NEWSSTAND PRICE $6.50
Urban Loves Ginuwine

The Epic artist scores Most Added this week at Urban as

“When We Make Love"” snags 39 adds. it's the first

single from Ginuwine's new album, Back // Da Basics,

. \ slated to hit stores in

November. You can
purchase the tune as a
ringtone from Sony
Music Mobile, and it's
also available for
purchase from most
major digital-download
sites.
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Music, Tradition, Passion

This week R&R presents a special sectior: in honor of
Mexican independence Day. Latin Formats Editor Jackie
Madrigal chats with the legendary Joan Sebastian and
the controversial Los Razos and takes a look at Grupo
Latino De Radio, whichis e

hoping to hit it big SV :

in the U.S. with

Spanish-

language

News/Talk.

Join the celebra-

tion on Page 96.
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HURRICANE RELIEF

Anumber of editors devote their
columns to spotlighting radio’s efforts
tc help the victims of Hurricane
Katrina. The stories they've gathered
are both tragic and heartwarming, but -
in the end they’ll make you feel good
about the industry and remind you of
the power of the medium.

See Pages 52, 56, 63, 64, 69
ON THE ROAD

Christian Editor Kevin Petezson
thought he'd seen it all when it came
to artists promoting their new
records. That was before he
accompanied Casting Crowns on a
whirlwind series of promo
appearances, signings, radio
interviews and live shows designed to
get the word out on their new CD,
Lifesong. When Peterson finally
caught up on his sleep, he recorded

THE INDUSTRY'S NEWSPAPER

www. radioandrecords.com
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TASTE SENSATIONS
CHR/Pop Editor
Kevin Carter had so
much fun gathering
the favorite recipes
of the format’s
closet gourmands
last year that he decided to do it again. Lucky you! See
what stars like Bowling For Soup, Ryan Cabrera and 3
Doors Down whip up when company’s coming, and how
about that Tater Tot Casserole? Page 33.

the whole jaunt for posterity.

SPANISH CONTEMPORARY
LUIS FONSI

Nada Es Para Siempre {Universal)

chnPeP
}Mnm &REY Shake It 0ff (Isiand/IDIMG)

MAR [‘AREY Shake It Off (Island/IDIMG)
:N‘Dw WOW 1/CIARA Like You (Columbia}
AN AC
HARLIE WILSON Charlie Last... (Jive/Zomba Label Group)
BCOUNTRY
AR EVAWS A Real Fine Place To Start (RCA}
hiICHARD ELLIDT People Make The World... (Artizen)
G
3 THOMAS Lonely No More (Aflanlnf)

m?‘ ALlll(SON Bemnd These Hazel Eyes {RCARMG)

NAIED Right Here (ﬂ:p/Al/anl:c)

i “‘ TAIND Rmht Here (Fllp/AI/anllc)

*&?EU\Z’*& Xsm inc. (Virgin)
. ’HKPL'EHQON Good People (Bmshhrvaversan

; HRISTIAN CHR
MP Lay Down My Pnue (BEC/Tooth & Na:l)

rm

#ne gmk of An Eye {INOCurb)
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By Joe Howard

R&R Washington Bureau Chief
a jhoward@radicandrecords.com

FCC Chairman Kevin

E Martin and Commissioner

| Michael Copps on Sept. 8

toured the area affected by

Hurricane Katrina to gather

| firsthand knowledge of how

the region’s communications
infrastructure was affected.

Desert Island Discs: Page 75

Commissioners Praise ‘Herculean Efforts’

Martin, Copps witness Katrina devastation in tour of Gulf Coast region

In a joint statement issued
the next day they said, “We
are encouraged that, in the
aftermath of Hurricane Ka-
trina, carriers are working
day and night to speed the
restoration of service in
Gulf State communities. We

COMMISSIONERS See Page 14

WCPR/Biloxi, MS PD.Scot Fox
submitted the pictures at left. The
inset shows his house before
Harricane Katrina, while the larger
shot shows his house — or what
was left of it — after. Read about
Fox’s experience on Page 12 of
this issue. Above, CBS Radio News
correspondent Cami McCormick
files a live report by cell phone as
firas blaze out of control amid the
destruction in New Orleans.

ABC To Develoé,—
Market ‘Jack’ For
Nat'l Distribution

ABC Radio Networks has
signed an exclusive agreement
with SparkNet Communica-
tions to develop and market
the “Jack FM” format for na-
tional distribution. Starting
Oct. 1, ABC will have exclusive

Bonneville wins ‘Jack’

sfogan suit: Page 4

rights to create, market and sell
a fully produced and locally
integrated broadcast of Jack
FM programming to stations
nationwide.

The growing eclectic Adult
Hits format debuted in Van-
couver, BC, in 2002. It is cur-
rently heard on 21 stations
across North America. Those
stations will not be affected by
the new pact.

JACK See Page:d

Debunking Myths
About The PPM

Arbitron replies to an anonymous attack

By Al Peterson

R&R News/!'alk/Sports Editor
apeterson@radioandrecords.com

A few weeks ago

broadcasters and a 16-
page diatribe about
why the anonymous

many broadcasters author feels that Arbi-
and members of the tron’s upcoming switch
industry trade press from diaries to the
received a plain Portable People Meter

white envelope in
the mail that had no
return address and |
no postal cancella-
tion mark denoting
the date and city from which
the package was sent. De-
spite the scary times we live
in, I decided to open the
mystery envelope and see
what was inside.

I found a cover page titled
“Vote No on Arbitron’s
PPM,” an unsigned letter to

is not good for broad-
casters.

The writer — some-
one who appeared to
have at least some ra-
dio background and knowl-
edge — flatly condemned the
pending flip to the new
meeters, charging that the PPM
“<ould be a useful tool for
other research with product
p4rchasing and different me-
d.a usage, but 1ot for ratings.”
See Page 16

- Bouvard

i

Lawrie To Lead
Sony BMG Ops
In I.utm Amerlcu

By Jackie Madrigal

R&R Latin Formats Editor
madrigal@radioandrecords.com

Sony BMG Norte President
Kevin Lawrie
has been pro-
moted to Presi-
dent/Latin Re-
gion for Sony
BMG Music En-
tertainment, ef-
fective Jan. 1,
2006.

Aside from his
current responsibilities super-
vising Latin music recordings
in the U.S., Puerto Rico, Do-
minican Republic, Mexico and
Central America, Lawrie will
oversee the company’s opera-
tions across all of Latin
America. He replaces Frank
Welzer, who will retire at the
end of the year after 37 years of
service at CBS, Sony Music and
Sony BMG.

“Kevin's track record of suc-
cess speaks for itself,” said Sony

LAWRIE See Page 10

Lawrie

Brown Becomes
OM For Radio
One/Washington

By Dana Hall

R&R Urban/Rhythmic Editor
dhali@radioandrecords.com

Kathy Brown, the longtime
PD of Urban AC
WMM]J/Wash-
ington, has been
promoted to OM
of Radio One’s
entire Washing-
ton, DC cluster,
which also in-
cludes Gospel
WAOK, Urban
WKYS and News/
Talk WOL.

Her appointment follows
WKYS PD Darryl Huckaby’s
promotion to VP/Operations
for the company’s nationally
syndicated Russ Parr Morning
Show, which originates from
WKYS’s studios.

Brown joined WMM] in the

BROWN See Page 14

Brown
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NEWS & FEATURES

Radio Business 4

Management/
Marketing/Sales

Street Talk

20
24

Opportunities 105
Marketplace 104
Publisher’s Profile 108

FORMAT SECTIONS

16
30
31
33

News/Talk/Spoits
A&R Worldwide
Classic Rock
CHR/Pop Special
CHR/Rhythmic
Urban

Smooth Jazz
Rock

Altemnative

Triple A
Americana
Christian
Regional Mexican
Special

R&R's own News Editor, Julie Gidlow, was in full fan-girl mode when she attended the Sept. 11 taping of Rock Star: INXS, the
Mark Burnett-created reafity show in which 15 contestants vie to be the new lead singer of Epic recording act INXS. Each
week at least one “rocker” is eliminated, and as of this taping it was down to the final four: MiG Ayesa, Marty Casey, J.D.
Fortune and Suzie McNeil. The winner, who will be revealed on the show's 5ept. 20 finale on CBS-TV (10pm ET/PT), will
subsequently record a CD and go on tour with the band. Striking their best Rock Star poses are (front row, I-r) Fortune, INXS
guitarist Tim Farriss, McNeil, INXS bassist Garry Beers and saxophonist-guitarist Kirk Pengilly, Casey, (back row, I-r) INXS
drummer Jon Farriss, Gidlow, Epic Sr. VP/A&R Kaz Utsunomiya, Ayesa and INXS keyboardist-guitarist Andrew Farriss.

What's 'New? A CC Music Initiative

Clear Channel radio sites focus on developing artists

By Brida Connoily

R&R Tecnhnology Editor
beonnolly@radivandrecords.com

On Tuesday Clear Channel
Radio’s Online Music & Radio di-
vision began offering original web
content, focusing on unsigned art-
ists and new major-label acts,
through an initiative called “New.”

The New content, already up
on Clear Channel radio websites,
showcases unsigned and newly
signed artists through on-demand
songs and videos. Among the la-
bels providing content are Atlan-

tic, Capitol, Columbia, Def Jam,
Lava, Manhattan, RMG, Rounder,
Sony/BMG, Virgin, Warner Bros.
and Wind-up.

Each quarter 16 featured artists,
selected by Clear Channel Online
Music & Radio in discussions
with the labels, will offer artist-
produced “home videos,” five
streaming tracks and links to art-
ist websites. Other signed artists
featured in New will offer one

NEW See Page 14

Jack

Continued from Page 1

“The explosive growth and
popularity of Jack FM has spawn-
ed numerous imitators, but none
has the research and depth of the
original,” said ABC Radio Net-
works President Jim Robinson.

“We are very excited to be
working with SparkNet Commu-
nications to offer Jack FM in a
turnkey package. This unique
product will enable station own-
ers and operators to create new
marketing opportunities for their
advertising partners.”

SparkNet Communications was
formed last July by Vancouver-
based Bohn & Associates Media

]
2225 W playing what we want

and Nashville-based Wall Media
specifically to manage the contin-
ued growth of Jack FM stations
worldwide. The company is the
exclusive licensor and owner of
Jack FM positioning and imaging
and the website wuwrw.jack.fin.

“SparkNet is focused on grow-
ing the Jack FM brand strategi-
cally and building partnerships
that will bring Jack to more
people in this country and across
the globe,” said SparkNet co-
President Garry Wall. “We are de-
lighted to be working with ABC
Radio Networks to bring Jack FM
to the broadest possible global au-
dience.”

— Al Peterson |

Phoenix Discovers ‘The New Star’
Trumper vnveils KRZS at 97.5; Minckler named PD

Trumper Communications
has launched KRZS (The New
Star 97.5)/Phoenix on a fre-
quency that had been dark.
Former KKSN /Portland, OR
programmer Bill Minckler has
been tapped as PD.

The station’s unique format
features a contemporary blend

ST 0752

of pop, jazz, swing, blues and
standards with current tracks
from artists like Carly Simon,
Rod Stewart, Michael Bublé,
Diana Krall, Harry Connick Jr.,
Steve Tyrell, Peter Cincotti and
Norah Jones, as well as classics
from Tony Bennett, Frank
Sinatra, Ella Fitzgerald and Ray
Charles.

Its vast playlist also in-
cludes selections from artists
like Van Morrison, Boz Scaggs,
Elton John, Aaron Neville,

Gavin DeGraw and other per-
formers from different formats,
including Classic Rock, CHR
and AC.

“We are very excited about
this venture,” said Trumper
CEO and KRZS GM Jeff Trum-
per. “We have been looking for
an opportunity, and I believe this
is the right station, the right for-
mat and the right market.”

Unlike Oldies stations, KRZS
will target the affluent 35+ lis-
tener. Trumper said, “Every-
thing about this station 1s very
contemporary, from the music,
which will feature the most
popular artists and songs, to our
on-air personalities, special fea-
tures, such as the Starlight
Lounge, and exciting lifestyle
promotions.”

Minckler told R&R, “We will
attempt to tap in to an audience
we believe is underserved on a

programming level and on a sales
level. This is a unique format

KRZS See Page 1l

Justin Chase has offi-
cially been named PD of
Infinity Hot AC KMXB
(Mix 94.1)/Las Vegas. He
has been interim PD since
Charese Fruge’s departure
in April.

“During [Chase’s) four-
month tenure as interim
PD, KMXB grew in ratings
each and every month,
achieving the best ratings

Chase

Chase Official As KMXB/Las Vegas PD

goal to promote our val-
‘ ued employees as they
achieve company and per-
| sonal goals.”
| Chase has been with
7| KMXB for four years,

| starting as Imaging Direc-
tor for KMXB and then-
AC clustermate KMZQ
(now Adult Hits KK]J)
and later adding Produc-
tion Director, Asst. PD

WMGG-AM/Tampa
Now ‘Mega Clasica’

At press time Mega Communi-

| cations’ Tropical WMGG-AM/

Tampa was set to flip on Sept. 15
to gold-based “Mega Clasica.”

The new station will feature salsa,
merengue and ballads from the
"70s, ‘80s and "90s.

With the format change,
WMGG will no longer play reggae-
ton and will target a 35-54 audi-
ence. The station will also feature
the morning show La Buya.

“With the success of reggaeton
music, which is targeted ata 12-to-
34-year-old Latino listener, many

WMGG See Page 140

La Camera Named
WBUR/Boston GM

Paul La Camera has been
named GM of National Public Ra-
dio member WBUR-FM/Boston,
which is owned -
and operated by
Boston University.
La Camera begins
his new job on
Oct. 3and replaces
BU VP Peter Fied- B
ler, who has served
as interim GM
since October 2004. ©

La Camera is a
33-year veteran of ABC network
affiliate WCVB-TV/Boston. He
had been President/GM of the sta-
tion since February 1994 and prior
to that was VP/Station Manager.

“Qur search committee selected

&£ o Sk
La Camera

& in station history,” KMXB and MD duties for KMXB. | Paul based on his professional

. O . l VP/GM Tom Humm said. “This Before joining Infinity/Las Vegas, | track record, his overriding com-

ABC Radio Networks VP/Programming Phil Hall (1) and President Jim Robinson is a well-deserved promotion. Jus- Chase worked at CHR/Pop | mitment to editorial quality and
celebrate their company’s new deal with SparkNet. tin is a great example of Infinity’s CHASE See Page 1¢ LA CAMERA See Page 14
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CC, Sirius Execs Appear

At Investor Conference

Mays, Karmazin discuss companies’ top issues

By Joe Howard

R&R Washington Bureau Chvef
jhoward@radieandrecords.com

tthis week’s Merrill Lynch Media & Entertainment Con-

1 ference in Pasadena, CA, Clear Channel CFO Randall
Mays and Sirius Satellite Radio CEO Mel Karmazin gave
candid insights into the top issues facing their companies.

During a Tuesday-morning ap-
pearance, Mays said that while sales
of 30-second advertisements are up
50% over year-ago levels, advertis-
er adoption of 30s — a staple of
Clear Chanrnel’s “Less Is More” in-
ventory-reduction plan — haven’t
reached the levels the company had
hoped for.

“We continue to have not asmuch
demand for 30s as we would like,”
he said. “That’s probably the single
biggest issue for us right now.”

Mays said the problem is com-
pounded by advertisers’ willingness
to buy other ads, both longer and
shorter, but not 30s. “It's really hard

for me to understand how advertis-
ers believe they can get their mes-
sage across in 60 seconds and also
in 15 seconds, but can’t get it across
in 30 seconds,” he said. “Especiclly
with 30s right now being at a price
point that is more attractive than the
others.

“But I think that, over time, logic
will tell you that we'll overcome
that. There are just some disconti-
nuities in the [advertisers’} thought
processes.”

Indeed, he noted that advertisers
enjoy having a choice. “They like
the fact that we said they could have
a 60, 30 or 15, but it doesn’t mean

everybody is excited about every
one of those,” he said. “"We offer
them what they want — maybe not
at the price they want, but that’s
where negotiations come in and
where we have to make sure we're
creating enough demand against
the supply to keep rates up.”

Karmazin Unafraid

Of Stern Backlash

Answering inwvestors” questions
Tuesday aftemoon, Karmazin said
Sirius isn‘t worried that the upcom-
ing debut of syndicated morning
host Howard Stern will chase off
current or potential customers.

“This is America, and people
have the opportunity to hear the
kind of programming they want to
hear,” Karmazin said. “There’s no

CONFERENCE See Page 8
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Analyst: ‘Radio’s Sluggishness Continues’

Banc of America Securities analyst Jonathan Jacoby said in a
report issued last week that the national radio market still hasn't
recovered from its ongoing softness. “August finished weak, and
September and October are weakening,” he said in his weekly
“Broadcast Beat” report. “National radio appears to have finished
down low singles in August, and pacings for September and Octo-
ber seem to be following a familiar pattern of starting strong and
then gradually weakening.”

Jacoby noted that September, which was pacing up in the low-
double-digit range the week before, was pacing up in the mid-single-
digit range, while October pacings have slid from the low-double-digit
to the high-single-digit range over the same period. Jacoby recently
trimmed his growth forecast for August from 3% to 1%.

Entercom Adjusts Guidance Due To Katrina Impact

n Sept. 7 Entercom withdrew its Aug. 9 guidance of 3%-4%

same-station revenue growth due to Hurricane Katrina's impact
on its New Orleans cluster. However, minus the New Orleans clus-
ter, the company still expects to reach the upper range of that guid-
ance. Entercom noted that the cluster represents about 6% of its
annual revenue and station operating income. In a statement, the
company said, “The amount, duration and timing of any financial
impact on Entercom'’s financial results cannot be determined at this
time.”

Canada’s Cabinet Approves Satellite Radio

fierce battle in the Canadian radio world appears to be draw-

ing to a close as the Canadian federal cabinet has approved
the Canadian Radio-Television & Telecommunications
Commission’s June decision to license Sirius Canada and XM-
affiliated Canadian Satellite Radio. At issue was whether the
satcasters would present enough Canadian and French-language
content to satisfy the public and the Cancon regulations. With
cabinet approval, the companies can now move ahead without
defay.

A furious debate over the satcasting services has taken place over
the past several months, with several Canadian musicians and in-
1 dustry organizations weighing in on the issue and a third subscrip-
tion-radio licensee — a terrestrial-based network jointly run by
CHUM and Astral Media — protesting the CRTC approval. CHUM
and Astral have said they wilt need to revisit their service proposal
should Sirius Canada’s and CSR's offerings be approved. CSR an-
nounced last week that it is within 100 days of launching its ser-
vice, and Sirius Canada has said it will launch soon.

In other sateliite radio news, the satcasters’ content battle contin-
ues: On Monday XM announced a 10-year, $100 million agreement

Continued on Page 8

Bonneville Wins
‘Jack’ Slogan Lawsuit

Chicago District Court on Sept. 9 rejected SparkNet

Communications’ claim that slogans used by several of
Bonneville International’s Adult Hits stations violate a
trademark held by SparkNet.

SparkNet claimed in its lawsuit
that variations on the slogan “What-
ever we want” used at Bonneville’s
“Jack"'-style WTMX/Chicago, KKLT/
Phoenix, WSSM/St. Louis and
KZBR/San Francisco infringed on
SparkNet’s trademark on the phrase
“Playing what we want.”

Bonneville responded thatits slo-
gans, which in some cases includ-
ed references to the “70s, '80s and
'90s,” were sufficiently different
that they couldn’t be confused with
SparkNet's.

The court agreed, saying in the
ruling, “If every radio station that
adopts a slogan containing one or
more overlapping words, which

wwWw americanradiohistorv com

describes the music they play, is
brought into court, only the lawvers
will benefit. This battle is better
fought in the marketplace than in
the court.”

Contacted by R&R, SparkNet at-
torney Derek Newman said the rul-
ing didn’t comply with trademark
law and that his client may appeal.
“SparkNet believes its trademark is
very strong and is not going to re-
lent,” he said.

Bonneville attorney David Redd
told R&R that the “substantive is-
sues” of the case were addressed by
the court and said the decision
would be “difficult to appeal.”

— Joe Howard
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Time $pent Listening
!ncre_ased Persons 12+

Top 10 markets UP 13.1%

Top 25 markets UP 14.5%
Top 50 markets UP 11.2%
Top 100 markets UP 9.6% A

Source: Arbitron Spring Ratings Book {Spring 2004 vs, Spring 200

v
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Arbitron has sent Radio Advisory Council-eligibility forms to radio-station clients, the first step in the
process to fill three open seats on the council. Representatives are needed for markets 1-50, smaller-
market condensed and Black/Urban in the top 100 markets. Arbitron subscribers wko hold the title of
GM or higher and are involved in the daily operation of a station or group are eligible o run. All qualify-
ing names will be placed on an election ballot that will be sent to Arbitron client radio stations in the
three categories on Oct. 11.

In other news, beginning this month the In-Store Broadcasting Network — which furnishes in-store
audio entertainment to retail drug chain Walgreens — will supply Portable-People-Meter-encoded in-store
music and broadcast advertising to Walgreens’ 189 Houston-area locations. Arbitror is currently con-
ducting a test of the ratings device with broadcasters and retailers in the region. Walg-eens is the latest
retailer to participate in the Houston test, joining Kroger, Best Buy, Gap, Gallery Furniture, National
CineMedia and Old Navy. According to Arbitron’s Scarborough Research, 47% of Houston's adult popu-
lation visits @ Walgreens store during a typical month.

Yahoo! Music Leads July Webcast Ratings

B A

sured webcasters but Clear Channel.

O’Reilly To Interview Hollander

2005 DEALS |

TRAN ' ‘AT-A- 'K
. | All transaction information provided by .2

Continued from Page 4 ? BIA’s MEDIA Access Pro, Chantilly, VA. ;
to become the exclusive satellite radio partner of the National Hockey League, starting with the 2007- 5
2008 season. The deal arrives after the NHL was dormant for a year while players and team owners | ] ® WORL-AM/Altamonte Springs (Orlando), FL Swap
hammered out a new collective-bargaining agreement. i ¢ KNIT-AM/Dallas (Dallas-Ft. Worth), TX Swap

Both XM and Sirius will carry NHL games for the next two seasons. XM’s Canadian partner, Cana- §
dian Satellite Radio, is funding part of the NHL deal, and in conjunction with the new agreement, XM | Full transaction listings, posted daily, can be found at
also plans to launch a dedicated NHL channel on XM and CSR. XM President/CEQ Hugh Panero said, ' www.radioandrecords.com.
“XM and CSR are excited to participate in the resurgence of this great sport” XM’s NHL coverage be- !
gins on Oct. 5. Earlier this year XM lost its exclusive NASCAR rights to Sirius, beginning in 2007. | e N

Meanwhile, XM has partnered with the American Red Cross to create a 24-hour channel that will pro- i @ M L m' l,‘ J_,-‘ 'l, : ! ] .1_‘:—.., x r j i
vide information for Red Cross staff and volunteers, as well as Hurricane Katrina victims. Red Cross Ra- ; —
dio, found on XM channel 248, is airing regular updates on hurricane-relief efforts, inclucing information on s
relocation. The satcaster is also donating XM receivers to relief workers, shelters and aid stations. e g salf AM/.flt')Agf”s""e B 830"

acksonville),

Arbitron Radio Advisory Council Election Process Begins . PRICE: $300,000

TERMS: Asset sale for cash

BUYER: Norsan Consulting and Management, headed by
President Norberto Sanchez. Phone: 770-414-5026. It owns
six other stations, including WEWC-AM, WNNR-AM &
WVOJ-AM/Jacksonville.

SELLER: 3 Point Media, headed by Manager Bruce Buzil.
Phone: 312-204-9900

FREQUENCY: 1170 kHz

POWER: 710 waits

FORMAT: Hot AC

BROKER: Stan Raymond of Stan Raymond & Associates.

ik Y

Yahoo! Music, the perennial No. 1 among the five webcasters measured in the comScore Arbitron - Dollars to Date: $1,337,677, 108

ratings, picked up a workday (Monday-Friday AQH 6am-7pm) cume of 1.9 million and a workday L (Last Year: $1,836,762,950)

AQH of 442,200 in July. It was foliowed by AOL, with a workday cume of 1.04 million and AQH of 166,500, g A

while third-place Clear Channel Online Music & Radio picked up a workday cume of 678,300 and an ' Dollars This Quarter: $386,371,168

AQH of 135,400. Microsoft's MSN Radio and WindowsMedia.com picked up 659,800 cume listeners f' (Last Year: $492,830,639)

and AQH of 122,900, and heritage streamer Live365 attracted workday cume of 43€,200 and AQH of ! . .

76,100, ’ d . Stations Traded This Year: 619
The combined unigue listeners for these online networks was 6.8 million, 6 million of whom listen to {Last Year: 843)

the streamers represented by Ronning Lipset Radio in the RLR Network. RLR represents ail the mea- . Staﬁoﬂs Tl’aded Thls 0uarter: 141

(Last Year: 198)

il
&

ill O'Reilly, host of Fox Radio News' The Radio Factor, will face off with Infinity Chairman/CEQ Joel

Hollander during Advertising Week 2005, the gathering of advertising and media executives held
annually in New York. The interview will take place Sept. 26 at 3pm ET at the Museumr of Television and
Radio and will be the first segment of a five-part keynote lecture series.

Hollander said, “I am thrilled to have been asked to address the advertising community at one of the
industry's premier events. There are a number of fresh and exciting programming ideas and technologi-
cal advances taking place in the world of radio, and Advertising Week is the perfect platform to show-
case them. The five-day event, supported by 33 advertising and media trade groups, will run from Sept.

Gonference

rule that says all programming on
radio or television has to be de-
signed just for kids — particularly
inour sector, which is a subscription
service.”

Karmazin also noted that Sirius

receivers are individually addres-
sable, so channels subscribers
don’t want can be blocked either
through receivers or by the sat-
caster. He added that Sirius will
launch a “very aggressive” mar-
keting campaign in Q4 to promote
Stern’s January 2006 arrival.

Continued from Page 4

LFMAN JAC
1S BACK!

-
e SUCCESS IN EVERY MARKET!
» Listeners Love The Wolfman
* Sponsorships & Profits at Every Mhllate

K

HALLOWEEN
SHOW

Now Available

“Great show, lots of positive feedback, in fact the most
feedback of any syndicated show we’re ever rin.”

“We sold it out in just hours of making
it available! Big profit margin.”

Contact us today for a free demo kit - 714.502.9494 - email: WJRadioshow@aol.com
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Increased
Persons 12+

Clearly, it’s
working.

Source: Arbitron Spring Ratings Book
(Spring 2004 vs. Spring 2005)
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NEWSBREAKERS

Lawrie
Continued from Page 1

BMG COO Michael Smellie. “His
leadership abilities and business
savvy have earned him the respect
of his peers throughout the indus-
try, and his proven dedication to
artist development has contributed
to the company’s ongoing success.
He’s the right choice to lead our ef-
forts across the Latin region.”

Lawrie said, “From a stellar ros-
ter of artists to some of the most tal-
ented executives in the industry,
Sony BMG's Latin Region team is,
simply put, the best in the business.
It's an honor to lead our operations
in the region.”

On his departure and Lawrie’s |

appointment, Welzer said, “For
nearly four decades I've had the
distinct honor of being part of one
of the most impressive organiza-
tions in entertainment as it devel-
oped some of the greatest artists in
the history of recorded music.

“I am particularly proud of the
team I've helped to build in the
Latin region, and I'm delighted that
one of the most talented members
of that team will be leading the or-
ganization going forward. Kevin

s

Peake'’s office.

CUCHI CUCHI! We're not quite sure who is more intamous in this
picture: world-renowned actress-musician-dancer Charo or KLLC (Alice @
97.3)/San Francisco PD John Feake. Responses to this poll may be directed to

=9 3

has drive, vision and tremendous
leadership skills, and I know he’ll be
highly effective in his new role.”
Lawrie said of Welzer, “Frank
built one of the most successful mu-
sic operations ever, independent of
language or territory, based cn the
tenacious search fcr standout artis-

tic and executive talent. We will not
vary from the many successful op-
erating principles that he has in-
stilled in this team. [ am thrilled and
grateful that ke has agreed to stay on
and advise us as we press forward
into the very exciting yet challeng-
ing future that awaits us.”

that contain FCC numbers.

BIA

fn

Comprehensive consulting services, data services, publications,
custom research, and investment resources to expand, compete,
advise or invest in the media and communication industries

Preview our new services at the

2005 NAB Show — Booth 505

Financial and Strategic Consulting Services
Experienced team of experts offering knowledge and insights in areas such as evaluating sales or
expansion decisions, performing asset appraisals and fair market valuations, providing fairness

opinions, fisk and feasibility analysis or investment funding.

MEDIA Access Pro™ Version 4.1 Just Released
Leading data service and analytical software for the Radio industry. New Version 4.1 offers Local
Market Competition Tab and Estimated Major Group Revenue Shares for every market! New

searchable and exportable fields, including 15 detailed “CP-Only" digital and analog data fields

Dataworld®, Now a Division of BIAfn
Expanding media and information services to best serve the research needs of radio station owners
and managers with offerings such as FLAG® Service, FM Explorer and Custom Mapping.

BIAfn makes a difference for clients every business day.

AH o g ;y_
datawont

netwerk

www.bia.com | 800.331.5086
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Martinez R&R Latin Formats Coordinator

Erika Martinez has joined R&R as Latin Formats Coordinator, replacing
replaces Marcela Garcia, who has exited. Martinez was most re-
cently Marketing Coordinator for World Trade Center El Paso/Juarez and
Felhaber Co.in El Paso. Before that she was an AE for Televisa & Marser-
en Media Marketing.

“I'm pleased to welcome Erika to R&R,” VP/Editorial & Music Opera-
tions Cyndee Maxwell said. “With her background and experience, I'm
confident that she will quickly become a valuable asset to our team. Eri-
ka will work closely with Latin Formats Editor Jackie Madrigal to help us
continue to deliver the highest quality of service and content to the Latin
music industry”

Madrigal said, “Erika is a wonderful asset and will bring professional-
ism, enthusiasm and a great work ethic to the Latin formats. | look for-
ward to working with her”

Navarrete Named GM Of Univision/Fresno
Azgela Navarrete has been promoted to GM of Univision Radio’s

roperties in Fresno: Regional Mexican KOND and Hispanic Urban
KZOL. Navarrete has 15 years’ experience in broadcasting and previ-
ously served as Director/Sales for Univision Radio in McAllen. Before
joining Univision she was GM for Amigo Broadcasting in Austin and Waco.
TX.

“We are proud to name Angela leader of our stations in Fresno,” said
Univision Radio Sr. VP/COO Gary Stone. “She has demonstrated ex-
tremely strong leadership skills while directing the sales division for our
McAllen stations.”

Navarrete said, “l am excited to join Univision Radio/Fresno. These are
tremendous stations with incredible potential, and | look forward to work-
ing alongside this talented staff”

Tyler Tapped As Buchley/Bakersfield OM

J Tyler has been promoted to OM of Buckley Radio’s Bakersfield

cluster, overseeing the operations of Rhythmic Oldies KKBB, Hot
AC KLLY, News/Talk KNZR and Smooth Jazz KSMJ. Already PD of
KLLY, Tyler adds PD duties for KSMJ.

In addition, KNZR has upped Asst. PD Nick Novak to PD. The moves
come as KSMJ & KNZR PD Chris Townshend exits after 11 years with
the company to pursue an opportunity outside the industry.

Buckley/Bakersfield GM Steve Damell said, “EJ has worked with Chris
since January with the relaunch of KSMJ as ‘The Breeze' and will do an
awesome job of growing the station. He has a proven track record of
success with KLLY, and we're looking forward to having him lead The

Breeze."

* JOHN FITZGERALD is appointed
VP/ESPN Radio Sales for ABC Radio
Networks. He was formerly Director/
Sponsorship Sales for ESPN Radio.

*BILL LOUIE, GSM of KNCl/Sacra-
mento, adds Director/Sales duties for
Infinity’s Sacramento cluster.

* JARED STEHNEY is named NSM of
Clear Channel’'s Nashville Trading
Area. He most recently held a GSM
post with Keymarket/Pittsburgh.

| *SCOTT SPEROPOULOS becomes

NSM for Entercom/Memphis. He pre-
viously spent eight years in local tele-
vision sales and two years in local ra-
dio promotions and marketing.

Chase
Continued from Page 3

WFBC and Talk WORD-AM in Green-
ville, SC as Production Director.
“This promotion is a dream come
true for me,” Chase told R&R. “At 25
years old I have been given the op-
portunity to program one of the pre-
mier Hot ACs in the fastest-growing I
city in America. Honestly, I still can’t
believe it myself.” |

| CHRONICLE

BIRTHS

* Arista/Nashville Northeast re-
gional promoter David Friedman,
wife and WRQX/Washington mid-
dayer Amy, son Edward Ireland,
Sept. 8.

CONDOLENCES

* Legendary blues singerand gui-
tarist Clarence “Gatemouth”
Brown, 81, Sept. 10.

KRZS

Continued from Page 3

that’s not being done anywhere else.
It’s not going to be easy, but that's
what's fun about this business — de-
fining a challenge and going after it.”

Former KEDJ & KGME/Phoenix
Sales Manager Jim Ryan moves to
KRZS for a similar role. Also on
board are New Standards Communi-
cations consultants Chuck Hillier and
Rob Reynolds and Portland, OR-
based Radio DeLuxe’s Don Mc-
Culloch. The station is running
jockless for now but plans to have a
local airstaff in place by mid-October.
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HURRICANE INFORMATION

Cleanup After Katrina

Help is pouring in, but more will be needed

ndividual and corporate private donations for hurricane re-

lief have exceeded $650 million, but even with that amount
supplementing billions in government funding, more resources
and a tremendous amount of work will be needed to rebuild the
property destroyed by Katrina and re-establish evacuees’ dis-
rupted lives. And radio, as it has since the day the storm made
landfall, is doing its best to help.

Report From The Scene

Scot Fox, PD of Triad Broadcasting’s Active
Rock WCPR/Biloxi, MS, checked in with R&R
over the weekend to report that WCPR is on
the air and simulcasting news, emergency info
and some music with clustermates Classic Rock
WXRG and Classic Country WUIM.

Fox lost his home in the hurricane, and he
told R&R, “It's nothing but a slab at this point.
There’s no walls or posts.  had a Monte Car-
lo that was carried about 100 yards awav and
was upside down and crushed.” Fox report-
ed that several other Triad employees’ hous-
es were damaged and that his family, who live
in the New Orleans area, have been displaced.

“What you see on TV or in the newspaper
doesn’t do this justice until you see it with
your own eyes,” he said of the devastation left
by Katrina. “The first day I came back and
tried to get to my house, [ had to walk through
three blocks of rubble 10 feet high.”

Fox said that the relief efforts in Mississip-
pi seem to be going well. “Representatives of
all the major insurance companies are here,
along with the Salvation Army, the Red Cross
and the National Guard,” he said. “The pow-
cr is back on in about 75% of this area, which
is really good. I think the progress is better
than what most folks expected.”

It’s Good, It's Nationwide

Through its LLEE. campaign, Radio One
has brought together its stations to help raise
money and supplies for Hurricane Katrina
victims in Louisiana, Mississippi and Ala-

bama. Radio One has been asking listeners tc
donate to the American Red Cross and volun-
teer with the Salvation Army, and several sta-
tions have held fundraising drives.

Radio One’s initiatives include a “Hey D],
Play My Song” pay-for-play radiothon, set to
be held on every Radio One Urban station or.
Sept. 16.

Bustos Media, together with Grupo Prisa’s
Grupo Latina De Radio division, held a tele-
thon from noon-6pm in the U.S. and Mexico
on Sept. 11 to benefit the victims of Hurricane
Katrina. Bustos’ 23 stations in the United
States and Grupo Latino De Radio’s “Ke Bue-
na” stations throughout Mexico participated
No final figure for funds raised was available
at press time.

Broadcast Unity

September 9 was the NAB's BroadcastUnity
Day, when broadcasters were urged to focus
on raising money and other donations for hur-
ricane relief, and a number of events were held
by broadcasters around the country that day.

Nineteen stations in Minneapolis-St. Paul
had their morning hosts and middayers
broadcast live from the city’s Washington Av-
enue pedestrian bridge, encouraging listeners
to call in and make donations to the Ameri-
can Red Cross Disaster Relief Fund. The event,
including online donations accepted all week-
end, ultimately raised $867,596.

A sampling of the Twin Cities stations that
joined the effort: noncomm KCMP, Radio Dis-
ney affiliate KDIZ, Infinity AC WLTE and Adult

i

Hits W]ZK, Hubbard News,/ Talk-Hot
AC duo KSTP-AM & FM and Clear
Channel’'s CHR/Pop KDWB, Coun-
try KEEY and Sports KFAN.

In Tampa Bay more than 20 area
radio stations joined together on
BroadcastUnity Day for a fundraise
-at Raymond James Stadium that col-
lected more than $200,000 for the
American Red Cross. Among the sta-

downtown restaurant balcony.

CAN | COME DOWN NOW? vuu (my 99.97
Colorado Springs morning host Craig Coffey chats with
some admirers after his marathon broadcast from a

tions that participated: Clear Channel
Urban WBTP and CHR/Pop WFLZ,
Cox Alternative WSUN and Classic
Hits WXGL, and Infinity Smooth Jazz
WSJT and Country WQYK.

Radio At lts Best

Each week in this space we’ll highlight one station'’s efforts to aid the
i victims of Hurricane Katrina. Up this week: Clear Channel Hot AC
KVUU (My 99.9)/Colorado Springs.

My 99.9 morning man Craig Coffey spent more than eight days broadcast-

ing from a restaurant balcony in Colorado Springs, hauling donations up in a buck-
et and throwing back Mardi Gras beads, to help raise money for Hurricane Katri-
na survivors. KVUU started the marathon on Sept. 1 at 6am, with a goal of hav-
ing Coffey remain on the balcony until donations had reached $99,999. By Sept.
8 at 5pm, through contributions from private citizens and local businesses, the
marathon had brought in a total of $109,471 for the American Red Cross.

19 @ noute 0 Oammcde € Lo ae annr

Beck Helps Out Affiliate’s Staffers

Along with starting a charity auction for the American Red Cross Di-
saster Relief Fund that runs through Sept. 20 (for details, visit
www.glennbeck.com), Premiere Radio Networks’ syndicated talk host
Glenn Beck last week interviewed Rob Hunter, OM of Beck affiliate
WTIX/New Orleans. The station is off the air, and most of the staff
has been left unemployed.

There's a special page (www.glennbeck.com/wtix) up at the Glenn Beck Pro-
gram website with bios and contact information for the following WTIX staffers:

¢ Rob Hunter, OM/talk host

* Shane Warner, News Director/talk host

¢ justin Pitard, news anchor/Producer/board op

¢ Daniel French, news anchor/Producer

¢ Christel Lauritzen, Production Director/Exec. Producer

(N
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e

Radio Steps Up
Quick hits: Shows, clusters, stations

Shortly after Katrina hit, syndicated moming hosts and Louisiana na-
tives Ace & TJ, based at WNKS/Charlotte, started a marathon broad-
cast. The two stayed on the air for 76 hours, and both Charlotte lis-
teners and listeners to the show’s five affiliates stepped up. At press
time the “Give to the Gulf’ campaign had raised $470,000 in cash
and filled 26 trucks with relief supplies.
Clusterbuddies

ABC Radio/Los Angeles — Talk KABC, Classic Rock KLOS and Sports KSPN
~ has raised more than $2 million for hurricane victims, beginning with daylong
fundraisers at Dodger Stadium, Angels Stadium and the Arrowhead Pond of Ana-
heim ... Clear Channel/Philadelphia’'s WDAS-AM & FM, WIOQ, WJJZ, WSNI &
WUSL on Sept. 10 staged a fundraising drive for hurricane relief and for the city's
Project Brotherly Love to adopt families evacuated after the storm.

Nearly 200 volunteers from Des Moines Radio Group (Saga's KIOA, KLTI,
KPSZ, KRNT & KSTZ) and Mercy Medical Center came out to collect cash dona-
tions at all Metro Dahl's stores in central lowa this week, ending the one-day

How YouCanHelp

Below is contact information for charities you can recommend to your
listeners.

American Red Cross: www.redcross.org

Americares: www.americares.org

Catholic Charities: www.catholiccharitiesusa.org

Feed the Chiidren: www.feedthechildren.org

Salvation Army: www.salvationarmyusa.org

Samaritan’s Purse: www.samaritanspurse.org

United Jewish Communities: www.ujc.org

event with an impressive $138,000 for the Red Cross ... Georgla-Carolina Ra-
diocasting’s stations in Clayton, Elberton, Toccoa and Washington, GA; Franklin
and Sylva, NC; and Seneca, Union and Walhalla, SC raised $121,362 for hurri-
cane relief in a one-day fundraiser on Sept. 10. The populations of the markets
range from 2,081 in Clayton to 9,225 in Toccoa.

Station To Station

WNNX (99X)/Atlanta will donate 100% of the proceeds from the 99X online
Rock Auction to victims of Hurricane Katrina through the end of the year ... Amer-
ican General Media FM Talker KAGM/Albuquerque afternoon hosts Dom Zarel
la and Lee Roy Lucero were set to hold a hurricane-relief fundraiser on Sept.
16, in conjunction with that day’s football game between the University of New
Mexico and New Mexico.State University.

Aduit Hits WMKK (Mike FM)/Boston last week held a hurricane-relief pro-
gram to collect back-to-school supplies for Hurricane Katrina evacuees who have
been relocated to Houston ... Emmis Alternative WKQX (Q101)/Chicago spent
last weekend playing selected “shuffles,” or six-song playlists, created by listen-
ers who donated to hurricane relief.

Susquehanna Classic Rocker KDBN (93.3 The Bone)/Dallas has partnered
with the Storehouse Teachers Resource Center of North Texas, Coca-Cola/Ft.
Worth and Coors/Ft. Worth to collect school supplies for the children among
the Hurricane Katrina evacuees relocated to the area ... Entercom’'s CHR/Pop
WKRZ (K-Rock)/Wilkes Barre has joined the stations presenting Give 'Em Shel-
ter promotions with The Rolling Stones. Every listener who donates at least $100
to the American Red Cross gets a chance to win Stones tickets.

Clear Channel AC WQLL (Kool 105.5)/West Palm Beach spent last week-
end asking listeners to fill shoeboxes with personal hygiene supplies like soap,
shampoo and toothbrushes in a “Build a Box of Hope Weekend.” The boxes will
g0 to Hurricane Katrina survivors being relocated to the West Palm area.

WwWww americanradiohistorv com
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NEWS

New
Continued from Page 3

track, a photo, a bio and a website
link.

"“The Internet has emerged as an
important way for music fans to
discover new music, and New is a
tremendous opportunity for both
newly signed and unsigned artists
to reach millions of music fans,”
said Evan Harrison, Exec. VP of
Clear Channel and head of CC
Online Music & Radio. “With hun-
dreds of songs available on de-
mand, New presents the ultimate
new-music jukebox.”

The first featured artists on New
are Antigone Rising, Augustana,
Jeff Bates, James Blunt, Teddy Gei-
ger, Brice Long, Low Mitlions, Lvfe

Jennings, Megan McCauley, Hope
Partlow, Rihanna, Ray Scott, Shout
Out Louds, Rhonda Vincent, The
Veronicas and Young Jeezy.
Additionally, through a deal
with GarageBand.com, 50 un-
signed artists per quarter will also
get space on CC websites as part
of the New initiative. Each

GarageBand artist will offer five |

streaming tracks, along with a |

photo, a bio and an info link back
to wiww.garageband.con:.

“This is groundbreaking,”
GarageBand.com CEO Ali Partovi
said. “We applaud Clear Channel
for creating national exposure for
unsigned artists chosen by music
fans. The idea that a musician can
submit music online for the chance
to have it promoted to a nation-

wide audience is the American
dream come true and a major step
toward democratizing how music
is discovered.”

All the New programming will
be promoted both online and on
the air on CC stations.

wmaaG

Continued from Page 3

Hispanic adults are feeling left
out,” says Mega Communcations
VP/Operations Rafael Grullon.
“There is a vaid in Tampa that
Mega Clasica v-ill fill. There is so
much great Latin music that has
been produced over the years, and
Mega Clasica is going to bring that
music back to the forefront.”

La Camera

Continued from Page 3
the fact that he has the reputation
and credibility that will enable him
toreach out toaudiences and under-
writers who are important to the
station’s future,” BU President Rob-
ert Brown said.

“Hestarted his career as a journal-
istand went on to help build WCVB-
TV intoanaward-winning and lead-
ing broadcast outlet on the basis of
outstanding programmingand com-
mitment to the community. We're
delighted to bring that type of expe-
rience and leadership to the station.”

Brown
Continued from Page 1

mid-'90s as a PD. While there, she
also held the position of Radio
One VP/Programming and over-
saw the company’s East Coast Ur-
ban AC, Urban Oldies and Black
Talk outlets, including WMM] &

WOL, WOLB-AM & WWIN-FM/
Baltimore, WJMO & WK]JS/Rich-
mond and WILD-AM /Boston.

Brown returned to concentrat-
ing on her duties as PD of WMM]
in 2001. She started her radio ca-
reer in Milwaukee, programming
heritage WNOV-AM.

La Camera said, “I'm stepping
into a great public radio station that
has an outstanding and respected
staff. [ am keenly aware of the
station’s heritage and the bond it
has with its listeners, and [ intend
to honor that.

"I also know that I share a pas-
sion with the people who work at
WBUR covering issues of sub-
stance and consequence, and as
general manager | am going to
make that our continuing and
overriding goal. Our job is to make
the station, its diverse editorial
content and its presence in the

| community stronger.”

Commissioners

Continued from Page 1
salute the Herculean efforts of their
employees, many of whom have ex-
perienced terrible personal loss and
property damage in this tragic storm.”

They said the FCCis “committed
to doing everything within our
power” to help the recovery, but
they acknowledged that there’s a
lot of work left to do. “In the days
ahead, the challenge will be facili-
tating service restoration,” Martin
and Copps said. “But in the long
term we will need tolearn from this
event and work together to im-
prove the reliability, survivability
and security of our nation’s tele-
communications networks.”

FCC Office of Homeland Secu-
rity Director Kenneth Moran ap-
peared on Sept. 7 before the House
Energy & Commerce Committee
during a hearing about what gov-
ernment agencies are doing in the
wake of the hurricane. Moran said
that commission staff have been in
contact with each of the 160 broad-
cast stations in the region and
praised those broadcasters’ efforts
to restore service to those affected.

"Broadcasters are making every
effort to get stations on the air, even
at significantly reduced power, to
provide survivors with important
information,” Moran said.

Specifically, he said the FCC

has received at least 22 requests
for special temporary authority
to operate emergency facilities
and 77 requests for temporary
frequency assignments. Moran
said the agency granted each re-
quest within four hours of re-
ceiving all necessary informa-
tion, while cases that involved
coordination with other govern-
ment agencies were approved
within 24 hours.

Still, Moran cautioned that
plenty of hard work lies ahead.
“Even with these efforts, given the
enormity of the disaster, many of
the communications services in the
affected areas remain down,” he
said. “Fifty to 100 radio and televi-
sion stations remain off the air, and
many of the sites that are opera-
tional are dependent on backup
energy supplies.”

NAB Continues Relief Efforts

The NAB has created a website
— www.broadcastunity.org — to as-
sist broadcasters with their hurri-
cane-relief efforts. The site offers
access to PSAs, information about
charities collecting relief for hurri-
cane victims and stories on broad-
casters’ relief efforts.

NAB President/CEQ Eddie
Fritts said, " As the association that
represents America’s local radio
and television stations, we felt it
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was imperative that we provide a
timely, easy-to-access resource to
our stations. We encourage all
broadcasters to check the site fre-
quently for updated information
and to gather ideas from other
broadcasters on what can be done
for victims of this natural disas-
ter.”

On Sept. 6 the NAB, in partner-
ship with the Red Cross and Sal-
vation Army, announced the dis-
tribution of 10,000 portable radios
to Hurricane Katrina survivors.
Fritts said, “In this time of crisis
it is critical that broadcasters
make every effort to keep both the
first-responder community and
local citizens up to date with the
most accurate information re-
garding hurriczne relief.”

The group also handed out
1,300 battery-operated, handheld
television sets to public-safety of-
ficials and first responders work-
ing on relief etforts in the Gulf
Coast region. The five-inch sets,
which the NAB purchased from
St. Louis-based manufacturer
GPX, were given primarily to
state police and other public-
safety organizations in Louisiana
and Mississippi. The Louisiana
and Mississippi Associations of
Broadcasters ccordinated the ef-
fort. The TVs also have AM/FM
radio capabilities.
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NEWS/TALK/SPORTS

Continued from Page 1

AL PETERSON

apeterson@radjoandrecords.com

Debunking Myths About The PPM

While I usually dismiss such anonymous doc-
uments, | learned that it was not just radio-in-
dustry journalists and broadcasters who re-
ceived the paper — the folks at Arbitron saw it
too. It thought the company might want to re-
spond to the charges leveled in the paper and
debunk some of the myths about the PPM prop-
agated by the unknown critic.

I contacted Arbitron, and President/Portable
People Meters & International Pierre Bouvard
agreed to participate in the following no-holds-
barred Q&A.

R&R: Charge: Estintes are estimates, whether
by diary or PPM. Why would stations want o pay
miore for a service that produces what the industry
already has from the diary — “estimated” listening?
In other words, why are PPM estimates worth niore
than diary estimates?

“A forgotten PPM does not
mean lower TSL and fewer
AQHs. If a respondent
doesn’t carry his PPM for
at least eight hours a day,
that person isn’t included
in the in-tab.”

PB: Because radio’s customers say so. A For-
rester research study of 500 advertisers and agen-
cies spanning local, regional and national ac-
counts gave this shocking news: If radio sticks
with the diary, revenues will erode. If radio goes
with the PPM, revenues will increase.

Our conversations with advertisers indicate
that they are less focused on the size of the rat-
ings and more on the speed with which they get
ratings reports. Radio competes with media that
get electronic reports out fast — TV, Internet,
cable — and that can provide advertisers with
reports on the audience for their schedules in a
matter of days or weeks.

Diary-based radio ratings take five months to
arrive on an advertiser’s desk. Radio’s custom-
ers say that is too long, and they are voting with
their feet and wallets. As overall advertising rev-
enue grows, radio revenue is stalled.

Advertisers will spend more money in media
with more credible audience measurement. Ad-
vertisers say the PPM is more credible. We look
forward to helping radio regain revenue mo-
mentum with a transition to PPM electronic au-
dience measurement.

R&R: Charge: PPM devices have failed electron-
ically in tests. If that's true, when thousands of the
units are deployed nationwide, what are your plans
to respond to large, or just partial, failures of the units
quickly enough not to interrupt the data-gathering
process and retain the integrity of the survey period
impacted?

PB: The PPM is a well-designed, well-manu-
factured piece of equipment that stands up to
the rigors of being carried by Arbitron respon-
dents day in and day out. The PPM has a num-
ber of built-in diagnostic procedures that check
the performance of each meter every day and
report back to Arbitron. Respondents receive
feedback on their carry time every day.

—

SCORING BIG IN BOSTON Seen here at the recent presentation of a check to the Jimay
Fund for over $2.3 miflion raised during an annual radiothon to benefit cancer research are (I-r)
Boston Red Sox mascot Wally. the Jimmy Fund's Mike Andrews and Suzanne Fountain, Red Sox exec
Charles Steinberg, New England Sports Network's Sean McGrail and WEEI/Boston’s Jason Wokfe and

Julie Kahn.

A meter with a technical issue is spotted and
swapped out very quickly. This is what mem-
bers of our panel relations staff are trained to do.
In the Houston trial they have already demon-
strated their ability to swap out meters that have
technical issues while maintairing the quality of
the sample and the integrity of the survey pro-
cess.

R&R: Charge: Cume up, TSL down with the
PPM. The paper suggests that edvertisers will no
Tonger want to be in anything but first position in a
stopset after seeing PPM data and that morning drive
TSL loss from the PPM will cost stations a lot of
money in a daypart that is traditionally the highest-
billing daypart for radio. True or false?

PB: The Forrester study debunks this idea. It
confirms what we have heard from the adver-
tisers and agencies: Radio has a huge need for
greater accountability. Adopting the PPM would
lead to a net increase in ad revenue for radio;
sticking with the diary would lead to a net de-
crease.

The study found that in a PPM world the
overall increase in the planned level of spend-
ing on radio would be 3%. If radio made no
change in method and stuck with only diaries,
advertisers overall would reduce spending by

2%. That's a five-point total swing between not
doing anything and the PPM.

Advertiser revenue would follow PPM ratings
by daypart and by market. The study indicates
that, should ratings for morning drive decline and
ratings for other dayparts increase — as indicat-
ed by the first PPM results in Philadelphia — ad-
vertisers would shift their dollars into other day-
parts, and the net effect is a gain rather than a loss
in expected ad spending on radio.

Advertisers and agencies also indicated that
the speed and number of markets measured in
the rollout would have a direct effect on the pos-
itive benefit to radio.

The quality of the ratings method would have
a direct impact on advertising investment in ra-
dio. One in four of the advertisers and agencies
surveyed say their radio ad budgets would be
higher due tc the PPM being an improved rat-
ings method.

Among this group, the average dollar increase
in radio spending would be 9% for agencies and
12% for advertisers. In addition, the bigger the
spender, the more likely they are to increase
spending in a PPM world.

Continued on Page 19
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Correspondent Alex Stone in New Orleans covering the evacuatian of survivors fram Hurricane Kztrina.
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Debunking Myths About The PPM

Continued from Page 16

The increased audience reach that the PPM
shows radio stations delivering could translate
into even more advertising dollars. This wasn't
pointed out as a big highlight from the study,
but we are beginning to appreciate more and
more the impact of the increased reach that the
PPM says radio stations deliver. In many cases
the total number of people who tune to a radio
station is twice as high in a PPM service.

R&R: Charge: Sonie people who would refuse to
carry a PPM would fill out a diary. People already
have too many electronic devices to carry, people will
forget them, certain places will not allow people to
carry them, etc.

PB: There are also people who aren’t willing
to fill out a diary but are willing to carry a PPM,
which is a better means of tracking a respon-
dent’s radio-listening behavior. Houston is tell-
ing us that we can recruit a representative panel
of respondents in terms of age, sex, race, ethnic-
ity and even language preference.

“The advantage of the
PPM is that complying
with the survey task is
easy. There are no
language or literacy
barriers.”

We find that African Americans and Hispan-
ics, In particular, are accepting the PPM survey
at rates that are nearly equivalent to the popu-
lation at large, something that doesn’t happen
in a conventional ratings survey.

The advantage of the PPM is that complying
with the survey task is casy. There are no lan-
guage or literacy barriers. That gives us the abil-
ity to maintain a representative sample using a
survey method that captures more radio stations

Abiion, Metro, AQH Share, M-f, Noon-3P SP 05, M25-54;
one el { KPOL KPAM!

KPTK.

and more discrete listening events than the dia-
1y does.

R&R: Charge: Forgotten PPMs left at hone mean
no listening recorded. With the diary, you can recall
listening ever if your diary is not with you at the tinte.
Will this not result in lower TSL and fewer AQHs
for radio?

PB: A forgotten PPM does not mean lower
TSL and fewer AQHs. If a respondent doesn’t
carry his PPM for at least eight hours a day, that
person isn't included in the in-tab. That means
the person who failed to carry the PPM isn't
counted as “no listening”; rather, that person
isn’t counted at all.

That's the advantage of the PPM and its con-
tinuous monitoring of how well a person takes
part in the survey. In a PPM system, noncom-
pliance doesn't depress the reported ratings by
being counted as “no listening.”

The question focuses on the effect of one PPM
on one day. Instead, you have to look at the en-
tire PPM panel over the reporting period. Today
in Houston we send diaries to an average of 630
people ina week. With a lot of hard work by our
interviewers, we get back an average of 340. That
means an average of 290 diaries are “lost” or
“forgotten” every week.

Anyone who understands research knows
that even if we could get all those diaries back,
the TSL and the AQH ratings we could report
would not be twice as high. The survev would
be something on the order of 25% more reliable,
but the ratings wouldn’t be any larger.

In Houston we have 2,100 people equipped
with PPMs. Not every person is going to carry
his or her meter each and every day, but over
the course of a month the effect of one person
forgetting a meter will not mean lower TSL and
fewer AQHs.

R&R: Charge: The author bets that “only one of
10,000” will carry a PPM for two years. Can the
PPM create a fair and even survey period if people
drop out at different times before Arbitron expects
then to? And what about meters that are switched
between family members? How will Arbitron account
for heavy listening to a CHR by a 35-year-old PPM
participant who mixes meters with his 16-year-old
kid?

PB: The panel is continuously maintained to
be as representative of the market we are mea-
suring as it can be. With the PPM, we can check
the representativeness of the in-tab sample on a
daily basis and take the appropriate steps to keep
the panel in balance. Turnover can be natural

due to things like moving or death, or it can be
forced, as with people who don’t comply and
are taken out of the panel.

In our years of testing among thousands of
respondents in the United States and overseas,
we have never seen a case of mixed meters.
That's because each person is compensated for
her individual survey performance. Every time
a respondent plugs her meter into the base sta-

“Throughout the
development of the
Portable People
Meter we have
listened, we’ve
learned, and we've
made the industry’s
input an integral part
of the system.”

tion, she is greeted by the built-in LCD and con-
gratulated for her carry time that day. In fami-
lies it's not unusual to see friendly competition
for the most carry points in a day.

R&R: Charge: Arbitron's two biggest custoners,
Clear Channel and Infinity, will drive what you will
get from Arbitron and how often. What system does
Arbitron have to ensure fair representation for every
brondcasting company that buys products in Arbitron
markets that will get the PPM?

PB: Since we began the U.S. PPM trials in Phil-
adelphia we’ve held hundreds of discussions
about the PPM with the Arbitron Radio Adviso-
ry Council, which is a group elected by all Ar-
bitron customers and representing all formats in
markets large and small.

We've also held discussions with the RAB
board and the various task forces that the RAB
has set up to discuss the PPM. We've also talked
with the NAB and its committee on local radio
audience measurement.

Other industry groups we talk to are the Me-
dia Rating Council, which is currently auditing
the PPM market trial in Houston; the American
Association of Advertising Agencies; the Asso-
ciation of National Advertisers; the Advertising
Research Foundation; and dozens of local asso-
ciations that represent broadcasters, such as the
Media Research Club of Chicago, the New York
Television & Radio Research Club and many
others.

We've also held hundreds of individual meet-
ings on the PPM with stations and groups not
owned by Clear Channel and Infinity.

We've even convened our own ad-hoc gath-
erings by market and by discipline. Our annual
Program Consultant Fly-In has exchanged ideas
about the PPM in great detail for five-plus years
running. Throughout the development of the
Portable People Meter we have listened, we've
learned, and we've made the industry’s input
an integral part of the system.

Next week RE R will publish our first-ever News/
Talk/Sports Special Edition, a supplement that you
will receive along with your regular R&ER newspa-
per. Included in our Special Edition is more informa-
tion on how programming a News/Talk/Sports sta-
tion could be different in the coming PPM world. Be
sure to read the insights offered by Arbitron's Bob
Michaels, only in next week’s R&ER News/Talk/Sports
Special Edition.

Got Photos?

Want to see yourself in R&R? E-mail high-resolution digital photos of your station

events and personalities to apeterson@radioandrecords.com or mail hard copies to
Al Peterson, R&R News/Talk/Sports Editor, 2049 Century Park East, 41st Floor, Los

Angeles, CA 90067.
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Adult Hits, Hispanic
Formats Growing

New formats, old favorites strong, says Katz

By Joe Howard
R&R Washington Bureau

‘wo weeks ago R&R gave its readers an overview of Katz Me-
dia Group’s spring 2005 “Radio National Format Averages”
report (9/2). This week we delve more deeply into the study and
shine more light on what's hot — and what’s not — on the radio

dial.

The effects of the Adult Hits, “Jack”-style
formats that have spread like wildfire in the
past year are evident, as the report's Classic
Hits category — where the Adult Hits stations
are logged —showed ajump in average mar-
ket format share from 4.3 a year ago to 4.7 in
spring ‘05 (but that's down from a 4.9in 2003).

But the growth in Adult Hits’ format share
didn't translate into an increase in time spent
listening. For women 25-54, TSL went from
5:32 last year to 5:45, while for men TSL
slipped from 7:48 to 7:28.

While Katz VP & Director/Media Research
Lisa Chiljean acknowledged the “Jack” sta-
tions’ effect on the Classic Hits category —
which until 2000 was defined as ‘70s-based
Oldies — she said declines in Rock and Clas-
sic Rock can't be attributed to Adult Hits’
growth.

“The decline in Rock was taking place long
before the Jack stations came along,” Chiljean
told R&R. In spring ‘05 Rock stations’ aver-
age market share hita 15-year low 0f5.8, a lit-
tle more than half the 10.8 share the format
boasted in spring 1990 and over a full point
below its 6.9 share in spring 2000. TSL, how-
ever, is steady: Rock TSL among listeners 18-
49 was 8:10 for men and 4:43 for women, vir-
tually identical to year-ago levels.

While Classic Rock’s average market share
was 5.9 — right where it's been for the past

As it has been for years,
Country was the nation’s
most popular format in
spring '05, generating a
14.4 average market
share.

three years — TSL among men crept up from
7:57 to 8:25 in the 25-54 age group and more
narrowly, from 6:41 tc 7:32, in the 25-34 range.

While Classic Rock’s median listener age
has slowly, and predictably, risen, from 29 in
spring 1990 to 40 inspring ‘05, the median age
of Rock listeners has shown less change, ris-
ing from 27 to 34 over the past 15 years. Inter-
estingly, Classic Rock listeners actually skew
younger than Classic Hits listeners, who have
a median age of 42.

Spanish Stations Grow

Adult Hits isn’t the only hot programming
out there: Spanish-language stations posted
healthy growth for the fourth consecutive
year, Katz reported. In fact, average market

knowledge.

— Dan Mason

LEADERSHIP

SPOTLIGHT

There are enough opinions on leadership out there tofill a
library. Based on my experience, here are some traits I've seen
that separate the best leaders from the rest.

1. The ability to make things simple. The best leaders have
the ability to take complex issues and make them simple. On
the other hand, unskilled managers can take simple projects
and make them difficult to understand.

2. The best leaders display a special charisma that appeals
to many different personality types. They bring people togeth-
er to work for a common goal, That excelient leader seems to get along with that
one person in the building no one else can get along with.

3.There is a fine line between treating people equally and treating people fairly.
The best leaders realize that fairness ranks higher than equality.
4. Finally, the very best leaders are always preaching and teaching and sharing their

Dan Mason can be reached at 301-972-8655 or radiodanmason@aol.com

Each week R&R invites successful people in and outside the radio and recording
industries to share their thougnts on defining and communicating leadership.

Brought to you this week by ...

KATZ?HAIHU\GH[]‘HP

share for all Spanish-language AM & FM sta-
tions combined rose from 7.9 to 8.4 year-over-
year, and the formats are up from a collective
6.6 in spring 2001.

Mirroring the general market, Spanish-lan-
guage FM stations skew younger than their
AM counterparts, with a madian listener age
of 30 years vs. 48 for the AMs. Generally
speaking, Spanish Talk stations, like English-
language Talkers, are more commonly found
on the older-skewing AM dial, while music
formats inhabit FM frequencies. But it's more
common in the Spanish-language than in the
general market to find music on the AM dial.

Regardless of programming, Spanish-lan-

guage AM stations boast some of radio’s most
loyal listeners: The formats landed second for
overall TSL in spring ‘05.

The growth of Hispanic-targeted stations
nationwide has in many cases come at the ex-
pense of English-language Rock and Alterna-
tive stations, and Alt posted a fourth straight
year of declines in the new Katz report. Aver-
age market share for the format slipped from
4.0last year to 3.7, the lowest level in 10 years.

But the decline in share Alt has seen over those
same 10 years has coincided with gains in audi-
ence share for the format among listeners 12-17

Continued on Page 23
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WHERE PEOPLE ARE THE DIFFERENGE

The strength of a company starts with its people. At KRG, we prize
our people—they‘re dedicated, smart and driven. And we do our
best to foster an atmosphere of innovation and new ideas where
they can flourish. The companies of KRG — Eastman Radio, Christal
Radio and Katz Radio are the fastes: growing in the industry, and
the first choice of independent broadcasters. And for that, we thank
the great team of people at KRG. They're passionate about their
business, and just as passionate about yours.
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Great Ratings Aren’t Science Fiction Anymore

WABC New York up 12% WMAL Wash., D.C. up - 108%
KFI1 Los Angeles up 8% KTRH: Houston up 9%
WLS Chicago up 30% - WFLA Tampa up 22%
WPHT Philadelphia up - 53% WTAM Cleveland up 24%
WRKO Boston up 172% - - KFYI Phoenix up 11%
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MANAGEMENT-MARKETING-SALES

Five Characteristics
0f Great CEOQs

How to know greatness when you see it

By Jan B. King

f your company has a top-quality CEO, you're certainly aware
of it. But have you thought about what makes the best execu-
tives so good? Here are some of the defining characteristics of a

really great CEO.

1. Personal insight. Great CEOs
are great leaders because they
know themselves and what they
stand for. They have been called on
all their lives to be problem solvers
because others know them to be
fair and impartial. People respect
their opinions and look to them for
guidance.

Great CEOs are mature people:
They can suffer disappointment
gracefully and share credit for achievements.
They don’t come through the office door yell-
ing for something they need. They aren't as
concerned about titles or power structures as
they are about the welfare of those who work
at the company. They are always honest and
have earned people’s trust. They care about
families. They know people are more impor-
tant than dollars, and they express it in their
actions every day.

Finally, great CEOs seek feedback. They
want to know how others see them so they
can understand themselves better and contin-

Great CEOs know people
are more important than
dollars, and they express it
in their actions every day.

Jan B. King

ue to grow as people. They also
want feedback about the company
from the employees’ perspective.
They may use surveys as a starting
point for a dialogue that makes
things better.

2. Resourcefulness. Great CEOs
seem to have boundless energy.
They come to work with great en-
thusiasm — even when they don’t
feel like it. They find ways to re-en-
ergize themselves and come in ready to go.
They take good care of themselves physically
and emotionally so they can be there for the
employees and the company.

They give much more than they take every
day. They don’t give up. If the wall is too high,
they back up and find a way around it. They
don’t blame, but they do look for solutions to
problems so those problems are less likely to
arise again.

3. Courage. A CEO has one of the world’s
toughest jobs. No matter how tough it was to
start the company, it's harder to keep it going
and growing. A CEO must decide what he or
she stands for and do what isright every time.

Ittakes courage to fire the salesperson respon- |

sible for the company’s biggest, most lucra-

tive account when that same salesperson |

drives a company car drunk and causes an
accident.

There will be many times when CEOs will
want to smooth over something that requires
decisive action because of the potential con-
sequences, or because, at that moment, they
just can’t take on one more challenge. But

CEOs who exercise poor moral judgment
compromise their integrity — with all their
employees watching,

4. Willingness to consider risk. A great
CEO isn't afraid to look at the downside and
answer the hard questions. Any top CEO
needs a backup plan —one designed by look-
ing at the worst-case scenarios. A plan should
address such questions as “What if your in-
dustry experiences a slump?” “What if new
government regulations affect your busi-
ness?” “What if you lose the client that ac-
counts for 50% of your sales?”

Preparing yourself and your company for
such eventualities may be the difference be-
tween a tough year or two and bankruptcy. If
vou stay in business for 20 years, some of your
worst-case scenarios will come true. The key
is to be ready and able to take immediate ac-
tion to reduce your losses.

5. Foresight. Some CEQOs seem to have an
uncanny ability to predict the future. Thev
may indeed have unusual insights into their

Adult Hits, Hispanic
Formats Growing
Continued from Page 20

and 35-54. Audience share in the 18-34 age
group, however, has been dropping for a de-
cade. Interestingly, except in 2003 and 2004,
when the average median age bumped up to
27, Alternative’s median listener age has re-
mained at 26.

Country Still Strong

As it has been for years, Country was the
nation’s most popular format in spring 05,
generating a 14.4 average market share. Also,
it’s the third year in a row that Country has
posted a gain: It was up from 13.1 in 2003 and
from 13.7 last year.

By way of companison, second-place Urban
commanded an 8.5 average market share, fol-
lowed by combined Spanish-language for-
mats, with an 8.4. So it appears Americans still
like a little twang in their music.

FM Country just misses the top 10 list for
overall TSL, landing at 11th, with 8:40. The fan
base is getting younger — the number of 12-
24 listeners has been rising since 2001— but
Country’s median age has stood firm at 43

IT’S

OuT Dreams

and, EVERYONE dreams!

“This show has the highest ratings ever seen by
Wimmer Research, a company that has conducted

several hundred radio program analyses since
about 1982.” —Roger Wimmer, from summary of perceptual study

For a demo, go to www.dreamdoctor.com or contact:

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

é Secure the show in your market NOW!

particular markets, but luck may play a part
as well. In addition, good CEOs are prepared
to create their own luck by cultivating their
ability to see opportunities for their company
and by making the deals that convert those
opportunities into realities. They must also
constantly develop new products tobuild and
retain a customer base.

Some things that may seem like amazing
foresight are actually the result of the hard
work and discipline it takes to constantly look
forward and build a successful company. Fore-
sight is also the ability to hire and retain the
right people, looking ahead toward the
growth of the company.

Finally, over time each company must de-
velop a source of business that will remain
steady during good economic times and bad,
because there are sure to be bad economic
times during the life of any business.

Contact Jan B. King through www janbking.
com.

since 2000, and men favor the format over
women by a margin of 55% to 45%.

TSL Vs. Format Share

One interesting case in the Katz report is
“Black”-formatted stations, which Chiljean
described as hybrid News/Talk-Full Service
outlets, some of which mix in Gospel pro-
gramming, that target an African-American
audience. These stations topped the list for
national TSL, yet they're second-to-last in na-
tional format share.

Chiljean noted that, despite the low national
figure, Black stations’ presence in mostly small
markets helps them draw a loval following.
“These stations typically are found in places
where there is often nothing else for these lis-
teners to choose from,” she said. “It's a small
sample size, so the TSL is somewhat exagger-
ated.”

CHR/Pop has the opposite situation: While
its TSL is third from the bottom of the list,
above only Hot AC and News, CHR is fourth
on the list for national format share, witha7.3.

Urban AC has found the perfect balance,
landing fifth on the list for both format aver-
age (6.7) and TSL (9:28). News/Talk has also
found that balance, landing ninth on the for-
mat list (5.9) and in TSL (8:50).

M-F/9P-12M across all time zones!

r
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More evocalive Nighrrime radio
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Saving Lives Through Stupidity

I n an effort to help the American Red Cross and the vic-
tims of Hurricane Katrina while drawing unnecessary atten-
tion to themselves as usual, Mark Kaye and Kris Gamble
of The Hot Morning Mess at WIHT (Hot 99.5)/Washington
did what they do best: bullied and humiliated stunt boy Tea-
pot Tim into performing yet another in a series of stupid,
infantile and potentially self-mutilating feats of idiocy. “We
made him walk barefoot over 9 1/2 feet of red-hot coals,”
says Kaye, who will now explain how this ties into hurricane
relief.

“We set up donation points throughout Washington, and

people could come by and vote with their donations. If they |
wanted Teapot to risk life and limb by taking the Walk of |

Flames™, they threw their cash into the ‘Yes' bins. If they
were pacifist killjoys with no sense of humor, they could do-
nate to the *No’ bins. in retrospect, buying those ‘No’ bins
was a big waste of money — everybody wanted to see him
burn.”

After the unanimous “Yes" votes decided his fate, Teapot
reluctantly approached the red-hot coals. “After minutes of
girlish whining and desperate attempts to postpone the in-
evitable, Teapot began his stroll across the hot briquettes,”
Kaye reports. “Despite clearing
his mind of any doubt and chant-
ing the mantra ‘Cool moss, cool
moss, cool moss,’ Teapot felt
what he described as ‘intense
| motherf—king pain,’ then
' claimed his feet had some blis-
tering and ‘areas of charred skin
| that were flaking off the heel.’

Plus, they had a lovely mesquite

Do you smell something
burning?

aroma.

Shortly thereafter, the ambulance arrived. “The EMTs I
could hardly hold back their laughter when they diagnosed |

Teapot as having suffered ‘mild first-degree burns, similar to
a bad sunburn,™ Kaye says. “They said he didn’t need a ride
in the ambulance and that he would be fine with some
Neosporin and cold compresses.” This dumb stunt capped
off another week of idiocy that pushed the Mess’ grand to-

tal of funds raised over the $10,000 mark. “It was really I

great. We were able to put the ‘fun’ back in ‘fundraising.’
Get it? Fun? s this thing on?”

Less Is Very, Very Short

ST has learned that several Clear Channel stations have
begun running “adlets™: five-second, A.D.D.-length spots
slated to run once an hour between 6am-7pm. This new
initiative, which began quietly in the last couple of weeks, is
reportedly being kept separate from the spotload caps put
in place under the company's “Less Is More" campaign. Stay
tuned for more details.

Steve Harvey Now Nationwide

» Comedian Steve Harvey, who has been without a per-
manent radio home since leaving KKBT/Los Angeles in May,
just inked a sweet deal with Premiere Radio Networks and
inner City Broadcasting to host a nationally syndicated morn-
ing show, effective Sept. 19. Harvey will be based at inner
City's WBLS/New York.

In the mid-'90s Harvey did mornings on WGClI/Chicago. |

He’ll soon be heard again in the Windy City on Crawford’s
WSRB & WYRB, where he'll replace The Soul Cafe with Ri-
24 ® Radio & Records September 16, 2005

chard Deal and Fiona Verde. Deal will stick around as
news/traffic guy, while Verde moves into middays, recently

| vacated by Emilie McKendalt.
* After a six-year hiatus, Rocky Allen is coming home
to afternoons at WPLJ/New York. The Rocky Allen Showgram
generated huge ratings for 'PL]
from 1993-1999 before Allen
crossed the hall for mornings on
sister WABC. Two years later he
segued to mornings at ABC sis-
ter WDVD/Detroit. He's been
off the radio full-time for the
past two years while working on
other projects. Allen’s first show

Off to another Rocky start.

back will be a live remote from
the new Hard Rock Cafe in
Times Square on Tuesday, Sept. 20. With his return, current
'PLJ afternoon talent Race Taylor will segue to middays, re-
placing Rich Kaminski, who will remain for weekends and
fill-in.

Howard’s Home For The Radio Homeless

Howard Stern casually announced that he’s hired former

WXTB (98 Rock)/Tampa morning talent-turned-terrestrial

| persona non grata Bubba The Love Sponge for one of

his new Sirius channels. Stern has vowed to populate his two

channels, which debut Sept. 29, with jocks fike himself and

Bubba who can no longer live under the constraints of ter-
restrial radio and the painful glare of the FCC.

