GREEN DAY American Idiot (Reprise) 4.09 3.95 99% 39% 4.05 4.05 4.04 

MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 4.07 3.92 74% 13% 4.09 3.97 4.26 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 4.05 4.08 73% 13% 4.07 4.11 3.96 

JIMMY EAT WORLD Work (lnterscopel 4.01 56% 6% 3.98 3.9.1 4.03 

LOSTPROPHETS I Don't Know (Columbia) 3.97 3.75 74% 13% 3.86 3.82 3.90 

SUM 41 Pieces /ls /and /IDJMG) 3.91 3.87 66% 9% 3.83 3.67 4.03 

PAPA ROACH Scars (Geffen) 3.84 3.73 79% 17% 3.76 3.50 4.07 

MODEST MOUSE Ocean Breathes Salty (Epic) 3.82 3.74 85% 23% 3.91 3.87 3.96 

CHEVELLE Vitamin R (Leading Us Along) (Epic/ 3.81 3.71 85% 24% 3.78 3.76 3.79 

CROSSFADE Cold (Columbia) 3.80 3.70 83% 25% 3.76 3.60 3.96 

BREAKING BENJAMIN So Cold (Hollywood) 3.79 3.88 93% 35% 3.72 3.61 3.85 

JET Look What You've Done (Atlantic) 3.79 3.85 90% 22% 3.73 3.52 4.00 

MUSE Hysteria /EastWesr /Warner Bros.) 3.79 3.81 60% 12% 3.83 3.81 3.88 

UNWRITTEN LAW Save Me /lava) 3.76 53% 8% 3.67 3.62 3.74 

THREE DAYS GRACE Home (Jive /Zomba label Group) 3.71 3.67 78% 22% 3.67 3.52 3.87 

PAPA ROACH Getting Away With Murder (Geffen) 3.70 3.73 93% 31% 3.50 3.32 3.73 

USED All That I've Got (Reprise) 3.68 3.58 54% 9% 3.60 3.52 3.69 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 3.67 3.60 83% 27% 3.64 3.57 3.73 

FRANZ FERDINAND This Fire (Domino /Epic) 3.67 3.51 68% 18% 3.91 3.88 3.95 

3 DOORS DOWN Let Me Go (Republic /Universal) 3.56 3.43 71% 17% 3.51 3.29 3.78 

COHEED AND CAMBRIA Blood Red Balmer /EQrJarVisionCokmäal 3.47 53% 15% 3.52 3.60 3.41 

SLIPKNOT Vermilion (Roadrunner / /DJMG) 3.25 3.05 59% 22% 3.33 3.51 3.03 

U2 Vertigo (lnterscope) 3.11 3.57 97% 49% 3.01 2.93 3.09 

MARILYN MANSON Personal Jesus (Nothing/bite/scope) 3.04 3.02 84% 35% 3.22 3.30 3.12 

Total sample size is 301 respondents. Total average lavorability estimates are based on a scale of 1 -5. (J.-dislike very much. 5 = 111w very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents uho said they 

are tired of hearing the song. Songs must have 40'0 familiarity to appear on survey Sample composition is based on persons 12+ Persons are 

screened via the Internet. Once passed. they can take the music test based on the format/music preference. RateTheMusic.com results, are not meant 

to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered trademark 

of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by 

Mediabase Research. a division of Premiere Radio Networks. 
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Lisa Biello 
PD, WHRL /Albany, NY 

Well, first off, Happy New Year! I start- 
ed mine off with the flu, but I don't think 
that is indicative of the sort of year 2005 
will be. As a matter of fact - despite the 
fever, cough, body aches, lack of appe- 
tite and general malaise of the first week - I think 2005 is going to be great! I'm 
looking forward to a ton of great music 
both from bands we know and love and 
bands we'll get to know and love. Screw 
all the Debbie Downers. There is good 

music still being made. Dig. Explore. Find it. Then play it. And keep 
listening to the stuff you hate. I recently saw a repeat performance 
of Modest Mouse on TV, and I'll be damned if the light bulb didn't 
go off. Duh! (No, Paddy, that doesn't mean you can call in the 
add.) U, I'm not big on resolutions, but I do have some goals for 
2005, and you should too. Seriously, write down five things you want 

to achieve this year, and then each month consciously do something to get you 
there. Instead of feeling bad about the passing year, you'll feel better about it and 
yourself. And since you are doing something to advance your life, you can then 
reward yourself! (We are such dogs - ring the bell, and we drool.) I like to 

reward myself by going shopping, specifically for shoes. Since I started 2005 sick 
as a dog and lost a few pounds. I see some hot new boots in my future. 

So what's going to stop Green 
Day from securing a sixth con- 

secutive No. 1 showing next week? 
Well, nothing. "Boulevard of Broken 
Dreams" continues to grow, raking in 

over a thousand more plays than its 

closest competitor. 
Breaking Benjamin rack up the 

biggest increases of the week, with 
"Sooner or Later" (No. 35). Right be- 
hind them The Mars Volta score adds in far -flung places like Pittsburgh. 
San Francisco, Tampa, Nashville and Phoenix. "The Mars Volta are the 
real deal," says KUCD /Honolulu PD Jamie Hyatt. "Admittedly, I didn't 
hear it on the first few listens. But we kept listening, and then barn! Now, 
I think this might be the sound that could revitalize Alternative radio as 
we know it. Just what we needed." 

The early action on Queens Of The Stone Age's "Little Sister" is 

huge, including adds at KROQ /Los Angeles, WXRK (K- Rock) /New York, 
WKQX (Q101) /Chicago, WNNX (99X) /Atlanta, KTBZ (The Buzz) /Hous- 
ton and KXTE (Extreme) /Las Vegas. lnterscope isn't officially going for 
adds until Jan. 25, so it's funny how things work out. - Kevin Stapleton!, Alternative Editor 
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TR/PLEA 
JOHN SCHOENBERGER 

jschoenberger@rodioandrecords.com 

PART ONE OF A TWO-PART SERIES 

The WXPN Clubhouse 
New digs and new opportunities 

ripie A noncomm stalwart WXPN /Philadelphia moved into 
new offices and state -of- the -art studios this past October. 

These new facilities are not only the base of operations for 
WXPN's local programming, they also serve as the home studio 
for the station's nationally syndicated daily show World Cafe, 
which regularly features guest artists and live performances. 

Whereas, in the past, WXPN and World Cafe 

were forced to operate out of cramped and 
limited studio space, they now enjoy beauti- 
ful modem studios with plenty of broadcast 
and production options. World Cafe even has 
it own large performance studio for live sets. 

In addition, World Cafe Live, a beautiful 
restaurant and live music venue that is open 
to the public, is part of the complex. It offers a 

small stage upstairs and a larger one down- 
stairs. 

There are several interesting aspects to this 
unique partnership between a nonprofit pub- 
lic radio station and a for -profit private entity. 

If necessary, World Cafe 

can utilize the venue, and 
many other synergies are 
currently being explored. 
The renovation of this 
historic building was 
conceived with this kind 
of use in mind, and the 
complex serves as a com- 
munity gathering place, 
giving WXPN a concrete 

presence in the City of Brotherly Love. 
I talked to WXPN GM Roger Lamay and 

World Cafe Live owner Hal Real before the 
holiday break. Over the next two weeks we'll 
learn about the years of effort it took to make 
this multiuse facility a reality and the hopes 
of all involved for its future. 

In Part One I'll focus on what Lamay had 
to say concerning WXPN's participation. 

Roger Lamay 

R &R: When did this whole idea first arise? 

RL: I have been GM at WXPN for almost two 
years now, but this has been in the works for 
close to seven years. It came out of the belief 
that WXPN was one of Philadelphia's leading 
cultural institutions. Hal Real was an early sup- 
porting member of the station, and he came 
forth with the idea that if WXPN wanted to 
fulfill its potential as a cultural institution for 
the city, it needed an actual physical place peo- 
ple could come to and experience. 

To add to the experience, he had the idea of 
restaurant and club that would share the fa- 

cility and would help to take the World Cafe 
brand and expand upon it- it is, after all, our 
flagship show - not only for WXPN, but also 
for the 150 other stations that carry it daily. 

First off, it made sense because WXPN des- 
perately needed a new facility. We had out- 
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grown where we were, and we needed a big 
enough place that the actual station and all of 
the office functions could be together. We also 
needed to bring our studios and the equip- 
ment into the 21st century. 

Second, we liked the idea that a new facili- 

ty could offer tremendous growth options for 
both WXPN and World Cafe. If we wanted to 

take advantage of any new opportunities, we 
needed the room to be able to do so. 

R &R Once the idea was in place, what did it 
take to get it goin g? 

"It is a remarkable 

opportunity for us to 

interact with the public 

and help further our 
commitment to making 

WXPN a true cultural 
institution in the city." 

RL: First off, the University of Pennsylva- 
nia, which holds our license, had to be sold 
on the project. They had to become comfort- 
able with the idea of a nonprofit organization 
partnering with a for -profit enterprise. They 
then had to accept the potential risk of the 
project. 

The challenge was to take this radio sta- 
tion /club concept and materialize it without 
taking the station's membership money and 
putting it at undue risk. We also had to find 
out what the station represents and marry that 
to a commercial entity. 

We agreed that the best way to make this 
work was to license the World Cafe name and 
enjoy the marketing benefits of that. The way 
we eventually came to look at it - and Hal 
actually coined the phrase - is that the facil- 
ity would become the WXPN clubhouse. 

R &R: Let's talk about the building. 
RL: We had a couple of other sites we were 

looking at that fell through for various reasons. 
Then we came to this site, which turned out, 
by far, to be the best location and the building 
best- suited for what we had in mind. 

This area of town was already starting to 

go through a renaissance, of sorts. The build- 
ing was owned by the university, and it had 
also purchased much of the land around it. It's 
called the Postal Lands, and it's being devel- 
oped for residential and retail use, as well as 
university use. 

The building itself used to be a plumbing 
factory, but it had been abandoned for many 
years. The warehouse nature of the building 
lent itself well to the architectural changes we 
had in mind. Because it's right next to the 
Walnut Street Bridge, both floors of the build- 
ing are actually at street level. 

There were a few champions of this idea 
within the university, and they went out and 
found a developer in town who had already 
turned some other old buildings into apart- 
ment /loft -type structures and who had the 
experience to preserve the historic aspects of the 
building while modernizing it. WXPN and Real 

Entertainment, which is the company behind 
World Cafe Live, are actually their tenants. 

When it was all said and done, it was a fairly 
complicated deal to put together. We had to 

get the university onboard and find a devel- 
oper for the renovation of the building, and 
then WXPN and Real Entertainment had to 
come up with the money to outfit the build- 
ing to our needs. Between the two of us, we 
actually enlisted the services of three differ- 
ent architects. WXPN took a leap of faith and 
advanced some money to start the construc- 
tion. That ended up being the catalyst to fi- 

nally get all of the contracts signed. 
R &R How much money did you have to gen- 

erate? 

RL: Our share of the project - everything 
relating to WXPN's offices and studios and 
any other financial obligations to make this 
happen - came to about $4 million. As we 
talk today, we are just a tiny bit shy of that goal, 
and it was raised almost entirely from our 
membership. 

R &R Besides its daily functions as a radio sta- 

tion, a restaurant and a 

club, you hope the facility 
will serve other purposes for 
the community too. 

RL: Seeing the f in- 
ished product really 
drives home the fact that 
this building can touch 
the community on many 
levels. Since it is a pub- 
lic building, with people 
coming in to see shows 
and so on, we knew it 
would change the way 
people interact with the 
radio station. We knew it 
would give us a more 
concrete image in peo- 
ple's minds - not only 
those who support and 
listen to the station, but 
also many who may 
have not been very 
aware of us and what we 
represent. 

One of my favorite 
things about all of this - 
and we are still figuring 
out all the possibilities - 
is that we offer tours of 
the building. We have set 
the building up in a way 
that there are interesting 
things to see and read 
about the station, includ- 

ing three big murals we did in conjunction 
with the Philadelphia Mural Arts Project. We 

have also put in a big window in the new 
World Cafe performance studio for folks to 
stand out on the street and watch the bands 
perform live on -air. 

It is a remarkable opportunity for us to in- 

teract with the public and to help further our 
commitment to making WXPN a true cultur- 
al institution in the city. In this day and age 
there really aren't many radio stations you can 
go to and see anything except their reception 
area. 

R &R: Were there any worries along the way 

about WXPN compromising its integrity by part- 
nering with a commercial entity like Real Enter- 

tainment? 

RL: The most concerns were raised by some 
of the other music promoters in town. Hal and 
I went around to visit all of them to make sure 
everything was on the table. In no way does 
WXPN have an exclusive relationship with 
World Cafe Live. Hal and I like to say that we 
spend two-thirds of our time exploring the 
advantages of us doing this thing together and 
the other third of the time explaining to ev- 
eryone how we are separate and independent. 

We had a slogan during the fund drive: 
"Our studios are moving, but our heart is in 
the same place." That sentiment can be ap- 
plied on many levels beyond our relationship 
with the listeners. I think we are living up to 
that promise. 

Sure, there are challenges in this pairing of 
a public radio station with a private compa- 
ny, but with the right leadership and vision 
we will overcome any situations that might 
compromise either entity. We are very con- 
scious that we are plowing new ground, and 
all of us want it to be a successful model for 
others to learn from. 

Next week: We'll explore Hal Real's perspective 

on the relationship he has with the WXPN, as well 

as his vision for World Cafe Live. 

IT'S SHOW TIME! World Cafe performance studio. 

COME ON IN The entrance to the WXPN /Philadelphia complex. 
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January 14, 2005 
ARTIST TITLE LA6ELrSl 

TC TAL 

,LALS PLAYS 
TOTAL 

AUDIENCE 

DCI 

WEEKS ON 

CHART 

TOTAL STATIONS; 
ADDS 

GREEN DAY Boulevard Of Broken Dreams (Reprise) E24 +2 31795 10 2410 

JOHN MAYER Daughters (Aware /Columbia) 404 +45 25190 9 1811 

LOW MILLIONS Eleanor (Manhattan /EMC) 404 11 17612 14 2310 

U2 All Because Of You (/nterscope) 362 +28 20082 5 2311 

JET Look What You've Done (Atlantic) 361 +8 13940 11 1810 

U2 Vertigo (lnterscope) 360 31 19820 14 2410 

KEANE Somewhere Only We Know (/nterscope) 345 14 14032 18 2110 

LENNY KRAVITZ Lady (Virginl 340 +19 14151 11 1911 

MARK KNOPFLER Boom, Like That (Warner Bros.) 331 -3 18108 16 2010 

SNOW PATROL Run (A &M /Interscope) 3130 -1 14683 17 2010 

RAY LAMONTAGNE Trouble (RCA /RMG) 300 -16 12444 15 1810 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 2131 +3 19105 10 1810 

HOWIE DAY Collide (Epic) 2:19 +17 12021 7 1210 

SHORE Hard Road (Maverick /Reprise) 230 +10 7064 5 1710 

JACKSON BROWNE WI BONNIE RAITT Poor Poor Pitiful Me (Artemis) 203 -4 6668 4 1510 

MADELEINE PEYROUX Don't Wait Too Long (Rounder) 191 +13 6892 4 1310 

MICK JAGGER & DAVE STEWART fl SHERYL CROW Old Habits Die Hard (Virgin) 189 -24 6918 9 1610 

CARBON LEAF Life Less Ordinary (Vanguard) 186 -20 12251 20 1510 

JOHN MELLENCAMP Walk Tall (ls/and / /DJMG) 1E2 22 9930 19 1310 

R.E.M. Aftermath (Warner Bros.) 178 +17 7426 2 1712 

JACK JOHNSON Sitting, Waiting, Wishing (Brush /ire /Universal) 175 +66 13174 1 20116 

SARAH MCLACHLAN World On Fire (Arista /RMG) 175 -5 12699 17 1210 

ANNA NALICK Breathe (tam¡ (Columbia) 172 +10 6834 3 1110 

MARC BROUSSARD Home (Island/ /OJMG) 171 +14 4828 5 1112 

WILCO Theologians (Nonesuch) 163 -1 8683 8 1010 

MAROON 5 She Will Be Loved (Octane /J /RMG) 163 -16 10745 20 810 

NORAH JONES Those Sweet Words (Blue Note /EMC) 159 +4 4523 8 1210 

R.E.M. Leaving New York (Warner Bros.) 155 -5 8212 19 2110 

TORI AMOS Sleeps With Butterflies (Epic) 147 +90 9777 1 18113 

MICHAEL FRANTI Yes I Will /;Music) 144 +4 4368 5 1210 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in btal plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, 
Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 
BLUE MERLE Burning In The Sun (Island/WWI 
Total Plays: 117, Total Stations: 14, Adds: 6 

FINN BROTHERS Anything Can Happen (Neffwerk) 

Total Plays: 112, Total Stations: 11, Adds: 1 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) MODEST MOUSE Ocean Breathes Salty (Epic) 
Total Plays: 131, Total Stations: 5, Adds: 0 Total Plays: 106, Total Stations: 7, Adds: 0 

ALISON KRAUSS & UNION STATION Restless (Rounder) HANDSOME BOY MODELING SCHOOL Breakdown (Atlantic) 
Total Plays: 127, Total Stations: 9, Adds: 0 Total Plays: 102, Total Stations: 8, Adds: O 

JOSS STONE Right To Be Wrong (S-Curve/EMC) DAMIEN RICE The Blower's Daughter (Vector/Warner Bros.) 
Total Plays: 126, Total Stations: 13, Adds: 1 Total Plays: 91, Total Stations: 5, Adds: 0 

KENNY WAYNE SHEPHERD Let Go (Reprise) TEGAN & SARA Walking With A Ghost (Vapor /SRG) 

Total Plays: 124, Total Stations: 12, Adds: 1 Total Plays: 82, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

POWEREDI;?` 

lIEU1:1B;1SE 

MOST ADDED" 
www.rradds.com 

ARTIST TITLE LABEL(S) 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 

TORI AMOS Sleeps With Butterflies (Epic) 

BLUE MERLE Burning In The Sun (Island / DDJMG) 

MAIA SHARP Something Wild (Koch) 

OZOMATLI Love & Hope (Concord) 

JOSH RITTER Kathleen (V2) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL 

ADDS 

16 

13 

6 

5 

5 

3 

TOTAL 

PLAY 
INCREASE 

TORI AMOS Sleeps With Butterflies (Epic) 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Univzrsall 

JOHN MAYER Daughters (Aware /Columbia) 

BLUE MERLE Burning In The Sun (lslandlI JJMG) 

U2 All Because Of You (/nterscope) 

SNOW PATROL Chocolate (A &M /Interscopel 

MAIA SHARP Something Wild (Koch) 

KENNY WAYNE SHEPHERD Let Go (Reprise) 

DAMIEN RICE The Blower's Daughter (Vector /Warner Bror.) 

MAROON 5 Sunday Morning (OctonelJIRMG) 

MOST 
PLAYED RECURRENTS 

+90 

+66 

+45 

+39 

+28 

-24 
+22 

+20 

+20 

+20 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 168 

MINDY SMITH Come To Jesus (Vanguard) 147 

FINGER ELEVEN One Thing (Windup/ 142 

LOS LONELY BOYS Heaven (ORMusic /Epic/ 138 

MODEST MOUSE Float On (Epic) 138 

JOHN FOGERTY Deja Vu (All Over Again) (DreamWorks/Getlen) 137 

COUNTING CROWS Accidentally In Lave (DreamWorks/Gehen/ 119 

NORAH JONES What Am I To You? (Blue Note /EMC) 114 

JET Are You Gonna Be My Girl (At /antic) 112 

COLOPLAY Clocks (Capitol) 111 

Station playlists for all R &R reporters are 

available on the web at 

www.radioandrecords.com. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children... can you? 

