
1R &R CONVENTION SPECIAL 

CBS' Joel Hollander And 
Entercom's David Field In 
Exclusive R &R Profiles pp.30, 32 

.''!fl!1s 4111,1 
Radio Execs Learn To Embrace 
New Media Platforms They Once 
Viewed As Competition p.26 

SEPTEMBER 22, 2006 
NO. 1676 

$6.50 

RADIO & RECORDS 

PLUS 
ANA SPECIAL: MUSIC JAM 

AND NEW RELEASE PREVIEW 

PUBLISHER'S PROFILE: ANN 
ARNOLD'S TEXAS -SIZED CAREER 

T TALK: 
WOMEN MAN THE MIC 

NEXT GENERATION: 
MAY JUST BE A CLICK AWAY 

www.RadioandRecords.com 

Excl 
Musi 

I must have 
TSL written on 
my forehead... 

my listeners are 
tuning in longer. 

S 
y for 
ions 

Get a Major Market Sound 
without a Major Market Price 

Customized. Targeted. Relevant. 

Contact Ron Rivlin at 212.735.1147 www.abcfmnews.com 

www.americanradiohistory.com

www.americanradiohistory.com


eZ74;iyé"'0; 

yílli! l 4(lí 

C 

The-powerhouse new 
single and video 
from the #1 album 

Back To Basics 

A MAJOR 
TOP40 COMMITMENT 
New York 
Los Angeles 
Miami 
Boston 
Wash DC 
Philadelphia 
Houston 
Atlanta 
Pittsburgh 
Cincinnati 
St Louis 
Salt Lake 
Memphis 
Nashville 
Indianapolis 
Buffalo 
Portland 
Jacksonville 
San Antonio 
Seattle 
Phoenix 
Kansas City... 

.: 'Ur t,.i. 

4 

Produced by Linda Perm 
Mixed by Peter Mokran 
Executive Producer: Christina Aguilera 
A &R: Ron Fair 
Management: azoilmusic management 

www.christinaaguilcra.com wwNV.rcarecords.com 
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MOVERS 
Bruce Demps, formerly Clear Channel's 

Memphis -based regional VP /GM, joins Radio 

One as corporate regional VP, overseeing the 

company's Atlanta, Miami and Augusta, Ga., 

markets ... Tom Glade, VP /market manager 

for Clear Channel /San Antonio, takes a similar 

role at the company's Wichita cluster. He suc- 

ceeds Dick Harlow, who is shuffling off to 

Clear Channel's Raleigh stations as VP /GM ... 
After 17 years with CBS Radio, programming 

vet Tom Bigby retires from active day -to -day 

duties but continues to consult the company. 

SHAKERS 
Journal Broadcast Group promotes 
company veteran Tom Land to the newly cre- 

ated position of director of radio program- 

ming, working with all 37 Journal radio sta- 

tions ... BNA Records senior director of 

promotion Rick Moxley rises to the position 

of VP of national promotion for the label, 

replacing Tom Baldrica, recently named VP of 

marketing for Sony BMG Nashville ... CBS 

Radio's talk WKRK (Free FM) /Detroit drops 

Howard Stern replacement Rover and adds 

the ever -spreading Opie & Anthony, who 

move over from sports sister WXYT -AM. 

Nielsen BDS Expands 
Monitoring Network 
Nielsen BDS, the detection -based 

electronic monitoring service that 

powers most of the airplay charts in 

R &R, has announced plans to expand 

its network by adding more than 140 

stations in 11 new markets. After 

completing the expansion, the data 

provider will monitor a total of 1,680 

radio stations in 190 markets. "This 

expansion is in keeping with our 

commitment to provide our clients 

with the marketing information they 

need to make critical business deci- 

sions," Nielsen Music president Rob 

Sisco says. Nielsen BDS is owned by 

R &R parent VNU. 

SEPTEMBER 22, 2006 

Boxer Wants Investigation Into 
Suppressed FCC Reports 
Sen. Barbara Boxer, l)- Calif. , is calling for an Inspector General's 

investigation into the FCC's alleged suppression of reports on con- 

solidation after she obtained a copy of a second report on radio 

ownership she says was quashed by FCC officials. 

"I have now received a copy of the commission's draft 2003 

'Review of the Radio industry,' " Boxer wrote in her second letter 

about consolidation to FCC chairman Kevin Martin in six days. 

"The report found, among other things, that while there was a 5.9% 

increase in the number of radio stations in the country between 

March 1996 and March 2003, there was a 35% decrease in the number of radio owner" 
Boxer first wrote Martin on Sept. 13, the day after she surprised him at his Senate 

renomination hearing with a 2004 FCC -written survey that showed that TV stations 

with out -of -town ownership broadcast less local news than locally owned stations. 

However, that report was apparently scrubbed by FCC executives. Both Martin and for- 

mer chairman Michael Powell separately denied any knowledge of die report. 

Boxer not only wants investigations into the two reports but also into "whether it was then 

or is now the practice of the FCC to suppress filets that are contrary to a desired outcome:' 

Meanwhile, the Senate Commerce Committee has unanimously moved to accept 

President Bush's renomination of Martin as FCC chairman. He now awaits a vote by 

the full Senate. Jç'(reyYorke 

Boxer 

VEER CR \CI 

$1T J5Yrs. 
Led by double -digit gains in The Emmis board declares its Big League Broadcasting own - 

alternative advertising and mar- first -ever, $4 special cash divi- ers Andrew Saltzman and 

keting strategies, total spending dend be paid on each share by Stephen "Steak" Shapiro ink a 

on media and communications late November. CEO Jeffrey 15 -year extension of their LMA 
will hit $1.24 trillion by 2010, Smulyan says the move "demon- with Lincoln Financial Media - 

says the newly issued 20th strates the board's confidence in owned sports WQXI (the 

annual forecast by capital fund Emmis' financial discipline." By Zone) /Atlanta. The deal guar - 

investment firm Veronis Suhler the time the check arrives, Emmis antees BLB will operate on th? 

Stevenson. Spending will be up shareholders will have received 790 AM frequency for the next 

7.2% this year to $962 billion, nearly $550 million in dividends 15 years, regardless of station 

the forecast says. over the past 18 months. ownership, Shapiro says. BLB 

also owns sports KFNS -AM- 
FM and talk KRFT/St. Louis. 

Steep Decline In 12 -24 Listening 
Eye- opening news from Edison Media Research, as the follow -up to its largely ignored 

2000 study documents even deeper declines in TSL, persons using radio and attitudes 

about radio among 12- to 24- year -old listeners. 

TSL among 12- to 17- year -olds has dropped 22°/o since 1993, from 65 quarter -hours per 

week to 51 today. More than 11% of boys 12 -17 now report no weekly radio listening at all 

and fewer young people expect radio to be an important part of their future lives, 

Yet 18 -24 listening fell even more precipitously -from 95 quarter -hours per week in 1993 

to 72, a 24% decrease. 

Listening among 12 -24s is falling significantly faster than with 25+ demos. 

Edison's original study "urged broadcasters to take more aggressive steps to fight young - 

end erosion and cultivate new users," Edison president Larry Rosin says. "Now, with iPods, 

podcasting and Internet radio, today's 12 -24 listeners have even more alternatives to terres- 

trial radio. It is vital for broadcasters to study this newly updated data and take action." 

A complete report will be available for download Sept. 29 at edisonresearch.com. -Mike Boyle 

THERE'S MUCH 

ON THE WEE 

Krantz In Newly Formed 
Position At WW1 

Syndication veteran Gary Krantz joins 

Westwood One in the newly created posi- 

tion of chief digital inedia officer. Krantz, 

who most recently 

served as president of 
Air America liadio 
Network, will oversee 

all aspects of WW1's 
digital portfolio, 
based in New York. 

Company CEO 
Peter Kosann says 

Krantz's appointment "highlights the 

immediate shift of Westwood One's digi- 
tal media portfolio from the developmen- 

tal stage to execution." 

Prior to Air America, Krantz worked in 

senior positions at Premiere Radio 

Networks, AMFM Radio Networks and 

MJI Broadcasting. 

Krantz 

Marella On The Rise At 
Universal Motown 
Universal Motown VI' of promotion Gary 

Marella rises to the position of senior VI' of 
promotion and video 

for the label. He 

reports to Sylvia 

Rhone, president of 
Universal Motown 
Records, and is based 

in New York. 

Marella joined 
Universal in 201)1 as 

senior national director of rhythm crossover 

promotion. In 20113 he was appointed VI' of 
promotion for Universal Motown. 

Marella 

CBS TV Gets Jacked 

CBS-TV ha, partnered with corporate sis- 

ter CBS IC.u1iu for a one -week online 

Jack -FM radio show featuring the TV net- 

work's prime -time stars. 

Part of what CBS is calling its "outer - 
net" strategy, the Jack shows are hosted by 

George Eads from "CSI" and Jantes 

Woods of "Shark," among others.Thc stars 

share their favorite songs and give listen- 

ers the inside track on CBS shows. 

In addition, celebrity sound bites are 

being used on (:BS' 12 Jack stations. 

MORE ONLINE: www.RadioandRecords.com 

MORE @ www.RadioandRecords.com 
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SexyBackI 
Justin Timberlake 

lin' Me Back / 
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Illiñ Me Back / 
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"VICTORY," THE FIRST NO.1 

FOR TVE TRIBBETT AND 

G.A., TOPS THE GOSPEL 

CHART FOR A SECOND 
WEEK. 
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Hear My Worship 
Jaime Jamgochian 

Give It Away / 
-George Strait 

Ilkwitten / 
asha Bedingfield 

Sr Away / 
- Nickelback 

What Does It Take 
deter White 

ough Glass / 
ne Sour 

itll Me Baby / 
td Hot Chili Peppers ' - 
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Malting On The World To Change / 
John Mayer 
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Paulina Rubio 

De Rodillas Te Pido / 
Alegres De La Sierra 

Labios Compartidos / 
Mana 

Que Precio Tiene El Cielo / 
Marc Anthony 

Pam Pam / 
Wisin & Yandel 

Modern Times / 
Bob Dylan 
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NEWS / TALK / SPORTS 

Bringing women back to talk radio 

The New Face 
Of Talk? 

Al Peterson 
APeterson@RadioandRecords.com 

6 s the radio industry faces inevitable change in the evolving 
media world, FM music stations will increasingly need to seek 
non-music programming solutions to attract listeners lost to 
iPods and other self -programmed music technologies. At this 
week's R&R Convention 2006 and the NAB Radio Show in 
Dallas, a panel of passionate proponents of talk on FM discussed 

how targeted talk programming is a solid solution to replacing FM's eroding 
music audiences in almost any market. One participant, Edie Hilliard, is presi- 
dent/C00 of GreenStone Media, a company with high -profile financial back- 

¡ ers that recently launched a network of new talk shows aimed at attracting more 
women to talk radio. Defining the network's product on its Web site (green - 

i stonemedia.com) as "talk radio with good news, smart and funny personalities, 
and important topics to help you balance your work, your family and your life," 
GreenStone hopes to convince broadcasters that being the first talk station for 
women in a market has far more ratings and revenue potential than being the 
third AC on the dial or the also -ran country station in town. 

This is a 
format that 
will not only 
attract 
listeners, 
it will also 
attract more 
local and 
national 
advertisers 
who are not 
spending 
what they 
should be at 
radio today.' 

-Edie Hilliard 

A New Challenge 
I lilliard's résumé include station management in 

music and talk radio, and a long tenure as the chief 
executive of Seattle -based Broadcast Programming 
Inc. When Jones Radio Networks bought 1311 in 

1999, Hilliard remained in her role for three years 

before deciding she was ready for a hiatus after 
more than three decades in the industry. 

"I was remodeling houses, riding my motor- 
cycle and going on some wonderful vacations," 
she says. "Honestly, I didn't really think I would 
ever get back into radio." 

But a phone call from former FCC commis- 
sioner Susan Ness interrupted Hilliard's semi- 
retirement. "Susan told nie about a meeting she'd 
had with Gloria Steinern where they talked about 
how most talk radio today was not very appealing 
to women. Most women don't like that polarizing, 
l'm- right -you're -wrong -and -if -you- don't- agree- 
with -nie- you're -stupid approach to talk. And 
most music radio has evolved to having little or no 
information, yet women crave information:' 

Hilliard says one need look no further than the 
female audience ratings for network TV morning 
shows and such syndicated TV programs as "The 
Oprah Winfrey Show," "The Ellen I)eGeneres 
Show" and "The View" to see talk radio's poten- 
tial for women. "Shows that offer stories of peo- 
ple's lives, self -help, how -to and all sorts of other 
information really appeal to women," she says. 

"And just look at what the two satellite radio 
companies have invested- nearly $11111 million 
between them -in the belief that there is some- 
thing that women want on radio that they're not 
getting from commercial, terrestrial radio" 

One thing led to another, and before long 
Hilliard had signed on to return to the network 
radio business to head a new venture aimed at 
developing and syndicating talk programs that 
appeal to women. "I presented the plan to a group 
of about 18 women including Susan, Gloria and 

Jane Fonda among them," Hilliard ,.ivs. "1 told 
Continued on page 10 
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¡done, 
a talk radio listener and single 
mom from Detroit, had to spen 
more on gas this week than 
she could for groceries... 

a talk radio listener and 
med student from San Diego 

is considering bankruptcy 
before graduation... 

The Last Ming on Their Min 
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See the response 
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10 

Continued from page 6 

them that there seemed to be an opportunity out there, 
but it could not be angry 'feminist' radio. It also couldn't 
be 'Air America-female; and it could not just be NPR lite. 

It really had to be, first and foremost, entertaining, with 
personalities who could really connect -people who can 

tell stories and who have that magic gift that all great radio 
personalities have of being able to connect through that 
microphone, one on one, to the person on the other end 
of the radio." 

Building A Brand -New Lineup 
I lilhanll experience led her R) tell the interested parties 
that launching just one talk show would not do the trick. 
"I told them that a single program was not the way to go, 

because stations were not going to stick one, single talk 

show in the middle of a music station," she says. "We 
would need to make enough programming available to 
allow a station to make a complete switch, at least in all 

the main dayparts. If you're going to be a talk station, then 

you need to be a talk station." 
When the talent search began, Hilliard says she knr\\ 

that she would need to look beyond just the radio indus- 

try for future hosts. "There are just so few women in pri 

mary roles in radio, especially in talk radio ;' she says. "I 

would've loved to have just sought out a fabulous major - 

market morning talent with a tremendous track record to 
sign. But in almost every city women on radio are the 
sidekicks. In almost every situation where a woman is 

paired with a plan on the radio, it's the guy who plays the 
dominant role on the show. So that's why we began look- 
ing beyond just the ranks of those already in radio." 

The cadre of women Hilliard was dealing with had 

more than a few connections to talented female writers 
and performers in different areas of the entertainment and 

media industries, including comedy, film, Broadway and 

TV. Following an exhaustive search, numerous auditions 
and months of off-air rehearsals, GreenStone has put four 
shows under contract that will allow the network to offer 
stations up to 12 hours of exclusive programming per day. 

The "Radio Ritas " -Maureen Langan, Cory Kahaney 

and Nelsie Spencer -are GreenStone's morning team, 
comprising three stand -up 
comics, each with their 
own take on life. Middays 

are hosted by Lisa Birn- 
bach, a working mom of 
three who focuses on hot 
issues of the day, interviews 
with the famous and not - 
so- famous and her own 
social commentary. 

Afternoons are the 
domain of real -life best 

friends Mo Gaffney and 

Shana Wride, who share 

their daily experiences 
with listeners laced with a 

healthy dose of humor. 
They are followed by 

GreenStone's most recent 
signing, Rolanda Watts, 

who many know from her 

years of hosting her eponymous nationally syndicated day- 

time TV talk show and from TV and radio work in New 
York and Los Angeles. 

It's Entertainment, Not A Cause 
Given the well -known political leanings of sonic of the 
women behind GreenStone Media, one might suspect that 

the enterprise is more of a cause than a source of enter- 
tainment, a notion Hilliard quickly denies. 

"A lot of people expected that what we were going to 

put out there would be some sort of highly political, anti - 

male programming," she says. "It simply is not that at all. 

This is not a political network, and these are not political 

shows.This is a lineup featuring a talented group of smart 

and funny women who lead typical lives. Some are mar- 

ried, some are single, some have kids and sonic don't.They 
span the full spectrum of the audience we're targeting, and 

they talk about the things they care about and what we 

know most women care about." 
That said, Hilliard also points out that hosts won't be 

shy about expressing their points of view when warranted. 
"Subjects may come up that are political in nature, and 

our hosts may very well express a point of view," she says. 

"But they'll also encourage other points of view, and 

they'll respect other opinions.You're not going to tune in 

Continued on page 12 

îalkhuit Wòm : rrrant ...and inventory that sells ata jrcrraitr. 
Only GreenStone Media gives you talk that best appeals to Women 25 -54, 
and the expertise and tools to jump start audience and revenue, instantly. 

We'll get you started. 
(877) 854 -6200 
www.greenstonemedia.net 
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Continued from page 10 

and hear an hour of George Bush bashing or a lot of neg- 
ative ranting. Women hate that. 

"What we're trying to do is develop and disseminate 
programming that women -and we also think a leit of 
men -will find interesting, informative, compelling and 
ftut.As Gloria said in her recent speech at Conclave 2006, 
'Women want less heat, more light' when it comes to talk 

radio. Women don't need people on the air who want to 
tell them how to think. Just give them enough informa- 
tion and they'll figure it out for themselves." 

GreenStone is not the first to take a shot at developing 
modern talk radio shows for women, but Hilliard thinks 
this effort can succeed where others have failed. "A key 
to success is staying power, because this is not a fast 

process,' she says. "Another part of it is educatidn and rea- 
soning with station operators. Advertisers want women 
and they are willing to pay a premium to reach them, but 
there are fewer and fewer opportunities to do that in 

meaningful ways on radio. Broadcasters are leaving 

Rolanda Watts 

money on the table, and we can show them how to avoid 
doing that with talent who can attract women with com- 
pelling and relatable foreground programming:' 

Being the network veteran that she is, Hilliard has no 
delusions about the challenges any new syndicated pro- 
gramming faces, let alone a whole network full of new 
shows. But she says being on the leading edge of the next 
big thing in radio has never been an easy task. 

"Look at sports radio as a good example," she says. 

"Everybody thought that Emmis was crazy when they 
took WFAN /New York to a 24/7 sports format. How 
long did sports radio take to become the success it has 

become today? But by sticking it out, look at how suc- 
cessful it has become and how many stations it has saved." 

Hilliard believes that if broadcasters realistically exam- 
ine the format's potential, they'll see that talk that targets 
women has a bright future. "My gosh, the market for it 
makes up more than 50% of the population," she says. 

"Talk about finding a niche in the market -this has to be 

the biggest niche of all time. I really think that if we can 

offer women talk shows that hro idc them with substance 

'Just look at what the two 
satellite radio companies 
have invested- nearly $100 
million between them -in the 
belief that there is something 
that women want on radio 
that they're not getting from 
commercial, terrestrial radio.' 

-Edle Hilliard 

and humor -and I strongly believe that we can du that 

with this lineup of personalities -I think we will pull a 

lot of women who've abandoned radio back to it." 

Hilliard also says that, while building a success story may 

take some time, in the end the payoff will be big for sta- 

tions that are early believers. "If you do this right, this is 

a money format -the power ratios are huge.Women con- 
trol 80% of the retail dollars, and advertisers know that. 

This is a format that will not only attract listeners, it will 

also attract more local and national advertisers who are not 
spending what they should be at radio today" Rad? 

Talking About Talk For Women 
The most heavily attended panels at 

the annual R &R Talk Radio Seminar 

during the past couple of years were 

those that focused on talk radio for 

women. Here's what several indus- 

try players said during those ses- 

sions about the potential for success 

in targeting women with talk: 

"As an industry that prides itself on 

innovative and creative programming 

we need to ask ourselves, Why not 

talk radio for women? Why are we 

cheating our stations out of attracting 

the single most powerful and influen- 

tial consumer group in the country ?" 

-Corny Koehl, Harpo Radio 

"What women want on the radio is a 

best friend. A cool best friend who is 

smart, funny, compassionate and 

hip- someone who is sometimes a 

little braver than they are and who 

will say the things they can't." -Sheri 
Lynch, "The Bob & Sheri Show" 

"I think that the most potentially 

rewarding and extraordinarily positive 

future path for talk radio is program- 

ming that targets women." -John 
McConnell, ABC Radio Networks 

"It just seems like common sense to 

me that if Rush Limbaugh can be 

the most -listened -to talk show with 

men in middays, then there has to 

be room for a talk show targeting 

women, too." -Rick Jackson, 

WLNK /Charlotte 

"Women like to talk things through 

and test ideas out on each other 

when they need to make decisions 

and judgments in life. If you can 

effectively do that, then you can 

succeed at reaching women." 

-Liz Dolan, "The Satellite Sisters" 

"If programmers can do it right and 

offer women talk radio that moves 

away from its heavy emphasis on 

politics and its typically argumenta- 

tive style, they will come." -Maura 
Clancy, Knowledge Networks 

It's a $135 billion 
busrness.* 

Do YOU have anything to sell them? 

THERE'S MUCH MORE @ www.RadioandRecords.com 

In the typical USA household, there are a half -dozen radios, and 

an average of 25 other electronic products.* 

Are YOU connecting- the -dots? We are! 

Every day, in almost every way, the digital revolution is changing your listeners' 

lives. "Into Tomorrow with Dave Graveline" is the only national radio show 

exploring the exploding Consumer Electronics industry. We tell them what's next. 

And we help you sell advertisers you otherwise won't have on- the -air. Connect 

with us before your competition does. 

= into 
tomorrow 

with Dave Graveline 

239-354-9810 
www.graveline.com/demo 

Available for air any 1, 2, or 3 hours. 
Saturday or Sunday 

Source: Consumer 
Electronics Association 
Forecast for 2006 
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Weekdays 
4p -6p ET 

w /refeeds @ 6p & 8p 

An entertaining blend of water cooler talk and 
hot topics of the day distilled by a Pulitzer 
Prize -winner and an Emmy Award -winner. 

Ellis Henican and Lynne White bring two 
fresh, hip and diverse points -of -view on hot 
button issues and front page talk with an 
engaging, youthful "boy- girl" dynamic! 

212.642.4533 
worradionet.com 
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Best Strategies 

Most Experience 

Highest Quality 

NOBODY DOES IT BETTER. 

DIRECT MARKETING SOLUTIONS 

Tim Bronsil 513.231.0344 

Elizabeth Hamilton 703.757.9866 

Mark Heiden 970.472.0 1 3 I 

RickTorcasso 972.661.1361 

www.ptpmarketing.com 

MANAGEMENT / MARKETING / SALES 

Your next star may be just a click away 

Radio's Next 
Generation 
Daniel Anstandig 
Dan@Daer.coni 

eason No. 548 that many GMs and PDs have heartburn and headaches: locat- 
ing, identifying and ultimately hiring new talent. While it's no secret that tal- 
ent acquisition in radio has become more difficult, this topic has risen to the 
forefront of many managers' radar lately. They weep for the passing of yester- 
year's talent pool -a group of voraciously hungry young broadcasters who 
would beat down the door of the PD's office for the sheer opportunity just to 

walk into the control room, let alone turn on the microphone. 

But before you reach for the Timis and tissues again while 
mourning the death of enthusiasm for radio among young 
people, here are sonic thoughts to ponder. 

Creative People Still Exist 
Enthusiastic creative people still abundantly exist, but there 
are fewer opportunities for then[ to grow in our industry. 

.Like many of us, the radio bug bit me at a young age. 
By age 9, radio was the only medicine that could cure my 
fever. I still have that saine passion and gotta - 
have -it -sized love for radio, and inevitably, I run 
into like- minded young people all over the 
world who have the same fascination with 
media and entertainment. 

Spend a few minutes on popular "crowd - 
sourcing" sites MySpace orYouTube, and you'll 
see the handiwork of thousands of imaginative, 
personal, authentic entertainers. Don't get me 
wrong- there's a lot of wheat to separate from the chaff. 
But there's a lot more auditioning "wheat" than inedia has 

ever seen before. 
More paths of expression are available to creative talent. 

People interested in joining the exciting field of commu- 
nication and audio entertainment need only a computer. 
You are only 10 clicks away fmm your own free, globally 
distributed podcast. If you're creative and you have some- 
thing to say, you'll attract the audience. 

Needless to say, landing an airshift somewhere is 

more difficult than using your home computer to 
express your creativity. 

Creativity never went away. It has just been finding a dif- 
ferent avenue of expression since the radio industry's ears 
are blocked. Could it he that the roar of hard -line budgets, 
turbulent time lines and political minutiae have overpow- 
ered the distant sound of approaching talent? 

The world is busier than it used to be. Undoubtedly, it 

is more difficult for managers to find the time necessary to 
identify and mentor new talent. Asa consultant, I have 

found that an important part of my role at a client's station 
is keeping an ear to the ground for new talent, as well as 

assisting in the acquisition of.these innovative people. 

There's A New Farm Team 
We are entering a new content renaissance. in addition to 
traditional sources, such as broadcast schools and universi- 
ties, the next generation of radio talent may emerge fmm 
sources like podcasts and Internet radio. 

Such schools as Specs Howard, Brown 
College and McNally -Smith College are 

increasingly important to our industry. Radio 
strategist Jason Muth recently left .his post at 

Broadcast Architecture to invest his time and 
energy in cultivating new talent at the 
Connecticut School of Broadcasting. He says 

that "unfettered creativity can be as unproduc- 
Anstandig Live as fundamentally sound boredom," which is 

why CSB places emphasis on learning the skills of produc- 
tion and equipment operation just as much as formatics and 
presentation. 

For a growing number of people, radio is not their exclu- 
sive source of music. That means that the talent and con- 
tent between the songs is more important than ever. 

Your everyday product is the most influential tool in your 
arsenal for recruiting new talent. Exceptional talent will 

attract more exceptional talent. 
Most people in radio today were inspired to get into the 

business by listening to an extraordinary entertainer. W hat are 
you doing to inspire people with your radio station today? 

As Dale Carnegie once said, "History has repeatedly been 
changed by people who had the desire and the ability to 
transfer their convictions and emotions to their listeners" 
For better or worse, the people you have on the air today 
may be the biggest magniets to your station's next flock of 
air talent. IPbdi' 

Daniel Ansrandig is VP o¡urlulr formals .lür Rdrl n1 .11ediu. 
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PROMOTE YOUR STATION 

COMPRNY OR SPECIRL EVENT! 

ESTABLISH YOUR PRESENCE 

WITH ROLL- R- SIGNT' BANNERS i 

Cost effective and reusable 

Durable for indoor and outdoor use 

Ideal at concerts and remotes 

Great for co- sponsored events 

It's easy to use... just roll off the desired 
length and cut! 

Come See Us at NAB Booth #315 

to Register for a Free Set of Plates! 

Visit our website today for more 
information or call to place an order! 

TOLL 1.800.231.6014 
www.reefindustries.com 
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BY THE NUMBERS Edited By Susan Visakowitz and Jeffrey Yorke 

MARKET SNAPSHOT: 
I Local: Use It 
Or Lose It 

DALLAS - 
FORT WORTH 

NorthPark Center, a 41- year -old Dallas icon and one of 

its premier shopping venues, recently completed a ' 

$225 million expansion, making it the largest mall in 

Texas and one of the five largest in the nation. 

POPULATION. 4,730,200 

RADIO MARKET RANK: 5 

DEMOGRAPHICS:* 
16 TOTAL 

75- MARKET 

POPULATION% 

DALLAS 

ARBITRON 

METRO% INDEX 

AGE 18 -24 13% 13% 105 

AGE 25-34 18% 21% 115 

AGE 35-44 20% 22% 109 

AGE 50 OR OLDER 40% 34% 86 

50% 

AFRICAN -AMERICAN 12% 107 

HISPANIC ORIGIN 14% 21% 146 

HHLD PLANS TO BUY SAT 

RADIO SUB (NEXT 12 MOS.) 
2% 2% 105 

NO. OF RADIO STATIONS: 42 

RADIO OWNERSHIP 
OWNER NO. OF STATIONS 

CBS 1 AM, 5 FM (6) 

CLEAR CHANNEL 5 FM 

ABC 1AM,3FM 

RATINGS SHARE ** 

15.7% 

15.5% 

10.5% 

FORMATS: 6 NWT, 4 country, 3 regional Mexican, 

2 Spanish adult hits, 2 sports, 2 urban AC, 1 CHR, 

1 urban, l rhythmic, 1 AC, 1 hot AC, 1 adult hits, 

1 modern rock, 14 other 

RATINGS LEADERS: ** 
STATION FORMAT AQH SHARE 12 -PLUS 

KHKS -FM CHR 5.4 

KKDA -FM 

KESS -FM 

URBAN 5.4 

REGIONAL MEXICAN 4.1 

KLNO -FM SPANISH ADULT HITS 3.9 

KBFB -FM RHYTHMIC 3.8 

INTERESTING FACT:* 
Dallas metro households are 25% more likely than all 

other households nationally to plan to buy an MP3 

player in the next 12 months. 

"Source: Scarborough Research 2006 
...Source: Arbitro,, Spring 2006 Report 

CHART COMMENTARY BY 
JOE FLEISCHER WEEK ENDING SEPTEMBER 10, 2006 

The Web and satellite may soon be all about localizing to better reach bur- 
geoning niche markets, but radio is already local due to its very nature.Too 

bad we spent the last 15 years in radio building top -down, national, homog- 
enized programming just as the Internet made bottom -up, user -generated, 
global communities a click away. The world simply went in the opposite 
direction of radio's '90s strategy; it is time to unwind those positions or have 

them unwound for us by the marketplace. Lots of radio folks complain about 

the uneven playing field the Internet created when it comes to competing 
for customers: music on- demand, endless consumer choice, not to mention 

that Google transformed advertising nearly overnight with automated con- 
textual, localized advertising. Listen to the community, reflect its tastes and 

compete on terms that work for radio. Now, here is what the CHR /top 
40 folk are downloading in Dallas this week. 

NO. ARTIST TITLE DOWNLOADERS 
(COME) 

Broadcast osta 

1 JIBBS CHAIN HANG LOW 88618 

2 YOUNG DRO SHOULDER LEAN 77923 

10 

30 

3 UL JON SNAP YA FINGERS 76089 27 

4 JUSTIN TIMBERLAKE SEXYBACK 75T73 2 

5 PUSSYCAT DOLLS BUTTONS 73950 3 

6 RASCAL FLATTS WHAT HURTS THE MOST 73034 57 

7 NELLY FURTADO PROMISCUOUS 69672 13 

8 PANIC! AT THE DISCO I WRITE SINS NOT TRAGEDIES 68144 12 

9 CASSIE ME & U 64172 21 

10 CADILLAC DON PEANUT BUTTER & JELLY 62949 39 

11 FIELD MOB SO WHAT 55004 54 

12 BLUE OCTOBER HATE ME 53476 7 

13 KEUS BOSSY 52254 19 

14 HINDER UPS OF AN ANGEL 49809 9 

15 NICKELBACK FAR AWAY 48587 5 

16 DANITY KANE SHOW STOPPER 48281 17 

17 GNARLS BARKLEY CRAZY 47365 22 

18 E-40 U AND DAT 46448 6 

19 SHAWNNA GETTIN' SOME HEAD 46142 58 

20 WINE -O POP MY TRUNK 45837 55 

Transactions at a Glance 
KDCD -FM and KMDX -FM /San Angelo, Texas $1.5 million 

WZAZ -AM /Jacksonville, Fla. $1 million 

WABA- AM /Aguadilla, Puerto Rico $820,000 

WXKY -FM /Stanford, Ky. $800,000 

KXTY -FM /Morro Bay (San Luis Obispo), Calif. Undisclosed 

KWWV -FM /Santa Margarita (San Luis Obispo), Calif. Undisclosed 

Deal of the Week 
WCRI -FM /Block Island and WCNX -AM /Hope Valley 
(Providence -Warwick- Pawtucket) 
PRICE: $1.6 million TERMS: Asset sale for note 

BUYER: Judson Group, headed by president Christopher Jones. Phone: 781- 

893 7080. It owns no other stations. This represents its entry into this market. 

SELLER: Charles River Broadcasting, headed by president Christopher Jones. 

Phone: 781- 893 -7080 

FORMAT: Classical; News 

BROKER: Tom McKinley of Media Services Group 

2006 Deals to Date 
Dollars to Date: $5,673,896,173 
Dollars This Quarter: $2,241,253,241 
Stations Traded This Year: 767 
Stations Traded This Quarter: 219 

(Last Year: $2,826,867,805) 

(Last Year: $452,926,869) 

(Last Year: 884) 

(Last Year: 167) 
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Spread your 
wings! 

