NEWSSTAND PRICE $6.50
Pop ldolizes Kelly Clarkson

The RCA/RMG artist scores Most Added at Pop this week as
“Because of You” picks up 66 adds and debuts at No. 46~
The track is off Clarkson's album Breakaway and was co-
; = written and produced by
former Evanescence
member Ben Moody
b Meanwhile, Clarkson is
keeping busy as she
canvasses the nation on
her Hazel Eyes Tour, which
runs through Sept. 10.
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Rock Goes High-Tech

Is it true that, when it comes to redio, choice kilis? That's
just one question R&R Rock Editcr Ken Anthony tackles in
this week's Rock special, Rock in a Wireless World. Check
out the “Rock Wireless Poll.” whizh asks programmers and
record execs how new technologizs are affecting them,
both personally and professionall. Page 55.
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THE POWER SUMMIT

The RPM Group is relaunching the
highly successful Mix Show Power
Summit as the Power Summit in
Lucaya, Bahamas from Sept. 28-Oct. 1.
Urban/Rhythmic Editor Dana Hall
talks with RPM founder Rene Mclean
about the growth of the event and
what zttendees can expect at this

| year’s installment.

| JOHN TESH
| ON THE RADIO

The John Tesh Radio Show:
Intelligence for Your Life is working
: miracies for AC stations across the
: country, and helping listeners lead
happier, healthier lives at the same
time. AC/Hot AC Editor Julie Kertes
sits down with the show’s Exec.

show’s success.

See Page 45

See Page 32 |

Producer, Betsy Chase, to discuss the

CHF/POP

MARIAH CAREY
We Belong Together (lsland//DJMG)

s

BOW Wow IiOMARION Let Me Hold You (Culumbla)

5 URBAN
" LYFE JENNINGS Must Be Nice (Columbla)

5 URBAN AC

MARIMI CAREY We Belong Together (Island/lDJMG) 4

i :?GBSFEL ’
MARY MARY Heaven (Sony Urban/Columb/a)

 COUNTRY
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MOOTH JAZZ

HARD ELLIOT People Make The World... (Artizen}

ity

ROB THOMAS Lonely No More (Atlantic)
] I\B

ROCK
FOO FIGHTERS Best Of You (RCAAMG)
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Regent s Jacobs Is Ready
'For An Active Retirement

Tl redirect my energies & enjoy life a little more’

By Adam Jacobson

R&R Radio Fditor
ajacobson@radioandrecords.com

September 1 will mark
the first day in 27 years that
Terry Jacobs has
not been involved
in the day-to-day

| operations of a ra- |
dio company as a |
top executive. Jacobs |
is set to retire that |
day as Chairman/
CEOof Regent Com-
munications. \

Retirement may W
be the wrong word
to use, however, as Jacobs
will maintain an active
schedule that not only has
him working with his sons’
successful real estate busi-
ness, but also holding seats
on the boards of directors
of four entities, including
Regent.

In an exclusive interview

with R&R Jacobs discusses

why he decided to step |
down as Regent’s CEO, |
what lies ahead for Regent
and why the radio
industry should be
quicker to embrace
the new technologies
. that will make it a

| Dbetter business.

R&R: In a Decem-
ber 1997 Dayton Busi-
ness Journal article
about Regent, you
were quoted as saying

ST

&
é;

sy

WA R

that you got into radio |

because you thought it was a
good business. Do you think ra-
dio is still a good business to-
day?

TJ: Yes, I do. But I think
it’s a much different busi-
ness than it was in 1997.

JACOBS See Page §

ALL FOR THE HALL

WSIX/Nashville and Clear Channel
recently handed $25,000 to the
Country Music Hall of Fame & Museum
to kick off Country radio’s participation
in the All for the Hall campaign to
reduce the hall's mortgage debt.
Country Editor Lon Helton talks to hall Director Kyle
Young (pictured) and calls on everyone in Country
radio to step up and donate. Page 38.

Last week’s 13th annual R&R Triple A Summit in Boulder, CO spotlighted artists
both established and new. Among the close to 30 acts who performed during
the four-day event were Jackson Browne (1) and David Gray (r). Check out this
week’s Triple A column, starting on Page 72, for shots of the rest of the
performers.

Forecast: Radio Spending Up 3% In "05

Veronis Suhler Stevenson’s 19th annual Communications In-
dustry Forecast, released Monday, predicts 2.7% growth in broad-
cast-ad expenditures in 2005 — thanks in great part to substan-
tial increases at satellite radio.

According to the private media-investment firm’s report, sat-
ellite radio subscriptions are expected to grow 132.4% this year,
and satcaster advertising is expected to improve 112.8%. Total
broadcast and satellite radio spending is forecast to grow at a com-
pound annual rate of 6.2% from 2004 to 2009, reaching $27.5 billion
in 2009 as “the unprecedented expansion of satellite radio accen-
tuates the relatively tempered growth of broadcast radio adver-
tising,” VSS said.

FORECAST See Page §
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Fries Won't Renew
Contract With RAB

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

RAB President/CEO Gary
Frles has notlfled the RAB’s
B board of direc-
tors that he
will not seek a
renewal of his
contract, which
{ runs through
| December 2006.
Fries said he
will fulfill all of
his responsi-
bilities until the
organization transitions to new
leadership.

The board responded to
Fries’ resignation by announc-
ing that a search committee
will be named and a succes-
sion-planning process will be
endorsed soon.

“Over the last 14 years, Gary

FRIES See Page §

By Brida Connolly

R&R Technolo ogy Editor
beonnolly@radioandrecords.com

30% of respondents.

Paragon Study Finds Radio Still Top Music Source

Paragon Media Strategies on Monday re-
leased the third and last in a series of reports
based on its recent survey headed “Radio Still
Strong Despite New Media’s Growth.”

In the latest installment, Paragon reports
that 51% of 400 respondents ages 18-64 said
broadcast radio is their “primary source for
listening to music,” far outpacing purchased
CDs, which are the main music source for

Which is your primary source for listening to music?

Television is the top music source for 7%
of respondents, and 5% said they listen most
to custom-burned CDs. Music downloads,
satellite radio and Internet radio were each
named by less than 5% of those surveyed.

Radio also leads when it comes to learning
about new music: Forty-eight percent of re-
spondents said radio is their primary source
for new-music information. Twenty percent
learn about new music most often from word

PARAGON See Page 10

60%

40%

20%

Source; Paragon Media Strategies
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Fox News Radio Taps Two As Dirs./Prog.
Elder joins for Talk; Davis adds News responsibilities

WRKO/Boston Director/Pro-
gramming & Operations Mike
Elder has been named to the
newly created position of Direc-
tor/Talk Programming for Fox
News Radio. Concurrently, FNR
Managing Editor Mitch Davis
has added duties as Director/
News Programming.

Elder will be responsible for the
production of FNR’s syndicated
Talk programs The Tony Snow
Show and The Alan Colmes Show.

He’ll also help identify and de-
velop new Talk opportunities for
the New York-based network. In
Davis’ new role, he will oversee
all news programming for FNR.
Both will report directly to FNR
Sr. VP Kevin Magee.

“After reviewing things for the
past several months, [ felt we
needed to reorganize our struc-
ture a bit,” Magee told R&R.

FNR See Page 8

Salem Unveils WGUL-AM, WLSS As NT

Salem Communications has
switched WLSS/Sarasota to
News/Talk and plans to do
the same with WGUL-AM/

“930 WLS” since March 2002. Its
new lineup, which debuted

m Aug. 15, includes Salem Radio
e Network talkers Bill Bennett

Tampa on Aug. 22. The 930 (6-9am), Mike Gallagher
company recently closed AM (9am-noon), Dennis Prager

on its $9.5 million acquisi-

(noon-3pm) and Michael

tion of the stations from news TALK Medved (3-6pm). Talk Ra-

WGUL FM Inc.

Salem/Tampa VP/GM 860
and Market Manager Chris- m

topher Gould will oversee

both stations. He already manages

the company’s Christian Talk si-

mulcast WTBN & WITWD/Tampa.
WLSS has been airing Talk as

3 dio Network’s Michael
UL Savage airs from 6-9pm,

and SRN's Hugh Hewitt is

on from 9pm-midnight.
WGUL, which is set to flip from

Oldies, will feature Bennett from

SALEM See Page &

P A

Music-industry veterans Bob and Jerry Greenberg opened the Las Vegas
branch of the world-famous Rainbow Bar & Grill earlier this summer. Located
across the street from the Hard Rock Hotel & Casino, the Vegas version echoes
its Sunset Strip parent, with red leather booths and rock memorabilia on the
walls. Seen here at the Vegas Rainbow are (I-r) Bob Greenberg, legendary
rocker Robert Plant and Jerry Greenberg.

Mann Handles Live 88.5/0ttawa PD Duties

Newcap has named Kneale Mann PD of its new Alternative station
in Ottawa, which will launch later this year as “Live 88.5.” Mann starts
at his new position on Aug. 29. The Canadian group received approval
for the new station from the Canadian Radio-Television and Telecom-
munications Council in June.

Mann comes from CJDV (107.5 Dave FM)/Kitchener, ON, where he
was PD and oversaw the station’s launch. He has a strong background
in Rock-based formats, having spent three years at Rocker CHTZ/St.
Catharine’s, ON and 15 years as Asst. PD/MD of Alternative CFNY
(102.1 The Edge)/ Toronto.

“Kneale is a passionate radio guy who is committed to excellence,”
said Newcap/Ottawa GM Scott Broderick. “He leads by example and
knows where the light switch is in every radio station he has ever
worked at.”

Bishop Joins Provident Label Grp.

He'll serve as VP/Mainstream Promotion & Marketing

Industry veteran Skip Bishop has returned to the
record business as VP /Mainstream Promotion & Mar-
keting for Provident Label Group. Best-known for his
decade at RCA Records, Bishop has spent the last
eight years as CEO of his own company, Bishop Bait
& Tackle Promotion & Marketing. He has also spent

time at MCA Records.

“This may be the coolest and most purposeful job
I've ever had,” Bishop told R&R. “The music is pow-
erful and tremendous, and the staff at Provident is fo-

cused and ready to rock.”

Bishop

WLZR Gets 'Lazer’ Surgery As ‘Hog’ Bows

Saga Communications’ Mil-
waukee cluster hopes to bring
home the bacon, thanks to a for-
mat evolution at heritage Active
Rocker WLZR that in-
volves a pig.

After many years
as hard-chargin’
“Lazer 103,” WLZR
on Tuesday shed
that image to be-
come “102.9 The Hog, Ev-
erything That Rocks.” The moni-
ker pays homage to Milwaukee’s
status as the home of Harley-
Davidson’s headquarters.

WLZR'’s new on-air sound fea-
tures a broad spectrum of rock,
along with select recurrents. Re-

N
02.9~THE HOG

cently appointed PD Keith Hast-
ings is overseeing the station’s re-
launch.

Popular morning hosts Bob &
Brian continue, but the
station will remain jock-
\ less outside of wake-
ups during The Hog's
launch phase. Mari-
lynn Mee, a 17-year
station veteran who was
Lazer’s MD/midday host,
will now serve as the midday host
at Classic Rock clustermate
WKLH.

Lazer afternoon personality
Sean “Fish” Fisher “is being fitted
for a morning show position

WLZR See Page 10

=

WJZL/Lovisville Now

Clear Channel didn’t bring
“Jack” and his eclectic bag of pop-
rock tunes from the 1970s through
today to Louisville last week. In-
stead, it put “Louie” in place at
100.5 FM.

WJZL/Louisville — following
a complicated series of moves —
has adopted what CC Regional
VP/Programming Kelly Carls has
dubbed “a wide-listed Hot AC”
presentation featuring currents,
"80s-era pop and gold-based rock
titles from the 1970s.

WIJZL had been airing Smooth

wwWwW americanradiohistorv com

‘Lovie FM’ At 100.5

Jazz at 93.1 FM but, before the
flip, swapped frequencies with
Active Rock clustermate WTFX.
WJZL’s Smooth Jazz program-
ming was also simulcast on
WJZO at 101.7 FM, and W]ZO
now simulcasts WTFX. Louie FM
plans to adopt new calls WLUE.
“This station is focused on real
music variety,” Carls told R&R.
Among the artists heard on Louie
FM are Talking Heads, Bachman-
Turner Overdrive, Don Henley,

LOUVIE See Page 8

Kenyon Assumes
VP/GM Duties At
Detroit’s WYCD

Debbie Kenyon, VP/GM of
Infinity’s Smooth Jazz WVMV/
Detroit, has added similar duties
at Country clustermate WYCD.
She replaces Steve Schram, who
exits.

This marks a return to WYCD
for Kenyon, who told R&R, “I
love Smooth Jazz and WVMYV, but
in my recent career this is the job
I have dreamed of and the station
I want to be at. I'm excited to be
part of WYCD again. I love this
radio station, and I love Country.”

Kenyon has been in Detroit ra-
dio since 1990. In 1999 she joined
WYCD as GSM. She was elevated
to Director/Sales for WYCD and
market sisters WOMC and WVMV
in 2001 and to Director/Sales for
the entire six-station cluster in
early 2003. Kenyon was promoted
to WVMYV VP/GM about 18 months
ago.

Columbia Appoints
Yegelwel SVYP/A&R

Steve Yegelwel has been named
Sr. VP/A&R of Columbia Rec-
ords. He comes from S-Curve
Records, where he spent five
years as Exec. VP/A&R.

Yegelwel’s arrival marks a re-
union with Columbia President
Steve Greenberg, to whom Yeg-
elwel will report: Greenberg
founded S-Curve and served as
that label’s President/CEO until
his move to Columbia in Febru-
ary. Yegelwel has also worked at
Scratchie Records, where he
served as GM, and was in the
A&R departments at Atlantic
Records and Island Records.

YEGELWEL See Page §

McHugh Becomes
KRSK/Portland PD

Jeff McHugh has
been named PD of
Hot ACKRSK (105.1
The Buzz)/Portland, [
OR, effective Oct.
24. He will replace
Dan Persigehl, who
recently moved to #
the PD post at Adult ¥ b
Hits clustermate McHugh
KYCH (Charlie FM).

McHugh comes from the PD
slot at CHR/Pop WKZL/Greens-
boro, where he has spent 14
years; his last day there is Oct. 14.
He previously worked in Colum-
bia, SC, as MD/midday person-
ality at CHR/Pop WNOK and
MDy/ afternoon driver at Urban
WWDM.

“When Dan Persigehl decided to
move over from KRSK to program
KYCH, we knew we had some big
shoes to fill, both figuratively and

McHUGH See Page &
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RADIO BUSINESS

Analyst: Ad Minutes

Drop 7.5% In July

More spots in Chicago; Emmis inventory up in N.Y.

By Adam Jacohson

R&R Radio Editor
ajacobson@radioandrecords.com

- ccording to a report released Monday by Harris Nesbitt
/ .analyst Lee Westerfield, radio’s commercial inventory
in the top 10 markets fell by 7.5% in July, compared to a year
ago. The figure is in line with the high-single-digit reduc-
tions seen in recent months throughout the radio industry.

According to Westerfield, the July
decline reflects a 27% reduction in
commercial minutes on Clear Chan-
nel’s stations, a larger decrease for
CC than in past months. At the same
time, ABC Radio stations saw a 5%
dip in commercial minutes in July.

While Westerfield believes the
impact of the latest declines will be
to once again suppress growth inad
revenue, he also said the reductions
will elevate radio’s “yield per
minute,” or pricing levels.

The inventory data led Wester-
field to caution investors that radio

may, at best, be able to meet his 1.6%
growth forecast for the year, adding
that he sees other analysts’ estimates
of 2%-3% growth as too high. While
most radio companies are pacing
from flat growth to a 4% loss in Q3,
he said Clear Channel is likely to be
down 5%-6% in the quarter.
Westerfield noted that Entercom
is reporting that it's selling 30-sec-
ond spots at 70%-75% the cost of
60s, a sign that yield-per-minute is
increasing. On the other hand, Clear
Channel is reporting difficulty in
building a market for 30-second

spots. That problem is, according
to Westerfield, “partially due to the
burden of such a sizable reduction
program.”

Acloser look at the data from the
top 10 markets, compiled with the
assistance of Media Monitors,
shows that Chicago is the only
metro where the airtime devoted to
commercials increased in July. Chi-
cago radio aired almost 2% more
commercial minutes than it did in
July 2004, following a year-to-year
climb of nearly 3% in june.

Philadelphia, however, saw an
18% decrease in commercial min-
utes in July — the biggest drop in
any of the top metros looked at by
Harris Nesbitt and Media Moni-
tors. Washington, DC radio saw ad

MINUTES See Page §
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Powell Joins Private Equity Firm

Former FCC Chairman Michael Powell, who left the commis-
sion in January, has joined the private equity firm Providence
Equity Partners as a senior adviser. Providence specializes in tele-
communications and entertainment investments, including a signifi-
cant investment in Warner Music Group.

In an interview with the New York Times, Powell said his role at
Providence will include generating new ideas and mentoring the
firm's current roster of companies.

Border Medla VPaftners Cloées On Austi;l Q;a}ei

Border Media Partners, led by President/CEO Tom Castro, has
completed its $18.6 million acquisition of KELG, KFON, KKLB
& KTXZ/Austin from Joe Garcia’'s Dynamic Radio Broadcasting.
The deal increases BMP's holdings in Texas’ capital city to seven
and its total station roster to 33. Patrick McNamara of American
Media Services was the exclusive broker for the transaction.

Clear Channel Makes Outdoor, Entertainment Moves
On Aug. 10 Clear Channel, as expected, filed plans with the Se-

curities and Exchange Commission to release 10% of Clear
Channel Outdoor Holdings’ common stock in an initial public offer-
ing. According to SEC documents, the IPO for Clear Channel’s out-
door division could raise as much as $350 million.

Additionally, CC has filed the necessary paperwork to spin off its
live-entertainment division into a separately traded company. An of-
ficial name for the new company, which has taken the temporary
name CCE Spinco, will be chosen before the spinoff is completed,
Clear Channel said.

T P S -

NextMedia Sees Mixed Results In Q2

NextMedia, which owns 59 radio stations across the U.S_, saw
its net revenue climb 13%, to $30.7 million, in Q2, as its net
loss widened from $1.2 miillion to $4.3 million. Adjusted EBITDA rose
28%, to $10.6 million. Q2 net revenue for NextMedia's radio op-
erations rose 6%, to $22.8 million, while division operating expenses
climbed 8%, to $13.1 million, and broadcast cash flow increased
3%, to $9.7 million.

Looking ahead to Q3, NextMedia expects net revenue of $33.7
million-$33.9 million and BCF of $13.9 million-$14.2 million. For the

radio division, it forecasts 6% growth, to $22.2 million. ~

Continued on Page 6

Talk Formats Lead In
Audience Share

Interep reports Spanish-lunguage

formats at record high

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

znterep on Tuesday released the spring 2005 edition of its
.ongoing analysis of radio-audience format shares, and the
News/Talk/Sports formats (including Business, Full Service,
Farm and Travel) took the top spot, with an audience share
of 17.0. That was down, however, from a 17.4 share in

Interep’s winter 05 report.

In second place in spring ‘05 was
Spanish-language radio, which rose
fromal2.5sharetoal2.6,anall-time
high for the nine music and Talk for-
mats that make up the category.

Urban formats came in third in the
spring, with an 11.0 share, up from
a 10.8, though Interep noted that
over the past year there’s been a shift
in listening from Urban to Urban
AC., Right behind Urban was CHR/
Pop, which dipped slightly, 10.8-
10.7, due mostly to losses in the
Dance format.

Country, Interep said, “enjoyed its
best performance in a number of
years,” bouncing up from an 8.7

share in the winter to a 9.0 for
spring. Tied with Country for fifth
place overall was AC, whose 9.0
share represented a drop from win-
ter’s 9.4.

Classic Rock showed by far the
largest gain in the survey, leaping
from a 5.9 share to a 7.6, good for
seventh overall. But Interep point-
ed out that much of the increase
came from the more than two doz-
en stations that debuted in the Adult
Hits format in the spring ‘05 Ar-
bitron survey. Adult Hits and Clas-
sic Hits are both included in In-
terep’s Classic Rock category.

INTEREP Soo Page 8
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RADIO BUSINESS

Continued from Page 4

Parness Named SVP At MusicNet

Music-industry vet Rory Parness has joined MusicNet as Sr. VP/CFO, responsible for all financial
operations for the digital-music provider and reporting to MusicNet President/CEO Alan McGlade.
Parness arrives from Zomba Label Group, where he was SVP/Finance & Administration and CFO. He's
also served as ZLG's VP/Finance and as Controlier for Chrysalis Music Group.

MusicNet, now a business-to-business company providing infrastructure and catatog for such branded
music services as Yahoo!’s Yahoo Music Engine and AOLs MusicNet@ AOL, was launched in December
2001 as one of the first two major-label-backed digital song stores. The other original label-approved ser-

vice, pressplay, was bought by Roxio (now Napster Inc.) in 2003.

Ad Revenue Dips For Big Three TV Networks

Combined advertising revenue for the ABC, CBS and NBC television networks fell 1.8% during Q2 and
1.9% during the first six months of 2005, according to a report from the Broadcast Cable Financial

Management Association, based on figures compiled by Ernst & Young.

Net revenue for the networks during the second quarter came in at $2.85 billion, down by approximately
$52 million from 2004. However, Q2 '05 net revenue was up 6% compared to the same quarter in 2003,

BCFM said.
Godin Added As NAB Radio Show Keynoter

arketing entrepreneur and best-selling author Seth Godin will give a keynote address called “Trans-
form Your Business by Being Remarkable” at the 2005 NAB Radio Show in Philadelphia.
Godin is the author of Permission Marketing and the founder of direct-mail and Internet-promotions com-
pany Yoyodyne. AP Radio is sponsoring his Sept. 22 address, which will follow opening remarks by NAB
President/CEQO Eddie Fritts. The NAB Radio Show will be held Sept. 21-23 in Philadelphia.

FCC Sees Decline In Radio, TV Broadcasting Complaints

On Monday the FCC released its quarterly report on inquiries
and complaints processed by the Consumer & Governmental
Affairs Bureau, and the number of radio and television broadcast-
ing complaints dipped from 317,833 in Q4 2004 to just 157,650 in
Q1 2005. The FCC said the drop was the resuit of a decline in the
number of complaints received in connection with e-mail or write-in
campaigns concerning specific racio or TV broadcasts.

Interestingly, the commission said cable and satellite services
complaints jumped from 132 in Q4 '04 to 718 in Q1 '05 — per-
haps in anticipation of Howard Stern’s January 2006 move from
terrestrial radio to Sirius. In the programming category for cable
and satellite, complaints surged from 39 in Q4 2004 to 502 in
Q1 2005.

Grupo Prisa Oné Step Closer To XTRA-AM Takeover

he FCC last week granted permission to GLR Networks to de-

liver Spanish-language programming to XTRA-AM/Tijuana-San
Diego — a step in the expected transfer of control of the 690 kHz
powerhouse’s programming and sales agreements from Clear
Channel to Madrid-based Grupo Prisa S.A., which will later acquire
the station outright through a Mexican subsidiary. No date has been
released by either company regarding the format flip of XTRA, cur-
rently Adult Standards as “The Fabulous 690" XTRA-AM's signal
can be heard throughout Southern California and much of Baja Cali-
fornia Norte, Mexico.

e succsss

Minutes
Continued from Page 4

minutes fall 13%, Los Angeles sta-
tions saw a dip of 11%, and Hous-
ton radio’s minutes were down
10%.

Westerfield found that Emmis’
New York stations raised advertis-
ing minutes by 16% in July, revers-
ing course from June but following
a jump in inventory at Emmis’
Gotham properties in May. Emmis/
Chicago upped ad minutes 5% in
July, while Emmis/L.A. dropped
inventory by 6%.

In Houston, Cox Radio in-
creased its commercial minutes
by 2.7%, to 9.9 minutes per hour,
after a 5.2% decrease in June. In-
finity, at 12.4 minutes per hour,
lowered its commercial minutes
slightly but continues to be at the
high end of commercial time
among major groups in the top 10
markets, Westerfield said.
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o Listeners Love The Wolfman
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All transaction lnformatlon prowded by :
BIA’s MEDIA Access Pro, Chantilly, VA.
® KOCR-AM/Joplin, MO $350,100

© KPKK-FM/Amargosa Valley, NV $16 million

® WZFB-AM/Fair Bluff, NC Undisclosed

¢ KQUJ-FM/Ada and KSSO-FM/Norman (Oklahoma City), OK :

L0

$500,000

e

® KTFW-FM/Glen Rose (Ft. Worth), TX Undisclosed
® KTEO-FM/Wichita Falls, TX $600,000

g Full transaction listings, posted daily, can be found at

www.radioandrecords.com.
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e KUAS—FM/DaIan Sprmgs AZ (Las Vegas, :
- NV) and KVGS-FM/Laughlin (Las Vegas), NV

PRICE: $38 million
TERMS: Asset sale for cash

. BUYER: Riviera Broadcast Group, headed by CEO Tim

= Pohiman. Phone: 916-768-8049. It owns one other
station. This represents its entry into the market. s
SELLER: Desert Sky Media, headed by Manager/Member

i

Chris Devine. Phone: 312-204-9900

BROKER: Thomas Gammon of Americom

COMMENT: Riviera Broadcast Group is also obtaining the
right to purchase KOAS simulcast partner KPKK/Amar-
gosa Valley, NV, pending an upgrade.

A

% . - 2005DEAISTOI s
 Dollars to Date: $1,240,535,741
- (Last Year: $1,836,782,950) ;
- Dollars This Quarter: $269,229,801

= (Last Year: $492,830,639)
- Stations Traded This Year: 584
. (Last Year 843)
Stations Traded This Quarter: 105

(Last Year: 198)

. - s
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Continued from Page 4

While boosting Classic Rock,
Adult Hits may have contributed to
eighth-place Oldies” dip to an all-
time-low share of 4.3 (off from 4.6),
as many of the recent converts to
“Jack”-style formats are former
Oldies outlets.

Things looked up for Rock in the

“Great show, Jots of paSitlva Ieedback, m fact the most
feedback of any syndicated show we’ve ever run,”’

“We sold it out in just hours of making
it available! Big profit margin.”’

Contact us today for a free demo kit - 714.502.9494 - email: W)Radioshow@aol.com
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spring, as mainstream and Active
combined for a 4.0 share, up from a
3.3,and landed inninth place. While
Alternative rounded out the top 10,
it dipped from a 4.3 share to a 3.8.
In other formats, Hot AC’s audi-
ence share dipped 3.4-3.3; Smooth
Jazz slipped 2.9-2.8; Classical and
Gospel tied at 1.3, with Classical
flat and Gospel up a tenth; and
Adult Standards moved 1.3-1.2.

The ASTOR BROADCAST GROUP
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Milwaukee, WI WLUM Up 120%

Salt Lake City, UT KBER #1
Medford, OR KBOY #1
Charlotte, NC WEND #1
Boise, ID KKGL #1
Youngstown, OH WNCD #1
Modesto, CA KHKK #1
Eugene, OR KFLY #1
Toledo, OH WIOT #1
Salisbury, MD WGBG #1
Nashville, TN WBUZ #1
Indianapolis, IN WFBQ #1
Amarillo, TX KARX #1
Louisville, KY WQMF #1
Flint, MI WWBN#1
Tri-Cities, WA KXRX #1
Elmira, NY \ Z

GREAT.

Pittsburgh, PA KRRK Up 152%

Grand Rapids, Ml WEFX #1
Odessa, TX KFZX #1
Wichita, KS KTHR #1
Madison, Wl WIBA #1

Colorado Springs, CO KKFM #1
Utica, NY WOUR #1
St. Louis, MO KSHE #1
Alexandria, LA KZMZ #1
Oklahoma City, OK KRXO #1
Beaumont, TX KIOC #1
Lansing, Ml WJXQ #1
Redding, CA KRRX #1
Charleston, SC WRFQ #1
Ft. Myers, FL WARO #1
Dayton, OH WTUE #1
Lubbock, TX K . #1

EORAHEIEAUINGAINE

Laura Gonzo, 317.475.4367

Source: Spring A-bitron 2005 (Core Demo) Comparisons Sprirg 04 - Spring 05
T W I - !

) A4 e ' '
RADIO NETWORKS
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NEWSBREAKERS

FNR

Continued from Page 3

“We've now got Mitch to head up
the network’s newscasts, and we
are very pleased to get someone of
Mike’s caliber to join us to head up
our talk shows. With this new team
in place we feel we can continue to
move forward with our planned
expansion of Fox News Radio.”

Before he joined WRKO, Elder’s
News/Talk programming resume
included stints at WLS/Chicago,
KCMO & KMBZ/Kansas City and
WCCO/Minneapolis. He began his
Talk radio career in 1986 as PD of
KTOK/Oklahoma City.

Davis has been FNR's Manag-
ing Editor since the network’s 2003
debut. He’s been affiliated with
Fox since 1997, when he joined
cable television network Fox News
Channel as a special-events pro-
ducer. Before joining Fox, Davis
worked at ABC News for more
than 20 years.

Yegelwel
Continued from Page 3

Additionally, the label has named
four new Managers/A&R: Maria
Egan, Maureen Kenny, Beka Calla-
way and Benjamin Simone. All will
be based in New York and report to
Greenberg.

“I have been privileged to work
with Steve, Maria, Maureen, Beka
and Benjamin over the years and
greatly admire their respective track
records and future potential,”
Greenberg said. “Each of them be-
lieves in the power and beauty of
music and has the ears and the acu-
men to know great music when
they hear it.”

Egan was most recently an A&R
manager at Nettwerk Manage-
ment/Nettwerk America NYC,
Kenny was Universal Records
Assoc. Manager/A&R, Callaway
was Associate Director/Writer &
Publisher Relations at BMI, and
Simone was Creative Director for
Deston Songs Music Publishing &
Management.

McHugh

Continued from Page 3

literally,” Entercom/Portland VP/
FM Operations Clark Ryan told
R&R. “Fortunately, Jeff McHugh
has big feet! Plus, he has a fantas-
tic track record of working with
great talent and winning. We are
thrilled to have him join the Buzz
and Entercom/Portland.”

McHugh said, “For me, radio
has always been all about the per-
sonalities. I believe that the cre-
ative renaissance of our industry,
and the industry’s defense against
satellite radio, will come from an
emphasis on character, drama,
conflict and emotion — something
that the talent at The Buzz already
understands inherently and ex-
ecutes masterfully. How lucky am
I to program a station I love as a
listener?”
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e
OUT-OF-THIS-WORLD NEWS veteran reporters and AP Radio corres-

pondents Jon Belmont and Lisa Meyer covered the space shuttle Discovery’s
latest mission live from the Kennedy Space Center. Belmont is seen here
reporting from in front of the Vehicle Assembly Building.

Salem
Continued from Page 3

6-9am and TRN’s Laura Ingraham
from 9am-noon, followed by Prager
(noon-3pm), Medved (3-6pm),
Hewitt (6-9pm) and Gallagher
(9pm-midnight). Both stations will
begin the day with Bloomberg Busi-
ness News from 5-6am.

“The Tampa-St. Petersburg-Clear-
water market — as well as the 1-4

corridor and the Central Florida
Gulf Coast, including Sarasota,
Venice and Bradenton — can now
look forward to a great new radio
format that delivers News/Talk
that matters,” Gould told R&R.

“Salem’s expanding stable of
News/Talk stations now includes
this very important region of the
country, and we’re honored to be
part of Salem’s growth.”

Forecast
Continued from Page 1

Total broadcast and satellite ra-
dio spending, including broadcast
advertising, satellite subscriptions
and satellite advertising, is pro-
jected to increase 4.6% in 2005.

“The broadcast radio sector is
transitioning from a growth busi-
ness to a mature one as a result of
several factors, including near-term
pricing issues due to overcapacity,
the lack of a sophisticated local
sales-management system and in-
creasing competition from local
cable and satellite radio,” VSS said.

”In addition, no seminal event is
expected to emerge in the forecast
period akin to the Internet-advertis-
ing boom of the 1990s. Accordingly,
the growth of broadcast radio ad-
vertising is projected to be more in
line with, if not trailing, that of the
nation’s gross domestic product
over the next five years.”

Several factors could help broad-
cast radio exceed those expectations
in the coming years, including
Clear Channel’s inventory-tighten-
ing initiative, the rollout of digital
radio and the launch of Internet
podcasts, VSS said.

Meanwhile, all signs point to the
creation of a “new media order”
that will force “fundamental chang-

es across all four communications-
industry sectors,” according to VSS.
The company said that technology
innovation, the emergence of new
media, quickening audience frag-
mentation, increasing demand for
customization and tighter focus on
return on investment are causing
major shifts in spending patterns
and time spent with media.

“These shifts are expected to
drive accelerated growth across all
four sectors — advertising, spe-
cialty media and marketing ser-
vices, institutional end-user and
consumer end-user — through
2009,” VSS said.

VSS expects communications
spending to be the fourth-fastest-
growing sector of the U.S. economy
between 2004 and 2009, expanding at
a compound annual rate of 6.7% and
surpassing the $1 trillion mark in
2008. Growth will likely be driven by
mid- to high-single-digit percentage
rates in all four industry sectors, with
institutional spending outpacing the
other three areas.

New-media advertising is ex-
pected to continue to attract adver-
tising dollars in 2005, with projected
growth of 21%, compared to only
3.2% projected growth for tradi-
tional media.

— Adam Jacobson

wwWwW americanradiohistorv com

Cruise Set As CC/Ft. Myers Dir./Ops & Prog.

lear Channel/East Texas OM and KNUE/Tyler, TX PD Michael

Cruise is transferring to the company’s Ft. Myers
cluster of CHR/Rhythmic WBTT, Country WCKT, Old-
ies WOLZ and Smooth Jazz WZJZ to become Direc-
tor/Operations & Programming. Cruise will also serve

as PD of WCKT (Cat Country)

Cruise will begin his new job on Aug. 25. He will suc-
ceed Steve Amari, who was recently named to the
newly created post of Manager/Creative Services &
Quality Control for the CC/ Ft. Myers cluster.

“We are very fortunate to have been able to attract a
program executive of Michael's caliber” Clear Chan-
nel/Ft. Myers VP/Market Manager Jim Keating said.

Cruise

“He brings us a wealth of experience and leadership
cultivated by over 20 years in programming management. Michael is
exactly the kind of programming executive we need at this point in time.

We are thrilled that he is joining us "

Cruise joined Clear Channel/Tyler in August 2004. His background also
includes OM and programming stints at KKBQ & KTHT/Houston; KASE/

Austin; and WCOL/Columbus, OH

Pickett To Program KKLI & KVUU/CO Springs

hris Pickett has been named PD of Clear Channel's AC KKLI (KLite
106.3) and Hot AC KVUU (My 99.9) in Colorado Springs, effective

Aug. 29. He will replace John Merriam, who left KKLI
in June to work with Jones Radio Networks, and Jojo
Turnbeaugh, who moved from KVUU to program Coun

try clustermate KCCY.

Pickett is currently PD of CHR/Pop KCLD and main-
stream AC KCML in St. Cloud, MN. His other radio
experience includes serving as Asst. PD/middayer at
Hot AC WQAL/Cleveland and as Asst. PD/MD/mid-
dayer at then-CHR/Pop KFMD/Denver. |

“'m looking forward to seeing how many times OM |4
Bob Richards can get me in trouble and sent to the |
GMs office like he did when we worked together in

Pickett

Denver,” Pickett told R&R. “He was always playing
practical jokes on me and nearly got me fired dozens of times_”

Fries

Continued from Page 1
has led the RAB and, through his
leadership, has transformed the
organization to its current status as
a very sophisticated, technologi-
cally astute distributor of informa-
tion and services,” said Joe Bilotta,
Chairman of the RAB board and
COO of Buckley Broadcasting.

“In the last few years, with the
emergence of the Radio Ad Effec-
tiveness Lab initiative, the RAB has
been asked to administer the sales
and marketing of the program. Un-
der Gary’s leadership the RAB ac-
cepted that challenge and has
hired, trained and set an agenda for
a whole new team of national mar-
keting sales executives.

“We share Gary’s commitment
to maintaining the highest stan-
dards in both seeking and finding
his successor.”

At the helm of the RAB since 1991,

Fries is widely credited with raising
the profile of radio and with help-
ing to establish the organization as
a full-service resource center for ad-
vertisers, agencies, member sta-
tions, the press and the financial
community.

Under Fries’ direction, RAB
membership has grown to over
6,000 radio stations and 1,000 asso-
ciates, networks, rep firms and in-
ternational organizations. During
his tenure the RAB introduced and
advanced numerous training, NTR
and certification programs and de-
veloped and launched the RAB Ra-
dio Training Academy.

“I want to ensure that the diffi-
cult and long process of identifying
a successor will be effective and or-
derly,” said Fries. “The renowned
reputation of the RAB stands on the
shoulders of its membership. It has
been an honor to serve and repre-
sent this industry.”

Louie
Continued from Page 3
Lenny Kravitz, Rob Thomas, Tracy
Chapman, Cheap Trick, Black
Crowes and Billy Joel.
Asked why Clear Channel de-
cided to drop Smooth Jazz in the
market, Carls said, “We gave

Smooth Jazz a two-year run. It de- -

buted fairly strongly but then

trailed away. At the same time we
noticed a format opportunity in the
market for something like Louié
and thought it was a good one.
There’s a good advertiser base, and
we jumped on the change.”

Clear Channel/Louisville is cur-
rently considering air talent for
Louie FM.
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NEWSBREAKERS

Jacobs

5 Continued from Page 1
That was the first year that the ra-
dio industry had started to take ad-
vantage of consolidation opportuni-
ties.

You may remember that [ had
started a company called Regent af-
ter leaving Jacor in 1993. We even-
tually referred to it as “Regent I,”
and we had stations in Dayton, Lou-
isville, Kansas City, Las Vegas and
Salt Lake City.

With the consolidation frenzy, we
kept being approached by compa-
nies that wanted to pay us more and
more money. We concluded that the
offers were too good not to take, and
we ended up selling that company
to Jacor and basically tripled our in-
vestors’ money in less than three
years.

We then had an opportunity with
some of those investors to go out
and start the second version of Re-
gent. The late 1990s was a fun time
to go out and acquire and cluster
and to do the hard work of putting
it all together into a cohesive oper-
ating unit and bringing in the right

people. We all went through a pe-
riod of leaming the best way to do
things, and as we got into 2000 we
took “Regent II” public.

Shortly thereafter the feeding
frenzy of consolidation and the
bursting of the dot-com bubble led
the stock market to sort of collapse.
Radio, in particular, and most of the
companies trading on Nasdaq — the
telecom and high-tech companies —
have never recovered the fervor they
had or the sheen they had. It's been
very frustrating to be a public com-
pany in that kind of environment
since the middle of 2000.

One of the frustrating things for
me over the last couple of years is
that Regent has done an outstanding
job. Our operating people have done
a magnificent job of outperforming
the industry, growing revenue and
growing the bottom line, and our
stock price has continued to go
down even though we have im-
proved dramatically and grown in
all phases of the business.

R&R: How do you compare this en-
vironment to when you started in radio
in 1979, with the formation of Jacor?

TJ: That was an era when you
could only own one AM and one
FM [in a market] and no more than
seven AMs and seven FMs nation-
wide. You still had barriers to entry
into the business, and you were re-
quired, if you were a license holder
or going to be a new license holder,
to go through a lengthy study and
an expensive process of doing ascer-
tainment studies that involved inter-
viewing 200 community leaders in
the market where you wanted to
buy a radio station.

You then had to develop a plan
and a programming philosophy and
approach that were going to meet
the needs as determined by those
ascertainment studies. The FCC
then reviewed that and determined
whether or not you were fit to hold
a license. That process was expen-
sive and time-consuming, and it
scared a lot of people off.

Back in the late 1970s and early
1980s there were lots of rumors that
the FCC was going to change the
regulatory climate to make it friend-
lier, and the other thing that was dif-
ferent was that you could not sell a

National Radio

e MANNGROUP RADIO is offering
The Temptations, a three-hour inter-
view and music special hosted by
WVAZ-FM/Chicago’s Carla Boex and
produced by Ron Brewington, for La-
bor Day weekend (Sept. 3-5).

e CAHN MEDIA is offering Rockin’the
Corps — a one-hour special with per-
formances by Kiss, Ted Nugent and
Richie Sambora in support of the
troops in Iraq — for airing between
Sept. 1-17. The show is shipped on
CD and hosted by WAXQ/New York's
Ken Dashow. Market exclusivity is
available in select markets.

e ABC NEWS RADIO will offer affili-
ates three separate hourlong specials
for broadcast over the Labor Day hol-
iday weekend: The ABC News Radio/
Consumer Reports Back to School
Guide 2005, hosted by Gil Gross; Buy-
er Beware: The ABC News Radio/
Court TV Safety Challenge; and The
Real Deal With John Stossel.

e PREMIERE RADIO NETWORKS
on Sept. 12 from 8-9:30pm ET will air
an exclusive special with The Rolling
Stones that will include interviews with
the band and music from their forth-
coming CD A Bigger Bang. Listeners
will be able to submit questions via e-
mail or phone through their local sta-
tion.

® SIRIUS SATELLITE RADIO inks a
deal with the lvy League to broadcast
a “Game of the Week” for football and
men’s basketball, plus a select num-
ber of men’s hockey and other games
from vy League schools Brown, Co-
lumbia, Comnell, Dartmouth, Harvard,
Penn, Princeton and Yale.

Industry

o ROBIN RHODES joins Mediabase
as Nashville Director/Sales & Servic-
es. Rhodes will be responsible for Me-
diabase 24/7 and Rate TheMusic sales

to Nashville-based record labels and
will report to VP/Music Initiatives Alis-
sa Pollack. Rhodes was previously Na-
tional Music & Marketing Director for
American Country Countdown With
Bob Kingsley.

e GARY BEGIN and STEPHEN BI-
ANCHI form Identity Programming, a
radio-programming consultancy spe-
cializing in AC, Country, Oldies, Adult
Standards and Smooth Jazz. Begin
has programmed in Tampa; Sarasota;
Providence; Saginaw, MI; Hagerstown,
MD; New London, CT; and Waterville,
ME. Bianchi has spent his career in
markets throughout Southern New
England and is currently programming
in Newport, RI.

o HANNA PANTLE rises from Sr. Di-
rector/Media Relations to Exec. Direc-
tor/Media Relations for BMI.

o PHIL WAGNER is elevated from Sr.
VP to President of Solid State Logic.

© RUSS GILBERT assumes the newly
created VP/Interactive post at Air Amer-
ica Radio and flagship WLIB/New York.
Gilbert once served as VP/Operations
for Clear Channel Radio Interactive.

e GLORIA KESTENBAUM is named
Director/Corporate Communications
for Katz Media Group. She was previ-
ously Manager/Marketing Communi-
cations for Arbitron.

¢ RON RODRIGUES joins Arbitron’s
marketing communications depart-
ment as Marketing Implementation
Specialist. Most recently Sr. Director/
Public Relations for Sirius Satellite
Radio, Rodrigues is a former Editor-
in-Chief of R&R.

In other Arbitron news, ANTHONY
SCIULLI is named VP/Manufacturing
& Supply Chain Management. He was
previously VP/GM of Corporate Imag-
ing, a Phoenix-based business-man-
agement, investor and public relations
services company.

o JOHN MATHEWS is promoted from
Director/Engineering to VP/Engineer-
ing for Radio One.

e SABRINA BUNKS joins Premiere
Radio Networks as Southwest Nation-
al Account Manager, based in Dallas.
Bunks was formerly Southwest Region
AE for ABC Radio Networks.

o KARALYN MALLOZZI and CHRIS
RUCKER join WBCN/Boston as Pro-
motions Managers. Mallozzi previous-
ly worked for WKTU/New York and
Rucker for WFNX/Boston.

e SHERRY RING is named Sr. VP/
Publicity for RCA Records. Ring most
recently spearheaded press cam-
paigns for Bjork and Jet while part of
the team at Press Here Publicity and
before that was Sr.VP/Publicity at Elek-
tra Records.

e KAREN YEE is appointed VP/Artist
Development for Island Def Jam Mu-
sic Group. She was most recently VP/
Tour Marketing at J Records.

e LOUTATULLI is promoted from VP/
Field Sales to VP/Sales & Marketing
at RED Distribution.

e EVE CANTELMI is appointed Sr. Di-
rector/Marketing at Virgin Records.
She was most recently Zomba Label
Group’s Director/Tour Marketing.

e MAURICE MINER joins RCA Label
Group/Nashville as Associate Director/
Syndicated & Satellite. Miner is a 20-
year radio vet who recently started con-
sulting for the label after a long stint
with MJI Broadcasting and Premiere
Radio Networks.

BirTHS

Warner Bros. artist Lane Turn-
er, wife Paula, son Sam Guthrie
Turner, Aug, 8.
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Mediabase, UMG Extend Agreement

Mediabase and Universal Music Group have renewed their long-
term agreement under which Mediabase provides its services to
UMG and its family of labels. No specific terms were named.
Mediabase’s suite of radio-airplay research products includes Music
Information Systems, Mediabase 24/7 and R&R’s Music Tracking and
Add Tracker. R&R will unveil its new version of Music Tracking, v7.0,

sometime this fall.

“This is a very satisfying deal on every level,” said Mediabase Presi-
dent Rich Meyer.“This arrangement is a fitting tribute to all the research-
ers and programmers who work around the clock to produce the best
airplay research in the industry and to the executives at UMG who know
how to use it to its fullest benefit. Everyone wins with this long-term

partnership.”

“Mediabase has quickly grown into UMG's premier airplay-tracking
service in both the U.S. and Canada,” said UMG Exec. VP/Digital Logis-
tics & Business Services Vincent Freda. “And as Mediabase continues
to expand its suite of services with features such as secure access to
digital music, it will play an even larger part in supporting and furthering
our mandate to break dynamic new artists and deliver the most compel-

ling music."

radio station in less than three years
for a profit. It was a completely dif-
ferent ownership environment. You
had a lot of mom-and-pops and lit-
erally thousands and thousands of
owners and just a handful of very
large companies in the business.

There were a lot of companies that
had been in the business for a long
time that got their licenses when they
were practically handed out for free.
But as we went through the ‘80s the
FCC did change their regulations. In
1984 they upped the ownership lim-
its to 12 AMs and 12 FMs nation-
wide, but in the late 1980s and early
1990s radio got into trouble as the fi-
nancial institutions got into trouble.
At one point somewhere between
60%-70% of all radio stations were
losing money.

That led to the next phase of de-
regulation, in 1992, when ownership
limits were raised to 18 AMs and 18
FMs nationwide and two AMs and
two FMs in a market. All of a sud-
den, you could cluster and save on
management overhead by putting
four stations together in one facility
and streamlining, making the mar-
gins much bigger.

The Telecom Act of 1996 was the
real watershed that led to the gold
rush of consolidation. Nobody ever
dreamed that we'd have a company
as large as Clear Channel as quickly
as it got there. It was one of those
things where consolidation took
place much quicker than most
people thought it would.

It created situations where compa-
nies like Regent had to choose our
niche, what we wanted to concen-
trate our strategy on. We chose me-
dium and small markets because the
big companies that had gone public
in the mid-1990s had gobbled up all
of the big markets. We had to attack
what was available to us.

R&R: Regent’s biggest market is Al-
bany, NY, ranked No. 63. This year pre-
sented a challenge, as the market was off
$1 million in Q2 billing due to a drop in
automotive dollars. But that's not wide-
spread, is it?

TJ: It doesn’t appear to be an all-
market phenomenon. We have a
great management team and great
facilities there. Our Country sta-
tion, WGNA, is the No. 1 radio sta-
tion in Albany. It's hard to under-
stand what causes things like that.

R&R: So being inn markets ranked No.
101 and smaller can be profitable?

TJ: Yes. I still believe the secret to
the success of radio, historically and
going forward, is its ability to create
programuming that is tailored to meet
the taste of the local audience and to
create an environment where those
listeners will buy products from our
advertisers. If radio ever gets away
from that, it won't be successful. We
have long believed that, and [Regent
President/COQ] Bill Stakelin has
stated it very effectively.

We believe very strongly that lo-
calism is the key to radio’s success
in the future. There’s no question
that radio is facing more challenges
today than it ever has. It's always
been able to overcome the significant
challenges, where everybody de-
clared it was going to die.

It started when television came
on, but radio didn’t die. Rather, it
had to transform itself. The cassette
players and the eight-track players
and the MP3 players and the iPod
and the Internet — all were going to
lead radio to its death.

R&R: There's been so much attention
paid in the mainstream media to XM
Satellite Radio and Sirius Satellite Ra-
dio. Are AM and FM radio stations
doomed?

TJ: That coverage has hurt radio
with the advertisers. There’s no
question that all of the publicity that
has been given to radio’s problems
by the big newspapers — and, of
course, they're biased, since radio
takes dollars away from them — has
created challenges for radio. The per-
ception on Wall Street because of all
that publicity and the perception in
some of the advertisers” minds is
that radio must be in trouble, and I

Continued on Page 10
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think that has affected the willing-
ness of advertisers to spend money
with radio. It will be overcome in
time.

I think our conversion to HD Ra-
dio is going to take some time, like
the conversion of music stations to
FM, but even with the improved
sound quality and the additional
revenue opportunities that are go-
ing to be afforded to radio, we still
have a lot to learn.

Radio has a very good future. Is
it going to be as good as it was in
the late 1990s? I don’t think we'll
get back to 20%-25% growth, but |
still believe thatitis a business that
can grow in the mid-single digits.
And the expenses are such that you
can control and more than double
that in terms of percentage growth
on the bottom line.

That's a pretty good business
model. It always has been, and |
think it will be again in the future.
Butit’s going to be harder to com-
pete because of all the new tech-
nologies we're going up against.

R&R: Should radio be quick to em-
brace what's available to it now?

TJ: Absolutely. We, as anindustry,
were slow to react to and determine
the extent of the challenges. The in-
dustry hasbegun to get together and
work on research and meet on a co-
operative basis to tackle some of
these challenges and fight back tolet
people know that radio is not dead.

R&R: Where does Regent go from
here? We've heard a lot about the mid-
level players merging to catch up with
companies like Entercom and Citadel
in terms of growth.

TJ: Regent has done a great job.
I'll pat myself on the back a little bit,
butI'll give most of the credit to our
team. I've always believed that the

WLZR

Continued from Page 3

within the company,” Saga said.
New call letters WHQG were ex-
pected to be in place by Aug. 19.

Saga/Milwaukee President/
GM Tom Joerres said, “The appeal
of the artists and ‘Everything That
Rocks” will finally sync up with
the adult appeal of longtime
morning hosts Bob & Brian. Aban-
doning the dedicated Active Rock
position and tripling our music li-
brary while still playing only the
best new rock gives us an unpar-
alleled breadth of music.”

Hastings said, “Radio listeners’
expectation of Rock radio has
changed immensely in recent
years. The Hog addresses and
meets those new expectations with
a brand of radio that features the
broader spectrum of rock music
that most have grown to expect
highlighted by a lot of ‘ear candy’
between the songs.”
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right way to operate as a CEO was
to find people who were better and
smarter than I was at doing what
they do and to let them do it.

I've been very fortunate to work
with people like Bill Stakelin, who
has been the CEO of a couple of
very successful radio companies in
the past. We havea highly qualified
and very respected CFO in Tony
Vasconcellos, and both Bill and
Tony are more than capable of tak-
ing the reins of this company and
taking it to a higher level.

Regent will continue to find op-
portunities to expand. There are
still reasons for people to sell out
there, and we've gota very attrac-
tive company. There have been a
number of opportunities, and
we've been approached a number
of times about merging with a
company or being acquired by a
company. But we've always said
that it has to be something that is
better for our shareholders than
what we can do for them, and we
haven't had the right situation
come along.

PSR T

“I never could predict
well what was going to
happen in the future,
burt | think there’s going
to be more consolida-
tion in this business. it
makes sense.”

I never could predict well what
was going to happen in the future,
but I think there’s going to be more
consolidation in this business. It
makes sense. The larger the critical
mass, the better you can spread
your coverage overhead and return
more dollars to the shareholders.
That is what we've always been in
business for — creating value for
the shareholders and trying to re-
ward them.

We’ve done a great job of im-
proving revenue, but the stock
market has never appreciated it,
and our stock is actually trading a
lot lower today than it did five

years ago, even though we're a
thousand-times-better company.

R&R: With your retirement, will
you have time for more extracurricu-
lar activities?

TJ: I'm on the boards of three
other public companies, including
one that [ was with before starting
Jacor, American Financial Corp.
My background is as an actuary;
that was my education. I very
much enjoy being on that board.
It's a $25-billion-asset company
with a family that I have always
admired.

[ also intend to spend a lot more
time with my sons and my 10 won-
derful grandchildren. 1 like to play
golf, and I've worked really hard all
my life and haven’t spent nearly as
much time with my family as I've
wanted to. I tend to be a little bet-
ter at that now than [ have been in
the past.

