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RADIO RAT

Jeff Dinetz did time in the majors but is
now deing things his own way as Exec.
VP/co-C00 of NextMedia Radio Group,
which operates 58 stations in 15
markets around the country. CHR/Pop
Editor Kevin Carter finds out how the
company came together and gets
Dinetz’s thoughts on finding talent, HD
Radio and why your website is now the
most important part of your station.

See Page 19
DEEP ROOTS

Hubbard Radio President Ginny Morris
oversees a company that her
grandfather started in 1923 and that
has long been a Midwest media
fixture. In a conversation with News/
. Talk/Sports Editor Al Peterson, she
reveals the pros, cons, ups and downs
of being an independent operatorin a
consolidated radio world.

See Page 8
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Univision Accepts Saban’ s |
$12.3 Billion Buyout Offer -

Latest offer beats Televisa by 50 cents a share

By Jeffrey Yorke
R&R Wash ngton Bureau Chief
Jjyorke@raaioandrecords.com

An investor group led by
| media billionaire Haim
Saban offered $36.25 per
share for Univision — 75
cents per share more than
the offer the group made
last week and 50 cents per
share more than an
| offer from Mexico
City-based Grupo
Televisa — and the
| bid was accepted
| late Monday night.

Lee Partners — will also
assume $1.4 billion in debt
accrued by the nation’s
largest Hispanic broad-
caster.

The auction almost stalled
when Grupo Televisa, the
world’s largest Spanish-
language broadcaster, lost
four of its part-
ners and failed to |
pull together an
offer by the June
20 deadline. Its
bid last week ex-

The price repre- UNIVISION ceeded the $35.50

sents $12.3 billion

and 13% more than Uni-

| vision's $32.03 closing price
on Menday.

The buyers — led by
Saban Capital Group and
including Madison Dear-

| born Partners, Providence
| Equity Partners, Texas Pa-
cific Group and Thomas H.

T

that the Saban con-

tingent initially offered.
Televisa said Tuesday it
was “disappointed” with
the outcome of the auction
for Univision and that it
has “a number of alterna-
tives it is considering.” :

UNIVISION See Page 7

Independence Is No Hazard For Duke
Midwest's Wright bullish on radio, Country

By Lon Helton

R&R Country Editor
Ihelton@radioandrecords.com

Midwest Communications
President Duke Wright wasbom
tobe inradio. His parents owned

WDEZ. (WRIG-FM originally si-
mulcast Top 40 with WRIG-AM.
In 1972 it went to the Schulke
Beautiful Music format. In the

Wright's Music Store in
Wausau, W! and in 1958
signed on WRIG-AM/
Wausau, W], the station

early "80s it flipped to Country as

] WDEZ))

Wright’s early jobs
were night jock, PD and
‘| engineer. “Then I real-

BORN INTO THE BUSINESS

|

f South Central Communications is

‘ celebrating its 60th anniversary this
year, and VP/COO JP Engelbrecht
(pictured) talks to R&R Publisher/CEO
Erica Farber about the company started
by his grandfather, which currently has
12 radio stations, two TV stations and
10 Muzak business units. “Don't always
follow the tried-and-true methods,” says Engelbrecht
“Think for yourself, and challenge what's happening.” Page 72.

FCC Intends To Hold Public Hearings,
Conduct Studies On Media Ownership

The five FCC commissioners on June 21 unanimously agreed
to open media-ownership regulations to public comment, com-
mitting to a series of at least six public hearings in various regions
of the country “to more fully involve the people,” FCC Chairman
Kevin Martin said.

The commission will allow a 120-day comment period and au-
thorize an unspecified number of studies to learn what options it
has and what directions it might take in the proceeding.

The Telecommunications Act of 1996 requires the FCC to peri-
odically review broadcast-ownership rules to determine “whether
any of such rules are necessary in the public interest as a result

FCC Sce Page 6

Mastellar Now Sr. Dir. Of ESPN Radio

By Al Peterson

R&R Newszalk/Sports Editor
apeterson@radioandrecords.com

KESN (ESPN Radio 103.3)/Dallas Operations
Director Scott Mastellar has been named to the
newly created position of Sr. Director for ESPN
Radio. Mastellar will report to ESPN Radio VP/
GM Bruce Gilbert and will relocate to the
network’s Bristol, CT headquarters later this sum-
mer.

Mastellar will be responsible for all content on
the ESPN Radio Network and will also assist in
the integration and oversight of programming at ESPN’s five
owned-and-operated radio staticns in New York, Los Angeles,

MASTELLAR See Page €

Mastellar

Dubai Hosts Int’l Radio Conference
Challenges explored on other side of the world

By Allen Kepler
Special to R&R

Imagine a radio conven-
tion without presentation
after presentation from ven-
dors looking for customers;
with no group CEOs over-
seeing hundreds of radio
stations; and with no com-
mon thread or alliance
among the attendees, except

INTERNATIGNM

CONFERENCE

was especially refreshing to

that became the mother- ized that you'd better do
ship of what is now the some sales if you were
Midwest Communica- { going to getanywherein
tions group. thebusiness,” he says. "1

Wright began working Ml B oot into that and eventu-
at the stations when he ~ Wright  ajly took over as GM of

the Wausau stations in 1965.”
Wright moved up to President in
1975.

Midwest currently owns 42 sta-
tions in 12 markets, including
Country outlets WDEZ /Wausau,

was 18. After college and a stint
with Uncle Sam, he joined the
broadcast company full-time.

It was due to his foresight and
insistence that the company
obtained a CP for an FM fre-

that they are all interested
in learning, sharing experi-
ences and growing radio’s
impact in their home coun-
tries.

This was the case at the
first International Radio
Conference, which took
place last menth in Dubai.
The conference was heavily
attended by broadcasters
from throughout the Middle

be in this very different part
of the world, where maybe
an American didn’t really
belong but could learn a
great deal.

This was a conference
where the topic of “research”
meant “ratings service,”
which is lacking or nonexist-
ent in most of the delegates’
home countries. This was a
conference based in a coun-
try where less than 1% of

quency in 1963 and debuted ~WI; WNCY/Appleton-Oshkosh, East, Europe, India and the

WRIG-FM/Wausau in 1964. To- . subcontinent and Africa. It DUBAI See Page 7
day that FM is market leader DUKE See Page 34
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- THANK YOU

BRUCE

FOR HOOKING US UP WITH THE BEST SEAT IN THE HOUSE.

Now on AOL® Music, you can watch a different video from each stop on Bruce Springsteen’s 18-city tour with the
Seeger Sessions Band. Songs hand-picked by the man himself. Free and on demand, only on aolmusic.com.

aolmusic.com

©2006 AOL LLC. Al Rights Reserved AQL and AOL.com are registered trademarks of AQLLLC.
Al other trademnarks and brand names mentloned herein are the exclusive property of thelr respective owners.
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RADAR Audience Continues To Ebb

ABC Daytime Direction retains top spot in RADAR 89

By Adam Jacobson Ry £
R&R Management/Marketing/Sales Editor ,2'9 LCUTES 1) RADAR ,89' (FIAT
ajacobson@radioandrecords.com ing the No. 1 ranking in the June

2006 national-inventory network
ratings compiled by Arbitron.

RADAR See Page 12

The ABC Daytime Direction
network earned an average audi-
ence of 7.1 million listeners and a

RADAR 89 Audience  AQH |

(In Thousands) Rating I

Rank Network

1 ABC Daytime Direction Network" 7,106 29
2 ABC Prime Access Radio Network 5,518 22

3 Jones MediaAmerica TWC Radio Network" 5492 22 |
4 Dial-Giobal Compiete FM Network"* 5,323 2.1
5 Westwood CBS News Primetime Network* 4,995 20
6 ABC Morning News Radio Network" 4,982 2.0
7 Premiere Morning Drive AM Network" 4,467 1.8
8 Premiere Emerald Plus Network" 4,395 18
9 Premiere Mediabase Network" 4,328 1.7
10 ABC News/Talk Radio Network" 4,097 1.7
11 Dial-Global Contemporary Network” 4,094 1.7
12 Premiere Sapphire Plus Network" 3,770 1.5
13 ABC Young Adult Radio Network" 3,572 1.4
14 Westwood CBS Mix Weekend Radio Network® 3,552 14
| 15 Premiere Diamond Plus Network’ 3403 14
16 American Urban Pinnacle Network" 3,157 1.3
| 17 American Urban STRZ Entertainment Network® 3,123 1.3
18 Dial-Global News & information Network* 3,096 1.2
19 CMN Prestige* 2,972 1.2
20 Premiere Pearl Plus Network* 2,963 12

| - No broadcasts in one or more component dayparts.

RADAR 89, June 2006 network rankings of all audiences to all commercials, Mon-
day-Sunday, 6am-midnight, persons 12+, total U.S.

Gay Radio Arrives In Windy City

Clear Channel CHR/Pop WKSC (103.5 Kiss FM)/Chicago has launced an
HD2 offering devoted entirely to the market's gay population. “Pride Radio,"
featuring music, entertainment and spoken-word content designed specifi-
cally for gays and lesbians, can now be found in Chicago at 103.5-HD2.

“Chicagoland is home to one of America’s largest gay populations,”
said Clear Channel Regional VP/Programming Darren Davis. “It’'s an idea
that's so fabulous, we just had to do it in high definition on HD Radio.”
WKSC and clustermates Urban WGC!, AC WLIT, Smooth Jazz WNUA and
Urban AC WVAZ also offer HD2 multicasts, which were launched earlier
this year.

Pride Radio is also available online, and a link for direct access to the
station’s audio stream can be found on R&R’s new, comprehensive HD
Radio Station Links page, available only at www.radioandrecords.com.

Presented by
Broadcast Electronics

—AOLEEINEW & ACTIVE -

|
I

[

Former President Bill Clinton (1) and NAB Radio Board member and East
Arkansas Broadcasters owner/CEQ Bobby Caldwell had a tender moment
together earlier this month at the NABEF Service to America awards dinner. The
event was held at the Ritz-Carlton in Washington, DC.

Industry Legend Arif Mardin Dies

By Sarah Vance bel house producer and ar-
PAR SRR TP o ranger. He became VP in 1969

and served as Sr. VP until

Legendary record producer 2001, when he joined the reac-

Arif Mardin died on June :
25 at his home in New hv;t:g)x:r;:;::an/ENH
York, following a As a pr;)ducer
lengthy battle with Mardin’s winning,
pancreatic cancer. streak began in
He was.74. 1966, with “Good
BommIstéPnbul, Lovin’” by The
Turkgy, Mardm was Young Rascals. In
the first recipient of the 1970s he helped
the Quincy Jones create the distinctive

Scholarship at the
Berklee College of Mu-

Mardin

layered sound of The
e Bee Gees, and in 2002 he
sic in quton. He began produced Norah Jones’
his music career at At- album Come Away With

::;atzct]ijyli(e)sec? trliirsodghltf\zz; and, Me, which earned him four
becoming studio manager, la- MARDIN See Page 12

LETTERS TO THE EDITOR
Owner Reacts To New Indecency Law

Whitney Radio President/Editorial Director William O’Shaughnessy, who
owns WARTN & WVOX/New Rochelle, NY, sent the following letter to R&R after
the Broadcast Decency Enforcement Act of 2005 was signed into law.

It was with sadness, a heavy heart and not a litte trepidation that | dictated
the memo below.

I've been immensely proud that our community radio stations have “flown
without a net” (read: seven-second delay) for damn near 30 years of my stew-
ardship, because |'ve always believed that our sophisticated audience in the
“Golden Apple” and the New York area could handle an occasional vulgarity.

Phil Reisman, the star feature columnist of Gannett, once wrote, “WVOX has
never put a condom on its microphone.”

To: All on-air show hosts, producers and board operators

From: William O’Shaughnessy

As you know, I've devoted a major part of my professional life to free-speech
issues and the First Amendment. As you also know, these are desperate and
dangerous times for free expression and creativity.

Congress has rolled over on this fundamental issue. And the FCC has, as
you also know, moved in with Draconian fines for any violation.

So, from this moment forward, you are put on notice that we will countenance
no swearing, no vulgarity and no utterance that is offensive to our audience or in
violation of our own established high standards. We have established a 24-hour
monitoring system to ensure compliance. OWNER See Page 12

Memories 0f R&R Conventions Past

KWED/Seguin, TX owner/GM Hal Widsten sent the following letter in re-
sponse to CHR/Pop Editor Kevin Carter’s June 16 column on memorable mo-
ments from past R&R conventions.

As a former CHR programmer and attendee at very early R&R conventions,
your column about memorable moments was very interesting. I'm writing to add
a couple ot memories about the early days.

At one of the first R&R conventions in Dallas, we arrived at the hotel, checked
in and headed directly for a suite hosted by a record company. Upon arriving at
said suite we were handed a drink and engaged in conversation by a promotion
babe about their new releases.

There was a television set tumed on with the volume tumed down, and |
happened to notice that there was a live shot on the air from a fire scene. It was

MEMORIES See Page 12
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| tinue to hold

GreenStone Taps
Cohen, Larkin As
Dirs./Programming

GreenStone Media, the re-
cently formed FM Talk network
targeting women, has named
WOR/New York Asst. PD Heath-
er Cohen to the new position of
Director/Programming, New York.
Concurrently, GreenStone Exec.
Producer Dan Larkin has been
upped to the newly created posi-
tion of Director/ I'rogramming, Los
Angeles.

Cohen has spent the past eight
years at WOR, Buckley Broad-
casting’s New York City flagship.
During her tenure she rose from
studio technician and executive
producer to her most recent role
as Asst. PD.

“We are so pleased that Heath-
er is joining our management
team,” GreenStone Exec. VP/
COO Edie Hilliard said. “Her
strong management skills and ex-
tensive experience programming
and producing Talk radio, plus
her real passion for developing
compelling talk for women, uni-
quely qualify her to lead our East
Coast team. We expect great things
from her.”

Mac Made PD Of
KVGS/Las Vegas

Riviera Broadcast Group Alter-
native KVGS (Area 108)/Las Vegas
has promoted Asst. PD Larry Mac
to PD. Mac, who
joined KVGS late
last year, will con-

down the midday
airshift.

“This is a very
natural progres-
sion for Larry, a
great next step
for his career,”
Riviera VP/Pro-
gramming JJ Jeffries said. “Larry
has worked hard and shown he is
ready to accept the PD role at
KVGS. I am fully confident in his
abilities.”

Mac said, “Becoming PD of
Area 108 is a dream come true for
me. Since beginning my radio ca-
reer, it has always been my dream
to one day become a program di-
rector of a major radio station,
and I'm honored to have the op-
portunity to take over the helm of
Area 108 after the amazing job
that JJ has done.

”I thank J]J Jeffries, [Area 108
GM] Ken Christensen and every-
one else at Riviera Broadcast
Group for giving me this amazing
opportunity.”

R&R Observes
Fourth Of July

R&R's Los Angeles; Nashville;
and Washington, DC bureaus will
be closed on Tuesday, July 4 in
observance of Independence
Day. The R&R reporting deadline
for the week will be extended to
Wednesday, July 5.

Mac
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NAB Says LPFM Bill
Cuts Third-Adjacent Protection

LPFM group: NAB circulating bum info on interference

he NAB last week said that Sens. John McCain and

Maria Cantwell plan to offer a low-power FM amend-
ment to telecommunications legislation in the Senate Com-
merce Committee that would eliminate the decades-old
third-adjacent channel interference protections “that pre-
serve clear radio signals for listeners.” The lobbying asso-
ciation urged rejection of the amendment, which could crowd
the dial with more LPFM licenses.

Hoping to influence members of
Congress with the scratchy sounds
of interference, the NAB has dusted
off its 2-year-old recordings of two
Bonneville stations in Washington,
DC that suffered from interference
due to short-spacing.

A CD of the recordings — made
July 13, 2004 by a Sony WM-FS421
Sports Walkman cassette player-FM
stereo radio combinationand a Sony
mode] SRF-M35FM stereo Walkman
— was sent to the Commerce Com-
mittee. The recordings show inter-
ference to WGMS-FM, at 103.5, from
WWZZ-FM, at 104.1.

News WTOP is now at 103.5 and
Classical WGMS has been moved to

‘“The NAB has
delivered a CD to the
Senate Commerce
Committee staff that
claims to demonstrate
something that isn’t
true.”

104.1. The format and calls of WWZZ
no longer exist.

NAB Conclusions
‘Pseudoscientific’

But the NAB’s recordings turned
out to be as controversial as the no-
tion of lifting third-adjacent protec-
tions.

“The NAB has delivered a CD, to
the Senate Commerce Committee
staff that claims to demonstrate
something that isn’t true,” said LPFM
advocacy group Prometheus Radio
Project. “

“With their CD the NAB says that
allowing small community organiza-
tions, schools and churches to oper-
ate 100-watt radio stations will cause
devastating interterence to other sta-
tions on the FM band.

“The tone of the recording was
authoritative, but the implied con-
clusions were pseudoscientific.
These recordings demonstrate noth-
ing but the desperation of the NAB
in its quest to protect its members
and their 1,934 business models
from new competition.”

NAB See Page 5

‘Rehr’ Insight Into NAB Chief’s Thinking

"4 avid Rehr has been President/CEO of the NAB for just
< shy of seven months, and he’s spending a lot of time
traveling the nation, meeting with broadcasters, politicians,
community groups and just about anyone else who can give

him the lay of the land.

Last week he stopped in at Whit-
ney Radio’s WRTN & WVOX in
New Rochelle, NY and had an inter-
esting on-air chat with station own-
er Bill O’'Shaughnessy. Here are some
excerpts from the Whitney Radio-
produced transcript of that interview.

First, Rehr explains why he’s vis-
iting the station and provides some
perspective on his job.

DR: The Wall Street Journal has
said this radio station [WVOX] is
“the quintessential local radio sta-
tion in America.”

BO:Idon't even read the Journal.

DR: I read it religiously, and I
needed to come and find out for
myself. I have been so impressed
with the diversity of viewpoints and
the interesting people I met in the
hallways — the interns who are get-
ting an education here on what local
radio is all about. It’s a great testa-
ment to the importance of local radio
that makes the community vibrant.

BO:Is it tough that you've got, like,
8,000bosses? In the beer industry you
had the Busches and the Heinekens.

4 ® Radio & Records June 30, 2006

{Rehr formerly headed the National
Beer Wholesalers Association. ]

DR: I also had 1,850 distributors,
family-owned and -operated, all
across the country, plus the “legacy”
families.

When [ was interviewed for the
job for the broadcasters, several of
the people, including the great Phil
Lombardo, said this is a rough-and-
tumble business.

I kind of looked at them and
looked around the room and asked,
“Anyone here ever meet August
Busch III?” He is one of the most in-
tense people I have ever met in my
life —a great businessman, a superb
entrepreneur. I'll match up the inten-
sity and competitive spirit of August
1T to anyone in television or radio.

Local Radio Will Survive

Later in the interview Rehr and

O'Shaughnessy discussed the future _

of local broadcasting.

BO: Is local radio going to be
around for a while? We've got iPods
— my wife gave me one for Christ-

mas, and [haven't taken it out of my
drawer yet—and we've also got the
damn Star Wars satellites. s local-
yokel radio going to survive?

DR: That's a very good question.
When I'm out meeting with radio
broadcasters, [ remind them, in the
case of satellite radio, both XM and
Sirius have about 10 million sub-
scribers, give or take. Every week
between 260 million and 280 million
Americans listen to local radio.

[ think local radio — the thing that
gets me all fired up every day to rep-
resent you and the 8,300 members
of the NAB all across the country —
is all about community. It’s about
the community. Think of what the
world would be like if the world had
no local radio.

I want to make the point that ra-
dio and television will adapt, and
we will change, and we will evolve.
But that’s what's great about our
industry. We are fiercely entrepre-
neurial and tremendously competi-
tive, and all of those juices and en-
ergy will be put in the right direc-
tion to serve the people who are lis-
tening to the station right now.

See Page 3 for a letter and memo on
indecency from Whitney Radio’s
O'Shaughnessy.
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Commercial Loads One Minute Shorter
Than In 2004

he average length of a spot break at radio stations in the

top 50 markets is seven minutes, 30 seconds, a full minute
shorter than in 2004, according to a new study by Media Moni-
tors. The proportion of 30-second spots has increased to 21%,
compared to 13% two years ago, and the average number of
units per hour has decreased to 8.4, down from nine in 2004.

Media Monitors President Philippe Generali was scheduled
to review the study’s results Wednesday at the annual Interep
Radio Symposium in New York. According to Generali, the study
includes data for spots that ran as recently as June 25. More
than 1,000 radio stations in the top 50 markets were reviewed
and assessed for the study.

“Almost all the major groups agree with the basic logic be-
hind reducing spotloads,” Generali said. “What we found is
simple: Radio now has shorter breaks, fewer units and fewer
spots per hour”

President Orders Emergency Alert
System Update

In an executive order issued Monday, President Bush has
assigned Homeland Security Secretary Michael Chertoff the
task of overhauling the Emergency Alert System “to ensure that
under all conditions the president can communicate with the
American people,” including in cases of war, terrorist attack,
natural disaster or other public danger.

The current Emergency Alert System was set up during the
Cold War to enable the president to address the public through
a chain of television and radio broadcasters in the event of a
nuclear attack. The FCC limits EAS messages to two minutes,
and under existing rules participation by broadcasters in state
and local alerts is voluntary.

According to a report in the Washington Post, the EAS was
never used during the Sept. 11, 2001 terrorist attacks, but the
independent commission that investigated the attacks concluded
that “adequate communications” are central to preparedness.

In February 2006 the White House called for an update of
the EAS in its report on the flawed response to Hurricane
Katrina, noting that state and local officials failed to use the EAS
to warn the public before the storm.

The updated EAS will include “an integrated alert and warn-
ing system that reaches as many Americans as possible through
as many forms of communication as possible, including televi-
sion, radios, PDAs, cell phones, etc.,” said Homeland Security
Department spokesman Russ Knocke. “We're talking about a
quantum leap forward.”

Bush ordered several federal agencies to assist with the EAS
update, including the FCC, which will need to adopt new rules
requiring that communications systems be able to transmit alerts.

NAB spokesman Dennis Wharton said in response to the
White House order, “We support strengthening the EAS system
to the extent that it's flexible, reasonable and works within the
constraints of the existing system.”

FM Modulators Fail NAB Emissions Tests

he NAB recently studied emissions by “Part 15” FM modu-

lators of the type used to transmit satellite radio and MP3-
player signals to FM radios and has sent a letter to FCC Chair-
man Kevin Martin containing its report. The NAB purchased 17
FM modulators and found in its tests that 13 out of the 17, or
76%, exceeded the field-strength limits set by the FCC.

According to the NAB, one device transmitted a signal that
was 20,000% stronger than allowed by FCC rules, and six de-
vices were found to exceed the FCC field-strength limit by more
than 2,000%.

Meanwhile, the study found that many devices transmitted sig-
nals that were substantially wider in bandwidth than the 200 kHz-
wide FM channel. That, said the NAB, could result in interfer-
ence not only to the signal in the channel to which the FM modu-
lator device is tuned, but to first- and second-adjacent channel
signals.

The NAB’s letter to Martin said, “From the resuits of these
tests, it is reasonable to conclude that many, and perhaps most,
such devices in the marketplace are violating the FCC rules.
Moreover, it is also reasonable to conclude that these devices
are causing disruptive interference to FM broadcast stations' sig-
nals.”

Continued on Page 5
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NAB

Continued from Page 4

Prometheus Radio said the stations
that the NAB recorded “cannot dem-
onstrate what the NAB claims they
can,” noting that both WGMS and
WWZZ were full-power stations and
that no low-power station was in-
volved in the interference. “These re-
cordings,” the group said, “have no
relevance to the question of whether
new 100-watt stations will disrupt
established signals.”

Prometheus Radio also pointed
out that the stations were 41 kilo-
meters apart, noting, “For two sta-
tions of this size, the normal legal
minimum separation is 74 kilome-
ters.” The group said, “The record-
ing claims that there is interference
‘inside the protected contour,” but

makes no mention of where. Inter-
ference between two high-power
stations in this situation is normal,
predictable and legal under current
FCC rules.”

The group said that the NAB lob~
bied the FCC in 1996 to allow great-
er technical flexibility for stations
wanting to make adjustments to
their coverage — “changes that they
knew would result in this sort of in-
terference.”

“When it comes to interference
from radio stations, small stations
have a minuscule fraction of the im-
pact of the full-power stations rep-
resented by the NAB,” Prometheus
Radio said. “The pot is calling the
kettle black.”

The group pointed out that a $2.2
million study of LPFM interference
ordered by Congress and conducted

by Mitre using parameters set by the
NAB “recommended that Congress
litt the third-adjacent channel restric-
tions that were imposed in 2000 in re-
sponse to the NAB's stated concerns.”

Prometheus Radio said the NAB
has “been caught lying on this issue
in the past,” adding, “Congress
should rely upon the results of the
scientific studies conducted on the
issue of low-power radio and ignore
misrepresentations from trade asso-
ciations afraid of competition.”

When contacted by R&R, NAB
spokesman Dennis Wharton said,
“There is nothing misleading about
the interference documented by
NAB.”

To hear the interference, visit
www.nab.org/xert/corpcomm/
pressrel/mixdown.mp3.

Continued from Page 4

Business Briefs

air radio broadcast service.”

The letter concluded, “The NAB urges the commission to vigorously enforce its Part 15 rules with
regard to these devices and, in so doing, protect consumers’ use and enjoyment of the free over-the- |

Fritts Opens Lobbying Firm

ddie Fritts, who retired at the end of last year after 23 years as President/CEO of the NAB, has

hung out his shingle at the Fritts Group, a small-but-growing lobbying cutfit a few paces from the
NAB in Washington, DC. Former NAB Exec. VP/Public Affairs Kathy Ramsey and former NAB Direc-
tor/Government Relations John Lively have joined Fritts in the firm, the National Journalreported.

The Fritts Group already has an impressive client list that includes CBS, Cyren Call, EarthLink,
GoDaddy, News Corp., ION Media Networks and Vonage. “We are purposefully a small boutique
firm, operating on a conflict-free basis,” Fritts told the National Journal.

Fritts also intends to return to his roots and invest in radio and television stations.

| Journal Sells KBBX/Omaha To Connoisseur Media

X C onnoisseur Media, headed by industry vets Jeffrey Warshaw and Michael Driscoll, has en-
: tered its biggest market to date by agreeing to acquire Regional Mexican KBBX (Radio Lobo)/

RR RADIO BUSINESS

[ ]

. * KIKF-FM/Cascade and KQDI-AM, KXGF-AM, KQDI-FM & KINX-

.« KBBX-FM/Nebraska City (Omaha), NE $7.5 million

~ » KHON-AM/Spanish Fork (Salt Lake City), UT $315,000

. www.radioandrecords.com.

s

- Omaha from Journal Broadcast Group for an undisclosed price. Journal's sale of KBBX was nec-

essary because the company’s December 2005 purchase of KMTV-TV/Omaha and immediate LMA
with that station put Journal over FCC ownership limits in the market.

KBBX will be paired with a construction permit for a new FM station licensed to Pacific Junction,
IA, southeast of Council Bluffs, IA. Meanwhile, Connoisseur said plans are underway to build sta-
tions in Des Moines; Rapid City, SD; and Bismarck, ND. It already owns stations in Wichita; Erie, PA,
Bloomington, IL; Huntington, WV; and Billings, MT.

Kalil & Co. served as the broker in the Connoisseur-Journal transaction. Upon the deal’s closing,
Journal will own and operate six radio stations in Omaha, in addition to KMTV.

Cumulus Dutch Auction Hits 11.5 Million Shares

umulus concluded its Dutch auction on June 14, and the company said last week that it bought

back 11.5 million shares at $11.50 apiece, for a total of $132.3 million. On June 23 Cumulus
revealed plans to buy back another 5 million class B shares from various Bank of America invest-
ment subsidiaries at $11.50 per share.

Sirius’ Karmazin Would Buy XM

peaking at a conference in New York on Monday, Sirius Satellite Radio CEQO Mel Karmazin ac-
knowledged that he’d like to buy direct competitor XM Satellite Radio.

“Regarding XM, would we like to buy them? Sure,” said Karmazin, according to a Reuters report.

“We'd love to buy them. Price would matter, so that would be an issue, and there would definitely be

. the regulatory issue.”

Karmazin also said it isn't likely that Sirius will be sold. He stressed that Sirius’ business plan “doesn’t
really involve our doing a deal,” and said, “From our point of view, we don't see — other than if it was in
the best interests of our shareholders — that we would be interested in being acquired.”

RTNDA Announces 2006 Murrow Award Winners

he Radio-Television News Directors Association has named the recipients of the 2006 Edward
R. Murrow Awards from a pool of more than 3,700 entries received from nearly 570 radio and TV news
organizations nationwide. The annual trophies for excellence in electronic journalism were dominated this
year by Hurricane Katrina coverage, with Entercom News/Talker WWL/New Orleans and Big Easy televi-
sion outlets WWL-TV and WLOX-TV singled out for their efforts before, during and after the storm.
Among the radio news operations honored with Overall Excellence Awards were ABC News Radio;
KCBS-AM/San Francisco; and WATD/Marshfield, MA. In the radio-network category, CBS Radio News
and ABC News Radio led the way, with four awards each. Multiple award winners from radio this year
included KCBS-AM/San Francisco, WTOP-AM & FM/Washington, KIRO/Seattle and WWL/New Orleans.
For a look at all the 2006 Edward R. Murrow Award winners, see www.rtnda.org.
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Transactions At A Glance

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

State-by-State Transactions

* KJLO-FM/Monroe, LA $500,000

¢ WYOY-FM/Gluckstadt, WUSJ-FM/Madison, WIIN-AM/
Ridgeland and WJKK-FM/Vicksburg (Jackson), MS Internal stock
transfer worth $402,684

FM/Great Falls, MT Undisclosed

* WNYQ-FM/Malta (Albany), NY $4.9 million
¢ WGZ0-FM/Parris Island (Hilton Head), SC $1.4 million
* WWVV-FM/Ridgeland (Hilton Head), SC $800,000

* WKLP-AM & WQZK-FM/Keyser, WV $2.15 million
Full transaction listings, posted daily, can be found at

Deal Of The Week

UNIVISION RADIO HOLDINGS

PRICE: Undisclosed (see comment)

BUYER: Saban Capital Group, headed by Chairman/CEQ Haim
Saban. Phone: 310-557-5100. It owns no other stations.
SELLER: Univision Communications, headed by Chairman/CEQ
A. Jerrold Perenchio. Phone: 310-556-7676

TERMS: Univision Communications, the parent company of
Univision Radio, is being sold to a group of investors that
includes Saban Capital Group, Madison Dearborn Partners,
Providence Equity Partners, Texas Pacific Group and Thomas H.
Lee Partners, for $36.25 per share in cash.

COMMENT: The transaction is valued at approximately $13.7
billion, including the assumption of $1.4 billion in debt. The
purchase price includes Univision’s television assets.
HOLDINGS: Univision Radio comprises 73 radio stations located
in New York; Los Angeles; Chicago; San Francisco; Dallas;
Houstori; Miami; Puerto Rico; San Diego; Nassau-Suffolk;
Phoenix; San Jose; San Antonio; Las Vegas; Austin; McAllen,
Fresno; El Paso; Albuguerque; Monterey; and Beaumont and
Waco, TX.

2006 Deals To Date
$3,407,732,932
(Last Year: $2,836,253,805)

$311,514,620
(Last Year: $413,202,003)

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year: 545
(Last Year: 889)
Stations Traded This Quarter: 296

(Last Year: 251)
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FCC Actions

FCC Seeks Entrepreneurs For New Spectrum

he FCC last week issued a 65-page guide to what it would

like proposals to include for the commission’s just-autho-
rized spectrum in the 17/24 GHz broadcasting satellite service.
“Our goal in this proceeding is to promote prompt commence-
ment of services in this newly allocated band,” the FCC said.

The commission’s hope is that the new service will provide a
mix of local and domestic video, audio, data, video-on-demand
and multimedia services to residential and business subscrib-
ersin the U.S.

“The services will potentially include standard-definition and
high-definition formats and, in certain cases, may complement
existing direct broadcast satellite services,” the FCC said. “This
should provide U.S. consumers with access to a wider variety
of services and suppliers. Increased competition may also lead
to reduced prices for those services and further technological
innovation.”

The commission said four entities have filed applications to pro- i
vide broadcast satellite service in the 17/24 GHz BSS bands: \
DirecTV, Pegasus, EchoStar (the DISH Network) and Intelsat |
North America. The FCC said the applications represent “a wide [
range of system designs and business plans,” adding, “We will I
use them as a basis for developing service rules for BSS sys- |

NE

tems in these bands.
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Sepulveda Named
WEDJ & WSYW PD

Manuel Sepulveda has been
named PD of Continental Broadcast-

& ing/s Spanish Con-
temporary WED]
(Radio Latina) and
Regional Mexican
WSYW (La Que
Buena) in India-
napolis. He re-
places OM/PD
Scott Isenhart,
who exited in
May. Sepulveda
previously programmed XHBCE/
Tijuana-San Diego and before that
was PD of Entravision Radio’s Re-
gional Mexican La Tricolor Net-
work.

“Manuel brings to the table a
good cross section of experience,”
WED] & WSYW GM Russ Dodge
told R&R. “He’s put a station on the
air, he’s done turnarounds at sta-
tions, he’s dealt with smaller sta-

Sepulveda

heim.

Coleman Now Def Con Il Sr.

Def Con II, island Def Jam’s specialized promo- e
tion team, has brought in Lisa Coleman as Sr. Na- _
tional Director, working the label’s artists to Urban
radio and overseeing the regional promotion staff.
She’ll relocate to New York and report to Island Def
Jam Music Group Sr. VP/Promotion Rick Sack-

Coleman is returning to the IDJ family, having
worked at Def Jam from 1991-1998 as regional
promo rep for the Carolinas and then the Midwest.
She spent the next six years at Arista, where she
joined as Regional Promo Manager in 1998 and was upped to National
Director /R&B Field Promotion in 2003. Coleman spent the last year at
Sony Music as Southeast regional, based in Florida.

Nat'l Dir.

Coleman

tions, and he’s dealt with a network
situation.

“He’s got a multitude of experi-
ence within Hispanic formats,
which is good when you have two
radio stations that need some tender
loving care.”

Sepulveda told R&R, “One of the
reasons that motivated me to come to

Continental Broadcasting was the
plan of attack they have for the sta-
tions. I'm glad to bring the little or
much experience I have to this mar-
ket, which isn’t considered huge but
deserves to have really good-quality
radio. 'm also working with [McVay
Media] consultant Luis Villarreal,
who has a lot of experience.”

FcC

Continued from Page 1
of competition.” Among the ques-
tions asked in last week’s order is
how the commission should address
radio-television and newspaper-
broadcast cross-ownership issues.

In what appeared to be an attempt
to soothe concerns raised by Sens.
Byron Dorgan and Trent Lott — who,
in a terse letter to Martin last month,
suggested the FCC complete its re-
view of broadcasters” fulfillment of
localism and public-service obliga-
tions — Martin said, “I look forward
to hearing from the American people
on a variety of subjects, such as the
impact of the commission’s rules on
localism, campaign and community-
event coverage, minority ownership
and various types of programming,
like children’s and family-friendly
programming and independent and
religious programming.”

Martin said the FCC is also creat-
ing a new website on this topic that
will further contribute to making the
proceeding open and transparent.

Copps, Adelstein React

The FCC'’s latest action responds to
the Third Circuit Court’s 2004 deci-
sion in Prometheus Radio Project v. FCC
that stayed the FCC’s previous own-
ership-rules rewrite that came out of
the commission’s 2002 biennial re-
view order.

“It has been two years since the
Third Circuit sent back to us the mis-
guided handiwork of the previous
[Michael Powell-led] commission,”
said Democratic Commissioner
Michael Copps, who concurred in
part with the order and dissented
from other parts. "We owe the court
a response to its instruction to revisit
this proceeding and to do it right this
time.”

Although he described the process
as “the single most important public-
policy debate that the FCC will tackle
this year,” Copps is unlikely to em-
brace any loosening of media-owner-
ship rules. He criticized the commis-
sion’s efforts of three years ago by
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recalling how “the FCC tried to inflict
this massive wave of further consoli-
dation onto an already highly con-
centrated media industry.”

Copps also said he was disap-
pointed that “this item fails to com-
mit to specific efforts to advance
ownership by minorities.” He added,
“Ibetieve the ownership of our media
should look more like the diversity
of our people. But if all the commis-
sion does is ask a few pat questions
and then sweep this issue under the
rug one more time, we are not lay-
ing the groundwork for progress.”

Democratic Commissioner Jona-
than Adelstein isn’t buying in to the
FCC’s approach to the review. “Un-
fortunately, the manner in which the
commission is launching this critical
proceeding is totally inadequate,” he
said.

“The notice of proposed rulemak-
ing is so open-ended that it will per-
mit the majority of the commission to
allow giant media companies to get
even bigger at the time, place and
manner of their choosing. This notice
is thin gruel to those hoping for a
meaty discussion of media-owner-
ship issues.”

‘No Surprise’

Rep. Maurice Hinchey, founder
and Chairman of the Future of
American Media Caucus, said fol-
lowing the FCC’s meeting, “The
FCC’s decision today to review regu-
lations limiting media consolidation
COmes as no surprise.

“Chairman Kevin Martin has
made it quite clear that he intends to
overturn the existing rules, which are
our last backstop against the concen-
tration of print and broadcast media
into the hands of a few major corpo-
rations.

“Media consolidation is one of the
most dangerous issues confronting
our democracy. As control of the me-
dia is concentrated in the hands of
fewer and fewer conglomerates, lo-
cal reporting disappears, the diver-
sity both of viewpoints and owner-
ship disintegrates, the marketplace of

ideas shrinks, and, as a result, the
media will cease to be the crucial
check on the power of the federal
government that the Founding Fa-
thers intended.

“When the FCC attempted to
overturn media-ownership regula-
tions in 2003, the Congress, the
courts and, most important, the
public expressed their clear opposi-
tion to these efforts.

“It’s no coincidence, then, that Chair-
man Martin waited to raise this is-
sue until he had stacked the deck in
his favor, holding off on beginning
this review until he had a clear ma-
jority to support his position.

“It’s a travesty that, despite the
definitive bipartisan support for the
existing rules, the FCC is introduc-
ing partisanship into an issue that is
much bigger than politics.”

Media Access Project President/
CEO Andrew Schwartzman, who
attended the FCC meeting, said,
“The last time, the FCC started with
a presumption that its goal was to
deregulate. This time we have a
court decision that tells the FCC to
take its thumb off the scale. If the
commission follows that directive,
I'm sure that it will leave the exist-
ing rules in place.

“Over-the-air broadcasting and
daily newspapers are, by far, the
most powerful forces shaping pub-
lic opinion on local and national is-
sues. It is as simple as this: Diver-
sity in media ownership is good for
democratic self-governance.”

NAB Hopes Review Brings
‘Clarity To Rules’

NAB spokesman Dennis Whar-
ton said, “The NAB is pleased the
FCC is moving forward with its media-
ownership review, and we hope the
outcome brings greater clarity to
rules that preserve free, over-the-air
broadcasting’s role as the premier
news, information and entertain-
ment source for tens of millions of
Americans.”

Rev. Robert Chase, Exec. Director
of the Office of Communication of
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| HalVLakeland Promotes James To OM

M ike James has been promoted to the newly created OM position
s at Hall Communications’ News/Talk WLKF, Adult Standards
: WONN, Country WPCV and AC WWRZ in Lakeland. He will continue
¢ as WPCV's PD/afternoon driver.
: “WLKF, WWRZ and WONN all have PDs, so 'l be overseeing the
cluster from a big-picture perspective,” James told R&R. “I'm fortu-
nate because Hall Communications is locally owned and operated.
i They treat their employees like family. it's the best company I’ve ever
& worked for, and I'm thrilled that they created this position for me.”
A 26-year radio veteran, James began his career at a Country AM
: station in Daytona Beach. He spent 15 years at WWKA/Orlando, where
he was Director/Marketing & Promotions, then went on to program
# KKCS/Colorado Springs and KMDL/Lafayette, LA. James joined
¢ WPCV as PD in November 2004,

Lichtstein New Envision Dir./Programming

ichael Lichtstein has joined Envision Radio Networks’ New
: York office in the newly created role of Director/Programming.
= He most recently spent five years as Sr. Producer/Head Writer/Talent
= Booker for Premiere Radio Networks’ Most Requested, hosted by

= Carson Daly.

e d

Executive Action

¢ Lichtstein’s resume includes a stint as writer and producer for VH1's
¢ daily four-hour show Music Matinee.

©  “We're extremely excited to add a network-radio professional with
4 : Michael's talents to the Envision team,” ERN President/CEO Danno
: Wolkoff said. “We look forward to rolling out new programming and
¢ services under Michael's guidance and direction "

the United Church of Christ, encour-
aged the FCC to conduct sufficient
public hearings and independent
study on its proceedings regarding
the possible relaxation or repeal of
long-standing limits on broadcast-
station ownership.

“We urge the FCC to conduct in-
dependent factual analysis, develop
a full record and provide ample op-
portunity for the public to com-
ment,” Chase said. “If only media
insiders are heard, the public inter-
est is in jeopardy and diversity of
voice and localism are threatened.

“These are extremely important
questions for the future of democ-
racy in America. It is essential that
the American public engage in this
important debate.”

AFTRA ‘Extremely Disappointed’

“In just a few short days over
1,200 AFTRA members called for
openness and transparency at the
FCC in embarking upon their re-
view of media-ownership rules,”
said AFTRA National Director/Leg-
islative Affairs Thomas Carpenter.
"We are extremely disappointed that
a majority of commissioners de-
clined to answer that call.”

Carpenter said the FCC’s 120-day
comment period “is far too brief to
allow for meaningful public dis-

R

course.” He added, “When the FCC
intends to commission a number of
studies to support proposed rule
changes, the methodology and con-
clusions of those studies should be
discussed and debated.”

Carpenter said AFTRA is “some-
what gratified” that the FCC will
take public comments at field hear-
ings but said the union believes that
six hearings “is insufficient to gauge
the public response to these impor-
tant questions.”

Former FCC Commissioner Gloria
Tristani was working the hallways
outside the commission’s auditorium
during the meeting, handing out Ben-
ton Foundation press releases to re-
porters.

In the release, Tristani, the DC-
based group’s President, said, “The
Benton Foundation applauds the FCC
for finally tackling this issue, but it
should heed the lesson of its previous
process as it considers any changes to
its rules. Where there is an over-
whelming response by Americans,
the commission should take notice.”

The Benton Foundation recom-
mends that the FCC provide full no-
tice and a significant comment pe-
riod on specific proposals “so the
public knows what new rules the
commission is considering.”

— Jeffrey Yorke

Mastellar
Continued from Page 1

Chicago, Dallas and Pittsburgh. He
assumes the network programming
duties previously handled by Larry
Gifford, who recently exited to be-
come PD of KSPN (ESPN Radio
710}/ Los Angeles.

“Scott is a terrific people person,”
Gilbert said. “He is a fantastic radio
guy and the perfect choice to over-
see our ongoing Sports Talk evolu-
tion here at ESPN Radio.”

Mastellar is a 30-year radio vet-
eran with a varied broadcasting

background that includes stints as a
music-radio D] and a minor-league
sports play-by-play announcer. He
has been at the programming helm
of KESN since that station’s sign-on
as a Sports outlet in April 2001 and
before that held Sports program-
ming positions at stations in Port-
land, OR and Salt Lake City.
Mastellar told R&R, “I am ex-
tremely excited to join a very talented
group of individuals at ESPN Radio
who are dedicated to putting out
compelling, informative and enter-
taining Sports radio on a daily basis.”
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Dubai

Continued from Page 1

advertising revenue goes to radio.
This was a conference that awarded
the first-ever recognition for excel-
lence in broadcasting in the Middle
East region and that was the first of
its kind to take place. 1t was a truly
remarkable experience.

After the first day of the confer-
ence, the headline in local newspa-
per Emirates Today read, “Radio not
EE —_—— ready for inde-
pendence.” It was
| based on the first
and very lively
session, “Shifting
Sands: The Fu-
ture of Radio in
" the Middle East,”

i A where Raymond

— - Gaspar, Manag-
Allen Kepler ng Director of

Radio One in Le-
banon, presented the idea of form-
ing an association to improve the
image of radio. The idea was met
with a great deal of support and en-
thusiasm from the attendees. How-
ever, things are not that simple in
the Middle East.

Arab Media Group CEO Ab-
dullatif Al Sayegh said, “The United
Arab Emirates joining an indepen-
dent radio group is not likely. The
big problem we face right now is
cultural understanding.

“We continually see people come
in with the idea of freedom of ex-
pression but no understanding of
where they happen to be. They use
it mindlessly to criticize and destroy
what others have built. As long as
we do not give the government
some assurance that we are not here
to destroy, the independence of ra-
dio is not likely.”

Al Sayegh speculated that inde-
pendent radio ownership is possible
within the next 10 years and said
that, when stations are offered for
sale, his group may look to buy
them. All radio stations in the
United Arab Emirates are owned by
the government and operated under
a special mandate, according to
Emirates Daily writer Zarina Khan.

Gaspar, winner of the IRC’s first
Lifetime Achievement Award, said
in Emirates Today, “We need to get
together and agree on a system to

measure our audience and improve
awareness so people know what a
special medium radio is.” This was
a recurring theme among IRC at-
tendees, and all were in agreement
that a system of ratings would
greatly assist in increasing radio’s
reach in the Middle East.
Informative Sessions

Besides all the specific Middle
Eastern challenges mentioned, the
convention also had themes that we
Americans would find familiar.

The session titled “Ten Great Ways
to Make People Listen Longer,” pre-
sented by former Capitol Radio exec
Keith Pringle and Capitol Radio
Deputy Program Director Nik Good-
man, covered numerous TSL basics
that you'd expect to hear in a session
at the R&R or NAB conventions right
here in the US.

Sam Zniber, Depuly Managing
Director/Program General
Manager of RTL2 and Fun Radio
in France, gives a talk about
smarter music scheduling at the
International Radio Conference in
Dubai.

Sam Zniber from RTL.2 and Fun
Radio in Paris, along with Pringle,
had a great panel on smarter music
scheduling. There were presenta-
tions from BBC executives on news
coverage, and one on the impor-
tance of ratings and audience re-
search by Steve James of Commer-
cial Radio Australia.

A panel by Douglas McArthur of
the Radio Advertising Bureau in the
UK. on radio vs. print; a panel by
EMAP’s Mark Story on morning
show basics; and an interactive pre-
sentation by Chris Lytle, author of

The Accidental Salesperson, on man-
aging and motivating salespeople
were all extremely informative,

On the second day there was a
fantastic panel on the emerging ra-
dio market in India. Tapas Sen of
Radio Mirchi offered an extremely
thorough presentation on the state
of growth of commercial radio
throughout 91 Indian cities.

India’s radio stations currently
account for only about 3% of all ad-
vertising in the country — about
$80 million U.S. The growth has
been tremendous, up from $20 mil-
lion U.S. in 2001.

Sen said there is great opportu-
nity for everything from foreign in-
vestment to research and consulting
and even production and on-air po-
sitions within India’s radio market.

The final session on the third day
of the convention was titled “The
Future of Radio” and featured RTL
Sr. Strategy Executive Dan DAversa
offering insight into how Europe is
looking at digital radio.

His presentation was mind-blow-
ing, as he talked about the potential
of digital short- and medium-wave
radio and their ability to broadcast
throughout Europe digitally on one
frequency.

RTL is also about to roll out a ra-
dio receiver that will be able to de-
tect what type of frequency the
stream is coming from and catch it
remotely so the end user doesn'’t
have to worry about whether he’s
listening to AM, FM, an FM side
channel, a podcast or a medium- or
short-wave broadcast. The receiver
will figure that out, and he’ll simply
be receiving a branded product like
“Kiss” or “Fun Radio.”

Heavy Enthusiasm

The IRC covered many topics. All
sessions ran one after the other with
short coffee breaks in between, so
they never conflicted, making it
very easy for the 186 attendees to
listen in on all of them.

Interestingly, the entire convention
was presented in English, which
generated probably the only com-
plaint, which came from attendees
who would have liked to have had
an Arabic translation throughout the
presentations. Otherwise, the enthu-
siasm level remained very high
throughout the three-day meeting.

i
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International Radio Conference creator/host lan Carless (r) presents a Radiocast

Award to Roger Saad, Chairman of Mix-FM in Lebanon, for Station of the Year.

IRC organizers lan Carless and
Rick Houghton kept things moving
quickly through each eight-hour day
of meetings. Their company, Talk-
about Media, was formed three
years ago and is based in Dubai.

Carless’ background includes tele-
vision production and direction with
Star TV, MTV, TWI and Channel V.
He has also set up and run produc-
tion companies in Hong Kong, the
Philippines and Indonesia.

Houghton started in radio at age
16 and worked on-air at Radio City/
Liverpool, as well as several other
radio stations in the U.K. He moved
to Dubai in 1996 to set up UAE’s
first private radio station, Channel 4,
and continues as an afternoon host
for Radio City in Dubai.

Carless said, “The goals for the
first IRC were very clear. First, we
wanted to get back to basics and
present a forum with more action-
able ideas and information than any
other conference. In other words, we
wanted to avoid the commercialism
of some other conferences and
present information that people
could take away and use, adapt or
ignore as they see fit. By doing so we
hoped to appeal to delegates not just
from the Middle East, but the world
over.”

Were his goals achieved? “We
achieved both our primary goals
and then some,” Carless said. “The
high point for me was the enthusi-
asm and eagerness of all the del-
egates who attended. This took me
by surprise. There was a real hunger
from everyone there not just for
knowledge, but for anything that

could help them to develop on both
an individual and industry basis.”

Radiocast Awards

Awards were handed out after
the second day of sessions to ac-
knowledge achievements by Mid-
dle Eastern broadcasters. Winners
of the Middle East Radiocast Awards
included Dubai’s Dubai 92, which
took prizes for Best Station Imag-
ing, Best Non-Breakfast Show (Natha-
lie), On Air Personality of the Year
(Catboy) and Best Radio Commer-
cial ("Yo! Sushi”).

Mix-FM in Lebanon won Station
of the Year, Ahmed Fahmy of
Egypt's Nogum-FM was named
Station Programmer of the Year, and
Dubai Eye’s Business Breakfast was
awarded Best Breakfast Show. As
previously mentioned, Raymond
Gaspar was honored with the first-
ever Lifetime Achievement Award.

As for 2007, Carless hopes to host
a bigger and even better convention,
picking up where we left off in this
first-ever [RC. He said, “The IRC con-
ference was and always will be an in-
ternational radio conference aimed at
an international audience. Dubai is
the crossroads between Europe, Af-
rica, Asia and the subcontinent. With
the development underway in the
city, Dubai is an exciting destination.

“However, next year I'm sure we
will run breakout sessions aimed
specifically at Middle Eastern del-
egates tackling local issues.”

Allen Kepler is President of Broadcast
Architecture and can be reached at
allenwk@aol.com.

Univision
Continued from Page 1

The Univision radio division
comprises 73 stations in 22 markets,
including Los Angeles, New York,
Chicago, Houston and Miami. The
radio division grew dramatically in
2002, when Univision acquired His-
panic Broadcasting. The acquisition
made Univision Radio the largest
Spanish-language radio broadcaster
in the US.

Based in Los Angeles, Univision
owns and operates Univision Music
Group and Univision Online and
holds a 50% interest in Mexico-
based Disa Records. Univision also
owns television operations that in-
clude the Univision Network, the

TeleFutura Network, Galavision
and the Univision and TeleFutura
television groups.

‘Market Conditions

Have Been Volatile’

The selling price fell short of the
$40 per share Univision envisioned
in February, when Chairman/CEO
A. Jerrold Perenchio put the com-
pany on the market.

Perenchio, a Hollywood talent
agent-turned-media investor, began
assembling the now-sprawling me-
dia empire in 1992, when he saw a
hole in the Spanish-language media
market.

But his hope that an auction
would bring in big bidders appears
to have been dashed by the reality
of a media market filled with con-

cerns about the near-future economy.
The only other group to submit a bid
was Grupo Televisa — $35.75 per
share — and that came days after the
deadline and was riddled with com-
plexities, including concerns about
whether too much foreign owner-
ship might run afoul of federal au-
thorities.

“It was less than we thought
[Univision was] willing to accept
going into the first round,” David
Bank, an RBC Capital Markets ana-
lyst in New York, told Bloomberg
News. “The price was a function of
lower expectations. Market condi-
tions have been volatile.”

Televisa appeared to be a strong
contender for Univision in the early
going, but a series of top-investor de-
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fections crumpled its buying power.
Carlyle Group, Blackstone Group
and Kohlberg Kravis Roberts & Co.
left the negotiating table before the
Televisa bid was made amid dis-
agreements over how much to offer.

Venevision Investments, owned by
Venezuelan billionaire Gustavo
Cisneros, dropped out of the consor-
tium on June 23. That left Televisa
with Boston-based Bain Capital and
Cascade Investment, the investment
company owned by Microsoft Chair-
man Bill Gates.

Analyst: Not A Done Deal

Banc of America media analyst
Jonathan Jacoby on Tuesday predicted
that the Saban-Univision transaction
won't be a done deal if Grupo Televisa
has anything to say about it.

“We note that Univision’s bylaws
give Televisa and Venevision the abil-
ity to veto a sale of the company, but
a veto can be overridden by 60% ap-
proval from shareholders,” Jacoby
told investors in an e-mail.

“For Televisa to win Univision,
we believe they would have to
bid at least $38 [per share} and
perhaps even higher. We believe
that Univision management will
view Televisa as a ‘riskier’ bid-
der”

Jacoby also said Televisa’s for-
eign-ownership component “would
probably require more time to re-
ceive the necessary regulatory ap-
provals.” As it stands, Jacoby values
the overall deal at $13.5 billion, in-
cluding the debt.
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Born To Do Radio

Ginny Morris’ radio roots run deep

" inny Morris is President of Hubbard Radio, a division of

Hubbard Broadcasting. She represents the third genera-

tion of a broadcasting family that has long been a Midwest me-
dia fixture from their Minneapolis-St. Paul headquarters.

President of Hubbard Radio since 2000,
Morris began her broadcast career in 1982,
while still in college, when she joined the
promotion department of the company’s
Twin Cities flagship television station,
KSTP-TV.

After rising to manager of that depart-
ment, in 1990 she was asked to take on the
challenge of managing KSTP-AM/Minne-
apolis, the radio station that started the Hub-
bard family’s broadcasting business back in
1923, when it was known as WAMD.

Bitten by the radio bug, Morris oversaw
the development of KSTP-AM into a highly
successful Talk station. In 1995 she took on
additional management responsibilities, for
Hot AC clustermate KSTP-FM (KS95), and
in 1999 she added management of the Hub-
bard Radio Network, a regional Talk radio
network that serves a reported 40-plus af-
filiates in the upper Midwest, to her slate of
duties.

A former Chair of the NAB Radio Board,
Morris currently serves on the board of the
RAB and in the Minnesota Chamber of
Commerce. She’s an active member of her
community, working with the Twin Cities’
Metropolitan Airport Foundation, Gillette
Children’s Hospital, the Children’s Cancer
Research Fund and St. Paul Academy.

I recently chatted with Morris about the
pros, cons, ups and downs of being an in-
dependent operator in a consolidated radio
world.

R&R: Your radio roots run pretty deep.

GM: Yes. I got into radio the easy way: I
was born into it. My grandpa started the
business in 1923. In 1990 I was asked to take
on KSTP-AM, a station that had floundered
for a number of years. I think my dad had
a kid and a radio station that he didn't
know what to do with, so he put us togeth-
er and said, “Why don't you giveit a try?”
Iloved radio immediately, and I've been in
it ever since.

Today my corporate responsibilities in-
clude overseeing KSTP-AM & FM; FM107
[WFMP/Minneapolis], where we're doing
Talk targeted to women; and a small sta-
tion, WIXK/New Richmond, WI.

R&R: By today's standards, that's a small
radio operation.

GM: It's pretty darn small by today’s
standards — I'd say about half a cluster
—but it’s an operation that I am very pas-
sionate about and
very involved in.
Running it gives me
| constant joy and
challenge.

R&R: What are some
of the advantages and,
conversely, challenges of
being a small and inde-
pendent operator in to-
day’s radio business?

GM: The ability to
be nimble and make decisions quickly
without a bureaucracy is a huge benefit. We
also have the benefit of being a small com-

Ginny Morris

pany within a bigger company that offers
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Ly | AL PETERSON

apeterson@radioandrecords.com

STOP THE PRESSES! June 30 is “630 Day" in Washington, DC, when listeners, clients and
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other friends of ABC Radio-owned News/Talker WMAL attend a variety of functions sponsored by the
station. As part of the 2006 celebration, The Washington Times created this special press run

promoting the station and its activities.

“Anyone who runs a
station for us, be it on the
radio or TV side, is
expected to be engaged in
their community.”

a lot of resources that many standalone ra-
dio companies might not have access to.
We’ve also got two TV stations in the mar-
ket. All of those things are advantages for
us.

On the other hand, because we control
a limited amount of inventory in the ra-
dio markets where we operate, there are
also many situations in which we are
somewhat at the mercy of what the “big
guys” do in terms of how they run their
businesses, how they treat their custom-
ers, how many commercials they air, what
rates they charge and what rates they ac-
tually get.

R&R: Everyone I've ever spoken to who
works for your company seems incredibly hap-
py to be there, and most of those who used to

work there seem to wish they were back. What
is it about Hubbard that breeds that kind of
satisfaction in the people who work there?

GM: There is an entrepreneurial spirit
that is encouraged here. People are encour-
aged to take chances and think nontradi-
tionally, and that’s a big part of it. We try
not to take for granted that the way we’ve
always done something is still the best way
to do it today, and we try to understand
what is great about all of our people as in-
dividuals, what they all individually bring
to the party.

I’'m particularly gratified by the number
of people who have left Hubbard Radio and
come back, often in a completely different
role than the one we knew them in previ-
ously. There is a flexibility here that is kind
of fun for people. They don’t have to be
typecast forever and known only as one
thing in the company.

I feel very privileged to work with the
great team that we have at Hubbard, and 1
am happy that people have invested their
careers with us. I take that responsibility
very seriously.

R&R: Since most of your stations are lo-
cated in market No. 16, Minneapolis, even a
young broadcaster coming to work for Hub-
bard starts in your largest market. Has the

Continued on Page 10
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Continued from Page 8

lack of opportunity for career growth within
the company ever hindered you in attracting
people you've wanted for your stations over
the years?

GM: No — at least no one has ever given
me that reason for not taking a job here. Part
of that is our understanding of what kind
of person is a good fit with us. If you are
someone who thrives in a large corporate
environment, you would probably be very
frustrated by the informality in the way we
do business here, how we make decisions
and how flexible things are.

We're not right for everybody, that's for
sure, but I think we're pretty good at un-
derstanding who's a Hubbard person and
who's not.

R&R: Another somewhat unique feature of
KSTP-AM in today's Talk radio business is that
you don’t carry very much syndicated program-
ming.

GM: No, we don't, and, thanks to Clear
Channel, we now carry even less. But, no,
we don’t carry much in the way of syndi-
cation, and, with the exception of very few
shows, that is by choice. Our recent experi-
ence of losing Rush Limbaugh after some-
thing like 18 years reminded us that we
must control our own destiny to the great-
est degree we possibly can.

We must always be building and search-
ing to develop local talent that is contract-
ed to Hubbard and not to somebody else.

That said, I am really excited about the
next phase for KSTP in light of some of
our recent changes. As hard as it was to
lose Rush, and as great as he was on our
station, it’s also been a little bit liberating.
Rush tends to overshadow everyone else
on any station he’s on, although here at
KSTP Joe Soucheray has long dominated
Rush’s numbers on the station.

R&R: In 2006 do you see any swinging of
the pendulum, so to speak, in the direction of
Talk, and will that have any impact on KSTP?

GM: The pendulum is always kind of
swinging. Right now, I don’t know if I
think it’s going in one particular direction
or the other. The way the pendulum
swings will always be dictated by the tal-
ent on the air. For example, | have always
believed that Rush would have been equal-
ly successful on the radio had he been a lib-

eral because he is such a phenomenal com-
municator.

On a national level, there’s a bit of a void
out there right now. There are a lot of peo-
ple who want to sound like Rush, but they
aren’t as skilled or as entertaining as he is.
So I don't really know what direction the
format is headed; I just know that we are
trying to focus locally and be sure that we
understand our own community and know
how to talk to them. We're very proud of
and grateful for the successful local shows
we have.

R&R: How important to the company’s niis-
sion Is a strong commitment to community ser-
vice?

GM: Very important. Anyone who runs
astation for us, be it on the radio or TV side,
is expected to be engaged in their commu-
nity. We feel very strongly that that’s not
only our obligation, but it’s also very good
for business. My grandpa used to say, “If
you serve the community, the profits will
take care of themselves.” While it may not
be quite that simple, in a lot of ways it clear-
ly is.

Chae o PN

“l don’t think of myself
as a female broadcaster.
I’m just a broadcaster,
and | am mostly
perceived as such by
whoever is in the room.”
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If you understand what your listeners
and advertisers want and you serve those
needs, and if you also understand and serve
the needs of community organizations,
you're bound to have a great business.

So, even though there is a more contem-
porary version of what my grandpa used
to say, I think the basic philosophy remains
pretty darn true. I also think it holds true
for a lot of other businesses too. To provide
a good service is, typically, good business.

R&R: As many big companies have learned
the hard way, acquiring stations is easy, operat-
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ing them successfully is a bit more complicated.
Would you like Hubbard to grow, and do you
see any opportunities out there to make that hap-
pen?

GM: Absolutely, but only at a price where
we could run the properties the way we
believe they should be run. We don’t want
to expand at a price where we’d have to
starve existing properties in order to make
it work. Any growth that we’re lucky
enough to have would be incremental and
well-considered.

R&R: CBS is on record as wanting to sell
some stations.

GM: Yes, but I don’t see any bargains
there yet.

R&R: A recent report by the Most Influen-
tial Women in Radio group said the number of
women in the front office at radio is still low com-
pared to the number of available positions. Has
being a woman presented any special challeng-
es to you in your career?

GM: No, but I don’t know that my expe-
rience is relevant because I'm an owner. |
don't think of myself as a female broadcast-
er. I'm just a broadcaster, and I am mostly
perceived as such by whoever is in the
room. I don't really think much about things
in terms of my or anyone’s gender.

R&R: Speaking of gender, Hubbard has been
on the leading edge of developing Talk radio for
women. Tell us about your experiences in the
development and launch of WFMP.,

GM: There is a definite future there, and
we’ve learned a lot about it over the past
four years. It’s still a work in progress, but
what we hear anecdotally and from clients
and listeners is incredible passion for what
we’re doing. We're a little frustrated that
Arbitron hasn’t caught up with it all yet, but
we’re confident that it will, and we're quite
sure the station is going to work well in the
long run.

We have a tremendous airstaff and a sales
and marketing team at FM107 that is incred-
ibly dedicated to and enthusiastic about this
product. The challenge is always to figure
out what will resonate with listeners, but,
just as with KSTP, I believe it’s all about the
talent and how they communicate and re-
late to the target audience. WFMP is not a
feminist radio station — there’s a lot of talk
about sex and shoe sales.

R&R: There are those who say that radio as a
carcer doesn't interest young people anymore.
Would you agree?
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“I feel very privileged to
work with the great team
that we have at Hubbard,
and | am happy that
people have invested
their careers with us. |
take that responsibility
very seriously.”
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GM: No. In fact, I would beg to differ
with that premise. [ can tell you that I have
a very large pile of Bayliss Scholarship ap-
plications to get through with our commit-
tee to determine who, among these many
young college students, will get the benefit
of a radio scholarship this year. I find that
there are still many young people who
would like to pursue a career in radio.

R&R: Any advice for those would-be broad-
casters or for broadcasters secking to attract the
attention of tomorrow’s industry players?

GM: Patience and creativity are the two
best words of advice I can think of to an-
swer that question. Broadcasters need to be
patient with emerging talent, both on and
off the air, and young talent need to be pa-
tient with broadcast managers and compa-
nies that are trying to figure out what to do
in order to be successful in this highly com-
petitive media envirorunent. [ have always
found that a little patience mixed with a lit-
tle creativity can really pay off.

R&R: What's next for you and for Hubbard
Radio?

GM: Oh, plenty. Organizationally speak-
ing, we have the next generation of family
now becoming involved in the business. My
oldest nephew and oldest niece are both
now working in the radio end of our com-
pany, and it’s safe to say that they both have
already been bitten by the bug. Bringing the
next generation into our company will be a
very important part of what I'll be doing in
the immediate years ahead.

ATTENTION: PRO
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Mardin

Continued from Page 3
Grammys, including one for Pro-
ducer of the Year.

Mardin also produced records
for Aretha Franklin, Bette Midler,
Barbra Streisand, Chaka Khan, Av-
erage White Band, Willie Nelson
and Hall & Oates.

Daryl Hall said on Monday,
“Arif could bring out the best in any
artist and was responsible in help-
ing to create the Hall & QOates sound.
Mostimportantly, Arif was like a fa-
ther figure to me.”

In a career that spanned over four
decades, Mardin collected more than
40 gold and platinum albums, 15
Grammy nominations and 11
Grammy Awards. He was inducted
into the Recording Academy’s Halil
of Fame in 1990.

WORKIN’ FOR A LIVIN’ Hugy Lewis & The News recently performed at
the legendary Red Rocks Amphithéatre in Morrison, CO, and the Jones Radio
Networks folks were on hand for the festivities. Seen here (I-r) are JRN Hot AC
MD Chad Blake, Lewis and JRN Sr. Director/Programming Jon Holiday.

“It’s difficult to put into words
the impact one individual has had
on the evolution of recorded
sound, especially when that indi-
vidual is Arif Mardin,” Recording
Academy President Neil Portnow
said on Monday.

“Having produced countless

artists who covered most every
genre in music — including R&B,
jazz, pop, funk and country —
Mardin knew a star when he
found one and was a master at
crafting material that not only rep-
resented those talents musically,
but made hits.”

RADAR

Continued from Page 3

ABC Daytime Direction has
been the top-rated network in
the last three RADAR surveys.
However, its average audience
has steadily eroded.

The network attracted 7.3 mil-
lion listeners and a 2.9 rating in
RADAR 88, released in March;
7.4 million listeners and a 3.0
rating in RADAR 87; and 8.2

million listeners and a 3.3 rating
in RADAR 86.

Taking second place in RADAR
89 is ABC Prime Access Radio,
which attracted an average audi-
ence of 5.5 million listeners and a
2.2 rating. While ABC Prime Acess
Radio climbed from the No. 3 po-
sition in RADAR 88, it fell from an
average audience of 5.7 million
and a 2.3 rating in those rankings
and from 5.8 million and a 2.4 in
RADAR 87.

In third place in RADAR 89 s Jones
MediaAmerica TWC Radio, which
was No. 2 in RADAR 88. It attracted
nearly 5.5 million listeners and a 2.2
rating — down from 5.8 million listen-
ers and a 2.3 rating in RADAR 88 but
up from 5.3 million listeners and 2 2.2
rating in RADAR 87.

RADAR 89 covers the period
from March 31, 2005 to March 29,
2006. The sample size of 106,000
reflects an increase of 6,000 diary-
keepers from RADAR 88.

Owner
Continued from Page 3

I very much dislike making
threats, but I have to tell you, un-
der no uncertain terms, thatanyone
who utters a profanity or a vulgar-
ity over these airwaves will never
work again in commercial radio, if
[ have anything to do with it.

We are working with the New
York State Broadcasters Associa-

tion, the NAB and various First
Amendment lawyers and scholars
on this matter. But for now, you are
warned to be very careful about
what you say in front of the micro-
phone at all times.

I am confident you will take this
warning to heart. These two radio
stations are too important to too
many communities and to too many
deserving and underserved listener

Memories
Continued from Page 3

at a local hotel, and when [ turned
the volume up, they were talking
about a sizable fire in the hotel
kitchen that was not yet under con-
trol.

Looking out the window of the
suite at the street below, we saw fire
trucks and some smoke and discov-
ered that the fire was in our hotel.

Then there was the R&R Con-
vention in Atlanta, housed at the
Peachtree Plaza, which, as you may
know, is a very tall building and a
wonderful hotel — except that our
convention was there during the
first week the hotel was open.

Like most new businesses, the
Peachtree really needed a shake-
down week or two before they tried
to host any large group, let alone a
bunch of radio and record people.
Unfortunately, that didn’t happen.

Those who were there remember
nonexistent elevator service in a
building that, I think, was 50 or
more stories tall. Those who
weren't stuck in the elevators were
walking up and down the emer-
gency stairways.
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1f1 remember correctly, my room
was on the 40th tloor, and not once
did I get there by elevator, except
when I checked in the night before
the convention. There were so
many people using the emergency
stairways to get from floor to floor
that the door alarms were sounding
around the clock.

I placed a room-service order for
breakfast on the first day of the
convention and didn’t get the or-
der until I just happened to be
back in the room recovering from
the climb up the stairs at 3pm that
afternoon.

Those who attended that one re-
member it for weight loss due to
all the stair climbing we did.

I'm sure there were many high
points to R&R conventions that actu-
ally had something to dowith building
better bonds between radioand record
folks, but those are lost in my memory.
I guess that's what happens when
young programmers get old.

The views expressed in a letter
to the editor are those of the writer
only. The writer is solely respon-
sible for the content. R&R re-
serves the right to edit letters.

groups to be put in danger by any
verbal indecency or obscenity.

The views expressed in a letter
to the editor are those of the writer |
only. The writer is solely respon-
sible for the content. R&R re-
serves the right to edit letters.
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BirTtHs

ASL Music Media & Promotion’s
Adam Leibovitz, wife Dawn, son
Elias Steven, June 14.

Sirius Outlaw Country and Road
Dog Trucking Format Program-
ming Manager Jeremy Tepper,
wife Laura Cantrell, daughter
Isabella May, May 27.

CONDOLENCES

Kool & The Gang co-founder/
guitarist Claydes “Charles”
Smith, 57, June 20.

Latin jazz/bebop pianist Hilton
Ruiz, 54, June 6.

Recording artist and Grand Ole
Opry member Billy Walker, 77,
May 21.

Billy Walker bandmember
Charles Lilly Jr., May 21.

Billy Walker bandmember Dan-
iel Patton, May 21.

Country singer Bonnie Owens,
76, April 24.

Former Moody Broadcasting
Network VP Robert Neff, April 21.

Singer-songwriter Gene Pitney,
65, April 5.

Label vet Sheila Witkin, 66,
April 2.

Former Storer Communications
President/CEO Ken Bagwell, 77,
March 30.

Longtime Dallas broadcaster
Tony Garrett, 68, March 27.
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3405 Laure! Avenue * Cheverly, MD 20785 » Tel 301-773-7005 » Fax 301-772-2645
NASHVILLE BUREAU CHIEF LON HELTON e thelton @radioandrecords.com
1106 16" Avenue South » Nashville, TN 37212 » Tel 615-244-8822 » Fax 615-248-6655
ASSOCIATE COUNTRY EDITOR CHUCK ALY * caly @radioandrecords.com
OFFICE MANAGER MARY RENE BAXTER * mbaxter @radioandrecords.com
CIRCULATION
CIRCULATION MANAGER JIM HANSON ¢ jhanson @ radioandrecords.com
INFORMATION TECHNOLOGY
SAEID IRVANI * sirvani@radioandrecords.com
CECIL PHILLIPS » cphiliips @radioandrecords.com
HAMID IRVANI ¢ hirvani@radioandrecords.com
AMIT GUPTA » agupta @radioandrecords.com
RAYMOND HAZELWOOD rhazelwood@radioandrecords.comJ
JOSE DE LEON » jdeleon @radicandrecords.com
PUNEET PARASHAR ° pparashar @ radioandrecords.com
PRODUCTION & DESIGN
PRODUCTION DIRECTOR ROGERZUMWALT » rzumwalt @ radioandrecords.com
GRAPHICS DELIA RUBIO * drubio @radioandrecords.com
DESIGN DIRECTOR TIM KUMMEROQOW e tkummerow @ radioandrecords.com
DIRECTOR/DIGITAL PRODUCTS SUSAN SHANKIN ¢ sshankin @ radioandrecords.com
AD DESIGN MANAGER EULALAE C. NARIDO il « bnarido @radioandrecords.com
DESIGN GLORIOSO FAJARDO « gfajardo@radioandrecords.com
DESIGN PATRICIA MCMAHON « pmcmahon @radioandrecords.com
DESIGN SONIA POWELL * spowell @radioandrecords.com
DESIGN ALAN SAVANAPRIDI « asavanapridi@radioandrecords.com
DESIGN CONSULTANT GARY VAN DER STEUR * gvandersteur @radioandrecords.com |
DESIGN CONSULTANT CARL HARMON ¢ charmon @radioandrecords.com

SR. DIRECTOR/DIGITAL INITIATIVES
DIRECTOR/MUSIC OPERATIONS
CHARTS & MUSIC MANAGER
LATIN FORMATS COORDINATOR
CHARTS COORDINATOR

DIRECTOR

LEAD DEVELOPER
APPLICATION DEVELOPER
WEB/APPLICATION DEVELOPER
NETWORK ADMINISTRATOR
SYSTEM ADMINISTRATOR
DATABASE ADMINISTRATOR

DIRECTOR/SALES HENRY MOWRY * hmowry @radioandrecords.com
SALES MANAGER KRISTY REEVES « kreeves @radioandrecords.com
ADVERTISING COORDINATOR NANCY HOFF * nhoff@radioandrecords.com
SALES REPRESENTATIVE MARY FOREST CAMPBELL « mcampbeil @radioandrecords.com
SALES REPRESENTATIVE ALEX CORTEZ * acortez @radioandrecords.com
SALES REPRESENTATIVE MEREDITH HUPP » mhupp @ radioandrecords.com
SALES REPRESENTATIVE ERNLLAMADO * ellamado @ radioandrecords.com
SALES REPRESENTATIVE KAREN MUMAW « kmumaw @radioandrecords.com
SALES REPRESENTATIVE MARIAPARKER * mparker@ radioandrecords.com
SALES REPRESENTATIVE STEVE RESNIK ¢ sresnik @ radioandrecords.com
SALES REPRESENTATIVE MICHELLE RICH « mrich@radioandrecords.com
SALES REPRESENTATIVE BROOKE WILLIAMS TRISSEL ¢ btrissel @ radioandrecords.com
SALES ASSISTANT VALERIE JIMENEZ ¢ vjimenez @radioandrecords.com

CHIEF FINANCIAL OFFJCER
ACCOUNTING & PAYROLL MANAGER
ACCOUNTS PAYABLE ADMIN.
CREDIT & COLLECTIONS

BILLING ADMINISTRATOR

BILLING ADMINISTRATOR

FRANK COMMONS « fcommons @radioandrecords.com
MAGDA LIZARDO * mlizardo @ radioandrecords.com
STUART KELIIPULEOLE * skelijpuleole @radioandrecords.com
SUSANNA PEDRAZA « spedraza @radioandrecords.com
GLENDA VICTORES * gvictores @ radioandrecords.com
SIMONE ADAMSON * madamson @ radioandrecords.com
ADMINISTRATION

ERICA FARBER ° efarber @ radioandrecords.com
CYNDEE MAXWELL * cmaxwell@ radioandrecords.com
PAGE BEAVER ¢ pbeaver@radioandrecords.com

LISE DEARY - /deary @radioandrecords.com
JACQUELINE LENNON ¢ jlennon @radioandrecords.com
AL MACHERA * amachera@radioandrecords.com
AMANDA ELEK * aelek@radioandrecords.com
JUANITA NEWTON ° jnewton @radioandrecords.com
ROB SPARAGO « rsparago @ radioandrecords.com

PUBLISHER/CEO

VP/EDITORIAL & MUSIC OPERATIONS
DIRECTOR/OPERATIONS

GENERAL COUNSEL/HR DIRECTOR
DIRECTOR/CONVENTIONS
DIRECTOR/SPECIAL PROJECTS
EXECUTIVE ASSISTANT

OFFICE ADMIN/RECEPTION
MAILROOM

A Perry Capital Corporation
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Integrity, Hard Work
And Results

Triad sees solid growth, success in its eight markets

n early 1999, David Benjamin didn’t know exactly what he

. wanted to do with his life. Two years earlier, Benjamin’s com-
pany, Community Pacific Broadcasting, had agreed to sell its five
AM and six FM stations in Des Moines; Modesto, CA; and An-
chorage, AK to Capstar subsidiary Pacific Star Communications
for $35 million. “After I left broadcast ownership I wasn’t very
good at not doing anything,” Benjamin says.