Welcome to the world's first demand -based goal- driven music scheduling system: GSelector. 
Now there's a brand new software program designed for the diverse ways radio is delivered. Create new 

HD stations faster, have more control over your many satellite channels or just make better Internet or terrestrial radio. 
GSelector will change the way you work. It's time to spread your wings and fly into the future with GSelector. 
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Multi- Station Design 
With one library and many stations, GSelector helps you create 

multicast channels by cloning your terrestrial stations in seconds. 

Then, the patented demand -based software provides tools to 

reshape your new channels in minutes. GSelector is HD ready. 

Wary Y7s 4 Scheduled D Edea Anelym vet Resets E SetW 

Cwt S.tbe Multi Ration Copy Sehedle 

wedle tl.tl.d/e 

3/1/2006 12 AM 

Tee 
3/31/20116 11M 

Erta Daee 

Idedle IMd.J. çdrkt, J 

Rase OocA 
Repasts 

Ad= Taken 

Tee Slam SIaN 

3/1/200611./459 PM PATRI Replaced 'lei Stop' .wh Meet In A Cage 

3/2Q0061ß53 %AM PATRI Rspeced Wedebsf tee 'The Deed Lee 
Y3/21ó6123332 AM PATRI Replaced Heal In A Cage Wh Mee Me 

3/3/2006 30233AM PATRI Replaced Dance. Dancé Wh Item In A Cage 

3/3/2006 5.2320AM PATRI Replaced DOA' en, Sa,., +e 

Song Conflict Resolution 

PI. Name Adjustment Demand 

Green Day 0 : 
Black Eyed Peas 0 : 
Dave Matthews. 0 : 
U2 0 : 
ÇDkldal' D : 
Weezer 0 : 
AudroSlave 0 : 

Incubus O : 
Seal 0 : 

weeAAteelleerne, 

Optimize Artist Goals 

Smart technology 
GSelector's easy -to -use demand sliders help you make 

improvements faster. GSelector automatically adjusts your 

library so that you achieve desired rotations without a lot 

of busy work. You get immediate indications on the effect 

of your changes. GSelector lets you upload research scores 

right into your station to improve your sound in minutes. 

he hr i= I, 1=-F1 le r i 
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I I 

1 t 

1 
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1 1 

Song History Map 

Better schedules 
With GSelector you have virtually no unscheduled positions! GSelector is 

constantly flexing and always selecting the best possible song for each 

position. The new color -coded quarter -hour history shows 

that your songs were rotated more precisely. GSelector 

makes a better playlist every time. 

More control of your music 
GSelector's exclusive, cross- station protection guarantees the same sòngs will never 

again play simultaneously on any of your stations. GSelector finds, repairs and tells 

you what it did to resolve conflicts on each station. Its Audio Analyzer identifies song 

tempo, runtime, intro posts, BPM, mood and energy, automatically. 

SmRetlsv Cap Weep Rwdl9eeer Remelt Gee R.eRTALWn 
eeneR.2a 

en 'OP .e ep 

Import Research Scores 

Work anywhere, anytime 
GSelector is web ready, too. Using your 

Internet -enabled laptop you can adjust 
programming from anywhere, improving 

your stations and getting your changes on 

the air even faster. Isn't it time for you to 

spread your wings and fly through your 
workday? See the GSelector demo and learn 

lots more right now at www.gselector.com. 

NAB booth #722 
R &R booth #4 

www.gselector.com 
In the U.S. call 866.432.7727 
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BIG SHOTS 

Compiled by Susan Visakowitz 
SVisakowitz@RadioandRecords.corn 

18 

Chingy's Civic Duty 
1. Clear Channel urban WKKV (V100.7) /Milwaukee welcomed 
rapper Chingy, left, to town for an "Increase the Peace" campaign 
stop. The setting was the Mary Ryan Boys and Girls Club, where 
Chingy hung with great kids like Jacob Lattimore, right, after 
treating them to a talk about the positive "Increase the Peace" 
message. Since April, WKKV has sponsored "Peace" stops at various 
youth -serving organizations. While in town, Chingy also took part 
in a meet- and -greet with V100.7 listeners. 

Hey, big shot! E -mail high -resolution 
photos from your promotions, 
appearances, promo tours and other 
radio and record industry events to 
SVisakowitz @Radioa ndRecords.com. 

THERE'S MUCH MORE @ www.RadioandRecords.corn 

2. Bring The Rain It was a majestic "wow" 
moment for Brooks & Dunn as nearly 40,000 
concertgoers kicked up mud during torrential 
rain at the Country Rocks the Hill Festival Aug. 
19 in Moncton, New Brunswick. As lightning 
flashed, the band encored with its award - 
winning song "Believe." Photo: Jeff Kersey 
3. Shine On Jones Radio Network senior 
director of programming Jon Holiday, left, and 
hot AC MD Chad Blake, right, pose backstage 
with Jewel at the Red Rocks Amphitheatre in 
Morrison, Colo. 4. Unwrapped Marc 
Summers, host of the Food Network show 
"Unwrapped," visited Greater Media AC WGMC 
(Magic 105.1)/Detroit's 'Jim Harper & the 
Magic Morning Show." From left are Jim 
Harper, Cyndy Canty, Summers, Linda Lanci 
and Mike Bradley. 5. Not So Lonely Clear 
Channel hot AC KYSR (Star 98.71/Los Angeles 
hosted an intimate Star Lounge Performance 
by Los Lonely Boys in the Guitar Center Studio. 
Pictured in the back row are Los Lonely Boys. 
In the front row, from left, are KYSR 
promotions director Alf Forero, MD /APD 
Deanne Saffren and host/air personality Tom 
Mitchell. 6. Touchdown! Premiere Radio 
Networks' nationally syndicated "The Bob & 
Tom Show" welcomed Indianapolis Colts 
quarterback Peyton Manning and his father, 
former NFL quarterback Archie Manning, to 
the studio for an on -air auction to benefit 
Peyton's PeyBack Foundation. From left are 
Bob Kevoian, Archie, Peyton and Tom Griswold. 
7. Not Just Anyone Blue Note will release 
Tony Award nominee Elisabeth Withers' debut 
album, "It Can Happen to Anyone," Oct. 3. 
Pictured, from left, are DAS Communications 
artist manager Anthony Demby, Withers, Blue 
Note Records and Blue Note Label Group 
president/CEO Bruce Lundvall and Blue Note 
Records senior director of A &R Eli Wolf. 
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Radio Hall of Fame 

Douglas Edwards 
CBS Newsman 

nductees 

ChristopherGlenn 
CBS Newsman 

John Hare 
President, ABC Radio 

Scott Shannon 
Morning Personality, 

WPLJ /New York 

William B. Williams 
Disc Jockey 

WNEW /New York 

You are cordially invited to the 

2006 
Radio Hall of Fame 

Induction Ceremony 

Saturday, November 4, 2006 
The Renaissance Chicago Hotel 

Hosted by 
Rick Dees 

To order tickets, 
visit us online at 

radiohof.org 
Tickets $500 

Tables starting at $5,000 

For Ad Book Sales, 
Contact Gina Doyle at: 

312.396.0103 
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STREET TALK 

Label Love 
RCA Music Group 

senior director of rock 

promotion /West Coast 

Dennis Blair has exited 

the label after five 

years. A replacement 

has not yet been 

named by executive VP 

Richard Palmese. 

: 
lQ \ _._ r,:,ti 

Kaplan Lands At Del Boca 
Vista, Phase II 
After tour years as OM of Clear Channel A(: WLTM (94.9 Lite FM) /Atlanta, 
Louis Kaplan is headed to sunny Florida as the new OM of Clear Channel's tour - 
station cluster in Fort Myers: rhythmic WBTT, oldies WOLZ, smooth jazz WZJZ 
and country WCKT, effective Oct. ).The position has been open since Michael 
Cruze left a few months ago. "I looked at a map of the area, and golf courses sur- 
round the station like the numbers on a clock," says Kaplan, who really, really hates to 
play golf. A lot. "Fm really going to miss Atlanta, but I'm looking forward to branch- 
ing Out a bit, spreading my managerial xvings, so to speak, and working with some 
new tornaats :. he tells ST. "And have I mentioned that they have a lot of golf courses 
down there'" Kaplan's previous programming stops include Five years at KLLC /San 
Francisco, WGTZ /Dayton and the late WYHY (Y107) /Nashville. "I'm espe- 
cially excited about this move because it puts me much closer to my parents, who arc 

older, Jewish and, of course, live in Florida, because that's the law," he says. 

The Programming Department 
Philadelphia rejoices to the sound of the first live jock 

(besides Whoopi, of course) on Clear Channel's new 

rhythmic AC WISX (Philly's 106.1). Please welcome 

Logan, who will be MD /afternoon host. He's no 

stranger to the city, having done afternoons on 

CHR/top 40 sister WIOQ (Q102) for five years, and 

he's also known and loved for his years at WHTZ 

(Z100)/New York under the nom d'air Freddy Vedder. 

After years at WHFS/Washington and then staying 

on in its Baltimore incarnation, 11m Virgin heads west 

to become APD/MD at KEW (the Edge 103.9)/ 

Phoenix under new Edge PD Bruce St. James. Virgin 

will be in the house like plumbing on Oct.15. 

Darci Dawn returns to KLLY /Bakersfield as MD/ 

afternoon driver. She replaces Forrest "Partyboy" 
Bueller, who just started at KNGY/San Francisco as 

APD /MD /night host. Most recently a member of "The 

Morning Rave" at KDND/Sacramento, Dawn previ- 

ously did mornings at KLLY. 

Ric Mitchell rides again as the newly anointed 

PD /morning dude at WYJB (B95.5) /Albany, N.Y. 

Mitchell replaces "The Chuck & Kelly Show," which 

recently crossed the street to do mornings at 

Regent hot AC WABT (104.5 the Buzz) -the 
Chuck portion of that show, Chuck Garabedian, 

also doubled as B95.5's PD. 

WHTG (G Rock Radio) /Monmouth -Ocean 

PD /midday jock Mike Gavin exits after five years. 

It was all about budget things. Reach Gavin at 

mcbain68 @hotmail.com. 

Gary Nolan has resigned his position with 

Harker Research after four 

months and is looking for 

his next programming 

opportunity. Nolan is a 20- 

year programming vet with 

some serious call letters on 

his résumé, including 

KRWM /Seattle, 12 years at 

WLTE /Minneapolis and some peashooter called 

WLTW /New York, where he was the station's sec- 

ond -ever PD. Nolan can be reached at 919 -610- 

0481 or garyn72000 @yahoo.com. 

Nolan 

Morning show producer /personality Kristi Reif 

has officially been dubbed MD of WMBX (X102.3)/ 

West Palm Beach. She had been doing the gig on 

an interim basis since DJ XCel left for a sweet posi- 

tion with Sony Urban. But wait! There's more! ' 

X102.3 welcomes new afternoon talent U.B. 

Rodriguez, last seen doing overnights at 

KKDA/Dallas. He replaces temporary dude Big 

Severe, who returns to part -time status. 

Sands 

It's big -ass promotion day 

for Scott Sands, longtime 

PD of Entercom hot AC 

WZPL/Indianapolis, as 

VP /GM Phil "Hoov" Hoover 

slaps bonus operations direc- 

tor stripes on Sands valid for 

the whole cluster, which also 

includes adult hits WNTR 

(the Track) and news /talk WXNT -AM. Sands will 

keep his day job at WZPL and also work hand in 

hand -OK, not literally -with fellow PDs Andrew 

Lee and Tom Watson. 

WRQC (the Hog) /Fort Myers hires Andy Austin 

(ex -WTHT /Portland, Maine, and WFNX /Boston) 
for middays /imaging. Also climbing into the 

Hogpen is new MD /night jock Rosy, who most 

recently did afternoons at crosstown WJBX. 

I 

The best way to predict the future...is to create it! 

PROGRAMMING RESEARCH 

MEDIA RESEARCH 

& STRATEGY 

STRATEGIC PLANNING RESEARCH CONSULTING 

Pi R G O N 
Creating Listener- Driven Innovation Since 1981 

303.922.5600 
www.paragonmediastrategies.com 
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THE SMOOTH 
JAZZ CRUISE 
HUS I LU BY 

WAYMAN 
TISDALE 

January 20 -27, 2007 

877.330.JAZZ(5299) 
thesmoothjazzcruise.com 

CRUISE 
Hosted by Marcus Miller 

cri t 
THE LATIN MUSIC CRUISE 

Ilnstpd by flrluro Sandoval 

January 27- February 3, 2008 
866.8ARTURO 

thelatinmusiccruise.com 

July 5 -17, 2007 

866.NORSJAZ (866.667.7529) 
northseajazzcruise.nl 

THE JAll CRUISE 

November 11 -18, 2007 
800.762.6737 

thejazzcruise.com 

November 4 -11, 2007 
877.DAVEKOZ (877.328.3569) 

davekozcruise.com 

Jazz Cruises, LLC produces the only full ship star -studded Jazz charters in the world. "Straight Ahead" Jazz fans will dig 

the extroverted sounds aboard The Jazz Cruise. "Smooth" Jazz fans can chill to the tempo and lineup aboard the Dave 

Koz & Friends at Sea Cruise or The Smooth Jazz Cruise Hosted by Wayman Tisdale. Enjoy the world -class 

sounds of the North Sea Jazz Festival while staying aboard the North Sea Jazz Cruise or feel the rhythms and beats of 

The Latin Music Cruise. Choose the Jazz Cruise with the beat that's your scene. 

CRUISES,LLC 
jazzcruisesllc.com 

2006 Jazz Cruises, LIC. All Rights Reserved. By using our sites, you acknowledge that you have read and agree to our Terms Of Use. 
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Custom AC solutions 

AC formats on satellite, CD, 

and hard drive 

Chartbreakers Weekly Hits CDs 

AC Prep 
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STREETTALK 1 Q By Kevin Carter and Keith Berman 

'I can't 
wait for 
Toby to 

Mget 
here. 

ostly 
because I 

need a 
lunch 
buddy.' 

-Jeff Kapugi 

Knapp Time For Kapugi 
Toby Knapp, PD of Çlear Channel CHR /top 
WNOK /Columbia, S.C., just got the big call 

packing for his next huge gig: 
APD /afternoon duties at big sister 
WIHT (Hot 99.5) /Washington. 
That shift was previously occupied for 
nine years by market fixture Albie 
Dee -except for the past month when 
Mick Lee of WKKF /Albany, N.Y., 
was doing it. "We're putting the band 
hack together!" Knapp and Hot PD 
Jeff Kapugi yelled almost simultane- 
ously, scaring us. Indeed, the dynamic 

Jock -O -Rama 

40 
and is already 

duo spent a bunch of years, many of them productive, at 

WFLZ /Tampa, where Knapp was APD /afternoon host 
under Kapugi. Well, not literally ... 
Knapp's previous stops include 
Pennsylvania stations 
WIOQ /Philadelphia, 
WLAN /Lancaster, WBHT /Wilkes- 
Barre and a ton of currently voice - 
tracked gigs. "Is it Oct. 2 yet? I can't wait 
for Toby to get here;' Kapugi tells ST. 

"Mostly because I need a lunch buddy. 
This place is full of skinny people who 
don't eat" 

B 4 u[ 

ANOREXA 

President and VP 

of the Lunch Bunch 

WZGC (Dave FM) /Atlanta downplays the 
amount of morning and afternoon personality in 

favor of a more music- driven presentation, 
which means adios to Steve Barnes of the 
Barnes & Fifer morning show and afternoon tal- 
ent Eric "Shark" Olson. Holly Fifer remains 
onboard as morning news person, and Scully will 

fill in on afternoons. Señor Shark can be reached 
at 404- 522 -6981 or sharksonair@yahoo.com. 

KZZP /Phoenix night jock Special K moves 
to middays, replacing Corina, who exits. 

WVAZ (V103) /Chicago welcomes BJ 
Murphy to host the overnight show. Möst 
recently, Murphy did mornings for two years on 
KRNB /Dallas. 

Jeff Moore, who used to do mornings on 
WKZA (106.9 Kiss -FM) /Jamestown, N.Y., 
has landed in Tampa as the new morning co -host 
on WMTX (Mix 100.7). Moore will join exist- 
ing co- hostess Nancy Alexander to form the 

cleverly titled (wait for it) "Nancy & Jeff in the 
Morning.' The gig has been open since Iasi 

month when Mike Reeves crossed the street to 
do afternoons at WRBQ (Q105). 

WAVF (96 Wave) /Charleston, S.C., part - 
tinter Mosley is elevated to night host /webmas- 
ter. Wendy Rollins, who most recently did part - 
time at WBZY (105.3 the Buzz) /Atlanta, 
arrives at 96 Wave to do afternoons. They both 
replace Carly Maddoxx and Critic, who were 
recently combined like a Reese's Peanut Butter 
Cup into a delicious morning show. 

Kelly Nova comes home to WZZO/ 
Allentown, where she will wear several hats: 10 

a.m. -1 p.m. personality/assistant promotions 
director /Web person. Nova started at 'ZZO as an 

intern in 2000 and learned the ropes before leav- 
ing in 2004. She's currently doing weekends at 

WMMR /Philadelphia.With Nova's arrival, PI) 
Tori Thomas moves to afternoons. 

Formats You'll 
Flip Over 

There's a new triple A in Spokane, as Morgan 
Murphy's KXLY (Classy 99.9) dumps AC to 

become "the River 99.9." Ken Richards, PD of No. 

1 -rated active rock sister KHTQ, adds PD duties 

for the River, replacing Beau Tyler. 

Clear Channel urban WDBT (105.3 the 
Beat) /Dothan, Ala., flips to classic country. 

The entire urban staff, including PD Casual, has 

left the building. 

Qantum flips WWRK (102.9 the Point)/ 
Florence, S.C., from classic hits to urban AC as 

"102.9 the Flow," the latest home of the syndicat- 

ed "Steve Harvey Morning Show." Former WWRK 

PD Dave Dennis will continue to oversee the sta- 

tion until a new PD is named. 

ulic 
Programming 

MORE OPTIONS 
FOR BETTER RADIO 

JONES 

800.609.5663 
jonesradio.com 
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PUBLISHER'S e 

¿ er Nofer 
Profile: Ann Arnold 

Title: Texas Assn. of 

Broadcasters executive 

director 

Favorite radio format: 
Classical 

Favorite TV show: 
"Grey's Anatomy" 

Favorite song: "The 

Sound of Music" 

Favorite movies: "Dr. 

Zhivago," "Dead Poets 

Society" 

Favorite book: "Lone 

Star," a one -volume 

history of Texas 

Favorite restaurant: 

"The Salt Lick in 

Austin." 

Beverage of choice: 
Iced tea 

Hobbies: "Reading and 

my sons." 

E -mail address: 
ann@tab.org 

From print to politics to broadcasting, Ann Arnold has 

a career as big as Texas 

Ann 
Arnold 
By Erica Farber 

adio broadcasters from across the country descend on Dallas this 
week for the R &R Convention and the NAB Radio Show One 
of the luminaries welcoming everyone to the great state of Texas 
is Ann Arnold, who has been executive director of the Texas Assn. 
of Broadcasters since 1987. Despite extreme personal hardships, 
Arnold has lead the TAB to dramatically increase membership, 

expand member services, construct a permanent home for the association in 
Austin and take the lead on a number of issues of national concern to radio 
and TV broadcasters. 

Beginning your career: "I decided I wanted to be 

a reporter when I watched how differently the 
media covered the Central High School contro- 
versy in Little Rock, Ark., when I was in junior 
high school. I worked in high school as a reporter 
for a local newspaper and covered such things as 

the suburban night meetings of the school board 
and the city council.Attending the University of 
Texas, I won an internship at The Washington 
Post but was disappointed with what I found 
there and decided to come back to Texas. I then 
joined UPI and worked here in the capital for 17 

years, covering politics." 

Joining the TAB: "While working as bureau chief 
at a Texas newspaper in the capital, then gover- 

nor -elect Mark White persuaded me to become 
his press secretary, which I did for four years. 

Afterwards, I decided I would look for something 
different because I had told myself that if I left 
reporting I would not go back to it. I had planned 
to go to Houston to be the press secretary for the 

school superintendent but discovered that I had 

leukemia. I was told I had five or six months to 
two years to live but I went ahead and took the 

job with TAB, which was open because the direc- 
tor had died. If I had ever known the enormity 
of what had to be done, I don't think I would 
have ever tackled the job. But in retrospect, hav- 

ing to work that hard and having such an incred- 
ible challenge has probably kept me alive." 

What you walked into: "Donny McClain had been 

the director for 35 years.TAB had operated as an 

account of his ad agency, which occupied a build- 
ing out in the suburbs. His widow had to sell the 

agency as fast as she could, and about a week after 

I joined, I was left alone in this huge building 
with an owner who wanted me to pay for the 

whole thing. The TAB'S records had not been 

kept very well. The dues records were a huge 

ledger that had been white -ed out over and over 

again as call letters changed over the years and no 

one was quite sure what anybody was paying." 

Current projects: "We've taken a lead on [the 

Emergency Alert System] and I got involved in 

doing the state EAS plan for Texas. The biggest 

problem was the government didn't know about it 

or use it and our state department refused to par- 

ticipate.Without somebody putting some messages 

into a microphone, its hard to deliver very much. I 

have been really energized by this. I'm co-chairing 

our third summit on March 2 with Pat Roberts, my 

counterpart in Florida, who has one of the best EAS 

operations in the country. Wé re still trying to bring 
people together and get organizational efforts under 

way to make sure there's a local emergency com- 

munications committee in every market:' 

Biggest challenge: "Making broadcasters focused 

on day -to -day and making it through this quar- 

ter understand the big challenges that are corning 
at them in time to do anything about it." 

State of Texas radio: "We've got everything from 
the largest radio company headquartered in the 

state to very small markets -and a lot in 

between.We bring them all together for our con- 
ferences, and it's fascinating. One of the surpris- 
ing things going from print journalism to broad- 

casting is print people had a more independent 
attitude. Broadcasters are much more conscious 

of irritating the FCC or paying fines for things 

they shouldn't have been fined for because they 

didn't want the FCC to look bad with Congress 

-worries that print people never had." 

Career highlight: "I'm proud of what we've built 
at TAB because it is so drastically different from 
what it was when I started." 

Career disappointment: "There are all kinds of 
things I would still like to do but I don't really 

see a disappointment. I try very hard to see the 

glass as half -full ?' 

Most influential individual: "Bill Hobby, our for- 
mer lieutenant governor and broadcast owner. 

John Barger, an attorney, an incredibly big thinker 
and one of the co- founders of Clear Channel.And 

Joe Jerkins, who was GM of the Gannett televi- 
sion station here -one of those brilliant guys who 
looks at everything from the tiniest engineering 
issue to the big picture of open government." 

Advice for broadcasters: "Find time to develop rela- 

tions with lawmakers so you can continue to be able 

to serve the public. There's a lot of things out there 

that could keep us from being what we are." AR 

'If I had known the 
enormity of what had to 
be done, I don't think I 

would have tackled the 

hjob. 
But in retrospect, 

aving such an incredible 
challenge has probably 
kept me alive.' -Ann Arnold 
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Radio execs quickly learn to embrace new media 

platforms they might have once seen as 
competitive. Here are four who have already 

made that leap of faith. By Katy Bachman 

No two radio executives think about new media in the same way, except to agree that 
it's here and redefining how listeners and advertisers will use radio now and in the future. 
Some see iPods, satellite radio, Internet radio and cell phones as rivals. However, there 
are groups and execs that are aggressively embracing new media as an opportunity to 
extend or strengthen their brands. In the past months, radio's efforts to tap the poten- 
tial of new media platforms have greatly accelerated. For example, two weeks ago Clear 
Channel announced an ambitious mobile strategy to extend 100 of its local radio brands 
to cell phones, beginning with CHR /top 40 bellwether WHTZ (Z100)/NewYork. 
"It's just one more prong in our strategy to broaden the distribution of our company," 
explains Jeff Littlejohn, executive VP of distribution development for Clear Channel, 

26 which also streams the signals of several hundred of its radio stations on the Internet. 
CBS Radio, which now uses the marketing slogan, "Broadcast. HD. Streaming. On- 
Demand," is crafting a new application with HP and Nokia that will allow listeners to 
tune in to their local FM radio via mobile phones while simultaneously receiving inter- 
active information and graphics synchronized with the broadcast. 

Several of the company's stations, including sports 
WFAN /NewYork, are available on Sprint cell phones via 

mSpot's All- Sports mobile radio service. The company is 

also experimenting with an on- demand traffic application 

on cell phones through news KFWB /Los Angeles.Text a 

traffic question on your cell phone and within seconds 

KFWB sends back the answer. Pretty cool. More than 

1(1,000 listeners currently use the service. 

The following four scenarios are by no means the only 
forward- thinking examples of radio's use of new media 

extensions. But what stands out about ESPN Radio, Opie 
& Anthony, Glenn Beck and Ennis Communications is 

that they've let the brand define the strategy. ESPN Radio 
exploits the additional channels created by new media. O 
& A have used new media to redefine the call -in talk show. 

Beck uses new media to provide his listeners with more 
information and more entertainment. And Ennuis is giv- 
ing the listener more control to ensure music radio moves 

forward as an interactive medium in an on- demand world. 

ESPN Radio 
PLATFORMS: 

325 branded ESPN radio stations; 700 total affiliates 

iTunes podcasts 

24/7 channels on XM Satellite Radio and Sirius Satellite Radio 

ESPNRadio.com (live stream plus Podcenter), ESPN.com 

ESPN Radio Insider subscription service 

ESPN 360 customized broadband service 

Mobile phone deals: Mobile ESPN (live stream, 

SportsCenter updates and podcasts), Nextel (live stream), 

mSpot and Mobi Radio 

Electronic Arts videogames with live and on- demand 

audio from ESPN Radio 

"Mike and Mike" simulcast on ESPN2 

"Mike and Mike" cartoon series and videogame 

ESPN Radio may have started as aTV brand, but over the 
years the radio extension has become almost as well - 

established and ubiquitous thanks to an aggressive multi - 
platform strategy. 

Perhaps no other radio brand has 

tapped new media more than ESI'N 
Radio, from podcasts on iTunes- 
where it has 11 of the top 15 sports pod - 
casts-to mobile phone deals and 
videogames. ESI'N Radio was the first 

radio brand to get a channel on XM and 
Sirius when most of the radio industry 
believed going to satellite was akin to 
sacrilege. And it was among the first 

radio brands to stream its programming 
on the Internet in 1999. 

"We're staying true to the ESPN mis- 

ESPN Radio's 'Mike and Mike in the Morning' 
has made its way onto some unusual platform 
extensions, including a videogame and a 

cartoon series. UFf-1vI-lc:2S 
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lion, which is to serve sports fans wherever they are," says 

Trang Keller, senior VP of ESI'N Radio and ESPN 
Desportes. "What we've created in ESPN Radio is a super 
touch point within that brand for the sports fan that likes 

to get their content via audio. We look at ourselves as 

being in the audio distribution business, and we've put it 

on as many speakers as we can." 
New media applications account for 1 million -2 mil- 

lion weekly listeners in addition t6 the It million that 
tune in to ESPN Radio on 325 radio stations. Many of 
those who tune in to the digital offerings are younger than 
ESPN's traditional radio listener and are armed with a 

wide variety of iPods, PDAs and laptops. "Traditional 
sportscasts reach adults 25 -54. But the overwhelming 
majority of listeners to the new media were 18 -49," says 

Marc Horine, who was brought in as GM of new media 
for ESPN Radio in February. 

All the new media feed back and strengthen ESPN 
Radio's terrestrial business and vice versa, ESPN brass say. 

Ratings for the network's morning show "Mike and Mike 
in the Morning" are up 17% among men 25 -54 year over 
year.Thc show has made its way onto some unusual plat - 
form extensions -a videogame and a cartoon series. 

Some shows launched on the Internet are now syndi- 
cated to terrestrial radio. Fantasy Focus 
launched as an experimental online 
stream on ESPNRadio.con in January 
2003. Syndicated in September 2004, it 
now airs on more than 290 
tions. Stephen A. Smith, a 

local radio show host on 
ABC Radio's WEPN/ 
New York, is now available 

nationally as a podcast on 
the ESPNRadio.com site 

and on iTunes. 
"As long as you live up to 

the expectations of the brand, 
you can grow the audience 
with new media," Keller says. 

While the rest of the radio 
industry struggles with a soft ad 
market, Keller says ESPN Radio 
is having "a record ad sales year;' 
and digital ad sales are growing 
fluster than its terrestrial sales, up 
about 25'X this year (off a much 
smaller base). "Digital media has 

allowed us to reach advertisers that 
weren't traditionally using radio. 
Some just want podcasting or new 
media opportunities. A new media 
component is now part of just about 
every ad request that comes down," 
Keller says. 

radio sta- 

Glenn Beck 
PLATFORMS: 

200 radio stations and XM Satellite Radio 

Daily show, "Glenn Beck," on CNN Headline News (7 p.m.) 
Fusion magazine 

Web site, including subscription tier, podcasts and 
MySpace 

Stage show: Glenn Beck's Mid -Life Crisis Tour 

Glenn Beck has been in talk radio since 211111 and in radio 
since he was 13. His daily three -hour show, syndicated by 
Premiere Radio Networks, airs on more than 200 radio 
stations plus satellite radio. But it wasn't until May, when 
he began his daily cable TV show on CNN Headline 
News, that his star began to rise. In August, the day after 
Beck interviewed Sen. Joseph Lieberman, D- Conn., on 
the cable show about his loss in the Democratic primary, 
the interview was picked up by The New York Times. 

"If I had Lieberman on the radio show, I don't know 
if it would have made it in the Times.The TV show gives 
you true gravitas, a different weight in the market," Beck 
says. "You cannot be a radio star or a TV star without mul- 

To stand o ou 
have to er 

multimedi ys 

Glenn Beck, se 

platforms include 
cable TV,yrint, 
touring ana the r Int in 

addiail to 
terrestrial an 

satellite rado. 

tiple platforms. The marketplace is far too crowded. To 
stand out you have to master multimedia:' 

While TV adds sizzle to the Beck brand, it's radio that 
Beck sees as the center. "Radio is the most powerfìd and 
the most intimate," he says. "It is the one platform where 
i can move hundreds of thousands of people on a pause. 
Everything we do is to strengthen the radio show and each 
platform brings its own piece to the table." 

The Internet, for example allows Beck's listeners to be 
involved in the radio show. Those who are "Insiders" and 
pay $6.95 per month get more than just a subscription to 
Beck archives, they can also listen to Beck "backstage" and 
interact with Beck 15 minutes after the show has finished. 

Beck uses his stage show, which is more like a stand -up 
comedy routine than a talk show, to get "eyeball to eye- 
ball" with his audience and bring in younger listeners. "1 

come offa couple of weeks of tours and I know who my 
audience is;' he says. 

The set of the TV show always displays the call letters 
of the local radio affiliates, a constant reminder of the radio 
show. The mic flag features the logo of the radio show. 
"We don't do anything that doesn't make money or feed 
the radio show," Beck says, which is why his TV show is 

the first show at CNN to be produced by an outside com- 
pany. "i wanted my Internet and magazine people involved 
in the show." Beck's magazine Fusion sells annual subscrip- 
tions for $34.95. About 411 people work for Beck, man - 
aging all the platforms and repurposing Beck's "random 
thoughts" as he calls them. 

Ultimately, Beck says the synergy should pay off for the 
advertiser. "My goal is that when Purina I conies to me, 
they buy all the platforms;' he says. "People need to see 
them as synergistic, and so far no one is doit>,çthat." 

Opie & Anthony 
PLATFORMS: 

Web site, downloads via Audible and virally featured on 

MySpace and YouTube sites 

XM Satellite Radio 

23 radio stations, seven in the top 10 

PalTalk Internet video cameras in XM show's studio 
Opie & Anthony's Traveling Virus comedy concert tour 

If Opie & Anthony's groundbreaking satellite -to- terrestrial 
Gadio syndication deal demonstrates anything, it that the 
days of defining radio as AM and FM are over. 

In many respects, Gregg "Opie" Hughes and Anthony 
Cumia are the face ofa new generation of talk show per- 
sonality, one who doesn't draw any arbitrary lines between 
media, just like their early- adopting young male audience 
that grew up with instant messaging and Web sites. 

"You definitely have to keep up -to -date technology - 
wise and see what your audience is spending their free 
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time doing. You can't go in thinking that stuff from five years ago is going to work;' 
Cumia says. 

Cumia adds that new technology, starting with the Internet, has rendered the tradi- 

tional radio shock jock "irrelevant: 'You can see [shocking] stuff in three clicks :. he says. 

"What people want today is to have fun, they want to laugh, and they want to feel who 

they're talking to is knowledgeable and involved." 