My sons have been encouraging
me for a very long time to get more
active in real estate. With the op-
portunities we have there and the
state of my situation in radio —
having been involved in radio as
a CEO for more than 27 years, 18
of which were at a publicly traded
company — I just felt like it was
time for a new challenge.

And I've had a dream for a long
time to work more closely with my
sons. They worked in the radio
business off and on but decided
they wanted to do their own thing,
and this is an opportunity for me to
do something that I enjoy.

Tenjoy working. I enjoy building
and growing, and I intend to con-
tinue to be active. I'll redirect my
energies and enjoy life a little more
than I have.

R&R: So there will be a family day
at a Cincinnati Reds game in the fu-
ture?

TJ: Oh, yeah! We have a private
suite at Great American Ballpark.
Quite often you'll find 12 or 15 of
us down there at a baseball game.
We also enjoy football.

R&R: Any particular type of mu-
sic you enjoy more than others?

TJ: Ilove country music. I've al-
ways been a country fan. I grew up
in Atlanta, and my dad was a big
fan of Hank Williams Sr.

Paragon
Continued from Page 1

of mouth, while TV is the prime
source for 18%. No other info
source was named by more than
4% of respondents.

Paragon CEO Mike Henry said,
“Despite the recent proliferation
of music sources, radio continues
its stronghold as the leading
source of hearing music and find-
ing new music in America.”

In the first part of its series on
the “Radio Still Strong” survey, re-
leased in July, Paragon reported
that, despite fast-growing new

media, radio’s reach is still over-
whelming. When asked, “Do you
subscribe to/listen to/ make [vari-
ous services]?” 97% of respon-
dents said they listen to radio,
compared to 52% who listen to
Internet radio, 38% who burn CDs
and 20% who own MP3 players.

In Part Two, released earlier this
month, Paragon said there is one
new-media choice that could po-
tentially hurt radio TSL: Forty-
four percent of the satellite sub-
scribers in the respondent pool
said they're spending less time
with radio since they started lis-
tening to satellite.
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~ Dallas’ Alternative
Talker

In the world of Talk, Live 105.3 rocks

As my colleague R&R Rock Editor Ken Anthony takes a
4 & closer look at “Rock in a Wireless World” (see Page 55), 1
thought it might be a good opportunity to check in on one of
the best examples of Talk radio that rocks: Infinity’s KLLI (Live

REUNITED AND IT FEELS 80 GOOD rormer ESPN SportsCenter tag team Keith
Olbermann (1) and Dan Patrick were reunited last week when Olbermann returned as a regular guest
co-host on Patrick’s daily ESPN Radio program. The duo plan to repeat the pairing on Patrick’s
nationally syndicated show every Friday from 2-3pm ET.

T s » st

105.3)/Dallas.

At the programming helm of the FM Talker
is Gavin Spittle. A born-and-raised New En-
glander, Spittle started his radio career while still
in college as an intern and producer at News/
Talk WRKO/ Boston. Upon graduation he land-
ed his first PD gig, at the ripe old age of 23, at
then-Christian Talk WCRN-AM /Worcester, MA.

Over the next few
years Spittle built his re-
sume at several Boston- |
area stations before de-
ciding to leave his New
England roots behind
and head west to be-
come PD of Infinity’s
News/Talk KXNT &
Talk KSFN in Las Vegas
in 1999.

Four and a half years
later Spittle made what we here at R&R have
long called a “Leap o' the Week” when Infinity
moved him from Sin City to Dallas-Ft. Worth as
PD for KLLL

During a recent conversation I asked Spittle
to talk about some of the differences between

Gavin Spittle

programming a Talk station aimed at younger-
demo males and programming a traditional AM
News/Talker. I also wanted to know what made
both him and Infinity think he was the right guy
to take KLLI from where he found it in 2003 to
the successful FM Talker it is today.

R&R: Why did Infinity decide that the guy pro-
gramming its Rush Limbaugh-Sean Hannity-Bill
O'Reilly News/Talk station in Las Vegas was ready
to take on the challenge of a young, male-targeted FM
Talker in Dallas?

GS: One of the big reasons is that I fit the
demo. I'm a 33-year-old single male who is liv-
ing the lifestyle of the audience we are target-
ing. Also, I liked the idea of the challenge of pro-
gramming KLL}, which, I think it’s fair to say,
was struggling in some aspects when I got here.

R&R: What was your assessment of the station
when you got to town?

GS: It had an amazing anchor, with Russ Mar-
tin in afternoons, and ithad Howard Stern in mom-
ings. But other than those two shows, the station
didn't really have a consistent image. It was play-
ing music on weekends and in some other places.

RADIO

TRUSTED. CREDIBLE. COMPLETE.

Instead of sounding like a cohesive radio station,
it was a collection of a lot of different shows. 1t
sounded to me like a station that needed much
more focus and a lot of imaging work.

R&R: You changed the station's slogan when you
got there. What did you hope to convey to listeners with
that change?

GS: The station had been “The talk that
rocks,” and we changed it to “The alternative
Talk station.” We felt that slogan would better
define what KLLI really is, and that is an alter-

“This staff has done an
amazing job, and they
deserve all the credit for
the success of this radio
station.”

native to traditional Talk stations like [cross-
town] WBAP or KLIF. While we may at times
talk about the same issues as those stations,
we're going to do it differently, and we wanted
our slogan to reflect that.

We also felt that Live 105.3 needed to project a
younger image as a Talk station, and the new slo-
gan was designed to help do that. With that change
also came different imaging and a younger pro-
duction sound. My vision was to create a sound
that reflected a lifestyle similar to magazines like
Maxim, Stuff or FHM and bring that sound to the
radio. That's been the goal, and to a great extent
we have accomplished that.

R&R: It the last few years a number of FM Talk
otitlets targeting young men have gotten in trouble
over content issues. How do you manage those issies
and conoey to station hosts and the audience that
KLLI is not just T&A radio?

GS: It really comes down to the smarts and
the talent of our hosts. The easiest thing to do is
to cross the line. The hard thing is to get close
without crossing it. As a manager, I give a lot of
latitude to the hosts. They all know what they
can and can’t say, and, as a staff, we all know

Continued on Page 12
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Continued from Page 11

what we can and cannot do. Frankly, we're prob-
ably a lot cleaner than many other stations in
town when it comes to content. We would nev-
er say some of the things  hear on other stations.

[ also think that when you are focused on not
crossing the line it adds to the creativity of the
station. Describing an act or a relationship or
something that happened to you last night with-
out using words or details that could get you
fined takes very creative talent. The hosts and
staff here get all the credit, because they all un-
derstand how to use their creativity to entertain
without crossing the line.

R&R: In the wake of some of the more infamous
incidents at so-called “Hot Talk” radio stations in the
past few years, have operators gotten cold feet and
slowed the development of FM Talk?

GS: Yes. What happened, along with some of
the incidents you reference, is that Janet Jack-
son’s “Nipplegate” — although it had nothing
to do with radio — brought a lot of attention to
radio. In the end, if it makes us all think twice, it
had a positive effect. My No. 1 job as a PD is to
protect the station’s license. You have to know
all the rules of the game now and know when
and where to draw the line when you have to,
as far as what might be considered indecent.

R&R: All programmers tiust manage both down
and up within the station. Is it harder to do that with
this approach to Talk than in traditional News/Talk?

GS: I'm very fortunate here, in that manage-
ment puts a lot of trust in me to do my job. I al-
ways go to them with my ideas and run things
by them first, but they have never second-
guessed me.

[ try to do the same thing by rarely second-
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“I try to go into every
contest with the same
idea as that MasterCard
commercial where the
end experience is
priceless.”
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guessing our hosts, our producers or our pro-
motions people. [ believe in their professional-
ism, and [ trust them. They know I will always
be there on the front lines with them. This staff
has done an amazing job, and they deserve all
the credit for the success of this radio station.

R&R: Let’s talk about your incredibly successful
afternoon host, Russ Martin.

GS: The station revolves around Russ and his
show. I don't think he gets the kind of credit na-
tionally that he deserves for the job he has done
here. [ have no hesitation in saying that it's the
best radio show I have ever heard. He’s well-es-
tablished in the market, and his creativity and
ability to create theater of the mind are just amaz-
ing.

R&R: What is it about his show that makes it so
appealing to listeners?

GS: Russ gets great numbers by being an in-
credibly normal guy who talks about everyday
issues that the audience relates to. He's a great
storyteller and has an amazing ability to bring
his everyday life to the radio.

It's like sitting around for four hours in a
treehouse with a bunch of your favorite guys
— and everyone wants to get into that tree-
house. The passion that Russ is able to draw
from listeners is like nothing I have ever seen.
Hejis also surrounded by a great cast: ].D. Ryan,
Dan O'Malley, Everett Newton, Clo, Rob Rid-
dlemoser and Gail Lightfoot. It's truly an amaz-
ing show.

R&R: Tell me a little about your midday team,
Pugs & Kelly.

GS: Pugs & Kelly are also pretty well-estab-
lished, having been in their daypart for about
three years now. Their show is all about relation-
ships between people and about bringing their
own relationships and everyday lives to the air.

The thing I really admire about them is how
hard they have worked together to bring their
show up to the level where it is today. There was
a point early on when they were struggling, but,
through hard work and team effort, they’'ve
made the show a big success. Like Russ Martin,
Pugs & Kelly work hard at their craft every sin-
gle day and every single show. They come to the
game prepared every day.

R&R: You recently made some changes in the
evening lineup at KLLI. Tell me about that.

GS: We had the opportunity to acquire Love-
line from another station in town, and I jumped
at the chance. We had Tom Leykis on in late-
nights, so we simply moved his show up to clear
live, followed by Loveline. With Stern, Pugs &

“The easiest thing to do is
to cross the line. The hard
thing is to get close
without crossing it.”
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Kelly, Russ Martin, Tom Leykis and Loveline, we
have our strongest lineup ever, and it's really
helped our numbers overall.

R&R: [ know you can’t say much about this, but
we have to talk about the elephant in the room: the
pending departure of Howard Stern from mornings
on your station, and quite a few others. What are your
thoughts on that?

GS: On a personal level, I can say that [ have
always been a fan of Howard Stern, and I don't
think anyone in the company would argue or be
mad at me for saying that you don’t replace the
irreplaceable. He's a one-of-a-kind talent.

We do have a number of different options that
we are looking at, but, obviously, [ don’t have
an announcement for you right now. That's
about all I can say about that.

R&R: | notice that you do a fair amount of con-
testing on the station. What is your philosophy about
contesting when it comes to KLLI?

GS: [ try to go in to every contest with the
same idea as that MasterCard commercial where
the end experience is priceless. That's what we
want to do: create something that the average
listener can’t get. Whether that is being a judge
for the Dallas Cowboy cheerleaders, directing an
adult film or getting tickets to every single con-
cert that comes to Dallas-Ft. Worth, we want to
give you an experience that you could not get
On your own.

We promote and market this station similar-
ly to the way a lot of Rock stations are promot-
ed. When I first got here the station did maybe
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one or two big events a year. This year we'll
probably do eight to 10 big promotional events.

There’s a misconception about Talk listeners.
Talk listeners go to concerts, and they listen to
new music. That's especially true of the audience
that we are targeting at Live 105.3. Even though
we no longer have any music programming on
KLLI, I don’t think we’d be doing our job by ig-
noring that fact about our listeners.

Granted, it's sometimes harder, as a Talk sta-
tion, to convince bands that we have an active
audience for them, but there’s no reason why a
good Talk station can’t put on a successful rock
concertor have an artist in-studio and do a great
job with it.

R&R: What stations are your primary competi-
tors for the male ears in town?

GS: Our primary competitor for listeners is
The Ticket [Sports KTCK], which is a great ra-
dio station that I have a lot of respect for. Even
though surveys don’t show us sharing a lot of
audience with them, we’re both fighting for
those 25-54 males, and they have done a good
job over the years in this market of taking the
station beyond just Sports and offering Talk for
guys.

Also, Alternative KDGE (The Edge) and Clas-
sic Rocker KDBN (The Bone).

R&R: KLLI is the Dallas radio flagship for
NASCAR. How does that contribute to the station’s
success?

GS: I'm a NASCAR fan myself, and when |
listened to coverage of it on radio, I never felt it
was done very well. We did something that had
never been done in the market, and that was to
market the image of the station and NASCAR
together aggressively.

Our weekend numbers have exploded as a
result of our relationship with NASCAR. To
me, it's like having a major-league sports fran-
chise on your station. It brings us listeners who
might not otherwise check us out, and we have
seen that many of those NASCAR cumers con-
vert to fans of the radio station the rest of the
week.
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Want to see yourself in R&R? E-mail high-resolution digital photos of your station
events and personalities to apeterson@radioandrecords.com or mail hard copies to
Al Peterson, R&R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los
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IT'S ALL ABOUT DREAMS and everyone dreams.
Interpretations based on 21st century science, 20+

years of research and clinical work, and the world’s
largest database of dreams.

For a demo, go to www.dreamdoctor.com or contact:

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

Secure the show in your market NOW!
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MANAGEMENT-MARKETING-SALES

Why All The Mergers
& Acquisitions?

What's going on, and what it
means for your sales team

By Tom Asacker

didas buys Reebok. P&G buys Gillette. SBC buys AT&T.
Why do you think today’s business news is teeming with
mergers and acquisitions? Because the old guard is searching
for a solution. A solution to what? Let me enlighten you by tell-
ing you about some sandwich-shop activity right outside my

office door.
When I moved into my office, about four
years ago, there were three Italian-sandwich es-

struggle to understand the new value equation
in these turbulent times.

LEADERSHIP

SPOTLIGHT

How do you define teadership? Here's my definition: Lead-
ership is the ability to help people and organizations surpass
themselves. Leaders enabie others to be better than they've
ever been, and they take their orgamzat:ons to places they've
never been.

The acid test: Are your people and organization better asa
result of your leadership?

Here's another test for organizational leadership: If you were
stripped of your title and any ability to reward or punish the
people ‘who work for you, could you still get resuits with mem’? Managers have pow-
er over people. Leaders have power with people. Managemen_t is a function of posi-
tion, while leadership is a function of skill.

Before anyone can lead others, however, he or she must first master him- or her-
self. Personal leadership, therefore, is the ability to surpass yourself — your previous
performance and accomplishments. it's about getting better at what you do, no matter

tablishments within a one-block radius. (Fortu-
nately for me, there was also a YMCA within
walking distance.) The subs (or hoagies, heroes,
grinders, poor boys or torpedoes) at all three
were above-average in quality and competitive-
ly priced. It was truly difficult to tell one tuna
with the works from another.

Fast-forward four years, and the number of
sub shops has doubled
without a corresponding
increase in population.
And, primarily because
of the quality of the
bread, now you can tell
the difference between
one tuna with the works
and another.

What does this have to
do with M&A activity?
Everything. Similar sce-
narios are being played out in virtually every cat-
egory of products and services, from tuna subs to
telecommunications. The problem, of course, is
one of abundance — abundance of information,
abundance of ideas, abundance of technology and
abundance of capital. This wealth of opportunity
has resulted in too many companies chasing too
few very well-informed customers.

This shift in power to customers has putsome
serious hurt on the growth plans of even the
most “customer-centric” companies as they

Tom Asacker

A Theory Of Everything

Well, here it is, Adidas, P&G and SBC: a sim-
ple Theory of Everything in Business. In an in-
formation-rich, oversupplied economy, custom-
er feelings drive purchase decisions, growth and
profitability.

If consumers feel that Wal-Mart's toilet paper
is as good as yours, they'li save some money and
feel good about that decision. If they feel that
they're getting ripped off on the price of their
brand of razor blades, they’ll become perturbed
enough to switch and feel good about it, persua-
sive advertising be damned.

Are you competing in a market category over-
supplied with interchangeable products or ser-
vices? Can customers easily (remember, this is
subjective) switch from you to a competitor and
get just about the same benefits? Do you find
yourself frequently competing on price? Wel-
come to the feelings economy, where planning
what to make and how to market has changed,
dramatically and permanently.

It used to make sense to pay attention to your
industry and benchmark your direct competi-
tors. It used to be enough to learn and diligent-
ly apply the latest sales and marketing tactics
and techniques. It used to be prudent to treat
business like a war and try to kill your compet-
itors. But no longer. It should be apparent to you
by now that the status quo is not working,

how good you become.

Make positive change and growth, in yourself and others your primary leadership
objective, First master yourself, then tearn the skills of achieving power with people.

— Mark Sanborn, CSP, CPAE; President, Sani;orn & Associates

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communlcatlng /eadershlp

érought to you this week by ..
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Your new imperative is to assess and appeal
to your customers’ feelings. Period. In a market
that's at the mercy of customer choice, feelings
are the basis for all profit generation. Focus on
feelings, especially the subtle ones that custom-
ers themselves cannot articulate.

What Are Feelings, Anyway?

For our purposes, feelings are not the same
as emotions. Rather, feelings refers very specifi-
cally to perceptions of the pleasantness, unpleas-
antness or neutrality of an experience. Pleasant
feelings — excitement, fun, feeling rewarded,
increased self-esteem, etc. — lead to desire. Un-
pleasant feelings — pain, the need to expend
effort, decreased self-esteem, etc. — lead to aver-
sion. Neutral feelings lead to forgetfulness.

The purpose of every business in an oversup-
plied market should be to increase customers’
pleasant feelings while minimizing their un-
pleasant ones. This goal should be systematically
sought in every interaction a customer has with
the product and with the company, its commu-
nications and its representatives. A comprehen-
sive feelings analysis should be applied to ev-
ery business process and to your brand.

Johan Arndt, in his paper “Reflections on Re-
search in Consumer Behavior,” published in Ad-
vances in Consumer Research 3 (Association for
Consumer Research, 1976), identified five stages
through which the customer moves during con-
sumption: problem recognition, search for infor-
mation to evaluate alternatives, implementation

Continued on Page 14

WHERE PEOPLE ARE THE DIFFERENCE

The strength of a company starts with its people. At KRG, we prize
our people—they're dedicated, smart and driven. And we do our
best to foster an atmosphere of innovation and new ideas where
they can flourish. The companies of KRG — Eastman Radio, Christal
Radio and Katz Radio are the fastest growing in the industry, and
the first choice of independent broadcasters. And for that, we thank
the great team of people at KRG. They're passionate about their pi
business, and just as passionate about yours.

CHRISTAL {4010
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Why All The Mergers....

Continued from Page 13

of the purchase, physical consumption and post-
consumption activities. By examining these stag-
es in detail, your business can experience feel-
ings the way vour customers do and uncover the
real value of your offerings.

Rational Man Is A Myth

For several decades the mantras of market-
ing have been “unique selling proposition”
and “features and benefits.” This traditional
view assumes a rational, analytical view of
value. Butin an oversupplied market with an
incomprehensible amount of conflicting infor-
mation available, rational decisionmaking is
amyth. So, instead of a unique selling propo-
sition, start thinking about a “unique feelings
proposition.”

Start paying attention to what people do (the
best indication of how they feel), not what thev
say. And realize that the more choices there are
and the more complex life becomes, the more
people will make decisions based on what feels
right to them and not on some objective truth.
Do you honestly believe that P&G's Olay face
creams are as effective as Botox at eliminating
wrinkles? I didn’t think so. But a lot of people
obviously belicve it.

Face it (no pun intended), the U.S. economic
tide has receded, and there are a lot more brand
boats in the sea. Growth is no fonger guaranteed.
Take a look at how strangely the stock market
hasbeen behaving. Even though most of the S&I”
500 companies have exceeded their earnings
projections, share prices are stalled. Why? Be-
cause investors care more about future carnings,
and they, too, are having a difficult time secing
growth potential.

What’s Going On?

Management guru Tom Peters recently rant-
ed (as only he can) on his blog: “P&G buys
Gillette. 357 billion. T only have one small ques-
tion. What's Hie point? No ‘economies of scale’ for
companies that size. Synergy? Batteries and toi-
let paper?

“So I guess the answer is obvious. What's the
point? Because they can! Silly boys! Ah, if only
their energy could have been directed to ‘insane-
ly great” products, to steal a phrase from that
boring cool-products guy, Steve Jobs.”

But I'm sure if Jobs had leaked his idea for
the source of Apple’s most recent growth
surge, it would have been torpedoed by simi-

BRIGHT COLORS.
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lar “What's the point?” arguments. “Another
MP3 player? Come on, Steve. Think different,
man.” No doubt there were such doubters, but
Steve said, “Damn the torpedoes. Full speed
ahead!” Why? Because he is intimatelv aware
of the feelings of his audience. That's his stra-
tegic advantage.

But in one sense Tom may be right: The bar
may now have been raised so high that coming
up with an “insanely great” product will soon
be the least vou'll have to do to get through to
customers. And perhaps P&G&G does have
something great — maybe an innovative distri-
bution model? — up its sleeve.

Be Strategic

What are the unarticulated feelings of your
audience? What are marketers doing with their
marketing dollars? Evidence suggests that mar-
keters are shifting dollars from traditional me-
dia (television, radio and print) to nontradition-
al media (the Internet, video games, product
placement, etc.). Among the growing media
choices facing consumers, marketers feel that
nontraditional communication vehicles do a
better job of connecting with and engaging
their audiences.

It used to be prudent to
treat business like a war
and try to kill your
competitors. But no
longer.

In my most recent book on branding, I try to
put it as simply as possible: Branding is strate-
gy, and it's about expectations. Not image, not
awareness, not promises, expectations. When a
person considers your company and its offerings
— your brand — thev expect a certain feeling.

For consumer products, that feeling is tied
to the meaning transferred through advertis-
ing, ownership and use. But for business-to-
business products and services, that feeling is
ultimately tied to an improvement in business
performance — especially in today’s hyper-
competitive marketplace, where results trump
relationships.

LONG-LASTING.

Times Have Changed

Ten years ago marketers lacked what we
would consider basic market understanding. But
today’s marketers are well-informed, strategic
thinkers, and that means selling to them goes
way bevond product knowledge and sales skills.
It's not even about articulating benefits or per-
suading them with a solid return-on-investment
analysis. It's about being a strategic resource.

It's about helping them succeed. It's about tru-
ly understanding marketers” issues and desires,
providing strategic input and creative choices
and facilitating the evaluation and decisionmak-
ing process.

Understanding what vour marketing custom-
ers want and what their expectations are is such
a fundamental principle of selling that, ironically,
it is often overlooked. Today salespeople must
clearly understand their clients’ expectations and
differentiate themselves in communicating and
delivering on those expectations.

If you communicate that vou're selling a com-
modity (I recently heard a radio salesperson re-
fer to his product as “air”), clients will expect
commodity pricing,. If vou deliver rewards but
the client’s sales go down (as happened with
Oprah Winfrey's Pontiac Gé giveaway promo-
tion), clients will expect irrelevance, at best.

Many media salespeople are very bright, inter-
ested and humane, but they are operating within
the media-sales worldview. It's as though sales-
people had been handed intellectual glasses
through which they view their own marketing
experiences, and old, flawed concepts are built
right into those glasses. So they continue to push
their creative to an uninterested audience despite
evidence that screams that it's time to change.

Take Off The Glasses

Step back for a moment and forget about
reach, frequency, awareness and ratings. And
forget, as well, about creativity and storytelling.
Instead, differentiate yourself by building your
station’s reputation as a strategic marketing re-
source.

Leverage the bond with your listening audi-
ence and the insights vou gain from it. Lever-
age your industry knowledge and experience,
your ties to the community and your access to
successful customers and to experts who can
help craft unigue marketing communication
strategies. Get to work creating compelling and
credible business solutions for clients who are
investing in you.

The good news is that there aren’t many me-

DURABLE.

Need more attention?

You're a big dog. You have a big promotion going on. But,

how do you get more attention from your promotional

partners? Pick the right one! Communication Graphics.
Preferred by more radio stations since 1973.

munication

Graphics Inc

(800) 331-4438 - www.cgllink.com
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The shift in power to
customers has put some
serious hurt on the growth
plans of even the most
“customer-centric”
companies.

dia reps selling sotutions today. Most are offer-
ing products, services or bundles of either or
both. That bad news is that selling solutions is
much more complex than selling products. It
involves melding a certain level of expertise with
vour unique intellectual capital — vour meth-
ods, products, relationships and combinations
of the three — to help your customers achieve a
particular business goal.

Solutions Sell

Asolution is thoroughly considered and cus-
tomized, and that's what makes it valuable. It's
about developing insights into a customer’s
business and using those insights to create a cus-
tomized service that works better than the avail-
able alternatives. And “working better” doesn't
mean increased awareness, phone calls and
walk-ins, it means better business results.

Yes, selling solutions takes longer than sell-
ing ads. And, yes, the skills and selling style of
your sales team and support staff will need to
change. But with the increasing availability of
competitive alternatives — from Internet ads
and direct mail to local and regional newspapers
and magazines to outdoor media — selling so-
lutions is a strategic, business-saving imperative.

Selling solutions creates strong, ongoing busi-
ness relationships. Selling solutions prevents
competitors from bidding against you, since
your service is customized and proprietary. And
selling solutions allows for value-based, rather
than cost-plus, pricing. But, most important, if
youdon't start selling solutions soon, your com-
petitors surcly will.

Tom Asacker is an author, speaker and Hought
leader on brand-building and marketing. Find out
more about him and his new book, A Clear Eye for
Branding, at www.acleareye.com.
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Bright & Early At Music 2.0

Keynoters, panelists agree: Digital music

has a long way to go

"I"he latest edition of iHollywood’s Music 2.0 digital-music
summit, held Aug. 9 and 10 in the San Francisco suburb of
Foster City, CA, was — typically for a Music 2.0 conference —
energetic and optimistic about the digital-music business. But
at the same time, a number of panelists and keynoters asked the
audience of label and tech-industry execs to temper their opti-
mism a bit and keep in mind that legal digital music is still in

its earliest stages.

P2P CEO Vs. Label Execs

Music 2.0 opened with “P2P’s Supreme Wake-
up Call,” a session on the future of peer-to-peers.
The "wakeup call” in question was the Supreme
Court’s decision in MGM v. Grokster to remand
the case to the District Court and to instruct the
court to determine whether P2Ps Grokster and
StreamCast-owned Morpheus “intentionally
induced” users to infringe on copyright. If they
did, said the court, Grokster and StreamCast can
be held liable for infringement committed by
their users.

On the panel were Warner Music Group VP/
New Media Jeremy Welt, Sony BMG Global
Digital Business VP/Strategy & New Media
Ventures Dan Weiner, Passalong Networks CEO
Dave Jaworski, Mercora co-founder/COO Atri
Chatterjee and StreamCast CEO Michael Weiss.
The session was moderated by Michael Stroud
of iHollywood Forums, who began by asking the
panel what’s changed since the Supreme Court
decision.

Just about everybody was positive about the
ruling, with several panelists saying the case will
provide consumers with much-needed clarity
about exactly what is and isn't legal to download.
For his part, Weiss said that he’s confident that
StreamCast will prevail in the District Court, as it
did in 2003, and won't be found liable under the
new intentional-infringement standard.

Of course, even as the music and technology
industries debate the meaning of MGM v. Grokster,
illegal file-sharing continues to thrive. When Stroud
asked the panelists what will make consumers in-
terested in paying for digital media, Welt replied
that, at this stage, labels are still figuring out what
drives digital sales. To which Weiss quickly re-
sponded, “P2Ps drive music sales.”

After citing a couple of studies showing that
P2P users buy more music than other consum-
ers, Weiss asked Welt and Weiner, “Why haven’t
you allowed digital sales on Morpheus?” Wein-
er’s blunt response: “We don’t do business with
companies like Morpheus.”

Weiss persisted, asking both label execs,
“How much money have you made from [P2P
registration and licensing providers] Snocap or
Audible Magic? Morpheus could give you rev-
enue by tomorrow morning.”

Weiner replied, “If I gave away all the discs
for free and said, ‘Here’s some for sale over here,
I'd probably sell a few.” After Weiss questioned
the labels” decision not to try to reach the cross-
over audience available at Morpheus, Welt said,

“From any legitimate businessperson’s perspec-
tive, [trading of infringing material on P2Ps] is
theft. Why not go on to the network and pull off
the unlicensed content?”

Hesse: Transformation Ahead

The P2P session was followed by a keynote
address by Sony BMG Music Entertainment Glo-
bal Digital Business President Thomas Hesse.
Hesse began his talk on “Music and the Digital
Age” with this succinct statement: “Content own-
ers vs. technological innovation is a myth that
must be dispelled once and for all.”

He said that digital media has offered consum-
ers SO any new ways to use music that there has
been a “fundamental transformation” in the mu-
sic industry. With ever-greater portability, music
is now expected to be “ubiquitous,” he said,
“wherever you are and whenever you want it.”
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“Content owners vs.
technological innovation is
a myth that must be
dispelled once and for all.”

Thomas Hesse
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Hesse believes that the recording industry
must move away from a “retail-centric, go-to-a-
place-and-pick-up-a-piece-of-plastic” model to
a “consumer-centric” approach that makes mu-
sic available in as many forms and through as
many channels as possible.

Among the new approaches labels might take,
he said, are movie-industry-style release win-
dows, where content in various forms becomes
available on different dates and at different price
points. For example, a single might be available
for download for a higher price before the song
goes to radio, or a video could be offered as a
pay-per-view stream before it hits MTV.

After acknowledging the long-running sales
decline for CDs and other physical media, Hesse
explained that the music business has now become
deeply involved in new partnerships with indus-
tries it had never before had to deal with, includ-
ing telecommunications and consumer electronics.

Compared toits new partners, he said, labels are
“tiny little cottage industries,” but the labels will
still have more clout to deal with bigger industries

‘than any other potential content provider. Manag-

ing the complex new partnerships of the digital
world will be, according to Hesse, the leading ser-
vice the majors will offer when there’s no longer a
need for massive distribution of physical media.

DRM Execs Urge Discretion

At the next day’s “DRM That Works” session
on digital rights management, moderator Gart-
ner G2 Research Director Mark McGuire began
by asking the panelists how they would define
successful digital rights management.

Digital 5 Director/Technology Robert Wolf
emphasized the consumer experience, saying,
“DRMs that work are those that are nonintru-
sive to the users.”

Shared Media Licensing President John
Beezer said a good DRM plan is mainly “an ef-
fective way to steer people.” He said about good
rights management, “If it can be simple enough,
and you can be reminded it’s time to pay up, I
think that’s enough.”

McGuire then asked “What's the risk of cut-
ting off consumers?” with aggressive DRM. Wolf
responded that consumers shouldn’t have a
problem with DRM if they’re given enough in-

formation to understand it. He said, “I think
Apple really hit it. They called [the iTunes DRM]
FairPlay, they defined what FairPlay was, and
they made it clear what to expect.”

Beezer, meanwhile, sees DRM as necessary for
digital music’s future. “Could you take the DRM
away and still have this thing work?” he asked.
“The answer, from my perspective, is clearly no.”

Grow That Long Tail

Wired Editor-in-Chief Chris Williams' “Long
Tail” article on media sales and distribution ap-
peared in the magazine in October 2004, and his
theory of retail’s “long tail” attracted a lot of at-
tention in the content industries. Williams was

at Music 2.0 to explain how the long tail works-

for the music business.

Asimple version of the theory: Over time, near-
ly all the content available through a given service
will be sold at least once. For example, within a
block of content at what Williams called an “infi-
nite shelf space” digital service — such as the top
10,000 tracks at music service Rhapsody or the top
100,000 titles sold at Barnes & Noble's retail site —
Williams and the Wired staff found that a full 98%
of the titles are sold at least once per quarter.

And that, Williams said, calls into question
both the “hits world we know” in the music
business and the famous “80/20 rule” that says
20% of preduct will account for 80% of sales.
With that in mind, he pointed out that niche or
specialized music is selling “two to three times
as much online as offline.”

That difference may simply arise from on-
line’s bigger catalog or, Williams said, from on-
line services’ “demand drivers,” like filters, rec-
ommendations and the ability to sample a song
before buying it.

Williams cited BigChampagne research that
found that the top 100 songs produce only 2%
of the demand on public peer-to-peer networks
and said, “Take all the scarcity effects of shelf
space and marketing effects off, and this is the
kind of very gradual shape you emerge with.”

When Stroud asked about the labels’ response
to the “long tail” premise, Williams first said that
he hasn’t shown his current research to the la-
bels. He added, however, “Thave talked to some
of the majors. The labels see opportunity and
threat in this. Opportunity lies in back catalog,
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“The labels have finally
realized resistance is
fuile.”

Eric Garland
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which often doesn’t get shelf space, so labels that
own back catalog see this as an opportunity.”

His conclusion was that “broadly, [the labels’]
cost structure isn’t designed to support long-tail
niches.”

‘Can Digital Save The Music Industry?’

Jupiter Research VP/Sr. Analyst David Card
took on the biggest question of Music 2.0 in his
presentation “Can Digital Save the Music Indus-
try?” Before addressing that subject, however, he
noted that the huge CD sales in the years before
Napster may have been artificially inflated by
“boomers buying their music twice” as they up-
graded to CD. And that, he said, could mean that
the 1%-2% share of entertainment spending that
is now going fo music is normal for the industry.

If that's the case, how can the music industry
replace the revenue it'slost in the post-Napster era?

Card said, “The way you make money out of
products is by a collection of things,” noting that
music companies could “unlock new revenue
streams with digital technology.” Those new rev-
enue streams might include new digital and
even physical products, such as the successful
CD-DVD hybrid DualDisc platform.

Finally, Card answered the real question: Hav-
ing acknowledged that digital services are still
at the “basic blocking and tackling stage,” Card
said he sees digital music, particularly “all you
can eat” subscription services, as having the
potential to eventually get the music industry
financially even with the pre-P2P days, or even
growing again.

Where Are We Going?

The industry consultants and analysts on the
“Roadmap for the Future: Analyst Views of
Market Trends and Predictions” panel that
closed Music 2.0 were generally optimistic about
the future of digital music and the music indus-
try, but, as BigChampagne CEO Eric Garland
noted, "We're still very early on.”

IDC Sr. Research Analyst/Consumer Markets
Susan Kevorkian observed that things are
changing for the music business in fundamen-
tal ways. “People are starting to use MP3 play-
ers and portable audio devices differently than
portable devices have been used in the past,” she
said — that is, “not just for portability, but as
central repositories for their music collections.”

Creative Strategies analyst Ben Bajarin cited
his company’s research with high school and jun-
ior college students, which has found that these
young consumers’ response to legal digital mu-
sic services is often along the lines of, “Yeah, it’s
cool. But I'm not really paying for it yet.” He add-
ed, however, that these consumers will pay if the
content seems valuable to them.

Also discussing consumer appeal, Garland
said, “People are still telling us that what they
really need for this business to tip are three
things: The music has to be there, the music has
to work, and it has to integrate into [the user’s]
life,” by working with any player.

All the panelists acknowledged that there’s a
long way to go yet for legal digital music, but at
the end of the session Garland observed that the
record labels have at last gotten serious about
digital media. “They've finally realized resis-
tance is futile,” he said.
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T.0. Eligible For Government Cheese?

Now that the entire city of Philadelphia has turned
against egomaniacal — and “massively underpaid” — Eagles
wide receiver Terrell Owens, WIOQ (Q102) decided the
time was right to pile on. After Owens was invited to leave
training camp last week, most of the world’s media set up
camp outside his palatial estate in swanky Moorestown, NJ,
including Chio in the Morning’s lovable stuntboy, Diego.
“Since everyone now wants T.O. out of town, we decided
. .. to help our friend,

ol i so we rented three
jo) J.Hm_“_ U Haul trucks and

=m1 parked them in front
g = GO‘I% his mansion,” Diego
“} tells ST. “On the
§ side of one of the
& trucks we hung this

Diego, bookended by crazy interns B. Rock &
Mikey P

huge banner that
reads ‘T.O. MUST
GO — LOVE, CHIO." We figure, since T.O is begging for
more money, he must be low on cash, so the ‘Chio Moving
Service' will move him for free.”

T.O. is due back this week, and Diego vowed to once
again park in front of his house — and has added a new
wrinkle: a massive air attack. “We hired an airplane to fly
over the Eagles’ practice for three hours, pulling a banner
that reads ‘T.O. MUST GO!"" he says.

Next On Fox: Hannily & ‘Combs’

Syndicated talker Sean Hannity was forced to change
his home phone number after an aspiring rock band took
the liberty of using it as part of their album title. The Boston
Phoenix reports that the Brooklyn, NY-based indie rock band
Kids Against Combs was set to release an album titled Sean
Hannity (631) 673-8003 on July 21, but Hannity's “people”
caught wind of it and threatened to sue the crap out of them
if they did. Oh, yeah: The band, obviously, huge Hannity fans,
also included his home address in the liner notes. (That num-
ber has since been disconnected, and Hannity’s new one is
unlisted.)

The band claims that several members of the Hannity
camp — or at least some people who “looked extremely
conservative Republican” and “not the type of folk who
would be at any sort of live performance, except for maybe
Paul Anka or Wayne Newton” — showed up at a recent
Kids Against Combs show. Luckily, the band was prepared
with copies of a revised CD that didn’t have the address and
phone number. The album’s snappy new title: The Album
Formerly Known as Sean Hannity's Phone Number ... Currently
Sean Hannity Is a Democracy Subverting Douche Bag.

Ryan: The New Dick?

Seemingly blessed with a bottom-
less capacity for extra gigs, noted in-
dustry hyphenate Ryan Seacrest
has agreed to become synonymous
with New Year's Eve: The multi- |
tasking dynamo, who spends his %
mornings on K!IS-FM/Los Angeles,
his weekends with AT40 and a
healthy chunk of his year hosting

Joo
No confetti in the hair,
dammit!

American Idol, just inked a long-term
deal to executive produce and even-
16 ® Radio & Records August 19, 2005

tually take over as sole host of another American institution,
Dick Clark’s New Year’s Rockin’ Eve. As you know, Clark was
sidelined last year as the result of a stroke, but he’s slated
to return this year along with Seacrest as a way of easing
Seacrest into the gig. The 34th annual edition of Dick Clark’s
New Year's Rockin’ Eve rolis live from Times Square on ABC
— date TBA.

Dept. Of Programming Dept.

« Clear Channel Central California coast ruler Rich
Hawkins is about to get approximately 28% busier, as his
fiefdom has now expanded inland. Hawkins is the newly
dubbed RVP of CC'’s Central Coast trading area, which cov-
ers some of Central Cali's most gorgeous real estate: San
Luis Obispo, Santa Barbara and Santa Maria. In addition,
Hawkins now annexes the inland CC stations in the blazingly
hot markets of Lancaster-Palmdale and Victorville-Apple Val-
ley, CA, which should be tons o’ fun in August.

* Clear Channel/Atlanta has two prime programming po-
sitions open as Classic Rock WKLS (96 Rock) PD }eff
McMurray and News/Talk WGST-AM PD Bruce Collins
both exit. CC RVPP Mike Wheeler is beating the bushes for
replacements.

* KCLD & KCMI/St. Cloud, MN PD Chris Pickett, look-
ing to escape the clutches of yet another harsh winter,
shrewdly selects the location for his next PD gig: tropical
Colorado Springs. He becomes PD of Clear Channel Hot
AC KVUU (My 99.9) and Soft AC KKLI (K-Lite 106.3).
Former My 99.9 PD jojo Turnbeaugh is now down the
hall programming Country cousin KCCY while keeping his
afternoon shift on My 99.9.

* Dave Michaels resigns from Artistic Media Partners.
He had been overseeing Country cousins WBTU/Ft. Wayne,
IN and WLFF/Lafayette, IN, and CHR/Pop WAZY/Lafayette.
For now, WBTU Asst. PD }} Davis will handle WBTU and
WLFFE, while WAZY Asst. PD/MD Stephanie Patterson
oversees that station. Locate Michaels at 260-459-0969 or
radiodj@att.net.

* Kevin Matthews is the new PD/morning host of
Qantum Hot AC WCOD/Hyannis, MA, replacing Cheryl
Park, who exits. Matthews previously programmed CHR/
Pop clustermate WRZE until 2003. There's more: WCOD
afternoon dude Joe Rossetti is upped to OM of News/Talk
WXTK and Asst. PD/MD of WCOD.

* KXFX (The Fox)/Santa Rosa, CA morning maniac jeff
Blazy is promoted to OM. Lest you think Maverick Media
is completely nuts for giving the morning guy OM stripes,
we are obligated to inform you that Mr. Blazy was formerly
OM of New Wave’s Honolulu cluster while he also juggled
mornings at KPOL. Thank you.

* WMBZ (The Buzz)/Memphis night jock/MD Tripp ex-
its. PD Brad Carson needs a replacement. Locate Tripp at
901-213-4856 or tripphurst@hotmail.com.

* KFMA/Tucson MD/afternoon dude Kallao will be leav-
ing soon for points unknown. Rumor has it he’s headed to
seminary school to make amends for illegally exporting jose
Cuervo back into Mexico.

Martell Hits The Big 3-0

Anyone who's even remotely connected with the music
industry is aware of the invaluable contributions made by
the T} Martell Foundation, which will soon be marking
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its 30th anniversary. To celebrate this milestone, Martell is
throwing a big-ass gala on Oct. 6 at the Marriott Marquis in
New York, featuring performances by Norah Jones, Antigone
Rising, Sebastian Bach and comedian Lewis Black. The Spirit
of Excellence Award will be presented to Today show hosts
Katie Couric, Matt Lauer, Al Roker and Ann Curry, while At-
lantic Records Group Chairman/CEQ Jason Flom will receive
the Foundation’s Humanitarian Award.

Tickets cost $1,000 — hey, it’s tax deductible! For more
info, call 212-833-5444 or go to tjmartellfoundation.org.

Quick Hits

* Mornings just became more interesting in San Diego,

as married market vets Jagger & Kristi grab the shift at Fin-
est City Rhythmic Oldies XHRM (Magic 92.5), replacing
Sonny “Boom Boom” Loco, who exits. J&K first teamed up
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YEAR' AGO

* Smokey Rivers named KVIL/Dallas PD.

» Kevin Liles appointed Warner Music
Group Exec. VP.

* Chuck Leonard, legendary radio per-
sonality on WABC/New York, dies.

Smokeyvers
JYEARS A60 " | #

°J|mmy Steal elevated to Emmis Re-
gional VP/Programming.

* Columbia Records Group promotes §
Charlie Walk to Exec. VP/Promotion,
* Rhonda Munk joins Premiere Radio
Networks as Exec. VP & Director/Net-

work Sales.

Jimmy Steal

®

6

YEARS AGO
|

* Russ Thyret named Chairman/CEO of Warner Bros.
Records.

* Roland Edison named A&M Records VP/Urban Pro-
motion.

* Brian Cohen upped to VP/Marketing at Elektra Enter-
tainment Group.

YEARS AGO" "

* Joe Galante named President of RCA's
U.S. record operations.

* Rob Hasson promoted to VP/GM at
KLUV/Dallas. ; : :

* Louis Heidelmeier promoted to Sr. Di- e lane
rector/National AOR Promotion at Elek-

®::®

®

tra.
YEARS AGO

« Bill Gilreath promoted to GM of KIOI/San Francisco.
. * Rich Piombino promoted to PD of KMET/Los Angeles.
+ Bill Newman named GM of KCFX/Kansas City.

YEARS AGO

* Ted Carson returns to KSRR/Houston as PD.

« Jeffery Jay Webber appointed GM of WWCM & WBD.J/
Terre Haute.

* Ruth Meyer promoted to VP/Programs, Network Radio
at NBC.

YEARS AGO

* John Leader joins the airstaff at KHJ/Los Angeles.
* Bob Rubin named PD of KOA/Denver.
\ * Ted Terry moves to weekends at KYAC/Seattle,
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in 1996 at KFMB-FM (Star 100.7)/San Diego. Most recently,
they did mornings at Clear Channel’s crosstown KMY| (My
94.1).

* Infinity's KSRX/San Antonio has persuaded another full-
time jock to cross the street from rival KISS: Please wel-
come Brian Kendall, who segues to nights at K-Rock after
[2 years in the same shift at KISS.

* WLTW (106.7 Lite fm)/New York, listened to by liter-
ally dozens of people each day, grabs market vet Mike

Fitzgerald for part-time and fill-in. Fitzgerald spent 19 years |

across the street at WCBS-FM, until it flipped to Jack-FM, a
move that was wildly popular with 'CBS listeners.

* WMIB (103.5 The Beat)/Miamii Promotions Director
Lori Hall is named Creative Marketing Director of Radio
One’s four-station Atlanta cluster: WHTA (Hot 107.9),
WJZZ, WAM] & WPZE.

——+KitO/Colorado Springs night jock johnny-G-hasteftthe

building. Ross Ford needs an awesome replacement with
“mad production skillz.” Send packages to Ford at 1805 E.
Cheyenne Road, Colorado Springs, CO 80906.

* Matt Murray, host of Nitespace on Greater Media’s
WDHA/Morristown, NJ, is upped to morning co-host as half
of the new Matt & Fuzz in the Morning show. He'll team up
with Fuzzball, the former producer of Loveline and the
KDGE/Dallas morning show. Mr. Ball transfers from sister
WRAT/Monmouth-Ocean.

TELEVISION

TOP 10 SHOWS ’ August 8-14
Total Audience =
(109.6 million households) Goies 1649
1 CSI 1 Extreme Makeover: Home
2 Exireme Makeover: Home } Edition (8pm)
Edition (8pm) 2 CSI
3 Without A Trace 3 CSI: Miami
4 CSI: Miami 4 Two And A Half Men (9:30pm)
5 60 Minutes 5 AFC-NFC Hall Of Fame Game
6 TwoAnd A Half Men (9pm) | (tie) Two And A Half Men (9pm)
7 Two And A Half Men 7 Big Brother 6 (Tuesday)
(9:30pm) 8 Without A Trace
8 NCIS 9 Family Guy (9pm)
9 AFC-NFC Hall Of Fame Game | 10 AFC-NFC Hall Of Fame
10 Law & Order: Criminal Intent Showcase
(tie) Extreme Makeover: Home
Edition (7pm)
(tie) Family Guy (8:30pm)
Source: Nielsen Media Research
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* Lady K exits mornings at KBBT (The Beat 98.5)/San
Antonio. No replacement has been named.

* WSRS/Worcester, MA morning team Austin Davis and
Kerry Mathieson have exited. For now, a makeshift team con-
sisting of WSRS midday jock Jackie Brush and Greg Byrne,
afternoon host on News/Talk stablemate WTAG, is holding
down the fort while PD Tom Holt searches for a new show.

* WQCM/Hagerstown, MD inks Young Will for after-
g noons, replacing Quinn, who de-
parted last month. Mr. Will travels a
moderate distance from afternoons
at WQXA/Harrisburg.

* Joe Mcintyre (no, not the guy
'~ from New Kids On The Block)
segues from nights at WRTS/Erie, PA
to mornings at WQQB (Q93)/Cham-
paign, IL.

* WNOK/Columbia, SC PD Toby
Knapp needs a morning show pro-

e

What did we just say?

ducer as Sammy Owens goes buh-bye after some 16 years.

News/Talk Topics

* Tom Baker, GM of WRKO/Boston since 1999, exits in
a cost-cutting consolidation move. Entercom/Boston Market
Manager Julie Kahn will absorb Baker’s former duties and will
now oversee WRKO, WAAF & WEEI-AM/Boston, as well as
WEEI-FM/Providence.

* After five years as a member of
Big Boy’s Neighborhood on KPWR
(Power 106)/Los Angeles, Joe Grande
crosses the street to KLAC (XTRA
Sports Radio). The FairTax Boo

* Congrats to Jones Radio syndi- o

k

cated talker Neal Boortz as his new | EALBOORTZ

& CONGRESSMAN JOHN LINDLR

book, The FairTax Book, co-authored Acm

with Georgia Congressman John Lin-  /arger.
der, debuts as the No. | nonfiction
book on the New York Times bestseller list for the week of
Aug. 21.

* After broadcasting for 67 years from studios in the heart
of Hollywood, Infinity News KNX-AM moved into Infinity’s
new Los Angeles studio complex on Aug. 12 and is now

bunking with KFWB-AM, KLSX, KRTH & KTWV.

* Susquehanna Sports KNBR/San Francisco's recent suspen-
sion of personality Larry Krueger is now a permanent va-
cation. Krueger was originally benched without pay for say-
ing on the air that the Giants were having problems because
of “brain-dead Caribbean hitters hacking at slop nightly” and
that manager Felipe Alou’s mind had turned to “Cream of
Wheat.” Also cut off at the knees: morning show producer
Tony Rhein and PD Bob Agnew, a | 6-year station vet.

Condolences

* Charles William ‘“‘Bouncin’ Bill”” Baker, best known
for his years as the hugely popular morning talent during the
1960s on WIBC-AM/Indianapolis, passed away on Aug. 12
at age 77. Baker left WIBC in {969 to form Broadcast Pro-
ductions of America, an audio and video production com-
pany he ran for 35 years. Contributions can be made in
Baker’s name to either the American Heart Association or
the Leukemia/Lymphoma Society.

* Michael Kelly passed away Aug. |3 after a yearlong ill-
ness. Kelly had spent the past |12 years at Mediabase, the
last eight as Mainstream AC Coordinator. The Detroit and
Toronto radio vet also did some national voiceover work.

He is survived by his parerits and a sister.

BOX OFFICE TOTALS

August 12-14

Title Distributor $ Weekend  §$ To Date
1 Four Brothers (Paramount)* $21.17  $21.17
2 The Skeleton Key (Universal)* $16.05 $16.05
3 The Dukes Of Hazzard (WB) $13.01 3$57.45
4 Wedding Crashers (New Line) $11.83 $163.86
5 Deuce Bigalow: European... (Sony)*  $9.62  $9.62
6 Charlie And The Chocolate... (WB) $7.41 $183.94
7 March Of The Penguins (Warner Ind.) $6.84 $37.72
8 Sky High (Buena Vista) $6.30 $43.49
9 Must Love Dogs (WB) $4.57 $34.60
10 The Great Raid (Miramax)* $3.37 8337

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include The
40-Year-Old Virgin, whose Shout Factory soundtrack contains
Joe Walsh’s “Life of lllusion,” Michael McDonald’s “Ain’'t No
Mountain High Enough,” Smokey Robinson’s “Virgin Man” and
cuts by Asia, JoBoxers, James Brown, Chaka Khan, Lionel
Richie, Dr. Hook, A Flock Of Seagulls, Joey Scarbury, Co-
rey Hart, Survivor and more.

— Julie Gidlow
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THE INDUSTRY'’S NO. 1 RETAIL CHART August 19, 2005

LW ™w ARTIST ALBUM

- 1 STAIND Chapter V

2 2 VARIOUS Now That's What | Call Music!
1 3 FAITH HILL Firefiies

3 4 MARIAH CAREY The Emancipation Of Mimi
8 5 BLACK EYED PEAS Monkey Business

4 6 YOUNG JEEZY Let's Get It: Thug Motivation 101
7 7 COLDPLAY X&y

10 8 GORILLAZ Demon Days

9 9 KELLY CLARKSON Breakaway

13 10 BOW WOW Wanted

21 1 KEITH URBAN Be Here

11 12 RASCAL FLATTS Feels Like Today

16 13 FALL OUT BOY From Under The Cork Tree
14 14 GWEN STEFANI Love, Angel, Music, Baby
18 15 FOO FIGHTERS In Your Honor

23 16 GREEN DAY American [diot

20 17 YING YANG TWINS U.S.A. {United States Of Atlanta)
27 18 SYSTEM OF A DOWN Mezmerize

17 19 MIKE JONES Who Is Mike Jones?

19 20 SUGARLAND Twice The Speed Of Life
3 2 ALL-AMERICAN REJECTS Move Along

- 22 NICKEL CREEK Why Should The Fire Die?
12 2 DANE COOK Retaliation

15 24 R.KELLY Tp.3 Reloaded
28 25 KILLERS Hot Fuss
22 26 TOBY KEITH Honkeytonk University
24 27 JACK JOHNSON in Between Dreams
34 28 VARIOUS The Dukes Of Hazzard

6 29 VARIOUS Kidz Bop Kids 8

- 30 MICHAEL MCDONALD The Ultimate Collection
29 31 MISSY “MISDEMEANOR” ELLIOT The Cookbook

5 32 TEAIRRA MARI' Roc-A-Fella Presents Teairra Mari
31 33 50 CENT The Massacre
32 34 SLIM THUG Already Platinum
44 35 LIFEHOUSE Lifehouse
41 36 WEEZER Make Believe

39 37 AUDIOSLAVE Out Of Exile

25 38 JASON MRAZ Mr. A-Z
36 39 SHAKIRA Fijacion Oral Vol.1
40 40 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
33 41 BABYFACE Grown & Sexy

37 42 PRETTY RICKY Blue Stars
35 43 VARIOUS Hustle & Flow
26 44 NATASHA BEDINGFIELD Unwritten
- 45 HOOTIE & THE BLOWFISH Looking For Lucky
42 46 PAPA ROACH Getting Away With Murder
49 47 CAROLE KING The Living Room Tour

38 48 GEORGE STRAIT Somewhere Down In Texas
- 43 COMMON Be

- 50 TOMMY LEE Tommyland: The Ride

LABEL

Flip/Atlantic

Capitol

Warner Bros.
Island/IDJMG
A&M/Interscope

Def Jam/IDJMG
Capitol

Virgin

RCA/RMG

Sony Urban/Columbia
Capitol

Lyric Street
Island/IDJMG
Interscope
RCA/RMG

Reprise

T
American/Columbia
Asylum/Warner Bros.
MCA

DreamWorks

Sugar Hil

Comedy Central
Jive/Zomba Label Group
Island/IDJMG
DreamWorks
Brushfire/Universal
Columbia

Razor & Tie

Rhino

Gold Mind/Violator/Atlantic
Roc-A-FellaflDIMG
Shady/Aftermath/interscope
Geffen

DreamWorks

Geffen
Interscope/Epic
Atlantic

Epic

Reprise

JIRMG
Asylum/Warner Bros.
Atlantic

Epic

Sneaky Long/Vanguard
DOreamWorks
Concord

MCA

Geffen

T Education Services

POWERINDEX

186,101
158,655
117,625
100,868
72,948
69,603
56,991
57,839
55,597
51,711
46,662
46,256
45,690
44,852
42,170
39,872
37,591
37,224
36,205
35,507
34,964
34469
34,001
33,902
33,659
32,906
32,740
32,337
32,236
29,898
28177
27229
26,903
26,400
24,908
24,484
24,064
23,588
22,941
22,438
22,311
22,261
21,727
20481
20,328
19.543
19476
19,190
18,645
18,060

CHANGE

-10%
-62%
+3%
+21%

© HITS Magazine Inc.