After a short stint with Capstar to ensure
the smooth transition of the properties, Ben-
jamin teamed up with a longtime friend and
key investor in Community Pacific, George
Couch, and that company’s key investment

partner, Norwest Equi-
ty Partners, to discuss
opportunities.

The discussion even-
| tually turned to what
| the three had done to-
gether at Community
Pacific and the possibil-
ity of doing it again,
but on a larger scale.
With the three main
players in agreement, Triad Broadcasting was
born in July 1999, with Benjamin as President/
CEO.

When Benjamin and his investors agreed to
sell Community Pacific in 1997, he said good-
bye to a company he co-founded in 1974. “We
had all, including myself, been invested in the
company for a long period of time,” he says.
“Capstar had presented us with an attractive
price, and we decided to sell.”

Community Pacific was one of the first
groups Capstar acquired on its way to its Au-

ol

David Beﬁjamin
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gust 1999 merger with Chancellor Media,
forming AMFM.

“At that point everybody thought there
would be no opportunity to get back into mid-
market radio again, because of consolidation,”
Benjamin says. “But we looked at it again and
saw that larger clusters of stations were per-
mitted under the new ownership rules [as a
result of the Telecom Act].”

Biloxi Boom & Blues

Triad today owns 44 stations in eight mar-
kets: Savannah, GA; Peoria, IL; Biloxi, MS;
Fargo, ND; Lincoln, NE; Hilton Head, SC;
Rapid City, SD; and Bluefield, WV.

The company’s first acquisition came in
1999, on Mississippi’s Gulf Coast, as Triad
agreed to acquire WCPR, WLRK, WXBD,
WXRG & WXYK/Biloxi-Gulfport-Pascagou-
la, MS from Radio Partners for $7.8 million.

The gaming industry is what attracted Ben-
jamin to Biloxi, and it’s still something he sees
asadriver of his stations’ growth in the region.

“Because of the gaming industry, we be-
lieved Biloxi was going to enjoy significant
growth,” Benjamin says. “We liked a lot of the
management people there, and a lot of them
are still with us.
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f to buy more of your stations.

station buys” your best deal.

Keys To Cluster Selling

In the second in an occasional series, radio-station sales consultant
Frank Kulbertis suggests that sales managers working in multiple-sta-
tion groups reconsider their rate cards.

Rework your rate card. On the surface, it seems like a contradiction: Decrease
rates to increase revenue. But multistation discounts will motivate advertisers

~ Todo it right, put a premium price on single-station buys, then incrementally
discount rates for adding more stations to a buy. If your goal is to get more three-
station buys, then give only a small discount for adding a second station and a
much larger discount for adding a third.

As you increase the average number of stations being purchased, shift your
largest price breakup to prompt even more stations to be bought. Make “all-

By Frank Kulbertis

B

. HKulbertis can be reached at frank@radioactivesales.com.

“The market had a lot of growth character-
istics, and, in fact, that is something we see
more than ever today. We are huge believers
in the future of the marketplace.”

That marketplace is now in the midst of a
long-term recovery from the devastating ef-
fects of Hurricane Katrina, which lashed the
region even harder than it did New Orleans,
to the west. “So many housing units need to
be replaced,” Benjamin says of the area.

Although Triad’s corporate offices are in
the placid Northern California city of
Monterey, senior management worked tire-
lessly in the aftermath of Hurricane Katrina
to help get the company’s stations in Biloxi
back on the air.

“I got down there not too long after Katri-
na,” Benjamin says. “Our major station in the
market, WCPR, was on not too long after the
storm. All of the other stations went on the air
not too long after that. But because of where
we are located, we were the most devastated
of all the radio groups in the market.”

Benjamin credits the local staff and manage-
ment for much of the recovery effort in south
Mississippi. “It really comes down to the peo-

S

ple,” he says. “The people kept us going and
kept us on the air. The company as a whole
did a great job supporting them. We may be
in California, but we were working around the
clock getting them fuel and trying to get them
to stay on the air.

“We received good cooperation from the
FCC; FEMA was not helpful atall. Sr. VP/Di-
rector, East Coast Operations Steve Fehder,
who oversees the Biloxi stations and was there
before Triad bought them, did a wonderful job
in directing our efforts.”

After Katrina the state of Mississippi loos-
ened its regulations on casino gaming to per-
mit land-based casinos. Before the storm ca-
sinos were allowed only in barges along the
Gulf Coast and on boats on rivers and lakes.
Though Katrina devastated the coastal gam-
ing industry, Mississippi’s casinos are poised
to come back in a bigger and better way.

That's vital to Triad’s growth. “Over the
next two to three years we think we're going
to see exponential growth in that area,” Ben-
jamin says.

Continued on Page 14
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Integrity, Hard Work And Results

Continued from Page 13

The market will also see growth in its pop-
ulation because of the slow road to recovery
in New Orleans. “New Orleans is having a
very difficult recovery for a variety of rea-
sons,” Benjamin says.

“While we don't think that’s a very good
thing and it's very unfortunate, some of the
other areas — in particular the Gulf Coast —
are going to be beneficiaries of the fact that
New Orleans hasn't gotten going on many of
its recovery efforts.

“That’s not going to happen in 2006, but it
is going to happen, and, like everybody else,
we're going to make the best of it.”

Local Leadership Is Key

As Triad added markets to its portfolio, two
key factors came into play when it decided
where to buy. First, Benjamin and his team de-
veloped a strategy for operating strictly in
midsized markets.

The second consideration was the quality
of local management — something that makes

“Companies are beginning
to rationalize their
portfolios and divest
stations that don't fit for
one reason or another. This
is contrary to the trends we
predicted two years ago.
Companies will shed assets
and focus on what they
believe are core assets,
and | think there clearly
will be expanding
opportunity for companies
like ours.”

e

Triad different from companies that buy clus-
ters and subsequently make management
changes.

“Our philosophy is to give local manage-
ment a lot of leeway within the confines of a
very detailed budget,” Benjamin says. “We
have very tight financial controls, but in terms
of decisionmaking, that is left up to local man-
agement.”

The quality of the facilities themselves and
the growth characteristics of particular markets
round out the criteria Triad used for entering
the rest of the markets in which it currently
operates. “With the condition of the radio ir-
dustry today, it’s been proven that you need
more thana chopping block to grow,” Benjamin
says.

Following Biloxi, Triad in 1999 purchased
six stations in Fargo, ND from Jim Ingstad and
six stations in Rapid City, SD from Tom Ing-
stad for a total price of $37.8 million. Six years
later Fargo GM Nancy Odney and Rapid City
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GM Lia Green aresstill in charge, having stayed
on after the Ingstads sold the stations.

In 2000 similar situations unfolded in Lin-
coln, Hilton Head, Savannah and the small
West Virginia city of Bluefield, Arbitron mar-
ket No. 279. “We did a lot of acquisitions in
2000, but we felt we had to take advantage of
these opportunities when they came,” Ben-
jamin says.

Triad obtained the Lincoln stations from
Warner Stations in a $12 million deal, while
the Hilton Head, Savannah and Bluefield
properties were purchased for $25.5 million
from Adventure Communications — a name
still used by the Triad stations in those mar-
kets.

While Bluefield was not a focus when Tri-
ad acquired Adventure, Benjamin is satisfied
with the performance of that group of stations.
“They are doing a wonderful job, and it’s turn-

ing into a very, very nice growth situation for -

us,” he says. “It ended up as something we
feel very pleased about.”

In 2003 Triad entered the Peoria, IL market,
obtaining four stations from JMP Media for
$37 million. With that deal, JMP President/
COO Mike Wild exited the ownership ranks
after four years and joined Triad as Sr. VP/
Market Manager for its newly acquired Illinois
cluster. Wild now also assists in directing Tri-
ad’s West Coast operations.

“I'm proud of this company, and I think we
have wonderful people at all levels,” Benjamin
says. “Our objective was not to become the
biggest company in the industry, but to be-
come the very best. If you go around to the
various Triad markets, we're proud of all of
the individuals who make it run. I'm proud
to be associated with all of them.”

Internal Elevation

While Triad has enjoyed success with the
majority of the station groups it acquired, Ben-
jamin says that his company “stumbled” in
Florida's state capital.

“I'll take the blame for that,” he says of the
four-station Tallahassee, FL cluster Triad pur-
chased from Radio Partners for $15 million in
May 2000. “We just could not make the clus-
ter work. Despite our best efforts, we weren’t
able to retain the local management, and the
departure of one or two key people started us
on a downward slide that we weren’t able to
get out of.”

Five years later Triad exited the Sunshine
State at a loss. The stations are now owned by
Opus Media Partners, which bought them
from Triad for $12.5 million.

Triad remains adamant about its guiding
principle of promoting from within when a
managerial opening arises.

“Normally, we've had very little turnover
at the management level, but in the last two
years, when we had two openings, the suc-
cessors were promoted from within,” Ben-
jamin says. “That's the ideal situation, where
you have somebody on your bench who is
ready to step up. The road to market manag-
er at Triad is rising up through the ranks.

“If you look at the best-managed companies
in various industries, they mostly promote
from within.”

Triad’s primary emphasis today is on max-
imizing performance in the markets it oper-
ates in rather than expanding further. Says
Benjamin, “While there is a fair amount of in-

ventory out there, there is not a lot of quality

inventory out there.”
While Triad’s strategy from the get-go has
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“The better-run
companies in this
industry have a lot of
corporate and regional
involvement on a day-to-
day level with their
properties. That is true
with great companies in
all industries. We believe
in integrity, hard work
and results. That's what
we’re all about.”
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been to focus on midsized markets, can a com-
pany like it grow in a world where companies
like Clear Channel, Entercom, CBS Radio and
Cumulus have more muscle?

Benjamin says, “What we are seeing is com-
panies beginning to rationalize their portfoli-
os and divest stations that don’t fit for one rea-
son or another. The most public example of
that today is the CBS Radio divestiture, when
that happens. But there are others out there,
and this is contrary to the trends we predict-
ed two years ago.

“Companies will shed assets and focus on
what they believe are core assets, and I think
there clearly will be expanding opportunity
for companies like ours.”

Mark Your Calendars

Important dates and events in the coming months

-

Personal Touch

Triad competes with Clear Channel in five
markets, and, while the latter company is a gi-
ant compared to Triad, Benjamin is quick to
point out that the radio business is still a local
one. "] don'’t think our people feel that because
of our size we're at any disadvantage,” he says.

“In some ways, we have the ability to move
a lot faster. Any of our managers can call me
directly, and we can make any number of de-
cisions quickly — like in 10 minutes. The time
it takes to turn things around makes us a little
bit different.”

Benjamin makes sure that he visits every sta-
tion group on a regular basis. “That is absolute-
ly essential,” he says. “It is very, very impor-
tant to get to the properties and meet with the
local management. It's part of the nuts and bolts
of the business. That's something that is lost
with the bigger, publicly held companies.”

Why is that the case? Benjamin says, “They
are sprawling enterprises. We are sprawling
enough, and it’s very hard work. It’s not easy.
It’s a ot more fun to go to the NAB or to have
dinner with investment bankers than it is to
go to amarket — any market —and have din-
ner with the sales manager and market man-
ager and plow through the problems they are
facing. But that’s what it is all about. This is a
business of details and a business of commu-
nication.

“The better-run companies in this industry
have a lot of corporate and regional involve-
ment on a day-to-day level with their proper-
ties. That is true with great companies in all
industries.

“Wal-Mart executives are constantly on the
road and are seen walking through stores. At
Microsoft, the company head doesn’t have
time to spend on Wall Street. We believe in in-
tegrity, hard work and results. That's what
we're all about.”
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July 13-16.— The Conclave,
Minneapolis; www.the
conclave.com

Aug. 2-5 — R&R Triple A Summit
2005, Boulder, CO; www.radio
andrecords.com

Bootcamp, Chicago; www.mor
ningshowbootcamp.com

Aug. 18-19 — Dan O’Day’s
International Radio Creative &
Production Summit, Los Angeles,
CA; www.danoday.com/summit

Aug. 31 — MTV Video Music
Awards, New York; www.mtv.com

Sept. 20-22 — Americana Music
Conference, Nashville; www.
americanamusic.org

Sept. 20-22 — R&R Convention
2006 & 2006 NAB Radio Show,
Dallas; www.radioandrecords.com

Sept. 21-Dec. 13 — Fall Arbitron

Sept. 22 — Americana Honors &
Awards, Nashville; www.americana
music.org

< October >

Summit; www.radioandrecords.
com.

Oct. 27-28 — New York Gospel
Superfest, New York; www.
gospelcity.com

Oct. 31- Nov. 4 — CMJ Music
Marathon, New York; www.
cmj.com

November

Nov. 9-11 — R&R Christian Summit,
Nashville; www.radioandrecords.
com

The Industry Events Calendar is now availahle online at
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: Aug. 10-12 — Morning Show
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Prophet Didn’t See This One Coming

‘Cear Channel/Tampa, already pretty jumpy over this whole
indecency thing (remember those $700,000 in Bubba The Love
Sponge-related fines?), reportedly fired two employees after an
F-bomb was accidentally detonated on Hot AC WMTX (Mix
100.7). The incident allegedly happened two weeks ago but has

just now come to light. The Tampa Tribune reports that CC re-

porter Dennis Roper had prerecorded a weather update dur- |

ing Tropical Storm Alberto and thought he had deleted a ver-

sion with the naughty word in it, but the track somehow made

it into the Prophet system
and aired on Mix, where
night jock Amy Newman
was also canned for letting it
fly on her watch. “I don’t
think [Newman] had any
control over it. It was pro-
grammed in the system, and
it'’s unfortunate for her,”

Roper told the Tribune. “It

was an accident. | think the

BN, R t
station only got two calls, FUSH HERE T0 ASK OUESTION
and those listeners were Still employed; others not so ucky.
laughing about it. But every-
one in broadcasting is paranoid now, not just Clear Channel. |
let my whole career get away in a few seconds. Now, I'm look-
ing for work.”

Calls and e-mails to CC/Tampa management had not been re-
turned at press time. Veteran Tampa news guy Arch Deal of-
fered up this poignant observation on the proceedings: “We can

thank Janet Jackson for this.”

No Balls, Three Strikes For Phillies Brass

Sports Talk fans are still buzzing over a recent incident involving
Philadelphia Phillies pitcher Brett Myers allegedly smacking his
wife on a busy Boston street. The incident was witnessed by
several people and prompted multiple 91| calls, but Myers was
allowed to pitch the next day anyway. It's a well-known fact that
Philly sports fans are notoriously outspoken in their love/hate re-
lationships with their teams and not bashful about showing their
displeasure when someone, even from the home team, screws
up.

WRDW (Wired 96.5)/Philadelphia morning dude Chio ech-
oed the dissatisfaction of many, especially women, who feel
Phillies management has been strangely silent on this issue when
he invited 12 women up to the station to vent their anger and
frustration via a special “tribute” to Myers: In “Bitch-Slap Brett
Myers for Mariah Carey Tickets,” listeners smack a pifiata wear-
ing Myers’ jersey and hat. “We believe any instance of domestic
violence is a serious issue, but we're bringing attention to it in a
not-so-serious way,” Chio says. “We've taken a lot of calls on
this issue, especially from women, and they're pissed at man-
agement for not addressing this.”

Myers is scheduled to make his first home start since the in-
cident next week, and the fans will be waiting. “It won't be a

pretty sight,” Chio promises.

Jay-Z Leaving Del Boca Vista?

After rolling Aeron-style for the past year and a half as Def
Jam President/CEQ, Mr. Shawn “Jay-Z” Carter “unretired”
June 25 for a one-night-only 10th anniversary performance of
his debut album, Reasonable Doubt — a show that sold out in
one minute flat. Is Mr. Z now getting ready to return to the stage
on a regular basis? He just announced plans for a world tour this

fall with stops in Seoul, Beirut, Dubai, Johannesburg and Sydney.

“They’ve heard my music, but
they've never really seen me |
perform live,” Z/Carter told the
Associated Press. “This really
makes me want to go out and
perform. I'm looking forward to
going overseas.”

Jay-Z also says he’s consider-

ing checking out of the Rappers

Can't believe it's been 10 years.

Retirement Home and record-
ing a new album. “| believe the
industry as a whole needs certain events to happen to sustain it
and keep it alive,” he said. “You need [Dr.] Dre albums, you need
Eminem albums, you need 50 [Cent] albums, you need big art-
ists, you need major events that happen. When | look at it in

those terms, | believe that an album is needed.”

Label Love

* Columbia Sr. VP/Promotion Liz Pokora exits after six years
with Sony Music. Columbia VP/Pop Promotion Aimie Vaughan
will now absorb many of her duties, ably assisted by her cohort
Amanda Walk, who is upped from Los Angeles Regional to
National Director/Pop Promotion. Both will remain based in L.A.
Pokora, who is preparing to give birth to her second child, can
be reached at ahmayzing@sbcglobal.net.

* After a year with Island Def Jam, Sr. Director/Adult Formats
Bridgett Germroth exits as a result of budget cuts. Ms.
Germroth, who spent the bulk of her promotion wonder years
with ALR., is ready for her next opportunity at 443-253-2583,
or bgermy@comcast.net.

* Reprise New York promo princess Karen McLellan is
headed to Australia to become New South Wales Promotions
Manager/International for Warner Music/Australia. She'll tempo-
rarily cover for Mandy Perry, who's going on maternity leave.
Her new e-mail address is karen.mclellan@warnermusic.com.
Look for Reprise Carolinas rep Dan Severs to be upgraded and
replace McLellan in New York.

* After a long and painful year spent out of the industry,
promo vet John Nagara is baaaack: He’s now doing Southeast
regional promotion for CO5 Music. He replaces Toby Russell,
now with Universal Republic. Nagara can be easily harassed at
678-443-8820 or john@co5music.com.

* Congrats to Meredith McHugh, the newly named regional
promotion rep for TransContinental Records, based in Los An-
geles. McHugh is best known for her time as RCA's Richard
Palmese assistant a few years back. She can be congratulated at
323-512-5280 or meredith@t-con.com.

The Programming Dept.

* Citadel/Southeast President John King has resigned after
four years. King, who recently moved from Nashville to exotic
Dayton, OH, tells R&R he plans to take some time off to work
on his recently purchased 80-year-old house before he decides
what to do next. Reach him at 937-648-3189.

King’s former stations will be split up among three Citadel Re-
gional Managers. Tne lucky bastards are Charleston, SC-based
Paul O’Malley, who will assume responsibilities for Tennessee,
except for Chattanooga, which goes to Columbia, SC-based Bill
Mc-Elveen; and New Orleans-based Dave Siebert, who will
add Oklahoma City and Little Rock to his to-do list.

* KMAX (95.7 Max FM)/San Francisco rolls out the earth-
toned carpet to welcome new MD Dean Kattari, who was last
seen in Santa Rosa, CA as OM of Wine Country Radio’s four-
station cluster and morning guy at Triple A KRSH (The Krush).

* P}, PD of KZCH (Channel 96-3)/Wichita and Asst. OM of
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CC'’s cluster there, is headed

| for Atlanta as the new Execu-
tive Assistant to Sr. VP/Pro-
gramming Marc Chase and

| RVPP Mike Wheeler. He re-
places James “Double Down”
Howard, now PD of WXTB
(98 Rock)/Tampa.

. Kramer is giving up his

‘ cushy MD/afternoon post at

WVKS (92.5 Kiss-FM)/Toledo,
‘ home of M*A*S*H's Max
| Klinger, and is packing for

Your Kramer may vary.

some lucrative new gig he can’t reveal just yet.
* Just when he thought he was rolling with a full staff at Buck-

ley CHR/Rhythmic KHTN (Hot |04-7)/Modesto, CA, OM/PD
Continued on Page 16
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YEAR AGO

= Kenny Smoov named PD of WQQK/Nashville
« Linda O’Conner named GM of WFUN/St. Louis.
* L.A. Lloyd named PD of KISS/San Antonio.

YEARS AGO

@

* Epic Records Group ups Joel Klaiman | Py
to Sr. VP/Promotion | ‘h s o _g

* John Madison named CEO of ClikRa- |
dio

« Gene Bryan named VP/Sales for Entra-
vision's radio division

Gene Bryan

YEARS AGO

®

+ Tim Closson elevated to VP/Country Programming of I
Chancellor Broadcasting,

+ Don Cristi named PD of KKAT/Salt Lake City.

» KISN/Salt Lake City names Burke Allen PD.

YEARS AGO

®

« Greg Thompson named Sr. VP/Promo-
tion of SBK Records.

» Diane Sutter promoted to Exec. VP/Op- |
erations of Shamrock.

« Darrel Goodin promoted to VP/GM of
WWKB & WKSE/Buffalo.

l}wﬂnrqail

YEARS AGO

®

« Jim Grady named VP/Sales of RCA Records U.S.

* Dave Popovich forms consulting firm Radio Consulting |
Services. |

« Zak Phillips named PD of KAZY/Denver. |

YEARS AGO

@

* John Gehron promoted to VP & Station
Manager of WLS/Chicago

+ Jon Anthony named Country PD of Sat-
ellite Music Network

+ Tom Durney named Sr. VP of Insilco
Broadcast Group

John Gehron

YEARS AGO

®

* Ron Jacobs named VP/Programming of KKUA/Honolulu

« Marge Bush resigns as MD of WIXY/Cleveland after 26
years.

+ Larry Cannon appointed PD of WFLB/Fayetteville, NC.

L #
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Continued from Page 15

Rene Roberts takes one in the teeth as Asst. PD/Promotions |

Director/morning guy Drew Stone comes into his office and

resigns to take an unannounced PD gig “somewhere in the |

U.S." Quickly regaining his composure, Roberts says, “Fine!”
then rips the Asst. PD stripes off Stone’s uniform and hands
them to afternoon jock Steve Gomez. Roberts, who swears
he’s not that bitter, now needs a promotions director and a
morning guy. No pressure.

* “He’s my conscience, my second opinion — | love him. He
had me at hello.” That's Toby Knapp, PD/afternoon dude at
Clear Channel CHR/Pop WNOK/Columbia, SC, waxing poetic
about his promotion of morning co-host Kelly Nash to Asst.
PD/MD. Nash is beloved for his time at WHTZ (Z100)/New
York; WBLI/Nassau-Suffolk; KC101/New Haven, CT; and Uni- I

versal Records. “Morning guy Jonathon Rush and | joke that

there’s only one man in this building who can say that he's turned
on the mike from the top of the Empire State Building — and
far be it from me to tell him how to do his job,” says Knapp,
who also welcomes new night jock ] Styles, last seen in nights
at KDON/Monterey.

* Clear Channel Triple A/Classic Hits hybrid WRVA (100.7 The
River)/Raleigh needs a PD as Jim Ziegler exits. OM Jon Robbins
will baby-sit the place for now, but not for long. Find Ziegler at
919-724-8782 or jimzieglerradio@hotmail.com. l

* URBan Broadcasting Urban WJZE/Toledo welcomes Doc |
Love as Asst. PD/afternoon talent. Mr. Love formerty programmed |
Clear Channel Urban WKKY (V100)/Milwaukee. He replaces
Reggie Reg, who's been filling in for the past four months.

* Brad Hansen, former PD of Country KCYE/Las Vegas, has
resurfaced on the Atlantic coast working for Triad/Savannah, GA-
Hilton Head, SC as PD of Country & AC combo WGZR (The
Gator) and WLOW (The Coast). Take a wild guess which sta-

tion has which format.

* Kevin Callahan has taken his hands off the programming
wheel over at Albany Broadcasting AC WY]B (B95.5)/Albany, NY
as morning dude Chuck Taylor adds those weighty PD stripes.
“I'm still the OM though. | hope. Have you heard anything?”
Caliahan asks ST. “I'll continue as PD of our Active Rocker, WZMR
(104.9 The Edge) ... unless you've heard something.”

* Special Ed, MD/afternoon driver at Clear Channel Hot AC
KBMX (Mix 108)/Duluth, MN, has left the building. Mix PD

Corey Carter is now on the hunt for a replacement.

Quick Hits

* Billy Hammond, best known for his work at WHTZ
(Z100)/New York and WIOQ (Q102)/Philadelphia, is now do-
ing weekends for new PD Rick Gillette at WKSC/Chicago, com-
muting back and forth from his current base in Madison. Mean-

while, Gillette hasn't yet found a place to live in Chicago, but

TOP 10 SHOWS

Total Audience
(110.2 million households)

June 19-25
Adults 18-49

1 NBA Finals Game 6
2 America’s Got Talent

1 NBA Finals Game 6
2 America’s Got Talent

3 csI 3 So You Think You Can Dance
4 CSI: Miami (Thursday)

5 Without'A Trace 4 So You Think You Can Dance
6 Law & Order: SVU (Wednesday)

7 CSI:NY
8 60 Minutes

5 Last Comic Standing 4
6 Fox Nextel Cup Winners Circle

9 So You Think You Can Dance (tie) Hell's Kitchen
(Thursday) (lie) House
10 So You Think You Can Dance 9 ¢csl .
(Wednesday) (tie) CSI: Miami
(tie} Family Guy

(lie) Law & Order: SVU
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we are pleased to report that he did find his missing cell phone,
which is nice.

¢ Ced Lover, afternoon dude/Promotions Director at Regent
CHR/Rhythmic WRCL (Club 93.7)/Flint, Mi, has accepted a

sweet position in the marketing & promotions department at

¢ Clear Channel Alternative WXDX/Pittsburgh is minus one

morning guy now that Alan Cox has left after seven years. He
can be reached at 412-292-8038 or alancox@hotmail.com.

* There's been a bit o' nighttime upheaval in Milwaukee as
Entercom Hot AC WMYX (99.1 The Mix) installs Delilah (pic-
tured) in nights. “She replaces that previous PO.S. night guy —

me!” says candid PD Mikey
Nelson, who's relieved he'll
now have nights free to catch
up on his Golden Girls reruns.

* After two years as a mem-
ber of Bob & The Showgram on
Clear Channel CHR/Pop
WDCG (G105)/Raleigh, morn-
ing co-host Amy Bristle exits,

stage left. Want to work with
Bob and Mr. Biscuits, the sta-

tion monkey? Who wouldn’t?

Smile! It's Milwaukee.

* Night jock lggy has gone
buh-bye from CBS Radio Alternative WXRK (92-3 K-Rock)/
Cleveland. No replacement has been named.

» Radio One Alternative WLRS/Louisville welcomes The Mo Ra-
dio Show to afternoons. Mr. Mo formerly did mornings on Clear
Channel Alternative KHBZ/Oklahoma City. WLRS PD Annrae

Fitzgerald, who had been doing afternoons, now moves back

to middays, which had been covered by Promotions Director
Skinny | since Alex “Triple X"’ Newman left in April.

* Using parts found around the house, PD Dave Rossi has
assembled his new morning show at Apex Alternative WAVF (96
Wave)/Charleston, SC: Afternoon legend The Critic, MD/night
goddess Carly Maddoxx and weekender Stupid Mike will ac-
tivate their Wondertwin powers in the form of mornings, start-

ing july 6. They replace Storm & Kenny, who left back in March.

Holy Crap, Ken Anthony’s Oid!

Congrats to our former R&R compadre/Demers Programming
consultant/Civil War veteran Ken Anthony (possibly pictured),
who became a friggin’ grandpa when his daughter Kristi gave birth

BOX OFFICE TOTALS

June 23-25

Title (Distributor) $ Weekend $ To Date

1 Click (Sony)* $40.01 $40.01
2 Cars (Buena Vista) $23.28 $156.66
3 Nacho Libre (Paramount) $12.69 $53.22
4 The Fast & The... (Universal) $9.80 $43.14
5 Waist Deep (Focus)* $9.40 $9.40
6 The Lake House (WB) $8.83 $29.77
7 The Break-Up (Universal) $6.59 $104.23
8 Garfield: A Tail Of Two Kitties (Fox) $5.20 $16.48
9 X-Men: The Last Stand (Fox) $4.84 $224.50
10 The Da Vinci Code (Sony) $4.05 $205.58

All figures in millions *First week in release
Source: Nielsen EDI!

COMING ATTRACTIONS: This week’s openers include
The Devil Wears Prada, whose Warner Bros. soundtrack
contains Madonna’s “Vogue,” U2’s “City of Blinding Lights,’
Jamiroquai’s “Seven Days in Supny June,” Moby's “Beau-
tiful,” Ray LaMontagne’s “How Come,” Alanis Morissette's
cover of Seal's “Crazy” and more.

— Julie Gidlow

wWwWWw.americanradiohistorv.com

to Jordan Alyssa Magpantay on June 21. She (Jordan, not Kristi)
weighed 5 Ibs., 10 oz and measured |8 inches long. When reached
in his room at the Really, Really Old PDs
Home in Pacoima, CA, Anthony told
ST, “Man, | can't believe it — I'm a
grandpa! When | think of a grandpa, |
think of Walter Brennan on The Real
McCoys with that old cane and the
giddy-up walk. Now, | am one!” After

he takes a nap and has some red Jell- j

‘Anyone seen my musket?’

O, Ken can be given much grief via e-

mail at radiott@aol.com.

News/Talk Topics

* Air America Radio President Gary Krantz is leaving on July
I. Krantz, who was previously Exec. VP/Music Operations for
Premiere Radio Networks, was named President of AAR in April
2005.

* Cameron Gray, most recently Operations Director at CBS
Radio FM Talker W)FK/Washington, is named to the newly cre-
ated position of Exec. Producer for Red Zebra’s Washington
Redskins Radio Network. Beginning this season, Redskins games
will air on Red Zebra's recently acquired DC-area trimuicast:
WKDL/Alexandria, VA; WBPS/Warrenton, VA; and WBZS/Prince
Frederick. MD.

* ABC News Radio Director/Entertainment News Heidi
Oringer is promoted to Exec. Director/Entertainment Program-
ming. She'll continue to oversee ABC News Radio’s staff of en-
tertainment correspondents across this great land.

* Peter Gammell is named Associated Director/News &
Programming at KCBS-AM/San Francisco. Gammell joins from
KIRO/Seattle, where he spent the past seven years as a reporter,
anchor and executive producer. Meanwhile, |9-year KCBS vet
Terry Conway expands her newswriting duties to include the
new position of Managing Editor of KCBS.com.

* PD Nick Novak exits Buckley News/Talk KNZR/Bakersfield.

Hall Of Famers

Legendary air personalities “Cousin Brucie” Morrow (pic-

tured) and Hal Jackson

were among the 2006 in-
ductees into the New
York State Broadcasters
Hall of Fame on june 25.
Morrow, who now works
for Sirius, is best known
for his stints at WCBS-FM
and the legendary WABC/
New York. Jackson, Group
Chairman of Inner City
Broadcasting, has enjoyed
a 60-year radio career and
still does a Sunday-after-
noon show on WBLS New
York.

The rest of the class of 2006 is veteran WNBC-TV/New York
reporter Gabe Pressman; WRGB/Aibany, NY anchor Ernie
Tetrault; and retired WKBW-TV/Buffalo news anchor Irv

Weinstein.

Condolences y:

We were saddened to hear about the June 23 passing of long-
time Reno, NV programmer Harry Reynolds. He had been a
fixture in the market for many years — first with Rocker KOZZ,
and later with Triple A KTHX. Reynolds, 49, is survived by his

ex-wife and two children.
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ALBUM

Loose

Define The Great Line

Taking The Long Way

Under The Iron Sea

The Big Bang

Light Poles And Pine Trees
High School Musical Soundtrack
Decemberunderground

St. Elsewhere

Me And My Gang

A Girl Like Me

Stadium Arcadium

Cars Soundtrack

New Joc City

Journey Of A Gemini

Corinne Bailey Rae

A Fever You Can't Sweat Out
Now That's What | Call Music!
Laugh Now, Cry Later

One-X

Oral Fixation Volume 2

Some Hearts

PCD

Amore

All The Right Reasons

How To Save A Life

10,000 Days

Greatest Hits Volume 2

The Sound Of Revenge

I'm Going To Tell You A Secret
Back To Bedlam

King

In My Own Words

Ganging Up On The Sun
White Trash With Money

We Don’t Need To Whisper
What's Left Of Me

| Walk The Line: The Legend OF Johnny Cash
The Fast & The Furious: Tokyo Drift Soundtrack

Foiled
Eye To The Telescope
Breakaway

We Shall Overcome: The Seeger Sessions

15

Move Along

American Idol Season 5 Encore
The Breakthrough

Pearl Jam

Stand Still, Look Pretty

Feels Like Today

w ™™w ARTIST

- 1 NELLY FURTADO

- 2 UNDEROATH

2 3 DIXIE CHICKS

- q KEANE

1 5 BUSTA RHYMES

- [} FIELD MOB

4 7 VARIOUS

3 8 AFl

10 9 GNARLS BARKLEY

6 10 RASCAL FLATTS

13 1 RIHANNA

7 12 RED HOT CHILI PEPPERS

8 13 VARIOUS

9 14 YUNG JOC

- 15 DONELL JONES

- 16 CORINNE BAILEY RAE

23 17 PANIC! AT THE DISCO

14 18 VARIOUS

11 19 ICE CUBE

5 20 THREE DAYS GRACE

16 21 SHAKIRA

17 22 CARRIE UNDERWOOD

3 23 PUSSYCAT DOLLS

12 24 ANDREA BOCELLI

19 25 NICKELBACK

34 26 FRAY

21 27 TOOL

22 28 TIM MCGRAW

27 29 CHAMILLIONAIRE

- 30 MADONNA

26 31 JAMES BLUNT

28 32 TL

37 33 NE-YO

- 34 GUSTER

20 35 TOBY KEITH

36 36 ANGELS AND AIRWAVES

24 37 NICK LACHEY

30 38 JOHNNY CASH

- 39 VARIOUS

38 40 BLUE OCTOBER

39 41 KT TUNSTALL

40 42 KELLY CLARKSON

29 43 BRUCE SPRINGSTEEN

47 44 BUCKCHERRY

- 45 ALL-AMERICAN REJECTS

25 46 VARIOUS

50 47 MARY J. BLIGE

33 48 PEARL JAM

49 49 WRECKERS

43 50 RASCAL FLATTS
(1 ALBU

Nelly Lets Loose At No. 1

For Nelly Furtado, being “Promiscuous”

pays.

The Geffen song-
stress debuts at No. 1
with her new album,
Loose, thanks to the
smash Timbaland col-
laboration,
224,000 in sales for the
week. It’s the only re-
lease to register more than 100,000 in sales, thanks
to radio support and Verizon TV exposure.

tallying %

Nelly
Furtado

Tooth & Nail holy rock 'n’ rollers Un-

deroath score the
No. 2 spot for the
EMI-owned la-
bel, with a first
week of 95,000
for their Define
the Great Line. In-

Underoath

terscope’s Keane bow at No. 4, chalking up-

80,000 for their Britpop, giving Jimmy Iovine’s
IGA label group four of the top 30, with last
week’s chart-topping Busta Rhymes effort com-
ing in at No. 5, sporting 66,000 in sales. Field
Mob’s Geffen album Light Poles and Pine Trees en-
ters at No. 6 with 62,000 in sales, and Interscope
goth rockers AFI come in at No. 8.

Open Wide/Monument/Columbia’s Dix-
ie Chicks hang in there at No. 3, with 87,000,

LABEL

Geffen

EMI Music Reactive/Tooth & Nail
Open Wide/Columbia
Interscape
Flipmade/Aftermathyinterscope
DTP/Geffen

Walt Disney

Tiny Evilfinterscope
Downtown/lava/Atlantic
Lyric Street

Def Jam/IDJMG

Warner Bros.

Walt Disney

Bad Boy/Atlantic
LaFace/Zomba Label Group
Capitol

Decaydance/Fueled By Ramen/lava
urty

Lenchmobb/Virgin
Jive/Zomba Label Group
Epic

Arista

A&Mjinterscape
Sugar/Decca
Roadrunner/IDJMG

Epic

Volcano/Zomba Label Group
Curb

Universal Motown

Warner Bros.
Custard/Atlantic

Grand Hustle/Atlantic

Def Jam/IDJMG

Reprise

Show Dog Nashville/Universal
Suretone/Geffen
Jive/Zomba Label Group
Island/iDJMG

Universal Motown
Universal Motown
Relentless/Virgin

RCAIRMG

Columbia

ElevenSeven/lava
Interscope

RCA/RMG

Geffen

JIRMG

Maverick/Warner Bros.
Lyric Street

POWERINDEX CHANGE
223,672 -
94,868 -
87,562 -32%
80,237 -
66,203 -69%
61,792 =
60,806 -22%
59,719 -43%
57131 14%
56,137 -28%
55,381 +16%
55,216 -26%
53,110 -28%
48,768 -27%
47,136 =
43,920 ~
39,420 +8%
39,027 11%
38,217 -35%
37126 -52%
37,102 1%
33.494 17%
31,557 -5%
29,394 -39%
29,344 -25%
29,308 +3%
29,176 -22%
28,751 -22%
27,942 -20%
27133 -
26,224 -26%
25414 -21%
24,955 +1%
24,933 ~
23,99 -37%
23,847 -15%
23,837 -34%
23426 -32%
22,7106 -
22,580 -2%
21,759 -5%
20,097 11%
19,963 -42%
19,737 6%
19,268 =
19,003 A1%
18,854 -9%
18,829 -37%
18,672 -10%
17,650 -20%

© HITS Magazi@ Inc.

with Walt Disney’s Higli School Musical (No. 7),

Downtown/Atlantic’s Gnarls Barkley (No. 9) |

and Lyric Street’s Rascal Flatts (No. 10) round-
ing out the top 10.

Other chart newcomers include LaFace/
Zomba Label Group’s Donell Jones (No. 15)
and Capitol’s impressive rookie Corinne Bailey
Rae (No. 16), who's helped in large part by sup-
port from VH1's “You Oughta Know"” new-art-
ist initiative.

Madonna’s WB CD/DVD of her 2004 tour,
I'mi Going to Tell You a Secret (No. 30); Reprise’s
Guster (No. 34); and Universal Motown's Tl
Fast & The Furious: Tokyo Drift soundtrack (No.
39) represent the other top 50 bows.

Def Jam/IDJMG'’s Rihanna (No. 11, +16%),
Fueled by Ramen/WMG's Panic! At The Dis-

co (No. 23-17, +8%), Ep-
ic’s The Fray (No. 3426, |
+3%) and Def Jam/1D-
IMG’s Ne-Yo (No. 37-
33, +1%) all register pos-
itive sales flows.

Next week: Va-
grant’'s Dashboard
Confessional will top
the list of new releases as they eye a No. 1
bow in the 150,000-200,000 range, with Uni-
versal Motown’'s India.Arie, Def Jam/ID-
JMG’s Shawnna, Columbia’s Lostprophets
and Koch’s Jim Jones all flirting with 100,000-
plus numbers.

" Corinne
Bailey Rae

— Todd Hensley
todd hensley@hitsmagazine.com
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Global Wrap-Up

MySpace names new A&R director,

new signings & more

"T‘Fhere’s been lots of movement in the creative sectors in the
U.S. and across the globe. This week we give you an over-
view of some of the highlights that are on our radar. Fasten your
seat belts for a news-fueled excursion!

The A&R Merry-Go-Round

¢ Changes in the Sony BMG A&R depart-
ment continue with the recent announce-
ment that Benjamin Simone, Lee Dannay,
Tom Lee, Hilari Farrell and Nick Casinelli
are leaving the company.

¢ Chrysalis U K. veteran Angus Blair has
announced his departure from the fledgling
independent to take on a new A&R role at
Island Records U.K.

¢ Gerrard Babbits, an A&R executive at
New York-based Razor & Tie Records, has
left his position and will head to Atlanta for
a yet-to-be-announced new opportunity.

¢ Atlantic Records A&R Manager An-
drew Feigenbaum will leave his longtime
position to pursue new aspirations. Feigen-
baum will announce details of his new role
in the coming weeks.

MySpace Names A&R Director

Jon Pikus has been -
appointed Director/
A&R at MySpace Rec-
ords. He will report
directly to MySpace |SEE#%
President Tom Ander- | [l
son and will work
closely with Inter-
scope Records A&R |

executive Luke Wood.

According to My- Jon Pikus
Space, the label will

function with the flexibility of an indepen-
dent while being sustained by the resourc-
es and strength of a major. Its releases will
be distributed by Fontana or by Interscope,
via Universal.

Pikus spent the past eight years at Colum-
bia Records in Los Angeles, where he
A&R’d The Ataris, Crazy Town, Kill Radio
and a Ramones tribute album, among oth-
er projects.

Before that he worked as an A&R scout
at Interscope, served as President of the in-
die label Boy’s Life Records, engineered and
produced projects for numerous bands, in-
cluding the original Weezer demos, and was
the drummer in the bands Campfire Girls
and El Magnifico.

Polydor Signs Klaxons

British act Klaxons have signed a world-
wide deal (minus North America) with
Polydor Records in the U.K. The deal was
spearheaded in part by label President Colin
Barlow.

The London-based outfit has been the
focus of intense global A&R interest over the
past few months from both U.K.- and U.S.-
based majors. Klaxons have also been the

18 ® Radio & Records June 30, 2006

focus of intense publisher interest on both
sides of the Atlantic.

The band have been together less than
nine months, but their intense live show and
strong songs have garnered airplay for their
demo tracks “Gravity’s Rainbow” and " At-
lantis to Interzone” on influential radio pro-
grams such as Zane Lowe’s on BBC Radio
1 U.K,, John Kennedy’s on Xfm/London
and Steve Lamacq’s on BBC 6 Music, and
on KDLD & KDLE/Los Angeles and KITS/
San Francisco.

Klaxons are tipped by many in the Brit-
ish music industry to follow in the success-
ful footsteps of U K. exports Artic Monkeys,
James Blunt, Keane, Franz Ferdinand and
others with their musical brilliance and
amazing stage presence. For more informa-
tion on Klaxons, check out the band’s web-
site at www.klaxons.net or www.ntyspace.com/
Klaxons.

Ingenious Funding Approved

British independent label Independi-
ente, home to Gomez, Embrace, Travis
and others, has secured multimillion-dol-
lar funding from the venture-capital fund
Ingenious Music VCT, which specializes
in A&R and is quoted on the London Stock
Exchange.

The first Independiente artist to benefit
from the new funds will be Mercury-nomi-
nated British singer, songwriter and produc-
er Martina Topley-Bird. Topley-Bird’s debut
album, Quixotic, was nominated for the
prestigious Mercury Music Prize in 2003.

Topley-Bird’s sophomore effort is sched-
uled for release early next year. It will be
produced by Dangermouse, the producer
and DJ who is half of Gnarls Barkley, who
put out the groundbreaking digital-only hit
single “Crazy” (Downtown/ Atlantic).

Dangermouse stirred up controversy
when he remixed The Beatles’ White Album
with Jay-Z’s Black Album to create The Grey
Album and was nominated for a Grammy
for his work on The Gorillaz’s Demon Days.

Ingenious’ more than £26 million ($49
million) fund, which was completed in
March, follows the £15 million ($28 million)
raised in 2005. The venture allots up to £2
million ($3.74 million) for each Independi-
ente act or artist it supports.

Soundbytes

¢ Supersounds Music and Scandinavian
Al Music have negotiated a European deal
for the hard rock band Reflextion with the
German label Mach XX. Reflextion’s debut

full-length, Out of the Dark, will be released

in Germany, Switzerland, Austria and

KX A&R WORLDWIDE

France on June 30. The album is already out
in Italy and Spain.

¢ Xfm/London head of music Nigel Har-
ding has been tapped by BBC Radio 1 to fill
the vacancy created by the recent departure
of Chris Price to become head of music pro-
gramming for MTV Net-
works U.K. and Ireland.

Harding will remain at
Xfm until the end of July, at
which time he will assume
his new role at Radio 1.
Xfm Program Controller i
Andy Ashton is currently
searching for a replacement
for Harding,.

¢ Cherry Lane Music
Publishing, which has pub-
lishing relationships with
DreamWorks SKG and Icon
Productions, has added
[.akeshore Entertainment
to its clientele. Lakeshore is
best-known for its Oscar-
winning film Million Dollar Baby, as well as
Runaway Bride, The Exorcism of Emily Rose,
The Last Kiss, Underworld and Underworld:
Evolution.

In announcing this deal, Michael Connel-
ly, Exec. VP/Business Development for
Cherry Lane, said, “We are excited to rep-
resent Lakeshore, one of the most success-
ful independent film companies. They share
our philosophy of independence, innova-
tion and creativity. Our arrangement with
Lakeshore serves to underscore our con-
tinuing expansion into the film business.”

¢ Absolute Radio International recently
announced the acquisition of Oxford, En-
gland-based Passion 107.9FM.

The acquisition is a substantial point of

Sion, TER3 SERSAESTEREH

Ingenious Music VCT
allots up to £2 million
($3.74 million) for each

Independiente act or
artist it supports.

3

L WG TR 1 8 TRV I AN

entry for ARI into the Oxfordshire market
because of its strong economic fundamen-
tals. Passion 107.9FM will receive significant
and much-needed investment under ARI’s
ownership.

lan Walker, an award-winning and expe-
rienced programmer who has worked for
GWR (now GCap Media) and UTV, will be-
come GM and PD of the station.

In other ARI news, the radio group has
also announced that it may be launching the
popular U.S. radio brand “Jack FM” into the
U K. market, pending regulatory approval.

¢ British artist Jack Penate is the focus of
intense A&R interest in the U K. The sing-
er-songwriter has been touring relentlessly
(booking agent Lucy Dickins).

Penate is in the process of recording an
album, which will follow up the tracks
“Made of Codes,” “Got My Favorite,” “Spit
at Stars” and “Learning Lines.” Additional
information is available at www.myspace.
conifjackpenate.

¢ Finnish act Slow (Plastinka) have con-
firmed that their most recent album, Pron-

www.americanradiohistorv.com

to!, has been licensed by Columbia Records
inJapan. The Japanese release is scheduled
to impact retailers next month.

* Rockadillo Records has signed a Japa-
nese licensing deal for the a cappella jazz
group How Many Sisters album Thank You

Klaxons

for the Kiss. The album was licensed by the
Tokyo-based label Besection.

¢ Tsunami Producer Management in Los
Angeles has added Tim O’Heir to its ros-
ter. O'Heir is currently producing, engineer-
ing and mixing The Explosion for Virgin
Records. His other recent productions in-
clude The Starting Line (Geffen), Say Any-
thing (J), Stellastarr (RCA), All American
Rejects (DreamWorks) and Hedwig & The
Angry Inch (Hybrid).

O'Heir is a veteran of Boston’s college
rock scene and made his name as a produc-
tion expert working with such artists as Se-
badoh, Folk Implosion, Dinosaur Jr., Sami-
am, Belly and Buffalo Tom.

¢ Kasabian are putting the finishing
touches on their sophomore album, which
is published by EMI Music Publishing and
is being released on Columbia Records in
the U.K. The debut single from the eagerly
anticipated followup to the band’s self-ti-
tled debut is “Empire.” It will be released
simultaneously in both digital and physi-
cal formats.

* Multiplatinum Canadian singer Nelly
Furtado has signed a worldwide publish-
ing deal with EMI Music Publishing.

¢ Ontario, BC, Canada-based artist Ja-
son Blaine has signed with Icon/Universal
for distribution of his debut album, While
We Were Waiting. Blaine first garnered rec-
ognition in Canada as the winner of Project
Discovery, a national talent search under the
auspices of the CCMA.

With his subsequent single release
“That’s What I Do” lodged firmly in the
national top 20 for over 12 weeks, Blaine set
to work recording While We Were Waiting,
co-writing with Canadian notables Paul
Brandt and Deric Ruttan, as well as self-
penning a number of the songs for the re-
lease.

Produced by Jason Barry, While We Were
Waiting has spawned two more top 20 sin-
gles (and top 10 videos), the title track and
“Heartache Like Mine.”

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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PART ONE OF A RivETING Two-PART SERIES

Meet Jeff Dinetz,
Master Insomnicc

NextMedia’s ‘radio rat’ is still losing

sleep — and loving it

eff Dinetz has done time in the majors, but today he’s doing

radio his way, on his terms, and controlling his own destiny.
In late 2000 Dinetz left the major-market-conglomerate world
and helped create NextMedia Radio Group, which currently op-
erates 58 stations in 15 rated and suburban markets around the
country. Dinetz is Exec. VP/co-COO of NextMedia’s radio divi-
sion, sharing COO duties with Skip Weller.

Back in the day (about 15 years ago,
give or take), Dinetz was positioned at the
leading edge of the consolidation land
rush. Several of his early employers, like
Malrite and Chancellor, don’t exist any-
more, having been gobbled up by larger
companies.

“I look back on my early career with
Malrite, and we were a huge company at
the time,” Dinetz says. “I think we owned
15 radio stations.” In 1983, while at Mal-
rite, Dinetz became a |
participant in one of '
radio’s legendary
success stories when
he was hired at the
birth of a new entity,
WHTZ (Z100)/New
York.

"] was hired as the

24-year-old National
Sales Manager of a
station with no rat-
ings or anything,” says Dinetz. He didn’t
realize it at the time, but he was standing
on the threshold of radio history, as then-
Z100 PD Scott Shannon made good on his
promise to take the station ”from worst to
first” in the ratings.

“It truly was radio history,” Dinetz says.
“Being a lifelong New Yorker, I was always
a big fan of radio, having grown up listen-
ing to WABC-AM. It was so gratifying. Ev-
erybody thought the format was dead, and
we showed them that it wasn’t.”

Into The Fire

Anybody remember the term duopoly?
In 1989, after six years at 2100, Dinetz
crossed the street and went to work for
Emmis. In an almost unheard-of scenario
back then, Dinetz became Director/Sales
for (hold on to something) two radio sta-
tions at the same time: WQHT (Hot 97) and
WRKS, which Emmis had just purchased
from Summit.

In January 1996, after seven years with
Emmis, Dinetz returned to Z100, by then
owned by Chancellor,as VP/GM. It was a
rebaptism by fire, to say the least.

He says, "My first two weeks at Z100
went like this: The ratings came out, and

Jeff Dinetz

the station did horribly [2100 was doing a
Pop/ Alternative hybrid at the time]. About
a week later Jimmy de Castro blew up Ev-
ergreen’s Country station and took it
Dance [the relaunch of WKTU].

“A few days later K-Rock [WXRK]
flipped from Classic Rock to Alternative
rock. A few days after that [then-Z100 PD]
Steve Kingston and I parted ways, and I
hired Tom Poleman.”

Research showed that Z100 should stay
the Pop/Alternative course, but Dinetz
and Poleman chose to trust their guts in-
stead, convincing Steven Dinetz (Jeff’s un-
cle, founder of Chancellor) to return the
station to its Pop heritage. The rest, as they
say, is radio.

Back To Basics

The blueprint for NextMedia’s mid- and
smaller-market mentality may have come
from the two years Dinetz spent in Amer-
ica’s heartland as VP/Regional Manager
for Connoisseur Communications. “That’s
where I got my first taste of mid- to small-
er-market radio,” he says.

Having been through major-market ra-
dio battles, the founders of NextMedia con-
ceived the company in 2000 as a return to
grass-roots broadcasting. “"We put this
company together because we wanted to

“We used to say that the
receptionist was the most
important part of your
radio station, as the first
person who was either
heard or seen by the
public. Your website now
has that responsibildy.”

work with people we like, and we wanted
to do radio,” Dinetz says.

“We wanted to apply what we had
learned, especially on the sales end, from
the various markets we had all come from
— the Denvers, the New Yorks, etc. Plus, I
had come in with my experience at Con-
noisseur. At the heart of it, we were all ‘ra-
dio rats.’

“We were all comfortable calling on the
local automotive dealers and electronics
stores directly because that’s what we had
done before. We had all also sold at the
agency level, as well as directly at the cli-
ent level, and that was our comfort zone.
We were now going back into these small
and medium-sized markets, where the de-
cisionmaker is also the owner.

“There are agencies in these markets as
well — don’t get me wrong —but it was a
chance to be able to do local radio again,
whether that was doing the Pledge of Al-
legiance on a Friday morning at a local
school or broadcasting high school football
games on our AM station.

“It was stuff we had all started off do-
ing but gotten away from.”

Clusters Of Destiny

In its five years of existence, NextMedia
has constructed some lucrative medium-
market clusters, especially in the Carolinas.
“We've actually built clusters within clus-
ters,” Dinetz says. “Between Greenville
and Wilmington, NC and Myrtle Beach,
SC, we have 19 stations in a big growth
area.

“ After Disney World, Myrtle Beach is the
second-most-visited tourist destination on
the East Coast. We also own 75% of the bill-
boards in that market, so NextMedia has a
really strong presence there. Wilmington is
a beautiful, historic coastal area and is sec-
ond only to Hollywood as a film-produc-
tion center.

“Greenville-New Bern-Jacksonville, NC
was at one time three separate metros.
Now Arbitron has defined it as the largest
geographical metro in the country. Green-
ville is a big college town, New Bern has a
large retirement community, and Jackson-
ville is home to a military base, Camp Le-
jeune.”

In order to most efficiently reach all these
diverse population centers, NextMedia has
assembled what it calls “super-pitches” to
target the entire coastal Carolina network
in one fell swoop. “We can go to, say, Dom-
ino’s Pizza and tell them, “This is where our
locations are, this is where your locations
are, let’s do something creative together,””
Dinetz says.

Current economics dictate that NextMe-
dia take a decidedly proactive approach to
sales, says Dinetz. “For example, we know
the automotive industry has gone through
some tough times, and we’ve got to come
up with ideas,” he says. “We can't sit back
and be dependent on Detroit turning
around. That could be a long wait.”

Small Markets, Big Talent

Dinetz shares what he has found to be
the most pleasantly surprising aspect of
working in medium and smaller markets
for the past seven years: “The talent level
is so high. Any number of people working
for me in these markets could have worked
for me in New York City, Boston, Chicago,
etc.

“It's amazing when I go to, say, Saginaw,

WWW.americanradiohistorv.com

“Unlike when we first
started, the website is no
longer the dumping ground
for the promo spots you
don’t want to run. We're
now finding ways to make
money and be a better
media partner for our
advertisers.”

MI or Canton, OH, and there are people
there who are just as good as any broad-
caster I've ever worked with in any size
market. Many of them are from that area,
and they like where they live. They just
happen to do a great job.

“Remember, a mechanic can be just as
great in Dennison, TX as in Los Angeles.
It's just a matter of lifestyle preference and
where you want to be.”

The web has been another area of oppor-
tunity and growth for NextMedia’s sta-
tions. Well-designed and -executed station
websites are now positioned almost as sec-
ondary radio stations.

“Unlike when we all first started, the
website is no longer the dumping ground
for all the promo spots you don’t want to
run,” Dinetz says. “We’re now finding
ways to make money and be a better me-
dia partner for our advertisers.”

The sites also have to be truly useful for
the listener, with services ranging from
contests, streaming audio and music
downloads — for a fee — to a list of the 10
cheapest places to buy gas in the market.
“It's an interactive tool, but it has to be fun
and look good,” Dinetz says.

“Your station has to sound great, and
your website has to look just as great. We
used to say that the receptionist was the
most important part of your radio station,
as the first person who was heard or seen
by the public. Your website now has that
responsibility. It’s a true reflection of your
station.”

Dinetz is looking ahead to terrestrial ra-
dio’s next advancement, HD Radio. But
while he feels the concept is cool and all,
he doesn’t think we're quite there yet. "The
technology is great,” he says. “Any time
you can upgrade the sound of what you
do, that’s good. But it's frustrating right
now because of the time lag. We could be
broadcasting in HD, but people don’t have
the receivers yet.”

Dinetz says that several stations in New
York have been running liners proclaim-
ing “Now broadcasting in HD,” but to
whom, he wonders? “I guess the same
thing was said a few years ago about
HDTYV, and now you do see a lot more peo-
ple with HD televisions,” he says.

Next week: Dinetz weighs in on the effects
of consolidation, radio’s shrinking sales force
and the sleepless nights of a radio rat. Same bat-
time, same bat-column!
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June 30, 2006
ARTIST TITLE LABEL(S)

SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic)

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.)
NELLY FURTADO f/TIMBALAND Promiscuous /Geffen)
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown)
RIHANNA Unfaithful (Def Jam/IDJMG)

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)
ALL-AMERICAN REJECTS Move Along (Doghouse/interscope)
CASSIE Me & U (NextSelection/Bad Boy/Atlantic)

FRAY QOver My Head (Cable Car) £pic/

PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Ramen/Lava)
RIHANNA SOS (Def Jam/IDJMG)

SEAN PAUL Temperature (VP/Atlantic)

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG)

DANIEL POWTER Bad Day (Warner Bros.)

NICKELBACK Savin' Me (Roadrunner/IDJMG)

FIELD MOB f/CIARA So What (07P/Geffen)

PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons /4&M/interscope)
NATASHA BEDINGFIELD Unwritten (Epic/

KELLY CLARKSON Walk Away (RCA/RMG)

PAULA DEANDA f/BABY BASH Doing Too Much (Arista/
BEYONCE' f{JAY-Z Deja Vu (Music World/Sony Urban/Columbia)
GNARLS BARKLEY Crazy (Jowntown/ ava/Atlantic)

CHRIS BROWN f/LIL" WAYNE Gimme That (ive/Zomba Label Group)
ANNA NALICK Breathe (2 AM) (Columbia)

ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown)
JEANNIE ORTEGA f[PAPOOSE Crowded (Hollywood)

PARIS HILTON Stars Are Blind (Warner Bros.)

NATASHA BEDINGFIELD Single (Epic/

BUBBA SPARXXX... Ms. New Booty {Purple Ribbon/Virgin)

YUNG JOC Goin’ Down (Bad Boy/Atlantic)

CHERISH Do It To It (Sho Nuff/Capitol)

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/
LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV/7)

SEAN PAUL... When You Gonna {Give It Up To Me} (VP/Atlantic/
BON JOVI Who Says You Can't Go Home /island//IDJMG)

RED HOT CHILI PEPPERS Dani California (Warner Bros.)
SHINEDOWN | Dare You (Atlantic)

MARIO VAZQUEZ Gallery (Arista/RMG)

BLUE OCTOBER Hate Me (Universal Motown)

JANET JACKSON fINELLY Call On Me (Virgin/

PAUL WALL Girl (SwishaHouse/Asylum/Atiantic)

ROB THOMAS Ever The Same (At/antic/

SAVING JANE Happy (Universal Republic)

DADDY YANKEE Rompe (E/ Cartel/interscope)

KELIS /T0O0 SHORT Bossy (Jive/Zomba Label Group)

T.). What You Know (Grand Hustle/At/antic/

CHEYENNE KIMBALL Hanging On (Epic/

PINK Who Knew (Laface/Zomba [ abel Group)

NE-YO When You're Mad (Def Jam/IDJMG)

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin)

TOTAL
PLAYS

8585
7665
7381
6775
6579
6066
5375
5374
5309
4884
4860
4812
4487
4302
4204
4146
3662
3184
3057
2803
2697
2651
2378
2292
2170
2133
2013
1955
1836
1660
1647
1619
1617
1445
1246
1164

963

952

913

908

806

675

608

602

594

588

546

535

464

450

+/ =
PLAYS

-533
211
+794
+66
+599
-192
-235
+374
+388
+763
-734
-898
+825
-858
-496
+117
+163
-300
-437
+138
+1390
+1040
+197
-207
+146
+196
+648
+11
-470
+417
+424
+142
+195
+295
-274
+199
+62
+74
+145
+863
-333
-24
-3
-143
+196
125
+99
+120
137
120

e
632147
556985
579593
491989
497807
392781
346338
409134
354628
335069
326746
333725
311644
258368
242522
306245
243544
246531
192313
214309
212039
172591
172188
131278
176726
116269
176951
78149
109252
110398
108258
m3i
99536
1691895
56970
39454
34133
63988
35546
85457
38276
34810
18010
31718
40133
38019
17608
14876
24221
21369

WEEKSON  TOTAL %’IE,ATIONS/

CHART

18
13

9
13
10
16
16
10
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8
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4
17
20
"

7
13
26

-
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N
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16

15
17

ADDS

119/0
120/0
119/0
107/0
119/0
119/0
117/0
113/0
110/0
115/5
119/0
116/0
119/3
117/0
106/0
106/2
106/0
117/0
117/0
9513
114117
113120
151
85/0
7812
842
9411
87/0
101/0
60/10
6819
6511
543
61/4
62/0
463
43(3
5312
56/4
60/22
60/0
30/0
420
86/0
25/8
19/0
3714
49/4
56/0
511

120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is notin the
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-
to-week increasesintotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

POWERED[1]

MEDIABASE

ARTIST TITLE LABEL(S) ADDS

JESSICA SIMPSON A Public Affair (Epic/ 66
JANET JACKSON f/NELLY Call On Me (Virgin/ 22
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 2
BEYONCE' f]JAY-Z Deja Vu (Music World/Sony Urban/Columbia) 11
AFl Miss Murder (Tiny Evillinterscope) 16
PARIS HILTON Stars Are Blind (Warner Bros./ 1
FRANKIE J. f/MANNIE FRESH That Girl (Columbia) 1"
YUNG JOC Goin' Down (Bad Boy/Atiantic) 10
CHERISH Do It To It (Sho Nuff/Capitol) 9
ALY & A.J. Chemicals React (Hollywood) 9

The CHR/Pop add threshold is applied to monitored stations not aliowed toreport
adds per their company policy: Songs that reach seven plays per week within
one airplay week. Anairplay week is defined as Sunday through Saturday. Adds
from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL
PLAY
INCREASE

ARTIST TITLE LABEL(S)

BEYONCE' t/JAY-Z Deja Vu Music World/Sony Urbar/Columbis) ~ +1390
GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic/ +1040
JANET JACKSON fINELLY Call On Me (Virgin) +863
CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG/ +825
NELLY FURTAOO f[TIMBALAND Promiscuous (Geffen/ +7194
PANIC... | Write Sins... Decaydance/fueled By Ramen/Lava) +763
PARIS HILTON Stars Are Blind (Warner Bros.) +648
RIHANNA Unfaithful (Def Jam/IDJMG/ +599
CHERISH Do It To It (Sho Nuff/Capitol) +424
YUNG JOC Goin' Down (Bad Boy/Atlantic) +417

m VEW & ACTIVE sy

NE-YO Sexy Love (Def Jam/IDJMG)/

Total Plays: 446, Total Stations: 36, Adds: 5

SNOW PATROL Chasing Cars (4&M/Interscape)

Total Plays: 415, Total Stations: 31, Adds: 3

E-40 fT-PAIN & KANDI GIRL U And Dat (Reprise/BME)
Total Plays: 364, Total Stations: 18, Adds: 6

JESSICA SIMPSON A Public Aftair (£pic/

Total Plays: 356, Total Stations: 66, Adds: 66

ASHLEE SIMPSON Invisible (Geffen/

Total Plays: 326, Total Stations: 29, Adds: 1

FRANKIE J. fIMANNIE FRESH That Girl (Columbia/
Total Plays: 265, Total Stations: 16, Adds: 11

STACIE ORRICO I'm Not Missing You (Virgin/

Total Plays: 149, Total Stations: 19, Adds: 2

BO BICE U Make Me Better (RCA/RMG/

Total Plays: 142, Total Stations: 23, Adds: 7

THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG/
Total Plays: 119, Total Stations: 16, Adds: 2

AFI Miss Murder (Tiny Evil/interscope/

Total Plays: 52, Total Stations: 18, Adds: 16

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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RR CHR/POP TOP 50 INDICATOR .

e = June 30, 2006
TOTAL 4/ TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%rcs CHART ADDS Mo ST A D DED® ‘ -
2 1 SHAKIRA f)\WYCLEF JEAN Hips Don't Lie (Epic) 3664 -138 60250 17 59/0
1 2 FORT MINOR... Where'd You Go (Mactine Shop/Warner Bros.) 3662 141 58793 12 60/0 i e
-~ Where a You Lo (Maciine Sfhop/Vramer bros. 8 ! BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columbia) 26
3 3 NICKLACHEY What's Left Of Me (Jive/Zomba | abel Group) 3481 11 55926 16 60/0 JANET JACKSON fINELLY Call On Me (Virgin/ 21
4 o NELLY FURTADO f[TIMBALAND Promiscuous (Geffen) 3403 +268 52326 8 5811 JESSICA SIMPSON A Public Affair (Epic) 18
. PARIS HILTON Stars Are Blind (Warner Bros.) "
6 .
o RIHANNA Unfaithful (Def Jam/IDJMG) 3019 +331 48333 10 59/0 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic g
b 6  ALL-AMERICAN REJECTS Move Along (Doghouse/Interscope) 2882 12 44271 17 531 CHERISH Do It To It (Sho'Nufe/Capital 8
7 @  FRAY Over My Head (Cable Car) (£pic/ 2823 +166 43091 16 5810 KELIS f[TOO SHORT Bossy (ive/Zomba Label Group) 5
9 @  CHAMILLIONAIRE f{KRAYZIE BONE Ridin (Universal Motown) 21711 +230 42875 11 54y | ARl Miss Murder (Tiny Euiinterscopel , y
. . SEAN PAUL... When You Gonna (Give It Up To Me) VP/Atlantic) 4
13 o CASSIE Me & U //VeXfSE/eL‘fIOﬂ/BﬁdBUy/Af/ﬁﬂf/c} 2436 +221 38855 9 55“ MARIO VAZOUEZ Gallery MI/Y[H/BMG/ 4
14 @ PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Ramen/Lava) 2425 +4117 34574 7 5712 FRANKIE J. fIMANNIE FRESH That Girt (Columbia) 1
8 11 DANIEL POWTER Bad Day (Warner Bros.) 2221 389 32637 17 530 g::l'ssg:"\:)‘:” ’:“Gf:’l:tfmvf\h"; ‘GNO Utx; M/j" ;’ng’yii/ o g
-, ! imme That (ive/Zomba Label Group)
17 @ CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 2097 +479 33798 4 59,3 JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 3
10 13 SEANPAUL Temperature (VP/Atlantic) 2088 -407 31528 20 511 LIL’ JON fJE-40 & SEAN PAUL Snap Yo Fingers (TV7) 3
A 14 NICKELBACK Savin' Me (Roadrunner/IDJMG) 2051 -278 30010 20 46/0 YUNG JOC Gain' Oown (Bad Boy/Atlantic) 3
SHINEDOWN | Dare You (Atiantic/ 3
12 15 RIHANNA SOS (Def Jam/IDJMG) 1981 -254 29376 21 51/0 40 fT-PAIN & KANDI GIRL U And Dat (Reprise/BME 3
15 @ FIELD MOB fICIARA So What (DTP/Geffen) 1910 +156 29667 10 521
16 @ PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M/Interscape/ 1909 +219 30728 7 57/0
20 @ PAULA DEANDA f/BABY BASH Doing Too Much (Arista 1466 +148 22495 6 a9
18 19 KELLY CLARKSON Walk Away (RCA/RMG) 1445 -60 22282 25 43/0
21 @ NMATASHA BEDINGFIELD Single (£pic/ 1244 +12 19523 9 44/0
26 @ CHRIS BROWN fILIL" WAYNE Gimme That {Jive/Zomba Label Group) 1205 +255 19107 7 a113
30 @ GNARLS BARKLEY Crazy [Downtown/Lava/Atlantic) 1n +503 17669 3 52/9
25 @ ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 1148 +192 15576 18 36/1
24 @ JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 999 +29 16107 8 3813
23 25  ANNA NALICK Breathe {2 AM) [Columbia) 943 45 14183 14 2911
27 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ 903 +27 15194 12 36j2 MOST
48 @ BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columbia) 847 +626 13015 2 48/26 INCR E A S ED PL A YS
29 @ RED HOT CHILI PEPPERS Dani California {Warner Bros.) 809 +96 13849 6 3an or
AL
36 @ PARIS HILTON Stars Are Biind (Warner Bros./ 789 +338 12627 2 2L I (N — T
22 30  BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 725 -403 10865 16 Jojo BEYONCE' /JAY-Z Deja Vu (Masic Worid/Sony Ubar/Columbia) ~ +626
32 € LIl JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V7) 658 +42 10759 4  32/3 | GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) +503
3 . CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) +479
& @ GHERISHI G ol el ot 2 Pl a2nl € 26(8 PANIC!... | Write Sins... (Decaydance/Fueled By Ramen/Lava) +417
37 @ YUNG JOC Goin’ Down (Bad Boy/Atlantic) 543 +121 9198 3 3213 PARIS HILTON Stars Are Blind (Warner Bros.) +338
35 34 SAVING JANE Happy (Universal Republic 532 -9 7414 6 23/0 RIHANNA Unfaithtul (Def Jam/iDJMG) +331
; : . CHERISH Do 1t To It (Sho Nuff/Capitol) +310
-1
31 35  FALLOUT BOY A Little Less Sixteen Candles... {/siand/iDJMG) 521 19 1067 10 231 NELLY FURTADO fITIMBALAND Promiscuous /Geffen/ +268
4 €D  SEANPAUL... When You Gonna (Give It Up To Me) (VP/Atlantic) 455 +124 7937 3 2318 | JANET JACKSON fINELLY Call On Me (Vigin/ +264
39 @ SHINEDOWN | Dare You (Atlantic) 451 +109 6875 4 2013 CHRIS BROWN... Gimme That (/ive/Zomba Label Group) +255
33 38 BON JOVI Who Says You Can't Go Home fIsland//DJMG) 43 116 7607 14 19jp | CHAMILLIONAIRE fiKRAYZIE BONE Ridn (Universal Motown)  +230
. . . CASSIE Me & U (NextSelection/Bad Boy/Atlantic) +22
34 39  PAULWALL Girl (SwishaHouse/Asylum/Atlantic) 366 -178 5516 12 1310 PUSSYCAT DOLLS... Buttons (A&M/nterscopel +219
@ JANET JACKSON fINELLY Call On Me (Virgin/ 346 +264 5943 1 30/21 | ASHLEY PARKER ANGEL Let... (BlackGround/Universal Motown)  +192
40 41 JUPITERRISING Go! (Chime/ 335 1 5893 5 211 i:‘EAl; Uv;;a ":"L I“:;dA (gabx Cf"/) ;ﬁ% o +1§:
. M 0 What effen +
42 @ BLUE OCTOBER Hate Me (Universal Motown/ 334 +9 5269 5 1501 PAULA DEANDA f/BABY BASH Doing Too Much (Arista/ +148
49 @ MARIO VAZQUEZ Gallery (Arista/RMG) 215 +54 4616 3 1414 JESSICA SIMPSON A Public Atfair (Epic/ +144
46 @ CRINGE On And On (Listen) 260 +12 4106 16 9/0 SEAN PAUL... When You Gonna (Give 1t Up To Me) (VP/Atlantic)  +124
. KELIS f/T00 SHORT Bossy (Jive/Zomba Label Group) +123
47 45  T.. What You Know (Grand Hustle/Atlantic) 205 -25 2564 1 11/0 YUNG JOC Goir' Down (Bad Boy/Atiantic) +121
= 45 JAMES BLUNT High (Custard/Atlantic) 200 -16 3683 2 141 SHINEDOWN | Dare You (Atfantic) +109
@ PINK Who Knew (LaFace/Zomba Label Group) 194 +65 3318 1 141 RED HOT CHILI PEPPERS Dani California (Warner Bros./ +96
(@  KELIS {/T00 SHORT Bossy (Jive/Zomba Label Group) 180 123 2490 1 115 | CABRIEUNDERWOOD Jesus, Take The Wheel (drista/ 'l
AFI Miss Murder (Tiny Evilfinterscope) +67
@ NE-YO Sexy Love (Def Jam/IDJMG) 171 +22 4327 1 6/0 PINK Who Knew (LaFace/Zomba Label Group) +65
- 50 50  CASCADA Miracle (Robbins) 175 -46 2312 7 m MARIO VAZQUEZ Gallery fArista/RMG) +54
FRANKIE J. fIMANNIE FRESH That Girl {Columbia) +51
61 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 6/18 - Saturday 6/24. E-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) +48
© 2006 Radio & Records LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) +42
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(i )
(I}bIEMEM”SIEI ,L.'ﬂ,.” America’s Best Testing CHR/Pop Songs 12 +

For The Week Ending 6/23/06
Artist Title (Label) ™™W

W W W

LW Famil. Burn 12-17 18-24 25-34

NELLY FURTADD f[TIMBALAND Promiscuous (Geffen/ 401 398 93% 19% 415 390 421
ALL-AMERICAN... Move Along (Daghouse/interscope/ 399 402 95% 30% 414 404 379
PANIC!...| Write Sins... MecayulancgFeded By Aamen/lava) 396 392 82% 19% 419 418 3.69

FRAY Over My Head (Cable Car) (Epic/ 385 400 89% 22% 416 394 383
RIHANNA Unfaithful (Def Jam/IDJMG) 390 389 95% 22% 427 384 368
KELLY CLARKSON Walk Away (RCA/RMG) 389 392 99% 43% 388 382 412
NICK LACHEY What's Left Of Me (ive/Zomba Label Group/3.83 385 95% 31% 3.84 393 409
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ 382 392 98% 47% 403 387 380
FORT MINOR... Where'd You Go (Machine Shop/Wamer Bros) 379 388 92% 32% 399 379 357
RIHANNA SOS (Def Jam/DJMG) 377 369 98% 45% 368 372 398
NATASHA BEDINGFIELD Single (£pic/ 37 365 73% 14% 380 383 382
DANIEL POWTER Bad Day (Warner Bros.) 370 381 99%% 52% 381 371 313
ANNA NALICK Breathe (2 AM) (Columbia) 370 380 98% 33% 364 355 393
TEDOY GEIGER For You | Will... (Columbia/Sony BMG)  3.70  3.77 8% 21% 402 378 380
NICKELBACK Savin' Me (Roadrunner//DJMG) 368 378 95% 36% 392 355 3.96
ASHLEY P. ANGEL Let U Go (BlackGround/Universal Motown) 368 383 81% 20% 330 373 3.66
NATASHA BEDINGFIELD Unwritten (Epic/ 367 364 99% 50% 360 362 368

CHRISTINA AGUILERA Ain't No Other Man /RCA/RMG)  3.60 - 75% 16% 369 365 369
CHAMILLIONAIRE f/KRAYZIE...Ridin (Universal Motown/ 356 348 90% 33% 404 364 333
JEANNIE ORTEGA f[PAPOOSE Crowded (Holywood) 356 341 60% 13% 383 362 369
PUSSYCAT DOLLS f/BIG SNDOP_.. Buttons A&Mintarscope/ 354 358 81% 23% 379 330 333

BON JOVI Who Says You Can't Go Home fisland/i/MG/  3.53 - 85% 32% 332 344 378
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 35 363 B81% 21% 406 327 351
SEAN PAUL Temperature (V/P/Atlantic) 341 347 97% 55% 344 327 377
STAIND Right Here (Fig/Atlantic) 340 352 92% 44% 364 319 360
C.BROWN flLIL' WAYNE Gimme That (veiZomba Label Group) 3.29 343 78%  26% 369 3.13 336
FIELD MOB fICIARA So What (D7P/Geffen) 323 329 1% 2% 359 312 3.15

PAULA DEANDA f/BABY BASH Doing Too Much (Arista/) 3.14 330 61% 25% 380 3.00 3.37
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin/ 3.00 301  92% 50% 343 273 294

Total sample size is 345 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants on the the

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.