Call 1- 800 -996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 
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POWERED 
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ET 
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January 14, 2005 
ARTIST TITLE LABEL(S) 

PLAYS 
PLAYS 

v I- TOTAL 

PLAYS AUDIENCE 

(00) 

WEEKS 
CHART 

TOTAL 
ADDS MOST ADDED' 

www.rrindicator.com 
2 0 U2 All Because Of You (lnterscope/ 602 +110 5960 4 3410 

AarsT Roos 

3 2 RAY LAMONTAGNE Trouble (RCA /RMGI 475 -10 5586 16 2811 TORI AMOS Sleeps With Butted! es (Epic) 27 

1 3 MARK KNOPFLER Boom, Like That (Warner Bros) 428 77 4482 16 3010 JACK JOHNSON Sitting, Waiting, Wishing (B,ushfire /Universal! 24 

6 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 426 +32 2979 8 2411 
PRAIA SHARP Something Wild (Koch) 24 

ANI DIFRANCO Studying Stones (Righteous BabelMusic Allies) 16 

8 0 R.E.M. Aftermath (WarnerBros.) 417 +59 5312 3 3211 BLUE MERLE Burning In The Sun (ls /and /IDJMG) 15 

5 0 LOW MILLIONS Eleanor (Manhattan /EMCI 408 +11 3299 17 2410 OZOMATLI Love & Hope (Concord) 10 

4 7 JET Look What You've Done (Atlantic) 397 -24 2781 10 2310 
CHUCK PROPHET Pin A Rose On Me (New West) 10 

JOSH RITTER Kathleen (V2) 10 

7 0 KEANE Somewhere Only We Know (lnterscope) 388 +12 3391 24 2210 
N. GRIFFITH fIJ. BUFFETT I Love This Town (New Door /Universal! 9 

9 0 MARC BROUSSARD Home (Island /IDJMG) 370 +33 3909 7 2510 TIFT MERRITT Stray Paper (Lost Highway) 8 

14 CI JOSS STONE Right To Be Wrong (SCurve /EMCI 340 +52 4184 2 3211 MOST 
11 m FINN BROTHERS Anything Can Happen ( Nettwerk/ 309 +9 3011 6 2810 INCREASED PLAYS 
13 ® SNOW PATROL Run (A &M /lnterscope/ 298 +6 2817 11 1710 TOTAL 

PLAY 

15 0 BRUCE HORNSBY Circus On The Moon (Columbia) 295 +13 3483 4 2510 ARTIST '.-._ ._,:',.:7 INCREASE 

17 0 JACKSON BROWNE WI BONNIE RAITT Poor Poor Pitiful Me (Artemis) 291 +23 2725 5 2210 JACK JOHNSON Sitting, Waiting, Wishing (Brushtiie /Universa /I +139 

12 15 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 285 -9 4151 16 2410 
TORI AMOS Sleeps With Butterflies (Epic) 129 

U2 All Because Of You (lnterscope) +110 

10 16 HANDSOME BOY MODELING SCHOOL Breakdown (Atlantic) 280 -51 3575 5 2610 ANI DIFRANCO Studying Stones (Righteous BabelMusic Allies) +86 

16 17 RAY CHARLES f1VAN MORRISON Crazy Love (Concord) 263 -6 3223 8 1710 SHIVAREE I Close My Eyes (Zoe /Rounder) +83 

26 0 SHORE Hard Road (Maverick /Reprise) 258 +31 2059 3 1911 
BLUE MERLE Burning In The Sun Ilsland/IOJMG/ 77 

CHUCK PROPHET Pin A Rose On Me (New West) +60 
20 0 ALISON KRAUSS & UNION STATION Restless (Rounder) 255 +2 4919 6 2410 R.E.M. Aftermath (Warner Bros.) +59 

18 20 JAMIE CULLUM High And Dry (Verve /Universal) 252 12 3154 6 1910 JOSS STONE Right To Be Wrorg (SCurve /EMC) +52 

28 ® HOWIE DAY Collide (Epic) 238 +20 951 2 1710 MAIA SHARP Something Wild (Koch) +51 

30 0 JOHN MAYER Daughters (Aware /Columbia/ 236 +28 1483 2 1311 SYNDICATED 
19 23 NORAH JONES Those Sweet Words (Blue Note /EMC) 236 26 623 10 1610 PROGRAMMING 
25 24 JOSEPH ARTHUR Can't Exist (Vector) 229 -1 3077 12 2010 Added This Week 

22 25 TEGAN & SARA Walking With A Ghost (Vapor /SRG) 224 -10 2039 5 2111 
World Cafe - Dan Reed 215 -898 -6677 

29 m WILCO Theologians (Nonesuch) 221 +8 2146 8 1810 
ANI DIFRANCO Studying Stones 

ASSEMBLY OF DUST Man With A Plan 

- e BUTTERFLY BOUCHER I Can't Make Me (A &M /lnterscope/ 217 +12 2344 3 1910 BLUE MERLE Burning In The SLn 

(nebME ED BLUE MERLE Burning In The Sun (Island /IDJMG/ 215 +77 2804 1 29115 BRIGHT EYES Take It Easy 

27 29 MICK JAGGER & DAVE STEWART fl SHERYL CROW Old Habits Die Hard (Virgin) 215 -12 688 10 1510 JACK JOHNSON Sitting, Waiting, Wishing 

SHIVAREE I Close My Eyes 
(nebMt> 0 SHIVAREE I Close My Eyes (Zoe /Rounder) 214 +83 2825 1 2412 

TORI AMOS Sleeps With Butterflies 

42 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 
Acoustic Cafe - Rob Reinhart 734-761-2043 

© 2005 Radio & Records. No adds reported this week 

REPORTERS 
Stations and their adds listed alphabetically by market 

WARS /Akron, OH 
PO/MO: Bill Gruber 

NABO /Albuguergue. NM 
OM: Bill May 
PD' Phil Mahoney 
HO: Scott Warmth 

1 BIN 

WOKUAnn Arbor, MI 
OM/PO. Rob Walker 

2 TT 

JACK . Jmnuw 

KSPN /Aspen, CO 
P DMD. Sam Scholl 

KGSR /Austin, TX 
O M: len Carrol 
PD: Jody Dennerg 
APO JYI Hershman-Ross 
MO'. Susan Castle 

WRNR/Ballimore. MO 
OM: Bon Waugqh 
PDMD. Alea C rlrignl 

WTMD/Baltimore. MD 
APO. Mike' Mannews Vasiliko 

MAR/Bend, OR 
OM/PD Doug Donau 
APO. Don Donoho 

TUN AJA, 
MAA SHARP 

KRVB/Boise,ID' 
OM/PO: MACOIIy 

IMIA SNAP 
MAROON 5 

MN BROUSSARD 

WBOS/Boslon, MA. 
ow Bun Knlgnl 

Ginsburg MOi David 

1 JAM JOHNSON 

KMMS/Bozeman. MT 
OM/PO: Michelle Wolle 

WNCS/Burlington 

.4 TON 
PDMD.,EMMark Abatanan 

BIN MEmM 

JOHNSON S JACK 

WMVY/Capye Cod, MA 
P0/110: Barbara Dailey 

TAAROONS 
J00eiTER 

MERRITT TIT 1 

I AMA 
N 

SHARP 

WNRN/Charlottesnille. VA 
OM: Jell Reynolds 
P0: Michael Friend 
0'01111 SU5 

WOOD /Chattanooga. TN 
OM: PO. Danny Howard 

W %RT /Chicanao. IL' 
OMMD. John Garneda 
PD'. Norm Winer 

KBXR /Columhla. MO 
OM Jack Lawson 
APD Jell Sweatnlan 

WCBE /Columbus. OH 
OM Tammy Allen 
PD n Musnalko 
MO. ',ape Brennan 

4 44 

Md Mm. 

WMWV/Conway, NH 
PD/MD. MMaM1 Johnson 

5 MO CI i.L4 
4 1111 

ALKNSÓnx15aN 
4 TON MAOS 

KBCO/Denver, CO* 
PD: Scon Arbough 
MO: ACvéOHNSON 

li TONI AMOS 

WOET /Detroit, MI 
PD' Judy Adams 
MO'. Manin Bandyke 

JACAJOHTMEN 
END AA101 

WVOO/Elizabeth City. NC 
PD: Man Cooper 
MD'. Tad Abbey 

ENO 
SERE 
TOM MENA. 
TiON 

KRVI/Fango 
OM: Mike Kapei 
PO: Ryan Kelly 
HO: David Black 

LIMO NAVI Z 

BLUE MtPIG 
JAM 

WNCW /G'eenville. SC 
OM: Ellen Mirrmann 
PO: Kim Clark 
APDMD: Martin Anderson 

WEHM /H amnions. NY 
PD: Brian Cosgrove 
MO: Lauren Slone 

KSUTngnacio, CO 
Hayworth 

M 
Steve 

S'ANC Gm, TH T NAM Puf MT 

MO, i MINE 114 

0001,110 711 BENS 

WITS /Iniianapolis. IN' 
PO Brad Haln 
MO: Laura Duncan 

KMTN /Jackson, WY 
OM: Scott Anderson 
PO/MO: Mark "Fish" Fishman 

KTBG/Kansas City, MO 
PD: Jon Hart 
MO: Byron Johnson 

if faHON17.11111 

KZPUKansas City. M0' 
OM. NrCk McCabe 
PD Ted Edwards 
M0: Ryan -Stash" Morton 
16 JACK JOHN. 

ns 
s 11 FM 

WEBK/Killington, VT 
OM/APD: Mitch Teröccfano 
PD: Lea Witham 

JO RIMER 
MOW PATROL 

JACK JOHNSON 
MAN MARP 
STEPHEN KELLOGG A Me SIRRS 

WOKI/Knoxnille, TN 
P0: Joe Stutter 

OANNYWAY 
NE SHEPHERD 

2 JACK JOHNSON 

WFPK/Louisville, KY 
OM: Brian Conn 
PD: 150cV Owen 

Tt 
5 JOHN MUM, 

RAY 

HAPM 

Asm 
Mi 1111 HMCO 

WMMM/Madison, WI* 
PO: Tom Tauber 
MO- Gabby 

KTCZ/Minneapolis, MN' 
PD: Lauren Macleash 
APDMD. Mike Woll 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PD. Jon Collins 

WZEW/Mobile. AL' 
OM. Tim Camp 
PO Jim Mabanay 
MO: Lee Ann Konik 

WBJB/Monmoulh. NJ 
0M: Tom Brennan 
PO Rich Robinson 
APO. Leo Zeman 
MD: Jett Rase 

BM MT 

KPIGMonlerey. CA 
OM: Frank Caensla 
POMO: LauraElien Hopper 
APO: Aileen MacHeary 

WRIT/Nashville, TN' 
OM/PD: David Hall 
APDMD: Rev. Keith Coes 

TE NK 

1510ésON 

10111 AORTA 

WFUV/New York, NY 
PO: Chuck 
MD: Rita HoutFlon 

NiasNaÁ .0 P 

BRANI GmIn,M JIMM/ BuEEEi1 

IICILt65N'W 

WXPN/Philadelphia, PA 
OMMO. Dan Reed 
P Bruce e,Wnarten 

EDWARDS 

AMOS LfEN50N 

ASSEMBLY OOUST 
BuffEii 

ÑTÚISATROI 

WYEP/Pitt$bufqh, PA 
PD: Rosemary Weis& 
MO: Mike Sayler 
15 SHWAREE 

awe OMLER 
GN MUSIC CLUB 

4 SHORE 

MADELEINE PROUE 
SNUCK 

wtStERBERG 
EM 
AMY 

S 

WEST INDIAN GIRL 
TIFT TAMPI 

T Mi 
TON AMOS 

ROOM., 
SHARP 

NEWS 

WCLZlPorlland, ME 
Po: Herb Irryy 

a10BrMnJames 
JAEB 'TAYLOR 

iJ RAY WALES IMOR,WAMES 
S JMAKAMONSSOH 

MMA SAAR P 

SARA 
KENNY 

.NiÓSx^MERLE 

KINK/Portland, OR' 
PD: Dennis Constantine 
MDJACK Kevin 

JOHNSON 
Mt HOLLOW HOLLOW 

WXRV/Portsmouth, NH' 
PDMD: Dana Ramali 
APO: DGIMe Wilber 

15 
15 TOR. 

BLUE E MERLE 

AÓS DInRANCO5 

WDST/Poughkeepsie, NY 
PD: Greg Canine 
Mó5011 

MIMED 

411 

MMES 

KSOYMapid City. SD 
PDMDk Chad 

Ca 

KTHXMeno. NV' 
OM: Rob Brooks 
PD: Harry Reynolds 
AP IMAO:: David Herold 

JACK 
I AMOS 

MMANArrXGI GR TIM UMW' BWFETT 

KENZ/Sall Lake City. UT' 

MpK 
Jones 

Kan Bushman 

JAM ANIMA 

KPRI/San Diego. CA' 
OM: Bob Burch 
PDMD: Dona Shaieb 

Jwrx 
SSNNSAPO 

J COLLECTIOt SOUL 
P0R^Mg5 

LEVY tRAHrz 

KFOG/San Francisco. CA' 
PD. Benson 
APO/k10. Haley Jones 

TENT ATAOS 

4 CHOCK MOPHI r 

KBAC/Santa Fe, NM 
P 

iúKGJÓñxSáM 

D(AixNNOCANSPoRCUnE 
TIN MARRIES 

rICIDIEMÑtOM J MMYBUFFETI 

MñvúáPN 

KRSH/Santa Rosa, CA' 
OlerPD. Dean Canari 

ó00MMAnl 
JAM JOHNSON 
POSSUM Of BLUES 

DM% Folk Rock/Satellite 
OM: Leanne Flask 
MO: 

TORI AOS 
an 

22 
W MERLE 

20 
SACK 

!POISON 

Tf O 

AN 
JOSH FIRFR 
REMA SHARP 

Musty Choice Adult Altemabve/Satellite 
PD: Lia 0 oka 

,0111 MAYER 
9 MOCK PROPHET 

9 TORI AMOSNWRima 

Sirius Spectrum/Satellite 
PD: Gary Schoenrener 

PIN PIE 
BLIND BOYS Of AIABS1M 

6 

BEN 

LOS 
HARPER 

CARBON LEM 

XM Cale/Satellite 
PO: Bill Evans 
MO: Brian Chamberlain 

WWVV /Savannah, GA 
OM/PD: Bob Neumann 

JACK JOHNSON 
TOR1 ANDS 

4 DAMN AMMER 
1 BLUE MERLE 

S 

KMTT/Seattle, WA' 
0MÁ0' Chris Mays 

PDAM, MÒ: Shawn Stewed 

WRNX/Springtield. MA' 
PD: Tom Davis 
APO. Donnie Moornouse 
MD: Lesa Withanee 

S SNOW RATIO. 

1K.1 
SON 

STEPHEN KELLOGG d PME SIAERS 

KCLC/St. Louis, MO 
Po: Rich Bel hard 
MO: Ervin Williams 

GRAHAM COLLTON BAND 
7 JACK JOHNS 
7 ONO AMOS 

LIMA SMARR 

KFMU/Steamboat Springs, CO 
POMD: John Johnston 

nzdwnl 
TOT 

Blur MERLI 
?A AS 

MIA 
SUSAN TENSOR 

KTAOnaos, NM 
OM: MIleh Miller 
Po: Brod Hocbnmyer 
MO: Paddy Mac 

9 0Z0MATLI 
SON 

9 CHUCK PROPHET 
11 BLUE PARE 
8 AM DORM. 

e 

TARI AMOS 
O MINIM AMIN 0011111 

6 JOSH BITTER 

KWMT/TuGSOn, AZ' 
OM/PD: Tim Richards 
M0: Blake Rogers 

BLUE MERLE 

WXPK/Westehester, NY 
Po: Chris Hemmann 
APDMORReLlpshun 

BLUE 

WUIN/Wilminglon, NC 
PD: Marti Reels 
MD:,,,IeaGerord 

PROPHET 

J 

2 

ACK 

7 DAVEY RN MOOR 

AMC' GPiffinl. JIM.. TR 

'Monitored Reporters 

67 Total Reporters 

25 Total Monitored 

42 Total Indicator 
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TRIPLE 

" 
Rob Walker 

Every now and then a record come 
across my desk that I love on the very 
first play. Anna Nalick's "Breathe 
(2am)" falls into that category. OK, I'll 
admit I'm a sucker for those lyrically 
powerful female singer- songwriters 
like Fiona Apple and Sarah McLachlan, 

OM /PD. WQKL /Ann Arbor, MI but this young artist truly deserves a 
second listen. a I found this track fits 

the Hot AC lean of Ann Arbor's WQKL (107 -1 FM) per- 
fectly, and the listeners seem to agree - the song has 
reached top 10 in phones for us. Several of the callers 
were already familiar with Nalick after just a few plays . 
due to "Breathe (2am)" being featured as an iTunes 
single of the week. Nalick's debut album, Wreck of the 

Day- which hits the street Jan. 25 - is sophisticated, haunting, rich 
and poignant. She possesses a lonely tone that cuts through like noth- 
ing I've heard since Tori Amos' Little Earthquakes. She wrote all the 
lyrics and music for the disc and enlisted the help of Christopher Thorn 
and Brad Smith - the founding members of Blind Melon, now a pro- 
duction team - and Eric Rosse, best -known for his production work 
with Amos. 

Things are back in full swing this week. 
On the monitored chart, Green Day 

continue to rule the roost with their critically 
acclaimed new album and the single "Bou- 
levard of Broken Dreams" ... John Mayer, 
Low Millions, U2 and Jet round out the 
top five ... Other projects storming into the 
new year include Lenny Kravitz, Ray 
Charles featuring Van Morrison. Howie 
Day, The Shore. Madeleine Peyroux, 
R.E.M.. Anna Nalick and Marc Broussard .. This week the new Jack 
Johnson and Tori Amos offerings debut, and Michael Franti re- enters 
at '30 ... Other developing projects to keep an eye on include Kenny 
Wayne Shepherd, The Finn Brothers, Tegan & Sarah and Jamie 
Cullum ... On the Indicator chart, the next U2 single captures the top slot, 
Green Day and R.E.M. move into the top five, and Broussard and Joss 
Stone go top 10 ... Other projects doing well include Bruce Hornsby, 
Jackson Browne with Bonnie Raitt, Alison Krauss & Union Station 
and Day ... Blue Merle and Shivaree debut ... Lots of action in the Most 
Added Category this week, with Johnson and Amos each bringing in a 
total of 40 adds ... Maia Sharp isn't far behind with 29 combined adds, 
while Blue Merle grab 21. Ani DiFranco gets 18, Ozomatli gain 15, Josh 
Ritter pulls in 13 and Chuck Prophet collects a dozen ... Other projects 
doing well this week include Nanci Griffith featuring Jimmy Buffett. Tift 
Merritt, Roomful Of Blues, Snow Patrol, The Zutons. Death Cab For 
Cutie and Davey Ray Moor. - John Schoenberger. Triple A Editor 

ARTIST: Ani DiFranco 

LABEL: Righteous Babe /Music Allies 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

Most of us know the story - a teen- 
ager leaves home and goes to New York 

City to chase her musical muse. Ani DiFranco 
found that muse and a voice as uncompromis- 
ing and distinct as you're likely to encounter 
in any form of artistic expression. What has 
added fuel to her success is the fact that 
DiFranco has remained fiercely independent 
not only in her music and her radical attention 
to certain social causes, but in the way she has 
conducted business through her own indepen- 
dent label, Righteous Babe, based in her home- 
town of Buffalo. 