)] ALBUMS

Biz As Usual, But With
Angry Dudes

Intensity still pays off, cspecially when it’s
loud, fast and hard. So it’s no great surprise
that Flip/Atlantic’s Staind debut this week at
No. 1, with
188,000 units S

out the door. :
That's a helluva &8
lot of angry
dudes.
Capitol’s
Now That's What
I Call Music 19

Staind

maintains its stranglehold on the No. 2 posi-

" TDJMG) slightly =

tion, with 159,000

sold. Warner
Bros.” Faith Hill
gives up last

week’s No. 1 spot
to those angry
dudes, dropping
to No. 3, with
118,000.  That
might make Mari-
ah Carey (Island/ °*

angry herself, since ~ Black Eyed Peas
she drops one spot, to No. 4, with 101,000 units
sold — although that's a healthy 10% rise in
sales.

A&M/Interscope’s Black Eyed Peas see
their album leap from No. 8 to No. 5, with sales
jumping a full 21%, to 73,000, fueled by play on

new singles “Don‘t lic” at Pop and "My
Humps” at Rhythmic. Def Jam South/ID-
IMG’s Young Jeezy drops from No. 4 to No. 6,
with a still-impressive 70,000 units sold.

Rounding out the top 10: Capitol’s Cold-
play maintain the No. 8 spot, with 60,000;
Virgin’s Gorillaz jump from No. 10 to No.
8, with a 10% increase, to 58,000; Kelly
Clarkson (RCA/RMG) holds on to the No.
9 spot, with 56,000; and Sony Urban/Co-
lumbia’s Bow Wow rises from an unlucky
No. 13 to the No. 10 position, with 52,000
sold.

One of the biggest success stories of the
week belongs to Capitol Nashville’s Keith Ur-
ban, who goes to No. 11 from last week’s No.
21, thanks to big Country play on “Better Life”
just as “You'll Think of Me” — from his previ-
ous album! — explodes at Hot AC and Pop.

Debuts: Sugar
Hill's Nickel
Creek, at No. 22,
with 34,000; Rhi-
no/WEA's Michael
McDonald, hitting
No. 30 as his new %
compilation sells
30,000; Sneaky
Long’'s Hootie &
The Blowfish,

Keith Urban

charting at No. 45, with 20,000; Geffen's
Common, re-entering at No. 49, with 19,000;
and, last but far from least, TL Education Ser-
vices’ Tommy Lee, coming in at No. 50, with

18,000 sold.

Next week: Watch for major debut action
from Brad Paisley, Hillary Duff and 311.

18 ® Radio & Records August 19, 2005
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MIKE TRIAS

mtrias@radioandrecords.com

Have You Heard
Raul Midon?

“Very early on [ knew [ wanted to play music,” says Raul Midon,
a singer-composer-guitarist of African-American and Argenhnean de-
scent who has been blind since birth. “I'd
be riding in a car and I'd listen to the |
rhythm of the turn signal. I heard music
in everything from a car hom to the crick-
ets.” The New Mexico native has show- &
cased his talents on such shows as The To- §
night Show With fay Leno and The Late £%
Show With David Letterman, and next

i
Raul Midon

with “If You're Gonna Leave,” from his
album State of Mind. Midon has incorpo-
rated varied styles — flamenco, jazz, vocal trumpet — into his album,
which guest stars Jason Mraz and Stevie Wonder among a bevy of
accomplished musicians.
1f you think his vocals are amazing, you have to check out his gui-
tarwork. I saw him at the Temple Bar in Santa Monica, CA last week,
and it was almost inconceivable how his hands could move so fast
and accurately. It was an unbelievable live show. Catch a performance
as he tours the nation, joining such acts as Mraz, Keller Williams and
Missy Higgins along the way.
Patty Loveless re-enters the fold next week as she presents “Keep
Your Dlstance, a '%ong written by Richard Thompson. Says Loveless
145 about the song, “There is very little you
can write about a relationship that hasn’t
already been said, but a really good
|| writer like Richard Thompson will give
you a brand-new perspective, one of
those, ‘I've always felt this way but
could never wrap words around the
i~ | feclings so concisely.” The message is ‘It
* must be all or nothing,’ and most of us
can relate to those feelings when it

Patty Loveless

comes to relationships.”

The song, which Loveless describes as a mix of “raucous rock and
the mountain soul that I love,” is taken from her upcoming album
Dreainin® My Dreams. Loveless’ longtime producer-turned-husband
Emory Gordon Jr. was at the boards for the project, and guest vocal-
ists Dwight Yoakam and Emmylou Harris also contributed. Congrat-
ulations are in order for Loveless, who will be inducted into the Geor-
gia Music Hall of Fame on Sept. 17.

Shinedown hit us hard with their debut effort, and next week
they’re Going for Adds with “Save Me,”
the lead single from their forthcoming
sophomore CD, Us and Them, which is
slated to drop in stores in October. To
ramp up for the release, Shinedown have
a busy few weeks ahead of them. Next
week they will release their DVD Live
From the Inside, which was recorded at the
final show of a two-year tour. Their next

round of touring will begin in September,
the same month that they will shoot the
video for “Save Me.” Also, look for Shinedown to appear-in upcom-
ing issues of Penthouse and Revolver.

Winning the prize of Longest Album Title of the Week are Franz
Ferdinand as they go for adds with “Do You Want To,” taken from
their upcoming CD You Could Have It So Much Better ... With Franz Fer-
dinand. While the single was recorded in Scotland, the rest of the CD,
which will tickle the ears of fans worldwide on Oct. 4, was recorded
in New York City’s Avatar Studios this past June.

CIMX/Detroit; KNDD/Seattle; XTRA-FM/San Diego; KNRK/Port-
land, OR; and KMYZ/Tulsa are all on “Do You Want To” early, and
Franz Ferdinand will begin their tour of the U.S. and Canada in Sep-
tember.

Shinedown

0006060006060 000000000

Week Of 08/22/05

CHR/POP

BOW WOW f/CIARA Like You (Columbia/

CHR/RHYTHMIC

A-LEXX Wonk Wonk (MFA Entertainment/
BLACK BUDDAFLY Rock-A-Bye fisland/IDJMG)
LIL ROCK PLAYAZ Mrs. Jones (Universal)
MACK 10 Like This (Capitol)

MIRI BEN-ARI We Gonna Win (Universal)
SEAN PAUL We Be Burnin’ (VP/Atlantic/

URBAN

BOYZ IN DA HOOD Felonies (Bad Boy/Atlantic)
CLYPH Planes, Brains, And Automobiles (/AMG)
HAROLD TURRENTINE Peculiar People (Mama Boyz/
R. KELLY Slow Wind (J/ive/Zomba Label Group)

SEAN PAUL We Be Burnin' (V/P/Atlantic)

URBAN AC

DEF JAZZ f/LEDISI & ORAN “JUICE” JONES The Rain (GRAVMG)
HAROLD TURRENTINE Peculiar People (Mama Boyz/
JOHNTA AUSTIN Lil' More Love (So So DefVirgin)

KIM WATERS f/MAYSA Daydreaming (Shanachie/

GOSPEL

CECE WINANS He's Concerned /PureSprings/Sony Urban))

J. MAJORS f/K. PRICE God's Gitt (Music One/Epic/Sony Urban)
HAROLD TURRENTINE Peculiar People (Mama Boyz)

SHIRLEY CAESAR | Know The Truth... (She-Bel/Artemis Gospel)
SMOKIE NORFUL God Is Able (EM/ Gospel)

COUNTRY

ALAN JACKSON USA Today (Arista/
PATTY LOVELESS Keep Your Distance /Epic/

AC

No Adds

HOT AC

BACKSTREET BOYS Just Want... (Jive/Zomba Label Group)
BILLY MILES Feefin’ Me (Aezra/EMI)

D. “JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong/Universall
JACK JOHNSON Good People (Brushfire/Universal)

JEM Just A Ride /ATO/RCA/RMG)

SMOOTH JAZZ

JEFF GOLUB Uptown Express (Narada Jazz)
KIRK WHALUM 'l Make Love To You (Rendezvous/
RAUL MIDON If You're Gonna Leave (Manhattan/EMC)

ROCK

BLACK LABEL SOCIETY In This River (Artemis/

FOO FIGHTERS Doa (RCA/RMG)

SHINEDOWN Save Me (Atlantic)

STORY OF THE YEAR We Don't Care Anymore (Mavenck/Reprise)
THOUSAND FOOT KRUTCH Move [EM/ Music Reactive)
VAUX Are You With Me [Lava/

ACTIVE ROCK

BLACK LABEL SOCIETY In This River (Artemis/

FOO FIGHTERS Doa (RCA/AMG)

SHINEDOWN Save Me (Atiantic/

STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise)
THOUSAND FOOT KRUTCH Move (EM/ Music Reactive)
VAUX Are You With Me (Lava/

ALTERNATIVE

BRAVERY Unconditional (/sland/!DJMG)

FOO FIGHTERS Doa (RCA/AMG)

FRANZ FERDINAND Do Yeu Want To (Domino/Epit)

HINDER Get Stoned (Universal)

MOBY Lift Me Up (V2/

SHINEDOWN Save Me (Atlantic/

STORY OF THE YEAR We Don't Care Anymore (Maverrick/Reprise/
THOUSAND FOOT KRUTCH Move (EM/ Music Reactive)

VAUX Are You With Me (Lava/

TRIPLE A

AIMEE MANN She Really... Superego/United Musicians/Music Allies)
BEN LEE Begin New West/

BILLY MILES Feelin’ Me (Aezra/EMI)

BLUES TRAVELER Amber Awaits (Vanguard)

BRETT DENNEN Desert Sunrise (Flagship/

COWBOY JUNKIES One (Zoe/Rounder)

DISHWALLA Coral Sky (Orphanage)

ELVIN BISHOP 1'll Be Glad /Blind Fig/

FRANZ FERDINAND Do You Want To (Domino/Epic/
GIRLYMAN Superior [Daemon/

HOWIE DAY She Says /Epic/

JAMES GUFFEE One More Time (Guffain Music)

JEM Just A Ride /ATO/RCA/RMG)

LAURA VEIRS Galaxies (Nenesuch)

LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/RMG)
MOBY Lift Me Up (V2)

NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (ATO/RMG)
PORTASTATIC | Wanna Know Girls (Merge/

RENEE' AUSTIN Harder Than It Has To Be /Blind Pig)

ROB DICKINSON My Name Is Love (Sanctuary/SRG)

TAN SLEEVE Every Time He Breaks Your Heart (Cheft)

TODD THIBAUD Isn't Love My Friend? /95 North)

TROUBLED HUBBLE Bees (Lookout!)

VOLEBEATS Everytime (7urqguoise Mountain)

CHRISTIAN AC

JOY WILLIAMS We (Red lnk/Reunion/PLG)

CHRISTIAN CHR

INHABITED One More Night (Fervent/Word/Warner Bros.)
JOY WILLIAMS We (Red lnk/Reunion/PLG)
T-BONE Can | Live? (Flicker)

CHRISTIAN ROCK

INHABITED One More Night (Fervent/Word/Warner Bros.)
PROJECT 86 All Of Me (Taoth & Nail)

STORY SIDE B Miracle (Gotee)

T-BONE 12 Years Ago (Flicker)

INSPO

HAROLD TURRENTINE Pecufiar People (Mama Boyz)

CHRISTIAN RHYTHMIC

T-BONE Can [ Live? (Flicker/

R&R S Gomg for Adds features the complete list of songs lmpactmg radio for the coming week. Gomg for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

jfagot@radioandrecords.com.

www.americanradiohistorv.com
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LIVE .COM

Travis Storch « 866-365-HITS
Pop
GWEN STEFANI Cool
LIFEHOUSE You And Me
COLDPLAY Speed Of Sound
MARIAH CAREY We Belong Together
RIHANNA Pon De Replay

Christian

DONNIE McCLURKIN | Call You Faithful
KUTLESS Strong Tower

JOY WILLIAMS Hide

JEREMY CAMP Lay Down My Pride
TOBYMAC Bum For You

NATIONAL MUSIC

Voice of America broadcasts in 44 lan-
guages in over 60 countries with an audi-
ence of 100 million listeners on 798 radio
stations and 502 television stations.

Larry London ® 202-619-3901

Artist/Title Total Plays
KELLY CLARKSON Behind These Haze! Eyes 28
FRANKIE J How To Deal 28
PUSSYCAT DOLLS Don't Cha 28
D.H.T. Listen To Your Heart 26
GREEN DAY Holiday 26
FAT JOE {/NELLY Get It Poppin’ 24
LIFEHOUSE You And Me 24
RIHANNA Pon De Replay 24
CLICK FIVE Just The Girl 22
LIL ROB Summer Nights 22
BACKSTREET BOYS Just Want You To Know 22
GWEN STEFANI Coo! 20
MARIAH CAREY Shake It Off 20
BLACK EYED PEAS Don't Lie 18

ROB THOMAS This Is How A Heart Breaks 16
NATASHA BEDINGFIELD These Words 16
BOWLING FOR SOUP Ohio (Come Back...) 16
WEEZER Beverly Hills 14
PAPA ROACH Scars 14
LUDACRIS Pimpin’ All Gver The World 14
BOW WOW {/OMARION Let Me Hold You 12
JESSICA SIMPSON These Boots Are Made... 12
BLACK EYED PEAS Don't Phunk With My... 12

COLDPLAY Speed Of Sound 10
MISSY ELLIOTT Lose Control 10
MARIAH CAREY We Belong Together 2
Adds

CRAZY FROG Axel F
GORILLAZ Feel Good Inc.

SIRIUS T

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

The Pulse
Haneen Arafat
U2 City Of Blinding Lights

New Country
Al Skop

KEITH ANDERSON XXL
TERRI CLARK She Didn't Have The Time

Octane
Jose Mangin

AVENGED SEVENFOLD Bat Country
SHINEDOWN Save Me

Faction

Jeff Regan

STORY OF THE YEAR We Don't Care Anymore
FROM AUTUMN TO ASHES Short For Show
Shade 45

Lil Shawn

YING YANG TWINS {/PITBULL Shake

LIL KIM Lighter’s Up

OBIE TRICE f/EMINEM Emulate

CLINTON SPARKS {/DR. DRE... I'm Serious
Left Of Center

Rich McLaughlin

SIGUR ROS Glosoli

EXIT Don't Push

TEENAGE FANCLUB Slow Fade

MDBIUS BAND The Loving Sounds Ot Static
FEIST Mushaboom

NIGHTMARE OF YOU Dear Scene, | Wish | Were Deat
KOUFAX Why Bother At All

Universo Latino
Gino Reyes

CHAYANNE No Te Preocupes Por Mi
LU Por Besarte

Music
CHOICE
Your Music. Your Cholce.™
30 million homes
27,000 businesses
Available on digital cable and DirecTV

Damon Williams ® 646-459-3300

ROCK

Gary Susalis

ROLLING STONES Rough Justice
ALTERNATIVE

Gary Susalis

FOO FIGHTERS DOA
AMERICANA

Liz Opoka

BRANOI CARLILE Closer To You
HACKENSAW BOYS Kiss You Down There

D MUSC

Rick Gillette » 800-494-8863
10 million homes 180,000 businesses
DMX Fashion Retail
Julie Herrera

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

NIKKA COSTA Around The Worid

AUDIO BULLYS Take You There

DEEP DISH #/STEVIE NICKS Dreams

LEELA JAMES Good Time

CUT COPY Saturdays

COLETTE What You Want

HUAN MACLEAN Give Me Every Little Thing
JAMIROQUAI Feels Just Like It Should...

MISSY ELLIOTT Teary Eyed

TELEPOPMUSIK t/D. ANDERSON Into Everything...
This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

ALTERNATIVE

Dave Sloan

FOO FIGHTERS DOA

FRANZ FERDINAND Do You Want To
NEW PORNOGRAPHERS Use It

DANCE

Randy Schidger

T.A.T.U. All About Us (Dave Aude Big Room Vocal Edit
CHRIS PANAGHI The Feeling (Chris Panaghi...)
COLETTE What Will She Do For Love (Kaskade's More...
DYCE Stand Alone (Original Radio)

MARLY Saturday (Morjac Radio}

RIHANNA Pon De Replay (Norty Cotto Radio)
UTADA Exodus 04 (Double J Edit)

ARTHUR 1/TITO NIEVES... La Gorda Linda ...
AXWELL Feel The Vibe... (Radio Edit)

DANCING DJ’S VS. ROXETTE Fading Like A Flower
MADELIN 2ERO | Gotta Know (Giuseppe D's...)
ATB Collides With Beauty

BRITNEY SPEARS Someday (Hi Bias Remix)

ADULT CONTEMPORARY
Jason Shiff
RYAN CABRERA Shine On

COUNTRY

Leanne Flask

KEITH ANDERSON XXL
MAVERICKS | Want To Know
RASCAL FLATTS Skin (Sarabeth)
MARTINA McBRIDE Rose Garden

866-MVTUNES

21,000 movie theaters

WEST

1. WHITE STRIPES My Doorbell

2. TIM McGRAW Do You Want Fries With That?
3. SCOTT GRIMES Livin' On The Run

4. FAITH HILL Mississippi Girl

5. KAYNE WEST Diamonds

MIDWEST

1. TIM McGRAW Do You Want Fries With That?
2. SCOTT GRIMES Livin' On The Run

3. WHITE STRIPES My Doorbell

4. FAITH HILL Mississippi Girt

5. KANYE WEST Diamonds

SOUTHWEST

1. TIM McGRAW Do You Want Fries With That?
2. WHITE STRIPES My Doorbell

3. SCOTT GRIMES Livin’ On The Run

4. FAITH HILL Mississippi Girl

5. HANNA-McEUEN Ocean

NORTHEAST

1. WHITE STRIPES My Doorbell

2. SCOTT GRIMES Livin' On The Run

3. TIM McGRAW Do You Want Fries With That?
4. HANNA-McEUEN Ocean

5. KANYE WEST Diamonds

SOUTHEAST

1. WHITE STRIPES My Doorbell

2. TIM McGRAW Do You Want Fries With That?
3. SCOTT GRIMES Livin' On The Run

4. FAITH HILL Mississippi Girl

5. HANNA-McEUEN Ocean

E-

HOOTIE GO MILE-HIGH Following Hootie & The Blowfish’s performance

at Pikes Peak International Raceway in Colorado Springs, Hootie lead singer
Darius Rucker (1) took some time to hang out with Jones Radio Networks Hot

AC MD Chad Blake.

fsﬂep_

Artist/Title Total Plays
HILARY DUFF Wake Up 84
CRAZY FROG Axel F 82
BOWLING FOR SOUP 1985 79
GWEN STEFANI {/EVE Rich Girl 77
AKON Lonely 76
KELLY CLARKSON Behind These Hazel Eyes 76
JESSE McCARTNEY Beautiful Soul 73
ALY & A.J. Do You Believe In Magic 33
JESSE McCARTNEY She's No You 32
ALY & A.J. Walking On Sunshine 32
J0JO Leave (Get Out) 32
KELLY CLARKSON Breakaway 31
BS Dance For You 30
CHEETAH GIRLS | Won't Say 29
KELLY CLARKSON Since U Been Gone 29
BOWLING FOR SOUP Almost 29
BLACK EYED PEAS Let's Get It Started 29
ALY & A.J. No One 27
ASHLEE SIMPSON Pieces Of Me 27
USHER Caught Up 27

Playlist for the week of Aug. 8-14.

AoL Radio @ Network
Ron Nennie 415-934-2790

Top Alternative

Pete Schiecke

HAWTHORNE HEIGHTS Niki FM
Top Jams

Donya Floyd

YOUNG JEEZY Soul Survivor
CHRIS BROWN Run it
JERMAINE DUPRI Gotta Getcha

Top Pop
Jeff Graham
KELLY CLARKSON Because Of You

@RADID NETWORKS

Phil Hall » 972-991-9200

Country Coast To Coast
Dave Nicholson

KEITH ANDERSON XXL

Real Country

Richard Lee

TRISHA YEARWOOD Georgia Rain
Hot AC

Dan Lopez

HOOTIE & THE BLOWFISH One Love
SHERYL CROW Good Is Good

9

JONES

RADIO

Ken Mouitrie » 800-426-9082

Soft AC

Mike Bettelli/Teresa Cook
ANNA NALICK Breathe (2am)
Mainstream AC

Mike Bettelli/Teresa Cook
D.H.T. Listen To Your Heart
CHR

Steve Young/John Fowlkes

BOWLING FOR SOUP Ohio (Come Back To Texas)
KELLY CLARKSON Because Of You
CRAZY FROG Axel F

Rhythmic CHR
Steve Young/John Fowikes

BLACK EYED PEAS My Humps
KANYE WEST Gold Digger

Mainstream Country
Hank Aaron

RASCAL FLATTS Skin (Sarabeth)
New Country

Hank Aaron

RASCAL FLATTS Skin (Sarabeth)
JOE NICHOLS Tequila Makes Her Clothes Fall Off

Lia

Ken Moultrie/Hank Aaron
PHIL VASSAR Good Ole Days
Danny Wright

Ken Mouitrie/Hank Aaron
KEITH URBAN Better Life

24 HOUR FORMATS
Jon Holiday « 303-784-8700

Adult Contemporary

Rick Brady

KELLY CLARKSON Behind These Hazel Eyes
Rock Classics

Adam Fendrich

QUEEN & PAUL RODGERS Tie Your Mother Down
QUEEN & PAUL RODGERS Fat Bottomed Girls

U.S. Country
Penny Mitchell
NEAL McCOY Billy's Got His Beer Goggles On

| WESTWOO0D ONE

Charlie Cook * 661-294-9000

Adult Rock & Roll

Jeff Gonzer

ROBERT PLANT... Tin Pan Valley
Aduit Contemporary

Andy Fuller

HOOTIE & THE BLOWFISH One Love

Bright AC

Jim Hays

MELISSA ETHERIDGE Refugee
Mainstream Gountry
David Felker

HOT APPLE PIE Hillbillies

Hot Country

Jim Hays

RASCAL FLATTS Skin (Sarabeth)
Young & Verna

David Felker
KEITH URBAN Better Life

=y ey e e ]

After Midnite

Sam Thompson
SARA EVANS A Real Fine Place To Start

AR
NV

WAITT RADMT NETWDRNS

Country Today
John Glenn
BLAINE LARSEN The Best Man

AC Active

Dave Hunter
D.H.T. Listen To Your Heart

Alternative Now!

Polychronopolis
COLDPLAY Fix You

the john Eﬁ'%

Music end inteligenoe for your Life

Scott Meyers « 888-548-8637

Nightly Tesh Show
ANNA NALICK Breathe (2am)

Weekend Tesh Show
KIMBERLY LOCKE | Gould

R e TN

N\
q,musm

Jay Frank 310-526-4247

Audio

3 DOORS DOWN Live For Today

50 CENT Piggy Bank

BLAKE SHELTON Nobody But Me

COHEED & CAMBRIA Welcome Home
COLDPLAY Fix You

D.H.T. Someone

DAMIAN MARLEY Welcome To Jamrock

DAVE MATTHEWS BAND Dreamgirl

GRETCHEN WILSON All Jacked Up
HANNA-MCEUEN Something Like A Broken Heart
HINDER Get Stoned

JARS OF CLAY I'll Fly Away

MIKE DOUGHTY Looking At The World From The ...
NICKELBACK Photograph

RIHANNA if It's Lovin’ That You Want

ROBERT PLANT... Tin Pan Valley

STEVEN STRAIT This Is Living

SWITCHFOOT Stars

TEAIRRA MARI No Daddy

YING YANG TWINS Shake

Video

50 CENT Piggy Bank

BABYFACE Sorry For The Stupid Things
BACKS TREET BOYS Just Want You To Know
COLDPLAY Fix You

D.H.T. Listen To Your Heart

FUNERAL FOR A FRIEND Monsters

USED | Caught Fire

TONY YAYO Curious

<€ musicsnippet.com »»
Tony Lamptey « 866-552-9118

Hip-Hop
WAYLAND WILSON Released

JIM JONES What You Need Drankin’ On
CUBAN LINK No Mercy

JAE MILLZ Who

R&B

SYLEENA JOHNSON Another Relationship
RAY J One Wish
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NATIONAL MUSIC

CMT |

TELEVISION

72 million households

MUSCTEEVISION] Lori Parkerson

202-380-4425 D o COUNTRY MUSIC TELEVISION Friday, 8/19 « Hot Hot Heat, David Letter-
Plays 75.1 million households o LL Cool J. The Ellen DeGen- man
FALL OUT BOY Sugar, We're Going Down 3| BPM(XMB1) Brian Philips. Sr. YP/GM ’ o . ) )
RIHANNA Pon De Replay A Chris Parr, VP/Music & Talent eres Show (check local listings » Amy Miles, Jimmy Kimmel.
GWEN STEFANI Cool 38 Ll ADDS : A inwri
MISSY ELLIOTT Lose Control 38 FORD f/JORI Pure Imagination - for time and Channel)' RUfU'S Wamwnght’ Late Late
50 CENT {/MOBB DEEP Outta Contol S e Io . CHRIS CAGLE Miss Me Baby ays « Ben Folds, The Tonight Show With Craig Ferguson (CBS,
GORILLAZ Feel Good Inc. 37 iy . .
MY CHEMICAL ROMANCE Helena 3 | SQUIZZ (XM48) - - y T;’;’ L;‘; Show With Jay Leno (NBC, check  check local listings for time).
) LEANN RIMES Probably Wouldn't Be This Wa - .
MARIAH CAREY Shake It Off % | Charlie Logan LLERALILAURL UL local listings for time). Tuesday, 8/23
BOW WOW 1/DMARION Let Me Hold You 34| CELBACK Photoorash BROOKS & DUNN Play Something Country 30 30
KANYE WEST Diamonds 28 grap TOBY KEITH As Good As | Once Was 30 30 * 3 Doors Down, Elien DeGen-
s Dont Cha 8 SOILWORK Nerve FAITH HILL Mississippi Gir 29 30 e
ont Lie . *
SIMPLE PLAN Unfied b THE LOFT (XM50) MONTGOMERY GENTRY Something To Be.. 29 30 . iah Carey View (ABC
SHAKIRA La Tortura 13 Mike Marrone SUGARLAND Something More 29 28 Marial , The y
WEBBIE /BUN B. Give Me That 13| BETH NIELSEN CHAPMAN Trving To Love Yo SARA EVANS A Real Fine Place To Start 29 27 check local listings for time).
M ying U
PAPA ROACH Scrs 13| BETH NIELSEN CHAPMAN Will And Liz LA 2% 2% * Kem, Jay Leno.
TONY YAYO So Seductive 13 TRACE ADKINS Arlington 27 14 '
BETH NIELSEN CHAPMAN Who We Are ; ; .
ALL-AMERICAN REJECTS Dirty Little Secret 13 J0 DEE MESSINA Delicious Surprise 27 12 » Jermaine DupﬂY David Letter-
BOYZ N DA HOOD Dem Boyz 12| JACKSON BROWNE Lives in The Balance
GRETCHEN WILSON Al Jacked Up 25 12 man.
AKON Belly Dancer (Bananza) 12
ROLLING STONES Streets Of Love GARY ALLAN Best | E 23 21
Video playlist for the week of Aug. 8-14 i RISl » Relient K, Jimmy Kimmel!
X COUNTRY (XM12) NICKEL CREEK When [n Rome 2 25 ’ :
Jessie Scott RASCAL FLATTS Fast Cars And Freedom 22 22 » Donny Osmond, Tony Dan-
75 million households CHRIS SCRUGGS Really Ain't Got A Care TRISHA YEARW0OD Georgia Rain 2130 o za.
Rick Krim KNITTERS Buming House Of Love WARREN BROTHERS Change A ing Wednesday, 8/24
VAN ZANT Help Somebody 20 15 )
Exec. VP HACKENSAW BOYS Cannonball TG o B oJ . Si d Willi
KEITH AnnmanICP"ir”j Wild i 16 15 LB e UL 'ca Simpson and e
This week’s VH1 Playlist frozen. I0kin WIld Flowers R Nelson, Jay Leno.
| SHEOAISY Don't Warry ‘Bout A Thing 15 15 Letterman (CBS, check local list- » ay Lon

ADDS

* The Click Five, Jmmy Kim-

ings for ime).

David Cohn Airplay as monitored by Mediabase 24/7
between Aug 8-14. . . . mel
BACKSTREET BOYS Just Want You To Know General Manager « Esthero, Jimmy Kimmel Live -
BON JOV1 Have A Nice Day .. “m
D.H.T. Listen To Your Heart (ABC, check local listings for rsday, 8/25
GORILLAZ Feel Good Inc. time)
HOOTIE & THE BLOWFISH One vae YING YANG TWINS Badd 36 : . .
DAVE MATTHEWS BAND Dreamgir YOUNG JEEZY And Then What 34 * Rob Zombie and Ying Yang
PUSSYCAT DOLLS #/BUSTA RHYMES Don't Chz MISSY ELLIOTT Lose Control o GREAT AMERICAN COUNTRY Twins, Last Call With Carson
GWEN STEFAN! Cool KILLERS All These Things That I've Done 28 Dalv (NBC. check | Llisti
MARIAH CAREY We Belong Together GORILLAZ Feel Good Inc 27 38.3 million hous‘eho/ds 3)’( , Check loca |st|ngs for
LIFEHOUSE You And Me FALL OUT BOY Sugar. We're Going Down 26 Ed Hardy, President time).
GREEN DAY Holiday KANYE WEST Diamonds 26 Sarah Trahern, VP/Programming . .
NATASHA BEDINGFIELO These Words NINE INCH NAILS Onty 25 ADDS * Lindsay Lohan and Michael
COLDPLAY Speed Of Sound GREEN DAY Wake Me Up When September Ends 25 Feinstein, The Tony Danza Show
WEEZER Beverty Hills PAUL WALL 1/BIG POKEY Sittin’ Sidewayz 24 LONESTAR You're Like Coming Home - 5
ROB THOMAS This s How A Heart Breaks RISE AGAINST Swing Lfe Away . JEFF BATES Good People (check local listings for time and
MISSY ELLIOTT Lose Control DAMIAN “JR, GONG” MARLEY Welcome To.. 22 channel)
RIHANNA Pon De Replay : eicome 10.. GAC TOP 20 :
BECK Gir T ASAP - Saturday, 8/20 : : e
FOO FIGHTERS Best Of You ALL-AMERICAN REJECTS Dirty Little Secret 22 BROOKS & DUNN Play Something Country . . : I ¥ i e
BLACK EYED PEAS Don’t Phunk With My Heart BOYZ IN DA HOOD Dem Boyz 21 SARA EVANS A Real Fine Place To Start s Scissor Sisters, Saturday |7
MARIAH CAREY Shake i1 Off 50 CENT 1/MOBB DEEP Outta Contral 19 BRAD PAISLEY Alcohal ; ; . I__. " el
JESSICA SIMPSON These Boots Are Made For Walkin’ T.1. Motivation 18 e Night Live (NBC, 11:30pm ET/ Papa R h
A FAITH HILL Mississippi Girl | pa Hoaci
BLACK EYED PEAS Don't Lie R. KELLY {/GAME Playas Only 18 . . PT) —_—
SHAKIRA /ALEJANDRO SANZ La Tortura " —— A = TRISHA YEARWOOD Georgia Rain Monday, 8/22 . Jav L
GREEN DAY Wake Me Up When September Ends —— JOSH GRACIN Stay With Me (Brass Bed) onday, Papa Roach, Jay Leno.
SYSTEM OF A DOWN Question! 18

SHERYL CROW Good Is Good
Video playlist for the week of July 25-31.

MONTGOMERY GENTRY Something To Be Proud Of
CRAIG MORGAN Redneck Yacht Club

GARY ALLAN Best | Ever Had

SHEDAISY Don't Worry "Bout A Thing \
TOBY KEITH As Good As | Once Was
JAMIE 0'NEAL Somebody’s Hero
KEITH ANDERSON Pickin’ Wild Flowers
RAY SCOTT My Kind Of Music
SUGARLAND Something More

¢ Our Lady Peace, Craig
Ferguson.

¢ Bo Bice featuring Richie

Video piaylist for the week of Aug. 8-14.
Sambora, Jay Leno.

— Julie Gidlow

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

| This week's BET Playlist frozen.

The ”iTui;les MuSic StoreToplO

BILLY CURRINGTON Must Be Doin' Somethin’ Right . t 4
VIDEO PLAYLIST RAP CITY LEANN RIMES Probably Wouldn't Be This Way ﬁ Apple’s iTunes Music Store is the leading digital-music service in
OESTINY'S CHILD Cater 2 U GAME Dreams NEAL McCOY Billy's Got His Beer Goggles On /| the U.S., offering a catalog of more than 1 million songs from all four

BOYZ IN DA HOOD Dem Boyz

PRETTY RICKY Grind With Me

BOW WOW t/OMARION Let Me Hoid You

FANTASIA Free Yourself

LYFE Must Be Nice

MIKE JONES Back Then

GAME Dreams

LUDACRIS #/BOBBY VALENTINO Pimpin’ All Over The Wond
MARIAH CAREY We Belong Together

MIKE JONES Back Then

WEBBIE {/BUN B. Give Me That

JERMAINE DUPRI f/JOHNTA AUSTIN Gotta Getcha
YING YANG TWINS f/MIKE JONES Badd

KANYE WEST Diamonds

BOYZ N DA HOQD Dem Boyz

TLASAP.

LUDACRIS 1/BOBBY VALENTINO Pimpin’ All Over The World
Video playlist for the week of July 17.

Producer Michael Alltmont

TOM-KAT CONTINUE WORLD TOUR Taking time out of their busy
schedule preparing their nuptials, Tom Cruise and Katie Holmes recently
dropped by Premiere’s studios. Seen here are (I-r) Premigre VP/Network
Programs & Services John Weber, Holmes, Cruise and Premiére Radio

OWIGHT YOAKAM Intentional Heartache
KEVIN SHARP | Think I'll Stay

Information current as of Aug. 19.

PRILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 DAVE MATTHEWS BAND §1,1553
2 KENNY CHESNEY $1,1090
3 TOM PETTY & THE HEARTBREAKERS 3626.9
4 JAMES TAYLOR 3619.4
5 AMERICAN IDOLS LIVE $465.9
6 BRUCE SPRINGSTEEN $465.4
7 STEVIE NICKS / DON HENLEY $445.4
8 RASCAL FLATTS $420.0
9 SANTANA $4106
10 GREEN DAY $402.5

11 VANS WARPED TOUR 33743
12 CHICAGO / EARTH, WIND & FIRE $354.9
13 DEF LEPPARD / BRYAN ADAMS $350.2
14 SARAH McLACHLAN $332.3
15 ANDRERIEU $286.3

Among this week's new tours:
BECK
DAVIO GRAY
POSIES
RADIATORS
WIDESPREAD PANIC

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’
On-Line Listings, 800-344-7383;
California 209-271-7900.

www.americanradiohistorv.com

major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Aug. 16, 2005.

1. CLICK FIVE Just The Girl

2. RIHANNA Pon De Replay

3. FALL OUT BOY Sugar, We're Goin’ Down

4. GORILLAZ Feel Good Inc.

5. PUSSYCAT DOLLS /BUSTA RHYMES Don't Cha
6. BLACK EYED PEAS Don't Lie

7. LIFEHOUSE You And Me

8. WEEZER Beverly Hills

9. GWEN STEFANI Cool

10. GREEN DAY Wake Me Up When September Ends

Top 10 Albums

.311 Don't Tread On Me

. NICKEL CREEK Why Should The rire Die?
.COLDPLAY X& Y

. BLACK EYED PEAS Monkey Busmess

. HOOTIE & THE BLOWFISH Looking For Lucky
FALL OUT BOY From Under The Cork Tree

. FIONA APPLE O’ Sailor/Parting Gitt (single)

. BRAD PAISLEY Time Well Wasted

. JACK JOHNSON /n Between Dreams

0. DANE COOK Retaliation

1
2
3
4
5
6.
7
8
9
1

o s AR 2

BIIN . SYe p
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A&R WORLDWIDE

PART ONE OF A Two-PART SERIES

SAT BISLA

sat@anrworldwide.com

Legally Speaking

Talking with music lawyers in the U.S. and U.K.

Love them or hate them, we all need the advice and guidance
of lawyers at one time or another in our professional lives.
Lawyers, solicitors, attorneys — whatever you call them, they’re
an essential component of operating a business. In the music in-
dustry, lawyers offer important advice and assistance with,
among other things, dealing with artists, procuring rights to and
ownership of intellectual property and negotiating contracts.

[ recently spoke with some leading music
and media attorneys from the U.S,, UK. and
New Zealand to get an overview of how their
profession is adapting to the rapid changes in
our industry and to today’s multimedia cli-
mate. In Part One, we talk with Los Angeles-
based Doug Mark and London solicitor Sa-
rah Stennett.

Mark is a shareholder in highly respected
L.A. law firm Barnes, Morris, Klein, Mark,
Yorn, Barnes & Levine. He began his profes-

. sional career back in
1986, when he joined
the Law Offices of Ross
T. Schwartz, which
eventually became
Schwartz & Mark. That
firm focused on repre-
senting recording art-
il i | ists, independent la-
e SEEEE bels, celebrity estates,
Doug Mark songwriters, film com-
posers, writers and actors.

In 1992, Mark joined Giant Records, a joint
venture with Warner Bros., as head of busi-
ness affairs. He oversaw the contracts for such
artists as Hammer, Color Me Badd and Big
Head Todd & The Monsters, along with joint
ventures and employee-executive deals.

Meanwhile, he continued to work with cli-
ents including Epitaph and Danny Elfman
and consulting for The Smashing Pumpkins
and other artists. From 1996-1997 he worked
as an Exec. VP at Epitaph, and in 1998 he
moved his law practice into his home. He
joined Barnes, Morris, Klein, Mark, Yorn, Bar-
nes & Levine in 2000.

S

“In the U.S. market, the
money has decreased and
the rights taken by the
labels have increased.”

Doug Mark

" i TR S R T P T
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Client Base

Mark says, "My clients range from suc-
cessful recording artists to Oscar-winning
film composers to label presidents to multi-
platinum producers to new and unsigned
artists to several independent labels. Also,
[ represent] a couple of technology-based
music companies and some actors and di-
rectors.

“Our firm is an amazing combination of
youthful energy, a significant clientele and a
broad spectrum of disciplines. By represent-
ing banks and financial-equity players, major
movie stars and prominent TV-show creators,
we are overseeing deals at the highest levels
of the entertainment industry.

“We combine that with a synergy: I work
with recording artists who are starring in mov-
ies and actors and comedians making major
record deals, and I am willing to work with
new and unsigned artists. It adds up to the
most exciting firm artists could have on their
team.

“Our combination of relationships with the
bosses and work with street-level A&R, as
well as our substantial regard for and history
with the top independent artists and our deal-
making skills, gives us a strong competitive
advantage.”

You Need A Lawyer

“Artists can and should create a street-
level buzz on their own, through great
shows, fan development and good music on
the Internet and on disc,” Mark says. “You
never know exactly the right time for the
professional — that is, the lawyer — to cap-
italize on that process with an intensive
shopping period leading to a record deal,
but it is necessary for the professional to
truly interface with the companies and not
the artists.

“In the U.S. market the money has de-
creased and the rights taken by the labels have
increased. Therefore — and without giving
away my trade secrets — I look at the land-
scape of each artist’s situation combined with
the label's policies and maneuver the most ap-
propriate deal.

“Sometimes we get paid a lot, sometimes
the deal is short-term, in other situations the

royalty is super-high, sometimes we create dif-
ferent income streams, and sometimes we li-
cense an existing record. It all depends, but it's
always unique. I'm not interested in the cook-
ie-cutter deals preferred by the labels and the
volume-oriented law firms.”

Are U.K. Lawyers Different?

“I believe that, with few exceptions, U.S.
music lawyers are more entrepreneurial in
their relationships than are U.K.-based law-
yers,” Mark says. “U.S. lawyers also seem
more proactive and less traditional in their
approach to an artist. That's not to say that
U.K. counsel is any less effective or less pas-
sionate. Their system works great, and the
U.K. music scene is fantastic all the way
around.”

“The focus on
negotiating any
record deal should be
to ensure that the
band has sufficient
money to be able to
live duning the length
of the contract

pen' K

Sarah Stennett
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Who are some of the unsigned artists Mark
currently represents? “Right now we have an
exciting and diverse unsigned roster,” he says.
“From Austin’s Wide Awake, with sellout
shows and hit songs, to The Plebz in Los
Angeles, a buzz band in a Bowie-esque rock
vein. We have fantastic ‘new folk’ from The
Chapin Sisters and Chris & Thomas.”

Mark also names Vitamin C and Kay Han-
ley, as well as Hustle & Flow rapper Al Kapone
and a new signing, synth pop band Test Your
Reflex. “These artists will all be heard from in
the very near future,” he says.

Across The Pond

Sarah Stennett is a partner in Spraggon
Stennett Brabyn, one of London’s most inno-
vative legal partnerships. She and partners
Paul Spraggon and Andrew Brabyn set up the
firm in 1996, and over the past nine years SSB
has built a small and specialized team that
works exclusively in
the music, film and
television fields. o

“We decided early |
on toexclusively repre-
sent artists, managers
and small independent
labels,” Stennett says.
“Our clients range : .
from Keane, The Prod- L= 2
igy and The Streets to Sarah Stennett
Jem. We also represent producer-writers in-
cluding Guy Sigsworth [Madonna, Seal, Bjork,
Annie Lennox] and David Erikson.”

About her firm’s philosophy, Stennett says,
“"We don't like to consider our involvement as
‘shopping.” It's not simply a case of blanket-
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mailing CDs out to every A&R person in our
database.

“We have forged strong relationships
with both the UK. and U.S. A&R commu-
nities and make a judgment from our expe-
rience as to which people may like each
unsigned client. Our team will then facili-
tate an introduction to ensure that all of
those people whom we consider may like a
particular artist get to hear them before the
artist makes a decision on where the best
place is to sign.

“By being selective in the artists we choose
to support and champion, and on account of
our good track record from such introduc-
tions, the impact of being an SSB-represented
act is such that we can ensure any acts we in-
troduce are given careful consideration.”

Stennett believes SSB is a law firm with a
difference, saying, “Our team really cares
what happens to our clients. We like to go
above and beyond the call of lawyerly duty,
making both crucial business and inspired
creative introductions between our clients.
Unlike many of the traditional firms, we do
not work on retainers for the major labels. We
believe that leaves us free to act 100% in the
artist’s best interests.”

The music business has undergone many
changes over the past few years, so [ ask Sten-
nett if the way signings are handled has
changed as well. “Not really,” she says. “I have
always told artists to find the right home and
then think about how to make the deal work
financially.

"I was never an advocate of the late ‘80sand
early ‘90s front-loaded deals, which offered
extravagant personal advances but were in-
effective in regard to developing the band’s
long-term career.

“I think the focus on negotiating any
record deal should be on ensuring that the
band has sufficient money to be able to live
during the length of the contract period, to
enable them to tour effectively and to have
all the necessary tools to promote and mar-
ket their music.

“I feel we have a thorough understanding
of how the business operates — not only ona
legal level, but in terms of the mechanics of
taking an artist that is unsigned through to
being an artist with a long-term career.

“Our firm can help tailor any deal, guide
artists through the quagmire of labels and
A&R, and ensure the two-dimensional words
of the contract fit into the reality of breaking
an artist. I also think it is important in today’s
market to do deals as swiftly as possible.”

Stennett and her partners are also represent-
ing some artists who are available for signing,
licensing or publishing, including Republic Of
Loose, The Howling Bells, The Recoil, Drive
By Argument and Good Shoes.

Finally, what does Stennett see as the key
difference between lawyers in the U.S. and the
U.K?Inadistinctly Liverpudlian rhythm, she
replies, “The accent!”

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hilis, CA 90212, USA
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Indy’s Indie
Makes Its Mark

WKLU sees success against corporate giants

ere’s something different on the air in Indianapolis. It’s
8am on a Thursday, and this particular radio station is play-
ing music — lots of it. In fact, in this hour there’s just one three-
minute break, at about 8:48. But that’s nothing out of the ordi-
nary at Classic Hits WKLU. One of the station’s claims to fame

More Music In The Morning

While talk-oriented morning hosts Bob & Tom enjoy stellar ratings at
Clear Channel Classic Rocker WFBQ/Indianapolis, independently
owned WKLU has attracted listeners in the wakeup hours by focus-
ing on what it does: playing lots of music. Here’s a look at the 10am
hour from Aug. 10, courtesy of Mediabase 24/7.

THIN LIZZY The Boys Are Back In Town
EARTH, WIND & FIRE Shining Star
GARY NUMAN Cars
CROSBY, STILLS & NASH Just A Song Before | Go
ROLLING STONES Paint it, Black
BOSTON Feelin’ Satisfied
BOB DYLAN Like A Rolling Stone
GORDON LIGHTFOOT Wreck Of The Edmund Fitzgerald
ROD STEWART Hot Legs
CREEDENCE CLEARWATER REVIVAL Who'll Stop The Rain
TINA TURNER What's Love Got To Do With it
TOMMY JAMES & THE SHONDELLS Mony Mony
YES Owner Of A Lonely Heart
WANG CHUNG Dance Hall Days

is that it only stops the music once an hour.

It's all part of a master plan thus far executed
with much success by Russ Oasis, the hands-
on owner of WKLU. Oasis also owns CHR/
Rhythmic WJFX (Hot 107-9)/Ft. Wayne, IN, and
he’s perhaps best known for engineer-
ing the 1997 sale of WRMA & WXDJ/
Miami by his former company, New
Age Broadcasting, to Spanish Broad-
casting System for $111 million.

“I'm having a blast,” says Oasis,
who proudly calls himself a geek
when it comes to radio. But while he’s
enjoying himself, the station is also a
business, and Oasis understands that.
“I really love radio, so [ get a charge
out of doing well,” he says. “And when you do
well, you make money and everybody’s happy.”

A Stick Buyer

Which leads us to WKLU. Why has Oasis
embraced Indiana? “Back in 19921 had obtained
a license in Ft. Wayne through an [FCC] Docket
80/90 expansion, so I understood the market
well. And I'm a stick buyer. I like to buy sticks
and improve them. I'm not a cash-flow buyer,
I'm a distressed-property buyer.”

Before Oasis’ arrival WKLU was an offbeat
station that catered to a very passionate but small
group of listeners. Today WKLU still has a bit
of a renegade image, but Oasis and his team
have tweaked the product to make the station
more competitive,
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throughout the East Coast.

Russ Oasis
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ONE DRIVEN OWNER when WKLU/indianapolis owner
Russ Oasis isn't doing something at the station, he can often be
found racing his Dodge Viper Competition Coupe at tracks

“This station was owned and operated by a
family that loved radio but didn’t really under-
stand it,” Oasis says. “They were hobbyists, and

they felt that if you were a Brownsburg, IN sta-

e tion, you could never compete with
the Indianapolis stations. They didn’t
really know the technical aspects of the
station. If somebody told them they
couldn’t improve the signal, they be-
lieved it without investigating further.

“They were thrilled that they had
paid maybe $200,000 or $300,000 for it
and now all of a sudden it was worth
$6 million or $7 million, but they
didn’t see that the station could be
worth $40 million.”

Tighter And Stronger

Qasis’ first order of business was putting a
plan in place to move WKLU'’s class A facility
from Brownsburg into Marion County, IN, just
west of downtown Indianapolis.

The transmitter move also involved convinc-
ing a station on a first-adjacent frequency to in-
crease its power. When that station’s owner
didn’t have the money to pump up the volume,
Qasis gave him the necessary funds. Today
WKLU has a significant signal throughout Mar-
ion County and building penetration in down-
town Indianapolis.

Qasis then put his stamp on what came out
of the speakers when listeners tuned to WKLU.
“We bought the station on the
18th of October and changed the
format the next day,” he says.

“The old format was — and |
know this is going to sound re-
ally strange — “Take the albums
that people play and find the
cuts that nobody plays.” It was
deep cuts by classic rock artists
with an occasional song that
was better-known — if the own-
er’s brother’s girlfriend liked it.
They’d play Beatles cuts, but
they’d play obscure Beatles cuts,
like ‘Blue Jay Way.” It was ex-
tremely quirky.”

Qasis putin place abroad play-
list featuring rock titles from the
late 1960s through the early 1990s,
some familiar and some not-so-fa-

[ -

miliar, and it obviously worked.

In fall 2004 the station earned a 2.0 12+ in the Indi-
anapolis Arbitrons. In winter 2005 WKLU grew to
a3.6. It repeated the feat in spring 2005 in an ultra-
competitive environment that saw the debut of two
new stations in late March,

Getting there didn’t involve an abrupt change
in direction from the old, laissez-faire WKLU. “1
don'tlike to go in like abull in a chi-
na shop and say, ‘We're genna
change this and we're gonna do that,
Oasis explains. “1 said, ‘Let's make a
few tweaks and adjustments and see
what happens.’

“We had plenty of time before the
tower moved. If it didn’t work, we
could look at a new format when the
tower moved. [ just did what I know
best and put the emphasis on the product. We're
a product-driven radio station — the product be-
ing the whole entertainment package.”

The ‘Russ Line’

“I'm really proud of the way this station
sounds,” Oasis continues. “I'm not quite 100%
all the way on all of the air talent, but they're
coming along. I didn't fire anybody when I took
the station over, but some of the people who
worked there had never worked at a station be-
fore, so we have to bring them up to speed, and
that takes a little while.

“I thought it’d be fun to not sacrifice anybody
if 1 could. I've been at too many stations and have
been fired too many times to blow people off.
We have not let any air talent go. We have all of
the same air talent that was there, plus a couple
of new guys.”

The airstaff includes several veterans of Clear
Channel’s crosstown Classic Rock giant, WFBQ.
“PD/morning host Libby Farr was on The Bob
& Tom Show, and [evening host] Jay Baker was
also there for a long time,” Oasis says. Afternoon
host Adam Ritz and nighttimer Danno both
came on board after stints at Clear Channel Al-
ternative WRZX/Indianapolis. -

Qasis says that bringing in listeners to WKLU
was a slow, steady process that involved no ad-
vertising whatsoever. “We made small changes
over a long period of time, and we haven’t done
any external marketing,” he says. “I haven't
spent a nickel. Not a nickel. Our station has
grown by word of mouth. It’s almost a cult sta-
tion at this point.”

Yet WKLU has held its own against not only
WFBQ — which has lost 1.5 shares since Oasis
took over WKLLU — but also against W]JJK (104.5
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Jack-FM), which Susquehanna flipped from Old-
ies in mid-March. Additionally, Emmis’ late-
March change of Hot AC WENS to a “Jack”-like
Country presentation as “Hank FM"” took the
market by storm in the spring.

WKLU is staying the course and will let the
market settle down before making any adjust-
ments. Qasis has reacted, however,
to the Jack tactic of telling listeners
not to bother calling in to make re-
quests. “Ibought a cell phone in In-
dianapolis with a phone number
that has my name in it,” he says.

“We then cut promos that said ‘If
you want to talk to the owner of the
station at any time, night or day,
about radio, give him a call at 525-
RUSS. The calls would shock you. T have never
ever been at a station that had such an incredi-
ble groundswell of listener support.

“Libby clears out all of the messages for me ev-
ery day so we can use them on the air. Frankly,
word of mouth is more powerful than advertising,
because with advertising you're subject to a pitch.
If you can get real people to talk about your sta-
tion, you have an endorsement from your peers.”

