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NEWSSTAND PRICE 56.50 

Pop Idolizes Kelly Clarkson 
The RCA/RMG artist scores Most Added at Pop this week as 

"Because of You" picks up 66 adds and debuts at No. 46 *. 

The track is off Clarkson's album Breakaway and was co- 

written and produced by 

former Evanescence 

member Ben Moody. 

Meanwhile, Clarkson is 

keeping busy as she 

canvasses the nation on 

her Hazel Eyes Tour, which 

runs through Sept. 10. 

BIB/il ¡ ilEhuhhl 
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Rock Goes High -Tech 
Is it true that, when it combs to radio, choice kills? That's 

just one giiestiòn R &R Rock Editor Ken Anthony tackles in 

this week's Rock special, Rock in a Wireless World. Check 

out the "Rock Wireless Poll," which asks programmers and 

record execs how new technologies are affecting them, 

both personally and professionali'. Page 55. 

T A L K R A D I O N E T w OR It F M 

*Financin -rouided ByYöu r Competitor's Advertiers 
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INSIDE 
THE POWER SUMMIT 
The RPM Group is relaunching the 

highly successful Mix Show Power 

Summit as the Power Summit in 

Lucaya, Bahamas from Sept. 28 -Oct. 1. 

Urban /Rhythmic Editor Dana Hall 

talks with RPM founder Rene Mclean 

about the growth of the event and 

what attendees can expect at this 

year's installment. 

See Page 32 

MIN TESH 
ON TR RADIO 
The John Tesh Radio Show: 

Intelligence for Your Life is working 

miracles for AC stations across the 

country; and helping listeners lead 

happier, healthier lives at the same 

time. AC /Hot AC Editor Julie Kertes 

sits down with the show's Exec. 

Producer, Betsy Chase, to discuss the 

show's success. 

See Page 45 

NUMBER 1 s 

CHP /POP 

MARIAN CAREY 
We Belong Together (Island /IDJMG) 

CHR/RHYTHMIC 
'BOW WOW tiOMARION Let Me Hold You (Columbia) 

URBAN 
LYFE JENNINGS Must Be Nice (Columbia) 

URBAN At 
MARIAN CAREY We Belong Together (Island/IDJMG) 

GOSPEL 
Y MARY Heav rban/Col m' 

COUNTRY 
OBY KEITH As Good As I Once Was (Dream Works) 

. 

hSMOD H JAll 
/RICHARD EWOT People Make The World... Wizen) 

rROB THOMAS Lonely No More (Atlantic) 

KET AC 
LLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 

00 FKiHTERS Best Of You (RCA/RMG) 

kolgiROCK 

llEHER Remedy (Wind-up) 

.ALTERNATIVE 
IGORILILAZ Feel Good Inc. (Virgin) 

TRIPLE A 
JACK JOHNSON Good People (BrushfirelUniversal) 

tiAN 
REMY CAMP 

CI AN AC 
MERC ̂ ME lin The Blink Of An Eye (INO/Curb) 

JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail 

INSPO 
ANDY ZHRISMAN Adore You (Upside/SHELTER) 

,0811- MIAL IC 
/PATRULLA 81 Eres 

MEXDivina 
(D,isa) 

pAM_ ISH CONTEMPORARY 
UA. SANI La Tortura (Epic) 

SHAI®RA tell. SALAZ La Tortura (Epic) 
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ALL FOR THE HALL 

WSIX/Nashville and Clear Channel 

recently handed $25,000 to the 

Country Music Hall of Fame & Museum 

to kick off Country radio's participation 

in the All for the Hall campaign to 

reduce the hall's mortgage debt. 

Country Editor Lon Helton talks to hall Director Kyle 

Young (pictured) and calls on everyone in Country 

radio to step up and donate. Page 38. 

Dallas' alternative Talker: Page 11 

Regent's Jacobs Is Ready 
For An Active Retirement 
'I'll redirect my energies & enjoy life a little more' 

By Adam Jacobson 
R &R Radio Editor 
aiacobson @radioandrecords. corn 

September 1 will mark 
the first day in 27 years that 
Terry Jacobs has 
not been involved 
in the day -to -day 
operations of a ra- 
dio company as a 
top executive. Jacobs 
is set to retire that 
day as Chairman/ 
CEO of Regent Com- 
munications. 

Retirement may 
be the wrong word 
to use, however, as Jacobs 
will maintain an active 
schedule that not only has 
him working with his sons' 
successful real estate busi- 
ness, but also holding seats 
on the boards of directors 
of four entities, including 
Regent. 

In an exclusive interview 

with R &R Jacobs discusses 
why he decided to step 
down as Regent's CEO, 
what lies ahead for Regent 

and why the radio 
industry should be 
quicker to embrace 
the new technologies 
that will make it a 
better business. 

Jacobs 

R &R: In it Decem- 
ber 1997 Dayton Busi- 
ness Journal article 
about Regent, you 
were quoted as saying 
that you got into radio 

because you thought it was a 

good business. Do you think ra- 

dio is still a good business to- 

day? 
TJ: Yes, I do. But I think 

it's a much different busi- 
ness than it was in 1997. 

JACOBS See Page 9 
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Fries Won't Renew 
Contract With RAB 
By Al Peterson 
R &R News/Talk/Sports Editor 
apeterson@radioandrecords.com 

RAB President /CEO Gary 
Fries has notified the RAB's 

board of direc- 
tors that he 
will not seek a 
renewal of his 
contract, which 
runs through 
December 2006. 
Fries said he 
will fulfill all of 
his responsi- 
bilities until the 

organization transitions to new 
leadership. 

The board responded to 
Fries' resignation by announc- 
ing that a search committee 
will be named and a succes- 
sion- planning process will be 
endorsed soon. 

"Over the last 14 years, Gary 

FRIES See Page 8 

Fries 

Triple A Summit: It's About The Music 

Last week's 13th annual R &R Triple A Summit in Boulder, CO spotlighted artists 

both established and new. Among the close to 30 acts who performed during 

the four -day event were Jackson Browne (I) and David Gray (r). Check out this 

week's Triple A column, starting on Page 72, for shots of the rest of the 

performers. 

Forecast: Radio Spending Up 3% In '05 
Veronis Suhler Stevenson's 19th annual Communications In- 

dustry Forecast, released Monday, predicts 2.7% growth in broad - 
cast-ad expenditures in 2005 - thanks in great part to substan- 
tial increases at satellite radio. 

According to the private media -investment firm's report, sat- 
ellite radio subscriptions are expected to grow 132.4% this year, 
and satcaster advertising is expected to improve 112.8 %. Total 
broadcast and satellite radio spending is forecast to grow at a com- 
pound annual rate of 6.2% from 2004 to 2009, reaching $27.5 billion 
in 2009 as "the unprecedented expansion of satellite radio accen- 
tuates the relatively tempered growth of broadcast radio adver- 
tising," VSS said. 

FORECAST See Page 8 

Paragon Study Finds Radio Still Top Music Source 
By Brida Connolly 
R&R Technology Editor 
bconnolly®radioandrecords. corn 

Paragon Media Strategies on Monday re- 
leased the third and last in a series of reports 
based on its recent survey headed "Radio Still 
Strong Despite New Media's Growth." 

In the latest installment, Paragon reports 
that 51% of 400 respondents ages 18-64 said 
broadcast radio is their "primary source for 
listening to music," far outpacing purchased 
CDs, which are the main music source for 
30% of respondents. 

60% 

40% 

20% 

Television is the top music source for 7% 
of respondents, and 5% said they listen most 
to custom -burned CDs. Music downloads, 
satellite radio and Internet radio were each 
named by less than 5% of those surveyed. 

Radio also leads when it comes to learning 
about new music: Forty-eight percent of re- 
spondents said radio is their primary source 
for new -music information. Twenty percent 
learn about new music most often from word 

PARAGON See Page 10 

Which is your primary source for listening to music? 

°a`OSxa`Ot%s 

51% 
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Fox News Radio Taps Two As Dirs./Prog. 
Elder joins for Talk; Davis adds News responsibilities 

WRKO /Boston Director /Pro- 
gramming & Operations Mike 
Elder has been named to the 
newly created position of Direc- 
tor /Talk Programming for Fox 
News Radio. Concurrently, FNR 
Managing Editor Mitch Davis 
has added duties as Director/ 
News Programming. 

Elder will be responsible for the 
production of FNR's syndicated 
Talk programs The Tony Snow 
Show and The Alan Colnu's Show. 

He'll also help identify and de- 
velop new Talk opportunities for 
the New York -based network. In 
Davis' new role, he will oversee 
all news programming for FNR. 
Both will report directly to FNR 
Sr. VP Kevin Magee. 

"After reviewing things for the 
past several months, I felt we 
needed to reorganize our struc 
ture a bit," Magee told R &R. 

FNR See Page 8 

M11111111.- 

Salem Unveils WGUL -AM, WLSS As N/T 

Salem Communications has "930 WLS" since March 2002. Its 
switched WLSS /Sarasota to new lineup, which debuted 
News /Talk and plans to do Aug. 15, includes Salem Radio 
the same with WGUL -AM/ S 

MMws TALI( Network talkers Bill Bennett 
Tampa on Aug. 22. The (6 -9am), Mike Gallagher 
company recently closed 930AM (9am- noon), Dennis Prager 
on its $9.5 million acquisi- (noon -3pm) and Michael 
tion of the stations from NEWS TALK Medved (3 -6pm). Talk Ra- 
WGUL FM Inc. S6O AM dio Network's Michael 

Salem /Tampa VP/GM Savage airs from 6 -9pm, 
and Market Manager Chris - 

A M P A and SRN's Hugh Hewitt is 
topher Gould will oversee 
both stations. He already manages 
the company's Christian Talk si- 
mulcast WTBN & WTWD /Tampa. 

WLSS has been airing Talk as 

on from 9pm- midnight. 
WGUL, which is set to flip from 

Oldies, will feature Bennett from 

SALEM See Page 8 

Mann Handles Live 88.5 /Ottawa PD Duties 
Newcap has named Kneale Mann PD of its new Alternative station 

in Ottawa, which will launch later this year as "Live 88.5." Mann starts 
at his new position on Aug. 29. The Canadian group received approval 
for the new station from the Canadian Radio- Television and Telecom- 
munications Council in June. 

Mann comes from CJDV (107.5 Dave FM) /Kitchener, ON, where he 
was PD and oversaw the station's launch. He has a strong background 
in Rock -based formats, having spent three years at Rocker CHTZ /St. 
Cathariné s, ON and 15 years as Asst. PD /MD of Alternative CFNY 
(102.1 The Edge) /Toronto. 

"Kneale is a passionate radio guy who is committed to excellence," 
said Newcap /Ottawa GM Scott Broderick. "He leads by example and 
knows where the light switch is in every radio station he has ever 
worked at." 

Music -industry veterans Bob and Jerry Greenberg opened the Las Vegas 

branch of the world- famous Rainbow Bar & Grill earlier this summer. Located 

across the street from the Hard Rock Hotel & Casino, the Vegas version echoes 

its Sunset Strip parent, with red leather booths and rock memorabilia on the 

walls. Seen here at the Vegas Rainbow are (l -r) Bob Greenberg, legendary 

rocker Robert Plant and Jerry Greenberg. 

Bishop Joins Provident Label Grp. 
He'll serve as VP /Mainstream Promotion & Marketing 

Industry veteran Skip Bishop has returned to the 
record business as VP /Mainstream Promotion & Mar- 
keting for Provident Label Group. Best -known for his 
decade at RCA Records, Bishop has spent the last 
eight years as CEO of his own company, Bishop Bait 
& Tackle Promotion & Marketing. He has also spent 
time at MCA Records. 

"This may be the coolest and most purposeful job 
I've ever had," Bishop told R &R. "The music is pow- 
erful and tremendous, and the staff at Provident is fo- 
cused and ready to rock." 

Bishop 

WLZR Gets 'lazer Surgery As 'Hog' Bows 

Saga Communications' Mil- 
waukee cluster hopes to bring 
home the bacon, thanks to a for- 
mat evolution at heritage Active 
Rocker WLZR that in- 
volves a pig. 

After many years 
as hard -chargin' 
"Lazer 103," WLZR 
on Tuesday shed 
that image to be- 
come "102.9 The Hog, Ev- 
erything That Rocks." The moni- 
ker pays homage to Milwaukee's 
status as the home of Harley - 
Davidson's headquarters. 

WLZR's new on -air sound fea- 
tures a broad spectrum of rock, 
along with select recurrents. Re- 

cently appointed PD Keith Hast- 
ings is overseeing the station's re- 
launch. 

Popular morning hosts Bob & 
Brian continue, but the 
station will remain jock - 

less outside of wake - 
ups during The Hog's 
launch phase. Mari- 
lynn Mee, a 17 -year 

station veteran who was 

102.9-THE HOG 

11 LILWAUI 

Lazer's MD /midday host, 
will now serve as the midday host 
at Classic Rock clustermate 
WKLH. 

Lazer afternoon personality 
Sean "Fish" Fisher "is being fitted 
for a morning show position 

WLZR See Page 10 

WJZL/Louisville Now 'Louie FM' At 100.5 
Clear Channel didn't bring 

"Jack" and his eclectic bag of pop - 
rock tunes from the 1970s through 
today to Louisville last week. In- 
stead, it put "Louie" in place at 
100.5 FM. 

WJZL/Louisville - following 
a complicated series of moves - 
has adopted what CC Regional 
VP /Programming Kelly Carls has 
dubbed "a wide -listed Hot AC" 
presentation featuring currents, 
'80s -era pop and gold -based rock 
titles from the 1970s. 

WJZL had been airing Smooth 

Jazz at 93.1 FM but, before the 
flip, swapped frequencies with 
Active Rock clustermate WTFX. 
WJZL's Smooth Jazz program- 
ming was also simulcast on 
WJZO at 101.7 FM, and WJZO 
now simulcasts WTFX. Louie FM 
plans to adopt new calls WLUE. 

"This station is focused on real 
music variety," Carls told R &R. 
Among the artists heard on Louie 
FM are Talking Heads, Bachman - 
Turner Overdrive, Don Henley, 

LOUIE See Page 

Kenyon Assumes 
VP /GM Duties At 
Detroit's WYCD 

Debbie Kenyon, VP /GM of 
Infinity's Smooth Jazz WVMV/ 
Detroit, has added similar duties 
at Country clustermate WYCD. 
She replaces Steve Schram, who 
exits. 

This marks a return to WYCD 
for Kenyon, who told R &R, "I 
love Smooth Jazz and WVMV, but 
in my recent career this is the job 
I have dreamed of and the station 
I want to be at. I'm excited to be 
part of WYCD again. I love this 
radio station, and I love Country." 

Kenyon has been in Detroit ra- 
dio since 1990. In 1999 she joined 
WYCD as GSM. She was elevated 
to Director /Sales for WYCD and 
market sisters WOMC and WVMV 
in 2001 and to Director /Sales for 
the entire six -station cluster in 
early 2003. Kenyon was promoted 
to WVMV VP /GM about 18 months 
ago. 

Columbia Appoints 
Yegelwel SVP /A &R 

Steve Yegelwel has been named 
Sr. VP /A &R of Columbia Rec- 
ords. He comes from S -Curve 
Records, where he spent five 
years as Exec. VP /A &R. 

Yegelwel's arrival marks a re- 
union with Columbia President 
Steve Greenberg, to whom Yeg- 
elwel will report: Greenberg 
founded S -Curve and served as 
that label's President /CEO until 
his move to Columbia in Febru- 
ary. Yegelwel has also worked at 
Scratchie Records, where he 
served as GM, and was in the 
A &R departments at Atlantic 
Records and Island Records. 

YEGELWEL See Page 8 

McHugh Becomes 

KRSK/Portland PD 
Jeff McHugh has 

been named PD of 
Hot AC KRSK (105.1 

The Buzz)/Portland, 
OR, effective Oct. 
24. He will replace 
Dan Persigehl, who 
recently moved to 
the PD post at Adult 
Hits clustermate McHugh 
KYCH (Charlie FM). 

McHugh comes from the PD 
slot at CHR /Pop WKZL /Greens- 
boro, where he has spent 14 
years; his last day there is Oct. 14. 

He previously worked in Colum- 
bia, SC, as MD /midday person- 
ality at CHR /Pop WNOK and 
MD /afternoon driver at Urban 
WWDM. 

"When Dan Persigehl decided to 
move over from KRSK to program 
KYCH, we knew we had some big 
shoes to fill, both figuratively and 

McHUGH See PagelP 
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BUSINESS BRIEFS 
Powell loins Private Equity Finn 

Former 
FCC Chairman Michael Powell, who left the commis- 

sion in January, has joined the private equity firm Providence 
Equity Partners as a senior adviser. Providence specializes in tele- 
communications and entertainment investments, including a signifi- 
cant investment in Warner Music Group. 

In an interview with the New York Times, Powell said his role at 
Providence will include generating new ideas and mentoring the 
firm's current roster of companies. 

Border Media Partners Closes On Austin Quartet 
Border Media Partners, led by President/CEO Tom Castro, has 

completed its $18.6 million acquisition of KELG, KFON, KKLB 
& KTXZ/Austin from Joe Garcia's Dynamic Radio Broadcasting. 
The deal increases BMP's holdings in Texas' capital city to seven 
and its total station roster to 33. Patrick McNamara of American 
Media Services was the exclusive broker for the transaction. 

Clear Channel Makes Outdoor, Entertainment Moves 
On Aug. 10 Clear Channel, as expected, filed plans with the Se- 
curities and Exchange Commission to release 10% of Clear 

Channel Outdoor Holdings' common stock in an initial public offer- 
ing. According to SEC documents, the IPO for Clear Channel's out- 
door division could raise as much as $350 million. 

Additionally, CC has filed the necessary paperwork to spin off its 
live- entertainment division into a separately traded company. An of- 
ficial name for the new company, which has taken the temporary 
name CCE Spinco, will be chosen before the spinoff is completed, 
Clear Channel said. 

NextMedia Sees Mixed Results In Q2 
extMedia, which owns 59 radio stations across the U.S., saw 
its net revenue climb 13 %, to $30.7 million, in Q2, as its net 

loss widened from $1.2 million to $4.3 million. Adjusted EBITDA rose 
28 %, to $10.6 million. Q2 net revenue for NextMedia's radio op- 
erations rose 6 %, to $22.8 million, while division operating expenses 
climbed 8 %, to $13.1 million, and broadcast cash flow increased 
3 %, to $9.7 million. 

Looking ahead to Q3, NextMedia expects net revenue of $33.7 
million -$33.9 million and BCF of $13.9 million -$14.2 million. For the 
radio division, it forecasts 6% growth, to $22.2 million. 

Continued on Page 6 

RADIO BUSINESS 

Analyst: Ad Minutes 
Drop 7.5% In July 
More spots in Chicago; Emmis inventory up in N.Y. 

By Adam Jacobson 

R &R Radio Editor 
ajacobson@radioandrecords.com 

ccording to a report released Monday by Harris Nesbitt 
analyst Lee Westerfield, radio's commercial inventory 

in the top 10 markets fell by 7.5% in July, compared to a year 
ago. The figure is in line with the high -single -digit reduc- 
tions seen in recent months throughout the radio industry. 

According to Westerfield, the July 
decline reflects a 27% reduction in 

commercial minutes on Clear Chan- 
nel's stations, a larger decrease for 
CC than in past months. At the same 
time, ABC Radio stations saw a 5% 

dip in commercial minutes in July. 

While Westerfield believes the 
impact of the latest declines will be 
to once again suppress growth in ad 
revenue, he also said the reductions 
will elevate radio's "yield per 
minute," or pricing levels. 

The inventory data led Wester- 
field to caution investors that radio 

may, at best, be able to meet his 1.6% 

growth forecast for the year, adding 
that he sees other analysts' estimates 
of 2 % -3% growth as too high. While 
most radio companies are pacing 
from flat growth to a 4% loss in Q3, 
he said Clear Channel is likely to be 
down 5 % -6% in the quarter. 

Westerfield noted that Entercom 
is reporting that it's selling 30 -sec- 
ond spots at 70 % -75% the cost of 
60s, a sign that yield -per -minute is 

increasing. On the other hand, Clear 
Channel is reporting difficulty in 
building a market for 30- second 

spots. That problem is, according 
to Westerfield, "partially due to the 
burden of such a sizable reduction 
program." 

A closer look at the data from the 
top 10 markets, compiled with the 
assistance of Media Monitors, 
shows that Chicago is the only 
metro where the airtime devoted to 
commercials increased in July. Chi- 
cago radio aired almost 2% more 
commercial minutes than it did in 

July 2004, following a year -to -year 
climb of nearly 3% in June. 

Philadelphia, however, saw an 
18%, decrease in commercial min- 
utes in July - the biggest drop in 
any of the top metros looked at by 
Harris Nesbitt and Media Moni- 
tors. Washington, DC radio saw ad 

MINUTES See Pale II 
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Talk Formats Lead In 
Audience Share 
Interep reports Spanish -language 
formats at record high 

By Brida Connolly 
R &R Technology Editor 
bconnollyeradioandrecords. com 

nterep on Tuesday released the spring 2005 edition of its 
.ongoing analysis of radio -audience format shares, and the 
News/Talk/Sports formats (including Business, Full Service, 
Farm and Travel) took the top spot, with an audience share 
of 17.0. That was down, however, from a 17.4 share in 
Interep's winter '05 report. 

In second place in spring '05 was 
Spanish -language radio, which rose 
from a 12.5 share to a 12.6, an all-time 
high for the nine music and Talk for- 

mats that make up the category. 
Urban formats came in third in the 

spring, with an 11.0 share, up from 
a 10.8, though Interep noted that 
over the past year there's been a shift 
in listening from Urban to Urban 
AC. Right behind Urban was CHR/ 
Pop, which dipped slightly, 10.8- 
10.7, due mostly to losses in the 
Dance format. 

Country, Interep said, "enjoyed its 
best performance in a number of 
years," bouncing up from an 8.7 

share in the winter to a 9.0 for 
spring. Tied with Country for fifth 
place overall was AC, whose 9.0 
share represented a drop from win- 
ter's 9.4. 

Classic Rock showed by far the 
largest gain in the survey, leaping 
from a 5.9 share to a 7.6, good for 
seventh overall. But Interep point- 
ed out that much of the increase 
came from the more than two doz- 
en stations that debuted in the Adult 
Hits format in the spring '05 Ar- 
bitron survey. Adult Hits and Clas- 
sic Hits are both included in In- 
terep's Classic Rock category. 

INTEREP See Pegs '' 
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It's time to 
upgrade your AMT. 

It's ti i ve for a FACT® 

Strategic Music Test. 

You need to know more than just which songs are most popular. 

You need Fit, Compatibility, TSL Max ®, pcFACT... 

You need the tools that the world's leading stations use to win. 

Not getting what you need? 

It's time to upgrade your music decisions. 

It's time to upgrade to the deeper insights of FACT. 

11's flm to gall Coleman. 

www.americanradiohistory.com

www.americanradiohistory.com


RADIO BUSINESS 

BUSINESSBRIEFS 
Continued from Page 4 

Parness Named SVP At MusicNet 
Music- industry vet Rory Parness has joined MusicNet as Sr. VP /CFO, responsible for all financial 

operations for the digital -music provider and reporting to MusicNet President/CEO Alan McGlade. 
Parness arrives from Zomba Label Group, where he was SVP /Finance & Administration and CFO. He's 
also served as ZLG's VP /Finance and as Controller for Chrysalis Music Group. 

MusicNet, now a business -to- business company providing infrastructure and catalog for such branded 
music services as Yahoo!'s Yahoo Music Engine and AOL's MusicNet @AOL, was launched in December 
2001 as one of the first two major -label- backed digital song stores. The other original label- approved ser- 
vice, pressplay, was bought by Roxio (now Napster Inc.) in 2003. 

Ad Revenue Dips For Big Three TV Networks 
Combined advertising revenue for the ABC, CBS and NBC television networks fell 1.8% during 02 and 

1.9% during the first six months of 2005, according to a report from the Broadcast Cable Financial 
Management Association, based on figures compiled by Ernst & Young. 

Net revenue for the networks during the second quarter came in at $2.85 billion, down by approximately 
$52 million from 2004. However, Q2 '05 net revenue was up 6% compared to the same quarter in 2003, 
BCFM said. 

Godin Added As NAB Radio Show Keynoter 
Marketing entrepreneur and best -selling author Seth Godin will give a keynote address called "Trans- 

form Your Business by Being Remarkable" at the 2005 NAB Radio Show in Philadelphia. 
Godin is the author of Permission Marketing and the founder of direct -mail and Internet -promotions com- 

pany Yoyodyne. AP Radio is sponsoring his Sept. 22 address, which will follow opening remarks by NAB 
President/CEO Eddie Fritts. The NAB Radio Show will be held Sept. 21 -23 in Philadelphia. 

FCC ACTIONS 
FCC Sees Decline In Radio, TV Broadcasting Complaints 

On Monday the FCC released its quarterly report on inquiries 
and complaints processed by the Consumer & Governmental 

Affairs Bureau, and the number of radio and television broadcast- 
ing complaints dipped from 317,833 in Q4 2004 to just 157,650 in 

Q1 2005. The FCC said the drop was the result of a decline in the 
number of complaints received in connection with e -mail or write -in 
campaigns concerning specific radio or TV broadcasts. 

Interestingly, the commission said cable and satellite services 
complaints jumped from 132 in Q4 '04 to 718 in Q1 '05 - per- 
haps in anticipation of Howard Stern's January 2006 move from 
terrestrial radio to Sirius. In the programming category for cable 
and satellite, complaints surged from 39 in Q4 2004 to 502 in 
Q1 2005. 

Grupo Prisa One Step Closer To XTRA -AM Takeover 
The FCC last week granted permission to GLR Networks to de- 

liver Spanish -language programming to XTRA- AM/Tijuana -San 
Diego -a step in the expected transfer of control of the 690 kHz 
powerhouse's programming and sales agreements from Clear 
Channel to Madrid -based Grupo Prisa S.A., which will later acquire 
the station outright through a Mexican subsidiary. No date has been 
released by either company regarding the format flip of XTRA, cur- 
rently Adult Standards as 'The Fabulous 690." XTRA -AM's signal 
can be heard throughout Southern California and much of Baja Cali- 
fornia Norte, Mexico. 

Minutes 
Continued from Page 4 

minutes fall 13%, Los Angeles sta- 
tions saw a dip of 11%, and Hous- 
ton radio's minutes were down 
10 %. 

Westerfield found that Emmis' 
New York stations raised advertis- 
ing minutes by 16% in July revers- 
ing course from June but following 
a jump in inventory at Emmis' 
Gotham properties in May. Emmis/ 
Chicago upped ad minutes 5% in 
July, while Emmis /L.A. dropped 
inventory by 6 %. 

In Houston, Cox Radio in- 
creased its commercial minutes 
by 2.7 %, to 9.9 minutes per hour, 
after a 5.2% decrease in June. In- 
finity, at 12.4 minutes per hour, 
lowered its commercial minutes 
slightly but continues to be at the 
high end of commercial time 
among major groups in the top 10 

markets, Westerfield said. 
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All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA, 

KOCR- AM/Joplin, MO $350,100 
KPKK- FM/Amargosa Valley, NV $16 million 
WZFB- AM/Fair Bluff, NC Undisclosed 
KQUJ -FM /Ada and KSSO- FM/Norman (Oklahoma City), OK 
$500,000 
KTFW -FM /Glen Rose (Ft. Worth), TX Undisclosed 
KTEO- FM/Wichita Falls, TX $600,000 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

KOAS- FM/Dolan Springs, AZ (Las Vegas, 
NV) and KVGS- FM/Laughlin (Las Vegas), NV 
PRICE: $38 million 
TERMS: Asset sale for cash 
BUYER: Riviera Broadcast Group, headed by CEO Tim 
Pohlman. Phone: 916 -768 -8049. It owns one other 
station. This represents its entry into the market. 
SELLER: Desert Sky Media, headed by Manager/Member 
Chris Devine. Phone: 312 - 204 -9900 
BROKER: Thomas Gammon of Americom 
COMMENT Riviera Broadcast Group is also obtaining the 
right to purchase KOAS simulcast partner KPKK/Amar- 
gosa Valley, NV, pending an upgrade. 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,240,535,741 
(Last Year: $1.836.782,950) 

$289,229,801 
(Last Year: $492.830,639) 

584 
(Last Year 843) 

105 
(Last Year: 198) 
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Interep 
Continued from Page 4 

While boosting Classic Rock, 
Adult Hits may have contributed to 

eighth -place Oldies' dip to an all - 
time -low share of 4.3 (off from 4.6), 

as many of the recent converts to 
"Jack" -style formats are former 
Oldies outlets. 

Things looked up for Rock in the 

spring, as mainstream and Active 
combined for a 4.0 share, up from a 

3.3, and landed in ninth place. While 
Alternative rounded out the top 10, 

it dipped from a 4.3 share to a 3.8. 

In other formats, Hot AC's audi- 
ence share dipped 3.4 -3.3; Smooth 
Jazz slipped 2.9 -2.8; Classical and 
Gospel tied at 1.3, with Classical 
flat and Gospel up a tenth; and 
Adult Standards moved 1.3 -1.2. 

SUCCESS MARKET! 
Listeners Love The Wolfrnn 

. 

Sponsorships & Profits at Every Affiliate 

"Great show, lots of positive feedback, in fact the most 
feedback of any syndicated show we've ever run," 

"We sold it out in just hours of making 
it available! Big profit margin." 

Contact us today for a free demo kit - 714.502.9494 - email: WJRadioshow@aol.com The ASTOR BROADCAST GROUP 

Radio & Records August 19, 2005 
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Milwaukee, WI WLUIVM Up 120% 

Salt Lake City, UT KBER #1 

Medford, OR KBOY #1 

Charlotte, NC WEND #1 
Boise, ID KKGL #1 

Youngstown, OH WNCD #1 

Modesto, CA KHKK #1 
Eugene, OR KFLY #1 

Toledo, OH WIOT #1 

Salisbury, MD WGBG #1 
Nashville, TN WBUZ #1 

Indianapolis, IN WFBQ #1 
Amarillo, TX KARX #1 

Louisville, KY WQMF #1 
Flint, MI WWBN #1 

Tri -Cities, WA KXRX #1 

Elmira, NY WVNGZ #1 

D 
1 111 J 

Pittsburgh, PA KRRK Up 152% 

Grand Rapids, MI WBFX #1 

Odessa, TX KFZX #1 

Wichita, KS KTHR #1 
Madison, WI WIBA #1 

Colorado Springs, CO KKFM #1 

Utica, NY WOUR #1 

St. Louis, MO KSHE #1 

Alexandria, LA KZMZ #1 

Oklahoma City, OK KRXO #1 

Beaumont, TX KIOC #1 
Lansing, MI WJXQ #1 

Redding, CA KRRX #1 

Charleston, SC WRFQ #1 

Ft. Myers, FL WARO #1 
Dayton, OH WTUE #1 
Lubbock, TX KFMX #1 

(7J--Hi al= 
Laura Gonzo, 317.475.4367 

Source: Spring Abitron 2D05 (Core Demo) Comparisons Spring 04 - Spring 05 
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NEWSBREA KERS 

FNR 
Continued from Page 3 

"We've now got Mitch to head up 
the network's newscasts, and we 
are very pleased to get someone of 
Mike's caliber to join us to head up 
our talk shows. With this new team 
in place we feel we can continue to 
move forward with our planned 
expansion of Fox News Radio." 

Before he joined WRKO, Elder's 
News /Talk programming resume 
included stints at WLS /Chicago, 
KCMO & KMBZ /Kansas City and 
WCCO /Minneapolis. He began his 
Talk radio career in 1986 as PD of 
KTOK /Oklahoma City. 

Davis has been FNR's Manag- 
ing Editor since the network's 2003 
debut. He's been affiliated with 
Fox since 1997, when he joined 
cable television network Fox News 
Channel as a special- events pro- 
ducer. Before joining Fox, Davis 
worked at ABC News for more 
than 20 years. 

Yegelwel 
Continued from Page 3 

Additionally, the label has named 
four new Managers /A &R: Maria 
Egan, Maureen Kenny, Beka Calla- 
way and Benjamin Simone. All will 
be based in New York and report to 
Greenberg. 

"I have been privileged to work 
with Steve, Maria, Maureen, Beka 
and Benjamin over the years and 
greatly admire their respective track 
records and future potential," 
Greenberg said. "Each of them be- 
lieves in the power and beauty of 
music and has the ears and the acu- 
men to know great music when 
they hear it." 

Egan was most recently an A &R 
manager at Nettwerk Manage- 
ment /Nettwerk America NYC, 
Kenny was Universal Records 
Assoc. Manager /A &R, Callaway 
was Associate Director /Writer & 

Publisher Relations at BMI, and 
Simone was Creative Director for 
Deston Songs Music Publishing & 
Management. 

McHugh 
Continued from Page 3 

literally," Entercom /Portland VP/ 
FM Operations Clark Ryan told 
R &R. "Fortunately, Jeff McHugh 
has big feet! Plus, he has a fantas- 
tic track record of working with 
great talent and winning. We are 
thrilled to have him join the Buzz 
and Entercom /Portland." 

McHugh said, "For me, radio 
has always been all about the per- 
sonalities. I believe that the cre- 
ative renaissance of our industry, 
and the industry's defense against 
satellite radio, will come from an 
emphasis on character, drama, 
conflict and emotion - something 
that the talent at The Buzz already 
understands inherently and ex= 

ecutes masterfully. How lucky am 
I to program a station I love as a 
listener ?" 

8 Radio & Records August 19, 2005 

OUT -OF -THIS -WORLD NEWS Veteran reporters and AP Radio corres- 

pondents Jon Belmont and Lisa Meyer covered the space shuttle Discovery's 

latest mission live from the Kennedy Space Center. Belmont is seen here 

reporting from in front of the Vehicle Assembly Building. 

Salem 
Continued from Page 3 

6-9am and TRN's Laura Ingraham 
from 9am -noon, followed by Prager 
(noon -3pm), Medved (3 -6pm), 
Hewitt (6 -9pm) and Gallagher 
(9pm -midnight). Both stations will 
begin the day with Bloomberg Busi- 
ness News from 5 -6am. 

"The Tampa -St. Petersburg- Clear- 
water market - as well as the I-4 

corridor and the Central Florida 
Gulf Coast, including Sarasota, 
Venice and Bradenton - can now 
look forward to a great new radio 
format that delivers News /Talk 
that matters," Gould told R &R. 

"Salem's expanding stable of 
News /Talk stations now includes 
this very important region of the 
country, and we're honored to be 
part of Salem's growth." 

Forecast 
Continued from Page 1 

Total broadcast and satellite ra- 
dio spending, including broadcast 
advertising, satellite subscriptions 
and satellite advertising, is pro- 
jected to increase 4.6% in 2005. 

"The broadcast radio sector is 
transitioning from a growth busi- 
ness to a mature one as a result of 
several factors, including near -term 
pricing issues due to overcapacity, 
the lack of a sophisticated local 
sales- management system and in- 
creasing competition from local 
cable and satellite radio," VSS said. 

"In addition, no seminal event is 
expected to emerge in the forecast 
period akin to the Internet- advertis- 
ing boom of the 1990s. Accordingly, 
the growth of broadcast radio ad- 
vertising is projected to be more in 
line with, if not trailing, that of the 
nation's gross domestic product 
over the next five years." 

Several factors could help broad- 
cast radio exceed those expectations 
in the coming years, including 
Clear Channel's inventory- tighten- 
ing initiative, the rollout of digital 
radio and the launch of Internet 
podcasts, VSS said. 

Meanwhile, all signs point to the 
creation of a "new media order" 
that will force "fundamental chang- 

es across all four communications - 
industry sectors," according to VSS. 

The company said that technology 
innovation, the emergence of new 
media, quickening audience frag- 
mentation, increasing demand for 
customization and tighter focus on 
return on investment are causing 
major shifts in spending patterns 
and time spent with media. 

"These shifts are expected to 
drive accelerated growth across all 
four sectors - advertising, spe- 
cialty media and marketing ser- 
vices, institutional end -user and 
consumer end -user - through 
2009," VSS said. 

VSS expects communications 
spending to be the fourth- fastest- 
growing sector of the U.S. economy 
between 2004 and 2009, expanding at 
a compound annual rate of 6.7% and 
surpassing the $1 trillion mark in 
2008. Growth will likely be driven by 
mid- to high- single -digit percentage 
rates in all four industry sectors, with 
institutional spending outpacing the 
other three areas. 

New -media advertising is ex- 
pected to continue to attract adver- 
tising dollars in 2005, with projected 
growth of 21 %, compared to only 
3.2% projected growth for tradi- 
tional media. - Adam Jacobson 

EXECUTIVE ACTION 
Cruise Set As CC,/Ft. Myers Dir./Ops & Prog. 

Clear 
Channel /East Texas OM and KNUE/Tyler, TX PD Michael 

Cruise is transferring to the company's Ft. Myers K C 
cluster of CHR/Rhythmic WBTT, Country WCKT, Old- 
ies WOLZ and Smooth Jazz WZJZ to become Direc- 
tor /Operations & Programming. Cruise will also serve 
as PD of WCKT (Cat Country). 

Cruise will begin his new job on Aug. 25. He will suc- 
ceed Steve Amari, who was recently named to the 
newly created post of Manager /Creative Services & 

Quality Control for the CC/ Ft. Myers cluster. 
'We are very fortunate to have been able to attract a 

program executive of Michael's caliber" Clear Chan - 
neVFt. Myers VP /Market Manager Jim Keating said. 
"He brings us a wealth of experience and leadership 
cultivated by over 20 years in programming management. Michael is 

exactly the kind of programming executive we need at this point in time. 
We are thrilled that he is joining us." 

Cruise joined Clear Channel/Tyler in August 2004. His background also 
includes OM and programming stints at KKBQ & KTHT /Houston; KASE/ 
Austin; and WCOLJColumbus, OH. 

Cruise 

Pickett To Program kW & KVUU/C0 Springs 

C06.3) and Hot AC KVUU (My 99.9) in Colorado 
ris Pickett has been named PD of Clear Channel's AC KKLI (KLite 

106.3) and Hot AC KVUU (My 99.9) in Colorado 
Aug. 29. He will replace John Merriam, who left KKLI 
in June to work with Jones Radio Networks, and Jojo 
Turnbeaugh, who moved from KVUU to program Coun- 
try clustermate KCCY. 

Pickett is currently PD of CHR/Pop KCLD and main- 
stream AC KCML in St. Cloud, MN. His other radio 
experience includes serving as Asst. PD /middayer at 
Hot AC WQAUCIeveland and as Asst. PD /MD /mid- 
dayer at then -CHR/Pop KFMD /Denver. 

"I'm looking forward to seeing how many times OM 
Bob Richards can get me in trouble and sent to the 
GM's office like he did when we worked together in 
Denver," Pickett told R &R. "He was always playing 
practical jokes on me and nearly got me fired dozens of times." 

Pickett 

Fries 
Continued from Page 1 

has led the RAB and, through his 
leadership, has transformed the 
organization to its current status as 
a very sophisticated, technologi- 
cally astute distributor of informa- 
tion and services," said Joe Bilotta, 
Chairman of the RAB board and 
COO of Buckley Broadcasting. 

"In the last few years, with the 
emergence of the Radio Ad Effec- 
tiveness Lab initiative, the RAB has 
been asked to administer the sales 
and marketing of the program. Un- 
der Gary's leadership the RAB ac- 
cepted that challenge and has 
hired, trained and set an agenda for 
a whole new team of national mar- 
keting sales executives. 

"We share Gary's commitment 
to maintaining the highest stan- 
dards in both seeking and finding 
his successor." 

At the helm of the RAB since 1991, 

Fries is widely credited with raising 
the profile of radio and with help- 
ing to establish the organization as 
a full- service resource center for ad- 
vertisers, agencies, member sta- 
tions, the press and the financial 
community. 

Under Fries' direction, RAB 
membership has grown to over 
6,000 radio stations and 1,000 asso- 
ciates, networks, rep firms and in- 
ternational organizations. During 
his tenure the RAB introduced and 
advanced numerous training, NTR 
and certification programs and de- 
veloped and launched the RAB Ra- 
dio Training Academy. 

"I want to ensure that the diffi- 
cult and long process of identifying 
a successor will be effective and or- 
derly," said Fries. "The renowned 
reputation of the RAB stands on the 
shoulders of its membership. It has 
been an honor to serve and repre- 
sent this industry." 

Louie 
Continued from Page 3 

Lenny Kravitz, Rob Thomas, Tracy 
Chapman, Cheap Trick, Black 
Crowes and Billy Joel. 

Asked why Clear Channel de- 
cided to drop Smooth Jazz in the 
market, Carls said, "We gave 
Smooth Jazz a two-year run. It de- 
buted fairly strongly but then 

trailed away. At the same time we 
noticed a format opportunity in the 
market for something like Louiè 
and thought it was a good one. 
There's a good advertiser base, and 
we jumped on the change." 

Clear Channel /Louisville is cur- 
rently considering air talent for 
Louie FM. 
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NEWSBREAKERS 

Jacobs 
Continued from Page 1 

That was the first year that the ra- 

dio industry had started to take ad- 
vantage of consolidation opportuni- 
ties. 

You may remember that I had 
started a company called Regent af- 

ter leaving Jacor in 1993. We even- 
tually referred to it as "Regent I," 

and we had stations in Dayton, Lou- 

isville, Kansas City, Las Vegas and 
Salt Lake City. 

With the consolidation frenzy, we 
kept being approached by compa- 
nies that wanted to pay us more and 
more money. We concluded that the 
offers were too good not to take, and 
we ended up selling that company 
to Jacor and basically tripled our in- 

vestors' money in less than three 
years. 

We then had an opportunity with 
some of those investors to go out 
and start the second version of Re- 

gent. The late 1990s was a fun time 
to go out and acquire and cluster 
and to do the hard work of putting 
it all together into a cohesive oper- 

ating unit and bringing in the right 

people. We all went through a pe- 
riod of learning the best way to do 
things, and as we got into 2000 we 
took "Regent II" public. 

Shortly thereafter the feeding 
frenzy of consolidation and the 
bursting of the dot -com bubble led 

the stock market to sort of collapse. 

Radio, in particular, and most of the 
companies trading on Nasdaq - the 

telecom and high -tech companies - 
have never recovered the fervor they 

had or the sheen they had. It's been 
very frustrating to be a public com- 

pany in that kind of environment 
since the middle of 2000. 

One of the frustrating things for 
me over the last couple of years is 

that Regent has done an outstanding 
job. Our operating people have done 
a magnificent job of outperforming 
the industry, growing revenue and 
growing the bottom line, and our 
stock price has continued to go 
down even though we have im- 
proved dramatically and grown in 

all phases of the business. 
R &R: How do you compare this en- 

vironment to when you started in radio 

in 1979, with the formation of Jacor? 

TJ: That was an era when you 
could only own one AM and one 
FM [in a market] and no more than 
seven AMs and seven FMs nation- 
wide. You still had barriers to entry 
into the business, and you were re- 

quired, if you were a license holder 
or going to be a new license holder, 

to go through a lengthy study and 
an expensive process of doing ascer- 

tainment studies that involved inter- 

viewing 200 community leaders in 

the market where you wanted to 

buy a radio station. 
You then had to develop a plan 

and a programming philosophy and 
approach that were going to meet 
the needs as determined by those 
ascertainment studies. The FCC 

then reviewed that and determined 
whether or not you were fit to hold 
a license. That process was expen- 
sive and time- consuming, and it 

scared a lot of people off. 

Back in the late 1970s and early 
1980s there were lots of rumors that 
the FCC was going to change the 
regulatory climate to make it friend- 

lier, and the other thing that was dif- 

ferent was that you could not sell a 

National Radio 
MANNGROUP RADIO is offering 

The Temptations, a three -hour inter- 

view and music special hosted by 
WVAZ -FM /Chicago's Carla Boex and 
produced by Ron Brewington, for La- 

bor Day weekend (Sept. 3 -5). 

CAHN MEDIA is offering Rockin'the 
Corps- a one -hour special with per- 
formances by Kiss, Ted Nugent and 
Richie Sambora in support of the 
troops in Iraq - for airing between 
Sept. 1 -17. The show is shipped on 

CD and hosted by WAXQ/New York's 

Ken Dashow. Market exclusivity is 

available in select markets. 

ABC NEWS RADIO will offer affili- 
ates three separate hourlong specials 
for broadcast over the Labor Day hol- 

iday weekend: The ABC News Radio/ 
Consumer Reports Back to School 
Guide2005, hosted by Gil Gross; Buy- 
er Beware: The ABC News Radio/ 
Court TV Safety Challenge; and The 
Real Deal With John Stossel. 

PREMIERE RADIO NETWORKS 
on Sept. 12 from 8- 9:30pm ET will air 
an exclusive special with The Rolling 
Stones that will include interviews with 
the band and music from their forth- 
coming CD A Bigger Bang. Listeners 
will be able to submit questions via e- 

mail or phone through their local sta- 
tion. 

SIRIUS SATELLITE RADIO inks a 

deal with the Ivy League to broadcast 
a "Game of the Week" for football and 
men's basketball, plus a select num- 
ber of men's hockey and other games 
from Ivy League schools Brown, Co- 
lumbia, Cornell, Dartmouth, Harvard, 
Penn, Princeton and Yale. 

Industry 
ROBIN RHODES joins Mediabase 

as Nashville Director /Sales & Servic- 
es. Rhodes will be responsible for Me- 
diabase 24/7 and RateTheMusic sales 

to Nashville -based record labels and 
will report to VP /Music Initiatives Alis- 

sa Pollack. Rhodes was previously Na- 

tional Music & Marketing Director for 
American Country Countdown With 

Bob Kingsley. 

GARY BEGIN and STEPHEN BI- 
ANCHI form Identity Programming, a 

radio -programming consultancy spe- 
cializing in AC, Country, Oldies, Adult 
Standards and Smooth Jazz. Begin 
has programmed in Tampa; Sarasota; 
Providence; Saginaw, MI; Hagerstown, 
MD; New London, CT; and Waterville, 
ME. Bianchi has spent his career in 

markets throughout Southern New 
England and is currently programming 
in Newport, RI. 

HANNA PANTLE rises from Sr. Di- 

rector /Media Relations to Exec. Direc- 

tor /Media Relations for BMI. 

PHIL WAGNER is elevated from Sr. 

VP to President of Solid State Logic. 

Radio 
RUSS GILBERT assumes the newly 

created VP /Interactive post at Air Amer- 
ica Radio and flagship WLIB /New York. 

Gilbert once served as VP /Operations 
for Clear Channel Radio Interactive. 

GLORIA KESTENBAUM is named 
Director /Corporate Communications 
for Katz Media Group. She was previ- 
ously Manager /Marketing Communi- 
cations for Arbitron. 

RON RODRIGUES joins Arbitron's 
marketing communications depart- 
ment as Marketing Implementation 
Specialist. Most recently Sr. Director/ 
Public Relations for Sirius Satellite 
Radio, Rodrigues is a former Editor - 
in -Chief of R &R. 

In other Arbitron news, ANTHONY 
SCIULLI is named VP /Manufacturing 
& Supply Chain Management. He was 
previously VP /GM of Corporate Imag- 
ing, a Phoenix -based business-man - 
agement, investor and public relations 
services company. 

JOHN MATHEWS is promoted from 
Director /Engineering to VP /Engineer- 
ing for Radio One. 

SABRINA BUNKS joins Premiere 
Radio Networks as Southwest Nation- 
al Account Manager, based in Dallas. 
Bunks was formerly Southwest Region 
AE for ABC Radio Networks. 

KARALYN MALLOZZI and CHRIS 
RUCKER join WBCN /Boston as Pro- 

motions Managers. Mallozzi previous- 
ly worked for WKTU /New York and 
Rucker for WFNX/Boston. 

Records 
SHERRY RING is named Sr. VP! 

Publicity for RCA Records. Ring most 
recently spearheaded press cam- 
paigns for Bjork and Jet while part of 

the team at Press Here Publicity and 
before that was Sr.VP/Publicity at Elek- 

tra Records. 

KAREN YEE is appointed VP /Artist 
Development for Island Def Jam Mu- 

sic Group. She was most recently VP/ 
Tour Marketing at J Records. 

LOU TATULLI is promoted from VP! 
Field Sales to VP /Sales & Marketing 
at RED Distribution. 

EVE CANTELMI is appointed Sr. Di- 

rector /Marketing at Virgin Records. 
She was most recently Zomba Label 
Group's Director/Tour Marketing. 

MAURICE MINER joins RCA Label 
Group /Nashville as Associate Director! 
Syndicated & Satellite. Miner is a 20- 
year radio vet who recently started con- 
sulting for the label after a long stint 
with MJI Broadcasting and Premiere 
Radio Networks. 

CHRONICLE 
BIrnis 

Warner Bros. artist LaneTurn- 
er, wife Paula, son Sam Guthrie 
Turner, Aug, 8. 

UPDATE 
Mediabase, UMG Extend Agreement 

ediabase and Universal Music Group have renewed their long- 

term agreement under which Mediabase provides its services to 

UMG and its family of labels. No specific terms were named. 
Mediabase's suite of radio -airplay research products includes Music 

Information Systems, Mediabase 24/7 and R &R's Music Tracking and 

Add Tracker. R &R will unveil its new version of Music Tracking, v7.0, 

sometime this fall. 
"This is a very satisfying deal on every level," said Mediabase Presi- 

dent Rich Meyer.'This arrangement is a fitting tribute to all the research- 

ers and programmers who work around the clock to produce the best 

airplay research in the industry and to the executives at UMG who know 

how to use it to its fullest benefit. Everyone wins with this long -term 

partnership." 
"Mediabase has quickly grown into UMG's premier airplay- tracking 

service in both the U.S. and Canada," said UMG Exec. VP /Digital Logis- 

tics & Business Services Vincent Freda. "And as Mediabase continues 
to expand its suite of services with features such as secure access to 

digital music, it will play an even larger part in supporting and furthering 
our mandate to break dynamic new artists and deliver the most compel- 
ling music." 

radio station in less than three years 
for a profit. It was a completely dif- 

ferent ownership environment. You 

had a lot of mom -and -pops and lit- 

erally thousands and thousands of 

owners and just a handful of very 
large companies in the business. 

There were a lot of companies that 
had been in the business for a long 
time that got their licenses when they 
were practically handed out for free. 

But as we went through the '80s the 

FCC did change their regulations. In 

1984 they upped the ownership lim- 

its to 12 AMs and 12 FMs nation- 
wide, but in the late 1980s and early 
1990s radio got into trouble as the fi- 

nancial institutions got into trouble. 
At one point somewhere between 
60 % -70% of all radio stations were 
losing money. 

That led to the next phase of de- 

regulation, in 1992, when ownership 
limits were raised to 18 AMs and 18 

FMs nationwide and two AMs and 
two FMs in a market. All of a sud- 
den, you could cluster and save on 
management overhead by putting 
four stations together in one facility 

and streamlining, making the mar- 
gins much bigger. 

The Telecom Act of 1996 was the 
real watershed that led to the gold 
rush of consolidation. Nobody ever 
dreamed that we'd have a company 
as large as Clear Channel as quickly 
as it got there. It was one of those 
things where consolidation took 
place much quicker than most 
people thought it would. 

It created situations where compa- 
nies like Regent had to choose our 
niche, what we wanted to concen- 
trate our strategy on. We chose me- 

dium and small markets because the 
big companies that had gone public 
in the mid -1990s had gobbled up all 

of the big markets. We had to attack 
what was available to us. 

R &R Regent's biggest market is Al- 

bany, NY, ranked No. 63. This year pre- 

sented a challenge, as the market was off 

$1 million in Q2 billing due to a drop in 

automotive dollars. But that's not wide- 

spread, is it? 

TJ: It doesn't appear to be an all - 

market phenomenon. We have a 

great management team and great 
facilities there. Our Country sta- 
tion, WGNA, is the No. 1 radio sta- 

tion in Albany. It's hard to under- 
stand what causes things like that. 

R &R So being in markets ranked No. 

101 and smaller can be profitable? 

TJ: Yes. I still believe the secret to 

the success of radio, historically and 
going forward, is its ability to create 
programming that is tailored to meet 
the taste of the local audience and to 

create an environment where those 
listeners will buy products from our 
advertisers. If radio ever gets away 
from that, it won't be successful. We 

have long believed that, and [Regent 

President /COO] Bill Stakelin has 
stated it very effectively. 

We believe very strongly that lo- 

calism is the key to radio's success 

in the future. There's no question 
that radio is facing more challenges 
today than it ever has. It's always 
been able to overcome the significant 

challenges, where everybody de- 
clared it was going to die. 

It started when television came 
on, but radio didn't die. Rather, it 

had to transform itself. The cassette 

players and the eight -track players 
and the MP3 players and the iPod 

and the Internet - all were going to 

lead radio to its death. 
R &R There's been so much attention 

paid in the mainstream media to XM 

Satellite Radio and Sirius Satellite Ra- 

dio. Are AM and FM radio stations 

doomed? 

TJ: That coverage has hurt radio 
with the advertisers. There's no 
question that all of the publicity that 
has been given to radio's problems 
by the big newspapers - and, of 

course, they're biased, since radio 
takes dollars away from them - has 
created challenges for radio. The per- 

ception on Wall Street because of all 

that publicity and the perception in 
some of the advertisers' minds is 

that radio must be in trouble, and I 

Continued on Page 10 
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Continued from Page 9 

think that has affected the willing- 
ness of advertisers to spend money 
with radio. It will be overcome in 
time. 

I think our conversion to HD Ra- 
dio is going to take some time, like 
the conversion of music stations to 
FM, but even with the improved 
sound quality and the additional 
revenue opportunities that are go- 
ing to be afforded to radio, we still 
have a lot to learn. 

Radio has a very good future. Is 

it going to be as good as it was in 
the late 1990s? I don't think we'll 
get back to 20 % -25% growth, but I 
still believe that it is a business that 
can grow in the mid- single digits. 
And the expenses are such that you 
can control and more than double 
that in terms of percentage growth 
on the bottom line. 

That's a pretty good business 
model. It always has been, and I 

think it will be again in the future. 
But it's going to be harder to com- 
pete because of all the new tech- 
nologies we're going up against. 

R &R: Should radio be quick to em- 

brace what's available to it now? 
TJ: Absolutely. We, as an industry, 

were slow to react to and determine 
the extent of the challenges. The in- 
dustry has begun to get together and 
work on research and meet on a co- 
operative basis to tackle some of 
these challenges and fight back to let 
people know that radio is not dead. 

R &R: Where does Regent go from 
here? We've heard a lot about the mid- 
level players merging to catch up with 
companies like Entercom and Citadel 
in terms of growth. 

TJ: Regent has done a great job. 
I'll pat myself on the back a little bit, 
but I'll give most of the credit to our 
team. I've always believed that the 

WLZR 
Continued from Page 3 

within the company," Saga said. 
New call letters WHQG were ex- 
pected to be in place by Aug. 19. 

Saga /Milwaukee President/ 
GM Tom Joerres said, "The appeal 
of the artists and 'Everything That 
Rocks' will finally sync up with 
the adult appeal of longtime 
morning hosts Bob & Brian. Aban- 
doning the dedicated Active Rock 
position and tripling our music li- 
brary while still playing only the 
best new rock gives us an unpar- 
alleled breadth of music." 

Hastings said, "Radio listeners' 
expectation of Rock radio has 
changed immensely in recent 
years. The Hog addresses and 
meets those new expectations with 
a brand of radio that features the 
broader spectrum of rock music 
that most have grown to expect 
highlighted by a lot of 'ear candy' 
between the songs." 
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right way to operate as a CEO was 
to find people who were better and 
smarter than I was at doing what 
they do and to let them do it. 

I've been very fortunate to work 
with people like Bill Stakelin, who 
has been the CEO of a couple of 
very successful radio companies in 
the past. We have a highly qualified 
and very respected CFO in Tony 
Vasconcellos, and both Bill and 
Tony are more than capable of tak- 
ing the reins of this company and 
taking it to a higher level. 

Regent will continue to find op- 
portunities to expand. There are 
still reasons for people to sell out 
there, and we've got a very attrac- 
tive company. There have been a 

number of opportunities, and 
we've been approached a number 
of times about merging with a 

company or being acquired by a 

company. But we've always said 
that it has to be something that is 
better for our shareholders than 
what we can do for them, and we 
haven't had the right situation 
come along. 

"I never could predict 
well what was going to 
happen in the future, 

but I think there's going 
to be more consolida- 

tion in this business. It 
makes sense." 

I never could predict well what 
was going to happen in the future, 
but I think there's going to be more 
consolidation in this business. It 
makes sense. The larger the critical 
mass, the better you can spread 
your coverage overhead and return 
more dollars to the shareholders. 
That is what we've always been in 
business for - creating value for 
the shareholders and trying to re- 
ward them. 

We've done a great job of im- 
proving revenue, but the stock 
market has never appreciated it, 
and our stock is actually trading a 
lot lower today than it did five 

years ago, even though we're a 

thousand -times- better company. 
R &R: With your retirement, will 

you have time for more extracurricu- 
lar activities? 

TJ: I'm on the boards of three 
other public companies, including 
one that I was with before starting 
Jacor, American Financial Corp. 
My background is as an actuary; 
that was my education. I very 
much enjoy being on that board. 
It's a $25- billion -asset company 
with a family that I have always 
admired. 

I also intend to spend a lot more 
time with my sons and my 10 won- 
derful grandchildren. I like to play 
golf, and I've worked really hard all 
my life and haven't spent nearly as 
much time with my family as I've 
wanted to. I tend to be a little bet- 
ter at that now than I have been in 
the past. 

My sons have been encouraging 
me for a very long time to get more 
active in real estate. With the op- 
portunities we have there and the 
state of my situation in radio - 
having been involved in radio as 
a CEO for more than 27 years, 18 

of which were at a publicly traded 
company - I just felt like it was 
time for a new challenge. 

And I've had a dream for a long 
time to work more closely with my 
sons. They worked in the radio 
business off and on but decided 
they wanted to do their own thing, 
and this is an opportunity for me to 
do something that I enjoy. 

I enjoy working. I enjoy building 
and growing, and I intend to con- 
tinue to be active. I'll redirect my 
energies and enjoy life a little more 
than I have. 

R &R: So there will be a family day 
at a Cincinnati Reds game in the fu- 
ture? 

TJ: Oh, yeah! We have a private 
suite at Great American Ballpark. 
Quite often you'll find 12 or 15 of 
us down there at a baseball game. 
We also enjoy football. 

R &R: Any particular type of mu- 
sic you enjoy more than others? 

TJ: I love country music. I've al- 
ways been a country fan. I grew up 
in Atlanta, and my dad was a big 
fan of Hank Williams Sr. 

Paragon 
Continued from Page 1 

of mouth, while TV is the prime 
source for 18 %. No other info 
source was named by more than 
4% of respondents. 

Paragon CEO Mike Henry said, 
"Despite the recent proliferation 
of music sources, radio continues 
its stronghold as the leading 
source of hearing music and find- 
ing new music in America." 

In the first part of its series on 
the "Radio Still Strong" survey, re- 
leased in July, Paragon reported 
that, despite fast -growing new 

media, radio's reach is still over- 
whelming. When asked, "Do you 
subscribe to /listen to /make [vari- 
ous services] ?" 97% of respon- 
dents said they listen to radio, 
compared to 52% who listen to 
Internet radio, 38% who burn CDs 
and 20% who own MP3 players. 

In Part Two, released earlier this 
month, Paragon said there is one 
new -media choice that could po- 
tentially hurt radio TSL: Forty - 
four percent of the satellite sub- 
scribers in the respondent pool 
said they're spending less time 
with radio since they started lis- 
tening to satellite. 
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NEWS /TALK /SPORTS 
AL PETERSON 
apeterson@radioandrecords.com 

Dallas' Alternative 
Talker 
In the world of Talk, Live 105.3 rocks 

AIs my colleague R &R Rock Editor Ken Anthony takes a 

closer look at "Rock in a Wireless World" (see Page 55), I 

thought it might be a good opportunity to check in on one of 
the best examples of Talk radio that rocks: Infinity's KLLI (Live 
105.3) /Dallas. 

At the programming helm of the FM Talker 
is Gavin Spittle. A born- and -raised New En- 
glander, Spittle started his radio career while still 

in college as an intern and producer at News/ 
Talk WRKO /Boston. Upon graduation he land- 
ed his first PD gig, at the ripe old age of 23, at 
then- Christian Talk WCRN -AM /Worcester, MA. 

Over the next few 
years Spittle built his re- 

sume at several Boston - 
area stations before de- 
ciding to leave his New 
England roots behind 
and head west to be- 
come PD of Infinity's 
News /Talk KXNT & 

Talk KSFN in Las Vegas 

in 1999. 

Four and a half years 
later Spittle made what we here at R &R have 
long called a "Leap o' the Week" when Infinity 
moved him from Sin City to Dallas -Ft. Worth as 
PD for KLLI. 

During a recent conversation I asked Spittle 
to talk about some of the differences between 

Gavin Spittle 

programming a Talk station aimed at younger - 
demo males and programming a traditional AM 

News /Talker. I also wanted to know what made 
both him and Infinity think he was the right guy 
to take KLLI from where he found it in 2003 to 

the successful FM Talker it is today. 

R &R Why did Infinity decide that the guy pro- 

gramming its Rush Limbaugh -Sean Hannity -Bill 

O'Reilly News/Talk station in Las Vegas was ready 

to take on the challenge of a young, male- targeted FM 
Talker in Dallas? 

GS: One of the big reasons is that I fit the 
demo. I'm a 33- year -old single male who is liv- 

ing the lifestyle of the audience we are target- 
ing. Also, I liked the idea of the challenge of pro- 
gramming KLLI, which, I think it's fair to say, 

was struggling in some aspects when I got here. 
R &R: What was your assessment of the station 

when you got to town? 

GS: It had an amazing anchor, with Russ Mar - 
tin in afternoons, and it had Howanl Stem in morn- 
ings. But other than those two shows, the station 

didn't really have a consistent image. It was play- 
ing music on weekends and in some other places. 

REUNITED AND IT FEELS SO GOOD Former ESPN SportsCenter tag team Keith 

Olbermann (I) and Dan Patrick were reunited last week when Olbermann returned as a regular guest 

co -host on Patrick's daily ESPN Radio program. The duo plan to repeat the pairing on Patrick's 

nationally syndicated show every Friday from 2 -3pm ET. 

Instead of sounding like a cohesive radio station, 
it was a collection of a lot of different shows. It 

sounded to me like a station that needed much 
more focus and a lot of imaging work 

R &R You changed the station's slogan when you 

got there. What did you he to convey to listeners with 

that change? 

GS: The station had been "The talk that 
rocks," and we changed it to "The alternative 
Talk station." We felt that slogan would better 
define what KLLI really is, and that is an alter- 

"This staff has done an 

amazing job, and they 

deserve all the credit for 

the success of this radio 

station." 

native to traditional Talk stations like [cross- 
town] WBAP or KLIF. While we may at times 
talk about the same issues as those stations, 
we're going to do it differently, and we wanted 
our slogan to reflect that. 

We also felt that Live 105.3 needed to project a 

younger image as a Talk station, and the new slo- 

gan was designed to help do that. With that change 

also came different imaging and a younger pro- 
duction sound. My vision was to create a sound 
that reflected a lifestyle similar to magazines like 

Maxim, Stuff f or FHM and bring that sound to the 

radio. That's been the goal, and to a great extent 
we have accomplished that. 

R &R: In the last few years a number of FM Talk 

outlets targeting young men have gotten in trouble 

over content issues. How do you manage those issues 

and convey to station hosts and the audience that 

KLLI is not just T &A radio? 

GS: It really comes down to the smarts and 
the talent of our hosts. The easiest thing to do is 

to cross the line. The hard thing is to get close 
without crossing it. As a manager, I give a lot of 

latitude to the hosts. They all know what they 
can and can't say, and, as a staff, we all know 

Continued on Page 12 
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Dallas' Alternative Talker 
Continued from Page 11 

what we can and cannot do. Frankly, we're prob- 
ably a lot cleaner than many other stations in 
town when it comes to content. We would nev- 
er say some of the things I hear on other stations. 

I also think that when you are focused on not 
crossing the line it adds to the creativity of the 
station. Describing an act or a relationship or 
something that happened to you last night with- 
out using words or details that could get you 
fined takes very creative talent. The hosts and 
staff here get all the credit, because they all un- 
derstand how to use their creativity to entertain 
without crossing the line. 

R &R: In the wake of some of the more infamous 
incidents at so- called "Hot Talk" radio stations in the 

past few years, have operators gotten cold feet and 
slowed the development of FM Talk? 

GS: Yes. What happened, along with some of 
the incidents you reference, is that Janet Jack- 
son's "Nipplegate" - although it had nothing 
to do with radio - brought a lot of attention to 
radio. In the end, if it makes us all think twice, it 
had a positive effect. My No. 1 job as a PD is to 
protect the station's license. You have to know 
all the rules of the game now and know when 
and where to draw the line when you have to, 
as far as what might be considered indecent. 

R &R: All programmers must manage both down 
and up within the station. Is it harder to do that with 
this approach to Talk than in traditional News/Talk? 

GS: I'm very fortunate here, in that manage- 
ment puts a lot of trust in me to do my job. I al- 
ways go to them with my ideas and run things 
by them first, but they have never second - 
guessed me. 

I try to do the same thing by rarely second- 

"I try to go into every 

contest with the same 

idea as that MasterCard 

commercial where the 

end experience is 

priceless." 

guessing our hosts, our producers or our pro- 
motions people. I believe in their professional- 
ism, and I trust them. They know I will always 
be there on the front lines with them. This staff 
has done an amazing job, and they deserve all 

the credit for the success of this radio station. 
R &R: Let's talk about your incredibly successful 

afternoon host, Russ Martin. 
GS: The station revolves around Russ and his 

show. I don't think he gets the kind of credit na- 
tionally that he deserves for the job he has done 
here. I have no hesitation in saying that it's the 
best radio show I have ever heard. He's well -es- 

tablished in the market, and his creativity and 
ability to create theater of the mind are just amaz- 
ing. 

R &R: What is it about his show that makes it so 

appealing to listeners? 

GS: Russ gets great numbers by being an in- 

credibly normal guy who talks about everyday 
issues that the audience relates to. He's a great 
storyteller and has an amazing ability to bring 
his everyday life to the radio. 

It's like sitting around for four hours in a 

treehouse with a bunch of your favorite guys - and everyone wants to get into that tree - 
house. The passion that Russ is able to draw 
from listeners is like nothing I have ever seen. 
He is also surrounded by a great cast: J.D. Ryan, 
Dan O'Malley, Everett Newton, Clo, Rob Rid - 
dlemoser and Gail Lightfoot. It's truly an amaz- 
ing show. 

R &R: Tell me a little about your midday team, 

Pugs & Kelly. 

GS: Pugs & Kelly are also pretty well- estab- 
lished, having been in their daypart for about 
three years now. Their show is all about relation- 
ships between people and about bringing their 
own relationships and everyday lives to the air. 

The thing I really admire about them is how 
hard they have worked together to bring their 
show up to the level where it is today. There was 
a point early on when they were struggling, but, 
through hard work and team effort, they've 
made the show a big success. Like Russ Martin, 
Pugs & Kelly work hard at their craft every sin- 
gle day and every single show. They come to the 
game prepared every day. 

R &R: You recently made some changes in the 
evening lineup at KLLI. Tell me about that. 

GS: We had the opportunity to acquire Love - 

line from another station in town, and I jumped 
at the chance. We had Tom Leykis on in late - 
nights, so we simply moved his show up to clear 
live, followed by Loveline. With Stem, Pugs & 

"The easiest thing to do is 

to cross the line. The hard 

thing is to get close 

without crossing it." 

Kelly, Russ Martin, Tom Leykis and Loveline, we 
have our strongest lineup ever, and it's really 
helped our numbers overall. 

R &R: I know you can't say much about this, but 
we have to talk about the elephant in the room: the 

pending departure of Howard Stern from mornings 

on your station, and quite a few others. What are your 
thoughts on that? 

GS: On a personal level, I can say that I have 
always been a fan of Howard Stem, and I don't 
think anyone in the company would argue or be 
mad at me for saying that you don't replace the 
irreplaceable. He's a one -of -a -kind talent. 

We do have a number of different options that 
we are looking at, but, obviously, I don't have 
an announcement for you right now. That's 
about all I can say about that. 

R &R: I notice that you do a fair amount of con- 

testing on the station. What is your philosophy about 

contesting when it comes to KLLI? 

GS: I try to go in to every contest with the 
same idea as that MasterCard commercial where 
the end experience is priceless. That's what we 
want to do: create something that the average 
listener can't get. Whether that is being a judge 
for the Dallas Cowboy cheerleaders, directing an 
adult film or getting tickets to every single con- 
cert that comes to Dallas -Ft. Worth, we want to 
give you an experience that you could not get 
on your own. 

We promote and market this station similar- 
ly to the way a lot of Rock stations are promot- 
ed. When I first got here the station did maybe 

one or two big events a year. This year we'll 
probably do eight to 10 big promotional events. 

There's a misconception about Talk listeners. 
Talk listeners go to concerts, and they listen to 
new music. That's especially true of the audience 
that we are targeting at Live 105.3. Even though 
we no longer have any music programming on 
KLLI, I don't think we'd be doing our job by ig- 

noring that fact about our listeners. 
Granted, it's sometimes harder, as a Talk sta- 

tion, to convince bands that we have an active 
audience for them, but there's no reason why a 

good Talk station can't put on a successful rock 
concert or have an artist in- studio and do a great 
job with it. 

R &R: What stations are your primary competi- 

tors for the male ears in town? 

GS: Our primary competitor for listeners is 

The Ticket [Sports KTCK], which is a great ra- 
dio station that I have a lot of respect for. Even 
though surveys don't show us sharing a lot of 
audience with them, we're both fighting for 
those 25 -54 males, and they have done a good 
job over the years in this market of taking the 
station beyond just Sports and offering Talk for 

guys. 
Also, Alternative KDGE (The Edge) and Clas- 

sic Rocker KDBN (The Bone). 
R &R: KLLI is the Dallas radio flagship for 

NASCAR. How does that contribute to the station's 
success? 

GS: I'm a NASCAR fan myself, and when I 

listened to coverage of it on radio, I never felt it 
was done very well. We did something that had 
never been done in the market, and that was to 
market the image of the station and NASCAR 
together aggressively. 

Our weekend numbers have exploded as a 

result of our relationship with NASCAR. To 

me, it's like having a major -league sports fran- 
chise on your station. It brings us listeners who 
might not otherwise check us out, and we have 
seen that many of those NASCAR cumers con- 
vert to fans of the radio station the rest of the 
week. 

Got Photos? 

Want to see yourself in R &R? E -mail high -resolution digital photos of your station 

events and personalities to apeterson@radioandrecords.com or mail hard copies to 

Al Peterson, R &R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los 

Angeles, CA 90067. 

EQUAL OPPORTUNITY PROGRAMMING For NewsTalk and Music AM /FM Stations M- F /9P -12M across all time zones! 
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IT'S ALL ABOUT DREAMS and everyone dreams. 
Interpretations based on 21st century science, 20+ 
years of research and clinical work, and the world's 
largest database of dreams. 

r 
For a demo, go to www.dreamdoctor.com or contact: 

RICK EYTCHESON (916) 715 -9419 rickeytch @yahoo.com 
Secure the show in your market NOW! 
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MANAGEMENTMARKETING-SALES 

Why All The Mergers 
& Acquisitions? 
What's going on, and what it 
means for your sales team 

By Tom Asacker 

didas buys Reebok. P &G buys Gillette. SBC buys AT &T. 
Why do you think today's business news is teeming with 

mergers and acquisitions? Because the old guard is searching 
for a solution. A solution to what? Let me enlighten you by tell- 
ing you about some sandwich -shop activity right outside my 
office door. 

When I moved into my office, about four 
years ago, there were three Italian- sandwich es- 

tablishments within a one -block radius. (Fortu- 
nately for me, there was also a YMCA within 
walking distance.) The subs (or hoagies, heroes, 
grinders, poor boys or torpedoes) at all three 
were above -average in quality and competitive- 
ly priced. It was truly difficult to tell one tuna 
with the works from another. 

Fast -forward four years, and the number of 
sub shops has doubled 
without a corresponding 
increase in population. 
And, primarily because 
of the quality of the 
bread, now you can tell 
the difference between 
one tuna with the works 
and another. 

What does this have to 

do with M &A activity? 
Everything. Similar sce- 

narios are being played out in virtually every cat- 

egory of products and services, from tuna subs to 

telecommunications. The problem, of course, is 

one of abundance - abundance of information, 

abundance of ideas, abundance of technology and 
abundance of capital. This wealth of opportunity 
has resulted in too many companies chasing too 
few very well- informed customers. 

This shift in power to customers has put some 
serious hurt on the growth plans of even the 
most "customer- centric" companies as they 

Tom Asacker 

struggle to understand the new value equation 
in these turbulent times. 

A Theory Of Everything 

Well, here it is, Adidas, P&G and SBC: a sim- 

ple Theory of Everything in Business. In an in- 

formation -rich, oversupplied economy, custom- 

er feelings drive purchase decisions, growth and 
profitability. 

If consumers feel that Wal -Mart's toilet paper 
is as good as yours, they'll save some money and 
feel good about that decision. If they feel that 
they're getting ripped off on the price of their 
brand of razor blades, they'll become perturbed 
enough to switch and feel good about it, persua- 
sive advertising be damned. 

Are you competing in a market category over- 
supplied with interchangeable products or ser- 

vices? Can customers easily (remember, this is 

subjective) switch from you to a competitor and 
get just about the same benefits? Do you find 
yourself frequently competing on price? Wel- 

come to the feelings economy, where planning 
what to make and how to market has changed, 
dramatically and permanently. 

It used to make sense to pay attention to your 
industry and benchmark your direct competi- 
tors. It used to be enough to learn and diligent- 
ly apply the latest sales and marketing tactics 
and techniques. It used to be prudent to treat 
business like a war and try to kill your compet- 
itors. But no longer. It should be apparent to you 
by now that the status quo is not working. 

LEADERSHIP 
SPOTLIGHT 

How do you define leadership? Here's my definition: Lead- 

ership is the ability to help people and organizations surpass 

themselves. Leaders enable others to be better than they've 

ever been, and they take their organizations to places they've 

never been. 

The acid test: Are your people and organization better as a 

result of your leadership? 

Here's another test for organizational leadership: If you were 

stripped of your title and any ability to reward or punish the 

people who work for you, could you still get results with them? Managers have pow- 

er over people. Leaders have power with people. Management is a function of posi- 

tion, while leadership is a function of skill. 

Before anyone can lead others, however, he or she must first master him- or her- 

self. Personal leadership, therefore, is the ability to surpass yourself - your previous 

performance and accomplishments. It's about getting better at what you do, no matter 

how good you become. 

Make positive change and growth, in yourself and others, your primary leadership 

objective. First master yourself, then learn the skills of achieving power with people. 

- Mark Sanborn, CSP, CPAE; President, Sanborn & Associates 

EacI week R &R invites successful people in and outside the radio and recording 

industries to share their thoughts on defining and communicating leadership. 

Brought to you this week by ... KATZ RAPID GROUP 

Your new imperative is to assess and appeal 
to your customers' feelings. Period. In a market 
that's at the mercy of customer choice, feelings 

are the basis for all profit generation. Focus on 
feelings, especially the subtle ones that custom- 
ers themselves cannot articulate. 

What Are Feelings, Anyway? 

For our purposes, feelings are not the same 
as emotions. Rather, feelings refers very specifi- 

cally to perceptions of the pleasantness, unpleas- 
antness or neutrality of an experience. Pleasant 
feelings - excitement, fun, feeling rewarded, 
increased self- esteem, etc. - lead to desire. Un- 
pleasant feelings - pain, the need to expend 
effort, decreased self- esteem, etc. - lead to aver- 
sion. Neutral feelings lead to forgetfulness. 

The purpose of every business in an oversup- 
plied market should be to increase customers' 
pleasant feelings while minimizing their un- 
pleasant ones. This goal should be systematically 

sought in every interaction a customer has with 
the product and with the company, its commu- 
nications and its representatives. A comprehen- 
sive feelings analysis should be applied to ev- 

ery business process and to your brand. 
Johan Arndt, in his paper "Reflections on Re- 

search in Consumer Behavior," published in Ad- 

vances in Consumer Research 3 (Association for 

Consumer Research, 1976), identified five stages 

through which the customer moves during con- 

sumption: problem recognition, search for infor- 

mation to evaluate alternatives, implementation 

Continued on Page 14 

ATZ RADIO GRO WHERE PEOPLE ARE THE DIFFERENCE 

The strength of a company starts with its people. At KRG, we prize 

our people- they're dedicated, smart and driven. And we do our 

best to foster an atmosphere of innovation and new ideas where 

they can flourish. The companies of KRG - Eastman Radio, Christat 

Radio and Katz Radio are the fastest growing in the industry, and 

the first choice of independent broadcasters. And for that, we thank 

the great team of people at KRG. They're passionate about their 

business, and just as passionate about yours. 
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Why All The Mergers.... 
Continued from Page 13 

of the purchase, physical consumption and post - 
consumption activities. By examining these stag- 
es in detail, your business can experience feel- 
ings the way your customers do and uncover the 
real value of your offerings. 

Rational Man Is A Myth 

For several decades the mantras of market- 
ing have been "unique selling proposition" 
and "features and benefits." This traditional 
view assumes a rational, analytical view of 
value. But in an oversupplied market with an 
incomprehensible amount of conflicting infor- 
mation available, rational decisionmaking is 

a myth. So, instead of a unique selling propo- 
sition, start thinking about a "unique feelings 
proposition." 

Start paying attention to what people do (the 
best indication of how they feel), not what they 
say. And realize that the more choices there are 
and the more complex life becomes, the more 
people will make decisions based on what feels 
right to them and not on some objective truth. 
Do you honestly believe that P &G's Olay face 
creams are as effective as Botox at eliminating 
wrinkles? I didn't think so. But a lot of people 
obviously believe it. 

Face it (no pun intended), the U.S. economic 
tide has receded, and there are a lot more brand 
boats in the sea. Growth is no longer guaranteed. 
Take a look at how strangely the stock market 
has been behaving. Even though most of the S &P 
500 companies have exceeded their earnings 
projections, share prices are stalled. Why? Be- 

cause investors care more about future earnings, 
and they, too, are having a difficult time seeing 
growth potential. 

What's Going On? 

Management guru Tom Peters recently rant- 
ed (as only he can) on his blog: "P &G buys 
Gillette. $57 billion. I only have one small ques- 
tion. What's the point? No 'economies of scale' for 
companies that size. Synergy? Batteries and toi- 
let paper? 

"So I guess the answer is obvious. What's the 
point? Because they can! Silly boys! Ah, if only 
their energy could have been directed to 'insane- 
ly great' products, to steal a phrase from that 
boring cool- products guy, Steve Jobs." 

But I'm sure if Jobs had leaked his idea for 
the source of Apple's most recent growth 
surge, it would have been torpedoed by simi- 

lar "What's the point ?" arguments. "Another 
MP3 player? Come on, Steve. Think different, 
man." No doubt there were such doubters, but 
Steve said, "Damn the torpedoes. Full speed 
ahead!" Why? Because he is intimately aware 
of the feelings of his audience. That's his stra- 
tegic advantage. 

But in one sense Tom may be right: The bar 
may now have been raised so high that coming 
up with an "insanely great" product will soon 
be the least you'll have to do to get through to 
customers. And perhaps P &G &G does have 
something great - maybe an innovative distri- 
bution model? - up its sleeve. 

Be Strategic 

What are the unarticulated feelings of your 
audience? What are marketers doing with their 
marketing dollars? Evidence suggests that mar- 
keters are shifting dollars from traditional me- 
dia (television, radio and print) to nontradition- 
al media (the Internet, video games, product 
placement, etc.). Among the growing media 
choices facing consumers, marketers feel that 
nontraditional communication vehicles do a 

better job of connecting with and engaging 
their audiences. 

It used to be prudent to 

treat business like a war 

and try to kill your 

competitors. But no 

longer. 

In my most recent book on branding, I try to 
put it as simply as possible: Branding is strate- 
gy, and it's about expectations. Not image, not 
awareness, not promises, expectations. When a 

person considers your company and its offerings - your brand - they expect a certain feeling. 
For consumer products, that feeling is tied 

to the meaning transferred through advertis- 
ing, ownership and use. But for business -to- 
business products and services, that feeling is 
ultimately tied to an improvement in business 
performance - especially in today's hyper - 
competitive marketplace, where results trump 
relationships. 

Times Have Changed 

Ten years ago marketers lacked what we 
would consider basic market understanding. But 

today's marketers are well -informed, strategic 
thinkers, and that means selling to them goes 
way beyond product knowledge and sales skills. 
It's not even about articulating benefits or per- 
suading them with a solid return-on- investment 
analysis. It's about being a strategic resource. 

It's about helping them succeed. It's about tru- 
ly understanding marketers' issues and desires, 
providing strategic input and creative choices 
and facilitating the evaluation and decisionmak- 
ing process. 

Understanding what your marketing custom- 
ers want and what their expectations are is such 
a fundamental principle of selling that, ironically, 
it is often overlooked. Today salespeople must 
clearly understand their clients' expectations and 
differentiate themselves in communicating and 
delivering on those expectations. 

If you communicate that you're selling a com- 
modity (I recently heard a radio salesperson re- 
fer to his product as "air "), clients will expect 
commodity pricing. If you deliver rewards but 
the client's sales go down (as happened with 
Oprah Winfrey's Pontiac G6 giveaway promo- 
tion), clients will expect irrelevance, at best. 

Many media salespeople are very bright, inter- 
ested and humane, but they are operating within 
the media -sales worldview. It's as though sales- 
people had been handed intellectual glasses 
through which they view their own marketing 
experiences, and old, flawed concepts are built 
right into those glasses. So they continue to push 
their creative to an uninterested audience despite 
evidence that screams that it's time to change. 

Take Off The Glasses 

Step back for a moment and forget about 
reach, frequency, awareness and ratings. And 
forget, as well, about creativity and storytelling. 
Instead, differentiate yourself by building your 
station's reputation as a strategic marketing re- 
source. 

Leverage the bond with your listening audi- 
ence and the insights you gain from it. Lever- 
age your industry knowledge and experience, 
your ties to the community and your access to 
successful customers and to experts who can 
help craft unique marketing communication 
strategies. Get to work creating compelling and 
credible business solutions for clients who are 
investing in you. 

The good news is that there aren't many me- 

The shift in power to 

customers has put some 

serious hurt on the growth 

plans of even the most 

"customer- centric" 
companies. 

dia reps selling solutions today. Most are offer- 
ing products, services or bundles of either or 
both. That bad news is that selling solutions is 

much more complex than selling products. It 

involves melding a certain level of expertise with 
your unique intellectual capital - your meth- 
ods, products, relationships and combinations 
of the three - to help your customers achieve a 

particular business goal. 

Solutions Sell 

A solution is thoroughly considered and cus- 
tomized, and that's what makes it valuable. It's 
about developing insights into a customer's 
business and using those insights to create a cus- 
tomized service that works better than the avail- 
able alternatives. And "working better" doesn't 
mean increased awareness, phone calls and 
walk -ins, it means better business results. 

Yes, selling solutions takes longer than sell- 
ing ads. And, yes, the skills and selling style of 
your sales team and support staff will need to 
change. But with the increasing availability of 
competitive alternatives - from Internet ads 
and direct mail to local and regional newspapers 
and magazines to outdoor media - selling so- 
lutions is a strategic, business -saving imperative. 

Selling solutions creates strong, ongoing busi- 
ness relationships. Selling solutions prevents 
competitors from bidding against you, since 
your service is customized and proprietary. And 
selling solutions allows for value- based, rather 
than cost -plus, pricing. But, most important, if 

you don't start selling solutions soon, your com- 
petitors surely will. 

Torn Asacker is an author, speaker and thought 
leader on brand -building and marketing. Find out 
more about him and his new book, A Clear Eye for 
Branding, at www.acleareye.com. 
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Bright & Early At Music 2.0 
Keynoters, panelists agree: Digital music 
has a long way to go 

rrhe latest edition of iHollywood's Music 2.0 digital -music 
summit, held Aug. 9 and 10 in the San Francisco suburb of 

Foster City, CA, was - typically for a Music 2.0 conference - 
energetic and optimistic about the digital -music business. But 
at the same time, a number of panelists and keynoters asked the 
audience of label and tech -industry execs to temper their opti- 
mism a bit and keep in mind that legal digital music is still in 
its earliest stages. 

P2P CEO Vs. Label Execs 

Music 2.0 opened with "P2P's Supreme Wake - 

up Call," a session on the future of peer -to-peers. 
The "wakeup call" in question was the Supreme 
Court's decision in MGM v. Grokster to remand 
the case to the District Court and to instruct the 
court to determine whether P2Ps Grokster and 
StreamCast -owned Morpheus "intentionally 
induced" users to infringe on copyright. If they 
did, said the court, Grokster and StreamCast can 
be held liable for infringement committed by 
their users. 

On the panel were Warner Music Group VP/ 
New Media Jeremy Welt, Sony BMG Global 
Digital Business VP /Strategy & New Media 
Ventures Dan Weiner, Passalong Networks CEO 

Dave Jaworski, Mercora co-founder /COO Atri 
Chatterjee and StreamCast CEO Michael Weiss. 

The session was moderated by Michael Stroud 
of iHollywood Forums, who began by asking the 
panel what's changed since the Supreme Court 
decision. 

Just about everybody was positive about the 

ruling, with several panelists saying the case will 

provide consumers with much- needed clarity 

about exactly what is and isn't legal to download. 
For his part, Weiss said that he's confident that 
StreamCast will prevail in the District Court, as it 

did in 2003, and won't be found liable under the 

new intentional- infringement standard. 
Of course, even as the music and technology 

industries debate the meaning of MGM v. Grokster, 

illegal file -sharing continues to thrive. When Stroud 

asked the panelists what will make consumers in- 

terested in paying for digital media, Welt replied 

that, at this stage, labels are still figuring out what 
drives digital sales. To which Weiss quickly re- 

sponded, "P2Ps drive music sales." 

After citing a couple of studies showing that 
P2P users buy more music than other consum- 
ers, Weiss asked Welt and Weiner, "Why haven't 
you allowed digital sales on Morpheus ?" Wein- 

er's blunt response: "We don't do business with 
companies like Morpheus." 

Weiss persisted, asking both label execs, 
"How much money have you made from [P2P 

registration and licensing providers] Snocap or 
Audible Magic? Morpheus could give you rev- 

enue by tomorrow morning." 
Weiner replied, "If I gave away all the discs 

for free and said, 'Heré s some for sale over here,' 
I'd probably sell a few." After Weiss questioned 
the labels' decision not to try to reach the cross- 
over audience available at Morpheus, Welt said, 

"From any legitimate businessperson's perspec- 
tive, [trading of infringing material on P2Ps] is 

theft. Why not go on to the network and pull off 

the unlicensed content ?" 

Hesse: Transformation Ahead 

The P2P session was followed by a keynote 
address by Sony BMG Music Entertainment Glo- 

bal Digital Business President Thomas Hesse. 
Hesse began his talk on "Music and the Digital 

Age" with this succinct statement "Content own- 
ers vs. technological innovation is a myth that 
must be dispelled once and for all." 

He said that digital media has offered consum- 
ers so many new ways to use music that there has 

been a "fundamental transformation" in the mu- 

sic industry. With ever -greater portability, music 

is now expected to be "ubiquitous," he said, 
"wherever you are and whenever you want it." 

"Content owners vs. 

technological innovation is 

a myth that must be 

dispelled once and for all." 
Thomas Hesse 

Hesse believes that the recording industry 
must move away from a "retail- centric, go-to-a- 
place -and- pick- up- a- piece-of- plastic" model to 

a "consumer- centric" approach that makes mu- 
sic available in as many forms and through as 

many channels as possible. 
Among the new approaches labels might take, 

he said, are movie -industry-style release win- 
dows, where content in various forms becomes 

available on different dates and at different price 

points. For example, a single might be available 
for download for a higher price before the song 
goes to radio, or a video could be offered as a 

pay -per -view stream before it hits MTV. 

After acknowledging the long -running sales 

decline for CDs and other physical media, Hew 
explained that the music business has now become 
deeply involved in new partnerships with indus- 
tries it had never before had to deal with, includ- 

ing telecommunications and consumer electronics. 

Compared to its new partners, he said, labels are 

"tiny little cottage industries," but the labels will 

still have more lout to deal with bigger industries 

Than any other potential content provider. Manag- 

ing the complex new partnerships of the digital 

world will be, according to Hesse, the leading ser- 

vice the majors will offer when there's no longer a 

need for massive distribution of physical media. 

DRM Execs Urge Discretion 

At the next day's "DRM That Works" session 
on digital rights management, moderator Gart- 
ner G2 Research Director Mark McGuire began 
by asking the panelists how they would define 
successful digital rights management. 

Digital 5 Director /Technology Robert Wolf 
emphasized the consumer experience, saying, 
"DRMs that work are those that are nonintru- 
sive to the users." 

Shared Media Licensing President John 
Beezer said a good DRM plan is mainly "an ef- 

fective way to steer people." He said about good 
rights management, "If it can be simple enough, 
and you can be reminded it's time to pay up, I 

think that's enough." 
McGuire then asked "What's the risk of cut- 

ting off consumers ?" with aggressive DRM. Wolf 

responded that consumers shouldn't have a 

problem with DRM if they're given enough in- 

formation to understand it. He said, "I think 
Apple really hit it. They called [the iTunes DRM] 

FairPlay, they defined what FairPlay was, and 
they made it clear what to expect." 

Beezer, meanwhile, sees DRM as necessary for 

digital music's future. "Could you take the DRM 

away and still have this thing work ?" he asked. 
"The answer, from my perspective, is clearly no." 

Grow That Long Tail 

Wired Editor -in -Chief Chris Williams' "Long 
Tail" article on media sales and distribution ap- 
peared in the magazine in October 2004, and his 
theory of retail's "long tail" attracted a lot of at- 

tention in the content industries. Williams was 

at Music 2.0 to explain how the long tail works - 
for the music business. 

A simple version of the theory: Over time, near- 

ly all the content available through a given service 

will be sold at least once. For example, within a 

block of content at what Williams called an "infi- 

nite shelf space" digital service - such as the top 

10,000 tracks at music service Rhapsody or the top 

100,000 titles sold at Barnes & Noble's retail site - 
Williams and the Wired staff found that a full 98% 

of the titles are sold at least once per quarter. 
And that, Williams said, calls into question 

both the "hits world we know" in the music 
business and the famous "80/20 rule" that says 
20% of product will account for 80% of sales. 

With that in mind, he pointed out that niche or 

specialized music is selling "two to three times 
as much online as offline." 

That difference may simply arise from on- 
line's bigger catalog or, Williams said, from on- 

line services' "demand drivers," like filters, rec- 

ommendations and the ability to sample a song 
before buying it. 

Williams cited BigChampagne research that 
found that the top 100 songs produce only 2% 

of the demand on public peer -to-peer networks 
and said, "Take all the scarcity effects of shelf 

space and marketing effects off, and this is the 
kind of very gradual shape you emerge with." 

When Stroud asked about the labels' response 
to the "long tail" premise, Williams first said that 
he hasn't shown his current research to the la- 

bels. He added, however, "I have talked to some 
of the majors. The labels see opportunity and 
threat in this. Opportunity lies in back catalog, 

"The labels have finally 

realized resistance is 

futile." 
Eric Garland 

which often doesn't get shelf space, so labels that 
own back catalog see this as an opportunity." 

His conclusion was that 'broadly, [the labels'] 

cost structure isn't designed to support long -tail 

niches." 

`Can Digital Save The Music Industry?' 

Jupiter Research VP /Sr. Analyst David Card 
took on the biggest question of Music 2.0 in his 

presentation "Can Digital Save the Music Indus- 

try?" Before addressing that subject, however, he 
noted that the huge CD sales in the years before 

Napster may have been artificially inflated by 

"boomers buying their music twice" as they up- 
graded to CD. And that, he said, could mean that 
the 1 %-2% share of entertainment spending that 
is now going to music is normal for the industry. 

If that's the case, how can the music industry 
replace the revenue it's lost in the post -Napster era? 

Card said, "The way you make money out of 

products is by a collection of things," noting that 
music companies could "unlock new revenue 
streams with digital technology." Those new rev- 

enue streams might include new digital and 
even physical products, such as the successful 
CD -DVD hybrid DualDisc platform. 

Finally, Card answered the real question: Hav- 

ing acknowledged that digital services are still 

at the "basic blocking and tackling stage," Card 
said he sees digital music, particularly "all you 
can eat" subscription services, as having the 
potential to eventually get the music industry 
financially even with the pre-P2P days, or even 
growing again. 

Where Are We Going? 

The industry consultants and analysts on the 

"Roadmap for the Future: Analyst Views of 
Market Trends and Predictions" panel that 
closed Music 2.0 were generally optimistic about 

the future of digital music and the music indus- 

try, but, as BigChampagne CEO Eric Garland 
noted, "We're still very early on." 

IDC Sr. Research Analyst /Consumer Markets 
Susan Kevorkian observed that things are 
changing for the music business in fundamen- 
tal ways. "People are starting to use MP3 play- 
ers and portable audio devices differently than 
portable devices have been used in the past," she 

said - that is, "not just for portability, but as 

central repositories for their music collections." 
Creative Strategies analyst Ben Bajarin cited 

his company's research with high school and jun- 
ior college students, which has found that these 

young consumers' response to legal digital mu- 

sic services is often along the lines of, "Yeah, it's 

cool. But I'm not really paying for it yet." He add- 
ed, however, that these consumers will pay if the 
content seems valuable to them. 

Also discussing consumer appeal, Garland 
said, "People are still telling us that what they 
really need for this business to tip are three 
things: The music has to be there, the music has 

to work, and it has to integrate into [the user's] 
life," by working with any player. 

All the panelists acknowledged that there's a 

long way to go yet for legal digital music, but at 

the end of the session Garland observed that the 
record labels have at last gotten serious about 
digital media. "They've finally realized resis- 
tance is futile," he said. 
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T.O. Eligible For Government Cheese? 

Now that the entire city of Philadelphia has turned 

against egomaniacal - and "massively underpaid" - Eagles 

wide receiver Terrell Owens, WIOQ (Q 102) decided the 

time was right to pile on. After Owens was invited to leave 

training camp last week, most of the world's media set up 

camp outside his palatial estate in swanky Moorestown, NJ, 

including Chio in the Morning's lovable stuntboy, Diego. 
"Since everyone now wants T.O. out of town, we decided 

to help our friend, 

so we rented three 

U -Haul trucks and 

parked them in front 

his mansion," Diego 

tells ST. "On the 

side of one of the 

trucks we hung this 

huge banner that 
reads 'TO. MUST 

GO - LOVE, CHID.' We figure, since 1.0 is begging for 
more money, he must be low on cash, so the 'Chio Moving 

Service' will move him for free." 

T.O. is due back this week, and Diego vowed to once 

again park in front of his house - and has added a new 

wrinkle: a massive air attack. "We hired an airplane to fly 

over the Eagles' practice for three hours, pulling a banner 

that reads 'TO. MUST GO!" he says. 

Diego, bookended by crazy interns B. Rock & 
Mikey P 

Next On Fox: Hannity & 'Combs' 

Syndicated talker Sean Hannity was forced to change 

his home phone number after an aspiring rock band took 
the liberty of using it as part of their album title. The Boston 

Phoenix reports that the Brooklyn, NY -based indie rock band 

Kids Against Combs was set to release an album titled Sean 

Hannity (631) 673 -8003 on July 21, but Hannity's "people" 

caught wind of it and threatened to sue the crap out of them 

if they did. Oh, yeah: The band, obviously, huge Hannity fans, 

also included his home address in the liner notes. (That num- 

ber has since been disconnected, and Hannity's new one is 

unlisted.) 

The band claims that several members of the Hannity 

camp - or at least some people who "looked extremely 

conservative Republican" and "not the type of folk who 

would be at any sort of live performance, except for maybe 

Paul Anka or Wayne Newton" - showed up at a recent 

Kids Against Combs show. Luckily, the band was prepared 

with copies of a revised CD that didn't have the address and 

phone number. The album's snappy new title: The Album 

Formerly Known as Sean Hannity's Phone Number ... Currently 

Sean Hannity Is a Democracy Subverting Douche Bag. 

Ryan: The New Dick? 

Seemingly blessed with a bottom- 

less capacity for extra gigs, noted in- 

dustry hyphenate Ryan Seacrest 
has agreed to become synonymous 

with New Year's Eve: The multi- 

tasking dynamo, who spends his 

mornings on KIIS -FM /Los Angeles, 

his weekends with AT40 and a 

healthy chunk of his year hosting 

American Idol, just inked a long -term No confetti in the hair, 

deal to executive produce and even - 
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tually take over as sole host of another American institution, 

Dick Clark's New Year's Rockin' Eve. As you know, Clark was 

sidelined last year as the result of a stroke, but he's slated 

to return this year along with Seacrest as a way of easing 

Seacrest into the gig. The 34th annual edition of Dick Clark's 

New Year's Rockin' Eve rolls live from Times Square on ABC - date TBA. 

Dept Of Programming Dept. 

Clear Channel Central California coast ruler Rich 
Hawkins is about to get approximately 28% busier, as his 

fiefdom has now expanded inland. Hawkins is the newly 

dubbed RVP of CC's Central Coast trading area, which cov- 

ers some of Central Cali's most gorgeous real estate: San 

Luis Obispo, Santa Barbara and Santa Maria. In addition, 

Hawkins now annexes the inland CC stations in the blazingly 

hot markets of Lancaster- Palmdale and Victorville -Apple Val- 

ley, CA, which should be tons o' fun in August. 

Clear Channel /Atlanta has two prime programming po- 

sitions open as Classic Rock WKLS (96 Rock) PD Jeff 

McMurray and News/Talk WGST -AM PD Bruce Collins 
both exit. CC RVPP Mike Wheeler is beating the bushes for 

replacements. 

KCLD & KCMI /St. Cloud, MN PD Chris Pickett, look- 

ing to escape the clutches of yet another harsh winter, 

shrewdly selects the location for his next PD gig: tropical 

Colorado Springs. He becomes PD of Clear Channel Hot 

AC KVUU (My 99.9) and Soft AC KKLI (K -Lite 106.3). 

Former My 99.9 PD Jojo Turnbeaugh is now down the 

hall programming Country cousin KCCY while keeping his 

afternoon shift on My 99.9. 

Dave Michaels resigns from Artistic Media Partners. 

He had been overseeing Country cousins WBTU /Ft. Wayne, 

IN and WLFF /Lafayette, IN, and CHR/Pop WAZY /Lafayette. 

For now, WBTU Asst. PD JJ Davis will handle WBTU and 

WLFF, while WAZY Asst. PD /MD Stephanie Patterson 
oversees that station. Locate Michaels at 260 -459 -0969 or 
radiodj @att.net. 

Kevin Matthews is the new PD /morning host of 
Qantum Hot AC WCOD /Hyannis, MA, replacing Cheryl 

Park, who exits. Matthews previously programmed CHR/ 

Pop clustermate WRZE until 2003. There's more: WCOD 
afternoon dude Joe Rossetti is upped to OM of News/Talk 

WXTK and Asst. PD /MD of WCOD. 

KXFX (The Fox) /Santa Rosa, CA morning maniac Jeff 

Blazy is promoted to OM. Lest you think Maverick Media 

is completely nuts for giving the morning guy OM stripes, 

we are obligated to inform you that Mr. Blazy was formerly 

OM of New Wave's Honolulu cluster while he also juggled 

mornings at KPOI. Thank you. 

WMBZ (The Buzz) /Memphis night jock/MD Tripp ex- 

its. PD Brad Carson needs a replacement. Locate Tripp at 

901-213-4856 or tripphurst @hotmail.com. 

KFMA/Tucson MD /afternoon dude Kallao will be leav- 

ing soon for points unknown. Rumor has it he's headed to 

seminary school to make amends for illegally exporting Jose 

Cuervo back into Mexico. 

Martell Hits The Big 3 -0 

Anyone who's even remotely connected with the music 

industry is aware of the invaluable contributions made by 

the TJ Martell Foundation, which will soon be marking 

its 30th anniversary. To celebrate this milestone, Martell is 

throwing a big -ass gala on Oct. 6 at the Marriott Marquis in 

New York, featuring performances by Norah Jones, Antigone 

Rising, Sebastian Bach and comedian Lewis Black. The Spirit 

of Excellence Award will be presented to Today show hosts 

Katie Couric, Matt Lauer, Al Roker and Ann Curry, while At- 
lantic Records Group Chairman/CEO Jason Flom will receive 

the Foundation's Humanitarian Award. 

Tickets cost $1,000 - hey, it's tax deductible! For more 

info, call 212-833-5444 or go to tjmartellfoundation.org. 

Quick Hits 

Mornings just became more interesting in San Diego, 

as married market vets Jagger & Kristi grab the shift at Fin- 

est City Rhythmic Oldies XHRM (Magic 92.5), replacing 

Sonny "Boom Boom" Loco, who exits. J &K first teamed up 

Smokey Rivers named KVIUDallas PD. 
Kevin Liles appointed Warner Music 
Group Exec. VP 
Chuck Leonard, legendary radio per- 
sonality on WABC /New York, dies. 

YEARS AGO 
Jimmy Steal elevated to Emmis Re- 
gional VP /Programming. 
Columbia Records Group promotes 
Charlie Walk to Exec. VP /Promotion. 
Rhonda Munk joins Premiere Radio 
Networks as Exec. VP & Director /Net- 
work Sales. 

Smokey Rivers 

Jimmy Steal 

Russ Thyret named Chairman /CEO of Warner Bros. 
Records. 
Roland Edison named A &M Records VP /Urban Pro- 
motion. 
Brian Cohen upped to VP /Marketing at Elektra Enter- 
tainment Group. 

YEARS AGO 

Joe Galante named President of RCA's 
U.S. record operations. 
Rob Hasson promoted to VP /GM at 
KLUV /Dallas. 
Louis Heidelmeier promoted to Sr. Di 

rector /National AOR Promotion at Elek- 
tra. 

YEARS AGO 

Joe Galante 

Bill Gilreath promoted to GM of KIOI /San Francisco. 
Rich Piombino promoted to PD of KMET /Los Angeles. 
Bill Newman named GM of KCFX/Kansas City. 

Y E A R S A G O 

Ted Carson returns to KSRR/Houston as PD. 

Jeffery Jay Webber appointed GM of WWCM & WBDJ/ 
Terre Haute. 
Ruth Meyer promoted to VP /Programs, Network Radio 
at NBC. 

YEARS AGO 

John Leader joins the airstaff at KHJ /Los Angeles. 
Bob Rubin named PD of KOA/Denver. 
Ted Terry moves to weekends at KYAC /Seattle. 
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STREET 
in 1996 at KFMB -FM (Star I 00.7)/San Diego. Most recently, 

they did mornings at Clear Channel's crosstown KMYI (My 

94.1). 

Infinity's KSRX/San Antonio has persuaded another full - 

time jock to cross the street from rival KISS: Please wel- 

come Brian Kendall, who segues to nights at K -Rock after 

12 years in the same shift at KISS. 