Since 1995, the duo have been ahead of the new media curve to forge a bond with 

their audience.They started simply, posting pictures and videoclips from the radio show 

on their Web site (opieandanthony.com, the same site that kept their brand alive for two 

years after they were fired by Infinity Broadcasting and had to sit out the rest of their 

contract). When XM Satellite Radio signed them in 2004, there was no doubt in the 

duo's minds they would return to terrestrial radio through syndication. 

"When Howard Stern said he was leaving, I jumped on the phone with our agent 

and said, ̀ Lets try to do both,' " Hughes says. "it was a no- brainer to stop cursing Ifor 

terrestrial radio] and add a platform to give us a much bigger reach" 

Less explicit talk (on their terrestrial show) is just one of the many differences that 

distinguishes the radio show from the one launched in 1994.Today, Hughes and Cumia 

make a point to integrate new media into their radio brand, using not just their own 

channels, but the channels frequented by their audience such as MySpace andY'ouTube, 

where they have a strong presence. 

"It isn't just our fans on the message boards. We go to them. I contribute to the photo - 

shop; I personally get involved," Crania says. "It makes you closer to the audience." 

Through PalTalk cameras in the XM studios, listeners can watch the jocks during com- 

mercial breaks and when they're not on the air. On the flip side, Hughes and Crania can 

see their listeners. 

"They get a show within a show," Hughes says. "A large part of the show comes from 

the interactive features. It's extremely interactive -we give our listeners credit. We're 

developing little stars," says Hughes, who ought to know In 1994, he invited Cumia onto 

his Long Island, N.Y., show and the rest, as they say, is radio history. 

"When the radio show ends, a good percentage of the listeners don't go away," Cumia 

says. "It's an evolved version of our radio show. Things change, but it all plays a part in 

how the show grows. it's why we're able to have a show that's still relevant." 

As for other platforms, Hughes and Cumia say they're taking it slowly.They've been 

approached about writing a book, and they're trying to find time for a TV project. "We 

want to stake sure we're firing on all cylinders in radio first," Hughc. Arcs. 

Emmis Communications 
PLATFORMS: 

23 radio stations in seven markets, including the nation's top three 

Web sites (streaming audio /video, games, podcasts, interactive promotions) 

iTunes storefront on Web sites 

Vibes Media for text messaging (nine stations) 

THERE'S MUCH MORE @ www.RadioandRecords.com SEPTEMBER 22, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


At first glance, the list of "platforms" for Emmis Communications' stations may appear short. 
But that's deceiving. Enunis' nmltiplatform strategy is more about extending the station's 
relationship with the audience than it is about extending the brand to other channels. 

"When we first launched Enunis Interactive, we asked ourselves, 'What business are 
we in ?' Most broadcasters will say 'broadcasting' or 'advertising.' We concluded that at 
the end of the day, we're in the relationship business;' says Rey Mena, VP of Emmis 
Interactive, a division formed three and a half years ago that now employs a staff of about 
18. "The question for us is how do we understand the community better, utilizing tech - 
nology now that it's shifted to consumer control ?" 

The answer for Emmis is what the company calls its "360- degree brand model" that 
redefines radio for both its listeners and advertisers. It starts with the assumption that the 
radio station has the audience, and then uses new technology to keep its audience and 
advertisers involved and engaged. "What new technology allows us to do is make that 
anonymous audience reveal themselves so we can have a dialogue," Mena says. 

In its third year, Mena's division turned a profit of $6.5 million, and he expects it to 
grow to $l fl million in its current fiscal year. "Growth has exceeded 40% each successive 
year;' says Mena, who estimates that revenue from the company's Web sites bring in about 
5% of the stations' revenue. 

Stations have Web sites, but it's how listeners interact with the sites that sets Enunis' approach 
apart flow other groups. Features on the sites make listeners part of the programming. 

In a nod to iTunes, listeners program sets of songs that are played on the air for alter- 
native WKQX (Q101) /Chicago in a feature called "My Shuffle" Station personality 
Electra also invites listeners to play the Last Letter Game, an interactive request contest 
based on the last letter of the song played. In New York, on urban WQHT (Hot 97), the 
listener, not the station, posts new music and artists on Who's Next. 

If the computer isn't handy, listeners on the go also interact with Enunis stations through 
text messaging, happily avoiding the busy signal typical of traditional radio request lines. Some 
of the promotions at Hot 97 attract as many as 35,( )(X)- 40,0(X1 text messages in minutes. 

Enunis was the first broadcaster to strike a deal with Apple to put an iTunes storefront 
directly on its Web sites, which are customized for the brand of each Emmis station. 

Advertisers also get the customized interactive treatment on the Emmis station sites. 
For Fox TV's prime -time hit "Prison Break," Emmis created a videogame. For Chicago 
Jobs, Emmis created a job application simulation in which job hunters get asked typical 
interview questions by an animated interviewer. 

In the end, Emmis is betting that a two -way relationship approach to new media will 
ensure its music stations don't fall behind on the interactive learning curve. 

"When you look at the multitude of 
competitors delivering music, that's great, 
but it doesn't make radio," Mena says. 
"What makes radio is what's happening 
between the songs." RaR 

Katy Has Inman is a senior editor at R£'R sister 
publication .1hIiauark. 

4 An interactive online 
game for fox TV's 
"Prison Break' is an 
example of how 
Emmis stations use M 
new media to extend 
their relationship with 
their audience. 
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'Eye' O 
The Future 
Going A To Z With CBS Radio CEO Joel Hollander 

By Mike Boyle Photograph By Jennifer Sexsion,Rt,NALTD. 

"You give us 22 minutes and we'll give you the world." That oft -duplicated on -air slogan 
for one of his company's two all -news stations in New York was certainly apropos of R &R's 
recent conversation with CBS Radio CEO Joel Hollander. During the course of a typically 
hectic day, the honcho briskly, authoritatively and confidently cut through some of the most 
engaging issues facing radio today -those applying to the CEO level all the way down the 
food chain to the weekend part- timer. So what does the man who rides shotgun over 179 
radio stations in 40 markets (at least for now) think about some of the most important chal- 
lenges and opportunities facing our industry today? For one thing -as the guy with Howard 
Stern and David Lee Roth in his rearview mirror -he has zero time or tolerance for the past 
or the negative. Hollander only cares to focus on the positive and the future. 

PPM Now 
While Arhitron waits for Media Rating Council 
accreditation before it goes live in Houston, the only 
broadcaster currently signed for the ratings company's 
Portable People Meter in that market is CBS Radio. On 
the subject of accreditation Hollander says, "We need to 
do it right away. Its a mistake to keep on waiting." 

Asked about his hope that Clear Channel would even- 
tually come onboard with the PPM, too, he adds, "Clear 
Channel is going to run their business as they see fit, 
which I respect, but the RFP Ireyuest for proposals 

process was a good process at the time. The bottom line 
is Arbitmn'.s been working on PPM for a number of years. 
There's no perfect mousetrap to start, and the technology 
will change as we go along. We need to start the process. 
We need to get electronic measurement. We need to do 
it today, and we need Clear Channel to sign on." 

As for the other player in the electronic measurement 
race -the Media Audit /Ipsos' smart cell phone technol- 
ogy- Hollander says he's "impressed with anybody that 
can do anything to better the radio business with elec- 
tronic measurement." 

"Whether it's Arbitron or Ipsos or whoever it is, if 
somebody came into my office today and had the perfect 
solution to create more revenue, I would sign the piece 
of paper," he says. 

Commitment To HD 
With approximately 1(111 of his company's stations broad- 
casting in Hl), Hollander says he's been pretty consistent 
with his message. 

"This is a long process, probably five to seven years before 
there's a full rollout with Detroit and retail involvement:' 

He also gives the HD Digital Radio Alliance -the con- 
sortium of leading radio broadcasters working to accelerate 
HD's rollout -good marks for the work it has done so far: 

"We're going to have some growth pains over the next lit- 
tle bit, and we need to get into Detroit as fast as we can." 

With many in the industry wondering aloud if broad- 
casters are spending too much time and money getting set 
up with HD and not using those resources for their 
"motherships," Hollander says that he hears the argument, 
but is clear in his direction: "In the world we live in today, 
we have to create more choices and obviously be very 
careful and make sure we take care of our bricks-and- 
mortar business, which is our terrestrial radio signals." 

The Sell -Off 
in May, CBS Radio announced plans to divest radio sta- 
tions in 1(1 markets: Austin; Buffalo; Cincinnati; 
Columbus, Ohio; Fresno; Greensboro/Winston -Salem; 
Kansas City; Memphis; Rochester, N.Y.; and San 
Antonio. In recent weeks, Entercom purchased stations in 
four of those markets (Austin, Cincinnati, Memphis and 
Rochester); Border Media Partners bought two CBS sta- 
tions in San Antonio; and Regent Communications 
opened its wallet for the Buffalo properties. 

Those six markets have put $432 million into CBS cof- 
fers.What's the big guy planning to do with this newfound 
loot? With tongue planted firmly in cheek Hollander 
responds, "l'm going to Las Vegas to play the slots." 

But seriously, he adds, "We made a decision two years 
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'Nobody's had to 
replace 27 morning 
shows at once in the 
history of radio, so 
we're fighting that 
fight everyday, but it's 
slowly getting better.' 

-Joel Hollander 

ago, previous to theViacom/CBS split, that we want to 
operate the biggest radio stations in the biggest markets 
and fish where the biggest advertising dollars are, so we 

decided to sell these 10 markets:. 
Specific to the windfall Hollander says, "The company 

will certainly redeploy some of that money into new ini- 
tiatives, technology, marketing and things of that nature." 

Expanding The Talent Pool 
When Hollander looks back on the groundbreaking deal 
he made to bring back XM Satellite Radio's Opie & 

Anthony to terrestrial radio in April -after Infinity 
Broadcasting (now CBS) fired them in August 2004 - 
he simply calls it a "win -win" for XM and CBS. 

"They've had tremendous ratings success in a very 
short period of time in Boston, Philly, New York, etc. 

They've done a really good show," he says. 

But O &A s early ratings. successes aren't really what has 

captured Hollanders admiration. "What I'm most 
proud of is that they're doing an FCC -compliant show, 

which most people said they couldn't." 
Hollander is not at all surprised how quickly O &A 

adapted to being back on terrestrial radio after spend- 
ing the past couple of years in the "anything goes" world 
of satellite, because he says they talked a lot about it prior 
to the duo uttering word one on CBS' airwaves. 

"They knew they had the opportunity of a lifetime 
with another chance and that they were going to have 

to make this work and that we were going out on a 

limb;" Hollander says. "Anybody that knows me knows 
that I'm a big believer in second chances.They deserved 
it; and they've been capitalizing on it." 

With O &A and other initiatives up and running, 
Hollander feels the company is firmly on the road to 
recovering the huge revenue deficit left when Stern 
departed CBS at the end of 2005, but he's still mindful 
of the row he has to hoe. 

"We still have a ways to go. We'll get to the begin- 
ning of '07 and start fresh. Howard did a terrific job for 
a long period of time, and he certainly wasn't easy to 
replace. Nobody's had to replace 27 morning shows at 

once in the history of radio, so we're fighting that fight 
every day, but it's slowly getting better:' 

An advocate for allowing talent time to grow and giv- 
ing it options and tools (CBS syndicated personalities 
Adam Corolla and Rover conic to mind), Hollander is 

also bullish on talk /active rock WYSP (Free 

FM) /Philadelphia afternoon personality Kidd Chris, 
whom he just helped secure his first simulcast /syndica- 
tion deal with cross -state heritage rock sister WRKZ (K- 
Rock) /Pittsburgh. 

"Kidd Chris is a burgeoning talent," Hollander says. 

"If we can monetize his talent over a number of radio 
stations, we will. 

"We've been very consistent in saying we want to 

develop new, young talent and take chances," he adds. 
"That's become our mantra." 

Less Is More For Us 
Regarding Clear Channel's clutter reduction program, 
"Less is More," and whether he thinks CBS will bene- 
fit from it, Hollander says, "The jury's still out. 

"We need to get through the first six months of next 
year and then do comparisons. Once that happens, we'll 
see;" he says. 

Reaffirming his company's position on spotloads, 
Hollander says, "This is an old story, but we've cut plen- 
ty of inventory on our radio stations, and we do it dic- 
tated by the marketplace and what the competitive 
issues are in the marketplace. We don't believe that our 
179 radio stations are cookie -cutter like McDonald's, 
where it's the sanie hamburger:' 

Playing Ball 
Sports contracts and the financials involved with them have 

not added up for CBS in the case of the St. Louis Cardinals, 

the Washington Redskins, the Baltimore Ravens or the 
Dallas Cowboys -none of whose contracts were renewed 
-but Hollander is still bullish on the concept. 

"We love being in the sports business, but we're not 
going to do deals where we lose money, and we were 
losing multimillions in those deals," he says. "The land- 
scape has changed.There's a lot more choice, the rights 
are not exclusive the way they used to be in the sports 
business. We'll continue to do smart, good deals where 
we make money and its a win -win." 

Hollander notes that CBS inked a new alliance with 
the Chicago White Sox last year, which he describes as 

a "great deal" especially in light of the team's World 
Series win in 2005. 

All Jack -ed Up 
With the adult hits Jack format currently on a dozen CBS 
signals, Hollander believes he is in a good place regarding 

their f tore grn vth. "As a whole, the Jack formats have done 
tremendously well, and its something that we can really 

point to under our team here that has been a huge success." 

Acknowledging that the Jack format that replaced 
oldies on WCBS -FM /New York has yet to catch fire in 
the ratings, Hollander acids, "You have to remember that 
was a 33 -year -old heritage station. its starting to come 
around. Its slow growth." 

A Positive Outlook 
Hollander, who cut his broadcasting teeth in the sales 

trenches, is still a motivating sales leader at heart and 
believes that with all the recent negative press about the 
radio business that areas such as sales, with a little help, 
are what will help turn the ship around. 

"Selling radio time is still a good job. And yes, there's 
still turnover at every company in sales, but something 
that the whole industry should take more seriously is 

training, which we've been talking about forever." 
Continuing to tout the positive, Hollander adds, 

"Radio is a great business. We have great brands, and 
we're trying to also create new ones as we go along in 

a competitive marketplace. HI) is positive, PPM will get 
there, and radio stations are making an impact on their 
local communities now more than ever before." RHR 
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CEO 
David Field 
Sees Major 
Growth Opportunity 
From 15- Station CBS Buy. 

By Jeffrey Yorke 
Photograph By Scott Weiner 

Entercom 

Last month, Entercom Communications 

said it would buy 15 radio stations in four markets from 

CBS Radio for $262 million. Entercom already operates 

radio stations in two of the markets (Memphis and 

Rochester, N.Y.), but in Austin and Cincinnati, it will be 

expanding into new territory. 
It's a huge bite for the Bala Cynwyd, Pa. -based oper- 

ator. Yet with 98 stations in 20 markets already, 

Entercom's management is confident that each new out- 
let has great potential. 

"We think there is a lot of room for growth in all four 
markets;" Entercom president /CEO David Field tells 

R &R in an exclusive interview "CBS did a great job of 
operating the stations, but we believe that we have cer- 

tain synergies -in Memphis, in Rochester -where I think 
we can do a great job" 

In May, CBS said it was considering selling 39 stations 

in 10 smaller markets. That was the beginning of a sum - 
mer -long shopping extravaganza for radio operators hop- 
ing to build their groups and add value for their sharehold- 

ers. There were a number of notable deals (like Regent 

buying five CBS stations in Buffalo for $125 million), but 
Entercom grabbed the lion's share of the CBS sell -off. 

Field is reluctant to discuss specifics of the deal and 

won't talk in detail about plans for the new stations, 

though he's quick to acknowledge that the shopping spree 

was a success. "We got what we wanted," he says. 

Entercom intends to begin operations of all stations, 

except Rochester, in early October through a time bro- 

kerage agreement.To meet FCC regulations, Entercom is 

required to divest two stations in Rochester. 

But the wheeling and dealing doesn't end there. Along 
with announcing the 15- station deal with CBS on Aug. 

21, Entercom also bought Radio One's urban WILD -FM 
Boston for $30 million cash. It began operating the sta- 

tion immediately through a time brokerage agreement. 

When it announced the Boston deal, Entercom also said 

it would use the WILD signal to simulcast the company's 

active rock WAAF, long a popular Beantown station that 

achieved strong ratings and operating results despite hav- 

ing its transmission facility located approximately 35 miles 

west of Boston. That distance created limited signal cov- 

erage in downtown Boston and other parts of the metro. 

Entercom hoped that the WILD signal would be "an 

excellent complement to the signal coverage of WAAF 
and will enable the station to provide full coverage to 

downtown Boston and other underserved areas of the 

metropolitan area" Entercom believes that the signal 

improvement will boost the station's ratings and operat- 

ing performance significantly. 
So how's it working out so far? 

"The feedback has been great," Field says. "There's huge 

anecdotal evidence that a large number of listeners that 

had trouble getting the signal are just thrilled because they 

are now getting the signal clear as a bell." 

And there's early evidence that the company's bottom 
line will benefit as well. "Advertiser response has been 

great -they can now deliver their messages to an even 

larger listener base," Field says. "It's off to a great start. We 

have expanded the WAAF brand throughout the market." 

FCC Rules Should Reflect Marketplace 
The FCC is reviewing its media- ownership rules and has 

scheduled its first public hearing for Oct. 3 in Los Angeles. 

Field would like to see the commission loosen ownership 

regulations and permit radio companies to own more 

properties in the largest markets. 

"Radio deserves a fair and level playing field to com- 
pete," he says. "In a world in which alternative radio serv- 

ices can provide hundreds of channels to listeners, does it 
still make sense to limit free and local radio companies to 

seven or eight stations per market? Furthermore, in a 

world in which most markets have a single market -wide 
newspaper and a single cable provider, there would seem 

to be room for further ownership deregulation in radio" 
Field points out that "radio provides an extraordinarily 

important service to our local communities in good times 
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and bad, and we must continue to maintain a standard of 
excellence in serving our communities, but the owner- 
ship rules must reflect the realities of today's marketplace" 

The Future Of Local Radio: HD 
Beyond growing Entercom, Field, like a number of his 

executive colleagues, believes the future of radio hinges 
on the successful transition to the digital- quality sound 

of HD radio and the proliferation of multicast stations. 
"For no additional cost you get a digital product with 

many new choices in programming," Field says excitedly. 

"We are in an early inning here, but the value proposi- 
tion is compelling." 

Field was instrumental in forming the HI) Digital 

Radio Alliance, which debuted last December with Peter 
Ferrara, a senior VP at Clear Channel, at the helm. The 
alliance's goal is to accelerate the rollout and consumer 

acceptance of HI) radio; it is also working to get more 
digital radios installed in cars, coordinate the rollout of 
HD and jointly market the new technology. Comprising 
several of the nation's leading raditr groups (including 

Clear Channel, CBS Radio, Cumulus Media, 

Bonneville International, Emmis Communications, 

Greater Media and Entercom), the alliance pledged $2011 

million for its 2006 advertising campaign. 
So far, he is impressed with the group's accomplishments. 
The alliance is very focused on creating consumer 

interest in HI) receivers, both for the home and car, and 

in getting auto manufacturers to drive the technology 
throughout the new car industry." 

As head of the NAB's radio board, Field has been influ- 
ential in pushing the trade group to promote free, over - 

the -air radio and Hl) radio, and has encouraged the NAB 

to take back some of the thunder that the media has given 

satellite radio. But Field also thinks radio and the NAB 

can do a better job of promoting the medium. 
"Unfortunately, throughout its history the radio 

industry has spent nearly 100% of its marketing efforts 

focused on individual stations and virtually ignored pro- 
moting the medium as a whole :' Field notes. "The game 

changed when we were hit by an attack from satellite 

radio spending hundreds of millions of dollars in public 
relations and advertising.We need to invest in our images 

and public perceptions.The NAB- funded industry mar- 
keting that we started a couple of years ago with artist 
endorsements and related campaigns was a good start, 
but only a beginning." 

As Arbitron prepares to embark on a new ratings era 

through electronic audience measurement, Field has this 

assessment: "There is a very strong consensus within the 
industry to adopt electronic audience measurement. I am 

confident that it will happen. However, the jury is still 

out on which vendor and technology can provide the 
most effective solution for broadcasters and our cus- 

tomers. We all feel a sense of urgency to make a deci- 
sion, and the [Clear Channel -lead Next Gen Ratings 
Committee] remains hard at work in evaluating the 
alternatives and monitoring the on -going testing. 
However, it is worth waiting a few months to ensure we 

have complete information and the best product for the 
next few decades" 

What About Those New Guys At The 
NAB And RAB? 
New NAB president /CEO David Rehr has been on the 

job since last December and has spent a majority of his 

`In a world in which 
alternative radio 
services can provide 
hundreds of channels 
to listeners, does it 
still make sense to 
limit free and local 
radio companies to 
seven or eight stations 
per market?' ' -David Field 

time meeting and greeting broadcasters around the 
country, finding out what they need and what they want 
from Washington, D.C. 

How is he doing so far? 

"David Rehr is doing a terrific job at the helm and 

in just 10 short months has made a great impact," Field 

says. "He is making meaningful improvements designed 
to further enhance the effectiveness of NAB as an advo- 
cacy organization dedicated to the betterment of free, 

local broadcasters across the country." 
And while it is "a pleasure working with him and his 

team," Field notes that the "NAB's effectiveness is highly 

dependent on the grass -roots efforts of If 
we expect Congress to understand and respect our 
issues, station owners and general managers must par- 
ticipate in the political process and maintain relation- 
ships with our elected officials." 

Since Rehr settled in at the NAB, Jeff Haley has 

been hired away from Time Life to run the Radio 
Advertising Bureau. 

"i am very excited by Jeff Haley's selection and look- 
ing forward to supporting him in his efforts to take RAB 
to the next level;" Field says. "Building on the impor- 
tant initiatives over the past couple of years, RAB needs 
to focus its efforts on marketing radio and raising the 
perceived value of our medium among marketing and 
advertising leaders nationwide." 

Field adds, "Radio's true value remains dramatically 
higher than our perceived value, and we need to do a 

better job of telling that story" 
Commercials have come under a great deal of fire in 

recent years. Some say they are too long, too loud, too 
contrary to a station's programming and sometimes just 
plain boring. While Field is quick to defend spots as a 

whole, he thinks improving their quality is necessary. 

"I don't think it is fair to generalize about the qual- 
ity of commercials in radio, or for that matter, in any 
other medium," he says. "There are terrific radio ads 

that achieve outstanding results, and there are poor, 
ineffective ads, just as there are in television. We can 
improve the quality of ads by providing strong copy- 
writing and production, either in -house or on an out - 
sourced basis, and through direct and candid feedback 
to customers whose commercials fall short of our own 
professional standards" 

So, with all the traveling, the buying, the selling, the 
promoting, can radio ever be fun, a source of entertain- 
ment and escape for a guy like David Field? 

"I love listening to the radio and enjoy a wide vari- 
ety of formats and personalities :' he says. "Among my 

favorites are alternative, triple A, classic rock, sports, new, 
and talk." 
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KNBT Celebrates 
Americana Music Jam's 
10th Anniversary 
By John Schoenberger 
New Braunfels Communications' KNBT /New 
Braunfels, Texas, is situated in the beautiful Hill 
Country region between the cities of San Antonio 
and Austin, where it enjoys the best of both worlds: 

the sophistication of two large cities nearby and a 

deeply rooted connection to local community, 
which, in turn, has a rich musical history. 

The independently owned station, which be- 

came a full-time Americana outlet in the late 

1990s, along with news /talk /sports sister KGNB- 
AM, are the only local stations serving the area. 

KNBT improved its signal a couple of years ago, 

36 which has helped the station penetrate the greater 

San Antonio market. However, most signals from / San Antonio and Austin reach New Braunfels, so 

playing off the local connection has proved to be 

the stations real strength. 

From the beginning, KNBT decided to call 

itself an Americana station on the air, using such 

phrases as "the spirit of Americana" or "the heart 
of Americana music." 

jIn addition to the station's proximity to Austin / and San Antonio, it is just one mile down the mad 

from arguably the greatest honky -tonk in the 
world. Gruene Hall is Texas' oldest dancehall, 

continuously offering music since the late 1800s. 

It holds about 8(111 people, and, according to many 
artists, playing a gig at Gruene Hall on a Saturday 

night is a pretty clear sign:They've made it. 

Keepin' It Local 
the key event of the year that ties KNBT clos- 
est to the hall and the local community is the 

Americana Music Jam each May. The 2006 edi- 
tion marked its 10th annual gathering, raising 
more than $50,0(111 for charity. 

PD Mattson Rainer, who has been with the 

station for 13 years, has booked all acts and organ- 
ized the event since its launch in 1997. He recalls, 

"The station had not completely evolved into the 

Americana format it is today -that was complete 
by 1999 -but I will say the almost instant suc- 

cess of this event and the type of branding it gave 

the station certainly helped that process along." 
From the beginning, the event has supported 

local children's charities; to date it has raised more 
than $3(II1,(III(I, an enormous commitment for a 

regional station in New Braunfels, with a popu- 
lation that slightly exceeds 47,0(111. 

Rainer is quick to point out that sonic of the 
support for the event conies from folks who hear 

about it in nearby San Antonio and Austin, but 
he believes the vast majority of people travel 
from a little closer to home. 

The station promotes heavily on the air, a, well as 

through posters that are put up all over the region and 

in cities as far away as Houston. The San Antonio 
Express News has been supportive too. And ads in 
Texas Music Magazine and Best of Texas also help. 

"Of course, the folks at Gruene Hall have been 

wonderful all along in helping to get the word out," 
Rainer says. "Now that we are 10 years into this 

thing, quite a few people in the area know about it 
and maybe have even attended it a time or two." 

A number of the charity beneficiaries also do their 
share, putting up posters and generating excitement, 
so that folks will conic and support the event. 

Remembering Why You Are Doing It 
Ihere is a distinct advantage to holding the exert in 

a place with the history of Gruene Hall, as well as 

an area that many Americana artists call home. 

"It started off more with local and regional 

artists, because we didn't have much of a budget at 

first," Rainer explains. "Certainly over time, the cal- 
iber of the acts has grown tremendously, but since 

many of the acts are still from Austin and other 
cities in Texas, you could say they are regional - 
even though they're national in stature" 

This year a number of acts from beyond the Texas 

border took part, including Marty Stuart & His 
Fabulous Superlatives, Buddy Miller and Radney 
Foster, along with home -grown acts like Robert Earl 

Keen, Joe Ely, Ray Wylie Hubbard, Charlie Robison 
and Cory Morrow 

in addition,Tom Gillanr, Hayes Car11, Walt Wilkins, 
Houston Marchman, Micky & the Motorcars and 

Cross Canadian Ragweed also played at this year's jam. 
Rainer has flown in some big names in the past, 

but sometimes that doesn't really pay off, since the 

primary purpose is to raise as much money as pos- 
sible for the community. He has found that calling 
up some of his buddies in Austin and other Texas 

cities, or getting folks to drive down from Nashville, 
has proved more cost- effective. 

"The trick is trying to keep the costs down;' he says. 

"Certainly we have a few sponsors who help cover 

costs, and the hall and the sound and light guys also 

give us a huge break, but you still end up having to 

pay for quite á bit of the setup. Over the years we have 

learned where you can cut costs and where you can't." 

Throughout the course of the day, about 1,300 

music fani. attend the jani.A second stage inside the 

hall allows quick turnaround -meaning the event is 

pretty much nonstop from noon until midnight. 
KNBT broadcast the entire event live for the first 

seven years, but eventually it decided that it wasn't 
fair to the folks who were spending S5(I -$100 for 
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Who Has 
Played 
Some of the biggest 

names in the 

Americana world 

have played at the 

KNBT Americana 

Music Jam over the 

years. They include 

Asleep at the Wheel, 

Bruce Robison, 

Buddy Miller, Cross 

Canadian Ragweed, 

Chip Taylor & Carrie 

Rodriguez, Charlie 

Robison, Jack Ingram, 

Jim Lauderdale, Joe 

Ely, Kelly Willis, Kevin 

Welch, Marty Stuart, 

Radney Foster, Ray 

Wylie Hubbard, 

Robert Earl Keen and 

Staid Cleaves. 

tickets. Further, it seemed that if people realized 

they could hear the whole thing live on the radio 

station, they might decide not to conic and sup- 

port the event. 

"We do record the shows, and we do play 

back certain segments later on though," Rainer 
says. "Two years ago we finally started record- 
ing it in digital multitrack rather than just in 
stereo from the board, so maybe there are other 
ways we can use sonic of the music, like a char- 
ity CD or something." 

But That's Not All 
In addition to the Amen, tilt Music Jani, KNBT 
also ties into other local events for a good cause. 

In late September, it is the host station for the 

local county fair, one of the oldest and the largest 

in the state. 

The station is also the sole radio sponsor of 
the three -day Gruene Music & Wine Festival, a 

benefit that supports the local United Way and 

Hope Hospice. 
"We book a mini version of the Americana 

Jam with bands on that Sunday," Rainer says. 

"Plus all the local wineries and restaurants take 

part.This event has been around for 20 years, and 

we have been involved for the past seven." 

It is clear that the owners of KNBT are com- 
mitted to this station for the long haul and to the 

Americana format.They certainly expect results, 

as they are businessmen, but they also want a sta- 

tion that will be a consistent partner with the 

community and a reliable source of music for 
many years to come. 

KNBT is all of that and so much more. Red? 

The master at work: 
Musical legend Joe Ely 

has been a regular 
supporter of 

the Americana 
Music Jam. 
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LA 

Americana Music: 
Autumn Harvest 
NEW RELEASES 
GREG BROWN 
The Evening Call (Red House) 
Greg Brown has been documenting the human condition 
from a uniquely Middle American point of view for many 

years now and with each new release, his insight and musi- 

cianship mature. It's been 311 years since this Iowa -based 

troubadour has been on the scene, and it looks like he isn't 

about to Ict up anytime soon. With "The Evening Call" 
his 211th studio effort, Brown again works with longtime 

co- producer and side- 

man Bo Ramsey as the 

two continue to explore 

often untold stories of 
regular folks' struggles 

38 and small triumphs, and 

in the process, elevate 

them to the universal 

and ntajesttc. 

RICHARD BUCKNER 
Meadow (Merge) 
Since the early '80s, Richard Buckner has been skating 

between the worlds of singer /songnvriter and indie rocker. 

And so fir he has done a pretty good job of. keeping one 

foot in each genre. With his latest effort, "Meadow," 
Buckner has decided to rock it up a bit more than usual 

with the help of sonic seasoned players such as Doug 
Dillard, Kevin March,J.D. Foster and Steven Goulding. Put 

them all together and you have Buckner's rousing yet 

somehow tender take on the world we live in. 

SOLOMON BURKE 
Nashville (Shout Factory) 
The king of rock and soul, Solomon Burke, completes his 

21st century trilogy of classic music with a 14 -song CD 
of country selections. Aptly titled "Nashville," the album 

was produced there by Buddy Miller and features 14 

tracks written by a diverse mix of songwriters, including 
Bruce Springsteen, Dolly Parton, Patty Griffin and Gillian 

Welch. In addition, there 

are selections by Miller 
and his wife Julie, Tom T. 

Hall, George Jones, Jim 
Lauderdale, Don Williams 
and Kevin Welch. "Nash- 
ville" features duets with 
Parton, Emmylou Harris 
and Patty Loveless. 

GRAYSON CAPPS 
Wail And Ride (Hyena) 
Although he was born in Alabama, Grayson Capps called 

New Orleans home for the past 20 years; he now lives in 

Franklin, Tenn. His music offers a distinctive perspective 

of New Orleans -at least the New Orleans we all knew 

and loved prior to the changes that have taken place since 

Hurricane Katrina. Capps' new album, "Wail and Ride," 

was produced by Trina Shoemaker, and much of it was 

recorded in New Orleans prior to the devastation. 

KASEY CHAMBERS 
Carnival (Warner Bros.) 
Americana's favorite artist from Down Under, Kasev 

Chambers has just released "Carnival," which shows a 

slightly broader musical range for the singer /songwriter 
as well as a broader vision of life and love now that she 

is a mother. The project, once again produced by her 

brother Nash, boasts some impressive guests, including 
Tim Rodgers of You Am I, Bernard Fanning of 
Powderfinger, Jim Mogninie from Midnight Oil and 

Michael Barker from the John Butler Trio. Chambers had 

time for only four dates in the United States this month, 

but look for an extended tour in early 2007. 

THE DUHKS 
Migrations'(Sugar Hill) 
Canadian quintet the Duhks made their nark in the roots 

scene with their 2005 debut, but they are set to expand 

their horizons dramatically with "Migrations." Folk and 

Americana remain the foundations for their sound, but 

they have also allowed other influences to creep in, 

including world beat, jazz and pop. Produced by Tim 
O'Brien and Gary Paczosa, "Migrations" sees this young 

group of musicians eager to explore their potential. The 

Duhks won a 2006 Juno Award in the roots and tradi- 
tional album of the year category. 