Making Money

And the audience is listening. Oasis says
WKLU is already beating WFBQ at night in the
25-54 demo, and it’s getting closer in afternoons:
WKLU was No. 5 in the winter book, and WFBQ
was No. 2. In middays WKLU had a 6.0 25-54
during the winter, while WFBQ had a 6.6.

“It's all about the product,” Oasis says. “We're
playing great music — better music, more inferest-
ing music. That's what people listen to FM radio for.
This isn't rocket science, this is common sense.”

How does Oasis make money, though, with
three or four commercials per hour? “It's about
having ratings and then charging a fair amount
for the commercials,” he says. “During consoli-
dation the stations that were so eager to get more
revenue lowered the price of their commercials
and added spots. We've done the opposite: We've
lowered the number of commercials and raised
the price of them. A lot of clients out there won't
pay, but that's OK. When you only have four com-
mercials an hour, you don't need a lot of clients.”

Of course, all this comes easily when you're
a mom-and-pop outlet. ”I don't need to satisfy
any board of directors,” Oasis says. "1 don’t need
to satisfy, and I don’t care about, Wall Street. I
can make money with four commerciais an hour
— a lot of money.”
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The Return Of
Ratingspalooza

Spring-book parties erupt, sponsored

by Sara Lee & Budweiser

he Arbitron gods were berry, berry good to the Pop format
in the spring book. Many of our compadres around the coun-
try were blessed with stellar numbers, delivered hot and fresh

from the ratings monolith.

Withthe “empty” light blinking on our T&E
budget, we were forced to get creative, going
old-school to speak to PDs via something
called a telephone, as well as that newfangled
e-mail thing, rather than harassing them in
person. But we are pleased as punch to be able
to give you this second helping of Pop ratings
success stories,
=, . "WNCL/Columbus, OH

"Screwed one book and kissed the next —
kind of reminds me of marriage,” says
WNC1/Columbus, OH PD Michael McCoy,
surveying his domain
from the lofty perch of |
No. 1 in the market |
12+, with a truly ridic- | &
ulous9.2. Let us pause |
to ponder that number. |
Now hangon to some- |
thing, because it only
gets sicker from here.

“We'realso No. 118-
34 and 25-54,and by a
nice margin,” McCoy
says. Does he think his sales department can
sell these kinds of challenging numbers? “If
they can’t, we should all get out of the busi-
ness,” he says, laughing. “I'm going to take
the next 90 days and have some fun.”

The obvious reaction to numbers this in-
sane from some smartass who writes for an
industry rag would be to say to McCoy,
“There’s nowhere to go from here but down,
pal,” so that’s what we say, to which McCoy
replies, “I know, but the scary part is, we're
dropping our worst month —an 8.2 — in the
next phase and holding on to a 9.4 for May
and a 104 for June.

“And in 25-54 we're dropping an 8.3 and
holding a 9.2and 12.0. That s just sick. If T was
smart, | would make like Michael Jordan and
immediately announce my retirement and go
out on top.”

%, WIEE lﬁ!Miﬂt‘lamm v

WZEE (Z104)/Madison is No. 1 12+ again.
Yawn. “We're also No. 1 with persons and
women 18-34 and 18-49 and No. 2 with 25-54
women, so, yeah, i was a good book,” Z104
PD Jon Reilly says, trying to appear casual.

Michael McCoy
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“QOur winter book was solid, and we man-
aged to carry those numbers through. We had
abad May but a huge June, so everything bal-
anced out.”

Reilly gives credit for the gains to several
high-profile promotions during the spring
book. “Our morning team, Connie & Fish,
helped raise over $400,000 for the University
of Wisconsin Children’s Hospital,” he says.
“Plus, we did the old ‘Live in It to Win It’ deal,
which had never been done in this market.”

7104 did put a little twist on the contest,
which was held in a Scion: “We moved the car
to a new location each day to maximize its vis-

1b111ty ” Reilly says.
" WSTO (Hot 96)/Evansville, IN* -

Another first-time PD had a spring book
worthy of being bragged about: It's our old
pal Stan “The Man” Priest, broadcasting live
from the spacious lobby of South Central
CHR/Pop WSTO (Hot 96)/Evansville, IN and
sporting an 8.1-9.2 book, good enough for
third 12+.

“We're also No. 118-34, with an 18.1 share,
and No. 118-34 across the board in every day-
part, including me in middays,” says Priest.
“Even I can’t screw this up.”

The numbers are especially gratifying giv-
en that Hot 96's Booker & Diane morning
show made some dramatic changes just be-
fore the book started. Namely, it lost Diane.
“She crossed the hall to our monster AC sta-
tion WIKY, No. 1 in the market with a friggin’
17.8 share,” Priest says.

“Producer Sarah Pepper was upped to co-
host, and despite the
fact that Booker is still
with the show, the
move paid off. They
held on to the No. 1
spot in their target
demo, which is gratify-
ing as hell. T can
breathe now.”

Finally, Priest, whose
station is currently un-
monitored, provides
this food for thought: “If you took into con-
sideration all the Pop stations monitored by

Stan ‘The Man’
Priest

Mediabase, we would be ranked No. 15 in the
country, based on our 18-34 AQH.”

" KSLZ (2107 7)/St. l.ouls .

"I feel like a man without a country.” That ]
Tommy Austin, PD of Clear Channel’s KSLZ
(Z2107.7)/5t. Louis, which vaulted 4.5-5.8 12+,
good enough for third in the market. Austin
is in the interesting position of having trans-
ferred from sister KHFI/Austin exactly half-
way through the spring i :
book.

“I'was in Austin for
45 days of the book
and here the other 45,”
Austin says. The good
news: Both his former
and his current station |
had great books, so |
he’s OK with sharing
the credit. “This sta-
tion did an outstanding job,” he says. “We're
No.118-34, No. 2 18-49 and No. 1 with wom-
en 18-24 and 25-34.

“Also, our morning guy, MJ Kelli [syndi-
cated from sister WFLZ/Tampa], continues to
dominate. He’s No. 1 18-34 and even beat
Howard Stern. All around, it was a great book.
I would like to thank MD Taylor J, Promotions
Director Craig Carmichael and former PD
Boomer and his crew. We have a great team

Tommy Austin

Another guy in a umque posmon is Kelth
Curry, who just six weeks ago strolled in the
door as PD of Kalamazoo’s new No. 1, Cu-
mulus CHR/Pop WKFR. He was just in time
to unpack and gaze in awe as a 9.4-11.7 book
fell directly into his lap.

“Yes, I'm a genius,” Curry says, laughing.
“What a way to walk in here. Thankfully,
there was already a team in place here that
was strong enough to get it done. I'm fortu-
nate to be working with some real pros, in-
cluding OM Mike McKelly and Cumulus VP/
Top 40 Programming Jan Jeffries.”

Curry is best-known for his long stint as
Asst. PD/MD at WDRQ/Detroit, a job that
lasted until WDRQ flipped from CHR/Pop
to Adult Train Wrecks —er, Adult Hits —and
everyone got blown out. “This is my first PD
gig, and it’s at a No. 1 station, so all I can do
is completely screw it up from here,” Curry
says.

“I'll try to make it slightly better by add-
ing some little touches, but if it ain’t broke,
I'm going to stay out of the way. This is a great
situation. I feel like the running back whojust
came into the game off the sidelines and Brett
Favre justhanded off the ball to me. I've been
prachcmg most of my life for this.”

" WILN (1sland 106)/"
¢~ Panama City; FL:..

For the first time, Styles Media is No. 1 in
its home market of Panama City, FL. Styles
CHR/Pop WILN (Island 106) soared to ridic-
ulous heights in the spring, leaping 5.0-11.1
12+ and tying for No. 1 in the market with
Clear Channel Country WPAP. The last time
WILN was in the top slot was back in 1998,
four years before Styles bought the station.

Styles owns three of Panama City’s top four
stations 12+, with WILN, Active Rock WYYX
and FM Talker WYOO, and, for the first time,
its five-station cluster has the largest share in
the market.

Now, please welcome Styles Media pro-
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gramming chief Anthony Acampora, whom
we know personally: “Styles co-founder/GM
Kim Styles and Director/Programming Keith
Allen led an amazing team this book. Island
has weathered the storm of a direct competi-
tor as well.”

'+ KELZ{Z106,7)/San Antonio "

As you read this, KELZ (Z106.7)/San An-
tonio PD/midday guy Doug Bennett s in the
process of changing his station’s positioner to
“The chicks dig us.” With Z2106.7 moving up
4.3-6.7 in women 18-34 and muscling its way
into the top 10 across the board in female dem-
0s —even 25-54 —he’s pretty happy with his
spring results.

"It was not a bad book,” Bennett says, ca-
sually mentioning that Z106.7 rose more than
a full point 12+,2.0-3.1. “Overall, I'm reason-
ably pleased with it. TSL was a real strong
point for us too. We picked up about an hour
a week in a lot of demos, and that makes a
pretty big difference.” %
Z106.7 builds in from
the young end, and
the station was No. 2
in teens, with an 11.8.

“Our spring book
was a lesson in ‘What
you target is what you
get traction in,”” Ben-
nett says. "V

We really
are a female-targeted
station. Not to say that we're alienating guys,
since there are some male numbers there, but
the women lead the way. That applies to ra-
le and other thmgs too

Doug Bennett

We caught up w1th WAKS (96 5 KISS FM)/
Cleveland PD Dan Mason as he was franti-
cally putting out fires to pester him about his
4.0-5.0 12+ spring book.

“The book where we had the fewest peo-
ple working here and everyone was working
crazy hours is the book where we put up some
of the best numbers,” Mason says. “Don’t let
corporate know about that. As soon as my Sr.
VP figures it out, he'll never let me leave the
office.”

Kiss did well across
the board in its target
demos: It was No. 2 18-
34 and also took second
place with women 18-
49 ("We've never done
well in that demo,”
Mason says). In wom-
en 18-34 the station was
No. 1 overall and tied
for second in morn-
ings.

“Our gratitude to [morning host] Valentine
for working as hard as he does,” says Mason,
who also points out that Kiss has trended up
for eight of its last nine books, showing steady
growth.

Kiss also scored big from its hottest-mom-
in-Cleveland contest. “It's our ‘Moms I'd Like
to Kiss,” so rather than MILF, it's MILK,” Ma-
son says. “It turned out that one of our final-
ists was in Playboy.

“Someone Googled her name and found
this link and sentit to us. It was all these soft-
core porn pictures of her. She was the hot-
test mom, but she finished dead last among
our five finalists because of the backlash. But,
good God, it did create some fun in the of-
fice.”

Dan Mason
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Wtk WEEC  ARTIST TTLE LABEL(S) Hiyb3 pLAYS AJ%%?!LCE Wosar AL DTIONS!
1 1 MARIAH CAREY We Belong Together //sland//DJMG) 8344 -257 692347 19 117/0
2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 7763 -275 641519 20 118/0
3 o D.H.T. Listen To Your Heart (Robbins) 7433 +179 535008 13 1181
4 o PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha /A&M/Interscape) 7344 +245 576468 17 113/0
b 0 RIHANNA Pon De Replay (Def Jam/IDJMG) 6829 +341 567288 1" 116/0
7 0 LIFEHOUSE You And Me (Geffen/ 6461 +259 476064 18 11142
9 0 FAT JOE fINELLY Get It Poppin’ (Atlantic/ 5435 +222 387938 12 109/0
6 8 BLACK EYED PEAS Don’t Phunk With My Heart /4&MjInterscope) 5423 -843 398797 18 116/0
8 9 PAPA ROACH Scars (Geffen) 4946 -488 352004 26 113/0
" @ MISSY ELLIOTT Lose Centrol (Gold Mind/Violator/Atlantic) 4942 +661 411633 1" 111)2
10 m GWEN STEFANI Cool /Interscope/ 4482 +63 321972 8 11710
17 @ WEEZER Beverly Hills (Geffen) 4084 +601 2338717 1" 107/4
15 @ NATASHA BEDINGFIELD These Words /Epic/ 3867 +127 235308 14 114/0
14 @ FRANKIE J. How To Deal (Columbia) 3848 +86 278355 14 102/0
13 15 GREEN DAY Holiday (Reprise/ 3762 -205 228666 14 104/0
19 @ BOW WOW f/OMARION Let Me Hold You (Columbia) 3607 +407 301000 8 93/a
12 17 WILL SMITH Switch finterscope/ 3556 -511 267602 26 111/0
20 @ MARIAH CAREY Shake It Off fisland/IDJMG) 3394 +612 261793 5 1115
18 19 3 DOORS DOWN Let Me Go (Republic/Universal) 3345 -70 245507 32 1080
16 20 GWEN STEFANI Hollaback Girl finterscope/ 2964 -588 180330 20 118/0
28 @ BLACK EYED PEAS Don't Lie (A&M/Interscope) 2634 +674 202479 3 107/6
26 @ LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 2401 +353 172378 8 86/8
21 23 CIARA fILUDACRIS Oh (LaFace/Zomba L abel Group) 2334 -400 163696 17 107/0
25 24 COLDPLAY Speed Of Sound (Capitol) 2296 -98 115690 10 90/0
27 @ BACKSTREET BOYS Just Want You Ta Know (Uive/Zomba Label Group) 2205 +207 141717 5 105/5
29 @ CLICK FIVE Just The Girl {Lava/ 2194 +251 108705 8 92/6
22 27 PRETTY RICKY Grind With Me (Atlantic/ 207 -530 129921 16 85/0
24 28 50 CENT Just A Lil' Bit (Shady/Aftermath/Interscope/ 1886 -548 133170 16 102/0
30 @ LIL ROB Summer Nights (Upstairs/ 1847 +21 . 118262 8 551
35 @ GORILLAZ Feel Goed Inc. (Virgin) 1538 +298 63710 7 86/12
AN 31 SIMPLEPLAN Untitled /lava/ 1479 -237 121780 19 93/0
36 @ AKON Belly Dancer (Bananza) (Universal) 1393 +216 128432 6 51/3
34 33  BOWLING FOR SOUP Ohio... (Silvertone/Jive/Zomba L abel Group) 1351 -18 56235 7 76/0
38 @ 50 CENT f/MOBB DEEP Outta Control /Shady/Aftermath/Interscope) 1262 +149 72513 6 53/3
37 @ ROB THOMAS This Is How A Heart Breaks (Atlantic/ 1259 +91 61051 6 60/2
32 36  BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 1184 -254 97508 19 98/0
40 @ CRAZY FROG Axel F (Universal) 1066 +206 75015 3 3013
33 38  JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 846 -546 3291 8 65/0
39 39  HOPEPARTLOW Who We Are (Virgin/ 835 -n 18632 9 57/0
4 40  HILARY DUFF Wake Up Hollywood) 726 -48 24565 4 56/0
43 @ FOO FIGHTERS Best Of You (RCA/RMG) 632 +39 16927 4 55/5
44 @ DESTINY'S CHILD Cater 2 U (Columbia) 624 +80 29211 3 3315
47 @ YING YANG TWINS f/MIKE JONES Badd (7V7) 578 +119 29511 2 2913
49 @ 3 DOORS DOWN Here By Me (Republic/Universal) 525 +100 16592 2 42/5
@ PRETTY RICKY Your Body /At/antic/ 511 +158 35376 1 26012
@ KELLY CLARKSON Because Of You (/RCA/RMG) 498 +196 7911 1 77166
@ BLACK EYED PEAS My Humps /A&M/interscope) 489 +177 49763 1 94
48 @ ALL-AMERICAN REJECTS Dirty Little Secret (/nterscope) 470 +10 13545 2 351
@ FALL OUT BOY Sugar, We're Goin’ Down {/sland//DJMG) 465 +180 16827 1 43/16
- @ ANNA NALICK Breathe (2am) (Columbia/ 454 +57 22964 3 2713
118 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/7-8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED{ ]2
MEDIABASE
MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
KELLY CLARKSON Because Of You (RCA/RMG) 66
FALL OUT BOY Sugar, We're Goin' Down fisiand/iDJMG) 16
RYAN CABRERA Shine On (£.V.L.A /Atlantic) 13
GORILLAZ Feel Good Inc. /Virgin) 12
WILL SMITH Party Starter (Interscope/ 12
PRETTY RICKY Your Body (Atlantic/ 12
GAVIN DEGRAW Follow Through (J/AMG) 10
BOW WOW fICIARA Like You (Columbia) 9
JOSH KELLEY Only You (Hollywood] 9
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
BLACK EYED PEAS Don't Lie (A&M/Interscope) +674
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic)  +661
MARIAH CAREY Shake It Off f/sland//DJMG) +612
WEEZER Beverly Hills (Geffen/ +601
BOW WOW fIOMARION Let Me Hold You (Calumbia) +407
LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG/  +353
RIHANNA Pon De Replay (Def Jam/DJMG) +341
GORILLAZ Feel Good Inc. {Virgin/ +298
LIFEHOUSE You And Me (Geffen) +259
CLICK FIVE Just The Girl /Lava/ +251
NEW & ACTIVE

BETTER THAN EZRA A Lifetime (Artemis/

Total Plays: 446, Total Stations: 32, Adds: 0

KEITH URBAN You'll Think Of Me (Capital/EMC)

Total Plays: 403, Total Stations: 21, Adds: 6

MARCOS HERNANDEZ if You Were Mine /Ultrax)

Total Plays: 392, Total Stations: 16, Adds: 4

KAC! BROWN Unbelievable (4&M/

Total Plays: 349, Total Stations: 32, Adds: 1

FEFE DOBSON Don't Let It Go To Your Head /island/iDJME/

Total Plays: 346, Total Stations: 42, Adds: 8

TOMMY LEE f/BUTCH WALKER Good Times (7L Education Services)

Total Piays: 299, Total Stations: 21, Adds: 4

GAVIN DEGRAW Follow Through (/AMG/

Total Plays: 292, Total Stations: 41, Adds: 10

SWITCHFQOT Stars (Columbia)

Total Plays: 263, Total Stations: 32, Adds: 5

BOW WOW f/CIARA Like You (Columbia)

Total Plays: 254, Total Stations: 19, Adds: 9

NICKELBACK Photograph {Roadrunner/iDJMG)

Total Plays: 205, Total Stations: 19, Adds: 8

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radicandrecords.com.

*Powaergold offers us limitless options with scheduling criteria and has integrated with all our
other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for.”

The Leaders in Advanced Music Scheduling Softwara for Windows 98/ME/NT/2000/XP

—

Dan Turnar, Vice President ‘== ...q it
Programming Services ‘o' Rabil

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com

info@powergold.com
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CHR/POP TOP 50 INDICATOR

August 19, 2005 R
Witk WEEK  ARTIST TTLE LABEL(S) PLAS PLAYS AJ%)T‘E)‘;‘LCE o M OS TA DDE D
2 @ PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&Miinterscape) 4206 +91 67662 17  69/0
ARTISTTITLE LABEL(S) ADDS
1 2 MARIAH CAREY We Belong Together //siand/IDJMG) 4068 127 66951 19 67/0 KELLY CLARKSON Because Of You (RCA/AMG) 2
3 0 D.H.T. Listen To Your Heart (Robbins/ 4057 +12 67018 14 68/0 NICKELBACK Photograph (Readrunner/i0JMG) 9
5 ©  LIFEHOUSE You And Me (Geffen) 3896 +185 65613 18 69/0 RYAN CABRERA Shine On (£.V.L.A/Atlantic) 9
. SAVING JANE Girl Next Door (Toucan Cove/Alert) 9
4 5  KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 3778 207 61057 19 63/0 BLACK EYED PEAS Dont L (48 Mintarcapel g
7 @  RIHANNA Pon De Replay (Def Jam/IDJMG) 3682  +140 60884 10  64/0 LUDACRIS Pimpin’ All Over The World (Def Jam South/I0JMG) 8
6 7 BLACK EYED PEAS Don't Phunk With My Heart (A&M/nterscape) 3305 263 52668 18  65/0 3 DOORS DOWN Here By Me (Republic/Universal) 7
9 0 GWEN STEFANI Cool finterscope/ 2877 +242 47798 8 69/0 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 6
GORILLAZ Feel Good Inc. (Virgin) 5
8 o PAPA RUACH Scars /66’//9”/ 2845 +34 42625 217 57’0 AKON Belly Dancer (Bananza) (Universal) 4
10 @ FAT JOE fINELLY Get it Poppin’ (At/antic) 2815 +219 44295 12 62/0 WILL SMITH Party Starter finterscope) 4
11 11 GREENDAY Holiday (Reprise) 2385 83 38060 14 610 Eﬁﬁoﬂcﬁélﬁf ﬁ:dvvfﬂffé'zf/ o :
1 IKe Tou fLowming,
14 @ WEEZER Beverly Hills (Geffer) 2351 +383 38269 11 622 | gy ANTHONY fISTH WARD WEEBIE Vent (Gracie Productions) 4
12 @ FRANKIE J. How To Deal {Columbia) 2157 +58 34337 14 61/0 MARIAH CAREY Shake It Off fs/and//0JMG) 3
17 @ MISSYELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 2131 +368 32228 10 63f6 BOW WOW f/OMARION Let Me Hold You (Columbia) 3
, 50 CENT #/MOBB DEEP Qutta Control (Shady/Aftermath/interscope) 3
16 () NATASHABEDINGFIELD These Words (Epic/ 2091 +164 33858 13 56/0 GAVIN DEGRAW Follow Through /RG] 3
21 (D BOWWOW fOMARION Let Me Hold You (Columbia) 1743 4276 25752 7 513
22 @ MARIAH CAREY Shake It Off fIsiand/I0JMG) 1675  +297 28504 6 6013
15 18 3DOORS DOWN Let Me Go (Republic/Universal) 1648 300 26056 33 46/0
18 19 COLDPLAY Speed Of Sound (Capitol) 1588 101 25408 13 54/
13 20 WILL SMITH Switch finterscope) 1585 451 26393 26  51j0
3¢ @ BLACKEYEDPEAS Don't Lie (4&Miinterscope) 1360  +509 24287 3 608
23 @  CIARAfLUDACRIS Oh (LaFace/Zomba Label Group) 1358 +29 21308 16  43)0 MOST
24 @ ROB THOMAS This s How A Heart Breaks (Atlantic/ 1316 +57 21401 8 51/0
26 @  CLICK FIVE Just The Girl Lava) 1258 +111 20939 7 492 INCREASED PLAYS
20 25  GWEN STEFANI Hollaback Girl (interscape) 1215 2215 18356 20  43/0 ToTAL
29 @ BACKSTREET BOYS Just Want You To Know (ive/Zomba Label Group) 1186 +197 19146 5 412 ‘;LT:;:TEL;E:B;‘:'S —_— / '"°“55“;;
- . on't Lie Interscape, +
19 27 PRETTY RICKY Grind With Me (Atlantic/ 1175 317 16638 14 38)0 WEEZER Beverly Hils Geffen +38
27 @ LIL ROB Summer Nights (Upstairs/ 1163 +13 20201 7 43/0 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) ~ +368
3t @  LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 1129 +237 17854 8 528 MARIAH CAREY Shake It Off f/siand//0JMG) +297
o . BOW WOW fIOMARION Let Me Hold You (Columbia/ +276
33 @ BOWLING FOR SOUP Ohlo.:. /‘S//vertane/.//ve/Zamllalalle/ Group) 955 +176 15568 7 381 GWEN STEFANI Cool fnterscope/ +202
3 €@ GORILLAZ Feel Good Inc. (Vigin/ 843  +167 10887 8 4055 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) +231
32 32 50 CENT Just A Lil' Bit (Shady/Aftermath/interscope) 700 -181 9938 14 30/0 FAT JOE f/NELLY Get It Poppin’ /Atlantic) +219
28 33 JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 694 380 9984 8 280 | BACKSTREETBOYS Just Want You To Know
. (Jive/Zomba Label Group) +197
30 34 SIMPLE PLAN Untitled {Llava) 670 241 9747 19 2310 LIFEHOUSE You And Me (Geffer) +185
36 @ 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 659 +118 10374 5 333 3 DOORS DOWN Here By Me (Republic/Universall +172
39 € CRAZYFROG AxelF WUniversal) 547  +171 8514 2 28]2 CRAZY FROG Axel F Universall +1N
38 @ AKON Bellv D B Universal a54 57 7758 A 2814 KELLY CLARKSON Because Of You (RCA/AMG) +168
elly Dancer (Bananza) (Universal) 8 ! GORILLAZ Feel Good Inc. (Vigin/ +167
41 @ CUTTING EDGE Everytime | Try (Thunderquest) 368 +18 5767 7 16/0 NATASHA BEDINGFIELD These Words /pic/ +164
49 €D 3DOORS DOWN Here By Me (Republic/Universal) 366 +172 5719 2 277 RIHANNA zon De Replay (Def Jam/IDJMG] . +140
) NICKELBACK Photograph (Roadrunner//(DJMG) +140
37 40  BACKSTREET BOYS Incomplete (Jive/Zomba L abel Group) 350 -150 5849 19 19/0 50 CENT f/MOBB DEEP Outta Control
43 (@ FOOFIGHTERS Best Of You (RCA/AMG) 330 +18 5300 4 151 (Shady/Aftermath/Interscape) +118
40 42 FRICKIN' A Naked In My Bed (Toucan Cove/Alert) 315 38 5361 6 180 CLICK FIVE Just The Girl (Lava/ +11
; ; FALL OUT BOY Sugar, We're Goin’ Down fIsland/iDJMG) +97
R ?
45 @ JEANNIE KENDALL You Just Don’t Get Me - Do You? (Golden Music/ 219 +42 a1 4 in PRETTY RICKY Your Body /Atéantic 495
44 @ HILARY DUFF Wake Up {Hollywood) 253 +15 3156 2 1710 PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha
42 45  CRINGE Burn (Listen) 253 91 4789 18 710 {A&M/interscope) +91
@  KELLY CLARKSON Because Of You (REA/RMG) 200  +168 4015 1 31j22 | WILLSMITH Party Starter finterscope/ +90
L BOWLING FOR SOUP Ohio {Come Back To Texas)
@  ALL-AMERICAN REJECTS Dirty Little Secret fnterscape) 238 +52 4014 1 1612 (SikertonelJivelZomba Label Group) +T6
@ FALL OUT BOY Sugar, We're Goin' Down fsland//0JMG) 227 +97 3066 1 112 RYAN CABRERA Shine On (E.V.L.A./Atiantic) +74
47 @  CARRIE UNDERWOOD Inside Your Heaven (Arista) 226 +16 3267 390 ;'ILNEU::E"“T;; "‘“;9;';; I’g/f"zﬁlf LT +;:
: X Y J a +
48 @ CHERRY MONROE Satellites (Rust/Universal) 217 +9 3584 3 10/0 GAVIN DEGRAW Follow Through (/AMG) +62
69 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. SWITCHFOOT Stars (Columbia) +59
© 2005 Radio & Records FRANKIE J. How To Deal [Columbia) +58
Employee Pricing Plan
L4 H H H H - - - -
Weuv:_IEIm;mated thedSaIesPCoanlssl:ons esmn smmmmmm The Music Testing Specialists.
S';\:ir:-as o 3 ayt'oa;O" /are oa:st':g:ule ‘u. l I u:" www.ComQuestMusicTesting.com
-_— 0 - .
9 P 619-659-3600
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CHR/POP

August 19, 2005

¢ RateTheMusic com

Y
America’s Best Testing CHR/Pop Songs 12 +
For The Week Ending 8/19/05

-

W w W
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Behind These Hazel Eyes RCA/AMG) 4.37 432 100% 31% 443 457 417
LIFEHOUSE You And Me (Geffen) 413 412 %% 21% 420 410 AV
D.H.T. Listen To Your Heart (Robbins/ 398 385 96% 27% 443 498 354
BACKSTREET BOYS Just Want... (/ve/Zomba Label Group) 3.98 - 69% 9% 413 432 370
SIMPLE PLAN Untitled (Lava/ 385 392 97% 3% 404 409 344
PAPA ROACH Scars (Geffen) 394 391 94% 3% 420 409 375
CLICK FIVE Just The Girt /Lava/ 3893 405 69% 11% 443 397 359
BACKSTREET BOYS Incomplete (ive/Zomba Label Group) 392 388 98% 35% 404 395 387
3 DOORS DOWN Let Me Go epufic Unversall 389 390 96% 3% 384 402 395
GWEN STEFANI Cool /interscape/ 383 372 90% 1% 3N 395 394
GREEN DAY Hohday /Repriss/ 380 381 98% 33% 381 387 360
MARIAH CAREY We Belong Together fiskand//0JMG/ 377 372 9%% 46% 376 393 362
WEEZER Beverly Hills (Geffen) 377 370 8% 4% 397 3B 3N
GWEN STEFANI Hollaback Girl finterscope/ 369 355 9%% 658% 349 365 394
WILL SMITH Switch nterscope/ 385 363 98% 48% 348 363 382
BLACK EYED PEAS Don't Phunk With My Heart A&Mverscape) 362 370 99%  47% 361 355 366
NATASHA BEDINGFIELD These Words [Epic/ 360 358 88% 28% 359 370 331

MISSY ELLIOTT Lose Control (Gokd Mind/Viokator/Atiantic) 357 363 90% 2% 395 334 313
PUSSYCAT DOLLS £/B. RHYMES Don't Cha /ASMfrarscape) 353 364 98% 44% 376 340 355

FAT JOE fINELLY Get It Poppin’ /Atlentic/ 353 353 93% 3% 379 349 356
RIHANNA Pon De Replay /Def JamViDJMG/ 352 354 95% 3% 370 360 333
FRANKIE J. How To Deal {Columbia/ 351 356 B83% 29% 378 351 359
MARIAH CAREY Shake It Off ffstand/0/MG/ 348 342 7% 2% 353 382 340
COLDPLAY Speed Of Sound /Capitol/ 342 333 80% 29% 327 330 367
CIARA f/LUDACRIS Oh (Laface/Zombia Label Group) 331 330 9% 52% 347 340 32
BABY BASH Baby I'm Back fLatium/Universal] 324 337 89% 3% 340 329 326

BOW WOW f/OMARION Let Me Hold You (Cofuniva/ 323 311 7% 2% 367 338 333
50 CENT Just A Lil" Bit (Shady/Aftermath/interscope) 307 310 96% S52% 328 312 303
LUDACRIS Pimpin' Al Over The World Def Jam Soeh@UMG) 304 313 75% 36% 308 325 298

Total sample size is 356 respondents. Total average favorabilty estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarily represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sampie composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the forma/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the

Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for local radio stations by
kcal/lny 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. J

fii
RR CHR/POP TOP 30

\

rOWERED[]] |
LARS . WMEDIABASE
WK WEEK  ARTIST TITLE LABEL(S) WNS e MR sTATONS
1 0 RIHANNA Pon De Replay (Def Jam/IQIMG) 611 +35 9 118
2 2 MARIAH CAREY We Belong Together (Island//OJMG] 459 27 15 1110
3 @  KELLYCLARKSON Behind TheseHarel Eyes RCABMG) 406  +3 15 79
6 €@  DN.T. ListenToYour Heart (Robbins) 401 +46 9 M
4 5 PUSSYCATDOLLS 8. RHYMES DorftCha A&Mintarscgpe) 391 -2 13 L)
5 G NATASHA BEDINGFIELD These Words /Epic/ 385 +13 10 70
12 o GWEN STEFANI Cool (Interscope) 367 +55 5
13 0 LIFEHOUSE You And Me (Geffen/ 332 +2 10 610
9 8 oy SHAWN DESMAN Red Hair (Sony BMG Canada) 332 2 13
8 IUQ MASSARI Be Easy /Capital Prophet) 330 -5 10 6/0
11 ) FATJOE fINELLY Get It Poppin’ /Atisntic) 324 +8 8
10 12* JULLY BLACK Sweat Of Your Brow Universal Must Canady) 316 13 n 8i0
7 13* SIMPLE PLAN Untitled /Adiantic/ 312 -35 17
5 @ WEEZER Beverly Hils (Geffen/ 310 +2 10 o
8 BLACK EYED PEAS Don't Lie (A&M/Interscope) 307 +47 3 81
7 @* DANIEL POWTER Bad Day (Warner Bros.) 272 +1 n 8/0
4 17 BLACK EYED PEAS Don't Phunk... (A&M/interscope) 245 -85 18 80
9 18 GREEN DAY Holiday (Reprise/ 242 -1 n 8/0
6 18 COLDPLAY Speed Of Sound (Capitol 242 -35 12 60
20 20 GWEN STEFANI Hollaback Girt flnterscope/ 216 -15 18 8/0
@ MARIAH CAREY Shake It Off (Island//0JMG) 209 +56 1 8/0
@* NICKELBACK Photograph (Roadrunner/[DJMG) 190 +108 1 513
23 @  GREENDAY WakeMeUpWhen Septamber Ends Repvise/ 184 +11 2 6
30 @ MISSY ELLIOTT Lose Control (Gokd Mind/Violator/Atlantic) 180 +26 2 n
22 @ PAPA ROACH Scars (Geffen/ 179 0 9 510
@ BOW WOW fIOMARION Let Me Hold You (Columbia) 111 +38 1 51
29 @ 50 CENT Just A Li¥ Bit (Shady/Atermativinterscopsl 160 +5 12 10/0
@ ROB THOMAS This Is How A Heart Breaks /At/antic) 156 +5 1 30
@* OUR LADY PEACE Where Are You (Sony BMG Cansds) 156 +4 1 m |
24 30* MOKA ONLY Once Again (Frontside] 154 -18 3 20 |
ECanadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/7-8/13. Bullets appear on songs gaining plays or remaining flat from

previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Saongs below No.

Qs are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.

AMBER WAVES OF GRAIN american \dol winner Carrie Underwood recently made a trip
back to her home in Oklahoma, and she dropped in to say hi to her new friends at KIZS (92-1 Kiss
FM)/Tulsa. Seen here (I-r) are Kiss PD Chase, Underwood and Kiss afternoon driver KC.

-
LMITSIC ©

[y {

studio fun. Pictured here (I-r) are KHOP night guy Just Joe. Natalie and KHOP Music Coordinator/
midday jock TJ and PD/afternoon dude Chase Murphy.

Please Send Your Photos

R&R wants your best snapshots.
Please send high-resolution images with the names and titles of all
pictured to Keith Berman at kberman@radioandrecords.com.
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‘ CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

-

KCDDj/Abilene, TX
OM/PD: Brad Elliot
NICKELBACK

WFLY/Albany, NY*
DM: Kevin Callahan

WKKF/Athany, NY*
PDMD: Rob Dawes
6 FEFE DOBSON
1 PRETTY RICKY
BOW WOW YCIARA

KKOB i
S
PD: Krig Abrams

JOSH KELLEY

KQiD/Alexandria, LA
: Ron Roberts
EBLLY CLARKSON
CRAZY FROG

WAEB/Allentown, PA*
PD: Laura S1. James

MD: Mike Kelly

NoAdcs

KPRF/Amarillo, TX
OM: Jotin McQueen
POMD: Marshal Slevins
1 NATALIE UAUSTIN ROMAN
FRANKIE J

KELLY CLARKSON

KGOT/Anchorage, AK
DM: Mark Murphy
PD: Bill Stewast

8 MARIAH CAREY

WIXX/Appleton, Wi*
PO: Jason Hillery

MD: David Burns
1 GAVIN DEGRAW
1 3 DOORS DOWN
1 JOSHKELLEY

WSTR/Atlanta, GA*
PD: Dan Bowe

MD: Michael
10 KETHURBAN
KELLY GLARKSON

WWWQ/Atlanta, GA*
DM/PD: Dytan §)
1 GAVIN DEGRA
GREEN DAY

LUDACRIS
TOMMY LEE /BUTCH WALKER

KHF/Austin, TX*
OM: Mac Danieis

PD: .I%Shmmn
APO/MD: Brotha Fred
o Adds

WBZN/Bangor, ME
OM: Paut is
P0: Dan an

APD/MD: Arten “Kid™ Jameson
3 NICKELBACK
RYAN CABRERA

WFMF/Baton Rouge, LA*
PO: Kavin Campbell

HOWIE DAY
DESTINY'S CHILD
KELLY CLARKSON
JAVIER LUNA

KDXY/Beaumml ™
PDIMD mmmsm

5 [UDACRIS
KELLY CLARKSON

WXYKBiloxi, MS*
%ﬂ lJ-y Taylor

GAVIN DEGRAW
KELLY CLARKSON

WWYLBinghamton, NY
OM: Ed Walker

0: KI
GREEN DAY

WOEN/Birmingham, AL*
0M: Doug Hamand

PO: Tommy Chuck

MO: Madison Reeves

1 KELLY CLARKSON
1 GORILLAZ

WBNQ/Bloomington, IL
OM: Dan Westhoft
APD: Chad Fasig
MD lel Rush
'3DOORS
5 Lumcms
MISSV ELUOW

KSAS/Boise, ID*
OM: Joff Cochran
PD: Aaron Trayior
MD: Smoocl
2 KELLY CLARKSON
1 ROB THOMAS
BOW WOW LLIARA

BACKSTREET 80YS

WXKS/Boston, MA*
PD: Cadillac fack

L(#Dwr&an, ™
mﬁ*y i

CKEY/Bulfalo, NY*
PD: Rob White

APq: Dave Universal
i S

SAVING JANE
COLLECTIVE S0UL
XELLY CLARKSON

WKSEBuffalo, NY*
MD: Brian Wilde
No Adds

WX)O(Burlington*
OM/PO: Ben Hamilton

PLUMB
RYAN CABRERA

WZKL/Canton, OH*
PD: John Stewart
MD: Nikolina
4 FALL OUT BOY
1 KELLY CLARKSON
ANNA NALICK

JOSH KELLEY
RYAN CABRERA

WRZE/Cape Cod, MA
DM/PD: Steve McVie
3 KAC! BROWN

KZIA/Cedar Rapids, 1A
: Rob Norion

Wwaas/Champaign, IL
PD:VIIIBl/cShﬂnﬂpaﬂ

27 BETTER THAN EZRA

WSSXICharIe:ton sC*
Edwards

WNKS/charIone

MD KaII Iﬂs
11 CLICK A

WKXJ/Chattanooga, TN*
om: Van Dyke

WKSC/ChIcaqo iL*
PD: Rod Phillips
Jeft Murmay

KLRS/Chico, CA

)/MO: Eric Brown
i mucu&xsun
11 SO L

VBUTCH
10 SALLY ANTHONY l/STN WMD WEEBIE
10 SAVING JANE

WKFS/Cincinnati, OH*
OM: Scoit Reinhart
PO: Tmn%man
2 YING YANG TWINS UMIKE JONES
JAVIER {LUNA

RYAN CABRERA
KELLY CLARKSON

WAKS/CIeveIand OH*
Kevin Metheny

OM Jefl Zukauckas
PD; Dan Mason

APDMOD:
T o

1 CLICK AVE
GORILLAZ

KKMG/Colorado Springs, CO*
OMm: lrwin

PD: Chad Ruter

25 PRETTY RICKY
KELLY CLARKSON

FALL OUT BOY

WNOK/Columbia, SC*
;D:lTnby Knapp

10: Pancho
KELLY CLARKSON
WILL SMITH

WCGD/Cqumbus A

OM/PD: Bob Quick
TR CLARKSOR

PLUMB
| SWITCHFOOT
1 RYAN CABRERA

WNCI/Columbus, OH*
%‘msﬁnﬁmﬂ McCoy
APD: Danny Wright

RYAN CABRERA

WJW
Bumme Regions), NH
BOWLKNG FOR SOUP
WGIC/BookeviHe, ™

APDM Dave
2 wxsmm vS
B LU0

KHKS/Dallas, TX*

PD. Patrick Davis

MD: Billx The Kidd
FOG HGHTERS

WGTZ/Dayton, OH*
OM: J.D. Kunes

" KANANALICK

KELLY CLARKSON

FALL OUT BOY

WVYB/Daytona Beach, FL*
DM: Frank Scott

KELLY CLARKSON

KKDM/Des Momes 1A*
PO/APD: m
MD Steve Wasinski

WKOVDetron M

m Thendors
/MD Beau Danigts
XELLY CLARKSON

WLVY/EImira, NY
DWPL: ight

YANG TWINS tMIKE JONES
1 DESTINY'S CHILD

WNKIEImira, NV
OM: James Pote:
PD: Scot Free

3 AKON
3 KELLY CLARKSON
3 GORILLAZ

WRTS/Erie, PA
DM: Rick Rambaldo

2 LUBACRIS

KDUK/Eugene, OR
OM: Chris Sargent
PI: Vaterig Stegle
11 RYAN CABRERA

WSTO/Evansville, IN
OM: Tim Huel sing
PD: Stan ‘The Man’ Pnest
APD/MD: Josh Strickdand
7 GORILLAZ
7 FEFE DOSSON

WDAY/Fargo
OM/PD: Mike “Big Dog” Kapel
MD: le
28 BLACK EYED PEAS
19 BOW WOW VOMARION
18 MARIAM CAREY
3 LUDACRIS
2 GORILLAZ
WILL SMITH
RV

NICKELBACK

KMCK/Fayetteville, AR
PD: Jerry Kidd

KMXF/Fayetteville, AR
OM: Tom Travis

POMO: fiee D.

27 KELLY CLARKSON
11 WILL SMITH

10 GORILLAZ

WWCK/FImt Mi*
MIPD Wade

WJIMXFlorenee, SC
OM: Randy Wikox
G

PLI

WILL SMiTH
ALL-AMERICAN REJECTS
BACKSTREET BOYS
50 CENT 10088 DEEP

3 Themas
2 50 AT IMORB DD
19 KELLY CLARKSON
KSME/Ft. Collins, CO*
OM/PD: Chris Kelty
T LLROR
FOO AGHTERS
NICKELBACK
KELLY CLARKSON
WXKB/Ft. Myers, FL*
e
: Ran
15 KELLY !uaxé‘&f"
GREEN DAY

KISH/F! Smith, AR
OMPD:

APD: Cunningha
72 Mrssv ELL o
gL Y mn-mv W5TH WARD WEEBIE
5
5 F00 FIGHTERS

I(ZBB/F! Smith, AR
Lee Matthews

PDIMD Todd Chase
5 50 CEM’T #MOBB MEP

WYKS/Galneswlle FL*
5 KELLVCLARKSON
GAVIN DEGRAW

KKXL/Grand Forks, ND
OM/PO: Rick Acker

WSNX/Grand Rapids, MI*
PD: Eric 0'Brien
Am:%ian Hoimes

K:
KELLY CLARKSON
FALL OUT BOY

WNKZL/Greenshoro, NC*
PD: Jefl McHugh
APD: Jason Goodman

MD: Marcia Gan

38 KELLY CLARKSON

WEROIGreeanIe NC'
B @LLV CLARKSON
6 BLACK EYED PEAS

WRHT/Greenville, NC*
PD: Joal Sabkowitz
FEFE DOBSON

WFBC/Greenville, SC*
PD: Nikdi Nite

24 KEITH LRBAN
2 FALLOUTBOY

WHKFMarrisburg, PA*
B

APD; uu"ﬂ?u

MD: Matt Steal

PRETTY RICKY
BLACK EYED PEAS

WKSS/Hamord cr

MDJoJoBmh

\9 BW M)W HOMARION

H BADKSTREET BOYS
AN CABRERA

E GAVIN DEGRAW

KRBEMHouston, TX*
PD: Tracy Austin

MD: Lestie Whitile

9 KELLY CLARKSON

BaY
1 GORILLAZ

WKEE/Huntington

PO: Jim Davis

APDMD: (ia:,E Miller
RYAN CABRERA

WZYPMuntsville, AL*
PO; Ksith Scott
APD: Ally “Lisa” Elliott
17 50 CENT YM0B8 DEEP
& LUDACRIS
KELLY CLARKSON

WNOU/ndianapolis, IN*
0M: David Edgar

PO: Chris Edge

MD: Dylan

Mo Adds

WYOY/Jackson, MS*
OMPD: 0
APD/MD: Nate West
1 CRAZY FROG

GREEN DAY

SAVING JANE

KELLY CLARKSON
WILL SMITH

WAPE/Jacksonville, FL*
OM/PD; Cat Thomas

APD/MD: Tonry Mann

No Ads

WFKS/Jacksonville, FL*
PO: Siip Kelly

MD: Jordan
1 FALL OUT BOY
AKON

WYOT/.Iohnstown PA
PO: Mitch Edwal

APO/MD: Jonathan Reed

5 PRETIY RICKY
it KELLYCLARRSON

KSYN/Joplin, MO
OM/PD; Jason Knight
: Kraus

SAVING JANE
DAVID BANNER
NICKELBACK

&KFR/KaIamazoo Ml
PD: Keith Curry

KCHZ/Xansas City, MO*
OM/PD: Maurice DeVos
8 LIREHOUSE

RVAN CABRERA
KELLY CLARKSON

KMXV/I(anus City, MO*
DM/PO: Chris Taylor

MD: Joe Mack
m LUDACRIS
A CABR

NOWlE DAY
FEFE DOBSON

WWST/Xnoxville, TN*
PO: Rich Bailey

3 GORILLAZ

WAZY/Lafayette, IN

PO: Dave Mlgnol:

MD: inje Patterson
GAVIN DEGRAW

PRETTY RICKY
RYAN CABRERA

KSMB/Lafayette, LA*
DM: Keith LoBlanc
PD: Bol

DOBSON

WLAN/Lancaster, PA*
PD: JT Bosch
APDMD: Holly Love

17 ANNA NALK
15 MISSY ELLIOTT
KELLY CLARKSON

WHZZLansing, MI*
OM: Jason Addams

: David
5 ALL AMERICAN REJECTS
BACKSTREET BOYS

WLKT/Lexmglun KY*

D
i

KELLV CLARKSON
FOO HGHTERS

I(FRXImeoIn. NE

KLALAittle Rock, AR*
0M/PD: Randy Cain
APD: Ed Jahnson

MD: Charigtie
NICKELBACK

KIIS/Los Angeles, CA*

APDMDJ”:'ILHH
5 awvwowwwu
KELLY CLARKSON

WDJX/Loulswlle Ky*

WZKF/Louisville, KY*
PO/MD: Chris Randoiph
No Ados

KZII/Lubhock L
Wes Nessmann
PDIMD Kidd Carson

WMGB/Macon, GA
OM: Jeff Sitvers
PD/MO: Calvin Hicls

15 KELLY CLARKSON

15 WEEZER

15 NICKELBACK

WZEE/Madison, WI*
OM: Mike Ferris
PD: Jon Reill

2 BOW HOMAR)
RYAN CABRERA

KIFSMedford, OR
OM: Bill Nietsen

: Michae! Moon

72 MISSY ELLIOTT
TOMMY LEE /BUTCH WALKER
COLDPLAY

WAOA/Melhoume, FL*
PD/MD: Beau Richards
4 LUDACRIS
KELLY CLARKSON
NICKELBACK

WHYMiami, FL*
PD: Rob Roberis
APD: Domnie Michaels

MD: Michasl Yo
KELLY CLARKSON

WXSS/Milwaukee, WI*
DM/PD: Brian Kelly
APD/MD: Jodo Martinez
19 PRETTY RICKY
3 KELLY CLARKSON
1 TPAN
BLACK EVED
OESTINY'S CHILD

KDWB/Minneapolis, MN*
PD.Rob Morris

MD: Lucas
1 DESTINY'S CHILD
KELLY CLARKSON
FALL OUT BOY

WABB/Moblle ALt
M: Jay H: Islmq
PDIMD Jam,
S KELLY SARKSON
2 RYAN CABRERA
3D00RS DOWN

WYOK/Mobile, AL*

WEL
TWISTA UTREY SONGZ
NICKELBACK

KHOPIModesio CA*
Richard Purry

z' MARCOS li 74

SAVING JANE
KELLY CLARKSON

KNOEMonroe, LA
OMPD: Babby Richards
JEANNIE KENDALL
NICKELBACK
SHERYY CROW

WHHYMontgomery, AL
OM: Bill Jones
PO/MD: Steve Smith
21 LUDACRIS
21 50 CENT 4/MOBB DEEP
1 KELLY CLARKSON
1 BOW WOW IGIARA

WVAQ/Morgantown, WV
DM Hnwy Kercheval

APD 'ﬁ.nm

MD: M in Durst

KELLV CLARKSON
FALL OUTBQY

WWXM/Myme Beach, SC
DM: Mark

SALLY ANTHONV /5TH WARD WEEBIE

\DNHVWMashwlle ™*
IM:
PD: m Dlvk
MD: w"D'!
1 GAVIN DEGRAW
1 GORILLAZ
KEITH URBAN

U/Nassau NV'
: Nancy Ca

; W Rica

: Al Levine

u abietski

s833ss

WFHN/New Bedtord, MA
PD: James Reitz

MO: David Duran
16 CHAIS BROWM UELZ SANTANA
15 BOW WOW UCIARA

5 CAMILE VELASCO

WKC|/New Haven, CT*
PD: Chaz Kel
APD:

M Wi gger T

: " "

3 GREEN DAY mas
LUDACRIS

WEZB/New Orleans, LA*
OM/PD; Mike Kaplan
APD: ie Scott
MO: Stavia 6.

2 BLACK EYED PEAS

1 KEITH URBAN

7 KELLY CLARKSON

JESSE MCCARTNEY

WHTZ/New York, NY*
PD: Tom Poleman
it
MD: “ " Bryant
6 LKA by” B

12 WEEZRR

8 R0B THOMAS

7 CLCKAVE

WSPK/Newburgh, NY*
PO: Mac
APD: Sky Waiker
MO: Danny Valenting
KELLY CLARKSON
GORILLAZ
CUCK EIVE

KBATIUdessa ™
OM: John M
PD: Leo C|m

MD:

APD, ight
10 BOW lm
10 NICKELBACK

KCRS/Odessa, TX
MD: Nate Rodriguez

EZER
27 BLACK EYED PEAS

KJY0/Oklahoma City, OK*
OM: Tom Travis

MD: Jeff Biackburn
No Adds

KQCH/Omaha, NE*
OM: Tom Land

WXXL/Orlando, FL*
OM/PD: Adam Cook
APD/MD: Jana Sutier
No Adds

WILN/Panama City, FL
OM: Miks Prebie
PO/MO: Keith Allen
KELLY CLARKSON
SALLY ANTHONY [5TH WARD WEEBIE

WI00/Philadelphia, PA*
PD: Todd Shannon

KZZP/Phoenix, AZ*
PD: Malk ina

4 PRETTY R
|0 SHAKIRA |/ALEJANDROW
8 DAVID BANNER

WKST/Pittshurgh, PA*
PD: Mark Anderson
APD: Mark Allen

w.IBD/PortIand ME
OM/PD: Tim Moo
MD: G':dm Mans

RYAN CABRERA

KKRZ/Pnr"and OR*

PD: Brian Bmgcman

WERZ/Pnnsmoum NH*
IM/PD: Mikz 0’Donnel
APD/MD Kevin Mlﬂm

HOWIE DAY
KELLY CLARKSON

WPROIPruwdence RI*

KBEA/Quad Cities, IA*
DM: Darren Piira

PD: Jeft James

MD' sma Fuller

\ YIMS VANG TWINS UMIKE JONES
NICKELBACK
FALL OUTBOY

WHTS/Quad Cities, IA*
PO/MD: Tony Waitekus
9 GOALL|
R‘(AN CABRERA

GAVIN DEGRAW
KELLY CLARKSON

WDOG/Ralemh. NC*
PD: Rick Schmk
API?: Randi West

2 BLACK £YED PEAS

KRCS/HaB,iId City, SD
PO: D. Ray Kight
v W

WRVQ/Richmond, VA*
PD: Wayne

WJJS/Roanoke VA*
0: Cisgo

59 DRT
WILL SMITH

WILL SMITH

WKGS/Rochester, NY*
PO: Erick Anderson
M?: Nick DiTucei

KELLY CLARKSON

WILL SMITH

WPXY/Rochester, NY*
PO: Mike Danger
APD: Carson
MD: .8,
15 KELLY CLARKSON
13 MSSYELLOT
8 FALLOUT BOY

WZOK/Rockdord, IL
PD: Tom Lazar

9 RYAN CABRERA
8 GOG GO0 0OLLS
KELLY CLARKSON

KDND/Sacramento, CA*
PD: Steve Weed

MD: Cheistopher K.
2 KELLY CLARKSON

WIOGISaqmaw. Mm*

MD Em: Chuu
No Adds

KZHT/Salt Lake City, UT*
PO: Jelf McCartney
MD: Kramer
32 PRETTY RIOKY
4 CLICK FIVE
3 OESTINYS CHILD

2 NIKKI FLORES
KELLY CLARKSON
WILL SMITH

KELZ/San Antonio, TX*
PO: Bennett

2 WEEZER
BACKSTREET BOYS

KXXMISan Antonio, TX*

YING VAMS TWINS IMIKE JONES.