WLTW (1 06.7 Lite fm) /New York, listened to by liter- 

ally dozens of people each day, grabs market vet Mike 

Fitzgerald for part-time and fill -in. Fitzgerald spent 19 years 

across the street at WCBS -FM, until it flipped to Jack -FM, a 

move that was wildly popular with 'CBS listeners. 

WMIB (103.5 The Beat) /Miami Promotions Director 

Lori Hall is named Creative Marketing Director of Radio 

One's four -station Atlanta cluster: WHTA (Hot 107.9), 

WJZZ, WAMJ & WPZE. 

KILO /Catorado Springs- night -jock Johnny -G- has -left-the 

building. Ross Ford needs an awesome replacement with 

"mad production skillz." Send packages to Ford at 1805 E. 

Cheyenne Road, Colorado Springs, CO 80906. 

Matt Murray, host of Nitespace on Greater Media's 

WDHA/Morristown, NJ, is upped to morning co -host as half 

of the new Matt & Fuzz in the Morning show. He'll team up 

with Fuzzball, the former producer of Loveline and the 

KDGE /Dallas morning show. Mr. Ball transfers from sister 

WRAT /Monmouth- Ocean. 

TELEVISION 
TOP 10 SHOWS 

Total Audience 
(109.6 million households) 

1 CSI 

2 Extreme Makeover: Home 

Edition (8pm) 

3 Without A Trace 

4 CSC Miami 
5 60 Minutes 
6 Two And A Half Men (9pm) 

7 Two And A Half Men 

(9:30pm) 
8 NCIS 

9 AFC-NFC Hall Of Fame Game 

10 Law & Order: Criminal Intent 

August 8 -14 

Adults 18 -49 

1 Extreme Makeover: Home 

Edition (8pm) 

2 CSI 

3 CSI: Miami 
4 Two And A Half Men (9:30pm) 
5 AFC -NFC Hall Of Fame Game 

(tie) Two And A Half Men (9pm) 

7 Big Brother 6 (Tuesday) 

8 Without A Trace 

9 Family Guy (9pm) 
10 AFC -NFC Hall Of Fame 

Showcase 

(lie) Extreme Makeover: Home 

Edition (7pm) 
(tie) Family Guy (8:30pm) 

Source: Nielsen Media Research 

Lady K exits mornings at KBBT (The Beat 98.5) /San 

Antonio. No replacement has been named. 

WSRS/Worcester, MA morning team Austin Davis and 

Kerry Mathieson have exited. For now, a makeshift team con- 

sisting of WSRS midday jock Jackie Brush and Greg Byrne, 

afternoon host on News/Talk stablemate WTAG, is holding 

down the fort while PD Tom Holt searches for a new show. 

WQCM /Hagerstown, MD inks Young Will for after- 

noons, replacing Quinn, who de- 

parted last month. Mr. Will travels a 

moderate distance from afternoons 

at WQXA/Harrisburg. 

Joe McIntyre (no, not the guy 

from New Kids On The Block) 

segues from nights at WRTS /Erie, PA 

to mornings at WQQB (Q93) /Cham- 

paign, IL. 

WNOK/Columbia, SC PD Toby 

Knapp needs a morning show pro- 

ducer as Sammy Owens goes buh -bye after some 16 years. 

What did we just say? 

News/Talk Topics 

Tom Baker, GM of WRKO /Boston since 1999, exits in 

a cost -cutting consolidation move. Entercom /Boston Market 

Manager Julie Kahn will absorb Baker's former duties and will 

now oversee WRKO, WRAF & WEEI -AM /Boston, as well as 

WEEI -FM /Providence. 

After five years as a member of 

Big Boy's Neighborhood on KPWR 

(Power I 06)/Los Angeles, Joe Grande 

crosses the street to KLAC (XTRA 

Sports Radio). 

Congrats to Jones Radio syndi- 

cated talker Neal Boortz as his new 

book, The FairTax Book, co- authored 

with Georgia Congressman John Lin- larger 

der, debuts as the No. I nonfiction 

book on the New York Times bestseller list for the week of 

Aug. 21. 

After broadcasting for 67 years from studios in the heart 

of Hollywood, Infinity News KNX -AM moved into Infinity's 

new Los Angeles studio complex on Aug. 12 and is now 

bunking with KFWB -AM, KLSX, KRTH & KTWV. 

The FairTax Book 

NEAL BOORTZ 

Actual book slightly 

Susquehanna Sports KNBR/San Francisco's recent suspen- 

sion of personality Larry Krueger is now a permanent va- 

cation. Krueger was originally benched without pay for say- 

ing on the air that the Giants were having problems because 

of "brain -dead Caribbean hitters hacking at slop nightly" and 

that manager Felipe Alou's mind had turned to "Cream of 

Wheat." Also cut off at the knees: morning show producer 

Tony Rhein and PD Bob Agnew, a 16 -year station vet. 

Condolences 

Charles William "Bouncin' Bill" Baker, best known 

for his years as the hugely popular morning talent during the 

1960s on WIBC -AM /Indianapolis, passed away on Aug. 12 

at age 77. Baker left WIBC in 1969 to form Broadcast Pro- 

ductions of America, an audio and video production com- 

pany he ran for 35 years. Contributions can be made in 

Baker's name to either the American Heart Association or 

the Leukemia/Lymphoma Society. 

Michael Kelly passed away Aug. 13 after a yearlong ill- 

ness. Kelly had spent the past 12 years at Mediabase, the 

last eight as Mainstream AC Coordinator. The Detroit and 

Toronto radio vet also did some national voiceover work. 

He is survived by his parents and a sister. 

BOX OFFICE TOTALS 
August 12 -14 

Title Distributor $ Weekend $ To Date 

1 Four Brothers (Paramount)" $21.17 $21.17 

2 The Skeleton Key (Universal)* $16.05 $16.05 

3 The Dukes Of Hazzard (WB) $13.01 $57.45 

4 Wedding Crashers (New Line) $11.83 $163.86 

5 Deuce Bigelow: European... (Sony)* $9.62 $9.62 

6 Charlie And The Chocolate... (WB) $7.41 $183.94 

7 March Of The Penguins (Warner Ind.) $6.84 $37.72 

8 Sky High (Buena Vista) $6.30 $43.49 

9 Must Love Dogs (WB) $4.57 $34.60 

10 The Great Raid (Miramax)* $3.37 $3.37 

'First week in release. All figures in millions. 
Source: ACNielsen EDI 

COMING ATTRACTIONS: This week's openers include The 

40- Year -Old Virgin, whose Shout Factory soundtrack contains 
Joe Walsh's "Life of Illusion," Michael McDonald's "Ain't No 

Mountain High Enough," Smokey Robinson's "Virgin Man" and 

cuts by Asia, JoBoxers, James Brown, Chaka Khan, Lionel 
Richie, Dr. Hook, A Flock Of Seagulls, Joey Scarbury, Co- 
rey Hart, Survivor and more. - Julie Gidlow 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 

Many sizes and colors available 

Durable enough for indoor or outdoor use 

Advertise your message in any color 

PLASTIC 
BANNERS 

Call today for more information! 
1- 800 -23 I -6074 www.rollasign.com 

PLASTIC 
BANNERS 

TM 
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AP, 
THE INDUSTRY'S NO, 1 RETAIL CHART August 19, 2005 
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ARTIST 

STAIND 

VARIOUS 

FAITH HILL 

MARIAH CAREY 

BLACK EYED PEAS 

YOUNG JEEZY 

COLDPLAY 

GORILLAZ 

KELLY CLARKSON 

BOW WOW 

KEITH URBAN 

RASCAL FLATTS 

FALL OUT BOY 

GWEN STEFANI 

F00 FIGHTERS 

GREEN DAY 

YING YANG TWINS 

SYSTEM OF A DOWN 

MIKE JONES 

SUGARLAND 

ALL -AMERICAN REJECTS 

NICKEL CREEK 

DANE COOK 

R.KELLY 

KILLERS 

TOBY KEITH 

JACK JOHNSON 

VARIOUS 

VARIOUS 

MICHAEL MCDONALD 

MISSY "MISDEMEANOR" ELLIOT 

TEAIRRA MARI' 

50 CENT 

SLIM THUG 

LIFEHOUSE 

WEEZER 

AUDIOSLAVE 

JASON MRAZ 

SHAKIRA 

MY CHEMICAL ROMANCE 

BABYFACE 

PRETTY RICKY 

VARIOUS 

NATASHA BEDINGFIELD 

HOOTIE & THE BLOWFISH 

PAPA ROACH 

CAROLE KING 

GEORGE STRAIT 

COMMON 

TOMMY LEE 

ALBUM LABEL POWERINDEX CHANGE 

Chapter V Flip /Atlantic 188,101 

Now That's What I Call Music! Capitol 158,655 -10% 

Fireflies Warner Bros. 117,825 -62% 

The Emancipation Of Mimi Island /IDJMG 100,868 +3% 

Monkey Business A &M /lnterscope 72948 +21% 

Let's Get It: Thug Motivation 101 Def Jam /IDJMG 69,603 -9% 

X &Y Capitol 58,991 -8% 

Demon Days Virgin 57839 +10% 

Breakaway RCA /RMG 55,597 -5% 

Wanted Sony Urban /Columbia 51,711 +12% 

Be Here Capitol 46,662 +21% 

Feels Like Today Lyric Street 46,256 -4% 

From Under The Cork Tree Island /IDJMG 45,690 +8% 

Love, Angel, Music, Baby lnterscope 44,852 -2% 

In Your Honor RCA /RMG 42,170 +5% 

American Idiot Reprise 39,872 +10% 

U.S.A. (United States Of Atlanta) rvr 37591 -3% 

Mezmerize American /Columbia 37224 +11% 

Who Is Mike Jones? Asylum /Warner Bros. 36,205 -12% 

Twice The Speed Of Life MCA 35,507 -10% 

Move Along Dream Works 34,964 +10% 

Why Should The Fire Die? Sugar Hill 34,469 - 
Retaliation Comedy Central 34,001 -28% 

Tp.3 Reloaded Jive /Zomba Label Group 33,902 -21% 

Hot Fuss Island /IDJMG 33,859 +6% 

Honkeytonk University DreamWorks 32906 -13% 

In Between Dreams Brushfire /Universal 32,740 -6% 

The Dukes Of Hazzard Columbia 32,337 +11% 

Kidz Bop Kids 8 Razor & Tie 32,236 -50% 

The Ultimate Collection Rhino 29,898 - 
The Cookbook Gold Mind /Violator /Atlantic 28,177 -11% 

Roc -A -Fella Presents Teairra Mari Roc -A -Fella /IDJMG 27,229 -61% 

The Massacre Shady /Aftermath /lnterscope 26,903 -13% 

Already Platinum Geffen 26,400 -14% 

Lifehouse Dream Works 24,908 +16% 

Make Believe Geffen 24,484 +11% 

Out Of Exile lnterscope /Epic 24,064 +2% 

Mr. A -Z Atlantic 23,588 -31% 

Fijacion Oral Vol.1 Epic 22,941 -19% 

Three Cheers For Sweet Revenge Reprise 22,438 0% 

Grown & Sexy J /RMG 22,311 -25% 

Blue Stars Asylum /Warner Bros. 22,261 -18% 

Hustle & Flow Atlantic 21,727 -24% 

Unwritten Epic 20,481 -40% 

Looking For Lucky Sneaky Long /Vanguard 20,328 - 
Getting Away With Murder Dream Works 19,543 -11% 

The Living Room Tour Concord 19,476 +2% 

Somewhere Down In Texas MCA 19,190 -26% 

Be Geffen 18,645 

Tommyland: The Ride TI Education Services 18,080 

© HITS Magazine Inc. 

Biz As 
Angry 

Intensity still pays off, especially when it's 
loud, fast and hard. So it's no great surprise 
that Flip /Atlantic's Staind debut this week at 
No. 1, with 
188,000 units 
out the door. 
That's a helluva 
lot of angry 
dudes. 

Capitol's 
Now That's What 
I Call Music 19 

maintains its stranglehold on the No. 2 

ALBUMS 

Usual, But With 
Dudes 

Staind 

tion, with 159,000 
sold. Warner 
Bros.' Faith Hill 
gives up last 
week's No. 1 spot 
to those angry 
dudes, dropping 
to No. 3, with 
118,000. That 
might make Mari - 
ah Carey (Island/ 
IDJMG) slightly 
angry herself, since Black Eyed Peas 
she drops one spot, to No. 4, with 101,000 units 
sold - although that's a healthy 10% rise in 
sales. 

A &M /Interscope's Black Eyed Peas see 
their album leap from No. 8 to No. 5, with sales 
jumping a full 21%, to 73,000, fueled by play on 

new singles "Don't Lie" at Pop and "My 
Humps" at Rhythmic. Def Jam South /ID- 
JMG's Young Jeezy drops from No. 4 to No. 6, 

with a still- impressive 70,000 units sold. 
Rounding out the top 10: Capitol's Cold - 

play maintain the No. 8 spot, with 60,000; 
Virgin's Gorillaz jump from No. 10 to No. 
8, with a 10% increase, to 58,000; Kelly 
Clarkson (RCA /RMG) holds on to the No. 
9 spot, with 56,000; and Sony Urban /Co- 
lumbia's Bow Wow rises from an unlucky 
No. 13 to the No. 10 position, with 52,000 
sold. 

One of the biggest success stories of the 
week belongs to Capitol Nashville's Keith Ur- 
ban, who goes to No. 11 from last week's No. 
21, thanks to big Country play on "Better Life" 
just as "You'll Think of Me" - from his previ- 
ous album! - explodes at Hot AC and Pop. 

Debuts: Sugar 
Hill's Nickel 
Creek, at No. 22, 
with 34,000; Rhi- 
no/WEA's Michael 
McDonald, hitting 
No. 30 as his new 
compilation sells 
30,000; Sneaky 
Long's Hootie & 
The Blowfish, 
charting at No. 45, with 20,000; Geffen's 
Common, re- entering at No. 49, with 19,000; 
and, last but far from least, TL Education Ser- 
vices' Tommy Lee, coming in at No. 50, with 
18,000 sold. 

Keith Urban 

Next week: Watch for major debut action 
from Brad Paisley, Hillary Duff and 311. 
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GONG FOR ADDS. 
MIKE TRIAS 

mtrias@radioandrecords.com 

Have You Heard 
Raul Midon? 

"Very early on I knew I wanted to play music," says Raul Midon, 
a singer -composer- guitarist of African- American and Argentinean de- 

scent who has been blind since birth. "I d 

be riding in a car and I'd listen to the 
rhythm of the turn signal. I heard music 
in everything from a car horn to the crick- 

ets." The New Mexico native has show- 

cased his talents on such shows as The To- 

night Show With Jay Leno and The Late 

Show With David Letterman, and next 
week he goes for adds at Smooth-Jazz- 
with "If You're Gonna Leave," from his 

album State of Mind. Midon has incorpo- 
rated varied styles - flamenco, jazz, vocal trumpet - into his album, 

which guest stars Jason Mraz and Stevie Wonder among a bevy of 

accomplished musicians. 
If you think his vocals are amazing, you have to check out his gui- 

tarwork. I saw him at the Temple Bar in Santa Monica, CA last week, 

and it was almost inconceivable how his hands could move so fast 

and accurately. It was an unbelievable live show. Catch a performance 
as he tours the nation, joining such acts as Mraz, Keller Williams and 

Missy Higgins along the way. 

Patty Loveless re- enters the fold next week as she presents "Keep 

Your Distance," a song written by Richard Thompson. Says Loveless 

about the song, "There is very little you 
can write about a relationship that hasn't 
already been said, but a really good 
writer like Richard Thompson will give 

you a brand -new perspective, one of 

those, 'I've always felt this way but 
could never wrap words around the 
feelings so concisely.' The message is 'It 

must be all or nothing,' and most of us 

can relate to those feelings when it 

Raul Midon 

Patty Loveless 

comes to relationships." 
The song, which Loveless describes as a mix of "raucous rock and 

the mountain soul that I love," is taken from her upcoming album 
Drenmin' My Dreams. Loveless' longtime producer -turned- husband 
Emory Gordon Jr. was at the boards for the project, and guest vocal- 

ists Dwight Yoakam and Emmylou Harris also contributed. Congrat- 

ulations are in order for Loveless, who will be inducted into the Geor- 

gia Music Hall of Fame on Sept. 17. 

Shinedown hit us hard with their debut effort, and next week 

they're Going for Adds with "Save Me," 

the lead single from their forthcoming 
sophomore CD, Us and Them, which is 

slated to drop in stores in October. To 

ramp up for the release, Shinedown have 
a busy few weeks ahead of them. Next 

week they will release their DVD Live 

From the Inside, which was recorded at the 

final show of a two -year tour. Their next 
round of touring will begin in September, 

the same month that they will shoot the 

video for "Save Me." Also, look for Shinedown to appear in upcom- 
ing issues of Penthouse and Revolver. 

Winning the prize of Longest Album Title of the Week are Franz 

Ferdinand as they go for adds with "Do You Want To," taken from 

their upcoming CD You Could Have It So Much Better ... With Franz Fer- 

dinand. While the single was recorded in Scotland, the rest of the CD, 

which will tickle the ears of fans worldwide on Oct. 4, was recorded 

in New York City's Avatar Studios this past June. 

CIMX /Detroit; KNDD /Seattle; XTRA -FM /San Diego; KNRK /Port- 
land, OR; and KMYZ /Tulsa are all on "Do You Want To" early, and 

Franz Ferdinand will begin their tour of the U.S. and Canada in Sep- 

tember. 

Shinedown 

lb lb 41 lb 41 41 41 

CHR /POP 
BOW WOW fCIARA Like You (Columbia) 

CHR /RHYTHMIC 
A -LEXX Wonk Wonk (MFA Entertainment) 

BLACK BUDDAFLY Rock -A -Bye (Island /IDJMG) 

LIL ROCK PLAYAZ Mrs. Jones (Universal) 

MACK 10 Like This (Capitol) 

MIRI BEN -ARI We Gonna Win (Universal) 

SEAN PAUL We Be Burnin' (VP /Atlantic) 

URBAN 

Week Of 08/22/05 

ACTIVE ROCK 

BOYZ IN DA HOOD Felonies (Bad Boy /Atlantic/ 

CLYPH Planes, Brains, And Automobiles (J /RMG) 

HAROLD TURRENTINE Peculiar People (Mama Boyz) 

R. KELLY Slow Wind (Jive /Zomba Label Group) 

SEAN PAUL We Be Burnie' (VP /Atlantic) 

URBAN AC 

DEF JAll fILEDISI & ORAN "JUICE" JONES The Rain (GRP/VMG) 

HAROLD TURRENTINE Peculiar People (Mama Boyz) 

JOHNTA AUSTIN Lil' More Love (So So Def /Virgin) 

KIM WATERS fMAYSA Daydreaming (Shanachie) 

GOSPEL 
CECE WINANS He's Concerned (PureSprings/Sony Urban)) 

J. MAJORS fIK. PRICE God's Gift (Music One /Epic /Sony Urban) 

HAROLD TURRENTINE Peculiar People (Mama Boyz) 

SHIRLEY CAESAR I Know The Truth... (Shu- Bel/Artemis Gospel) 

SMOKIE NORFUL God Is Able (EMI Gospel) 

COUNTRY 
ALAN JACKSON USA Today (Arista) 

PATTY LOVELESS Keep Your Distance (Epic) 

No Adds 

AC 

HOT AC 

BACKSTREET BOYS Just Want... (Jive /Zomba Label Group) 

BILLY MILES Feelin' Me (Aezra /EMI) 

D. "JR. GONG" MARLEY Welcome To Jarrrock (Tuff Gorg/Urrversa0 

JACK JOHNSON Good People (Brushfire/Universal) 

JEM Just A Ride (ATO /RCA /RMG) 

SMOOTH JAZZ 

JEFF GOLUB Uptown Express (Narada Jazz) 

KIRK WHALUM I'll Make Love To You (Rendezvous) 

RAUL MIDON If You're Gonna Leave (Manhattan /EMC) 

ROCK 

BLACK LABEL SOCIETY In This River (Artemis) 

F00 FIGHTERS Doa (RCA /RMG) 

SHINEDOWN Save Me (Atlantic) 

STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 

THOUSAND FOOT KRUTCH Move (EMI Music Reactive) 

VAUX Are You With Me (Lava) 

BLACK LABEL SOCIETY In This River (Artemis) 

F00 FIGHTERS Doa (RCA/RMG) 

SHINEDOWN Save Me (Atlantic) 

STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 

THOUSAND FOOT KRUTCH Move (EMI Music Reactive) 

VAUX Are You With Me (Lava) 

ALTERNATIVE 
BRAVERY Unconditional (island /IDJMG) 

F00 FIGHTERS Doa (RCA/RMG) 

FRANZ FERDINAND Do You Want To (Domino /Epic) 

HINDER Get Stoned (Universal) 

MOBY Lift Me Up (V2) 

SHINEDOWN Save Me (Atlantic) 

STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprisel 

THOUSAND FOOT KRUTCH Move (EMI Music Reactive) 

VAUX Are You With Me (Lava) 

TRIPLE A 
AIMEE MANN She Really... (Superego/United Musicians/Musk Aks) 

BEN LEE Begin (New West) 

BILLY MILES Feelin' Me (Aezra /EMI) 

BLUES TRAVELER Amber Awaits (Vanguard) 

BRETT DENNEN Desert Sunrise (Flagship) 

COWBOY JUNKIES One (Zoe /Rounder) 

DISHWALLA Coral Sky (Orphanage) 

ELVIN BISHOP I'll Be Glad (Blind Pig) 

FRANZ FERDINAND Do You Want To (Domino /Epic) 

GIRLYMAN Superior (Daemon) 

HOWIE DAY She Says (Epic) 

JAMES GUFFEE One More Time (Guffain Music) 

JEM Just A Ride (ATO /RCA/RMG) 

LAURA VEIRS Galaxies (Nonesuch) 

LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor /RMG) 

MOBY Lift Me Up (V2) 

NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (ATO /RMG) 

PORTASTATIC I Wanna Know Girls (Merge) 

RENEE' AUSTIN Harder Than It Has To Be (Blind Pig) 

ROB DICKINSON My Name Is Love (Sanctuary/SRG) 

TAN SLEEVE Every Time He Breaks Your Heart (Cheftl 

TODD THIBAUD Isn't Love My Friend? (95 North) 

TROUBLED HUBBLE Bees (Lookout!) 

VOLEBEATS Everytime (Turquoise Mountain) 

CHRISTIAN AC 
JOY WILLIAMS We (Red InklReunion /PIG) 

CHRISTIAN CHR 
INHABITED One More Night (Fervent /Word /Warner Bros.) 

JOY WILLIAMS We (Red Ink /Reunion /PIG) 

T -BONE Can I Live? (flicker) 

CHRISTIAN ROCK 
INHABITED One More Night (fervent /Word /Warner Bros.) 

PROJECT 86 All Of Me (Tooth & Nail) 

STORY SIDE B Miracle (Gotee) 

T -BONE 12 Years Ago (flicked 

INSPO 
HAROLD TURRENTINE Peculiar People (Mama Boyz) 

CHRISTIAN RHYTHMIC 
T -BONE Can I Live? (Flicker) 

R &R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for 

L jAdds is e- mailed each week to participating radio and record executives. For more info, contact John Fagot at 
fagot @radioandrecords. com. 
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LIVE (3bS COM 

Travis Storch 866 -365 -HITS 

Pop 

GWEN STEFANI Cool 

LIFEHOUSE You And Me 

COLDPLAY Speed Of Sound 

MARIAH CAREY We Belong Together 

RIHANNA Pon De Replay 

Christian 

DONNIE McCLURKIN I Call You Faithful 

KUTLESS Strong Tower 

JOY WILLIAMS Hide 

JEREMY CAMP Lay Down My Pride 

TOBYMAC Burn For You 

Voice of America broadcasts in 44 lan- 
guages in over 60 countries with an audi- 
ence of 100 million listeners on 798 radio 

stations and 502 television stations. 

Larry London 202- 619 -3901 

Artist/Title Total Plays 

KELLY CLARKSON Behind These Hazel Eyes 28 

FRANKIE J How To Deal 28 

PUSSYCAT DOLLS Don't Cha 28 

D.H.T. Listen To Your Heart 26 
GREEN DAY Holiday 26 

FAT JOE f/NELLY Get It Poppin' 24 
LIFEHOUSE You And Me 24 

RIHANNA Pon De Replay 24 

CLICK FIVE Just The Girl 22 

LIL ROB Summer Nights 22 

BACKSTREET BOYS Just Want You To Know 22 

GWEN STEFANI Cool 20 

MARIAN CAREY Shake It Off 20 

BLACK EYED PEAS Don't Lie 18 

ROB THOMAS This Is How A Heart Breaks 16 

NATASHA BEDINGFIELD These Words 16 

BOWLING FOR SOUP Ohio (Come Back...) 16 

WEEZER Beverly Hills 14 

PAPA ROACH Scars 14 

LUDACRIS Pimpin' All Over The World 14 

BOW WOW f /OMARION Let Me Hold You 12 

JESSICA SIMPSON These Boots Are Made... 12 

BLACK EYED PEAS Don't Phunk With My... 12 

COLDPLAY Speed Of Sound 10 

MISSY ELLIOTT Lose Control 10 

MARIAN CAREY We Belong Together 2 

Adds 
CRAZY FROG Axel F 

GORILLAZ Feel Good Inc. 

MUSIC 
CHOICE' 

Your Moab. Norr choke:° 

30 million homes 
27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

ROCK 

Gary Susalis 

ROLLING STONES Rough Justice 

ALTERNATIVE 

Gary Susalis 

FOG FIGHTERS DOA 

AMERICANA 

Liz Opoka 

BRANDI CARLILE Closer To You 

HACKENSAW BOYS Kiss You Down There 

NATIONAL MUSIC 

SIRIU iii 
CATE1LlTF 

1221 Ave. of the Americas 
New York, NY 10020 

212 -584 -5100 
Steve Blatter 

The Pulse 

Haneen Arafat 

U2 City Of Blinding Lights 

New Country 
Al Skop 

KEITH ANDERSON XXL 

TERRI CLARK She Didn't Have The Time 

Octane 

Jose Mangin 

AVENGED SEVENFOLD Bat Country 

SHINEDOWN Save Me 

Faction 
Jeff Regan 

STORY OF THE YEAR We Don't Care Anymore 

FROM AUTUMN TO ASHES Short For Show 

Shade 45 

Lil Shawn 

PING YANG TWINS f/PITBULL Shake 

LIL KIM Lighter's Up 

081E TRICE f/EMINEM Emulate 

CLINTON SPARKS f/DR. DRE... I'm Serious 

Left Of Center 
Rich McLaughlin 

SIGUR ROS Glosoli 

EXIT Don't Push 

TEENAGE FANCLUB Slow Fade 

MOBIUS BAND The Loving Sounds Of Static 

FEIST Mushaboom 

NIGHTMARE OF YOU Dear Scene, I Wish I Were Deaf 

KOUFAX Why Bother At All 

Universo Latino 
Gino Reyes 

CHAYANNE No Te Preocupes Por Mi 

LU Por Besarte 

Rick Gillette 800- 494 -8863 

10 million homes 180.000 businesses 

DMX Fashion Retail 

Julie Herrera 

The hottest tracks at DMX Fashion Retail, 

targeted at 18 -34 adults. 

NIKKA COSTA Around The World 

AUDIO BULLYS Take You There 

DEEP DISH f/STEVIE NICKS Dreams 

LEELA JAMES Good Time 

CUT COPY Saturdays 

COLETTE What You Want 

HUAN MACLEAN Give Me Every Little Thing 

JAMIROOUAI Feels Just Like It Should... 

MISSY ELLIOTT Teary Eyed 

TELEPOPMUSIK t/D. ANDERSON Into Everything... 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 
tal cable and direct broadcast satellite. 

ALTERNATIVE 

Dave Sloan 
F00 FIGHTERS DOA 

FRANZ FERDINAND Do You Want To 

NEW PORNOGRAPHERS Use It 

DANCE 

Randy Schläger 
T.A.T.U. All About Us (Dave Aude Big Room Vocal Edit) 

CHRIS PANAGHI The Feeling (Chris Panaghi...) 

COLETTE What Will She Do For Love (Kaskade's More...) 

DYCE Stand Alone (Original Radio) 

MARLY Saturday (Morjac Radio) 

RIHANNA Pon De Replay (Norty Cotto Radio) 

UTADA Exodus 04 (Double J Edit) 

ARTHUR 1/TITO NIEVES... La Gorda Linda ... 

AXWELL Feel The Vibe... (Radio Edit) 

DANCING DJ'S VS. ROXETTE Fading Like A Flower 

MADELIN ZERO I Gotta Know (Giuseppe D's...) 

ATB Collides With Beauty 

BRITNEY SPEARS Someday (Hi Bias Remix) 

ADULT CONTEMPORARY 

Jason Shift 
RYAN CABRERA Shine On 

COUNTRY 

Leanne Flask 
KEITH ANDERSON XXL 

MAVERICKS I Want To Know 

RASCAL FLATTS Skin (Sarabeth) 

MARTINA McBRIDE Rose Garden 

HOOTIE GO MILE -HIGH Following Hootie & The Blowfish's performance 
at Pikes Peak International Raceway in Colorado Springs, Hootie lead singer 
Darius Rucker (I) took some time to hang out with Jones Radio Networks Hot 
AC MD Chad Blake. 
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d 866- MVTUNES 
MOVIE 

T u N I 
, 

2T 000 movie theaters 

WEST 
1. WHITE STRIPES My Doorbell 

2. TIM McGRAW Do You Want Fries With That? 

3. SCOTT GRIMES Livin' On The Run 

4. FAITH HILL Mississippi Girl 

5. KAYNE WEST Diamonds 

MIDWEST 
t. TIM McGRAW Do You Want Fries With That? 
2. SCOTT GRIMES Livin' On The Run 

3. WHITE STRIPES My Doorbell 

4. FAITH HILL Mississippi Girl 

5. KANYE WEST Diamonds 

SOUTHWEST 
1. TIM McGRAW Do You Want Fries With That'? 

2. WHITE STRIPES My Doorbell 

3. SCOTT GRIMES Livin' On The Run 

4. FAITH HILL Mississippi Girl 

5. HANNA-McEUEN Ocean 

NORTHEAST 
1. WHITE STRIPES My Doorbell 

2. SCOTT GRIMES Livin' On The Run 

3. TIM McGRAW Do You Want Fries With That? 

4. HANNA-McEUEN Ocean 

5. KANYE WEST Diamonds 

SOUTHEAST 
1. WHITE STRIPES My Doorbell 

2. TIM McGRAW Do You Want Fries With That? 

3. SCOTT GRIMES Livin' On The Run 

4. FAITH HILL Mississippi Girl 

5. HANNA-McEUEN Ocean 

RADIO 
-Tst4Fp_ 

Artist/Title 

HILARY DUFF Wake Up 

CRAZY FROG Axel F 

BOWLING FOR SOUP 1985 

GWEN STEFANI f/EVE Rich Girl 

AKON Lonely 

KELLY CLARKSON Behind These Hazel Eyes 

JESSE McCARTNEY Beautiful Soul 

ALY & A.J. Do You Believe In Magic 

JESSE McCARTNEY She's No You 

ALY & A.J. Walking On Sunshine 

JOJO Leave (Get Out) 

KELLY CLARKSON Breakaway 

B5 Dance For You 

CHEETAH GIRLS I Won't Say 

KELLY CLARKSON Since U Been Gone 

BOWLING FOR SOUP Almost 

BLACK EYED PEAS Let's Get It Started 

ALY & A.J. No One 

ASHLEE SIMPSON Pieces Of Me 

USHER Caught Up 

Playlist for the week of Aug. 8 -14. 

Total Plays 

84 

82 

79 

77 

76 

76 

73 

33 

32 

32 

32 

31 

30 

29 

29 

29 

29 

27 

27 

27 

AOL Radio @Network 
Ron Nenni 415 -934 -2790 

Top Alternative 
Pete Schiecke 

HAWTHORNE HEIGHTS Niki FM 

Top Jams 

Donya Floyd 

YOUNG JEEZY Soul Survivor 

CHRIS BROWN Run It 

JERMAINE OUPRI Gotta Getcha 

Top Pop 

Jeff Graham 

KELLY CLARKSON Because Of You 

*RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Country Coast To Coast 

Dave Nicholson 

KEITH ANDERSON XXL 

Real Country 
Richard Lee 

TRISHA YEARWOOD Georgia Rain 

Hot AC 

Dan Lopez 

HOOTIE & THE BLOWFISH One Love 

SHERYL CROW Good Is Good 

Q 
o 

NETSVORIC 

Ken Moultrie 800 -426 -9082 

Soft AC 

Mike Bettelli/Teresa Cook 

ANNA NALICK Breathe (2am) 

Mainstream AC 

Mike Bettelli/Teresa Cook 

D.H.T. Listen To Your Heart 

CHR 

Steve Young /John Fowlkes 

BOWLING FOR SOUP Ohio (Come Back To Texas) 

KELLY CLARKSON Because Of You 

CRAZY FROG Axel F 

Rhythmic CHR 

Steve Young /John Fowlkes 

BLACK EYED PEAS My Humps 

KANYE WEST Gold Digger 

Mainstream Country 
Hank Aaron 

RASCAL FLATTS Skin (Sarabeth) 

New Country 
Hank Aaron 

RASCAL FLATTS Skin (Sarabeth) 

JOE NICHOLS Tequila Makes Her Clothes Fall Oft 

Lia 

Ken Moultrie /Hank Aaron 

PHIL VASSAR Good Ole Days 

Danny Wright 
Ken Moultrie /Hank Aaron 

KEITH URBAN Better Life 

24 HOUR FORMATS 

Jon Holiday 303 - 784 -8700 

Adult Contemporary 
Rick Brady 

KELLY CLARKSON Behind These Hazel Eyes 

Rock Classics 
Adam Fendrich 

QUEEN & PAUL RODGERS Tie Your Mother Down 

QUEEN & PAUL RODGERS Fat Bottomed Girls 

U.S. Country 
Penny Mitchell 

NEAL McCOY Billy's Got His Beer Goggles On 

WESTWOOD ONE 

Charlie Cook 661 -294 -9000 

Adult Rock & Roll 

Jeff Gonzer 

ROBERT PLANT... Tin Pan Valley 

Adult Contemporary 
Andy Fuller 

HOOTIE & THE BLOWFISH One Love 

Bright AC 

Jim Hays 

MELISSA ETHERIDGE Refugee 

Mainstream Country 

David Felker 

HOT APPLE PIE Hillbillies 

Hot Country 

Jim Hays 

RASCAL FLATTS Skin (Sarabeth) 

Young & Verna 

David Felker 

KEITH URBAN Better Life 

r'rïÌ;TfEri--* 
ks1A©t0 NE-rWORK.S J 

After Midnite 

Sam Thompson 

SARA EVANS A Real Fine Place To Start 

ä*s, 

,14/RN wan amo.K rww'xs 

Country Today 

John Glenn 

BLAINE LARSEN The Best Man 

AC Active 

Dave Hunter 

D.H.T. Listen To Your Heart 

Alternative Now! 

Polychronopolis 

COLDPLAY Fix You 

the john tests 
radio show ̀  ̂ ,°.c,. 

Muoia end Intelligence for your Lee 

Scott Meyers 888 -548 -8637 

Nightly Tesh Show 

ANNA NALICK Breathe (2am) 

Weekend Tesh Show 

KIMBERLY LOCKE I Could 

*MUSIC 
Jay Frank 310 -526 -4247 

Audio 

3 DOORS DOWN Live For Today 

50 CENT Piggy Bank 

BLAKE SHELTON Nobody But Me 

COHEED & CAMBRIA Welcome Home 

COLDPLAY Fix You 

D.H.T. Someone 

DAMIAN MARLEY Welcome To Jamrock 

DAVE MATTHEWS BAND Dreamgirl 

GRETCHEN WILSON All Jacked Up 

HANNA -McEUEN Something Like A Broken Heart 

HINDER Get Stoned 

JARS OF CLAY I'll Fly Away 

MIKE DOUGHTY Looking At The World From The ... 

NICKELBACK Photograph 

RIHANNA If It's Lovin' That You Want 

ROBERT PLANT... Tin Pan Valley 

STEVEN STRAIT This Is Living 

SWITCHFOOT Stars 

TEAIRRA MARI No Daddy 

YING YANG TWINS Shake 

Video 

50 CENT Piggy Bank 

BABYFACE Sorry For The Stupid Things 

BACKSTREET BOYS Just Want You To Know 

COLDPLAY Fix You 

D.H.T. Listen To Your Heart 

FUNERAL FOR A FRIEND Monsters 

USED I Caught Fire 

TONY YAYO Curious 

«musicsnippet.com» 
Tony Lamptey 866- 552 -9118 

Hip -Hop 

WAYLAND WILSON Released 

JIM JONES What You Need Drankin' On 

CUBAN LINK No Mercy 

JAE MILLZ Who 

R &B 

SYLEENA JOHNSON Another Relationship 

RAY J One Wish 
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NATIONAL MUSIC 

72 million households 

Lori Parkerson 
202- 380 -4425 

Plays 

FALL OUT BOY Sugar, We're Going Down 43 

RIHANNA Pon De Replay 42 

GWEN STEFANI Cool 3B 

MISSY ELLIOTT Lose Control 3B 

50 CENT f/MOBB DEEP Outta Control 37 

GORILLAZ Feel Good Inc. 37 

MY CHEMICAL ROMANCE Helena 36 

MARIAH CAREY Shake It Off 36 

BOW WOW f /OMARION Let Me Hold You 34 

KANYE WEST Diamonds 28 

PUSSYCAT DOLLS Don't Cha 16 

BLACK EYED PEAS Don't Lie 16 

SIMPLE PLAN Untitled 14 

SHAKIRA La Tortura 13 

WEBBIE (BUN B. Give Me That 13 

PAPA ROACH Scars 13 

TONY YAYO So Seductive 13 

ALL -AMERICAN REJECTS Dirty Little Secret 13 

BOYZ N DA HOOD Dem Boyz 12 

AKON Belly Dancer (Banana) 12 

Video playlist for the week of Aug. 8 -14 

75 million households 

Rick Krim 

Exec. VP 

BPM(XM81) 

Alan Freed 

FORD f /JORI Pure Imagination 

NATASHA BEDINGFIELD These Words 

SOUIZZ (XM48) 

Charlie Logan 

NICKELBACK Photograph 

SOILWORK Nerve 

THE LOFT (XM50) 

Mike Marrone 

BETH NIELSEN CHAPMAN Trying To Love You 

BETH NIELSEN CHAPMAN Will And Liz 

BETH NIELSEN CHAPMAN Who We Are 

JACKSON BROWNE Lives In The Balance 

ROLLING STONES Streets Of Love 

X COUNTRY (XM12) 

Jessie Scott 

CHRIS SCRUGGS Really Ain't Got A Care 

KNITTERS Buming House Of Love 

HACKENSAW BOYS Cannonball 

I This week's VH1 Playlist frozen. 

ADDS 
BACKSTREET BOYS Just Want You To Know 

BON JOVI Have A Nice Day 

D.H.T. Listen To Your Heart 

GORILLAZ Feel Good Inc. 

HOOTIE & THE BLOWFISH One Love 

DAVE MATTHEWS BAND Dreamgirl 

PUSSYCAT DOLLS fBUSTA RHYMES Don't Cha 

GWEN STEFANI Cool 

MARIAH CAREY We Belong Together 

LIFEHOUSE You And Me 

GREEN DAY Holiday 

NATASHA BEDINGFIELD These Words 

COLDPLAY Speed Of Sound 

WEEZER Beverly Hills 

ROB THOMAS This Is How A Heart Breaks 

MISSY ELLIOTT Lose Control 

RIHANNA Pon De Replay 

BECK Girl 

F00 FIGHTERS Best Of You 

BLACK EYED PEAS Don't Phunk With My Heart 

MARIAH CAREY Shake It Off 

JESSICA SIMPSON These Boots Are Made For Walkin' 

BLACK EYED PEAS Don't Lie 

SHAKIRA f /ALEJANDRO SANZ La Tortura 

GREEN DAY Wake Me Up When September Ends 

SHERYL CROW Good Is Good 

Video playlist for the week of July 25 -31. 

David Cohn 

General Manager 

PING YANG TWINS Badd 36 

YOUNG JEEZY And Then What 34 

MISSY ELLIOTT Lose Control 33 

KILLERS All These Things That I've Done 28 

GORILLAZ Feel Good Inc. 27 

FALL OUT BOY Sugar, We're Going Down 26 

KANYE WEST Diamonds 26 

NINE INCH NAILS Only 25 

GREEN DAY Wake Me Up When September Ends 25 

PAUL WALL 1BIG POKEY Sittin' Sidewayz 24 

RISE AGAINST Swing Life Away 23 

DAMIAN "JR. GONG" MARLEY Welcome To... 22 

T.I. ASAP 22 

ALL -AMERICAN REJECTS Dirty Little Secret 22 

BOYZ IN DA HOOD Dem Boyz 21 

50 CENT f/MOBB DEEP Outta Control 19 

T.I. Motivation 18 

R. KELLY I /GAME Playas Only 18 

AVENGED SEVENFOLD Bat Country 18 

SYSTEM OF A DOWN Question! 18 

Video playlist for the week of Aug. 8 -14. 

This week's BET Playlist frozen. 

VIDEO PLAYLIST 

DESTINY'S CHILD Cater 2 U 

BOYZ IN DA HOOD Dem Boyz 

PRETTY RICKY Grind With Me 

BOW WOW f /OMARION Let Me Hold You 

FANTASIA Free Yourself 

LYFE Must Be Nice 

MIKE JONES Back Then 

GAME Dreams 

LUDACRIS (BOBBY VALENTINO Pimpin' All Over The Wodd 

MARIAN CAREY We Belong Together 

36 million households 

Cindy Mahmoud, 
VP /Music Programming 

& Entertainment 

RAP CITY 

GAME Dreams 

MIKE JONES Back Then 

WEBBIE I/BUN B. Give Me That 

JERMAINE DUPRI f /JOHNTA AUSTIN Gotta Getcha 

YING YANG TWINS (/MIKE JONES Badd 

KANYE WEST Diamonds 

BOYZ N DA HOOD Dens Boyz 

TLA.SAP 

LUDACRIS I/BOBBY VALENTINO Pimpin' All Over The Wodd 

Video playlist for the week of July 17 

TOM -KAT CONTINUE WORLD TOUR Taking time out of their busy 

schedule preparing their nuptials, Tom Cruise and Katie Holmes recently 

dropped by Premiere's studios. Seen here are (l -r) Premiere VP /Network 

Programs & Services John Weber, Holmes, Cruise and Premiere Radio 

Producer Michael Alltmont 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 million households 
Brian Philips, Sr. VP /GM 

Chris Parr, VP /Music & Talent 

ADDS 
CHRIS CAGLE Miss Me Baby 

Plays 

TW LW 

LEANN RIMES Probably Wouldn't Be This Way 33 29 

BROOKS & DUNN Play Something Country 30 30 

TOBY KEITH As Good As I Once Was 30 30 

FAITH HILL Mississippi Girl 29 30 

MONTGOMERY GENTRY Something To Be. 29 30 

SUGARLAND Something More 29 28 

SARA EVANS A Real Fine Place To Start 29 27 

BRAD PAISLEY Alcohol 28 26 

TRACE ADKINS Arlington 27 14 

JO DEE MESSINA Delicious Surprise 27 12 

GRETCHEN WILSON All Jacked Up 25 12 

GARY ALLAN Best I Ever Had 23 21 

NICKEL CREEK When In Rome 22 25 

RASCAL FLATTS Fast Cars And Freedom 22 22 

TRISHA YEARWOOD Georgia Rain 21 30 

WARREN BROTHERS Change 21 27 

VAN ZANT Help Somebody 20 15 

JASON ALDEAN Hicktown 20 12 

KEITH ANDERSON Pickin' Wild Flowers 16 15 

SHEDAISY Don't Worry 'Bout A Thing 15 15 

Airplay as monitored by Mediabase 24/7 
between Aug 8 -14. 

GREAT AMERICAN COUNTRY 

38.3 million households 
Ed Hardy, President 

Sarah Trahern, VP /Programming 

ADDS 
LONESTAR You're Like Coming Home 

JEFF BATES Good People 

GAC TOP 20 
BROOKS & DUNN Play Something Country 

SARA EVANS A Real Fine Place To Start 

BRAD PAISLEY Alcohol 

FAITH HILL Mississippi Girl 

TRISHA YEARWOOD Georgia Rain 

JOSH GRACIN Stay With Me (Brass Bed) 

MONTGOMERY GENTRY Something To Be Proud Of 

CRAIG MORGAN Redneck Yacht Club 

GARY ALLAN Best I Ever Had 

SHEOAISY Don't Worry 'Bout A Thing 

TOBY KEITH As Good As I Once Was 

JAMIE O'NEAL Somebody's Hero 

KEITH ANDERSON Pickin' Wild Flowers 

RAY SCOTT My Kind Of Music 

SUGARLAND Something More 

BILLY CURRINGTON Must Be Doin' Somethin' Right 

LEANN RIMES Probably Wouldn't Be This Way 

NEAL McCOY Billy's Got His Beer Goggles On 

DWIGHT YOAKAM Intentional Heartache 

KEVIN SHARP I Think I'll Stay 

Information current as of Aug. 19. 

LLSIAP. 
CONCERT PULSE 

Pos. Artist 
Avg. Gross 

(in 000s) 

1 DAVE MATTHEWS BAND $1,155.3 

2 KENNYCHESNEY $1,109.0 

3 TOM PETTY & THE HEARTBREAKERS $626.9 

4 JAMES TAYLOR $619.4 

5 AMERICAN IDOLS LIVE $465.9 

6 BRUCE SPRINGSTEEN $465.4 

7 STEVIE NICKS / DON HENLEY $445.4 

8 RASCAL FLATTS $420.0 

9 SANTANA $410.6 

10 GREEN DAY $402.5 

11 VANS WARPED TOUR 5374.3 

12 CHICAGO / EARTH, WINO & FIRE 5354.9 

13 DEF LEPPARD / BRYAN ADAMS 5350.2 

14 SARAH McLACHLAN $332.3 

15 ANDRE RIEU $286.3 

Among this week's new tours: 

BECK 

DAVID GRAY 

POSIES 

RADIATORS 

WIDESPREAD PANIC 

The CONCERT PULSE is courtesy of 
Pollster, a publication of Promoters' 

On -Line Listings, 800 -344 -7383; 
California 209- 271 -7900. 

TELEVISION 
Friday, 8/19 

LL Cool J, The Ellen DeGen- 

eres Show (check local listings 

for time and channel). 

Ben Folds, The Tonight 

Show With Jay Leno (NBC, check 

local listings for time). 

Sting 

Sting, Late Show With David 

Letterman (CBS, check local list- 

ings for time). 

Esthero, Jimmy Kimmel Live 

(ABC, check local listings for 

time). 

Rob Zombie and Ying Yang 

Twins, Last Call With Carson 

Daly (NBC, check local listings for 

time). 

Lindsay Lohan and Michael 

Feinstein, The Tony Danza Show 

(check local listings for time and 

channel). 

Saturday, 8/20 

Scissor Sisters, Saturday 

Night Live (NBC, 11:30pm ET/ 

PT). 

Monday, 8/22 

Bo Bice featuring Richie 
Sambora, Jay Leno. 

Hot Hot Heat, David Letter- 

man. 

Amy Miles, Jimmy Kimmel. 

Rufus Wainwright, Late Late 

Show With Craig Ferguson (CBS, 

check local listings for time). 

Tuesday, 8/23 

3 Doors Down, Ellen DeGen- 

eres, 

Mariah Carey, 7-he View (ABC, 

check local listings for time). 

Kern, Jay Leno. 

Jermaine Dupri, David Letter- 

man. 

Relient K, Jimmy Kimmel. 

Donny Osmond, Tony Dan - 

za. 

Wednesday, 8/24 

Jessica Simpson and Willie 

Nelson, Jay Leno. 

The Click Five, Jimmy Kim- 

mel. 

Thursday, 8/25 

Papa Roach, Jay Leno. 

Our Lady Peace, Craig 

Ferguson. - Julie Gidlow 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S., offering a catalog of more than 1 million songs from all four 

major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday, Aug. 16, 2005. 

1. CLICK FIVE Just The Girl 

2. RIHANNA Pon De Replay 

3. FALL OUT BOY Sugar, We're Goin' Down 

4. GORILLAZ Feel Good Inc. 

5. PUSSYCAT DOLLS f /BUSTA RHYMES Don't Cha 

6. BLACK EYED PEAS Don't Lie 

7. LIFEHOUSE You And Me 

8. WEEZER Beverly Hills 

9. GWEN STEFANI Cool 
10. GREEN DAY Wake Me Up When September Ends 

Top 1 O Albums 
1. 311 Don't Tread On Me 

2. NICKEL CREEK Why Should The ,=ire Die? 

3. COLDPLAY X & Y 

4. BLACK EYED PEAS Monkey Business 

5. HOOTIE & THE BLOWFISH Looking For Lucky 

6. FALL OUT BOY From Under The Cork Tree 

7. FIONA APPLE O' Sailor /Parting Gitt (single) 

8. BRAD PAISLEY Time Well Wasted 

9. JACK JOHNSON In Between Dreams 

10. DANE COOK Retaliation 
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A&R WORLDWIDE 
SAT B/SLA 
sot @onrwor /dwide. corn 

PART ONE OF A TWO -PART SERIES 

Legally Speaking 
Talking with music lawyers in the U.S. and U.K. 

ove them or hate them, we all need the advice and guidance 
of lawyers at one time or another in our professional lives. 

Lawyers, solicitors, attorneys - whatever you call them, they're 
an essential component of operating a business. In the music in- 
dustry, lawyers offer important advice and assistance with, 
among other things, dealing with artists, procuring rights to and 
ownership of intellectual property and negotiating contracts. 

I recently spoke with some leading music 
and media attorneys from the U.S., U.K. and 
New Zealand to get an overview of how their 
profession is adapting to the rapid changes in 
our industry and to today's multimedia cli- 
mate. In Part One, we talk with Los Angeles - 
based Doug Mark and London solicitor Sa- 
rah Stennett. 

Mark is a shareholder in highly respected 
L.A. law firm Barnes, Morris, Klein, Mark, 
Yorn, Barnes & Levine. He began his profes- 

sional career back in 
1986, when he joined 
the Law Offices of Ross 
T. Schwartz, which 
eventually became 
Schwartz & Mark. That 
firm focused on repre- 
senting recording art- 
ists, independent la- 
bels, celebrity estates, 
songwriters, film com- 

posers, writers and actors. 
In 1992, Mark joined Giant Records, a joint 

venture with Warner Bros., as head of busi- 
ness affairs. He oversaw the contracts for such 
artists as Hammer, Color Me Badd and Big 
Head Todd & The Monsters, along with joint 
ventures and employee- executive deals. 

Meanwhile, he continued to work with cli- 
ents including Epitaph and Danny Elfman 
and consulting for The Smashing Pumpkins 
and other artists. From 1996 -1997 he worked 
as an Exec. VP at Epitaph, and in 1998 he 
moved his law practice into his home. He 
joined Barnes, Morris, Klein, Mark, Yorn, Bar- 
nes & Levine in 2000. 

fir itfr 

Doug Mark 

"In the U.S. market, the 

money has decreased and 

the rights taken by the 

labels have increased." 

Doug Mark 

a#,ndfrratxatoulir! /rr ,.r; 
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Client Base 

Mark says, "My clients range from suc- 
cessful recording artists to Oscar -winning 
film composers to label presidents to multi - 
platinum producers to new and unsigned 
artists to several independent labels. Also, 
[I represent] a couple of technology -based 
music companies and some actors and di- 
rectors. 

"Our firm is an amazing combination of 
youthful energy, a significant clientele and a 
broad spectrum of disciplines. By represent- 
ing banks and financial -equity players, major 
movie stars and prominent TV -show creators, 
we are overseeing deals at the highest levels 
of the entertainment industry. 

"We combine that with a synergy: I work 
with recording artists who are starring in mov- 
ies and actors and comedians making major 
record deals, and I am willing to work with 
new and unsigned artists. It adds up to the 
most exciting firm artists could have on their 
team. 

"Our combination of relationships with the 
bosses and work with street -level A &R, as 
well as our substantial regard for and history 
with the top independent artists and our deal - 
making skills, gives us a strong competitive 
advantage." 

You Need A Lawyer 

"Artists can and should create a street - 
level buzz on their own, through great 
shows, fan development and good music on 
the Internet and on disc," Mark says. "You 
never know exactly the right time for the 
professional - that is, the lawyer - to cap- 
italize on that process with an intensive 
shopping period leading to a record deal, 
but it is necessary for the professional to 
truly interface with the companies and not 
the artists. 

"In the U.S. market the money has de- 
creased and the rights taken by the labels have 
increased. Therefore - and without giving 
away my trade secrets - I look at the land- 
scape of each artist's situation combined with 
the label's policies and maneuver the most ap- 
propriate deal. 

"Sometimes we get paid a lot, sometimes 
the deal is short-term, in other situations the 

royalty is super -high, sometimes we create dif- 
ferent income streams, and sometimes we li- 
cense an existing record. It all depends, but it's 
always unique. I'm not interested in the cook- 
ie -cutter deals preferred by the labels and the 
volume -oriented law firms." 

Are U.K. Lawyers Different? 

"I believe that, with few exceptions, U.S. 
music lawyers are more entrepreneurial in 
their relationships than are U.K. -based law- 
yers," Mark says. "U.S. lawyers also seem 
more proactive and less traditional in their 
approach to an artist. That's not to say that 
U.K. counsel is any less effective or less pas- 
sionate. Their system works great, and the 
U.K. music scene is fantastic all the way 
around." 

"The focus on 

negotiating any 

record deal should be 

to ensure that the 

band has sufficient 

money to be able to 

live during the length 

of the contract 

period." 

Sarah Stennett 

irtHelo0 1. 

Who are some of the unsigned artists Mark 
currently represents? "Right now we have an 
exciting and diverse unsigned roster," he says. 
"From Austin's Wide Awake, with sellout 
shows and hit songs, to The Plebz in Los 
Angeles, a buzz band in a Bowie -esque rock 
vein. We have fantastic 'new folk' from The 
Chapin Sisters and Chris & Thomas." 

Mark also names Vitamin C and Kay Han- 
ley, as well as Hustle & Flow rapper Al Kapone 
and a new signing, synth pop band Test Your 
Reflex. "These artists will all be heard from in 
the very near future," he says. 

Across The Pond 

Sarah Stennett is a partner in Spraggon 
Stennett Brabyn, one of London's most inno- 
vative legal partnerships. She and partners 
Paul Spraggon and Andrew Brabyn set up the 
firm in 1996, and over the past nine years SSB 

has built a small and specialized team that 
works exclusively in 
the music, film and 
television fields. 

"We decided early 
on to exclusively repre- 
sent artists, managers 
and small independent 
labels," Stennett says. 
"Our clients range 
from Keane, The Prod 
igy and The Streets to 
Jem. We also represent producer -writers in- 
cluding Guy Sigsworth [Madonna, Seal, Bjork, 
Annie Lennox] and David Erikson." 

About her firm's philosophy, Stennett says, 
"We don't like to consider our involvement as 
'shopping.' It's not simply a case of blanket- 

Sarah Stennett 

mailing CDs out to every A &R person in our 
database. 

"We have forged strong relationships 
with both the U.K. and U.S. A &R commu- 
nities and make a judgment from our expe- 
rience as to which people may like each 
unsigned client. Our team will then facili- 
tate an introduction to ensure that all of 
those people whom we consider may like a 

particular artist get to hear them before the 
artist makes a decision on where the best 
place is to sign. 

"By being selective in the artists we choose 
to support and champion, and on account of 
our good track record from such introduc- 
tions, the impact of being an SSB- represented 
act is such that we can ensure any acts we in- 
troduce are given careful consideration." 

Stennett believes SSB is a law firm with a 

difference, saying, "Our team really cares 
what happens to our clients. We like to go 
above and beyond the call of lawyerly duty, 
making both crucial business and inspired 
creative introductions between our clients. 
Unlike many of the traditional firms, we do 
not work on retainers for the major labels. We 
believe that leaves us free to act 100% in the 
artist's best interests." 

The music business has undergone many 
changes over the past few years, so I ask Sten- 
nett if the way signings are handled has 
changed as well. "Not really," she says. "I have 
always told artists to find the right home and 
then think about how to make the deal work 
financially. 

"I was never an advocate of the late '80s and 
early '90s front -loaded deals, which offered 
extravagant personal advances but were in- 
effective in regard to developing the band's 
long -term career. 

"I think the focus on negotiating any 
record deal should be on ensuring that the 
band has sufficient money to be able to live 
during the length of the contract period, to 
enable them to tour effectively and to have 
all the necessary tools to promote and mar- 
ket their music. 

"I feel we have a thorough understanding 
of how the business operates - not only on a 

legal level, but in terms of the mechanics of 
taking an artist that is unsigned through to 
being an artist with a long -term career. 

"Our firm can help tailor any deal, guide 
artists through the quagmire of labels and 
A &R, and ensure the two- dimensional words 
of the contract fit into the reality of breaking 
an artist. I also think it is important in today's 
market to do deals as swiftly as possible." 

Stennett and her partners are also represent- 
ing some artists who are available for signing, 
licensing or publishing, including Republic Of 
Loose, The Howling Bells, The Recoil, Drive 
By Argument and Good Shoes. 

Finally, what does Stennett see as the key 
difference between lawyers in the U.S. and the 
U.K.? In a distinctly Liverpudlian rhythm, she 
replies, "The accent!" 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A &R Worldwide 

449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212, USA 

www.americanradiohistory.com

www.americanradiohistory.com


CLASSIC ROCK 
ADAM JACOBSON 
ajacobson@radioandrecords.com 

Indy's Indie 
Makes Its Mark 
WKLU sees success against corporate giants 

here's something different on the air in Indianapolis. It's 
8am on a Thursday, and this particular radio station is play- 

ing music - lots of it. In fact, in this hour there's just one three - 
minute break, at about 8:48. But that's nothing out of the ordi- 
nary at Classic Hits WKLU. One of the station's claims to fame 
is that it only stops the music once an hour. 

It's all part of a master plan thus far executed 
with much success by Russ Oasis, the hands - 
on owner of WKLU. Oasis also owns CHR/ 
Rhythmic WJFX (Hot 107- 9) /Ft. Wayne, IN, and 
he's perhaps best known for engineer- 
ing the 1997 sale of WRMA & WXDJ/ 
Miami by his former company, New 
Age Broadcasting, to Spanish Broad- 
casting System for $111 million. 

"I'm having a blast," says Oasis, 
who proudly calls himself a geek 
when it comes to radio. But while he's 
enjoying himself, the station is also a 

business, and Oasis understands that. 
"I really love radio, so I get a charge 
out of doing well," he says. "And when you do 
well, you make money and everybody's happy." 

A Stick Buyer 

Which leads us to WKLU. Why has Oasis 
embraced Indiana? "Back in 1992 I had obtained 
a license in Ft. Wayne through an [FCC] Docket 
80/90 expansion, so I understood the market 
well. And I'm a stick buyer. I like to buy sticks 

and improve them. I'm not a cash -flow buyer, 
I'm a distressed -property buyer." 

Before Oasis' arrival WKLU was an offbeat 
station that catered to a very passionate but small 
group of listeners. Today WKLU still has a bit 
of a renegade image, but Oasis and his team 
have tweaked the product to make the station 
more competitive. 

"This station was owned and operated by a 

family that loved radio but didn't really under- 
stand it," Oasis says. "They were hobbyists, and 
they felt that if you were a Brownsburg, IN sta- 

tion, you could never compete with 
the Indianapolis stations. They didn't 
really know the technical aspects of the 

station. If somebody told them they 
couldn't improve the signal, they be- 
lieved it without investigating further. 

"They were thrilled that they had 
paid maybe $200,000 or $300,000 for it 

and now all of a sudden it was worth 
$6 million or $7 million, but they 
didn't see that the station could be 

worth $40 million." 

Tighter And Stronger 

Oasis' first order of business was putting a 

plan in place to move WKLU's class A facility 

from Brownsburg into Marion County, IN, just 
west of downtown Indianapolis. 

The transmitter move also involved convinc- 
ing a station on a first-adjacent frequency to in- 

crease its power. When that station's owner 
didn't have the money to pump up the volume, 
Oasis gave him the necessary funds. Today 
WKLU has a significant signal throughout Mar- 
ion County and building penetration in down- 
town Indianapolis. 

Oasis then put his stamp on what came out 
of the speakers when listeners tuned to WKLU. 

"We bought the station on the 
18th of October and changed the 
format the next day," he says. 

"The old format was - and I 
know this is going to sound re- 

ally strange - 'Take the albums 
that people play and find the 
cuts that nobody plays.' It was 
deep cuts by classic rock artists 
with an occasional song that 
was better -known - if the own- 
er's brother's girlfriend liked it. 
They'd play Beatles cuts, but 
they'd play obscure Beatles cuts, 
like 'Blue Jay Way.' It was ex- 

tremely quirky." 
Oasis put in place a broad play - 

list featuring rock titles from the 
late 1960s through the early 1990s, 

some familiar and some not -so-fa- 

miliar, and it obviously worked. 

Russ Oasis 

ONE DRIVEN OWNER When WKLU /Indianapolis owner 

Russ Oasis isn't doing something at the station, he can often be 

found racing his Dodge Viper Competition Coupe at tracks 

throughout the East Coast. 

More Music In The Morning 
While talk- oriented morning hosts Bob & Tom enjoy stellar ratings at 

Clear Channel Classic Rocker WFBQ /Indianapolis, independently 
owned WKLU has attracted listeners in the wakeup hours by focus- 
ing on what it does: playing lots of music. Here's a look at the 10am 

hour from Aug. 10, courtesy of Mediabase 24/7. 

THIN LIZZY The Boys Are Back In Town 

EARTH, WIND & FIRE Shining Star 

GARY NUMAN Cars 

CROSBY, STILLS & NASH Just A Song Before I Go 

ROLLING STONES Paint It, Black 

BOSTON Feelin' Satisfied 

BOB DYLAN Like A Rolling Stone 

GORDON LIGHTFOOT Wreck Of The Edmund Fitzgerald 

ROD STEWART Hot Legs 

CREEDENCE CLEARWATER REVIVAL Who'll Stop The Rain 

TINA TURNER What's Love Got To Do With It 

TOMMY JAMES & THE SHONDELLS Mony Mony 

YES Owner Of A Lonely Heart 

WANG CHUNG Dance Hall Days 

In fall 2004 the station earned a 2.012+ in the Indi- 

anapolis Arbitrons. In winter 2005 WKLU grew to 

a 3.6. It repeated the feat in spring 2005 in an ultra - 
competitive environment that saw the debut of two 

new stations in late March. 

Getting there didn't involve an abrupt change 
in direction from the old, laissez -faire WKLU. "I 

don't like to go in like a bull in a chi- 

na shop and say, 'We're gonna 
change this and we're gonna do that,' 
Oasis explains. "I said, 'Let's make a 

few tweaks and adjustments and see 

what happens.' 
"We had plenty of time before the 

tower moved. If it didn't work, we 
could look at a new format when the 

tower moved. I just did what I know 
best and put the emphasis on the product. We're 

a product -driven radio station - the product be- 

ing the whole entertainment package." 

The 'Russ Line' 

"I'm really proud of the way this station 
sounds," Oasis continues. "I'm not quite 100% 

all the way on all of the air talent, but they're 
coming along. I didn't fire anybody when I took 
the station over, but some of the people who 
worked there had never worked at a station be- 
fore, so we have to bring them up to speed, and 
that takes a little while. 

"I thought it'd be fun to not sacrifice anybody 
if I could. I've been at too many stations and have 
been fired too many times to blow people off. 

We have not let any air talent go. We have all of 

the same air talent that was there, plus a couple 
of new guys." 

The airstaff includes several veterans of Clear 

Channel's crosstown Classic Rock giant, WFBQ. 

"PD /morning host Libby Farr was on The Bob 

& Tom Show, and [evening host] Jay Baker was 
also there for a long time," Oasis says. Afternoon 
host Adam Ritz and nighttimer Danno both 
came on board after stints at Clear Channel Al- 

ternative WRZX /Indianapolis. 
Oasis says that bringing in listeners to WKLU 

was a slow, steady process that involved no ad- 
vertising whatsoever. "We made small changes 
over a long period of time, and we haven't done 
any external marketing," he says. "I haven't 
spent a nickel. Not a nickel. Our station has 
grown by word of mouth. It's almost a cult sta- 
tion at this point." 

Yet WKLU has held its own against not only 
WFBQ - which has lost 1.5 shares since Oasis 
took over WKLU -but also against WJJK (104.5 

Jack -FM), which Susquehanna flipped from Old- 
ies in mid -March. Additionally, Emmis' late - 
March change of Hot AC WENS to a "Jack" -like 

Country presentation as "Hank FM" took the 
market by storm in the spring. 

WKLU is staying the course and will let the 

market settle down before making any adjust- 
ments. Oasis has reacted, however, 
to the Jack tactic of telling listeners 
not to bother calling in to make re- 

quests. "I bought a cell phone in In- 

dianapolis with a phone number 
that has my name in it," he says. 

"We then cut promos that said 'If 
you want to talk to the owner of the 

station at any time, night or day, 
about radio, give him a call at 525 - 

RUSS. The calls would shock you. I have never 
ever been at a station that had such an incredi- 
ble groundswell of listener support. 

"Libby dears out all of the messages for me ev- 

ery day so we can use them on the air. Frankly, 

word of mouth is more powerful than advertising, 

because with advertising you're subject to a pitch. 

If you can get real people to talk about your sta- 

tion, you have an endorsement from your peers." 

Making Money 

And the audience is listening. Oasis says 
WKLU is already beating WFBQ at night in the 
25-54 demo, and it's getting closer in afternoons: 
WKLU was No. 5 in the winter book, and WFBQ 

was No. 2. In middays WKLU had a 6.0 25 -54 

during the winter, while WFBQ had a 6.6. 

"It's all about the product," Oasis says. "We're 

playing great music - better music, more interest- 

ing music. That's what people listen to FM radio for. 

This isn't rocket science, this is common sense." 

How does Oasis make money, though, with 
three or four commercials per hour? "It's about 
having ratings and then charging a fair amount 
for the commercials," he says. "During consoli- 

dation the stations that were so eager to get more 

revenue lowered the price of their commercials 
and added spots. We've done the opposite: We've 

lowered the number of commercials and raised 

the price of them. A lot of clients out there won't 
pay, but that's OK. When you only have four com- 

mercials an hour, you don't need a lot of clients." 

Of course, all this comes easily when you're 
a mom -and -pop outlet. "I don't need to satisfy 
any board of directors," Oasis says. "I don't need 
to satisfy, and I don't care about, Wall Street. I 

can make money with four commercials an hour 
-a lot of money." 
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CHR/POP 
KEVIN CARTER 
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PART Two OF A TWO -PART SERIES 

The Return Of 

Ratingspalooza 
Spring -book parties erupt, sponsored 
by Sara Lee & Budweiser 

he Arbitron gods were berry, berry good to the Pop format 
in the spring book. Many of our compadres around the coun- 

try were blessed with stellar numbers, delivered hot and fresh 
from the ratings monolith. 

With the "empty" light blinking on our T &E 

budget, we were forced to get creative, going 
old- school to speak to PDs via something 
called a telephone, as well as that newfangled 
e-mail thing, rather than harassing them in 
person. But we are pleased as punch to be able 
to give you this second helping of Pop ratings 
success stories. 

WNCl/Columbus, OH 

"Screwed one book and kissed the next - 
kind of reminds me of marriage," says 
WNCI /Columbus, OH PD Michael McCoy, 
surveying his domain 
from the lofty perch of 
No. 1 in the market 
12 +, with a truly ridic- 
ulous 9.2. Let us pause 
to ponder that number. 
Now hang on to some- 
thing, because it only 
gets sicker from here. 

"We're also No. 118- 
34 and 25 -54, and by a 
nice margin," McCoy 
says. Does he think his sales department can 
sell these kinds of challenging numbers? "If 
they can't, we should all get out of the busi- 
ness," he says, laughing. "I'm going to take 
the next 90 days and have some fun." 

The obvious reaction to numbers this in- 
sane from some smartass who writes for an 
industry rag would be to say to McCoy, 
"There's nowhere to go from here but down, 
pal," so that's what we say, to which McCoy 
replies, "I know, but the scary part is, we're 
dropping our worst month - an 8.2 - in the 
next phase and holding on to a 9.4 for May 
and a 10.4 for June. 

"And in 25 -54 we're dropping an 8.3 and 
holding a 9.2 and 12.0. That is just sick. If I was 
smart, I would make like Michael Jordan and 
immediately announce my retirement and go 
out on top." 

WZEE (2104)/Madison 

WZEE (Z104) /Madison is No. 112+ again. 
Yawn. "We're also No. 1 with persons and 
women 18 -34 and 18 -49 and No. 2 with 25 -54 
women, so, yeah, it was a good book," Z104 
PD Jon Reilly says, trying to appear casual. 
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Michael McCoy 

"Our winter book was solid, and we man- 
aged to carry those numbers through. We had 
a bad May but a huge June, so everything bal- 
anced out." 

Reilly gives credit for the gains to several 
high -profile promotions during the spring 
book. "Our morning team, Connie & Fish, 
helped raise over $400,000 for the University 
of Wisconsin Children's Hospital," he says. 
"Plus, we did the old 'Live in It to Win It' deal, 
which had never been done in this market." 

Z104 did put a little twist on the contest, 
which was held in a Scion: "We moved the car 
to a new location each day to maximize its vis- 
ibility," Reilly says. 

WSTO (Hot 96)/Evansville, IN 

Another first -time PD had a spring book 
worthy of being bragged about: It's our old 
pal Stan "The Man" Priest, broadcasting live 
from the spacious lobby of South Central 
CHR /Pop WSTO (Hot 96) /Evansville, IN and 
sporting an 8.1 -9.2 book, good enough for 
third 12 +. 

"We're also No. 118 -34, with an 18.1 share, 
and No. 1 18-34 across the board in every day - 
part, including me in middays," says Priest. 
"Even I can't screw this up." 

The numbers are especially gratifying giv- 
en that Hot 96's Booker & Diane morning 
show made some dramatic changes just be- 
fore the book started. Namely, it lost Diane. 
"She crossed the hall to our monster AC sta- 
tion WIKY, No. 1 in the market with a friggin' 
17.8 share," Priest says. 

"Producer Sarah Pepper was upped to co- 
host, and despite the 
fact that Booker is still 
with the show, the 
move paid off. They 
held on to the No. 1 

spot in their target 
demo, which is gratify- 
ing as hell. I can 
breathe now." 

Finally, Priest, whose 
station is currently un- 
monitored, provides 

this food for thought: "If you took into con- 
sideration all the Pop stations monitored by 

Stan 'The Man' 
Priest 

Mediabase, we would be ranked No. 15 in the 
country, based on our 18-34 AQH." 

KSLZ (Z107.7) /St. Louis 
"I feel like a man without a country" That's 

Tommy Austin, PD of Clear Channel's KSLZ 
(Z107.7) /St. Louis, which vaulted 4.5- 5.812 +, 

good enough for third in the market. Austin 
is in the interesting position of having trans- 
ferred from sister KHFI /Austin exactly half- 
way through the spring 
book. 

"I was in Austin for 
45 days of the book 
and here the other 45," 
Austin says. The good 
news: Both his former 
and his current station 
had great books, so 
he's OK with sharing 

Tommy Austin the credit. "This sta- 
tion did an outstanding job," he says. "We're 
No. 118 -34, No. 218-49 and No. 1 with wom- 
en 18-24 and 25 -34. 

"Also, our morning guy, MJ Kelli [syndi- 
cated from sister WFLZ /Tampa], continues to 
dominate. He's No. 1 18 -34 and even beat 
Howard Stern. All around, it was a great book. 
I would like to thank MD Taylor J, Promotions 
Director Craig Carmichael and former PD 
Boomer and his crew. We have a great team 
in place here." 

WKFR/Kalamazoo, MI 
Another guy in a unique position is Keith 

Curry, who just six weeks ago strolled in the 
door as PD of Kalamazoo's new No. 1, Cu- 
mulus CHR /Pop WKFR. He was just in time 
to unpack and gaze in awe as a 9.4 -11.7 book 
fell directly into his lap. 

"Yes, I'm a genius," Curry says, laughing. 
"What a way to walk in here. Thankfully, 
there was already a team in place here that 
was strong enough to get it done. I'm fortu- 
nate to be working with some real pros, in- 
cluding OM Mike McKelly and Cumulus VP/ 
Top 40 Programming Jan Jeffries." 

Curry is best -known for his long stint as 
Asst. PD /MD at WDRQ /Detroit, a job that 
lasted until WDRQ flipped from CHR /Pop 
to Adult Train Wrecks - er, Adult Hits - and 
everyone got blown out. "This is my first PD 
gig, and it's at a No. 1 station, so all I can do 
is completely screw it up from here," Curry 
says. 

"I'll try to make it slightly better by add- 
ing some little touches, but if it ain't broke, 
I'm going to stay out of the way. This is a great 
situation. I feel like the running back who just 
came into the game off the sidelines and Brett 
Favre just handed off the ball to me. I've been 
practicing most of my life for this." 

WILN (Island 1061/ 
Panama City, FL 

For the first time, Styles Media is No. 1 in 

its home market of Panama City, FL. Styles 
CHR /Pop WILN (Island 106) soared to ridic- 
ulous heights in the spring, leaping 5.0 -11.1 

12+ and tying for No. 1 in the market with 
Clear Channel Country WPAP. The last time 
WILN was in the top slot was back in 1998, 

four years before Styles bought the station. 
Styles owns three of Panama City's top four 

stations 12 +, with WILN, Active Rock WYYX 

and FM Talker WYOO, and, for the first time, 
its five -station cluster has the largest share in 
the market. 

Now, please welcome Styles Media pro- 

gramming chief Anthony Acampora, whom 
we know personally: "Styles co-founder /GM 
Kim Styles and Director /Programming Keith 
Allen led an amazing team this book. Island 
has weathered the storm of a direct competi- 
tor as well." 

KELZ (Z106.7)/San Antonio 
As you read this, KELZ (Z106.7) /San An- 

tonio PD /midday guy Doug Bennett is in the 
process of changing his station's positioner to 
"The chicks dig us." With Z106.7 moving up 
4.3 -6.7 in women 18 -34 and muscling its way 
into the top 10 across the board in female dem- 
os - even 25-54 - he's pretty happy with his 
spring results. 

"It was not a bad book," Bennett says, ca- 
sually mentioning that Z106.7 rose more than 
a full point 12 +, 2.0 -3.1. "Overall, I'm reason- 
ably pleased with it. TSL was a real strong 
point for us too. We picked up about an hour 
a week in a lot of demos, and that makes a 

pretty big difference." 
Z106.7 builds in from 
the young end, and 
the station was No. 2 

in teens, with an 11.8. 

"Our spring book 
was a lesson in 'What 
you target is what you 
get traction in,'" Ben - 
nett says. "We really 
are a female- targeted 
station. Not to say that we're alienating guys, 
since there are some male numbers there, but 
the women lead the way. That applies to ra- 
dio, and other things too." 

WAKS (96.5 Kiss FM) /Cleveland 
We caught up with WAKS (96.5 Kiss FM)/ 

Cleveland PD Dan Mason as he was franti- 
cally putting out fires to pester him about his 
4.0- 5.012+ spring book. 

"The book where we had the fewest peo- 
ple working here and everyone was working 
crazy hours is the book where we put up some 
of the best numbers," Mason says. "Don't let 
corporate know about that. As soon as my Sr. 

VP figures it out, he'll never let me leave the 
office." 

Kiss did well across 
the board in its target 
demos: It was No. 218- 
34 and also took second 
place with women 18- 

49 ("We've never done 
well in that demo," 
Mason says). In worn - 
en 18-34 the station was 
No. 1 overall and tied 
for second in morn- 
ings. 

"Our gratitude to [morning host] Valentine 
for working as hard as he does," says Mason, 
who also points out that Kiss has trended up 
for eight of its last nine books, showing steady 
growth. 

Kiss also scored big from its hottest -mom- 
in- Cleveland contest. "It's our 'Moms I'd Like 
to Kiss,' so rather than MILE, it's MILK," Ma- 
son says. "It turned out that one of our final- 
ists was in Playboy. 

"Someone Googled her name and found 
this link and sent it to us. It was all these soft - 
core porn pictures of her. She was the hot- 
test mom, but she finished dead last among 
our five finalists because of the backlash. But, 
good God, it did create some fun in the of- 
fice." 

Doug Bennett 

Dan Mason 
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August 19, 2005 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

MARIAH CAREY We Belong Together (/s /and /LOJMG) 8344 257 692347 19 11710 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 7763 -275 641519 20 11810 

D.H.T. Listen To Your Heart (Robbins) 7433 +179 535008 13 11811 

PUSSYCAT DOLLS IIBUSTA RHYMES Don't Cha (A &M /lnterscope) 7344 +245 576468 17 11310 

RIHANNA Pon De Replay ( DefJam /IDJMG) 6829 +341 567288 11 11610 

LIFEHOUSE You And Me (Geffen) 6461 +259 476064 18 11112 

FAT JOE fINELLY Get It Poppin' (Atlantic) 5435 +222 387938 12 10910 

BLACK EYED PEAS Don't Phunk With My Heart (A &M /lnterscope) 5423 -843 398797 18 11610 

PAPA ROACH Scars (Geffen) 4946 -488 352004 26 11310 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 4942 +661 411633 11 11112 

GWEN STEFANI Cool ( /nterscope) 4482 +63 321972 8 11710 

WEEZER Beverly Hills (Geffen) 4084 +601 233877 11 10714 

NATASHA BEDINGFIELD These Words (Epic) 3867 +127 235308 14 11410 

FRANKIE J. How To Deal (Columbia) 3848 +86 278355 14 10210 

GREEN DAY Holiday (Reprise) 3762 -205 228666 14 10410 

BOW WOW fIOMARION Let Me Hold You (Columbia) 3607 +407 301000 8 9314 

WILL SMITH Switch (/nterscope) 3556 511 267602 26 11110 

MARIAN CAREY Shake It Off (island /IDJMG) 3394 +612 261793 5 11115 

3 DOORS DOWN Let Me Go (Republic /Universal) 3345 -70 245507 32 10810 

GWEN STEFANI Hollaback Girl (lnterscope) 2964 -588 180330 20 11810 

BLACK EYED PEAS Don't Lie (A &M /lnterscope) 2634 +674 202479 3 10716 

LUDACRIS Pimpin' All Over The World (DefJam South / /DJMG) 2401 +353 172378 8 8618 

CIARA fILUDACRIS Oh (LaFace /Zomba Label Group) 2334 400 163696 17 10710 

COLDPLAY Speed Of Sound (Capitol) 2296 -98 115690 10 9010 

BACKSTREET BOYS Just Want You To Know (Jive /Zomba Label Group) 2205 +207 141717 5 10515 

CLICK FIVE Just The Girl (Lava) 2194 +251 108705 8 9216 

PRETTY RICKY Grind With Me (Atlantic) 2071 530 129921 16 8510 

50 CENT Just A Lil' Bit (Shady /Aftermath //nterscope) 1886 -548 133170 16 10210 

LIL ROB Summer Nights (Upstairs) 1847 +21 118262 8 5511 

GORILLAZ Feel Good Inc. (Virgin) 1538 +298 63710 7 86112 

SIMPLE PLAN Untitled (Lava) 1479 237 121780 19 9310 

AKON Belly Dancer (Bonanza) (Universal) 1393 +216 128432 6 5113 

BOWLING FOR SOUP Ohio... (Silvertone /Jive /Zomba Label Group) 1351 18 56235 7 7610 

50 CENT fIMOBB DEEP Outta Control (Shady /Aftermath //nterscope) 1262 +149 72513 6 5313 

ROB THOMAS This Is How A Heart Breaks (Atlantic) 1259 +91 61051 6 6012 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 1184 -254 97508 19 9810 

CRAZY FROG Axel F (Universal) 1066 +206 75015 3 3013 

JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 846 -546 32911 8 6510 

HOPE PARTLOW Who We Are (Virgin) 835 71 18632 9 5710 

HILARY DUFF Wake Up (Hollywood) 726 48 24565 4 5610 

F00 FIGHTERS Best Of You (RCA /RMG) 632 +39 16927 4 5515 

DESTINY'S CHILD Cater 2 U (Columbia) 624 +80 29211 3 3315 

YING YANG TWINS fIMIKE JONES Badd (TVT) 578 +119 29511 2 2913 

3 DOORS DOWN Here By Me (Republic /Universal) 525 +100 16592 2 4215 

PRETTY RICKY Your Body (Atlantic) 511 +158 35376 1 26112 

KELLY CLARKSON Because Of You (RCA /RMG) 498 +196 79111 1 77166 

BLACK EYED PEAS My Humps (A &M /lnterscope) 489 +177 49763 1 9I4 

ALL-AMERICAN REJECTS Dirty Little Secret ( /nterscope) 470 +10 13545 2 3511 

FALL OUT BOY Sugar, We're Goin' Down (island /IDJMG) 465 +180 16827 1 43116 

ANNA NALICK Breathe (tam) (Columbia) 454 +57 22964 3 2713 

118 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from Arbitren Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

POWERED 

MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL)SI ADDS 

KELLY CLARKSON Because Of You (RCA /RMG) 66 

FALL OUT BOY Sugar, We're Goin' Down (Island /[DJMG) 16 

RYAN CABRERA Shine On (E. V.L.A./Atlantic) 13 

GORILLAZ Feel Good Inc. (Virgin) 12 

WILL SMITH Party Starter (/nterscope) 12 

PRETTY RICKY Your Body (Atlantic) 12 

GAVIN DEGRAW follow Through (J /RMG) 10 

BOW WOW fICIARA Like You (Columbia) 9 

JOSH KELLEY Only You (Hollywood) 9 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

BLACK EYED PEAS Don't Lie (A &M //nterscope) +674 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) +661 

MARIAN CAREY Shake It Off (island /IDJMG) +612 

WEEZER Beverly Hills (Geffen) +601 

BOW WOW fIOMARION Let Me Hold You (Columbia) +407 

LUDACRIS Pimpin' All Over The World (DefJam South /IDJMG) +353 

RIHANNA Pon De Replay (DelJam //DJMG) 

GORILLAZ Feel Good Inc. (Virgin) 

LIFEHOUSE You And Me (Geffen) 

CLICK FIVE Just The Girl (Lava) 

NEW & ACTIVE 

+341 

+298 

+259 

+251 

BETTER THAN EZRA A Lifetime (Artemis) 

Total Plays: 446, Total Stations: 32, Adds: 0 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 

Total Plays: 403, Total Stations: 21, Adds: 6 

MARCOS HERNANDEZ If You Were Mine (Ultras) 

Total Plays: 392, Total Stations: 16, Adds: 4 

KACI BROWN Unbelievable (A &M) 

Total Plays: 349, Total Stations: 32, Adds: 1 

FEFE DOBSON Don't Let It Go To Your Head (Island //DJMG) 

Total Plays: 346, Total Stations: 42, Adds: 8 

TOMMY LEE fIBUTCH WALKER Good Times (TL Education Services) 

Total Plays: 299, Total Stations: 21, Adds: 4 

GAVIN DEGRAW Follow Through (J/RMG) 

Total Plays: 292, Total Stations: 41, Adds: 10 

SWITCHFOOT Stars (Columbia) 

Total Plays: 263, Total Stations: 32, Adds: 5 

BOW WOW fICIARA Like You (Columbia) 

Total Plays: 254, Total Stations: 19, Adds: 9 

NICKELBACK Photograph (RoadrunnerlIDJMG) 

Total Plays: 205, Total Stations: 19, Adds: 8 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

Powergold 
The Leaders in Advanced Music Scheduling Software for Windows 98/MENT/2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our 
other systems seamlessly. The reliability, customer service, and support that the folks at 

Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President ' S A T E L L I T E 

Programming Services xÿ R A D I O 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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August 19, 2005 
ARTIST TITLE LABELIS, 

PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A &M /lnterscopel 

MARIAH CAREY We Belong Together (/s /and /IDJMG) 

D.H.T. Listen To Your Heart (Robbins) 

LIFEHOUSE You And Me (Geffen) 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 

RIHANNA Pon De Replay (DefJam //DJMG) 

BLACK EYED PEAS Don't Phunk With My Heart (A &M /lnterscopel 

GWEN STEFANI Cool (lnterscope) 

PAPA ROACH Scars (Geffen) 

FAT JOE fINELLY Get It Poppin' (Atlantic) 

GREEN DAY Holiday (Reprise) 

WEEZER Beverly Hills (Geffen) 

FRANKIE J. How To Deal (Columbia) 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /At /antic) 

NATASHA BEDINGFIELD These Words (Epic) 

BOW WOW f/OMARION Let Me Hold You (Columbia) 

MARIAN CAREY Shake It Off (island /IDJMGI 

3 DOORS DOWN Let Me Go (Republic /Universal) 

COLDPLAY Speed Of Sound (Capitol) 

WILL SMITH Switch (lnterscope) 

BLACK EYED PEAS Don't Lie (A &M /lnterscopel 

CIARA fILUDACRIS Oh ILO -ace /Zomba Label Group) 

ROB THOMAS This Is How A Heart Breaks (Atlantic) 

CLICK FIVE Just The Girl (Lava) 

GWEN STEFANI Hollaback Girl (lnterscope) 

BACKSTREET BOYS Just Want You To Know (Jive /Zomba Label Group) 

PRETTY RICKY Grind With Me (Atlantic) 

LIL ROB Summer Nights (Upstairs) 

LUDACRIS Pimpin' All Over The World (DefJam South //DJMG) 

BOWLING FOR SOUP Ohio... (Silvertone /Jive /Zomba Label Group) 

GORILLAZ Feel Good Inc. (Virgin) 

50 CENT Just A Lil' Bit (Shady /Aftermath /lnterscope) 

JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 

SIMPLE PLAN Untitled (Lava) 

50 CENT fIMOBB DEEP Outta Control (Shady /Aftermath /lnterscope) 

CRAZY FROG Axel F (Universal) 

AKON Belly Dancer (Bonanza) (Universal) 

CUTTING EDGE Everytime I Try (Thunderquest) 

3 DOORS DOWN Here By Me (Republic /Universal) 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 

F00 FIGHTERS Best Of You (RCA/RMG) 

FRICKIN' A Naked In My Bed (Toucan Cove /Alert) 

JEANNIE KENDALL You Just Don't Get Me - Do You? (Golden Music) 

HILARY DUFF Wake Up (Hollywood) 

CRINGE Burn (Listen) 

KELLY CLARKSON Because Of You (RCA /RMG) 

ALL -AMERICAN REJECTS Dirty Little Secret (lnterscopel 

FALL OUT BOY Sugar, We're Gain' Down (island /IDJMG) 

CARRIE UNDERWOOD Inside Your Heaven (Arista) 

CHERRY MONROE Satellites (Rust /Universal) 

TOTAL 

4206 

4068 

4057 

3896 

3774 

3682 

3305 

2877 

2845 

2815 

2385 

2357 

2157 

2131 

2091 

1743 

1675 

1648 

1588 

1585 

1360 

1358 

1316 

1258 

1215 

1186 

1175 

1163 

1129 

955 

843 

700 

694 

670 

659 

547 

454 

368 

366 

350 

330 

315 

279 

253 

253 

240 

238 

227 

226 

217 

PLAYS AUDIENCE 

+91 

-127 

+12 

+185 

-207 

+140 

263 

+242 

+34 

+219 

-83 

+389 

+58 

+368 

+164 

+276 

+297 

-300 

-101 

-451 

+509 

+29 

+57 

+111 

-275 

+197 

-317 

+73 

+237 

+76 

+167 

181 

-380 

-241 

+118 

+171 

+57 

+18 

+172 

150 

+18 

-38 

+42 

+15 

91 

+168 

+52 

+97 

+16 

+9 

TOTAL 

100) 

67662 

66951 

67018 

65613 

61057 

60884 

52668 

47798 

42625 

44295 

38060 

38269 

34337 

32228 

33858 

25752 

28504 

26056 

25408 

26393 

24287 

21308 

21401 

20939 

18356 

19146 

16638 

20201 

17854 

15568 

10887 

9938 

9984 

9747 

10374 

8514 

7758 

5767 

5719 

5849 

5300 

5361 

4221 

3156 

4789 

4015 

4014 

3066 

3267 

3544 

WEEKS ON 

CHART 

17 

19 

14 

18 

19 

10 

18 

8 

27 

12 

14 

11 

14 

10 

13 

7 

6 

33 

13 

26 

3 

16 

8 

7 

20 

5 

14 

7 

8 

7 

8 

14 

8 

19 

5 

2 

4 

7 

2 

19 

4 

6 

4 

2 

18 

1 

1 

1 

3 

3 

TOTAL STATIONS/ 
ADDS 

6910 

6710 

6810 

6910 

6310 

6410 

6510 

6910 

5710 

6210 

6110 

6212 

6110 

6316 

5610 

5713 

6013 

4610 

5411 

5110 

6018 

4310 

5110 

4912 

4310 

4712 

3810 

4310 

5218 

3811 

4015 

3010 

2810 

2310 

3313 

2812 

2414 

1610 

2417 

1910 

1511 

1810 

911 

1710 

710 

31122 

1612 

1112 

910 

1010 

MOST ADDED' 
ARTIST TITLE L46ELS ADDS 

KELLY CLARKSON Because Of You (RCA /RMG) 22 

NICKELBACK Photograph (Roadrunner / IDJMG) 9 

RYAN CABRERA Shine On (EV.L.A. /Atlantic) 9 

SAVING JANE Girl Next Door (Toucan Cave /Alert) 9 

BLACK EYED PEAS Don't Lie (A &M /lnterscope) 8 

LUDACRIS Pimps' All Over The World (Del Jam South /IDJMG) 8 

3 DOORS DOWN Here By Me (Republic /Universal) 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 6 

GORILLAZ Feel Good Inc. (Virgin) 5 

AKON Belly Dancer (Bananzal (Universal) 4 

WILL SMITH Party Starter (lnterscope) 4 

PRETTY RICKY Your Body (Atlantic) 4 

BOW WOW fICIARA Like You (Columbia) 4 

SALLY ANTHONY (15TH WARD WEEBIE Vent (Gracie Productions) 4 

MARIAH CAREY Shake It Off (Island / IDJMG) 3 

BOW WOW fIOMARION Let Me Hold You (Columbia) 3 

50 CENT fIMOBB DEEP Outta Control (Shady /Altermath /lnterscope) 3 

GAVIN DEGRAW Follow Through (J /RMG) 3 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TIT,E L4BELS INCREASE 

BLACK EYED PEAS Don't Lie (A &M /lnterscopel +509 

WEEZER Beverly Hills (Geffen) +389 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) +368 

MARIAH CAREY Shake It Off (lslandllDJMG) +297 

BOW WOW fIOMARION Let Me Hold You (Columbia) +276 

GWEN STEFANI Cool (lnterscope) +242 

LUDACRIS Pimpin' All Over The World (Del Jam South /IDJMG) +237 

FAT JOE fINELLY Get It Poppin' (Atlantic) +219 

BACKSTREET BOYS Just Want You To Know 

(Jive /Zomba Label Group) +197 

LIFEHOUSE You And Me (Geffen) +185 

3 DOORS DOWN Here By Me (Republic /Universal! +172 

CRAZY FROG Axel F (Universal) +171 

KELLY CLARKSON Because Of You (RCA /RMG) +168 

GORILLAZ Feel Good Inc. (Virgin) +167 

NATASHA BEDINGFIELD These Words (Epic) +164 

RIHANNA Pon De Replay (DelJam /IDJMG) +140 

NICKELBACK Photograph (Roadrunner /IDJMG) +140 

50 CENT fIMOBB DEEP Outta Control 

(Shady /Aftermath /lnterscopel +118 

CLICK FIVE Just The Girl (lava) +111 

FALL OUT BOY Sugar, We're Goin' Down (lslandllDJMG) +97 

PRETTY RICKY Your Body (Atlantic) +95 

PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha 

A &M /lnterscopel +91 

WILL SMITH Party Starter (lnterscopel +90 

BOWLING FOR SOUP Ohio (Come Back To Texas) 

(Silvertone/Jive /Zomba Label Group) +76 

RYAN CABRERA Shine On (E.VL.A./Atlantic) +74 

LIL ROB Summer Nights (Upstairs) +73 

YING YANG TWINS fIMIKE JONES Badd (TVT) +62 

GAVIN DEGRAW Follow Through (J /RMGI +62 

SWITCHFOOT Stars (Columbia) +59 

FRANKIE J. How To Deal (Columbia) +58 

69 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. 
© 2005 Radio & Records 

Emp1Dy2 Pricing P1airi 
You Pay What We Pay 

We've Eliminated the Sales Commissions 
Until Labor Day, and are Passing the 
Savings - Up to 20% - on to You! 

illa . mu The Music Testing Specialists. 
www.ComQuestMusicTesting.com 

619- 659 -3600 
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August 19, 2005 

RateTheMusic;ö,m 

Artist Title (Label) 

CHR/POP 

America's Best Testing CHR/Pop Songs 12+ 
For The Week Ending 8/19/05 

TW LW 

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 4.37 4.32 

LIFEHOUSE You And Me (Geffen) 4.13 4.12 

D.H.T. Listen To Your Heart (Robbins) 3.98 3.85 

BACKSTREET BOYS Just Want... (Jive/Zomba Label Group( 3.98 - 
SIMPLE PLAN Untitled (Laval 3.95 3.92 

PAPA ROACH Scars (Geffen) 3.94 3.91 

CLICK FIVE Just The Girl (Laval 3.93 4.05 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 3.92 3.88 

3 DOORS DOWN Let Me Go /Repubk/Universal/ 3.89 3.90 

GWEN STEFANI Cool (Interscopel 3.83 3.72 

GREEN DAY Holiday (Reprise) 3.80 3.81 

MARIAN CAREY We Belong Together (Island /IDJMG) 3.77 3.72 

WEEZER Beverly Hills (Geffen) 3.77 3.70 

GWEN STEFANI Hollaback Girl (Interscopel 3.69 3.55 

WILL SMITH Switch (lnterscope) 3.65 3.63 

BLACK EYED PEAS Don't Phnk With My Heart (A&Mhde cci e/ 3.62 3.70 

NATASHA BEDINGFIELD These Words (Epic) 3.60 3.58 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 3.57 3.63 

PUSSYCAT DOLLS fIB. RHYMES Don't Cha (A&M/Jotescgole) 3.53 3.64 

FAT JOE fINELLY Get It Poppin' (Atlantic) 3.53 3.53 

RIHANNA Pon De Replay (Del Jam/IWMG) 3.52 3.54 

FRANKIE J. How To Deal (Columbia) 3.51 3.56 

MARIAN CAREY Shake It Oft (lslandlIDJMG) 3.48 3.42 

COLOPLAY Speed Of Sound (Capitol) 3.42 3.33 

CIARA fILUDACRIS Oh (Laface /Zomba Label Group) 3.31 3.30 

BABY BASH Baby I'm Back (Latium /Universal) 3.24 3.37 

BOW WOW fIOMARION Let Me Hold You (Columbia) 3.23 3.11 

50 CENT Just A Li' Bit (Shady/ARermath /Interscope) 3.07 3.10 

LUDACRIS Pmpn' Al Over The World Oef Jam SoutMLUMG) 3.04 3.13 

W' W W 
Famil Burn 12-17 18-24 25-34 

100% 31% 4.43 4.57 4.17 

94% 27% 4.20 4.10 4.17 

96% 27% 4.43 4.18 3.54 

69% 9% 4.13 4.32 3.10 

97% 31% 4.04 4.09 3.84 

94% 35% 4.20 4.09 3.75 

69% 11% 4.43 3.97 3.59 

98% 35% 4.04 3.95 3.87 

96% 39% 3.84 4.02 3.95 

90% 19% 3.71 3.95 3.94 

98% 33% 3.81 3.87 3.60 

99% 46% 3.76 3.93 3.62 

85% 24% 3.97 3.78 3.71 

99% 58% 3.49 3.65 3.94 

98% 46% 3.48 3.63 3.82 

99 °-o 47% 3.61 3.55 3.66 

88% 28% 3.59 3.70 3.31 

90 °° 27% 3.95 3.34 3.73 

98% 44% 3.76 3.40 3.55 

93% 31% 3.79 3.49 3.56 

95% 39% 3.70 3.60 3.33 

83% 29% 3.78 3.51 3.59 

72% 22% 3.53 3.82 3.40 

80% 29 ° %° 3.27 3.30 3.57 

96% 52% 3.47 3.40 3.22 

89% 39% 3.40 3.29 3.25 

77% 29% 3.67 3.38 3.33 

96 % 52% 3.28 3.12 3.03 

75% 36% 3.09 3.25 2.98 

Total sample sae is 356 respondents Total average lavorability estimates are based on a scale of 1 -5. i 1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based 

on persons 12 +. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic.com The RTM system, is available for local radio stations by 

calling 818. 377.5300. RateTheMusic.com data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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CHR /POP TOP 30 
MF,U ASF 

ARTIST TITLE LABEL(S) 

RIHANNA Pon De Replay (DelJarn/IDJMG) 

MARIAN CAREY We Belong Together (Island /IDJMGI 

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 

D.H.T. Listen To Your Heart (Robbins) 

PUSSYCAT DOLLS f13. RHYMES Don't C 4& 4 

NATASHA BEDINGFIELD These Words (Epic) 

GWEN STEFANI Cool (Interscopel 

LIFEHOUSE You And Me (Gellen) 

SHAWN DESMAN Red Hair (Sony 8MG Canada) 

MASSARI Be Easy (Capital Prophet) 

FAT JOE fINELLY Get It Poppin' (Atlantic) 

12.E JULLY BLACK Sweat Of You &ow (Universal Music Canada/ 

134+ SIMPLE PLAN Untitled (At /antic) 

WEEZER Beverly Hills (Geffen) 

® BLACK EYED PEAS Don't Lie (A &M /lnterscopel 

DANIEL POWTER Bad Day (Warner Bros.) 

17 

18 

19 

20 

BLACK EYED PEAS Don't Phunk... (A &M//nterscope) 

GREEN DAY Holiday (Reprise) 

COLDPLAY Speed Of Sound (Capitol) 

GWEN STEFAN/ Hollaback Girl (Interscopel 

MARIAH CAREY Shake It Off (Island /IDJMG) 

NICKELBACK Photograph (Roadrunner /IDJMG) 

-c-o. .i- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

611 

459 

406 

401 

391 

385 

367 

332 

332 

330 

324 

316 

312 

310 

307 

272 

245 

242 

242 

216 

209 

190 

GREEN DAY Wake Me Up When September Ends (Reprise) 184 

MISSY ELLIOTT Lose Control (Gold Mind/Vrdator / Atlantic) 180 

PAPA ROACH Scars (Geffen) 179 

BOW WOW fIOMARION Let Me Hold You (Columbia) 171 

50 CENT Just A Lil' Bit (Shady /Aftermath /Interscope) 160 

ROB THOMAS This Is How A Heart Breaks (Atlantic) 156 

OUR LADY PEACE Where Are You (SonyBMGCanada) 156 

MOKA ONLY Once Again (Frontside) 154 

+35 

-27 

+3 

+46 

.2 

+13 

+55 

+21 

-2 

.5 

+8 

13 

.35 

+21 

+47 

+7 

-55 

-17 

-35 

15 

+56 

+108 

+11 

+26 

0 

+38 

+5 

5 

+4 

18 

9 11(0 

15 1110 

15 710 

9 710 

13 710 

10 710 

5 810 

10 610 

13 810 

10 610 

8 810 

11 810 

17 610 

10 710 

3 811 

11 810 

18 810 

11 810 

12 610 

18 810 

1 810 

1 513 

2 610 

2 311 

9 510 

1 511 

12 1010 

1 310 

1 710 

3 210 

15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from 

previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. gap Indicates Cancon. 

AMBER WAVES OF GRAIN American Idol winner Carrie Underwood recently made a trip 

back to her home in Oklahoma, and she dropped in to say hi to her new friends at KIZS (92 -1 Kiss 

FM)/rulsa. Seen here (I -r) are Kiss PD Chase, Underwood and Kiss afternoon driver KC. 

PARTY KHOP -IN' Universal recording artist Natalie dropped by KHOP,Modesto. CA for a little in- 

s, udio turf. Pictured here (l -r) are KHOP night guy Just Joe, Natalie and KHOP Music Coordinator/ 

midday jock TJ and PD /afternoon dude Chase Murphy 

Please Send Your Photos 

R &R wants your best snapshots. 