Since 1990 DiFranco has released 13 studio 
efforts - including her new album, Knuckle 

Down - two live projects and several EPs and 
retrospectives. She has evolved musically from 
her punk -folk beginnings to jazz -funk grooves 
with a five -piece band to her current work as 
a solo artist. She has cumulatively sold well 
over 5 million albums, has been on the cover 
of countless publications, continues to tour 
over 200 days a year and has thrown her 
weight behind other artists of like mind. 

What sets this new project apart from 
DiFranco's previous efforts is the fact she has 
invited a fellow musician to co-produce the 
new record, and that honor goes to Joe Henry. 
When you think about it, it makes a lot of 
seme, as Henry is as independently minded 
and musically adventurous as she is. 

"I invited him out to share the stage with 
me," DiFranco says, "and we struck up a 

friendship and started talking about making 
records. We really hit it off. We had a real lively 
dialogue going, so I took that as my cue to step 
out of my solitude and work with a co-pro- 
ducer for the first time." 

DiFranco played all the instruments and 

produced, engineered and mixed her last 
project, Educated Guess; it was truly a solo al- 
bum. This time around she decided to allow 
other players to get involved in addition to ac- 
cepting the creative input of Henry. And for the 
first time she predetermined much cf what she 
wanted to accomplish. "This time I not only 
had a deadline, but a context to write for: the 
group of musicians that I was going to work 
with, and the where, when and how of the 
record." 

As you listen 10 the 12 new songs on Knuckle 

Douro, you can't help but feel that EiFranco is 
letting us see a little deeper into herself than she 
ever has before. Sure, she has always taken her 
own life and deeply held convictions as inspi- 
ration for her songs, but this time around she 
has focused more on her personal life and less 
on the social and political causes she feels so 
strongly about. 

In additon to the single, "Studying Stones," 
check out the title track, "Recoil," "Lag Time," 
"Paradigm" and "Modulation." As you might 
expect, there will be extensive touring in sup- 
port of this new album, starting in early Feb- 
ruary and lasting all the way until May - with 
many of the dates already sold out. 
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ARTIST TITLE LABEL(S) 
THIS WEEK L- CWALATIVE 

PLAYS PLAYS PLAYS 

ALISON KRAUSS... Lonely Runs Both Ways (Rounder) 670 

WILLIE NELSON lt Always Will BE (Lost Highway) 523 

KASEY CHAMBERS Wayward Argel (Warner Bros.) 510 

+16 

-52 

-76 

BUDDY MILLER Universal United douse Of Prayer (New West) 455 .44 

TOM GILLAM Shake My Hand (95NortleRayden'sferry) 399 -13 

RICKY SKAGGS... Brand New Strings (Skaggs Family) 391 -8 

NEKO CASE The Tigers Have Spoken (Anti/Epitaph) 382 -8 

CHARLIE ROBISON Good Times ( Dualtone) 359 -33 

STEVE EARLE The Revolution Starts Now (E- Squared /Artemis) 336 +1 

TONY JOE WHITE The Heroines (Sanctuary/SRG) 323 -20 

JESSE DAYTON Country Soul Brother (Stag) 301 +4 

TIFT MERRITT Tambourine (Lost Highway) 269 6 

VARIOUS ARTISTS Enjoy Every Sandwich... (Artemis) 261 -56 

IRIS DEMENT Lifelines (f/arie / /a) 252 -16 

DAN HICKS & THE HOT LICKS Selected Shorts (Surfing) 235 -26 

STOLL VAUGHAN Hold On Thru Sleep And Dreams (Shadowdogl 231 +21 

JUNIOR BROWN Dawn Home Chrome (retard 225 -15 

MELONIE CANNON Melanie Carnon (Skaggs family) 202 -17 

PETER ROWAN & TONY RICE Yeu Were There For Me (Rounder) 197 -38 

VARIOUS ARTISTS Hard Headed Woman... (Bloodshot) 193 -24 

177 -30 

175 +22 

173 -24 

173 +12 

170 .9 

166 +43 

164 -74 

22 21 VARIOUS ARTISTS Texas Unplugged (Pa /o Duro) 

SKEETERS Easy For The Takin' (Free Bound) 

23 23 STRAY CATS Rumble In Brixton (Surfing) 

30 JOHNNY BUSH Honkytonic (BGM) 

25 25 ACOUSTIC SYNDICATE Long Vlay Round (Sugar HO 

'Debut) JOHN FOGERTY Deja Vu All Over Again' (Ref lent 

17 27 VARIOUS ARTISTS Touch My Heart... (Sugar Hill) 

'Debut 

29 a NOTORIOUS CHERRY BOMBS The Notorious... (Universal South) 163 

27 29 GOURDS Blood Of The Rani %f/eventhirty) 157 

TOMMY ALVERSON Heroes & Friends (Smith Entertainment) 157 lDebut) 

+1 

13 

+26 

5462 

6033 

10525 

8279 

4920 

5618 

3560 

7516 

11699 

5130 

2439 

7664 

3797 

2919 

2411 

2086 

7330 

4727 

3740 

2089 

2236 

1050 

1654 

2476 

2202 

1756 

8457 

9591 

2104 

833 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2005 Americana Music Association. 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: The Gourds 

Label: Eleventhirly 

Austin's The Gourds have been honky -tonkin' and good- timin' audiences since the mid -'90s, but 

most of the bandmembers also have history with acts such as The Damnations, Uncle Tupelo and 

Wilco. Their current lineup includes co- founders and multi - 

instrumentalist -vocalists Kevin Russell and Jimmy Smith, 

accordionist Clause Bernard, drummer Keith Langford and banjo 

and fiddle player Max Johnston. What is so appealing about The 

Gourds' music is the off- the -wall way they blend musical genres 

while always keeping the listener on the edge of his seat with 

creative and sometimes literate lyrics. In fact, they describe their 

sound as "music for the unwashed and well- read." In 1997 they 

released the first of four albums put out by Watermelon before it 

folded. In 2000 they signed with Sugar Hill and put out three 

albums before moving over to Eleventhirty for their current release, Blood of the Ram. Standout 

tracks include "Lower 48," "Arapaho" and "Spanky." 

AMERICANA NEWS 
Shawn Colvin, Emmylou Harris and The Finn Brothers are among the artists featured on the 

Because of Winn -Dixie soundtrack, due Feb. 1 from Nettwerk. The film opens Feb. 15 in the U.S. 

Based on Kate DiCamilo's book of the same name, the movie features Dave Matthews' acting debut 

... Lynn Anderson, best known for her 1970 hit "Rose Garden," was charged with drunk driving on 

Dec. 2 near Denton, TX ... Nearly a year after his death, Johnny Cash is the subject of a new DVD 

reissue. The Bob Elfstron film Johnny Cash! The Man, His World, His Music is set for re- release on 

March 8. The long out -of -print film contains many rare features, including interviews conducted in 

1968 -1969, concert footage and a peek inside the country legend's life in the studio and at home ... 

SFX Entertainment founder Robert F.X. Sillerman has acquired majority ownership in the assets of 

Elvis Presley's estate. The dew partnership will conduct all business activities involving Elvis Presley 

Enterprises, Graceland and tour operations. However, the singer's sole heir, daughter Lisa Marie 

Presley, will retain most of her father's personal effects and the title to Graceland and its 13 -acre 

grounds in Memphis ... Just before the holiday break the Blues Foundation announced the 26th 

annual W.C. Handy Award nominees. The winners will be honored during the Blues Hall of Fame 

Induction ceremony and Charter Members Dinner on May 4. Check out the nominees at www.blues.org. 

MOST ADDED' 
ARTIST TITLE LABEL(S, 

SONNY LANDRETH Grant Street (Sugar Hill) 

ANI DIFRANCO Knuckledown (Righteous Babe) 

NANCI GRIFFITH Hearts In Mind (New DoorlUniversal) 

SARAH LEE GUTHRIE & JOHNNY IRION Exploration (New West) 

JUSTIN TREVINO Too Many Heartaches (Heart Of Texas) 

ROOMFUL OF BLUES Standing Room Only (Alligator) 

HOLLY WILLIAMS The Ones We Never Knew (Universal South) 

ADDS 

16 

10 

10 

6 

5 

5 

5 
J 

PARAGON 
Creating Listener - Driven Innovation 

Since 1981 

2004 
JACK FM 

(u.s.) 

2002 
JACK FM 

(Canada) 

2000 
Jammin' Oldies 

1981 
"Athens' 

Rock Alternative" 
(Athens, GA) 

1993 
All News 

(first in Canada) 

1997 

Hip Hop 

1987 
Triple A 

1991 
Alternative 

1994 
Modern AC 

1999 
NPR News 

2001 
NPR News 

& Progressive 

2003 
Progressive Talk 

Imagine the Future... 

PARAGON[ 

1987 
Smooth Jazz 
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CHRISTIAN 
KEVIN PETERSON 

kpeterson®radroanerecanes.cam 

PART ONE OF A TWO -PART SERIES 

Another Programming 
Tool: Music Research 
More information to help us make the right decisions 

ast week Walt Disney World Resort Exec. VP /Operations Lee 
Cockerell told us the four simple concepts that keep millions 

of people coming back to Disney. Those simple concepts were 
common threads that came from surveys of 6,000 guests. This 
week Cockerell opens our discussion about using research as a 

tool to help us make the right decisions. 
On Disney's use of research Cockerell says, 

"We have a big research group. We are always 
talking to our guests. We 

have an Internet survey for 

our guests who stay here 
on the property. Thirty -five 
percent of the guests fill it 

out in detail and send it 
back to us. Most places do 
a survey, and you're lucky 
if you get 1% or 2%. Our 
guests want to help us run 
this place. There's a lot of 

emotion around what we do here." 
There's a lot of emotion around Christian 

music, too, and, like Disney guests, our listen- 
ers also want to help us run our businesses. And 
since they are the people we want to listen to 
our radio stations and buy our CDs, who bet - 
ter to tell us what they want? 

"Talking to your guests or your listeners is 

really important," Cockerell says. "I read 
something the other day that said most exec- 
utives spend all their time fixing problems 
they created, because things change. That's 
why research is so important It keeps your 
thumb on what's really happening." 

Hearing the guy who runs Disney World 
talking so much about the importance of re- 
search got me thinking about research in the 
Christian-music world. Are we asking our lis- 
teners what they want to hear? 

To find out, Ienlisted the help of K -Love and 
Airl Network PD David Pierce, Hit Music Re- 

search founder Ken Farley, WAWZ (Star 99.1)/ 
New York PD Johnny Stone and RateThe- 
Music.com Director/ Radio Client Services Axl 
Nemetz for a two-part music -research Q &A. 

Johnny Stone 

R &R What are the benefits of doing music re- 

search on a regular basis? 

DP: It's twofold. Obviously, it helps you tar- 

get what your listeners want to hear, and, over 
a period of time, it educates you. It gives you 
better insight when you see research for a 

year's time. When you talk about listeners and 
what they want to hear, it sharpens that fo- 

cus. 
KF: Doing research on a regular basis pro- 
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vides you with information about not on_y 
which songs your target listeners really like and 
want to hear, but also how much they want to 
hear them. And depending on to what extent 
you utili7p the research tools you have at your 
disposal, you can glean a lot of information 
about your listeners that will help you devel- 
op a profile of who they are, what's important 
to them and how your station can meet those 
needs effectively. 

"What you really need to 

do is play the music your 

audience wants to hear, 

which a lot of times is 

directly the opposite of 
what you want to hear. 

That's why music research 

is so important." 

Johnny Stone 

JS: One of the biggest problems Chris- 
tian music has these days is that we play 
stuff the MD likes or the PD likes because 
we get de -luged with so much ma- 
terial. What you really need to do 
is play the music your audience 
wants to hear, which a lot of times 
is directly the opposite of what 
you want to hear. That's why mu- 
sic research is so important. 

AN: It's the best way to gauge the 
likes and dislikes of your audience. 
The simplest way to put it is, with 
research, you can play more songs 
they do like and stop playing the songs they 
don't like. That's what's going to help you 
to achieve your goals of increased cume, in- 

creased TSL, increased ratings and in- 
creased revenue. 

HEEDING THE CALL When the Salvation Army let KTSY/Boise, ID know that it was low on gifts 
this Christmas, KTSY listeners showed up in force at the Boise Towne Square Mall for the Great Idaho 

Toy Drive. In just four hours listeners brought in over 1,000 toys. Seen here are Salvation Army 
Captain Mario Ruiz, KTSY midday host Lies! "Bozz" Vistaunet and people from Here We Grow Christian 
Daycare. which donated many of the toys. 

R &R Some PDs or GMs might say, "We can't 
afford it," or, "It's not in the budget." Where should 
music research be on the priority list and in the bud- 

get? 
DP: That's a tough thing, because I don't 

know a programmer who 
doesn't want to do re- 
search. The hesitation is 

usually up the chain. It 
should be something 
where, as a programmer, 
you keep going back and 
finding creative ways to 
sell your GM or owner on 
the fact that you can't af- 

ford not to do research. 
There are so many tools and so many resourc- 
es that people can grab hold of to show peo- 
ple what research will accomplish for you. 

KF: Let's face it, music is obviously a key 
element that attracts listeners to your station, 
so doing music research should be a priority 
And I'm not just saying that because I run a 

music -research company. Back when I was a 
PD in Christian radio, I longed to have more 
information at my fingertips besides just my 
gut instinct, no matter how good I might have 
thought it was. At the time, though, we didn't 
feel it was realistically affordable. 

Looking back, I would say that you really 
can't afford not to do something. But I can cer- 
tainly sympathize with stations where they are 
short on staff, budgets are tight or almost non- 
existent, and the last thing the station manager 
wants to hear about is setting aside money for 
research. That's why when I started Hit Music 
Research, the primary goal was to provide cost - 
effective research for Christian radio stations 
that always wanted to do research but hadn't 
been able to afford it 

JS: If you're a music station, it's at the top 
of the list. It's an incredibly impor- 
tant thing. You've got to test your 
music to make sure you're playing 
the right stuff. 

AN: It's a hard thing to sell to 
somebody who's predisposed 
against spending the money on it 

because they don't understand the 
benefit or the damage that can be 
done by playing the wrong songs. 
Sometimes you have to spend mon- 

ey to make money. It might be positioned in 

terms of, "Do you want to play better songs so 

we can get higher ratings? Do you want the in- 
creased revenue that canbe derived from that ?" 

Hopefully, they can be made to see that 

David Pierce 

Axl N emetz 

there is a concrete goal at the end of the re- 
search that benefits the station greatly, that it's 
not a luxury and shouldn't be perceived as 
such. Research is one of the few tools that pro- 
grammers have at their disposal to program 
their radio stations and make them better sta- 
tions than they were the week before. 

R&R: If a programmer is still on the fence about 
whether to use music research, or he wants to but 
still has to convince a GM or owner, what advice 

would you give him? 
DP: I'd do a little research on the research 

and by to show the value and some of the dif- 
ferent options that are available. There are a 
handful of very good online testing services 
right now that are pretty affordable. With au- 
ditorium testing, there are some pretty eco- 
nomical and creative ways to get that done. I 

would try to understand what the real resis- 
tance is and address that. 

KF: I would suggest 
they give it a try and see 
how it works for them. 
Worst-case scenario, they 
spend a little time getting 
familiar with how it 
works. Best case, they're 
sold on the information 
they're getting and how 
it can be applied in map- 
ping out a strategy and 
plan for programming their station. 

JS: If you're on the fence when it comes to 
music research, you need to get off the fence 
on the side that says do it. If you're a music 
radio station, that's your product - music - 
and you'd better be up to speed on what your 
audience wants to hear. If you don't do any 
music research at all, that's a huge mistake. If 
you're trying to convince your GM, have them 
read this article. 

AN: There are people out there - PDs, 
GMs, whoever - who don't believe in re- 
search or don't believe in the methodology. 
Sometimes it's hard to change a belief, no mat- 
ter how much evidence you put in front of 
someone. Those people have probably had a 
negative experience with research in the past, 
or they were using research that wasn't con- 
ducted properly and have a tainted view of 
it. When research is conducted properly there 
is no downside. 

Ken Farley 

Next week: We dive into the nuts and bolts of 
music research -who to test, sample sizes, asking 

the right questions, reading the numbers - and 

look at results from a current research study. 
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January 14, 2005 
ARTIST TITLE LABELS: 

-YA- WEEKS ON 

CHAR- 
NOTA. 

STATIONS 

CASTING CROWNS Voice Of Truth (Beach Street /Reunion /PL G) 1143 +136 13 3613 

SALVADOR Heaven (Word /Curb /WarnerBros.) 987 +108 11 3213 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 987 +104 21 3411 

NEWSBOYS Presence (My Heart's Desire) (Sparrow /EMI CMG) 954 +130 17 3311 

MERCYME Homesick ( /NO /Curb) 851 +115 8 3312 

MONK & NEAGLE Dancing With The Angels (flicker) 812 +77 10 3013 

PHILLIPS, CRAIG & DEAN You Are God Alone ( /NO) 747 +54 14 2810 

BY THE TREE Beautiful One (fervent) 676 +78 21 2713 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EMI CMG) 651 +80 8 2813 

THIRD DAY You Are Mine (Essential /PLG) 586 +78 11 2412 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) 575 +69 19 2511 

NATALIE GRANT Live For Today (Curb) 552 +46 11 2211 

BUILDING 429 The Space In Between Us (Word /Curb /WarnerBros.) 537 0 16 2711 

POINT OF GRACE I Choose You (Word /Curb /WarnerBros.) 526 +37 14 2513 

MARK SCHULTZ He Will Carry Me (Word/Curb/Warner Bros.) 465 +61 7 2012 

FFH Still The Cross (Essential /PLG) 455 +59 17 2211 

NEWSONG'When God Made You (Reunion /PLG/ 365 +16 6 1310 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 362 +144 2 2317 

TOBYMAC Gone (forefront /EMI CMG) 308 +7 6 1512 

BEBO NORMAN Disappear (Essential /PLG) 282 +28 18 1710 

THIRD DAYISTEVEN CURTIS CHAPMANIMERCYME I See Love (Lost Keyword) 273 -3 12 1410 

TREE63 King (/npop) 242 +15 13 1210 

SHANE & SHANE He Is Exalted ( /npop) 234 +11 9 1510 

ANDY CHRISMAN Complete (Upside /SHELTER) 219 +30 5 1212 

NICOLE C. M U L LEN I Am (Word /Curb /Warner Bros.) 193 +46 2 1212 

SELAH All My Praise (Curb) 192 +58 1 811 

WATERMARK The Glory Of Your Name (Rocketown) 188 +32 20 1913 

BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (fervent) 182 +72 1 1014 

SWITCHFOOT This Is Your Life (Sparrow /EMI CMG) 177 +56 1 711 

ACROSS THE SKY When God Ran (Creative Trust Workshop) 175 +4 6 8/0 

39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

1/2-1/8. Bullets appear on songs gaining plays or rema ning flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations olaying a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2005. Arbitron 
Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 

MATTHEW WEST You Know Where To Find Me (Sparrow /EM)CMG) 

Total Plays: 170, Total Stations: 7, Adds: 0 

PAUL COLMAN Gloria (All God's Children) / /npop) 

Total Plays: 160, Total Stations: 7, Adds: 0 

CAEDMON'S CALL There's Only Cne (Holy One) (Essential /PLG) 

Total Plays: 151, Total Stations: 10, Adds: 0 

DAVID CROWDER BAND Revolut onary Love (Sixsteps /Sparrow /EMI CMG) 

Total Plays: 151, Total Stations: 7, Adds: 0 

AVALON I Wanna Be With You (Sparrow /EM /CMG) 

Total Plays: 133, Total Stations: 10, Adds: 3 

SCOTT KRIPPAYNE Gentle Revolution (Spring Hill) 

Total Plays: 127, Total Stations: 7, Adds: 0 

IAN ESKELIN Magnify (/npop) 

Total Plays: 123, Total Stations: 6, Adds: 0 

MUTE MATH Control (Te %prompt /Word /Curb /Warner Bros.) 