~

| POWERESTTE
CHR/POP TOP 40 MEDIABASE

WEEKS ON
CHART

RR

CANADA

ST THIS TOTAL /-
vi\'IAEEK WEEK  ARTIST TITLE (LABEL(S) PLAYS PLAYS

TOTAL
STATIONS

1 8 SHAKIRA ffWYCLEF JEAN Hips Don't Lie (Sony BMG/ 555 +1 15 10
2 NELLY FURTADO fITIMBALAND Promiscuous /Geffen) 547 +7 1 9/0
3 3 FORY MINOR... Where'd You Go (Machine Shop/Warmer Bros.)439 -5 9 12/0
5 o RIHANNA Unfaithful (Def Jam/IDJMG) 399 +45 6 710
4 5 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 381 -26 7 10/0
10 o CHRISTINA AGUILERA Ain't No Other Man /Sony BMG) 332 +57 3 11j0
6 Ji CHAMILLIONAIRE fIKRAYZIE... Ridin (UniversalMotown) 308 44 6 6/0
16 PUSSYCAT DOLLS... Buttons /A&M/lnterscope) 302 +77 4 8i0
18 NICKELBACK Far Away (Roadrunner/EMI Music Canada) 289 +82 4 11j0
8 10 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 277 23 9 8/0
9 1 SEAN PAUL Temperature (VP/Atlantic/ 2N -25 24 10/0
7 12 RIHANNA SQS (Def Jam/IDJMG) 263 -59 20 11/0
14 13 NICK LACHEY What's Left Of Me (Sony BMG) 261 -1 1 70
12 144 MOBILE Out Of My Head [Universal Music Canada) 254 -16 13 110
13 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 252 -10 1 710
" 16 ALL-AMERICAN... Move Along (Doghouse/Interscope) 243 29 13 8/0
17 MASSARI f{BELLY Rush The Figor (Capital Prophet/ 226 +7 10 60
27 PANIC!... | Write Sins... DincayetaocaFuekd By Ramenflava) 203 +42 3 11
29 BEYDNCE' flJAY-2 Deja Vu (Sony BMG/ 200 +66 2 m
15 20  BOB SINCLAR Love Generation (Tommy Boy/ 195 -35 7 80
19 FRAY Over My Head {Cable Car) (Epic/ 190 +2 7 4jo
24 HEDLEY 321 (Universal Music Canada) 187 +18 6 6/0
22 BRANDON PARIS... Rewind & Start Again Nevada/Kochi 184 +8 8 5/0
2 24 CASCADA Everytime We Touch (Bobbins/ 182 1 19 4/0
23 PARIS HILYON Stars Are Blind /Warner Bros.) 180 +9 2 6/1
28 BEN LEE Catch My ... (New West/Universal Music Canada/174 +23 7 81
25 FIELD MOB f/CEARA So What (07P/Geffen/ 167 +5 5 710
26 284 SUITS XL Play (Universal Music Canada) 144 18 13 710
20 29* ROSETTE Uh-Oh (Shred/RockSTAR/Nevada) 144 -39 17 5/0
30 MADONNA Get Together (Warner Bros.) 140 +10 3 5/0
33 JACKSOUL oneSong (Sony BMG Music Canada) 2 +4 4 30
37 SY'RAIfIROSETTE AllBy Myself (RockSTAR/Nevada/Koch/ 115 +10 3 611
32 33 BUBBA SPARXXX... Ms. New Booty [Purple Ribbor/Virgin) 115 12 1" 710
36 8 SEAN PAUL... When You Gonna... (VP/Atlantic) 105 0 3 4/0
- MAOONNA Hung Up (Warner Bros.) 36 +49 16 11/0
38 36* GREGORY CHARLES | Think Of You (Disques NBW) 94 -10 4 0/0
C. KREVIAZUK At | Can Do (Sony BMG Music Canada) 92 +7 1 40
JANET JACKSON fINELLY Call On Me (Virgin/ 90 +89 1 22
39  BLUEOCTOBER Hate Me (Universal Motown) 84 q 1 30
39 40* CARL HENRY Littie Mama (DEP/Universal) 84 17 " 6/0

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

NICK & KISS GET LUCKY wkSc (103.5 Kiss FM)/Chicago threw a ginormous Nick Lachey
Bowling and Pool Party at Chicago’s Lucky Strikes Lanes to welcome the former Mr. Jessica Simpson
to town. Kiss listeners got to hang with Nick, take pictures with him and even compete against him in
bowling. Seen here (I-r) are Kiss afternoon guy Tic Tak, former interim PD Steve Perun, Imaging
Director Dave Kampe! and MD Jeff “Smash” Murray; Lachey; and Jive's JR Rizzo.

-
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ideas down and thought about what
young people wanted to hear nowadays.
Being from Atlanta, we had to add that A-
Town feel to it. We gotta represent where
we're from.”

Don Vito (Jagged Edge, Mya) hopped on
board to produce “Do It to It,” and Sean

ARTIST: Cherish
LaseL: Sho’Nuff/Capitol

By MIKE TRIAS/ASSOCIATE EDITOR

Paul of YoungBloodz rhymes on the cut.
Benny Boom (Ciara, Nelly, Keyshia Cole,
50 Cent) pitched in to direct the video. The
result: “Do It to It” hits No. 5* at Rhythmic
and No. 9* at Urban this week while also
rising to No. 31* in only its third week on
the Pop chart.

y style is really more cool and laid
back,” says Fallon, one-fourth of
the sister group Cherish. “I'm the lowest
note out of the group,
and I have sort of a
soothing, airy feel to
my voice. Farrah’s the
sophisticated one in i
the group. Felisha and
I are kinda tomboy-
ish, while Neosha is
the sexyvone. She'sthe #
soprano. We each have !
our unique sound.”
Farrah(22), Neosha
(20) and twins Feli-
cia and Fallon (18) got their first taste of
the big time when they hooked up with
Jermaine Dupri back in 2003. Three
years later the Atlanta-based foursome
is part of super-producer Jazze Pha’s
Sho’'Nuff Records and making its mark
with “Do It to It.”
“All four of us put our heads together
for this song,” Felisha says. “We put our

The song is our first
look into Unappreciat-
ed, the girls’ upcoming
Sho'Nuff/Capitol  de-
but, which hits stores
Aug. 15. Cherish wrote
most of the songs on
i the album, which deal,
for the most part, with
the subject of love —
from how friendships
turn to romance on
#  “Whenever” to taking
relatlomhlpb seriously on “Ohh” to the
girls’ taste in men on “Chick Like Me” to
stalkers on “Stop Calling Me.”

Says Felisha, “We write music that we
can relate to, that we want to dance to
and get crunk to in a club. It’s definitely
a good thing when you can portray your
style and what everybody else your age
is listening to.”
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Stations and their adds listed alphabetically by market h
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: Eric Brown 2 SURISBAREY :gbm"‘hcxlgrvls *KTTUNSTALL E0UT-PAIN & KANDI GIRL
16 PANK) : Be
WBNQ/Bloomington. IL 15 PO MOR AR on Mun ;Po Dog” Kapel 10 CHERGSH 5 BEVOCE tAY-2
OM: Dan Westhaft 15 PARS HLTON 7 ms ngm .
PO: Oave Adams WSSE  ava BROWN FLIL" WAYNE WSPK/Newburgh, NY* WXLK/Roanoke, VA' WFLZ/Tampa, FL*
APD: Chad Fasig 11 JESSICA SIMPSON g . PD: Mac PO: Kevin Scalt PD: Kane ' WHOT/Youngstown, OH*
MD: Mason Schreader 11 CHAMA LIONAIRE UKRAYZIE BONE WKEE/Hunllnglon WZKF/Louisville, KY* APD; Sky Walker APD: Danny Meyers MO: Ashlee Reig PD: John Trout '
CHAISTINA AGULERA POMD: Cheis Randoiph MD: D%amm mw Patrick 3 JESSICA SIMPSON 18 PANICIAT THE DISCO
‘Pnl“n Gary Miller No Adds 6 JANET JACKSON (NELLY SEAN PAUL NEYSHIA COLE 13 CHRISTINA AGUILERA
KW Fayetoule, AR iy L
. WKFS/Cincinnati, OH* ) 7 GNRLSBARKLEY
KSAS/Boise, ID OM: Scott Reinharl 29 sevuuce taAv-Z
DM: Jof Cochran PD: Tom HERISH wrwnnoledo OH*
PD: Aaron Traylor 2? &HASKSON NELLY
MD: Jactyn Brandt : RO SR WIEEMadison, WI* KCRS/Ddessa, TX WKGS/Rochester NY* ] ’MUD%AMVW
S & FRANKIE ) {MANNIE FRESH WZYP oM MilmFa ison. W MD: Nato Rodriguez
. . s bt
L p— WWCK/Elint, MI* e L PD: Jon Relly e WDk Dt o
WWCKFin, o0 A AR ) UAE FEH © ESASHESON POWERED[ 1]
PD Brian “Fig” Figula IMPSON
JESS|
WAKS/Cleveland, OH* Ry ﬂ‘ 5‘9" JMEITCﬁACIKSW NELLY * ME“IABAQE
KZMG/Boise, ID* OM: Kevin Metheny R s mmlm, OH
ON: Rith S OM. Jeft uaucya . WPXYRochester, NY* AL Ll A
POMD. Brad Collns ;o Mallvews. KIYO/Oklahoma City, OK PO ik Dange AOME: Mark Andrews *Monitored Reporters
APD; Valesti 3 A . : Carson 7 ASHLEY #AY
ot e D Rk s WIMKForence, SC WNOU/ndianapolis, IN* KIFs Mediord, OR WO: s Bk ;8. e 181Total Reporters
; ESSICA SMPSON 1 PARIS HILTON DM: Randy “Mudap” Wilox OM: David Edgar Dﬂm: #A}gﬂ‘m 6 JESSICA SIMPSON 15 GNARLS BARKLEY
PD: Chi 3 .
Hyeas Pg”,ﬂﬂ,gm s e e CHERISH 120 Total Monitored
SN BT DM T o WK Traverse Ciy, Wi ™
. . SEAN PAUL VKEYSHIA COLE Skt OM/PD: Luke Spence: .
KKMG/Colorado Springs, CO KQCH/Omaha, NE* ﬁg'g&ﬁg&meﬂm, ca MO: Dave 8. Goote 61 Total Indicator
WXKS/Boston, MA* P oy WAOAMelboume, FL* OM:Tom Land M: Chritopher K ity
PD: Catiftac Jack & JESSCASIHPSON . WYOY/Jackson, MS* PD: Tony Banks : Erlk Johason T DAL DARENEOLD VBRITIANY MURPHY Did Not Report
MD: Chris Tyler 3 CIARA ICHAMILLIONAIRE KWYE/Fresno CA OM/PD: Johnny 0 td o 21" GNARLS BARKLEY 9 JESSICASIMPSON N :
13 GNARLS BARKLEY FRANKIE 4 {MANNIE FRESH OM/PD: Mike APD/MD: Nate Wi A 72 KELIS #7700 SHORT 1 ATRAS Playlist Frozen (7):
3 SESSKCA SMPSON APD: Shawn "Mks?:' Clean” Pasker /MO: ost BARKLEY 3 JESSICASIMPSON KGOT/Anch
1 YUNG J0C WD: Nikki Thomas " E5 S smoson prr e R WPST/Trenton, NJ* nchorage, AK
o T T il WIFGWausat, W
; : ausau,
S wuon/cﬁmma sc* WHY\Miami, FL. !’J“&,’fﬁ&:ﬂ“‘ M 3 oA sy O WKMX/Dothan, A:_
an, . - dor 3
gocs. B wrcise s | B o ol e | Wit e
BEVOMLE UAY-2 o KSME/FL. Collins, CO* : Cal Thomas PD: i AYBAL WSTO/Evansville, IN
JESSICA SINPSON 3 BEYONCE WAY-Z OM/PO: Ciis Kelly “%Dmmnc',n}ﬂn"s"" WMD"ZM Sutter WWYL/BI "
MD: Ryan Kramer 3 pRSHATON 3 REDHOT CHL PEPPERS Ny t/Binghamton,
gﬂc&smon i . KRQQ/Tucson, AZ*
k DIXIE CHICKS 17 GHARLS BARKLEY OMPU: Tim Richands
SNOW PATROL 13 JESSICA SIMPSON mw» Petars
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DARNELLA DUNHAM o
unhamd@radioandrecordas.com L]
R&R Convention Update

On Friday, Sept. 22, we will hold the “Mix Blast Showdown” at R&R |
| Convention 2006 in Dallas. Submissions for the competition are now

|  being accepted in the form of MP3s, links or CDs.
Please send 10-minute mixes to mixblastshowdown@gmail.com or to Al Mach-
era, R&R, 2049 Century Park East, 41st Floor, Los Angeles, CA 90067. Deadline ]

for submissions is Friday, Aug. 11.

Fun photos with artists

ne of the best parts about working in radio and records is
all the great photo ops. Here’s a look at some of the best.

BLO WING UP IN SAC TOWN rommy Boys 2XL ws:ted KBMB (103.5 The Bomb)/Sacramento last THE LAND OF ALUHA Listeners and staff members of KPHW (Power 1 04 3)/Hono/u/u enjoyed this
month. See if you can pick out KBMB PD Pattie Moreno and consultant Michael Newman in this shot of them photo op with Kanye West last spring.
with the band. L -

|

t ' ON THE RUN one of t/ve stops on Cap/to/ fecordmg an‘/stAksems promo run was WRED (Hot 95.9),
BACK AGAIN kponmionterey's DJ Remedy caught up with Capitol recording artists Dilated Peoples when ;""ﬂ?’_’i’ ME. Seen here (-r) a_’f_"!oi MD DJ Jon, Ak'sent and Hot OM/PD Buzz Bradley. -
they stopped by the station. Seen here (I-r) are Dilated Peoples’ Babu, Remedy and DP's Rakaa and Evidence. v =) . :

S 0 GA NGS TA J Records record/ng artists Chapter 4 recent/y visited the offices of R&R treatlng ustoan

SO HA PP Y TUGE THER KDGS (Power 93.9)/Wichita we/comed Three 6 Mafia — when they were stilla  a cappella performance and taking time out to pose in their b-boy stances. Pictured (I-r) are J Regional &
trio — to its big Freaknic show this year. Seen here (I-r) are Sony’s Joe Schuld, then-Three 6 Mafia member Director/Urban Promotion, West Coast Ant Fail; Chapter 4's Gavin; R&R CHR/Rhythmic Editor Darnella

Crunchy Black, KDGS PD Greg Wiliams, Three 6 Mafia's DJ Paul and Juicy J and KDGS MD Mac Payne. Dunham, and Chapter 4's J'Son, J.R. and Dante.

i) S0 AMAZIN’ INTERVIEW Siriger and actress
WE BE CLUBBIN’ when LaFace/Jive recording act Young- Christina Milian recently stopped by the nationally syndicated

Bloodz hit Ultra the Night Club in Providence, the duo. snapped a radio sbow Hollywood Hamilton's Weekend Top 30 fo talk |

photo with WWKX/Providence Asst. PD/afternoon personality Joey about her CD So Amazin', her single “Gonna Tell Everybody”

Foxx. Seen here (I-r) are Youngbloodz's J-Bo, Foxx and Young- and her movie Pulse. Here she takes time to pose with show ~ HE Y DJ Dur/ng a promo run through Sirius, Shady/Interscope recording artist Obie
bloodz’s Sean Paul. host Sean “Hollywood"” Hamilton. Trice (1) posed with Sirius and WQHT (Hot 97)/New York DJ Cipha Sounds.
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June 30, 2006 POWERED{:}/
W WEEK  ARTIST TITLE LABELIS) POATS LY AJ%}LCE Tt M E“ IABA SE
1 o YUNG JOC Goin' Down (Bad Boy/Atlantic/ 6396 +180 709882 14 81/0
3 G CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 5901 +367 568148 15 7812
2 3 LIl JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 5705 -82 575085 19 82/0 MOSTADDED
4 4 FIELD MOB f/CIARA So What (DTP/Geffen) 4959 276 471014 17 820 | MMSTTE 4RO 2008
©  NELLY FURTADO fITIMBALAND Promiscuous (Geff 4270 4571 350208 7 TAN | LMGJOC Koow fouSeelt BadBoyArinic z
8 romiscuous (Geffen/ + I BEYONCE' f1JAY-2 Deja Vu (Music World/Sony Urban/Columbia) 17
6 7 CHRIS BROWN f/LIL’ WAYNE Gimme That (Jive/Zomba Label Group) 3884 -386 414942 12 81/0 JANET JACKSON fINELLY Call On Me (Virgin) 12
7 8  CHAMILLIONAIRE f/[KRAYZIE BONE Ridin {Universal Motown) 3680 -243 427170 24 830 | NEYO Sexy Love (Def Jam/iDJMG) 1
. CHINGY f[TYRESE Pulling Me Back (Capitol) il
9 E-40 f/T-PAIN & KANDI GIRL U And Dat /A ME, 3 1
g J & Uine Doty RoprseGR(E) 669 4251 327503 13 8513 pirinn AGUILERA Aint No Other Man (RCARNG) 7
13 RIHANNA Unfaithful (Def Jam/IDJMG) 3261 +467 266953 8 7013 GNARLS BARKLEY Crazy (owntown/LavalAtiantic) 6
12 m KELIS f/TO0 SHORT Bossy (J/ive/Zomba Label Group) 3248 +251 279668 1" 752 FRANKIE J. {[MANNIE FRESH That Girl (Columbia) ]
10 12 T.\. What You Know /Grand Hustle/Atlantic) 2842 224 257253 18 83)0 SHAREEFA f|LUDACRIS Need A Boss (07F/Def Jam/IDJMG) 6
15 ) T.1. Why You Wanna (Grand Hustle/Atlantic) 2803 +91 215614 11 73;2 | DAZYRICKROSS On Some Real 5o So Deftingin 8
" 14 SHAKIRA f/\WYCLEF JEAN Hips Don't Lie /Ep/'!,‘/ 2688 3N 198718 15 53/0 The CHRIRhythmic add threshoeld is applied to monitored stations not allowed
. ) to report adds per their company poficy: Sengs that reach 15 plays per week
14 15 PAULA DEANDA f/[BABY BASH Doing Too Much fArista) 2546 -175 209068 17 66/1 within ene airplay week. An airplay week is defined as Sunday through
27 O BEYONCE' f/JAY-Z Deja Vu (Music World/Sony Urban/Columbia) 2258 +1133 261081 2 66/17 | Saturday. Addsdrom allother programmers are stillaccepted atany play level.
19 @ LETOYA Torn (Capitol) 2227 +341 226356 7 68/3
16 18 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/ 2175 -190 178714 25 80j0 MOST
17 19 SEAN PAUL Temperature (VP/Atlantic/ 1971 2271 171042 26 77/0
20 @ BUSTA RHYMES... | Love My B**** (Flipmode/Aftermath/interscope) ~ 1808 +100 148298 8 59/0 INCR EASED PLA YS oL
24 @ SEAN PAUL... When You Gonna (Give It Up To Me) (VP/Atlantic/ 1688 +399 223141 5 58/5 PLAY
., ARTIST TITLE LABEL(S) INCREASE
18 22 SHAWNNA Gettin’ Some (O7FP/Def Jam/IDJMG) 1681 -456 149422 13 70/0 BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columbia)  +1133
25 @ NE-YO Sexy Love (Def Jam/IDJMG) ) 1556 +305 146302 3 6717 JANET JACKSON fINELLY Call On Me (Virgin) +993
21 24 MARY J.BLIGE Enough Cryin' (Geffen) 1426 276 149074 13 5200 I""Ifﬁmz“l}‘?“m '/“;3‘;“%;2’/“'““0“5 {Geften) +2é;
. nraithrul {Ler Jam +
28 @ YOUNG DRO f/T.1. Shoulder Lean {Grand Hustle/Atlantic) 1355 +243 138801 6 413 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) +458
35 @ GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 1337 +458 149964 3 4816 CHERISH Do It To It (Sho Nuff/Capitol +4n
33 @ CHINGY f[TYRESE Pulling Me Back (Capitol) 1274 +378 115544 4 60/7 SEAN PAUL... When You Gonna (Give It Up To Me} (VP/Athntic)  +399
22 28  BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 1191 316 62159 9 580 g;"s'“s‘:: fhg”;fjs/fvp"!"‘g'"f "f? B/;“:jf""/’/’;;j’ s +§;3
lextSele oy/Atiantic, +
23 29 RICKROSSfUAYZ& YOUNG JEEZY Hustin' (SpN-Side/DefomiOms) 1108 287 17677 13 4800 | o oo b oo Bt o
@ JANET JACKSON fINELLY Call On Me (Virgin/ 1074 +993 157313 1 47112
26 31 PAUL WALL Girl (SwishaHouse/Asylum/Atlantic/ 963 -215 61113 19 64/0
30 32  FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 958 49 96758 7 240 —M_‘
29 33 NE-YO When You're Mad (Def Jam/I0JMG) 913 -125 109652 17 53/0
N 34 JAMIE FOXX f[TWISTA DJ Play A Love Song (/RMG) 786 -197 84881 n 4710 DMX Lord Give Me A Sign (Sany Urban/Columbia)
38 €D  NATALIE f/BUN B What You Gonna Do (Latium/Universal Republic) 785 +30 47691 6 3213 Total Plays: 420, Total Stations: 26, Adds: 0
40 €D OUTKAST Mighty O /LaFace/Zomba Label Group) 744 +25 63098 4 443 PUSSYCAT DUU-TS f/BIG SNOOP D[&GG Buttons (A&M/interscope)
a5 €  PACK Vans (Up All Nitelive/Zomba Label Group) 712 +185 72761 4 26/5 I:I;L;T;y:b?;'s ‘Ti S‘:‘;"s' ‘;S' d";‘; o
. 000 LUC arm (oony Urhan/Lolumoia,
37 38  REMY MA fINE-YO Feels So Good (SRC/Universal Motown) 694 -81 77978 5 a0 Total Plays: 206, Total Stations: 20, Agds: 0
34 39  RAY CASH... Bumpin' My Music (Ghet-0-Vision/Sony Urban/Columbia) 682 -198 33854 9 39/0 YUNG JOC | Know You See It (Bad Boy/Atlantic)
43 @ PITBULL Bojangles (TV/7) 638 +29 63206 1" 3313 Total Plays: 267, Total Stations: 29, Adds: 27
@ CHAMILLIONAIRE Grown And Sexy (Universal Motown) 632  +275 34924 1 44)5 FRANKIE J. IMANNIE FRESH That Girl (Columbia)
3 42 T0O SHORT Blow The Whistle (ive/Zomba Label Group) 622 166 76752 16 310 ;‘g'{]‘l?;n2;:“;‘,’;l§fx:‘a 'A”b "fdus ?sm/sow
. . out Us
41 43  POTZEE Dat Girl (Unauthorized/Asylum) 606 -100 25218 8 301 Total Plays: 200, Total Stations: 20, Adds:
47 @ DEM FRANCHIZE BOYZ Ridin" Rims /Sﬂ So Db’f/’/lfg/ﬂ/ 496 +32 39436 7 2”0 JRWRITER Grill ‘Em (UI]]/OITIH[//(OC/I/
46 45 ALl & GIPP f/CHOCOLATE TAl Go ‘Head (Derrty/Universal Motown) 466 -4 18474 3 29/0 Total Plays: 195, Total Stations: 12, Adds: 1
@ BROWN BOY Superman (AME/Street Noize) 465 +90 29972 1193 BEENIE MAN HIAKON Girls (Virgin)
44 47  DJKHALED Holla At Me (Terror Squad/Koch) asa 116 74586 13 3200 ;‘:::::ﬁ : i‘:NT::"’VSE‘g";S' ‘b7' ‘;“ds'{; e
@  CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 429 +114 4887 127 | pabe R ey i ol
@ CIARA fICHAMIllIONAIRE Get Up (laFace/Zomba lal)e/Gmup} 423 +308 40090 1 46’42 METHGD MAN fILAURYN HILL Say (Def Jam/iDIMG)
@ OMARION Entourage (Sony Urban/Epic/ 423 +139 50394 1 28/4 Total Plays: 151, Total Statiens: 10, Adds: 0
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each |
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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Qiate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

ﬁﬂfﬂ"lﬂMﬂSﬂ" l:”l” émerica ’s Best Testing CHR/Rhythmic Songs 12 +
= WO or The Week Ending 6/23/06
= Persons Persons Persons

Artist Title (Label) W LW  Familiarity Burn  12-17 18-24 25-34
NELLY FURTADO fITIMBALAND Promiscuous (Geffen) 426 4.27 95% 14% 4.7 4.38 4.39
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 419 415 99% 30% 4.30 413 4.15 ARTIST:
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 412 415 93% 15% 4.21 411 411 LABEL:
CHRIS BROWN f/LIL' WAYNE Gimme That (ive/Zomba Label Group) 411 399 98% 19% 421 394 410
RIHANNA Unfaithful (Def Jam/IDJMG) 401 409 96% 20%  4.06 413 391

FIELD MOB f/CIARA So What (OTP/Geffen) 401 4.01 9% 16% 4.04 4.09 3.93 As
T.1. What You Know (Grand Hustle/Atlantic) 395 383 93% 25% 404 400 39 Hulk
YUNG JOC Goin' Down (Bad Boy/Atlantic) 389 3.72 90% 20% 413 3.83 3.64

PAULA DEANDA f/BABY BASH Doing Too Much /Arista) 389 3.9 81% 14% 410 3.86 3.60
T.1. Why You Wanna (Grand Hustle/Atlantic) 388 3.69 84% 16% 3.83 4.04 3.85

SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ 385 3.90 98% 38% 3.90 3.81 3.82

E-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 385 3.6 12% 13% 3.96 3.84 3.87

DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit It (So So Def/Virgin) 3.83 3.69 99% 44%  4.02 3.82 355 upon
LIL JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 383 3.72 94% 20% 412 3.74 3.70

F. MINOR f/H. BROOK & J.MATRANGA Where'd You Go (Machine Shop/Warner Bros.) 3.82  3.82 91% 26%  3.96 3.78 3.76 found
RAY J What | Need (Knockout/Sanctuary) 381 373 17% 16% 3.84 3.79 3N

SEAN PAUL f/KEYSHIA COLE When You Gonna (Give It Up To Me) (VP/Atiantic)  3.81 - 67% 13% 3.68 4.03 3.78
SEAN PAUL Temperature (VP/Atlantic) 377 376 99% 51%  3.66 3.79 3.82

NE-YO When You're Mad (Def Jam/IDJMG) 3.77 375 94% 3% 379 3.83 3.64

LETOYA Torn (Capitol) 377 393 69% 12% 3.88 3.62 3.72

MARY J. BLIGE Enough Cryin’ (Geffen) 372 374 76% 20%  3.61 3.60 3.88

BUSTA RHYMES fIWILL.LAM... | Love My B**** (Flipmode/Aftermath/interscope) 3.71  3.55 65% 11% 3.55 3.94 3.76
OLIVIA f/ 50 CENT Best Friend /G-Unit/Interscope) 362 3.56 88% 29%  3.73 3.58 349

BUBBA SPARXXX Heat It Up (Purple Ribhon/Virgin) 3.60 3.59 59% 12% 353 3.65 Iin

BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin)  3.55  3.58 98% 5% 347 3.72 3.73

KELIS f/TO0 SHORT Bossy (/ive/Zomba L abel Group) 353 355 713% 23%  3.58 3.56 3.64

JAMIE FOXX fITWISTA DJ Play A Love Song /RMG) 352 358 85% 25% 345 3.67 3.42

PAUL WALL Girl (SwishaHouse/Asylum/Atiantic) 350 348 91% 34% 353 354 342

SHAWNNA Gettin' Some (OTP/Def Jam/IDJMG) 346 336 18% 26%  3.56 3.46 3.65

Total sample size is 340 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
onthe the Internet only. RateTheMusic 15 a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.)

discovered.
raised with a silver spoon,”
to be resourceful and to follow through with everything
[ set out to do, so that’s what [ did.”
The reality show Hogan Knows Best documents the
Tampa native’s life as she struggles to get established as
an artist. The second season of the VH1 show, which
Brooke stars in with her father, mother and brother, fin-
ished up last week. It focused on the making of the video
for her single “ About Us,” featuring Paul Wall. The song
is the first to be released by producer Scott Storch’s Storch
Music Company, and Storch also produced the track.
“About Us” was released to radio last month and is
currently growing at CHR/Rhythmic, due to steady air-
play from stations like XMOR/San Diego; KKWD/Okla-
homa City; KDON/Monterey; and KZFM/Corpus
Christi, TX.
Brooke just turned 18, and her debut album, Undiscov-
ered, is scheduled to drop Sept. 26. “This is my life, these
are my songs, this is my time, and I'm ready,” she says.

Brooke Hogan
SMC/SOBE

By DARNELLA DUNHAM/Rhythmic Editor

the daughter of
Hogan, Brooke

Hogan is well-known by
wrestling fans, but she
has been working hard
to get her music career
off the ground. At the
age of 10 she took it
hersclt to call tal-
ent agents that she

in the phone book

instead of waiting to be

“l wasn’t

says Brooke. “1

was raised

7

WAJZ/Albany, NY*
OM Kewin Callahan
PD: Rob Ry:

MD: JD Redman
4 NATALIE /BUN B
1 POTZEE
1 PHARRELL /KANYE WEST
CHAISTINA AGUILERA
BIRDMAN & LIL' WAYNE

FRANKIE J. 1/MANNIE FRESH
JANET JACKS([)JN (/NELLY

KKSS/Albuguerque, NM

OM- Pate Manriquez

Pl Marco Arias

MO: Matihew Cand

2 Cima l/CHAM\LL!ONA}RE
JANET JACKSON /N
JURASSIC 5 '/DAVE i HEWS BAND
LIONEL ICHE

DHPIS'VNA AGUILERA
E'I;AT/Ananrage, AK

Tom Dakes

PD. Jermaine “JIgga Jay" Wagner
o Add

WBTS/Atlama GA*

APIJIMD Mavenck
37 RIHANNA
28 BEYONC AY-Z
WZBZ/Atlantic City, NJ*
PD/MD: Rob Garcla

MISTA IAR

Y

ARA (CHAM LLIONA!
KOHT/Austin, TX*
PD: Bob Lewis
APD- Preazzo Stevens
MD Bradiey Grein
4 CIAR LIONAIRE

FRAN IIMANNIE

KXBT/Austin, TX*
OMPD Dusty Hayes
APD: Tazz Daddy
No Adds
KBDS/Bakersheld CA*
OM/PD: Robert Chave
APD: Adlal "0 D-tay" Wilson
MO: Koncapt
4 CIARA VCHAMILLIONAIRE
2 E:AM(\EJ MANNIE FRESH

K|SV/BakersneId [
OM: Eric
PD/MD: ).
6 (IARA !/"HAM\ LIONAIRE
qu
Yul
CHRISTINA AGUILERA
WBHJ/Birmingham, AL*
PD' Mlnkey Johnsan

MD Lll Hnmle

m E.E IONCE HIAY-2
WJMN/Boston, MA®
PD: Catillac Jack
APD: Denls 0'Hern

18 £-40 I/TVI‘A\N & KANDI GIAL
5 KEl SHORT

WRVZ/Charleston, WV
OM: Rick Johnson
PD/MD: Woudy Woods

1" EAMON

A
MATTHEW:

WIBT/Charlotte”

OM Bruce Lopan

P Rgb Wagman

10 bzt

.
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WBBM/ChicagD L
PO: T

APD’MU
30 CIARA O/CHAMILLIONA\RE
18 DEEP SIDE #/R. KELLY
3 BROOKE HOGAN 1/PAUL WAl L

KZAP/Chico, CA
OM Scot Michasls
Boomer Davis
RN 0
15 JURASSIC § /DAVE MATTHEWS BAND
10 JANET JACKSON t/NELLY

KNDNCurpus Christ, TX*
OM/MD:
) mmam Leal

UNG
5 SHAREEF!\ 1L UDACRIS
C[ALRA HCHAMILLIONAIRE
2XI

KZFM/Corpus Christi, TX*
OMPD Ed Ocanas
MD: Arlene M. Corell

§ CIARA UCHAMILLIOVAE

‘ GN:NRLS BARI?LEV
AAWNNAV/SM KE

KBFB/Dallas, TX
OM/P0- John Candel
MO DJ Big Bink Tneoanra Turner

NCE
ASS/E

ON

KZZA/Dallas. TX*
UM/PD Dean James
0 PAULA DEANDA b/
8 DADDY YANKEE DN G
7 CHERISH

WDHT/Daylnn QH*

M: J.D.
PD Enuva Hauev
Q‘ BEVONCL 1, W Z
G DRO ¢/

YO
Z GNARLS BARKI i
CIARA 1/CHAN \MLL ONAIRE

KQKS/Denver, CO*
PD: at Collins

LY FURTADO {/TIMBALAND
CIARA '/CHAM! IONAIRE

KPRR/EI Paso. TX*
OM. Steve Gramray
Pu et iae
D: 0J Sio | Mntmn
" BEV INCE' 1/JAY-2
Ct 1AM1(L|3NAIR;

XHTO/E! Paso, TX*

PD: Frantis Aguirre

APUMD: Alex “Big A" Flora
34 ESDAT-PAN & KANDI G

AHA HCHAM INAIRE

WRCL/Flint, MI*

OM: Jay Patnick

PD: Nathan Reed

MD: Clay Church

26 CIARA YCHAMILLIONA

KBOS/Fresnn, CA*
OM: E. Curtis Jofinsan

— REPORTERS 3

Stations and their adds listed alphabetically by market

KSEQ/Fresnu CA*
OMPD. Tnmmv Det Rio

BIG R\CN

WBIT/F. Myers. FL-

PD: Scrap Jack:

APDMD: sz! Thu Big D"
3 CHAgILlIONAIRE

WFFY/FL Walmn Beach, FL
OM: Dan Col
PO: Philip Dml Rener

CHil
18 CHAMILLIONAIRE

WUIFX/Ft. Wayne, IN*
PO Phil Backer

APD/MD. Weasel
21 CIARA /CHAMILLIONAIRE
3 YOUNG ORO 1
HAM| INAI

WNHT/Ft Wayne, IN*
QM. Bl Stewart
PD/MD: Vincent “MoJa” Wilson

N
N

WJMH/Greensboro, NC*
OMPD Brian Douglas

MD: Tap Money

No Adds

WOSL/Greenville, NC*
POMD: Jack Spade

APD: DJ Frosh

© CIARA /CHAMILLIONAI

YUNE

WHZT/GreenviIle sc*

APD MD Murpn Dawy
EHIAY-2
20 KELIS 700 SHORT

WDLDMagerstown

OM: Rick Alscander

POMD: Atie Sha)
PRULA DEANDA Y/BABY BASH
CHAM I7ALICIA KEYS

WWKLHamsburg, PA*
OMPD Jon u 082

APDMD: Ven

35 SEAN PAUL UKEYSHIA COLE

WZMXHartford, CT*

OM Steve Salhany

PD/MD: DJ Buck

RP0. Dot Simpson

16 CIARA YCHAMILI IONAIRE

KDDB/Monolulu, HI*
£ Sean Lynch
MDD Kool E

KIKIHonotuly, HI*
OM: Paul Wiison

PO: Fred Rico

APD: Pabio Salo

MO: K-Smoath

KPHW/MHonotulu, HI*
OM: Wayne Mari2

PD. KC Bejerana

MO: Kevin Akitake

No Adds

KBXXMouston, TX*
PD: Tarrl Thomas
o Kmn Jackson

42 BEVON(,E' JAY-;

g

1
CIARA Q/CHAMILLIUNMRE

KPTYMouston, TX*
OM. Amulfo Ramirar
PO: Pate Mansiquez

‘? CIARA H/CHAMLLIONAIRE
UNG JOC

WMPW/Memphis. TN*
PIAPO. Dougnooy
13 CASSIE

CIARA VCHAMILLIONAIRE

WPOW/Miami, FL*
PO: Ira “Tony The Tiger™ Walf
MO: Eddie Mix
4 LIONEL RICHIE
BEYONCE ' 1/JAY-2
CLARA I/CHAMILLIONAIRE
FRANKEE

KTTB/aneapolls MN*
PDS 1]

7 BEYONCE '/JAV Z

RASS IC 5 tDAVE MATTHEWS BAND t NATALE VBl
.IANET JACKSON t/NELL'
OWN BOY

RVHANNA

WHHH/Indianapolis. IN*

PO: Brian Wallace

MD. Don “0J kaﬂ Wwilllams

17 BEYONGE /)

-2
1 C}ARA M"HAM ILLIONAIRE

WXlS/Juhnsun Cny
POMD: Yodd Ambru

CIARA VCHAM\LLIUNA 3

KCHZ/Xansas Cif
OMPD Maurice e

WKHT/KnnwaIg ™
OM: Rich Bailey
PD: Russ Allen

MD: Joey Yack
25 CIARA (CHAM

ING
ANE

NG

ACKSON #/NE

KRKA/Lafayette, LA*
PD: Dave Steel
APD/MD. Chiis Logan

GNARLS

KNEX/taredo, TX
PO: Arturo Sema Il

KLUC/Las Vegas. NV*

OM/PD: Cat Thomas
APGMD.J.B King

T FRANKIE J MANNIE FRES
KVEG/Las Vegas. NV*

21 NATALIE /BUN B
IARA {/CHAMILLIONAI

PD: Sherita Saulsberry

MD: Jesse “J-Noise” Gartia

18 YUNG JOC
3 DAZRICK AOSS

5 »CUB& /SNOOP DOGG
RA {/CHAMILLIONAIRE

B?G AICH

WLTD/Lexmg
OM: Robert Lindsey
abal

APD

19 Ci‘NG 4
19 SEAN FAUL VKEVSHM COLE

18 CHAMILLIONA)

KPwH/LnSs Angeles CA*

PD: Jim:

APD/MD E Man

& CIARA 1O AMLLIONARE

KBTEAubbock, TX
OM: Jeft Scott

POMD Magoo

25 CHNG

¥ E
KBFM/McAllen, TX*
QM Billy Santiago

PO Johnny 0
MO: Frankis &
T4 E40 7TPAIN

MARION

WBVD/Melbourne, FL*

KXHT/Mempms TN*

PO Maurice "M Befier” Aivera

m Mo

ton, KY*

UN B
CIARA VCHAMILLIONAIRE

KHTN/Modesto, CA*
OM/PD: Rene Roberts

APD- Sleve Gomez

39 CIARA /CHAMILLIONAIRE
11 CHRISTINA AGUILERA

MISTA (AN
DAZ #/RiCK ROSS
YUNG JOC

KDONMonterey, CA*
P0: Sam Diggady
0 Eric “The Funky 1°
MD mx Carmillo
ARA YCHAMILLIONAIRE
UNG
" BUBBA SPARIORX VFRANKIE
JURASSIC 5 /DAVE MA
WKTU/MNew York, NY*
PO. Jeft 7
MD: Bartel

WOHT/New York, NY*
PD- Jahn Dimick
MD- Ebro
JANET JACKSON /NI
INY MATTERON
1. KAY SLAY & GF
n ta :

WNVZ/Norfotk, VA*
OM: Don Longon

PO: Michaet Bryan

MO: Shaggy

No Adds

KMRK/Odessa. TX
POMD: Kid Vicious

13 MR CAPONE-£

2 BEYONCGE 1/JAY-Z
KKWDﬂ]klahuma City. OK*
OM: Chris 8ak
PIJ nnnme Ramuex

?" BEY')NCE JAY-Z
1 CHR .ﬂ NA AGUILERA

[10

WJHM/Orlando, FL*
PD: Stevie DeMann
APD: Keith Memaly
MO Dawn Campbell
14 YUNG JOC

1 NEY

WPVO/Urlandu FL*
Steve Holbrook
PD/AMD Jill Strata
DY YANKEE

KCAQ/Oxnard, CA*
POMD: Big b

KVYB/Oxnard. CA*

PD/AMD: Danigi “Mambo " Herrejon

www americanradiohistorv.com

KKUU/Palm Springs‘ CA
P0_Anthany “Antdog™ Quiroz
APn Enn nmaux

MR CAPONE £
L
JURASSIC 5 VDAVE MA THEWS BAND

WPH|/Philadelphia, PA*
OM Helen Litila

E .
CIARA l/'"HAM\Ll 1ONAIRE

WRDW/PhlIadeluhla PA*
Kld Lm Baldw
PD/APD Kan
CIARA (THAMILLIONAIRE
JANET JACKSON tNELLY

KKFR/Phnamx AZ*
0 Bruce St James

K50 Karte s

MD: 0J Mikee Mike
5 ROCA DOL
JANET JACKSON UNELLY
SEAN PAUL #KEYSHIA COLE
PACK

WRED/Portland. ME
OM/PD: Buzz Bradtey
MD:DJ Jon
25 ’E)‘VFVCE AY-Z
IARA /CHAMILLIONA
ANET .\“’1NVINF‘, Y
A KEYS
PACK

KXJMPortland. OR*
OM Tim McNamera

PD: Mark Adams

APD' Carrie “Careezy” Fisher
MD: Big Kid 800t

WPKFPnu?nkeensm NY
PO/MD: Jimi Jamm
APD:C.4, Mclm re
ANET J N ONE
WWKX/Providence, RI*
UM/PIJ Tuny Sristol
APD: J Fo
MD: D
7 ANmAcxsonms Ly
aNAl S BARKLEY
KGG\/Riverside, CA*
PD: Jessa Duran
APD Mike Medina
MD; OOM Gutierez
2 GNARLS BARKLEY
2 PACK
1 MR, CAPONE-E
1 NE-
KWIE/Riverside, CA*
PD/MD: Chris Loos
No Adds
WKPO/Racktord, IL
PD: Dan Hunt
1 PHARRELL /KANYE WEST
CHRISTINA AGUILERA
KBMB/Sacramento, CA*
PO Patiie Moreno
MD: 0 Short-E
§ DAZ I/RICK ROSS
NG
ARA H/CHAMILLIONAIRE
XL

ON & J MONE

KSFM/Sacramento, CA*
PO Byron Kennedy
APDMD Tony | Te:ale

| WDCQ/Sahsbury MD

MD DBHM!

KUUU/SaI( Laks City, UT"
IM/PD: Brian Michel

APD/MD Kewin Cruise

No Adds

KBBT/San Antonio, TX*
POMD: Cin% HIlf
8 YUNGJOC

XHTZ/San Diego, CA*
D Rick Thomas '

12 ?ADDY YANI(EE '/SNOOF‘ 0066
CHINGY

XMOR/San Diego, CA*
sar "I Seire” Gonzaler
" SHAWNNA HSMOKE
1 DAZ t/RICK ROSS
1 CIARA UCHAMILLIONAIRE
CADILLAC DON & J MONEY
YUNG JOC

KMEL/San Francisco. CA*
OM- Michael Marlin

PD: Stacy Cunniagham

MO: Van “Big Von" Jahnson
L BIG ICH

G JOC
2 PHARRELL /KANYE WEST

KYLD/San anclsco CA*

OM: Michael M

PDMD: JazzvamAn:nev

APDMD: Travis Loughran
YUNG JOC

KWWV/San Luis Obispa. CA
PD/MD. JoJo Laper
APD: DJ Mel
2N

1 NE

KPAT/Sama Maria, CA
Om: Lauie

MD: uuwm

CKS »H"'- LY
ARLS BA

RICAY

2
KSXY/Santa Rosa, CA®
PD: Dray Loper
2 CHINGY
PACK
KUBE/Seattle, WA*
OM: Sheli Hart

PO Eric Powers
APD/MO: Karan Wild
No Adds

WVPW/Suuth 8end, IN

i wright
CHAMILLIONAIRE
£ IMARNEE FRESH

8 FRANKI
8 JANET JACKSON INELLY
B SEAN PAUL #/KEYSHIA COLE

KEZE/Spokane, WA*
DN! Ken Hopkins

APD/MD Maut
BEVO E YIAY-7

3 vNAHLS‘iAhKl ¥
HAMILLIONAIRE

KSPW,’Sgrmgheli Mo
OM: Chris Cannon
PO- Adam Adams
MD: J. Fatsch
1 JESSICA SiMi

KWIN/Stockton, CA®
POMD. Mike Eiwood
APD. Michael Mann

21 JANE" JACKSD

N

WLLD/Tampa, FL*
P0: Orlando

12 YUNG JOC
3 CIARA HCHAMILLIONAIRE
KUJ/Tri-Cilies wa

30 YA
2 1C 5 /DAVE MATTHEWS BAND
2 CHAMILLIONMRE

KOHT/Tucson, AZ*
DM Tim nlmmms

Du!
APU/MD Rica Villalobos
No A

KTBT/TulSa. oK*

7 FRANKIE ) 1/MANNIE FRESH
JANET JACKSON
SHAREEFA 1 UDACRIS

anLfTwer ™

M arcus “OJ Marcus Love” Lave
’XASSIC 5 YDAVE MATTHEWS BAND

WPGC/Washmgmn De*
PD: Jay Steves
MO | Bmwn Hormni

WMBX/West Palm Beach, FL*
P0: Mark McCra
MO, DJ X Cet

N

KDGS/WwIma KS*
0: Greq "Hitman™ Wiltiams
| o Mac Payne

N

KHHK/Yakima, WA

OM- Dewey Boynton

PO/MD. Matl Foley

32 SEAN PALL IKEYSHIA GOLE
To0s

d BEv )NC
N:TJrCKS’JM/NELLY
7 CHINGY

£T0YA

Note: For complete adds,
see R&R Music Tracking.

N

POWERED|

MEDIABASE

*Monitored Reporters
110 Total Reporters

86 Total Monitored

24 Total Indicator

Did Not Report, Playlist
Frozen (4):
WCZQ/Champaign. IL
WJWZ/Montgomery, AL
| WWRX/New London, CT
WZPW/Peoria, IL
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DANA HALL

dhall@radioandrecords.com

Say It Loud,
Say It Proud

WDKX: On its own and prospering
in a world of broadcast conglomerates

onroe County Broadcasting, the parent company of
WDKX/Rochester, NY, is a family-run company and
proud of it. President/GM/PD Andre Marcel took the reins al-
most 20 years ago from his father, company founder Andrew
Langston, who is still very much involved in Monroe County

Broadcasting's day-to-day business.

Monroe County Broadcasting was formed by
Langston in 1968, and by 1974 the company had
been granted a broadcast license for Rochester,
in Monroe County, NY. The sta-
tion launched on April 6, 1974
with the call letters WDKX —a
tribute to African-American
leaders Frederick Douglass, Dr.
Martin Luther King Jr. and Malcolm X.

This week we talk to Marcel about how he com-
petes as an independent station owner and min-
ority broadcaster in the consolidated radio world.

R&R: WDKX has been under the same owner-
ship from its inception in 1968 to its launch in 1974
to today. I'm just curious: How many offers has the
company had to sell the station over the years, and
why don't you sell?

AM: I couldn’t give you an actual number be-
cause we eventually stopped counting, but there
have been a lot. Why haven’t we taken anyone
up on their offer? Because, speaking for my dad,
this was never about making a lot of money. It
was, and still is, about having a voice. This was
created so our community could have a voice.
How much is that voice worth? It’s priceless.

One voice might not have the power to change
anything, but if you put all those voices together,
the right people will listen. WDKX is all the voic-
es of the black community put together.

Maybe the younger generation doesn’t realize
that. As we get further away from the years of seg-

regation, of the riots of the ‘60s, of not being able
to go into certain restaurants or hotels, we start to
take things for granted. Teens today have no idea
] 039 what that was like, so we have to
teach them how important it is to
use their voice and to appreciate
the power of their vote and soon.
Ialways say that at WDKX
we do black history every day, not just one
month out of the year. Educating our young lis-
teners about the past will, hopefully, instill in
them a feeling of responsibility for our future.
We could be one of the only stations still do-
ing a talk show every day. At 9am Monday
through Friday we do a one-hour call-in show. I
liken it to the water cooler at your office, where
youstop for a few minutes to discuss things hap-
pening in your life, your workplace or your city.

“All the labels combined
are not in our list of top 20
advertisers. Considering
the amount of product
they put out in a given
year, that’s unbelievable.”

MIDDAY MAMI & MONIQUE wpwx (Power 92)/Chicago’s “Midday Mami,” Rocsi (r) —
who is also the new co-host of BET's 106 & Park — welcomed comedian and actress Monique, who
Stopped by the station during a recent comedy show tour

RR URBAN/URBAN AC/GOSPEL

and new technology.

B %
.

Christian lifestyle.

complete convention agenda.
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We discuss issues like health care and finan-
cial and legal issues. For a lot of our listeners,
this is the only place where they can learn about
these things and the only place where they can
call in and ask questions or speak their minds.
We arm them with knowledge.

R&R: WDKX is family-run. How is that differ-
ent from being a corporate-run radio station?

AM: We don'’t have to worry about the stock
or NASDAQ. Once you add those factors in, you
are no longer family-run, even if the company
started out that way, like Clear Channel or Cu-
mulus. It’s simply a numbers game. You have to
drive stock prices as opposed to ratings, and that’s
what has hurt radio. You answer to the stockhold-
ers. The only stockholder I have to answer to is
my dad. He's the only one who can vote me out.

There used to be a correlation between what
you did for the community and your ratings and
revenue. Now that those things are not as im-
portant, out goes the need to be active in the
community. That’s why we see less emphasis
from these big conglomerates on doing the com-
munity thing. It doesn’t impact the stock price.

We’re doing a hip-hop show on July 7. We're
selling all the tickets through local businesses —
small, independent mom-and-pop outlets. These
are the companies that are struggling the hard-
est in our country today. They bear the tax bur-
den on their shoulders. What I'm trying to do is
bring traffic to their stores.

They are basically getting free advertising
through our promoting where to get the tickets.
If they do alittle better because of this, then even-
tually it will come back around to help WDKX.
We're basically giving away free inventory. Can
Clear Channel do that? No.

R&R: How do you compete as a standalone
against corporate clusters in Rochester?

AM: We're selling a laser approach, whereas
the conglomerates are selling shotgun. We sell
an eight share of our one station, and they are
selling a 26 share of five stations. Sometimes [
have to walk away from buys because they want
to slash the price too low due to what the big
companies can offer. But I refuse to sell my sta-
tion — my listeners — short.

What Clear Channel did with their commercial
load last year, cutting it down, we did that years
ago. We took the approach that our ratings were
worth more. My TSL is the longest of any station
in the market. I don’t feel I have to get a piece of
every buy out there, whereas in corporate radio,
they aren't allowed to turn anything down.

We've survived over the years because we did
not live beyond our means. As a company, we
did not go into debt. We own the station free and
clear. How many companies can say that? This
generation has been brought up believing that
they should carry debt. That is wrong.

R&R: Can a standalone company grow in today’s
broadcast environment, and if so, how?

AM: 1 look at us as growing from a horizon-

www americanradiohistorv com

DoltToltInDallas

| | The Urban and Gospel sessions are set for R&R Convention 2006,
| = which will take place Sept 20-22 at the Hilton Anatole Hotel, Dallas,
concurrently with the NAB Convention.

On Thursday, Sept. 21, there will be an Urban/Urban AC session called
“Urban Honors,” at which industry icons will be honored and the R&R Industry
Achievement Awards will be presented.

Also on Thursday, the session “Urban Trendsetters” will feature those who
are leading the way in radio programming, music promotion, music producing

On Friday morning, Sept. 22, there will be a Gospel session moderated by
ABC Radio Network’s Willie Mae Mclver, “The Economics of Gospel,”
examine how Gospel radio can get in on the growing desire to market to the

Check out our website at www.radioandrecords.com to register and see a

T e S

which will

“Just like our parents still
have a tendency to turn to
AM radio, my generation
will probably hold on to FM
radio. It’s the younger
generation that will grow
up with HD and embrace it
fully.”

tal-integration approach as opposed to a vertical
integration. Most companies do it vertically,
meaning they add more stations and grow their
broadcast holdings. A horizontal approach means
growing outside of broadcasting, maybe invest-
ing in other companies that can help my station’s
bottom line. Radio One is doing a good job of this
by getting into syndication and television.

Ilook at what else can help my station. Back
in the ‘60s and ‘70s the first thing a radio-station
owner would do was open a record store. It
made sense. Down in New Orleans, the station
owners bought a baseball team. These were syn-
ergistic businesses — clothing stores, nightclubs.
All of these businesses could turn around and
advertise on your station.

R&R: WDKX does not have any nationally syn-
dicated radio hosts like Tom Joyner or Michael Bais-
den. That makes you an anomaly in radio today. Why
choose to go local instead?

AM: Syndicated personalities cost a lot, with
the amount of inventory you have to give up and
the salary you have to pay. I would rather take
that money and market my station. For what I
would pay a syndicated personality, 1 could give
away $1,000 a day for an entire year and sill
have money left over.

[ would rather draw talent from the local mar-
ket, teach them about radio and bring them up in
the business. If you look at my staff, they are al-
most all from Rochester or came here for school.

I don’t advertise in the trades when I need a
new jock, I look in-house and develop that per-
son. Interns come from local schools, part-tim-
ers come from the interns, and full-timers come
from the part-timers.

I take pride in teaching our interns. I don’t re-
ally think of it as teaching them radio, I'm teach-
ing them business. Many of our interns have no
intention of staying in radio; they are here to
learn how to run a company. Of course, the ra-
dio bug bites some, and they end up staying
around, but first and foremost I want them to
understand business.

Continued on Page 29
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. KRR URBAN TOP 50 .

POWERED{:} ¢
June 30, 2006 3 - Y -
BB e e s T MEDIABASE
1 1 LETOYA Torn (Capitol) 3766 -81 452415 16 66/0
2 % YUNG JOC Goin" Down (Bad Boy/Atlantic) 3601 96 420359 17 64J0
3 €@ FIELD MOB fICIARA So What (D7P/Geffen) 3446 +166 363494 14 6500 MOST ADDED®
4 o LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 3365 +101 336837 23 61/0 ARTIST TITLE. LABEL(S) o=
7 9 T Why You Wanna /GfaﬂdHUSf/E/Af/Hﬂf/L‘/ 3046 +307 305383 12 55’0 BEYONCE' flJAY-Z Deja Vu (Music WD//I//SDII}’ U/[Jan/ColumlJ/b/ 55
5 6 MARY J. BLIGE Enough Cryin' (Geffen/ 2807 -242 300638 13 6210 CIARA fICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group) 50
6 7 JAMIE FOXX fITWISTA DJ Play A Love Song (J/RMG) 25564 -233 285576 14 65/0 YUNG JoC ! K"PW You See t (Bad Boy/Atiantic) M
11 @ YOUNG DRO f/T.I. Shoulder Lean (Grand Hustle/Atiantic) 2484 +332 229606 8 653 :T::?glﬂﬂngz Tﬁg’éﬁ”’f’ T gg
. ... Gan i
8 @ CHERISH Do it To't (ShoWuffCapit) 2081 4173 219242 13 620 | ynpercn gLUDACRIS Need A Boss (OTPDefamiBIMG) 25
12 10 RICK ROSS... Hustlin' (Sljp-N-Slide/Def Jam/IDJMG) 1971 -145 177893 13 62/0 CHAPTER 4 Fool Wit You (/AMG) 17
13 m KELIS f/TOO SHORT Bossy (Jive/Zomba Label Group) 1962 +185 175611 8 60/1 PHARRELL f/KANYE WEST Number One (Star Trak/interscope) 6
9 12 CHRIS BROWN fLIL' WAYNE Gimme That (Jive/Zomba Label Group) 1902 276 189070 12 G65/0 gzﬂAAN“LUA"LE'};;"E';QsZ (SA“’% ‘lfé/’:v';/fﬂ'y R— :
e 8 . en You Gonna... thantic -
10 13 CHAMILLIONAIRE f/[KRAYZIE BONE Ridin (Universal Motown) 1837 -318 214775 17 61/0 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic 4
26 @ BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columbia) 1579 +720 189419 2 59/55 —
. The Urban add threshold is applied to monitored stations not aliowed to report
14 15 T.I. What You Know (Grand Hustle/Atlantic) 1515 177 155421 20 65/0 adds per their company golicy: Songs that reach 10 plays per week within
17 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 1483 +151 127067 6 55/0 one airplay week. An airplay week is defined as Sunday through Saturday.
15 17 NE-YO When You're Mad (Def Jam/IDJMG) 1400 231 193309 16 590 Adds from all other programmers are still accepted at any play level.
16 18 SHAWNNA Gettin’ Some (DTFP/Def Jam/IDJMG) 1319 -195 130111 21 56/0
20 @ BUSTA RHYMES... | Love My B**** (Flipmode/Aftermatfyinterscape/ 1301 +118 114794 7 572 MOST
22 @ CHINGY Pulling Me Back (Capitol) 1239 +222 105467 5 6111 -—
21 @ OUTKAST Mighty O (LaFace/Zomba  abel Group/ 1198 +44 103716 5 63/0 ‘ INCRE A SED P L A YS
18 22 JAGGED EDGE Good Luck Charm (Sony Urban/Columbia/ 1187 -82 14453 20 55/0 T‘PLTAAYL
[Debab> fINELLY - 1083 1027 129858 1 a3 ARTIST TITLE LABEL(S) INCREASE
[pebut> % SANSTJACRSONINECLY Lol DNME Vi ¥ a ’ JANET JACKSON fINELLY Cal On Me Vigin/ 1027
23 DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin) 1043 +32 63952 10 58/0 BEYONCE flJAY-Z Dcja Vu (Music Wortd/Sony Urban/Colimbia) ~ +720
28 €@ NEYO Sexy Love (DefJam/IDJMG) 1001 +236 114932 4 540 YOUNG DRO f[T.I. Shoulder Lean (Grand Hustie/Atlantic) +332
24 26 MISSEZ f/PIMP C Love Song (Fo’ Reel/Geffen) 951 27 55733 10 4710 T.I. Why You Wanna (Grand Hustle/Atiantic) +307
27 @ E-A0fT-PAIN & KANDI GIRL U And Dat (Reprise/BME/ 895 +107 60554 4  56/1 ::I‘I'“‘(’; fe;Y"W:n /”;’ J:’;é’”%”’ +::‘25
. X ulling Me Back (Capito +
25 28  CHERI DENNIS ! Love You (Bad Boy/Atlantic) 799 - 75793 1" 46/0 LYFE JENNINGS S.E.X. (Sony Urban/Columbis) +200
36 @ LYFE JENNINGS S.E.X. (Sony Urban/Columbia) 750 +200 99563 3 46/3 OMARION Entourage (Sony Urban/Fpic) +194
31 @ REMY MA f/NE-YO Feels So Good (SRC/Universal Motown) 691 +24 134248 5 330 KELIS f[TOO SHORT Bossy (Jive/Zemba Label Group) +185
32 31 SLEEPY BROWN... Margarita (Purple Ribbon/Virgin) 626 13 33295 a4 410 CHERISH Do It To It (Sho Nuff/Capitol +113
37 @ SAMMIE You Should Be My Girl (Rowd)y/Universal Motown) 609 +63 29775 5 40/3
29 33 DJ KHALED Holla At Me (Terror Squad/Koch) 602 -116 50455 12 48/0 m
39 @ MILA J... Good Lookin’ Dut (7.U.G./Universal Motown) 597 +115 23917 3 391
30 35 LI WAYNE Hustler Musik (Cash Money/Universal Motown) 539 -130 52240 18 39/0 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)
49 € OMARION Entourage (Sony Urban/Epic) 526  +194 26257 2  38)4 | TotalPlays: 327, Total Stations: 29, Adds: 4
33 37  GHOSTFACE KILLAH fINE-YO Back Like That (Def Jam/IDJMG) 526 81 81092 19 3y | BROOKEVALENTINE fiPIMP C D Gid (Subliminal/Virgin)
38 @ LUPEFIASCO Kick Push /75t & 15tt/Atlantic) 507 +1 20167 5 340 | Loy 92% Totol Statons 30 hets.0
T-PAIN f{LIL' WAYNE Studio Luv (/ive/Zomba [ abel Group)
| 42 @ METHOD MAN f{LAURYN RILL Say (Def Jam/I0JMG) 467 +32 34183 2 35/0 Total Plays: 322, Total Stations: 27, Adds: 0
35 40 KANYE WEST... impossible (Roc-4-Fella/Def Jam/IDJMG) 461 -92 53422 5 3310 PHARRELL f/KANYE WEST Number One (Star Trak/interscope)
@ YUNG JOC | Know You See it (Bad Boy/Atlantic) 456  +129 52097 1 44/a4 | Total Plays: 317, Total Stations: 48, Adds: 6
40 @D ANTHONY HAMILTON Can't Let Go (So So Def/Zomba L abel Group) 455 0 49893 21  26/0 gAﬂlllPllAc_!la%!:l...TPea‘ngt Butter :\gd Jelly gs‘aut/;em Boy/Asylum)
43 @  CLIPSEfIPHARRELL Mr. Me Too (Ae-Up/Star TrakiZomba Label Group) 454 +38 26992 2 40 u:ru:::hzml:;am ‘:‘,"’"5{'”“'/2;;;
e Time
46 @ ROBIN THICKE... Wanna Love You Girl (Star Trak/Interscope) 417 +49 26092 3 2810 Total Plays: 273, Tatal Stations: 23, Adds: 0
48 @ BOHAGON f/CRIME MOB & FABO Wuz Up (BME/Reprise) 412 +66 25392 2 3812 RINANNA Unfaithful (Def Jam/DJMG)
45 @ PROJECT PAT... Good Googly Moogly (Hypnotize Minds/Loud/Columbia) 404 +32 24094 4 2611 Total Plays: 243, Total Stations: 38, Adds: 35 ‘ i
@ SEAN PAUL... When You Gonna (Give It Up To Me} /VF/At/antic) 398 +145 108996 1 334 PIMP C f/MIKE JONES & 5”” B Pourin” Up (Rap-A-Lot/Asylum)
34 48  BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 377 232 19943 8 38/0 ::::::\;Z f’iﬁvnTAtlé::If;’taNt|o:s;\ ZBB, Ad(;s;/g ——
eed A Boss ef Jam,
50 @ URBAN MYSTIC IRefyse (SOBE) ‘ 344 +15 15541 5 26/0 Total Plays: 226, Total Stations: 25, Adds: 25
@ DMX Lord Give Me A Sign (Sony Urban/Columbia) 342 +14 28326 1 38/0 SHAWNNA fISMOKE Damn (DTP/Def Jam/IDJMG) ;
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Ioﬂ’laxs: 1_90' E)taI_Statl_ons: 31, Adds: 0 -
6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songsare tied in total plays, the song with the larger increase in plays is placed )
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the top 20 Songs ranked by total plays
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each &
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station piaylists for all R&R reporters are availahle—]
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number on the web at www.radicandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 20086, Arbitron Inc.).© 2006 Radio & Records.
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¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 +
For The Week Ending 6/23/06

Pers. F M

\

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 426 418 85% 13% 420 425 403
FIELD MOB f/CIARA So What (07F/Geffen) 423 412 96% 18% 417 427 388
CHAMILLIONAIRE {/KRAYZIE... Ridin (Universal Motown) 415 410 99% 38% 410 413 402
T.1. Why You Wanna (Grand Hustle/Atlantic) 415 397 89% 17% 409 411 4.04
C. BROWN fiLIL' WAYNE Gimme That (/se/Zomba Labe/ Group) 413 400  87% 26% 407 418 375
T.1. What You Know (Grand Hustle/Atlantic) 412 403 97% 33% 403 408 4.12
LI’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 412 408 96% 26% 397 393 3.92
DJ KHALED Holla At Me (Terror Squad/Koch} 412 398 64% 12% 403 400 41
YUNG JOC Goin' Down (Bad Boy/Atlantic] 411 412 96% 26% 4.01 406 385
LETOYA Tom (Capito) 400 381 8% 18% 399 4.09 366
CHERISH Do It To It (Sho Nuff/Capitol) 397 401 8% 18% 377 388 344
CHINGY Pulling Me Back (Capitol) 3.95 - 4% 5% 394 402 3N
MARY J. BLIGE Enough Cryin' (Geffen) 394 389 82% 20% 399 413 354
GHOSTFACE KILLAH... Back Like That fDef JamfDJMG) 392 371 MNM% 18% 394 394 3.95
BUSTA RHYMES. | Love... (Flpmode/Aftermathiinterscope) 3.91 385 76% 17% 387 388 384
NE-YO When You're Mad /Def Jam/IDJMG/ Jga 38 95% 33% 371 381 34
BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 3.84 - 5% % 3N 367 381
YOUNG DRO f/T.1. Shoulder Lean (Grand Hustle/Atlantic) 378 381  72% 13% 371 374 362
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) 373 3.70 73% 20% 3.68 378 338
SHAWNNA Gettin’ Some (0TF/Def Jam/IDJMG) 372 366 88% 33% 360 367 339
CHERI DENNIS | Love You (Bad Boy/Atlantic) 372 369 54% 14% 368 370 3561
AVANT 4 Minutes (Magic Johnson/Geffen) 365 366 80% 29% 359 370 325
KELIS f/T00 SHORT Bossy (/ive/Zomba Label Group) 365 357 79% 23% 354 365 3.23
LIL' WAYNE Hustler Musik (Cash Money/Universal Motown) 364 366 73% 19% 3.65 363 368
JAMIE FOXX flTWISTA DJ Play A Love Song (/8MG) 359 361 88% 36% 371 382 344
RICK ROSS flJAY-Z... Hustlin' (Slip-N-Slide/Def Jam/iDJMG) 359 354 84% 29% 366 352 4.04
OEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin)  3.54 361 64% 17% 332 322 354
THREE 6... Poppin'... (Hypnotize Minds/Sony Urbarn/Columbia)  3.47 347 95% 46% 357 353 369

Total sample size is 336 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 =
like very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on
the format/music preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system,
is available for local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a
Kdivision of Premiere Radio Networks.

technology.

companies?

Say It Loud....

Continued from Page 27

R&R: What are your thoughts on HD Radio?
Will it hurt or help the little guy?

AM:Iove technology, all this new stuff. I've
always embraced new technology. We were one
of the first stations to embrace the Internet and
have a full-service website. The thing with HD
is that it is going to take time to get the consumer
on board. It's not going to be as quick as other

Tt will be a process, and some folks will never
get on board. Just like our parents still have a
tendency to turn to AM radio, my generation
will probably hold on to FM radio. It’s the
younger generation that will grow up with HD
and embrace it fully.

I worry, though, that HD Radio will create
more fragmentation. Personally, I belicve that
fragmentation of formats has hurt Black radio
in the past 10 years. Looking back, fragmenta-
tion took strong, powerhouse Black stations that
had all the black folks listening, from grandkids
to grandparents, and broke them up.

Now you have the kids listening to one sta-
tion, the parents to another and the grandpar-
ents to still another. Fragmentation took the
power we had as the one station that had all the
black listeners and broke it down, which led to
the downsizing of staffs at Black radio and the
rise of using syndication, meaning there’s less
black talent out there.

R&R: it recent nionths we've seen a few inde-
pendent minority owners sell off one or more of their
properties or get caught up in financial troubles. Are
these signs of trouble aliead for independent minority
owners, or are they simply individual bumps for Hiese

AM: In some cases these companies bit off
more than they could chew. It was a great deal
harder to buy stations in recent years, and they

had to take on more debt than maybe they could
handle. When WDKX launched in the 70s we
didn’t have to take on that kind of debt, and
we’ve been atle to pay it off in full since.

R&R: The relationship between radio and
records has changed inn the past two years, in par-
ticular in the state of New York, with New York
Attorney General Eliot Spitzer's investigation of
record-company promotion practices. How has that
affected how you do business with labels, if at all?
Do you think it will force labels to go back to adver-

tising with radio?

AM: I would love to see labels advertise
their product more. I can’t remember the last
time they were consistently doing advertising
buys with us. All the labels combined are not in
our list of top 20 advertisers. Considering the
amount of product they put out in a given year,

that’s unbelievable.

The relationship could be better on both
sides. The labels are facing a lot of revenue is-
sues, though, with downloading and decreas-
ing sales overall. They need to figure out how to
do business with radio in a way that will get
them the record sales they need.

I actually have a good relationship with
Eliot Spitzer. We were never breaking the law,
so we had no issues. I actually welcome what
he has done. But he will scon be governor, and
all this will pass. He has been attaching him-
self and his name to different industries and
“cleaning things up.” Now he has moved on to
businesses that are selling cigarettes to under-
age kids. He's trying to do what he thinks is

right.

This, too, shall pass. We all know that the
business will always be the way it is. But at the
same time these big corporations are not going
to allow anything that could hurt their stock
prices. These companies aren’t really concerned
with doing what's right; they just don’t want to

be caught with their hand in the cookie jar.
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- Aaron rd
14 SHAREEFA LUBACRIS.
14 BEYONCE fUAY-Z
13 YUNGJOC
6 LUTHER VANOROSS
5 CHAPTER 4
CIARA VCHAMILLIONAIRE

RIHANNA
DJ KAY SLAY & GREG STREET #/ BUN 8

WESE/TngnIn ns
OM. Rick Stevens.
PD. Stan Allen
Jofites

MD: élhﬂlan'mm"vawhﬂ

5 FREDDIE JACKSON
wEDVNaIﬂwa. GA
MD Jammm Jammh Bﬂ)m

2% BEYONCE' fAA

17 E-40 /T-PAIN AKAN[)I GIRL

1 RIHANI

5 FELTON PILATE
WST I Valdosta, GA
OM ChrtJn nson

mes “Kilta Groove " Walton

\5 E~4( H PAIN & KANDI GIRL
15 C1ARA VCHAM\LLIONAIRE
13 SHAWNNA YSMOKE

10 PRINCE

10 JILL SCOTT

WKYS/Washington, DC*
OM: Katty Brown
PD.Derrick Brown
MD: Pauf Stewart
35 BEYONCE FAY-Z
3 YUNG JOG
MMIE

CIARA VCHAMILLIONAIRE
WIKS/Wilmington, DE*
PO Tony Quartarone

22 BEYONGE'
JARA HAMIL IONAAP‘
uHﬁ TER 4

G
DJ KAY SLAY & GREG STREET# BUN B

3

Note: For complete adds,
see R&R Music Tracking.

POWERED[S

MEDIABASE

*Monitored Reporters
96 Total Reporters
66 Total Monitored
30 Total Indicator

Did Not Report,
Playlist Frozen (4):
KZWA/Lake Charles,
LA

WBFA/Columbus, GA
WIBB/Macon, GA
WMSU/Columbus, MS

wWwWWw.americanradiohistorv.com
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June 30, 2006

ARTIST TITLE LABEL(S) PR
ANTHONY HAMILTON Can't Let Go (So So Def/Zomba [ abel Group/ 1718
BRIAN MCKNIGHT Find Myself In You (Motown/Universal) 1637
MARIAH CAREY Fly Like A Bird (/sland/iDJMG) 1536
TEENA MARIE Och Wee (Cash Money/Universal Motown/ 1351
URBAN MYSTIC | Refuse (SOBE/ 1271
ISLEY BROTHERS... Just Came Here To Chill (Def Soul/Def Jam/IDJMG) 1217
MARY J. BLIGE Be Without You (Geffen/ 1047
ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.) 996
HEATHER HEADLEY In My Mind (RCA/RMG) 905
CHARLIE WILSON No Words (ive/Zomba Label Group) 859
DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 829
LUTHER VANDROSS Shine (/RMG/ 825
KIRK FRANKLIN Looking For You (Fo Yo Soul/lGaspo Centric/Zomba Label Group) 176
HEATHER HEADLEY Me Time (RCA/RMG) 629
JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Sony Urban) 606
MARY J. BLIGE Enough Cryin’ (Geffen/ 531
JAHEIM The Chosen One (Divine MilyWarner Bros.) 516
SHANICE Take Care Of U (imajal/Playtime/ 507
MARY MARY Yesterday (Sony Urban/Columbia) 481
LETOYA Torn (Capitol) 456
LIONEL RICHIE | Call It Love (Island/iDJMG) 448
ISLEY BROTHERS... Blast Off [Def Soul/Def Jam/I0JMG) 437
RAHEEM DEVAUGHN You (/ive/Zomba Label Group) 428
AVANT 4 Minutes (Magic Johnson/Geffen) 405
KEYSHIA COLE Love (A&M/interscope/ N
LORENZO OWENS Wanna See You Smile (0-Town/ N
JAMIE FOXX f[TWISTA DJ Play A Love Song (/RMG) 303
KINDRED THE FAMILY SOUL Woman First (Hidden Beach) 295
JAVIER The Answer Is Yes (Capitol) 282
FREDDIE JACKSON Until The End Of Time (Orpheus) 2719

LAYS AUDIEN OOTOALCE
21 172217
+7 147956

+61 160857

+23 125199

+87 94199

-130 103389
91 94755
21 84848

144 76185

+158 12317

+38 64261

+154 70476
77 92328

+13 43934

-101 51699

-3 79310
+6 44415
-37 33455

+20 48074

+15 32216

+143 53240
-19 30547
17 40416
-15 27394

+29 32320

+47 16936

+27 21165
-44 14753

-7 19046

+124 18613

68 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.