Please send high -resolution images with the names and titles of all 

pictured to Keith Berman at kberman @radioandrecords.com. 
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CHR /POP REPORTERS 

KCDD/Abilene, TX 
OM/PD: Brad Elliott 

N!CKELBACK 

WFLY /Albany, NY' 
OM: Kevin Callahan 
P0: John Fons 

MO: Christy Taylor 
No AKE 

WKKF /Albany, NY* 
PORAD: Rob Dawes 

6 FEFE DOBSON 
1 PRETTY RICKY 

BOW WOW KURA 

KKOB /Albuquerque, NM' 
OM: Eddie Haskell 
P0. Kris Abrams 

APO: Mark Anderson 
MD: Carlos Duran 

3 Tao.VGJMF 
2 SAITO/KOCH 

JOSH KELLEY 

KOID /Alexandria, LA 
PD: Ron Roberts 

KELLY CLARKSON 
COLDPLAY 

CRAZY FROG 

WAEB /Allentown. PA* 
PD: Laura SI. James 
MD: Mike Kelly 

KPRF /Amarillo, TX 
OM: John McQueen 
MAD: Mahal Mains 

1 NATALIE UJUBTIN ROMAN 
FRANKEJ 
KELLY GLARESON 

KGOT /Anchorage, Al( 
0M: Mark Murphy 
Pe. Bill Stewart 

E MARIA EMTY 

WIXX/Appleton, WI' 
PD: Jason Hillery 
MO: David Bums 

1 CANON DEGRAW 
1 3 COOS DOM 
1 JOSH KELLEY 

WSTR/Atlanta, GA' 
PO. Dan Bowen 

APO: J.R. Amman 
MD: Michael Cher 
lo KEITH URBM 

KELLY CLARKSON 

WWWO/AKanta, GA* 
OMPD: MMn Smss 

1 GAWIN OKYRAW _ 

GREEN DAY 

LIRACRIS 
TG ARMY LEE Va1JTCO WALKER 

KHFUMstin, TX 
OM: Mac Daniels 
PO: Jay Shannon 

Brolha Fred 
No Odds 

WAIN/Bangor, ME 
OW PMI Dupuis 
PD: Dan Cadanan 
APO/MO: Arlen "Kid" Jameson 

3 NICKELBAAX 

RYAN CABRERA 

WFMF/Baton Rouge, LA' 
PO: Kevin Campbell 

HOWIE DAY 
DESTINY'S CHILD 
KELLY CLARKSON 

JAMS TUNA 

KOXYBeaumont, TX' 
OM: Jim West 
PEI/MD. Brandin Shaw 
APO: Patrick Sanders 

5 IUDACRIS 
KELLY CLARKSON 

WXYK/Biloxi, MS' 
OM: Jay Taylor 

PS Lucas 
AVIN DEGRAW 

KELLY CL ARMOR 

WWYI/Binghamton, NY 
OM Ed Walker 
PO/MD: KJ Bryant 

GREEN DAY 

WOENBirmingham, AL' 
OM: Doug Haman 
PD: Tommy Chuck 
MD: Madison Deems 

I KELLY CLARKSON 

GOFIL LA/ 

WBNOBloomington, IL 
0M: Dan Westhoff 
APO: Chad Fasig 

M0: Russell Rush 
CC foDORS DOWN 
IY _UOACRIS 

MMIM CAREY 

MISSY ALL IC, 

KSAS/Boise, 10' 
OM: Jett Cochran 
Po: Aaron Traylor 
MD: Smooch 

2 KELLY CLARKSON 
I ROBTHDMAS 

BOW MOWLGLARA 

KZMG/Boise, 10' 
PO: Jim arten 

4 DAVID BANNER 
1 BOW WOW NCARA 
1 PRETTY RICKY 

KELLY CLARKSON 
FALL OUT BOY 
BACKSTREET BOYS 

WXKS/Boston, MA* 
PP Cadillac Jack 
APDITAO . David Corey 

JESSE MCCAOTNED 

WUHU/Bowling Green, KY 
POIMD: Brooke Summers 

ALOE 

DOCPS SEWN 

T 

SO 
PRET, RIE.NY 

KNDE/Bryan, TX 
PD: Lesley K. 
NofdNs 

CKEYButialo, NY' 
Pa: Rob While 
APO: Dare Universal 
MD: Corny Monkey 

I KA4YEWEST 
SAVING JANE 

COLLECTIVE SOUL 
KELLY CLARKSON 

WKSEJBuAalo. NY' 
MO Brian Wilde 

WXXX/Burlington' 
OMPD. Ben Hamilton 
MD: Pele Belair 

'A LY CLARKSON 
MARCOS HERNANDEZ 

RIUAw 
RYAR CABRERA 

WZKL/Canton, OH' 
P0: Jahn Stewart 
MD: Molina 

4 FALLODE BOA 

I KELLY CLARKSON 
ANNA NALICK 

JOSH KELLEY 

RYAN CABRERA 

WRZFJCape Cod, MA 
0MP0: Steve MaVle 

KA SPOWN 

KZIA/Cedar Rapids, IA 
OM: Rob Norton 

PO. Greg Runyon 
ARS: Johnny Waiver 
M0 Ric Swann 

KLIIn URBAN 
WILL SMITH 
BOW WOW I/M RLON 

WOOB/Champaign, IL 
PO: Will Stetted 
28 3DOORS DOWN 
P BETTER THAN EZRA 

WSSXJCharieston, SC' 
OM/PO: Mike Edwards 
APO/MD: Special Ed 
24 ADORE B THE BLOWFISH 

JOSH KELLEY 
KELLY CLARKSON 
WILL SMITH 

WNKS/Chadotle' 
PO: John Reynolds 
MD: Kali Reynolds 

laY 

WKXJ/Chattanooga,TN' 
OM. Kits Van Dyke 

PD: Riggs 
APO: Mike Michoski 
MD: Hearne Backman 

6 BOW WOW W WAmN 
4 BUM EYED PEAS 

4 NICKELBACK 
FETE DOBSON 

WKSC/Chicago, IL' 
PD: Rod Phillips 
MD: Jell Many 
No odds 

KLRS/Chico, CA 
PoRBD: Erie Berne 
II KELLY CLARKSON 
11 CRAZY FROG 

11 TOMMY LEE t4UTCHWAKER 
10 SALLY ANTHONY 15TN WARD WEEAE 
10 SAVING JANE 

WKFS/Cincinnati, OH' 
OM: Scull Reinhad 
Poi Tommy &Wean 

2 YING YANG TWINS NOMME JONES 
JANER LAUNA 
RYAN CABRERA 
KELLY CLMISON 

WAKS /Cleveland, OH' 
OM: Kevin Methery 
OM: Jeff Zukauckas 
PD: Dan Mason 
APD/MD: 

18 KELLY DARKSON 
1 CLICKFNE 

GORILLA 

KKMG/Colorado Springs, CO* 
0M: Bobby Irwin 
PO: Chad Ruler 

25 PRETTY RICKY 

KELLY CIJKSON 
FALL OUT BOY 

WNOKJColumbia, SC' 
PO: Toby Knapp 
MD: Poncho 

KELLY CLARKSON 
WILL ICOR 

WCGO/Columbus, GA 
OM/PD: Bob Quick 

1 KELLY CLARKSON 

1 PLUMB 
1 SWITCIVDOT 
1 RYAN CABRERA 

WNCI /Columbus, OH* 
OM: Steve Konrad 
PO/MD: Michael McCoy 

APO: Danny Wright 
3 KEITH URBAN 

SAVING JANE 

KELLY CLNuSON 
RYAN CABRERA 

WJYY,Carad (Lake Regias), tit 
PD/MD- AI DukeSe 

REMAINS Nos. SIRE - 

WGIC/Cookeville, TN 
OM: Malty McFly 
PD: Scooter 
APOIIMD: Finaky Dase 
20 SAM-STREET BOYS 

8 LUOACRIS 

2 AXON 

KHKS/Dallas, TX' 
Po: Prick Davis 
M0: BAIA The Kidd 

FOU GINEEILE R. 

WGTZBayton, OH' 
OM J.D. Munes 

PD: Soh Sharp 
MM Na A.n 

KELL CLARKSON 

FALL OUT BOY 

WVYBBaytona Beach, FL' 
OM: Frank Scoli 
PDJMD: Kolar 

I FALL OUT DEN 

1 50 MARMON DEEP 

RYAN CABRERA 

WILL SMITH 
KELLY CLARKSON 

KKDAINes Moines, W 
e: Gad panse 

No BAIS 

WIWI/Detroit, MI' 
Po: Dom Theodore 

APoRAD: Beau Daniels 
KELLY CLARKSON 

SEM PAIL 

WLVY/Elmira, NY 
OMPD: Gan IMO 
ANY Brian Stoll 

18 KELLY CLARKSON 

12 NATALIE 

11 AICN KEYS 

8 YING YANG TWINS !MIKE JONES 
1 DESTINY'S CHILD 

WNKIIEImira, NY 
OM: James Paled 
PD: Satt Free 

3 MON 
3 KELLY CLARKSON 

3 GORILLA/ 

WRTS/Erie, PA 
OM. Risk Rembaldo 
P0: Dan Edwards 

APO: Jessica Curry 
ET BOW WOW /MARION 

2 LUDACR 

KOUK/Eugene, OR 
OM: Cher Sargent 
Po: Valerie Steele 
Il RYAN CABRER 

WSTOAEvansville, IN 
OM: Dm Huel sing 
PD: Stan 'The Man' Priest 
APORAD: Josh Stuckland 

7 GORILLA/ 
7 RR DOBSON 

WDAY/Fargo 
OMPO: Mile "sis Dog" Kapel 
M0: Badin 

28 BLWK EYED PEAS 

19 

WWI CAREY 13 MOA 
3 LORILA/ 
2 

SMITH SAINS 
NICE CABRERA 
NICKFLBALK 

KMCK/Fayetteville, AR 
PO: Jerry Kidd 
APO/TAD: JJ Ryan 

KELLY CLARKSON 
FALL OUT BOY 
NELLY 

KMXF/Fayetieville, AR 
0M: Tom Travis 

PD/MD: Ike D. 
27 KELLYCUFKSON 
11 WILL SMITH 
10 GORILLA/ 

WWCK/Flint, MI' 
OM/PD: Jeff Wade 
No odds 

WJMX/Florenee, SC 
OM: Randy Wilcox 
LIDRAD: Scotty G. 

PLUMB 
PALL 

AMMERO ALL-AMERICAN REJECTS 

BACKSTREET BOYS 

50 CENT 184088 DEEP 

KWYE/Fresno, CA* 
OMPO: Mike Yeager 
MD. Nadi Thomas 

22 SC CENT I MOBS MEE 
19 KELLY CLARKSON 
3 GORILLA/ 

KSMEJFt. Collins. CO' 
OMPD: Chris Kelly 

1 LA ROB 

F00 FIGHTERS 
NICKELBACK 

BEL LE CLARKSON 

WXKB/Ft. Myers, FL' 
PO: Mad Johnson 
MD: Randy Mervyn 
15 KELLY CLMKSON 

GREEN DAY 

KISR/Ft. Smith, AR 
OM/PD: "Big Dog" Rick Hayes 

APO: Cunningham Rham 
72 MISSY ELLIOTT 

5 SALLY ANTHONY LSTH WARD WEEBIE 
5 SAVING JANE 

5 FOCI FIGHTERS 

Stations and their adds listed alphabetically by market 
KZBB/Ft. Smith, Aft 
OM. Lee Maffhews 
PORAD: Todd Chase 

5 MON 
5 50 CENT MOBS DEEP 

BULK EYED PEAS 

14/Y1(8/Gainesville, FL* 
PD: Jed Baia 

5 KELLY CLARKSON 
SWITCH FOOT 

DEGRAW 

KKXL/Grand Forks, ND 
°MP): Rick Acker 
APO. Dave Andrews 
MD. Trevor D. 
N,:.0 

WSNX/Grand Rapids. MI' 
PO: Eric O'Brien 
BPD: Brian Holmes 

KELLY CLARKSON 

FALL OUT BOY 

WKZL/Greensboro, NC 
PD Jett McHugh 

APO Jason Goodman 
MO Marcia Gan 
at EE_: E CLARK,ON 

WERO/Greenville, NC' 
APDRdD: Cyk "Hollywood" Mann 

8 KELLY CLARKSON 

6 BULK EYED PEAS 

WANT/Greenville, NC' 
Po: Joel Saaowih 

FEFO DOBSON 

WFBCBreenville, SC' 
PO: Nikki Kite 
APO/MD: Kobe 
24 KEITH URBAN 

2 FALLOUT BOY 

GORILLA/ 
BOW WOW VOWRION 
BALI EYED PEAS 

WHKF/Harrisburg, PA' 
OM: Chris Tyler 

PO: Jeff Hurley 
APO: Wks Miller 
MD: Man Steal 

PRETTY RICKY 

BLACK EYED PEAS 

WKSS/Hartford, CT' 
PD: Rick Vaughn 
MO: Jo Jo Brooba 
26 MWIM CAREY 

19 BON WOW VTMARION 
11 BACKSTREET BOYS 

7 RYAN CABRERA 

B GAVINOEGRAW 

KRBE/HOuston, TX' 
Po: Tracy MOM 
MO: Leslie Whittle 

9 KELLY CLARKSON 

GREEN DAY 
1 GORILLA 

WKEE/Huntington 
PO: Jim Davis 

APORAD: Gary Miller 
RYAN CABRERA 

WZYP/Nuntsville, AL' 
PD: Keith Scott 
APO: AM, Lam" Enion 

17 50 CENT /MOM DEEP 

6 LUDACRIS 
KELLY CLARKSON 

WNOUAndianapolis, IN' 
OM: David Edgar 
PO: Chris Edge 
MG: Dylan 
M 

WYOY /Jackson, MS' 
OMPe: WWI 0 
APORAD: Nate West 

1 CRAN FROG 

GREEN DAY 

SAVONS JANE 

KELLY CLMISON 
WILL SMBH 

WAPE/Jacksonville, FL' 
OM/PD: Cat Thomas 
APO/MO: Tony Mann 
NG Adds 

KMXV/Xansas City, MO' 
OMPO: Chris Taylor 
MD: Joe Mary 
10 LUOALnS 

5 RYAN CABRERA 
HOME DAY 

FEE 0085178 

WWST/Xnoxville, TN' 
PO: Firth Bailey 

MD: Scott Bohannon 
19 CRAZY RIOG 

3 GORILIAZ 

WAZY/Lafayetie,IN 
P0: Dave Michaels 
MO: Steohania Patterson 

GAVIN [RURAT/ 
PRETTY RICKY 

REAM CABRERA 

KSMB/1alayette, LA' 
OM: Keith LeBlanc 
PD: Bobby Novosod 
AMID: Maxwell 

17 BLACK EYED PEAS 

3 KELLY O,*AEOON 
1 PRETTYRMNY 

SST1NYS CHILD 
FALL OUT BCE 

RR DOBSON 

WLAN/ancaster, PA' 
PD: JT Bosch 

APo/M0: Hay Lope 
17 ANNANALISS 
15 MISSY ELLIOTT 

KELLY CLARKSON 

WHZZAansing, MI' 
OM: Jam Addams 
APO: David Bwi 

5 ALL-AMERICAN REJECTS 

BACKSTREET BOYS 

WLKT/Lexington, KY' 
OM/PD: Barry Fox 

2 JOSH KELLEY 
KELLY CLARKSON 
WILL SMITH 
F00 RGHTFRS 

KFRXILincoln, NE 
MD: Well Andrews 

GORILLA/ 
BUOK EYED PF/S 

KLJU./Little Rock, AR' 
SN PD. Randy Cain 
APO: Ed Johnson 
MD: Charlotte 

MARCOS HERNANDEZ 

3000RS DONN 
JOSH KELLEY 
SWITC1VCDT 
NICKELBACK 

KIIS/LOS Angeles, CA' 
PO: Jahn Ivey 

APOAMO: Julie Pilat 
TO SLACK EYED PEAS 

5 BOW WKWI/CUAA 
KELLY CIARKSON 

WDJX/Louisviile, KY' 
Po: Shale Collins 
M0: Ben Davis 

1 GORILLA/ 
KELLY !AARON 
FALL our BOY 

WZKF/Louisville, KY' 
PD/MD: Chris Randolph 

KZII/Lubbock. TX 
OM: Wes Nassmann 
LIDRAD: Kidd Carson 
ND A, 

WMGB/Macon. GA 
OM: Jan Silvers 
PO/MD: Caton Hicks 

IS KEIIYCL ALKSUN 

IN WEEZER 

15 NICKELBACK 

WZEE/Madison, WI' 
OM: Mike Fertil 
PD: Jon Reil 

2 DON VOOVALMMARION 
RYAN CABRERA 

KIFS/Medford, OR 
OM. Bill Nielsen 
PD/SID: Michael Moon 
72 MISSY ELLIOTT 

TOMMY LEE MITCH WARREN 

CIXDRAY 

WAOARAelboume, FL' 
WFKS/Jacksonville, FL' P0RAO: Beau Richards 

PO: Step Kelly 
DOLL 

CLARKSON N KELLY CWKKSON 
M NICHE LBACK 

FALL OUT BOY 

N(O 

WHYI/Miami, FL' 

WYOT /Johnstown, PA 
PO' Rao Raberà 
APR: Om 

PD: Mitch Edwards 
Donnie Michaels 

APR/MD: Jonathan Reed 
MO:KE 

LY CLARKSON 
15 PRETTY RICKY 
10 KELLY CLARKSON 

KSYN /Joplin, MO 
OM/P0: Jason Knight 
APO: Steve Kraus 

SAVING JANE 
DAVID BANNER 
NICKELBACK 

WKFR/Kalamazoo, MI 
OM: Mike McKelry 
PO, Keim Curry 
NT A +I. 

KCHZ/Kansas City, MO' 
0M,OD: Maurice DeVoe 

9 REHOUSE 
2 WEEIM 

RYAN GARERA 
KELLY CLARKSON 

WXSS/Milwaukee, WI' 
OM/PO: EWE! Kelly 
APORAD: JoJo Martine 

19 PRETTY RICKY 

3 KELLY CLARKSON 
T -PAIN 

BUCK EYED PEAS 

DESTINY'S CHILD 

KDWB/Minneapolis, MN' 
PD:Rob Moms 
MD: Locas 

1 DESTINY'SCEILD 
KELLY CLARKSON 
FALL OUT BOY 

WABB/Mobile, AL' 
OM: Jay Hating 

PDRAD: Jammer 
6 KELLY CLARKSON 

2 REM CAMERA 
3 COONS DOWN 

WYOK/Mabile, AL' 
0M: Steve Crumbled 

APO/MO: Brian Sims 
KELLY CLARKSON 

LIEEMME 
WEEVER 
TMSTA IRREY SONG/ 
NKKELBACK 

KHOP/Modesto, CA' 
OM: Richard Pony 
PO: Chase Metlx 

2 MARCOS HERNANDEZ 

JOSH KELLEY 

SANINO JANE 
KELLY CLARKSON 

KNOE/Monroe, LA 
DMNPD. Bobby Richards 

NG DANE 

I KEN"A L 

ICKEL NBACK 
'BERYL CROW 

WHHY/Moldgomeey, AL 
OM: Bill Jews 
PD/MD: Steve Smith 

21 LUOACCRIS 

Si 50 CENTIRGOBB DEEP 

1 KELLY CLARKSON 
I BOWWOW1/CIAA 

WVAO/Morgantown, WV 
OM: Happy Kercheval 
PO. Lacy Neff 
APO' Brian Mo 

M0: Meehan Durst 
SAN GJANE 
KELLY CLARKSON 
FALL OUT BOY 

WWXMJMydle Beach, SC 
OM: Mart Yaws 
OM: Steve Sand 
PO: Kosma Lopez 

MO: Elk Thomas 
SAVING JANE 

LUOACRIS 

SALLY ANTHK0NY VOTA WARD WEEK 

WRVW/NaslMlle, TN' 
OM: Clay Maned 
PD: RM Davis 
MO: TpaMpryry e 

1 GANNOFGRABIMW 

GORILLA/ 
KEEN URBAN 

WBLI/Nassau, NY' 
OM: Nancy Cambino 
PD. JJ RIM 
Aso Ml InsAne 
M0: LI Zablelskì 
NoMS 

WFHN/New Bedford, MA 
PO: James Reih 
M0: David Duran 
16 CHRIS BROWN T/JUELZ SMTANA 
15 SOW WOWOCIMA 

5 CABILE VELASCO 

WKCl/New Haven, CT' 
Po- Chas Kelly 
APB: Kerry Collins 
MD: Mike "Jagger' Thomas 

3 GREEN DAY 

LUDADRIS 

WEZB/New Orleans, LA' 
OM/PD: Mike Kaplan 

APR: Charlie Scott 
MD: Stevie G. 

2 BLADE EYED PEAT 

I KEITH URBAN 

KELLY CLARKSON 

JESSE MICARTNEY 

WHTZMew York, NY' 
PD: Tom Poleman 
APO: Sharon Dastur 
MD. Paul "Cabby' Bryant 

16 LUOACRIS 

12 WEEZER 

8 ROB THOMAS 

7 GLOM 

WSPKINewburgh, NY' 
PD: Scotty Mac 
APO: Shy Malar 
MD: Dann Valentino 

KELLY CLARKSON 

CORIUM 
CLICK EVE 

KBAT/Odessa, TX 
OM: John Mosch 
PO: Leo Caro 

FKI 

EM 
TO NCKLLBACK 

KCRS /Odessa, TX 
MD: Nate Rodriguez 
34 WEE/ER 

27 BlOCH EYED PEAS 

KJYOBklahoma City, OK' 
0M: Tom Travis 
PO: Mike McCoy 

MMD:: JJeff Bladnum 

KOCH/Omaha, NE' 
OM: Tom Land 
PO/MD: Ela Johnson 

GORILLIZ 
BLACK EYED PEAS 

WXXIJOrlando, FL' 
OM/PD: Adam Cook 
APORAD: Jana Slier 

TSAI 

WILN/Panama City, FL 
OM: Mike Preble 
PO/MD: Keith Men 

KELLY CLARKSON 
SALLY ANTHONY TOTH WARD WEEBIE 

WI00/Philadelphia, PA' 
PO: Todd Shannon 
APDEMO: Marian Ilawsome- McAdam 
14 SEAN PAM 

GREEN DAY 

KELLY CLARKSON 

KZZPJPhoenix, AZ' 
Pa: Mart Medina 
MO: Clin 
24 PRETTY RICKY 

10 SHAOIM VALUMDRO SAN/ 
8 DAVID BANNER 

TRAIN 

WKST/Pittshurgh, PA' 
PO: Mark Anderson 
APO: Mark Allen 
MD:Bm 

ROY 
9 AN WOW U 
8 

MARCOS 

HERNANDEZ 
7 3 DOORS DOWN 

WJBO/Ponland, ME 
OMPD: Tim Moore 
MO: Mike Mens 

AVIN DEGRAW 
SALAI DAY 

KELLY CLMIOON 
RYAN CABRERA 

KKRZ/Portland, OR' 
P0: Brian man 

SOW WOWL IMA 

WERZ/Porlsmouth, NH' 
OMPO: Mike O'Donnell ell 
APDRAO: Kevin MalAnws 

HOME DAY 
KELLY CLARKSON 

WPRO/Providence, RI' 
OMPD: Tony Bristol 
AFORAD: Davey Monis 

HOME DAY 
KELLY CLARKSON 

WILL SMITE 
NK0ELwLN 

KBEAJOuad Cities, IA' 
OM'. Darren Pitre 

PD: Jeff James 
MO'. Steve Fuller 

fi CRAZYEROG 

3 GORILLA/ 
1 YING YANG LIMNS NAM Ir'ML, 

NICKELBACK 
FALL OUT BOY 

WHTS/Ouad Cities, IA' 
MAD: Tony WaleMM 

9 GORILLA/ 
RIM CABRERA 
GANN DEGRAW 
KELLY CLARKSON 

WDCGBaleigh, NC' 
PO: Rick Schmidt 
BPD: Randi Wes! 
MO: Brody 

2 BLACK EYED PEAS 

KRCSIRapid City, SD 
PO: 0. Ray Knight 
MD'. Jayden McKay 

WRVO/Richmond, VA' 
PD. Wayne Coy 

APO: Darren Stone 
MD: Jonathan Reed 

E SBIN DEGRAW 
SAVING JANE 

COLLECTIVE SOUL 
KELLY CLARKSON 
FEFE DOBSON 

WJJS/RDanoke, VA' 
PO/MD _Chsgo 

WI , SMITH 

WXLK/Roanoke, VA' 
PO: Kevin Scort 
BPD: Danny Meyers 
MD: Bob Patrirt 

1 FOCI HEWERS 
TOMMY LEE SRUTCH WALKER 
RAM CABRERA 
GREEN DAY 

WILL SMITH 

WKGS/Rochester, NY' 
PD: Erick Meerson 
MO: Nick OTusti 

3 BOW WOWLCIARA 
KELLY CLAWSON 
Will SMUT 

WPXY/Rochester, NY' 
PO: Mike Danger 
APO: Carson 

MD:J.B. 
15 KELLY CLARKSON 
14 MISSY ELLIOTT 
14 NICELBACK 
8 FALL OUT BOY 

WZOK/Rocktord, IL 
Po: Tom Lazar 

APO/MD: Jeme Wesl 
9 REM CABRERA 

8 GOO GOO DOLLS 
KELLY CLARKSON 

KDND/Sacramento, CA' 
PD Steve Weed 
MO: Christopher K. 

2 KELLY CLARKSON 

WIOG/Saginaw, MI' 
PO: Brent Canty 
MD: Eric Chase 
No Asia 

KZHTBalt Lake City, UT' 
PO: Jeff McCartney 
M0: Kramer 
32 PRETTY RICKY 

4 CLICK FIVE 

3 05011NY5 CHILD 
2 NIKKI FLORES 

KELLY CLARKSON 
WILL SMITH 

KELZ/San Antonio, TX' 
PD: Doug Bennett 

'_ WELc R 

BACKSTREET BOYS 

KXXMISan Antonio, TX' 
PO: by Trevaeo 
MD: Tara cmlm 

LLOAYR15 
YING YANG PAWNS VMKE.KINES 

KHTS/San Diego, CA' 
PO: Dim Laird 
APO,MO: Haman Ham 

1 DAND BANNER 
KELLY CLARKSON 

KSLY/San Luis Obispo, CA 
Po: Andy WiMOrd 

MO: Cram Marshall 
BLAL EYED PEAS 

XM Top 20 on 20/Satellite 
PO: Mi Ile 

NEYA WOW ELIORA 
1 RYAN CABRERA 
1 KELLYCLARKSON 

WAEV/Savannah, GA 
OM: Brad Kelly 
PDRAO: Chris Alan 
APO: RIMS Frsreo 

LUDACRIS 
KELLY CLARKSON 

PYANY O N 

WZAT/Savannah, GA 
OM: Sam Nelson 
PD: Brian Rickman 

19 KELLY CLAWSON 
4 MISSY ELLIOTT 
2 MCKELBALK 

KBKSISeatde, WA' 
OMPO: Mix Passion 
APDRLW: Mama D. 

2 PRETTY RICKY 

VERONICAS 
ROLL DUT R VS 

KRUFBhreveport, LA' 
DM Gary McCoy 

PD Erin Bristol 
MD: Andrew'A.G." Gordon 

5 TOMMY LEE BRUTCH WALKER 

2 3 DOORS DOWN 

I KALI BROWN 

WNDV/South Bend, IN 
PO: Tommy Frank 
APO: Bernie Mack 
MD: Otis 
38 SAVING AWE 
25 BULK EYED PEAS 

20 KELLY CLARKSON 

KZZU/S okane, WA' 
OM/PO: Ken Hopkins 
MD: Brooke Fax 

GREEN DAY 

KELLY CLARKSON 

PRETTY RIMY 

KSLZ/St. Louis, MO' 
PO. Tommy Audln 
M0: Taylor J 

KELLY CLARKSON 
WILL SMITH 
BOW NON LCARA 

WNTO/Syracuse, NY' 
OMPO: Tom Mitchell 
APO/MO: Jimmy Olsen 

7 REE DOBSON 
GAVINDELaOW 

SWECNFOOT 

WWHT/S racuse, NY' 
PO Butch Charles 
MD: Jell Wise 

B CHRIS BROWN VJUELZ SANTANA 
fi DMMIM "Je. GONG" MAMEY 

WFLZ/Tampa, FL' 
OM/PD: Jeff Kapugi 

APO/MD: Dare 
1 MON 

KELLY CLARKSON 

WMGVTerre Haute, IN 
Po: Chad Edwards 
MD: Jamie Dawson 

SAVING JANE 
KELLY CLARKSON 

3 DOORS DOWN 

WVKS/Toledo, OH' 
OM/PO: Bill Michaels 
APORAD: Mark Andrews 

KELLYCLARESDN 
F A I L CUT BOY 

WKHG/Traverse City, MI 
0M: Todd Martin 
PaRAO: Luke Spencer 

24 BULL EYED PEAS 

17 MISSY ELLOTT 
GANN DEGRAW 
KELLY CLARKSON 
3 DOORS DOWN 

WPST/Trenton, NJ' 
OMPO: Dave McKay 
APORAD: Chris Puarro 

KELLY CLAMSON 
FDO FIGHTERS 

LEH NELLEY 

RYAN CABRERA 

KROO/Tucson, AZ' 
0M: Tim Richards 
PD: Ken Can 
M0: Chris Peters 

3 MANN CAREY 

KHTT/Tulsa. OK' 
OM/Pa Tod Tucker 
APO/MD: Tim Rainey 

KIZS/FuISa, OK' 
OM: Don end 
PD: Chase 
15 MARMN CAREY 

3 JOSH KELLEY 

2 BACKSTREET BOYS 

2 WILL SMITH 
KELLY CLARKSON 

SWITCIRWT 

WWKI1Tupelo. MS 
OMPO: Rick Stemm 
MO: Mart Allen 

2 SAVING JANE 

KISX/Tyler, TX 
PDMO: Lamy Thompson 

NELLY CLARKSON 
IMAM HERNANDEZ 
PRETTY RIM 
BLACK EYED PEAS 

FRANKIE J. 

WSKS/Utica, NY 
OM: Slew Schantz 
PO Steve Lawrence 
APORAD: Shaun Andrews 

15 KILLERS 

CLICK RWE 

CHRIS BRONN IEJEL/ SANTANA 

WLDI/W. Palm Beach, FL' 
OM: Dava Denim 
PD: Chris Marino 
APO/MD: Mordi Cede 
td PRETTY RICKY 

7 KELLY CLARKSON 
1 CLICK OW 

KWTXMIaco, TX 
PO: Darren Tapa 
APO/MD: John Ogles 

ALL-AMERICAN REJECTS 
PING YMG TARNS ERRINO JONES 

WIHT/Washington, DC' 
PP 

:Jett 
Wyat) 

MDAlbie Dee 
29 MMIM CAREY 

8 KELLY CLARKS NKSO 

WIFC/Wausau, WI 
P0: John Jest 
APO: Jammini Joe Malone 
M0: 
15 Ste t, 
15 NICKELBACK 

WBHT/Wilkes Barre, PA' 
PO: Mark McKay 

APORAD: A.J. 
2 MON 
1 KELLY CLARKSON 

WKRZIWilkes Barre, PA' 
OM: Jim Rising 
PD: TMs Schuster 
APO/MO Kelly K. 

WSTW/Wilmington, DE' 
PO: John Wilson 
APORAD: Mike Rossi 

5 KELLY CLARKSON 
MARINS CAREY 
REE DOBSON 
TOMMY I. FE i BUTCH WALKER 
KEITH URBAN 

WAZO/Wilmington, NC 
PD: Mark Jacobs 
25 CLICK FIVE 

24 MISSY ELLIOTT 
23 BLACK EYED PEAS 

23 3 DOORS DONN 

WKSIMTinchester, VA 
OM: David Miller 
PD: JB Wide 
1B WEOLRIS 
14 BULK EYED PEAS 

KFFM/Yakima, WA 
OM: Ron Hams 
PO/MD: Sleve Rocha 

APO: Reesha Cosby 
N" AKIN 

WAKZ/Youngstown, OH' 
OM Dan Rivers 

PO/MD: Jelly Mac 
4 BOW WOW SCIARA 
I GANN DEGRAW 

KELLY CLAWSON 

WHOT/Youngstown, OH' 
PD'. John Trola 

KELLY CLMKSON 

*. . 
MEDIABASE 

'Monitored Reporters 
187 Total Reporters 

118 Total Monitored 

69 Total Indicator 

Did Not Report, 
Playlist Frozen (6): 
KIXY/San Angelo, TX 
KRSO/Billings, MT 
Sirius Hits 1/Satellie 
WHTF/Tallahassee, FL 
WOGNMeW London, CT 
WWAX/Duluth 
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CHR/RHY7HM/C 
DANA HALL 

dhall@radioandrecords.com 

Roflin' With The M.I.Ps: 
The Mixers 
Rhythmic's most influential tastemakers 

hen programmers and music directors want to know 
what's happening in the streets and in the clubs, who do 

they turn to? The mix -show DJ, of course. He's the man (or 
woman) who is knee -deep in new tracks, testing the waters in 
the clubs and feeling the vibe on new artists long before the la- 
bels are ready to release them to radio. 

As part of our series on Rhythmic's Most In- 

fluential People, this week we spotlight those ra- 

dio mix-show DJs who have earned the respect 

and trust of the programmers they work with and 
who influence other mixers around the country. 

DJ Felli Fel 

Mixer/Nights, KPWR (Power 106)/Los 
Angeles; Host, Sirius Satellite Radio 

DJ Felli Fel started his career in Dallas, at cotn- 
munity station KNON. He went on to crosstown 
Tejano KHCK (Kick FM), then hit the big time 
at KKDA (K104) /Dallas. Not long after that he 
moved to KPWR (Power 106) in L.A. 

Fel recently signed a publishing deal with 
EMI, and a song he produced for Guerilla Black 

has been selected for an upcoming film 
soundtrack. Additionally, he produced a track 
for Mike Jones and Paul Wall that will be on Uni- 
versal's Heavy Hitters album, his artist Noel (a 

female singer) is about to sign a deal with At- 

lantic, and he's personally represented by the 
William Morris Agency and managed by Sanc- 

tuary. Fel is also the re- 

cipient of numerous in- 

dustry awards and acco- 

lades. 
"I'm most proud of 

the awards I've won at 
different conventions - 
different mix-show and 
radio awards," he says. 
"One in particular was 
Evening Show DJ of the 
Year [at the 2004 Mix 
Show Power Summit]. I 

work real hard on my mix show, and it's a big 
part of why I think I win at night. 

"Another highlight of my career would be in- 

terviewing all three members of Run -DMC at 

one time. That was something that was definite- 
ly special for me." 

In fact, Fel considers Jam Master Jay to be one 
of his mentors. "Rest in peace," he says. "He was 
somebody I grew up listening to. 

"If I had to name another mentor, it would be 
[Power 106 PD] Jimmy Steal, my boss. Not only 
did he give me the opportunity of a lifetime, he 

also believed in me and taught me so many 
tFürigs ñot ]ust ui the rádiöierdbút about life." 

A mixer's life is just as busy off -air as on, and 
Fel has a hand in several projects. "I'm working 
on a TV show," he says. "The best way I can de- 

scribe it is, it's like a hip -hop Jay Leno. It doesn't 
take a rocket scientist to figure out what we can 

DJ Felli Fel 

do - they've even started using hip -hop to sell 

trash bags. It's a sign of the times. 
"There are a lot of people up late at night who 

don't want to watch Leno or Conan O'Brien. 
There's no show on TV that's got an urban drive 
with West Coast scenery. Most of the urban or 
hip -hop shows - Tha Bassment or 106 & Park - 
take place on the East Coast, and they all have 
East Coast personalities. 

"There's no show on TV that has West Coast 
presence -palm trees, lowriders, beaches, worn - 
en, everything that people perceive the West Coast 

to be. Each show will feature a comedian with 
urban appeal and an artist who will be inter- 
viewed and then perform at the end of the show." 

If Fel could leave programmers with one 
thought, it would be, "You've got to set rules and 
let your mixers go. That's one of the things I love 

about Jimmy not only within the mix show, but 
within all of programming: He lets you do your 
thing. 

"He's not going to call you on the hot line, but 
he will remember things that he hears and address 
them when it's necessary in the privacy of his of- 

fice or wherever it may be. In the past I've dealt 
with programmers who, if you're screwing up in 

their eyes or you do something they aren't hap- 
py with, they call you while you're on the air. 

"The coach shouldn't run out onto the foot- 

ball field during a game. When you come back 
to the sidelines, -or even after the game, that's 
when the coach addresses the things that could 
have been improved upon. Doing it midgame 
frustrates your players, and when you're a frus- 
trated player, you're not going to perform as well 

as you normally would." 

Clinton Sparks 
Host, Smash Time Radio; Sirius 

Satellite Radio 

Clinton Sparks' Smash Time Radio mix show is 

now heard on WBOT (Hot 97.7) /Boston; WERQ 

(92Q) /Baltimore; WZMX (Hot 93.7) /Hartford; 
WQSL (100.3 The Beat) /Greenville, NC; WRVZ 

(98.7 The Beat) /Charleston, WV; KMIH (X104.5)/ 

Seattle; K103.7 (The Monster) /Montreal; and the 
biggest Urban station in Australia, Groove FM. 

Sparks can also be heard on Sirius Satellite Ra- 

dio's Shade45 channel. "So far I have managed 
to syndicate myself; an now i'ni now in discus- 
sions with SupeRadio to distribute Smash Time 

Radio," he says. 
Asked about his career highlights, Sparks 

says, "Being the first DJ to be live on four sta- 

tions in four states every week. I would do Smash 

Who's Next? 
Who will be the next nfluential mixers in the world of Rhythmic ra- 

dio? The two you'll meet here have already made headlines this year: 
Quicksilva was named one of Pepsi's worldwide Top DJs, and Supa- 
Sam was honored as R &R's Radio Mix Show DJ of the Year at the 
R &R Convention in June. 

Quicksillva, a.k.a. The Hot Boy 
WPGC- FIM/Washington 

Career highlights: First and foremost, hooking up with Lil Mo, because that 
got me the opportunity to DJ on tours like the Roc the Mic 
Tour, alongside Jay -Z and 50 Cent, and the Seagram's Gin 

Tour, with Carl Thomas. That gave me an opportunity to get 
national exposure, being able to DJ in 30 different cities in 

30 days. Secondly, a lot of the TV experience I've gotten. I've 
DJed on BET, Jimmy Kimmel and Jay Leno. 

And the Pepsi thing is very big. Pepsi picked the six big- 

gest mix -show and club DJs from each region, and I was 
chosen as No. 1 for the mid -Atlantic, which is the Baltimore - 
Washington, DC- Virginia region. Also, creating my website, 
www.djquicksilya.com. 

His mentors and role models: Jay -Z. I probably watch the 
Fade to Black movie once a month just as inspiration. It's 

not like I grew up in Hollywood or New York or a place where a lot of people get 
opportunities. I grew up in East Baltimore, which, if you watch The Wire or The 

Corner, you know isn't an easy place to grow up in. 
A guy from East Baltimore who's now in DC and doing stuff all over the coun- 

try and DJing for all these big -name artists on these stages - that's unheard 
of. So I look at Jay -Z and his story. A lot of people look at him as just a rapper, 
but if you really watch Fade to Black, you'll be surprised where he's come from 
and what he's done for h p -hop. 

Off-air hustle: This is one thing that I always tell people: Never make radio 
who you are, because then when you lose radio, you lose everything. I don't 
want to get fired from a radio station and that's the end of my career, which 
happens to so many DJs and air personalities. 

They're so caught up in the radio hype when they're on the air. Then their rat- 

ings come out and their PD thinks they suck because they don't fit the demo 
and he fires them. If I ever got fired from a club or radio station or from DJing 

with any artist I'm out with, I've established enough of a fan base and enough 
credibility in the streets and in the industry that I'm always going to bounce back. 

Something he'd like programmers to understand about mbc shows: Mix shows 
aren't what they were when I got into it. When I first got into radio, if I heard a 

record at 3:30pm and I was on the air at 5, I could go on and play that record 

if it was hot. Nowadays mix shows are so political. There are too many rules 
and guidelines. A lot of that came about because of all the payola schemes. 
Stations have been forced to be as strict as they are. 

DJ SupaSam 
KUBE/Seattle, SupeRadlo 

Career highlights: DJing on Rap City: Tha Bassment, winning the R &R Radio 

Mix Show DJ of the Year award, being the official DJ for the Seattle Sonics and 
the WNBA's Seattle Storm, raising a family and being a DJ. 

His mentors and role models: Coming up, what got me wanting to be a DJ is 

that I fell in love with Kid Capri and Jam Master Jay. Those 
are the most influential DJs, as far as people who made 
me want to be in the game. 

Off-air hustle: When I first came into radio I didn't even 
mix on the radio for two years. I was on -air. That was done 
purposefully because I wanted to get my name out there. 
People knew I could mix. but I wanted to sell myself as a 

host so I could get into ether things. Mixers don't talk too 
much on the radio, but when you're on -air, it's a whole dif- 
ferent world. That being said, by branding the name 
SupaSam, I've been able to do a lot of things. 

Something he'd like programmers to understand about 
mbc shows: Don't be so scared to take a chance. I mean, there's no formula in 

radio. Everybody thinks they have the formula. The longer you've been in the 
game, the more things you come to realize about music programming, but quit 
being so afraid. If it works, it works. If not, so what? 

DJ Quicksilva 

DJ SupaSam 

Time Radio live Monday 
and Tuesday at WBOT/ 
Boston, drive to New 
York, four hours away, 
on Wednesday to do Sir- 

ius Satellite Radio, then 
drive back to Boston to 
do my show on WBOT 

on Thursday night. 
"Then I would drive 

to Connecticut, two hours 

Clinton Sparks away, to do my show on 
WZMX /Hartford on 

Friday, drive back to Boston, then fly to Balti- 

more every Saturday to do a show live on 
WERQ. By the way, I paid for my own gas and 
hotels and bought my own plane tickets." 

How about some other highlights? "Being 
hired by Paul Rosenberg to have my own show 
on Eminem's Sirius station, Shade45," Sparks 
says. "Then, within a year of being hired, I was 
named Satellite Radio DJ of the Year for 2005 at 
Justo Faison's annual Mixtape Awards. 

"Finally, winning the two most prestigious 
awards as a DJ within two years of each other: 
Rookie of the Year [the DJ Threat Award] in 2002 

and Radio DJ of the Year in 2004, both at the Mix 

Show Power Summit." 
Who has inspired Sparks along the way? "I 

never really had any role models," he says. "One 
of the things I attribute my success to is watch- 
ing what other people do wrong and learning 
what not to do or how not to act or treat people. 

Continued on Page 31 
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CHR /RHYTHMIC TOP 50 
LAST 

WEEK 

THIS 

WEEK 

August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

/- 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

1 1 BOW WOW fOMARION Let Me Hold You (Columbia) 5962 -190 653663 13 8110 

2 2 MARIAH CAREY We Belong Together (/s /and //DJMG) 5296 -354 559733 21 8210 

3 3 LUDACRIS Pimpin' All Over The World (DefJam South / /DJMG) 4155 -232 380681 13 7610 

6 0 YING YANG TWINS fIMIKE JONES Badd (TVT) 4100 +393 343366 9 7910 

5 0 RIHANNA Pon De Replay (DefJam/ /DJMG) 3997 + 147 334550 12 6710 

10 0 MARIAH CAREY Shake It Off (island //DJMG) 3882 +750 372529 6 8111 

11 o DAVID BANNER Play (SRC /Universal) 3448 +368 312542 7 8012 

4 8 PRETTY RICKY Grind With Me (Atlantic) 3441 -424 385487 22 7811 

7 9 LIL ROB Summer Nights (Upstairs) 3393 -295 291747 16 5510 

9 MISSY ELLIOTT Lose Control (Go /dMind /Vio /ator /Atlantic) 3323 +32 353419 17 7010 

17 Q BOW WOW fICIARA Like You (Columbia) 3210 +815 373814 4 66117 

13 ® DESTINY'S CHILD Cater 2 U (Columbia) 3063 +241 312046 11 5811 

12 13 MIKE JONES Back Then (SwishaHouse /Asylum /Warner Bros.) 3022 -42 245144 13 7111 

16 Q PRETTY RICKY Your Body (Atlantic) 2728 +319 227695 8 73112 

8 15 FAT JOE fINELLY Get It Poppin' (Atlantic) 2721 -684 191075 15 7510 

18 0 50 CENT f!MOBB DEEP Outta Control (Shady /Aftermath / /nterscope) 2508 +255 255699 7 7110 

14 17 WEBBIE fIBUN B Give Me That (Asylum /Trill) 2409 -387 198720 17 7610 

15 18 50 CENT Just A LÍ1' Bit (Shady /Aftermath /lnterscope) 2199 -427 194377 22 7110 

23 Q KANYE WEST Gold Digger (Roc- A- Fe/ /a/ /DJMG) 2024 +416 261613 5 6714 

19 20 TEAIRRA MARI Make Her Feel Good (Roc -A- Fella //DJMG) 1951 -124 241281 16 6010 

21 JERMAINE DUPRI Gotta Getcha (So SoDef /Virgin) 1751 +35 168908 8 6614 

22 ® PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A &M /lnterscope) 1737 +127 152500 17 3410 

26 ® T -PAIN I'm Sprung (Jive/Zomba Label Group) 1679 +385 174566 3 5918 

28 ED BLACK EYED PEAS My Humps (A &M /lnterscope) 1593 +323 122432 4 2416 

25 25 BOBBY VALENTINO Tell Me (DTP /DefJam //DJMG) 1437 -107 149226 10 5310 

31 CHRIS BROWN fIJUELZ SANTANA Run It (Jive/Zomba Label Group) 1236 +260 102590 3 5512 

33 ® YING YANG TWINS fIPITBULL Shake (TVT) 1187 +255 149165 4 33110 

32 DAMIAN "JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong /Universal) 1129 +181 129810 5 59(3 

27 29 FRANKIE J. How To Deal (Columbia) 1108 -176 99772 18 48(0 

36 MARCOS HERNANDEZ If You Were Mine (Ultra) 1026 +222 83109 4 3714 

30 31 YOUNG JEEZY And Then What (DefJam //DJMG) 948 -52 126258 6 3311 

50 ® YOUNG JEEZY flAKON Soul Survivor (DefJam/ /DJMG) 874 +395 89084 2 4213 

29 33 NATALIE Energy (Latium /Universal) 814 -273 72528 17 3710 

34 34 MASHONDA fINAS Blackout (J/RMG) 730 -95 25227 6 47(0 

42 ® LYFE JENNINGS Must Be Nice (Columbia) 722 +70 101135 5 1511 

44 KEAK DA SNEAK Superhyphie (Moe Doe) 697 +52 73983 6 1411 

35 37 EBONY EYEZ In Ya Face (Capitol) 670 -154 34141 12 4310 

39 38 DON OMAR Reggaetón Latino (Urban Box Office /Virgin) 661 -28 54154 11 1310 

45 TONY YAYO So Seductive (G- Unit /lnterscope) 659 +24 148398 10 1810 

43 0 PAUL WALL fIBIG POKEY Sittin' Sidewayz (SwishaHouse /Asylum) 653 +1 79427 8 31(0 

47 0 PSC fIT.I. & LIL SCRAPPY I'm A King (Grand Hustle /Atlantic) 626 +55 46527 5 3811 

37 42 R. KELLY fIGAME Playa's Only (Jive /Zomba Label Group) 618 -172 92712 9 5710 

41 43 DADDY YANKEE Like You (El Cartel /VI /Machete Music) 594 -61 79578 13 1010 

38 44 GAME Dreams (Aftermath /G- Unit /lnterscope) 581 -205 108939 14 48(0 

40 45 BLACK EYED PEAS Don't Phunk With My Heart (A &M /lnterscope) 574 -93 44646 15 22(0 

46 46 NINO BROWN fIBABY BASH Eye Candy (M.I.A. /Triple X) 487 -108 34451 14 1610 

48 47 BOYZ IN DA HOOD Dem Boyz (Bad Boy /Atlantic) 473 -83 64247 11 1510 

/Debut> YOUNGBLOODZ Presidential (Jive /Zomba Label Group) 463 +65 37087 1 2815 

¡Debut> DADDY YANKEE Lo Que Pasó, Pasó (El Cartel /VI /Machete Music) 452 +61 20444 1 3(0 

49 50 FANTASIA Free Yourself (J /RMG) 449 60 66646 8 12(0 

85 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.).© 2005 Radio & Records. 

POWERED 

MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

MARIO fIJUVENILE Boom (J /RMG) 32 

TEAIRRA MARI No Daddy (Roc -A Fella //DJMG) 20 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 20 

BOW WOW fICIARA Like You (Columbia) 17 

PRETTY RICKY Your Body (Atlantic) 12 

YING YANG TWINS fIPITBULL Shake (TUT) 10 

T -PAIN I'm Sprung (Jive /Zomba Label Group) 8 

TWISTA fITREY SONGZ Girl Tonight (Atlantic) 8 

BLACK EYED PEAS My Humps (A &M /lnterscope) 6 

NESS BAUTISTA fIN.O.R.E. , BIG MATO & GEMSTAR 

Que Dolor (Virgin) 6 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

BOW WOW fICIARA Like You (Columbia) +815 

MARIAH CAREY Shake It Off (Island //DJMG) +750 

KANYE WEST Gold Digger (Roc -A- Fella //DJMG) +416 

YOUNG JEEZY flAKON Soul Survivor (DefJam / /DJMG) +395 

YING YANG TWINS fIMIKE JONES Badd (TUT) +393 

T -PAIN I'm Sprung (Jive /Zomba Label Group) +385 

DAVID BANNER Play (SRC /Universal) +368 

BLACK EYED PEAS My Humps (A &M /lnterscope) +323 

PRETTY RICKY Your Body (Atlantic) +319 

CHRIS BROWN fIJUELZ SANTANA 

Run It (Jive /Zomba Label Group) +260 

NEW & ACTIVE 
MARQUES HOUSTON Naked (TUG/Universal) 

Total Plays: 433, Total Stations: 32, Adds: 1 

RAY J One Wish (Knockout /Sanctuary) 

Total Plays: 361, Total Stations: 36, Adds: 5 

TWISTA fITREY SONGZ Girl Tonight (Atlantic) 

Total Plays: 334, Total Stations: 13, Adds: 8 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 

Total Plays: 307, Total Stations: 21, Adds: 20 

PURPLE RIBBON ALLSTARS fIBIG BOI & KILLA MIKE Kryptonite 

(Purple Ribbon /Virgin) 

Total Plays: 273, Total Stations: 23, Adds: 3 

MR. CAPONE -E MAGIC My Angel (Independent) 

Total Plays: 247, Total Stations: 9, Adds: 1 

B5 U Got Me (Bad Boy /Atlantic) 

Total Plays: 227, Total Stations: 19, Adds: 0 

JAVIER fILUNA Dance For Me (BIG /Capitol) 

Total Plays: 205, Total Stations: 17, Adds: 3 

TEAIRRA MARI No Daddy (Roc -A -Fella //DJMG) 

Total Plays: 188, Total Stations: 23, Adds: 20 

ALFONZO HUNTER Don't Stop (Romeo Entertainment) 

Total Plays: 165, Total Stations: 13, Adds: 1 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

ExposENEW PRODUCTS AVAILABLE, CALL TODAY FOR A CATAL061 

EventTape® 
BunchaBannersTM 
FiashBagsn" 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstilNash! 
E ® 

6528 Constltntlon Drive 
Fort Wan, Wahine 48804 

Faix: (2881438 -6739 
ww tiksM nl 

1- 800 -21 FLASH 
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August 19, 2005 CHR/RHYTHM/C 

RetelheMusicecom 
tY 1®111198 

America's Best Testing CHR/Rhythmic Songs 12 + 
For The Week Ending 8/19/05 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

MARIAN CAREY We Belong Together (Island /IDJMG) 4.08 4.17 99% 46% 4.09 3.97 4.17 

MARIAH CAREY Shake It Off (island /IDJMG) 4.02 4.05 84% 14% 3.90 4.02 4.19 

BOW WOW f10MARION Let Me Hold You (Columbia) 4.01 3.93 90% 18% 4.28 3.89 3.98 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /At/anticl 3.96 3.89 96% 23% 4.23 3.68 4.12 

FRANKIE J. How To Deal (Columbia) 3.91 3.84 86% 21% 4.13 3.76 3.84 

CIARA fILUDACRIS Oh (Laface /Zomba Label Group) 3.87 3.94 98% 50% 3.83 3.96 3.83 

FAT JOE fINELLY Get It Peppin (Atlantic) 3.84 3.89 95% 31% 3.77 3.67 4.03 

DESTINY'S CHILD Cater 2 U (Columbia) 3.82 3.75 92% 27% 3.84 3.65 4.02 

BOW WOW fICIARA Like You (Columbia) 3.79 55% 11% 4.24 3.76 3.69 

LUDACRIS Pimpin' All Over The World (De( Jam South /IDJMG) 3.78 3.70 93% 31% 3.96 3.60 3.84 

RIHANNA Pon De Replay (DefJam/IDJMG) 3.77 3.80 92% 29% 3.71 3.92 3.79 

KANYE WEST Gold Digger (Roc -A- fella /IDJMG) 3.76 51% 9% 3.57 3.64 4.09 

50 CENT fIMOBB DEEP Outta Control (Shady /A ftermath/lnterscope) 3.73 3.78 73% 17% 3.83 3.80 3.49 

BOBBY VALENTINO Tell Me (DTP /DefJam /IDJMG) 3.69 3.87 64% 12% 4.00 3.62 3.50 

LIL ROB Summer Nights (Upstairs) 3.68 3.81 59% 14% 3.95 3.61 3.37 

TEAIRRA MARI Make Her Feel Good (Roc -A -Fella /IDJMG) 3.65 3.67 75% 21% 3.77 3.78 3.51 

PRETTY RICKY Grind With Me (Atlantic) 3.62 3.75 94% 42% 4.03 3.65 3.27 

PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A &M /lnterscope) 3.62 3.62 94% 38% 3.59 3.76 3.54 

JERMAINE DUPRI Gotta Getcha (So So Def /Virgin) 3.59 3.54 70% 19% 3.46 3.54 3.79 

NATALIE Energy (Latium /Universal) 3.53 3.60 74% 24% 3.51 3.45 3.66 

PRETTY RICKY Your Body (Atlantic) 3.52 3.64 57% 15% 3.91 3.53 3.26 

50 CENT Just A Lil' Bit (Shady /Aftermath /lnterscopel 3.51 3.65 99% 48% 3.77 3.40 3.46 

DAVID BANNER Play (SRC /Universal) 3.51 3.58 57% 16% 3.81 3.45 3.40 

YING YANG TWINS MIKE JONES Badd (TVT) 3.49 3.58 69% 18% 4.08 3.21 3.48 

GAME Dreams (Aftermath /G- Unit /lnterscope) 3.48 3.61 83% 29% 3.33 3.26 3.95 

R. KELLY fIGAME Playa's Only (Jive /Zomba Label Group) 3.41 3.45 65% 18% 3.51 3.36 3.48 

BLACK EYED PEAS My Humps (A &M /lnterscope) 3.32 40% 14% 3.13 3.19 3.85 

WEBBIE fIBUN B Give Me That (Asylum/Trilll 3.26 3.29 79% 32% 3.65 3.13 3.07 

GWEN STEFANI Hollaback Girl (lnterscope) 3.25 3.44 99% 66% 2.72 3.30 3.64 

Total sample size is 277 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs 

must have 40% familiarity to appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music 

test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 

on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for local radio stations by calling 818- 377 -5300. 

AaeTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

Rollin' With The M.I.P.s 
Continued from Page 29 

"As far as mentors, there isn't one person who's been there 
through my career helping to guide me, but there are sev- 
eral people who have been in the industry much longer than 
me whom I have great relationships with and whom I have 
called for advice or to bounce an idea off of. The people whose 
opinions I value are [RPM'S] Rene McLean, [WJLB /Detroit's] 
Serch and [veteran DJ] Mr. Morgan." 

As well as natural ability, hustle has contributed a lot to 
Sparks' achievements. In fact, it's exhausting just listing 
everything he's involved in. "I own the biggest music - 
lifestyle website on the Internet for hip -hop, the Mix Unit 
[www.mixunit.com]," he says. "We have everything - 
DVDs, CDs, magazines, clothing, vinyl, ringtones, down- 
loads and streaming media. 

"We just did a joint venture with a multimedia company, 
and we created software technology that is going to revo- 
lutionize the way companies target markets demographi- 
cally and geographically through handheld communica- 
tion devices. 

"In August there will be a camera crew from a new real- 
ity TV show called Blowing Up following me to radio dur- 
ing the process of putting my album together. The show 
will air on the new Current TV network. 

"I'm developing a new hip -hop children's television show 
with Jerry Bruckheimer 's production company. I just signed a 

deal with Def Jam Mobile to create 'scratchtones' for cellular 
phones. In August I launch CSparks Signature Clothing, at 
uru7w.clintonsparks.com. It will start off with T- shirts. 

"I'm working on my first self -produced album, Get Fa- 

miliar, Vol. 1, which will be released next year on Koch 
Records and feature everyone from Slim Thug to Busta 

Rhymes to Talib Kweli and The Diplomats. 
"I'm also working on production for other artists' albums 

and disassembling buildings across the world by smashing 
down parties, with tours booked in Asia, Europe and Canada 
in 2005. I guess you could say all these doors have been 
opened through my relationships and success in radio. 

"I also own Get Familiar Marketing & Management. 
We've done work for companies like Sprite, Sony PSP and 
Scion. And I own New England's largest record pool, which 
is the biggest, most efficient record pool in the market when 
it comes to servicing DJs and getting people familiar with 
new artists and music." 

REPORTERS 
Stations and their adds listed alphabetically by market 
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Po Dow Calm 
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MRS/Atlanta, GA' 
PO W Cive 
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27 MISTA VTREYSOW 

4 DAVID BANNER 
1 YOUNGJEEZY 

CIARA 

WRDW/Philadelplea, PA' 
PD. Mick lm 
56 PRETTY RICKY 

REV RUN 
PURPLE RIBBON ALLSTARS 1/BIG BUI_. 
TEAIRRA MARI 
CHAMILLIONAIRE 

KKFR/Phoenis, AZ' 
Po. &we St. JAMOS 
MD 106) M00mw 

6 JERMAINE SOPRI 

WRED/PONand, ME 
WPM Bore &00M) 
APoMD' LM Lamm 

4 BLACK EYED PEAS 

KXJMNoritand, OR' 
OM: nm Meltunem 
Po can Wane 
MP. Me KM Boob 
30 PING YANG TWINS WIT BULL 
29 TWISTA TITHES SONGZ 

MARIO VJWENILE 
TEAIRRA MARI 

WPKF/Pocghkeepde, NY 
OM: Bob Burp.) 
PO AN lama 
M0: C.J. 

10 BLACK EYED PEAS 

4 JUELZSANTANA 

KWYLMMm, NV' 
POND: Mob 
21 BLACK EYED PEAS 

1 KEAK DA SNEAK 
YING YANG TWINS WI BULL 
TEAJRRA kWh 
CHAMILLIONAIRE 

KGGIMirerside, CA' 
M. Jam Dee 

APo: Mike Medina 
MO: OOM Manna a 

30 BOW WOW LCIARA 
I2 BLACK EYED PEAS 

5 JERMAINE DUPRI 
MARCOS HERNANDEZ 

KWAAIEM/bRiavyerRANmmoaopp,,MCaA' 

P P 
WMRENGVBREAL 

1 AVANT GIL'WAYNE 
1 LYRE JENNINGS 

BABY BASH 
FRANNIE J 

KBMdSaaamemo, CA' 
PO: Tame Del iw 
100: Wine 
43 PING YANG TWINS VPTTBULL 

1 MARIO VJWENILE 
RAYJ 
TENRRA MARI 

ICSFINSacremento, CA' 
PD. Imo Nemot 
APOMP. TCW Male 

5 YOUNG JEEZY VAKON 
1 KANYE WEST 

PRETTY RICKY 
TENPoU MARI 
CHAMILLIOIWRE 

WOCOnalisbury, MD 
PD: WOOYN 
MO: OeMIY 
21 T -PAIN 
14 CHRIS BROWN VJUELZ SANTANA 
14 BLACK EYED PEAS 

PING YANG TW NS I/PITBULL 
MARCOS HERNANDEZ 
MARQUES HOUSTON 

KUUU/Sen Lake City. UT' 
OMRD: Brim MAIM 
Ma'. NMa Crulm 

2 PURPLE RIBBON ALLSTARSVBIG BO1-. 

0NG YANG TWINS WTTBULL 
GAME 
JIM JONES GREY SONGZ 

KBBT/San Antonio, TX' 
APO CI Nla 
MO: 101111 M1Aa 
54 BOW W FIARA 
38 CHAMILLIONAIRE 

3 T -PAIN 
MARIO) /JINENILE 

XHTZ/San Diego, CA' 
Pe: Met Thomas 
MD: Toed "TAM' Romano 
No Adds 

XMOR/San Diego, CA' 
0MPD: Pella Meus 
MD DJ Sew 

a DESTINY'S CHILD 
TEAIRRA MARI 
WARREN G i/B REAL 
TWISTA )/TREY SONGZ 

KMEUSan Francisco, CA' 
OM Melme wMn 

Po: sM' frMK1181m1 
MP. B 

3 B EGIT 
1 mUNGBl0o0Z 

TEAJRfU MARI 
KEYSHU COLE 

KYLD/San Francisco. CA' 
OK MIMe Martin 
PD: Mania wwem 
APMAID: T 

1 MARITI /Jab WENLEn 
PRETTY RICKS 
CHAMILLIONAIRE 

KWYYV/San Luis Obispo, CA 
PMMD: Rya B. 
10 CHAMILLIONAIRE 

9 TEAIRRA MARI 

KSRT/ ìante Rosa, CA' 
PO Lehn Mlrbe4 
64 BLACK EYED PEAS 

CHAMILLIONAIRE 
MARIO VJWENILE 

Sirius TM Bal/Satellite 
OW Beinehae 
PO Howl Warm 
M0: Lamm Clreb 
26 TIMO MUAS 
25 &VMNARAMA 

3 JET SET 

2 DONNA SUMMER 

KURE/Seattle, WA' 
PP. Ede Pews 
MD Karin WIM 

5 DAMIAN'JR GONG' WALLY 
1 MWIO VJIIVENILE 

MPW /s0agneM, MO 
MI 

POEM Cab Maw 
1 KELLY CLARKSON 
1 PRETTY RICKY 

1 NICKELBN% 

KWBIBbddon, CA' 
WI®: MIN EMaM 

APO MO MMw 
20 I'MSTA GREY SONGZ 

4 TEAIRRA MARI 
1 NIKKI FLORES 

MARIO VJWENILE 

WLLDnampa, R' 
PO: Orlando 
APO: Se man 
MD: Saab 
41 TEAIRRA MARI 

4 MARIO VJWENILE 

WIWR/TaledD, OH' 
Mt Tim Rawls 
PO: MI adder 
APO/MO: B10 Coburn 
No Adds 

KIWTA- Cides, WA 
OIA Bred brae 
Pa PA 

7 EBONY EYEZ 

5 CO-STARS 

KOHT/ruoon, AZ' 
OW nm earls 
PO Randy -R 10 Williams 
M0. BM WMIMM 
27 PRETTY RICKY 
25 BOW WON VCIARA 

1 MARIO VJWENILE 
1 TEAIRRA MARI 

YOUNG JEEZY VAKON 

KM/Tulsa, OK' 
TM: Don Cell 
Po' May wmen 
WONT : WI Black 

A DA BACKWUDZ 
JIM JONES GREY SONGZ 
NESS BAUTISTA MORE BIG MATO. 
CHAMILLIONAIRE 
TWISTA )/TREY 50NG7 

I®U/Tyler, TX 
L.T. 

MD: verbe Law 
TEAIRRA MARI 
CHAMILLIONAIRE 

WMBX/W. Palm Beach, FL' 
PP. cad MeCra) 
MO DJ X Cu 

2 MA1310 )/JUVENILE 
LIFE JENNINGS 

WPGGWasllinglon, DC' 
P0 JUl 841006 
MD BoWO D 

No Adds 

KOXC/Wichita Fells, TX 
OM: BmO Warm 
POMO CC CM 
12 BOW WOW t/CIAAA 
11 YOUNGJEEZY VAKON 

KDGS/MdM, KS' 
PO erg Wllllarm 
M0: MM Palm 
No Adds 

Powaaal 
MEDIABASE 

'Monitored Reporters 

107 Total Reporters 

85 Total Monitored 

22 Total Indicator 

Did Not Report, Playlist 
Frozen (2): 
KHMK/Yaklma, WA 
W2PW/Peoria, IL 
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URBAN 
DANA HALL 
dhall@radioandrecords.com 

Hurricane Power 
Summit Hits Bahamas 
Rene Mclean: the man behind the madness 

ew York -based RPM Group is relaunching the highly suc- 
cessful Mix Show Power Summit with a new name, the 

Power Summit. It's scheduled to take place Sept. 28 -Oct. 1 in 
Lucaya, Bahamas. 

This is the eighth year for the summit, which 
was previously held in Puerto Rico and Miami's 
South Beach. The event brings together mix - 
show and club DJs, radio programmers, record 
executives and marketers yearning to reach the 
lucrative hip -hop community. R &R recently 
spoke with RPM Group founder Rene Mclean, 
an industry veteran and hip -hop promotion pi- 
oneer. 

R &R: How did you get your start in the music 
industry? 

RM: I started as an intern in the early '90s for 
Kathi Moore, who was the Northeast Regional 
for Virgin Records [now VP /Urban Promotion 
for Sanctuary]. Working in the WEA branch in 
New York, I learned from all the regionals, who 
are now execs in the industry - Morace Landy 
[Atlantic Records], Jody Williams [Venture Me- 
dia], Lynne Poole [Sony /BMG Music] and oth- 
ers. 

I worked in the rap 
department under Troi 

Torain- we all know him 
now as Star of The Star & 

Buc Wild Show -and lat- 
er I became the Virgin 
Regional when Kathi 
left, but I hated it. I wasn't 
working the hip -hop 
that I loved, the music 

Rene Mclean from the streets. That 
was right before we 

started to see a changing of the guard at record 
labels, when the old heads exited and the new, 
young cats who were into hip -hop started to take 
over. 

Eventually, they fired me at Virgin, and right- 
fully so. It wasn't for me. 

R &R: Tell me about New York Live and the other 
hip -hop events you did in the early '90s. 

RM: New York Live was our version of R &B 

Live, which was happening in Los Angeles. It 
was actually four of us - myself, Dwayne Tay- 
lor, Dwayne Haskins and Kirk Burroughs. We 
started it because we wanted to make a name 
for ourselves in the business. It became very suc- 
cessful and helped launch the careers of artists 
like Mary J. Blige, Das EFX, Kris Kross and A 
Tribe Called Quest. We wanted to showcase both 
R &B and hip -hop. Later I started the Rap Roast. 
Our first one was a roast for DJ Red Alert. 

Coming up in the game, I saw that there was 
a lot of resistance to hip -hop and the whole cul- 
ture. That was because with rap there usually 
came a lot of drama. I wanted to present it in a 
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"It's grown from being 

just a mix -show event. 

It's a place where 

labels and products 

launch their brands. 

It's for anyone who is 

trying to reach the 

tastemakers of hip -hop 

culture." 

way that didn't scare people and that was pro- 
fessional. I wanted to legitimize it. 

The Rap Roast helped raise money for vari- 
ous charities and brought the hip -hop and record 
communities together. We did five total, roast- 
ing Russell Simmons, Steve Rifkin, Ed Lover and 
Puffy. Back then we got the labels on board to 
support us, but it was difficult to get 
Madison Avenue - the liquor compa- 
nies, auto manufacturers, even sneak- 
er companies - to embrace hip -hop. 
Look how it's changed. 

R &R: How did your career progress 
from there? 

RM: Around that time I was doing 
street promotion. I was introduced to 
some guys out of Staten Island, NY with an art- 
ist named King Just. We got it on Hot 97 
[WQHT /New York], and it blew up from there. 
I had my first claim to fame. 

I also started managing The Trouble Neck 
Brothers, a rap group, and I was being offered 
jobs to do rap street promotion at several labels. 
I took a job with RCA Records because it was a 

major label and I would have more resources. I 

had plans to change the way record companies 
promoted hip -hop. 

At RCA we broke Mobb Deep and Raekwon. 
Then I got a call from Elektra to be head of rap 
promotion, where I worked Pete Rock & CL 
Smooth, Busta's first big record and, later, Mis- 
sy Elliott. 

Working at a major label meant bigger bud- 

gets and more pressure. I felt I needed to sepa- 
rate myself from what everyone else was doing, 
so I went to Richard Nash - then the VP /Ur- 
ban Promotion. In the early days with rap it 
wasn't about spins. In fact, you could have a rap 
act that didn't really get much radio play but 
sold thousands of records. Brand Nubian were 
like that. 

I wanted to concentrate on the street- promo- 
tion aspect to create sales. You take your time, 
create a buzz and make it happen over time. 
That's the problem today: Too many artists are 
thrown out there with a record but no setup and 
no street promotion. What makes it worse is that 
the labels' release schedules don't allow for a 

record to grow over time. 
R &R: How did you start your own business? 
RM: Everyone was talking about [Loud 

Records and Rifkin Company founder] Steve 
Rifkin. I wanted to create something like that. I 
launched RPM while I was still at Elektra. I need- 
ed to create a buzz, so I went to Richard and 
asked him for a couple thousand dollars to buy 
a van. We put a bangin' sound system in it, a 
big -screen TV, hooked it up with some hot rims, 
wrapped it with the Busta's Rampage art and put 
it on the streets. 

I also made a cassette single to give out from 
the van and created the Elektra Mix Tapes. DJ 
Enuff [now heard on Hot 97] did all the mixes 
for us. This is basically what all promotion teams 
do now. We were blazing the way. 

After six months of doing vans I went back 
to Richard and said, "OK, now we need to do a 
mix-show convention." I wanted to do it on my 
own, but I knew I needed his and Sylvia's 
[Rhone, then- President of Elektra] blessing. All 
the industry conventions in the past had maybe 
one mix-show panel, if that. But this movement 
was big enough for its own convention, in my 
opinion. 

The first Mix Show Power Summit was in 
1998 in Miami. We had sponsorships from Ele- 
ktra, Jive, Red Ant, Loud, Penalty, MCA, Island 
Black Music, Relativity, Tommy Boy and LaFace. 
I flew in 40 DJs from across the country, and we 
had dinners, panels and showcases. All the na- 
tional record people came and loved it. Next 
thing I knew, most of the labels had included us 
in their budget for the following year. 

R &R: The summit has grown to be one of the in- 
dustry's largest and most successful events. How do 

you keep it valuable to the industry? 
RM: For years I had been going to conven- 

tions, and whenever they became popular, they 

THE POIAIERSUM 
got out of control. They never knew how to con- 
trol the hip -hop element. There were one or two 
conventions where the street -team folks took 
over, trashing the hotel, and it really looked bad. 
I would ask myself, "Why are the record com- 
panies wasting all this money on flyers and 
stickers and CD handouts to the radio and mu- 
sic industry? It's like preaching to the choir. They 
need to take a different approach." 

When I had our first event, I told all the la- 

bels no street teams, period. I also created a cede 
of conduct that all the sponsors had to sign off 
on, detailing extensive fines for misconduct. It 
made everyone feel better. Once a label is told 
that it will be financially responsible for issues, 
it makes sure nothing bad happens. 

We also don't let the public attend. This is an 

I 

"We've been the 

jumping -off place for 
brands like Cash 

Money, 50 Cent, 

Kanye West, Fabolous 

and more. The labels 

use the summit as a 

launching pad for 
major projects coming 

in the first quarter." 

industry-only event. We don't advertise it on 
local radio. We purposely don't put registration 
information about the summit on the website 
until the second week in August. We also change 
the location every few years. We're planning to 
keep it outside of the U.S., too, to make it even 
more difficult for just anyone to go. 

To register, you must be affiliated with a la- 
bel, the press, a marketer, a club or record pool 
or a radio station. We are even picky about our 
sponsors. A small, independent label has to 
prove to us that it is for real before it can partic- 
ipate. 

Not only did we keep the wrong element out, 
we made it a great event. We've been the jump- 
ing -off place for brands like Cash Money, 50 

Cent, Kanye West, Fabolous and more. The la- 
bels use the summit as a launching pad for ma- 
jor projects coming in the first quarter. 

We also try to make it an intimate event. You 
don't want it to get so big that you can no long- 
er handle the number of people attending. Those 
who are there feel special. 

We are making a bigger effort to get radio pm- 
grammers involved. That's the next step for us. 
In the past we've had a few key stations in- 
volved: Hot 97, WGCI /Chicago, WUSL /Phila- 
delphia, KMEL /San Francisco and KPWR /Los 
Angeles. We've also had the BBC from London. 

R &R: You've changed the name this year, re- 

launching as the Power Summit and losing the Mix 
Show tag. What was the reasoning behind 

that? 
RM: It's grown from being just a 

mix-show event. It's still the place for 
labels and mix-show DJs to get to- 
gether, but it's much larger than that 
now in the scope of who we reach. It's 
a place where labels and products 
launch their brands - whether that 

be an artist, an automobile company, a sneaker 
company, a food product or a clothing line. It's 
for anyone who is trying to reach the tastemak- 
ers of hip -hop culture. 

We are a full- service branding conference, and 
we do this by educating and entertaining the 
people who attend. After all, we are in the en- 
tertainment business, so everything we do 
should focus on that. 

When people have an enjoyable experience it 
will impact them that much more. Sometimes 
we have panels to help educate, but it's not the 
only thing we do at the summit. We also do 
showcases, sporting events and day trips. We do 
movie premieres and product testing. We tie it 
all up with the "Power Mix-Off DJ Battle" and 
Power Summit awards show on the last night. 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

LYFE JENNINGS Must Be Nice (Columbia) 3231 +104 334770 26 5410 

DESTINY'S CHILD Cater 2 U (Columbia) 3178 78 376394 24 4210 

BOW WOW fIOMARION Let Me Hold You (Columbia) 3120 -401 378472 15 6610 

MARIAH CAREY We Belong Together (island /IDJMG) 2747 381 362769 21 5810 

BOW WOW fICIARA Like You (Columbia) 2572 +875 314422 4 6810 

LUDACRIS Pimpin' All Over The World (Lief Jam South /IDJMG) 2301 -319 241597 13 5910 

YOUNG JEEZY And Then What (DefJam /IDJMG) 2188 +180 165811 14 4710 

MIKE JONES Back Then (SwishaHouse /Asylum /Warner Bros.) 2123 -58 172688 15 6610 

DAVID BANNER Play (SRC /Universal) 2117 +347 207324 7 6112 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 2099 -159 216978 16 5710 

FANTASIA Free Yourself (J /RMG) 2077 227 274056 19 5810 

TEAIRRA MARI Make Her Feel Good (Roc -A- fella /IDJMG) 2069 +37 238816 16 4811 

KANYE WEST Gold Digger (Roc- A -fe //a /IDJMG) 2065 +381 293867 4 6411 

MARQUES HOUSTON Naked (T.U.G. /Universal) 1968 +275 147193 11 5612 

MARIAH CAREY Shake It Off (island /IDJMG) 1929 +380 214349 5 6011 

BOYZ IN DA HOOD Dem Boyz (Bad Boy /Atlantic) 1838 -196 180992 22 4810 

TREY SONGZ Gotta Make It (Songbook /Atlantic) 1756 -30 180876 15 5911 

GWEN STEFANI Hollaback Girl (/nterscope) 1548 238 227662 11 4710 

BOBBY VALENTINO Tell Me (DTP /DefJam /IDJMG) 1500 +179 144082 10 4910 

WEBBIE fIBUN B Give Me That (Asylum /Trill) 1486 -279 145814 24 5910 

50 CENT fIMOBB DEEP Outta Control (Shady /Aftermath / /nterscope) 1467 +195 131821 6 5711 

YING YANG TWINS fIMIKE JONES Badd (TVT) 1418 +84 124079 7 5211 

JERMAINE DUPRI Gotta Getcha (So SoDef /Virgin) 1238 -139 107030 10 5510 

CHARLIE WILSON Charlie Last Name: Wilson (Jive /Zomba Label Group) 1051 +121 124387 10 4214 

PSC fIT.I. & LIL SCRAPPY I'm A King (Grand Hustle /Atlantic) 1041 +193 94118 4 5113 

PAUL WALL fIBIG POKEY Sittin' Sidewayz (SwishaHouse /Asylum) 1005 +75 80206 10 5010 

GAME Dreams (Aftermath /G- Unit //nterscope) 1004 -216 100313 12 5010 

DAMIAN "JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong /Universal) 962 +139 143670 4 4914 

PRETTY RICKY Grind With Me (Atlantic) 930 272 85178 20 5610 

T.I. ASAP (Grand Hustle /Atlantic) 882 232 85374 18 810 

YOUNG JEEZY flAKON Soul Survivor (DefJam /IDJMG) 859 +404 80986 2 5517 

COMMON Go (Geffen) 853 -136 64869 8 4710 

WEBBIE f1TRINA Bad Chick (Asylum /Trill) 839 +55 62958 6 5012 

DEM FRANCHISE BOYZ... I Think They Like Me (So SoDef /Virgin) 824 +98 66044 5 4412 

FAT JOE f1NELLY Get It Poppin' (Atlantic) 774 -216 61489 13 5010 

RIHANNA Pon De Replay (DefJam /IDJMG) 768 +73 90598 5 3110 

YOUNGBLOODZ Presidential (Jive /Zomba Label Group) 762 +84 54500 4 5011 

THREE 6 MAFIA Stay Fly (Columbia) 747 +115 47225 3 3410 

TYRA Get No Ooh Wee (084/Universal) 741 +34 37965 12 3111 

50 CENT Just A Lil' Bit (Shady /Aftermath //nterscope) 676 -65 61544 20 6310 

TONY YAYO So Seductive (G- Unit //nterscope) 676 -221 105519 11 4010 

CHRIS BROWN fIJUELZ SANTANA Run It (Jive /Zomba Label Group) 641 +164 68875 2 4812 

T.I. Motivation (Grand Hustle /Atlantic) 571 +11 72521 5 210 

TONI BRAXTON Please (B /ackGround /Universal) 559 103 45404 14 2710 

PRETTY RICKY Your Body (Atlantic) 548 +72 51764 2 42118 

BLACK BUDDAFLY Rock -A -Bye (Island /IDJMG) 537 +14 43002 6 4011 

T -PAIN I'm Sprung (Jive /Zomba Label Group) 535 +226 43250 1 3618 

DAME How We Roll (TUG.) 469 +16 14430 3 2412 

R. KELLY f1GAME Playa's Only (Jive /Zomba Label Group) 462 -209 52729 7 4410 

R. KELLY Trapped In The Closet (Jive /Zomba Label Group) 453 -287 55195 18 3810 

70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average 

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitren Inc.).© 2005 Radio & Records. 

POWEREDM 

MEDIABASE 

MOST ADDED° 
ARTIST TITLE LABEL(S) ADDS 

CIARA And I (Laface /Zomba Label Group) 44 

KEYSHIA COLE I Should've Cheated (A &M //nterscope) 38 

TEAIRRA MARI No Daddy (Roc -A fella /IDJMG) 36 

TWISTA fITREY SONGZ Girl Tonight (At /antic) 32 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 27 

PRETTY RICKY Your Body (Atlantic) 18 

SHEEK LOUCH fISTYLES P. Kiss Your Ass Goodbye (D- Block /Koch) 13 

K. YOUNG You're So Bad (Treacherous) 

T -PAIN I'm Sprung (Jive /Zomba Label Group) 

YOUNG JEEZY flAKON Soul Survivor (Del Jam /IDJMG) 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

BOW WOW fICIARA Like You (Columbia) 

YOUNG JEEZY flAKON Soul Survivor (DelJam /IDJMG) 

KANYE WEST Gold Digger (Roc -A- fella /IDJMG) 

MARIAN CAREY Shake It Off (Island/IDJMG) 

DAVID BANNER Play (SRC /Universal) 

MARQUES HOUSTON Naked f7U.G.IUniversal) 

T -PAIN I'm Sprung (Jive /Zomba Label Group) 

D4L Laffy Taffy (Independent) 

50 CENT fIMOBB DEEP Outta Control 

(Shady /Aftermath //nterscopel 

PSC fIT.I. & LIL SCRAPPY I'm A King (GrandHustle /Atlantic) +193 

12 

8 

7 

TOTAL 

PLAY 

INCREASE 

+875 

+404 

+381 

+380 

+347 

+275 

+226 

+209 

+195 

NEW & ACTIVE 
TWISTA fITREY SONGZ Girl Tonight (Atlantic) 

Total Plays: 416, Total Stations: 34, Adds: 32 

JIM JONES fITREY SONGZ Summer Wit Miami (Diplomat /Koch) 

Total Plays: 409, Total Stations: 41, Adds: 1 

TRINA fILIL' WAYNE Don't Trip (SIIo- N.Slide /Atlantic) 

Total Plays: 401, Total Stations: 36, Adds: 4 

OMARION I'm Tryna (Tug /Sum /Epic) 

Total Plays: 374, Total Stations: 30, Adds: 0 

SHARISSA fIR. KELLY In Love With A Thug (Virgin) 

Total Plays: 365, Total Stations: 40, Adds: 3 

RASHEEDA Georgia Peach (Jive /Zomba Label Group) 

Total Plays: 347, Total Stations: 23, Adds: 1 

RAY J One Wish (Knockout /Sanctuary) 

Total Plays: 326, Total Stations: 29, Adds: 1 

KEM I Can't Stop Loving You (Motown /Universal) 

Total Plays: 301, Total Stations: 22, Adds: 0 

OMARION Touch (Epic) 

Total Plays: 299, Total Stations: 13, Adds: 0 

MACEO Go Sit Down (Big Cat) 

Total Plays: 298, Total Stations: 13, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 
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IMPACTING NOW! 
"...Ills fat el tin lelerc me wNPo Itftlntryltrews writ I ehrMytxN weffe Is e halite snr" -Ism Enlist 

For more information please contact: 

Ruben Rodriguez Entertainment, Inc. 

Tel: (201) 363 -1461 
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lateTheMusic.com 
RI NE111RJRl; 

Artist Title (Label) 

America's Best Testing Urban Songs 12 + 
For The Week Ending 8/19/05 

TW 

MARIAN CAREY Shake It Off (Island /IDJMG) 4.19 

LUDACRIS Pírrpir All Over The World (DefJam South/0,1MS) 4.18 

MARIAN CAREY We Belong Together (/s /and /IDJMG) 4.17 

BOW WOW fIOMARION Let Me Hold You (Columbia) 4.17 

BOW WOW fICIARA Like You (Columbia) 4.06 

BOBBY VALENTINO Tell Me (DTP /DefJam /IDJMG/ 3.99 

MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 3.98 

FAT JOE fINELLY Get It Poppin' (Atlantic) 3.98 

GAME Dreams (Aftermath /G- Unit /lnterscope) 3.94 

50 CENT M066 DEEP Outta Control (Shady /Ahe-rnath4 /lte ) 3.91 

YING YANG TWINS fIMIKE JONES Badd (TVT) 3.89 

TREY SONGZ Gotta Make It (Songbook /Atlantic) 3.88 

TEAIRRA MARI Make Her Feel Good (Roc- Afella /IDJMG) 3.87 

KANYE WEST Gold Digger (Roc- A- fe /Ia / /DJMG) 3.83 

PRETTY RICKY Grind With Me (Atlantic) 3.81 

DESTINY'S CHILD Cater 2 U (Columbia) 3.81 

LYFE JENNINGS Must Be Nice (Columbia) 3.79 

TONY YAYO So Seductive (G- Unit /lnterscope) 3.77 

T.I. ASAP (Grand Hustle /Atlantic) 3.75 

DAVID BANNER Play (SRC /Universe 3.74 

YING YANG TWINS Wait (The Whisper Song) (TVT) 3.68 

JERMAINE DUPRI Gotta Getcha (So So Def /Virgin) 3.65 

WEBBIE IIBUN B Give Me That (Asylum /Trill) 3.63 

MARQUES HOUSTON Naked (TUG /Universal) 3.62 

COMMON Go (Geffen) 3.54 

GWEN STEFANI Hollaback Girl (Interscope) 3.49 

YOUNG JEEZY And Then What (Def Jam /IDJMG) 3.47 

BOYZ IN DA HOOD Dem Boyz (Bad Boy /Atlantic) 3.46 

MIKE JONES Back Then ( SwishaHouseAsyfintlWarrterBros) 3.40 

Pers. Pers. Pers. 

LW Famil. Burn 12 -17 18 -24 25 -34 

4.27 85% 12% 4.23 4.37 3.88 

4.00 96% 23% 4.19 4.28 3.98 

4.34 99% 46% 4.17 4.24 4.00 

4.11 94% 22% 4.06 4.22 3.67 

- 68% 8% 4.05 4.35 3.43 

4.05 70% 13% 3.94 3.96 3.89 

4.02 97% 29% 3.95 4.04 3.73 

3.94 97% 28% 3.84 3.93 3.63 

3.95 81% 29% 3.96 4.01 3.85 

3.88 75% 12% 3.91 4.11 3.56 

3.84 70% 15% 3.82 3.83 3.78 

3.83 53% 10% 3.82 3.98 3.50 

3.95 80% 24% 3.88 3.96 3.71 

- 62% 12% 3.80 3.85 3.73 

3.83 97% 39% 3.68 3.77 3.47 

3.82 92% 30% 3.65 3.77 3.38 

3.97 56% 16% 3.83 4.01 3.44 

3.85 85% 22% 3.79 3.90 3.53 

3.73 67% 19% 3.58 3.59 3.56 

3.79 59% 13% 3.75 3.76 3.74 

3.70 95% 46% 3.66 3.75 3.47 

3.78 70% 14% 3.60 3.69 3.41 

3.55 80% 30% 3.54 3.56 3.48 

3.78 65% 17% 3.54 3.72 3.14 

3.56 69% 19% 3.67 3.53 3.91 

3.68 99% 62% 3.52 3.65 3.23 

3.60 59% 18% 3.34 3.39 3.23 

3.46 75% 28% 3.36 3.42 3.24 

3.21 83% 38% 3.33 3.35 3.29 

Total sample size is 307 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents 
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on 
persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 
Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Raheem DeVaughn 

LABEL: Jive/Zomba Label Group 

CURRENT PROJECT: The Love Experience 

IN STORES: Now 

CURRENT SINGLE: "Believe" 

TOP SPINS AT: WPGC/Washington, WKt'S/Washington, 

WERQ/Baltimore, WUBT /Nashville, KIPR/Little Rock 

By DARNELLA DUNHAM 

Asst. Rhythmic /Urban Editor 

Personal stats: Self- described "R &B 
hippie neo -soul rock star" Raheem 
DeVaughn was born in New Jersey, but the 
Baltimore- Washington, DC area is the 
place he calls home. His live shows are 
legendary in that part of the country. With 
his band, he performs songs about love 
with lots of energy while artist Demont 
Peekaso paints onstage. DeVaughn's 
amazing stage presence and buzz in DC 
helped get him signed to Jive Records two 
years ago. 

Influences: Remember Leon Ware? He 
produced some tracks on Marvin Gaye's I 
Want You album, as well as "Sumthin' 
Sumthin"' by Maxwell and "Inside My 
Love" by Minnie Riperton. Ware - along 
with Marvin Gaye, Smokey Robinson and 
the whole Motown era of artists - has in- 
spired DeVaughn's style tremendously, and 
the singer has even been compared to Gaye, 
Donny Hathaway and D'Angelo. "I hear it 
all," DeVaughn tells R &R. "What I noticed 

is that people tend to compare you to who 
they dig the most." 

The album: DeVaughn wrote every song 
on The Love Experience. It's one of those albums 
you can put in your CD player and just let ride. 
In an era when R &B is criticized for being vul- 
gar, DeVaughn has put together an album that 
is sensual without being overtly sexual. 

Most of the producers on the disc are 
unknown, but a few - like Terry Hunter, 
house producer Kenny Dope and Jill Scott's 
band director, Pete Kuzma - produced 
tracks on DJ Jazzy Jeff's underappreciated 
The Magnificent. Warren Jones, Isaac Lewis 
and Levi Stevens are the men responsible for 
DeVaughn's current single, "Believe." 
DeVaughn wrote "Is It Possible" for Dwele, 
but it didn't make Dwele's album. That 
turned out to be lucky for DeVaughn, since 
"Is It Possible" is one of the many outstand- 
ing songs on The Love Experience. 

f 
REPORTERS 

Stations and their adds 
WJIZ Albany GA 
PO/MOURA/n Jay 
No Naas 

WZBN/AlbaM, GA 
061. Bill Jones 
PG Gabon ham 
10 T -PAIN 

7 PRETTY RICKY 

WAM/Abaw, NY' 
WM, KaMMUMan 
MO T.,yOVeaell 

9 CHRA BROWN f /JUELZ SANTANA 
YOUNG JEEZY VAKON 

KBCE/Neaanpfa.IA 
Mamma Alamo* 
MO:BMNnTMIni 

57 YOUNG JEEZY 
TWISTAf /TREY SONGZ 

K EDWAenMde, LA 
MAPO: Jry Ebete 
APDACpVaWNNWOMm 
155/ 

CHARRIE WILSON 
20 TWISTA f/TREY SONGZ 

5 YO GOTTI 

5 ANTHONY HAMILTON 
I K YOUNG 

WNTAAmm, GA 
PO: Jerry Selman 
APPWIMie Sanse 

K 
KANYE 

Mama ama 
15 KA WEST 

4 T -PAIN 
CURA 
CHAMILLIONAIRE 

WYEE/Mam. GA. 
OM'. Sue Gown 
PO ReppOA Rame 
AMM I :TAM LOA 

8 50 CENT IMOBB DEEP 
PARIAH CAREY 

WF7WM9Me. GA. 
MM. ROOmlemt 

b KEYSHIA COLO 
fi TEAIRRA MARI 
1 DAME 

CIARA 

WPRW/Ammia. GA 
ro. nm M*" Stall 
MO. TOR, 

3 PURPLE RIBBON ALLSTARS OBIG TOI.. 
I CIARA 
1 TWISTAIRREY SONG2 

KEYSHIA COLE 
TEAIRRA MARI 
CHAMILLIONAIRE 

WEROWammon, MD. 
PO. VktrSti 
MO NM. Moan 
29 TWISTA f/TREY SONG2 
12 KEYSHIA COLE 
5 OEM FRANCHISE BOYZ I /JERMAINE DUPRI 
5 CIARA 

WEMMiabia Rmp, IA' 
PP.N-T.. My 
ISM MN W &m Mm 

21 JAZZE PHA SOEELO GREEN 
14 CHAMILLIONAIRE 
B 00 G0TTI 
B TONY MAYO WOE 
1 KEYSHIA COLE 

CARA 
CHRIS BROWN / /JUELZ SANTANA 
PRETTY RICKY 
TWISTA SREEY SONGZ 
TEAIRRA MARI 

KTCKSMUmm 1. TX' 
ro: lMug limb 
AROMO: NIr/EMI 

6 KEYSHIA COLE 
2 TRINA VEIL' WAYNE 
2 GAFA 
1 PAIN 
1 PRETTY RIMY 

PURPLE RIBBON ALLSTARS &BIG ROL 
TEAIRRA MARI 
CSSWILLIONAIRE 

listed alphabetically by market 
WBUWBHI,Ai MS' 
01,3 WelA (man 
POMO. Teamae Mm 

L.AILA 
KEYSHIA COLE 
TEAIRRA MARI 

CHAMILLIONAIRE 
K YOUNG 
TWISTA IRREY SONGZ 

WJZOSIbd. MS. 
PD: R M Mm 

2 CIARA 
KEYSHIA COLE 
JOAQUIN 
TEAIRRA MARI 
CYAMILLIONMRE 
K YOUNG 
TWISTA VTREY SONGZ 

WBOT/BoMOn, MA' 
PO. Lamer 'LEW Rodmon 

MO: ChMay Club 
7 CIARA 

a YOUNG JEEZY VAKON 
2 CSC VT. I. A LIL SCRAPPY 

M ILKMAN/a, NY' 

PON&Ch IA COLE 
TEAIRRA MARI 

WWWZ/Clededm. SC' 
OMRESI Tent Base 
W YIam Rede 
19 KEYSHA COLE 

YO GOTTI 
TEARRA MARI 
TWISTAI/TREY SONGZ 
CIARA 

WPEGAXO11Me 
PO Tani Ame 
1140: One CM 

fi KEYSHIA COLE 
1 TRAIN 

PRETTY RICKY 
CIARA 

WUVALharIOMMIM, YA 

1Dw T á 
9 DVJELE 
8 ERIC BENET 

WJTT/CAamnOP, nl' 
PIK Keith UMem 
MO lb& Cliche 
19 PRETTY RICKY 
10 IDYSHIACOLE 

1 SHEEN LOUGH fSTYLES P. 

CAM 
TEAIRRA MARI 
CMAMILLIONARE 
K YOUNG 
PASTA fRREY SONGZ 
YOUNG A 

W6C4CMUpo, 1L 
NON Day WM 
APD/w:TIRENGreen 
N JAMIE FOXX 
12 ALICIA KEYS 
7 LIL KIM 

JAY -Z 

WPWX/CINM9a. K' 
PO Jay Alan 
MO Deem MONO 
40 MISTA IRREYSONGZ 

9 WEBBIE STRING 
CIARA 

WIZFIGndNOB, ON' 
PO MOM OaMM11e11 
MO. Greg 

NGJEEZYVAKON 
PRETTY RICKY 

WTNZCIa0NAId, DH 
OATT.Khn JNnml 
MO Addio Bar 

TREY SONGZ 

WH XT,CNUmNA. SC. 
PD Ore Cmaers 
MINN Ima 
MO MAN MINN 

CIARA 
KEYSHIA COLE 

W%BT/Colurnba. SC 
OM U SAM 

09 
Bean Ai i 
ERIC HENS 
KEYSHIA COLE 
T -PAIN 
DAME 
TWISTA &TREY SONGZ 
CURA 
FANTASIA 

WMSU/Columms, MS 
OMRO: Jams Meander 
MD: Mama Young 

TWISTA FREY SONGZ 

WCKIOCOIumens. OH' 
PO: Pee Sinn 
MD: Wann Sleeve 

5 DAMIAN"JP GONG' MARLEY 
3 `MG YANG TWINS (MIKE JONES 

CIAM 

KKDAWallaa, TX' 
POMO: SEW0,00em 
13 CHAMILLIONAIRE 
11 OAISTA I/TREYSONGZ 

3 PRETTY RICKY 
TEAIRRA MARI 

CIARA 

WHTS/DOOK, MI 
OM Skip (MINN 
P P.SMW 

lentla INNS" 
MARQUES HOUSTONs! N 

2 YOUNGBL000Z 
1 CHARLIE WILSON 

DAMIAN'JR. GONG' MARLEY 

WJLBID0ML MI' 
P O: X.1 Holiday 
APONAN Kris CNN 

CIARA 
KEYSHIA COLE 
RAY J 

TEAIRRA MARI 
CHAMILLIONAIRE 
TWISTA 'GREY SONGZ 

WDBTAe0en. A. 
ORO Woodm! 
PDAILt E.S00" Scott 
15 PRETTY RICKY 
10 CIARA 

KEYSHA COLE 
TEAIRRA MARI 
CASSIDYIMASHONDA 

WMNMu0e. Al 
OM. JP Wilson 
POPO. Tom Back 
Na Adds 

W2FUFayMaAlla. NC 
OM: Mac Edwards 
POMP JoONdnsm 
APO. Mike TOM 
NO Adds 

WYNN/FIorence, SC 

OM'. Mall Sony 
PO. SMAlA MASgM 
MP. PALO Jrmo 
15 BOW WOW & CIARA 

7 SHANICE WILSON 
7 YOUNG JEEZYVAKON 
2 PRETTY RICKY 

WTMGIIBallmdlle, R. 
PD E[MFM! 

APO,MD Namara. 
25 TWISTA IRREM SONGZ 

7 JOAQUIN 
6 TEAIRRA MMI 

1 ERIC BENET 
KEYSHIA COLE 
E -DOTA 
CIAMI W ONARE 
N. YOUNG 

CIARA 

WIK$Wnem4Me. NC' 
MILS ILL MLNN 
APO: JOOI 

FANTASIA 

WJM2/GmrMne, SC. 
M Terry FAN 

APÓ. Kam Bland 
MO: Dam Davis 
No Adds 

WPHHManond. CT' 
PONS Mrmal MM I. 
13 BLACK BUBOAFLY 

8 TWISTAMREY SONG2 
SHEEK LOUGH IGTYLES P 

WEIR/Huntsville. AL' 
OM. Sara Murry 
PO:Mtlmy "[MAN" Gramm 
MD Danes 
43 P ETTY RICKY 

3 CHAMILLIONARE 
I TRINA MIL' WAYNE 
I T -PAIN 

YO GOTT! 

K YOUNG 

TONY YAYO f /JOE 

WHRPRAI MIIe. AL' 
ro: 10,JUMrm 
21 PRETTY RICKY 

TEARRA MARI 
CHAMILLIONAIRE 
CIARA 
KEYSHIA COLE 

WJMI/JaN¢on, MS 
OMOO: Sen Braman 

PO Nee Maie 
13 TAUS PHA tCEELO GREEN 

2 JAE MILLI 
CIARA 
KEYSHIA COLE 
TERMINAL MARI 
CHAMILLIONAIRE 
K YOUNG 
1WISTA f/TREY SONGZ 

WRAVJarbAn. MS. 
PO: Nast Km 

7 TWISTA f/TREY SONGZ 
CIN A 
KEYSHIA COLE 
CHARLIE WILSON 
SHEEN LOUGH 5SMES P 

PRETTY RICKY 
TEAIRRA MMI 

WJBTIJatlmNAle. R. 
Oat fall AMWI 
PP B-AB 

TOK 
TEARRA MARI 
CHAMILLIONMRE 
CIARA 
KEYSHIA COLE 

KPIIS4aMn CM. MO. 
OM- Mire Calm 
PDAIO: lama Ems 

29 TWISTA4TREYSONGZ 
5 CIARA 

T-PAIN 
SHARISSA RR. KELLY 

KIIZMIIeen, TK 

oM Rm Thmae 
P0000: TIN BatMae 

FANTASIA 
YOUNG JEEZY VAKON 
K YOUNG 
TONY YAYO I /JOE 

KNRWLaeODIW. IA' 
ro: 13-Rost 

5 JAM PHA f/CEELO GREEN 
4 Y0 GOTTI 

SHEEK LOUGH f5MES P. 

PRETTY RICKY 
KEYSHIA COLE 
ANTHONY HAMILTON 
TFAIRRA MMI 
CRAM ILLIONARE 
TWISTA //TREY SONGZ 

KJMHAate Dudes, LA 
OM: Aryan Taylor 

MOAN BS Irmas 
APP. Oka Calf 
21 PRETTY RICKY 
13 YOUNG JEEZYI /ANON 

KZWMate charles. LA 
ON: More Bane 
M0: Tammy ioI®M 
17 BONA 
12 LIARA 
19 JOAQUIN 

WOHHAansina. Ml' 
OM: Men Debase 
PO Wet Ninon 
MOJe RNM 

9 JOHNTA AUSTIN 
6 ERIC BENET 

1 PURPLE RIBBON ALLSTARS 1/1316 1/1316 BOI 

1 SHARISSA Al KELLY 
TEAIRRA MARI 
DEM FRANCHISE BOYZVJERMAINE MARI 

K. YOUNG 
CHAMILLIONAIRE 
K OUNG 
TWISTA &TREY SONGZ 
KEYSHIA COLE 
CARA 

W21OO.urel MS 
NitJe:mn Web 
PO:DSNM Brooks 

ANISHA NICOLE 
MARAH CAREY 
MORGUES HOUSTON 
PRETTY RICKY 

K.MZ/IaMm, 0K 
DMTS. Terry Madry 
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4 TWISTA CIRRI SONGZ 

WBTEILWAmO MpaII KY' 
POMD:J.,Aender 
No Adds 

MPRAMe MOAN. AR' 
OINTO:JO Beaker 

1 SHEEK LOUGH I/STYLES P 

1 CHAMILLIONAIRE 
K YOUNG 
TWISTA &TREY SONGZ 
TEARRA MARI 

KEYSHIA COLE 

KKBTAMAnpeles, W' 
PD Ten Calomel 
AMMO: Tanto Amp 

I I PRETTY RICKY 
2 KEYSHA COLE 

WGIB/LoWMBe, KY' 
PD: Mart Gen 
MD..GnW Nelson 

2 DAMIAN 'JR GONG' MARLEY 
MARQUES HOUSTON 

WFXMWpeaMsen, DA 

1122E 

--0WM Machin 
UBB 

8 JOAQUIN 
8 TWISTA TRAE/ SONG2 

K YOUNG 

WIBBMaMO. GA 
PDKw &MR / 

22 041 
11 R KELLY 
10 PRETTY RICKY 

5 KEYSHIA COLE 

WHRKRMOMeIA. TM' 
PP. Gore Steel 

CIARA 
KEYSHA COLE 
SHEEN LOUGH ISTYLES P. 

PRETTY RICKY 
TEARRA MARI 
CHAMILLIONAIRE 

WJKMWMHAIen, MS 
OM:Scm Stephens 
PDMO:CaaW 

fi DIRTY 

WOTMIIOnI, R' 
OM: Tony Fes 
PONIErCetrIcHelkereol 

1 TEAIRRA MARI 
CHAMILLIONAIRE 
CIMA 
KEYSHIA COLE 

WMIBMIamI. R' 
OM: Rob RMerb 
PO' DM Sumac 
MO Cant-Late KbmrmOh 

CIARA 

WKKVMIIwautee. WV 
PO ON Love 
MD: BaI Cde0m 

3 MISTA &TREY SONGZ 
CIMA 
JOHNTA AUSTIN 

WINN/M le, Al" 
OM: Sisas Dumbly 

1 TRIMFAPWL' WÁTJE 
4 CHAMILLIONARE 
2 PURPLE RIBBON ALLSTARS ISIG BUI 
1 PRETTY RICKY 

TEAIRRA MMI 
KEYSHIA COLE 

KRW/Menme. L1 
PD Casa Crone 
No Adds 
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FMB PO 
B6 TI 
85 PARIAH CAREY 
25 KANYE WEST 
25 TRINAINL' WAYNE 

TWISTA f/TREY SONGZ 
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GM: Dare Solonm 
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MO: DJ Vicious 
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33 LYFE JENNINGS 
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22 BOW WOW I/CIARA 
21 DAVID BANNER 
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4 T.I. 
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12 PRETTY RICKY 
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16 YOUNG JEEZY VAKON 
5 DAVID BANNER 
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M 114 N Wiwi 
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TMIRRA MARI 
CIARA 
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2 MC VI I. S LIL SCRAPPY 
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FANTASIA 
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1 SHARISSA VA. KELLY 
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O 24 ro CIARA 
6 YOUNG JEEZY VAKON 
1 DAMIAN 'JR. GONG' MARLEY 
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3C 
1 JIM JONES VIBEY SONGZ 

PRETTY RICKY 
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TEARRA MARI 
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Music Choice RBBHIIS HMASSatellne 
OTAPO Owen Williams 
MD Unmade Williams 

fi CASSIDY hMASHONDA 
5 CIARA 
5 KEYSHIA COLE 
5 TEARRA MARI 

Musk ChMa Rep/Satellite 
Williams 

Mena Dames 
MO: Laminae William. 
21 SHE EKL OUCH USTYLESP 

Skies Hot Jams/Satellite 
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13 KEYSHACOLE 
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POtLAes. 

30 LIL' KIM 
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18 AZ 
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MD: 04 XbAyr 
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WEA45aranmM GA 
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El FANTASIA 

KBTTSmrepoN, U' 
SOuenn Echols 

A KEYSHIA COLF 
SHEEK LOUGH &STYLES P. 
TEARRA MANI 
PASTA VTRET SONGZ 
CIARA 

KMKMAJNW ,LA' 

9 WEBBIE &TRINA 
8 PRETTY RICKY 
3 TRINA MAIL' WAYNE 
1 CHAMILLIONAIRE 

TEAIRRA MARI 
CIARA 
KEYSHIA COLE 

KATZSI. Louis. MO. 
pA. CMNYA1ANn 
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NcA 

WOWT/Tallakesee. R 
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AroMO:Frnk UN 

1 TRINA AIL' WAYNE 
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1 DAVID BANNER 
1 TWISTA f/TREY SONGZ 
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ON Inseam Dave 
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8 SEAN PAUL 
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1 CIARA 
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MO: Ninon Robison 
1 CARA 

KEYSHA COLE 
TEAIRRA MARI 

WJUCRalMa. 011' 
ro: Chadic Mad 

13 RASHEEDA 
10 TEAIRRA MARL 
9 TWISTA RINEY SONGZ 
2 CHAMILLIONAIRE 
2 CARA 

1 T-PAIN 
SHEEK LOUGH fSMESP 
KEYSHIA COLE 
K YOUNG 
JOHNTA AUSTIN 

KJMM/Tu10 OK' 
OMPO. Tang Monday 

JATZE PHA I%CEELO GREEN 
2 CHAMILLIONAIRE 
2 TYRA 
1 TWISTA OIREY SONGZ 

YOUNG 
SHEEK LOUGH /STYLES P. 