Total Plays: 115, Total Stations: 4, Adds: 0 

SHAWN MCDONALD All I Need Os Your Love) /Sparrow /EMI CMG) 

Total Plays: 108, Total Stations: 8, Adds: 3 

AMY GRANT The Water (Word /Curb /Warner Bros.) 

Total Plays: 107, Total Stations: 4, Adds: 1 

Songs ranked by total plays 

POWERED 
MEDIABASE 

MOST ADDED° 
www.rrindicafor.com 

ARTIST 

JEREMY CAMP Take You Back (BECITooth & Nail) 

BIG DADDY WEAVE & BARLOWGIRL You're Worthy Oi My 

Praise (Fervent) 

MOST 
INCREASED PLAYS 

ARTIST TILE LABE: S. 

ADDS 

7 

4 

TOTAL 

PLAY 

INCREASE 

JEREMY CAMP Take You Back (BECITooth & Naill +144 

CASTING CROWNS Voice Of Truth (Beach Street /Reunion /PLG) +136 

NEWSBOYS Presence (My Heart's Desire) (Sparrow /EM /CMG) +130 

MERCYME Homesick I/NO /Curb) +115 

SALVADOR Heaven (Word /CurblWarnerBros.) +108 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) +104 

KUTLESS Sea Of Faces /BEC /Tooth & Nail) +95 

TREE63 Blessed Be Your Name (Inpop) +81 

STEVEN CURTIS CHAPMAN Much Of You (Sparrow /EM /CMG) +BO 

MOST 
PLAYED RECURRENTS 

ARTIST " -... 

TOTAL 

PLAYS 

TREE63 Blessed Be Your Name ( Inpop) 615 

JEREMY CAMP Walk By Faith (BEC /Tooth & Nai/) 590 

MATTHEW WEST More (Universal South /EM /CMG) 523 

BETHANY DILLON All I Need (Sparrow /EM /CMG) 522 

CASTING CROWNS Who Am I (Beach Street /Reunion /PIG) 518 

MERCYME Here With Me (/NO/Curb/ 492 

BUILDING 429 Glory Defined (Word/Curb/Warner Bros.) 471 

MERCYME I Can Only Imagine ( /NO /Corb) 414 

MERCYME Word Of God Speak ( /NO) 391 

NEWSBOYS You Are My King (Amazing Love) (Sparrow /EM/CMG/ 364 

Station playlists for all R &R reporters 
are available on the web at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged 
the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. 
Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 
ri@reefindustries.com www.reefindustries.com 

PLASTIC 
BANNERS 
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CHR TOP 30 
LAST THIS 

WEEK ',vEEK ARTIST TITLE LABEUS: 
TOTAL 
PLAYS 

1 O SWITCHFOOT This Is Your Life (Sparrow /EMICMG) 1190 

3 0 MAT KEARNEY Undeniable (Inpop) 1069 

5 0 BARLDWGIRL Mirror (Fervent) 1012 

2 4 TOBYMAC Gone (forefront /EMI CMG) 984 

9 0 JEREMY CAMP Take You Back (BEC/Toot/,& Nail) 953 

4 6 EIG DISMAL Rainy Day (Lost Keyword) 912 

8 10 RELIENT K Be My Escape (Gotee) 875 

7 8 BUILDING 429 The Space... (Word /Curb /Warner Bros.) 776 

10 0 NEWSBOYS Presence... (Sparrow /EMI CMG) 734 

6 10 DAY OF FIRE Cornerstone (EssentiallPLG) 732 

12 0 SKILLET A Little More (Ardent /Lava) 672 

13 a CASTING CROWNS Voice... (BeachStreet/Reunion/PLG) 642 

14 ® T- OUSAND FOOT KRUTCH This IsA Call (Tooth &Nail) 571 

19 0 SANCTUS REAL Things Like You (SparrowlEMICMG) 557 

16 0 THIRD DAY You Are Mine (Essential/PLO 546 

17 0 B) A Maybe You (Creative Trust Workshop) 537 

11 17 MUTE MATH Control ,Telepronapt/WariCurbAfamerBros) 469 

21 0 KUTLESS It's Like Me(BEC /Tooth &Nai /) 441 

18 0 SALVADOR Heaven (Word /Curb/WarnerBros.) 431 

15 20 TREE63 King (lnpop) 374 

26 0 EXIT EAST All Of This (Fervent) 361 

'Debut> e SUPERCHICK Pure ((npopl 352 

23 a SEVEN PLACES Even When (BEC/Tooth &Nall) 351 

28 e) PAUL COLMAN Gloria (All God's Children) (Inpop) 349 

20 25 PILLAR Rewind (flicker /Virgin/EMICMG) 318 

' Debut> a BY THE TREE Hold You High (Fervent) 274 

22 27 11,1 HELTON Why Don't We Pray (B -Rite) 268 

/ Debut> ED MATTHEW WEST You Know... (Sparrow /EMI CMG) 255 

( Debut> 0 AFTERS You (SimpledNO) 244 

27 30 TODD AGNEW Reached Down (Ardent) 243 

r1- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+37 10 2811 1 O 
+24 13 2811 6 0 
+90 10 271' 2 0 
.138 19 2510 5 0 

+163 8 2912 7 5 

-112 16 241(1 8 0 
+73 11 251E 3 , 

-28 16 231C 4 8 

+7 15 2310 10 0 
-95 16 2110 13 0 

+69 8 2511 14 m 
+97 9 2011 16 ® 
+32 6 1810 15 ® 

+171 4 2013 18 0 
+49 9 2012 17 ® 
+69 9 1610 20 0 
.169 12 1610 9 17 

+76 4 1713 12 18 

+42 10 1411 21 0 
-141 17 1210 24 0 
+82 3 1311 23 ® 

+301 1 19114 11 22 

+29 3 1010 22 23 

+97 2 1411 26 0 
.52 12 1110 30 ® 

+71 1 1212 /Debut> e 
.75 8 811 /Debut> ® 

-99 1 1215 27 28 

+120 1 1317 (Debut> e 
-29 16 710 19 30 

ARTIST -.7 _. -r_ 

ROCK TOP 30 
TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

RELIENT K Be My Escape (Gotee) 435 

FLYLEAF Breathe Today (Octane) 339 

MAT KEARNEY Unden able (/npop) 334 

HAWK NELSON Letters To The President (Tooth & Nard 324 

ROPER Amplify (5 Minute Wa /k) 294 

THOUSAND FOOT KRUTCH This Is A Call (Tooth & N0285 

SANCTUS REAL Alone (Sparrow /EM /CMG) 281 

MUTE MATH Control (T leprompt/Word/Cur 4VamerBros.) 270 

267 

260 

257 

247 

238 

229 

215 

203 

187 

184 

180 

178 

175 

SEVEN PLACES Even When BEC /Tooth & Nail) 

RADIAL ANGEL Not Beautiful (Independent) 

FALLING UP Escalates (Tooth & Nail) 

WEDDING Move This C ty (Rambler) 

SWITCHFOOT This Is Your Life (Sparrow /EM /CMG) 

PILLAR Hypnotized (Flicker /Virgin /EMI CMG) 

BDA Maybe You (Creative Trust Workshop) 

OLIVIA THE BAND Shut It Out (EssentiallPLG) 

TOBYMAC Gone (Forefront /EMI CMG) 

DAY OF FIRE Cornerstone (Essential /PLG) 

GRAND PRIZE King Of Kings (A'postraphel 

12 STONES Photograph (Windup) 

ADELAIDE Hard To find (Word Of Mouth) 

FURTHER SEEMS FOREVER Hide Nothing (Tooth &Nail) 163 

BIG DISMAL Rainy Day (Lost Keyword) 152 

KUTLESS It's Like Me (BEC /Tooth & Nail) 150 

EMERY Fractions (Tooth &Nail) 146 

GRITS We Dort Play (Gotee) 131 

SUPERCHICK Pure (Inpop) 127 

EVERLIFE Evidence (SHELTER/ 125 

EVER STAYS RED Blue (Wr /nklefree) 119 

FM STATIC Definitely Maybe (Tooth & Nail) 106 

+1 

+43 

+14 

+27 

-2 

+13 

-29 

30 

+21 

+43 

+42 

+44 

+29 

+28 

+13 

+6 

-70 

-51 

+13 

+25 

+21 

-82 

.12 

+14 

+28 

+27 

+127 

-9 

+26 

95 

11 3110 

10 2411 

10 2010 

10 2213 

12 2611 

8 1910 

14 3011 

14 3112 

9 1910 

8 2113 

7 2311 

3 1614 

8 2111 

7 2913 

8 1711 

4 1512 

18 1910 

18 2110 

11 2211 

3 1911 

4 1010 

16 1810 

6 1210 

4 1311 

5 1212 

1 1111 

1 11111 

5 1311 

1 1314 

18 1410 

30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 

© 2005 Radio & Records. 

NEW & ACTIVE 
SHAWN MCDONALD All I Need Ils Your Love! SSparrow /EMICMG) 

Total Plays: 233, Total Stations: 11, Adds: 3 

STACIE ORRICO I Could Re The One (Fate hont/EM /CMG) 

Total Plays: 223, Total Stations: 10, Adds: 1 

THIROJSTEVEN C. CHAPMANIMERCY_ 1Sæ Love (Las1Keywrxdl 

Total Plays: 218, Total Stations: 6, Adds: 1 

JEFF ANDERSON Open My Eyes (Gotee) 

Total Plays: 214, Total Stations: 9, Adds: 2 

D. CROWDER... Revolutionary Love (Sixsteps/Sparrow /EM /CMG) 

Total Plays: 197, Total Stations: 8, Adds: 1 

GRITS We Don't Play (Gotee) 

Total Plays: 185, Total Stations: 6, Adds: 1 

BETHANY DILLON Lead Me On (Sparrow /EMI CMG) 

Total Plays: 161, Total Stations: 9, Adds: 6 

MERCYME Homesick (INO/Cnib) 

Total Plays: 150, Total Stations: 8, Adds: 4 

HAWK NELSON Letters Ta The President (Tooth & Nail) 

Total Plays: 148, Total Stations: 6, Adds: 3 

STORYSIDE:B More To This Life (Silent Majority) 

Total Plays: 121, Total Stations: 5, Adds: 1 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 

© 2005 Radio & Records. 

NEW & ACTIVE 
THIRD DAY'Til The Day I Die /Essential/PLO 

Total Plays: 97, Total Stations: 13, Adds: 2 

TOBYMAC Slam (Forefront/EMI CMG) 

Total Plays: 93, Total Stations: 18, Adds: 10 

EOWYN Hold Me (R Cubed) 

Total Plays: 88, Total Stations: 11, Adds: 2 

SKILLET A Little More (Ardent/Laval 

Total Plays: 88, Total Stations: 5, Adds: 0 

ONE DAY LESS Blinded (Independent) 

Total Plays: 87, Total Stations: 7, Adds: 2 

BARLOWGIRL On My Own (Fervent) 

Total Plays: 82, Total Stations: 15, Adds: 11 

AFTERS You (Simple/ /NO) 

Total Plays: 76, Total Stations: 10, Adds: 7 

TINMAN JONES Poetic (Cross Driven) 

Total Plays: 72, Total Stations: 9, Adds: 1 

APOLOGETIX JC's Mom (Parodudes) 

Total Plays: 66, Total Stations: 12, Adds: 3 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 

Total Plays: 65, Total Stations: 4, Adds: 1 

STE LB T 
ME 

,4I 

on tour with kutless and barlowairl (febimar, 

from their debut CD 

all gas, no brake. 
in stores February 15th 

"We are so excited about Stellar Kart! 

Their song `Spending Time' was only just 
added and it's one of the most requested 

songs On right now. We can't wait to see 

what 2005 has in store for this group - 

it's going to be huge!" 

Nikki Cantu - RadioU 

www. stellarkart. corn I www. wordrecords. corn 

For more information, contact lori.cline@wbr.com 
or james.riley@wbr.com, xGRtta) 

íd2005 Word Entertainment LLC, AWamer /Curb Company. ap ...... 
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CHRISTIAN January 14, 2005 
/1- 

LAST 
WEEK 

THIS 
WEEK 

INSPO TOP 20 
-OTA. 

ARTIST TITLE LABEL(SJ PLAYS 
. I - 

PLAYS 
WEEKS ON 

CHART 

11\ 

TOTAL 
STATIONS 

1 CASTING CROWNS Voice... (Beach Street/Reunion'PL6) 351 +63 13 1910 

2 MICHAEL W. SMITH Healing Rain (Reunion/PLG) 288 +54 18 1610 

6 © SELAH All My Praise (Curb) 257 +61 7 1911 

5 0 PAUL BALOCHE Offering... (Integrity /Vertical) 252 +49 11 1710 

4 NEWSBOYS Presence... (Sparrow /EMI CMG) 242 +30 14 1410 

10 Q MERCYME Homesick (INO /Curb) 227 +73 5 1611 

7 Q THIRD DAY You Are Mine (Essential /PLG) 227 +46 12 1411 

3 Q PHILLIPS, CRAIG & DEAN You Are God Alone (IN0) 226 +16 16 1510 

16 0 MARK SCHULTZ He Will... (Word /Curb /Warner Bros.) 179 +63 6 1511 

9 0 CHRIS TOMLIN Indescribable (Sasteps/Sparrow/EMICMG) 173 +32 13 910 

14 CAEOMON'S CALL There's Only One... (Essential /PIG) 171 +63 9 1010 

8 FFH Still The Cross (Essential /PIG/ 171 +10 19 1110 

13 ® STEVEN C. CHAPMAN Much Of You (Sparrow /EM /CMG) 167 +54 6 1311 

15 0 TODD AGNEW Still Here Waiting (Ardent) 150 +35 10 810 

12 BEBO NORMAN Disappear (Essential /PLG) 136 +28 19 710 

11 16 FERNANDO ORTEGA Take Heart, My Friend (Curb) 136 -3 18 1010 

18 DELIRIOUS? Majesty (Here I Am) ( Sparrow /EMLCMG) 127 +61 19 611 

'Debut> 0 JENN WEBER One Pure... (Creative Trust Workshop) 118 +53 1 910 

!Debug I BABBLE MASON Jesus is (Spring Hí91 1' 5 +32 1 1012 

IDebut> I AMANDA OMARTIAN Worthy... (Integrity /Vertical) 107 +31 1 1113 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. 

© 2005 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST TITLE L4BEL /S) 

1 SOUL PURPOSE Bounce With Me (BEC /Tooth & Nail) 

2 GRITS We Oon't Play (Gotee) 

3 FLAME Open My Heart (Cross Movement) 

4 CROSS MOVEMENT Lord You Are ( Cross Movement) 

5 APT.CORE I Ant A Temple (Rocketown) 

6 KIERRA SHEARD You Don't Know (EM /Gospel) 

7 RJ HELTON Why Don't We Pray (B -Rite) 

8 FLYNN fISHARLOCK POEMS Get Up (lllect) 

9 LOJIQUE Adrenaline Rush (Illect) 

10 PEACE OF MIND We Don A Make It (BEC/Tooth & Nail) 

CHRISTIAN AC TOP 30 INDICATOR 
LAST THIS 
WEEK WEEK 

1 O 
5 © 
3 

2 

7 © 
6 

8 

4 0 
9 Q 
10 

11 

12 

14 ® 
13 0 
16 ® 
17 

30 

21 

18 

20 CD 

23 ® 
26 

19 23 

22 

24 

25 a) 
(Debut 

IDebut> 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

+I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

CASTING CROWNS Voice... (BeachStreetJReunion/PIG) 1093 +116 14 3513 

MERCYME Homesick (INO /Curb) 868 +159 9 3113 

SALVADOR Heaven (Word/Curb /Warner Bros.) 860 +138 10 2913 

THIRD DAY You Are Mine (Essential/PIG) 842 +117 13 3214 

MONK & NEAGLE Dancing With The Angels (flicker) 827 +129 11 3113 

C. TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 803 +100 20 2814 

PHILLIPS, CRAIG & DEAN You Are God Alone (/NO) 793 +115 17 3014 

NEWSBOYS Presence... (SparrowlEM /CMG) 764 +46 17 2713 

STEVEN C. CHAPMAN Much 0f You (Sparrow /EMLCMG) 758 +184 10 3016 

BUILDING 429 The Space... (WordlCurb /WarnerBros.) 609 +39 16 2312 

MICHAEL W. SMITH Healing Rain (Reunion /P[6/ 579 +23 19 2412 

POINT OF GRACE I Choose You (Word/Curb/Warne /Bros) 569 +32 14 2212 

MARK SCHULTZ He Will... (Word /Curb /WarnerBros.) 551 +80 9 2212 

NATALIE GRANT Live For Today (Curb) 551 +69 9 2311 

NEWSONG When God Made You (Reunion /PIG) 416 +29 10 1611 

ANDY CHRISMAN Complete (Upside /SHELTER) 401 +38 6 1712 

JEREMY CAMP Take You Back (BEC/Tooth & Nail) 380 +226 2 21111 

SELAH All My Praise (Curb) 357 +99 4 1713 

FFH Still The Cross (Essential /PLG) 345 +31 20 1513 

AMY GRANT The Water (Word /Curb /Warner Bros.) 329 +47 11 1210 

NICOLE C. MULLEN I Am (Word /Curb /Warner Bros.) 295 +62 6 1412 

AVALON I Wanna Be With You (Sparrow / EMLCMG) 281 +77 2 1412 

TREE63 King (lnpop) 277 10 12 1110 

CAEDMON'S CALL There's Only One... (Essential /PIG) 275 +20 12 1313 

SHAWN MCDONALD All I Need... (Sparrow / EMLCMG) 266 +36 4 1511 

MATTHEW WEST You Know... (Sparrow /EM /CMG) 263 +56 3 1311 

PAUL COLMAN Gloria (All God's Children) ( /npop) 180 +35 1 910 

IAN ESKELIN Magnify (Inpop) 178 +15 3 910 

TODD AGNEW Still Here Waiting (Ardent) 176 +41 3 1012 

SONICFLOOD Your Love Goes On Forever (INO) 167 +108 1 915 

37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8 

© 2005 Radio & Records. 

NEW& ACT /VE 
TOBYMAC Gone (Forefront /EM /CMG) 

Total Plays: 166, Total Stations: 3, Adds: 1 

SCOTT KRIPPAYNE Gentle Revolution (Spring HID 

Total Plays: 161, Total Stations: 8, Adds: 0 

THIRD..JSTEVEN C. CHAPMANIMERCY...I See Love(LortKeywordl 

Total Plays: 153, Total Stations: 7, Adds: 0 

JADON LAVIK Following You (BE/Tooth & Nail) 

Total Plays: 150, Total Stations: 8, Adds: 0 

SARA GROVES Compelled ( /NO) 

Total Plays: 137, Total Stations: 7, Adds: 1 

BETHANY DILLON Lead Me On /Sparrow /EMI CMG) 

Total Plays: 121, Total Stations: 8, Adds: 6 

DARRELL EVANS You Stole My Heart (Whitaker) 

Total Plays: 121, Total Stations: 6, Adds: 0 

TODD SMITH Turn To Yau (Curb) 

Total Plays: 117, Total Stations: 6, Adds: 1 

EXIT EAST All Of This (fervent) 

Total Plays: 115, Total Stations: 6, Adds: 0 

SWITCHFOOT This Is Your Life (Sparrow /EM /CMG/ 
Total Plays: 114, Total Stations: 6, Adds: 0 

R &R Packages The Reach & Frequency YOU NEED; 
&R Toda 

Ong management daily fax 

CLASSIFIED ADVERTISING 

Radio's Premiere Website 

; 
The Industry's Newspaper with the 

largest help wanted section 
Contact KAREN MUMAW at kmumaw @radioandrecords.com or 310.788.1621 for information. 
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LATIN FORMATS 
JACK /EMADR /GAL 

jmadriga/ aradiaandrecords. corn 

Staying On Top 

Of The Game 
PDs' tips on how to keep stations sounding fresh 

ost radio stations' playlists are very tight, and getting a 
new song played in a medium or large market is not an 

easy feat, but new music is not the only factor that determines 
if a station sounds fresh or has become stale and boring. The 
DJs' delivery and the overall sound of the station also have a 
bearing on the station's coolness. 