POWERED[:}7
WEEKS ON  TOTAL STATIONS/
i MEDLABASE
®
23 680 MOST ADDED
15 62/0 ARTIST TITLE LABEL(S) ADDS
17 65/0 INDIA.ARIE There's Hope (Universal Motown) 18
21 65/0 JILLSCOTT The Fact Is {| Need You} (Hidden Beach/ 17
23 64/0 TAMAR DAVIS Sunday In The Park (Universal) 9
10 6410 LIONEL RICHIE | Call It Love fistand/iDJMG) 6
/ ABENAA Everyday (Nkunin) b
16 6210 LUTHER VANDROSS Shine (/AMG) 4
36 67/0 FREDDIE JACKSON Until The End Of Time (Orpheus/ 4
9 61/2 PRINCE Satisfied (Universal Republic) 3
13 59/1 ALGEBRA U Do It For Me (Kedar/ 3
3 63/a The Urban AC add threshald is applied to monitored stations not aIIowed to
37 60/0 report adds per their company policy: Songs that reach seven plays per week
within one airplay week. An airplay week is defined as Sunday through
1 501 Saturday. Adds from all other programmers are still accepted at any play level.
20 44j0
71 MOST
g an INCREASED PLAYS B
12 49N ARTIST TITLE LABEL(S) chnLQXss
n CHARLIE WILSON No Words (/ive/Zomba L abel Group/ +158
q N LUTHER VANDROSS Shine (J/AMG/ +154
2 12/6 LIONEL RICHIE | Call It Love (/sland//0JMG) +143
5 46/0 PRINCE Satisfied (Universal Republic +140
15 36/0 FREDDIE JACKSON Until The End Of Time (Orpheus) +124
7 31J0 T-PAIN I'm Sprung (Jive/Zomba Label Group) +116
19 2910 URBAN MYSTIC { Refuse (SOBF/ +87
BT ey NEW & ACTIVE s
2202 PRINCE Satisfied (Universal Republic)
14 25/0 Total Plays: 171, Total Stations: 25, Adds: 3
a a1 ALGEBRA U Do It For Me (Kedar)
1 28/4 Total Plays: 134, Total Stations: 16, Adds: 3
JILL SCOTT The Fact Is {| Need You) (Hidden Beach)
Total Plays: 124, Total Stations: 18, Adds: 17
MELI'SA MORGAN High Maintenance (Ompheus/Luann)
Total Plays: 114, Total Stations: 17, Adds: 0
Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

WMRZJAIbany GA
OM/PD: Jammin” J;

KSYU/AIbuquerque NM*
OM: Bill May
PD: Tim Jnnes

APD/MD: Jalme! Bareras
ODNE
SHAKIRA IWYCLEF JEAN

ay
APD/MU Paul “Precious Paul” Edwards g

REPORTERS o 4

Stations and their adds listed alphabetically by market

WUHT/Birmingham, AL* WLXC/Columbia, SC*
No Adds

PD: Uouq Wllllams

WMGL/Charleston, SC*

0
TONY RICH PROJECT
OM/PD: Terry Base s

MD: TK Jones WWDM/Cqumbla sc*
| Noikant POMD: Mike Love
TAMAR DAVIS M ‘T'ﬂm:%‘ﬁv .
¢
WXST/Charleston, SC* ABENAA

WBBK/Dothan, AL
OM: BJ Kelli
Big Dadd Davis

7 LIONEL RICHIE

WUKS/Fayetteville, NC*

DM: Mac Edwards
PD/MD: Jeff Anderson

WDZZ/FIlnl, M+
PD: TreP(Mlchaels
12 MARY J. BLIGE

WFLM/Ft. Pierce, FL*
MD: Joseph Jenkins
2 BEYONCE'JAY-Z
1 HEATHER HEADLEY
1 CHARLIE WILSON
JAHEIM

WOMG/Greenshero, NC*

KOKY/Little Rock, AR*
OM/PO: Mark Dylan

1 HLL SCOTT
KIERAN FABOLOUS
INDIA ARIE
TAMAR DAVIS
ABENAA

KJLH/.os Angeles, CA*
PD/MD: Aundrae Russell
20 LEFOYA

WMJIM/Louisville, KY*
PD/MD: Tim Gerard Girton
No Adds

KJMS/Memphis, TN*
PD: Eileen Collier
1 JILL SCOTT
INDIAARIE

WBLS/New York, NY*

rown
1 JlLL"Y:o
CHAPTER 4

mom ARIE
WRKS/New York, NY*
PO: Toya Beasley
MO: Julie Gustines
No Adds

WKUS/Norfolk, VA*

INDIAARIE
WVKL/Norfolk, VA*
OM/PD: Don London

MB: Brion 0'Brion
No Adds

KBLX/San Francisco, CA*
PD: Kevin Brown

MD: Kimmie Taylor

No Adds

Music Choice Smooth R&B/
Satellite
OM/PD: Damon Williams
APD: Mecca Thames
MD: Lamanda Williams
20 JILL SCOTT
5 INDIAARIE

Sirius Hean & SouIISalelllte
OM/PD: B
MD Sasna Momem

The Touch/Satellite

: Mi PD: Shityne Cole WCFB/Orlando, FL* :
OM/PD: Michael Tee yne PD: Kathy Brown
T Mt W AGH Columbus, CA L —— WHOTMiami, FL* O Steve Holh APDD: olwood Homandor D ks Chase
WAMJ/Atlanta, GA* kL&B@ PD/APD: Queen Rasheeda Umygxeegxlmhel’ DM: Tony Fields ﬁgﬁ%‘g Ga""‘eés No Adds pRmCE
OM: Frank Johnson JIAMAR DAVIS! MO: Edward Lewis APD: Karen Bland 2 PD: Phil Michaels-Trueha 10 JANET JACKSON Y/NELLY
PD: Derek Hamar ABENAA No Adds ¥D: Doug Dav|s APD: Karen Vaughn WRRX/Pensacola, FL* WLVH/Savannah, GA
No Adds . WKZJ/Columbus, GA 8 YUNG.JOC MD: Ken James POMD- Terry Styles OM: Brad Kelly WJBW/West Paim Beach, FL*
!{,%D\”%:gg:: OM/PD: Carl Conner, Jr. KM.slaﬂmouslon ©* NoRaE A‘:D[,émdan Cs?gshine Maorer F:g/rgbffw Young :EDMKavTe'g:ovZn
S e o e WIMRMilwaukee, WI* I DGt MD: Patrice Wright
Wm/ﬁloung{_lh?:‘afﬂ FREDDIE JACKSON m""‘; mbs. OH- MO: Joff Hamison PD/MDmvi Jones '3 BRAND REW HERTES KDKS/Shreveport, LA* M
LS WONC/Charlotte* /o0l umhus 0 WHRP Huntsvlle, AL* Nghis WDAS Philadelphia, PA* OMPD: Quemn Echols
. PD: Alvin Stows OM: Paul om: Kenm J;hnson WDLT/Mobile, AL* PO Jo:?amhurmm INDIAARIE
WEKSP/Augusta, GA R FD: Warren Stevens PO Mark Roymont. OM/PD: James Alexander APb/MU- Jo Gamble
P#M'flll?um Tanz " Snel  LUTHER VANDROSS N & AN SAEACON INELLY 16 LIONEL RICHIE No Ag gg_'g_ﬁlghhrevepon, LA*
APD: Cher Best WMPZChattanooga, TN* KRNB/Da"as T WTLC/Indianapolis, IN* 12 WA MARY WRNB/PhlIadeIphla PA* e Powsnsqm
7 LIONEL RICHE OM: Keith Landacker m Sam Weaver PD: Brian Wallace KJMG/Monroe, LA OM/PD: Helen Little 13 FAEQDIC ACKSON
(NDIA ARIE vZJ‘ldes'%f)n my ST APD/MD The First Lady P Caris Coins MD Mo Shav Strickdand g J IERFOXXMMS“
allas, TX* 9 INDIAARIE 8 LORENZO OWENS
wwm/Balhmore MD* O e g")d:JJo'lrmLDamelaria gleg/Jgd(%?‘wS § JILL SCOTT WFXCIRagemh NC* 7 ALGESRA *Monitored Reporters
PO: Tim W, ENAA . John Long an 3 oung
ugtmw o N e, il WOQKMNashille, TN* APO/MO: ot Bay gw/gn Louis, MO*
WSRB/Chicago, IL* 2 PD: Kenny Smont huck Akins 1 eporte
. o Jéi‘lg% Eiaw?ulmu :Mf}guum":f&:m Oh: Gl At 2 (UG voRoss w,,,“;',?’“'ﬁl‘,'{':““ A Slrotallisgoners
KQXIJBatone m?':ge LA - No Ad ' KMEZMNew Orleans, LA* da WFUN/St. Louis, MO* 68 Total Monitored
v WVAZ/Chicago, IL* WDMK/Detrait, MI* KMJK/Kansas City, MO* P; LeBron “LB," Josegh i OM/PD: Garth Adams Ol Sl
PiiaA Bens OMPC: lrop Smifh APD. oot Loty 8 Gy P i dactsor e g mmers WVBERoanoke, VA* AEDMO: Niecy Davs 13 Total Indicat
APD/MD: Armando Rivera No Adds v Y . e AN OM/PD; Watt Ford No Adds otal indicator
e Na Aads WMXD/Detroil, MI :‘(g%K’/‘Lalayene, LA INDIAARIE L e ——
1 etroil, MI* - O-Rock TAMAR DAVIS WPHR/Syracuse, NY* i Playlist
!IDBHmlmmgham AL WZAK/Cleveland, OH* OM: KJ Hotiday e SoonT, WTII':;I/ASARIEInaw M* OM: Rich Lauber E'd ot ge.port, v
PO Darr oo OM/PD: Kim Johnsan - Samiliah Miiamnad WJKX/Laurel, MS WYLD/New Orfeans, LA* oAy, PD: Butch Chartes rozen (2):
No wshns Cofema MD: Tery Beilo IAADD KD"B:I letr?i'\:’l‘ts OM: Jackson Walker ”"5 JAI" ‘S%%’i'”"v 1 Lon(n‘zla%’v‘fsm? ® Al"ll_m%clé?_r[mv Oees WRBV/Macon, GA
No Adds 7 ORVIS PD: Donise Brooks LR INDIAARIE WWMG/Montgomery, AL Y,
\ o

WiMX/Toledo, OH*
PD: Rackey Love

MO: Brandi Browne

No Adds

WTUG/Tuscaloosa, AL
OM: Greg Tomascelio
PD/MD harles Anthony

G SHANI
G OMAR CUNNINGHAM

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelle

INDIA ARIE

WMM.I/Washlngton oc*

Promote your company, product, or event with

Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

PLASTIC
BANNERS

30 @ Radio & Records June 30, 2006

Many sizes and colors available

PLASTIC
BANNERS

Durable enough for indoor or outdoor use
Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com
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RR GOSPEL TOP 30

June 30, 2006
WEK WK ARTIST TITLE LABEL(S) pLArS PLAYS AJL?‘I)%A;J'EE e 50 MOST ADDED'
) ARTIST TITLE LABEL(S) ADDS
1 1 DONALD lAWREffICE PRESENTS... The Blessmq Of Abraham (EMI Gospel) 1536 -60 57325 22 45/0 KIERRA “KIKI" SHEARD Why Me (EMI Gospel) 5
2 2 BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1089 -39 39174 30 36/0 | HENRY GREEN My Story (Blackberry/ 4
5 o JIMMY HICKS & VOICES OF INTEGRITY BormnBlessed (Worldwide/ 1on +29 34668 21 38N LEANNE FAINE The Congueror (Serenity/ 4
3 4 VICKIE WINANS It's Alright (Verity/Zomba Label Group) 1045 12 35024 20 36/0 | YOUTHFUL PRAISE Incredible God, Incredible Praise (Artemis) 3
4 5 MARY MARY Yesterday (Sony Urban/Columbia) 1034 12 37490 40 32j0 | NUBEGINNING fiDAMON LITTLE Long As | Got Shoes (Woridwide) 2
6 6  HEZEKIAHWALKER Lift im Up (Verity/Zomba Label Group) W mme o O e iy 2
. 3 v sun Ine
7 7 KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 894 -37 32932 4 3310 | |SRAEL & NEW BREED Turn It Around (Integrity Gospel 9
9 0 TYE TRIBBETT Victory (Sony Urban/Columbia) 842 +48 23845 12 291
8 9  VICKI YOHE Deliverance Is Available (PureSprings/EM! Gospel) 802 -39 25277 33 310 m OS T
10 10 DONNIE MCCLURKIN Church Mediey (Verity/Gospo Centric/Zomba Latel Group) T30 4 2837 1 260 INCREASED PLAYS B
12 m DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 612 +10 20707 21 2300 | apust TiTLE LaBELS) e
11 12 MARVIN SAPP Perfect Peace (Verity/ 603 -7 15249 19 2211 | HENRY GREEN My Story (Biackberry) +57
14 )  YOUTHFOR CHRIST The Struggle Is Over /Emtro/LKS) 574 +18 16665 9 24)0 | TYE TRIBBETT Victory (Sony Urban/Columbia) +48
16 @  KEITH WONDERBOY JOHNSON | Made It (Verity) 560 +36 19598 5 30/t | TONY TERRY Praise Him (Studio 25/KochiJEG) +43
13 15  YOLANDA ADAMS Victory (Atlantic/ 558 26 2728 32 180 r;’:‘u“E F";:‘ﬂ" EST';:‘E"D o, “?; ’f:",: [j""”"” *‘;;
onqueror (Serenity) +
15 () BISHOP EDDIE LONG WINEW BIRTH TOTAL... It Shall Came To Pass (EM/ Gospel 529 +2 14899 18 2300 | \errW WONDERBOY JOHNSON | Made It Verity 36
17 Q DONALD ALFORD All | Want To Do Is Bless You (Haly Spirit/Taseis} 517 +26 10572 18 1711 | NORMAN HUTCHINS A Move Of God Is On The Way 0/ +36
18 18  YOLANDA ADAMS This Too Shall Pass (Atlantic/ 458 -18 14958 16 23/0 | NORMAN HUTCHINS Get Ready For Your Miracle (J0V/ +32
19 19  DARREL PETTIES & STRENGTH IN PRAISE Thank Ya Jesus (EM/ Gospel) 454 -2 13418 1 211 LAMAR CAMPBELL & SPIRIT OF PRAISE | Love You (Afliant)  +32
20 20 YOUTHFUL PRAISE Incredible God, Incredible Praise (Artemis/ 436 2 15567 6 233 | BISHOPWILUAMTONEY, N Any Way You Bless Me /lfant) +31
21 @ VIRTUE Follow Me fintegrity Gospel 416 +6 1077 5 10 _W___
23 @ NU BEGINNING f/OAMON LITTLE Long As | Got Shoes (Worldwide) 409 +24 19041 9 212
22 @ BISHOP LEONARD SCOTT Sing Unto The King (Tyscot/Taseis) 405 +1 9345 7 15/0 | ANDRAE CROUCH ANl Because Of Jesus (Verity/
24 @  ANNNESBY | Can Go To God In Prayer (Shanachie) 3/  +23 418 4 1gjp | Vota Plays: 257, Total Stations: 11, Ads: |
26 @  VASHAWN MITCHELL No Way (Tyscot) 330 47 1557 8 1500 'T‘;f:’:,‘l‘ay:';las:,ﬁ;"sfa‘fi’::s"‘”fs’%’ b iad
30 @ NORMAN HUTCHINS Get Ready For Your Miracle (/0 309 +32 8972 2 1211 NORMAN HUTCHINS A Move Of God Is On The way ol
28 @ WILLIAMS BROTHERS Be There (Blackberry) 304 +16 14516 3 16/0 | Total Plays: 247, Total Stations: 15, Adds: 2
27 28 JOE PACE Mighty Long Way (Integrity Gospel) 289 12 5638 6 10/0 | A7 Don't Walk Away (Triple A)
@  TONY TERRY Praise Him (Studio 25/Koch/JEG) 272 +43 15074 1 tgjp | Toval Pays: 213, Totel Stetions: 1D, Adi: 0
] ) WALTER HAWKINS A Prayer Away (Coda Terra)
o 30 MARTHA MUNIZZI No Limits fintegrity Label Group) 260 3 5788 13 1010 | Total Plays: 202, Total Stations: 10, Adds: 0
K. FRANKLIN... Imagine Me (Fo Yo SoulGaspo Centric/Zomba Label Group)
46 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 6/18 - Saturday 6/24. Total Plays: 191, Total Stations: 9, Adds: 0
© 2006 Radio & Records Songs ranked by total plays
/ | WEAMColmbus, GA | Wit Jactuon MS WLOK M ™ Michmond. VA T WYCRWashington D \
E éf%w;:c:suma 0F NTEGRITY EE% I :‘D:L"“ S&s‘:‘-' . gmmﬁ
N RCPORTERS ke e <ol = e
NACounos, uS AT, et T Y WORDERBOY JOHNSON q-:(mam
Stations and their adds listed alphabetically by market | %=z T - T B l Wik S
WPZLAants, GA | wxox8aton A WPISThartofls gvﬁo‘;-":“ o :ﬂ mm' "o g ﬁ%w;ozﬂﬁ:m ::s | ;‘:;eﬂg?{ P;oll'?l'::l;:ea:lgg;
P o s o BL — | P o | =
AP0 S b Eogrson :::,mm . 6 EVELTH TURRENTINE-AGEE yacuna :'s:;;y | ¢ " ING Surn E:gz:’:\l(g;pon' laylist
%“.2‘1:.’;‘1‘;."‘ mO :m&m ALV DARLING l - MOUTS TGRS 2 D&“@w&“'"‘"‘ UERASE | :::": : :Ey’%fummn:mumnsv WDAS/Philadelphia, PA
TP0D Gt rown o -y AL ST Lo s DR CHALESS FATES B THEWARAOS | wEUP/Huntsville, AL
18 VEK OF STANDARD 15 KIERRA KIKI ﬂ,‘;’ =d e s o vy S el L i 1 WGRB/Chicago, IL
1 TR BTN 18 CANTON JONES 7 ST D i O e DAON LITL S HNRYGAZEH 4RO e e | wMBMWMiami, FL
WWINBaitimors, MO WXTCThaneston, SC 1 "'“"%"Rco ‘“ m:-mmmf | wNALu s, TH n".!i‘#“""&?."‘ | s WPGC/Washinglon, DC
D o e jemome ‘ § T s ST st | 0 et | = ,'“m e e WQYZ/Biloxl, MS
TONY TERRY w;gm wakae MR ‘ LEANNE FAINE A"IKI SHEARD 12 LEANNE FAINI

MOBILL
ALERTS
[EX;E%}; l"_.l 10

R&R can now deliver BREAKING NEWS
directly to your mobile phone!

Just text the word RADIO to 36617
and you’ll be instantly signed up.

Standard rates apply. Powered by

www americanradiohistorv.com
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LON HELTON

thelton@radioandrecords.com

Doing What's Right,
And Doing It Well

Hall’s Rowbotham carries on o family tradition

ur cause is to do what’s right for our listeners, advertisers,

families and communities to make a positive difference

in their lives.” That’s the credo of Hall Communications, as
trumpeted on the company’s website.

Hall Communications is an independent
family business founded in 1964 by Rob-
ert M. and Ruth Hall. Today, Bonnie Hall
Rowbotham is Chairman of the Board of
the company, and her husband, Arthur
Rowbotham, is President.

An attorney by training, Arthur Row-
botham left a legal practice in Cleveland to
become Market Manager for Hall’s Lake-
land properties in 1983. He rose to Presi-
dent in 1990.

Hall currently owns 21 stations in seven
markets, including Country WOKO/ Bur-
lington, VT; WPCV/Lakeland; WCTY/
New London, CT; and WCTK/Providence.

R&R: You came to radio from another pro-
fession. Did you like it early on, or was it an
acquired taste?

AR:Iwas not the typical teenager grow-
ing up in Cleveland. I was more into cur-
rent events, talk and sports on the radio
than music. I loved radio even before I got
involved in it full-time. Otherwise, I would
never have given up the practice of law,
which had been my life’s dream. I would
never have made that drastic step if [ didn’t
really enjoy radio.

I don’t know if you've ever thought
about it like this, but people usually go to
an attorney when there has been a prob-
lem in their life —
domestic-relations
problems, tax prob-
lems, someone has
@ died or is planning to
% die or whatnot. Peo-

{ ] ple associate their le-

gal engagement with
anegative experience

Arthur
Rowbotham

in life.

In radio, you have
two jobs. One is to
entertain your audi-
ence. If you do a good job, they are going
to like you and be happy with you. The
other is to promote and move the services
and products of your advertisers in the
marketplace. Again, they're going to stick
with you if you're doing the job for them,
and they re going to be happy and like you
too.

The win-win is that there is always a
positive there. I don’t mean to say that
there isn't satisfaction in the practice of law,
but I enjoyed the experiences I had in ra-
dio, and that was why I made the decision
Idid.

R&R: It’s hard to believe we're 10 years into .

32 ® Radio & Records June 30, 2006

consolidation. What are your thoughts in hind-
sight? Do you feel it has been good for the indus-
try and for Hall Communications?

AR: We opposed the Telecom Bill at the
time, feeling the public would be better
served by more gradual deregulation. The
FCC was moving in the right direction, and
there should have been more deregulation
beyond that, but I feared localism would be
threatened if the national limits were re-
moved abruptly.

Consolidation was good because it al-
lowed stations to group together in different
markets, but when the national cap came off,
there was a risk of putting localism under
pressure in favor of the bottom line. Ulti-
mately, public money was going to domi-
nate, as it has.

LR RTINS SO

“We like to think that
we are a little more
nimble, a little quicker.
That, because we are
so much smaller, we
have some advantages
ourselves.”
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That said, overall I would much rather
have consolidation as it has worked out than
to go back to the way it was. The radio in-
dustry is much better off. I just think that
there might have been a more gradual path
and a more gradual process.

R&R: Have your worst fears been realized, is
it somewhere in the middle, or is it better than

you thought?

AR: In the middle. Some of my worst fears
were not realized. It’s been interesting to
watch Clear Channel respond to some of the
concerns I'm talking about with “Less Is
More.” When you go from an investing
mode to an operating mode, your priorities
change. We're seeing that now, as companies
gobeyond the investment and consolidation
phases to operating these radio stations.

As part of that, we have to develop young-
er talent. We can’t voicetrack everything.
There’s got to be a farm system where peo-
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ple work their way up. And you have to
have localism. People must be allowed to
have the flexibility and creativity to keep
programming creative and entertaining.

R&R: What has been Hall Communications’
overall strategy for growing under consolida-
tion?

AR: Our strategy has been to take the
steps necessary to continue to maintain
and grow our company as a private, fami-
ly-owned business. We've added addition-
al stations in all the markets we were in
before consolidation. We've been able to do
that in a prudent fashion that has worked
out very well for us.

The other option was to sell out or to
take in partners and get larger, but we
wanted to maintain the style of business
that we had, and in order to do that we had
certain limitations we had to live with.

R&R: What are the dynamics of competing
in a market with a Clear Channel or a Citadel
or a Cumulus?

AR: There is no question that when com-
peting with a major publicly owned com-
pany you are up against a formidable com-
petitor from all kinds of directions. They
have all kinds of advantages. They can
purchase services at a much lower cost per
station than you can, and they have great
resources.

We have great people in our organiza-
tion who are committed to doing radio the
way we do it. We like to think that we are
a little more nimble, a little quicker. That,
because we are so much smaller, we have
some advantages ourselves.

R&R: What are they?

AR: We don't have to answer to share-
holders every 90 days. We can make long-
term decisions. We can deal with person-
nel in a different way than just looking at
them from the point of view of meeting a
number or making a budget.

There are advantages to being privately
owned, which is why so many people want
to go private right now. But the larger com-
panies have advantages because of their
bulk and their substantial assets.

R&R: What kind of culture do you try to
create at Hall?

AR: We try to do what is right by all our
constituencies — our listeners, advertisers
and personnel. That’s what we are commit-
ted to.

Our company has very generous retire-
ment plans, full health benefits, very good
life insurance, holidays and vacations that
have encouraged our folks to have long
tenure with our company. We have many
employees who have been with us for over
20 years. I haven’t had to hire a manager
in many, many years.

We don’t have any turnover, and that’s
because of the leadership of the Hall fami-
ly. Robert Hall and his wife, Ruth, have
passed on, but Bonnie has carried on the
commitment of the family and created an
atmosphere that is unique to Hall Commu-
nications.

R&R: What is the sales outlook, from both a
national and local perspective?

AR: We had a very good year last year,
particularly the first six months. This year
we are up against strong comparable fig-
ures from last year. In all our markets na-
tional billing is not as important as it would
be to a Clear Channel or a CBS. We're in
smaller markets where we depend main-
ly on local sales.

We're doing well — about the pace we
were last year. We're real pleased with
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“There will be a place
for satellite radio, but
the predictions that
satellite radio was
going to replace
terrestrial radio were
not only premature,
they were just plain
wrong.”
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where we are. If we can get those gas prices
to stay down fora while, we'll be fine. We've
noticed that high gas prices have a negative
impact on the auto sector, which, in our mar-
kets, is a major advertiser.

R&R: Your Country holdings include WPCV/
Lakeland; WCTK/Providence; WCTY/New Lon-
don, CT; and WOKO/Burlington, VT. All do
very well. How did Country become such a large
part of Hall Communications?

AR: WPCV was Country when we bought
it. The late Dick Reed — father of our cur-
rent VP/Programming, Jim Reed — was
COO and Exec. VP/Group Manager for our
company and a big believer in country mu-
sic. He changed our stations in Providence;
Norwich, CT; and Burlington to Country.

It took a lot of courage to make those de-
cisions because a lot of people said that he
had made a mistake. It turned out that he
was absolutely right and a real trendsetter.
He gets all of the credit for making three of
our four Country stations Country.

R&R: What are Hall’s plans for HD Radio?

AR: We're taking a cautious approach. As
a private, family business, it’s a very high
capital expenditure without an immediate
return on investment. But we’ve tried to be
involved in all the technologies they’ve de-
veloped, and we will participate in HD Ra-
dio. We have some HD plans but will take a
gradual approach to it.

R&R: What's your sense of how radio will fare
against all the alternatives people have today —
satellite radio, video games, cell phones, etc.?

AR: [ wish I had the courage of my con-
victions. I told folks some time ago that sat-
ellite stocks were going to come down. More
promises were being made than could pos-
sibly be delivered. Unfortunately, I didn’t
take advantage of that by going short on sat-
ellite radio stocks, because I turned out to be
right.

People want local radio, and I'm more
bullish on it than I've ever been. People want
to be able to touch and see and hear their lo-
cal personalities. Companies that get away
from that are going to pay for it.

It all comes down to your product. I com-
mend Clear Channel for its “Less Is More”
campaign. It’s a great commitment to and
investment in their product. Anything that
improves the product and keeps radio close
to its roots is going to pay off in the long run.

There will be a place for satellite radio, but
the predictions that satellite radio was going
to replace terrestrial radio were not only pre-
mature, they were just plain wrong. | am
bullish on the future of radio, and I'm bull-
ish on Country.


www.americanradiohistory.com

More News Wanted

(prayer not required)

2/3rds of FM Music Listeners say they aren’t satisfied — they want more news and information”.

Introducing FM News

Unique Content. Research Tested. Market Ready.
Hear a Demo. See the Research. Increase your TSL.

Contact Ron Rivlin &t 212.735.1147
www.abcfmnews.com

*Soumice: Harker Research, Commissioned Study
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Independence Is

No Hazard For Duke

Continued from Page 1

WL, WNCY/Appleton-Oshkosh, WI;
WNWN/Kalamazoo, MI; and WBFM/She-
boygan, WL

Ré&R: How long have you had this love affair
with radio?

DW: [ first remember hearing the radio
when [ was 4 years old. There was no tele-
vision at that time, and I remember think-
ing, “How can these voices come over the
air?” My favorite personality was Art Link-
letter.

One day my parents told me they were
going to visit the local radio station. They
took me along, and I remember it to this day.

“If a brand-new city was
built in the middle of
nowhere and had
100,000 people and
was assigned six FM
radio stations and | had
first format choice, I'd
choose Country.”

I thought I was going to meet Art Linklet-
ter. Instead, there was this old bald guy on
the air. When they introduced him to me I
asked, "Where’s Art Linkletter?”

R&R: What's the secret to being successful
and making money in markets like Appleton-
Oshkosh, Green Bay, Wausau and Sheboygan?

DW: Clustering was essential for radio to
continue. Idon’t know that it’s necessary for
acompany with thousands of radio stations,
but pre-Telecom, before you could have
market clusters, things got pretty hairy in
small markets where you had a huge num-
ber of operators and everybody was cutting
everybody else up. There was a lot of du-
plication of formats, and that didn't serve
the public very well.

Clustering allowed radio to become much
more competitive with TV and newspapers.
For instance, the day after we consolidated
in Green Bay, the combined cume of my ra-
dio stations was bigger than that of the mar-
ket’s biggest TV station. I never thought I'd
see that happen.

In the 1980s Docket 80-90 changed the
rules on FM spacing, and that allowed a lot
of new stations. I thought that was going to
destroy this business because it was going
to bring in a whole bunch of new operators.
Before 80-90 Green Bay had three operators.
Madison, LaCrosse, Eau Claire and Wausau
— all Wisconsin markets — all had three op-
erators. After Docket 80-90 there were many
more.

In the early 1990s they changed the rules
again, allowing duopolies. I think they took
a look and said, “Radio isn’t very healthy
financially. Maybe we overpopulated the
stations.” The theory there being, if nobody
is making any money, the programming
isn’t going to be very good.

Post-Telecom, all of the markets I men-
tioned are now back to three operators. In-
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terestingly, in Green Bay, Midwest now has
seven stations instead of the two we used
to have. And guess what the cume rating is
now compared to before Docket 80-90? We
actually had higher 25-54 cume delivery
with two stations than we now have with
seven. But the public now has seven format
choices from us instead of two. That’s good
for the radio listener.

R&R: Give us an idea of your company’s
post-consolidation growth history and strategy.

DW: It actually began to take shape in
1993, when duopolies were first allowed. I
thought the way to go was to consolidate
in the markets we were strong in and to
leave the markets where we weren’t as
strong. When the Telecom Bill passed in
1996 we sold our Lincoln, NE and Hibbing,
MN stations to further consolidate in Green
Bay, Appleton-Oshkosh and Wausau.

R&R: Is Midwest currently a buyer or seller
of radio stations?

DW: Things are beginning to change
somewhat, in that there’s inventory starting
to develop on the market again. For a while
there wasn't really anything at all. You had
to get what you could get if you were go-
ing to grow.

In the past year we've added several sta-
tions, and we hope to continue to grow.
We're certainly not looking at selling. We've
always had relatively measured growth.
We've never been a company that jumped
out and tried to go from one station to 85 in
four weeks.

R&R: What kind of markets are you inter-
ested in?

DW: We're looking to grow in markets
ranking from maybe 50 to 150. We're inter-
ested in rated markets. Having operated in
rated markets for most of our history, we
feel more comfortable with them. Sheboy-
gan is an example of a market that wasn’t
rated when we bought there, and we
brought Arbitron to the market. That helped
us get a heck of a lot of additional regional
and some national business there.

R&R: What's the sales outlook for the mar-
kets you're in, both local and national?

DW: Very good. We've always been very
positive and very aggressive. In northeast-
ern Wisconsin, for example, we have more
than 50 salespeople for our seven stations,
and we place a high perceived value on our
product. Plus, we spend a lot of time and
money training our salespeople to be mar-
keting consultants and to be helpful to cli-
ents.

R&R: What is the culture you have created
within Midwest?

DW: It’s a family culture. This is a fami-
ly-owned business. People are extremely
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“Corporate is there to
service the individual
market managers and
to help them, not
micromanage them.”
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important to us. Without good people, we
are nothing,. Fostering this culture has yield-
ed huge dividends for us. Number one, we
can attract very good people, and No. 2, we
keep them for long periods of time. We have
a number of people who have been here
over 20 years.

As company president, I'm proud to say
that, across our 42 stations, I probably know
70% of our folks on a first-name basis. We
look at them more as individuals than em-
ployees and foster the feeling that we care
about them as people, not as numbers in a
company.

We also take a lot of pride in our program-
ming. We want to be as good as we can pos-
sibly be in every market. And we have a
strong desire to win. An advantage we have
in everything is that we're privately held
and aren’t beholden to Wall Street. The quar-
terly reports aren’t the whole world to us.
There are more important things.

R&R: How autonomous are your stations,
and what does corporate provide?

DW: We have good management in ev-
ery market, and we let ‘em run. Corporate
is always there to consult and help if they
need it or ask for it. We have a well-struc-
tured company with all the necessary things
to make sure everything is kosher out there
in every market.

Jay McCarthy is our VP/Programming,

“HD Radio will offer the
public far more
programming choices
than they’ve had before,
and there will be
formats available that
would not have been
there had it not been
for this opportunity.”

and he travels extensively between our mar-
kets, as does our VP/Sales. We even have a
VP who does nothing but sales training.
Corporate is there to service the individual
market managers and to help them, not mi-
cromanage them.

R&R: What are Midwest's plans for HD Ra-
dio?

DW: It's a humongous opportunity. We
had one of the first stations in the state to
broadcast in HD, and we now have two sta-
tions in HD. We're not doing the additional
channels on them yet, but we are running
digital programming along with simulating
the analog channel.

The industry faces a major challenge in
determining how to program the extra chan-
nels. Any time you’ve got new media, you
have to figure out how to use it. It will offer
the public far more programming choices
than they’ve had before, and there will be
formats available that would not have been
there had it not been for this opportunity.

R&R: Radio listening is under assault from
a myriad of attackers — satellite radio, video
games, cell phones, etc. What does radio have to
do to survive the latest assault and keep from once
again being proclaimed dead?

DW:I've been through so many new tech-
nologies that were going to drive radio out
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“People are extremely
important to us.
Without good people,
we are nothing.
Fostering this culture
has yielded huge
dividends for us.”

of business that I can’t even remember them
all. When we first got in the radio business
in 1965 I was told that radio would be dead
in five years. Years ago people said that CB
radios were going to greatly affect Country
listenership. But radio’s still here, and all of
them are gone.

Radio was considered outdated technol-
ogy in the 1930s and '40s and even more so
in the 1950s, when television became uni-
versally available. Radio has survived nice-
ly all these years.

One could answer your question by ask-
ing what radio has done to survive this long,
The answer to that is the very nature of ra-
dio itself. It’s a portable medium. You don’t
have to devote 100% of your time to listen
to the radio — you can do other things at
the same time. Radio is a companion. Ra-
dio uses the most powerful medium for
reaching into people’s minds, and that is the
medium of sound, which is much more
powerful than video.

A lot of the new technologies coming out
are centered on video, and they’re hurting
video groupies more than radio. Television
is suffering from this stuff. Broadcast TV is
a scary business to be in today. Theyre kill-
ing themselves the same way AM killed it-
self, with too many commercials.

R&R: So "Less Is More” is a good thing?

DW: I think so. For a while there in the
midst of the last economic boom some of
the big companies were running too many
spots, particularly in the major markets. It
was all a matter of driving the stock price
on Wall Street. Most of that is now being
corrected.

Our FMs were at 12 units in the boom. We
experimented to see where the threshold
was, and when we hit 16, listener complaints
went through the roof. So we limited our
loads to 14 units, and later we reduced them
to 12.

R&R: Finally, you own the No. 1 stations
(12+, fall 2005 Arbitron) in Wausau; Appleton-
Oshkosh; Sheboygan; and Battle Creek, MI and
WNCY is often No. 1 in Green Bay. And they
all just happen to be Country.

DW: Isn’t that nice? We had some posi-
tive experiences with WGEE-AM/Green
Bay when it was Country, and I was very
involved in setting up that format, which,
at one time, had us in the 23-to-24-share
range.

Country is a wonderful format that pro-
duces results for advertisers. Not to take
away from the other formats, butit’s almost
a perfect format. It crosses all demos, it at-
tracts men and women, it has unparalleled
loyalty among listeners, and it has a con-
stant supply of great new music.

If abrand-new city was built in the mid-
dle of nowhere and had 100,000 people and
was assigned six FM radio stations and I
had first format choice, I'd choose Coun-

try.
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ARTIST TITLE LABEL(S)
KENNY CHESNEY Summertime (BNA/
PHIL VASSAR Last Day 0f My Life (Arista)
BRAD PAISLEY The World (Arista)
CARRIE UNDERWOOD Don’t Forget To Remember Me (Arista)
TIM MCGRAW When The Stars Go Blue (Curty)
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal)
KEITH ANDERSON Everytime | Hear Your Name (Arista)
RODNEY ATKINS If You're Going Through Hell... (Curby)
JOE NICHOLS Size Matters (Someday) (Universal South)
GARY ALLAN Life Ain’t Always Beautiful (MCA4)
RASCAL FLATTS Me And My Gang (Lyric Street)
LITTLE BIG TOWN Bring it On Home {Equity/
WRECKERS Leave The Pieces (Maverick/Warner Bros.)
KENNY ROGERS | Can't Unlove You /Capitol)
ERIC CHURCH How ‘Bout You (Capitol)
STEVE HOLY Brand New Girlfriend (Curb)
SUGARLAND Down In Mississippi... (Mercury)
JAKE OWEN Yee Haw (RCA/
BILLY CURRINGTON Why, Why, Why (Mercury/
JOSH TURNER Would You Go With Me (MCA)
JOSH GRACIN Favorite State 0f Mind (Lyric Street/
PAT GREEN Feels Just Like It Should (BNVA)
BROOKS & DUNN Building Bridges {Arista/
DANIELLE PECK Findin’ A Good Man (Big Machinej
TRENT WILLMON On Again Tonight (Columbia)
FAITH HILL Sunshine And Summertime (Warner Bros.)
BIG & RICH 8th Of November (Warner Bros.)
TRACE ADKINS Swing (Capitol)
MEGAN MULLINS Ain't What It Used To Be (BBR)
MIRANDA LAMBERT New Strings (Columbia)
BLAINE LARSEN | Don't Know What... (Giantslayer/BNA)
DIAMOND RI0 Gad Only Cries (Arista)
HANK WILLIAMS, JR.... That's How They... (Curb/Asylum)
SARA EVANS Coalmine (RCA)
SHEDAISY In Terms Of Love {Lyric Street)
GEORGE STRAIT Give It Away (MCA/
EMERSON DRIVE A Good Man (Midas/New Revolution)
GRETCHEN WILSON California Girls [Columbia)
JACK INGRAM Love You (Big Machine)
GARTH BROOKS That Girl Is A Cowboy (Pearl/Lyric Street)
GARY NICHOLS Unbroken Ground (Mercury)
CAROLINA RAIN Get Outta My Way (Equity)
RI0 GRAND Kill Me Now (Curb/Asylum)
ROCKIE LYNNE Do We Still (Universal South)
DARRYL WORLEY Nothin' But A Love Thang (903)
LOST TRAILERS Call Me Crazy (BN4/
BOMSHEL Ain't My Day To Care (Curby)
JEFF BATES One Second Chance (RCA)
LONESTAR Mountains (BNV4/
SAMMY KERSHAW Tennessee Girl (Category 5)

TOTAL
POINTS

14527
13517
13080
12307
12056
11313
10087
9748
9409
8567
8543
7598
7054
6756
6665
6256
6020
5924
5580
5278
4767
41217
4424
3869
3564
3561
3495
3434
2842
2837
2610
1981
1897
171
1635
1483
1339
1313
1195
1108
889
874
870
852
104
664
599
580
570
549

s
POINTS

693
-521
658
1091
7
1137
172
580
-641
252
135
101
766
258
490
682
310
406
m
759
209
218
648
205
216
1603
295
404
-35
38
15
124
61
-30
332
1483
50
491
304
-126
59
133
m
103
10
-144
15

8
255
-31

TOTAL
PLAYS

4992
4679
4480
4235
4301
3800
3525
3337
3455
2969
2963
2714
2394
2182
2351
2152
2153
2080
1992
1786
1758
1510
1579
1326
1265
1169
1102
1180
1068
938
949
1717
1
647
558
390
529
a1
353
387
342
315
343
306
257
223
272
207
175
214

o
PLAYS

+161
-165
+215
+381
+217
+408
-25
+17
-181
+87
+84
+64
+289
+40
+132
+218
+11
+11
+40
+245
+102
+112
+262
+83
+N
+539
+123
+105
+23
+14
+12
+47
+20
17
+105
+390
+24
+162
+96
-277
+21
+37
+29
+19
+15
-65
+26
+10
+78
16

TOTAUD,
{00)

448131
418086
401269
375018
361620
345003
308N
297548
269469
258886
249643
219316
198510
191277
180489
175682
161993
146462
150446
140675
115130
127330
122788
98163
93114
107350
102233
98618
64015
71289
63426
48446
46365
42017
38520
59376
31727
38924
26455
27026
16230
24903
17970
16376
17343
11394
12324
9276
15633
14352

+I- AUD.
{00)

16710

-14200

23287
20531

2059
23142
-2017
23549

-17068

15447
2862
8623

25398
9788

18852

20151
8703
6052
6293

15016
1727
7328

19895
4284
6193

51594
8206

14552

-858
-1544
522
4974
1203
-2038
11158
59376
170

12814
6640

-17687

3426

411
2953

231

3368

-4014
3154

1100

5160

402
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13
1
15
16
17
n
25
24
23
23
n
A
12
25
19
20
16
17
17

9
16

7

14
19
3

10
17
"
17

1
10
3
3
12

1
6
9
1
6
8
2
4
1
2

TOTAL
ADDS

12310
12210
12310
12310
123(0
12310
12310
1231
121/0
1211
123/0
1221
1231
1nin
12012
115/5
116/0
1min
181
11914
1sn
11014
11718
101/5
9501
105/20
amn
8516
9411
83In
85/2
15/2
6710
7210
7414
59/59
535
55/11
46/9
6710
56/2
3913
45/2
4813
406
40/0
43/5
3512
33122
2113
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times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron In

123 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 6/18-6/24. Bullets appear on songs gaining points and/or plays or femaining flat from previous week. If two songs are tied in total points, the song with the larger
ncrease in points is placed first. Songs below No. 1.and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + {Market rank X 10) divided by the highest AQH Persons of all
Country reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42,500. Total Audience equals Average Quarter Hour Persons times number of plays

2006, Arbitron
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MEDIABASE

ARTIST TITLE LABEL(S) ADDS

GEDRGE STRAIT Give It Away (MCA) 59
JASON ALDEAN Amarillo Sky (BBA/ 28
LONESTAR Mountains (BNA/ 22
FAITH HILL Sunshine And Summertime (Warner Bros.) 20
GRETCHEN WILSON California Girls {Columbia) A

JACK INGRAM Love You (Big Machine) 9
TAYLOR SWIFT Tim McGraw (Big Machine)

BROOKS & OUNN Building Bridges (Aristal

BIG & RICH 8th Of November (Warner Bros.)

TRACE ADKINS Swing (Capitol)

OARRYL WORLEY Nothin' But A Love Thang (903
TRACY BYRD Cheapest Motel (Blind Mule/New Revolution)
JULIE ROBERTS The Girl Next Door (Mercury/

o O O ~ OO0 w

The Country add threshold is applied to monitored stations not allowed to
report adds per their company policy: Songs that reach seven plays per week
within one airplay week. Airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.

MOST
INCREASED POINTS

ARTIST TITLE LABEL(S)

TOTAL
POINT
INCREASE

FAITH HILL Sunshine And Summertime (Warner Bros.) +1603
GEDRGE STRAIT Give It Away (MCA/ +1483
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) ~ +1137
CARRIE UNDERWDDD Don't Forget To Remember Me /Anista/  +1091
WRECKERS Leave The Pieces (Maverick/Warner Bros.) +1766
JOSH TURNER Would You Go With Me (MC4/ +759
KENNY CHESNEY Summertime (BNA/ +693
STEVE HOLY Brand New Girlfriend (Curb) +682
BRAD PAISLEY The World fArista/ +658
BRODKS & DUNN Building Bridges Arista/ +648

MOST
INCREASED PLAYS

TOTAL
PLAY
INCREASE

ARTIST TITt
FAITH HILL Sunshine And Summertime {Warner Bros.)

+539
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal)  +408
GEORGE STRAIT Give It Away (MCA) +390

CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ +381
WRECKERS Leave The Pieces (Maverick/Warner Bros.) +289
BROOKS & DUNN Building Bridges /Arista/ +262
JOSH TURNER Would You Go With Me (MCA) +245
STEVE HOLY Brand New Girlfriend (Curb) +218
BRAD PAISLEY The World (Arista) +215
RODNEY ATKINS If You're Going Through Hell... (Curb/ +17

BREAKERS

BIAMOND RIO
God Only Cries (Arista)
2 Adds * Moves 34-32
SHEDAISY
In Terms Of Love {Lyric Street)
4 Adds * Moves 38-35

Songs ranked by total points

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com. |
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- RR COUNTRY TOP 50 INDICATOR .

June 30, 2006
WK WESC  ARTIST TITLE LABEL(S) PONTS  poWTS NS pls m(Tb%)U > ”]volfD‘ e T =
2 @ KENNY CHESNEY Summertime (BIA/ 4801 71 3780  +51 105555 2174 14  96)0 wm MOST ADDED '
1 2 PHILVASSAR Last Day Of My Life (4rista) 4660 -103 3658 92 101177 2097 22 85[1 | ARTISTTHLE LABELS) Ll
3 @ BRADPAISLEY The World (Arista) 4509 101 3592 +68 98115 2070 15  g7jo | GEORGE STRAIT Giue lt Away (WC4) 3
LONESTAR Mountains (BVA/ 17
5 o CARRIE UNDERWODD Don't Forget To Remember Me (Arista) 4497 333 3551 +224 96541 7041 14 98/0 FAITH HILL Sunshine And Summertime (Warner Bros.) 15
7 € TOBY KEITH ALittle Too Late (Show Dog Nashville/Universal) 4165 284 3269 +232 88582 4254 11  98/0 | JASON ALDEAN Amarilo Sky /B84) 12
8 @ KEITH ANDERSON Everytime | Hear Your Name (Arista) 3871 101 3049 +70 82384 1978 25  97/0 | JACKINGRAM Love You (Biy Machine) 8
9 @ RODNEY ATKINS If You're Gaing Through Hell.. (Curty 3828 348 3001 +280 82300 7317 24 g7y | CRETCHEN WILSON Calitornia Girls (Columbia) J
BLAINE LARSEN | Don't Know What She Said (Giantsiayer/BNA) 1
10 o GARY ALLAN Life Ain't Always Beautiful (MCA) 3607 178 2826 +143 77507 4885 24 97/1 | JULIE ROBERTS The Girl Next Door (Mercury) 7
11 @ RASCALFLATTS Me And My Gang (Lyric Street) 3360 71 2620 +47 72015 2570 11 960 | BIG &RICH 8th Of November Warmer Bros) 6
12 ) UITTLE BIG TOWN Bring It On Home (£guity) 3079 152 2445 +133 65212 3348 22 970 ?L‘:{“fg:‘s’x:ETﬁ$ﬁT]°“’:ZG€2:fzgsﬁ’zmm} g
6 11 JOENICHOLS Size Matters (Someday) (Universal South) 3041 959 2394 782 64515 -19689 23  80/D
16 @ SUGARLAND DBown In Mississippi (Up To No Good) (Wercury) 2672 92 2159 +72 55803 2059 16  93/0
14 ) ERIC CHURCH How ‘Bout You (Capitol) 2666 57 2121  +52 56022 1586 18 87/
19 ) WRECKERS Leave The Pieces (Maverick/Warner Bros.) 2589 240 2073 +187 52770 5469 13  95/0
18 ) BILLY CURRINGTON Why, Why, Why Mercury) 2525 88 2008  +89 53093 2532 18 940
21 (D JOSHTURNER Would You Go With Me /MCA) 2348 218 1807 +158 49400 4574 10 91/
20 D KENNY ROGERS | Can't Unlove You (Capital 2258 22 1801 +19 46187 67 26 850
24 ) BROOKS & DUNN Building Bridges /Arista) 2253 309 1784 +254 46168 5702 6  94/4
22 D STEVEHOLY Brand New Girlfriend (Curty 2247 237 1817 +186 45498 5521 10 874 |
23 @) JAKEOWEN Yee Haw (RCA/ 2129 170 1649 +121 43783 2700 17 800 | MOST _J
25 €3 JOSHGRACIN Favorite State Of Mind (Lyric Street/ 1900 116 1518 +101 38038 2750 18  81/0 INCREASED POINTS ,
27 @D PATGREEN Feels Just Like It Should (BN4) 1668 196 1372 +158 31680 4225 6 853 T
26 €D TRACE ADKINS Swing (Capitol 1608 112 1312 +82 32702 2609 9 774 | ammst rmie wens) WeREnse
31 @ FAITHHILL Sunshine And Summertime (Warner Bros.) 1589 489 1267 +387 33257 9747 3 g5/15 | FAITHHILL Sunshine And Summertime Warmer Bros. +488
o o GEORGE STRAIT Give It Away /WCA) 47
28 € DANIELLE PECK Findin’ A Good Man (Big Machine) 1852 81 1202 +73 32539 639 17 762 | ponwey aTins If Youre Gaig Through Hel. Curt +348 |
29 @ TRENT WILLMON On Again Tonight (Columbia) 1427 81 1164 +75 27821 1144 19  68/0 | CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) +333
32 @D BIG& RICH 8th Of November (Warner Bros.) 1280 219 1005 +163 26121 4204 4  g1/6 | BROOKS & DUNN Buiding Bridges (drsta) +309
30 ¢ MIRANDA LAMBERT New Strings (Columbia) 1160 23 958  +24 23015 764 11 712 ;VU;L:ELTS"L‘::y‘;";;";:f;: %‘;:’ﬂf%"f’;%z 1;’/’”8’5"’” :ggg
33 29 SARAEVANS Coalmine (RCA/ 869 130 649  -108 17796 -2826 12 53/0 | STEVEHOLY Brand New Girlfriend /Curty +237 '
38 €D GRETCHEN WILSON California Girls (Columbia) 827 204 647 +148 16911 4880 4 557 | LONESTAR Mountains (BN4/ +237
37 @ SHEDAISY InTerms Of Love Lyric Street) 703 118 593 +75 14059 2896 7  54/3 | DG & RICH 8th Of November (Warner Bros) mald
35 € DIAMOND RIO God Only Cries (Arista/ 728 24 537 +18 16293 243 11  45[6
36 €D MEGAN MULLINS Ain‘t What It Used To Be /BBA/ 668 18 543 +20 12324 43 14 43|
40 €D BLAINELARSEN | Don't Know What She Said (Giantsiayer/BNA) 650 126 547 +115 12588 2680 18 427
39 €D DARRYLWORLEY Nothin’ But A Love Thang (903 573 29 445 +22 11362 926 7 453
43 € JACKINGRAM Love You (Big Machine) 506 124 422 +106 9226 2150 3 428
€ GEORGE STRAIT Give It Away MCA/ 471 471 391 +391 10080 10080 1 36/36
45 €D EMERSON DRIVE A Good Man Midas/New Revolution) 417 58 319 +47 8606 1203 9 324
42 €D GARY NICHOLS Unbroken Ground (Mercury) 411 24 337 +23 8339 406 6 342
44 @) ROCKIE LYNNE Do We Still (Universal South) 88 20 324 417 6900 12 8 3200
41 41 SAMMY KERSHAW Tennessee Girl (Category 5/ 370 30 311 18 6853 751 7 36/0 MOST
@ LONESTAR Mountains (BN4/ 310 237 236 +187 6225 4527 1 2617 INCREASED PLAYS
46 (® RI0GRAND Kill Me Now (Curty/Asylum) 306 19 257  +21 5754 148 7 2401 T
47 @ HEARTLAND | Loved Her First {Lofton Creek/ 304 a4 232 +29 6513 1305 2 26/4 | ARTIST TITLE LABEL(S) ch;éXss
49 (B TRENT TOMLINSON Qne Wing In The Fire (L yric Street) 253 44 201 +25 5366 1101 3  26/4 | GEORGE STRAIT Give It Away WG4/ +391
43 (@ JEFFBATES One Second Chance (ACA/ 253 10 196 +11 5198 68 5 20/1 | FAITHHILL Sunshine And Summertime (Warner Bros,) +387
_ RODNEY ATKINS If You're Going Through Hell... (Cury +280
@ BOMSHEL Ain't My Day To Care (Curt/ 237 53 199 +42 4445 887 1 2313 BROOKS & DUNN Building Bridges Arista/ +254
@ TAYLOR SWIFT Tim McGraw (Big Machine/ 235 61 200 +51 4669 998 1 22/6 | TOBY KEITH A Little Too Late (Show Jog Nashville/Universall +232
50 (@ BRIANMCCOMAS Good Good Lovin' (Katapult) 2200 17 200  +17 4076 274 4 1gjo | CARRIEUNDERWOOD Don't Forget To Remember Me (Arista) +224
@ MATT JENKINS Bad As | Want To (Universal South) 196 10 147 «5 3473 554 1 1201 mEECSKTE:: n;‘m;:: Z;,jvcjj (Heppriei emerby :::;
98 Country reporters. Songs ranked bgotza(; &Iagg gi%r ;;h% :Lrgrlfajg week of Sunday 6/18 - Saturday 6/24. EITGE ;Enl:gﬁYBtB;%';dN'\LiV:rﬂ:r;;';;ggw ) :::g

“Mr. Right Now”
Going For Adds Now!

Already Spinning It
WDSY, WOGI, KHKI, KUZZ, KBUL, KYKR, KSNI,
WTHI, WQXK, WOVK, WTCR, KVOX, WHKX!

R&R Indicator: New And Active m
Blair Garner Picked It!
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RR.COUNTRY CALLOUT AMERICA g8 - M S

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES June 30, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of June 18-24.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUTAMERICA@
TIM MCGRAW When The Stars Go Blue (Curb/ 44.5% 82.3% 4.2 14.3% 95% 23% 0.8% HOT SCORES
PHIL VASSAR Last Day Of My Life (Arista) 38.0% 79.5% 417 14.8% 97.3% 2.3% 0.8%
TOBY KEITH A Little Too Late (Show Dag Nashville/Universal wma%  768% a1 173%  978% 33% os5% | ThiS Week At
BRAD PAISLEY The World (Arista/ 325%  75.8%  4.04 160%  973% 43% 13% [ Callout America
JOE NICHOLS Size Matters (Someday) (Universal South/ 33.5% 75.3% 4.05 20.3%  995% 3.3% 0.8% By John Hart
KENNY CHESNEY Summertime (BVA)/ 305%  72.3%  4.02 19.0%  96.0% 4.3% 05% é
KEITH ANDERSON Everytime | Hear Your Name (Arista/ 8% TIS% 403 165%  920% 30% 1e% | - i Mccmw'; “Vl‘i]henl The Stars G]‘;
i ts as {l X ’
CRAIG MORGAN | Got You (88A) 230%  713% 395  180%  935% 35% 0.8% | b @ e o §song over
and the No. 1 passion song. 1t's been
CARRIE UNDERWOOD Don't Forget To Remember Me (Asista/ 32.0% 71.0% 4.00 19.8% 96.0% 3.8% 1.5% | No. 1 for five of the last six weeks, pret-
GARY ALLAN Life Ain't Always Beautiful (MCA/ 31.8% 70.0% 3.98 19.3% 955% 4.3% 2.0% |ty much confirming the song as Coun-
ERIC CHURCH How ‘Bout You (Capitol) 238%  653% 390  218% 925% 53% 0.3% |7 ?iﬁo f““;““' f‘“")““’-h f
oby Keith roars into the top five,
BILLY CURRINGTON Why, Why, Why Mercury) 23.0% 64.5% 3.88 21.0% 91.8% 5.8% 0.5% with “A Little Too Late” ranking as the
RODNEY ATKINS if You're Going... (Before The Devit Even Knows) (Curb) 24.3% 63.8% 3.88 195% 905% 63% 1.0% |No 3 song overall, up big from last
SUGARLAND Down In Mississippi (Up To No Good) (Mercury/ 26.3% 61.5% 3.82 16.3% 89.8% 9.8% 2.3% [ week’sNo. 11, and it’s the No. 3 passion
LITTLE BIG TOWN Bring It Gn Home (Equity 193%  60.0% 378 18.8%  88.0% 7.8% 1.5% | Song upfromNo.8 Menrank the song
. at No. 3 and women rank it at No. 6. A
JOSH TURNER Would You Go With Me (MCA/ 17.8% 55.0% 3.79 24.3% 84.8% 5.3% 0.3% 201 pesiti . . .
-1 pesitive-to-negative ratio clearly in-
JOSH GRACIN Favorite State Of Mind (Lyric Street) 13.3% 53.5% 3.70 29.5%  87.3% 33% 1.8% | dicates the strength of this song, as well
WRECKERS Leave The Pieces (Maverick/Wamer Bros.) 14.0% 53.5% 3.65 24.3% 87.0% 7.5% 1.8% | asits growth potential.
TRACE ADKINS Swing (Capital 223%  533%  3.69 16.8%  83.3% 8.8% 4.5% SR G S ATEIOT
, . Why” continues to significantly outper-
H. WILLIAMS, JR. /G. WILSON... That's How They Do It In Dixie (CurtyAsylum)  20.0% 53.3% 3.75 19.0% 81.5% 6.0% 3.3% form S,
orm the radio spin chart, ranking as the
TRENT WILLMON Gn Again Tonight (Columbia) 19.0% 53.0% 3.75 22.5% 83.5% 63% 1.8% |nNo 12 song overall and the No. 14 pas-
KENNY ROGERS | Can't Unlove You (Capitol) 15.8% 52.8% 3.62 28.0% 90.8% 7.5% 2.5% | sionsong. It's strong with men, at No.
MIRANDA LAMBERT New Strings (Columbia) 183%  520%  3.68 253%  86.8% 8.0% 15% |/ ;?d ;megef LBy ooy (EnL S
< t . L .
BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNA) 14.8% 51.8% 3.64 24.5% 85.3% 6.0% 3.0% ! SU ) o
ugarland are on the move with
JAKE OWEN Yee Haw (RCA/ 14.8% 51.5% 3.55 21.0% 85.8% 7.3% 68% | “Downin Mississippi” and creating a
STEVE HOLY Brand New Girlfriend (Curb/ 18.3% 49.8% 3.56 13.5%  79.8% 10.0% 6.5% | lotof passion along the way. This song
DANIELLE PECK Findin’ A Good Man (Big Machine/ 14.3%  47.8%  3.65 225%  785% 58% 2.5% |'anks as the No. 1d song overall, up
SARA EVANS Coalmine (RC4) 183%  460% 359 21.0%  783% 5% o28% | oD !7andas theNo. 10 passion
oaimine o o ) o = B EBR T song, up from No. 12 1It's the No. 9 pas-
RASCAL FLATTS Me And My Gang Lyric Street/ 18.3% 45.5% 3.60 208% 788% 8.8% 3.8% |ion sang with 25-34 listeners, the No.
BROOKS & DUNN Building Bridges (Arista/ 9.8% 42.3% 3.56 225%  73.0% 5.3% 3.0% | 12 passion song with females and the
DIAMOND RI0 God Only Cries (Arista/ 13.5% 42.0% 3.57 21.3% 735% 6.8% 3.5% No. 5 passion song with men.
HILL Sunshine And Summertime (Warner B a0%  38.0% 369  235%  665% 4.0% 1y | )O5° Grecins "Favorite State of
FAITH Sunshine And Summertime (Warner Bros.) 14.0% .0% . 5% % 40% 1% |4 is bustin’ loose, ranking as the
BIG & RICH 8th Of November (Warner Bros.) 8.8% 33.5% 3.45 19.5% 64.0% 8.8% 23% |pNo. 18 song overall, up strong from No.
PAT GREEN Feels Just Like It Should (BNVA) 5.8% 32.8% 347 25.3% 64.5% 4.5% 2.8% | 25.1t's the No. 16 song with females and
MEGAN MULLINS Ain't What It Used To Be (B85) 8.3% 305% 340  248%  65.8% 83% 2.3% |No-14withcore females.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it’s one of my favorites; 4) | like
it; 3) It's OK, just s0-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly cailout, songs must have entered the top 40
positions on R&R’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanzed by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto. CA; Salt Lake City; Colorada Springs, CO; Portland, OR; Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.
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June 30, 2006

RR COUNTRY .

4 I

(ﬁﬂm”mM”sm com America’s Best Testing Country Songs 12+
Hrith For The Week Ending 6/23/06
Per. w M
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54
BRAD PAISLEY The World (rista) 4271 425 9% 1% 427 433 420

DIERKS BENTLEY Settle For A Slowdown (Capitol) 424 404 97% 23% 422 436 4.04
KEITH ANDERSON Everytime | Hear Your Name (Arista) 421 423 94% 17% 449 438 393

PHIL VASSAR Last Day Of My Life (Arista) 413 419 9% 21% 417 429 4.00
C. UNDERWOOD Don't Forget To Remember Me (Arista) 406 410 98% 29% 4.04 401 4.08
LITTLE BIG TOWN Bring It On Home (Equity/ 406 404 86% 16% 401 412 388
CRAIG MORGAN | Got You (BBR) 405 408 93% 20% 404 413 393

RODNEY ATKINS If You're Going Through Hell... Curty 405 4.06 87% 15% 4.07 413 4.00
WRECKERS Leave The Pieces (Maverick/Warner Bros.) 404 403 82% 10% 4.03 403 4.04
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) .02 388 97% 20% 411 425 392

GARY ALLAN Life Ain't Always Beautiful (MCA) 401 401 94% 23% 404 417 388
MIRANDA LAMBERT New Strings (Columbia) 3.99 - 6% 1% 389 382 399
LEANN RIMES Something’s Gotta Give (Asylum/Curt) 398 398 98% 31% 396 390 4.04
KENNY CHESNEY Summertime (BNA/ 388 384 97% 29% 401 404 397
JOE NICHOLS Size Matters (Someday} Universal South) 398 404 97% 24% 400 4.13 384
TRENT WILLMON On Again Tonight (Columbia) 396 388 67% 10% 398 413 381
JOSH TURNER Would You Go With Me (MCA/ 395 394 67% 8% 400 423 373

JOSH GRACIN Favorite State Of Mind Lyric Street/ 391 381 78% 12% 393 3983 392
DANIELLE PECK Findin' A Good Man (Big Machine/ 391 406 74% 11% 389 392 385

BROOKS & DUNN Building Bridges (4rista) 3.88 - 5% 7% 398 399 397
SUGARLAND Down In Mississippi... Mercury) 386 388 91% 2% 392 391 394
RASCAL FLATTS Me And My Gang (Lyric Street) 385 37 8% 27% 382 392 3.68
STEVE HOLY Brand New Girlfriend /Curb) 385 387 68% 15% 391 400 380
BILLY CURRINGTON Why, Why, Why Mercury) 383 376 90% 2% 377 391 360
ERIC CHURCH How 'Bout You (Capitol) 380 392 85% 17% 382 38 379
KENNY ROGERS | Can't Unlove You (Capital) 374 3719 94% 25% 384 384 385
JAKE OWEN Yee Haw (RCA) 3N 365 73% 19% 372 379 365
PAT GREEN Feels Just Like It Should (BNA/ 368 390 50% 8% 376 378 374
TIM MCGRAW When The Stars Go Blue (Curdy) 367 363 987% 35% 366 38 340

Total sample size is 327 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for
local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere
Radio Networks.

- \
KR COUNTRY TOP 40 gugHifivifis
CANADA
Wk WEtk  ARTIST TITLE LABEL(S) MRS elkis GWAT sTaoks
1 o KENNY CHESNEY Summertime (BNA) 580 +4 10 19/0
2 9 BRAD PAISLEY The World (Arista/ 553 +9 12 196
3 0 PHIL VASSAR Last Day Of My Life (Sony BMG) 535 +23 10 14/0
4 4 TIM MCGRAW When The Stars Go Blue (Curb) 501 -5 14 1710
6 e C.UNDERWOOD Don't Forget To Remember Me (Arista) 479 +14 1" 19/0
7 0* GEORGE CANYON Somebody Wrote Love (Universal South) 466 +5 8 26/0
8 0* EMERSON DRIVE A Good Man (Midas/New Revolution) 458 +15 9 19/0
9 ©  TOBYKEH Alitte Too Late (Show Dog NashvileUniversa) 443 +32 7 1600
5 9 LEANN RIMES Something's Gotta Give (Asylum/Curb) 443 -28 18 1710
1 @* C.D.JOHNSON Cry Bahty /Angeline/Unversal Music Canads) 408 +47 5 15/0
14 m* ADAM GREGORY Get it Dn (EM/ Music Canada) 370 +27 7 19/0
15 @  RASCALFLATTS Me And My Gang (Lyric Street) 344 +19 7 13/0
12 13 TERRICLARK Slow News Day (Mercury) 344 -12 8 16/0
22 AARON PRITCHETT Hold My Beer (0PM) 323 +67 4 1511
18 @* AARON LINES Twenty Years Late /BNA/ 315 +1 8 18/0
16 16 DIERKS BENTLEY Settle For A Slowdown (Capite/ 305 -18 18 15/0
17 174 GORD BAMFORD | Would For You (GWB/Royalty) 302 -12 7 15/0
10 18 JOENICHOLS Size Matters (Someday) (Universal South) 296 13 15 1710
25 @ BROOKS & DUNN Building Bridges (4rista/ 291 +48 3 151
19 20 DIXIE CHICKS Not Ready... (Open Wide/Columbia) 288 -10 13 1716
20 21 KEITH ANDERSON Everytime | Hear Your Name /Arista) 283 -1 7 1211
13 22 JASON ALDEAN Why (BBR) 275 -0 15 1310
21 @ GARY ALLAN Life Ain't Always Beautiful (MCA) 274 +11 8 1210
24 @  WRECKERS Leave The Pieces (Maverick/Warner Bros.) 250 +4 3 152
34 @* RASCAL FLATTS Life Is A Highway (Walt Disney) 247 +72 2 121
23 264 DERIC RUTTAN Invisible (Lyric Street) 225 -24 13 14/0
26 27  CRAIGMORGAN | Got You (BBR) 218 21 7 15/0
28 @* JASON BLAINE While We Were Waiting (fndependent) 208 +1 9 10
30 @ SUGARLAND Down In Mississippi... Mercury) 206 +23 6 8/0
37 @ LITTLE BIG TOWN Bring It On Home (Equity) 204 +46 6 10/0
32 @* DUANE STEELE Comin Back Around (Jo/t/lcon) 182 +1 3 1mn
27 324y JOHNNY REID Time Flies (Open Road/Universal) 181 -45 15 16/0
38 @ RODNEY ATKINS If You're Going Through Hell... (Curb) 179 +23 2 n
33 34 SARAEVANS Coalmine (Sony BMG) 178 -3 7 13i0
29 35  ERIC CHURCH How ‘Bout You (Capitol) 1m 27 6 12/0
40 @ KENNY ROGERS | Can't Unlove You (Capitol) 170 +18 4 9/0
@ FAITH HILL Sunshine And Summertime (Warner Bros.) 161  +134 1 12i6
39 @* BRAD JOHNER I'd Rather Be Lucky (206/Universal) 156 0 2 10/0
K] 33 JACKINGRAM Wherever You Are (Big Machine) 150 -33 13 12/0
@ BILLY CURRINGTON Why, Why, Why Mercury/ 136 +10 1 1110
21 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 6/18-6/24. Bullets appear on songs gaining plays of remaining
flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs

Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. _
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* No. 1/ Fast Cars And Freedom”— Rascal Ratts
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*No. 1:“'m Already There”’—Lonestar
@ YEARS AGO
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«No. 1#“Home""— Alan jackson

YEARS AG
e
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*Na. 1#Don’t Rock The Jukebox’—Alan Jackson

‘YEARS AGO
& i c e ’n 0 &

* No. I:“Rodcn’With The Rhythm OfThe Rain”— Judds

YEARS AGO
W g e . w

*No. 1 Was Courttry When Country Wasn't Coof"— Barbara Mandrel
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NEW & ACTIVE

T. BYRD Cheapest Motel (Blind Muke/New Revolution)
Total Points: 331, Total Stations: 19, Adds: 6

T. TOMLINSON One Wing In The Fire [Lyric Street/
Total Points: 511, Total Stations: 42, Adds: 5

JASON ALDEAN Amarillo Sky (BBR)
Total Points: 408, Total Stations: 31, Adds: 28

BRIAN MCCOMAS Good Good Lovin’ (Katapult/
Total Points: 322, Total Stations: 21, Adds: 1

CHRIS CAGLE Anywhere But Here {Capitol)
Total Points: 389, Total Stations: 24, Adds: 1

S. AZAR You Don't Know... Midas/New Revolution)
Total Points: 310, Total Stations: 20, Adds: 2

M. JENKINS Bad As | Want To (Universal South)
Total Points: 300, Total Stations: 26, Adds: 2

TAYLOR SWIFT Tim McGraw (Bjg Machine/
Total Points: 386, Total Stations: 26, Adds: 9

HEARTLAND | Loved Her First (Lofton Creek)
Total Points: 357, Total Stations: 14, Adds: 4

BLUE COUNTY Firecrackers... (Curb/Asylum)
Total Points: 98, Total Stations: 13, Adds: 5

q * No. I#“AliThese Things”— Joe Stampley y

- J
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RR COUNTRY REPORTERS
Stati d their adds listed alphabetically b, ket )
atlons ana neir anas ristedq aiphaoeticaily oy marxe
WQMX/Akron, OH* WKNN/Biloxi, MS KCCY/Colorado Springs, CO*| WFBE/Flint, MI WTGRMuntington KZKX/Lincoln, NE WCTY/New London, CT WOQDRMRaleigh, NC* KSNI/Santa Maria, CA KiM/Tucson, AZ*
OM/PD: Kevin Mason OM: Walter Brown Ptal: GEJgRJ“o ;%NmTheauuh PD: Coyote Collins PD: Judy Eaton OM: Jim Steel OM/PD: Jimmy Lehn OM: Paul Michaels PBMD:&! %mm OM: Herh Crowe
W o oo P ok e b HINCDeGorminn | MDD e Pt V0, D Miimban =~ % | POMD g o
A WCTQ/Sarasota, FL*
0 WZKX/Biloxi, MS WCOS/Columbia, SC* . : e
b O ceytan Rhades PD: L) Smith el WORMMunsvlle, AL | KSSNALteRock, AR* | ORD: i Shorty id G APOMD: ot et KU 0Ny
e 3 DAY WORLEY APD/MD: Glen Garrett OM/PD: Brian Rickman dulil ) ; Al KOUTRapid City, SD 2 JASON ALDEAN PD/MD: Ric Hampton
MD; BIIIEE% 3 ENERSON DAVE NoAdls 17 STEVEHOLY APD: Stuart Langston PD/MD: Chad Heritage APD/MD MaMﬂeKay PD/MD: Mark Houston LONESTAR
GEORGE 17 GEORGE STRAIT . 1 GEORGE STRAIT 3 GEORGE STRAIT
5 e MD: Dan MCiin BOMHEL H ﬁﬁ's‘a%w i e 5
KBQUAbuquerque, NM+ | WDXB/Birmingham, AL* :::ﬁ:m * WWZD/Tupelo, MS
OMBilMay OM: Tom Hanrahan WCOL/Columbus, OH* WXFL/Florence, AL IZLALos Angeles, CA* | x KBUL/Reno, NV bt ms";mjs
PD: Tim Jones PD: Todd Berry PD: John Crenshaw OM: Jeft Thomas WFMSndianapolis, N+ | OWPD:R.. Cuts ‘KXIDﬂ_ essa, OMPD: Tom Jordan ; mﬂgm vt
APOMD: Jeff ORusfisss APD/MD: DanE. Zuko PD: Fletch Brown PO B R J APD/MD: Tonya Campos PD: Mike Lawrence o B
P, ol by § nenn 3 10k Rosenrs oot Nokats APOMD: Kelley Peterson ToET e P
i MD: J.D. Cannon § eI TANLOR oW 3 T s
WBWN/Bloomington, IL 8 JASOH ALDENY 14 60006 40U 3 GERGE STRNT WBFM/Sheboygan, Wi
. | OMPD:Dan Westholt ) PD: Eddie Ybara
KRST/.Nbuguerque'. NM APD/MD: Buck Stevens quO/Cookewlle. ™ WEGK Florence, SC WAMZ/Louisville, KY* . APD: Jeff “J.R.” Kelm KNUE/Tyler, TX
OM/PD: Eddie Haskell 10 GEORGE STRATT OM: Marty McFly “ " : KTST/OKlah: City, OK* | KUUB/Reno, NV 6 EMERSON DRIVE
3 g A OM/PD: Randy “Mudtiap WMSH/Jackson, MS PD: Coyute Calhoun ahoma City, UB/Reno, OM: Jatf Evarss
WD, ol Bafey i i) Wilcax OM: Steve Kelly MD; Night Frain Lane OM/PD: Tom Travis OM: Jim McClain PO/AMD: Andy Knioht
LONESTAR APD: Phifip Gibbons . o AT 5 BROOKS & DU APD: “Big” Chris Hart P/AMD: Andy Knig
WHKX/Bluefield, WV MD: Stewart James MD:; Chase Matthews PD: Rick Adams GEORGE STRATT o Adds KXKS/Shreveport, LA e
OM: Ken Dietz SE B e APD/MI: Kim Allen P OM: Gary McCoy 9 STRVEHOLY
- - maha, NE* : Chi
KRRV/Alexandria, LA '??%%ggw"“ KLLL/Lubbock, TX PD: Tom Goodwin P?Egcn.'?&%ss WFRGAica, NY
PO/MD: Steve WS/ Fradarickabig, VA PD: Jeft Scott o KFRG/Riverside, CA*
/'-‘m Sasey R S KRYS/Corpus Christi, TX oMm: P;::}:hamm . ¥ WUSJJackson, MS Mp;w w)&acm' Alen OM: Lee Douglas i UWPD Tom Jacobsen
2 FATHHLL OM: Paula Newell gy PD Tom Fmeman 3 GEORGE
2 GARY ALLAN Frank Edwards PD/MD: Jon Reed 18 FAITH HIL PD/MIJ Don.leﬁmy s e SR
5 . - M z ummwmson 17 BLAINE LARSEN KSUX/Sioux City, IA
KIZN/Boise, ID ] DAMRLE P ol Al Wi : ME} PD/MO: Yony Michaels
WCTO/Allentown, PA* OM/PD: Rich Summers LONESTAR & HEARTLAND : mmcn BEETTEIE KPLM/Paim Springs, CA $§ RSO s gt KJUGVisalia, CA*
OM/PD: Shelly Easion APOMD: Spencer Burke PD: Al Gordon 3 T $ Eooon e POMD; Dave Daniels
M/PD: Shelly 3 GEORGE STRAIT .
MD: Jery Padden Gl KPLXDallas, TX* KSKS/Fresno, CA* ille, L+ | WWQMMadison, WI" | MD, Kory James e $ETHE 3 v
No s LONESTAR " Tesno, WGNE/Jacksonville, FL. PD: Mark Grantin 10 AODNEY ATk e
PD: John Cook PD: Steve Pleshe PD/MD: Jeft Davis Mli' Mel Mckerzie . 3 GRETCHEN WILSON
) MD: Alan MD:J“Q‘XJO Mize H &N&I&lﬁ%mﬂ ety WSL.C/Roanoke, VA WB"ISO'HHI Bend, IN
KQFC/Boise, ID* 23 RANDY HOGERS BAND TALOA ST A 3 Py caEEy WPAP, City.FL | P:BrettSham PO/MD: Clint Marsh
KGNG/Amarillo, TX OM: Kevin Gotwin SRS boes TSI St e MO: Robynn Jaymes e WACO/Wato, TX
OM: Tim Butie P: Kevin Anderson ) KUAD/R. Collins, CO _ APDMD: Shane Callins e QMR aack Ouen
APDMD: Patrick Clark "ﬂ.’ﬁ‘.’m‘m Miller KSCS/Dallas, TX PD: Mark Caliaghan WR00/Jacksonville, FL* KIAl/Mason City, 1A 15 CATHNLL KDRK/Spokane, WA* 10 GRETCHEN WILSON
B 1 G STAT APOMD: ChrisHfl APD: Dave Jensen OM: Gai Austin POMO: Rolryn McCam L. WYYD/Moanoke, VA OM/PD: Cary Rolfe
MD: Brian Gary PD: Casey Carter e ROMA: Joe! Dearing MD: Ryan Dokdee WMZQ/Washington, DC*
KBRUAncho AK . GEORGE STRA MD: John Scott STEVE AZAR PD: George King
PO:Mat Vol WKLB/Boston. MA* St ity KTEXMcAllen, TX" WXBMPensacola, FL M)
. OM: Don Kelley : Gayte W. WCKT/R, FL* OM: Billy Santiago PD/MD: Lynn West . 3 GARY NICHOLS
WP doe Marsnall PD: Mike Brophey MD; Cis ot PO M en PO: Jodo Cerda me WBEERochester, N+ | KIXZ/Spoane. WA R
: Gi Nohds | WXBQ/Johnson City* : PO/MD: Billy Kidd OM: Robert Harder
APD/MD: Ginny Rogers 286 & ik et APD: Franke Dee D Bl X PO/MD: Paul “Coyote™
WWWW/Am Arbor, MI R D Felches. WY Pensacat. FL e Neumann WOEZWausau, Wi
PD: Brian Cowan KYGO/Denver, CO* T _ NPT Kerk Ky, AP0 ym Danieis et fon
3 TRACE ADKINS KAGG/Bryan, TX PD:..IoeI Burke N’ﬂ Steve Hart KIXOIJODlII‘I,.MU KRWO/Medford, OR APD: Comy Fields KNCI/Sacramento, CA* 3 USon ALDe
POMD: Jennifer Allen D oo B e OM/PD: Lamy Heal MD; Dennis “Catfish” Mitler | PD: Mark Evans * Sl
WNCY/Aopleton, Wi 2 s ¢ SREHOLY TGN WLSN PD: Rob Meyer MD; Scolf Schuler 2 GEORGE STRAT APD: Greq Cole WIRK/MWest Paim Beach, FL"
IAppleton, 18G4 RCH AT e 2. GEORGE STRAT T S : Mitch Maha
OM: Jeff McCarthy ERIC CHURCH 1 GEORGE STRAT T PD.A itch Mahan
1N WLV . ) WOHK/FL Wayne, IN® WFYR/Peoria, IL SAMMY KERSHAW Pnnufie ) MD: JR Jackson
3 LN WYRK/Butfalo, NY KHKI/Des Moines, IA* o OWPD: Ric Mo WD Jessia Syer * Gl
P oty Ly DM, s OWPORobfohey | WNWNKalamazo, M| woickMenphis, TN | OMED:oen . ey i
WKSF/Asheville, NC o R PD: Andy Elict ey PD: Lance Tiwel PO yPois R
DM/PD:Jff Davis . MO: Eddie Hatfel o FLe | Sy oo ot WXTU/Philadelphia, PA* | MD: Keilh Allen KITS/Springfield, MO
APDMD: Brian Hatfield WOKO/Burlington 9 ODENESSIA WOGK/Gainesville, FL. 2 GoRGE STRAY ot Mk . oty /Springfield, M WOVK/Wheeling, WV
22 GRR0E STRAT OM/PD: Steve Pelkey iy PD: Mr. Bob 3 et m_n Mu Y 1 HEGMMULLIS OM/PD: Chris Cannon PD/MD: Jim Elliott
m%ﬂﬂs Reed POVERTYNECK HILLBILLIES MQD: Bi Ese#\m _ . 2 GORGE STRAIT A‘rﬂmlgﬂgi m?«uw Clark 9 o cReET
§ TRENT WILLWOW KBEQ/Kansas City, MO KUBB/Merced, CA GRETCHE VLSO WKCQ/Saginaw, MI § PAT GREEN HenCTo
WKHX/Atlanta, GA* , o PD: Mike Kennedy OM/PD: Rene Roberts i > TRACERDRAS 2 TATLOR SWIT
N KJJY/Des Moines, A* . . UM/PD Rick Walker
OM/PD: Mark Richards e oS, MD: T.J. McErtire MD: Brian “BMO” Montgomery in Richards
WIXY/Champaign, Il OM: Jack 0'Brien o 10 GRETCHEN WILSON KMLE/Phoenix, AZ* Lot S| is, MO*
g tinonohit S PD: Andy Eliot WBCT/Grand Rapids, MI* | ' s5crct 2 o KSD/St. Louis, M
fano PD: Sky Phillips : ny Hiott {Gran Rapids, s PD: Jay McCarthy ) 7 DIAMOND RO PD: Billx‘Greenwond KFDWichita, KS*
o . MD: Nicale Beals kL OM/PD: Doug Monigomery At ReesTs WOKK/Meridian, MS APO/MD: Dave Collns YR e OM/PD: Beverlee Brannigan
] SO on i Tz e APOMD: Dave Tah PDMD: Todd Rupe ki k] MD: Carol Hughes
e 7 DIAMOND RIO TGN HAT KFKF/Kansas City, MO* o Adds WWFG/Salisbury, MD § ThoLon vy
R/Atiantic City, DARRYL WORLEY OM/PD: Dae Carter KNIX/Phoenix, AZ* OM/PD: Brian Cleary e
d : i N
FD:Joe Kelly WEZL/Charleston, SC* I ids. ie | APOMD: Tony Sevens PD: Ray Mm; APOMD: Santra Loe WIL/St. Louis, MO
1 LONESTAR OM/PD: Scott Johnson WYCD/Detroit, MI WTNR/Grand Rapids, MI g WKISMiami, FL* MD.'Gm = 15 RASCAL AT PD: Greg Mozingo o
CEORGESTRAT MD: Gary Griftin PD: Tim Roberts OM: Bren Alberts TRACE ADKNS PD: Bob Bamett W s $ GEORE STRAT MD; Danny Monkara KZSNWichita, KS*
TR WPOMD R Chanan | POMD Bt Fr RS 490 Bily Brown "y Jo Pl iy
:ﬂ%khugusta, GA JACK NGRAM ' ): Mt Matt Stryker m%?mm Evans LONESTAR KEGA/Salt Lake Cily, UT* A Am,!dD. racey Gareft
: Kramer . GRETCHEN WILSON . A OM/PD: Alan Hague
POMD: Bill West WNKT/Charleston, SC WIVY/Dothan, AL SR DS WDAF Xansas City, MO WDSY/Piisburgh, PA* APDMD: Dm"n;gnm KATM/Stockton, CA*
20 DIAMOND RID PD: Brian Driver PD: Michael Cruise urgh, 3 LONESTAR OM: Richard Pel
ot 3 S ittt APTMD: Jesse Garce WHILMitakee, W | AP sy T o PO:Randy Bk WGGY/Wilkes Barre, PA*
B o S WD Ml Casey WTQR/Greensboro, NC* | "% p il AT e Stars Sl OM: Jim Rising
e Sl ncra OM: Tim Satterfieid APD: mﬂpﬁne 3 e KD DocHetex
§ 86 £ PD; Trey Cooler ) - Mi KSOP/Sat Lake City, UT* | WBBS/Syracuse, NY* MD: Carolyn Drosey
:ln‘or(mm' o WOBE/Charleston, WV § Mo APOMD: Angie Ward bttt LIS MD&&”M‘%.':? " e mmn:mwrumm PO:Rich et ‘ %'s«'“rﬁ&'wéﬁs
WO | e I D Caleontata oM FrkBel Lz APD, S Gk HEE
2 DALAD, MO Bil Hagy PD: Derok Moran WRNS/Greenville, NC* " Sietoan KEEYMinneapolis, NN+ | PD:MarkLindow S GRS 3 BHEONGERE .
DARRYL GARY HCHOLS PD: Wayne Cartyle LN s OM/PD: Gregg Swedherg WILOAWilliamspot, PA
JASON AL . "
L MD: Jef Hackett APDMI: ravis Moon e KUBL/Salt Lake City, UT* | WTNT/Taliahassee, FL m;ﬂﬂ'a‘ffm
WKKT/Chartatte® WQRB/Eau Claire, W CAROLINA RAIN orffand, PD:EdHill OM: Jeft Hom e e
OM: Bruce Logan POMD: Mike Mckay TR awry :lnl(mhkv:ﬂe. IN DM Randi Kirshbaum ﬂu" Gamett P?w:m.;mn Woody Hayes
KASE/Austin, TX* PDMD: John Roberts 7 NEAL MGGV 2 WKSJ/Mobile, AL* Harry Netson 1 BLAINE CARSEN
) 4 GEORGE STRAIT MD: Bob Viza . MD Kincaid
OM/PD: Mac Daniels 3 Py N 10 JAGKINGRAN OM: Kit Carson mg )
APDMD: Bob Picket Lt KHEY/E} Paso, TX* WESC/Greenville, SC 10 AT POMD; BillBlack . WUSQ/Winchester, VR
15 CEORGESTRAT PD: Steve Gramzzy PD: Steve Geofferies 2 ENERSON DRV KGKL/San Angeto, TX WFUS/Tampa, FL OM/PD: David Miller
AL MD: Marty Austin APO/MD: ohn Landrum il KUPL/Portiand, OR* OM/PD: Boomer Kingston OM: Brad Hardin APDMD: Brad ltns
. WSOC/Charlotte* NoAdds A e KMOL/Lafayette, LA* N PD: Jobn Paul THAILAD PD: Travis Daily !
KUZZ/Bakersfield, CA APOMD: Rick McCracken MD: 1.0, Smith APDMD: Rick Tavlor MD: Paul Kafty
PD: Evan Bridwell MDA . e KJLOMonroe, LA A e 1 TRACE ADKINS KXDD/Yakima, WA
MD; Donna James CHETGERWLIN WRSF/Elizabeth City, N¢ | WSSUGreenville, SC PD: John Reynolds DANGD RO KAJA/San Antonio, TX* OM/PD: Dewey
$ TUGEADGHS OM: Tom Charity PD; sm? Geofferies APDMD: Toby Otero PD: Clayton Allen WOYK: e APOMD: Joel Baker
TR APD/MD: Kix Layton KXKC/Latayette, LA 15 JISONAL MD: Kactus Lou ampa, LONESTAR
WUSY/Ch 0 o rﬁ%’mu 1 DARRYL WORLEY i KWJJ/Portland, OR* 15 [ONESTAR OM/PD: Mike Culotta
attanooga, TN 1 LONESTAR PD: Renee Revett 13 CHAIS YOUNG OM: Clark 15 GEORGE STRAT .
WPOCBattimore, WD+ | PD: KrisVan Dy MO Sean Riley 1 LAY e T APD:Beocher Martin WGTY/York, PA*
3 e 10 WeERoseas 9 GEORGES PD: Mike Moore 1 JOSHTLANER MD: Jay Roberts y
PD: Ken Boesen el WAYZMagerstown § gl : Savanna TRAT T ASOH % OneTAY PI/MD: Brad Ausin
OMD: 3 LONESTAR age R . APOMD: hJones 1 GEORGE S 2" JASON ALDEAN
APOMD: MichaelJ. 3 Q0 S WXTAfErie, PA OM: Randy Fizsimmons gm cA totas S oy
: N . SY
3 o OM: Atam Reese MD; JoriAnderson WPCV/Lakeland, FL* APD: Jim Pearson R L e s
WUSN/Chicago, IL* POMD: Fred Horton OM/PD: Mike James YMORLEY PD: dotn Mars
WYNKBaton Rouge, LA* | Po: ike Peterson ot MD: Jori T e e WTHITere Haute, IN
OM: Bob Murphy ' MD: Marci Braon WRBTManisburg, PA* & ('foaassm OM: Mark Ericson 1 GEQRGE STRATT OM/PD: Barry Kent '
PD: Sam McSuire 2 GEOhgE STRAT PA: Joe Kelly SousL WBAMMontgomery, AL | PD: Mark Jennings S ke
Ll GRETCHEN KKNU/Eugene, OR APD/MO: Newman PO/MD: Lance Houslo MD; Dan Lunnie AD: Party Mart s
APD/MD: Austin James . 1 EMERSON J/MD: Lance n 2 TAYLOR SWIFT
"SASON ALDEAN PDMD: Jim Davis Ll wiov, PA* 10’ GEORGE STRAT T LONESTAR POW
reoeien 15 GRETCHEN WILSON GEORGE STRAIT MLancaster, 6 JULIE ROBERTS KUSS/San Diego, CA*
SO Sroar WUBE/Cincinnati, OH* 10 BLAKE LARSEN PD:RJ annaar PD: Mike O'Brian MEDIABA
OM/PD: Marty Thompson WWYZMartiord, CT* ‘Wo@%m JACXINGRAM WRWD Foughkespaln, NY | Lo Cindy Spicer WKKO/Toledo, OH* i
WYPY/Baton Rouge, LA* | APD: Kathy 0'Connor KVOX/Fargo PD: Pete Salant. OM: Reggie Usterhoudt HoAis PO/MO: Gary Shores *Monitored Reporters
PD: Dave Dunaway WD: Duke Hamiton OM: Janice Whiimors tosts WKDFMashvitle, TN+ | RDAMD: hetn Cagp APD: Harvey Sele
APDMO: Jimwny Brooks 9 SwieLe PD: Erc Heyer WiTLLansing, MI* OMPD: Dave Kelty PO Fab o 7 AL 221 Total Reporters
ol (e T MO: Scoft Wins PD: Jay J. McCrae MD: Kim Lestie KRTY/San Jose, CA* —
S JASON ALDEAN KILTMouston, TX* APDMOD: Cheis Tyler LT . PD/MD: Julie Stevens 123 Total Monitored
WYGYCincinnatl, OH* | 3 S50 PD: Joft Gamisun  E " e e R T WIBW/Topeka, KS -
KYKR/Beaument, TX OM/PD: TJ Holland MD: Greg Frey ol el “"B'; iges 2 Sy PD: Keith Mortgomery 98 Total Indicator
%qumm APO/MO: Dawn Michacls KX Fayetieville, AR 7 GEORG: ST WSDXNashville, TN* Mn:m""""’ APD/MD: Staphianie Lyin
O ey fahmort |8 S PD: Dave Asherat KWNR/Las Vogas, Ny- | OM: Cay Humicut torx KIGSa Did Not Report,
2 JSON LKA APO/MD: Jake McBride . g i PD/MD: Keith Kaufman n Luis Obispo, CA Playlist Frozen (5):
1 GEORGE STRAIT 7 PAT GREEX KKBQMouston, TX PD: Brooks 0'Brian + FATHMILL Pn/m:mmm WTCM/Traverss City, MI KAFF/Flagstaff, AZ
WGAR/Cleveland, OH* OMAPD: Johany Chiang i ! TGN 12 AL OMPD: Jack 0'Malley WBBN/Laurel, MS
eve and, MO: Cheisti Brooks 13 B0 & AN WLLR/Quad Cities, IA 13 Soon ST k)
WILS/Beckley, WV PD: Meg Stevens WKML/Fayettevilie, NC S WA UNGERT 3 R St . PD:JimOHara MD: Carey Cartson WGTRMyrtle Beach,
OM: Dave Willis @&%&!ﬂ& OM: Mac Edwards e “Mad"l“‘ ™ Mli'nonivus 5 WARK KNOPFLER & BvLOUHARRIS | SC
PO/MD: Fred Persinger 2 PO; Paul Johnison 7 OHELLE o PD: Buddy Van Arsdale Hokdds KRAZ/Sants Barbara, CA WHWK/Binghamton,
2 GEORGE STRAT 1 TRENT TOMLINSON APD: Dave Stone mwnm, KY m@mmm POMD: Sistan Camenter NY
11 TAYLOR SWIT MD: Dean0 OM: Banry Fox 23 JOSHGRACN 1 o o WKDQ/Evansville, IN
G JULIE ROBERTS NaAdds mwcm j
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Bruce Reese Speaks

Bonneville's President/CEO on private ownership

Bonneville International is a diversified privately held media
company with holdings that include radio, television, ad-
vertising and satellite operations in several major markets. The
Mormon Church founded the company’s first station, which
went on the air in 1922 and eventually became what is now
market leader News/Talk KSL-AM in Salt Lake City.