CAPA 
KEYSHIA COLE 
K. YOUNG 
TERMINA MARI 

WESE/ O MS 
OM Rkl 
PO:1MLN 
M0: 4050e '01 N0'40091.1 
22 PRETTY RICKY 

9 JOAQUIN 

WKYSANasetnelan. DC' 
PO: Ors ROdMM 
MD: Pee Strad 
No Adds 

WJKSAIAImblpen, DE. 
PO TUINOIamre 
MD Memel Mee 
14 KEYSHA COIF 

2 TEMIRA MARI 
TWISTA //TREY SONGZ 
CLARA 

MANX/Wilmington. NC 
PM Lou meet 
MO: NUN Socha 

6 YOUNG JEEZY DAKON 
5 PRETTY RICKY 
3 CIARA 

Note: For complete adds, 
see R &R Music Tracking. 

PowEREDE3 

MED1ABASE 
'Monitored Reporters 
102 Total Reporters 

70 Total Monitored 

32 Total Indicator 

Did Not Report, Playlist 
Frozen (2): 
WLZN/Macon, GA 
WOBT /Savannah, GA 
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URBAN AC TOP 30 
WEEK 
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1 1 

3 

2 3 

4 4 

5 5 

6 

9 

7 8 

8 9 

11 10 

13 

10 12 

17 

14 0 
15 ® 
18 0 
16 17 

19 0 
21 

20 20 

22 

_ ® 
25 

(Debut> 

28 

24 26 

27 27 

29 e 
23 30 

August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ / - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

MARIAH CAREY We Belong Together (/s /and / /DJMG) 1633 -126 182894 14 3313 

CHARLIE WILSON Charlie Last Name: Wilson (Jive /Zomba Label Group) 1613 +72 182301 12 6110 

KEM I Can't Stop Loving You (Motown /Universal) 1488 109 177333 31 5810 

FANTASIA Free Yourself (J /RMG) 1372 35 152626 20 5510 

INDIA.ARIE Purify Me (Rowdy /Motown) 1097 -1 88488 17 5710 

VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 1005 +64 118972 12 4912 

TONI BRAXTON Please (BlackGround /Universal) 930 +176 101203 10 4611 

JILL SCOTT Cross My Mind (Hidden Beach /Epic) 805 -6 92524 14 3911 

BABYFACE Sorry For The Stupid Things (Arista /J /RMG) 746 8 62822 11 5510 

STEVIE WONDER From The Bottom Of My Heart (Motown /Universal) 671 -10 64032 10 5012 

KEM Find Your Way (Back Into My Life) (Motown /Universal) 667 +70 61153 9 4911 

FAITH EVANS Again (Capitol) 652 -63 60677 27 4710 

ERIC BENET I Wanna Be Loved (Reprise) 634 +207 58625 2 4919 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 598 +7 75325 48 3910 

PATTI LABELLE IIMARY J. BLIGE Ain't No Way (DefSoul //DJMG) 589 +31 74667 8 4413 

DR. CHARLES G. HAYES & WARRIORS Work It Out (ICES) 514 +95 67482 7 3411 

FAITH EVANS fISNOOP DOGG Mesmerized (Capitol) 456 -9 51276 6 3710 

EARTH, WIND & FIRE Pure Gold (Sanctuary /SRG) 437 +80 40434 5 3810 

LYFE JENNINGS Must Be Nice (Columbia) 328 +7 25526 6 712 

JOHN LEGEND So High (Columbia) 304 -23 24319 6 2410 

YOLANDA ADAMS Someone Watching Over You (Atlantic) 281 0 23467 3 3510 

DESTINY'S CHILD Cater 2 U (Columbia) 274 +74 41459 2 312 

SHANICE WILSON Every Woman Dreams (Playtime) 270 +11 15773 2 2911 

MINT CONDITION Whoaa (Image) 256 +89 19030 1 2512 

CRUNA Take Me Higher (Reprise /WarnerBros.) 242 +30 10469 3 2210 

LEELA JAMES Music (Reprise /Warner Bros.) 238 -24 7902 8 2410 

ANTHONY HAMILTON Ball And Chain (Rhino) 234 -7 10224 2 2312 

MARY MARY Heaven (Sony Urban /Columbia) 225 +34 30212 4 1411 

MELI'SA MORGAN & FREDDIE JACKSON Back Together Again (Orpheus) 223 +15 24910 2 2410 

BOBBY VALENTINO Slow Down (DTP /DefJam /IDJMG) 213 65 24708 10 411 

61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to-week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

POWERED al 
MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABELS) ADDS 

JEFFREY OSBORNE Yes, I'm Ready (JayOz /Koch) 23 

KINDRED THE FAMILY SOUL Where Would I Be... (Hidden Beach) 15 

ERIC BENET I Wanna Be Loved (Reprise) 9 

ABENAA Song 4 U (Nkunim) 9 

DWELE I Think I Love U (Virgin) 5 

SYLEENA JOHNSON Another Relationship (Jive /Zomba Label Group) 4 

PATTI LABELLE fIMARY J. BLIGE Ain't No Way (Del Soul/LDJMG) 3 

MARIAH CAREY We Belong Together (Island /LDJMG) 3 

FANTASIA Ain't Gonna Beg (J /RMG) 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

ERIC BENET I Wanna Be Loved (Reprise) 

TONI BRAXTON Please (BlackGround /Universal) 

DWELE I Think I Love U (Virgin) 

DR. CHARLES G. HAYES & WARRIORS Work It Out ()CEf) 

MINT CONDITION Whoaa (Image) 

EARTH, WIND & FIRE Pure Gold (Sanctuary /SRG) 

NEW & ACTIVE 
LINA Smooth (Hidden Beach /Red Distribution) 

Total Plays: 209, Total Stations: 20, Adds: 1 

DWELE I Think I Love U (Virgin) 

Total Plays: 147, Total Stations: 25, Adds: 5 

SYLEENA JOHNSON Another Relationship (Jive /Zomba Label Group) 

Total Plays: 138, Total Stations: 20, Adds: 4 

SMOKIE NORFUL I Understand (EMI Gospel) 

Total Plays: 123, Total Stations: 15, Adds: 0 

TOTAL 
PLAY 

INCREASE 

+207 

+ 176 

+123 

+95 

+89 

+80 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WOVE/Albany, GA 

KSYU/Albuquerque, NM' 

WAKB/Augusta, GA' 

WKSP/Augusta, GA' 

WWINATaltimore, MD* 

KOXtJBaton Rouge, LA* 

WBHK/Binningham, AL' 

WMGUChadeston, Sc. 

WXST/Charleston, SC' 

WBAV/Charlotte' 

WONC/Charlotle' 

WSRB/Chicago, IL' 

WVAZ/Chicago, IL' 

WZAK/Clevetand, OH* 

WIXC/Columbia, SC' 

WWDM/Columbia, SC' 

WAGH/Columbus, GA 

WMXU/Columbus, MS 

WXMG/Columbus, OH' 

KSOCATallas, TX' 

WROU/Dayton, OH' 

WMXDATetroit, MI' 

WUKS/Fayetleville, NC' 

WDZZ/Flint, MI' 

WFLM/Ft. Pierce, FL' 

WOMG/Greensboro, NC' 

KMJO/Houston, TX' 

WTLCAndianapolis, IN' 

WKXI/Jacicson, MS' 

WSOL/Jadcsonville, FL' 

KMJK/Kansas City, MO' 

KSSM/Killeen, TX 

KNEK/Lafayetle, LA' 

WJKXA.aurel, MS 

KOKY/Little Rock, AR' 

KJLH/Los Angeles, CA' 

MUM/Louisville, KY' 

KJMS/Memphis, TN' 

WHOT/Miami, FL' 

WJMR/Mifwaukee, WI' 

WDLT/Mobile, AL' 

KJMG/Monroe, LA 

WWMG/Montgomery, AL 

WOOKMashville, TN' 

WYBC/New Haven, CT' 

KMEZJNew Orleans, LA' 

WYLDMew Orleans, LA' 

WBLSMew York, NY' 

WRKS/New York, NY' 

WKUS/Norfolk, VA' 

WVKL/Norlolk, VA' 

KRMP/Oklahoma City, OK' 

WCFB/Orlando, FL' 

WRRX/Pensacola, FL' 

WDAS/Philadelphia, PA' 

WFXC/Raleigh, NC' 

WKIS/Richmond, VA' 

WVBE/Roanoke, VA' 

WSBYISalisbury, MD 

KBLX/San Francisco, CA' 

Music Choice Smooth R &B/Satellite 

Sirius Heart & Soul/Satellite 

Sinus Slow Jamz/Satellite 

The Touch/Satellite 

XM The Flow/Satellite 

WLVH/Savannah, GA 

KDKSBhreveporl, LA' 

KVMA/Shroveport, LA' 

KMJM/St. Louis, MO' 

WFUN/St. Louis, MO' 

WPHR/Syracuse, NY' 

WHBX/rallahassee, FL 

WIMX/roledo, OH' 

WTUG/Tuscaloosa, AL 

WJBWMf. Palm Beach, FL' 

WHURAVashinglon, DC' 

WMMJ/Washington, DC' 

WKXS/Wilmington, NC 

Adds for reporters are 

listed in RAR Music 

Tracking. 

PowER D 

IIEDIABASE 
'Monitored Reporters 

80 Total Reporters 

61 Total Monitored 

19 Total Indicator 

Did Not Report, 
Playlist Frozen (2): 
WCMG/Florence, SC 
WRBV /Macon, GA 

A Y01a19 UrLH 
Morwhig 45ihow LeccIer 

for Over 7 Yecrd 
(( 

abc RADIO NETWORKS 
arneri;2a listens to abc 

Affiliate Information: 
972 -776 -4651 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+/- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS MOST ADDED® 

MARY MARY Heaven (Sony Urban /Columbia) 1265 46 44443 18 3910 ARTIST TITLE LABELS) ADDS 

YOLANDA ADAMS Be Blessed (Atlantic) 1192 +5 43491 20 3710 SOUNDS OF BLACKNESS fIANN NESBY Unity (SLR) 3 

DR. CHARLES G. HAYES & WARRIORS Work It Out (ICEE) 1189 60 41932 13 4010 DORINDA CLARK -COLE Great... (Gospo Centric /Zomba Label Group) 3 

KURT CARR God Blocked It (Gospo Centric) 1147 -28 39154 21 3910 
KIERRA "KIKI" SHEARD That Thing (EMI Gospel) 3 

RIZEN Hold On (Artemis) 3 
CECE WINANS Pray (Sony Gospel) 908 +93 31442 7 3711 LASHUN PACE Hey (EMI Gospel) 2 

MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco) 863 +1 27087 20 3310 WILLIAM MURPHY, III Let It Rise (B.E.L.L.) 2 

ANOINTED Gonna Lift Your Name (Sony Urban /Columbia) 834 -23 24596 22 3010 RIZEN We've Come To Magnify The Lord (Artemis) 2 

ALVIN DARLING All Night (Emtro) 772 -13 25961 16 3411 
CHARLES AND TAYLOR Still Gonna Pray (Integrity Gospel) 2 

JAMES FORTUNE You Survived (Worldwide Music) 717 -25 23162 28 3110 
REVEREND TIMOTHY WRIGHT Let's Celebrate (Atlanta Intl) 2 

MARY MARY Yesterday (Sony Urban /Columbia) 2 
LASHUN PACE Hey (EMI Gospel) 707 -27 25501 16 2912 

V.I.P. MASS CHOIR fIJOHN P. KEE Bread Of Heaven (Verity) 678 +16 22626 10 2910 MOST 
MIGHTY CLOUDS OF JOY Been So Good To Me (EMI Gospel) 608 -9 17965 14 2710 INCREASED PLAYS 
TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban /Columbia) 589 -18 21078 19 2411 

TOTAL 

TONEX Work On Me (Verity) 588 +12 23258 10 2710 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

SHEKINAH GLORY MINISTRY Yes (KingdomEntertainment) 548 -8 16553 15 2010 CECE WINANS Pray (Sony Gospel) +93 

DEITRICK HADDON God Didn't Give Up (Verity) 530 +2 22710 12 2410 DORINDA CLARK -COLE Great... (Gospo Centric /Zomba Label Group) +89 

KEITH WONDERBOY JOHNSON I Need A Blessing (Worldwide Music) 488 +1 16105 9 2510 
WILLIAM MURPHY, Ill Let It Rise (B.E.1.1.) +65 

MICAH STAMPLEY War Cry (Dexterity /EMI Gospel) 448 -38 12319 16 2110 
RIZEN Hold On (Artemis) +65 

MARVIN SAPP Do You Know Him (Verity) +52 
PINNACLE PROJECT f1KIM RUTHERFORD Last Say So (Pinnacle) 447 +20 17712 13 1810 MARY MARY Yesterday (Sony Urban /Columbia) +43 
MARVIN SAPP Do You Know Him (Verity) 408 +52 12562 3 1711 KIERRA "KIKI" SHEARD That Thing (EMI Gospel) +42 

DONNIE MCCLURKIN & KIRK FRANKLIN Ooh Child (Verity) 395 +22 17999 5 1910 CHARLES AND TAYLOR Still Gonna Pray (Integrity Gospel) +30 

ANDERSON SANCTUARY CHOIR Lord I Thank You (Malaco) 392 +15 15835 16 2011 

EVELYN TURRENTINEAGEE Go Through (Light) 372 +4 14364 8 1910 NEW & ACTIVE 
JOANN ROSARIO I Hear You Say (Verity) 356 + 29 11610 4 1711 RODNIE BRYANT I Am A Worshipper (Tyscot/Taseis) 
DOTTIE PEOPLES He Said It (Malaco) 338 +27 14759 2 1710 Total Plays: 254, Total Stations: 10, Adds: 0 

DORINDA CLARK-COLE Great Is The Lord (Gospo Centric /Zomba Label Group) 333 +89 8862 1 1613 RUDOLPH MCKISSICK, JR.... Right Place (Emtro) 

BRUCE PARHAM Hide Me IS Ford Music Group) 307 +17 8759 7 1210 
Total Plays: 215, Total Stations: 13, Adds: 1 

LOUISIANA STATE MASS... His Name Is Jesus (Tehillah /Light) 
FRED HAMMOND I Will Find A Way (Verity) 290 -5 11664 11 1610 Total Plays: 209, Total Stations: 11, Adds: 0 

DARIUS BROOKS Your Will (EM/Gospel) 287 +25 12512 12 1511 WILLIAM MURPHY, III Let It Rise (B.E.L.L.) 

SOUNDS OF BLACKNESS f1ANN NESBY Unity (SLR) 279 -9 9935 5 1913 
Total Plays: 207, Total Stations: 10, Adds: 2 

DOROTHY NORWOOD Holy Spirit (Malmo) 

42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. Total Plays: 167, Total Stations: 6, Adds: 0 

© 2005 Radio & Records 
Songs ranked by total plays 

REPORTERS 
Stations and their adds fisted alphabetically by market 

WPZE/Atlanta, GA 
OM: Frank Johnson 
PD: Connie Flint 
29 LASHUN PACE 

27 MIAMI MASS CHOIR 
23 ANDERSON SANCTUARY CHOIR 
21 PROFESSOR BELTON 
17 RIZEN 
16 REVEREND TIMOTHY WRIGHT 
16 CHARLES AND TAYLOR 

SOUNDS OF BLACKNESS I /ANN NESBY 

WTHB /Au usta, GA 
OM/PD: Ron Thomas 
APO: Sister Mary Kingcannon 

2 TYE TRIBBETT A GA 

WWIN/Baltimore, MD 
PD: Jan Majors 
APD: Jean Alston 

RIZEN 

WXOKBaton Rouge, IA 
PORAD: Kerwin Feeling 
16 WILLIAM MURPHY III 

\15 WILLIAM T. HOWARD 

WAGGBirmingham,AL 
OM: Vent Catron 
PD: Mary K. 

MD: Prince Yeller 
19 MARVIN SAPP 
18 TED&SHERI 
18 MISSISSIPPI MASS CHOIR 
18 CECE WINANS 
1/ DARYL COLEY 
17 ERIC BIBB 
17 DORINDA CLARK-COLE 

WENN/Birmingham, AL 
OMA'D: Doug Hamand 
APO/MD: Willis Pride 
12 MARIAN CAREY 
11 MARY MARY 

WJNI /Charleston. SC 
0M: Michael Baynard 
PD/MD: Bryant Seabrools 
APO: Big Daddy 
No Adds 

WXTC /Charleston, SC 
OM: Terry Base 

PD: Edwin "Chef" Wright 
APO/MD: James Wallace 
No Adds 

WPZS/Charlotte 
P0: Alvin Stowe 

5 ALVIN DARLING 

WJMO/Cleveland, OH 
0M/PD: Kim Johnson 

KIRK WHALUM 
KAREN CLARK-SHEARS 
NEAL ROBERSON 
BYRON CAGE 

MEN OF STANDARD 
SMOKIE SORELY. 

GLENDALE BAPTIST CHURCH MASS CHOIR 
LORI PERRY 
SOUNDS OF BLACKNESS I /ANN NESBY 

WJYD /Columbus, OH 
OM: Jerry Smith 
PO: Dawn Mosby 

DONAL D LAWRENCE 

KHVN/Dallas, TX 
P0/510: Warren Brooks 
23 DORINDA CLARK-COLE 
22 MARY MARY 
20 JOANN ROSARIO 
15 TERRANCE MACKEY 

WCHBATetroit, MI 
PO: Spud 
11 NEW 

tl 
BIRTH TOTAL PRAISE CHOIR IMEVIN 

BOND 

WELT/Flint, MI 
OBVPD: Sammie L. Jordan. Jr. 
Mn: Anna Johnson 
36 DORINDA CLARK -COL E 

36 RIZEN 

WEUP/Huntsville, AL 
OM: Handley Batts 
Pm: Steve Murry 
MD: Ricky Sykes 
No Adds 

WTLCAndianapolis, IN 
OM: Brian Wallace 
PD: Paul Robinson 
MO: Donovan Hartwell 

TAMELA MANN 

WHLH/Jackson, MS 
OM: Sieve Kelly 
PS: Jenell Roberts 
MD: Torre: Harris 

8 KIERRA'KIKr SHEARD 
8 DA MINISTER 

WOAD /Jackson, MS 
OM: Stan Branson 
PO/MD: Perry Davis 
No Adds 

KPRT/Xansas City, MO 
OM: Andre Carson 
PO: Myron Fears 
APO: Freddie Bell 

MD: Debbie Johnson 
5 LASHUN PACE 

5 KIERRA LKIKI" SHEARD 

KVLO/Little Rock, AR 
OM: Joe Booker 
PO/AD: Billy St. James 
APO. Mark Dylan 
14 CHARLES AND TAYL OR 

WHAL/Memphis, TN 
P0: Eileen Collier 
APD/MO: Tracy Belhea 
No Adds 

WMBM/Miami, FL 
OM: E. Claudette Freeman 
PO/MD: Greg Cooper 
23 RIZEN 
20 WILLIAM MURPHY, III 

WGOK/Mobile, Al_ 
OM: Steve Cmmbley 
PO/MD: Felicia AIIbriRon 

9 BISHOP BROWN 
6 RIES 

WYLD/New Orleans, LA 
OM: Carta Boalner 
PD: Al Appleberry 

APORAD. Loretta Petit 
NO Ad Is 

WXEZ/Norfolk, VA 
OM: John Shomby 
PD: Dale Murray 
24 KIERRA'KIKI "SHEARS 
15 RUDOLPH MCKISSICK, JR A. WORD AND 

WORSHIP MASS CHOIR 

WDAS/Philadelphia, PA 
OM. Thea Mitchem 
PS Joe Tambuno 
APO/M0: Jo Gamble 
Nu Adds 

WPPZ/Philadelphia, PA 
0M/P0: Helen Lithe 
No Adds 

WNNL/Raleigh, NC 
OMoPD: Jerry Smdh 
WD: Shawn Alexander 
MD: Melissa Wade 
1/ BEBE WINANS 

WPZZ/Richmond, VA 
OM: Jeny Smith 
PD: Reggie Baker 
31 DARIUS BROOKS 
12 REVEREND TIMOTHY WRIGHT 

ABC's Rejoice/Satellite 
PO: Willie Mae McIver 
No Adds 

WTSK/Tuscaloosa, AL 
OM: Greg Tomascello 
PO /AMD: Charles Anthony 
No Adds 

WPGC/Washington, DC 
PD/AD: Cheryl Jackson 
19 DARWIN HOBBS 

WYCB/Washington, DC 
PD. Ron Thompson 

SOUNDS OF BLACKNESS I /ANN NESBY 

WFAI/Wilmington, DE 
0M: Melvin Bnttingham 
PO/MD. Manuel Mena 
No Adds 

Did Not Report, 
Playlist Frozen (8): 
Sheridan Gospel Network/ 
Satellite 
WCAO /Baltimore, MD 
WFMV /Columbia, SC 
WGRB /Chicago, IL 
WLOK/Memphis, TN 
WPRF /New Orleans, LA 
WOYZ/Biloxi, MS 
WSOK/Savannah, GA 
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OUR 

T-SHIRT 
EALS 

00K! 
D 

300 
T-Shirts 
1295 

Í0O0 
T- Shirts 
$255 

ea. 

500 
T- Shirts 

$2 75 
. ea. w 

1500 
T- Shirts 

$235 
White T -shirts 

Heavy 100% Cotton 
Printed up to 4 Colors on 1 Side 

No Setup Charges! 
No Art Charges! 

Free Catalog 
CALL NOW! 

180034 EMKAY 
631 -777 -3175 

FAX: 631- 777 -3168 

www.emkaydesigns.com 
info @emkaydesigns.com 

J 
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COUNTRY REPORTERS 

KDCY /Abilene, TX 

OM: Brad Elliott 

PD /AHED: JB Cloud 
25 GEORGE STRAIT 

15 ALAN JACKSON 

15 DARRYL WORLEY 

15 LEE AMI WOMA7K 
15 ATE NICHOLS 

5 JENA 

WOMX/Akron, OH' 
OM/PD: Kevin Mason 

APO: Ken Steel 
1 LONESTM 

BUDDY JEWELL 

WGNNAIbany, NY' 
PD: Buzz Brindle 

MD: Bill Earley 
MMOINA MCP IDE 

KBOI/Albuquerque, NM' 
OM: Bill May 

PD: Tim Jones 

APDRAD: Jeff Jay 
PHIL VASSAR 

BAKE SHELTON 

KRST /Albuquerque, NM* 
OM/PD: Eddie Haskell 

MD: Paul Bailey 
No Ath 

KRRV /Alexandria, LA 

MAD: Steve Casey 
2 LITRE BIG TOWN 

WCTO /Allentown, PA' 

OM/PD: Shelly Easton 

MO: Jerry Padden 
,L ERAI,, ARI 
o NEAR MCCOY 

I AE NICHOLS 

LITTLE AIG TOWN 

KGNC /Amarillo, TX 

OM: Tim Butler 

API)/MD: Patrick Clark 
7 IVAN JACKSON 
7 MARTINI MCBRIDE 

KBRJ/Anchorage, AN 

PD: Matt Valley 
17 TRACE ADKINS 
16 GRETCHEN WILSON 

ALAN JACKSON 

KEIM ANDERSON 

MARTINA MCBRIDE 

WWWW /Ann Arbor, MI 

OM/PD: Rob Walker 
o, AKI S TI11, 

WNCY /Appleton. WI 

OM: Jeff McCarthy 

PD: Randr Shannon 
2 MARTIN M BRIDI 

WKSF /Asheville, NC 

OM/PD: Jeff Davis 

APO/MD: Brian Hatfield 
No Naas 

WKHX/Atlanta, GA' 

OM/PD: Mark Richards 

MD: Johnny Gray 
E ESEL MCC Y 

WPUR/Atlantic City, NJ 

PD: Joe Kell 
12 KEIMUR 
8 AE NICHOLS 

5 MARTINA MCBRIDE 

WKXC /Augusta, GA 

PD: T Gentry 

APDRAD: Zach Taylor 
No Adan 

KASE/Austn, TX' 
0M/PD: Mac Daniels 

APO/MD: Bob Pidkelt 
22 GEORGE STRAIT 

RASCAL RATES 

KM/Bakersfield, CA' 
PD: Evan Bddwell 

MD: Karen Garcia 
5 LEANN RIALS 

RAY SCOTT 

WPOC/Baltimore, MD' 
PO: Ken Boesen 

APDRAD: Michael J. 
BIG TOWN 

WYNK/Baton Rouge, LA' 
OM: Bob Murphy 

PO: Sam McGuire 

APOMD: Austin James 
KEIM URBAN 
RASCAL E ATOS 

BLAKE SHEL TON 

WYPY/Baton Rouge, LA' 
PD: Dave Dunaway 

MD: Jimmy Brooks 
Na AoaE 

KYKRBeaumont, TX 

OM: Joey Armstrong 

PD/MD: Mickey Ashworth 
Na Ram 

WJLSBeckley, WV 

OMA I:DaveWillis 
25 ALAN JACKSON 

11 RASCAL BASTE 
11 RMOYIRANS 
it BUDDY JEWELL 

5 FANNY GRACE 

5 KENI'MOWS 
EAI 

WKNNBiloxi, MS 

OM: Walter Brown 

PD: KippGregory 
An RA 

WZKX/Biloxi, MS 

PO: Bryan Rhodes 

MD: Gwen Wilson 
KILL CABAN 

WHWK/Binghamton, NY 

OM/PD: Ed Walker 
'5 DIERKS BENTLEY 

JOSE TURNER 

BANE EHER TON 

WDXB/Birmingham, AL' 
PD: Tom Hanrahan 

APDRAD: Jay Cene 
2 LONESTAR 

TERRI CLARK 
KEITH URBAN 

.O DEE MESSINA 

WBWN/Bloomington, IL 

OWPD: Dan Westtag 

APDRAD: Buck Stevens 
105, 5 AIL 

WHKX/Bluefield, WV 

OM: Ken Dietz 

PDRAD: Joe Jarvis 
7 LITTLE BIG TOWN 

3 JAMEY JOHNSON 
3 AMBER DOTSON 

3 WARREN BROTHERS 

3 BLASSE SHELTON 

KIZN/Boise, ID' 
OWPD: Rich Summers 

APO/MD: Spencer Burke 
IO KEA H URBAN 

JENA: 

KOFC/Boise, ID' 
OM: Kevin Godwin 

PD: Kevin Anderson 

APDRAD: Jim Miller 
a KEITH URBAN 

/ RASCAL RATTS 
TERM CLARK 

WKLB/Boston, MA' 
OM: Don Kelley 

PD: Mike Brophey 

APOMD: Ginny Rogers 
No 0066 

KAGG/Bryan, TX 

PDMD:JemilerAllen 
20 RASCAL HALTS 

WYRKButtaIo, NY' 
APDMD: Wendy Lynn 

AGds 

WOKOBuriington 
OM/PD: Steve Pelkey 

MD: Chris Reed 
No Aar. 

KHAK/Cedar Rapids, IA 

OM: Dick Stadien 

PD: Bob James 

MD: Dawn Johnson 
li TEMYI PIKEES 

II KEIM URBAN 
10 DIERKS BENTEY 
10 CONESTAS 

B DIERKS BENTLEY 

WIXY/Champaign, IL 

PD: Sky Phillips 

MD: Nicole Beals 
Coac 

WEZIJCharieston, SC' 
OM/PD: Lee Matthews 

APDRAD: T.J. Phillips 
PASCAL FLAT'S 

WNKT/Charteston, SC' 
PO: Brian Driver 

SCESE SHELTON 

WOBE/Charleston, WV 

OM: Jeff Whitehead 

PO: Ed Roberts 

MD: Bill Ran 
16 ALAN ) 
14 JAMIEOSIAL 
71 KE7an'CMSNEv 
8 SUGARTANO 

8 GARY ALLAN 

WKKT/Chartotte' 
OW Bruce Logan 

POMD: John Roberts 
2 RASN RADS 

KEEL URBAN 

WSOC/Chartotte' 
APDRAD: Rid( McCracken 
No Mt 

WUSY/thattanooga, TN' 
PD: Kris Van Dyke 

MD: Bill Poindexter 
2 AARON TIRRIN 

1 RASCAL RATTS 

WUSN/Chicago, IL' 
PD: Mike Peterson 

MD: Marci Braun 
KE TF OMAN 

WUBE/Cincinnati, OH' 
PD: Mary Thompson 

APO: Kathy O'Connor 

MD: Duke Hamilton 
i' GARY ALLAN 

WYGY/Cincinnati, OH' 
0M: TJ Holland 

PD: Stephen Glutted 

APOMO: Dawn Michaels 
2 AE NICHOLS 

2 MARTINA MCBRIDE 
1 JAMEY.OHNSON 
1 BLAKE SHELTON 

RASCAL RAPS 

Stations and their adds listed alphabetically by market 
WGAR/Cleveland, OH' KVOX/Fargn 

PD: Meg Stevens OM: Janice Whitimore 

MO: Chuck Collier PD: Eric Heyer 

1 CCEOE URRBOwei IN MD: Scott Winston 
KEITH ANDERSON 12 RASCAL RATTS 

BUDDY JEWELL 12 ILWJACKSON 

SHOOTER JENNINGS 5 KEITH URBAN 

MARTINA MCBRIDE 5 JOE NICHOLS 

JOSH 

NG MAI 
TIM AARON OSH 

BENTLEY 

DARN WONT, 

KCCY/Colorado Springs, CO' 

OM: Bob Richards 

PD: Travis Daily 

MD: Valerie Hart 
TRICKPONY 

AWL, ISL.. 

KKCS/Colorado Springs, CO' 
PD: Cody Carlson 

DARRYL WORLEY 

JOE NICHOLS 

SUSAN HAWES 
STEVE HOLT 

WCOS/Columhia, SC' 
PO: U Smith 

APDRAD: Glen Garrett 
5 HOT APPLE TIE 

4 LEE ANN WOMAN 
1 LEMSTM 
2 RASCAL RATTS 

KM URBAN 

WCOL/Columbus, OH' 
PO: John Crenshaw 

APDRAD: Dan E. Zuko 
2 RASCAL FLAT'S 

TRACY LAWRENCE 

AARON TIPPIN 

WGSO/Cookevilie, TN 

OM: Marty McFly 

PD: Gator Harrison 

APO: Phillip Gibbons 

MD: Stewart James 
SHOOTER JENNING= 

KEITH ANDERSON 

KRYS /Corpus Christi, TX 

OM: Paula Newell 

PD: Frank Edwards 

MD: Deena Blake 
NoAER 

KPLXBallas, TX' 
PD: John Cook 

MD: Cody Alan 

KSCS/Dallas, TX' 
OWPD: Lome Palagi 

APO/MD: Chris Huff 
A JAMIE ONEAL 
2 MONTGOMERY GENTRY 

WGNEBaytona Beach, FL' 
PDMD: Jell Davis 

3 JOE NICHOLS 

KYGOBenver, CO' 
PD: Joel Burke 

MD: Garrett Doll 
RASCAL FLATTA 

KHKIRJes Moines, IA' 
0M: Jack O'Brien 

PD: Andy Elliott 

MD: Eddie Hatfield 
2 RASCAL RATTS 

2 .OENICHDLS 

KJJYBes Moines, IA' 
OM: Jack O'Brien 

PO: Andy Elliott 

MD: Eddie Hatfield 
RASCAL RATTS 

WYCD/Detroit, MI' 
PD: Chip Miller 
APO/MO: Ron Chatman 

BLAKE SHELTON 

WOJRIOothan, AL 

OM/PD: Jerry Broadway 

APO: Stew Sawyers 
13 KEITH URBAN 
12 RASCAL FLAOI`. 

KKCB/Duluth 
PO: Derek Moran 

MD: Jim Dandy 
11 RASCAL RA 
2 PHIL VALSES 

WAXX/Eau Claire, WI 

PD/MD: George NOON 
MI 17 N JACKSO 

7 SHOOTER JENNINGS 
6 STEVE HOLY 

5 MARTINA MCBRIDE 

KHEY/ RI Paso, TX' 
PD: Steve Gramzay 

MD: Marty Austin 
No Ads 

WRSF/Elizabeth City, NC 

20:J O Charity 
MOWN 

9 RASCAL RATES 
9 ./Of NICHOLS 
9 MARTINA MCBRIDE 

WXTA/Erie, PA 

OM: Adam Reese 

PD/MO: Fred Horton 
15 ALM JACKSON 

5 SHANE OWENS 

KKNU/Eugene, OR 

POND: Jim Davis 

WKDO/Evansville, IN 

PDRAD: Jon Pre II 

KKIX/Fayetteville, AR 

PD: Dave Ashcroft 

APDMD: Jake McBride 
No MOT 

WKMUFayetteville, NC 

OM: Mac Edwards 

PD: Paul Johnson 

APO: Dave Stone 

MD: Dean0 
No Adds 

KAFF/Flagstaff. AZ 

PD: C.J. Muni 
APDMD: Hugh James 

RASCALFLA S 

WFBE/FIInt, MI 

PD: Coyote Collins 

APOMD: Dave Geronimo 
RASCAL RAITS 

JOE NICHOLS 
LISA BROKOR 

WXFL/Florence, AL 

KRAD: Gary Murdock 
23 GRETCHEN WILSCN 

14 MIM URBAN 

11 RASCAL RATTS 
10 DARRYL WORLEY 

KSKS/Fresno, CA' 
PD: Steve Pleshe 

MD: Jason Hurst 
B MIM URBAN 

BLAKE SHELTON 

STEVE HOLY 

KUAD/Ft. Collins, CO 

PD: Mark Callaghan 

APD: Dave Jensen 

MO: Brian Gary 
A. Ram 

WCKT/Ft. Myers, FL' 
OM/PD: Steve Aman 

APO/MD: Dave Logan 
No >m 

WWGR/Ft. Myers, FL' 
PO: Mark Phillips 

MD: Steve Hart 
No Ado 

WYZB/Ft. Walton Beach. FL 

OM: Scratch Malone 

PD: Todd Nixon 

MD: John Sykes 
14 TRACE ADKINS 

WOHKIFt. Wayne, IN' 
OM/PD: Rob Kelley 

9 RAMM AMON 
2 RASCAL RATTS 

WORK/Gainesville, FL' 
PD: Mr. Bob 

MD: Big Red 
7 KE UBBAB 

3 BAITCUANINGTON 
MARTINA MCBRIDE 

RASCAL RATTS 
BLAKE SHELTON 

ALM JACKSON 

WBCT/Grand Rapids, MI' 
OMANI Doug Montgomery 

APDMD: Dave Tag 
3 RASCAL FLAWS 

WTOR/Greensboro, NC' 
OM: Tim Satterfield 

PD: Bill Dotson 

APDMD: Angie Ward 
JEF RAIL 
GUCK 

' T61C9LINEA 
KI "Y URBAN 

WRNS/Greenville, NC' 
PD: Wayne Carlyle 

MD: Jeff Hackett 
15 RASCAL ECATTS 

2 BILLY CURRINGTON 

DIERKS GENTEES 

AE NICHOLS 

BORKE SHEI TON 

WESC/Greenvitle, SC' 
0M/PD: Scott Johnson 

APOMO: John Landrum 
i 'LONESTAR 

WSSL/Greenville, SC' 
0M/PD: Scott Johnson 

APO/MD: Ka Layton 
J KEIM URBAN 

JOE NICHOLS 
1 LI115E BIC LDWN 

WAYZMagerstown 
PD: Chris Maestle 

MD: Teri Anderson 
7 LUIESTAi 
7 TRACY LAWRENCE 

5 STEVE HOLY 

WCAT/Hamisburg, PA' 
PO: Will Robinson 

APDRAD: Don Brake 
All ,I URRAR' 

WRBT/Hamsburg, PA' 
OM: Chris Tyler 

PD /AMA: Newman 
2 JOE WHOPS 

DMRA WORLEY 
DIERKS BENTLEY 

WWYZ/Harttord. CT' 
PD: Pele Salant 

A GARY ALLAN 
I CHRIS CAGLE 

DIERKS BENTLEY 

SHOOTER JENIINGS 
PHI. VASSAR 

KILT/Houston, TX' 
PD: Jeff Garrison 

MD_06: Greg Frey 
1 5 _0055 

KKBOMouston, TX' 
PD: Johnny Chiang 

MD: Christi Brooks 
I KEITHURBAT 

GARY ALLAH 

WTCRMunbngton 
PD: Judy Eaton 

MD: Dave Poole 
15 RASCAL RATTE 
15 MARINA MCBRIDE 

5 BLAKE SHELTON 

5 JEANNIE KENDALL 

5 STEVE MAY 

WORM/Huntsville, AL 

OM/PO: Todd Berry 

APO: Stuart Langston 

MD: Dan McClain 
R ',ARE ALLA 
' ;SIT CHEN WILSON 

3 SIS MCCOY 

WFMSRndianapolis, IN' 
PO: Bob Richards 

MD: J.D. Cannon 
2 BYM SHUPE 6 ME RUBBERJLMD 

2 JO DEE MESSINA 

TERRI CLARK 
ALAN JACKSON 
RASCAL RAITS 

WMSI/Jackson, MS 

OM: Steve Kelly 

PD: Rick Adams 

APO: Kim Allen 
'REILLHEN WILSON 

WUSJ/Jadnson, MS 

PD: Tom Freeman 
MAE SHELTON 

DARRYL VARLET( 

JASON AL DEAN 
CRAIG MORGAN 

WROO /Jacksorrville, FL' 
OM: Gail Austin 

PD: Casey Carter 

MD: John Scott 
7 RASCAL RAITS 

WXBO/Johnson City' 
PO/MD: Bill Hagy 

13 WAN JACKSON 
12 JAMIE O'NEAL 

WFGI /Johnstown, PA 

MD: Lam Mosby 

KIXO/Joplin, MO 

OM: Jason Knight 

PD: Steve Kelly 
3 BE ARE HIIEIT 

9 BUGGY JEWELL 

B KEVIN SHARP 

ALAN NCKSON 

WNWNRIalamazoo, MI 

PO: P.J. Lacey 

MD: Dewey 
2 MARTINA BRIDE 
1 BILLY CERRINGTON 

KBEO/Kansas City, MO' 
PD: Mike Kennedy 

MD: T.J. McEntire 
JOE 'ECK., 

KFKF/Kansas City, MO' 
OM/PD: Dale Carter 

APDRAD: Tony Stevens 
CHRIS CAGLE 

AE NICHOLS 
MARTINA MCBRIDE 

WDAFRLansas City, MO' 
PD: Wes McShay 

APOMD: Jesse Garcia 
RASCAL RATTE 
JOE maxis 
TERRI CLANK 

MARTINA MCBRIDE 

WIVKRInoxville, TN' 
GMAT: Mike Hammond 

MD: Colleen Addair 
ALM/JACKSON 
RASCAL RATTS 
ARSON MASS 8 UNION STATION 

KMDLR.alayette, LA' 
MD: T.D. Smith 

JOE BAKES 
ROSH WIENER 

KXKC/Latayetle, LA' 
PO: Renee Revell 

MD: Sean Riley 
5 RASCAL RATTS 
2 EMARYL WATLEY 
2 KEITH URBAN 

t Knot JENVOI 

WPCV/Lakeland, FL' 
PD: Mike James 

MD: Jeni Taylor 
Nu Ram 

WIOVR.ancaster, PA' 
PDRAD: Dick Raymond 

KEITH URBAN 

JOE NICHOLS 

WiTL/Lansing, MI' 
PO: Jay J. McCrae 

APDRAD: Chris Tyler 
BLAKE SHE ISSN 

JOSH TURNER 

KWNR/LasVegas, NV' 
PD: Brooks O'Brian 

MD: Sammy Creuse 
2 SUSAN NA ES 

DIERKS BENTLEY 

WBBN/Laurel, MS 

OM/PD: Larry Blakeney 

APDRAD: Dlyson Scott 
In ELITE, URBAN 
15 BIME SHE, TEN 

5 DAN E B L 

WBUL/Lexinglon, KY 

PDRAD: Ric Larson 
N, Ram 

WLXX/Lexington, KY 

OM: Robert Lindsey 

PD: Marshall Stewart 

MD: Kart Shannon 
10 STEVE NO, 
9 BILLY CURRINGTON 

7 RASCAL RATTS 

KZKX/Lincoln, NE 

OM: Jim Steel 

PD: Brian Jennings 

APDRAD: Carol Temer 
7 VAN EANT 

6 NEAL AROSE 

5 SHOOTERJENNINGS 

2 RASCAL HALTS 

KSSN/Little Rock, AR' 
PDMD: Chad Heritage 

KEITH URBAN 

SLEEKS RENE EA 

KZLAR_os Angeles, CA' 
OM/PD: R.J. Curtis 

APDMD: Tona Campos 
RD0NEYCRDI LL 

WAMZ/LOUisville, KY' 
PD: Coyote Calhoun 

MD: NigN Tra in Lane 
MAP. NA WELLJE 

KLLL/Lubbock, TX 

OM/PD: Jeff Scott 

MD: Justin Dunlap 
AN.NCK.ON 

1. =- LNaz'AR 

WDENMacon, GA 

PD: Bobby Reed 

APDRAD: Laura Starling 
5 NEAL MCCOY 

WWOMMadison, WI' 
PD: Mark Grantin 

MD: Mel McKenzie 
RASCAL FLARE 
DARRYL WORLEY 

JOSH TURNER 

MARTINA MCBRIDE 

KIAIMason City. IA 

PDRAD: J. Broils 
KEITH URBAN 

KEIM ANDERSON 

KTEXMcAlIen, TX' 
OM: Billy Santiago 

PD: Jalo Cerda 

APO: Frankie Dee 

MD: Paldros 
2 DIERKS BENTLEY 

2 AARON TIRRIN 

KRWO/Medtord, OR 

OM/ Fro: Larry Neal 

MD: Scott Schuler 
AI AN JA,K,GN 

WGKXMemphis, TN' 
PD: Lance Tidwell 

MD: TrEerJohn 
3 MIM 
2 RASCH RATTE 

WOKK/Meridian, MS 

PD/MD: I 
v 

in ALAN ON 

0 MYSCOTT 
6 BLAKE SHELTON 

WKISMiami, FL' 
PD: Bob Bartlett 

APO: Billy Brown 

MD: Darlene Evam 
IS KEIMURBAN 

WMIUMilwaukee, WI' 
OM/PD: Kerry Wolfe 

APO: Scott Dolphin 

MD: Mitch Morgan 
9 RASCAL RATAS 
3 !TRI UOMNA 

CATFERIM BRm e ELTON JOUI 
TERRI CLARK 

KEEYMinneapolis, MN' 
OM/PD: Gregg Swedberg 

APOMD: Travis Moon 
No Wks 

WKSJMobile, AL' 
OW KB Carson 

PDRAD: Bill Black 
2 RASCAL RAITS 

KEITH URBAN 

KILO/Monroe, LA 

PD: Jelin Reynolds 

MONAD: Toby Otero 
35 ALAN JACKSON 

35 KEIMURBAN 
20 JOE NICHOLS 

KTOMMonterey, CA' 
PD: Dave Kirth 

DARRYL WORLEY 

DOCE EVERETT 

JOE NOHUS 
RAY SCOTT 

WLWIMontgomery, AL 

OWPD: Bill Jones 

MD:Oadene Dixon 
JOE NA, 15 

WGTRMyrtle Beach, SC 

OM/PD: Steve Stewart 
15 ALAN I/GISON 

5 TRACY LAWRENCE 

5 JOE MOW 
5 STEVE MOLY 

WKDFMashville, TN' 
OMIPD: Dave Kelp 

MD: Kim Leslie 
I LITTLE BIG TOWN 

MARTINA MCBRIDE 

WSIX/Nashville, TN' 
OM: Clay Hunnicutt 

PDRAD: Keith Kaufman 
3 RASCAL RATTS 

ALAN JKICSOEA 

WSM/Nashville, TN' 
PD: John Sebastian 

W. Frank Seres 
RASCAL RATTE 
RAY SCOTT 
MARTINA MCBRIDE 

WCTY/New London, CT 

DAVIT: Jimmy Lehn 

API): Dave Elder 
la AVM JACKSON 

5 KEITH URBAN 

WPSKRIew River Valley, VA 

OWPD: Scott Stevens 

APO/MD: Sean Sumner 
12 GRETCHEN WILSON 

T NAN JACKSON 
7 MTH URBAN 
T RASCAL RAITS 
7 DARRYL WORLEY 
7 CATNENAE BRm B BRA JUN 

WGH/Nortolk, VA' 

OM/PD: John Shomby 

APDRAD: Mark Mckay 
5 RASCAL RATIO 
I KEIM ANDERSON 

KHKX/Odessa,TX 

PD: Mike Lawrence 

APDRAD: Kelley Peterson 
3 KEITH URBAN 

RASCAL RATES 
CHRIS CAGLE 

KNFMRJdessa, TX 

OMR'D: John Moesch 
19 9AELAI oA'TS 
n .IANNaMEF 

KTST/Oklahoma City, OK' 
OM/PD: Tom Travis 

APD/MD: Anthony Allen 
No AIR 

KXKT/Omaha, NE' 
PD: Tom Goodwin 

MD: Craig Allen 
5 RASCAL RATTS 
5 MAL MCCOY 

KEITH URBAN 
1 SIEVE HOLY 

DIERKS BENTLEY 

KHAY /Oxnard, CA 

PO/MD: Buddy Van Arsdalle 
AWE GS., 

3 KR'S URBAN 

KPLM/Palm Springs, CA 

PD: Al Gordon 

MD: KorJames 
1E KEIM MOAN 
10 JASON ALDER 

WXBM/Pensacola, FL 

PDRAD: Lynn West 
KEITH LL BM 
RI AK- SI,FI TON 

WXTU/Philadelphia, PA' 
PD: Bob McKay 

APDRAD: Cadillac Jack 
AM JAf,KSON 

KMLE/Phoenix, AZ' 
PD: Jay McCarthy 

APDRAD: Dave Collins 
1 DIERKS BENTLEY 

CATHERINE BRITT O EITON JOWL 
RASCAL FLAILS 

KNIXRNroenix, AZ' 
PO: Shaun Holly 

MD: Gwen Foster 
RASCAL SALTS 

WDSY/Pittsburgh, PA' 
OM/PD: Keith Clark 

APDRAD: Stoney Richards 
RE as 

WOGIR'ittsburgh, PA' 
PD: Mark Lindow 

MD: Bob Domingo 
NORD BENTLEY 

WPOIVPortland, ME 

PO: Hany Nelson 

MD: Glen Marie 
A DING BEAREY 
11 KEIM URBAN 
/ JOSH GNCIN 

BLAKE SHELTON 

JOE MOERS 
RAE SCOTT 

WERRA MCBRIDE 

KUPL/Portland, OR' 

PO: John Paul 

MD: Rick Taylor 
No DAG[ 

KWJJ/Pertland, OR' 
OM: Clark Ryan 

PD: Mike Moore 

APDMD:SavannahJones 
1 MY SCOTT 

RASCAL RATTS 
BLARE SHELTON 

GARY NINA 

WOKO/Portsmouth, NH 

OM: Mark Ericson 

PD: Mark Jennings 

MD: Dan Lunnie 
2 KEITH ARRAN 

1 RASCAL RATTS 
1 DIERKS BENTLEY 

WCTK/Providence, RI' 
OM: Rick Everett 

MD: Sam Stevens 
DIERKS EENTLE1 

WLLR/Ouad Cities, IA 

PO: Jim O'Hara 

MD: Ron Evans 
14 NIRANDA LAMBERT 
14 XDEE MESSINA 

6 

PHIL 
HIL 

ASSSSAR 

RASCAL RAITS 

WOOR/Raleigh, NC' 
OM: Paul Michaels 

PD: Lisa Mckay 

APO: Mike'Maddawg' Biddle 
RASCAL RATE 
JOSH TURNER 

KOUT/Rapid City, SD 

PDRAD: Mark Houston 
25 KEIMURBAN 
21 AM JACKSON 
15 RASCAL RATOS 

Ei GARY ARAN 

KBUUReno, NV 

OM/PD: Tom Jordan 

MD: Cludk Reeves 
1 KEIMURBAN 

KFRGRHverside,CA' 
OM: Lee Douglas 

PDRAD: Don Jeffrey 
5 TRACYUWRENCE 
5 MARTINA MCBRIDE 
1 JOSH RRNER 

WSLC/Hoanoke, VA' 
PO: Brett Sharp 

MD: Robym Jaymes 
Na ABE 

WYYD/Rnanoke, VA 

PDRAD: Joel Dearing 

WBEEMochester, NY' 
OM: Dave Symonds 

PEI/MD: Billy Kidd 
RASCAL S 

DIERKS BENTLEY 

JOE NOFOLS 

WXXORlocktord, IL 

PD: Steve Summers 

APDMD: Kathy Hess 
69 AI, 

KNCl/Sacramento, CA' 
PD: Mark Evans 

APO Greg Cole 

WCEN/Saginaw, MI 

PD: Joby Phillips 

MD: Keith Allen 
5 LFF ANN AROMA 

WKCO/Saginaw, MI 

OM/PD: Rick Walker 

MD: John Richards 
7 KEITH URBAN 

1 GARY ALLAN 

RASCAL RAM 

WWFG/Salisbury, MD 

OM/I'D: Brian Cleary 

APDRAD: Sandra Lee 
6 KALE SHELTON 

5 JOSH TURNER 

5 SHOOTER JENNINGS 

KSOP/Salt Lake City, UT' 
APDMD: Debby Teipie 

10 ALM JACKSON 

9 MARTINA MCBRIDE 

RAKE SHELTON 

BUDDY JEWELL 

KUBIJSait Lake City, UT' 
PD: Ed Hill 

MD: Pat Garrett 
D KEIM ANDERSON 

2 GRETCHEN WILSON 

1 CATHERINE BRm B ETON JOHN 
1 %AWN WIG 

ANNE OWENS 

JOSH TURNER 

KANE SHELTON 

KGKL/San Angelo, TX 

0M/PJU DNIC: 

HOLS 

Boomer Kingston 
' 

KAJASan Antonio, TX' 
PD: Clayton Allen 

MD: Kadis Lou 
2 MONTGOMERY GEN'.' 
2 SAM EVANS 

GRETCHEN 1AI.1ER 
KEITH URBAN 

RASCAL HALOS 

KSON/San Diego, CA' 
PD: John Maris 
MD: Wes Poe 

I1 RASCAL FLATTA 

2 TRACY LAWRENCE 

1 MANE LARSEN 
STOVE HOLY 

KUSS/San Diego, CA' 
PD: Mike O'Brian 

MD: Cindy Spicer 
3 LEHN RTMES 

JO DEE MESSINA 

MARTINA MCBRIDE 
PHIL VASSAR 

KRTY/San Jose, CA' 
PDMD: Julie Stevens 

3 KEITH URBAN 

2 RASCAL RAUS 

KKJG/San Luis Obispo, CA 

PD/MD: Pepper Daniels 
I2 DIERKS BENTLEY 

5 SHANE OWENS 

KRAZ/Santa Barbara, CA 

PDRAD: Rick Barker 
12 RASCAL RA OR 

5 JENA 
5 KEITH URBAN 

KSNIISarda Maria, CA 

PD/MD: Tim Brown 
15 14EIT11URBON 

15 CRAG MORGA 
11 MARTINA MCBRIDE 

9 KM SHELTON 

8 STEVE HOLY 

7 RAY SCOTT 

WCTO/Sarasota, FL' 
OM/PD: Mark Wilson 

APO: Heidi Decker 
KEITH URBAN 

2 JERKS REN'LEY 

WJCL/Savannah.GA 
OM: Pat Garrett 

PD: Boomer Lee 
16 JASON ALDU.N 
16 LONESTAR 

KMPS/SeaBJe, WA' 
PD: Booby Bremer 
MO: on ThEmas 

2 RASCAL RAM 
1 KEIM URBAN 

KRMD/Shreveport, LA 

PD: Les Acree 

APDRAD: James Anthony 
3 JOSH GRACIN 

JOSH TURNER 

KXKS/Shrevepon, LA 

OWPD: Gary McCoy 

MD: Raen Kiny 
2 LEE K'VAA. 

SHOOTER 01,5ACE 

KSUX/Sioux City. IA 

PD: Bob Rounds 

APD/MD: Tony Michaels 
ALAN AN JACKSO 

5 MARTINA MCBRIDE 

WBYTSouth Bend, IN 

PDMD: Clint Marsh 
DART ALLAN 

KDRK/Spokane, WA' 
OM: Tim Cotter 

PD/MD: Jay Daniels 

APO: Bob Castle 
2 JOSH GAMIN 

KEIM URBAN 
RASCAL 

BLAKE S ELLTTOON 

LISA BROI(OP 

KIXZ/Spokane, WA' 
OM: Robert Harder 

PDMD: Paul "Coyote' Neumann 

APO: Lyn Daniels 
No AIDS 

WPK7VSpringfield, MA' 
PD: FU McKay 

APD: Nick Daman 

MD: Jessica Vet 
1 RAYSCOTT 

OARYL WARLEY 

U54 68E101400 

KTTS/Springfield, MO 

OM/11): Brad Hansen 

APO: Curly Clark 
2/ MONTGOMERY GENTRY 

12 MARIA MCBRIDE 
1 JOE NICHOLS 

WIL/St. Louis, MO' 
PD: Greg MoAiogN 

MD: Damm Montana 
RASCAL PLALLS 

KATM/Stockton. CA' 

OM: Richard Perry 

PD: Randy Black 

APDMD: MnJoe Roberts 
BUNG SHELTON 
MARTHA MCBRIDE 

WBBS/Syracuse, NY' 
PD: Rich Lauber 

APO/MD: Skip Clark 
I KEITH URBAN 

WAIB/Tallahassee, FL 

PDMD: Gary Evong 
19 LENNRI 
17 DIERKSBENREY 

WOYK/Tampa, FL' 
0M/PD: Mike Culotta 

APO: Beecher Martin 

MD: Jay Roberts 
2 LITTLE BIG TOWN 

1 KEIM URBAN 
1 DIERKS BENTLEY 

KENI THOMAS 

WTHl/Terre Haute, IN 

OWPD: Barry Kent 

MD: Pa M 
1 KAIAR 

rt anly 

1 OE NIC RAPS 
1 

MARTINA I MARTINA MCBPIti 

WKKO/Toledo, OH' 
OM: 11m Roberts 

PDRAD: Gary Shores 

APO: Harvey Steele 
Nc Alas 

WIBW/Topeka. KS 

OM: Ed O'Donnell 

PD: Rich Bowers 

ARMD: Stephanie Lynn 

WTCM/Traverse City, MI 

OM/PD: Jack O'Malley 

MD: Carer Cartoon 
511 JÁ 5 'N 

ICBM/Tucson. AZ' 
OM: Herb Crowe 

PDRAD: Buzz Jadson 
KEITH URBAN 

MARTINA MCBRIDE 

KVOO/Tutsa, OK' 
PDRAD: Ric Hampton 

RASCAL RATTS 
LEE ANN WOMACK 

WWZD/Tupelo, MS 

OM: Rick Stevens 

PD: Bill Hughes 

APD: Paul Stone 
IA RASCAL ELATE 
8 KEIM URBAN 

KNUE/Tyler, TX 

OM/PD: Michael Cruise 
No AXE 

WFRGNtica, NY 

OM/Pro: Tom Jacobsen 
17 ALAN JACKSON 
16 MARTINAMCBRKE 

KJUGNisalia, CA' 
PDRAD: Dave Daniels 

ALM JACKSON 

BLAKE SHELTON 

JENA 
MARTINA MCBRIDE 

WIRK/W. Palm Beach, FL' 
PD: Mitch Mahan 

MD:JR Jackson 
BLAKE SHELILW 
MARTINA MCBRIDE 

WACO/Waco, TX 

0W/PD: Zack Owen 
10 KEIM URBAI 
10 RASCAL ARTTB 
10 KEITH ANDERSON 

10 JOE NICHOLS 

WMZO/Washington, DC' 

OM: Jeff Wyatt 

PD: George King 

MD: Shelley Rose 
6 LEANN RIMES 

3 RANGY TRANS 
1 PAMPA MCBRIDE 

WDEZ/Wausau, WI 

PD: Bob Jung 

APDMD: Vanessa Ryan 
18 BLARE SHELTON 

18 .TIE NICHOLS 
18 KEVIN SHARP 

WOW/Wheeling, WV 

PDRAD: Jim Elliott 
2 BLAKE SHELTON 

2 MARTINA MCBRIDE 

KLUR/Wichita Falls, TX 

0M/PD: Brent Warner 
GARY ALLAN 

KFDI/Wichila, KS' 

OM/PD: Beveriee Brannigan 

MD: Carol 
JACKSO 

Huhes 
AION 

KZSN/Wichita, KS' 
PO: Chuck Geiger 

MD: Pat Moyer 
3 RASCAL RATIS 
1 SAOTERJENNINGS 

USA MONO, 
RAY SCOTT 

STEVE NOIA 

WGGY/Wilkes Barre, PA' 
OM: Jim Rising 

PD: Doc Medek 

MD: Carolyn Drosey 
'O AO, 

WWODAVilmington, NC 

OM: Perry Stone 

PO: John Stevens 

APDMD: Brigrtt Banks 
RASCAL RA 

KXDD/Yakima, WA 

01A/PO: Dewey Boynton 

APERAD: Joel Baker 
RASCAL RATTE 
AE NICHOS 

WGTY/York, PA' 
PDRAD: Brad Austin 
No AM 

WOXK/Youngstovm, OH 

PD: Dave Steele 

APO: Doug James 

MD: Burton Lee 
15 JAMIE ONEM 
Il DIERKS BENTLEY 

5 GARY ALM 
z JOE NICHOLS 

powmDtra 
MEDiABASE 

'Monitored Reporters 

222 Total Reporters 

120 Total Monitored 

102 Total Indicator 

Did Not Report, 
Playlist Frozen (3): 
WFYR/Peoria, IL 
WKOA/Lafayette, IN 
WPAP/Panama City, 
FL 
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WSIX & Clear Channel 
Are 'All For The Hall' 
The Big 98 and its parent contribute to Hall of Fame 

.: 

SIX (The Big 98) /Nashville and Clear Channel's $25,000 
donation to the Country Music Hall of Fame & Museum 

makes them the first in Country radio to heed Vince Gill's "All 
for the Hall" clarion call. Here's why WSIX did it - and why 
you should too. 

As detailed in last week's R &R, All for the 
Hall is led by Country Music Hall of Fame & 

Museum board Chairman Gill, 
who is personally asking every 
country music artist - whether a 

superstar or a picker playing for 
tips in Topeka, KS - to donate the 
proceeds from one night's perfor- 
mance to the campaign. The goal is 

to dramatically reduce the hall's 
mortgage debt of approximately 
$24 million. 

Although operating in the black, 
the hall has been hamstrung by the debt, 
which it has been unable to pay down, main- 
ly because of unmet attendance goals in light 
of soft Nashville tourism in the wake of the 
Sept. 11, 2001 terrorist attacks. 

While the hall's fundraising efforts have 
previously centered on wealthy patrons of the 
arts, as Gill told R &R's Chuck Aly last week, 
"It's our music, not theirs [the philanthro- 
pists']. Let's do this in a democratic way and 
go to every living soul who plays this music." 

A Call To Action 

In attendance at the initial All for the Hall 
meeting was Clear Channel /Nashville Mar- 
ket Manager and WSIX VP /GM Tom English. 
He was so moved by Gill's presentation that 
he decided he needed to do something. 

"It really came from sitting and listening to 
everyone speak that day, but especially 

Vince," says English. "I've always admired 
Vince - not only for his musical 
abilities, but he and [wife] Amy 
[Grant] are always willing to jump 
in and help people. 

"When he spoke about the hall 
with such emotion - at one point 
he had to pause because he got so 
emotional - I thought, 'Not only is 

this a great cause, and not only 
should every country artist in 
America get involved in this, we 
should too.' Our livelihood in 

Country radio is just as involved with and just 
as indebted to those who have gone before as 
the artists' are." 

English decided that WSIX should follow 
the All for the Hall model as outlined by Gill 
and donate one day's revenue to the campaign. 
He was so committed to the idea that, upon 
returning to the office, he fired off an e-mail to 
Clear Channel President /CEO Mark Mays and 
Clear Channel Radio President John Hogan. 

"I have to say that I thought it was kind of 
a long shot," English says. "But I got up the 
next morning and had an e -mail on my Black - 
Berry from Mark saying, 'Great idea. Let's do 
it.' That was great. It was less than 14 hours 
later and didn't take a committee. It just took 
Mark saying, 'That's great. Let's do it. "' 

A Compelling Case 

English must have presented a pretty com- 
pelling case in his ini- 
tial note to the execs. 
Asked what points he 
made, English says, "It 
is our industry. Clear 
Channel has more 
Country radio stations 
than any other compa- 
ny. We're heavily in- 
volved in this industry 
on a lot of levels. 

"This is an opportu- 
nity for us to step up 
and make a statement 
about our commitment 
to the history and the 
future of country mu- 
sic. It was the right 
thing for WSIX and 
Clear Channel to do." 

English was also 

Kyle Young 

Asgast If 2005 

. -,>. Countrq Matie Nall of Fame szF,xV,90 MIS 0, 

Twentq-five thousands Dollars 

WSIX IS ALL FOR THE HALL WSIX/Nashville became the 

nation's first Country station to join the Country Music Hall of Fame & 

Museum's All for the Hall campaign when it donated the station's revenue 

for Thursday, Aug. 11, to the fundraising effort WSIX's take, plus 

supplemental money kicked in by parent company Clear Channel, brought 
the total donation to $25,000. Seen here at the check presentation (l -r) are 

WSIX PD Keith Kaufman, CMHOF &M Exec. Director Kyle Young, Clear 

Channel Regional VP and WSIX VP /GM Tom English and CC VP /Country 
and Regional VP /Programming Clay Hunnicutt. 
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The Hall Needs You 
The contribution of WSIX and Clear Channel to the Country Music Hall 
of Fame & Museum's All for the Hall effort should not be Country ra- 
dio's only donation. In fact, I would like to suggest that it be just the first 
of many corporate and personal contributions that will allow Country ra- 
dio to present a check of $500,000 to All for the Hall at the Country 
Radio Seminar next February. 

Before going any further, and in the interest of full disclosure, let me say that I 

served on the Country Music Hall of Fame & Museum board of directors for about 
six years. If you haven't been there yet, you can read about all the wonderful 
things it does at www.countrymusichalloffame.com. Above all, this is an institution 
that preserves the history of the music and artists we love and of the industry that 
has provided many of us with careers and lives beyond our dreams. 

The fact is, many of us not only made a decision to be in radio, we made a 

specific choice to be in Country radio. As WSIX /Nashville VP /GM Tom English said 
to me, "We all make our living from country music, and it all comes from the 
artists. Country radio is just as responsible for it as Vince Gill, Tim McGraw, Big & 
Rich or anybody else. If we don't protect the history and the legacy, who will ? 

Who, indeed? Country Music Hall of Fame & Museum Exec. Director Kyle Young 
says in this week's main article, "Radio has played an integral part in that history 
and what will happen in the future. It is hard to disassociate radio from the history 
of this music." 

Nowhere is that illustrated more clearly than in the Country Music Hall of Fame 
& Museum itself, where a replica radio tower rises from the center of the rotunda 
housing the Country Music Hall of Fame plaques and extends up through the roof 
like a spire. 

An Appeal Tb All 
It is with all this in mind that I am asking you to join me in raising $500,000 by 

CRS. Country radio - and by that I mean companies that own Country stations, 
Country radio stations themselves and all of us who make a living in Country radio 
- needs to step up to ensure the Country Music Hall of Fame & Museum's future. 
In keeping with Gill's appeal, I would ask you to consider donating one day's 
income to All for the Hall. For individuals, that might mean one day's pay or a 

remote fee or a voiceover commission. Whatever. 
From now until CRS 2006 we will periodically run a tote board chronicling Country 

radio's climb toward $500,000. Unless requested to do otherwise, we will also 
print the names of contributors. The amounts of donations will not be revealed. 

For more information on the campaign, go to www.allforthehall.com. Send your 
donations to the Country Music Hall of Fame & Museum, 222 Fifth Avenue South, 
Nashville, TN 37203. Designate it as a Country radio contribution. If you're on the 
fence and planning a trip to Nashville in the next six months, contact me and I'll 

set you up with a tour of the hall. 

To help get the Country-radio component of All for the Hall rolling, I would like to 
join WSIX and Clear Channel by donating one day of my yearly income to the 
cause. R &R Publisher /CEO Erica Farber has graciously agreed to contribute one 
day of R &R's country revenue to this effort, and R &R Associate Country Editor 
Chuck Aly is also on board with a donation. 

I sincerely hope that you consider making some kind of contribution. As Gill said 
to the almost 500 country artists and industry folks who gathered at his home last 
November when he announced the campaign, the amount doesn't matter. It's 
about participating. It's about the people in this business - quoting Vince here - 
"having the balls to do it ourselves." After all, it's our hall too. - Lon Helton 

driven by WSIX's role within Clear Channel. 
He says, "While WSIX is by no means the larg- 
est- billing station in Clear Channel's Country 
group, it is sort of the spearhead of our Coun- 
try stations because we're in Nashville and 
because Clear Channel's VP /Country, Clay 
Hunnicutt, is located here. So this is really the 
place it has to start." 

For English, the story was about to get even 
better. He says, "About a week and a half af- 
ter Mark agreed to let WSIX donate one day's 
revenue to the Country Music Hall of Fame, I 

got the check, and not only did we get a day 
of WSIX's earnings, Mark increased that sub- 
stantially. Our check to the Hall of Fame be- 
came $25,000. 

"I have never been more proud of working 
for Clear Channel than I was when I got that 
response from Mark Mays. They - the Mays 
family and John Hogan - have never let me 
down, and this is one more example of that." 

The Hall Gets A Call 

Shortly after firing off his e -mail to Clear 
Channel brass, English made a call to Coun- 
try Music Hall of Fame & Museum Exec. Di- 
rector Kyle Young. "Tom's call came on the 
heels of Vince's appeal to the artists to step 
up and help us," Young says. "Quite frankly, 
his call was unexpected, but it was a call I 

loved to get. 
"For Tom to have been so moved by Vince's 

appeal meant a lot to us. It meant there are 
people out there who really believe in and 
understand what we are doing." 

For Young, it's a given that Country radio 
will be a willing participant in the All for the 
Hall campaign. "There is a long, rich history 
here, and it's our job to take care of that histo- 
ry" he says. "Radio has played an integral 
part in that history and what will happen in 
the future. It is hard to disassociate radio from 
the history of this music." 
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JAMIE O'NEAL "Somebody's Nero" 
Top 5 testing at Critical Mass 

Testing heavy at WKLB / #4 testing at WUSN / #3 testing at WXTU 

"Over the last five weeks we've seen this record grow to Top 5" -Michael J., APD WPOC 

RYAN SIJIUPE fr TIlE RUBBERBAND 
"Dream Big" Heavy airplay at K1LA, WGGY, WBEE, KMLE, KBKO & more... 

The theme song for Amy Grant's Fall Primetime NBC -TV Series, "Three Wishes" 

#4 best testing at WXTU 

TRACE ADKINS "Arlington" 
A song about respect, honor & courage 

The fastest -rising hit single of his career 

A true single & song of the year contender 

CHRIS CAGLE "Miss Me Baby" 

The debut hit single from his highly- anticipated album Anywhere But Here, in stores Oct. 4th 

Strong phones at KILT, KAJA, KXKT, WNKT, WGNE & more... 

DIRKS BENTLEY "Come A Little (loser" 

(0;frad 

The newest hit single from the #1- selling album, Modern Day Drifter 
To be inducted October 1st as the Grand Ole Opry's newest member 

KEITH URBAN "Better Life" 

The new hit single from the Certified Double- Platinum album, Be Here 

AMBER DOTSON "I Ain't Your Mama" 

Impacting your female audience in t minutes and 45 seconds 

On your desk NOW & going for adds 

:.` ...zik taiiiiL aa.gr oVnaiah 

www.capitolnashville.com 
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Resisting The 
Hit Mentality 
Dualtone's alternative view of success 

usic Row is littered with the empty shells of independent 
country labels that scored one big hit and thought they 

had arrived. Such cautionary tales aren't lost on Dualtone 
Records founders and co- Presidents Dan Herrington and Scott 
Robinson. If anything, the mainstream successes they've 
achieved since their 2001 launch have only served to heighten 
their anxiety. 

Out of the chute, radio embraced two Du- 
altone releases, the novelty record by Hayseed 
Dixie and David Ball's "Riding With Private 
Malone" (see sidebar). "When you have some 
big records you can start thinking, 'This is 
easy. We can compete with the big machines, "' 
Robinson says. 

"Those first couple years Dan and I had to 
remind ourselves and the staff on a daily ba- 
sis, 'Don't start thinking you can do this. We 
can't respond like a major because we'll go 
bankrupt immediately. Our business is about 
winning in the cracks.' We brainwashed our- 
selves to always stretch a dollar and keep those 
blinders on." 

That mentality probably stems from the duo's 
background, and from the nature of their busi- 
ness arrangement. "It's a different philosophy 
when you're spending your money vs. spend- 
ing corporate money," Herrington says. 

Career -Driven 

The future business partners first worked to- 
gether at Arista /Austin and Arista Texas, late 
'90s satellites of Arista /Nashville. There they 
saw a template for what could be a successful 
independent label. "We had an artist selling ex- 
actly half what an artist on our Arista /Nashville 
sister label was selling, but our artist's contribu- 
tion to overhead was exactly double," Her- 
rington says. 

Marketing and pro- 
motion costs were the 
difference, and the two 
took that knowledge 
to Dualtone. "We start- 
ed this with our check- 
books," Robinson says. 
"We didn't have a war 
chest from New York 
or L.A. The business 
plan was, how do we 
make money in month five, month six? And 
we did. 

"The vision then and today is the same: be a 
boutique label that's not so much hit -driven as 
career -driven. We love hits; they make the world 
go round. The majors are in the hit business - 
they have to be - and hopefully they develop 
careers through that process. We're not equipped 
for that, so we have to develop careers and hope 
hits follow." 

Where major labels might lose money on nine 
of 10 releases with one multiplatinum success 

40 Radio & Records August 19, 2005 

Scott Robinson 

covering the others, Dualtone expects to lose 
money on just one of 10 projects, with the rest 
nearly breaking even and two or three turning 
a profit. In terms of scale, a Dualtone album that 
sells 100,000 copies is the equivalent of a major - 
label platinum release. 

The Best Policy 

Herrington and Robinson knew that Dual- 
tone's relatively quick jump to profitability was 

no guarantee of long- 
term stability. "It ebbs 
and flows like any busi- 
ness," Herrington says. 
"When you're smaller 
and funding yourself at 
a different level, you 
have to forecast how to 
get through those peaks 
and valleys." 

Dan Herrington Unlike many now - 
defunct independents, 

Dualtone didn't ramp up spending to match 
its early success. Almost five years in, the staff 
has grown from two to just seven. "We never 
grew the company based on project growth; we 
always grew it based on actual growth," Her- 
rington says. "If the money came in to justify 
hiring another person, we hired somebody." 

Dualtone's relationships with its artists are 
different from those that exist in the major -label 
system. "At a major, you can look at the artist as 
an employee - unless it's Garth Brooks," Her- 
rington says. "Everyone works for Garth. Here, 
we're partners with the artist. Everything we do 
is handled that way." 

That means artists hear the bad news too. 
"I've sat in meetings on the label side where we 
told an artist what he wanted to hear, and as 
soon as he left the room we were like, 'How do 
we make that happen ? "' Robinson says. "Or 
worse, if the single didn't work, you'd just move 
the act out of the way because you had 10 more 
lined up behind it. 

"When an artist comes here we tell them what 
we're great at and what we're terrible at, and we 
try to be as honest as we can. That way there are 
no unfulfilled expectations." 

One unexpected boon has been revenue from 
downloads. "When the digital wave was starting 
I thought it would kill labels like ours because 
we're not a single -driven company," Robinson 
says. "Come to find out, it's been the exact oppo- 
site. Digital business is phenomenal." 

Dualtone Six Pack 
Here's a look at six Dualtone releases illustrating the wide range of 
styles and audiences covered in its catalog. 

Hayseed Dixie 
A Hillbilly Tribute To AC/DC 

Dualtone's first release was the improbable marriage of hot 
bluegrass picking and classic songs from Aussie hard rockers 
AC /DC like You Shook Me All Night Long." The tunes received 
airplay on morning shows across several formats and got a 

boost when AC /DC gave the project a nod in a newspaper in- 

terview. The rockers later hired Hayseed Dixie to perform at a private party that 
marked the close of their European tour. 

David Ball 
Amigo 

"Riding With Private Malone" peaked at No. 2 on the R &R 
Country chart in November 2001, propelling this album to sales 
of approximately 400,000 copies. "That's where the major -la- 

bel background helped us," Dualtone President Scott Robin- 
son says. "We knew how to get it in Wal -Mart, Kmart and Tar- 

get. We knew how, cautiously, to get it up the chart." 

Townes Van Zandt 
A Gentle Evening 

With Townes Van Zandt 
Recorded live at Carnegie Hall when Van Zandt was only 25, 

this 1969 project sat unreleased in a major -label vault until 
Dualtone unearthed it. "For a major label to invest someone's 
time in designing, marketing and promoting a project that might 
ship 10,000 units doesn't make a lot of sense," Herrington 
says. "We put it out, and it got a four -star review in Rolling Stone. It has done 
well for us." 

!HAYSEED DIME 

A Hillbilly Tribute To A(ïPC 

The Greencards 
Weather And Water 

Only music could bring an Australian singer -mandolin player, 

a British fiddle player and an Australian bass player to Austin 
to form an acclaimed acoustic trio that's climbing the Ameri- 
cana chart. Bob Dylan and Willie Nelson picked The Greencards 
to open their tour of ballparks earlier this year, and the album 
is top 10 in R &R. 

Chely Wright 
Metropolitan Hotel 

Wright's "The Bumper of My S.U.V." made some noise at ra- 

dio last fall, so Dualtone hooked up with the singer's own Paint- 
ed Red label for this release. Wright produced the album, co- 
writing eight of its 12 tracks. 

Bobby Bare 
The Moon Was Blue 

Bare's first album in more than 10 years is being produced 
by his rocker son, Bobby Bare Jr. Expect a country album with 
some rock and retro flair. The release date is Nov. 1. 

Important Lessons 

Herrington and Robinson value the time they 
spent at major labels and still tap the expertise 
of their Arista /Nashville bosses, current Univer- 
sal South partner Tun DuBois and Capitol /Nash- 
ville President Mike Dungan, from time to time. 

"When we get in a 'What do we do ?' situa- 
tion, the first guy I'm calling is Dungan," Her- 
rington says. 

"I'll call Tim, and he'll be like, 'Mister, I'd say 
no,'" says Robinson. 

"And Mike will say, 'I'd do it, "' Herrington 
says. "So we still end up flipping a coin." 

Their time working for DuBois and Dungan 
had a deeper resonance as well. "The biggest 
thing we took from them is that you can be in 
the music business and run a label, and you 
don't have to be a jerk," Robinson says. "In L.A. 
and New York people just step over the bodies 
and keep going." 

And the lessons may be going both ways, as 
evidenced by the fact that the business model 
employed by DuBois and partner Tony Brown 
at Universal South seems to include several 
Dualtone precepts. "We mentored Tim on that 
part," Herrington jokes. 

"Tim read our plan. We were in business with 
him for about five minutes at Gaylord. Serious- 
ly, though, they realize the major model has 
flaws, and they've got management and other 
revenue streams to address that." 

Steadfast focus on their original plan has giv- 
en the Dualtone founders something other in- 
dependents didn't last long enough to acquire: 
the luxury of looking back at their progress. "I 
once said that our goal was to narrow the gap 
between us and RCA," Herrington says, tongue 
firmly in cheek. "I think we've actually widened 
the gap. That whole Sony merger thing kind of 
set us back." 
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COUNTRY TOP 50 
LAST 

WEEK 

1 

3 

August 19, 2005 
THIS 

WEEK ARTIST TITLE LABEL(S) 

1 TOBY KEITH As Good As I Once Was (DreamWorks) 

© FAITH HILL Mississippi Girl (WarnerBros.) 

2 3 SUGARLAND Something More (Mercury) 

5 0 BROOKS & DUNN Play Something Country (Arista) 

4 0 BRAD PAISLEY Alcohol (Arista) 

6 O TIM MCGRAW Do You Want Fries With That (Curb) 

8 O SARA EVANS A Real Fine Place To Start (RCA) 

O VAN ZANT Help Somebody (Columbia) 

9 SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 

GRETCHEN WILSON All Jacked Up (Epic) 

® JAMIE O'NEAL Somebody's Hero (Capitol) 

o 

o 
o 

9 

7 

10 

17 

11 

12 

13 

16 

14 

15 

18 

19 

20 

21 

22 

23 

25 

24 

26 

27 

Breaker 

Breaker 

29 

30 

Breaker 

32 

33 

34 

Breaker 

36 

42 

37 

50 

40 

38 

39 

43 

44 45 CLINT BLACK Rainbow In The Rain (Equity) 

)Debut MARTINA MCBRIDE Rose Garden (RCA) 

47 GI JOSH TURNER Your Man (MCA) 

45 48 JESSICA ANDREWS Summer Girl (DreamWorks) 

46 49 RANDY TRAVIS Angels (Word /Curb /Warner Bras.) 

IDebut> ALAN JACKSON USA Today (Arista) 

CRAIG MORGAN Redneck Yacht Club (BBR) 

JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 

JASON ALDEAN Hicktown MR) 

TRISHA YEARWOOD Georgia Rain (MCA) 

TRACE ADKINS Arlington (Capitol) 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 

TRICK PONY It's A Heartache (Asylum /Curb) 

LONESTAR You're Like Comin' Home (BNA) 

GARY ALLAN Best I Ever Had (MCA) 

LEE ANN WOMACK He Oughta Know That By Now (MCA) 

HOT APPLE PIE Hillbillies (DreamWorks) 

NEAL MCCOY Billy's Got His Beer Goggles On (903) 

JO DEE MESSINA Delicious Surprise (I Believe It) (Curb) 

MIRANDA LAMBERT Bring Me Down (Epic) 

PHIL VASSAR Good Ole Days (Arista) 

KEITH URBAN Better Life (Capitol) 

e SHOOTER JENNINGS 4th Of July (Universal South) 

30 RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 

® CHRIS CAGLE Miss Me Baby (Capitol) 

DIERKS BENTLEY Come A Little Closer (Capitol) 

® BLAINE LARSEN The Best Man (Giantslayer /BNA) 

LITTLE BIG TOWN Boondocks (Equity) 

® BILLY CURRINGTON Must Be Doin' Somethin' Right (Mercury) 

RASCAL FLATTS Skin (Sarabeth) (Lyric Street) 

® TRACY LAWRENCE Used To The Pain (DreamWorks) 

KEITH ANDERSON XXL (Arista) 

AARON TIPPIN Come Friday (Lyric Street) 

C) JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universa /South) 

a CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye (RCA) 

42 TERRI CLARK She Didn't Have Time (Mercury) 

43 GEORGE STRAIT Texas (MCA) 

CD JEFF BATES Good People (RCA) 

TOTAL 
POINTS 

«/- 

POINTS 

TOTAL 

PLAYS PLAYS 

TOT. AUD. 

DO) 

ab AUD. 

h) 
WEEKS 

ON 

TOTAL 

ADDS 

14312 -888 5006 -248 448558 -31782 15 12010 

13920 177 4893 +40 429733 3919 14 12010 

13740 -484 4785 -185 432146 -10129 19 12010 

11610 349 4067 +95 346191 9665 13 12010 

11446 27 4039 +65 340251 890 15 12010 

11213 331 3859 +95 330271 6838 13 12010 

10054 366 3426 +125 312970 12383 15 12011 

9211 465 3316 +190 270260 17261 22 12010 

8838 -1369 3078 -542 248192 -45094 29 12010 

7879 458 2878 + 199 225597 12527 14 11812 

7505 1760 2505 +573 239685 50335 3 11912 

7423 -12 2647 +43 217486 1214 20 11712 

7234 153 2638 +71 209353 4674 13 11710 

6680 338 2267 +114 185125 11923 16 11911 

6380 471 2384 +206 167759 13924 17 11510 

6283 96 2253 +55 170873 828 16 11510 

6115 57 2119 +8 169543 -783 12 11210 

5474 373 1947 +166 151351 13207 20 11313 

5210 296 1969 +90 130233 4906 28 11112 

5125 279 1742 +101 141111 3933 11 11614 

4673 307 1673 +153 123047 7455 11 10414 

4530 189 1557 +63 116619 6305 15 10612 

4124 92 1513 +41 105156 3717 19 9711 

3676 427 1299 +147 99443 13115 15 8914 

3510 203 1263 +79 96373 2595 8 10513 

3216 11 1238 +37 75242 -1254 17 9910 

3091 240 1099 +88 85370 9876 8 9614 

3028 1332 980 +433 97611 43899 3 92131 

2770 -60 891 +8 75447 -3187 17 7313 

2405 -171 868 -54 69354 -577 16 6311 

2359 119 919 +64 55720 149 3 6612 

2221 12 847 +51 60942 -3 4 85114 

2139 52 754 -18 48385 351 12 8411 

1958 94 759 +30 50595 947 12 6315 

1933 173 761 +34 47989 2913 11 7112 

1898 832 604 +309 56708 18039 15 83143 

1672 203 739 +80 37449 2373 7 6713 

1385 389 565 +132 31102 6379 3 6113 

1297 35 503 +9 30657 2146 7 6113 

1220 806 399 +241 27609 16528 2 42116 

1188 42 385 +8 32193 -172 4 4713 

1187 -46 463 -1 29356 -1828 4 5816 

1136 -55 260 -4 35062 -2721 8 511 

947 35 418 +19 20785 3126 5 4811 

814 -85 262 -18 15096 -4530 8 3410 

780 497 183 +99 26788 16097 1 30118 

747 104 297 +29 16111 2172 4 4318 

685 -29 286 -8 18663 915 5 3010 

588 -106 224 -50 13415 -3911 4 2811 

453 333 169 +116 12112 8940 1 21110 

120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 

of 8/7 -8/13. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase 

in points is placed first. Songs below No.1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 

officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 

songs with the greatest week -to -week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 

Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 

from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

POWERED 

NIEDIABABF 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

RASCAL FLATTS Skin (Sarabeth) (L yric Street) 43 

KEITH URBAN Better Life (Capitol) 31 

MARTINA MCBRIDE Rose Garden (RCA) 18 

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 16 

BLAKE SHELTON Nobody But Me (Warner Bros.) 16 

DIERKS BENTLEY Come A Little Closer (Capitol) 14 

ALAN JACKSON USA Today (Arista) 10 

JOSH TURNER Your Man (MCA) 8 

DARRYL WORLEY I Love Her, She Hates Me (DreamWorks) 7 

MOST 
INCREASED POINTS 

ARTIST TITLE LABEL(S) 

TOTAL 

POINT 

INCREASE 

GRETCHEN WILSON All Jacked Up (Epic) +1760 

KEITH URBAN Better Life (Capitol) +1332 

RASCAL FLATTS Skin (Sarabeth) (Lyric Street) +832 

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) +806 

MARTINA MCBRIDE Rose Garden (RCA) +497 

JASON ALDEAN Hicktown (88R) +471 

VAN ZANT Help Somebody (Columbia) +465 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +458 

NEAL MCCOY Billy's Got His Beer Goggles On (903) +427 

KEITH ANDERSON XXL ()Irista) +389 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

GRETCHEN WILSON All Jacked Up (Epic) +573 

KEITH URBAN Better Life (Capitol) +433 

RASCAL FLATTS Skin ISarabeth( (Lyric Street) +309 

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) +241 

JASON ALDEAN Hicktown (BBR) +206 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +199 

VAN ZANT Help Somebody (Columbia) +190 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) +166 

GARY ALLAN Best I Ever Had (MCA) +153 

NEAL MCCOY Billy's Got His Beer Goggles On (903) +147 

BREAKERS 
KEITH URBAN 

Better Life (Capitol) 

31 Adds Moves 35 -28 

SHOOTER JENNINGS 

4th Of July (Universal South) 
3 Adds Moves 28 -29 

DIERKS BENTLEY 

Come A Little Closer (Capitol) 

14 Adds Moves 31 -32 

RASCAL FLATTS 

Skin (Sarabethl (Lyric Street) 

43 Adds Moves 41 -36 

Songs ranked by total points 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

clear. consistent. quality. 
All hooks are not created equal. 

Contact Michael Pelata for your next project (770)452 -4665 hooks ®hooks.com www.hooks.com Featuring f coral-am-1r HitDiscs 
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COUNTRY TOP 50 INDICATOR 
August 19, 2005 

LAST THIS 

WEEK WEEK ARTIST TITLE LABEL(S) 

2 O FAITH HILL Mississippi Girl (Warner Bros.) 

4 0 BROOKS & DUNN Play Something Country (Arista) 

1 3 SUGARLAND Something More (Mercury) 

5 0 BRAD PAISLEY Alcohol (Arista) 

3 5 TOBY KEITH As Good As I Once Was (DreamWorks) 

6 0 TIM MCGRAW Do You Want Fries With That (Curb) 

8 O SARA EVANS A Real Fine Place To Start (RCA) 

7 0 VAN ZANT Help Somebody (Columbia) 

10 0 MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 

11 ® CRAIG MORGAN Redneck Yacht Club (BBB) 

13 Q TRACE ADKINS Arlington (Capitol) 

12 ® TRISHA YEARWOOD Georgia Rain (MCA) 

14 ® JAMIE O'NEAL Somebody's Hero (Capitol) 

17 CO GRETCHEN WILSON All Jacked Up (Epic) 

9 15 SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

15 Q JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 

16 a JASON ALDEAN Hicktown (BBB) 

18 LONESTAR You're Like Comin' Home (BNA) 

19 CI LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 

21 ® NEAL MCCOY Billy's Got His Beer Goggles On (903) 

20 21 TRICK PONY It's A Heartache (Asylum /Curb) 

22 ® GARY ALLAN Best I Ever Had (MCA) 

23 ® LEE ANN WOMACK He Oughta Know That By Now (MCA) 

24 ® JO DEE MESSINA Delicious Surprise 11 Believe It) (Curb) 

25 ® HOT APPLE PIE Hillbillies (DreamWorks) 

30 ® KEITH URBAN Better Life (Capitol) 

27 ® PHIL VASSAR Good Ole Days (Arista) 

28 ® DIERKS BENTLEY Come A Little Closer (Capitol) 

40 ® RASCAL FLATTS Skin (Sarabeth) (Lyric Street) 

29 ® SHOOTER JENNINGS 4th Of July (Universal South) 

31 ® TRACY LAWRENCE Used To The Pain (DreamWorks) 

32 ® MIRANDA LAMBERT Bring Me Down (Epic) 

33 ® CHRIS CAGLE Miss Me Baby (Capitol) 

34 ® TERRI CLARK She Didn't Have Time (Mercury) 

35 ® RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 

37 ® LITTLE BIG TOWN Boondocks (Equity) 

36 ® AARON TIPPIN Come Friday (Lyric Street) 

38 ® BILLY CURRINGTON Must Be Doin' Somethin' Right (Mercury) 

¡Debut> ALAN JACKSON USA Today (Arista) 

39 40 BLAINE LARSEN The Best Man (Giantslayer /BNA) 

49 0 JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 

44 ® KEITH ANDERSON XXL (Arista) 

41 ® CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye (RCA) 

42 aj RANDY TRAVIS Angels (Word /Curb /Warner Bros.) 

43 45 JEFF BATES Good People (RCA) 

45 0 JOSH TURNER Your Man (MCA) 

47 47 BRITTONJACK Fallin' (Lofton Creek /N2U) 

46 48 JESSICA ANDREWS Summer Girl (DreamWorks) 

50 ® MATT JENKINS King Of The Castle (Universal South) 

MARTINA MCBRIDE Rose Garden (RCA) /Debut> 

TOTAL 
POINTS 

ab 
POINTS 

TOTAL 
PLAYS 

ab 

PLAYS 
TOT. AUD. al- AUD. 

I00I 

WEEKS 
ON 

TOTAL 

ADDS 

4765 27 4016 +9 111977 1179 14 10210 

4389 106 3726 +85 102959 3289 13 10210 

4389 -375 3591 -359 106361 -7099 20 9610 

4347 87 3681 +96 100250 825 16 10210 

4310 -305 3509 -249 102043 -8245 15 9410 

3946 149 3357 +131 91357 2832 14 10110 

3789 201 3221 + 153 89291 5144 17 10110 

3744 152 3151 +118 87921 3664 22 10011 

3388 361 2848 +303 79983 8386 15 10212 

2869 149 2399 +136 67337 2627 13 9712 

2722 112 2316 + 104 63685 3043 12 10011 

2676 13 2327 +19 60888 -34 17 93(0 

2655 166 2247 +140 60396 4825 20 9413 

2597 484 2203 +384 60006 10584 3 9714 

2549 -605 2132 -556 57966 -13356 30 7610 

2435 157 2071 +121 53569 4040 19 9812 

2277 160 1907 +153 51308 3736 19 90(3 

2092 168 1805 +139 47707 4572 11 9112 

2065 183 1791 +169 46798 4652 22 8913 

1778 108 1444 +83 42905 1680 19 78(3 

1774 -33 1486 -34 39773 -862 27 6910 

1719 109 1474 +89 37813 2075 12 8217 

1647 46 1457 +56 36894 1384 19 8113 

1534 51 1287 +51 34671 395 10 8112 

1506 128 1302 + 105 33427 2591 22 7310 

1440 541 1222 +491 33634 11122 3 83(24 

1288 79 1056 +68 31222 2215 10 7213 

1254 181 1067 +151 29100 4857 6 7317 

928 459 833 +422 20332 9426 2 68(27 

927 26 841 +23 19808 338 18 53(5 

926 44 807 + 24 19086 735 10 6112 

907 30 733 + 25 20235 1022 16 5011 

828 25 706 +16 18373 207 3 5311 

729 50 643 +48 15671 1140 4 5110 

728 72 599 +43 16858 2085 15 4010 

658 55 520 +45 14595 1186 13 3512 

633 4 568 +5 13414 -7 8 49(0 

613 69 536 +51 14095 2420 11 3812 

485 424 434 +372 9998 8571 1 34121 

485 -9 392 -5 9595 -189 13 3610 

476 242 404 + 186 9355 4499 2 38117 

439 109 366 +86 9452 2520 3 3514 

423 9 394 +11 9562 161 4 2911 

380 1 310 -4 8329 -285 5 2811 

339 -29 296 -30 7229 -968 7 2810 

323 18 307 +14 6627 408 4 3014 

248 -19 259 -16 5063 -367 11 1910 

248 -28 231 -29 5780 -450 6 2210 

212 17 210 +16 4250 374 7 1910 

207 111 168 +85 4529 2463 1 23115 

102 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. 
© 2005 Radio & Records 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

RASCAL FLATTS Skin (Sarabeth) (Lyric Street) 27 

KEITH URBAN Better Life (Capitol) 24 

ALAN JACKSON USA Today (Arista) 21 

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 17 

MARTINA MCBRIDE Rose Garden (RCA) 15 

BLAKE SHELTON Nobody But Me (Warner Bros.) 14 

GARY ALLAN Best I Ever Had (MCA) 7 

DIERKS BENTLEY Come A Little Closer (Capitol) 7 

SHOOTER JENNINGS 4th Of July (Universal South) 5 

STEVE HOLY Its My Time (Waste It If I Want To) (Curb) 5 

MOST 
INCREASED POINTS 

TOTAL 
POINT 

ARTIST TITLE LABEL(S) INCREASE 

KEITH URBAN Better Life (Capitol) +541 

GRETCHEN WILSON All Jacked Up (Epic) +484 

RASCAL FLATTS Skin ISarabeth) (Lyric Street) +459 

ALAN JACKSON USA Today (Arista) +424 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +361 

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) +242 

SARA EVANS A Real Fine Place To Start (RCA) +201 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) +183 

DIERKS BENTLEY Come A Little Closer (Capitol) +181 

LONESTAR You're Like Conlin' Home (BNA) +168 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

KEITH URBAN Better Life (Capitol) +491 

RASCAL FLATTS Skin (Sarabeth) (Lyric Street) +422 

GRETCHEN WILSON All Jacked Up (Epic) +384 

ALAN JACKSON USA Today (Arista) +372 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) +303 

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universa /South) +186 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) +169 

SARA EVANS A Real Fine Place To Start (RCA) +153 

JASON ALDEAN Hicktown (BBB) +153 

DIERKS BENTLEY Come A Little Closer (Capitol) +151 

Go Retro... 
THE GREATEST COUNTRY HITS OF ALL TIRE 

Get Ratings! 

Now airing in over 100 markets. For more information contact Superadio 508 -480 -9000 212 -631 -0800 www.superadio.com 
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COUNTRY CALLOUT AMERICA® BY ©!ll 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 19, 2005 

Callout America® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of August 7 -13. 

ARTIST Title (Label) 

TOTAL 

POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE 

STRONGLY 
DISLIKE 

TOBY KEITH As Good As I Once Was (DreamWorks) 39.5% 87.5% 4.23 9.0% 99.8% 2.5% 0.8% 

SUGARLAND Something More (Mercury) 41.3% 83.3% 4.18 10.8% 99.3% 3.5% 1.8% 

SARA EVANS A Real Fine Place To Start (RCA) 29.3% 82.5% 4.11 12.5% 98.0% 2.8% 0.3% 

FAITH HILL Mississippi Girl (Warner Bros.) 33.8% 81.3% 4.12 15.0% 99.3% 2.3% 0.8% 

BROOKS & DUNN Play Something Country (Arista) 37.8% 76.5% 4.09 11.3% 95.5% 5.5% 2.3% 

VAN ZANT Help Somebody (Columbia) 28.5% 75.5% 4.01 14.3% 95.5% 4.3% 1.5% 

CRAIG MORGAN Redneck Yacht Club (BBR) 25.5% 71.8% 3.95 15.3% 93.8% 5.5% 1.3% 

BRAD PAISLEY Alcohol (Arista) 28.0% 68.3% 3.87 18.5% 96.3% 6.3% 3.3% 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 18.8% 65.8% 3.87 19.5% 90.8% 5.0% 0.5% 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 29.8% 65.0% 3.85 24.5% 98.8% 7.5% 1.8% 

LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 24.3% 64.3% 3.82 22.8% 95.5% 7.3% 1.3% 

SHOOTER JENNINGS 4th Of July (Universal South) 18.3% 63.3% 3.82 20.0% 90.0% 6.0% 0.8% 

TRICK PONY It's A Heartache (Asylum /Curb) 29.0% 63.0% 3.82 25.8% 98.0% 7.3% 2.0% 

JAMIE O'NEAL Somebody's Hero (Capitol) 21.5% 62.8% 3.79 26.5% 96.3% 5.8% 1.3% 

JASON ALDEAN Hicktown (BM) 16.8% 62.8% 3.74 21.0% 92.3% 6.0% 2.5% 

LONESTAR You're Like Comin' Home (BNA) 11.8% 62.5% 3.81 22.3% 87.5% 2.0% 0.8% 

GRETCHEN WILSON All Jacked Up (Epic) 27.5% 59.5% 3.90 12.0% 82.0% 8.0% 2.5% 

TIM MCGRAW Do You Want Fries With That (Curb) 20.5% 56.8% 3.68 26.0% 93.8% 8.5% 2.5% 

TRACE ADKINS Arlington (Capitol) 17.5% 56.8% 3.74 21.3% 86.3% 6.5% 1.8% 

GARY ALLAN Best I Ever Had (MCA) 16.0% 56.0% 3.70 20.5% 85.8% 6.8% 2.5% 

BLAINE LARSEN The Best Man (Giantslayer/BNA) 13.8% 55.3% 3.78 19.8% 80.5% 5.0% 0.5% 

TRISHA YEARW00D Georgia Rain (MCA) 17.5% 54.3% 3.56 26.0% 95.3% 11.3% 3.8% 

MIRANDA LAMBERT Bring Me Down (Epic) 13.0% 52.3% 3.62 30.0% 90.5% 7.3% 1.0% 

LEE ANN WOMACK He Oughta Know That By Now (MCA) 12.8% 51.8% 3.61 27.8% 88.3% 6.5% 2.3% 

HOT APPLE PIE Hillbillies (DreamWorks) 16.8% 51.0% 3.65 23.8% 85.5% 9.8% 1.0% 

NEAL MCCOY Billy's Got His Beer Goggles On (9031 12.3% 47.3% 3.47 27.5% 89.5% 11.8% 3.0% 

JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 8.8% 46.0% 3.53 31.0% 85.3% 1.3% 1.0% 

BILLY CURRINGTON Must Be Doin' Somethin' Right (Mercury) 10.8% 45.8% 3.73 17.0% 68.3% 4.0% 1.5% 

PHIL VASSAR Good Ole Days (Arista) 5.5% 44.3% 3.49 27.0% 80.3% 7.5% 1.5% 

CHRIS CAGLE Miss Me Baby (Capitol) 9.5% 40.0% 3.62 13.5% 62.5% 7.0% 2.0% 

RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 9.8% 39.3% 3.49 23.8% 72.8% 6.5% 3.3% 

DIERKS BENTLEY Come A Little Closer (Capitol) 9.8% 38.3% 3.64 19.3% 63.8% 5.5% 0.8% 

KEITH URBAN Better Life (Capitol) 11.0% 38.0% 3.72 24.0% 64.5% 2.5% 0.0% 

TRACY LAWRENCE Used To The Pain (DreamWorks) 5.8% 33.5% 3.41 24.0% 67.0% 7.0% 2.5% 

JO DEE MESSINA Delicious Surprise (I Believe It) (Curb) 9.0% 32.5% 3.36 21.5% 68.0% 10.8% 3.3% 

CALLOUT AMERICA® 

HOT SCORES 
This Week At 
Callout America 

By John Hart 

The top five this week sees little 

change, as Toby Keith "As Good as 

I Once Was" stays at No. 1. Sugar - 

land are at No. 2, with "Something 
More," which is also the No. 1 song 

with both male and female listeners. 

Sara Evans' "A Real Fine Place to 

Start" is the No. 3 song, and "Mis- 

sissippi Girl" by Faith Hill remains 

at No. 4. Tight! 

Brooks & Dunn are new to the top 

five, with "Play Something Country" 
at No. 5, up from last week's No. 6. 

"Play Something Country" is the No. 

3 passion song in the sample. 
Montgomery Gentry are new to 

the top10, with "Something to Be 

Proud Of" at No. 9 this week, up 
from No. 14. The song is at No. 10 

with males and No. 13 with females. 

Jamie O'Neal has really turned up 
the heat at Callout since hitting 85% 

familiarity. This week her "Some- 

body's Hero" is the No. 14 song and 

the No. 13 passion song in the sam- 
ple. The real strength is with females, 

where this is No. 6 overall and the 
No. 8 passion song. In fact, females 

are strong in all cells. 

Jason Aldean continues to see 
strong growth, with his "Hicktown" 
moving to No. 15 overall this week, 

up from No. 18; it's also the No. 9 

passion song. Younger 25-34 listen- 

ers rank this song at No. 9 in the 

demo. 
Gretchen Wilson debuts at No. 17 

and has the No. 10 passion song, 
with "All Jacked Up." 

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5 %. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, it's one of my favorites; 4) I like 

it; 3) It's OK, just so -so; 2) I don't like it; and 1) I strdngly dislike it. The index score is an average of all 1 -to -5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40 

positions on R &R's Country airplay chart. The sample is composed of 400 25- 54- year -olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and 

evenly distributed in the 25 -34, 35 -44 and 45 -54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; 

Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio 

& Records. © 2005 Bullseye Marketing Research Inc. 

Introducing 
Weekends with Lia 
Weekends With Lia is an all -new version of the Lia show 
designed to match the mood of your listeners on the weekend. 

Every weekend, a different Country star co -host joins Lia for a fun -filled 

night of entertaining conversation, uptempo Country hits, listener calls, 

and quality time with the stars. 

Make your station the weekend hot spot. 

Call 800.426.9082 

, 

R A D I O 
NETWORKS. 

dio.cam 

August 19, 2005 Radio & Records 43 

www.americanradiohistory.com

www.americanradiohistory.com


August 19, 2005 COUNTRY 

aieTlleMusic.cOm 
n XNInnSN 

America's Best Testing Country Songs 12 + 
For The Week Ending 8/19/05 

Artist Title (Label) TW 

SARA EVANS A Real Fine Place To Start (RCA) 

SUGARLAND Something More (Mercury) 

GARY ALLAN Best I Ever Had (MCA) 

4.17 

4.10 

4.08 

MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 4.07 

TOBY KEITH As Good As I Once Was (DreamWorks) 

BROOKS & DUNN Play Something Country (Arista) 

BRAD PAISLEY Alcohol (Arista) 

TRACE ADKINS Arlington (Capitol) 

CRAIG MORGAN Redneck Yacht Club (BBR) 

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) 

FAITH HILL Mississippi Girl (Warner Bros.) 

JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 

LONESTAR You're Like Comin' Home (BNA) 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

4.06 

4.04 

4.02 

4.00 

3.98 

3.96 

3.94 

3.93 

3.87 

3.86 

LEE ANN WOMACK He Oughta Know That By Now (MCA) 3.85 

MIRANDA LAMBERT Bring Me Down (Epic) 3.82 

VAN ZANT Help Somebody (Columbia) 3.81 

SHOOTER JENNINGS 4th Of July (Universal South) 3.79 

TRICK PONY It's A Heartache (Asylum /Curb) 3.76 

JAMIE O'NEAL Somebody's Hero (Capitol) 3.76 

JASON ALDEAN Hicktown (BBR) 3.73 

PHIL VASSAR Good Ole Days (Arista) 3.73 

TIM MCGRAW Do You Want Fries With That (Curb) 3.72 

TRISHA YEARWOOD Georgia Rain (MCA) 3.72 

NEAL MCCOY Billy's Got His Beer Goggles On (903) 3.72 

GRETCHEN WILSON All Jacked Up (Epic) 3.12 

RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 3.66 

JO DEE MESSINA Delicious Surprise II Believe It) (Curb) 3.65 

REBA MCENTIRE My Sister (MCA) 3.63 

Per. W M 
LW Famil. Burn 25 -54 25 -54 25 -54 

4.25 92% 13% 4.21 4.19 4.22 

4.22 99% 31% 4.15 4.15 4.15 

4.04 74% 7% 4.02 4.24 3.83 

4.13 88% 12% 4.02 4.08 3.97 

4.10 99% 31% 4.06 3.91 4.20 

4.13 97% 22% 4.02 4.01 4.04 

4.03 98% 24% 3.93 3.90 3.96 

4.05 84% 15% 4.02 4.06 3.99 

4.03 86% 14% 3.98 3.87 4.07 

3.94 85% 16% 4.02 4.19 3.85 

3.77 99% 28% 3.91 4.06 3.77 

3.90 81% 15% 3.87 4.19 3.62 

3.93 72% 12% 3.90 4.03 3.79 

3.96 95% 27% 3.86 3.92 3.81 

3.83 77% 13% 3.90 3.81 3.97 

3.73 78% 15% 3.84 3.74 3.93 

3.92 93% 26% 3.85 3.80 3.89 

69% 15% 3.71 3.70 3.72 

3.74 96% 26% 3.76 3.83 3.69 

4.00 94% 24% 3.76 3.88 3.65 

3.75 82% 20% 3.64 3.47 3.78 

63% 12% 3.69 3.87 3.55 

3.83 95% 30% 3.78 3.95 3.61 

3.77 91% 27% 3.83 3.97 3.70 

3.80 81% 20% 3.67 3.84 3.52 

77% 16% 3.75 3.63 3.86 

50% 10% 3.67 3.66 3.68 

3.48 60% 12% 3.59 3.88 3.38 

3.64 92% 34% 3.72 4.04 3.41 

Total sample size is 286 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based 
on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 
Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 
calling 818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

i 
O U N T R Y 

,N. 