KHTS/San Dleqo CA*
PO: Diana

KELL VCURKSO“

KSLV/San Lms Obispo, CA
MD Cu? Mmmll

XM Tlel on 20/Satellite
2 O WOW O
R Sk

WAEV/Savannah GA

PDIMD' Cim! Alan
APD Russ Francis
LUDACRIS
KELLY CLARKSON
3DOORS DOWN

RYAN CABRERA

WZAT/Savannah, GA
DM: Sam

WNDV/South Bend, IN
PD: lommLle
APD: Bornio Mack
MD: Otis
38 SAVING JANE
2 BLACK EYED PEAS
2 KELLY CLARKSON

KZZUIS'ggkane LY

MD: Brooks FDX
GREEN DAY
KELLY CLARKSON
PRETTY RICKY

KSLZ/St. Louis, MO*
PO: Austin

WNT0O/Syracuse, NY*
OMPD: Tom Mitchell
APOMD: Jimmy Oisen
7 FEFE DOBSON
GAVIN DEGRAW
SWITCHFOOT

WWHT/Syracuse, NY*
PD: Butch Chartes

MD: Jeff Wise
8 CHRIS BROWN tiUELZ SMTANA
6 DAMIAN "JR GONG™ MARLI

WFLZ/Tam I&a FL*
DMMJ JBII pugi

ON
KELLV CLARKSON

WMGl/Terre Haute, IN
PD: Chad Edwards
MD: Jamie Dawson

SAVING JANE

KELLY CLARKSON

3DO0RS DOWN

WVKS/Toledo, OH*
OM/PD: Bill Mu:haels
APD/MD: Mark Andrews
KELLY CLARKSON
FALL OUT BOY

WKHO/Travarse City, MI
OM: Todd Martin
PO/MD: Luke
24’ BLACK EYED
17 MSSY ELLIOTT
WIN DEGRAW
KELLY CLARKSON
3D00RS DOWN

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MD: Chris Puorro
KELLY CLARKSON
FOQ FGHTERS

JOSH KBLLEY
RYAN CABRERA

KRQQ/Tucson, AZ*
OM: Tim Richards

KHTT/TuIsa oK*

Tod Tucker
APDMO: Tim Rainey
16 FALL OUT BOY

KIZS/Tulsa, OK*
0M: Don Cristi

PD: Chase
15" MARLAH CAREY
3 JOSH KELLEY
2 BACKSTREET BOYS
2 WILLSMITH
KELLY CLARKSON
SWITCHFOOT

WWKZ/Tupam MS

MD Man: nhn
2 SAVING JANE

KISX/Tyler, TX
POMO:

KELLY IKSON
MARCOS HERNAN

BLACK EYED
FRANKIE J

WSKS/Um:a NY
P Slm Lamm
APDMD Shaun Andrews

CHR)S BF(DWN TAUELZ SANTANA

WLDIW. Palm Beach, FL*
OM: Dave Denver
PD: Chns Maring

7 KELLY CLARKSON
1 CLICKAVE

KWTXWaca, TX
PD: Darren wm
APDMD: John
ALL-AMERICAN REIECTS
YING YANG TWINS FAMIKE JONES

W|HT/Washmgton pc*

MD Alhh porl
a KELLV CLARKSON

WIFCIWausau wi
APD Jammin’ Joe Malone
MD: Ba

135 SWIY FOOT

15 NICKELBACK.

WBHT/Wilkes Barre, PA*
PD: Mark McKay
APMD: A

2 AKON
1 KELLY CLARKSON

WKRZ/Wilkes Barre, PA*

WSTW/Wilmington, DE*
PD: John Wilson
APD/MD: Mike Rossi
5 KELLY CLARKSON
MARIAH CAREY

FEFE DOBSON
TOMMY LEE tBUTCH WALKER
KEITH URBAN

WAZO/Wllmmmon NC
rk Jacobs

25 CUCKFNE
24 MISSY ELLIGTT

23 3 )(X)RS DOWN

WKSWImchester VA

PD .IB Wllda
18 LUDACRIS
14 BLACK EYED PEAS

KFFM/Yakima, WA
OM: Ron Harris

n/rm Steve Rocha
AR Roenta Costy

mAKZ/Yuunqsluwn OH*
PO,
iy,
1 GAVIN DEGRAW
KELLY CLARKSON

WHOT/Youngslown OH*
PO: Ju n Trout
Y CLARKSON

Powerep[1]
MEDIABASE

*Monitored Reporters

187 Total Reporters

118 Total Monitored

69 Total Indicator

Did Not Report,
Playlist Frozen (6):

KIXY/San Angelo, TX

KRSQ/Billings, MT
Sirius Hits 1/Satellie

WHTF/Tallahassee, FL
WQGNNew London, CT

WWAX/Duiuth

J
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CHR/RHYTHMIC

DANA HALL

dholl@radioandrecards.cam

Rollin’ With The M.1.Ps:

The Mixers

Rhythmic’s most influential tastemakers

hen programmers and music directors want to know

what’s happening in the streets and in the clubs, who do

they turn to? The mix-show DJ, of course. He’s the man (or

woman) who is knee-deep in new tracks, testing the waters in

the clubs and feeling the vibe on new artists long before the la-
bels are ready to release them to radio.

As part of our series on Rhythmic’s Most In-
fluential People, this week we spotlight those ra-
dio mix-show DJs who have earned the respect
and trust of the programmers they work with and
who influence other mixers around the country.

DJ-Felli Fel

Mixer/Nights, KPWR (Power 106)/Los
Angeles; Host, Sirius Satellite Radio

DJ Felli Fel started his career in Dallas, at com-
munity station KNON. He went on to crosstown
Tejano KHCK (Kick FM), then hit the big time
at KKDA (K104)/Dallas. Not long after that he
moved to KPWR (Power 106) in L.A.

Fel recently signed a publishing deal with
EMI, and a song he produced for Guerilla Black
has been selected for an upcoming film
soundtrack. Additionally, he produced a track
for Mike Jones and Paul Wall that will be on Uni-
versal's Heavy Hitters album, his artist Noel (a
female singer) is about to sign a deal with At-
lantic, and he’s personally represented by the
William Morris Agency and managed by Sanc-
tuary. Fel is also the re-
cipient of numerous in-
dustry awards and acco-
lades.

“I'm most proud of
the awards I've won at |
different conventions —
different mix-show and
radio awards,” he says.
“One in particular was
Evening Show DJ of the
Year [at the 2004 Mix
Show Power Summit]. [
work real hard on my mix show, and it's a big
part of why I think [ win at night.

“ Another highlight of my career would be in-
terviewing all three members of Run-DMC at
one time. That was something that was definite-
ly special for me.”

In fact, Fel considers Jam Master Jay to be one
of his mentors. “Restin peace,” hesays. “He was
somebody I grew up listening to.

“If T had to name another mentor, it would be
[Power 106 PD] Jimmy Steal, my boss. Not only
did he give me the opportunity of a lifetime, he
also believed in me and taught me so many
‘things notjust in the radio field, but about iife.”

A mixer’s life is just as busy off-air as on, and
Fel has a hand in several projects. “I'm working
ona TV show,” he says. “The best way I can de-
scribe it s, it's like a hip-hop Jay Leno. It doesn't
take a rocket scientist to figure out what we can

A

DJ Felli Fel

do — they’ve even started using hip-hop to sell
trash bags. It's a sign of the times.

“There are a lot of people up late at night who
don’t want to watch Leno or Conan O’Brien.
There’s no show on TV that’s got an urban drive
with West Coast scenery. Most of the urban or
hip-hop shows — Tl Bassment or 106 & Park —
take place on the East Coast, and they all have
East Coast personalities.

“There's no show on TV that has West Coast
presence — palm trees, lowriders, beaches, wom-
en, everything that people perceive the West Coast
to be. Each show will feature a comedian with
urban appeal and an artist who will be inter-
viewed and then perform at the end of the show.”

If Fel could leave programmers with one
thought, it would be, “You've got to set rules and
let your mixers go. That’s one of the things I love
about Jimmy not only within the mix show, but
within all of programming;: He lets you do your
thing.

“He’s not going to call you on the hot line, but
he will remember things that he hears and address
them when it’s necessary in the privacy of his of-
fice or wherever it may be. In the past I've dealt
with programmers who, if you're screwing up in
their eyes or you do something they aren’t hap-
py with, they call you while you're on the air.

“The coach shouldn’t run out onto the foot-
ball field during a game. When you come back
to the sidelines, or everi after the game, thai's
when the coach addresses the things that could
have been improved upon. Doing it midgame
frustrates your players, and when you're a frus-
trated player, you're not going to perform as well
as you normally would.”

Clinton Sparks
Host, Smash Time Radio; Sirius
Satellite Radio

Clinton Sparks’ Smash Time Radio mix show is
now heard on WBOT (Hot 97.7) /Boston; WERQ
(92Q)/Baltimore; WZMX (Hot 93.7)/Hartford;
WQSL (100.3 The Beat)/Greenville, NC; WRVZ
(98.7 The Beat)/ Charleston, WV; KMIH (X104.5)/
Seattle; K103.7 (The Monster) /Montreal; and the
biggest Urban station in Australia, Groove FM.

Sparks can also be heard on Sirius Satellite Ra-
dio’s Shade45 channel. “So far [ have managed

to syndicate myself, and now I'm now in discus-

sions with SupeRadio to distribute Smash Time
Radio,” he says.

Asked about his career highlights, Sparks
says, “Being the first DJ to be live on four sta-
tions in four states every week. [ would do Smash

DJ Quicksilva

Who’s Next?

Who will be the next nfluential mixers in the world of Rhythmic ra-
dio? The two you'll meet here have already made headlines this year:
Quicksilva was named one of Pepsi’s worldwide Top DJs, and Supa-
Sam was honored as R&R’s Radio Mix Show DJ of the Year at the
R&R Convention in June.

. Quicksiiva, a.k.a. The Hot Boy
WPGC-FM/Washington
Career highlights: First and foremost, hooking up with Lil Mo, because that
got me the opportunity to DJ on tours like the Roc the Mic
Tour, alongside Jay-Z and 50 Cent, and the Seagram’s Gin
Tour, with Carl Thomas. That gave me an opportunity to get
national exposure, being abte to DJ in 30 different cities in
30 days. Secondly, a lot of the TV experience I've gotten. I've
o DJed on BET, Jimmy Kimmel and Jay Leno.
X And the Pepsi thing is very big. Pepsi picked the six big-
WP gest mixshow and club DJs from each region, and | was

W % chosen as No. 1 for the mid-Atiantic, which is the Baltimore-

R | Washington, DC- Virginia region. Also, creating my website,
www.djquicksilva.com.

His mentors and role models: Jay-Z. | probably watch the
Fade to Black movie once a month just as inspiration. It's
not like | grew up in Hollywood or New York or a place where a lot of people get
opportunities. | grew up in East Baltimore, which, if you watch The Wire or The
Corner, you know isn’t an easy place to grow up in.

A guy from East Baltimcre who's now in DC and doing stuff all over the coun-
try and DJing for all thes2 big-name artists on these stages — that’s unheard
of. So | look at Jay-Z and his story. A lot of people look at him as just a rapper,
but if you really watch Fade to Black, you'll be surprised where he’s come from
and what he’s done for h p-hop.

Off-air hustie: This is one thing that | always tell people: Never make radio
who you are, because then when you lose radio, you lose everything. | don't
want to get fired from a radio station and that's the end of my career, which
happens to so many DJs and air personalities.

They're so caught up in the radio hype when they're on the air. Then their rat-
ings come out and their PD thinks they suck because they don't fit the demo
and he fires them. If | evar got fired from a club or radio station or from DJing
with any artist I'm out with, I've established enough of a fan base and enough
credibility in the streets and in the industry that I'm always going to bounce back.

Something he’d like programmers to understand about mix shows: Mix shows
aren't what they were wren | got into it. When I first got into radio, if | heard a
record at 3:30pm and | vias on the air at 5, | could go on and play that record
if it was hot. Nowadays mix shows are so political. There are too many rules
and guidelines. A lot of that came about because of all the payola schemes.
Stations have been forced to be as strict as they are.

KUBE/Seattle, SupeRadio

Career highlights: DJing on Rap City: Tha Bassment, winning the R&R Radio
Mix Show DJ of the Year award, being the official D) for the Seattle Sonics and
the WNBA's Seattle Storm, raising a family and being a DJ.

His mentors and role models: Coming up, what got me wanting to be a D) is
that | fell in love with Kid Capri and Jam Master Jay. Those
are the most influential DJs, as far as people who made
me want to be in the game.

Off-air hustle: When | first came into radio | didn't even
mix on the radio for two years. | was on-air. That was done
purposefully because | wanted to get my name out there.
People knew | could mix. but | wanted to sell myself as a
host so | could get into cther things. Mixers don’t talk too
much on the radio, but when you're on-air, it's a whole dif-
ferent world. That beirg said, by branding the name
SupaSam, I've been able to do a lot of things.

Something he'd like programmers to understand about
mix shows; Don’t be so scared to take a chance. | mean, there's no formula in
radio. Everybody thinks they have the formula. The longer you've been in the
game, the more things you come to realize about music programming, but quit

_i)] SupaSam

being so afraid. If it works, it works. If not, so what?

¥ O e b

Time Radio live Monday
and Tuesday at WBOT/
Boston, drive to New
York, four hours away,
on Wednesday to do Sir-
ius Satellite Radio, then
drive back to Boston to
do my show on WBOT
on Thursday night.
“Then I would drive
to Connecticut, two hours
away, to do my show on
WZMX/Hartford on
Friciay, drive back to Boston, then fly to Balti-
more every Saturday to do a show live on
WERQ. By the way, I paid for my own gas and
hotels and bought my own plane tickets.”

Clinton Sparks

wwWw americanradiohistorv com

How about some other highlights? “Being
hired by Paul Rosenberg to have my own show
on Eminem’s Sirius station, Shade4b,” Sparks
says. “Then, within a year of being hired, [ was
named Satellite Radio DJ of the Year for 2005 at
Justo Faison’s annual Mixtape Awards.

“Finally, winning the two most prestigious
awards as a DJ within two years of each other:
Rookie of the Year [the DJ Threat Award] in 2002
and Radio DJ of the Year in 2004, both at the Mix
Show Power Summit.”

Who has inspired Sparks along the way? “1
never really had any role models,” he says. “One
of the things I attribute my success to is watch-
ing what other people do wrong and learning
what not to do or how not to act or treat people.

Continued on Page 31
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85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 8/7-8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overal total stations playing a seng. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

LAST THIS AugUSt 1 9, 2005 TOTAL + /= TOTAL WEEKS ON  TOTAL STATIONS/ . RED
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU%‘EJ:{CE CHART ADDS MEI]I AB ASE
1 1 BOW WOW flOMARION Let Me Hold You (Columbia) 5962 180 653663 13 81/0
2 2 MARIAH CAREY We Belong Together (fsland//DJMG) 5296 -354 559733 2 82/0 MOSTA DDED’
3 3 LUDACRIS Pimpin’ All Over The World (Def Jam South/{DJMG) 4155 232 380681 13 76/0
6 @ YING YANG TWINS fIMIKE JONES Badd (7V7) 4100  +393 343366 7810 UL 2 ADDS
5 @  RIHANNA Pon De Replay (Jef Jam/I0JMG) 3997 +147 334550 12 670 ;"E‘:':;%:";;’XEI":“L:D‘?;‘;': %%-G;e//a//um ” ;5
10 @ MARIAH CAREY Shake It Off (Island//0IMG) 3882  +750 372529 811 CHAMILLIONAIRE Tum It Up (atium/Universa) 20
11 @ DAVID BANNER Play (SAC/Universal) 3448  +368 312542 7 802 BOW WOW fICIARA Like You (Calumbia) 17
4 8  PRETTY RICKY Grind With Me (Atiantic/ 3 424 385487 22 7801 PRETTY RICKY Your Body (Atlantic) 12
7 9 LILROB Summer Nights (Upstairs) 3393 295 291747 16 55[0 ‘T";‘EI;‘:’T‘HGSTD:’:[']’;S/J'I’;'/}::E Z'Z';"GZZ’ ";
9 @ MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 3323 +32 353418 17 70/0 TWISTA f[TREY SONGZ Girl Tonight /Atlantic/ 8
17 m BOW WOW f/CIARA Like You {Columbia) 3210 +815 373814 4 66/17 BLACK EYED PEAS My Humps (A&M/interscope) 6
13 (D DESTINY'S CHILD Cater 2U (Columbia) 3063  +241 312086 11 581 NESS BAUTISTA fiN.O.RE., BIG MATO & GEMSTAR
12 13 MIKEJONES Back Then (SwishaHouse/Asylum/Warner Bros.) 3022 42 245144 13 7| QueDolorfVigin .
16 @ PRETTYRICKY Your Body Atiantic/ 2728 +319 227695 8 7312
8 15 FAT JOE fINELLY Get It Poppin’ (Atlantic) 2121 684 191075 15 75/0
18 ) 50 CENT fIMOBB DEEP Outta Control (Shady/Aftermath/interscope) 2508  +255 255699 7 110 MOST
14 17 WEBBIE f/BUN B Give Me That (Asylum/Trill 2409 387 198720 17 760
15 18 50 CENT Just A Lil' Bit (Shady/Aftermath/interscope) 2199 -427 194377 22 71j0 INCREASED PLA YS —
23 D  KANYEWEST Gold Digger (Roc-A-Fella/i0JMG) 2024  +416 261613 5 678 | anst e wses o
19 20  TEAIRRA MARI Make Her Feel Good (Roc-A-Fella//DJMG) 1951 124 281281 16 600 | pow wOW HCIARA Like You (Coumbis +815
21 @  JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 1751 +35 168908 8  66/4 | MARIAH CAREY Shake!t Off istand/DJMG) +750
22 @ PUSSYCAT DOLLS fBUSTA RHYMES Don't Cha (A&M/interscape) 1737 +127 152500 17 340 | KANYEWEST Gold Digger (RocA-Fella/0IMG) +416
26 @  TPAIN 'mSprung (ive/Zomba Label Group) 1679  +385 174566 3 598 ::’N”G";;AJ;GEZTYVJI’;'S“:,’:A;“;:' fl']‘;“’é"s‘”Bg‘;’ f‘r”y”;/’w’””’ ' ggg
28 @ BLACKEYED PEAS My Humps (A&M/interscope) 1583  +323 122432 & 286 | TPAIN I'm Sprng ivelZomta Label Group) 4385
25 26  BOBBY VALENTINO Tell Me [D7TF/Def Jam/IDJMG) 1437 107 149226 10  53/0 | DAVID BANNER Play (SRC/Universal +368
31 @  CHRIS BROWN flJUELZ SANTANA Run It (five/Zomba Label Group) 1236 +260 102590 3 552 BLACK EYED PEAS My Humps (A&Miinterscope) +323
33 €D  YING YANG TWINS fIPITBULL Shake (7V7) 1187  +255 149165 4  33]10 :::g;::m :”j‘l’j’gg"; l(’:"f;’r"”z St
32 @ DAMIAN “JR. GONG” MARLEY Welcome To Jamrock (7uff Gong/Universal) 1129 +181 129810 5 593 Run It (Jive/Zomba Label Group) +260
27 29 FRANKIE J. How To Deal (Columbia) 1108 176 99772 18 48j0
3 €D MARCOSHERNANDEZ If You Were Mine (Uitrax/ 1026  +222 83109 4 374
30 31 YOUNG JEEZY And Then What (Def Jam//DJMG) 948 52 126258 6 33
50 €  YOUNG JEEZY fIAKON Soul Survivor (Def Jamy/IDIMG) 874  +335 89084 2 423 NEW & ACTIVE
29 33 NATALIE Energy (Latium/Universal) 814 273 72528 17 37)0 S AT mp———
34 34 MASHONDA fiNAS Blackout (//AMG) 730 85 25227 6 470 Total Plays: 433, Total Stations: 32, Adds: 1
42 @ LYFE JENNINGS Must Be Nice (Columbia/ 122 +70 101135 5 1501 RAY J One Wish (Knockout/Sanctuary)
44 €D KEAK DA SNEAK Superhyphie (Moe Doe) 697 +52 73983 6 1401 Total Plays: 361, Total Stations: 36, Adds: 5
35 37  EBONYEYEZ InYaFace (Capito) 670 154 34141 12 43)0 TWISTA f[TREY SONGZ Girl Tonight Atiantic/
39 38 DONOMAR Reggaeton Latino (Urban Box Office/Virgin) 661 28 Ba1sa 11 qap | ool Plays: 334 Total Statons: 13, Adds:8
. . CHAMILLIONAIRE Turn It Up (Latium/Universall
45 @ TONY YAYO So Seductive (G-Unit/Interscope) 659 +24 148398 10 18/0 Total Plays: 307, Total Stations: 21, Adds: 20
43 @ PAUL WALL /BIG POKEY Sittin’ Sidewayz (SwishaHouse/Asylum) 653 +1 19427 8 310 PURPLE RIBBON ALLSTARS f/BIG BOI & KILLA MIKE Kryptonite
47 @ PSCHTL.&LILSCRAPPY I'm A King (Grand Hustle/Atlantic) 626 +55 46527 5 381 (Purple Ribbon/Virgin)
37 42 R.KELLY flGAME Playa's Only (ive/Zomba Label Group) 618 172 82112 g Gyo | "ol Plays: 273, Total Stations: 23, Adds: 3
41 43 DADDY YANKEE Like You (& Cartel/VMachete Music 594 61 T9EIB 13 10 | oo ST A Akl iedgenden)
38 44 GAME Dreams (Aftermath/G-Unit/Interscope) 581 -205 108939 14 48/0 B5 U Got Me /Bad Boy/Atiantic)
40 45  BLACKEYED PEAS Don't Phunk With My Heart (A&M/interscope) 574 -93 44646 15 22/0 Total Plays: 227, Total Stations: 19, Adds: 0
46 46  NINO BROWN fBABY BASH Eye Candy M..A./Triple X/ 487 108 34451 14 16/0 JAVIER f/LUNA Dance For Me (BLG/Capitol)
48 47  BOYZINDAHOOD Dem Boyz (Bad Boy/Atiantic) a73 83 64247 11 15 | 'otel Plays: 205 Total Stations: 17, Adds: 3
@  YOUNGBLOODZ Presidential (Jive/Zomba Label Group) 463  +65 37087 1 285 ﬁ‘:’lmméN{Lgﬁ‘g‘;ﬂﬁi‘é‘”ﬁ’ﬁ’;’g’
@ DADDY YANKEE Lo Que Pasd, Pasd (£/ Cartel/Vl/Machete Music) 452 +61 20444 1 3o ALFONZO HUNTER Don't Stop (Romeo Entertainment)
49 50  FANTASIA Free Yourself (/AMG) 449 60 66646 8 120 Total Plays: 165, Total Stations: 13, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radigandrecords.com.
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Rollin’ With The M.1.P.s

- Continued from Page 29
4”,””’”””3”: com America’s Best Testing CHR/Rhythmic Songs 12 + O P e T e o s
A For The Week Ending 8/19/05 . )
# AR through my career helping to guide me, but there are sev-
- Persons Persons Persons| eral people who have been in the industry much longer than
Artist Title (Label) W LW Familiarity Burn  12-17 18-24  25-34 me whom [ have great relationships with and whom I have
MARIAH CAREY We Belong Together (island/0/MG) 408 417 99% 46% 409 397 447 | calledforadviceor toﬁlg&f}ceamdea ‘;i of. The onp[liwh"?e
MARIAH CAREY Shake It Off siand//0JMG) 402 405 84% 4% 390 402 419 | Opinionslvalueare[RPM's]ReneMcLean, [WJLB/ Detroits]
. Serch and [veteran DJ] Mr. Morgan.
BOW WOW f/OMARION Let Me Hold You (Columbia) 401 393 80% 18% 4.28 3.89 3.98 As well as natural ability, hustle has contributed a lot to
MISSY ELLIOTT Lose Control [Gold Mind/Violator/Atlantic) 396 3.89 96% 23% 423 368 412 Sparks’ achievements. In fact, it's exhausting just listing
FRANKIE J. How To Deal (Columbia) 391 388 88% 21% 443 376 384 everything he’s involved in. “I own the biggest music-
CIARA fILUDACRIS Oh (LaFace/Zomba Label Group) 387 394 98% 50% 383 396 383 | lifestyle website on the Internet for hip-hop, the Mix Unit
FAT JOE fINELLY Get it Poppin’ (Atiantic/ 384 389 95% 31% 377 367 403 g‘f\j"w "gg'mt-wml( he Tagf We heliv? everyth:jng —
DESTINY'S CHILD Cater 2 U (Columbis) 382 375 9% 21% 384 365 402 Ds, CDs, magazines, clothing, vinyl, ningtones, down-
) . ) loads and streaming media.
BOW WOW f/CIARA Like You (Columbia) 379 - 55% 11% 424 3.76 369 “Wejust did a joint venture with a multimedia company,
LUDACRIS Pimpin’ Al Over The World /Def Jam South/IDJMG) 378 3.70 93% 31% 3.96 3.60 384 and we created software technology that is going to revo-
RIHANNA Pon De Replay (Def Jam/IDJMG) 377 380 92% 2%% 3N 392 3119 lutionize the way companies target markets demographi-
y p g gr P
KANYE WEST Gold Digger (Roc-A-Fella/{DJMG) 3.76 -  51% 9% 3.57 364 4.09 cally and geographically through handheld communica-
50 CENT f[MOBB DEEP Outta Control (Shadyy/Aftermatlyinterscope) 373 3718 3% 17% 383 380 349 tlo? devices. _ ” l
BOBBY VALENTIND Tell Me (07P/Def Jany/I0JMG) 369 387 64% 12% 400 362 350 |  nAugusttherewillbeacamera crew fromanew real
. . 137 ity TV show called Blowing Up following me to radio dur-
LIL ROB Summer Nights (Upstairs/ 368 381 59% 14% 395 3.61 : ing the process of putting my album together. The show
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG) 365 3.67 75% 21% 3.77 3.78 3.51 will air on the new Current TV network.
PRETTY RICKY Grind With Me (Atlantic) 362 375 9% 42% 4.03 365 327 “I'm developing a new hip-hop children’s television show
PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha /A&M/Interscape) 362 362 94% 38% 359 376 354 with Jerry Bruckheimer’s production company. I just signed a
JERMAINE DUPRI Gotta Getcha (So So Def/Viigin) 359 354 70% 19% 346 354 379 | dealwithDefJam Mobile to create ‘scratchtones Cflor cellular
NATALIE Energy (Latium/Universal 353 360 74% 24% 351 345 3g6 | Phones InAugustTlaunch CSparks Signature Clothing, at
. 3164 % % 3.9 153 www.clintonsparks.com. It will start off with T-shirts.
PRETTY RICKY Your Body (At/antic/ 3.52 J 57 15 91 .5 3.26 “I'm working on my first self-produced album, Gef Fa-
50 CENT Just A Lil’ Bit (Shady/Aftermath/interscope) 351 365 99% 48% 377 340 346 miliar, Vol. 1, which will be released next year on Koch
DAVID BANNER Play (SRC/Universal) 351 358 57% 16% 3.81 3.45 3.40 Records and feature everyone from Slim Thug to Busta
YING YANG TWINS f/MIKE JONES Badd (7V7/ 349 358  69% 18% 4.08 321 348 Rhymes to Talib Kweli and The Diplomats.
GAME Dreams /Aftermath/G-Unit/interscope) 348 361 83% 29% 333 326 395 “I'malso working on production f;r other argsts alb}l:ir:S
R. KELLY /GAME Playa’s Only (Jive/Zomba Label Group) 341 345  65% 18% 351 336  3.48 Z“iilsﬁfz:bl{gftz‘;ﬂsd;nﬁmﬁjﬁ: Evlfrgde e
O , W L,
BLACK EYED PEAS My Humps (A&M/interscope) 332 - 40% 14% 3.13 319 385 in 200? I guess you could say all these d ogrs have been
WEBBIE f/BUN B Give Me That (Asylum/Tril} 326 3.29 79% 32% 3.65 313 3.07 opened through my relationships and success in radio.
GWEN STEFANI Hollaback Girl (laterscope/ 325 344 99% 66% 272 3.30 3.64 “I also own Get Familiar Marketing & Management.
Total sample size is 277 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, & = like very much). Total familiarity We've done work for companies like Sprite, Sony PSP and
represhents ;Ze/ p;erce;itagt; ;Jf respondents who gecogrlnzed the sz;ng Tol:al b:rn representrs Zthe 'gumber of responde;nts tz]hols}a/d th;a}(/) are tired o; hf;nng thf iortvg Songs Scion. And I own New England’s largest record pOOl, which
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music . . - .
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants ?5 thebiggest, m(.)s’t efficient record'pool inthe mark?t wh.en
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. 1t comes to servicing DJs and getting people familiar with
\ AateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. _/  new artists and music.”
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Hurricane Power
Summit Hits Bahamas

Rene Mclean: the man behind the madness

New York-based RPM Group is relaunching the highly suc-
cessful Mix Show Power Summit with a new name, the
Power Summit. It's scheduled to take place Sept. 28-Oct. 1 in

Lucaya, Bahamas.

This is the eighth year for the summit, which
was previously held in Puerto Rico and Miami’s
South Beach. The event brings together mix-
show and club DJs, radio programmers, record
executives and marketers yearning to reach the
Iucrative hip-hop community. R&R recently
spoke with RPM Group founder Rene Mclean,
an industry veteran and hip-hop promotion pi-
oneer.

R&R: How did you get your start in the music
industry?

RM: I started as an intern in the early "90s for
Kathi Moore, who was the Northeast Regional
for Virgin Records [now VP/Urban Promotion
for Sanctuary]. Working in the WEA branch in
New York, I learned from all the regionals, who
are now execs in the industry — Morace Landy
[Atlantic Records], Jody Williams [Venture Me-
dia], Lynne Poole [Sony/BMG Music] and oth-
ers.

I worked in the rap
department under Troi
Torain —weall know him
now as Star of The Star &
Buc Wild Show— and lat-
er I became the Virgin
Regional when Kathi
left, but I hated it. Iwasn’t
working the hip-hop
that I loved, the music
from the streets. That
was right before we
started to see a changing of the guard at record
labels, when the old heads exited and the new,
young cats who were into hip-hop started to take
over.

Eventually, they fired me at Virgin, and right-
fully so. It wasn't for me.

R&R: Tell me about New York Live and the other
hip-hop events you did in the early '90s.

RM: New York Live was our version of R&B
Live, which was happening in Los Angeles. It
was actually four of us — myself, Dwayne Tay-
lor, Dwayne Haskins and Kirk Burroughs. We
started it because we wanted to make a name
for ourselves in the business. It became very suc-
cessful and helped launch the careers of artists
like Mary ]. Blige, Das EFX, Kris Kross and A
Tribe Called Quest. We wanted to showcase both
R&B and hip-hop. Later I started the Rap Roast.
Qur first one was a roast for DJ Red Alert.

Coming up in the game, [ saw that there was
alot of resistance to hip-hop and the whole cul-
ture. That was because with rap there usually
came a lot of drama. [ wanted to present it in a
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way that didn't scare people and that was pro-
fessional. I wanted to legitimize it.

The Rap Roast helped raise money for vari-
ous charities and brought the hip-hop and record
communities together. We did five total, roast-
ing Russell Simmons, Steve Rifkin, Ed Lover and
Puffy. Back then we got the labels on board to
support us, but it was difficult to get
Madison Avenue — the liquor compa-
nies, auto manufacturers, even sneak-
er companies — to embrace hip-hop.
Look how it’s changed.

R&R: How did your career progress
fromt there?

RM: Around that time [ was doing
street promotion. [ was introduced to
some guys out of Staten Island, NY with an art-
ist named King Just. We got it on Hot 97
[WQHT/New York], and it blew up from there.
I had my first claim to fame.

[ also started managing The Trouble Neck
Brothers, a rap group, and I was being offered
jobs to do rap street promotion at several labels.
I took a job with RCA Records because it was a
major label and I would have more resources. [
had plans to change the way record companies
promoted hip-hop.

At RCA we broke Mobb Deep and Raekwon.
Then I got a call from Elektra to be head of rap
promotion, where I worked Pete Rock & CL
Smooth, Busta's first big record and, later, Mis-
sy Elliott.

Working at a major label meant bigger bud-

gets and more pressure. I felt [ needed to sepa-
rate myself from what everyone else was doing,
so I went to Richard Nash — then the VP/Ur-
ban Promotion. In the early days with rap it
wasn’t aboutspins. In fact, you could havea rap
act that didn’t really get much radio play but
sold thousands of records. Brand Nubian were
like that.

I wanted to concentrate on the street-promo-
tion aspect to create sales. You take your time,
create a buzz and make it happen over time.
That's the problem today: Too many artists are
thrown out there with a record but no setup and
no street promotion. What makes it worse is that
the labels’ release schedules don't allow for a
record to grow over time.

R&R: How did you start your oun business?

RM: Everyone was talking about [Loud
Records and Rifkin Company founder] Steve
Rifkin. I wanted to create something like that. I
launched RPM while I was still at Elektra. I need-
ed to create a buzz, so I went to Richard and
asked him for a couple thousand dollars to buy
a van. We put a bangin’ sound system in it, a
big-screen TV, hooked it up with some hot rims,
wrapped it with the Busta’s Rampage art and put
it on the streets.

I also made a cassette single to give out from
the van and created the Elektra Mix Tapes. D]
Enuff [now heard on Hot 97] did all the mixes
for us. This is basically what all promotion teams
do now. We were blazing the way.

After six months of doing vans I went back
to Richard and said, “OK, now we need to do a
mix-show convention.” I wanted to do it on my
own, but I knew I needed his and Sylvia’s
[Rhone, then-President of Elektra] blessing. All
the industry conventions in the past had maybe
one mix-show panel, if that. But this movement
was big enough for its own convention, in my
opinion.

The first Mix Show Power Summit was in
1998 in Miami. We had sponsorships from Ele-
ktra, Jive, Red Ant, Loud, Penalty, MCA, Island
Black Music, Relativity, Tommy Boy and LaFace.
I flew in 40 DJs from across the country, and we
had dinners, panels and showcases. All the na-
tional record people came and loved it. Next
thing [ knew, most of the labels had included us
in their budget for the following year.

R&R: The summiit has grown to be one of the in-
dustry’s largest and most successful events. How do
you keep it valuable to the industry?

RM: For years I had been going to conven-
tions, and whenever they became popular, they
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got out of control. They never knew how to con-
trol the hip-hop element. There were one or two
conventions where the street-team folks took
over, trashing the hotel, and it really looked bad.
I would ask myself, “Why are the record com-
panies wasting all this money on flyers and
stickers and CD handouts to the radio and mu-
sic industry? It's like preaching to the choir. They
need to take a different approach.”

When I had our first event, I told all the la-
bels no street teams, period. I also created a code
of conduct that all the sponsors had to sign off
on, detailing extensive fines for misconduct. It
made everyone feel better. Once a label is told
that it will be financially responsible for issues,
it makes sure nothing bad happens.

We also don't let the public attend. This is an
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industry-only event. We don’t advertise it on
local radio. We purposely don’t put registration
information about the summit on the website
until the second week in August. We also change
the location every few years. We're planning to
keep it outside of the U.S,, too, to make it even
more difficult for just anyone to go.

To register, you must be affiliated with a la-
bel, the press, a marketer, a club or record pool
or a radio station. We are even picky about our
sponsors. A small, independent label has to
prove to us that it is for real before it can partic-
ipate.

Not only did we keep the wrong element out,
we made it a great event. We've been the jump-
ing-off place for brands like Cash Money, 50
Cent, Kanye West, Fabolous and more. The la-
bels use the summit as a launching pad for ma-
jor projects coming in the first quarter.

We also try to make it an intimate event. You
don’t want it to get so big that you can no long-
er handle the number of people attending. Those
who are there feel special.

We are making a bigger effort to get radio pro-
grammers involved. That's the next step for us.
In the past we've had a few key stations in-
volved: Hot 97, WGCI/Chicago, WUSL/Phila-
delphia, KMEL/San Francisco and KPWR/Los
Angeles. We've also had the BBC from London.

R&R: You've changed the name this year, re-
launching as the Power Summit and losing the Mix
Show tag. What was the reasoning behind
that?

RM: It's grown from being just a
mix-show event. It’s still the place for
labels and mix-show DJs to get to-
gether, but it’s much larger than that
now in the scope of who we reach. It’s
a place where labels and products
launch their brands — whether that
be an artist, an automobile company, a sneaker
company, a food product or a clothing line. It's
for anyone who is trying to reach the tastemak-
ers of hip-hop culture.

We are a full-service branding conference, and
we do this by educating and entertaining the
people who attend. After all, we are in the en-
tertainment business, so everything we do
should focus on that.

When people have an enjoyable experience it
will impact them that much more. Sometimes
we have panels to help educate, but it’s not the
only thing we do at the summit. We also do
showcases, sporting events and day trips. We do
movie premieres and product testing. We tie it
all up with the “Power Mix-Off D] Battle” and
Power Summit awards show on the last night.
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America’s Best Testing Urban Songs 12 +
For The Week Ending 8/19/05

~

™~ Pers. Pers. Pers.
Artist Title (Label) TW LW  Famil. Burn 12-17 18-24 25-34
MARIAH CAREY Shake it Off (islandiDJMG) 419 427 85% 12% 423 437 388
LUDACRIS Pimpin' All Over The World (Def Jam South/OUMG) 418 400 96% 23% 419 4.28 3.98
MARIAH CAREY We Belong Together fsland//DJMG) 417 434 9% 46% 417 424 400
BOW WOW f/OMARION Let Me Hold You (Columbia) 417 417 9% 2% 406 422 367
BOW WOW f/CIARA Like You /Columbia) 4.06 ~ ©68% 8% 405 435 343
BOBBY VALENTINO Tell Me (07F/Def Jam/iDJMG] 399 405 70% 13% 394 396 389
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic/ 398  4.02 97% 2% 395 404 373
FAT JOE fINELLY Get It Poppin’ (Atlantic/) 398 394 97% 28% 384 393 363
GAME Dreams (Aftermath/G-Unit/interscope) 394 395 8% 29% 396 401 385
50 CENT MOBB DEEP Qutta Control (Shad/Mftermatiinterscope/ 391  3.88  75% 12% 391 411 356
YING YANG TWINS f/MIKE JONES Badd /7V7) 389 384 70% 15% 382 383 378
TREY SONGZ Gotta Make It (Songbook/Atiantic) 388 383 53% 10% 382 398 350
TEAIRRA MAR! Make Her Feel Good (Roc-4-Fella/i0JMG) 387 395 80% 24% 388 396 3.71
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 383 - 62% 12% 380 38 3713
PRETTY RICKY Grind With Me /Atlantic/ 38t 383 97% 39% 368 377 347
DESTINY’S CHILO Cater 2 U (Columbia/ 381 382 92% 30% 365 377 338
LYFE JENNINGS Must Be Nice Columbia/ 379 397 56% 16% 383 401 344
TONY YAYO So Seductive (G-Unit/Interscape) 3771 385 85% 22% 379 390 353
T.1. ASAP (Grand Hustle/Atiantic) 315 373 67% 19% 358 359 356
DAVIO BANNER Play (SAC/Universal) 374 379 5% 13% 3715 376 374
YING YANG TWINS Wait (The Whisper Song) (7V7] 368 370 95% 46% 366 375 347
JERMAINE OUPRI Gotta Getcha (So So Def/Virgin) 365 378 70% 14% 360 369 3M
WEBBIE f/BUN B Give Me That (Asyjum/Tril) 363 35 80% 30% 354 356 348
MARQUES HOUSTON Naked (7.L..G./Universal) 362 378 65% 17% 354 372 3.14
COMMON Ga /Geffen/ 354 356 69% 19% 367 353 391
GWEN STEFANI Hollaback Girl //nterscape) 349 368 99% 62% 352 365 3.23
YOUNG JEEZY And Then What (Def Jam/I0JMG) 347 360 53% 18% 334 333 323
BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atlantic) 346 346 T75% 28% 336 342 324
MIKE JONES Back Then SwishatfovsatdnylomWamer Bros) 340 321 83% 38% 333 335 329

Total sample size is 307 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=disiike very much, 5 = like very
much). Tolal familiarily represents the percentage of respondents who recognized the song. Total bum represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition s based on
persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic fs a registered trademark of RateTheMusic.com. The RTM sysiem, is available for local radio stations by
\calliny 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: Raheem DeVaughn

LABEL: Jive/Zomba Label Group
CURRENT PROJECT: 7he Love Experience
IN STORES: Now

CURRENT SINGLE: “Believe”

TOP SPINS AT: WPGC/Washington, WKYS/Washington,
WERQ/Baltimore, WUBT/Nashville, KIPR/Little Rock

By DARNELLA DUNHAM
Asst. Rhythmic/Urban Editor

Personal stats: Self-described “R&B
hippie neo-soul rock star” Raheem
DeVaughn was born in New Jersey, but the
Baltimore-Washington, DC area is the
place he calls home. His live shows are
legendary in that part of the country. With
his band, he performs songs about love
with lots of energy while artist Demont
Peekaso paints onstage. DeVaughn's
amazing stage presence and buzz in DC
helped get him signed to Jive Records two
years ago.

Influences: Remember Leon Ware? He
produced some tracks on Marvin Gaye’s [
Want You album, as well as “Sumthin’
Sumthin’” by Maxwell and “Inside My
Love” by Minnie Riperton. Ware — along
with Marvin Gaye, Smokey Robinson and
the whole Motown era of artists — has in-
spired DeVaughn'’s style tremendously, and
the singer has even been compared to Gaye,
Donny Hathaway and D’Angelo. “T hear it

11,” DeVaughn tells R&R. “What I noticed

is that people tend to compare you to who

they dig the most.”

The album: DeVaughn wrote every song
on The Love Experience. It's one of those albums
youcan put in your CD player and just let ride.
In an era when R&B is criticized for being vul-
gar, DeVaughn has put together an album that
is sensual without being overtly sexual.

Most of the producers on the disc are
unknown, but a few — like Terry Hunter,
house producer Kenny Dope and Jill Scott’s
band director, Pete Kuzma — produced
tracks on DJ Jazzy Jeff’s underappreciated
The Magnificent. Warren Jones, Isaac Lewis
and Levi Stevens are the men responsible for
DeVaughn's current single, “Believe.”
DeVaughn wrote “Is It Possible” for Dwele,
but it didn’t make Dwele’s album. That
turned out to be lucky for DeVaughn, since
“Is It Possible” is one of the many outstand-
ing songs on The Love Experience.

~

W.IMZ/Greenvills, 5C° WOHH/Lansing. Mt* WZHT/Montgomery. AL WAMOPitieburgh, PA" WBWI/Talishasses. FL
OM: Tony Fleids OM: Helena Dubase OM/MD. Michae) Long : Ron Aking 0 Jeft Hom
APD. Karen Blan PD. BrantJohnsan PO, Dany Eliot MO. Kode Wred
MD: Doug Davis M- Jo Hicks 3 7 34 TWISTA VTREY SONGZ oD e
No Adds 9 JOHTARLSTIN 85 MARIAH CAREY 1 SHEEK LOUCHYSTVLES P A TR WAYNE
IC BENET 25 KANYE WEST TEAIRRA MARI 1 CHARLIE WILSON
s H ” H H I ” I H I/ ( PU PLE RIBBON ALLSYARS /BIG BOI 25 TRINA/LIL WAYNE CIARA 1 DAVID BANNER
fations and their adds listed a. [phabetically by market WPpiartor 1 SHARISSA R K TWISTA UTREY SONGZ A | TWISTA UTREY SONGZ
13 mg DAY gsx MmAuocmsz BOYZ $JERMAINE DUPFI YAt Beacn, U e Young e
. . VTt ILEIONAIRS MO  Alaxander -
fur ooy e bl TS SHEEK LOUCHYSTYLES P X YOUNG m m W Smm 2 PSCUT I & LIL SCRAPPY -ty
N b D Toronea Bt f TWSTA TTREY SONGZ 2 YOUNG JEEZY UAKON At
Cial T ERIC BENE SEUp e, AL A g T T 3 TWISTATREY SONGZ
WIBN/Aibany, GA sl KEYSHIACOLE OM: Steva Murry 27 YING YANG TWINS YMIKE JONES WRTIRichmond, YA® 1 AR
T-PAIN I’D'NM Ant” Shnr 1 TEAIRRA MARI
Bl cwuuomme B" ad bbb g E‘u'éic%”ss el T CHAMILLIONATRE
K YOUNG TWISTA HTREY SONGZ 43 g RI P0: Donisa Brooks Stmet .
‘9 Rkl TWISTA f/TREY SONGZ I 3 CHAMILLIONAIRE ANISHA NICOLE . D 3”,3% s e e o s
FANTASIA 1 TARATLIL WAYNE MARIAH CAREV Z AVIC DANNER PD. Aon “Jomama” Shegant
WJZO/Bilox, MS* i RS HOUSTO MAR] 1 R scrappy
WATzAan Nt -1 i fere ket A 17 JEANANE Do 1 SHARISSALR KELLY MD: Steven Rablason
OMPD:Keva Callahan At mmmm mS IOY%%LTG' RICKY 15 PussYCAT DO YBUSTA RHVMES — N e
Alexander KIMZ/Lay ichmond, VA*
S R S el e AU L3 LIRS mng::y 14 Vouns seezy YAKON POMD: Raggle Baker TEAIRRA MAR)
YOUNG JEEZY 1/AKON TEAIRRA MARI TW'ST‘ VTREY SONGZ w 12 PRETTY RICKY 24 CIARA WJUCITclonu oH*
A IAAIRE WHRP/Hurtsvile, AL* LIRS, e SONGL 5 YOUNG JEEZY UAKON
KBCE/Alexandria, LA K YOUNG o O D e i T WUBTNashvills, TN® 1 DAMUAN “JR GONG” MARLEY 1'8 %s:eem
PO James lexander Srong | o, KY* OM: Clay Hunrutt
= o s — ke e et ey e
57 YOUNG JEEZY . AN “JR G o Adds OM/PD: Andrs Marcel AL
A bl 5 YING YANG TWINS ke Jones ] KLt oo KEYSHIA COLE im Jorkan 2 G
e KEYSHIA COLE PRETTY RICKY MD: Torg Spance
KEDG/Alexandria, LA 7 CIAl 1 TGHEEK LOUGH (STYLES P TEAIRRAMARI HCA s ouansrs e
GMUPD: Jay Stevens 4 YOUNG JEEZY LAKON KKD‘W"I“‘TX' WiMi/Jackson, MS* 1 CHAMILLIONNRE CHAMILLIONAIRE LT SRR e S
O Cyode ampion e A AR e A e KNOUNew Orlaans, LA* ANTHONY HAMILTON SotRThusTv
WBLK/Buttalo, NY* 11 TWISTA msv SONG? 13 JAZZE PHAYCEELD GREEN TEAIRRA MAR PD: Damsit Johmson TEAIRRA MARI KIMM/Tulsz, OK*
zo ST !/TREV sonuz POMO: Cheis Fieynols 3 PRETTY 2 JAEMILLZ MO: ligga JT OM/PU: Torry Monday
& i i | s Ll R !
H ANTHONV HAMILTO TEAIRRA MARI i J : 14 JAZZE PHA YCEELO GREEN
5 WD J Lt KEBIAog fogules, A o Acds 2 CHAMLLIONAIRE
WWWZ/Charteston, SC* WHTO/Detrolt, MI- HAMILLIONAIRE 2 TYRA
wTnan, o by Sy e APOMD. T usm KEY8hA CoLe Muzic Cholca R&E-Hip HowSatllits T TWIRTA YTREY SONGZ
PD: Jorry Smokin 8 Yonni Rugde - TWISTA H/TREY SONGZ 11 PRETTY RICKY SHEEK LOUCH HSTYLES P M.mvﬁllhl’n 0l
w mmm: Stevens 19 KEYSHIA COLE APD, “Laty 8" 2 KEYSHIACOLE RiCKY ME: SHEEK LOUCH 'STYLES P
o Bee YO GOTH 0 MARGUES ROUSTON . T SRR § CASSIDY IMASHONDA CIARA
e TEAIRRA MAR! 2 YOUNGSL WRJHackson. WS PD:MarkGum . i KEYSHIA COLE
4 TPAN TWISTA {/TREY SONGZ 1 CHARLIE WILSON PO Kunsi K MO, Gerald Harrison WGUENew Orteans. LA 5 KEYSHIACOLE K_YOUNG
CIARA CIARA DAMIAN “JR GONG" MARLEY OGRS S AL R GONG™ MARLEY Ll S TEAIRRA MARI TEAIRRA MAR)
CHAMILLIONAIRE e wils/erot, KEYSHIA COLE MARQUES HOUSTON v Wusic Choica Rag/Satslite WeSEfTupsia, S
WYEE Attanta, GA® PO Yo Avery : Kl Hotiday Sheex LEOUCH RTVLES P WEXM/Macon, GA TEuRtA MR Sl mvn:-s PO: JofiLog
: ) OMPD: Ralph WD Jollan 0. XTC”
Lo Ll e Pk Ll PRETTY RIC) 12 E:0U8B TWISTA ITREY SONGZ MO: Lamanca Wi
P RappeRase e TERARA MAR 5 JOAGUIN FANTASIA e GeK LoUCTSTYLES P S :’ggmnﬂ'ﬁ""
oy PRETTY RICKY 8 TWISTA 1TREY SONG2
U s CiARA TeN AR AR ST scksonie, R KYOUNG WWPRNow yort, NY Sius ol Joratite WKy washinglon, 0
CHAMILLIONAIRE f ] WIBBMacon, GA APD. Nadine Santos s WP S
WP Augusta, GA® o TWISTAUTREY SONGZ D POMD: Bian Paiz 0. Mana o on NoAdds
o aors 12 KEYSHIA COLE WOBTDothan, AL TEAIRAA MARI e KEYSHIACOLE 1IN WIKS/Wilmington, DE*
§ TEAIRRAMARI et OM: i CHAMEL e 10 PRETTY RICKY WOWINoroK, VA® 13 XEYSHAGOL O aerone
1 DAME POMD: Erc € Scot Scott 5 KEYSHIA COLE . 14 KEVeHIA COLE
CIARA 15 PRETW RICKY KEYSHIA COLE “Ad m Rl‘lm"lﬂ
WUTT/Chattancoga, TN* 10 i WHRK Memphis. TN* NoAds : ¥WISHTTUTREV SONGZ
WPRW/Augusta, GA® ;'5",";""“"""" i coLe KPRS/Kansas Clty, MD* PO:Devin Sioat WHHYMortol, VA" gg ;’ELMKV";A CARA
PD.TIm “Fattz” Snell CKV TEAIRRA MARI OM- Andre Carson CIARA PO Parish Brown 21 TONY YAYQ
MD: TuTy ,0 KEYSHKA CASSIDY (/MASHUNDA POMD: Myron Fears KF{E:"DCOLE D WO: Pazo Coconetz & WMINXWilmington, NC
3 PURPLE RIBBON ALLSTARS #/BIG BOI Y SH“K Lomﬂ YSTYLES P 20 TWISTATREY SONGZ EEEWLH%CK’;” 16" TWISTA {TREY SONGZ 18 Mcso w;_l:ﬂmm
Wi Dothan, AL 5 CIARA i 3 SHEEK LOUCH/STYLES P 18 IO anE N e KON
1 TWISTA HTREY SONGZ OM_ JR Wison T-PAIN NS 2 CHARLIE WILSON 17 VINGINAS FRONTLINE UG
KEYSHIA COLE cnmuuowns POMD. Tony Black SHARISSA IR, KELLY CHAMILLIONAIR! PRETTY RICKY PRETTY RICKY
TEAIRRA MARI K. YOUNG No Adds WJXMMeridian, MS TEAIRRA MAR} 1M The CiySatlfte
CHAMILLIONAIRE TWISTA HTREY SONGZ KiZKkilleen, TX OM: Scot e PO: Lisa M. very
WERQBa! D YOUNG A WIFKF: ville. NC* OM: Tim Thomaz P%M[%:ﬁmmw KEYSHIA COLE 3 .
Imors, MD* ' /MO The BabySiter . f
PD. Vickor St WEChicago. IL* o FANTASIA KVSP/Oktahoma Cy. OK bl SRR LR Note: For complete adds,
M0: Noke Howss OM/PD: Elrgy Semith Miks T VOUNG JEEZY UAKON WEQRMigm FL T | d
79 TWISTA 1TREY SONGZ APO/MOY Tiny Groen e oo o it WD Editie Brasey see R&R Music Tracking.
12 KEYSHIA COLE 44 JAMIE FOX0C 0 Adds TONY YAY 100E Haiywood 12" PURPLE RIBBON ALLSTARS #/BIG 801 WEAS/Savanrah, GA
S TRARCHSE BOYZ UJERAINE OUSF 12 ALICIA KEYS i mmmu i 8 YOUNG JEEZY AXO) OM; Pat Garrett
5¢ 7 UL KM WYNNFiorsnce, 5O CHAMILLIONAIRE 8 JAZZE PHA UCEELO GREEN PD:5am Netson
AV OM: Mat KRRQALatayettn, LA* IARA 1 KEYSHIACOLE > Kooa
WEMXBaton Rougs, LA® PD. Geraid McSwain PO D-Rack KEYSHIA COLE 1 TWISTA 4TREY SONGZ 8 FANTASIA I
o ouge, PWXChicago, 1L° MO- Pam Jortan 5 JAZZE PHAY/CEELO GREEN WMIBMtam], FL* YOu E VELD
MO w“mqmuh PO.JayAlan 15 BOW WOW 1/CIARA 4 Y0 GoTTl OM: Rob Roberts SHEEK LOUCH STYLES P xamsmvmn. LA plos i o
21 JATZE PHA UCEELO GREEN Wi Bartara McDowed 7 SHANICE WILSON SHEEK LOUCH USTYLES P Dion Su CARA
14 CHAMILLIONAIRE 40 TWISTA {/TREY SONGZ 7 YOUNG JEEZY UAKON FRETTY RICKY WD Coka-Lan Kimbroogh TEAIRRA MARI 6 CHAMbLUONAIRE H nl
Y 9 WEBBIE (TRINA 2 PRETTY RIGKY O aATOn 1 CiARA AR 4 KEYSHIACOLE ¥l
Hi HYSTYLES P .
T Sl o WIMGGaineswille, FL* Ml WKKY Mitwaukss, Wi T PEAR MY *Monitored Reporters
\ . [ . Doc Love maa, NE* TWISTA UTREY SONGZ
e BROWN /JUELZ SANTANA :’Inzm T v e e b TWISTA #7REY SONGZ W Balle Clman P Sy eain CIARA 102 Total Reporters
PRETTY RICKY I GogWilam o 2 TWISTAVTREY SONGZ o A e aper _—
TWISTAITREY SONGZ J H/Lake Charles, LA KMLBW -
il MARI PRETTY RICKY 6 TEAIRBHEA EATARI OM:Bryan T, JOHNTA AUSTIN 1 ;wvcgm gmgv SONGZ PO LAt 70 Total Monitored
1 ERIC BEN FMG £ XMobile, AL* 9 WEBBIE /TRINA
s e St B st e E o
. DU RICKY 3 TRINA tLIL WAYNE i
momm ND: Eddie Bauer CHAMILLIONARE HE - i ol e TEAIRRA MARI e i 32 Total Indicator
XY COLE. TREY SONGZ AL 4 CHAMILLIONAI WUSUPHIsdelphia, PA® TEAIRRA MARI —
2 IR WaYNE D uwwcmnu Ty 2 ;3?#5 ;\Ilél BN ALLSTARS 181G 801 £, o e e Did Not Report, Playlist
| PO Chris o : K23hon Powel!
: Heny mcey APD: Bl Black PO B ot M g ot KEvShin ot B e AT, Lok, W0 Frozen (2):
PURPLE AIBBON ALLSTARS 18I BOI M0 Sl Mok Aol vl oo ey o s, WLZN/Macon, GA
TEAIRRA MAR} 1A i
CHAMILLIONAIRE KEYSHIA COLE 5 ekt ;i ok 5 DAVID BANNER "N‘Jw““; = WQBT/Savannah, GA

_/
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URBAN AC TOP 30

August 19, 2005 poweren[\
LAST HIS TOTAL +)- TOTAL ~ WEEKSON TOTALSTATIONS!
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;JCE CHART ADDS ME“I AB ASE

1 1 MARIAH CAREY We Belong Together (/siand//iD./JMG) 1633 -126 182894 14 3313 .