BOB DYLAN 
Modern Times (Columbia) 
We often talk about how 

the Americana conuuuni- 
ty embraces the older mas- 

ters as well as the younger 

artists who cite them as 

inspiration. Well, at one 

time Bob Dylan was also 

one of those young bucks 

who took the traditional 
music of America and 

gave it a new face. Forty 

years later, he serves as the teacher and guide. "Modern 
Times" is loosely referred to by Dylan as the third in a ren- 

aissance trilogy of albums that began with 1997s "Time out 

of Mind;' followed by 2001's "Love and Theft. "The master 

speaks.You should listen. 

THE GRASCALS 
Long List Of Heartaches (Rounder) 
They may have not been around as a group for very long, 

but the Grascals are just about as hot as you can be. They 

have already been nominated for a Grammy Award and are 

up for three International Bluegrass Music Assn. awards, 

including entertainer of the year and vocal group of the 

year. Riding high on this recognition, they are ready to 

release their sophomore effort, "Long List of Heartaches," 

which Bob Cherry of Cybergrass says "is as close as one 

can get to a perfect bluegrass album." 

WILL KIMBROUGH 
Americanitis (Daphne) 
Will Kimbrough is one of those names you see all the 

time in liner notes credited for guitar contributions, and 

his skills have been used on the road by many artists. But 

there is also the singer /songwriter side to Will 
Kimbrough that has been kicking around since the mid - 

'80s in a variety of bands before he decided to step out 

on his own. "Americanitis" is Kimbrough's third solo 

effort and features an impressive collection of friends 

helping him out. 

JIM LAUDERDALE 
Country Super Hits /Bluegrass (Yep Roc) 

Since first recording in 1991, Jim Lauderdale has proved 

himself to be a country traditionalist without taking the 

title too seriously. He has won awards. had his songs cov- 

ered by a variety of more mainstream artists and collab- 

orated with a broad spectrum of people. Lauderdale now 

returns with not one but two new albums. First is 

"Country Super Hits;" co- produced by Odie 

Blackman, which captures the essence of honky -tonk 
and traditional country.The other album is "Bluegrass." 

and as the title suggests, it features a collection of blue- 

grass- flavored tunes written by Lauderdale or co- written 

with such luminaries as Buddy Miller, Joe Henry. John 

Leventhal and Leslie Satchel-. 

JERRY LEE LEWIS 
Last Man Standing (Artists First) 
The new Jerry Lee Lewis album, "Last Man Standing," 

produced by Jimmy Rip, is a collaborative effort with an 

amazing list of guest performers, many of which cite Lewis 

as an important influence.The sessions included B.B. King, 

Bruce Springsteen, Mick Jagger, Ronnie Wood, Neil 

Young,John Fogerty, Keith Richards, Robbie Robertson, 

Merle Haggard, Willie Nelson, George Jones, Little 

Richard, Delaney Bramlett, Buddy Guy, Don Henley, Kris 

Kristofferson, Eric Clapton, Ringo Starr and Jimmy Page. 

The band that cut most of the basic tracks consisted of 
Kenny Lovelace and Rip on guitar, Hutch Hutchinson on 

bass and Jim Keltner on drums. 

ANNE McCUE 
Koala Hotel (Messenger) 
Mostly known for her guitar prowess, Sydney -born Anne 

McCue has gradually been shedding her hard rock persona 

in favor of a more roots -oriented sound. Sure, her stellar 

guitar work remains front and center, but we are also wit- 
nessing the rapid growth of McCue as a singer /songwriter. 

On her latest, "Koala Motel," McCue is joined by sonic 

impressive guest artists, including Lucinda Williams, 

Nancy Wilson, Jim Lauderdale and John Doe. 

WILLIE NELSON 
Songbird (Lost Highway) 
How fitting that Ryan Adams and Willie Nelson should 

team up for the icon's newest effort, "Songbird" After all, 

the only artist who is probably more prolific than Adams 

is Nelson. The 11 -track set was produced by Adams with 
backing by Adams' band, the Cardinals. The track list fea- 

tures songs by Gram Parsons, Christine McVie and 

Leonard Cohen. In addition, Nelson reworks sonic of his 

older material, while he and Adams each penned a new 

song specifically for the project. 

Continued on page 40 
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Continued from page 38 

OLLABELLE 
Riverside Battle Songs (Verve Forecast) 
What st.uts,i as a side project für some NewvYork -based musi- 

cians in 2c u u I has gradually turned into a full -blown gn&up 

known as 011abelle. Comprising Amy Helm, Fiona McBain, 
Byron kaacs,Tony Leone and Glenn Patscha, the group has 

taken the roots of gospel music and created a sound that is at 

once modern and timeless. 

The act's new album, 
"Riverside Battle Songs," 

finds the outfit and produc- 
er Larry Campbell offering a 

broader range of sounds and 

more original material; 
however, the bands'nrverence 
fitr tradition remains steadfast. 

CARRIE RODRIGUEZ 
Seven Angels On A Bicycle (Back Porch /BLG) 
Hailing from Austin, Carrie Rodriguez has been pursuing 
music most of her life. After graduating from the Berklee 
College of Music, she returned home and started her career 
as a fiddler and singer. Upon seeing Rodriguez at the 2001 

40 South by Southwest music conference, country-folk leg- 
end Chip Taylor invited her to tour with him. Since, she 
has also recorded with 
Taylor. Now Rodriguez 
steps out on her own with 
"Seven Angels on a 

Bicycle." Co- produced by 

Taylor and Rodriguez, it 

gives this young talent a / chance to shine in the 
spotlight. 

MINDY SMITH 
Long Island Shores (Vanguard) 
Nashville -based Mindy Smith ended up doing quite well with 
her debut effort, "One Moment More;' selling more than 
300,(X$) copies of the CD. She also appeared as a performing 
guest on a variety of TV shows, had her music featured in sev- 

eral national TV programs and ended up on many critics' lists 

of the top 10 albums of the year. She now returns with her 
Lex Price and Steve Buckingham- produced sophomore 
release, "Long Island Shores;' which serves as a nod to her fam- 
ily and her heritage growing up in Smithtown, N.Y. 

CHRIS SMITHER 
Leave The Light On 
(Mighty Albert /Signature Sounds) 
Singer /songwriter Chris Smither has released albums since 
1970, and his 12th effort, "Leave the Light On." contin- 
ues his lifelong investigations into the way people deal 
with the universal question of life. His road -weary voice 
and distinctive guitar style always remain front and cen- 
ter, but this time he has brought in a few new elements 
to spice things up, including guest appearances by 

011abellc. I im O'Brien, Sean Staples and Anita Suphanin. 

CHIP TAYLOR 
Unglorious Hallelujah /Red, Red Rose . . . 

(Back Porch /BLG) 
Veteran singer/songwriter Chip Taylor has decided to put 
out some new stuff sans his recent creative partner Carrie 
Rodriguez (although she does provide some guest vocals 

on the project).T:nior obviously had a lot on his mind this 

time around, as he has actually delivered two albums - 
"Unglorious Hallelujah" and "Red, Red Rose & Other 
Songs of Love, Pain and Destruction " -in one package. 
The former deals more with society and politics, while the 
latter is more intimate and personal. 

CHRIS THILE 
How To Grow A Woman From The Ground 
(Sugar Hill) 
You may know Chris 
Thile as the likable and 
talented mandolinist 
from Nickel Creek. But 
Thile has also been active 
as a solo artist and a guest 
player. Since relocating 
from the San Diego area 

to NewYork, that creative 
wanderlust has taken over 
as he delivers his second 
solo outing, "How to Grow a Woman From the Ground." 
Unlike his first solo effort, this album stays more centered 
within the musical sphere we expect from him -but that 
is not to say that Thile isn't still pushing the boundaries 
of traditional music until the seams rip. 

STOLL VAUGHAN 
Love Like A Mule (Shawdowdog) 
Kentucky -bred StollVaughan is quickly establishing himself 
as a thoughtful singer /songwriter who knows how to honor 
the deep musical roots of his state and then mold them into 
his own sound. His sophomore effort, "Love Like a Mule;' 
was produced by Mike Wanchic, and features such notable 

backup players as My Morning Jacket's Carl Breomel and 
Bo Koster, the Mysteries of Life's Jake Smith, Over the 
Rhine's Devòn Ashley and Dane Clark, who has accompa- 
nied John Mellencamp.Vaughan reveals a more upbeat and 
soulful approach this time around. 

VARIOUS ARTISTS 
Why The Hell Not ... The Songs Of Kinky 
Friedman (Sustain) 
For many years Kinky Freidman has been a songwriter, 
an author and a poet of sorts, and now many of his peers 
have decided to honor the man who just might surprise 
everyone by becoming the next governor of Texas. "Why 
the Hell Not ...The Songs of Kinky Friedman" features 
his tunes interpreted by Todd Snider, Lyle Lovett, Willie 
Nelson, Bruce Robison, Charlie Robison, Kelly Willis, 
Delbert McClinton, Dwight Yoakam and others. 

TONY JOE WHITE 
Uncovered (Swamp) 

This is proving itself to be 

a year of duet albums. One 
that should grab your 

attention is the new album 
by legendary swamp rock - 

er Tony Joe White, the man 
with the deep, deep voice. 

In recent years, White's 
profile has increased con- 
siderably, and this new 
album will do much to 

continue that trend. "Uncovered" features contributions by 

Eric Clapton, Mark Knopfler, J.J. Cale and Michael 

Mcl )onald, among others.There's even a track featuring vocals 

by Waylon Jennings. 

RECENT RELEASES 
DAVE ALVIN 
West Of The West (Yep Roc) 
1).te Alvin is the real deal -he's full of integrity and is 

sincere in what he does. "West of the West" is Alvin's trib- 
ute to the songs and songwriters of California. It's the 
fourth -generation Californian's latest excursion into the 
musical history of his honte state, continuing the high 

standard he set with "King of California" and 
"Blackjack David" 

SAM BUSH 
Laps In Seven (Sugar Hill) 
Sani Bush is one of the great players to emerge from the 
New Grass Revival. Since that bands demise in 1989, the 
mandolin player has been a highly successful solo artist in 

addition to lending his talents as a sideman. Further, he has 

been involved with some amazing collaborations with 
equally talented and creative artists. Bush now returns with 
his latest solo effort, "Laps in Seven," featuring a crack band 

of Nashville session players. 

JOHNNY CASH 
American IV: The Man Comes Around 
(American /Lost Highway) 
Johnny Cash is in that rare 

category that transcends 
genre and classification. 
Cash's final album was 

"American V: A Hundred 
Highways," and it is clear as 

you listen that he knew this 

album would likely be his 

last. There are all kinds of 
reissues, compilations, 
boxed sets, DVDs and other repackages of Cash's exten- 
sive catalog just out or soon to come. But it is the 
"American" series that best represents where Cash was 

emotionally and creatively in his last handful of years. 

DIXIE CHICKS 
Taking The Long Way (Open Wide /Columbia) 
The Dixie Chicks may be rooted in the country music 

scene, but in many ways they stand far apart from that cont- 
munity.And after the fallout they have suffered since Natalie 

Maims' Comments about President George W. Bush in 2(X)3, 

they have distanced themselves even further With "Taking 
the Long Way' one could 
say that the flak they have 

endured for the past couple 
of years has forced then[ to 
reinvent themselves, but I'd 

say the circumstances have 

helped steer then[ in a 

direction in which they 
were already headed. 

SLAID CLEAVES 
Unsung (Rounder) 
Laclu musical genre has its iconic artists, both old and new. 

For Americana, that list is pretty long, from Hank Williams 
to Johnny Cash to John Prine, from Steve Earle to 
Lucinda Williams to Dave Alvin. Slaid Cleaves is quickly 
moving himself up that ladder as one of the most 

thoughtful songwriters to conic down the pike. But 
Continued on page 42 
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ELSON 
Songbird 

The new album from the legendary Willie Nelson. Songbird was produced by Ryan Adams and recorded with Adams and 
The Cardinals on all 11 tracks, along with Nelson's longtime harmonica master Mickey Raphael. 

Songbird includes a diverse range of covers, including Leonard Cohen's "Hallelujah ", Gram Parsons'11000 Wedding ", 
Jerry Garcia & Robert Hunter's "Stella Blue" and the gorgeous title track written by Christine McVie, which originally 
appeared on Fleetwood Mac's landmark album Rumours. 

Nelson and Adams each penned a new song specifically for Songbird. Nelson's acoustic "Back To Earth" could have easily 
appeared on one of his timeless albums, while Adams' country blues gem "Blue Hotel ", written for Nelson, features The 
Red Headed Stranger's signature stylings. New renditions of some Nelson classics also appear on Songbird including "Sad 

Songs and Waltzes" (from Shotgun Willie) and "We Don't Run" (from Spirit). 

"Songbird" Single Impacts at AAA on October 16th 

Songbird full length Impacts at Americana on October 30th. 

In Stores on October 31, 2006 

Willie Nelson will be performing "Songbird" 
on Letterman on November 1st. LOST HIGHWAY 
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Continued from page 40 

Cleaves is throwing us a bit of a curveball with his new 
album, "Unsung," in which he performs songs by some 

lesser -known artists he has run into along the way. 

GUY CLARK 
Workbench Songs (Dualtone) 
Guy CI.uk was given the 

Americana Music Assns 

Lifetime Achievement 

Award for Songwriting at 

last year's awards ceremony. 

In addition, Clark is serv- 

ing as the Country Music 

Hall of Fames artist in res- 

idenee-this year. He now 
returns with "Workbench 
Songs," which features 

several tunes he has written with such folks as Rodney 
Crowell, Steve Nelson,Verlon Thompson, Gary Nicholson, 

Lee Roy Parnell and Darrell Scott. 

THE JOHN COWAN BAND 
New Tattoo (Pinecastle) 

42 We first met Cowan via the New Grass Revival. He and 

his bandmates at the time -Sam Bush, Bela Fleck and Pat j Flynn -are almost single -handedly responsible for taking 
bluegrass music into new and exciting directions.As a solo 

artist Cowan has continued down that path and he's 

sharper and more inventive than ever with this album, 
"New Tattoo." 

CROOKED STILL 
Shaken By A Low Sound (Signature Sounds) 
( :rooked Still is turning traditional folk and roots music on 

its ear. Hailing from the Boston area, this quartet first estab- 

lished a solid local following and is quickly becoming a 

favorite on the festival circuit. Here, the band takes tradi- 
tional songs as well as original compositions and gives them 

a unique interpretation. 

THE DERAILERS 
Soldiers Of Love (Palo Duro) 
Since 1993, the Austin -based Derailers have reinvented a 

certain honky -tonk sound that was made popular by such 

acts as Buck Owens & the Buckaroos. But beginning in 

1999, it became apparent 

that there was more to this 

outfit than high -steppers 

and roadhouse rockers. 

And that broader musical 

palette continues with 
their sixth outing, 
"Soldiers of Love," pro- 
duced by Rockabilly Hall 
of Famer Buzz Cason. 

RAMBLIN' JACK ELLIOTT 
I Stand Alone (Anti) 
It doesn't get much purer than this. Ramblin'Jack Elliott 
is one of folk music's most enduring characters. Since he 

first came on the scene in the late '50s, Elliott has influ- 
enced several generations of musicians. The aptly titled 
"I Stand Alone" is Elliott's first outing in seven years. 

Several guests pay their respects on this album, includ- 
ing David Hildago, Lucinda Williams and Corin Tucker 
of Sleater- Kinney. 

THE GINN SISTERS 
Blood Oranges (Sweetbird) 
These Texas -born sib- 

lings first made waves in 
2003 with the release of 
their first CD, 
"Generally Happy. "With 
the radio and press 

attention it generated, 

the gals started to build a 

following on the road. 

Now Tiffani and Brit 
return with an impressive 

sophomore effort. Produced by Bradley Kopp in Austin, 
"Blood Oranges" features original songs influenced by 

a broad variety of American idioms and delivered in a 

back -porch manner. 

$food d<enáeJ 

CHRIS KNIGHT 
Enough Rope (Drifters Church) 
Chris Knight is just about the perfect example of what 
Americana music is all about -honest, basic and beau- 
tiful. He doesn't put on any airs about what he does, 

which is couched in just the right amounts of melody 
and grit. As with previous releases, the Gary 

Nicholson- produced "Enough Rope" offers songs 

about the basic joys you run into on the road of life - 
and the bumps and pitfalls, too. 

CORB LUND 
Hair In My Eyes Like A Highland Steer (Stoney Plain) 

When you think of cowboys and rodeos, images ofTexas 

and the Southwest usually come to mind. But they also 

do those things up in Alberta, in the foothills of the 

Canadian Rockies. In many ways, the kind of music they 

like is as American as you can get -North American, that 

is. Enter Corb Lund, a fellow who uses the roots of coun- 
try and the instincts of the folky storyteller to create 

down -to- earth, entertaining music. 

RAUL MALO 
You're Only Lonely (Sanctuary) 
We all know about his successfiil run as the frontman for 
the Mavericks, but Raul Malo's talent reaches beyond the 

boundaries of any particu- 
lar genre. Malo has a way 

of making music sound 

classic and timeless regard- 

less of whether he is inter- 
preting a tune from days 

gone by or one that was 

recently penned. "You're 

Only Lonely" was pro- 
duced by the legendary 

Peter Asher. 

THE MEAT PURVEYORS 
Someday Soon Things Will Be Much Worse! 
[Bloodshot) 
Bloodshot Records makes you think of a certain kind of 
band -and the Meat Purveyors fit the image pretty well. 
This irreverent quartet of two gals and two guys takes 

elements of bluegrass, country and, of course, punk, and 

jumbles them all together in an original kind of way. And 
just when you think you've got these music purveyors 

figured out, they turn around and go electric on you. 
That's right, they have plugged in this time around.Well, 
sort of. 

THERE'S MUCH MORE @ www.RadioandRecords.com 

OLD CROW MEDICINE SHOW 
Big Iron World (Nettwerk) 
Inspired by pre-World War I1 blues, fiddle tunes, rags and jug 
band music, Old Crow Medicine Show has taken its love of 
this acoustic American music and built a grass -roots follow- 
ing. The five members first hooked up in 1996 in Ithaca, 

N.Y., and soon embarked on 

a quest to become one of 
the hottest live acoustic 

bands in the country. After 
several years of constant 

touring, they just may have 

reached their goal. "Big Iron 

World" was produced by 

David Rawlings. 

DARRELL SCOTT 
The Invisible Man (Full Light) 
Musician, composer and producer Darrell Scott is some- 

what of a renaissance man in the Nashville music scene. 

In the past year or so, this busy man wrote a song that was 

recorded by Faith Hill for her most recent album, produced 

a debut record by his father Wayne Scott and released a live 

set. In the midst of all that, he found the time to write and 

record a new studio album, "The Invisible Man." 

THE WAILIN' JENNYS 
Firecracker (Red House) 

Fresh off their frequent appearances on "A Prairie Home 

Companion" and still riding high from their 2005 Juno 

Award for roots and traditional album of the year, 

Canada's Wailin' Jennys (Annabelle Chovstek, Nicky 
Mehta and Ruth Moody) deliver their sophomore effort 
"Firecracker." As the album title suggests, the project is 

full of highly charged songs that borrow from a variety 

of genres, including alt -country, folk, rock and pop. 

VARIOUS ARTISTS 
The Pilgrim (American Roots) 
The past couple of years have 

been quite exciting for Kris 

Kristofferson. He was 

inducted into the Country 
Music Hall of Fame and the 

Texas Hall of Fame, and in 

2003, he was a recipient of 
the Spirit of Americana Free 

Speech award at the 

Americana Music Assn.'s 

awards event. Further, he released "This Old Road" -his first 

recording of all -new songs in 11 years produced by Don Was. 

This year Kristofferson also turned 70, so in honor of that 

milestone, Nashville -based American Roots Publishing has 

released "The Pilgrim: A Celebration of Kris Kristofferson." 

The project was produced by Randy Scruggs and features a 

broad variety of artists covering his songs. 

YONDER MOUNTAIN STRING BAND 
Yonder Mountain String Band (Vanguard) 
Known for its progressive approach to acoustic -basic 

music,Yonder Mountain String Band has done a number 

of firsts for its fourth album. The band brought in well - 
known producer John Rothrock, added some percussion 

to the musical mix and wrote almost all the songs on this 

new self-titled album spontaneously in the studio. What 
the band members haven't forsaken in the process is their 
fresh approach to a traditional sound and their dedication 

to excellence on their instruments. RRR 
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KASEY CHAMBERS 
"SIGN ON THE DOOR" 

Early Airplay and Support 
At KGSR and KRSH 

Most Added at 

vv www.kaseychambers.com 
wlw.myspace.com/kaseychambers 

Americana Music for over 25 years 

Allison 
Moorer 

CONGRATULATIONS 
BARRY POS' 

on receiving the AMA 
Lifetime Achievement Award! 

SUGAR HILL RECORDS: 
A RETROSPECTIVE 

81 TRACKS ON 4 DISCS PLUS A BONUS DVD 
WITH ARTIST INTERVIEWS,VIDEOS AND A PHOTO GALLERY! 

sugarhillrecords.com 
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Americana Reporters 

44 

Listed below is information on the stations that report their playlists each week to the 
Americana Airplay chart. For phone numbers, e-mail addresses and personnel names, 
contact the Americana Music Assn. at 615- 321 -3456. 

STATION ADDRESS WEB SITE STATUS STATION ADDRESS WEB SITE STATUS 

KA XE 2602nd St. NE, Grand Rapids, MN 55744 kaxe.org Noncommercial WFHB P.O. Box1973, Bloomington, IN 47402 wfhb.org Noncommercial 

KBCS 3000 Landei holm Cir SE, Bellevue, WA 98007 khcs.fm Nunruumierrial WFPK 619 South 4th St., Louisville. KY 40202 wfpk.mq Nonronmieirial 

KBSO 701 Denys Road, Corpus Christi, TX78408 texasradio947com Commercial WGCS 700 S MainSt., Goshen, IN 46526 globeradio.org Noncommercial 

KCUV 1201 18th St., Suite 270, Denver, C080202 kcuvradio.com [ unrmercial WGWG PO Box 876, Boiling Springs, NC 28017 wgwg.org Nommmnenlal 

KDHX 3504 Magnolia, St. Louis, MO63118 kdhx.org Noncommercial WHAY P.O. Box 69 Whitley City, KY 42653 hay98.com Noncommercial 

KDNK P.O. Box 1388, Carbondale, C081623 kdnk.org NmmIIninienìal WHEE P.O. Box 3551, Martinsville, VA 24115 wheenet Comrnerrial 

KEXP 113 Dexter Ave. N, Seattle, WA 98109 kexp.org Noncommercial WJJC 1801 North Elm St., Commerce, GA 30529 Commercial 

K FAB 1020 25th St. South, Fargo, ND 58103 outlawcountry927mm Lomnrerdal WJMQ 33 East 3rd St., Clintonville, WI 54929 Commercial 

KFAN P.O. Box 311, Fredericksburg, TX 78624 texasrebelradio.com Commercial WMKY Morehead St. University, Morehead, KY 40351 wmkyradio.com Noncommercial 

KFJC 12345EI Monte Road, #6202, Los Altos Hills, CA94022 kfjc.org Nomumnirrrial WMMT 91 Madison, Whiteshurg, KY 41858 a ppalshop.org /wmmt Noncommercial 

KGSR 8309 North I -H 35, Austin, TX 78753 kgsccom Commercial WMNF 1210E. Martin Luther King Blvd., Tampa, FL 33603 wmnf.org Noncommercial 

KHTZ 530 West Main, Brenham, TX 77833 lonestarfnr.cont Connnercial WNCW P.O. Box 804, Spindale, NC 28160 wncw.ory Noncommercial 

KHYI RO. Brix 560382, The Colony, TX75056 khyi.com Commercial WNRN 2250 Old Ivy Road Suite 2, Charlottesville, VA 22903 wnrn.rlc.net Noncommercial 

KNBT 1540 Loop 337 North, New Braunfels, TX 78130 knhtfm.com Commercial WOUB 9 South College St., Athens, OH 45701 wouh.mg Nonconorrenial 

KOPN 1907 Juniper Drive, Columbia, MO 65201 kopn.org Noncommercial WQBR 330 McElhattan Drive, McElhattan, PA 17748 bear999.com Commercial 

KPFA 1929 Martin Luther King Jr. Way, Berkeley, CA 94704 kpfa,org Noncommercial WQNR 2514 S. College St. Suite 104, Auteur n, AL 36832 wgnr.com Commercial 

KPIG 1110 Main St. Suite16, Watsonville, CA 95076 kpig.com Commercial WRFL P.O. Box 777, University Station, Lexington, KY 40506 wrfl.uky.edu Noncommercial 

KRCB P.O. Box 4262, Santa Rosa, CA 95402 freighttrainboogie.com Noncommercial WSGE 201 Highway 321 South, Gallas, NC 28034 wsge.org Noncommercial 

KRCL 133127th St., Ogden, UT 84403 krcl.org Noncommercial WSYC Cumberland Union Bldg. 3rd Floor, Shippensburg, PA 17257 wsyc.org Noncommercial 

KRFC 619 South College Ave.,#4, Fort Collins, C080524 krfdm.orq Noncommercial WTCR 134 4th Ave., Huntington, WV 25701 wtcr- americana.com Commercial 

KRSH 3565 Standish Ave., Santa Rosa, CA 95407 ktsh.com Comercial WLKH-2 40 Monument Circle Suite #600, Indianapolis, 1N 46204 - HD2rdrannel 

KSUT P.O. Box 737, Ignacio, CO, 81137 ksut.org Noncommercial WUMB 100 Morrissey Blvd., Boston, MA 02125 wunrb.org Noncommercial 

KSYM 7519 Dell Oak San Antonio, TX78218 aad.edu/tcmn Noncommercial WWUH University of Hartford, West Hartford, C106117 wwuh.org Noncommercial 

KTXN 302 Sam Houston, Victoria, TX 77901 texasmix.cnrn Commercial WXLV 4525 Education Park Drive, Schnecksville, PA 18078 wxlv.orq Noncommercial 

KUSH P.O. Box 791, Cushing, OK 74023 brightok .net /'kush Commercial WYOU 1056 Commodore Drive, Virginia Beach, VA 23454 wyou.fm Noncommercial 

KUT Communications Bldg. B, Suite 3.142, Austin. TX78712 kut.org Noncommercial "Acoustic Café" 285 E. Liberty, Ann Arhoi, MI 48104 ro i1 coo nr Specialty show 

KVMR 401 Spring St., Nevada City, CA 95959 kvmr.org Noncommercial Siegler/ Mental RAM P.O. Box 185, Monterey, VA 24465 alleghenymountainradio.org Radio Network 

KVNF P.C. Box'..150. cran° a. ( 0191418 kvnf.org Noncommercial "Altville 2600 Olive Ave, 8th Floor, Burbank, CA 91505 altvihe.ianr Syndicated Show 

KWMR P.O. Box 1262, Point Reyes Station, CA 94956 kwmr.org Noncommercial 
.Americana 

Highway" 471101d Kingston Pike, Knoxville, TN 37919 wivk.com Specialty Show 

KWRP 1308 Apache Ave., #4, Santa Fe, NM 87504 kwrp-radio.conr Commercial Americana Roots 3867 Alpine Aster, San Antonio, TX 78259 americanaroots.conr Internet Radio 

KXCI 220 South 4th Ave., Tucson, AZ 85701 kxci.org Noncommercial Caurrtryóear P.O. Box 758, Lake Placid, FL 33862 countrybear.com Internet Radio 

KZSU P.O. Box 20510, Stanford, CA 94309 k, u.Tiq Noncommercial Down Home Cookin "' 24100Tisea Blvd. SuitelO, Port Charlotte, FL33980 thebeach989.conr Specialty Show 

WCBE 540 Jack Gibbs Blvd., Columbus, OH 43215 wcbe.org Noncommercial Folkscene" 23457 Sdwolcraft St., West Hills, CA 91307 folkscene.com Specialty show 

WDBM G -4 Holden Hall, MSU, East Lansing, MI 48824 Impact89fm.org /twang Noncommercial Music Choice 5257th Avenue,12th Floor, New York, NY 10018 musicchoice.com Lrhlc Broadrastr 

WDVR P.O. Box 191, Sergeantsville, NJ 08557 wdvrfm.org Noncommercial P. &Radio East 800 College Court, New Bern, NC 28562 publicradioeastorg Radio Network 

WDVX P 0_ Bni 21568. Knox v J le TN 37927 wilvx_nr Noncommercial Radio Vagabond 1440 Steele Suite 4, Denver, CO80206 radiovagahond.com Internet Radio 

WERU 186 Acadia Highway, East Orland, ME 04431 weru.org Noncommercial Radokkamvy 5050 West Lemon St., Suite 200, Tampa, FL 33609 radioiocountry.com InternetRadio 

WETS P.O. Bor /0630, Jonnwn [ rty. TN 371114 wets nip Noncommercial Sirius Outlaw Channel 1221 Avenue of theAnieriras. New York, NY 10020 sirio -ruar Satellite Broadcaster 

WEVL 518 South Main, Memphis, TN 38103 wevl.org Noncommercial Western Beat" P.O. Box 128105, Nashville, TN 37212 westernbeat.com Specialty Show 

WFDU 1000 River Road, Teaneck, NJ 07666 wfdu.fm Noncommercial XM Cross Country 1500 Eckington Place NE, Washington OC 20002 xmradio.com Satellite Broadcaster 

THERE'S MUCH MORE p www- RadioandRecords.com SEPTEMBER 22, 2006 
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Coming to your town this fall j i 
p://nettwet"Y 

I ; I 

FUNNEL CLOUD 
Featuring the single Not California" 

you es 

ing át diä September 25th 

Featuring the track tattered Leaves" 

wa.UV :ittthe A ricana Music Conference 
, fi attitie shville Nettwerk Sync 

0#two this fall. 

elk 
( 

Featured on NPR's All Songs Considered 
appearing at the Americana Music Conference on 

September 20th at the Mercy Lounge 
on tour NOW 

http://nettwerk.com/ 

Going for adds now! 
http://nettwerk.com/ 

BRADLEY WALKER 
HIGHWAY OF DREAMS 

"If it were possible to top their 
debut album, the Grascals have done 

it...Long List of Heartaches is a can't- miss." 
- Kyle Cantrell / XM Satellite Radio 

"It has been many years since f - 
have been moved by a debut 
album the way I am moved by 
Highway of Dreams." , 

- Robert K. Oermann 
(Music Row) 

SUNDER 
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2005 WINNERS 
INCLUDE 

AOL 
Yahoo! 
Microsoft 
Jamdat Mobile 
Blizzard Entertainment 
U.S. Army 
Electronic Arts 
Motorola iRadio 
New Line 
National Geographic 
and more! 

The 3rd annual DEMMX AWARDS recognize vision, 
innovation, entrepreneurship and brand development 
in digital entertainment in 21 categories: 

BEST OF SHOW 
Visionary of the Year 
Innovator of the Year 
Brand of the Year 

FILM, TELEVISION 
& VIDEO 

DVD of the Year 
Television Technology 
of the Year 
Best Interactive 
Television Programming 
Most Innovative Use 
of Technology for 
Advertising 
Best Video On- demand 
Service 

MUSIC 
Digital Music Innovation 
of the Year 
Best Use of Technology 
by an Artist 
Best Radio Service 
Best Downloadable or 
Subscription Music Service 
Best Digital Music Community 
Music DVD of the Year 

GAMES 
Game Innovation of the Year 
Console Game of the Year 
Mobile Phone Game of the Year 
Casual Game of the Year 
Multiplayer Game of the Year 
Advergame of the Year 
Best Use of Sound in a Game 

Judged by an elite group of digital 
entertainment industry experts! 
Suzie Reider, GameSpot 
Dan Scherlis, Etherplay 
Eric Zimmerman, gameLab 
Robert Tercek, Multimedia Networks 
Ted Cohen, TAG Strategic 
Dave Ulmer, Motorola Media Solutions 
Brian Garrity, Billboard 
Gary Cohen, AOL Music 
Jim Griffin, Cherry Lane Digital 
Don Levy, Sony Pictures Digital 
Mika Salmi, AtomFilms, Shockwave.com 
Rick Mandler, ABC Enhanced Television 
Larry Gerbrandt, Nielsen Entertainment 
Allison Dollar, iTV Alliance 
John Kilcullen, Billboard 
Ned Sherman, Digital Media Wire 

THE 2006 AWARDS GALA IS PART OF THE 2 -DAY 

DEMMX CONFERENCE & AWARDS 

HYATT REGENCY CENTURY PLAZA LOS ANGELES 

Subm i t Today! and registration information 
& criteria. www.Bi I I board Events . co m 
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he harts 
THIS WEEK IN DATA. For complete charts, there's always more at .ww.RadioandRecords.com 

TIMELINE 
i 

YEAR AGO 

Jim Lawson named VP of program- 

ming for the Hispanic division at 

Clear Channel Radio. Bob Agnew 

joins KNEW and 

KQKE /San Francisco as 

PD. David Nathan upped 

to senior VP of video pro- 

motion at Universal 

Motown Records Group. 