OYEAR AGO 

No. I : "Live Like You Were Dying" - Tim McGraw 

CIYEARS AGO 

No. I : "What About Now" - Lonestar 

YEARS AGO 
MIMPOSSMIMMAAMOMM. , 

No. I : "She Ain't No Ordinary Girl" - Alabama ® -E:.1 GO 

No. I : "Next To You Next To Me" - Shenandoah 
C)-sr EARS AGO 

No. I: "I Fell In Love Again Last Night" - Forester Sisters @ YEARS AGO 

No. I : "Drivin' My Life Away" - Eddie Rabbitt 

0 YEARS AGO 

No. I : "Feelin "' - Loretta Lynn & Conway Twitty 
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CANADA 
LAST 
WEEK WEEK 

1 
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IDebut> 

29 

27 

/Debut> 

1 

2 

© 
O 

5 

o 
7 

8 

0+ 
10* 

12+ A. WILKINSON No More Me And You (Universal South) 350 

SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 347 

14* PAUL BRANDT Rich Man (Orange /Universal) 347 

® JAMIE O'NEAL Somebody's Hero (Capitol) 334 

161p AARON PRITCHETT Lucky For Me (OPM /Royalty) 319 

17. SHANIA TWAIN I Ain't No Quitter (Mercury) 306 

COUNTRY TOP 30 
rnEDIABASE 

POWERED 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

FAITH HILL Mississippi Girl (Warner Bros.) 602 

TOBY KEITH As Good As I Once Was (DreamWorks) 589 

BROOKS & DUNN Play Something Country (Arista) 562 

TIM MCGRAW Do You Want Fries With That (Curb) 532 

SUGARLAND Something More (Mercury) 491 

SARA EVANS A Real Fine Place To Start (RCA) 482 

BRAD PAISLEY Alcohol (Arista) 449 

GEORGE CANYON Who Would You Be (Universal South) 440 

DOC WALKER I Am Ready (Open Road /Universal) 426 

AARON LINES It Takes A Man (BNA) 403 

GRETCHEN WILSON All Jacked Up (Epic) 376 

18 RASCAL FLATTS Fast Cars And Freedom (LyricStreet)298 

19 KEITH ANDERSON Pickin' Wildflowers (Arista) 293 

M. GENTRY Something To Be Proud Of (Columbia) 288 

21 r J. MATHEWS Kings For A Day (Open Road /Universal) 277 ® TERRI CLARK She Didn't Have Time (Mercury) 267 

23 KENNY CHESNEY Keg In The Closet (BNA) 266 

LONESTAR You're Like Comin' Home (BNA) 262 

® JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 255 

26 ojk POVERTY PLAINSMEN Sister Golden Hair (Poverty/Royalty) 254 

®e GORD BAMFORD All About Her (GWB /Royalty) 252 

JO DEE MESSINA Delicious Surprise (1 Believe It) (Curb) 235 

eillo DAMIAN MARSHALL Where I'm Riming Fran (Busy Music) 234 

e CRAIG MORGAN Redneck Yacht Club (BBR) 233 

. I - 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

18 13 1310 

-9 12 1610 

+13 10 1510 

+7 10 1610 

-51 14 1510 

+13 9 1410 

-4 11 1310 

-1 7 1410 

+10 9 1510 

-9 6 1310 

+86 2 1310 

-3 8 910 

+13 8 1310 

-14 12 1310 

+14 4 1310 

-23 15 1310 

-45 13 910 

-82 17 1210 

-31 5 1110 

+36 4 1210 

-8 10 1110 

+21 2 1411 

-62 12 1310 

+15 3 1211 

+24 2 1010 

-26 16 1610 

+37 1 1310 

+8 3 710 

+4 3 910 

+62 1 1012 

20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. vip Indicates Cancon. 

NEW & ACTIVE 

RAY SCOTT My Kind Of Music (Warner Bros.) 

Total Points: 345, Total Stations: 27, Adds: 6 

SAWYER BROWN They Don't Understand (Curb) 

Total Points: 330, Total Stations: 13, Adds: 0 

BUDDY JEWELL So Gone (Columbia) 

Total Points: 271, Total Stations: 21, Adds: 4 

BILLY DEAN Race You To The Bottom (Curb) 

Total Points: 253, Total Stations: 19, Adds: 0 

DARRYL WORLEY I Love Her, She Hates Me (DreamWorks) 

Total Points: 140, Total Stations: 16, Adds: 7 

BLAKE SHELTON Nobody But Me (Warner Bros.) 

Total Points: 115, Total Stations: 18, Adds: 16 

ALISON KRAUSS & UNION STATION Goodbye Is All We Have (Rounder) 

Total Points: 112, Total Stations: 12, Adds: 1 

STEVE HOLY It's My Time (Waste It If I Want To) (Curb) 

Total Points: 97, Total Stations: 16, Adds: 5 

SUSAN HAYNES Crooked Little Heart (Epic) 

Total Points: 83, Total Stations: 11, Adds: 2 

www.americanradiohistory.com
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AC 
JUL/EKERTES 

jkertes@rodioandrecords.com 

Intelligence 
For Your Life 
Meet the woman behind John Tesh's show 

etsy Chase has always been a big fan of radio. "I have been 
enamored of radio ever since I was a kid," she says. "I would 

race home from church on Sundays to hear Casey Kasem's count- 

down. When I was 16 I went over to KROQ, which, at that time, 

was in Pasadena, CA, and asked for a job. They gave it to me." 

It's no wonder, then, that Chase ended up as 

Executive Producer of the insanely successful 

syndicated The John Tesh Radio Show: Intelligence 

for Your Life, which is known for providing hun- 
gry listeners with helpful "Hints From Heloise " - 

like tips for the 21st cen- 

tury. 
The show has 176 af- 

filiates, and PDs from 
across the country are 
marveling at their soar- 
ing night numbers. It's 
simple: Tesh listeners are 

addicted to the show be- 

cause it relates to them 
on a human level. That's 
because Chase and her 
team of writers and researchers understand the 

importance of making a connection with the au- 

dience. 
"My favorite e -mails and calls are from listen- 

ers who say they feel like John is their friend," 

Chase says. "He's their companion, always there 

when they turn on the radio for the long drive 

home, while they're fixing dinner with the kids 

or while they're sitting on the front porch with 

their husbands. 
"John is blessed with a voice that makes 

you feel comforted and relaxed. We also gear 

Betsy Chase 

the show so that it sounds like he's speaking 
just to you." 

Getting Hooked 

I have been a big fan of the show since I first 

heard it over a year ago. In fact, I have the week- 

end- edition CDs sent to me because the show 

isn't being carried in Los Angeles. I admit that I 

am addicted to the show, because I am always 

yearning for more information - and I'm not 

the only one. 
"I can understand why the listeners say 

they're addicted," says Chase. "The show is al- 

ways the same yet constantly changing. The 

sameness is what makes them relax - John's 
voice and the familiar music. The constant 
change is the 'Intelligence for Your Life' angle, 

and that's why they can't tune away. They might 

miss something." 
When choosing content for the show, Tesh's 

research team thinks about information that 
would be useful to them. "John has done a great 

job of surrounding himself with normal people," 

Chase says. "By that I mean that his office is filled 

with people who are just like the people we're 

trying to reach. 

"We have spouses, kids, pets, jobs that stress 

us out, family pressures and chores. We hooked 
the AC audience by understanding them. We 

LONGEVITY PAYS OFFKOIT /San Francisco honored Tom Saunders, whose 43 consecutive 

years on the air make him the longest- running Bay Area radio personality, by christening the new 

KOIT -AM Tom Saunders Studio. Seen here at Saunders' reception (l -r) are Bonneville Sr. Regional VP 

and KDFC, KOIT & KZBR/San Francisco GM Chuck Tweedle; Saunders; and Bonneville /San Francisco 

VP /Programming and KOIT Station Manager Bill Conway. 

Healthy lips 
Many listeners are hooked on The John Tesh Radio Show be- 

cause of the usable, relevant information it provides about, well, ev- 

erything. The creators of the show call these tips "Intelligence for Your 

Life," and here are a few that Tesh Executive Producer Betsy Chase 

would like to share on living a healthier life. 

Boost Your Brain Power 

All you need is 30 minutes of walking three times a week to increase blood 

flow to your brain. That'll improve its overall function. Here are four other ways to 

boost your brainpower: 
Eat apples. An apple a day keeps the neurologist away. A chemical in ap- 

ples, called quercetin, protects against free radicals, and free radicals are what 

are killing your brain. That's according to the food science department at Cornell 

University. One apple a day is enough to help combat neurodegenerative diseas- 

es like Alzheimers. 
Make your desktop wallpaper a painting by an abstract artist. It's like 10 

pushups for your brain every time you look at it. Why? Because looking at ab- 

stract things that your brain has to try to make sense of slows down its deteriora- 

tion. 
Take up Spanish or any other language that's foreign to you. A recent study 

from University College London found that people who are multilingual have more 

gray matter than monolinguals. Even people who picked up a second language 

at age 35 saw an increase in brain density. 

Get to the mall. In a recent study of 1,000 75- year -olds, the women main- 

tained better brain function than the men. Why? Because they shopped! It re- 

quires physical and mental activity, as opposed to watching golf on TV. Deciding 

what to buy, dealing with a budget and looking at new and interesting things all 

engage your mental muscle. 

Fight Food Temptation 
Here are tips from Stephan Gullo, a New York -cased weight -loss specialist, for 

fighting off those cravings. 

Avoid eye contact with the doughnut Looking at food produces a neuro- 

chemical change in your brain that makes you hurgry for that food. 

Block your nose. Scent causes cravings. Pop one of those breath strips or a 

eucalyptus cough drop. You could be in a room ful of pizza and not smell it. 

Plan ahead. Stress causes cravings. If you know you're going to have a par- 

ticularly stressful day, brirg healthy snacks along. You make better decisions when 

you're anticipating anxiety than when you're feeling it. It's like knowing where the 

fire exits are in your building: If you do, when the alarm goes off, you know which 

way to walk. 
Get busy. Food cravings are as much about the hands as they are the mouth, 

just like smoking. Cravings only last between four and 12 minutes, so keep your 

hands busy and your mouth empty. 

know what information they are looking for to 

live a better, happier and healthier life because 
we need it too." 

Try This At Home 

The John Tesh Radio Show team practices what 

they preach by employing many of the tips fea- 

tured on the show. "John swigs vinegar every 

day to slow the aging process and pops fish oil 

capsules to boost his brainpower - both tips 

from the show," Chase says. "I've dropped 25 

pounds in the last six months, thanks to the 'Su- 

permarket Diet,' another piece featured on the 

show. 
"Scotty Meyers, Director /Affiliate Relations, 

started doing the 'Tesh Fitness' regime. In addi- 

tion to his karate training, he now does 100 push- 

ups, 100 sit -ups and 20 minutes of running ev- 

ery day. So far he's lost 10 pounds and two inches 

from his waist. 
"We all use the relationship advice to connect 

with our loved ones. I've learned not to use the 

words always and never when arguing with my 

husband. They just fuel the argument. Instead, 
I've learned from the show to pepper any heat- 

ed conversations with pet names and affection- 

ate gestures and not to dredge up the past." 
In closing, Chase shares more e- mails: "We 

just got an e -mail today from a woman named 

Debra, who said, 'Your tips on de- stressing re- 

minded me of all the things I enjoy doing for 

myself but forget to take time to do for one rea- 

son or another. I'm off to take a long, hot bub- 

ble bath - candles and all - while continuing 

to enjoy the rest of your show.' 
"Another, from a man named Dylan, said, 

'Hey, John, I lost 24 pounds because of your 
awesome information. Now every morning and 

afternoon I'm jogging.' Here's another, from a 

woman named Shana, who said, 'Your tips on 

health and well-being are inspirational and help 

me to remember that my troubles are not a for- 

ever thing. I can overcome any hardship.' And 

those are just from today. 

"We get constant, positive, amazing, uplift- 
ing feedback, and we send that good feeling 

right back out again to our audience. It's a 

symbiotic relationship. We're nothing without 
each other, and I know that the ratings reflect 

that." 
Hot AC KPLZ /Seattle PD Kent Phillips re- 

cently told me that the newly added John Tesh 

Radio Show boosted KPLZ's ratings tremendous- 

ly in the spring '05 book. Nights rose from 2.6 

to 6.6 ( +154 %) among women 25-34, from 1.7- 

4.9 ( +188 %) with women 18 -34 and from 0.6 to 

2.4 (+317%) with men 25 -34. Looks like Seattle 

listeners are becoming addicted as well. 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

ROB THOMAS Lonely No More (At /antic) 2130 16 191604 26 9710 

MICHAEL BUBLE Home (143 /Reprise) 1996 -179 173848 29 10210 

KELLY CLARKSON Breakaway (Hollywood) 1960 2 194809 46 9910 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 1665 -6 133658 15 9611 

LOS LONELY BOYS Heaven (OR Music /Epic) 1520 24 136025 61 9710 

ANNA NALICK Breathe (2am) (Columbia) 1481 +124 95240 15 9513 

MARIAH CAREY We Belong Together (ls /and //DJMG) 1259 +70 118384 12 7910 

GOO GOO DOLLS Give A Little Bit (Warner Bros.) 1110 -88 94880 33 8510 

MAROON 5 She Will Be Loved (Octone /J /RMG) 1098 +50 91490 43 8911 

TIM MCGRAW Live Like You Were Dying (Curb) 1067 -38 83225 45 8610 

JOHN MAYER Daughters (Aware /Columbia) 1048 -153 75592 42 10010 

KIMBERLEY LOCKE I Could (Curb) 995 +137 42667 12 7912 

RYAN CABRERA True (E. V.L.A. /Atlantic) 932 -139 52572 30 8411 

EAGLES No More Cloudy Days (ERC) 825 +26 71733 7 7014 

HOWIE DAY Collide (Epic) 761 +51 74644 24 6012 

HALL & OATES I'll Be Around (U- Watch) 741 +23 62794 48 8510 

CARRIE UNDERWOOD Inside Your Heaven (Arista) 659 +44 56113 7 6512 

HOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) 515 +90 37414 4 5312 

D.H.T. Listen To Your Heart (Robbins) 489 +87 77106 5 4917 

HALL & OATES Ooh Child (U- Watch) 468 36 19645 14 6010 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 433 +1 25592 21 5212 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 333 +14 31246 8 1610 

LIFEHOUSE You And Me (Geffen) 331 +31 61027 5 2617 

DELTA GOODREM Lost Without You (Columbia) 247 +24 7009 4 3915 

STEVIE WONDER From The Bottom Of My Heart (Motown /Universal) 232 +30 9955 6 3710 

DAVID PACK The Secret Of Movin' On (Peak) 227 +20 5321 3 4012 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 185 +47 42633 2 1717 

KATRINA CARLSON Suddenly Beautiful (Kataphonic) 184 -24 3566 10 3310 

JIM BRICKMAN & MICHAEL BOLTON Hear Me (Tears Into Wine) (RCA Victor) 169 -49 8931 16 3410 

EARTH, WIND & FIRE Pure Gold (Sanctuary /SRG) 163 +26 5509 1 2611 

105 AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour 
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown /Universal) 

TRAIN Calling All Angels (Columbia) 

SHERYL CROW The First Cut Is The Deepest (A &M /lnterscopel 

DIDO White Flag (Arista /RMG) 

TOTAL 
PLAYS 

ARTIST TITLE LABEL(S) 

SANTANA fIMICHELLE BRANCH The Game Of Love (Arista /RMG) 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 

TOTAL 
PLAYS 

771 

743 

877 MAROON 5 This Love (Octone /J /RMG) 742 

850 COUNTING CROWS Big Yellow Taxi (Geffen /fnterscopel 736 

822 MATCHBOX TWENTY Unwell (Atlantic) 701 

814 MARTINA MCBRIDE This One's For The Girls (RCA) 663 

773 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 651 

POWEREDIM 

MEDIABASE 

MOST ADDED* 
ARTIST TITLE LABEL(S) ADDS 

JON SECADA Window To My Heart (Big 3) 22 

NATALIE GRANT Held (Curb) 10 

BONNIE RAITT I Will Not Be Broken (Capitol) 8 

D.H.T. Listen To Your Heart (Bobbins) 7 

LIFEHOUSE You And Me (Geffen) 7 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 7 

VERTICAL HORIZON Forever (Hybrid) 1 

DELTA GOODREM Lost Without You (Columbia) 5 

ROLLING STONES Streets Of Love (Virgin) 5 

EAGLES No More Cloudy Days (ERC) 4 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST TITLE LABEL,S1 INCREASE 

KIMBERLEY LOCKE I Could (Curb) +137 

ANNA NALICK Breathe (2am) (Columbia) +124 

HOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) +90 

D.H.T. Listen To Your Heart (Robbins) +87 

BONNIE RAITT I Will Not Be Broken (Capitol) +79 

MARIAH CAREY We Belong Together (ls /and / /DJMG) +70 

PAUL MCCARTNEY Fine Line (Capitol) +62 

HOWIE DAY Collide (Epic) +51 

MAROON 5 She Will Be Loved (Octone /J /RMG) +50 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) +47 

NEW & ACTIVE 
PAUL MCCARTNEY Fine Line (Capitol) 

Total Plays: 149, Total Stations: 23, Adds: 1 

CECE WINANS All That I Need (PureSprings /INO /Epic) 
Total Plays: 96, Total Stations: 21, Adds: 3 

SCOTT GRIMES Livin' On The Run (Velocity) 
Total Plays: 96, Total Stations: 16, Adds: 2 

BONNIE RAITT I Will Not Be Broken (Capitol) 

Total Plays: 85, Total Stations: 24, Adds: 8 

CUTTING EDGE Everytime I Try (Thunderquest) 
Total Plays: 51, Total Stations: 11, Adds: 0 

VERTICAL HORIZON Forever (Hybrid) 

Total Plays: 48, Total Stations: 17, Adds: 7 

JON SECADA Window To My Heart (Big 3) 

Total Plays: 16, Total Stations: 24, Adds: 22 

NATALIE GRANT Held (Curb) 

Total Plays: 4, Total Stations: 10, Adds: 10 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

Who is affected when one person has ALS (Lou Gehrig's disease)? For Chris. its everyone in his family. 
And MDA is family. too. as it offers help and searches for a cure. 

MUSCULAR DYSTROPHY ASSOCIATION 
Jerry Lewis. National Chairman www.als.mdausa.org (800) 572 -1717 
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August 19, 2005 AC 

RetelheMusic.com 
It IKIHB49B 

America's Best Testing AC Songs 12 + 
For The Week Ending 8/12/05 

W W W 

Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 

ROB THOMAS Lonely No More (Atlantic) 4.03 3.97 96% 26% 4.09 4.29 4.03 

MICHAEL BUBLE Home (143 /Reprise/ 3.93 3.73 89% 24% 3.87 4.00 3.84 

RASCAL FLATTS Bless The Broken Road (Lyric Street) 3.93 3.82 58% 7% 4.06 4.28 3.99 

EAGLES No More Cloudy Days (ERC) 3.84 3.84 54% 7% 3.90 4.00 3.88 

KELLY CLARKSON Breakaway (Hollywood) 3.83 3.87 98% 43% 3.12 3.83 3.69 

HOWIE DAY Collide (Epic) 3.80 3.61 82% 21% 3.73 3.79 3.71 

MAROON 5 She Will Be Loved (Octane /J/RMG) 3.74 3.65 97% 41% 3.68 3.79 3.65 

TIM MCGRAW Live Like You Were Dying (Curb) 3.73 3.83 97% 37% 3.76 3.62 3.81 

CARRIE UNDERWOOD Inside Your Heaven (Arista) 3.72 3.44 76% 18% 3.68 3.92 3.63 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 3.64 3.60 92% 23% 3.52 3.37 3.57 

KIMBERLEY LOCKE I Could (Curb) 3.63 3.55 71% 16% 3.67 3.92 3.62 

GOO GOO DOLLS Give A Little Bit (WarnerBros.) 3.60 3.54 97% 36% 3.60 3.49 3.64 

LOS LONELY BOYS Heaven (ORMusiclEpic) 3.57 3.77 97% 45% 3.73 3.51 3.79 

RYAN CABRERA True (E.V.L.A. /Atlantic) 3.52 3.43 90% 37% 3.54 3.62 3.51 

HALL & OATES Ooh Child (U- Watch) 3.52 3.62 89% 26% 3.56 3.31 3.63 

HALL & OATES I'll Be Around (U- Watch) 3.49 3.69 94% 39% 3.50 3.24 3.57 

ANNA NALICK Breathe (2am) (Columbia) 3.48 3.37 81% 23% 3.39 3.68 3.30 

MARIAH CAREY We Belong Together (Island /IDJMG) 3.14 3.09 84% 37% 3.12 3.42 3.04 

JOHN MAYER Daughters (Aware /Columbia) 3.03 2.92 95% 58% 2.90 2.87 2.90 

Total sample size is 258 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40"ió familiarity to appear on survey. Sample composition 

is based on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for 

local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere 

Radio Networks. 

RN 
CANADA 

LAST 
WEEK WEEK ARTIST TITLE LABEL(S) 

AC TOP 30 POWERED 

MEDIABASE 

TOTAL +1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

2 0 ROB THOMAS Lonely No More (Atlantic) 441 

3 0 BACKSTREET BOYS Incomplete Llive/ZombaLabe/Grorp) 420 

1 3 MICHAEL BUBLE Home (Warner Bros.) 414 

4 0* DANIEL POWTER Bad Day (Warner Bros.) 357 

5 0 ANNA NALICK Breathe (2am) (Columbia /SonyBMG) 324 

8 OK BRYAN ADAMS This Side Of Paradise (Universal) 261 

7 7 e DIVINE BROWN Old Skool Love (Blacksmith) 258 

6 8 KELLY CLARKSON Breakaway (Hollywood) 251 

10 AMANDA STOTT Homeless Heart (EMI Musk Canada)242 

16 MARIAN CAREY We Belong Together (Island /LDJMG) 238 

11 RYAN CABRERA True (El/LA./Atlantic) 236 

12 SHANIA TWAIN Don't! (Mercury/IDJMG) 224 

14 ® HOWIE DAY Collide (Epic) 222 

13 MAROON 5 Sunday Morning (Ottone /J /RMG) 205 

9 JOHN MAYER Daughters (Aware /Columbia) 203 

20 J ANN ARDEN WÌigToFalDown (Universal Music Canada) 173 

18 HALL & OATES Ooh Child (Red /Sony MusicCanada) 158 

24 DAVID USHER Lave Will Save The Day (Map /eMusic) 131 

19 KESHIA CHANTE Come Fly With Me (Sony BMG Canada) 127 

22 SIMPLE PLAN Uititled (Atlantic) 115 

23 FEIST Inside And Out (Arts & Crafts) 113 

29 ® COLDPLAY Speed Of Sound (Capitol) 81 

HOOTOE &THEBLOWRSH Move(kyLmryVagua70 75 

25 IL DIVO Unbreak My Heart... (Columbia) 73 

¡Debut> 

¡Debut 

26 

27 

28 

EAGLES No More Cloudy Days (ERC) 72 

ANNIE VILLENEUVE Un Ange Que Passe (Musical 71 

JET Look What You've Done (Atlantic) 66 

JACK JOHNSON Sittirg, Waiting, Wishing Brushfie'LlrLri erse/ 66 

SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 64 

STEPHANIE LAPOINTE Nous Sommes (Musical 62 

+20 

+12 

-9 

+51 

+19 

+5 

14 

-32 

+6 

+60 

+13 

+4 

+22 

-9 

-49 

+46 

-1 

+44 

18 

+5 

+18 

+12 

+29 

-12 

+20 

10 

+6 

-13 

+1 

14 

25 1510 

18 1310 

30 1510 

11 1510 

9 1410 

14 1310 

22 1110 

37 1010 

26 1110 

7 912 

23 1110 

27 1110 

10 1212 

20 1010 

31 1210 

4 813 

6 1011 

4 714 

13 910 

3 612 

4 610 

3 210 

1 513 

13 710 

1 514 

8 010 

12 410 

15 310 

16 010 

5 010 

23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. Ifp Indicates Canton. 

Stations 

WYJB /Albany, NY' 
PD: Kenn Callahan 
MD: Chad 0' Hare 

ROE ING STONES 

KMGNAIbuquerque, NM' 
OM. Eddie Haskell 
PO: Kris Abrams 

BONNIE MITT 

WLEV /Allentown, PA' 
DM: Shelly Easton 

PO. 0ave Russell 
BONNIE RAID. 

KYMG /Anchorage, AK 
OM Mark Murphy 
POMO: Dave Flavin 

2 HOOTTE 8 THE BLOWFISH 

WFPG /AOantic City, NJ* 
P0. Gary GUida 

MO: Marlene Aqua 
DHE 

WBBO/Augusta, GA' 
OM: Mike Kramer 
PO: Hank Bngmond 
No Adds 

KKMJ /Austin, TX' 
PO' Wes O'Neal 
APO Stephen Michael Ken 
Mo: Shelly Knight 

5 EARTH. WIND 8 FIRE 

KGFMBakersfield, CA' 
POMO' Chris Edwards 
No Adds 

KKMYBeaumont,TX* 
OM: Joey Ameoong 
PO: Dan Riven 
No Adds 

WMJYBiloxi, MS' 
OMPO: Walar Brown 

DH T. 

WYSFBinningham, AL' 
PO: Chip Adedye 
wDND. Dolen Vining 

4 BACKSTREET BOYS 

KXLTBoise, ID' 
OM: Jeff Cochran 
PO: Tobin Jeffries 

D.H T 

NELLY CLARKSON 

WMJXBoston, MA' 
OM/PD : Don Kelley 

APD' Candy O'Terry 
Mg' Mart Laurence 
No Adds 

REPOR TERS 
and their adds listed alphabetically by 

WEBE/Bridgeport, CT' 
OMRD. Cud Hansen 

MD. Danny Lyons 

No Adds 

WEZFBurlington' 
OM: Steve Cormier 
PO' Gale Parmelee 

APO. Bob Carty 

MD Jennifer Four 
No Adds 

WHBC/Canton, OH' 
OMRO: Terry Simmons 
MO: KMD: KaWeigh Knee 

2 LIFEHIIUSL 

JON SECADA 

KDAT/Cedar Rapids, IA 
OM/PO Dick Madlen 
MO: Ene Connor 
14 DHT 

8 TRAIN 

WSUY/Charleston, SC' 
OHRO' Mike Edwards 
APDNO. John Chancy 

JON SECADA 

WVAF /Charleston, WV 
PO: Rick Johnson 

5 EAGLES 

5 CECE WINANS 
3 DHE 

WDEF/Chattanooga, TN' 
ON/PD. Danny Howard 
APE Path Sanders 
MD: Rohm Daniels 

I HOWIE DAY 

LIFEHOUSE 
CECE WINANS 

WUT/Chicago, IL' 
DMRO: Bob Kuhn 

MD. Eric Richehe 

No Adds 

WRRM/Cincinnati, OH' 
PO TJ Holland 

APO: Ted Morns 

3 KIMBERLEY LOCK[ 

WDOK/Vieveland, OH' 
PD Scott Miller 
MD. Ted Kowalski 
No Adds 

KKLI /Colorado Springs, CO' 
DM: Bob Richards 
POMO: Kyle Matthews 
No Adds 

WTCB /Columbia, SC' 
OM/PD: Brera Johnson 

APO' Jennifer Jensen 
NAIALIE GRANT 

JON SECADA 

WSNY/Columbus, OH' 
PO. Chuck Knight 
MD: Mark &reaman 

KELLO CLARKSON 

KKBNCorpus Christi, TX' 
OMRO: Ed Dens 

JON SECADA 

KVILBallas, TX` 
PD. Smokey Rivers 
APD. Michael Prendergast 
Na Adds 

WLOT/Dayton, 0H 
OM. Jeff &owns 
PD' Sandy Collins 
APDMD. Boon Michaels 
No Adds 

KOSI/Denver, CO* 
PD Dare Dillon 
MD: Steve Hamilton 
No Adds 

WMGC/Deboit, MI' 
OM: Jim Hamer 
PD Lori Bennett 
MD'. Jon Ray 

No Adds 

WNIC/Detroit, MI' 
OMRD' Darren Dana 
APOCAD. Theresa Lucas 

1 ANNA NALICK 

WOOF/Dothan, AL 
POND Leigh Simpson 

2 JAMES BLUNT 
VERTICAL HORIZON 
KELLY CLARKSON 

KTSM/EI Paso, TX' 
POMD: Bill Teto 

APO: Sam Caedano 
BONNIE MITT 

WXKC/Erie, PA 
PO: Ron Aden 
Ne Adds 

WIKY/Evansville, IN 
PO/AID Mark Baker 

5 RASCAL ELATES 

kE2A 
/Fayletteville, AR 

M0: Rich Higdon 
No Anda 

WCRZ/FIint, MI' 
OMRD: Jay Patna 
APDNO: George McIntyre 

f EFEIIOEISE 

market 

WDAR/Florence, SC 
OM. Randy Mires 
PO: Wil Nichols 
APO/MD Dennis Davis 

MIRCYME 

5 KEITH URBAN 

BONNIE MITT 
STEVEN CURTIS CHAPMAN 

KSOF/Fresna, CA' 
OM: E. Curas Johnson 

PD. Mike Brady 
MD' Kristen Kelley 

NATALIE GFNNI 

KTRR/Ft. Collins, CO* 
OMRO: Mark Callaghan 
No Adds 

WMEE/Ft. Wayne, IN' 
OM: Mark Evens 

PO. Rob Kelley 
MD: Chen Cage 

11 Ell EHOUSE 

EAGLES 

1 ROB THOMAS 

WLHT/Grand Rapids, MI' 
01A/PO: BAI Bailey 
MO. Kim Carton 

D H I 

NATALIE GRANIT 

BONNIE MITT 

WOOD/Grand Rapids, MI' 
OM: Doug Montgomery 
POMO: John Patrick 
No Adds 

WMAG/Greensboro, NC' 
0M: Tim Satterfield 
PO: Scott Keith 
No Adds 

WMYUGreenville, SC' 
OM: Scott Johnson 
POND 

iI 
MsKimroy 

JO SE 

WSPA/Greenville, SC' 
POND: Mike Mcxeel 

NATALIE GMT 
JON SECADA 

ROLLING STONES 

JONES GANG 

WRCHMartlord, CT' 
PO: Allan Camp 

MD' Joe Hann 

JON SECADA 

KRTR/Honolulu, 111' 
0MRD: Wayne Mana 
No Adds 

KSSKMonolulu, HI' 
POND Paul Wilson 
M0: Chez Michaels 

2 HINIIIE A DIE fil IWUI IFH 

WAHR/Huntsville, AL' 
P0: R olds 
MO. Chris 

Lee 
Collewoy 

No Adds 

WRSAAiuntsville, AL' 
P0: John Malone 
MD' Hale Choleeik 
No Adds 

WTPI/Indianapolis, IN' 
OM/P0 : Gary Havens 

APO' Peler Jackson 
MD. Steve Cooper 
No Adds 

WJKK/Jackson, MS' 
PD. John Anthony 

DHT 
NATALIE GRANT 
HONNIf RAEII 

WTFM/Johnson City` 
PD David DeFrMNo 

LIFE HOUSE 

WKYE/Johnstown, PA 
P0: Jack Michaels 
MD: Brian Wolfe 

SHERYL CROW 

WOLR/Xalamazoo, MI 
OM Ken Lanphear 
POND Brian Wertz 

1 JON SECADA 

KSRC/Kansas City, M* 
PO: Clone Ianor 

APOCAD- Dave Johnson 
16 GREEN DAY 

1 ANNA NALICK 

JOY WILLIAMS 

KUDL/Kansas City, M* 
OMPS Thom McGinty 

1 JON SECADA 

CECE WINANS 
VERTICAL HORIZON 
DELTA GOODREM 
NATALIE GRANT 
SCOTT GRIMES 

WJXB/Knoxville, TN' 
PO Jed Jamtgan 

2 EAGLES 

I JON SECADA 

KTDY/Latayette, LA' 
PO C.J. Clemens 

APO: Debbie Ray 
MD: Sfere Wiley 
No Adds 

WFMK/Lansing, MI` 
OM' Ray Marshall 
PEND. Chns Reynolds 

1 1101 LING STONES 

JONES GANG 
NATALIE GRAM 
JON SECADA 

KSNE/Las Vegas, NV' 
PD -. Tom Chase 

MD. John Berry 

No Adds 

KLMY/Lincoln, NE 
OM' Jim Steel 
PD/MD: Sonny Valentine 
No Adds 

KMSX/Little Rock, AR' 
OMRD: Somry Indoor 

UHI 
DAVID PACK 

KOST/Los Angeles, CA' 
POMO: Stella Schwartz 
No Adds 

WPEZ/Macon, GA 
CAIRO : Jeff Silvers 
No Adds 

WMGN/Madison, WI' 
Po: Pal O'Neill 
NO Am Abbetl 

VERTICAL HORIZON 

WZID/Manchester, NH 
OM/PO: Bob Bronson 

No Adds 

KVLY/McAIien, TX' 
PD AMI Duran 
16 KELL Y CIARKSON 

8 BACKSTREET BOYS 

JON SECADA 
ROLLING STONES 

MT Al K GRANT 

WLRO/Melboume, FL' 
OM: Ken Holiday 
PO Michael Lowe 
MO Mindy Later 

Scan GRIMES 
JON SECADA 

WRVRJMemphis, TN' 
DMRO: terry Dean 
MD. tarry Wheeler 

DELTA GOODREM 

LIFEHOUSE 

WMGO/Aliddlesex, NJ' 
PO: nm TeM 

No Adds 

WMXC/Mobile, AL` 
OM: KO Carson 
Po: Dan Mason 
MO: Mary Booth 
No Adds 

KISN/Modesto, CA' 
POND. Gary Michaels 
No Adds 

WOBM/Monmouth, NJ' 
PO- Steve Molina 
MO'. Brian Moore 
No Adds 

KWAV/Monterey, CA* 
PDMD: Bemis Moody 

5 JON SECADA 

1 KELLY(RANKSIIN 
VFRIICAI HORIZON 

ROLLING STONES 

WWLW/Morgantown, WV 
OMRO Chad Peny 

JONES GANG 

WALK/Nassau, NY' 
POMO' Rob Miller 

ANNA NALICK 

JON SECADA 

WKIY/Nassau, NY' 
PO: &II Edwards 
MD: Jodi Vale 
TO DANIEL FOWLER 

6 RASCAL FLATTS 

5 BONNIE MILI 

WLMGBew Orleans, LA' 
PO Andy Hon 

APO/M0 : Slew Saler 
No Adds 

WLTWMew York, NY' 
PO. Jim Ryan 
M0: Morrell Prue 

13 LIFEHOUSF 

13 FAITH HILL 
12 CARRIE UNDERWOOD 

6 JON SECADA 

WHUD/Newburgh, NY' 
OMRO' Steven Petrone 
APDNO. Tom Frei 

KELLY CLARKSON 

JON SECADA 

WWDE/Nortolk, VA' 
PD Don London 
MD Jeff Moreau 

2 CARRIE UNDERW000 

KMGL/Oldahoma City, 0K' 
POND: Steve O'Brien 

HOWIE DAY 

RASCAL FLATTS 

KEEM/Omaha, NE' 
OM Mike Baker 
PD: Mictelre Matthew 
No Adds 

WMGF/Orlando, FL' 
OM: Chris Kampmeier 
POND: Ken Payne 

APE Brenda Makin 
No Adds 

KEZN/Palm Springs, CA 
OM: Ken White 
PD: Rick Shaw 

4 KIMBERLEY LOCKE 

4 MARIAN CAREY 

3 EAGLES 

WMEZ/Pensacola, FL' 
OM/APO. Alan Wilbur RAChie 

No Adds 

WSWT/Peoria, IL 
OMRO: Randy Rundle 
No Add, 

KESZ/Phoenix, AZ' 
PO. Shaun Holly 
AMC: Sere Brady 

6 MAROON 5 

WLTJ/Pittsburgh, PA' 
POND: Chuck Steven 

JON SHAM 

WSHH/Pittsburgh, PA' 
POAID. Ron Amill 

VFR DIAL HORT /ON 
CECE WINANS 

WHOM/Portland, ME 
OM/PO: nm Moore 

BONNIE RAITT 

KKCW/Portland, OR' 
ORARE Tony Coles 
APOCAD: Alan Lawson 

HOOTIE J. THE BLOWFISH 

EAGLES 

JON SECADA 

WWLI/Providence, RI' 
OMRO: Tony Mato' 
APO: Mike Rona 

B JAMES NI UNI 
4 EAGLES 

KIMBERLEY LEASE 

WRAL/Raieiah, NC' 
OM/PD: Joe Wadeìomnsola 
MD' Jim Kelly 
Na Adds 

KRNOBeno, NV' 
POND: Dan FEE 

VERTICAL HORIZON 

W VR/ mond, 
VA' 

ich 
APO: Aram sheet 
M0: Kat 5mmna 

DAVID PACE 

JON SECADA 

WSLOIRoanoke, VA' 
MD Nit Darnels 
No Adds 

WGFB/Roddord, IL 
POND: Doug Daniels 

5 INHERED' LOCKE 

KGBY/Sacramento, CA' 
PO Mike Bedak 
No Adds 

KYMX/Sacramento, CA* 
PO. Bryan Jackson 
APDMD: Jennifer Wood 
No Adds 

WGER/Saginaw, MI' 
OM: Dare Maurer 
PO: Jerry O'Donnell 
MD Michelle Lamgely 

No Adds 

KSFI/SaIt Lake City, UT' 
PO' Dam Craig 
MD' Bob Nelson 
MO: Brian beGeus 

RYAN CABRERA 

KOXT/San Antonio, TX' 
MAID: Ed Scarborough 
MD: Am Conlee 

I VFRACAL HORIZON 

KBAYJSan Jose, CA* 
ADONIS Mite Ohltng 
No Adds 

KSBL/Santa Barbara, CA 
OM/PD Keith Royer 

MD. Peler Bie 

No Adds 

KRWM/Seattle, WA' 
PO Gary Nolan 

MD: Laura Dane 

DELTA GOODREM 

KVKIBhreveport, LA' 
OM' Gary McCoy 
PO MO: Stephanie HNhnan 

JUDE JOHNSTINIF 

JON SECADA 

WNSNJSouth Bend, IN 
PO. Jim Roberts 
No Adds 

KISC/Spokane, WA' 
OM' Robed Harder 

PD.'MIO: Dawn Memel 
KELLY CLARKSON 

KXLY/Spokane. WA' 
POND: Beau Tyler 

NATALIE GRANT 

JON SECADA 

WMASBpringheld, MA' 
0M0' Paul Carmen 
APO/MD: Rob Anthony 
No Adds 

KGBX/Springfield, MO 
OM: Paul Kelley 
PO' Tony Malteo 
MONO: Dave Roberts 

NOAdds 

KEZKBt. Louis. MO' 
PO: Mark Edwards 
APO: Bob London 

DELTA GOODREM 

BONNIE RAETT 

KJOY/Stoddon, CA' 
OM: John Christian 
PEMD: Dirk Kaoyman 
No Adds 

WYYY/Syracuse, NY' 
OM: Riel Lauber 
PD Kathy Rowe 
MONO: Marre Mason 
No Adds 

WRVF/Toledo, OH' 
OM: Bill Michaels 
PE Den Gosmlin 

1 MIAt IE GRANI 

KONA/Tri- Cities, WA 
0MR0' Mark James 
AmMD: Jeff Pothole 

'c HOME 8 THE BLOWFISH 

2 SCOTT GRIMES 
2 PAUL MCCARTNEY 

K001/Tyler, TX 
PO: Charlie D'000glas 
MD: Rodel Wattre 
No Adds 

WLZW/Utica, NY 
OM: Tom Jacobsen 
PO. Naughton 
M0: Mark Richards 

DELIA 5005AEM 
DAVID PACK 

JEIN SECADA 

WEAT/W. Palm Beach, FL' 
PD/AID : Rick Sboddey 
Na Adds 

WASH/Washington, DC' 
P0: Bill Meas 

5 PALL MCCARTNEY 

JON SECADA 

KRBB/Wichita, KS' 
OM/PO: Lyman James 
MO. Dave Wilson 

D H T 

WMGS/Wilkes Barre, PA' 
OM: Jim Doman 
PD: San Phillips 
ME. Brian Hughes 

1 ROB THOMAS 

BONNIE MITT 
GWEN STEFANI 

KELLY CLARKSON 

WJBR/Wilminton, DE' 
0M/Pa: %duel Waffe 
MD'. Carey Hill 
No Adds 

WGNUWilmington, NC 
0M: Perry stone 
PE Mike Farrow 
MO: Craig Thomas 

6 LIZ PHAER 

6 JOIN MAYER 

5 LOS LONELY BOYS 

5 FINGER ELEVEN 

WSRS/Worcester, MA' 
PDMO: Tan Hell 

VERTICAL HORIZON 

DELTA GOODREM 

WARM/York, PA' 
P0: Dave Agree/ 
No Adds 

POWERE] 
MEDIABASE 

'Monitored Reporters 
131 Total Reporters 

105 Total Monitored 

26 Total Indicator 

Did Not Report, 
Playlist Frozen (1): 
WAFY/Frederick, MD 
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Hooman 
Morning Show Sidekick, KLLC 
(Alice @ 97.3) /San Francisco 

AC 
Great news: I have been given a 

new Saturday -night show, and it's tak- 
ing the Bay Area by storm. My day job 
is celebrity interviewer, phone screener 
and street -bit guy for the Sarah & No 
Name morning show on KLLC (Alice 0 
97.3) /San Francisco. I now have my own 
time slot, lOpm-lam on Saturday nights, 
and the show is appropriately titled 
Hooman Radio. During my six -year 
stint on the Alice airwaves I've had the 

opportunity to interview almost every celebrity under the 
sun, from former Vice President Al Gore to George Lucas 
to Dave Matthews to Jack Black to David Hasselhoff. The 
spring '05 Arbitron book places the Sarah & No Name show 
at No. 1 with women 18 -49, and I'm very proud to be a part 
of that success. _- My new show, which is mixed by plati- 

num- selling recording artist DJ Amp Live of the band Zion -I, plays ev- 
erything outside of what a typical Alice listener is used to hearing. I 

play at least four indie bands per show in order to push my audience 
to grow musically. I am very grateful to KLLC PD John Peake for al- 
lowing me this opportunity. If e-mails are an indicator of a radio show's 
success, I'm on the right track. I've been receiving an average of 750 
e -mails per show. o The indie band I'm most impressed with is May- 
pole, whose album was produced by John Lucasey. The buzz around 
these guys is huge. An undisclosed record label ( "What's up, doc ? ") is 
very interested in these guys after only three spins on the airwaves. My !, 

hope is that Hooman Radio will be instrumental in getting bands signed 
and boosting Alice's weekend ratings. Check out the Hooman Radio 
playlist at www.studio88O.com. 

Rob Thomas' "Lonely No More" 
Atlantic) is the new chart topper at 

AC this week. Michael Bublé's "Home" 
(Reprise) moves to No. 2, and Kelly Clark - 
son's "Breakaway" (Hollywood) remains 
at No. 3 ... Most Increased Plays goes to 
Kimberley Locke's "I Could" (Curb), with 
+137, and the song moves to No. 12. 
Anna Nalick's "Breathe (2am)" (Colum- 
bia) gets second Most Increased, with 
+124, holding steady at No. 6 ... Earth Wind & Fire's "Pure Gold" (Sanc- 
tuary /SRG) debuts at No. 30 ... Congratulations to Big 3 Records' An- 
thony lovino and Mike Klein on a strong first week with Jon Secada's 
"Window to My Heart," which is Most Added, with 22 adds ... At Hot AC, 
Kelly Clarkson's "Behind These Hazel Eyes" (RCA/RMG) moves up to 
No. 1, Lifehouse's "You and Me" (Geffen) goes to No. 2, and Coldplay's 
"Speed of Sound" (Capitol) remains at No. 3 ... Another strong week for 
Interscope /Geffen duo Scott Emerson and Dara Kravitz, as Sheryl 
Crow's "Good Is Good" (A &M /Interscope) gets Most Increased Plays, with 
a whopping +462, and is again Most Added, with 15 adds. Second Most 
Increased goes to Gwen Stefani's "Cool" (Interscope), with +272. Sec- 
ond Most Added is Nickelback's "Photograph" (Roadrunner /IDJMG), with 
11 ... Gorillaz's "Feel Good Inc" (Virgin) debuts at No. 38. - Julie Kertes, AC/Hot AC Editor 

(IT'LLst 
ALBUM: Jon Secada 

LABEL: Big 3 

By JULIE KERTES /AC /HOT AC EDITOR 

T ( he AC world knows by now that 
:rammy- winning recording artist Jon 

Secada is back in the swing of things with 
the release of "Window to My Heart," the 
first single off his Big 3 debut album, due 
out in October. Secada's presence at R &R 
Convention 2005 in Cleveland reminded 
us of his true talent and how he is a natu- 
ral fit for the AC format. 

His Rock and Roll Hall of Fame perfor- 
mance captured the attention 
of hundreds of industry folks 
who would normally have been 
chatting it up at the back of the 
room, and you could tell from 
Secada's energy that he was ex- 
cited to be back performing for 
radio. He says, "The Rock and 
Roll Hall of Fame was such a 
wonderful day for me - to be 
back in the company of friends, people 
who've supported my career for years. I 

felt the energy of everyone at the conven- 
tion. I couldn't have been happier that 
day, and it worked out beyond my expec- 
tations." 

Since the convention Secada has been 
busy in the studio completing an album co- 
produced by Big 3 Chairman/CEO Bill 
Edwards and some other industry friends. 
It should be done in about three weeks. 
The only thing that's missing is a title, 
which is usually the last piece of the puzzle 
for Secada when recording a new project. 
"Window to My Heart" has received over- 
whelmingly positive feedback from radio 
so far. The single has the Jon Secada 
sound radio knows so well, but with a new 
production style that's relevant to today's 
musical landscape. 

"I wrote `Window to My Heart' two or 

.. . 
: tivlt` . 

three years ago with the same songwriting 
partner, Miguel Morejon, who co -wrote 
`Just Another Day,' `Angel' and `If You Go, "' 

Secada says. "Miguel has been my No. 1 

songwriting partner for almost 20 years 
now. We went to high school together. 
We're locked in, in terms of how we think 
as songwriters, and this song is an exten- 
sion of our sound and a reflection of our 
lives. That's the way we've always worked. 
I'm excited about the single, in that the 
new production has a taste of the old with 
the flair of the new." 

After completing the album Secada will 
return to the studio to record a Spanish - 
language version of it. He says, "As usual, 

I'm translating everything to 
Spanish - at least all the sing- 
les, with some bonus material. 
The Spanish release will be 
available a month or two after 
the English album hits. It's 
been really important to me to 
release Spanish counterparts. 
I've followed the same pattern 
for all my releases." 

In addition, Secada will start an exten- 
sive radio tour in September in support 
of the single, and he has plans to do some 
Christmas shows as well, with Big 3 be- 
hind him all the way. "What I like about 
working with Big 3 is the personal atten- 
tion I get from the company," Secada 
says. "They are a boutique label with good 
resources and good people, and the en- 
ergy level is so prominent and strong. It 
feels very much like when I first started 
to work with SBK Records. SBK was a 
larger label, but they were also very fo- 
cused and priority -driven. Bill Edwards 
has the vision, the intensity and spark. At 
this point in my career that means a lot 
to me." 

Secada's "Window to My Heart" was 
Most Added at AC, with 22 adds, its first 
week out, and it is getting support from 
Hot AC as well. 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(DO) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 3178 +114 183107 15 8310 

LIFEHOUSE You And Me (Geffen) 3147 -27 180474 28 8810 

COLDPLAY Speed Of Sound (Capitol) 2603 -112 131820 17 8810 

ROB THOMAS Lonely No More (At /antic) 2546 -151 158971 28 8710 

3 DOORS DOWN Let Me Go (Republic /Universal) 2311 -56 131702 33 8310 

ROB THOMAS This Is How A Heart Breaks (Atlantic) 2280 +92 120053 11 8510 

GREEN DAY Holiday (Reprise) 1861 +65 97781 13 6912 

COLLECTIVE SOUL Better Now (El Music Group) 1861 -84 87887 25 7210 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 1852 -11 110916 36 8510 

ANNA NALICK Breathe (tam) (Columbia) 1803 -130 109462 37 81(0 

TRAIN Get To Me (Columbia) 1762 +81 77200 8 7713 

GAVIN DEGRAW Chariot (J /RMG) 1743 -283 81071 24 7610 

HOWIE DAY Collide (Epic) 1654 -155 99633 51 78(0 

KELLY CLARKSON Since U Been Gone (RCA /RMG) 1624 -133 110812 34 8310 

GWEN STEFANI Cool ( /nterscope) 1606 +272 79147 7 7516 

JOSH KELLEY Only You (Hollywood) 1539 +106 60454 10 79(1 

JASON MRAZ Wordplay (Atlantic) 1267 -37 44096 13 6610 

MARIAH CAREY We Belong Together (ls /and /IDJMG) 1232 +71 56178 9 4410 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 1118 +97 78965 10 4512 

SHERYL CROW Good Is Good (A &M /lnterscope) 939 +462 49707 2 71115 

GWEN STEFANI Hollaback Girl ( /nterscope) 885 -47 58156 12 2510 

VERTICAL HORIZON Forever (Hybrid) 846 -5 29067 13 4711 

LOW MILLIONS Statue (Manhattan /EMC) 829 -50 23348 13 4210 

HOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) 671 +96 21651 4 4311 

DEF LEPPARD No Matter What (island /IDJMG) 617 -20 31016 11 3310 

BLACK EYED PEAS Don't Phunk With My Heart (A &M /lnterscope) 567 +38 38094 7 1611 

SIMPLE PLAN Untitled (Lava) 565 27 23320 8 3110 

BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 562 -135 23208 17 3510 

D.H.T. Listen To Your Heart (Robbins) 561 +147 30894 4 2616 

BON JOVI Have A Nice Day (lsland /IDJMG) 512 +86 34520 3 4218 

WEEZER Beverly Hills (Geffen) 468 +44 19225 7 1111 

PAT MCGEE BAND Must Have Been Love (Kirtland) 427 0 9294 9 2510 

PAPA ROACH Scars (Geffen) 425 -18 18425 7 1110 

3 DOORS DOWN Here By Me (Republic /Universal) 420 +91 13066 2 3313 

SWITCHFOOT Stars (Columbia) 418 +48 7788 3 3011 

HOWIE DAY She Says (Epic) 407 +106 13178 2 3313 

STAIND Right Here (Flip /Atlantic) 347 +40 9511 3 2414 

GORILLAZ Feel Good Inc. (Virgin) 332 +134 14387 1 1413 

MICHAELBUBLE Home (143 /Reprise) 315 +36 13169 2 2111 

BEN FOLDS Landed (Epic) 265 3 8300 4 1710 

88 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005, Arbitron Inc.).© 2005 Radio & Records. 

POWERED 

%IEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

SHERYL CROW Good Is Good (A &M /lnterscopel 15 

NICKELBACK Photograph /Roadrunner /IDJMGI 13 

BON JOVI Have A Nice Day (Island / IOJMGI 8 

DAVE MATTHEWS BAND Dreamgirl (RCA/RMG) 8 

GWEN STEFAN/ Cool (lnterscopel 6 

D.H.T. Listen To Your Heart (Robbins) 6 

NATASHA BEDINGFIELD These Words (Epic) 6 

JACK JOHNSON Good People (Brushfire /Universal/ 6 

STAIND Right Here (flip /Atlantic) 4 

F00 FIGHTERS Best Of You (RCA /RMGI 4 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

SHERYL CROW Good Is Good (A &M /lnterscope) +462 

GWEN STEFANI Cool (lnterscopel +272 

D.H.T. Listen To Your Heart (Robbins) + 147 

NICKELBACK Photograph (Roadrunne //IDJMG) + 139 

LIZ PHAIR Everything To Me (Capitol) +137 

GORILLA? Feel Good Inc. (Virgin) +134 

KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) +114 

JOSH KELLEY Only You (Hollywood) +106 

HOWIE DAY She Says (Epic) + 106 

KEITH URBAN You'll Think Of Me (Capitol /EMC) +97 

NEW & ACTIVE 
LIZ PHAIR Everything To Me (Capitol) 

Total Plays: 262, Total Stations: 25, Adds: 3 

F00 FIGHTERS Best Of You (RCA /RMG) 

Total Plays: 237, Total Stations: 19, Adds: 4 

KILLERS All These Things That I've Done (lsland /IDJMGI 

Total Plays: 235, Total Stations: 16, Adds: 0 

JOY WILLIAMS We (Red Ink /Reunion /PL G) 

Total Plays: 220, Total Stations: 22, Adds: 1 

NICKELBACK Photograph (Roadrunner /IDJMG) 

Total Plays: 192, Total Stations: 21, Adds: 13 

U2 City Of Blinding Lights ( /nterscope) 

Total Plays: 169, Total Stations: 17, Adds: 3 

MELISSA ETHERIDGE Refugee (Island /IDJMG) 

Total Plays: 159, Total Stations: 15, Adds: 2 

MARC BROUSSARD Home (Island /IDJMG) 

Total Plays: 152, Total Stations: 11, Adds: 0 

DAVID GRAY The One I Love (A l0 /RCA /RMG) 

Total Plays: 148, Total Stations: 17, Adds: 2 

NATASHA BEDINGFIELD These Words (Epic) 

Total Plays: 130, Total Stations: 12, Adds: 6 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

HURRY! 

OFFER ENDS 

SEPT. 5, 2005 Employee Pricing Plan 
You Pay What We Pay 

Buy Direct From ComQuest and Save on your Music Research! 

Weekly Callout Research from $36,000 /year 

Auditorium Music Tests from $18,800 

Internet Music & Perceptual testing from $600 /month 

We've Eliminated the Sales Commissions Until Labor Day, 

and are Passing the Savings - Up to 20% - on to You! 

COI" 411111111 MN YCL 
The Music Testing Specialists. 
www.ComQuestMusicTesting.com 

619- 659 -3600 
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August 19, 2005 HOT AC 
_ 

ReteTheMusic.cnm 
11 Y®HIA81 

Artist Title (Label) 

TY 

America's Best Testing Hot AC Songs 12 + 
For The Week Ending 8/19/05 

W W W 
TW LW Famil. Burn 18-34 18-24 25-34 

LIFEHOUSE You And Me (Geffen) 4.19 

3 DOORS DOWN Let Me Go (Republic /Universal) 4.08 

KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/ 4.07 

ROB THOMAS This Is How A Heart Breaks (Atlantic) 4.05 

ROB THOMAS Lonely No More (Atlantic) 4.02 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 4.02 

GREEN DAY Holiday (Reprise) 4.02 

HOWIE DAY Collide (Epic) 4.01 

COLLECTIVE SOUL Better Now (El Music Group) 3.91 

VERTICAL HORIZON Forever (Hybrid) 3.94 

KELLY CLARKSON Since U Been Gone (KARMIC) 3.92 

JOSH KELLEY Only You (Hollywood) 3.92 

DEF LEPPARD No Matter What (lslandllDJMG) 3.91 

BETTER THAN EZRA A Lifetime (Artemis) 3.91 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 3.89 

SIMPLE PLAN Untitled (Lava) 3.87 

ANNA NALICK Breathe (2am) (Columbia) 3.86 

TRAIN Get To Me (Columbia) 3.84 

GAVIN DEGRAW Chariot (J /RMG) 3.83 

JASON MRAZ Wordplay (At /antic) 3.79 

COLDPLAY Speed Of Sound (Capitol) 3.75 

GWEN STEFANI Cool (/nterscopel 3.69 

COURTNEY JAYE Can't Behave (lslandllDJMG) 3.62 

BLACK EYED PEAS Don't F1uic With My Heart (A&Mintasctyz) 3.61 

LOW MILLIONS Statue (Manhattan /EMC) 3.60 

BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 3.58 

DAVE MATTHEWS BAND American Baby (RCA /RMG) 3.33 

GWEN STEFANI Hollaback Girl (Interscope) 3.30 

4.15 96% 30% 4.24 4.31 4.18 

3.92 97% 36% 4.07 4.06 4.08 

4.00 98% 35% 4.16 4.13 4.19 

4.02 87% 15% 4.11 3.97 4.24 

3.92 99% 37% 4.07 3.91 4.21 

3.86 99% 49% 3.96 3.86 4.06 

3.72 95% 31% 3.97 3.92 4.03 

3.96 96% 37% 4.00 4.00 4.00 

3.84 78% 15% 3.88 3.83 3.93 

3.85 58% 6d/D 3.88 3.76 4.00 

3.87 99% 49% 4.04 3.96 4.11 

3.58 55% 5% 4.17 4.24 4.11 

3.71 71% 13% 3.98 3.84 4.11 

3.84 70% 15% 3.81 3.77 3.84 

3.76 74d/D 19% 4.03 3. 4.18 

3.67 79% 24% 3.88 3.69 4.11 

3.79 92% 32% 3.90- 3.83 3.97 

3.76 71% 14% 3.80 3.78 3.82 

3.60 96% 33% 3.90 4.05 3.77 

3.76 76% 17% 3.88 4.06 3.70 

3.72 93% 28% 3.66 3.51 3.79 

3.53 81% 18% 3.77 3.41 4.10 

3.37 56% 13% 3.58 3.51 3.64 

- 88% 35% 3.73 3.67 3.79 

3.59 41% 8% 3.81 3.79 3.82 

3.36 90% 33% 3.56 3.70 3.43 

3.29 88% 40% 3.38 3.21 3.54 

3.20 98% 57d/D 3.26 3.08 3.43 

Total sample size is 376 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1= dislike very 
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn 
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 
appear on survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, they 
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout 
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered 
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377 -5300. 

' RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RR 
CANADA 

HOT AC TOP 30 
LAST THIS 

WEEK WEEK ARTIST TITLE LABELS) 

2 O DANIEL POWTER Bad Day (Warner Bros.) 656 

4 0 ROB THOMAS This Is How A Heart Breaks (Atlantic) 648 

1 3 K. CLARKSON Behind These Hazel Eyes (RCA /RMG) 637 

5 4'e AVRIL LAVIGNE Fall To Pieces (Arista /RMG) 593 

3 5 COLDPLAY Speed Of Sound (Capitol) 586 

10 0 GWEN STEFANI Cool (/nterscope) 505 

6 7 MARIAN CAREY We Belong Together (Island /IDJMG) 479 

9 8 LIFEHOUSE You And Me (Geffen) 474 

13 0 NATASHA BEDINGFIELD These Words (Epic) 472 

8 10* SIMPLE PLAN Untitled (At /antic) 450 

11 11 ANNA NALICK Breathe (2am) (Columbia /SonyBMG) 429 

7 12 BACKSTREET BOYS Incomplete (Jive/Zomba Label Group) 404 

15 ®N# SUM 41 Pieces (island /IDJMG) 403 

14 14 COLLECTIVE SOUL Better Now (El Music Group) 377 

12 15 JASON MRAZ Wordplay (Atlantic) 373 

17 16* LOW MILLIONS Statue (Manhattan /EMC) 332 

22 650* J. BLACK Sweat Of Your Brow (Universal Music Canada) 328 

19 18* I_ TfTCOMB Coll* Headlights (Calm ia/S WBMGCanada) 305 

25 0. B.SOUNDCLASH When The... (Stomp4NamerMusxCanada) 303 

18 20yjw DIVINE BROWN Old Skool Love (Blacksmith) 300 

20 21* ARCADE FIRE Rebellion (Lies) (Merge) 296 

24 ® GREEN DAY Holiday (Reprise) 291 

21 23 BLACK EYED PEAS Don't Phunk... (A &M /lnterscapel 278 

26 a RIHANNA Pon De Replay (DefJam /IDJMG) 263 

30 ® TRAIN Get To Me (Columbia) 254 

28 0 JOSH KELLEY Only You (Hollywood) 252 

(Debutt> BON JOVI Have A Nice Day (lslandllDJMG) 245 

23 28 COURTNEY JAYE Can't Behave (island /IDJMG) 231 

NICKELBACK Photograph (Roadrunner /IDJMG) 225 

27 30 ALICIA KEYS Karma (J /RMG) 223 

POWERED : 

MEDIABASE 

TOTAL +1- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1Debut> 

+22 9 1810 

+25 7 1810 

-6 10 1610 

-15 15 1610 

-43 16 1610 

+53 4 1410 

-30 7 1310 

-9 25 1510 

+61 7 1311 

-50 12 1110 

-1 20 1210 

-102 18 1210 

+2 22 1410 

-33 22 1110 

-44 8 1510 

.7 13 1110 

+23 6 1210 

-19 15 1210 

+36 3 1112 

-34 20 1310 

-25 8 10(0 

+12 15 1010 

-39 13 710 

+25 4 911 

+31 2 910 

+24 3 1010 

+81 1 712 

.54 10 910 

+157 1 913 

-15 20 910 

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 817 -8/13. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. v$' Indicates Cancon. 

REPORTERS 
Stations and their adds listed alphabetically by market 

WKDO /Akron, OH' 
0M: Kea) Kennedy 
No Adds 

WRVE/AlbanIryy,, NY' 
OM: Randy Mctaden 

APO: Kevin Rush 
MD: Trod Hulse 

BON JOUI 

SHERYL CROW 

KPEK/Albuquerque, NM' 
PD: Tony Menem 
MD: Deeya RIMIMtin 

HON JOVI 

KMXS /Anchorage. Al( 
PD/MD: Real Lennox 
APD: Joe Campbell 

i1WEr1SU FANT 

WKSLJAp Teton. WI' 
OM: Grog Bell 
PD DayytIon Kane 

APD/MD. Bnan Davis 
No Adds 

WAYV /Atlantic City, NJ' 
PD: Paul Kelly 
No Add, 

KAMX/Alstin 
PO 

A CantomM 
GROSSFADE 

4 GWEN STEAM 
SOWIE DAY 

KLLY/Bakersfeld,CA' 
PD. E.J. Tyler 
APO: Erik Fox 
MD: Forth Maffei 

3 KEITH URBAN 

112 

JAGT( J01TlSON 
PLUMB 
DAVE MATTHEWS BAND 

JON BECADA 
TOMMY LEE OBUTCH WALKER 

WWMX/Banimore, MD' 
OM: Dave LaBrozo 
PD: Josh Medan 
No Adds 

WMRVBinghamton, NY 
OM: Jim Feie 
PD: Bob T 

MD: Josh oW 
No Adds 

OCMND: JeNGrodlmn 
APD TobinJeBnes 

0 HT. 
SHERYL CROW 

WBMXBaston, MA' 
APD/MD: Mike Mullaney 
19 DOT 

8 GORILLAZ 

WTSS/Bulblo, NY' 
PD: Sae O'Neil 
M0: Rob Lucas 
11 JON SECADA 

JAMES BLUNT 

WCOD/Cape Cod, MA 
PD/MD: Joseph Rossetti 
28 FINGER ELEVEN 

28 HOWIE DAY 

WMT JJ CarRapids, IA 

John Rivers 
ID NICKELBACK 

5 SHERYL CROW 

WCSO/Charteslon, SC' 
P0: Billy Sud 
No Adds 

WVSR/Chadeston, WV 
OM: Jeff Whitehead 
PD. Gary Blake 
APO: Wade Hill 
MD: Bruce Clark 

U2 

DAVE MATTHEWS BAND 

NICKELBOCK 

WTMX/Chicago, IL' 
PD/MO: Mary Elen Kachinske 
No Adds 

WKRO/Cincinnati, OH' 
PD: Patti Marshall 
APD: Grover Collins 
MD: Brian Douglas 

1 NATASHA BEDINGFILLO 
STAIND 

WVMX/Cincinnati, OH' 
OM: Tommy Bodeen 
PO: Bobby D 

No Adds 

WMVX/Cleveland, OH' 
P0: Don Hallett 
MD: Jay Hudson 

BOA JOVI 
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WAL/Cleveland, OH' 
PD: Alan Fee 
APO: Fig 
MD: Rebecca Wilde 

RON COATI 

KVUU/Colorado Springs, CO' 
PD: Jerry McKenna 
No Adds 

WRNS/Columbus, OH' 
PO: Je BallenBne 
MD: Sue Leighton 

NATAStN Ill I nN ,FINI C 

KKPN/Corpus Christi,TX' 
onn ' Scot Hatt 

RAD: Mic Drew hael$ 
GORILLAC 

PLUMB 

BUCK EYED PEAS 

Fcc FIFE 
MELISSA ETHERIDGE 
NICKELBALI( 

OM/PD: Bed Clark 
TX' 

JACK JOHNSON 

DAVE MATIHEWS BAND 

KDMXAIallas, TX' 
PD: Pal McMahon 
MD: Léa Thomas 
No Adds 

WOAD/Danbury, CT 
PD: Bill Trotta 
MD: Scott McDonnell 
12 BLACK EYED PEAS 

WMMXfDalon, OH' 
OMND: fl Means 
MD: Shaun Vincent 
22 DHT 

SHERYL CROW 

KALCiDonver, CO' 
PD: Charese Fra 
APO/MD: Sam HAI 

12 NOOSE E THE BLOWFISH 

SHERYL CROW 

DAVE MATTHEWS BAND 

KIMN)Demer, CO' 
OM: Keith Abrams 
PD: Dato Pepovih 

APD/TAD: Michael GHlord 
SHERYL CROW 

KSTZ/Des Moines, IA' 
PO: Jim Scheeler 
MD: Jimmy anent 
No Adds 

WDVD/DetroO, MI' 
PD Byron "Ron' Harrell 
MO: Jesse Addy 

' RON JOVI 

WI(MXNothan, AL 
MAD: BI Kell! 
PD: John Houston 
12 3 DOORS DOWN 

KSIIIEI Paso, TX' 
OMPO Courtney Nelson 

2 NICKELBACK 

DDT 

KEHK/Eugene OR 
OM/PD: Robin Mitchell 
APO: Justin Phillips 
Nn ddsAads 

WOSM/Fayetteville, NC' 
PDRAO: Glenn Michaels 

II/ CHAIR 

WBOB/Fredericksburg, VA 
OMPD Brian Demay 

D: Usa Patter 
7 KEITH URBAN 

6 3 DOORS DOWN 

FE.Cuo,Co' 
0 uisJohnson 

Laune Wes 
MD' l 

NICKH BACK 

CROW 

WINK/Ft. Myers, FL' 
OMAS: Bob Lyrissinger 

DAVID GRAY 

NICKELBACK 

WAJUFt. Wayne, IN' 
PD: Barb Richards 
MD: Marli Taylor 
No Adds 

OM: Doug Montgomery 
Rapids, MI' 

PD: Bran Cmy 
GWEN STEFAN; 

WIIQMagerstown 
oMMNPDD Rib Alexander 
MD: Jeff Rifleman 

DEF I EPPARD 
SHERYL CROW 

WNNKAIarrisburg, PA' 
OM/PD: John O'Dea 
APD: Hollywood 
MD. De 

CHAE 

Logan MIL BUBLE 
NICKELBALI( 

LOB P0Aleveen:IC 
T' 

APóMMD: Jeamine Jersey 
No Adds 

KHMX/Houston, TX' 
PD: Buddy Scott 
APO/MD:Aid O'Oryan 

CHI RYI CROW 

=Pt./Indianapolis, IN' 
OM/P0. Scoff Sands 
APD: Kan Johll 
MD. Dave Decker 
s, NATASHA BEDINGIIEID 

WAEZ/Johrson City' 
PO: Jay Patrie 
MD: Bruce Clark 

1 NICKELBACK 

U2 

DOW MATTHEWS BAND 

KMXBAas Vegas, NV' 
PD: Justin Chase 

9 DAVE MOTDIEWS BAND 

1 SHERYL CROW 

WE ./Le:11On, KY' 
POND: Dab °Wien 

2 TRAIN 

GWEN STEFAN 
3 DOORS DOW 
SHERYL CROW 

KURBA.KUe Rock, AR' 
OMPD: Randy Cain 
MD: Becky Rogers 
No Adds 

KYSR/Los Angeles, CA' 
PD toMppera PernOS 

APOIMD. Deanne Saf fino 
No Adds 

WXMWLouisville, KY' 
PD: George Lindsey 
MD: Kamm Blair 

COLDPLAY 

WW2/Memphis, TN' 
PO: Brad Carson 

5 NICKELBASE 

GWEN STEFANI 
F00 FIGHTERS 

WMCfMernohis, TN' 
PD: Lance Balance 
MD: Jill Buera 

MELISSA ETHERIDGE 

Win/Milwaukee, WI' 
OM: Flak Belcher 
PD: Bob Walker 

4 DHT 

WMYX/Milwaukee, WI' 
0M: Brian Kelly 
M0: Kidd O'Shea 

1 CHEIK DAY 

KOSOIModesta, CA' 
OMRD: Max Miller 
APD: Jack Paper 
MD: Donna Miller 
No Adds 

WJLK/MonmolM,NJ' 
OWED: Lou Russo 

/MD: Debbie Mazella 
No Adds 

KCDU/MontereY, CA' 
PD/MD: Mike SkoL 
No Add, 

WPU/New York, NY' 
OM: Tom Cuddy 
PD Scott Shannon 
MD: Tony Massaro 
No Adds 

WPrE/Nortolk, VA' 
PD: Bony Mini 

6 GWEN STEFAN! 

FO D FIGHTERS 

NICKELBACK 

ahoma City, OK' 
O ' Chris Baker 
MD: Phil lseilIgga 

2 KEITH URBAN 

2 TRAIN 

1 NATASHA BEDINGEIELD 
TOMMY LEE BBIRCA WALKER 

WMXO/Olean, NY 
PO/MD: Aaron James 

3 DOORS DOWN 

BACKSTREET BOYS 

KOKO/Omaha,NE' 
PD/MD: Nevin Dane 
No Adds 

KSRZ/Omaha, NE' 
OM: Tom land 
PD: Dada Thomas 

3 DOORS DOWN 

NICKELBACK 

WOMX/Orlando. FL' WSNElProvidence, RI' KMHX/Santa Rosa. CA' WROX/Washipgton. DC' 
PD Jeff Cushman PD Sieve Peck OM: Dave Shakes OM/PD: Kenny King 
MD: Laura Francis MD: Gary Trost PD /AMD: Brandon Bettar MD: Carol Panter 
No Adds No Adds Ns Adds No Adds 

KBBY/Oxnard, CA' KOCS/Ouad Cities, IA' KLSY/SeaOle, WA' 
OM. Gail Funllo OMA°(): Oanen Pita PD. West 

WWZZMIaShi tOn, DC' P0: J. Love MD: Steve Donoran MO. Lisa Adams 
PD Damm Simpson i APO/MD: Dauen McPeake No Adds 3 NICKELLACK 

8 GEEZER GREEN DAY APO/MD: Sean Sellers 

2 NICKELBACK DAVE MATTFEWS BAND ;ALK JOHNSON 

DN.T 

OR 

CA 
aalt óháí f 

7 JACK JOHNSON 

5 3 DOORS DOWN 

4 LIZ PHAIR 

KPSI/Palm Springs, CA 
PD Michael Sloml 

DHT 
GWEN SIEFAN 
GORILLAZ 
RIFANA 
BLACK EYED PROS 

MELISSA ETHERIDGE 
TOMMY LEE IATUTCH WALKER 

WJLORerlsacola, FL' 
PO/MD: John Stuart 
APO Katie Tyler 

2 GREEN DAY 

WXMPP/Peoria, IL 
OM: R' Hirschmann 
PO: Scott Seipel 

6 TREMOLO 

5 SOWIE DAY 

5 BON JOUI 

KMXP/Phoenix, AZ' 
OM: Alan Sledge 
PO' Ron Price 
MD: John Principale 

STAINII 
LIZ PHAIIi 

WZPT/Pittsbu h, PA' 
DM/PO: Keith Clark 
APD: Jenny Hartwell 
MD. Scot Alexander 
No Adds 

WMGX/Portland, ME 
0M. Chris Mac 
PD: Randi Kirshbaum 
APD/MD. Ethan Minton 

I ROB THOMAS 

KRSKPmtland, OR 
MD: 

NICKEL 

Shell SMwarl 
BACK 

WBWLPouUIlkeepsie, NY 
DIA/PD: Jimi Jamm 

15 TRAIN 

WRFYBeading, PA' KPLZBeattle, WA' 
WSPTAVaisau, WI PO/MD: M Burls PD: Kent Phillips 
PO: Nick Summers HOWIE DAY MD: Alisa Hashimoto 
10 MARIAN CADET, BJWDFS FOR SOUP No Adds 

JACK JOHNSON 

KLCMFNeno NV' 
0M: II Schulz 
PD: Bet Brett 
MD: Connie Wray 

JACK JOHNSON 

FW FIGHTERS 

WVORBDchester, NY' 
OMR9: Dave LeFrois 
APO/TAD: Joe Bonacci 

BON JOVI 

NICKELBACK 

KZZO/Sacrameldo, CA' 
PO: Byron Kennedy 
APD/MD: Shawn Cash 
13 SHERYL CROW 

STAINS 
SWITCHFOOT 

KOMB/SaIt Lake City, UT' 
OM/PO: Mike Nelson 
APO: Justin Riley 
MO: Justin Taylor 

FRAY 

BON JOel 

KMYVSan piego, CA' 
PO: Duncan Payton 
APD/MD: Mel McKay 
No Adds 

KI01/San Francisco, CA' 
OM: Michael Marlin 
P0: Casey Keating 
MP. James Baker 
No Adds 

KLLC/San Francisco, CA' 
PO: John Peake 

A API D: 

DAS GATAJam BEDINGFIELD 

KFZR/SanJose,CA' 
APD: M NaMarian 
MD: Michael Martinez 

6 GORILLAZ 

KCDA/Spokane, WA' 
OM: Robed Harder 
PO: Scot Shannon 

6 SHERYL CROW 

5 DAVE MATTHEWS BAND 

DAVID GRAY 

WHYNoSpringafield, MA' 
OM/PD: Pal McKay 
APD: Man Gregory 

BON JOVI 

SHERYI CROW 

KYKYISt. Louis, MO' 
PO: Kevin Robinson 

APO: Greg HewM 
MD: Jen Myers 

3 TRAIN 

3 JOSH KELLEY 

JOY WILLVAMS 

WVRV/SI. Louis, MO' 
PD: Marly Lind 
MD: Jill Devine 

U2 

NATASHA BEDINGFlELO 

WMTX/Tampa, FL' 
OM/PD: Jell Kapugi 

APD: Kurt Schreiner 
MD. Misty Knight 

SHERYL CROW 

WWWM/Eoledo, OH' 
OM. Tim Roberts 
PO: Sieve Marshall 

SHERYI CHOW 

WRMFIW. Palm Beach, FL' 
0M: Elizabeth Hamme 
PD: Bob Neumann 

APDRAD: Anry Navarro 
No Adds 

KLRKIWaco, TX 
OM: Tom Barfield 
PO 0: Dustin Drew 

Bent Richards 
No Adds 

KNIN/Wichita Falls, TX 
OM: Chris Walters 
PD. Lé n 

4 3 RS DOWN 
4 SHERYL CROW 

3 SWITCFIFOOT 

KFBZIWichita,KS' 
PD: Al Morgan 
MD: Carson 

HOWIE DAY 

=10/Worcester, MA' 
0 Jay Beau Jones 

RAD: Mary Knight 
4 GWEN STEFANI 

STAIN() 

DAUT MATTHEWS BAND 

WAXY/Youngstown, OH' 
OM: Dan Rivers 
PD: Jerry Mac 
MD: Maté French 

VERTICAL HORIZON 

SHERYL CROW 

POtWERED c 

MEDIABASE 
'Monitored Reporters 

110 Total Reporters 

88 Total Monitored 

22 Total Indicator 

Did Not Report, 
Playlist Frozen (4): 
KBMX/Duluth 
KEYW/Tri, WA 
KRUZ/Santa 
Barbara, CA 
KZSR/Sioux City, IA 

J 

www.americanradiohistory.com

www.americanradiohistory.com


SMOOTH JAZZ® 
CAROL ARCHER 

carcher@radioandrecords.com 

The Growing 
Importance Of 35 -54 
A study by ABC Radio /DC's Joe Shamwell tells the tale 

There has been much discussion about radio's shrinking 
149 and 25-54 demos, including some in these very pages. ABC 

Radio/DC Director/Market Research Joe Shamwell's recent anal- 
ysis of those age cells in Washington, DC and 10 other major 
markets uncovered some interesting truths. 

"Has anyone stopped to think that maybe 
there are not enough Gen -Xers replacing baby 
boomers in these demos ?" Shamwell asks. 
"That we are really dealing with aging audi- 
ences, not significant shrinking traditional 
media usage ?" This week we continue the 
ongoing discussion of an issue of urgent im- 
portance to Smooth Jazz: the shift from 25- 

54 to 35 -64. 

Shifts From 1997 To 2005 

Ten or 15 years ago, when Gen X (the baby 
bust) entered elementary and middle school, 
school officials began closing facilities and 
downsizing staffs. Today, as Generation Y (the 
echo boomers) move through school systems, 
educators are scrambling to accommodate 
them. 

Though armed with the latest census sta- 

tistics, officials failed to prepare for the shifts 
in population and were caught off guard. 
There are profound lessons to be learned from 
the baby boom and the generations 
that follow it, especially for media 
marketers and the advertising com- 
munity. 

Shamwell's research focuses on 
Washington, DC, and although 
shifts vary somewhat from market 
to market, all radio stations are see- 
ing their biggest growth among 
older consumers. 

Shamwell's study shows that 
since 1997 persons 12+ in Washington have 
increased by over half a million. While adults 
25 -54 have grown by 130,769, the cell's share 
of audience has shrunk from 61.3% to 55.8 %. 

Adults 18-49 have grown by almost 52,000, but 
that cell's share of audience has shrunk from 
63.3% to 57.3 %. 

Meanwhile, the 35 -64 cell has grown three 
times as much as the 25 -54 cell - gaining 
394,364 people - and its share has increased 
to over half, going from 48.5% to 51.2 %. Adults 
25-34- formerly the second -largest cell of the 
25 -54 demo - lost nearly 50,000 people and 
slipped to third. Adults 2544 lost over 15,000 

people, while adults 45-64 gained 360,185. At 
the same time, adults 45 -54 increased by 
146,000 people, and adults 55 -64 grew by 
214,094. 

Citing The Journal of Financial Planning, 
Shamwell says, "The echo boom (1977 -1994) 

has almost as many people in it (68 million vs. 

76 million) and almost as many births per year 
(3.8 million vs. 4 million) as the baby boomers, 
but they are not destined to have the same 
impact, since they represent a smaller portion 
of the population. 

"We do not expect the children of baby boom- 
ers to have the same effect as the boomers 
themselves, although they may have a signif- 
icant effect. The combination of lower birth 
rates and increased longevity indicates that 
the older consumer will be a much more im- 

portant segment for the next 45 years." 

The Shift's Effect On Radio 

Shamwell continues, "Despite the growing 
competition from Internet radio and devices 
like iPods, PDAs, cell phones and satellite ra- 
dio, overall terrestrial -radio listening levels in 

the Washington, DC area have remained re- 

markably consistent between 1997 

and 2005. 

"There has been no appreciable 
loss in 12+ AQH from eight years 
ago, but the shift from boom to bust 
to boom has affected various age 
cells, especially adults 25 -54. Here 
are some initial observations. 

"The 12+ listening levels have 
increased every year since 2000. 
Adults 25 -54 using radio have de- 

creased by about 30,000, as the loss of those 
who moved into 55-64 has not been made up 
by those replacing them in 25 -34. Meanwhile, 
the 35 -64 cell has grown by just under 20,000 

as its share of audience increased to over half. 
"Nationally, there is a similar pattern: 12+ 

listening levels are up by 83,475, 0.4 %, since 
1999. Adults 25 -54 using radio have decreased 
by 3 %. Adults 25 -54's audience share fell from 
58.4% in 1999 to 56.5% in 2004. 

"The adults 35-64 cell has grown by 4.9% 

(566,275) as its share of audience has increased 
to over half (from 48.9% to 51.3 %). With wom- 
en, the observation is consistent: 12+ listening 
levels are up 1% since 1999. Adults 25 -54 us- 
ing radio have decreased by 3.6 %, and wom- 
en 35-64 are up 3.9 %." 

Shamwell goes on to say that in -car usage 

Joe Sha mwell 

of tei cestrial radio has increased during the pe- 
riod that satellite radio made significant in- 

roads with auto manufacturers. "Looking at 
the past four years of national listening hab- 
its, despite the adoption of satellite radio in 
cars, terrestrial radio's usage has been increas- 
ing during that period," he says. 

"At -home listening, which makes up al- 

most two-fifths of all radio listening, was flat 

at 0.6 %, while at -work listening - one -quar- 
ter of all radio listening - has declined about 
4.3% from 2001 to 2004." 

Satellite Penetration 

Shamwell's research also examines the 
growth of satellite radio. "hi a recent diary 
review of the Washington fall 2004 survey, 
only 19 out of 4,403 metro diaries mention lis- 

tening to XM or Sirius, a mere four -tenths of 

1 %," he says. "Moreover, only six of those di- 
aries listed either service as their Pl, and just 
two diaries were exclusive. 

"The latest Scarborough data on planned 
purchase of satellite radio is not good news 
for either XM or Sirius. Just seven- tenths of 1% 

plan to sign on now. In fact, four times as 
many people plan to buy MP3 players as will 
buy satellite service in the next year." 

International Demographics President Bob 
Jordan, whose firm produces the Media Au- 
dit, says, "Satellite radio is not another tech- 
nology that penetrates the 18-34 age market. 
Quite the contrary, the Media Audit surveys 
found that 76.1% of all listeners are 35 +, and 
45.5% are 45 +. 

"Satellite radio attracted only 10,000 or more 
adults in just 20 of the 87 markets surveyed. 
The penetration in New York City was just one- 
half of 1 %. Clear Channel stations in the same 
87 markets attract more than 48 million listen- 

ers, and Infinity has more than 35 million." 
Jordan believes that the two primary prob- 

lems faced by satellite radio are cost and lack 
of portability. "Satellite is competing with a 

product that is distributed free," he says. "The 
portability issue may be solved, but making 
satellite portable is the easy part. Building the 
audience and selling the numbers is the tough 
part." (See more findings at www.themedia 
audit.com.) 

According to Arbitron / Edison Media data, 
when respondents were asked to agree or dis- 
agree with the statement "In the future, there 
will be no more traditional over -the-air com- 
mercial radio stations because all audio you 
listen to will come from the Internet or satel- 
lites," 30% agreed, 62% disagreed, and 8% had 
no opinion or didn't know. 

New Affluents 

Shamwell continues with a discussion of 
consumers' growing entertainment and me- 
dia choices, saying, "A recent study published 
by The Wall Street Journal showed that radio is 

the medium consumers spend the most time 
with. In the scramble for consumers' time and 
attention, products that can be viewed, lis- 

tened to or otherwise consumed on the go and 
concurrently with others enjoy a huge advan- 
tage. 

"The 'New Affluent' group is credited with 
driving the market for luxury goods, but re- 

cent data reveals contradictions. Despite their 
wealth and purchasing power, many New 
Affluents prefer to think of themselves as mid- 
dle class. 

"Visa targeted individuals 

age 35 -54 with annual 

household incomes above 

$125,000 - only about 

7% of the population but 

accounting for nearly haff 

of all U.S. household 

income and holding nearly 

haff of the nation's net 

wealth." 

"For a recent survey, Visa targeted individ- 
uals age 35 -54 with annual household in- 
comes above $125,000 - only about 7% of 
the population but accounting for nearly half 
of all U.S. household income and holding 
nearly half of the nation's net wealth. These 
consumers carry modest attitudes when they 
shop. Their tastes are a lot more midscale 
than their wallets." 

Shamwell cites a Nova Marketing study of 
the "Multi- Generational Shopper," who is typ- 
ically 45 -64 and overlaps with the baby 
boomer segment, which is recognized as 38- 

to-56- year -olds. 
Multi- Generational Shoppers are distin- 

guished by the following characteristics: They 
have one or more elderly parents, they have 
children in their 30s, they have an average of 

five grandchildren, and they spend money on 
goods and services for each of those segments - four generations. 

"Yet few marketers seem to have the Multi- 

Generational Shopper on their strategic ra- 
dar," Shamwell says. "This one shopper can 
generate four separate revenue streams for 
your business. For every one Multi- Genera- 
tional Shopper to which you market, you're 
actually promoting your product to four dif- 
ferent segments." 

The Transition Demo 

In summary, Shamwell says, "Radio is not 
losing listeners. Markets are changing dem- 
os, and radio stations are making the adjust- 
ment. In the very near future the 35-64 demo 
will be larger than the 25 -54. Marketers have 
to adjust their target parameters to be able to 

continue to effectively and efficiently target 
their most desirable and plentiful customers. 

"The Transition Demo - adults 35 -54 with 
household income of $75,000 -plus - is the 
new adults 25-49. Adults 35 -54 with house- 
hold income of $75,000 -plus generate 80% of 
a market's retail and revenue stream. 

"As the demography is making the transi- 
tion, marketers for now should concentrate on 
bridging the demo - adults 35 -54. Consider- 
ation should also go to the 80 -20 Rule: The top 
20% of the market's earners generate 80% of 
the market's retail spending. Therefore, the 
most effective and results -oriented demo to 

target is adults 35-54 with household incomes 
of $75,000 -plus." 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(DO) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

RICHARD ELLIOT People Make The World Go Round (Artizen) 772 0 108022 15 3410 

PAUL TAYLOR Nightlife (Peak) 697 -34 91957 22 3010 

STEVE COLE Thursday (Narada Jazz) 671 0 68863 22 3010 

CHUCK LOEB Tropical (Shanachie) 661 -19 81219 23 3110 

NILS Pacific Coast Highway (Baja /TSR) 658 -27 82665 25 3310 

PAUL HARDCASTLE Serene (Trippin' N'Rhythm) 637 -4 87054 10 3310 

KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista /RMG) 461 +19 53781 30 3110 

PAUL JACKSON, JR. Never Too Much (GRP /VMG) 426 13 50701 21 2910 

BRIAN CULBERTSON Hookin' Up (GRP /VMG) 406 +27 57249 7 3410 

DAVE KOZ Love Changes Everything (Capitol) 404 +16 42670 11 3310 

NORMAN BROWN West Coast Coolin' (Warner Bros.) 377 -45 40037 19 3210 

KEN NAVARRO You Are Everything (Positive) 330 +4 31619 16 2610 

PAUL BROWN Cosmic Monkey (GRP /VMG) 315 -5 48388 9 2810 

JEFF LORBER Ooh La La (Narada Jazz) 313 4 30365 27 2810 

DAVID PACK You're The Only Woman (Peak) 312 +78 22556 6 2311 

EUGE GROOVE Get Em Goin' (Narada Jazz) 305 +22 34696 3 3212 

WALTER BEASLEY Coolness (Heads Up) 299 +35 50685 8 2510 

WAYMAN TISDALE Ready To Hang (Rendezvous) 291 +20 30189 15 2410 

MIND/ ABAIR Make A Wish (GRP /VMG) 289 +10 31897 11 2610 

AVERAGE WHITE BAND Work To Do (Liquid 8) 280 +18 24049 18 2411 

DONNY OSMOND Breeze On By ( Decca) 267 -23 18626 13 1910 

JONATHAN BUTLER Fire & Rain (Rendezvous) 256 48 22449 17 2110 

KEM I Can't Stop Loving You (Motown /Universal) 247 +20 38381 8 2011 

NELSON RANGELL Don't You Worry 'Bout A Thing (Koch) 177 +42 15148 8 1811 

MARION MEADOWS Suede (Heads Up) 176 +32 20398 4 1812 

CHIELI MINUCCI The Juice (Shanachie) 137 -10 9920 7 1210 

BONEY JAMES 2:01 AM (Warner Bros.) 126 +14 24944 2 1311 

JEFF GOLUB Simple Pleasures (Narada Jazz) 116 +1 11433 14 1210 

GREGG KARUKAS London Underground (Trippin' W'Rhythm) 107 +5 5492 3 1010 

CAMIEL I'm Ready (Rendezvous) 94 -5 12558 14 1010 

34 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger 
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 
to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour 
Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission 
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

NEW & ACTIVE 
WARREN HILL Still In Love (Popjazz /Native Language) 

Total Plays: 93, Total Stations: 10, Adds: 0 

MARIAN CAREY We Belong Together (Lsland /LDJMG) 

Total Plays: 93, Total Stations: 8, Adds: 1 

BOZ SCAGGS Lowdown (Unplugged) (Virgin) 

Total Plays: 88, Total Stations: 10, Adds: 3 

MICHAEL RUBLE Home (143 /Reprise) 

Total Plays: 80, Total Stations: 5, Adds: 0 

ACOUSTIC ALCHEMY Say Yeah (Higher Octave) 

Total Plays: 76, Total Stations: 10, Adds: 0 

SOUL BALLET She Rides (215) 

Total Plays: 68, Total Stations: 10, Adds: 3 

PIECES OF A DREAM Lunar Lullaby (Heads Up) 

Total Plays: 59, Total Stations: 7, Adds: 0 

DIDO White Flag (Arista/RMG) 

Total Plays: 59, Total Stations: 4, Adds: 0 

DEF JAll fIGERALD ALBRIGHT Hey Young World (GRP /VMG) 

Total Plays: 51, Total Stations: 6, Adds: 0 

KIRK WHALUM Any Love (GRP /VMG) 

Total Plays: 51, Total Stations: 4, Adds: 0 

Songs ranked by total plays 

POWERED 

MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

BOZ SCAGGS Lowdown (Unplugged) (Virgin) 3 

SOUL BALLET She Rides (215) 3 

EUGE GROOVE Get Em Goin' (Narada Jazz) 2 

MARION MEADOWS Suede (Heads Up) 2 

RIPPINGTONS Gypsy Eyes (Peak) 2 

JEFFREY OSBORNE fIBONEY JAMES Close The Door (Koch) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

BOZ SCAGGS Lowdown (Unplugged) (Virgin) +88 

DAVID PACK You're The Only Woman (Peak) +78 

NELSON RANGELL Don't You Worry 'Bout A Thing (Koch) +42 

WALTER BEASLEY Coolness (Heads Up) +35 

MARION MEADOWS Suede (Heads Up) +32 

SOUL BALLET She Rides (215) +29 

BRIAN CULBERTSON Hookin' Up (GRP /VMS) +27 

MARIAH CAREY We Belong Together (/s /and //DJMG) +23 

EUGE GROOVE Get Em Gain' (Narada Jazz) +22 

HUGH MASEKELA After Tears (Heads Up) +22 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

MICHAEL LINGTON Two Of A Kind (Rendezvous) 305 

VANESSA WILLIAMS You Are Everything (Lava) 221 

KENNY G. Pick Up The Pieces (Arista /RMG) 218 

MARION MEADOWS Sweet Grapes (Heads Up) 207 

TIM BOWMAN Summer Groove (Liquid 8) 199 

SOUL BALLET Cream (215) 189 

BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros.) 183 

CHRIS BOTTI Back Into My Heart (Columbia) 181 

3RD FORCE Believe In Me (Higher Octave) 174 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 173 

EUGE GROOVE XXL (Narada Jazz) 169 

GERALD ALBRIGHT To The Max (GRP /VMG) 169 

GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 166 

ANITA BAKER How Does It Feel (Blue Note /Virgin) 165 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 159 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

MANAGER' 
Your Free, Weekly E-Mail 

MINUTE 
Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

It You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

! 7 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

PAUL HARDCASTLE Serene (Trippin' N'Rhythm) 200 +14 594 10 1310 

RICHARD ELLIOT People Make The World Go Round (Artizen) 186 +5 731 14 1310 

BRIAN CULBERTSON Hookin' Up (GRP /VMG) 169 +28 402 5 1410 

NILS Pacific Coast Highway (Baja /TSR) 169 +3 589 30 1210 

PAUL BROWN Cosmic Monkey (GRP /VMG) 158 +12 627 5 1310 

STEVE COLE Thursday (Narada Jazz) 157 0 487 23 1210 

KEM I Can't Stop Loving You (Motown /Universal) 148 +1 579 17 1010 

PAUL TAYLOR Nightlife (Peak) 147 -7 603 24 1210 

ANDRE DELANO Night Riders (7th Note) 146 +9 410 13 1210 

CHUCK LOEB Tropical ( Shanachie) 142 -1 344 27 1210 

JEFF GOLUB Simple Pleasures (Narada Jazz) 141 -6 427 17 1210 

WALTER BEASLEY Coolness (Heads Up) 136 +1 509 10 1110 

JEFF LORBER Ooh La La (Narada Jazz) 134 -2 4M 30 1210 

AVERAGE WHITE BAND Work To Do (Liquid 8) 126 +5 265 22 1210 

MINDI ABAIR Make A Wish (GRP /VMG) 123 +5 249 4 1010 

JOE JOHNSON U Know What's Up (Yasny) 122 0 395 16 810 

KEN NAVARRO You Are Everything (Positive) 118 +8 224 14 810 

BRIAN SIMPSON It's All Good (Rendezvous) 112 +4 364 6 1010 

WARREN HILL Still In Love (Popjazz /Native Language) 108 -4 304 10 1010 

NELSON RANGELL Don't You Worry 'Bout A Thing (Koch) 107 +6 282 7 1010 

EUGE GROOVE Get Em Gain' (Narada Jazz) 104 +19 355 1 1110 

DONNY OSMOND Breeze On By (Bocce) 104 +3 451 7 610 

BLACK GOLD MASSIVE Don't Give Up Now (Major Menace) 104 +1 334 16 810 

WAYMAN TISDALE Ready To Hang (Rendezvous) 102 +4 414 15 810 

CHIELI MINUCCI The Juice (Shanachie) 99 -10 203 4 710 

MIKE PHILLIPS fIJEFF LORBER Heartbeat Of The City (Hidden Beach) 97 0 306 2 1010 

GARRY GOIN Riverside Drive (Compendia) 97 -4 306 6 710 

PRAFUL Moon Glide (Rendezvous) 97 -5 333 10 1011 

DAVE KOZ Love Changes Everything (Capitol) 95 +15 291 5 711 

BONEY JAMES 2:01 AM (Warner Bros.) 95 +2 291 2 910 

16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. 

© 2005 Radio & Records 

MOST ADDED® 
ARTIST TITLE LABELS) ADDS 

KIM WATERS Steppin' Out (Shanachie) 3 

RIPPINGTONS Gypsy Eyes (Peak) 3 

LOREN GOLD IIMINDI ABAIR J.J. Rider (Gemini Sun) 3 

NAJEE 2nd 2 None (Heads Up International) 3 

GERALD VEASLEY Sugar Time (Heads Up) 2 

MARK HOLLINGSWORTH Steppin' Up (Windshore Music) 2 

KIRK WHALUM I'll Make Love To You (Rendezvous) 2 

JEFFREY OSBORNE fI13ONEY JAMES Close The Door (Koch) 2 

RAUL MIDON If You're Gonna Leave (Manhattan /EMC) 2 

LISA HILTON SeductionlRemix (Ruby Slippers) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

BRIAN CULBERTSON Hookin' Up (GRP /VMG) 

MARK HOLLINGSWORTH Steppin' Up (Windshore Music) 

BATIE Part Of Me (Jazzmanland) 

KIM WATERS Steppin' Out (Shanachie) 

LOREN GOLD MIND! ABAIR J.J. Rider (Gemmi Sun) 

RIPPINGTONS Gypsy Eyes (Peak) 

EUGE GROOVE Get Ern Goin' (Narada Jazz) 

SOUL BALLET She Rices (215) 

KIRK WHALUM I'll Make Love To You (Rendezvous) 

TOTAL 
PLAY 

INCREASE 

+28 

+25 

+23 

+21 

+20 

+20 

+19 

+17 

+16 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S 

GEORGE DUKE T -Jam (BPM) 

3RD FORCE Believe In Me (Higher Octave) 

BONEY JAMES WOE SAMPLE Stone Groove (Warner Bros.) 

JOYCE COOLING Expression (NaradaJazz) 

PETER WHITE How Does It Feel (Columbia) 

CHRIS BOTTI No Ordinary Love (Columbia) 

MINDI ABAIR Come As You Are (GRP /VMG) 

GREG ADAMS Firefly /215) 

FOURPLAY Fields Of Gold (RCA Victor /RMG) 

TOTAL 
PLAYS 

78 

69 

59 

18 

16 

13 

3 

REPORTERS 
Stations and 

KAJZ/Albuquerque, NM' 
OM: Jim Walton 
PD /MD: Paul Lavoie 
No Adds 

WJZZ/Atlanta, GA* 
PD/MD: Dave Kosh 
No Adds 

KSMJ/Bakerstield, CA' 
OM /PD: Chris Townshend 
APO: Nick Novak 

SOUL BALLET 
MARIAN CAREY 

WEAABaltimore, MD 
PD: Sandi Mallory 
MD: Marcellus "Bassman" Shepard 
3 DOWN TO THE BONE 

WSMJ/Baltimore, MD* 
PD/MD: Lori Lewis 
No Adds 

WVSU/Birmingham, AL 
OM/PD: Andy Parrish 

1 GERALD VEASLEY 
1 LOREN GOLD f /MINDI ABAIR 
1 JEFFREY OSBORNE f /BONEY 

JAMES 
1 LISA HILTON 
1 ANTAEUS 

WNUA/Chicago, IL* 
OM: Bob Kaake 
PO: Steve Stiles 
MD: Michael La Crosse 
No Adds 

their adds listed alphabetically by market 
WNWV /Cleveland, OH' 
OM /PD: Bernie Kimble 

SOUL BALLET 

WJZA/Calumbus, OH' 
PD /MD: Bill Harman 
No Adds 

KOAI/Dallas, TX' 
PD: Charley Connolly 
APD /MD: Mark Sanford 
No Adds 

KJCD /Denver, CO' 
PD /MD: Michael Fischer 

BONEY JAMES 

WVMV /Detroit, MI' 
OM /PD: Tom Sleeker 
MD: Sandy Kovach 
No Adds 

KEZL/Fresno, CA' 
OM: E. Curtis Johnson 
PD /MD: J. Weidenheimer 
No Adds 

WZJZ/Ft. Myers, FL' 
OM: Steve Amari 
PD: Joe Turner 
MD: Randi Bachman 
No Adds 

WSBZ /Ft. Walton Beach, FL 
PD: Mark Carter 
MD: Mark Edwards 

RAUL MIDON 
NAJEE 

WOTO/Harttord, CT 

PD /MD: Stewart Stone 
8 KIM WATERS 

KHJZ/Houston, TX' 
PD: Maxine Todd 
APD /MD: Greg Morgan 

EUGE GROOVE 

KPVU /Houston, TX 
PD: Wayne Turner 
No Adds 

WYJZ/Indianapolis, IN' 
OM/PD: Carl Frye 

1 KIRK WHALUM 

KJLU /Jefferson City, MO 
PD/MD: Dan Turner 
5 JEFFREY OSBORNE f /BONEY JAMES 
5 KIRK WHALUM 
4 KIM WATERS 

KOAS/Las Vegas, NV' 
PD/MD: Michael Joseph 
No Adds 

KUAP/Little Rock, AR 
PD/MD: Michael Nellums 
6 NAJEE 
3 GEORGE DUKE 
2 RIPPINGTONS 
2 RAUL MIDON 
1 CANTOMA 
1 JASON PARRA 
1 KENNY CARR 

KTWV /Los Angeles, CA' 
PO: Paul Goldstein 
MD: Samantha Pascual 
No Adds 

WLVE /Miami, FL' 
OM: Rob Roberts 
PD /MD: Rich McMillan 

MARION MEADOWS 
NELSON RANGELL 
JEFFREY OSBORNE f /BONEY JAMES 

WJZI /Milwaukee, WI' 
PD: Stan Atkinson 
MD: Steve Scott 
No Adds 

KJZI/Minneapolis, MN' 
PD: Lauren MacLeash 
MD: Mike Wolf 
No Adds 

WFSK/Nashville, TN 

PD: Ken West 
MD: Chris Nochowicz 
8 BLAKE AARON 
8 RIPPINGTONS 
4 LOREN GOLD 1 /MINDI ABAIR 

NAJEE 
LISA HILTON 
GERALD VEASLEY 

WOCD /New York, NY` 
PD: Blake Lawrence 
MD: Carolyn Bednarski 

SOUL BALLET 
EUGE GROOVE 

WL00/Orlando. FL' 
PD/MD: Brian Morgan 
APO: Patric Riley 

2 LIZZ WRIGHT 
1 BLAKE AARON 

NAJEE 

WJJZ/Philadelphia, PA' 
OM: Todd Shannon 
PD: Michael Toni 
MD: Frank Childs 

JEFFREY OSBORNE f /BONEY JAMES 

KYOT /Phoenix, AZ' 
PD: Shaun Holly 
APD /MD: Angie Handa 

1 RIPPINGTONS 
DAVID PACK 

KJZS/Reno, NV' 

KIFM /San Diego, CA' 
PO: Mike Vasquez 
APD /MD: Kelly Cole 
No Adds 

KKSF /San Francisco. CA' 
PD: Michael Erickson 
MD: Ken Jones 
4 AVERAGE WHITE BAND 

KJZY /Santa Rosa, CA' 
PD: Gordon Zlot 
APD /MD: Rob Singleton 

3 PRAFUL 

DMX Jazz Vocal Blend/Satellite 
3 FOURPLAY 
2 LIN ROUNTREE 

1 TALKING BOOK 

DMX Smooth Jazz/Satellite 
PD /MD: Jeanne Destro 
11 MARK HOLLINGSWORTH 
11 KIRK WHALUM 
10 RIPPINGTONS 
9 KIM WATERS 

Jones Radio Network/Satellite` 
OM: J.J. McKay 
PD: Steve Hibbard 
MD: Laurie Cobb 

1 BLACK GOLD MASSIVE 
STEVIE WONDER 

KWJZ/Seattle, WA' 
PD: Carol Handley 
MD: Dianna Rose 
No Adds 

KCOZ /Springfield, MO 
OM: Jae Jones 
PD/MO: Rachael Elliott 
5 DAVE KOZ 

5 PRAFUL 

WSJT/Tampa, FL' 
PD: Ross Block 
MD: Kathy Curtis 
No Adds 

WJZW/Washington, DC' 
OM: Kenny King 
PD: Carl Anderson 
MD: Renee DePuy 

STEVE OLIVER 

POWERED 
KRVR/Modesto, CA` 
OM/PD: Doug Wulff 

PD/MD: Robert Dees 
No Adds 

JOHN KLEMMER 
MARION MEADOWS MEDIABASE 

PD: James Bryan KEM 

BOZ SCAGGS `Monitored Reporters 

50 Total Reporters 

Sirius Jazz Cafe/Satellite 
PD: Teresa Kincaid 34 Total Monitored 

WVAS/Montgomery, AL KSSJ/Sacramento, CA` MD: Rick Laboy 
16 Total Indicator OM: Rick Hall PD/MD: Lee Hansen No Adds 

PD: Eric Washington BOZ SCAGGS 

Did Not Report, Platdàt Frozen (2): MD: Eugenia Ricks 
15 GREG ADAMS KSBR/Los Angeles, CA 
150UINTIN GERARD 
15 SHELBY BROWN 

Music Choice Smooth Jazz/ 

15 LOREN GOLD f/MINDI ABAIR KBZN /Sall Lake City, UT' Satellite 
14 3D OM/PD: Dan Jessop 

14 MARK HOLLINGSWORTH 11 LOREN GOLD f /MINDI ABAIR XM Watercolors/Satellite 
14 SOUL BALLET 8 BOZ SCAGGS PD/MD: Shirlitta Colon 

3 RIPPINGTONS NAJEE 
J 
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HAVE A NICE 
Produced by: John Shanks, Jon Bon Jovi, Richie Sambora Mixed By: Jeremy Wheatley 

Debut 

WAXQ /New York - Ranked #1 
WDHA /NY /NJ - Ranked #3 
KDKB /Phoenix - Ranked #2 

R &R Rock 
Mediabase Classic Rock 

15* Heritage Rock BDS 

KLOS /Los Angeles - Ranked #3 
KDBN /Dallas - Ranked #2 
WHJY /Providence - Ranked #9 
WFBQ /Indy - Ranked #9 

"Our hometown heroes have added a solid 
dose of attitude to their signature sound. 