Label Love

Vanguard Records National Director/Promotion Patty
Morris is trading Nashville for Los Angeles to become
Capitol’s new VP/Adult Formats, effective Sept. 26. The
move reunites her with her former boss, Capitol Sr. VP/Pro-
motion John Boulos. Prior to working at Vanguard, Morris
was VP/Promotion for Lost Highway and National Director/
Adult Formats at Island Def Jam. Fun Fact: Morris was
Boulos’ assistant during the early part of her eight-year stint
at Virgin Records.

| Holy Toledo!

As WTWR/Toledo completes its transition from CHR/
Rhythmic to Pop, OM Tim Rob-
erts welcomes Johny D & the
Morning Crew, last seen across the
street at WVKS. The show con-
sists of Johny D, Jeremy
Baumhower and stuntman Gay
Focker. “Yes, that’s his legal
qame,” Roberts insists. The show
@ gets a much-needed jolt of estro-
gen courtesy of former WTWR
weekender Crystal, who's in-

bound from Triple A WQKL/Ann Arbor, MI. The new show
| replaces former WTWR PD/morning dude Train, who left last

week. Roberts promises a PD announcement soon.

| The Programiming Dept

* XTRA-FM (91X)/San Diego PD Kevin Stapleford, whom
we know personally, hires former KWOD/Sacramento &
| KNDD/Seattle MD Marco Collins as MD and KFMA/Tuc-

www americanradiohistorv com

son Asst. PD/MD Stephen Kallao as Creative Director.
Current XTRA MD/night jock Smifin’ Marty will do week-
ends/swing.

* Longtime WHJY/Providence MD/afternoon sidekick
John Laurenti is headed north to do afternoons at Greater
Media Triple A WBOS/Boston. For now, Mike Brangiforte
(ex-WKKB/Providence, WAAF/Boston) will cover Laurenti's
duties. Meanwhile, Quinn & Cantara, who left WLZX/
Springfield, MA back in May for nights at "HJY, will finally start
on Sept. 19.

* After 20 years in Chicago, Kevin Matthews proves that
you can go home again. Matthews, best known for his fong
stint at WLUP/Chicago, returned to the station where he
started his career — Citadel's WLAV/Grand Rapids — as
morning guy and Director/Station Development. Current
WLAV moming anchor Tony Gates, who went to college
with Matthews, will move to middays and continue as VP/
Brand Development.

TIMELINE

YEAR AGO

* Don lenner adds CEO duties at Sony Music Label Group
us

* Max Tolkoff named OM/PD of WFNX/Boston.

* Joe Kelly named VP/National Promotion at Infinity
Records/Nashville.

YEARS AGOD

| « Jirm Kennedy named PD of WALR/At-
lanta.
* Constance Lioyd named GM of CBS
| Radio News.
« Tracey Russell named News Director
of KYW/Philadelphia.

b .I'E'l

Jim Kennedy

FEARS AG D

®

* Rick Mack named VP/GM of WBIG/Washington.
= Brian Kelly moves to WMYX/Milwaukee as PD.
 Jim Higgins joins United Stations as Sr. VP/Sales.

YEARS AGOD

®

* Kenny Puvogel elevatedto VP/Promo- |8
tion at Warner Bros. F

« Corinne Baldassano named VP/Pro-
gramming at ABC Radio Networks.

« Nick Maria named Sr. VP at Atlantic.

Corinne
Baldassano |

YEARS AGO

®

| - Paul Cooper promoted to Sr.VP/West Coast GM at At- ‘
lantic.
« Bill Hopkinson named GM at WGRX/Baltimore
» Mike Horn named VP/Radio at Guy Gannett Broadcast-
ing Services.

YEARS AGO

®

» Stan Cornyn promoted to Sr. VP at
Warner Bros. Records.

+ Dave Verdery joins Bonneville Broad-
cast Consultants as Sales Executive.

* Bob Baldrica promoted to Sr. VP of L
WFTL Broadcasting Co. Dave Verdery

JYEARS AG O

®

* Bob Marshall moves to WGNG/Providence as PD.
= Martin Cohn named GM of WCOP/Boston.
» Billy Martin named PD of WEAM/Washington.

—



www.americanradiohistory.com

* Haynes Johns, former Asst. PD/MD at Bonneville's
WNND/Chicago, is the new OM of NextMedia Hot AC
WXLC-FM and News/Talk WKRS-AM in Waukegan, IL. He'll |
also be PDjafternoon guy at WXLC. Johns replaces Trent |
Erikson, who exits.

* KZHT/Salt Lake City midday personality Monroe picks
up the MD stripes that recently became available when
Kramer left.

* WMAD/Madison evening temptress Leslie Scott was
officially festooned with MD stripes last week in a festive
ceremony featuring frosted bundt cake.

Formats You’ll Flip Over

* Just a day after OM/morning man Jason Addams was
invited to exit MacDonald CHR/Pop WHZZ/Lansing, MI, the
station joined the “playing anything” club by morphing into |
Adult Hits as “101.7 Mike FM.” Find Addams at 517-482-
1122 or golugnuts@abcglobal.net.

¢ Looks like WHZZ Asst. PD/MD Dave Bryan bailed out
just in time last week, landing in Bloomington, IL as PD of
Regent CHR/Pop WBNQ under his real name, Dave
Adams. Confused yet? He replaces Tony Travatto, now pro-
gramming KXXM/San Antonio.

* In a unique effort to combat satellite radio, iPods,
Internet radio and those other pesky toys, the Morey Or-
ganization is transforming its three Long Island properties
— Classic Rock WBON, Dance WDRE and Alternative
WLIR/Hamptons-Riverhead — into completely new ani-

TOP 10 SHOWS Sept. 5-11
Total Audience
(109.6 milion haecholds) MlEI08%
1 NFL Special Opener 1 NFL Special Opener
(Dakiand at New England) (Oakiand at New England)
2 2005 NFL Showcase 2 2005 NFL Showcase
3 CSi 3 The Simpsons
4 60 Minutes ] 4 The OT
5 TheOT | & Family Guy
6 CSI: Miami 6 CSi
7 Without A Trace l 7 The War At Home
8 Two And A Half Men (9:30pm), 8 CSI: Miami
9 The Simpsons (tie) Prison Break
10 Two And A Half Men (9pm) 10 American Dad

(tie) Two And A Haif Men (9:30pm)
Source: Nielsen Media Research

mals: no jocks, and no commercials. Instead, all airtime will |
be sponsored by advertisers, but no traditional spots will air. |
WLIR will flip to a Smooth Jazz/Chill/AC hybrid called “FM |
Channel 107: NeoBreeze,” and PD Andre Ferro will exit.
WBON will be rebranded as “FM Channel 98: Long Island
Rock,” and WDRE will morph to CHR/Pop as “FM Channel
105: Party Hits.” All three stations will be overseen by PD
Harlan Friedman.

more time with her family. She will replace Susan Wiencek.

* After just six months, Vern Catron exits afternoons at
Cox Urban AC WBHK/Birmingham. He's replaced by Chris
Coleman, who migrates from middays at WIZF/Cincinnati.

News/Talk Topics

* R&R has learned that current Air America Radio affili-

| ate WHi)/Providence plans to drop the liberal Talk network

Quick Hits

* WQHT (Hot 97)/New York midday personality Sunny |
exits as her contract was reportedly not renewed. No re-

placement has been named.
* WBMX/Boston PD Jerry McKenna is reunited with mar-

ket lifer Lady D, who joins for nights. Ms. D spent 14 years
across the street at McKenna's old station, WXKS-FM (Kiss
108), followed by another seven at Kiss sister WJMN. She's
also done weekends on WBMX, but most recently did af-
ternoons at Entercom’s WQSX. Ms. D replaces Tad Bonvie, J
who will continue to do weekends.

¢ WMIB/Miami night jock Papa Keith was just hired as \
a V| for MTV’s new Carib- [ 7777 . =
bean-themed Tempo channel,

set to launch next month. |
Keith will hold on to his night
gig at WMIB. '
* WKQX (Q101)/Chicago
afternoon team Woody,

Tony & Ravey have gone

Face made for radio and TV.

buh-bye. In an effort to make
the studio look more spacious, the trio has been replaced

by a single entity known simply as Fook, who moves up
from nights.

* KHFI/Austin will be short one morning co-host next
month, when Jill Clowdis leaves The Bobby Bones Show to
go back to school. Luckily, she’s given plenty of notice, so
PD Jay Shannon can amuse himself for the next four weeks
plowing through a mountain of tapes, many of them highly
mediocre — except for yours, of course. Yours is very spe-
cial, indeed.

* After two years away, "XRT/Chicago alum Mary Dixon

is coming back as news anchor on Lin Brehmer’s morning
show. Dixon joined ‘XRT in 1991 as a reporter and worked
her way up to the morning show but left in 2003 to spend '

next month in favor of mostly local progressive Talk shows.

Condolences

Former WWL/New Orleans personality David Tyree
died on Sept. |3 after a long struggle with cancer. He was
60. Tyree had been living with family in Oklahoma since leav-
ing the Entercom News/Talk station last fall to undergo treat-
ment.

BOX OFFICE TOTALS

Sept. 9-11
Title (Distributor) S Weekend S To Date
1 The Exorcism Of Emily Rose (Sony)* $30.05 $30.05
2 The 40-Year-Old Virgin (Universal) §7.71 $82.12
3 Transporter 2 (Fox) §7.38 $30.32
4 The Constant Gardener (Focus) S472  $19.01
5 Red Eye (DreamWorks) $4.47 $51.17
6 The Man (New Line)* S406  $S4.06
7 The Brothers Grimm (Miramax) §3.34 $33.29
8 Wedding Crashers {New Line) $3.25 $200.02
9 Four Brothers (Paramount) $2.94 $68.27
10 March Of The Penguins (Warner Ind.) $2.63 $66.97

“First week in release. Al figures in millions.
Source: ACNieisen EDI

COMING ATTRACTIONS: This week's openers include Just
Like Heaven, whose Columbia soundtrack sports The Cure’s
title track, as well as a cover of it by Katie Melua. Other covers
are performed by Pete Yorn (“Just My Imagination”), Imogen
Heap’s (“Spooky”), Bowling For Soup (“Ghostbusters”), Ke-
lis ("Brass in Pocket”), Kay Hanley (“Lust for Life") and Tonic's
Emerson Hart (“Bad Case of Lovin' You"). Also on the ST:
Amos Lee's “Colors,” Beck's “Invitation,” The Cars’ “Good
Times Roll,” Screamin’ Jay Hawkins' “| Put a Spell on You”
and “Chakachas’ “Jungie Fever”

Also opening this week is Thumbsucker, whose Hollywood
soundtrack contains music by Polyphonic Spree frontman Tim
Delaughter, as well as by Elliott Smith.

— Julie Gidlow

Mainstream Format:

Oli with celebrity
host Michael Damian

Michael Damian

Billy Vera’s “Music History Class”
New Music Report with Flynn

Give us one hour a week, and we’ll give you the best music on the radio!

“Outrageous, fun and the best new music on the radio today!” — New Music Weekly
“New Discovery” this week featuring...

**Playing weekly i; th_e USA, Canada & in over_ 3; C:)l-mtries Now!**
Call Gary Hendrix for service now at 323-654-2182 ¢ gary@independentmusicnetwork.com ¢ www.independentmusicnetwork.com

**Changing the music industry forever!**

|
¥

'-’_“‘. i

ﬂ\

Country Format:

L . _ ;_‘Buck McCoy with—celebrity
Oli Trevena host Shawn King

Clayton Carter & Flynn Reports
Deston Rogers “Music History Class”
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART September 16, 2005

Stones Still Rolling

Rolling Stones gather no moss, but many
doubting Thomases have had, um, doubts
about their continuing chart success over the
last several years. But the Stones have re-
turned with
their first new
album in eight i;
years, and it’s a
relative smash in
its first week,
selling 124,000,
enough to put
the Virgin release at No. 3.

The Rolling Stones

President Bush’s
favorite rapper,
Mr. Kanye West
(Roc-A-Fella/ID-
JMG), out of the
No. 1 spot, with
287,000.  And
there’s no stopping
Shady/After-
math/Interscope’s 50 Cent, who keeps the
Stones from their predicted No. 2 spot (hey, the
dude’s been shot nine times; even Altamont
doesn’t compare). The bullet-ridden rapper sees
his sales rise 534% over the last week, selling

Kanye West

the usual suspects. A&M/Interscope’s Black
Eyed Peas switch places from last week with Is-
land/IDJMG's Mariah Carey, with the Peas at
No. 4, with 81,000, and the diva at No. 5, with
80,000. G-Unit/Interscope’s Tony Yayo drops
from No. 2 to No. 6, with 70,000, and Capitol’s
Now That's What I Call Music 13 drops one spot,
to No. 7, with 67,000.

Reprise’s Green Day, still feeling the love
from the VMAs and their “Wake Me Up When
September Ends” single, see a 6% increase, jump-
ing from No. 11 to No. 8, with 65,000 sold. Hol-
lywood’s Hilary Duff drops two spots, from No.
7 to No. 9, with 64,000, and Young Jeezy (Def

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 KANYE WEST Late Registration Roc-A-FellaiDIMG 286,655 68%
39 2 50 CENT The Massacre Shady/Aftermath/lnterscope 153,246 +534
- 3 ROLLING STONES A Bigger Bang Virgin 124,281 -
5 4 BLACK EYED PEAS Monkey Business A&Minterscepe 80,825 2%
4 5 MARIAH CAREY The Emancipation Of Mimi Island/iDJMG 78,770 6%
2 6 TONY YAYO Thoughts Of A Predicate Felon G Unit/Interscape 69,504 -68%
6 7 VARIDUS Now That's What | Call Music! Capitol 66,851 -14%
n 8 GREEN DAY American diot Reprise 64,873 +6%
7 9 HILARY DUFF Most Wanted Hollywood 63,593 -12%
10 10 YDUNG JEEZY Let's Get It:Thug Motivation 101 Def Jam South/iDJMG 61,227 -4%
12 1" KELLY CLARKSDN Breakaway RCAIRMG 52,241 6%
15 12 FALL DUT BOY From Under The Cork Tree Island/IDIMG 46,819 4%
13 13 GORILLAZ Demon Days Virapie 45,498 1%
3 14 BROOKS & DUNN Hillbilly Defuxe Arista 42,615 60%
20 15 COLDPLAY X&Y Capit 36,881 -10%
8 16 DEATH CAB FOR CUTIE Plans Atlantic 36,007 -49%
24 17 RASCAL FLATTS Feels Like Today Lync Street 35,904 +2%
22 18 BOW wWow Wanted Sony Urban/Columbia 35,845 -4%
9 19 RIHANNA Music Of The Sun Def Jam/IDJMG 35,206 -49%
16 20 BRAD PAISLEY Time Well Wasted Arista 34,033 -25%
21 21 FAITH HILL Fireflies Warmer Bros. 33,593 12%
23 22 STAIND Chapter V Flip/Atlantic 32,796 11%
18 23 KILLERS Hot Fuss Island/IDJMG 32,735 -25%
19 24 HERBIE HANCOCK Possibilities Hear Music/Vector 32,172 22%
17 25 ERIC CLAPTON Back Home Reprise 31,842 -29%
25 26 GWEN STEFANI Love, Angel, Music, Baby Interscope 31,450 7%
3 27 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 29,779 +4%
28 28 MIKE JONES Who s Mike Jones? Asylum/Warner Bros. 21,220 7%
29 29 YING YANG TWINS U.S.A (United States Of Atlanta) wr 26,529 -8%
26 30 JIM JONES Hartem- Diary Of A Summer Koch 26,182 -19%
AN ALL-AMERICAN REJECTS Move Along DreamWorks 26,001 +9%
45 32 KEITH URBAN Be Here Lapitol 25,489 +15%
42 33 JACK JOHNSON In Between Dreams Brushfire/Universal 25,393 +9%
3B 34 FOO FIGHTERS In Your Honor RCA/RMG 24,838 -2%
B 3 SYSTEM OF A DOWN Mezmerize American/Columbia 24,056 -8%
32 36 SUGARLAND Twice The Speed Of Life MCA 23,975 -15%
27 37 YOLANDA ADAMS Day By Day Atlantic 23,820 -19%
14 38 BOB DYLAN No Direction Home:The Sound...V7 Legacy/Columbia 22,950 -54%
4 39 SHAKIRA Fijacion Oral Vol.1 Epic 22,823 -3%
48 40 PRETTY RICKY Blue Stars Asylum/Warner Bros. 21,608 +6%
K MICHAEL BUBLE It's Time Reprise 21,118 -16%
47 42 DANE COOK Retaliation Comedy Central 20,370 4%
43 43 MISSY “MISDEMEANOR™ ELLIOT The Cookbook Gold Mind)Violator/Atiantic 19538 12%
50 M WEEZER Make Believe Geffen 19,452 +6%
37 45 CRAZY FROG Presents Crazy Hits Universal 18,260 -25%
46 46 R.KELLY Tp.3 Reloaded Jive/Zomba Label Group 17,109 -20%
- 47 KEYSHIA COLE Way ltls A&Mlnterscape 16,743 -
49 48 TOBY KEITH Honkeytonk University DreamWorks 16,643 -18%
- 49 CLICK FIVE Greetings From The Imrie House Lava/Atiantic 15,764 -
- 50 LIFEHOUSE Lifehouse DreamWorks 15,617 -
© HITS Magazine Inc.
:I J] RI_B U Ms Of course, even 153,000 copies of his previously released debut | Jam/IDJ) maintains
rock legends aren't LP (with a DVD}). the No. 10 spot,
enough to keep The bottom of the top 10 is rounded outby | with 61,000.

No other nota-
ble debuts this
week, but we did
see re-emergences
from A&M/Inter- |
scope’s Keyshia
Cole, at No. 47,
with 17,000; Lava/Atlantic’s cuddly Click Five,
at No. 49, with 16,000; and Dreamworks’ Life-
house, at No. 50, also with 16,000 sold.

50 Cent

Next week: Watch for debuts Paul Wall, Trapt,
Switchfoot, Pussycat Dolls, Paul McCartney
and Bonnie Raitt.
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GOING FORADD:S.

MIKE TRIAS

mtrias@radioandrecords.com

WhM’d BeToday

“Who You'd Be Today” is our first ook at Kenny Chesney’s high-
ly anticipated album The Road & The Ra-
dio, which hits stores Nov. 8. Says the
country star — who married actress
Renee Zellweger carlier this year — about
the album’s title, “"When I looked at what
my life was and how it is, there are a few |
things that have remained constant. You
can find your answers out on the road or § ¥
listening to the radio, and that’s certain- © L, PR
ly the way I've always lived my life. ~ Kenny Chesney
Touring around and listening to the sto-
ries people tell me about the songs I've cut, I realize that a lot of oth-
er people live their life between the white lines and the grooves in
the road too.”

This is the Lutrell, TN native’s first full album since his quadru-
ple-platinum When the Sun Goes Down won him CMA Album of the
Year. Chesney is also the reigning CMA Entertainer of the Year, and
he will perform at the 39th annual CMA Awards at New York City’s
- Madison Square Garden, airing live on
CBS Nov. 15. The 14-time nominee and
two-time CMA winner is also up for En-
tertainer and Male Vocalist of the Year.

WBOS/Boston is on it early, as are Al-
ternative tastemakers WKQX/Chicago,
ND WWDC/Washington and WHFS/Balti-

Bl more. I'm talking about O.A.R.'s “Love

O.AR. and Memories,” which doesn’t even offi-

cially go for adds until next week. The cut

is the first from O.A.R.'s upcoming album Stories of a Stranger, slated
to reach store shelves Oct. 4.

Former Talking Heads member Jerry Harrison, who has done work
for such acts as No Doubt, Live and The Von Bondies, serves as pro-
ducer for the album. As for promotion, O.A.R. were supposed to kick
off a US. tour beginning in New Orleans at the end of the month,
but because of Hurricane Katrina the band will instead start their tour
in New York on Oct. 3.

Jamie Foxx has scen his career blossom exponentially in the past
few years, and now he's in a position to truly influence the hearts and
minds of the nation. Foxx, who recently visited Hurricane Katrina vic-
tims in the Astrodome and participated in other events related to hur-
ricane relief, was just named spokesman for the NAACP Disaster Re-
lief Fund, which will aid victims of Katrina.

“Hurricane Katrina was a heart attack that revealed a long history
of social illnesses,” says Foxx. “You can’t be human and watch all these
different things go down and not do anything. Peopie from all over
the world are looking at these images and saying, "Wow. We really
want to help.” So, at the end of the day, it's all of us.”

In other Foxx news, the Academy Award-winning actor is Going
for Adds with “Extravaganza,” the lead single from his upcoming al-
bum Unpredictable. Produced by Mike City, “Extravaganza” features
Kanye West, who perhaps is paying Foxx back for helping to make
Ye's “Gold Digger” a megahit.

Collective Soul are hitting radio with “How Do You Love” next
week. The song is from their current album, Yout/r. This is the band's
first album since 2000's Blender, and it was :
released on the band’s own label, El Mu-
sic Group. Savs member Ed Roland about
the label, “We've got a great team sur-
rounding us. It's like building your own
house with the material that you choose.
As for the major difference in running our
own label, our ideas are listened to for a
change. That doesn’t mean they’re acted
upon, but they’re listened to.”

91 4]

Collective Soul

CHR/POP
311 Don’t Tread On Me (Volcano/Zomba L abel Group)
CHICA Stop (Sought After Entertainment)
HOT HOT HEAT Middle Of Nowhere (Sire/Reprise/
RIHANNA If it's Lovin’ That You Want (Def Jam/IDJMG)
SEAN PAUL We Be Burnin’ /4/antic/

CHR/RHYTHMIC

BUSTA RHYMES f/OL’ DIRTY BASTARD Where's Your
Money (Aftermatt/interscope)

DMX | Run §° “t (Def Jam/IDJMG)

JUELZ SANTANA There It Go (The Whistle Song) /Def Jam/Def Soul

NE-YO fIPEED] PEED] Stay (Def Jam/IDJMG/

URBAN

BUSTA RHYMES /0L’ DIRTY BASTARD Where's Your
Money (Aftermatt/interscopel

DMX | Run S* *t {Def Jam/IDJ MG/

JAHEIM flJADAKISS Everytime | Think About Her
(Divine Milf Warner Bros.)

JAMIE FOXX fIKANYE WEST Extravaganza LY/AMG)

JUELZ SANTANA There It Go (The Whistle Song) {ef JamyDef Soull

URBAN AC

No Adds

COUNTRY

ERIKA JO I'm Not Lisa (Universal South/

KENNY CHESNEY Who You'd Be Today /B44/
SUGARLAND Just Might (Make Me Believe) (Mercury/
VAN ZANT Nobody Gonna Tell Me What To Do {Lolumbia)

GOSPEL

ISRAEL & NEW BREEO Not Forgotten fintegrity Gospel)

AC

ANNETTE Everything | Oo | Do it For You finspired)
COLLECTIVE SOUL How Do You Love (&/ Music Group)

HOT AC

COLLECTIVE SDUL How Do You Love /E/ Music Group/
DESOL Karma (Curby/Reprise!
LIFEHOUSE Blind (Geffen/

SMOOTH JAZZ

MICHAEL TOWNSENQ Nigerian Mood (MTR)
TORCUATO MARIANO High Frequency (275/

W. WOODS Alve, Living In Jersey (Cuiantar Musiy/Whalig ity Sound)

Week 0f 09/19/05

ROCK

STAIND Falling (Flip/Atiantic]

ACTIVE ROCK

STAIND Faling (Fig/Adiantic/
ALTERNATIVE

LIVING THINGS Bom Bom Bom (Jive/Zomba Label Group)
0.A.R. Love And Memories (Lava/
STAIND Falling (Flig/Atlantic)

TRIPLE A

BETHANY DILLON Dreamer (EM/ Music Reactive/

BIG STAR Lady Sweet /Ayko/

BILLY BOB THORNTON Crange County Suicide (B Deal/
BLUE RODEO Can't Help Wondering Why (Rounder/

CINDY BULLENS Dream #29 LetsPlay/Blue Lobster)
COLLECTIVE SOUL How Do You Love (£/ Music Group/
IKE REILLY ASSASSINATION God & Money (Rock Ridge/
JIM BOGGIA Made Me So Happy Bluhammock/Red Ink)
0.A.R. Love And Memories /ava/

STRING CHEESE INCIDENT Drive (SC/Fidelity)

CHRISTIAN AC

FAREWELL JUNE Weicome Home (Whiplash)
SARA GROVES You Are The Sun //¥0/
THIRD DAY Cry Qut To Jesus /EssentialPLG/

CHRISTIAN CHR

JOHN COX Sanctuary K0/

KUTLESS Ready For You (BEC/Tooth & Nail)

THIRD DAY Cry Out To Jesus (Essential/PLG)
YOLANDA ADAMS Victory (Word/Curt/Warner Bros.)

CHRISTIAN ROCK
JOHN COX Sanctuary K0/

INSPO

FAREWELL JUNE Welcome Home (Whiglash!
JADON LAVIK Redeeming King (BEC/Tooth & Nail)
SARA GROVES You Are The Sun /V0)

THIRD DAY Cry Qut To Jesus (Essential/PLG/

CHRISTIAN RHYTHMIC

YOLANDA ADAMS Victory (Word/Curb/Warner Bros.)

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Golng for

www americanradiohistorv com

Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
Jjfagot@radioandrecords.com.
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LIVE i&
SATELLITE RADIO
Travis Storch » 866-365-HITS 72%/ 1 AV$. rokf tﬁ; /%n;znl']cas
low York,
212-584-5100
Top Blues Steve Blatter
JOHN LEE HOOKER JR. 80om Boom
CANDYE KANE Estrogen Bomb
816 BILL MORGANFIELD Boogie Child Area 63 | New Country
SUSAN TEDESCHI Alone Howard Marcus Al Skop
OR. JOHN Life's A One Way Ticket egmwpagol;n;u Lla/r-mmn & DRESOEN Zocalo | BIG & RICH Comin' To Your City
SHANLA TWAIN Shoes
Top Coustry DEPECHE MODE Precious
FAITH HILL Mississiopi Gir CONJURE ONE Extraordinary W: Octane
Fonant ry Way |
SUGARLAND Someching Mose OLE VAN DANSK | Wrote A Hymn For You Jose Mangin
SARA EVANS A Real Fine Place To Start ! ng
RASCAL FLATTS Fast Cars And Freedom Chill | CASANOVAS Livin' In The City
GRETCHEN WILSON All Jacked U
’ Geronimo | Outiaw Country
Top Rock DEATH CAB FOR CUTIE Summer Skin | Jeremy Tepper
ARCADE FIRE Neighborhood #3 (Power Out) - AT e
NINE INCH NAILS The Hand That Feeds Disorder , minig10,Yous, Glty
MUOVAYNE Happy? Meg Grifin || GRETCHEM WILSON Al acked Up
LR emion) JOSH JOPLIN Mister New Year's Day Planet Jazz
CARMEN RIZZO ESTHERO Too Rude I Steve Williams
MARTY STUART Way Oown
A MAXI PRIEST & WYCLEF JEAN Wild Worid LRI Withont 2
e RAUL MIDON If You're Gonna Leave
N O oy s Comna CHARLIE HADEN Not In Jur Name
Faction Shade 45
A 4 . Lil Shawn
Voice of America broadcasts in 44 lan- Jeff Regan
i F— 9 7 in'
guages in over 6D countries With an audi- OFFSPRING Next To You B O e
ence of 100 million listeners on 798 radio 50 CENT Get In My Car RHYMEFEST VXANYE WEST Brand New
stations and 502 television stations. KOTTONMOUTH KINGS King Klick JUELZ SANTANA 1/CAM’ 30N Murda, Murda
a REDMAN That's Why I'
Larry London - 202-619-3901 Hard Attack CHAMILLIONAIRE FAIL S Tur 1 Up
Josg Mangin | BLACKROB YallKnow
Adds ) ROAORUNNER UNITED The Dagger NAPEY ROOTS Big Boy S
KANYE WEST Gold Digger CHILDREN OF BDOOM Tashed. L oct & Strungout BUCKSHOT & 9TH WONDER The Ghetto
FRANKIE J. More Than Words SEVENOUST Hero J PLAYAZ CIRCLE Playaz Circie
Artist/Title v tw| | Hip-Hop Nation ;"e P"':”f )
NATASHA BEDINGFIELD These Words 40 30 Reggie Hawkins J.C'ff..’i uﬁu:unu BRANCH I'm Feeling You
EIFEHOUSEYOu Andllie 40 28 1 pyQUIK F/NATE DOGE Biack Mercedss LIFEHOUSE Biind o
WEEZER Beverly Hills 38 26 RED CAF ISTYLES P I'm A Rider |
MARIAH CAREY Shake It Off 38 14 REDMAN F*** 0a Security | Tropical
BOW WOW {/OMARIDN Let Me Hold... 36 28 NAS Death Anniversary Gino Reyes
::f::n‘:‘;o:v;':x;g; hes x z(s’ Left Of Center { ADOLESCENT'S 0RO Ponte Pila
NICKELBACK Photograph 32 18 Rich McLaughlin CHICH! FERALTA s Zanvra
50 CENT {/MOBB OEEP Qutta Control 32 0 BLOC PARTY Helicopter
GWEN STEFAN! Coa! 222 p:ltuo "iéu:‘v ré l%mrn con \ Underground Garage
BLACK EYED PEAS My Humps 32 0 Iraveler's Song Kid Leo
D.H.T. Listen To Your Heart 32 20 m#gg'l‘%?smm rything You Touch l AMY RIGBY Dancing With Joey Ramons
PRETTY RICKY Your Body 28 2 MORNINGWOOD Nih Otgree Universo Latino
FALL OUT BOY Sugar, We're Goin’ Down 28 20 BRAKES All Night Oisco Party
MISSY ELLIDTT Lose Control 28 24 | Gino Reyes
LUDACRIS Pimpin' All Over The World 22 16 JEAN Juegas Con Fuego
GORILLAZ Feel Good Inc. 2 18 | THALIA Un Alma Sentenciada
PUSSYCAT DOLLS Oon't Cha 20 20 COTI 1/J. VENEGAS & P. RUBIO Nada Fue Un Etror
KELLY CLARKSON Because Of You 20 18
AKON Belly Dancer 18 20
BLACK EYED PEAS Don't Lie 18 14 Dance
BACKSTREET BOYS Just Want You... 14 12 !
BOW WOW 1/CIARA Like You 10 0 . m:ys fé','(:f’é; |
M JESSICA SIMPSON These 8oots Are Made For...
Alan Furst® 800-494-8863 LIPSTICK Always
- i . SARAH ATERETH Out Of Ny Mind
MUSIC 10 million homes 180,000 businesses . VAN DYK t/W.JACKSOM VAN The ther Side
c This section features thisweek's new addson  SUNLOVERZ Shine On
m,ﬂg‘ﬁ DMX MUSIC channels available via Oi0Ial  Fhrairi Anp GAMRAPREAKS... A Style it
- cable and direct broadcast satellite. ORIGENE Design
30 million homes MOBY Oream About Me
27,000 businesses Adult Contemporary SUN Ends Of The Earth
N U N J Shi CONJURE ONE Extraordinary Way
Available on digital cable and DirecTV ason Shiff ) JAMIROOUAI Feels Like It Should
Damon Williams ® 646-459-3300 jﬂg;ﬁgg&mc" i'm Fegling You O LT e
Alternative Alternative ASHLEY JADE On The Rur
Gary Susalis JET SET In The Name Of Lave
MATISYAHU King Without A Crown Dave Sloan ROYKSOPP Only This Morent
DEPECHE MOOE Precious JACK'S MANNEQUIN The Mixad Tape ROCKSTAR Rockstar
0.A.R. Love And Memories ORION T0O 1/CAITLIN Travsling
Americana e e oo Bacen SPEPANIKRISE Tl 1 To The Moon
Liz Opoka ¢
ountry NAYO Party Fever
TIM 0'BRIEN Hold On
CHELY WRIGHT The River Leanne Flask SECREUSOUHOS Cone Baciome
Hit List GEORGE STRAIT She Let Herseif Go
Justin Prager
MARCOS HERNANDEZ Il You Were Mine
FRANKIE J. More Than Words
LALAINE I'm Not Your Girl ©
RICKY MARTIN 1 Don't Care
JESSE MCCARTNEY Because You Live IsNEﬁ_
SHBAKIRA La Tortura
mﬁ: vfé’s‘rpssoo: %qytnend Artist/Title fro 200, Total Piays
jer -
VERONICAS dever HILARY DUFF WakelUp 8
Rock ALY & A.J. Walking On Sunshine 79
Gary Susalis BOWLING FOR SOUP 1985 %
TRAPT Walti AKON Lonely
RA Ever‘;v”u:l‘egrhim She Does Is Magic CRAZY FROG Axel F . 18
AMERICAN MINOR Walk On KELLY CLARKSON Behind These Hazel Eyes 75
SCOTT STAPP The Great Oivide f:ﬁsssEET rachRLTstBeguéiful Soul gg
Soft AH GIR| fon't Say
Soft Rock JOJO Leave (Get Oul) 33
i A RIHANNA Pon De Replay 3
RAY CHARLES & GLADYS KNIGHT You Were There gwgn g}s;ﬁm g?;: - g%
ERIC CLAPTON Say What You Will
FAITH HILL Like We Never Loved At All YELLOWCARO Ocean Avenue il
SIMPLY RED Simple Love BS Dance For You 30
[INATURNER Complicated DReste] JESSE McCARTNEY She's No You 30
Today’s Country ) ALY & A.J. Do You Believe In Magic 30
John Hendricks KELLY CLARKSON Breakaway 29
CLINT BLACK Cods Of The West KELLY CLARKSON Since U Been Gone 29
TOBY xeam aggl'u(ue Note o USHER Caught Up 29
PATTY LOVELESS Keep Your Distance BLACK EYED PEAS Let's Get It Started 28
GEQRGE STRAIYShe Lt HersaitGo Playlist for waek of Aug. 15-21.

Aol Radio @ Network
Ron Nenni « 415-934-2790
Top Alternative
Pete Schiecke
MY CHEMICAL ROMANCE The Ghost Of You
Top Country

Beville Darden
TOBY KEITH Big Blue Note

Top Jams

Donya Floyd
RAY J One Wish
MAROUES HOUSTON Naked
THREE 6 MAFIA Stay Fly
Top Pop
Jeff Graham
KANYE WEST Gold Oigger
AT HETWERKE

Phil Hall = 972-991-9200
This week's ABC Radio Networks is frozen.

ABC AC

Peter Stewart

MARIAH CAREY We Belong Together
KIMBERLEY LOCKE | Could

RASCAL FLATTS Bless The Broken Road

Country Coast To Coast

Dave Nicholson
RASCAL FLATTS Skin (Sarabeth)

o
Ken Moultrie » 800-426-9082
AT40

HOWIE OAY She Says
GREEN DAY Wake Me Up When September Ends

Danny Wright

Ken Mouitrie/Hank Aaron

TOBY KEITH Big Blue Note

FAITH HILL Like We Never Loved At All
ALAN JACKSON USA Today

GEORGE STRAIT She Let Herself Go

Hot AC

NICKELBACK Photograph
0.H.T. Listen To Your Heart
Lia

Ken Mouitrie/Hank Aaron

TOBY KEITH Big 8lue Note

FAITH HILL Like We Never Loved At All
ALAN JACKSON USA Today

GEORGE STRAIT She Let Herselt Go

Lifetime Radio Show
ERIC CLAPTON Say What You Wil

Mainstream AC

Mike Bettalli/Teresa Cook
ERIC CLAPTON Say What You Wil

| Mainstream Country

Hank Aaron

KEITH ANOERSON XXL

TERRI CLARK She Oidn't Have Time
New Country

Hank Aaron

LITTLE 816 TOWN Boondocks

SHANIA TWAIN Shoes

Soft AC

Mike Bettaili/Teresa Cook

CARRIE UNOERWOOD Inside Your Heaven
U.S. Country

Penny Mitchell

GARY ALLAN Best | Ever Had
TOBY XEITH Big 8iue Note
SUGARLANO Just Might (Make Me Believe)

BILLY CURRINGTON Must Be Doin’ Somethin’ Right

24 Hour Formats

Jon Holiday = 303-784-8700
Adult Contemporary

Rick Brady

OELTA GOODREM Lost Without You
Hot AC

Jon Holiday

3 DOORS DOWN Here With Me
SANTANA {/MICHELLE BRANCH | Feel You

AT CINE

Charlie Cook = 661-294-9000

| Adutt Contemporary

Andy Fuller
LIFEHOUSE You And Me

Bright AC

Jim Hays
KELLY CLARKSON Because Of You

| Hot Country

Jim Hays
SHANIA TWAIN Shoes

Mainstream Country

David Felker
TOBY KEITH Big Blue Note
SHANIA TWAIN Shoes

Young & Vema

David Felker
JOE NICHOLS Tequila Makes Her Clothes Fall Off
SUGARLANO Just Might (Make Mo Believe)

ERERETEE

After MidNite

Sam Thompson

ALAN JACKSON USA Today

FAITH HILL Like We Never Loved At All
TOBY KEITH Big Blue Note

GEORGE STRAIT She Let Herself Go

-
Dave Hunter

STAIND Right Here

WEEZER Beverly Hills

NATASHA BEDINGFIELD These Words
HOWIE DAY She Says

Country Today

John Glenn

GEORGE JONES 1/DOLLY PARTON The 8lues Man
TOBY KEITH Big Blue Note

FAITH HILL Like We Never Loved At All

the john
radic
Wasic and inteligencs for your Lils
Scott Meyers = 888-548-8637

Tesh Nightly Show
EAGLES No More Cloudy Oays

Tesh Weekend Show

EAGLES No More Cloudy Oays

IMUSIC

Jay Frank « 310-526-4247

Audio

ALICIA KEYS Unbreakable

AMERIE Talkin' About

ASHLEE SIMPSON Boytriend

BETTER THAN EZRA Qur Last Night
DAL Latty Taffy

OEATH CAB FOR CUTIE Soul Meets Body
FRANZ FEROINANO Do You Want To
FROM AUTUMN TO ASHES Inapprope
GOAPELE First Love

JAZZE PHA {/CEE-LO Happy Hour
MARCOS HERNANOEZ if You Were Mine
MINT CONDITION Whoaa

NATALIE GRANT What Are You Waiting For
NE-YO Stay

0.A.R. Love And Memories

PRESENCE Ride

RASCAL FLATTS Skin (Sarabeth)
SEETHER Truth

SIMPLE PLAN Crazy

SOCIALBURN Touch The Sky

STORY OF THE YEARY We Oon't Care Anymore
STYLES /AKON Can You Believe It

TOBY KEITH Big Blue Note

YING YANG TWINS {/PITBULL Shake

Video

OEATH GAB FOR CUTIE Sou! Meets Body
OEM FRANCHIZE BOYZ | Think They Like Me
DREW DAVIS BANO Back There All The Time
MY CHEMICAL ROMANCE Ghost Of You
SEETHER Truth

TYRA Get No Ooh Wee

<¢¢ musicsnippet.com >
Tony Lamptey = 866-552-9118

R&B
KIRK FRANKLIN Looking For You

Midwest

FAITH HILL Mississippi Girl

BABYFACE Sorry For The Stupid Things
HANNA-McEUEN Ocean

SWITCHFOOT Stars

RAY J One Wish

Northeast

BABYFACE Sorry For The Stupid Things
HANNA-MCEUEN Ocean

SWITCHFOOT Stars

FAITH HILL Mississippi Girl

RAY J One Wish

Southeast

BABYFACE Sorry For The Stupid Things
HANNA-McEUEN Ocean

FAITH HILL Mississippi Girl

JOSH KELLEY Only You

RAY J One Wish

Southwest

BABYFACE Sorty For The Stupid Things
HANNA-McEUEN Ocean
FAITH HILL Mississippi Girl
WITCHFOOT Stars
Y J One Wish

West

FAITH HILL Mississippi Girl

BABYFACE Sorry For The Stupid Things
HANNA-McEUEN Ocean

BROOKS & OUNN Play Something Country
SWITCHFOOT Stars
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72 mitiion households

This week's MTV is frozen.

MISSY ELLIDTT Lose Gontrol

XANYE WEST Gold Digger

GWEN STEFANE Cool

MY CHEMICAL ROMANCE Helena
GORILLAZ Fesl Good Inc

FALL DUT BDY Sugar, We're Goin’ Oown
BOW WOW /OMARIDN Let Me Hoid You
50 CENT /MOBB DEEP Outta Control
RIHANNA Pon De Replay

MARIAH CAREY Shake It Off

GREEN DAY Wake Me Up When September Ends

PUSSYCAT DOLLS Don't Cha

HILARY DUFF Wake Up

GWEN STEFANI Hoilaback Girl

SHAKIRA YALEJANDRD SANZ La Tortura
BLACK EYED PEAS Don't Lie

FRANKIE J. How To Deal

YOUNG JEEZY And Then What

SEAN PAUL We Be Bumin’

CLICK FIVE Just The Girl

Video playlist for the week of Aug. 29-Sepl. 24.

2

David Cohn
General Manager

MISSY ELLIOTT Lose Control
GORILLAZ Feel Good Inc

FALL DUT BOY Sugar, We're Goin' Down
MY CHEMICAL ROMANCE Helena

JAY-Z 99 Problems.

USHER YLUDACRIS & LIL JON Yeah

50 CENT In Da Club

YING YANG TWINS Badd

GREEN DAY Boulevard DI Broken Dreams
YOUNG JEEZY And Then What
COLDPLAY Speed 0f Sound

50 CENT /MDBB DEEP Outta Control
KILLERS Mr. Brightside

DAMIAN “JR. GONG™ MARLEY Welcome To...

KANYE WEST Gold Digger
FOD FIGHTERS Best Of You
BEYONCE Crazy In Love
MISSY ELLIOTT Work It

U2 Vertigo

BRAVERY An Honest Mistake

Video playlist for the week of Aug. 29-Sepl. 24,

’ NATIONAL MUSIC

Lori Parkerson
202-380-4425

BPM (XM81)

Alan Freed

SARAH ATERETH Out Of My Mind
DEE ROBERT Come Inside My Workd
MICHAEL M Dear Diary

Squizz (XM48)

Charlie Logan

BEAUTIFUL CREATURES Anyone
AMERICAN MINDR Walk On

BURN SEASON Carry On

DEATH BY STERED This Is Not The End
RUN Wasting Away

The Loft (XM50)

Mike Marrone

PETER BRADLEY ADAMS Teresa

PETER BRADLEY ADAMS Queen Of Hearts
PETER BRADLEY ADAMS One Foot Down
RYAN ADAMS The Hardest Part

X Country (XM12)
Jessie Scott

RANDY RDGERS BAND Live At Bilty Bob's
SDUTH AUSTIN JUG BAND Dark & Weary World
MIKE McCLURE BAND Camelot Falling

STONEY LARUE The Red Dirt Album

75 mitlion households

Rick Krim
Exec. VP
Adds
AUDIOSLAVE Doesn't Remind Me

DEATH CAB FOR CUTIE Soul Meets Body
MIKE DOUGHTY Looking At The World From...

MARIAH CAREY Shake It Off

MISSY ELLIDTT Lose Control

WEEZER Beverty Hills

LIFEHOUSE You And Me

BLACK EYED PEAS Don't Lie

GWEN STEFANI Cool

NATASHA BEDINGFIELD These Words
BACKSTREET BOYS Just Want You To Know
SHERYL CROW Good 1s Good

GREEN DAY Wake Me Up When September Ends
GORILLAZ Feel Good Inc.

DAVE MATTHEWS BAND Dreamgirl
RIHANNA Pon De Replay

ROB THOMAS This is How A Heart Breaks
NICKELBACK Photograph

COLDPLAY fix You

PUSSY CAT DOLLS Don't Cha

BON JOVI Have A Nice Day

D.H.T. Listen To Your Heart

KANYE WEST Gold Digger

Video playlist for the week of Sapt. 20-27.

4

NO HAIR, NO SERVICE Rob Thomas, sporting his new shorn look, hit up
Sirius to chat with the people at The Puise, Sirius Hits 1 and Maxim Radio, all
in one visit. Seen here (I-r) are Sirius personality Rich Davis, Thomas and
Sirius personality El Covino.

www americanradiohistorv com

CMT

COUNTRY MUSIC TELEVISION
75.1 mitlion househoids
Brian Philips, Sr. VP/GM
Chris Parr. VPMusic & Talent

ADDS

BIG & RICH Comin’ To Your City
MARC BRDUSSARD Home

PATTY LOVELESS Keep Your Distance
TERR] CLARK She Didn't Have Time
WYNDNNA | Can Only Imagine

™ W
BRDOKS & DUNN Play Something Country 35 30
JASON ALDEAN Hicktown 4
SARA EVANS A Real Fine Place Yo Start 3 30
FAITH HILL Mississippi Girl 32 9
BRAD PAISLEY Alcohol 32 2
GARY ALLAN Best | Ever Had 3N 25
MONTGOMERY GENTRY Something ToBe... 30 29
GRETCHEN WILSON All Jacked Up 30 28
VAN 2ANT Help Somebody K|

DIERKS BENTLEY Come A Liftle Closer 29 1
J. D'NEAL/C. UNDERWDDD Does He Love You 28 14

TRISHA YEARWOOD Georgia Rain 27 15
BLAKE SHELTON Nobody But Me a2 1
BON JOVI & SUGARLAND Have ANiceDay 27 0
KEITH URBAN Better Lite 277 0
NICKEL CREEK When In Rome 20 24
WILLIE NELSDN The Harder They Come 20 1
LITTLE BIG TOWN Boondocks 19 14

ALAN JACKSON The Talkin® Song Repair Blues 17 14
LEANN RIMES Probably Wouldn't Bg This Way 16 26
Airplay as monitored by Mediabese 24/7
between Sept. 5-11.

GREAT AMERICAN COUNTRY -
38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

ADDS

DEIRKS BENTLEY Come A Little Closer
ELIZABETH CDOK Before | Go That Far

GEORGE JONES ¥ DOLLY PARTON The Biues Man
LITTLE BIG TOWN Boondocks

TOBY KEITH As Good As | Once Was

GARY ALLAN Best | Ever Had

GRETCHEN WILSON All Jacked Up

SARA EVANS A Real Fine Place To Start

BRAD PAISLEY Alcohol

BILLY CURRINGTON Must Be Ooin’ Somethin’ Right
CRAIG MORGAN Redneck Yacht Club

TRISHA YEARWODD Georgia Rain

BROOKS & DUNN Play Something Country

JOSH GRACIN Stay With Me (Brass Bed)

ERIKA JO | Break Things

RAY SCOTT My Kind Of Music

SUGARLAND Something More

BLAKE SHELTON Goodbye Time

MONTGDMERY GENTRY Something To Be Proud Of
LEANN RIMES Probably Wouldn't Be This Way
BILLY GILMAN Hey Littie Suzie

JASON ALDEAN Hicktown

COWBDY TROY It You Don't Wanna Love Me

Information current as of Sept 16.

PRIISIAR

CONCERT PULSE
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Avg. Gross

Pos. Artist {in 000s}
1 NEIL DIAMDND 1619.9
2 DAVE MATTHEWS BAND 14149
3 KENNY CHESNEY 11343
4 ANGER MANAGEMENT TOUR 952.1
5 DZZFEST 8913
& TOM PETTY & THE HEARTBREAKERS 6255
7 JAMES TAYLOR 564.4
8 DESTINY'S CHILD 509.1
9 BRUCE SPRINGSTEEN 4446
10 AMERICAN 100LS LIVE 4300
11 VANS WARPED TOUR 4205
12 RASCAL FLATTS 4125
13 SANTANA 4106
14 STEVIE NICKS / DON HENLEY 367.2
15 CHICAGO/EARTH, WIND & FIRE 3595

AMONG THIS WEEK'S NEW TOURS:
ALTERNATE ROUTES
BLUES TRAVELER
GEORGE CLINTON & PARLIAMENT / f UNKADELIC
JUDY COLLINS
TWELVE GIRLS BAND
The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters'
On-Line Lis 800-344-7383;

Californiag 209-271-7900.

TELEVISION

Tube Tops
INXS choose a new lead
singer out of the final three con-
testants as CBS airs the finale of
Rock Star: INXS (Tuesday, Sept.
20, 10pm ET/PT).
Friday, 9/16

» Lonestar, The View (ABC,
check local listings for time).

» Keane, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

e Institute, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

* Blues Traveler, Jimmy
Kimmel Live (ABC, check local
listings for time).

* The New Pornographers,
Late Night With Conan O'Brien
{NBC, check local listings for
time).

* Augustana, Late Late Show
With Craig Ferguson (CBS,
check local listings for time).

* The Donnas, Last Call With
Carson Daly (NBC, check local
listings for time).

* The Bacon Brothers, The
Tony Danza Show (check local

L listings for time and channel).

Saturday, 917

» Ludacris featuring Sum 41,
Saturday Night Live (NBC,

11:30pm ET/PT).
Monday, 919
* B.B. King, Jay Leno.

» Damian Marley, Jimmy Kim-

mel.

* The Redwalls, Conan O'Bri-

en.
Tuesday, 8/20
* Bloc Party, Jay Leno.

* Blood Brothers, Jimmy Kim-

mel.
» Kasabian, Carson Daly.
Wednesday, 9/21

* Trisha Yearwood, Jay Leno.
* Backstreet Boys, Jimmy

Kimmel.

¢ |ce-T and Steve Winwood,

Conan O'Brien.

* The Bravery, Carson Daly.

Thursday, 9/22
* Bon Jovi, Jay Leno.

Bon Jovi

* Sheryl Crow, David Letter-

man.

— Julie Gidlow

/

(- . . —)
The iTunes Music Stor_e _Top_l_O__

| 7. WEEZER Beverly Hills
! 8.GORILLAZ Feel Good Inc.

9. BLACK EYED PEAS Don't Lie
10. PUSSYCAT DOLLS #/BUSTA RHYMES Don't Cha

Apple’s iTunes Music Store is the leading digital-music service in
| the U.S., offering a catalog of more than 1 million songs from all four
maijor label groups and hundreds of independents. Here's a
r snapshot of the top-selling downloads on Tuesday, Sept. 13, 2005.

1. KANYE WEST t/JAMIE FOXX Gold Digger
2. BLACK EYED PEAS My Humps
{ 3. 50 CENT {/MOBB DEEP Outta Control
| 4. GREEN DAY Wake Me Up When September Ends
I | 5. FALL OUT BOY Sugar, We're Goin' Down
| 6. ASHLEE SIMPSON Boyfriend

Top 10 Albums

1. DAVID GRAY Live In Slow Motion

2. KANYE WEST Late Registration

3. SWITCHFOOT Nothing Is Sound

4. DEATH CAB FOR CUTIE Pians

5. ROLLING STONES A Bigger Bang

6. SARA McLACHLAN Bioom (remix album)
7. BLACK EYED PEAS Monkey Business

8. SIGUR ROS Takk
9. GREEN DAY American Idiot
10. COLDPLAY X& Y
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A&R WORLDWIDE

SAT BISLA

FatFanrworawide o

From The Land
Down Under

The latest from Avstralia and beyond

By Jennifer Wilson

\ccasionally in this space we run an overview of the happenings
J. . ] . il

“_/in the creative-services sector, music and media in the
Australasian market from our friend Jennifer Wilson, Editor of

leading Australian music-industry publication The Music Net-
work. In addition, this week we have a rundown of some of the
latest developments in the A&R community around the world.

The Word From Down Under

The Commercial Radio Australia confer-
ence, set for Sydney on Oct. 14, is shaping up
to be the best CRA yet.
Among the special guests
confirmed so far are icon-
ic Australian entertainer
Barry Humphries and DJ
Jono Coleman, from Lon-
don’s LBC 97.3 FM and,
currently, Heart 106.2.
Nominees for the Com-
mercial Radio Awards
were announced on July
26, and the awards will be presented on Oct.
15, with the New Artist to Radio Showcase
also part of the event.

As Australia’s country music empire con-
tinues to grow, so too does U.S. interest in Aus-
tralian artists. Golden Guitar winner Jedd
Hughes (who now lives in Nashville) was
long ago handpicked by Patty Loveless as her
touring guitarist, and he’s out on the road with
her now, having just released his solo debut,
Transcontinental, in the U.S.

Meanwhile, Catherine Britt in late August
released “Where We Both Say Goodbye,” a
duet with Elton John. The single has generat-
ed a lot of buzz and currently sits at No. 36 on
the R&R Country chart.

Late last month the Australian Federal
Court found Stephen Cooper, the man behind
www.np3sdfree.net, guilty of infringement for
linking to pirate music sites, and his Internet
service provider, Comcen, was found guilty of
hosting an infringer. Meanwhile, the case con-
tinues against ISP Swiftel, which has been
accused by record companies of copyright in-
fringement through two Bit Torrent file-shar-
ing servers and a website.

AC/DC continue to impress with their DVD
release The Family Jewels, which topped charts
intheU.S., UK, Austriaand Italy before it even
hit stands in Australia. Not surprisingly, the
DVD debuted on the ARIA Music DVD Chart
soon after its release and is now sitting pretty
on five-times-platinum sales.

Destra Music and Legion Interactive did
their part to advance Australia’s digital-mu-

30 ® Radio & Records September 16, 2005

Jennifer Wilson

sic development by partnering for a deal on a
billing method involving short-messaging ser-
vice. The mobile phone-based payment sys-
tem will allow users without credit cards to
use SMS to purchase ringtones and wallpaper,
along with Destra’s current music catalog.
Legion also signed a major mobile-content
licensing agreement with Universal Music
Australia that will see the label’s roster be-
come available as True Tone downloads at
www.blueskyfrog.com.au.

Late last month the
Australian Federal
Court found Stephen
Cooper, the man behind
www.mps4free.net,
guilty of infringement
for linking to pirate
music sites.

Sydney’s SuperDome has been named
the No. 1 revenue venue in the world by
U.S. company Venues Today, topping New
York’s Madison Square Garden by almost
U.S. $3 million. Additionally, Pollstar Mag-
azine reported that the SuperDome reached
No. 5 on its list of the top 100 indoor arenas
for ticket sales. Other Australian venues to
make the top 100 included Melbourne’s Rod
Laver Arena (No. 25) and Brisbane’s Enter-
tainment Centre (No. 38).

Byron Cooke, co-host of Triple M's The
Shebang, has moved to Los Angeles to mar-
ry his American partner. He will continue
to host Triple M's Friday-night Import/Ex-
port show.

FMR New Zealand Managing Director
Mark Ashbridge has jumped the Tasman to

A&R Update

« Popkomm, one of the world’s most influential music trade fairs, was
set to be held at the Messe Berlin from Sept. 14-16. The annual event
attracts top executives in A&R, publishing, management and new media,
along with other influential execs who are keen to develop new relation-
ships and business opportunities throughout Europe and the world.
Hundreds of artists, signed and unsigned, will showcase during the three-
day event. For more information, visit www.popkomm.de.

+ Fiery unsigned act El Camino have been selected to perform at the
high-profile Best of British night at the British Embassy in Berlin during
Popkomm. The event is being coordinated by EI Camino manager Phil
Hardy, AIM and the British Trade Ministry. The hotly tipped band is one of
just a handful of acts chosen to perform at the showcase. El Camino's
debut album was produced by Mark Taylor.

= Safta Jaffery and Dennis Smith of Taste Media Ltd. have soid the

| company to Warner Music for an undisclosed sum. Taste Media signed,

discovered and managed Muse in 1998 and helped develop the band'’s
formidable career. As a result of the acquisition, Muse will be releasing all
future recordings worldwide through Warner Music U.K. Muse's first three
studio albums, released through Taste Media, have all gone platinum or
gold in major territories throughout the world.

* Playground Music Scandinavia marketing executive Kai Lofthus and
head of promotion Elin Rekdal parted company with the Scandinavian
independent’s Norwegian division. Jan Krogh will continue as the Oslo

unit’s sole marketing and promotion person. Stockholm-based Play-
ground is home to Finnish rock act The Rasmus, Sweden’s CDOASS and

Strip Music and Norwegian acts Ricochets and Draumir.

Lofthus has already launched an integrated label, management and
marketing firm under the working name Mr. Lofthus, and he is expected
to work with Playground on a project-by-project basis.

= Veteran producer Barrett Jones (Nirvana, Foo Fighters, Evermore) has
agreed to produce the debut album for New Zealand act The Have. Jones

| will fly to NZ in January 2006 to begin work on the full-length.

* BBC Radio One music exec Sarita Jagpal has accepted the role of
interim Editor/Music Policy at the highly influential U.K. national station.
Jagpal will remain in the role until a permanent decision is made on who
will fill the shoes of Alex Jones-Donelly, who recently exited to become Sr.
VP/A&R at EMI Music Publishing in London.

= Napster Director/U.K. & International Programming Jeff Smith has
appointed lan Greaves Music Manager at the online giant's London
office. Greaves has held music positions at Sky’s music TV channels,
Music Choice and SBN, all in the U.K.

= The Gregg Donovan-managed Airbourne are creating strong A&R
interest in their native Australia and abroad. In fact, the four-piece have
been in the midst of a bidding war Down Under and have received offers
from outside Australia, including the U.S. Airbourne have confirmed
agency deals with a number of big names, including CAA, Premier and
Heiter Skelter. The band'’s U.S. attorney is Craig Averill. Check out Air-
bourne’s short EPK at www.step2management.com/epk, and reach
Donovan at greggdonovan@ozemail.com.au.

[0 = T TETRT R
join Warner Music/Australia’s team as VP/
Marketing & Promotions.

Buzzing Australasian Acts

The Veronicas: Thebuzz keeps building for
Queensland-bor, U.S.-based identical twins
The Veronicas. Their radio-friendly blend of
Michelle Branch- and Avril Lavigne-style pop
has earned them a deal with Sire Records and
attracted songwriters from the camps of Ma-
donna, Britney Spears and Kelly Clarkson.
Locally, The Veronicas'’ first single, “4ever,” is
currently in the top 30 on the national Hot 100
airplay chart.

Intercooler: During July and August, 3.6
million people in the U.S. heard the sounds
of Intercooler when two of the band's tracks
were featured on Lifetime Television’s Beach
Girls. Intercooler have also gained airplay on

wwwW americanradiohistorv com

U.S. radio, including on Alternative KDLD/
Los Angeles and WOR Radio Network’s syn-
dicated Joey Reynolds Show.

Wolfmother: After setting the live circuiton
fire for the past 12 months on the back of just
one EP, Wolfmother have packed their bags
for L.A. to record their much-anticipated de-
butalbum with Dave Sardy (Marilyn Manson,
Red Hot Chili Peppers).

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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CLASSIC ROCK

ADAM JACOBSON

ajacobson@radioandrecords.com

Respect The Listener

Bonneville/Chicago 'drives’ sophisticated crowd

é'n late July, Patty Martin was promoted from Program Manager

Z._to PD of Bonneville’s Classic Rock WDRV (The Drive)/Chi-
cago, which simulcasts on WWDV/Zion, IL. Martin joined the
station in April 2001, when The Drive launched, and this is her
first PD gig after more than 20 years in radio.

Martin still works closely with the Drive’s
chief architect, Bonneville National Program-
ming Director/Music Greg Solk, but it’s she who
is at the helm of what has become the Windy
City’s first choice for rock music on the radio.

Stability & Consistency

In the spring Arbitrons WDRV & WWDV
combined to give The Drive a 3.3 share 12+ in
the ultra-competitive Chicago market. In the
most recent Arbitrends The Drive finished ahead
ot AC WLIT, Hot AC WTMX, Adult Hits WIMK,
Classic Rock clustermate WLUP and gold-based
AC WILV.

Martin says the sta-
tion got where it is by
doing today what it set
out to do four years ago.
“If you look at four-book
averages, we're remark-
ably consistent,” she
says. “Every quarter we
really concentrate on
those four-book averag-
es, and they’ve been
great.

“The age of the average listener hasn't really
fluctuated for years. That's what we're looking for.
When we're in a market with long-term players

Patty Martin

in it, we need some consistency, and that is what
makes The Drive fit for success.”

Martin is aiso quick to credit The Drive’s cur-
rent performance to Solk’s vision, saying, “He’s
responsible for the concept of the format.” Un-
like many testosterone-stoked Classic Rockers
that feature a “Babe of the Day,” The Drive
blends "60s and '70s classic rock hits with deep
tracks from popular albums that the station’s
core listeners grew up with.

Add to that a sophisticated on-air attitude that
respects the listener and an artist-ownership
campaign created with the help of noted consult-
ant and voiceover pro Nick Michacls, and The
Drivestrikes chord with Chicagoans in the heart
of the 25-34 demo, women included.

"I give Bonneville a lot of credit for having
the guts to go forward with an unproven format
on a $165 million property,” Martin says of The
Drive, which had been Classical WNIB prior to
Bonneville’s acquisition of WDRV & WWDV.
“Greg saw a hole for this kind of music, and The
Drive is a station that puts the music first. We
signed it on with the music as the star.”

Trust The Audience

In between the songs the air personalities on
The Drive “sound like humans and keep their
wraps short,” Martin says. She continues,

“When the hosts say something, it's going to be
something that really means something and con-
nects for the 40-46-year-old.

“Ad6-year-old gets irritated by all of the input
in his day. There is so much clutter and so many
unsolicited messages everywhere. We've de-
signed the station to be a respite from that, and
we've been able to keep that promise.”

One perceptual study recently completed by
The Drive looked at how a 35-54-year-old per-
ceives radio and whether it is important to him.
“What came back to us — and this would be
totally different for a 25-year-old — is that to this
day those listeners get most of their music from
the radio,” Martin says.

“That’s the reason we emphasize our emo-
tional connection with our listeners. That's why
we do musical features like our Thursday Artist
Portrait and air vignettes with stories about the
artists. Those things connect with the listener.

“When you're dealing with satellite and all of
these universal things, it comes down to having
the right thing on the air and connecting to the
listener. We found people who genuinely love
the music and make the connection.”

Team Effort

Martin was MD of Triple A WXRT/Chicago
for eight years, and that influences what she does
with The Drive. “I definitely come from the Tri-
ple A world,” she says. “Doing good segues
matters to me. [ put a lot of time and effort into
making the station sound good.”

Many people behind the scenes assist her in
making The Drive what it is. Michaels’ contribu-
tion is immeasurable, according to Martin. “He has
suchgreatideas,” she says. “And his presentation,
the way he does what he does. We air The Deep
End, his program that focuses on deep tracks.”

Theshow airs Saturdays from 10pm-midnight
and dominates its time slot. “Locals think it's
done in-house,” Martin says. “People don’t seem
to get that it's a canned show, which is great.”

Michaels also works with Tom Couch, The
Drive’s Director/Creative Services. “He writes
the bulk of the stuff that Nick does, and they
work together on producing stuff,” says Martin.
The third member of The Drive’s creative team
is Matt Bisbee

While music is the focus at The Drive, great
air talent is key to the overall listener experience.
Downes, a veteran personality, has been with
The Drive since its launch. “He has a very com-

fortable delivery and is an ideal guy for morn-
ings,” Martin says.

“Wedoan ‘all about the music’ moming show
with no bits and no goofy stuff. Kathy Voltmer
interacts with Steve and delivers the news but
is not a sidekick. She brings in something that’s
of value.”

Popular Chicago air talent Bob Stroud is in
middays, and his show Rock ‘" Roll Roots airs
from 9am-noon on Sundays. “He’s always been
known as one of Chicago’s most renowned mu-
sicologists,” Martin says.

In afternoons is Phil Manicki, whom Martin
describes as “your pal at the corner bar.” Night-
timer Christine Moran has what Martin calls “a
"70s progressive-chick attitude.” She continues,
“She has a delightful presence and weaves it
around the music she plays. It’s a perfect com-
plement to our music.”

Ovemighter Greg Easterling “talks about things
with such a sense of knowledge,” while market
veteran Carly Leonardo has attracted a loyal fol-
lowing with her Sunday-morning Acoustic Sunrise.

Organic Growth

One could argue that The Drive saw a ratings
bump from the demise of Oldies at W]MK /Chi-
cago, now Adult Hits as “104.3 Jack FM,” but
most of The Drive’s growth came before Jack hit
the airwaves in early June.

Perhaps that’s because The Drive weaves in
songs that many programmers wouldn’t play on
aClassic Rocker and instead place on their AC or
Oidies stations. "’Still The One’ by Orleans is
something that tests really well,” Martin says. “We
put in a lot of stuff that, as long as it’s positioned
well, will blend well and sound really cool.”

Does a Classic Rocker designed like The Drive
have the potential to take away from AC? “Prob-
ably,” Martin says. “We'll play The Who's ‘The
Real Me’ into Elton John’s "Levon.” From a seg-
ue standpoint, that’s fabulous.

“Your typical AC listener probably left when
she got to The Who, but old Elton is very much
in our wheelhouse with such songs as ‘Mona
Lisa and Mad Hatters’ and ‘Harmony.’ There’s
a rich catalog of music to choose from there.

“As a woman who grew up listening to all of
this, | don’t need that whole T&A attitude found
atsome Classic Rockers. I like the music, but that
sort of stuff is so juvenile for me as a 46-year-
old woman who likes Led Zeppelin and wants
to hear good music.”

Irade In Your

Old Barter.

wwWw americanradiohistorv com

Let us help you turn

your time into money.

Visit apradio.com to

learn more.

Radio News
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COMPILED & WITH AN INTRODUCTION BY

KEVIN F. CARTER

(THE “F” STANDS FOR FINE EATING!)

Due to the success of and positive reaction to 2004's Special thanaks, as always, to my resident Evil Minion, Keith Berman,

“What’s Cookin’ for Fall” special issue, | decided tc re-
turn to that theme and shamelessly milk the crap out of it
again in 2005. There is something revealing
about a person’s favorite recipes, and | find
that very intriguing. Except in my case:
You should attempt the infamous Tater
Tot Casserole thal follows at your own
risk and only with a doctor’s note.

for doing most of the heavy lifting while | was ensconced in the gleam-
! ing R&R test kitchen, trying to re-create some of these recipes. My
quadruple bypass is scheduled for next Thursday.
Now, in keeping with the spirit of 1his spe-
cial, please accept my contribution, the afore-
mentioned Tater Tot Casserole. While it may
not be as complex, nuanced and upscale
as the other recipes submitted for this spe-
Trust me, this cne makes last year’s cial, it holds a special place in our hearts
“Cheesy Whoop-Ass,” submitted by Bowl-
ing For Soup, seem positively Atkins-esque.

as a personal favorite of R&R's staff of
hooligans and t1e Los Angeles chapter of

By the way, BFS make a triumphant return in the Napoleon Dynamite fan club. Zat slowly,

2005 with a delizious culinary tribute to and try to breathe normally.

Spaceballs that the/'ve dubbed “Use Your Schwartz

Texas Brisket.” Tater Tot Casserole

Also, at no extra charge, on the following pages you'll Ingredients:

discover tasty delights from the kitchens of Joe and Camile One 32 ounce package frozen tater tots

Riccitelli; Felicia Swerling-Suslow (accompanied by the One 16 ounce container sour cream

cutest damn picture of her new son, Brenden); Ryan One cup shredded cheddar cheese

Cabrera; Dave and Kim Reynolds; Akon; 3 Doors One 10.75 ounce can condensed
Down; John "The Horse” McMann; Liz Phair; Gavin

DeGraw; The All-American Rejects; Joy Williams; Look-

cream of mushrcom soup
One six ounce can French-fried onions

out Mountain, TN’s resident gourmet, Skip Bishop; and Preparation:

2005 American Idol winner Carrie Underwood. Preheat oven to 350 degrees. Grease a 9x13-inch

PS.: | didn’t think our scary and talented design duo, oaking dish. Arrange tater tots in the dish. In a mixing

Gary van der Steur and Tim Kummerow, could top last bowl, combine the sour cream, cheese and mushroom

year’s hilarious Chef Boyardee tribute, but they've come ! soup. Pour this mixture over the tater tots. Sprinkle
Qur friend Napoleon says

pretty damn close this vear, and for that I'm grateful. | S i T alags il

the onions over tha top of the casserole. Bake for 45-
can almost smell the chicken grease from here. 60 minutes. Feeds six dry-heaving adults.
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> WHAT'S
COOKIN'

Gavin DeGraw’s Fallshurg Pumpkin Bread

Ingredients:

Three cups sugar 3 1/2 cups flour One teaspoon cinnamon
One cup salad oil Two teaspoons baking soda 1/2 teaspoon allspice
Four eggs Two teaspoons salt 1/2 teaspoon cloves
One cup canned pumpkin One teaspoon nutmeg One cup raisins

2/3 cup water

Preparation:

1. Cr2am sugar and oil together. 5. Pour into two greased and floured pans.
2. Add eggs and pumpkin. Mix well. 6. Bake at 350 degrees for 1 1/2 hours or until dene.
3. Sift together dry ingredients. 7. Let stand for 40 minutes.
4. Add dry ingredients to pumpkin mixture, alternating with 8. Remove from pan and cool. Makes two loaves.
water and raisins. Make sure to “Follow Through” with the directions and enjoy!

({d]
Joy Williams’ Caribou Swedish Meathalls

ingredients: For frying:

Meatballs: 3/4 cups butter

Two large potatoes, shredded 3/4 cups water

Three pounds ground caribou (or venison) Sauce:

Two medium onions, chopped 3/4 cups butter

2 1/4 teaspoon salt 12 tablespoons flour
Three dashes fresh ground pepper 7 1/2 cups beef broth

Six eggs Six cups sour cream

3/4 cups half-and-half Three tablespoons dill seed

Preparation:

Combine meatball ingredients and shape into walnut-sized balls. Brown meatballs slowly in butter in large skillet, turning
carefully (or place on cookie sheets in 350-degree oven until browned, turning every 15 minutes to brown evenly). Put meat-
balls in large saucepan and add water. Cover and simmer for 20 minutes or until cooked through. Place meatballs in one layer
in several large casserole dishes.

For the sauce, stir the flour and butter together in a heavy frying pan until golden to make roux. Add beef broth and simmer
until thick. Reduce heat and add sour crean: and dill seed, stirring well.

Pour gravy over mzatballs in casserole dishes. Cook uncovered in 350-degree oven for 45 minutes. Serve with lingonberries
on the side. Delicious, non-gamey flavor. Serves eight to 10.
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NEWAND IMPROVED RECIPES!

o WHAT'S
COOKIN’

RECIPE #3
Brad Arnold’s Low-Carb Wrap

(Submitted by 3 Doors Clown’s Brad Arnold)

Ingredients:
One low-carb wrap tortilla One teaspoon of your favorite hot sauce
Two slices Swiss cheese Mrs. Dash, salt and peaper

Four slices Cajun roast beef One spinach salad with balsamic vinegar
One tablespoon ketchup

Preparation: RECORDS

Nuke everything but the salad for 45 seconds. Add the salad and more salt and pepper and Mrs. Dash. Roll and eat.

RECIPE #4
Kaci Brown's Breaded Chicken

Ingredients:

Raw chicken breasts or strips (| prefer strips; they get crunchier) smothered with ranch
dressing and coated with ltalian breadcrumbs

Salt and pepper (optional)

<
o
o
—— e — e e o . . —— — — —— — ——— —— . —— —
= RECORDS
= s o)

Preparation: 14C000s 4 Penaram sy

Cooked uncovered at 350 degrees for 30-40 minutes. Easy, but unbelievable!
Kaci Brown

RECIPE #5

Skip Bishop’s Lookout Mountain Charcoaled
Rosemary Lamb Chops

This is a signature recipe at the Casa Bishop Café. An insider tip: Very good fresh New
Zealand lamb chops are available at Sam’s Club. They tend fo run small, but, heck, at that
price, buy more and eat many.

Ingreciients:

12 lamb chops, one to 1 1/2 inches  Three cloves garlic

| thick Two cups freshly brewed French roast coffee
Skio Bish d his kid 1/2 cup olive 9il Two cups red wine
ip Bishop and his kids,
Bernadette and Miles ’ 15 rosemary branches One tablespoon sugar X)
— ol A . T - T T 7 PROVIDENT
Preparation: MUSIC GROLP

At least four hours prior o cooking, marinate the lamb in the olive oil, chopped garlic and three tabiespoons of finely chopped
rosemary. Soak the rest of the rosemary branches for 30 minutes before cooking. Begin reducing the coffee, wine and sugar ovar
‘fow heat in a saucepan until it has a slightly thick consistency.

Just before putting the lamb over the coals, place half of the wet rosemary directly on the coals to create herb smoke and close the
grill. Put the lamb on and cook for four minutes. Open the grill, place the rest of the wet rosemary on the coals, cnd turn the lamb

" over for four more minutes of cooking. Drizzle the coffee-and-red-wine reduction over the lamb and salt and pepper to taste.

www americanradiohistorv com
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Flea’s Fondue Cajun Meathalls

(Submitted by Felicia Swerling-Suslow)

Ingredients:

One tablespoon oil One small egg, beaten

One onion, finely chopped Grated rind of half a lemon

One teaspoon coriander seeds 1/4 teaspoon chili powder

1/2 teaspcon cardamom seeds Two tablespoons chopped fresh cilantro
One pound ground steak Salt and freshly ground pepper

0 warner| music | groLp
Preparation:

Heat oil in pan. Add onion and cook for 10 minutes, until soft. Set aside to cool. In a small, heavy saucepan, dry fry coriander

Bresden Artur Swal
R e One cup fresh breadcrumbs Qil for cooking

and carcamom se=ds for a few minutes until golden, then crush using a pestle. In a bowl, mix together the onion, ground meat,
crushed spices, brzadcrumbs, egg, lemon rind, chili powder, cilantro and salt and pepper until thoroughly combined.
Form mixture irto ‘~alnut-sized aalls. Arrange on serving plates and chill until required. Heat oil in a fondue pot. Spear the

meatbal s and cock for three to four minutes. Serve with chili tomato sauce, pita bread and shredded lettuce

RECIPE #7
Po’ Boy Shit On A Shingle

(Submitted by All-American Rejects lead singer Tyson Ritter)

Ingredients:
1/2 pound hamburger meat One teaspoon pepper
Bread Two cups whole milk

One can ranch-style beans Thre= tablespoons self-rising flour

One teaspoon salt

Q@

|

RECOSDS

INTERSCOPE

Preparation:
Shape two hambwurger patties ard fry until desired doneness. Remove hamburgers from pan and dump out all except two
tablespocns of hamburger grease. Add the flour to the pan and cook until golden brown. Add milk and stir constantly, or gravy
will burn. Add salt and cook on low uniil the gravy is a little thicker than cream.
Let the gravy stand “or five minutes. Toast two slices of bread and heat the beans in the microwave. Lay a slice of foast on a
paper plate and place one hamburger patty on top of it. Pour gravy on the patty. Smotner in gravy for most satisfaction. Serve
beans on the side. They make “or a great palate cleanser in between bites of this delicious dish. Garnish with parsley to impress

the friends!
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O THE RALIO AT
SIRIUS HITS
WXKS KBKS WPLZ
KDNI  WPRO WNCI
WNOU  WEKS  WXXL
WQZQ  WKSS CKEY
KRQ | KIZS WIKF
WERZ ~ WAEV  WSIX
WSTW  WHKP KLAL
WNTQ  WYKS  WSSX
LANY LIORE!