KSL is one of the few radio stations that
has been continuously owned by the same
company for eight decades. In 1964 the
church formed Bonneville and put its
broadcast operations — at the time a cou-
ple of radio and TV holdings — under
that legal entity.

This month Bruce Reese celebrated 10
years as President of Bonneville, but his
history with the company stretches back
22 years, not to mention the legal work he
did for it some six or seven years before
that. We spoke with Reese at his head-
quarters in Salt Lake City and found that
he is one of the few broadcast executives
who answers his own phone when he is
available in his office.

R&R: How did you get into radio?

BR: Purely by chance. I graduated from
law school and went to work in Washing-
ton, DC for a law firm that did most of
Bonneville’s legal work. This was in the
late '70s. I left the firm, then went back at
a point in time when Bonneville had de-
cided to bring its legal work in-house. In
a strange set of circumstances, [ ended up
getting a job that I didn’t even know ex-
isted and came out here in 1984 as Assoc.
General Counsel, then became General
Counsel, then moved to the management
side in 1991.

R&R: I hear you’re quite the vocalist, so
I'mi surprised that you have a law background.

[Reese performed with The Formats, a band
made up of broadcast executives that appeared
at the NAB Show in 2003.]

BR: That was a lot of fun. It was sort of
the highlight of my life to perform with
Clarke Brown and the folks in 2003, and
I've just learned that we're doing it again
this year. We're going to reunite the band.
Clarke has agreed to organize the whole
thing, so I hope to be invited to sing a cou-
ple of songs.

I would never have dreamed that |
would end up in radio. Unlike a lot of

: guys in the business,
Ididn’t go to work at
a station when [ was
2| 13 years old, hoping
| someone would let
me carry out the gar-
g bage. But I loved to
listen to the radio
and loved listening
to all kinds of music.

I was one of those
kids who sat and
twiddled the dial on his AM radio, trying
to find a signal in the middle of the night,
looking for music [ hadn’t heard before. I
was the person who introduced The
Doors and Janis Joplin to my hometown
of West Lafayette, IN after I heard them
on a station late at night. It might have
been WBZ/Boston, back when they still
played music.

TR

Bruce Reese

KRR AC/HOT AC

WDRV-FM & WWDV-FM Classic Rock
WILV-FM AC
WTMX-FM Hot AC

R A e R

i KDFC-FM Classical

{ KMAX-FM Adult Hits

i KOIT-FM AC

=

: Market No. 8

© WFED-AM Talk

. WGMS-FM Classical
WTOP-AM & FM News
WTWP-AM & FM News/Talk

Bonneville AtAGlance

Here are Bonneville International’s stations and divisions, listed by Ar-
bitron market size, with formats where appropriate.

© o Markel No. 18
KMVP-AM ESPN Sports
KPKX-FM Adult Hits
KTAR-AM News/Talk
WARH-FM Aduit Hits
WILAM Classic Country
WILFM Country
WVRV-FM Hot AC

Salt Laks Clty,
Mariat Mo. 31

Bonneville Communications
Bonneville Interactive Services
Bonneville Satellite Co.

KRSP-FM Classic Hits
KSFI-FM AC
KSL-AM & FM News/Talk
KSL 5 Television

KUTR-AM Women's Talk
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day, Sept. 20, from 9-10am.

¢ PD Mary Ellen Kachinske.

R&R Convention 2006

: Whoopi Goldberg will be the focus of the AC session at R&R Convention
{ 2006 titled “Inside the Studio With Whoopi Goldberg.” Clear Channel Sr.

VP/AC Programming and WLTW/New York PD Jim Ryan will interview
i Goldberg, whose new radio show, Wake Up With Whoopi, launches July

. 31.The session will take place Thursday, Sept. 21, from 3:30-5pm.

i Kicking off the convention is the session “The Talking Heads of Programming:
Not the Same as It Ever Was.” Clarke Brown, retired President of Jefferson-Pilot
. % Communications (now Lincoln Financial Media), will moderate the session. Panel-
8  ists include CBS Radio President/Programming Rob Barnett, Entercom Sr. VP/Pro-
gramming Pat Paxton, Emmis VP/Programming Jimmy Steal and Journal Exec. VP/
Television & Radio Operations Carl Gardner. The session will take place Wednes-

B
a Freakonomics

: Authors Steven Levitt and Stephen Dubner will provide the keynote address for
& R&R Convention attendees from 9-10am on Thursday, Sept. 21. The pair co-authored
the best-selling book Freakonomics: A Rogue Economist Explores the Hidden Side
! of Everything. Some of the freaky things Levitt has uncovered include what school-
teachers and sumo wrestlers have in common, how the Ku Klux Klan resembles a
# group of real estate agents and the reason drug dealers live with their moms.
% R&R Convention 2006, which is co-located with the NAB Radio Show, will be
. held from Sept. 20-22 at the Hilton Anatole Hotel in Dallas. R&R Convention regis-
g tration badges will allow attendees access to the NAB sessions as well.
Our thanks go to this year’s AC/Hot AC advisory committee members: Capitol's
o § Patty Morris-Capers, Reprise’s Alex Coronfly, Lava’s Mike Easterlin, KYSR/Los An-
: geles PD Charese Frugé, KEZK/St. Louis PD Mark Edwards and WTMX/Chicago

Check out the convention agenda, registration and hotel details online at

www.radioandrecords.com.

P —

R&R: Did you ever perform professionally?

BR: Heavens, no! I sing in the car. I
don’t sing in the shower because I get up
too early and don’t want to wake my wife.
I've done a lot of church-choir singing and
a few years ago got roped into singing at
a community fundraiser, a high-end
karaoke competition, but the NAB was
the first time I’d done it with a live band.

Recently, I got to perform with the Uni-
versity of Utah Chorus, singing at a
friend’s benefit. It was slightly more for-
mal than The Rolling Stones or Eric Clap-
ton. I try to be diverse. I did “El Paso” last
fall at a fundraiser for the Cowboy Poet-
ry Association.

R&R: What makes Bonneville different
Sfrom other independently owned radio com-
panies?

BR: At this point we may be the largest
independently owned company, although
Jeff [Smulyan of Emmis] is doing his best
to take that spot back now that Susque-
hanna has closed. One difference is sim-
ply the size of markets we’re in.

We've been here a long time — nearly
three-quarters of a century. We focus on
the same things that a lot of other broad-
casters and great businesses do. We try to
get the very best people working here and
try to give them the tools they need and
try to treat them with respect and get
them involved in the communities in
which they operate.

1t’s the basic stuff that all broadcasters
work on: We try to get good people and try
to make the communities we’re licensed to
serve better places to live, and we try to
have a lot of passion about what we do.

The benefit we have as a privately held
company is our ability to be a little more
long-term in our view than the publicly
held corporations that have to respond on
a monthly basis to what Wall Street thinks
of them. That’s a plus for us.

R&R: What are the challenges of having
stations in major markets and very small mar-
kets?

BR: We've sold the Idaho stations, and
we have a contract to sell the St. George,
UT and Brian Head, UT stations. That

www.americanradiohistorv.com

“It was sort of the
highlight of my life to
perform with Clarke
Brown and the folks at
the NAB Show in
2003, and I've just
learned that we’re
doing it again this
year.”

should close in the next 45 days or so. So
we’re not in the tiny markets anymore.
Salt Lake is our smallest market.

The challenges were purely our own.
We are not a low-cost provider, and we
have a standard benefits package, which
made us noncompetitive in the small mar-
kets. As you know, the benefit package
there is, “Get your dental work done, and
we'll run a couple of spots.” That was the
principal issue for us.

Second was balancing our time be-
tween St. George and, say, Washington,
DC. They both show up as one line on the
P&L, and you tend to think of them as
being equally important. In some ways
they are, but in other ways they aren’t.
One of the challenges was balancing the
amount of attention that management
and the board of directors gives to the big
markets vs. the small markets.

Next week we conclude our interview with
Bruce Reese as he shares Bonneuille’s reaction
to the Telecom Act of 1996 and his thoughts
on HD Radio and the new broadcast indecen-
cy fines and reveals his company’s philosophy
with regard to buying and selling radio sta-
tions today.
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June 30, 2006 POWERED[]]
S W st e veey B i e S MEDIABASE
i € DANIEL POWTER Bad Day (Warner Bros.) 266 473 190507 24 10200
5 @ NATASHA BEDINGFIELD Unwritten (pic/ 1895  +271 155375 17 96/1 MOST ADDED°® |
2 3 JAMES BLUNT You're Beautiful (Custard/Atlantic) 1822 74 169141 37 103/0
ARTIST TITLE LABEL(S) ADDS
4 @ LIFEHOUSE You And Me (Geffen/ 1667 +23 148518 48 9610 | Bon i0u who Says You Cont GoHome AsbrdIMG) i
3 5  KELLY CLARKSON Because Of You (RCA/RMG) 1541 108 160352 31 8310 | pian DIAZ No More Tears /Strip City 8
7 0 MICHAEL BUBLE Save The Last Dance For Me (743/Reprise) 1368 +5 107056 23 910 KATIE MELUA Just Like Heaven (Dramatico/ 7
6 7 ROB THOMAS Ever The Same (Atlantic/ 1289 121 125209 22 83j2 | NATALIE GRANT The Real Me (Curb/Warrer Bros) 5
10 @ NICKLACHEY What's Left Of Me (Jive/Zomba Label Group) 1084 +74 68635 12 843 ;g[‘lsfcclAA':‘?( ;]9; (fv’;g' k3/A . : ‘
8 @ CHRIS RICE When Did You Fall (In Love With Me) (Columbia/iNG) 079 +22 57281 19 TIB | et o ”Vm .y :
9 @ FAITH HILL Wr"M MCGRAW Like We Never... /Wamer BIDS./CUIb/ 1063 +20 92423 22 78’0 TAYLOR HICKS Do | Make You Proud {/AMG/ 4
1 11 KEITH URBAN Making Memaries Of Us (Capitol/EMC) 921 50 58787 24 910 | JACK JOHNSON Upside Cown BrushfielUniversal Republic)
13 @ SHERYL CROW & STING Always On Your Side (A&M/nterscope) 732 483 3666 N7 B |
14 @ BON JOVI Who Says You Can't Go Home (/sland//DJMG) 694 453 64283 15 59111 | aucc por teir company poly: Songs that reach fve lays et ek in oo
12 14  LEANN RIMES Probably Wouldn't Be This Way (Curty 604 46 24826 23 78/0 | consecutive airplay weeks. Airplay week is defined as Sunday through
19 @ FIVE FOR FIGHTING The Riddle (Aware/Columbia) 545 +146 32105 6 5713 Saturday. Adds from all other programmers are still accepted at any play level.
16 D TAYLOR HICKS Do | Make You Proud (/RMG) 508  +30 46848 5 41/
17 @ NICOL SPONBERG Crazy In Love (Curby 485 +39 16341 " 55/0
18 8 BO BICE The Real Thing (RCA/RMG) 454  +11 18208 10  45]2 MOST
22 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 422 +65 58540 8 36/2 :
21 @ RASCAL FLATTS What Hurts The Most (Lyric Street) 403 +29 23126 5 532 INCREASED PLAYS %
20 @) MERCYME So Long Self (Columbia/IN0) 385 +7 10381 9 491 | arnst e wses INCREASE
15 22 CARRIE UNDERWOOD Some Hearts (Aristaj 382 104 22864 20  55/0 | NATASHABEDINGFIELD Unwritten fpic/ +20
23 23 CHICAGO Love Will Come Back (Rhina/Warner Bros.) 324 A1 13185 7 4500 gﬂ’:ﬂi‘:“c;g;xg“;‘il;g‘* fh'ﬂﬂ'iﬁnwy"{fﬁféﬁ”}% T *:g:
25 @  KELLY CLARKSON Walk Away (FCA/AMG) 256 414 36380 11 225 | ot acuey wiars ot Of Me ielomts Lt G +74
26 25  CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/ 179 -15 8732 12 13/0 DANIEL POWTER Bad Day (Warner Bros.) +73
29 @ JACK JOHNSON Upside Down (Brushfire/Universal Republic) 152 +32 1317 3 16/4 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgi) ~ +65
28 @@ FRAY Over My Head (Cable Car) £pic/ 150 +14 5736 3 12/1 | JONSECADA Free Big3 +60
@ JON SECADA Free (Big 3/ 132 +60 3822 1 215 ::’c":):‘;‘go"“‘::‘; :ZVE You ICH'E" G"(c”“rze (istand/10JM6) +§:
30 @ CHANTAL CHAMANDY Feels Like Love (Vinemuse Entertainment) 131 7080 4 | The’a;e‘”al“MgicW;’/mee, gs) ot
27 30 HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguard) 85 91 1800 15 20/0

104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added

is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. —M——
Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays

times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour P sed herein with permission from Arbitron Inc. (© 2006, Arbitron . o
fnc.).@ 20())6 Radio ngecords, IS ! v urrersons wine I ( LOS LONELY BOYS Oiamonds (Or Music/Epic)

Total Plays: 84, Total Stations: 14, Adds: 3
TEDDY GEIGER For You | Will (Confidence} (Columbia/Sony BMG,

MOST Total Plays: 75, Total Stations: 10, Adds: 1
TOTAL TOMMY JAMES Love Words (4ura/
PLAYED RECURRENTS g i _ PLAYS | Total Plays: 63, Total Stations: 10, Adds: 0
UNCLE KRACKER f/DOBIE GRAY Drift Away fLava/ 761 LIONEL RICHIE | Call It Love (Island/iDJMG)

ANNA NALICK Breathe (2 AM) (Columbia) m Total Plays: 62, Total Stations: 11, Adds: 5
TOTAL KEITH URBAN You'll Think Of Me (Capitof/EMC) 661 NATALIE GRANT The Real Me (Curt/Warner Bros.)
ARTIST TITLE LABEL(S) PLAYS JOHN MAYER Daughters (Aware/Columbia) 646 Total Plays: 44, Total Stations: 15, Adds: 6
ROB THOMAS Lonely No More (Atiantic/ 883 MATCHBOX TWENTY Unwell (Atiantic) 643 ———— e —
LOS LONELY BOYS Heaven (0r Music/Epic/ 880 |  MARDON 5 She Wil Be Loved (Uctonel/RMG) 640 | Songs ranked by total plays
KELLY CLARKSON Breakaway {RCA/RMG) 818 SHERYL CROW The First Cut Is The Deepest M&M//ﬂfEISL‘U/]E/ 624 Station playlists for all R&R reporters are available

MICHAEL BUBLE Hore (743/Reprise) 803 DIDO White Flag (Arista/RMG) 607 on the web at www.radioandrecords.com.

Quality Research, Quuality Results

“Throughout the year | have the pleasure of working with Broadcast Architecture.
We have been working together for over 5 years
and I'm proud to say that they have been instrumental in [KOST]'s success in the ratings.
Broadcast Architecture has a great team of employees.”

— Stella Schwartz
|(DS | Program Director
103.5FM KQOST/ Los Angeles

>

BROADCAST ARCHITECTURE®

www.broadcastarchitecutre.com (818) 461-8016
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¢ RateTheMusic com

BY MEMABAZE

America’s Best Testing AC Songs 12 +
For The Week Ending 6/23/06

w w w

Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54
DANIEL POWTER Bad Day (Warner Bros.) 394 396 99% 3% 406 395 4.10
BON JOVI Who Says You Can't Go Home fisland//0/MG) 388 387 92% 22% 397 366 4.09
BO BICE The Real Thing (RCA/RMG) 377 381 B1% 15% 375 352 384
KELLY CLARKSON Because Of You (RCA/RMG) 367 376 99% 46% 367 383 361
ROB THOMAS Ever The Same (At/antic/ 367 378 93% 29% 378 373 38
KEITH URBAN Making Memories Of Us (CapitolEMC) 363 373 91% 30% 380 383 3.79
F.HILL WIT. MCGRAW Like We Never... Wamer Bros/Curt)  3.62 372 %1% 31% 386 355 3.70
MERCYME So Long Self (Columbia/IND) 362 361 53% MN% 367 331 3B
LIFEHOUSE You And Me (Geffen) 361 366 96% 40% 370 368 3N
LEANN RIMES Probably Wouldn't Be This Way (Curty) 360 361 8% 2% 311 374 370
CARRIE UNDERWOOD Some Hearts fArista/ 357 359 91% 30% 362 334 373
MICHAEL BUBLE Save The Last Dance For Me (/43/feprise/ 356 353 91% 31% 357 349 360
TAYLOR HICKS Do I Make You Proug (/AMG) 3.52 - 76% 15% 368 339 379
S. CROW & STING Always On Your Side (A&M/interscope) 3.50 3.46 85% 28% 357 337 365
CHRIS RICE When Did You Fall(In Love With Me) Cotmbia/V0) 3.48 367 HM% 17% 351 328 3560
NATASHA BEDINGFIELD Unwritten (£pic/ 347 352 92% 3% 356 365 353
NICK LACHEY What's Left Of Me (five/Zomba Label Group)3.36  3.37 84% 26% 351 357 348
JAMES BLUNT You're Beautiful (Custarg/Atiantic/ 323 325 99% 56% 330 360 3.19
NICOL SPONBERG Crazy In Love (Curb/ 316 310 4%% 14% 323 297 334

Total sample size is 337 respondents. Tolal average favorability estimates are based on a Scale of 1-5. (1=dislike very much, 5 = like very

much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM syslem, is available for local radio slations by

calling 818-377-5300. Rale TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST TITLE LABEL(S)

MICHAEL BUBLE Save The Last...
JAMES BLUNT You're Beautiful (Custard/Atlantic)
KELLY CLARKSON Because Of You fRCA/RMG)

ROB THOMAS Ever The Same fAt/antic)

NATASHA BEDINGFIELD Unwritten (Epic/
o TOMI SWICK A Night Like This (Warner Music Canada) 285

dp COLIN JAMES Into The Mystic (MapleMusic/UMG)

{Warner Bros.)

TOTAL
PLAYS

410
356
355
347
322

283

SHERYL CROW & STING Atways On... (A&M/interscope) 275
DANIEL POWTER Bad Day (Warner Bros.)
PHILOSOPHER ... Castles In... (Sony BMG Music Canada) 237
LIFEHOUSE You And Me (Geffen)
MATT DUSK All About Me (Universal Music Canada) 228

KEITH URBAN Making Memories 0f Us (Capitoll

265

229

225

BRYAN ADAMS Why Do You Have To Be... (Universal) 212
GINO VANNELL! It's Only Love [Universal Music Canadal 195

CHRIS RICE When Did You Fall...

{Columbia/INO)

192

RON SEXSMITH All In Good Time (Warner Music Canadal 187

JACKSOUL oneSong (Sony BMG Music Canada/
GREGORY CHARLES I Think Of You (Disques NBW/

147
144

J. JOHNSON Upside Down (Brushfire/Universal Republic) 130

CARRIE UNDERWOOD Some Hearts (Arista)

101

F. HILL WIT. MCGRAW Like We... (Warner Bros./Curb) 91
L. RIMES Probably Wouldn't Be This Way (Asylum/Curb) 91

PHILOSOPHER ... Give Back... (Sony BMG Music Canadal
GAROU Je Suis Le Meme (Sony BMG Music Canada)
BEN LEE Catch My... New West/Universal Music Canada)

DON JUAN Aimer (Guy Cloutier)

CORINNE BAILEY RAE Put Your Records On (Capitol)
@ ANNIE BLANCHARD Evangeline (Musicor)
€D AMY SKY Do You Dance (EMI Music Canada)

82
81
19
76
76
75
n

+/-

PLAYS

-4
4
-16
+2
-4
13
+6
+5
-16
-5
+11
+21
+3
13
-16
+36

+64

+6
12
+12

+27
-2
-13
+4
-2
+5
+23

POWERED )]

MEDIABASE

"G sTATIoNs
21 1600
43 1400
25 1
20 140
1n 1
21 1500
22 1500
17 140
58 170
26 1500
a2 150
0 130
18 121
3 140
33 140

6 110
10 12
28
5 32
13 50
8 90
0
12 70
1 50
700
2 n
000
23
9 00
1

24 Canadian AC reporters. Monitored airpiay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs befow No.
CS are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

s

WYJB/Albany, NY*
PO: Chuck Taylor
MD: Chad 0" Hara

2 LIONEL RICHIE

KMGA/AIbuquerque NM*
OM: Eddie b

PD: Kris Abrams

12 ROB THOMAS

WLEV/Allentown, PA*
OM: Shelly Easton
PD: Dave Aussell

JACK JOHNSON

KYMG/Anchorage, AK
QM: Mark Murphy

POMD: Dave Flavin

No Adds

WFPG/Atlantic City, NJ*
PD: Gary Guida
MO: Martene Aqua

4 BON JOVI

WBBOQ/Augusta, GA*
| OM Mike Kramer
PD: Lee Reynolds
o Add

KKMJ/Austin, TX*
PO: Alex 0'Neal

APD: Stephen Michael Kerr
MD: Tern McCarmick

No Adds

KKMY/Beaumont, TX*
OM. Joey Armstrong
PO: Dnn Rivers

NAYALIE GRANT

WMJY/Biloxi, MS*
OMPO: Watler Brown

E GRANT

WMXW/Binghamton. NY
PD: Bob Taylor
No Adds

WYSF/Blrmlngham. ALY
PD: Chip Arled:
APﬂ/MO Valene Vining

Adds

KXLT/Baise, ID*
Om: jett Cochran

PD: Tohin Jetines

No Adds

WMJX/Boston, MA*

MO: Mark Laurence
Adds

WEBE/Bndgepon cT*
OM/PD: Curt Hansen

MD- Dani
6 CHR

Lyons
RICE

WEZF/BurImglon
IM: Steve Cormier
PU Gala Parmebee

D: 8ob Cady
MD: Jemmev Foxx
No Adds

WHBC/Canton, OH*
OM/PD Terry Stmmons

I MD: Kayieigh Knss

| NoAdds

|
WSUY/Charleston, SC*
0M/PD; Mike Edwards

|| A20M0: Jon Guincy

BON Jovi

|
WVAF/Charleston. WV
OM/PD: Rick Johnsan
APD: Ric Cochran

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
| APD: Patfi Sanders
:M) Rgbm Oaniels
o Adds

WLIT/Chicaga, IL*
OM/PD. Darren Dawis
APDMD: Eric Richeke

No Adds

WRRM/Cincinnati, OH"
PD:; 1J Hotland
| 4PD: Ted Morro

WDOK/CIeveIand OH*
Scott Miller
MO Ted Kowaiski

KELLY

WTCB/Coiumbia, SC*
OM/PO: Brenl Jehnsan
APD: Jennifer Jensen

FLLY CLARKSON

|

REPORTERS

Stations and their adds listed ajphabetically by market

WSNY/Columbus, OH*
PO: Chuck Xnight

MD: Mark Bingaman

No Adds

KKBA/Corpus Christi, TX*
OM/PD: Ed Deanas

No Adds

KVIL/Dallas, TX*
OM: Kurt Johnson

PO: Nikki Nite

MD: Jay Cresswell

No Adds

WLQT/Dayton, OH*
OM: Jetl Stevens

PD: Sandy Colling

APDMD- Brian Michaels
No Adds

KOSI/Denver, CO*
PD: Dave Dillan

MD: Steve Harmilton

No Adds

WMGC/Detroit, MI*
OM: Jim Harper
PD: Lori Bennett
0: Jon Ray
No

WNIC/Detroit, MI*
PD: Don Gosselln
APD/MD: Theresa Lucas
No Adds

WOOF/Dothan, AL
POMD: Leigh &mgsnn
EDDY GEIG

U
KTSM/E| Paso, TX*

POMD: Bill Tolg
APD Sam Cassiana

| WXKC/Erie. PA

PD: Ron Arlen

WIKY/EvansleIe IN
PDMD: Mark Baker

DIAN D

KEZA/Fayetteville, AR
PD: jim Harvil
MD thh Higden
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WCRZ/Flint, MI*

OM/PD: Jay Patrick

APDMD: George Mclntyre
BOBICE

WOLT/Florence, AL
OM#D: Charlie Ross
14 LIONEL RICHIE

WDAR/Flarence, SC
OM: Randy “Mudflap™ Wiicox
PO Wil Nichols

MD: Evans Byrd

No Adds.

WAFY fFrederick, MD
PD: Chris Puorro

APDMD: Marc Richards

15 BON JOVI

KSOF Fresno, CA*
OM: £. Curtis Jehnson
PO; Mike Brady
MD: Knisten Ketley
o Adds

KTRR/Ft. Collins, CQ*
OM@%:SMM Callaghan

|
WHLG/Ft. Pierce. FL*

PD/MD: George Coles
Clan DiAZ

WLHT/Grand Rapids, MI*
OM/PD: Blll Batley
MD: Kim Carson

LONELY BOYS

| WoOD/Grand Rapids, MI*

|
|

OM: Doug Montgamery
POMD: John Pairrck
NICK LACHEY

MERCYME

WMAG/Greensboro, NC*

| OM; Tim Satterfietd

POMD: Scotl Keith
d

| No Adds

| WMGV/Greenville. NC*

PD: Colleen Jackson
No Adds

WMY!/Greenville, SC*
OM: Steve Geoftenes

POMD: Greg McKinney
| No Adds

WSPA/Greenville. SC*

OM Mark Hamiin
PD’MD Mike Moeel

| 0 Add
|

|

WRCHMartford, CT*
PD: Allan Camp

MD. Joe Hann

No Adds

KRTRMonolulu, HI*
OM/PD Wayne Maria
No Adds

KSSKHonolulu, HI*
POMD: Pyl Wilson
APD: Adam Carr

5 BON J

KUMUHonolulu, HI*
OMPD: Ed Kanoi
MD: Lee Kirk
KATIE MELUA
JON SECADA
DONALD FAGEN
CHANTAL CHAMANDY
OIAN DIAZ

WAHRMuntsville, AL*
P0: Chos Calloway
APDMD: Jackie Linn

KELLY CLARKSON

WRSAMuntsville, AL*

WJKK/Jackson, MS*
P0: Joha Anthony
AN DIAZ

WTEMJohnson City*

KCKC/Kansas City, MO*
APD/MO: Dave Johnson

Yo Adds

KUDL/Kansas City, MO*
OM/PD: Thom McGinly

WJXB/Knaxville, TN*
PD: Jelt Jamigan
KATIE MELUA

KTDY/LaIayene LAY
PO: C.J. Clements

APD Oebbie Ray

MO (Sleve Wiley

WFMK/Lansing, Mt*

OM Ray Marshall

PO: Chns s Reynolts
ATIE M
‘0 EY RAE
AN ow

KSNE/Las Vegas, NV*
P0; Tom Chase
MO: Jatn Bery

KLMYALincoln, NE
OM: Jim Steel

POMD: Sanny Valentine
16 FIVE FOR FIGHTING

KOST/Los Angeles, CA*
POMD: Stella Schwarlz
No Adds

MGN/Madlsun wi*
PO: Pat 0
MO. Amy Annon
2 NCK LACHEY
CORINNE BAILEY AAE
RASCAL FLATTS

KVLY/McAllen, TX*
PD. Alex Duran

NATALIE GRANT
KATIE MELUA
DIAN DIAZ

WLRQ/Melboume, FL*
OM Ken Holiday
£0; Michae! Lowe
MD: Mindy Leavy
LIONEL RICHIE

WRVR/Memphis, TN*
OM/PD: Jerry Dean

MD: Larry Wheeler

No Adds

| WMGQ/Middlesex, NJ*

PD Tim T e

WMXC/Mabile, AL
OM' Steve Powers

PD: Dan Mason

MD: Maw Boolh

LLY CLARKSON

KJSN/Modesta, CA*
PDMD: Gary Michaels
fo Adg

WOBM/Monmouth, NJ*
PD Steve Ardolina

MO: Brian Moore

et

KWAV/Monterey, CA*
PD MD: Bernie Moody

1E GRANT

WWLW/Moargantown, WV
omMPD Chaquv%

OKEL RICH

N

WALK/Nassau, NY*
PBTAD Rab Miller

WKJY/Nassau, NY*
PO Bil Edwards

MD: Jogi Vale

WLMG/New Orleans, LA*
PD: Andy Holt

APD/MD: Steve Suter

No Adds

WLTW/New York, NY*
PD: Jim Ryan

MD: Morgan Prue

No Adds

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APOMD: Tom Furc

1 JACK JOH
LIONEL RICHIE

WWDENoriolk, VA*
PD: Don London

MO: Paul McCoy

No Adds

KMGL/Oklahoma City, OK*
PDMD: Steve O Brien
No Adds

KLTQ/Omaha, NE*
OM: Mark Todd

PD: Bitly Shears

No Adds

WMGF/Orlando, FL*
OM: Chris Kamomerer
PDMD: Ken Payne

APO: Brenda Matthews

KEZN/PaIm Springs, CA
OM: Ken Wi

| eo: RlckSnaw

| WMEZ/Pensacola. FL*
s

PD: John

WSWT/Peoria. IL
OMPO: Randy Rundle

| KESZ/Phoenix. AZ*

PD: Kewin Gossetl
APDMD: Scott Brady
HNS

WLTJ/Pittsburgh, PA*
PDMD: Chuck Stevens
AN
L KE

WSHH/Pittsburgh, PA*
POMD. Ron Aniil

WHOM/Portiand, ME
UM/PD: Tum Moore

KKCW/Portland, OR*
OM/PD: Tony Coles

APOMD: Alzn Lawson

No Adds

WBYY/Portsmouth, NH*
OM/PD: Duncan Dewar
APD: Jan Home
MD: Pat McCrueden
lo Adds

WWLI/Providence, RI*
OM/PL: Tony Bnstol

APD: Mike Rovin

No Adds

KNEV/Reno, NV*
OM: Tom Jordan
No Adds

KRNO/Reno, NV*
POMD: Dan Friz

BON JOVI

TERMS

WTVR/Richmaond. VA*
OM/PD. Bill Cahill

APO: Adam Stubbs

MD: Kat Simons

No Adds

WSLQ/Roanoke, VA*
PO: Jim Murphy

MD: Dick Damels
| No Adds

WGFB/Rackford, IL
POMD: Doug Daneels
NICK LACHEY

| KGBY/Sacramento. CA*
| po: Fgli}(e l!e[lzk\C

8O
KYMX/Sacramento, CA*

PD: Bryan Jackson
APDMD: Jennifer Wood
RATASHA BEDINGFIEL

WGER/Saginaw, MI*

OM: Dave Maurer

PO: Tommy Frank
APD: Michelle Langely

KSF1/Sait Lake City, UT*
PD: Bil} West

MID: Bnan deGeus
IS

KQxT/San Antanio. TX*
POMD: Ed Scarbororgh
APD: Jim Conlee

KBAY/San Jose, CA*
PD: Dana Jang

{\PUM"D: Mike Ohling

o Adds

OM/PD: Keith Royer
MD: Petar Bie
No Adds

PD: Gary Nolan
MD: Laura Dane
No Adds.

KATIE MELUA

PD: Jim Roberts

OM: Rober! Harder

JON SECADA
TAYLOR HICKS

| KXLY/Spokane, WA*

| PO/MD: Beau Tyler
No Adds

KRWM/Seattle, WA*

KISC/Spokane, WA*
POAMD: Dawn Marcel
JACK JOHNSON

KSBL/Santa Barbara, CA

KVKI/Shrevepun LA*
PD/MD rgteyh.’mm Huftman

WNSN/South Bend, IN

| WMAS/Springfield, MA*

0M/PO: Paul Cannon

| APOMD: Rob Anthony
No

Adds

KGBX/Springfield, MQ

OM/PD: Paul Kelley

| APU/MD DOave Roberts

TUNSTALL

KEZK/St. Louis. MO~

PD. Mark Edwards
APD: Bat Landon
N

KJOY/Stocktan, CA*

0N ohu Christian

POMD. Dirk Kooyman

| Mo Ad

| WYYY/Syracuse, NY*

OM: Rich Lauber
PD: Kaihy Rowe

APDMD: Marne Mason

| WRVF/Toledo, OH"

| OM: Bill Michaels
PO Tom onk

KONA/Tri-Cities, WA

| APDMD Rusty Faust

www.americanradiohistorv.com

KBEZ/Tulsa, 0K*
PD/MD Keith Mariow

KOOYTyler, TX
PD. Charlre D"Douglas

MO: Rotd Wayne
4 TAYLOR HICKS

WLZW/Utica, NY

OM: Tom Jacobsen

PO: Enic Miller

MD Mark Richards
LIONEL RICHIE

WASH/Washington, DC*
PO Bill Hess

BON JOVI
RASCAL FLATTS
JON SECADA

KHBB/Wu:nlla KS*
PD: Lyman James
Mn Dave Wilson

WMGS/Wilkes Barre, PA*
OM: Jim Donman

PD: Stan Phillips

MO: Brian Hughes

No Adds

WJBR/WiIminlalan, DE*
OM/PD: Michael Warle
D: Pg'ey

&

WSHS/Warcesler MA*
POMD: N ot

WARM/York, PA*
PD:ADaye Anthony

POWERED |17
MEDIABASE

“Monitored Reporters
128 Total Reporters
104 Total Monitored

24 Total Indicator
Did Not Report.
Playlist Frozen (2):
WAQLR/Kalamazoo, Mi
WZID/Manchester, NH

~

L ]
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- ™ N
- America’s Best Testing Hot AC Songs 12+ RR SO, 7 AC TOP 40 IR Lo
ﬁﬂ{ﬂ”’ﬂ””ﬂﬂ.’ﬁlﬂyx! For The Week Ending 6/23/06 CANADA HOTA C TOP 40 MEI"ABASE
o " wooww LAST HIS TOTAL  +/-  WEEKSON TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEZEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS ~ CHART  STATIONS
] GOO GOO DOLLS Stay With You (Warner Bros.) 649 +10 9 16/0
FRAY Over My Head (Cable Car) (pic/ 408 396 87% 30% 402 330 412 4 8 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 636  +81 7 1600
NICKELBACK Savin' Me (Roadrunner/IDJMG) 396 383 86% 28% 400 400 400 1 3 ol STABILO Flawed Design (EM/ Music Canada) 623 .26 19 20i0
GO0 GOO DOLLS Stay With You {Warner Bros.) 380 3831 8% 17% 388 362 4.10 7 0 DIXIE CHICKS Not Ready... lﬂgen Wide/Columbia) 528 +34 7 18/0
ALL-AMERICAN... Move Along Doghouse/interscope) 388 387 84% 1% 382 380 384 g 5 " ":AAO“QIELSEBOLJ:"['J h‘A’Vy'S:L";"{gI’gzZ‘;V’,’:S’Z’”L{aﬂa » §§§ fg "7‘ :g:g
) +
ROB THOMAS Ever The Same Atlantic) 386 392 94% 30% 406 376 432 8 8 RED HOT CHILI PEPPERS Dani California (Warner Bros,! 485 +29 7 150
DANIEL POWTER Bad Day (Warner Bros.) 378 372 99% 49% 387 3710 402 6 8 COLDPLAY Tha Hardest Part (Capitol) 485 21 9 1710
BO BICE The Real Thing (RCA/RMG) 378 375 91% 26% 373 372 34 i SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Sony BM5) 486 +21 7110
KELLY CLARKSON Walk Away (RCA/AMG) 375 376 9% 43% 383 363 402 190 * ;:f;’:;:’:,’aysl'[’};fv:fs”a;’;ie;" g‘l”’;f”"/ e :g; :g 12 :%g
TEDDY GEIGER For You | Will... (Columbia/Sony BMG/ 371 3N 87% 28% 382 363 398 13 12 FRAY Over My Head (Cable Car) (pic/ 409 8 14 12/0
FIVE FOR FIGHTING The Riddle (Aware/Columbia) 370 366 49% 6% 351 333 364 15 @ INXS Devil's Party (Sony BMG; 397 +18 5 14.1
BLUE OCTOBER Hate Me (Universal Motown/ 366 358 61% 16% 391 380 403 12 14 KELLY CLARKSON Walk Away (Sony BMG) m 42 2 150
BON JOVI Who Says You Can't Go Home (siand/0UMG) 354 353 9% 35% 349 339 357 }(9; ﬁ: mgn;;‘:‘::gf éx’;mmm Frnd gm ::753 *fg 1: :'7‘:;
KT TUNSTALL Black Horse & The Cherry Tree (Reentess/Vipin/ 3.64 358 93% 32% 379 365 391 20 NELLY FURTADO f/TIMBALAND Promiscuaus (Geffe 358 +55 5 10/0
NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)3.63 389 92% 32% 371 340 400 17 CITY & COLOUR... Save Your Scissors /Dine Alone/ 343 +1 10 141
NATASHA BEDINGFIELD Unwitten (£pic/ 362 366 97% 47% 365 343 385 14 134 PHILOSOPHER.. Give Back... Sony BMGMusic Canacis) 343 45 14 1110
FORT MINOR... Where'd You Go Machine ShopWarer Bros) 358 —  T8% 2% 376 367 387 ;g Al g:l"n':::: Asggufﬁi’nf’;’/ﬁﬁ A - g ': :zg
RED HOT CHILI PEPPERS Dani California (Warmer Bros.) 355 352 86% 22% 345 345 345 24 o DANIEL POWTER Jimmy Gets High (Warner Bros) 293 +40 6 15/0
SMASH MOUTH Story Of My Life (Beautiful Bomb) 351 - 4% 9% 344 284 381 36 C. KREVIAZUK All | Can Do (Sony BMG Music Canac'a 283 +101 2 1212
BREAKING POINT Al Messed Up (Wind-Us) 350 342 40% 8% 332 329 335 gg PINK EWE"E K"e"’:w/“f;“/ﬁ’gjju Label G’;’”P/ - :;8 +;g : :f%
i . BEN LEE Catch My... fVew Infversal Music Ca 1 +
9, 0,
MAT KEARNEY N.othlng Left To Lose (Aware/Columbia) 349 339 M1% 10% 352 338 367 27 s JACKSOUL oneSong (Sany BMG Music Canads) 250 15 s e
J. JOUNSON Upside Down (Brushfire/Universal Republic/ 348 344 86% 32% 370 352 388 21 27 INXS Afterglow (Sony BMG) 250 49 19 190
SHAKIRA f/WYCLEF JEAN Hips Don't Lie Epic/ 34 325 %% 44% 366 360 373 K] @ NICK LACHEY What's Left Of Me (Sany BMG) 247 +33 2 8/0
JAMES BLUNT You're Beautitul Custard/Atlantic/ 342 333 99% 63% 357 318 393 %g gg -;LJAUC':("::’E"D:P:':; UGWV" f@%ﬁf;};m’ ”ﬂ'”j"‘/ g?; :: ‘g ‘g:g
: . . 0 0 one bomng Interscope, 2
AEWEL A gan A Agar Aiante) 0 b B2 2 LN 100 34 28 31 TEDDY GEIGER For You!Wil... Colmbia/SonyBM/ 216 20 13 120
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 340 328 54% 17% 330 306 353 32 @* REX GOUDIE Lie Awake (Sony BMG Music Canads) 212 +7 7 8i0
S. CROW & STING Always On Your Side (A&M/interscope/3.39 322 79% 27% 349 340 356 26 33 PINK Stupid Girls (LaFace/Zomba Label Group) 199 44 20 1700
JAMES BLUNT High (Custard/Atiantic/ 335 336 83% 26% 342 317 367 28 34# ::'::NBSYT“A’:EL Fsafdszln ?‘JS';: // ;’al;’:;;e M:/if ?ﬂ}”ﬂ"ﬂl : :; 2: g ;;g
i 0 1) uddenty {Re ss/Virgin +
L S e Do S 2 2 36* KAYLE Don't Hold Me Down fKnatty Music/ 09 A0 17 140
BETTER THAN EZRA Juicy (V2/Artemis) 319 325 76% 26% 328 296 359 FIVE FOR FIGHTING The Riddle (Sony BMG) 167 +22 1 8I0
Total sample size is 346 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very - FORT MINOR... W!\ere'd... Machine S{mp/W amer Bras.) 159 1 ! an
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn JAMES BLUNT High (Custard/Atiantic) 159 +39 1 m
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 40 * NEVERENDING WHITE... The Grace [Ocean/ 158 .26 8 12/0
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, thev
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 25 Canadian Hot AC reporters. Moritored airplay data supplied by Mediabase Research, a division of Premiere Radio
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Networks. Songs ranked by total plays for the airplay week of 6/18-6/24. Bullets appear on songs gaining plays or remaining
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. flat from previous week. It two songs are tied in total plays, the song with the targer increase in plays is placed first. Songs
KHateTheMusit:.t:tJm dala is provided by Mediabase Research, a division of Premiere Radio Networks. \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. }
4 =)
R E P 0 R T E R S %Wl: 7 %gi?g B &%@;%k’ee Wi :::”Yﬁ/:;;::dmf:ms 55505%?%,2‘,‘," r:;v::sprmaneld MA g{]mmsﬂmlm Beach, FL*
7 RED HOT CHILI PEPPERS 17 JOHN MAYER 24 GNARLS BARKLEY MO: Cornia W ALAVERGAN REECTS APOMD: Ay Navarry
. . . ) 3 SHAKIRA WYCLEF JEAN O LSS LADON PIGG
Stations and their adds listed alphabetically by market K, P ——— VYO oo
WHDD/Ngon, OH WWMX/Baltimore, MD* WVMXCincinnati, OH* KSTaDes Mones, 4 0 Naood oH ety 16 RACOVTELRS OR ucstr Y- KIKYSH Louis, MO* KNINMichitaFalls, TX
o | B S I e .. | Menl e Rl
s cnmsnm\ AGUIl[RA 2 JESSICA SIMPSON No Adds MMES it KUSUM d N PSP Sy A 3 ?&] %%L%NVS l; %LMER\W me
wnvz/ma i . Martorg,CT- g“sesin P Comnie Srown KZZ0/Sacramento, CA* :
; ’s'ﬁ?ﬁ‘s“n"‘o%‘n" m - W@?&m e WJLO/Pensacola, FL* N Bt e
WOALCieveland,OH" KBMXDulth " B . POMD: oy Stuar —— bt
KPEK/Albuquerque NM* m;‘"_&gﬁg" MD _,o,m :&Eﬁ Pg' EEQ‘L'A%T%AMVW :'(Punr;‘)%ﬂ:u:%:mﬂ P40 ebtie[Mazel) A wm&’%@‘u oAl WINCMlmAI‘}esler VA
Doy Hbun iighdis form e § CORRRE waley mag Nohdts SOtHMAYER POMD: Pauls Kdwsl
2; ;w;::::l 1 FIVE FOR FIGHTING KDYty CA T KI0YSan Francisco, CA" WOKX/Sunbury, PA 7 s
s WEMX/Baston. MA* WENS Calumbus, OH* ::‘ﬁ:a:“ i WIPL ndianagolis, IN* Rocx Klu?vgﬁ 7S 0 Hw] m:;TBNA*M::lIJ’I‘LERA e %mm'
LANDON PIoG POl Mekenea P s«mn o D Aou NP Scal Jo MAVER WXLOMorcester, MA*
AP Mice laney Laigho 2 CORMEGAL e MO v Decor KMXP/Phoenix, AZ" e A iy mﬂm’u‘“
KDBZ/Anchorage 3 W'R Christi, TX* 2 MNDON HGG m/.'n'%‘.i’mv{"“ LS :'; ﬁﬁw“ ;I.D.I.C/Sa'r} Francisco, CA* RAS(’AKELAEX‘AHS
Pumn Em Maxwell us i PO: Scott Shannan 0: dohn Pschas Chrs
MD: Tony Mascaro *
o | TS ot L S L S R —
KA churage AK 3 WSILEY PARKER ANGEL KOMXDats, T 10 MARIAH CAREY 1 FOO FGHTERS . WIZPTPitshurgh, PA P s
F IJ)mngn LenvrI)x 2 é’ggﬁé%}ﬂz PD mmmhnn %P‘mml;' A OM/PD: Keith é‘lra!r’k' KEZR/San Jose, CA" NO; (;MN::LE'ELER';LEY
5 SHAKRA TWNCLEE AN Ho. L'mlmarmna'; WM%! redencsbury, VA WMKLAexington, KY* G Iieair, Branch MO S Woamoeny s
3 i beeot ® Nojds
WTSSBuftalo, NY* = PD”:PL’?&‘ERICABN REJECTS RS 13 A n e WBOW/Tems Haute, IN
WAYv/All?mwcnv N aﬁ;%ﬁ{»ﬁﬁ& — B RASCAL TS KWMahuma e - '2nlanﬂ - 7 10N MAYER OMPO. G Caer
L 2 utas A Chris Baker PD: Je e cllngwl\a
g G P s e eowereo 1]
Sk Shipson 12 GNARLS BARKLEY '1'2 ZR%'(') T:‘lIJ" 4 "’R"’ fan G MEI"ABAQE
AT WMT/Cedar Rapids, (A i it WMX0/Dlean, NY %‘f’sﬂv’ﬂﬁglﬁfﬂr = '
?QVCJ(E)NTEURS o [{:C“ Look re WMMX/Da onAOH? R P""&%Q‘Jé‘u%@’““ g{dBWZ/JPnu?arinllxeepsle,NY KPLZ/Seattle, WA* bt *Monitored Reporters
l o Alers QAT e . (05 LONELY B0YS o e i Jamm PO: Kant Pl sﬁs
. WDl Farz WINKFFL rfgngFeL' KYSFLes Angeles, CA e 100 Total Reporters
Wé’ﬁ‘d‘"“ aTyxes JOHN MAYER ﬂ %\snm o, APU/MD Daanne Sattren KQKQ/Omaha, NE* N\CK U\CHEY -
APD;Came Benjamn TG HAT KEARREY 1 SR i e O[T keA POMD! Nevin Dine !{]SNEE{PEr‘gﬂ(enoe RI* ghﬁmgm LX 80 Total Monitored
e BRECE | oo e L
b Q'DORINNE BAILEY RAE PD: Dave Symonds WAJIFL Wayne, IN* WXMA/Louisville, KY* . N PO: %‘é’} 3."12"&% No Adds e e
KLY Bakerseld, CA* bl N Ty o S i KSRZ/Omata, NE KOCS Duag Cies, " :
RPD £, Tyer No Auds BLUE OCTOBER MPZJ.(l)‘e:%i&a ] O o e KZ2W/Spokane, WA* 2::;::: ?;pzoe:.(z):
L3 F‘\'&?“ Buter WKRQCincinnati, OH* KIMN/Denver, CO* RN, O fon e KEYW/Tri, WA
STEFV DM/PD: Patii Marshall DM: Keith Abrams WMC/Mem his, TN* Mayna WRﬂX/WashInglan nc*
APD: Grover Collns FD: GrEDv Cassid WMEE/F!.Wayne IN* 0. Loncs Bahance WOMX/Orfando, FL* e DMPD: Keany Kiog WCOD/Cape Cod,
Rocx KILLS KID anAalzj’sla" Douglas API]/M mnae Gitord %/%0" Nnél Kell MD Jill Bucco rﬂ% JLen Cnghman WRFY/Heading, PA* MD Carnl Pamev MA
00 M * ENBEEme RNMATER o Bkl
! JOHN MAYER )
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- RR HOT AC TOP 40 .

June 30, 2006 POWERED [
WM st e e T MEDIABASE
3 o KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ 2785 +86 172691 23 mn
2 o NICKELBACK Savin' Me (Roadrunner/IDJMG) 2772 +65 161917 19 76/0 MOSTA DDED .
ARTISTTITLE LABEL(S) ADD
1 3 DANIEL POWTER Bad Day (Warner Bros.) 2585 -139 158350 38 7710 JOHN MAYER Waiting On The World To Change (AwargColumbia) 26
4 4 NATASHA BEDINGFIELD Unwritten (£pic/ 2522 40 153819 26 74j0 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 6
6 0 FRAY Over My Head {Cable Car} (Epic/ 2155 +34 125902 33 7411 FRAY How To Save A L.ife (Epic) _ 6
5 6  KELLY CLARKSON Walk Away (RCA/RMG) 2112 75 124598 24 680 ‘J‘é’;v‘;t“:sg"gs L;*'{;""‘{Q/The Hard Way (Hybrid) g
7 @ GO0 GOO DOLLS Stay With You (Warner Bros.) 2094  +76 111890 11 7N i i
: . . . The Hot AC add threshold is applied to monitored stations not allowed to report
9 0 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 1862 +81 102597 23 66/1 adds per their company policy: Songs that reach 10 plays per week in two
8 9 ROB THOMAS Ever The Same /At/antic) 1733 82 112310 N 7310 consecutive airpiay weeks. Airplay week is defined as Sunday through
10 ) REDHOT CHILI PEPPERS Dani California (Warner Bros,) 1728 +197 108007 10 G52  |Sawrday-Addsfromallotherprogrammers are til acceptedat any play level.
1 m BO BICE The Real Thing (RCA/RMG) 1515 +27 76957 13 59/0
17 @ GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 1503 +359 91592 5 63/6
14 @ JAMES BLUNT High (Custard/Atlantic) 1433 +29 73180 10 6911
12 14 TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 1366 -119 70233 20 61/0
16 ) NICKLACHEY What's Left Of Me (Jive/Zomba Label Group) 1382 +97 71616 11 5501 MOST
19 (D SHAKIRA fIWYCLEF JEAN Hips Don't Lie (pic/ 1072 +117 53401 8 291 INCREASED PLAYS W
18 @ RIHANNA S0S (Def Jam/IDJMG) 1044 +56 56333 14 35[0 ARTIST TITLE. LABEL(S) IN;;:XSE
20 @ FIVE FOR FIGHTING The Riddle (Aware/Columbia) 1036 +147 53616 6 585 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) +359
21 @ ALL-AMERICAN REJECTS Move Along (Doaghouse/interscope) 889 +142 43919 8 38)2 JOHN MAYER Waiting On The W0f|f1--- /AWWB/C'J/””'/J/H/ +307
23 @ BLUE OCTOBER Hate Me [Universal Motown) 740  +81 31204 9 332 |REDHOTCHILIPEPPERS Davi Calfomia Marner Bros)  +197
99 . . FIVE FOR FIGHTING The Riddle (Aware/Columbia) +147
21 BETTER THAN EZRA Juicy (V2/Artemis) 657 A2 34323 A7 3611 | ) AMERICAN REJECTS Move Along (Doghouse/interscope) +182
24 @ FORT MINOR... Where'd You Go (Machine Shap/Warner Bros.) 519 +50 22545 6 23/0 RASCAL FLATTS What Hurts The Most /Lyric Street) +140
29 € RASCALFLATTS What Hurts The Most /Lyric Street) 505  +140 25000 4 295 SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ +117
25 €@ MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 466 +22 15070 6 354 g;%‘:slaﬁ';fzsﬁ?fé;:e: Uf“':"eofk/r']”/ﬁ”’"”;éﬁ A%”P/' +gz
in't No Other Man +
28 @ KEANE Is It Any Wonder (interscope) 449 +70 19037 3 2513 CORINNE BAILEY RAE Put Your Records On /Capita) 01
26 @ SMASH MOUTH Story Of My Life (Beautiful Bomb) 445 +30 15648 5 2112
@ JOHN MAYER Waiting On The World To Change (Aware/Columbia) 378 +307 34759 1 37/26
30 28  LOS LONELY BOYS Diamonds (0r Music/Epic/ 335 -4 11231 4 281
27 29  BREAKING POINT All Messed Up (Wind-Up) 302 91 4862 16 2310
37 €D CHRISTINA AGUILERA Ain‘t No Other Man (RCA/RMG) 299 +94 13176 2 155 LM
34 @ AUGUSTANA Boston (£pic/ 273 +50 9747 2 2012 MARY J. BLIGE One (Geffen/
z : : Total Plays: 155, Total Stations: 11, Adds: 0
33 @ STAIND Everything Changes (Flip/Atlantic) 273 +42 11648 3 16/0 THEORY OF A DEADMAN Santa Monica (Roadrumner|DJMG)
36 @ SNOW PATROL Chasing Cars (4&M/interscape) 258 +49 12623 3 16/5 Total Plays: 139, Total Stations: 12, Adds: 0
@  FRAY How To Save A Life (Epic/ 214 +58 10136 1 156 gﬂﬂ:gi'\lf B?;lsf\; RA'ES Put Your]rj‘e%gs an (Capitol)
. otal Plays: 135, Total Stations: 14, Adds:
35 35 SHERYL CROW & STING Always On Your Side (A&M/Interscape) 206 -8 10772 20 2210 SHAWN MULLINS Beautiful Wreck Vanguard)
39 @ DEATH CAB FOR CUTIE Soul Meets Body /Atfantic) 200 +2 8004 2 14/0 Total Plays: 113, Total Stations: 10, Adds: 0
32 37  MARY J. BLIGE Be Without You (Geffen) 194 48 10533 11 90 §0t°l';'|ﬁ"“]':§ “4",“.’; {ﬁ?A/ﬂﬂ{g/Add 1
otal Plays: 112, Total Stations: 12, Adds:
- @ NICKELBACK Far Away (Roadrunner/IDJMG) 188 +10 12647 2 n AMERICAN HI-FI The Rescue (Bhino)
@ ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 184 +89 4079 1 14/5 Total Plays: 83, Total Stations: 12, Adds: 2
4 4 p ; . LANDON PIGG Can't Let Go (RCA/RMG)
0 0 BEYONCE' Check On It (Sony Urban/Columbia) 173 7 9312 7 4/0 TotalPlays: 39, Total Stations: 11, Adds: 4
80 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week - R
of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Songs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each R K X
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays fists the songs with the greatest week-to- Station playlists for all R&R reporters are availabie
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {(© 2006, Arbitron Inc.).© 2006 Radio & Records. —

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE - "% I sty towsparer

* R&R Today: The Industry’s Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%)!

R&R’'S INDUSTRY VIP PACKAGE IS $44500
(Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
" . oy . &
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Even though you’ll hear quips, fun and elements of education, th:s program is reclly

about the music that —ad» the 80’s a special decade. The bottom-line: THE '60s ARE

FUN AND “THE PJRE '80s” WILL BE PERFECT FOR A FU\ SUMMER WE-KEND!
Radio stations all along “The Pure *30s” Redio Network will receive 6 one-four CZs for broadzast. The

show will have 10-Mirutes of commercial inventory availepls for local advertising and Universal Music £terprises vail) retain two-
minutes for nationa» commercials promoting their “Summer of 80s™ campaign, as well as specific CD3 frem the “Pure "SCS™ serwes.

Radio stations will receive the program for free.

MEVEY/MEDIN

UM®E

bA LK v E RS AT MSic comdalY

© 2006 Universal Music Enterprises,

a division of UMG Recordings, Inc.

Visit www.mcvaymedia.com/oure80s for a free demo and contact

Katie Seidel to reserve your program Market exclusive. First come, First served.

Please contact: Katie Seidel, 805-496-3311, Seidelk1 @aol.com
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Truly Independent

A chat with Saul Levine

Aside from the rare individual who may have been born into
a radio dynasty such as the Mays’, few radio broadcasters
can claim they began — much less conducted their entire radio
careers — in station ownership. In Mt. Wilson FM Broadcasters
founder Saul Levine’s case, during his 47 years in radio he has
never worked at a station he didn’t own.

Levine currently operates two proper-
ties in the nation’s No. 1 advertising mar-
ket, Los Angeles: Classical KMZT and
Adult Standards KKGO-AM. His re-
markable tale starts along the Mackinaw
Straits of Michigan’s Upper Peninsula,
300 miles north of Detroit, in Sheboygan.

Levine’s earliest memories of radio
date from age 4 or 5. The nearest radio
stations were hundreds of miles away. “It
meant listening through static to stations
that were in Detroit, like W]R, or Chica-
g0,” he says. “I was intrigued by radio
and listened all I could.”

Radio held mag-
netic appeal for the
young Levine. “I
find it hard to ex-
plain, but by the age
of 11 or 12 I decided
I wanted to own my
own radio station,”
he says. He moved
to L.A. at 19 and,
upon completing his
undergraduate stud-
ies, convinced several individuals who
had money — “of which I had none,” he
says — to build a radio station east of Los
Angeles.

“Redlands was a city without a radio
station, and it was possible to get a con-
struction permit,” Levine says. “We put
together a group of one lawyer, three doc-
tors and myself and put the station on the
air in 1955, a daytime one-kilowatter,
KCAL-AM.

“That was my beginning, the first sta-
tion I built. Ilearned how to operate it on
the job. We covered 15 to 20 miles, includ-
ing San Bernardino and Riverside, which
were home, at that time, to about 200,000
people.”

L

Saul Levine

Prenatal FM

“In those days there weren't separate
formats,” Levine continues. “It was just
pop music — Bing Crosby, Frank Sinatra
— and block programming. Elvis Presley
appeared on the scene near the end of ’55,
and that began to change things.

“That first station wasn’t particularly
successful because I had parters who
didn’t understand radio — not that I had
any experience, but I thought I under-
stood it.” :

Before long Levine got an opportunity
to acquire the construction permit for an

46 ® Radio & Records June 30, 2006

FM station in L.A. He sold his interest in
KCAL to the other pariners and under-
took building 105.1, which remains his
primary interest to this day, although he
subsequently built two FMs in Hawaii
and acquired several other Southern Cal-
ifornia properties.

Levine’s Los Angeles FM station on
105.1 launched in February 1959 as Clas-
sical KBCA with an 18,000-watt signal —
crosstown CHR powerhouse KIIS has
8,000 — and a nondirectional antenna at
6,000 feet, which covers 100 miles.

L.A's heritage Classical KFAC-AM
gave away spots on its FM station, Levine
says, because at that time AM was the
primary medium for radio. Close to a
decade passed before FM gained signifi-
cance. Levine says, “We had a vastly su-
perior format to KFAC, but when we
went to advertisers, they got FM free from
KFAC, so why would they buy us?”

Jazz Mojo

Levine survived an extremely difficult,
woefully undercapitalized year before
fate intervened: A man called Daddy-O
Crump asked to buy Levine’s moribund
overnight airtime to play jazz.

Within weeks another local jazzbo,
Tommy B., bought afternoons for straight-
ahead jazz. In a flash KBCA became Jazz
full-time, and Levine made enough mon-
ey with the format to pay the bills from
1960 until 1989 — 29 years.

S U LR SRR

“If two companies
own all the radio
voices in America,
this is not good for
democracy.”

VTR R R BN 8

Levine considers the FCC’s early 70s

ruling forbidding AM-FM simulcasts a

watershed event. “I was alarmed because
the major powers in the city simulcast
their AMs,” he says. “There were only six
of us who were independent FMs.
“With all that money and the resourc-

RR SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com
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es to put separate programming on the
FM band, there would soon be 20 to 25
stations to compete with. I was really
concerned, but it turned out to be a bless-
ing in disguise because it shifted empha-
sis to the FM band.”

In 1979, KBCA was granted new call
letters — KKGO — ending long-stand-
ing listener confusion with the calls of
crosstown KABC. Although Levine loves
jazz, KBCA's revenues had dwindled to
trade-outs for meals at jazz clubs, so
when KFAC was sold to Evergreen and
the market was left without a commer-
cial Classical outlet in 1989, he flipped
105.1 to Classical as KMZT (K-Mozart).

During the mid-"80s Levine broadcast
Jazz for about a year at 540AM, with new
call letters KKJZ and esteemed program-
mer Lawrence Tanter at the helm — in
AM stereo, no less, toward the end.

The loss of that wonderfully inspired
Jazz station — on AM, with a spotty sig-
nal — was inevitable and tragic. I'm not
the only listener who'll always remem-
ber the sophisticated, exciting, cool and
accessible “KJAZZ" or Tanter’s eloquent
breaks.

One Line, Bottom Line

Mt. Wilson FM Broadcasters carries on
in the post-deregulation era, though Le-
vine concedes that sales remain a daunt-
ing challenge. “Classical is a format that
scares young time buyers,” he says.
“They can’t relate to it.

“We struggle; we persist. Sellers
must have a passion for a format to
convince a buyer. I've had difficulties
maintaining a sales department, and I
am fortunate now to have a staff that
believes in the product and does a good
job of selling it.”

Levine has strong feelings about those
independent operators who caved in to
the pressures resulting from deregula-
tion. “We were deluged by offers to sell,
which I uniformly turned down because
this is what I wanted to do, and money
could not take the place of that,” he says.

“I feel strongly about those who took
the money and ran — independents who
were offered a lot of money and sold out.
Soon just two groups were left that
owned most of the stations. Radio has not
benefited. | am appalled by it.

“Deregulation has done one thing —
increase the value of radio stations —but
as far as providing good radio to the pub-
lic, I don’t believe it has.”

David & Goliath

Two years ago Levine initiated legal
action against Clear Channel. He says,
“Clear Channel already had eight radio
stations in the market, as well as XTRA/
Tijuana-San Diego and KGGI/San Ber-
nardino — which they were selling —
both coming into the market, making it
10.

“Then they decided to represent Clas-
sical KUSC/L.A., which would have giv-
en them 11 radio stations in the market
because they planned to combo thatas a
package.

“That didn't sit well with me because
it was devious. It wasn't right. It was
bad enough that I had to compete with

www americanradiohistorv com
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“We’ll fight further
deregulation all the
way to the Supreme
Court because it is
going to destroy
whatever is left of
radio as we knew it:
a medium that
served the public in
a diverse way.”
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eight stations, but when they added
more under the guise of local sales
marketing agreements, we filed a peti-
tion with the FCC asking the commis-
sion to force Clear Channel to divest
itself of its sales rights in KUSC. That
stirred the pot.

“In response, a Clear Channel exec-
utive in California stated that no good
deed goes unrewarded. Here they
were, he said, trying to help this little
public radio station. What he neglect-
ed to say was that the University of
Southern California, which owns KUSC,
takes in $3 billion to $4 billion a year
in grants. It was a mean-spirited thing
for Clear Channel to do against me.

“Clearly, they were in the wrong. Af-
ter protesting that I was this bad guy
picking on them — poor little Clear
Channel, poor little USC — they saw the
futility and illegality of what they were
doing and very quietly dropped their ar-
rangement and never announced it to the
public. It just faded away.”

Levine’s suit was dismissed a year ago.

The Beat Goes On

“Clear Channel laid the framework for
further deregulation last year, saying that
a group should be able to own 10 or 12
stations in a community,” Levine says.
“I'm going to try not to let it happen.

“My FCC attorney in DC has been
alerted, and we’ll fight further deregula-
tion all the way to the Supreme Court
because it is going to destroy whatever
is left of radio as we knew it: a medium
that served the public in a diverse way.

“There was a time not so long ago
when the Soviet Union had only one
newspaper, Pravda, and this is what
we're looking at. If two companies own
all the radio voices in America, this is not
good for democracy.”

Levine intends for 105.1 to remain in-
dependent now and in the foreseeable
future. “My radio station is not for sale,
period,” he says. “My 26-year-old son,
Michael, runs the marketing staff. He
grew up around radio, and he loves it.
My 29-year-old daughter is a law school
graduate and our in-house counsel.”
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LAST THIS TOTAL +/- TOTAL WEEKS ON  TOTAL STAST|ONSI

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%?ICE CHART
1 1 PHILIPPE SAISSE TRIQ Do It Again (Rendezvous) 667 -3 72369 18 Jo/0
8 e MINDI ABAIR True Blue (GRP/VMG) 650 +73 13677 13 Jojo
2 3 BRIAN CULBERTSON Let's Get Started (GAFP/VMG) 607 -35 65086 24 310
7 o PETER WHITE What Does It Take (To Win Your Love) ([Columbia) 567 +133 80102 5 Jon
5 o WAYMAN TISDALE Get Down On It (Rendezvous) 510 +48 71092 1 250
6 0 RAMSEY LEWIS 0h Happy Day (Narada Jazz/EMI) 463 +2 60318 18 230
10 o NICK COLIONNE Aiways Thinking Of You (Narada Jazz/EMI) 411 +22 56244 23 29/0
g 0 EUGE GROOVE Chillaxin (Narada Jazz/EMI) 410 +15 52295 13 2710
4 9  PAUL BROWN Winelight (GRP/VMG) 401 91 47644 27 32/0
15 @ CORINNE BAILEY RAE Put Your Records On (Capitol) 337 +34 4534 9 2501
1 11 DAVID PACK Biggest Part Of Me (Peak/Concord) 337 -28 31555 13 25/0
12 12 SIMPLY RED Holding Back... /simplyred.com/Verve Forecast/VMG) 318 -7 32169 9 2712
16 @ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 314 +30 49235 13 221
8 14 NAJEE 2nd 2 None (Heads Up International) 312 -102 31085 35 30/0
13 15 MICHAEL LINGTON Pacifica (Rendezvous) 309 13 35622 3 2710
21 @ BRIAN SIMPSON Saturday Cool (Rendezvous) 249 +38 22803 6 2001
17 17 BEYONCE' Wishing On A Star (Sony Urban/Columbia) 249 -33 33980 20 19/0
18 18 CHRIS STANDRING ! Can’t Help Myself (Trippin’ ‘N’ Rhythm/ 246 14 27571 17 24/0
19 19 HERBIE HANCOCK... A Song For You (Possibilities/Vector) 239 -14 28049 17 2210
22 @ RICK BRAUN Groove Is In The Heart (Artizen/ 2N +45 20591 10 1710
20 @ PIECES OF A DREAM Forward Emotion (Heads Up) 225 +7 30608 5 2110
23 @ DAVID BENOIT Beat Street (Peak/Concord) 197 +33 21474 4 1n
24 @ JASON MILES Sexual Healing (Narada Jazz/EM) 151 +21 26352 12 9/0
25 @ GERALD ALBRIGHT We Got The Groove (Peak/ 128 +5 8444 18 13/0
26 @ DAVE KOZ Undeniable (Capitol] 127 +21 18094 4 10/0
@ FOURPLAY... My Love's Leavin’ (Bluebird/RCA Victor/RMG) 106 +90 28033 1 1017
@ JAZZMASTERS V Free As The Wind (Trippin” ‘N’ Rhythm) 100 +86 16520 1 13i14
27 @ ERIC DARIUS Chillin’ Out (Narada Jazz/EMI) 96 +3 6604 2 90
28 29  PAMELA WILLIAMS Positive Vibe (Shanachie/ 91 -2 9481 12 10/0
30 @ MICHAEL BUBLE Home (743/Reprise/ 89 +9 13830 20 90

32 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 6/18-6/24. Butlets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in

plays is placed first. Songs below No. 15 are movad to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record

is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially

reported to R&R by each reporting station. Songs unreported as adds do not count toward overal total stations playing a song. Most Increased Plays lists the songs with

the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station
| is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2006, Arbitron Inc.).© 2006 Radio & Records.