5 
YEARS AGO 

Marko Radlovic 

named VP /sta- 

tion manager of Spanish 

THE SPIN 

Agnew 

Broadcasting System /Los Angeles. Martin 

Sheehan appointed general sales manager of 

AM Talk at Clear Channel /Washington. 

Clear Channel elevates Don Howe to senior 

VP /West Coast. 

10 
YEARS AGO 

Ronna Woulfe 

promoted to 

president of 

Paxson Broadcasting /Miami. 

Bob Neumann appointed 

PD at WMMS /Cleveland. 

Crys Quimby named news Neumann 

director at KFWB /Los Angeles. 

15 
YEARS AGO 

Jack Rovner joins Arista Records as 

senior VP. Doug Burton tapped as 

VP of album promotion at SBK 

Records. Cerphe upped to PD at 

WJFK /Washington. 

20 
YEARS AGO 

Dick Bremkamp 

appointed 

VP /GM of KGLD 

and KWK /St. Louis. 

Chuck Crane named PD at 

WYNY /New York. Darryl 

Brown assigned to 

VP /group director at ABC 

Radio Networks. 

25 
YEARS AGO 

Brown 

Mike McVay named GM of 

WABB /Mobile. Tom Wilson tapped 

as VP /GM of WWWE /Cleveland. 

Monty Grau appointed VP /GM of KOMO /Seattle. 

Michael St. John installed as PD of 

WMPS /Memphis. Jim Harper 

appointed PD of WDRQ /Detroit. 

Gregory W. Taylor named assistant director of 

creative services at WABC /New York. 

SEPTEMBER 22, 2006 

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George 

Setting The 
No. 1 Record 
Strait 
Just as George Strait is set 
to be feted with a Country 
Music Hall of Fame induc- 
tion during the 40th annual 
Country Music Assn. 
Awards, Nov. 6 on ABC, the 
Texan scores his 41st No. 1 

Country single and eclipses 
Conway Twitty's long -held title as the artist with the most 
chart- toppers. Strait's "Give It Away" gains 887,000 audience 
impressions and rises 2 -1 on the R &R Country chart, which also 
runs in VNU sister publication Billboard as Hot Country Songs. 

Strait first topped the chart in August 1982 when "Fool 
Hearted Memory" crowned the chart for one week. The late 
Twitty's No. 1 chart span began in 1968 with "Next in Line" and 
ended when "Desperado Love" topped the chart in 1986. 

Nickelback's 
New No. is 

Nickelback lias a rare chart week 
as it ascends to No. 1 on two 

charts with two different songs. 

The group becomes the all-time 
leader at Heritage Rock with its 

sixth No. 1, as "Rockstar" 
(Roadrunner /IDJMG) climbs 2- 
1. Until this week, the Canadian 

quartet was tied with Aerosmith 
for that distinction. 

At Hot AC. Nickelback's "Far 
Away" ( IDJMG) jumps 4 -1 to 

score the charts biggest rise to the 

top since "My Immortal" by 
Evanescence soared 5 -1 in March 
2(104. With its third Hot AC No. 

1, Nickelback joins Goo Goo 
Dolls, Santana and Matchbox 

Twenty (thé leader with four) as 

the only acts to score at least three 

Hot AC chart -topping titles. 

Heritage 
Acts Hit 
Heritage 
Chart 
A pair of legendary rock acts score 

debuts on the Heritage chart as 

Aerosmith debuts at No. 19 with 
"Devil's Got a New Disguise" 

(Columbia) and the Who return at 

No. 20 with "It's Not Enough" 

(Universal Republic). 

"Disguise" is Aerosmith's 13th 

appearance at Heritage since the 

Nielsen BDS chart's 1997 inception. 

The Who's "Enough" is the first 
release from the band's first all -new 

album since 1982's "It's Hard" and 

comes two years after "Real Good 

Looking Boy" spent four weeks on 

the chart and peaked at No. 28. 

McKnight "Finds" His 
Way Back To No. 1 

After reaching the top of the Urban AC chart 
for one week in July, Brian McKnight's "Find 
Myself in You" (Universal Motown) returns 

eight weeks later for a second stint at No. I. 

That is the longest span between No. I weeks 

since "Think About You" by Luther Vandmss 

had a I 5-week gap between its second week at 

the top in April 21104 and its third (and final) 

week that July. 

Ludacris Takes "Money" 
To The Bank 
Ludacris posts his loth career top I II on the 

Nielsen BDS Rhythmic chart as "Money Maker" 
( IDJMG) sails 11 -8 on the strength of the weeks 

biwest gain (up 676 plays).The move gives the 

rapper the most top Ilk by an artist at the format, 

breaking a tie he shared with Mariah Carey. The 

song also notches Most Increased Plays at Rap 

(up 1,501, No.3) and Urban (up 825, No. 5). 

Icon Bennett 
Back At AC 
The legendary Tony Bennett 111`, 

scored 28 AC hits (in 
Billboard, where the 
chart originated in 
1961), but until 
this week, he 

hadn't appeared 
on the list since 
1976. Joined by 
the similarly 
smooth- styled 
Michael Bublé, 
Bennett returns at 
No. 28 with "Just 
in Time" 
(Columbia). 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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CHR/TOP 40 

Sadly, new video fails to jump -start treadmill sales 

OK Go Gaining 
Traction At Radio 
Kevin Carter 
KCarter@RadioandRecords.com 

fyou aren't aware of OK Go's amazing homemade video for "Here 
It Goes Again" -the one with the treadmills -what rock have you 
been under? The video's had about a gazillion views on YouTube, 
which spawned heavy rotation at MTV and VH1 and a live com- 
mand performance of the band's treadmill dance at the recent MTV 

4$ Video Music Awards. 
The video is not only turning the band into Internet rock stars, but also -harks back j to those crazy mid -'80s MTV days when you could -hold on to something -actually 

use a video to break a song at radio and generate retail sales. 

"The album's a year old, the band's 

been on tour for two years, and we were j selling about 300 albums a week," 
Capitol senior VP of promotion Ed Green 

says. The kids reacted well to OK Go's j first backyard video -a cheerily choreo- 
graphed routine to "A Million Ways," 
which scored the group more than a mil- 
lion j YouTube hits -so lead singer 

Damian Kulash's sister came up with the 
concept for the eight -treadmill video, 
which took the band members 18 takes to get right without anyone falling on their ass. 

After loading the video on YouTube, it started "going everywhere," Green says. 

"It was an unbelievably viral thing, and it actually started moving the needle at retail." 
Capitol has seen sales double every week over the past month, and Green says the mas- 

sive grass -roots reaction literally forced the label to create a radio plan from scratch. 
With the Internet and MTV and VH1 onboard, the virus spread to radio, with the 

record impacting at CHR /top 40, hot AC and alternative. Mike Kaplan, OM /PD at 

WEZB (B97)/New Orleans, says the video helped convince him to play the song. In 

addition to catching the iTunes download numbers, Kaplan noticed it popping up on 
the in -house MySpace accounts. 

"From that, and then the MTV Awards, it was blowing up," Kaplan says. "You 
look around and see what people are passionate about. Certainly, I think the song's rel- 

evant, and it's a good pop song. We've had on -air reaction since with decent phones, 
and sometimes you've got to look at the passionate element out there." 

WXSS (103.7 Kiss FM)/Milwaukee's morning show was so taken with the video, 

the station created its own parody, which generated some 20,000 YouTube views. "We 
liked the song and thought the video was great, so we just decided to do our own," 
PD Brian Kelly says. "We just started playing the single, but we definitely have people 

calling for what they call 'the treadmill video song.' " 

All this activity led to the MTV Awards, for which the band practiced five hours a 

day for the week leading up to its flawless one -shot live performance. In the wake of 
this mass exposure and amazing viral growth, there's now increased retail action, and 

the track was added on its impact date at 15 CHR /top 40 stations, 13 alternative sta- 
tions (joining 45 alternatives that were already onboard) and 10 hot AC stations. 

"When was the last time we came to you with a song that had big 10 rotation at 

MTV, gung -ho rotation on VHI, 4.5 million hits virally on the video and sales that 
keep doubling this week -and all of this before we impacted at radio ?" Green asks. "I - 

can't remember anything that's come from nothing and grown into what it has." Ad? 

OK Go 
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I 

JUSTIN TIMBERLAKE'S 
I 

"MY LOVE" IS THE TOP DEBUT 
OF THE WEEK (NO. 27) WHILE 
HIS "SEXYBACK" CONTINUES ITS 

RUN AT N0.1. 
r 

TITLE 
CHR/TOP 40 INDICATOR 

ARTIST IMPRINT / PROMOTION LABEL 

POWERED BY 

PLAYS 
.TW ./- 

I I 
3 

6 

I 

.. 

19 

11 

19 

BUTTONS THE PUSSYCAT DOLLS FEAT. SNOOP DOLL A&MRNTERSCOPE 4089 -34 

SEXYBACK JUSTIN TIMBERLAKE JIVE/ZOMBA 4028 .43 

I WRITE SINS NOT TRAGEDIES PANIC!ATTHE DISCO OECAYOANCE/FUELED BYRAMENAAVA 3650 -111 

10 FAR AWAY NICKELBACK ROADRUNNER /IDJMG 3635 +174 

9 LONDON BRIDGE FERGIE WKLIAM/A&MANTERSCOPE 3464 +165 

IlL 20 

9 

PROMISCUOUS NELLY FURTADO FEAT. TIMBALAND MOSLEY /GEFFEN 3283 -291 

+382 TOO LITTLE TOO LATE XUD DA FAMILY /BACKGROUNDNNIVERSALMOTOWN 3108 

': 21 ME&UCASSIE NEXTSELECTION/BADBOY /ATLANTIC 2968 -386 

9 

11 

I.' 

'C' 16 AIN'T NO OTHER MAN CHRISTINA AGIILERA RCA/RMG 2774 

2627 

-192 

+451 8 UPS OF AN ANGEL HINDER UNIVERSAL REPUBLIC 

14 DO IT TO IT CHERISH FEAT. SEAN PALL OF7HEYL1UNf&OODZ SHO'NUFF/CAPITOL 2510 -434 

CRAZY GNARLS BARKLEY DOWNTOWN/LAVA 2481 -246 

OVER MY HEAD (CABLE CAR) THE FRAY EPIC 2441 -195 I L 
13 

(WHEN YOUGOINIA)GIVE IT UP TO ME SEAN PAUL FEAT. KEYSWACOLE VP /ATLANTIC 2372 +32 

SEXY LOVE NE-Y0 DEF JAM/0JMC 2156 .178 

81 n BLUE UNIVERSAL MOTOWN HATE ME BL 1895 .108 

10 U AND DAT E-4OFEAT.T. PAIN &KANOI GIRL SICK WID' R/BME/REPRISE 1795 +37 

b GALLERY MAROVAZQUEZ ARISTA/RMG 1721 +123 

5 CALL ME WHEN YOU'RE SOBER EVANESCENCE WIND -UP 1670 ;185 

I 

7 CHASING CARS SNOW PATROL POLYOOWA&M/INTERSCOPE 1477 +256 

n 

4 

THAT GIRL FRANKIE J FEAT. MANNIE FRESH E. CHAMILLONAIRE COLUMBIA 1145 +130 

PUWN ME BACK CHINGY FEAT. TYRESE SLOT- A {OT/(APITOL 1120 +246 

i I 7 I CANT HATE YOU ANYMORE NICK LACHEY 1WE20MBA 1051 +69 

4 WHAT HURTS THE MOST RASCALMTTS LYRK:STtecnso LYwoo0 952 +133 

26 

29 

36 

37 

38 

39 

40 

2 MY LOVE JUSTIN TIMBERLAKE FEAT. T.L JIVE/ZOMBA 

DANICAUFORMA RED HOT CHIU PEPPERS WARNER BROS. 

923 +522 

18 768 -95 

4 

5 

GET UP CIARA FEAT.CHAMILLIONAIRE LAFACE/JWE20MBA 756 +114 

RIGHT WHERE YOU WANT ME JESSE MCCARTNEV HOLLYWOOD 689 +33 

13 BOSSY KELIS FEAT. TOO PORT AVE/ZOMBA 674 -212 

NEW 

2 

3 

MANEATERNELLYFURTADO MOSLEV/GEFFEN 663 +193 

REMEMBER THE NAME FORT MINOR FEAT. STYLES OF BEYOND MACHINESIIOPF/WARNER EROS. 572 +46 

HOW TO SAVE THE FRAY EPIC 569 +304 

2 

NEW 

.. 3 

WE RIDE RIHANNA SRP/OEFJAM/IDJMG 544 +110 

CHAIN HANG LOW INS GEFFEN 531 +184 

ABOUT US BROOKE HOGAN FEAT. PALL WALL SMC/SORBE 456 +54 

L,.. 6 453 -6 THESE WALLS TEDDY GEIGER (RED/COLUMBIA 

2 THE QUEEN AND IGYM CLASS HEROES DECAYDANCE/FUELED BY RAMEWLAVA 427 -16 

':. b ITS COIN' DOWN VUNG JOC BLOCK /BAD BOY SOUTH /ATLANTIC 391 -30 

RE -ENTRY 

RE -ENTRY 

STARS ARE BLIND PARIS HILTON WARNER OROS. 361 -40 

I DARE YOU SHINEDOWN ATLANTIC 327 -23 

CANADA CHR /TOP 40 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLA 
TW 

vs 
+/- 

SEXYBACK JUSTIN-iMBERLAKE JIVE/SONY BMG 689 +38 

LONDON BRIDGE FERGIE WILLIAM/A&MRNTERSCOPENNIVERSAL 575 +58 

BUTTONS THE PUSSYCATDOLLSFEATURKIG SNOOP DOM A&MRNTERSCOPENNIVERSAL 664 .72 

PROMISCUOUS NELLY FURTADOFEATURNGTIMBAIAND MOSLEV/rEFFENNNIVERSAL 509 -65 

FAR AWAY NICKELBACK EMI 497 -16 

(WHEN YOU GONNA) GIVE IT UP TO ME SEAN PAUL FEAT.KEVSHIACOLE VP /ATLANTIC/WARNER 487 -1 

TOO LITTLE TOO LATE 10.10 DA FAMILYIBLACKGROUND/UNIVERSAL 402 .28 

UPS OF AN ANGEL HINDER UNIVERSAL REPUBLIC /UNIVERSAL 356 .57 

AINT NO OTHER MAN CHRISTINAADUBERA RCA/SONY BMG 344 -10 

HATE ME BLUE OCTOBER UNIVERSAL MOTOWN/UNIVERSAL 332 .2 

SEXY LOVE NE -VO DEF JAMNNIVERSAL 326 .35 

DO IT TO IT CHERISH FEATURING SEAN PALLOE THE VOUNGBLOODZ SFNYNUFF/CAPITU/EMI 319 .9 

CRAZY GNARLSBARKLEY DOWNTOWN/ATLANTIC/WARNER 315 -80 

SUNDAY MORNING K-OS EMI 307 +n 
CALL ME WHEN YOU'RE SOBER EVANESCENCE WIND -UP 304 -16 

ME & U CASSA NEXTSELECTION/BAD BOY/WARNER 304 -28 

I WRITE SINS NOT TRAGEDIES PANIC! AT THE DISCO DECAYDANCE/FUELEDBY RAMEN/WARNER 299 -20 

TALK TO ME GEORGE HC ENTERTAINMENT 285 +14 

BEEN GONE KESHIACHANTE EPIC/SONY BMG 279 .5 

MANEATER NELLY FURTADO MOSLEY /GEFFENNNIVERSAL 268 .48 

CHASING CARS SNOW PATROL POLYDOR/A&MRNTERSCOPENNIVERSAL 258 .17 

HANGING ON CHEYENNE KIMBALL DAYLGHT/EPIC/SONY BMG 257 -n 

HIPS DON'T LIE SHAKIRA FEATURING WYCLEFJEAN EPIC/SONY BMG 246 -16 

FLAWED DESIGN STABILO EMI 229 -36 

U AND DAT E-40 FEATURING T -PAIN & KANDI GIRL SICK WID' R/BME/REPRISEIWARNER 218 -20 

RIDIW CHAMILLIONAIRE FEATURING KRAVZIE BONE UNIVERSAL MOTOWNUNIVERSAL 207 -5 

MY LOVE JUSTIN TIMBERLAKE FEATURINGT.I. JIVE /SONY BMG 196 .155 

WHERE'D YOU GO FORT MINOR FEATURING HOLLY BROOK MACHINE SHOP/WARNER BROS /WARNER 191 -53 

UNFAITHFUL RIHANNA SRP /DEF JAM /UNIVERSAL 181 -45 

PUWN' ME BACK CHINGYFEATIINNGTYRESE SLOT -A- LOT /CAPITOL /EMI 179 +59 
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1 11 
SEXYBACK 
JIISTINTeABERLAKE 

NO. 1(2 WKS) K 
JIVE/ZO/ABA 

BUTTONS 
18 

THE PUSSYCAT DOLLS FEATURING SNOOPOOGG 

FAR AWAY 
NICKELBACK 

20 

8 

15 

AINT NO OTHER MAN 
CHRISTINA AGUILERA 

LONDON BRIDGE 
FERGIE 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND 

iv 
A&M /INTERSCOPE 

Ct 
ROADRUNNER/IDJMG 

WILLI.AM/A&M/INTERSCOPE 

rvy+F 
DECAVDANCUFUELEDBYRAMEN/LAVA 

2 

MOSLEV/GEFFEN 

TOO LITTLE TOO LATE Gtr 
DOJO DA FAMILY /BLACKGROUNO /UNIVERSAL MOTOWN 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE 

21 
ME &U 
CASSIE 

6 LIPS OF AN ANGEL 
HINDER 

DO IT TO IT 
CHERISH FEATURING SEAN PAUL OF THE YOUNCBLOOD2 

8 SEXY LOVE 
NE -VO 

29 OVER MY HEAD (CABLE CAR) 
THEFRAV 

15 
CRAZY 
GNARLS BARKLEY 

9 

B 

12 

CHR/TOP 40 
FORT MINOR FOLLOWS 

ITS RECENT NO. 2 HIT 
"WHERE'D YOU GO" WITH A 

DEBUT AT NO. 38 FOR 

"REMEMBER THE NAME." 

POWERED BY h Nielsen 
Eliox Kast Pit.. 
Bytten,S 

TITLE 
ARTIST 

2: NIELSEN BUS 111 HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

U AND DAT 
E -40 FEATURING T -PAIN & KANDI GIRL 

GALLERY 
MARIO VAZQUEZ 

HATE ME 
BLUE OCTOBER 

VP/ATLANTIC 

TtiLtf 
RCAINMG 

2 
NEXTSELECT ION /BADBOV/ATLANTI 

UNIVERSAL REPUBLIC 

N 
SHO'NUFF /CAPROL 

OEFJAM /IDJMC 

2 

EPIC 

N 
DOWNTOWN/ LAVA 

2: 

SICK WID' IT /BME/REPRISE 

ARISTA/RMG 

UNIVERSAL MOTOWN 

21 5 
PULLIN' ME BACK AIRPOWER T; 

CHINGY FEATURING TYRESE SLAT- A-EOTKAPITOL 

PLAYS AUDIENCE 
TW H- MILLIONS RANK 

9290 239 64.014 1 

2 

3 

6 

4 

5 

7 

9 

8 

8366 

7440 

6463 

6345 

5923 

5698 

5281 

5113 

5087 

4804 

4581 

4549 

4457 

4283 

3857 

3366 

3208 

-5g 

.741 

.134 

-370 

748 

+354 

.8 

-106 

-1005 

.707 

-975 

.69 

-509 

-511 

+129 

+300 

+37 

57.689 

44516 

38.056 

39.436 

38.063 

36217 

33.793 

34.212 

27.081 

22,348 

26.871 

28.935 

27248 

27.973 

25.555 

18.631 

12.997 

13 

16 

14 

10 

12 

n 

15 

19 

22 

2912 .491 19.020 18 

6 CHASINGCARS 2827 .371 15.463 21 
SNOW PATROL POLVDOR /A &M /INTERSCOPE 

27 3 
MY LOVE MOST INCREASED PLAYS it 2783 .1047 20.869 17 
JUSTIN TIMBERLAKE FEATURING T.I. JIVE /ZOMBA 

2667 279 12.627 23 

tl 

S 

8 

6 

4 

3 

17 

2 

TI 

2 

4 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE 

THAT GIRL 
FRANKIE J FEATURING MANNIE FRESH & CHAMILLIONAIRE 

WHAT HURTS THE MOST 
RASCAL FLATTS 

I CANT HATE YOU ANYMORE 
NICK LACHEY 

GET UP 
CIARA FEATURING CHAMILLIONAIRE 

CHAIN HANG LOW 
JIBES 

BLACK HORSE & THE CHERRY TREE 
KTTUNSTALL 

MANEATER 
KELLY FURTADO 

BOSSY 
KELIS FEATURING TOO SHORT 

HOW TO SAVE A LIFE 
THE FRAY 

RIGHT WHERE YOU WANT ME 

WINO-UP 

COLUMBIA 

:: Gtr 
LYRIC STREETMOLLYW000 

TB 

JIVE/ZOMBA 

LAFACE/1IVE/ZOMBA 

GEFFEN 

RELENTLESSNIRGIN 

A 
MOSLEY/GEFFEN 

JIVE/ZOMBA 

EPIC 

JESSE MCCARTNEY HOLLYWOOD 

SHOW STOPPER Ltf 
DANITY KANE BAD BOY /ATLANTIC 

'DAN! CALIFORNIA 
RED HOT CHILI PEPPERS WA RNER BROS. 

WE RIDE 4tr 
RIHANNA SRP/OEFJAM /IDJMG 

THESE WALLS Utr 
TEDDY GEIGER CREDJCOLUMBIA 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL 

_ . 
SMC /SOGE 

REMEMBER THE NAME Gtr 
MACHINESHOP/WARNER BROS. FORT MINOR FEATURING STYLES OF BEYOND 

SNAP YO FINGERS 
LIL JON FEATURING E -40& SEAN PAUL OF THE YOUNGBL000Z 

THE QUEEN AND I 

GYM CLASS HEROES 

Bk1E/TVT 

2420 .78 18.214 20 

2373 +79 8.162 27 

1741 .138 8.445 26 

1682 +249 11.072 24 

158 +362 6.719 32 

1545 -611 7.528 29 

1407 .402 9.440 25 

1299 -480 6.722 31 

1298 356 6.626 33 

1285 .2 6.582 35 

1256 .446 7.586 28 

1208 -262 4.806 40 

1050 160 3.185 

1007 -27 2.443 

997 +67 5.204 36 

957 ' +97 2.699 

905 -246 6.621 34 

OECAVDANCE/FUELEDBVRAMEN/LAVA 
834 -32 4.774 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

HURT 
Christina Agulkra 
(RCA/RMG) 
KDND, KKOB, KKPN, KLAL, KRBE, KZHT, 
WAEZ, WAKZ, WBHT, WCGQ, WERO, 
WFHN, WFLY, WGTZ, WHTZ, WKKF, 
WNOII, WPRO, WPXY, WRHT, WSSX, 
WSTR WSTW, WTWR, WVSR, WWWQ, 
WYOY, WZYP 

28 

MY LOVE 
Justin Timberlake Feat. T.I. 
(JIVE/ZOMBA) 
KSLZ, KZCH, WBO, WDCG, WFHN, WKSZ, 

WKZL, WLKT, WNKS, WPXY, WSNX, 
WSTR, WTWR, VNKS, WWHT, WWST, 
WWWQ, WZKF 

18 

HOW TO SAVE ALIFE 18 
The Fray 
(EPIC) 
KQCH, KSMB, WABE, WAEV, WAEZ, 

WDCG, WDJX. WDKF, WFBC, WHIZ, WKSE, 
WLKT, WNCI, WNOU, WRVQ, WVSR, 
WWST, WZVP 

SHOW STOPPER 15 

Dimity Kane 
(BAD BOY /ATLANTIC) 
KJYO, KKDM, KKPN, KSPW, WAEV, WOCG, 

WOTZ, WHIZ, WRVW, WSNX, WSSX, 
WXLK, WXSS, WXXL, WYOY 

IT ENDS TONIGHT 
The All- Amerkan Rejects 
(DOGHOUSE/INTERSCOPE) 
CKEY, KMXV, WEHT, WCGQ, WFLY, 
WHBQ, WPRO, WPST, WPXY, WSSX, 
WSTW, WXKB, WXKS 

13 

HIGH SCHOOL NEVER ENDS 12 

Bowling For Soup 
(FFROE/JIVE/ZOMBA) 
KKPN, KLAL, WCGQ, WFLY, WIXX, WJBQ, 
WNCI, WPST, WRHT, WSSX, WXKB. WXXX 

MANEATER 
Nelly FuHado 
(MOSLEY/GEFFEM 
KHFI, KOCH, KRQQ, KXXM, KZCH, WABB, 
WHEW), WHKF, WIOO, WKCI 

10 

CHAIN HANG LOW 
JIbbs 
(GEFFEN) 
CKEY, KDWB, KITS, KKDM, KZZP, WDJX, 
WDKF, WFBC, WXXL, WXXX 

10 

UPS OF AN ANGEL 9 
Hinder 
(UNIVERSAL REPUBLIC) 
K512, WKSS, WKST, WNKS, WPXY, WSNX, 
WTWR, WXSS, WZKF 

RING THE ALARM 
Beyonce 
(COLUMBIA) 
KROO, KZCH, WIHB, WKCI, WKFS. WKSC, 
W W HT, WXXL. XM Top 20 on 20 

ADDED AT... 

WPRO 
Providence, RI 

PD: Tony Bristol 
M0: Davey Morris 

30 Seconds To Mars. The Kill (Bury Me), O 

The All- American Relata, It Ends Tonight, 0 

Christina Aguilera, Hurt, 0 
OK Go, Here It Goes Again, 0 

I OR MORE STATIONS GO TO 

9 

TITLE 
ARTIST / LABEL 

MONEY MAKER 
Lochcris Feat. Pharrell 
(OTP /DEF JAM/I01MC) 
TOTAL STATIONS: 

SMACK THAT 
Akon Feat. Eminem 
(SRC/UNIVERSAL MOTOWN) 
TOTAL STATIONS: 

NEW AND ACTIVE 

Lt7 

PLAYS 
/GAIN 

823/217 

TITLE 
ARTIST / LABEL 

WHEN YOU WERE 
YOUNG 
The Kilkrs 

83 (ISLAND /IDJMC) 
TOTAL STATIONS: 

750/101 
ON MY OWN 
Hedley 

63 (UNIVERSAL MOTOWN) 
TOTAL STATIONS: 

I KNOW YOU SEE IT 653/142 
Yung Joe Feat. Brandy 'Ms. B.' Hambrick 
(BLOCK/BAD BOY SOUTH /ATLANTIC) 
TOTAL STATIONS: 43 

COME TO ME 
Diddy Feat. Nkok Scherainger 
(BAD BOY /ATLANTIC) 

TOTAL STATION& 

360 
Josh Hoge 
(EPIC) 
TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+1047 

+741 

+707 

+491 

608/53 

PLAYS 
'GAIN 

528/133 

61 

498/29 

30 

LOVE ME OR HATE ME 
(FaaK YOUIIII) 453/39 
Lady Sovereign 
(DEF JAM /IDJMC) 
TOTAL STATIONS: 30 

EVERYTHING CHANGES 392/49 
67 Staind 

(FLIP /ATLANTIC) 

570/82 TOTAL STATIONS: 24 

WAITING ON THE WORLD 
34 TO CHANGE 391/34 

John Mayer 
(AWARE /COLUMBIA) 

TOTAL STATIONS: 20 

ßr MY LOVE 
Justin Timberlake Feat. T.I. Line/Zomba) 
We10.58. WIRKE .50, KO -1 .33,WXKB33,WXLK .31, XT20 
.2$ WKO .28, MKS 25, KMXV 24, WRVQ 23 

* FAR AWAY 
Nickelback (Roadrunner/ID1MG) 
YMOU 49, KZCH W7, WLKT.47. KRLF *37, WDJX A, KZ-FT 

31, KMXV 30 KXXM 3Q WRVO 79, KKRZ .28 

LIPS OF AN ANGEL 
Hinder (Universal Republk) 
WL(F.46. WDCG W5, WNtS.42 W1FB.4L KKPN.3L WXLK 

WKKF.29, WQEN 27, WEZB 24 WXKB.21 

PULLIN' ME BACK 
Chingy Feat. Tyrese (Slot-A-Lot/Capitd) 
KOCH .34, WXKB 30, WOQ27, WKSZ ZS, KKPN 72 
MST 19, WKSS 1Fa KZCH 16, WYOY.1Cs KRBE 15 

* SHOW STOPPER 
Danity Kane (Bad Boy /Atlantic) 
KELZ 32 KSMB.29, WPRO.28, KKRZ24, K22P.18 KICKS 

.18, WKSE 43, WRVW .15, X120.15, MCC .14 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGENDr See legend to charts in charts section for rules and symbol explanations. 

117 CHR/top 40 and 16 Canada CHR/top 40 stations are electronically monitored by Nielsen 

Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised 
of 69 reporters. (c) 2006 VNU Business Media, Inc. All rights reserved. 
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RHYTHMIC 

Does one size fit all? Or does the format need to be regionally 

defined? 

Redefining Rhythmic 

Darnella Dunham 
DDunham@RadioandRecords.com 

hat makes a station 
rhythmic? Aker spend- 
ing the last six weeks 

Wdiscussing this topic 
with numerous pro- 
grammers, label reps 
and co- workers, I 

realize that just about everyone has a 

different take. I've had the good for- 
tune to work in rhythmic and urban 
radio, but the answer still isn't cut -and- 
dry for me. 

Do all rhythmic stations focus on play- 
ing uptempo songs? Do they need to play 
English- speaking Latin artists like 
Frankie J, Paula DeAnda and Brown Boy 
to be considered rhythmic? Is there one 
model for a rhythmic station or is it 
regionally defined? 

Are hyper -fast rotations on most - 
played songs a requirement? Can a station 
target a black audience and still be consid- 
ered rhythmic? How do CHR /top 40 sta- 
tions that play more hip -hop and R &B 

factor into the equation? Should aggressive 

hip -hop stations still be classified as rhyth- 
mic, or are they urban? Is the ethnic corn- 
position of a market a factor? 

And is there even a need to classify sta- 
tions as rhythmic anymore? 

The inclusion of dance music used to 
make the distinction between rhythmic 
and urban a little clearer, but the genre's 
mass appeal has shrunk in the last few years. 

"You have the traditional rhythm sta- 
tions, and then you have a station like 
mine that's a rhythm station that leans 
Pop," XHTO /El Paso APD /MD Big Al 

says. "I'll play a Cascada or I might play a 

Kelly Clarkson record that's really big. We 
even played James Blunt, and I played 
I )aniel Powter for a minute. 

"It just depends on the market that 
you're in, because your P2s and P3s 
might want to listen to that James Blunt 

record where the true traditional 
rhythm stations might not even touch it. 

Then you have your rhythm urban sta- 

tions that were pushed over to the urban 
side. You look at them and say it's a 

rhythm station because they play a lot of 
R &B right now. I don't think you can 

categorize a station." 
According to KDGS /Wichita l'1) 

Greg Williams, "Rhythmic stations are 
regionally defined," making a one -size- 

fits -all approach difficult. 

Alt depends on the 
market, the station and 
how many stations are 
in that market. The 
rhythm world has turned 
into such a hybrid.' 

-Big Al 

Big Al wonders if it is time to do sonic - 
thing radical, like combine rhythm and 
urban into one format. "I know it would 
just be too hard to do that -it would be a 

ridiculous chart," he says. How rhythmic 
stations customize their programming 
"depends on the market, the station and 
how many stations are in that market," he 
adds. "The rhythm world has turned into 
such a hybrid." 

So how do you, and should you, clas- 

sify a hybrid? Many questions remain, but 
who decides what the answers are? While 
it is nay job to interact with and report on 
what happens in rhythmic radio, I readily 
admit that I don't have all the answers. 