It's all about getting people not to change 
the station even if the song you are playing is 

not their favorite. How do you get people to 
stay tuned while waiting for their favorite 
song to come on? How do you stay in touch 
with what your audience wants to hear and 
how they want to be entertained? 

All stations have to face facts and realize 
that the public has a short attention span. And 
with fierce competition in Latin radio in al- 

most every major market, it's no wonder that 
everyone is looking to stay in top shape mu- 
sically and otherwise. 

This week we asked PDs in some of Latin 
radio's most exciting market to explain what 
they do to keep their stations sounding fresh, 
and here's what they had to say. 

Miguel González 

WYMY/Raleigh 

I like to get the staff's opinion. I'm not the 
type of person who likes to impose something 
just because I want to do it. It's important to 
hear the staff's ideas about promotions. In re- 

gard to music, we, as programmers, know 
what we're doing. There are many new bands, 
and we get material all the time. I would like 
to give every band an opportunity, but it's not 

"As a programmer, you 

have to always be looking 

at your programming 

categories and at which 

songs are no longer 

working and which you 

need to add because 

people are asking for 

them." 

Miguel Gonzalez 

-$rres.as-.rrrzrrrt;nnr . 
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possible. Still, it's important to continually re- 
fresh the music and be on the lookout for new 
things. 

As a programmer, you have to always be 
looking at your programming categories and 
at which songs are no longer working and 
which you need to add because people are 
asking for them. We have to open spaces for 
new music and determine which of the many 
new songs will get a shot. It's like a chess 
game, and it's a risk. 

All programmers have had to put a song 
back in rotation that we removed thinking that 
it wasn't working when it actually was. You 

have to be able to admit your mistakes and 
fix them. You have to be aware of what's go- 

ing on and check data, statistics, articles and 
anything and everything that is related to the 
music and radio industries. 

It's also important to know what's work- 
ing in other markets, because, although not all 
markets are the same or have the same tastes, 
you need to know what's going on through- 
out the whole country. 

Having a professional staff is also very im- 
portant. I always tell my staff that if they are 
professional and are the best they can be at 
their jobs, they are not only valuable to this 
company, but also to any company they may 
work for in the future. We have the good for- 
tune to have really good people here at 
WYMY. 

Ricardo `Chico' Rico 

Former PD, KTZR/Tucson 

The hits are the hits. If we're playing hits, we're 
going to be right on. We by to rotate our gold 
category to keep a little bit of freshness in the 
overall rotation, but what really keeps things 
fresh is what comes between the songs. Always 
having forward momentum at the station is 

what keeps things fresh, always having promo- 
tions and having the imaging sound fresh and 
current and never letting that get stale. 

The hits we're going to play are tried -and- 
true, so there's not a whole lot we can co 
musicwise. It's what comes in between the 
songs that keeps the station fresh. Even if 

you're playing the best music, other stations 
can come in and play the same music. But if 

ALL SMILES Superstar Chayanne had the time of his life at a sold -out concert he gave in 

Washington, DC. He's seen here with the staff of WILC/Washington. 

they don't have what you have between the 
songs, you'll be able to win with your promo- 
tions, your imaging and the way you sell the 
station. 

Sammy Soto 

KTUZ/Oklahoma City 

There are several elements to consider. One 
of them is vision. You can't hope to have a fu- 

ture if you are not aware of what the future 
may bring and the music changes that may 
happen. Many times a new music style may 
be making strides and we don't know about 
it until we get hit with tons of promos from 
the labels. 

You have to have the vision to know where 
things are headed, like when banda made it 
big, and, most recently, duranguense. These 
are music movements that have had an im- 
pact and have stabilized other genres. 
Norteño, for example: Because of the du- 
ranguense movement, it is stable, and it will 
make a comeback later. 

You also have to know what is ethical to pro- 
gram, because there are songs that you should 
avoid because of their language. Of course, a 

PD has to have his own criteria, and it also de- 
pends on which market you are working in 

It's extremely important to be aware of 
which music styles are hot and to adapt to 
that. If you don't, your station becomes mo- 
notonous and boring. Programmers don't 
want to let go of the music styles that we like, 

but we have to. We have to program music 
that we may not particularly like, because we 
have to understand that radio is for the pub- 
lic, and they decide. Programming can't be a 

personal thing; it has to be professional. 

"You can't hope to have a 

future if you are not aware 

of what the future may 

bring and the music 

changes that may 

happen." 

Sammy Soto 

.is:dituuriniirrirrru 
You also have to open the doors to new 

music, because everything wears out. There 
have always been and always will be great tal- 
ents, and at some point somebody opened the 
door to them on radio. We will never find tal- 
ented artists if we don't open the door. 

For example, Móntez De Durango came 

here knocking on doors, and their hard work 
paid off. Look at them now and the craze they 
have created. There are now many bands that 
play that style of music. We should never stop 
supporting new talent. We should support as 
many new talents as possible, and time will 
tell which make it and which don't. 

gínr,rlllllll!///1//i/Nlü/Há 

"It's important to know 

what's going on in the 

world, to take in as much 

information as possible, to 

learn about new things and 

to communicate all this to 

the audience with lots of 
energy." 

Luis Del Busto 

Luis Del Busto 

WSUA/Miami 

It's important to know what's going on in 
the world, to take in as much information as 
possible, to learn about new things and to 
communicate all this to the audience with lots 
of energy. Our Dis also keep on top of artist 
promotions, concerts and events and such, be- 
cause the audience is interested in that kind 
of information. The objective is to inform and 
entertain our listeners. 

With the music, you should study it and see 
what fits your market. Once you know what 
works, play the hits a lot. Repetition is impor- 
tant, because you always have new people 
tuning in. We keep track of people's respons- 
es and likes and then make any necessary ad- 
justments. And we complement the hits with 
new music. 

Good promotions are also important. I 

come up with contests based on song lyrics 
and things like that, which is what keeps peo- 
ple interested. 

TALK BACK TO R &R! 
Do you have questions, comments or 

feedback regarding this column 

or other issues? 

Call me at 310- 788 -1670 ore -mail: 

imadrigal@radioandrecords.com 
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REGIONAL MEXICAN TOP 30 
WEEK WEEK 

January 14, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

- 
PLAYS 

WEEKS ON 
CHART 

TOTAL STATIONS/ 
ADDS 

2 O LOS TUCANES DE TIJUANA El Virus Del Amor (Universal) 1294 +75 7 610 

1 2 GRUPO MONTEZ DE DURANGO Quiero Saber De Ti IDisal 1199 25 10 510 

4 0 RETO Y SUS CANARIOS Está Llorando Mi Corazón ( Edimonsa) 1094 +18 13 2910 

5 0 K PAZ DE LA SIERRA Volveré / Univision/ 1063 +35 13 2010 

3 5 INTOCABLE Invisible LEM /Latin) 920 235 8 710 

6 6 KUMBIA KINGS Fuego (FM /Latin) 869 103 13 1710 

8 7 LOS RIELEROS DEL NORTE Tu Nuevo Cariñito (Fonovisa) 769 1 13 1810 

9 0 PALOMO Mi Tristeza (Visa) 760 +49 7 511 

7 9 PESADO Ojalá Que Te Mueras (Warner MC.) 708 65 14 2910 

11 10 ISABELA A Manos Llenas (Disa) 675 8 12 1110 

10 11 LOS TIGRES DEL NORTE La Manzanita (Fonovisa) 625 69 12 410 

12 12 PESADO Te Apuesto Lo Que Quieras (WarnerMi.1 617 -10 2 510 

19 ® DIANA REYES Rosas (Universal) 596 +39 8 310 

13 14 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 596 20 10 610 

18 0 BANDA EL RECODO Ya Soy Feliz /fonovisal 595 +20 5 210 

14 16 GRUPO BRYNDIS La Ultima Canción (U/sa) 589 -20 6 510 

17 LOS TEMERARIOS Sombras (Fonovisa) 585 +3 11 310 

16 18 CONJUNTO PRIMAVERA Pa' Qué Son Las Pasiones ( Fonovisa) 579 16 5 410 

15 19 LOS INVASORES DE NUEVO LEON El Rumbo Que Tú Quieras (EMILatin) 529 76 13 1410 

20 20 ANA BARBARA Loca (Fonovisa) 520 24 7 310 

23 ® LALO MORA Si Me Vas A Dejar (Edimonsal 516 +51 4 910 

22 ® PATRULLA 81 Na Aprendí A Olvidar (Disa) 509 +29 13 2110 

21 23 LUPILLO RIVERA Renunciación (Univision) 496 -13 2 210 

26 ADOLFO URIAS Qué Chulos Ojos (Fonovisal 446 +6 12 3)0 

25 25 BANDA EL RECODO Delante De Mi (Fonovisa) 437 -5 13 1910 

ED GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer Visa) 425 +24 11 2610 

30 27 JOSE MANUEL FIGUEROA Regalo A Mi Medida (Universa /) 396 -5 3 210 

28 28 GERMAN LIZARRAGA Enamorado De Ti (D /sa) 391 -19 11 110 

27 29 CONTROL Me Gustas (EMILatin) 391 36 6 410 

LOS HOROSCOPOS DE DURANGO Obsesión ( Edimonsa) 386 +14 11 910 

49 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 1/2 -1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
In plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 
week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 
an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R &R, Inc. 

NEW & ACTIVE 

JENNIFER PEÑA Hasta El Fin Del Mundo ( Univision) 

Total Plays: 295, Total Stations: 12, Adds: 0 

LOS ALACRANES MUSICALES A Cambio De Qué ( Univision) 

Total Plays: 269, Total Stations: 11, Adds: 0 

ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 

Total Plays: 183, Total Stations: 9, Adds: 0 

PANCHO BARRAZA Te Amo Y Te Amaré (Balboa) 

Total Plays: 139, Total Stations: 6, Adds: 0 

MARIANA Que No Me Faltes Tú ( Univision) 

Total Plays: 106, Total Stations: 7, Adds: 0 

GRACIELA BELTRAN Corazón Encadenado (Univision) 

Total Plays: 95, Total Stations: 9, Adds: 0 

BRAZEROS MUSICAL DE DURANGO Lágrimas Y lluvia (Disa) 

Total Plays: 82, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

POWERED 

1IEUTABASE 

MOST ADDED° 
www.rradds.corn 

ARTIST TITLE LABEL(S) 

PESADO Te Apuesto Lo Que Quieras (Warner M.C.) 

RAMON AYALA Y Bailando (Freddie) 

MOST 
INCREASED PLAYS 

ARTIST . _ 

ADDS 

2 

2 

TOTAL 

PLAY 
INCREASE 

INTOCABLE Aire (EMI Latta) +322 

BRONCO "EL GIGANTE DE AMERICA" Señor Mesera ( Fonovisa) +133 

DUELO Bienvenido Al Amor (Univision) +89 

LOS HURACANES DEL NORTE Tú Ponte En Mi Lugar (Univision) +76 

LOS TUCANES DE TIJUANA El Virus Del Amor (Universal) +75 

BETO Y SUS CANARIOS A Usted (Disa) 

LALO MORA Si Me Vas A Dejar (EdimonsaJ 

PALOMO Mi Tristeza IDisal 

JOAN SEBASTIAN Anoche Soñé Contigo (Balboa) 

EL PODER DEL NORTE En Tu Basura LDisa) 

MOST 
PLAYED RECURRENTS 

+73 

+51 

+49 

+49 

47 

TOTAL 

ARTIST TITLE LABEL. S; PLAYS 

LOS HOROSCOPOS DE DURANGO Dos Locos LDisa) 381 

LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 302 

PALOMO Miedo LDisa) 282 

CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) 277 

PATRULLA 81 Cómo Pude Enamorarme De Ti LDisa) 273 

PALOMO Baraja De Oro IDisal 249 

KUMBIA KINGS Sabes A Chocolate (EM /Latin) 229 

ADAN CHALINO SANCHEZ Nadie Es Eterno (SonyDiscos) 192 

K PAZ DE LA SIERRA Imposible Olvidarte (EdimonsaJ 188 

LOS HURACANES DEL NORTE Nomás Por Tu Culpa (Univision) 179 

Station playlists for all R &R 
reporters are available on the web 

at www.radioandrecords.com. 

We'd/ hoof you up! 
Custom Production - Callouts, Montages & Video Hooks 

Digital, Clear, Consistent 

75,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

1=11_441=10:201 GoldDiscs and HitDiscs 

U N L I M I T E D 

The W u,'ld's Premier Music Hook Service 

© Radio & Records 

MI I 

Email: hooks@hooks.coin 
www.hooks.com 

FAX: (770)452 -4675 

16 Perimeter Park Drive, #109 
Atlanta, GA 30341 -1324 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(770)452 -HOOK (4665) 

I In 
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CONTEMPORARY TOP 30 
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26 
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29 

23 

24 

27 

30 

25 

January 14, 2005 

.. -'. ARTIST TITLE LA6ELS/ 

Q JUANES Nada Valgo Sin Tu Amor (Universal/ 

© PAULINA RUBIO Dame Otro Tequila (Universal/ 

Q ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 

4 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EMI Latin) 

© CRISTIAN Te Buscaría ( BMGLatin) 

6 OB1E BERMUDEZ Todo El Año (£M /Latin) 

Q PEPE AGUILAR Miedo (Sony Discos) 

8 JULIETA VENEGAS Lento (BMGLatin) 

Q LA 5A. ESTACION El Sol No Regresa (MG Latin) 

DAVID BISBAL Esta Ausencia (Universal) 

LAURA PAUSINI Escucha Atento (Warner M.L.) 

12 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisal 

® LUIS MIGUEL Que Seas Feliz (Warner M.L.) 

KALIMBA Tocando Fondo (Sony Discos) 

® ENANITOS VERDES Tu Cárcel (Universal) 

JUANES VolverteAVer (Universa/) 

D GLORIA TREVI En Medio De La Tempestad (MG Latin) 

18 FRANCO DE VITA fISIN BANDERA Si La Ves (Sony Discos) 

FEY La Fuerza Del Destino (EMI later) 

20 ALEXANDRE PIRES Cosa Del Destina ( BMGLatin) 

21 N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Feba /IDJMGI 

® JULIETA VENEGAS Algo Está Camhiando ( BMGLatin) 

e SIN BANDERA De Viaje (Sony Discus) 

ALEJANDRO SANZ Tú No Tienes Alma (Warner M.L.) 

® CARLOS VIVES Voy A Olvidarme De Mi (EMI lark) 

26 KUMBIA KINGS Fuego (EMI Latin) 

27 LA LEY Mirate (Warner MI.) 

JENNIFER PEÑA Hasta El Fin Del Mundo (Un /vision 

TOMMY TORRES De Rodillas (Ole Music) 

30 BACILOS Pasos De Gigante (Warner M.L.) 

TOTAL 
PLAYS 

- 
PLAYS 

WEEKS ON 
CHART 

TOTAL STATIONS/ 
ADDS 

916 +25 14 2310 

780 +20 11 710 

729 +53 14 1810 

706 13 14 1810 

645 +47 6 210 

638 30 10 410 

482 +17 14 1710 

482 .4 14 1411 

426 +34 6 410 

407 +39 6 310 

391 +37 12 811 

386 .4 11 310 

372 +36 12 210 

359 +49 2 111 

348 - 44 8 711 

337 +66 3 210 

331 +1 10 311 

330 2 14 1110 

323 +8 2 110 

312 12 7 110 

294 -9 2 210 

269 +53 4 110 

263 +11 9 310 

253 +46 2 110 

233 +26 3 110 

232 -13 8 410 

224 -11 2 211 

219 +9 13 610 

212 +7 3 010 

210 13 12 510 

30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 

in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 

week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 

an AQH number. Average Quarter Hour Persons used herein with permission from Arbttron Inc. (© 2005, Arbiton Inc.). © 2005, R&R, Inc. 

NEW & ACTIVE 
DADDY YANKEE Gasolina (V /Music/ 
Total Plays: 159, Total Stations: 3, Adds: 1 

BELINDA Angel (BMG Latin) 

Total Plays: 107, Total Stations: 3, Adds: D 

GRACIELA BELTRAN Corazón Encadenado ( Univision) 

Total Plays: 96, Total Stations: 3, Adds: 0 

ALICIA VILLARREAL Soy Tu Mujer (Universal) 

Total Plays: 91, Total Stations: 4, Adds: 0 

DON OMAR Pobre Diabla /r //Music) 
Total Plays: 62, Total Stations: 3, Adds: 1 

ALESSANDRA & RICARDO MONTANER Amarte Es Mi Pecado (EM /Latin) 

Total Plays: 33, Total Stations: 3, Adds: 0 

CHARLIE ZAA Llora Corazón (0 % Music) 

Total Plays: 25, Total Stations: 3, Adds: 0 

Sangs ranked by total plays 

POWERED 
MEDIUM 

MOST ADDED' 
www.rradds.com 

ARTIST TITLE LAYE[ /SI 

DAVID BISBAL Esta Ausencia (Universal) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

ADDS 

2 

TOTAL 
PLAY 

INCREASE 

LUIS MIGUEL Sabes Una Cosa (WarnerML) +67 

JUANES Volverte A Ver (Universal) +66 

OBIE BERMUDEZ Antes (EM /Latin) +56 

ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) +53 

JULIETA VENEGAS Algo Está Cambiando (BMGLatin) +53 

KALIMBA Tocando Fondo (SonyDiscos) +49 

CRISTIAN Te Buscaría (BMGLatin) +47 

ALEJANDRO SANZ Té No Tienes Alma (WarnerM.L.) +46 

ENANITOS VERDES Tu Cárcel (Universal) +44 

DAVID BISBAL Esta Ausencia (Universal) +39 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

LA OREJA DE VAN GOGH Rosas (Sony Discos) 466 

SIN BANDERA Que Lloro (SonyDiscos) 359 

REYLI BARBA Desde Clue Llegaste (SonyDiscos) 332 

FRANCO DE VITA Tú De Dud Vas (SonyDiscos) 317 

KALIMBA No Me Quiero Enamorar (Sony Discos) 310 

CHAYANNE Cuidarte El Alma (Sony Discos) 309 

JULIETA VENEGAS Andar Conmigo (8M6 Latin) 308 

OBIE BERMUDEZ Antes (EMI Latin) 284 

MANA Mariposa Traicionera (Warner M.L.) 274 

YAHIR La Locura (Warner ML.) 244 

Station playlists for all R &R 

reporters are available on the web 
at www.radioandrecords.com. 

CoyorEPRomotioNSACoAA t YOUR 1-O6O = NUGE SAVìO 

O SET UP 
CHARGEZ 

NO COLOR 
MATCH 

CHARGE! 