JACK JOHNSON Upside Down (Brushfire/Universal Repubiic)

MOST ADDED®

Total Plays: 55, Total Stations: 4, Adds: 1
MICHAEL FRANKS Under The Sun (Kach/
Total Plays: 54, Tctal Stations: 5, Adds: 0

SHILTS Look What's Happened {Artizen/

Total Plays: 86, Total Stations: 10, Adds: 1

RICHARD ELLIOT Say It's So fArtizen)

Total Plays: 70, Total Stations: 8, Adds: 1

MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown/

Total Plays: 61, Total Stations: 7, Adds: 0

KEM Find Your Way (Back Into My Life} (Universal Motown)

Total Plays: 60, Total Stations: 8 Adds: 0

MARION MEADOWS Dressed To Chill (Heads Up/
Total Plays: 53, Tetal Stations: 7, Adds: 1

OLI SILK Easy Does It (Trippin’ ‘N’ Rhythm)

Total Plays: 46, Total Stations: 6, Adds: 0
EVERETTE HARP Monday Speaks (Shanachie)

Total Plays: 35, Total Stations: 5, Adds: 1

BLACK GOLD MASSIVE Let It Flow (Major Menace/
Total Plays 34, Total Statlons 4, Adds: 0

Songs ranked by total plays

POWERED{’} 4

MEDIABASE

ARTIST TITLE LABEL(S) ADDS
FOURPLAY... My Love's Leavin' (Bluebird/RCA Victor/AMG) 7
JAZZMASTERS V Free As The Wind (Trippin’ ‘N’ Rhythm) 4

SIMPLY RED Holding Back... /simplyred.com/Verve Forecast/VMG) 2

The Smooth Jazz add threshold is applied to monitored stations not allowed
to report adds per their company policy: Songs that reach four plays per
week in two consecutive airplay weeks. Airplay week is defined as Sunday
through Saturday. Adds from all other programmers are still accepted at
any play level.

MOST
INCREASED PLAYS L
PLAY

ARTIST TITLE LABEL(S) INCREASE
PETER WHITE What Does It Take (To Win Your Love) (Columbia)  +133
FOURPLAY... My Love's Leavin' (Bluebird/RCA Victor/RAMG) +30
JAZZMASTERS V Free As The Wind (Trippin” ‘N’ Rhythm) +86
MINDI ABAIR True Blue (GRP/VMG/ +73
WAYMAN TISDALE Get Down On It (Rendezvous) +48
RICK BRAUN Groove Is In The Heart (Artizen/ +45
BRIAN SIMPSON Saturday Cool (Rendezvous/ +38
CORINNE BAILEY RAE Put Your Records On (Capitol/ +34
DAVID BENOIT Beat Street (Peak/Concord) +33
RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) +30

MOST
PLAYED RECURRENTS

TOTAL

ARTIST TITLE LABEL(S) PLAYS

3RD FORCE You Got It (Higher Octave/EMI) 278
NILS Summer Nights (Baja/TSR/ 256
KIM WATERS Steppin’ Qut (Shanachie/ 254
RICHARD ELLIOT Mystique (Artizen/ 209
KIRK WHALUM Whip Appeal (Rendezvous/ 176
EUGE GROOVE Get Em Goin" (Narada Jazz/EMI) 158
MARION MEADOWS Suede (Heads Up) 153
BRIAN SIMPSON It's All Good /Rendezvous) 149
PAUL HARDCASTLE Serene (Trjppin” ‘N’ Rhythm) 145
KEN NAVARRO You Are Everything (Positive) 137
WALTER BEASLEY Coolness (Heads Up/ 134
CRAIG CHAQUICO Luminosa (Higher Octave/EMI) 127
LUTHER VANDROSS Dance With My Father (/RMG) 127
NORAH JONES Don't Know Why (Blue Note/Virgin/EMC) 125
KENNY G... The Way You Move (Arista/AMG/ 123

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

Jerry Lewis,
National Chairman

\ www.als.mdausa.org
\ (800) 572-1717
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BB et e v T MOST ADDED |
3 @  WAYMAN TISDALE Get Down On It [Rendezvous) 238 +19 %65 1" 14)0 :TIZSZTRAT:LSETE:]BSEL\;S)F R —— “D;’S
I ree As The Wind (Trigpin’ ‘N' Rhythm
2 2 EUGE GROOVE Chillaxin (Narada Jazz/EMI) 226 -5 423 1 150 JONATHAN BUTLER Mandela Bay /Rendezvous/ 4
4 0 MINDI ABAIR True Blue (GRP/VYMG) 215 +4 432 10 12]0 EVERETTE HARP Holla (Shanachie) 3
1 4 PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 200 -40 460 15 130 GREG ADAMS Felix The Cat (Ripa) 3
5 5  RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 192 -18 424 17 15)0
15 0 PETER WHITE What Does It Take (To Win Your Love} (Columbia) 188 +44 420 4 1"n
6 7 CHRIS STANDRING | Can't Help Myself (Trippin” ‘N’ Rhythm) 185 -14 374 18 14]0 MOST
8 8 BRIAN CULBERTSON Let's Get Started (GRP/VMG) 183 -2 388 23 110 INCREASED PLA YS TOTAL
13 @) BRIAN SIMPSON Saturday Cool (Rendezvous) 178 +25 339 5 1211 | anmst e v INCREASE
14 @ DAVID BENUIT Beat Street /Pea/(/CUncha'/ 170 +25 375 4 13“ PETER WHITE What Does It Take (TU Win Your LOVE) (CD/Umbia/ +44
1 m RAMSEY LEWIS Oh H Dav /1. PIECES OF A DREAM Forward Emotion (Heads Up/ +37
an gy an8ragerldelall) 15 o 368 15 TU0 | A\EXANDER ZONJIC AZ Does It (Heads Uy +35
10 12 NICK COLIONNE Aiways Thinking Of You (Narada Jazz/EMI) 160 -b 345 23 1310 NORMAN BROWN Right Now (Warmer Bros.) +34
7 13 GERALD ALBRIGHT We Got The Groove (Peak) 153 -40 524 20  14/0 | JAZZMASTERSYV Free AsThe Wind (Trjppin” V' Rhythm)  +30
. SOUL PROVIDERS fiBOB BALDWIN Encore (Kach/ +21
24 :
@ PIECES OF A DRI?AI\(I Forward Emetion (Heads Up) 150 +37 421 8 1211 BRIAN SIMPSON Saturday Cool (Rerdezvaus) 25
9 15  PAUL BROWN Winelight (GRP/VYMG) 133 -34 270 24 110 DAVID BENOIT Beat Street (Peak/Concard) +25
16 16 H.HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector) 132 -10 380 18 11/0
12 17 RICK BRAUN Groove Is In The Heart (Artizen) 132 -22 228 12 11/0 MOST
20 @ CORINNE BAILEY RAE Put Your Recards On (Capitol) 131 +6 297 7 9/0 PLA YED RECURRENTS
; 0
22 @ EVERETTE HARP Monday Speaks (Shanachie) 128 +10 305 5 122 I Tl ;LE;
23 @ MARION MEADOWS Dressed To Chill (Heads Up/ 123 +6 268 3 10/0 ALTHEA RENE In The Moment (4ffiant/ 103
21 €@  SHILTS Look What's Happened (Artizen) 121 +3 230 6 110 | NAJEE 2nd 2 None tHeads Up International) 97
NILS Summer Nights (Baja/TSA) 85
17 22  STEVE T -
BUIVER ool Aoy . 120 B g 1 8 KIM WATERS Steppin’ Out (Shanachie/ 80
18 23 PAMELA WILLIAMS Positive Vibe (Shanachie) 114 -16 357 15 10/0 MICHAEL LINGTON Pacifica (Rendezvous) 7%
26 @ BLACK GOLD MASSIVE Let It Flow (Masjor Menace) 101 +4 237 2 8/0 KIRK WHALUM Whip Appeal (Rendezvous) 13
@  ANDRE DELANO Why Not (7h Note) 95 +20 19 1 700 PAUL TAYLOR East Bay Bounce (Peak/ 38
30 @ OLE SILK Easv Does It (Triagin” ‘N’ fhveh RICHARD ELLIOT Mystique (Artizen/ 30
asy Does It (Trippin’‘N" Rhythm) 87 +2 265 2 1012 | oNATHAN BUTLER Rio (Rendezvaus/ 28
28 27  MATT MARSHAK Summerfunk (Nuance) 87 -6 203 2 7/0 EUGE GROOVE Get Em Goin' Varada Jazz/EMY) 24
@  ERIC DARIUS Chillin’ Out (Narada Jazz/EMI) 86 +24 155 1 m BRIAN SIMPSON It's All Good (Rendezvous) 2
. CHRIS BOTTI flJILL SCOTT Good Morning Heartache (Columbia) 24
27 29 0B WHITE Fin D Weekend) (Orph .
R in De Seman-a (Weekend) (Orpheus) 83 11 320 k] 710 GREGG KARUKAS Show Me The Way (Trippin” ‘N’ Rhythm) 22
29 30  3RD FORCE You Got It (Hjgher Octave/EMI) 82 -1 96 14 5/0 RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 18
19 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 6/18 - Saturday 6/24. DAYENOZIEE: HaeslEviy i o) B
© 2006 Radio & Records BONEY JAMES Here She Comes (Warner Bros.) 16
e M
REPOR TERS WGRV/Melbourne, FL KYOT/Phoenix, AZ* DMX Jazz Vocal Blend/Satellite KCOZ/Springfield, MO
l;M/: C.J. Sampson PD: Smokey Rivers 3 mz‘;:ﬁm‘ l;M/:"ilae Jones d
o = ) 0 D/MD: Randy Bennelt PD/MD: Angie Handa . 0 SILK D/MD: Jarrett Grogan
Stations and their adds listed alphabetically by market oS . 1 MCHAEL Franes e
24 HIROSHIMA ; JC?M‘STES\SV 10 EVERETTE HARP
WJZZ/Atlanta, GA* KOAl/Dallas, TX* KPVU/Houston, TX 32 !v,'ébﬁﬁ%ﬁs”' e :g ggwiuovmms 1/BOB BALDWIN
PD/MD: Dave Kosh PD: Charley Connally PD: Wayne Turner 16 GREG ADAMS 9 WILL DONATO
6 FOURPLAY /MICHAEL MCDONAL APD/MD: Mark Sanford ANDY SNITZER 6 BONEY JAMES 8 JAZZMASTERS V
SHILTS FOURPLAY (/MICHAEL MCDONALD, 5 ULTRABLUE 15 NESTOR TORRES
5 ¥00DOO FUNK PROJECT 15 ALAN HEWITT DMX Smooth Jazz/Satellite
14 RICARDO SCALES KIJZ/Portland, OR* PD/MD: Jeanne Destr
14 CHUCK LOEB DM/PD: Tony Coles 14 EVERETTE HARP B
KJCD/D co A:D/UMUD:LAIM Lgv:xsEDLnMcno 0 : gl.msREN e WSJT/Tampa, FL*

f enver, CO* FOURPLAY f/MICH AL A easy PD: Ross Block
sy Mt | Wl s
Mabéxgryﬁells:’;;ﬂassman" Shepard ‘g f,i}i:m,“ﬁ 2:4“/;2 Cari Frye WLVE/Miamli, LY N
3 BOBBY LYLE 1 EVERETTE HARP PD: Rich McMillan

2 BOB BALDWIN 1 RICHARO ELLIOY MD;&!R:’:"\‘:"’E'MEL —— KJZS/Reno, NV*
:Em?z Robert Dess Jones Radio Networks/Satellite*
OM/PD: Steve Hibbard
MD: Laurie Cabb
WSMJ/Ba_nimo_re, MD* WVM\(/Delroil, MI* _ No Adds IIJ(mYB'iTI/IT::::z;uIa, CA
A T e e
. 5 ROB WHITE 2 SIMPLY REQ 2 FOURPL AY /MICHAEL MCDONALD
SRAZZVASTERS Y 2 RAvPARKER I8 KSSJ/Sacramento, CA*
s ONKT o ST POIMD: Lee Hansen
_— ADAM 1 JAZZMASTERS ¥ N . "
S WRALI Myers,FL o ey S | wazwashigton, G+
1 JONATHAN BUTLER MD: Randi Bachman KRVR/Modesto, CA* § JASONMILES Pn;'c:ymu:zr:gon
! ?A”;T‘f‘%':i:g CLLS“‘RS 4 FOURPLAY /MCHAEL MCOONALD OM/MD: Doug Wulif . . MD: Renee DePuy
: :ggtﬁﬁgos sgAsS/LasmVePgas, Ny :E ;\;aasmes biya gaﬁ%{sﬂ: ﬁsksipc'w‘ T LIONEL RICHIE
Na,;,,ﬂima" alaseig) REAZVASIERON Sir_ius_.lazz Cafe/Satellite
\Pﬂnﬁilrrléa\:'l:llon Beach, FL E:L—E&'%E;“'"““
S L g = el ]
MD: Rick D'Dell JAZZMASTERS V APD/MD: Kelly Cole 15 a;{\::“sm;é:»:
i BORKLG PARRISON WOGD/New York, NY* 7 AN weAOwS Rty POWERED[%
/Li , -| PD: Blake Lawrence . HERB ALPERT & TIJUA
e i MEDIABASE
3 JASON MILES 5 JAZZMASTERS V
WSJW/Harrisburg, PA* 3 SKIP MARTIN KKSF/San Francisco, CA* .
OM: Tom Shannon PD/MD: Ken Jones XM Watercolors/Satellite *Monitored Reporters
WNWV/Cleveland, OH* PD/:}A\;)I:MP:S;;IE:;\:;H 3 SIMPLY RED :Dﬁl:_u: Shirlitta Colen
D/PD: Berrie Kimble WLOQ/Orlando, FL* " S Total Reggriers
o OMPD.Tory Wt WA T N 32 Total Monitored
WOTQ/Hartford, CT e POMD: Bra Brown 19 Total Indicator
PD/MD: Stewart Stone FOURPLAY #MICHAEL MCDONALD No Adds
B SOUL PROVIDERS {/BOB BALDWIN
8 EVERETTE HARP KWJZ/Seattle, WA* Did Not Report, Playlist
. . PD: Carol Handley Frozen (2):
W.!JZ/PhlIadeIphla, PA* MD: Dianna Rose WHOV/MNorfolk, VA
Fow o s A E— T Wl SR WaShlonigomeny AL
No Adds 3 5 : Paul Goldstein No Agds FOURPLAY f/MICHAEL MCDONALD
PD: Maxi?lgsToodrr: :ED;’MDI: gle'?m'ame Mondello KJZY/Santa Rosa, CA*
APD/MD: Greg Morgan o Adds PD: Gordon Zlol
o e
\_ _J
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Indie Media Mogul

Mindich is u passionate fan of his FNX Rudio Network

Je recently marked the 10th anniversary of the Telecom
| Act, noting that one of its biggest effects on broadcasting

was the lifting of restrictions on ownership, which has resulted

in a small number of huge corporations owning a significant

number of radio stations around the country.

This week R&R is focusing on independent
radio presidents. The Phoenix Media/Commu-
nications Group is based in Boston and headed
up by CEO/Publisher/Chairman Stephen
Mindich. It owns the Alternative stations that
make up the FNX Radio Network — WENX/
Boston; WPHX/Dover, NH; and WFEX/Na-
shua, NH — as well as the weekly Boston Phoe-
nix newspaper.

In The Beginning

Mindich went to Boston to attend Boston
University’s Theater School and stayed in the
city to do graduate work in broadcasting and
film. His first radio gig was as theater and film
critic and arts and entertainment reporter for
BU’s WBUR/Boston. He later established the
Boston Phoenix as a successful alternative week-
lv.

The newspaper started in 1966 and in its orig-
inal form was four pages and known as Boston
After Dark. In 1982 Mindich wanted to comple-
ment his newspaper with an eclectically pro-
grammed radio station. His vision was to have
the audience be a natural extension of the peo-
ple who read the paper.

Mindich knew nothing about the radio busi-
ness when he set out to find a station to buy.
He quickly discovered that a 50,000-watt radio
station was not affordable, but the opportunity
arose to purchase a 3,000-watt station licensed
to the Boston suburb of Lynn, MA. He bought
WLYN-FM with the assurance that the signal
would reach Boston. It did, but not very well.

The call letters were changed to WFNX

MEDIA/ COMMUN!CATIONS GROUP

(Phoenix Radio), and it started out with an eclec-
tic mix of rock, jazz, reggae and features from
the newspaper. The station struggled for years,
but Mindich stuck by his baby.

Iteventually evolved into what is now called
the Alternative format. The station still has a jazz
show on Sunday mornings and airs a once-a-
week show dedicated to gay, lesbian, bisexual
and transgendered members of the communi-
ty. .

How involved is Mindich in the day-to-day
operation of his Stations? He is aware of what’s
going on but wouldn’t describe himself as
hands-on. “I know all of the staff, and, most im-

portant, I am a fan of the station and its mu-
sic,” he says. “Ilisten a lot and at all hours. My
passion for the station as both a fan and an
owner has been unwavering.”

The Competition

Mindich is very proud of his stations, main-
ly because they have been able to attract tal-
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ented people who stay for a long time. “Al-
though there is no question that over the years
we have lost talented staff to higher-paying
jobs at stations owned by the majors in this and
other markets, the fact is that we do pay ac-
cordingly with our kind of station and provide
our staff with solid benefits,” he says.

“But there is something else that we offer to
our staff: the freedom and creativity that come
with being a progressive and independently
owned company.”

It’s not always easy to do business in an en-
vironment where there are other stations in
town — like CBS Alternative WBCN and En-
tercom Active Rock WAAF in Boston — that
have longer histories and more powerful sig-
nals, but Mindich understands that all is fair
in love and war.

“In dealing with the record
companies, not only has the com-
petitive playing field not been
level or in any way fair, but some
competitors have successfully
prevented record companies
from supporting our stations,”

he says.

“This has been particularly
true when it comes to bands
playing our shows, despite the fact that in the
Alternative format the labels recognize our
commitment and that FNX has always been
the first to add new artists and create a mar-
ket for their music.”

Technology To The Rescue

One of the issues ] address quite often in this
column is how traditional radio is dealing with
new technology and delivery methods. Satel-
lite radio, HD Radio, iPods, the Internet, TV
and cell phones all provide easy access to en-
tertainment for consumers. _

Mindich sees no rush to start broadcasting
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in HD as his competitors have started to do. He
wants to wait unti} the receivers have substan-
tially penetrated the market.

Recently, WFNX got a signal upgrade. “From
the day we bought this class A FM station in
1983 and discovered that its tower was half its
allowable height and its non-pattern-optimized
antenna was broadcasting mostly into the
ocean, we tried everything to improve our sig-
nal, particularly into the downtown Boston
area,” he says.

“We even applied for a low-watt translator
on our adjacent frequency of 101.3 to be placed
on a downtown office tower to improve our re-
ception. After many years of dealing with the
FCCand a fair amount of legal, engineering and
equipment costs, we received approval and in-
stalled it. It was of marginal help.

“Last year we hired Chris Hall as our new
engineer. At an early meeting, after he had laid
out all of the things he was doing to improve
the quality of our signal, he mentioned that he
believed there was a way for us to double our
power.”

WENX was previously broadcasting from
Medford, MA, a Boston suburb, at 3,000 watts.
The FCC granted it permissicn to move into
Boston and double its power to 6,000 watts.
Preparation and construction of the new facili-
ties took seven months.
WENX started broadcast-
ing at the beginning of
April from its new down-
town location with newly
increased power.

“While it is too early to
tell its effect on the ratings,
the response from the ma-
jority of listeners has been overwhelmingly pos-
itive,” Mindich says.

Reaching The Rock Audience

Another issue I talk about frequently is Ar-
bitron’s inability to reach about a third of the
Rock audience because they are in cell-phone-
only homes. Arbitron promises that will all
change with the imple-
mentation of the Portable
People Meter, but that is ]
years away.

In the meantime, Rock
formats are suffering
major ratings declines.
WEFNX is at a disadvan-
tage signalwise to begin
with. When you add on
the Arbitron factor, you
can see how hard this sta-
tion has to work to be noticed among the big
boys.

“Itis the perfect example of why, unless you
own one, monopolies suck,” Mindich says.
“There are absolutely no doubts that Rock-for-
matted stations in particular are being hosed by
Arbitron’s inadequate and outdated paper-di-
ary methodologies.

“The cell-phone issue is huge. Arbitron has
abrogated its responsibility to its clients by not
making an aggressive effort to deal with this ab-
solute sea change in people’s lifestyles. Have
you seen a lot of 23-year-olds walking around
with diaries?”

Stephen Mindich

Compelling Content

As many wise men before him have, Mindich
cites compelling content as what is going to save
terrestrial radio and keep it top-of-mind among
listeners. He cites the deal his station struck with
Snapple recently, where Snapple became the-
sole sponsor of the radio station for 40 days.

www.americanradiohistorv.com
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“We offer to our staff the
freedom and creativity that
come along with being a
progressive and
independently owned
company.”
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Snapple purchased every minute of WENX's
advertising time for the six-week period, report-
edly for $2 million. Short messages and event
announcements are woven into WFNX's mu-
sic programming in the form of hundreds of
recorded audio collages, live DJ reads, bumpers
and sweepers. All three sticks that simulcast
WEFNX's programming are part of the deal.

“This experiment is not simply about just
playing a lot of great music without the nor-
mal commercials, it also encompasses the use
of all of our on-air talent, along with the mar-
keting and promotional strengths that we have
honed over the last 23 years,” Mindich says.

“It presents listeners with entertaining and
informative programming that is live and lo-
cally based. It is free for the taking — that is,
for the listening.”

Traditional Vs. New

Mindich sees his company, because of its size
and structure, as being flexible enough to em-
brace all the new technology thatemerges. “The
Phoenix Media/Communications Group pub-
lishes three alternative weeklies: the Boston;
Providence; and Portland, ME Phocnix news-
papers,” he says.

“Because our base businesses are grounded
in the universe of traditional media, we, as an
organization, face all of the challenges that the
new media present. But since we're an indepen-
dent and privately owned company, we pro-
vide flexibility and progressive values that at-
tract an extremely smart and young group of
staffers who passionately believe in what we do.

“As a result, we see great opportunity for us to
utilize the benefits of the new media while keep-
ing the core values of our traditional media.

“It is also important to note that throughout
the 40 years since we began publishing our first
four-page free newspaper — when there was
almost no such thing as a high-quality free pa-
per — there have been many technological
changes that we have had to adopt in order to
stay in business. We were often early adopters.

“Probably more noteworthy, however, is that
even though we're not a giant, publicly owned
media conglomerate, we created new ap-
proaches to presenting our content, as well as
in the arena of sales and marketing, as exem-
plified by the FNX-Snapple partnership.

“Two other examples of particular note are
that our company invented the voice personal
ad, which, along with Internet-based personal
ads, is still used today by print and broadcast_
media in the U.S. and abroad as a source of non-
traditional revenue.

“Most recently, one of our PM/CG compa-
nies, g8wave, has taken a lead role in creating
and delivering a broad array of cell-phone con-
tent and marketing tools. Not surprisingly,
g8wave is specializing in the area of music and
has exclusive arrangements with such groups
as Metallica.”
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June 30, 2006 POWERED[Y]
WS st e vse TR S MEDIABASE
1 1 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 611 21 36111 12 26/0
2 2 BUCKCHERRY Crazy Bitch (FlevenSeven/Lava) 457 -39 18594 17 23/0
3 3 TOOL Vicarious Volcano/Zomba Label Group) 434 -23 23262 10 25/0 MOS T A DDED
4 o GODSMACK Speak (Universal Republic) 425 +11 21797 20 2410 ARTIST TITLE LABEL(S) ADDS
5 Q THREE DAYS GRACE Animal | Have Become (Uive/Zomba Label Group) 414 +29 20066 12 25/0 DISTURBED Land Of Confusion (Reprise/ ]
6 @ SHINEDOWN IDare You /Atiantic/ 339 +11 16535 23 200 | TOMPETTY Saving Grace (American/Waner Bros,) 4
7 @ WOLFMOTHER Woman Modular/interscope) 334 +8 15805 13 2200 g:ﬁﬁ'{‘é’:ﬂﬁE'g?ﬂ%’,“dz'j‘e}”"“y Ul o g
L, e Gift (Wind-Up
8 8 NICKELBACK Savin’ Me (Roadrunner/IDJMG) 263 -10 7853 15 15/0 STONE SOUR Through Glass (Roadrunner/0JMG) 9
1 0 STONE SOUR Through Glass (Roadrunner/IDJMG) 248 +20 11042 4 182 GODSMACK Shine Down (Universal Republic) )
16 @ BREAKING BENJAMIN The Diary Of Jane (Hollywood) 237 +50 12829 3 2013 SHINEDOWN Heroes (Atlantic) 2
9 11 SEETHER The Gift /Wind-Up/ 225 12 8864 16 19j2 AFI Miss Murder (Tiny Evillinterscope) 2
14 @  KORN ComingUndone (Vigin/ 218 0 10322 15  14jp | CROSSFADE Invincible (Columbia) 2
10 13 FOOFIGHTERS No Way Back (RCA/RMG) 217 -16 16584 21 14/0 The Rock add threshold is applied to monitored stations not allowed to report
. adds per their company policy: Songs that reach seven plays per week within
15 @ PEARL JAM Life Wasted (/AMG) m +17 11820 5 181 one airplay week. An airplay week is defined as Sunday through Saturday.
17 @ HINDER Lips Of An Angel (Universal Republic/ 208 +23 8213 8 131 Adds from all other programmers are still accepted at any play level.
12 16 PEARL JAM World Wide Suicide (/AMG) 162 -63 7822 16 1710
18 17 MUDVAYNE FallInto Sleep /pic/ 14 8 6023 23 90 MOST
22 D RACONTEURS Steady, As She Goes (Third Man/V2) 108  +32 8831 b6 80 INCREASED PLAYS
@ TOM PETTY Saving Grace (American/Warner Bros.) 98 +73 10159 1 9/a TOTAL
27 @  GODSMACK Shine Down (Universal Republic) 95 443 M2 2 12 ARTIST TITLE LABELIS) INCREASE
21 @ SYSTEM OF A DOWN Lonely Day (American/Columbia) 90 0 4849 18 10/0 TOM PETTY Saving Grace (American/Warner Bros.) +13
200 22 BLACK STONE CHERRY Lonely Train (Roadrunner/IDJMG) 90 1 3260 5 100 | BREAKING BENJAMIN The Diary Of Jane Hollywood) +50
19 23 ROBZOMBIE American Witch (Geffen/Interscape) 86 1 283 7 900 ggggmcu';gh;e ‘?WX ”é’r"’“(’;’”’ ’i;’;”% 7 *‘g
) eady, As She Goes (Third Man +
23 24 THEORY OF A DEADMAN Sa_nta Monica (Roadrunner/IDJMG) 67 -12 2042 1" 5/0 THREE DAYS... Animal | Have Become (Jive/Zomba Label Groug) +29
25 25  EVANS BLUE Cold (But I'm Still Here) (Pocket/Holly wood) 65 -3 4321 23 710 HINDER Lips Of An Angel (Universal Republic) +23
26 @ SAMMY HAGAR Sam | Am (Azoff Music Management) 63 +5 2396 5 3/0 AF! Miss Murder (Tiny Evillinterscope) +23
22 27 10 YEARS Through The Iris (Universal Republic) 62 17 1028 13 M DISTURBED Land 0f Confusion (Reprise/ +21
30 @  HOOBASTANK inside Of You island//0JMG) 55 +13 M7 6 50 ﬁlf.';“fff&"{““’""“ g'aj;/”ZH"’”"”"’/’”JMG/ +$3
@ AR Miss Murder (Tiny Evifinterscope) a9 +23 6115 1 42 BT ¥
28 30  FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Gotee) a4 -1 1559 2 50 MOST
26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of PLAYED RECURRENTS
6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is .
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported TOTAL
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the | ARTIST TITLE LABEL(S) PLAYS
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Fach daypart on each station is SHINEDOWN Save Me /Atlantic/ 206
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records. )
SEETHER Remedy (Wind-Up) 204
‘ DISTURBED Stricken (Rerise) 193
NICKELBACK Animals (Road) 10JMG, 171
—_M—_—* CHEAP TRICK Perfect Stranger (Big 3/ 10 YEARS W tmlmads(l(/ " mﬁl/ b /) 166
Total Plays: 29, Total Stations: 3, Adds: 0 i iy
’ ' STAIND Right Here (Flig/Atlantic) 134
RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.) TRAPT Oisconnected (Out Of Touch} (Warner Bros.) AVENGED SEVENFOLD Bat Country (Warner Bros.) 116
Total Plays: 38, Total Stations: 4, Adds: 1 Total Plays: 28, Total Stations: 3, Adds: 1 JET Cold Hard Bitch (Atlantic) 106
'SHINEDOWN Heroes /Atlantic) DISTURBED Land Of Confusion (Reprise) DISTURBED Just Stop (Reprise/ 105
Total Plays: 30, Total Stations: 5, Adds: 2 Total Plays: 26, Total Stations: 6, Adds: 6 ROBRGHIERS B\ OOmAOHME" &
MERCY FALL | Got Life Atiantic/ | COHEED AND CAMBRIA Welcome Home (Fqual Vision/Columbia) Songs ranked by total plays
Total Plays: 29, Total Stations: 3, Adds: 0 | "TETGIliETE2lOTal StEtiEs3 AL 10 Station playlists for all R&R reporters are available
e M____L e - on the web at www.radioandrecords.com.
Songs ranked by total piays
R E P OR TE R S WRVCMHuntington KCLB/Palm Springs, CA WHJY/Providence, RI* KHTB/Salt Lake City, UT* KBRQ/Waco, TX
OMPDL Jay Munley PO: Anthory *Ankiog” Quirez PD: Scod Laudand PO: Kayvon Motiee PDMO- Gront Herssios
. . y d el e W W gt e 3 BRI e
Stations and their adds listed ﬂlpllﬂbefll"ﬂ”y by market 2 TN SEN LD M Mo Ak 1 GO0
1 CROSSFADE
i i i KISS Antonio, TX*
KZRR/Albuquergue, NM* WPTQ/Bowling Green, KY WMMS/Cleveland, OH* ﬂl!mmngl/Phlladelphla, PA T{‘ff\ﬁﬁ“’n"”p o WMZK/MWausau, Wi
OM: Bil May OMPD Alex “Ase” Chase PO 80 Matthews PO: Bill Wesion . b
PO Pl Maloney APOMO. Mory Faster WO: s Scot WGIR/Manchester, NH APD.Chuck Damico WBBB/Raleigh, NC* 10 STEACNG SEUAMN PD: Ak
APD: Juti Chvaroio 11 LOSTPROPHETS No Adcs PD: Alex tames MD: Sean “The Rabbi” Tyszier PD. Jay Nachiss 17 GODSMACK
10 TOM PETTY Afuemm-m 1 E-srTup:sm APD L) terr |; ;’% L.?l%ﬂ
Sausdmm OSTPROPHETS No Adds
. WRQK/Canton, OH* KZS}/San Luis Obispo, CA
WZZ0/Allentown, PA P Gt KDKB/Phoenix, AZ* o KBZS/Wichita Falls, TX
Woorsim KAZR/Des Moines, I1A* RO7E Medloninlh e L e v
OM:Jim Schacter kel . KCAL iverside, CA APDME: Wikt Vo
%‘Tmm M? STAIND oS %mm‘ " 6 GODSMACK
’ P\ym@age Cod, MA 2 ?felrmnvuswor«s 1 ?}3&% bjsto sor ? Eﬁwsmns
g:wnchumge, AK AOD Lnes Gl SEETHER mkgmx@uhrevepun, LA*
D: Brad Stennett GODSMACK PD:
Ty e WDHAMorristown, NJ* WRKZ/Pittsburgh, PA* WX HoRdord; I8 i
KFLY/Eugene, OR P"GM&J”"P‘*’ OM: Kein Clark e S
OM/PD Chris Sargent 5 10 YEARS PO: Ryan Mill 1 rE-.TH,HBm
WTO0S/Augusta, ME m%ﬁﬁ‘harlesmn, wv e i 3 Touer o SHNEDOH POWERED{}7
Cly o j MEDIABASE
No Adds 1 TOM PETTY KRXQ/Sacramento, CA* WWDG/Syracuse, NY*
WRCQ/Fayetteville, NC* WNOR/Norfolk, VA* WMD: i Fox J O R ’ *Monitored Reporters
DD A o el o ooy opn KUFQ/Portland, OR* P AL
AP0 Sean 0ion DiSUREED) OMPG: Dave Ky 1 DSTURBED SO 42 Total Reporters
WEBN/Cincinnati, OH* 10 GOOSHACK ARER AroD D CROSSFADE B
KIOC/Beaumont, TX* %ﬁw o s 26 Total Monitored
OM: Jogy Armtrong ' d ry .
" WK Hagersti WHEB/Portsmouth, NH* K oot Lake City, U7 KMOD/Tulsa, OK* 16 Total Indicator
POMD e WXMM/Norfolk, VA* Pt o ot OO Gy i it
m“z: ?y:m DISTURBED TOM PETTY TOM PETTY
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June 30, 2006 POWERED|:) 4
Wtk WEEK  ARTIST TITLE LABEL(S) l?I‘?é PLATS AJ%%?JIE:E e T dne ME“ IAB ASE
3 @) THREEDAYS GRACE Animal | Have Become (ive/Zomba Label Group) 1621 +86 71969 12 5500 | MOST ADDED"®
1 2 TOOL Vicarious (Volcana/Zomba Label Group) 1616 -20 69926 10 55/0
o ARTIST TITLE LABEL(S) ADDS
2 3 REDHOT CHILI PEPPERS Dani California (Warner Bros.) 1576 -55 70123 12 55/0 DISTURBED Land Of Confusion (Reprise/ 77
4 4 BUCKCHERRY Crazy Bitch (ElevenSeven/Lava) 1468 -54 61059 20 54/0 CROSSFADE Invincible [Columbial 24
5 0 KORN Coming Undone (Virgin) 1399 +48 57127 21 5310 AVENGED SEVENFOLD Seizg The Day (Warner Bros.) 13
6 6  GODSMACK Speak (Universal Republic) 1098 160 46172 20 550 | SHINEDOWN Heroes (tkniic) !
7 o HINDER Lios Of Uni . 1 STAIND King Of All Excuses (Fig/Atiantic) 1
R Lips Of An Angel Universal Republic) 091 +125 37874 12 51/2 REVELATION THEORY Selfish And Cold /On/E/) 7
9 0 BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1012 +97 34186 5 54/0 STONE SOUR Through Glass (Roadrunner/IDJMG) 5
8 o WOLFMOTHER Woman (Modular/interscope) 976 +23 39813 15 5110 GODSMACK Shine Down (Universal Republic) 4
11 ) STONESOUR Through Glass (Roadrunner/iDJMG) 944 +96 33758 5  55/5 gﬁff??ﬁ;: :AV:""GTO" The /V;a"s % M"/SZ’C ”;“Z’VZ/; ”[g”' &}’V"’” ‘;
. . .. Tears.... (TrustkillJive/Zomba Label Group,
10 11 SEETHER The Gift (Wind-Up/ 861 -1 30190 20 48!0 ALIEN ANT FARM Forgive & Forget Vew Doar/UMe) 3
13 12 ROB ZOMBIE American Witch (Geffen/Interscope) 194 -5 28145 13 4501 e R g =
. The Active Rock add threshold is applied to monitored stations not allowed to
14 13 MUDVAYNE Fall Into Sleep (Epic/ 694 A7 30035 26 38/0 report adds per their company policy: Songs that reach seven plays per week
12 14 DISTURBED Just Stop (Reprise/ 692 -119 39889 26 490 withinone airplay week. An airplay week is defined as Sunday through Saturday.
. Adds from all other programmers are still accepted at any play level.
21 @ PEARL JAM Life Wasted (/AMG) 616 +66 20988 5 4a3n
31 D GODSMACK Shine Down (Universal Republic) 587  +262 23316 2  46l4 MOST ]
16 17 EVANS BLUE Cold (But I'm Stil Here) (Packet/Hollywood) 583 23 26451 28 450 INCREASED PLAYS
18 () BLACK STONE CHERRY Lonely Train (Roadrunner/IDJMG) 582 +12 16342 s 420 s
: ARTIST TITLE LABEL(S) INCREASE
20 @ BLUE OCTOBER Hate Me. /Umw.arsa/Matawn/' 581 +30 17641 14 25/0 GODSMACK Shine Down (Universal Republic) 262
17 20 10 YEARS Through The Iris (Universal Republic) 579 -2 18703 17 44j0 HINOER Lips Of An Angel (Universal Republic) +125
23 @ ATREYU Ex’s And Oh's (Victory) 549 +26 15388 17 38/0 BREAKING BENJAMIN The Oiary Of Jane (Hollywood) +97
25 @  AFI Miss Murder (Tiny Eviliinterscope) 501 +49 18079 8 292 STONE SOUR Through Glass (Roadrumner/iDJMG) +86
. o OISTURBEO Land Of Confusion (Reprise) +96
24 30 SECONDS TO MARS The Kill fimmortal/Vi 484 23 13663 16 34/0
g T e Kill /1 m.ma al/Virgin) + ! THREE 0AYS GRACE Animal | Have... (five/Zomba Label Group) ~ +86
26 LOSTPROPHETS Rooftops (Columbia) 467 +31 9242 6 36/0 FLYLEAF Fully Alive (Octone/RCA/RMG) T
28 @ TRAPT Disconnected {Out Of Touch) (Warner Bros.) 423 +41 15798 7 312 SHINEOOWN Heraes /Atiantic) +75
22 26  NICKELBACK Savin' Me (Roadrunner/IDJMG) 397 134 20410 18 33/0 STAIND King Of All Excuses /Flip/Atlantic) +10
30 @) RACONTEURS Steady, As She Goes /Third Man/V2) 346 +4 13592 7 2411 CROSSFAOE Invincible (Columbie) +67
27 28  PEARL JAM World Wide Suicide (L/RMG) 330 -16 16218 16 24/0 MOST
33 @ HOOBASTANK Inside Of You /Island/IDJMG) 315 +13 10565 10 24/0 PLAYED RECURRENTS
34 @ EIGHTEEN VISIONS Victim (Trustkill/Epic) 312 +49 7602 4 321 TOTAL
, . ARTIST TITLE LABEL(S) PLAYS
29 31 SYSTEM OF A DOWN Lonely Day (American/Columbia) 280 -64 11894 18 42/0 SHINEODWN | Dare You /Atiantc/ 571
40 @ FLYLEAF Fully Alive (Octone/RCA/RMG) 267 +77 5706 3 231 10 YEARS Wasteland (Universal Republic) 568
32 33 THEORY OF A OEADMAN Santa Monica (Roadrunner/IDJMG) 257 -58 6335 14 2410 HURT Rapture (Capitol) 481
P
35 34 MERCY FALL | Got Life (Atlantic/ 246 7 4836 13 26(0 NICKELBACK Animals (Roadrunner/IDJMG) 433
. 5 DISTYURBED Stricken (Reprise/ 416
DANKO 1 20/0
37 @ JONES First Date (Razor & T/é’,’/ B 235 +29 7301 0 I HINDER Get Stoned (Universal Repubiic) M3
41 @ BULLET FOR MY VALENTINE Tears Don't Fall (Trustkill Jive/Zomba Label Group) 221 +36 5773 5 2013 KORN Twisted Transistor /Virgin/ 1)
43 @ THOUSAND FOOT KRUTCH Absolute (EM/ Music Reactive/Tooth & Nail) 217 +46 6323 4 19/0 SHINEDOWN Save Me {Atlantic/ 351
38 @ NONPOINT Alive And Kicking (Bieler Bros.) 207 +3 6329 8 140 AVENGED SEVENFOLD Eat Cguntry (Warner Bros.) 351
36 39  REBEL MEETS REBEL Get Outta My Life /Big Vin/ 177 60 3693 15 210 | SYSTEMOFADOWN Hypnotize American/Columbic) 318
42 SYSTEM OF A DOWN Kill Rock ‘N Roll /4merican/Columbia) 175 +1 5376 3 140 ——W——
39 41 AVENGEO SEVENFOLO Beast And The Harlot (Warner Bros.) 1M -29 7052 19 2810 LYNAM Tanis {Change Your Mind) (DRT/
44 42  EGYPT CENTRAL Gver And Under (Bieler Bros.) 165 1 3006 8 160 Total Plays: 85, Total Stations: 8, Adds: 1
. . HIM Killing Loneliness (Sire/Warner Bros.)
45 43 LACUNA COIL Our Truth /L‘er.tturyMed/a/ 148 16 3445 16 11/0 Total Plays: 79, Total Statons: 11, Adds: 0
@ SHINEDOWN Heroes /At/anf/t:} 137 +75 7161 1 1 8’9 CROSSFADE Invincible /CU/III"MH/
47 @ ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 133 +2 3028 4 m Total Plays: 67, Total Stations: 24, Adds: 24
@  DISTURBED Land Of Confusion (Reprise) 118 +96 4453 1 33j27 ?VE:VEIEU SZEE;IETNFOILSD Seize T]hg [ﬂj /ngﬂf.’/ Bros.)
) otal Plays: 28, Total Stations: 16, Adds:
48 47  TAKING BACK SUNDAY MakeDamnSure (Warmer Bros.) 115 21 2304 6 7/0 UNDEROATH Writing On The... M Music Reactive/Tooth & Nail
@ STAIND King Of All Excuses (Flip/Atlantic) 112 +70 4217 1 1817 Total Plays: 27, Total Stations: 6, Adds: 4
50 @ TOOL The Pot (Volcana/Zomba Label Group) 106 +7 6079 4 4/0 EIGHTEEN VISIONS Tonightless (Trustkill/Epic)
] Total Plays: 23, Total Stations: 10, Adds: 1
CHANNEL Wh ) 7 1
D panic MCHTH R N & 802 T Y2} RevELATION THEORY Seffish And Cold (07
55 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay | Total Plays: 20, Total Stations: 7, Adds: 7
week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in =—— = e : B
plays is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 wesks, the record Songs ranked by fotal plays
is not in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially . R .
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with Station playlists for all R&R.reporters are available
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persans times number of plays {times 100). Each daypart on each station on the web at www.radioandrecords.com. |
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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@IETIIEMIISIL' L'”I” America’s Best Testing Active Rock Songs 12 + . . MEDIABASE
B KEMARSSH For The Week Ending 6/23/06 1 CANADA.
M M M LAST THIS TOTAL #/~  WEEKSON  TOTAL
Artist Title (Label) W LW Famil. Burn 18-34 18-24 25-34 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
KORN Corring Undane Vigin 033 417 S% 1% 415 376 A5H 1 1 RED HOT CHILI PEPPERS Dani California (Warner Bros,) 637 -7 12 14{0
THREE DAYS... Avimal | Have... Uive/Zomba Label Groug) 430 832 1% 8% 429 445 411 3 @  macowteuss Steady, As She Goes (ThidManV2) 438 453 11 161
MUDVAYNE Fall Into Sleep (i) 421 425 88% 16% 427 422 433 23 o THREEDAYSGRACE AnimalltiaveBecome SoryBMG/ 494 15 12 140
10 YEARS Wasteland Universal Republic/ 417 420 93% 24% 398 410 386 4 A4 WOLFMOTHER Woman (Moduiar/interscope) 421 6 141
DISTURBED Just Stop (Reprise/ 417 436 93% 18% 424 437 410 6 ©  BLUE OCTOBER Hate Me Universal Motown) 403 +26 8 13/0
TOOL Vicarious (Volcano/Zomba { abel Group) 416 409 83% 15% 425 418 432 8 e* B. TALENT Devil In A Midnight.../Warner Music Canadal 388 +33 9 12/0
GODSMACK Speak (Universal Republic/ 411 417 9% 20% 427 417 438 5 7 FOO FIGHTERS No Way Back (RCA/RMG) 374 10 18 110
EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 404 413 80% 18% 393 402 383 7 8 ANGELS AND... The Adventure (Suretone/Geffen) 355 12 10 910
STONE SOUR Through Glass (Roadrunner/IDJMG) 399 385 5% 6% 403 417 389 g 9 SEETHER The Gift /Wind-lg/ 103 8 14/0
HURT Rapture (Capital) 397 399 7% 1% 382 396 369 . . )
BREAKING BENJAMIN The Diary Of Jane Holywoosd 396 387 66% 8% 393 420 363 10 10 SAMROBERTS Bridge To.. (Universal Music Canad 283 . .
HINDER Lips Of An Angel Universal Agpublic 3% 380 70% 10% 376 385 365 H o Thy™ MOULeackus SEgI0MG) i L R L
NICKELBACK Savin’ Me (Roadrunner/IDJMG) 392 396 95% 20% 371 398 342 17 @  PEARLIAM Life Wasted (Sony BMG) %1 +@ 3 1B
10 YEARS Through The Iris (Universal Republic) 390 397 72% 10% 386 412 361 14 13 MATT MAYS... Time OF... (Sonic/Warner Music Canada) 252 -10 12/0
AFI Miss Murder (Tiny Fviliinterscope) 389 400 76% 13% 357 363 350 16 m SNOW PATROL Hands Open (A&Mjinterscope) 243 +14 11/0
SEETHER The Gift (Wind-Up) 387 391 B3% 18% 377 402 349 15 "5 OURLADY... Will The Future... (Sony BMG Music Canada) 243 -15 1" 910
30 SECONOS TO MARS The Kill fimmortal/Vigin/ 384 388 69% 11% 374 402 338 13 164 NICKELBACK Savin' Me (Roadrunner/EMI Music Canads) 241 -30 16 910
SHINEDOWN | Dare You (Atiantic/ 380 392 89% 25% 373 417 326 12 17 PEARL JAM World Wide Suicide (Sony BMG) 240 45 15 1100
BLUE OCTOBER Hate Me (Universal Motown) 379 396 83% 2% 354 378 326
ROB ZOMBIE Aneican Witch (Geffen/iterscape) 375 358 7% 1% 373 354 391 fg 8 ISNT;:E:’?}:';;i';":;:f';;;;}Hoad’””"e’/lnm g ;3‘: +Z; : :?:(31
LOSTPROPHETS Rooftops (Columbia) 3.69 - 5% MNM% 343 377 300
BUCKCHERRY Crazy Bitch (ElevenSeven/Lava) 368 374 85% 28% 378 400 356 22 @ty IDLESONS TelMe MiginMusi ConadsEMIMusic Cared) 130 +14 6 1
THEORY OF A OEADMAN Santa Monica (Roacrumer/UMG) 367 375 67% 13% 348 378 316 21 @ AR Miss Murder (Tiny Evilterscape) 181 +4 5 m
REO HOT CHILI PEPPERS Dani California (Warner Bros.) 366 382 97% 38% 374 391 357 29 @ KEANE Is It Any Wonder (interscope) 178 +34 2 m
SYSTEM OF A OOWN Lonely Day (American/Columbia) 362 364 9% 29% 359 350 3.67 19 23 ARCTIC MONKEYS |Bet You Look Good... (Doming) 176 -16 14 8/0
ATREYU Ex's And Oh's Victory) 358 382 7% 16% 348 332 3863 20 24 o MOBILE Out Of My Head (Universal Music Canada) 175 13 2 13j0
BLACK STUNE CHERRY [OHE'Y Train /ﬁﬂad/llllll&///DJMG} 345 343 55% 12% 3,.33 33 3.39 23 25 BUCKCHERRY Crazy Bitch /E/eyenSeyen/laya/ 164 .7 12 4,0
WOLFMOTHEF Woman (Medular/interscope) 325 318 72% 2% 314 32 302 24 26 DANKO JONES First Date (Aquaris/EMIMusic Canads) 161 8 3 91
PEARL JAM Life Wasted (J/AMG) 306 290 63% 21% 299 282 3.17 28 @ GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 160 5 4 30
Tolal sample size is 350 respondents. Tolal average favorabilily estimates are based on a scale of 1-5. (1=dislike very 27 ®* STABILO Flawed Design (EM/ Music Canads) 157 +1 15 8/0
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 2% 29 SHINEDOWN | Dare You /Atisntic/ 143 17 7 610
burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% famitiarity
to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, — @* STAREWELL Blurrier (/ndependent) 134 +10 2 m
ey CanfakEllIe iy tesrbaseqon iy format/mus@preference R greTheMus;c.com results are not meant o re_p/qce 26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a Networks. Songs ranked by total plays for the airplay week of 6/18-6/24. Bullets appear on songs gaining plays of remaining
registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818- flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs )

\377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. )

Qelow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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R E ‘ OR TE R S WOXAHarrisburg, PA* WXZZA exington, KY* IOOR Minneapolis, MN* KUPD/Phoenix, AZ* XM Squiz/Satellite KXRX/Tri-Cities, WA
MD: Nixon & OM: Robert Liu%isey OM: Dave Hamilion POMD: Lan! McFeelie PD: Jon Zeliner PO/MD: Scofty Sieele
. . . . 1 SH\NEDFOWM PD: Fish PD: Wade Linder DISTURBEL M‘D:c%%ﬂsglrm& g E{‘-}SJSUSRFBAEDDf
Stations and their adds listed alphabetically by market B i APD:Twien S Pabin S
DISTURBED 3 DISTURBED
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STAIND 1 ANGELS AND AIRWAVES PD: Michael Picozzi PD: Tim Sherit OM/PD: Carf Cratt 10 DISTURBE MD: Raizin PD: Scokt Pstibone
UNDEROATH "EVEMT*O"WW OISTURBED APD/MD: Mike Karolyi jry "?)-s o APD/MD: Robyn Lane Zuincon APD/MD: Tim Noble
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18 STONE SOUR : Ji : Frank Wel . : Ron Simonet
st 17 EREANS BENLAMN "2""{‘!& Tm’ inte N migjocd DISTURBED WBUZNashville, TN* 9 dsTuED
4 OM: Jim Patrick i . IEDOWN .
7 SYSTEM OF A DOWN | DRonaes 1 REVELATION THEORY " WK0O2/Saginaw, MI 7 RLYLERF .
N 7 ATREVU AVENGED SEVENFOLD AVENGED SEVENFOLD Pg/MD' R}"\‘ Schenck PD: Hoser ' ng/xfllﬁnlhmlsK S
mﬁmﬁeixﬁeld CA DISTURBED KFMX/Lubbock, TX 2 ARG sevwLo J S MD: Rick Thomas
ve King OM/PD; Wes Nessmann STAND 3 SHINEDOWN
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?@%}:&m OM: Rich Hawk i DMPD: £, Curtis Johnson !IDRJXMW/JaabOﬂ.MS‘ 6 CROSSFADE g%&‘rﬁ%s - i DEAF PEDESTRIANS
3 3 jaze ;
DISTURBED ”3 s Fond f QMDO"&R APOMO: Brad Stovens ! ) WZBHSalisbury, MD 2 SHINEDOWN
CROSSFADE SPEAKERS FOR THE DEAD 2 CROSSFADE KATT/Oklahoma City, OK DM: Sue Timmans
STRIND AVENGED SEVENFOLD WAJOMadison, Wi* OM/PD: Chris Baker %Miki ngn \
: ’ MD: Jake Danigls : Julig el
WIYY Batimore, MD* g o AooAD: B Paton s D S Quin KT Syokane, WA" KATS Yaldma, WA
Hil llITI us, " 3 . 11 DOPE army Benl
APDMD: Rob Hetkman Dave Cooper WBYR/F. Wayne, IN KQRC/Xansas City, MO 8 REVELATION THEDRY oo 460, i S D/PD: Ron Hars
AVENGED SEVENFOLD o Slash PD: Cindy Mifler MO: Paul Marshall 6 DEAF PEDESTRIANS
RACONTEURS MD: Stiller 11 CROSSFADE 2 DISTURBED REVELATION THEORY
PEARL JAM mousmo FOOT KRUTCH 8 CROSSFADE 1 SEVENDUST OM IRST T0 LAST
STONE SOUR DISTURBED 1 SHINEDOWN WYYX/Panama City, FL PANE LML
BULLET FOR MY VALENTINE 1 gzg%%’gﬂ “ MERCY AL KlU%l/Sa&I Diel "?so CA* UNDEROATH
i D DM: Jim Richal §
S ek %/FMXDM ;ﬂmﬁ? RSN i Soostx POMD: snanna Moran-Brown WWIZ/Youngstown, OH
WCPRBiloxi, MS WBZX/Dqumbus OH* . 15 DILLINGER ESCAPE PLAN 2 STON No Adds
DM: Kenny Ves! Fisht WRUF/GaIneSVIIIe FL 15 REVELATION THEORY ] gggg%ﬁ ringfield, MA*
i, P et Al e by g Shikma® Ty
TRAPT 1 AiGtbaroLD MD: Matt Lehtola Pg/rgg.mrgg&umm WI’KX/Pemcola FL* APD/MD Counnw Quinn
DU 1 DISTURBED WJXQAansing, MI* 1 SHINEDOWN :";D-'l% ':’“ o Sha
' ER B D180 Dikan Al o KURQ/San Luis Oblspn CA .
WKGB Binghaion,NY a7 + Ui mungg Wit ‘powereo [}
KPOMD T i KNCN/Corpus Christ, TX* WXLQ/Grand Rapids, M)* " btoar - ' KZRQ/Springlield, MO MEDIABASE
DM/PD: Paula Newell DM: Brent Alberts CROSSFADE WIX0/Pearia, IL un C""sl’m"n"
APOMD Mone Mortana POMD. Damin Ariers KOMP/Las Vegas, NV* N o on yes -
BULLET 00 T PD o]t AVENGED SEVENFOLD KXFX/Santa Rosa, CA* g‘%s%g:m Monitored Reporters
H EE,?,SC%&RNEL ﬁ;ﬁmfﬁea’aﬁﬁa ?5?5?& THEORY gl'ldMJB?'smc:t? Less 81 Total Reporters
’!‘DARAF/Q’DIS"J""MA. KBP‘/DEM' co* R FOLD AP, Jisun LaChance S B _—
: Ron Valeri y . DISTUR . !
MD: Mistress Carrie APD/MD Aarun “Double A" Montell WXOR/Greenville, NC DT REVELATION THEDRY CROS3EHOE mqﬁTm’ L 55 Total Monitored
DO Po: ;%m"gY Collins WYSP/Philadelphia, PA* PD: Double Ogwn = TFa._ TN
SHINEDOWN PO/APD: Gil Edwands . . g APD: Mike Killabrew 26 Total Indicator
A Py e Ho Ades Music Choice Rock/Satetlite Mo Adas,
WRIF/Detroit, MI* KZCD/Lawton, OK mﬂnngm'sag‘e'lvﬂ PD: Justin Prager -
WEDG/Buﬂalo, NY* OMPD: Doug Podel WIPT ile. SC* :01 pon Critter” Brown PD: Kevin Vargas MU Gall}y Susalis Did N.ot Report,
Ptgllsd%hévsl(ljd:‘m APD/MD: Mark Pennington Dm_’%’::?‘:‘;i; EDSPRS?D%\ES’"M MD: Dave Hanson Playlist Frozen (1):
3 DISTURBED B i
STAND M Smack Taylr oddes f 2‘&.53“” KRBR/Duluth
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June 30, 2006 POWERED[]
LAST THIS TOTAL +]- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%;‘ce CHART ADDS M E D l A B A SE
1 1 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 2685 6 161155 12 78/0
2 o RACONTEURS Steady, As She Goes (Third Man/V2) 2155 +56 121471 14 7210 7 MOS TA DDED® |
3 9 AF! Miss Murder (Tiny Evilllnterscope) 2096 +75 111708 10 M
4 4 TOOL Vicarious (Volcano/Zomba Label Group) 1927 -91 91662 10 7710 ARTIST TITLE LABEL(S) ADDS|
7 @  THREE DAYS GRACE Animal | Have Become (Jive/Zomba Label Group) 1798 +191 82132 12 66/ ::3;2':(35?] la"fdcﬂfdcf{"fl;;i/ﬂ" /ﬁegﬂ'sej :‘;
nights of Cydonia (Warner Bros.
] 0 ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 1748 +11 99195 14 64/1 CRDSSFADE Invincitle (Columbi) 12
5 7 BLUE OCTOBER Hate Me (Universal Motown) 1664 -123 81403 23 66/0 STONE SOUR Through Giass (Roadrunner/\DJMG) 1
8 o GNARLS BARKLEY Crazy [Downtown/Lava/Atlantic) 1452 +68 88734 10 53N LOSTPRDPHETS Rooftops (Columbial 6
12 0 30 SECONDS TO MARS The Kill (fmmortal/Virgin 1269 +148 67288 20 65/3 leSEHAYGE‘;III:Iﬁ::;dEJO Fa[IjI éﬁeffen(}g - ; :
A eated Hearts (Dress Up/interscope ,
10 @ TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 1247 +67 54186 14 61/2 PANIC CHANNEL Why Cry (Capita) 5
13 @  PEARLJAM Life Wasted (/AMG) 1201 +88 52193 6 651 EIGHTEEN VISIONS Victim (TrustkillEpic) 5
11 @ WOLFMOTHER Woman (Modular/interscope) 1170 +34 55523 14 671 -
15 @ KORN Coming Undone (Virgin) 1108 +85 48733 17 490 The Alternative add threshold is applied to monitored stations not allowed to
i report adds per their company policy: Songs that reach seven plays per week
16 @ BUCKCHERRY Crazy Bitch (FlevenSeven/Lava) 1091 +95 54856 12 48/4 within one airplay week. Anairplay week is definedas Sunday through Saturday.
g 15 SHINEDOWN | Dare You (Atlantic/ 1073 .205 36481 21 490 Adds from all other programmers are still accepted at any play level.
18 @ BREAKING BENJAMIN The Diary Of Jane (Hollywood) 1053 +173 39519 4 55/2
14 17 ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 926 -109 31398 14 5710
17 @ 10 YEARS Wasteland (Universal Republic/ 902 +9 38398 50 53/0
21 @ LOSTPROPHETS Rooftops (Columbia) 862 +123 33375 6 54/6
23 @ STONE SOUR Through Glass (Roadrunner/IDJMG) 820 +162 371722 4 am MOST !
22 @ DASHBOARD CONFESSIONAL Don't Wait finterscape/ 137 +53 33033 6 48/2 INCREASED PLA YS TOTAL
26 @ PANIC! AT THE OISCO | Write.. {Decaydance/Fueled By Ramen/Lava) 729 +136 38642 6 39/3 ARTIST TITLE LABEL(S) IN(?RLQZSE
19 23 ARCTIC MONKEYS I Bet You Look Good On The Dancefloor /Domino/ 693 -80 37159 18 45/0 THREE DAYS GRACE Animal | Have... (ive/Zomba Latel Grouy) ~ +181
24 @ SNOW PATROL Hands Open (A&M/interscope/ 667 +24 28876 1" 391 MUSE Knights of Cydonia {Warner Bros.) +188
28 @  SHEWANTS REVENGE These Things (Geffen/ 584 +19 43271 9 330 g::;'é'ggu“ﬂ;“”':ﬁ{”e 0/';”? Ja"j/[/]fj‘zyﬁ';'””‘” *:;g
. ) rough Glass (Roadrunnen +
38 @ MUSE Knights of Cydonia (Warner Bros.) 498 +188 37425 2 36/12 30 SECONDS TO MARS The Killfimmortal/Vigin) +148
27 27 PEARL JAM World Wide Suicide (/AMG) 491 -81 19022 16 37/0 PANIC!... | Write Sins... (Decaydance/fueled By Ramenflava)  +136
29 28 SYSTEM OF A DOWN Lonely Day (American/Columbia) 466 74 20283 20 30/0 GODSMACK Shine Down (Universal Republic) +133
30 29  YELLOWCARO RoughLanding, Holly (Capital) 451 52 12647 10 3400 :‘;m’:g:::;lg‘:’;‘s"f /c”A’”';’”hf/ n— *:g
. , o ens And Needles (Victory, +
25 30  GODSMACK Speak (Universal Republic/ a47 -151 17584 20 29/0 311 Frolic Room (Volcano/Zombi Label Group) +99
33 @ RISE AGAINST Ready To Fall (Geffen/ 435 +64 14177 3 3716
32 @ HOOBASTANK Inside Of You (/sland/IDJMG) 434 +28 17776 7 Jon
Kl 33 NICKELBACK Savin' Me (Roadrunner/IDJMG) 393 -25 20801 16 170
35 @ DISTURBED Just Stop (Reprise) 362 +23 16829 21 21/0
% @  SEETHER The Gift (Wind-Up/ 353 +6 21288 12 2201 —M__
41 @ KEANE s It Any Wonder finterscope/ 323 +23 14575 4 21/4
; g FORT MINOR... Where'd You Go (Machine Shap/Warner Bros.)
40 @ FRAY How To Save A Life Epic/ 305 +10 16252 6 19/0 Total Plays: 196, Total Stations: 8, Adds: 0
37 38  DAMONE Out Here All Night //s/and/iDJMG) 302 -9 10808 10 24j0 FLYLEAF Fully Alive (Octone/RCA/RMG)
45 €  PANIC CHANNEL Why Cry (Capito) 285 +95 6716 2 295 Lﬁfllzl;w:omvh?l Statit;;sr 12,7;\}}15} 22 o Label o)
. ... Tears... (TrustkilllJive/Zomba Label Group,
43 @ HARD-FI Hard To Beat (At/antic/ 214 +1 5987 7 220 Total Plays: 154, Total Stations: 16, Adds: 4
4 @ RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.) 270 +31 34288 3 8/2 SECRET MACHINES Lightning Blue Eyes (Reprise/
pesi> @  HAWTHORNE HEIGHTS Pens And Needles (Victory/ 258 +122 5756 1 264 | Total Plays: 152, Total Stations: 12, Adds: 0
HIM Killing Loneliness (Sire/Wamer Bros.)
45 @ PLACEBO Infra-Red /Astralwerks/EMC) 253 +39 7428 5 21/0 Total Plays: 147, Total Stations: 14, Adds: 1
50 @ TOOL The Pot (Volcano/Zomba Label Group) 239 +55 19453 2 10/4 SYSTEM OF A DOWN Kill Rock ‘N Roll (American/Columbia)
A ; o . Total Plays: 138, Total Stations: 10, Adds: 1
42 45 10 YEARS Through The Iris (Universal Republic/ 236 41 6807 13 22/0 RINOCEROSE Cubicle (V2/Artemis/
@ GODSMACK Shine Down (Universal Republic/ 233 +133 6232 1 18/4 Total Piays: 134, Total Stations: 13, Adds: 1
@ DEATH CAB FOR CUTIE 1 Will Follow You Into The Dark /Atfantic) 223 +60 831 1 21/4 'T“NII’[E)P Upssgf 11_\ﬂ AIHS?EI (UﬂlVl?‘/?ﬂ/A /Zli'jﬂlllz//l‘/
. s . otal Plays: oo, Total Stations: 11, S:
36 48  YEAH YEAH YEAHS Gold Lion (Dress Up/interscope) 222 -97 9596 20 21/0 | YEAH YEAH YEAHS Cheated Hearts (Dress Up/interscape)
@ RED JUMPSUIT APPARATUS Face Down (Virgin/ 204 +64 7264 1 15{2 Total Plays: 85, Total Stations: 10, Adds: 6
@ 311 Frolic Room (Volcano/Zomba Label Group) 202 +99 7597 1 144 | SUBWAYS OhYeah (Sire/Reprise)
Total Plays: 84, Total Stations: 11, Adds: 1
79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R : : :
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R.reponers ArElavailatie
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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¢ RateTheMusic.com

BY MEMABASE

America’s Best Testing Alternative Songs 12 +

For The Week Ending 6/23/06

Persons Men  Women
Artist Title (Label) ™w LW  Familiarity Burn 18-34 18-34 18-34
AF Miss Murder (Tiny Evifiinterscope) 423 4.22 88% 8% 4.17 4.05 4.26
PANIC!... | Write Sins... [Decaydance/Fueled By Ramen/Laval 4.19 - 88% 21% 4.20 3.92 4.36
ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 4.10  4.14 81% 16% 4.01 4.07 3.96
TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 4.07  4.07 81% 14% 4.08 3.98 4.15
RED HOT CHILI PEPPERS Dani California (Warer Bros.) 406  3.93 7% 3% 3.94 3.91 3.96
PARIC!... The Only... {Decaydance/Fueled By Ramen/lava) 4.04 393 88% 23% 403 3.61 431
SNOW PATROL Hands Open (4&M/interscope/ 403 404 1% 1% 4.00 3.83 41
30 SECONDS TO MARS The Kill (fmmortal/Virgin) 4.01 404 79% 12% 4.10 412 409
THREE DAYS... Animal | Have Become (/ive/Zomba Labe/ Group) 3.88  3.86 76% 12% in 3.46 387
10 YEARS Wasteland /{Universal Republic/ 388 377 91% 29% 3.88 3.76 3.96
SHINEDOWN | Dare You fAt/antic/ 387 380 76% 18% 3.88 3.67 4.04
BREAKING BENJAMIN The Diary Of Jane (Hollywood) ~ 3.83 - 48% 9% 3.86 n 3.92
RACONTEURS Steady, As She Goes (Third Man/V2) 3.81 3562 76% 16% 3.77 360 3.88
BLUE OCTOBER Hate Me (Universal Motown/ 379 386 90% 29% 374 344 3.93
LOSTPROPHETS Rooftops (Columbia) 319 387 53% 7% 3.63 3.60 3.66
YELLOWCARD Rough Landing, Holly {Capitol/ 3717 374 66% 10% 3.85 3N 3.80
FOO FIGHTERS No Way Back (RCA/AMG/ 3714 3719 84% 26% 3.62 167 3.58
TOOL Vicarious (Volcano/Zomba Label Group) 3.60 3.56 75% 21% 3.61 N 3.53
SYSTEM OF A DOWN Lonely Day (American/Columbia) 353  3.49 82% 21% 351 3.51 3.51
ROCK KILLS KID Paralyzed fFearless/Reprise/Warner Bros.) 3.53 3.38 62% 13% 344 3.36 349
ARCTIC MONKEYS 1 Bet You Look Good... (Damina/ 347 328 69% 21% 345 3.32 353
DASHBOARD CONFESSIONAL Don't Wait (lnterscope)  3.46  3.57 66% 15% 3.53 343 361
KORN Coming Undone (Virgin/ 344 345 83% 27% 342 3.40 343
WOLFMOTHER Woman (Modular/Interscope) 332 3.24 62% 18% 321 3.18 3.22
BUCKCHERRY Crazy Bitch (ElevenSeven/Laval 332 326 61% 20% 3.30 3.17 3.40
PEARL JAM World Wide Suicide (/AMG/ 328 334 17% 26% 3.12 3.52 2.82
GODSMACK Speak (Universal Republic) 327 317 14% 26% 3.30 3.23 3.35
SHE WANTS REVENGE These Things (Geffen/ N 298 48% 16% M N 3.50
GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 318 316 9% 30% 3.29 3.28 3.30

(N

Total sample size is 335 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stalions by calling 818-377-5300. RateTheMusic.com data is provided by
Mediabase Research, a division of Premiere Radio Networks.

/

PLANT LENDS A HAND Robert Piant headlined an all-star benefit for Arthur Lee on
June 23 at the Beacon Theatre in New York. The lineup included lan Hunter, Ryan Adams, Nils
Lofgren and many others. Lee was the lead singer of the L.A. band Love in the '60s. He was
diagnosed with leukemia earlier this year. While in New York Plant stopped by Sirius Satellite
Radio to talk to Meg Griffin, PD/host of Sirius’ Channel 24, Sirius Disorder. Seen here (I-r) are

Plant and Griffin.

GETTING KINKY Active Rock WCCC/Hartford recently welcomed Nine Inch Nails to

town. The show included a demonsiration of alternative lifestyles. One such demo featured (I-r)
WCCC Promotions Event Manager Nervous Rex (feeling rather dominant), slave girl Trinity and
weekend jock J. Raven.

WEQX/Albany, NY*
PD: Willobee
MD: Nikki Alexander
1 UNDER THE INFLUENCE.
1 HEAQ AUTOMATICA
EVERY MOVE A PICTURE

V0§
YEAH YEAH YEAHS

WHRL/Albany, NY*
APD/MD: Capone
No Adds

KTEG/Albuquergue, NM*
OM/PD: Bill May

APD: Judi Civerolo

MD: Aaron “Buck” Burnell
No Adds

WBZY/Allanta, GA*

PD: Chris wullams

APD: Aly Youn
RED JUMPSUIT APPARATUS
ANGELS ANO AIRWAVES
LOSTPROPHETS

WNN)X/Atlanta, GA*
DM: Rab Roberts
PD Leslie Fram

3
13 PANSIC CHANNEL

WJSE/AIIanllc City, NJ*

REVELAYIDN THEORY
YEAH YEAH YEAHS
EIGHTEEN VISIONS
UNDERDATH
CROSSFAQE

WAEG/Augusta, GA*

OM: Ron Thomas

PD: J.D. Kunes
HAWTHORNE HEIGHTS

KROX/Austin, TX*
DM: Jeft Carral
PD: Lynn Barstow
MO: Toby Ryan

7 700L
4 RED HOT CHILI PEPPERS
30 SECONDS TO MARS

WHFS/Baltimore, MD*
APD/MD: Tim Virgin
9 RINOCEROSE
1 FLYLEAF
BUCKCHERRY
KEANE

KNXX/Baton Rouge, LA*
DM/PD: Dave Dunaway
APO: Philiip Kish
MD: Darren Gauthier
1 REVELATION THEORY
RAZORLIGHT
MUSE
SEETHER
OISTURBED
WRAX/Birmingham, AL*
PD: Steve Roblson
MD: Mark Lindse:
1 TAKING BACK SUNDAY

ELIOT MORRIS
OEATH CAB FOR CUTIE

KQXR/Boise, ID*
DM: Dan McColly
PD: Mal Diablo
MD: Jeremi Smith
3 EIGHTEEN VISIONS
SAY ANYTHING

WBCN/Boston, MA*
PD: Dave Wellinglon
MD: Dan O'Brien

6 30 SECONDS TO MARS

WFNX/Boston, MA*
OM/PD: Max Tolkot!
APD: Keilh Dakin
MD: Pau! Driscoll
1 HEAD AUTOMATICA
THOM YORKE
MUSE

WBTZ/Burhnglon'
OM/PD: Matt Grasso

APD/MD: Kovin Ma;
DEATH CAB FOR CUTIE

WAVF/Charleston, SC*
PD: Dave Rossi

MD: Carly Maddoxx

No Adds

WEND/Charfotte*

OM: Bruce Logan

PD/MD: Jack Danial
DISTURBED
HINOER

PEARL JAM
RISE AGAINST
CROSSFADE
WKQX/Chicago, IL*
PD: Mike Stern
APD: Brett “Spike” Eskin
2 HEAD AUTOMATICA
1 SNOW PATROL

DISTURBEOD

JACK'S MANNEQUIN
WAQZ/Cincinnati, OH"
DM: Patti Marshall
PD: Jutie Evans
MD: Salty Voliner

DEATH CAB FOR CUTIE

SUBWAYS
YEAH YEAH YEAHS

REPORTERS mu

Stations and their adds listed alphabetically by market

WXRK/Cleveland, OH*
APO: Dom Nardella
No Adds

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee
29 CROSSFADE
DISTURBEQD
RISE AGAINST

WWCD/Columbus, OH*

OM: Randy Malloy

PD: Andy “Andyman” Davis

MD: Jack DeVoss
NINE BLACK ALPS
PANIC! AT THE 01SCO
YEAH YEAH YEAHS
WORLD PARTY
LOSTPROPHETS
JOHNNY CASH
FORECAST

KDGE/Dallas, TX*

PD: Duane Doherty

APD: Chris Ryan

MD: Josh Venable
REVELATION THEORY
CROSSFADE

WXEG/Dayton, OH*
OM: Tony Tiltord

PD: Steve Kramer
APD/MD: Boomer

12 GBOSMACK

7 HINDER
2 AVENGEO SEVENFOLO
KTCL/Denvev, co*

Neri
MD Eric "Boney” Clouse
13 GNARLS BARKLEY

CIMX/Detroit, MI*
PO: Murray Brookshaw
APD: Vince Cannova
MD: Matt Franklm
1 WOLFMOTH
RED HOT CHIU PEPPERS

KXNA/Fayetteville, AR
PD/MD: Dave Jackson
12 REO HOT CHiLI PEPPERS
9 RISE AGAINST
8 DISTURBED
7 CROSSFADE
6 MUSE
6 STAIND

WYSK/Fredericksburg, VA
OM/PD: Paul Sohnson
APD/MD: Tre Clarke

2 MUSE

KFRR/Fresno, CA*
PD/AMD: Jason Squires
E

1 MUSI
STOKE SOUR

KKPL/Ft. Collins, CO*
alsl/PD: Mark Callaghan

WNFZ/Knoxville, TN*
OM: Terry Gillingham

PD: Shane Cox

: Boomer

PANIC! AT THE DISCO
YEAH YEAH YEAHS
LOSTPROPHETS

WJBX/Ft. Myers, FL*

PD: John Rou

MD: Ji

16 PANIC CHANNEL

3 DISTURBED
SHINEOOWN

WXTW/FL. Wayne, IN*

OM: Bilt Stewart

PD: JJ Fabini
DASHBOARD CONFESSIONAL
PANIC CHANNEL

WGRD/Grand Rapids, MI*
PD: Jorry Tarrants

SAY ANYTHING

HINDER

KEANE

WXNR/Greenville, NC*

OM: Bruce Sime}

PD: Jefl Sanders
HINOER
LOSTPROPHETS
CROSSFADE

KUCD/Honolulu, HI*
OM: Paul Wilson
PD: Jamie Hyalt
MD: Chris Sampaio
15 ANGELS AND AIRWAVES
3 CROSSFAOE
LIVING ENO

KT8ZMouston, TX*

PD: Vince Richards

MD: Don Jantzen
NICKELBACK

WRZX/Indianapolis, IN*

PD: Lenny Diana

MD: Michaei Youn
BULLET FOR
ALIEN ANT FARM

WPLA/Jacksonville, FL*
OM. Galil Austin

PD/MD: Chad Chumley

11 AFI

WRZK/Johnson City*
PD/MD: Scolf Dnks
FLYLEAF
DISTURBED
EIGHTEEN VISIONS
WTZR/Jghnson City*
CM/PD: Bruce Clark

APD: LoKi
1 SNOW PATROL
MUSE

VALENTINE

KRBZ/Kansas City, MO*
OM: Greg Bergen
APD: Alentra
MD: Jason Ulanet
JACK'S MANNEQUIN

APD/MD: valerie Hale
No Adds

KFTE/Lafayette, LA*

PD: Scott Perrin

APD/MD: Roger Pridé
DISTURBED
CROSSFAOE

KXTE/Las Vegas, NV*
PD: Chris Rlplay
MD: Carly B
9 BULLET FDH MY VALENTINE
5 STONE SQUR
DISTURBED

KDLDALos Angeles, CA*

PD: Michael Steels

MD: Mark Sovel

10 REQ HOT CHILI PEPPERS
9 RED HOT CHILI PEPPERS
8 T00L

KROO/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom

MD: Lisa Worden

No Adds

WLRSAouisville, KY*
OM: J.D. Kunes

PD: Annrae Fitzgeraid
MD: Jog Slamm

1 MU:
DISTURBED

WMES/Memphis, TN*
OM/PD: Rob Cressman
MD: Sydney Nabors
ONE SOUR
CROSSFADE

WLUM/Milwaukee, Wi*
PD: Jacam Jacksun
MD: Chris C:

130 SECONDS TO MARS

HOOBASTANK

WGVX/Minneapolis, MN
0M: Dave Hamillon
PD: Chris Rahn

9 MUSE

6 SONIC YOUTH

5 PLACEBO

5 DASHBOARD CONFESSIONAL

WHTG/Monmouth, NJ*
PD: Mike Gavin
APD/MD: Brian Phillips

4 HIM

1 RAZORLIGHT

THOM YORKE

KMBY/Monterey, CA*
PD/MD: Kenny Allen
20 RED JUMPSUIT APPARATUS
19311

19 RISE AGAINST
19 STONE SOUR
19 BREAKING BENJAMIN

9
18 DEATH CAB FOR CUTIE
17 GODSMA

15 MUSE
14 SYSTEM OF A DOWN

WRRV/Newburgh, NY*
PD: Andrew Boris
TD Bitl Dunn

3 MUSE
7 CROSSFADE

WROX/Norfolk, VA*
OM: Jay Michaels
PD: Michele Diamond
2 THOM YORKE

SE
SA ING
BULLET FOR MY VALENTINE
RISE AGAINST
CROSSFAQE

KQRX/Odessa, TX
PD: Michagl Todd

: Dre
23 GOMEZ
g OiSTURBED

HINOER
2 JACK'S MANNEQUIN

KHBZ/Oklahoma City, OK*
DM: Tom Travis
PD: Corbin Pierce

TOOL

WJRR/Oriando, FL*
PD: Pat Lynch

APD: Rick Everetl

MD: Brian Dickerman
No Adds

WOCL/Orlando, FL*
PD: Bobby Smilh
No Adds

KMRJ/Palm Sprlngs CA
OM/PD: Thomas Milchell
APD/MD: Dwight Amoid

12 MUSE

6 G.LOVE
6 GODOSMACK

TO0L
PANIC CHANNEL

KEDJ/Phoenix, AZ*
PD: Kevin Mannion
MC: Robin Nash
5 STONE SOUR
RISE AGAINST

WXDX/Pittsburgh, PA*

DM/PD: John Moschitta

MD: Vinnie Ferguson
BUCKCHERRY

WCYY/Portland, ME
MD: Brian James
2 CROSSFAOE
DISTURBED

311
SYSTEM OF A DOWN

KNRK/Portland, OR*

PD: Mark Hammon

APD: Jaime Coo 5

22 PAUL UAKENF L0 /BRITTANY

12 BEN HARPER
3 BOYKILL BOY

WBRU/Providence, RI*

PD: Chris Novello

APD: Zach Harnett

MD: Noah Chevalier
KEANE

KRZG/Reno, NV*
OM: Rob Brooks
PD: Meianie Fiores
MD: Chris Payne

H1
PANIC CHANNEL

WDYLRichmond, VA*
PD: Eric Kristensen

MD: Jossica Lee

14 STONE SOUR

10 LOSTPROPHETS

WRXL/Richmond, VA*
OM: Bill Cahill
PO/MD: Casey Krukawski
6 LAMB OF GOD
3 DISTURBED
2 CROSSFAOE

KCXX/Riverside, CA*

PD: John DeSanlis

APD/MD: Bobby Salo
0ISTURBE

WINERochester, NY*
OM: Stan Mam
PD: Jefi Sot
BULLET FDR MV VALENTINE
EIGHTEEN VISIONS

KWOD/Sacramento, CA*
aMD/PD Cnmss Johason
[ THREE UAVS GRACE
LOSTPROPHETS

KXRK/Salt Lake City, UT*
DM: Atan Hague

PD: Todd Noker

APD: Corey D’Brien

MD: Artie Fufkin

KEANE
BREAKING BENJAMIN

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Hailoran

No Adds

XTRA/San Diego, CA*
PD: Kevin Stapleford
MD: Marco Collins
ANGELS AND AIRWAVES
RAZORLIGHT

KITS/San Francisco, CA*
PD" Sean Damarxx

APD/MD: Aaron Axeisen

No Adds

KJEE/Santa Barbara, CA

PD: Eddie Gulierrez

MD: Dave Hanacek

20 ANGELS AND AIRWAVES

10 DAMIAN “JR. GONG™ MARLEY

WTZB/Sarasota, FL*
OM: Ron Whita
PD: Ron Miller
DISTURBED
EIGHTEEN VISIONS
PANIC CHANNEL
CROSSFADE
MUSE

Music Choice Aliernative/
Satellite
PD: Justin Prager
MD: Gary Susaiis
7 EQITORS
7 CUTE IS WHAT WE AIM FOR
1 UNOEROATH

Sirius At Nation/Satellite
OM: Gary Schoenwetter
PD: Rich McLaughtin
MD: Khaled Eissbai
BOY KILL BOY
HAWTHORNE HEIGHTS
JOHNNY CASH
THOM YORKE

XM Ethel/Satellite
PD: Steve Kingston
MD: Erik Range

3 STROKES
2 DASHBOARD CONFESSIONAL
1 YEAH YEAH YEAHS

WFXH/Savannah, GA

DM: Susan Groves

PD: Dustin Matthews
1 RED JUMPSUIT APPARATUS
1 CROSSFAQE

KNDD/Seattle, WA*
PD: Lazlo
APD: Jim Keller
20 YEAH YEAH YEAHS

3 THOM YORKE

1 RISE AGAINST

SNOW PATROL

DASHBOARU CONFESSIONAL
HEAD AUTOMATICA
COHEED AND CAMBRIA

KQHNSJmngheld MO
DM/PD: Kristen Bergman
MD: Shadow Williams

1 MUSE

HINOER

KPNT/St. Louis, MO*
PD: Tommy Mattern
MD: Jeft Frisse
1 PANIC! AT THE DISCO
BLUE OCTOBER
BLACK STONE CHERRY

WKHL/S;racuse, NY*
PD: Scoff Pelibene
APD/MD: Tim Noble

22 SHINEDOWN

11 GODSMACK

10 TAKING BACK SUNDAY

wxsnﬂallahassee. FL
OM: Jeti m

PD: Greg Sutt

MD: Kirsten W|nqu|51

No Adds

WSUN/Tampa, FL*
PD: Shark
No Adds

WRWK/Toleda, OH*
PD: Dan McClinlock
APD/MD: Carolyn Stone

17 HAWTHORNE HEIGHTS

17 MUSE
15 BUCKCHERRY

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Greg Rampage.