3 0 CHARLIE WILSON Charlie Last Name: Wilson (/ive/Zomba Label Group) 1613 +72 182301 12 61/0 MOSTADDED

2 3 KEM ICan't Stop Loving You (Motown/Universal) 1488 -109 177333 K] 58/0 ARTIST TITLE. LABEL(S) ADDS

4 4 FANTASIA Free Yourself (J/AMG) 1372 -35 152626 20 55]0 JEFFREY OSBORNE Yes, I'm Ready (Jay0z/Koch/ 23

5 5 INDIA.ARIE Purify Me (Rowdy/Motown/ 1097 1 88488 17 5710 KINOREO THE FAMILY SOUL Where Would | Be... (Hidden Beach) 15

6 o VIVIAN GREEN Gotta Go, Gotta Leave (Columbia/ 1005 +64 118972 12 49j2 ERIC BENET | Wanna Be |-.0V9d (Reprise) 8

9 @ TONIBRAXTON Please (BlackGround/Universa) 930  +176 101203 10 46/ gﬂ“} T5°"ﬂ :‘LU ”"ﬁ”%’"/ } g

. . . ELE | Think | Love U (Virgin
7 g8 J Hidden B . 14
s o B':;:: : CTET SC '°SSFMVT':""; " j Te: eaZl/ . '”/J - 32§ : ﬂ;:;g " ::::] SYLEENA JOHNSON Ancther Relationship (/ive/Zomba Latel Group) 4
e s ' PATTI LABELLE fIMARY J. BLIGE Air't No Way (Def SoullUMG) 3
n 10  STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 671 10 64032 10 50/2 MARIAH CAREY We Belong Together (/siand//0JMG) 3
13 m KEM Find Your Way (Back Into My Life} (Motown/Universal) 667 +70 61153 9 a9 FANTASIA Ain't Gonna Beg (/AMG/ 3
10 12 FAITH EVANS Again (Capitol) 652 -63 60677 27 470 MOST
17 @ ERIC BENET | Wanna Be Loved (Reprise/ 634 +207 58625 2 49/9 g
14 @ LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 598 +7 75325 48 39/0 INCREASED PLA YS
15 @ PATTILABELLE fiIMARY J. BLIGE Ain't No Way (Def Soul/IDJMG) 589 +3 74667 8 44/3 T;’LTA‘Y'-
18 @ DR. CHARLES G. HAYES & WARRIORS Work It Out (/CEE) 514 +95 67482 7 KLY ARTIST TITLE LABEL(S) , INCREASE
16 17  FAITHEVANS f/SNOOP DOGG Mesmerized (Capital) 456 9 512716 6 310 ?(‘]';':i"l‘%‘xa;"a Be/;‘;‘“’: b{”‘"”’t’;/z el ﬁ%
19 O  EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 437 +80 40438 5 380 TN Please (Elacksrounoimversa
@ . . OWELE | Think | Love U (Virgin/ +123
20 20  JOHN LEGEND So High (Columbia) 304 -23 24319 6 24)0 MINT CONOITION Whoaa (Image/ +89
22 @ YOLANDA ADAMS Someone Watching Over You (Atlantic) 281 0 23467 3 35/0 EARTH, WINO & FIRE Pure Gold (Sanctuary/SRG) +80
- @ DESTINY'S CHILD Cater 2 U (Columbia) 2714 +74 41459 2 32
25 @D  SHANICE WILSON Every Woman Dreams (Playtime) 270 +1 15773 2 29) NEW & ACTIVE
@ MINT CONDITION Whoaa (/image/ 256 +89 19030 1 25j2 LINA Smooth /Hidden Beach/Red Distribution)
28 @ CRUNA Take Me Higher (Reprise/Warner Bros.) 242 +30 10469 3 22i0 Total Plays: 209, Total Stations: 20, Adds: 1
24 26  LEELA JAMES Music (Reprise/Warner Bros.) 238 -24 7902 8 24/0 OWELE | Think | Love U (Virgin)
27 27 ANTHONY HAMILTON Ball And Chain (Rhino) 234 7 10224 2 232 Total Plays: 147, Total Stations: 25, Adds: 5
_ @ MARY MARY Heaven /Saﬂy U/ball/C'D/l/mb/'a/ 225 +34 30212 4 14,1 SYLEENA JOHNSON Another Relationship ﬂiVE/ZUIlIbE labelﬁfm/ﬂ/
29 @ MELI'SA MORGAN & FREDDIE JACKS her Again (Orph 15 910 gqp | 1ot Plays: 138 Total Statons: 20 Adds:
N ON Back Together Again (Orpheus) 223 + 24 2 / SMOKIE NORFUL | Understand (M) Gospel)
23 30 BOBBY VALENTINO Slow Down (OTP/Def Jam/IDJMG) 213 -65 24708 10 aN Total Plays: 123, Total Stations: 15, Adds: 0
61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week s b Lol
of 8/7-8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is ongs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each . . .
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
- WTLC/indianapolis, IN* WDLT/Mobile, AL* WRRX/Pensacola, FL* KDKS/Shreveporl, LA* Adds for reporiers are A
R E P o R TE R S WIO(/Jackson, MS* KIMGMonroe, LA WDAS/Phifadelphia, PA* KVMA/Shreveporl, LA® #f;"c:i:‘"“f'm Ll
. . ) . WSOL/Jacksonville, FL* WWMG/Montgomery, AL WFXC/Raleigh, NC* KMJM/SL. Louis, MO*

Stations and their adds listed alphabetically by markel |\ umansas ciy, wo- WOOKMNashvile, TN® WIS Richmond, VA* WFUNSL Louis. MO" poweriD Sl
WOVE/Albany, GA WBAV/Charlotte* WXMG/Columbus, OH* KSSM/Killeen, TX WYBC/New Haven, CT* WVBERoanoke, VA* WPHR/Syracuse, NY* MED]ABASE
KSYU/Albuguergue, NM* WONC/Charlotte* KSOC/Dahas, TX* KNEK/Latayette, LA* KMEZ/New Orleans, LA* WSBY/Salishury, MD WHBXTallahassee. FL *Monitored Reporters
WAKB/Augusta, GA* WSRB/Chicago, IL* WROU/Dayton, OH* WJIO(Laurel, MS WYLD/New Orleans, LA* KBLX/San Francisco, CA* WINXToledo, OH" 80 Total Reporters
WKSP/Augusta, GA* WVAZ/Chicago, IL* WMXD/Detroit, Mi* KOKY/Little Rock, AR* WBLS/New York, NY* Music Choice Smooth R&B/Satellite -
WWINBaltimore, MD* WZAK/Cleveland, OH* WUKSFayettevilie, NC* KULW/Los Angeles, CA* WRKS/New York, NY* Sirius Heart & SoulSatelite WTUG/Tuscaloosa, AL DI
KOXL/Baton Rouge, LA* WLXC/Columbia, SC* WDZZFiint, Mi* WMJMLouisville, KY* WKUS/Norfolk, VA® Sirius Slow Jamz/Satellite WJBW/W. Palm Beach, FL* 19 Total Indicator
WBHK/Birmingham, AL* WWDM/Columbia, SC* WFLM/FL, Pierce, FL* KIMS/Memphis, TN* WVKLMNorfolk, VA* The Touch/Satellite WHUR/Mashington, DC* Did Not Report,
WMGL/Charleston, SC* WAGH/Columbus, GA WOMG/Greenshoro, NC* WHQT/Miami, FL* KRMP/Okiahoma City, OK* XM The Flow/Satellite WMMJ/Washington, DC* w?:ﬂ-ét/;:xz'; éz)s:c

KWXST/Chanmm. sc* WMXU/Columbus, MS KMJQMHouston, TX* WJMA/Milwaukee, Wi* WCFB/Orlando, FL* WLVHSavannah, GA WKXSWiimington, NC WRBV/Macon, GA .

)
o
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GOSPEL TOP 30

August 19, 2005
LAST THIS TOTAL 4= TOTAL  WEEKS ON TOTAL STATONS! .
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAS  AUDENCE  CHART MO S T A DDE D
1 1 MARY MARY Heaven (Sony Urban/Columbia) 1265 -46 44443 18 39/0 | armisT TiTLE LABELSS) ADDS
3 9 YOLANDA ADAMS Be Blessed (At/antic/ 1192 +5 43491 20 3710 SOUNDS OF BLACKNESS f/ANN NESBY Unity /SLA/ 3
23 DR.CHARLES G.HAYES & WARRIORS Work It Out /ICEE) 1189 60 41932 13 400 “"E""““{‘ ‘I‘l:{";‘l;‘é:;;ﬁ':a‘-{h’_ﬁ”sﬂ; /ﬁtmfma Label Group) :
4 4 KURTCARR God Blocked It (Gospo Centric 1147 28 39154 21 3gp | MERRAKIKI"SHEARD That Thing (EM Guse)
RIZEN Hold On /Artemis/ 3
1 e CECE WINANS Pray (Sony Gospel) 908 +93 31442 1 3m LASHUN PACE Hey /EM/ Gospel) 2
b 0 MISSISSIPPI MASS CHOIR I'm Not Tired Yet /Malaco/ 863 +1 27087 20 33/0 WILLIAM MURPHY, Il Let It Rise /B.EL.L) 2
) 7 ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 834 -23 24596 22 30/0 | RIZEN We've Come To Magnify The Lord (Artemis) 2
8 8  ALVINDARLING All Night (Emtro) 72 13 25861 16 34 ::o:;g:nA:;L‘;;bom:gﬁﬂ'E"f "’caYl /t/)""-’!i’z /G”Sﬂ';” ) g
. . , et's Celebrate (Atianta Int
9 9  JAMES FORTUNE You Survived (Worldwide Music) 17 -25 23162 28 3100 MARY MARY Yesterday (Sony Urtan/Columbia) 2
10 10 LASHUN PACE Hey /EM/ Gospel) 707 27 25501 16 2912 :
11 @  V.P.MASS CHOIR flJOHN P. KEE Bread Of Heaven (Verity/ 678 +16 22626 10 29/0 MOST
12 12 MIGHTY CLOUDS OF JOY Been So Good To Me (EM/ Gospe)) 608 9 17965 14 2710 INCREASED PLAYS
14 13 TYETRIBBETT & G.A. Everything Part 1, Part 2 {Sony Urban/Cofumbia) 589 -18 21078 19 2411 TOTAL i
15 @  TONEX Work On Me (Verity) 588 +12 23258 10 2710 | agmist nine wasws) INomersE
16 15 SHEKINAH GLORY MINISTRY Yes /Kingdom Entertainment) 548 -8 16553 15 20/0 | CECEWINANS Pray /Sony Gospel) +93
17 D DEITRICK HADDON God Didn't Give Up fVerity/ 530 +2 2270 12 24jo | DORINDACLARK-COLE Great... (Gaspo Centric/Zomba Label Group) +83
18 @  KEITHWONDERBOY JOHNSON ! Need A Blessing /Worldwide Music) 488 #1165 9 250 :’I'ZLELI'IA}':":[‘]'"';'J' M h A .
old On /Artemis +
19 18 MICAH STAMPLEY War Cry (Dexterity/EMI Gospel) 448 -38 12319 16 21J0 MARVIN SAPP Do You Know Him Vi) +62
20 @ PINNACLE PROJECT #/KIM RUTHERFORD Last Say So (Pinnacle) 447 +20 17712 13 1810 MARY MARY Yesterday (Sony Urban/Columbia) +43
24 @ MARVIN SAPP Do You Know Him (Verity) 408 +52 12562 3 1m KIERRA “KIKI" SHEARD That Thing /EM/ Gospel) +42
22 @  DONNIEMCCLURKIN & KIRK FRANKLIN Goh Child (Verity) 395 +22 17999 5 19/0 | CHARLES AND TAYLOR Still Gonna Pray integrity Gospel) ~ +30
21 @ ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaca/ 392 +15 15835 16 201
23 @ EVELYN TURRENTINE-AGEE Go Through (Light/ 372 +4 14364 8 19/0 NE W & ACTI VE
25 @  JOANN ROSARIO i Hear You Say (Verity) 356 +29 11610 4 1711 RODNIE BRYANT | Am A Worshipper (Tyscot/Taseis/
26 @ DOTTIE PEOPLES He Said It (Malaca) 338 +27 14759 2 17|10 | Total Plays: 254, Total Stations: 10, Adds: 0
@D  DORINDA CLARK-COLE Great Is The Lord (Gospo Centric/Zomba Label Group) 333 +89 8862 1 16/3 TRUDIOPLIPH '\gfg'?"ig JR.... R:%htA';';ce 1/L‘f"f"'/
. . otal Plays: 215, Total Stations: 13, Adds:
28 @ BRUCE PARHAM Hide M? 1S Ford Musm‘G'/oup/ 307 +17 8759 7 12/0 LOUISIANA STATE MASS... His Name Is Jesus (TehilahLight)
27 28  FRED HAMMOND | Will Find A Way (Verity/ 290 5 11664 1" 16/0 | Total Plays: 209, Total Stations: 11, Adds: 0
30 @ DARIUS BROOKS Your Will /EM/ Gospel) 287 +25 12512 12 15/1 | WILLIAM MURPHY, Il Let It Rise /B.£.L.L)
29 30  SOUNDS OF BLACKNESS fIANN NESBY Unity (SLA/ 279 9 9935 5 19/3 | Total Plays: 207, Total Stations: 10, Adds: 2
DOROTHY NORWOOD Holy Spirit (Malaca)
42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. Total Plays: 167, Total Stations: 6, Adds: 0
© 2005 Radio & Records
Songs ranked by total plays
4 WJYD/Columbus, OH WHLHJackson, MS WMBM/Miami, FL WPPZ/Philadetphia, PA WYCBWashingion, DG )
OM: Jerry Smith Kelly OM: E. Claudette Freeman 3 Li : Ron
REPOR TERS PD:.D!IIH W JGlIGII Roberts PDMD G:n Coaper Msm e SOU’I[%“FBLACKNESS?/ANNNESBY
. . . . KHSON';ADL;::S R:—;CE Mé) l;riERRAH?(r\'I.I(I " SHEARD g &IIIZLELTAM MURPHY, lil WNNURZIEIQII NC WFAI/WlImmutnn, DE
Stations and their adds listed alphabetically by market | roms vammioos vjo‘:;“/:“'iz" s WGOK Mo, AL 0, Skt o POMG: Mol Hora.
WPZE/Atlanta, GA WAGG/Birmingham, AL WXTC/Chaneston SC 20 JUANVN%%Y\RIO OM: Stan B'a‘!mn, ’ PgI/MD Felicia :l:ynm '1‘0 B’ggli wwvznms’ o acs
,'3'.," 'cT'* J#':'.'?“ " o PO: et Wrigt el o SRy WPZZRichmond, VA
e Fi : Many K. in “Chef” Wi WCHB/Detroit, M) h
MD: Prince Yelder APD/MD: James Wallace y D OM: Jerry Smith
o |1 R o N— sy o e o ;a.*‘jg.fﬂ"f:; e e e -
ariol A Fears LA N .
ié Eg\zgﬁg%wg‘%\gmem .? DARYL COLEY 5 Mvms[')mmﬁ W@,'n",,lm'fl Jortan, Jr. @Lﬁ;ﬁ,&% ﬁﬁm boresa ol ABC's Hﬂulce/Satelllle gll:y::: 2:&::'(3):
SOUNDS OF BLACKNESS GANNNESBY | {7 BOMRDR CLARK-COLE WIMO/Cleveland, OH e D‘&?N-{)mm( o 2 KIERRA KIKI” SHEARD WXEZNorfolk, VA e Mo Sheridan Gospel Network/
m‘m =i WENN/Birmingham. AL OM/PD: Kim Joson i KVLOAite Rock, AR 0 Dol My Satelite
APD: S Wy Kinaroon OW/PD: Doup Hamant AL — wgupniumsvme AL o0t Ye o R mgﬂrﬁc;gﬁa,u WCAO/Baltimore, MD
2 WE TRIBBETT & APDMD: Wiltis Pride 8 NEAL ROBERSON A Hundley Batts pDMu Biily St. James 15 RUDOLPH MCKISSICK, JR. & WORD AND PDIAMD: Charles Anthony WFMV/Columbia, SC
altimore, +- Ri i
WWINBall L 1 WA AR 8 MET«OQFCS‘?GARDARD ':%:s'm‘vm ‘14 CHAHLg‘!1 AND TAYLOR HORSHPIASS G0 WGRB/Chicago, IL
00 Jan o WINUChart 8 SOKENOR Ho s WDAS Philadelphia, PA WeGCMasingon, DG WLOK/Memphis, TN
RN b aa' esﬂ:;n SC ; E‘E’.“Eéké sAPTIST CHURCH MASS CHOIR WTLC/Indianapolis, IN WHAL/Memphis, TN Pgl }J;aa POMI "{4 WPRF/New Orleans, LA
WXOK/Baton Rouge, LA POMD: Beyant Seabrooks SOUNDS OF BLACKNESS UANN NESBY | OM: Brian Waltaca PD: Eilaen Callier wmﬁﬂ;ﬂ’m 5 DARWI000S wQY2z/Biloxi, MS
PD/MO: Kerwin Feeli APD: Bi P0: Paul Robinson APD/MD Tracy Bethea
16 WILLIAM MURPHY, It No Adde it MD:TW wAaNn':nu No Adds WSOK/Savannah, GA
\B WILLIAM T HOWARD J
\
I 1300

500 mw“"“‘“ &

;-;mm @ BN ' |

1500 Free Catalog

T-Shirts

2238

T-Shirts sT—Shin‘s c A L L NOWO'
$2-ea. 2-ea. 1-800-34-EMKAY
* White T-shirts 631-777-3175
. Prim:a:i:v{ol: et FAX: 631-777-3168
* No Setup Charges!
o Art Charges www.emkaydesigns.com
info@emkaydesigns.com

I

36 ® Radio & Records August 19, 2005

wwWw americanradiohistorv com


www.americanradiohistory.com

il

COUNTRY REPORTERS

Stations and their adds listed alphabetically by market N

KBCY/Abilene, TX WZKX/Biloxi, MS WGAR/Cleveland, OH* KVOX/Fargo WWYZ/Hartiord, CT* KWNR/Las Vegas, NV* wLw is Obi i
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KBRJ/Anchorage, AX MD: Deena Biake PD: Mark Callaghan BAESETOH el T PD: Bab Rounds
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OM/PD: Mark Richarts | LONESTAS FASTALRLATIS S KNS KTEX/McAlien, TX" DIERKS BENTLEY o KFDI/Wichita, KS*

b WOHK/FL W . L8 OM: Billy Santiago i . (OM/PD: Baveriee Brannigan
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KKCB/Duluth MARTINA MCERICE :’nn;/rn‘:%ﬂ o £ LTON Ot KUBL/Salt Lake City, UT" OM/PD: Dewey Boyion
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WSIX & Clear Channel
Are All For The Hall’

The Big 98 and its parent contribute to Hall of Fame

SIX (The Big 98)/Nashville and Clear Channel’s $25,000
donation to the Country Music Hall of Fame & Museum

makes them the first in Country radio to heed Vince Gill’s “All
for the Hall” clarion call. Here’s why WSIX did it — and why

you should too.
As detailed in last week’s R&R, All for the

Hall is led by Country Music Hall of Fame &

Museum board Chairman Gill,
who is personally asking every
country music artist — whether a
superstar or a picker playing for
tips in Topeka, KS — to donate the
proceeds from one night’s perfor-
mance to the campaign. The goal is
to dramatically reduce the hall’s
mortgage debt of approximately
$24 million.

Although operating in the black,
the hall has been hamstrung by the debt,
which it has been unable to pay down, main-
ly because of unmet attendance goals in light
of soft Nashville tourism in the wake of the
Sept. 11, 2001 terrorist attacks.

While the hall’s fundraising efforts have
previously centered on wealthy patrons of the
arts, as Gill told R&R’s Chuck Aly last week,
“It's our music, not theirs [the philanthro-
pists’]. Let’s do this in a democratic way and
go to every living soul who plays this music.”

A Call To Action

In attendance at the initial All for the Hall
meeting was Clear Channel /Nashville Mar-
ket Manager and WSIX VP /GM Tom English.
He was so moved by Gill’s presentation that
he decided he needed to do something.

“It really came from sitting and listening to
everyone speak that day, but especially

Kyle Young

Vince,” says English. “I've always admired
Vince — not-only for his musical
abilities, but he and [wife] Amy
[Grant] are always willing to jump
in and help people.

“When he spoke about the hall
with such emotion — at one point
he had to pause because he got so
emotional — I thought, Not only is
this a great cause, and not only
should every country artist in
America get involved in this, we
should too.” Our livelihood in
Country radio isjust as involved with and just
as indebted to those who have gone before as
the artists” are.”

English decided that WSIX should follow
the All for the Hall model as outlined by Gill
and donate one day’s revenue to the campaign.
He was so committed to the idea that, upon
returning to the office, he fired off an e-mail to
Clear Channel President/CEO Mark Mays and
Clear Channel Radio President John Hogan.

“I have to say that I thought it was kind of
a long shot,” English says. “But I got up the
next morning and had an e-mail on my Black-
Berry from Mark saying, ‘Great idea. Let’s do
it.” That was great. It was less than 14 hours
later and didn't take a committee. It just took
Mark saying, ‘That's great. Let’s do it.””

A Compelling Case

English must have presented a pretty com-

:

The Hall Needs You

The contribution of WSIX and Clear Channel to the Country Music Hall
of Fame & Museum’s All for the Hall effort should not be Country ra-
dio’s only donation. In fact, | would like to suggest that it be just the first
of many corporate and personal contributions that will allow Country ra-
dio to present a check of $500,000 to All for the Hall at the Country
Radio Seminar next February.

E Before going any further, and in the interest of full disclosure, et me say that |
served on the Country Music Hall of Fame & Museum board of directors for about
six years. If you haven't been there yet, you can read about all the wonderful
things it does at www.countrymusichalloffame.com. Above all, this is an institution
that preserves the history of the music and artists we love and of the industry that
has provided many of us with careers and lives beyond our dreams.

The fact is, many of us not only made a decision to be in radio, we made a
specific choice to be in Country radio. As WSIX/Nashville VP/GM Tom English said
to me, “We all make our living from country music, and it all comes from the
artists. Country radio is just as responsible for it as Vince Gill, Tim McGraw, Big &
Rich or anybody else. If we don't protect the history and the legacy, who will?”

Who, indeed? Country Music Hall of Fame & Museum Exec. Director Kyle Young
says in this week’s main article, “Radio has played an integral part in that history
and what will happen in the future. it is hard to disassociate radio from the history
of this music.”

Nowhere is that illustrated more clearly than in the Country Music Hall of Fame
& Museum itself, where a replica radio tower rises from the center of the rotunda
housing the Country Music Hall of Fame plaques and extends up through the roof
like a spire.

An Appeal To All

It is with all this in mind that t am asking you to join me in raising $500,000 by
CRS. Country radio — and by that | mean companies that own Country stations,
Country radio stations themselves and all of us who make a living in Country radio
— needs to step up to ensure the Country Music Hall of Fame & Museum’s future.
In keeping with Gill's appeal, | would ask you to consider donating one day’s
income to All for the Hall. For individuals, that might mean one day’s pay or a
remote fee or a voiceover commission. Whatever.

From now until CRS 2006 we will periodically run a tote board chronicling Country
radio’s climb toward $500,000. Unless requested to do otherwise, we will also
print the names of contributors. The amounts of donations will not be revealed.

For more information on the campaign, go to www.allforthehall.com. Send your
donations to the Country Music Hall of Fame & Museum, 222 Fifth Avenue South,
Nashville, TN 37203. Designate it as a Country radio contribution. If you're on the
fence and planning a trip to Nashville in the next six months, contact me and I'll
set you up with a tour of the hall.

To help get the Country-radio component of All for the Hall rolling, | would like to
join WSIX and Clear Channel by donating one day of my yearly income to the
cause. R&R Publisher/CEO Erica Farber has graciously agreed to contribute one
day of R&R’s country revenue to this effort, and R&R Associate Country Editor
Chuck Aly is also on board with a donation.

I sincerely hope that you consider making some kind of contribution. As Gill said
to the almost 500 country artists and industry folks who gathered at his home last
November when he announced the campaign, the amount doesn't matter. It's
about participating. It's about the people in this business — quoting Vince here —
“having the balls to do it ourselves.” After all, it's our hall too.

T A e,

— Lon Helton

The Hall Gets A Call

pelling case in his ini-
tial note to the execs.
Asked what points he
made, English says, “It
is our industry. Clear
Channel has more
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g e August 2005 ¢ than any other compa-
i w s COUNPrY Magie Hall of Fame sz | ny. We're heavily in-
; T VR, D T i . volved in this industry
| : Twentq-tive Thousands Dollars  *= . onalot of levels.

P — - * "This is an opportu-
- WSIX IS ALL FOR THE HALL wsixashville became the

nity for us to step up
and make a statement
about our commitment
- to the history and the
future of country mu-
sic. It was the right
thing for WSIX and
Clear Channel to do.”
B English was also

nation’s first Country station to join the Country Music Hall of Fame &
Museum’s All for the Hall campaign when it donated the station’s revenue
for Thursday, Aug. 11, to the fundraising effort. WSIX's take, plus
supplemental money kicked in by parent company Clear Channel, brought
the total donation to $25,000. Seen here at the check presentation (I-r) are
WSIX PD Keith Kaufman, CMHOF&M Exec. Director Kyle Young, Clear
Channel Regional VP and WSIX VP/GM Tom English and CC VP/Country

i and Regional VP/Programming Clay Hunnicutt.
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driven by WSIX’s role within Clear Channel.
He says, “While WSIX is by no means the larg-
est-billing station in Clear Channel’s Country
group, it is sort of the spearhead of our Coun-
try stations because we're in Nashville and
because Clear Channel’s VP/Country, Clay
Hunnicutt, is located here. So this is really the
place it has to start.”

For English, the story was about to get even
better. He says, “About a week and a half af-
ter Mark agreed to let WSIX donate one day’s
revenue to the Country Music Hall of Fame, I
got the check, and not only did we get a day
of WSIX’s earnings, Mark increased that sub-
stantially. Our check to the Hall of Fame be-
came $25,000.

“I'have never been more proud of working
for Clear Channel than I was when I got that
response from Mark Mays. They — the Mays
family and John Hogan — have never let me
down, and this is one more example of that.”

wwWw americanradiohistorv com

Shortly after firing off his e-mail to Clear
Channel brass, English made a call to Coun-
try Music Hall of Fame & Museum Exec. Di-
rector Kyle Young. “Tom’s call came on the
heels of Vince’s appeal to the artists to step
up and help us,” Young says. “Quite frankly,
his call was unexpected, but it was a call I
loved to get.

“For Tom to have been so moved by Vince's
appeal meant a lot to us. It meant there are
people out there who really believe in and
understand what we are doing.”

For Young, it’s a given that Country radio
will be a willing participant in the All for the
Hall campaign. “There is a long, rich history
here, and it’s our job to take care of that histo-
ry,” he says. “Radio has played an integral
part in that history and what will happen in
the future. Itis hard to disassociate radio from
the history of this music.”

T _ .. i _
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Top 3 testing at Critical Mass
Testing heavy at WKLB / #4 testmq at WUSN / #3 testing at WXTU
“Over the last five weeks we've seen this record grow to Top 5" -Michael J., APD WPO(

RYAN SHUPE & THE RUBBERBAND

“ “Dream Big" Heavy airplay at KILA, WGGY, WBEE, KMLE, KBKO & more...
M The theme song for Amy Grant's Fall Primetime NB(-TV Series, “Three Wishes"
* #h best testing at WXTU

A song about re-spect, honor & courage
The fastest-rising hit single of his career
A true single & song of the year contender

ey CHRIS CAGLE v

& " The debut hit single from his highly-anticipated album Anywhere But Here, in stores Oct. hLth
Strong phones at KILT, KAJA, KXKT, WNKT, WGNE & more...

Dl'ERKS B[NTI.'EY “Come A Little Closer" :

The newest hit single from the #1-selling album, Modern Day Drifter
To be inducted October Ist as the Grand Ole Opry's newest member

* * K'EIT'“ URBAN “Better Life"

AM B'ER DOTSON “I Ain't Your Mama"

Impacting your female audience in 2 minutes and 45 seconds
On your desk NOW & going for adds
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www.capitolnashville.com
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Resisting The
Hit Mentality

Dualtone’s alternative view of success

L

/7 usic Row is littered with the empty shells of independent
-country labels that scored one big hit and thought they

had arrived. Such cautionary tales aren’t lost on Dualtone
Records founders and co-Presidents Dan Herrington and Scott
Robinson. If anything, the mainstream successes they’ve
achieved since their 2001 launch have only served to heighten

their anxiety.

Out of the chute, radio embraced two Du-
altone releases, the novelty record by Hayseed
Dixie and David Ball's “Riding With Private
Malone” (see sidebar). “When you have some
big records you can start thinking, ‘This is
easy. We can compete with the big machines,’”
Robinson says.

“Those first couple years Dan and I had to
remind ourselves and the staff on a daily ba-
sis, ‘Don’t start thinking you can do this. We
can’t respond like a major because we’ll go
bankrupt immediately. Our business is about
winning in the cracks.” We brainwashed our-
selves to always stretch a dollar and keep those
blinders on.”

That mentality probably stems from the duo’s
background, and from the nature of their busi-
ness arrangement. “It's a different philosophy
when you're spending your money vs. spend-
ing corporate money,” Herrington says.

Career-Driven

The future business partners first worked to-
gether at Arista/Austin and Arista Texas, late
"90s satellites of Arista/Nashville. There they
saw a template for what could be a successful
independent label. “We had an artist selling ex-
actly half what an artist on our Arista/Nashville
sister label was selling, but our artist’s contribu-
tion to overhead was exactly double,” Her-
rington says.

Marketing and pro-
motion costs were the
difference, and the two
took that knowledge
to Dualtone. "We start-
ed this with our check-
books,” Robinson says.
“We didn’t have a war
chest from New York
or L.A. The business
plan was, how do we
make money in month five, month six? And
we did.

“The vision then and today is the same: be a
boutique label that's not so much hit-driven as
career-driven. We love hits; they make the world
go round. The majors are in the hit business —
they have to be — and hopefully they develop
careers through that process. We're not equipped
for that, so we have to develop careers and hope
hits follow.”

Where major labels might lose money on nine
of 10 releases with one multiplatinum success

40 ® Radio & Records August 19, 2005

Scott Robinson

covering the others, Dualtone expects to lose
money on just one of 10 projects, with the rest
nearly breaking even and two or three turning
a profit. In terms of scale, a Dualtone album that
sells 100,000 copies is the equivalent of a major-
label platinum release.

The Best Policy

Herrington and Robinson knew that Dual-
tone’s relatively quick jump to profitability was
no guarantee of long-
term stability. “It ebbs
and flows like any busi-
ness,” Herrington says.
“When you're smaller
and funding yourself at
a different level, you
{ have to forecast how to
get through those peaks
and valleys.”

Unlike many now-
defunct independents,
Dualtone didn’t ramp up spending to match
its early success. Almost five years in, the staff
has grown from two to just seven. “We never
grew the company based on project growth; we
always grew it based on actual growth,” Her-
rington says. “If the money came in to justify
hiring another person, we hired somebody.”

Dualtone’s relationships with its artists are
different from those that exist in the major-label
system. At a major, you can look at the artist as
an employee — unless it's Garth Brooks,” Her-
rington says. “Everyone works for Garth. Here,
we're partners with the artist. Everything we do
is handled that way.”

That means artists hear the bad news too.
“I've sat in meetings on the label side where we
told an artist what he wanted to hear, and as
soon as he left the room we were like, 'How do
we make that happen?’” Robinson says. “Or
worse, if the single didn’t work, you'd just move
the act out of the way because you had 10 more
lined up behind it.

“When an artist comes here we tell them what
we're great at and what we're terrible at, and we
try to be as honest as we can. That way there are
no unfulfilled expectations.”

One unexpected boon has been revenue from
downloads. “When the digital wave was starting
I thought it would kill labels like ours because
we're not a single-driven company,” Robinson
says. “Come to find out, it's been the exact oppo-
site. Digital business is phenomenal.”

Dan Herrington

A A RN R0 BN

AC/DC like “You Shook Me All Night Long.” The tunes received

Dualtone Six Pack

Here’s a look at six Dualtone releases illustrating the wide range of

styles and audiences covered in its catalog.

Hayseed Dixile
A Hlibllly Tribute To AC/DC

Dualtone’s first release was the improbable marriage of hot
bluegrass picking and classic songs from Aussie hard rockers

airplay on morning shows across several formats and got a
boost when AC/DC gave the project a nod in a newspaper in-

'HAYSEED DINIE

terview. The rockers fater hired Hayseed Dixie to perform at a private party that

marked the close of their European tour.

David Ball
Amigo
“Riding With Private Malone” peaked at No. 2 on the R&R
Country chart in November 2001, propelling this album to sales
of approximately 400,000 copies. “That’s where the major-la-

bel background heiped us,” Dualtone President Scott Robin-

get. We knew how, cautiously, to get it up the chart.”

Townes Van Zandt
A Gentle Evening
With Townes Van Zandt

Recorded live at Carnegie Hall when Van Zandt was only 25,
this 1969 project sat unreleased in a major-label vault until
Dualtone unearthed it. “For a major label to invest someone’s
time in designing, marketing and promoting a project that might
ship 10,000 units doesn’t make a lot of sense,” Herrington

says. “We put it out, and it got a fourstar review in Rolling Stone. It has done

well for us.”

The Qreencards
Weather And Water
Only music could bring an Austraiian singer-mandolin player,
a British fiddle player and an Australian bass player to Austin
to form an acclaimed acoustic trio that’s climbing the Ameri-
cana chart. Bob Dylan and Willie Nelson picked The Greencards

§ to open their tour of ballparks earlier this year, and the album

is top 10 in R&R.

Chely Wright
Metropolitan Hotel
Wright's “The Bumper of My S.U.V.” made some noise at ra-
dio last fall, so Dualtone hooked up with the singer’s own Paint-
ed Red label for this release. Wright produced the album, co-
writing eight of its 12 tracks.

Bobby Bare
The Moon Was Blue

Bare’s first album in more than 10 years is being produced
by his rocker son, Bobby Bare Jr. Expect a country album with
some rock and retro flair. The release date is Nov. 1.

Important Lessons

=

A

| THE SREENCARDY
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Herrington and Robinson value the time they
spent at major labels and still tap the expertise
of their Arista/Nashville bosses, current Univer-
sal South partner Tim DuBois and Capitol/Nash-
ville President Mike Dungan, from time to time.

“When we get in a ‘What do we do?’ situa-
tion, the first guy I'm calling is Dungan,” Her-
rington says.

“I'll call Tim, and he'll be like, ‘Mister, I'd say
no,"” says Robinson.

“And Mike will say, ‘I'd do it,”” Herrington
says. “So we still end up flipping a coin.”

Their time working for DuBois and Dungan
had a deeper resonance as well. “The biggest
thing we took from them is that you can be in
the music business and run a label, and you
don’t have to be ajerk,” Robinson says. “In L.A.
and New York people just step over the bodies
and keep going.”

WwWwWWwW.americanradiohistorv.com

And the lessons may be going both ways, as
evidenced by the fact that the business model
employed by DuBois and partner Tony Brown
at Universal South seems to include several
Dualtone precepts. “We mentored Tim on that
part,” Herrington jokes.

“Tim read our plan. We were in business with
him for about five minutes at Gaylord. Serious-
ly, though, they realize the major model has
flaws, and they've got management and other
revenue streams to address that.”

Steadfast focus on their original plan has giv-
en the Dualtone founders something other in-
dependents didn't last long enough to acquire:
the luxury of looking back at their progress. “I
once said that our goal was to narrow the gap
between us and RCA,” Herrington says, tongue
firmly in cheek. “I think we've actually widened
the gap. That whole Sony merger thing kind of
set us back.”
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1 1 TOBY KEITH As Good As | Once Was (DreamWorks) 14312 888 5006 248 448558 -31782 15 12000
3 @ FAITHHILL Mississippi Girl (Warner Bros.) 13920 177 4893  +40 429733 3919 14 12000 MOST ADDED’
2 3 SUGARLAND Something More (Mercury) 13740 484 4785 -185 432146 -10123 13 120/0 :
5 @) BROOKS & DUNN Play Something Country (Arista/ 11610 349 4067  +95 346191 9665 13  120j0 | ARTISTTILE LABEL(S) ADDS
4 @ BRADPAISLEY Alcohol (Arista/ 11446 27 4033  +65 340251 890 15 1200 | RASCALFLATTS Skin(Sarabeth) fyric Street -
o KEITH URBAN Better Life (Capital N
6 @ TIMMCGRAW Do You Want Fries With That (Cur/ 11213 331 3859 495 330271 6838 13 120/0 | \anTINA MCBRIDE Rose Garden /ACA/ 18
8 @ SARAEVANS A Real Fine Place To Start (RCA) 10054 366 3426 +125 312970 12383 15 120/1| JOENICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 16
g @ VANZANT Help Somebody (Columbia) 9211 465 3316  +190 270260 17261 22 1200 | BLAKE SHELTON Nobody But Me (Warner Bros) 16
7 9 SHEDAISY Don't Worry ‘Bout A Thing Lyric Street) 8838 1369 3078 542 248192 -45094 29 1200 2{?:5:5:;;:"“%:”}9033 Li‘;l:ﬂg‘{;je’ (Capita) ::
10 D MONTGOMERY GENTRY Something To Be Proud Of (Columbiz) 7878 458 2878 +199 225597 12527 14 11812 | joch TURNER Your Man MZ;L‘A ) 8
17 ) GRETCHEN WILSON All Jacked Up (Epic/ 7505 1760 2505 +573 239685 50335 3  119/2 | DARRYL WORLEY i Love Her, She Hates Me (Dreamorks) 7
11 B JAMIEO'NEAL Somebody’s Hero (Capitol 7823 12 2647  +43 217486 1214 20 117)2
12 CRAIG MORGAN Redneck Yacht Club (BBA/ 7234 153 2638  +71 209353 4674 13 117/0 "MOST
13 D JOSHGRACIN Stay With Me (Brass Bed) Lyric Street) 6680 338 2267 +114 185125 11923 16 119/1 INCREASED POINTS
16 D) JASONALDEAN Hicktown (BBR) 6380 471 2384 +206 167759 13924 17 115(0 ToTAL
14 D TRISHA YEARWOOD Georgia Rain (MCA/ 6283 96 2253  +55 170873 828 16 115/0 | ARTIST TITLE LABEL(S) INCREASE
15 @ TRACEADKINS Arfington (Capita) 6115 57 2119  +8 169543 783 12 1120 | GRETCHENWILSON Al Jacked Up fEpic/ +1760
18 @ LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 5478 373 1947 +166 151351 13207 20 11313 :i'sT:A‘i“F'i:':TBseg::nL;fszr’f::’t’;‘)”;w - *::;’;
19 O TRICKPONY It's A Heartache (Asylum/Curt) 5210 295 1969  +90 130233 4306 28 V1412 | jornienoLs Tequia Makes Her Ciothes Fall Off UniersalSouth) +806
20 @ LONESTAR You're Like Comin’ Home /BNA) 5125 279 1742  +101 141111 3933 11 116/4 | MARTINA MCBRIDE Rose Garden /7C4/ +497
21 @ GARY ALLAN Best | Ever Had (MCA) 4673 307 1673 +153 123047 7455 11 104/4 | JASON ALDEAN Hicktown (BBf) +471
22 € LEE ANN WOMACK He Oughta Know That By Now (MCA) 4530 189 1557  +63 116619 6305 15 106j2 | VANZANT Help Somebody Lokmbia)  +485
o MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +458
23 € HOT APPLE PIE Hillbilles (DreamWorks) 4120 92 1513 +41 108186 3717 19 97| wew mecoy ail's Got His Beer Goggles On /903 o
25 @ NEAL MCCOY Billy’s Got His Beer Goggles On /903 3676 427 1299 +147 99443 13115 15 89/4 | KEITH ANDERSON XXL (Arista/ +389
24 €D J0DEE MESSINA Delicious Surprise {| Believe it} (Curb/ 3510 203 1263 +79 96373 2595 8 105/3
26 @ MIRANDA LAMBERT Bring Me Down (Epic/ 3216 11 1238 +37 75242 1254 17 990 - MOST
27 € PHILVASSAR Good Ole Days (Arista) 3091 240 1099 +88 85370 9876 8 96/ INCREASED PLAYS
Breaker €) KEITHURBAN Better Life (Capital 3028 1332 980 +433 97611 43899 3 9231 ’ TomaL
Breaker &) SHOOTER JENNINGS 4th Of July (Universal South) 2770 60 891 +8 75847 3187 17 TIB| woner nmie wess) NeaLAY
29 30 RYAN SHUPE & THE RUBBERBAND Dream Big (Capito) 2405 471 868 54 69354 577 16 B3N | oo oo Al acked Up i .
30 € CHRIS CAGLE Miss Me Baby (Capital 2359 119 919  +64 55720 149 3 66i2 | KEITHURBAN Better Life [Capita) +433
sroaker € DIERKS BENTLEY Come A Little Closer (Capito) 2221 12 847  +51 60942 3 4 85/14 | RASCALFLATTS Skin(Sarabeth) (yric Street) +309
32 €D BLAINE LARSEN The Best Man (Giantslayer/BNA) 2139 52 754 18 48385 351 12 8ajy | JOENICHOLS TequlaMakes Her Clthes Fal Off Universal Souti) +241
33 €D LITTLEBIG TOWN Boondocks /Equity) 1958 94 759  +30 50595 947 12 635 :A%s:T':;a::::rﬁ'z;'}‘;‘;”"Sﬁf{‘m T }:fgg
34 €D BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 1933 173 761 +34 47989 2913 1 T2 | yaANZANT Help Somebody (Columbis +190
sroaker &) RASCALFLATTS Skin (Sarabeth) Lyric Street) 1898 832 604 +309 56708 18039 15 83/43 | LEANNRIMES Probably Wouldn't Be This Way (Asylum/Curt) +186
36 €D TRACY LAWRENCE Used To The Pain (DreamWorks/ 1672 203 739 +80 37449 2373 7 673 | GARYALLAN Best!Ever Had MC4) +153
42 @ KEITHANDERSON XXL Arists) 1385 389 565 +132 31102 6379 3 Gy | NEALMCCOY Bily's Got i Beer Goggles On (503 Mad
37 € AARON TIPPIN Come Friday Lyric Street) 1297 35 503  +9 30657 2146 7 613 v ,
50 @ JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 1220 806 393  +241 27609 16528 2 42/16 BREAKERS
40 @ CATHERINEBRITT & ELTON JOHN Where We Both Say Goodbye 7C4/ 1188 42 385 +8 32183 172 4 473 ;
38 42 TERRICLARK She Didn't Have Time (Mercury) 187 46 463 A4 29356 -1828 4  58/6 KEITH URBAN
39 43 GEORGESTRAIT Texas MCA) 1136 55 260 4 35062 2721 8 51 31‘8:3";.“;;0&?;%8
43 () JEFF BATES Good People (RCA) 947 35 418 +19 20785 3126 5 48/t SHOOTER JENNINGS
44 45 CLINT BLACK Rainbow In The Rain (Equity/ 814 85 262 18 15096 4530 8  34)0 4th Of July (Universal South)
@ MARTINA MCBRIDE Rose Garden (AC4) 780 497 183 +99 26788 16097 1 30/18 3 Adds * Moves 28-29
47 @ JOSHTURNER Your Man (MC4) 747 104 297 +29 16111 2172 4 438 c“me[;'i?t':lse gﬁ)’::rlfg apitol)
45 48 JESSICA ANDREWS Summer Girl (DreamWorks) 685 -29 286 8 18663 915 5 3000 14 Adds ® Moves 31-32
46 49 RANDY TRAVIS Angels (Word/CurtyWarner Bros.) 588 106 224 50 13415 3911 4 2801 RASCAL FLATTS
@ ALAN JACKSON USA Today /rista) 453 333 169 +116 12112 8340 1 21j10 Skin (Sarabeth) (Lyric Street)

43 Adds ® Moves 41-36

120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week

of 8/7-8/13. Bullets appear on s0ngs gaining points and/or plays or remaining fiat from previous week. Iftwo songs are tied in total points, the song with the larger increase Songs ranked by total points

in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds

officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the Station playlists for all R&R reporters are available
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter on the web at www.radioandrecords.com.

Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission

from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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2 @ FMTHHILL Mississippi Girl (Warner Bros.) 4765 27 4016 +9 111977 1179 14 102)0 et
4 @ BROOKS & DUNN Play Something Country (Arista/ 4389 106 3726  +85 102959 3289 13 102J0 | ARTISTTIMLE LABEL(S) Lt
1 3 SUGARLAND SomethingMore Mercury) 4389 375 3591 359 106361 7099 20 960 | RASCALFLATTS Skin (Sarabeth) Lyric Street) 7
. KEITH URBAN Better Life (Capital) 28
5 @ BRADPAISLEY Alcohol (Arista) 4347 87 3681 +96 100250 825 16 10200 |y ay'ackso USA Today i) 2
3 5 TOBYKEITH As Good As | Once Was (DreamWarks) 4310 305 3509 -249 102043 8245 15  94/0 | JOE NICHOLS Tequia Makes Her Clothes Fall Off Wniversal Soutt) 17
6 @ TIMMCGRAW Do You Want Fries With That /Curty 3946 149 3357 +131 91357 2832 14 1010 | MARTINA MCBRIDE Rose Garden (RC4) 15
8 @ SARAEVANS A Real Fine Place To Start (RC4/ 3789 201 3221 +153 89291 5144 17 1010 :h:';EAslﬁth:t“:"é’::yH?: /;“4‘227"’””’3’”"/ ';
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10 € MONTGOMERY GENTRY Something To Be Proud Of (Columtia) 3388 361 2848 +303 79983 8386 15 102/2 | SHOOTER JENNINGS 4th Ot July iniversal South) 5
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13 @ TRACE ADKINS Adington (Capitol) 2722 112 2316 +104 63685 3043 12 100/
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21 €D NEALMCCOY Bily's Got His Beer Goggles On /903 1778 108 1444  +83 42905 1680 19 783 M osT ,
20 21 TRICK PONY It's A Heartache (Asylum/Curby 1774 .33 1486 34 39773 862 27 690 IN CREASED POINTS
22 €D GARY ALLAN Best | Ever Had MCA/ 1719 109 1474  +89 37813 2075 12 827 ToTAL
23 €D LEE ANN WOMACK He Oughta Know That By Now (MCA) 1647 46 1457  +56 36894 1384 19 gy3| Mo " UES IWOREASE
24 €D J0DEE MESSINA Delicious Surprise (I Believe It} (Curty 1534 51 1287 +51 34671 395 10 8112 ﬁﬁﬂﬁ?ﬁﬂfiﬁﬁ'ﬂf?ﬁfﬁﬁﬂ oy :2:;
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29 €D SHOOTER JENNINGS 4th Of July (Universal Southy 927 26 841 +23 19808 338 18 535 | DIERKS BENTLEY Come A Litte Closer (apital +181
. LONESTAR You're Like Comin’ Home (BVA/ +168
31 € TRACY LAWRENCE Used To The Pain (DreamWarks) 926 44 807 +24 19086 735 10 61)2
32 €D MIRANDA LAMBERT Bring Me Down /Epic) 907 30 733 +25 20235 1022 16 5001
33 € CHRIS CAGLE Miss Me Baby (Capital 828 25 706 +16 18373 207 . 3 531
34 €D TERRICLARK She Didn't Have Time (Mercury) 729 50 643 +48 15671 1140 4 51)0
35 €D RYAN SHUPE & THE RUBBERBAND Dream Big (Capital 726 72 599  +43 16858 2085 15  40)0
37 €D LITTLEBIG TOWN Boondocks /Equity) 658 55 520 +45 14595 1186 13 352
36 € AARONTIPPIN Come Friday /yric Street) 633 4 568  +5 13414 7 8 490
38 €D BILLY CURRINGTON Must Be Doin’ Somethin’ Right Mercury) 613 69 536 +51 14095 2420 11  38]2
€D ALAN JACKSON USA Today /Arista) 485 424 434 +372 9998 8571 1 34/21
39 40 BLAINE LARSEN The Best Man (Giantsiayer/BNA4) 485 8§ 392 5 9595 189 13  36/0
49 @ JOENICHOLS Tequila Makes Her Clothes Fall Off Universal Soutt) 476 242 404 +186 9355 4499 2 38/17 MOS T
44 @ KEITH ANDERSON XXL Arista/ 433 1039 366 +86 9452 2520 3 354 INCREASED PLAYS
41 (® CATHERINEBRITT & ELTON JOHN Where We Both Say Goodbye /AC4) 423 9 398 +1 9562 161 4 2901 ToTAL
42 @ RANDY TRAVIS Angels (Word/CurtyWarner Bros,) 380 1 310 4 8329 285 5 281 | ARTST TmLE LaBELS) INGREASE
43 45 JEFFBATES Good People (RCA) 339 29 206 30 7229 968 7  28/0 | KEITHURBAN Better Life /Lapita) +491
45 (@ JOSHTURNER Your Man (MC4) 323 18 307 +14 6627 408 4 304 | RASCALFLATTS Skin(Sarabeth) (yric Street +422
47 47 BRITTONJACK Fallin' [Lofton Creek/N2U) 248 19 258 .16 5063 367 11 190 ﬁﬁﬁ'}f&";ﬁfSQAA}'DiZikiﬁnﬂﬁf’”” :gg;
46 48 JESSICA ANDREWS Summer Girl (DreamWorks) 248 28 231 -29 5780  -450 6  22/0 | MONTGOMERY GENTRY Something To Be Proud Of [Coumbia) +303
50 (I MATTJENKINS King Of The Castle Universal South) 212 17 210 +16 4250 378 7  19/0 | JOENICHOLS Tequia Makes Her Clothes FallOff Unversal Southy +186
@ MARTINA MCBRIDE Rose Garden (RC4) 207 111 168 +85 4529 2463 1 2315 ;m";mfss AP;{Z:TT:]:’:;;I::;:;:':S /:EZ/MMWM/ ::gg
102 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. JASON ALDEAN Hicktown (BBf/ ] +153
© 2005 Radio & Records DIERKS BENTLEY Come A Little Closer /Capitol/ +151

R, 7aE cReATiSt coovrmy wirs oF LL s
W G "

s N
o —

Now airing in over 100 markets. For more information contact Superadio « 508-480-9000 - 212-631-0800 - www.superadio.com
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: COUNTRY CALLOUT AMERICA. 5 Bullseye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 19, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 7-13.