45,000 video plays last week
LTV News: You Hsar It Tirst!
“Presh Crop 1Ior November

Fro' .
Check out The Veronicas’

_: new tune “4-ever”
1eatured on AQL Breakers!

g AOL Keyword: Breakers
International nghllghts include:

#4 commercial single in australia - Gold

Top 15 national airplay radio hit

42 most played video on Channel V (#1 musical TV channel)

37"V - strong rotation

4 Warner wusis Oroup Gozpany.

theveronicas.com

Produced b, u b “
v w8x uartin/Luiasz “_r. Luxe” Gottwald

‘, 3 wanagement: _avid conenberg, william _erelia ior ~aS Conmunications, Ltd.

Q2005 3ire Recoxds,

and andrew Kiippel Production.
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NEwano)ImproveD Recipes! i

COOKIN’
*4FALL
RECIPE #8
John ‘The Horse’ McMann’s Mad Eight-Alarm Chili

Ingredients:

Two pounds ground sirloin Two cans red kidne’ beans
One green pepper, seeded Small handful fresh cilantro; chopped
One red pepper, seeded Three i1ablespoons chili powder
Three jalapefio peppers, seeded 1/2 teaspoon ground cumin
One large white onion Three to four teaspoons salt
Two garlic cloves, chopped Black pepper to taste

John 'The Horse’ 1/2 cup white wine Small container soLr cream

McMann One 28-ounce zan of whole tomatoes Package of shredded cheddar cheese

One 14-ounce can of Hunts plain fomato sauce  Small red onion, diced

e e e e e e e e e e e e e e TLANTIC
Preparation: ‘ .

1. Sauté onion and gar : tor five minutes on medium until not quite beginning to brown.

2. Add sirloin and cook ntil browned.

3. Add half the salt and pepper and stir.

4. Add the peppers and jakapenos, along with the white wine, and reduce until liquid is nearly gone.

5. Add tomatoes, tomat: sauce, kicney beans, cumin, chili powder, cilantro and the remaining salt and pepper and simmer for
30 minutes.

6. Taste it and add spice and salt to taste
7. Serve with shredded c1eese, a faw red cnions and a dollop of sour cream on top.
8. Send me a check for the best chili you've ever had.

RECIPE #9

Joe & Camile Riccitelli’s Rigatoni With
Broccoli Raube & Turkey Sausage

Ingredients:

One bunch broccoli rabe One box rigatoni

One package ltalian-style chicken or One eight-aunce can chicken broth
turkey sausage (five to six large links) Five garlic cloves, minced

Preparation:
Boil pasta according to directions on box — do not overcook. Trim broccoli rabe and blanch in boiling water for one
minute. Remove and rinse under cold water.
Put five tablespoons of olive oil and garlic into a large pan. Cook until garlic is browned. Add the sausage. When
sausage is cooked, cut into chunks and add broccoli rabe and chicken broth. Cook for approximately five minutes or until
mixture is hot. Add to ccoked pasta. Serve with grated cheese.

www americantadiohistorv com
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FERTURING
FAT JOE s AMERIE

Photo: Steven Kiein

WHYI, KRBE, WWWQ, KSLZ, KZHT, WIHT, KZZU, WKFS and more...

FROM THE FORTHCOMING ALBUM L/FE IN STORES TUESDAY, OCTOBER 11TH.

Praduced by Scott Storch for Tuff Jew Productions / Hustla Foundation, Inc
“Golurbia” and = Reg. U.S. Vocal Production & Arrangements by Sean Garrett for the Practice Team Dot S www.rickymartin.com
(’ Pat. & I'm. Off. viarca Regisirada Fat Joe appears courtesy of Atlantic Recording Corporation www.rickymartinmusic.com
2005 SONY EMG MUSIC ENTERTAINMENT Amerie appears courtesy of Ricicraft / Sony Urban Music / Columbia Records wwiw.columbiarecords.com
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_theall-american reject
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L
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KBKS/SEATTLE: #5 RESEARCH OVERALL
“This is the Real Deal!” — Marcus D, KBKS

Top 10 Phones @
KBKS KMXV WPRO KDND KSMB KRQQ
WPXY WLAN WSTW WIXX KSME XM

New: WKSE Buffalo
Move Along CD Gold Sales up 23% this week

Produced by Howard Benson Mixed by Chris Lord-Alge 47 2\ H ©
@ 2285 Interscope Records. Al rights reserved. bTak 4 ;
www.interscope.com  www.theall-americanrejects.com e <%
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INEW/AND]IMPROVED,

CHR
POP

Carrie Underwood’s Chocolate Gravy & Biscuits

Ingredients: Preparation:

1/2 cup butter (not margarine) 1. Melt the butter over medium low heat. |
1/4 cup flour 2. Add flour and zocoa to butter and stir until slightly
Four tablespoons cocoa thickened.
1/2 cup sugar 3. Slowly add milk, stirring constantly.
Two cups milk 4. Add sugar and salt. ﬁi
One pinch salt 5. Continue to stir over medium heat for about 2-3 %’

minutes until thickened.

Carrie Underwead 6. Serve over hot biscuits. @
Makes eight to 10 servings.
records 1 MUSC 6300P

Scot Finck’s Recipe For Goodness
{Submitted by Hollywood Records VP/Promotion Scot Finck)

5
é In honor of one of my favorite places on earth, my recipe this time isnt necessarily about |
: what | cook as much as what | love to eat. It's what J'll call my recipe for good times and good '}
" livin’. Talkin’ ‘bout N’awlins food, people! From Commander’s Palace to Emeril’s to etouffe ||
= 1|
= and the ubiquitous beignets, my thoughts are with the city | love and the food we all love to |
eat there. HOLLYWOOD
RECORDS
B RN B - 4
* * * :
Ryan Cabrera’s Guitar-Pickin’, ,_
] ° [ ) L ] v
Finger-Lickin’-Good Hot Wings 4
g
Ingredients:
Three pounds chicken wings/drumsticks One bunch celery chopped in three- to four-inch
Vegetable oil for frying pieces ]
Two sticks Land o’ Lakes butter One cup Marie’s Super Blue Cheese dressing :}
Eight ounces Tabasco sauce TLANTIC :!
Preparation:

Fry the chicken until golden brown and pat dry with paper towels. Melt the butter and combine thoroughly with Tabasco
sauce. Cover the chicken with this mixture. Serve with celery and blue cheese.

September 16, 2005 Radio & Records ® 43
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ENEW/ANDIIMEROVEDIRECIPES!)

“WHAT’S
COOKIN'
#4FALLD

. RECIPE #13 =

]

Marbled-Chocolate Banana Bread

(Submitted by Dave & Kim Reynolds)
Ingredients:

Two cups all-purpose flour 1 1/2 cups mashed ripe banana (about three bananas)

3/4 teaspoon baking soda 1/2 cup egg substitute

1/2 teaspoon salt 1/3 cup plain lowfat yogurt

One cup sugar 1/2 cup semisweet chocolate chips

1/4 cup butter, softened Cooking spray

RECORDS

1. Preheat oven to 350 degrees.

i
E
2
% Preparation

2. Lightly spoon flour into dry measuring cup and level with a knife. Combine the flour, baking soda and salt, stirring with a whisk.

W 3. Place sugar and butter in a iarge bowi. Beat with a mix=r at medium speed until well blended (about one minute). Add
| banana, egg substitute and yogurt. Beat until biended. Add flour mixture. Beat at low speed just until moist.
I' 4. Place chocolate chips in a medium microwave-safe bowl and microwave on high for one minute or until almost meited,
f;‘ stirring until smooth. Cool slightly.

5. Add one cup batter to chocolate, stirring until well combined. Spoon chocolate batter alternately with plain batter into an
8 1/2 x 4 1/2-inch loaf pan coated with cooking spray. Swirl batters together using a knife.

6. Bake at 350 degrees for one hour and 15 minutes or until a wooden pick inserted in center comes out clean.

7. Cool 10 minutes in pan on a wire rack. Remove from pan. Cool completely on wire rack.

Chocolate and bananas are a natural pair. Toast and top with a spoonful of peanut butter for breakfast.

Yield: One loaf, 16 slices (serving size: one slice)

: ' RECIPE #14
Akon’s Senegalese Mafe

Ingredients: 3/4 cup natural peanut butter

One chicken (3 pounds) cut intc pieces  Onpe small head green cabbage chopped into one-inch
1/2 cup peanut oil pieces
One large Spanish onion, diced Two large sweet potatoes peeled and cut into one-inch
Two plum tomatoes peeled, chopped pieces

i Four cups chicken stock Four carrots peeled and diced into large pieces

b Two tablespoons tomato paste Four turnips peeled and diced into large pieces

‘ Salt 1/2 teaspoon cayenne pepper

g' Freshly ground white pepper Chopped roasted peanuts for garnish

& Prepnr-uﬁon: | RECORDS

1. Season chicken with salt and pepper and brown in oil in a large heavy pot. Add onions and tomatoes.

2. In separate pot, heat chicken stock and whisk in tomato paste. Thin peanut butter slightly with hot liquid and add all
liquids to pot with chicken. Reduce heat and simmer 30 minutes.

3. Add vegetables and cook until chicken and vegetables are tender (approximately 45 minutes). Season to taste with salt,

cayerne and ground white pepper. Garnish with peanuts.

x

Lili ® padin 2 Darnrde Gantamhar 18 2006 www americandiohistary com
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Bowling For Soup’s I
"Use The Schwartz” Texas Brisket
Ingredients: One teaspoon cayenne pepper i
Six-pound brisket, urtrimmed The Power of the Schwartz Sauce:
The Rub: Two cups ketchup v
One tablespoon garlic salt 1/4 cup cider vinegar i
One tablespoon garlic powder 1/4 cup Worcestershire sauce
One tablespoon onicn salt 1/4 cup firmly packed brown sugar h
One tablespoon freshly ground Two tablespoons molasses 4
black pepper (coarse) Two tablespoons prepared mustard I.’IE
Two tablespoons celery seed One tablespoon Tabasco sauce '.|
Bowling For Soup Two tablespoons Liquid Smoke (mesquite)  One tablespoon of the rub I”
for that all-day-smoked taste Two teaspoons Liquid Smoke (mesquite)
Two tablespoons Worcestershire sauce 1/2 teaspoon fresh black pepper

PR O el P

i Prepuruhon
1. Rub the rub on both sides of the brisket.
2. Wrap in h=2avy aluminum foil with brisket’s fat side up.

ZOMBA LABEL GROUP 1

: 3. Keep overnight in the refrigerator (at least 12 hours).
! 4. Cook at 315 degrees for 30 minutes per pound, fat sidz up. You have to keep the fat on top!
) 5. Now make the sauce. Combine all the ingredients in scucepan and bring to a slow boil over medium heat. Reduce heat
] and simmer the sauce until it is dark and thick, about 10 to 15 minutes. Gl
' 6. Pull out the brisket and pour the sauce — 1/4 cup per six pounds — over the fat side of the brisket. Do not turn over! Keep ©
the fat up!
I" 6. Cook one hour more at 315 degrees.
7. Let the brisket sit for 20-30 minutes before slicing into half-inch slabs (against the grain). Slather half the sauce over the
slices, leave the rest for dlppmg, and watch out. This is the greatest Texas brisket you ever had!

S RECIPE #16
Liz Phair’s ChocoChunk Oatmeal Cookies

Ingredients: 1/2 cup vegetable oil |

One package (18.25 ounce) white cake mix 1/2 cup sour cream E

One package (3.4 ounce) instant 1/4 cup spring water £
butterscotch pudding mix Two teaspoons vanilla extract

2/3 cup rolled oats 1 1/4 cups chocolate chips l
— —— — . NI _r ‘ W@

Preparation:
1. Preheat oven to 325 degrees. Grease cookie sheets.

2. Stir together cake mix, instant pudding and oats. Add oil, sour cream, water and vanilla.

Liz Phair

Mix until smooth.
3. Stir in chocolate chips. Roll dough into two-inch balls and place two inches apart on the |

o a————

cookie sheets. [
4. Bake for 10-12 minutes.

— = pea——— —
= e ==

o TR et
s
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HEADED FOR
THEIR 2nd TOP 5
AT RHYTHMIC!!

RYAN CABRERBA

~ “Shine On”

“Your Body”

R&R Rhythmic: @
BDS Rhythmic: 7*

~ “Shine On” is the theme song
(1] Byan s new show “Score” which
premieres on MTV Oct. 10

#1B96
#1WLLD
#1 KDHT
Top 5 KXJM

#1 KUBE # 1 Power 96
#1 KZZA 41 WPYOD
Top 5 WPGC  Top 5 KKFR

- you get the picture. 15x at MTV and Top 10 at TRL

47- 42 /+134 at Mediabase Top 40

Major Market Spin leaders :
WKSC 16x WNOU 31x

New Top 40 statlons thls week include:

KIIS WXKS WIHT WNOU WGTZ Other teaders include:

WFLY 28x  WKXJ 18x

KKDM WVYB WHTS WSSX

Top 40: €B /+192

Top 4€ spin leaders iaclude:

WKSC 40x Top 10 Phones

WICQ 38x Top 10 Phones

WKQ! 48x Top 5 Phones

WAKS 55x Top 5 phanes

WKFS 62x Top 10 Callout Potential

Breaking At:

KZZP 46x
KHTS 39x
KZHT 37x
KSLZ 30x
Y100 24x
WIHT 21x
KHKS 20x

KRBE 20x
WSTR 18x
KBKS 14x
WAKS 21x

LGLER
WZKF 86x
WKGS 63x
WLDI 40x
KHFIl 41x

KRQQ 32x

everyt

WTMX Chicago 30x, WTSS Buffalo 26x,
KLSY Seattle 26x. WW2Z DC (+16x), WVRV St. Louis 17x

New At:

WRVQ, Waza, WABB, KCDA, KSMB, WXKB, KSAS

2005 FALL TOUR...

10/6+Ft. Lauderdale  10/17-NY City
10/7Orlando 10/18-NY City
10,8-Tampa 10/20-Buffalo
10/10-Atlanta 10/22-Montreal
10,/12-0C 10/23-Toronto
10, 14-Boston 10/25-Chicago
10, 16-Philly 10/26-Milwaukee

10/21-Minneapolis
10/29-Denver
10/31-Dallas
11/1-Austin
11/2-Tulsa

1/7-LA

11/8-SF

11/11-Vancouver
11/12-Seattle
11/13-Portland
11/15-Anaheim
11/16-San Diego
11/17-Las Vegas

GAP national print campaign breaking in... Vogue,
Vanity Fair, Jane, Marie Claire and In-store/outdoor billboards

LIZ features breaking in New York Times, New York Magazine,
W, Blender and HARP (cover)

« September 19th-Yahoo music video premiere

= September 20th - Desperete Housewives Soundtrack [n Stores
{Lz cavering RollingStone’s “Mothers Little Helper”)

* Octoter 3rd - Tonight Show with Jay Leno performance

* October 4th-New CD, Somebady's Miracle [n Stores
* October 5th- Ellen performance airs

* October 10th-iTunes originals airs

* November 20th-Charmed (WB) performance airs

WRVQ 18x
WQEN 18x
KJYO 24x
WPST 18x

KCHZ 38x
KDND 18x
WPRO 21x
WNCI 18x

New adds this week include:
WXSS WKSE WDJX WIZKF
WNOK WFBC KG101 KIZS

www._lizphair.com

KWYE 17x
KZZU 32»
KSmB 22x

WSSX 3ax

Cactol.
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CHR/POP TOP 50

September 16, 2005 "C:WEREDEI
WK W ARTIST TITLE wBELS) T kTS Aurl?y;’sﬁ‘cs VERGY T Spmows “ EHIABASE
7 0 MARIAH CAREY Shake It Off fIsiand//0JMG) 7010  +1027 587486 9 113/0 N
1 2 DK.T.Listen ToYour Heart (Robbins) 6647 364 443610 17 11500 MOS TADDEb
3 3 RIHANNA Pon De Replay /Def Jam/IDJMG) 6465 -118 486933 15 113/0 ARTIST TITLE. LABEL(S) (TF8
5 4 UFEHOUSE You And Me /Geffen/ 6251 12 496621 22 108/0 SANTANA fIMICHELLE BRANCH I'm Fesling You (Arista/MG) 29
2 5  MARIAH CAREY We Belong Together fis/and/I0/MG) 6233 -466 511859 23 11410 KANYE WEST Gold Digger Roc-A-Fella/lDJMG) 25
4 6  PUSSYCAT DOLLS fIBUSTA RHYMES Don't Cha (A&Mnterscape) 6154 244 447277 21 110j0 | ASHLEESIMPSON Boyfriend (Goffen) 2
6 7 KELLY CLARKSON Behind These Hazel Eyes (CA/AMG) 5911 259 479319 24 N1SI0 | ot et Meds ot 2
8 o MISSY ELLIOTT Lose Control {Go/d Mind/Violator/Atiantic) 5758 +90 449922 15 108/0 RICKY MARYIN flFAT JOE & AMERIE | Don't Care (Columbia) 16
9 o WEEZER Beverly Hills (Geffen/ 5742 +582 386656 15 108/0 JESSE MCCARTNEY Because You Live fHolywood) 16
13 D PAPAROACH Scars (Geffen) 4305  +100 320000 30  107)0 Bl:“L:Vf:D PEAS My “l;"ﬂs M&M/;'ijﬂ/ 14
5 NICKELBACK Photograph (Roadrunned/0JMG) 13
14 0 NATASHA BEDINGFIELD These Words /Epic/ 4214 +75 268065 18 11j0 GREEN DAY Wake Me Up When September Ends /Agprise/ 12
15 @ BLACK EYED PEAS Don’tLie /A&M/Interscope) 4198 +348 318201 7 110/0
10 13 GWENSTEFANI Cool finterscope) 3932 4408 331802 12 114/0
12 14 BOW WOW fIOMARION Let Me Hold You /Columbia) sn -386 287843 12 95/0
n 15 FAT JOE f{NELLY Get It Poppin’ {At/antic) 3848 418 270243 16 105/0
18 @ KELLY CLARKSON Because Of You (RCA/RMG) 3361 +676 276552 5 11014 Mﬂsr
17 0 CLICK FIVE Just The Girl fava/ 3200 +306 185638 12 100/3 y
26 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 3113 41202 247663 3 11112 INCREA S'ED PLA YS
19 @  GORILLAZ Feel Good Inc. Virgin/ 2888 +294 157997 11 1005 W
24 @ BLACKEYED PEAS My Humps (A&M/nterscape) 2879 +781 277007 5 G4 | O TE4ES HoREASE
27 @ FALL OUT BOY Sugar, We're Goin' Down f/sland//0JMG) 2485 +586 177589 5 91/9 GREEN DAY Wake Me Up When September Ends (Reprise)  +1202
25 @  AKON Belly Dancer Bananz} (Universal) 2233 +188 203231 10 5873 m'gm:m Assha':e '}'{0" /’m[l"”ﬁl - +‘g§:
- . y Humps Intersct +
21 Z3  BACKSTREET BOYS Just Want Y?u To Know (five/Zomba Label Group) 2186 -229 135843 9 105/0 KELLY CLARKSON Because Of You (RCA/AME) <676
22 24 FRANKIE J. How To Deal (Columbia) 2158 234 147885 18 9410 | FRANKIE J. More Than Words (Columbia) 658
23 25  GREENOAY Holiday /Reprise/ 2082 -230 121940 18 94/0 KANYE WEST Gold Digger (Roc-A-Fella/iDJMG) +589
29 €  NICKELBACK Photograph (Raadrunner/iDJMG) 2061  +507 121891 4 8613 ;JAELELZ':';?“; SW"/;’*’"?”J"‘"' Oown island0/ME) +-'5':'2‘
A everly Hilis /Ge: +!
20 27 LUDACRIS Pimpin’ Ali Over The World (Def Jam South/IDJMG) 2013 463 131665 12 89/0 NICKELBACK Photograph (AoadrunnerIBIMG) +507
28 @ 50 CENT f/MOBB DEEP Outta Control (Shad)y/Aftermathiinterscope) 1801 +154 109834 10 60/2 BOW WOW f/CIARA Like You (Columbi) +490
35 @ BOW WOW f/CIARA Like You (Columbia) 1667 +490 145084 4 70/18
40 @ FRANKIE J. More Than Words (Columbia) 1601 +654 152050 2 8422
37 @ KANYE WEST Gold Digger /Roc-A-Fella/lDJMG) 1579 +589 129761 2 78/25
kil @ PRETTY RICKY Your Body /Atlantic/ 1578 +192 105180 5 53/8
32 33 50CENT Just ALt Bit (Shady/Afrermattinterscope) 1241 55 114705 20 340 NEW & ACTIVE
33 34  PRETTY RICKY Grind With Me (Atlantic) 1124 -164 78089 20 74{0
36 35  COLDPLAY Speed Of Sound (Capitol) 1008 -98 50780 14 79D KACI BROWN Unbelievable /A&MI
34 36 BOWLING FOR SOUP Ohio... Silvertone/ive/Zomba Label Group) 985  -274 45883 11 670 :‘;‘;’L:':Vs" ':gnT’;";' ;'?"“:;’6::,; ;““" J
) oyfrien
41 @ MARCOS HERNANDEZ If You Were Mine (7V7) 979 485 92625 4 AN | o Cion ot Sttions 63, Adds 20
43 €D  GAVINDEGRAW Follow Through L/AMG/ 950  +152 41286 7 633 CHRIS BROWN {/JUELZ SANTANA Run It (ive/Zomba Label Groyp)
39 39 ROB THOMAS This Is How A Heart Breaks (Atiantic) 935 46 50099 10 400 Total Plays: 386, Total Stations: 23, Adds: 11
DAVID BANNER Play (SAC/Universall
42 @ YING YANG TWINS fIMIKE JONES Badd ITVT/ 919 +39 53800 6 3713 Total Plays: 370, Total Statons: 21, Adds: 5
a4 @ 3DOORS DOWN Here By Me (Republic/Universal) 871 +134  3MBA B A3 | oo
ys (Epic/
47 @ RYAN CABRERA Shine On (£ V.L.A/Atlantic) 761 +123 31118 3 64)8 Total Plays: 350, Total Stations: 32, Adds: 6
43 @ KEITH URBAN You'll Think Of Me (Capitol/EMC) 739 +113 43969 4 31/6 VERONICAS 4Ever /SI'IB/W{rIm BrosJ
49 @  ALL-AMERICAN REJECTS Dirty Little Secret faterscape) 703 4134 26143 5 a4 ;:':'"”l'::;‘lzj“';":Lif:'z‘;;:z/“““s; v
2 Q e be
38 45  LILROB Summer Nights Wpstairs) 690 201 44391 12 490 Total Plays: 291, Total Stations: 17, Adds: 4
@  SWITCHFOOT Stars (Columbia) 573 +33 18221 1 Jan T-PAIN 'm Sprung Live/Zomba Label Group)
45 47  CRAZYFROG Axel F (Universal) 573 -130 21138 7 25/0 Total Plays: 273, Total Stations: 12, Adds: 3
— @ TOMMY LEE f/BUTCH WALKER Good Times (7L Education Services) 556  +60 22000 2 332 JOSH RELLEY Only You fidywoad)
) i Total Plays: 238, Total Stations: 23, Adds: 1
46 49  DESTINY'S CHILD Cater 2 U (Columbia) 551 -107 23320 7 2710 NATALIE f1JUSTIN ROMAN Where Are You (atiumyUniversal
50 @  WILL SMITH Party Starter finterscope) 549 +2 17536 2 392 Total Plays: 199, Total Stations: 17, Adds: 2
116 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Songs ranked by total pla
of 9/4-9/10. Buliets appear on Songs gaining plays of remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 98 ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each e
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week IV Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www. radipandrecords, com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

clear. consistent, quality.

All hooks are not created equal. Cﬁ i
HUOIKS

Contact Michael Pelaia for your next project s (770)452-4665 » hooksi@hooks.com = www, hooks, com = Featuring # comruas HfDisos R B TED

o - www americanradiohistorv com


www.americanradiohistory.com

CHR/POP TOP 50 INDICATOR

e September 16, 2005 o o me wms — m——
WEEK WEEK  ARTIST mu LABEL(S) " PLAYS PLAYS M"‘“_ - s musTr A D D ED'
] TR LT 4049 89 65531 18 660 mSTITLE LB s
2 2 PUSSYCATDOLLS fBUSTA RHYMES Don't Cha /A &Miinterscopel 3710 A58 58831 21 B0 | \uuve wect o oger Mo FelalUMG) .
3 3 LIFEHOUSE You AndMe (Geffen) 3526 148 59813 22 64/0 | ASHLEE SIMPSON Boyfriend fGeffen 16
10 € MARIAHCAREY Shake It Off (/siand/iDJMG) 3502  +580 56618 10 66/ FRANKIE J. More Than Words (Cokimbiz) _ 14
GREEN DAY Wake Me Up When September Ends (Raprise) 13
4 §  RIHANNA PonDe Replay (Def Jam//DJMG) 3493 M2 BSB0 N B | eI UE ERANCH (m Fsing You M 11
6 o WEEZER Beverly Hills (Geffen) k321 +219 53245 15 64/1 BOW WOW fICIARA Like You (Columbia/ 10
5 7 MARIAH CAREY We Belong Together fisknd//0IMG) 3186 313 52533 23 610 | FALLOUT BOY Suger, We're Goin' Down fsiand/LiMG) 9
7 @  MISSYELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 3087  +108 47488 14 G650 gfx::’:(g‘é:‘;'gs"':‘;‘;:xwgmi e g
g 9 GWENSTEFANI Cool finterscope) 2794 135 47068 12 620 | GopuuAZ Feel Goodinc, figin 6
8 10 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 2663 283 43411 23 570 | MARCOS HERNANDEZ If You Were Mine (7V7) 6
13 11 BLACKEYED PEAS Don't I.ie.M&M//nn::'rscope/ 2218 21 3. 1 6 :;;lrr :;a";::: (BB:;ﬁea)ﬁ;u‘;f: e'/s’:‘”"/”m"’ :
11 12 FATJOEHNELLY Get It Poppin’ (Atiantic/ 2176 256 31623 16 5601 KEITH URBAN YouTl Think 1 M CapitolEHC) .
12 13 PAPAROACH Scars (Geffen) 2158 194 33948 31 50/0 NICKELBACK Photograph (Readrunner/i0JMG) [
15 14 NATASHABEDINGFIELD These Words Epic/ 212 36 33435 17 5500 PRETTY RICKY Your Budy Atiantic/ 4
14 15 BOW WOW HOMARION Let Me Hold You (Columbia) 2073 107 30618 11 ssjo | "V RUN Mind On'The Road /ASME/ILIME) 4
16 @  CLICKFIVE Just The Girl fLava/ 2054  +264 34551 11 56/3
22 @  KELLY CLARKSON Because Of You (RCA/RMG) 1831  +442 30573 5 615
25 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 1602 +623 28095 3 60/13
20 @ GORILLAZ Feel Good Inc. Vigin/ 1586  +178 23608 12 596
17 20  BLACKEYED PEAS Don't Phunk With My Heart (A&Myinterscape) 1383 204 22829 22 4900
18 21 GREEN DAY Holiday fReprise) 1352 229 20696 18 370
28 @ NICKELBACK Photograph (Roadrunner/{DJMG) 1293 +378 2256 4 504
21 23 LUDACRIS Pimpin' All Over The World (Def Jam South//DJMG) 1257 438 19404 12 46)0
26 @  FALLOUT BOY Sugar, We're Goin' Down fIsland//DJMG) 1209 +307 19698 5 499 MOST
23 25  BACKSTREET BOYS Just Want You To Know (Jive/Zomba Label Group) 1234 -86 22956 9 an INC'REA SED PL A YS
19 26 FRANKIE J. How To Deal (Columbial 1105 341 16584 18 340 oL
35 €@ BLACKEYED PEAS My Humps /A&Mlnterscope) 981 4353 13979 3 3 | rcrime wene L
30 @ AKON Belly Dancer (Bananza) (Universal) 974 +94 15925 8 40/5 GREEN OAY Wake Me Up When September Ends (Reprise/  +623
27 29 S50CENTf/MOBB DEEP Outta Control (Shady/Aftermatiinterscope) 909 8 13636 9 400 | MARIAH CAREY Shake It Off island/ilIMG) +580
24 30  ROBTHOMAS This ls How A Heart Breaks (Atlantic) 802 23 12560 12 26/t :fé;:&?g:;ﬂ"f:o:fﬂzmﬂ%%? :‘3‘;:
38 @  FRANKIE J. More Than Words (Columbia) m +214 11902 3 4314 | KANYEWEST Gold Oigger (Roc-A-FellaIDIMG) +375
36 €D PRETTYRICKY YourBody (Atiantic/ 750 +216 11899 4 334 BLACK EYED PEAS My Hymps (/{&M//mrswpe/ +363
% € KANYEWEST Gold Diger (o A Foll M) 708 +375 1317 2 442 i:k;ﬂ:’gf"“: :“9“; "mf;;m istandi0/MG) :;gz
40 € BOWWOW/ICIARA Like You (Columbia) 677 +187 10974 3 3510 | cuyck FIVE Just The Gi fava) 264
29 35 BOWLING FOR SOUP Ohio... (Sivertone/Jive/Zomba Label Group) 659 237 9442 11 260 | WEEZER Beverly Hills (Geffen/ +219
33 36 CIARA fILUDACRIS Oh LaFace/Zomba Label Group) 631 80 10157 20 25/ | PRETTYRICKY Your Body Mrlantic +216
31 37 COLDPLAY Speed Of Sound (Capitol 573 189 9258 17 210 ﬁ;ﬁ'ﬁﬁﬁ;ﬁ:{ﬁfﬁ”’;&m/ :::;
32 38  LILROB Summer Nights (Upstairs/ 520 213 7044 1" 210 GORILLAZ Feel Good Inc. (Vergin/ +178
39 38 3DOORS DOWN Here By Me it Uizl 482 10 7983 65 240 ASHLEE SIMPSON Boytriend (Gefifen/ +143
3 40 PRETTY RICKY GrindWith Me (Arantic) a s sa2 18 zan | SNPEERAY fﬁ:ﬂ;"ﬁﬁm . ::;;
4 @  RYANCABRERA Shine On /£.4/.L.A./Athentic) 410 +58 6731 3 2912 AKON Belly Dancer (Bananzal (Universal +94
42 42 CUTTING EDGE Everytime | Try (Thunderquest) 390 18 6550 11 140 | TOMMY LEE{/BUTCH WALKER Good Tines
41 43 FOOFIGHTERS Best Of You (ACA/AMG) 369 49 5205 8 14 gm‘;ﬂmf RANCH {1 Focin You At :z:
45 @ YING YANG TWINS fIMIKE JONES Badd (7V7) 357 +7 5183 4 1M RYAN CABRERA Shine On (E.V.LA,/Atiantic) +58
43 45  5O0CENT Just ALil' Bit (Shady/Aftermativinterscope) 350 .28 5256 18 1801 MARCOS HERNANDEZ If You Were Mine (7V7) +56
37 46  CRAZY FROG Axel F {Universal) 350 175 3587 5 170 ::mksizﬁéo:‘ lalpe;; ;E;Za”lze » +:§
@  GAVIN DEGRAW Follow Through (/RMG) /410 5985 1 238 | cpingE Been Aone ;listen} :as
50 @ MARCOS HERMANDEZ If You Were Mine (7V7) 3n +56 6866 3 19/6 HOWIE DAY She Says £pic/ +38
49 @  SAVING JANE Girl Next Door (Toucan Cove/Alert) 288 +32 5384 2 223 VERONICAS 4Ever (Sire/Warner Bros.) +34
47 @  ALLAMERICAN REJECTS Dirty Little Secret finterscope) 283 410 4882 5 171 gmﬁﬁﬁ:zﬂ'&ﬁmg’:,‘:;’;‘;’;’;’f”’ el
68 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday 9/10. (Gracie Productions) +31
© 2005 Radio & Records RIHANNA If t's Lovin' That You Want (Def Jam/ILIMG) +26
RE Promote your company, product, or event with
' Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

Many sizes and colors available
Durable enough for indoor or outdoor use
Advertise your message in any color
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America’s Best Testing CHR/Pop Songs 12 +
For The Week Ending 9/16/05

p—
¢ RateTheMusiccom

W W w
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 ‘
KELLY CLARKSON Because 0f You (RCA/RMG) an - 85% 9% 443 443 427
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 4.26  4.27 100% 41% 415 434 421
CLICK FIVE Just The Girl fLava/ 410 412 89% 13% 453 408 364
LIFEHBUSE You And Me (Geffen) 400 396 97% 35% 401 407 4.00
PAPA ROACH Scars {Geffen/ 39 389 95% 38% 393 409 398
D.H.T. Listen To Your Heart {Rohbins) 390 378 98% 32% 388 403 387
GREEN DAY Holiday (Reprise) 390 383 98% 3% 381 399 372
WEEZER Beverly Hills (Geffen) 388 376 95% 25% 397 404 369
BACKSTREET BOYS Just Want... UiveZomba Label Group/ 386 388 90% 16% 393 392 385
3 DOORS DOWN Let Me Go (Republic/Universall 380 380 97% 44% 382 387 367
GWEN STEFANI Cool f/nterscope/ 380 381 96% 28% 352 371 398
BLACK EYEO PEAS Don't Lie (A&Miinterscope) 380 396 90% 23% 345 391 388

MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 373 354 96% 33% 367 369 389
MARIAH CAREY We Belong Together /lsland/0UMG/ 3N 367 99% 52% 340 394 379
PUSSYCAT DOLLS f/B. RHYMES Don't Cha (A&M/nterscope) 368 359 98% 48% 336 383 382

GORILLAZ Feel Good Inc. (Virgin/ 361 360 80% 23% 350 370 355
NATASHA BEDINGFIELD These Words (Epic/ 360 356 93% 35% 344 390 329
AKON Belly Dancer {Bananza} {Universall 355 350 72% 23% 363 372 343
BLACK EYED PEAS Don't Phunk... /A&M/interscope/ 353 370 99% 56% 3.04 339 387
MARIAH CAREY Shake it Dff island/IDJMG) 347 365 95% 35% 327 394 338
RIHANNA Pon De Replay (Jef Jam/IDJMG/ 346 364 97% 49% 345 356 333
FRANKIE J. How To Deal {Columbial 340 362 88% 35% 333 398 360
FAT JOEFINELLY Get It Poppin’ (Atiantic) 330 358 95% 40% 307 363 360
BOW WOW fiOMARION Let Me Hold You (Columbial 329 323 86% 35% 347 349 351
LiL ROB Summer Nights (Upstairs/ 327 326 52% 1% 327 341 34
LUDACRIS Pimpin’ AlL.. {Def Jam South/i0IMG) 325 308 91% 38% 3.14 355 356
CIARA fILUDACRIS Oh (Laface/Zomba Label Group! 319 323 97% 54% 295 341 339

50 CENT fIMOBB DEEP Outta.. (Shady/Aftermathiinterscape) 3.16 -
50 CENT Just A Lil" Bit (Shady/Aftermath/interscope! 304 298

4% 2% 294 365 352
96% 54% 282 344 326

Tolal sample size is 325 respondents. Tolal average favorability estimates are based on a scale of 1-5. {1=distike very much, 5 = like very
much). Tolal familiarity rep the p ige of who the song. Total burn represents the number of

\(nn

R
l e ‘T = s AN on POWERED[]
g sesiines am A O |
A% S CHR/PUF 1ur s>v b
| CANADA Mh"lﬂlﬂlbﬂ
W W ammst T LBeLs) MRS eths B siaoes
1 o RIHANNA Pon De Replay (Def Jam/IDJMG) 591 +5 13 1 10
2 0 BLACK EYED PEAS Don't Lie (A&M/interscape) 477 +15 7 8i0
3 o NATASHA BEDINGFIELD These Words (Epic/ 429 0 14 10/0
4 4 D.H.T. Listen To Your Heart (Robbins/ 383 23 13 70
g e WEEZER Beverly Hills (Geffen) 378 +45 14 70
12 o MARIAH CAREY Shake It Off (Island/iDJMG) 364 +56 5 8/0
5 il GWEN STEFANI Cool finterscope) 346 -42 9 810
6 8 PUSSYCAT DOLLS f/B.RHYMES Don't Cha A&AMnterscape/ 338 -50 17 70

13 o* NICKELBACK Photograph (Roadrunner/IDJMG) 328 +28 5 910

7 10 LIFEHOUSE You And Me (Geffen/ 307 -36 14 6/0
10 1144 MASSARI Be Easy {Capital Prophet] 298 -33 14 6/0
8 12 MARIAH CAREY We Belong Together {isiand//iDJMG] 297 -40 19 110
15 @ M. ELLIOTT Lose Control (Gold Mind!/Violator/Atlantic/ 282 +23 6 310
14 1444 DANIEL POWTER Bad Day (Warner Bros.) 266 -15 15 8i0
n 15 KELLY CLARKSON Behind These Haze! Eyes (RCA/RMG) 261 51 19 710
21 @ GREEN DAY Wake Me Up When September Ends (Reprse/ 234 +23 6 il
24 @ COLDPLAY Speed Df Sound {Capitoll 220 +23 16 6/0
16 18 FAT JOE fINELLY Get It Poppin’ /At/antic) 218 -30 12 8/0
@  KANYE WEST Gold Digger (Roc-A-Fella/DIME) 216 480 1 an
17 20 BOW WOW flOMARION Let Me Hold You (Columbia) 213 13 5 8i0
23 @ DIVINEBROWN U ShookMe Al Night Long) (Blacksmith) 206 +8 a 500
26 @ BACKSTREET BOYS Just Want...veZomba Label Group) 189 +20 4 5/0
22 238 BEDOUIN... When... (Stomp/Warner Music Canadal 189 -16 2 40
@  GORILLAZ Feel Good inc. (Vigin/ 188 +43 1 sn
@ KELLY CLARKSON Because Of You fRCA/AME) 183 +56 t ajt
25 26 LUDACRIS Pimpin’ Al... {Def Jam South/|DJMG) 176 2 6 5[0
20 27 s JULLY BLACK Sweat 01 Your Brow WUniversai Music Canads) 176 -39 15 70
29 @ 50CENTfMOBB DEEP Qutta... (Shady/Aftarmathinterscope) 168 +10 2 5/0
28 @* MOKA ONLY Once Again (Vettwerk/Battleaxe) 165 +5 6 110

18 30+ SHAWN DESMAN Red Hair (Sony BMG Canads/ 161 -61 17 80

respondents who said they are tirec of hearing the song. Songs must have 40% familiarity to appear on survey. Sample ion is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to repiace callout research. The results are intended to show’ opinions of participants on the the
Internet only. RateTheMusic is a regi of RateTheMusic.com. The RTM syslem, is availabie for local radio stations by

calling 818-377-5300. RaleTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. sl Indicates Cancon.

15Canadian CHR reporters. Monitored airplay data supptied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from
previous week. If two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
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armist: Ryan Cabrera
taseL: E.VL.A /Atlantic

By MIKE TRIAS/ASSOCIATE EDITOR

Dallas native Ryan Cabrera became
the object of many

teen girls’ desires last vear
thanks to “On the Way
Down,” the first single
from his debut album,
Take It All Away. Since
then, Cabrera’s star has
been steadily rising, and it
should continue todo so on
the strength of his latest
single, “Shine On.” The
track is our first look at his
upcoming sophomore al-
bum, You Stand Watch-
ing, and it climbs to No.
42* inits third week on the
Pop chart.

The album, which is slated to drop on
Sept. 20, was produced by the 23-year-old
singer-songwriter over a three-week
period last June. “Whatever came out,
came out,” says Cabrera. “I didn’t want to
spend 10 years producing a record. I

50 @ Radio & Records September 16, 2005

wanted the songs to be themselves
instead of worrying about all this crazy
slickster production. I was interested in
maintaining the dignity and the heart of
the songs and letting them breathe and
become what they are.”

Cabrera is also delving into the TV
world, hosting a new MTV game show
called Score, which debuts Nov. 14. The
show will pit two contestants against
each other to win a
date, but with a twist:
Each must write an
original song and per-
form it on the show.
The prospective date
then chooses which
contestant he or she
will go out with based
solely on a perfor-
mance of the song. In
fact, the “dates” won't
even see the contes-
tants until all is said
and done.

Additionally, Ca-
brera is making time to
do shows around the country as part of the
Simon DTour Live tour, which visits Simon
malls through Oct. 23. He will play select
shows with such teen favorites as Tyler
Hilton, The Click Five, Kaci Brown and
more.

AARON ON ICE ror kSxv/Santa Rosa, CA night goddess/promo diva Natalie’s birthday, the
Station staged a huge party at Snoopy’s Ice Arena featuring the vocal stylings of Mr. Aaron Carter. No,
we're not kidding. Seen here are (1-r) Snoopy, Natalie, Carter and KSXY PD/afternoon driver Danny
Wright.

i

GRILL WITH DeGRAW ./RMG artist Gavin DeGraw was in Raleigh and was convinced to engage in
an odd WDCG (G105) ritual called a “Grill and Greet.” We're not sure exactly what that entaifs, but seen
here enjoying that fine event are (I-r) G105 weekender O'Neil, Clear Channel/Raleigh Director/Marketing &
Promotions Carly Laskey, DeGraw and G105 MD/night dude Brody and Fleetwood The Intern.
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Stalinns and their adds listed ajphabetically by market

CHR/POP REPORTERS
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DANA HALL

DvelBradioumdrecardi.com

Response To Katrina

Radio’s most energetic format deals with the disaster

r

By Darnella Dunham
Asst. Urban/Rhythmic Editor

“This week we reached out to Rhythmic programmers across

the country to see how they’re helping those affected by Hur-
ricane Katrina. The response was so overwhelming that we
couldn’t fit all the replies into this story.

The number of Rhythmic stations that have
mobilized to raise money while sticking to the
fun, lively formula their listeners have come to
expect is amazing, Stations dispersed informa-
tion; held fundraisers, radiothons and special
events; and made their airwaves available to
community groups. We commend everyone
who did something to help.

Dave Steel
PD, KRKA/Lafayette, LA

In conjunction with our sister stations, we did
a four-hour live broadcast from a car dealership
in a town 20 miles away from Lafayette to raise
money for the Red Cross relief fund. Ijust gota
report that we managed to raise over $120,000
in 10 hours (thanks to a most generous person
who cut a $100,000 check). Gotta love the pow-
er of radio and the heart of its listeners.

From an informational standpoint, we covered
the hurricane from days before landfall through
the recovery efforts. We've broadcast from local
relief drives and the Red Cross tosolicit donations
of cash and supplies for the evacuees.

We're currently working to assist our local
convention center, which is operating as a shel-
ter, to organize a basketball league for displaced
junior high and high school students to help pro-
vide some distraction and a semblance of a nor-
mal life in these abnormal times.

This event is like nothing that has been expe-
rienced before in American history. To my
knowledge, it's the largest evacuation in U.S. his-
tory and the most devastating disaster financial-
ly and, potentially, in terms of human life. It's
having far-reaching effects, from the Gulf Coast
to every corner of the country.

In these times it's important to remember the
durability of the human spirit. In the course
of the development of our country we've faced
many enemies, from across the sea to within
ourselves to Mother Nature herself, and time
after time we've come back with a stronger, more
deliberate spirit.

As politically incorrect as this may sound to
some, please keep all those affected by this storm
in your prayers. If you don't pray, please keep
them in your thoughts.

Dave B. Goode
PD, WNHT/Ft. Wayne, IN
Our MD, Jonathan Tullos, is from Mississippi,
and the first day and a half after the storm was
tense until he finally made contact with his fami-
ly. They were OK, and their house suffered only
minor damage.
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Our entire Summit City Radio Group cluster
put together a “Fat Friday” fundraiser in just a
few hours’ time on a Tuesday moming. We had
all our stations broadcast live from the biggest
club in town with live bands, games and Mardi
Gras beads and masks that could be purchased
for a donation. The club was willing to match
every donation, and in one day we raised near-
ly $10,000 for the Red Cross.

Big Mike
PD, KWIN & KWNN/Stockton

We have a promo on the air and a direct link
on our website. We have a syndicated show that
runs on Sundays, and host The Reverend Greg
Young is headed to the Astrodome, where we
will pick one family a week and raise funds for
them to get a new start.

We'll feature pictures and interviews with the
families so our listeners will know exactly where
their donations are going.

Nathan Reed
PD, WRCL/Flint, MI

We have been addressing Hurricane Katrina’s
aftermath by running hourly promos urging
those wishing to help in the relief efforts to con-
tact and donate to the Red Cross. We feel stuff-
ing a truck and driving it down will only add to
the chaos in the region.

Our audience has also overwhelmingly re-
sponded to open-forum on-air conversations —
venting frustrations and sharing emotions and
stories of relatives and friends in the Gulf Coast
area. Our moming host, Clay Church, had fam-
ily in Biloxi, MS. They evacuated to Michigan,
and all are safe.

Deana McGuire
PD, KQIZ/Amarillo, TX

Last Wednesday [9/7] was the scheduled
Kidd Kraddick “Kidd’s Kidds" day, but he
turned it into hurricane relief. KQIZ raised over
$1,300 at McDonald’s in four hours. Then, on
Saturday, we had a fundraiser and gathered
hundreds of pounds of food, toys, clothes, baby
blankets, diapers, crayons and coloring books
and hygiene products and lots of cash. We took
those items to the 500 refugees here at the Ama-
rillo Civic Center.

Chris Cannon
PD, KSPW/Springfiekl, MO

One of the team members from our Tucson
cluster, Andrew Zepeda, is actually down there.

He's in the middle of it, and we make sure we
call him every moming to get an on-location
perspective on what is happening. In addition,
we try to talk to the Red Cross every moming to
find out how our listeners can help.

Wealso have people who left the devastation
in Mississippi and Louisiana and are in Spring-
field and the surrounding area, staying at camp-
grounds and donated hotel rooms. The Red
Cross has been asking local businesses to help
out by donating vouchers.

Our moming show is broadcasting from two
area McDonald’s, which are donating 25 cents
for every Egg McMuffin sandwich they sell.
We're also holding a “Raffle-4-Relief,” with au-
tographed items from artists and gift certificates
from some of our clients.

MoFo
PD, KWYL/Reno, NV

We are asking for pocket change from people
— very similar to what we did after 9/11. All
money raised will be given directly to the Red
Cross for Louisiana- and Mississippi-area Hur-
ricane Katrina relief. We've already raised over
$130,000.

Steve ‘Hekeluv' Kicklighter
PD/Afternoons, WMPW/Memphis

We started Tuesday moming (9/6) broadcast-
ing live at three separate locations, gathering bot-
tled water and nonperishable items. Members of
our morning show, The Power Playhouse, have
family in Mobile. The family’s house is underwa-
ter, the roof has fallenin, and the sides of the house
are demolished, so it has affected our staff per-
sonally.

We were live until Sunday moming (9/10)
because the problems in Memphis have gotten
worse. Many families from the South have trav-
eled to Memphis for shelter, so our relief efforts
changed direction and the bottled water turned
into blankets, air mattresses and clothes for the
people here.

We developed a program called “Project Pow-
er-Aid” and put together emergency help pam-
phlets with information and contact numbers for
relief organizations. Also, we gave locations,
maps, numbers and information on all the dif-
ferent types of foundations in the area that they
could call upon.

We have various restaurants that are offering
free food. I personally gave out my cell number
to the families who didn’t know anyone here.
These people don’t have anywhere to turn, and
if they do have family here, there are probably
another 20 people staying in that house.

Mark Adams
PD, KXJM/Portland, OR

We have chosen to go a different route than
many other stations I've been hearing about over
the last week. The state government of Louisi-
ana, the federal government and most, if not all,
of the relief organizations involved have stressed
time and time again that boxing up bottles of
water or relief supplies on your own and some-
how trucking them into the disaster area is not
helpful to the overall situation.

In my opinion, building a radio promotion
out of such a tragedy is not only in poor taste, it
also rings insincere to your listeners. I'm not sure
radio’s propensity for hopping aboard the “take
up a collection” bandwagon in the wake of large-
scale disasters is the right response in 2005.

For that reason, KXjM is running what are,
in essence, PSAs voiced by our air personalities
and our station imaging voice. They simply let
our listeners know that if they’d like to contrib-
ute to those in need after Katrina, the best way
to do so is to call the American Red Cross and,

www americanradiohietorv com

in our area, the American Red Cross Oregon Trail
Chapter. We provide the phone numbers and the
e-mail addresses. These promos have been run-
ning heavily for the past week.

Aboveall else I don't want to sound as if we're
turning a national disaster into a marketing pro-
motion. We're acknowledging the event and
providing a way for our listeners to get into con-
tact with the organizations most prepared to do
something about it.

While I realize that radio stations’ responses
to this event in areas closer to Louisiana and the
Gulf Coast are going to be far different and cer-
tainly far more locally involved and will mean
a lot more, this seemed the best route to go for
our station in the Pacific Northwest.

We're making our listeners aware that they
can help and telling them how to do so, but we
aren’t tuming it into some kind of radio telethon
or promotion. I feel terrible about what's hap-
pened, and I don’t wish to sound as if we're
somehow capitalizing on it promotionally.

Greg Williams
PD, KDGS/Wichita

KDGS launched a weekend-long radiothon
that started on Thursday (9/1) in association with
a local television station and area grocery chain.
Todatethe collective fundraising effort has helped
raise over $1 million locally. The marathon broad-
cast was every hour around the clock until Mon-
day night. The KDGS airstaff answered the call
and went above and beyond for this effort.

In addition, we have a link on our website to
make donations to the hurricane relief effort, and
wesent a text message out to our database with
information on how a donation could be made
from a cell phone.

Wehave learned that nearly 2,000 victims will
be relocated to our city. In anticipation of this we
have contacted our local American Red Cross
chapter to find out what other ways we can con-
tribute. Finally, we are networking with area
high schools and weekly high school sporting
events to expand relief efforts in the schools.

Jesse Duran
PD, KGGL/Riverside

We broadcast live Friday moming (9/2) and
gave away 200 Raging Waters [theme park] tick-
ets to anyone who made a donation of $10 or
more. We raised over 35,000 for the Red Cross.
People were dropping off $100 bills and didn’t
even want the tickets. We've also been collect-
ing money at all the events we’ve done since,
including this weekend’s race at the California
Speedway in Fontana.

We're also promoting our company, Clear
Chantiel’s, outreach at www.stormaid.com. We're
getting involved with countless benefits, includ-
ing car shows and comedy shows. We hosted a
comedy show on Labor Day. It was originally
scheduled as a benefit for the late comedian
Freddy Soto’s family, but A-list comedians Car-
los Mencia, Pablo Francisco and others donated
all merchandise sales to hurricane relief.

Matt Foley
PD, KHHK/Yakima, WA
One of my best friends is stationed in Biloxi in
the Air Force, and, thankfully, he's all right. We
did a pay-for-play day on Friday (9/2) of last
week, asking for a minimum $5 donation in ex-
change for a song request. We are live only from
6am-midnight, and we raised over $1,200. Al the
donations we receive go directly to the Red Cross.

Alexa Smith
OM/PD, KIOO & KSEQ/Fresno

The Fresno area is one of two locations in
Continued on Page 54
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LAST THIS september 1 6’ 2005 TOTAL +1- TOTAL WEEKS ON  TOTAL STATIONS/ PﬁwE“ED
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUT”?)OCE CHART ADDS M llJ II l AB ASE
1 € MARIAH CAREY Shake it Off /istand/IDJMG) 6172  +313 706810 10 830
2 © BOWWOW fICIARA Like You (Columbial 6025 +650 687199 8 690 Mo ST A D. D ED'
3 @ DAVIDBANNER Play (SAC/Universall 4982  +391 505890 11  83)0
7 @  KANYEWEST Gold Digger (Roc-A-Fella/I0JMG) 4842  +933 612095 9 83 | MTSTT™E “"E“s’o oo
5 5  YING YANG TWINS fIMIKE JONES Badd (TV7) 4046 235 354188 13 7900 :‘%m’m"ﬁhﬁkﬁﬂ:ﬁz’gﬂ;';;0“s:;;’;w "
4 6  BOW WOW fIOMARION Let Me Hold You (Columbia) 3878 687 407352 17 BOND | wwcsy FLLIOTT Teory yod /Gokd MindViotor/Atiantc 3
8 @ PRETTYRICKY Your Body Adantic) 3623  +81 204686 12 770 | OLIVIA SoSexy (G-Uhitlaterscope) 12
9 ©  50CENT1/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 3598 +83 418310 11 720 DAL Latty Taffy (Asplum/Atiantic) n
6 9 MARIAH CAREY We Belong Together //sland/iMG) 3500 448 376157 25 820 I:::E:r:m;: ;Zzn“ét’ifm%; [ :
14 D BLACKEYEDPEAS My Humps (A&Minterscope) 2893 +433 233219 8 a6 CHAMILLIONAIRE Tum it Up ativm/Universal 8
13 @  V-PAIN 'mSprung ive/Zomba Label Group) 2754  +290 223087 7  74/5 | RHYMEFEST {IKANYEWEST Brand New U/AMS) 8
10 12 MISSYELLIOTT Lose Control (Goid Mind/Vialator/Atiantic) 2753 308 287537 21 690
11 13 RIHANNA Pon De Replay (DefJanVIDJMG) 2722 240 208833 16 630
0 @ YOUNG JEEZY fIAKON Soul Survivor /DefJam/IDJMG) 2431 +563 291084 6 635
12 15  DESTINY'S CHILD Cater 2U (Columbia/ 2270 466 225247 15 5410 MOST
18 @  CHRIS BROWN flJUELZ SANTANA Run It (five/Zomba Label Group) 2254 +320 221377 1 682 INCREASED PLAYS
17 @  YING YANG TWINS fIPITBULL Shake (7V7) 2237 +218 198278 8 5113 ToTaL
15 18 LUBACRIS Pimpin’ All Over The World /0ef Jam South/{DJMG) 2117 1194 236817 17 670 RETISINTLELCAEELS) CREASE
19 19 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (4&M/interscape) 1818 53 170701 21 340 :3m:‘v‘ff}cf::‘::g::'m%}mw”ﬂ ::::
16 20  MIKE JONES Back Then (Swishatlouse/Asylum/Warer Bros.) 1760 333 149005 17 B30 | youueeoncaon SouSurio Dl amIUME) 563
26 @ FRANKIE J. More Than Words (Columbia) 1549 +245 94955 3 455 BLACK EYED PEAS My Humps /A&M/nterscope) +433
2 @  DAMIAN “JR. GONG" MARLEY Welcome To Jamvock (Tuff Gong/Universal) 1411 +77 178055 9  62/0 | DAVIOBANNER Play (SAC/niversal +381
21 23 LILROB Summer Nights Upstairs) 1450 378 154431 20 520 m‘;: 2::%"""‘3:&"8“‘\::::: g:nffl‘**”'w""””‘/ +346
25 @  MARCOS HERNANDEZ If You Were Mine /7V7) 1382 ORI TETE TR I it oo o
30 @ TWISTA f/TREY SONGZ Girl Tonite (Aflantic) 1355 +304 118848 4 6217 MARIAH CAREY Shake it OFf fisiand/DJMG) +313
27 26  TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDJMG) 1136 -164 133370 20  50/0 | TWISTAfITREY SONGZ Gifl Tonite Atiantic) +304
33 @  SEANPAUL We BeBunin' (Atiantic) 1068  +244 95367 2  G2;2 | VPAINImSprung UeZomba Label Group) +230
31 @ DAL Lafty Tafty Msylm/Atiantic) 1038 +140 101267 3 29/
28 29 FATJOEfINELLY Get It Poppin' (Atlantic) 1031 172 61855 13 600
322 €@ MARIOHIJUVENILE Boom LVAMG) 1026 +139 43930 3 5955 AT EiA
22 31 JERMAINE DUPRI Gotta Getcha /So So Def/Virgin) 1020 402 128425 12 570 NEW & ACTIVE
29 32 BOBBY VALENTINO Tell Me (O7/Def Jam/iMG) 993 103 148560 14 4610 | B KELLY Bum It Up UiveZomba Label Group!
35 @ RAY J One Wish (Knockout/Sanctuary) 847 +99 36078 4 42{0 Total Plays: 410, Total Stations: 27, Adds: 5
3 €@ MARQUES HOUSTON Naked /7.U.6 /Universall 819 +83 80286 4 393 | DEMFRANCHIZE BOYZlJERMAINE OUPRI, DA BRAT & BOW WOW
s @ THREEGMAFIA Stay Fly (Columbia/ 79  +164 73262 3 319 'TI:’;",‘,;';ZV}'O"; W e 50 gg%’;"ﬂg’
3 €@  LYFEJENNINGS Must Be Nice (Columbia) 772+ S8 9 190 |\ Lighters Up dueen Besitantc)
40 €D PAULWALLf/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum) 699  +45 80719 12 2811 | Tota Plays 404, Total Stations: 27, Adds: 7
38 38 YOUNGJEEZY And Then What (Def JamviDUMG) 671 A6 76837 10 260 | CIARA And | (LaFacelZomba Label Group)
37 33 PSCHIT.L&LIL SCRAPPY I'mA King (Grand Hustie/Atiantic) 632 66 63943 9  ggp | ot Pays:A02 Total Stations: 35 Adds:7
43 (@ TEAIRRAMARI NoDaddy (Roc-A-Fela/IDIMG) 631 488 3280 3 B |18 wﬁf‘;ﬁ“ﬁgsﬂm’ﬁ”ﬂgiﬁwm’”
39 41 KEAK DA SNEAK Superhyphie {Moe Doe) 622 61 53853 10 140 WESBIE f/TRINA Bad Chick /ASVWIW
42 @  CHAMILLIONAIRE Tum It Up Latiumy/Universall 577  +18 61913 4 30/ | Total Plays: 350, Total Stations: 9, Adds: 0
@® 1.0 Footprints (When You Cry) (V) 504 +59 105260 1 1211 NATALIE Energy (Latim/Universal)
48 44 TONYYAYO SoSeductive (G-Unitinterscopel 476 2 107058 14 14 | Yotol Plays: 341, Total Sations: 24, Adds: 0
45 45  DADDY YANKEE Like You (E/ CartelViMachete Music) 467 aa ey 17 qojp | N0 EROWRUBABY EASHEye Candy MiA/Trk ¥
otal Plays; 341, Total Stations: 13, Adds: 0
@  TRINA fIKELLY ROWLAND Here We Go (Sip-N-Slde/Atlantic) 458 +346 68388 1 &5 GUCE! MANE ke (B Cat
49 47  D.H.T. Listen To Your Heart (Robbins/ 453 23 42954 3 8/0 Total Plays: 323, Total Stations: 13, Adds: 0
44 48 R.KELLY f{GAME Playa's Only (ive/Zomba Label Group) 439 70 67760 13 350 | PURPLERIBBON ALLSTARS fBIG BOI & KILLA MIKE Kryptonite
@  BABY BASH That's My Lady (Money) (Latium/Universal 8 85 sam 1 N3F | s
5 50 YOUNGBLOODZ Presidential (ive/Zomba Label Group) 437 32 437 5 250

85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay

week of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger i

in plays

Songs ranked by totai plays

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron Inc.).© 2005 Radio & Records.

Station playlists tor all R&R reporters are available
on the web at www. radioandresards. cam.
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( "\ Rhythmic Response To Katrina
mg”lilsiﬂ l,l””’ America’s Best Testing CHR/®hythmic Songs 12 + Continued from Page 52
5 For The Week Ending 9/16/05
UL California that have offered to take in Katrina victims, and we
o s Persons Persons Persons| are the only city offering these 400 people a permanent
Artist Title (Label) ™wW LW Familiarity Burn  12-17 18-24  25-34 home. They Zre bZing housegd in local hotzls. 2 5
MARIAH CAREY Shake ft Off fisdsncf LA 418 417 M% 19 Al 413 4N I'am going to encourage our listeners to not only give mon-
MARIAH CAREY We Belong Together (siand/i0JMG) 417 421 9%  40% 412 414 421 e‘g" L "l’l'” o V?lznﬂtfe' :Z‘t'm“me a“d ?e”{f::d“‘“eﬁ:
" need, as well as remind them ese people will need contin-
KANYE WEST Gold Diggar jRoe-A-Fela/i0/ &) 405 3.76 BE% 13% 408 .58 4.1 ued funds until the govemnment figures out what it is going to
BOW WOW f{OMARION Let Me Hold You (Columbial 403 399 96% 29% 434 3.89 3.88 do. It is slow to react to the needs of the impoverished unless
BOW WOW fICIARA Like You /Znduwmbia) 403 406 BE% 16% 434 387 388 they are in a Third World country and the government can get
CHRIS BROWN f/JUELZ SANTANA Run It Lfive/Zomba L abel Group) 399 402 49% 6% 432 39 3.96 world press from it.
MARCOS HERNANDEZ If You Were Mine (1117 397 378 50% 9% 414 338 364 Woody
MISSY ELLIOTT Control i i . . | 5 .
Lose Control (Gold Mind/Violator/Atiantic) 386 3.87 98% 3% a0 3.75 383 PD, WRVZ/Charleston, WV
RIHANNA Pon De Replay /Def ame/ILIMG 38 166 i I  A06 in 175 WRVZ 987 (The Beat), along with the other stati in th
o 5 3 N W e other stations e
FAT JOE fINELLY Get it Poppin’ (Atiantic/ 383 376 9% 3% A% 3 38 | puging penta whole day standing outside our building cok
LUDACRIS Pimpin’ All Over The World i/ Jam Soutiy M) 383 372 9% 3% 403 383 385 | jectingmoney for the Red Cross. Itstarted around 6am and ended
BOBBY VALENTINO Tell Me [07P/Def Jam/IDJMG) 381 384 7% 15% 421 370 3.68 about 7pm, and for that 13-hour time span my staff and I put
50 CENT f/MOBB DEEP Outta Control iShacidftermatfylinerseops/ 380 374 8% 2% 387 . 3J5 365 | everythingonhold. ]
FRANKIE J. More Than Words (Columbia) 376 - 6% 9% 410 365 350 | I stmm:}e w;altNEd' mebv;ozdston t mll; about it, be ab;)l;:
v . 1t an at's wi we re about. groupo us never even lei
DESTINY'S CHILD Cater 2 U ({Columbia/ 3712 3113 94% 33 Im 356 313 for lunch. Local businesses donated food to us so we didn’t miss
LIL ROB Summer Nights (Upstairs/ 372 384 74% 17% 398 367 340 a dime. We did our airshifts outside in the parking lot and de-
YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 368 34 47% 1% 433 34 35 voted the day to getting into the heads of our community
PRETTY RICKY Your Bady (Atiantic) 367 370 79% 2% 409 352 333 | members, letting them know there was a place in town where
; 3 they could do their part.
PRETTY RICKY Grind With Me fAt/antic/ 364 375 96% 43% 4.06 354 328
- Thanks to the city, our company and my staff, we raised over
DAVID BANNER Play (SRC/Universal 363 348 77% 1% 420 339 357 | 510000 couldn't be happier about the amount of money that
YING YANG TWINS fIMIKE JONES Badd (7V7) 362 3.60 % 17% ° 4.16 337 351 was raised and the fact that radio still has the power to do pow-
PUSSYCAT DOLLS f/BUSTA RHYMES Oon’t Cha (A&M/interscope) 357 353 95% 43% 381 349 3.52 erful things.
JERMAINE DUPRI Gotta Getcha /So So DefiVirmn/ 354 356 T5% 18% 367 3.36 3.62 M
TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/IDJMG) 347 374 8% 29% 3.68 343 337 PD. ng bbock. TX
YING YANG TWINS fiPITBULL Shake /7V7) 34 3w 53% 1% 383 312 143 ' ) . k .
BLACK EYED PEAS My Humps (A&Miinterscope) 333 316 73% 23% 368 308 360 100";"‘%:}1“’9‘;2:;”;;” fath' is help our CI::S‘e":‘;E'&ME (Mix
. witha ve they normally have a e of year,
WEBBIE f/BUN B Give Me That (Asylum/Trill) 320 3.3 83% 3% 3187 304 308 called the “Labor of Love.” We helped them out in an effort to
DAMIAN “JR. GONG” MARLEY Welcome To Jamvock (Tuff Gong/Universall 3.1 319 56%  21% 269 311 370 | Luiceblood donations for those in the affected area.
Total sample size is 278 respondents. Total average favorability estimates are based on a scale of 1. (1=disiike very much, 5 = like very much). Total familiarity Our cluster of stations teamed with United Supermarkets and
prese %e;;k ntag of W"OSa pl' the z,o"na. ;ng:g:m rsprssen!’szthe :ﬂumberofraspondems g;"eo/said rhe}t')are rimgs%nﬁﬂno m; ion”a,é Songs | alocal TV channel to raise money at grocery checkout lines. In
must have miliarity to appear on survey. Sample composition on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music A g
test based on the format/music preference. Rate TheMusic.com /esulsarenotmnmreplzw callout research. The resuits are intended to show opinions of participants Llfbbmk alone more than $191,000 was raised. We've also -re-
on the the Internet only. RateTheMusic is a regi of RateTheMusic.com. The RTM system, is avallable for local radlo statlons by calling 818-377-5300. |  ceived over 400 people from the affected areas. We are planning
\AateTheMusic.com data is p by Mediab: h, @ division of Premiere Radlo Networks. _/ acouple of things to help those individuals and families.
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URBAN

( ¢ RateTheMusiccom

America’s Best Testing Urban Songs 12 + w
For The Week Ending 9/16/05

Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KANYE WEST Gold Digger (Roc-A-Feda/iD/MG/ 428 392 93% 14% 432 434 429
MARIAH CAREY Shake lt Off dstand/iDJME) 421 402 96% 14% 417 431 384
MARIAH CAREY We Belong Together isend/0UMG) 419 402 8%% 45% 411 411 412
BOW WOW HCIARA Like You (Columbia) 412 408 8% 17% 405 422 372
LUDACRIS Pimpin' Al Over The World (Def Jam South/DUMG) 406 391  99% 35% 4.10 412 405
BOW WOW f{OMARION Let Me Hold You Calumbiy) 404 402 98% 34% 386 411 364
BOBBY VALENTINO Tell Me (07P/Def Jam/IDJMG) 404 391 % 17% 408 415 396
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 398 388 98% 35% 385 398 357
50 CENT fMOBB DEEP Outta... (Shach/Aftemathinterscopg) 397 400 92% 23% 382 380 384
PSCHTJ. & LIL SCRAPPY 'm A King (Grand Husti/Atbntic/ 3.93 375 63% 13% 396 388 408
TEAIRRA MARE Make Her Feel Good (Roc-A-Fella/iD/MG) 390 386 84% 28% 388 395 377
YING YANG TWINS fIMIKE JONES Badd (7V7/ 389 381 B3% 20% 38 392 3N
LYFE JENNINGS Must Be Nice (Columbia/ 387 382 67% 21% 380 406 330
YOUNG JEEZY f|AKON Soul Survivor (Def JamiDJMG) 387 376 68% 8% 384 377 385
DAVID BANNER Play (SRC/Universal} 384 386 82% 2% 379 394 353
TWISTA f[TREY SONGZ Girl Tonite (Atiantic/ 382 - 8% 8% 38 416 344
DESTINY'S CHILD Cater 2 U (Columbia) 379 353 94% 3% 372 383 348
TREY SONGZ Gotta Make It (Songbook/Atlantic/ 3N 378 65% 19% 368 381 343
YOUNG JEEZY And Then What (Jef Jam/iDJMG) 370 363 73% 21% 366 357 381
D.“JR. GONG™ MARLEY Welcome... /7uff Gong/Universal) 356  3.29 64% 23% 384 384 384
WEBBIE f[TRINA Bad Chick /Asylumy/Tril) 381 344 57% 17% 342 342 344
FANTASIA Free Yourself L/AMG) 340 336 76% 33% 354 364 330
MARQUES HOUSTON Naked /7.4.6./Universal] 339 354 7% 2% 336 3712 2N
€. WILSON Charfie Last Name: Wison UkeZombs Label G/ 337 351 47% 17% 330 337 319
MIKE JONES Back Then (Swishatfouse/AsylumWamer Bros/ 334 321 92% 49% 327 3.7 347

Total sample sige is 335 respondents. Tolal average favorabilily eslimates are based on  scale of 1-5. (1=dislike very much. 5 = like very

Much). Total

Internet only.

the song.
who said they are lired of hearing the song. Songs must have 40% famikiarity fo appear on survey. Sample compasition is based on
persons 12+. Persons are screened via the Infernet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the

ic is a registered of

Total b

fusic.com. The RTM system, is avallable for local radio stations by
&callllm §18-377-5300. RateTheMusic.com daia Is provided by Mediabase Research, a division of Premiere Radio Networks.

In The Wake Of Katrina

Continued from Page 52

In Washington, DC, WMM]J and WKYS
asked listeners to contribute flashlights, bat-
teries, toilet paper, feminine hygiene prod-
ucts, bottled water, diapers, baby formula,
toothpaste, toothbrushes and soap. Dona-
tions will be driven to the affected areas.

The Frustration

Despite such outpourings of generos-
ity, some stations are finding it difficult to
get their donations to those hardest hit.
Kanye West is not the only person to ex-
press frustration over the seemingly slow
emergency response by federal and state
agencies in the storm’s aftermath. We're
also hearing about the challenge of cut-
ting through masses of red tape to get
supplies to those who need them most.

One programmer, who asked to re-
main anonymous, told R&R, “Evenin our
own city we had to go through all kinds
of hoops to get permits to be at a location
to collect donations.

“Then, trying to make arrangements
to get these supplies on trucks and get
them to New Orleans, we were told no a
number of times before we figured out a

way to getayes.”

Similar situations have led many sta-
tions to ask listeners to simply donate to
national relief organizations such as the
Red Cross, but, as one PD said, “Our lis-
teners are concerned that, with these
groups, the donations may not actually
be getting to the hardest hit: the poor
blacks in those communities.

“Our listeners feel more confident that
we — the black radio station — will take
what they send to African Americans in

the affected areas.”

THE HEALING BEGINS Apex Broadcasting stations in Lake Charies, LA collected 20,000 gallons
of water for the victims of Hurricane Katrina in New Orieans. OM Brian Taylor, along with several Apex
staffers, drove the water to the affected areas and distributed it to those in need.
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i@ radicandrecerdi.ooe

In The Wake

0f Katrina

How Urban radio is responding to the disaster

While people are still debating how long Hurricane Katrina
will affect the Gulf Coast — and the entire country — Ur-
ban radio has been focusing on the immediate needs of those
hardest hit. Stations are uniting to help everyone from the
masses of poor and sick who were unable to leave New Orleans
before the storm to fellow broadcasters trying to rebuild.

R&R spoke with several programmers
in the affected areas and got their hurri-
cane stories and those of their staffs. We
also learned how radio has responded
quickly, raising hundreds of thousands of
dollars and gathering supplies for the
survivors. And we heard how difficult it
has been to get those supplies to the af-
fected areas to help those hardest hit.

A War Zone

We reached Darryl Johnson, PD of On
Top Communications’ KNOU/New Or-
leans, by cell phone on Sept. 7. He was
one of the few people we were able to
contact by phone, because his cell is not
in the 504 area code. After spending a
week in Memphis he returned to New
Orleans to help get his station back up
and running.

“I and most of the staff evacuated on
Sunday,” he said. “Only two members
chose to stay. One guy remained in his
home with his family and newborn baby,
and the other rode out the storm at the
V.A. hospital. The rest of my staff is still
scattered across the country from Hous-
ton to Chicago to Atlanta. I'm back in
New Orleans.

“Right now the station is back up on
the air, running with a generator. The
problem is, they are going to shut down
all the gas supplies tomorrow [Sept. 8].
That’s also the day they are telling every-
one that they must leave the city. We will
not be allowed to return for at least three
weeks, and probably longer.”

Johnson was able to make it back to the
city on Sept. 4. “When I came back we
brought food, water and supplies,” he
said. “FEMA is doing the best they can in
getting stuff to people still in their homes.
They just started handing out debit cards,

40T 1045
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“‘We are now seeing the
National Guard and the
military police
presence. It feels like
we are in a war zone,
like we are in Iraq or a
Third World country.”

Darryl Johnson

which will help. [FEMA has since sus-
pended that practice.]

”In the area where I lived we didn’t
get hit as hard with the flooding — only
about six inches. I went back to my
house to see what I could salvage, but
I've been staying with a family out on
the North Shore. I have neighbors who
didn’t leave their homes during the
storm. They have no power or running
water, and they still refuse to leave.

“They have no idea how bad it really
is because they have no radio or TV —
there’s no electricity. These are people
who have never left New Orleans in
their entire lives. They have no place to
go. They are afraid that if they leave,
they will not have a home to come back
to.

“We are now seeing the National
Guard and the military police presence.
It feels like we are in a war zone, like we
are in Iraq or a Third World country. It's
comforting in one sense, but it also shows
how dangerous it is out there.
Our promotions director’s fa-
ther was carjacked.”

Johnson said that while
things are slowly getting bet-
ter, there are still communica-
tion problems. “Right now
we are broadcasting music

Today's R&B and OI' School Hits

and information,” he said. “It’s hard to
get the information. People just don't
know anything.

“We keep waiting for someone to give
us direction — where to go, how to get
supplies —but it’s very disorganized. We
are telling people that they have to leave,
and before that we were broadcasting the
curfew times. It's different for different
parishes.

“It’s also difficult to get around. When
I drove down from the North Shore yes-
terday, what would normally be a 45-
minute trip took three hours.”

The Eye Of The Storm

On the moming of Aug. 29 Katrina hit
Hattiesburg, MS, 55 miles north of the
Gulf Coast. Denise Brooks, PD of Clear
Channel Urban/Urban AC combo
WJXM & WIKX/Hattiesburg, told R&R,
“The storm came up Route 49 and across
Hattiesburg and Laurel around 1lam,
with winds as powerful as the ones that
hit the coast. The eye hit around 2pm, and
everything was calm. I was told the eye
of the storm was 36 miles across.

”After that went by we got the back
end of the storm. This is what my staff
told me. They all stayed to
ride out the storm in their
homes. I had decided to
leave the night before.

I left around 8:30pm
and drove north. There
was pretty steady trafficon
the highway all the way up
to Meridian, where it came z
to a standstill. These were
all the people running from
the storm on the coast. There was no gas
to be found. All along the highway you
saw cars pulled over that had already run
out.”

Brooks returned to Hattiesburg a few
days later, and, luckily, her stations and
their staffs fared well. “We were off the
air Monday, Tuesday and part of Wednes-
day,” she said. “We got back on with the
help of a generator. Now we are simul-
casting all our FM stations on WJKX and
the AMs on WFOR/Hattiesburg.

“For now we are simply giving out
pertinent information for the commu-
nity — where to go to get supplies, help
and anything people need. We are ask-
ing businesses and community groups
to call in to let us know where to go as
well, because the communication has
not been good. In many cases the radio
is the only place these people have to
turn for answers. Our staff is working
six-hour shifts around the clock.