No Charge EVER for 
Graphics /Proofs 

aL Ail Changes! 
100% COTTON T- SHIRTS 

1 -4 COLORS - SAME Low PRICE! 

288 576 1200 1512 2520 5040 
52.95 2.75 2.55 2.35 2.30 2.25 

LL s>wuia, 
CUSTOM-IMPRINTED EVERYTHING! 

We catty over fä90Adlilems! 
Email: info @coyotepromotions.com 

Coyotepromotions.com is a division of 
Adobe Graphics & Design. inc. 
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LATIN FORMATS 
January 14, 2005 

TROPICAL TOP 25 

ARTIST 

1 MONCHY & ALEXANDRA Perdidos (J &N) 184 

2 MARC ANTHONY Se Esfuma Tu Amor (Sony Discos) 182 

3 GILBERTO SANTA ROSA Piedras Y Flores (Sony Discos) 134 

4 TITO NIEVES fILA INDIA Ya No Queda Nada (SGZEntertainznent) 118 

5 JUAN LUIS GUERRA Para Ti (Karen/Universal) 104 

6 OBIE BERMUDEZ Todo El Año (EMI Latin) 102 

7 JUAN LUIS GUERRA Las Avispas (Karen/Universal) 83 

8 DADDY YANKEE Lo Que Pasó, Pasó (V/Music) 83 

9 EL GRAN COMBO DE PUERTO RICO El Matrimonio (Sony Discos) 82 

10 DOMENICMARTE Ven Tú (J &N) 77 

11 OSCAR D'LEON Enamoraíto ( SonyDiscos) 73 

12 CHARLIE CRUZ Grita Conmigo (SGZEntertainment) 73 

13 TONO ROSARIO Resistiré (Universal) 69 

14 EL GRAN COMBO DE PUERTO RICO Mi Gorda Bonita (Sony Discos) 69 

15 ENRIQUE FELIX Galletitas De Avena (MayirnbaProductions) 66 

16 CRISTIAN TeBuscaria (BMGLatin) 63 

17 IVY QUEEN Dile (Perfect Image) 62 

18 MARC ANTHONY Valió La Pena (Sony Discos) 57 

19 KINITO MENDEZ Hony Tú Si Jony (J &N) 56 

20 VICTOR MANUELLE Te Propongo (SonyDiscos) 53 

21 ELVIS CRESPO Pan Comió (Ole Music) 53 

22 TITO NIEVES Fabricando Fantasias (SGZEntertainment) 50 

23 LA GRAN BANDA Cartas Del Verano (DAM Productions) 49 

24 EL PUEBLO Shorty Ven Conmigo (DAM Productions) 47 

25 ALEJANDRO SANZTúNo Tienes Alma (WarnerM.L) 40 

Data is complied from the airplay week of 1/2105- 1/8/05, 

and based on a point system. 
© 2005 Radio & Records. . . . . . 

CONTEMPORARY 

SORAYA Llévame IEM /Latin) 

REGIONAL MEXICAN 

No Going far Adds for this Week 

TROPICAL 

No Going for Adds for this Week 

ROCK /ALTERNATIVE 

No Going for Adds for this Week 

© Radio & Records 

ROCK/ALTERNATIVE 

TW ARTIST Title ..:r- 

1 MOLOTOV Amateur (Universal) 

2 VOLUMEN CERO Autos (Warner Mi.) 

3 VICENTICO Los Caminos De La Vida (BMGLatin) 

4 PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca /DLN) 

5 LUCYBELL Hoy Soñé (Warner ML.) 

6 ELY GUERRA Ojos Claros, Labios Rasas (Higher Octave) 

7 JUANES Nada Valgo Sin Tu Amor (Universal) 

8 LA LEY Mirate (Warner MI.) 

9 ZOE Solo (Sony Discos) 

10 SUPERLITIO Perdóname (Cie% /BMGLatin) 

11 TOMMY TORRES De Rodillas (Ole Music) 

12 LIQUITS Chid° (Surco) 

13 RABANES & DON OMAR Rockton (Sony Discos) 

14 DESOL América, Mi Radio (Curb) 

15 STOIC FRAME Demonios Del Asfalto (lndependientel 

Songs ranked by total number of points. 11 Rock/Alternative reporters. 

RECORD POOL 
TW ARTIST Title s 

1 EDDIE SANTIAGO Loco Por Tu Amor (MP) 

2 MONCHY & ALEXANDRA Perdidos (J &N) 

3 BANDA GORDA Traigo Fuego (MP) 

4 061E BERMUDEZ Todo El Año (EM/Latin/ 

5 TONO ROSARIO Resistiré (Universal) 

6 EL GRAN COMBO DE PUERTO RICO El Matrimonio (Sony Discos) 

7 KINITO MENDEZ Hony Tú Si Jony (J &N) 

8 GUANABANAS Pa' Mis Mujeres Del Mundo (Cutting) 

9 PAULINA RUBIO Dante Otro Tequila (Universal) 

10 TITO NIEVES fILA INDIA Ya No Queda Nada (SGZEntertainment) 

11 GILBERTO SANTA ROSA Piedras Y Flores (Sony Discos) 

12 JOMAR Todas Las Noches (Univision) 

13 ILEGALES Como Tú (Perfect Image) 

14 FULANITO Gozando Viviré (Cutting) 

15 CHARLIE CRUZ Grita Conmigo (SGZEntertainment) 

Songs ranked by total number of points. 21 Record Pool reporters. 

i Qué Pasa Radio! 
The charts are pretty steady this week, although some songs have 
begun to make a run for top positions. In Regional Mexican Los 
Tucanes De Tijuana take the No. 1 position, with "El Virus del Amor," 
while Grupo Montéz De Durango fall to No. 2 after three weeks at 
No. 1, with "Quiero Saber de Ti." One of the biggest gainers is Diana 
Reyes, with "Rosas," which moved up from No. 19 to No. 13. 

Contemporary has also seen some big gains. Kalimba's "Tocando 
Fondo" went up to No. 14 from No. 18. Julieta Venegas also made a 

significant move, with "Algo Está Cambiando," which is now at No. 
22, up from No. 26. And although Juanes remains at No. 1 with 
"Nada Valgo Sin Tu Amor" for 14 weeks now, his second single, 
"Volverte a Ver," went up to No. 16 from No. 21. Does radio like 
Juanes or what? 

Don't forget to report your adds. The deadline is Tuesday at noon 
PT. 
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NATIONAL 

Network 
Advertising Sales 

Advertising salespeople wanted 

to develop new business for Talk 

Radio Network (TRN), TRN 

Enterprises and TRN -FM, 

national syndicators of talk radio 

programs including: The Michael 

Savage Show, The Laura 

Ingraham Show, Mancow's 
Morning Madness and other 
blockbuster weekday programs. 

Sales experience required. Call 

for details (541) 474 -2297. EOE 

Account Manager 
National Radio Services 

Arbitron is a leading media information 
services company providing software 
solutions that will shape the future of the 
broadcasting industry. We offer a challenging, 
dynamic environment where you can be 

creative, express yourself and enjoy 
personal and professional growth. We are 

looking for an Account Manager to join our 
National Radio Services team in New York. 

Primary Duties: 

Serve as the principal Arbitron contact with 
Networks, Syndicators, Rep Firms, and other 
key national accounts 

Develop prospective clients and maintain- 
ing current client contracts 

Train client personnel at all levels on how 

to use National services and software 

Skills/ Experience Requirements: 

Network or Rep Firm radio sales experienced 

preferred 

5+ years experience in the media industry 
with sales experience 

Must possess Arbitren product knowledge 
in addition to a solid understanding of the 

radio industry 

Ability to handle multi -stage negotiations 

Travel is required, although it is not 
extensive 

Arbitron offers a comprehensive employment 
package. 
Send resumes to salesjobs @arbitron.com or 
mail to OE Recruiter, Arbitron, 9705 Patuxent 
Woods Drive Columbia, MD 21046. FAX 410- 
312 -8607. 
We are one of FORTUNE magazine's "100 
Best Companies To Work For in America ". 
An Equal Opportunity Employer M /F /DN. 

Visit us at www.arbitron.com 

A A RBITRON 

OPPORTUN /TIES 
EAST 

Creative Services/ 
Production Director 

Hot 97 New York -The official #1 
Station for Hip -Hop and R&B 

needs a Creative Services /Produc- 
tion Director with excellent Hip - 

Hop and "street" sensibilities. Do 

you think every station sounds the 

same? Can you create magic un- 

der pressure? Does the thrill of a 

head to head battle get you up 

early and keep you up late? If you 

answered yes, send your stuff 
ASAR. Excellent written /verbal 
communications skills and a drive 

for perfection will get your demo 
in the player; the best imaging/ 
prod will get you the gig. Packages 

to jdimick @hot97.emmis.com or 
Attn: John Dimick, WQHT, 395 
Hudson St. 7'h Floor, New York, NY 

10014. EOE 

SOUTH 

Christian Inspo. family of 
radio stations in Daytona 
Beach Florida is looking for an 
Assistant Manager. PD /on -air, 
fund -raising experience pre- 
ferred. Send cover letter and 
resume and air check to 
bill @cornerstoneministry.org 
or mail to The Cornerstone, 
4295 Ridgewood Ave., Port 
Orange, FL 32127. See our 
web site at www.wjlu.org. 
Reach the lost and disciple 
the saved in a snow free 
environment. Cornerstone 
Broadcasting Corp. is ar 
equal opportunity employer. 

MIDWEST 

Wichita's Newest Hip -Hop anc 
R &B station KSJM -FM 107 -9 Jamz 
is looking for on -air talent for all 
shifts. Good production skills is a 

must. 
Interested applicants can send a 

resume and aircheck to:Andre 
Carson, Operations Manager 

Carter -Sherman Broadcast Group 
1 1 131 Colorado Ave. 

Kansas City, MO 64137 
Carter- Sherman Broadcast Group 
is an equal opportunity employer. 

WEST 

The Albuquerque News Talk 
Program Director job you've 
been waiting for is now avail- 
able. We've hired #1 rated 25 
year Morning Man Veteran 
Larry Ahrens from KKOB AM. 
We've hired a dynamic female 
TV veteran from the market 
and have syndicated shows 
on hold. We need your help 
building this opportunity into 
a premier Albuquerque radio 
station. Please send resumes 
to American General Media, 
Attn. HR Director, Job 
73 -0056, 4125 Carlisle NE, 
Albuquerque, NM, 87107. 
E0E.seraphim@aol.com 

Creative Imaging Director/ 
Afternoon Drive 

"Xtreme Radio X1075 KXTE Las Vegas 

has a rare full time opening. We need a 

very Creative Imaging Director /After- 

noon Drive Host. Put your best imag- 

ing and on -air demo together and send 

it to: RESUME@INFINITYLV.COM AND 

REFERENCE JOB# CIOA4.04 OR MAIL 

TO: 6655 W. SAHARA AVENUE, D110 

LV, NV 89146. INFINITY IS AN EOE. 

WOMEN AND MINORITIES ARE EN- 

COURAGED TO APPLY. NO PHONE 

CALLS PLEASE." 

POSITIONS SOUGHT 

Hard -working talented & motivated coun- 
try on air talent needs a full time gig! Willing 
to re locate ANTHONY: (765) 349 -1291 
broadcastprofessional@ yahoo .com. (1/14) 

Talk Show Host - 3 years major market ex- 
perience. Great with callers and booking 
guests. Prefer Southern California. 
Park806@aol.com. (1/14) 

REtR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 

To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 812' X 11' company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaweradioandrecords.com. Address all 20-word ads 

to R&R Free Opportunities, 10100 Santa Monica BNd., Third 

Floor, Los Angeles, CA 90067. 

REIR Opportunities 
Advertising 

1x 2x 
$200 /inch $150 /inch 

Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R&R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a S50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Postions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumawOradioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC. 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail, 

Deadline 
To appear in the following weeks issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R&R Opportunities. 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canaca and Mexico, and $495.00 overseas (U.S. funds only) from Radio 8 Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two F:BR Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R8R reserves all rights in material accepted for publication. All letters addressed to R8R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R8R. The writer assumes all liability regarding the content of 

the letter and its publication in R8R. Nothing may be reproduced in whole or in part without written permission troni the 

Publisher. 

© Radio 8 Records, Inc. 2005. 

POSTMASTER: Send address changes to R&R. 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 

hone 

310 -788 -1625 

Fax 

310-203-8727 

E -mail 

moreinfoOradioandrecords.com 

NEWS DESK: 310 -788 -1699 310- 203 -9763 newsroom @radioandrecords.com 

RAR ONLINE SERVICES: 310- 788 -1668 310-203-9763 cmaxwellOradioandrecords.com 

ADVERTISING/SALES: 310-553-4330 310-203-8450 hmowry®radioandrecords.com 

WEBSITE: www.radioandrecords.com 

hone Fax 

310- 203 -8727 OPPORTUNITIES/MARKETPLACE: 310- 788 -1621 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 

WASHINGTON, DC BUREAU: 301- 951 -9050 301 -951 -9051 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 

E -mail 

kmumaw® radioandrecords.com 

mailroom @radioandrecords.com 

rrdc C radioandrecords.com 

Ihelton®radioandrecords.com 
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MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy Sernt-Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES' 

Àl 
I' 1( `Cl 1tl S 

BIW - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARp$, -J,, 
B&W 1000 - s100.00 
Color 2000 - $408.00 

+ PRICES INCLUDE 

TYPESETTING & FREIGHT 
w FAST PROCESSING 

OTHER SIZES AVAILABLE 

NIES SUBJECT TO 

CRUBE tBTt$0UT NOTICE 

Send 8e1O photo. check U O. V,saVC. ,,struct oes le 

'"' E Floods Street. Dept. R Sprvgheld. MO 65803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and 

accompanied by payment. Visa /MC /AMEx /Discover 
accepted. One inch minimum. additional space up 

to six inches available in 

increments of one -inch. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

Marketplace 
(310) 788 -1621 

Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

MARKETPLACE 

VOICEOVER SERVICES 

maiirawlings.com 317-440-1761 

DAVE PACKER. 
V O I C E O V E R S 

The versatility that comes 
with a major market voice... 

at a price any market can afford! 

www.davepacker.com 609- 290 -3333 

www.mattrawlings.corn 

ATV 
MAILINGS 

317.440.176 I 

"THE NEXT GENERATION IN VOICE IMAGING" 

DEMO: 
www.samoneiI.com 

HEARD BY 
45 MILLION 

LISTENERS DAILY 
(um, give or take a few) 

1-877-4-YOURVO 
(877-496-8786) 

JOE CIPIIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

MUSIC REFERENCE 

FìaiI Songs About Any Subject! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 

1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* (*on U.S. orders) 
Discounted price: $51.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

FI n d What Yo 
RATINGS.. BM SUPP LEN GU DET 

u Need 
In Print and Now Online at 

tilrww.radioandrecords.com 
The Industry's most complete, most used DIRECTORY 

is now delivered free to all R &R subscribers and is 

available online in a searchable database. 
Get what you need the way you like it... 

on your desk or on your monitor. 
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CHR/POP 
LW TW 

2 0 GAVIN OEGRAW I Don't Want To Be (J /RMGI 
1 2 NELLYf¡TIMMCGRAW Over And Over(Derrty /Fo'ReeI /Curb /Universal) 

3 © MARIO Let Me Love You (J /RMG/ 

5 o CIARA fIMISSY ELLIOTT 1, 2 Step deface/Zomba Label Group) 

4 5 KELLY CLARKSON Breakaway (Hollywood) 
7 8 SNOOP DOGG fJPHARRELL Drop It Like It's Hot (Doggystyle /Geflen) 

8 o JESSE MCCARTNEY Beautiful Soul (Hollywood) 

6 8 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

12 

10 RYAN CABRERA True (E.VL.A. /Atlantic) 
DESTINY'S CHILD Soldier (Columbia) 

14 KELLY CLARKSON Since U Been Gone (RCA/RMG) 

9 12 DESTINY'S CHILD Lose My Breath (Columbia) 

16 

8 
AVRIL LAVIGNE Nobody's Home (Arista /RMG) 

19 JAY -Z & LINKIN PARK NumblEncore (Warner Bros.) 

11 15 SWITCHFOOT Dare You To Move (Red Ink /Columbia) 

25 0 LIL'JON & THE EASTSIDE...f!USHER &LUDACRIS Lovers& Friends (7P77 

15 17 MAROON 5 She Will Be Loved (Octone/J/RMG) 

13 18 SIMPLE PLAN Welcome To My Life (Lava) 

26 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

20 EMINEM fIDR. DRE & 50 CENT Encore (Shady /A ftermath/lnterscope) 

17 21 JOJO Baby Its You (BlackGround /Universal) 

24 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc. /IOJMG) 

23 JOHN MAYER Daughters (Aware /Columbia) 

28 GWEN STEFANI SIEVE Rich Girl (lnterscopel 

22 25 TRICK DADDY Let's Go (Slip.N.Slide /Atlantic) 
29 GOOD CHARLOTTE I Just Wanna Live (Daylight /Epic) 

21 27 EMINEM Just Lose It (Shady /Aftermath /lnterscopel 

30 

42 
ASHLEE SIMPSON La La (Geffen) 

31 MAROON 5 Sunday Morning (Octone /J /RMG) 

27 30 CHINGY Balla Baby (Capitol) 

#1 MOST ADDED 
EMINEM Mockingbird (Shady /Aftermath /lnterscopel 

#1 MOST INCREASED PLAYS 
JENNIFER LOPEZ Get Right (Epic) 

TOP 5 NEW & ACTIVE 
JET Look What You've Done (Atlantic) 

BOWLING FOR SOUP Almost (Silvertone /Jive /Zomba Label Group) 

GUERILLA BLACK FIMARIO WINANS You're The One (Virgin) 

TIM MCGRAW Live Like You Were Dying (Curb) 

GAME FI50 CENT How We On (AftermatMGUnit /lnterscopel 

CHR/POP begins on Page 25. 

AC 
LW TW 

1 

2 

3 

4 
5 

6 

7 

9 

10 

11 

8 

12 

14 
13 

16 

15 

17 

18 

19 

20 
21 

22 
23 
24 
28 
26 
29 
25 
27 

LOS LONELY BOYS Heaven (OR Music /Epic) 

KEITH URBAN You'll Think Of Me (Capitol) 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

MAROON 5 This Love (Octone/J/RMG) 

6 PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 

7 HALL & OATES I'll Be Around (U-Watch) 

MARTINA MCBRIDE This One's For The Girls (RCA) 

TIM MCGRAW Live Like You Were Dying (Curb) 

KELLY CLARKSON Breakaway (Hollywood) 

ELTON JOHN Answer In The Sky (Universal) 

MAROON 5 She Will Be Loved (Octane /J /RMGI 

JOHN MAYER Daughters (Aware/Columbia) 

HOOBASTANK The Reason (island /)DJMG) 

MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universall 

ALICIA KEYS If I Ain't Got You (J /RMGI 

ROD STEWART fISTEVIE WONDER What A Wonderful World (J /RMGI 

18 JOSH GROBAN Believe (Reprise) 

SHANIA TWAIN wIMARK MCGRATH Party For Two (Mercury/WOJMG) 

CELINE DION Beautiful Boy (Epic) 

KATRINA CARLSON Drive (Kataphonic) 

LIONEL RICHIE Long Long Way To Go (island /)DJMG) 

JIM BRICKMAN fIROCH VOISINE My Love Is Here (Windham Hill /RMG) 

24 SIMPLY RED Home (simplyred.com /Red Ink) 

GOO COO DOLLS Give A Little Bit (Warner Bros.) 