One thing is certain. R &R continues 
to review the criteria for rhythmic stations 
and carefully considers the opinions of the 
community. I promise that we will keep 
you posted on the outcome. R&R 

Next week: Urban's view of the rhythmic 

format. 
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RHYTHMIC 

"MAKING THE BAND" ACT at 
DANITY KANE STEPS 21 -18 

AND EARNS AIRPOWER 
STRIPES WITH ITS FIRS 

SINGLE, "SHOW STOPPER. i 

f 

TITLE 
ARTIST 

1 1 14 PULLIN' ME BACK 
CHINLY FEATURING TYRESE 

L 
11 

6 

13 

7 

10 

12 

16 

15 

14 

19 

18 21 

18 

17 

20 

23 

22 

27 

20 

21 

2t 

® 
® t 
30 

31 

37 

38 

24 

25 

28 

31 

37 

26 

11 

16 

15 

n 

10 

12 

:" NIELSEN BM ltT HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

NO.1(4 WKS) Z; 1:t 
SLOT- A- LOT/CAPITOI 

I KNOW YOU SEE IT yt 
YUNG JOG FEAT. BRANDY 'MS. B: HAMBRICK BLOCK/BAD BOY SOUTH/ATLANTIC 

(WHEN YOU GONNA) GIVE IT UP TO ME 11 Q 
SEAN PAUL FEATURING KEVSHIACOLE VP /ATLANTIC 

SEXY LOVE 
NE -VO 

K Q 
DEFIAM/IOJMG 

BUTTONS Z; Q 
THE PUSSYCAT DOLLS FEATURING SNOOP DOM ASM /INTERSCOPE 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

GET UP 
CIARA FEATURING CHAMILLIONAIRE LAFACE /JIVE / ZOMBA 

8 
MONEY MAKER MOST INCREASED PLAYS 1$ 

LUDACRIS FEATURING PHARRELL DTP/DEFJAWDJMG 

14 

5 

27 

25 

SHOULDER LEAN 
YOUNG DRO FEATURING TJ. 

SAY GOODBYE 
CHRIS BROWN 

ME & U 
CASSIE 

U AND DAT 
E -40 FEATURING T -PAIN & KANN GIRL 

PROMISCUOUS 
19 

NELLY FURTADO FEATURING TIMBALAND 

CHAIN HANG LOW 
JIBBS 

LONDON BRIDGE 
FERGIE 

SNAP YO FINGERS 
LIL JON FEATURING E -40 & SEAN PAUL OF THE YOUNGBL0002 

7 

9 

28 

12 

3 

24 

GRAND HUSTLE /ATLANTIC 

JIVE20MBA 

NEXTSELECTION /BAD BOY /ATLANTIC 

SICK WID' IT/BMEAVARNER BROS. 

rzII 
MOSLEY/GEFFEN/INTERSCOPE 

ß 
GEFFEWINTERSCOPE 

Td 
WILLIAM/A&M/INTERXOPE 

.2 
BME/7VT 

THAT GIRL Q 
FRANNIE I FEATURING MANNIE FRESH & CHAMII I IONAIRF COI I IMRId /SI IM 

SHOW STOPPER AIRPOWER 1 
DANITY KANE BAD BOY /ATLANTIC 

ITS GOIN' DOWN 
YUNG JOG 

DO IT TO IT 22 
CHERISH FEATURING SEAN PAUL OF THE YOUNGBLOOOZ 

8 EVERYTIME THA BEAT DROP 
MONICA FEATURING DEM FRANCHIZE BOYZ 

ABOUT US 
10 

BROOKE HOGAN FEATURING PAUL WALL 

COME TO ME 
BIDDY FEATURING NICOLE SCHERZINDER 

BLOCK/BAD BOY SOUTH/ATLANTIC 

6 

4 

12 

7 

3 

3 

2 

19 

NEW 

WALK AWAY 
PAULA DEANOA FEATURING THE DEY 

SUPERMAN 
BROWN BOY 

S.E.X. 
LYFE JENNINGS 

I WANNA LUV U 
AKON 

SMACK THAT 
AEON FEATURING EMINEM 

MY LOVE 
JUSTIN TIMBERLAKE FEATURING T.I. 

UNFAITHFUL 
RIHANNA 

RING THE ALARM 
BEYONCE 

3 WE RIDE 32 
RIHANNA 

2 LONG WAY 2 GO 36 
CASSIE 

30 5 s HANDS UP 
LLOYD BANKS FEATURING 50 CENT 

2 UNAPPRECIATED 39 
CHERISH 

* 
SHONUFF/CAPITOL 

J /RMG 

SMC/SOBE 

BAD BOY /ATLANTIC 

* 
ARISTA/RMG 

STREET NOIZE /AME 

LEM 

COLUMBIA /SUM 

SRC/UNIVERSAL MOTOWN 

SROLINIVERSALMOTOWN 

Ct 
11VE/ZOMBA 

SRP/DEFJAWIDIMG 

MOST ADDED 

8 GO TO CHURCH 33 
ICE CUBE FEATURING SNOOP DOGE & LIL JON 

NEED A BOSS 29 10 
SHAREEFA FEATURING LUDAC RIS 

34 17 
BOJANGLES 
PITBULL 

2 ITS OKAY (ONE BLOOD) 40 
THE GAME FEATURING JUNIOR REID 

STUNTIN' LIKE MY DADDY 
RITI MAN LIL WAYNE 

NEW 

COLIIM&AISULI 

SRP/DEF JAM /IDJMG 

NEXTSELECTION/BAD BOY/ATLANTIC 

G- UNIT / INTERSCOPE 

SHOTNFF/CAPITOOL 

L1Ri01MOB/VIRGIN 

DTP/OEFCONII 

TVT 

GEFFEN /INTERSCOPE 

CASH MONEY /UNIVERSAL MOTOWN 

PLAYS 
TW .1- 

AUDIENCE 
MILLIONS RANK 

4106 -88 31.120 1 

3859 .247 25.401 3 

3694 -41 26.749 2 

3560 -123 23.667 6 

3453 -186 21.837 8 

3433 .326 24.398 5 

3193 .207 25.198 4 

3181 .676 23.253 7 

2828 -359 19.146 12 

2765 +445 19.579 10 

2664 -475 21.033 9 

2628 -356 19.184 11 

2260 -252 16.660 13 

2214 .258 12.956 16 

2142 +51 12.160 19 

1945 -269 15.502 14 

1896 .34 13.758 15 

1788 .475 12287 18 

1677 -196 12.685 17 

1570 -358 11.424 20 

1543 -77 7.674 27 

1456 .183 10.746 21 

1347 .68 7.970 26 

1340 .221 8.092 25 

1272 *11 9.333 22 

1168 50 6.113 30 

1057 *206 8.288 23 

1045 .346 6.126 29 

999 .384 8.273 24 

861 -263 6.312 28 

781 .416 5.065 32 

747 .85 4.071 35 

729 *110 4.290 33 

656 -118 3.413 37 

644 72 2329 

633 .24 5.970 31 

624 -169 3.340 38 

565 -58 2.828 - 

559 .22 4.217 34 

510 +117 2508 

TITLE NEW 
ARTIST /LABEL STATIONS 

RING THE ALARM 
i.- 
(COLUMBIA/SUM) 
KBFM, KIST, KKWD, KLUG, KPRR, KPWR, 
KTTB, KXBT, WBBM, WJJS, WJMN, WKHT, 
WPOW, WXIS, XMOR 

15 

MY LOVE 
Justin Timberlake Feat. T.I. 
(JIVE/ZOMBA) 
KCHZ. KDOB, KOGS, KIBT, KPWR, KOKS, 
KVYB, NXJM, KYLD, WAJZ, WLLD, WWKL 

12 

SHOW STOPPER 
Dandy Kane 
(BAD BOY /ATLANTIC) 
KIBT, KIKI, KORT, KPHW, KPWR, KVYB, 
KXBT, WHIT, WJJS, WNVZ, WWKL 

11 

CHICKEN NOODLE SOUP. 10 
Webstar 6 Young B Feat. The Voice Of 
Harlem 

(UNIVERSAL REPUBLIC) 
KBFM, KBMB, KISV, KPWR, KVEG, WETT, 
WLLD, WRED, W %IS, XMOR 

SMACK THAT 
Akon Feat. Emmen 
(SRC/UNIVERSAL MOTOWN) 
KBFM, WOOS, KGGI, KIKI, KTTB, KVEG, 
XMOR 

I WANNA LUV U 
Akon 
(SRCNNIVERSAL MOTOWN) 
KODE, KSFM, KUBEJLVYB, KXJM, WRED, 
WXIS 

7 

THIS IS WHY FM HOT 6 
Mims 
(URBAN BOX OFFICE/AMERICAN KING) 
KBDS, KIKI, KSEQ, KZFM, WAJZ, WKHT 

UNAPPRECIATED 
Cherish 
(SHO'NUFF /CAPITOL) 
KOON, KGGI, KIKI, KTTO, WAJZ, WPOW 

6 

TURN IT UP 6 
JpMta Austin 
(SO SO DEFNIRGIN) 
KKWD, KSEQ, KVEG, WKPO, WRDW, WRED 

SAY GOODBYE 
Chris Brown 
(JIVE/ZOMBA) 
KLUC, KWIE, WBTS, WIRT, WWKL 

5 

ADDED AT... 

KZFM 
Corpus Christi, TX 

PD: Ed Ocanas 

MD: Arlene Cordell 

DJ Unk, Walk It Out, 9 
Mims, This Is Why l'm Hot, 2 

Marques Houston, Favorite Girl, O 

FOR MORE STATIONS GO TO: 

OS0 

NEW AND 
TITLE 
ARTIST / LABEL 

PUSH IT 
Rick Ross 
(SLIP- N- SLIDE/DEF JAM /IDJMG) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

492/62 

ACTIVE 
TITLE 
ARTIST / LABEL 

GHETTO STORY 
CHAPTER 2 
Cham Feat. Alicia Keys 

42 (MADHOUSE /ATLANTIC) 
TOTAL STATIONS: 

THE WAY I LIVE 492/45 
Baby Boy Da Prince 
(UNIVERSAL REPUBLIC) 
TOTAL STATIONS: 

LOVE YOU SO 
Natalie 
(LATIUM /UNIVERSAL REPUBLIC) 
TOTAL STATIONS: 

TOO LITTLE TOO 
LATE 
JoJo 
(DA FAMILY /BLACKGROUND/ 
UNIVERSAL MOTOWN) 
TOTAL STATIONS: 

THIS IS WHY I'M HOT 
Mims 

33 (AMERICAN KING/URBAN BOX OFFICE] 
TOTAL STATIONS: 

PLAYS 
/GAIN 

332/25 

31 

308/43 

424/60 
MONEY IN THE BANK 
Lil Scrappy Feat. Young Buck 

27 (BME /REPRISE/WARNER BROS.) 
TOTAL STATIONS: 

it 415/52 

17 

CHICKEN NOODLE 
SOUP. 350/144 
Webster A Young B Feat. The Vd(eOf Harlem 

(UNIVERSAL REPUBLIC) 
TOTAL STATIONS: 41 

WALK IT OUT 
Unk 
(BIG OOMP /KOCH) 
TOTAL STATIONS: 

AYO! 
Mya Feat. DJ Kool 
(UNIVERSAL MOTOWN) 
TOTAL STATIONS: 

20 

290/24 

28 

yt 266/47 

30 

213/0 

32 

MONEY MAKER 
Ludacris Feat. Pharrell (DTP/Clef JamADJMG) 
WRa.60, WBBM.53, WROW 52KKI.46,KLUC40, 
KXBT.78. KPWR.X3 KQLS34, KR(W.3D. KGC1 28 

SHOW STOPPER 
Danity Kane (Bad Boy/Atlantic) 
WBBd WL WETT 3Z KVEG .24 KO-0 .27, KVYB 024, 
KBT o33t %HR .22,VNA0( .20, TORT .20, WAS A 

SAY GOODBYE 
Chris Brown (Jire/Zornba) 
KLUC .39, WETS 034, KBDS .30, WAR .29, KKI .25, 
KBBT .E, KTTB 22,KUW .22, KVEG 18 KIBT 13 

RING THE ALARM 
Beyonce (Columbia/SUM) 
WW1' .34, KDGS 28, WBBId.28, WAJZ .22, KRNA.22. 
XNTO.21, KVEG.B. KPTY 1 ,161E .17, nos .17 

MY LOVE 
Justin Timberlake Feat. T.I. Owe/Zomba) 
KRIM) .31, MID 29, KYLD29, KCHZ.24, WRED.20, 
WRCL.9 YAM .19, KQCS 9XHIZ.IB WIRT .17 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

64 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 
a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All rights reserved. 
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We're the ones 
that actually 

1 ELL YOU 
who we're researching 

THERE'S MUCH MORE @ www. RadioandRecords.com 
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URBAN 
ATLANTA -BASED DJ /RAPPER 

UNK GETS CLOSER TO HIS FIRST 
TOP 10 AS "WALK IT OUT" RISES 

14 -12. 

POWERED BY 'B Nielsen 
B,oedcast Data 
Systems 

Does the small screen equal playlist gold? 

TV Spawns 
Radio Hits 

Hillary Crosley 
HCrosley@RadioandRecords.com 

ith'1 V shows like ABC's "Grey's Anatomy" and Fox's "New 
York Undercover" showcasing new music on a weekly basis. 

Wsome call TV the new radio. 
Examples are stacking up where TV audiences discover a 

new song or artist on their favorite show, turn them into a 

sales sensation, then radio, coming from behind, discovers it 
and finally gives it sonic airplay love. 

Such is the case with burgeoning Geffen artist Jibbs, a teenage MC from St. 

Louis. He is label chief Jimmy lovine's newest priority and is getting a serious 
promotional push for his single "Chain Hang Low " -a 
catchy, nursery -rhyme- reminiscent song that was promi- 
nently featured on HBO's popular "Entourage." 

Another MC, Warner Bros. artist Saigon, had a fea- 
tured role on "Entourage," giving his music project a 

major kick start. His album, already endorsed by estab- 
lished hitinaker Justblaze, floated in the background until 
his TV debut. Now he's promoting his single "Pain in My. 
Life" on the mix-show platform and getting bits in Enter- 
tainment Weekly and prime -time interviews on Emmis' urban WQHT (Hot 
97) /New York. 

But the question remains whether these shows ultimately have any pull with 
radio programmers. Has "Entourage" had any bearing on Jibbs' steady spin climb 
during the last few weeks? The response is mixed. 

"We started playing Jibbs because it built enough buzz to warrant an add," 
says Eddie Bauer, PI) at Radio One's urban WI)HT /Dayton. "1 watch 
'Entourage' weekly, but the show didn't influence any decision as far as Jibbs." 

Still, shows like "The Wire" and "Flavor of Love" carry a lot of weight due 
to their sheer viewer numbers. 

"The biggest shows with my audience are the reality shows," says Colby Colb, 
l'1) at Radio One's turban WPH1 (the Bcat) /Philadelphia. "Viewers seem to be 
very passionate about them." 

And it's not always new artists like Jibbs getting introduced through TV: 
Many established acts like A Tribe Called Quest, Mos Def and Jay -Z have also 
been featured on these shows. 

But the advantages are clearly in the corner of the new acts, whose sound- 
track exposure raises awareness. Thus far, Jibbs' "Chain Hang Low" has logged 
1,956 spins at urban and 3,956 at rap as of Sept. 15, growing about 100 -400 spin. 
per week since Aug. 6, the date he debuted on "Entourage." 

"I watch 'Entourage' religiously, and it is a great show to get your song on,'- 
adds Colb, who recalls exposure for other budding hits via the show, such as "So 
Seductive" from Tony Yayo. Similarly, Anthony Hamilton's song was played on 
NBC's "Windfall." 

As for Jibbs, programmers claim that his record's adds have less to do with its 

appearance on the small screen, but it certainly doesn't hurt. 
"1 just got signed last year," Jibbs says. "l'in fortunate that everybody is tak -. 

ing to the song so well." R 

Jibbs 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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TITLE 
ARTIST 

RAP 

PULLIN' ME BACK 
CHINLY FEATURING TYRES( 

I KNOW YOU SEE IT 
YUNG JOE FEAT. BRANDY 'MS.B.' HAMBRICK BLOCK /BAD BOY SOUTH /ATLANTIC 

MONEY MAKER MOST INCREASED PLAYS 
LUDACRIS FEATURING PHARRELL DTP /DEF JAM /IDJMG 

18 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE VP /ATLANTI( 

22 SHOULDER LEAN : 

YOUNG DRO FEATURING T.I. GRANO HUSTLE /ATLANTIC 

UANDDAT n 
E -40 FEATURING T -PAIN S BANDI GIRL SICK WIG' IT/BME/WARNER BROS. 

CHAIN HANG LOW 
JIBB5 

SNAP VO FINGERS 
LIL JON FEATURING E -405 SEAN PAUL OF THE YOUNGBLOODZ 

COME TO ME 
DIDDY FEATURING NICOLE SCHERZINDER 

ITS COIN' DOWN 30 
YUNG JOC 

STUNTIN' LIKE MY DADDY 
BIRDMAN S LIL WAYNE 

WALK IT OUT 

t: NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

NO.1(6WKS) 
SLOT-A1DT/CAPITOL 

5 23 

8 10 

35 

22 13 

23 13 

25 6 

26 10 

29 3 

28 18 

GEFFEN/INTERSCOPE 

2 
BME/TVT 

BAD BOY /ATLANTIC 

r;2 
BLOCK /BAD BOY SOUTH / ATLANTK 

CASH MONEY /UNIVERSAL MOTOWN 

BIG OOMP /KOCH 

SLIP -N- SLIDE /DEF JAM /IDJMG 

G- UNIT / INTERSCOPE 

MADHOUSE/ATLANTIC 

UNK 

PUSH IT 
RICK ROSS 

HANDS UP 
LLOYD BANKS FEATURING SO CENT 

GHETTO STORY CHAPTER 2 
CHAM FEATURING ALICIA KEYS 

ITS OKAY (ONE BLOOD] 
THE GAME FEATURING JUNIOR REID 

SO WHAT 
FIELD MOB FEATURING CIARA 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK 

WHY YOU WANNA 
T.I. 

GEFFEN/INTERSCOPE 

h2 
DTP /GEFFEN/INTERSCOPE 

BME/REPRISE/WARNER BROS. 

n 
GRAND HUSTLE /ATLANTIC 

PLAYS AUDIENCE 
TW +/- /1LLIONS RANK 

8382 -235 83.750 1 

8025 -35 63.953 3 

6818 .1501 64.094 2 

6501 -389 53.080 5 

6227 -713 55.059 4 

4863 -1008 40.340 6 

4332 +420 29.686 7 

3519 -579 29.308 8 

3153 +215 23.864 10 

3102 -284 26.433 9 

2773 +397 23.777 11 

18.828 14 

16.212 17 

16.817 15 

2312 +293 

2268 +301 

2050 -109 

1948 +142 20.409 13 

1852 +234 16.432 16 

1830 -465 21.411 12 

1535 +148 11235 21 

1441 -377 13.904 18 

CHICKEN NOODLE SOUP. AIRPOWER 
WEBSTAR S YOUNG B FEATURING THE VOICE OF HARLEM UNIVERSAL REPUBLIC 

1436 +444 13594 19 

1299 +11 9.342 23 SUPERMAN 
BROWN BOY STREET NOIZE/AME 

PEANUT BUTTER & JELLY 
CADILLAC DONS J-MONCY SOUTHERN BOY/W35/ASYLUM 

VANS 
THE PACK UP ALL NITE/JIVE/ZOMBA 

IN THE GHETTO 
BUSTA RHYMES FEATURING RICK JAMES AFTERMATH /INTERSCOPE 

GO TO CHURCH 
ICE CUBE FEATURING SNOOPDOGG& LIL JON LENCH MOB/VIRGIN 

WE FLY HIGH 
JIM JONES DIPLOMATS/KOCH 

FEELS SO GOOD 
REMY MA FEATURING NE -V0 SRC/UNIVERSAL MOTOWN 

BOJANGLES 
19 

PITBULL TVT 

UNIVERSAL REPUBLIC 

SOSO DEF/VIRGIN 

6 

THE WAY I LIVE 
BABY BOY DA PRINCE 

WHAT IT IZ 
YOUNG CAPONE 

TOP BACK 
T.I. GRAND HUSTLE /ATLANTIC 

I WEAR MV STUNNA GLASSES AT NIGHT ' 
FEDERATION REPRISE/WARNER BROS. 

8 DONT GET IT TWISTED 
MR. CAPONE -E FEATURING T W ISTA 

CHUNK UP THE DEUCE 
LIL' SEEK FEATURING PAUL WALL S UGK 

38 7 

NEW 

37 5 

39 2 

40 5 

THIS IS WHY l'M HOT 
MUMS 

MORRIS BROWN 
OUTKAST FEATURING SCAR S SLEEPY BROWN 

DUTTY WINE 
TONY MATTERHORN 

POP MY TRUNK 
WINE -0 

VATO 
SNOOP DOGG FEATURING B REAL STARTRAN /DOGGVSTVLE/GEFFEN/INTERSCOPE 

SMC 

TF 

AMERICAN KING/URBAN BOX OFFICE 

1030 -90 9.966 22 

818 -212 3.882 30 

793 -23 7.589 26 

732 -38 6.628 27 

675 +105 8.249 25 

653 -67 8.520 24 

635 -103 3.400 31 

604 +50 2.395 

518 -22 2.790 39 

499 +89 5.373 29 

-35 3.054 38 

-69 '2.684 - 

+19 6.235 28 

3.289 33 

3.285 34 

391 13.244 20 

436 

435 

426 

407 

LAFACE/ZOMBA 
401 

VP 

ASMO/UNIVERSAL REPUBLIC 

ZOOM 
LIL' BOOSIE FEATURING YUNG JOE TRILL/ASYLUM 

+50 

-19 

369 

0 

-21 2.789 40 

356 -9 3.314 32 

346 .52 2.059 

clear. consistent. quality. 
All hooks are not created equal. Some are too short, some are too long, and some 

are just wrong. You invest big dollars in research - why risk testing with bad hooks? 

Hooks Unlimited's clear, consistent, quality never leaves you guessing about your 

listeners' music tastes. Contact Michael Pelaia for your next project. 

(770)452-4665. hooks@hooks.com www.hooks.com Featuring d'áeornwi HltDiscs U N L I M I T E D 

SE4T1 EMEEF2 77, 700(1 
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Warner Bros. Records presents 

The Soulful Sensation 

Brian McKnight 
With the sultry single 

"Used To Be my Girl" 

Off The New Album 

IE\ 
Already Added p 
WGCI in Chicago, 

WUKS in Fayetteville, 
WDMK and WMXD in Detroit. 

With Top 10 Airplay @ 

WBLS in New York, 
and WGPR in Detroit. 

Produced by Tim and Bob 

Management: Silas White 
:,,Management Company: McKnight Entertainment 

www.americanradiohistory.com
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URBAN AC 

AFTER SLIDING OFF 

THE CHART LAST WEEK, 
"SOMETHING ABOUT U" 

BY THE TONY RICH 
PROJECT RE- ENTERS 

URBAN AC AT NO. 37 

POWERED BY 4) Nielsen 
Broadcast Data 
Systems 

54 

W,1'1 TITLE 
g ARTIST 

t{ NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW .1- MILLIONS RANK 

3 36 
FIND MYSELF IN YOU 
BRIAN MCKNIGHT 

NO.1(2 WKS)UNIVERSAL 
MOTOWN 

1463 +72 10.977 4 

1 15 

2 28 

4 42 

5 20 

6 16 

8 12 

7 44 

10 8 

11 25 

9 24 

13 8 

14 30 

19 

o 

o 
24 

26 

30 

32 

33 

35 

I CALL IT LOVE 
LIONEL RICHIE 

FLY LIKE A BIRD 
MARIAN CAREY 

CANT LET GO 
ANTHONY HAMILTON 

ME TIME 
HEATHER HEADLEY 

SHINE 
LUTHER VAN DROSS 

THERE'S HOPE 
INDIA. ARIE 

BE WITHOUT YOU 
MARY J. BLIGE 

CHANGE ME 
RUBEN STUDDARD 

YESTERDAY 
MARY MARY 

ENOUGH CRYIN 
MARY J. BLIGE FEATURING BROOKLYN 

SEXY LOVE 
NE YO 

00H WEE 

ISI nruOnDJML 
1446 -86 11507 3 

ISLANO/IDA1G 
1410 -35 11.769 2 

SO SO DEF20MBA 

RCA/RMG 

J/RMG 

UNIVERSAL MOTOWN 

h4 
GEFFEN /INTERSCOPE 

J /RMG 

MY BLOCK /COLUMBIA/SUM 

MATRIARCH/GEFEEN / INTERSCOPE 

DEE JAM /IOJMG 

TEENA MARIE CASH MONEY CLASSICS/UNIVERSAL MOTOWN 

12 36 JUST CAME HERE TO CHILI. 
THE ISLEY BROTHERS FEATURING RONALD ISLE./ DEF SOUL CLASSICS/DEF JAWIDJMG 

CALL ON ME 
JANET S NELI Y VIRGIN 

16 13 

20 

17 14 

18 9 

GOT YOU HOME AIRPOWER /MOST INCREASED PLAYS 
LUTHER VANDROSS J/RMG 

UNTIL THE END OF TIME 
FREDDIE JACKSON ORPHEUS 

SISTA BIG BONES 
ANTHONY HAMILTON SO SO DEF /ZOMBA 

19 19 
THE FACT IS (I NEED YOU) 
JILL SCOTT EPIC /HIDDEN BEACH 

02.4 
5 YOUR PORTRAIT 

URBAN MYSTIC SOBE/WARNER BROS. 

TAKE ME AS AM 
MARY J. BLIGE MATRIARCH/GEFFEN /INTERSCOPE 

DAY DREAMING 
NATALIE COLE VERVE 

21 13 
DEJA VU 
BEVONCE FEATURING JAY-Z COLUMBIA/SUM 

22 10 
IMAGINE ME 

26 15 
U DO IT FOR ME 
ALGEBRA 

5 

27 6 

29 7 

31 4 

30 7 

28 13 

34 3 

32 9 

33 17 

39 3 

36 

38 

3 

3 

RE-ENTRY 

40 2 

NEW 

NEW 

KIRK FRANKLIN FO YO SODUGOSPO CENTRI( /ZOMBA 

KEDAR 

S.E.X. 
LYFE JENNINGS COLUMBIA/SUM 

LIKE A STAR 
CORINNE BAILEY RAE CAPITOL 

SOMETHING I WANNA GIVE YOU 
SUNSHINE ANDERSON MUSIC WORLD 

CHANGE YOUR MIND 
EARTH, WINDS I IN! KALIMBA 

SATISFIED 
PRINCE UNIVERSAL REPUBLIC 

SHINE 
BONEY JAMES CONCORD 

FUTURE ANNIVERSARY 
SAMSON KEDAR /KOCH 

THE ANSWER IS YES 
JAVIER CAPITOL 

CONVERSATION (CAN I TALK 2 U) 
K -CI HEAD START 

CAPITOL 

SHE DON'T 
LETOYA 

B RING IT HOME 
SILENA MURRELL 

SOMETHING ABOUT U 
THE TONY RICH PROJECT 

USED TO BE MY GIRL 
BRIAN MCKNIGHT 

00H NA NA 
DONELL JONES 

SO GOOD 
(LEER 

UNIVERSAL MOTOWN 

I.MJKOCH 

WARNER BROS. 

LAFACE/ZOMBA 

ONE WOOD 

1347 -28 12.466. 1 

1229 +24 10.720 5 

1086 -58 10.237 6 

982 16 9.402 8 

954 -24 9.515 7 

881 37 6.431 12 

854 .24 7.288 11 

848 -69 7.847 9 

696 +60 7.607 10 

600 -25 4.278 15 

557 -89 4.337 14 

511 +39 4.191 16 

482 .102 3.574 20 

478 +24 3.234 22 

470 30 3.652 19 

390 -35 3.314 21 

385 .84 2.201 24 

328 47 3.866 17 

326 +9 2.007 25 

295 -35 5.776 13 

287 -43 3.681 18 

279 +1 1.602_ 30 

237 -7 2,403 23 

230 +24 1.573 31 

217 .46 1.260 34 

196 +16 0.824 - 

191 -17 0.920 39 

176 +35 1.307 32 

147 -11 0.336 - 

125 -20 0.444 

116 +17 0.479 

109 -26 1.744 27 

107 .7 0.781 

104 +21 0.414 

95 +9 1.266 33 

87 +47 0.453 - 

77 33 0.126 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

CAN'T GET ENOUGH 
Tamia 
(IMAGE) 
KNEK, KOKY, KQXL, KVMA, WAKB, WHUR, 
WKUS, WKXI, WLXC. WMGL WQMG, 
WWDM, WXST 

13 

TAKE ME AS I AM 10 
Mary J. Blige 

(M ATRIARC W GEFFEN/INTERSCOPE) 
KJLH, KNEK, KOKV, KQXL WACH, WBAV, 
WJMZ, WKXI, WMGL, WWDM 

TUESDAY 8 
Lenny Williams 
(LENTOM) 
KNEK, KOKY, KQXL, WHUR, WKXI, WLXC. 
W W OM, WXST 

SEXY LOVE 6 
Ne -Vo 

(OEF JAMADJMG) 
KHHT, WOLT, WOZZ, WFLM, WQQK, WVKL 

YOUR PORTRAIT 
Urban Mystic 
(SOBE/WARNER BROS.) 
KMJK, WDZZ, WJMR, WKSP, WPHR. 
WQQK 

6 

SOMETHING I WANNA GIVE 
YOU 6 
Sunshine Anderson 
(MUSIC WORLD) 
KOKS, WDLT, WDZZ, WFLM, WKSP, WQQK 

00H NA NA 
Donell Jones 
(LAFACE/ZOMBA) 
KBLX, KRKS, KJLH, WAKB, WPHR 

5 

ANOTHER YOU 
Carl Thoma 
(UMBRELLA) 
WKSP, WKXI, WVBE, WWOM 

4 

GOT YOU HOME 
Luther Vandross 
(J/RMG) 
Sirius Heart 6 Soul, WKUS, WPHR, WWIN 

ONE LOVE 
Midwest City 
(UNIVERESAL MOTOWN) 
KVMA, WDLT, WLXC 

4 

3 

ADDED AT... 

WWIN 
Baltimore, MD 

PD: Tim Watts 
MD: Keller Wynder 

Luther Verdross, Got You Home, 13 

M Sra 
95-9,FM 

FUR MORE STATIONS LO TO. 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

CAN'T GET ENOUGH 
Tamia 
(IMAGE) 
TOTAL STATIONS: 

ANOTHER YOU 
Carl Thomas 
(UMBRELLA) 
TOTAL STATIONS: 

I'M JUST A FOOL FOR YOU 
J. Blackfoot 
(RIGHT NOW) 

TOTAL STATIONS: 

OHI DARLIN' 
Kieran 
(BLACK RAIN) 

TOTAL STATIONS: 

LIFT HIM UP 
Hemkiah Walker 
(VERITY /ZOMBA) 

TOTAL STATIONS: 

PL VS 
/GAIN 

68/31 

TITLE 
ARTIST / LABEL 

HEALING 
Kelly Price 
(GOSPO CENTRIC /ZOMBA) 

8 TOTAL STATIONS: 

64/47 VICTORY 
Yolanda Adams 
(ELEKTRA/ATLANTIC 

12 TOTAL STATIONS: 

PI AYS 
GAIN 

54/14 

24 

53/28 

13 

64/12 BOOM, BOOM. BOOM 52/18 
Willie Clayton 
(MALACO) 

9 TOTAL STATIONS: 7 

61/6 VICTORY 
Tye Tribbett 6 G.A. 
(INTEGRITY GOSPEL/COLUMBIA/SUM) 

9 TOTAL STATIONS: 

54/26 SHO' NUFF 
Bar -Kays Feat. Jame Pha 
(RIGHT NOW) 

34 TOTAL STATIONS: 

MOST 
INCREASED 

PLAYS 

+102 

+84 

+72 

49/1 

23 

43/14 

GOT YOU HOME 
Luther Vandross (J/RMG) 
WAKB .24, WPFR .11, WILL 13, KOKY .9, WDMK .7, 
WQNC .7, went/ .6, KNEK .5, WYLD.4, WKUS'4 

YOUR PORTRAIT 
Urban Mystic (Sobe/Warner Bros.) 
WAKB .2S, KMJK .12, WK1S .12. WDZZ.8, WVBE 8. 
WPM .B, KQXL .6. WFXC .5, WKSP .4 %V 4 

FIND MYSELF IN YOU 
Brian McKnight (Universal Motown) 
won.' .60, WAK8.3L WD.AS R WQQK WJBW.6 
MCP .5. WNESP.S, SEIS 4. KJM5.3, KMJM .2 

SEXY LOVE 
Ne-YO (Def JandIDJMG) 
WJMR.19, SIM 12, WJMZ.9, WDZZ.B, WPHR.Cy 
KQXL.6 KHir.6, WQQI(+6 WH(JI+5. WVKL.5 

TAKE ME AS I AM 
Mary J. Blige (Matriarch /Gefen/ImerscoPe) 
WJMZ .20, WVBE .12, WUHT .10, WMGL .6 WACH.6, 
WTLZ .5, WTLC S, WHAT 4, WAKB 4, WMMJ .3 

6 

FOR WEEK ENDING SEPTEMBER 17. 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

67 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 

a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All rights reserved. 