“Yesterday I was manning the phones,
and a woman called who was diabetic.
She couldn't reach her doctor and had run
out of insulin. She didn’t know where to
turn. The local drugstore had long lines,
and she said they told her they couldn’t
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“The communication has
not been good. In many
cases the radio is the only
place these people have to
tum for answers. Our staff
is working six-hour shifts
around the clock.”

Denise Brooks

help her. I finally told her to go to a hos-
pital and demand help, which she did.
They gave her a month'’s supply.

“Among our staff, one woman lost her
entire home, and several other employees
had severe damage. I have not been able
to reach the PD of our sister station in
Biloxi, MS, Terrence Bibb, or any of his
staff,but we've been told they are all safe.”

Clear Channel has set up a company
relief fund for employees, which Brooks
says will be a great help.

Helping Out

Across the country, radio is uniting to
help the victims of Hurricane Katrina.
Not since 9/11 have we seen the U.S. so
unified in its desire to help.

Many stations are raising cash to do-
nate to organizations such
as the American Red Cross
and the Salvation Army.
Others have gathered hun-
dreds of thousands of gal-
lons of fresh water to be de-
livered to the affected areas.
Stations in cities close to
New Orleans have already
made several water deliver-
ies, but they may have to
stop due to expanded operations by the
National Guard.

The hip-hop community is also coming
together, and several major events are
planned to help raise funds for those af-
fected. BET aired 5.0.5 (Saving OurSelves):
The BET Relief Telethon on Sept. 9 in con-
junction with the National Urban League,
the Red Cross, the Hip-Hop Summit Ac-
tion Network and Essence Communica-
tions.

Also, as R&R went to press, an alliance
of radio groups including Radio One, In-
finity, Clear Channel and Cumulus was
working on a Sept. 17 concert in Atlanta
to benefit the victims of Katrina.

Individual stations are also stepping
up. WCHB-AM/Detroit morning person-
ality Mildred Gaddis is on the road to
Baton Rouge to deliver busloads of sup-
plies and bring back 17 displaced fami-
lies who will be housed with parishioners
of Detroit-area churches.

Many families have already made it to
surrounding areas like Houston, San An-
tonio and Memphis. Stations in those cit-
ies are helping shelters provide basic liv-
ing supplies, as well as toys for children.

Continued on Page 59
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URBAN TOP 50

September 16, 2005 HEINEARD B‘r
W& W st e e T MED ABASE
1 € BOWWOWICIARA Like You (Cokimbia) 3644 +199 501988 8  61j0
2 @ KANYEWEST Gold Digger (Roc-A-Fela/IDJMG) 3424 +378 458382 8  58/1 ‘MOS TADDED’
3 €@ MARIAHCAREY Shake It Off fisland/I0JMG) 391 4163 amam12 9 K40 | \ons
4 @ OAVIOBANNER Play (SBC/Universal) 2139 +192 296384 11 550 | GINUWINE WhenWe MakeLove /i 39
7 €@ MARQUES HOUSTON Naked (7.U.G/Universal 2468  +119 244647 15 5410 | OLIVIA SoSexy /G-Unitfnterscopel 7
5 6  OESTINY'S CHILD Cater 2 U Columbia) 2327 210 278275 28 360 | MISSYELLIOTT Teary Eyed Goid MindVioktorAtlantic %
6 7  LYFEJENNINGS Must Be Nice (Columbia) 2300 144 296664 30  50/0 :ﬁﬂ:&::'?&i"&%ﬂﬂ'ﬁ' Z%’z/’””" ::
12 @  YOUNG JEEZY fiAKON Soul Survivor (Def Jam/IDJMG) 1964  +413 202754 6  56/0 | AK FRANKLIN Looking For You (Gaspo CantriclZomba Label Grow 11
11 €) 5O0CENTfIMOBB OEEP Outta Control (Shady/Aftermathinterscope) 1779  +179 162466 10 53/ UL’ KIM Lighters Up (Queen Bee/Atiantic) 10
9 (D BOBBY VALENTINO Tell Me (07P/Def Jam/I0JMG) 175  +67 181853 14 asjo | T.OK Footprints (When You Ory} 17 9
14 @  YING YANG TWINS fIMIKE JONES Badd (7V7) 1675  +74 145802 11 470 | EBONYEVEZIH2 Take Mo Back ool J
10 12 MARIAH CAREY We Belong Together /island///MG) 1472 452 218305 25 53[0
13 13 YOUNG JEEZY And Then What (Def JamiDJMG) 1469 52 137782 18 4200
8 14 BOW WOW fIOMARION Let Me Hold You (Columbia/ 1405 383 228573 19 580 MOST
18 @ PSCHT.L&LILSCRAPPY I'mA King (Grand Hustle/Atiantic) 1358 +104 140332 8 4913 [NCRE‘q SED PLAYS
21 (D OEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin) 1296 +195 116115 9§ 510 ‘
22 @) TWISTAHTREY SONGZ Girl Tonite (Atiantic/ 1288  +216 148885 4 520 iy
ARTIST TITLE LABEL(S) INCREASE
15 18  FANTASIA Free Yourself (/MG 1175 459 213820 23 500 | young JEzy HAKON Soul Surivor (eramIBME) 13
25 @  T-PAIN 'mSprung (ive/Zomba Label Group) 1161 +198 106003 5 4716 KANYE WEST Goid Digger Roc-A-Fel/I0JME) +378
17 20 TREY SONGZ Gotta Make It (SongbookiAtlantic) 1155 163 143200 19 500 | AUCIAKEYS Unbreakable /AMG) +245
16 21 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 1120 227 144806 17 500 Emomm"ﬁfemm””” :f;g
20 22 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 1110 94 106083 20 8810 | T.pu i Spung UiveZomba Labe G 198
24 @ PRETTYRICKY Your Body (Atiantic/ 1076 +96 93042 6 4613 DEM FRANCHIZE BOYZ flJERMAINE DUPRI, DA BRAT &
26 @ CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 1001 +119 110308 6  53)4 | BOWWOW i Think They Lice Me (Remis) (S So DeffVigin)  +195
28 €@  THREEGMAFIA Stay Fly (Columbia) 96 +174 81229 7 32 'f.fv.'('.’.ff:.'.‘t?s E‘:V/gmm’: " ::::
19 26 TEAIRRAMARI Make Her Feel Good (Roc-A-Fela/IDJMG) 960 201 94403 20 450 50 CENT MOBB DEEP Outta Control
23 27 CHARLIE WILSON Charfie Last Name: Wilson (/ive/Zomba Label Group) 959 9 91893 14 3410 | (Shak/Aftermatiiinterscope) +179
3% @ ALICIAKEYS Unbreakable L/BMG/ 923  +245 121886 3 5614
30 @ O0AMIAN“JR. GONG" MARLEY Welcome To Jamrock (7uff Gong/Universal) 883 +24 126915 8 4501
31 30  RIHANNA Pon Oe Replay (Def Jam/IDJMG) 800 21 102428 9 2800 ,
32 € WEBBIEfTRINA Bad Chick /Asylum/Tril) 756 +25 57692 10 450 '!E W& Ac TI VE
29 32 PAUL WALL f/BIG POKEY Sittin’ Sidewayz /SWI'S/B/'/WSE/ASV/IIIII/ 756 -88 80422 14 43/0 PURPLE RIBBON ALLSTARS f/BIG BOI & KILLA MIKE Kryptonite
33 €D YOUNGBLODOZ Presidential Live/Zomba Label Group) 754 +42 63016 8 470 | (Pupk AitbonVigin
27 34 MIKEJONES Back Then (SwishaHouse/Asylum/Warner Bros.) 751 99 64011 19 530 | Totel Plays: 376, Total Stations: 26, Adds: 1
3% €D 04l Latty Tafty (AsyumiAtiantic) 725  +152 73463 4  36/6 | TEAIRRAMARINo Daddy (Roc-A-FeldDIME)
R Total Plays: 353, Total Stations: 30, Adds: 0
34 36 TYRA GetNo OohWee (66&L/Universal 699 9 53337 16 260 . )
38 @  CIARA And1 (LaFacelZomba Label Group) B2 458 ESASD 3 4B | e e A
39 € RKELLY SlowWind Live/Zomba Label Group) 658  +103 85971 2400 | e pHATIGEELO Happy Hou Capio]
44 @ LIL" KIM Lighters Up (Queen Bee/Atlantic) 651 +184 100766 2 5110 Total Plays: 340, Total Stations: 32, Adds: 4
41 @  KEYSHIA COLE | Should've Cheated (4&M/interscope) 684 +137 72094 3 33 | yoNyyAYO HIOE Curous (6-nitterscope)
40 @ RAYJ OneWish ekt Sanctian 608  +117 56645 4  35[2 | Total Plays: 333, Total Stations: 27, Adds: 0
42 (D FANTASIA Ain't Gonna Beg (/AMG) 499 +5 44628 3 39/0 | CHAMILLIONAIRE Tum it Up fatiumUniversal
37 43 GWEN STEFANI Hollaback Girl finterscape) 430 430 81797 15  36/0 | TotalPleys: 303, Total Stations: 26, Adds: 1
43 44 SHARISSA{IR. KELLY InLove With A Thug Virgin/ 41 43 21434 4 350 | FLOETRY fICOMMON Supastar Geffen)
46 45  JIMJONES fITREY SONGZ Summer Wit Miami (iplomat/Koch) a5 5 25322 3 g | e Pars: 287 Totol Statons 36 Adés 3
47 46 GAME Droams (Aremath/G-Untltorscope an 38 31581 16 370 m:‘,fl'a;‘: g‘;g";;;' fsﬂaf;"/‘s R
50 @ TONYYAYD SoSeductive /a.ummmcapa/ 396 #1300 M8 W 0| -
49 @ OMARION I'm Tryna (Tug/Sum/Epic/ 387 +14 33806 4 251 Total Plays: 269, Total Stations: 17, Adds: 0
48 49 TRINAfILIL WAYNE Don't Trip (Ship-N-Shide/Atiantic) 385 T M0 A 20| 1ok Fores Mihen You Gyl 1)
@  SEANPAUL We Be Burnin’ /Atlantic/ 384 +98 38982 1 3002 | Total Plays: 264, Total Stations: 19, Adds: 9
63 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of |~ _ .
8/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tofal plays, the song with the larger increase in plays is placed Songs ranked by total plays
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station piaylists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on sach station is assigned an AQH number. Average on the web at www . radipandrecords. com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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URBAN ACTOP 30

September 16, 2005 POWERED:)
WEEK  WEEK  ARTIST TITLE LABEL(S) 765 avs AJ%%}LCE VT TSN MEDIABA SE
1 1 CHARLIE WILSON Charlie Last Name: Wilson {/ive/Zomba Label Group) 1633 32 169010 16 58/0 ’
D e 1539 23 18332 18 320 MOST ADDED
2 2 MARIAH CAREY We Belong Together fisiana/ivomivy- -
3 3 KEM ICan't Stop Loving You Motown/Universall 1350 80 157118 35 5410 ARTIST TITLE. LABEL(S) =
4 o VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 1209 "~ +111 112954 16 46/0 BABYFACE Grown & Sexy fArista/AMG/ 23
5 0 FANTASIA Free Yourself L/RMG/ 1089 +11 125324 24 48/0 KIRK FRANKLIN Looking... (Gospo Centric/Zomba Label Group) 18
6 6  INDIA.ARIE Purity Me (Rowdy/Motown) 928 35 B8 21 5500 ALICHA KEYS Unbreakable K/AMG/ 13
7 @  STEVIE WONDER From The Bottom Of My Heart Motown/Universal 878 +48 84088 14 46N m‘L’:ﬁEThW':'I"L"Q U'L“/ lf}a{ }’5”’”'"‘"3/ ';
8 © 1L SCOTT Cross My Mind (Hidden Beach/Epic) 865 +35 102495 18 36/0 v CA';EY ;::ke h’gf’f””m et -
9 e TONIBRAXTON Please (BlackGround/Universal) 833 +20 70816 14 4510 FANTASIA Aint Gonna Beg (/AMG) 4
10 @ ERIC BENET | Wanna Be Loved /ﬁL’ﬂI/:S‘L’/ 830 +75 57645 B 56/0 WILL DOWNING Crazy Love (GRPIYMG) 4
n 11 KEM Find Your Way (Back Into My Life} (Matown/Universal) 694 14 50201 13 4610
13 12 DR.CHARLES G. HAYES & WARRIORS Work It Out (/CEE/ 602 -37 51489 " 35/0 MOST
12 13 BABYFACE Sorry For The Stupid Things (Arista//AMG) 586 93 427116 15 5000 INCREASED PLAYS
14 14 PATTILABELLE fIMARY J. BLIGE Ain‘t No Way (Def Soul/iDJMG) 512 10 53223 12 4210 TPT:VL
17 15 LYFE JENNINGS Must Be Nice (Columbia/ 446 -20 40000 10 1511 ARTIST TITLE LABEL(S) INCREASE
19 @  DWELE ) Think I Love U fiigin/ 445 +126 37955 4 4206 ALICIA KEYS Unbreakable L/RMG) +140
16 17 EARTH, WIND & FIRE Pure Gold /Sanctuary/SRG) 424 49 25612 9 3900 DWELE | Think | Love U Virgin/ - +:2“5
15 18 FAITHEVANS f/SNOOP DOGG Mesmerized (Capital) 420 6 54015 10 a6 | 'IANGRERN Gotao,Cottaleave fokmba) 411
@ X ) 4 6 60 MISSY ELLIOTT Lose Control (Gold Mind)Violetor/Atlantic/ +85
18 DESTINY'S CHILD Cater 2 U (Columbia) . 394 +2 472 ] ERIC BENET | Wanna Be Loved (Reprise) 75
22 @ SHANICE WILSON Every Woman Dreams /F/H}/III'IIL’) 357 +62 26363 6 28“ SHANICE WILSON EVEW Woman Oreams /F/ayllhre/ +62
21 @ YOLANDA ADAMS Someone Watching Over You (At/antic/ 330 +25 43177 7 362 GAME 1150 CENT How We Do (Aftermath/G-Unit/interscopel ~ +61
23 @ JEFFREY OSBORNE Yes, I'm Ready (fay0z/Kach) 308 +43 20593 3 n
24 @)  ANTHONY HAMILTON Ball And Chain fBhing) 301 +36 14457 6 2000 NEW & ACTIVE
20 24 MINT CONDITION Wheaa fimage/ 293 22 16451 § 2M CRUNA Take Me Highe (Reprise/Warner Bras)
27 @ MELI"'SA MORGAN & FREDDIE JACKSON Back Together Again (Orpheus) 250 +38 25436 6 21/0 Total Plays: 175, Total Stations: 20, Adds: |
28 @ FANTASIA Ain't Genna Beg (/AMG) 220 +14 12433 z 26{4 MARIAH CAREY Shake It Off fIsland//0JME)
@  ALICIAKEYS Unbreakable (/AMG) 219 +140 26678 1 3413 | TotalPlays: 163, Total Stations: 16, Adds:6
26 28 JOHN LEGEND f/LAURYN HILL So High (Columbial 212 6 19053 10 190 ?:éfg:‘;f?g;“ﬁml“;g:z; :‘e:a;w:;:f flvae/Zamba Label Group)
@ KINDRED THE FAMILY souL Wh?re Wm‘JId | Be {The Question} (Hidden Beach) 207 +42 21278 1 2211 RAHEEM DEVAUGHN Guess Who Loves... (ive/Zomba Label Groug)
= @ LINA Smooth (Hidden Beach/Red Distribution) 193 +15 13558 2 16/0 Total Plays: 150, Total Stations: 18, Adds: 0
61 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radlo Networks. Songs ranked by total plays for the airplay week Songs ranked by total plays )
ot 9/4-8/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each | | . lavli R&R .
reporting station. Songs unreported as adds do not count toward overall total statlons playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all reporters are available [
increases in total plays. Totat Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandiecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. E==" -
e — =1 - — — 'l — R B e — B I __—__—_——————
( | . et )
REPOR TERS KMJQMouston, TX* | WIMRMilwaukee, WI* WDAS/Philadelphia, PA* KMJM/SL, Louis, MO* POWEREDL’:_‘—:
| WTLCAndianapolis, IN* | WDLTMobile, AL* WRNB/Philadelphia, PA* ' WFUN/SY. Louis, MD* { MFI" AB Aq_E
Stations and their adds listed alphabetically by market | Woakson. Ms® | KMo Monroe, LA WFXG/Raleigh, NC* | WeHRSyracuse, NY* L ‘
| } WSDL. L | AL WKJS/Richmand, VA" WHBK Tallahassee. FL |
WOQVE/Albany, GA l WBAV/Charlotie® | KSOC/Daltas, TX* KMJK/Kansas City, MO* | WaQKNashville, TN* WVBE/Roanoke, VA® | wiMXToledo. OH* *Moaitored Reporters
| KSYU/Albuguerque, NM* l WONC/Charlotte® | WROU/Daylan, QH* KSSM/Killeen, TX | WYBC/New Haven, CT* KBLX/San Francisco. CA® WIUG Fuscaloosa, AL 80 Total Reporters
WAKB/Augusta, GA® WSR8/Chicano. IL* WMXD/Detroit, Mi* KNEK/Lafayetle, LA* WBLS/MNew York, NY* Music Choice Smooth R&B/Sateliite ( WJBWAW. Palm Beach, FL® e I
| wKsP/augusta, GA* WVAZ/Chicago. IL* WUKS Fayetteville, NC* KOKY/Litle Rock, AR® | WRKSNew York, NY* Sirius Heart & Soul/Satellite . o6 Silotal Montfored
l WWINBaltimore, MD* WZAK/Cleveland, OH® WOZZ/Flinl. MI® KJLH/Los Angeles, CA* WKUS/Norfolk, VA* ! Sirius Slow Jamz/Satellite - A o 19 Total Indicator
KQXL/Baton Rouge, LA* | WLXC/Columbia, SC* WCMG/Florence, SC WHMJIM/Louisville, KY* l WVKLNortolk, VA* XM The Flow/Satellite - i
) : 1 WKXS/Wilmington, NC Did Not Report,
WBHK/Birmingham, AL* | WWDM/Columbia. SC* WFLM/FL. Pierce, FL* WRBV/Macon, GA | KRMP/Oklahoma City, DK* WLVH/Savannah, GA Playlist Frozen (3):
WMGLCharleslon. SC* WAGH/Columbus, GA | Ne: KIMS/Memphis, TH® l WCFB/Orfando. FL* KDKS/Shreveort, 14~ T e R WU oloroe, S
WXST/Charleston, SC* WXMG/Columbus, OH* W.JMZ/Greenville, SC* WHQTMiami, FL* i WRRX/Pensacoia, FL* 1 KVMA/Shreveport, LA® l- - 9 WwSBY/Salisbury, MD )
MR ———
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GOSPEL TOP 30

September 16, 2005
LAST THIS ) TOTAL - TOTAL WEEKS ON  TOTAL STATIONS/ L
WEEK WEEK  ARTIST TITLE LABEL(S] PLAYS PLAYS AU?‘X)EU;ICE CHART ADOS M OS T A DDED
1 1 DR. CHARLES G. HAYES & WARRIORS Work it Out //CEE) 1102 -18 34205 17 36/0 ARTIST TITLE LABEL(S) ADDS
2 @  YOLANDA ADAMS Be Blessed /Atfantic/ 108¢ +25 39822 24 341 | SOUNDS DF BLACKNESS fiANN NESBY Unitv /57! T
s, Ana RT— u
<] 3 MARY MARY Heaven (Sony Urban/Columbia) b = 185 ” 5 DOTTIE PEOPLES He Said It (Malsco/ 4
_ [ SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) 4
9 4 KURT CARR God Blocked It (Gospo Centric) 908 10 23481 25 33i0
4 5 CECE WINANS Pray (Sony Gospel) 905 37 790 N 3400 MOST
7 6 ALVIN DARLING All Night /Emtra/ 720 -2 24304 20 3212 INCREASED PLA YS
6 7 MISSISSIPPIMASS CHOIR I'm Not Tired Vet /Malaco) 716 3 25841 24 2800 o
8 8 LASHUN PACE Hey (E0 Gospel 649 B0 0732 200 20 | -
12 9 V..P. MASS CHOIR flJOHN P. KEE Bread Of Heaven /Verity/ 637 -9 19969 14 2610 DARWIN HOBBS Glorify Him (FM/ Gospel! +46
g @ ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 622 +2 19307 26 26/0 BISHOP G.E. PATTERSON My Record Will Be There fPodium)  +45
13 @ TYETRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbi) 569 +2 0807 23 24/0 | MIGHTY CLOUDS OF JOY House Of The Lord /EM/ Gospel)  +45
16 12 DEITRICK HADDON God Didn't Give Up (Venty) 540 6 216 16 241 :“’::‘Z“E':A“:‘U:‘;”l GT“: 'ST“’:’({W; ‘;;;ﬂif T *gg
4 . now [he Trutl 1es, u-belArtemis 0P8, +
14 13 TONEX Work On Me (Verity) 523 -33 16407 14 20/0 RODNEY POSEY El Shaddai (Gospel Todsy! +34
11 14 MIGHTY CLOUDS OF JOY Been So Good To Me (EM/ Gospel) 523 -90 12143 18 2211 DONALD ALFORD All | Want To Do fs Bless You (Holy Spirit/ +34
15 15 KEITH WONDERBOY JOHNSON | Need A Blessing (Worldwide Music) 521 B 18284 13 250 | 0.CLARK-COLE Great Is The Lord (Gospo Centrit/Zomba Label Group) +33
18 O  MICAH STAMPLEY War Cry (Dexterity/EMI Gospel) 474 +2 12952 20 20/t | GREGHOOVER & CHARLOTTE... Breakthrough (Spectrum/  +33
17 17 MARVIN SAPP Do You Know Him (Verity) 454 3 s 1 18/ | WILLIAM MURPHY, il Let h Rise (B£LL/ +i2
20 @  DOTTIE PEOPLES He Said It (Malaco) 444 +4 16291 ] 2414
21 @  EVELYN TURRENTINE-AGEE Go Through (Light/ 426 +14 14474 12 21/0 NEW & ACTIVE
19 20 SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment] 424 23 10314 19 22j4 | WILLIAM MURPHY, Ill et It Rise (B.E.LL/
24 @  DORINDA CLARK-COLE Great Is The Lord (Gospo Centric/Zombe Label Grou) 406 +33 10878 5 16/t :;‘:[')P}'XMLGN;"";;E‘;::’:v}:y ;‘;;;;
22 22 DONNIEMCCLURKIN & KIRK FRANKLIN Ooh Child (Verity) 392 9 15780 3§ 2010 | Toqal Plays: 248, Total Statons: 13, Ads: 1
23 23 PINNACLE PROJECT f/KiM RUTHERFORD Last Say So (Pinnacle/ m -16 14387 17 16/0 | TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown)
26 @  BRUCE PARHAM Hide Me (S Ford Music Group) 360 +21 9513 1 141 | Total Plays: 223, Total Stations: 12. Adds: 1
25 D  ANDERSON SANCTUARY CHOIR Lord | Thank You /Malaca) 34 +1 15082 20 1810 ?;’t"l”},'lfay"s";g[;‘”d t‘"l“s‘t‘a‘{‘i’g;:“gpgegg’df‘f’” aseis/
" . al b A al -1, 4
28 @ KIRK FRANKLIN Looking For You /Gospo Centric/Zomba Label Group) 338 +29 14644 2 1612 | p ARIUS BROOKS Your Wil /M Gaspel)
27 @ JOANN ROSARIO ! Hear You Say (Verity) 325 +11 10027 8 1510 Total Plays: 219, Total Stations: 12, Adds: 1
29 @  RU.MCKISSICK, JR. & WORD AND WORSHIP MASS CHOIR Right Place /Emtro/ 313 +14 9648 4 152 | LOUISIANA STATE MASS... His Name Is Jesus (Tetilah/Light!
30 @  SOUNDS OF BLACKNESS fIANN NESBY Unity /SLA/ 297 0 1496 9 2216 m‘ :J‘;Y;szﬁiE [:?'Ps;fé':fgdms‘fm“ S
. 5 od's Gift (Music One/Epic/Sony Urban)
@ MARY MARY Yesterday (Sony Urban/Columbia) 291 +24 13986 1 1312 | 1o Plays: 185, Total Stations: 12, Adds: 1
RIZEN We've Come To Magnify The Lord /rtemis/
33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday 9/10. Total PlaYs 192, Tﬂlal Stations: 14, Adds: 1 B
© 2005 Radio & Records Songs ranked hv total plays
4 w"DlCqumous OH WHLHAackson, MS WGOK/Mabile, AL WYCBMashlnq'nn oc \
OM: Jerry Smet OM: Steve Kelly OM: Steve Crumbiey WNKLFateigh, NC PD: R
REPOR TERS PO: Dawn Mu&y m:}mn Raverts POMO: Felicia Allbritton OM/PO: Jorry Smith DU'ITIE P%P\ES
SOUNDS OF BLACKNESS /ANN NESBY | MD: Tormez Hamris 15 YOLANDA ADAMS APD: Shawn Alexander
. : R . WCHB/Detroit. MI 2 Xfi’é&' P ;; g‘:‘l:f R‘YMCAK]EJSMAR '1‘!0 s'%'&i‘és"‘ oardeamcmssswm NESBY ‘6’.5"»2"»2'"‘31‘%‘:.’,‘»?5
Stations and their adds listed alphabetically by market | w St i1 SAMASSCr0m o o Mz“lmi Wara
et e A e O | PELE T
s sounor: | e A T i et R v l—n@
COMMUNITY SINGERS wrzsn:mnnne 12 MICAH STAMPLEY 45 BISHOP G.E. PATTERSON P0: Dale Marray AODNEY POSEY e S ——
23 BISHOP EDDIE LONG W/NEW BIRTH PO Abvin Stowe: 9 DARIUS BROOKS WR WHALMemphis, TN 25 DAYNA CADDELL ‘SOUNDS OF BLACKNESS /ANN NESBY | ‘
TOTAL PRAISE CHOIR MO: Tanya Arens 9 WITNESS 39 SMOKIE NORFUL PO Eilown Collier 17 LISA MCCLENDON . Did Not Report, Playlist
19 RODNEY POSEY SHEKINAH GLORY MINISTRY DD JPOMD Ty Beves T RN psciBebicapacls Frozen (9):

SHEKINAH GLORY MINISTRY TcAntgu 3 %ﬁg&%ﬁggw UANNNESBY | 35 AL vIN DARLING o 2 SHIRLEY CAESAR 14 WILLIAM MURPHY, Il KHVN/Dallas, TX
WTHB/Augusta. GA PO Michaei Robinson Y Y WEUPMHuntsville. AL City, MO
e i e e Lo R 5 KVLO e Rock, AR

SHEKINAH GLORY MINISTRY :m:»-mon 5 M'Gmn%&ummamxmmm é)m&fmwmm — %wn:'nmm :',fn,‘,';'.,‘:.""‘n;,,,"",. '°§3,'§’°(”;‘,§“,55550%J;‘ LWORD :ra\‘eer:lnlﬂ‘in Gospel Network/
e ¥ oxtvore ::; ié‘g‘? W&m ;":z::‘s”'m“?w“ N WL AMS & 00SPEL 065 | WAGG/Birmingham, AL
AP Joan 7 LASHELL GRIFFIN ILLL ianagolis, N CAO/Balti , MD

SOOSGrowooess mnesey| T EERROR T | g e % Ve ol i i WiNUCharleston, SC
WXOKBaton nmu 7 GMWA ms?3 Lc:&N e :l;r m zml gﬂagnm‘%-as m:‘ﬂ&".“' A gmmm WPGC/Washington, DC

@n&sw %TTIESPEO{) v DOTTE PEOPLES 20 DORINDA CLARK-COLE No Adds WXTC/Charleston, SC Yy,

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R’s INDUSTRY VIP PACKAGE ; [ e sty Mowspaper

* R&R Today: The Industry's Leading Daily Fax
* R&R’s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%!

R&R’S INDUSTRY VIP PACKAGE IS $44500
{Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com

®
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COUNTRY REPORTERS

. . i b Illal'kﬂ! XVOO/Tulsa, OK*
jons and their adds listed ajphabetically by [ [
P Stations an Sogele, CA" | WPS o v Valle, A | WAV i, POMOD: ik Barkes o
ianapolis, IN* | KZLALos Angeles, OM/PD: Scotl Stevens : oy
Springs, CO* | WFBE/Flint, MI e OMPD:R.), mcm e, M. oo TR
IAbitene, TX SOXE/Birminghon: AL g [fKCCT/Coiorak0 ' ’“1"""*‘“""‘;} . 1 %m Camnon o Tom 7 ey ! WWZD/Tupelo, MS
0 . jmo £l - ro .
g:F'Bnd Elliok P: PD: Jo Jo Tumboaugh N D i T WQOR/Raleigh, NC* KSNUSanta Maria, CA OM: Rick Stevers

N 3 Clowd APOMD. oy Coe Han e { Paul Mickatis Brov PO: Bill Hughes

PI/AMD: B Y GIRRAGTOY L] R ST . 3 HNorfolk, VA* oM POMD: Tim APD; Paul Sione
% Rorde Frirvd Bt WMSLJackson, MS WAMZALouisville, KY WGHMNorfotk, PO:LisaMcay 1 ek oAy ML
1 GEORGE STRAWT TOBY K OM:Seve Kelly PO: Coyote Calhoun M”&m APD; Mike 'Maddawy' Biddle § A voson
o : Night Train Lase APOMOD: ol .

. loomington, L ings. CO* | WXFLFiorence AL P:RickAdams A0 Mt Ty WCTQ/Sarasafa, FL
e DR Conshen P | o e 400 Kim Al " e OMPD: MarkWikson WFRGAUtica, NY
it APOMO: Buck Swves (PO Cody Ca SRS 1 a0 x® KOUTRapid City, SO APO: Heidi Dacker i Jacobsen
APD: Ken 10 1A 1 86E RN Bl KLLL/Lsbbock, TX gk:ﬁdw“m- POMD: Mark Housion 1 UTIERG Tow Fho ™

16 W Puey . . WUSiJackson, MS OM/PD: Jefl Scolt APOAMD: Kalley Peterson £} -2
WEOS/Columbla, KSKSFresno, CA PO: Tom Freeman MD: Justia Ousing 1AM o WICLSavaansh, GA KJUGNVisalia, CA*

. NY* WHIOUBluefield, WV PO: LI Smith PO: Steve Pleshe TRIUOGN e § e : 5
WGNA/Abany, OB M 1 (e § T XBUL/Reno, NV OM: Pat Garrett POMD:; Dave Daniets
PO: Gz Brind OM: KenDietz APOAMD: Glen Garret [ R STt § s : Yom Jordan PD: Boomer Lee o
MO, Bill Earey PO/MO: Jop Jarvis T § 20 S we -y ONPO: ail ooy e

St Yy 3 uxESTRGRIY FL* | WwaMMadison, TOBY KM MD: Chuick Reeves 8 KN OESEY BLRO

BEd 1 [LAVCTAS L BROOMN e S007 Pl WROO/acksonville, Grarlia FATHHLL § LY ORGRN
> Rl ins WCOLColumbus, O OM: Gail Austin PO: wlnlﬂ 3 B . .
iy syl Collns,C0 | PO:Casey Cadr i KNFWOdessa, TX - P e v WRKWCPY Baach AU
Ohcey | MZNBse ) | MDD PO: Mg MD: Joln Scat i ONPY: John Moesch Dl e PO:BeckyBronne PO e
) : Rich o 7 MM MCCOY MD; B,
PD: T ok mm : Sponcer Burke o :;M R KIA/Mason City, IA = KFRG/Riverside, CA® S 1 Smae
iy 3 BuDoY d . ¥ 1 GEORGE STRATT
MO et sy Ay WGSQCookevile, TN .| P B B | D= LA e
g OM-MayMery WY doszn Gty T OMP: o v o e e
KQFC/Batse, 10° %ﬁ:’u Gibbows WCKT/FL Myers, FL* POMD: B8 oy i APARD: thomy Allen 3 Ht v APDOMD: James Axthony WACOMaco, TX
KRST, L ™ MD: Stewart James OMPD: Steve Amari L) § T08Y T § oot st [ OBUPD: Zack Owen
: Eddie Haskell PD: Kevin Anderson il len, TX* # RS
OM/PD: Edd APDAID: Dave Logan KTEX/McAl
Palialey APOMO:Jim Miler = o e WEGUchnstown, PA ON: Gily Saniago KXKT/Omaha, NE* " .
Hgon D 1 St ND: Lara Moshy PD: Jodo Certa PO: Tom Goodwia WSLCRoanoke, Vi KOKS/Shreveport, LA WMZQ/Washington, 0C
Tty iomriemy KRYS/Corpus Christi, TX L APD: Frankie Dee NO; Gl Aden PO: reti Sharp OM/PD: Gary McCoy OM: Jeft Wyatt
OM: Paula Newsil WWGR/. Myers, FL* MO: Priches e MD: Aoty Saymes MD: Ragen King PD: George King
- N o et L PO: Mark hilkps KXQdoplin, MO e B s D St fse
POMD: Steve Casey OM: DonKoliey by iy MD: StzveHart o Sosn ki 1, OR KHAY/Oxaard, CA i
Wike Brophey $ ki PO: Steve Kelly KRWQMedford, :BusdyVanArstale | wyyD/Rosnoke, VA KSUXSioux iy, 1A
o D: Ginay Rogers i h e § Dowse e OMPO: Larry Neal PrVD: Buddy POMD: Joel Dearing : Bot Rounds u, Wi
WCTOlenkn, PA” | ATOAND Sy WY et Sl B T mmnm Pty
%{mw"m : as%m KPLX/Dallas, TX* WNWN/Xalamazoo, M1 { :%m APOMD: Vanessa Riyan
£ _le de 1 G g m?l: PO: PJ. Lacey WEK(Memphis, TN* KPLM/Patm Springs, CA WBEE/Rochester, NY* b 18 REBAVCENTRE
= : Mo: Tibwel) PD: Al Gordon : Dave Symonds .
rx . L V0 oge o MO: ory faes Mmm.% T WOVKMheeling, WV
KGNG/Amarilo, TX KAGGBryan, o, | MO [y e OM: Tim Coter ol
- Tim Butier POMD: Josnler Allzn KBEQ/Kansas City, MO HETRTY b Az S o POMD: Jay Danieis POMD. Sl
pregid Bomen KSCS/Daltas, TX* PD: Wiz Kenaedy 33 Wi S & ne s A PN oy 0 by
2 xxioas OMPO: Lomin Palagi O 1. Weknie WOKKMeridian, MS ! e ) o
APOMO: Ches Huf o o POMD: Sty Ray WPAP/Panama Ciy, FL L Sl TRA ) —
WYRK/Buffalo, NY* S T e o 3 TM MUY 3 s OM/PD: Eddie WIXQ/Rocktord, KLURMichita Falls,
APOINC: Weady Lym e % Emareo, APOMD: Shaoe Colis e KD /Spokane, WA* R A
WGHE/Daytona Beach, FL* KFKF/Kansas City, MO* | "4 Bmiel N ""x_"ﬂ,u;; e —
WOKO/Burtingion POMD: el Davis ON/PD: Dol Cartes WiBMPensacola, FL T LN Pyt i
: Sleve o .| APOAAD: Tomy Stevens WXISMiami, FL* POMD: o Wes! P ,-ﬂm.,n OMPD; Beveriee Branniga
0 ot s i WTGR/Greensboro, NC: PD: Bob Bamedt s KNCUSacramento, CA* | & [T WO: Card Hughes
B OM:TimSattedield Iy, MO+ | APO:BillyBrown o vt PO: Mk Evans i Boen i
5 GEORGE STRAT KYGO/Denver, CO* : Bill - wwm"m City, ,.‘).Wmmm SERODLS W Coe @ sar 1 DERG
; ke APOMD: PD; Wes ;.
i L ﬁ;"""" 7 deaton APDAD: Josse Barcia | St -_— § S ) N KZSNMichita, KS*
WNCY, w PD: Sky Phillips ks | b Gt STAT mn-wmello;w WPICS Ll Py i
OM: Jeft McCarthy WD: Nicole Beals WHILMitwaukee, WI* ity WCEN/Saginaw, M1 PO: AJ Mckay WO:Pat
PO: Shannon 18 ALIN JACXSON NS/Greenville, NC* ille, TN® : Kemy Wolle 5 BGLROH PO: Joby Phillips APD: Nick Damon Aeda
By han iR Ko oes, 4| WRSGr W¥Kaaeil, pel 5 MD: JossicaTyer | heseion
% Y : Wayhe OMPD: Nz Hammond 3 iladeiphia, PA* M W 1 foeTKam e,
] SC* | OM: Jack'Brien M: Joil Hacket MO: Colleen Addsir MO; Mitch Morgan WXTU/Ph T s Y
NC WEZL/ - Andy Elliotl 7 JMEY OSSR MKIRCE 2 Toav ke : Bob McKay 864 R4 A
blediald WP Loeathews | POAntyEllt 1 poro: - s JPOND:Cotae ik WEGY/Wilkes Barra, PA
APOMO: Brian Hatie APOMO:T.J Phlis s by e T e m o Mo OM: im Rising
: ” ) -
8 i : e KEEY/Minneapolis, MN° | #7005 4 pm OMPD: Rick Walker OMPD: Brad Hansen PA: echedet
5 TRACY LAWRENGE ser WESC/Greenville, SC' OW/PD: Greg Swedbery MD: Sobe Richards APD: Curly Clark mmcam rosey
wn.mﬁﬁ;ﬂ'zm' KASY/Des Moines, LA* OMPD: Scot Johesn T APO/MD: Travis Moon KMLE/Phoeniz, AZ* 7 o o Lsinmer
WKHY/Atanta, GA* PD: Brion| OM: Jack D'Brien % &m“ Landrum mmﬂ:‘m 1 GEORGE STRAT PD: Jay McCarthy 864701
ONVPD: Mark Richards o o PO: Andy Efioti ‘ %_ B Vi - POAD: Dawe Collins WIL/SL Louis, MO* WWOQMilminglon, NC
MO: Johnny Gray T MO: Eddie Hatfiel le, SC° o b WKSWMobile, AL 3 Tow s WWFG/Salisbury, MO
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Katrina & Country

Personal stories, corporate concern

atching the news reports of police, firefighters and medi-

cal personnel coming to the aid of their neighbors victim-
ized by Hurricane Katrina, what has struck me most is how hard
they are working while ignoring their own plight as victims of
the storm. Just like the people they're helping, their homes are
destroyed, their families scattered.

The other thing that has struck me is how TV
and the newspapers have all but ignored the ef-
forts of local radio to keep people informed. It's
not a huge leap to think that most of those re-
maining in the devastated areas in the first few
days after the storm got all their information
from radio. Aside from the much-publicized in-
terview by WWL.-AM/New Orleans’ Garland
Robinette of the mayor of New Orleans, radio
has barely been mentioned.

And yet, like the police, firefighters and med-
ical personnel, many radio employees fought
through their own personal tragedies to do what
radio does best: serve its local communities.

We have been chronicling what Country ra-
dio and the country-music community have
been doing to aid the hurricane victims n the
R&R Country Hotfax and R&R Country Daily
e-mail, but we also wanted to tell the personal
stories of some of those affected and detail what
two companies with a lot of stations in the re-
gion, Clear Channel and Entercom, have been
doing for their employees — much of which has
gone unreported.

A Rough Day

Ron Brooks became WNOE/New Orleans’
PD in June 2004. Today he finds himself in Ba-
ton Rouge, wondering when he can retum to his
home — and wondering even more what he’ll
find when he gets there.

Right now, though, there’s not much time to
think of those things. He’s very busy with the
United Radio Broadcasters of New Orleans
project, which will be explained in more detail
a bit later.

Asked to take us through Katrina and its af-
termath, Brooks said, “We were ordered to evac-
uate to Baton Rouge around. 10:30am on Sunday

(Aug. 28) before the
storm. After a four-hour
drive — one that nor-
mally takes 70 minutes
— Il joined the Clarence
Buggs show that was in
progress on W]BO.

“Monday was a
rough day, watching the
storm hit the area. Once
the United Radio Broad-
casters of New Orleans
partnership was up, [ got in rotation for the
24/7 coverage. | was on the air with Garland
Robinette on Sunday when Mayor Nagin called
with his impassioned plea for the government
to ‘get off their asses.” It was the most powerful
and horrifying thing I've ever heard.

“Now we're settling into a routine on United
Radio. WNOE's transmitter is still [as of Sept. 9]
off the air.”

Above & Beyond In Mobile

WKS]/Mobile OM Bill Black and his family
came through the hurricane in relatively good
shape. Describing his personal situation, Black
said, "My home is on the Eastern Shore ina place
called Spanish Fort. We lost a bunch of shingles
and will need some roof repair, but compared
to others, it's nothing.

“The southern portion of Mobile County took
on terrible destruction. It will take a long time
to get folks back on their feet. There are still [as
of Sept. 7] over 170,000 people without power
in Mobile. Many homes were destroyed, and our
people, as well as those in Mississippi and Lou-
isiana, need help.”

Asinevery disaster, some folks go beyond the
call of duty. Describing the Herculean efforts of

Ron Brooks

Helping Our Own

A few weeks ago | appealed to Country radio to get behind the Country
Music Hall of Fame & Museum’s “All for the Hall” campaign. The more im-
mediate needs of Hurricane Katrina's relief efforts have obviously put that
on the back burner — although we will revisit All for the Hall at an appro-
priate time as we progress toward raising $500,000 by CRS 2006.

In the same vein of helping our own, however, | would encourage you to join me in
contributing to the relief funds that Clear Channel and Entercom have established to
aid radio personnel whose lives have been shattered by the devastation left in
Katrina's wake.

For Entercom, checks should be made payable to the Entercom New Orleans
Employee Relief Fund. Address them to Entercom New Orleans Empioyee Relief Fund,
Entercom Communications Corp., 401 City Avenue, Suite 809, Bala Cynwyd, PA 19004.

Clear Channel contributions can be sent to San Antonio Area Foundation, 110
Broadway, Suite 230, San Antonio, TX 78205.

ton Rouge. Here's his travelogue.

traveling to the relief area.

Relief’ signs.

completely out of food.

this job and this company.”

You can read Foulk's delivery blog and see photos of the trip at www.wivk.com.

Baton Rouge-Bound

The road to Baton Rouge and the Gulf Region has
been filled with radio-sponsored convoys over the last
couple of weeks. Like so many of his radio brethren,
Citadel/Knoxville OM Mike Hammond recently ac-
companied a truckload of listener-donated hurricane-
relief supplies on a trip from east Tennessee to Ba-

“We left at 6am Knoxville time Friday (3/2) with nine
trucks. Eight were filled with water, and one was filled with
food from ConAgra, who asked to go along on our convoy. We Mike Ha
were given a police escort out of Knox County. We contacted
the Tennessee Highway Patrol and got clearance to bypass scales since we were

“News anchor Dave Foulk was in the lead truck and provided hourly reports on
their status as they headed to Baton Rouge. Fuel was a definite issue. Most of our
trucks had two tanks, enough to get to Baton Rouge and back to at least the
Birmingham area. A couple of trucks had smaller tanks but were able to find fuel in
Meridian, MS to make sure they had enough to avoid being stranded.

“Foulk reported lines at gas stations over a mile long as they headed into
Louisiana. Diesel was not to be found at all after they left Meridian. We received
word that there had been unconfirmed reports of trucks being hijacked in Baton
Rouge. We contacted our sheriff, who contacted the authorities in Baton Rouge. We
were escorted once we got to the city. We were instructed to take off our ‘Disaster

“Once in Baton Rouge we had thought we would take all the trucks to one
location. However, the need was so great that we actually went to four locations.
The ConAgra truck was taken to the Second Harvest Food Bank, which was

“Unloading the water was a definite issue. People got students from Southern
University to help unload at one location. The sheriff went to the jail and got 100
inmates, and they worked until 4am unloading water.

“We have four trucks filled with water going to Valdosta, GA. We were asked to
send the other trucks there because officials were using the airbase there to send
water and supplies to Mississippi, Alabama and Louisiana.

The people in Baton Rouge could not have been more appreciative. In fact, people
would drive by our trucks with hand-painted signs saying ‘Thank you.’

“There is no question that a major need was met by our listeners. Damn, | love

B

mmond

one CC/Mobile staffer, Black said, “Several of
our staffers have sustained damage from this
storm, but our one true hero would be Asst. Pro-
motions Director Chris DeSalvo.

“Chris lives in Gulfport, MS and travels daily
to our studios in Mobile. His home was severely
damaged by the storm, as was his car. We were
unable to reach Chris by phone, but one day he
showed up. He actually hitchhiked all the way
to our office a few days after the storm so he
could be a part of our relief efforts.

“We put Chris up in a local hotel and have
aided his personal recovery with food and
clothes. He's a great employee.”

WKS] is also involved in local relief efforts. In
addition to mounting a “Stuff the Truck” cam-
paign, WKS] has become a jobs clearinghouse.
“We're calling on business owners to inform us
of job opportunities so those who lost their jobs
due to the storm can find new employment,”
Black said.

“We’re announcing that info on the air, and we
also have it available on our weather site, at
www.stormaler!.net.”

Storm Aid: Katrina

Clear Channel owns about 14 stations in the
New Orleans; Mobile; and Biloxi, MS markets,
including Country outlets WNOE/New Or-
leans, WKS]/Mobile and WKNN/Biloxi. In the
early days of Katrina’s wrath, CC chartered he-
licopters to evacuate employees and their fami-
lies. Those flights stopped when the helicopters
were shot at.

Many New Orleans staffers have made their
way to Baton Rouge, where they are working for
the aforementioned United Radio Broadcasters
of New Orleans project, a joint effort of Clear
Channel, Entercom and a number of local broad-
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casters who are combining programming and
engineering resources for simulcast broadcasts
that began the evening of Sept. 1.

Programming consists of continuous news,
information and coverage of local relief efforts.
It also includes live feeds from street reporters
and interviews with and updates from local of-
ficials and relief coordinators.

A toll-free number allows listeners to call in
with their experiences, eyewitness reports and
questions. The stations also share a helicopter
to transport engineers to transmitter sites.

In addition to the fundraising being carried
out under the ”Storm Aid” banner by CC sta-
tions across the U.S., Clear Channel is doing
what it can to aid its employees who have been
affected by Katrina.

¢ The company has established an Employ-
ee Relief Fund and kicked it off with a $500,000
donation. CC employees are being asked to
“take care of their own” and contribute either a
lump sum or periodically through payroll de-
ductions.

* CC/Nashville staffers, including those of
Country WSIX, gathered a truckload of supplies
earmarked for CC Gulf Region employees seek-
ing refuge in Baton Rouge.

* CC employees in other markets have
headed to storm-ravaged areas to give local
broadcasters a break. Last week CC/Nash-
ville’s Steve Sullivan (WLAC News Director),
Dan Eidem (WLAC news anchor) and Kris
Kelly (WNRQ & WRVW news anchor) and
WUSY/Chattanooga, TN Promotion Director
Casey Orr headed south to spell CC Gulf Re-
gion staffers. Similar relief teams from CC sta-
tions in Mobile and Birmingham have also
made the trip.

Continued on Page 68
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Turning Tragedy’s Tide

The music community responds in Katrina's aftermath

[ "he scale of the Gulf Coast tragedy is so enormous that it calls

. all of us to action. At the same time, the task is so daunting,
it'’s hard to know where to begin. We’ve seen relief efforts and
fundraisers on an amazing scale (see the sidebar on this page),
and there is an almost worldwide desire to help. For many,
though, sending a check isn’t enough.

In this column you’ll read stories from those
who've been directly affected by Hurricane Ka-
trina and some from those who've gone out of
their way to help. May we all find inspiration to
help those people caught up in this struggle.

The Relief System

Artist manager Bob Titley picked up some
helpful information when he set out to volun-
teer with the American Red Cross. “They require
at least some training and a minimum 12-hour
commitment,” he says. “As I left the training
session | ran into a woman and her child from
New Orleans who arrived just as the Red Cross
was closing for the day.

“She was a social worker, her husband a used-
car salesman, and they lived next to the levee.
She decided to evacuate with her daughter, but
he stayed behind. She figured she would be gone
a couple of days and only took two days of
clothes. He ended up riding out the storm and
spent two days on the street and then five days
on the road getting to Nashville via Texas and
Atlanta.

“There is a tremendous drain on all the vol-
unteers and professionals dealing with this
emergency. Many people want to do good, do-
nate goods and volunteer. I would encourage
them to respect the people already in the system
and not burden them further.

“For instance, clothes that are dropped off
then have to be sorted by size. The Red Cross
prefers to give vouchers to Wal-Mart. Used
clothing makes evacuees feel like homeless
people. Purchases they control give them the
feeling of having some power over their situa-
tion.

“The best thing people can do in the short
term is donate money. The Red Cross will have
a tremendous financial burden housing and
feeding an enormous number of people for an
extended period of time.

“Employment is important for evacuees.
Some have already found jobs in Nashville.
Anyone with job opportunities should reach
out.”

Taking Care Of Her Own

New Orleans native Liz Becker Stuhlreyer,
who worked for radio syndicators including MJI
and SJS before becoming a stay-at-home mom,
sent an e-mail plea for help to her friends on
behalf of her family and friends in the affected
area. Her loved ones escaped the worst of the
storm, but it will be a long road back.

“I got a call Sunday moming saying that my
dad wouldn't leave,” she says. “We had calls
going back and forth all day. He finally left at
1pm. My brother stayed through the storm and
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got out afterward. Most everybody got out and
is safe. Now it's just a matter of everyone being
scattered — Houston; Baton Rouge and Lafay-
ette, LA; Austin.”

Stuhlreyer’s brother, an auto mechanic, has
lost everything, including his tools, and there-
fore his livelihood. A cousin with two small chil-
dren is working to get settled in Houston, look-
ing for work while the kids go to school.

Stuhlreyer’s uncle has Alzheimer’s, adding a
level of complication to her aunt’s attempts to
resettle. A close friend and single parent of three
has likely lost both her home and her job. The
list goes on.

“Music is the most
obvious thing the Guif
Coast has given to the
world, and the people
who make it will rise to
this occasion.”

C.C. Adcock

“That's just the tip of the iceberg,” Stuhlreyer
says. “I wanted to do something to take care of
my own because I figure those who have fami-
lies can take care of each other. That way the Red
Cross and other organizations can focus on peo-
ple with nowhere else to turn.”

Stuhlreyer established the Carey Becker Fam-
ily Hurricane Relief Fund at SunTrust Bank (201
Fourth Ave. N, Nashville, TN 37219) to facilitate
donations to her loved ones. “There’s already
been a great outpouring in response to the e-
mail,” she says. “Neighborhood kids did a car-
wash and raised $800. Another friend’s son is
doing an art auction at his school in Cincinnati.

“You see a lot of the bad side on television,
but people really want to help. People like per-
sonal interaction. They want to see that they can
affect somebody.”

Displaced Musicians

Lafayette-based recording artist C.C. Adcock,
currently on tour opening for Lucinda Williams,
has'a number of displaced musicians staying at
his home about two hours from New Orleans.
We spoke Sept. 8 by phone after his arrival in
Los Angeles for a tour stop.

“It’s strange to leave Louisiana when I've got
a ton of people at my house,” he said. “The last

went to those affected in Alabama.

KRR

Proceeds go to the Red Cross.

- Artists & The Industry Lend A Hand

Here’s a quick look at the many efforts Nashville’s music community
has undertaken on behalf of those affected by Hurricane Katrina.
+ Alabama came out of retirement for a benefit concert on Sept. 8. Proceeds

= Oh Boy Records is donating $1 from every CD sold at www.ohboy.com and
www.fohnprine.net to the American Red Cross.

= Sugarland performed “Stand Back Up” on Good Morning America last week in
honor of hurricane relief efforts. Several stations are airing versions of this song
i with audio from hurricane victims mixed in.

+ Tim McGraw opened Conde Naste's Fashion Rocks CBS special on Sept. 9
with “My Old Friend” as a tribute to New Orleans.

* Rust Records/Nashville has planned a series of benefit concerts featuring
BlackHawk and Shane Owens. The first is set for Sept. 16 in Morehead City, NC. |

= Shelter From the Storm: A Concert for the Guif Coast was telecast live and |

commercial-free on at least two dozen broadcast and cable networks last week.
Sheryl Crow, The Dixie Chicks, Alicia Keys, Randy Newman, Paul Simon and Rod

o

Syracuse to benefit the Red Cross.

the Red Cross.

Sept. 10 on MTV, VH1 and CMT.

PR campaign.

#donations for details.

in Ft. Wayne, IN on Sept. 18.

www.farmaid.org.
| |

= Alan Jackson donated all proceeds from his Sept. 8 show in Columbus, OH to

* The Grand Ole Opry and GAC have set Sept. 27 for Country Reaches Out: An
Opry Benefit for the American Red Cross.

+ Alan Jackson, Hank Williams Jr., Kid Rock, Sheryl Crow, Sugarland and Lynyrd
Skynyrd were among the performers set for a multigenre live concert that aired

» Aaron Tippin asked for donations at his show Sunday in Meshoppen, PA,
raising more than $1,750 in just six minutes.

* According to the Biloxi Sun Herald, Mississippi girl Faith Hill brought three
truckloads of supplies into Guifport, MS over Labor Day weekend. Hill declined an
interview request from the paper, saying she didn't want to turn her effort into a

| | Stewartwere among the performers confirmed at press time.

= Broken Bow Records, in conjunction with RED Distribution and CRT Custom
Products, is donating $1 from each album soid through year's end to the Red
Cross. The pledge covers all BBR releases, including albums from Craig Morgan,
Jason Aldean, Joe Diffie and Sherrie Austin.

+ Darryl Worley earmarked $50,000 of the proceeds from his fourth annual
Tennessee River Run for disaster relief through the Red Cross.

« Terri Clark is donating 10% of her merchandise proceeds to hurricane relief.

« Carrie Underwood and the Season Four American Idols headlined a concert in

= Industry vet and animal lover Debbie Gibson Palmer researched a way to help
pets through the LSU School of Veterinary Medicine. Visit www.vetmed.lsu.edu/

= Josh Turner, Billy Currington and Roger Marshall will perform a benefit concert

* Farm Aid founder Willie Nelson launched a PSA campaign seeking donations
for farmers affected by the storm. Contributions can be made at

= Tim McGraw co-headlined an hourlong NBC special on Sept. 2.
= A portion of the proceeds from the Sept. 26 movie theater premiere of Keith
Urban’s Livin’ Right Now concert DVD will go to the American Red Cross.

TREETL T T

couple days have brought a whole new wave of
really desperate people, people who couldn’t get
out or who tried to stay behind but were forced
to reconsider.

“The people I've got calling me now are
friends of friends of friends and even complete
strangers who are really in need of help. Lafay-
ette is sort of on the front line.”

Adcock described Lafayette’s music scene as
having a symbiotic relationship with New Or-
leans, and that community is reaching out in
every way it can. “The Acadiana Arts Council
has a displaced musicians fund that's tapped
into MusiCares money,” Adcock said.

“I've got a lot of friends, musicians, people
whose names we all know and love, who have
nothing — not even their instruments. They
have a lot of hope, and they're moving forward,
but gigs are gone and travel is messed up. The
whole logistical and financial situation is a night-
mare.”

Lafayette’s Jefferson Street music haven re-
cently held a town meeting and is convincing
clubs that normally pipe in music or stage disco

www americanradiohistorv com

nights on Tuesdays and Wednesdays to bring in
live music.

“Everyone has come together to open the clubs
every night so people can play,” Adcock said.
“Notjust to raise money so the musicians can buy
groceries, but mainly so they can blow off steam.”

Adopt A Club

Like most of us, Adcock and his house full of
evacuees were fairly nonplussed in the hours af-
ter the storm. “I was hosting a lot of people who
had gotten out before the storm,” he said. "It was
justa rainy day with a lot of wind. We were mak-
ing cocktails and cooking a lot of great food.

“I remember thinking on Monday night, ‘No-
body’s ever going to take these alerts seriously
when these storms don’tdo much.’ Butby Tues-
day we were hearing about the water rising and
realized that it was bad. By Wednesday it was
officially apocalyptic.”

Adcock has heard frightening stories from
friends who tried to ride out the storm in New
Orleans and then found themselves trying to

Continued on Page 68
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ARTIST TITLE LABEL(S)
SARA EVANS A Real Fine Place To Start /AC4/

MONTGOMERY GENTRY Something To Be Proud Of (Columbial
BROOKS & DUNN Play Something Country (Arista)

CRAIG MORGAN Redneck Yacht Club /BBA/

FAITH HILL Mississippi Gil (Warner Bros.)

GRETCHEN WILSON All Jacked Up /Epic/

JAMIE 0'NEAL Somebody's Hero /Capitol)

KEITH URBAN Better Life (Capitol)

JOSH GRACIN Stay With Me (Brass Bed) (L yric Street/
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curt)
JASON ALDEAN Hicktown (BBR/

TRISHA YEARWOOD Georgia Rain (MCA)

LONESTAR You're Like Comin’ Home [BNA/

VAN ZANT Help Somebody (Columbia)

GARY ALLAN Best | Ever Had (MCA/

RASCAL FLATTS Skin (Sarabeth) {Lyric Street)

NEAL MCCOY Billy's Got His Beer Goggles On (903/

LEE ANN WOMACK He Oughta Know That By Now (MCA)
DIERKS BENTLEY Come A Little Closer {Capitol)

JO DEE MESSINA Delicious Surprise (1 Believe It} [Curb)
PHIL VASSAR Good Ole Days (Arista/

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South)

SHOOTER JENNINGS 4th Of July Wniversal South)
CHRIS CAGLE Miss Me Baby (Capitol)

RYAN SHUPE & THE RUBBERBAND Dream Big (Capital)
LITTLE BIG TOWN Boondocks (Equity)

BILLY CURRINGTDN Must Be Doin’ Somethin’ Right (Mercury/
MARTINA MCBRIDE Rose Garden (ACA/

ALAN JACKSON USA Today (Arista)

FAITH HILL Like We Never Loved At All (Warner Bros./Curb)
KEITH ANDERSON XXL (Arista)

TRACY LAWRENCE Used To The Pain (Mercury/

TERRI CLARK She Didn’t Have Time (Mercury)

BLAINE LARSEN The Best Man (Giantslayer/BNA)

TOBY KEITH Big Blue Note (Show Dog/DreamWorks)
GEDRGE STRAIT She Let Herself Go (MCA/

SHANIA TWAIN Shoes (Lyric Street)

GEORGE STRAIT Texas (MCA)

C. BRITT & E. JOHN Where We Both Say Goodbye /AC4/
JOSH TURNER Your Man /MCA)

BIG & RICH Comin’ To Your City (Waraer Bros.)

REBA MCENTIRE You're Gonna Be (MCA/

JEFF BATES Good People (RCA/

BLAKE SHELTON Nobody But Me (Warner Bros.)
SUGARLAND Just Might (Make Me Believe) (Mercury/
JAMEY JOHNSON The Dollar (BNA)

SUGARLAND Stand Back Up (Mercury)

RAY SCOTT My Kind Of Music (Warner Bros.)

SAWYER BROWN They Don't Understand (Cur)

BUDDY JEWELL So Gone (Columbia)

Bh oo HE b WS W
12012 347 4151 +124 369679 17671
11079 1179 3983 +429 338817 37898
10430 -2005 3746 537 309111 -56776
9367 688 3358 +289 287876 27986
9115 -1295 3078 533 272015 -46480
8952 152 3128 +1256 270326 5652
8832 427 3155 +226 272442 19743
8545 1197 2920 +449 259819 40955
8489 360 2958 +214 249553 18571
7548 494 2737 +265 223229 18659
731 413 2687 +190 198466 16751
6738 306 2379 +84 192092 8285
6588 651 2321 +280 190440 20824
6528 -2337 2211 -905 197756 -66339
6128 585 2184 +196 177739 19636
5694 1200 2077 +411 172481 40128
5178 34 1817  +99 147340 18902
4981 151 1705  +76 132838 4603
4732 937 1717 +354 128337 19816
4230 194 1540  +88 111859 7660
3951 432 1416 +164 109559 9864
3723 588 1398 +256 104123 19724
331 N 1077 +27 92172 10064
3090 166 1185  +75 79494 5942
2989 84 1084  +51 87427 5823
2988 282 120 +137 84941 11253
2825 410 1145  +172 79150 14016
2638 560 858 +204 78437 16696
2382 465 974 +196 68258 11760
23714 120 782 +372 69970 30462
2370 402 906 +165 59913 10968
2007 20 843  +20 50312 -1491
2006 407 735 +146 53383 9646
1782 -360 599 -94 43350 -8164
1758 1494 591 +488 50025 41928
1517 1037 597 +415 41955 25995
1500 611 470  +191 38816 16013
1420 269 326 +85 46166 7257
1228 -132 435 -36 31979 892
1182 90 505 +43 24795 1680
1051 152 338  +64 28211 2mM
1036 421 384 +144 27572 115895
1035 -3 436 +9 21920 1225
877 78 414 +72 19094 2131
681 541 261 +211 16497 10819
612 157 258  +47 16332 4187
575 450 124 +93 24555 18754
511 32 259  +26 10605 1044
a3 -4 151 +12 13536 918
429 97 204 +46 6661 1915

WEEKS
oN

8
8
2
2
9
3
1
2
1
2
2
2

T‘%T':sl.
12040
12000
12000
1190
1190
12000
"M
11910
1190
12012
11610
1150
11770
11810
11401
1712
1064
g
1145
122
105/3
1019
7902
85/4
7213
794
84/
7418
21
86/23
823
7512
7118
69/0
93148
92/35
62/25
5/0
491
60/4
4617
4056
55/3
5017
33122
3305
10
3312
19/4
2613

120 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
0f9/4-9/10. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the largerincrease
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons +(Market rank X 10) divided by 4180. Total Audience equals Average Quarter
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from A-bitron Inc. (© 2005, Arbitron fnc.).© 2005 Radio & Records.

roweren[1]

MEDIABASE
* "MosT ADDED'

ARTIST TITLE LABEL(S)

TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 48
GEORGE STRAIT She Let Herself Go (MCA/ 35
SHANIA TWAIN Shoes (Lyric Street/ 25
TRICK PONY Ain't Wastin' Good Whiskey On You sylum/Curt) 28
FAITH HILL Like We Never Loved At All (Warner Bros./Curt) 23
SUGARLAND Just Might (Make Me Believe} (Mercury/ 2
BIG & RICH Comin’ To Your City (Warer Bros.) 17
ALAN JACKSON USA Today Arista) "

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Unversal South) 9

MARTINA MCBRIDE Rose Garden /C4) 8
. i _MOST
INCREASED POINTS
TOTAL
POINT
ARTIST TITLE LABEL(S} INCREASE
TOBY KEITH Big Blue Note /Show Dog/DreamWorks) +1494
RASCAL FLATTS Skin (Sarabeth) A yric Street/ +1200
KEITH URBAN Better Life /[Capitol +1197
MONTGOMERY GENTRY Something To Be Proud Of (Cabmba/ +1179
FAITH HILL Like We Never Loved At Al (Warner Bros./Curt)  +1120
GEORGE STRAIT She Let Herself Go /MC4) +1037
DIERKS BENTLEY Come A Little Closer /Capitol +937
CRAIG MORGAN Redneck Yacht Club /B8R/ +688
LONESTAR You're Like Comin’ Home /8N4 +651
SHANIA TWAIN Shoes (Lyric Street) +611
' MOST '
" INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
TOBY KEITH Big Blue Note (Show Dog/DreamWorks) +488
KEITHURBAN Better Lite [Capitoll +449
MONTGOMERY GENTRY Something To Be Proud Of (Cokimia/  +429
GEORGE STRAIT She Let Herself Go /MCA/ +415
RASCAL FLATTS Skin (Sarabeth) Ayric Street/ +41
FAITHHILL Like We Never Loved At All (Warner Bros./Curt) ~ +312
DIERKS BENTLEY Come A Little Closer /Capitol) +354
CRAIG MORGAN Redneck Yacht Club (88R) +289
LONESTAR You're Like Comin’ Home /8N4/ +280
LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb) +265
1
"l BREAKERS
RYAN SHUPE & THE RUBBERBAND
Dream Big (Capitol)
3 Adds © Moves 27-25
MARTINA MCBRIDE
Rose Garden (RCA/
8 Adds ® Moves 31-28
FAITH HILL
Like We Never Loved At All (Warner Bros./Curb)
23 Adds ® Moves 37-30
TOBY KEITH
Big Blue Note /Show Dog/DreamWorks)
48 Adds » Moves *-35
GEORGE STRAIT
She Let Herself Go (MCA)
35 Adds © Moves 46-36

Songs ranked by total peints

Station playlists for all R&R reporters are available
on the web at www. radioandrecords. com.

Contact Michael Pelaia for your next project s (770452 -4665 = hooks@hooks.com = wwiw, HooKs,COM = Feeloring F8 cormesy HitDiscs

clear. consistent. quality.

All hooks are not created equal.

www americanradiohistorv com
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COUNTRY TOP 50 INDICATOR

September 16, 2005

VR W ARTIST TIME LABEL(S) R eos o s e e "R e MOST ADDED’
2 @) SARAEVANS AReal Fine Piace To Start (RCA/ 4272 36 3606 +34 99750 1081 21 99/
3 @ MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 4201 212 3535 +170 99208 4986 19  99J0 | ARTSTTIE LASELS) oo
1 3 BROOKS & DUNN Play Something Country (Arista) 3343 323 335 246 91622 7075 17  gsfo | TOBY KENH Big Bloe Note /Stow Dog/Dreamiforks) 35
BIG & RICH Comin' To Your City (Warner Bros.) 2
5 @ CRAIG MORGAN Redneck Yacht Club (B8R 3888 236 3300 +206 91774 6508 17 990 pacruvit ke WeNever Loved AtAI Warner BrosCut) 19
10 € JAMIE O'NEAL Somebody's Hero (Capital) 3280 219 2736 +178 76021 5022 24  96/1 | GEORGESTRAIT She Let Herself Go (MCA/ 18
8 6 GRETCHEN WILSON All Jacked Up fEpic/ 359 8 2780 6 75388 442 7  g97j0 | SUGARLAND Just Might {Make Me Believel Mercury) 16
4 7 BRADPAISLEY Alcohol (Arista) 3208 597 2638 482 73661 -16002 20 870 ;':\Anmm‘g:nmﬁﬁ futmm);w ';
n Q JOSH GRACIN Stay With Me (Brass Bed) (yric Street/ nz m 2682 +97 71969 4046 23 99I1 | NEAL MCCOY Billy's Got His Beer Gogles On (903 7
14 € KEITHURBAN BetterLife (Capitol) 3051 377 263 +305 70867 9815 7 98BN
12 @ JASON ALDEAN Hicktown (BBR) 2884 118 2419 +97 68410 3256 23  96i0
13 Q) LEANNRIMES Probably Wouldn't Be This Way /Asylum/Curb) 2859 137 2438 +152 65788 2639 26 9502
15 12 TRISHA YEARWOOD Georgia Rain MCA) 2581 5 2165 36 61746 1187 21 882
16 (® LONESTAR You're Like Comin’ Home (BNA/ 2532 153 2158 +112 58118 2708 15 93M0
17 D GARY ALLAN Best| Ever Had MC4) 2504 133 2097 +114 57792 3919 16  95i0
7 15 VANZANT Help Somebody (Columbis) 2352 944 1944 797 56354 -20966 26  70/0
19 @ RASCALFLATTS Skin (Sarabeth) Lyric Street) 2300 245 2028 +188 51370 6446 6 94/
18 (D) NEAL MCCOY Billy's Got His Beer Goggles On /903 2261 138 1831 +111 54138 4618 23 87
20 @ DIERKS BENTLEY Come A Little Closer [Capital 2140 260 1785 +181 50006 6620 10  89)1
22 D) JODEEMESSINA Delicious Surprise (I Believe It) fCurd/ 1856 109 1528 +88 42226 2480 14 832 MOST
21 @ LEE ANN WOMACK He Dughta Know That By Now /MC4) 1830 43 1572 +26 42299 2118 23 83N N/
23 @ PHILVASSAR Good Ole Days (Arista) 1566 112 1279 +94 36570 1480 14 823 INCREASED POINTS
25 €D JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal Sowth) 1524 202 1331 +185 34509 4544 6 783 ol
26 €D ALANJACKSON USA Today (drista) 484 235 1314 197 33103 5773 5 syl M N UEE HEREASE
27 @ CHRIS CAGLE Miss Me Baby (Capital) 1179 148 997 +109 28038 3641 7  B5Q2 ;gg:gg‘gﬁ%ﬂ:ﬁff;ﬁ%’ﬁ"wm Im
28 @ SHOOTER JENNINGS 4th Of July {Universal South) 1045 29 940 +32 24288 702 22 538]2| FAITH HILL Like We Never Loved At All (Warner Bras./Curt)  +818
36 @ FAITH HILL Like We Never Loved At All (Warner Bros /Curb) 1019 418 888 +353 22098 8127 3 7119 | KE'THURBAN Better Life (Capitol) +377
31 @ BILLY CURRINGTON Must Be Dain’ Somettin’ Right (Mercury) 981 127 852 +103 22595 2821 15 58I5 gﬂﬁﬁ‘:}ﬁ;ﬁ‘;ﬂfgﬁf' (Capiol) ::22
38 @ GEORGE STRAIT She Let Herself Go (MCA/ 966 443 8% +389 20929 10032 2 65/18 | pASCAL FLATTS Skin (Sarabeth) fyric Street) +285
30 @ TERRICLARK She Didn't Have Time Mercury) 903 48 760 +36 19075 650 8  54/0| CRAIG MORGAN Redneck Yacht Club (E8A/ +23
33 ) MARTINA MCBRIDE Rose Garden (BCA) 902 136 770 +129 20571 4001 5 578 gh‘[‘;':;:‘:::grﬂ”m :t":‘;g:’;:’é R ::g:
34 € LTTLEBIG TOWN Boondocks (Fquity/ 896 147 763 +98 20121 3175 17 4412
35 €D KEITH ANDERSON XXL (Arista) 886 131 745 .96 20281 2860 7 512
42 €D TOBY KEITH Big Blue Note (Sbow Dog/OreamWorks) 866 434 775 +410 18039 10195 2 G6I35
32 €D RYAN SHUPE & THE RUBBERBAND Dream Big (Capitol 866 44 717 +41 20115 824 13 44)1
20 35 TRACY LAWRENCE Used To The Pain Mercury/ 84 19 729 4 18066 223 14 B2
37 €D JOSHTURNER Your Man (MCA) 553 17 492 +17 12489 478 B 410
45 €D SHANIATWAIN Shoes fLyric Strest) 535 246 464 +198 11198 5134 2 3911
40 €D BLAKE SHELTON Nobody But Me (Warmer Bras.) 515 45 488 +57 11230 752 4 415
39 39 CATHERINEBRITT & ELTON JOHN Where We Both Say Goodbye /RC4/ 422 .77 388 .78 10002 -1033 8 2911
Betue> () SUGARLAND Just Might (Make Me Believe) Mercury) 384 233 310 204 6738 4511 1 26/16
43 &1 RANDY TRAVIS Angels (Word/Curty/Warner Bros.) W 20 275 38 7913 292 9 270 MOST
46 @ SAWYERBROWN They Don't Understand (Curt) 330 47 286 +38 7737 1433 4 232 INCREASED PLAYS
44 43 DARRYL WORLEY | Love Her, She Hates Me (OreamWorks/ 294 -3 248 -12 5683 -103 3 23/0 ' TOTAL
@e5> @ BIG & RICH Comin’ To Your City (Warmer Bros.) 269 189 253 +188 5883 4362 1 31/22 | ammst ime sy INCREASE
49 (@ REBAMCENTIRE You're Gonna Be (MCA/ 258 62 252 450 5318 1415 2  26/5| TOBY KETH Big Bive Note (Show Dog/Dreamiorks) +810
47 (@ SHANE OWENS Bottom Of The Fifth (Bust/Universal 248 32 200 +24 6328 51z 4  18/0 | GEORGE STRAI She Lat Hersetf Go HCA) +369
43 @) RAYSCOTT My Kind OF Music (Warner Bros. 25 15 199 +7 3|8 236 3 19/ ::g: ::;::;:‘:;E'Z;’ﬁ n‘;‘ LT ::::
metae> @) JAMEY JOHNSON The Dollar (BNA) 208 24 163 +21 3991 645 1 18/2| CRAIG MORGAN Redneck Yacht Club /354 +206
50 @ LUKE STRICKLIN American By God's Amazing Grace (Pacific/ 200 20 2135 +23 4203 392 3 23/3 | SUGARLAND Just Might (Make Me Balieve] (Mercury) +204
ezae> @ KEVIN SHARP | Think Il Stay (Cupit) 198 43 195 +38 3635 687 1 181 :wmm&w&m Z"g:’/ :::;
: . ASCAL FLATTS Skin (Sarabeth) (Zyri +188
100 Country reporters. Songs ranked g t(ZJBaA splszz .?3 tg:gggy week of Sunday 9/4 - Saturday 9/10. :u; e ok o cn:) (%’,’; s‘m’j o

m;mmmﬁm;m__w'mm

Now airing in over 100 markets. For more information contact Superadio + 508-480-9000 < 212-631-0800 < www.superadio.com
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COUNTRY CALLOUT AMERICA. & Ptliseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 16, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 4-10.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL FAMILIARITY  DisUKE  DiSLKE | CALLOUT AMERICAe
SARA EVANS A Real Fine Place To Start (8CA) ng% 768% 400 8% 3% 2% . | FMOT SCORES
VAN ZANT Help Somebody (Columbia) 383% 76.0% 403 16.3% 98.0% 4.5% 1.3% Th W k A t
BRAD PAISLEY Alcohol (Arista) 320% 755% 402  14.0% 97.0% 6.0% 15% IS wee .
BROOKS & DUNN Play Something Country fArista) 350% 748% 402 133%  96.8% 63%  25% Callout America
FAITH HILL Mississippi Girl {Warner Bros.) 325% 743% 403 20.8% 99.3% 3.8% 0.5% By John Hart
CRAIG MORGAN Redneck Yacht Club (B8R 31.0% 740% 403  17.0% 96.3% 4.3% 1.0% A
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 288% 708% 396 200%  96.8% 5.0% 1.0% i?%’igd"fvlesc:w xcur-
, . o rent with “ s 1 Once Was,”
LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curb) 21.3% 67.3% 388  21.5% 96.8% 7.0% 1.0% Sara Evans' “A Real Fine Place to
JAMIE O'NEAL Somebody’s Hero (Capitol) 270% 658%  3.83 22.8% 98.3% 8.3% 1.5% Start” assumes the No. 1 position in
KEITH URBAN Better Life /Capitol) 205% 64.3% 385 23.8% 92.8% 4.0% 0.8% this week’s sample. This song is No.
GRETCHEN WILSON All Jacked Up (Epic/ 285% 638% 379 205%  968%  95%  3.0% ;;‘4‘;‘:2‘:;‘:‘;5 and No. 1 with core
X .
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 208% 60.0% 378 22.3% 90.8% 7.0% 1.5% Leann Rimes’ “Probably Wouldn't
LONESTAR You're Like Comin’ Home /BVA/ 16.3% 60.0% 375 27.3% 93.0% 5.3% 0.5% Be This Way” moves inside the top
TIM MCGRAW Do You Want Fries With That (Curby 213%  60.0% 374  260%  94.8% 6.5% 2.3% :\? k; No. 8 for the Wﬁﬁ" and it's r:he
. 0 0. 9 passion song. This song is No.
SHOOTER JENNINGS 4th Of July fUniversal South) 230% 583% 378  20.3% 88.8% 8.3% 2.0% A S (g
LEE ANN WOMACK He Oughta Know That By Now (MCA/ 145% 56.0% 3.64  28.3% 93.3% 7.3% 1.8% passion song too. Females 25-34 rank
GARY ALLAN Best | Ever Had (MCA/ 14.8% 558% 363  265% 92.0% 7.3% 2.5% this song No. 4 and as the No. 3 pas-
TRISHA YEARWOOO Georgia Rain (MCA/ 205% 55.0% 364  275% 94.5% 8.8% 3.3% EIBMERAL, ]
. Keith Urban enters the top 10 this
BLAINE LARSEN The Best Man (Giantsiayer/BNA) 145% 54.8% 368 27.3% 89.0% 50% 2.0% week with “Better Life. The track
JOSH GRACIN Stay With Me (Brass Bed} yric Street) 158% 51.8% 358 31.3% 93.8% 8.8% 2.0% ranks No. 10, up from No. 12, and
JASON ALDEAN Hicktown (BBF) 140% 513% 359  323%  92.3% 5.8%  2.0% 1 G o, 15 prssion Suyy fa i
NEAL MCCOY Billy's Got His Beer Goggles On (903 13.8% 483% 353 255%  875%  118%  20% | mPpleAtonlyl0weeksofage this
song is developing quickly, ranking
DIERKS BENTLEY Come A Little Closer (Capitol) 123% 465% 362  27.0% 81.0% 6.3% 1.3% No. 10 with both male and female
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South)  15.5%  46.0%  3.67  20.5% 75.5% 1.0% 2.0% listeners.
RASCAL FLATTS Skin (Sarabeth) dyric Street) 158% 46.0% 355 248%  83.8% 105%  2.5% Billy Currington is on the move,
RCA) 43% 450% 386  19.0%  793%  103%  ag% | n. Must Be Doing Something
MARTINA MCBRIOE Rose Garden / \ I A I K ! d R s N 10 Er
ALAN JACKSON USA Today (Arista) 163% 445% 373 20.8% 72.0% 5.5% 1.3% up from No. 15, and the No. 14 pas-
CHRIS CAGLE Miss Me Baby (Capitol) 123% 433% 356 19.8% 74.3% 8.8% 2.5% sion song. It's a very balanced song,
RYAN SHUPE & THE RUBBERBANO Dream Big (Cagital 123% 428% 350 278%  823%  93%  25% | rnkingNo.13orNo.ldinall cells
Josh Gracin is making strong gains
PHIL VASSAR Good Ole Days (Arista) 103% 405% 343  375%  86.0% 73%  08% | with female radio listeners, ranking
TERRI CLARK She Didn't Have Time Mercury) 9.0% 385% 345  22.8% 73.8% 11.0%  1.5% at No. 12 with females overall, up
TRACY LAWRENCE Used To The Pain (Mercury) 103% 38.0% 345 278%  77.0% 8.0%  23% from Nf:-hls- He a‘S;’ hﬂsl the No. 14
- . R song with younger females.
JO DEE MESSINA Deficious Surprise {I Believe It) {Curt/ 105% 368% 339 28.8% 79.5% 11.5% 2.5% Martina McBride's “Rose Garden”
KEITH ANOERSON XXL /Arista) 11.0% 323% 335 195% 68.0% 13.0%  3.3% is already the No.11 passion song in
UITTLE BIG TOWN Baondocks /Fguity/ 5.0% 295% 325  18.0% 64.0% 145%  2.0% the sample at just four weeks of age.
Total sample size is 400 persons weekly. with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) 1ike it a lot; in fact. it's one of my favorites; 4) | like
it 3) It's OK, just so-so: 2) | don't like it: and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-oids who identify country as their favorite music and who listen dally to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg: R NY: Springfield, MA; Provid Washil DC. WEST: Mod: CA; Sait Lake City: Colorado Springs. CO; Portland. OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.
Every weekend, a different Country star co-host joins Lia for a fun-filled
night of entertaining conversation, uptempo Country hits, listener calls,
and quality time with the stars.
Make your station the weekend hot spot.