RICHARD MARX Ready To Fly (Manhattan /EMC) 

RAY CHARLES //DIANA KRALL You Don't Know Me (Concord) 

COUNTING CROWS Accidentally In Love (Dream Works /Geflenl 

29 JOHN MELLENCAMP Walk Tall (/s /and /IOJMG) 

RUBEN STUDDARD I Need An Angel (J /RMG) 

11 

#1 MOST ADDED 
KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista /RMS) 

#1 MOST INCREASED PLAYS 
KELLY CLARKSON Breakaway (Hollywood) 

TOP 2 NEW & ACTIVE 
KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista /RMGI 

TINA TURNER Open Arms (Capitol/ 

AC begins on Page 45. 
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CHR/RHYTHMIC 
LW TW 

1 0 MARIO Let Me Love You (J /RMG) 

3 LIL' JON &THEEASTSIDE_.UUSHER &LUDACRIS Lovers &Friends (TV77 

2 CIARA fIMISSY ELLIOTT 1, 2 Step ( Laface /Zomba Label Group) 

4 4 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geffen) 

5 DESTINY'S CHILD 5 oldier (Columbia) 

6 50 CENT Disco Inferio (G -Unit /Shady / Aftermath /lnterscope) 
7 GAME f150 CENT Haw We Do (Aftermath /C-Unit/lnterscope) 

10 ASHANTI Only U (Milder /nc. / /DJMG) 

8 9 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc./ /DJMG) 

12 Q LUDACRIS Get Back (Del Jam South /IOJMG) 

11 11 USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 

9 12 NELLY fITIM MCGRAW Over And Over (Derrty /fo'Reel /Curb /Universal) 

18 T.I. Bring 'Em Out ( Grand Hustle /Atlantic) 
17 LLOYD BANKS Karma (lnterscopel 

13 15 LIL' JON &THEEASTSIDEBOYZfILILSCRAPPY What LI Gan' Do (TVTI 

16 16 TERROR SQUAD Lean Back (Universal) 

20 0 DADDY YANKEE Gasolina (V /Music) 
15 18 CIARA IIPETEY PABLO Goodies (Laface /Zomba Label Group) 

14 19 TRICK DADDY Let's Go (Slip- NSlide /At /antic) 

19 20 N.O.RE. fININA SKY &DADDY YANKEE Oye Mi Canto (Roc-A-Feda/lL2JMG) 

23 JA RULE fIFAT JOE & JADAKISS New York (Murderinc. / IDJMG) 

22 EMINEM Mockingbira (Shady /A ftermath/lnterscope) 

24 ALICIA KEYS Karma J /RMG) 

21 24 DESTINY'S CHILD Lose My Breath (Columbia) 

30 

8 
TORI ALAMAZE Don't Cha (Universal) 

26 NB RIDAZ Pretty Girl [Upstairs) 

27 27 JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscopel 

28 28 GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 

25 29 EMINEM fIDR. DRE & 50 CENT Encore (Shady /Aftermath/lnterscopel 

36 SNOOP DOGG Let's Eel Blown (Doggysty /e /Gellen) 

#1 MOST ADDED 
EMINEM Mockingbird (Shady /Aftermath /lnterscope) 

#1 MOST INCREASED PLAYS 
JENNIFER LOPEZ Get Right (Epic) 

TOP 5 NEW & ACTIVE 
RUPEE Tempted To Touch (Atlantic) 

TEAM It's Get:in' Hot (Moe Doe/Upstairs) 

BABY BASH Baby I'm Back (Universal) 

FANTASIA Truth Is (J /RMGI 

MARIAN CAREY FIFATMAII SCOOP It's Like That (MonarC /IOJMG) 

CHR/RHYTHMIC begins on Page 29. 

HOT AC 
LW Tw 

1 0 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

2 2 MAROON 5 She Will Bz Loved (Octone/J/RMG) 

3 3 JOHN MAYER Daughters (Aware /Columbia) 

4 0 KELLY CLARKSON Breakaway (Hollywood) 

5 5 FINGER ELEVEN One Thing (Wind-up) 

7 0 LENNY KRAVITZ Lady (Virgin) 

6 7 SWITCHFOOT Dare You To Move (Red /nk /Columbia/ 

8 8 RYAN CABRERA On Tie Way Down (E.V.L.A. /At /antic) 

r 

10 U2 Vertigo (lnterscope) 

11 HOOBASTANK The Reason (Is /and / /DJMG) 

9 11 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba Label Group) 

12 ® LOS LONELY BOYS Heaven (OR Music/Epic) 

13 13 HOWIE DAY Collide (Epic) 

16 Q GREEN DAY Boulevard Of Broken Dreams (Reprise) 

15 15 SEETHER fIAMY LEE Broken (Wind-up) 

17 HOOBASTANK Disappear (Island//VMS) 

18 NELLY fITIM MCGRAW Over And Over (Derrty /Fo'ReellCurb /Oniversall 

19 KEANE Somewhere Only We Know (lnterscope) 

20 19 KILLERS Somebody Told Me (/s /and / /DJMG) 

21 

G r 

MAROON 5 Sunday Morning (Octone /J /RMG) 

23 JET Look What You've Done (Atlantic) 

22 22 LOS LONELY BOYS More Than Love (OR Music /Epic) 

25 8 SIMPLE PLAN Welcomo To My Life (Lava) 

28 ANNA NALICK Breathe (tam) (Columbia) 

24 25 INGRAM HILL Will I Ever Make It Home (Hollywood) 

26 26 CALLING Anything (RCA/RAM) 

29 ® LOW MILLIONS Eleane (Manhattan/EMC) 

27 28 DURAN DURAN (Reach Up For The) Sunrise (Epic) 

30 RYAN CABRERA True tEV.L.A. /Atlantic) 

35 3 DOORS DOWN Let Me Go [Republic /Universal) 

#1 MOST ADDED 
MAROON 5 Sunday Morning (Octone /J /RMG) 

#1 MOST INCREASED PLAYS 
3 DOORS DOWN lot Me Go (Republic /Universal) 

TOP 5 NEW & ACTIVE 
JOSS STONE Right To Be Wrong (S-Curve /EMC) 

DURAN DURAN What Happens Tomorrow (Epic) 

ELLIE LAWSON Gotta Get Up From Here (Atlantic) 

SNOW PATRO_ Run lA &M /lnterscopel 

SCISSOR SISTERS Laura (Universal) 

AC beg'ns on Papo 45. 

POWEREC13 

MEDIABASE 

URBAN 
LW TW 

1 MARIO Let Me Love You (J /RMGI 

3 LIL' JON & THE EASTSIDE_f USHER& LUDACRIS Lavers &Friends (7V77 

2 DESTINY'S CHILD Soldier (Columbia) 

4 CIARA fIMISSY ELLIOTT 1, 2 Step aaFace/Zomba Label Group) 

5 5 SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle /Geflen) 
7 0 LUDACRIS Get Back (Del JamSouth /IOJMG) 

8 T.I. Bring 'Em Out (Grand Hustle/Atlantic) 

9 50 CENT Disco Inferno (G-Unit/Shady /Aftermath /lnterscopel 
6 m9 JA RULE fIR. KELLY & ASHANTI Wonderful (Murder /nc. //DJMGI 

10 

W 
ASHANTI Only U (Murder /nc./ /DJMG) 

17 TRILLVILLE Some Cut (BME /Werner Bros.) 

11 12 LLOYD BANKS Karma (lnterscopel 

20 GAME f150 CENT How We Do /Aftermath /G-Unit /lnterscopel 

15 JADAKISS fIMARIAH CAREY U Make Me Wanna (lnterscopel 

14 LIL' JON & THE EASTSIDEBOYZfILILSCRAPPY WhatUGoú Do MT 
12 16 LIL' WAYNE Go DJ (Cash Money /Universal) 

16 17 TRICK DADDY Let's Go (Slip.NSlide /Atlantic) 
21 fa JA RULE fIFAT JOE & JADAKISS New York (Murderinc. //DJMG) 

13 19 USHER & ALICIA KEYS My Boo deface/Zomba Label Group/ 

18 20 YOUNG BUCK Shorty Wanna Ride (lnterscopel 

23 JOHN LEGEND Ordinary People (Columbia) 

25 NIVEA fILIL' JON & YOUNGBLDODZ Okay (Jive /Zomba label Group) 

24 ALICIA KEYS Karma (J /RMGI 

27 ' OMARION 0 (Epic) 

26 FANTASIA Truth Is (J /RMG) 

22 26 FABOLOUS Breathe (Atlantic) 

28 8 TYRA Country Bay (GG&L) 

30 ® SNOOP DOGG Let's Get Blown (Doggystyle /Geffen) 

29 29 GUERILLA BLACK fIMARIO WINANS You're The One (Virgin) 

32 © FABOLOUS Baby [Atlantic/ 

#1 MOST ADDED 
TRICK DADDY Sugar ( Gimme Some) (Slip-NSlide /Atlantic) 

#1 MOST INCREASED PLAYS 
LIL' JON & THE EASTSIDE BOYZ FIUSHER & LUDACRIS Lovers & Friends (7VE) 

TOP 5 NEW & ACTIVE 
GERALD LEVERT One Million Times (At /antic) 

TRICK DADDY Sugar (Gimme Some) (Slip-NSlide /Atlantici 
AKON Ghetto (SRC /Universal/ 

URBAN MYSTIC long Ways (Sobel 

LLOYD BANKS I'm So Fly (lnterscopel 

URBAN begins on Page 32. 

ROCK 
LW 

1 

2 

3 

6 

4 
5 

7 

9 

8 

12 

13 

14 

11 

15 

16 

10 

20 
17 

18 

24 
19 

23 

21 

25 
22 

26 

29 
27 

28 

TW 

o 

8 
5 

6 

7 

8 

8 
13 

8 
18 

21 

23 

25 

26 

28 

29 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

SHINEDOWN Burning Bright (Atlantic) 

PAPA ROACH Getting Away With Murder (Geffen) 

U2 Vertigo [lnterscopel 

COLLECTIVE SOUL Counting The Days (El Music Group) 

BREAKING BENJAMIN So Cold (Hollywood) 

THREE DAYS GRACE Home (Jive/Zomba Label Group) 

MOTLEY CRUE If I Die Tomorrow (island / IDJMGI 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 

3 DOORS DOWN Let Me Go (Republic /Universal) 

PAPA ROACH Scars (Geffen) 

NICKELBACK Because Of You /Roadrunner /)DJMGI 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

ALTER BRIDGE Find The Real (Wind -up) 

SILVERTIDE Ain't Comity Home (J/RMG) 

VELVET REVOLVER Dirty Little Thing (RCA /RMGI 

CROSSFADE So Far Away (Columbia) 

KORN Another Brick In The Wall (Epic) 

U2 All Because Of You (lnterscopel 

GREEN DAY American Idiot (Reprise) 

SLIPKNOT Vermilion (Roadrunner/ /DJMG) 

SALIVA Razor's Edge Llsland /)DJMGI 

SUBMERSED Hollow (Wind -up) 

KENNY WAYNE SHEPHERD Alive (Reprise) 

JET Look What You've Done (Atlantic) 

EXIES Ugly (Virgin) 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 

HOOBASTANK Disappear (Island /IOJMG) 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 

#1 MOST ADDED 
JUDAS PRIEST Revolution (Epic) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Dirty Little Thing (RCA /RMG/ 

TOP 5 NEW & ACTIVE 
CHEVELLE The Clincher (Epic) 

JUDAS PRIEST Revolution (Epic) 

SEVENDUST Face To Face (TVTI 

KENNY WAYNE SHEPHERD The Place You're In (Reprise) 

A PERFECT CIRCLE Passive (Virgin) 

ROCK begins on Page 55. 
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URBAN AC 
LW TW 

1 1 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary LJ /RMGI 

4 0 ANITA BAKER How Does It Feel (Blue Note/Virgin) 

2 3 PATTI LABELLE & RONALD ISLET Gotta Go Solo (Del Sou/ILDJMG) 

3 8 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 

8 © GERALD LEVERT One Million Times (Atlantic) 

5 6 BRIAN MCKNIGHT What We Do Here ( Motown/Universal) 

6 7 ANITA BAKER You're My Everything (Blue Note /Virginl 

10 8 JILL SCOTT Whatever (Hidden Beach /Epic) 

9 LUTHER VANDROSS Think About You (J /RMG) 

7 10 T. MARIE 11G. LEVERT A Rose By Any Other Name (Cash Money /UnversaO 

11 11 PRINCE Call My Name (Columbia) 

12 12 JOSS STONE Spoiled (SCurve /Virgin) 

13 13 USHER & ALICIA KEYS My Boo (Laface /Zomba Label Group) 

15 0 FANTASIA Truth Is (J /RMG) 

14 15 O' J A Y S Make U p (Music World /SRGI 

18 0 NELLY My Place (Derry /fo'Reel /Universal) 

16 17 NORMAN BROWN I Might (Warner Bros.) 

17 18 EARTH, WIND & FIRE fIR. SAADIO Show Me The Way (Sanctuary/SRG) 

19 19 BOYZ II MEN You Make Me Feel Brand New /HUM/Koch) 

21 BRIAN MCKNIGHT Everytime You Go Away (Motown /Universal/ 

20 21 ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J /RMG) 

22 22 ALICIA KEYS Karma (J /RMG) 

23 RUBEN STODDARD I Need An Angel (J/RMG) 

25 MARIO Let Me Love You IJ /RMG) 

24 QUEEN LATIFAH fIAL GREEN Simply Beautiful (Vector) 

28 26 JEFF MAJORS Pray (Musk One) 

27 TAMIA Still (Atlantic) 

29 AVANT Can't Wait (Geffen) 

JOHN LEGEND Ordinary People (Columbia) 

30 r URBAN MYSTIC Where Were You? (Sobel 

#1 MOST ADDED 
TINA TURNER Oper Arms (Cannon 

#1 MOST INCREASED PLAYS 
USHER Caught Up !Laface /Zomba Label Group) 

TOP 5 NEW & ACTIVE 
RAHEEM DEVAUGHN Guess Who Laves You More (Jive /Zomba Labe/ Group) 

N2U Issues (Virgin) 

MICHAEL B. SUTTON Nobody (Little Dizzy) 

LEDISI FIBONEY JAMES My Sensitivity (Gets In The Way) (GRP /VMG/ 

KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista/RMG) 

URBAN begins on Page 32. 

ACTIVE ROCK 
LW TW 

1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 2 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

3 © THREE DAYS GRACE Home (JivelZomba Label Group) 

6 ' SHINEDOWN Burning Bright (Atlantic) 

5 5 PAPA ROACH Getting Away With Murder ( Geffen) 

4 6 BREAKING BENJAMIN So Cold (Hollywood) 

9 9 PAPA ROACH Scars (Geffen) 

8 o KORN Another Brick In The Wall (Epic) 

7 9 VELVET REVOLVER Fall To Pieces (RCA /RMGI 

13 r MOTLEY CRUE If I Die Tomorrow (ls /and / IOJMG) 

10 ALTER BRIDGE Find The Real (Wind-up) 

14 3 DOORS DOWN Let Me Go (Republic /Universal) 

11 CROSSFADE Cold (Columbia) 

16 SLIPKNOT Vermilion (Roadrunner //0JMGl 

12 15 NICKELBACK Because Of You (Roadrunner/IDJMG) 

17 CROSSFADE So Far Away (Columbia) 

18 SLIPKNOT Duality (Roadrunner /IDJMG) 

15 18 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

22 0 EXIES Ugly ( Virgin) 

19 20 SALIVA Razor's Edge (Island/IOW 
23 ® SEVENDUST Face To Face (TVT) 

25 ® VELVET REVOLVER Dirty Little Thing (RCA /RMG' 

20 23 COLLECTIVE SOUL Counting The Days (El Music Group) 

24 24 DROWNING POOL Love And War (Windup) 

27 0 LOSTPROPHETS I Don't Know (Columbia) 

21 26 U2 Vertigo (Interzone) 

26 EARSHOT Someone (Warner Bros.) 

30 SUBMERSED Hollow (Windup) 

28 ' KILLSWITCH ENGAGE The End Of Heartache (Roadrunner /IDJMG) 

42 BREAKING BENJAMIN Sooner Or Later (Hollywood) 

#1 MOST ADDED 
CHEVELLE The Clincher (Epic) 

#1 MOST INCREASED PLAYS 
BREAKING BENJAMIN Sooner Or Later (Hollywood) 

TOP 5 NEW & ACTIVE 
DAMAGEPLAN Soul Bleed (Atlantic) 

COPPER Turn (Rockpiel 

BLACK LABEL SOCIETY Suicide Messiah (Artemis' 
MEGADETH Of Mice And Men (Sanctuary /SRG' 

SKIMMED Pressure (Lava' 

ROCK begins on Page 55. 
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COUNTRY 
LW TW 

3 0 DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 

1 2 BLAKE SHELTON Some Beach (Warner Bros.) 

2 3 TIM MCGRAW Back When (Curb) 

4 GRETCHEN WILSON When I Think About Cheatin (Epic) 

5 KEITH URBAN You're My Better Half (Capitol) 

7 RASCAL FLATTS Bless The Broken Road (Lyric Street) 

6 BRAD PAISLEY Mud On The Tires (Arista) 

10 ALAN JACKSON Monday Morning Church (Arista) 

9 LEANN RIMES Nothin 'Bout Love Makes Sense (Asylum /Curb) 

12 REBA MCENTIRE He Gets That From Me (MCA) 

13 JOSH GRACIN Nothin' To Lose (tyricStreet) 

14 BIG & RICH Holy Water (Warner Bros.) 

16 LEE ANN WOMACK I May Hate Myself In The Morning (MCA) 

15 BILLY DEAN Let Them Be Little (Curb) 

18 SUGARLAND Baby Girl (Mercury) 

22 CRAIG MORGAN That's What I Love About Sunday (BBR) 

20 MONTGOMERY GENTRY Gone (Columbia) 

19 ANDY GRIGGS If Heaven (RCA) 

21 PAT GREEN Don't Break My Heart Again [Universal /Republic /Meicuryl 

23 BROOKS & DUNN It's Getting Better All The Time (Arista) 

24 JAMIE O'NEAL Trying To Find Atlantis (Capitol) 

25 TOBY KEITH fIKRYSTAL Mockingbird (DreamWorks) 

27 JOE NICHOLS What's A Guy Gotta Do (Universal South) 

29 BLAINE LARSEN Flow Do You Get That Lonely (BNA /Giantslayer) 

28 MIRANDA LAMBERT Me And Charlie Talking (Epic) 

26 26 JIMMY WAYNE Paper Angels (DreamWorks) 

31 MARTINA MCBRIDE God's Will (RCA) 

30 TERRI CLARK The World Needs A Drink (Mercury) 

33 TRACE ADKINS Songs About Me (Capitol) 

40 KENNY CHESNEY Anything But Mine (BNA) 

#1 MOST ADDED 
KENNY CHESNEY Anything But Mine (BNA) 

#1 MOST INCREASED PLAYS 
DARRYL WORLEY Awful, Beautiful Life (DreamWorksl 

4 

5 

6 

7 

B 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

TOP 1 NEW & ACTIVE 
SHANIA TWAIN Don't! (Mercury) 

COUNTRY begins on Page 38. 