TOTAL STRONGLY
ARTIST Title (Label) POSTVE PASSION  INDEX  NEUTRAL FAMILARTY  DisLke  oistke | GALLOUT AMERICAs
TOBY KEITH As Good As | Once Was (DreamWorks) ws% 5% 423 oo%  sssx 5% os% | FIOT SCORES
SUGARLAND Something More (Mercury) 413% 83.3% 4.18 10.8% 99.3% 3.5% 1.8% .
SARA EVANS A Real Fine Place To Start (RCA/ 29.3% 825% 411 12.5% 98.0% 2.8% 0.3% Thls WEEk At .
FAITH HILL Mississippi Girl (Warner Bros.) 338% 81.3% 412 150%  99.3% 2.3% 0.8% Callout America
BROOKS & DUNN Play Something Country (Arista) 378% 765% 4.09 11.3% 95.5% 5.5% 2.3% By John Hart
VAN ZANT Help Somebody (Columbia) 285% 755% 4.01 14.3% 95.5% 4.3% 1.5% T
CRAIG MORGAN Redneck Yacht Club (B8R) 255% 71.8% 395 153%  93.8% 5.5% 1.3% -he top five this week sees little
. . . . . . o change, as Toby Keith “As Good as
BRAD PAISLEY Alcohol (Arista) 28.0% 68.3% 3.87 18.5% 96.3% 6.3% 3.3% 1 Once Was” stays at No. 1. Sugar-
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 18.8% 658% 3.87 19.5% 90.8% 5.0% 0.5% land are at No. 2, with “Something
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 298%  650% 385 245%  98.8% 75%  18% | More” whichisalsothe No. I song
. with both male and female listeners.
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 243% 64.3% 382 22.8% 95.5% 7.3% 1.3% Sara Evans’ “A Real Fine Place to
SHOOTER JENNINGS 4th Of July (Universal South) 18.3% 63.3% 3.82 20.0% 90.0% 6.0% 0.8% Sfaff" is H}G No. 3 song, .and “Mis-
TRICK PONY It's A Heartache (Asylum/Curb) 200% 630% 382 258%  980%  1.3%  20% | o, i‘lght‘,’y Faith Hill remains
JAMIE O'NEAL Somebody’s Hero (Capitol) 215% 628% 3.79 26.5% 96.3% 5.8% 1.3% Brooks & Dunn are new to the top
JASON ALDEAN Hicktown (B8R 16.8% 628% 374  21.0% 92.3% 6.0% 2.5% ﬁvg wiSth “Ple;ry Something Cm{l\rlmyé”
. . at No. 5, las k'’ . 6.
LONESTAR You're Like Comin’ Home /BNA/ 11.8% 625% 381 223%  87.5% 20%  0.8% Zma;&) nl:fm;;nc ;Z;Z:vee e
GRETCHEN WILSON Al Jacked Up (Epic/ 275% 595% 3.90 12.0% 82.0% 8.0% 2.5% 3 passion song in the sample.
TIM MCGRAW Do You Want Fries With That (Curty 205% 56.8% 368 260%  93.8% 8.5% 2.5% Montgomery Gentry are new to
. . 0 . o o o the top10, with “Something to Be
TRACE ADKINS Arlington (Capitol) 175% 56.8% 374 21.3% 86.3% 6.5% 1.8% Proud OFf” at No. 9 this week, up
GARY ALLAN Best | Ever Had (MCA/ 16.0% 56.0% 3.70 20.5% 85.8% 6.8% 2.5% from No. 14. The song is at No. 10
BLAINE LARSEN The Best Man (Giantsiayer/BNA) 138% 553% 378 19.8%  80.5% 5.0%  05% | WithmalesandNo. 13 with females
o Jamie O'Neal has really turned up
TRISHA YEARWOOD Georgia Rain (MCA/ 175% 543% 356  26.0% 95.3% 11.3% 3.8% the heat at Callout since hitting 85%
MIRANDA LAMBERT Bring Me Down (£pic/ 13.0% 52.3% 362 30.0% 90.5% 1.3% 1.0% familiarity. T}_liS week her “Some-
LEE ANN WOMACK He Oughta Know That By Now /#C4) 128% 51.8% 361 278%  88.3% 65%  23% | DodysHeroistheNo. 14songand
the No. 13 passion song in the sam-
HOT APPLE PIE Hillbillies (DreamWorks) 16.8% 51.0% 3.656 23.8% 85.5% 9.8% 1.0% ple. The real strength is with females,
NEAL MCCOY Billy’s Got His Beer Goggles On (903/ 123% 47.3% 347  21.5% 89.5% 118%  3.0% xhege this is No. 6 ?vefrall Efmd flhe
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 88%  46.0% 353 31.0%  85.3% 3%  10% | 0 m‘:ﬁ;‘;’gﬁ‘gﬁs i fact, femates
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 10.8% 45.8% 3.73 17.0% 68.3% 4.0% 1.5% Jason Aldean continues to see
PHIL VASSAR Good Ole Days (Arista) 55%  443% 349 27.0%  80.3% 75%  15% | stronggrowth withhis “Hicktown”
] . . . . . . . moving to No. 15 overall this week,
CHRIS CAGLE Miss Me Baby (Capitol) 9.5% 40.0% 3.62 13.5% 62.5% 1.0% 2.0% up from No. 18; it's also the No. 9
RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 9.8% 39.3% 349 23.8% 712.8% 6.5% 3.3% passion song. Younger 25-34 listen-
DIERKS BENTLEY Come A Little Closer (Capitol 9.8%  383% 364 193%  63.8% 55%  0.8% g‘”:nf(’;‘“k this song at No. 9 in the
KEITH URBAN Better Life [Capitol/ 110% 38.0% 372 24.0% 64.5% 2.5% 0.0% Gre{chen Wilson debuts at No. 17
TRACY LAWRENCE Used To The Pain (DreamWorks) 5.8% 33.5% 34 24.0% 67.0% 1.0% 2.5% arjd has the No. 10 passion song,
JO DEE MESSINA Delicious Surprise {1 Believe It) /Cury/ 90%  325% 336 215%  68.0% 108%  33% | With'Alllacked Up.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it: 3) t's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-t0-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston. SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MJ; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington. DC. WEST: Modesto, CA: Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.

introgucing

Weekends with Lia

Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.

oot

Every weekend, a different Country star co-host joins Lia for a fun-filled
night of entertaining conversation, uptempo Country hits, listener calls,

—]
and quality time with the stars. [ '
Make your station the weekend hot spot. | |
__ Call 800.426.9082 CJONES |

RAD!IODO
_NETWORKS .
jonesradio.com
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Lca//ing 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Y,
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FLASHBACK

YEARS AGO
pass S b

* No. I:“Drivin’ My Life Away” — Eddie Rabbitt

* No. I: “Feelin’” — Loretta Lynn & Conway Twitty
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4 N
i car - POWERED[]
O RaleTheMusic.gon ) toererseesmmocommsnssrz || KR cOUNTRY TOP 30 (ot
- CANADA
Artist Title (Label) TW LW Famil. Bum 22%’4 25\{\{54 25,\-A54 WEEC wWEK  ARTIST TITLE LABEL(S) TS s MG stanons
SARA EVANS A Real Fine Place To Start (AC4) 417 425 9% 13% 421 419 422 ‘ 1 FAITH HILL Mississippi Gil (Warner Bros.) 6oz 8 13130
SUGARLAND Something More (Wercury) 410 422 99% 31% 415 415 415 2 2 TOBY KEITH As Good As | Once Was (DreamMorks) 589 912 16
GARY ALLAN Best | Ever Had MC4/ 408 404 74% T% 402 424 383 3 @  BROOKS&DUNN Play SomethingCowry (i) 562 +13 10 1500
MONTGOMERY GENTRY Something To Be Proud Of Cabmbia) 07 413 88% 12% 402 408 397 5 @  TIMMCGRAW DoYouWentFres With That (Cur) 832 +1 10 160
TOBY KEITH As Good As | Once Was (Dreamiforks) 406 4.10  99% 31% 406 391 4.20 4 5  SUGARLAND Something More (Mercury) a9 s 14 150
BROOKS & DUNN Play Something Country /Arista/ 404 413 9% 22% 402 401 404 6 G SARA EVANS A Real Fine Place To Start (RCA) 482 +13 9 14/0
BRAD PAISLEY Alcoho! (Arista/ 402 403 98% 24% 393 390 396 7 7 BRAD PAISLEY Alcohol (Arista) 449 4 11 13/0
TRACE ADKINS Arlington (Capita)) 400 405 84% 15% 402 406 399 8 8 ol¢ GEORGE CANYON Who Would You Be (UniversalSoutt) 440 -1 7 14/0
CRAIG MORGAN Redneck Yacht Club (888 398 403 86% 14% 398 387 407 9 0* DOC WALKER 1 Am Ready (Gpen Road/Universal) 426  +10 9 15/0
LEANN RIMES Probably Wouldn't Be This Way AsybmCut) 396  3.94 85% 16% 402 4.19 385 10 104 AARON LINES It Takes A Man (BA4/ 403 9 6 13/0
FAITH HILL Mississippi Girl (Warner Bros.) 394 377 99% 28% 391 406 3.77 20 m GRETCHEN WILSON All Jacked Up (Epic/ 3716  +86 2 13/0
JOSH GRACIN Stay With Me (Brass Bed) yric Streety 393 390 81% 15% 387 419 362 13 1248 A WILKINSON NoMore Me And You (Universal South) 350 3 8 90
LONESTAR You're Like Comin’ Home (BN4/ 387 393 72% 12% 3% 403 3719 16 @ SHEDAISY Don't Worry ‘Bout A Thing Lyric Street/) 347  +13 8 13i0
SHEDAISY Don't Worry ‘Bout A Thing /L yric Street) 386 396 95% 27% 386 392 381 12 1 4o PAUL BRANDT Rich Man (Grange/Universal) 347 14 12 1300
LEE ANN WOMACK He Oughta Know That By Now /#1C4/385 383 77% 13% 390 381 397 19 @ JAMIE 0'NEAL Somebody's Hero (Capitol) 334 +14 ] 1310
MIRANDA LAMBERT Bring Me Down (£pic/ 382 373 8% 15% 384 374 393 15 16k AARONPRITCHETT LuckyForMe GPMAwaty 318 23 15 130
VAN ZANT Help Somebody (Columbia) 381 382 93% 26% 385 380 389 14 178 SHANIA TWAIN | Ain't No Quitter (Mercury) 306 45 13 90
SHOOTER JENNINGS 4th 0f July Universal South) 3.79 - 6% 15% 3N 370 372 1 18 RASCAL FLATTS Fast Cars And Freedom (Lyric Street) 298 8 17 1210
TRICK PONY It's A Heartache (Asylum/Curb) 376 374 9% 26% 376 383 369 18 19 KEITH ANDERSON Pickin' Widfiowers (Arista) 293 31 5 1M
JAMIE O'NEAL Sor?ehody’s Hera (Capitol) 376 400 94% 24% 376 388 365 23 @ M. GENTRY Something To Be Proud Of (Columbia) 288 +36 1 1200
JASON ALDEAN Hicktown (BBR/‘ 313 375 82% 20% 364 347 378 21 214 J. MATHEWS Kings For A Day (dpen RoadUniversall 277 8 10 10
PHIL VASSAR Good Ole Days (4rista) 33 - 63% 12% 369 387 35 ; .
o 25 @* TERRI CLARK She Didn't Have Time (Mercury) 267 +21 2 141
TIM MCGRAW Do You Want Fries With That (Carty 372 383 95% 30% 378 395 361 17 23 KENNY CHESNEY Keg n The Closet B4/ . . - 310
TRISHA YEARWOOD Georgia Rain (MCA) 3712 371 9% 21% 383 397 370 ] )
NEAL MCCOY Bily's Got His Beer Goggles On 90/ 372 380 81% 20% 367 384 352 24 @ LONESTAR You'e ke Comi Home B84/ R
GRETCHEN WILSON Al Jacked Up (Epic/ 312~ 1% 18% 375 363 386 26 @ - JOSHGRACIN Stoy Wit Mo BrassBef) i et 255 424 2 100
RYAN SHUPE & THE RUBBERBAND Dream Big Capiro) 366  — 50% 10% 367 365 368 22 2Bl POVERTYPLAINSMEN SsterGodentls Fovertyyaly) 254 26 16 1600
J0 DEE MESSINA Delicious Surprise | Believe I Curt) 365 348 60% 12% 359 388 338 @4 GORDBAMFORD Al tboutter (GWBRyaly 252 431 1 130
REBA MCENTIRE My Sister (MC4/ 363 364 92% 34% 372 404 341 29 @ JO DEE MESSINA Delicious Surprise (| Believe It) (Curty 235 +8 3 7i0
— —— — , 27 @ DAMIANMARSHALL WheretmRumingFrom Buy Must) 238 +4 3 90
A s st ol oy 5 © cwowmM e ORBH @ 1w
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 8/7-8/13. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied i total plays, the song with the larger increase in plays is placed first. Songs

below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,

4 )

NEW & ACTIVE

RAY SCOTT My Kind Of Music (Warner Bros.)
Total Points: 345, Total Stations: 27, Adds: 6

SAWYER BROWN They Don't Understand [Curty
Total Points: 330, Total Stations: 13, Adds: 0

BUDDY JEWELL So Gone (Columbia)
Total Points: 271, Total Stations: 21, Adds: 4

BILLY DEAN Race You To The Bottom (Curb)
Total Points: 253, Total Stations: 19, Adds: 0

DARRYL WORLEY | Love Her, She Hates Me (DreamWorks)
Total Points: 140, Total Stations: 16, Adds; 7

'BLAKE SHELTON Nobody But Me (Warner Bros.)
Total Points: 115, Total Stations: 18, Adds: 16

ALISON KRAUSS & UNION STATION Goodbye Is All We Have (Rounder)
Total Points: 112, Total Stations: 12, Adds: 1

STEVE HOLY It's My Time (Waste It If | Want To} (Curty
Total Points: 97, Total Stations: 16, Adds: 5

SUSAN HAYNES Crooked Little Heart (Epic)

L Y,

Total Points: 83, Total Stations: 11, Adds: 2
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JULIE KERTES

Jkertes@radioandrecords.com

~ Intelligence
~ For Your Life

Meet the woman hehind John Tesh's show

tsy Chase has always been a big fan of radio. “I have been
enamored of radio ever since I was a kid,” she says. “I would

race home from church on Sundays to hear Casey Kasem’s count-
down. When I was 16 I went over to KROQ, which, at that time,
was in Pasadena, CA, and asked for a job. They gave it to me.”

It's no wonder, then, that Chase ended up as
Executive Producer of the insanely successful
syndicated The John Tesh Radio Show: Intelligence
for Your Life, which is known for providing hun-
gry listeners with helpful “Hints From Heloise”-
like tips for the 21st cen- .
tury.

The show has 176 af-
filiates, and PDs from
across the country are .§
marveling at their soar- [
ing night numbers. It's
simple: Tesh listeners are
addicted to the show be-
cause it relates to them
on a human level. That's
because Chase and her
team of writers and researchers understand the
importance of making a connection with the au-
dience.

“My favorite e-mails and calls are from listen-
ers who say they feel like John is their friend,”
Chase says. “He's their companion, always there
when they turn on the radio for the long drive
home, while they’re fixing dinner with the kids
or while they’re sitting on the front porch with
their husbands.

“John is blessed with a voice that makes

Betsy Chase

the show so that it sounds like he’s speaking
just to you.”

Getting Hooked

I have been a big fan of the show since I first
heard it over a year ago. In fact, | have the week-
end-edition CDs sent to me because the show
isn't being carried in Los Angeles. [ admit that [
am addicted to the show, because 1 am always
yearning for more information — and I'm not
the only one.

“I can understand why the listeners say
they're addicted,” says Chase. “The show is al-
ways the same yet constantly changing. The
sameness is what makes them relax — John's
voice and the familiar music. The constant
change is the ‘Intelligence for Your Life” angle,
and that's why they can't tune away. They might
miss something.”

When choosing content for the show, Tesh’s
research team thinks about information that
would be useful to them. “John has done a great
job of surrounding himself with normal people,”
Chase says. ”By that I mean that his office is filled
with people who are just like the people we're
trying to reach.

“We have spouses, kids, pets, jobs that stress
us out, family pressures and chores. We hooked

a3

you feel comforted and relaxed. We also gear

LONGEVITY PAYS OFF Koi7/San Francisco honored Tom Saunders, whose 43 consecutive
years on the air make him the longest-running Bay Area radio personality, by christening the new
KOIT-AM Tom Saunders Studio. Seen here at Saunders’ reception (I-r) are Bonneville Sr. Regional VP
and KDFC, KOIT & KZBR/San Francisco GM Chuck Tweedle; Saunders; and Bonneville/San Francisco
VP/Programming and KOIT Station Manager Bill Conway.

the AC audience by understanding them. We

G TG

1 R B SR SN i SR

@ 5 e

ey

o

I
# © boostyour brainpower:
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es like Alzheimers.

¢ tion.

: engage your mental muscle.

: fighting off those cravings.

way to walk.

; « Get busy. Food cravings are as much about the hands as they are the mouth,
§ just like smoking. Cravings only last between four and 12 minutes, so keep your
§

hands busy and your mouth empty.

o A e R R e

know what information they are looking for to
live a better, happier and healthier life because
we need it too.”

Try This At Home

The John Tesh Radio Show team practices what
they preach by employing many of the tips fea-
tured on the show. “John swigs vinegar every
day to slow the aging process and pops fish oil
capsules to boost his brainpower — both tips
from the show,” Chase says. “I've dropped 25
pounds in the last six months, thanks to the ‘Su-
permarket Diet,’ another piece featured on the
show.

“Scotty Meyers, Director/ Affiliate Relations,
started doing the ‘Tesh Fitness’ regime. In addi-
tion to his karate training, he now does 100 push-
ups, 100 sit-ups and 20 minutes of running ev-
ery day. So far he’s lost 10 pounds and two inches
from his waist.

“We all use the relationship advice to connect
with our loved ones. I've learned not to use the
words always and never when arguing with my
husband. They just fuel the argument. Instead,
I've learned from the show to pepper any heat-
ed conversations with pet names and affection-
ate gestures and not to dredge up the past.”

In closing, Chase shares more e-mails: “We
just got an e-mail today from a woman named

www.americanradiohistorv.com

Healthy Tips

Many listeners are hooked on The John Tesh Radio Show be-
i cause of the usable, relevant information it provides about, well, ev-
. erything. The creators of the show call these tips “Intelligence for Your
¢ Life” and here are a few that Tesh Executive Producer Betsy Chase
¢ would like to share on living a healthier life.

Boost Your Brain Power

All you need is 30 minutes of walking three times a week to increase blood
flow to your brain. That'll improve its overall functicn. Here are four other ways to

» Eat apples. An apple a day keeps the neurologist away. A chemical in ap-
. ples, called quercetin, protects against free radicals, and free radicals are what
¢ are Killing your brain. That's according to the food science department at Cornell
- University. One apple a day is enough to help combat neurodegenerative diseas-

+ Make your desktop wallpaper a painting by an abstract artist. It's fike 10
i pushups for your brain every time you look at it. Why? Because looking at ab-
& stract things that your brain has to try to make sense of slows down its deteriora-

4 i = Take up Spanish or any other language that's foreign to you. A recent study
2 from University College London found that people who are multilingual have more
t gray matter than monolinguals. Even people who picked up a second language

at age 35 saw an increase in brain density.
+ Get to the mall. In a recent study of 1,000 75-year-olds, the women main
:f_ tained better brain function than the men. Why? Because they shopped! It re-
% quires physical and mental activity, as opposed to watching golf on TV. Deciding
¢ what to buy, dealing with a budget and looking at new and interesting things all

Fight Food Temptation

Here are tips from Stephan Gullo, a New York-tased weight-loss specialist, for

4 * Avoid eye contact with the doughnut. Looking at food produces a neuro-
i chemical change in your brain that makes you hur gry for that food.

« Block your nose. Scent causes cravings. Pop one of those breath strips or a
¢ eucalyptus cough drop. You could be in a room ful of pizza and not smell it.
« Plan ahead. Stress causes cravings. If you know you're going to have a par-
; ticularly stressful day, brir g healthy snacks along. You make better decisions when
i you're anticipating anxiety than when you're feeling it. It's like knowing where the
fire exits are in your building; If you do, when the alarm goes off, you know which

Debra, who said, "Your tips on de-stressing re-
minded me of all the things I enjoy doing for
myself but forget to take time to do for one rea-
son or another. 'm off to take a long, hot bub-
ble bath — candles and all — while continuing
to enjoy the rest of your show.”

“ Another, from a man named Dylan, said,
‘Hey, John, I lost 24 pounds because of your
awesome information. Now every morning and
afternoon I'm jogging.’ Here's another, from a
woman named Shana, who said, "Your tips on
health and well-being are inspirational and help
me to remember that my troubles are not a for-
ever thing. I can overcome any hardship.” And
those are just from today.

“We get constant, positive, amazing, uplift-
ing feedback, and we send that good feeling
right back out again to our audience. It's a
symbiotic relationship. We're nothing without
each other, and [ know that the ratings reflect
that.”

Hot AC KPLZ/Seattle PD Kent Phillips re-
cently told me that the newly added John Tesh
Radio Show boosted KP1.Z's ratings tremendous-
ly in the spring ‘05 book. Nights rose from 2.6
to 6.6 (+154%) among women 25-34, from 1.7-
49 (+188%) with women 18-34 and from 0.6 to
2.4 (+317%) with men 25-34. Looks like Seattle
listeners are becoming addicted as well.
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POWERED[R
August 19, 2005 POWEBED-
LAST THIS TOTAL 4= TOTAL  WEEKS ON TOTAL STATIONS/ ME“ lA BASE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[()(I)%;{CE CHART ADDS
2 1 ROB THOMAS Lonely No More (At/antic/ 2130 -16 191604 26 97/0 R
12 MICHAELBUBLE Home (743/Reprise) 1996 179 173848 29 10200 MOST-ADDED
3 3 KELLYCLARKSON Breakaway (Hollywood) 1960 -2 194809 46 99/0 ARTIST TITLE LABEL(S) RO0C
4 4 BACKSTREET BOYS Incomplete (/ive/Zomba Label Group) 1665 -6 133658 15 96/1 JON SECADA Window To My Heart (Big 3/ 22
5 5  LOSLONELY BOYS Heaven (OR Music/Epic/ 1520 24 136025 61 97/0 NATALIE GRANT Held (Curt) 10
6 0 ANNA NALICK Breathe (2am) (Columbia) 1481 +124 95240 15 95/3 SI:“TN'E RNTTT IYWIII ﬁot Be//?rzZen//L‘ap/m// ;3
LH.T. Listen To Your Heart (Robbins,
9 o MARIAH CAREY Wlf,' Belon.g Togfather (Island/{0JMG) 1259 +70 118384 12 79/0 LIFEHOUSE You And Me (Geffer) 7
7 8  GOOGOO DOLLS Give A Little Bit /Warner Bros.) 1110 -88 94880 33 85/0 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 7
12 0 MAROON 5 She Will Be Laved (Octone/J/RMG) 1098 +50 91490 43 891 VERTICAL HORIZON Forever (Hybrid) 7
10 10 TIMMCGRAW Live Like You Were Dying Curb) 1067 -38 83225 45 86/0 DELTA GOODREM Lost Without You (Columbia) 5
8 11 JOHNMAYER Daughters (Aware/Columbia) 1048 -153 75592 42 100/0 | ROLLING STONES Streets Of Love (Virgin/ 5
13 @  KIMBERLEY LOCKE | Could (Curty 995  +137 42667 12 792 | EAGLES NoMore Cloudy Days (£RC/ .
11 13 RYANCABRERA True (£.V.L.A./Atlantic) 932 -139 52572 3o 84/1 MOST
14 @ EAGLES No More Cloudy Days (ERC/ 825 +26 71733 7 70/4
16 @ HOWIE DAY Collide (Epic/ 761 +51 74644 29 60/2 INCREASED PLA YS
15 (D HALL& OATES /'l Be Around (U-Watch) 741 +23 62794 48 850 ToTAL
17 @  CARRIE UNDERWOOD Inside Your Heaven /Arista) 659 +44 56113 7 G2 | ARTIST TITLE LABEL) INCREASE
20 @ HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 515 490 37414 4 532 | KIMBERLEY LOCKE | Coud Cur) oL
1 @ . . ANNA NALICK Breathe {2am) (Columbia) +124
2 D.H.T. Listen Ta Your Heart (Robbins/ 489 +87 77106 5 49)7 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)  +30
18 20 HALL & OATES Och Child (U-Watch) 468 -36 19645 14 60/0 D.H.T. Listen To Your Heart (Robbins) +87
19 @ RASCAL FLATTS Bless The Broken Road (L yric Street) 433 +1 25592 21 52)2 BONNIE RAITT | Will Not Be Broken (Capitol) +79
22 @ JESSEMCCARTNEY Beautiful Soul fHolywood) 333 +14 31246 8  16/0 | MARIAH CAREY We Belong Together /island/D.JMG) +10
23 €D  LIFEHOUSE You And Me (Geffen) 331 +31 61027 5  26;7 | PAULMCCARTNEY Fine Line (Capital +62
24 @ DELTA GOODREM Lost Without You (Columbia) 247 +24 7009 4 g5 | HOWIEDAY Colide i +51
) MAROON 5 She Will Be Loved (Octone//RMG) +50
28 @ STEVIE WONDER From The Bottom Of My Heart /MU!UWII/UIIIVE/SH// 232 +30 9955 6 3710 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) +47
27 @ DAVID PACK The Secret Of Movin’ On (Peak/ 227 +20 5321 3 402
30 @ KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 185 +47 42633 2 1777 NEW& ACTIVE
26 28  KATRINA CARLSON Suddenly Beautiful (Kataphonic/ 184 -29 3566 10 33/0 o .
25 29 JIMBRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Winel (824 Victor) 169 49 83 16 3gp | PAULMCCARTHEY Fine Line ol
€D  EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG) 163 +26 5509 1 261 ool Pays: 49, Total Stations: 23, Adds: |
' ure Gold (Sanctuary GECE WINANS All That | Need (PureSprings/IN0/Epic)
105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of | Total Plays: 96, Total Stations: 21, Adds: 3
8/7-8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is i ;
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added ?COITPTl GR,'QABEST LlVlInS[]n_The. F:lén gl/elo.az{y/
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. otal Plays: 96, Total Stations: 16, Adds:
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number, Average Quarter Hour | BONNIE RAITT | Will Not Be Broken (Capitol)
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 85, Total Stations: 24, Adds: 8
CUTTING EDGE Everytime | Try (Thunderguest)
romL Total Plays: 51, Total Stations: 11, Adds: 0
M 05 T ARTIST TITLE LABEL(S) PLAYS VERTICAL HORIZON Forever (Hybrid)
PLA YED RECURRENTS ) Total Plays: 48, Total Stations: 17, Adds: 7
SANTANA f/MICHELLE BRANCH The Game Of Love (Arista/AMG) m JON SECADA Window To My Heart (Big 3/
ARTIST TITLE LABEL(S) pows | KEITHURBAN You'll Think Of Me (CapitolEMC) 743 Total Plays: 16, Total Stations: 24, Adds: 22
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava/ 877 MAROQON 5 This Love (Octone//RMG) 142 NATALIE GRANT Held /[_,’urb/
MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/Universa) 850 | COUNTING CROWS Big Yellow Taxi (Geftennterscape/ 736 | Total Plays: 4, Total Stations: 10, Adds: 10
TRAIN Calling All Angels (Colimbia) 822 MATCHBOX TWENTY Unwell (At/antic) 701 Songs ranked by total plays
SHERYL CROW The First Cut Is The Deepest (4&Minterscape) 814 MARTINA MCBRIDE This One’s For The Girls (3C4/ 663 Station playlists for all R&R reporters are available
DIDO White Flag (Arista/RMG) 773 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 651 on the web at www.radioandrecords.com.

ALS DOESN'T

Vortd Leader in ALg
F-Eﬂamh and S«\’Eqs
S —__2

PLAY FAVORITES

Who is affected when one person has ALS (Lou Gehrig's disease)
And MDA is family, too, as it offers help and searches for a cure.
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everyone in his family.
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¢ RateTheMusic. can

Y MEMABASE

America’s Best Testing AC Songs 12 +
For The Week Ending 8/12/05

W W W
Artist Title (Label) TW W Famil. Burn 25-54 25-34 35-54
ROB THOMAS Lonely No More (Atlantic/ 403 387 96% 26% 4089 429 403
MICHAEL BUBLE Home (743/Reprise/ 393 373 8% 4% 387 400 3384
RASCAL FLATTS Bless The Broken Road flyric Street/) 393 382 58% 7% 4.06 428 399
EAGLES No More Cloudy Days (FRC/ 384 384 54% 7% 3890 4.00 338
KELLY CLARKSON Breakaway (Hollywood) 383 387 98% 43% 372 383 369
HOWIE DAY Collide (Epic/ 380 361 82% 2% 373 3719 3N
MAROON & She Wilt Be Loved (Octanel//RMG/ 374 365 97% 41% 368 379 365
TIM MCGRAW Live Like You Were Dying (Curb)/ 373 383 97% 3% 376 362 381
CARRIE UNDERWOOD inside Your Heaven (4rista/ 372 344 76% 18% 368 392 363
BACKSTREET BOYS Incomplete Live/Zomba Label Group) 364 360 82% 23% 352 337 357
KIMBERLEY LOCKE { Could (Curb/ 363 355 71% 16% 367 392 362
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 360 354 87% 36% 360 349 364
LOS LONELY BOYS Heaven (OR Music/Epic) 357 377 91% 45% 313 351 319
RYAN CABRERA True /£.V.L.A/Atlantic) 352 343 80% 37% 354 362 351
HALL & OATES Qoh Child (U-Watch/ 352 362 89% 26% 356 331 363
HALL & OATES I'll Be Around (U-Watch/ 343 363 94% 3%% 350 324 357
ANNA NALICK Breathe (2am) (Columbia) 348 337 81% 23% 339 368 330
MARIAH CAREY We Belong Together fisland//0JMG) 314 308 84% 3% 312 342 304
JOHN MAYER Daughters (Aware/Columbia) 303 292 95% 58% 290 287 290

Total sample size is 258 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Total familiarily represents the percentage of respondents who recognized the song. Total burn represents the number
of respondents who Said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of
participants on the the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere
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ROB THOMAS Lonely No More (Atiantic/

BACKSTREET BOYS Incomplete Ui Zomba Labe/ Groug)
3 e MICHAEL BUBLE Home (Warner Bros) '
O« DANIEL POWTER Bad Day Warner Bros)
ANNA NALICK Breathe (2am) (Columbia/Sony BMG)
@« BRYAN ADAMS This Side Of Paradise (Universal)

7 o DIVINE BROWN Oid Skool Love (Blacksmith)
KELLY CLARKSON Breakaway (Hollywood)

10 @ AMANDA STOTT Homeless Heart (EM/ Music Canad) 242

TOTAL
PLAYS

aa1
420
414
357
324
261
258
251

MARIAH CAREY We Belong Together /island/iD/MG/ 238
RYAN CABRERA True /£.V.L.A/Atlantic)

12 e SHANIA TWAIN Don't! (Mercury/I0IMG)

HOWIE DAY Collide /£pic/

MAROON 5 Sunday Morning (Octone/J/RMG)
JOKN MAYER Daughters (Aware/Columbia)

@* JANN ARDEN Wiling To Fall Down (Unversal Music Canada) 113
HALL & OATES Ooh Child (Red/Sony Music Canads)
@* DAVID USHER Leve Will Save The Day MapleMusic/ 131
18 194 KESHIA CHANTE Come Fly With Me (Sony BMG Canads) 121
@ SIMPLE PLAN Untitied (Atiantic)

FEIST inside And Qut (Arts & Crafts)
COLDPLAY Speed Of Sound (Capitol)
HOOTIE & THEBLOWHSH Orelove SneatylogVanpad 75
IL DIVO Unbreak My Heart... (Columbia/
EAGLES No More Cloudy Days (ERC/

ANNIE VILLENEUVE Un Ange Que Passe (Musicor/ 1
JET Look What You've Done (Atlantic/
JACK JOHNSON Sitting, Waiting, Wishing (BrushfraUniversal 66
SEALS & CROFTS Summer Breeze ‘04 (Wamer Bros.) 64

236
224
222
205
203

158

115

13

81

13
12

30« STEPHANIE LAPOINTE Nous Sommes (Musicor/ 62

+] -
PLAYS

+20
+12
-9
+51
+19
+5
-14
-32
+6
+60
+13
+4
+22

49
+46

+44
-18
+5
+18
+12
+29
12
+20
-10
+6
13
+1
14

N
POWERED[T]
MEDIABASE

R S
25 150
18 1310
30 1510
1" 150

9 14{0
14 1310
22 110
3 10/0
26 10

7 92
23 110
27 110
10 1212
20 10/0
3t 12/0

4 83

6 101

4 714
13 90

3 6/2

6/0

3 210
513

13 70
5/4

8 0/0
12 40
15 30
16 0/0

5 0/0

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 8/7-8/13. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

.

KXLY/Boise, ID*
OM: Jeff Coghran
PO: Tobin Jefines

DHT
KELLY CLARKSON

WMJX/Boston, MA*
UM/PD Don Ketley

Candy 0Teny
MD ‘Mark Laurence

KKLVCoIorado Springs, CO*
PDMIJ Kyla Mamm's

WTCB/Columbia, SC*
OM/PD; Brent Johnson
APD: Jennifes Jensen

NATALIE GRANT

JON SECADA

PDMD Mark Baker
5 RASCAL FLATTS

KEZA/Fayenewlle AR

PO: Jim Har
MO: Rich Hnunnn
No Adds

WCRZ/FIInl M*
Palnik

LIFEHOUSE

PD: Allan Camg

MD: Joe Hapn
JON SECADA

KmR/Honolulu HI*
OM/PD: Wayne Maria

No Adds

KSSK/Honolulu HI*
Paul Wilsot

APD Chax Mld\ael
2 HOGTIE & THE Bl OWFISH

WFMK/Lansing, MI*
OM: Ray Marshlli

POMD: ?

1 ROLHNG STONES

JONES
NATAUE GRANT
JON SECADA

KSNE/Las Vegas, NV*
PD: Tom Chase

MD: John Berry
HNo Adds

WOBM/Munmoulh N

MD an Mnnu
No Ad

KWAV/Monlerey CA*
POMO: Bemie Moody
5 JON SECADA
1 KELLY CLARKSON
VERTICAI HORLON
ROLLING STONES

OWAPD ‘Alan Wilbur Ritchie

WSWT/Peoria, IL
OMPO. Randy Rundie
Ne Adds

KESZ/Phoenix, AZ*
PD: Shaun Holty
APDMD: Scott Bras

6 MAROON 5

APD. Michelle Langely
No Adds

KSFI/Salt Lake City, UT*
PD Dain Craig

0: Bob Nehlm
MD Brian deGeus

RYAN CABRERA

KQXT lSan Anlomo ™*

APD: Jim Ounl
1 VERTICAL HORIZON

WRVF/Toledo, OH*
M Bill Michaels

PO Don Gesselin
1 NATALIE GRANT

KONNT n cmes WA

wmn ot Panla
2 HOOTIE & THE BLOWFISH
2 SCOTT GRIMES
2 PAUL MCCARTNEY

Radio Networks. QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. e Indicates Cancon.
@ WWLW, ntown, WV KOOI/ Tyler, TX
il * il * * er,
xgﬁl}‘Mumswlle, AL KLMYImeoIn NE Ll mm’gwa wn, %Hfmﬁ?ﬂh PA m‘%ﬂ ﬁln?ﬁ' CA Bt ni!o'nouulu
R E l OR TE R S s P"’““ s"""' Vatenine JONES GANG JON SECADA No Adcs MD: Rodd Wayne
No Adds No Adds
5 P 7 . WALKNassau, NY* WSHH/Pittshurgh, PA* .
. . 3 i - i ’ KSBL/Santa Barbara, CA WLZW/Utica, NY
Stations and their adds listed alphabetically by market WASAnie, AL+ | KHSKLIte ok, POMD ok il MO o e WLZW/utica,
D HON SECADA — ron W Wk P
WYJB/Albany, NY* WEBE/Bridgeport, CT* WSNY/Columbus, OH* WDAR/Florence, SC m?M";'"""""' DAVID PACK LA GOODREM
B & B W N | MR e s
. Dani 3 : Wil s - -
ROLLING STONES Noddes KELLY CLARKSON APUMD: Donis Davs KOST/LDS Angeles CA* %wmﬂk DMA;%'HI’E! m]v_[e KRWM/Seattle. WA* JON SECADA
5 MERCYME WTPl/Indlanapolls IN* POMO: Stof 10’ DANIEL POWTER [DYBary Notan .
KMEAA NM KKBA/Comus Christ, TX* | * SowERATT WP Ga Hawrs No s § RASCHL FATIS cwptn. o LT Pvgwm Palm Beath, FL
A/Albuquergue, NM* . APD: P 5 BONNIE RAITT an *
o K::mmq 1 x,’,%f,@cﬂ',ﬂ,ﬂ?w" oM Bt caas STEVEN CURTIS GHAPMAN M,,Am','m,,, MR T ol
BOWIE RAITT it P"H'.!':'“ KSOF Fresno. CA* WPEZMacon, GA WLMGNew Orieans, LA* HOOTIE&THEBLOWFISH XVKShreveport, LA" WASH Wasington, DC*
MD: Jennifer Foxx KVIL/DaIIas ™ OM: E. Curbis Johnson No Adds JONSEFADA 'gtﬂmue Huftman
. No Adds PO Mike Brady WJKK/Jackson, MS* ‘”’”‘” S s JUDE ST "% PAUL MCCARTMEY
WLEV/Allentown, PA m ichaet brond MD: Kristen Kalley \ ’
OM: Shelty Easton i al randergast Frie: PO: Jokm Anthony " . WwL d Ri*
P e Aan WHBC/Canton, OH* fohats NATALIE GRANT MMF"'W'W’ OWPL: mmﬂ:;ﬁm KRBB/Wichita, KS*
INIE RAITT %IPD ey Simmons KTRRVFL Collins. CO* BONNIE RAITT MO, Amy Abboll WLTW/New York, NY* M;nma Rown . mﬁm&m Bend, IN OMPD: Lymllcn Jlimo’s
PRI A WLQT/Dayton, OH* OMPD: Mark Callaghan’ LEETLLLL i o No Adds MD: Dzve Wilson
s 2 DHT
KYMG/Anchorage, AK JON SECADA OM: Jeif Stavens No Adds WTFM/Johnson City* 13 LIFEHOUSE KIMBERLEY LOCKE
mEr. B it o | B s o | s e, o
2 HOOTIE & THE BLOWFISH KDAT/Cedar Rapids, IA NoAdds. WMEEFL. Wayne, IN* e & JON SECADA WRAURaIelth NC* KISC/Spokane, WA OM: Jim Dorman '
%‘I;PEM:D gn&n::dl." o ki ' WKYE/Johnst PA ?AD JlmJ::IIvylm e N A :%%ﬂ'.'m"w
WFPG/Atiantic City, NJ* e lohnstown, WHUD/Newburgh, NY* CaINAdRIIE j
B "% S KOSI/Denver, CO* ] POk icae KVLY/McAlen, TX* OWPD. v e 1 h06 s
MO: Malane Aqua PD:_Dm Dillen 2 EAGLES ‘S}(sn ThRow APDMO. Tom Farct KXLY/Spokane WA* GWEN STEFANI
DHT WD: Steve Hamilton dBis 16 Ksuvcunxsou KELLY CLARKSON KRNO/Reno, NV* P e KELLY CLARKSON
mm/ﬁhg&eﬂﬂn. sc* No Adds b gl POMD; Dan Frie NATALIE GRANT
. : Wil VERTICAL HORIZON ilmi .
e sta, AT | MO gt e e | WG Rapis e | REAGRET MU ) gl aes oo, e o i angion. DE
P B S Dt I Wi tanen” RO s e P, bon WIVRRichmond, VA* | WMAS/Springfield, MA+ | ¥, Cam Bl
s, | e oMo, fL0 | | IS o b
R0 i e Nodds BOERAIT] KSRC/Kansas City, MO® | >0 O il Lote o NoAdes WGNIWilmington, NC
KKMJ/Austm ™* 5 GICE WS L T WO Wy Loan KMGIJOkIahoma City, OK* JON SECADA D oy Stane
Mn Michael Kerr WNIC/Detroit, MI* WOOD/Grand Rapids, M 16 GREEN DAY JON SECADA KGBX/Springfield, MO MD: Craig Thamas
S wnt .| ehen e it R R WSt i | BTt o
5 EARTH, WIND & FIRE F/Chattanooga, TN APOMD: Theresa Lucas WRVR/Memphis, TN* MD: Dick Damels PD: Tory Mateo o bovs
it s e e T OMPD: jery Dean KEFM/Omaha, NE* A 5 FINGER ELEVEN
KGFM/Bakersfeld, CA* WD: Rabin Darinis . L/Kansas City, MO* | M. Lany Wheeier Vet Bl
e "o WOOF/Dathan, AL e o0oro, NC* | ou, e Dreouse 1 ko Koo WGFB/Rockford, IL . WSRS/Worcester, MA*
CECE WIRANS POMD: Loigh Sm}pmn PD. Scott Keith TECE WINANS POMD:Doug Laniels KEZK/St. Louis, MO*
7 JAMES BLUN No Adds A e 5 KIMBERIEY LOKE PO Mark Edvards PO AL HORZON
WLITCtcago L ity B WMGQMiadiesex, M° | wmGFDrando, FL ey SO0
- * I : " gl .
m[ﬂeaumm, ™ [Chicago, WMYUGreonvile, SG° SCOT GRIVES No Addk M- s angmoir KGBY/Sacramento, CA BORNIE RAITT WARM/York, PA*
ooy Worco e 5 bl 3 PD. Dave Anthony
onim Ho ki Kok faso. TX WD : o ota KJOY/Stocidon, CA* No s
AP Sam Castiany G”&m %ﬂmﬁw"e' ™ m_MmXC/MOhiIE, AL N N Satn Gl siam ' e e o8 Sl sm s s
WRRM/Cincinnati, OH* BN AT , 7 PD: 0 Msn ~ o QLU S s
WMJY/Biloxi, MS* PD; TJ Holland ) . b preeaville, Sc* NS C: W o m o POND e oot
OMPD: Watl B APD: Ted Mo WXKC/Erie, PA iy e LI 0. Rick Shaw No Adds POWEREDLY]
Sl D Fowen JON SECADA KTDY/Lafayette, LA* 4 XIMBERLEY L0CKE WYYY/Syracuse, NY* MEDIAB AQE
e 5‘3&“5“&%""“ %%’W K.ISN/Mudesto CA* g'ﬁ%‘&? o WGER/Saginaw, MI* %: mn"'"" .
. . : Debhie B A
WYSE/Blrmmgham AL | WDOK(Cleveland, O - . B e A s e 6’63?.3'.4 ; vnﬁ.’n?n':m ortored et
M’DM v'ln:? VIE]I ITD Ted Kowalsin 'fEvansvi e, WRCH/HEMON, cr* WMEZ/Pensacola, FL* a onitor ep S

131 Tota!l Reporters
105 Total Monitored
26 Total Indicator
Did Not Report,

Playlist Frozen (1):
WAFY/Frederick, MD
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and street-bit guy for the Sarah & No
Name morning show on KLLC (Alice @
With ' 97.3)/San Francisco. | now have my own
Hooman ; time slot, 10pm-1am on Saturday nights,

Morning Show Sidekick, KLLC s and the show is appropriately titled
. (Alice @ 97.3)/San Francisco # Hooman Radio. # During my six-year
B S, L stint on the Alice airwaves I’'ve had the
| opportunity to interview almost every celebrity under the
| sun, from former Vice President Al Gore to George Lucas

to Dave Matthews to Jack Black to David Hasselhoff. The

S S SRR

oo L

e

at No. 1 with women 18-49, and I’'m very proud to be a part
of that success. # My new show, which is mixed by plati-
num-selling recording artist DJ Amp Live of the band Zion-I, plays ev-
erything outside of what a typical Alice listener is used to hearing. |

. play at least four indie bands per show in order to push my audience

to grow musically. | am very grateful to KLLC PD John Peake for al-

lowing me this opportunity. If e-mails are an indicator of a radio show'’s
success, I'm on the right track. I've been receiving an average of 750 .
e-mails per show. # The indie band I'm most impressed with is May- *}

' pole, whose album was produced by John Lucasey. The buzz around

these guys is huge. An undisclosed record label (“What's up, doc?”) is
very interested in these guys after only three spins on the airwaves. My
hope is that Hooman Radio will be instrumental in getting bands signed

and boosting Alice’s weekend ratings. Check out the Hooman Radio

playlist at www.studio880.com.

Rob Thomas' “Lonely No More”
(Atlantic) is the new chart topper at
AC this week. Michael Bublé’'s “Home”
(Reprise) moves to No. 2, and Kelly Clark-
son’s “Breakaway” (Hollywood) remains
at No. 3 ... Most Increased Plays goes to
Kimberley Locke’s “l Could” (Curb), with
+137, and the song moves to No. 12.
Anna Nalick’s “Breathe (2am)” (Colum-
bia) gets second Most Increased, with
+124, holding steady at No. 6 ... Earth Wind & Fire’s “Pure Gold” (Sanc-
tuary/SRG) debuts at No. 30 ... Congratulations to Big 3 Records’ An-
thony lovino and Mike Klein on a strong first week with Jon Secada’s
“Window to My Heart,” which is Most Added, with 22 adds ... At Hot AC,

Kelly Clarkson’s “Behind These Hazel Eyes” (RCA/RMG) moves up to -
No. 1, Lifehouse’s “You and Me” (Geffen) goes to No. 2, and Coldplay’s .
“Speed of Sound” (Capitol) remains at No. 3 ... Another strong week for
Interscope/Geffen duo Scott Emerson and Dara Kravitz, as Sheryl
Crow's “Good Is Good” (A&M/Interscope) gets Most Increased Plays, with

a whopping +462, and is again Most Added, with 15 adds. Second Most

Increased goes to Gwen Stefani’s “Cool” (Interscope), with +272. Sec- -
ond Most Added is Nickelback’s “Photograph” (Roadrunner/IDJMG), with

11 ... Gorillaz’s “Feel Good Inc.” (Virgin) debuts at No. 38.

new Saturday-night show, and it’s tak- .
ing the Bay Area by storm. My day job
is celebrity interviewer, phone screener .

spring '05 Arbitron book places the Sarah & No Name show

artist

aLsum: Jon Secada
LageL: Big 3

By JULIE KERTES/AC/HOT AC EDITOR

he AC world knows by now that

Grammy-winning recording artist Jon
Secada 1s back in the swing of things with
the release of "Window to My Heart,” the
first single off his Big 3 debut album, due
out in October. Secada’s presence at R&R
Convention 2005 in Cleveland reminded
us of his true talent and how he is a natu-
ral fit for the AC format.

His Rock and Roll Hall of Fame perfor-
mance captured the attention
of hundreds of industry folks
who would normally have been
chatting it up at the back of the
room, and you could tell from
Secada's energy that he was ex-
cited to be back performing for
radio. He savs, "The Rock and
Roll Hall of Fame was such a
wonderful day for me — to be
back in the company of friends, people
who've supported my carcer for years. 1
felt the energy of everyone at the conven-
tion. I couldn't have been happier that
day, and it worked out bevond my expec-
tations.”

Since the convention Secada has been
busv in the studio completing an album co-
produced by Big 3 Chairman/CEO Bill
Edwards and some other industry friends.
It should be done in about three weeks.
The only thing that's missing is a title,
which is usually the last piece of the puzzle
for Secada when recording a new project.
“Window to My Heart” has received over-
whelmingly positive feedback from radio
so far. The single has the Jon Secada
sound radio knows so well, but with a new
production style that’s relevant to today’s
musical landscape.

“I wrote ‘Window to My Heart’ two or

tivity

three years ago with the same songwriting
partner, Miguel Morejon. who co-wrote
‘Just Another Day, *Angel’ and 'If You Go.”
Secada says. “Miguel has been my No. 1
songwriting partner for almost 20 vears
now. We went to high school together.
We're locked in. in terms of how we think
as songwriters, and this song is an exten-
sion of our sound and a reflection of our
lives. That's the way we've always worked.
I'm excited about the single. in that the
new production has a taste of the old with
the flair of the new.”

After completing the album Secada will
return to the studio to record a Spanish-
language version of it. He says. “As usual,
I'm translating everything to
Spanish — at least all the sing-
les, with some bonus material.
The Spanish release will be
available a month or two after
the English album hits. It's
been really important to me to
release Spanish counterparts.
I've followed the same pattern
for all my releases.”

In addition, Secada will start an exten-
sive radio tour in September in support
of the single, and he has plans to do some
Christmas shows as well. with Big 3 be-
hind him all the way. "What I like about
working with Big 3 is the personal atten-
tion [ get from the company,” Secada
savs, “They are a boutique label with good
resources and good people, and the en-
ergy level is so prominent and strong. It
feels very much like when I first started
to work with SBK Records. SBK was a
larger label, but they were also verv fo-
cused and priority-driven. Bill Edwards
has the vision, the intensity and spark. At
this point in my career that means a lot
to me.”

Secada’s “Window to My Heart” was
Most Added at AC, with 22 adds. its first
week out, and it is getting support from
Hot AC as well.

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!
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ARTIST TITLE LABEL(S)

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG)
LIFEHOUSE You And Me (Geffen)

COLDPLAY Speed Of Sound (Capitol)

ROB THOMAS Lonely No More (At/antic/

3 DOORS BOWN Let Me Go (Republic/Universal)

ROB THOMAS This Is How A Heart Breaks /Atlantic)
GREEN DAY Holiday (Reprise/

COLLECTIVE SOUL Better Now (£/ Music Group)
GREEN DAY Boulevard Of Broken Dreams (Reprise/
ANNA NALICK Breathe (2am) {Columbia)

TRAIN Get To Me (Columbia)

GAVIN DEGRAW Chariot (J/ARMG)

HOWIE DAY Collide (£pic/

KELLY CLARKSON Since U Been Gone (RCA/RMG)
GWEN STEFANI Cool (/nterscape)

JOSH KELLEY Only You (Hollywood)

JASON MRAZ Wordplay /Atlantic)

MARIAH CAREY We Belong Together (sland/IDJMG)
KEITH URBAN You'll Think Of Me (Capitol/ EMC)
SHERYL CROW Good Is Good (A&M/Interscope)

GWEN STEFANI Hollaback Girl {interscope)
VERTICALHORIZON Forever (Hybrid)

LOW MILLIONS Statue (Manhattan/EMC)

HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
DEF LEPPARD No Matter What (Island/iDJMG)

BLACK EYED PEAS Don't Phunk With My Heart (A&M/Interscope)
SIMPLE PLAN Untitled (Lava)

BACKSTREET BOYS incomplete (Jive/Zomba Label Group)
D.H.T. Listen To Your Heart (Robbins/

BON JOVI Have A Nice Day (Island/iDJMG)

WEEZER Beverly Hills (Geffen)

PAT MCGEE BAND Must Have Been Love (Kirtland)
PAPAROACH Scars (Geffen)

3 DOORS DOWN Here By Me (Regublic/Universal)
SWITCHFOOT Stars (Columbia)

HOWIE DAY She Says (£pic/

STAIND Right Here (Flig/Atlantic)

GORILLAZ Feel Good Inc. (Virgin)

MICHAEL BUBLE Home (7143/Reprise)

BEN FOLDS Landed (Epic/

TOTAL
PLAYS

3178
3147
2603
2546
23
2280
1861
1861
1852
1803
1762
1743
1654
1624
1606
1539
1267
1232
1118
939
885
846
829
671
617
567
565
562
561
512
468
421
425
420
418
407
a7
332
315
265

+/-
PLAYS

+114
-27
-112
-151
-56
+92
+65
-84
-1
-130
+81
-283
-155
-133
+272
+106
-37
+1M
+97
+462
-47

-50
+96
-20
+38
-27
-135
+147
+86
+44
0
-18
+91
+48
+106
+40
+134
+36
-3

TOTAL
AUDIENCE
(00)

183107
180474
131820
158971
131702
120053
97781
87887
110916
109462
77200
81071
99633
110812
19147
60454
44086
56178
78965
49707
58156
28067
23348
21651
31016
38094
23320
23208
30894
34520
19225
9294
18425
13066
7788
13178
9511
14387
13169
8300

WEEKS ON TOTAL STATIONS/
CHART ACDS

15
28
17
28
i3
1
13
25
36
37

8
24
51
34

1
10
13

9
10

2
12
13
13

4
1

7

8

_.
N = W N W NN WS W o~

&

83/0
880
880
8710
83/0
850
692
7210
850
81/0
7713
76/0
7810
8310
7516
7911
66/0
44j0
4512
71115
25/0
am
42i0
43
330
16/1
310
35/0
26/6
428
11
25/0
11/0
333
301
333
20/
143
211
17/0

88 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/7-8/13. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.