Call 800.426.9082
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) FFERY 3
America’s Best Testing Country Songs 12+ R lq POWERED 1]
(”/”’EMEMIISI”.“%’ For The Week Ending 9/16/05 w W CO,U N TR Y TOP/ 3 0 M"m.l AB A SE
= CANAD
Pe. W M
Artist Title (Labe/) TW LW Fami. Bum 25-54 25-54 2554 W W ARTST TIME LBELS) s eas ERR sioioks
SARA EVANS A Real Fini: Ftice To Siait /7C4) 420 41 9% 15% A4 40 43 188 BROOKS & DUNN Play Something Country (rista) 555 2§ 14 150
M. GENTRY Something To Be Proud 0f {Columbia/ 419 416 84% 15% 420 428 413 2 2 SARAEVANS ARcalFinePlaceToStart 04/ 654 6 13 14D
CRAIG MORGAN Redneck Yacht Club (884 418 400 8P 16% 415 409 419 5 3 TIMMCERAW Do YouWant Fries With That (Condd 471 16 14 160,
DIERKS BENTLEY Come A Little Closer (Capitall 415 408 7% T% 404 424 387 12 @  KETHURBAN Better Life (Capitol 462 +60 4 150
BROOKS & DUNN Play Something Country (drsta/ 505 7814 “ 414 88% 22% 417 42¢ &0 4 5 GRETCHEN WILSON A Jacked Up (i) M5 45 6 130
BRAD PAISLEY Alcohol (drista/ 412 390 98% 26% 411 410 4N 9 6 o AARON LINES It Takes A Man (8M4) a1 5 10 130
KEITH IRBAN Better Life iCapital 411 404 BEN 1% 4BE AN AN 7 ot G.CANYOM Who Would You Be Uniersal Soueti 433 40 11 140
RASCAL FLATTS Skin {Sarabeth) L yric Street/ 410 — 80% 12% 398 415 382 6 8  BRADPAISLEY Aicohol (Arista) 425 54 15 130
CHRALS CABLE Miss Me Baby Tapial AR - B TR 1 419 1M 11 €)M GENTRY Sumething ToBe Prond 0 Cokmbld 817 +1 8 120
TRACE ADKINS Arfington (Capitol) 403 395 92% 1% 410 403 416 3 10 TOBY KEITH As Good As) Once Was Dreamiorks) 415 -88 16 160
GARY ALLAN Rest | Ever Had (MCA) 401 407 %1% 4% 198 406 390 %o 114§ DOCWALKER | AmReady Open frailiiversll 337 -8 13 150
JOSH GRACIN Stay With Me (Brass Bed) flyric Strest/ 400 388 92% 18% 391 410 373 13 @  JAMIE O'NEAL Somebody's Hero (Capital 386 +3 3 130
LEANN RIMES Probably Woudn'tBe This Way epimiisl 398 394 3%  18% 387 388 397 20 (e ROADHAMMERS EastBound... dpon RoadlUniversall 352 +82 1600
JAMIE O'NEAL Somebody’s Hero {Capitall 398 393 93% 22% 39 397 395 8 14 FAITH HILL Mississippi Girl (Warner Bros.) 345 118 17 1300
LONESTAR You're Like Comi” Home i) m 3w eI 4w an 3w 1 @  LONESTAR Yau're Like Comin’ Home i8it) B +x 1 e
VAN ZANT Help Somebody (Calumbial 39 391 95% 29% 403 406 400 15 16 CRAIG MORGAN Redneck Yacht Club (B84 324 3 5 110
NEAL MCCOY Bily's Got His Beer Goggles On (573~ 385 383 8% 18% 389 389 389 19 (D DERICRUTTAN Stie iy Steet M1 3 0
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attract rescuers’ attention while hiding from
armed thugs. But the focus for everyone,
Adcock said, is moving forward and keep-
ing things positive.

“Music is the most obvious thing the
Gulf Coast has given to the world, and the
people who make it will rise to this occa-
sion,” he said. “They’ll walk out of the shel-
ters and make the music scene wherever
they are at a little funkier.”

Efforts to help displaced musicians and
the Gulf Coast music scene are beginning to
surface. Adcock has heard that Chicago ven-
ues have launched an “adopt a club” pro-
gram to assist New Orleans establishments.

Williams and Adcock have moved a tour
stop scheduled for Sept. 26 in New Orleans
to Lafayette and turned it into a benefit. The
New Orleans club Tipitina’s is organizing
relief efforts specifically on behalf of musi-
cians, including temporary housing and in-
strument donations, through its foundation
(wrwew.tipitinasfoundation. org), and the Aca-
diana Arts Council (info@acadianaartscouncil.
org) has launched Project Heal, which aims
to give displaced musicians work.

“Instead of handouts, we'll pay them to
play in shelters, schools or master classes,”
says Matthew Goldman, a New Orleans
Jazz & Heritage Festival employee now dis-
placed to Lafayette. ” As one of the people
evacuated, I'm not so sure the huge organi-
zations will have the ability to make an im-
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to have a direct impact.”

Help For Families

Cupit Records founder and Louisiana
native Jerry Cupit is working to facilitate
help for families affected by Katrina. A con-
venience store he owns in Baskin, LA will
be the center of his efforts.

“The churches all around there are full
of people,” he says. “They’re putting tents
up to house everybody. My sister has been
going out to all the churches, taking photo-
graphs of displaced families and having
them write a paragraph in their own words
about what happened to them.

“I'm putting pages up on the website
(www.cupitrecords.com) where people can
read about these families and send money
orders made out directly to them to my
store. We'll cash the money orders for them,
and all the money goes straight into their
pockets. I'm not taking a penny.”

This idea was born of Cupit’s experience
with charitable organizations. “I've had so
many artists over the years question the ef-
forts of big charities, whether the money was
actually getting to the people who need it,”
he says. “I wanted to be sure the right people
got the money and take the middleman out.

"I can’timagine not having a dime in my
pocket, but that’s the position so many people
arein. You can'tbelieve it. | wanted something
that was very simple and straightforward.”

Continued from Page 63

- » CC stations around the U.S. were contact-
ed by corporate and asked to send a bus or RV
to Baton Rouge to house displaced employees.
WCOS/Columbia, SC morning co-host Charlie
Jenkins and WLYT/Charlotte morning co-host
Jen Byrun ferried an RV filled with supplies to
Baton Rouge and returned in a station vehicle
that had followed them there.

o CC has a website, www.stormaid.com, that,
among other things, chronicles relief efforts by
the company’s stations.

Entercom’s Efforts

Entercom has six stations in New Orleans, in-
cluding the 50,000-watt flame-throwing WWL-
AM. In addition to relief efforts at its stations
across the US,, Entercom, like Clear Channel, has
initiated internal efforts on behalf of its employ-
ees. According to staffers:

* Entercom paid to have employees and
their families evacuated. Displaced employees
are continuing to receive paychecks, at least for
a while, and attempts are being made to place
them temporarily in other markets.

* Entercom employees in some markets
have been asked if they can house Entercom/
New Orleans employees.

* Company stations have supplied corporate
human resources with a full list of job openings
to accommodate possible transfers within the
company.

www americanradiohistorvy com

employees there. They also sent firsthand re-
ports back to K.C. and other Entercom markets.

U G

“WKSJ Asst. PD Chris
DeSalvo’s home was
severely damaged by the
storm, as was his car. He
actually hitchhiked all the
way to our office a few
days after the storm so he
could be a part of our relief

effo

Bill Black
- U HTHITHHTH B T r

* Entercom has established the Entercom
New Orleans Employee Relief Fund to provide
financial aid to its approximately 150 New Or-
leans-based employees. Initial contributions to
the fund include a corporate donation of
$250,000, as well as significant personal dona-
tions from both Entercom President/CEQ Dav-
id Field and Chairman/founder Joseph Field.
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The Power Of Ruadio

Helping victims of Hurricane Katrina

rom the dozens of radio stations sending trucks filled with
supplies to areas where refugees have fled to the NAB’s $1
million donation to the cause, radio has acted, and acted fast, in
response to the devastation on the Gulf Coast following Hurri-
cane Katrina. Below is just a small sample of how radio is help-
ing. These stories are inspiring, and they’ll remind you why you

love this medium so much.

The Bob & Sheri Morning Show

Nationally syndicated morning duo Bob &
Sheri have launched a fundraising campaign
called “Beads for the Bayou,” benefiting the
American Red Cross. Listeners who make cash
donations of at least $10 to the Hurricane Katri-
na relief effort receive a strand of Mardi Gras
beads.

“Our hope is to raise a signiticant amount of
money to aid in the relief effort while also cele-
brating some of the spirit and tradition unique
to that great American city, New Orleans,” says
show co-host Sheri Lynch.

The campaign includes ali Bob & Sheri affili-
ates. Listeners from across the country can visit
wiww.bobandsheri.com and link from there to lo-
cal stations for details on donation locations.

KALC {Alice 105.9)/Denver

Alice in Denver held a “Labor of Love” week-
end for the victims of Hurricane Katrina and
their families. “We took a semi to parking lots
around Denver to collect bottled water,” KALC
PD Charese Frugé says. “Mayflower gave us a
truck and driver to collect the water and trans-
port it.

“To thank our listeners for their support dur-
ing the Labor of Love weekend, we gave peo-
ple the chance to win VIP passes to an exclusive
Studio Alice featuring Denver locals The Fray.”

KDMX {Mix 102.9)/Dallas

Mix hosted a Red Cross fundraiser on behalf
of Hurricane Katrina victims at the Northpark
Center in Dallas. The station was on-site and
broadcasting from the event all day.

Clear Channel/Dallas OM Pat McMahon
says, “When our radio stations conduct these
kinds of events that bring listeners together to
raise money, it makes all of us feel like we're
doing a little something to make a difference in
the face of overwhelming devastation.”

“UListeners started bringing
stuff to the station from
their places of business so
we could auction it off.”
Jeff Stevens

$EEH

“When radio stations can
conduct these events it
makes all of us feel like
we’re doing a little
something to make a
difference in the face of
overwhelming
devastation.”

Pat McMahon

KEZK/St. Louis

OnSept. 1 KEZK/St. Louis partnered with the
city’s KSDK-TV for a hurricane-retief telethon to
benefit the American Red Cross. KEZK depart-
ed from its regular AC programming to simul-
cast the fundraiser, co-hosted by KEZK midday-
er Kris Kelly, and the telethon raised over $5
million from St. Louis residents in just one night.

KEZK PD Mark Edwards says, “Our listeners
and, in some cases, the businesses they work for
stepped up and gave at levels none of us could
have imagined. They heeded the call of our air
personalities to be part of the telethon and help
the victims of Hurricane Katrina get the food,
housing and comfort they so desperately need.

“They proved again, just like at the Komen
Race for the Cure [for the Susan G. Komen Breast
Cancer Foundation] and our ‘Dress Down Day’
for tsunami relief earlier this year, that KEZK lis-
teners and the people of St. Louis have good
hearts and an unbelievable ability to give, and
they react to what they hear on KEZK.”

KiOl {Star 101.3}/San Framelsco

Clear Channel Hot AC KIOI (Star 101.3) held
a special storm-relief broadcast with Don Bleu
from the San Francisco restaurant Stacks. The
restaurant offered breakfast for $2.50 to those
who made donations, and the Star listeners who
turned out gave over $10,000 for the American
Red Cross.

During the broadcast the Pacific Blood Mo-
bile had units on hand to collect blood donations,
and KIOI auctioned off the opportunity to meet
Bleu and recording artist Ricky Martin. At
R&R’s press time the high bid was $2,250.

STARS FOR A CAUSE kio1 (Star 101.3)/San Francisco morning show host Don Bleu (1) sits
with Columbia recording artist Ricky Martin at Clear Channel/San Francisco & San Jose's “Tons of
Change” fundraiser.

In addition, Clear Channel /San Francisco and
San Jose held a “Tons of Change” campaign. All
10 stations in the clusters gathered at the Oak-
land Coliseum to collect donations for the Amer-
ican Red Cross. Ricky Martin was in attendance,
along with Latoya London, E-40 and retired
Golden State Warrior Chris Mullen. A total of
$25,000 was raised.

KVIL/Dallas

Infinity/Dallas presented three days of free
concerts to raise money for the Salvation Army.
The events involved Smooth Jazz KOAI (The
Qasis), Oldies KLUV and AC KVIL. KVIL’s Sept.
9 concert was set to feature KC & The Sunshine
Band and Uncle Kracker, with donations being
taken at the front gates.

WMMX/Dayton

Hot AC WMMX (Mix)/ Dayton held an eight-
hour pay-for-play radiothon on Sept. 2 and
raised over $30,000 for hurricane relief. Mix PD
Jeff Stevens says, “We had a minimum of $20
per request, but we got as much as $1,000 per
song in many cases. We had a spontaneous on-
line auction too. Listeners started bringing stuff
to the station from their places of business so we
could auction it off. That brought in another cou-
ple of thousand dollars.

“It's amazing how’ our listeners always step up
to help out others. This shows the power of ra-
dio and reminds all of us why we got into
it. Combined with events with our TV partner,
WDTN/Dayton, and our AC clustermate, WLQT,
our total for the day was around $150,000.”

WRQX/Washington

During asingle broadcast on Sept. 2, WRQX’s
Jack Diamond Morning Show raised more than
$200,000. The station continued to take dona-
tions through the Labor Day weekend and ulti-
mately raised more than $300,000.

WRQX OM Kenny King tells R&R, “Our lis-
teners have always been generous, but to give
you an example, one of our local realtors called
to donate $10,000 if we played one of his favor-
ite Moody Blues tunes.

“As listeners and businesses have challenged
one another on the air with donations, we'd like
to challenge all radio stations to make the effort
to lend a hand for charity. The reach of radio is
incredible, and the compassion of radio listen-
ers can be amazing.”

WRVR (The River)/Memphis

The River brightened up the week for dis-
placed New Orleans residents who have come
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to Memphis by inviting them to a local restau-
rant, Owen Brennan’s, on Sept. 1 for a Cajun boil
party that featured tastes from home, including
shrimp, crawfish, gumbo and other Cajun favor-
ites.

WRVR PD Jerry Dean tells R&R, “We are in-
viting Memphians to join us as well, with do-
nations of cash that will be turned over to the
Red Cross. In our own small way WRVR is try-
ing to cheer up the thousands of displaced resi-
dents of New Orleans during what must be a
very difficult time.”

“One of our local realtors
called to donate $10,000
if we played one of his
favorite Moody Blues
tunes.”

Henny King

Artists are getting involved in the relief effort,
too, including Universal recording artists and
Mississippi natives 3 Doors Down. The band has
produced a video PSA with information on var-
ious relief organizations, available at wieiw.
3doorsdown.con and wiww.universalrecords.com.
The members of the band were directly affect-
ed by the hurricane, having lost homes and
property, and they’re urging everyone to help
in whatever way they can.

Last week New Orleans-based Better Than
Ezra headed back to their hometown after a TV
appearance in New York to prepare for Katri-
na’s arrival. “We were watching the reports
come in at CBS, and a few hours after we fin-
ished performing we rushed over to the airport
to catch the next, and probably last, flight back
to New Orleans,” says lead singer Kevin Grif-
fin. “"However, once we got to New Orleans, we
couldn’t make it back to our homes.”

Ezra plan to help their community by donat-
ing a portion of the proceeds from their upcom-
ing tour to the American Red Cross, and they’re
organizing a concert with other New Orleans
musicians to benefit the victims of Hurricane
Katrina. Details about that show are forthcoming,
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Can you imagine...
a world without children?

e *
- \ SI r At St. Jude Children’s Research Hospital, we can't.
:-:,' " .f‘f

e

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org St. Jude Children’s
Research Hospital

to learn how you can help.
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is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 5 30 * MARC DUPRE Voyager Vers Toi (independent 3 L 0i0
preference. RateTheMusic.com results are not meant to repiace callout research. The results are intended to show opinions of 23 Canadian AC reporters dairplay data by Medi A S
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Radi . 3 i 5 i rst. X
adio Networks \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.
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WLQT/Dayton is different from other
stations in the market in that we sound
fresh, we enjoy interacting with the lis-
teners, and we have a fun on-air
presence. ® WLQT listeners want a
station that can match their lifestyie.
Listeners are way too busy these days,
so we accommodate their lifestyle by
providing the information they need
with the most music. © There's a lot of talk about the new
Aduit Hits format iately. | think it's a musical jukebox, and
I love it! Where eise can you hear all genres of music from
all formats? | don't think it's for everyone though. * You
are pulling from all demos, and | believe it can be hard at
times to keep everyone hooked from one song to the next.
That is where careful scheduling comes into play. This new format is
geared toward the music lover. People who aren’t into music won’t
appreciate or even understand it. # | truly enjoy working at WLQT
because it allows me to be a real personality. | work with a solid staff,
and, most important, we have a iot of fun!

With

Brian Michaels
Asst. PD/MD/Promotions Director/
afternoon drive host, WLQT/Dayton

L ol

No changes to AC's top three: Rob
Thomas' “Lonely No More” (Atlan-
tic) is No. 1, Michael Bublé's “Home”
(Reprise) is No. 2, and Kelly Clarkson’s
“Breakaway” (Hollywood) is No. 3 ... Most
Increased Plays for a current record goes
to Eric Clapton’s “Say What You Will”

(Duck/Reprise), with +148, taking it from
No. 24 to No. 20. Second Most increased
goes to D.H.T.’s “Listen to Your Heart” (Robbins), with +125, moving it
up to No. 14 ... Scott Grimes’ “Livin’ on the Run” (Velocity) debuts at
No. 29 ... Congratulations to Hollywood Records VP/Adult Promotion
Nick Bedding and crew on Jim Brickman f/Wayne Brady’'s “Beauti-
ful” (Walt Disney/Hollwood) being Most Added, with 19 adds ... No
changes to Hot AC's top three either: Clarkson’'s “Behind These Hazel
Eyes” (RCA/RMG) is No. 1, Lifehouse’s “You and Me” (Geffen) is No.
2, and Thomas' “This Is How a Heart Breaks” (Atlantic) is No. 3. Gwen
Stefani’s “Cool” (Interscope) moves up to No. 4 ... Most increased Plays
goes to Nickelback's “Photograph” (Roadrunner/IDJMG) for another
week, with +301, taking it from No. 18 to No. 16. Second Most Increased
goes to Green Day’s “Wake Me Up When September Ends” (Reprise),

AC

|

which also debuts at No. 26 and is second Most Added, with 24 adds [

... Other debuts incilude Dave Matthews Band’s “Dreamgirl” (RCA/

RMG), at No. 38, and James Blunt's “You're Beautiful” (Atlantic), at |

No. 39 ... Most Added this week is Santana f/Michelle Branch’s “m
| Feeling You” (Arista/RMG), with 30 adds.

L _ _

|
— Julie Kertes, AC/Mot AC Editor _]

artist

aeum: Gorillaz

LaeL: Virgin
By JULIE KERTES/AC/HOT AC EDITOR

irtual superstars Gorillaz, who
brought us the 2001 single “Clint
Eastwood,” have a new single, “Feel Good
Inc.,” which is climbing R&R’s Hot AC
chart, landing at No. 35 at press time.
Nineteen stations are showing their sup-
port. Early believers include KYSR/Los
Angeles; KLLC/San Francisco; WBMX/
Boston; KLSY/Seattle; WVRV/St. Loutis;
KRSK/Portland, OR; KZZO/Sacramento;
WZPL/Indianapolis; KQKQ/Omaha;
KPEK/Albuquerque; KOSO/Modesto, CA;
and KBBY/Ventura, CA.
Leading the way is KFYV/
Ventura, with up to 49 plays
per week. Early callout scores
are resulting in upped rota-
tions, generating excitement
in the Hot AC community. Not
bad for a group of imaginary
jagged-toothed hooligans.

WBMX Asst. PD/MD Mike Mullaney
tells R&R, “This is the breakout smash of
the summer. It has a little bit of everything
— acoustic pop, alternative rhythm, hip-
hop — and, best of all, it's fun. The sales are
huge, the downloads are numerous, the
iTunes story is large, and it's a cartoon, for
God’s sake! Play this, have a blast.”

KZZO/Sacramento Asst. PD/MD Shawn
Cash says, “Feel Good Inc.’ is just the
kind of song we were looking for at night.
It's what separates us from your parents’
AC station.”

The quartet comprises singer-
keyboardist 2-D, bassist and leader of the
pack Murdoc, drummer Russel Hobbs,
and, believe it or not, my 10-year-old sec-
ond cousin on my father's side, guitarist
extraordinaire Noodle.

When I first met Noodle, on a recent trip
to Japan, I marveled at how different we

tivity

were. She was more colorful than me, but,
to my credit, I must say I've got more sides.
Not that she’s shallow or anything — just
very two-dimensional. When I asked her in
very broken Japanese how she came to be
such a gifted guitarist at the tender age of
10, she replied, “Shrimp sometimes gives
me a stomachache, but for the most part I
have no food allergies.” I guess my Japa-
nese is a little rusty.

After talking to Noodle through a trans-
lator, I learned that the creator of her world
is Blur singer and frontman Damon Albarn.
She also informed me that DJ Danger
Mouse, the creative force behind The Grey
Album (The mashup CD that blended the
Beatles' White Album and Jay-Z's Black Al-
bum), was recruited to work on
Gorillaz's Demon Days, along
with the likes of De La Soul,
Shaun Ryder, Debbie Harry,
Dennis Hopper and Martina
Topley-Bird. The CD hit stores
13 weeks ago, has sold more
than 700,000 copies and is ship-
ping well beyond platinum.

I was lucky enough to be in Japan
when Gorillaz did a one-off at the Liquid
Room. When I met the rest of the band
backstage, I was surprised to learn how
well-behaved everyone was before the
show — and that my Japanese cousin
had the best set of teeth in her crew.

The show was surreal, like I was imag-
ining the entire performance. Gorillaz
played some stuff off Demon Days, includ-
ing a couple of my favorite tracks: the
can’t-stop-wigglin’-my-butt “Dare,” the
retro-sounding “Dirty Harry” and the
dreamy Beach Boys-style “Don’t Get Lost
in Heaven.” They closed with “Feel Good
Inc.,” and the Tokyo hipsters were
bopping to the beat. All I could think was,
1) “This little ditty is just what Hot AC
needs to resuscitate the mix”; and 2)
“There are a lot of people in this room
who look like me. How weird.”

WANT TO RENEW YOUR
DRIVER’S LICENSE?

WANT WEATHER
FORECASTS?

Want to know
where to get this
information?

From student loans fo buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOVgov

1 (800) FED-INFO
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HOTACTOP 40

September 16, 2005 POWERED[]]
WLES et e e B e e EER TRE MEDIABASE
1 1 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 3011 <128 168496 19 820 l
2 2 LIFEHOUSE You And Me (Geffen) 2962 -56 173836 32 8710 MOSTADDED
3 3 ROBTHOMAS This Is How A Heart Breaks (Atlantic/ 2415 47 123236 15 83/0 ARTISTTITLE LABEL(S) 400§
6 o GWEN STEFANI Coo! finterscape/ 2137 +72 110246 1" 79i2 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/RMG) 31
3 5  GREENDAY Holiday (Reprise/ 1979 60 112581 17 691 g:f;gm’ﬁke ";‘; Up ‘zhE" September Ends (Reprise] f;’
. ix You (Capito
4 6  ROBTHOMAS Lonely No More {At/antic/ 1973 -81 130746 32 850 GAVIN DEGRAW Fallow Through (J/2MG) 7
8 7 3 DOORS DOWN Let Me Go (Republic/Universall 1836 -38 95062 37 80/0 NICKELBACK Photograph (RoadrunneriJME) 6
5 8 COLDPLAY Speed Of Sound (Capital) 1836 212 85845 21 81/0 0.H.T. Listen To Your Heart (Robbins/ 6
9 9 TRAIN Get To Me (Calumbia) 1808 29 8410 12 1M ﬁﬁfgnﬁ;:zl\v{ H":IS T/feﬁ;'f/ P i
ou’ll Think Of Me {Capito
10 @ JOSH KELLEY Only You (Hollywood) 1754 +49 73960 14 7910 AGUALUNG Bighter Than Sunshie (Sightiy Siggered IkiColimbia) 4
n " KEITH URBAN You'll Think Of Me (Capito/EMC) 1681 -3 107128 14 64i4
12 @ SHERYL CROW Good Is Good (A&M/Interscope) 1650 0 75922 6 8001
13 13 GREEN DAY Boulevard Of Broken Dreams (Reprise) 1519 -85 90289 40 82/0 Mosr
14 14 COLLECTIVE SOUL Better Now (£/ Music Group) 1355 -137 71003 29 62/0
16 @ D.H.T. Listen To Your Heart (Robbins) 1352 +101 64503 8 45(6 INCREASED PLA ys o
18 @ NICKELBACK Photograph (Roadrunner/IDJMG) 1338 +301 62309 4 68/6 PR SR T mgrl{&s
17 17 MARIAH CAREY We Belong Together fisiand//DJMG) 1148 106 49247 13 480 | e pack Photograph (RoadumnenUMG) 30
20 @  BON JOVI Have A Nice Day (Islend/IDJMG) 873 +24 44126 7 553 GREEN DAY Wake Me Up When September Ends (Reprise) ~ +292
21 @ VERTICAL HDRIZON Forever (Hybrid) 814 +7 30139 17 4440 SANTANA fiM. BRANCH I'm Feeling You {Arista/RMG) +169
19 20 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 803 50 20728 8  47/0 | NATASHABEDINGFIELD These Words (Epic/ +107
2 @ 6 Gi 3 3009 6 0 D.H.T. Listen To Your Heart (Robbins/ +10
WEN STEFANI Hollaback Gir! finterscope) 798 + 5 1 25| GAVIN DEGRAW Follow Through (/RMG) +96
25 @ WEEZER Beverly Hills (Geffen) 713 +83 29718 1 28/5 WEEZER Beverly Hills /Geffen/ +83
23 @ HOWIE DAY She Says £pic/ 686 +77 20467 6 4712 JAMES BLUNT You're Beautiful (Atiantic) +80
26 €0 SWITCHFOOT Stars (Columbia) 654 +54 15957 7 47;2 | HOWIE DAY She Says (Epic/ +17
2 @ 3 DOORS DOWN Here By Me (Republic/Universal) 647 +34 17684 6 KEN]
@ GREEN DAY Wake Me Up When September Ends (Reprise/ 588 +292 33212 1 50/25 NEW & ACTIVE
33 @ NATASHA BEDINGFIELD These Words (Epic/ 576 +107 23873 3 28/0
29 @  STAIND Right Here (Flip/Atiantic/ 558 +36 17129 7 3212 TDAN||pE|l PU%H} Batlisﬂav_/War;rgrﬁg;s-/ 1
'H otal Plays: 237, Total Stations: 16, Adds:
31 @  GORILLAZ FeelGoodinc. igin 53 448 190225 2611 | gunTANA fIMICHELLE BRANCH 'm Feeling You Arista/AMG)
32 @ MICHAEL BUBLE Home (743/Reprise/ 518 +40 21204 6 2812 Total Plays: 232, Total Stations: 44, Adds: 31
28 31  DEFLEPPARD NoMatter What (Isiand/I0JMG) 512 27 25641 15 27;1 | JACK JOHNSDN Good People (Brushire/Liniversal)
Total Plays: 223, Total Stations: 18, Adds: 1
35 @ PAPAROACH Scars /Gellenl 442 0 21004 1 13“ DAVID GRAY The One | Love Mm/RL‘A/RM[,‘l
4 33  BLACK EYED PEAS Don't Phunk With My Heart (A&M/interscape) 410 -51 22768 1" 16/0 Total Plays: 211, Total Stations: 23, Adds: 2
36 L1Z PHAIR Everythi M ; BACKSTREET BOYS Just Want You To Know (ive’Zomba Label Group)
@ veriting Tofle Gl . . . o i hat 1 Cill Total Plays: 172, Total Stations: 11, Adds: 0
38 @ TOMMY LEE f/BUTCH WALKER Good Times (71 Fducation Services) 390 +41 9421 3 2411 FRAY Over My Head (Cable Car) /£pic/
27 36 JASON MRAZ Wordplay (Atiantic/ 350 -210 14998 17 3500 Total Plays: 168, Total Stations: 11, Adds: 0
, GAVIN DEGRAW Follow Through (/AMG/
37 37  FOO FIGHTERS Best Of You lﬁCA/l-'?MGI 335 24 11394 3 200 Total Plays: 148, Total Stations: 25, Adds: 7
€D  DAVEMATTHEWS BAND Dreamgirl (RCA/RMG) 279 +25 11341 1 211 KELLY CLARKSON Because Of You (RCA/AMG/
@ JAMES BLUNT You're Beautiful (At/antic) 277 +80 24989 1 2113 Total Plays: 129, Total Stations: 11, Adds: 3
. COLOPLAY Fix You (Capitol)
40 40 SIMPLE PLAN Untitled (Lava/ 265 -46 13181 12 1210 Total Plays: 63, Total Stations: 16, Adds: 13
87 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week — -
of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each . : f
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times Station playlists for all R&R_reponers QIElavailahld
number of piays {times 100). Each daypart on each station Is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. on the web at www.radioandrecords.com.
{© 2005, Arbitron Inc.).© 2005 Radio & Records.
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. America’s Best Testing Hot AC Songs 12 + R R POWERED
RateTheMusic.com A LA AL AL HOTACTOP 30
e LA A, MEDIABASE
w w W o
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 | WK Wik ARTIST TTLE LABEL(S) L gl TR A
LIFEHOUSE You And Me (Geffen) 413 424 3% 1% 429 425 433 2 ©  GWEN STEFANI Cool interscape) 673 +21 8 1500
NICKELBACK Photograph (Aoadrunner/IDJMG) 412 — 66% 6% 414 406 419 3 0 ROB THOMAS This Is How A Heart Breaks (At/antic) 656 +9 1 18/0
GREEN DAY Holiday {Reprise/ 401 381 96% 35% 402 390 412 i 3 ol DANIEL POWTER Bad Day /Warner Graz.! 645 A7 13 180
3 DOORS DOWN Let Me Go (Repuic/Universal 401 404 95% 37% 410 396 422 5 O NICKELBACK Photogyish RasirasenIBIMG) 666  +23 5 130
GREEN DAY Boulevard Of Broken Oreams eprise/ 399 389 100% 48% 401 372 426 4 9 HELLY CLARXSOW Eetie Thes HanlEyos FLARME Lo SN L L
ROB THOMAS This Is How A Heart Breaks Atiantic) 3.9 404 93% 25% 399 363 430 6 8 COLDPLAY Speed Of Sound (Capital 48 18 20 1600
3 DOORS DOWN Here By Me (Repubic/invarsall 399 400 60% 6% 406 39 413 10 @1 BEDOUM... When... Stomy Mo Musi Corati) 464 438 7110
SWITCHFOOT Stars (Columbis) 399 — 51% 6% 391 415 374 7 o NATASHA BEDINGFIELD These Words /£pic/ } 463 +4 1" 13/0
HOWIE DAY Callide (53ic) 396 395 0BG 3% 409 410 407 ©  cREENDAY Wae Ly W Sepmtr s el 454 406 1212
ROB THOMAS Lorely No Mare Atintic 394 395 9% 40% 395 360 417 : IO ARAHCAHE e s loostieliant RLAf R SN TN 210
COLLECTIVE SOUL Better Now (& Music Graup) 394 383 TM% W% 3\ 371 48 5 . ;’::;EE:;:"P:":‘S'”;: :{:”J”’/’:’&M”mwo / ::: *;: ‘z :;:'1’
KELLY CLARKSON Behind These Hazel Eyes (CA/RMG) 392 391 99% 43% 394 382 404 " TR i ¢ -~ o 429 :25 v
HOWE DAY She Says i) 158 i LR e 11 14 LIFEHOUSE YouAnd Me (Geffen a5 0 29 150
VERTICAL HORIZON Forever (Hybrid 386 380 67% 13% 390 358 4.4 12 i 5* AVRIL LAVIGNE FallTo Pieces (ArstaAMG) a03 18 19 1510
KEITH URBAN You'll Think Of Me (CapitofEMC) 383 382 @Bh 8% 3135 387 400 18 @ SHERYL CROW Good Is Good (4&M/terscape) 390 +81 1512
WEEZER Beverly Hills (Geffen/ 382 - 85% 23% 388 388 388 19 @ e THEDRY OF ADEADMAN SartaMarica (604Univ rsall 327 +26 100
BON JOVI Have A Nice Day f/slandI0/MG/ 382 iTE B 1% 387 381 390 2 @ RIHANNA Pon De Replay /Def Jam/IDJMG) 304 +18 3 1000
JOSH KELLEY Only You Holywood) 381 372 4% 1% 393 391 395 18 19 JULLYBLACK SweatOfYorbow thieiMsiConcy 287 A7 10 13D
D.H.T. Listen To Your Heart (Robbins/ 372 370 90% 29% 377 380 373 17 20 * LOW MILLIONS Statue Manhattanibil) 293 .21 17 10
TRAIN Get To Me (Columbi) 372 380 80% 1% 373 364 381 23 @ GREENDAY Holicay fReprss 289 +29 19 1P
COLDPLAY Speed Of Sound (Capital 31 372 9% 3% 368 385 387 21 @D TR GetTo Me Cobmbia 270 +5 6 80
JASON MRAZ Wordplay (Atiantic) 311 368 81% 21% 368 374 362 2 23* ARCADE FIRE Rebellion {Lies) fdarps! 248 3 12 9/0
DEF LEPPARD No Matter What Stz 358 1M TER 0% 34 330 350 22 24 JDSHKELLEY Only You it/ 247 16 7 9j0
BLACK EYED PEAS Oon't Phunk... (A&M/interscope) 349 348 90% 42% 342 351 334 75 25 JASONMBAZ Wordplay irlamii) 208 17 12 1%
BWEN STEFANI Cool /nterscope) 345 364 89% 32% 345 328 360 ] M. BARBER Soft One Warner Music Canadsa) 205 +34 2 103
BACKSTREET BOYS Incomplete Live/Zomba Label Group) 3.40 339 92% 42% 353 342 363 M HOQTIE & THE... OneLove (Sneaky Long/Vanguard) 188 +0 2 70
GWEN STEFAMI Holshack Girl flfworcaper 312 318 98% 6% 312 284 336 27 28 BLACK EYED PEAS Don't Phunk... (A&M/interscope) 187 17 17 710
Total sample size is 301 respondents. Tolal average favorablilly estimates are based on a scale of 1-5. (1=d;sllku ;e:y Fi e L TITCOMB Cownting... (Cokmbia/Sony BMG Cansde) 177 32 1m 100
much, 5 = like very much). Total familiarity rep thep ge of who ized the song. Tolal burn - T
represénts the number of respondents who said they are lirag a;a hearing the song. Soggs must have 400% md hta [pehat> @* CORY LEE Goodbye (Hipjoint) 178 +3 1 50
appear on survey. Sample composition is based on persons 12+. Persons are scrééned via the intemet. Once passed, they . . N . n - . n
can take the music test based on the formav/music preference. RateTheMusic.com results are not meant {0 replace calout ﬁm’:ﬁg"gﬁg‘s ‘:ﬁl ':gz%’;’i?m rg;s"gffhsgz:é;’;':e:'3’;',':‘_19%'.%:x:;pz:fz‘;g:}lgsdg;ﬁ:m g'la;?::'gﬁ‘ ?i:ﬁ:g
;f:;:,’::;krgf rRa:th?h:ﬁusic. com. t?;:%w' mm:’ s amm,:%"z,?:, Igzgeg;g%ﬁa;;%%gm#ggg;gﬂ? fiat from previous week. if two songs are tied in total plays. the sang with the larger increase in plays is placed first. Songs
@teﬂwmslc. com data is p by Mediabase R a divislon of Premiers Radio ) Qelw Na. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. )
4 ™\
; : W¥TVGrand Rapids, MI* WXMALouisvilie, KY  NE* , 0R* Rosa, CA* x
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SMOOTH JAZZ.

CAROL ARCHER

carcher@radioandrecords.com

- Desert Island Discs

Must-have music, on the outside chance you

become a castaway

{ "mooth Jazz is a format in which passions and opinions about
L./ music run extremely high. Below you’ll find the fascinating
lists of music some people working in SJ say they would need
for survival if they found themselves marooned on a desert is-

land.

I say bravo to you decisive, capable list-makers, because I found the process difficult — or, rath-
er, agonizing (and Euge Groove called it “painful”). It was so daunting, in fact, that after several
months | haven't been able to narrow my list to less than 18 titles. Apparently, I need two islands.

Bruce Lundvall
President/CEOQ,
EMI Music Jazz & Classics

CLIFFORD BROWN Tte Beginning And The End
CHARLIE PARKER Cluarlie Parker With Strings
FRANK SINATRA Wee Small Hours

NAT KING COLE “That Sunday, That Summer”
THE INK SPOTS The Ink Spots: Their Greatest Hits
LOUIS JORDAN Louis fordan’s Greatest Hits
AMOS LEE Anos Lee

NORAH JONES Comie Away With Me
CASSANDRA WILSON Blue Light ‘Til Dawn
BUD POWELL Tie Genius Of Bud Powell

TOM WAITS Swordfishtrombones

MILES DAVIS Walkin®

JOHN COLTRANE Blue Train

DINAH WASHINGTON Dinah Jams, with
Clifford Brown

HORACE SILVER Blowin’ The Blues Away
ART BLAKEY One Night At Birdland

AL GREEN Let’s Stay Together

Jeff Lorber
Keyboardist-Producer

MAXWELL Enibrya

HERBIE HANCOCK Thrust

HERBIE HANCOCK Speak Like A Child
ARETHA FRANKLIN Arethia’s Greatest Hits
THE BEATLES Abbey Road

THE BEATLES Revolver

BLACKSTREET Another Level

VARIOQUS CTI: The Master Collection
CHICK COREA My Spanish Heart

CREAM The Very Best Of Cream

Kirk Whalum
Saxophonist

JOHN COLTRANE & JOHNNY HARTMAN
Ballads

SERGIO MENDEZ Braziliero

STEVIE WONDER lnnervisions

THE INTRUDERS Best Of

JOE HENDERSON Lush Life

NANCY WILSON With My Lover Beside Me
COUNT BASIE BAND Breakfast & Barbeque
ARNETTE COBB More Party Time

HANK CRAWFORD We Got A Good Thing Going
KIRK WHALUM Performs The Babyface Songbook

Paul Brown
Producer-Guitarist

PETER GABRIEL So

THE BEATLES The White Album
GRATEFUL DEAD Europe ‘72

THE BLUE NILE Hats

JOE SAMPLE Ashes To Ashes
GRATEFUL DEAD American Beauty

AL JARREAU We Got By

MILES DAVIS Milestone

MARC ALMOND Marc Almond

THE BLUE NILE Walk Along The Rooftops

Boney James
Saxophonist

STEVIE WONDER Songs In The Key Of Life
STEVIE WONDER Innervisions

EARTH, WIND & FIRE Gratitude
WEATHER REPORT Heavy Weather
GROVER WASHINGTON JR. Winelight
CURTIS MAYFIELD Superfly

ELLA FITZGERALD & LOUIS ARMSTRONG
Ella And Louis Again

GEORGE BENSON Breezin’

JONI MITCHELL Court And Spark
ALLMAN BROTHERS Brothers And Sisters

Blake Lawrence
PD, WQCD/New York

In descending order:

SEAL Seal (The first album, or, at the very least,
a CD single of “Crazy.”)

NAKED MUSIC RECORDINGS (Anything on
the label, for that consistent, soulful house sound
Ilove)

SLY & THE FAMILY STONE The Essential Sly
& The Family Stone

ZERO 7 Simple Things (Soul food from the
lounge at the end of the universe.)

ST. GERMAIN Tourist (Jazztronica with influ-
ences of Hampton, Armstrong and Davis.)
ROXY MUSIC Avalon

MASSIVE ATTACK Blue Lines (One of a hand-
ful of albums that can truly be called revolu-
tionary.)

WILLIAM ORBIT Strange Cargo I

ABC The Lexicon Of Love

ART OF NOISE The Seduction Of Claude Debussy
(The operative word isn’t noise, it’s art.)

Chieli Minucci
Guitarist

THE BEATLES The White Album

THE ROLLING STONES Get Yer Ya-Ya's Out!
THE WHO Live At Leeds

TOMITA Suowflakes Are Dancing
MAHAVISHNU ORCHESTRA Visions Of The
Emerald Beyond

RETURN TO FOREVER Where Have I Known
You Before

GENESIS Seconds Out

SPECIAL EFX Slice Of Life (I know, [ know, my
own CD, but this was an artistic pinnacle for us
at the time and had the varied writing, combined
with the attitude in the performances, that make
it a great CD for me still. If it weren’t my own
band — it's so long ago it almost feels that way
—I'd havebeena die-hard fan! This was always
my favorite CD.)

STEVIE WONDER Songs I The Key Of Life
PAT METHENY Still Life (Talking)

Rosalyn Joseph
PD, Broadcast Architecture

CRAIG CHAQUICO Afterglow

RICHARD ELLIOT Who

DAVE KOZ Together Again

PATTI LABELLE If You Asked Me To

ROHN LAWRENCE Brown Sugar

ROGER SMITH Off The Hook

LUTHER VANDROSS A House Is Not A Home
LUTHER VANDROSS Too Proud To Beg
LUTHER VANDROSS Bring Your Heart To Mine
KIM WATERS Int The House

Joe Tummer
PD, WZIZ/Ft. Myers

STEELY DAN Aja

PAUL HARDCASTLE Cover To Cover

SADE Love Deluxe

MILES DAVIS Sketches Of Spain (Probably the
most emotionally compelling album in jazz
history.)

DAVID SANBORN Change Of Heart

NAJEE Najee’s Theme (“Betcha Don’t Know” is
one of my all-time favorite songs.)

LUTHER VANDROSS The Night I Fell In Love
TANGERINE DREAM Thief Soundtrack

THE BEATLES Revolver

THE MOODY BLUES Long Distance Voyager

Lori Lewis
PD, WSMJ/Baltimore

RAY CHARLES Genius Loves Company
DAVE KOZ The Dance

LUTHER VANDROSS The Essentials
BRIAN CULBERTSON It's On Tonight
MARIAH CAREY The Emancipation Of Mimi
EUGE GROOVE Livin’ Large

Beth Lewis
President, BCL Marketing

THE BEATLES Love Songs

BILLY JOEL Tunnstiles

CHRIS ISAAK Chris Isaak

JONI MITCHELL Court And Spark

BRUCE SPRINGSTEEN Born To Run

BRUCE SPRINGSTEEN Darkness On The Edge
Of Town

TCHAIKOVSKY Nutcracker Suite

www americanradiohistorv com

JUDE COLE A View From 3rd Street
LED ZEPPELIN Led Zeppelin
CAROLE KING Tapestry

Steve Stiles
PD, WNUA/Chicago

JOHN COLTRANE Lush Life

JOHN COLTRANE My Favorite Things
MILES DAVIS Kind Of Blue

STAN GETZ Getz Plays Jobim

FRANK SINATRA Sinatra Reprise: The Very
Good Years

SADE Love Deluxe

LED ZEPPELIN IV

U2 War

GUNS N’ ROSES Appetite For Destruction
THE CLASH Sandinista

THE STYLE COUNCIL My Ever Changing Moods

Chris Botti

Trumpeter
MILES DAVIS My Funny Valentine
FRANK SINATRA [t The Wee Small Hours
KEITH JARRETT The Melody At Night With You
BLUE NILE Hats
STING Soul Cages
PETER GABRIEL So
JOHN COLTRANE & JOHNNY HARTMAN
Johni Coltranie and Johnny Hartman
FRANK SINATRA Frances Albert Sinatra and
Alberto Carlos Jobim
BILL EVANS TRIO Bill Evans Trio With Sympho-
ny Orchestra, conducted by Claus Ogerman
MILES DAVIS The Seven Steps To Heaven

Michael LaCrosse
MD, WNUA/Chicago

DEAN MARTIN “Ain’t That A Kick In The
Head”

NAT KING COLE “The Very Thought Of You”
FRANK SINATRA “T've Got You Under My Skin”
TONY BENNETT “What A Difference A Day
Made”

BOBBY DARIN “I'm Beginning To See The
Light”

BARRY MANILOW “The Old Songs” (I'm
proud to admit ['m a Fanilow.)

MARVIN GAYE “Let’s Get It On”

EARTH, WIND & FIRE “September”

LOU RAWLS “You'll Never Find Another Love
Like Mine” (I gave my ex-wife a copy on the day
our divorce papers were signed.)

TEARS FOR FEARS “Everybody Wants To Rule
The World”

Cliff Goroy,
President, All That Jazz

MARVIN GAYE Greatest Hits

RAY CHARLES Greatest Hits

RAY CHARLES Modern Sounds In County &
Western

OTIS REDDING Live In Europe

FRANK SINATRA Duets and Duets 2

THE ROLLING STONES Sticky Fingers

THE ROLLING STONES Big Hits (High Tide
And Green Grass)

FLEETWOOD MAC Live

THE BEATLES The White Album

BASIA Time & Tide

More Desert Island Discs will appear in a future
isstie.
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SMOOTH JAZZ.TOP 30

September 16, 2005 POWERED
WHC  WEx  ARTIST TITLE LABEL(S) b sLAYs AJ[:)’(I)%?ILCE b ME]" AB ASE
1 1 RICHARD ELLIOT People Make The World Go Round (4rtizen) 740 -1 106333 19 3a/0 /l
2 9 PAUL HARDCASTLE Serene (Trigpin” ‘N’ Rhythm) 124 +22 104933 14 33j0 MOSTADDED
4 8 CHUCK LOEB Tropical (Shanachie) 590 -18 74415 27 30/0 ARTIST TTLE LABEL(S) ADDS
3 4 STEVE COLE Thursday (Narada Jazz) 584 -46 55839 26 30/0 RICK BRAUN Shining Star fArtizen) 7
5 5  PAUL JACKSON, JR. Never Too Much (GRP/YMG) 531 22 56615 25  30/0 BRIAN SIMPSON It's All Good (Rendezvous/ 6
7 @ DAVEKOZ Love Changes Everything (Capitol 528 +41  GOS68 15 340 &fﬁ}'{‘l‘;zb;’;‘;:\:‘;“smg“‘(:T :e}/"}"”"g World {GRE/VIG! g
- uede (Heads Up,
8 o EUGE GROOVE G}et E@ Goin’ (Narada Jazz) an +14 69579 7 34/0 CHIEL! MINUCC) The Juice (Shanachie/ 2
6 8 PAUL TAYLOR Nightlife (Peak/ 469 -40 56188 26 30i0 SOUL BALLET She Rides (275 2
9 9 BRIAN CULBERTSON Hookin' Up (GRP/VMG) 453 +9 66113 1" 34/0 JONATHAN BUTLER Rio {Rendezvous/ 2
1" ) KEN NAVARRD You Are Everything (Positive) 444 +28 45157 28 27/8 ERIC MARIENTHAL New York State Of Mind (Peak/ 2
10 11 KENNY G. f/EARTH, WIND & FIRE The Way You Move {drista/RMG) 420 -4 55301 34 31/0
15 @ PAUL BROWN Cosmic Monkey (GRP/VMG) 393 +36 54882 13 30/0 MOST
14 @ WALTER BEASLEY Coolness (Heads Up/ 387 +30 70109 12 2710
12 14 NILS Pacific Coast Highway (Baja/TSR) 368 -19 60119 29 33 INCREASED PLA YS
13 15 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 367 -2 41760 23 310 TOTAL
16 @ DAVID PACK You're The Only Woman (Peak/ 362 +9 27850 10 24)11 ;TIII'IS‘;J:;LE;;A;E“S)‘ — '"C"Eéze
2 ] teppin’ Qut [Shanachie +
17 17 MINDI ABAIR Make A Wish (GRP/VMG) 292 15 29944 15 2610 DEF JAZZ HIGERALD ALBRIGHT Hey Young World (GRPVME)  +52
19 @ MARION MEADOWS Suede (Heads Up/ 281 +26 30648 8 25)2 DAVE KOZ Love Changes Everything (Capito) 41
18 @ WAYMAN TISDALE Ready To Hang (Rendezvous) 274 +3 27908 19 240 PAUL BROWN Cosmic Monkey (GRP/VMG/ +36
20 @ KEM | Can’t Stop Loving You (Matown/Universal) 260 +14 40771 12 19/0 WALTER BEASLEY Coolness (Heads Up/ +30
22 @  JEFF GOLUB Simple Pleasures (Narada Jazz) 237 +17 24470 18 20/1 | KEN NAVARRD You Are Everything (Positive) +28
21 22 DONNY OSMOND Breeze On By (Decca) 236 5 14748 17 180 ;1“:":;:’;;"&‘;&5: g‘;g’:”;’,‘;;;;f";; 4 <
23 @ BOZ SCAGGS Lowdown (Unplugged) (Virgin) 218 +9 13736 4 171 CHIELI MINUCC! The Juice (Shanachie) 3
24 24 NELSON RANGELL Don’t You Worry ‘Bout A Thing (Koch! 207 -1 16013 12 2110 PAUL HARDCASTLE Serene (Triapin’ V' Rbythm +22
25 @ WARREN HILL Still In Love (Popjazz/iNative Language) 189 +9 13321 4 18/0
26 @ MARIAH CAREY We Belang Together f/sland/{DJMG) 183 +5 22834 4 141 ’
27 @ BONEY JAMES 2:01 AM (Warner Bros.) 182 +7 34951 6 17i0 MOST
@  KIM WATERS Steppin’ Out (Shanachie) 180 +65 18562 1 1710 PLAYED RECURRENTS
29 @ CHIEL} MINUCCI The Juice (Shanachie) 158 +23 18722 " 1612 TOTAL
€  DEF JAZZ {IGERALD ALBRIGHT Hey Young World (GRF//MG) 147 +62 21836 1 13 | AT IMEUES pLavs
34 Smooth Jazz ® ut Monitored airplay d lied by Mediabase R h, a division of Premiere Radio Networks. S ked by total piays for th WRCHOERLINGTIN T O A i f ks 1%
moo lazz ® reporters. Monitored airp ay ata supplie y Me iabase Research, a division of Premiere Radio Networks. 0ngs ranked Dy total piays for the : 3 .
airplay week of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with “he larger NS, TPl M"‘T'a/,ﬁME/ LU
increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported | TIM BOWMAN Summer Groove (Liguid 8/ 187
1o R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour | WAYMAN TISDALE Ain't No Stoppin’ Us Now fRendezvous) 182
Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Guarter Hour Persons used rerein with permission | AyERAGE WHITE BANO Work To Oo (Liquid § 182
from Arbitron Inc. {© 2005, Arbitron Inc.).© 2005 Radio & Records. - - JEFF LORBER Ooh La La (Varads Jazz) 180
SIMPLY RED Perfect Love (simplyred.com/Verve Forecast! SOUL BALLET Cream {275/ 173
N E W & A CTIVE Total Plays: 77, Total Stations: 7, Adds: 0 MARION MEAOOWS Sweet Grapes (Heads Up) 172
KIRK WHALUM I'll Make Love To You /Rendezvous/ GERALD ALBRIGHT To The Max (GRP/YMG) 165
| Tota Plays: 85, Total Statiors: 6, Adds: 0 VANESSA WILLIAMS You Are Everything (Lava/ 164
BRIAN SIMPSON It's All Good (Rendezvous/ NAJEE 2nd 2 None fHeads Up Internationall GEORGE BENSON Softly, As In A Morning Sunrise (GRP/YMG/ 156
Total Plays: 128, Total Stations: 17, Adds: 6 Total Plays: 61, Total Stations: 7, Adds: 0 NORMAN BROWN Up ‘N At ‘Em (Warner Bros.) 155
SOUL BALLET She Rides 1215/ KIRK WHALUM Any Love (GRP/VMG) FOURPLAY Fields Of Gold (RCA Victor/AMG) 143
Total Plays: 113, Total Stations: 13, Adds: 2 Total Plays: 57, Total Stations: 4, Adds: 0 CHRIS BOTTI Back Into My Heart (Columbia) 142
MICHAEL BUBLE Home /743/Reprise/ 3ICK BRAUN Shining Star {Artizen/ ANITA BAKER How Ooes It Feel (Blue Note/Virgin) 139
Total Plays: 98, Total Stations: 6, Adds: 0 Total Plays: 48, Total Statiors: 11, Adds: 7 i
RAUL MIDON If You're Gonna Leave (Manhattan/EMC) STEVIE WONOER From The Bottom Of My Heart (Motown/Universall Station playlists for all R&R reporters are available
Total Plays: 83, Total Stations: 6, Adds: 0 - - Total Plays: 47, Total SlaxioES, l\jidsﬂ | on the web at www.radioandrecords.com.
i Songs ranked be tetal plays

New Single From Lisa Hilton
“Seduction/remix”

from her new CD my favorite things

“When Lisa tickles the keys in her unique, playful style, you know shes having fun.
And that's what smooth jazz is all about!” —Andy Parrish, WVSU

“Truly moving originals such as the Smooth Jazz radio hit, ‘Seduction/remix’.’
—Sandy Shore, smoothjazz.com

>

“Lisa Hilton is jazz music s hidden gem.” —Mike James, Smooth Jazz and More

KJLU, KUAP, WFSK, WQTQ, WVSU, WVAS, KCOZ, WNWY,
KOKY, KQXT, KTSU, KXPT, WEIB, WONB, WTCC, WJZW, KVNF,
KUNV, KEWU, KABF, WFSS, WSHA, WUMR, WAER, KPLU, WUCEF,
WICN, KBEM, KCCK, WRHU, KEDM, KASU, KFAI, KFMU, KGPR,
Lisa Hilton KMBH, XPBX, KRCB, KRSC, KTEP, KUMD, KUMR, WBCX, WDBX,
WDPS, WESS, WICT, WKNH, WKZE, WMSE, WNMC, WESM, WTJU,
CIQX, KKMS, WUSM, WCVE, WTPI, Café Jazz, smoothjazz.com

Contact: Glenn Davis 310.231.0814 www.lisahiltonmusic.com
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SMOOTH JAZZ.TOP 30 INDICATOR

September 16, 2005

MOST ADDED’

LAST THS TOTAL - TOTAL  WEEKS ON TOTAL STATIONS
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AUI(H“‘E,;ICE CHART ADDS
1 1 PAUL HARDCASTLE Serene (Triggin’ ‘N’ Rhythm) 204 -7 565 14 13/0 :ﬁ;ﬁﬁﬂmﬂ s g "D;S
A0 10 ezyous)
3 o BRIAN CULBERTSON Hookin® Up (GRP/VMG) 179 +7 483 9 1410 RICK BRAUN Stining Sta (Arizen) 3
2 3 RICHARD ELLIOT People Make The World Go Round (Artizen/ 176 -1 744 18 13/0 ERIC MARIENTHAL New York State Of Mind (Peak/ )
8 o WALTER BEASLEY Coolness (Heads Up/ 155 +19 494 14 12/0 ACOUSTIC ALCHEMY Trinity (Higher Octave/ 2
5 9 EUGE GROOVE Get Em Goin’ (Narada Jazz) 148 +3 602 14{0
4 6  PAULBROWN Cosmic Monkey (GRF/VMG) 140 -19 721 8 10 MOST
7 7 KEM | Can't Stop Loving You (Motown/Universall 135 -9 403 21 9/0 INCREA S ED PL A YS
14 ©  DAVE KOZ Love Changes Everything (Capitol) 133 +15 362 9 80 ToTAL
11 @ MINDI ABAIR Make A Wish (GRP/VMG) 131 +9 270 B 1010 | amst mee sy INCREASE
16 (@ CHIELIMINUCEI The Juice (Shanachie) 124 +7 280 8 80 Jwﬂ‘:‘l‘;::‘;’::'sﬁ:'é“'r ’ﬁﬂﬂlf;vdwzp/ +fg
A . oolness (Heads +
6 11 CHUCK LOEB Tropical (Shanachie/ 121 -24 301 3 10/0 RICK BRAUN Shining Star (Artizen) +18
13 12 BRIAN SIMPSON It's All Good (Rendezvous) 117 -1 368 10 10/0 ERIC MARIENTHAL New York State Of Mind (Peak/ +17
12 13 NILS Pacific Coast Highway (Baja/TSR/ 117 -5 329 34 1000 DAVE KOZ Love Changes Everything (Capitol +15
A RAUL MIOON If You're Gonna Leave (Manhattan/EML) +14
] 1 PAUL TAYLOR Nightlife (Peak; 17 -13 15 28 10/0
4 iohtife (Peak/ 4 101 JoE JOHNSON My Queen fYasny) +14
15 15 WARREN HILL Still In Love (Popjazz/Native Language/ 116 -1 350 14 1110 JEFF GOLUB Uptown Express iNorads Jozz) 13
20 @ KEN NAVARRO You Are Everything (Positive/ 115 +8 131 18 710 SARA GAZAREK Cheek To Cheek (Native Language) +1
17 17  JOE JOHNSON U Know What's Up (Yasny/ 112 -2 376 20 810
25 @ MARC ANTOINE Bella Via (Rendezvous) 110 +10 314 5 1211 MOST
i @ ANDRE DELAND Night Riders (7th Note/ 110 +3 278 17 610
19 @ DONNY OSMOND Breeze On By (Decca/ 110 +3 470 " 6/0 PLA YED RECURRENTS TomaL
24 @ WAYMAN TISDALE Ready To Hang (Rendezvous/ 108 +4 433 19 8/0 ARTIST TITLE LABEL(S) PLAYS
23 @D BONEY JAMES 2:01 AM (Warner Bros.) 107 +3 322 6 9i0 JEFF lﬂRBlEﬂ OohLa l; WmJﬂf/ 1
) , . STEVE COLE Thursday Varada Jazz) 106
18 23 NELSON RANGELL Don't You Worry ‘Bout A Thing (Koch/ 104 4 267 1" 10/0 AVERAGE WHITE BAND Work To Do (Lizuid § 75
22 24 MIKE PHILLIPS Heartbeat Of The City (Hidden Beach) m -4 363 6 90 GEORGE DUKE T-Jam (BPM) 59
27 @ MARION MEADOWS Suede (Heads Up/ 100 +3 283 3 8i0 BONEY JAMES fIJOE SAMPLE Stone Groove (Warner Bros/ 59
30 €  KIRK WHALUM V'l Make Love To You (Rendezvous) 97 +5 294 9j0 3:3;?23;3:';’”: In Me.’”"%"” aﬁ’;""’l 5::
q a q 5 Xpression {ivar. 1322/
29 @ GARRY GOIN Riverside Drive (Compendia) 96 +1 283 10 710 PETER WHITE How Ooes It Feel (Columbia) 16
26 28  DAVID PACK You're The Only Woman (Peak/ 95 -4 387 3 10/0 CHRIS BOTTI No Ordinary Love (Columbia) 12
28 29 PRAFUL Moon Glide (Rendezvous) 94 -2 328 14 10/0 | GREG ADAMS Firefly 275/ 1
. . . MINDI ABAIR Come As You Are (GRP/VMG/ 1
30 KEVIN TONEY Quiet Shanach 86 -1 1 10,
uviet Conversation (Shanachie 330 10 FOURPLAY Fields Of Gold (RCA Victar/AMG) 1
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday 9/10.
© 2005 Radio & Records
4 N
KUAP/Liltle Rock, AR WFSKMashville, TN KIFM/San Diego, CA* KWJZ/Seallle, WA*
R E P 0 R TE RS PD/MD: Michael Nellums PO: Ken Wesi PD: Mike Vasquez PD: Carol Handley
3 WILLIAM W00DS MD: Chris Nochowicz APD/MD: Keily Cole MD: Dianna Rose
Stations and their adds listed alphabetically by market e te . Ho hads
KAJZ/Albuquerque, NM* WNWV/Cieveland, DH* WSBZ/Ft. Walton Beach, FL
OM: Jim Waiton OM/PD: Bemie Kimbie PD: Mark Carter
PO/MO: Paul Lavoie 9 JEFF GOLUB MD: Mark Edwards
2 BRIAN SIMPSON BOZ SCAGGS No Adds ?M%?sx;';l'm“ KKSF/San Francisco, CA®
MD: Enid Cogswell WaCD/New York, NY* ;':;,'f("":" Erickson KCOZ/Springfield, MO
2 KIM WATERS S'L'c'!.'ﬁ,‘..".'ﬁ'.'.?..u oA OM: Jae Jones
Mzt WJZNColumbus, O° 7 AGOUSTIC ALCHEMY 9 CHIELI MINUCCI U]
B Cpot PD/MO: Bill Harman 1 JONATHAN BUTLER MARION MEADOWS 5 GEORGE DUKE
2 SOUL BALLET No Adds 1 JEFF GOLUB
DEF JAZZ /GERALO ALBRIGHT WaTQMartiord, C7
?ﬁ"'&ius’ﬁ?ﬁs"vs“‘"’ WLOO/Oriando, FL
o, FL* . .
KTWV/Los Angeles, CA* PD/MD: Br’i:n Morgan :‘gﬁ:ﬂ"z Z’:" ce mf;"::e: -
KSMJ/Bakersfield, CA* PD: Paud Goldstein ABD: PatricKiRiley APD/MD: Rob Singlelon MD: Kathy Curtis
QM/PD: Chris Townshend KOAVDailas, TX* D Soantha Rascha IRICICBRAUN 3 JEFF GOLUB No Adds
L PD: Chartey Connotly KHJZ/Houston, TX* o Adds ! ERIC MARIERTHAL 2 RICK BRAUN
D APD/MD: Mark Sanford PD: Maxine Todd
No Adds APD/MD: Greg Morgan
LR W.JZ/Philadelphia, PA*
WLVEMiami, FL* %‘:;7“ s":»n:: -(I)o':e: ? ::K:;MMIM"W
8 3 1 s P
WEAA/Baltimore, MD OM; Rob Roberts WD rr:':n:ecm?us "“‘_SL':"; Hibbard 5’#3’.’:’..',‘?&'.:2"’"' e
PD: Sandi Mallory PD/MD: Rich McMillan BRIAN SIMPSON mﬁw;a;:ﬁ:h PD: Carl Anderson
MD: Marceilus “Bassman” Shepard | kycn/Denver, CO* No Adds GERALD VEASLEY ERIC MARIENTHAL MD; Renee DePuy
4IRATCHES STRVARY PD/MD: Michael Fischer M=o ] : STEVIE WONOER
3 LIN ROUNTREE ZOUEEALLET PD: Wayne Tumer
2 ANDRE DELANO 14.JOE JOHNSON KYOT/Phoenlx, AZ*
N PO: Shaun Holly Music Choice Smooth Jazz/Satellite
vl;lvwvg;l)/u:t:wlsl.| e PD: Stan Al;lwnson i St i
. : Tom Sieeker 3
:':mgm’:i'm "D(:::I‘EWMMJ&' mll,zl?ld::? ’F':::I‘ " m’)‘g:'?’ ! FIcK BRAN i EEAF,:I%SMWA m&
INUCCI -
! JONATHAN BUTLER OFF JAZZ /GERALO ALBRIGHT BRIAN SIMPSON A0 SHIBORN Lz MRIGHT MEDIABA
i .
WYSU/Birmingham, AL T RCK BRA Sirlus Jazz Cate/Satelite Monitored
OM/PD: An . Kz lis, MN® h
2ERIC MA"&.'E?{TT«TL :;l?m;m.m ,”,,5.‘.’.’;";‘.’,.“}:,?,‘,'! o PD: Lnla'::m::fam ;%_i“‘gﬁmmlﬂﬂ 50 Total Reporters
1 ACOUSTIC ALCHEMY POMD: J. Weldenheimer 4 LISA HILTON MD: Mike Wol No Adds 34 Totat Monitored
1 GREGG KARUKAS MARIAH CAREY 3 RICK BRAUN No Adds o
1 RICK BRAUN 3 ERIC MARIENTHAL KSS./Sacramento, CA* 16 Total Indicator
2 JONATHAN BUTLER ”mglb';:;:;’;ws o
Did Not Report, Playlist
WNUA/Chicago, iL* WLIZF. Myers, FL® Frozen (3):
OM: Bob Kaake OM: Steve Amarl . KRVR/Modesto, CA* ' DMX Jazz Vocal Blend/Satellite
PD: Steve St PO: Joe Tumer KOASAL: v " : . XM Watercolors/Sateliite DMX Smooth Jazz/Satefiite
MD: MT::::I'L’: Crosse MD: Randi Bachman PDIMD:al:Iv:::::J:tvaph 3;’:;’,,".',’;.3":',,:.""' :Bnl/:/:.;l.:‘m' ur m%:kmu;uﬁfg‘ WVASMontgomery, AL
OFF JAZZ V/GERALD ALBRIGHT | ! BRIAN SIMPSON No Adds No Adds 9 0AVIO PACK BONA FIOE
RICK BRAUN 3 JONATHAN BUTLER PAUL TAYLOR Y.
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KENANTHONY

kanthony@radioandrecords.com

Active Rock’s Spring

Ratings up in core demo, erosion among older men

'he spring 2005 ratings showed great growth from last fall

L in Active Rock’s traditional target of men 18-34. Active Rock
usually makes a good showing in spring, and this latest batch
of numbers is exceptional in Active’s core demo. But with men

25-54, it’s another story.

In the fall 2004 book the Active format showed
some growth in men 18-34 and maintained
strong numbers in men 23-54. At that time we
looked at the ratings for the 89 R&R Active Rock
reporters (3/11/03), but since then three stations
(WLZR/Milwaukee; KKXX/Bakersfield; and
KRPX/Corpus Christi, TX) have left the panel
due to format changes. One station, WWIZ/
Youngstown, OH, entered the Active fold, bring-
ing us to 87 Active Rock reporters.

For purposes of this overview we'll compare
the fall ‘04-spring ‘05 numbers for the 86 stations
that remained in the Active Rock universe from
book to book. Last fall 46 of the 86 stations came
in at No. 1 men 18-34, while 21 were No. 1 with
men 25-34. This spring 51 of the 86 ranked
No. 1 in men 18-34 but only 16 achieved No. 1
status with men 25-54.

Men 18-34 Rule

Looking at these numbers as percentages
shows solid growth for the format in men 18-
34. We expect the spring numbers to be up —
since the Rock format typically has challenges
competing with football and Christmas music
in the fall — but in fall ‘04 the Active Rock No. 1
rankings for men 18-34 stayed strong — higher,
even, than in spring '04.

Last fall 53% of the Active Rock stations sur-
veyed were No. 1 men 18-34 in their markets,
compared to only 47% in spring ‘04. Looking at
the 2005 spring numbers, the percentage of sur-
veyed Active stations at No. 1 with men 18-34
jumped to 59%, a 6% increase from fall ‘04 and
awhopping 12% increase from spring ‘04. Com-
pared to spring ‘04, the last two books haven't
been bad at all for Active in men 18-34.

Why the increase? As I surmised after last
fall's survey, perhaps the number of Rock sta-
tions having eroded nationally means that only
the cream of the Rock crop is now in business.

It's obvious that, with men 18-34, business s
good.

But in the men 25-54 demo things aren’t go-
ing as well. In spring ‘04 25% of the Active Rock
stations surveyed were No. 1 with men 25-54.
In fall ‘04 that percentage was down slightly, to
24%.

And in spring "05? Only 18% of surveyed Ac-
tive stations were No. 1in men25-54. That’s a 6%
drop from last fall and a 7% loss from a year ago.

Why the erosion? The latest Katz Media
Group Radio National Format Averages report,
which reflects spring 2005 Arbitron data, shows
that Classic Rock is up marginally, but Classic
Hits shows a larger gain, thanks to the launches
of eclectic Adult Hits “Jack”-style stations, which
Katz includes in the Classic Hits category.

According to Katz, the number of Classic Hits
outlets has increased 45% since this time last
year. Could these new “Jacks” and “Bobs” be
stealing cume and TSL from Active Rock with
men 25-54?

Falling Off 12+

Finally, in fall 2004 the Active Rock format had
one station that scored No. 1 12+ in its markez:
KHTQ/Spokane. In spring 2005 that feat was
accomplished once again by a single station, but
this time it's KXRX/ Tri-Cities, WA.

Of the 87 stations listed here, four — WRUF/
Gainesville; WTKX/Pensacola, FL; WRBR/
South Bend, IN; and WGIR /Manchester; NH —
scored No. 2 12+, while four Actives came in at
No. 3. Overall, only 10% of the 87 Active Rock
stations listed here came in top three 12+ in their
markets, down from 13% in fall ‘04.

Next month: We'll take a look at the same demos for
the Rock formiat and see how they stack up. Special tharnks
this week to my helpful mumbers cruncher, R&ER Assoc.
Radio Editor and declared Evil Minion Keith Berman.
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Active Rock
Market Calis/City M18-34 AQH M25-54 AQH
No. Share (Rank) Share (Rank)
3 WZZN/Chicago 3.5(9) 2.4 (19)
6 WYSP/Philadelphia 109Q 83Q
9 WAAF/Boston 6.6 (4) 3.1(12)
! 10 WRIF/Detroit 111 Q 91 @Q
14 KISW/Seattle 75(3) 5.8(2)
15 KUPD/Phoenix 10.0 (2) 4.7(5)
16 KXXR/Minneapolis 19.2Q 7.1 (4)
17 KIOZ/San Diego 5.8 (3) 36(7)
.20 WIYY/Baltimore 12.7 (2) 98 @Q
21 WXTB/Tampa 7.7(5) 5.5 (5)
22 KBPI/Denver 8.2(3) 5.4 (4)
.29 KQRC/Kansas City 114 Q 73(2)
- T == CF o —_— = = rmmae T _—— T ——
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Market
No.