So have a nice friggin' day yourself!" 
-BOB BUCHMANN - WAXQ /NY 

co 

D AY 

WLUP /Chicago - Ranked #7 
WDTW /Detroit - Ranked #1 
KSHE /St. Louis - Ranked #5 

"Nothing but positives on this end. 
It's rockin' and we're rockin' with it!" 

-RITA WILDE - KLOS /Los Angeles 

THE NEW ALBUM 

MI NG 09.20.05 
THE 1 I AIVU r3E F- JAM MUSIC- 

Ma 
OUP 

A UNIVERSAL MUSIC PANY www.bonjovi.com www.islandrecords.com 
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The Current And Future Impact 
Of Technology On Rock Radio 

Ah. Remember the good old days - 
like, say, less than three years ago - when 

your only challenge as a Rock program- 
mer was your "terrestrial" radio competi- 
tion in the market? Those days are long 

gone. Every major radio company still 
gathers together its heads of state to dis- 

cuss programming strategy, but these 
days the competition they talk about isn't 
the station across the street. No, this is a 

different animal altogether. It's all about 
how we must now compete with current 
and emerging technologies. 

This fact was painfully obvious during 
the panels and discussions at the recent 

Paul Jacobs 

R &R Convention in Cleveland. Two pri- 

mary issues kept reverberating through 
the halls: How and what does terrestrial 
radio need to do to compete with iPods, 

satellite radio and Internet radio, 

and how soon will terrestrial 
radio move to HD Radio? 

These are issues that 
affect every radio format, 
but this year's Rock spe- 

cial, Rock in a Wireless 
World, will look specifically 
at how Rock radio is dealing 
with this new digital competi- 
tion. We'll get a consumer's 

take on terrestrial radio from Thomas 
Goetz, Articles Editor for Wired, the maga- 

zine that ran a major exposé back in April 

called The End of Radio (As You Know 

It)." 

Ken A nthony 

We'll also find out just how 

wireless Rock's top program- 

mers and record executives 

are with the results of The 

Rock Wireless Poll." What 

percentage of them own 
iPods, subscribe to a satel- 

lite -radio service or listen to 

Internet -only stations? What are 

today's Rock programmers do- 

ingto embrace or defend against the iPod, 

satellite radio and Internet radio? How are 

record companies using new technology to 

do their job more efficiently? Find out in 

the pages that follow. 

First up, though, we hear from Jacobs 

Media's Paul Jacobs. Jacobs Media re- 

centlytackled this subject in a major tech- 

nology web poll it conducted with thou- 

sands of Rock radio listeners across the 
country, and during the recent Jacobs Me- 

dia Summit Paul moderated a session 
called "360 Degrees of Technology." For 

this special, Paul agreed to offer his in- 

sight into Rock in a wireless world. 

Technology And Rock Radio 

The most 
challenging 
part of writ- 
ing a piece 
on the im- 
pact of tech- 
nology on 

Rock radio lis- 

tening is that by 

the time you fin- 

ish it, some of it 

will already be dated. No one can predict 
which parts will become obsolete and 
what they will be replaced with. It seems 

that new technology, applications, ideas 

and initiatives are introduced every day, 

and each one has the potential to cut into 

radio listening, directly or indirectly. 

Is it true that `choice kills'? 
By Paul Jacobs 

Choice Kills 
But before this article becomes yet 

another "radio's in trouble due to tech- 

nology" diatribe, it's important that I point 

out that all media have been impacted. 
Our prime competitors have lost signifi- 
cant share. Primetime television viewing 

fell 41.5% between 1977 and 2003. Daily 

newspaper readership fell from 81% of 
households to 55% from 1964 to 2004. 

Cable television, TiVo, the Internet, 
DVDs and the micro -targeting of content 
to special, unique interests have all con- 

tributed to this phenomenon. It's radio's 

turn now, and we can't stop it. We can, 

however, confront it head -on. 

Rick Cummings from Emmis has elo- 

quently framed the issue facing radio, say- 

ing, "Choice kills." He's right. We used to 

have a virtual monopoly on the distribu- 
tion of music, information and audio en- 

tertainment. Today, if we aren't on our 

game and aren't finding new ways to make 

old media as interactive as glamorous 
forms of new media, we run the risk of los- 

ing our grip on the audience. Getting our 
product for free won't be a compelling 
enough reason for a growing number of 

Americans to stick with good old radio. 

It used to be that when new technol- 

ogy was introduced, radio had years to re- 

spond. When the Walkman came out in 

the mid '70s, we had time to research and 

strategize before we took action. It was 

another five years or so before the next 

technology threat emerged: MTV. Then we 

had several more years before we had to 

deal with DATs. Remember those? And it 

was several more years until the mid -'90s, 
when the Internet moved into consumers' 
hands. 

That's when all hell broke loose. Since 

then, like waves crashing on a beach, 

there's been a constant barrage of new 

ways to deliver entertainment to our lis- 

teners. Internet audio streaming, down- 

loading (illegal and legal), iPods, satellite 
radio and countless other technologies 
and platforms have come along to provide 

more content and variety than we could 

hope to deliver on an entire cluster of AM 

and FM signals in a market. 

Continued on Page 56 
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Technology And Rock Radio 
Continued from Page 55 

And choice is coming from every angle. 
Just look at Graph 1, which shows For- 

rester Research's projections for technol- 

long as we accept the fact that our listen- 
ers have options. If we aren't providing 
entertainment and access to our product 
on multiple platforms, we run the risk of 

losing them in in- 

creasing num- 
bers. 

This became 
all too clear to us 

when we got the 
results from our 
client "Technol- 
ogy Web Poll" 
earlier this year. 

With over 50 
Rock stations 
participating and 

over 19,000 re- 

spondents, this 
was radio's first look at how technology 
has become a central element in listen- 
ers' lives. 

Check out Graph 3. 

This "Media Usage Pyra- 

mid" shows the big pic- 

ture. While some technol- 
ogy, like cell -phone owner- 

ship and Internet usage, 

is already virtually ubiqui- 
tous, other products and 
applications are also cut- 

ting into the already -chal- 

lenged attention spans of 
Rock listeners. 

One way to think of 
this is "death by 1,000 
cuts." No single technol- 
ogy is hurting us badly 
enough to be defined as the enemy, but, 
in the aggregate, all of these technologies 
combine to reduce TSL. 

Rockers & Technology 
Here's a breakdown of how various 

technologies have impacted radio listen- 
ing and how Rock listeners have em- 
braced them. 

90 
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40 

30 
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Graph 1 

Projections For Technology Usage 
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...Online Radio - -MP3 
s_ Satellite Radio 

Podcasting - HD Radio 

ogy use over the next decade. This should 
get everyone's attention. 

Death By 1,000 Cuts 
It's important to note that while every- 

one might be talking about podcasting 
this week, they'll be excited about some- 
thing else next week, and next month. 
Nokia just introduced a cellular phone 
that has an MP3 player built in that will 
hold up to 3,000 songs, and new tech- 
nology is on the horizon that will enable 
consumers to access Internet audio chan- 
nels on their wireless phones. 

Even the people at XM and Sirius 
should be nervous about that. At the rate 
things are changing, they are also in dan- 
ger of being eclipsed by the next big thing 
- already. 

But, as worrisome as these predictions 
are, the harsher reality is that the people 
who are using new technology love it. Look 

at Graph 2, which is from the Edison/ 
Arbitron study "Internet & Multimedia, 
2005." Notice how passion for radio is 

lagging behind these other technologies. 
So is Rock radio in trouble? No more 

so than any other format or medium, as 

stream listeners would listen a lot or a 

little more to their Rock station if it began 
streaming. We of- 
ten hear this in fo- 

cus groups as well. 
Rock listeners want 
to be able to hear 
their favorite sta- 
tion while they're at 
work, and those 
who work some- 
where where it's 
difficult to pick up 

a signal definitely 
see the benefits of 
streaming. Or they 
simply say that 
they're now used to 

obtaining whatever 
they need from their computer, and they'll 
find their music on it too. 

Many are surprised that their favorite 
radio station doesn't recognize these ben- 

efits. While we sympathize with stations 
that are trying to find a viable business 
model to pay for the expense of stream- 
ing, there's overwhelming evidence that 
if they did stream, their ratings would in- 

crease more than enough to support the 
investment. 

iPod /MP3 player ownership: Two in 

ten (21 %) of our total respondents cur- 
rently own an iPod or an MP3 player, a 

figure matched by the Rock listeners in 

The Hard Question 
Of course, this is just the tip of the ice- 

berg. At this year's Jacobs Summit at R &R 

Convention 2005, MTV's Amy Doyle sug- 

gested that new electronic gadgetry is, in 

itself, a topic that should be reflected in 

programming content. MTV's research 

Graph 3 
Media Usage Pyramid 

Percent g. of total respondent 
using medium weekly or more 

t Percentage of total respondents 
using medium at least one hour per dry 

Subscribe To Satellite Radio (7 %) 

Own MP3 Player (17 %) 

Listen To Internet Radio (23 %)" 

Text Message On Cell (25 %)" 

0% 20% 

Listen To NPR /Pub. Radio (32 %)" 

"Play Video Games (42 %)':J 
Instant Messaging Online (46 %} 

Use Internet (84 %)' 

Own A Cell Phone (87 %) 

Watch Television (88 %) 

Listen To Radio (93 %)' 

40% 60% 80% 100% 

shows that young men want to be among 
the first to own new entertainment devices 
and software. 

So the debate shouldn't be whether 
technology is impacting Rock listening. 
It is, just as it has impacted all aspects 
of our culture and every other media out- 
let. The debate should be about how our 
industry is going to respond in a proac- 
tive manner. Are we going to rely solely 
on our transmitters and base our future 
on our past performance, or are we go- 

ing to accept that our listeners' behav- 
iors are changing and be a part of those 
changes? 

80% 

60% 

40% 

20% 

0 

Graph 4 
"If This Station Began Streaming, You Would:" 
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Graph 2 
"Do You Love Using This Device ?" 

Broadband 

NW Satellite Radio 

'Pod 

® MP3 

NI Radio 

Internet Radio 

Streaming: Over- 

all, nearly one -fourth 
(23 %) of the respon- 
dents report listening 
to radio on the In- 
ternet. What would 
the impact on their lis- 

tening be if their favor- 

ite radio station began 

streaming online? Sig- 

nificant, especially for 
Rock listeners (see 
Graph 4). 

Over half (55 %) 

of Active and main- 

our sample (20 %). And of those rockers 
who don't own an iPod or MP3 player, over 
four in ten (44 %) plan to purchase one in 

2005. You shouldn't be surprised when 
you read Apple's quarterly iPod sales fig- 
ures. And wait until this Christmas, when 

penetration is going to jump dramatically 
(see Graph 5). 

We also have to re- 

move emotion from 
the discussion. Let's 

ask ourselves the 
really tough question: 
Are listeners gravitat- 
ing to entertainment 
from new technology 
simply because they 
can, or because they 
are rejecting what 
terrestrial radio has 

been offering'? 

Technology won't 
beat radio if radio 
continues to do two 
things: invest in and 

explore new programming ideas and em- 

brace new delivery systems. Many radio 

stations have strong local brands and 
healthy listener relationships. We just need 

to make sure that, like anyone who's been 
in a long -term relationship, we keep our 
bond with our listeners honest, meaning- 
ful, compelling and exciting. 

sig Total . Active /Mainstream 

a Alternative 

u Classic Rock 
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R &R Active Rock: 

R &R Alternative:Q 
R &R Rock: 

"WAKE ME UP WHEN SEPTEMBER ENDS" 
The new single from american idiot 

PRODUCED BY: ROB CAVALLO Sc GREEN DAY MIXED BY: CHRIS LORD-ALGE 
MANAGEMENT: PAT MAGNARELLA 

GREENDAY.COM , 20:5 ReE.nee Records A tir,rner ä., _ _, .:. 

"STRICKEN' 
The first single from TEN THOUSAND FISTS 

IN STORES 9/20 
PRODUCED BY JOHNNY K AND DISTURBED MIXED BY BEN GROSSE 

MANAGEMENT. JEFF BATTAGLIA FOR JBM INC. 

: DISTURBED1.COM y2005 RZpr,S=Records A Warner Music Group Company . 
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The End Of Radio? 
Thomas Goetz of Wired gives his take on the medium 

Thomas Goetz is not an expert on ra- 

dio. He admits that. But Wired, the maga- 
zine he works for, offered a no- holds- 
barred look at the radio industry in its April 
issue. The piece was called "The End of 
Radio (As You Know It)," and it offered a 

consumer's take on terrestrial radio and 
the digital means for achieving a radiolike 
experience. Goetz is Articles Editor for 
Wired, and since the piece appeared he's 
been answering a lot of questions about 
radio from people in radio. 

Goetz is a native of Minneapolis and 
worked for the Village Voice in New York, 

covering the music industry, then moved 
on to the Wall Street Journal and a maga- 
zine called the industry Standard before 
joining Wired in 2001. 

He was one of the guest speakers at 
the Jacobs Media Summit during R &R 

Convention 2005 in Cleveland, and I was 
in the audience that day. Goetz offered 
an interesting consumer -based per- 
spective on terrestrial radio in our new 
digital environment. I spoke with him for 
this special in order to allow everyone to 
hear his thoughts on radio in a wireless 
world. 

R &R: Tell us what the people at Wired 
discovered when preparing the "End of 
Radio" article. 

TG: We found that what the radio in- 

dustry is facing is akin to what so many 
other entertainment industries -TV, mov- 

R &R: You mentioned that other infor- 
mation and entertainment sources - like 
TV, movies and the music industry- have 
been challenged by digital technology. 
Could you elaborate on that? 

TG: All of these sources have 
been affected in one way or 

another by digital distribu- 
tion, which is much more ef- 

ficient than analog or 
brick -and -mortar. For ex- 

ample, people don't need 

to go to movie theaters be- 

cause they can get the DVD 

at their video store or through 
the mail. They don't need to 
read a newspaper when they 
can get their information over the Internet. 

R &R: What new digital technologies 
are affecting radio the most? 

TG: It's a little different for radio, which 
is already a fairly easy and ubiquitous 
distribution system. The 

trick with radio is that the 
actual experience is less 
enjoyable than it used to 
be. Having to listen to commercials to get 
music entertainment is being challenged 
by other systems that offer other trade- 
offs. 

For instance, with satellite radio, you 

subscribe to the product, but the product 
you get is arguably more diverse and in 

tune with what you like. The selections are 
surprising, which taps in to the serendip- 

does the same thing, but with terrestrial 
radio you're still working with a fairly nar- 

row band of programming diversity when 
compared to cable TV, which caters to far 
more tastes. 

R &R: During your summit pre- 

sentation you mentioned "eco- 

nomics of abundance." What 

did you mean by that? 
TG: In an analog world it 

costs money to put prod- 
ucts in people's hands. If 

you're =a book publisher, you 

have to get your product out 
through bookstores. There's 
limited shelf space and limited 
space in the truck. In an ana- 

log world, shelf space costs; in a digital 
world, these types of inventory costs fall 
away. 

For radio, this is where you get into 
HD Radio. The possible space increases 

Thoma s Goetz 

"Radio is a pretty awesome technology, but the fact 
is, there are all these other technologies out there 

that we believe are confronting that 
institutional industry." 

ies and the music business - are facing. 
Basically, digital technologies are hitting 
critical mass, and industries built on ana- 
log business models are facing a new re -' 
ality. The question is, how does the core 
industry react to that new reality? 

What we also wanted to do is explore 
these new technologies and the ways 
people can get a radiolike experience via 

podcasting or HD Radio or satellite. I con- 
sider radio to be a pretty efficient way of 
giving people an entertaining music or in- 

formation experience, but there are all 
sorts of trade -offs in that. Listeners agree 
to listen to advertising in order to get free 
entertainment. 

Radio is a pretty awesome technology, 
but the fact is, there are all these other 
technologies out there that we believe are 
confronting that institutional industry. 

ity thing that people always like from ra- 

dio. And oftentimes there's better sound 
quality. 

There are similar things going on with 
podcasting, but the general radio experi- 
ence is increasingly less localized and less 

personalized. 
R &R: Is podcasting radio's version of 

TiVo? 

TG: It could be, but it's not right now, 

because most podcasting is just individu- 
als who are doing their own broadcasts, 
while TiVo records established programs 
already on TV and makes them easier to 
consume. It's taking scheduling out of 
television programmers' hands and put- 
ting it into consumers' hands, which is in- 

credibly liberating. 
There is an analogous product for ra- 

dio 
!' 

called the Radio Shark that kind of 

exponentially, and there's an op¡iörtunity 
to use that space in innovative new ways. 

R &R: Getting back to the article that 
Wired did back in April, what was the over- 

all consensus of the piece? 
TG: We weren't slamming radio. What 

we were trying to do was put out the mes- 

sage to our readers, who are a pretty 
savvy audience, about the realities that 
are confronting the radio industry. It's a 

changing industry, and the old way of 
doing business isn't working. 

The iPod is an incredibly powerful de- 
vice that lets people have their own mu- 
sical experience, completely unburdened. 
That's the economics of abundance right 
there. It's 10,000 songs. You're going to 
get the serendipity of not knowing what's 
coming up next when you put it on 
shuffle, and you don't have to deal with 
songs repeating and a bunch of commer- 
cials. 

R &R: With all the new digital competi- 
tion that terrestrial radio is dealing with, 

( 

1 

TG: I don't have a beef with major ra- 

dio corporations like Clear Channel or In- 

finity. What major companies like these 
did was see where the radio business 
model was headed, and they began to 
leverage their market share in a way that 
people hadn't done before. But now those 
companies are faced with the same chal- 
lenges facing every terrestrial-radio broad - 

caster. 

R &R: It's documented that terrestrial 
radio still has strong weekly cume, but the 
average listener's time spent listening is 

down about three hours from just a few 

years ago. In your summit presentation 
you alluded to this and offered a lot of 
hope for radio when you said, "Most con - 
sumers like radio. They already have it 
and they use it; they just have to choose 
it." 

TG: Absolutely. But there's not an easy 

solution to all this. Radio is still built 
around the mass markets and trying to 
get as many listeners as possible. If you 

start giving people unexpected and un- 
conventional formats, that's going to turn 
some people off. You might be looking at 
more niche audiences. Those are the op- 
portunities that an HD future might offer 
terrestrial radio. 

R &R: Let's talk about HD. In your sum- 
mit presentation you mentioned that, in 

order to avoid the fate of TV and the mu- 
sic industry, radio needs to experiment, 
innovate, adapt and stay tuned. From a 
technology standpoint, doesn't HD put 
terrestrial radio back in the game? 

TG: I think so. I'm not an expert in ra- 

dio programming or the industry. All I have 
is a sense of where these overall trends 
are 'going. I see the television industry 
pretending that whatever's happening in 

the digital world isn't going to hit televi- 
sion. That's wrong. The music industry has 

been playing the same game. So has the 
movie industry. That's just not going to 
work. 

The head -in- the -sand approach is not 
looking at where consumers are going. 
The TV audience is dropping off. The mu- 

sic audience is dropping off. The same 
thing is happening to radio. Where are 
people going? It isn't that they're just tun- 
ing out. They're finding the same experi- 
ences in other places. People like to watch 
movies and listen to music. 

What HD offers is a new paradigm for 
the radio industry to lure in listeners. How 

is the industry going to do that in a cost - 
efficient way? I don't know. There are 
technical and staffing issues and other 
internal industry minutiae that the busi- 
ness models will have to work out, but I 

think HD can work for radio because it's 
much more cost -effective than HDTV. 

Terrestrial radio has things that people 

"The iPod is an incredibly powerful device that lets 
people have their own musical experience, 

completely unburdened." 
I believe we are finally starting to get it. 
Formats like "Jack" are new and innova- 
tive. Radio stations are looking to change 
the old paradigm and be more adventur- 
ous. Maybe all this new competition is ac- 

tually a good thing for radio. 

like. It already has many of the attributes 
that people like about the iPod and satel- 
lite radio. It's portable and easy to use. 

Steve Jobs of Apple paid people millions 
of dollars to reproduce these qualities in 

the iPod, and radio already has them. 
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DOORS 
DOWN 

The track that Rock Radio has asked for! 

LIVE FOR TODAY 

It's about time! 

Tour of the Summer with Staind, 
Breaking Benjamin and No Address 

90% CLOSED at ACTIVE!!! 
WASTELAND Tests!!! 

Figures from Radio Traks show: 
#10 KRXQ /Sacramento, #5 WQLZ /Springfield 

#10 WWBN /Flint, #8 KICT/Wichita 

On the road wth DISTURBED 

THE AUTUMN EFFECT 

in stores now! 

1f1 C1E:l 

"GET STONED" 
3/4 of Active Rock is getting STONED 

New STONERS at the party: 
WRIF, WCCC, WQBK, KRZR 

"Extreme Behavior" 
in stores 9/27 

"Fallen Angels" 
This band ALWAYS tests through the roof! 

Check these early 
Radioiraks online research scores: 

KICT/Wichita #5, WBYR /Ft. Wayne #2, 

WLZX /Springfield #4, WRUF /Gainesville #6, 
WWBN /Flint #11 

On the road all year and making friends 
along the way! 
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The Rock Wireless Poll 
Now that we've established that 

there's a brave new wireless world that 
terrestrial radio needs to deal with, I 

thought it would be interesting to find out 
just how wireless key Rock programmers 
and record executives are, personally and 
professionally. 

I sent out a series of 12 questions to 

about 60 Rock PDs and record execs. The 

questions all dealt with new and emerg- 
ing technologies. I received 50 responses, 
26 from programmers and 24 from record 
execs. The results were quite interesting, 
but before I share them with you, here are 
the questions I asked. 

The Rock Wireless Poll 
1. Do you own an iPod? 

2. Do you have a satellite radio sub- 
scription? 

3. Do you listen to terrestrial (AM and 
FM) broadcasts streamed over the Inter- 
net? 

4. Do you listen to Internet -only radio 
stations? 

5. Do you own a BlackBerry or Side- 
kick? 

6. Do you have a wireless computer. 
connection at home or at work? 

7. Do you live in a cell phone -only house- 

hold? 

8. What is your principal means of daily 
communication: a) cell phone b) land -line 
phone c) e -mail d) instant messaging e) 

text messaging? 
9. Do you still use a fax machine or 

pager? 
10. Do you own a digital video re- 

corder? 
11. Do you own a video -game console? 
12. HD Radio will be commonplace in 

one year, three years or five years? 
There was another series of questions 

that allowed survey participants to give 
more in -depth responses, but more on 

those later. Right now, let's find out how 

wireless our peers are. 

iPods Rule 
Apple's little iPod has revolutionized 

the way we listen to music. In a recent 
Los Angeles Times Business section ar- 

ticle on new technology, iPod users 
spoke about this product as they would 
a person dear to them. One user said 
that his relationship with his iPod was 
so perfect. he couldn't imagine how he 

had survived before it came into his life. 
When is the last time you heard that 
from a radio listener? 

Of the 50 radio and record folks we 

polled, 42 (84 %) of them own an iPod, 

and several of them own two or three. All 

of the 24 record execs who responded 
own one of these devices, and 18 of the 
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26 programmers do. Those are pretty high 

percentages. 
When it comes to satellite -radio sub- 

scriptions, 20 of the 50 people polled 
have one: 14 of the record executives and 
six of the programmers. I guess most of 
the radio guys don't want to send any 
business to XM or Sirius. That's not too 
surprising. 

Almost two out of three of the people 
we polled listen to terrestrial (AM & FM) 

broadcasts streamed over the Internet. 
The programmers led in this area, with 

18 out of the 26 listening to streamed 
radio. On the label side, 15 of the 24 ex- 

ecs listen. 

As for Internet -only radio stations, only 
22 of the 50 people polled listen to them. 
The record execs led the way here, with 

12 of the 24 spending time with Internet - 
only radio, while only 10 of the 26 pro- 

grammers do so. 

Record Execs 
Love BlackBerrys 

The biggest difference between radio 
and record executives is in the area of 
BlackBerry or Sidekick ownership. While 
26 out of the 50 people polled own one 
of these devices, a whopping 23 of the 
26 are label execs. Only three of the pro- 

grammers own one. 
Why the disparity? Most label reps we 

polled mentioned "keeping in touch" while 

traveling as the reason they own a 

BlackBerry or Sidekick. Maybe program- 
mers have less use for such a device be- 

cause they travel less. 

When it comes to wireless computers, 

The Poll By The Numbers 
Fifty key Rock radio programmers and record executives participated in the "Rock 
Wireless Poll" (26 programmers and 24 execs; for a full list of participents, go to thi 
Active /Rock format section of www.radioandrecords.com). Here's a look at the raw 

answers. 

Overall Radio Records 

1. Own iPod Yes: 42 (84 %) 4 Yes: 18 (69 %) . Yes: 241100 %) 

No: 8 (16 %) " No: 8 (31 %) 

2. Satellite subscription Yes: 20 (40%) Yes: 6 (23%) . Yes: 14 (58%) 
No: 30 (60 %) ' No: 20 (77%) 

. 
No: 10 (42 %) 

3. Listen to AM/FM streaming Yes: 33 (66 %) , Yes: 18 (69 %) , Yes: 15 (63%) 
No: 17 (34 %) No: 8 (31 %) No: 9 (37 %) 

4. Listen to Internet -only radio Yes: 22 (44 %) , Yes: 10 (38 %) , Yes: 12 (50 %) 

No: 28 156%) No: 16 (62%) No: 12 (50%) 
5. Own BlackBerry/Sidekick Yes: 26 (52%) Yes: 3 (12%) Yes: 23 (96%) 

No: 24 (48 %) 

6. Wireless computer Yes: 26 (52 %) 

No: 24 (48 %) - 

7. Cell phone -only Yes: 6 (12 %) 

No: 44 (88 %) r 

8. Principal means of daily communication 

No: 23 (88 %) No: 1 (4 %) 

Yes: 13 (50 %) Yes: 13 (54 %) 

No: 13 (50 %) No: 11 146 %) 

Yes: 4 (15 %) ` Yes: 2 (8 %) 

No: 22 (85 %) - No: 22 (92 %) 

Overall: Don't know, 1 (2 %); Several, 15 (30 %); Cell, 4 (8 %); Land line, 13 (26 %); 

E -mail, 14 (28 %); IM, 3 (6 %) 

Radio: Don't know, 1 (4%); Several, 5 (18 %); Cell, 3 (12 %); Land line, 3 (12 %1; 

E -mail, 12 (46 %); IM, 2 (8 %) 

Records: Several, 10 (42 %); Cell, 1 (4 %); Land line, 10 (42%); E -mail, 2 (8 %); 

IM, 1 (4 %) 

9. Fax or pager Yes: 28 (56 %) 
, 

Yes: 14 (54%). Yes: 14 (58 %) 

No: 22 144%) No: 12 (46 %) ' No: 10 (42 %) 

10. Own a DVR Yes: 27 (54 %) Yes: 14 (54 %) Yes: 13 (54 %) 

No: 23 (46 %) . No: 12 (46 %) No: 11 (46 %) 

11. Own a video -game console Yes: 27 (54 %) " Yes: 15 (58 %): Yes: 12 (50 %) 

No: 23 (46 %) No: 11 (42 %) No: 12 (50 %) 

12. HD Radio will be commonplace.... 

Overall: Don't know, 7 (14 %); One year, 1 (2 %); Three years, 17 (34 %); 

Five years, 23 (46 %); 10+ years, 2 (4 %) 

Radio: Don't know, 1 (4 %); Three years, 9 (34 %); Five years, 15 (58 %); 

10+ years, 1 (4 %) 

Records: Don't Know, 6 (26 %); One year, 1 (4 %); Three years, 8 (33 %); 

Five years, 8 (33 %); 10+ years, 1 (4 %) 

26 of the 50 people polled have a wire- 

less computer connection at home or at 
work, the same number of people who 
own BlackBerrys or Sidekicks. But in this 
case it's an even split: Thirteen radio and 
13 record folks contribute to the overall 
tota I. 

Our friends at Arbitron have come un- 

der fire lately for not being able to mea- 

sure the large percentage of young adults 
who live in cell phone -only households. In 

the case of our panel, only six out of the 
50 people we polled live in such a house- 

hold. Four of the six are programmers, and 

two are record execs. 

E -Mails By A Nose 
Our panel's principal source of daily 

communication? The almighty e -mail wins 

in a close battle with land -line usage. 
While 15 out of the 50 people polled said 
they use at least three of the five meth- 
ods of communication we listed, 14 listed 

e -mail as their principal means of daily 

communication, and 13 panelists chose 
land -line phones. 

When I asked our panel about their 
use of fax machines or pagers, I figured 
the wireless world would have rendered 
these devices archaic. I was wrong. While 

not used as much as they once were. fax 
machines are still a common means of 

communication for our panel, with 28 of 
the 50 people polled still using them on 

occasion. That breaks down to 14 radio 

and 14 record folks. 
The results were identical for digital 

video recorder and video -game ownership: 
Twenty -seven out of the 50 people we 

polled own a DVR, and 27 own a video - 
game console. In both cases radio and 
records contributed equally to the overall 
totals, with 14 programmers and 13 record 

execs owning DVRs and 15 PDs and 12 
record execs owning video -game consoles. 

HD Radio 
One of the hottest developments on 

the horizon for terrestrial radio is HD Ra- 

dio, but when will this new technology be- 

come commonplace? Eighty percent of 
our panel of radio and record experts be- 

lieve it will begin to rule terrestrial radio 
airwaves in three to five years. This breaks 
down to 23 of the 50 picking five years 
and 17 picking three. 

Breaking this result down further, 15 

of the 26 programmers polled believe HD 

Radio will be commonplace in five years, 
and nine believe it will be three years. On 

the record side, eight execs said five years 
and eight said three. Six of the record 
people said they don't know when HD 

Radio will rule. 

While we are obviously living in a world 
full of new and emerging technologies, 
predicting the future of rock in a wireless 
world is still open to much discussion. 
Now that we've looked at the results of 

the Rock Wireless Poll, let's let our radio 
programmers and record executives 
elaborate on how they've adapted to the 
wireless world of new technology person- 
ally and professionally. 

Additional Questions 
In addition to the 12 basic questions 

in our Wireless Poll, I asked our 50 respon- 

dents some additional questions. Their 

answers are on the next page. 

Continued on Page 62 
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Impacting 
Alternative & Rock Radio 

August 22 

"Record labels spend a lot of tim 
convince us radic folk that their lit st new 

artist /new song is a hit. It's a r: reshing 
change when a song sells its just by 

listening to it ONCE. 'Are You i] Me' JS 

that song." - Steven Strick W 

Early Adds: 

WBCN /Boston WPBZ/West Palm Beach 

nd Vice in stores 10/25/05 

HAPPENING NOW AT: 

WYSP KDGE WBCN WAAF KTBZ KPNT WRIF 
KISW KIOZ WIYY KUPD KXXR KISS WXDX 
KHBZ WJRR KCXX KXRK WXTB KQRC WLZR 
WBZX KOMP WRZX WEND WJJO and more... 

over 100 Alternative and Rock Station 

New adds at 
WXNR /Greenville 

WRZK /Johnson City 

A Different Kind Of Pain 
in stores 8/30/05 

itr.) 

smile empty soul R &R: Active Rock: 

New Adds Include: 
WBZX WZOR 

Spinning: 
WAAF WRIF KISW 
WPBZ KQRC KATT 
WRZX WBUZ WJJO 
and more... 

Anxiety in stores 9/27/05 On tour this Fall with Breaking Benjamin and Default 
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The Rock Wireless Poll 
Continued from Page 60 

Randy Hawke 
PD, WJJO /Madison 

How have you adapted to the wireless 
world of new technology personally and 
professionally? "Like anything, 
you do it or get left behind. It 

can be too much though. I've 

backed off things like IM be- 

cause it was taking me off 
task too much. It is the wire- 
less equivalent of people con - 

stantly sticking their head in your 

office door, interrupting what you 

are working on and getting you 

off task." 
What is your station doing to embrace 

or defend itself against iPods, satellite 
radio and Internet radio? "Downloads, 
podcasts, streaming and streaming -only 
formats are all in the works. To combat 
satellite, become unique to your market. 
WJJO is not on satellite or anywhere 
else. That is the only thing you can do to 
them." 

Does your station stream online? "We 
will be by end of the year." 

Is your station broadcasting in HD? If 
not, when do you anticipate this happen- 
ing? Will you program side channels? 
"This is in the works as well." 

don't utilize terrestrial radio a reason to 
remember our brand. That's how you get 
your foot in the door with them." 

Does your station stream online? "No. 
The cost doesn't seem feasible at this mo- 

ment. I do know that it's a valuable tool for 

a website, however. The second a 

salesperson gets $8,000 from 
a client to sponsor it is the sec- 

ond we go streaming." 
Is your station broadcast- 

ing in HD? If not, when do you 

anticipate this happening? 
Will you program side channels? 
"We're looking at our develop- 
ment into HD in the next couple 

of years. Do we spend $10,000 - or what- 

ever it costs - to program to the three 
people in Kalamazoo who have the hard- 

ware? 

"Once iBiquity and the auto dealers 
get something going and 25% of people 
have the goods to receive what will be 

the future of terrestrial and the death of 
satellite radio, we'll be right there wait- 
ing with a few extra side channels to cap- 
ture everyone who loves rock. I can't 
wait." 

Cindy Miller 

Randy 

Jay Deacon 
PD, WRKR/Kalamazoo, MI 
How have you adapted to the wireless 

world of new technology personally and 
professionally? "It's amazing that I can 
go on vacation or leave the office 
for a couple of days and not 
worry about music. Most hotels 

offer wireless, and there are 
wireless cafes where I can e- 

mail my database back home 
and keep the ship running. 
Also, the lonely nights on the road 

are easier with wireless access to 
www.blacksonblondes.com." 

What is your station doing to embrace 
or defend itself against iPods, satellite 
radio and Internet radio? "We should be 

doing more. The iPod is not radio's en- 

emy. So much of the 18 -34 demo is bail- 
ing on radio that we should be trying to 
embrace podcasting to give those who 

Hawke 

PD, WBYR (The Bear)/ 
Ft. Wayne, IN 

How have you adapted to the wireless 
world of new technology personally and 
professionally? "I have resisted going any 
further than a cell phone because I am 
afraid that I would then be compelled to 
work 24 hours a day instead of my cur- 

rent 21. I do a lot of work on my 

PC at home, and I do have a 

laptop. I try to keep my cell 
number within the building 
as much as possible and 
check my voice mail regu- 

larly. Professionally, I am re- 

lieved to know that my staff can 
reach me when they need to, 

but there has to be a boundary 
somewhere." 

What is your station doing to embrace 
or defend itself against iPods, satellite 
radio and Internet radio? "Instead of 
downplaying other forms of media, we 

simply continue to make a big deal of sell- 
ing what we do and how we do it. We have 

Jay D eacon 

"We should be trying to embrace podcasting to give 
those who don't utilize terrestrial radio a reason to 

remember our brand." 
Jay Deacon 

a few sweepers that talk about giv- 

ing you everything for free, but 
they do not mention satellite ra- 

dio in particular - although, as 

a company, we have talked 
about the pros and cons of 
running such a campaign. We 

have occasionally given away an 
iPod, but, honestly, the founda- 
tion of WBYR is the music." 

Does your station stream 
online? "Yes, and we had about 8,000 
unique listeners in June. Our website and 
streaming audio are huge. We have over 
32,000 people in our database who have 

'I Am The Bear' cards." 
Is your station broadcasting in HD? If 

not, when do you anticipate this happen- 
ing? Will you program side channels? 
"Federated Media is always looking to the 
future, so we are very excited about HD 

and the chance that it gives us to enhance 

our brands. We have one station already 
in HD and are rolling out the rest of our 
stations soon. We have discussed side 
channels and have come up with some 
awesome ideas to solidify our position as 
Ft. Wayne's Rock station." 

How are you and your record company 
using new technology to do your jobs 
more efficiently? "Since e-mail is the easi- 

est and most convenient means of com- 
munication, creating simple eye 

candy to make the information 
that we need to get to radio 
daily - sales numbers, chart 
numbers, new adds, etc. - 
look nice and making the e- 

mails easy to open is simple 
but effective. Banner advertise- 
ments at industry sites where 
people get their daily updates 
on what's up are a great way to 

be visible." 
Does your record company use digital 

delivery as its primary means of deliver- 
ing new music to radio, or are you still 
sending out CD -Pros? "We still do both, 
but our PromoOnly system of digital de- 

livery is efficient, easy to use and provides 
the fastest access to our new titles. 
PromoOnly has replaced the CD -Pro for 
most of our partners, though the CD -Pro 

still exists and is shipped." 

David 

Cheryl Valentine 
VP /Rock Promotion, Epic 
How have you adapted to the wire- 

less world of new technology per- 

sonally and professionally? "If 
you can't find me, it's because 
you don't have my number or 
e- mail." 

How are you and your record 

company using new technology 
to do your jobs more efficiently? 
"Epic gave us BlackBerrys so that 
we can be more efficient. Now we 

can use what used to be downtime 
on airplanes or at venues playing hurry 
up and wait for our artists." 

Does your record company use digital 
delivery as its primary means of deliver- 
ing new music to radio, or are you still 
sending out CD -Pros? "Most radio sta- 

McGllvray 

------------- - - - - - 
Raymond McGlamery; 
VP /Rock Promotion, Reprise 

How have you adapted to the wireless 
world of new technology personally and 
professionally? "I love technology and I 

love gadgets, but at the end of the day 

none of this stuff is going to make a crappy 
piece of music better or make me be able 

to communicate my thoughts, emo- 
:ions or feelings any clearer. 

That, ultimately, is the prob- 

lem with many types of 
technology: People begin to 

take themselves out of the 
loop and hide behind the 

many walls that they can now 
build for themselves. Societal 
courtesy and relationships 
should never be sacrificed to 

gadgetry and technological 
breakthroughs." 

How are you and your record company 
using new technology to do your jobs 
more efficiently? "We use technology in 

a number of ways for music delivery and 
information dissemination. You can cer- 

Ra 
McG 

ymond 
lamery 

"I am relieved to know that my staff can reach me 
when they need to, but there has to be a boundary 

somewhere." 
Cindy Miller 

tions still prefer CDs because they feel 
they're less compressed- sounding and 
more dynamic. We don't send multiple 
CD -Pros like we used to, and we deliver 
all new music digitally to boot. Once our 
usage ratio increases for digital delivery 
and the sound technology improves, we'll 

go all digital." 

David McGilvray 
VP /Rock Promotion, 

Island Def Jam 
How have you adapted to the wire- 

less world of new technology personally 
and professionally? "Too much. IM and 

e -mail are not the best ways to get to 

people." 

tainly do things in a much more sponta- 
neous way, whether It is action or reac- 

tion, using technology, but I won't let tech- 
nology take the place of my day -to -day 

duty of making and strengthening rela- 

tionships among myself, our artists and 
radio." 

Does your record company use digital 
delivery as its primary means of deliver- 
ing new music to radio, or are you still 
sending out CD -Pros? "The only reason 

that we still send out CD -Pros is because, 
inevitably, no matter how you deliver your 
music, there will be a handful of guys who 

have a problem retrieving it from what- 
ever system you have in place. It never 
fails." 
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A Beautiful Lie 
in -store 8/30!, 

"Atìa c k" 
ISECONDSTOMARS 

CET READY FOR THE RE- "ATTACK" ... HERE'$ WHY!!! 
#3 íïnones and Top 10 Callout 90% Familiar at WEDG after i ú spinsi:: 

ALREADY BLOWING UP AT: 
Extreme /Cleveland, Extreme /Las Vegas, WCCC, WBZX, WJRR, KPNT, 
KMRQ, WXDX, WWWX, KDGE, WCHZ, WKQZ, WSUN and many more! 

Finished successful 
SOLD -OUT Tour w/Chevelle! 

THE 

Management: 
Produced by Josh Abraham and 30 SECONDS TO MARS 
www.thirtysecondstomars.com www.virginrecods.com 

oiiáii û ririen Sepieiiûei 6 

Carson Daly September! 

Late Show w /Craig Ferguson September! 

xnusT 
...., Music from Mil 

New At: 
WRIF WJJO WCLG 
WRQK WWIZ WWWX 
KFRQ KNRQ WRUF 

KFMW 

SOCI7LaURN 

'Touch The Sky" 

Going For 
Airplay Now! 

In Stores 
October 25th 

Couldn't Wait ! 

WPBZ - 

West Palm Beach 

"Livin' In The City" 

Going For Airplay Now! 

In Stores 
September 27th 

Contact 
George Cappellini 

210.541.8205 
Jonathan Lev 
617.267.6565 

www.irock.com 

5fW4x6Pt- 
/(Vb 

OVER 400 SPINS IN THE FIRST 

TWO WEEKS OF IMPACT! 

ED THIS WEEK R&R ACTIVE ROCK!!! 

37* DEBUT THIS WEEK 

MONITOR ACTIVE ROCK!!! 

BREAKING AT: 

WJJO-50x, WJRR-27x, WBZY 25x, WAAF-20x 

KISVII-19x, KXXR-18x, WBZY 18x, WKZQ-18x, 

KIL0-17x, KLIMA 5x, WBYR-15x, WXTB-14x 

For More Info: www.sevendust.info 

Sevendust's fourth coming album NEXT in stores on 10/11/05 

For more into contact your Winedark/7 Bros. /C05 Music Promotion Reps: 
New York William Marion 
Los Angeles Todd Sievers 
Chicago 
Dallas 
Atlanta 
San Francisco 
National 

Richard Wolod 
Tracy Brown 
Toby Russell 
Lida Galka 
Bob Divney 

(973) 275-0273 
(323) 465 -9579 
(773) 262-2289 
(214) 331-5900 
(404) 255-5072 
(415) 751-3369 
(626) 796 -1946 

william@co5music.com 
todd@:o5music.com 
richard@co5music.com 
tracyco5musiccom 
toby@co5music.com 
lida@co5music.corn 
bdivnery@co5music.com 
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ROCK TOP 30 
WEEK 

THIS 

1 1 

2 

3 

5 

4 5 

29 0 
7 O 
6 8 

8 0 
18 

10 11 

12 12 

11 13 

13 

17 

19 

21 

23 0 
16 19 

14 20 

26 ® 
20 22 

25 ® 
24 24 

¡Debut> 

¡Debut> 

¡Debut> ® 
22 28 

¡Debut> 

_ m 

August 19, 2005 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

+ I- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

F00 FIGHTERS Best Of You (RCA /HMG) 734 -48 39204 17 2610 

SEETHER Remedy (Windup) 665 +14 38342 18 2510 

STAIND Right Here (Flip/Atlantic) 646 0 32497 13 2610 

AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 455 +26 21008 7 2110 

NINE INCH NAILS The Hand That Feeds (lnterscope) 388 -54 20461 22 1810 

NICKELBACK Photograph (Roadrunner /IDJMG) 340 +254 17240 2 2416 

GREEN DAY Holiday (Reprise) 338 +2 21813 22 2110 

SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 338 -13 18892 18 1510 

ROLLING STONES Rough Justice (Virgin) 302 +43 18045 3 1513 

DISTURBED Stricken (Reprise) 255 +73 11061 3 1510 

CROSSFADE Colors (Columbia) 234 -1 7643 12 1510 

DARK NEW DAY Brother (Warner Bros.) 225 -3 7726 15 1810 

THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 219 10 11305 29 1310 

TRAPT Stand Up (Warner Bros.) 217 +10 8146 5 1812 

GREEN DAY Wake Me Up When September Ends (Reprise) 210 +23 11147 5 1212 

TAPROOT Calling (At /antic) 170 +3 5128 5 1610 

10 YEARS Wasteland (Republic /Universal) 156 +1 5347 8 1310 

SYSTEM OF A DOWN Question! (American /Columbia) 147 +22 5707 3 1110 

DISTURBED Guarded (Reprise) 139 60 6790 7 1110 

VELVET REVOLVER Come On, Come In (Windup) 136 71 4160 8 1610 

HINDER Get Stoned (Universal) 124 +20 5434 3 810 

3 DOORS DOWN Behind Those Eyes (Republic /Universal) 124 -33 3629 19 1010 

MUDVAYNE Forget To Remember (Epic) 119 +6 3866 4 810 

TOMMY LEE Tryin To Be Me (TL Education Services) 105 15 3481 11 910 

3 DOORS DOWN Live For Today (Republic /Universal) 98 +65 2567 1 1213 

SHINEDOWN Save Me (Atlantic) 91 +91 3915 1 1516 

DEFAULT Count On Me (TVT) 83 +13 4785 1 812 

U2 City Of Blinding Lights (lnterscope) 82 -52 6305 10 810 

BON JOVI Have A Nice Day (island /IDJMG) 78 +12 6891 1 611 

SWITCHFOOT Stars (Columbia) 74 0 3559 2 510 

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (O 2005, Arbitron Inc.).© 2005 Radio & Records. 

NEW & ACTIVE 
SLIPKNOT Before I Forget (Roadrunner /IDJMG) INSTITUTE Bullet -Proof Skin (lnterscope) 

Total Plays: 67, Total Stations: 5, Adds: 0 Total Plays: 39, Total Stations: 7, Adds: 3 

THEORY OF A DEADMAN Hello Lonely (Walk Away From This) (Roadrunner /IDJMG) WEEZER We Are All On Drugs (Geffen) 

Total Plays: 65, Total Stations: 7, Adds: 1 Total Plays: 36, Total Stations: 3, Adds: O 

COLD Happens All The Time (flip /Laval ROBERT PLANT & STRANGE SENSATION Tin Pan Valley (Sanctuary /SRG) 

Total Plays: 61, Total Stations: 6, Adds: O Total Plays: 21, Total Stations: 4, Adds: 0 

SEVENDUST Ugly (Winedark/7Bros.) AVENGED SEVENFOLD Bat Country (Warner Bros.) 

Total Plays: 41, Total Stations: 4, Adds: 0 Total Plays: 16, Total Stations: 3, Adds: 1 

Songs ranked by total plays 

POWERED% 

1NEDIABASE 

MOST ADDED` 
ARTIST TITLE LABEL(S) ADDS 

NICKELBACK Photograph (Roadrunner /IDJMG) 6 

SHINEDOWN Save Me (Atlantic) 6 

ROLLING STONES Rough Justice (Virgin) 3 

3 DOORS DOWN Live For Today (Republic /Universal) 3 

INSTITUTE Bullet -Proof Skin (lnterscope) 3 

TRAPT Stand Up (Warner Bros.) 2 

GREEN DAY Wake Me Up When September Ends (Reprise) 2 

DEFAULT Count On Me (TVTI 2 

QUEEN & PAUL RODGERS Fat Bottomed Girls (Hollywood) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS) 

TOTAL 
PLAY 

INCREASE 

NICKELBACK Photograph (Roadrunner /IDJMG) +254 

SHINEDOWN Save Me (Atlantic) +91 

DISTURBED Stricken (Reprise) +73 

3 DOORS DOWN Live For Today (Republic /Universal) +65 

ROLLING STONES Rough Justice (Virgin) +43 

AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) +26 

GREEN DAY Wake Me Up When September Ends (Reprise) +23 

SYSTEM OF A DOWN Question! (American /Columbia) +22 

VANISHED Latchkey Princess (Kirtland) +21 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

AUDIOSLAVE Be Yourself (lnterscope /Epic) 188 

CROSSFADE Cold (Columbia) 186 

THREE DAYS GRACE Just Like You (Jive /Zomba Label Group) 177 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 176 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 174 

MUDVAYNE Happy? (Epic) 168 

JET Cold Hard Bitch (Atlantic) 159 

ROBERT PLANT & STRANGE SENSATION Shine It All Around 

(Sanctuary /SRG) 148 

COLLECTIVE SOUL Better Now (El Music Group) 139 

VELVET REVOLVER Slither (RCA /RMG) 119 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

REPORTERS 
WRVCAtuntington 
0M/PD: Jay Nunley 
APD/MD: Reeves Kirtner 

Stations and tbeii 

KZRR/Albuquerque, NM* 
OM: Bill May 
PU: Phil Mahoney 

APO: Judi Civemlo 
No Adds 

WZZO /Allentown, PA' 
PD: Tori Thomas 
MD: Chris Line 

TRAPT 

BON JOVI 

KWHL/Anchorage, AK 
PD: Jen Shevlin 

APD/TAD: Brad Stennett 

2 INSTITUTE 

2 SHINEDOWN 

WTOS /Augusta, ME 
OM/PD: Steve Smith 

APO: Chris Rush 
12 NICKELBACK 

3 INSTITUTE 

KIOC/Beaumord, TX' 
OM: Joey Nmstrap 
PDAND: Mike Davis 
No Adds 

WPTOA3owling Green, KY 
ORuPO: Alex "Axe" Chase 

APO! ND: Monty Foster 

24 ROLLING STONES 

11 THEORY OF A DEADMAN 

10 DISTURBED 

adds listed alphabetically 

WROK/Canton, OH' 
PD: Garrett Had 

MD: Nick Andrews 

CASANOVAS 

QUEEN & PAUL RODGERS 

WPXC/Cape Cod, MA 
OM: Steve McVie 
PO/AD: Suzanne Tonaire 

APD: James Gallagher 
DISTURBED 

311 

INSTITUTE 

NICKELBACK 

SHINEDOWN 

WKLC/Charleston, WV 
OM/PD: Bill Knight 
No Adds 

WEBN/Cincinnati, 011* 
OM/PD: Scott Reinhart 
MD: Rick Balm 
15 NICKELBACK 

8 SHINEDOWN 

WMMS/Cleveland, OH' 
PD: Bo Matthews 
MD: Hunter Scott 
14 GREEN DAY 

1 NICKELBACK 

1 SHINEDOWN 

by market 

KNCN/Corpus Christi, TX* 
OM/PD: Paula Newell 

AFORAD: Monte Montana 

1 SHINEDOWN 

KODSiDuluth 
OM/PD: Bill Jones 

APD: Jason Manning 

No Adds 

KLAO/EI Paso, TX* 
OM/PD: Courtney Nelson 

APD/TAD: Glenn Garza 

17 VANISHED 

ROLLING STONES 

WMTT/Elmira, NY 
PO: George Harris 
MD: Stephen Damer 

1 PROM KINGS 

KFLY/Eugene, OR 
OM/PD: Chits Sargenl 

NICKELBACK 

SHINEDOWN 

WRCO/Fayetteville, NC' 
OM: Perry Stone 

PO: Mark Asen 
MD: Al Field 

No Adds 

8 HINDER 

5 3 DOORS DOWN 

3 BLACK LABEL SOCIETY 

2 SHINEDOWN 

1 PROM KINGS 

1 AVENGED SEVENFOLD 

WRKR/Kalamazoo, MI 
OM: Mike McKelly 
PDRAD: Jay Deacon 

2 E00 FIGHTERS 

CASANOVAS 

3 DOORS DOWN 

KZZE/Medford, OR 
PD: Rob King 

MD: Montana 

3 3 DOORS DOWN 

3 SYSTEM OF A DOWN 

3 ROBERT PLANT & STRANGE 

SENSATION 

3 DISTURBED 

3 SHINEDOWN 

WDHA/Monistown, NJ' 
PD/PAD: Tenie Can 
No Adds 

WXMMMorfolk, VA' 
OM: John Shomby 

PD/MD: Jay Slater 
2 ROLLING STONES 

TRAPT 

KCLB/Palm Springs, CA 
PD: Anthony "Ahtdog" Ouiroz 

MD: Jenn Brewski 

THEORY OF A DEADMAN 

STATIC -X 

NICKELBACK 

WWCT/Peoria, IL 
PD: Gabe Reynolds 

MD: John Marshall 

3 SEVENDUST 

WMMR/Philadelphia, PA* 
PD: Bill Weston 
APD: Chuck Damice 

MD: Sean "The Rabbi" Tyszler 

1 QUEEN & PAUL RODGERS 

311 

KDKS/Phoenix, AZ* 
MD: Paul Peterson 

5 NICKELBACK 

WRKZ/Pittsburgh, PA* 
OM: Keith Clark 

PO: Ryan Mill 
No Adds 

KUFOIPortland,OR* 
OM/PD: Dave Numme 

AFORAD: Dan Boryk 
15 ILL NINO 

WHEB/Portsmouth, NH* 
PO: Clefs "Doc" Garrett 

MD: Jason "JR" Russell 
No Adds 

WHJY/Providence, RI` 
PD: Scott Laudani 

APO: Doug Palmieri 
MD: John Laurent! 

GREEN DAY 

ALICE COOPER 

WBBB/Raleigh, NC' 
PD: Jay Nachfis 

No Adds 

KCALRiverside,CA' 
PD: Steve Hoffman 

APO/PAD: Daryl Norsell 

No Adds 

WROV/Roanoke, VA* 
PD/TAD: Aaron Roberts 

APD: Heidi 'Gummed -Tate 

6 THEORY OF A DEADMAN 

6 NICKELBACK 

3 DEFAULT 

3 DOORS DOWN 

WXRXATocIdord, IL 
PD: Jim Stone 

MD: Jon Schuh 
1 AVENGED SEVENFOLD 

1 THOUSAND FOOT CRUTCH 

1 SEVENDUST 

KRXO/SacrameMo, CA* 
OMRAD: Jim Fox 

PD: Pat Martin 
10 NICKELBACK 

2 SHINEDOWN 

1 AVENGED SEVENFOLD 

KBER/Salt Lake City, UT' 
OM: Bruce Jones 

PD: Kelly Hammer 

APD/MD: Darby Wilcox 

No Adds 

KSRX/San Antonio, TX` 
PD/MO: Mark Landis 
APO: Ed "Mister Ed" Lambed 

1 INSTITUTE 

SHINEDOWN 

DEFAULT 

KZOZ/San Luis Obispo, CA 
PO: John Boyle 

No Adds 

KTUX/Shreveport,LA* 
PD: Kevin West 

MD: Flynt Stone 

3 DOORS DOWN 

WWDG/Syracuse, NY' 
OM: Rich Lauber 
PD: Scorch 

MD: Scott Dixon 

40 ROLLING STONES 

13 NICKELBACK 

12 3 DOORS DOWN 

5 SHINEDOWN 

INSTITUTE 

WKLT/Traverse City, MI 
PO/MD: Terri Ray 

9 SHINEDOWN 

KMOD/Tulsa, OK' 
OMAN: Don Cristi 

No Adds 

KRTO/Tulsa, OK* 
OM: Steve Hunter 

PDRAD: Chris Kelly 

APD: Kelly Garrett 

INSTITUTE 

KBRQIWaco, TX 
PD/MD: Brent Henslee 

VANISHED 

WMZKANausau, WI 
PD/MD: Brandon Pappas 

20 3 DOORS DOWN 

20 INSTITUTE 

18 GREEN DAY 

10 NICKELBACK 

5 SHINEDOWN 

2 SEVENDUST 

KBZS/Wichita Falls, TX 
OM: Chris Walters 
P0: Liz Ryan 

APD/TAD: Vidd Vox 

7 NICKELBACK 

6 3 DOORS DOWN 

2 INSTITUTE 

powassoCil 
MEDIABASE 

Monitored Reporters 

46 Total Reporters 

27 Total Monitored 

19 Total Indicator 

64 Radio & Records August 19, 2005 

www.americanradiohistory.com

www.americanradiohistory.com


/" ,UDVAQAI- 

RFtR Active Rock: 
RateTheMusic.com 2nd week: 

# 4 Males 18 -34 # 5 Persons 18 -34 
# 5 Males 25 -34 # 5 Males 18 -24 
# 7 Persons 12+ # 7 Persons 18-49 

# 8 Persons 25 -54 

David "Beno" Benveniste and Mark Wakefield for 
Velvet Hammer Management Group 

Jonathan Cohen and John Eaton for Zen Media Group 

"PANIC PRONE" 

RFtR Active Rock: 22'.' 

RateTheMusic.com debuts: 

# 1 Males 18 -24 
# 8 Persons 12+ 
# 8 Males 18 -34 

# 6 Teens 
# 8 Persons 18 -34 
# 10 Persons 18 -49 

OVER 600,000 
SCANNED TO DATE 

=_ EP IC 
Mean III Management 

iDt'otljcts iBcPO1thffOLTUcl" 

zatiti zzipalC'5. 
JE; r1c .ieir ócieát "lt (iji3 .1ibe1' 

Impacting Bak Radio 8/23 
Cniil[fi'i wait: WRIF,/octroit WCCC/Irifor[) 

WF/X/S [rin[ f icl[WXgR/Grcc[iviIlc .. I J 
l'in really glad lakk dedicated his latest video in This River to the memory of Dime. I remember the night lakk 
played it for me on his bus.... Its very hard hard when you lose a best friend, mentor. idol, companion or brother 
like Dime and this video captures the emotion and pain that we all feel..._As Dime always said 'It's the highs and 
lows of Hock and Roll and you gotta keep on keeping on ". Great Job lakk!!!!!! 
Rig love - Vinnie Paul 

"How can you deny a song that sends chills up and down your spine? lakk Wylde really delivers on this one!" 
Doug [Well PD . WRIf /Detreit 

"In This Hiver' is an emotional masterpiece." 
Mike Karolyi - APO /MD - WCCC /Hartford 

www.rakkwlldecan 

ware arlemsacerdacom 

moment SuMral Maeapemenl . Bab Nee 
tel 311317/223 / lea 3113171225 

ARTE [11 1 - § 1 

R C O R D ) J 

ifìiv12 
ISAIAH 53:5 

REBORN 
IN STORES NOW 
"The Second Coming - The Original God - Rockers Return" 

- Guitar World, August 2005 

WITNESS THE REVIVAL LIVE 
Check www.stryper.com for tour dates and 

up -to -the minute information. 

, 
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ACT /VE ROCK TOP 50 
LAST THIS 

WEBC WEE 

1 0 
3 © 
2 3 

8 Q 
7 5 

9 0 
5 7 

6 8 

4 9 

11 0 
10 11 

12 ® 
13 ® 
14 

15 ® 
32 

16 m 
17 

18 

19 0 
21 21 

25 ® 
20 23 

26 

23 25 

[Debut> 

30 

28 28 

27 29 

43 

39 ® 
22 32 

31 

24 34 

33 

29 36 

38 

44 

35 39 

36 40 

[Debut> CD 

37 42 

42 

46 

34 45 

41 46 

48 

40 48 

49 e 
47 50 

August 19, 2005 
ARRST TTTLE LAEL(S) 

SEETHER Remedy (Wind-up) 

STAIND Right Here (Flip /Atlantic) 

F00 FIGHTERS Best Of You (RCA /RMG) 

AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 

DARK NEW DAY Brother (Warner Bros.) 

CROSSFADE Colors (Columbia) 

SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 

MUDVAYNE Happy? (Epic) 

NINE INCH NAILS The Hand That Feeds (lnterscope) 

TRAPT Stand Up (Warner Bros.) 

DISTURBED Guarded (Reprise) 

SLIPKNOT Before I Forget (Roadrunner /IDJMG) 

TAPROOT Calling (At /antic) 

GREEN DAY Wake Me Up When September Ends (Reprise) 

DISTURBED Stricken (Reprise) 

NICKELBACK Photograph (Roadrunner /IDJMG) 

SYSTEM OF A DOWN Question! (American /Columbia) 

10 YEARS Wasteland (Republic /Universal) 

MUDVAYNE Forget To Remember (Epic) 

COLD Happens All The Time (Flip /Lava) 

BREAKING BENJAMIN Rain (Hollywood) 

CHEVELLE Panic Prone (Epic) 

VELVET REVOLVER Come On, Come In (Wind-up) 

DEFAULT Count On Me (TVT) 

STATIC -X I'm The One (Warner Bros.) 

SHINEDOWN Save Me (Atlantic) 

THEORY OF A DEADMAN Hello Lonely... (Roadrunner /IDJMG) 

CKY Familiar Realm (ls /and /IDJMG) 

RA Fallen Angels (Republic /Universal) 

3 DOORS DOWN Live For Today (Republic /Universal) 

INSTITUTE Bullet -Proof Skin (lnterscope) 

PAPA ROACH Take Me (Geffen) 

HINDER Get Stoned (Universal) 

OFFSPRING Can't Repeat (Columbia) 

DANKO JONES Lovercall (Razor & Tie) 

TOMMY LEE Tryin To Be Me (TL Education Services) 

SMILE EMPTY SOUL Don't Need You (Lava) 

SEVENDUST Ugly (Winedark /7Bros.) 

SUBMERSED In Due Time (Wind -up) 

BLACK LABEL SOCIETY Fire It Up (Artemis) 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 

EXIES What You Deserve (Virgin) 

DOPE Always (Artemis) 

WEEZER We Are All On Drugs (Geffen) 

DAY OF FIRE Fade Away (Jive /Essential /PLG) 

SWITCHFOOT Stars (Columbia) 

NINE INCH NAILS Only (lnterscope) 

3 DOORS DOWN Behind Those Eyes (Republic /Universal) 

CLUTCH 10001110101 (ORT) 

30 SECONDS TO MARS Attack (Immortal /Virgin) 

TOTAL 
PLAYS 

+1- 
PLAYS 

TOTAL 

AUDIENCE 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

1952 +49 95190 19 5810 

1661 +21 69405 14 5810 

1577 -166 81516 17 5810 

1187 +8 52103 7 5710 

1178 20 38409 18 5710 

1174 +44 40699 15 5310 

1159 -95 50593 21 5710 

1104 -100 55565 28 5510 

1093 -167 53384 22 5210 

1021 +36 42729 6 5810 

947 -116 35489 8 4710 

906 +6 38637 26 4410 

880 +47 29859 9 5310 

876 +64 35822 7 4911 

868 +72 40341 4 5612 

839 +551 48069 2 5413 

804 +72 31742 9 5411 

766 +37 18773 11 48I1 

747 +43 25332 7 5110 

640 +19 20112 10 4710 

507 -75 13312 8 4010 

470 +37 13636 6 4211 

465 145 14569 9 3710 

454 +53 14298 5 3812 

415 -80 11052 17 3310 

371 +362 27459 1 48115 

356 +21 7283 4 3412 

342 -16 10076 11 3510 

342 -38 8834 14 2411 

320 +135 12947 2 3518 

314 +99 7509 2 2914 

314 -202 10237 19 3110 

308 +18 5014 3 3414 

296 -172 17539 15 2510 

289 +4 9819 12 2410 

262 -82 9833 11 2810 

261 +33 4818 4 2811 

248 +70 6545 3 2313 

243 -11 3591 13 2410 

221 -23 10251 15 1810 

213 +120 9308 1 35110 

207 -25 5961 10 2310 

193 +7 3518 9 1611 

188 + 18 4608 4 1410 

183 -81 4946 13 2010 

182 -15 3066 6 1710 

155 +24 5622 2 1110 

142 -70 3873 19 1310 

132 +1 4295 3 1412 

127 -39 2026 11 1510 

58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flatfrom previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (O 2005, Arbitron 
Inc.).© 2005 Radio & Records. 

POWERED 

MEDIABASE 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

SHINEDOWN Save Me (Atlantic) 15 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 10 

F00 FIGHTERS Doa (RCA /RMG) 9 

3 DOORS DOWN Live For Today (Republic /Universal) 8 

CASANOVAS Livin' In The City (!ROCK) 5 

HINDER Get Stoned (Universal) 4 

INSTITUTE Bullet -Proof Skin (lnterscope) 4 

THOUSAND FOOT KRUTCH Move (EMI Music Reactive) 4 

PROM KINGS Bleeding (Three Kings) 4 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

NICKELBACK Photograph (Roadrunner /IDJMG) 

SHINEDOWN Save Me (Atlantic) 

3 DOORS DOWN Live For Today (Republic /Universal) 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 

INSTITUTE Bullet -Proof Skin (lnterscope) 

DISTURBED Stricken (Reprise) 

SYSTEM OF A DOWN Question! (American /Columbia! 

SEVENDUST Ugly (Winedark/7Bros.) 

GREEN DAY Wake Me Up When September Ends (Reprise) +64 

DEFAULT Count On Me (TVT) +53 

TOTAL 

PLAY 

INCREASE 

+551 

+362 

+135 

+ 120 

+99 

+72 

+72 

+70 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

BREAKING BENJAMIN So Cold (Hollywood) 476 

CHEVELLE The Clincher (Epic) 474 

CROSSFADE Cold (Columbia) 429 

PAPA ROACH Getting Away With Murder (Geffen) 424 

AUDIOSLAVE Be Yourself (lnterscope /Epic) 389 

GREEN DAY Holiday (Reprise) 387 

BREAKING BENJAMIN Sooner Or Later (Hollywood) 377 

THREE DAYS GRACE Home (Jive /Zomba Label Group) 363 

SLIPKNOT Duality (Roadrunner /IDJMG) 358 

VELVET REVOLVER Slither (RCA /RMG) 352 

NEW & ACTIVE 
THOUSAND FOOT KRUTCH Move (EMI Music Reactive) 

Total Plays: 70, Total Stations: 12, Adds: 4 

NO ADDRESS Lasting Words (Atlantic) 

Total Plays: 67, Total Stations: 8, Adds: 1 

ROBERT PLANT & STRANGE SENSATION Tin Pan Valley 

(Sanctuary /SRG) 

Total Plays: 33, Total Stations: 6, Adds: 2 

FOO FIGHTERS Doa (RCA /RMG) 

Total Plays: 26, Total Stations: 9, Adds: 9 

CASANOVAS Livin' In The City (/ROCK) 

Total Plays: 9, Total Stations: 6, Adds: 5 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 
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PROM KINGS "BLEEDING" 
ONE OF THE MOST ADDED INCLUDING: 
KKND WYBB WWBN WJSE WRTT WXQR 
KHTQ WRVC KEYJ WZBH KBRE 

D -3O* HEATSEEKERS CHART THREE KINGS RECORDS 

www.americanradiohistory.com

www.americanradiohistory.com


August 19, 2005 ACT /VE ROCK 

ileTheMusic.com 
r1 dgnLrLSk 

Artist Title (Label) 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 8/19/05 

M M M 
TW LW Famil. Burn 18-34 18-24 25-34 

SEETHER Remedy (Windup) 

MUDVAYNE Happy? (Epic) 

DISTURBED Guarded (Reprise) 

DISTURBED Stricken (Reprise) 

CROSSFADE Colors (Columbia) 

SLIPKNOT Before I Forget (RoadrunnedlDJMG) 

MUDVAYNE Forget To Remember (Epic) 

CHEVELLE Panic Prone (Epic) 

STAIND Right Here (Flip /Atlantic) 

PAPA ROACH Take Me (Geffen) 

RA Fallen Angels (Republic /Universal) 

SYSTEM OF A DOWN Question! (American /Columbia) 

STATICX I'm The One (Warner Bros.) 

10 YEARS Wasteland (Republic /Universal) 

SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 

DARK NEW DAY Brother (Warner Bros.) 

COLD Happens All The Time (Flip/Lava) 

TRAPT Stand Up (Warner Bros.) 

NINE INCH NAILS The Hand That Feeds (lnterscope) 

TAPROOT Calling (Atlantic) 

OFFSPRING Can't Repeat (Columbia) 

DAY OF FIRE Fade Away (Jive /Essential /PLG) 

BREAKING BENJAMIN Rain (Hollywood) 

F00 FIGHTERS Best Of You (RCA /RMG) 

GREEN DAY Wake Me Up When September Ends (Reprise) 

DEFAULT Count On Me (TIT) 

VELVET REVOLVER Come On, Come In (Windup) 

AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 

4.43 

4.41 

4.40 

4.27 

4.25 

4.22 

4.15 

4.13 

4.11 

4.11 

4.11 

4.07 

4.06 

4.05 

4.02 

3.99 

3.99 

3.96 

3.89 

3.89 

3.87 

3.86 

3.82 

3.76 

3.67 

3.63 

3.56 

3.54 

4.32 

4.43 

4.38 

4.20 

4.27 

4.15 

4.01 

4.12 

4.12 

3.98 

4.19 

3.85 

4.06 

4.00 

3.84 

4.01 

4.02 

3.74 

3.94 

3.82 

3.59 

3.72 

3.52 

3.47 

3.34 

97% 

90% 

81% 

66% 

82% 

87% 

64% 

53% 

92% 

91% 

57% 

73% 

68% 

49% 

98% 

65% 

51% 

68% 

96% 

61% 

87% 

45% 

72% 

98% 

79% 

45% 

62% 

67% 

15% 

16% 

8% 

5% 

9% 

15% 

5% 

4% 

18% 

13% 

6% 

9% 

12% 

4% 

31% 

8% 

7% 

6% 

37% 

9% 

22% 

6% 

14% 

41% 

21% 

8% 

14% 

18% 

4.43 

4.47 

4.44 

4.24 

4.18 

4.11 

4.33 

4.10 

4.03 

3.95 

3.92 

3.91 

4.07 

3.88 

4.02 

3.92 

3.89 

3.73 

3.72 

3.75 

3.78 

3.79 

3.52 

3.53 

3.37 

3.30 

3.58 

3.63 

4.38 

4.43 

4.41 

4.16 

4.25 

4.06 

4.34 

4.67 

4.08 

4.02 

4.14 

4.05 

4.17 

3.86 

4.17 

4.11 

4.14 

3.58 

3.55 

3.74 

3.82 

3.78 

3.72 

3.54 

3.30 

3.17 

3.37 

3.41 

4.48 

4.52 

4.48 

4.32 

4.12 

4.16 

4.31 

3.64 

3.98 

3.86 

3.74 

3.77 

3.98 

3.88 

3.86 

3.74 

3.74 

3.85 

3.90 

3.76 

3.73 

3.80 

3.29 

3.52 

3.45 

3.41 

3.73 

3.80 

Total sample size is 331 respondents. Total average tavorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based 

on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. 

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

RN 
CANADA 

ROCK TOP 30 

WEEK WEEK ARTIST TITLE LABEL(S) 

2 

5 

3 

6 

20 

7 

11 

4 

8 

10 

9 

12 

14 

22 

17 

13 

16 

18 

15 

27 

21 

(Debut> 

29 

'Debut> 

24 

25 

28 

26 

30 

POWEREDCO 

MEDIABASE 

TOTAL +l - WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 KILLERS All These Things That I've Done (lsland/IDJMG) 502 

2 F00 FIGHTERS Best Of You (RCA /RMG) 485 

0+ THEORY OF A DEADMAN Santa Monica (604/Universal) 459 

4'e OUR LADY PEACE Where Are You (SonyBMGCanada) 457 

0 GREEN DAY Wake Me Up When September Ends (Reprise) 448 

0+ NICKELBACK Photograph (Roadrunner/IDJMG) 443 

0+ TREWS So She's Leavin' (Sony BMGCanada) 442 

0 ROLLING STONES Rough Justice (Virgin) 341 

9 COLDPLAY Speed Of Sound (Capitol) 328 

10 OASIS Lyla (Epic) 325 

11 SEETHER Remedy (Windup) 323 

12 * STRIPPER'S UNION Give Up... (Universal Music Canada) 318 

® U2 City Of Blinding Lights (lnterscope) 303 

STAIND Right Here (Flip /Atlantic) 302 

0 AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 278 

0+ DEFAULT Count On Me (TVT) 262 

17$ WAKING.. On... (Coalition Entertainment4Vame 'rr Musk Canada) 246 

WEEZER Beverly Hills (Geffen) 234 

19+ SUM 41 Some Say (island /IDJMG) 219 

20+ 54.40 Easy To Love (True North) 187 

® BECK Girl (lnterscope) 171 

22+ BIF NAKED Let Down (Warner Music Canada) 170 

®e MATTHEW GOOD Oh Be Joyful (Universal Music Canada) 169 

ED WEEZER We Are All On Drugs (Geffen) 166 

O BON JOVI Have A Nice Day (Island/lDJMGI 147 

-8 11 1310 

-31 17 1410 

+17 10 1610 

-12 7 1710 

+39 6 1410 

+237 2 1416 

+40 7 1910 

+45 3 1311 

-124 17 1310 

.19 18 1210 

-2 16 1110 

-15 9 1210 

+10 8 1510 

+37 10 1710 

+90 2 1516 

+39 4 1512 

-27 15 1510 

+9 20 1310 

-4 8 1511 

-70 14 1310 

+23 4 610 

-31 12 810 

+44 1 1014 

+34 2 410 

+48 1 911 

26 WHITE STRIPES Blue Orchid (Third Man /V2) 147 -25 16 711 

27 OFFSPRING Can't Repeat (Columbia) 144 -23 14 1010 

28 VELVET REVOLVER Come On, Come In (Windup) 136 -6 3 810 

29+ SLOAN All Used Up (Sony BMG Canada) 136 -18 20 1310 

COLIN JAMES Far Away Like A Radio (MapleMusic /UMG)134 +6 2 1113 

15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays for the airplay week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. Indicates Cancon. 

REPORTERS 
Stations and their adds listed alphabetically by market 

KEYJ /Abilene, TX 
OM: James Cameron 
PD /AMD: frank Pain 

SOILWORK 
PROM KINGS 

CLUTCH 
RUN 

BURN SEASON 

WOBK/Albany, NY' 
PD/MD: Chili Walker 

1 CLUTCH 
HINDER 

NICKELBACK 

KZRK/Amarillo, TX 
MAO: Eric Slayler 

5 CASANOVAS 

5 SHINEDOWN 

WWWX/Appleton, WI' 
PO/MO: Guy Oark 

1 F00 FIGHTERS 

CASANOVAS 

WCHZ/Augusta, GA' 
0M: Harley Drew 
PG/TAD: Chock Williams 

3 NICKELBACK 

SHINEDOWN 
AVENGED SEVENFOLD 

KRAB/Bakersfield, CA* 
OM: Stem King 
PO/MD: Danny Spanks 
APE: Jared Mann 

No Adds 

WIYY/Banmore, MD* 
PO: Dave Hill 
APO/MD: Lob Hackman 
No Adds 

WCPRBiloxi, MS' 
OM: Jay Taylor 
pawl Fox 

APO/MD: Maynard 
8 3 DOORS DOWN 

SEETHER 

WKGBBinghamfon, NY 
OANPS): Jim Free 
APD/MD: nm Boland 

1 HINDER 

1 SMILE EMPTY SOUL 
1 SHINEDOWN 

WAAF/Boston, MA* 
MD: Mistress Cante 

THEORY OF A DEADMAN 

WYBB/Charleston, SC' 
OM/PO: Mike Allen 
No Adds 

WRXR/Chattanooga, TN' 
OM: Kots Van Dyke 

PO: Boner 
MD: Opie 

1 INSTITUTE 

SHINEDOWN 

3 DOORS DOWN 

AVENGED SEVENFOLD 

WZZN/Chicago,IL* 
PD: Bill Gamble 
APO: Stem Levy 

M : James VanOsdol 
1 AUDIOSLAVE 
1 FOO FIGHTERS 

SYSTEM OF A DOWN 

STAIND 

DOPE 

GREEN DAY 

KRQR/Chico, CA 
OM: Ron Woodward 
PUent. Dain Sandoval 
No Adds 

KILO/Colorado Springs, CO' 
DM: Rich Hawk 

PO: Ross Ford 
11 SHINEDOWN 

KBBM/Columbia, MO 
OM: Jack Lawson 
PO: Nathan McLeod 

FOO FIGHTERS 

MU/Columbus, OH' 
PO: Hal Fish 

APD/MD: Rend Hunter 
10 SMILE EMPTY SOUL 

3 DOORS DOWN 

AVENGED SEVENFOLD 

KBPI/Denver, CO* 
POIMO: WIOie B. 

AVENGED SEVENFOLD 

KAZRiDes Moines, IA' 
OM: Jim Schaefer 
PO: Ryan Patrick 

MD: Andy Hall 

1 10 YEARS 

WRIFBetroit, MI' 
0M O: Doug Podell 
AMMO: Mark Peminglon 

HINDER 
STORY OF THE YEAR 

CASANOVAS 

KRBR/Duluth 
0M/PD: Mark Fleischer 
MO: Joe Danger 
12 ROLLING STONES 
10 SHINEDOWN 
10 MUDVAYNE 

KNRQ/Euene, OR 
OM: Robin hadmIl 
PD: Al Sooft 

3 DOORS DOWN 

FOO FIGHTERS 

CASANOVAS 

WGBF/Evansville, IN 
OM: Mike Sanders 
P0: FaMoy 
APO/TAD: Slick Mtk 

3 SHINEDOWN 
1 AVENGED SEVENFOLD 

WWBN/Flint, MI' 
OM: Jay Patriotic 

PO: Botan Beddow 
APOIMD: Tony Latina 

PROM KINGS 
AVENGED SEVENFOLD 

KRZR/Fresno, CA' 
DM/PO: E. Curtis Johnson 
APOIMD: Rick Roddam 

FOO FIGHTERS 

HINDER 

SHINEDOWN 

WRQC/Ft. Myers, FL' 
PD: Lance Hale 
MD: Shawn "Milo" Fennell 

THEORY OF A DEADMAN 
SHINEDOWN 

WBYR/Ft. Wayne, IN' 
P0: Cindy Miller 
MD: Stiller 

AVENGED SEVENFOLD 

WRUF/Gainesville, FL' 
OMiPE: Harry Small 
APE: Monica Ria 

MO: Man Lehloh 
I FALL OUT BOY 

FAO FIGHTERS 

3 DOORS DOWN 

WKLQ/Grand Rapids, MI' 
0M: Brent Alberts 
POND: Damm Amens 

2 THOUSAND FOOT CRUTCH 
NO ADDRESS 
LIFE OF AGONY 

WZOR/Green Bay, WI 
PD: Roxanne Steele 

1 3 DOORS DOWN 

1 SMILE EMPTY SOUL 
1 THOUSAND FOOT KRUTCH 

1 SHINEDOWN 

WXQR/Greenville, NC* 
APERAD: Mar Lee 

1 SILVERSTEIN 

BLACK LABEL SOCIETY 
PROM KINGS 

WTPT/Greenville, SC' 
OMWO: Mart Hendrix 
MD: Smack Taylor 

DISTURBED 
SHINEDOWN 

WEM/Hagerstown 
OM: Rick Alexander 
PD/MD: Mike Holder 

3 DOORS DOWN 

WOXARiarrisburg, PA* 
MO: Nhon 
No Adds 

WCCC/Hartford, CT' 
PO: Michael Pisani 
APO/MD: Mim Kamryk 

AVENGED SEVENFOLD 
HINDER 

INSTITUTE 

WRTTIHuntsville, AL' 
0M: Rob Harder 
POIAO: Jimbo Wood 

RA 

PROM KINGS 

WRXW /Jackson, MS' 
PD: Johnny Maze 
MD: Brad Stevens 

2 SHINEDOWN 

KORC/Kansas City, MO' 
PD: Bob Edwards 

APORAD: Dave Frit 
No Adds 

KLFX/Killeen, TX 
POIMD: Bob Fonda 
17 ROBERT PLANT 8 STRANGE 

SENSATION 

17 INSTITUTE 

17 NICKELBACK 

17 POSHMONKEY 

WJXQ/Lansing, MI' 
PD: Bob Olsen 

4 SEVENDUST 
SHINEDOWN 

KOMP/Las Vegas, NV* 
P0: John Griffin 
MD: Big Marry 
No Adds 

KZCD/Lawton, OK 
PO: Don "Crider" Brown 
APO: David Combs 
31 NICKELBACK 

30 ROLLING STONES 
19 HINDER 

16 3 DOORS DOWN 

15 SHINEDOWN 
14 DEFAULT 

13 CHEVELLE 

8 THEORY OF A DEADMAN 

5 NINE INCH NAILS 

WXZZ/Lexington, KY' 
OM: Raben Lindsey 
PO: Jerome Fischer 
API): Twitdk 
MO: Miller 

3 DOORS DOWN 

KIBZILincoin, NE 
OM: Jim Steel 
PD: Tim Sheridan 
APO/M0: Spart/ 

RA 

SYSTEM OF A DOWN 

KOJE/Little Rock, AR' 
OM: Sonny Victory 
PORAO: Jell Pederson 
APO: Tessa Hall 

6 SHINEDOWN 

2 THOUSAND FOOT KRUTCH 

1 311 

FOO FIGHTERS 

WTFX/Loutsville, KY* 
MD: Frank Webb 

SEETHER 

DEFAULT 

KFMX/LubbodL, TX 
0M/PD: Was Nessmam 

6 SHINEDOWN 

5 CHEVELLE 

WJJO/Madison, WI' 
FO Randy Hawke 
APORAD: Blake Parton 

2 MASTODON 

CASANOVAS 

WGIRIManchester, NH 
PO: Alex James 
APE: Berit/ Pohohky 

INSTITUTE 

KFRO/McAllen, TX* 
OMD: Mex Dunn 
MO: Jeff DeWitt 

ROBERT PANT 8 STRANGE 

SENSATION 

CASANOVAS 

KBRE/Merced, CA 
PERAD: Mikey Martinez 
APO: Jason LaChance 

NO ADDRESS 
THOUSAND FOOT KRUTCH 

SHINEDOWN 

WLZR/Milwaukee, WI' 
PO, Sean Elliott 

MO: Marilynn Mee 
No Adds 

KXXR/Minneapolis, MN* 
0M: Dam Hamilton 
PO: Wade Linder 
APORAD: Pablo 

8 F00 FIGHTERS 

2 MASTODON 

KMRQIModesto, CA' 
0M: Max Miller 
PDRAD: Jack Paper 
APO: Matt Foley 

WHITE STRIPES 
AVENGED SEVENFOLD 

SEVENDUST 

WRATIMonmouth, NJ' 
OMIPD: Carl Craft 
APORAD: Robyn Lane 
No Adds 

WCLG/Morpantown, WV 
OMIPO: Jell Miller 
MD: Dam Murdock 

1 3 DOORS DOWN 

1 SHINEDOWN 
FOO FIGHTERS 

CASANOVAS 

WNORMorfolk, VA* 
PO: Haney Ko n 

APD/MD: Tim Parker 
DISTURBED 

KATT/Oklahoma City, OK' 
OMWO: Chris Baker 

MD: Jake Daniels 
1 INSTITUTE 

SEVENDUST 
ROBERT PLANT 8 STRANGE 

SENSATION 

WYYX/Panama City, FI. 
PD: Keith Allen 
APORAD: The Freak 

7 ILLOREAK 

WTKX/Pensacola, FL' 
PE: Joel Sampson 
APE/MO: Mark The Shark 

1 CHEVELLE 

3 DOORS DOWN 

WIXO/Peoria,IL 
OM: Ric Mogan 
PO/MAD: Mat Baran 
22 NICKELBACK 

WYSP/Philadelphia, PA' 
OMAS: Tim Saban 
APO: Gil Edwards 
MO: Spike 
No Adds 

KUPO/Phoenix, AZ' 
PD: JJ Jeffries 
MD: Larry McFeelie 

AVENGED SEVENFOLD 

NICKELBACK 
ILL NINO 

WXLP/Quad Cities, IA' 
OM: Darren Pitra 

PD: Dave Loma 
MO: Bill Stage 

1 FOO FIGHTERS 

KDOT/Reno, NV' 
0M: Jim McClain 
PO/MD: Jase Patterson 

4 SHINEDOWN 

WKOZISaginaw, MI' 
PO: Hosen 

1 INSTITUTE 

1 FEAR FACTORY 

THOUSAND FOOT KRUTCH 

STORY OF THE YEAR 

KISS/San Antonio, TX' 
PD/MO: LA Lloyd Hocud 
No Adds 

KIOZ/San Diego, CA' 
OM: Jim Richards 
PDIMD: Shawn Moran -Brown 

1 SHINEDOWN 

KURO/San Luis Obispo, CA 
OM/PO: Mdy Winlard 
M0: Stephanie Bell 
Nm Adds 

KXFX/Santa Rosa, CA' 
PD/MD: Todd Pre 

SHINEDOWN 

KISW/Seattle, WA* 
OM/PO: Dam Richards 
APO: nCadie 

MD: Mum 
2 MAST 
1 SHINEDOWN 

FOO FIGHTERS 

WHBZ/Sheboygan, WI 
P0: Ron Unmet 

5 ROLLING STONES 

5 NICKELBACK 

WRBRISouth Bend, IN 
OM/PD: Ron Mryter 
23 NICKEEBACK 

2 SHINEDOWN 
2 MUDVAYNE 

2 SYSTEM OF A DOWN 

KHTQ/Spokane, WA' 
MAD: Barry Bennet 

APO: Kris Siebtes 
5 3 DOORS DOWN 

4 AMERICAN HEAD CHARGE 

PROM KINGS 

CLUTCH 
FIVE. BOLT. MAIN 

WIZX/SIringfield, MA' 
PD: Neal Mirsky 
APO/AID: Courtney Ouim 

BLACK LABEL SOCIETY 
'DEFAULT 

KZRQ/Spnngfield, MO 
OM: Brad Hansen 
PO/MO: Chris Cannon 

1 CHEVELLE 
1 DEFAULT 

1 NICKELBACK 
1 SHINEDOWN 

WAOX/Syracuse, NY' 
OM Tom Mitchell 
PD: Meals 
APOMO: Don "Stone" Kelley 

SHINEDOWN 

WXTB/Tampa, FL' 
OM.: Brad Hardin 
PO :Brian Medlin 
MO, MIke Killabrew 
No Adds 

KXRX/Tri-Cities, WA 
M0 Steele 
12 3 !PAIRS DOWN 
7 SHINEDOWN 

WKLL/Utica, NY 
PD: Scott Petibone 

APO/MO: Tim Noble 
10 AVENGED SEVENFOLD 

10 NICKELBACK 

KFMW/Waterloo, IA 
ONVPO: Michael Crem 
MD: Craig Lane 

26 GODSMACK 
2 DISTURBED 
1 SHINEDOWN 

CASANOVAS 

SMILE EMPTY SOUL 
THOUSAND FOOT KRUTCH 

CHEVELLE 
AVENGED SEVENFOLD 

CLUTCH 
NICKELBACK 

WKOHIWausau, WI 
PD: Nick Summers 
MO: Dan Walenski 

6 MASTODON 

5 NICKELBACK 

3 RUN 

2 SOILWORK 

KICT/Wichita, KS' 
PO: Ray Michaels 
M0: Rink Thomas 

3 DOORS DOWN 

THOUSAND FOOT KRUTCH 

SHINEDOWN 

WBSX/WiIkes Barre, PA* 
OM: Jim Doman 
PP Chris Lloyd 
MD: James McKay 

AVENGED SEVENFOLD 

KATS/Yakima, WA 
OMA'O: Ron Hants 

2 SEVENDUST 

SHINEDOWN 

SEETHER 
FOO FIGHTERS 

WWIZ/Youngstown, OH' 
OM: Tim Roberts 

PO: Jim Loboy 
MO: Mo 

F00 FIGHTERS 

CASANOVAS 

BURN SEASON 

PoVEauci 
MEDIABASE 

'Monitored Reporters 

August 19, 2005 

88 Total Reporters 

58 Total Monitored 

30 Total Indicator 

Did Not Report, 
Playlist Frozen (2): 
WAMX/Huntington 
WZBH /Salisbury, MD 

J 
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ALTERNATIVE 
KEV/NSTAPLEFORD 
kstopleford@radioandrecords.com 

PART Two OF A TWO -PART SERIES 

MySpace Conquers 
The World 
The mega -portal looks to the future 

ast week we introduced you to the man behind the most - 
trafficked networking portal in the history of mankind. 

MySpace.com CEO Chris DeWolfe explained why 23 million 
people have joined his network and how the site has "democ- 
ratized" the marketing of music. This week he discusses radio's 
participation as MySpace prepares to join Rupert Murdoch's om- 
nipresent News Corp. 

Right this very second, millions and mil- 
lions of people are tooling around on My- 
Space. They're exploring the profile pages of 
other users while linking to old friends and 
making new ones based on shared interests. 
Music is often one of those interests, which is 

why more than 320,000 artists have created 
their own profiles in an organic and viral ef- 

fort to expose themselves to potential new 
fans. And it was only a matter of time before 
web -savvy radio personalities did the same. 

Get Embedded 

"It's kind of odd, 
the way our site 
grew," says DeWolfe. 

It had always been 
very big in Southern 
California and on the 
East Coast and in the 

big cities, and now it's growing everywhere. 
"One of the first areas to explode was Ha- 

waii, where I think 22% of the entire state's 
population is now on MySpace. The radio DJs 
were hip to it, so people would go on Hawai- 
ian vacations and listen to the radio, and 
they'd hear them talking about MySpace. 

"Those guys knew early on that this is a 

great place to promote themselves and keep 
up- to-date with their listeners and let them 

know what's going on. Now it's a pretty com- 
mon occurrence for a DJ to have his or her 
own profile page. It's almost becoming a giv- 
en." 

MySpace works for radio because huge 
clumps of listeners are already using the site. 
"The fans are there, for sure," DeWolfe says. 
"So it's a natural place for people on the ra- 
dio to create a communication mechanism 
and to reach out to 23 million potential new 
fans. 

"The DJs are a great parallel to the bands 
that are using the site. It's an easy way for 

vimyspace.com 
a place for friends 

"It's a pretty 

common 

occurrence for a DI 

to have his or her 

own profile page. 

It's almost 

becoming a given." 
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them to get embedded in the lifestyle of the 
people who are using Myspace." 

Even A DJ Can Do It 

Sounds good: Put up a simple profile page; 
list your radio station, your shift, your favor- 
ite bands, your hilarious anecdotes about 
meeting rock stars; and barn! 23 million peo- 
ple have access to you. If I were a DJ, I'd short- 
en my name and get my ass on MySpace. And 
the best part is, it's easy. 

"A DJ creates his or her own page on My- 
Space, just like anyone else," DeWolfe says. 
"It would list what they're into. Then they can 
say on the air, 'Hey, my MySpace page is row. 
myspace.com- slash -whatever- their -name -is. 

"From there, everyone on MySpace - and 
those off MySpace - can come to the site and 
choose to become one of the DJ's friends. 
That's when the DJ can start communicating, 
either via our bulletin feature or by sending 
messages directly" 

DeWolfe points out that the interaction be- 
tween radio personalities and MySpace users 
is completely organic. It also grows virally be- 
cause the whole idea behind MySpace is that 
you can send direct messages to the people 
you choose to communicate with. 

"A lot of people don't do that via e -mail 

Show Me The Money 
KROQ's Matt Smith expounds on life, the Lakers and leaving 

There goes Matt. In the zaniest career twist since Magic Johnson host- 
ed his own talk show, the man they call "Money" is giving up his MD 
duties at KROQ /Los Angeles in order to take over the pre -game and 
halftime broadcasts for the Los Angeles Lakers on crosstown KLAC 
(XTRA Sports 570). No, seriously. He really is. 

In 1993 Smith snuck into KROQ while still in college, 
screening phones for The Kevin & Bean Show. In '95 he 

segued into the promo business at London Records, jumping 
to DreamWorks in '98. That was also the year he rejoined 
Kevin & Bean as their resident sports expert. Then, in 2004, 
he landed the coveted MD gig at KROQ. 

Just before Matt left Alt World in favor of Sports World, we 

got him to offer some words of wisdom. And as he leaves, we 
salute him for forging a career path that makes absolutely no 

sense whatsoever. Matt Smith 

R &R: As a longtime resident of Southern California, what has KROQ meant to 

you? 
MS: KROQ is an institution, and to be affiliated with it was an honor. The people 

there are like family, really. The best way I can describe it is, my dad works on a 

casino boat in Northwestern Indiana, and about once a week someone knows 
what he's talking about when he says his son works for KROQ. 

R &R: What will you miss most about KROQ? 

MS: No doubt, the people. There isn't a bad person in this building. I'll also 
miss the soda machine. It's a great one; it's even got Mountain Dew. 

R &R: How did the whole Lakers thing come about? 
MS: Don Martin, GM of XTRA Sports, called me up and said I was his guy for 

the job. I thought about it for a good three seconds and agreed with him. 
R &R: As you prepare for your new gig, what are you most excited about? 
MS: There are a million things: 1. I'm the host. It's my show. 2. It's the freakin' 

Lakers, one of the top three franchises in all of sports. 3. Being part of a brand - 
new chapter for a team that has a long and storied tradition. 4. I'm a big NBA 

guy, so being close to every team will be a dream come true. 
R &R: Before the season starts, what will you be doing? 
MS: A ton of research, getting to know everyone in the organization from the 

bottom to the top and probably talking to myself a whole lot for practice. 
R &R: In 50 years, do you see yourself as a crotchety old man in a plaid blazer 

talking about sports? 
MS: Sure, that works. 

links off radio -station websites because it 
might be deemed creepy in some ways," he 
says. "But on MySpace the behavior is al- 
ready there; everyone is interacting with 
everyone else. It makes it easy to send a DJ 

or a band a message, just to reach out and 
say hi." 

Traffic to profile pages can be accelerated by 
on -air mentions, allowing jocks to self-pro- 
mote while involving themselves in the daily 
routine of their most web -savvy listeners. "It's 
pretty easy for users to find the type of peo- 
ple they're looking for," DeWolfe says. 

"Just like any content on MySpace, the news 
that a certain DJ has added a page to the site 
spreads virally because listeners add the DJ to 
their Friends lists, and all their existing friends 
see that and add the DJ to their lists too. It 

spreads on its own in a very organic way" 

Hitting The Jackpot 

Not only have the radio and music indus- 
tries noticed the power of MySpace, so has the 
international mega -corporate community. 
News Corp., in fact, is on the verge of laying 
out $580 million for the portal. 

DeWolfe says, "I can't talk about it too much 
because the deal isn't officially closed yet. But 

the way we looked at this fro' rom the very be- 
ginning was that any media company would 
help us expand internationally, given their glo- 

bal footprint. 
"That was one of our primary objectives, to 

expand quickly, and a company like News 

Corp helps us. They also give us more resourc- 
es to build out whatever features we have in 
our product pipeline. 

"It all fits together pretty nicely, because 
everything we do on our site is completely 
driven by user input. My partner, [MySpace 
President] Tom Anderson, is actually added 
as everyone's first friend. If anyone has a 

comment or a question or a request for a new 
feature or a way to make the site better, they 
send it directly to him. 

"We catalog all those messages and look at 
them on a daily basis. That dictates what we 
build on our site and how we run our busi- 
ness. It seems like a simple idea, but we're 
lucky enough to have a direct- feedback mech- 
anism that we can execute from." 

What are DeWolfe and Anderson going to 
do with their half- billion dollars? "The addi- 
tional resources will help us build what our 
users want," DeWolfe says. "And it will help 
us do so more quickly. We still have total con- 
trol over MySpace, and there are logical rea- 

sons for that. 
"News Corp. is investing a lot in this deal, 

and they understand that we're not the only 
company that entered the networking space. 
We took a little bit of a different tack, and we're 
the one that emerged on top with by far the 
largest user base and the most activity because 
of our strategy and execution. 

"Because of that, they have a great deal of 

trust in what we're doing, and they want to 
Continued on Page 70 
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ARTIST TITLE LABEL /S) 
TOTAL 
PLAYS 

+ 1- 
PLAYS 

TOTAL 

AUDIENCE 

100) 

WEEKS ON 

CHART 

TOTAL STATIONS! 
ADDS 

GORILLAZ Feel Good Inc. (Virgin) 2610 +129 134051 20 7110 

F00 FIGHTERS Best Of You (RCA /RMG) 2537 -199 126675 17 7510 

GREEN DAY Wake Me Up When September Ends (Reprise) 2175 -6 111589 11 7311 

STAIND Right Here (Flip /Atlantic) 2169 +90 97913 13 6910 

SEETHER Remedy (Wind -up) 2115 -24 90998 19 6510 

NINE INCH NAILS The Hand That Feeds (Interscope) 1778 -202 105313 22 7710 

311 Don't Tread On Me (Volcano /Zomba Label Group) 1757 +238 84320 4 7610 

AUDIOSLAVE Doesn't Remind Me (Interscope/Epic) 1625 +105 70730 8 73(2 

WEEZER Beverly Hills (Geffen) 1588 -103 85996 21 7310 

BECK Girl (Interscope) 1581 +2 59896 12 7011 

FALL OUT BOY Sugar, We're Gain' Down (island /IDJMG) 1550 +131 87079 14 6110 

WEEZER We Are All On Drugs (Geffen) 1359 +107 61004 7 7511 

MY CHEMICAL ROMANCE Helena (Reprise) 1307 -79 56759 24 6010 

NINE INCH NAILS Only (Interscope) 1284 +147 53890 4 7313 

RISE AGAINST Swing Life Away (Geffen) 1249 +95 55900 15 5812 

SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 1238 -173 59971 21 6510 

SWITCHFOOT Stars (Columbia) 1224 +56 58546 7 6311 

KILLERS All These Things That I've Done (Island /IDJMG) 1104 +61 62998 7 5512 

COLDPLAY Speed Of Sound (Capitol) 987 -198 41562 17 5210 

SYSTEM OF A DOWN Question! (American /Columbia) 979 +123 40803 5 6115 

TRAPT Stand Up (Warner Bros.) 974 +7 29857 5 54(2 

WHITE STRIPES My Doorbell (Third Man /V2) 893 +33 48271 5 5112 

TAPROOT Calling (Atlantic) 802 +33 21810 7 4510 

HOT HOT HEAT Middle Of Nowhere (Sire /Reprise) 764 +32 52346 12 4111 

DISTURBED Stricken (Reprise) 748 +61 24295 3 4510 

CROSSFADE Colors (Columbia) 714 -120 17872 12 3810 

30 SECONDS TO MARS Attack (Immortal /Virgin) 678 +61 22471 9 4212 

NICKELBACK Photograph (Roadrunner /IDJMG) 638 +430 28487 2 47112 

COLD Happens All The Time (Flip /Laval 566 +60 21337 8 3712 

JACK JOHNSON Good People (Brushfire /Universal) 530 +20 26676 6 3111 

OUR LADY PEACE Where Are You (Columbia) 505 +19 18900 4 3914 

OFFSPRING Can't Repeat (Columbia) 497 279 23564 15 4010 

10 YEARS Wasteland (Republic /Universal) 487 +57 14453 8 3011 

HAWTHORNE HEIGHTS Ohio Is For Lovers (Victory) 459 +52 14786 10 3311 

DISTURBED Guarded (Reprise) 410 +12 15840 7 1510 

WHITE STRIPES Blue Orchid (Third Man /V2) 380 57 15275 17 1910 

DARK NEW DAY Brother (Warner Bros.) 375 -7 11022 10 1910 

INSTITUTE Bullet -Proof Skin (lnterscopel 356 +121 10968 2 3115 

DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 330 +49 25997 2 3017 

BREAKING BENJAMIN Rain (Hollywood) 322 83 12274 7 2410 

COLDPLAY Fix You (Capitol) 320 +54 25948 3 40124 

CHEVELLE Panic Prone (Epic) 317 -13 7248 3 2611 

3 DOORS DOWN Live For Today (Republic /Universal) 309 +156 7703 1 2813 

FRAY Over My Head (Cable Car) (Epic) 305 +31 7695 4 2210 

DEFAULT Count On Me (TVT) 293 -1 12605 3 2011 

SHINEDOWN Save Me (Atlantic) 268 +250 11186 1 26114 

AVENGED SEVENFOLD Bat Country (Warner Bros.) 266 +104 26519 1 31110 

THEORY OF A DEADMAN Hello Lonely... (Roadrunner /IDJMG) 221 +12 6755 2 2011 

STEREOPHONICS Dakota (You Made Me Feel Like The One) (V2) 212 127 9559 16 1710 

FINCH Bitemarks And Bloodstains (One More Fall) (Geffen) 202 -36 6726 3 1710 

79 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron 
Inc.).© 2005 Radio & Records. 

POWERED. 

11EDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

COLDPLAY Fix You (Capitol) 24 

FRANZ FERDINAND Do You Want To (Domino /Epic) 17 

SHINEDOWN Save Me (Atlantic) 14 

NICKELBACK Photograph (Roadrunner /IDJMG) 12 

AVENGED SEVENFOLD Bat Country (WarnerBros.) 10 

F00 FIGHTERS Doa (RCA /RMG) 9 

STORY OF THE YEAR We Don't Care Anymore (Maverick /Reprise) 8 

DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 7 

ALL -AMERICAN REJECTS Move Along (Interscope) 6 

EXIT Don't Push (Windup) 6 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELS) 

NICKELBACK Photograph (Roadrunner /IDJMG) 

SHINEDOWN Save Me (Atlantic) 

311 Don't Tread On Me (Volcano /Zomba Label Group) 

3 DOORS DOWN Live For Today (Republic /Universal) 

NINE INCH NAILS Only (Interscope) 

FALL OUT BOY Sugar, We're Goin' Down (ls/and /IDJMG) 

GORILLAZ Feel Good Inc. (Virgin) 

SYSTEM OF A DOWN Question! (American /Columbia) 

INSTITUTE Bullet -Proof Skin (Interscope) 

WEEZER We Are All On Drugs (Geffen) 

NEW & ACTIVE 

TOTAL 

PLAY 

INCREASE 

MUDVAYNE Forget To Remember (Epic) 

Total Plays: 189, Total Stations: 18, Adds: 4 

HEAD AUTOMATICA Beating Heart Baby (Warner Bros.) 