URBAN AC PANEL - 67 STATIONS 

Augusta, Ga. WAKB Cleveland WZAK Fort Pierce, Fla. WFLM Los Angeles KBBT Norfolk WKUS San Francisco KBLX 

WKSP Columbia, S.C. WLXC Greensboro, N.C. WQMG KHHT WVKL Savannah, Ga. WLVH 

Baltimore WWIN WWDM Greenville, S.C. WJMZ KJLH Orlando WCFB Shreveport, La. KDKS 

Baton Rouge, La. KQXL Columbus, Ga. WACH Houston KMJQ Memphis KJMS Philadelphia WDAS KVMA 

Birmingham, Ala. WBHK Dallas KRNB Huntville, Ala. WHRP Miami WHQT WRNB Syracuse, N.Y. WPHR 

WUHT KSOC Indianapolis WTLC Milwaukee WJMR Raleigh, N.C. WFXC Toledo, Ohio WIMX 

Charleston, S.C. WMGL Dayton, Ohio WROU Jackson, Miss. WKXI Mobile, Ala. WDLT Richmond, Va. WKJS Washington, D.C. WHUR 

WXST Detroit WDMK Jacksonville, Fla. WSOL Nashville WQQK Roanoke, Va. WVBE WMMJ 

Charlotte, N.C. WBAV WGPR Kansas City KMJK New Orleans WYLD Saginaw, Mich. WTLZ West Palm Beach,Fla. WJBW 

WQNC WMXD Lafayette, La. KNEK New York WBLS St. Louis KMJM Sirius HEART & SOUL 

Chicago WSRB Flint, Mich. WDZZ Little Rock, Ark. KOKY WRKS WFUN XM SUITE 62 

WVAZ 

THERE'S MUCH MORE @ , +ww.RadioandRecords.com SEPTEMBER 22, 2006 
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From the inception of the 
R &R Urban AC Format 
The iilost trusted name in 
Urban AC Promotions!! 

The Jesus Garber Company 

www.americanradiohistory.com
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Mt 

:O :C . ..... . 
URBAN 

No WITH HIS FIRST APPEARANCE 
ON THE URBAN CHART IN SIX 

YEARS, SAMMIE REACHES A 
CAREER PEAK AT NO.19 WITH 

"YOU SHOULD BE MY GIRL." 

POWERED BY N. Nielsen 
Broadcast Data 
Systems 

FF" 

56 

1 2 

1 

4 

o 

o 
o 
® 

13 

28 

o 

o 
34 

3 

TITLE 
ARTIST 

16 PULLIN' ME BACK 
OaNGY FEATURING TYRESE 

13 
I KNOW YOU SEE IT 

:: NIELSEN BDS LT HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

NO. 1(5 WKS) s; tr 
SLOT- A1AT/EARTOL 

YUNGJOC FEAT. BRANDY 'MS. 

5 S.E.X. 
LYFE JENNINGS 

SEXY LOVE 
NE -YO 

B.' HAMBRICK BLOCK/BAD BOY SOUTH/ATLANTIC 

COLUMBIA/SIJM 

I: Q 
DEEJAM/IDJMG 

9 8 MONEY MAW MOST INCREASED PLAYS $T 
UDAOESFFATU INGPIMRNBL OTPIODJAM/1O MG 

21 
SHOULDER LEAN 
YOUNG DRO FEATURING T.I. GRAND HUSTLE/ATLANTIC - 

6 B CALL ON ME Q 

5 SAY GOODBYE 
CHRIS BROWN 

4tA 
JIVE/ZOMBA 

13 
(WHEN YOU GONNA) GIVE IT UP TO ME I: PJ 
SEAN PAUL FEATURING KEYSHIACOLE VP /ATLANTIC 

JANET & NELLY VIRGIN 

n )) GET UP 1y 
CIARA FEATURING CHAMILLIONAIRE LAFACE/JIVE/ZOMBA 

12 
9 EVERYTIME THA BEAT DROP 

MONICA FEATURING DEN FRANCHIZE BOYZ JRMG 

14 10 
STUNTIN' LIKE MY DADDY 
BIRDMAN _ & LIL WAYNE CASH MONEY/UNIVERSAL IAOTOWN 

U AND DAT ffi 
E.40 FEATURING T -PAIN & KANDI GIRL 

25 3 RING THE ALARM 
BEYONCE 

CHAIN HANG LOW 
J1885 

18 7 WALK IT OUT 
LINI( 

19 10 

22 7 

20 14 

13 18 

21 4 

23 5 

24 8 

26.; 7 

27 13 

29, 3 

33 6 

39 2 

28 19 

35 4 

32 n 

40 2 

3 

NEED A BOSS 
SHAREEFA FEATURING LU DAL RIS 

SHE DON'T 
LETOYA 

YOU SHOULD BE MY GIRL 
SAMMIE FEATURING SEAN PAUL OF YOUNGBL000Z 

ME & U 
LASSIE 

COME TO ME 
BIDDY FEATURING NICOLE SCHERZINLER 

PUSH IT 
RICK ROSS 

GHETTO STORY CHAPTER 2 
CHAM FEATURING ALICIA KEYS 

HANDS UP 
LLOYD BANKS FEATURING 50 CENT 

DEJA VU 
BEVONCE FEATURING JAY -Z 

ITS OKAY (ONE BLOOD) 
THE GAME FEATURING JUNIOR REID 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK 

ENTOURAGE 
()MARION 

TAKE ME AS I AM 
MARY J. BLICK 

CAN I TAKE YOU HOME 
JAMIEFOXX 

SICK WID' IT/BMEIWARNER BROS. 

AIRPOWER Q 
COLUMBIA/SUM 

GEFFEN/INTERSCOPE 

AIRPOWER VfT 
BIG .. ...__ 

LT 
DTP/OEFCONII 

AIRPOWER 11¡ 
CAPFTOL 

ROWDY 

1:21? 
NEXTSELECTIONIBADBDY /ATLI WTIC 

BAD BOY /ATLANTIC 

SLIP -N- SLIDE/DEF JAM/IDJMG 

MADHOUSE/ATLANTIC 

G-UNIT/INTERSCOPE 

lJ 
COLUMBIA/SUM 

GEE FEN/INTERSCO E 

BME/REPRISE/WARNER BROS. 

T.U.GJEPIC/SUUM 

MATRIARCH /GEFFEN/INTERSCOPE 

J /RMG 

CHICKEN NOODLE SOUP. 
WEBSTAR G YOUNG B FEATURING THE VOICE OFHARLEM 

BOSSY 
KELIS FEATURING TOO SHORT 

TURN IT UP 
JOHNTA AUSTIN 

PEANUT BUTTER & JELLY 
CADILLAC DON & J -MONEY 

UNAPPRECIATED 
CHERISH 

FAVORITE GIRL 
MARQUES HOUSTON 

SEX YBACK 
JUSTIN TIMBERLAKE 

IN THE GHETTO 
BUSTA RHYMES FEATURING RICK JAMES 

TURN THE PAGE 
BOBBY VALENTINO 

SHOW STOPPER 
DANITY KANE 

UNIVERSAL REPUBLIC 

JIVE/ZOMBA 

SO SOOEFNIRGGIINN 

SOUTHERN BOY/35 3YASYLIJM 

SHONUFF/CAPITOL 

T.U.GJUNIVERSAL MOTOWN 

JIVE/ZOMBA 

ARERMATWINTERSCOPE 

DTPREF JAM /ID/MG 

BAD BOY /ATLANTIC 

PLAYS 
1W .1- 

AUDIENCE 
MILLIONS RANK 

4276 -147 52.630 1 

4166 -282 

.320 

38.552 5 

4121 41.725 2 

3680 -176 38.699 4 

3637 +825 40.840 3 

3399 -354 35.914 6 

3157 +481 33.082 7 

2807 -348 26.331 10 

2699 -493 32.368 8 

2664 +65 24.261 n 

2434 +161 

.280 

21.513 12 

2263 21.270 13 

2235 -651 21.156 14 

2146 .720 29.369 9 

2118 +162 16.730 21 

2046 246 17.667 15 

1991 .216 17,494 17 

1839 .248 16.955 20 

1835 +164 13.149 27 

1808 -332. 

+147 

17.015 19 

1806 15.895 22 

24 

16 

1776 .240 14.070 

1616 417 17.519 

1394 +9 

-602 

.212 

13.404 25 

23 

29 

1380 15.208 

1293 12.215 

1245 +124 9.267 33 

1228 -144 9.060 35 

1220 .44 

+138 

12.701 28 

34 1096 9.131 

1086 .300 10.550 31 

1058 -288 10.736 30 

95üí;, 109 

928 -73 9.515 32 

906 .166 5.927 

892 .77 5.025 

831 .278 17.282 18 

790 -18 7.574 40 

728 .44 3.940 - 

36 8.812 

SO EXCITED 
J.net Feat. Kha 
(VIRGIN) 
KATZ, KBTT, KHTE, KIPR, KJMM, KKDA, 
KMJJ, KPRS, KRRQ, KVSP, WAMO, WBLX, 
WBTF, WCKX, WDHT, WDKX, WEMX, 
WERQ, WFXA, WFXE, WGZB, WHXT, WIZE, 
WJKS, WJMI, WJTT, WJUC, WJWZ, WKYS, 
WOWI, WPEG, WPHI, WPWX, WQBT, 
WQOK, WRJH, WWHV, W W WZ, WZHT 

39 

I KNOW YOU WANT ME 30 
Young Buck Feet. Jesse Pha 
(G-UNITANTERSCOPE) 
KBLR, KBTT, KHTE, KIPR, KJMM, KKDA, 
KMJJ, KNDA, KRRQ, KVSP, WAMO, WBLX, 
WBTF, WDKX, WEMX, WFXA, WFXE, 
WHXT, WJKS, WJMI, WJTT, WJUC, WJWZ, 
WKYS, WPWX, WQOK, WRJH, WWHV, 
WWWZ, WZHT 

B E SOMEBODY 18 
Dre 

(JIVE/ZOMBA) 
KBLR, KBTT, KDAY, KHTE, KIPR, KJMM, 
KKDA, KVSP, WDKX, WHXT, WJKS, WJMI, 

WJTT, WJUC, WKYS, WRJH, WWHV, 
WWWZ 

CHICKEN NOODLE SOUP. 10 
Webstar & Young B Feat. The Yoke Of 
Harlem 
(UNIVERSAL REPUBLIC) 
KXHT, WBHJ, WCDX, WHHH, WJLB, 
WPRW, WQBT, WQSL WQUE. W051. 

SHOW STOPPER 9 
Dandy Kane 
(BAD BOY /ATLANTIC) 
KBFB, KHTE, WAMO, WBHJ, WERQ, WQSI. 
WWHV, WZHT, WZMX 

ENUFF 8 
O f Shadow Feat. Q-Tip & Lateef The 
Truth Speaker 
(UNIVERSAL MOTOWN) 
KBLR, KIPR, KJMM, KVSP, WOKX, WJMI, 
WJTT,WJUC 

RING THE ALARM 7 
B ayonne 
(COLUMBIA/SUM) 
KBFB, WGCI, WHRK, WJLB, WMIB, WPRW, 
WUBT 

IT'S OKAY (ONE BLOOD) 6 
The Gone Feat. Junior Reed 
(GEFFENANTERSCOPE) 
WEAS, WHHH, WHRK, WJBT, WJLB, 
WPRW 

SHE DON'T 
LeToya 
(CAPITOL) 
KATZ, KDAY, WBTJ, WEDR, WENZ, WOWI 

6 

ADDED AT... 

KJMM 
Tulsa, OK 

PD: Terry Monday 

Dre,Be Somebody.8 
Janet Jackson,So Ea cited.3 
DJ Shadow,Enuft,0 
Young Buck Feat. Jouie Pa,l Know You Want Me,O 

FUR MURE S1AIIONS LU fU: 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

PLAYS 
/GAIN 

TITLE 
ARTIST / LABEL 

PLAYS 
/GAIN 

WE FLY HIGH 607/92 SO EXCITED 4461159 
Jim Jones Janet Feat. Khi. 
(DIPLOMATS /KOCH) (VIRGIN) 
TOTAL STATIONS: 66 TOTAL STATIONS: 66 

AVOI 545/4 LONDON BRIDGE 443/50 
Mya Feat. DJ Kool Ferule 
(UNIVERSAL MOTOWN) (W ILLI.AM/A&MRNTERSCOPE ) 
TOTAL STATIONS: 56 TOTAL STA11M& 45 

CHANGE ME L) 520/37 SMACK THAT 42O/201 - 

Ruben Studdard Akon F.M. Emkwrn 
(J /RMC (SRC/UNIVERSAL MOTOWN) 
TOTAL STATIONS: 40 TOTAL STATIONS: 45 

TOP BACK 496/89 PUT IT IN A LETTER 373/51 
Mk Little Feat. Ne -Yo 

(GRAND HUSTLE/ATLANTIC) (DEF JAM/IDJMG) 
TOTAL STATIONS: 41 TOTAL STATIONS: 37 

YOU 486/5 DUTTY WINE 370/3 
Lloyd Feat. UI' Wayne Tony Matterhorn 
(SHO'NUFF /ATLANTIC) (VP) 
TOTAL STATIONS: 33 TOTAL STATIONS: 24 

MOST 
INCREASED 

PLAYS 

+825 Ltr MONEY MAKER 
Ludacris Feat. Pharrell (DTP/Def Jam/DJMG) 
WQHT5Q WDR .44, KATZ .39, WI-R14437, WCKX 30 
Wß29, WKYS29, WGO.29, WORT .25, WCDX .23 

+720 

+481 

+320 

* RING THE ALARM 
Beyonce (Columbia/SLIM) 
WZHT .47, W WRt .36, WOE .33. WPEG.28, WDR 425, 
WAMO.2l WVBT2D, W O .20, WMB19, WERQ.18 

1$ SAY GOODBYE 
Chris Brown Uiye/Zomba) 
WOW .45, WBMX 37, KDAY.33, WW1' 29. WHRK .27, 
WPRW26, KATZ .25, WJWZ .25, WG2H.21, WW WZ .20 

l:r S.E.X. 
Lyfe Jennings (Columbia/SUM) 
WTa.36,VsmX.29, WWR229, WJLB.25, WJM.23, 
WQBT 2Z KBTT FJ,WZMX 18, WRF1B, WBTJ 017 

CHICKEN NOODLE SOUP. 
Webstar & Young B Feat. The Voice Of 
Harlem (Universal Republic) 
W,MH .32, WJWZ .2a WJMI .21 KB/P .2L KPRS 15, 
WBHJ .14, KIPR .14, WWE .14, WWHV.13, KDAY .12 

FOR WEEK ENDING SEPTEMBER 17. 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

84 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. Rap chart comprised of 84 urban and 64 Rhythmic electronically monitored 
Nielsen Broadcast Data Systems stations. (c) 2006 VNU Business Media, Inc. All rights reserved. 
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POWERED BY ` Nielsen 
Broadcast 

.... .... 

19 

22 

1 22 

2 34 

3, 32 

21 

4 34 

GOSPEL 

SMOKIE NORFUL 
CLAIMS MOST 

INCREASED PLAYS 
WITH "UM GOOD" 

AT NO.18. 

TITLE 
ARTIST 

Ii NIELSEN BDS 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

VICTORY 
TYE TRIBBETT E L.A. 

THE BLESSING OF ABRAHAM 

NO. 1(2 WKS) 
INTEGRITY GOSPEUCOLUMBIA /SUM 

DONALD LAWRENCE PRESENTS THE TRI- CITY SING 

ITS ALRIGHT 
VICKIE WINANS 

THE STRUGGLE IS OVER 
YOUTH FOR CHRIST 

BORN BLESSED 
JIMMY HICKS& THE VOICES OF INTEGRITY 

5 27 CHURCH MEDLEY 
DONNIE MCCLURKIN 

IMAGINE ME 10 23 
KIRK FRANKLIN 

9 20 

12 42 

n 13 

8 15 

7 43 

13 12 

14 20 

15 49 

16 20 

22 2 

26 2 

17' 13 

19- 12 

20 3 

18 18 

25 7 

SINGERS EMI GOSPEL 

VERITY/ZOMBA 

EMTRO GOSPEL 

WORLD WIDE GOSPEL 

VERITY /ZOMBA 

FO YO SOIJUGOSPO CENTRIC / ZOMBA 

EMI GOSPEL 

EMI GOSPEL 

EMI GOSPEL 

WORLDWIDE/VERITV /ZOMBA 

GOSPO CENTRIC/ZOMBA 

GOSPO CENTRIC/ZOMBA 

THANK YA JESUS 
DARREL PETTIES E STRENGTH IN PRAISE 

SET ME FREE 
MYRON BUTLER & LEVI 

WHY ME? 
KIERRA KIM SHEAR') 

MADE IT 
KEITH WONDERBOY JOHNSON E THE SPIRITUAL VOICES 

I WILL BLESS THE LORD 
BYRON CAGE 

HEALING 
KELLY PRICE 

FOLLOW ME 
VIRTUE . 

LIFT HIM UP 
HEZEKIAH WALKER 

INCREDIBLE GOD 
YOUTHFUL PRAISE 

REMEMBER ME 
THE CARAVANS 

DARKCHILD GOSPEUINTEGRITY GOSPEL/SUM 

VERITV/ZOMBA 

EVIDENCE GOSPEUARTEMIS GOSPEL 

MA LACO 

UM GOOD MOST INCREASED PLAYS 
SMOKINORFUL EMI GOSPEL 

BE THERE 
THE WILLIAMS BROTHERS BLACKBERRY /MALACO 

ALL I WANT TO DO 15 BLESS YOU 
APOSTLE DONALD L. ALFORD& THE GATHERING OF WORSHIPERS HOLY SPIRIT/TYSCOT 

HEAVEN KNOWS 
DEITRICK HADDON 

PRAISE HIM 
TONY TERRY 

VERITY/ZOMBA 

STUDI025/JEWKOCH 

PRESSURE INTO PRAISE MOST ADDED 
LUCINDA MOORE 

17 
I CAN GO TO GOD IN PRAYER 24 
ANN NESBY 

MY STORY 23 13 
HENRY GREEN 

21 17 
GET READY FOR YOUR MIRACLE! 
NORMAN HUTCHINS 

27 n TURN IT AROUND 
ISRAEL & NEW BREED 

MIGHTY LONG WAY RE- ENTRY_ 
JOE PACE INTEGRITY GOSPELJCOLUMBIA/SUM 

28 20 A MOVE OF GOD IS ON THE WAY 
NORMAN HUTCHINS JDI 

2 HALLELUJAH 
TROY SNEED EMTRO GOSPEL 

TYSCOT 

ITS TIME CHILD /SHANACHIE 

BLACKBERRY /MALACO 

JDI 

INTEGRITY GOSPEUCOLUMBIA/SUM 

PLAYS AUDIENCE 
TW ./- MILLIONS RANK 

778 +33 3.006 3 

652 

628 

610 

604 

528 

463 

453 

441 

441 

426 

426 

421 

404 

355 

350 

268 

-46 

+19 

+38 

-4 

-46 

+26 

-3 

+19 

6 

-61 

-89 

+24 

+26 

+19 

+24 

+62 

3.018 

2520 

2.275 

2.681 

3.071 

1.434 

2.107 

2.510 

1.987 

1.879 

2064 

1.781 

1.765 

1.981 

1.805 

1.215 

2 

5 

7 

4 

1 

16 

8 

6 

10 

12 

9 

14 

15 

n 

13 

21 

264 +76 1.190 22 

256 1.260 20 

246 0.312 - 

245 

-4 

+21 

+22 1.286 19 

244 -3 1.330 18 

215 +24 0.740 28 

211 

211 

205 

191 

169 

168 

160 

+12 

+10 

-8 

+17 

+32 

+4 

+18 

RECURRENTS 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

GOD'S GIFT 
JEFF MAJORS FEATURING KELLY PRICE(MUSIC ONE /EPIC/SUM] 

YESTERDAY 
MARY MARY (MY BLOCK /COLUMBIA/SUM) 

LONG AS I GOT SHOES 
NU BEGINNING FEATURING DAMON LITTLE (WORLDWIDE GOSPEL) 

SO MANY TIMES (LIVE) 
DORINDA CLARK.COLE (VERITY/ZOMBA) 

DELIVERANCE IS AVAILABLE 
VICKI VOHE (PURESPRINGS GOSPEUEMI GOSPEL) 

PLAYS 
TW 

281 

LW 

270 

264 300 

241 

231 

238 

240 

218 212 

1.365 

1.047 

0.530 

0.634 

0.891 

1.094 

0.385 

17 

24 

30 

26 

23 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

MOST ADDED 

TITLE 
ARTIST / LABEL 

NEW 
STATIONS 

PRESSURE INTO PRAISE 
Lucinda Moore 

(TYSCOT/TASEIS) 
WJYD, WPPZ, WPZS 

REMEMBER ME 
The Car ns 

(MALACO) 
WFMV, WOAD, WPGC 

HEAVEN KNOWS 
Deitrick Haddon 

(TV SCOTNERITY /Z0MBA) 
WFMV, WJNI, WPGC 

3 

3 

BROKEN BUT I'M HEALED 2 
Byron Cage 

(GOSPO CENTRIC /ZOMBA) 
KOKA. WPGC 

WORTHY TO BE PRAISED 1 

The Singletons 
(F HAMMONDNERITY/ZOMBA) 
WJNI 

LET GO 
Oew.yne Woods & When Singen Meet 
(VERITY/ZOMBA) 
WFMV 

1 

TELL SOMEBODY 
Teas Boys 
(BLACKBERRY/1.IALACO) 
KOKA 

1 

HALLELUJAI< _- 
Troy Sneed" _ 

(EMTRO GOSPEL?ASEIS) 
WJNI 

UM GOOD 
Smokie Norful 
(EMI GOSPEL) 
WPGC 

ADDED AT... 

WNNL 
Raleigh, N.C. 

PD: Jerry Smith , 

MD: Melissa Wade 

1 

The Liebt d,e_ 

Youth For Christ, The Struggle Is Over, O 

FOR MORE STATIONS GO TO: 

PERFECT PEACE 
MARVIN SAPP (VERITY /ZOMBA) 

THIS TOO SHALL PASS 
YOLANDA ADAMS(ELEKTRA/ATLANTIC) 

FROM ME TO YOU 
ALVIN DARLING & CELEBRATION (EMTROGOSPEL) 

NO WAY 
VASHAWN MITCHELL (TYSCOT) 

RIGHT PLACE 
PASTOR RUOOLPHMCKISSICK JR.ANDTHE WORDANOWORSHIPMASSCHOIR (EMTROGOSPEULKSI 

PLAYS 
TW LW 

214 

207 

192 

190 

189 

252 

206 

186 

227 

204 

TITLE 
ARTIST / LABEL 

HE'S HERE 
Niyoki 

(D2G) 
TOTAL STATIONS: 

NEW AND ACTIVE 
PLAYS 

/GAIN 

148/44 

13 

YOU'VE BEEN SO GOOD 141/25 
Martha Municzi 

(MARTHA MUNIZZI /INTEGRITY/SUM) 
TOTAL STATIONS: 15 

IN AWE OF YOU 
lazy 

(VCR /JEG /KOCH) 
TOTAL STATIONS: 

125/8 

TITLE 
ARTIST / LABEL 

LET IT BE ME 
Biship David G. Evans 
(ABUNDANT HARVEST) 

TOTAL STATIONS: 

PRAISE TIL YOU 
BREAKTHROUGH 
Colorado Mass Choir 
(ALLIANT /ARTEMIS GOSPEL) 

TOTAL STATIONS: 

PLAYS 
/CAIN 

111/10 

110/24 

9 

LET GO 94/5 
Dewayne Woods & When Singers Meet 

14 (VERITY/ZOMBA) 
TOTAL STATIONS: 8 

YOUR WORTHY 122/1 
Dr. Charles G. Hayes And The Warriors 
(ICEE INSPIRATIONAUICEE) 
TOTAL STATIONS: 13 

FAITHFUL IS OUR GOD 115/5 
Hezekiah Walker & LFC 

(VERITY/ZOMBA) 
TOTAL STATIONS: 11 

MOST 
INCREASED 

PLAYS 

HIGH PRAISE 
Anointed Pace Sisters 
(TV SCOT/TASEIS) 
TOTAL STATIONS: 

YOU SHOWED ME 
Karen Clark -Sheard 
(WORD CUUU! 

TOTAL STATIONS: 

92/22 

16 

78/14 

UM GOOD 
Smid* Norful (EMI Gospel) 
WENN .2Lwx¢+t4 WCAO.10 WABO.7, WEEP .6, 
WJL40.4, WPPZ.3, VALU Z WFMV.3, WN00.3 

REMEMBER ME 
The Caravans (Maluco) 
WSOK.2S WCA0.13i WPPZ .12 W.M .6, WHLH .3, 
WPM .3, WLOK .3, WFLT.2, WEEP .2 WNNL .1 

HE'S HERE 
Niyoki (D2G) 
WXE2.19, KOKA.0, WYLD.14 WTLC W. 
WOJL.2. WPM .1 WPM .1 

THE STRUGGLE IS OVER 
Youth For Christ (Erstm Gospel) 
KHEV.1'. WNL.R VICIAS .9, WXTC .8, WPPZ .7, 
WJYD .7, WPGC wXE2 .4. WPZE 4PPZZ .3 

VICTORY 
Tye Tribbett & G.A. (Integrity 

Gospel/Columbia /SUM) 
WPPZ +R W.N.7, WXTC .5 WV& .4, WENN .3. 
WHLW .3, KHR.2. WELD .2 KATZ .2, WPZE .2 

9 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

39 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. ID 2006 VNU Business Media, Inc. All rights reserved. 
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Atlanta 

Baltimore 

Baton Rouge, La. 

Birmingham, Ala. 

Buffalo, N.Y. 

Charleston, S.C. 

Charlotte, N.C. 

Chattanooga, Tenn. 

Cleveland 

WPZE 

WCAO-AM 

WXOK-AM 

WENN 

WUFO-AM 

WJNI 

WXTC-AM 

WPZS 

W NOO-AM 

WABQ-AM 

WJMO-AM 

GOSPEL PANEL - 39 STATIONS 
Columbia, S.C. 

Columbus, Ohio 

Flint, Mich. 

Greensboro, N.C. 

Huntsville, Ala. 

Indianapolis 

Jackson, Miss. 

Little Rock, Ark. 

WFMV 

WJYD 

W FLT -AM 

WEAL -AM 

WDJL -AM Montgomery, Ala. 

WEUP -AM 

WTLC -AM New Orleans 

WHLH 

WOAD New York 

KHLR Norfolk, Va. 

Louisville, Ky. 

Memphis 

WLOU-AM 

WBBP-AM 

WHAL 

WLOK-AM 

WHLW 

WXVI-AM 

KHEV 

WYLD-AM 

WTHE-AM 

WXEZ 

Philadelphia WDAS -AM 

WPPZ 

Raleigh, N.C. WNNL 

Richmond, Va. WPZZ 

St. Louis KATZ -AM 

Savannah, Ga. WSOK -AM 

Shreveport, La. KOKA -AM 

Washington D.C. WPGC -AM 
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CHRISTIAN 

&' 
A stroll down memory lane with Amy Grant 

First Live CD 
In 25 Years 

Kevin Peterson 
KPeterson@RadioandRecords.com 

is hard to believe that Amy Grant has been performing for more 
than 30 years. The singer /songwriter has sold more than 25 mil- 

lion albums, won Grammy and Dove Awards, hosted a major 
58 network TV show and is releasing her first live album in 25 years, 

"Time Again ... Amy Grant Live." 
Everyone has their favorite Grant song, but which song means 

the most to her? "The song that had the biggest impact on nie personally was the 

jsong that 1 have now recorded three times, called 'El Shaddai,' " Grant says. "Now 
jif 1 was having a party and trying to do a dance mix, 1 would not include that in the j mix of songs, but I would have to say it had the greatest impact on me." 

Promotion exec Chris Hauser's favorite is "Saved by Love." He recalls, "I had 

just been hired at Myrrh Records in Los Angeles in radio promotion. Senior exec- 
utives came to L-A. for meetings around Amy's 'Lead Me On' record. The next 
morning a roomful of execs asked me what the first single should be, and 1 answered 
very confidently, 'Saved by Love.' One of the people in the room bellowed out, j 'Wrong!' But 1 held my ground and explained my position. Surprisingly, they ended 

up agreeing with me. Fortunately, it turned out to be the right decision." 
Scott Valentine, PD at CRISTA Ministries' contemporary Christian 

KCMS /Seattle -Tacoma, says, "I remember a concert when she played 'Lay Down 
Your Burdens.' It was just Amy, her guitar and a sold -out crowd in the palm of her 
hand. I remember looking at a Christian friend sitting down the row from me, and 

we both had tears streaming down our faces. I don't think any concert performance 
has moved me like that before or since. I can think of no other Christian artist that 
has brought Christ's forgiving message to the masses as effectively as Amy." 

Grant recently received a star on the Hollywood Walk of Fame. She says, "I was 

so honored, and part of the fun of going out there was taking my family with me 
and good friends. It's really been so moving. Probably the oldest person in the audi- 

ence was a man named Cy Jackson. When 1 was 17 years old and on my first radio 

press junket, 1 flew to California with my mother. Cy was the field representative 
for Word Records and he took me to bookstores to play and to radio stations, and 

he and his wife, Vera, took my mother and I out to dinner. He is 92 now. It's just 

THIRD DAY'S "MOUNTAIN 
OF GOD" RETURNS TO NO.1 ON ' torii CHRISTIAN AC INDICATOR. 

I j 

TITLE 
ARTIST 

CHRISTIAN AC INDICATOR 
IMPRINT / PROMOTION LABEL 

2 19 MOUNTAIN OF GOD THIRD DAY 

3 10 MADE TO WORSHIPCHRISTOMLIN 

1 13 ALL OVER THE WORLDTREE63 

4 11 SHINE SALVADOR 

6 16 HISTORY MATTHEW WEST 

5 11 OUR GOD REIGNS BRANDON HEATH 

9 8 THE FACE OF LOVE SANCTUS REAL 

11 12 YOU NEVER LET GO MATT REDMAN 

15 9 BROKEN & BEAUTIFUL MARK SCHULTZ 

7 24 WELCOME HOME BRIAN LITTRELL 

10 32 PRAISE YOU IN THIS STORM CASTING CROWNS 

8 16 THE REAL ME NATALIE GRANT 

13 7 LET IT RISE BIC DADDY WEAVE 

12 27 50 LONG SELF MERCYME 

16 16 SWEETLY BROKEN JEREMY RIDDLE 

18 3 WHEREVER WE GO NEWSBOYS 

17 19 

26 2 

2 ENOUGH BARLOWLIRL 

4 YOUR NAME PHILLIPS, CRAIG S DEAN 

3 YOU ALONE ECHOING ANGELS 

11 THE WELCOME SONG POCKET FULL OF ROCKS 

27.` 2 I WILL LIFT MY EYES BEBONORMAN 

25 6 BACK TO YOU FIGHTING INSTINCT 

24 17 I BELONG TO YOU BUILDING 429 

19 20 REAL TO ME WHOLE NORDEMAN 

23 20 A BETTER WAY DOWNHERE 

WHAT IT MEANS JEREMY CAMP 

STAND IN THE RAIN SUPERCHICIKI 

HOLD FAST MERCYME 

ESSENTIAUPLC 

SIXSTEPS/SPARROW /EMI CML 

INPOP 

WORD -CURB 

UNIVERSAL SOUTH /SPARROW /EMI CMG 

REUNION /PLC 

SPARROW /EMI CMG 

SIXSTEPS /SPARROW /EMI CMG 

WORD -CURB 

REUNION /PLG 

BEACH STREET /REUNION /PLG 

CURB 

FERVENT/WORD-CURB 

INO 

VINEYARD 

INPOP 

STRONG TOWER KUTLESS 

COME TO THE CROSS MICHAEL W. SMITH 

BEC/TOOTH S NAIL 

REUNION /PLG 

FOR WEEK ENDING SEPTEMBER 17, 2006 

'It's time now to get back to 
writing. For the new live 
record and the two hymns 
records, I mostly was 
just recording pre- existing 
material. I'm excited about 
going back to writing.' 