30

118
120
122
123
124
125
130
134
139
141
143
146
148
149
155
157
158
160
167
168
173
174
174
177
179
182
186
187
188
195
198
200
201
204
242
243
252
256
275
278

Active Rock
Calls/City M18-34 AQH
Share (Rank)
KISS/San Antonio 14.4Q
WBZX/Columbus, OH 10.1(3)
KOMP/Las Vegas 7.7 {4)
WNOR/Norfolk 9.5 (3)
WCCC/Hartford 200Q
WRAT/Monmouth-Ocean 7.4 (3)
'KATT/Oklahoma City 95
WTFX/Louisville 6.6 (3t)
WTPT/Greenville 123Q
KFRQ/McAllen 142 Q
WQBJ & WQBK/Albany, NY 125Q
WRQC/Ft. Myers 4.4(1Y)
WKLQ/Grand Rapids 131 (2)
KRZR/Fresno 6.0 (5)
WBSX & WCWQ/Wilkes Barre 216 @
WAQX/Syracuse 12.3 (2)
WQXA/Harrisburg 13.7@Q
WLZX/Springfield, MA 12.6(2)
KRAB/Bakersfield 133@
KDJE/Little Rock 9.4 (4)
WRUF/Gainesville 165 @
WYBB/Charleston, SC 151 (2)
WXQR/Greenville, NC 9.5(3)
KAZR/Des Moines 194 @
KHTQ/Spokane 194 @
KICT/Wichita 144 Q
WJJO/Madison 123 @t
KILO/Colorado Springs 182Q
WXZZ/Lexington, KY 108 @t
WBYR/Ft. Wayne, IN 16.8Q
WRXR/Chattanooga, TN 14.6 (2)
WCHZ/Augusta, GA 11.6 (2t)
KMRQ/Modesto, CA 10.1(3t)
WRTT/Huntsville, AL 141Q
KXFX/Santa Rosa, CA 970
WWiZ/Youngstown, OH 95@t
WIXQ/Lansing, MI 234 @
WRXW/Jackson, MS 7.9 (2t)
WTKX/Pensacola, FL 186 Q@
KDOT/Reno, NV 1399
WWBN/Flint, MI 17.8Q
WKQZ/Saginaw, M| 24.2 Q
WWWX/Appleton, WI 19.1@Q
WCPR/Biloxi, MS 14.7 @t
WXLP/Quad Cities, 1A-IL 226Q
KZRQ/Springfield, MO 9.6 (4t)
WZBH/Salisbury, MD 8.7 (2t)
WIXO/Peoria, IL 175Q
KNRQ/Eugene, OR 122Qt
WAMX/Huntington, WV 175 @
KLFX/Killeen, TX 186 Q
WKLL/Utica-Rome, NY 24.0Q
WGBF/Evansville, IN 15.7 @t
WQCM/Hagerstown, MD 9.8 (2)
WKQH/Wausau, Wi 8.7 (5)
KURQ/San Luis Obispo, CA 7.8 (3t)
KIBZ/Lincoln, NE 121Q
WCLG/Morgantown, WV 2279
WRBR/South Bend, IN 300Q
WHKGB/Binghamton, NY 222Q
KFMX/Lubbock, TX 145Q
KBRE/Merced, CA 11.5(2)
WGIR-FM/Manchester, NH 351Q
WZOR/Green Bay, Wl 5.4 (7t)
KZRK/Amaritlo, TX 125 @t
KRQR/Chico, CA 200Q
KATS/Yakima, WA 13.2 (2Y
KXRX/Tri-Cities, WA 18.4 (1)
KRBR/Duluth, MN 139Q
WYYX/Panama City, FL 348Q
KEYJ/Abilene, TX 17.1 (2)
KFMW/Waterloo, 1A 300Q
KBBM)/Columbia, MO 8.3(3Y)
WHBZ/Sheboygan, Wi 14.3 (2t)
KZCD/Lawton, OK 17.4 @t

M25-54 AQH
Share (Rank)

790
6.5 (5)
6.3(5)
5.5 (5t)
138Q
45 (7)
6.2(5)
4.9 (5)
5.9 (4)
105(2)
8.9 (3)
3.5(8t)
6.5 (5t)
4.5 (5t)
13.0(2)
75 (3)
8.6 (4t)
4.9 (51)
4.4 (5t)
4.9 (8t)
13.0Q
5.6 (5t)
5.3 (4)
8.8(2)
8.1(21)
6.8 (41)
5.4 (4t)
6.0 (4)
7.4 (2)
85(3)
7.6 (3t)
3.6 (8t)
4.8(5)
9.5(3)
4.3(71)
4.4(7)
12.4(2)
3.4 (10t)
124Q
3.4 (11t)
7.6 (21)
121 @
9.1(4)
7.3 (4%
10.5(3)
3.9 (111)
13.0Q
9.4 (3)
4.8 (5t)
8.3 (3t)
10.5(2)
6.9 (31)
9.4 (2t)
6.7 (4t)
3.8(6)
7.7 (3
7.4 (2t)
12.3(2)
155Q
12.7 (3)
12.6 @t
6.0 (3)
12.4 @t
1.9 (121)
7.5 (2t)
123@Qt
9.6 (2t)
13.0Q
5.9 (4t)
1495 Q
8.8 (4)
175 Q
2.2 (10t
8.9 (2t)
10.3(21)

Arbitron Maximiser data, Monday-Sunday, 6am-midnight. Ties are denoted
with a“t”. © Arbitron. May not be quoted or reproduced without prior written

permission from Arbitron .
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LAST THS TOTAL ) TOTAL  WEEKS ON TOTALSTATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;ICE CHAR ADDS
1 0 STAIND Right Here (Fijp/Atlantic) 676 +33 31903 17 26/0
2 ©  SEETHER Remedy (Wind'up) 630 +26 33219 22 250
3 3 FOOFIGHTERS Best Of You (RCA/RMG) 576 5 30157 2 2510
4 4 NICKELBACK Photograph (Roadrunner/IDJMG) 557 -4 29314 6 250
5 5 AUDIOSLAVE Doesn’t Remind Me (interscope/Epic/ 478 -8 23155 " 2310
8 @  SHINEDOWN Save Me Atiantic) 384 +66 18548 5 2601
7 0 GREEN DAY Wake Me Up When September Ends (Reprise/ 350 +13 19859 9 1710
6 8  GREENDAY Holiday (Reprise/ k3| -2 21480 26 20/0
10 e ROLLING STORES Rough Justice (Virgin/ 318 +13 17657 7 161
11 @ SYSTEM OF A DOWN B.Y.0.B. (American/Columbia/ 309 +9 16110 22 15/0
9 11 NINE INCH NAILS The Hand That Feeds fiaterscope/ 305 -5 16415 26 14/0
12 @ TRAPT Stand Up (Warner Bros.) 291 +22 10272 9 20/0
13 13 DISTURBED Stricken (Reprise/ 250 -9 9235 7 2012
14 @ SYSTEM OF A DOWN Question! (American/Columbia) 236 +22 10620 7 13/0
16 @  CROSSFADE Colors /Columbia) 226 +14 10530 16 14)0
15 @ TAPROOT Calling (Velvet Hammer/Atlantic) 219 +6 6277 9 16/D
17 17 DARK NEW DAY Brother (Wamer Bros.) 198 13 7510 19 15/0
18 18 3 DOORS DOWN Live For Today (Republic/Universall 168 -6 3927 5 15/0
19 19 10YEARS Wasteland (Republic/Universal) 158 -16 6799 12 131
21 @  FOOFIGHTERS DOA (RCA/RMG) 156 +30 6488 3 1718
20 @ HINDER Get Stoned (Universall 151 +1 6598 7 9/0
22 @) MUDVAYNE Forget To Remember /Epic) 135 +18 4637 8 80
23 23 BON JOVI Have A Nice Day {/sland/(DJMG/ 98 A 7332 5 70
24 @ DISTURBED Guarded (Reprise/ 95 +10 6496 11 90
2% @  DEFAULT Count OnMe 7V7) 81 +5 31 5 101
27 @  SWITCHFOOT Stars (Columbia) 80 +9 4185 6 61
28 @  INSTITUTE Bullet-Proof Skin finterscape) 72 +2 13711 2 912
25 28  THEORY OF A DEADMAN Hello Lonely (Walk Away From This) (Roadrunner//0JMG) 70 -10 1483 4 9N
@ AVENGED SEVENFOLD Bat Country (Warner Bros.) 66 +13 1519 1 6/1
2 30  SEVENDUST Ugly (Winedark/7Bros.) 64 -2 1299 2 5/0
27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of

9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (@ 2005, Arbitron Inc.).© 2005 Radio & Records.

SEETHER Truth (Wind-up/
Total Plays: 41, Total Stations: 12, Adds: 6

FALL OUT BOY Sugar, We're Goin' Oown fisland//0JMG/
Total Plays: 31, Total Stations: 3, Adds: 1

NEW & ACTIVE

VANISHED Latchkey Princess (Kirt/and/

Total Plays: 29, Total Stations: 3, Adds: 0

ILL NINO What You Oeserve (Roadrunner/IDJMG)

Total Plays: 25, Total Stations: 4, Adds: 2

POWERED[1]

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) A00S
SEETHER Truth (Windup) 6
FOO FIGHTERS DOA (RCA/RMG) 4
DISTURBED Stricken (Reprise/ 2
INSTITUTE Bullet-Proof Skin (interscape) 2
ILL NING What You Oeserve (Roadrunner//{DJMG/ 2
KORN Twisted Transistor (Virgin/ 2

MOST
INCREASED PLAYS
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
SHINEDOWN Save Me {Atlantic) +66
STAIND Right Here (Fiip/Atlantic/ +33
FOO FIGHTERS DOA (RCA/AMG) +30
SEETHER Remedy (Wind-up/ +26
TRAPT Stand Up (Wamer Bros.) +22
SYSTEM OF A DOWN Question! (American/Columbsa) +22
MUDVAYNE Forget To Remember (Epic/ +18
CROSSFADE Colors {Columbia/ +14

MOST
PLAYED RECURRENTS
TOTAL

ARTIST TITLE LABEL(S) PLAYS
CROSSFADE Cold (Columbial 198
VELVET REVOLVER Fall To Pieces (RCA/AMG) 1
JET Cold Hard Bitch (Atiantic) 162
MUOQVAYNE Happy? (Epic/ 159
AUDIOSLAVE Be Yourself fInterscopeEpic) 152
VELVET REVOLVER Slithes (RCA/RMG) 143
THREE DAYS GRACE Just Like You (Jive/Zomba Label Group) 140
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 132
NICKELBACK Figured You Out (Roadrunner/IDJMG) 123
BREAKING BENJAMIN So Cold /Holywood) 14

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www. radioandrecords.com.

Songs ranked by total plays

REPORTERS

Stations and their adds listed alphabetically by market

WRCQ/Fayetteville, NC*
OM: Perry Stone
ND: Al Field

2 SEETHER

2 AVENGED SEVENFOLD
1 10 YEARS
WRVCHuntinglon
OW/PD: Jay Nunley
APD/MD: Roeves Kirtner
1 SEETHER

1 HIM

WWCT/PsmIa 18
no m Marshall

4 10YEARS

WMMR/Philadelphia, PA*
PO: Bill Wesion
APD: Chuck Dami

Ico
MOD: Sean “The Rabbi™ Tysrier
FALL OUT BOY

SEETHER

KZRR/Albuquerque, NM* WPT0/Bowling Green, XY KNCN/Corpus Christi, TX*
OM: Bili May OM/PD: Alex “Axe” Chase OM/PD: Pauta Newel
PD: Phil Mahoney APO/ND; Monty Foster APD/MD: Monte Montana
APD: Judi Civarolo 14 HINDER No Adds
2 ROLLING STONES 11 CHEVELLE

WROK/Canton, OH* KQOS/Duluth
W220/Allentown, PA* PO; Garrelt Hart OMPD: Bill Jones
PD: Tori Thomas MO: Nick Andrews APD: Jason Manning
MO: Chiis Line SEETHER No Adds
No Adds

WPXC/Cape Cod, MA
KWHL/Anchorage, AK on:mu':vrn KLAQ/E! Paso, TX*
PD: Jen Sheviin PO/MD: Suzanne Tonaire DM/PD; Courtney Neison
APD/MO: Brad Stenmett APD: James APDMD:
1 BLACK LABEL SOCIETY NINE INCH NAILS 1 ILL NINO

SEETHER
HIM

WTO0S/Augusta, ME
msmgsm WMﬂIEImIm NY
APD: Chis Rush WEBN/Cincinnati, OH* PD: George Harris
3 10 YEARS OM/PD: Scott Reinbart MO: Steghen Shimer
3 THOUSAND FOOT KRUTCH MD:; Rick 1 BLACK MARIA

No Adds 1 FEAR FACTORY
KIOC/Beaumont, TX* St
vy leigaind Mitatanon | LY Eigene, OB
g FOO FIGHTERS ng:uSM 13 D S.VE yent

WRKR/KzIamamo. M
PDMD Jay"mn

KZZEMedford, OR
PD: Rob King

MD: Montana

No Adds

WOHAMarristown, NJ*
PDMD: Terrie Care
THEORY OF A DEADMAN
SEETHER

WXMMMNarfolk, VA*
OM: John Shomby
PD/MD: Jay Slater

KCLB/Palm Springs, CA
PD: Anthony “Antdog” Quiroz

MO: Jenn Brewskd
No Adds

KOKB/Phoenix, AZ*
M0: Paul Pelerson
ROB THOMAS

WRKZ/Pmsbumh PA*

WBBB/Raleigh, NC*
mmm&ﬂ KsRXISan Antonia, TX* WMZK/WamP:wﬂI
No Adds mm-umm- mnmomsmm
2 ILLNINO
SEETHER SEETHER
HINDER
KCALRiverside, CA* HIM
PD: Steve Holiman K20Z/San Luls Obispo, CA
APDMFO&):MWI PO: Jobn Bovle SMi
FGHTERS No Adds
A KBZ ichita Falls, TX
nxumm
KTUX/Sh . APDMO: Vicki Vux
POND: Py u 4 FO0 FIGHTERS
WROV/Roanoke, VA* 3 BLACK LABEL SOCIETY
PO/MD: Aaron Roberts 1 SEETHER
APD: Heidi Krummert-Tate:
Ho Ndce' WWOG/Syracuse, NY*
OM:; Rich Lavber
PD: Scorch
IMD: Scott Dixon
wmmoemm L 3 FOO RGHTERS
'ﬁfﬂ' Sw'l oo POWERED[]]
oD ton MEDIABASE
" P
KRX0/Sacramento, CA* .
OMMD: Jim Fon Monitored Reporters
PD: Pat Martin KRTQ/Tulsa, 0K* 46 Total Reporters
1 DEFALT OM: Steve Hunter S ——"——
KORN PD: Chris Kelly 27 Total Monitored
APD/MD: Kelty Garrett -
KORN 18 Total Indicator
men/sm Lake City, UT* 'Did Not Report,
m H KBRQ/Waco, TX Playlist Frozen (2):
"Mm POMO: Brent WKLC/Charleston, WV
. No Adds WKLT/Traverse City, MI
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ACTIVE ROCK TOP 50

September 16, 2005 POWERED .\
y h]
BB memewss Mtk R ERY g MEDIABASE
g 1 STAIND Right Here (Flig/Atlantic) 1510 -20 64763 18 54/0 M 0 ST A D E ®
1 2 SEETHER Remedy (Wind-up/ 1485 119 78879 23 56/0 D D
3 € NICKELBACK Phatagraph (Roadrunner/iDJME) 1388 +16 67192 6 530 ARTIST TTLE LABELIS) a00s
4 @  AUDIOSLAVE Doesn't Remind Me finterscope/Epic) 1376 +42 68857 11 5600 ’S”E":Tﬁ':gST”’ : /‘;;‘;’"'; Ll B
. tuth (Wind-up) 6
5 @ CROSSFADE Co!ors lL‘o/umIf/al 1315 +4 49928 18 5100 SEVENDUST Ugly (Winedark/7Br0s.] 5
6 o DISTURBED Stricken (Reprise) 1304 +12 57097 8 55/0 VAUX Are You With Me [Lava/ 4
7 €@  TRAPT Stand Up (Warner Bros.) 1178 +27 47802 10 56D SOCIALBURN Touch The Sky /ROCK) 4
9 @ SYSTEM OF A DOWN Question! (American/Columbis) i (+76 |[Gid%F (98 gopr | PEEHOESSEVENRIUD By Chunivyaine Armsi/ :
8 0 TAPROOT Calling (Velvet H: /Atlantic) 5 13 3 KIDVEHTE 08, e 3
iNgivelveliammed ugntic 1056 =7 5212 13 5210 ILL NINO What You Oeserve (Roadrunner//[DJMG) 3
10 @ SHINEDOWN Save Me (Atlantic) 987 +70 40773 5 540
15 @ MUDVAYNE Forget To Remember (£pic/ 947 +89 33469 11 520 MOST
16 @ 10 YEARS Wasteland (Republic/Universal) 906 +50 28922 15 521 INCREASED PLA YS
13 13  GREEN DAY Wake Me Up When September Ends /Reprise/ 863 12 38347 1" 45/0 TOTAL
11 14 MUDVAYNE Happy? (Epic) 834 5 47349 32 520 ARTIST TILE LABELS) T
17 15  SLIPKNOT Before | Forget (Roadrunner/IDJMG) 800 -13 37274 30 370 SEETHER Truth (Wind-up/ +190
14 16 FOO FIGHTERS Best Of You (RCA/RMG) 791 68 47384 21 480 AVENGED SEVENFOLD Bat Country (Warner Bros.) +100
MUDVAYNE Forget To Remember (£pic/ +89
21 AVENGED SEVENFOLD Bat Count Bros.,
) ° Qe g el 785 +100 27188 5 833 | oyerem OF A DOWN Question mericanColumbisl  +76
1 18 DARK MEW DAY Brother (Wamer Ems./ 749 137 24746 22 50,0 3 DOORS DOWN Live For Today /ﬂepl/b//c/Un/ve/sall +73
19 @ NINE INCH NAILS The Hand That Feeds finterscope) 727 +2 46885 26 47/0 DISTURBED Stricken (Reprise/ +72
23 €D FDO FIGHTERS DOA (RCA/RMG) 680 +56 25497 4 483 SHINEDOWN Save Me (Atiantic) +10
: ILL NINO What You Oeserve (Roadrunner/{DJMG) +69
20 21 ISTURBED Guarded (R -
0 MABRETEH o bt 9 25808 12 3M0 oL eNDUST Ugly (Winedark/ZBros.) +58
24 @ CHEVELLE Panic Prone (£pic/ 621 +30 19246 10 450
25 €@  DEFAULT Count On Me (7V7) 570 0 14559 9 390 MOST
26 @ 3 DOORS DOWN Live For Today (Republic/Universal) 563 +73 18780 6 a0 PLA YED RECURRENTS
27 @ HINDER Get Stoned (Universal) 461 +28 9489 7 370 Pt
29 €@  INSTITUTE Bullet-Proof Skin (iaterscope) 428 +20 8737 6 3300 ARIISTRIITLENCARELES) SIS
9 THEORY OF A DEADMAN Hello L Road 4 SYSTEM OF A DOWN B.Y.0.B. (American/Columbial 655
28 8 M ello Lonely... (Roadrunner/IDJMG) 22 -1 8614 8 3501 BREAKING BENJAMIN So Cold (Holywaod) a0
30 €  SEVENOUST Ugly (Winedark/78ros.) 379 +58 7432 7 315 BREAKING BENJAMIN Sooner Or Later (Hollywaood) 381
46 @ SEETHER Truth (Wind-up/ 306 +190 9967 2 39/6 CHEVELLE The Clincher (Epic/ 360
33 €  BLACK LABEL SOCIETY In This River (4rtemis/ 292 450 10614 3 257 | PAPA ROACH Getting Away With Murder (Geffen) 250
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ALTERNATIVE

Back To School

Scouting this year’s top prospects

By Mike Trias, Associate Editor

It’s that time of year again. The kids are headed back to the

" classroom. But that’s not the only thing on their minds; many
aim to earn starting positions on their schools’ teams. The same
thing is happening at Alternative High School, where second-
stringers and incoming freshmen hope that this is their year to
shine. Here’s a guide to some of the coming season’s top pros-

pects.

Institute

This four-piece band got a jump on their
competitors. Their single “Bullet-Proof Skin”
was featured on the soundtrack to Stealth.
Yeah, yeah, the film was a bomb, but people
like the song; It's currently making its way up
the Alternative chart.

Watch for the buzz to continue building on
Institute when their debut album, Distort Your-
self, drops in stores Sept. 13. Oh, yeah, did we
forget to mention that Gavin Rossdale of Bush
fame fronts the band? That alone is reason to
consider adding Institute to your starting line-
up.

Death Cab For Cutie

This band has been around forever and a
day, and they're finally starting to reap their
just rewards. Perhaps that'sdue in partto TV’s
The OC. Seth Cohen'’s character on the hit show
professes his love for them, and the band per-
formed in an episode.

There may be a few loyal fans of Death Cab
For Cutie who are thinking of turning their
backs on the band at this point, but those are
the same people who only like a band if they're
the only ones who know about it.

Thanks to the talent level of Death Cab For
Cutie, it was only a matter of time before more
people began to sit up and take notice. Their
“Soul Meets Body” is currently climbing the
Alternative chart, and now that their fifth al-
bum and first major-label release, Plass, is hit-
ting stores, look for the buzz on Death Cab For
Cutie to reach deafening levels.

Stellastarr

Stellastarr are another one of those bands
who have been around for a while, slowly
making a name for themselves. “Sweet Trou-
bled Soul,” from their upcoming album Har-
monies for the Haunted, is making decent head-
way at Altemative, with around 20 stations
alreadv on the song.

Stellastarr
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They’ll be hitting the road this month on a
North American tour that lasts through early
October, and along the way they’ll stop in for
a performance on Last Call With Carson Daly
on Sept. 20. By the time they take a breather
next month, don’t be surprised to see Stella-
starr and “Sweet Troubled Soul” vying for first
string on station playlists.

o

Here’saband that earned a starting spot at
Alternative radio the old-fashioned way.
These industry veterans have been on the
road supporting Disturbed since early Au-
gust, and they’ll be headlining their own dates
soon, as well as opening for Breaking Ben-
jamin in October. The hard work is paying off
for 10 Years: “Wasteland,” from their current
album, The Autumn Effect, is climbing the Al-
ternative chart.

The Greenhornes

The Greenhornes

Experience plays a big part in making the
starting lineup. Well, The Greenhornes’ Jack
Lawrence (bass, organ, vocals) and Patrick
Keeler (drums) honed their chops with Lor-
etta Lynn as members of the studio band for
her acclaimed album Van Lear Rose.

The Greenhornes are rounded out by vocal-
ist-guitarist Craig Fox, and the band had a spe-
cial place in the heart of legendary UK DJ John
Peel. Their song “Shadow of Grief” was
among his favorites, and it will be featured in
an upcoming documentary about the late DJ's
100 favorite singles. Check out the band’s new-
est EP, East Grand Blues, produced by Brendan
Benson.

Brendan Benson

Benson is not only The Greenhornes’ pro-
ducer (see their profile, above), he is also an
artist hoping to shine this year. He has been
on the scene since 1996, doing his own thing
or preducing the work of others.

jme]
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Brendan Benson

When it comes to having a do-it-yourself-
attitude, Benson takes things to the extreme:
He played and sang everything on his new
album, Alternative to Love. “1t’s hard for me to
hand the sticks over or sit there and listen to
someone else and notjust say, ‘Do it like this,”
he explains. Look for Benson to tour alongside
The Greenhornes this month as they both open
for The White Stripes.

The Exit

The Exit can be thought of as those dudes
on a team who complement each other in ev-
ery way. The band is something of a rarity in
that it has two principal songwriters: guitar-
ist-vocalist Ben Brewer and bassist-vocalist Jeff
DaRosa.

Adding to the cool factor of the band is the
subject matter of their songs. “This album is
about rebellion,” says Brewer about Home for
an Island. “It's about getting to what you feel
inside yourself and questicning what the
world is trying to tum you on to. It's about
trying to find love while everything else
around you is falling apart.”

Says DaRosa, “It was a fucked-up year
when we were writing the album. [ was 21 and
living on my own for the first time in New
York City. [ was sitting in my room wonder-
ing what the hell was going on in the world. I
would hide in my room and play the guitar
on my four-track and not talk to anybody.”

Though both Brewer and DaRosa wrote the
album, the result is a cohesive project that
deals not only with love, but also deeper so-
cial issues.

Rise Against
Rise Against’s Tim Mc[lrata says, “It’s not
so much that we're a political band, it'’s what

we feel is our social responsibility. It’s not just
a responsibility as a human being on the plan-

www americanradiohistorv com

et, but toward the punk rock scene. I feel like
we're kind of carrying the torch of punk. So
many bands aren’t doing that; they're shirk-
ing their obligations as punk bands. I don’t
want to be a band that takes for granted the
things that Minor Threat and Black Flag did
that brought me to where [ am today.”

And where Rise Againstare today is knock-
ing on the door of the top 10 at Alternative
with their track “Swing Life Away.” You can
check out the song and more of the Chicago
band’s music on their major-label debut, Si-
ren Song of the Counter-Culture. And here’s a
bonus fact: The members of Rise Against are
all vegetarians.

Living Things

Living Things — Lillian (vocals, guitar),
Eve (bass) and Bosh (drums) Berlin — play
politically charged music and it’s gotten them
into trouble at times. While they’ve received
great responses from overseas audiences, this
literal band of brothers once had their PA shut
down early in their set because of their polit-
ical views.

And things got even more serious one night
in Dallas, when Lillian was assaulted outside

Living Things

anightclub after a performance. Three assail-
ants who had taken offense at his comments
regarding President Bush cracked his ribs, pis-
tol-whipped him and gave him a concussion.

Luckily, incidents like that haven’t stopped
the band from expressing themselves on their
angst-driven full-length debut, Ahead of the
Lions, due in stores Oct. 4. You can get a taste
of the lead single, “Bom Bom Bom,” when it
goes for adds next week.

People In Planes

Returning to our theme of making the
starting lineup, get ready for yet another
overseas invasion as People In Planes
ramp up to take over the airwaves. These
foreign exchange students at Alternative
High are already darlings of the U.K. mu-
sic scene, due in no small part to their song
"1f You Talk Too Much (My Head Will Ex-
plode).”

While the song itself won’t make you ex-
plode, the hook will definitely be pounded
into your memory on first listen. Look for
People In Planes to tour with Ambulance LTD
this fall and for their debut album to hit stores
in February 2006.

The Like

This trio of 20-year-old ladies are ready to
give Alternative a much-needed dose of wom-
anly love. Rolling Stone named them one of its

Continued on Page 84
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21 0 FOO FIGHTERS DOA (RCA/AMG) 1045 +173 46144 4 72(6 MOST
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25 @ SHINEDOWN Save Me (Atlantic/ 770 +40 28274 5 50/9 ::‘;U‘E:l; 'Lrulh (::/ind-ur;/wwa +33
. nconditional +
18 25  BECK Gid finterscope) 749 231 31457 16 43i0 FRANZ FERDINAND Do You Want To (Domina/Esic/ 73
24 @ 30 SECONDS TOMARS Attack fimmortalf/Virgin) 743 +5 25104 13 4312 COHEED AND CAMBRIA The Suffering (Columbial +70
29 @ AVENGED SEVENFOLD Bat Country (Warner Bros.) 663 +84 26911 5 an ‘STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise/ +66
28 28 HOT HOT HEAT Middle Of Nowhere (Sire/Reprise/ 641 58 40830 16 380 AUD'?SUVE Boesn't Remind Me (lnterscopel/Epic/ +61
21 29 TAPROOT Caling Velvet Hammer/Atiantic) s86 113 16711 11 37p | MNEMCHNALS Dol dnerscope +60
30 30  COLD Happens All The Time (Flijp/Lava) 566 12 21398 12 351
32 @ 10 YEARS Wasteland /Republic/Universal) 536 +21 18169 12 3213
34 @ JACK JOHNSON Good People (Brushfire/Universal) 519 +13 28718 10 321
35 @ OUR LADY PEACE Where Are You (Columbia) 517 +16 21226 8 40/0
36 @ DEATH CAB FOR CUTIE Soul Meets Body (At/antic/ 511 +48 36633 6 3715 NEW & ACTIVE
31 35 HAWTHORNE HEIGHTS Ohio Is For Lovers (Victory/ 483 47 13976 14 35i0
38 €D INSTITUTE Bullet-Proof Skin finterscope) 458 +53 14404 6 392 DREDG Bug Eyes (interscope/
37 @  3DOORS DOWN Live For Today (Republic/Universal) 429 +18 10604 5  3ap | |otelPays: 135, Total Stations: 12, Adds: 1
SEETHER Truth (Wind-up/
40 @ FRAY Over My Head (Cabte Car) (£pic/ 357 +53 11216 [] 26/2 Total Plays: 127, Total Stations: 26, Adds: 10
43 €D  STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise) 320 +66 8482 3 325 ?l?:lg"ﬂurzﬂs Gr‘“t‘fligtn Hard F&B":%; /f?;ﬂﬂb/"f/ﬁeffm/
. otal Flays: , 1otal Stations: 12, S.
39 40 DISTURBED Guarded fReprise/ 294 21 11333 " 90 DEPECHE MODE Precious (Mute/Sire/Reprise)
48 @ BRAVERY Unconditional (isiand/IDJMG/ 286 +77 8093 2 30/ Total Plays: 122, Total Stations: 13, Adds: 10
45 @ DEFAULT Count OnMe (7y7) 68  «18 11824 7 160 | O-AR.Love And Memories fava)
) Total Plays: 98, Total Stations: 9, Adds: 4
46 ®  MUDVAYNE Forget To Remember (Epic/ 237 +13 6098 3 191 PEPPER Give it Up (Volcom Entertainment/Lava)
42 44  CROSSFADE Colors {Columbia) 222 46 5956 16 15/0 Total Plays: 95, Total Stations: 8, Adds: 0
. . VAUX Are You With Me [ ava/
@ COHEED AND [?AMBHIA 1ihe Suffering (Columbia) 214 +70 5812 1 2117 Total Plays: 92, Total Stations: 15, Adds: 5
41 46  CHEVELLE Panic Prone Fpic/ 213 -58 5174 7 18/0 U2 City Of Blinding Lights (interscape/
47 47 DARKNEW DAY Brother (Warner Bros.) 192 27 7072 14 1200 msl E::\g"ﬁsffsﬁtat?n; Btﬂljxdds: 1 )
. redict A Riot (Universal
@ STELLASTARR* Sweet Troubled Soul (RCA/RMG) 187 +17 3568 1 18/0 Total Plays: 66, Total Stations: 13, Adds: 3
@  ALL-AMERICAN REJECTS Move Along finterscope/ 160 +38 10750 1 162 HIM Wings Of A Butterfly (Warner Bros.)
49 50  DFFSPRING Can'tRepeat /Columbial 153 35 4995 19 qyp | TotalPlays:45 Total Stations: 8, Adds: 6
77 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
°I 9/4&?,/ 1 ?:UIlets[)afpear; °Zg°n§5 gainir:g plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is <L DL SOL IR
placedfirst. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting : : "
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays Station playlists for all R&R reporters are available
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {(© 2005, Arbitron on the web at www.radinandrecords.com.
Inc.).© 2005 Radio & Records.
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@

4 A
m’gﬂ'gMIISIﬂ ﬂ””’ America’s Best Testing Alternative Songs 12 +
e For The Week Ending 9/16/05
Persons Men  Women
Artist Title (Label) ™ LW Familiarity Burn 18-34 18-34 18-34
FALL OUT BOY Sugar, We're Goin' Down fislend/i0JMG; 420 416 1%  24% ;-418 19 416
GREEN DAY Wake Me Up When September Ends (Reprise/ 414 419 96%  25% 415 416 414
GORILLAZ Feel Good Inc. (¥irgin/ 41 412 9%  25% 418 433 402
FOD FIGHTERS Best Of You (RCA/RMG/ 408 389  97%  39% 413 417 408
FOO FIGHTERS DOA (RCA/RMG/ 4.05 - 59% 6% 410 427 - 383
MY CHEMICAL ROMANCE Helena (Reprise/ 401 397 8%  28% 394 370 423
RISE AGAINST Swing Life Away (Gaffen/ 398 411 78%  18% 390 397 382
KILLERS All These Things That I've Done fisland/i0JMG/ 397 399  86%  22% 392 390 395
WEEZER We Are Al On Drugs (Geffen/ 386 365 80%  17% 374 388 355
HOT HOT HEAT Middle Of Nowhere (Sire/Reprise/ 384 400  59% 9% 362 362 362
WEEZER Beverly Hitls (Geffen/ 382 386  99%  48% 370 386 - 351
SEETHER Remedy (Wind-up/ 379 378 93%  30% 365 347 387
AUDIOSLAVE Doesn't Remind Me finterscope/Epic/ 379 378 68%  12% 76 9. 3713
BECK Girl finterscape/ 377 319 81%  22% 377 402 350
SYSTEM OF A DOWN Question! /American/Columbie) 370 353 67%  15% 364 374 353
NINE INCH NAILS The Hand That Feeds finterscope/ 369 380 9%  41% 37 353 391
NINE INCH NAILS Only finterscopel 367 372 76%  19% 3713 313 3m
SWITCHFOOT Stars Columbial 365 365  80%  19% 353 345 362
NICKELBACK Photograph Roadrunner/IDJMG/ 362 343  68%  16% 348 325, 37
311 Don't Tread On Me (Valcana/Zomba L abel Group! 360 376  76%  17% 355 372 335
STAIND Right Here (Fiip/Atiantic) 359 367  B1%  25% 345  3.28° 387
DISTURBED Stricken (Reprise/ 358 353  59%  13% 355 355 355
COLD Happens All The Time (Fiip/Lavel 356 362  48%  10% 355 351 361
COLDPLAY Speed Of Sound (Capitol/ 353 358 9%  39% 360 357 364
TRAPT Stand Up (Warner Bros) 353 361  68%  19% 339 38 341
SHINEDOWN Save Me (Atlantic/ 3.46 - A% % 333 314 359
TAPROOT Calling (Velvet Hommer/Atlantic) 384 33 4% 1% A% 262435308

Tolal familiarity represents the percentage of respondents who

Total sample size is 257 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
recognized the song. Total burm represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music fest based on the format/music preference. RateTheMusic.com results are not meant
to repiace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by

ALTERNATIVE

Back To School

Continued from Page 82
Top 10 New Artists to Watch, and for good
reason.

The lineup comprises Z Berg (daughter
of record producer Tony Berg), Charlotte
Froom (daughter of producer Mitchell
Froom) and Tennessee Thomas (daughter
of Elvis Costello’s drummer, Pete Thomas).
So far they’ve toured with such notables as
Phantom Planet and Rooney, and they are
currently doing shows with Tori Amos.

lllbreak

Tlibreak have certzinly paid their dues
when it comes to trying to make the Al-
ternative team. They won Imprint
Records’ Search for the Next Rock Star
competition, beating a thousand bands
from six states. The Atlanta band were
named the winners by a panel of judges
that included industry veterans and ma-
jor-label A&R reps.

Their prize was a recording contract
with Imprint, a label founded by 3
Doors Down guitarist Todd Harrell
and his wife, Jennifer. Look for
Illbreak on the road as they join 3DD
for a few East Coast shows during the
first half of the month. Then they’ll
headline their own tour, beginning in
Athens, GA on Sept. 20.

?l. C

i N w7

LIVE X WITH STAIND 0n Sept. 10 Staind played an intimate set exclusively for a
group of WNNX (99X)/Atlanta listeners at Future Nightclub at Underground Atlanta.

Mediabase Research, a division of Premiare Radio Networks. )
)
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TRIPLE A

JOHN SCHOENBERGER

Six In Sixty

SBR panel addresses payola, Jack’ and more

his year’s R&R Triple A Summit “Six in Sixty” panel, coor-
dinated and presented by SBR Creative Media co-Presidents
John Bradley and Dave Rahn, covered six key topics that are on
everyone’s mind these days: payola, podcasting, streaming, HD
Radio, the “Jack” Adult Hits format and e-mail and database re-

lationship marketing.

To get some perspective on these subjects,
Bradlev and Rahn assembled a team of experts
that included Paragon Media Strategics” Mike
Henry, Presslaff Interactive’s Ruth Presslaff and
broadcast lawyer David Oxenford, from the
Washingtor, DC-based firm of Pillsbury, Win-
throp, Shaw, Pittman.

This column highlights some of the key points
that were made during the 75-minute session. If
you'd like to hear the whole thing, visit aww.
sbrereative.com, where vou can either stream a
recording of the session or download a podcast
of it.

Furthermore, Oxenford provided attendees at
the session with two fliers that highlighted his
company’s opinions on payola in the 21st cen-
tury and music royalties on the Internet. These
are also available to read or print at the site.

Payola, Playola, Plugola

In the wake of the investigation by New York
State Attorney General Eliot Spitzer and the
agreement that had just been announced be-
tween Spitzer’s office and Sony-BMG, a discus-
sion ensued about what you can and can’t do
when it comes to the relationship between the
radio and record industries.

FROM THE HEART At the end of the “Six in Sixty” session at
the R&R Triple A Summit recording artist Melissa Etheridge gave a
heartfelt talk about her recent bout with cancer and the lessons she
learned from the experience. She then performed a song called “This
Is Not Goodbye,” which was Inspired by her ordeal.

“The whole Eliot Spitzer thing is much ado,
but about verv little, really,” Oxenford said. “He
found some bad apples and some specific cases
of bad conduct in terms of what you aren’t sup-
posed to be doing. He also found some people
who were carcless with their e-
mails and the type of wording they
chose, whether it represented un-
derhanded activities or not.

“But if you read his report in de-
tail, you will find that most stations
weren’t doing anything wrong in
terms of FCC regulations. He spun
them to look shady and perhaps il-
legal, but they weren't. If yougoto [
the end of the agreement and look
at what it is still OK for Sony-BMG
to do, it is really much of what it
was OK to doin the past.

“Everyone has to be more care-
ful in the way they work together
in terms of what is expected and promised, but,
by and large, what we have always done in
terms of the symbiotic relationship between ra-
dio and records is still fine. Things really don't
change that much. Itjust requires more discipline
and attention to detail.

“It all comes down to whether the station is
getting something of value or not. If it is, they
have to disclose that on the air as sponsorships
or co-promotions or something of that order. [
think this is this year’s indecency issue, and a
year or so from now we will be past it.”

Podcasting Facts

Bradley talked about how podcasting is hot
in the press right now, and
how, if you believe what
you read, the message is
that radio is going away —
and soon. But when you
check out research on the
subject, you find that the re-
ality is very different.

There are a lot of things
available for folks to down-
load for replay from the
iTunes website, radio-sta-
tion websites and other
sources, but, Bradley asked,
“How many people are
really taking advantage of
this?”

He continued, “In a re-
centstudy doneby Paragon,
82% have heard about satel-
lite radio, 80% have heard of
MP3 players like iPods, and
76% have heard of Internet

radio, but only a third have heard of podcast-
ng.

”And how many people actually do these
things? Ninety-seven percent listen to radio, 52%
listen to Internet-only radio, 33% make their own
compilation CDs, 20% have some type of MP3
player, and 8% listen to or subscribe to satellite
radio. Podcasting so far? Just 1%."

Henry, whose company did the research, put
things in perspective when he said, “These num-
bers didn’t surprise me on either the awareness
or usage level. What did surprise and concern
me is how quickly the media can be influenced
and led to believe that something is bigger or
more prevalent than it really is.”

Bradley brought up the point that much of
what is downloaded for podcasting does not
have music as part of the content, to which Ox-
enford added, “Podcasting is a download, so
you can't rely on your BMI, ASCAP and SESAC
licenses. You can't rely on your streaming license
either. It is a whole different agreement that has
to be worked out.”

A Move Toward Streaming

Rahn, whose company offers custom
streaming and side-channel services, said,
“We extrapolated from the Paragon stucly that
about 50% of the 12+ population have

“Six in Sixty” panelists (I-r) Mike Henry, Ruth Presslaff and David
Oxenford.

streamed content from the Internet at least a
few times. Other studies, some done by Ar-
bitron and Edison, say that about 35 million
people are at least monthly streamers.

“To put that in perspective, over 30 million
people have downloaded a ringtone for their cell
phone; 21 million iPods have been sold, and that
doesn’t count the other MP3 players; and 6.2
million people are satellite-radio subscribers. So
people are adopting the new technologies rath-
er quickly.

“Many broadcast companies had drifted
away from streaming, mostly for budgetary rea-
sons, but they are now retumning. The move back
toward streaming is the general move of radio
to get into the digital age. They are trying to get
several channels running on a streaming level
to get ready for when HD Radio and its multi-
channel capabilities come into play.”

Oxenford said that what is ultimately go-
ing to happen, not far in the future, is that all
these things — streaming, downloading,

“Six in Sixty” co-moderator Dave Rahn.

www americanradiohistorvy com

“Six in Sixty” co-moderator John Bradiey.

broadcast reception, the Internet, communica-
tion and so on — are going to merge in one
device: the cell phone.

Henry suggested, however, “The real point to
keep in mind is that there is a certain segment
of the population who will embrace these choic-
es and will want to control the content they get,
but the vast majority of folks will still want it
done for them, and they will happily take what
is given to or provided for them.”

HD Radio On The Rise

“The jokes go around that the only high-defi-
nition radio owned in a given market is by the
GM or the engineer of the station that has gone
HD,” Oxenford said. “But that will be changing
very soon. There are a variety of HD radios and
HD radio adapters beginning to come to mar-
ket now.

“One interesting aside is the fact that the FCC
hasn't officially authorized multichannel broad-
casting yet. It has given permission for the test-
ing of it, but not the commercial broadcasting
of it.

“Sooner than later, FM stations will be al-
lowed to broadcast two channels, the one they
are currently broadcasting and a second side
channel. Eventually, though, they’ll be able to
have two side channels.”

Rahn said, “National Public Radio and pub-
lic radio in general took the lead on this back in
2003 with an initiative called Tomorrow Radio.
If you think about it, public radio is limited by
the number of signals it has more than anything
else, and they have so much content available
via NPR and the other national distributors. This
gives them the opportunity to increase their
reach in any given market. Not only does it in-
crease their reach, it keeps them on the forefront
of technology.”

Presslaff said, “What radio really needs to be
addressing now as it sorts out broadcasting in
HD and having folks receiving HD is being
ready with the content. If that is not ready to go
and is not engaging, it will hurt the whole pro-
cess.

“It makes sense to have side channels, pod-
casting efforts and all of these things actively
going on so that when you finally have the
chance to broadcast more than one signal, you'll
be ready.

“The thing I really like about HD Radio is,
if we can offer more choices via the airwaves,
we'll have a more captive audience. Besides,
you own the signals, and you'll thus be com-
peting in a known universe.”

Jack And His Friends

Bradley gave us a quick history of the “Jack”
format: It was developed for Canadian radio and
then moved down to the U.S. It started in cer-
tain markets, then clones started popping up,
such as “Bob” and so on (there’s even a “Jill").
Now the “We Play Anything” and “We Play
What We Want” phenomenon is sweeping the
country.

Continued on Page 88
September 16, 2005 Radio & Records ® 85


www.americanradiohistory.com

TRIPLEA TOP 30

September 16, 2005 POWERED {7
WOW wams e ey T i e R S MEDIABASE
1 é JACK JOHNSON Good People (Brushfire/Universal) 41 20 21880 18 24{0
2 ERIC CLAPTON Revolution (Duck/Reprise) 387 +3 19733 8 2210 .
4 0 SHERYL CROW Good Is Good /4&M//nterscope) 361 +6 15520 7 2210 MOS TA DDED
5 o DAVID GRAY The One | Love /A TO/RCA/RMG) 355 +16 19336 8 2410 ARTIST TITLE LABEL(S) ADDS
6 @ u2 cCityOf Biinding Lights dntsrscope) 340 +12 14676 14 1gjp | DEATHCAB FOR CUTIE Soul Meets Body Atantic) 9
3 6  DAVEMATTHEWS BAND Dreamgi) (RCA/AMG) 30 a7 14321 11 gp | HERBIEHANCOCKflOHN MAYER Stiched Up tHeor Musiciector 5
o ROLLING STONES Rough Justice Virin 25 N SUSAN TEDESCHI Tired Of My Tears (Verve Forecast/VYMG) 5
7 0 irgin) 8 17891 7 210 | CARBON LEAF Let Your Troubles Rol By (Vanguard/ 3
8 8  COLDPLAY Fix You (Capital) 285 12 12644 7 211
9 9 TRACY CHAPMAN Change (At/antic) 283 11 15916 9 23i0
12 @ MIKE DOUGHTY Looking At The World From The Bottom Of A Well (ATO/RMG) 281 +4 17276 17 19/0
14 @)  AGUALBNG Brighter Than Sunshine (Sightly Bigger/Red Ink/Columbia) 279 +16 14072 12 2200
13 @ GREEN DAY Wake Me Up When September Ends (Reprise/ 277 +7 12700 8 201
10 13 BECK Girl finterscope) 268 19 12507 15 1710
1 14 RINGSIDE Tired Of Being Sorry (Flawless/Geffen) 261 -26 11687 24 1910 M Ds T
17 @  BONNIERAITT | Will Not Be Broken (Capital 208 0 11984 6 200 INCREASED PLAYS
18 D  NICKEL CREEK When In Rome Sugar Hil) 246 +10 9310 7210 o
19 @ WNEILYOUNG The Painter (Reprise/ 245 41 12820 2 202 | ammst e sy INCREASE
15 18 DESOL Karma /L’urh//-?epn‘se/ 226 3 7738 16 2”0 NEIL YOUNG The Painter /ﬁepnke/ +41
2 @ VAN MORRISON Stranded (Geffen) 187 +10 7169 5 14/0 SUSAN TEDESCHI Tired Of My Tears fVerve Forecast/VMG)  +36
23 @ HERBIE HANCOCK f/JJOHN MAYER Stitched Up (Hear Music/Vector) 176 +23 9672 3 15/5 DEATH CAB FOR CUTIE Soul Meets Body /Atiantic/ +29
24 @ MELISSAETHERIDGE Refugee (/siand/iDJMG) 163 +16 6753 5  19j2 | BLUESTRAVELER Amber Awaits Mongsand +26
22 @  KEANE Bond AndBrsk fterscope) 161 +6 G163 5 140 :&f::ﬁg&iwﬂi“xfg‘sﬁﬁ o e st :’z;
20 23 AMOS LEE KeepltLoose, Keep It Tight (Blue Nota/EMC) 151 21 7083 10 1610 |ty oy My Head (Cabe Carl i 3
25 @ JOHN BUTLER TRIO What You Want fLava/ 148 +3 3188 3 14i0 NORTH MISSISSIPPI ALLSTARS Hurry Up Suncise (ATO/AMG) +20
26 @ TRISTAN PRETTYMAN Love Love Love (Virgin/ 146 +2 4274 4 14/0 KT TUNSTALL Black Horse & The Cherry Tree (Virgin/ +20
28 @  FRAY Over My Head (Cable Car) (Epic/ 144 +23 5752 2 1612 SANTANA fIMICHELLE BRANCH I'm Feeling You (Arista/AME) +20
27 @ WHITE STRIPES My Doorbell (7hird Man/V2) 130 +2 5318 7 1110
@  DEATH CAB FOR CUTIE Soul Meets Body /Atfantic/ 98 +29 6372 1 1718
@ JAMES BLUNT You're Beautiful /At/antic) 98 +24 5156 1 11
30 30  GREEN DAY Holiday (Reprise/ 98 15 6157 7 30
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is M GS T

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number P LA YE D H E cu R R E N TS

of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron Inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S} PLAYS
NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (ATG/AMG) gﬂ%;ﬁiﬂ&ﬁ;ﬂ“ﬁmﬁmm g ig

Total Plays: 65, Total Stations: 7, Adds: 0
NE W & A CTI VE MISSY HIGGINS Scar (Reprise/ LOW MILLIONS Statue (Manhattan/EMC) 158
Total Plays: 65, Tot:| smgf,’ns; 7, Adds: 0 U2 Sometimes You Can't Make It On Your Own fiaterscope/ 138
R. PLANT & STRANGE SENSATION A!l The King's Horses (Sanctuary/SRG) NICKELBACK Photograph (Rozdrunner/ DIMG) BLUE MERLE Burning In The Sun fsiend/ZUME) 119
Total Plays: 86, Total Stations: 10, Adds: 0 Total Plays: 65, Total Stations: 4, Adds: 1 JACK JOHNSON Sitting, Waiting, Wishing lﬂﬂl{ﬂﬁ'P/UMEM” 13
BLUES TRAVELER Amber Awaits (Vanguard) FRANZ FERDINAND Do You Want To (Domina/£pic/ GREEN DAY Boulevard Of Broken Dreams (Reprise/ 102
Total Plays: 80, Total Stations: 11, Adds: 2 Total Plays: 62, Total Stations: 3, Adds: 0 ANNA NALICK Breathe (2am) (Columbial 100
BRENDAN BENSON Cold Hands Warm Heart (¥2) RAY LAMONTAGNE Forever My Friend (RCA/RMG) MARC BROUSSARD Home fisland/iDJMG) 96
Total Plays: 79, Total Stations: 10, Adds: 0 Total Plays: 54, Total Stations: 7, Adds: 0 JOHN BUTLER TRIO Zebra Lava/ 90

WALLFLOWERS God Says Nothing Back flnterscape/ PAUL MCCARTNEY Fine Line /Capitol
Total Plays: 79, Total Stations: 10, Adds: 1 Total Plays: 53, Total Stations: 5, Adds: 0 Station playlists for all R&R reporters are available

PR - S S . — S - on the web at wwi, ridinandresords, com. |

Songs ranked by total plays

MANAGER’ qMINUTE
Your Free, Weekly E-Mail

« Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and mare.
« Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Poliack, Walter Sabo and many others.
 Research insights from Larry Rosin, Gerry Boehme, Mike Hanry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.
* Industry event calendar update
If You’ve Got 60 Seconds, e o e
You’ll Want To Read the R&R Manager’s Mmute. / ; \ ( L \

| — — ——

To subscribe, send your name, emall and contact information to managersminute@radioandrecords.com
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MOST ADDED’

o TS TOTAL - TOTAL  WEEKSON TOTALSTATIONS/|  ARTISTTITLE LABELSS) AD0S
FEEWEEK AR TILE LELS) MR RS MG BT Bl USAN TEDESCHI Tired OF My Tears (Verve ForecastVMG! 29
1 a DAVID GRAY The One | Love (ATO/RCA/RMEG) 678 +38 7793 8 4010 FIONA APPLE Oh Sailor (Epic/ 15
4 o COLDPLAY Fix You (Capitoll 582 +58 6597 4 36/0 DEATH CAB FOR CUTIE Soul Meets Body /At/antic/ 12
2 3 ERICCLAPTON Revolution (Duck/Reprise) 576 23 5512 8 390 BEN TAYLOR BAND Nothing | Can Do lis/Music Alis/ B
3 @ DAVEMATTHEWS BAND Dreamgirl (RCA/RMG) 558 +2 4522 3 %A mﬁ'r"mé;:';c; 2:'5: m'i':gc;;?’z:mfz%" :
. o 00 53Y:
6 6 BONNIE RAITT 1 Wil Not Be Broken. {Capitol) 507 +15 5418 6 42i0 SOULIVE She's Hooked (Cancord) 5
5 @ TRACYCHAPMAN Change Atiantic/ 500 +4 5319 8 398 | SNEAD 0'CONNOR Downpressor Man (Chocolte & Vonils) 3
7 o HERBIE HANCOCK flJOHN MAYER Stitched Up (Hear Music/Vector) 495 +30 4781 7 391 JAMIE CULLUM Get Your Way (Verve/Universal 3
8 ©  SHERYL CROW Good Is Good (A&M/interscope) 488 +27 4474 ] 34/0
1 0 ROLLING STONES Rough Justice Virgin/ 459 +13 4609 6 340
9 @ NICKEL CREEK When In Rome (Sugar Hilll 459 +1 5057 9 41/0 Mo ST
14 m NEIL YOUNG The Painter (Reprise/ 422 +79 4858 2 38i0
10 12 BECK Girl finterscope) 3 B2 4108 15 2710 INCREASED PLA YS oL
12 13 JACK JOHNSON Good People (Brushfire/Universal) 337 -54 2901 19 23/0 AR T LELS INCPI‘IJEXSE
19 ) FRAY Over My Head (Cable Car) (Epic/ 33 482 2681 5 260 | punauce THECARDINALS The HordestPart ast Highway) +112
13 15 JOHN HIATT Master Of Disaster New West/ 291 -68 2713 14 27(0 SUSAN TEDESCHE Tired Of My Tears (Verve Forecast/VMG)  +80
15 16 U2 City Of Blinding Lights /interscope) 282 -60 2329 18 190 NEIL YOUNG The Painter /Reprise/ +79
20 @  GREEN DAY Wake Me Up When September Ends (Repriss/ 276 +6 2196 3 198 COLDPLAY Fix You (Capita) +58
18 18  MELISSAETHERIDGE Refugee fisiand/i0JMG) 268 15 1875 5 21 :Jzﬁtrl:m?us Gcﬁ:y; "7;:"9 B;f,: ”';;Z‘"{c’f’ +i§
21 D DELBERT MCCLINTON One Of The Fortunate Few /New West/ 265 +6 2865 6 280 | o tend n: potle 15::/ SR o
22 @ PAUL MCCARTNEY Fine Line /L‘ﬂﬂi’ﬂll 262 +4 3168 6 281 FRAY Over My Head (Cable Car} (Epic/ +42
17 21 DESOL Karma (CurtyReprise) 261 27 1998 11 16/0 DAVID GRAY The One I Love (ATG/RCA/RMG! +38
25 @ DAR WILLIAMS Echoes (Razor & Tie/ 258 +16 3799 ] 2910 NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise /ATO/AMG/ +38
2 23 AMOS LEE Keep It Loose, Keep It Tight (Blue Note/FMC) 245 6 1166 13 181
30 @ NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise /4 TO/RMG/ 233 +38 3368 2 291
23 25 BRUCE SPRINGSTEEN Al The Way Home (Calumia/ 229 21 181 14 18p i SYNDICATED
27 26 WHITE STRIPES My Doorbell (Third Man/V2) 225 3 3670 5 21/0 PRGG R A MMING
28 27 TRISTAN PRETTYMAN Love Love Love (Virgin/ 222 -4 928 211 T
2 28 WILLIENELSON fTOOTS HIBBERT I'm A Worried Man lost Highway) 201 31 1625 12 20 | woud Cafe - Dan Reed 215-898-6677
@ RODNEY CROWELL Say You Love Me (Columbia) 200 +22 3880 1 2210 No adds reported this week
@ DEATH CAB FOR CUTIE Soul Meets Body (Atlantic) 194 +43 4143 1 26112 Acoustic Cafe - W
BEN TAYLOR BAND Nothing | Can Do
. JAMES MCMURTRY We Can’t Make It here
48 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday 9/10. .
© 2005 Radio & Records LAURA VIERS Magnetize
[ KCLC/SL. Louis, MO h
WMMMMadison, W1* WYEP/Pittsburgh, PA KRSH/Santa Rosa, Ca* L Louis M
REPORTERS e ;n@%%:’ﬂw L Bl
Stations and\their adds listed ajphabetigally by market KTCZMingaapos, M- B e 0 ol ol Tanie
WAPS/Akron, OH KMMS/Bazeman, MT KRVI/Fargo APOMD: Mike Wolt Aae ™ . Ws-'-‘-m
POMD: A Griber OM/PO: Michetl W Ol: Mice Tl Doy Kape! Rceay AT . WIVU/St. Thomas
| S tanoR oo WNCS/Buri 0 Do B WGYXMimeapols. MN* WeLZPortan, e Hoedin OMPD: o Pt
oo s i itk % mwcc'ﬂm cute "" e s Music Ghojce Adult Mltemative/Satefite » pmesTRane
KNBA/Anchorage., AK o m
B A & T CARDINALS g{‘l!l}‘lalgh:rln::esvilu. VA P ) % foRCUNE Sirius smum/sﬂ,um
Soune n;' Michao! Frlend WEHM/Hamplons, NY WXRV/Portsmouth, NH* T Sachca Betack
N bene Cha foe cuTe PD: Brian Cosgrove PDMD: Dana Marshall 7 ANIMAL LISERATION ORCHESTRA
WQKI.IAnn Amnr M 10 HOWE DAY MD: Lawren Stene , n,‘%lﬂ 2 TUCTCUAPMAN
QM/ED: Aok Walker 3&M{mmmﬂl Hokes 1 DESOL 1 SUSAM TEDESCH
N0: Mark Copaland 3 CocAB G COMDR QEATH CABFOR CUTE KTAQ/Taos, NM
H g'm%m CRIMINALS KSUT/ignacio. CO T T Ere XM Cale/Satellite OM: Mitch Miller
el 3 N8 oson NG S WDST/Pouphkeeprie, NY : 8l Eram N Faser ™™
FOMD; Som Sidol Yy 7 bouiae s Mun i H »i"oi“&"wm'
1 DEATHCAB 108 CUTE WD 0 ,cmm"on“ ™ S BEN TAYLOR BAND lln~ 1 Ilu AL, H uomminucm
OM/PI FRAE FERDINAND MAGI HUMBERS. SIEREAD QTR
WZGC/Mllanta, GA* " - W S/indianapolis, IN* BENTALOR B0
go-i&'wm» v;x";:;:.'m’“ O a2 0 KSOY/Rapld City, SO D iSeame. WA AR
MD: Morpet S Chicago. IL* POMD: Chad Carisen APOMO: Blaks
A rn : Mo S KMTNAackson. WY S/ — APD: Joha Richards ERSI HANCOCK L0 MAYER
3 Dene uor o D, Matk T Fsbman A G
KGSRusin, TX" KBXR/Colsmbia, MO | Ehiowens KTHXReno, NV- - —— WXPKWhite Plains, NY
oM:Jat ﬁu . %:::::‘ 1 B B on e : £l Wmnm %mum ose Anmn oy Ureietz
e m':::;’l'* o= S KIBG/Karsa iy, MO wnumnmvma ™ ! ﬁ"“’g";e."’x‘v‘m e
[] A by PD: Jon MAYER
o i w0 BEEE. ke s Sz oh. o7 A A e M i
oy m"unnu 5"’“"%% TR WEUNew Yark, NY ooy Seat e § S ten o
10 VAN mﬂlgﬂl 3 SUSAN TEDESCHI . 2 ﬂ%‘%’"m“‘
3 FIOKA APPLE KZPW::::: City. MD [ Illu w'gu KPRYSan Diego, CA* WKZE/Sharon, CT FIOKA APPLE
wmn/namu!m L WMWV/Conway IIH o : Bcyan Trvta g —— Of: Boh fareh - %TEMM
APO/MD: Hiks "Matthews” Vasilios W omiay, ) 5 Rran St Mcin s Cretse POAMD: Deea Shaies G e
snvuwwsu»:umms 4 SUSAN VEDESCH B00Y GuY 11 HOT MOT HEAT 5 SUSAN TEDESCHI
+ SR eine 3 B e RO e e H i
b KBCOmener CO° SRR oS oo B, o oh e PowEReD[T]
3 ¥ PR an Francisco, .
L T S NRatampon WA I cumpn, e MEDIABASE
BAuES'M LER -
S !{,REJ/'D“:‘,’,E L ot 3 %ﬂ TbereLs cus KPND/Sandpoint, ID o patorson G
KRVB/Bolse. I0- MD: Maria Bandyis WOK/Knoxville, TN* s WEsin e ot uRE soToH 74 Total Reporters
cColty ? 2&»& TEDESCHT OM: Mike Hammood COREY HARRIS MD: Norm MeBride PROCLAMERS _—
i G LAONANPRE |t 8 Stutler e e %‘&&E& TR s 26 Total Monitored
€S BLUKT . en . =
. 70! o e B e sl KY e KBAC/Santa Fe. NM P Do o ™ a8 Total Indicator
e N T AT e : Stacy Guven 0 umw'\'&"" O S, At SPEARIEAD — .
g 0 ABDEL WRIGHT “AQUALUNG S SUSAN TEDESCHI SPOOK(E DALY PAIDE Did Not Report, Playlist
- L= iy e o e AL fon cure ok ROMHTTLANT & STRANGE SENSATION LT Frozen (1):
- 1 o SR B e B o Sourve WWVV/Hilton Head, SC
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Six In Sixty

Continued from Page xx

He also said that the format is very Triple A-
like in terms of the broad variety of musical styles
it plays and in its attitude of giving the listener a
nontraditional radio delivery. Plus, it has incor-
porated a lot of Triple A’s image values.

Paragon was very involved in developing the
Jack format for Canada and bringing it across
the border, and Henry said, “My advice is that
if you have a Triple A in the market and a Jack
station comes in, don't overreact. Let it come in
and do what it does. The interesting thing about
the format is that it touches almost all the for-
mats in a given market but doesn’t necessarily
replace any of them.

"It does compete for the variety image with
Triple A, which is an important position for Triple
A, but if Triple A is done right, it has already es-
tablished itself as something different from most
of radio. That can’t be taken away even if another
station also establishes that kind of image.

“Jack has been very successful for three years
now in Canada and has been in the US. for
about 1 1/2 years. It is a very specific concept,
and you have to buy a license to be an actual
Jack station. With that comes the music, plus all
the images, liners and so on. Therefore, you are
not going to stray too far from the formula.

“Beyond that, you have all the other names
and versions. The farther you go down the clone
line, the farther you get away from the well-re-
searched concept. So don't think that because you
have one of these in your market you are deal-
ing with an actual Jack station, because you
aren't. It is not even protected on a legal level.

“It is unfortunate that all the press the format
has gotten keeps referring to the fact that there
are no jocks. The fact is that these stations will
all evolve to the point where they will have live
air talent. All of them in Canada already do, and
a few in the U.S. are bringing in jocks.”

Relationship Marketing

At last year’s summit Presslaff gave us a pre-
sentation on the subject of e-mait and database
relationship marketing. Due to time constraints,
this year she touched on just few key points.

"By now almost everyone is communicating
with their listeners or with the fans of certain
bands and so on,” she said. “Three years ago
very few people were, so we have come a long
way, but now we have to go further. There are
so many things that people are doing right these
days, but [ do want to highlight some things that
you need to be thinking about.

TRIPLE A

“The fact that you have a
bunch of people in your
database is only step one
and probably not as
important as the quality
of those folks. It is much
better to have a lasting
and insightful relationship
with a smaller group of
people.”

Ruth Pressiaff

“Make it easy for people to come back to you
time and time again. Things like passwords
make it hard for them -0 communicate with you.
You want it to be easy and hassle-free. The new
rallying call is to go bayond the initial registra-
tion and leam more about your listeners. User
names and passwords make that harder.

“Size doesn’t matter. The fact that you have
abunch of people in your database is only step
one and probably not as important as the qual-
ity of those folks. It is much better to havea last-
ing and insightful relationship with a smaller
group of people if that is what it takes to really
get to know them. The more you know about
them, the more you can target specific opport.-
nities and activities to the right folks who will
actually be interested and will want to partici-
pate in them.

“Do the ‘Would you read what you send?’
test. Keep it simple and direct. People are busy,
and if they get some lengthy e-mail from you,
they’ll likely delete it before they even read it.
When you are finished putting everything you
want in the e-mail, look at it based on quantizy
alone, then cut it down and focus on the impor-
tant things.

“Make sure you are targeting the right things
to the right people. Don’t waste your or their
time. The more you know about your listeners’
specific interests, the more specific you can be
in targeting your e-mail offers. When you targat
correctly, your open rates will increase.”

4 Arnist

armist. Eric Clapton
waeeL: Duck/Reprise

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

y the time Eric Clapton stepped out
as a solo artist in the "70s he was
already a rock star, thanks to his days
with The Yardbirds, John Mayall's Blues
Breakers, Cream and Blind Faith. Up to
that point Clapton’s popularity was
largely based on his
amazing guitar skills,
but for the past three de-
cades he has also demon-
strated his abilities as
a songwriter, vocalist and
song interpreter.

With 1989’s Journey-
man, we began to see
another side of Clap-
ton’s talent emerge as
he started to expand his
musical interests be-
yond rock and blues
into pop and other more
commercial genres.

Interestingly, last
year's Me & Mr. Johnscn was Clapton’s
first solo effort focusing soley on the
blues, if you don’t count his 2000 collabo-
ration with B.B. King, Riding With the
King. As it turns out, Me & Mr. Johnson
was recorded during sessions for
Clapton’s current releass, Back Home.

“T wanted to make a studio album with-
out quite knowing what it was going to
be,” says Clapton. “We kind of resigned
ourselves to the fact that it was going to
take a long time, but when we got stuck
or it wasn’t moving fast enough, we'd stop
and do a Robert Johnson song. That
would clear the air, and we’d go back and
carry on for the new album. As a result,
we ended up with the complete Robert
Johnson album first.”

The “we” Clapton is referring to in-
cludes Simon Climie, with whom Clapton
has worked closely for a number of years
now. They co-produced the new project
and co-wrote five of the songs. An all-star
backing band was used for the sessions,
including drummer Steve Gadd, bassist
Nathan East, guitarists Andy Fair-
weather Low and Doyle Bramhall 11 and
keyboardist Billy Preston. Among the
special guests were Steve Winwood (syn-
thesizer), John Mayer (guitar) and Rob-
ert Randolph (dobro).

In addition to the
songs written by Climie
and Clapton there are
choice covers of songs
by writers including
Stevie Wonder. Vince
Gill, George Harrison
and Bramhall. Clapton
mixes up the musical
mood this time around,
touching on blues, rock,
reggae, R&B and pop.
The best choices for Tri-
ple A include the “Revo-
lution,” the first single;
“So Tired”; “Lost and
Found”; and “Love Comes to Everyone.”

Clapton has seen tremendous success
and joy in his life, but he has also endured
tragedy and fought personal demons. For
most of his life music has been the domi-
nant influence. It has only been in the
last few years that he’s actually settled
down into a life that includes family and
a sense of home.

“One of the earliest statements I made
about myself was back in the late '80s,
with Journeyman,” he says. “This album
completes that cycle, in terms of talking
about my whole life as an itinerant mu-
sician and where I find myself now, start-
ing a new family. That’s why I chose the
title. It’s about coming home and staying
home.”

Crisis Coverage,

or Coverage Crisis?
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AMERICANA TOP 30 ALBUMS ')

N
September 16, 2005
3 0 mewee o cowne AMERICANA SPOTLIGHT
WEEK WEEK  ARTIST TITLE (LABEL(S) PLAYS PLAYS PLAYS
1 1 DELBERT MCCLINTON Cost Of Living fVew West) 690 4 4229 | By John Schoenberger
2 2 RODNEY CROWELL The Outsider (Colimbial 690 2 assg | Artist: Uncle Earl
: Label: Rounder
3 3 DWIGHT YOAKAM Blame The Vain New West/ 507 2 7891
4 4 ADRIENNE YOUNG The Art Of Virtue /AddieBelle/ 483 17 5395 As bluegrass music continues to grow in popularity, the number of acts purveying the style is
o growing too. The band Uncle Earl, formed by KC Groves backin 1999,
6 ©  JAMES MCMURTRY Chidish Things (Compacke) 483 +17 2033 7| is one of the many examples of groups who are benefiting from this
5 6  SONVOLT Okemah And The Melody... (Transmit Sound/Legacy) 457 12 4921 = interest. Now comprising Groves, Kristin Andreassen, Rayna Gellert,
=1 Sharon Gilchrist and Abigail Washburn — yep, nota guy in the mix —
8 ©  JIMMIE DALE GILMORE Come On Back (Rounder/ a7 +24 1822 B! Uncle Earl have gradually built a reputation for bringing old-time
7 8 JOHN HIATT Master Of Disaster Mew West/ 438 8 7169 | traditions in acoustic music into the modern age. She Waits for Night
1 istheir second release, and it will surely help to spread the word about
9 © ™0 TONS OF STEEL Vegas (Palo Duro) 387 +1 3157 3 these talented musicians. The composition of Uncle Earl has evolved
o over time, and the current members hail from a variety of locations:
? 7 . . § . M (T -0R " "
10 @ LA SRS Up IR ol S 7 387 * 2835 North Carolina; Washington, DC; Tennessee; and New Mexico. | like “Walkin' in My Steep,” “Warfare
" I ELIZA GILKYSON Paradise Hotel /Red House/ 360 -10 2262 and “Pale Moon.”
13 @ JOHN PRINE Fair And Square (0h Bay/ 337 +3 12212
12 13 ROBERT EARL KEEN What | Really Mean (Koch/ 334 23 10736 AM E R I CA NA N E W S
15 14 JEFF BLACK Tin Lily (Dusltane) 325 2 2235 On. Aug. 31 Atlanta-based Americana Radio Network launched the first full-time Americana
16 @ KNITTERS The Modern Sounds Df The Knitters (Zoe/Aounder/ 328 +8 2258 musu? format. P.rospectlve afﬂhates: may preweV{ the formatat .wwq/.ame.ncana.rad/o.com. Additionally,
Americana Radio announced the first phase of its programming lineup: Austin-based Dallas Wayne,
19 @ BILLY JOE SHAVER The Real Deal (Compadre) n +19 932 | SanFrancisco-based Rob “RB” Bleetstein, Atlanta-based Eileen Kimble and San Antonio-based Tony
| . Wells. The network has signed a multiyear deal with Clear Channel Satellite to uplink the format ...
2 ) TIMOBRIEN Combreat Nation Sugor il S Sy 920 [ The International Bluegrass Music Association has announced the nominations for its annual awards,
14 18 GREENCARDS Weather And Water (Dualtone/ 299 32 5186 | and Alison Krauss & Union Station earned 14 nods, including Entertainer of the Year, Instrumental
. Group, Vocal Group and Song of the Year. Rhonda Vincent and her band, The Rage, earned eight
18 19 ROBBIE FULKS Georgia Hard (Yep Roc/ 281 14 nn nods, while Blue Highway and Doyle Lawson & Quicksilver each received seven nominations. Eight-
17 20 WILLIE NELSON Countryman fLast Highway! 273 .38 3781 | time Entertainers of the Year The Del McCoury Band received six nominations. Vocalist Larry Sparks
netted five, as did Ricky Skaggs & Kentucky Thunder, Paul Wiltiams and Mountain Heart. Bluegrass |
2 @  PIETA BROWN In The Cool Valkey) mn +17 1056 | family band Cherryholmes made history by earning nominations in both the Emerging Artist of the
2 @ UNGLE EARL She Waits For Night (Rounder) 264 +6 1702 Year and Entertainer of the Year categories. The awards are voted on by the members of the
International Bluegrass Music Association and are the centerpiece of the organization’s annual World
25 @ STEPHEN BRUTON From The Five (New West/ 251 +15 1254 | of Bluegrass gathering. Though it's historically been held in Louisville, the event moves to Nashville
2 @ JAMIE DLDAKER Mad Dogs & Okies (Cancord 235 +16 1205 this ygar, on Oct. 24-30. Krauss and Skaggs will host the awards show. For more info, visit
www.ibma.org.
24 25 CAITLIN CARY & THAD COCKRELL Begonias /Yap Aoc/ 225 -16 3916
23 26 VARIOUS Fins, Chrome And The Open... (95 North) 215 -30 4218 MO S T A D D EDO
28 27 MICHELLE SHOCKED Don't Ask... (Mighty Sound/Music Alies) 213 -5 2818 ARTIST TTLE LABELS) s
29 28 HAYES CARLL Little Rock (Highway 87 Music) 21 4 12025 BLASTERS & 11-44 (Rainman/ 1"
ANGELA STREHL Blue Highway M.C./ 9
kil 29 ABIGAIL WASHBURN Songs Of The Traveling Daughter #iriwent! 208 a4 1502 BONNIE RAITT Souls Alike (Capitol 8
26 30  C.TAYLOR&C.RODRIGUEZ Red Dog Tracks Back PorchEM) 194 36 6720 | BOBDYLAN No Direction Home: The Soundurack (Legacy/Columbia) 7
. - _ R . ~ — BASTARD SONS OF JOHNNY CASH Mile Markers (Texacafy ]
The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated SOUTH AUSTIN JUG BAND Dark And Weary World (Blue Corn/ [
o o B o 7 ™| SSTIEN b 0k o i s
© 2005 Americana Music Association. WOODYS Tekuride To Tennessee (Everett Family) SJ
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On The Road With
Casting Crowns

The marathon to launch a new album

'ven when you’ve been in radio for a couple of decades, some
things still slip by you. I've seen artists come in to promote
albums, but until Labor Day weekend I never knew how many
different stations artists visit in one day, how many cities they
travel to or how many phone interviews they do to create aware-
ness for their new projects. Casting Crowns have shown me the

light.

Before the Aug. 30 release of their new album,
Lifesong, Casting Crowns hit the road to promote
the record. They started on Thursday, Aug. 25,
when lead singer and songwriter Mark Hall;
guitarist Hector Cervantes; bassist Chris Huff-
man; guitarist Juan DeVevo; violinist and DeVe-
vo's wife, Melodee; singer and keyboard player
Megan Garrett; and drummer Andy Williams
talked with K-Love MD/momning personality
Jon Rivers and his wife and co-host, Sherry, on
their ranch outside of Dallas.

The next moming the band joined the Rivers
on the air live for interview segments and per-
formed three songs an hour for three hours. Af-
ter the moming show the band drove back to
Dallas for a Saturday-evening event with KLTY
at a local church. After that it was back on the
bus for an all-night ride home to Atlanta.

The next day was Sunday, which is a work-
day for every member of Casting Crowns.
They're all in youth ministry or music ministry
or teach Sunday school in suburban Atlanta.

After church and spending some time with
their families, Hall, Cervantes and the DeVevos
got back on the bus and headed for Nashville
and the offices of Provident Label Group. They
spent the evening setting up in a small studio,
checking the sound and testing the ISDN line
that would be their link to stations across the
country the next day.

The Marathon Begins
At 5:45am on Monday, Aug. 29, the foursome

began their first interview and live performance
via ISDN. Can you imagine having to sing at
5:45am? What you do in the shower doesn’t
count.

At an average of three or four stations per
hour, Hall, Cervantes and the DeVevos contin-
ued the interviews and performances until 4pm.
After a quick break for dinner they headed to
WAY-FM/Nashville for an appearance on the
nationally syndicated Tofal Axxess show. Then it
was back on the bus and back to Atlanta.

Tuesday, Aug. 30, was street day for the ai-
bum. The band started out on the moming show
at WFSH (The Fish)/ Atlanta. Working their way
south, they made appearances at three LifeWay
stores and an afternoon stop at WVFJ (j93.3)/
Atlanta. There was one more LifeWay store ap-
pearance that evening, before the bus rolled out
to Birmingham.

Wednesday, Aug. 31, began in Birmingham on
the syndicated Rick & Bubba Show. After an in-
terview and a couple of live songs, the band
headed to Christian AC WDJC/Birmingham for
more of the same. At this point Hall, Cervantes
and the DeVevos climbed on a plane headed for
Springfield, MO while the rest of theband head-
ed back to Atlanta for a couple of days.

From City To City
That evening in Springfield, Hall, whose other
job is youth pastor at Eagles Landing Baptist
Church in Atlanta, led the youth group at a lo-
cal church. The youth group had won a contest

STAR TURN casting Crowns onstage before their show for WAWZ (Star 99.1)/Middlesex, NJ

listeners. Seen here (I-r) are Casting Crowns’ Megan Garrett, Chris Huffman and Melodee DeVevo; Star
99.1's Scott Taylor, Stacey and Johnny Stone; and Casting Crowns' Mark Hall, Juan DeVevo, Hector

Cervantes and Andy Williams.
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on KADI/Springfield. After
church it was off to Kansas
City for the night.