8 100U

KMYZ/Tuisa, OK*

PD: Ken Wall

MD: Amber Fiedler
2 STONE SQUR

WWDC/Washington, DC*
PD: Rick Schmidi

APD/MD: Donielle Flyan

No Adds

WPBZ/West Palm Beach, FL*
PD: John 0"Cannell
MD: Nlk Rivers
10 311
9 MUSE

WBSX/WlIkes Barre, PA*

OM: Jim Qorman

PO: Chris Lioyd

MD: James McKay
DISTURBED
BUCKCHERRY
HAWTHORNE HEIGHTS
STONE SOUR

WSFM/Wilmington, NC
PD/MD:; Mike Kennedy
4 MUSE

POWERED [T}

MEDIABASE

*Monitored Reporters

94 Total Reporters

79 Total Monitored

15 Total Indicator

Did Not Report, Piayii

Frozen (1):
WKZQ/Myrtle Beach,
sC

N

st

.

54 ® Radio & Records June 30, 2006

www.americanradiohistorv.com


www.americanradiohistory.com

A Decacde Of
Independence

KPRI celebrates 10 years of Triple A in San Diego

ob Hughes and Jonathan Schwartz — co-owners of Com-
pass Broadcasting’s KPRI/San Diego — have two reasons

to celebrate the 10th anniversary of the station this summer.
First, KPRI has survived and prospered as an independently
owned and operated station in the era of consolidation. Sec-
ond, they are getting ready to improve the reach of the station

in the market.

Both Hughes and Schwartz had extensive
backgrounds in radio management before
they formed Compass Broadcasting.

Hughes started with Metromedia in New
York while he was in college. About a year
after graduation he was hired by Metromedia
again, in Washington, DC. Originally a broad-
cast journalist, he later became PD of WASH/
Washington, an early AC station. After a 10-
year stint there, he worked at a couple of oth-
er stations in the DC area, eventually becom-
ing President of U.S. Radio.

Schwartz's background was more on the fi-
nancial side. He worked with NBC Radio in
New York from 1980 to 1988 as Director/Fi-
nancial Administration for the radio group,
which had eight O&O stations and three net-
works at the time. He then moved to DC to
work at the National Bank of Washington and
helped develop its broadcast-investment port-
folio.

“Jonathan and I became friends and even-
tually hooked up and started Compass, ini-
tially as consultants to others,”

says Hughes. "We ultimately ac-
quired six stations in St. Louis,
Phoenix and San Diego from the
~ former Adams Radio Group. [}

ROCK WITHOUT RULEZ / OUr OWn signal in the market.

"“We operated those for three
years with hopes of expanding
our holdings, but the situation
with our investors was such that
we ended up selling them to Par
Broadcasting. That is when we
ended up with the 102.1 signal in San Diego.
We have been on this grand adventure ever
since.”

R&R: Tell us about the broadcasting landscape
when you acquired the station.

BH: It is interesting that the life of KPRI al-
most exactly parallels the life of broadcasting
since the enactment of the Telecommunica-
tions Act of 1996. We signed on in April of that
year, and it became law a month or so later. In
fact, the reason why we got the individual sig-
nal was because of that act.

Since the law hadn’t passed yet, Par was
concerned about having too many signals af-
ter they bought our stations, so they asked us
if we wanted to pick up 102.1.

The sale of our stations meant that we
would effectively be out of the broadcasting
business, so we decided to take them up on

Jonathan Schwartz &
Bob Hughes

their offer because it allowed us to remain in
the game in a great market like San Diego,
even with the impending threat of major con-
solidation just around the corner.

R&R: What was your initial strategy for the
northern San Diego County signal?

JW: As Bob mentioned, this all happened
in 1996, right around the passage of the Tele-
com Act. It was obvious to us
that as the broadcast companies
got larger and larger, things
were going to be very compli-
cated for them for quite a while.
@ They were learning how to ad-

just to a new way of doing busi-
ness, and that gave us the time
to nurture and find a niche for

Besides the consolidation of
personnel and resources, we also accurately
predicted that much of the programming of
these stations was going to become more of a
national corporate function and less geared to
the specific needs of the local marketplace. We
decided to focus intently on the local commu-
nities that we served.

BH: As you may recall, we originally signed
on as KXST (Sets 102), where we programmed
sets of songs by the same artist. The idea was
to present something unique and different to
gain the attention of the listening public. For
a while it worked, but it eventually ran its
course for us.

In those early days we noticed how Triple
A was spreading and having success in other
markets. Since the format was based on many
of the acts that we were already programming,
making the transition to a full-blown Triple A
was pretty easy for us.

RR TRIPLE A

JOHN SCHOENBERGER

Jjschoenberger@radioandrecords.com

Also, our signal basically served the north-
ern communities of San Diego County, whose
upscale demographic makeup was a good fit
for that type of station. Further, there had al-
ready been a Triple A in the market, KUPR.
When it changed format, that was a natural
opportunity for us to step in. It allowed us to
cater to the most affluent and most educated
segment of the market.

R&R: How long did it take before you started
to make money?

JS: We were cash-flow-positive within the
first year. Fortunately, we owned the station
outright, which made getting this whole thing
going considerably easier for us. When you
don’t have a huge loan hanging over your
head, you can implement a very different kind
of operating strategy.

BH: But that is not to say that we, as an in-
dependent operator, didn't have to make some
major adjustments just like the rest of the in-
dustry. It was just a bit easier for us to adapt.

Further, as our larger competitors were ex-
ploring ways to make the numbers work, we
had to do the same. That was as much a func-
tion of the changing economic climate of broad-
casting as a whole as it was a function of
consolidation due to the Telecom Act.

We realized that we couldn't afford to con-
tinue to operate like a traditional broadcaster,
so we also had to explore new technologies and
systems to get the job done with fewer people
and tighter budgets. It was a process of identi-
fying what the essentials were for being a suc-
cessful station and eliminating the excess.

R&R: Over time the station has established it-
self with a solid audience and a good client list in
spite of your limited reach. But you are now in the
process of expanding the signal, aren’t you?

JS: After seven years of effort and negotia-
tions — mainly with Mexico, due to signal
proximity — we have finally gotten the con-
struction permit from the FCC to move our
antenna to Soledad Mountain, which is the
main community antenna farm for San Diego.

This new tower will significantly increase
our reach to the south and in San Diego prop-
er, without giving up any of our north-coun-
ty coverage. Basically, we will be doubling the
size of our potential listeners. We hope to be
broadcasting from the new tower by the end
of the year.

BH: One of the untold stories is the great
success we have had in our target area. If you
look at the north-county breakout numbers,
we have been top five 25-54 probably 80% of
the time. That makes us roughly equivalent
to a KFOG/San Francisco or KBCO/Denver
in terms of a hold on the market.

But you don't see that when you view all
the San Diego numbers. Hopefully, our suc-
cess can be more accurately reflected once we
have abroader reach. Solving the signal issue
is the precursor to solving the ratings issues,
and we all know that Arbitron’s current dia-
ry methodology is not friendly to a format
such as ours anyway.

R&R: Have you looked into digital and HD for
the station yet?

JS: It is something we have in our long-term
business plan, but right now our focus is on
getting this new tower up and broadcasting.
Besides, Bob and I both think the whole digi-
tal thing has some growing pains and evolu-
tion to go through, and we feel we should wait
a bit and see what direction it turns.

BH: All of radio will be digital eventually,
but what the end product will be like is still

WWW.americanradiohistorv.com
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“We’ve been in it 10 years
now, and people know that
we are in it for the long
haul and don’t intend to
sell this station. So if they
come to work with us, they
have a future to build on
along with the rest of us.”

Jonathan Schwartz

SRR B RSN e

up in the air. [t's abig investment, and we have
to be sure we move in the right direction be-
fore we take that step. Ultimately, we have to
move beyond thinking we are in the AM and
FM business and realize that we are in the en-
tertainment and information business, provid-
ing content that will be delivered on a variety
of “channels” that are as functional as radio
is today.

R&R: What's it like out there for an indepen-
dent operator in today's consolidated world of
broadcasting?

JS: We have some real advantages. One of
them is being able to attract some of the best
talent in the market. We are able to treat these
people a little differently than a big corpora-
tion would. In our case, we give them a voice
and a sense of shared mission in what we do.
Further, every employee gets to participate in
profit-sharing, and they also have a piece of
the equity of this company.

We've been in it 10 years now, and people
know that we are in it for the long haul and
don'tintend to sell this station. So if they come
to work with us, they have a future to build
on along with the rest of us. But we can also
say that if someone comes along and makes
us an offer that we can’t refuse, each of them
will profit from that.

We are the envy of the marketplace, and
many of cur competitors have tried to raid our
staff. Most of the people who work for us have
been with us most, if not all, of the 10 years.

R&R: Do you feel that much of what you deal
with day-to-day is the same as what all of radio has
to face?

BH: Now that we are 10 years into this
thing, many of the groups have found a bal-
ance of people, resources and money to make
their individual clusters work more efficient-
ly, but they had to go through a lot of trial and
error to get there. And that evolution is ongo-
ing. The key was for us to get down that road
before they did to find a new balance between
resources and personnel that would work.

The one thing that has not changed in all of
this, though, is the way radio needs to operate.
Every station has to decide to target a specific
audience or lifestyle group, and everything it
does must be designed to attract that audience
to the station. That is still the purpose and the
goal of every radio station, whether it is part of
a cluster or individually owned.

You can check out KPRI at www.authenticrock.
com.

June 30, 2006 Radio & Records ® 55


www.americanradiohistory.com

]

®

RR TRIPLE A TOP 30

LAST THIS une 902000 TOTAL / TOTAL WEEKS ON TOTAL STATIONS/ POWEREDLAS
WEEK  WEEK  ARTIST TITLE LABEL(S) | PLAYS PLS  aUDENCE  CHART ADDS ME“] AB ASE
1 0 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 385 +7 22961 6 21/0
2 e KT TUNSTALL Suddenly | See (Relentless/Virgin) 376 +21 16593 17 2211
4 € REDHOT CHILI PEPPERS Dani California (Warner Bros.) 362 +15 20633 12 18)0 |— MOST ADDED® =
5 4 MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 324 -9 18735 21 21/0 ARTIST TITLE LABEL(S) DS
8 ©  GUSTER One Man Wrecking Machine (Reprise) 317 +14 12437 13 210 [ JOHN MAYER Waiting On The World To Change (Aware/Columbia) 10
6 6 MARK KNOPFLER & E. HARRIS This Is Us (Nonesuch/Warner Bros.) 309 -6 12663 10 19/0 BEN HARPER Get It Like You Like It (Virgin/ 5
10 @ LOSLONELY BOYS Diamonds (0r Music/Epic) 305 +20 17525 9  20/0 |CORINNEBAILEY RAE Put Your Records On (Capito) :
3 8  SHAWN MULLINS Beautiful Wreck (Vanguard 304 47 12944 24 200  |DONAVON FRANKENRETER Move By Yourself fLost Highway) 2
7 9 JAMES BLUNT High (Custard/Adlantic) 293 13 10977 1 19/0 ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 2
igh [Lustar ! GIN BLOSSOMS Learning The Hard Way (Hybric) 2
@ TOM PETTY Saving Grace (American/Warner Bros.) 286 +229 22582 1 201 JOHNNY CASH God's Gonna Cut You Down (Amenican/Lost Highway) 2
" m CHRIS ISAAK King Without A Castle (Reprise/ 265 +3 8351 A 20/0 SUSAN TEDESCHI Loving You Is Sweeter... (Verve Forecast/VMG) 2
13 @  KEANE Is It Any Wonder (interscope) 263 +23 10931 6 20/ MICHAEL FRANTI & SPEARHEAD | Know I'm... (Anti/Epitaph) 2
9 13 BEN HARPER Better Way (Virgin/ 259 42 11240 19 2000 i%m:‘ "A"‘:‘dC:" ‘hLel‘dG" /”5'4/”’”5’ e m— 2
J ] . . i t i ied itored stati d
12 14 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 214 29 18038 28 230 | i ompany seley Songs thatreach e iy rr ook n.
14 15  RACONTEURS Steady, As She Goes (7hird Man/V/2) 212 -10 10774 10 12/0 two consecutive airplay weeks. An airplay week is defined as Sunday through
18 @ GOMEZ How We O perate / ATOIRMG) 195 +3 6734 10 18/0 Saturday. Adds from all other programmers are still accepted at any play level.
16 17 AUGUSTANA Boston (£pic/ 193 -16 8178 19 15/0
17 18  GOO GOO DOLLS Stay With You (Warner Bros.) 181 -22 9544 9 16/0 MOST
19 19 FRAY How To Save A Life ffpic/ 178 - 7543 6 1511 INCR AS D LA YS
23 @ CORINNE BAILEY RAE Put Your Records On (Capitol) 167 +5 7935 q 1542 E E P TrSIxAvL
@ JOHN MAYER Waiting On The World To Change (Aware/Columbia) 163 +139 15754 1 14/10 ?F(;TIMSTPETITT;EY Lé‘E?L(S)G Al 'NCHZE;;E
. aving Grace (American/Warner Bros. +
22 @  COLDPLAY The Hardest Part (Capito) 163 0 7276 4 T o MAYER Waitng On The Word.. warelColimtia)  +139
21 23 PAUL SIMON Outrageous /Wamer B/US./ 158 12 5948 7 13’0 ZIGGY MARLEY Love Is MV Religion /TU”GIJIIy/ +64
20 24 SNOW PATROL Hands Open (A&M/interscape) 132 -51 3479 12 13/0 SNOW PATROL Chasing Cars (A&M/interscape) +47
26 @ DONAVON FRANKENREITER Move By Yourself (Lost Highway) 120 1} 4433 5 1312 JOHNNY CASH God's Gonna Cut You... fAmerican/Lost Highway) ~ +26
27 26 BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 116 3 4094 4 110 TUB;EUGTTMAN Holdin? Me Dowr; Lave/Atiantic) +25
KEANE Is It Any Wonder Interscope) +23
25 27  SHERYL CROW | Know Why (A&M/Interscape) 116 -10 5046 5 11/0
. BRANDI CARLILE Throw It AN Away (Red Ink/Columbia) +23
@ ZIGGY MARLEY Love.ls My Religion (7uff Gong/ 14 +64 4246 1 1/0 SOUL ASYLUM Stand Up And Be Strong (Legacy/ +22
@ SNOW PATROL Chasing Cars /A&M/interscape) 109 +41 7390 1 8/0 KT TUNSTALL Suddenly | See (Relentless/Virgin) 21
24 30  BRANDI CARLILE What Can | Say (Red Ink/Columbia) 98 -32 3572 20 10/0
24 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week |
of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not MOST
inthe top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the PLA YED RECURRENTS
greatest week-to-week increases in fotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. | annsTTINE LaseL) ;EE;
1 WIDESPREAD PANIC Second Skin (Sanctuary/SRG) KT TUNSTALL Black Horse & The Cherry... (Relentless/Virgin) 202
Total Plays: 80, To?al Stations: 1 1, AddS 0 FRAY Over My Head (Cable Car} /[p/(;} 196
TRAIN Am | Reaching You Now /E‘Ultlilénblal DEATH CAB FOR CUTIE Crooked Teeth (4tlantic) 172
Total Plays: 78, Total Stations: 7, Adds: 1 COLDPLAY Talk (Capito) 135
SOUL ASYLUM Stand Up And Be Strong (Legacy/ - FOO FIGHTERS Miracle (RCA/AMG)/ DEATH CAB FOR cuan Soul Mests Body (4tiantic/ 126
Total Plays: 90, Total Stations: 12, Adds: 1 Total Plays: 73, Total Stations: 7, Adds: 1 COLDPLAY Speed 0f Sound (Capito) 83
BRANDI CARLILE Throw It All Away (Red Ink/Columbia) GIN BLOSSOMS Learning The Hard Way (Hybrid) U2 Original Of The Species (interscape) 81
Total Plays: 86, Total Stations: 8, Adds: 0 Total Plays: 70, Total Stations: 8, Adds: 2 | TRAIN Cab Cotumbia) 77
ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) WORLD PARTY What Does It Mean Now? (Seaview) . p
Total Plays: 83, Total Stations: 11, Adds: 2 Total Plays: 58, Total Stations: 7, Adds: 0 HERBIENANEOGR. oW cies| By hsarilimE i) 76
BRUCE COCKBURN Different When it Comes To You (True North/Rounder) FEIST Secret Heart (Cherry Tree/Interscape)
Total Plays: 83, Total Stations: 8, Adds: 0 Total Plays: 54, Total Stations: 7, Adds: 0 Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
Songs ranked by total plays

]

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

“Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly.
The reliability, customer service, and support that the folks at Powergold have provided us
have been exactly what any customer could ask for."

_—
‘o'
XM

Dan Turner, Vice President SATELLITE
Programming Services -~ RADID

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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RR TRIPLE A TOP 30 INDICATOR

June 30, 2006

Wtk WEEK  ARTIST TITLE LABEL(S) PO PLAYS
2 0 LOS LONELY BOYS Diamonds (Or Music/Epic/ 124 +21
1 2 MARK KNOPFLER & EMMYLOU HARRIS This Is Us (Nonesuch/Warner Bros.) 108 -20
3 3 PAUL SIMON Outrageous (Warner Bros.) 609 -23
4 4  GOMEZ How We Dperate (ATO/RMG) 583 -22
5 5  GUSTER One Man Wrecking Machine (Reprise/ 574 -3
6 o RED HOT CHILI PEPPERS Dani California (Warner Bros.) 571 +10
10 0 CORINNE BAILEY RAE Put Your Records On (Capitol) 493 +30
" o GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 487 +33
9 o E.COSTELLO & A. TOUSSAINT Tears, Tears & More Tears (Verve Forecast/VMG) 486 +4
8 10  DONAVON FRANKENREITER Move By Yourself (Lost Highway) 482 27
7 11 KT TUNSTALL Suddenly | See (Relentless/Virgin) 446 -89
16 @ KEANE Is It Any Wonder (Interscope) 429 +52
14 @ WIDESPREAD PANIC Second Skin (Sanctuary/SRG) 402 +16
13 14 CHRIS ISAAK King Without A Castle (Reprise/ 389 -49
17 @ KEB' MO' Remain Silent (Red Ink/Epic) 369 0
12 16 BEN HARPER Better Way (Virgin/ 355 -92

@ TOM PETTY Saving Grace (American/Warner Bros.) 347 +295
15 18 BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 343 -39
20 @ JAMES BLUNT High (Custard/Atiantic) 335 +14
18 20  ERIC LINDELL Give It Time (Alligator) 329 -27
25 @ BRUCE COCKBURN Different When It Comes To You (7rwe North/Rounder) 308 +43
19 22 MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 295 -45
24 @ COLDPLAY The Hardest Part (Capitol) 288 0
29 @ GIN BLOSSOMS Learning The Hard Way (Hybrid) 283 +51
21 25 FRAY How To Save A Life (Epic/ 280 -36
23 26  RACONTEURS Steady, As She Goes (Third Man/V2) 277 14
28 @ GOO GOO DOLLS Stay With You (Warner Bros.) 246 +4
22 28  SNOW PATROL Hands Open (A&M/interscope) 245 -67
27 29  SONYA KITCHELL Let Me Go (Velour/ 229 -34
@ INDIGENOUS Fool Me Again (Vanguard) 220 +7

JJOTAL - WEEKSON TOTALSTATONS
(00)
6040 9 45(0
7280 10 48/0
5440 7 40{0
5742 13 41/0
4683 12 m
3791 11 30/0
4290 7 37/0
6098 3 3710
5390 9 39/0
3532 9 3810
4515 17 29/0
5041 5 N
3257 6 38/0
2599 " 281
2807 4 40/0
2849 20 2710
4595 1 40/12
3274 32i0
1416 10 2001
1639 9 31/0
1829 3Mm
1467 17 2211
2217 191
1224 30/4
1646 14 2211
4235 25/2
865 15/0
2414 2011
2048 13 23/0
785 1 230

54 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 6/18 - Saturday 6/24.
© 2006 Radio & Records

ARTIST TITLE LABEL(S)

JOHN MAYER Waiting On The World To Change (Aware/Columbia) 22

MOST ADDED® |

M. FRANT1 & SPEARHEAD | Know I'm Not Alone (Anti/Epitaph/
TOM PETTY Saving Grace (American/Warner Bros.)

G. LOVE Hot Cookin’ (Brushfire/

21GGY MARLEY Love Is My Religion (7uff Gong/

VIENNA TENG Whatever You Want (Zoe/Rounder/

J. CASH God's Gonna Cut You Down (American/lost Highway)
T0BY LIGHTMAN Holding Me Down (L ava/Atlantic/

SNOW PATROL Chasing Cars (A&M/interscope)

CALEXICO Bisbee Blue (Quarterstick/Touch And Go)

RAY LAMONTAGNE Can | Stay (RCA/AMG)

ARTIST TITLE LABEL(S)

TOM PETTY Saving Grace (American/Warner Bros.)
JOHN MAYER Waiting On The Warld Ta Change /Aware/Columbia) +105

MOST
INCREASED PLAYS

INCREASE
+295

ZIGGY MARLEY Love Is My Religion (Tuff Gong)
J. CASH God's Gonna Cut Yau Down (American/Lost Highway/
M. FRANTI & SPEARHEAD | Know I'm Not Alone /Anti/Epitaph)

KEANE Is It Any Wander (lnzerscape)

GIN BLOSSOMS Learning The Hard Way (Hybrid)

GOLOEN SMOG 5-22-02 (Lost Highway!

SNOW PATROL Chasing Cars (A&M/interscape)

B. COCKBURN Different When It Comes... (True North/Rounder)

NATIONAL
PROGRAMMING

World Cafe - Dan Reed 215-898-6677

No adds reported this week

Acoustic Cafe — Rob Reinhart 734-761-2043

BRUCE SPRINGSTEEN Erie Canal (Columbia)

OARRELL SCOTT Goodle, USA (Ful Light)

GRANT-LEE PHILLIPS Love My Way (Zoe/Rounder)

JOSE GONZALEZ Stay In The Shape {Hidden Agenda/Mute}
TIM EASTON Back To The Pain (Vew West)

TOTAL

ADDS

18
12
1"

8

ch Ot N LN an o0

PLAY

+84
+78
+69
+52
+b1
+50

/

WAPS/Akron, OH
PD/MD; Blllehnr
7 JOHN MAYE

1 RICKIE LEE JONES

KNBA/Anchorage, AK
OM/PD: Loren Dixen

G. L
MICHAEL FRANT! & SPEARHEAD

WQKL/Ann Arbor, M
PD: Brad Savage
MD; Mark Copeland
11 TOM PETTY
9 JOHN MAYER
5 SNOW PATROL
2 TOBY LIGHTMAN

KSPN/Aspen, CO
PD/MD: Sam Scholl
1 SUSAN TEDESCHI

1 ZIGGY MARLEY

WZGC/Atlanta, GA*

PD: Micheile Engal

APD: Chris Brannen

MD: Mar'anl Smith

10 JOH|
A

1 BEN

1 OONAVON FF\ANKENRE!VER

KGSR/Austin, TX*

APD: Jyl Hershman-Ross
MD: Susan Castle
No Adds

KUT/Austin, TX
PD: Hawk Mendenhall
MD: Jeit McCord

No Adds

WRNR/Baltimore, MD
OM/PD: Bob Waugh
APD/MD: Mex Cortrighl
22 BEN H

15 JOMN MAVER

36U

2 SNOW PATROL

WTMD/Baltimore, MD
Al;%MD Mlke “Malthews™ Vasilikos
7 Y LamonTaane
VIENNA TENG

KLRR/Bend, OR
DM/PD: Doug Donoho
APD: Deri Dongho

UL ASYLUM
2IG6Y MARLEY
KRVB/Baise, ID*

OM/PD: Dan McColly
MD: Tim Johnstone
BEN HARPER

WBOS/Boston, MA*
OM: Buzz Knigh!
PD: Dave Dougias
MD: David Glnsbur
1 CORINNE BAILEY R;
EDIl EER)CKELL & NEW BOHEMIANS

— REPORTERS

Stations and their adds listed alphabetically by market

WXRV/Boston, MA*
PD/MD: Dana Marshall
APD: Catie Wilber

ELIOT MORRIS

KMMS/Bozeman, MT
OM/PD: Michelle Wolle
$ ETIENNE DE | ROCHER
5 JONAH SM
§ Jon JDHN MAVER

KYSL/Breckenridge, CO
PD: Tom Fricke

1 JOHN MAYER
1 G LOVE

WNCS/Burlington*
PD: Zeh Norns
MD: Jamie Cantield
1 MI HAEL FRANYI&SPEARHEAD

GIN BLOSSOMS

LANDON PIGG

JOHN MAYER
rIMVY/Cape Cod, MA

3 JOHN MAYER
2 MICHAEL FHANT} & SPEARHEAD
2 VIENNAT!

WCOO0/Charleston, SC*
OM: Mike Allen

PD: Ron Bowen

No Adds

WNRN/Charlottesville, VA
DM: Jefi Reynolds
PD: Michael Friend
MD: Jaz Tupelo
i GIN BLosssens
3 gICgAEL FRANTI & SPEARHEAD

I CALEXICO

WDOD/Chattanooga, TN*
DM/PD: Danny Howard
MD: Brad Slemar

WXRT/Chicago, IL*
OM/MD: John arneda

1 BEN HARPER

WMWV/Conway, NH
P7D/MD: Mark Johnson

1 ELIOT MORNS
1 T0BY LIGI
1 MICHAEL FRANTI & SPEARHEAD

KBCO/Denver, CO*
PD: Scotl Arbough
MD: Mark Abuzzahab
10 BEN HARPER

KHUM/Eureka, CA
OM: Cliff Berkowitz
PD/MD: Mike Drankers
APD: Larrg Trask
4 CALEXICO
4 MICHAEL FRANT| & SPEARHEAD

KROK/LeesleIe LA

KRV|/Fargo

OM: Mike “Big Dag™ Xapel
PD: Ryan Kelly

MD: David Black

No Adds

WFIV¥/Farragut, TN
DM: Brian Tatum
PD/MD: Todd Ethridge
No Adds

KOZT/Ft. Bragy, CA
PD: Tom Yates

3 BORIS GARCIA

WEHM/Hamptons, NY
PD: Brian Cosgrove
MD: Lauren Stone

1" JOHN MAYER

WWVVHilton Head, SC
DM: Susan Groves
PD: James Dixon

OAR.

KEANE
LANCON PIGG
JOHN MAYER

KSUT/ignacio, CO

PD: Steve Rauworth

MD: Stasia Lanier
7 TOM PETTY
7 MICHAEL FRANTI & SPEARHEAD
5 CALEXICO

WTTS/Indianapolis, IN*
PD: Brad Holtz
APD/MD: Laura Duns
7 CONAVON FRANKENREITER
SUSAN TEOESCHI

KMTN/Jackson, WY
PD/MD Man( “Flsn Fishman
3 NEW CIAL CLUB

3 MICHAEL FRRNT, & SPLARAEAD
1 ELIOT MORRIS

1 JOHN MAYER

KTBG/Kansas City, MO
PD: Jon Han
MD: B
e ESCUVEDO
SUSAN TEDESC
RAVIt £ GROOVE oLuB
Vienne TENG

HN
RAY LAMONTAGNE

WEBK/Killington, VT
OM/APD: Mitch Temicciano
No Adds

KOHO/Leavenworth, WA
DM/PD: Ernie Rnﬂnguez
APU/MD Elllotl Salmon

INST,
N DEATH CAB FOR CUTIE
13 JAMES
10 PALL MCCARTNEV
10 PAl.l MCCI\RTNEV

2 SNOW PATRGL

2 JAMES BLUNT

1 GHRIS ISAA
BRUCE COCKBURN
TOBY LIGHTMAN

TOM Pl'T T V
hOLDPLAV

COLDI
SIVE FOR FIGNTING

PD/MD Sandy Blackwell

Y
V TOBV LIGHTMAN
1 VIENNA TENG
1 JOHN MAYER

WFPK/Louisville, KY
DM: Brian Conn

PD: Stacy Owe

eliJA 0n E5c0vEQD,

BEN m\nm

JOHNNY CAS|

MICHAE, T BT & SPEARHEAD

WMMM/Madison, WI*
PD: Pat Gallagher
MD: Gabby Parsons
6 SUSAN TEDESCHI

6 TOM SARTORI
KTCZ/Minneapolis, MN*
PD: Lauren Macleash
APD/MD: Mike Wolt

18 JOHN MAYER

WZEW/Mobite, AL*

DM: Tim Camp

PD: Gens Murrell

MD: Les Ann Komk -Camp
¢ sruwn MULLIN

RED HOT CHILI PEPPERS

WBJB/Monmouth, NJ
OM: Tom Brennan
PD: Rich Robinsen
APD: Leo Zaccari
MD: Jaff Raspe
ROCK KILLS KIO
JOSH RITTER
GOMEZ
RACONTEURS
MURQER BY DEATH
GLEN PHILLIPS
H MA

THOM ¥(
MQCHAEL FRANTK & SPEARHE_AD
ESPREAQ P/

P€TER GAMMONS

KPIG/Monterey, CA
OM: Frank Caprista
PD/MD: Laura Elien Hopper
APD: Aileen MacNeary
5 HANK WILLIAMS (I
3 RAY WYLIE HUBBARO
3 OARRELL SCOTT

WRLT/Nashville, TN*
DM/PD: David Hall
APD/MD: Rev. Kaith Coes
7 JOHN MAYER
JOHNNY CASH

WFUV/New York, NY
PD: Chitck Singleton
MD: Rita Houston
5 ALEJANDRQ ESCOVEDO
REGINA SPEKTOR
JorN MAYER

OM YDRKI
MICHAEL FRANTI & SPEARHEAQ
RAY LAMONTAGNE

WRSI/Northampton, MA
PD: Sean D"Mealy
MD: Johnny Memphis
16 TOM PETTY
NEW OALEANS SOC/AL CLUB
USTER
JOHNNY GASH
OIXIE CHICKS
JOHN MAYER
MICHAEL FRANTI & SPEARHEAD

KDBB/Park Hills, M0
OM/PD: Greg Camp
APD: Glenn Berry

9 JOHN MAYER

9 GOOD LUCK JOES

9 TOM PETTY
WXPN/PhlIadelphla PA

OM/MD: Dan Read
PD: Bruce Watrvren

MICHAEL FRANTI & SPEARHEAD

WYEP/Pittsburgh, PA

PD: Rusemary weIscn

MD: Mike Sau!
MICHAEL FRANTI & SPEARHEAD
TOM PETTY

WCLZ/Portiand, ME
PD: Herb vy
MD Bnan .Iamas
M E
RAY LAMONTAGNE
00 FIGHTERS
SRANTAEE PNKUPS
0S50

GIN BL
SNOW PATROL

KINK/Portland, OR*
PD: Dannis Constanting
APD/MD: Kevin Welch
4 FATBOY SLIM
4 JOHN WATER

WDST/Poughkeepsie, NY
OM: Greg Galting

PD: Jimmy Bufi

MD: Rick Schneider

LOVE
MICNAEL FRANTI & SPEARHEAD
RAY {LAMONTAGNE

KSQY/Rapid City, SD
PD/MD Chad Carlson

KTHX/Reno, NV*
PD: Rob Brooks
APD/MD: Dave Herold
2 CALEXICO
1 JOHN MAYER

KENZ/Salt Lake City, UT*
OM/PD: Bruce Jones
MD: Kari Busnman

ROCK KILLS

HN MAVER
BARENAKED LADIES

KPRI/San Diego, CA*
OM/PD: Bab Burch
6 JOHN MAYER
BETH ORTON
TRAIN
ROCK KILLS KIO

KFOG/San Francisco, CA*
PD: David Benson

MD: Kelly Ranstord

No Adds

KPND/Sandpsint, tD
DM/PD: Dylan Benelield
PD/MD Diane Eckstrom
RPER
ccco DELULA & THE 3URDEN

GLEN P
G‘N BLOSSOMS

KBAC/Santa Fe, NM
PD/MD: Ira Gordon
GREG LABWELL
NEW YORK DOLLS
WALTER TROUT

KRSH/Sanla Rosa, CA*
PD/MD: Pam Loni
3 ALEJANDRO ESCOVEOD
FOO FIGHTERS
GIN BLOSSOMS
LANDON PIGG

DMX Folk Rock/Satellite
DM: Leanns Vince
MD: Dave Sloan

7 SUBMARINES

VIENNA TENG
SUSAN ‘EDESCH!

Music Choice Adult Alternative/Satellite

4 LAN GG
2 21GGY MARLEY

Sirius SgenlrumlSalellile
PD Gary Schognwetter
.Iesslca Besack

1 ROCCO DELUCA & THE BUROEN

XM Cate/Satellite
PD: Bill Evans
MD: Brian Chamberlain
4 GUSTER
4 CRYSTAL SKULLS
3 CRYSTAL SKULLS
3 DEREK TRUCKS BAND
3 GUSTE
2 KEB' o'
2 OEREK TRUCKS BANO
ICE PEACOCK

ALICE PEACOCK
MAYER
GA '.OVE

KEXP/Seattle, WA
DM: Tom Mara
PD: Kevin Cole
APD: John Richards
MD: Don Yates
4 JOHNNY CAS)
4 MICHAEL FRANTI & SPEARHEAD
4 MIOLA
1 REGNA SPEKTOR

FERNANDC
SILVERSUN PICKUPS.

KMTT/Seattle, WA*
PD: Shawn Slewan
APO/MD: ley Jones
1 CORWNE ALY AL
1 MICHAEL FRANTI & SPEARHEAD

WKZE/Sharon, CT
OM: Will Stanley
Pﬂ: Tim Scha%&er

B OARRELL SCO'I'I’

8 WIQESPREAD Py

B MICHAEL FRANTI & SPEARNEAD

B JIMMY THACKERY & CATE BROTHERS
8 JEREMIAP_FEL%CKWO

B CABIN DOGS
B WAYBACKS

WNCW/SplndaIe NC
PD Ele Eilis

D/MD Mamn Anderson
. TIMOREAGAN
SRRy Cagh

DERAILERS
GNANT LEE PHILL\PS
VIE A ENG
MICHAEL FRANT & SPEARHEAD
éIGG

v
JOY EDEN HARRISON
CIBELLE .

- |

www.americanradiohistorv.com

WRNX/Springfield, MA*
PD: Donnie Moorhouse

TOBY LIGHTMAN

KCLC/St. Louis, MO
PD: Rich Reighard

MD: Steve Chenoweth
No Adds

KFMU/Steambaoal Springs, CO
PD/MD: John .Iunnslon

1 SUSAN TEDESCHI

1 ZIGGY MARLEY

KTAO/'I' aos, NM
OM: Milch Milier

PD: Brad Hockmeyur

MD: Paddy M

|§ mmn rmm & SPEARHEAD

LER

76 LOVE

5 ALEJANDRO ESCOVEDO

5 WENDY COLONNA

KWMT/Tucson, AZ*
OM: Tim Richards

PD: Blake Rogers

No Adds

WVOD/Wanchese, NC
PD: John Mathews

MD: Tad Abbey

106N BLOSSOMS

10 Tiom YORKE
WXPK/White Plains, NY
PD: Chris Herrmann

APD/MD: Roh LIp!hllII
9 2IGBY

MICHAEL FRANTI & SPEARHEAD
BARENAKED LADIE!
THOM YORKE

WTYD/Williamsburg, VA
PD: Tom Davis
MD: AmF Miller

JOSE ONZALEZ
GREG LASWELL
JONN MAYER

Z?GGY MARLEY
QNAICEAEL FRANTI l- SPEARHEAD
ETTV

WUIN/Wilmington, NC
PD: Beau Gunn
MD: Michelle Daniel

1 JOHNNYCA‘SH

V
1 Z}GG
1 MICHAEL FRANTI & SPEARHEAD

54 Total indicator

POWERED{ ]

MEDIABASE

*Monitored Reporters
78 Total Reporters

24 Total Monitored

Did Not Report, Playlist

Frozen (2):

WBCG/Punta Gorda, FL

WCBE/Columbus, OH
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RR AMERICANA TOP 30 ALBUMS ]

~
( June 30, 2006
WEEK  WEEK  ARTIST TITLE LABEL(S) TRANE as BT AMERICANA SPOTLIGHT
1 1 B. SPRINGSTEEN We Shall Gvercome... (Columbia) 461 -4 4086
By John Schoenberger
3 2 M. KNOPFLER... All The Roadrunning (Nonesuch/Warner Bros.) 447 -5 3569 . R
SO e Artist: Bruce Robison
2 3 K KANE, K. WELCH, F. KAPLAN Lost John Dean /Compass) 444 21 3931 | Label: Sustain
4 @  SLAID CLEAVES Unsung (Rounder 386 +3 1911 Sure, Texas is a big place with a lot of people, but the state
5 5 DAVE ALVIN West 0f The West (Yep Aoc) 368 6 2067 onetiEIEss s dippiopoilionale mumbed of.gical
songwriters that it calls its own. Bruce Robison resides in the
b 6  VARIOUS Sail Away: Songs Of Randy Newman (Sugar Hil) 319 -3 3050 upper echelons of that long list. He’s also Austin royalty, so to
. o SHOOTER JERNING ] ] . . speak, being the husband of Kelly Willis and the brother of
OTER JENNINGS Electric Rodeo {Universal South/ 282 +1 3313 equally great songwriter Charlie, who is married to Emily
7 8  SAM BUSH Laps In Seven (Sugar Hilf 281 8 934 Robison of The Dixie Ghicks. Many of Bruce’s tunes have been
. recorded and made into hits by such notables as Tim McGraw,
1 o DIXIE CHICKS Taking The Long Way (Open Wide/Columbia) 2717 +12 1648 Garth Brooks, Faith Hill, George Straight and Lee Ann Womack.
14 ) ALLSON MOORER Getting Somewhere (Sugar Hil 263 +13 1169 However, there is something special about hearing a talented
songwriter interpret his own songs before others put their
20 @  DERAILERS Soldiers 0f Love (Pato Duro) 252 +38 794 | mark on them. We get to do that on Robison's latest effort, which is simply called Eleven Stories. It's
9 12 A.ESCOVEDO The Boxing Mirror (Back Porch/Narada/EM) 251 17 2500 hard to plck ]EJ"St a few fro,m SO many gf’eat songs, but | really like “Every Once in a While,” “All Over
but the Cryin” and “Don’t Call It Love.
12 13 HANK W Straight To Hell (Bruc/Curb) 239 14 6519 AMERICA NA NEWS
13 14 JEFFREY FOUCAULT Ghost Repeater (Signature Sounds) 236 -1 2044
_ James McMurtry leads all nominees for the Americana Music Association’s fifth annual
10 15 SCOTT MILLER Citation (Sugar Hil) 235 31 4187 Americana Honors & Awards. McMurtry earned three nominations, for Album, Artist and Song of
19 @ JOHN COWAN New Tattoo (Pinecastle) 228 +8 1009 the Yegr. Rosanne Cash, Rodney Crowell and Marty Stuart each picked up two nommaﬁons: Cash
for Artist and Song of the Year; Crowell for Album and Song of the Year; and Stuart for Artist of the
m RAY WYLIE HUBBARD Snake Farm (Sustain) 226 +98 399 Year and, as leader of Marty Stuart And His Fabulous Superlatives, Album of the Year for Souls’
y ) . Chapel, one of three albums he released over the past year. The Americana Honors & Awards take
16 4 y A : o .
19} (RRDNENIROSTERAMES WOk Dvslin{Liaifosg) A g S place Sept. 22 at the Ryman Auditorium in Nashville. The gala, which will air on Sirius, XM, BBC
@ DARRELL SCDTT The Invisible Man (Full Light) 219 +69 434 Radio 2 and VOA, is hosted by Jim Lauderdale and will feature an ali-star house band led by Buddy
@ - Miller. For a complete list of the nominees, log on to www.americanamusic.org ... Mavis Staples
a FRED EAGLESMITH Milly's Cafe (AML/ 2 +23 561 was recently awarded a National Endowment for the Arts National Heritage Fellowship, the country’s
17 21 HOUSTON MARCHMAN Key To The Highway (8C0) 213 8 2030 highest honor in the folk and traditional arts. Mavis’ father, Roebuck “Pops” Staples, received the
_ ' Heritage Fellowship in 1998, and this marks the first time that a daughter and father have been
18 22 M.STUART... Live At The Ryman (Superiatone/Universal South) 213 7 2218 | nonored individually with a fellowship ... Wilco's Jeff Tweedy has a solo live DVD coming out on
91 23 YONDER MOUNTAIN... Yonder Mountain String Band (Vanguard) 211 1 1807 Nonesuch later this year. Fugazi’s Brendan Canty produced the Christoph Green-directed film,
which was shot on Tweedy's Northwest U.S. tour back in February.
22 @ BRUCE ROBISON Eleven Stories (Sustain/ m +9 2151
®
@ RHONDA VINCENT All American Bluegrass Girl (Rounder) 202 +48 544 MOSTA DDED
S
15 26  LITTLE WILLIES Little Wilies Milking BullEMC) 201 30 Gogy | MO TTELREE , iz
RAY WYLIE HUBBARD Snake Farm (Sustain) "
VARIOUS The Pilgrim: A Celebration of Kris... (American Roots/ 195 +98 330 JOHNNY CASH American V: A Hundred Highways (American/Lost Highway) 1
@ o ) RHONDA VINCENT Al American Bluegrass Girl (Rounder) 9
27 NEIL YOUNG lemg With War /I?epr/se/ 186 +6 1342 DARRELL SCOTT The Invisible Man //:”/“/g/”/ 9
24 29 TBONEBURNETT The True False Identity (OMZ/Columbia) 185 4 863 | SINN SISTERS Blood Oranges (Suweethi _ , 1
RALPH STANLEY A Distant Land To Roam: Songs Of The Carter Family (OMZ/Columbia) 8
25 30  BOB DELEVANTE Columbus And The Colossal Mistake (Refay) 179 -7 1849 FRANK BLACK Fast Man, Raider Man (Back Porch/Narada/EM) 1
L ) - ) - - : i ] VARIOUS The Pilgrim: A Celebration of Kris Kristofferson (dmerican Roots) 7
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated WAILIN' JENNYS Fi ker (Red House) 6
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. ecrac e', EaL - )
For more information please visit www.americanamusic. org. HACIENDA BROTHERS What's Wrong With Right (Proper American) 6
g © 2006 Americana Music Association. MICHAEL O'NEILL Who's Bad Now (Green Bean/ 6/
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WAY To Go!

A conversation with WAY-FM President Bob Augsburg

ust over 20 years ago Bob Augsburg and his wife, Felice, had
]a vision for a Saturday-night Christian music show for the
younger generation. Today that vision has turned into a grow-
ing network of stations aimed at teens and young adults. This
week Augsburg shares that 20-year-old vision, what it has
evolved into since then and what he sees WAY into the future

(sorry, had to do that).

Even though WAY-FM is about to turn 20,
Augsburg’s Christian radio history goes back
over 30 years. “I've been in Christian radio
since 1974,” he says. “We moved back to Ft.
Myers because both our parents were there.

“My father’s health was pretty rough in
the late ‘70s, so I accepted an invitation to
come and work for WSOR/Ft. Myers,
which at that time was owned by a fairly
large church in the area.

“After I was there for four or five years |
had a vision that took a while for all of the
church committees to approve: I pushed for
them to give me a block
of time on Saturday
nights to do a youth
show.

“The station was In-
spo at the time. We
started doing a Satur-

day-night show. [ was
producing and over-
seeing it, and we had
a younger host. The
show started catching
on. It was called Lifeline. It was a catalyst that
started bringing Christian concerts to the Ft.
Myers area. The artists would come down
and were pretty psyched about it.

“The success of that show and the con-
certs and all the kids who were coming to
Christ got us to start asking, ‘What would
it take to get a full-time station devoted to
young people?’

“My wife had the vision for the evening
show. Even though she wasn’t from a
broadcasting background, she knew
enough to know that we needed to do
something for the teens and young adults
in the area. They didn’t have any choice
besides Lifeline. We started knocking on
doors in 1985 and ended up with our first
station in 1987.”

Out Of The Gate

Augsburg continues, “When we started
the station in Ft. Myers, it was the second
Christian CHR station in the country, after
KLYT/Albuquerque. Back in those days
KLYT was pretty much volunteer-driven,
but we had a full staff. It was a tough go.

“We had less than a month of savings to
start this thing. We thought, ‘Let’s do every-
thing we know to do within our power to
come right out of the gate with great pro-
gramming, good Top 40 announcers and jin-
gles that are on par with the general mar-
ketplace. Then, if the thing goes belly up, at

Bob Augsburg

least we won’t look back and say we
could’ve done it better.’

“We put our best foot forward, and the
station took off. It’s amazing how quickly
it ramped up and people began support-
ing it.

“The blessing was that the other station I
was working for [WSOR] gave me their
blessing and let me continue to work there
for about a year before WAY-FM started.
They even let me talk about it on the air,
which is so unusual.

“They were extremely gracious, and to
this day I still have friendships with the
people who were at that station. I credit
them for their kingdom thinking. They
didn’t see WAY as a competitor at all; they
thought of it as something that would com-
plement what they were doing in southwest
Florida.”

Why WAY?

How did they decide on the name WAY-
FM? Augsburg says, “WAY] was the origi-
nal set of call letters. [ was at a Bible study
atour church, and we started surveying the
handful of people there, coming up with
ideas.

“WAY-FM started coming into the discus-
sion pretty early on, based on John 14:6,
where Jesus said, ‘I am the way.’ Plus, there
was a popular Top 40 station in Ft. Myers
then, WINK-FM. WAY-FM sounded similar
to WINK-FM, and we thought that might
be a neat approach.

“Then we started thinking about all the
ways that we could use WAY. I can’t remem-
ber what they all were because we’ve aban-
doned some of the terminology, but it was
fun. It still is, but those early, pioneering
days were a blast.”

Today the WAY-FM network has 14 full-
power stations and another 20 low-power
repeater stations.

Inspired By A Parable

Was growing always a part of the plan,
or was it something that happened natural-
ly? “I can remember specifically how that
happened,” Augsburg says. “It was a few
months after WAY was on the air in Ft.
Myers.

“I was home one night, reading the par-
able of the talents. That night I felt the spirit
of God dealing with me through the para-
ble. I wish [ could say that happens every
time I open the Bible, but it doesn’t.

“The message | was getting was that if we

KX CHRISTIAN

KEVIN PETERSON

kpeterson@radioandrecords.com

L]

took the station he had given us — and we
clearly knew that he had given us the sta-
tion because we could never have pulled it
off on our own — and all that talent and
buried it or did nothing with it, that would
be displeasing to the Lord, and he might
take it away from us.

“In the parable Jesus said he would bless
the person who planted two and ended up
with four and the one who took five and
ended up with 10 by expanding and invest-
ing in the future. That’s the message I got,
and I shared it with my board a month lat-
er.

“Even though we were still struggling to
make ends meet, they said, ‘Great, go for it.
We'll pray for you. That's about all we can
do. What markets do you have in mind?’

“Nashville was the first market that came
to mind, because my wife and I had lived
there when we were first married in the "70s.
I worked in mainstream radio there and got
my first Christian radio job working for a
Crawford station there.”

Time To Grow

Augsburg continues, “I told them I
thought Nashville would be a good second
market to explore,

pretty strong word from God that it was his
plan to see us in new cities and other states
gave us the idea.”

Augsburg says that WAY-FM's Christian
Hit Radio Satellite Network wasn’t planned
either. “About 1995, stations started to con-
tact us, saying, ‘We’d like to consider a for-
mat like yours, but we don’t have the man-
power or expertise to do it on our own,”” he
says.

“One of these was WAYK /Kalamazoo,
M], at Comerstone College. They wanted to
move forward on the satellite uplink project.
That was our first affiliate. We helped them
get started and ran the station for a couple
of years.

”Now there are a total of 95 outlets, which
translates into about 30 non-owned affiliates.

“A lot of the growth lately is because of
Total Axxess, our night show. People are see-
ing this as the kind of show they can’t do
on their own because there are live artists
in the studio every other night.”

A Vision For The Future

Still not content with the number of peo-
ple they’re reaching with the message,
Augsburg shares the company’s Vision 20:1

and how it came

and we also started
talking about West
Palm Beach. We
were getting a lot

i about: “We were
y F working with Curt
WA o MI Swindoll, who is

(famous Bible teach-

of feedback from
both those commu-
nities.

“You wouldn’t think that Nashville peo-
ple would hear about WAY-FM, but there
was a buzz happening. Some of the artists
who came to Ft. Myers to do concerts would
say, ‘Where in the world did you come up
with this format? We need this in Nashville.’

“We started looking into it and discov-
ered that there was a frequency available
and that it was the same one we had in Ft.
Myers. We filed for it, and a year and a half
later we got a permit there, and in West
Palm Beach too.

“Just to show you that we didn’t have a
national vision in the beginning, our origi-
nal name was Southwest Florida Commu-
nity Radio. But the feedback from others
and that powerful night I had reading the
scripture and discovering what I felt was a

“Great hook! Our
audience is loving
this song.”

— Jim Beeler KSBJ MD

Passion:
Everything Glorious

CD in stores now

For Promotional information eontact Andras Kiald akeidd smicmg oom

or Beian Thinlo bthinled amiomg, pom

www americanradiohistorv com

f#FIMedia Group, Inc.

MATT REDMAN

“You Never Let Go”

er] Chuck Swin-
doll’s son. Curt has
his own company
called Cool Strategies, and we had them do
an organizational assessment, as they call
it.

“Basically, we got anonymous feedback
from our family of employees that, even
though the mission of WAY-FM was clear,
they didn’t have a real clear sense of where
we were going in the immediate future.

“That was a real wakeup call for me. [ was
passionate about growing and seeing us
touch new cities and new communities, but
that wasn’t being communicated to our
employees.

“After learning that we didn’t have an
effective short-term mission, the board
asked me to spend six months seeking God
about this and deciding what it would look

|

Continued on Page 62
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RR CHRISTIAN AC TOP 30 ‘

POWERED!:17

MEDIABASE

ARTISTTITLE LABEL(S) ADDS

SALVADOR Shine (Word/Curb/Warner Bros.) 3
AYIESHA WOODS Happy (Gotee)

TREEG3 All Over The World (npop/

MATT REDMAN You Never Let Go (Sixsteps/Sparrow/EMI CMG)
BRANDON HEATH Our God Reigns (Reunion/PLG)

LINCOLN BREWSTER Majestic (ntegrity Label Group/

NN NN

MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
MERCYME So Long Self /¥0) +68
NATALIE GRANT The Real Me (Curt/ +61
TURNING Out Of My Hands (RK T/Rocketown) +52

MATT REDMAN You Never Let Go (Sixsteps/Sparrow/EMI CMG)  +51
DAVID CROWDER BAND Wholly... (Sixsteps/Sparrow/EMI CMG)  +49
NICHOLE NORDEMAN Real To Me (Sparrow/EMI CMG) +43
MATTHEW WEST History (Universal South/EMI CMG) +43
PHILLIPS, CRAIG & DEAN Because I'm Forgiven (IV0/ +42
STORYSIDE:B More To This Life (Gotee) +39
LINCOLN BREWSTER Majestic (/ntegrity Label Group) +39

MOST
PLAYED RECURRENTS |

TOTAL

ARTIST TITLE LABEL(S) PLAYS

CHRIS TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 515
TREEG3 Blessed Be Your Name ffnpop/ 504
CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 447

THIRD DAY Cry Out To Jesus (Essential/PLG) a1

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/PLG) 426
JEREMY CAMP Take You Back (BEC/Taoth & Nail) 43
NEWSBOYS He Reigns (Sparrow/EM! CMG) 407

CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 401
CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 396
MERCYME | Can Only Imagine (V) 383

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

LAST THIS June 30, 2006 TOTAL +1- WEEKS ON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
1 o CASTING CROWNS Praise You In This Storm (Beach Street/Reunion/PLG) 1204 +18 21 420
2 0 AARON SHUST My Savior My God (Brash/ 1193 +18 25 40/0
3 €@ MERCYME SoLlong Self W0/ 1191 +68 14 4101
4 o SELAH W/MELODIE CRITTENDEN Bless The Broken Road (Curb/ 1017 +14 18 38/0
5 5  CHRIS TOMLIN How Great Is Our God (Sixsteps/Sparrow/EMI CMG) 967 -22 26 41/0
6 6  MARK HARRIS Find Your Wings (INO/Columbia) 937 -46 14 35/0
7 o KUTLESS Strang Tower (BEC/Tooth & Nail) 927 +16 17 33j0
8 0 THIRD DAY Mountain Of God (£ssential/PLG) 918 +31 7 38i0
9 o BRIAN LITTRELL Welcome Home (Reunion/PLG) 889 +13 1" 3710
10 10 MATTHEW WEST Only Grace (Universal South/EMI CMG) 679 -59 K] 37/0
" 11 MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 624 24 43 39/0
13 @ DAVID CROWDER BAND Wholly Yours (Sixsteps/Sparrow/EMI CMG) 610 +49 10 27i0
12 13 BARLOWGIRL | Need You To Love Me (Fervent/Curl/Warner Bros.) 525 -64 20 30/0
15 14 JEREMY CAMP This Man (BEC/Tooth & Nail) 485 -5 42 34/0
14 15 WATERMARK Light Of The World (Rocketown/ 475 -74 19 29/0
16 @ PAUL COLMAN Holding Onto You (/npap/ 382 +23 13 16/0
18 Q STORYSIDE:B More To This Life (Gotee) 354 +39 4 18/0
22 @ NICHOLE NORDEMAN Real To Me (Sparrow/EMI CMG) 337 +43 3 16/1
17 @ AFTERS All That | Am (Simple/iNO) 325 +4 10 1710
23 @ BROTHER'S KEEPER He Took The Scars (Training Union/Ardent) 319 +27 8 13/0
19 @ AYIESHA WOODS Happy (Gotee/ 316 +7 5 192
20 22 JEREMY RIDDLE Sweetly Broken (VMG) 291 12 5 1311
26 @ ANDY CHRISMAN Believe (Upside/Sheiter) 283 +12 3 15/0
- @ NATALIE GRANT The Real Me (Curb) 274 +61 2 17N
21 25 TODD AGNEW My Jesus (SRE/Ardent) 272 -24 17 1710
24 26 SHAWN MCDONALD Free (Sparrow/EM! CMG) 266 -23 15 18/0
27 27  ZOEGIRL Unchangeable (Sparrow/EMI CMG) 264 -1 13 14/0
25 28  WARREN BARFIELD Saved (Fssential/PLG) 257 -29 15 13/0
-- @ PHILLIPS, CRAIG & DEAN Because I'm Forgiven /NG) 246 +42 13 18/0
28 30  NICOL SPONBERG Hallelujah (Curby/ 242 15 19 16/0
42 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
6/18-6/24. Bullets appear on songs gaining pfays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from
Arbitron Inc. (© 2006, Arbitron [nc.).© 2006 Radio & Records.
‘ HYPER STATIC UNION Praying For Sunny Days (RK T/Racketown/
——M— Total Plays: 172, Total Stations: 8, Adds: 1
MATT REOMAN You Never Let Go (Sixsteps/Sparrow/EMI CMG)
Total Plays: 167, Total Stations: 8, Adds: 2
DOWNHERE A Better Way (Centricity/Word) ‘ KRISTY STARLING | Need You (Word/Curt/Warner Bros.)
Total Plays: 223, Total Stations: 12, Adds: 0 Total Plays: 155, Total Stations: 12, Adds: 0
MATTHEW WEST History (Universal South/EMI CMG) ' TREEG3 All Over The World (inpop/
Total Plays: 205, Total Stations: 10, Adds: 1 ' Total Plays: 153, Total Stations: 9, Adds: 2
TURNING Out Of My Hands /R T/Rocketown) KUTLESS We Fall Down (BEC/Tooth & Nail)
Total Plays: 183, Total Stations: 10, Adds: 0 Total Plays: 135, Total Stations: 4, Adds: 1
LIFEHOUSE You And Me (Geffen/ NiCOL SPONBERG Resurrection (Curb/
T018| PIays 183, Total Stations: 9, Adds: 0 | Total Plays: 106, Total Stations: 7, Adds: 1
Songs ranked by total plays
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( ) )

CHR TOP 30 ROCK TOP 30
W WK ARTIST TITLE LABELES) S W A W WEBC ARTIST TITLE LABELS) S elis "CiRr sTanoRs
2 o HAWK NELSON Everything You Ever... (Tooth & Nail) 1209 +89 12 29/0 3 o DECYFER DOWN Life Again (SRE/ 346 +44 12 Jofo
1 2 SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) 1159 - 18 26/0 1 e RUN KID RUN We've Only Just Begun (Tooth & Nail) 344 +12 14 28/0
3 3 AARON SHUST My Savior My God (Brash/ 1058 -29 17 26/0 6 o RED Breathe Into Me (EssentialPLG) 312 +31 10 m
4 o STORYSIDE:B Everything And More (Gotes/ 1034 +13 14 25(0 2 4 SANCTUS REAL I'm Not Alright (Sparrow/EMI CMG) 311 12 18 230
5 o MAT KEARNEY Nothing Left To Lose (inpap/ 992 +28 17 25(0 4 o PROJECT 86 My Will Be A Dead Man (Tooth & Naij 302 +4 14 25(0
7 o NEEDTOBREATHE You Are Here (Sparrow/EMICMG) 904  +101 8 2811 8 o HAWK NELSON Everything You... (Tooth & Nail) 288 +20 15 25/0
6 0 MERCYME So Long Self /V0) 896 +26 12 24/0 7 7 KUTLESS Shut Me Out (BEC/Tooth & Nail) 268 12 19 24/0
10 0 AYIESHA WOODS Happy (Gotee) 798 +68 10 2211 5 8 FOLD The Title Track (7ooth & Nail) 256 -4 16 15/0
11 €@  PLUMB Bittersweet (Curt/ 726 +22 9 220 10 €  DAYOFFIRE Cut & Move [EssentiallPLG) 235  +8 8 281
13 @ HYPERSTATICUNION PrayingFor... (RK T/Rocketown) 7121 +95 6 24/0 9 @ PLUMB Good Behavior (Curd/ 232 +5 12 21
8 1t CASTINGCROWNS Praise.... (Beach Street/Reunion/PLG! 699 -99 19 1710 1 m EDISON GLASS Forever (Credential/EM! CMG) 231 +17 14 14/2
9 12 BARLOWGIRL | Need You... (fervent/CurtyWarmner Bros) 693 -96 22 16/0 12 @ RELIENT K High Gf 75 (Gotee/ 217 +9 4 2501
14 @ NATE SALLIE Breakthrough (Curh) 653 +43 9 18/0 19 @ MANIC DRIVE Luckiest (Whiplash] 214 +11 10 25(1
12 @ THIRD DAY | Can Feel It [Essential/PLG) 634 +1 10 2210 13 m FALLING UP Contact (BEC/Tooth & Naill 213 +5 3 1911
20 @ LEELANO Sound Of Melodies [Essential/PLG) 559 +84 ] 191 16 @ STARFIELO My Generation (Sparrow/EMI CMG) il +12 1" 15/0
A @ FIGHTING INSTINCT Back... EMIMusic Reactive/Gotee! 552 +91 4 181 17 @ FIREFLIGHT You Decide (Flicker/PLG) 204 +8 4 2213
24 @ RELIENT K High 0f 75 (Gotee) 506 +104 3 1812 21 m STAVESACRE It's Beautiful... {Abacus/ 185 +23 8 2210
18 @ DOWNHERE The More {Centricity/Word) 497 +15 1 15)2 19 @ DIZMAS Redemption, Passion, Glory (CredentialEMI CMG) 180 +5 5 18/1
23 @ DALTON Life Afraid (Selectric) 436 +48 5 17/0 26 @ SPOKEN Time After Time (Tooth & Nail) 179 +49 2 122
16 20 AFTERS Al That { Am (Simple/INO) 485 -88 13 14j0 20 @ HYPER STATIC UNION Overhead (RK7/Rocketown) 112 +2 17 17j0
15 21 KRYSTAL MEYERS Fire (Essential/PLG) 476 127 16 16/0 23 @ CLASSIC CRIME The... (Tooth & NaifEMI Music Reactive) 153 +8 5 12/0
22 @ STARFIELD My Generation (Sparrow/EMI CMG) 475 +26 6 161 22 @ P.0.D. This Time {Atiantic) 150 +4 3 22{0
26 @ D.CROWDER BAND Wholly... (Sixstens/Sparrow/EMICMG) 442 +89 4 15/3 29 @ JONAH33 Desensitized (SRE/Ardent) 143 +32 2 2012
29 @ JESSIE DANIELS Everyday (Midas/ 373 +92 2 18/5 18 24 SUPERCHICK I[t'sOn finpop/ 144 -42 14 18/0
19 25 TOBYMAC Diverse City (Forefront/EMI CMG) 368 -109 19 9/0 25 @ MYRIAD Stretched Over (Floodgate) 136 +2 3 1n
@ STELLAR KART Me And... (Word/Curb/Warner Bros.) 325  +183 1 156 @ ELEVENTYSEVEN MySpace (Flicker/PLG) 133 +35 1 16/4
27 27 CHRIS TOMLIN How ... (Sixsteps/Sparrow/EMI CMG) 297 -18 16 8/0 @ FM STATIC Waste Of Time (Tooth & Nail) 132 +56 1 1142
30 @ FRAY Over My Head (Cable Car) /£prc/ 275 +8 2 8/0 28 @ THIRD DAY | Can Feel It (Essential/PLG) 129 +8 8 1611
@ MATTHEW WEST History (Universal South/EMI CMG) 213 +66 1 1j2 @ THOUSAND FOOT KRUTCH Breathe ... (Tooth & Nail) 123 +13 1 1
@ TURNING Out Of My Hands (R T/Rocketown) 240 +3 1 9/0 30 30  KIDS IN THE WAY The Seed We've Sown (Flicker/PLG/ 104 12 19 14j0
30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 6/18 - Saturday 6/24. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 6/18 - Saturday 6/24.
© 2006 Radio & Records © 2006 Radio & Records
g NEW & ACTIVE o NEW & ACTIVE
DECEMBERADIO Love Found Me (Love's Got A Hold) (Sianted) ~ NICHOLE NORDEMAN Real To Me (Sparrow/EMI CMG) DECEMBERADIO Love Found Me (Love's Gat A Hold) (Slanted) HOMELESS J The Flash (Sefectric/
Total Plays: 237, Total Stations: 11, Adds: 0 Total Plays: 203, Total Stations: 6, Adds: 0 Total Plays: 99, Total Stations: 19, Adds: 1 Total Plays: 78, Total Stations: 11, Adds: 0
THOUSAND FOOT KRUTCH Breathe You In (Tooth & Nadl) FOOLISH THINGS Spirit Come (fapog/ MONDAY MORNING Can't Go On /Selectric/ FLYLEAF Fully Alive [Octone/RCA/RMG)
Total Plays: 236, Total Stations: 11, Adds: 1 Total Plays: 188, Total Stations: 6, Adds: 0 Total Plays: 98, Total Stations: 15, Adds: 0 Total Plays: 77, Total Stations: 9, Adds: 6
MICHELLE BONILLA Sinti (Without You) (Cross Movement/ CECE WINANS Pray (PureSprings/Sony Urban/Epic/ FA!R Carelessness (Tooth & Nailf KRYSTAL MEYERS Collide [Essential/PLG)
Total Plays: 226, Total Stations: 10, Adds: 0 Total Plays: 186, Total Stations: 4, Adds: 0 Total Plays: 96, Total Stations: 10, Adds: 1 Total Plays: 70, Total Stations: 9, Adds: 1
P.0.D. This Time /Atlantic/ FLYLEAF All Around Me (SRE/Octone) UNDEROATH Writing On... (EMI Music Reactive/Tooth & Nail) PODR MAN'S RICHES Without You findependent/
Total Plays: 214, Total Stations: 11, Adds: 3 Total Plays: 185, Total Stations: 6, Adds: 0 Total Plays: 95, Total Stations: 5, Adds: 4 Total Plays: 50, Total Stations: 4, Adds: 0
RUN KID RUN We've Only Just Begun (Tooth & Nail) P.0.D. Goodbye For Now /At/antic/ LEELAND Sound Of Melodies (Essential/PLG) KIDS IN THE WAY Fiction (Flicker/PLG)
Total Plays: 212, Total Stations: 8, Adds: 4 Totat Plays: 171, Total Stations: 3, Adds: 0 Total Plays: 92, Total Stations: 8, Adds: 0 Total Plays: 47, Total Stations: 8, Adds: 2

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

(770)452-4665 » hooks@hooks.com s www.hooks.com = Featuring “F cEnTURY  HjtDiscs
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Over The Moon

For Radio

A one-on-one with Abel De Luna

mong the independent radio companies making a mark in

the Latin radio world is Moon Broadcasting. The company

is part of Luna Communications, which also owns and operates

Luna Music. Targeting small and medium-sized markets, Moon

currently owns and operates 17 stations — three in Yakima, WA

and the rest in California — and has 23 affiliates that carry its
Regional Mexican “La Mdquina Musical” programming.

Luna Communicationsis a family ven-
ture. President/CEO Abel De Luna runs
it with the help of his children, Abel, Yes-
enia and Krystina. With more than 30
years in the music industry, De Luna has
a unique perspective on the radio world,
and this week he shares his company’s
story with us.

R&R: How was Moon Broadcasting born?
ADL: Even whenIwas in the record busi-
ness, [ always dreamed of having a radio

station, evena little one. About 10 years ago

e

KRRSwentup forsale |
in Santa Rosa, CA, an |
area whereThad lived |
and started in the mu-
sicbusiness. Theown- W8
ers had to sell it be- K&
cause they owned too
many frequencies in
the market and the
FCC didn’tallow that.

They knew me and
asked if I wanted to buy the station. 1
made an offer with a small down pay-
ment. They must have had to sell fast,
because they took my offer. That was a
dream come true.

About five years later there was an op-
portunity to buy an FM station in Porter-
ville, CA. The station had lots of prob-
lems, and I made an offer that would
solve everyone’s problems and convinced
them to take it.

Then Isold Luna Music [the assets were
sold to Sony Discos in 1999, but De Luna
kept the name]. Because my children
grew up in it, they decided they wanted
to get involved in the music and radio
business. We decided to invest the mon-
ey from the label sale in other stations. We
looked for opportunities — good stations
at a fair price — and began to buy them.
All this happened in the last four years.

R&R: Is the company’s objective to reach
an audience in smaller markets that are not
yet being properly serviced?

ADL: That was the original idea. In some
markets we were the first Spanish-lan-
guage station there, and in other markets
other companies were already there, but our
objective was to be in markets where com-
petition was minimal.
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R&R: What are the growth plans for this
company?

ADL: The objective in the last few years
— and even more so now that my chil-
dren are older and like this business —
is to continue to grow. We had 15 stations,
and there was an opportunity to acquire
a 16th station, but we didn’t have any
capital. For that purchase we took a loan
from a bank that specializes in the com-
munications business.

Our objective is to work with this bank
and others to continue to grow in the ra-
dio business. Our big accomplishment
was to establish a relationship with a
bank that can lend us significant capital.

My music-business knowledge and ex-
perience have helped us to have good pro-
gramming. Knowing music, knowing the
markets and being able to find good air
talent who identify with the audience have
all helped us compete with other stations,
especially now that we are in larger mar-
kets, where there’s a lot more competition.

R&R: Do you eventually want to be in
even larger markets?

ADL: The main idea is to be in medi-
um and small markets, especially those
where there isn’t much competition. But
if we continue to do a good job and con-
tinue to grow, it will be easier to get funds
so if there’s an opportunity to buy a sta-
tion in a larger market, we can do it.

We are open to the possibility of enter-
ing a large market, and we hope that,
with a good track record, when there’s an
opportunity in San Francisco or San Jose,
for example, we can get the capital from
the bank. Right now the largest markets
we're in are Riverside-San Bernardino
and Bakersfield.

R&R: Are your stations on a network or
individually and locally programmed?

ADL: They are locally programmed
with local air talent except at night, when
we have them on the network program-
ming. We have a Pop format called "Ra-
dio Tequila” and an Oldies format, “La
Vaquera.” The format we syndicate and
offer our affiliates is Regional Mexican
“La Maquina Musical.”

R&R: What do you think about Latin ra-
dio today — the format changes, the reggae-
ton boom, etc.?

RR LATIN FORMATS

JACKIE MADRIGAL

Jjmadrigal@radioandrecords.com

ALL PUERTO RICAN wisin & Yandel were in New York to celebrate the Puerto Rican Day Parade
with the guys from Latin Urban WCAA (La Kalle)/New York. Seen here on a float are (I-r) La Kalle
2 personality DJ Kazzanova, Wisin, La Kalle PD Alix Q. and Yandel.

A

ADL: The fact that the industry has
grown so much has allowed the larger ra-
dio groups that have so many stations in
so many markets to flip some stations,
even English-language stations, to Span-
ish. Because the Latin audience is so large,
you need to have many more format op-
tions. If you have a frequency available,
you look for options. I think there’s
enough room for many more formats.

R&R: As an independent company, do you
have more liberty to experiment with new for-
mats?

ADL: We don’t have that much liberty
because we don’t own that many frequen-
cies. That's one of the disadvantages that
companies like ours have. We have two
or three stations at the most in each mar-
ket. That means we can’t experiment with
new formats and have to lean toward for-
mats that are more commercial.

In some markets where the Latin com-
munity is very small, we have English-
language stations because there isn't
enough business to have several Spanish-
language stations. It's more difficult for
us to introduce new formats because we
don't have the capital to purchase new
stations like the larger companies do.

R&R: You have a strong music-business
background and are now in radio. How has
your music background helped you under-
stand the radio side of things?

ADL: Developing new artists is becom-
ing more of a challenge every day. We are
one of the radio companies that programs
new artists. We take risks and play new
artists with good songs. I think the mar-
ket needs that.