(© 2005, Arbitron Inc.).© 2005 Radio & Records.

Powerep[1]

MEDIABASE

MOST ADDED’

ARTIST TITLE LABEL(S)

SHERYL CROW Good Is Good (4&M/interscape/
NICKELBACK Photograph (Roadrunner/IDJMG)
BON JOVI Have A Nice Day f/sland//0JMG)

DAVE MATTHEWS BAND Dreamgirl (RCA/RMG)
GWEN STEFANI Cool ffnterscape)

DAH.T. Listen To Your Heart (Robbins)

NATASHA BEDINGFIELD These Words (Epic/
JACK JOHNSON Good People (Brushfire/Universal)
STAIND Right Here (Flip/Atlantic)

FOO FIGHTERS Best Of You (RCA/RMG)

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

SHERYL CROW Good Is Good (4&M/interscape)

GWEN STEFANI Coot //nterscope/

D.H.T. Listen To Your Heart (Robibins/

NICKELBACK Photograph (Roadrunner/iDJMG)

LIZ PHAIR Everything To Me (Capitol)

GORILLAZ Feel Good Inc. (Virgin/

KELLY CLARKSON Bzhind These Hazel Eyes (RCA/RMG)
JOSH KELLEY Only You (Hollywood)

HOWIE DAY She Says (Epic/

KEITH URBAN You'll Think Of Me (Capital/ EMC)

NEW & ACTIVE

LIZ PHAIR Everything To Me (Capitol)

Total Plays: 262, Total Stations: 25, Adds: 3
FOO FIGHTERS Best Of You (RCA/AMG)

Totat Plays: 237, Total Stations: 19, Adds: 4
KILLERS Al These Things That |'ve Done //sland//DJMG)
Total Plays: 235, Total Stations: 16, Adds: 0
JOY WILLIAMS We ¢Red Ink/Reunion/PLG)
Total Plays: 220, Total Stations: 22, Adds: 1
NICKELBACK Photograph (Roadrunner/IDJMG)
Total Plays: 192, Total Stations: 21, Adds: 13
U2 City 0f Blinding Lights //aterscope)

Total Plays: 169, Total Stations: 17, Adds: 3
MELISSA ETHERIDGE Refugee /island//0JMG)
Total Plays: 159, Total Stations: 15, Adds: 2
MARC BROUSSARD Home fisland/I0JMG)
Total Plays: 152, Total Stations: 11, Adds: 0
DAVID GRAY The One | Love (4 TO/RCA/RMG)
Total Plays: 148, Total Stations: 17, Adds: 2
NATASHA BEDINGFIELD These Words (£pic/
Total Plays: 130, Total Stations: 12, Adds: 6

ADDS

15
13

e h S o

TOTAL
PLAY
INCREASE

+462
+272
+147
+139
+137
+134
+114
+106
+106

+97

Songs ranked by total plays

on the web at www.radioandrecords.com.

Station playlists for all R&R reporters are available

HURRY!

OFFER ENDS
SEPT. 5, 2005

Employee Pricing Plan

You Pay What We Pay

Buy Direct From ComQuest and Save on your Music Research!

v Weekly Callout Research from $36,000/year
v Auditorium Music Tests from $18,800

v Internet Music & Perceptual testing from $600/month

We've Eliminated the Sales Commissions Until Labor Day,

and are Passing the Savings — Up to 20% — on to You!

The Music Testing Specialists.
www.ComQuestMusicTesting.com
619-659-3600
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4 (" ) N
(’ﬁ', "’ M . America’s Best Testing Hot AC Songs 12 + RREV . DI
For The Week Ending 8/19/05 -\ e ‘ g IR
die1emusic. com W\ HOTACTOP30 MEDIABASE
o CANADA!
ist Ti i W W W LAST THIS TOTA !
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PATS  pals  CHART. STATIONS
LIFEHOUSE You And Me (Geffen/ 419 415 9%% 30% 424 431 418 2 o* DANIEL POWTER Bad Day /Warner Bros.) 858 +22 S 18/0
3 DOORS DOWN Let Me Go (Republic/Universal) 408 392 97% 36% 407 406 4.08 4 e ROB THOMAS This Is How A Heart Breaks Atlantic/ 648 +25 7 18/0
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 407 400 98% 35% 418 413 419 1 3 K. CLARKSON Behind These Hazel Eyes (RCA/RMG) 631 b 10 16/0
ROB THOMAS This Is How A Heart Breaks /Atlantic/ 405 402 87% 15% 411 397 424 5 4 oy AVRIL LAVIGNE Fall To Pieces /Arista/RMG) 593 -15 16 16/0
ROB THOMAS Lonely No More (Atiantic/ 402 382 9%% 37% 407 391 4 3 5 COLDPLAY Speed Of Sound [Capitol) 586 -43 16 16/0
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 402 38 99% 49% 396 385 4.06 10 0 GWEN STEFANI Cool finterscope) 505 +53 14)0
GREEN DAY Holiday (Reprise/ 402 372 95% 31% 397 392 403 6 7 MARIAH CAREY We Belong Tegether fAsland//DJMEG) 419 -30 1 13/0
HOWIE DAY Collide /Epic/ 401 395 96% 37% 400 4.00 4.00 9 8 LIFEHOUSE You And Me (Geffen) 474 -9 25 15/0
COLLECTIVE SOUL Better Now (&/ Music Groug) 397 384 78% 15% 388 383 393 13 e NATASHA BEDINGFIELD These Words (Epic/ 472 +61 7 131
VERTICAL HORIZON Forever (Hybrid) 394 385 58% 6% 388 376 4.00 8 10* SIMPLE PLAN Untitled (Atiantic/ 450 -50 12 11)0
KELLY CLARKSON Since U Been Gone (RCA/AMG) 392 387 9%% 4%% 404 396 411 1 1 AKNA NALICK Breathe (2am) (Columbia/Sony BMG] 429 1 20 120
JOSH KELLEY Only You (Hollywood) 392 358 55% 5% 417 424 At 7 12 BACKSTREET BOYS Incomplete (iveZomba Labe/ Group) 404 -102 18 12/0
DEF LEPPARD No Matter What //sland//MG) 391 3N % 13% 399 384 411 15 @* SUM 41 Pieces (Island/IDJMG) 403 +2 22 14/0
BETTER THAN EZRA A Lifetime (Artemis) 391 384 70% 15% 381 377 384 14 14 COLLECTIVE SOUL Better Now (£/ Music Group) n -33 22 1110
KEITH URBAR You'll Think Of Me (Capito//EMC/ 383 376 74% 19% 403 386 413 12 15 JASON MRAZ Wordplay (Atlantic/ 373 -44 8 15/0
SIMPLE PLAN Untitled (Lava/ 387 367 79% 24% 388 389 4N 17 16* LOW MILLIONS Statue (Manhattan/EMC) 332 -7 13 1110
ANNA NALICK Breathe (2am) /Lolumbia) 386 379 92% 32% 390 383 397 22 @* J. BLACK Sweat 0f Your Brow (Universal Music Canada) 328 +23 6 1210
TRAIN Get To Me (Columbia) 384 376 T71% 14% 380 378 382 19 18* L TITCOMB Counting Headights Cabmixa/Sany BMG Canada) 305 -19 15 1210
GAVIN DEGRAW Chariot J/AMG/ 383 360 96% 33% 390 405 3.77 25 B. SOUNDCLASH When The... Stoma/Wamer Mustc Canada) 303 +36 3 1112
JASON MRAZ Wordplay (Atiantic/ 379 376 76% 17% 388 4.06 3.70 18 20* DIVINE BROWN Old Skool Love (Blacksmith) 300 -34 20 1310
COLDPLAY Speed Of Sound (Capitall 3715 372 93% 28% 366 351 379 20 21 &% ARCADE FIRE Rebellion (Lies} /Merge/ 298 -25 8 10/0
GWEN STEFANI Cool /interscope) 369 353 B81% 18% 377 341 410 24 @ GREEN DAY Holiday (Reprise) 291 +12 15 10/0
COURTNEY JAYE Can't Behave fisiand//0JMG) 362 337 56% 13% 358 351 364 21 23 BLACK EYED PEAS Don't Phunk... (A&M)/Interscope) 218 -39 13 7/0
BLACK EYED PEAS Don't Phunk With My Heart A&Miintarscope)  3.64 - 88% 3% 373 367 379 26 @ RIHANNA Pon De Replay (Def Jam/IDJMG) 263 +25 4 91 ’
LOW MILLIONS Statue Manhattan/EMC] 360 359 41% 8% 381 379 382 30 @ TRAIN Get To Me (Columbia) 254 +31 2 9/0
BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 358 336 90% 33% 356 370 343 28 @ JOSH KELLEY Only You (Hollywood) 252 +24 3 10/0
DAVE MATTHEWS BAND American Baby (RCA/RMG) 333 328 88% 40% 338 321 354 @ BON JOVI Have A Nice Day fisland/I0JMG) 245 +81 1 712
GWEN STEFANI Hollaback Girl (interscape/ 330 320 98% 57% 326 308 343 23 28 COURTNEY JAYE Can't Behave (/sland//DJMG) 231 -54 10 9/0
Total sample size is 376 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very @* NICKELBACK Photograph (Roadrunner/IDJMG) 225  +157 1 93
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 27 30 ALICIA KEYS Karma (/RMG) 223 18 2 90
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they , . . . I L . I
can take the music test based on the format/music preference. Rate TheMusic.com resuits are not meant to replace callout 25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered Networks. So_ngs ranked by total plays for_the_awplay week of 8/7-8/1 3'.8""9"5 appear on songs gaining plays or remaining
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. flat from previous week. If two songs are tied in total plays, the song with the Iargermcrease in plays is placed first. Songs
\ [RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Raio Networks. Y, Q)elow No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,
e
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: SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com

The Growing
Importance 0f 35-54

A study by ABC Radio/DC’s Joe Shamwell tells the tale

here has been much discussion about radio’s shrinking 18-

49 and 25-54 demos, including some in these very pages. ABC

Radio/DC Director/Market Research Joe Shamwell’s recent anal-

ysis of those age cells in Washington, DC and 10 other major
markets uncovered some interesting truths.

“Has anyone stopped to think that maybe
there are not enough Gen-Xers replacing baby
boomers in these demos?” Shamwell asks.
“That we are really dealing with aging audi-
ences, not significant shrinking traditional
media usage?” This week we continue the
ongoing discussion of an issue of urgent im-
portance to Smooth Jazz: the shift from 25-
54 to 35-64.

Shifts From 1997 To 2005

Ten or 15 years ago, when Gen X (the baby
bust) entered elementary and middle school,
school officials began closing facilities and
downsizing staffs. Today, as Generation Y (the
echo boomers) move through school systems,
educators are scrambling to accommodate
them.

Though armed with the latest census sta-
tistics, officials failed to prepare for the shifts
in population and were caught off guard.
There are profound lessons to be learned from
the baby boom and the generations
that follow it, especially for media
marketers and the advertising com-
munity.

Shamwell’s research focuses on
Washington, DC, and although
shifts vary somewhat from market
to market, all radio stations are see-
ing their biggest growth among
older consumers,

Shamwell’s study shows that
since 1997 persons 12+ in Washington have
increased by over half a million. While adults
25-54 have grown by 130,769, the cell’s share
of audience has shrunk from 61.3% to 55.8%.
Adults 18-49 have grown by almost 52,000, but
that cell’s share of audience has shrunk from
63.3% to 57.3%.

Meanwhile, the 35-64 cell has grown three
times as much as the 25-54 cell — gaining
394,364 people — and its share has increased
to over half, going from 48.5% to 51.2%. Adults
25-34 — formerly the second-largest cell of the
25-54 demo — lost nearly 50,000 people and
slipped to third. Adults 25-44 lost over 15,000
people, while adults 45-64 gained 360,185. At
the same time, adults 45-54 increased by
146,000 people, and adults 55-64 grew by
214,094

Joe Shamwell

Citing The Journal of Financial Planning,
Shamwell says, “The echo boom (1977-1994)
has almost as many people in it (68 million vs.
76 million) and aimost as many births per year
(3.8 million vs. 4 million) as the baby boomers,
but they are not destined to have the same
impact, since they represent a smaller portion
of the population.

"We donotexpect the children of baby boom-
ers to have the same effect as the boomers
themselves, although they may have a signif-
icant effect. The combination of lower birth
rates and increased longevity indicates that
the older consumer will be 2 much more im-
portant segment for the next 45 years.”

The Shift’s Effect On Radio

Shamwell continues, “Despite the growing
competition from Internet radio and devices
like iPods, PDAs, cell phones and satellite ra-
dio, overall terrestrial-radio listening levels in
the Washington, DC area have remained re-
markably consistent between 1997
and 2005.

“There has been no appreciable
loss in 12+ AQH from eight years
ago, but the shift from boom to bust
to boom has affected various age
cells, especially adults 25-54. Here
are some initial observations.

“The 12+ listening levels have
increased every year since 2000.
Adults 25-54 using radio have de-
creased by about 30,000, as the loss of those
who moved into 55-64 has not been made up
by those replacing them in 25-34. Meanwhile,
the 35-64 cell has grown by just under 20,000
as its share of audience increased to over half.

“Nationally, there is a similar pattern: 12+
listening levels are up by 83,475, 0.4%, since
1999. Adults 25-54 using radio have decreased
by 3%. Adults 25-54’s audience share fell from
58.4% in 1999 to 56.5% in 2004.

“The adults 35-64 cell has grown by 4.9%
(566,275) as its share of audience has increased
to over half (from 48.9% to 51.3%). With wom-
en, the observation is consistent: 12+ listening
levels are up 1% since 1999. Adults 25-54 us-
ing radio have decreased by 3.6%, and wom-
en 35-64 are up 3.9%.”

Shamwell goes on to say that in-car usage

of terrestrial radio has increased during the pe-
riod that satellite radio made significant in-
roads with auto manufacturers. “Looking at
the past four years of national listening hab-
its, despite the adoption of satellite radio in
cars, terrestrial radio’s usage has been increas-
ing during that period,” he says.

“At-home listening, which makes up al-
most two-fifths of all radio listening, was flat
at 0.6%, while at-work listening — one-quar-
ter of all radio listening — has declined about
4.3% from 2001 to 2004.”

Satellite Penetration

Shamwell’s research also examines the
growth of satellite radio. “In a recent diary
review of the Washington fall 2004 survey,
only 19 out of 4,403 metro diaries mention lis-
tening to XM or Sirius, a mere four-tenths of
1%,” he says. “Moreover, only six of those di-
aries listed either service as their P1, and just
two diaries were exclusive.

“The latest Scarborough data on planned
purchase of satellite radio is not good news
for either XM or Sirius. Just seven-tenths of 1%
plan to sign on now. In fact, four times as
many people plan to buy MP3 players as will
buy satellite service in the next year.”

International Demographics President Bob
Jordan, whose firm produces the Media Au-
dit, says, “Satellite radio is not another tech-
nology that penetrates the 18-34 age market.
Quite the contrary, the Media Audit surveys
found that 76.1% of all listeners are 35+, and
45.5% are 45+.

“Satellite radio attracted only 10,000 or more
adults in just 20 of the 87 markets surveyed.
The penetration in New York City was just one-
half of 1%. Clear Channel stations in the same
87 markets attract more than 48 million listen-
ers, and Infinity has more than 35 million.”

Jordan believes that the two primary prob-
lems faced by satellite radio are cost and lack
of portability. “Satellite is competing with a
product that is distributed free,” he says. “The
portability issue may be solved, but making
satellite portable is the easy part. Building the
audience and selling the numbers is the tough
part.” (See more findings at www.themedia
audit.com.)

According to Arbitron/Edison Media data,
when respondents were asked to agree or dis-
agree with the statement “In the future, there
will be no more traditional over-the-air com-
mercial radio stations because all audio you
listen to will come from the Internet or satel-
lites,” 30% agreed, 62% disagreed, and 8% had
no opinion or didn't know.

New Affluents

Shamwell continues with a discussion of
consumers’ growing entertainment and me-
dia choices, saying, ”A recent study published
by The Wall Street Journal showed that radio is
the medium consumers spend the most time
with. In the scramble for consumers’ time and
attention, products that can be viewed, lis-
tened to or otherwise consumed on the go and
concurrently with others enjoy a huge advan-
tage.

“The ‘New Affluent’ group is credited with
driving the market for luxury goods, but re-
cent data reveals contradictions. Despite their
wealth and purchasing power, many New
Affluents prefer to think of themselves as mid-
dle class.

wwWw.americanradiohistorv.com
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“WVisa targeted individuals
age 35-54 with annual
household incomes above
$125,000 — only about
7% of the population but
accounting for nearly half
of all U.S. household
income and holding nearly
half of the nation’s net
wealth.”

SRR RTINS0

“For a recent survey, Visa targeted individ-
uals age 35-54 with annual household in-
comes above $125,000 — only about 7% of
the population but accounting for nearly half
of all U.S. household income and holding
nearly half of the nation’s net wealth. These
consumers carry modest attitudes when they
shop. Their tastes are a lot more midscale
than their wallets.”

Shamwell cites a Nova Marketing study of
the “Multi-Generational Shopper,” who is typ-
ically 45-64 and overlaps with the baby
boomer segment, which is recognized as 38-
to-b6-year-olds.

Multi-Generational Shoppers are distin-
guished by the following characteristics: They
have one or more elderly parents, they have
children in their 30s, they have an average of
five grandchildren, and they spend money on
goods and services for each of those segments
— four generations.

“Yet few marketers seem to have the Multi-
Generational Shopper on their strategic ra-
dar,” Shamwell says. “This one shopper can
generate four separate revenue streams for
your business. For every one Multi-Genera-
tional Shopper to which you market, you're
actually promoting your product to four dif-
ferent segments.”

The Transition Demo

In summary, Shamwell says, “Radio is not
losing listeners. Markets are changing dem-
os, and radio stations are making the adjust-
ment. In the very near future the 35-64 demo
will be larger than the 25-54. Marketers have
to adjust their target parameters to be able to
continue to effectively and efficiently target
their most desirable and plentiful customers.

“The Transition Demo — adults 35-54 with
household income of $75,000-plus — is the
new adults 25-49. Adults 35-54 with house-
hold income of $75,000-plus generate 80% of
a market's retail and revenue stream.

”As the demography is making the transi-
tion, marketers for now should concentrate on
bridging the demo — adults 35-54. Consider-
ation should also go to the 80-20 Rule: The top
20% of the market’s earners generate 80% of
the market’s retail spending. Therefore, the
most effective and results-oriented demo to
target is adults 35-54 with household incomes
of $75,300-plus.”
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SMOOTH JAZZ. TOP 30

August 19, 2005 POWERED[T]
W W et e e R e e VERY MR MEDIABASE
1 a RICHARD ELLIOT People Make The World Go Round (Artizen/ 772 0 108022 15 340 A
2 2 PAUL TAYLOR Nightlife (Peak/ 697 -34 91957 22 30/0 MOSTADDED
5 0 STEVE COLE Thursday (Varada Jazz) 671 0 68863 22 30/0 ARTIST TITLE LABEL(S) ADDS
4 4  CHUCK LOEB Tropical (Shanachie/ 661 -19 81219 23 31j0 BOZ SCAGGS Lowdown (Unplugged) (Virgin) 3
3 5 NILS Pacific Coast Highway (Baja/TSR) 658 27 82665 25  33j0 | SOULBALLET She Rides (275 3
6 6  PAUL HARDCASTLE Serene (Trigpin’ ‘N’ Rhythm) 637 4 87054 10 330 ﬁ:ﬂi::‘:ﬁ“E‘fngag"‘ss";" (ﬁ’l’f”;""u J;””’ g
. uede (Heads Up
7 o KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG) 461 +19 53781 30 31J0 RIPPINGTONS Gypsy Eyes (Peak/ 2
8 8 PAUL JACKSON, JR. Never Too Much (GRP/VMG) 426 -13 50701 21 29j0 JEFFREY OSBORNE f/BONEY JAMES Close The Door /Kach/ 2
" 0 BRIAN CULBERTSON Hookin’ Up (GRP/VMG) 406 +217 57249 ) 34/0
10 @ DAVE K02 Love Changes Everything (Capitol) 404 +16 42670 1" 330
9 11 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 3717 -45 40037 19 32/0 MOST
13 @ KEN NAVARRO You Are Everything (Positive/ 330 +4 31619 16 26j0 n )
14 13 PAUL BROWN Cosmic Monkey (GRP/VMG) 315 -5 48388 9 28J0 INCREASED PLA YS
15 14  JEFF LORBER Ooh La La (Narada Jazz) 313 -4 30365 27 28j0 TS.LAY'-
24 @ DAVID PACK You're The Only Woman (Peak/ 312 +78 22556 6 23n ARTIST TITLE LABEL(S) N INCREASE
18 D EUGE GROOVE Get Em Goin' (Varada Jazz) 305 +22 34696 3 3272 g%;":ﬁ:ﬂ""yd"x" ‘[‘]"}P"\‘rgged’ f ‘;Z!’”Z +g:
ou're The Bnly Woman (Pea +
21 @ WALTER BEASLEY Coolness (Heads Up/ 299 +35 50685 8 250 NELSON RANGELL Don't You Warry Bout A Thing (Kochy 47
20 @ WAYMAN TISDALE Ready To Hang (Rendezvous) 2% +20 30189 15 24)0 WALTER BEASLEY Coolness (Heads Ul +35
19 @ MINDI ABAIR Make A Wish (GRP/VMG) 289 +10 31897 1 26J0 MARION MEADOWS Suede (Heads Up/ +32
22 @ AVERAGE WHITE BAND Work To Do (Liguid §/ 280 +18 24049 18 24)1 SOUL BALLET She Rides 1275/ +29
17 21 DONNY OSMOND Breeze On By (Decca) 267 23 18626 13  19jo | BRIANCULBERTSON Hookin" Up (GRP/VAG) 2
16 22 JONATHAN BUTLER Fire & Rain (Rendezvous/ 256 48 22449 17 210 | MARIAH CAREY We Belong Together fsand/0/MG) +23
@ M | Can't Stop Loving You (Motowa/Universal) B 20 e . 2001 EUGE GROOVE Get Em Goin’ (Varada Jazz) +22
) D U * HUGH MASEKELA After Tears (Heads U/ +22
27 @ NELSON RANGELL Don‘t You Worry ‘Bout A Thing (Koch/ 177 +42 15148 8 1811
25 @ MARION MEADOWS Suede (Heads Up/ 176 +32 20398 4 182
26 26  CHIELI MINUCCI The Juice (Shanachie/ 137 -10 9920 ) 120
29 @) BONEYJAMES 2:01 AM (Warner Bros.) 126 +14 24888 2 13 MOST
28 @)  JEFF GOLUB Simple Pleasures (Varada Jazz) 116 +1 11833 14 1200 PLAYED RECURRENTS
30 @ GREGG KARUKAS London Underground (Trippin’ ‘N’ Rhythm) 107 +5 5492 3 10/0 ToTAL
- 30 CAMIEL I'm Ready (Rendezvous) 94 -5 12558 14 10/0 ARTIST TITLE LABEL(S) PLAYS
34 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the MICHAEL LINGTON Two Of A Kind /ﬁé?ﬂl/EIVl]lIS/ 305
airplay week of 8/7-8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger | VANESSA WILLIAMS You Are Everything Lava/ )
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported KENNY G. Pick Up The Pieces (Arista/RMG/ 218
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission MARION MEADOWS Sweet Grape's /f‘leads U .l
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. TIM BOWMAN Summer Groove (Liguid 8) 199
. SOUL BALLET Cream (275 189
#c"l“PslT“f ;‘écT“E"I"‘S’ e Y*_’thU/”A'%’;‘?{ Detave BONEY JAMES lJOE SAMPLE Stone Groove (Warmer Bros) 183
. N EW & A CTIVE otal Plays: 76, Total : tations: 10, Adds: CHRIS BOTTI Back Into My Heart (Columbia/ 181
> : SOULBALLER Ste Rites 275 .3 3R0 FORCE Believe In Me (Higher Octave) 1
WARREN HILL Still in Love (Papjazz/Native L ) P:)ItE::ESa:lSI; A [’lR(IJE:M la"“"SL- Il EJA/HS.d Up) WAYMAN TISDALE Mt Ro Soppn’ s How Reatery) 173
in UV.e opjazz/ivative Language, ur!ar ullaby {reaas up, EUGE GRUDVE XXL WafadaJaII/ 169
& belong 1ogetner Asian Ite g ISt/ GEORGE BENSDN Softly, As In A Morning Sunrise (GRP/VMG) 166
St et e e s o b
owdown (Unplugged) (Virgin ey Young Wor N Rs ' 158
Total Plays: 88, Total Stations: 10, Adds: 3 Total Plays: 51, Total Stations: 6, Adds: 0 e ke el ;
MICHAEL BUBLE Home (743/Reprise) KIRK WHALUM Any Love (GRP/VYMG) Station playlists for all R&R reporters are available
Total Plays: 80, Total Stations: 5, Adds: 0 Total Plays: 51, Total Stations: 4, Adds: 0 on the web at www radioandrecards.com.

Songs ranked by total plays

Your Free, Weekly E-Mail

¢ Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.

¢ Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
» Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

* Industry event calendar update

If You've Got 60 Seconds,
You’ll Want To Read the R&R Manager’s Minute!

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com

{
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SMOOTH JAZZ.TOP 30 INDICATOR

August 19, 2005

®
W WS e me e ER ks e "HAY e MOST ADDED
1 a PAUL HARDCASTLE Serene (Trippin’ ‘N’ Rhythm) 200 +14 594 10 13/0 RS R . ADDS
2 @ RICHARD ELLIOT People Make The World Go Round (Artizen/ 186 +5 731 14 130 | MM WATERS Steppin’ Out (Shanache] g
o RIPPINGTONS Gypsy Eyes (Peak/ 3
3 o NILS Pacific Coast Highway (Baja/TSR) 169 +3 589 30 12/0 NAJEE 2nd 2 None (Heads Up Internationa)) 3
8 © PAULBROWN Cosmic Monkey (GRP/VMG) 158 +12 627 5 13/0 ;T:Klﬁgmtivws&m Tisme /Heags 1(/5// _— :
teppin’ Up (Windshare Music,
4 0 STEVE COLE Thursday (Varada Jazz) 157 0 487 23 12/0 KIRK WHALUM Il Make Love To You (Rendezvous) )
7 0 KEM | Can’t Stop Loving You (Matown/Universal) 148 +1 579 17 10/0 JEFFREY 0SBORNE f/30NEY JAMES Close The Door (Koch/ 2
5 8  PAUL TAYLOR Nightlife /Peak/ 147 -7 603 24 1210 RAUL MIDON If You're Gonna Leave (Manhattan/FMC) 2
11 @ ANDRE DELANOD Night Riders (/¢4 Note/ 146 +9 410 13 120 | LISAHILTON Seduction/Remix (Ruby Slippers/ 2
9 10 CHUCK LOEB Tropical (Shanachie) 142 3 340 21 120 MOST
] 11 JEFF GOLUB Simple Pleasures (Narada Jazz) 141 -6 427 17 12/0 INCREASED PLA YS
13 @ WALTER BEASLEY Coblness (Heads Up/ 136 +1 509 10 11J0 TOTAL
12 13 JEFFLORBER Ooh La La (Narada Jazz) 134 2 454 30 1200 | amst T weews INGRERSE
15 @ AVERAGE WHITE BAND Work To Do /Liguid 8 126 +5 265 22 120 m::‘(' :{‘]’tﬂ;‘:}gﬁ’gﬂ?’""én Up ﬂij””%f"‘;‘/h s +§:
. H Steppin’ Up /Windshore Music +
16 @ MINDI ABAIR Make A Wish (GRP/VMG) 123 +5 249 4 10/0 BATIE Part Of Me (Jazzmanland) +23
14 @ JOE JOHNSON U Know What's Up (Yasny/ 122 0 395 16 8j0 KIM WATERS Steppin’ Out (Shanachie/ +21
18 @ KEN NAVARRO You Are Everything (Positive/ 118 +8 224 14 8/0 LOREN GOLD f/MINDI ABAIR ..J. Rider (Gemini Sun) +20
20 @ BRIAN SIMPSON It's All Good (Rendezvous) 112 +4 364 10/0 | RIPPINGTONS Gypsy Eyes (Peaky o)
. . . EUGE GROOVE Get Em Goin' (Narada Jazz) +19
17 19 WARREN HILL Stilt In Love /Pop/aII/Naf/VE laﬂy”aye} 108 -4 304 10 10’0 SOUL BALLET She Rides /275 +17
23 @ NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/ 107 +6 282 10/0 KIRK WHALUM Il Make Love To You (Rendezvous) +16
@ EUGE GROOVE Get Em Goin' (Narada Jazz) 104 +19 355 1 11/0 MOST
25 @ DONNY 0SMOND Breeze On By (Decca) 104 +3 451 17 6/0
21 @ BLACK GOLD MASSIVE Don't Give Up Now (Major Menace) 104 +1 333 16 8/0 PLA YED RECURRENTS ronL
26 @ WAYMAN TISDALE Ready To Hang (Rendezvous) 102 +4 414 15 8/0 ARTIST TITLE LABEL(S) PLAYS
19 25  CHIELI MINUCCI The Juice (Shanachie 99 -10 203 4 7/0 GEORGE DUKE T-Jam /BPM/ 78
27 @  MIKE PHILLIPS f/JEFF LORBER Heartbeat Of The City (Hidden Beach) 97 0 306 10/0 | 3RD FORCE Believe In Me (Higher Octave) 69
S : ] BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros,) 59
24 27 GARRYGOINR D i/ 1 -4 3 6
R LUER L 3 08 TI0 | JOYCE COOLING Expression arads Jazz 18
22 28 PRAFUL Moon Glide /ﬁEﬂdEIVOUS/ 97 -5 333 10 10“ PETER WHITE How Does It Feel (Columbia) 16
- @ DAVE KOZ Love Changes Everything (Capitol) 95 +15 291 5 m CHRIS BOTTI No Ordinary Love (Columbia) 13
28 €D BONEY JAMES 2:01 AM (Warner Bros.) 85 +2 291 2 90 MINDI ABAIR Come As You Are (GRF/VMG/ 3
16 Smooth Jazz reporters. S ked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13 e !
LRSS AU L Lo S L AR AR R LA FOURPLAY Fields Of Gold (RCA Victor/AMG) 1
4 : ] ] ™
KTWV/Los Angeles, CA* WFSK/Nashville, TN KIFM/San Diego, CA* KWJZ/Seattle, WA*
R E Po R TE R S PD: Paul Goldstein PD: Ken West PD: Mike Vasquez PD: Carol Handley
MD: Samantha Pascual MD: Chris Nochowicz APD/MD: Kelly Cole MD: Dianna Rose
. . . . No Adds 8 BLAKE AARON No Adds No Adds
Stations and their adds listed alphabetically by market T
e e Sl
PO/MD: Paul Lavoie SOUL BALLET ra%:"a%cﬁmms GERALD VEASLEY
No Adds RAUL MIDON
213 KKSF/San Francisco, CA*
WOCD/New York, NY* WD Kon danes " KCOZ/Springfield, MO
WJZA/Columbus, OH* WLVEMiami, FL* - : : ) ,
PD/MD: Bill Harman WaTQ/Martford, CT e D: Carahy Bednarsk # AVERAGE WHITE EAND PD/Mb; Rachsel il
No Adds PD/MD: Stewarl Stone MARIGN MEADOWS SOUL BALLET 5 DAVE KOZ
WJZZ/Allanta, GA* SIKMWAIERS NELSON RANGELL EUGE GROOVE 5 PRAFUL
;g/m:s Dave Kosh JEFFREY OSBORNE f/BONEY JAMES KJZY/Santa Rosa, CA*
* :gnlslzﬁdo;oi'%tm leton
sl WL0O/Olando, FL* 3 PRAF ’
APD/MD: Greg Morgan PD/MD: Brian Morgan WSJT/Tampa, FL*
KOAl/Dallas, TX* EUGE GROOVE WJZUMilwaukee, Wi* APD: Patric Riley PD: Ross Block
PD: Charley Gonnolly PD: Stan Atkinson 2 LIZZ WRIGHT MD: Kathy Curtis
APD/MD: Mark Sanford MD: Steve Scoft ALl ' llojadds
KSMJ/Bakersfield, CA* No Adds No Adds NAJEE DSMF)E).IIJaRlIZ’ l\_lx:al Blend/Satellite
gma-iccknﬁ.:vmwnsnenu KPVUMouston, TX 2 LIN ROUNTREE
SOUL BALLET Egi A"dlggﬂe Turner 1 TALKING BOOK
MARIAH CAREY WJJZ/Philadeiphia, PA*
OM: Todd Shannon
PD: Michael Tozzi
MD: Frank Childs DMX Smooth Jazz/Satellite
WEAA/Baltimore, MD gﬂ%lge'r‘m.a gl";iscner JEFFREY OSBORNE /BONEY JAMES | PO/MD: klﬁgfflﬂgss'\f«?omu gl#\:(lé\:asaii:glon, oc*
WD: Narslus “Sassman” Sheparg | BONEY JAVES WrZngianapolis, IN K4ZMinoeagots, WA- KR WAL FD:Car Anrsn
3 DOWN TO THE BONE 1 KIRK WHALUM m)A 'a‘a"s(e Wolf O Phooni. AZ- S I WATERS STEVE OLIVER
PD: Shaun Holly
WVMV/Detroit, MI* APD/MD: Angie Handa
WSMJ/Baltimore, MD* OM/PD: Tom Steeker KJLU/Jefferson Cny MO 1 RIPPINGTONS _ -
PD/MD: Lori Lewis MD: Sandy Kovach PD/MD: Dan Turn DAVID PACK Jones Radio Network/Satellite
No Adds No Adds 5 JEFFREY OSBORNE /BONEY JAMES OM: J.J. Mckay
o s s
4 KIM WATERS 1 BLACK GOLD MASSIVE o
. POIMD: Rober Dees SORN KLEMMER e
. 5&%‘3’::;0\&%" No Adds MARION MEADOWS MEDIABASE
KO0AS/L.as Vegas, NV PD: James Bryan KEM
WVSU/Birmingham, AL . PD/MD: Michael Joseph BOZ SCAGGS *Monitored Reporters
T i
1 CEREN GOLD 1MND! ABAIR ;D/mi-'- Weidenheimer e
o Adds - N -
J}\ &%FSFREV OSBORNE #/BONEY s - :S,‘:?r;.uTxe -rl::}z'zal %:ﬁ:wllle T
. s | B 2 ot
6 NAJEE o r e e Did Not Report, Playlist Frozen (2):
—
WNUA/Chicago, IL* 5
gl'f.:sslgee%:’s iy i i;;&;g%ﬁve%ﬁonwnmm ABAIR i B Satellite
oo | T foithed Becounoworn | HgEENTosn | gotrte
3 RIPPINGTONS NAJEE )
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BEIN
JOVI

HAVE A NICE DAY

Produced by: John Shanks, Jon Bon Jovi, Richie Sambora Mixed By: Jeremy Wheatley

Debut ¢I) R&R Rock
G Mediabase Classic Rock

15* Heritage Rock BDS
WAXQ/New York - Ranked #1 KLOS/Los Angeles - Ranked #3 WLUP/Chicago - Ranked #7
WDHA/NY/NJ - Ranked #3 KDBN/Dallas - Ranked #2 WDTW/Detroit - Ranked #1

KDKB/Phoenix - Ranked #2 WHJY/Providence - Ranked #9 KSHE/St. Louis - Ranked #5
WFBQ/Indy - Ranked #9

(lllur hofmet?w:; hero: s_ ha|_'e added a sol:ld “Nothing but positives on this end.
ose of attitude to their signature sound. It's rockin’ and we’re rockin’ with it"”

So have a nice friggin’ day yourself!” —RITA WILDE - KLOS/Los Angeles
—-B0OB BUCHMANN - WAXQ/NY ™ !

THE NEW ALBUM

EF J (V]
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The Current And Future Impa

Of Technology On Rock Radio

Ah. Refnember the good old days —
like, say, less than three years ago —when
your only challenge as a Rock program-
mer was your “terrestrial” radio competi-
tion in the market? Those days are long
goge, Every major radio company still
gatherS together its heads of state to dis-
cyss programming strategy, but these
days the competition they talk about isn't
,tjﬁ"elstation acrpss the street. No, thisis a
different animal altogether. It's all about
how we must now compete with current
and emerging technologjes.

This fact was painfully obvious during
the panels and discussions at the recent

R&R Convention in Cleveland. Two pri-
mary issues kept reverberating through
the halls: How and what does terrestrial
radio need to do to compete with iPods,
satellite radio and Internet radio,
and how soon will terrestrial
radio move to HD Radio?
These are issues that
affect every radio format,
but this year's Rock spe-
cial, Rock in a Wireless
World, will look specifically
at how Rock radio is dealing
with this new digital competi-
tion. We’'ll get a consumer’s

Ken Anthony

take on terrestrial radio from Thomas
Goetz, Articles Editor for Wired, the maga-
zine that ran a major exposé back in April
called “The End of Radio (As You Know
it).”
We'll also find out just how
wireless Rock’s top program-
mers and record executives
are with the results of “The
Rock Wireless Poll.” What
percentage of them own
iPods, subscribe to a satel-
lite-radio service or listen to
Internet-only stations? What are
today’s Rock programmers do-

ing to embrace or defend against the iPod,
satellite radio and Internet radio? How are
record companies using new technology to
do their job more efficiently? Find out in
the pages that follow.

First up, though, we hear from Jacobs
Media’s Paul Jacobs. Jacobs Media re-
cently tackled this subject in a major tech-
nology web poll it conducted with thou-
sands of Rock radio listeners across the
country, and during the recent Jacobs Me-
dia Summit Paul moderated a session
called “360 Degrees of Technology.” For
this special, Paul agreed to offer his in-
sight into Rock in a wireless world.

Technology And Rock Radio

Is it true that ‘choice kills’?
By Paul Jacobs

The most
¢hallenging

ing a piece
on the im-
pact of tech-
nology  on
Rock radio lis-
tening is that by
the timeyou fin-
ish it, some of it
will already be dated. No one can predict
which parts will become obsolete and
what they will be replaced with. It seems
that new technology, applications, ideas

Paul Jacobs

and initiatives are introduced every day,

and each one has the potential to cut into
radio listening, directly or indirectly.

part of writ-

Choice Kills

But before this article becomes yet
another “radio’s in trouble due to tech-
nology” diatribe, it's important that | point
out that all media have been impacted.
Our prime competitors have lost signifi-
cant share. Primetime television viewing
fell 41.5% between 1977 and 2003. Daily
newspaper readership fell from 81% of
households to 55% from 1964 to 2004.

Cable television, TiVo, the internet,

. DVDs and the micro-targeting of content
to special, unique interests have all con-
. tributed to this phenomenon. It's radio’s
. turn now, and we can’t stop it. We can,
* however, confront it head-on.

Rick Cummings from Emmis has elo-
guently framed the issue facing radio, say-

ing, “Choice kills.” He's right. We used to
have a virtual monopoly on the distribu-
tion of music, information and audio en-
tertainment. Today, if we aren’t on our
game and aren't finding new ways to make
old media as interactive as glamorous
forms of new media, we run the risk of los-
ing our grip on the audience. Getting our
product for free won’t be a compelling
enough reason for a growing number of
Americans to stick with good old radio.

It used to be that when new technol-

. ogy was introduced, radio had years to re-
. spond. When the Walkman came out in

the mid-"70s, we had time to research and
strategize before we took action. It was
another five years or so before the next
technology threat emerged: MTV. Then we

had several more years before we had to
deal with DATs. Remember those? And it
was several more years until the mid-"90s,
when the Internet moved into consumers’
hands.

That’s when all heil broke loose. Since
then, like waves crashing on a beach,
there's been a constant barrage of new
ways to deliver entertainment to our lis-
teners. Internet audio streaming, down-
loading (illegal and legal), iPods, satellite
radio and countless other technologies
and platforms have come along to provide
more cantent and variety than we could
hope to deliver on an entire cluster of AM
and FM signals in a market.

Continued on Page 56
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| Tecnology And Rock Radio

Continued from Page 55

And choice is coming from every angle.
Just look at Graph 1, which shows For-
rester Research’s projections for technol-

long as we accept the fact that our listen-
ers have options. If we aren't providing
entertainment and access.to our product
on multiple platforms, we run the risk of

Graph 1

losing themin in-
creasing num-
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over 19,000 re-
spondents, this

ogy use over the next decade. This should
get everyone’s attention.
Death By 1,000 Cuts

It's important to note that while every-
one might be talking about podcasting
this week, they’'ll be excited about some-
thing else next week, and next month.
Nokia just introduced a cellular phone
that has an MP3 player built in that will
hold up to 3,000 songs, and new tech-
nology is on the horizon that will enable
consumers to access Internet audio chan-
nels on their wireless phones.

Even the people at XM and Sirius
should be nervous about that. At the rate
things are changing, they are also in dan-
ger of being eclipsed by the next big thing
— already.

But, as worrisome as these predictions
are, the harsher reality is that the people
who are using new technology love it. Look
at Graph 2, which is from the Edison/
Arbitron study “Internet & Multimedia,
2005.” Notice how passion for radio is
lagging behind these other technologies.

So is Rock radio in trouble? No more
so than any other format or medium, as

was radio’s first look at how technology
has become a central element in listen-

stream listeners would listen a lot or a
little more to their Rock station if it began

The Hard Question
Of course, this is just the tip of the ice-
berg. At this year’s Jacobs Summit at R&R
Convention 2005, MTV's Amy Doyle sug-
gested that new electronic gadgetry is, in
itself, a topic that should be reflected in
programming content. MTV's research

streaming. We of-
ten hear this in fo-

Graph 3

cus groups as well.
Rock listeners want

Media Usage Pyramid

to be able to hear *Porcentage o tota respondents

. R using medium weekly or mors
their favorite sta- fParcentage oftotal espondents
tion while they're at | [t medum stleast sne hour por dey

| Subscribe To Satellite Radio (7%)
Own MP3 Player (17%)

work, and those
who work some-
where where it's -
difficult to pick up
a signal definitely
see the benefits of
streaming. Or they
simply say that
they're now used to

obtaining whatever | 0% 20%

Listen To intemnet Radio (23%)*
| Text Message On Cell (25%)*
Listen To NPR/Pub. Radio (32%)*

40% 60% 80% 100%

they need from their computer, and they'll -

find their music on it too.

Many are surprised that their favorite
radio station doesn't recognize these ben-
efits. While we sympathize with stations
that are trying to find a viable business
model to pay for the expense of stream-
ing, there’s overwhelming evidence that
if they did stream, their ratings would in-
crease more than enough to support the
investment.

* iPod/MP3 player ownership: Two in
ten (21%) of our total respondents cur-
rently own an iPod or an MP3 player, a
figure matched by the Rock listeners in

shows that young men want to be among
the first to own new entertainment devices
and software.

So the debate shouldn’t be whether
technology is impacting Rock listening.
It is, just as it has impacted all aspects
of our culture and every other media out-
let. The debate should be about how our
industry is going to respond in a proac-
tive manner. Are we going to rely solely
on our transmitters and base our future
on our past performance, or are we go-
ing to accept that our listeners’ behav-
iors are changing and be a part of those
changes?

ers’ lives.

Check out Graph 3.
This “Media Usage Pyra-
mid"” shows the big pic-

Graph 4

We also have to re-
move emotion from
the discussion. Let's

“If This Station Began Streaming, You Would:”

ask ourselves the

ture. While some technol-
ogy, like cell-phone owner-
ship and Internet usage,
is already virtually ubiqui-
tous, other products and
applications are also cut-
ting into the already-chal-
lenged attention spans of
Rock listeners.

One way to think of
this is “death by 1,000
cuts.” No single technol-

80%
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sten The Same

really tough question:
Are listeners gravitat-

i Totat
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ing to entertainment
Bl Active/Mainstream from new technology
I Aitemative B

simply because they
can, or because they

. sten A Lot More Listen A Little More

v
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are rejecting what
terrestrial radio has
been offering?
Technology won’t
beat radio if radio
continues to do two
things: invest in and

Already Stream

ogy is hurting us badly

enough to be defined as the enemy, but,

in the aggregate, all of these technologies
combine to reduce TSL.
Rockers & Technology
Here's a breakdown of how various
technologies have impacted radio listen-
ing and how Rock listeners have em-

. braced them.

Graph 2

+ Streaming: Over-
all, nearly one-fourth
(23%) of the respon-

45 -
w0 4

“Do You Love Using This Device?”

to radio on the In-
ternet. What would

Broadband the impact on their lis-
il satellite Radio | tening be if their favor-
I iPod ite radio station began
| mrP3 streaming online? Sig-
¥ Radlo nificant, especially for

i Internet Radlo | Rock listeners (see
Graph 4).
Over half (55%)

of Active and main-

dents report listening

our sample (20%). And of those rockers
who don’t own an iPod or MP3 player, over
four in ten (44%) plan to purchase one in
2005. You shouldn’t be surprised when
you read Apple's quarterly iPod sales fig-
ures. And wait until this Christmas, when
penetration is going to jump dramatically
(see Graph 5).

explore new programming ideas and em-
brace new delivery systems. Many radio
stations have strong loca!l brands and
healthy listener relationships. We just need
to make sure that, like anyone who's been
in a long-term rélationship, we keep our
bond with our listeners honest, meaning-
ful, compelling and exciting.

Graph 5
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Thamas Goetz is not an expert on ra-
dio. He admits that. But Wired, the maga-
zine he ‘works for, offered a no-holds-
barred look at the radio industry in its April
issue. The piece was cafled “The End of
Radio (4s ¥ou Know It),” and it offered a
consumar’s take on terrestrial radio and
the digital means for achieving a radiolike
experience, Goetz is Articles Editor for
Wired, and since the piece appeared he's
been answering a iot of questions about
radio from people in radio.

Goetz is a native of Minneapolis and
worked for the Vitlage Voice in New York,
covering the music industry, then moved
on to the Wali Street Journal and a maga-
zine called the Industry Standard before
joining Wired.in 2001.

He was one of the guest speakers at
the Jacobs Media Summit during R&R
Convention 2005 in Cleveland, and | was
in the audience that day. Goetz offered
an-interesting consumer-based per-
spective on terrestrial radio in our new
digital environment. | spoke with him for
this special in order to allow everyone to
hear his thoughts on radio in a wireless
world.

R&R: Tell us what the people at Wired
discovered when preparing the “End of

' Radio” article.
TG: We found that what the radio in-
dustry is facing is akin to what so many
other entertainment industries — TV, mov-

R&R: You mentioned that other infor-
mation and entertainment sources — like
TV, movies and the music industry — have
been challenged by digital technology.
Could you elaborate on that?

TG: All of these sources have
been affected in one way or
another by digital distribu-
tion, which is much more ef-
ficient than analog or
brick-and-mortar. For ex-
ample, people don't need
to go to movie theaters be-
cause they can get the DVD
at their video store or through
the mail. They don’t need to
read a newspaper when they
can get their information over the Internet.

R&R: What new digital technologies
are affecting radio the most?

TG: It's a little different for radio, which
is already a fairly easy and ubiquitous
distribution system. The
trick with radio is that the ‘\
actual experience is less
enjoyable than it used to
be. Having to listen to commercials to get
music entertainment is being challenged
by other systems that offer other trade-
offs.

For instance, with satellite radio, you

subscribe to the product, but the product
you get is arguably more diverse and in
tune with what you like. The selections are

surprising, which taps in to the serendip-

“Radio is a pretty awesome technology, but the fact
is, there are all these other technologies out there
that we believe are confronting that
institutional industry.”

ies and the music business — are facing.
Basically, digital technologies are hitting
critical mass, and industries built on ana-
log business models are facing a new re-
ality. The question is, how does the core
industry react to that new reality?

What we also wanted to do is explore
these new technologies and the ways
people can get a radiolike experience via
podcasting or HD Radio or satellite. | con-
sider radio to be a pretty efficient way of
giving people an entertaining music or in-
formation experience, but there are all
sorts of trade-offs in that. Listeners agree
to listen to advertising in order to get free
entertainment.

Radio is a pretty awesome technology,
but the fact is, there are all these other
technologies out there that we believe are
confronting that institutional industry.

e
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ity thing that people always like from ra-
dio. And oftentimes there’s better sound
quality.

There are similar things going on with
podcasting, but the general radio experi-
ence s increasingly less localized and less
personalized.

R&R: Is podcasting radio’s version of
TivVo?

TG: It could be, but it’s not right now,
because most podcastingis just individu-
als who are doing their own broadcasts,
while TiVo records established programs
already on TV and makes them easier to
consume. It's taking scheduling out of
television programmers’ hands and put-
ting itinto consumers’ hands, which is in-
credibly liberating.

There is an analogous product for ra-
dio called the Radio Shark that kind of

Thomas Goetz

B E

The End Of Radio?

Thomas Goetz of Wired gives his take on the medium

does the same thing, but with terrestrial
radio you're still working with a fairly nar-
row band of programming diversity when
compared to cable TV, which caters to far
more tastes.

R&R: During your summit pre-
sentation you mentioned “eco-
nomics of abundance.” What

did you mean by that?

TG: In an analog world it
costs money to put prod-
ucts in people’s hands. If
you're a book publisher, you

have to get your product out
through bookstores. There's
limited shelf space and limited
space in the truck. In an ana-
log world, shelf space costs; in a digital
world, these types of inventory costs fall

" away.

For radio, this is where you get into
HD Radio. The possibie space increases

MAGAZINE

exponentially, and there’s an opportunity

to use that space in innovative new ways. -

R&R: Getting back to the article that
Wired did back in April, what was the over-

. all consensus of the piece?

TG: We weren't slamming radio. What

we were trying to do was put out the mes- -

sage to our readers, who are a pretty
savvy audience, about the realities that
are confronting the radio industry. It's a
changing industry, and the old way of
doing business isn't working.

The iPod is an incredibly powerful de-
vice that lets people have their own mu-
~ sical experience, completely unburdened.

That’s the economics of abundance right
there. It's 10,000 songs. You're going to
get the serendipity of not knowing what's
coming up next when you put it on
shuffle, and you don’t have to deal with
songs repeating and a bunch of commer-
cials.

R&R: With all the new digital competi-
tion that terrestrial radio is dealing with,

TG: I don’t have a beef with major ra-
dio corporations like Clear Channel or In-
finity. What major companies like these
did was see where the radio business
model was headed, and they began to
leverage their market share in a way that
people hadn't done before. But now those
companies are faced with the same chal-
lenges facing every terrestrial-radio broad-
caster.

R&R: it's documented that terrestrial
radio still has strong weekly cume, but the
average listener’s time spent listening is
down about three hours from just a few
years ago. In your summit presentation
you alluded to this and offered a lot of
hope for radio when you said, “Most con-
sumers like radio. They already have it
and they use it; they just have to choose
it.”

TG: Absolutely. But there's not an easy
solution to all this. Radio is still built
around the mass markets and trying to
get as many listeners as possible. If you
start giving people unexpected and un-
conventional formats, that’s goingto turn
some people off. You might be looking at
more niche audiences. Those are the op-
portunities that an HD future might offer
terrestrial radio.

R&R: Let’s talk about HD. In your sum-
mit presentation you mentioned that, in
order to avoid the fate of TV and the mu-
sic industry, radio needs to experiment,
innovate, adapt and stay tuned. From a
technology standpoint, doesn’t HD put
terrestrial radio back in the game?

TG: | think so. I'm not an expert in ra-
dio programming or the industry. All | have
is @ sense of where these overall trends
are going. | see the television industry
pretending that whatever’s happening in
the digitat world isn’t going to hit televi-
sion. That’s wrong. The music industry has
been playing the same game. So has the
movie industry. That's just not going to .
work.

The head-in-the-sand approach is not

. looking at where consumers are going.

The TV audience is dropping off. The mu-
sic audience is dropping off..The same
thing is-happening to radio. Where are
people goiné? Itisn't that they're just tun-
ing out. They're finding the same experi-
ences in other places. People like to watch
movies and listen to music.

What HD offers is a new paradigm for
the radio industry to lure in listeners. How
is the industry going to do that in a cost-
efficient way? | don't know. There are
technical and staffing issues and other
internal industry minutiae that the busi-
ness models will have to wo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>