On Thursday, Sept. 1, the
“Fantastic Four,” as I like to
call them now, performed on
the morning show at KLJC/
Kansas City before heading
for lowa to have lunch with
contest winners and staff at
KZZQ/Des Moines. This
was followed by an after-
noon appearance at a local
bookstore. That evening the
bus rolled to Milwaukee.

Friday morning meant |
another morning show ap-
pearance, this time at WFZH
(The Fish)/Milwaukee. Rock-
ford, IL was the next stop,
with interviews on both
WQFL and WGSL. In subur-
ban Chicago the group spent
the afternoon eating ice
cream with contest winners
and staff from WONU.

They then headed for Chi-
cago’s Midway Airport to
catch a flight to Newark,
where they met up with the
rest of the band, who had
flown in from Atlanta. This
was where my glimpse of life
on the road with Casting
Crowns began.

Amazing Stories

On Saturday, Sept. 3, we
met in the hotel lobby at
7:15am to convoy to the ven-
ue for a show that WAWZ /Middlesex, N] was
hosting at the Fields at Zarephath. We arrived
at7:30am to find fans already lined up and wait-
ing to get in the gate even though the show
wasn't scheduled to begin until 10:30am. After
completing their soundcheck, Casting Crowns
signed CDs for half an hour before a radio sta-
tion meet-and-greet.

“Signing CDs is a good excuse to talk to peo-
ple,” Hall said. “So many of these people have
something in their heart that they want to share
with you. That's why we want to make sure we
get to talk to everyone. We hear some really
amazing stories of how God is using a song that
we made to impact someone’s life.”

The band opened the show with their first
No. 1 song, “If We Are the Body,” and most of
the crowd was singing along. During the set Hall
prayed for everyone who was affected by Hur-
ricane Katrina before rolling into a song from the
new album called “I Will Praise You in the
Storm.”

Even though the song was written several
months ago and inspired by a totally different set
of circumstances, it was perfect for what was hap-
pening on the Gulf Coast. We found out the night
before the show that WAY-FM in Nashville had
added media sound bites from the aftermath of
the storm into the song. “It’s almost like God re-
defined the song just for this situation,” Hall said.

What It's All About

After the show the band signed more CDs, not
leaving until they had spoken to everyone who
lined up. Then it was off to the Newark Airport
toboard a chartered plane that would take us to
the second show of the day, on the campus of
Moody Bible Institute in Chicago and hosted by
WMBI.

We arrived late, but the crowd waited and
showed their appreciation when the band took
the stage. In addition to the songs I mentioned
earlier, Casting Crowns played their latest hit,

wWwWWwW americanradiohistorv com

SIGNING BONUS casting Crowns (seated) stayed after the

show on the campus of Moody Bible Institute in Chicago for an

hour and a half to sign autographs and dion't leave until the last
person came through the line.

HAPPY TO BE HERE The members of Casting Crowns smife
after their show in New Jersey as they get ready to board a plane
and head to Chicago for the second show of the day. Pictured are
(I-r) Chris Huffman, Megan Garrett, Mark Hall, Andy Williams, Juan
DeVevo, Hector Cervantes and Melodee DeVevo.

“Lifesong,” the first single from the new album.
Again, everyone sang along.

Up next was “Does Anybody Hear Her,” an-
other new song that Hall wrote. It's about some-
one in our church who may do something that
we think is wrong and how we back away from
them when they need us most. The show
wrapped up with “What If His People Prayed,”
another one the audience sang and danced to.

After the performance the band once again
stayed until everyone who waited in line got an
autograph or had a chance to say hi, which I'd
estimate took an hour and a half. But, as Hall
said, “That's what it's all about; that's why we're
here.”

We then headed back to Midway Airport for
the final leg of the trip to Atlanta, where we land-
ed after midnight. The band had to be back at
their home church at 6:30am to do a sound check
for the moming worship services. The final
show of the 32-hour trip and the final stop on
this 10-day adventure was Sunday evening,
with an album-release party at the church.

Labor Of Love

For some bands this would be an excruciat-
ing, exhausting ordeal they force themselves to
go through because it's part of being rock stars
and launching a new album, but there is no rock-
star baggage with Casting Crowns.

In its first week on the shelves Lifesong sold
71,472 copies, which put it at No. 1 on the Chris-
tian Soundscan chart and No. 1 on the combined
album chart. It was also the best first-week sales
for a Christian artist since November 2003.

Provident’s Alisha Swindle put it all in per-
spective when she said, “Casting Crowns are a
simple Atlanta-based band led by a singing
youth pastor who writes songs for the sole pur-
pose of communicating faith to his students.

“Mark does not write songs for radio, and he
and the band don’t care about the sales and ra-
dio success. They are all about the ministry.”
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Nashville Marrictt at Vanderbilt University
Nashville, Tennessee

e -| REGISTER ONLINE at www.radioandrecords.com | — — — — — — -

SUMMIT FEES

L

summit : 2
registration BEFOFE SEPTEMBER 3C, 2005 $299

OCTOBER 1 - NOVEMBER 4,2005 $325

NOVEMBER 3 - DECEMBER 2, 2005 $350

FAX THIS FORM BACK TO 310-203-8450

OR —MAIL TO: Please print carefully or type in te form be cw. AFTER DECEMBER 2_’ 2005

R&R Cristian Summit Full payment must accorpany registiaticr ON-SITE REGISTRATION ONLY $400
P.O. Box 515408 form._ Please include sepgate forms fer esch

Los Angeles, CA 90051-6708 _rzg_lstratlon, Photocopies are acceptable.

OR REGISTER ONLINE AT www.radioandrecords.coam METHOD OF PAYMENT
PLEASE =NCLOSE SEPASATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS

Amoun Erclosed: §

Name O visa O \estercarc O American Express O chec

Ascout Number | 1

Title

Expration Date

J | J

Call Letters/Company Name I

Street Month  Date Signature
City State Zip P-int Cariiolder Nzmre Here
Telephone # Fax #

Call the R&R Christian Summit
9
QUESTIONS? Hotline at 310-788-1696

E-mail

-

h 6 t e ‘ Nashville Marriott at '/anderbilt University / Naskville, TN

reservations

- Thank you for requestiac reservations at the IREEACROON CHRISTIAN SUMMIT RATE
' Nashville Marriott at Vanderbilt University. Our staff would like = take t1e - ]
opportunity to extend a warm welcome to you during your upcorm ing L Standard (king.double) $119/ night
meeting.

= To confirm your reservation, your arrival must be guaranteed by c¢harging one
nights deposit to a major credit card, or you may send 2ayment by mal. Deposts

FOR HOTEL RESERVATIONS, PLEASE CALL:

will b2 rafunded only if reservation is cancelled by November 18, 2005. 615-321-1300

= Reservations requested after November 18, 2005 or af:er the room lack has besn Or reserve your hotel room online at www.marriott.com/bnaav
filled are subject to availahility and may not be availablz at the Summit iate. using group code merrca

« Check in time is 3:00 pm; check out time is 12noon or mail to: N@ashville Marriott at Vanderbiit University

2553 West End Avenue, Nashvilie, TN 37203
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CHRISTIAN AC TOP 30

September 16, 2005 POWERED[ ]
W WS aRmsT e LagELS) ol pLavs YER sTnohs M El] l A B A QE
1 o MERCYME In The Blink Of An Eye (INO/Curb) 1207 +15 14 351 ‘
2 o CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1130 +62 8 3710
3 ©  MATTHEW WEST Next Thing You Know [Universal South/EMI CMG) 905 +31 15 340 MOSTA DDED'
4 o NATALSE GRANT Held Curb) 838 +4 26 3210 .
7 €@  JADON LAVIK What It (BEG/Tooth & Nail L +95 22 280 ‘;:’;;L’;EYL;’”L[;S" e ‘;’:‘
ry Uu Sus (£ssential
) 6 NICHOLE NORDEMAN Brave (Sparrow/FMICMG) 631 B 22 3310 DAVID CRUWDER BAND Here s ur King (Sctens/SpamomEMICM) 3
6 7 CHRIS TOMLIN Holy Is The Lord (Siksteps/Sparrow/EMI CMG) 663 6 33 380 | CHRIS TOMUIN The Way | Was Made (Sisteps/SparromEMI CMG) 2
9 ©  AFTERS You Simple/g) 662 +34 15 25/0 BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros) 2
12 ©  MARKHARRIS For The First Time /V0) 659 +87 14 230 LINCOLN BREWSTER All To You fategrity Labe! Group) 2
8 10 POINT OF GRACE Who Am | (Word/Curl/Warner Bros.) 532 50 18 2410 SAWYER BROWN They Don't Understand (Curt) 2
@  THIRD DAY Cry Out To Jesus (EssentialPLG) 572 +440 g oy [ SO Sandad! 1
13 12 MICHAEL W. SMITH Here | Am (Reunion/PLG) 54D -8 13 310
1" 13 JOHN DAVID WEBSTER Miracle (BHT/ 529 -47 23 30/0
10 14 PHILLIPS, CRAIG & DEAN Friend Of God /V0) 522 57 19 2710 MOST
17 @ CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 513 +78 9 2412 /NCREASED PLA YS
18 @ SUPERCHICK We Live flapop/ 483 +94 5 20/0
16 17 BUILDING 429 No One Else Knows (Word/CurtyWamer Bros.) 427 12 19 1901 T
19 @ PAULCOLMAN The One Thing apon/ 396 +23 12 14)0 | ARTISTTTE SRS INCRERSE
23 @  BIGDADDY WEAVE Just The Way | Am (Fervent/Curty/Warner Bros.) 332 +83 3 1612 THIRD DAY Cry Out To Jesus Essential/PLG) +440
20 €@  AUDIO ADRENALINE King (ForeFront/EMI CIMG) 325 +33 6 1471 | JADONLAVIK WhatIf (BEC/Tooth & Nail +35
2% @  JEREMY CAMP This Man (BEC/Tooth & Nail 23 490 3 1401 ig::;?gﬁ;:’itg‘;ﬂ”a’;’”{’g’mw . s
24 @ MARK SCHULTZ | Am /WU/d/CU/b/WﬁIﬂEIBfUS./ 296 +50 4 13“ MARK HARRIS For The First Time //IVU/ +87
21 23 BETHANY DILLON All That | Can Do (Sparrow/EMI CMG) 263 -7 5 140 BIG DADDY WEAVE Just The Way| Am (Fervent/CurtyWarmer Bros.) +83
22 24 KUTLESS Draw Me Close (BEC/Tooth & Nail) 261 -3 7 4/0 CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI MG/ +18
28 @  JOSHBATES Perfect Day (Beach Street/PLG) 240 +27 3 1200 %ﬂmmw {L}'?fe;?"; ;Bfaf’;j’f[f;jf/ﬁf”ﬂfwﬂ’w/ *g;
e (Red InkiReunto +
26 @ TOBYMAC Burn For You {Fa/eF/aﬂt/EM{ L‘MGI. 233 +6 4 8/0 GINNY OWENS Fellow Traveler (Bocketown/ 55
@ DAVID CROWDER BAND Here Is Our King (Sixsteps/Sparrow/EM! CMG) 212 +46 1 93
27 28  LIFEHOUSE You And Me (Geffen) 212 1 2 6/0
- @ SALVADOR You Are There (Word/Curb/Warner Bros.) 211 +8 15 9j0
29 @ NEWSONG Rescue (/ntegrity Label Group) 210 0 8 11/0 M OS T
39 AC reporters. Monitored airplay data ied by Mediabase R , a division of Premiere Radio Networks. Songs ranked by total plays fcr the airplay week of P LA YE D R E CUR R E N TS
9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | ARTIST TITLE LABEL(S)
number of piays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permissicn from Arbitron Inc. | TREEG3 Blessed Be Your Name fiapop/ 493
{©2005, Artitron Inc.).© 2005 Radio & Records. CHRIS TOMUIN Indescribable (Sixsteps/Spamow/EMICMG) 456
| TODD AGNEW In The Middle Of Me (SREArdent/ LIRS Hie e PL5) , i
NEW & A CTIVE Total Plays: 180, Total Stations: 6, Adds: D JEREMY CAMP Take You Ba_ck (BEC/Tooth & Naill 427
PAUL WRIGHT Take This Life (Gotee/ MATTHEW WEST More (Universal Soutl/EMI CMG) 419
Total Plays: 178, Total Stations: &, Adds: 0 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 393
ICONOCLAST Wak On In ffadspendent/ 1AN ESKELIN Magnify fiapop) MERCYME | Can Only Imagine /N0/Curty 389
Total Plays: 198, Total Stations: 5, Adds: 0 Total Plays: 177, Total Stations: 6, Adds: 0 CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 389
SAWYER BROWN They Don‘t Understand (Curt/ LINCOLN BREWSTER All To You flategrity Label Group) SALVAOOR Heaven (Word/Curb/Warner Bros.) 389
Total Plays: 186, Total Stations: 8, Adds: 2 ’ Total Plays: 171, Total Stations: &, Adds: 2 JEREMY CAMP Walk By Faith (BEC/Tooth & Nail) 367
JARS OF CLAY fISARAH KELLY Il Fly Away (Essential/PLG) BEBO NORMAN Borrow Mine (Exsential/PLG)
Total Plays: 181, Total Stations: 9, Adds: 0 Total Plays: 166, Total Stations: &, Adds: 0 B S S e —
CHRIS RICE Love Like Crazy iV0) JOY WILLIAMS We (Red Ink/Reunion/PLG/ (Stalion playlists for all R&R reporters are available
Total Plays: 180, Total Stations: 9, Adds: 0 Total Plays: 159, Total Stations:.7, Adds: 0 on the web at www.radioandrecords.com.
Songs ranked by total plays a B o

“They Don’t Understand”

One of the most talked about songs
at radio right now at all formats!

% #2 New and Active

on AC monitor!

New at
FISH - Atlanta
KFIS - Portland

L

Q72 @ padin £ Parardc Santemher 16 2005 . L.
www americanradiohistorv com
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CHR TOP 30 ROCK TOP 30
WK WEEc  ARTIST TITLE LABEL(S) RHE ks MERM o | #E W aamst e wea e ets BN sTons
1 o JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nail 1334 +56 14 3on | 0 THOUSAND FOOT KRUTCH Absolute (Tooth & Nai) 341 +1 9 2810
2 o AFTERS Beautiful Love (Simp/e/iN0/ 1324 +104 12 n 2 2 NUMBER ONE GUN We Are /BEC/Tooth & Nail) 322 3 13 2511
4 o TOBYMAC Burn For You (Forefront/EMI CMG) 1238 +59 n 3an 4 o RELIENT K Who | Am Hates Who I've Been /Gotes/ 312 +13 10 2810
3 o SWITCHFOOT Stars (Columbia) 1237 +51 9 N 5 e DIZMAS Controversy (Credential) 302 +13 13 2911
8 o SUPERCHICK We Live flapap/ 1076  +113 7 3mn 3 5 DAY OF FIRE Fade Away (ive/EssentialPLG) 30 21 16 2910
6 0 BARLOWGIRL Let Go fFervent/Curb/Warner Bres) 1075 +30 9 3N 8 o FALLING UP InMy Oreams {Exit Calypsan) (Tooth & Nai/) 280 +19 12 2001
5 7 JOHN REUBEN fIMATT THEISSEN Nuisance (Gotes) 969 121 18 2511 10 o SWITCHFOOT Stars (Columbia) 252 +16 6 30i3
7 8 KUTLESS Strong Tower [BEC/Tooth & Nadl) 961 -16 21 211 | o SEVENTH DAY SLUMBER Shattered Life (BEC/Tooth & Nad) 249 +13 7 25/2
10 o PAUL WRIGHT Take This Life (Gotee/ 943 +30 13 261 6 9 OLIVIA THE BAND Stars And Stripes (EssentialfPLG/ 248 -29 10 23j0
9 10 M.WEST Next Thing... (Universal South/EMI CMG) 935 -18 16 26/0 19 ®  DISCIPLE Into Black (SRE/ 239 +4 3 281
il m RELIENT K Who Am Hates Who I've Been (Goree/ 904 +92 9 2513 13 0 HOUSE OF HERGES Serial Sleepers /Goree/ 234 +13 1" 2401
12 @ CASTING CROWNS Lifesong /Beach Street/Reunon/PLG) 887 +79 7 28)2 15 @ SPOKEN September (Tooth & Nad) 23N +15 6 )2
13 @ HAWK NELSON Take Me (Toorh & Nail 788 +21 19 21 16 @ FLYLEAF I'm So Sick {Octone/ 226 +12 7 2411
14 @ TODD AGNEW Unchanging One (SRE/Ardent/ 763 +52 " 212 14 m BARLOWGIRL Let Go (Fervent/CurtyWarner Bros.) 224 +6 8 2012
17 @ JOY WILLIAMS We (Red Ink/Reunion/PLG) 715 +154 3 28i4 12 15 STELLAR KART Student Driver Word/CurtyWarner Bros.) 222 7 1" 2811
16 @ SHAWN MCOONALD Take My Hand (Sparow/EMI CMG! 641 +75 1" 19/3 7 15 JEREMY CAMP Lay Down My Pride /BEC/Toath & Nai} 217 -57 13 20/0
19 m CASTING PEARLS Alright finpop/ 609 +81 7 2312 21 @ JONAMN33 Tell Me (SRE/Ardent/ 13 +23 8 24N
15 18 STELLAR KART Life Is Good (Word/Curb/Warner Bros.) 6G5 -28 9 201 18 @ SANCTUS REAL Closer (Sparrow/EMI CMG) 212 +9 5 2112
20 ©  ZOEGIRL Scream (Sparrow/EMI CMG) 566 +61 7 1712 20 €®  HASTETHE DAY LongWay Down (Saif State/Tooth & Nai) 206 +1 8 212
18 @ LIFEHOUSE You And Me (Geffen/ 562 +19 18 141 2 @ EMERY Studying Politics (Tooth & Nai 191 +1 5 13i0
21 @ STORYSIDE:B Miracle (Gotee/ 560 +104 2 2415 27 @ FURTHER SEEMS FOREVER Light Up Ahead (Tooth & Nadl 188 +35 3 1212
24 @ AUDIO ADRENALINE King (ForeFront/EMI CMG/ 519 +98 5 1813 17 22 MYRIAD Perfect Obligation /Floodgate) 178 -30 8 161
23 @ MERCYME In The Blink Of An Eye iNG/Curt) 488 +60 3 1712 23 23 MXPX Heard That Sound /SideOneDummy) 169 -19 14 20/0
22 @ SEVEN PLACES Fall In Line /BEC/Tooth & Nail) 474 +44 5 1612 ] 24 WEDDING Song For The Broken fRambier/ 168 78 16 231
27 @ KRYSTAL MEYERS My Savior (Essential/PLG) 400 +42 2 1mm 25 25 JOHN REUBEN fIMATT THEISSEN Nuisance /Gotee/ 166 -6 17 1310
30 @ CHARITY VON Take Me Through It (Skanted) 386 +82 2 12)2 26 @ BLINDSIDE Fall In Love With The Game (0RT) 161 0 Z 183
26 27 BETHANY DILLON Al That| Can Do /Sparrow/EMICMG) 375 -9 9 1712 29 @ STAPLE Sound Of Sitence (Ficker/ 158 +18 4 2114
28 28 BDA Lovels Here (Creative Trust Workshop/ 312 -8 13 1110 24 23 PILLAR Sunday Bloody Sunday fFlicker/ 152 3 16 1910
@ MARY MARY Heaven /Sony Urban/Columbial 265 +24 1 8/1 28 @ KRYSTAL MEYERS My Savior (Essential/PLG) 149 +2 2 15/2
€)  INHABITED OneMore Night (FervenyWordWamer Bros) 248 +103 1 137 €  CHEMISTRY About You (Aazor & Tie/ 147 +50 1 1512
32 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday 9/10. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday 9/10.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
THIRD DAY Cry Dut To Jesus /Essential PLG) NICOL SPDNBERG Resurrection (Curb/ PRDJECT 86 All Of Me (Tooth & Naif ANBERLIN The Symphony Of Blase (Tooth & Naill
Total Plays: 247, Total Stations: 12, Adds: 9 Total Plays: 187, Total Statians: 7, Adds: 2 Total Plays: 123, Total Stations: 13, Adds: 4 Total Plays: 119, Total Stations: 8, Adds: 2
NUMBER DNE GUN We Are (BEC/Tooth & Naill PAUL CDLMAN The One Thing {iapop/ SUPERCHICH Anthem {Bruises & Scars) flnpop/ TDBYMAC Burn For You (Forefront/EM! MG/
Total Plays: 224, Total Stations: 9, Adds: 1 Total Plays: 173, Total Stations: 7, Adds: 1 Total Plays: 142, Total Stations: 21, Adds: 0 Total Plays: 109, Total Stations: 14, Adds: 1
SANCTUS REAL Closer (Sparrow/EMi CMG) BUILDING 429 Show Me Love (Word/Curb(Warner Bros./ GRAND PRIZE Break Me /A postrophe/ SEVEN PLACES Fall In Line (BEC/Tooth & Naill
Total Piays: 209, Total Stations: 10, Adds: 2 Total Plays: 172, Total Stations: B, Adds: 1 Total Plays: 142, Total Stations: 19, Adds: 0 Total Plays: 108, Total Stations: 4, Adds: 0
BIG DADDY WEAVE What | Was Made For Feveny Curfy Wamer Bros/ 4TH AVENUE JDNES Stereo (Gotee/ AFTERS Beautiful Love (Simple/iNO) MONDAY MORNING Sunshine (Sefectric/
Total Plays: 207; Total Stations: 7, Adds: 1 Total Plays: 171, Total Stations: 7, Adds: 0 Total Plays: 137, Total Stations: 7, Adds: 3 Total Plays: 100, Total Stations: 15, Adds: 3
DJ MAJ Love /Gotee/ KENDALL PAYNE Stand BHT/ SUBSEVEN Hald On (Ficker/ STRYPER Rebom Big 3/
\Tulal Plays: 203, Total Stations: 6, Adds: 1 Total Plays: 162, Total Stations: 7, Adds: 0 Total Plays: 124, Total Stations: 14, Adds: 3 Total Plays: 86, Total Stations: 17, Adds: 0 )

BRIGHT COLORS. LONG-LASTING. DURABLE. WEATHER-RESISTANT.

DA
Loroin’ on easy streel?

Life's a breeze when you chcose Communication
Graphics as your decal printer. Expert craftsmanship
and worry-free customer service.

Preferred by more radio stations since 1973.

THE DECAL COMPANY

(800) 331-4438 - www.zgilink.com

e
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( ( \
| INSPO TOP 20 B CHRISTIAN AC TOP 30 INDICATOR
[ WESC ARTIST TITLE LABEL(S WHE s Bt Tk ‘ (R . LABELS) s s "B siiohs |
@  CASTING CROWNS Lifesong (Beach Street/Reunion/PL6) 263 +30 7 17N 1 ©  MERCYME In The Biink Of An Eye (NO/Curd/ 1242 +51 14 3900 |
©  MARK SCHULTZ | Am Word/Curb/Warner Bros) 258 +32 5 160 } [ 2 g CASTING CROWNS Lifesong (Beach Street/feunionPLG) 1130 +87 3N
5 | | ™4 M. WEST Next Thing... {Universal Soutt/EMI CMG) 329 +39 18 2901
| WAYBURN DEAN Each Day Of My Lif Jad 258 4 6
9 2ch Dayl My Mo e 7, - 3 4 MICHAELW. SMITH Here | Am (Reunion/PLG) 25 % 310
1 4 NEWSONG Rescue fntegrity Label Group) 251 43 1" 1310 | 7 e AFTERS You (Simple/iN0) 205 +79 13 2912
8 ©  VIARK HARRIS The Line Between The Two #40) 249 “ 13 161 | ’ 6 O  CTOMUN The Way I.. (Sixsteps/Sparrow/EMICMG) 767 +29 10 2900
| 3 14 !
| 12 @  STEPHEN MARSHALL Truly Amazing (MH Tures) 235 +38 5| @ EIGDADDY WERVE JustThe.. FenentCurtWarmer s 695 +143 e
’ . | 10 ©  MARK SCHULTZ | Am (Word/Curt/Warner Bros.) 568 +6 1 281
4 7. ANDY CHRISMAN Adore You Wpside/SHELTER) 234 .25 1B M0 5 9 NICHOLE NORDEMAN Brave (Sparow/EMICMG) 668 119 23 220
8 o RICAROO | Call Your Name (Waymaker/ 233 0 g 131 | n )  JEREMY CAMP This Man (BEC/Tooth & Nai 567 +61 5 3212
Y 9 P.BALOCHE AllThe Earth Will.. (ntegrity LabelGroup) 204 2 14 1201 i o L SOTRMEMESTE SN 20
9 12 MARK HARRIS For The First Time #V0) 509 83 18 2110
5 10 MICHAEL W. SMITH Here | Am (Reunion/PLG) 214 .35 15 1210 13 @ BEBO NORMAN Borrow Mine (Essential/PLG) 596 +35 9 2610
9 1 SELAH Be Thou My Vision (Curty 21 10 8 1310 17 @ BETHANY DILLON All That | Can Do (Sparow/EMI CMG/ 533 +1 1 2412
13 @  BEBO NORMAN Borrow Mine (EssentialPLG) 200 +13 8 140 R L e L L L Wi’ <18 5 A |
20 @ DAVID CROWDER... Herels... (Sixsteps/Sparrow/EMICMG) 498 +17 5 250
10 13 S.C. CHAPMAN Believe Me Now /SﬂaIIﬂW/EM/CMEI 186 -34 14 100 16 17 MONK & NEAGLE Secret (Flicker) 492 52 18 22i0 ‘
18 @  BART MILLARD Mawmaw's Song... (Simple/iN0) 185 +43 4 13h 2 @  AARONSHUST Matchiess (Brasty 488 +111 3 28
14 15 WATERMARK Holy Roar (Rocketown) 17 7 B 130 18 TS TR IR (el A7) i el L ‘
| 18 20  S.C.CHAPMAN Believe Me Now /Sparrow/EMI CMG) 467 -36 15 1911
15 16 JACIVELASQUEZ Lay It Down (WordCurtyWarrer Bres) 158 -11 710 ‘ 2 21 SHAUN GROVES Bless The Lord (Rocketown/ 46 16 15 1800 |
17 17 PAUL COLMAN The One Thing ffaop/ 148 3 7 o || @  THIRD DAY Cry Out To Jesus (EssentialPLG) 430 +345 1 20013 '
20 @ ALLEN ASBURY Life To The Living [Doxology) 120 +28 2 103 22 @ AUDID ADRENALINE King {ForeFront/EMI CMG) 411 +7 7 211 |
, 27 @ BY THE TREE Only To You fFervent/ 367 +64 ] 1813
©  SAWYERBROWN They Don't Understend €ur) 93 +11 rom 23 25  SALVADOR You Ave There WordCurtyWarner Bros) 355 41 17 150
19 20  NICHOLE NORDEMAN Brave (Sparron/EMI CMG) 89 -9 15 6/0 25 @ PAUL WRIGHT Take This Life (Gotee/ 339 +15 ] 16/0
- 28 @ CHRIS RICE Love Like Crazy N0/ 330 +39 5 1610
18 Inspo reporters. Songs ranked by totat plays for the airplay week of Sunday 7/31 - Saturday 8/6. 2 @ SUPERGHICK We Live finpop) 315 12 1 17
© 2005 Radio & Records 2 29 JACIVELASQUEZ Lay it Down MordCurtyWamer Bros) 253 26 1 100
€D  LINCOLN BREWSTER All To You flategrity Label Group) 241 +44 1 11
3 L o > 39 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/4 - Saturday %/10.
Rhythmic Specialty Programming © 2005 Raio & Records
AANK  ARTIST TITLE LABEL(S)
1 CRDSS MOVEMENT Hey Yall (Cross Movement] N E w & ACTI VE
2 AMBASSADOR Fzels Good (Cross Mavement)
] ive? (Fli JOY WILLIAMS We (Red Jok/Reunion/PLG/ JARS OF CLAY fISARAH KELLY 1y Away /Essential/PLG/
8 TBONE [)anll Live? Fiicker) Total Plays: 236, Total Stations: 16, Adds: 5 Total Plays: 163, Total Stations: 10, Adds: 0
4 NECEF TR R |0 B s 0 e KUTLESS Ready For You (BEC/Toath & il BROTHER'S KEEFER Beyond Beautiul Training UnioArdent)
5 MANAFEST Let It Go (BEC) Total Plays: 230, Total Stations: 13, Adds: 1 Total Plays: 159, Total Stations: 9, Adds: 0
6 3 THE GOD WAY Klap Ya Hands (Kaught Upp/) STEVEN C. CHAPMAN Remembering You (Sparrow/EM CMG) CHARITY VON Take Me Through It (Slanted)
7 SIVION Father Time fHect/ Total Plays: 216, Total SlAaliuns: 15, Adds: 3 Total Plays: 130, Total Stations: 6, Adds: 1
) TOOD AGNEW In The Middle 0f Me /SAE/4rdent) KENOALL PAYNE Stand (BHT)
8 NICOL SPONBERG Resurrection (Curb) Total Plays: 196, Total Stations: 9, Adds: 1 Total Plays: 126, Total Stations: 7, Adds: 0
9 SITUATION Starry Eyes fKalubone/ JOSH BATES Perfect Oay (Beach Street/PLG/ ANDY CHRISMAN Adore You {Upside/SHELTER)
L 10 PROCUSSIONS Introducing... (What's Your Name?) {lllect/Basementalism) Total Plays: 182, Total Stations* 10, Adds: 1 Total Plays: 122, Total Stations: 4, Adds: 0 )
J
°
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®
Stations and thelr adds llsted ajphabetically by market
- N\
| , OR WLAB/FL. Wayne, IN® WBGB/Jacksonville, FL* WRVLouisville, KY WFFMashville, TN* 'WRCYRochester, NY KJTY/Topeka, KS
AC OWPD: Jol McMahon PD: Don Bustoer POMO; Tom MO Frod North PO: Vance Ditard OM: Scot Entign OWPD: dack Jocsh
MO: Pael Hormanoez MO: Molissa Montama 12 SAYER BROWN 26 BIG DADDY WERVE MD: 3208 Thndor PO: Mark Shetlevorh Mo Acds
6 CHARITY VON Ho Adds 8 BIG DADDY WEAVE 2 THIRD DAY 5 THIRD DAY O ety ety
6 SARAH BRENDEL 8 LNCOLN BREWSTER 5 NATE 2 BIG DADDY WEAVE 1 NATALIE (0 Tulsa, OK®
WBJY/Albany, GA WBGL/Chamgaign, It VIIATMWUMI sc* £ JOY WILLIAMS " 5 STEVEN CURTES CHAPMAN 1 TWILA PARIS PD: Bok Thamion
PO: Joh Scott : Tom Groome 6 DMVIO BUSH WCSG/Grand Rapids, M1 5 SUSAN ASHTON , CHAISTIME o NO: Gary Thompses
APD, Cari ot O oo Buckanan APD: Mk Westn & SUPERGHICK OM: Don Mickaet WCOR/Johnson City* OENTE 4 MCHELLE Tines | WPOZ/Orlando, FL KKFS/Sacramento, CA® e
20 Jov 19 BIG DADDY WEAVE 34 THRO DAY 5 WARK SCHULTZ POMD: Cirs Lowa POMD: Jason 5 PAUL COLMAN O #0: Crts Skt
20 BY THE TREE 5 BIG DADDY WEAVE APD: Jessica Squires 20 THRD DAY APD: Malony Mckare MO: Jorgany Bargess ingion, DC*
20 ARRON SHUST ot 5 PAUL WRIGHT SARA GROVES KSWP/Lufkin, TX D sesam i PD: Socky Witson Aoy
5 KRISTNA OWPD: Al Rost Bresnan Wismbizh
WFSH/AIants, GA® PO: Dwayns Harrison WCVO/Columbas, OH* 5 ALDIO ADRENALINE . | KoBCHoplin, Mo MD: Michede Catoart ‘l:rmu
| WFSHAta: Adds o ta SIRATE St WJQK/Grand Rapids, MY : Lisa Davs " Row Comvay
: Kevn e Bl OMPD: Tro West 15 GO OWENS e e WCIGPeoria, IL : HEEBET]
D Mika Sioudt e o M O: Brion Netson 14 ARON SHUST LG OM: Dave Broks FO: o Ewaean
9 SAWYER BROWN BER 7 DAVID CROWDER BANO PO Grayson Loag O Jf MacFartans KTLUWichita, KS*
| 3 SWITCHFOOT WBDX/Chattanooga, TN KVMV/McAllen, TX* MD: Joe Buckanan NoAdds P David Plarcs
OMPD: Jeson Mekay KLXCAansas City, MO* PU; James 41 CASTING CROWIS D Jou Rivers
16 AFTERS WBFJ/Greensboro, NC OM: Bud Jomes MO: Bob Malone Adds
|V£VFJIM=IH-GA 16 SCOTT KRIPPAYNE KYTT/Eugene, OR PO/MO: Wally Docker POMD: Mickoed Griews 3 MARK SCHULTZ 21 BiG DADDY WENE KCMS/Seattle, WA*
o000 POMD: Rick APD; Darren Stevens 1 AUDIO ADRENALINE THIRD OAY - Seai Valosing WGRC/Williamsport, PA
. 3 KBNJ/Corus Christi, TX 5 THIRD DAY 15 MICHOLE NORDEMAY SARAGROVES WMSW/Portiand, ME MO: Tom Petijohn POMD: Larry Viskeaom
WAKW/Cincinnati, OH PD: Jou Fabi 3 SARAGROVES 8 THRO DAY LR PO: Paata X HoAdds A=l
P het Loui WMCU/Miami, FL : Pauia X. HoAdds
WAFJAugusta, GA® MO Daryt it e e  NIHOLE NORDERA o OMPD: Dwight Taper AP0 Jou ulek
: Joromy 21 CHAIS TOMLN Pl ) WLFifGreonville, SC* e No Ades At T] WFRN/South Bend, IN WXHL/Wilmington, DE
| taAds 19 DAVIO CROWDER BAND KLRC/Fayetieville, AR : o O P S STEVEN CURTIS Chapaay | PD: 4 Caree OW/APD: D20 Edwarts
9 THIRD DAY OMPD: Melody Miliar APD: Gary Mikler QWDMRM WAWZ/Middiesex, NJ* MO: Dowg Moors: PO/MO: Dave Kirty
WOJC/Birmingham, AL® X3 Yo Ads 3 ANOY CHAISMAN OM: Scot Tayer S SYEVENCURTISCHAPMAN | 5 THIRD DAY
: Foamie WFHM/Cleveland, OH* KLTVN::-"TX' 1 SWCTUSREAL P oy S msm.m oR* 2 SCOTT KRIPPAYNE
No Adds. 1 P0: Chack WCLN/Fayetteville, NC g 1 Y f
e APOMD: Wi Rysa OW. Dan Datrer Ao Mo Adts W ot "ﬂ- WHPZ/South Send, N POWERED [T}
5 Ho kot 3 THRO OAY PO Sleve Tuiey WO K Horper WLGH/Lansing, M! D FOMD. fom oo MERTARASE
KTSY/Boise, 1D 16 LINCOLN BREWSTER AP0 Syndi Loy 14 THRDORY HiLansing, WFZHMitwaukee, Wi 25 UNCOLN . g
OM Ty McFarand 18 THIRD DAY Adds PO: Daasty Clayion 1D JOY WILLIAMS
PO Jerry Woods. NO: Andi Milier KSLT/Rapid City, S0
MO: Liss! “Bazz” Vistaumel Kmlcouene Place, WA - KSBJWHouston, TX* No Adds OM: Tom Schoenziost XWNO/Springield, MO *Monitored Reporters
o Adds WWiB/Eau Claire, Wi WPERFredericlatury, POD: Chuck Pryer KFSH/Los Angeles, CA* PD: Jon Anderson "
SWWM OM: Past PD: Frankie Morsa W0: Jim Bosier : bES . MO Jeaailor Wolkae POMO: Joromy Moris 78 Total Reporters
i DM dim Tiker KTISMinneapolis, MN NoAdds po!
WCVK/Bowling Green, KY PRAD: Grog Stoward 1 MATT BROUWER PO Chuck Trier 0: Chuck Knapp 22 TODD AGNEW i ——
w KBI/Cotorado Springs, €0° [ 13 RO APOMO: Bob Shaw MO: Doa Wysia 39 Total Monitored
31 ORAID PHELPS PO: Stave Etheridge e cpwan | 1T/ Smith, AR WISY/ndianapolis, IN NoAdds 2 MERCYME KSGMARiverside, CA* KIUM/St. Cloud, MN _—
=1 GINY OWENS 0: Jack Hastilon OMFD: Cave OM: Rasdy Tipmors 10 BUALDING 429 08 Dave Masters OMPD: Didwa Madsen 39 Total Indicator
7 THIRD DAY 9 THIRD DAY JOSH BATES POMD: Jaromy Biatek 2 JEREMY CAMP PO: Scot Mickaoks 23 THIRD DAY
SARA GROVES No Adds WJIE/Lowisville, KY m&mlﬂ Did Not Report,
WiB/Carlinville, IL KCVO/Columbia, MO WCTLfErie, PA O Grwo Yol 0 Py B KHZRAS!. Losis, MO Playlist Frozen (1):
OMPD Jorsanizh Back OMPD: Jarmes MeDemott OM: Aonald Raymond ‘”'?Wﬁ Walton Beach, FL| L e | [ Gatipeas b land o WTCR/Huntington
MO Jos Bachanan 19 DAVID PHELPS POWD: Adom Frase PO: Terry Thorna OM/PD: David Woed TR 15 BY THE TREE WPARRoanoke, VA® : Grog Cassudy
= AT 17 SARA GROVES 20 JEREMY CAMP ::‘:':M - Fris Moser TR0 DAY 15 GECE WINANS g ﬁ%’&‘»‘.‘fé
22 BIG DADDY WEAZE 16 THIRD DAY 18 THRD OAY s THIRD DAY 15 JEREMY CAMP 2N TR0 DA CRUC s
% J
= ™
WYLV/Knoxvile, TN 43 CHARITY VoM 10 JOY WHLLIAMS KOKF/Dkdahoma City, 0K | AIR1/Satedlite WBVM/Tamga, FL 20 JOY WHLLIAMS
CHR 70; Jonathan 43 KUTLESS 10 WYNONNA PO/MD: Brandon Rabar OM: Mk Movak B Cart 20 DAVID CROWDER BAND
MO: Danieile Hodges 43 MARY MARY 10 MERCYME 14 THIRD DAY PD: David Pierce MD: Obivia Pall 20 KUTLESS
No Adds 43 JOHN REUBEN IMATT 10 OVERFLOW APD: J.D. Chandier 12 THIRD DAY 10 WHABITED
) 1SSEN 10 CHAIS TOMUN 20 AUDKO ADRENALINE 10 RELENTK
KAFC/Anchorage, AK WONUChicago, . KNMFarminglon, NM | wavmMashvitie, TH 3 CASTING CROWNS 9 CROSS MOVEMENT T Panea G 0% 78 SHANM MCDONALD 10 STORYSIOES
P Jos King PO; Jebwaibon PO Johwy Conry : Dave Sases 42 SWITCHFOOT 9 BUILDNG 429 AP0 irvmy Lt WYSZ/Toledo, OH KOUVNisalia, CA
MO Ma Carrier MD: Matiory DeWoes MO: Nateska Ray PO: Jol Brown SUPERCHKCK 9 CASTING PEARLS 34 THIRD OKY POMD: Jod Howe PO: Joe CroRt
25 MERCYIE 32 OVERFLOW 25 STORYSIEB M- Staca Wiiemirs 2 P8 9 STELLAR KART 22 WHABITED WBYO/Sellersville, PA APD: Crolg Magrun MD: Skanmon Siesie
g m mnc 2 m;%s no:v HEROES 'WSCF/FL. Pierce, FL 37 RELENTK ﬁ SWWN':MND :g:AN?ROVES OM: Davié Baker 19 KUTLESS 27 THIRD DAY
POMD: Pael Tobon RELENT : Kriskos McCiain 19 THIRD DAY WCLO/Wausau, Wi
25 000 AGNEW WHAZNashville, TN 11 IRV Cae 8 WOFacuord. I8 21 206GIAL 8 SRR PLACES et
21 OUT OF EDEN KXWA/Denver, CO WOLR/Gainesville, FL OM: Dave Ossen 11 IRHAB(TED 8 CARRIED AWAY POMO: Pick Hall 12 GRAND PRZE 17 INHABITED 3 KRYSTAL MEYERS
9 INHABITED PD: Scolt Veige! DPD: it Lome APD: Joowiie Hesthla 11 MONK & NEAGLE 8 CHEMISTRY S ARED 12 OVERRLOW 11 KIERRA“KIKI” SHEARD 3 STORYSIDE®
9 BOA No Adds 22 NATALIE GRANT 31 NATALE GRANT 11 PALL WRIGHT T SEVENPLACES 8 JARS OF CLAY USARAH KELLY|
7 ANBERLN 22 NICHOLE NORDENA 13 NUMBER ONE GUN 11 FALLING UP 7 RACHAEL LAMPA —
7 BIG DADDY WEAVE KZZ0/Des Moines, 1A WORQ/Green Bay, Wi 1 IMAI 7 SEVENTH DAY SLUMBER gl""ﬁ-'lsw inaw, KTSL/Spokane, WA
7 AL oL POMO: v 5. o OSNPO Roks WiLZotolk. VA 1 BROMERL 0 REAL e PD: Brya0 O'Hezt WIYFNaldosta, GA 32 Totat Reporters
11 INHABITED . pd 65 JOY WILLIAMS O Mat P Saleidga -
WA M| s vagow e A B I Ry e 2o | 1 ot
S o POMO: Tory Michasts bl L] 4 AFTERS 10 JOSHBATES 4 5 0EYD KLFFSan Lus Obiso . CA AP0 hnteg “Wepwt (asey | Playlist Frozen (2):
! 9 STORYSIDEB : 43 TOBYMAC 10 DAVID CROWDER BAND 3 CHERIE ADAMS ; KADV/Springfieid, MO FF .
KWOF/Cedat Rapids, 1A | 3 sy POMD; Wik Coschan . 10 DFRHOUSE MD: Noole Fepler oo 20 SHAANMCDOWALD KLYT/Albuquerque,
POMO: Mie Kagler 2 INHABITED 20 PHLPS. GAG & 0EM
2 NATALIE GRANT 43 NICOL SPONBERG 10 PILLAR 20 CASTING CROWNS No Adds 20 GETHANY ORLL( NM
| Adas! 2 TOOD AGNEW 14 SANCTUS REAL 10 BETHANY DILLON 20 THIRD DAY Y,
o
- )
WCRWVJacksonville, FL. | WDMULMarion, 1L WMSJ/Portiand, ME Positive Rock Show/Satel{ite] ZIAM/Satellite KYMC/St. Louis, MO KMOD/Tutsa, 0K
ROCK PO/MD: Eé Ferl MO: Tom Schrueder PO PaataK. POMD: Jash Sooth PD: 80 Seat MD: Dave PD: Chrke Spears
Mo Adds 1 EOWYN APD: Joe Polek NoAds MO: Luske Prists 1 STAPLE 1 EOWN
1 MONDAY MORNING NoAdds 1 LIFEHOUSE 1 ROCKET SUMMER
1 AFTERS 1 ONE DAY LESS 1 MANIC DRIVE
WCVKBowling Green, KY | KBN.Corpus Christ, TX | WORQ/Green Bay, Wi 1 SEVENTH OAY SLUMBER
PO: Date MeCoboles P0: Arron Gamins OMPD: Jim Raider 1 KUTLESS
L Yoo 1 AFTERS 1 KIOS IN THE WAY WJTLLancaster, PA WMKLMiami, FL 1 WEDDING
5 BARLOWGIAL 1 FALLING UP PO Jom Sk #0: Rob Robbins 1 WRIAD WCLOMausau, Wi
e . e P Wit | o e e i L
N0 WRGX/Green Bay, Wi 1 J0Y BLECTRIC 27 CHEMISTRY APD: Cralg “Ziowy” Bake Red Letter Rock 20/Satellte | | Sromoe WD Divia Pat IIBISTALUEVERS
. : Davs Roborson 1 SARDONYX [ : Cody Chriskopher g LS FAOM LEUNCSOE
WVOF Sridgepart, CT STRALE 15 FURTHER SEEMS FOREVER - e it
POMD: B0b Fetbery 1 PROJECT 86 S BN MoRG vk 1 DISCPLE ZUNTEDSIE
AP0 B0 Siviver 15 STORYSIES WVCPMashville, TN 1 SANCTUS REAL 1 oo e —
o R omem 15 MOoURNG SepTEmeen | 1OBZ/Lincoln, NE OW: Howard 1 HASTE THE DAY feat
e KVRK/Dalas, TX 15 WINGLE 0 s Doy POMD:fick Coloman WPRUSaginaw, MI 1 K0S THEWhY
OM: Edtie Akcarax el 1 CALLS FROM HOME OM: Connl Wisher 1 SWITCHRDOT WYSZ/Toledo, O 35 Total Reporters
POMO: Caris Goodwia 1 SECONDHAND PO Aaron Dicar 1 BARLOWGIAL %"’m’:""" ————————
a m‘ WBF /Greensboro, NC 1 SUBSEVEN 1 e Did Not Report,
= msun:wm PO/MO: Walty Dacker 1 SPOKEN Playlist Frozen (3):
WUFM/Columbus, OH APD: Garren Stevess KWVE/Los Angeles, CA KLYT/Albuquerque,
i Mickael Buckingham 1 TOBYMAC PO 30ke Inecks KOKF/Oklahoma City, 0K NM ’
AP Jonathan Sl 1 DEMAS MO: sabelle Lajols :
#0: Nidd Comts WSNUFlint, Mi 1 NUMBER ONE GUN 1 TOBYMAC 8 PROJECT 86 Eftect Radio Networl/ The Sound 01 LighUSatellile | KCLC/S1. Louis, MO KCXR/Tutsa, 0K WJIS/Sarasota, FL
12 SUBSEVEN 40 B Gocdman 1 HASTE THE DAY 1 lite PIMD: Bl Mowre MO: Dave Martal PO: Bob Thomson WJLZ/Norfolk, VA
78 4TH AVENUE JONES 7 BUNDSIOE 1 1 SEVENTHDAYSLUMBER | 8 FURTHER SEEMSFOREVER | OWPD: Brisn Hamman oAdds 1 KRYSTAL MEYERS MO Scut Herrold
1 TERMNAL 1 CHARITY VON 1 JONAHGY APO: Andrerw McArthur 1 MICHAEL JOHN STAMLEY | 24 HOUSE OF HEROES
1 KIDS IN THE WAY 1 STAPLE 1 STELLAR KAAT 9 STAPLE 22 AFTERS 2 CHEMISTRY
L J/
- KllLBMIx N WUGN/Saginaw, M) KYCC/Stocidon, CA WAFR/Tupelo, MS a A
3 X upelo,
: Pobos OMMD: Adsen Biddell OM: Marvia
INSPO AT MER 4 TWILA PARIS PO: Scel Moarms PO: John Rikey RHYTHMIC
1 GINNY OWENS STEVEN CURTIS CHAPMAN | & GINNY OWENS 1D: Jow Staaiey
e 2 e = WNOF Bridgepar, CT 1 FOUTLASS1PROOGAL SN | KOKF Okiaborma Ciy. 0K
WMIT/Ashevillo, NC XCBDakas, TX WCIGElmiea, NY 1 POWIT OF GRACE POMD: Bob Folbery izs|
PO Carol Davis PD; Rich Hoaper 0: Jon ‘ﬁ"“’" | NS m mwm
APD: Micaoda Carts APDMD: Johe McLoin W Brwce Samoms KCRNSan Angelo, Sound
S— 15 POMT OF GRACE 11 STEPHEN MARSHALL o WOLW/Traverse City, MI s O BT 000 o pianee
11 JAME SAMGOCHIAN 11 KATINAS KLVV/Ponca City, 0K APD: Stave Hayes POAD: Pabick Groone WUFM/Columbus, OR N HRALEE umwownv
:;Aumm POMD: Tomy Wolr 8 MARSHALL HALL 9 JANE w PU: Micksel Suctiaghom g s . MA
WAYRBrunswick, GA 9 MARK HARRIS eyt EUWLE R ¢ MO: Todd Cistsiopher MO: MR Conte 118001 1 GAITS
PO: bort 13 RICARDO + 3 THE GODWAY 1 B0BBY BISHOP 1 DATAUTH.
12 POWNT OF GRACE 10 MICHAEL OLSON WMKLMiami, FL 1 SMON 1 SOUL PURPOSE
10 JEREMY CAMP 9 TOOD AGNEW PD: b Robbins Ol WYSZToleda, OH
10 TWILA PARIS ™ WNFRfFint, My KCFB/St. Clowd, MN KFLT/Tecson, AZ 9 STACI FRENES O0: Koty Dewning AWESTRUCK POAMD: Joi Howe
. P0: Wrioa Sl WGSURockdord, L P Jom Part OM: Dave Flcors 9 ALLEN ASBURY 1 NICOL SPONBERG i ECOTTLANE APD; Craly Mogrem
O Kot Hames d 08 o Tiosort 3 1 KIERRA “KIKI" SHEARD g
PO Erc Johason - Byt owey PD: Cory Mossa et Prraiad gy . VA 1 GOSPEL GANGSTAZ 1 KERRA 10K SHEARD
. : 11 RITA SPRINGER £ 3 AL HAL 2 BRTMLLARD OMPD: 2 Morgen 1 CANTON JONES
PO: Jokn Hapden AT 10 CARL CARTEE . Cummal amsebe 3 APO: Jonator 1o 1 UECRAE
M0 Kad Elmor 4 ALLEN ASBURY 10 PAULCOLMAN 19 PAUL BALOCHE i Creasey 1 DATAUTH
'6 TWILA PRAIS 4 STEVEN CURT Crewaan | 10 P GO 15 DAVID PHELPS 3 TWILA PARIS e e 1 ETHEZ
LARNELLE HARRIS L PRIERE 3 LARNELLE HARRIS 18 Total Reporters | | 1 aORACROSS s
J \! RAWSRVNT 1 REDEEMED THOUGHT 8 Total Reporters )
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B lexlco is music, passion, tradition and so '\ a5

much more. That’s why we’re celebrating \ .
Mexican Independence Day with a special section that ~
showcases the country’s diversity. - We talk te Los Razos, an
incredibly successful band who tell their story of personal survival and

trials on the road to stardom in a mini-movie that is included on their latest CD, Al

S S —-:—-—1.—-—-?—. TR B Rl — g s

>, Estilo De Mi Tierra, and we check in on GLR
Nezworks, which is ready to enter the U.S. His-
panic market and is going after the Mexican audience.
° We begin, though, with an interview with one of Mexico’s
musical icons, the mega-successful singer-songwriter Joan Sebastian,

whose music has influenced a whole generation of artists and music lovers.

Joan Sebastian: A Mexican Music Icon

A candid interview with the singer-songwriter

h ' exico has given birth to many successful artists, some of whom are no longer
.l,with us but whose legacy lives on. Joan Sebastian is one of the greats, a singer-
songwriter and actor who achieved success and, most important, was able to maintain it.

He has also gone through some tough times. At the end of 1999 he was diagnosed with cancer.
and in 2000 he announced that he was ending his career. Many wouldn’t have survived the ordeal
he went through. but he beat his illness and was able to return to music and the

You can meet your basic needs through your career, but the rest is secondary and unimportant,
and we shouldn’t worry too much about it. We often want more and more things, and that’s not
necessarily the right thing. More than having a large bank account, it’s important to gather spiri-
tual sirength and experiences that help you have the ability to face adversity.

R&R: /s all this positive energy reflected in your music and in what you write for other artists?

JS: You shouldn’t ask me that question. I should ask you that. I don't know. What do you

stage in February 2002. With a new philosophy on life and his art, Joan Sebastian
pushed forward, garnering more accolades.

His latest album. /nventario. is a mix of sounds and genres that tells the siory
of his love for different styles of music. “Quiero Compartir” and "Inventario™
have been released as singles.

As we celebrate Mexican Independence Day. we also honor one of Mexico’s
musical icons. Joan Sebastian spoke to R&R about his life. his career, his success
and his new goal: the release of his first English-language album, a couniry project.

R&R: Your latest record. Inventario, is very varied. Tell me about i1
JS: This record has a mix of all the genres that I've worked in throughout my
career. You can find a bit of tropical sounds, some nortefio and fusions with differ-

think?

ll R&R: Many people love your music, and a song by Joan Sebastian is a guar-
anteed hit for whoever sings it. That has to come from someone who writes from
the soul.

JS: I can accept that most of my music is a reflection of my spiritual energy.
There are a couple of songs that have simpler. more fun themes, like some corridos
and things like that, but most come from the soul.

R&R: When you give an artist one of your songs, is it tailored to that artist’s
experiences, or is it one of the many songs you've wriiten for yourself?

JS: What I do for other artists is, I1ake a look at what I have written — all the

songs I've written are based on my experiences — and we choose what they want.

J I don’t write based on other people’s experiences. I certainly know the artists who
sing my songs, but I don't tailor the songs to them.

ent genres. With this record I was looking for new things without reinventing the
wheel. I wanted to get away from the same old thing because I am always looking
to reinvent myself and to have fun with what I do. I really like the album, and I hope the public
does too.

R&R: Having done rauchero, nortesio and banda albums, you wanted 1o do something uniike
what you had done before?

JS: Exactly. This album could be the link between the many genres 1've worked with because
you can find a typical Mexican song and a pop tune with modern tendencies. The songs have
thoughtful themes because | wanted to share with my fans the state of mind I'm in right now and
the way 1'm so thankful to God. life and the public.

R&R: You've gone through some hard times. We all recall when we heard you had cancer, but
you had a miraculous recovery. How are you feeling now?

JS: 1 was really sick. even in a coma. 1t was an experience | learned a_lot from, and now I can
simply look at it as that — an experience. People may think of illness as a negative experience, but
Ifeel that it helped me to understand that medicine combined with prayer works. I understood that
the power to heal comes from the internal light that God gave each of us and that
miracles come from that.

I know some people won'tunderstand what I'm saying, and I’m not trying to
preach, but [ do hope that they don’t wait to have canczr to understznd the
inner strength we all have. I learned to live without bitterness and without
resentment, which can cause illness, frustration and sorrow.

R&R: Has that experience changed the way you see your career, your
music and your family? \

JS: [ don’t have enough words to fully express my experience, but | guge..
can definitely say that after going through this I realized that some of my
priorities weren’t that important. I realized that I had to enjoy life with
humility and enjoy every new day with those [ love.
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Joan Sebastian

JACKIE MADRIGAL

R&R: You've been in this business for a very long time, and you've worked
hard as an ariist and songwriter. Not only that, but yoi’ve been able 10 stay on
top. Haw difficult has it been for you 10 sustain such a long and successful career?

JS: In the beginning of my career it all seemed so difficult and impossible, but when I look back
I realize that it wasn’t that difficult. Maybe that’s because the many years I've given this career secem
to be so small compared to everything I've received in return. I started at 17 years old, but success
didn’t come until T was 25 years old. During those eight years that I struggled things seemed so
impossible. I worked in bars all over Mexico.

I remember one year on my birthday I was in Ciudad Obregén. Sonora in a hotel, and I wrote a
song that said “Cdmo se ha pasado el iierupo/Hoy me detuve y pensé si el que ha pasado es el tiempo
0 yo el tiempo pasé.” 1 wrote that song when [ was 20 years old because 1 felt terrible. I had night-
mares of myself at 70 years old with my guitar, not having gone anywhere. playing in the same bars.

Now I realize that there is nothing wrong with someone playing at the same bar at 70 years
old, but at that time I thought that way because my basic needs weren't taken care of. My family
and I lacked the basic necessities. and that's why I was frustrated.

Since [ had my first hit it’s been uphill, but I have worked hard. I am
constantly reinventing myself, trying to give my audience something new. If
there is a formula to stay at the top, I'd say that it’s that you should do what
you love with honesty and with joy.

R&R: How do you compare Joan Sebastian at 20 years old with the
Joan Sebastian of today? You're now older, wiser and very successful.

How much have you grown as an artist and as a person?

JS: I see a natural evolution. I remember a Joan Sebastian who
was a bit grezm, and I know that it was part of my evolution. I feel
satisfied with my antistic growth. I'm not referring to my popularity

or my radio hits or the awards I’ve won, but to the fact that [ know 1I'm
not an artist who is taking a spot that belongs to someone else.
Continued on Page 98
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Joan Sebastian: A Mexican Music Icon

Continued from Page 96

1 was bomn to do this, and 1 have done it with all the love in the world. 1 know that 1 have
earned the public’s applause. and 1 have worked fer it. And even though sometimes things dor 't
happen the way I plan, Ialways go into everything with the intention of pleasing my audience and
letting them know that they are vital to my happiness.

R&R: Of all the records in your career, which do you have a special appreciation fo=?

JS: There are albums that have marked me. The first one I ever recorded. Creémelo, for
example. 1 was 18 years old. Also my first greatest hits album, which had songs like **Sembrad »r
De Amor” and “El Camino Del Amor.” Another important album was Rumores, with songs like
“Rumores,” “25 Rosas™ and “El llegal,” because it marked my return to music after having a fign
with Raiil Velasco [host of the defunct TV show Siempre En Domingo} before we became friencs.
1 stopped recording for three years.

Another very important album was the first one I did with tambora. Secreros De Amor is alzo
important. I started recording it when 1 was diagnosed with cancer, and 1 finished it while 1 was
really sick. That album includes a song where 1 touch on the subject of my illness. 1t’s a song that
talks about e/ foro [the bull], meaning 1 was dealing with a very tough tull, cancer.

But all of my records are important because they all have a bit of me. And I haven’t even
mentioned the albums that won Grammys, like Lo Dijo El Corazén and Afortunado.

R&R: Jaripeo [Mexican rodeo] is an important part of your show. Since you have recovered
from your illness you are back riding horses during your shows. How do you feel when you're out
there on horseback?

JS: Even before 1 was an artist horses were important 10 me. When I'm on a horse 1 feel
secure, powerful. closer to God and even good-looking [laughter). For a while I couldn’t ride a
horsc duc to my illness. I could barcly stand up by mysclf, much less ride. Being able to ride again
was the confirmation that I was back and that a miracle had happened.

R&R: Let's go back 10 your latest album. The first single was “Quiero Compartir” for which
you did a great video. The second single. like the album, is titled “Inventario.” Tell me about tke
singles and the video.

JS: "Quiero Compartir” is a song that T love and that touches on my desires and my search. |
find it very inspirational. They call me “El poeta del pueblo™ [the people’s poet], and a song like
that is probably the reason. The video was done in my town, Juliantia [Guerrero), with the people
I grew up with and the amazing mountains of my land. Some of my children and other family
members participated. It’s like a family party. one typical of my town. And we included two
things that make me feel free: motorcycles and horses.

“Inventario” is a very special song where I mix modern sounds with traditional. It incorpo-
rates a harmonica. which I play. and a tuba. which is a classic instrument of banda, and it has
electric guitar and Tots of percussion. Musically, it’s very progressive, and lyrically. it’s very
sincere.

R&R: Anything new coming up?

JS: Let me give you an exclusive: I have been working on a dream of mine for many years.
Country music from the U.S. has always been an influence on me. It came into my life back in the
1950s. when my father was an immigrant worker in the U.S. One day he brought a radio back to
Mexico, the first radio in my town. At night. there in the mountains of Guerrero, we could pick up

“‘Quiero Compartir’ is a song that I love and that
louches on my desires and my search. 1 find it very
inspirational. They call me ‘El poela del pueblo’
[the people’s poell, and a song like that is
probably the reason.”

a station from Nashville, and that’s where I first heard the banjos and such. I really liked that
music. and as soon as I could. I went to Nashville to learn about it.

1 have been writing in English for a long time. and after 15 years of trying I will finally be
recording a country album. It’s not that I'm not happy singing in Spanish — I love it, and P’'m
thankful for all the success — but I don’t think music should have barriers. The album will be out
before the end of the year. I've already recorded the songs, and right now I'm leaving for Nash-
ville to choose which songs will make it to the album.

R&R: What advice do you have for new artists?

JS: [ don’t think I’'m anyone to be giving advice, but since you’ve asked, I will tell you a
story. | remember something that happened to me with someone who is now a good friend of
mine, Rail Velasco. In the beginning of my career I used to chase him around for an opporta-
nity to be on his TV show. He would tel} me that first 1 needed a record. Once I had it, I chased
him some more, and he reluctantly gave me a chance, letting me sing one song on his show. But
that was il.

Later he dedicated a whole Siempre En Domingo show to me and my music, That night 1 wold
him how much it meant to me. | said, “Remember when you told a young kid that you didn’t have
time for him? That young kid made a promise to himself that one day you would have time for

Fim. Raul. I want you to know that you arc in front of that young man. and I thank y2u fcr meking
tme for me.” He had tears in his eyes. After that new artists would approach him and ask, “Arz
you going to do 10 me the same thing you did to Joan Sebastian”” And his answer wes. *Yes. anz
1zt's sce if you become as great as him "

“I would Iell new artists not fo give up in spite of the
siruggle. And they shouldn’t let one, 10 or 100 people
become negative faclors in their lives or allow MeR
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| dish. | also like taguitos de carne asada. | fike to get them at taco stands. But my

- —

lo plant seeds of doubt.”

The reason 1 share this s:ory is because I would tell new artists not to give up nspste of the
struggle. And they shouldn't let one, 10 or 100 people become negative factors in tkei- lives &
allow them to plant seeds of doubt. If you have the basic abilities, all you need 10 meks it are rea—
and guts.

What’s Your Favorite Mexican Dish?
Part of Mexico’s great attraction is its food, those spicy dishes that are known araunc the
world. Who hasn’t had a taco or a tamale? Who hasn't tried tortilias (corn or fioLr) and
| even come up with their own versions of a Mexican treat? There isn’t a count-y that
doesn’t offer its own rendition of a tasty Mexican dish, and although the authenticity may

not be there, they are nonetheless tributes to Mexican cuisine.

In honor of Mexican Independence Day we asked some of our friends for their favorite Mexican

dishes, and their responses were positively mouthwatering.
Piolin
Host, Piolin Por La Maiana

I like lots of Mexican food. Among my favorites is ceviche with fish and shrimp. |
Also aguachiles, which is shrimp cooked in lots of lemon and chile, a very hot |

favorite things to eat are the many dishes my listeners bring to me. One of my |
listeners’ mothers makes this great pozo/e for me. | fove it. | appreciate all the
wonderful food my listeners share with me.
Pepe Garza
PD, KBUE & KBUA/Los Angeles

My favorite dish is langosta Puerto Nuevo style. To have it with the authentic

| recipe you have to go to Puerto Nuevo, a town located a few miles from Tijuana

on the road to Rosarito. It really is worth making the trip from anywhere in the
world to taste this exotic and tasty dish, which is a combination of lobster, mashed
beans and a side of big flour tortillas and butter.

Miguel Garrocho
Marketing Manager, Sony BMG

My favorite dish is corazdn de res in green sauce, which is made with chiles,
tomatillo, cilantro and other things. Accompany that with tortillas warmed in the
oil left over from cooking the corazon. | believe it's a dish typical of San Luis
Potosi. | don't know how to make it. My wonderful mom makes it for me when
I'm in Mexico.

Fernando Pérez
PD KROI/Houston

| love tostadas with black beans, pieces of chicken, lettuce, tomato, saisa or
jalapeios, and you can't forget avocado. Tasty! Everything put together is so
good, and salsa on food always gives it a special taste. I'm not a very good cook,
but all you have to do is cook the chicken, cut it, cook the beans, and the rest is
easy. | love it because it is so easy to prepare.

Socorro Rios
PO, KBNO/Denver

| love nopalitos with pork in red salsa. | love it a little hot, and | love the smell
and the taste. | know how to cook it, aithough I'm not a great cook, and | could
never cook it as good as my comadre Lola in Guadalajara. Even if | cooked it the
same way, no one can make it ilke her.

You can't find this dish anywhere in Denver, but when you're here, go to El

Paraiso restaurant and try a dish called molcajete, which is carne asada, onions, nopairtos and
charro beans served in a molcajete.
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: A look at the company’s Soals

News/Talk is a big part of rzdio in Mexico, and News/Talk stations
get great ratings, many times beating music radio. It’s pot quite
the same situa:ion on Spanisk -language stations in the U.S., but some
companies ar2 banking that if Mexicans listen -0 News/Talk in Mexico,
they will do the same in the United States.

News/talk-focused companies like Rad ovisa and Rad-o Fésmula are already going afie: the
Hispanic listener ir ‘he United States, particularly Mexicans. And Grupo Latino De Redio,
based in Miami. is ike newest company te introduce Spznish-language news/talk produc: for
syndication in the Urited Siates.

Bpansion Plais

By way of introcwtion, GLR President’/CEO Sonia Dald says, “GLR is part of G-upo P-isa,
which is the largest 1e:dia company in Sz and the larges: Sperish-language content prod acer
and distributor worl 1xide. Grupo Prisa i3 ia cver 22 counties a1d has over 9.000

I.ve breadcasts of unplugged —
concerts \
In 1ews, they have
“Minutc €0,” a two-minute '
rews bullz in “53 Scgundos.” G LR N k
3 on2-rriMe news bulletin; fW
“Hera Muadc,” z four-minute e Or S
r=cep cf wodd news; “Hora
Amfrica,’ £ “cur-minute recap of Latin American news. “Hora México,” a four-minute recap
cf Mexica1 mews: and Special Reports, which is special programming prepared for every im-
gortant Hisperic holiday — Cinco De Mayo, Semana Santa. Dia De La Madre, etc. GLR also
cilers spots shows, like Pasidn W and Fiithol Mexicano, and entertainment and personal-
izterest 313ws
Fow iz GLR planning to target the audience in the U.S. with all this programming? "We have

employees.

“We are in mai y arzas of content distrit ution, includine put lishing both iext-
books and novels. We sell over 70 million books a year, We' =2 ia radio. satellite
television. magazm 2+ and newspapers. Ve publish the largest-Zirculation Span-
ish-language neweper, El Pais.

“We’ve done romre things here in (e States with ous pub ishing company,
Santillana. but whe=e wve're really conczr.irating our efforts 1s in radio. Several
years ago Prisa made a strategic decisien to be a dominznt 2hver in both Talk
and music radio ir tie Spanish-speaking world. We now tave & presence in nine
Sountries — Spait, France and seven ccurtrnies in the Anerizes — and we own
or operate about %) ations.”

t:en developing the platform for affiliations for about a year. and we are now
starting our American campaign.” Duld says.

“The way we have been affiliating is by calling and visiting markets with
o.r affiliate-sales tcam. Now we are starting with direct mailing. product by prod-
u:t, and we have a calendar of what we're going to market. We're gearing up 10
| came on strong.”

Tailor-Made
GLR’s intent is (o create programming specifically tor Hispanics living
ir: the U.S. “The only market we bring signals in from is Mexico, because of
the dominance of the Mexican audicnce here.” Duld says. “Bul we belicve in
c-zating product for the U.S. Hispanic market that is tailored to this reality

Grupo Prisa owas WSUA (Caracol)M,ami and has acquired and started ra-
dio companies in the U.S. and Latin America under the holding group Grupo
Latino De Radio.

“Weve turned on our expansion efforis in the U.S. market.” says Duld. “This will come in
two forms. One is aoquiring stations in key markets. such as XETRA (690 AM)/San Diego-
Tijuana, which we haven’t closed on yet. Then there’s radio programming and syndication, in
which our focus is. for the most part, news/talk and sports, but we do have some music prod-
ucts.

“We believe in creating prodiict for the U.S.
Hispanic market that Is failored to this
reality and relevant o this audience, and
you caiv’t pick that up from anywhere else.”

“In Mexico we cover about Y0% of the country. We have our flagship format, WRadio,
which is News/Tzlk/Sports, along with Estadio W, which is 24-hour Sports, and Cuarenta
Principales. which is Top 40 and pop music.”

iKe Buena!

“We also have the Regional Mexican format *jKe Buena! in over 25 markets in Mexico,”
Duld continues. "The No. | station 1n Gmadalajara is ;Ke Buena! (XEBA), which also has very
successful personalities.™

The {Ke Buena! brand is so successful that GLR is offering a two-hour Sunday show for
syndication, ; Ke Buen Continente! (which will soon change its name to De Paisano A Paisano).
The show airs live from 3-5pm PT and links the stations carrying it to every ;Ke Buena! station
in Mexico.

Dul4 says. “The show connects the stations that carry the show in the U.S. with all the ones
in Mexico, so you have people calling in from Guadalajara, Chicago, Los Angeles — wherever
— and they all get 10 talk about what's happening in both countries. Because it's live and
linked. we can reunite people, they send greetings to each other, elc.

“We've just started to affiliate. and we're currently in Sacramento on KTTA & KEJC and on
KBUA & KBUE in Los Angeles. Our goal is 1o blanket the U.S. with this wonderful program.
1’s got live calls, and we connect people from both sides of the border.

“The key to the magic of the show is that it’s hosted by the Escamilla brothers [Gabriel “El
Charal™ and Laurentino “El Coyote™], whoare very well known (o regional Mexican fans. They
are a trademark of the ;Ke Buena! stations in Mexico. They do the show from Mexico City and
sometimes from Guadalajara.”

Coming On Strong

Other shows offerzd for syndication by GLR are “Minuto 40,” a one-minute entertainment
news commentary; Laritud 40 Latina, a weekly summary of Latin top 40 hits; and Bdsico 40,

Sonia Dula

and relevant to this audience, and you can’t pick that up from anywhere ¢lse.

“Unlike tefevision. radio is very local. so you have to he careful. The things
that travel hest are news and sports and some eclebrity shows. And you still
have to be careful with sports programs, because they have to have a good amount of Mexican
soccer.”

GLR will be further lailoring its programming to appeal to Hispanics living in different parts
of the U.S. “Depending on which part of the country you are talking about, we have the ability to
match the profile of the listener there,” Duld says.

“We have ‘Hora México,” which is more Mexican news: "Hora América.” which is Central
America and Mexico; and ‘Hora Mundo,’ which is worldwide. They come on at different times of
the day.”

Local Dayparts

Companies like Radiovisa have said they are succeeding where others have failed hecause
they are targeting the Mexican audience. Does GLR agree with that concept? “We do agree that
this is about Mexicans,” says Duld. “If you were 1o distill it to one cultural affinity. it is Mexican.
no question about that. But it’s the Mexicans on this side of the border. That's where we do the
tailoring.”

However, Duld disagrees with the way Radiovisa offers its programming. “The only thing we
question is programming an entire station in a market and letting that become your only product
for syndicatian,” she says.

“We have a station in Miami, and we program it for the Miami audience. We do such a great
job that we have the No. | Talk station in that market. But because it is so successful in the

“You can do certain dayparts that go national,
but at the end of the day you have to
have local dayparts that are relevant

1o the particular cities
your stations are in.”

market, it s difficult o syndicate it. We talk about Hialeah, Homestead, Miami and Miami Beach.
We 1alk to commissioners and talk about the reality there.

“Your programming has to be relevant to the city the station is in, and that’s why we have
programming for syndication and also have stations that we tailor for the cities they are in. You
can do certain dayparts that go national, but at the end of the day you have to have local dayparts
that are televant 10 the particular cities your stations are in.

“A single program throughout the whole day for both coasts and the Midwest doesn’t work. 1t
didn’t work for Radio Unica.”

www americanradiohistorv com
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Los Razos Bare Their Youls

A look at their struggles and successes

os Razos are known for the explicit language they use in their corridos, and they
make no apologies for it. They have been the center of controversy and engaged ir
a war of words with other bands. And the media has heen the messenger for all of it.
But there’s more to Los Razos than that. They bare their souls in a 35-minutc movie, Que
Culpa Tiene Mi Raza, which is pant of their latest album, A/ Estilo De Mi Tierra. In it, the band
open up about the life of sex and drugs that dragged them through the mud and the bad record
deals that worsened their situation. The band says it’s all true and that they left nothing out.
The album itself is something new for the band. While they do include a few corridos *“Los
Razos style,” the album is much cleaner lyrically and more radio-friendly. I recently sat down
with bandleader and lead vocalist Sacramenio Ramirez and accordionist Reynaldo Sanabia to
lalk about this project and what Los Razos are hoping to accomplish with it.

R&R: This album is a bit of a change for you guvs.

SR: First of all. thanks for giving us the opportunity (o tell our story to our public. We're
thankful because a dream we didn’t think would ever come true has come true. We've been in
the business for more than 25 years. and we’ ve sacrificed a lot.

“I dom’t think meney has changed or
aliecled any oi us, nor has it gone 1o our
heads. All we wanl is o continue with the
career we chose. Money is secondary.”

Reynaldo Sanabia

With this album we wanted to give the audience a bil of variety. a record with authentic
banda from Culiacdn. Sinaloa. I think the album is great because it includes songs for the women
you love, some for our moms, a few cumbias and five corridos Los Razos style.

R&R: The movie you included as part of the album tells the tough and raunchy storv of yous
lives, which includes drugs, sex, a bad record contract and being cheated our of money.

SR: Thanks to our label, Sony BMG. we were able to make the dream of making this movie
come true. We didn’t want (o use actors. We wanted 10 tell the story of our lives — the good. the
bad and the horrible things we’ve gone through. We tell the story of how we got here, how we
succeeded, how we fought. Everything in the movie is true, about how Los Razos came together
and, later. how God helped me to be positive. responsible and disciplined.

Whether we have a lot of success or a little. the one thing L'm sure of is that the public loves
us. We've earned that through sacrifice and hard work and by being humble and giving it all
onstage. This band is blessed by God and by the many people who love us.

R&R: You're aciually a pretty good acior. Is it because vou were telling your story that it
was so easy for vou to get into character?

SR: I’ve seen myself in other movies. and [ looked fake because I don’t know anything about
acting. In this movie I had to do me, the dirty things I did in my life. I felt it, I went back to my
past. and maybe that’s why | was able to do better. I thank God that I’'m alive and that I have my
children with me.

R&R: I the movie there's a segment about a record executive with whom vou sign a con-
tract, and he cheats you out of a lot of money. At one point they tell you that your records aren’t
selling when they really are. What did that experience teach you?

SR: It’s a business where. in the beginning, no one believes in you. Even if they know that
you have the talent to make il. they don’t tell you that. They tell you they are interested in the
band and ask you 10 sign. and because you love what you do — music — you sign a contract that
is in English. and you have no idea what it says.

We’ve had a lot of downs. Now | have given my partner [and bandmember] Rey Sanabia the
business responsibilities, and I stick to writing music. radio promotion — the fun stuff. We all
have a responsibility in the band. and this isn't a band that will go away anytime soon. We've
been here too long. We'll keep going as long as we are healthy and we have a large following
that loves us.

R&R: It’s important that you guys trust each other because many bands break up over
money issues.