Look at the Oldies stations that play
hits from 20 years ago. My question is,
what will they be playing 10 or 20 years
from now? If we don’t create new hits,
what will we be playing?

I worry about it because I have a rec-
ord-label background. Not giving oppor-
tunities to new talents will have an im-
pact, but I've spoken with other radio
executives, and they tell me, “Ilive in the
now, and I want ratings. I may not be here
tomorrow, so what happens then is their
problem.”

R&R: What kind of things do you do for
your audience that make you different from
other radio companies?

ADL: We work very closely with the
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“‘We are one of the radio
companies that programs
new artists. We take risks
and play new artists with
good songs. | think the
market needs that.”

5

SIS T W A 0
community, and we support nonprofit or-
ganizations. I'd say we’re supporting a
cause on a weekly basis. We create events
to serve the community and others for our
own business purposes, but also to help
other businesses grow. That'’s part of the
success we’'ve had. _

I'd say we work twice as hard as other
companies that maybe don’t need to be-
cause they have better frequencies and
better everything. For us to be able to
compete and to get the public behind us,
we have to get more involved with the
community.

As an example, when the immigration
marches happened, in the markets we’re
in we were the only stations whose DJs
and sales staff participated. The stations
were information vehicles and informed
the community about everything that was
happening. And it wasn’t like we sent out
a memo telling our staff to do it. They took
the initiative because of the interest they
have in the community. That’s what
we’ve taught them to do.

R&R: Luna is a family business that in-
cludes the stations and a label. Are you in-
volved in all of it?

ADL: I am involved in everything, but
most of the management duties are han-
dled by my children. More and more I'm
letting them take over. The radio business
is more theirs, and I will eventually exit
the company. I am proud to say that we
are one of the few families that works very
closely together. I handle the music side
100%, and I help them with the radio side.

Abel is the head of finance and market-
ing for the radio company, Yesenia is head
of programming, and Krystina assists in
programming and management.
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LAST THIS TOTAL /= WEEKS ON TOTAL STATIONS/
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PI.AVS CHART ADDS MEI]]A BA SE

1 1 CONJUNTO PRIMAVERA Diganle (Fonovisa) 1172 -3 6 am
2 2 GRUPO MONTEZ DE DURANGO Adios A Mi Amante (Fdimonsa/Disa) 113 -8 12 43j0 MOSTADDED
5 o JOAN SEBASTIAN Mas Alla Del Sol (Balboa) 1083 +157 4 4213 CSESJJI;T(;;SSL:’EG(SS)DE DURANGO Cuano Se Fue Einonsalli }“91";
. . uando Se Fue (Fdimonsa/Disa)
8 4 INTOCABLE Alguien T.e VaA Ha(cer Llorar (EM/ Televisa) 1078 -1 1" 4142 ALEGRES DE LA SIERRA De Rodillas Te Pido (Viva/ §
4 5 MARIANO BARBA Aliado Del Tiempo (7hree Sound) 934 -61 15 45/0 JENNI RIVERA No Vas A Creer (Fanovisa/
7 o LOS RIELEROS DEL NORTE Voy A Llorar Por Ti (Fonovisa) 9 +74 12 432 BANDA EL RECODO Todos Y Todo Ponte La Verde (Fonovisa) 5
6 7 ALFREDO RAMIREZ Qué Lastima /Disa/ 860 -50 9 a1 LA NOBLEZA DE AGUILILLA Que Te Vas A Ir (Platino/ 5
g9 o PATRULLA 81 Payaso Loco (Disa/ 820 +40 1 391 EL CHAPO DE SJNALUA Detras De La Puerta /DISB/( 4
8 9 LOSTIGRES DEL NORTE Ingratitud (Fonovisa) 809 1 3 jgip | BANDA PEQUENOS MUSICAL Reencuentro fFonoviss) 4
@ DUELD T (Univision) 188 " A 331 CUISILLOS Amor Gitano (Balboa/ 4
13 e Compro Univision, & JOEL ELIZALDE Me Tiraste Al Mar (Universal 4
" m LOS HURACANES DEL NORTE Fue Mentira (Univision) 742 +27 5 35/2
10 12 JENNIRIVERA De Contrabando (Fonovisa) 701 66 22 a5/0 MOST
12 13 BANDA EL RECODO El Club De Las Feas (Fonovisa/ 685 1 4 32 INCREASED PLAYS
14 14 ELCOYOTEY SUBANDA TIERRA SANTA Prohibide (Univision/ 595 -30 12 321 TS_T:VL
15 15 CONJUNTO PRIMAVERA Algo De Mi (Fonovisa) 578 -23 23 43/0 :;;SJD:;:ECSA:&(S(;E DURANGO Cucnco e Fe (Efinonsali ;”‘:“15;;5
q . . uan ue (canm: sal +
18 @ ALICIA VILLARREAL Ins{ensnhle ATi /UIIIVE.’ISE// 551 +18 13 35/0 JOAN SEBASTIAN Més Alld Del Sol (Batho/ +157
16 17 VALENTIN ELIZALDE Como Me Duele (Universal) 543 -46 9 2810 CUISILLOS Amor Gitano Balbos) +123
20 @ VICENTE FERNANDEZ Me Quedan Todas (Sony BMG Norte) 527 +42 8 32/2 OIANA REYES Mentiras (Universall +113
17 19 SERGIO VEGA “EL SHAKA” Muchachita De Ojos Tristes (Sony BMG Norte/ 521 -19 15 It DUELD Te Compro (Univision/ +11
21 @  ELCHAPO DE SINALOA Detrs De La Puerta (Disa/ 516 +42 1 334 JENNIRIVERA No Vas A Creer (Fonovisa) _ +1
23 @) CARDENALES DE NUEVO LEON Cémo Te Llamas Paloma (Disa) 483 +75 3 2511 IAINIBEZRDERGUITITANTE TSt igti] il
97 @ JENNI RIVERA No Vas A Creer (Fonovisa) 290 " 9 25 BRONCO “EL GIGANTE DE AMERICA™ Quitame (fonovisa)  +102
ST DIRSrononss” * MAZIZ0 MUSICAL Loco Por Ti (Univision) +83
25 @ ALEGRES DE LA SIERRA De Rodillas Te Pido (Viva/ 454 +56 2 2416 CARDENALES DE NUEVO LEON Cémo Te Llamas Paloma (Disa) +75
19 24 LOS TIGRES DEL NORTE Seiior Locutor fFonovisa) 448 -47 20 3710
26 @ LOS TUCANES DE TIJUANA Siempre Contigo (Unmivision) 430 +41 7 2710 ———m——‘
@ BRONCO “EL GIGANTE DE AMERICA" Quitame (Fonovisa/ 428 +102 1 2313 T ETRSTERRAS etalDaEre  HE Disa)
, L - llueta Ue Cristal (cdimonsa/Uisa,
@  ALACRANES MUSICAL Donde Estds (Univision) a8 +69 i 18jd Total Plays: 354, Total Stations: 20, Adds: 1
24 28  PANCHO BARRAZA NoVa A Matarme Tu Amor (Balboa) 402 -10 2 231 KUMBIA KINGS Pachuco /EM! Televisa)
28 @ JOSE MANUEL ZAMACONA Desde El Dia Que Te Fuiste (Disa/ 391 +14 4 2411 Total Plays: 322, Total Stations: 20, Adds: 2
€0) BANDAPEQUENOS MUSICAL Reencuentro (Fonovisa) 369 +30 1 24)4 MAZIZO MUSICAL Loco Por Ti WUnivision)
Total Plays: 291, Total Stations: 11, Adds: 1
56 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the CHELIN ORTIZ Necesito Un Amor (Somy BMG Norte)
airplay week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase Total Plavs: 256. Total Stations: 19, Adds: 1
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record otal Plays: 256, tota tat!Ons.  Ad S:
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially | CONTROL Liueve Sobre Mojade (Univision)
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with | Total Plays: 248, Total Stations: 14, Adds: 3
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station CUISILLOS Amor Gitano /Balboa)
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 241, Total Stations: 14, Adds: 4
| IMAN Te Amo (Univision)
i TOTAL Total Plays: 226, Total Stations: 11, Adds: 1
MOS T ARTIST TITLE LABEL(S) PLAYS y ’
BANDA EL RECODO Todos Y Todo Ponte La Verde (Fonovisa/
PLAYED RECURRENTS [ —— 4y | TotalPlays: 223 Total Stations: 14, Adds: 5
| Bl D eEN e N DIANA REVES Mentiras (Universal)
ARTIST TITLE LABELS) e | BETO Y SUS CANARIOS No Puedo Olvidarte (Edimonsa/Disa) 375 Total Plays: 220, Total Stations: 10, Adds: 2
EL CHAPO DE SINALOA Para Que Regreses (Disa) 497 | GRUPO MONTEZ DE DURANGO Ligrimillas Tontas (Edimonsa/Disa) 285 | LOS CUEN'S DE SINALDA Un Sofiador (EM/ Televisa)
| Total Plays: 211, Total Stations: 14, Adds: 2
K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir (Fdimonsa/Disa) 474 | BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa/ 271 — — -
o ) N ) Songs ranked by total plays
BETO Y SUS CANARIOS Pensando En Ti (Edimonsa/Disa) 472 PATRULLA B1 Eres Divina [Disa/ 269 Station playlists for all R&R reporters are available
ALACRANES MUSICAL Si Yo Fuera Tu Amor (Univision) 469 SERGIO VEGA “EL SHAKA™ Dueno De Ti (Sony BMG Norte/ 265 on the web at www.radigandrecords.com.

Quality Research, Quality Results

“State of the art technology. Veteran programmers.
In depth analysis and consultation.
Over the top service. That's Broadcast Architecture.
While other companies storm in and out of the market leaving you with a pile of information,
BA is superior in giving your organization the attention it deserves from designing the project to implementation.
It's the people that make the difference at BA.
Anytime you can combine powerful research and radio expertise - you win!"

JD Gonzalez
&5 UNIVISION Vive Preside_?n_t‘of Programming
Univision Radio

BROADCAST ARCHITECTURE®

www.broadcastarchitecutre.com (818) 461-8016
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KRR CONTEMPORARY TOP 30

June 30, 2006 'POWERED[]]
T Bk vERY gye MEDIABASE
1 1 ALEJANDRA GUZMAN Volveré A Amar (Sony BMG) 817 -95 14 240 ‘ ,‘
3 e JULIETA VENEGAS Me Voy (Sony BMG) 7114 +28 1" 22/0 MOSTADD
2 3 SHAKIRA f/WYCLEF JEAN Hips Don't Lie /Epic/ 677 -15 10 19/0 ARTISTRTITIE| CABEL(S) ADDS
5 4 CAMILA Abrézame (Sony BMG) 597 21 16 25/0 ::E‘ABRAD":]“AE:H’:HL“BTI/fS””V 3;% ;
, ) i (Sony
7 6 RBD Este Corazon (EM/ Te/ews:v} 565 +7 8 1710 ENANITOS VERDES Mariposas (Universal 5
4 6 LA OHEJA DE VAN GOGH Murieca De Trapo {SU”}’ BMG/ 556 -64 14 24’0 FRANKIE J. Pensando En Ti {Co/umbla} 2
6 7 SIN BANDERA Que Me Alcance La Vida (Sony BMG) 514 -93 17 2310 HOMBRES G Lo Noto (Warmer ML) 2
8 o JUANES Lo Que Me Gusta A Mi (Universal) 469 +1 25 2310
10 0 NOELIA Cdmo Duele (Barrera De Amor) (EMI Televisa) 445 +20 15 17/0 i MOST
15 @ THALIA fIAVENTURA No, No, No /EM/ Televisa) 417 +M 5 1611 INCREASED PLA YS ‘
" 11 MACH & DADDY La Botella (Universal) 413 -10 3 1211
14 @ RICARDO ARJONA A Ti (Sony BMG) a1 +56 3 15/2 TI?({rAAVL
ARTIST TITLE LABEL(S) INCREASE
12 @ CHAYANNE Te Echo De Menos (Sony BMG) 397 +6 22 18/0 THALIA HAVENTURA No, No, No (EM/ Televis) +1
17 @ ENANITOS VERDES Mariposas (Universal) 378 +63 3 1312 ENANITOS VERDES Mariposas (Universal) +63
9 15  SHAKIRA Dia De Enero (Fpic/ 352 -88 23 1710 RICARDO ARJONA A Ti (Sony BMG) +56
13 16 JEREMIAS Uno Y Uno Es Igual A Tres (Universal) 346 40 14 16/0 HOMBRES G Lo Noto (Warner ML) +56
16 17 VICTOR MANUELLE f/YURIDIA Nuestro Amor Se Ha Vuelto Ayer (Sony BMG) 307 22 6 8/0 gg:‘lg':":':t“f‘get"“’?r /V/’é’”“”;;é} +3g
révete - Te (Sony +
18 18  ANAIS Lo Que Son Las Cosas (Univision) 288 -18 12 1511 SIN BANDERA Tocame (Sony BMG) +42
19 @ YAHIR Detalles (Wame/M.L/ 287 +8 12 12’0 SHAKIRA Las De La Intuicion /Eﬂl[.'} +31
21 @ FRANKIE J. Pensando En Ti (Columbia) 2n +8 2 1312 JEREMIAS Hay Un Amor Afuera fUniversal) +3
24 @ BACILOS Contigo Se Va (Warner M.L.) 252 +6 4 12/0 MARC ANTHONY Qué Precio Tiene El Cielo (Sony BMG) +30
23 22 BELANOVA MePregunto (Universal) 243 7 15 14/0
20 23 BELANOVA Por Ti {Universal) 228 -41 4 110
22 24 LUIS FONSI Por Una Mujer (Universal 220 42 19 140 ——M—
28 @ JEAN Duele (Sony BMG) 209 +6 2 6/0
— €D RICKY MARTIN It's Alright (Columbia) 200 +20 14 110 2’""{\;‘:0/\ Y1°4£eTU"é IIESM/ M’Wgai\ s 0
otal Plays: , Total otations: b, S:
29 27 T L. 1 1
EDUAR'DO CRUZ TuManera (Wameer ) 199 1 2 2/0 CHAYANNE No Sé Por Qué (Sony BMG)
26 28 RBD AUI'I Hay AIQO /fM/ TE/EVISB/ 194 -40 18 18,0 Total Plays: 139’ Total Stations: 4’ Adds: 0
27 29  LAURA PAUSINI Tu Nombre En Maytisculas (Warner M.L.) 186 -19 7 n DON OMAR Angelitos (ViMachete)
< @ RICARDO ARJONA Pingiiinos En La Cama (Sony BMG) 163 +4 14 10/0 Total Plays: 138, Total Stations: 5, Adds: 0
26 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by tota! plays for the CALLE 13 Atrévete - Te (SU,”V BMmG)
airplay week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase Totat Plays: 131, Total Stations: 8, Adds: 1
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record 0SE Ahora Que No Estas (Fonovisa)
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially Total Plays: 131, Total Stations: 8, Adds: 1
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with ] ! e
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on eachstation | SEAN PAUL Temperature (VF/Atiantic)
is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. Total Plays: 127, Total Stations: 3, Adds: 0
CHELD Cha Cha (Sony BMG)
Total Plays: 118, Total Stations: 6, Adds: 1
M OS A ARTIST TITLE LABEL(S) lﬁ’l@é ” :
INTOCABLE Déjate Amar (EM/ Televisa/
PLAYED RECURRENTS REYLI BARBA Amor Del Bueno (Sany BMG) 198 Total Plays: 109, Total Stations: 5, Adds: 0
' RAKIM Y KER-Y Down (Universal)
RBD N A | Tel 196
L TorAL : “::“’c";‘" (EM Telvisa oo | Total Plays: 94, Total Stations: 6, Adds: 0
LA 5A. ESTACION Algo Mas (Sony BM. 2 z
REIK Noviembre Sin Ti (Sony BMG) 364 g s S5y 'T(;m?,:gyf'gg 8
. LA 5A. ESTACION Daria (Sony BMG) 183 = 2= :
SIN BANDERA Suelta Mi Mano (Sany BMG) 298 Songs ranked by total plays
. .. SHAKIRA No (£pic/ 183
LAURA PAUSINI Como Si No Nos Hubiéramos Amado (Warner M.L) 288 Station playlists for all R&R reporters are available
FRANCO DE VITA Tu De Qué Vas (Somy BMG, 178 .radioand . s
YURIDIA Angel Sany BH6) 20 0 De Qué Vas (Sony BMG) on the web at www.radioandrecords.com

GO
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If work has you in a twist, relax and call
Communication Graphics. We'll make
your experience printing decals and labels
a breeze! Call today!
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( J— e N
TROPICAL TOP 30 MEDIAD LATIN URBAN TOP 30 et
WEEK  WEEK  ARTIST TITLE LABEL(S) PATS  elats  GRART sTATIONs WK WS ARTIST TITLE LABEL(S) PATS  plars  "EART sTATiOns
1 0 VICTOR MANUELLE Nuestro Amor Se Ha... (Sony BMG) 296 +1 1 130 2 o RAKIM Y KEN-Y Down Universal/ 839 +134 15 13/0
2 2 MONCHY & ALEXANDRA No Es Una Novela (/&N 266 -20 15 12/0 1 2 SHAKIRA f/WYCLEF JEAN Hips Don't Lie /£pic) 757 -17 17 130
3 8 RAKIM Y KEN-Y Down (Universal) 259 +6 15 10/0 5 8 TITO “EL BAMBINO" Caile (FM/ Televisa) 675 +35 14 11j0
5 TITO “EL BAMBINO" Caile (EM/ Televisa) 244 +4 14 9/0 3 DON OMAR Angefitos (Vi/Machete) 675 +13 10 1211
4 5 SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Fpic/ 228 -23 10 10/0 4 5 DADDY YANKEE Machucando (E/ Cartelfinterscope) 615 -27 18 13/0
6 6 DON OMAR Angelitos (Vi/Machete) 205 24 8 110 8 6 CALLE 13 Atrévete - Te (Sony BMG) 512 -23 17 12/0
8 o MARC ANTHONY Qué Precio Tiene El Cielo (Sony BMG/ 203 +23 3 10/0 6 7 AVENTURA UnBeso (Premium/ 496 -52 25 11/0
9 8 DADDY YANKEE Machucando (E/ Cartel/interscope) 173 -1 17 70 7 8 SEAN PAUL Temperature (V/P/Atlantic/ 495 -42 14 120
7 9 MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG) 162 -24 36 110 9 9 WISIN & YANDEL f/AVENTURA Noche De Sexo (Machete/ 400 -4 21 14/0
12 10 WISIN & YANDEL Llamé Pa’ Verte (Machete) 134 -3 33 8/0 12 @ CHAMILLIONAIRE f/[KRAYZIE... Ridin (UnversalMotown) 377  +31 17 10/0
" 11 JUANES Lo Que Me Gusta A Mi (Universal) 128 -19 22 6/0 10 DADDY YANKEE Rompe (£/ Cartel/interscope) 356 -25 K| 14/0
14 @ FONSECA Te Mando Flores (EM/ Televisa) 126 +3 5 6/0 14 WISIN & YANDEL Llamé Pa’ Verte (Machete) 338 -4 K] 14)0
10 13 INDIA Solamente Una Noche (SGZ/Univision) 126 -25 9 9/0 1 AVENTURA f/DON OMAR Ella Y Yo (Premium) 328 -21 K] 13/0
16 @ C. CRUZ f/ANGEL... Déjala Que Baile (S6Z/Univision) 119 +15 4 61 15 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 301 21 5 8/0
13 15 THALIA fIAVENTURA No, No, No (EM/ Televisa/ 117 -1 7 500 13 VOLTI0... Chulin Culin Chunfly (White Lion/Sony Urbar/Epic/ 300 -42 25 13/0
15 16 ORQUESTA GUAYACAN Ay Amor, Cuando... (Sony BMG) 109 12 9 8i0 16 ALEXIS Y FIDO... Agérrale El Pantaldn (Sony BMG) 298 +7 5 8/0
20 m ZACARIAS FERREIRA LaAvispa (/&N) 89 0 4 61 26 TOBY LOVE f/RAKIM Y KEN-Y Tengo Un Amor (Sony BMG1265  +100 2 m
17 18 WISIN & YANDEL f/AVENTURA Noche De Sexo (Machete) 87 -5 15 8/0 19 VOLTIO fINOTCH Chévere (White Lion/Sony Urban/Fpic) 256  +49 8 10/0
21 19 LUIS FONSI Por Una Mujer (Universal) 82 3 15 6/0 18 WISIN... Wanna Ride (Machete/Universal Republic) 251 +23 12 1110
19 20  ANDY MONTAREZ... En MiPuertorro (S62/Univision) 82 -9 3 61 22 FRANKIE J. Pensando En Ti {Columbia) 243 +43 2 I
24 21 OLGA TANON Desde Que Llegaste A Mi (Sony BMG) 81 2 1 5/0 17 RAKIM Y KEN-Y Ti No Estas (Urban Box Office) 234 +6 13 1110
25 @ LIMI-T 21 &l Baile Pegao (Univision) 78 +3 18 30 21 H.“ELFATHER" ... Here... (Roc-La-Famikia/Gold StarlMachete) 216 +15 7 10/0
23 23 JEREMIAS Uno Y Uno Es Igual A Tres Universal) 78 -5 8 710 - LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V7) 189  +42 5 112
22 24 GILBERTO S.ROSA Por La Herida De Un Amor (Sony BMG) 75 -9 20 710 24 PLAY-N-SKILLZ f{PITBULL Get Freaky ( atium/Universali 182 +5 5 8/0
28 @ DON MIGUELD Ma’ Taide (/&) n +3 2 30 20 KMW Diamond Girl (Balboa/ 173 -3 19 11j0
18 26  N'KLABE f/VICTOR MANUELLE Evitaré (Sony BMG) 69 -23 20 8/0 23 MONCHY & ALEXANDRA No Es Una Novela (J/&M/ 161 -33 4 4/
26 27 A.MONTAREZ fIDADDY YANKEE SeLe Ve (S6ZUnivision) 61 -9 15 710 25 H. “EL FATHER"... Déjale Caer To' EI... (Gold Star/Machete) 159 12 2 40
@ MACH & DADDY La Botella (Universal) 60 +4 1 5/2 29 DADDY YANKEE... Gangsta Zone (£/ Cartelfinterscape) 156 +2 2 m
29 29  PUERTO RICAN POWER Se Ven Bonitas (/&) 58 -1 9 6/0 - CHELO Cha Cha (Sony BMG)/ 151 +6 6 61
@ ALEX "EL BIZCOCHITO" SiElla Supiera (Sony BMG) 56  +14 1 an 27 30  JUANES Lo Que Me Gusta A Mi (Universal) 149 -16 10 8/0

14 Tropical reporters. Monitored airpfay data Supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for
the airplay week of 6/18-6/24. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in totai plays, the song
with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached
the top 15. If after 20 weeks, the record is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent.
Most Added is the total number of new adds officialty reported to R&R by each reporting station. Sengs unreported as adds do not count toward overall
total stations playing a song. Most Increased Piays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used
herein with permission from Arbitron Inc. {© 2006, Arbitron Inc.).© 2006 Radio & Records.

14 Latin Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays
for the airplay week of 6/18-6/24. Bullets appear on s0ngs gaining plays or remaining fiat from previous week. If two songs are tied in total plays. the
song with the larger increase in plays is placed first. Songs beiow No. 15 are moved to recurrent aftzr 20 weeks on the Chart unless a song has not yet
reached the top 15. !f after 20 weeks, the record is not in the top 15 and has two consecutive weeks of decreased plays, the song is then Categorized as
recurrent. Most Added is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count
toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience
equals Average Quarter Hour Pessons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter
Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

NEW & ACTIVE

LIMI-T 21 A La Nena Le Gusta (Univision)
Total Plays: 43, Total Stations: 2, Adds: 0

WISIN & YANDEL Mirala Bien (Machete/

Total Plays: 42, Total Stations: 2, Adds: 0

NOELIA Como Duele (Barrera De Amor) (EM/ Televisa)
Total Plays: 39, Total Stations: 3, Adds: 0

JUAN LUIS GUERRA Los Dinteles (Vene Music/Universall
Total Plays: 36, Total Stations: 2, Adds: 0

GILBERTO S. ROSA Que Alguien Me Diga (Sany BMG/
Total Plays: 35, Total Stations: 2, Adds: 0

GISSELLE De Qué Nos Vale (Universal)
Total Plays: 56, Total Stations: 4, Adds: 0

ANDY ANOY Para No Verte Mas (Urban Box Office)
Total Plays: 53, Total Stations: 3, Adds: 0
RICARDO ARJONA A Ti /Sony BMG/

Total Plays: 45, Total Stations: 3, Adds: 1

WISIN & YANDEL Pam Pam (Machete/
Total Plays: 43, Total Stations: 3, Adds: 3

H. “EL FATHER"...Here We... (Roc-La-Familla/Gokd Star/Machete)
Total Plays: 43, Total Stations: 3, Adds: 0

NEW & ACTIVE

E-40 {/T-PAIN & KANOI GIRL U And Dat (Reprise/BME) NELLY FURTAOO f/TIMBALANO Promiscuous (Geffen/
Total Plays: 146, Total Stations: 6, Adds: 0 Total Plays: 128, Total Stations: 6, Adds: 1

TITO “EL BAMBINO" f/BEENIE... Flow Natural /EM/ Televisa) | TEGO CALDERON Cuando Baila Reggaeton /Atantic/
Total Plays: 142, Total Stations: 6, Adds: 1 Total Plays: 126, Total Stations: 4, Adds: 0

DADDY YANKEE El Truco (£/ Cartelfinterscape) MACH & DADDY La Botella (Universal)
Total Plays: 139, Total Stations: 6, Adds: 3 Total Plays: 119, Total Stations: 3, Adds: 0
WISIN & YANDEL Pam Pam (Machete/ NEJO Ella No Quiere Novio (V/Machete)
Total Plays: 138, Total Stations: 5, Adds: 5 Total Plays: 112, Total Stations: 2, Adds: 0

FIELD MOB f/CIARA So What (07P/Geffen) S. PAUL f/K. CDLE When You Gonna... (VP/Atlantic/
Total Plays: 137, Total Stations: 6, Adds: 0 Total Plays: 106, Total Stations: 5, Adds: 2

Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 12 specialty

\_ Songs ranked by total plays J \_ Songs ranked by total plays Y,
e : N A
ROCK/ALTERNATIVE RECORD POOL
TW  ARTIST Title Label(s) TW  ARTIST Title Label(s)
1 BABASONICOS Yegua (Universal) 1 KMW Diamond Girl (Balboa/
2 LOSBUNKERS Liueve Sobre La Ciudad (Nacional) 2 VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sony BMG)
3 PLASTILINA MOSH Millionaire (EM/ Televisa) 3 TITO “EL BAMBINO" Caile /EM/ Televisa/
4  ENANITOS VEROES Mariposas (Universall 4  TRANSITO flJOHNNY RIVERA & RAY SEPULVEOA Son Para Ustedes (SRS/Premium/Sony BMG)
5  BERSUIT VERGARABAT Madre Hay Una Sola (Universal) 6  INOIA Solamente Una Noche (SGZ/Univision}
6  BABASONICOS Carismatico (Universall 6  MONCHY & ALEXANORA No Es Una Novela (/&N
7 MEXICAN INSTITUTE OF SOUNO Mirando A Las Muchachas (Nacional/ 7 RAKIM Y KEN-Y Down (Universal)
i TARGHETD Bl ondaygNeiona 8  RAULIN ROSENDO SiNo Van A Morir Mi Muerte (Viia Discos/Cutting Latino)
§ GUSTAVOCERATIGment SoRZBM5! 9 ANA ALICIA Muere Lento Mi Amor (Univsion)
[ TANRERVIORES oo JutalAecioas/ 10 ORQUESTA GUAYACAN Ay Amor, Cuando Hablan Las Miradas (Sony BMG)
11 HECTOR BUITRAGO Altisimo (NMacional) 11 DON OMAR Angelitos (V/Machete)
E ;?:h::r:z&?:::::la?a\:"faa/ﬂ::::‘/;// 12 BANOA GOROA A Las Mujeres Hay Que Mantenerias Contentas (MP/
|
i &N,
14 HUMMERSQUEAL Buick A Monterrey (SourPop/ :Z :’TE:;:: JR;ZA: ;ngF Se \:\eEIBO.m;:;P//J /
15 SPIGGA People Of The Sun (£ Reldmpago Misica/Supermercado23/V8.) 1 Vle Tusioren A Hedr
15 JAY-0 Nena (Guitian Brother/Universal)

rock/alternative shows, airing at least 2 hours per week, on radio stations across the country.
,

Songs ranked by total number of points. 22 Record Pool reporters.

-

\ _ = J
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NATIONAL

TOUR MANAGER

A major lifestyle brand with tour buses
that work the bar and nightclub circuit
seeks a Tour Manager to book live,
on-premise and brand focused events
across the country. Successful candi-
dates will have experience in sales, tour
booking, contract negotiations, budget
management, production, public rela-
tions, event execution, and post-event
reporting. Candidate must be a highly
motivated sales person with excellent
organization skills and knowledge of
event marketing and overall tour
management, at least 5 years experience
in sales, event promotion and tour
production, and with previous
experience in music and nightclub live
performance event management.
Proven ability to motivate, manage and
train others is also a plus. Candidates
should send resume, references, and
salary history to: tvcops@aol.com. EQE

RADIO PROMOTION MANAGER

Radio Promotion Manager wanted for CD
release promotion and coordination of syn-
dicated Putumayo World Music Radio Hour.
Advanced familiarity with promoting records
to radio a must . 3+ years experience re-
quired. For more info: www.putumayo.com/
careers. EOE

SOUTH

MORNINGS IN PENSACOLA

Pensacola’s Cat Country 98.7 has an
opening for morning drive. We need a
hard working, motivated, community-
minded pro to work at the Academy of
Country Music’s Station of the Year. If you
need your producer or refuse to roll up
your sleeves and do the work it takes to
continue our successful run to the top,
please don't apply. We are proudly fam-
ily-locally owned and operated. Send your
AMD philosophy, demo, resume and true
references to:

Kevin King — Ops Mgr.
ADX Communications
7251 Plantation Road
Pensacola, FL. 32504

No beginners or cails, ADX
Communications is an EOE.

POSITIONS SOUGHT

Interesting to hear, w/good qualities! Cre-
ative, enthusiasm, organized, unique, out-
going looking for an opportunity in any area
of broadcasting. MONEEKA: (817) 451-
5326. (6/30)

Veteran BF jock seeks Top radio station for
successful working relationship. No drama!
Smart prep, smooth delivery and great
phones! JILL: (818) 961-7186. (6/30)

HOW TO REACH US rapIo & RECORDS, INC., 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067

SOUTH

Rare Programming Opening -
Heritage CHR Since 1967
PD Gig Avaliable Yesterday

Are you creative AND organized... If you are,
we need to talk. You could be driving one of
the most respected CHR’s in the land. This
heritage station has been in the top ten na-
tionally as ranked by Arbitron in Average
Quarter Hour many times. We need an ex-
perienced PD who can step in with the
coaching, on-air and creative skills to keep
us there. Experience with Audio Vault, Cool
Edit Pro, Selector and PowerGold a plus.
Must have strong management experience,
great on-air skills and the ability to lead by
example. T&R to:
Jay Michaels
Chief Operating Officer
Foster Communications Co., Inc.
2824 Sherwood Way
San Angelo, Texas 76901
openings@fostercmmunications.us

EOE

EAST

WRBS-FM/Baltimore is searching for excep-
tional, enthusiastic communicators who
have a heart for ministry. We're recruiting
for potential morning openings including
host, co-host, and news. If you're ready for
a great situation where you can settle in and
make a long-term connection with an
exceptional group of listeners then we want
to hear from you. WRBS offers competitive
pay and benefits. Women and minorities are
encouraged to apply.

Send resume and mp3 to
dpaul@wrbs.com or CD to David Paul
(PD), WRBS, 3600

Georgetown Road, Baltimore MD 21227. EQE

MIDWEST

Rover's Morning Glory, Chicago’s morning
show on 105.9 WCKG FREE FM, is looking
for an experienced producer. Book guests,
coordinate live events, manage interns, de-
velop show content, work with affiliates. At-
tention to detail, organization, knowledge of
Chicago, and industry contacts a must. Pre-
vious large-market Producer and/or Promo-
tions Director experience preferred. Send
resume, references, past accomplishments
and producing philosophy to: Rover Pro-
ducer WCKG FREE FM, 2 Prudential Plaza,
Suite 1059, Chicago, 11 60601 or fax to 312-
565-3180 attn: Rover Producer. Please no
phone calls. CBS Radio is an EOE.

POSITIONS SOUGHT

Canadian DJ looking to enter the USA in asmall
market station. Nine years experience as a
morning, midday, afternoon DJ. Format AC.
Please email: cannon_04@hotmail.com. (6/30)

Experience in several facets of radio. Cre-
ative and funny, wide range of vocal talents.
RAY V. HURD: (817) 734-6114 spider4655@
yahoo.com. (6/30)

RR OPPORTUNITIES
b e

HIP HOP PERSONALITY

Ask yourself....are you, or do you know of,
truly one of the very best, most original
sounding, Latino targeted Hip Hop “person-
alities” (NO DJ’s) in America? Be honest! If
the answer is yes, please rush your CD
aircheck of any daypart from any market, and
your package, for the opportunity of a life-
time in a great city, with a great company
to: Radio & Records, 2049 Century Park
East, 41st Floor, #1061, Los Angeles, CA
90067. EOE

Bustos Media,
Denver Colorado

Would you like a ground floor opportunity
with the fastest growing radio company in
the United States?

Are you a top notch seller looking to move
up the ladder?

Do you want to catch the wave of Hispanic
growth in one of the greatest cities in the
country?

Do you dream of a city in which you can
actually afford a nice house?

Does 300 plus sunny days a year with prox-
imity to the Rocky Mountains interest you?
If you answered yes to any of the
above...perhaps you should investigate this
opportunity.

We have an immediate opening for our fast
growing Cluster in Denver and Colorado
Springs.

If you have at least 3 years of sales experi-
ence and a desire to be the best please e-
mail me your resume and references.

Rob Quinn

rquinn@bustosmedia.com

EOE

POSITIONS SOUGHT

Big experience, mostly top markets.. open
to anything..lets hear it..let me email an MP3
and resume. abxairace@aol.com. (6/30)

Seeking Play-by-Play/Media Relations/
Sales position. JOE: (888) 327-4996. (6/30)

Can you help a 14 year Vet? | LOVE radio it
is therapy for me. | have done CR, AC, Hot
AC, Oldies and Country. (616) 285-1995 or
biteman@triton.net. (6/30)

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi

murn) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in

dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R’s
website. (www.radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship
ping and handling

Positions Sought: $50/inch

Individuals seeking employment may run ads in the

Positions Sought section at the special rate of $50/inch

Opportunities Advertising orders must be typed on
company/station letterhead and accompanied by ad
vance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
or AMEX accepted. include card number, name as it
appears on credit card, expiration date and phone
number. Blind box responses are sent to advertisers
every Friday by first-class mail

| Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PST) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067

Pavable In Advance

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year {plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its
Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited
for space and cfarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2006
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067

WEBSITE: www.radioandrecords.com

CIRCULATION:
NEWS DESK:
R&R MUSIC TRACKING:

310-788-1625 310-203-8727
310-203-9763

310-203-9763

OPPORTUNITIES/MARKETPLACE: 310-788-1621
EDITORIAL/MAIN OFFICE:
WASHINGTON, DC BUREAU:

subscribe @radioandrecords.com 310-203-8727 kmumaw @radioandrecords.com

310-788-1699 newsroom @ radioandrecords.com 310-553-4330 310-203-9763 mailroom@radicandrecords.com

301-951-9051

310-788-1668 tmaxwell@radioandrecords.com 301-951-9050 jhoward @radioandrecords.com

ADVERTISING/SALES: 310-553-4330 310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton @radioandrecords.com
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EMPLOYMENT SERVICES

AIR TALENT - PROGRAM DIRECTORS - PROMO DIRECTORS

FREE Consultation!
Shaun Holly 602-828-0507

www.TripleYourPaycheck.com

FEATURES

S

PIRATES OF THE CARIBBEAN:
DEAD MAN’S CHEST

Interview with Johnny Depp,
Kelra Knightley & Orlando Bloom

Download these free interviews and more at

www.radiolinkshollywood.com

We are now podcasting
(insert this address into your podcatcher)
http://radiolinks.podbus.com

PUBLICITY PRINTS Y

Offering quantity, quality reprints for over 35 years

REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 500 — $75.00
Color 500 — $215.00

* PRICES INCLUDE
ADDITION OF NAMES & LOGOS
* ORDERS HELD FOR 3 YEARS
FOR EASY REORDERING
#* OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHQUT NOTICE

Lema Al-Zein

. Send 8x10 photo/digital file, CheckiM.O., Visa/MC, Instructions io:
o 4 ) 1867 E. Florida Street, Dept. R. Springfield, MO 65803
e TOLL FREE: 1-888-526-5336
T pray q
Pl( 7 | [th www.abcpictures.com

 VOICEOVER SERVICES

www.mattrawlings.com

317.440.1761

“THE Next GENERATION IN VOICE IMAGING”

KRR MARKETPLACE

MUSIC REFERENCE

Great Summertime Songs!

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music

(CA residents add sales tax)

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S.orders)
Discounted price: $51.96 softcover/$63.96 hardcover

.

Charge by phone: 310.788.1621 or send a check to:
R&R, 10100 Santa Monica Bivd., 3rd Floor, L.A., CA 90067

VOICEOVER SERVICES

|ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

& MITCH
ansiss— GRAIG

AMERICA' =\ Radio Imaging

Spotisigcauniny

www. CarterDavis.com

901.681.0650

tations around the world |

. For a free demo, email us at:
info@davidkaye.com

)

[Mw.ra_di_oandﬁre‘cord‘s.com

S

HEARD BY
45 MILLION
LISTENERS DAILY

“THE VOICE HEARD ABOVE THE REST’ & BT K/ I\TX I RF L EEEEI)

A - DEMO: 1-877-4-YOURVO

www.samoneil.com

(877-496-8786)

Listen Now! *..* gal|!
Www.mitchcraig.com so1.861.4876

VOIGE

She’s one of the most versatile voice
performers in the business, heard daily on
radio and television stations worldwide.

Roherta Solomon

PROMOS, IDS & SWEEPERS
MP3 - ISDN - FTP

DEMOS ON THE WEB
waw.voicegal.com
MARKETPLACE
ADVERTISING R e
Payable in advance. Order must be typed and
accompanied by payment. Visa/MC/AMEX
accepted. One inch
minimum, additional 1 time $95.00
space up to six inches 6 insertions  90.00
available in increments 13 insertions  85.00
of one-inch. Rates for 26 insertions  75.00
R&R Marketplace (per 51 insertions  70.00
inch):
Marketplace

(310) 788-1621
Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

www americanradiohictorv com

June 30, 2006 Radio & Records ® 69


www.americanradiohistory.com

SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic/

FORT MINDR... Where'd You Go (Machine Shop/Warner Bros.)
NELLY FURTADO f[TIMBALAND Promiscuous (Geffen/
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown)
RIHANNA Unfaithful (Def Jam/IDJMG)

NICK LACHEY What's Left Of Me (ive/Zomba L abel Group)

9 ALL-AMERICAN REJECTS Move Along (Doghouse/interscope)

n CASSIE Me & U (NextSelection/Bad Boy/Atlantic)

12 FRAY Over My Head (Cable Car) (Epic/

14 PANIC! AT THE DISCO | Write... (Decaydance/Fueled By Ramen/Lava)
8 11 RIHANNA SOS (Def Jam/IDJMG)

7 12 SEAN PAUL Temperature (VP/Atlantic)

16 @ CHRISTINA AGUILERA Ain‘t No Other Man (RCA/RMG)

10 14 DANIEL POWTER Bad Day (Warner Bros.)

13 15 NICKELBACK Savin’ Me (Roadrunner/IDJMG)

15 8 FIELD MOB f/CIARA So What (0TP/Geffen)

17 PUSSYCAT DOLLS /BIG SNOOP DOGG Buttons (A&M/nterscape)
19 18 NATASHABEDINGFIELD Unwritten (Epic/

18 19 KELLY CLARKSON Walk Away (RCA/RMG)

21 PAULA DEANDA f{BABY BASH Doing Too Much (Arista/

33 BEYONCE' f/JAY-Z Deja Vu (Music World/Sony Urban/Columbia)

28 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)

24 CHRIS BROWN fILIL' WAYNE Gimme That (Jive/Zomba Label Group)
22 24 ANNA NALICK Breathe (2 AM) (Columbia)

25 ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown)
26 JEANNIE ORTEGA flPAPOOSE Crowded (Hollywood)

32 PARIS HILTON Stars Are Biind (Warner Bros.)

27 NATASHA BEDINGFIELD Single (£pic/

23 29 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)

35 @ YUNG JOC Goin' Down (Bad Boy/Atlantic)

June 30, 2006

CHR/RHYTHMIC

KK THE BACK PAGES

POWERED:){

MEDIABASE

URBAN .

W ™w

1 1 LETOYA Torn (Capitoll

2 2 YUNG JOC Goin’ Down (Bad Boy/Atlantic)

3 FIELD MOB f/CIARA So What (D7F/Geffen)

4 LIL’ JON f/E-30 & SEAN PAUL Snap Yo Fingers (7V7)

7 T.1. Why You Wanna (Grand Hustle/Atlantic)

5 6 MARY J. BLIGE Enough Cryin’ (Geffen)

6 7 JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG)

n 8 YOUNG DRO {T.l. Shoulder Lean (Grand Hustle/Atlantic)

8 CHERISH Do it To It (Sho Nuff/Capitol

12 10 RICK ROSS... Hustlin’ (Slip-N-Siide/Def Jam/IDJMG)

13 m KELIS f/TO0 SHORT Bossy (/ive/Zomba Label Group)

9 12 CHRIS BROWN fiLIL' WAYNE Gimme That (Jive/Zomba Label Group)
10 13 CHAMILLIONAIRE f(KRAYZIE BONE Ridin (Universal Motown)
26 @ BEYONCE' f/JAY-Z Deja Vu (Music World/Sony Urban/Columbia)
14 15 T.1. What You Know (Grand Hustle/Atlantic)

17 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic)

15 17 NE-YO When You're Mad (Def Jam/IDJMG)

16 18 SHAWNNA Gettin' Some ([O7P/Def Jam/IDJMG)

20 BUSTA RHYMES... | Love My B**** (Fipmode/Aftermatlyinterscope/
22 CHINGY f[TYRESE Pulling Me Back (Capitol)

21 DUTKAST Mighty 0 (LaFace/Zomba Label Group)

18 22 JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)

- JANET JACKSON f/NELLY Call On Me (Virgin/

23 DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin)

28 NE-YO Sexy Love (Def Jam/IDJMG)

24 26 MISSEZ f/PIMP C Love Song (Fo’ Reel/Geffen)

27 @ E-40 f{T-PAIN & KANDI GIRL U And Dat (Reprise/BME/

25 28 CHERI DENNIS ! Love You (Bad Boy/Atlantic)

LYFE JENNINGS S.E.X. (Sony Urban/Columbia)
REMY MA f/NE-YO Feels So Good (SRC/Universal Motown)

#1 MOST ADDED

JESSICA SIMPSON A Public Affair (Epic/

#1 MOST INCREASED PLAYS
BEYONCE' F|JAY-Z Deja Vu (Music World/Sony Urban/Columbia)

TOP5 NEW & ACTIVE
NE-YO Sexy Love (Def Jam/IDJMG)

SNOW PATROL Chasing Cars (A&Mi/interscape)
E-40 F/T-PAIN & KANDI GIRL U And Dat (Reprise/BME/
JESSICA SIMPSON A Public Affair (Epic/
ASHLEE SIMPSON Invisible (Geffen)

CHR/POP begins on Page 19.
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DANIEL POWTER Bad Day (Warner Bros.)

NATASHA BEDINGHELD Unwritten (Epic/

JAMES BLUNT You're Beautiful [Custard/Atlantic)

LIFEHOUSE You And Me (Geffen/

KELLY CLARKSON Because Of You (RCA/RMG)

MICHAEL BUBLE Save The Last Dance For Me (743/Reprise/
ROB THOMAS Ever The Same (At/antic)

NICK LACHEY What's Left Of Me (Jive/Zomba [ abel Group)
CHRIS RICE When Did You Fall (In Love With Me) (Columbia/IND)
FAITH HILL... Like We Never Loved At All (Warner Bros./Curb)
KEITH URBAN Making Memories Of Us (Capitol/EMC)

SHERYL CROW & STING Aiways On Your Side /A&M/Interscaope)
BON JOVI Who Says You Can't Go Home (/siand/I0.JMG)

w ™
1 8 YUNG JOC Goin’ Down (Bad Boy/Atlantic)
3 CASSIE Me & U (NextSelection/Bad Boy/Atlantic)
2 3 LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TVT)
4 4 FIELD MOB f/CIARA So What (OTP/Geffen)
5 8 CHERISH Do it To It (Sko'Nuf#/Capitol
8 NELLY FURTADO f/TIMBALAND Promiscuous (Geffen/
6 7 CHRIS BROWN f{LIL' WAYNE Gimme That (Jive/Zomba Label Group]
7 8 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown/)
9 E-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME/
13 RIHANNA Unfaithful (Def Jam/IDJMG)
12 KELIS f/TO0 SHORT Bossy (Jive/Zomba Label Group)
10 12 T.I. What You Know (Grand Hustle/Atlantic)
15 @ T.1. Why You Wanna (Grand Hustle/Atlantic)
11 14 SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/
14 15 PAULA DEANDA f/BABY BASH Doing Too Much (Arista/
27 8 BEYONCE' f/JAY-Z Deja Vu (Music World/Sony Urban/Columbia)
19 LETOYA Torn (Capitol)
16 18 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin/
17 19 SEAN PAUL Temperature (VP/Atlantic)
20 8 BUSTA RHYMES... | Love My B**** (Flpmode/Aftermath/interscope)
24 SEAN PAUL... When You Gonna (Give It Up To Me) (VP/Atlantic)
18 22 SHAWNNA Gettin' Some (DTP/Def Jam/IDJMG)
25 € NEYO Sexy Love (Def Jam/IDJMG)
21 24 MARY J. BLIGE Enough Cryin’ (Geffen/
28 YOUNG DRO f[T.l. Shoulder Lean (Grand Hustle/Atlantic)
35 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)
33 CHINGY f[TYRESE Pulling Me Back (Capitol)
22 28 BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin)
23 29 RICK ROSS... Hustlin’ (Skip-N-Slide/Def Jam/IDJMG)
- @ JANET JACKSON f/NELLY Call On Me (Virgin/
#1 MOST ADDED
CIARA FICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group)
#1 MOST INCREASED PLAYS

BEYONCE' F/JAY-Z Deja Vu (Music World/Sony Urban/Columbia)

TOP5 NEW & ACTIVE
DMX Lord Give Me A Sign (Sony Urban/Columbia)
PUSSYCAT DOLLS F/BIG SNOOP DOGG Buttons (A&M/nterscope/
JAGGED EDGE Good Luck Charm (Seny Urban/Columbia)
YUNG JOC | Know You See It (Bad Boy/Atlantic)
FRANKIE J. F/MANNIE FRESH That Girl (Columbia)

CHR/RHYTHMIC begins on Page 25.

HOT AC

KT TUNSTALL Biack Horse & The Cherry Tree (Relentless/Virgin)
NICKELBACK Savin' Me (Roadrunner/I[DJMG)

DANIEL POWTER Bad Day (Warner Bros.)

NATASHA BEDINGFIELD Unwritten (Epic/

FRAY QOver My Head (Cable Car} (Epic/

KELLY CLARKSON Walk Away (RCA/RMG)

GO0 GOO DOLLS Stay With You (Warner Bros.)

JACK JOHNSON Upside Down (Brushfire/Universal Republic)
ROB THOMAS Ever The Same (At/antic/

RED HOT CHILI PEPPERS Dani California (Warner Bros.)

BO BICE The Real Thing (RCA/RMG)

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)

JAMES BLUNT High (Custard/Atlantic)

TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)
NICK LACHEY What's Left Of Me (ive/Zomba Label Group)
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/

RIHANNA SOS (Def Jam/IDJMG)

FIVE FDR FIGHTING The Riddle (Aware/Columbia)
ALL-AMERICAN REJECTS Move Along (Doghouse/interscope)
BLUE OCTOBER Hate Me (Universal Motown)

BETTER THAN EZRA Juicy (V2/Artemis)

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.)
RASCAL FLATTS What Hurts The Most (Lyric Street/

MAT KEARNEY Nothing Left To Lose (Aware/Columbia)

KEANE s It Any Wonder (/nterscope/

SMASH MOUTH Story Of My Life (Beautiful Bomb)

JOHN MAYER Waiting On The World To Change (Aware/Columbia)
30 28 LOSLONELY BOYS Diamonds (Or Music/Epic/

27 29 BREAKING POINT All Messed Up (Wind-Up/

37 @ CHRISTINA AGUILERA Ain’t No Other Man (RCA/RMG)

NN AN = o
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#1 MOST ADDED

BEYONCE' F/JAY-Z Deja Vu (Music World/Sony Urban/Columbia)

#1 MOST INCREASED PLAYS
JANET JACKSON fINELLY Call On Me (Viigin/

TOP 5 NEW & ACTIVE
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)
BROOKE VALENTINE FIPIMP C D-Girl (SubliminallVirgin)
T-PAIN FILIL" WAYNE Studio Luv (Jive/Zomba Label Group)
PHARRELL FIKANYE WEST Number One (Star Trak/Interscope)
CADILLAC DON & J MONEY Peanut Butter And Jelly (Southern Boy/Asylum)

URBAN begins on Page 27.
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RED HOT CHILI PEPPERS Dani California (Warner Bros.)
BUCKCHERRY Crazy Bitch (FlevenSeven/Lava)

TOOL Vicarious (Volcano/Zomba Label Group)

GODSMACK Speak (Universal Republic)

THREE DAYS GRACE Animal | Have Become (Jive/Zomba Label Group)
SHINEDOWN | Dare You (Atlantic)

WOLFMOTHER Woman (Modular/Interscape)

NICKELBACK Savin' Me (Roadrunner/IDJMG)

STONE SOUR Through Glass (Roadrunner/IDJMG)

BREAKING BENJAMIN The Diary Of Jane (Hollywood)/
SEETHER The Gift (Wind-Up/

KORN Coming Undone (Virgin/

FOO FIGHTERS No Way Back (RCA/RMG)

PEARL JAM Life Wasted /AMG)

HINDER Lips Of An Ange! (Universal Republic/

PEARL JAM World Wide Suicide (/AMG)

MUDVAYNE Fall Into Sleep (Epic/

RACONTEURS Steady, As She Goes (Third Man/V2)

TOM PETTY Saving Grace (American/Warner Bros.)
GODSMACK Shine Down (Universal Repubiic/

SYSTEM OF A DOWN Lonely Day (American/Columbia)
BLACK STONE CHERRY Lonely Train (Roadrunner/IDJMG)
ROB ZOMBIE American Witch (Geffen/Interscope)

THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG)
EVANS BLUE Cold (But 'm Still Here) (Pocket/Hollywood)
SAMMY HAGAR Sam | Am (Azoff Music Management)

10 YEARS Through The Iris (Universal Republic)

30 HOOBASTANK Inside Of You (/s/and//DJMG)

- AFI Miss Murder (7iny Evillinterscope)

FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Gotee/

wr =
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12 LEANN RIMES Probably Wouldn't Be This Way (Curb/
19 FIVE FOR FIGHTING The Riddle (Aware/Columbia)
16 TAYLOR HICKS Do t Make You Proud (/AMG/
17 NICOL SPONBERG Crazy in Love (Curb)
18 BO BICE The Real Thing (RCA/RMG)
22 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin
21 RASCAL FLATTS What Hurts The Most (Lyric Street/
20 MERCYME So Long Self (Columbia/IND)
15 CARRIE UNDERWOOD Some Hearts (Arista/
23 CHICAGO Love Will Come Back (Rhino/Warner Bros.)
25 KELLY CLARKSON Walk Away (RCA/RMG/
26 CARRIE UNDERWOOD Jesus, Take The Wheel (Arista/
29 JACK JOHNSON Upside Down (Brushfire/Universal Republic/
28 FRAY Over My Head {Cable Car) /Epic/
— ) JON SECADA Free (Big 3/
30 ¢4) CHANTAL CHAMANDY Feels Like Love (Ninemuse Entertainment)
27 30 HOOTIE & THE BLOWFISH Get Out... (Sneaky Long/Vanguard)
#1 MOST ADDED
BON JOVI Who Says You Can’t Go Home (island/IDJMG)
#1 MOST INCREASED PLAYS

NATASHA BEDINGFIELD Unwritten (Epic/

TOP5 NEW & ACTIVE
LOS LONELY BOYS Diamonds (0r Music/Epic/
TEDDY GEIGER For You | Will (Confidence} (Columbia/Sony BMG)
TOMMY JAMES Love Words (Aura/
LIONEL RICHIE | Call It Love (/sland/iDJMG)
NATALIE GRANT The Real Me (CurlyWamer Bros.)

AC begins on Page 40.
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#1 MOST ADDED

JOHN MAYER Waiting On The World To Change (Aware/Columbia)

#1 MOST INCREASED PLAYS

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)

TOP5 NEW & ACTIVE
MARY J. BLIGE One (Geffen/

THEORY OF A DEADMAN Santa Monica (Roadrunner//DJMG)
CORINNE BAILEY RAE Put Your Records On (Capitol)
SHAWN MULLINS Beautiful Wreck (Vanguard)

FOO FIGHTERS Miracle (RCA/RMG)

AC begins on Page 40.

www americanradiohistorv com

#1 MOST ADDED

DISTURBED Land Of Confusion (Reprise/

#1 MOST INCREASED PLAYS

TOM PETTY Saving Grace (American/Warner Bros.)

TOP 5 NEW & ACTIVE
RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.)
SHINEDOWN Heroes (Atlantic/
MERCY FALL | Got Life (At/antic/
CHEAP TRICK Perfect Stranger (Big 3/
TRAPT Disconnected (Out Of Touch) (Warner Bros.)

ROCK begins on Page 49.
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ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group)
BRIAN MCKNIGHT Find Myself In You (Matown/Universal)
MARIAH CAREY Fly Like A Bird (Is/and//DJMG)

TEENA MARIE Och Wee (Cash Money/Universal Motown/)

URBAN MYSTIC | Refuse (SDBE/

ISLEY BROTHERS... Just Came Here To Chill (Def Soul/Def Jam/IDJMG)
MARY J. BLIGE Be Without You (Geffen/

ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.)

HEATHER HEADLEY in My Mind (RCA/RMG)

CHARLIE WILSON No Words (Jive/Zomba L abel Group)

DONELL JONES I'm Gonna Be /LaFace/Zomba Label Group)
LUTHERVANDROSS Shine (/AMG)

K. FRANKLIN Looking... (Fo Yo Soul/Gospo Centric/Zomba Label Group)
HEATHER HEADLEY Me Time (RCA/RMG)

JEFF MAJORS /KELLY PRICE God's Gift (Music One/Sony Urban)
MARY J. BLIGE Enough Cryin' (Geffen)

JAHEIM The Chosen One (Divine MilfWarner Bros.)

18 SHANICE Take Care Of U (imajah/Playtime/

MARY MARY Yesterday (Sony Urban/Columbia)

LETOYA Tom (Capitol)

LIONEL RICHIE | Call !t Love {/sland//DJMG)

ISLEY BROTHERS... Blast Off (Def Soul/Def Jam/IDJMG)

RAHEEM DEVAUGHN You (Jive/Zomba Label Group)

24 AVANT 4 Minutes (Magic Johnson/Geffen)

KEYSHIA COLE Love (A&M/interscape)

LORENZO OWENS Wanna See You Smile /J-Town/

JAMIE FOXX fITWISTA DJ Play A Love Song (/AMG/

KINDRED THE FAMILY SOUL Woman First (Hidden Beach)

29 JAVIER The Answer Is Yes (Capitol)

@ FREDDIE JACKSON Until The End Of Time (Orpheus/

~ NN
2000 3 3000

i 4
INDIA.ARIE There's Hope (Universal Motown)

U ‘Y

CHARLIE WILSON No Words (Jive/Zomba Label Group)

PRINCE Satisfied (Universal Republic)
ALGEBRA U Do it Far Me (Kedar/
JILL SCOTT The Fact Is {| Need You) (Hidden Beach/
MELI'SA MORGAN High Maintenance (Orpheus/Luann)
BRAND NEW HEAVIES | Don’t Know Why (i Love You} (Delicious Vinyll

URBAN begins on Page 27.
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POWERED

MEDIABAS

" SMOOTH JAZZ

COUNTRY

o KENNY CHESNEY Summertime /BNVA/
2 PHIL VASSAR Last Day Of My Life (Arista/
BRAD PAISLEY The Worid /Arista/
CARRIE UNDERWOOD Dont Forget Ta Remember Me /Arista/
TIM MCGRAW When The Stars Go Blue {Curt/
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal)
KEITH ANDERSON Everytime | Hear Your Name (Arista/
RODNEY ATKINS if You're Gaing Through Hell... (Curb/
JOE NICHOLS Size Matters {Someday) (Universal South/
GARY ALLAN Life Ain't Always Beautiful /MCA/
RASCAL FLATTS Me And My Gang (Lyric Street/
LITTLE BIG TOWN Bring It On Home (Equity/
WRECKERS Leave The Pieces (Maverick/Warner Bros.)
KENNY ROGERS | Can't Unlove You (Capital)
ERIC CHURCH How ‘Bout You (Capitoll
STEVE HOLY Brand New Girlfriend (Curty
SUGARLAND Down In Mississippi (Up To No Goad) /Mercury/
JAKE OWEN Yee Haw (RCA)
BILLY CURRINGTON Why, Why, Why (Mercury/
JOSH TURNER Would You Go With Me (MCA/
JOSH GRACIN Favorite State Of Mind /Lyric Street/
PAT GREEN Feels Just Like It Should /BNV4/
BROOKS & DUNN Building Bridges /Arista/
DANIELLE PECK Findin' A Good Man (Bjg Machine/
TRENT WILLMON On Again Tonight (Columbia)
FAITH HILL Sunshine And Summertime (Warner Bros.)
BIG & RICH 8th Of November (Warner Bros.)
TRACE ADKINS Swing (Capitol)
MEGAN MULLINS Ain't What It Used To Be /BBA)
MIRANDA LAMBERT New Strings (Columbia)

#1MOST ADDED
GEORGE STRAIT Give It Away /MCA)

h ML

FAITH HILL Sunshine And Summertime (Warner Bros.]

TRENT TOMLINSON One Wing In The Fire (Lyric Street/
JASON ALDEAN Amarillo Sky (BBR/
CHRIS CAGLE Anywhere But Here (Capitol)
TAYLOR SWIFT Tim McGraw (Big Machine/
HEARTLAND | Loved Her First (Lofton Creek/

COUNTRY begins on Page 32.

~ ALTERNATIVE

W W

1 1 PHILIPPE SAISSE TRIO Do It Again (Rendezvous)

3 0 MIND! ABAIR True Blue (GRP/VMG)

2 3 BRIAN CULBERTSON Let's Get Started (GRA/VMG/

7 &P PETER WHITE What Does {t Take (To Win Your Love) [Columbial
5 &) WAYMAN TISDALE Get Down On It (Rendezvous/

6 @ RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI

10 @ NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI)
9 &) EUGE GROOVE Chillaxin (Narada Jazz/EMI)

4 9 PAULBROWN Winelight (GRP/VMG/

15 @ CORINNE BAILEY RAE Put Your Records On (Capitol)

11 11 DAVID PACK Biggest Part Of Me (Peak/Concord)/

12 12 SIMPLY RED Holding Back... (simplyred.com/Verve Forecast/VMG)
16 @ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group)

8 14 NAJEE 2nd 2 None (Heads Up International)

13 15 MICHAELLINGTON Pacifica (Rendezvous/
21 @ BRIAN SIMPSON Saturday Cool (Rendezvous/

17 17 BEYONCE' Wishing On A Star (Sony Urban/Columbia)

18 18 CHRIS STANDRING | Can't Help Myself (Trigpin” ‘N Rhythm)
19 HERBIE HANCOCK... A Song For You (Passibilities/Vector)
22 RICK BRAUN Groove Is In The Heart (Artizen/
20 PIECES OF A DREAM Forward Emotion (Heads Up/
23 DAVID BENOIT Beat Street (Peak/Concord)
24 JASON MILES Sexual Healing (Narada Jazz/EMI)
25 GERALD ALBRIGHT We Got The Groove (Peak/
26 DAVE KOZ Undeniable /[Capitol/

- FOURPLAY... My Love's Leavin' (Bluebird/RCA Victor/RMG)

- JAZZMASTERS V Free As The Wind (Trippin’ ‘N' Rhythm)
27 ERIC DARIUS Chillin’ Out (Narada Jazz/EMI)
28 PAMELA WILLIAMS Pasitive Vibe (Shanachie/

30 @ MICHAEL BUBLE Home (743/Reprise/

1 RANCT ANNEN
#1 MUol RUUED

FOURPLAY... My Love's Leavin' (Bluebird/RCA Victor/RMG)

v » 1 ¢l

PETER WHITE What Does It Take (To Win Your Love) (Cofumbia/

SHILTS Look What's Happened (Artizen/
RICHARD ELLIOT Say It's So /Artizen/
MICHAEL MCDONALD Ain't Nothing Like The Real Thing (Motown/
KEM Find Your Way (Back Into My Life) (Universal Motown)
JACK JOHNSON Upside Down (Brushfire/Universal Republic/

SMOOTH JAZZ begins on Page 48.
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3 o THREE DAYS GRACE Animal | Have Become /(Jive/Zomba Label Group) 1 1 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 1 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic)

1 2 TOOL Vicarious (Volcano/Zomba Label Group) 2 8 RACONTEURS Steady, As She Goes (Third Man/V2) 2 KT TUNSTALL Suddenly | See (Relentless/Virgin

2 3 RED HOT CHILI PEPPERS Dani California /Warner Bros.) 3 AFl Miss Murder (Tiny Evilfinterscope) 4 RED HOT CHIL! PEPPERS Dani Cafifornia (Warner Bros.)

4 4 BUCKCHERRY Crazy Bitch (FlevenSeven/Laval 4 4 TOOL Vicarious (Volcano/Zomba Label Group) 5 4 MAT KEARNEY Nothing Left To Lose (Aware/Columbia)

5 Q KORN Coming Undone (Virgin/ 7 8 THREE DAYS GRACE Animal | Have Become (Jive/Zomba Label Group) 8 6 GUSTER One Man Wrecking Machine (Reprise/

[ 6 GODSMACK Speak /Universal Republic) 6 ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 6 6 MARK KNOPFLER... This Is Us (Nonesuch/Warner Bros.)

7 @@ HINDER Lips Of An Angel (Universal Republic) 5 7 BLUEOCTOBER Hate Me (Universal Motown/ 10 o LOS LONELY BOYS Diamonds /Or Music/Epic/

9 ) BREAKING BENJAMIN The Diary Of Jane (Hollywood) 8 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 3 8 SHAWN MULLINS Beautiful Wreck (Vanguard)

8 &) WOLFMOTHER Woman (Modular/interscope/ 12 30 SECONDS TO MARS The Kill (immortal/Virgin} 7 9 JAMESBLUNT High (Custard/Atiantic/

11 ) STONE SOUR Through Glass /Roadrunner/IDJMG) 10 TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) - TOM PETTY Saving Grace (American/Warner Bros.)

10 11 SEETHER The Gift (Wind-Up/ 13 PEARL JAM Life Wasted (/AMG) n CHRIS ISAAK King Without A Castle (Reprise/

13 12 ROB ZOMBIE American Witch (Geffen/Interscape) n WOLFMOTHER Woman (Modular/interscope) 13 KEANE Is It Any Wonder //nterscope/

14 13 MUDVAYNE Fall Into Sleep /Epic/ 15 KORN Coming Undone (Virgin/ 9 13 BEN HARPER Better Way (Virgin/

12 14 DISTURBED Just Stop (Reprise) 16 BUCKCHERRY Crazy Bitch (ElevenSeven/Lava/ 12 14 JACK JOHNSON Upside Down (Brushfire/Universal Republic)
21 PEARL JAM Life Wasted (/AMG) 9 15 SHINEDOWN | Dare You (Atiantic/ 14 15 RACONTEURS Steady, As She Goes /7Third Man/V2)

3 GODSMACK Shine Down (Universal Republic) 18 @ BREAKING BENJAMIN The Diary Of Jane (Hollywood)/ 18 @ GOMEZ How We Operate (4 TO/RMG)

16 17 EVANS BLUE Cold (But I'm Still Here) (Packet/Hollywood) 14 17 ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 16 17 AUGUSTANA Boston (£pic/

18 8 BLACK STONE CHERRY Lonely Train (Roadrunner//{DJMG) 17 ) 10 YEARS Wasteland (Universal Republic/ 17 18 GOO GOO DOLLS Stay With You (Warner Bros.)

20 BLUE OCTOBER Hate Me (Universal Motown/ 21 @) LOSTPROPHETS Rooftops (Columbia) 19 19 FRAY How To Save A Life (Epic/

17 20 10 YEARS Through The Iris {Universal Republic/ 23 ) STONE SOUR Through Glass (Roadrunner/IDJMG) 23 CORINNE BAILEY RAE Put Your Records On (Capitol)

23 ATREYU Ex's And Oh's (Victory) 22 €2) DASHBOARD CONFESSIONAL Don't Wait (lnterscape/ - JOHN MAYER Waiting On The World To Change (Aware/Columbia)
25 AFI Miss Murder (Tiny Evilfinterscope) 26 €43 PANIC! AT THE DISCO |... (Decaydance/Fueled By Ramen/Lava) 22 COLDPLAY The Hardest Part (Capitol)

24 30 SECONDS T0 MARS The Kill (immortai/Virgin) 19 23 ARCTIC MONKEYS | Bet You Look Good On The Dancefloor (Domino/ 21 23 PAUL SIMON Outrageous (Warner Bros.)

26 LOSTPROPHETS Rooftops (Columbial 24 SNOW PATROL Hands Open (A&M/interscope/ 20 24 SNDW PATROL Hands Open (A&M/interscope/

28 TRAPT Disconnected {Out Of Touch) (Warner Bros.) 28 SHE WANTS REVENGE These Things (Geffen/ 26 @ DONAVON FRANKENREITER Move By Yourself (Lost Highway/
22 26 NICKELBACK Savin’ Me (Roadrunner/IDJMG) 38 MUSE Knights of Cydonia (Warner Bros.) 27 26 BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia)
30 @ RACONTEURS Steady, As She Goes (7hird Man/V2/ 27 27 PEARL JAM World Wide Suicide (/AMG/ 25 27 SHERYL CROW | Know Why (A&M/interscope/

27 28 PEARL JAM World Wide Suicide (/AMG/ 29 28 SYSTEM OF A DOWN Lonely Day (American/Columbia) - 8 ZIGGY MARLEY Love Is My Religion (Tuff Gong/

33 HOOBASTANK Inside Of You (/siand//DJMG) 30 29 YELLOWCARD Rough Landing, Holly (Capitolf - SNOW PATROL Chasing Cars (A&M/interscope)

34 8 EIGHTEEN VISIONS Victim (Trustkill/Epic) 25 30 GODSMACK Speak (Universal Republic) 24 30 BRANDI CARLILE What Can | Say (Red Ink/Columbia)

> ettt
DISTURBED Land Of Confusion (Reprise/ DISTURBED Land Of Confusion (Reprise/ JOHN MAYER Waiting On The World To Change (Aware/Columbia/
GODSMACMShine Down (Universal Republic) THREE DAYS GRACE Animal | Have Become (Jive/Zomba Label Group) TOM PETTY Saving Grace (American/Warner Bros.)
&

LYNAM Tanis (Change Your Mind) (DRT)

HIM Killing Loneliness (Sire/Warner Bros.)
CROSSFADE invincible (Columbia)
AVENGED:SEVENFOLD Seize The Day (Warner Bros.)
UNDEROATH Writing On The Walls (EM/ Music Reactive/Toath & Nail)

ROCK begins on Page 49.

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.)
FLYLEAF Fully Alive (Octone/RCA/RMG)

BULLET FOR MY VALENTINE Tears Don't Fall (TrustkilllJive/Zomba Label Group)

SECRET MACHINES Lightning Blue Eyes (Reprise/
HIM Killing Loneliness (Sire/Warner Bros.)

>
ALTERNATIVE begins on Page 49.

www.americanradiohistorv.code

SOUL ASYLUM Stand Up And Be Strong fLegacy/
BRANDI CARLILE Throw It All Away (Red Ink/Columbial
ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.)
BECE COCKBURN Different When It Comes To You (7rue North/Rounder)
WIDESPREAD PANIC Second Skin (Sanctuary/SRG)

TRIPLE A begins on Page 55.
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BY ERICA FARBER

@ P Engelbrecht was born into the radio business: South Central Communications was
founded 60 years ago by his grandfather, his father is President and CEQ of the
company, and he is Vice President and C0OQ.

One of radio’s youngest top executives, Engelbrecht is responsible for 12 radio
stations, two television stations and 10 Muzak business units, as well as overseeing
the corporate office.

Getting into the business: “I was born into a radio family. I was 3 years old when I
found out what I wanted to do. When somebody asks a normal child what they want to be
when they grow up, they say a doctor, fireman or potice officer. The only thing I ever said
was, T want to have my dad’s job because all he does is sit and talk on the phone all day’
It’s the only thing I've ever wanted to do.

“My father grew up above WIKY, here in Evansville, IN. His parents lived above the
station. I didn't, but I was always around. My father traveled a lot, but when he was in
town I went to work with him. Mom took care of me at home, and when I was at the office
the employees and Dad took care of me.”

First job in the company: “My first on-air job was when I was 5. One of the on-air
guys got to baby-sit me on Saturdays when my dad came in. It
turned into The John Patrick & Tiny Show. I was John Patrick,
and Tiny weighed 300 pounds. We did that for a couple of
years, until Tiny passed.”

Joining the company: “I went to Xavier in Cincinnati
and majored in management. After I graduated I moved to
Nashville, our largest market. The goal for me was to learn
from our top management in Nashville because I had done
most of the other jobs besides sales and management before I
went to college.

“I actually bought my first radio station when I was 19, as
a sophomore in college. The station was located just east of
Evansville, in Boonville, IN. The strategy was to buy it, run it
for a while, then lease it to South Central, which I did. I still
own the station outside of South Central.”

Becoming C00: “That happened a couple of months after
I graduated from college. My father got pneumonia and was
put in the hospital. At that point I was the second-largest
shareholder of the company. Top management started asking
for my decisions. They said, "You are his son, you're the
second-largest shareholder, and you need to make these calls!

“I took over unofficially at that point. When my dad came R
back to work on a regular basis we officially made me COO.
That was in September of ‘02, the same year I graduated from
college. I moved back to Evansville about 2 1/2 years ago.”

Mission of the company: “People often forget that being
in business is an honorable calling and that the reason we are
in business is to create wealth, jobs, opportunities and careers
that people enjoy. The company is not a means to an end to make us, as shareholders,
wealthy. We are servants to our communities and to the business. As shareholders, we are
responsible with the assets, and we live conservatively compared to what we could. That's
very important to us.

“As far as the employees, we treat them with respect and dignity. Both are huge to us.
We want to be the best that we can, but we also believe that treating people with respect
and dignity is kind of a hallmark.

“We also want to be very nimble, and we don’t like bureaucracy. That's one of the
things that allows us to compete with much larger organizations: We can move faster. We
also don't like leverage very much. We like having cash on hand. If opportunities arise, we
like to be able to take advantage of them. We don't, typically, overpay. We have to pay the
bank back. This is our money. We don't like outside investors, we don't do mezzanine
funding, and it's served us well.”

Long-term plans: “We have three divisions in the company: radio, television and a
music and sound division with Muzak franchises. Right now radio and television assets are
overpriced for what we are willing to pay. Most of our assets were bought when you could
buy things at eight to 10 times EBITDA.

“Most companies do a very good job of controlling their costs. If you're going to step
into a business and pay 13 times EBITDA, there is really only one way to do it, and that is
through fierce revenue growth, which is not exactly the easiest thing to achieve right
now.”

Biggest challenge: “There are a couple right now. First, there are no reasonably priced
assets to buy. There are assets for sale, but if they are reasonably priced, there’s usually a
reason. The other challenge — if you don't watch out — is complacency, getting too
comfortable doing what you've always done. This isn't just coming from a 26-year-old, this
is something my managers often complain about. It's dangerous for us not to think about
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our business in different ways. If we don’t, especially now, with things moving so quickly,
we could be relegated to being an also-ran.”

Working with family: “It’s actually pretty good. My dad’s office is just down the hall
from mine. He comes in every day for a few hours. We're fortunate that the birth order of
the Engelbrechts has actually worked out in the cycle of the company. An entrepreneur
typically lives on a shoestring, has great ideas and sometimes can't execute them, but is
able to blaze the way. If he is able to pass the business on to the second generation —
which typically doesn’t happen because the statistics are against him — the second
generation grows the business and makes it vastly successful.

“If the second generation is able to pass the business to the third generation — which
is the most rare form of family business — the third generation almost always screws it up.
I'm the third generation, and one of my main goals is to not be that guy. We had the
entrepreneur in my grandfather, who lived on a shoestring and wasn't very profitable. My
father grew the business and accumulated assets. And then you have me, who just
happened to come out as the guy who assimilates. I clean up, I fix things, I make them run
more smoothly. The birth order worked out by accident.”

State of radio: “The overall state of radio is a little bit of
an unknown. It's still a great cash-flow business, and the
advertising works. The problem is, you still get beat up by
media buyers trying to get your rates down. It will be
interesting over the next two years to see how it works out
with the advent of HD Radio. That's one of those things you
have to do to play in the game.

“The crystal ball is a little murky right now, but within the
next two years radio will find itself again. I really believe that.
The one thing I am certain of is that it is not a dead or dying
medium. There will be some erosion, but it won't kill the
business.”

Something about his company that would surprise our
readers: “We're probably the best company that nobody’s ever
heard of. We take pride in knowing that we could go toe-to-
toe with any operator in this country. There are some fantastic
operators, but we give them a run for their money, and I'm
very proud of that.

“I mentioned earlier that the employees helped raise me as
a child, and it’s a family. I treat them that way, and they treat
me that way. We band together, we fight the good fight, and
we enjoy doing it. It's a wonderful business, and we're happy
to be in it.”

Most influential individual: “There are too many to
mention. I've often said that one of my hobbies is collecting
interesting people. I've been so fortunate to meet people with
different philosophies who have come from all over.”

Career highlight: “T am most proud of not only being able
to do the job I'm doing at such a young age, but also to succeed in it. The second thing is
putting my mark on the company in terms of how we operate. One of the things I've kind of
brought into the company is the notion of giving back. We always have, but now it's more
focused. It's like we are servants of our communities, and I'm very proud of that.”

Career disappointment: “I wish I had gotten a degree in something other than
management.”

Favorite radio format: “I'm typical of someone my age. Right now I'm bouncing between
CHR and Country. That's pretty much a train wreck, but very typical for my generation.”

Favorite television show: “24 is an absolute addiction.”

Favorite song: “I wouldn't be able to give you one; it changes monthly. Last summer I
was on a huge Green Day kick.”

Favorite movie: “As Good as It Gets.”

Favorite book: “Good to Great and Rich Dad, Poor Dad.”

Favorite restaurant: “Evansville is not known for its worldly cuisine, but there is a
restaurant called Madeline’s that would be able to hang with a lot of restaurants in Los
Angeles.” .

Beverage of choice: “Water, unless I'm out at a party, and then you'll see me drinking
Macallan 12.”

Hobbies: “Music, food, wake-boarding in the summer and snowboarding in the winter.”

E-mail address: “jpe@southcentralcommunications.net.”

Advice for broadcasters: “Don't always follow the tried-and-true methods. Don't sign
up when the flags are waving and the band is playing. Think for yourself, and challenge
what's happening. The industry needs to do a better job of growing talent. We need to take
more chances and let people fail on-air, in sales and in management. It's OK to make
mistakes as long as you're not hacking off limbs. We may bloody our nose a couple of times,
but let’s try some new things.”
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