POWERED 

MEDIABASE 

SMOOTH JAll 
LW PN 

1 0 RICHARD ELLIOT Your Secret Love (GRP /VMG) 

2 2 SOUL BALLET Cream (2151 

3 0 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

4 4 WAY MAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

5 CHRIS BOTTI Back Into My Heart (Columbia) 

6 MARION MEADOWS Sweet Grapes (Heads Up) 

7 MIND! ABAIR Come As You Are (GRP/VMG) 

9 TIM BOWMAN Summer Groove (Liquid 8) 

8 QUEEN LATIFAH California Dreamin' (Vector) 

11 i PAUL JACKSON, JR. Walkin' (Blue Note /EMC/ 

10 11 GERALD ALBRIGHT To The Max (GRP /VMG) 

13 0 DAVE KOZ Let It Free (Capitol) 

12 13 ANITA BAKER You're My Everything (Blue Note /Virgin) 

16 PETER WHITE How Does It Feel (Columbia) 

14 PAUL BROWN Moment By Moment (GRP /VMG) 

17 EUGE GROOVE XXL (Naradal 

18 MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) 

19 SEAL Walk On By (Warner Bros.) 

22 RAY CHARLES fIDIANA KRALL You Don't Know Me (Concord) 

20 i PIECES OF A DREAM It's Go Time (Heads Up) 

21 KENNY G. Pick Up The Pieces /Arista /RMGI 

23 MICHAEL LINGTON Two Of A Kind (Rendezvous) 

26 BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros) 

24 - HALL & OATES I'll Be Around (UWatch) 

25 CHRIS BOTTI No Ordinary Love (Columbia) 

28 ' FOURPLAY Fields Of Gold (RCA Victor/RMG) 

27 GREG ADAMS Firefly (215) 

30 JOYCE COOLING Camelback (Naradal 

29 ' ALICIA KEYS If I Ain't Got You (J /RMGI 

t MARC ANTOINE Madrid (GRP /VMG) 

ALTERNATIVE 
LW 1W 

1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

2 CROSSFADE Cold (Columbia) 

4 JET Look What You've Done (Atlantic) 

5 KILLERS Mr. Brightside (island /IDJMG) 

6 PAPA ROACH Scars (Gellen) 

3 6 JIMMY EAT WORLD Pain llnterscopel 

10 0 THREE DAYS GRACE Home (Jive /Zomba label Group) 

7 8 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

i 

9 MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise/ 

11 U2 All Because Of You (Jnterscopel 

8 11 BREAKING BENJAMIN So Cold (Hollywood) 

12 12 MODEST MOUSE Ocean Breathes Salty (Epic) 

18 ® UNWRITTEN LAW Save Me (lava) 

13 14 PAPA ROACH Getting Away With Murder ( Gellen) 

16 

8 
LOSTPROPHETS I Don't Know (Columbia) 

17 MUSE Hysteria (East West /WarnerBros.) 

14 17 VELVET REVOLVER Fall To Pieces (RCA/RMG) 

23 Q) SLIPKNOT Vermilion (Roadrunner /IDJMG) 

15 19 MARILYN MANSON Personal Jesus (Nothing //nterscopel 

20 20 GREEN DAY American Idiot (Reprise) 

22 ® 3 DOORS DOWN Let Me Go (Republic /Universal) 

25 ® JIMMY EAT WORLD Work ( lnterscope) 

19 23 U2 Vertigo (/nterscopel 

21 24 FRANZ FERDINAND This Fire (Domino /Epici 

26 

2 
SUM 41 Pieces (island /IDJMG) 

27 USED All That I've Got (Reprise) 

24 27 MUSIC Breakin' (Capitol) 

28 28 SOCIAL DISTORTION Reach For The Sky (Time Bomb) 

i 

29 SHINEDOWN Burning Bright (Atlantic) 

33 VELVET REVOLVER Dirty Little Thing (RCA /RMGI 

#1 MOST ADDED 
QUEENS OF THE STONE AGE Little Sister dote/scope! 

#1 MOST INCREASED PLAYS 
BREAKING BENJAMIN Sooner Or Later (Hollywood! 

TOP 5 NEW & ACTIVE 
SEVENDUST Face To Face (TVT) 

TAKING BACK SUNDAY Tnis Photograph Is Proof II Know You Know) (Victory) 

LOUIS XIV Finding Out True Love Is Blind (Pineapple /Atlantic) 

ALTER BRIDGE Find The Real (Windup) 

STRAYLIGHT RUN Existentialism On Prom Night (Victory) 

ALTERNATIVE begins on Page 59. 

#1 MOST ADDED 
BONEY JAMES FIJOE SAMPLE Stone Groove (Warner Bros.) 

#1 MOST INCREASED PLAYS 
DAVID SANBORN Tin Tin Deo )GRP /VMGI 

TOP 5 NEW & ACTIVE 
RAFE GOMEZ Icy (Tommy Boy) 

ADAM & WOLF Daylight (Rendezvous) 

FATTBURGER Work To Do (Shanachie) 

DAVID SANBORN Tin Tin Deo (GRP /VMG) 

KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista/RMGI 

SMOOTH JAZZ begins on Page 51. 

TRIPLE A 
LW TW 

1 

4 
2 

7 

6 

3 

5 

9 

8 

11 

10 

12 

13 

14 

16 

21 

15 

17 

18 

24 

19 

23 

27 

22 

20 
28 

26 

8 
3 

8 
6 

7 

o 
10 

11 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 

JOHN MAYER Daughters (Aware /Columbia) 

LOW MILLIONS Eleanor (Manhattan/EMC) 

U2 All Because Of You (/nterscope) 

JET Look What You've Done 'Atlantic) 
U2 Vertigo (/nterscopel 

KEANE Somewhere Only We Know (Jnterscopel 

LENNY KRAVITZ Lady (Virgin) 

MARK KNOPFLER Boom, Like That (Warner Bros.! 

SNOW PATROL Run (A &M /Jnterscope) 

RAY LAMONTAGNE Trouble (RCA /RMG) 

RAY CHARLES fIVAN MORRISON Crazy Love (Concord) 

HOWIE DAY Collide (Epic) 

SHORE Hard Road (Maverick /Repnsel 

15 JACKSON BROWNE WI BONNIE RAITT Poor Poor Pitiful Me (Artemis) 

MADELEINE PEYROUX Don't Wait Too Long (Rounder) 

17 M. JAGGER & D. STEWART fl S. CROW Old Habits Die Hard (Virgin) 

18 CARBON LEAF Life less Ordinary (Vanguard) 

19 JOHN MELLENCAMP Walk Tall (Island / /OJMGI 

R.E.M. Aftermath (Warner Bros.) 

JACK JOHNSON Sitting, Waiting, Wishing (Brushlire /Universali 

SARAH MCLACHLAN World On Fire (Aosta /RMG) 
8 
8 22 

ANNA NALICK Breathe l2aml (Columbia) 

MARC BROUSSARD Home (Island /IDJMG/ 

25 WILCO Theologians (Nonesuch) 

26 MAROON 5 She Will Be Loved (Octone/J/RMG) 

NORAH JONES Those Sweet Words (Blue Note /EMC/ 

28 R.E.M. Leaving New York (Warner Bros.) 

TORI AMOS Sleeps With Butterflies (Epic) 

MICHAEL FRANTI Yes I Will /)Music/ 

#1 MOST ADDED 
JACK JOHNSON Sitting, Waiting, Wishing (Brushbie /Universal) 

#1 MOST INCREASED PLAYS 
TORI AMOS Sleeps With Butterflies (Epic) 

TOP 5 NEW & ACTIVE 
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

ALISON KRAUSS & UNION STATION Restless (Rounder' 

JOSS STONE Right To Be Wrong /S-Curve /EMC) 

KENNY WAYNE SHEPHERD Let Go (Reprise) 

BLUE MERLE Burning In The Sun Ilsland /IDJMG/ 

TRIPLEA begins on Page 63. 
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gary Shapiro is President 8 CEO of the Consumer Electronics Association. The 

association represents the interests of consumer electonics manufacturers, as rvell 

as pro duces the largest annual trade show held in the U.S. the International CS, 
which took place last week in Las Vegas. 

Shapiro is a leader in the development and launch of high -definition TV and led 
the manufacturers' fight to preserve the legality of recording equipment and the 
consumer battle to protect video- rental rights and the right to record. 

Beginning his career. In college I was a house manager. I ran concerts and 

sound systems and set up boards for music. When I went to law school I worked on Capitol Hill for a 

member of Congress, Mickey Edwards. I also followed the progress of the Sony /Betamax case. Then I 
worked for a law firm whose client was an electronics trade association.: became an associate at tzat 
firm, and it ended up that the association became a client I worked with extensively. 

"They offered me an in -house position after I had been out of law school for a couple of years, 

and I jumped at it. The organization only had about 15 people working for it then. It was the 
Consumer Electronics Group, and it was part of a bigger organization. I ended up coordinating all 
the different parties supporting Sony in the Sony / Betamax case befo-e the Supreme Court and 

ended up working with the Home Recording Coalition, which focused on ensuring that recodirg 
technologies can be sold and used. Our association was also running something that I found 
enormously exciting called the Consumer Electronics Show." 

Moving up in the organization: "In 1440 I became General 

Counsel of the parent organization at the time, the Electronic 

Industries Association. A year later I was asked to head up the 
Consumer Electronics Group. There were about 70 -80 member 

companies, and I said I would take the job as long as we were 

allowed to grow and expand our membership. They said yes, and 

we never looked back. 

"We grew our show to be the largest trade show of any type, 

with 1.5 million net square feet and attracting over 110,000 

people. We now we have 1,750 corporations as members and a 

staff of 135. We are one of the 20 largest trade associations in 
the country based on revenue and one of the top 40 associations 

based on number of employees." 

Mission of the association: The mission of the Consumer 

Electronics Association is to grow the consumer technology 
industry. We see a world where our products are ubiquitous, 

where consumers will have access to information, education and 

entertainment at only pennies per hour for any of our products." 

The membership: "Our members range from Microsoft to 

Sony, and now we've started allowing retailers as well. We just 
merged with a retail organization a few months ago, the 

Professional Audio and Visual Retailers Association. We're working 

with Circuit City, smaller retailers, custom installers, integrators, 

home automation companies, people who sell car stereos and car 

navigation devices, and even semiconductor companies. We have 

everyone from ESPN to the Discovery ChanneL We even have the 

Motion Picture Association as a member. 

"A number of companies have joined because of our efforts 

in promoting high- definition television as a new medium. Some 

companies are joining because of what we are doing to promote 

digital radio. Some companies joined to have access to our 

market research, some to join our technology standards 

committees. We do a phenomenal array of market research. We're 

asking consumers all the time what they think about our 

products. We have a publication, Technology to Watch, that a lot of people pay attention to. And, rf 
course, the most visible thing we do by far is produce the International Consumer Electronics Show." 

Why the CES is so successful: 1Vé ve done some things right, and we were lucky - that's the short 

answer. We reinvent the International CES every year. We know that any dec ion that people make to 

spend time at a meeting where they have to travel is close to a 50/50 decision. They need a reason to 

want to go. We spend a lot of time focusing on how we treat our guests. We look at the transportation 

system, the signage, the thickness of the carpets, the entire experience. We do 12 different surveys after 

each show to see how we did. We have over 25 strategic partners, and we survey them after the show. 

"We've positioned the show in such a way that we've attracted the world's technology and 

entertainment leaders. We've been welcoming even to those we are competitive with, whether tha-'s 

other associations or other events or even people from Washington, DC. We do everything we can to 

make it a phenomenal experience. We also focus heavily on attracting international attendees, 

because exports are so important. We also get the public policy leaders of the country. We spend a 

tremendous amount of time planning and thinking and going through processes and procedures. Cur 

entire staff is ingrained with a customer -service- oriented mentality." 

Biggest issue facing the electronics industry: "For those that are _reporters, the weakening 

dollar is a big issue. For U.S. manufacturers, it's a good thing. So, the general economy and the 

currency are big issues in obvious ways. The second big issue is consumer confusion. We want to 

make sure consumers understand the products and their compatibility issues. We are teaching 

consumers a whole new language with this shift to the digital revolution, and it's like shifting from 

the horse and buggy to the automobile. There are so many different word; we have in our lexicon 

today that didn't exist 15 years ago." 

Products Pe is most excited about: "There's no question that digital radio is the most exciting 
audio product out there. When I say digital radio, I mean HD Radio from iBiquity, as well as XM and 
Sirius satellite radio. It's a >citing bemuse it offers consumers a new reason to focus on radio as a 

medium. It allows radio to be equal to other media in terms of quality. It's something new, exciting 
and different, and consumers are flocking to it. Digital radio is the future, and it's something that I 

see as a fundamental shift in radio." 

State of the electronics industry: "The industry is very healthy. We projected 4% growth for 
2004 and announced that it was 8% growth. The industry is extraordinarily and intensely 
competitive. Part of it is creating new products and part of it is intense competition and prices 

dropping. Prices always go sown and quality always goes up in consumer electronics. What we are 

seeing now is m ire and mom product from China, in terms of manufacturing. We're seeing Chinese 

brands come along, so you nave this tremendous technology being introduced, but there's also 

phenomenal competition. 
"The consumer is the beneficiary. They're having a love affair with our products. MP3 sales are hot. 

HDTV is hot. The No. l product that people want is a flat TV. Digital cameras are hot. There are all these 

products that have tremendcus growth as people basically create their own content and shift it around." 
Biggest challenge: "Fis uring out how to best allocate my time. There's public policy, industry 

promotion, getting to know my own constituency, learning about individual issues and developing 

and mentoring s-.aff. It's a lot. I also have to testify in Congress; lobby; focus on strategic 
partnerships; develop new partnerships, affiliations and mergers; 

ar.d work with an active board." 

State of radio: "I think terrestrial radio is challenged. There's 

no question that broadcasters have made and continue to make a 

huge mistake in not challenging and clarifying their First 

Amendment rights. They are going to lose out to subscription 
radio services just as the over -the -air television broadcasters have 

lost out to cable and satellite because they have greater freedom 

and creativity. The market share has gone down dramatically for 

over -the -air broadcasts in television. The historic parallel for 

radio is difficult to miss, and I think radio broadcasters have 

blown it. 
"There used to be people who would stand up for the First 

Amendment and require clarification. I don't hear members of 

Congress standing up. I haven't seen anything from the NAB on 

this. The silence of radio on these issues is deafening. I 
understand that most radio stations say, That's not me. We don't 

do that. We're not shock jocks; but I just don't get it. The lack of 

strategic thinking in the radio industry is appalling. Not to insult 
some of your advertisers and readers. but I think it's just 
amazing. 

"What happened is, after the Telecom Act this phenomenal 

consolidation took place, and the people who were owners and 

thinkers have gone away and been replaced by a relatively small 

number of very large companies. I don't know what they are 

focused on, but they are missing the boat. It sounds arrogant of 

me, but it just seems so obvious." 

Something about the OEA that would surprise our 
readers: "Some 200 companies in the U.S. manufacture 

loudspeakers that the rest of the world loves. Americans are less 

discerning, for the most part, in their appreciation of quality of 

sound than many other countries in the rest of the world. The 

U.S. high -quality loudspeaker -manufacturing industry is huge, 

and it's appreciated all over the rest of the world and relatively 

GARY SHAPIRO 
President & CEO, The Consumer Electronics 

Association 
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less known in the U.S." 

Most influential individual: "My mentor's name is Jerry Kaloff. He occupies a very unique 

position on our executive board. He is the Industry Executive Advisor. He is a font of wisdom. He never 

went to college, bit he is one of the brightest people I know. He's suffering through leukemia right now 

and has been a major influence in my life for the last 15 years." 

Career highlight: "I am most proud of protecting the ability of technology makers to build 

products that are ireful, of protecting consumers' right to record and of helping to introduce HDTV to 

the marketplace." 

Career disappointment "I greatly regret that our organization did not oppose the extension of 

the copyright tern. It was a travesty. It was a theft from the American public. No organized group 

opposed it in Conc ress, and it's really quite a shame. It's just wrong." 

Favorite radio format: 'I switch between Howard Stern and NPR." 

Favorite television show I watch very little television." 

Favorite song: "I just got married, and it was my wedding song: Return to Sorrento:" 

Favorite movie: "Groundhog Day." 

Favorite book: "The Power of Now by Eckhart Tolle." 

Favorite restaurant: "Kaybang. It's in Vietnam." 

Beverage of choice: "Hai orange juice, half water." 

Hobbies: "Sking, reading, biking, ìancing, golf, consumer electronics." 

E -mail address: "gshapiro®ce.org." 

Advice for broadcasters "Stand up for the First Amendment. Shift to HD Radio quickly." 
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R &R ROCKS 
CLEVELAND! 
JUNE 23 -25 2005 

IN CONVENTION 2005 and these are the people who 
RENAISSANCE CLEVELAND HOTEL are going to help make it happen... 

CHR/POP 

Tracy Austin 
KRBE/Houston 

URBAN 

Terry Base 
Citadel 

SMOOTH JAll 

Suzanne Berg 
Verve 

AC/HOT AC 

Pete Cosenza 
Columbia 

RHYTHMIC 

Kid Curry 
WPOW/Miaml 

ALTERNATIVE 

Leslie Fram 
WNNX/Atlanta 

ROCK 

Ray Gmeiner 
Virgin 

ADVISORY COMMITTEE MEMBERS r- 

SMOOTH JAll 

Paul Goldstein 
KTWV /Los Angeles 

ROCK 

Keith Hastings 
WAAFBoston 

URBAN 

Cynthia Johnson 
Warner Bros. 

URBAN 

Ken Johnson 
Cumulus 

SMOOTH JAll 
Bob Kaake 
WNUA & WLIT /Chicago 

0 SMOOTH JAZZ 

Allen Kepler 
Broadcast Architecture 

ALTERNATIVE 

Robbie Lloyd 
Interscope 

CLEVELAND INSIDER 

Mike McVay 
McVay Media 

ROCK 

Raymond McGlamery 
Reprise 

CHR/POP 

Richard Palmese 
RCA Music Group 

ROCK 

Doug Podell 
WRIF/Detroit 

CHR/POP 

Tom Poleman 
WHTZ/New York 

CHR/POP 

Dave Reynolds 
Universal 

AC/HOT AC 

Jim Ryan 
WLTW/New York 

REGISTER NOW AND SAVE OVER $250! 

Register before January 31, 2005 $299 
and receive our extra -early -bird rate of only 

WWW.RADIOANDRECORDS.COM 

RHYTHMIC 

Rick Sackheim 
Zomba 

ALTERNATIVE 

Jacqueline Saturn 
Epic 

RHYTHMIC 

Jimmy Steal 
KPWR/Los Angeles 

AC/HOT AC 

Greg Strassell 
Infinity 

AC/HOT AC 

Linde Thurman 
Curb 

ALTERNATIVE 

Kevin Weatherly 
KROQ/Los Angeles 

RHYTHMIC 

Michael Williams 
J Records 

www.americanradiohistory.com

www.americanradiohistory.com


Establish Your Presence 
with Roll- a- SignTM 

0 Cost -effective and Durable O 
O Perfect for concerts, events and giveaways O 
O Will beat or match competitor's pricing* O 

Roll -a- SignTM disposable plastic banners are a cost effective way to promote your station, 
company or special event. Each banner is printed on high quality, weather resistant, 6 mil 
plastic film. We can print up to four spot colors of ink per banner. Depending on the con- 
figuration of your logo, you can get anywhere from 169 to 340 banners on a 1,000' roll. 

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll -a- SignTM 

gets your message across and is ideal to give away at concerts and other public events. 

Fax us your logo along with the specific color separations and size, and we will give you a 
free quotation. If you have questions, please contact Roll -a- SignTM TODAY! 

Visit our website today for more information or call to place an order! 

www.rollasign.com 
1- 800 -231 -6074 

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075 
Phone 713- 507 -4200 - Fax 713- 507 -4295 - email: ri@reefindustries.com 

©2004 REEF INDUSTRIES, INC. Roll- a -Sigin is a registered trademark of Reef Industries, Inc. Restrictions apply. Call for details! 
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