RS: They break up because they think they’re stars. People act differently when they have
money in their hands, but money isn’t everything for us. I don’t think money has changed o~
affected any of us, nor has it gone to our heads. All we want is to continue with the carcer we
chose. Money is secondary. We know we have to work to take carc of our families. We have

Los Razos

material things (hat we've earned through our hard work, but only the basic things. We spend a
fot on our instruments. I, for example, splurge on accordions.

R&R: What do vou hope the movie does for Los Razos?

SR: When we cease 10 exist at some point our fans will have that movie to remember us. Best
of all, I love that there’s an image of my father in the movie and that my grandchildren will know
that their grandfather was a musician people loved. I don't think I'm Pedro Infante or anything
like that, but the public loves us like they loved him. even if it’s a smaller number of people.
There will be people who will say that they grew up with our music. and this movie is a testa-
ment to that.

R&R: This album includes some songs that are less explicit than some of your other songs.
It’s much more radio-friendly than your previous records, althouglt there are still a few corridos
Los Razos stvle. Was that your intention?

“Why are bands thal have only been around
for a iew months all over the radio? Why Is
radio so uniair lo Los Razos? In Guadalajara
they once lold us we were dangerous for
yoluing people.”

Sacramento Ramirez

SR: I wanted 10 do this album because we are discriminated against at radio. Maybe it's our
fault for discovering a way to sing songs that no one else had used before. We reached the top
singing the type of corridos that we sing. and no one can take that away from us, but do we want
to do that Lype of music alj the time? People love us for that music, but, artistically, it doesn’t
completely fulfill us. We also want to do what Tigres Del Norte, Ramén Ayala and others are
doing.

Why are bands that have only been around for a few months all over the radio? Why is radio
so unfair to Los Razos? In Guadalajara they once told us we were dangerous for young people.
Maybe so, but we're not selling drugs or anything like that.

We did this album with banda because when we did other songs like that, like “Maria
Chuchena™ and “Quién Las Guiele,” we got radio airplay and atiracted another type of audience.
This new album is varied because we wanted our public to be able to hear us on the radio. We
hope that programmers open the door to us. It’s fine if they don’t play corridos with bad lan-
guage, but we can also sing cumbias and songs to make women fall in love.

100 @ padin 2 Racardc Sontemher 162005
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REG/IONAL MEXICAN TOP 30

Peptamibar: 76, £000 ! EEKS TOTAL STATIONS! POWERED L4
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vL/ESEI( WTEIESK ARTIST TITLE LABEL(S) PLAVSL; PLAYS CHART ADDS ME“] AB ASE
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4 5  INTOCABLE Tiempo /EM! Latin) 934 45 19 40/0 ;[:\?u J"\Grgg ELEELG':';’:;EF 3‘:“‘;5 /:ﬁm/jf’ » g
0
5 @ CONJUNTO PRIMAVERA Ain Sigues Siendo Mia (Fomovisa) 921 +38 1 400 BUELD Le Ofe A cﬂmn";;”iy;:m'”}' a fronovisa :
§ 7 SEESSGRERARERRIRICH DenilR i ConvIaN Jomy 2 - 2 8010 | ) MORALES “ORIGINAL OF LA SIERRA" No Pueds... Univsion) 2
7 8  GRUPO MONTEZ DE DURANGD Ven Cenmige /Disa/ 806 -3 6 32/0 NORTENOS DE OJINEGA Con Mis Propias Manos (Fonovisa) 2
1" o BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa) 736 +38 13 35/2 GRUPO INNOVACION Légrimas Oel Alma Univision) 2
] 10 GRUPO BRYNDIS Por Muchas Razones Te Quiero (isa) 708 -54 8 320
10 11 LOS RIELEROS DEL NORTE Que E} Mundo Ruede (Fonovisa/ 686 19 12 3310 MOST
12 12 BANDA EL RECODO Que Mas Quisiera (Fonovisa) 636 -58 19 30/0 INCREASED PLA YS
18 13 LOS HURACANES DEL NORTE Nada Contigo fUnivision) 632 15 4 32i0 —
13 14 GRUPO INNOVACION Maiana Que Ya No Esté {Univision) 632 -44 3 30 T mcpr'igss
19 @ LOS TUCANES DE TIJUANA Cémo La Ves fUniversal) 630 +37 3 2610 K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir Disg) ~ +212
15 16 LUPILLO RIVERA Ya Me Habian Dicho (Univision) 619 -40 16 38/0 CUISILLDS Descontrolado (Bafboa) +166
20 @ BETO TERRAZAS Muiieca De Ojos Oe Miel (Sony BMG Norte) 590 +9 17 3210 LOS TIGRES DEL NORTE Socios (Fomovisa) +150
18 18  CARDENALES DE NUEVO LEON Quiero (ue Sepas (Jisa/ 583 17 3 26/0 :Eg:":cf;lf:;";sh" Bess'm:ff‘éj ”;?” —— +:§:
' . 1 ohemio De Aficion (Sony lorte)  +
21 19  RAMON AYALA Y SUS BRAVOS DEL NUR'.I'E Ya No FIO[ES (Freddie) ‘ 555 12 8 2810 VICTOR GARCIA Loco Por Ti (Sany BMG Noree) 81
17 20 BRONCO “EL GIGANTE DE AMERICA” Por Ti (Contra Viento Y Marea) (Fonovisa) 520 -90 17 26/0 LA FIRMA Le Diré (Sony BMG Norte) +76
25 @ ALEGRES DE LA SIERRA Asi Como Hoy (Viva Music/ 476 +15 3 250 LOS ALAZANES Siempre Que Me... (Sony BME Norte) +69
23 22  JOANSEBASTIAN Inventario (Balhoa/ 473 -7 3 21710 EL CHAPD DE SINALDA Recostada En La Cama (Universal] +65
22 23 DIANA REYES El Sol No Regresa (Universal) 473 .80 10 2710 DUETD VOCES DEL RANCHO Corrido De Los Pérez (M Latin) +63
30 @ CUISILLDS Descontrolado /Balboa) 463 +166 2 21/0
26 25 L0OS MORROS DEL NORTE El Aretita /Jisa/ 381 A3 6 2410 NEW & ACTIVE
27 26 KUMBIA KINGS Parte De Mi Corazon (EM/ Latin) 378 16 12 180 y
28 @) COYOTE Y SUBANDA TIERRA SANTA Suspiras Univision) M +10 3 170 ¥"]f;°r,'l‘afs‘_“;g‘;‘ #“’;; "s"t;l:‘:f”’;ﬁ Bﬁ[; S’Y‘B”‘”
@  DUELO Le Dile Al Corazon Univision/ 345 +57 1 1512 EL MOMENTO Porque Estés Enamorada (EM/ Latin)
29 29 JENNIFER PENA No Hay Nadie Igual Como T (Univision/ 292 17 4 120 Total Plays: 278, Total Stations: 19, Adds: 0
@ JENNI RIVERA Qué Me Vas A Dar Univision) 287 +45 1 14/0 LOS ALAZANES Siempre Que Me... [Sony BMG Norte)
- 3 - > - = - = - Total Plays: 278, Total Stations: 12, Adds: 0
53 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay ZAINO E is B A Fonovisa)
week of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays NO Encontrarés Et Amor fFonovisa
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the tofal number of new adds officially reported to R&R by each | Total Plays: 272, Total Stations: 13, Adds: 0
reporting station. Songs unreported as adds do not count toward overall total stations playing a seng. Most Increased Plays lists the songs with the greatest week-to-week | CHICOS DE BARRIO Mentirosa (EM/ Latin/
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assignedan AQH number. | Total Plays: 259, Total Stations: 13, Adds: 0
Average Quarter Hour Persons used herein with permission from Arbltron Inc. {© 2005, Arbitron inc.).© 2005 Radio & Records. K-PAZ DE LA SIERRA Pero Te Vas A Arrepentir Disa/
| Total Plays: 246, Total Stations: 10, Adds: 0
MOST TOTAL ANA BARBARA Lo Busqué (Fonovisal
ARSI LE AR PUYS | Total Plays: 228, Total Stations: 8, Adds: 0
PLAYED RECURRENTS LOS TIGRES DEL NORTE La Sorpresa fFanouisal % #‘:t';'ll;gv':_'"z‘z"z“ Tuoulzlsgg:; el %’Z:{S’é’”’
ARTIST TITLE LABEL(S) ;EE; K-PAZ DE LA SIERRA Volveré {Univision/ 219 LOS DIFERENTES Camaledn (Disa/
) J Total Plays: 214, Total Stations: 11, Adds: 0
PANCHO BARRAZA Y Las Mariposas (Balboa) 619 | INTOCABLE Aire (EM) Latin) 214 LOS SIERRENOS DE SINALOA Te Veré Llorar (Disal
CONJUNTO PRIMAVERA Hoy Como Ayer (Fonavisa) 433 | BETO Y SUS CANARIOS Ests Liorando Mi Carazon fEdimonsal 250 Totalitlaysy204 4 Total, Stations 0 Rdd<]0
. S ked I
MARCO ANTONIO SOLIS Siemgre Ta A M Lado (Fanavisal %3 | L0S HOROSCOPOS DE DURANGO SiLs Qieres (0o 7 LT R s
Station playlists for all R&R reporters are available
LOS TEMERARIOS Ni En Defensa Propia (Fonovisa/ 429 PESADO Djald Que Te Mueras (Warner M.L.) 230 on the web at www.radioandrecords.com.

BRIGHT COLORS, LONG-LASTING. DURABLE. WEATHER-RESIS 1 ANT

T e

Need more atfentron?

You're a big dog. You have a big promotion going on. But,

how do you get more attention from your promotional

partners? Pick the right onet Communication Graphics.
Prefermed by more radio stations since 1973.

:Communication
e araphics Inc

THE DECAL COMPANY
(800) 331-4438 - www.cgllink.com
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CONTEMPORARY TOP 30

September 16, 2005

S WS ARTIST TITLE LABEL(S)

4 i LUIS FONSI Nada Es Para Siempre {Universall

3 @ RBD Solo Quédate En Silencio (EM Latin)

1 b SHAKIRA f/ALEJANDRO SANZ La Tortura (Epic/

4 4 LAURA PAUSINI Viveme (Warner M.L.}

5 5 LA 5A. ESTACION Alge Mas (Sony BMG)

g ©  SHAKIRA No /Epic/

6 REIK Yo Quisiera (Sony BMG/

7 8  JUANES La Camisa Negra Universal)

11 @€ RICARDO MONTANER Cuando A Mi Lado Estds (EM! Latin)
8 10 THALIA Amar Sin Ser Amada (EM/ Latin)

12 m LU Por Besarte (Warner M.L.)

10 12 LA SECTA ALLSTAR La Locura Automatica (Universal)

17 @ LA 5A. ESTACION Daria (Sony BMG/

3 @ ALEJANDRO FERNANDEZ Canta Corazdn (Somy BMG)

14 15 MARCO ANTONIO SOLIS Siempre Tis A Mi Lado (Fomovisal
15 16 PAULINA RUBIO Mia (Universall

18 )  CHAYANNE No Te Preocupes Por Mi Sony BMG)

16 18  DADDY YANKEE Lo Que Pasd, Pasd (E/ Cartel/ViiMachete Music)
25 @  JUANES Para Tu Amor Universal)

19 @ TOMMY TORRES Un Poquito (Ole Music]
23 @ TIZIANO FERRO wiPEPE AGUILAR Mi Credo (FM/ Latin)
- @ COTIfIJULIETA VENEGAS & PAULINA RUBIO Nada Fue Un Error Universal)
2 @ OLGATANON Vete Vete (Sony BMG)

2 24 REYLIBARBA AlFin Me Armé De Valor (Sony BMG)

27 @ ANGEL & KHRIZ Ven Bailalo (Machete Music)

20 26 JIMENA Te Esperaré {Univision)

26 @)  ANDY ANDY Qué ironia Urban Box Office/Wepa)

@ ESTEFANO Un Hombre Que No Ha Sido El De Sus Suefios {Universal)

29 29  LUNY TUNES f/WISIN & YANDEL Rakata (Universall
30 @ AMARAL El Universo Sobre Mi (EM/ Latin/

TOTAL
PLAYS
741
722
715
639
577
567
526
522
495
457
443
406
394
388
365
333
316
308
262
246
235
228
225
221
203
202
197
187
173
172

4=
PLAYS

-34
+62
77
21
17
+99
-49
-3
+62
-57
+49
41
+57
+13

-22
+39
-33
+64
+8
+17
+74
+7

+19
-27
+12
+62
-5
+7

Ve
15
12
22
27
29

8
18
3

y
16

8
15

3
10
13
20

3

7

o N

- 00 @ NN B

a
16

TOTAL STATIONS!
2410
2210
2710
2310
2510
181
2410
25/0
181
20/0
15/0
1710
1410
19/0
1610
14)0
131
1010
1010
5(0
1210
610
70
918
5/8
13/0
9/8
710
6/0
1218

29 Spanish Contemporary reportars. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. f two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total ptays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records.

P L A y E D/%gg LT’- R R E NTS ARTIST TITLE LABEL(S) pLavs

ALEKS SYNTEK /ANA TORROJA Duele El Amar EM/ Latin 206

ARTIST TITLE LABEL(S) :ﬂc; RICAROOD ARJONA Por (ué Es Tan Cruel EI Amor (Sony BMG) 203
REYLI BARBA Amor Del Bueno (Somy BMG/ 369 LA DREJA DE VAN GOGH Rosas (Sony BMG/ 188
FRANKIE J. f{BABY BASH Dbsession {No Es Amor) (Columbia) 279 INTOCABLE Aire (EM/ Latin) 179
JUANES Volverte A Ver (Universall 261 MANA Mariposa Traicionera (Warner ML) 178
FRANCO DE VITA Ti De Que Vas (Sony BMG) 216 KALIMBA Tocanda Fondo (Sony BMG/ 162

POWERED{ )

MEDIABASE‘

i COTI#{J. VENEGAS & P. RUBIO Nada Fue Un Error (Universall +74

FRANKIE J. More Than Words /Columbial -66
JUANES Para Tu Amor (Universall +64
RBD Sélo Quédate En Sitencio (EMI Latin) +62
RICARDO MONTANER Cuando A MiLado Estds (EM/ Lati) ~ +62
ESTEFAND Un Hombre Que No Ha Sido EL... {Universall +62
LA 5A. ESTACIDN Darla (Sony BMG) +57
LU Por Besarte (Warner M.L] +49
LA SECTA ALLSTAR Llora Mi Corazon (Universal) +44

NEW & ACTIVE

ANASOL Sentimiento Univision/

Total Plays: 155, Total Stations: 6, Adds: 0
FRANKIE J. More Than Words (Columbia)

Total Plays: 123, Total Stations: 5, Adds: 0

DADDY YANKEE Mirame (£/ Cartel/Vl/Machete Music)
Total Plays: 123, Total Stations: 5, Adds: 0

G610 Sefiora (Universal

Total Plays: 116, Total Stations: 5, Adds: 0
RIHANNA Pon De Replay (Oef Jam/I0JMG)

Total Plays: 115, Total Stations: 3, Adds: 0
DOMENIC MARTE Ven Td /&N

Total Plays: 103, Total Stations: 3, Adds: 0

RICKY MARTIN fIFAT JOE Qué Mas Da /Columbial
Total Plays: 100, Total Stations: 7, Adds: 0

ZION & LENNOX Don't Stop {No Pare} (Sany BMG)
Total Plays: 100, Total Stations: 3, Adds: 0

R. KELLY Burn It Up (five/Zomba Label Group)

Total Plays: 97, Total Stations: 3, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

{
i
1
|
i
|
|

MOST ADDED’

?“nun‘s‘rn gr;s LABEL(S) ADDS
MOST
INCREASED PLAYS
ARTIST TITLE LABEL(S) N’ﬁ_&:”
SHAKIRA No /pic/ +99

Find What You Need
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In Print and Now Online a:

_ available online in a searchable database.
) Get what you need the way you like it ...
on your desk or on your monitor.

www.radioandrecords.com

The Industry’s most complete, most used DIRECTORY
is now delivered free to all R&R subscribers and is
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: TROPICAL TOP 30

POWERED[TH
September 16, 2005 h
LAST THIS TOTAL = WEEKS ON TOTAL STATIONS! MEBIABASE
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART ADOS
1 1 AVENTURA fIDON OMAR Ella Y Yo (Premium) 329 -10 5 10/0 "
2 2 ANDYANDY 0ué lronia (Urban Box Office/Weps) 73 25 19 110 . MOSTADDED
3 3 LUIS FONSI Nada Es Para Siempre (Universall 261 -n 13 8j0 ARTIST TITLE. LABELS) oD%
6 @  SHAKIRA fIALEJANDRO SANZ La Tortura (£pic/ 244 +4 22 1210 NO AODS.
7 5  LUNY TUNES fiBABY RANKS, DON OMAR... Mayor Que Yo {Universal) 236 -3 22 1140
4 6  LUNY TUNES fIWISIN & YANDEL Rakata (Universal) 235 -23 17 110
5 7 DON DMAR Reggaetdn Latino (Urban Box Office/Universall 225 -16 20 710 MO ST
8 0 DADDY YANKEE Lo Que Paso, Pasd (£/ Cartel/Vi/Machete Music) 205 +8 40 10/0
13 @  N'KLABE Amor De Una Noche /Sony BMG) 187 +22 3 0 INCREASED PLAYS
10 10 MASTER JOE & 0G BLACK Mil Amores (Ol Music/ 184 -2 8 8/0 'I'PCII.TAAVL
9 11 MARC ANTHONY Amigo /Sony BMG) 181 B 7 8j0 ARTIST TITLE LABEL(S) INCREASE
n 12 BRENOA K. STARR Tii Eres (Mi Voz) 172 12 16 8/0 GILBERTD SANTA ROSA Dime Lo Que Quieres (Sony BMG)  +81
12 13 JUANES La Camisa Negra (Universal) 165 8 22 10/0 GRUPO MANIA La Peteona fUniversal) . ] +31
15 @ DADDY YANKEE Mirame £/ Cartel/ViiMachete Music) 156 +14 16 80 ;M[';';“;"::“&::“E'I‘“‘W— SeFue Y Me Defd (SGZ Enterabament) +29
14 15  MILLY QUEZADA f/H. “EL BAMBINO" La Mala Palabra (Vamo Pa’ La Calle) /&M 138 -14 10 610 L ALLE Lo, it
. ALBERTO BARROS Chévere (MP) +28
21 @ GRUPO MANIA La Peleona (Universall 124 +37 2 L] CHICHI PERALTA La Zalamera (Vene Music/Universal +77
17 17 FRANKIE NEGRON Lento /S6Z Entertainment) 110 -8 16 5/0 LA MAKINA No Me Muero Por Nadie (/&M +25
16 18 LA SECTA ALLSTAR La Locura Automatica (Universal) 110 12 7 6/0 N'KLABE Amor De Una Noche (Sony BMG/ +22
26 @ TONY TOUCH Play That Song (EM/ Latin) 101 +20 6 710 TONY TOUCH Play That Song /EM/lat/:n} ' +20
2 @ RUBBY PEREZ EI Perro Ajeno (&) 99 12 4 a0 EL GRAN COMBO DE PUERTO RICO Siete Vidas /Sony BMG)  +20
25 @ ZION & LENNOX Don't Stop (No Pare) /Sony BMG) 98 +16 9 610
18 22 N'KLABE | Love Salsa {Sony BMG) 98 17 15 10/0
19 @ XTREME Te Extraiio (SGZ Entertainment) 97 +1 13 5/0 NEW A TIVE
20 24  ANGEL & KHRIZ Fua (Machete Music) 87 7 6 6/0 & C
@ CHICHI PERALTA La Zalamera (Vene Music/Universal) 84 +27 1 30 MARIANA Una De Dos /U{riwlwbﬂl
— @ 1.MIRANDAfIA. MONTAREZ & CHEKA Se Fue Y Me Dejo (S67 Entertainment/ 82 +28 2 610 Total Plays: 62, Total Stations: 3, Adds: 0 _
23 27 JUANLUIS GUERRA Soldado Vene Music/Universal) 81 5 16 40 TITO “EL BAMBINO" La Cazadora (Sony BMGiPlatinum)
R . Total Plays: 61, Total Stations: 4, Adds: 0
[(Debut> @ GRUPD STARS Mire Pescao 0k Music/ 79 +13 1 4j0 OLGA TARON Vete Vete (Sony BMG)
27 29  EL GRAN COMBO DE PUERTO RICD Me Dejo En El Aire /Sony BMG/ 78 -2 6 5/0 Total Plays: 61, Total Stations: 4, Adds: D
@ GILBERTO SANTA RDSA Dime Lo Que Quieres (Sony BMG) 77 +41 1 4j0 AMARFIS Y LA BANDA... Lamento Boliviano /AmérficalJ&N)
15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 58, Total Stations: 6, Adds: 0
of 9/4-9/10. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is . .
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds ofticially reported to R&R by each IE.I“ CIH :IMB.I:_,:R;SE:I ; A..ANI.); sAd dsf‘;’k Rround... Bathoa)
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- otal Plays: 55, Total Stations: £, Adds:
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH EDGAR DANIEL Me Extranaras iMP/
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron inc.).© 2005 Radio & Records. Total Plays: 53, Total Stations: 2, Adds: 0
GLORY fIDON OMAR La Traicionera (ViMachete Music)
Mo ST ToTAL Total Plays: 51, Total Stations: 3, Adds: 1
ARTIST TITLE LABEL(S) PLAYS LUNY TUNES f/IVY QUEEN Te He Querido... {Universal)
P LA YE D R E CUR R E N TS ] . Total Plays: 49, Tota! Stations: 3, Adds: 0
rom, | DADOY YANKEE Gasoina (7 CarredViMoctete Musi/ 105 EL GRAN COMBO DE PUERTO RICO Siete Vidas /Sony BMG)
ARTIST TITLE LABEL(S) PLAYS | MDNCHY & ALEXANDRA Hasta El Fin /&M 99 Total Plays: 49, Total Stations: 2, Adds: 0
ANGEL & KHRZ Ven Bsilalo (Machete Music/ 169 Q LA 5A. ESTACION Algo Mis (Sony BMG)
en Balo Machete i LECA NN B S s Tatal Plays: 49, Total Stations: 2, Adds: 0
ZI0N & LENNDX Doncella (Sony BMG/ il IVY QUEEN Yo Quiero Bailar (Perfect imagel n
. Songs ranked by total plays
DJ NELSON fiH. “EL BAMBINO" & DIVIND Esta Noche De Travesura Unversal 107 MARC ANTHONY Se Esfuma Tu Amor /Sony BMG) 68 Station playlists for all R&R reporters are available
210N & LENNOX ff DADDY YANKEE Yo Voy (Sony BMG/ 106 DDN OMAR Pobre Diabla (ViMachete Music) 68 on the web at www. radicandrecords. com.
4 N\ oy N
ROCK/ALTERNATIVE /lll, RECORD POOL
W ARTIST Tde Labeds) TW  ARTIST Tile Labas)
1 DELUX Mss De Lo Que Te Imaginas (Ramper/¥&J) 1 EDGARDANIEL MeExtrafiarés (MF/
2 CIRCO Un Accidente (Universall 2 BIMBO Fuleteama El Tanque (Urban Box Office)
3 CAFETACUBA Mediodia {Universal) 3 ELVIS MARTINEZ Yo No Naci Para Amar {Univision/
4 LA SECTA ALLSTAR LaLocura Automatica (Universal) 4  BANDA GORDA Déjalo Ahi (MP/
5  CIRCO Cascaron (Universal) 5  TONY TOUCH Play That Song /EM/ Latin)
6  NATALIAYLAFORQUETINA Ser Humano (Sony BMG) 6  NESS BAUTISTA f/N.0.R.E., BIG MATD & GEMSTAR Que Dolor Virgin/
7 ENJAMBRE Biografia (0sa/V&8.J) 7 LUISITD ROSARID Rumba Del Barrio (Fuentes/
8  DRISHAS Naci Orishas Universal 8  MASTER JOE & DG BLACK Mil Amores (Ole Music)
SISCUHES atomel S ity _ 8 DTRANDTA EI Mapén (Mock & ol
10 MARS VUlTA’I. via L'viaquez (Strummer/Universal) 10 ZIDN & LENNDX Don't Stop (N Pare) (Sony BMG)
:; f:‘;:x;“c:?;"";’;’ ’”; —— 11 AVENTURA /DN DMAR Ella Y Yo (Premicm/
ido (Surco) . .
17 ANDREA ECHEVERRI A Eme 0 Wacional 1§ ARTHK;I;:::A:U): fmTo NI?IE: La Gorda Linda (Fonovisa/
14 ANAMAL. Combativo Universal W SR O o
15 LIQUITS Fancy Blue (Surca/Universal) 14 NICKY JAM I'm Not Your Hushand (Tu Marido) (Machete Music/Pifa)
15 JOHNNY PREZ fTITD RDJAS Tengo El Control (Sony BMG/
Songs ranked by total number of points. Data compiled from playlists submitted on a weekly basis by 10 specialty
rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. Songs ranked by total number of points. 22 Record Pool reporters.
\_ J L J
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MARKETPLACE

PUBLICITY PRINTS JOE CIPRIANO i
45 MILLION
- VOICE ITMAGING LISTENERS DAILY
Llrhographed on Heavy, Semi-Gloss Paper A "THE VOICE HEARD ABOVE THE REST” ~1 (um, give or take a few)
DEMO: 1-877-4-YOURVO
+# REQUEST FREE P R 0 M 0 S www.samoneil.com {877-496-8786)
CATALOG AND SAMPLES!
sféw_-ggg'zo AMERICA'S NUMBER 1 VOICE
N R ihe voice of FOX, CBS and The Grammys| | IvODETrta Solomon
5x7 - JOCK CARDS Call Us. 3 3 3 3
lp SHAOCLERRS | Hearing is believing,

Color 2000 — $408.00 (3~I O) 229-4548
RS www.joecipriano.com
TYPESETTING & FREIGHT

* FAST PROCESSING
OTHER SIZES AVAILABLE

s www.radioandrecords.com

]
Send 8x10 photo, check/M.0. Visa/MC, ins'ructions tor
2- i 'B 18€7 . Florida Street, Dept. R Springlield MO 65803 3 VDOA\I/I(:; E/écvlil};}{s
TOLL FREE: 1-888-526-5336 (39
PICTURES www.abcpictures.com e

\Voic
"Qur listeners pay attention o,l/C\gﬁ‘-l
because Dave talks to them, -

\.- " ‘ not at them."
YRR TTEL DT EMHIL B i@:s  vww.davepacker.com 609-290-3333 www.voicegal.com

DTSRG S, O

THATV@ICEGUY s

Radio Imaging

MUSIC REFERENCE

Great Songs About Football!

New! 5th Edition Green Book Of Songs By Subject:

The Thematic Guide To Popular Music
1,569 jam-packed pages
86,000 listings

MARKETPLACE

RR

¢ s Mwirurca

ADVERTISING

35,000 songs Payable in advance. Order must be typewritten and
1,800 subjects accompanied by payment. Visa/MC/AMEx/Discover
! X accepted. One inch minimum, additional space up to sixinches

All music formats available in increments of one- 4 o $95.00
100 years of music inch. Rates for R&R market- L 2

] . . S ———— place (per inch): 6 insertions  90.00
Order via R&F.: Save 20% and get free UPS shipping!* (*on U.S. orders) g ' 13 insertions  85.00
Discounted price: $51.96 softcover/$63.96 hardcover Marketplace 26 insertions  75.00

. (310) 788-1621 51 insertions  70.00
(CA residents add sales tax) Charge by phone: 310.788.1621 or send a check to: Fax: (310) 203-8727

R&R, 2049 Century Park East., 41st Floor, L.A., CA 90067 €-mail: kmumaw@radioandrecords.com

.- R&R Today:

The leading management daily fax

.- radioandrecords.com:
Radio’s Premiere Website

.- R&R:

The Industry’s Newspaper with the

CLASSIFIED ADVERTISING largest help wanted section
Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information.

104 @ Radio & Records September 16, 2005
wwWw americanradiohistorv com


www.americanradiohistory.com

NATIONAL |

NETWORK RADIO
NEWS MANAGER
Challenging opportunity to play a

pivotal role at CBS News.
Applicant must have:
Passion for news
Local radio station experience
Digital media skills important
Leadership qualities
Please send resume to Harvey Nagler
at hna@cbsnews.com
CBS is an Equal Opportunity Employer

READY TO BE PART OF
THE SOLUTION?

YOU HAVE WORKED HARD AND
SMART TO ARRIVE AT A SR. EXEC. LEVEL
IN A LARGE RADIO MARKET. BUT...IT'S
DIFFICULT TO RECONCILE YOUR VALUES
WITH WHAT IS HEARD ON SOME OF
YOUR STATIONS. SOUND FAMILIAR?
IF YOU ARE INCREASINGLY SUCCESS-
FUL, BUT STILL LACKING CAREER SAT-
ISFACTION, WHY NOT CONSIDER A
CHANGE? SALEM IS PRESENTLY EX-
PANDING INTO NEW MARKETS AND
MAXIMIZING EXISTING ONES. OUR
STATIONS TARGET THE LARGE AND
GROWING AUDIENCE INTERESTED IN
FAMILY-FRIENDLY, POSITIVE PROGRAM-
MING. USE YOUR PASSION AND
SALES-INTENSIVE LEADERSHIP TO HELP
MAKE THE WORLD A BETTER PLACE.
SALEM IS A FULLY- INTEGRATED MEDIA
COMPANY, WITH SHOWCASE RADIO
OPERATIONS THAT SERVE MOST OF
THE TOP U.S. MARKETS. WE NEED
STRONG MARKET AND SALES MANAG-
ERS WHO ARE READY TO BE PART OF
THE SOLUTION. TAKE THE CHALLENGE
AND LET’S START A DIALOGUE. SEND
RESUME TO: JOBS@SALEM.CC AND
REFER TO JOB CODE RR-0905 EOE

4
B SOMMUNICATIONS

TALK RADIO PRODUCER

ABC Radio Networks is conducting a
nationwide search for a motivated,
creative, extremely hardworking, talk
radio producer for a successful, high-pro-
file, nationally syndicated daily talk show
targeted to women. Duties will include, but
not be limited to, researching issues,
pitching new ideas, pre-interviewing and
booking guests, screening the program,
scheduling, and other elements for
broadcast. Candidate must have a love for
news and current events, possess superb
writing skills, a terrific sense of humor,
and work well under pressure. Editing and
imaging skills a plus, but not required. Will
consider candidate with a background in tele-
vision production and/or publishing. EEQ.

Email cover letter and resume to
abcrecruiters@abc.com

No Phone Calls Please

HOW TO REACH US &

‘hovme

CIRCULATION: 310-788-1625

310-203-8727

OPPORTUNITIES

EAST

GSM - Washington, DC
washington DC Business Talk station
has an immediate opening for a
GeneralSales Manager with proven
experience in large / major market
sales and high enthusiasm for radio
the way it was meant to be. Full
benefits, added incentives and
extraordinary growth potential.
Account Executive positions also
available. Please send resume,
references and earnings history to:

Fax: 703-272-7604
E-Mail: stan@dcradio700.com EOE

SOUTH

Radio Jobs!

Willing to move? Tired of corporate radio?
Locally owned and operated company in
the southeast is looking for highly moti-
vated individuais.

Afternoon Show Co-Host/Music Director
to generate daily music log and work
closely with program director in preparing
weekly music rotation lists, maintain music
library and perform 4-hour on-air shift. Must
have minimum of three years experience
and have Selector knowledge. Send tape
and resume by September 30™: 47 Pe-
rimeter Center East, 3rd Floor Atlanta,
GA 30346. or email resumes to: 62599-
R&R@RESUMEPROS.NET.

Promotions Coordinator to be responsible for
all promotional aspects of radio station includ-
ing, remotes/giveaways and station events.
Willwork closely with sales and programming.
Must have a minimum of three years experi-
ence. Both candidates must have indepth
knowiedge of country music. Email resume
to: 62600-R&R@RESUMEPROS.NET.
Highly motivated General Sales Manager
with a minimum of three years in both
local and national radio sales management.
Wili oversee sales, traffic and inventory
control. Must have a proven track record
of successful sales management. deveiop-
ment of new business and a quality repu-
tation with clients. Email resume to:
62601-R&R@RESUMEPROS.NET. EOE

WEST

THECIIHIT MUSIC STATION
CHR Program Director
Dick Broadcasting Company will be
hiring WKZLs first new Program
Director in14 years; an exceptional
talent coach, a phenomenal writer,
a creative idea generator a master
of partnering advertisers with
programming strategy. Applicants
interested in a long-term relation-
ship apply to Bruce Wheeler
at bwheeler@dbcradio.com, or
WKZL, 192 East Lewis Street,

Greensboro, NC 27406. EOE

subscribe @radioandrecords.com

MIDWEST

LOCAL SALES MANAGER

Local family owned and operated, a main
street company looking for a driven indi-
vidual to lead, educate and motivate. We
have a rare local sales manager position
open at WLUM in Milwaukee, Wisconsin.
Two competitors have made major format
changes in the market in less than a year
opening an excellent opportunity for the right
individual. Can you attract and grow top
sales talent? Can you build a top perform-
ing sales organization? Are you a leader that
can lead by example to be the very best?
This is your chance to prove it! Please send
your resume to Traci Northrop at
traci@milwaukeeradio.com or fax your re-
sume to Traci at 414-771-3036. The Milwau-
kee Radio Alliance is an equal opportunity
employer.

WEST

MARKET MANAGER
Dominant Cluster
Rarely does an opportunity arise to
manage 9 stations in a small-rated
market where the operation is
dominant with room to grow. TRIAD
BROADCASTING is searching for a
Market Manager who understands
small market radio and is a proven
winner, sales leader/performer.
Bluefield, WV offers a great lifestyle
in the beautiful mountains of WV/
VA. Candidate must have at least
3 years proven success as MM, can
lead on the street and aspires to be
the dominant radio group in the
market. if you are ready to roll up your
sleeves Triad is ready for you. Very
competitive compensation plus eqg-
ity incentives. Send resume to:
HR@Triadbroadcasting.com
Fax: 831 655-6355
2511 Garden Rd, A-104
Monterey, CA 93940
EEO

KXOL Latino 96.3 FM - Fulltime Promo-
tions Field Coordinator, Assist Promo-
tions Coordinator & Marketing Director.
Oversee & work closely with the Street
Team/Van Drivers. Attn: VICTOR
JUAN vjuan@sbslosangeles.com. EOE
(9/16)

R&R Opportunities

Free Advertising

Radio & Racords, Inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same tength
are also available to individuals seeking work in the in-
dustry under Positions Sought

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° companyi/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumawivadinandracords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week {maximum 35 word per inch includ-
ing heading). Includes generic border. If 1090, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, 850 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling

Positions Sought: $50/inch

Indi seeking employ may run ads In the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num
ber, name as it appears on credit card, expiration date
and phone number. Biind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 30067

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Ganada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles, California 90067. Annuat subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual vatue of
issue received prior to canceflation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material for

blication. All letters toR&Rorits

Editors will be intended for publication rep

Publisher.

ion and may
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, California 90067

be used for this purpose. Letters may be edited

10 & RECORDS, INC. / 2049 CENTURY PARK EAST, 415T FLOOR, LOS ANGELES, CA td&T

OPPORTUNITIES/MARKETPLACE: 310-788-1621

WEBSITE: www.radioandrecords.com

310-203-8727 @ radi ds.com

NEWS DESK: 310-788-1699

310-203-9763

newsroom @radioandrecords.com

EDITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailroom @radioandrecords.com

R&R MUSIC TRACKING: 310-788-1668

310-203-9763

cmaxwell@radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

301-951-9051

jhoward@radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU:

www americanradiohistorv com

615-244-8822

615-248-6655  |helton @ radioandrecords.com
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w v w W (L)

7 c MARIAR CAREY Shake It Off //sland/IDJMG/ 1 MARIAH CAREY Shake It Off (/sland//DJMG/ 1 BOW WOW fICIARA Like You {Cofumbial

1 2 D..T. Listen To Your Heart (Robbins/ 2 BOW WOW fICIARA Like You (Columbia) 2 KANYE WEST Gold Digger /Roc-A-Fella/IDJMG/

3 3 RIHANNA Pon De Replay (Def JanvVIDJMG/ 3 DAVID BANNER Play (SAC/Universal) 3 MARIAH CAREY Shake It 0ff isiand/iDJMG)

5 4 LIFEHOUSE You And Me (Gaffen) 7 KANYE WEST Gold Digger {Roc-4-Fella//IDJMG/ 4 DAVID BANNER Play (SAC/Universall

2 5 MARIAR CAREY We Belong Together //sland//DJMG/ 5 5 YING YANG TWINS fIMIKE JONES Badd /7V7) 7 MARQUES HOUSTON Naked (7.U.6./Universsll

4 & PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha (4&M/interscape/ 4 6 BOW WOW fiOMARIGN Let Me Hold You /Columbial 5 B DESTINY'S CHILD Cater 2 U {Columbia)

6 7 KELLY CLARKSON Behind These Hazel Eyes /RCA/AMG/ B 8 PRETTY RICKY Your Body (Atiantic/ 6 7 LYFEJENNINGS Must Be Nice {Columbis/

8 @) MISSY ELLIOTT Lose Contral (Gokd Mind/Viclator/Atlantic) 8 50 CENT f/MGBB DEEP Qutta Contral (Shady/Aftermatiy/interscopel 12 &) YOUNG JEEZY fIAKGN Soul Survivor (Def Jam/DJMG)

8 @€) WEEZER Beverly Hills (Geffen/ 6 9 MARIAH CAREY We Belong Together fisland//DJMG/ 11 @) 50 CENT f/MOBB DEEP Qutta Control (Shady/Aftermathiinterscope/
13 QO PAPAROACH Scars (Geffen/ 14 8 BLACK EYED PEAS My Humps /A&M/interscope! 8 ) BOBBY VALENTING Tell Me (07P/Def Jam/IDJMG/

14 Q) NATASHA BEDINGFIELD These Words /Epic/ 13 T-PAIN I'm Sprung (/ive/Zomba Label Group) 14 Q) YING YANG TWINS f/MIKE JONES Badd /7V7)

15 9 BLACK EYED PEAS Don't Lie /A&M/Interscope) 10 12 MISSY ELLIBTT Lose Control (Gold Mind/Viokator/Atlantic) 10 12 MARIAR CAREY We Belong Together fis/and/iDJMG)

10 13 GWEN STEFANI Cool finterscope/ 11 13 RIHANNA Pon De Replay /0ef Jam/IDJMG/ 13 13 YOUNG JEEZY And Then What (Def Jam/IDJMG/

12 14 BOW WOW fIOMARION Let Me Hold You /Columbial 20 @ YOUNG JEEZY fIAKON Soul Survivor (Def Jem/IDJMG/ 8 14 BOWWOW fIOMARION Let Me Hold You {Columbial

11 15 FAT JOE f/NELLY Get It Pappin’ (Atiantic/ 12 15 DESTINY'S CHILD Cater 2 U lColumbia/ 18 P$C fT.1. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic)

18 KELLY CLARKSON Because Of You (RCA/AMG/ 18 8 CHRIS BROWN f/JUELZ SANTANA Run It {/ive/Zomba Label Groug) 21 DEM FRANCHIZE BOYZ... | Think They Like Me... So So Def/Virgin/
17 CLICK FIVE Just The Girl /Lava/ 17 YING YANG TWINS fIPITBULL Shake /7V7} 22 TWISTA fTREY SGNGZ Girl Tonite (Atkentic/
26 GREEN DAY Wake Me Up When September Ends (Raprise/ 15 18 LUDACRIS Pimpin’ All Gver The Warld (Def Jam South/IDJMG/ 15 18 FANTASIA Free Yourself L/AMG/

19 GORILLAZ Feel Gaod Inc. Virgin/ 19 19 PUSSYCAT DOLLS f/BUSTA RHYMES Don‘t Cha (4&M/interscapel 25 @ T-PAIN I'm Sprung (ive/Zomba Label Group/
24 BLACK EYED PEAS My Humps (4&M/interscape/ 16 20 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.} 17 20 TREY SONGZ Gotta Make It (Songbook/Atiantic)

27 FALL QUT BOY Sugar, We're Goin' Down fisland//DJMG/ 26 8 FRANKIE J. More Than Words (Columbial 16 21 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG/

25 AKON Belly Dancer {Bananza) {Universal) 24 DAMIAN “JR. GONG” MARLEY Welcome Yo... (Tuff Gong/Universal] 20 22 MISSY ELLIGTT Lose Control (Gold Mind/Violator/Atlentic)

21 23 BACKSTREETBOYS JustWant You ToKnow &live/ZombalabelGroup) | 21 23 LIL ROB Summer Nights WUpstairs/ 24 PRETTY RICKY Your Body (Atlantic/

22 24 FRANKIE J. How To Deal (Cofumbia) 25 MARCOS HERNANDEZ If You Were Mine /7V7) 26 CHRIS BROWN f/JUELZ SANTANA Run lt {/ive/Zomba Labe! Group!
23 25 GREENDAY Holiday /Reprise/ 30 TWISTA fTREY SONGZ Girl Tonite /Atiantic/ 28 THREE 6 MAFIA Stay Fly (Columbia)

28 @ NICKELBACK Photagraph {Roadrunner/IDJMG/ 27 26 TEAIRRA MAR! Make Her Feel Good /Rac-A-Felle/iDJMG) 19 26 TEAIRRA MARI Make Her Feel Good {Roc-A-Fella/lDJME)

20 27 LUDACRIS Pimpin’ Al Over The World /Daf Jam South/IDJMG) 33 SEAN PAUL We Be Bumin' {Atlantic/ 23 27 CHARLIEWILSON Charlie Last Name: Wilson {/ive/Zomba Label Group/
28 € 50 CENT f/MOBB DEEP Dutta Control (Shady/Aftermatiinterscope/ 31 DAL Laffy Taffy lAsylum/Atiantic/ 35 8 ALICIA KEYS Unbreakable (/AMG/
35 €& BOW WOW fICIARA Like You (Columbial 28 29 FAT JOE fINELLY Get It Poppin’ (Atiantic/ 30 DAMIAN “JR. GONG" MARLEY Welcome Yo... (7uff Gong/Universal)
40 &Y FRANKIE J. More Than Wards {Columb¥a) 32 @ MARIO fIJUVENILE Boom L/AMG/ 31 30 RIHANNA Pon De Replay (Def JonVIDJMG)

#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
SANTANA F/MICHELLE BRANCH I'm Feeling You (Arista/RMG) DEM FRANCHIZE BDYZ... | Think They Like Me (Remix) /So So Def/Virgin) GINUWINE When We Make Love (Egic/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS
GREEN DAY Wake Me Up When September Ends /Reprise/ KANYE WEST Gold Digges /Roc-A-Feka/IDJMG/ YDUNG JEEZY FIAKDN Soul Survivor [Def JanyIDIMG)

TOP5 NEW & ACTIVE
KACI BROWN Unbesievable /4&A)
ASHLEE SIMPSON Boyfriend (Geffan/

CHRIS BROWN F/JUELZ SANTANA Run it (ive/Zomba Label Group)

DAVID BANNER Play (SAC/Universsl)
HOWIE DAY She Says (Epic/

CHR/POP begins on Page 33.
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ROB THOMAS Lanely No Mare (Atiantic/

MICHAEL BUBLE Home {74.3/Reprise/

KELLY CLARKSON Breakaway (Hodywood/
BACKSTREET BOYS Incomplete (iive/Zomba Label Group!
MARIAR CAREY We Belong Together //sland//DJMG)
ANNA NALICK Breathe (2am} {Columbial

KIMBERLEY LOCKE | Could {CurlyReprise)

EAGLES No More Cloudy Days (£AC/

MAROON 5 She Will Be Loved (Octonel//AMG/

@ TIM MCGRAW Live Like You Were Dying /Curty

DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) /So So DefVirgin/

W

SO N -

TOP5 NEW & ACTIVE
B KELLY Bum It Up (ive/Zombia Labe Group)

LIL’ KIM Lighters Up (Ousen Bee/Atisatic)
CIARA And | (LaFace/Zomba Label Groug)
DON OMAR Reggeetén Latino (Urkan Box Office/Universal

CHR/RHYTHMIC begins on Page 52.

™

1 KELLY CLARKSGN Behind These Hazel Eyes (RCA/AMG)

2 LIFEHOUSE You And Me (Gaffer

3 ROB THOMAS This Is How A Heart Breaks /Atiantic/
O GWEN STEFANI Cool (interscapel

5 GREEN DAY Holiday (Reprise/

6 ROB THOMAS Lonely No Mare (Atiantic/

7 3 DOORS DOWN Let Me Go (Repubiic/Universall

8 COLDPLAY Speed Of Sound /Capitol

9 TRAIN Get To Me (Colmbia/
@ JOSH KELLEY Dnly You (Holywood)

11 KEITH URBAN You'l Think Of Me (CapitolEMC)
@ SHERYL CROW Good Is Good /A&M/Interscape)

13 GREEN DAY Boutevard Of Broken Dreams (Reprise/

14 COLLECTIVE SOUL Better Now (£ Music Group)
g D.K.T. Listen To Your Heart {Aobbins)

NICKELBACK Photograph (Roadrunner/IDJMG)
17 MARIAH CAREY We Belong Together (/sland/IDJMG)
8 BON JOVI Have A Nice Day fisland/IDJMG/
VERTICAL HORIZON Forever (Hybrid)

20 ROGTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
ED} GWEN STEFANI Hollaback Girl finterscape/

5} WEEZER Beverly Hills (Goffan/
HOWIE DAY She Says (Epic/
SWITCHFOOT Stars (Columbia/
3 DOORS DOWN Here By Me (Rapublic/Universal}
GREEN DAY Wake Me Up When September Ends (Reprise/
% NATASHA BEDINGFIELD These Words (Epi/
STAIND Right Here (Figg/Adiantic)
GORILLAZ Feel Good Inc. (Vigin/
MICHAEL BUBLE Home /743/Repriss/

TOP5 NEW & ACTIVE

PURPLE RIBBON ALLSTARS... Kryptonite (Puple

TEAIRRA MARI No Daddy (Roc-A-Fela/IDJMG)
AMERIE Takking About (Columbia/
JAZZE PHA FICEE-LO Happy Hour (Capitol)
TONY YAYO FIJOE Curious (6-Unit/interscope/

URBAN bagins on Page 56.
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STAIND Right Here (Fiip/Atlantic/

SEETHER Remedy (Wind-up/

FOO FIGHTERS Best Of You (RCA/AMG)
NICKELBACK Photagraph (Roadrunner/|{DJMG)
AUDIOSLAVE Doesn't Remind Me /interscope/Epic/
SHINEDOWN Save Me /Atlantic/

GREEN DAY Wake Me Up When September Ends /Reprise/
GREEN DAY Holiday (Reprise/

ROLLING STONES Rough Justice /Vagin/

SYSTEM OF A DOWN B.Y.D.B. (American/Columbial
NINE INCH NAILS The Hand That Feeds finterscape/
TRAPT Stand Up (Warner Bros.)

DISTURBED Stricken {Aagriss/

SYSTEM OF A DOWN Question! (American/Columbial
CROSSFADE Colors fCofumbis/

TAPROGT Calling (Vedvet Hammer/Atlantic/

DARK NEW DAY Brother (Warner Bros.)

3 DOORS DOWN Live For Today (Republic/Universal)
10 YEARS Wasteland (Republic/Universal)

FOO FIGHTERS DOA (RCA/AMG)

HINDER Get Stoned (Universall

MUDVAYNE Forget To Remember (Epic/

BON JOVI Have A Nice Day disland//DJMG/
DISTURBED Guarded /Repriss/

DEFAULT Count Dn Me /7V7}

SWITCHFOOT Stars Lokmbia)

INSTITUTE Bullet-Proof Skin flaterscope/

THEORY OF A DEADMAN Hello Lonely... (Roadrunner/IDJMG/

@ AVENGED SEVENFOLD Bat Country (Wamer Bras.)

30

SEVENDUST Ugly (Winedark/7Bros.)

12 11 JOHN MAYER Daughters (Aware/Columbial
13 @ CARRIEUNDERWOOD inside Your Heaven (Arista/
10 13 GOO GOO DOLLS Give A Little Bit (Warnsr Bros.]
15 D.H.T. Listen To Your Heart (Aobbins/
14 HOWIE DAY Collide /Epic/
17 LIFEHOUSE You And Me /Geffen/
16 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard)
19 DELTA GOODREM Lost Without You /Columbia/
18 KELLY CLARKSON Behind These Hazel Eyes /2CA/AMG)
24 ERIC CLAPTON Say What You Will (Duck/Reprise/
2 JON SECADA Window To My Heart (8 3/
20 22 JESSE MCCARTNEY Beautiful Soul (Hodywood)
22 23 DAVID PACK The Secret 0f Movin' On (Peak/
29 €2) NATALIE GRANT Held (Curt/
25 €& KELLY CLARKSON Since U Been Gone [RCA/AMG)
26 € VERTICAL RORIZON Forever (Hybrid)
— €&) EARTH, WIND & FIRE Pure Gold (Sanctuery/SRG/
28 €@) PAUL MCCARTNEY Fine Line /Capitol)
— €@ SCOTT GRIMES Livin' On The Run (Vekocity/
23 30 HALL & OATES Ooh Child /- Watch/
#1 MOST ADDED
JIM BRICKMAN W/WAYNE BRADY Beautiful /Walt Disney/Holywood)
#1 MOST INCREASED PLAYS

ERIC CLAPTON Say What You Wil (Duck/Reprise/

TOP5 NEW & ACTIVE
SIMPLY RED Perfect Love (sinphred. conVerve Forecast)

MICHAEL BOLTON Til The End Of Forever (Montaioe/Passion Grow/
JIM BRICKMAN W/WAYNE BRADY Bosutiful /Wak Disney/Halywood)
BRYAN ADAMS Why Do You Have To Be So Hard To Love /Mercury)

BARBRA STREISAND Stranger in A Strange Land (Cokmbia/

AC begins on Page 69.
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#1 MOST ADDED
SANTANA FIMICHELLE BRANCH V'm Feeling You (Arista/ZMG/

#1 MOST INCREASED PLAYS
NICKELBACK Photograph (Raschusmer//MS)

TOP 5 NEW & ACTIVE
DANIEL POWTER Bad Day (Wamer Bros)
SANTANA FIMICHELLE BRANCH I'm Foeling You /Arista/AME)
JACK JOHNSON Good People (Brusifira/Uiniversal
DAVID GRAY The One Love (4TO/RCA/RMG)
BACKSTREET BOYS Just Want You To Know Wive/Zombe Label Group/

AC begins on Page 69.

wWWWwW americanradiohistorv.com

#1 MOST ADDED
SEETHER Truth (Windsgy

#1 MOST INCREASED PLAYS
SHINEDOWN Save Me (Adisntic

TOP 4 NEW & ACTIVE
SEETHER Truth (Windhup/
FALL UT BOY Sugar, We're Goin' Down Astand//MG)
VANISHED Latchkey Princess. /Kirtiand)
ILL NING What You Deserve (Roachumeni/MG/

ROCK bagins on Page 78.
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1 1 CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba Label Group!
¥ 2 MARIAH CAREY We Belong Together /isiand/DJMG)

3 3 KEMCan't Stop Loving You (Motown/Universal)

4 VIVIAN GREEN Gotta Go, Gotta Leave (Columbis)

5 FANTASIA Free Yourself (/RMG)

& 6 INDIA.ARIE Purify Me (Rowdy/Metown/

7 STEVIE WONDER From The Bottorn Df My Heart Motown/Universall
] JILL SCOTT Cross My Mind Hidden Beach/Epic/

| TONIBRAXTON Please (BlackGround/Universall

10 ERIC BENET | Wanna Be Loved /Reprise/
KEM Find Your Way (Back Into My Life} (Matown/Universal)
DR. CHARLES G. HAYES & WARRIORS Work It Out (/CEE/
BABYFACE Sorry For The Stupid Things (Arista/ /AMG/
14 14 PATTILABELLE fIMARY J. BLIGE Ain't No Way /Def SoulliDJMG/
17 15 LYFE JENNINGS Must Be Nice /Columbia)
19 @ DWELE | Think | Love U {Virgin/
16 17 EARTH, WIND & FIRE Pure Gold /Sanctusry/SRG/
FAITH EVANS f/SNOOP DOGG Mesmerized (Capitol}

11 DESTINY'S CHILD Cater 2 U /Cajwmival

2 SHANICE WILSON Every Woman Dreams (Playtime/
Zi YOLANDA ADAMS Somecne Watching Over You (Atlantic/
23 JEFFREY OSBORNE Yes, I'm Ready (/ay0z/Koch/
24 ANTHONY HAMILTON Ball And Chain /Rhino/
MINT CONDITION Whoaa fimage/
M. MORGAN & F. JACKSON Back Together Again /Orpheus/
FANTASIA Ain't Gonna Beg L/AMG/
ALICIAKEYS Unbreakable (/AMG/
JOHN LEGEND fILAURYN HILL So High (Columbia/
KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach)
LINA Smooth {¥idden Beach/Red Distribution/

13 12
12 13
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URBAN AC | COUNTRY

w
8 SARA EVANS A Real Fine Place To Start (RCA/
MONTGOMERY GENTRY Something To Be Proud Of /Columbia)
3 BROOKS & DUNN Play Something Country (Arista/
o CRAIG MORGAN Redneck Yacht Club (884/
FAITH HILL Mississippi Girl (Warner Bros)
GRETCHEN WILSON All Jacked Up /£pic/
JAMIE O'NEAL Somebody's Hero /Capitol/
KEITH URBAN Better Life (Capitol)
JOSH GRACIN Stay With Me (Brass Bed} fLyric Strest/
LEANN RIMES Probably Wouldn't Be This Way /sylum/Curt)
JASON ALDEAN Hicktown /BBR)
TRISHA YEARWOOO Georgia Rain /MCA/
LONESTAR You're Like Comin’ Home /BNA/
14 VAN ZANT Help Somebedy (Columbia/
iE) GARY ALLAN Best | Ever Had MCA/
RASCAL FLATTS Skin {Sarabeth) Lyric Street/
NEAL MCCOY Billy's Got His Beer Goggles On /903
LEE ANN WOMACK He Oughta Know That By Now /MCA/
DIERKS BENTLEY Come A Little Closer /Capitol!
1) JO DEE MESSINA Delicious Surprise {I Believe t) (Curd/
PHIL VASSAR Good Ole Days /Arista/
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South)
SHOOTER JENNINGS 4th Of July (Universal South)
CHRIS CAGLE Miss Me Baby /Capitofl
RYAN SHUPE & THE RUBBERBAND Dream Big /Capitall
LITTLE BIG TOWN Boondocks /Equity/
BILLY CURRINGTON Must Be Doin’ Somethin’ Right /Mercury/
MARTINA MCBRIOE Rose Garden /ACA/
ALAN JACKSON USA Today /Ariste/
i) FAITH HILL Like We Never Loved At All (Warner Bros./Curt)

NEDIAGLH
SMOOTH JAZZ

w W

1 1 RICHARD ELLIOT People Make The World Go Round /Artizen/
2 e PAUL HARDCASTLE Serene (Trippin” ‘W' Rhythm!

4 3 CHUCKLOEB Tropical /Shanachie/

3 4 STEVECOLE Thursday (Narada Jazz/

5 5 PAULJACKSON, JR. Never Too Much (GRP/VMG)

7 DAVE K02 Love Changes Everything (Capitol}

8 EUGE GROOVE Get Em Goin' (Verads Jezz)

6 8 PAULTAYLOR Nightlife (Peak/

9 8 BRIAN CULBERTSON Hookin' Up /GRPVMG/

1 KEN NAVARRO You Are Everything /Positive/

10 KENNY G. f/EARTH, WIND & FIRE The Way You Move /Arista/AMG)
15 8 PAUL BROWN Cosmic Monkey (GRP/VMG)

14 WALTER BEASLEY Coolness (Hsads Up/

12 14 NILS Pacific Coast Highway /Baja/TSR/

13 15 NORMAN BROWN West Coast Coolin' (Warner Bros.

16 @ DAVID PACK You're The Only Woman /Peak/

17 17 MINDI ABAIR Make A Wish (GRP/VMG)

19 @) MARION MEADOWS Suede (Heads Up/

18 ) WAYMAN TISDALE Ready To Hang (Rendezvous/

20 € KEM | Can't Stop Loving You (Motown/Universal]

22 €)) JEFF GOLUB Simple Pleasures Narada Jozz)

21 22 DONNY OSMOND Breeze On By (Decca/

23 €D B0ZSCAGGS Lowdown {Unphugged) Virgi/

24 24 NELSON RANGELL Oon't You Worry ‘Bout A Thing (Koch/
25 € WARREN HILL Still In Love fPogjazz/Native Language)

26 @) MARIAH CAREY We Belong Together (island//OJMG)

27 € BONEY JAMES 2:01 AM (Wamer Bros)

- @) KIMWATERS Steppin’ Qut (Shanachie)

29 €2 CHIELI MINUCCI The Juice /Shanachie/

— &) DEF JAZZ fIGERALD ALBRIGHT Hey Young World /Gﬂl’ﬂ’MGl

#1 MOST ADDED
BABYFACE Grown & Sexy rista/fHG/

#1 MOST INCREASED PLAYS
ALICIA KEYS Unbreakable A//2MG)/

TOP5 NEW & ACTIVE
CRUNA Take Me Higher (Reprise/Warner Bres)
MARIAH CAREY Shake It Off /islandI0J/MG)
SYLEENA JOHNSON Anather Relationship (fiva/Zombe Labe! Group)
RAHEEM OEVAUGHN Guess Who Loves You More /ive/Zomba Label Group)
WILL DOWNING Crazy Love (GRPVMG)

URBAN begins on Page 56.
ACTIVE ROCK
w W
2 1 STAIND Right Here (Flig/Atisntic})
1 2 SEETHER Remedy (Wind-up/
3 NICKELBACK Photograph (Rasdrunner//DJMG)
4 AUDIOSLAVE Doesn’t Remind Me f/aterscope/Epic)
5 CROSSFADE Colors (Columbia/
6 DISTURBED Stricken /Reprise/
7 TRAPT Stand Up (Warner Bros.)
9 SYSTEM OF A DOWN Question! /American/Columbial
8 TAPROOT Calling Valvet Hammer/Atlantic)
10 SHINEDOWN Save Me (Atlsntic)
15 MUDVAYNE Forget To Remember (£pic/
16 10 YEARS Wasteland (Republic/Universall
13 13 GREEN DAY Wake Me Up When September Ends /Raprise/
11 14 MUDVAYNE Happy? (Epic/
17 15 SLIPKNOT Before | Forget /Rosdrunner/IDJMG/

14 16 FOO FIGHTERS Best Of You (RCA/AME)

21 () AVENGED SEVENFOLD Bat Country (Warner Bros.)
12 18 DARK NEW DAY Brother (Warner Bros)

19 8 NINE INCH NAILS The Hand That Feeds flaterscope)
FOO FIGHTERS DOA /RCA/AMG)

20 21 DISTURBED Guarded (Raprise/

22 22 COLD Happens All The Time /Flio/Lave)

2 CHEVELLE Panic Prone /£pic/

25 DEFAULT Count On Me (7V7)

26 3DOORS DOWN Live For Today (Republic/Universal
27 HINDER Get Stoned (Universal)

29 INSTITUTE Bullet-Proot Skin faterscope)

8 THEORY OF A DEAOMAN Hello Lonely... (Roadrunner/IDJMG)
30 8 SEVENDUST Ugly (Winederk/78ras.

46 SEETHER Truth (Wind-up)

[
@
n

ALTERNATIVE

w

WD WSO N —

#1 MOST ADDED
TOBY KEITH Big Bive Note (Show Dog/Dresmiforks/

#1 MOST INCREASED PLAYS
TOBY KEITH Big Biue Note (Show Jog/DresmWorks/

TOP5 NEW & ACTIVE
LUKE STRICKLIN American By God's Amazing Grece (Pacific/
STEVE HOLY It's My Time {Waste It If | Want To} St/
DARRYL WORLEY | Love Her. She Hates Me (DreamWorks/
LISA BROKOP Big Picture /Asykim/Curt}
TRICK PONY Ain't Wastin’ Good Whiskey On You /Asylum/Curb)

COUNTRY begins on Page 63.

™
1 GORILLAZ Feel Good bnc. Virgin/
2 STAIND Right Here (Flip/Atiantic/
8 311 Don't Tread On Me (Valcanda/Zomba Label Group)
AUDIOSLAVE Ooesn’t Remind Me flaterscope/Epic)
5 GREEN DAY Wake Me Up When September Ends (Reprise)
6 FOO FIGHTERS Best Of You (RCAIRMG)
8 NINE INCH NAILS Only finterscape/
FALL OUT BOY Sugar, We're Goin’ Down Asiand//BJMG)
9 SEETHER Remedy (Wind-up)
0 WEEZER We Are All Dn Drugs /Geffen)
@ RISE AGAINST Swing Life Away /Gaffen)
2 NINE INCH NAILS The Hand That Feeds fnterscape)
8 KILLERS All These Things That I've Done fisiand/i0JMG)
SYSTEM OF A DOWN Question! (American/Cokimbia
15 WEEZER Beverly Hills /Geffen)
L) TRAPT Stand Up (Warner Bros.)
(&) FOOFIGHTERS DOA (RCARMG)
) NICKELBACK Photograph /Roadrunner//0JMG)
@ WHITE STRIPES My Doorbell (Thid Man/v2)
20 SWITCHFOOT Stars (Cokmbia
8 FRANZ FERDINAND Do You Want To (Domina/Epic/
COLDPLAY Fix You /Capitoll
23 DISTURBED Stricken /Reprise/
@ SHINEDOWN Save Me (Ariantic/
25 BECK Girl finterscope)
3 30 SECONDS TO MARS Attack fimmortal/Virgin)
AVENGED SEVENFOLD Bat Country (Warner Bros.)
28 HOT HOT HEAT Middle Of Nowhere /Sire/Reprise)
29 TAPROOT Calling (Vavet Hammer/Atisntic)
30 COLD Happens All The Yime /FigLave/

#1 MOST ADDED
RICK BRAUN Stining Star /Artizen

#1 MOST INCREASED PLAYS
KIM WATERS Stepin’ Dut (Shanechie)

TOP 5 NEW & ACTIVE
BRIAN SIMPSON It's Al Good /Rendezvous/
SOUL BALLET She Rides (275
MICHAEL BUBLE Home (143/Reprise/
RAUL MIDON If You're Gonna Leave /Manhatta/EMC)
SIMPLY RED Perfect Love /sinplyred.com/Verve Forecast)

SMOOTH JAZZ begins on Page 75.

TRIPLE A

1 JACK JOHNSON Good People (Brushfire/Universal)
ERIC CLAPTON Revolution /uckiReprise)
SHERYL CROW Good Is Good (A&M/nterscope)
DAVID GRAY The One ILove /ATO/RCA/RMG)
U2 City Of Binding Lights finterscope/

6 DAVEMATTHEWS BAND Dreamgirl (RCAJMG)

© ROLLING STONES Rough Justice Virgin/

8 COLDPLAY Fix You (Capital)

9 TRACY CHAPMAN Change (Atiantic)

12 § MIKE DOUGHTY Looking At The World From The Bottom... (ATG/AMG/
13
%

AQUALUNG Brighter Than Sunshine (Skg/tly Bigger/Red Ink/Columbis/
GREEN DAY Wake Me Up When September Ends (Reprise/

BECK Girl flnterscope/

RINGSIDE Tired Of Being Somry /Flawless/Geffen)

BONNIE RAITT | Will Not Be Broken /Capitol/

NICKEL CREEK When In Rome /Sugar i/

NEIL YOUNG The Painter (Repriss/

15 18 OESOL Karma (CurbyReprise)

21 VAN MORRISON Stranded /Geffen)

23 HERBIE HANCOCK fIJOHN MAYER Stitched Up /Hear Music/Vector)
24 MELISSA ETHERIDGE Refugee //s/and/IDJMG/

2 KEANE Bend And Break /laterscope/

20 23 AMOS LEE Keep It Loose, Keep It Tight (Blve Note/EMC)

JOHN BUTLER TRIO What You Want (Lava/
TRISTAN PRETTYMAN Love Love Love Vigin/
FRAY Over My Head {Cable Car) (£pit/

WHITE STRIPES My Doorbell (Third Man/V2/
DEATH CAB FOR CUTIE Soul Meets Body /Atiantic)
JAMES BLUNT You're Beautiful /Atlantic/

GREEN DAY Holiday {Reprise/

#1 MOST ADDED
HIM Wings Of A Butterfly (Wemer Bros.

#1 MOST INCREASED PLAYS
SEETHER Truth (Wind-p)

TOP5 NEW & ACTIVE
RDLLING STONES Rough Justice (Vigiv
OUR LADY PEACE Where Are You (Cokumbsa/
FEAR FACTORY Supemova (Cain/
ROBERT PLANT & STRANGE SENSATION Tin Pan Valley /Sanctusvy/SAG/
COHEED AND CAMBRIA The Sutfering Cakwmbia/

ROCK beglias on Page 78.

#1 MOST ADDED
SEETHER Truth /Wind-up/

#1 MOST INCREASED PLAYS
FOD FIGHTERS DOA (RCA/AMG)

TOP5 NEW & ACTIVE
DREDG Bug Eyes (interscope/

SEETHER Truth Wind-up/
BLOODHOUND GANG No Hard Feslings /Republic/Geffen/
DEPECHE MODE Precious (Mute/Sira/Raprise)
0.A.R. Love And Memories {Lava/

ALTERNATIVE bagins on Page 82.

wwWwW americanradiohistorv com

#1 MOST ADDED
DEATH CAB FOR CUTIE Soul Meats Body /Athantic/

#1 MOST INCREASED PLAYS
NEIL YOUNG The Painter (Rapvise/

TOP 5 NEW & ACTIVE
ROBERT PLANT & STRANGE SENSATION ANl TheKing's Horses (Sanctusny/SR6/
BLUES TRAVELER Amber Awaits /Vanguerd/
BRENDAN BENSON Cold Hands Warm Heart (V2/
WALLFLOWERS God Says Nothing Back infascape/
NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise (ATO/RMG)

TRIPLE A begins on Page 85.
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BY ERICA FARBER

t is extremely difficult to take over a company when its former leader is a legend, but Del
Bryant seems quite comfortable in his new role as President & CED of BMI, replacing
Frances Preston.
Bryant is 2 34-year veteran of BMI, and art and commerce definitely meet on his desk
The son of songwriters, he knows firsthand the importance of his company’s mission.
Getting into the business: “My folks were prominent songw-iters. When I was born
they'd just had their first song recorded, a ditty for J:mmy Dickens called ‘Country Boy: My brother
and I were raised in the backstage environment of the Grand Ole Opry and various studios. At that
time Nashville wasn't synonymous with songwriters. My parents are in the Country Music Hall of
Fame, the Nashville Songwriters Hall of Fame and the National Songwriters Hall of Fame, and, more
important, theyre in the CMA Country Music Hall of Fame as the first professional songwriters in
Nashville.

“I came up thinking everybody was a songwriter or a player, so I thought I'd grow up and be a
songwriter. After getting out of school and a brief stint in the service I wemt to work for the family
publishing company. My parents had a unique deal where most of their songs reverted to them. I wes
pitching ‘Rocky Top, ‘Bye, Bye Love; ‘Wake Up Little Susie; ‘Love Hurts’ and enything my folks were
writing to the music community.”

Joining BMI: “I was home with Mom and Dad one day, eating lunch, znd they got a call from
Frances Preston. Dad got on the phone and said, ‘Phyllis, get on the other paone’ Mom went upstairs
and got on the phone. After about a three-minute conwversation Dad
said, Frances, Il call you back in a few minutes! My mother walked
down the stairs crying and said, T can't believe Frances wants to hire
one of my boys, and she doesn't care which cne!

“Frances was an impottant person in the music community in
Nashville. My folks knew her as the head of EMI and as a longtime
friend. My father said, ‘Frances Preston wants to hire one of you,
and, as your mom just said, she doesn’t care which one it is’ My
brother had just gotten back from Vietnam, end the last thing he
was looking for was structure. I was married, had one crawling and
one on the way, so I said, Tm kind of interested. It might help me
get my phone book worked out! To my father, everything was about
a phone book.

“Within three seconds I was on the phone, hired and told to be
in the office in about fcur days. I showed up at BMI the next
Monday. { joined an office that had 11 people and started answering
the phone and tatking to songwriters.”

On becoming the head of BMI: “I can say on behalf of Frances
that when I went to work at BMI in 1972 she had no idea that she
would ever become President. We worked out of the Nashville office
and had a home office in New York, and even though country music
was important, it wasn't necessarily the hub of the wheel.

“We also had the east Memphis explosion, the clzssic blues of
‘Meyaphis and Georgia and The Allman Brothers. We had Miami. We
had a tot more than country, and you didn't sit around in Nashville
thinking you would ever head a company based in New York.”

How the company works: “We are a unique middleman. We clear the Jerformance right. In
order to perform music, you have to have the right to do so. It would be difficult for a user to licenze
the rights to all the music he wanted from a diverse group of writers. The same is true for the
creators of music: It would be difficult for them to go out and find everybo 1y who wanted to use
their music and negotiate the agreements. So we're the middleman betweer the creative component:
and the public that enjoys the music served by radio, TV, cable — all the entities that use music in
their business.

“We came into being to provide an alternative source of music for the users and to do it at a
competitive price. When BMI came into existence we sought out the talent and made it available to
the user. We did this at a fair price and ensured that the creator was compensated. Our job is to make
the right to perform a vast, diverse catalog of music available to those who wish to perform it easily
and at a reasonable fee, through blanket licenses.”

Long-term goals: “I want to keep growing this component of the songwriter's livelihood.
Performing rights has atways been one of the most important areas of income for songwriters. Havirg
hits in the music business means performance income. so one of my goals has to be to increase the
amount of income a writer can make on performances. That means aggressively mining the areas
where that money comes from, both the broadcast community and more di72rse areas, be it satellite,
Internet, cable or foreign rights.

“The music coming out of the United States still drives entertainment around the world, and our
income around the world has increased dramatically, but you have to be vigilant and make sure you
are getting it.”

Biggest challenge: “Making sure that w2 license the diverse list of users that find value in our
services. The digital area has created tremendous challenges, but. if presented properly, the benefite
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President & Chief Executive Officer, BMI

of blanket licensing and the benefits of managing copyrights in the way we do can simplify a user's
life. It’s our challenge to continuously provide a service that's easy to use and to educate the user on
the importance of conforming to the law.

"We also need to educate the public and, certainly, lawmakers about the importance of copyright
and the importance of remuneration for the creators of copyrights. It's very easy for people to feel as
though music is free. It's important that we continuously educate people that the high-profile artist
isn’t the only one out there. There are a tremendous number of writers, publishers, copyright owners
and copyright creators who depend on our orderly system for their livelihood, and this orderly
system, when functioning correctly, spawns creativity and works that bring income and global
importance to these creative endeavors.”

State of radio: “Coming from my background, radio was king. You had to get to it. And you still
have to get to it. The approach to getting to radio today is very different from what it was when I
was a kid. The corporate world sometimes doesn't seem as artist-friendly. When I say artist, I'm not
speaking in-terms of Eminem or Norah Jones, I'm speaking of art itself — the writers and other
people who create intellectual property.

“It was a little more exciting when you could pull over, get some records out of the trunk and
have a chance of getting somebody to play them because they liked them. It's the dream of every
songwriter, BMI or otherwise, to get a song on the radio, and regardless of how corporate the
industry is, if enough people hear that song on the radio, you car have a hit. It can really change

your life to have that song played.”

Something about BMI that might surprise our readers: “How
dedicated the staff of BMI is to the creative process and how excited
people in the various offices get when a songwriter walks in, whether
it be a brand-new person with some success or an icon who only
people at BMI know because he is a pure writer who doesn't
necessarily have a big-name presence. People working at BMI love the
business. Everyone feels like they're in show business.”

Career highlight: “I'm proud that I work for a company that
allows someone from a creative background to rise to this position. It
speaks highly of our board that they value BMI and look at it as a
creative force and weren't afraid to take a chance on somebody who
came from a creative background.

“T had a rockabilly hit in the late ‘70s, after I had been in a coat
and tie for BMI for years, and I received a Country BMI Award at the
same dinner my father received one. Mine was for a song called 1
Cheated on a Good Woman's Love; and my father's was for a recut
version of ‘All T Have to Do Is Dream’ by The Nitty Gritty Dirt Band.”

Career disappointment: “There are a lot of little disappointments
in every business. I wish it was easier to convince people who use

music that there’s a lot of value in it and that buying a BMI license,
or even an ASCAP license, is the way to ensure that the creative
people who wrote and published the works they are using get
-compensated.”

Most influential individual: “Without a doubt, it would have to
be my dad. He was a wonderful, gifted musician, a classically trained violinist. He is responsible for
my wide and diverse tastes in music.

“And then, of course, Frances Preston. She has been an incredible mentor. I've met no one who is
more politically savvy and who, almost more than songwriters themselves, realizes the value of a
creative person. Few people have ever been so driven to work on behalf of creative people as she was.
She was willing to turn any stone necessary to do the job better. I don’t think there could have been
anybody better to learn from.”

Favorite radio format: “All BMI 24 hours a day, because you can find everything.”

Favorite television show: “My wife enjoys certain soaps, and I swear she’s gotten me into a
couple that she TiVos. Other than that, I'm a Weather Channel freak.”

Favorite song: "It would probably be something of my father’s, like ‘Love Hurts! I love the
classic British Invasion. I love The Zombies. I love The Rolling Stones’ early stuff and The Beatles. If it
was a country song, it would be ‘You Picked a Fine Time to Leave Me, Lucille’ or ‘Ode to Billy Joe.”

Favorite movie: “The Philadelphia Story or It's a Wonderful Life. My brother and I used to love to
watch Johnny Weissmuller play Tarzan. Another favorite would be Marlene Dietrich and Ray Milland
in Golden Earrings.”

Favorite book: “A Prayer for Owen Meany and The Fountainhead.”

Favorite restaurant: “It’s always the next barbecue shack that I haven't eaten at. I'm a Q, as
people who like barbecue call themselves.”

Beverage of choice: “Water.”

Hobbies: “I enjoy poetzy readings. I write a lot. I enjoy reading. I've got a 16-month-old baby I
enjoy. When I had my first children I didn't have time to watch them grow, and it's a tot of fun
watching Thaddeus grow.”

E-mail address: “dbryant@bmi.com.”
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Grupo Latino de Radio creates and distributes the most ongmal and relevant programming for
Spanish language radio in the U.S. Our programs reach over jor  everyday worldwide.

C
News

GLR's worldwide resources provide your stations with
the best news coverage every hour, everyday.
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Live, in-depth coverage of world events that matter most to your ‘dudmnce /
Special Reports

15 Specials covering the lkgay Hispanic dates of the year

Editorial Commengary
a- OHI* Lo *
tM-F1 B min/2 per day)

/

Grupo6 LATiNO DE RADIO

News k.- Sports Music Special Reports
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