Total Plays: 183, Total Stations: 14, Adds: 0 

CAKE The Guitar Man (Columbia) 

Total Plays: 156, Total Stations: 8, Adds: 0 

F00 FIGHTERS Doa (RCA /RMG) 

Total Plays: 142, Total Stations: 16, Adds: 9 

MEGAN MCCAULEY Die For You (Wind -up) 

Total Plays: 141, Total Stations: 10, Adds: 0 

MXPX Wrecking Hotel Rooms (SideOneDummy) 

Total Plays: 135, Total Stations: 12, Adds: 0 

PEPPER Give It Up (Volcom Entertainment /Lava) 

Total Plays: 130, Total Stations: 10, Adds: 0 

DREDG Bug Eyes (Interscope) 

Total Plays: 127, Total Stations: 10, Adds: 0 

ARMOR FOR SLEEP Car Underwater (Equal Vision) 

Total Plays: 113, Total Stations: 9, Adds: 0 

ALL-AMERICAN REJECTS Move Along (lnterscope) 

Total Plays: 109, Total Stations: 11, Adds: 6 

+430 

+250 

+238 

+ 156 

+147 

+131 

+ 129 

+123 

+121 

+107 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

Emp1iigit Pricing Plan 
You Pay What We Pay 

We've Eliminated the Sales Commissions 
Until Labor Day, and are Passing the 
Savings - Up to 20% - on to You! C.'Elill 

1 - mom The Music Testing Specialists. 
r MuC www.ComQuestMusicTesting.com 

619- 659 -3600 
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WRWK/Toledo, OH' 
OM: Tim Roberts 
P0: Dan McClintock 
APO/MD: Carolyn Slone 

2 RISE AGAINST 

COLDPLAY 

F00 FIGHTERS 

WJZJ/Traverse City, MI 
OM: April Hurley-Rose 
PD: Nate Rose 
MD: Chad Barron 
9 10 YEARS 

NICKELBACK 

KFMA/fucson, AZ' 
PD: Matt Spry 
MD: Stephen Kallao 
17 ALL -AMERICAN REJECTS 

4 DEATH CAB FOR CUTIE 

KMYZ/Tuloa, OK' 
PO: Corbin Pierce 
10 NICKELBACK 

SHINEDOWN 

FRANZ FERDINAND 

COLDPLAY 
ALL -AMERICAN REJECTS 

WPBZ/W. Palm Beach, FL' 
PO: John O'Connell 
MD: Nik Rivers 

1 SOCIALBURN 
AVENGED SEVENFOLD - 

NICKELBACK 
VAUX 

WWDC/Washington, DC' 
OM/PD: Joe Bevilacqua 
APO/MD: Donielle Flynn 

TRAPT 
O.A.R 
SHINEDOWN 

WSFM/Wilmington, NC 
PO/MD: Mike Kennedy 

5 3 DOORS DOWN 

5 SHINEDOWN 

POWERED : 

MEDIADASE 
'Monitored Reporters 

93 Total Reporters 

79 Total Monitored 

14 Total Indicator 

Did Not Report, Playlist 
Frozen (2): 
WFXH/Savannah, GA 
WKZQ/Myrtle Beach, SC 

J 

August 19, 2005 ALTERNATIVE 

fitelheMusic.com 
MNIIIrCYC 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 8/19/05 

Artist Title (Label) TW LW Familiarity Burn 
Persons 

18 -34 
Men 

18 -34 
Women 
18 -34 

FALL OUT BOY Sugar, Were Goin' Down (Island /IDJMGI 4.19 4.28 85% 15% 4.12 3.91 4.29 

GREEN DAY Wake Me Up When September Ends (Reprise) 4.16 4.12 86% 16% 4.35 4.25 4.44 

GORILLAZ Feel Good Inc. (Virgin) 4.14 4.18 92% 19% 4.24 4.19 4.27 

MY CHEMICAL ROMANCE Helena (Reprise) 4.07 4.05 87% 16% 4.05 3.82 4.23 

OFFSPRING Can't Repeat (Columbia) 4.05 4.03 85% 15% 3.89 3.99 3.80 

F00 FIGHTERS Best Of You (RCA /RMG) 4.01 4.09 96% 29% 3.96 3.87 4.04 

WEEZER Beverly Hills (Geffen) 4.00 3.93 98% 38% 3.98 4.11 3.87 

RISE AGAINST Swing Life Away (Geffen) 3.94 4.15 67% 9% 3.96 3.78 4.13 

NINE INCH NAILS The Hand That Feeds (lnterscope) 3.91 3.86 91% 28% 3.84 3.78 3.90 

SEETHER Remedy (Wind -up) 3.90 3.86 91% 21% 3.75 3.66 3.82 

CROSSFADE Colors (Columbia) 3.90 3.75 69% 12% 3.74 3.55 3.92 

KILLERS All These Things That I've Done (Island /IDJMGI 3.85 3.91 79% 18% 3.75 3.53 3.95 

STAIND Right Here (f(ip /At /antic/ 3.82 3.64 85% 20% 3.82 3.70 3.92 

WEEZER We Are All On Drugs (Geffen) 3.80 3.74 73% 13% 3.69 3.82 3.59 

HOT HOT HEAT Middle Of Nowhere (Sire /Reprise) 3.78 3.74 47% 7o/u 3.58 3.32 3.79 

AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 3.73 3.49 58% 9% 3.70 3.78 3.63 

311 Don't Tread On Me (Volcano /Zomba label Group) 3.71 - 57% 11% 3.75 3.65 3.83 

SWITCHFOOT Stars (Columbia) 3.69 3.71 65% 12% 3.58 3.46 3.69 

NINE INCH NAILS Only (lnterscope) 3.69 - 61% 11% 3.63 3.52 3.72 

TRAPT Stand Up (Warner Bros.) 3.61 3.50 61% 11% 3.48 3.45 3.51 

SYSTEM OF A DOWN B.Y.O.B. (American/Columbia) 3.60 3.59 90% 32% 3.59 3.73 3.48 

SYSTEM OF A DOWN Question! (American /Columbia) 3.56 - 59% 14% 3.42 3.35 3.48 

DISTURBED Stricken (Reprise) 3.56 - 54% 11% 3.37 3.25 3.49 

BECK Girl ( lmerscope) 3.55 3.63 70% 19% 3.53 3.53 3.53 

COLDPLAY Speed Of Sound (Capita° 3.46 3.68 92% 40% 3.41 3.38 3.43 

TAPROOT Calling ( Atlantic) 3.46 3.48 41% 9% 3.29 3.26 3.33 

WHITE STRIPES Blue Orchid (Third Man /V2) 3.28 3.44 80% 29% 3.33 3.37 3.29 

TRANSPLANTS Gangsters & Thugs (La Salle /Atlantic) 3.16 3.36 58% 19% 3.11 2.98 3.23 

Total sample size is 316 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very much). 

Total lamiliarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 

are tired of hearing the song. Songs must have 40% familiarity to appear on survey Sample composition is based on persons 12 +. Persons are 

screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant 

to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered trademark 

of RateTheMusic.com. The RTM system. is available for local radio stations by calling 818- 377 -5300. RateTheMusic.com data is provided by 

`Mediabase Research, a division of Premiere Radio Networks. J 

MySpace Conquers.... 
Continued from Page 68 

see that success continue. From a logi- 
cal standpoint, they're going to let 
MySpace rim as it is." 

No Fear Of Backlash 

Unlike some "indie" radio stations 
that have been bought up by mega - 
broadcasting empires, MySpace 
doesn't expect an anti- corporate back- 
lash. DeWolfe says, "That's been a 
concern for us, but we're not altering 
our course at all, so we feel pretty 
good about what's going to happen 
next. 

"For example, the music aspect of 
MySpace has always been about art- 
ists and getting the music out to the 
masses. From that standpoint, we've 
always made sure that we feature in- 
dependent artists, and we've made a 
commitment to keep our site free for 
them. We absorb -a- lot of streaming 
and database -management costs. 

"In addition, all of our content is 
created by the users, so the dynamics 
of the site aren't going to change be- 
cause we're not programming the site 
in any particular way. The content is 
updated by the users, MySpace is a 

"The whole idea behind 

MySpace is that you can 

send direct messages to 

the people you choose to 

communicate with." 

"The content is updated 

by the users, MySpace is 

a stand-alone website, 

and the plan is to keep it 
that way." 

stand -alone website, and the plan is to 
keep it that way. We're going to let the 
users determine what happens next, 
and that's what keeps us organic and 
interesting." 

As with radio listenership, the 
MySpace community features a fero- 
ciously vocal core that represents a 
small part of the overall audience. 
"The reaction to the News Corp deal 
varies," DeWolfe says. "The average 
person is just using the site, and they 
probably don't think about it at all. 
They're just happy to log in every day 
and do whatever they want to do, 
whether it's discover new music, 
check in with old friends or figure out 
what they're going to do on the week- 
end. 

"There are others who are con- 
cerned, but keeping them happy is 
just a function of continuing to do 
what we're doing and executing on 
our plan of doing what our users tell 
us they want us to do. We just have to 
show them. 

"The idea of 'proving anything' is 
maybe too strong á term. We're just 
going to stay the course, because our 
users like the site the way it is now." 

REPORTERS 
Stations and their adds listed alphabetically by market 

WEOX /Albany. NY 
PD. WRlohee 
MD. Nikki Alexander 

CAESARS 
EXIT 
B.R M.C. 
FRANZ FERDINAND 

WHRL/Albaay, NY' 
OM: John Cooper 
PD: Lisa Bielle 
No Adds 

KTEG /Albuqauerque, NM' 
OM/PD: Bill May 
APD: Judi Civerolo 
MD: Aaron "Buck" Burnett 
No Adds 

WNNX/Atlanta, GA' 
OM/PO: Leslie Fram 
MO: Jay Hann 

1 AVENGED SEVENFOLD 
1 MADNESS 

FRANZ FERDINAND 
AQUALUNG 
SYSTEM OF A DOWN 

WJSEJAtlantic City, NJ' 
PO: Scon Reilly 

PROM KINGS 
MOTION CITY SOUNDTRACK 
COLDPLAY 
ABANDONED POOLS 
EXIT 

WAEG /Augusta, GA' 
OM: Ron Thomas 
PO: J.D. Nunes 

COLDPLAY 
AVENGED SEVENFOLD 

KROX/Austin, TX' 
OM: Jett Carrel 
PO: Lynn Barstow 
MD: Toby Ryan 

5 COLDPLAY 

WHFS/Baltimore, MD' 
8 SYSTEM OF A DOWN 

3 COLDPLAY 
FRANZ FERDINAND 

KNXXBaton Rouge, LA' 
OM/PD: Dave Dunaway 
APD: Phillip Kish 
MD: Darren Gauthier 

2 SHINEDOWN 
MOTION CITY SOUNDTRACK 
COLDPLAY 
EXIT 
DEATH CAB FOR CUTIE 

WRAX/Binningham, AL' 
P0: Ken Wall 
MD: Mark Lindsey 

KILLERS 
COLDPLAY 
WHITE STRIPES 
SHINEDOWN 

KOXR/Boise, ID' 
OM: Dan McColly 
P0: Eric Kristensen 
MD: Jeremi Smith 

3 NICKELBACK 
MUDVAYNE 
STELLASTARR' 

WBCNBoston, MA' 
PD: Dave Wellington 
APD/MD: Steven Strick 

TRAPT 
B.R.M.0 
NICKELBACK 
FRANZ FERDINAND 

WEDGButtalo, NY' 
PD: Kerry Gray 
MD: ENI Jim 
No Adds 

WBT7JBurlington' 
OM/PD: Man Grasso 
APD/MD: Kevin Mays 
15 COLDPLAY 

6 DEATH CAB FOR CUTIE 

4 FOO FIGHTERS 

WAVF/Charlestoo,SC' 
PD: Dave Rossi 
MO: Suzy Boe 

28 GREEN DAY 

28 COLDPLAY 

WEND/Charlotte' 
OM: Bruce Logen 
Po/A10: Jack Daniel 

1 NICKELBACK 
1 SHINEDOWN 

WEEZER 

WKOX/Chicago, IL' 
P0: Mike Stem 
APD/MD: Jacem Jackson 

1 AVENGED SEVENFOLD 
FRANZ FERDINAND 

WAOZ/Cincinnati, OH' 
PO/PAD: Jeff Nagel 
13 STORY OF THE YEAR 

4 KILLERS 
1 RISE AGAINST 

FRANZ FERDINAND 

WXTM/Cleveland, OH' 
PD: Kim Monroe 
APD' Dom Namelle 
MD: Tim "Slats- 

IRAN? FFRDINAND 

WARO/Columbia, SC' 
PD: Dave Stewart 

4 SHINEDOWN 
MOTION CITY SOUNDTRACK 

COLDPLAY 

WWCD/Calumbus, OH' 
OM: Randy Malloy 
PD: Andy "Andyman" Davis 
MD: Jack Devons 

CULOPLAY 
OUR LADY PEACE 

STELLASTARR' 

KDGE/Dallas, TX' 
OM: John Roberts 
PD: Duane Doherty 
APO/MD: Alan hp 

1 ALL -AMERICAN REJECTS 

OUR LADY PEACE 
INSTITUTE 

AVENGED SEVENFOLD 

WXEG/Daylon, OH' 
OM: Tony Tilford 
PO: Steve Kramer 
APO/MD: Boomer 

4 NICKELBACK 

KTCL/Demer, CO' 
Po: Mike O'Connor 
APD/MD: Ned 
10 BECK 

CIMX/Detroit, MI' 
P0: Murray Brookshaw 
APD: Vince Canova 
MD: Matt Franklin 

MOBILE 
FRANZ FERDINAND 

KXNA/Fayetteville, AR 
PD/MD: Dare Jackson 
17 F00 FIGHTERS 

WYSK/Fredericksburg, VA 
OM/PD: Paul Johnson 
AMMO: Tm Clarke 

2 KILLERS 
2 RISE AGAINST 

COLDPLAY 

KFRR/Fresno, CA' 
PD: Reverend 
APD/MD: Jason Squires 

2 COLDPLAY 

KKPL/Fl. Collins, CO' 
OM/PO: Mark Callaghan 
M0: Boomer 

JACK JOHNSON 
DEATH CAB FOR CUTIE 

WJBX/A. Myers, FL' 
PD: Jobs Rua 
MO: Jeff ZNo 

3 SHINEDOWN 
1 HAWTHORNE HEIGHTS 

WGRD/Grand Rapids, MI' 
Po : Jam Tarrants 

COLDPLAY 
ABANDONED POOLS 
EXIT 
FRANZ FERDINAND 

WXNR/Greenville, NC' 
OM: Bruce Simel 
PD: Jett Sanders 
APD/MD: Sully 

10 YEARS 

COLD 
NICKELBACK 
SHINEDOWN 

KUCD/HOnalulu, HI' 
0M: Paul Wilson 
PD: Jamo Ryan 
MD: Mortuary Chris 

ABANDONED POOLS 
RA 

KTBZ/Houston, TX' 
PD: Vince Richards 
MD: Don Jamien 

8 HINDER 
7 SHINEDOWN 
5 INSTITUTE 

MOTION CITY SOUNDTRACK 

WRZXAndianapolis, IN' 
PD: Lenny Diana 
MD: Michael Young 
No Adds 

WPWJacksonville, FL' 
OM: Gail Austin 
PEI/MD: Chad Chantey 

MUDVAYNE 

WRZK/Johnson City' 
MAD: Scott Onks 

HOT HOT HEAT 

COLD 

WTZR /Johnson City' 
OM/PD: Bruce Clark 
APO: Loki 

1 INSTITUTE 
NICKELBACK 
CHEVELLE 
3 DOORS DOWN 
THEORY OF A DEADMAN 
MUDVAYNE 
30 SECONDS TO MARS 
STELLASTARR' 

KRBZ/Kaursas City, MO' 
OM: Greg Bergen 
PD: Lazio 
MD: Jason Ulanel 
17 COLDPLAY 

2 FOO FIGHTERS 
2 COHEED AND CAMBRIA 

STORY OF THE YEAR 

WNFZ/Knooville, TN' 
OM: Terry Gillingham 
PD: Anthony "Road/" Proffitt 
APD/h10: Valerie Hale 

SYSTEM OF A DOWN 

KFTERatayette,LA' 
PO: Scoli Penin 
MD: Roger Pride 

COLDPLAY 
OUR LADY PEACE 

KXTEILas Vegas, NV' 
PO: Chris Ripley 
MD: Carly Brown 

FOO FIGHTERS 

SHINEDOWN 

KROO/Los Angeles, CA' 
Po: Kevin Weatherly 
APD: Gene SandAloom 
MD: Lisa Worden 

1 NINE INCH NAILS 

FOO FIGHTERS 
FRANZ FERDINAND 

WLRS/Louisville, KY' 
OM: J.D. Kurres 
PD: Aintree Fitzgerald 
MD: Joe Stamm 

1 SHINEDOWN 
AVENGED SEVENFOLD 

WMAD/Madison, WI' 
OM: Mike Ferris 
PO: Brad Savage 

2 STORY OF THE YEAR 

1 AVENGED SEVENFOLD 

OUR LADY PEACE 

WMFS/Memphis, TN' 
0M/PD: Rob Cressman 
MD: Sydney Nabors 
No Adds 

WLUM/Milwaukee, WI' 
PO. Kenny Neumann 
MD: Chris Calel 

3 DOORS DOWN 

COLDPLAY 
EXIT 

WHTG/MOnmouth, NJ' 
PD: Mike Garin 
APD/MD: Boar Phillips 
19 COLDPLAY 

8 ALL- AMERICAN REJECTS 

EXIT 

COHEED AND CAMBRIA 

KMBYAMonterey, CA' 
PDAAD: Canny Mks 

COLDPLAY 

WBUZ/Nashville, TN' 
OM: Jim Patrick 
PO/MD: Russ Schenck 

8 SILVERSTEIN 
4 COLE/PLAY 

ABANDONED POOLS 
EXIT 

STORY OF THE YEAR 
CLOUD ROOM 

10010/New Orleans, LA' 
PD: Sig 
MO: Vydre 
/ PROM KINGS 
3 WHITE STRIPES 

SHINEDOWN 

WRRV/Mewburgh, NY' 
Po: AWWew Boris 
ND: Bel Dan 

1 COLDPLAY 
F00 HGHTERS 

WROX/Norlolk, VA' 
OM: Jay Michaels 
PD: Michele Diamond 

1 INSTITUTE 
1 DEATH CAB FOR CUTIE 

COHEED AND CAMBRIA 
COLDPLAY 

KORX/Odessa, TX 
PO: Michael Todd 

APO: DM 

24 HOT HOT HEAT 
17 ALL -AMERICAN REJECTS 
17 RYAN CABRERA 
17 NICKELBACK 
17 GAVIN DEGRAW 
17 3 DOORS DOWN 

17 CLICK FIVE 

KHBZ/Oklahoma City, OK' 
OM: Tom Travis 
PO/MD: Jimmy Barreda 
14 ALL- AMERICAN REJECTS 

WJRR /Orlando, FL' 
OM: Adam Cook 
P0: Pal Lynch 
APD: Rick Everett 
MD: Brian Dickenara 

2 NICKELBACK 

WOCL/Orlando, FL' 
PD: Bobby Smith 
No Adds 

KMRJ/Palm Springs, CA 
OM/PD: Thomas Mitchell 
APO/PAD: Dwight Amold 

1 COLDPLAY 
AVENGED SEVENFOLD 
10 YEARS 

KEDJ/PhoeniD, AZ' 
OM: Nancy Stevens 
PD: Marc Young 
MD: Robin Nash 

COLDPLAY 
FRANZ FERDINAND 

KZON/Phoenio, AZ' 
Po: Chris Patyk 
MD: Millie Lewis 
No Adds 

WXDX/Pittsburgh, PA' 
OM/PD: John Moschina 
M0: Vinnie Ferguson 

1 INSTITUTE 
05DI0SLAYE 

WCYY/Portland, ME 
MD: Brian James 
16 HAWTHORNE HEIGHTS 

15 NICKELBACK 
10 STELLASTARR' 

SHINEDOWN 
FRANZ FERDINAND 

COLDPLAY 
AVENGED SEVENFOLD 
OUR LADY PEACE 

KNRK/Partland, OR' 
PD: Mark Hamilton 
APD: Jaime Cooley 

4 IDLEWILD 
FRANZ FERDINAND 

WBRU/Providence, RI' 
PD: Seth Resler 
APD: Sarah Rase 
MD: Chris Novelle 

3 STORY OF THE YEAR 

1 SHINEDOWN 
30 SECONDS TO MARS 
ALL- AMERICAN REJECTS 

SWITCHFOOT 
DEATH CAB FOR CUTIE 

KRZOBeno,NV' 
PO/AD: Mal Diablo 

FOO FIGHTERS 
FRANZ FERDINAND 

LOVEMAKERS 

WDYL/Richmond, VA' 
PD: Mike Murphy 
MD: Dustin Matthews 

4 AVENGED SEVENFOLD 
NINE INCH NAILS 

WRXL/Richmond, VA' 
OM: Bill Cahill 
PD/M0: Casey Kmkawski 

3 NICKELBACK 

2 MUDVAYNE 
3 DOORS DOWN 

KCXX/Riverside, CA' 
PO: Jake Weber 
APD/MD: Bobby Salo 

5 PENNYWISE 
5 STELLASTARR' 
4 DEATH CAB FOR CUTIE 

FRANZ FERDINAND 

F00 FIGHTERS 

WZNE/Rochester, NY' 
OM: Stan Main 
PD: Jell Sottalano 
26 NICKELBACK 
16 SHINEDOWN 

STORY OF THE YEAR 

KWOD/Sacramento, CA' 
OM: Curtiss Johnson 
PO: Jim Robinson 
MD: Hill Jordan 

COLDPLAY 

KXRK/SaIt Lake City, UT' 
OM: Man Hague 
PD: Todd Noker 
APD: Corey O'Brien 
MD: Mie Fulkin 
14 STORY OF THE YEAR 

1 STELLASTARR' 

KBZT/San Diego, CA' 
P0: Garet/ Michaels 
APD: Mike Harnen 
MD: Mike Halloran 

FRANZ FERDINAND 

XTRA/San Diego, CA' 
P0. Kevin Staple rd 
MD: Marty Whitney 

FRANZ FERDINAND 

KITS/San Francisco, CA' 
PD: Sean Ornery 
APO/MD: Aaron Aoelsen 
No Adds 

KCNL/San Jose, CA' 
OM,PD. John Allers 
APD: Roh Ayala 

4 BARBA.JE 

KJEE/Santa Barbara, CA 
P0: Eddie Gutierrez 
MD: Dave Hanacek 

2 DEATH CAB FOR CUTIE 

CAKE 

WTZB/Saraseta, FL' 
OM: Ron White 
Po: Ron Miller 

1 AVENGED SEVENFOLD 

DEFAULT 
FOO FIGHTERS 

Sirius Alt NaOOn/Satellite 
OM: Gary Schoenweaer 
PD: Rich McLaughlin 

JACK JOHNSON 
HAWTHORNE HEIGHTS 
FRANZ FERDINAND 

KNDDBeattle, WA' 
P0: Phil Manning 
APD: Jim Keller 
11 ARCADE FIRE 

1 NADA SURF 

SYSTEM OF A DOWN 
FRANZ FERDINAND 

KORA/S ringlield, MO 
ONVPD: Kristen Bergman 
MD: Shadow Williams 
15 10 YEARS 
15 WHITE STRIPES 
12 OUR LADY PEACE 

11 NICKELBACK 
11 SHINEDOWN 

KPNTBt. Louis, MO' 
P0: Tommy MaUem 
M0: Jeff Frisse 

STORY OF THE YEAR 

WKRL/Syracuse, NY' 
Po: Scoff Pennons 
APO/110: Tim Noble 

NINE INCH NAILS 
SYSTEM OF A DOWN 
AUDIOSLAVE 
AVENGED SEVENFOLD 
NICKELBACK 

WXSR/Tallahassee, FL 
OM, Jell Hum 
PD: Greg Sutton 
MD: Kirsten Winquist 
No Adds 

WSUN/Tampa, FL' 
PD: Shark 
No Adds 
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TRIPLE A TOP 30 INDI CA TOR 

LAST 

WEEK 

THIS 

WEEK 

August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ 1 

AY- UD 

TO 

PLAYS AIENCE 
TAL 

(00) 

WEEKS ON 

CHART 

TOTAL TIONS/ 

ADDS 

MOST ADDED' 
ARTIST TITLE LABEL(S) ADDS 

COLDPLAY Fix You (Capitol) 17 
3 0 ERIC CLAPTON Revolution (Duck/Reprise) 577 +58 6170 4 4011 NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (ATO /RMG) 7 

2 0 DAVE MATTHEWS BAND Dreamgirl (RCA /RMG) 567 +26 5816 5 3510 RAY LAMONTAGNE Shelter (RCA /RMG) 7 

4 0 JOHN HIATT Master Of Disaster (New West) 526 +14 5458 10 4010 JACKSON BROWNE Lives In The Balance (Inside) 6 

5 0 BECK Girl ( /nterscope) 514 +10 5023 11 3410 LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor /RMG') 5 

6 0 U2 City Of Blinding Lights ( /nterscope) 511 +17 3793 10 3010 
WALLFLOWERS God Says Nothing Back (Interscope) 5 

JOSH JOPLIN GROUP Mister New Year's Day (Eleven Thirty) 5 
1 6 JACK JOHNSON Good People (Brushfire /Universal) 508 -75 5643 15 3010 

FRAY Over My Head (Cable Carl (Epic) 4 

8 O DAVID GRAY The One I Love (ATO /RCA /RMG) 498 +20 5607 4 3810 SHEMEKIA COPELAND Who Stole My Radio? (Alligator/ 4 

7 0 TRACY CHAPMAN Change (Atlantic) 489 +10 5808 5 3910 

9 9 MIKE DOUGHTY Looking At The World From The Bottom Of A Well (A TO /RMG) 445 9 3463 17 2810 

13 0 NICKEL CREEK When In Rome (Sugar HO 368 +43 5494 5 3510 

10 11 COLDPLAY Speed Of Sound (Capitol) 364 -81 2544 17 2410 MOST 
21 ® SHERYL CROW Good Is Good (A &M //nterscope) 359 +104 4994 2 2910 INCREASED PLAYS 
26 ® BONNIE RAITT I Will Not Be Broken (Capitol) 354 +129 4345 2 3912 TOTAL 

PLAY 

15 0 ROLLING STONES Rough Justice (Virgin) 346 +33 5340 2 2811 ARTIST TITLE LABELISI INCREASE 

19 ® HERBIE HANCOCK fIJOHN MAYER Stitched Up (Hear Music /Vector) 342 +59 2952 3 3211 BONNIE RAITT I Will Not Be Broken (Capitol) +129 

11 16 BRUCE SPRINGSTEEN All The Way Home (Columbia) 334 -30 3764 10 2710 
SHERYL CROW Good Is Good (A&M/Interscope) +104 

14 co DESOL Karma (Curb /Reprise) 328 +10 2987 7 1910 
DAR WILLIAMS Echoes (Razor & lie) 

COLDPLAY Fix You (Capitol) 

+80 

+73 
16 0 AMOS LEE Keep It Loose, Keep It Tight (Blue Note /EMC) 321 +10 1890 9 2410 JOHN BUTLER TRIO What You Want (Lava) +70 

12 19 LOW MILLIONS Statue (Manhattan /EMC) 293 44 2767 13 1610 H. HANCOCK flJ. MAYER Stitched Up (Hear Music /Vector) +59 

17 20 RINGSIDE Tired Of Being Sorry (Flaw less /Geffen) 276 -28 3112 18 1810 SHEMEKIA COPELAND Who Stole My Radio? (Alligator) +59 

20 21 WILLIE NELSON fITOOTS HIBBERT I'm A Worried Man (Lost Highway) 271 -5 3252 8 3111 
ERIC CLAPTON Revolution (Duck /Reprise) +58 

27 PAUL MCCARTNEY Fine Line (Capitol) 268 +49 4027 2 2711 

22 ® SON VOLT Afterglow 61 (Transmit Sound /Legacy) 268 +30 5139 6 2310 

18 24 JASON MRAZ Wordplay (Atlantic) 245 -53 868 12 1510 

¡Debut> I® FRAY Over My Head (Cable Car) (Epic) 240 +49 2211 1 2614 SYNDICATED 
30 0 DELBERT MCCLINTON One Of The Fortunate Few (New West) 235 +30 2082 2 2610 PROGRAIviM /NG 
28 TORI AMOS Sweet The Sting (Epic) 227 +9 1113 4 2110 Added This Week 

¡Debut> LCD MELISSA ETHERIDGE Refugee (island /IDJMG) 226 +22 1941 1 2512 World Cafe -Dan Reed 215 -898 -6677 

25 29 ABDEL WRIGHT Quicksand (/nterscope) 223 3 2073 7 2510 No adds this week 

¡Debut> ®i WHITE STRIPES My Doorbell (Third Man /V2) 221 +22 3924 1 2212 Acoustic Cafe - Rob Reinhart 734 -761 -2043 
FEIST Secret Heart 

JAMIE HARTFORD Gentle On My Mind 
48 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. SEXSMITH & KERR Lemonade Stand 

© 2005 Radio & Records 

REPORTERS 
Stations and their adds listed alphabetically by market 

WAPS/Akron, OH 
PD/MD: Bill Gruber 

5 COLDPLAY 

KNBA/Anchorage, AK 
OM/PD: Loren Dixon 
MD: Danny Preston 

ELLIS PAUL 
VAN MORRISON 
ADRIENNE YOUNG 
DREW EMMITT 
JOSH JOPLIN GROUP 

WOKL/Ann Arbor, MI 
OM/PD: Rob Walker 
MD: Mark Copeland 
No Anos 

KSPN /Aspen, CO 
PD/MD: Sam Scholl 

1 RAY LAMONTAGNE 
1 COLOPLAY 
1 JACKSON BROWNE 
1 LEO KOTTKE & MIKE GORDON 

WZGC /Atlanta, GA' 
OM: Sue Gosnetl 
PD: Michelle Engel 
APO: Chris Brennen 
MD: Margot Smith 

3 TRACY CHAPMAN 
1 HERBIE HANCOCK I /JOHN MAYER 
I MORN' 

COLOPLAY 
JAMES BLUNT 
NICKEL CREEK 
DAVID GRAY 

KGSR/Austin, TX' 
OM: Jeff Canal 
PD: Jody Denberg 
APD: JYI Hershman -Ron 
MD: Susan Castle 
No Adds 

WRNRBallimore, MD 
OM/PD: Bob Waugh 
APO/PAD: Alex Cortright 
No Adds 

WTMDBaltimore, MD 
APD/MD: Mike "Matthews" Vasilikos 

JOHN BUTLER TRIO 
DEATH CAB FOR CUTIE 
LAKE TROUT 
NORTH MISSISSIPPI ALLSTARS 

KLRR/Bend, OR 
OM/PD: Doug Donoho 
APD: Dari Donoho 

HERBIE HANCOCK 1 /JOHN MAYER 
BONNIE RAITT 
OAR WILLIAMS 

KRVBBoise, ID' 
OM/PO: Dan McColly 
MD: Tim Johnstone 

NICKEL CREEK 

WBOSBoston, MA' 
OM: Buss Knight 
PD: Dave Douglas 
APD/MD: David Ginsburg 
17 COLDPLAY 

KMMSBozeman, MT 
OM/PO: Michelle Wolte 
No Adds 

WNCSBurlington 
PD: Mark Abuzzahab 
MD: Jamie Canfield 

FEIST 
GREEN DAY 
MELISSA ETHERIDGE 

WMVY/Cape Cod, MA 
PD: PJ Finn 

2 RODNEY CROWELL 
2 SHIMEKIACOPELAN, 

WNRN /Charlottesville, VA 
OM: Jeff Reynolds 
PD: Michael Friend 
MD: Jaz Tupelo 

BEN LEE 

AIMEE MANN 
WALLFLOWERS 
MELISSA ETHERIDGE 
GREENHOR NES 

RRANOI CARLILE 

WDOD /Chattanooga, TN' 
OM/PD: Danny Howard 
MD: Brad Steiner 

1 DEATH CAB FOR CUTIS 
MELISSA ETHERIDGE 

WXRT /Chicago, IL* 
OM/MO: John Farneda 
PD: Norm Winer 
No Ados 

KBXR /Columbia, MO 
OM: Jack Lawson 
APD: Jeff Sweatman 

RAY LAMON,AGNE 
FRAY 
COL DP LAY 

WCBE /Columbus, OH 
OM: Tammy Allen 
PD: Dan Mushalka 
M0: Maggie Brennan 

3 JOSH JOPLIN GROUP 
3 PIETA BROWN 

WMWV /Conway, NH 
PO/MD. Mark Johnson 

7 WALLFLOWERS 
7 SHEMEKIA COPELAND 

KBCO/Denver, CO' 
PD: Scott Arbough 
MD: Keefer 

ì NICKEL CHELE 
6 JOHN BUTLER TRIO 

WDET/Detroit, MI 
PD: Judy Adams 
MD: Martin Bandvke 

7 LEO KOTTKE & MIKE GORDON 
5 AMADOU A MARIAM 
a NORTH MISSISSIPPI ALLSTARS 
2 COLDPLAY 

WVOD/Elizabeth City, NC 
PO: John Matthews 
MD: Tad Abbey 

10 ROBERT PLANT & STRANGE SENSATION 
10 ALLIES TRAVELER 
10 NORTH MISSISSIPPI ALLSTARS 

KRVI/Far o 
OM: Mike Big Dog" Kapel 
PD: Ryan Kelly 
MD: David Black 
24 BEN LEE 

VAN MORR =SON 

KOZT/Ft. Bragg, CA 
PD: Tom Yates 
APD/MD: Kale Hayes 

JAN,. mumuGIBY 
ERIC BIBB 
SHEMEKIA COPELAND 
JAMIE OLDAKER W /J.J CALE 
JAMIE OLDAKER W /PETER FRAMPTON 
JAMIE OLDAKER W/TAJ MAHAL 
JAMIE OLDAKER W/TAJ MAHAL 

WEHM/Hamptons, NY 
PD: Brian Cosgrove 
MO: Lauren Stone 

1 COLOPLAY 
I NORTH MISSISSIPPI ALLSTARS 

WWVV/Hilton Head, SC 
PD: Gene Murrell 

6 ERIC CI APT ON 

KSUT/Ignacio, CO 
PD: Steve Rauworth 
MD: Stasia Lanier 

5 LEO KOTTKE & MIKE GORDON 
5 PIETA BROWN 

WTTS/Indianapolis, IN' 
PO: Brad Holtz 
APD/MD: Laura Duncan 
16 COLOPLAY 

DELBERT MCCLINTON 
FEIST 

KMTN /Jackson, WY 
PD/M0: Mark "Fish" Fishman 

5 JACK JOHNSON 
1 COLDPLAY 
1 RAUL MIDON 
1 JACKSON BROWNE 

KTBG/Kansas City, MO 
P0: Jon Hart 
MD: Byron Johnson 

WALLFLOWERS 
BRANDI CARLILE 

KZPL/Kansas City, M0' 
OM: Nick McCabe 
PD: Ted Edwards 
MD: Ryan "Stash" Morton 
No Adds 

WEBK/Killington, VT 
OM /APD: Mitch Tenicciano 

3 RAY LAMONTAGNE 
COLDPLAY 

WILLIE NELSON I/TOOTS HIBBERT 
BIG BLUE HEARTS 

WOKI/Knozville, TN' 
OM: Mike Hammond 
PD: Joe Stotler 

I JOHN BUTLER TRIO 
KEANE 

WFPK/Louisville, KY 
OM: Brian Conn 
PD: Stacy Owen 

5 WHITE STRIPES 
RAUL MIDON 
JASON MRAZ 
SHANNON MCNALLY 
WALLFLOWERS 
COL DPLAY 

WMMM/Madison, WI' 
PD: Tom Tauber 
MD: Gabby Parsons 

13 COLDPLAY 
7 KEANE 
6 WALLFLOWERS 
1 NICKEL CREEK 

RAY LAMONTAGNE 
TRISTAN PRETTYMAN 
ROBERT PLANT & STRANGE SENSATION 

KTCZ/Minneapolis, MN' 
PD: Lauren MacLeash 
APD/MD: Mike Wolf 
No Add, 

WGVX/Minneapolis, MN' 
OM: Dave Hamilton 
PD: Jell Collins 
No Adds 

WZEW/Mohile, AL' 
OM: 11m Camp 
PD: Jim Mahanay 
MD: Lee Ann Konik 

SHERYL CROW 

WBJB/Monmouth, NJ 
OM: Tom Brennan 
PD: Rich Robinson 
APD: Leo Zaccan 
MD: Jeff Raspe 

WEST INDIAN GIRL 
MIKE DOUGHTY 
COLDPLAY 
SHANNON MCNALLY 
ROB DICKINSON 
NORTH MISSISSIPPI ALLSTARS 
JOSH JOPLIN GROUP 
ELLIS PAUL 

KPIG/Monterey, CA 
OM: Frank Capnsta 
PD/MD: Laura Ellen Hopper 
APO: Aileen MacNeary 

5 PSYCHOGRASS 
d ROLLING STONES 
3 KNITTERS 
3 JACKSON BROWNE 

WRLT/Nashville, TN' 
GM/PD: David Hall 
APO/MO: Rev. Keith Caes 

2 GREEN OAY 
2 COLOPLAY 
T MOBY 

WFUV/New York, NY 
P0: Chuck Singleton 
MD: Rita Houston 

LEO ROME & MIKE GORDON 
JOSH JOPLIN GROUP 
NORTH MISSISSIPPI ALLSTARS 

WXPN /Philadelphia, PA 
OM/MD: Dan Reed 
PD: Bruce Warren 
No Adds 

WYEP/Pitisburgh, PA 
PD: Rosemary Welsch 
MD: Mike Sauter 

RAY LAMONTAGNE 
COL DPLAY 
MAGNOLIA ELECTRIC CO. 
MART UB 

WCLZ/Porlland, ME 
PD: Herb Ivy 
MD: Brian James 

RAY LAMONTAGNE 
FRAY 

MELISSA ETHERIDGE 

KINK/Portland, OR' 
P0: Dennis Constantine 
MD: Kevin Welch 

KEANE 

WXRV /Portsmouth, NH' 
PD/MD: Dana Marshall 
APO: Catie Wilber 
No Ades 

WDST/Poughkeepsie, NY 
OM: Greg Gattine 
PD: Jimmy Buff 
MD: Rick Schneider 

COLOPLAY 
JACKSON BROWNE 

KSOY/Rapid City, SD 
PD/MO: Chad Carlson 

COL DR AY 

BONNIE RAI, 

KTHX/Reno, NV' 
PD: Rob Brooks 
APO/TAD: Dave Herold 

T BRANDI CARLILE 
RAY LAMONTAGNE 
WALLFLOWERS 
COLDPLAY 

KENZ/Salt Lake City, UT' 
OM/PD: Bruce Jones 
M0: Casey Scott 
NH Adds 

KPRI/San Diego, CA' 
OM: Bob Burch 
PO/MD: Dona Shaieb 
26 COLOPLAY 

KFOG/San Francisco, CA' 
PD: David Benson 
MD: Kelly Ransford 
No Adds 

KPND/Sandpoint, ID 
PD: Diane Michaels 
APD: K.T. Rain 
MD: Norm McBride 
12 DREW EMMITT 

7 PAUL MCCARTNEY 
7 ASSEMBLY OF DUST 

ROBERT PLANT & STRANGE SENSATION 
WHITE STRIPES 
JAMIE OLDAKER 
JAMES MCMURTRY 
GREEN DAY 

KRSH/Sanla Rosa, CA' 
P /PAD:Pam Long 

1 ARDEL WRIGHT 
WILLIE NELSON //TOOTS HIBBERT 
MANUEL SAENZ 
TEGAN & SARA 
ROLLING STONES 
RAY LAMONTAGNE 
BIG BLUE HEARTS 
JUDE JOHNSTONE 

COLL/PLAY 

DMX Folk Rock/Satellite 
OM: Leanne Vince 
MD: Dave Sloan 

9 RAY LAMONTAGNE 
9 COLOPLAY 
2 MI ZANA TOPRINI 

Music Choice Adult Altemative/Satellite 
PD: Liz Opoka 
TO FRAY 
10 MARIA TAYLOR 
10 BRANDI CARLILE 

Sirius Spectrum/Satellite 
PO: Gary Schoenwetter 
MD: Jessica Besack 

9 WALLFLOWERS 
2 NORTH MISSISSIPPI ALLSTARS 
1 KT TUNSTALL 
1 OAR WILLIAMS 

XM Cafe/Satellite 
PD: Bill Evans 
MD: Brian Chamberlain 

MICHELLE SHOCKED 
JACK JOHNSON 
ASTROPUPPEES 
AST RSPUPPEES 
CLUMSY LOVERS 
CLUMSY LOVERS 
COLOPLAY 
XAVIER RUDD 
PIETA BROWN 
PIETA BROWN 
MICHELLE SHOCKED 
DAVE MATTHEWS BAND 
XAVIER PLDO 

KEXP/Seattle, WA 
OM: Tom Mara 
PD: Kevin Cole 
APO: John Richards 
MD: Don Yates 

7 GAS HUFFER 
AM KLOOT 

JOHN VANDERSL ICE 

SLENDER MEANS 
EDITORS 
CRIBS 
WACO BROTHERS 
DIVORCE 

KMTT/Seattle, WA' 
OM/PD: Chris Mays 
APD/MD: Shawn Stewart 

3 BRANDI CARLILE 

WKZE/Sharon, CT 
OM: Will Stanley 
P0: Tim Schaefer 
MD: Dave Doud 

5 EMILIANA TORRINI 
5 DEATH CAB FOR CUTIE 
5 LEO KORKE & MIKE GORDON 

WNCW/S indale, NC 
OM: Ellen Pfinmann 
PD: Ele Ellis 
APD/MD: Martin Anderson 

3 VANITY PROJECT 
JAMIE OLDAKER 
BRMC 
AMADOU & MARIAM 
SEXSMITH & KERR 
JOSH JOPLIN GROUP 
NORTH MISSISSIPPI ALLSTARS 
STEPHEN STILLS 
PIETA BROWN 
ALVIN YOUNGBLOOD HART 
AMY MARTIN 
JAMIE HARTFORD 
JOSE GONZALEZ 
MACK STARKS 
RACHEL RIES 
RENEE AUSTIN 
TERENCE MARTIN 

WRNX/Springfield. MA` 
PD: Donnie Moarhouse 

' RAY LAMONTAGNE 
FRAY 
BIG BLUE HEARTS 
PATRICIA YONNE 
SWINGING STEAKS 

KCLC/St. Louis, MO 
PD: Rich Reighard 
MD: Steve Chenoweth 
15 FRAY 
15 DAR WILLIAMS 
11 EMILIANA TORRINI 
11 DEATH CAB FOR CUTIS 

WIVI/St. Thomas 
OM/PD: Jon Peterson 

3 TEGAN E. SARA 
3 COLOPLAY 
3 SHEMEKIA COPELAND 

KFMU/Steamboat Springs, CO 
PD/MD: John Johnston 

I RAY LAMONTAGNE 
1 COLOPLAY 

1 JACKSON BROWNE 

KTAO/Taos, NM 
OM: Mitch Miller 
PD: Brad Hockmeyer 
MD: Paddy Mac 

B COLOPLAY 

KWMT/Tucson, AZ' 
OM/PD: Tim Richards 
APD/MD: Blake Rogers 
No Ados 

WUIN/Wilmington, NC 
P0: Most Keefe 
MD: Jerry Gerard 

COLD AY 
2 KATE EARL 
2 BROWNE 
2 PIETA BROWN 

rim 
MEDIABASE 

'Monitored Reporters 

74 Total Reporters 

26 Total Monitored 

48 Total Indicator 

Did Not Report, Playlist 
Frozen (3): 
KBAC /Santa Fe, NM 
WRSI /Northampton, MA 
WXPK/White Plains, NY 
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TRIPLE A 
JOHN SCHOENBERGER 
jschoenberger@rodioandrecords.com 

Its About The Music 
R&R Triple A Summit spotlights new 
and established artists 

nother Triple A Summit has come and gone, and I want to 
say thank you to all who attended, all who supported the 

event with sponsorships and advertising and, of course, all the 
great acts who entertaired us. This week we feature photos from 
these performances. 

ACOUSTIC MAYHEM Ex-Phish bassist Mike Gordon (I) and guitarist extraordinaire Leo Kottke got toe 

crowd all revved up just before Jackson Browne. 

BRANDI & THE TWINS Brandi Carlile and her band were very impressive during their Thursday 

luncheon performance. 

NO, HE'S NOT 12 YEARS OLD er?tt 
Dennen proved to be one of the pleasant surprises 
for this year's Summit attendees 

IT'S ALL GOOD Mike Doughtys performance at 

the Fox Theatre on the Thursday lived up to expec- 

tations and then some. 

"TRIPLE A, TRIPLE A" Matt Hates and his band - collectively known as Aqualung - sang a tribute 

to the format during the Thursday luncheon. 

BLUNT NOT BLUNT Thera is nott rg blunt about 
James Blunt's music. It was sensitive and insightful. 

TALENTED WOMAN Tristan Prettyman 

had everyone mesmerized during her Club R &R 

performance on Thursday night. 

SOULFUL MAN wi liam Topley's de 1p, 

full -bodied voice was a chat -stopper at the 

Friday luncheon. 
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SIBLING ANGELS The vocal harmonies of Judd & 

Maggie during their performance during Friday's luncheon 

came straight from heaven. 

BROTHERS IN MUSIC DeSol had the pavilion iumpin' and dancin' .during they Thursday -afternoon 

cocktail -party performance. 

lar 40 . 

- r. r. 
DENVER'S OWN The Fray, who nail from the berner- Boulder area, gat things going at the Fox Theatre 

on Thursday night. Continued on Page 74 
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THANK YOU AM RADIO FOR YOUR WARM RECEPTION 

TO TWO GREAT LIVE PERFORMANCES IN BOULDER! 

BRETT DENNEN 
'Desert Sunrise" 

"Brett Dennen was the musical highlight of 
my evening!" - More than one influential AAA PD 

WORLD CAFÉ PERFORMANCE: 8/23 

SPENS DETECTED: KCRW, WFUV, WXPN and more! 

FLAGSHIP 
recordings 

THE VANITY PROJECT 
Featuring STEVEN PAGE of BARENAKED LADIES 

CC Wilted Rose 
"This Vanity Project single may be a real record for us. 
Steven's voice is instantly recognizable to our listeners!" 

A few very smart, and influential AAA PDs 

The voice of many hits in 

the AAA format launches 
his debut solo project 

EARLY ADDS: WXRV, 
KBCO, WZGC and more! 

Adgm 

FLAGSHIP 
recordings 

' " - . r ' 

Contact: 
MARC NATHAN marc@flagshiprecordings.com (818) 487-3811 JEFF APPLETON jeff@flagshiprecordings.com 1810)797-2287 
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TRIPLE A 
Continued from Page 72 

REAL TROUPERS Despite an ailing lead singer, Ringside were very impressive at the Fox Theatre 

on Friday night. 

NO MONKEY BUSINESS Saucy Monk/ didn't mess around during their Friday -afternoon performance. 

SMOOTH GROOVE Amos Lee ended up being 

one of the most talked-about artists after his 

Saturday performance at the Fox Theatre. LIFESAVER The Vanity Project's (and 

Barenaked Ladies frontman) Steve Page jumped 

in at the last minute to fill in at the Fox Theatre 

on Friday and we thank him. 

A TASTE OF NEW ORLEANS The key members of World 

Leader Pretend gave us an acoustic sample of some of the songs from 

their debut album. 

IN CASE YOU DIDN'T 
KNOW Pete corn is a star and he 

proved it during his show at the Fox 

Theatre on Friday night. 

BEAUTIFUL SURPRISE At the end of the 

"Six in Sixty" session moderated by John Bradley 

and Dave Rahn of SBR on Thursday, Melissa 

Etheridge came out to talk about her experience 

fighting cancer and the lessons she learned. She then 

knocked us out with her performance of a new song 

called This Is Not Goodbye." 

GHOST MISTRESS Shannon McNally 

likes to call her music 'Great American ghost 

music." I'll simply call it a great performance at 

the Fox Theatre on Saturday. 

SERIOUS STUFF Mary Gauthier is one of the 

best songwriters on the planet and she proved it 

during her Club R &R performance on Friday evening. 

SERVING THE NAME WELL Teddy Thompson 

did his family name proud during his performance at the 

Saturday Awards Luncheon. 

THEY CAN SING TOO These handsome men 

dressed in black collectively known as The Big Blue 

Hearts, had the girls swooning during their 

performance. 

SASSY LADY Arnie from Dirty Blonde 

definitely get the attention of the males in the 

audience during her performance on Saturday 

night. 

OLD SOUL At Saturday's Awards Luncheon, Jackie 

Greene was living proof that the younger generation 

does appreciate the great music of the past. 

74 Radio & Records August 19, 2005 

MISS MISSY Missy Higgins made it very clear why 

she's already a hit artist in her native Australia 

CLOSING DOWN THE HOUSE The Spin Doctors proved to be the perfect headliner to bring the 

Summit to an end with their rockin' performance at the Fox Theatre on Saturday night. 
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TRIPLE TOP 30 
LAST THIS 

August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

+ I - 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

1 1 JACK JOHNSON Good People (Brushfire /Universal) 512 11 25030 14 2410 

2 2 COLDPLAY Speed Of Sound (Capitol) 404 -24 19890 17 2510 

3 © RINGSIDE Tired Of Being Sorry (Flawless /Geffen) 358 +1 13050 20 2110 

5 O ERIC CLAPTON Revolution (Duck /Reprise) 343 +20 19219 4 2210 

6 © DESOL Karma (Curb /Reprise) 331 +10 12116 12 2210 

4 0 U2 City Of Blinding Lights (Interscopel 328 +1 14190 10 1910 

10 0 DAVE MATTHEWS BAND Dreamgirl (RCA /RMG) 318 +23 19993 7 1910 

7 8 MIKE DOUGHTY Looking At The World From The Bottom Of A Well (ATO /RMG) 311 6 15650 13 2210 

11 Q BECK Girl (Interscopel 302 +13 12809 11 1810 

9 10 TRACY CHAPMAN Change (Atlantic) 293 5 16872 5 2311 

8 11 LOW MILLIONS Statue (Manhattan /EMC) 293 14 10205 18 1910 

13 ® DAVID GRAY The One I Love (A TO /RCA /RMG) 287 +24 17053 4 2211 

16 ® SHERYL CROW Good Is Good (A &M /lnterscope) 285 +55 17118 3 1911 

15 ROLLING STONES Rough Justice (Virgin) 282 +31 17034 3 2011 

12 15 SNOW PATROL Chocolate (A &M /lnterscopel 260 -11 13474 28 2010 

14 0 AQUALUNG Brighter Than Sunshine (Slightly Bigger/Red Ink/Columbia) 253 +2 11288 8 2210 

27 BONNIE RAITT I Will Not Be Broken (Capitol) 223 +77 13178 2 2010 

17 18 JASON MRAZ Wordplay (Atlantic) 214 -8 6033 13 1610 

26 COLDPLAY Fix You (Capitol) 185 +35 10904 3 1418 

18 20 BRUCE SPRINGSTEEN All The Way Home (Columbia) 182 9 6646 9 1510 

21 ® NICKEL CREEK When In Rome (Sugar Hill) 181 +16 7929 3 1714 

22 ® GREEN DAY Wake Me Up When September Ends (Reprise) 176 +13 8006 4 1312 

20 23 AMOS LEE Keep It Loose, Keep It Tight (Blue Note /EMC) 170 2 5953 6 1610 

24 24 JOHN HIATT Master Of Disaster (New West) 147 10 4256 9 1410 

19 25 KYLE RIABKO What Did I Get Myself Into (Aware /Columbia) 144 36 5063 18 1410 

28 WHITE STRIPES My Doorbell (Third Man /V2) 134 +4 4902 3 1110 

¡Debut> MELISSA ETHERIDGE Refugee (island /IOJMG) 129 +22 5363 1 1712 

¡Debut> VAN MORRISON Stranded (Geffen) 123 +10 6083 1 1210 

¡ Debut> KEANE Bend And Break (Interscope) 121 +29 3757 1 1313 

23 30 AUDIOSLAVE Be Yourself ( /nterscope /Epic) 121 38 8922 20 1110 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, 
Arbitron Inc.).© 2005 Radio & Records. 

NEW & ACTIVE 
TRISTAN PRETTYMAN Love Love Love (Virgin) 

Total Plays: 120, Total Stations: 13, Adds: 1 

LIFEHOUSE You And Me (Geffen) 

Total Plays: 120, Total Stations: 5, Adds: 0 

WILLIE NELSON fIT00TS HIBBERT I'm A Worried Man (Lost Highway) 

Total Plays: 112, Total Stations: 10, Adds: 1 

FRAY Over My Head (Cable Carl (Epic) 

Total Plays: 103, Total Stations: 11, Adds: 1 

HERBIE HANCOCK fIJOHN MAYER Stitched Up (Hear Music /Vector) 

Total Plays: 91, Total Stations: 8, Adds: 1 

JOHN BUTLER TRIO What You Want (Lava) 

Total Plays: 77, Total Stations: 11, Adds: 2 

BEN LEE Catch My Disease (New West) 

Total Plays: 74, Total Stations: 6, Adds: 0 

SPIN DOCTORS Can't Kick The Habit (Ruffnation) 

Total Plays: 71, Total Stations: 6, Adds: 0 

PAUL MCCARTNEY Fine Line (Capitol) 

Total Plays: 64, Total Stations: 4, Adds: 0 

DELBERT MCCLINTON One Of The Fortunate Few (New West) 

Total Plays: 62, Total Stations: 8, Adds: 1 

Songs ranked by total plays 

POWERED trj 
MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

COLDPLAY Fix You (Capitol) 8 

NICKEL CREEK When In Rome (Sugar Hill) 4 

RAY LAMONTAGNE Shelter (RCA /RMG) 4 

KEANE Bend And Break (Interscopel 3 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

BONNIE RAITT I Will Not Be Broken (Capitol) +77 

SHERYL CROW Good Is Good (A &M /lnterscopel +55 

JOHN BUTLER TRIO What You Want (Lava) +39 

COLOPLAY Fix You (Capitol) +35 

ROLLING STONES Rough Justice (Virgin) +31 

KEANE Bend And Break 'Interscopel +29 

NICKELBACK Photograph (RoadrunnerlIDJMG) +28 

DAVID GRAY The One I Love (ATO /RCA /RMG) +24 

FEIST Mushaboom (Cherry Tree /¡nterscope) +24 

DAVE MATTHEWS BAND Dreamgirl (RCA /RMG) +23 

MOST 
PLAYED RECURRENTS 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

U2 Sometimes You Can't Make It On Your Own (Interscope) 153 

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire /Universal) 131 

DAVE MATTHEWS BAND American Baby (RCA /RMG) 120 

BLUE MERLE Burning In The Sun (Island /IDJMG) 117 

GREEN DAY Boulevard Of Broken Dreams (Reprise) 114 

KEANE Somewhere Only We Know (Interscopel 106 

KEANE Everybody's Changing (Interscope) 104 

ANNA NALICK Breathe (2am( (Columbia) 103 

HOWIE DAY Collide (Epic) 99 

JOHN BUTLER TRIO Zebra (Lava) 97 

Station playlists for all R &R reporters are available 

on the web at www.radioandrecords.com. 

KBCO! 
WMMM! 

nickelcreek.com 
sugarhillrecords.com 

THE CREEK IS RISING! 

Nickel Creek 
Wka 

WZGC! 
KRVB! 

R&R Triple A 6E, 
R&R Indicator 

Now on over 50 stations! 
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Dave Doud 
MD, WKZE/Sharon, CT 

TRIPLE A 

When I got the CD -Pro for Abdel 
Wright's "Quicksand," I did the usual: I 

logged the artist's name in my memory 
and listened for a minute. Then, in one 
of those special, impulsive moments 
when you know you've heard a mas- 
ter at work, I couldn't wait for my 
airshift to begin so I could be the first 
at the station and in the market to play 

it. I'm adding it to my short list of the greatest songs of the 
year. When my respected and trusted musical compan- 
ions at WKZE /Sharon, CT joyously and unanimously 
agreed with me, we gave "Quicksand" as much play as 
tastefully possible. The song is so perfect for the times we 
live in that it leaves no one who hears it any alternative but 

to put it out there. Naturally, a plenitude of listeners have been on the 
phones making inquiries about the song ever since. a The combina- 
tion of thoughtful lyrics, superb performance and great music from an 
authentic artist is all any programmer in Triple A could ever want. I've 
forgotten which one of those A's stands for "alternative," but if that word 
still holds any meaning for those of us in the format, then "Quicksand" 
should reach the top of the charts for all the right reasons. 

On the monitored chart, Jack Johnson 
remains at the top, and Ringside, 

Eric Clapton, DeSol, U2, Dave Mat- 
thews Band and Beck are bulleted in 

the top 10. David Gray, Sheryl Crow 
and The Rolling Stones should be top 
10 in the next week or two ... Look out 
for Bonnie Raitt, Nickel Creek, the 
new Coldplay song and Green Day. 
They are coming on strong ... Melissa Etheridge, Van Morrison and 
Keane debut ... On the Indicator chart, Clapton is now 1*, DMB are 
at 2 *, John Hiatt holds at 3 *, Beck increases to 4 *, and U2 are at 5* 
... David Gray, Tracy Chapman and Nickel Creek round out the 
bulleted top 10 ... Other projects looking good include Amos Lee, 
Paul McCartney, Son Volt, Tori Amos and Herbie Hancock f /John 
Mayer ... The Fray, Etheridge and The White Stripes debut ... Keep 
an eye on Tristan Prettyman, John Butler Trio, Delbert McClinton, 
Dar Williams and Feist ... In the Most Added category, Coldplay 
come in with 25 total adds this week, the new Ray LaMontagne 
grabs 11 adds, North Mississippi Allstars and The Wallflowers get 
seven total adds each, and Jackson Browne brings in another six. 

- John Schoenberger, Triple A/Americana Editor 

Rrsr 
OF THE WEEK 

ARTIST: Nickel Creek 

LABEL: Sugar Hill 
By JOHN SCHOENBERGER /TRIPLE A & 

AMERICANA EDITOR 

San Diego's Nickel Creek have not 
released any new material for close 

to three years. During that period the 
three members - Chris Thile, Sara 
Watkins and Sean Watkins - busied 
themselves with solo projects and several 
collaborations. They now return with 
their much -anticipated third effort, Why 
Should the Fire Die ?, produced by Eric 
Valentine and Tony Berg. 

With Grammys and 
platinum sales already 
under their belts, the 
folk bluegrass pop trio 
are poised to take a 
huge step forward as 
they release their new 
album and embark on 
an extensive tour in 
support of the project. 
The album displays a new depth to their 
already renowned playing and is a great 
collection of tunes. 

As these three young and talented per- 
formers mature, they have allowed a va- 
riety of influences to creep into their mu- 
sical psyches, but not at the expense of 
their foundation of traditional bluegrass 
and roots music. Says Thile, "We'd been 
listening for years to musicians - from 
Bela Fleck to The Beatles - that push 
envelopes. We wanted to be challenged 
when we started writing songs. An hon- 
esty issue arose at that point. Like, we 
felt we probably shouldn't necessarily 
write songs set back in the hills about 
moonshine and coal miners." 

Consequently, Thile and the Watkinses 
decided to preserve their foundation musi- 
cally and expand more in the area of lyrics 
and mood. They felt that by making sure 

they maintained integrity in their music 
and kept an eye on each other as they tried 
new ideas, Why Should the Fire Die? would 
be a true and honest representation of 
where Nickel Creek are today. 

The main goal of producers Valentine 
and Berg was to somehow capture the 
spontaneity and energy Nickel Creek dis- 
play in live settings. "Seeing the band live 
is a powerful experience," says Valentine. 
"There are moments where they are just 
explosive onstage, and I wanted that in 
the record. I wanted you to think, `How 
can three people and their instruments 
sound so big ? "' 

To accomplish this, the entire album 
was recorded on analog 
tape and the band used 
vintage mikes and 
other equipment to give 
the project a warm 
sound and "live" feel- 
ing. That modern yet 
timeless mood is dis- 
played in such songs as 
"When in Rome"; "Can't 

Complain "; "Jealous of the Moon," co- 
written by Thile and Gary Louris; and a 
sensitive cover of Bob Dylan's "Tomorrow 
Is a Long Time." 

Thile says, "We're worrying much less 
about needing to be any particular kind 
of band except the one that we are right 
now. We're not genre- hoppers. We take 
no pride in just haphazardly throwing 
together genres that haven't met before. 
If we're going to blend genres, we'd like 
it to be genre soup, where you can't see 
what's in it, as opposed to genre stew, 
where everything is very defined." 

Mission accomplished! Nickel Creek 
have just completed a number of private 
preview shows tied in with key Triple A 
stations across the country, including a 
preview for KBCO/Boulder, CO during 
the Triple A Summit. Look for regular 
tour dates to be announced very soon. 

Can you imagine... 
a world without children? 

At St. Jude Children's Research Hospital, we can't. 

That's why we are working every day to find cures for life -threatening 

diseases that strike children everywhere. Diseases like cancer, 

pediatric AIDS, and sickle cell. And we won't stop until every child 

is cured, and every disease is defeated. 

Because we can't imagine a world 
without children...can you? 

Call 1 -800- 996 -4100 or log onto www.stjude.org 

to learn how you can help. 

St. Jude Children's 
Research Hospital 
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AMERICANA TOP 30 ALBUMS J Jll'1111 

August 19, 2005 

ARTIST TITLE LABEL(S) 
THIS WEEK 

PLAYS 

RODNEY CROWELL The Outsider (Columbia) 600 

JOHN HIATT Master Of Disaster (New West) 582 

DWIGHT YOAKAM Blame The Vain New West) 577 

DELBERT MCCLINTON Cost Of Living (New West) 573 

ADRIENNE YOUNG The Art Of Virtue (AddieBelle) 555 

SON VOLT Okemah And The... (Transmit Sound /Legacy) 510 

GREENCARDS Weather And Water ( Dualtone) 428 

ROBERT EARL KEEN What I Really Mean (Koch) 408 

JOHN PRINE Fair And Square (Oh Boy) 394 

WILLIE NELSON Countryman (Lost Highway) 384 

TWO TONS OF STEEL Vegas (PaloDuro) 374 

NICKEL CREEK Why Should The Fire Die? (Sugar Hill) 366 

VARIOUS Fins, Chrome And The Open Road... (95 North) 347 

ROBBIE FULKS Georgia Hard (Yep Roc) 331 

SHELBY LYNNE Suit Yourself (Capitol) 310 

ELIZA GILKYSON Paradise Hotel (Red House) 292 

15 17 C. TAYLOR & C. RODRIGUEZ Red Dog Tracks (Back Porch /EMI)282 

16 18 C. CARY & T. COCKRELL Begonias (Yep Roc) 278 

26 (D KNITTERS The Modern Sounds Of... (Zoe/Rounder) 278 

27 e JEFF BLACK Tin Lily ( Dualtone) 264 

18 21 RYAN ADAMS AND THE CARDINALS Cold Roses (LostHighway) 259 

22 ® MICHELLE SHOCKED Don't Ask Don't Tell (Mighty Sound) 255 

20 23 HAYES CARLL Little Rock (Highway 87 Music) 

24 SHANNON MCNALLY Geronimo (Back Porch /EMI) 

21 25 BRUCE SPRINGSTEEN Devils And Dust (Columbia) 

23 26 

25 27 DALLAS WAYNE I'm Your Biggest Fan (Koch) 

UNCLE EARL She Waits For Night (Rounder) 

248 

239 

233 

SHOOTER JENNINGS Put The 0 Back In... (Universal South) 230 

/Debut> 

217 

214 

28 ED VARIOUS Brewed In Texas Vol. 2 (Compadre) 209 

¡Debut> i ABIGAIL WASHBURN Songs Of The Traveling Daughter (Nettwerk) 205 

+ I - 
PLAYS 

CUMLATIVE 
PLAYS 

+85 1802 

15 5239 

-26 5793 

+88 1575 

+39 3342 

+ 37 2993 

0 3818 

-32 9307 

-49 10820 

+1 2521 

+55 2200 

+52 1323 

-5 3166 

-3 5973 

+13 5138 

-2 866 

-21 5807 

-25 2962 

+54 1026 

+47 973 

-37 6151 

0 1931 

-43 11170 

+1 2240 

22 4910 

19 8122 

-7 2060 

+37 711 

+1 959 

+46 690 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit wwwamericanamusic.org. 
© 2005 Americana Music Association. 

AMERICANA SPOTLIGHT 
By John Schoenberger 

Artist: The Knitters 

Label: Zoe /Rounder 

Back in the '80s there was a vibrant insurgent country scene going on in Southern California, and 

bands like X and The Blasters were leading the way. In the middle part 

of the decade The Blasters' Dave Alvin and X's John Doe, Exene 

Cervenka and D.J. Bonebrake got together for a one -off project under 

the moniker The Knitters. That effort, Poor Little Critter on the Road, is 

a subject of fascination and awe to this day. Now we have something 

else to get excited about as these folks, along with bassist Jonny Ray 

Bartel, have convened for another Knitters album, The Modern Sounds 

of the Knitters. Once again the group tackles songs they've written 
together, tunes they wrote individually and even a few choice covers. 

What pulls all the songs together is a sense of musical history and a sense of humor. I like "Give Me 

Flowers While I'm Living," "Burning House of Love" and "Dry River." 

AMERICANA NEWS 
The Americana Music Association has announced the recipients of its 2005 Lifetime Achievement 

Awards, to be presented during the fourth annual Americana Music Association Honors & Awards 
show on Sept. 9 at the Ryman Auditorium in Nashville. Singer- songwriter Guy Clark will receive the 

Lifetime Achievement Award for Songwriter, and award- winning musician, songwriter and producer 
Marty Stuart will receive the Lifetime Achievement Award for Performer. Both will also perform 
during the event. In addition, the award for industry executives has been renamed the Jack Emerson 

Lifetime Achievement Award for Executive in honor of Jack Emerson, who received the award 

posthumously in 2004. This year the award will be presented to the founders of Rounder Records: 
Ken Irwin, Marian Leighton and Bill Nowlin ... The third and final album from country supergroup 
The Highwaymen - Johnny Cash, Waylon Jennings, Kris Kristofferson and Willie Nelson -will be 

reissued in expanded form this fall to celebrate its 10th anniversary ... The upcoming film Bell Witch: 

The Movie will feature Americana music and be released in HD at 80 theaters across the country on 

Sept. 24. A red -carpet premiere will be held at Nashville's Ryman Auditorium ... Singer- songwriter 
Jeff Black is connecting big -time these days: He was featured on NPR's All Things Considered on 

Aug. 9, his "Black Tuesdays" podcast is currently featured on iTunes, and his new CD, Tin Lily, is 

building a great airplay story at Americana radio. 

MOST A DDED ® 

ARTIST TITLE LABELIS) ADDS 

JIMMIE DALE GILMORE Come On Back (Rounder) 21 

HACKENSAW BOYS Love What You Do (Nettwerk) 17 

PIETA BROWN In The Cool (Valley) 14 

JAMES MCMURTRY Childish Things (Compadre) 9 

NORTH MISSISSIPPI ALLSTARS Electric Blue Watermelon (ATO /RCA) 9 

AMY RIGBY Little Fugitive (Signature Sounds) 8 

R &R Packages The Reach & Frequency YOU NEED; 
R &R Today: 
The leading management daily fax 

.: radioandrecords.corn: 
Radio's Premiere Websiite 

.: R &R: 
The Industry's Newspaper with the 

lar i est hel wanted section CLASSIFIED ADVERTISING 
Contact KAREN MUMAW at kmumaw @radioandrecords.com or 310.788. 1621 for information. 
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CHRISTIAN 
KEVIN PETERSON 

kpeterson@radioandrecords.com 

Bert Millard: 
Man Of Many Hats 
MercyMe lead singer, songwriter, label owner 
and, now, solo artist 

or several years Bart Millard had wanted to put together an 
album of hymns. He hung on to that dream, and this week 

it finally came true with the release of his first solo album, 
Hymned. The first single is "Mawmaw's Song (In the Sweet By 

and By)." 

During a conversation in Nash- 
ville, Millard shared his inspiration 
for that song and the album. He also 
talked about starting his own label, 
singing on the Passion of the Christ 
CD, playing at Billy Graham's big 
crusade in New York City, a Christ- 
mas tour with Steven Curtis Chap- 
man and his passions outside of the 
music business. 

Bart M 
Old Spirit 

Hymned isn't the result of an idea that Mil- 
lard came up recently with, and it wasn't in- 

spired by other albums of hymns. "I've been 
wanting to do it for probably four or five years, 

maybe longer," he said. "I've never been more 
proud of anything than this hymn record. It's 
been a dream come true. 

"There are 10 songs that I 
picked from a huge list we 

had. They're songs that I 
have vivid memories of my 

grandmother singing to me 

when I was a kid. There's a 

memory with every song." 

"When we first signed our deal with INO 
Records, I thought maybe we could pull it off. I 

said, 'If the day ever comes that we break up or 

whatever, I want to do this hymns record.' NO 
President Jeff Moseley said, 'Why do you have 
to break up? If you have a window, just do it.' 

"It doesn't sound anything like MercyMe. 

There's a reason it's a solo record. It's kind of a 

New Orleans jazz, part-Harry Connick Jr., even 
part- country record at times. There are 10 songs 
that I picked from a huge list we had. They're 
songs that I have vivid memories of my grand- 
mother singing to me when I was a kid. 

"I grew up in this little country church in 
Texas. There's a memory with every song, so 
that's how I picked them. The album definite- 
ly has an old spirit about it. I didn't go through 
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and change many melodies. It's 
pretty much what it is. 

"The guys who showed up to 
play on the record blew my mind. 
We made the whole thing in 20 

days, from beginning to end. Guys 
like Vince Gill, Steve Wariner, Rob- 

ert Randolph, Russ Taff and Derek 
Webb all showed up to contribute. 
It was one of the best experiences 

illard I've had. 
"I love music, but there's a spe- 

cial place in my heart for this kind of music. 
When we did the album, I said I didn't want 
any singles or any marketing. It was just a nov- 
elty thing. I just wanted to do it. But the label 
wanted to release 'Mawmaw's Song.' It's a sto- 
ry about my grandmother singing 'In the 
Sweet By and By' to me while I was growing 
up. The chorus is the original song, but I 

changed the verses." 

Simple Records 

Hymned was released on NO and Simple 
Records, which is the label Millard started. I 

asked him how he got his own label. "I was 
telling Pete Kipley, who produced the Mercy - 
Me records, that my dream was to have my 
own label at some point in my career," Mil- 
lard recalled. "He said, 'Let's do it sooner rath- 
er than later.' 

"I didn't know if I was really ready yet, but 
all of a sudden other labels had heard about 
our interest, and they started coming to us and 
offering to help us start a label. I was really 
waiting for Jeff Moseley to say, 'Let's do it to- 

gether,' because I really look up to him. 
"As soon as he said he was in, we would 

have been crazy not to take the opportunity. 
The Afters, who used to be called Bliss, had 
opened for us years ago, and we've been good 
friends ever since. I always said that if I ever 
started a label and they weren't signed, I was 
going to sign them. 

"We kind of sped up the process because 
they were available. They made a great, great 
record, and it was a great start for both of us. 

My record was the second release, and we're 
in the process of working on our third act right 
now. I'm very hands -off with the label because 
I'm so busy with MercyMe. I can't really say 
that I know what I'm doing, but I'm somehow 
involved in it." 

SAY 'CHEESE' Bart Millard spends time with The Afters, the first act on his Simple Records label. 

Seen here (l -r) are The Afters' Mark Dodd; Millard; and The Afters' Matt Fuqua, Brad Wigg and Josh 

Havens. 

Christian Supergroup 

You may have played, and may still be play- 
ing, a song from the CD The Passion of the Christ: 

Songs called "I See Love," which was written 
and recorded by Millard and the guys from 
MercyMe, along with Third Day and Steven 
Curtis Chapman. That's a pretty impressive 
collaboration. I wondered how they ended up 
working together. 

"I was telling Pete Kipley, 

who produced the 

MercyMe records, that my 

dream was to have my own 

label at some point in my 

career. He said, `Let's do it 
sooner rather than later."' 

"The guys at Icon Productions were trying 
to do this album, and they wanted to get dif- 
ferent artists on it," Millard said. "They got 
such a big response that there wasn't enough 
room for three separate songs from three 
Christian artists because there were a lot of 
mainstream artists who wanted on too. 

"We got the idea to all do one song togeth- 
er. They asked us if we could write this song, 

and we all said sure, but we were all so busy 
that nobody took the initiative to start writing. 
Plus, you don't want to step on anybody's toes. 

"We started freaking out because we had to 

be in the studio in two days and it had been 
months since we'd agreed to do it. Steven said 
he had an old chorus that maybe we could 
work on, and he sent it to me and to Mac Pow- 
ell [of Third Day]. It was bits and pieces of what 
it is now. 

"Mac would write a verse and e -mail it to 

me. By this time we were in the studio, and 
we didn't have a song. It wasn't even close to 

being finished. Brown Bannister was produc- 
ing it. He took charge, saying, 'Here's what 
we're going to do: I'll take Third Day and start 
tracking and getting the music going. Y'all 
keep writing and tell us where we need to go 
when we get to a certain point.' 

"I went in one room and started writing the 
bridge, Steven wrote the chorus, and Mac was 
writing some of the verses. Somehow, by the 
grace of God, it turned out really, really well. 

"We had a blast. Mac wasn't there for track- 
ing, so the rest of the guys from Third Day fin- 

ished up their part. When they got done Steven 
and I started doing vocals that night. 

"It was really cool, because I was a huge 
Steven Curtis Chapman fan growing up, and 
I still am. He sang first, and he felt bad because 
I was singing last, so he said he would stay as 
long as I stayed. I think we were there until 
6am. We were there from noon the day before 
until 6am. 

"You know how things get weird and you 
think everything's funny at about 4am? We 

had to keep doing takes over because we'd 
make each other laugh. It was a dream come 
true to be in the room with Brown Bannister 
and Steven Curtis Chapman, working on this. 
I have good memories, and I'm proud of how 
it turned out." 

Sports Galore 

There haven't been many days off this year 
for Millard or MercyMe, but I wondered where 
you could find him when he does have some 
time away from the music business. "I'm a 

pretty avid golfer," he said. "I'm not very good, 
but I like the idea of being outside and play- 
ing golf. We play every chance we get. 

"Right now my biggest passion is baseball. 
I'm a huge baseball fan. We all are. We route 
our tours around baseball games. We were at 
opening day to see the Red Sox and Yankees. 

Then we went to see the Orioles and A's the 
next night. After that we saw the Marlins and 
Nationals. 

"We've been fortunate to have a few base- 
ball friends. I'm a big Texas Rangers fan. If I'm 
home [in Dallas] and I can talk my son into 
going, we're at baseball every night - if my 
wife lets us. During football season I switch 
over. I'm a big sports fan." 

MercyMe started the year on tour with 
Monk & Neagle, The Afters and Jeremy Camp. 
They performed at Billy Graham's last New 
York crusade, at Flushing Meadows Park, have 
been playing festivals this summer and will 
play at Disney's Night of Joy in Orlando in 

three weeks. 
In November they'll hit the road as co-head - 

liners for a Christmas tour with Steven Curtis 
Chapman. MercyMe's Undone CD was re- 
leased earlier this year, Millard's CD was re- 

leased this week, and MercyMe's Christmas 
CD will hit stores Sept. 27. 

I asked what Millard thinks about his busy 
schedule. He laughed as he replied, "Three al- 

bums and three tours this year. I don't know 
what in the world we were thinking. We're 
storing up for winter." 
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WEEK WEEK 
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August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

* 1- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

MERCYME In The Blink Of An Eye (INO /Curb) 1113 +23 10 3511 

NATALIE GRANT Held (Curb) 839 +26 22 3610 

CASTING CROWNS Lifesong (Beach Street /Reunion /PLG) 826 +139 4 3714 

MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 782 +31 11 3411 

NICHOLE NORDEMAN Brave (Sparrow /EMI CMG) 780 -97 18 3311 

CHRIS TOMLIN Holy Is The Lord (Sixsteps /Sparrow /EM /CMG) 779 -59 29 3610 

JOHN DAVID WEBSTER Miracle (BHT) 750 +6 19 3111 

JADON LAVIK What If (BEC /Tooth & Nail) 744 +9 18 2611 

PHILLIPS, CRAIG & DEAN Friend Of God (INO) 731 +6 15 2710 

JOY WILLIAMS Hide (Reunion /PLG) 727 -123 20 3610 

POINT OF GRACE Who Am I (Word /Curb /WarnerBros.) 618 15 14 2311 

MICHAEL W. SMITH Here I Am (Reunion /PLG) 607 -7 9 3510 

AFTERS You (Simple //NO) 577 +18 11 2311 

MARK HARRIS For The First Time (INC) 528 +40 10 1910 

JEREMY CAMP Take You Back (BEC /Tooth & Nail) 518 -64 33 3710 

BUILDING 429 No One Else Knows (Word /Curb /Warner Bros.) 390 -35 15 1710 

CHRIS TOMLIN The Way I Was Made (Sixsteps /Sparrow /EMI CMG) 379 +70 5 1911 

PAUL COLMAN The One Thing (Inpop) 343 +7 8 1512 

SALVADOR You Are There (Word /Curb /Warner Bros.) 263 -19 12 1110 

KUTLESS Draw Me Close (BEC /Tooth & Nail) 248 +13 3 410 

JOEL ENGLE Louder Than The Angels (Doxology) 247 +4 18 1910 

MONK & NEAGLE Secret (Flicker) 238 3 7 1411 

AUDIO ADRENALINE King (Forefront /EMI CMG) 226 +51 2 1314 

JEFF ANDERSON Open My Eyes (Gotee) 209 +4 17 1410 

BETHANY DILLON All That I Can Do (Sparrow /EMI CMG) 204 +71 1 1212 

NEWSONG Rescue (Integrity Label Group) 204 +29 4 1111 

JARS OF CLAY God Will Lift Up Your Head (Essential /PLG) 202 -2 19 1510 

SUPERCHICK We Live (Inpop) 196 +79 1 1013 

OVERFLOW Cry On My Shoulder (Essential /PLG) 196 +2 19 1010 

MARK SCHULTZ I Am (Word /Curb /WarnerBros.) 184 +42 1 1012 

39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 

(© 2005, Arbitron Inc.).© 2005 Radio & Records. 

CHRIS RICE Love Like Crazy (INO) 

NEW & ACTIVE Total Plays: 132, Total Stations: 6, Adds: 1 

DAVID CROWDER BAND Here Is Our King (Sixsteps /Sparrow /EMI CMG) 

Total Plays: 128, Total Stations: 4, Adds: 1 

NATE SALLIE Save Me (Curb) LIFEHOUSE You And Me (Geffen) 

Total Plays: 174, Total Stations: 10, Adds: 0 Total Plays: 127, Total Stations: 4, Adds: 1 

WATERMARK Knees To The Earth (Rocketown) KRYSTAL MEYERS The Way To Begin (EssentialPLG) 

Total Plays: 174, Total Stations: 6, Adds: 0 Total Plays: 120, Total Stations: 7, Adds: O 

JOSH BATES Perfect Day (Beach Street /PLG) BIG DADDY WEAVE Just The Way I Am (fervent /Curb /Warner Bros.) 

Total Plays: 144, Total Stations: 8, Adds: 1 Total Plays: 118, Total Stations: 6, Adds: O 

IAN ESKELIN Magnify (Inpop) KUTLESS It's Like Me (BEC /Tooth & Nail) 

Total Plays: 140, Total Stations: 6, Adds: 0 Total Plays: 110, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

POWERED 

MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) ADDS 

CASTING CROWNS Lifesong (Beach Street /Reunion /PLGI 4 

AUDIO ADRENALINE King (forefront /EMLCMG) 4 

JEREMY CAMP This Man (BEC /Tooth & Nail) 4 

SUPERCHICK We Live (Inpop) 3 

JARS OF CLAY fISARAH KELLY I'll Fly Away (Essential /PLG) 3 

PAUL COLMAN The One Thing (Inpop) 2 

BETHANY DILLON All That tCánUo (Sparrow /EMLCMG) 2 

MARK SCHULTZ I Am (Word /Curb /Warner Bros.) 2 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

CASTING CROWNS Lifesong (Beach Street /Reunion /PLG) +139 

JEREMY CAMP This Man (BEC /Tooth & Nail) +85 

SUPERCHICK We Live (Inpop) +79 

BETHANY DILLON All That Can Do (Sparrow /EMI CMG) +71 

CHRIS TOMLIN The Way I Was Made (Sixsteps/Sparrow /EMI CMG) +70 

AUDIO ADRENALINE King (forefront /EMI CMG) +51 

MARK SCHULTZ I Am (Word /Curb /Warner Bros.) +42 

JOSH BATES Perfect Day (Beach Street /PLG) +42 

MARK HARRIS For The First Time (INO) +40 

DAVID CROWDER BAND He Is Otr King (SastgSparrow/EMICMG) +40 

MOST 
PLAYED RECURRENTS 

TOTAL 
PLAYS 

ARTIST TITLE LABELS) 

BEBO NORMAN Nothing Without You (Essential /PLG) 504 

TREE63 Blessed Be Your Name (Inpop) 490 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 476 

MATTHEW WEST More (Universal South / EMLCMG) 448 

SALVADOR Heaven (Word /Curb /WarnerBros.) 434 

CASTING CROWNS Voice Of Truth (Beach Street /Reunion /PLG) 416 

MARK SCHULTZ He Will Carry Me (Word /Curb /WarnerBros.) 414 

MERCYME I Can Only Imagine ( /NO /Curb) 391 

CASTING CROWNS Who Am I (Beach Street/Reunion/PLO 389 

JEREMY CAMP Walk By Faith (BEC /Tooth & Nai/) 386 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

M 1 Music 
Christian Music Group 

Programmer's Pick of the Month 
"Here Is Our King" David Crowder Band 
It's back to school time... I think we should replace the quadratic 
formula this year with this one: 

Inspiring (Lyrics) + v'Innovative = 'Here Is Our King' 
(Brilliant) (Music) (Which also = Awesome) 

- Libby Krimsier, WBSN /New Orleans 

For promotional information on EMI CMG singles contact 
Andrea Kleid at 800.347.4577 or radio@mail.emicmg.com no hype. just hits. 
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August 19, 2005 CHRIST/AN 

CHR TOP 30 
LAST 
WEEK WEEK ARTIST TITLE LABELS) 
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¡Debut> 

29 ® 
26 28 

22 29 

[Debut> 

TOTAL al- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail) 1263 

JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee) 1162 

PLUMB I Can't Do This (Curb) 1141 

KUTLESS Strong Tower (BEC /Tooth & Nail) 

JOY WILLIAMS Hide (Reunion /PIG) 

SWITCHFOOT Stars (Columbia) 

M. WEST Next Thing... (Universal South /EMI CMG) 

TOBYMAC Burn For You (Forefront /EMI CMG) 

AFTERS Beautiful Love (Situp /e / /NO) 

BARLOWGIRL Let Go (Fervent /Curb /Warner Bros.) 

HAWK NELSON Take Me (Tooth & Nail) 

PAUL WRIGHT Take This Life (Gotee) 

SUPERCHICK We Live (Inpop) 

TODD AGNEW Unchanging One (SRE /Ardent) 

RELIENT K Who I Am Hates Who I've Been (Gotee) 

CASTING CROWNS lifesong (BeachStreet/Reunáory'PIG) 

DAY OF FIRE Rain Song (Jive /Essential /PIG) 

LIFEHOUSE You And Me (Geffen) 

SARAH BRENDEL Fire (Inpop) 

STELLAR KART Life Is Good (Word /Curb /Warner Bros.) 514 

SHAWN MCDONALD Take My Hand (Sparrow/EMICMG) 502 

NICHOLE NORDEMAN Brave (Sparrow /EMI CMG) 449 

BETHANY DILLON All That I Can Do (Sparrow /EMI CMG) 447 

CASTING PEARLS Alright (Inpop) 445 

INHABITED Open My Eyes (fervent /Curb /Warner Bros.) 413 

SEVEN PLACES Fall In Line (BEC /Tooth & Nail) 403 

ZOEGIRL Scream (Sparrow /EMI CMG) 384 

SANCTUS REAL The Fight Song (Sparrow /EMI CMG) 364 

BUILDING 429 Show Me Love (Word/Curb/WamerBros.) 357 

AUDIO ADRENALINE King (Forefront /EMI CMG) 348 

+30 10 3110 

+67 14 2811 

-23 18 3010 

1093 -129 17 2710 

983 -80 21 2210 

960 1 5 2910 

956 +61 12 2711 

940 +60 7 2810 

916 +115 8 2911 

875 +34 5 2911 

831 .27 15 2211 

803 +86 9 2412 

647 +125 3 2612 

642 +54 7 1810 

639 +53 5 2112 

638 -5 3 2512 

621 -166 17 1710 

555 .95 14 1410 

535 .11 12 1810 

+21 5 1810 

+60 7 1510 

+8 12 1410 

+43 5 1811 

+31 3 2012 

-40 10 1310 

+68 1 1211 

+20 3 1210 

-75 11 1010 

-99 17 1210 

+35 1 1410 

31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. 
© 2005 Radio & Records 

NEW & ACTIVE 
CHARITY VON Take Me Through It (Slanted) 

Total Plays: 300, Total Stations: 11, Adds: 0 

MERCYME In The Blink Of An Eye (INO /Curb) 

Total Plays: 250, Total Stations: 11, Adds: 1 

KRYSTAL MEYERS My Savior (Essential /PIG) 

Total Plays: 231, Total Stations: 9, Adds: 5 

DJ MAJ Love (Gotee) 

Total Plays: 197, Total Stations: 6, Adds: 0 

SKILLET Under My Skin (Ardent) 

Total Plays: 165, Total Stations: 5, Adds: 0 

MARY MARY Heaven (Sony Urban /Columbia) 

Total Plays: 157, Total Stations: 6, Adds: 1 

M.O.C. I Like It (Move) 

Total Plays: 154, Total Stations: 4, Adds: 0 

NUMBER ONE GUN We Are (BEC/Tooth & Nail) 

Total Plays: 141, Total Stations: 7, Adds: 2 

SALVADOR You Are There (Word /Curb /WarnerBros.) 

Total Plays: 134, Total Stations: 5, Adds: 1 

CHRIS RICE Love Like Crazy (INO) 

Total Plays: 122, Total Stations: 5, Adds: 0 

ROCK TOP 30 
LAST 
WEEK 

THIS 
WEEK 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

+/- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

2 0 JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail) 338 +28 9 2613 

1 2 WEDDING Song For The Broken (Rambler) 314 -10 12 2810 

4 0 PILLAR Sunday Bloody Sunday (flicker) 302 +10 12 3010 

3 0 DAY OF FIRE Fade Away (Jive /Essential /PIG( 302 +2 12 3010 

8 0 THOUSAND FOOT KRUTCH Absolute (Tooth & Nail; 283 +27 5 2613 

9 0 NUMBER ONE GUN We Are (BEC /Tooth & Nail) 280 +28 9 2410 

10 0 OLIVIA THE BAND Stars And Stripes (Essential /PIG) 250 +12 6 2510 

11 0 DIZMAS Controversy (Credential) 245 +8 9 2810 

12 0 HOUSE OF HEROES Serial Sleepers (Gotee) 244 +9 7 2611 

7 10 JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee) 244 -15 13 1910 

5 11 FOREVER CHANGED Encounter (Floodgate) 236 .35 14 1811 

14 12 RELIENT K Who I Am Hates Who I've Been (Gotee) 225 -2 6 2511 

6 13 KIDS IN THE WAY Apparitions Of Melody (Flicker) 219 -41 18 2010 

16 0 STELLAR KART Student Driver (Word/Curh/WarnerBros.) 212 +7 7 2810 

18 0 MXPX Heard That Sound (Sideûneûummy) 205 +8 10 2010 

17 ID SEVENTH DAY SLUMBER Shattered Life BEC/Teodi& Nazi 205 +6 3 2212 

13 17 LAST TUESDAY You Got Me (Mono Vs. Stereo) 202 -30 9 2210 

15 18 FALLING UP In My Dreams (Exit Calypsan) (Tooth & NO 190 -36 8 2010 

22 0 FLYLEAF I'm So Sick (Octane) 186 +8 3 2211 

25 ED MYRIAD Perfect Obligation (floodgate) 181 +20 4 1410 

23 ® HASTE THE DAY Long Way Down (SolidStatelTooth &Nail) 178 +1 4 1810 

24 ® BARLOWGIRL Let Go (Fervent /Curb /Warner Bros.) 177 +4 4 2010 

19 23 PLUMB I Can't Do This (Curb) 173 20 18 1710 

27 0 JONAH33 Tell Me (SRE /Ardent) 157 +16 4 2111 

20 25 SKILLET Under My Skin (Ardent) 153 .37 18 1710 

26 0 SPOKEN September (Tooth & Nail) 148 +3 2 1111 

28 ® SWITCHFOOT Stars (Columbia) 137 +10 2 2013 

21 28 RADIAL ANGEL Falling (Independent) 137 49 13 1910 

(Debut> ED EMERY Studying Politics (Tooth & Nail) 123 +39 1 711 

'Debut> e SANCTUS REAL Closer (Sparrow /EM/CMG) 121 +55 1 1113 

35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. 
© 2005 Radio & Records 

NEW & ACTIVE 
SUPERCHICK Anthem (Bruises & Scars) (/npop) 

Total Plays: 112, Total Stations: 19, Adds: 2 

TOBYMAC Burn For You (Forefront/EMI CMG) 

Total Plays: 110, Total Stations: 12, Adds: 0 

GRAND PRIZE Break Me (Apostrophe) 

Total Plays: 105, Total Stations: 14, Adds: 1 

ALL STAR UNITED Go West Young Man (Rocketown) 

Total Plays: 105, Total Stations: 12, Adds: 0 

STAPLE Sound Of Silence (Flicker) 

Total Plays: 100, Total Stations: 12, Adds: 3 

EVER STAYS RED Glorious (Wrink /e Free) 

Total Plays: 98, Total Stations: 6, Adds: 1 

KRYSTAL MEYERS My Savior (Essential/PIG) 

Total Plays: 97, Total Stations: 9, Adds: 1 

FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nail) 

Total Plays: 92, Total Stations: 4, Adds: 1 

UNDEROATH A Boy Brushed Red... (Tooth & Nail) 

Total Plays: 91, Total Stations: 8, Adds: 1 

STRYPER Reborn (Big3) 

Total Plays: 60, Total Stations: 17, Adds: 0 

.T.I. Olvt ME" 
i"I' SI\Gti: 1:1i TIII':Ild 'MANI) \I:\V 

17DING THI._' WEEK! 

ROM THE NEW RECORD CHANCE TO 
BREATHE IN STORES AUGUST 30TH 
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I\ST( I I E )+-S E P'P I:M l 31:1 i 2? 'l' l I 

LOOKING FOR YOUR ADD OR SPIN 
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CHRISTIAN August 19, 2005 

INSPO TOP 20 
WEEK 

THIS 
ARTIST TITLE LABEL(S) 

TOTAL +I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

2 1 ANDY CHRISMAN Adore You (Upside /SHELTER) 315 5 14 1810 

1 2 MICHAEL W. SMITH Here I Am (Reunion /PLG) 302 23 11 1510 

3 3 STEVEN C. CHAPMAN Believe Me Now (Spaimw/EMICMG) 300 -9 10 1510 

5 NEWSONG Rescue /Integrity Label Group) 275 +17 7 1610 

4 5 MARK HARRIS The Line Between The Two (INO) 242 -17 9 1511 

7 RICARDO I Call Your Name (Waymakerl 237 +9 5 1410 

6 7 NICOL SPONBERG Resurrection (Curb) 237 -6 17 1410 

8 8 PAUL BALOCHE Al The Earth WM... (lntegrityLabe1Grap) 211 -3 10 1210 

10 o CASTING CROWNS Lifesong (Beach Street/Reunioa/PLGI 212 +16 3 1610 

¡Debut> MARK SCHULTZ I Am (Word/Curb/WarnerBros.) 206 +75 1 1415 

11 Q SELAH Be Thou My Vision (Curb) 204 +22 4 1310 

15 e BEBO NORMAN Borrow Mine (EssentiaUPIG) 203 +29 4 1411 

14 WAYBURN DEAN Each Day Of My Life (WayJadel 189 +10 4 1310 

9 14 PHILLIPS, CRAIG & DEAN Friend Of God ( /NO) 183 -14 16 1010 

13 15 JADON LAVIK What If (BEC /Tooth & Nail) 163 -17 20 1010 

(Debug Q STEPHEN MARSHALL Truly Amazing (MH Tunes) 157 +26 1 1110 

12 17 NICHOLE NORDEMAN Brave (Sparrow /EM /CMG) 143 -39 12 811 

19 Q JACI VELASOUEZ Lay It Down (Ward'Curb/WamerBmsJ 140 +3 3 1010 

18 19 PAUL COLMAN The One Thing (Inpop) 140 3 3 710 

20 20 WATERMARK Holy Roar (Rocketown) 124 -9 2 1210 

19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. 

© 2005 Radio & Records 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABEL(S) 

1 JOHN REUBEN f1MATT THEISSEN Nuisance (Gotee) 

2 NICOL SPONBERG Resurrection (Curb) 

3 MARY MARY The Real Party (Sony Urban /Columbia) 

4 KJ52 Right Here (BEC /Tooth & Nail) 

5 AMBASSADOR Feels Good (Cross Movement) 

6 CROSS MOVEMENT Hey Y'all (Cross Movement) 

7 FLYNN Nyquil (lllect) 

8 MANAFEST Let It Go (BEC) 

9 FLAME f1DA' T.R.U.T.H. L.A.D.I.E.S. (Cross Movement) 

10 PROCUSSIONS Introducing... (What's Your Name ?) (lllect /Basementalism) 

CHRISTIAN AC TOP 30 INDICATOR 
LAST THIS TOTAL 

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS 

1 o MERCYME In The Blink Of An Eye (INO /Curb) 1126 

2 2 NICHOLE NORDEMAN Brave (Sparrow /EMICMG) 999 

7 0 CASTING CROWNS Lifesong (BeachStreet/Reunion/PtG) 903 

4 4 MICHAEL W. SMITH Here I Am (Reunion /PLG) 876 

5 5 M. WEST Next Div You Know(UniesalSout4EMICMG) 807 

6 6 JOHN DAVID WEBSTER Miracle (BHT) 807 

3 7 JOY WILLIAMS Hide (Reunion/PIG) 766 

9 0 JADON LAVIK What If (BEC /Tooth & Nail) 735 

8 9 MARK HARRIS For The First Time (/NO) 720 

10 10 STEVEN C. CHAPMAN Believe Me Now (Sparmw/EMICMG) 686 

11 11 PHILLIPS, CRAIG & DEAN Friend Of God (INO) 632 

12 ® AFTERS You (Simple //NO) 621 

16 ® C. TOMUN The Way I Was Made irst Spanow/EMLCMG) 588 

13 0 NEWSONG Rescue (Integrity Label Group) 576 

14 ® PAUL COLMAN The One Thing (Inpop) 573 

15 16 MONK & NEAGLE Secret (Flicker) 547 

19 ® SHAUN GROVES Bless The Lord (Rocketown) 505 

20 0 SALVADOR You Are There (Word /Curb /Warner Bros.) 498 

18 19 BETHANY DILLON All That I Can Do (Sparrow /EMI CMG) 479 

21 o BEBO NORMAN Borrow Mine (Essential/PLR 461 

17 21 BUILDING 429 No One Else Knows (Word rb/Wamer&as) 454 

24 ® MARK SCHULTZ I Am (Word /Curb /Warner Bros.) 438 

23 ® BIG DADDYWEAVE JustTheWatlM fenereliblifwErBtas) 421 

22 24 POINT OF GRACE Who Am I (Word /Curb /Warne,Bros.) 418 

25 ® AUDIO ADRENALINE King (Forefront /EMICMG) 357 

27 o PAUL WRIGHT Take This Life (Gotee) 313 

26 27 SHANE & SHANE Saved By Grace (lnpop) 285 

¡Debut> D.CROWDER BAND Herels... (Sirstgj fSpa,mw /EMICMG) 280 

28 el JACI VELASQUEZ Lay It Down (Word/Curb/WamerBros.) 270 

¡Debut> JEREMY CAMP This Man (BEC /Tooth & Nail) 247 

+1- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

+14 10 3910 

-56 19 3610 

+125 4 3712 

-13 12 3210 

-21 11 3110 

-21 20 3010 

.126 21 2810 

+27 21 2510 

.2 14 2710 

-14 11 2610 

-60 19 2310 

+31 9 2710 

+38 6 2611 

+1 12 1910 

+7 13 2210 

-9 15 2411 

+17 11 2110 

+31 13 2011 

-10 7 2310 

+4 5 2410 

45 19 1910 

+92 3 2312 

+35 3 2411 

-28 18 1510 

+34 3 1811 

+43 4 1510 

-5 5 1210 

+118 1 1514 

+17 3 1311 

+184 1 1616 

40 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/7 - Saturday 8/13. 

© 2005 Radio & Records 

NEW & ACTIVE 
CHRIS RICE Love Like Crazy (INO) 

Total Plays: 220, Total Stations: 14, Adds: 2 

BY THE TREE Only To You (Fervent) 

Total Plays: 205, Total Stations: 12, Adds: 0 

SUPERCHICK We Live (Inpop) 

Total Plays: 178, Total Stations: 11, Adds: 2 

TODD AGNEW Unchanging One (SRE /Ardent) 

Total Plays: 178, Total Stations: 9, Adds: 0 

ZOEGIRL Scream (Sparrow /EMI CMG) 

Total Plays: 174, Total Stations: 11, Adds: 0 

KUTLESS Ready For You (BEC /Tooth & Nail) 

Total Plays: 174, Total Stations: 9, Adds: 3 

NICOL SPONBERG Resurrection (Curb) 

Total Plays: 1E5, Total Stations: 6, Adds: 0 

KRYSTAL MEYERS The Way To Begin (Essential /PLG) 

Total Plays: 159, Total Stations: 7, Adds: 0 

AARON SHUST Matchless (Brash) 

Total Plays: 158, Total Stations: 12, Adds: 3 

JOSH BATES Perfect Day (Beach Street /PLG) 

Total Plays: 130, Total Stations: 6, Adds: 0 

HURRY! 

OFFER ENDS 

SEPT. 5, 2005 Employee Pricing Plan 
You Pay What We Pay 

Buy Direct From ComQuest and Save on your Music Research! 

Weekly Callout Research from $36,000 /year 

Auditorium Music Tests from $18,800 

Internet Music & Perceptual testing from $600 /month 

We've Eliminated the Sales Commissions Until Labor Day, 

and are Passing the Savings - Up to 20% - on to You! 

/1111111111111 =I MIN 

C al131H LILLICJIL 
The Music Testing Specialists. 
www.ComQuestMusicTesting.com 

619- 659 -3600 
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CHRIST /AN REPORTERS 
Stations and their adds listed alphabetically by market 

WBJY /Albany, GA 
OMIPD: Roger "Carper" Russell 

APD: Chris Hall 

No Adds 

WFSH /Atlanta, GA* 
PD: Kevin Avery 

MD: Mike Stoudt 

No Adds 

WVFJ /Atlanta, GA 
P0: Don Schaeffer 
No Adds 

WAFJ /Augusta, GA* 
PDRAD: Jeremy Daley 

6 JOSH BATES 

5 NICHOLE NORDEMAN 

5 BETHANY DILLON 

WDJCBirmingham, AL' 
PD: Dave MCDernmff 

APD/MD: Ronnie Bruce 

11 ZOEGIRL 

9 TODD AGNEW 

8 JEREMY CAMP 

KTSYBoise,10' 
OM: Ty McFarland 

PD: Jerry Woods 

M0: Liest "Boa' Vistaunet 

2 AFTERS 

WCVKBowling Green, KY 
MD: Whitney Yule 

35 DAVID CROWDER BAND 

35 JAIME JAMGOCHIAN 

34 JARS OF CLAY f /SARAH KELLY 

24 BROTHER'S KEEPER 

AC 
WIBI/Carlinville, IL 
OM/PD: Paul Anthony 

M0: Lon Walden 

No Adds 

WBGL/Champaign, IL 
PO: Jell Scott 

MD: Joe Buchanan 

19 JEREMY CAMP 

WRCM /Charlotte 
PD: Dwayne Harrison 

No Adds 

WBDX/Chattanooga, TN 
0M/PS: Jason McKay 

16 TODD AGNEW 

16 LINCOLN BREWSTER 

WAKW/Cincinnati, OH* 
PO: Rob Lewis 

M0: Daryl Pierre 

20 CHRIS RICE 

20 AUDIO ADRENALINE 

18 SEVENTH DAY SLUMBER 

WFHM /Cleveland, OH' 
PO: Sue Wilson 

MD: Todd Slash 

No Adds 

KGTS/College Place. WA 
PD: Elizabeth Nelson 

5 JEREMY CAMP 

KBIOJColorado Springs. CO' 
PO: Steve Etheridge 

MD: Jack Hamilton 
No Adds 

KCVO/Columbia, MO 
OM/PD: James McDermott 

No Adds 

WMHK/Columbia, SC' 
PD: Tom Greene 

APD: Mike Weston 

No Adds 

WCVO /Columbus, OH' 
OM/P0: Tate Luck 

APD/MD: Mike Russell 

5 JEREMY CAMP 

KBNJ /Corpus Christi. TX 
PD: Joe Fahl 

14 JEREMY CAMP 

13 KENDALL PAYNE 

KLTY/Dallas, TX' 
PD: Chuck Finney 

APO/MD: William Ryan 

10 SUPERCHICK 

WWIB/Eau Claire, WI 
0M: Paul Anthony 

PD/MD: Greg Steward 

11 JACI VELASQUEZ 

10 AARON SHUST 

10 SUPERCHICK 

WCTL/Erie, PA 

OM: Ronald Raymond 

PO/MO: Adam Erase 

20 CASTING CROWNS 

19 MARK SCHULTZ 
19 TAIT 

18 AARON SHUST 

18 KUTLESS 

KHPE/Eugene, OR 
OM,PD: Jeff McMahon 

MD: Paul Hemandez 

20 MIKE HONHOLZ 

9 MIKE HONHOLZ 

KLRC/Fayetteville, AR 
OM/PD: Melody Miller 
No Adds 

WCLN/Fayetteville, NC 
OM: Dan DBBrelor 

PD: Steve Turley 

APO: Syndi Long 

8 KATINAS 

WPER/Fredericksburg, VA 
PD: Frankie Mama 

No Adds 

KZKZ/Ft. Smith, AR 
OM/PD: Dave Burdue 

JARS OF CLAY f /SARAH KELLY 

CHRIS RICE 

ANDREW PETERSON 

WPSM/Ft. Walton Beach, FL 
PD: Terry Theme 

MD: Drew Powell 

No Adds 

WLAB/R. Wayne, IN* 
PD: Don Buettner 

MD: Melissa Montana 

3 MATTHEW WEST 

WCSG /Grand Rapids, MI' 
OM: Don Michael 

PO/MO. Chris Lemke 

APD: Jessica Squires 

26 BY THE TREE 

13 JARS OF CLAY f /SARAH KELLY 

6 MARK SCHULTZ 

WJOK/Grand Rapids, MI' 
OM/PD: Troy West 
MD: Brian Nelson 

9 BETHANY DILLON 

5 JEREMY CAMP 

WBFJ/Greensboro, NC 
PD/MD: Wally Decker 
APD: Dann Stevens 

No Adds 

WLFJ/Greenville, SC' 
PENTAD: Rob Dempsey 

APD: Gary Miller 
MONK 8 NEAGLE 

KAIM/Honolulu, HI' 
PD: Michael Shishido 

MD: Kim Harper 

6 MERCYME 

6 POINT OF GRACE 

2 JADON LAVIK 

2 JOHN DAVID WEBSTER 

KSBJ/Houston, TX' 
PD: Chuck Pryor 

MD: Jim Beeler 

22 MARK SCHULTZ 

20 JEREMY CAMP 

WIJYAndianapolis, IN 

OM: Randy Tipmore 

PD/MD: Jeremy Bialek 

4 JEREMY CAMP 

2 AARON SAUST 

WISG/Indianapolis, IN' 
OMTD: David Wood 

APD/MD: Fritz Moser 

No Adds 

WBGB /Jacksonville, FL' 
PD/MD: Tom Fridley 

7 SUPERCHICK 

WCOR/Johnson City' 
PD/MD: Jason Sharp 

No Adds 

KOBC /Joplin, MO 
OM/PO: Lisa Davis 

15 KUTLESS 

14 DAVID CROWDER BAND 

KUC/Kansas City, MO' 
BM: Bud Jones 

PD/MD: Michael Grimm 

No Adds 

WJTULancaster. PA' 
PD: John Shirk 

MD: Phil Smith 

No Adds 

WLGH/lansing, MI 
26 MONK 8 NEAGLE 

KFSH/Los Angeles, CA' 
OM: Jim Tinker 

PD: Chuck Tyler 

APORAD: Buh Shaw 

No Adds 

WJIE/Louisville, KY 

OM: Greg Holt 

PD: Jim Galipeau 

APO/MD: Chris Crain 
27 JEREMY CAMP 

KSWPA_ulkin, TX 
0M/P0: Al Ross 

MD: Michelle Calvert 

22 BIG DADDY WEAVE 

22 KUTLESS 

KVMV/McAllen, TX' 
PD: James Gamblin 

MD: Bob Malone 

2 CHRIS TOMLIN 

BART MILLARD 

JARS OF CLAY f/SARAH KELLY 

WMCU/Miami, FL' 
OMfPD: Dwight Taylor 

9 TODD AGNEW 

4 JARS OF CLAY f /SARAH KELLY 

4 AUDIO ADRENALINE 

WAWZANiddlesex, NJ' 
0M: Scoff Taylor 

PD: Johnny Stone 

MD: Keith Stevens 

6 LIFEHOUSE 

3 CASTING CROWNS 

WFDI/Milwaukee, WI' 
PO: Damry Clayton 

MO: MdL Miller 
No Adds 

KTIS/Minneapolis, MN' 
PO: Chuck Knapp 

MD: Dan Wynia 

12 NEWSONG 

11 PAUL COLMAN 

KBMO/Monroe, LA 
PD: Phillip amok 
MD: Melissa Rawls 

15 SUPERCHICK 

15 MARK SCHULTZ 

15 DAVID CROWDER BAND 

WFFVNashville, TN' 
PD: Vance Dillard 
MD: Seth 'Mulder 
2 PAUL COLMAN 

WBSNNew Orleans, LA 
OM: Julie Mosley 
PD: Tom Kdmsier 
MD: Libby Kdmsier 
10 SWITCHFOOT 

WPOZ/Orlando, FL' 
OM: Dean O'Neal 

APD: Meleny McKaye 

MD: Scott Smith 

No Adds 

WMSJ/Portland, ME 
PD: Paula K. 

APO: Joe Polak 

CHRIS TOMLIN 

KFIS/Portland, OR' 
PD: Dave Ortler 
MD: Kat Taylor 

23 AUDIO ADRENALINE 

6 SUPERCHICK 

KSLT/Rapid City, SD 
OM: Tom Schoenstedl 

PO: Jon Anderson 

MD: Jennifer Walker 
20 AUDIO ADRENALINE 

16 SALVADOR 

KSGNBiverside, CA* 
OM: Dave Masters 

PD: Scott Michaels 

APD/TAD: Ernest Beck 

No Adds 

WPAR/Roanoke, VA' 
OM/MD: Jackie Howard 

No Adds 

WRCl/Rochester, NY 

OM: Scora Ensign 

PD: Mark Shunleworth 

MD: Kelly McKay 

1 CHRIS RICE 

KKFS/Sacramento, CA' 
PD: Chris Squires 

MD: Jeremy Burgess 

No Adds 

WJIS/Sarasota, FL' 
PD: Steve Swanson 

MD: Jeff MacFarlane 

1 CASTING CROWNS 

DAVID CROWDER BAND 

KCMS/Seattle, WA' 
PD: Scott Valentine 

MD: Tom Pettijohn 
11 AUDIO ADRENALINE 

9 CASTING CROWNS 

5 SHANE 8 SHANE 

WFRN/South Bend, IN 

PD: Jim Caner 

M0: Doug Moore 

No Adds 

WHPZ/SDUth Bend, IN 

PD /v10. Tom Senn 

KWND/Springfield, MO 
PORAD: Jeremy Morris 

45 CASTING CROWNS 

KKIMBt. Cloud, MN 
OM;PD: Diana Madsen 

No Alls 

KHZR/St. Louis, MO 
OW Sandi Brown 

PD/MD: Greg Cassidy 

25 JEREMY CAMP 

KJPY/Tapeka, KS 

OIWPD: Jack Jacob 

11 JARS OF CLAY LSARAH KELLY 

10 KATINAS 

KXDJ/Tulsa, OK' 
PD: Bob Thornton 

MO. Gary Thompson 

No Adds 

WGTS/Washington, DC' 
PD: Becky Wilson Alignay 
APD: Brennan Wimbish 

MD: Rob Conway 

17 CASTING CROWNS 

KTLUWichita, KS' 
PD: David Pierce 

MO: Jon Rivers 

No Adds 

WGRC/Willjamsport, PA 
PD/MD: Larry Weidman 

17 DAVID CROWDER BAND 

17 JAIME JAMGOCHIAN 

WXHL/WiI mingle n. DE 

0M /APO: Dan Edwards 

POND: Dave Kirby 

E iiil(MAs: 

POWERED 

ViEDIABASEJ 

'Monitored Reporters 
79 Total Reporters 

39 Total Monitored 

40 Total Indicator 

Did Not Report, 
Playlist Frozen (4): 
KYTT /Eugene, OR 
WCIC /Peoria, IL 
WRVULouisville, KY 
WTCR/Huntington 

KLYT/Albuquerque, NM 
MD Joey Belville 

No AtlUe 

KAFC /Anchorage, AK 
PD: Joe King 

MD: Mike Carrier 

21 SHON -LOCK 

16 OTHELLO 

WHMXBangor, ME 
PD: Tim Collins 

33 AFTERS 

CHR 
KWOF/Cedar Rapids, IA 
PD/MD: Mike Kepler 

No Adds 

WONU/Chicago, IL 
PO: Jrdauthon Elheee g 

MD: Mallory DeWees 

32 CASTING PEARLS 

32 CRYSTAL MEYERS 

26 NICOL SPONBERG 

KXWA/Denver, CO 

P0: Scott Veigel 

30 BARLOWGIRL 

KZZI]/Des Moines, IA 
PD/Mn.. Dave SI. John 

No Adds 

WJRF/Duluth 
PO: Dan Haffield 

APD/MD: Teny Michaels 

2 JARS OF CLAY (SARAH KELLY 

2 PAUL WRIGHT 

KNMI/Fannington, NM 
PD: Johnny Curry 

MD: Natasha Ray 

25 BETHANY DILLON 

WSCF/Ft- Pierce, FL 
PO/MD: Paul Tipton 

20 JARS OF CLAY i /SARAH KELLY 

20 RELIENT K 

20 CRYSTAL MEYERS 

20 STORYSIDE:B 

WOLR/Gainesville, FL 
OMIPD: Rita Loos 

34 MATTHEW WEST 

30 JOY WILLIAMS 
30 ROBBIE SEAY BAND 

25 SEVENTH DAY SLUMBER 

22 KUTLESS 

21 MANAFEST 

21 4T11 AVENUE JONES 

21 CRYSTAL MEYERS 

20 CHEMISTRY 

20 ROOK 

19 CHEMISTRY 

15 ANBERLIN 

14 STAPLE 

14 DISCIPLE 

14 UNDEROATH 

14 SUBSEVEN 

14 NUMBER ONE OS19 

WORO/Green Bay, WI 
0M/P0: Jim Raider 
No Adds 

WAYK/Kalamazoo, MI 
OM: Rich Anderson 

PD/MD: Mike Coadunan 

14 NUMBER ONE GUN 

13 4TH AVENUE JONES 

10 JOY WILLIAMS 
1 CASTING CROWNS 

WYLV/Knoxville, TN 
PD: Jonathan 11m®ck 

MD: Danielle Hedges 

2 JARS OF CLAY f /SARAH KELLY 

2 DAVID CROWDER BAND 

WAYM/Nashville, TN 
OM: Dave Senes 

PD: Jeff Brown 

MD: Stace Whitmire 
33 HAWK NELSON 

33 MERCYME 

WNAZ/Nashville, TN 
DM: Dave Queen 

APD: Jennifer Hockhin 
18 SANCTUS REAL 

15 NICOL SPONBERG 

K TH/Ponca City, OK 
POAAD: Tony Weir 
APD: Jeremy Louis 
18 SUPERCHICK 

KFFR/Pullman, WA 
OMPD: Chris Giibreth 

33 KRYSTAL MEYERS 

5 CASTING CROWNS 

5 JOY WIWAMS 

WOFL/Rodtterd, IL 
OM: Paul Youngblood 

PORRO: Rick Hall 

7 CASTING PEARLS 

WPRJ/Saginaw, MI 
OM: Connie Wieber 
PD. Aaren Dicer 

11 FALLING UP 

KLFF/San Luis Obispo, CA 
PD: Matt Williams 
MD: Noonie Feeler 

23 KRYSTAL MEYERS 

111131/Satellite 
OM: Mike Novak 

PD: David Pierce 

APD: J.O. Chandler 

24 KUTLESS 

21 MANAFEST 

21 SUPERCHICK 

KADI/Springtield, MO 
PO/MD: Rod Kittteman 

No Adds 

WBVM/Tampa, FL 
PO: Bill Carl 

MD: Olivia Paff 

WBYO/Sellersville, PA No Adds 

OM: David Baker 

PD/MD: Kristine McClain 

No Adds 

KTSLISpokane, WA 
PO: Bryan O'Neal 

59 JOHN REUBEN (/MATT 

THEISSEN 

58 SEVEN PLACES 

58 PAUL WRIGHT 

WYSZ/Toledo, OH 
PD/MD: Jeff Howe 

APO: Craig Magma 
19 MARY MARY 

WJYFNaldosta, GA 
OM: Roger "Carper - Russell 

OM/PD: Man "PK" Baldridge 
19 SALVADOR 

KDUVNisalia, CA 

P0: Joe Croft 

MD: Shannon Steele 

28 RELIENT K 

WCLO/Wausau, WI 
POAAD: Mall Deane 

No Adds 

31 Total Reporters 

Did Not Report, 
Playlist Frozen (1): 
KOKF /Oklahoma 
City, OK 

KLYT /Albuquerque, NM 
MD: Joey Belville 
No Adds 

WCVKBowling Green, KY 
P0: Dale McCubbins 

MD: Whitney Yule 

5 DISCIPLE 

WVOFBridgeport, CT 
PD/MD: Bob kitbag 
APD: Bob Shiver 

4 SHAUN GROVES 

3 SWITCHFOOT 

3 THOUSAND FOOT CRUTCH 

3 JARS OF CLAYISARAH KELLY 

ROCK 
WUFM /Columbus, OH 
PD: Michael Buckingham 

APD: Jonathan Smith 

MD: Nikki Cantu 

35 EMERY 

30 TERMINAL 

30 SANCTUS REAL 

30 UNDEROATH 

KBNJ/Corpus Christi, TX 

P0: Mon Daniels 

No Adds 

KVRK/Dallas, TX 
OM: Eddie Mrarar 
PD/MD: Chris Goodwin 

30 CRYSTAL MEYERS 

28 STAPLE 

WSNL/Flint, MI 
MD: Brian Goodman 

I FOREVER CHANGED 

WORD/Green Bay, WI 
OM/PD: Jim Raider 

No Adds 

WBFJ/Greensboro, NC 

PO/MD: Wally Decker 

APO: Dams Stevens 

1 RELIENTK 

1 PECULIAR PEOPLE BAND 

1 EVER STAYS RED 

1 SUBSEVEN 

1 STAPLE 

1 INHABITED 

WCRJ/Jacksonville, FL 
PD/MD: Ed Ferri 

No Adds 

KIBZ/Lincoln, NE 

PO: Ron Deny 

1 SEVENTH DAY SLUMBER 

WOW/Marion, IL 
MD: Tom Schnieder 

1 SEVENTH DAY SLUMBER 

WMKUMiami, FL 
PO: Rob Robbins 

MD: Kelly Downing 

31 FALLING INTO PLACE 

31 BLINDSIDE 

WVCP/Nashville, TN 
OM: Howard Esprevnik 

PDRAD: Rick Coleman 

No Adds 

WMSJ/Portland, ME 
PD: Paula K. 

APD: Joe Pole* 

RELIFNT K 

EOWYN 

WPRJ/Saginaw, MI 
OM: Connie Wieber 

PD: Aaron Dicer 

1 FLYLEAF 

1 BLNDSIDE 

1 STAPLE 

WJIS/Sarasota, FL 

PD: Steve Swanson 

MD: Jeff MacFarlane 

No Adds 

Effect Radio Network/ 
Satellite 
OM/PD: Bean Harman 

APD: Andrew M*Arthur 

32 DISCIPLE 

25 KJ -52 

22 INHABITED 

22 STARFLYER 59 

21 CASTING PEARLS 

Positive Rock Show/Satellite 
PDRAD: Josh Booth 

1 CHEMISTRY 

The Sound Of LightSatellite 
PDAKO: Bill Moore 

1 SUPERCHICK 

1 JEREMY CAMP 

1 GRAND PRIZE 

1 INHABITED 

1 DISCIPLE 

ZJAMBatellite 
P0: Bill Scott 

MD: Leslie Prieto 

No Adds 

KCLC/St. Louis, MO 
MD: Dave Merkel 

1 MONDAY MORNING 

1 BLINDSIDE 

1 DISCIPLE 

KYMCBt. Louis, MO 
MD: Dave Merkel 

1 JONAH33 

1 SWITCHFOOT 

1 THOUSAND FOOT CRUTCH 

WBVM/Tampa, FL 
PD: Bill Carl 

MD: Olivia Pall 

5 STORYSIDE:B 

4 SANCTUS REAL 

4 SUPERCHICK 

4 CHEMISTRY 

4 HOUSE OF HEROES 

4 DJ MM 
4 THOUSAND FOOT CRUTCH 

WYSZ/Toledo, OH 
PD,MO: Jeff Howe 

APO: Craig Magmm 

27 JEREMY CAMP 

18 PILLAR 

17 DISCIPLE 

3 DECEMBERADIO 

2 TERMINAL 

2 FURTHER SEEMS FOREVER 

KCXR/Tulsa, OK 
PO Bob Thornton 

MC: Scott Harrold 

21 SANCTUS REAL 

16 TODD AGNEW 

KMOD/TUlsa, OK 
PO:: Charlie Spears 

1 JEREMY CAMP 

1 DISCIPLE 

WCLOIWausau, WI 
PO/MD: Malt Deane 

1 SWITCHFOOT 

1 SPOKEN 

35 Total Reporters 

Did Not Report, 
Playlist Frozen (7): 
KOKF /Oklahoma 
City, OK 
KWVE/Los Angeles, 
CA 
Red Letter Rock 20/ 
Satellite 
WITR/Rochester, NY 
WJLZ/Nortolk, VA 
WJTL/Lancaster, PA 
WRGX/Green Bay, WI 

WMIT /Asheville, NC 

PD: Carol Davis 

APD: Miranda Curtis 

No Adds 

WAYRBmnswick, GA 
PO: Bart Wagner 

No Adds 

WMBI /Chicago, IL 
PD: John Hayden 

MD: Kai Elmer 

9 STEVEN CURTIS CHAPMAN 

6 MARK HARRIS 

INSPO 
KCBI/Dallas, TX 
PD: Rich Hooper 

APD/MD: John McLain 

No Adds 

WCDR/Dayton, OH 
DM: Keith Hamer 

PD/MB: Eric Johnson 
5 MARK SCHULTZ 

4 LAUREN TALLEY 

WCIK)Elmira, NY 
PD: John Owens 

MD: Brom Barton 
11 MARK SCHULTZ 

WNFR/Flint, MI 
PD: Brian Smith 

MD: Ellyn Davey 

10 JAIME JAMGOCHIAN 

5 VARIOUS ARTISTS 

WJLZ/Ndrtolk, VA 

OM/MD. Anne Verebely 

PD: JP Morgan 

APO: Jennifer Creamy 
11 BY THE TREE 

4 VOICES OF FAITH 

4 JAIME JAMGOCHIAN 
3 DAVID PHELPS 

KNLB/Phoenix. AZ WUGN/Saginaw, MI 
PO: Fanon Eckelharger PDRAD: Peter Brooks 

1 ALLEN ASBURY 3 KATE MINER 

KLW/Ponca City, OK KCRNISan Angelo, TX 
PD/MD: Tony Weir PD/MD: Mark Mohr 
APO: Jeremy Louis APO: Steve Hayes 

18 CECE WINANS 13 NICHOLE NORDEMAN 

8 TOM DOLAN 

6 VARIOUS ARTISTS 

WGSURockford, IL 
OM: Ron 'Resort 
PD: Corey Neese KCFB/St. Cloud, MN 
MD: Channel Jacobs PO: Jim Park 

15 MARSHALL HALL MD: Chuck Heubergen 

10 GINGER MILLERMON 
4 MARK SCHULTZ 

KYCC/Stockton, CA 
OM/MD: Adam Riddell 

PD: Scott Meares 

11 BOOTH BROTHERS 

WOLW/Traverse City, MI 
PD/MD: Patrick Omone 

8 REUBEN MORGAN 

KFLT/Tucson, AZ 
OM: Dane Ficere 

MD: Bill Henning 

26 MARK SCHULTZ 

WAFR/Tupelo. MS 
OM: Marvin Sanders 
PD: John Riley 

M0: Jim Stanley 

20 MARK SCHULTZ 

10 JEREMY CAMP 

10 KATINAS 

10 BEBO NORMAN 

10 BUILDING 429 

5 SHANE 8 SHANE 

5 DENVER 82.. 

5 MARSHALL HALL 

S S. CURTIS CHAPMAN 

5 DAVID PHELPS 

5 LAUREN TALLEY 

WGNWWausau, WI 
MD: Todd Christophe 
10 SAWYER BROWN 

19 Total Reporters 

WVOFBridgeport, CT 
PO/TAD: Bob Felberg 

APD: Bob Shaver 

1 NICOL SPONBERG 

1 SIVION 

WUFM/Celumbus, OH 
PD: Michael Buckingham 

APO: Jonathan Smith 

MD: Nikki Cantu 

1 2FIVF 

WMKL/Miami, FL 
PO: Rob Robbins 

MD: Kelly Downing 

1 PROCUSSIONS 

RHYTHMIC 
WJLZBOdolk, VA 

OM;MO: Anne Verebely 

PD: JP Morgan 

APD: Jennifer Creamy 
38 J. REUBEN WATT THEISSEN 

36 NICOL SPONBERG 

2 MARY MARY 

1 KJ -52 

REDEEMED THOUGHT 

BOBBY BISHOP 

PINNACLE PROJECT f/RAYVEN 

SHABACH 

NEW BREED 

FLYNN lSHARLOCK POEMS 

LECRAE 

OUT OF EDEN 

MR. DEL 

KNINE 

JOEY WATERS 

JUS BOOGIE 

MARY MARY 

The Sound Of Light/Satellite 
PD/MD: Bill Moore 

1 FRONTLYNAZ 

1 SHABACH 1/PEE WEE CALLINS 

1 T -BONE 

WTCC/Springfield, MA 
MD: Jon Wilson 

1 ROB HODGE 

1 RIGHTEOUS B 

WYSZ/Toledo, OH 
PORAO: Jeff Howe 

APO: Craig Magmm 

1 FLYNN 

1 RAVEN 

8 Total Reporters 

Did Not Report, 
Playlist Frozen (1): 
KOKF /Oklahoma 
City, OK 
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LATIN FORMATS 
JACK /EMADR /GAL 

jmadrigal@radioandrecords.com 

Radio Lazer. Still No. 1 

Salvador Prieto on KXLM's accomplishments 

ecoming the No. 1 station in a market is not easy, and staying 
there is even harder. But Regional Mexican KXLM (Radio 

Lazer) /Oxnard, CA has been able to do just that. The station 
scored an 8.4 in the spring '05 book (the No. 2 station, CHR/ 
Rhythmic KCAQ, had a 6.9), this despite having to contend with 
stations that come in from nearby markets, including Los An- 
geles. 

Ratings are important for Latin stations, but 
so is community service. Radio Lazer PD Sal- 
vador Prieto knows all about this, because his 
station is located in a city with a large Hispanic 
population where immigration is a big issue. 
This week Prieto talks to R &R about KXLM's 
ability to sustain great ratings, the music that 
makes the station so hot and the issues he 
delves into on behalf of his audience. 

R &R: Radio Lazer has amazing ratings, and it's 

No. 1 in the market. 

SP: The station has been successful because 
we have stayed close to the audience and 
done great events and participated in many 
of the city's major events. We also do great 
promotions. This market is 40% Hispanic, 
primarily Mexicans from Michoacán, Jalisco 
and Zacatecas. 

R &R: What type of Regional Mexican format 
does the station have? Is it a soft Regional; more 

norteño, banda and duranguense; or a mix of ev- 

erything? 
SP: I try to keep the programming to the 

music styles of Regional Mexican: norteño, 
banda, duranguense, mariachi and some gru- 
pero. I do have small blocks of time where we 

"The L.A. stations are 

stronger when it comes 

to promotions, because 

their budgets are 

larger. That can affect 

us. But we've been able 

to stay No. 1 in Oxnard 

for several years." 

focus on a certain type of music, and they have 
worked really well, but the overall program- 
ming is a mix. 

R &R: What's going on with duranguense? 
From what we see on R &R's Regional Mexican 

chart, it seems that it's fading a bit while norteño is 

resurfacing. 

Latin Alternative MUSIC On trli 

THE HOTTEST TICKET R &R's Latin rock session at the Latin 

Alternative Music Conference in New York was a great success. Seen 

here (l -r) are Sirius Satellite Radio Format Manager Gino "Latino" Reyes, 

WRTE/Chicago Asst. GM /PD Monica Ferro, United Stations Radio 

Networks Exec. VP /Programming Andy Denemark, R &R Latin Formats 

Editor Jackie Madrigal, Boom Magazine Publisher and Fuego Rock host 

Kike Posada, Delanuca/DLN Distribution President Gustavo Fernández 

and session moderator Giovanny Blanco. 
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SP: Many of us 
thought duranguense 
was slowing down 
some, but I have no- 
ticed that the most suc- 
cessful dances in the 
area are by duranguen- 
se bands. There are five 
big duranguense bands: 
Montéz De Durango, 
K -Paz De La Sierra, 
Horóscopos De Duran- 
go, Patrulla 81 and Alac- 

ranes. 
I don't think that 

norteño is coming back, 
because it never left. 
Sometimes trends blur 
norteñó s success, but I 

believe that the founda- 
tion of any Regional 
Mexican station is 
norteño music. We 
won't ever stop play- 
ing norteño, even if 

other trends show up. 

I've been in radio since the days of quebra- 
dita. I remember that trend took the spotlight 
for a while, but norteño was always there. 

R &R: Do you stay on top of what stations in 

the Los Angeles market are doing, or do you con- 

centrate on Oxnard stations? 
SP: Los Angeles is the most competitive 

market, in terms of Hispanic radio, and they 
have the best air personalities and the best 
PDs. Of course that affects us. I try to have the 
best programming because we can clearly 
hear La Nueva [KSCA /Los Angeles] and K- 

Love [KLVE /Los Angeles], although that's not 
a direct competitor. We also hear La Raza 
[KLAX /Los Angeles]. 

When you have good programming you 
can keep those stations from taking over the 
market. The L.A. stations are stronger when 
it comes to promotions because their budgets 
are larger. That can affect us. But we've been 
able to stay No. 1 in Oxnard for several years, 
and it's great. 

R &R: The No. 2 station in the market has a 6.9, 

compared to your 8.4. The No. 2 Spanish -language 

station in the market is Oldies - KLJR - with a 

4.0, and it's owned by Lazer, which owns your sta- 

tion. Do you take listeners from it, or does it take 

listeners from you? 

SP: The Oldies format is a sure thing be- 
cause it brings the best hits to the audience. 
We have been trying to keep KLJR from tak- 
ing our audience because that format keeps 
listeners listening for a longer period of time. 

We do great promotions and we give the au- 
dience the best music, but KLJR has affected 
us. A year ago it didn't have an audience. 

R &R: What about the reggaetón phenomenon? 

Although the Hispanic Urban format has mostly 

affected the Contemporary and Tropical formats, 
have you noticed any impact on Regional Mexican? 

SP: Not yet. We know 
that stations with the for- 

mat have been popping 
up, and that indicates 
there's an important 
movement. In Oxnard 
there's a station, "The 
Vibe" [KVYB /Santa Bar- 

bara, CA]. I don't know 
who they target be- 
cause I haven't really Salvador Prieto 
gotten into it. I think their audience is Hispanic 
but bilingual. Our audience is different from 
the one they are trying to target. A station like 

Súper Estrella [KSSC /Ventura] will be more 

affected by a station like that. 
R &R: The immigration topic is a hot one, and 

the main controversy is illegal immigration. But 

the bottom line is, Hispanic media are targeting 

both legal and illegal immigrants, and advertisers 

are also benefiting from that population. How does 

your station deal with the subject? 

SP: I do the morning show, and because we 
try to help the community, we've had prob- 
lems with racist people. I know that immi- 
grants, both legal and illegal, are our main 
audience. They are the ones who listen to our 
station, and it's wrong not to help them. 

When the whole issue of driver's licenses 

for illegal immigrants was going on we got 
calls from many people, so we talked about 
the efforts to support the initiative. We got a 

lot of racist calls too. KFI /Los Angeles heard 
about what we were doing - I don't know 
how - and they had people calling us with 
threats. That's how far we've had to go in or- 

der to defend our community. 
We inform our audience when there are 

immigration checkpoints, and when there are 

"We defend illegal 

immigrants because 

they contribute to this 

country as much as 

anyone else. Many 

times they have no 

rights, and they still 
have to contribute. If 
anyone disagrees that 

we should be helping 

them, they are wrong." 

initiatives that will benefit them, we let them 
know. We keep up to date with immigration 
laws, and we have an attorney. We inform the 
public what they can and can't do. When im- 
migration was doing raids, we informed the 
public, and that's when KFI tried to shut us 

down with threats from their callers. 
I talk about these types of issues all the time, 

and if we, as a community, make a mistake, we 
also talk about that. But we defend illegal immi- 

grants because they contribute to this country as 

much as anyone else. Many times they have no 
rights, and they still have to contribute. 

I'm very aware that they are our listeners, 
and if anyone disagrees that we should be 
helping them, they are wrong. They are the 
ones who feed us. 

R &R: What kinds of promotions do you have 

coming up? Are you doing anything in celebration 

of Mexican Independence Day? 

SP: We're celebrating it on Sept. 15 down- 
town at La Placita. Last year we expected 
about 1,000 people, and 5,000 showed up. This 
year we are better prepared. We're expecting 
about 10,000 people. The Mexican Consul joins 

us, and we get TV coverage. We're going to 

keep that event as a tradition, just like they do 
in Mexico. 

Then, on Sept. 18 we're having a festival 
with bands and food. We have private danc- 
es, which we've been doing for years. I think 
it's important to do events for the family. 
We've had quinceañeras. Those types of pro- 
motions get the audience tuning in. 

R &R: Which artists do you like right now? 

SP: To be able to be a big artist, like Vicente 

Fernandez, Juan Gabriel or Joan Sebastian, art- 

ists have to maintain a string of hits. I think 
Lupillo Rivera can get there. I don't know if 

duranguense will stand the test of time, but 
Montéz De Durango are really strong right now. 

Banda has gone down. I'm sorry to say it, 

but not even Banda El Recordo are as strong 
as they once were. Something is missing. The 

best in grupero are Tigres, Temerarios and Pri- 

mavera. Of the new acts, one that has really 
surprised me and is on his way is Ulises 
Quintero. We were one of the first stations to 

play him. 
Beto Terrazas can do well, Innovación have 

had a good comeback, and Beto Y Sus Canar- 
ios have had their share of hits. But it takes a 

lot to earn a spot and keep it. 
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REGIONAL MEXICAN TOP 30 
LAST 
WEEK 

THIS 
WEEK 

August 19, 2005 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

- 
PLAYS 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

1 a PATRULLA 81 Eres Divina (Disa) 1428 +19 22 4210 

2 2 INTOCABLE Tiempo (EMI Latin) 1215 -36 15 4610 

3 3 K -PAZ DE LA SIERRA Mi Credo (Pisa) 1188 -45 15 4110 

4 0 SERGIO VEGA "EL SHAKA" Dueño De Ti (Sony BMG Norte) 1136 +4 17 3810 

6 5 BETO Y SUS CANARIOS No Puedo Olvidarte (Disa) 1053 -23 9 4210 

5 6 LUPILLO RIVERA Ya Me Habían Dicho ( Univision) 969 -122 12 3910 

7 7 PANCHO BARRAZA Y Las Mariposas (Balboa) 835 -28 18 3310 

9 8 LOS RIELEROS DEL NORTE Que El Mundo Ruede (Fonovisa) 813 -4 8 3610 

11 9 BANDA EL RECODO Que Más Quisiera (Fonovisa) 799 14 15 3210 

8 10 CONJUNTO PRIMAVERA Aún Sigues Siendo Mía (Fonovisa) 797 -21 7 3610 

10 11 LOS TEMERARIOS Ni En Defensa Propia (Fonovisa) 737 -77 17 4310 

14 12 DIANA REYES El Sol No Regresa (Universa /) 717 -15 6 2810 

13 13 GRUPO INNOVACION Mañana Que Ya No Esté ( Univision) 712 -38 30 3710 

12 14 LOS TIGRES DEL NORTE La Sorpresa (Fonovisa) 699 -111 26 4510 

15 15 RAMON AYALA Y SUS BRAVOS DEL NORTE Ya No Llores (Freddie) 674 -38 14 2910 

22 0 GRUPO MONTEZ DE DURANGO Ven Conmigo (Pisa) 633 +239 2 2812 

16 GRUPO BRYNDIS Por Muchas Razones Te Quiero (Disal 633 +18 4 2710 

18 BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa) 585 +72 9 2610 

19 19 KUMBIA KINGS Parte De Mi Corazón (EMI Latin) 489 -15 8 2110 

17 20 DUELO Sólo Callas ( Univision) 456 -86 12 2210 

20 ® BRONCO "EL GIGANTE DE AMERICA" Por TI (Contra Viento Y Marea) (Fonovisa) 455 +5 3 2410 

21 ® BETO TERRAZAS Muñeca De Ojos De Miel (Sony BMG Norte) 451 +51 3 2211 

29 ® LOS MORROS DEL NORTE El Aretito (Pisa) 384 +56 2 2112 

23 24 LOS INVASORES DE NUEVO LEON Irás Cargando Mi Cruz (EMI Latin) 355 -35 12 2110 

¡ Debut> EL PLAN Te Juro (I Swear) (EMI Latin) 345 +232 1 1410 

24 26 LALO MORA En Mil Pedazos (Pisa) 341 -35 13 2310 

27 27 LA FIRMA Lo Mejor De Mi Vida (Sony BMG Norte) 336 -16 14 1310 

26 28 ALACRANES MUSICAL Si Te Vuelves A Enamorar ( Univision) 309 -50 6 2210 

(Debut LOS TIGRES DEL NORTE Socios ( Fonovisa) 296 +223 1 1310 

28 30 ULISES QUINTERO Coqueta (Sony BMG Norte) 288 -63 10 1610 

54 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

K -PAZ DE LA SIERRA Volveré /Un/vrs/onl 

TOTAL 
PLAYS 

321 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS BETO Y SUS CANARIOS Está Llorando Mi Corazón (Edimonsal 308 

CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisal 689 LA AUTORIDAD DE LA SIERRA Yo Me Quedé Sin Nada (Pisa) 276 

MARCO ANTONIO SOLIS Siempre Tú A Mi Lado (Fonovisal 618 PESADO Ojalá Que Te Mueras (Warner M.L.) 229 

LOS HOROSCOPOS DE DURANGO Si La Quieres (Pisa) 425 LOS HOROSCOPOS DE DURANGO Dos Locos (Pisa) 228 

INTOCABLE Aire (EMI Latin) 359 CONJUNTO ORO Vete A Buscar Aquel (Crown) 224 

POWERED 

1NEDIABASE 

MOST ADDED* 
ARTIST TITLE LABEL(S) 

GRUPO MONTEZ DE DURANGO Ven Conmigo (Disa) 

LOS MORROS DEL NORTE El Aretito (also) 

MOST 
INCREASED PLAYS 

ADDS 

2 

2 

ARTIST TITLE LABEL(S) 

TOTAL 
PLAY 

INCREASE 

GRUPO MONTEZ DE DURANGO Ven Conmigo (Disal +239 

EL PLAN Te Juro (I Swear) (EMI Latin) +232 

LOS TIGRES DEL NORTE Socios (Fonovisa) +223 

LOS HURACANES DEL NORTE Nada Contigo ( Univision) +219 

DJ KANE Por Qué Esperaste (EMI Latin) +210 

CHICOS DE BARRIO Mentirosa (EMI Latin) +206 

DUELO Le Dije Al Corazón ( Univision) +108 

LA ONDA Contigo No Será (EMI Latin) +84 

JOAN SEBASTIAN Inventario (Balboa) +83 

BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa) +72 

NEW & ACTIVE 
DJ KANE Por Qué Esperaste (EMI Latin) 

Total Plays: 265, Total Stations: 12, Adds: 0 

CHICOS DE BARRIO Mentirosa (EMI Latin) 

Total Plays: 255, Total Stations: 11, Adds: 0 

CONTROL La Camisa Negra ( Univision) 

Total Plays: 231, Total Stations: 13, Adds: 0 

JOAN SEBASTIAN Inventario (Balboa) 

Total Plays: 220, Total Stations: 14, Adds: 1 

LOS HURACANES DEL NORTE Nada Contigo (Univision) 

Total Plays: 219, Total Stations: 13, Adds: 0 

BRAZEROS MUSICAL DE DURANGO Romántico Incurable (Disal 

Total Plays: 202, Total Stations: 13, Adds: 0 

IMAN Se Nos Fue El Amor (Univision) 

Total Plays: 169, Total Stations: 7, Adds: 0 

JULIO PRECIADO Flor De Capomo (Sony BMG Norte) 

Total Plays: 168, Total Stations: 12, Adds: 1 

ZAINO Encontrarás El Amor (Fonovisa) 

Total Plays: 166, Total Stations: 8, Adds: 0 

LOS DIFERENTES Camaleón (Pisa) 

Total Plays: 147, Total Stations: 9, Adds: 1 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 
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CONTEMPORARY TOP 30 

WEEK WEEK 

1 1 

2 0 
4 0 
3 4 

5 0 
6 6 

8 Q 
7 0 

12 0 
9 10 

11 Q 
10 12 

13 ® 
14 14 

¡Debut> ® 
20 0 
16 17 

28 0 
23 

17 20 

21 21 

¡Debut> 

25 ® 
24 24 

- ® 
18 26 

26 27 

¡Debut> 

¡Debut> 

August 19, 2005 

ARTIST TITLE LABEL(S) PLLAYS PLAYS 
WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

SHAKIRA fIALEJANDRO SANZ La Tortura (Epic) 1004 -31 18 2810 

LUIS FONSI Nada Es Para Siempre (Universal) 821 +34 11 2610 

LAURA PAUSINI Víveme (WarnerM.L.) 699 +16 23 2410 

LA 5A. ESTACION Algo Más (Sony BMG) 692 -33 25 2710 

REIK Yo Quisiera (SonyBMG) 656 0 14 2410 

JUANES La Camisa Negra (Universal) 559 46 27 2610 

THALIA Amar Sin Ser Amada (EMlLatin) 555 +30 12 2211 

LA SECTA ALLSTAR La Locura Automática (Universal) 541 +7 11 1410 

RBD Sólo Quédate En Silencio (EMlLatin) 469 +40 8 1710 

REYLI BARBA Amor Del Bueno (SonyBMG) 459 -46 30 2210 

MARCO ANTONIO SOLIS Siempre Tú A Mi Lado (Fonovisal 444 +13 9 1710 

PAULINA RUBIO Mía (Universal) 441 -14 16 1710 

ALEJANDRO FERNANDEZ Canta Corazón (SonyBMG) 380 +38 6 1811 

DADDY YANKEE Lo Que Pasó, Pasó (El Cartel/VI /Machete Music) 331 -8 13 1010 

RICARDO MONTANER Cuando A Mi Lado Estás (EMI Latin) 327 +327 1 1310 

SHAKIRA No (Epic) 299 +26 4 1211 

RICARDO ARJONA Por Qué Es Tan Cruel El Amor (SonyBMG) 275 -13 19 1910 

LU Por Besarte (WarnerM.L.) 254 +73 2 911 

LENA fIALEJANDRO SANZ Tu Corazón (WarnerM.L.) 254 +2 10 1310 

TIZIANO FERRO wIPEPE AGUILAR Mi Credo (EMILatin) 251 -31 13 1210 

AMARAL El Universo Sobre Mí (EMILatin) 226 -33 12 1110 

TOMMY TORRES Un Poquito (O/e Music) 225 +72 1 510 

ANDY ANDY Qué Ironía (Urban Box Office/Wepa) 221 +1 4 1010 

EDNITA NAZARIO Vengada (SonyBMG) 221 -21 15 810 

JIMENA Te Esperaré (Univision) 215 +65 2 1110 

OLGA TAÑON Bandolero (SonyBMG) 207 -75 19 1210 

JUANES Dámelo (Universal) 193 7 6 410 

REYLI BARBA Al Fin Me Armé De Valor (SonyBMG) 190 +88 1 1010 

COTI fIJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error (Universal) 188 +47 1 510 

KUMBIA KINGS Parte De Mi Corazón (EMILatin) 180 +43 5 1010 

30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the 

airplay week of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 

in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest 

week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned 

an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

PEPE AGUILAR El Autobús (Sony BMG) 216 

TOTAL 

ARTIST TITLE LABEL(S) PLAYS INTOCABLE Aire (EMlLatin) 210 

JUANES Volverte A Ver (Universal) 302 LA OREJA DE VAN GOGH Rosas (Sony BMG) 208 

FRANCO DE VITA Tú De Qué Vas (Sony BMG) 292 KALIMBA Tocando Fondo (Sony BMG) 203 

ALEKS SYNTEK fIANA TORROJA Duele El Amor /EMlLatin) 273 DON OMAR Pobre Diabla (V / /Machete Music) 200 

FRANKIE J. fIBABY BASH Obsession (No Es Amor) /Columbia) 271 JUANES Nada Valgo Sin Tu Amor (Universal) 184 

POWERED > 

MEDIABASE 

MOST ADDED® 
ARTIST TITLE LABEL(S) 

M.R.P. Hola Madam (Sony BMG) 

MASTER JOE & OG BLACK Mil Amores (Ole Music) 

MOST 
INCREASED PLAYS 

ADDS 

2 

2 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

RICARDO MONTANER Cuando A Mi Lado Estás (EMI Latin) +327 

AVENTURA fIDON OMAR Ella Y Yo (Premium) +156 

REYLI BARBA Al Fin Me Armé De Valor (Sony BMG) +88 

LU Por Besarte (Warner ML.) +73 

TOMMY TORRES Un Poquito (Ole Music) +72 

OBIE BERMUDEZ Celos (EM/ Lath)) +69 

JIMENA Te Esperaré ( Univision) +65 

HECTOR MONTANER Este Amor No Se Me Quita (SonyBMG) +55 

COTI f1J. VENEGAS & P. RUBIO Nada Fue Un Error (Universal) +47 

KUMBIA KINGS Parte De Mi Corazón (EM/ Latin) +43 

NEW & ACTIVE 
LUNY TUNES fIWISIN & YANDEL Rakata (Universal) 

Total Plays: 169, Total Stations: 5, Adds: 0 

M.R.P. Hola Madam (Sony BMG) 

Total Plays: 162, Total Stations: 6, Adds: 2 

AVENTURA fIDON OMAR Ella Y Yo (Premium) 

Total Plays: 156, Total Stations: 3, Adds: 0 

MODERATIO VBELINDA Muriendo Lento (SonyBMG) 

Total Plays: 123, Total Stations: 6, Adds: 1 

DAVID DEMARIA Cada Vez Que Estoy Sin Ti (Warner ML.) 
Total Plays: 119, Total Stations: 5, Adds: 1 

ANA BARBARA Lo Busqué (Fonovisal 

Total Plays: 112, Total Stations: 6, Adds: 0 

RICKY MARTIN fFAT JOE & AMERIE I Don't Care (Columbia) 

Total Plays: 112, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

ROCK/ALTERNATIVE RECORD POOL 
TW 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

ARTIST Title Labels) 

DELUX Más De Lo Que Te Imaginas (Ramper/V &J) 

CIRCO Un Accidente (Universal) 

LA SECTA ALLSTAR La Locura Automática (Universal) 

CAFE TACUBA Mediodía (Universal) 

ANDREA ECHEVERRI A Eme 0 (Nacional) 

MARS VOLTA L'via L'viaquez (Strummer /Universal) 

ENJAMBRE Biografía (Oso/V &J) 

LIQUITS Chido (Surco) 

ESTIGMA Piel De Barro (E /Ché /V &J) 

EUFEMIA Revólver (D /VA/V &J) 

ORISHAS Nací Orishas (Universal) 

SONIKO Salto Mortal (Fábrika Music/Sony BMG) 

JAGUARES La Forma (SonyBMG) 

LIQUITS Desde Que (Surco) 

A.N.I.M.A.L. Combativo (Universal) 

TW 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

ARTIST Title Label(s) 

TONY TOUCH Play That Song (EMI Latin) 

ANDY ANDY Qué Ironía (Urban Box Office/Wepal 

SHAKIRA fIALEJANDRO SANZ La Tortura (Epic) 

N'KLABE I Love Salsa (SonyBMG) 

ELVIS MARTINEZ Yo No Nací Para Amar (Univision) 

JOHNNY PREZ fITITO ROJAS Tengo El Control (SonyBMG) 

LUISITO ROSARIO Rumba Del Barrio (Fuentes) 

ADASSA Dame (Universal) 

BIMBO Fuleteama El Tanque (Urban Box Office) 

BETZAIDA No Te Quiero Olvidar (Fonovisal 

BANDA GORDA Déjalo Ahí (MP) 

ARTHUR HANLON fITITO NIEVES La Gorda Linda (Fonovisal 

MILLY QUEZADA fIHECTOR "EL BAMBINO" La Mala Palabra (Vamo Pa' La Calle) (J &N) 

KINITO MENDEZ Obligao (J &N) 

DON OMAR Donqueo (AllStar/VI /Machete Music) 

Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 9 specialty 

rock/ahernative shows, airing at least 2 hours per week, on radio stations across the country. 
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Songs ranked by total number of points. 22 Record Pool reporters. 
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TROP /CAL TOP 30 
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WEEK WEEK 

2 1 

4 

3 

1 4 

(Debut> 

6 0 
5 7 

8 8 

7 9 

9 10 

10 11 

14 

11 

13 0 
12 15 

15 16 

16 17 

17 

19 19 

23 e 
30 

27 

20 23 

21 24 

18 25 

26 

24 27 

29 28 

¡Debut> 

25 30 

August 19, 2005 

ARTIST TITLE LABEL/S) PLAYS 
I - 

PLAYS 
WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

fIALEJANDRO SANZ La Tortura (Epic) 290 -18 18 1310 

LUNY TUNES fIWISIN & YANDEL Rakata (Universal) 287 +23 13 1110 

LUNY TUNES fBABY RANKS, DON OMAR... Mayor Que Yo (Universal) 284 +13 18 1210 

ANDY ANDY Qué Ironía (Urban Box Office /Wepa) 266 -42 15 1110 

AVENTURA fIDON OMAR Ella Y Yo (Premium) 259 +249 1 910 

LUIS FONSI Nada Es Para Siempre (Universal) 242 +2 9 910 

N'KLABE I Love Salsa (Sony MO 228 -32 11 1210 

DADDY YANKEE Lo Que Pasó, Pasó (El Cartel /Vi /Machete Music) 195 .19 36 1010 

OLGATAÑON Bandolero (SonyBMG) 193 -24 21 1210 

DON OMAR Reggaetón Latino (Urban Box Office /Virgin) 192 -10 16 710 

BRENDA K. STARR Tú Eres (Mi Voz) 175 -19 12 910 

MILLY QUEZADA fIHECTOR "EL BAMBINO" La Mala Palabra (Vamo Pa' La Calle) (J &N) 171 +11 6 810 

MARC ANTHONY Amigo (Sony BMG) 166 0 3 810 

MASTER JOE & OG BLACK Mil Amores (Ole Music) 163 +2 4 710 

JUANES La Camisa Negra (Universal) 150 -16 18 1010 

DADDY YANKEE Mírame (ElCartel /Vl /Machete Music) 129 -30 12 810 

FRANKIE NEGRON Lento (SGZ Entertainment) 126 -8 12 810 

DJ NELSON fIHECTOR "EL BAMBINO" & DIVINO Esta Noche De Travesura (Universal) 111 0 18 510 

JUAN LUIS GUERRA Soldado (VeneMusic /Universal) 105 -3 12 610 

ZION & LENNOX Don't Stop (No Pare) (Sony BMG) 101 +11 5 610 

R. KELLY Burn It Up (Jive /Zomba Label Group) 94 +16 2 510 

ANGEL & KHRIZ Fua (Machete) 91 +10 2 510 

EDNITA NAZARIO Vengada (Sony BMG) 91 -12 12 610 

M.R.P. Hola Madam (Sony BMG) 89 -8 2 5/0 

XTREME Te Extraño (SGZ Entertainment) 87 -23 9 510 

ALVARO TORRES He Venido A Pedirte Perdón (Ole Music) 82 0 6 510 

LA SECTA ALLSTAR La Locura Automática (Universal) 82 -7 3 610 

BANDA GORDA No Doy Mi Truco (MP) 78 -1 6 610 

GLORY Acelera (Machete) 77 +42 1 410 

EL GRAN COMBO DE PUERTO RICO Me Dejó En El Aire (Sony BMG) 77 -5 2 410 

15 Tropical reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 8/7 -8/13. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron Inc.).© 2005 Radio & Records. 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAYS 

DON OMAR Pobre Diabla (V/ /Machete Music) 90 
TOTAL 

ARTIST TITLE LABEL(S) PLAYS 
MARC ANTHONY Se Esfuma Tu Amor (Sony 8MG) 90 

MONCHY & ALEXANDRA Hasta El Fin (J &N) 144 ZION & LENNOX fl DADDY YANKEE Yo Voy (Sony 8MG) 90 

DADDY YANKEE Gasolina (El Cartel/VI/Machete Music) 122 N.O.R.E. MINA SKY & DADDY YANKEE Oye Mi Canto (Roc -A- Fella /IDJMG) 89 

ANGEL & KHRIZ Ven Báilalo (Machete) 106 TITO NIEVES Fabricando Fantasías (SGZ Entertainment) 80 

ZION & LENNOX Doncella (Sony 8MG) 105 MARC ANTHONY Valió La Pena (Sony 8MG) 77 

POWERED : 

MEDIUM 

MOST ADDED* 
ARTIST TITLE LABEL(S) 

NO ADDS. 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

ADDS 

TOTAL 
PLAY 

INCREASE 

AVENTURA fIDON OMAR Ella Y Yo (Premium) +249 

RUBBY PEREZ El Perro Ajeno (J &N) +61 

GLORY Acelera (Machete) +42 

TITO "EL BAMBINO" La Cazadora (Sony BMG /Platinum Music) +39 

BANDA GORDA Déjalo Ahí (MP) +35 

LUNY TUNES fIWISIN & YANDEL Rakata (Universal) +23 

LUNY TUNES f /IVY QUEEN Te He Querida, Te He Llorado (Universal) +22 

MARC ANTHONY Tu Amor Me Hace Bien (Sony MG) +22 

RICKY MARTIN f /FAT JOE & AMERIE I Don't Care (Columbia) +20 

BIG BOY Báilalo (Perfect Image) +17 

NEW & ACTIVE 
CHARLIE CRUZ Mala (SGZ Entertainment) 

Total Plays: 66, Total Stations: 4, Adds: D 

BANDA GORDA Déjale Ahí (MP) 

Total Plays: 65, Total Stations: 2, Adds: 0 

ALEJANDRO FERNANDEZ Canta Corazón (Sony BMG) 

Total Plays: 64, Total Stations: 4, Adds: 0 

RUBBY PEREZ El Perro Ajeno (J &N) 

Total Plays: 62, Total Stations: 4, Adds: 0 

LUNY TUNES fIIVY QUEEN Te He Querido, Te He Llorado (Universal) 

Total Plays: 46, Total Stations: 3, Adds: 0 

CICLON Manila (SGZ Entertainment) 

Total Plays: 43, Total Stations: 2, Adds: 0 

RICKY MARTIN fIFAT JOE & AMERIE I Don't Care (Columbia) 

Total Plays: 42, Total Stations: 2, Adds: 0 

THALIA Amar Sin Ser Amada (EM /Latin) 

Total Plays: 38, Total Stations: 2, Adds: 0 

LUNY TUNES f/TITO "EL BAMBINO" Déjala Volar (Universal) 

Total Plays: 37, Total Stations: 3, Adds: 0 

GIO Señora (Universal) 

Total Plays: 28, Total Stations: 2, Adds: 0 

Songs ranked by total plays 

Station playlists for all R &R reporters are available 
on the web at www.radioandrecords.com. 

El nuevo sencillo en reggaetón ! 

filego d@ LOY 
Artistas Invitados 

A la venta ya en exclusiva en MusicDownloads.Walmart.com 

www.226Records.net www.CarlosDaniels.com 
226 Records Company Te1:561 -502 8174 go226Records@cs.com 

P.O Box 7591 West Palm Beach, FL. 33405 
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Phone Fax E-mail 

WEBSITE: wwwradioandrecords.corn 

OPPORTUNITIES /MARKETPLACE: 310 -788-1621 310 -203-8727 kmumaw@radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310- 553 -4330 310 -203 -9763 mailroom@radioandrecords.com 

WASHINGTON, DC BUREAU: 301 -951 -9050 301 -951 -9051 jhoward@radioandrecords.com 

NASHVILLE BUREAU: 615- 244 -8822 615- 248 -6655 Ihelton@radioandrecords.com 

NATIONAL 

Hey Talk Radio 
Sales Managers! 

There is a Top 20 market oppor- 
tunity waiting for the right 
person. We are looking for a 
top performing General Sales 
Manager with a proven track 
record of success to take a 
new Talk station to record 
heights. 
*Can you attract and grow top 
sales talent? 
*Can you build and lead a top 
performing sales organization? 
*Are you a direct "animal" with 
the savvy to manage transac- 
tional business as well? 
*Can you maximize the inventory, 
on air and off, of a high profile 
talk format? 
*Are you a leader who is moti- 
vated by being the very best? 
If the answer is yes to the above 
questions, and you are the best 
of the best, send your resume to: 
kmumaw @radioandrecords.com 

Attention: Job #1141 
Radio & Records, Inc. 

2049 Century Park East, 
41st Floor, #1141 

Los Angeles, CA 90067 
EOE 

EAST 
WSRS Morning 

Show Host/Team 
WSRS in Worcester a leading AC station 

in the Northeast is looking for a morn- 
ing show host /team. If you understand 
what a full service heritage station with 

a "more music" vision does, and can 

communicate with women 24 -44 with 

positive fun delivery, we need to talk. You 

must also be great with show prep and 

at appearances. We are hiring immedi- 
ately. Therefore, send your package, 
MP3 audio samples, philosophy, and 
reason why you are our next "world class 

personality" to: tomholt @clearchannel. 
com. Clear Channel is an Equal 
Opportunity Employer. 

SOUTH 
Station Manager /VP of Sales 
Broadcast Group seeks experi- 
enced Top Level Manager to assist 
General Manager in overseeing two 
FMs in a Top 40 Market in the South- 
west. In addition this person will 
oversee sales operations for both 
stations. Must have minimum of 5 

years General Sales Manager 
experience and 1 year of General/ 
Station Management experience in 

a Top 50 market. Fax resume to 
480 -994 -9600. EOE 

OPPORTUN /TIES 
SOUTH 

Top 50 classic rocker seeks producer for 
successful morning show in competitive 
market. Attitude and skills a must. Re- 

sume and samples (no MP3s) to WKRR, 

192 E. Lewis St., Greensboro, NC 
27406. Females & minorities encour- 
aged. EOE. 

MIDWEST 
Make your next move to 

Decatur, Illinois 
NextMedia Group LLC has immediate DOS 

opening in the Decatur, Illinois market. 5 

Station cluster is ratings dominant. Strong 
leader with expertise in building local sales. 
Good income opportunity. Resumes to 
jfletcher @nextmediagroup. net. EOE 

MARKETING 
PROMOTIONS DIRECTOR 

One of the last independent major mar- 
ket operators has a rare opportunity for 
someone who lives and breathes mar- 
keting and promotions. Before you ap- 
ply, ask yourself; am I an idea person who 
likes to get my hands dirty? When I think 
promotions, am I also thinking sales? Do 
I understand that working promotions 
on a Sunday is for me as well as the as- 

sistant? Do I work both strategy and tac- 

tics? Do I have at least 3 years experi- 
ence in media related marketing? If you 
can honestly answer "yes ", then we want 
to hear from you. Nine -FM, "We play 
anything" and WCPT, Chicago's progres- 
sive Talk is looking for a person who is 

passionate about marketing and music 
with a deep blue outlook on life pre- 
ferred. We offer a non -corporate envi- 
ronment which encourages creativity. 
Please send resume and salary history to 
Harvey Wells, Newsweb Radio Group, 
6025 S. Pulaski Rd., Chicago, IL 60629. 
Newsweb Radio Group is an Equal Op- 
portunity Employer. 

Newly formed LA record label seeks 
full -time producer for production 
team, compensation negotiable, 
please email Darren@lfRecords.net 
for more information. EOE (8/19) 

WEST 

PROGRAM DIRECTOR 
Salem Communications NewsTalk 870 
KRLA Los Angeles seeks an experi- 
enced news /talk PD to help us grow 
to new levels. Need to have a firm 
grasp on how to integrate local con- 
tent and syndicated programming 
into a compelling product. Prior large 
to major market news /talk program- 
ming experience required. If you 
excel at street level marketing and 
promotion,apply to: Chuck Tyler, 
Director of Programming, 701 N 

Brand, Suite 550 Glendale Ca 91203. EOE. 

WEST 

Station Manager 
Radio Campesina in Salinas, CA is 

seeking a Station Manager to manage 

departments in sales, promotions, and 

programming. Need to have excellent 

communication skills and good corn - 

puter skills. Bilingual in Spanish a plus. 

Salary negotiable, depending on ex- 

perience. Min HS with at least 5 years 

experience managing a Spanish lan- 

guage radio station. Interested candi- 

dates send resumes via fax (661) 823- 
6177 or email fwmrecruiter@ 
hotmail.com. EOE 

POSITIONS SOUGHT 

(Michigan) with 16 years in radio. I have 

experience doing nights, overnights and 

weekends. Plus promotions and board op! 

E -mail me: djmartin88 @hotmail.com (8/19) 

Wanted: Current Events Talk Show NYC /CT 

I am: experienced, engaging, politically 
independent, have Ph.D. Interested? Contact me 

at: Oceandreemer2002@yahoo.com . (8/19) 

Morning Drive Producer seeking Hurban- 

format station in need of a Bilingual Hip Hop 

morning show. Currently freelancing in 

NYC. Great references and ratings record. 

Relocation possible for serious offer. 
Ontargetmedia @hotmail.com (917) 684- 
4658. (8/19) 

Award -winning chillout radio format inno- 

vator seeking to take product to next level. 

Visit http: / /OverXposure.FM to listen and 

contact. TIM QUIGLEY (Seattle). (8/19) 

Seeking Division One Play -by -Play /Sales 

position. JOE: (888) 327 -4996. (8/19) 

NY stand -up comic with extensive radio /tv 
experience, looking for full -time on -air gig. 

Comedy, co- hosting, voices, writing, improv, 

appearances & more! www.comedy.com/ 
petemichael. (8/19) 

RftR Opportunities 
Free Advertising 

Radio & Records, Inc. provides free (20 words maxi- 

mum) listings to radio stations ON A SPACE AVAILABLE 

BASIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2" X 11 "company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to. 

kmumaw@radioandrecords.com. Address all 20 -word ads 

to R &R Free Opportunities, 2049 Century Park East., 41st 

Floor, Los Angeles, CA 90067. 

R&IrR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 

for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www.radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 

Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaw@radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 

advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 

2049 Century Park East, 41st Floor, Los Angeles, 

CA 90067. 

RADIO ft RECORDS, INC. 
2049 Century Park East, 41st Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2005 

POSTMASTER: Send address changes to R &R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067. 

HOW TO REACH US R ADIO & RECORDS, INC. / 2049 CENTURY PARK EAST, 41ST FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 310- 788 -1625 310- 203 -8727 

NEWS DESK: 310 -788 -1699 310 -203 -9763 

R &R MUSIC TRACKING: 310 -788 -1668 310- 203 -9763 

ADVERTISING /SALES: 310 -553 -4330 310 -203 -8450 

subscribe@radioandrecords.com 

newsroom @radioandrecords.com 

cmaxwell@radioandrecords.com 

hmowry@radioandrecords.com 
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FEATURES 

"DEUCE BIGALOW: 
EUROPEAN GIGOLO" 

Download these free interviews and more at 

www.radiolinkshoIIywood.com 
We are now podcasting 

(insert this address into your podcatcher) 

http: / /radiolinks.podbus.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) radiolnks @aol.com (e -mail) 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PICTURES 

B/W - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

PRICES INCLUDE 
TYPESETTING & FREIGHT 

* FAST PROCESSING 

OTHER SIZES AVAILABLE 

PRICES SUBJECT TO 

CHANGE WITHOUT NOTICE 

Send 8x10 photo, checWM.O. Visa,/MC, Instructions to 

1867 E. Florida Street. Dept. R Springfield. MO 65803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and 

accompanied by payment. Visa /MC /AMEx /Discover 

accepted. One inch minimum, additional space up to six 

inches available in increments of one -inch. Rates for R &R 

marketplace (per inch): 

Marketplace 
(310) 788-1621 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

1 time 
6 insertions 

13 insertions 
26 insertions 
51 insertions 

$95.00 
90.00 
85.00 
75.00 
70.00 

MARKETPLACE 

VOICEOVER SERVICES 

THA TVØiC1CUY ca 
Radio Imaging 

JOE CIPRIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.joecipriano.com 

it AL 

DAVE PACKER 
V O I C E O V E R_ S 

The versatillity that comes with a 
major market voice ... at a price 

any market can afford'. 

www.davepacker.com 609 -290 -3333 

CARTER DIV131 
www.CarterDavis.com 

%.3CD Cra`rt 
901.681.0650 

THE VOICE HEARD AHOY- THE REST" 

DEMO: 
www.samoneil.com 

HEARD BY 
45 MILLION 

LISTENERS DAILY 
(um, give or take a few) 

1-877-4-YOURVO 
(877-496-8786) 

Roberta Solomon 
Hearing is believing. 

www.voicegal.com. 
913.341.8475 

ID'S -LINERS- PROMOS 

JEFF DAVIS 
DEMOS ONLINE: WWW.JEFFDAVIS.COM 

PHONE: 323- 464 -3500 

www.radioandrecords.com 

MUSIC REFERENCE 

Great Back-To-School Sangs! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 

I ,569 jam -packed pages 

86,000 listings 
35,000 songs 

I ,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $5 I.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

The MR Annual Subscription Package Delivers The Most For Your Money 

icOg ff zog 
51 weeks of R&R pus 2 semi- annual R &R Directories 

($330 value) ($150 value) 

e -mail R &R at: Call R &R at: FAX Credit Card Payments To: Subscribe online: 

subscribe @radioandrecords.com 310.788.1625 310.203.8727 www.radioandrecords.com THE INDUSTRY S NEWSPAPER 
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CHR/POP 
LW TW 

1 1 MARIAN CAREY We Belong Together (/s /and /IDJMG) 

2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 

3 D.H.T. Listen To Your Heart (Robbins) 

4 PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A &M /lnterscopel 

5 RIHANNA Pon De Replay (DefJam /IDJMG) 

7 LIFEHOUSE You And Me (Geffen) 

9 FAT JOE fINELLY Get It Poppin' (Atlantic) 

6 8 BLACK EYED PEAS Don't Phunk With My Heart (A &M /lnterscope) 

8 9 PAPA ROACH Scars (Geffen) 

11 I MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 

10 GWEN STEFANI Cool (lnterscope) 

17 WEEZER Beverly Hills (Geffen) 

15 NATASHA BEDINGFIELD These Words (Epic) 

14 FRANKIE J. How To Deal (Columbia) 

13 15 GREEN DAY Holiday (Reprise) 

19 o BOW WOW fIOMARION Let Me Hold You (Columbia) 

12 17 WILL SMITH Switch (lnterscope) 

20 0 MARIAN CAREY Shake It Off (island /IDJMGI 

18 19 3 DOORS DOWN Let Me Go (Republic /Universal) 

16 20 GWEN STEFANI Hollaback Girl (lnterscopel 

28 33 BLACK EYED PEAS Don't Lie (A &M /lnterscopel 

26 LUDACRIS Pimpin' All Over The World (DefJam South /IDJMG) 

21 23 CIARA fILUDACRIS Oh (LaFace /Zomba Label Group) 

25 24 COLDPLAY Speed Of Sound (Capitol) 

27 ® BACKSTREET BOYS Just Want You To Know (Jive /Zomba Label Group) 

29 ® CLICK FIVE Just The Girl (Lava) 

22 27 PRETTY RICKY Grind With Me (Atlantic) 

24 28 50 CENT Just A Lil' Bit (Shady /Aftermath /lnterscope) 

30 LIL ROB Summer Nights (Upstairs) 

35 I GORILLAZ Feel Good Inc. (Virgin) 

#1 MOST ADDED 
KELLY CLARKSON Because Of You (RCA /RMG) 

#1 MOST INCREASED PLAYS 
BLACK EYED PEAS Don't Lie (A &M /lnterscope) 

TOP 5 NEW & ACTIVE 
BETTER THAN EZRA A Lifetime (Artemis) 

KEITH URBAN You'll Think Of Me (Capitol /EMC) 

MARCOS HERNANDEZ If You Were Mine (Ultraxl 

KACI BROWN Unbelievable (A&M) 

FEFE DOBSON Don't Let It Go To Your Head (lsland /IDJMG) 

CHR/POP begins on Page 24. 

AC 
LW TW 

2 1 ROB THOMAS Lonely No More (Atlantic) 

1 2 MICHAEL BUBLE Home (143 /Reprise) 

3 3 KELLY CLARKSON Breakaway (Hollywood) 

4 4 BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 

5 5 LOS LONELY BOYS Heaven (OR Music /Epic) 

6 8 ANNA NALICK Breathe (tam) (Columbia) 

9 MARIAN CAREY We Belong Together (Island /IDJMGI 

7 8 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 

12 0 MAROON 5 She Will Be Loved (Octone/J/RMG) 

10 10 TIM MCGRAW Live Like You Were Dying (Curb) 

8 11 JOHN MAYER Daughters (Aware /Columbia) 

13 ® KIMBERLEY LOCKE I Could (Curb) 

11 13 RYAN CABRERA True (E. V.L.A. /Atlantic) 

14 EAGLES No More Cloudy Days (ERC) 

16 HOWIE DAY Collide (Epic) 

15 ' HALL & OATES I'll Be Around (U- Watch) 

17 CARRIE UNDERWOOD Inside Your Heaven (Arista) 

20 : HOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) 

21 ' D.H.T. Listen To Your Heart (Robbins) 

18 20 HALL & OATES Ooh Child (11-Watch) 

19 RASCAL FLATTS Bless The Broken Road (Lyric Street) 

22 JESSE MCCARTNEY Beautiful Soul (Hollywood) 

23 LIFEHOUSE You And Me (Geffen) 

24 ' DELTA G00DREM Lost Without You (Columbia) 

28 STEVIE WONDER From The Bottom Of My Heart (Motown /Universal) 

27 DAVID PACK The Secret Of Movin' On (Peak) 

30 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 

26 28 KATRINA CARLSON Suddenly Beautiful (Kataphonic) 

25 29 JIM BRICKMAN & MICHAEL BOLTON Hear Me... (RCA Victor) 

CI EARTH, WIND & FIRE Pure Gold (Sanctuary /SRG/ 

#1 MOST ADDED 
JON SECADA Window To My Heart (Big 3) 

#1 MOST INCREASED PLAYS 
KIMBERLEY LOCKE I Could (Curb) 

TOP 5 NEW & ACTIVE 
PAUL MCCARTNEY Fine Line (Capitol) 

CECE WINANS All That I Need (PureSprings /IND /Epic/ 

SCOTT GRIMES Livin' On The Run (Velocity) 

BONNIE RAITT I Will Not Be Broken (Capitol) 

CUTTING EDGE Everytime I Try (Thunderquest) 

AC begins on Page 45. 
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CHR/RHYTHMIC 
LW TW 

1 1 BOW WOW fIOMARION Let Me Hold You (Columbia) 

2 2 MARIAN CAREY We Belong Together /Island /IDJMGI 

3 3 LUDACRIS Pimpin' All Over The World Wei Jam South /IDJMGI 

6 YING YANG TWINS fIMIKE JONES Badd (TVT) 

5 RIHANNA Pon De Replay ( DefJam /IDJMG) 

10 MARIAN CAREY Shake It Off (Island /IDJMGI 

11 DAVID BANNER Play (SRC /Universal) 

4 8 PRETTY RICKY Grind With Me (Atlantic) 

7 9 LIL ROB Summer Nights (Upstairs) 

9 i MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 

17 BOW WOW fICIARA Like You (Columbia) 

13 DESTINY'S CHILD Cater 2 U (Columbia) 

12 13 MIKE JONES Back Then ( SwishaHouse /Asylum /Warner Bros.) 

16 0 PRETTY RICKY Your Body (Atlantic) 

8 15 FAT JOE fINELLY Get It Poppin' (Atlantic) 

18 0 50 CENT fIMOBB DEEP Dutta Control (Shady /Aftermath /lnterscopel 

14 17 WEBBIE fIBUN B Give Me That (Asylum /Trill) 

15 18 50 CENT Just A Lil' Bit (Shady /Aftermath /lnterscope) 

23 Q KANYE WEST Gold Digger (Roc -A -Fella /IDJMG) 

19 20 TEAIRRA MARI Make Her Feel Good (Roc -A- Fella /IDJMG) 

21 JERMAINE DUPRI Gotta Getcha (So So Def /Virgin) 

22 PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A&M/Interscope) 

26 T -PAIN I'm Sprung (Jive /Zomba Label Group) 

28 ' BLACK EYED PEAS My Humps (A &M /lnterscope) 

25 25 BOBBY VALENTINO Tell Me (DTP /DefJam /IDJMG) 

31 CHRIS BROWN fIJUELZ SANTANA Run It (Jive /Zomba Label Group) 

33 YING YANG TWINS fIPITBULL Shake (TVT) 

32 ; DAMIAN "JR. GONG" MARLEY Welcome... (Tuff Gong /Universal) 

27 29 FRANKIE J. How To Deal (Columbia) 

36 MARCOS HERNANDEZ If You Were Mine (Ultraxl 

#1 MOST ADDED 
MARIO FIJUVENILE Boom (J/RMG) 

#1 MOST INCREASED PLAYS 
BOW WOW FICIARA Like You (Columbia) 

TOP 5 NEW & ACTIVE 
MARQUES HOUSTON Naked (TUG /Universal) 

RAY J One Wish (Knockout /Sanctuary) 

TWISTA FITREY SONGZ Girl Tonight (Atlantic) 

CHAMILLIONAIRE Turn It Up (Latium /Universal) 

PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon /Virgin) 

CHR/RHYTHMIC begins on Page 29. 

HOT AC 
LW TW 

2 0 KELLY CLARKSON Behind These Hazel Eyes (RCA /RMG) 

1 2 LIFEHOUSE You And Me (Geffen) 

3 3 COLDPLAY Speed Of Sound (Capitol) 

4 4 ROB THOMAS Lonely No More (Atlantic) 

5 5 3 DOORS DOWN Let Me Go (Republic /Universal) 

6 ROB THOMAS This Is How A Heart Breaks (Atlantic) 

12 GREEN DAY Holiday (Reprise) 

8 8 COLLECTIVE SOUL Better Now (fl Music Group) 

10 9 GREEN DAY Boulevard Of Broken Dreams (Reprise) 

9 10 ANNA NALICK Breathe (tam) (Columbia) 

14 Q TRAIN Get To Me (Columbia) 

7 12 GAVIN DEGRAW Chariot (J /RMGI 

11 13 HOWIE DAY Collide (Epic) 

13 14 KELLY CLARKSON Since U Been Gone (RCA/RMG) 

16 GWEN STEFANI Cool (lnterscopel 

15 JOSH KELLEY Only You (Hollywood) 

17 17 JASON MRAZ Wordplay (Atlantic) 

18 MARIAN CAREY We Belong Together (Is /and /IDJMG) 

19 ' KEITH URBAN You'll Think Of Me (Capita/ /EMC/ 

28 I SHERYL CROW Good Is Good (A &M /lnterscopel 

20 21 GWEN STEFANI Hollaback Girl /lnterscope) 

22 22 VERTICAL HORIZON Forever (Hybrid) 

21 23 LOW MILLIONS Statue (Manhattan /EMC) 

26 O HOOTIE & THE BLOWFISH One Love (Sneaky Long /Vanguard) 

24 25 DEF LEPPARD No Matter What (island /IDJMG) 

27 BLACK EYED PEAS Don't Phunk With My Heart (A &M /lnterscope) 

25 27 SIMPLE PLAN Untitled (Laval 

23 28 BACKSTREET BOYS Incomplete (Jive /Zomba Label Group) 

33 D.H.T. Listen To Your Heart (Robbins) 

31 I BON JOVI Have A Nice Day (lsland/IDJMG) 

#1 MOST ADDED 
SHERYL CROW Good Is Good (A &M /lnterscopel 

#1 MOST INCREASED PLAYS 
SHERYL CROW Good Is Good (A &M /lnterscopel 

TOP 5 NEW & ACTIVE 
LIZ PHAIR Everything To Me (Capitol) 

F00 FIGHTERS Best Of You (RCA/RMG) 

KILLERS All These Things That I've Done (island /IDJMG) 

JOY WILLIAMS We (Redlnk /Reunion /PIGI 

NICKELBACK Photograph (Roadrunner /IDJMG) 

AC begins on Page 45. 

POWERED 
MEDIABASE 

URBAN 
LW TW 

4 0 LYFE JENNINGS Must Be Nice (Columbia) 

2 2 DESTINY'S CHILD Cater 2 U (Columbia) 

1 3 BOW WOW fIOMARION Let Me Hold You (Columbia) 

3 4 MARIAN CAREY We Belong Together (island /IDJMG) 

16 0 BOW WOW fICIARA Like You (Columbia) 

5 6 LUDACRIS Pimpin' All Over The World (DefJam South /IDJMG) 

11 O YOUNG JEEZY And Then What ( DefJam /IDJMGI 

8 8 MIKE JONES Back Then (SwishaHouse /Asylum /Warner Bros.) 

14 0 DAVID BANNER Play (SRC /Universal) 

7 10 MISSY ELLIOTT Lose Control (Gold Mind /Violator /Atlantic) 

6 11 FANTASIA Free Yourself (J /RMGI 

10 TEAIRRA MARI Mace Her Feel Good (Roc -A- Fella /IDJMG) 

18 KANYE WEST Gold Digger (Roc -A- Fella /IDJMG) 

17 MARQUES HOUSTON Naked (TU.G. /Universal) 

19 MARIAN CAREY Shake It Off (island /IDJMG) 

9 16 BOYZ IN DA HOOD Dem Boyz (Bad Boy /Atlantic) 

12 17 TREY SONGZ Gotta Make It (Songbook /Atlantic) 

13 18 GWEN STEFANI Holllahack Girl (lnterscope) 

22 O BOBBY VALENTINO Tell Me (DTP /DefJam /IDJMG) 

15 20 WEBBIE fIBUN B Give Me That (Asylum /Trill) 

23 ® 50 CENT fIMOBB DEEP Outta Control (Shady /Aftermath /lnterscopel 

21 ® YING YANG TWINS fIMIKE JONES Badd (TVTI 

20 23 JERMAINE DUPRI Gotta Getcha (So So Def /Virgin) 

29 CHARLIE WILSON Charlie Last Name: Wilson (Jive /Zomba Label Group) 

32 PSG ffF.l. & LIL SCRAPPY I'm A King (Grand Hustle /Atlantic) 

30 PAUL WALL fIBIG POKEY Sittin' Sidewayz (SwishaHouse /Asylum) 

24 27 GAME Dreams (Aftermath /G- Unit /lnterscopel 

33 DAMIAN "JR. GONG" MARLEY Welcome... (Tuff Gong /Universal) 

25 29 PRETTY RICKY Grind With Me (Atlantic) 

26 30 T.I. ASAP (Grand Hustle/Atlantic) 

#1 MOST ADDED 
CIARA And I (LaFace /Zomba Label Group) 

#1 MOST INCREASED PLAYS 
BOW WOW FICIARA Like You (Columbia) 

TOP 5 NEW & ACTIVE 
TWISTA FITREY SONGZ Girl Tonight (Atlantic) 

JIM JONES FITREY SONGZ Summer Wit Miami (Diplomat /Koch) 

TRINA FILIL' WAYNE Don't Trip (Slip- NSlide /Atlantic) 

OMARION I'm Tryna (Tug /Sum /Epic) 

SHARISSA FIR. KELLY In Love With A Thug (Virgin) 

URBAN begins on Page 32. 

ROCK 
LW TIN 

1 1 F00 FIGHTERS Best Of You (RCA/RMG) 

2 SEETHER Remedy (Wind -up) 

3 STAIND Right Here (Flip /Atlantic) 

5 AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 

4 5 NINE INCH NAILS The Hand That Feeds (lnterscope) 

29 8 NICKELBACK Photograph (Roadrunner /IDJMG) 

7 GREEN DAY Holiday (Reprise) 

6 8 SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 

8 

8 
ROLLING STONES Rough Justice (Virgin) 

18 DISTURBED Stricken (Reprise) 

10 11 CROSSFADE Colors (Columbia) 

12 12 DARK NEW DAY Brother (Warner Bros.) 

11 13 THEORY OF A DEADMAN No Surprise (Roadrunner /IDJMG) 

13 ' TRAPT Stand Up (Warner Bros.) 

17 GREEN DAY Wake Me Up When September Ends (Reprise) 

19 TAPROOT Calling (Atlantic) 

21 10 YEARS Wasteland (Republic /Universal) 

23 SYSTEM OF A DOWN Question! (American /Columbia) 

16 19 DISTURBED Guarded (Reprise) 

14 20 VELVET REVOLVER Come On, Come In (Wind -up) 

26 ® HINDER Get Stoned (Universal) 

20 22 3 DOORS DOWN Behind Those Eyes (Republic /Universal) 

25 ® MUDVAYNE Forget To Remember (Epic) 

24 24 TOMMY LEE Tryin To Be Me (TL Education Services) 

3 DOORS DOWN Live For Today (Republic /Universal) 

SHINEDOWN Save Me (Atlantic) 

DEFAULT Count On Me (TVT) 

22 28 U2 City Of Blinding Lights (lnterscope) 

23 
BON JOVI Have A Nice Day (island /IDJMG) 

SWITCHFOOT Stars (Columbia) 

#1 MOST ADDED 
NICKELBACK Photograph (Roadrunner /IDJMG) 

#1 MOST INCREASED PLAYS 
NICKELBACK Photograph (Roadrunner /IDJMGI 

TOP 5 NEW & ACTIVE 
SLIPKNOT Before I Forget (Roadrunner /IDJMG) 

THEORY OF A DEADMAN Hello Lonely (Walk Away From This) (Roadrunner/IDJMG) 

COLD Happens All The Time (Fhp /Lava) 

SEVENDUST Ugly (Winedark/7Bros.) 

INSTITUTE Buhlet -Proof Skin /lnterscopel 

ROCK begins on Page 55. 
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POWERED 
MEDIABASE 

URBAN AC 
LW TW 

1 1 MARIAN CAREY We Belong Together (ls /and / IOJMG) 

3 0 CHARLIE WILSON Charlie Last Name: Wilson (Jive /Zomba Label Group) 

2 3 KEM I Can't Stop Loving You (Motown /Universal) 

4 4 FANTASIA Free Yourself (J /RMG) 

5 5 INDIA.ARIE Purify Me (Rowdy /Motown) 

6 VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 

9 TONI BRAXTON Please (BlackGround /Universal) 

7 8 JILL SCOTT Cross My Mind (Hidden Beach /Epic) 

8 9 BABYFACE Sorry For The Stupid Things (Arista /J /RMG) 

11 10 STEVIE WONDER From The Bottom Of My Heart (Motown /Universal) 

13 Q KEM Find Your Way (Back Into My Life) (Motown /Universal/ 

10 12 FAITH EVANS Again (Capitol) 

17 ERIC BENET I Wanna Be Loved (Reprise) 

14 LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 

15 PATTI LABELLE fIMARY J. BLIGE Ain't No Way (De! Soul /LDJMG) 

18 DR. CHARLES G. HAYES & WARRIORS Work It Out (ICEE) 

16 17 FAITH EVANS fISNOOP DOGG Mesmerized (Capitol) 

19 

8 
EARTH, WIND & FIRE Pure Gold (Sanctuary /SRGI 

21 LYFE JENNINGS Must Be Nice (Columbia) 

20 20 JOHN LEGEND So High (Columbia) 

22 YOLANDA ADAMS Someone Watching Over You (Atlantic) 

DESTINY'S CHILD Cater 2 U (Columbia) 

25 SHANICE WILSON Every Woman Dreams (Playtime) 

MINT CONDITION Whoaa (Image) 

28 CRUNA Take Me Higher (Reprise /WarnerBros.) 

24 26 LEELA JAMES Music (Reprise /WarnerBros.) 

27 27 ANTHONY HAMILTON Ball And Chain (Rhino) 

29 

- 
: 

MARY MARY Heaven (Sony Urban /Columbia) 

M. MORGAN & F. JACKSON Back Together Again (Orpheus) 

23 30 BOBBY VALENTINO Slow Down (DTP /Defam/ /IJMG) 

#1 MOST ADDED 
JEFFREY OSBORNE Yes, I'm Ready (JayOz /Koch) 

#1 MOST INCREASED PLAYS 
ERIC BENET I Wanna Be Loved (Reprise) 

TOP 5 NEW & ACTIVE 
LINA Smooth (Hidden Beach /Red Distribution) 

DWELE I Think I Love U (Virgin) 

SYLEENA JOHNSON Another Relationship (Jive /Zomba Label Group) 

SMOKIE NORFUL I Understand (EMI Gospel) 

LATOYA LONDON Every Part Of Me (Peak) 

URBAN begins on Page 32. 

ACTIVE ROCK 
LW TW 

1 Q SEETHER Remedy (Wind -up) 

3 © STAIND Right Here (ELip /Atlantic) 

2 3 F00 FIGHTERS Best Of You (RCA /RMG) 

8 0 AUDIOSLAVE Doesn't Remind Me (Interscope/Epic) 

7 5 DARK NEW DAY Brother (Warner Bros.) 

9 0 CROSSFADE Colors (Columbia) 

5 7 SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 

6 8 MUDVAYNE Happy? (Epic) 

4 9 NINE INCH NAILS The Hand That Feeds (lnterscope) 

11 o TRAPT Stand Up (Warner Bros.) 

10 11 DISTURBED Guarded (Reprise) 

12 SLIPKNOT Before I Forget (Roadrunner/IDJMG) 

13 TAPROOT Calling (Atlantic) 

14 ' GREEN DAY Wake Me Up When September Ends (Reprise) 

15 DISTURBED Stricken (Reprise) 

32 NICKELBACK Photograph (Roadrunner/IDJMG) 

16 SYSTEM OF A DOWN Question! (American /Columbia) 

17 10 YEARS Wasteland (Republic /Universal) 

18 MUDVAYNE Forget To Remember (Epic) 

19 r COLD Happens All The Time (flip /Lava) 

21 21 BREAKING BENJAMIN Rain (Hollywood) 

25 ® CHEVELLE Panic Prone (Epic) 

20 23 VELVET REVOLVER Come On, Come In (Wind -up) 

26 J DEFAULT Count On Me (TIT) 
23 25 STATIC -X I'm The One (Warner Bros.) 

SHINEDOWN Save Me (Atlantic) 

30 THEORY OF A DEADMAN Hello Lonely... (Roadrunner /IDJMGI 

28 28 CKY Familiar Realm (Island /IDJMG) 

27 29 RA Fallen Angels (Republic /Universal) 

43 " 3 DOORS DOWN Live For Today (Republic /Universal) 

#1 MOST ADDED 
SHINEDOWN Save Me (Atlantic) 

#1 MOST INCREASED PLAYS 
NICKELBACK Photograph (Roadrunner /10JMGl 

TOP 5 NEW & ACTIVE 
THOUSAND FOOT KRUTCH Move (EM /Music Reactive) 

NO ADDRESS Lasting Words (Atlantic) 

ROBERT PLANT & STRANGE SENSATION Tin Pan Valley (Sanctuary /SRG) 

F00 FIGHTERS Ooa (RCA /RMG) 

CASANOVAS Livin' In The City (/ROCK) 

ROCK begins on Page 55. 

THE BACK PAGES 
August 19, 2005 

COUNTRY 
LW TW 

1 1 TOBY KEITH As Good As I Once Was (Dream Works) 

3 0 FAITH HILL Mississippi Girl (Warner Bros.) 

2 3 SUGARLAND Something More (Mercury) 

5 BROOKS & DUNN Play Something Country (Arista) 

4 BRAD PAISLEY Alcohol (Arista) 

6 TIM MCGRAW Do You Want Fries With That (Curb) 

8 SARA EVANS A Real Fine Place To Start (RCA) 

9 VAN ZANT Help Somebody (Columbia) 

7 9 SHEDAISY Don't Worry 'Bout A Thing (Lyric Street) 

10 i MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 

17 GRETCHEN WILSON All Jacked Up (Epic) 

11 JAMIE O'NEAL Somebody's Hero (Capitol) 

12 CRAIG MORGAN Redneck Yacht Club MR) 
13 JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 

16 JASON ALDEAN Hicktown (BBR) 

14 TRISHA YEARWOOD Georgia Rain (MCA) 

15 TRACE ADKINS Arlington (Capitol) 

18 LEANN RIMES Probably Wouldn't Be This Way (Asylum /Curb) 

19 ' TRICK PONY It's A Heartache (Asylum /Curb) 

20 t LONESTAR You're Like Comm rí Home (BNA) 

21 GARY ALLAN Best I Ever Had (MCA) 

22 LEE ANN WOMACK He Oughta Know That By Now (MCA) 

23 HOT APPLE PIE Hillbillies (DreamWorks) 

25 ' NEAL MCCOY Billy's Got His Beer Goggles On (903) 

24 JO DEE MESSINA Delicious Surprise (1 Believe It) (Curb) 

26 MIRANDA LAMBERT Bring Me Down (Epic) 

21 PHIL VASSAR Good Ole Days (Arista) 

35 : KEITH URBAN Better Life (Capitol) 

28 ' SHOOTER JENNINGS 4th Of July (Universal South) 

29 30 RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol) 

#1 MOST ADDED 
RASCAL FLATTS Skin (Sarabeth) (Lyric Street) 

#1 MOST INCREASED PLAYS 
GRETCHEN WILSON All Jacked Up (Epic) 

TOP 5 NEW & ACTIVE 
RAY SCOTT My Kind Of Music (Warner Bros.) 

SAWYER BROWN They Don't Understand (Curb) 

BUDDY JEWELL So Gone (Columbia) 

BILLY DEAN Race You To The Bottom (Curb) 

DARRYL WORLEY I Love Her, She Hates Me (Dream Works) 

COUNTRY begins on Page 37. 

ALTERNATIVE 
LW TW 

2 0 GORILLAZ Feel Good Inc. (Virgin) 

1 2 F00 FIGHTERS Best Of You (RCA/RMG) 

3 3 GREEN DAY Wake Me Up When September Ends (Reprise) 

5 0 STAIND Right Here (flip /Atlantic) 

4 5 SEETHER Remedy (Windup) 

6 6 NINE INCH NAILS The Hand That Feeds (lnterscopel 

10 8 311 Don't Tread On Me (Volcano /Zomba Label Group) 

9 AUDIOSLAVE Doesn't Remind Me (lnterscope /Epic) 

7 9 WEEZER Beverly Hills (Geffen) 

8 I BECK Girl (lnterscope) 

11 FALL OUT BOY Sugar, We're Goin' Down (Island /LDJMG) 

14 WEEZER We Are All On Drugs (Geffen) 

13 13 MY CHEMICAL ROMANCE Helena (Reprise) 

18 NINE INCH NAILS Only (lnterscopel 

11 RISE AGAINST Swing Life Away (Geffen) 

12 16 SYSTEM OF A DOWN B.Y.O.B. (American /Columbia) 

16 

8 
SWITCHFOOT Stars (Columbia) 

19 KILLERS All These Things That I've Done (island /IDJMG) 

15 19 COLDPLAY Speed Of Sound (Capitol) 

22 I SYSTEM OF A DOWN Question! (American /Columbia) 

20 TRAPT Stand Up (Warner Bros.) 

21 WHITE STRIPES My Doorbell (Third Man /V2) 

25 TAPROOT Calling (Atlantic) 

26 ' HOT HOT HEAT Middle Of Nowhere (Sire /Reprise) 

27 DISTURBED Stricken (Reprise) 

23 26 CROSSFADE Colors (Columbia) 

28 30 SECONDS TO MARS Attack (Immortal /Virgin) 

50 NICKELBACK Photograph (Roadrunner/IDJMG) 

30 ' COLD Happens All The Time (flip /Lava) 

29 I JACK JOHNSON Good People (Brushfire /Universal) 

#1 MOST ADDED 
COLDPLAY Fix You (Capitol) 

#1 MOST INCREASED PLAYS 
NICKELBACK Photograph (Roadrunner / IDJMGI 

TOP 5 NEW & ACTIVE 
MUDVAYNE Forget To Remember (Epic) 

HEAD AUTOMATICA Beating Heart Baby (Warner Bros.) 

CAKE The Guitar Man (Columbia! 

F00 FIGHTERS Doa (RCA /RMGI 

MEGAN MCCAULEY Die For You (Wind -up) 

ALTERNATIVE begins on Page 68. 

SMOOTH JAll 
LW TW 

1 v RICHARD ELLIOT People Make The World Go Round (Artizen) 

2 2 PAUL TAYLOR Nightlife (Peak) 

5 0 STEVE COLE Thursday (Narada Jazz) 

4 4 CHUCK LOEB Tropical (Shanachie) 

3 5 NILS Pacific Coast Highway (Baja /TSR) 

6 6 PAUL HARDCASTLE Serene (Trippin' 'N' Rhythm) 

7 0 KENNY G. (HEARTH, WIND & FIRE The Way You Move (Arista /RMG) 

8 8 PAUL JACKSON, JR. Never Too Much (GRP/VMG) 

11 8 BRIAN CULBERTSON Hookin' Up (GRP/VMG) 

10 J DAVE KOZ Love Changes Everything (Capitol) 

9 11 NORMAN BROWN West Coast Coolin' (Warner Bros.) 

13 ® KEN NAVARRO You Are Everything (Positive) 

14 13 PAUL BROWN Cosmic Monkey (GRP/VMG) 

15 14 JEFF LORBER Ooh La La (NaradaJazz) 

24 DAVID PACK You're The Only Woman (Peak) 

18 EUGE GROOVE Get Em Guin' (Narada Jazz) 

21 WALTER BEASLEY Coolness (Heads Up) 

20 WAYMAN TISDALE Ready To Hang (Rendezvous) 

19 ' MINDI ABAIR Make A Wish (GRP/VMG) 

22 i AVERAGE WHITE BAND Work To On (Liquid 81 

17 21 DONNY OSMOND Breeze On By (Decca) 

16 22 JONATHAN BUTLER Fire & Rain (Rendezvous) 

23 KEM I Can't Stop Loving You (Motown /Universal) 

27 ' NELSON RANGELL Don't You Worry 'Bout A Thing (Koch) 

25 MARION MEADOWS Suede (Heads Up) 

26 26 CHIELI MINUCCI The Juice (Shanachie) 

29 BONEY JAMES 2:01 AM (Warner Bros.) 

28 JEFF GOLUB Simple Pleasures (Narada Jazz) 

30 GREGG KARUKAS London Underground (Trippin' N'Rhythm) 

- 30 CAMIEL I'm Ready (Rendezvous) 

#1 MOST ADDED 
BOZ SCAGGS Lowdown (Unplugged) (Virgin) 

#1 MOST INCREASED PLAYS 
BOZ SCAGGS Lowdown (Unplugged) (Virgin) 

TOP 5 NEW & ACTIVE 
WARREN HILL Still In Love (Popjazz /Native Language) 

MARIAN CAREY We Belong Together (island /I0JMG1 

BOZ SCAGGS Lowdown (Unplugged) (Virgin) 

MICHAEL BUBLE Home (143 /Reprise) 

ACOUSTIC ALCHEMY Say Yeah (Higher Octave) 

SMOOTH JAZZ begins on Page 51. 

TRIPLE A 
LW TW 

1 1 JACK JOHNSON Good People (Brushfire /Universal) 

2 2 COLDPLAY Speed Of Sound (Capitol) 

3 RINGSIDE Tired Of Being Sorry (flawless /Geffen) 

5 ERIC CLAPTON Revolution (Duck /Reprise) 

6 DESOL Karma (Curb /Reprise) 

4 U2 City Of Blinding Lights (lnterscope) 

10 DAVE MATTHEWS BAND Dreamgirl (RCA/RMG) 

7 8 MIKE DOUGHTY Looking At The World From The Bottom... (ATO /RMG) 

11 0 BECK Girl (lnterscope) 

9 10 TRACY CHAPMAN Change (Atlantic) 

8 11 LOW MILLIONS Statue (Manhattan/EMC) 

13 DAVID GRAY The One I Love (ATO /RCA /RMG) 

16 SHERYL CROW Good Is Good (A &M /lnterscopel 

15 ROLLING STONES Rough Justice (Virgin) 

12 15 SNOW PATROL Chocolate (A &M /lnterscopel 

14 AQUALUNG Brighter Than Sunshine (Slightly Bigger /Redlnk/Columbia) 

27 BONNIE RAITT I Will Not Be Broken (Capitol) 

17 18 JASON MRAZ Wordplay (Atlantic) 

26 COLDPLAY Fix You (Capitol) 

18 20 BRUCE SPRINGSTEEN All The Way Home (Columbia) 

21 ® NICKEL CREEK When In Rome (Sugar Hill) 

22 ® GREEN DAY Wake Me Up When September Ends (Reprise) 

20 23 AMOS LEE Keep It Loose, Keep It Tight (Blue Note /EMCI 

24 24 JOHN HIATT Master Of Disaster (New West) 

19 25 KYLE RIABKO What Did I Get Myself Into (Aware /Columbia) 

28 WHITE STRIPES My Doorbell (Third Man /V2) 

MELISSA ETHERIDGE Refugee (island / IOJMGI 

VAN MORRISON Stranded (Geffen) 

KEANE Bend And Break (lnterscopel 

23 30 AUDIOSLAVE Be Yourself (lnterscope /Epic) 

#1 MOST ADDED 
COLDPLAY Fix You (Capitol) 

#1 MOST INCREASED PLAYS 
BONNIE RAITT V Will Not Be Broken (Capitol) 

TOP 5 NEW & ACTIVE 
TRISTAN PRETTYMAN Love Love Love (Virgin) 

LIFEHOUSE You And Me (Geffen) 

WILLIE NELSON FfTOOTS HIBBERT I'm A Worried Man (Lost Highway) 

FRAY Over My Head (Cable Car) (Epic) 

HERBIE HANCOCK F)JOHN MAYER Stitched Up (Hear Music /Vector) 

TRIPLEA begins on Page 71. 
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Ince the radio industry was deregulated, many smaller group owners have cashed out. 

One who did so is Mike Schwartz, who was co -owner of Wilks /Schwartz Communications. 

During a 35 -year partnership, Schwartz and Don Winks acquired and sold 24 radio 

stations in 14 markets. 

After the sale of the last of those stations Schwartz formed a new company with 

some old friends. Using the same strategy he used at Winks /Schwartz, one which emphasized 

sales -oriented management, he bought and sold another 17 stations in six markets between 

1994 and 2004. 

Getting into the business: "I had been selling space for a trade publication in the jewelry 

industry. My stepbrother -in -law was Harold Deutsch. At that time he was at WINS /New York. He 

said, 'You're nuts. The real money is in radio: I started to make the rounds of stations and reps 

in New York, and Ralph Guild gave me a shot at McGavren Guild." 

How he got to the station side: "Ralph had picked up a bankrupt AM station in 

Springfield, MA, WTYM. Don Wills and I both worked for him, and he said, 'How would you 

guys like to go up and be 25% owners ?' At the time I didn't know that 25% of nothing is 

nothing, but we each got $200 a week when there was money. 

"The two of us went up as equal partners to run this little 

daytimer in East Long Meadow, MA that had zero business and 

no reason to have business. It really taught us how to get the 

money because we used it to live. There were days in that first 

year when I was afraid to answer my phone for fear it would be 

some guy looking for money. 

"Real radio stations were so strange to me that I used to 

tiptoe in the control room, figuring I would be heard if I 

slammed the door or something like that. I didn't even 

understand how the stations operated. But Ralph was a great 

salesman and taught us the basics of really selling. Necessity 

provided the rest. Ralph was looking at an AM station in Boston 

and wanted some money. Don and I second -mortgaged our 

houses and got home -improvement loans and came up with 50 

grand to buy Ralph out of WTYM, and that's how we started." 
Growing the business: "The second station we got was 

another daytimer, this one in Hartford. Don stayed in Springfield, 

and I went to Hartford. We continued to look for stations that 
weren't doing any business, then asked ourselves 'Why is this 

station not getting any business ?' We ideally wanted to find a 

hole in the market programmingwise, especially when there were 

15 stations and 15 owners, which was the case in those days. 

"We operated on nothing. We didn't put anything into the 

stations and just worked for the bottom line. I don't think our 

equity financing and cut back to a much smaller piece of the pie. Both of us felt that it was a 

good time to sell because the multiples were very high and everybody was hungry for radio 

stations. The only alternative would have been for us to borrow to get some real equity. Who 

knows whether we were right." 

After selling Wilkes /Schwartz: "I had worked with Ed Argow and Monte Lang and had 

met Aaron Daniels. We were friendly, and I said I wanted to do the same thing again - buy it, 

build it, sell it in small markets. So we formed another company, Radio Partners. It was the 

same formula. Every guy we hired had a chance to earn up to 20% of the station after servicing 

the debt. We were looking for stations that were virtually going out of business. I sold my last 

one last year." 

State of radio: "Radio will be here forever. I always worried at the bloody end about what 

satellite radio was going to do to broadcast, but television- station owners didn't worry much 

about cable. The individual stations, the independents and the networks are still making plenty 

of money. These major companies like Clear Channel and Viacom are heavily invested in radio, 

so it's obvious that they feel there's a big future, but I don't know about the future for little 

operators like myself." 

Life after radio: "Boring. I mean, if you're a lousy golfer, what 

are you going to do?" 

What he misses most: "The daily excitement. The thrill of 

having people need me or need to contact me, and me twirling my 

hair and wondering what I should do about this or that. I'm old 

enough to retire in age only." 

What he doesn't miss: "The constant pressure. You know, the 

station is not doing well. What do we do? At what point do we 

replace the management? That type of thing. With our own money 

in the deals, there was always a lot of pressure on us. I don't miss 

that, but it's the price of business." 

Career highlight: "I'm most proud that here I am out of the 

business, and eight to 10 people who worked for me and with me 

had so many nice personal things to say about me. [He was recently 

surprised at a party in his honor.] More than that, some of them 

said things about me that really touched me. One of the GMs said, 

'The amazing thing about you is that there was never a time when I 

didn't feel that you were listening to my side of it 

"I was always surrounded by great guys, and my personal relation- 

ships with them were the most satisfying thing. The fact that they'd 

MIKE SCHWARTZ 
Former Owner, Winks /Schwartz Communications 

method is the best today, but in those days we looked for stations that we could turn around, 

and we'd never buy one unless we had a guy who had worked for us or someone whose 

reputation we knew to put in charge. We had an exact formula." 

On his 35 -year partnership with Don Willa: "My accountant said to me one time, Tye 

never seen guys who are 50/50 partners who didn't run into a problem: We didn't always agree 

on what to buy, but if one of us was eager to do a deal, the other guy always went along with 

it. We did, however, always agree on how the stations were going to be run. We both realized 

that we didn't know anything about programming, so we hired people. What we really knew 

was sales. What we knew we both learned from Ralph, and that was inspiring people. We not 

only learned how to sell, but also how to inspire others to sell like us. At McGavren Guild, Ralph 

always got us excited to be there and made us thrilled to come in with an order." 

Biggest challenge: "The IRS wanted to close our doors right after we had taken over 

WTYM. We went out and had a sidewalk sale. The IRS needed $900 by that night or they were 

going to close the door, so we went to a street in Connecticut that was within our coverage 

area, and Don went up one side and I went up the other side selling cash -in- advance deals so 

they wouldn't lock the door. 

"Those first days were hairy, to say the least. We had left kind of comfortable positions at 

McGavren Guild, and all of a sudden we had no money and were starting from zero. But we 

found a formula that seemed to work. We got the right guys, and we never went too fast. There 

was always one station that was ready to be sold when we were buying others, and we were 

careful. It was borrowed money, and we were 100% owners. We never had any equity in the 

deals. It was 100% borrowed money." 

Deciding to get out: "The big boys were really on the move. They had a lot of money, and 

we realized that if we were going to stay in the business, we would have to get some good 

come to this party and travel from all over meant a great deal to me, 

but I think it was more on the personal than on the business side." 

Career disappointment: "I wish I had started later and was in 

it in the era that began 10 years ago. We were a one -market -at -a- 

time type of thing. The kind of money that's being made now is extraordinary for the winners. 

That didn't happen in our era. Jackie Robinson made $50,000 a year back then, and now some 

guy who can't hit .233 is making $7 million." 

Favorite radio format: "News." 

Favorite television show: "Nothing since The Sopranos went off." 

Favorite song: "Carly Simori s 'You're So Vain: We bought an FM a long time back in 

Springfield, MA and automated it. We went Top 40. 'You're So Vain' was a hit song back then. 

The first day the station went on, the machine stuck, and I drove all the way to the station 

hearing that song over and over and over again. I'll never forget it." 

Favorite movie: "The Bicycle Thief." 

Favorite book: "Truman, by David McCullough." 

Favorite restaurant: "Esca in New York." 

Beverage of choice: "Chardonnay." 

Hobbies: "I play golf, I ski, and now I'm doing a lot of work for nonprofits." 

E -mail address: "bristolmm @aol.corn. " 

Most influential individual: "Ralph Guild." 

Advice for broadcasters: "Make sure you don't throw away the basics. Remember that 

selling is the primary thing. There is no other way to do it. You can come up with all kinds of 

memos and projections, but if you're not selling radio time, I don't know how you make it. 

"I hear from people with the majors now that quality guys, guys who are salesmen, have no 

time to sell because they have so much paperwork to do. They've been taken out of the very 

thing they do best. God knows I never ran a major company, and I know there's a lot of 

reporting that has to be done, especially when it's public, but if you forget that getting the 

order is the single most important thing anybody can accomplish, you've lost the basics." 
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Nashville M arriot.t 
. 

at Viider1ìjIt UriVersihj 
Nashville, Tennessee 

REGISTER ONLINE at www.radioandrecords.com - 

r-Li rlrlfllt 
registration 

FAX THIS FORM BACK TO 310- 203 -8450 
OR MAIL TO: 
R &R Christian Summit 
P.O. Box 515408 
Los Angeles, CA 90051 -6708 

OR REGISTER ONLINE AT www.radioandrecords.com 
MAILING ADDRESS 

Please print carefully or type in the form below. 

Full payment must accompany registration 
form. Please include separate forms for each 

registration. Photocopies are acceptable. 

Name 

Title 

Call Letters /Company Name 

Street 

City State Zip 

Telephone # Fax # 

E-mail 

SUMMIT FEES 

BEFORE SEPTEMBER 30, 2005 $299 

OCTOBER 1 - NOVEMBER 4, 2005 $325 

NOVEMBER 5 - DECEMBER 2, 2005 $350 

AFTER DECEMBER 2, 2005 

ON -SITE REGISTRATION ONLY $400 

METHOD OF PAYMENT 
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRAI ON 

Amount Enclosed: S 

Visa MasterCard American Expre ss Chece 

Account Number I 

Expiration Date 

Month Date Signature 

Print Cardholder Name Here 

QUESTIONS? Call the R &R Christian Summit 
Hotline at 31 0- 788 -1696 

il6tel 
reservations 

L 

Nashville Marriott at Vanderbilt University / Nashville, TN 

Thank you for requesting reservations at the 
Nashville Marriott at Vanderbilt University. Our staff would like to take the 
opportunity to extend a warm welcome to you during your upcoming 
meeting. 

To confirm your reservation, your arrival must be guaranteed by charging one 

nights deposit to a major credit card, or you may send payment by mail. Deposits 

will be refunded only if reservation is cancelled by November 18, 2005. 

Reservations requested after November 18, 2005 or after the room block has been 

filled are subject to availability and may not be available at the Summit rate. 

Check in time is 3:00 pm; check out time is 12noon. 

TYPE OF ROOM CHRISTIAN SUMMIT RATE 

Standard (kingidouble) $119 / night 

FOR HOTEL RESERVATIONS, PLEASE CALL: 

615- 321 -1400 
Or reserve your hotel room online at www.marriott.con /bnaav 
using group code: rrcrrca 

Or mail to: Nashville Marriott at Vanderbilt University 
2555 West End Avenue, Nashville, TN 37203 
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Jim Rome 

Jay Leno 

i 

Rush Limbaugh 

Glenn Beck 

w 

Carson Daly 

Donald Trump 

George Noory 

Bill Handel 

818.377.5300 

Phil Hendrie 

It's More Than Entertainment 

Art Bell 

Matt Drudge 
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