-Amy Grant 

FERVENT/WORD -CURB 

INO 

INO 

MYRRH/WORD-CURB 

ESSENTIAUPLG 

GOTEE 

WORD -CURB 

SPARROW/EMI CMG 

CENTRICITY 

BEC/TOOTH A NAIL 

INPOP 

INO 

PLAYS 
.TW / 

1053 +36 

1046 .48 

1002 -22 

835 .107 

740 43 
730 .24 

661 .29 

625 +12 

620 +91 

616 -34 

601 -26 

600 -39 

581 +42 

522 -82 

461 -55 

446 +88 

393 -65 

362 +59 

356 ;112 

340 -4 

327 .50 

327 -5 

325 .36 

320 .16 

302 -4 

292 -53 

261 -52 

257 .156 

230 .48 

213 .64 

fun to sort of reminisce with people that 

have helped along the way." 
Michael W. Smith, who started his 

career with Grant, adds, "She is, with- 
out exception, one of the kindest and 

most gifted people I have had the priv- 
ilege to know and work with. A star on 
the Hollywood Walk of Fame is a first 

for someone from our industry, but 
Amy has a legacy of firsts. She has 

blared a trail of firsts for many of us to 
follow. Amy is probably as embarrassed 

as she is flattered by this hondr, but she 

deserves it." 
Even with the new record coming 

out, Grant is already looking ahead. 
"It's time now to get back to writing," 
she says. "The new live record and 

even the two hymns records i did, I 

mostly was just recording pre -existing 
material, so I'm excited about going 
back to writing." RNR 

"Our listeners love it. And why not? 
Killer hook and a message that connects." 
- Jim Beeler KSBJ Music Director 

For Promotional Information contact Josh Lauritch jlauritch@emicmg.com 

Music 
Christian Music Group 

Programmer's Pick of the Month 

MATT REDMAN 
"You Never Let Go" 

Music E M 1 Christian Music Group 

- 
41Psixstepsrecords 
41. - 
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R6R 2006 CHRISTIAN 
INDUSTRY ACHIEVEMENT AWARDS 
Here's your chance to celebrate excellence in the radio and record industries! Nominate your favorite Chrisitian radio 
stations, as well as radio and record professionals, for R &R's annual Christian Industry Achievement Awards. Your 
nominations will help our awards committee determine final nominations for each category. The winners will be announced 
at R &R Christian Summit in Nashville, TN, November 9 -11, 2006. 

Here is the nomination process: 
1. Please print legibly. 

2. Nominations should be based on the highest standards of industry excellence and professionalism. 
3. Any U.S. -licensed station, regardless of market size or Arbitron status, is eligible for nomination. 
4. The eligibility period for nominations is September 1, 2005 to August 31, 2006. 
5. You can nominate yourself, your co- workers and your station or record label. 

6. Only one form or email per person will be accepted. You must indicate your name and affiliation to qualify. 

All responses will remain confidential. 
7.- You do NOT have to make nominations in every category. 
8. Deadline: October 6, 2006! 

R &R 2006 CHRISTIAN INDUSTRY ACHIEVEMENT AWARDS NOMINATION FORM 

RADIO AWARDS 

CHRISTIAN RADIO STATION OF THE YEAR: Calls: 

(Markets 1 -25) 

CHRISTIAN RADIO STATION OF THE YEAR: Calls: 
(Markets 26 -100) 

CHRISTIAN RADIO STATION OF THE YEAR: Calls: 
(Markets 101 +) 

CHRISTIAN PROGRAM DIRECTOR OF THE YEAR: Name: 

CHRISTIAN MUSIC DIRECTOR OF THE YEAR: Name: 

CHRISTIAN AIR PERSONALITY OF THE YEAR: Name: 

Market: 

Market: 

Market: 

Calls /Market: 

Calls /Market: 

Calls /Market: 

RECORD AWARDS 

CHRISTIAN RECORD LABEL OF THE YEAR: PLATINUM (Majors) 

CHRISTIAN RECORD LABEL OF THE YEAR: GOLD (Independents) 

CHRISTIAN PROMOTION EXECUTIVE OF THE YEAR: Name: 

FILL IN BELOW TO VALIDATE BALLOT: 

Your Name: 

Title: 

Station or Company: 

Label: 

THIS FORMMUST BE RECEIVED BY OCTOBER 6, 2006! 

Please mail, fax or email to: 
R &R CHRISTIAN INDUSTRY AWARDS NOMINATIONS 
2049 Century Park East, 41st Floor 
Los Angeles, CA 90067 
310 -203 -8450 fax 
nominations@radioandrecords.com 
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JEREMY CAMP'S 4 a 
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TAKES MOST )1 
D PLAYS AND 

POWERED BY V Nielsen 
Boadcest Date 
Systems 

INCREASED 
MOST ADDED AWARDS 
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2 

3 

5 

6 

7 

8 

10 

11 

12 

o 

16 

m 

20 

21 

e 
e 

29 

30 

TITLE 
ARTIST 

2 10 MADE TO WORSHIP 
CHRISTO &IN 

1 

3 

8 

20 

13 

9 

33 

38 

42 

4 25 

D 8 

12 37 

10 18 

9 25 

10 

12 

13 

14 

1: NIELSEN BDS Q HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 
PLAYS AUDIENCE 

TW 1- MILLIONS RANK 

NO.ipWK) 
1319 +48 4.193 1 SDISTEPLSPARROW/EMI CMG 

4 

20 

16 

21 9 

22 6 

14 

NEW 

2 

15 

3 

i! 8 

MOUNTAIN OF GOD 
r IIAv 

ALL OVER THE WORLD 

SHINE 
SALVADOS 

PRAISE YOU IN THIS STORM 
CASTING CROWNS 

MY SAVIOR, MV GOD 
AARON SHUST 

STRONG TOWER 
KUTLESS 

WELCOME HOME 
BRIAN LITT BELL 

BROKEN & BEAUTIFUL 
MARK SCHULTZ 

HOW GREAT IS OUR GOD 
CHRIS TOMLIN 

REAL TO ME 
NICHOLE NORDEMAN 

WHOLLY YOURS 
DAVIDCROWDER BAND 

BECAUSE OF YOUR LOVE 
PAUL BALOCHE 

OUR GOD REIGNS 
BRANDON HEATH 

LET IT RISE 
BIC DADDY WEAVE 

HISTORY 
MATTHEW WEST 

ENOUGH 
BARLOWGIRL 

THE REAL ME 
NATALIE GRANT 

YOU NEVER LET GO 
MATT REDMAN 

ALL WHO ARE THIRSTY 

THE FACE OF LOVE 
SANCTUS REAL 

I WILL LIFT MY EYES 
BERO NORMAN 

RESURRECTION 
NICOL SPONBERG 

COME TO THE CROSS 
MICHAEL W. SMIT H 

ESSENTIAL/PLC, 

tP 
INPOP 

WORD -CURB 

BEACH STREETIREUNION /PLL 

BRASH 

BEC /TOOTH & NAIL 

REUNION /P G 

WORD-CURD 

SIXSTEPS /SPARROW /EMI CMG 

SPARROW /EMI CML 

SIXSTEPS/SPARROW /EMI (MG 

INTEGRITY 

REUNION /PPL 

FERVENT/WORD -CURB 

UNIVERSAL SOUTH /SPARROW /EMI CMG 

FERVENT/WORD -CURB 

CURB 

SIXSTEPS/SPARROW/EMICMG 

BEC/TOOTH & NAIL 

SPARROW /EMI CMG 

ESSE NTIAUPLG 

CURB 

REUNION /PLC 

WHAT IT MEANS 
JEREMY CAMP 

YOU ALONE 
ECHOING ANGELS 

A BETTER WAY 
DOWNHERE 

WHEREVER WE GO 
NEWSBOYS 

YOUR NAME 
PHILL IPS, CRAIG AND DEAN 

SON OF GOD 
STARHELD 

MOST INCREASED PLAYS /MOST ADDED 
BEC/TOOTH A NAIL 

ISO 

CENTRICITY 

INPOP 

INO 

SPARROW /EMI CML 

1158 

1031 

921 

914 

887 

818 

796 

675 

657 

648 

634 

631 

627 

558 

505 

492 

447 

446 

392 

389 

388 

383 

379 

-127 

-58 

139 

-5 

-23 

-80 

-136 

+19 

+17 

-15 

-55 

+13 

+33 

+36 

-36 

+49 

+17 

-32 

-10 

-7 

+54 

+1 

+20 

3.480 

2.903 

3.223 

2.408 

2.655 

2.809 

2.509 

1.232 

1.986 

1.934 

1.961 

2.417 

1358 

1.583 

0.958 

1222 

0.807 

0.949 

1.945 

0.718 

0.552 

1.753 

0.846 

2 

4 

3 

9 

6 

5 

7 

18 

10 

13 

11 

B 

16 

15 

22 

19 

26 

23 

12 

30 

14 

25 

377 +238 1.139 20 

359 

337 

306 

306 

301 

+22 

-21 

+26 

-28 

RECURRENTS 

TITLE PLAYS 
ARTIST / IMPRINT / PROMOTION LABEL TW 

BLESS THE BROKEN ROAD 
518 

SELAH (CURB) 

SO LONG SELF 494 MEIN VME (INO) 

I AM 
453 MARK SCHULTZ (WORD -CURB) 

LIFESONG 440 
' ASTINL CROWNS (BEACH STREET/REUNION/PIG) 

BLESSED BE YOUR NAME 
!REM (INPOP) 

439 

LW 

506 

591 

483 

429 

426 

6 

7 

8 

9 

10 

0.973 

0.739 

0.598 

0.279 

0.786 

21 

29 

WHAT IT MEANS 
Jeremy Camp 
(BEC/TOOTH & NAIL) 
KFSH, KLVA, KVMV, KXOJ, WBSN, WCSG, 
WFFH, WLFJ, WMUZ 

9 

HOLD FAST 
Memme 
CINO) 
KFIS, KFSH, KHZR, KXOJ, WMCU, WMSJ, 
WMUZ, WVFJ 

8 

SHINE ON 5 
Needtobreathe 
(SPARROW/LAVA/EMI CMG) 
KBIQ, KFSH, KLTY, WFZH, WMUZ 

WHEREVER WE GO 5 
Newsboys 
(INPOP) 
KHZR, KVMV, WAWZ, WDJC, WMUZ 

GIVE IT ALL AWAY 4 
Aaron SKIM 
(BRASH) 
KCMS, KXOJ, WBDX, WCSG 

DRIFTER 3 
Decemberadio 
(SLANTED/SPRING HILL) 
KLJC, KWND, WMUZ 

DOES ANYBODY HEAR HER 3 
Casting Crowns 
(R EUNIOWPLG) 
WDJC, WMUZ. WRCI 

OUR GOO REIGNS 
Brandon Heath 

(REUNION /PLG) 
KWND, WAWZ, WMUZ 

3 

ADDED AT... 

WAWZ . 

New York City 

PD: Johnny Stone 
MD: Keith Stevens 

Newsboys, Wherever We Go, 13 

Brandon Heath, Our God Reigns, Il 

27 
EOR MORE STATIONS GO TO: 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

THIS MAN 
JEREMY CAMP (BEC/TOOTH & NAIL) 

HOLY IS THE LORD 
CHRIS TOMLIN (SIXSTEPS/SPARROW /EMI CMG) 

FIND YOUR WINGS 
MARK HARRIS (INO) 

I CAN ONLY IMAGINE 
ME RCYME(INO) 

VOICE OF TRUTH 
i. ASTINL CROWNS (BEACH STREET /REUNION/PLG) 

PLAYS 
TW LW 

430 

416 

415 

402 

402 

433 

434 

501 

374 

399E 

NEW AND ACTIVE 
TITLE PLAYS TITLE PLAYS 
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN 

HOLD FAST 280/95 SOMEHOW YOU ARE 139/4 
MercyMe Avalon 
(INO) (SPARROW /EMI CMG) 
TOTAL STATIONS: 23 TOTAL STATIONS: 8 

OCEANS FROM THE RAIN 191/4 DRIFTER 125/20 
Seventh Day Slumber Decemberadio 
(BEC/TOOTH & NAIL] (SLANTED /SPRING HILL) 
TOTAL STATIONS: 12 TOTAL STATIONS: 9 

I BELIEVE 170/13 THE WELCOME SONG 111 /O 
Building 429 Pocket Full Of Rocks 
(WORD -CURB) (MYRRH/WORD -CURB) 
TOTAL STATIONS: 6 TOTAL STATIONS: 8 

HALLELUJAH, GOD BACK TO YOU 96/1 
IS NEAR 144/12 Fighting Instinct 
Robbie Seay Band ( GOTEE] 
(SPARROW /EMI CMG) TOTAL STATIONS: 7 
TOTAL STATIONS: 8 

MARVELOUS LIGHT 84/6 
SHINE ON 140/66 Charlie Hall 
Needtobreathe (SIXSTEPS/SPARROW /EMI CMG) 
(SPARROW/LAVA/EMI CMG) TOTAL STATIONS: 9 
TOTAL STATIONS: 10 

WHAT IT MEANS 
Jeremy Camp (BEC/Tooth & Nail) 
KFSH .315 WPAR 25, WCQR .22, WJQK 18WÆ 16 
WBSNbt KSCH B: WMHK I3, WBDX 11, KCMS 11 

SHINE 
Salvador (Word-curb) 
WFSH 2g KLTY.2L KSCN 16, WAKW 16 W. W 
WA4K 12, KFS.Q WCQR B WFFH Ky WVFJ.5 

HOLD FAST 
MercyMe ONO) 
KFSH.3L KnS.b, WQU 11, KHZR B WBSN.7, IMAM .7, 
YNFJ.6, WMLU.4, WJIE.3, WFSH .2 

SHINE ON 
Needtobreathe (Sparrow/Lava/EMI CMG) 
KLTY 2r; KFSH .21, WF2H.B WJQK .8, WGTS4, KFIS I 
I WILL LIFT MY EYES 
Bebo Norman (Esnential/PLG) 
WPAR .15, KVMV .13, WCQR .9. KKCM .6, KBNJ .5, WMSJ .5, 
WFSH .2. KBIQ .2, WJQK .2, WCSG .1 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

47 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 
hours a day, 7 days a week. Christian AC Indicator chart compiled of 39 reporters, christian 
CHR 30, christian rock 33 and inspo 20. B 2006 VNU Business Media, Inc. All rights reserved. 

Atlanta 

Birmingham, Ala. 
Charlotte, N.C. 
Chattanooga, Tenn. 
Cincinnati 
Cleveland 
Colorado Springs, Colo. 
Columbia, S.C. 
Columbus, Ohio 
Corpus Christi, Texas 
Dallas 

CHRISTIAN AC PANEL - 47 STATIONS 
WFSH Detroit 
WVFJ Grand Rapids, Mich. 
WDJC 

WRCM Greenville, S.C. 
WBDX Houston 
WAKW Indianapolis 
WFHM Jacksonville, Fla. 

KBIQ 
WMHK Johnson City, Tenn. 
WCVO Kansas City 
KBNJ Los Angeles 
KLTY Louisville, Ky. 

WMUZ McAllen, Texas 
WCSG Miami 
WJQK Milwaukee 
WLFJ Minneapolis 
KSBJ Nashville 
WISG New Orleans 

WBGB New York 
WCRJ Omaha, Neb. 
WCQR Orlando, Fla. 

KLJC Phoenix 
KFSH Portland, Maine 
WJIE Portland, Ore. 

KVMV Roanoke, Va. 
WMCU Rochester, N.Y. 
WFZH Riverside, Calif. 

KTIS Sacramento, Calif. 
WFFH Seattle 
WBSN Springfield, Mo. 
WAWZ St. Louis 

KGBI Tampa, Fla. 
WPOZ Tulsa, Okla. 
KLVA 

WMSJ Washington, D.C. 
KFIS 

WPAR 
WRCI 
KSGN 
KKFS 

KCMS 
KWND 
KHZR 
WLPJ 
KKCM 
KXOJ 
WGTS 
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:: C777C .. 

CHRISTIAN 
CHRISTIAN CHR 

BETHANY 
DILLON TAKES THE 
HIGHEST DEBUT ON 

THE INSPO LIST WITH 
"SING OVER ME." 

POWERED BY .l NbIMn 
BI..7F.M D.I. 
doom 

CHRISTIAN ROCK 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

1 13 
ME AND JESUS 
STELLAR KART 

14 
EVERYDAY 
JESSIE DANIELS 

3'i 

5 9 LOST AT SEA 
JIMMY NEEDHAM 

2 15 
HIGH OF 75 
RELIENT K 

6 10 
DEAD MAN (CARRY ME) 
JARS OF CLAY 

4 PRAYING FOR SUNNY DAYS 
HYPER STATIC UNION 

7 6 STAND IN THE RAIN 
SUPERCHICIKI 

9 9 THE FACE OF LOVE 
SANCTUS REAL 

1D ` % BACK TO YOU 
FIGHTING INSTINCT 

6 24 EVERYTHING YOU EVER WANTED 
HAWK NELSON 

TI W 
BREATHE YOU IN 
THOUSAND FOOT KRUTCH 

WHEREVER WE GO 
NEWSBOYS 

SOUND OF MELODIES 
LEELAND 

MY SAVIOR MY GOD 
AARON SHUST 

WHOLLY YOURS 
DAVID CROWDER BAND 

MADE TO WORSHIP 
CHRIS TOMLIN 

YOU DECIDE 
FREFLIGHT 

GREY 
BARLOWGIRL 

OVER MY HEAD (CABLE CAR) 
THE FRAY 

TONIGHT 
JEREMY CAMP 

18 
MY GENERATION 

STARFIELD 

20 I 20 

21 8 

24 2 

27 4 

19 4 

12 17 

;14 29 

13 16 

i16 7 

18 6 

25r 9 

26 3 

T7 

YOU ARE HERE 
NEEDTOBREAT HI 

WINDS OF CHANGE 
K UT L ESS 

BEAUTY OF GRACE 
KRYSTAL MEYERS 

(EVERYBODY'S GOTTA) SONG TO SING 
CROUP I CREW 

GOODBYE 
AUDIO ADRENALINE 

CONTACT 
FALLING UP 

LIFE AFRAID 
DALTON 

DRIFTER 
OECEMBERADIO 

CUT 
PLUMB 

WORD -CURB 

MIDAS 

INPOP 

CAPITOL/COTEE 

ESSENTIAUPLG 

RKT /ROCKETOWN 

INPOP 

SPARROW/EMI CMG 

GOTEE 

TOOTH& NAIL 

TOOTH'S NAIL 

INPOP 

ESSENTIAUPLG 

BRASH 

SIXSTEPS/SPARROW /EMI CMG 

SIXSTEPS/SPARROW /EMI CMG 

FUCKER/PLC 

FERVENT/WORD -CURB 

EPIC 

BEC/TOOTH & NAIL 

SPARROW /EMI CMG 

SPARROW /LAVA/EMI CMG 

BECROOTH & NIAL 

ESSENTIAUPLG 

FERVENT/WORD -CURB 

FOREFRONT /EMI CMG 

TOOTH & NAIL 

SELECTRK 

SLANTED /SPRING HILL 

CURB 

PLAYS 
TW /- 

1167 +30 

1072 +32 

994 +49 

985 -83 

925 +51 

919 -76 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW /- 

12. FULLY ALIVE 
FLYLEAF 

YOU DECIDE 
FIREFLIGHT 

REBIRTHING 
SKILLET 

MYSPACE 
ELEVENTY SEVEN 

EVERYTHING 
PILLAR 

STRETCHED OVER 
MYRIAD 

COLD 
KRYSTALIL ME EYERS 

871 +16 

858 +32 

815 -3 

803 -40 

708 +12 

599 +138 

564 -115 

546 +1 

532 -31 

510 +19 

500 +31 

499 +19 

478 -23 

452 .183 

436 -18 

422 -36 

422 -35 

404 +35 

396 +50 

369 +3 

362 +8 

357 -20 

343 +71 

341 +91 

4 13 

7 6 

6 15 

10 R 

14 8 THE REAL 
NEVERTHELESS 

14 
DESENSITIZED 
JONAH 33 

15 
CONTACT 
FALLING UP 

n -: 

W 
LOVE ADDICT 
FAMILY FORCE 5 

16 

5 BREAK ME 
SEVENTH DAY SLUMBER 

4 ACTIVATE 
STELLAR KART 

BREATHE YOU IN 
THOUSAND FOOT KRUTCH 

10 
FICTION 

KIDS IN THE WAY 

16 
HIGH OF 75 
RELIENTK 

21 
13 

WFM ASTE 
STATIC 

OF TIME 

R WRITING ON THE WALLS 
UNDEROATH 

3 
BREAK FREE 
DECYFER DOWN 

6 UP ABOVE 
HIGH FLIGHT SOCIETY 

3 
IN SUCH A STATE 
EDISON GLASS 

15 14 TIME AFTER TIME 
SPOKEN 

27 R 
CARELESSNESS 
FAIR 

OCTONE/J/RML 
339 22 

FLICKER /PLC 

AROENT/SRE/INO 

FLICKER/PLG 

RKKER/PLG 

FLOODGATE 

ESSENTIAL/PLG 

FLKKER/PLG 

SROINO 

TOOTH& NAIL 

MAVERKK/COTEE 

BEC/TOOTH& NAIL 

WORD -CURB 

TOOTH6 NAIL 

FLICKER /PIG 

CAPITOL / GOTEE 

TOOTH & NAIL 

SOLID STATE/TOOTH & NAIL 

SRE /INO 

SELECTRK 

CREDENTIAL 

6 SO COLD I COULD SEE MY BREATH 
EMERY 

17 
THE COLDEST HEART 
CLASSIC CRIME 

'19' 15 
P.THIS O.D. 

TIME 

30 4 AUDREY, START THE REVOLUTION! 
ANBERLIN 

28 7 THE STAND 
LAST TUESDAY 

24 20 CUT & MOVE 
DAY OF FIRE 

GRAVITY 
FOLD 

324 19 

303 -26 

292 .12 

287 +20 

270 -2 

269 .26 

262 .50 

249 .16 

242 -50 

239 .19 

227 +31 

212 +16 

210 -21 

206 +18 

198 -47 

198 +17 

196 .2 

192 +39 61 

192 +20 

191 +58 

TOOTH & NAIL 
-17 

176 
TOOTH& NAIL 

+29 

TOOTH& NAIL 
171 +13 

TOOTH& NAIL 
166 -1 

TOOTH& NAIL 
160 '51 

ATLANTIC/WORD-CURB 
158 31 

TOOTH& NAIL 
152 .20 

CATEE 
149 +5 

ESSENTIAL/PLG 
121 43 

INSPO 
TITLE 
ARTIST 

R HEAR MY WORSHIP JAIME JAMCOCHIAN 

7 BROKEN & BEAUTIFUL MARK SCHULTZ 

8 YOUR NAME PHILLIPS, CRAIG& DEAN 

BECAUSE OF YOUR LOVE PAUL BALOCHE 

7 6 SHINE SALVADOR 

5 16 MOUNTAIN OF GOD THIRD DAY 

9 THE REAL ME NATALIE GRANT 

15 ORPHANS OF GOD AVALON 

3 
9 15 HOSANNA (YOU ARE HOLY) TwILA PARIS 

6 MADE TO WORSHIP CHRIS TOMLIN 

PLAYS 
IMPRINT / PROMOTION LABEL 1W +/- WKS 

CENTRICITY 369 +5 

WORD -CURB 325 +14 

INO 305 +26 

INTEGRITY 280 -16 

WORD -CURB 267 +4 

ESSENTIAUPLG 267 -7 

CURB 251 -4 

SPARROW/EMICMG 242 -12 

INTEGRITY 219 -44 

SIXSTEPS/SPARROW/EMICMG 206 +22 

5 

22 

6 

3 

4 

2 

20 

)4 

2 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW H- 

WHOLLY YOURS Dave CROWDERBAND SIXSTEPSSPARROW /EMI CMG 191 +37 

MY SAVIOR MY GOD AARON SHUST BRASH 179 -17 

I LIFT IP MV EYES KATIE GIGUERE ECM 151 -27 

MAKE MY LIFE A PRAYER TO YOU IUTHVTROCCOLI REUNON /PLG 146 +6 

YOU ALONE ECHOING ANGELS INC 145 -6 

HEAR OUR SONG JAOON LAVIK BEC/TOOTH & NAIL 143 +3 

WELCOME HOME BRIAN LITTRELL REUNION/PLC 105 -12 

SING OVER ME BETHANY DILLON W/NICHOLE NORDEMAN SPARROW/EMI CMG 104 +13 

BE A FATHER TO HER JOEL ENGLE SPIN THREE- SIXTY /DOXOLOGY 104 -36 

SON OF GOD STAI, SPARROW/EMI CMG 104 -8 

.. ...... ,k 

"Carr y Me" 
..- 

debut single by 
Matt & Sherry McPherson, 

On your desk and going for IMMEDIATE adds 
on Inspo and P&W Radio 

Radio Contact: Legacy Promotions at aspenmeyers @msn.com or 402.932.3301 
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COUNTRY 

I 

New class of female artists ready to taste success 

If It Was Easy, 
Everyone Would Be 
Doing It 
Wade Jessen 
WJessen@RadioandRecords.com 

onsidering how much ground country's female acts gained dur- 
ing the genre's early -'90s boom, more recent years haven't been 
as good to solo female artists. The numbers tell the stark reality 

62 that male groups and duos still dominate consensus country hits. 
Of the 159 different songs that have competed in the top 10 on / the Nielsen BUS -driven chart since 2004, only 28 were by lone 

females, and only eight of those reached No. 1 and just 13 of them cracked the 
top five. 

With a new crop of ladies being positioned for stardom -with Lyric Street's Sarah 
Buxton, Universal South's Katrina Elam, Columbia's Ashley Monroe and Big Machine's j Taylor Swiftand Danielle Peck among them -the perennial question is, Why is it more 
difficult to break female artists? 

"There is no short answer -this is a very complicated subject," Lyric Street VP of 
promotion Kevin Herring says. "That might be a better question to ask radio. Maybe 
it has something to do with the gatekeepers being mostly male." 

Brian Jennings, PD of Clear Channel's KZKX /Lincoln, Neb., says there are some 
misconceptions about women and radio. "The females who don't get that fair shake 
assume that radio doesn't care about them. But that's not true. There is some truth to 
a NM female audience wanting to hear more guys at country radio." 

Still others in Nashville have observed a slower turnover among female artists, includ- 
ing Big Machine president Scott Borchetta, who says, "Arguably, there is not a current 
female artist -that is a true headliner -that is consistently releasing new music. Faith 
Hill would be the closest. From there, it's up for grabs. Consistent touring is a big part 
of keeping in touch and top of mind with a very loyal listener and fan -you have to 
continue to reach out to them. 

"Toby Keith, Kenny Chesney, Keith Urban and Brooks & Dunn never stop tour- 
ing, ]nor do they leave long lag times between releases," Borchetta continues. "This 
does trickle into what happens at radio. Out of sight, out of mind." 

Herring cautions against stereotyping solo female artists as tougher to break and says 

that although they do pose unique challenges, the payoff "seems to be bigger. Looking 
at the Dixie Chicks, Shania Twain, Carrie Underwood and Sugarland, it would seem 
a worthwhile gamble for labels to continue to develop female acts. Of the three acts to 
achieve diamond [sales certification] awards in our format, two are female." 

Borchetta also notes that shepherding females through radio's research filter is prob- 
lematic. "We're targeting a female listener and asking them to critique other females. 
The irony in that happens when asking about female -based groups or duos in compar- 
ison to solo female artists," he says, adding that "better test results are often achieved 
with female -led groups or duos like Sugarland and the Wreckers; yet [positive callout 
results are] more challenging with Gretchen Wilson or Faith Hill." 

In ternis of how to sustain the initial radio buzz, Herring's and Borchetta's views are 
remarkably similar -they both say it's about engaging radio, 

"Keeping the buzz going is a matter of the consumer reacting to the initial airplay we 
generate and for ]the label' to continue to keep ]in our cased Buxton active and in front 
of the music decision -makers," Herring says. "Nothing works like listener reaction." 

For Borchetta, "What radio needs from any artist right now, especially new artists, 
is that extra 'it factor' of personality that makes their stations more entertaining." R4? 
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POWERED BY N: Nielsen 
Broadcast Data 
Systen,, 

THE WRECKERS TAKE THE 
WEEK'S HIGHEST DEBUT ON 
COUNTRY INDICATOR. 

Ó Ì" 

TITLE 
ARTIST 

COUNTRY INDICATOR 
PLAYS TOTAL 

IMPRINT / PROMOTION LABEL TW 

2 13 GIVER AWAY GEORGE STRAIT 

3 18 MIILDING BRIDGES BROOKS & DUNN WITH SHERYL CROW& VINCE GILL 

4 22 WOULD YOU GO WITH ME JOSH TURNER 

1 22 BRAND NEW GIRLFRIEND STEVE HOLY 

8 14 1 LOVED HER FIRST HEARTLAND 

5 15 SUNSHINE AND SUMMERTIME FAITH HILL 

9 12 EVERY MILE A MEMORY DIERKS BENTLEY 

7 YOU SAVE ME KENNY CHESNEY 

5 ONCE IN A LIFETIME KEITH URBAN 

29 FINDIN' A GOODMAN DANIELLE PECK 

7 25 LEAVE THE PIECES THE WRECKERS 

6 34 BRING IT ON HOME LITTLE BGTOWN 

8 WANT TOSUGARLAND 

15 10 LIKE RED ON A ROSE ALAN JACKSON 

20 6 BEFORE HE CHEATS CARRIEUNDERW000 

T3 18 FEELS JUST LIKE IT SHOULD PAT GREEN 

19 7 MY LITTLE GIRL TIM MCGRAW 

22 15 LOVE YOU JACK INGRAM 

18 13 MOUNTAINS LONESTAR 

21 11 SOME PEOPLE CHANGE LONTGOMERYGENTRY 

23 4 MY WISH RASCALFLATTS 

24 5 CRASH HERE TONIGHT Tow KM 
16 8714 OF NOVEMBER BIG &RICH 

12 AMARILLO SKY JASON ALOEAN 

13 TIM MCGRAW TAYLOR SWIFT 

3 SHE'S EVERYTHING BRAD PAISLEY 

10 UFE IS A HIGHWAY RASCAL FLATTS 

15 ONE WING IN THE FIRE TRENT TOMLINSON 

35 3 LITTLE BIT OF LIFE CRAIG MORGAN 

10 IT'S TOO LATE TO WORRY JO DEE MESSINA 

21 A GOOD MAN EMERSON DRIVE 

16 CALIFORNIA GIRLS GRETCHEN WILSON 

37 7 I'LL WAIT FOR YOU JOE NICHOLS 

36 9 THE WOMAN IN MY LIFE PHIL VASSAR 

MCA NASHVILLE 

ARISTA NASHVILLE 

MCA NASHVILLE 

CURB 

LOFTON CREEK 

WARNER BROSJWRN 

CARITOL NASHVILLE 

BNA 

CAPITOL NASHVILLE 

BIG MACHINE 

MAVERKK/WARNERBROSJWRN 

EQUITY 

MERCURY 

ARISTA NASHVILLE 

ARISTA/ARISTA NASHVILLE 

BNA 

CURB 

BIG MACHINE 

Bru 

COLUMBIA 

LYRIC STREET 

SHOW DOG NASHVILLE 

WARNER BROS./WRN 

BROKEN BOW 

BIG MACHINE 

ARISTA NASHVILLE 

WALT DISNEY /LYRIC STREET 

LYRKSTREET 

BROKEN BOW 

CURB 

MIDAS/NEW REVOLUTION 

COLUMBIA 

UNIVERSAL SOUTH 

ARISTA NASHVILLE 

38 4 SOME PEOPLE LEANN RIMES 

39 2 TWO PINK UNES ERIC CHURCH 181- m Y, OH MY THE WRECKERS 

YOVU. ALWAYS BE MY BABY SARA EVANS 

34 19 NOTHIN' BITT A LOVE TNANG DARRYL WORLEY 

FINDING MY WAY BACK HOME LEE ANN WOMACK 

2 

1 

8 

4 

5 

3 

7 

9 

6 

14 

22 

19 

15 

TS 

24 

18 

16 

23 

20 

717 

21 

29 

28 

26 

35 

ASYLUM -CURB 

CAPITOL NASHVILLE 

MAVERICK/WARNER BROS./WRN 

RCA 

903 MUSIC 

MERCURY 

n,. AUD. 

3255 +65 8.627 

3186 +49 8.342 

3143 +74 8.366 

2883 -349 7.946 

2642 +257 6.928 

2627 -185 6.931 

2570 +203 6.719 

2249 +327 5.617 

2125 +234 5.490 

2113 +60 5.607 

2057 -475 6.040 

1871 -779 5.481 

1849 +112 4.681 

1808 -14 4.981 

1755 +278 4.557 

1718 -151 4.752 

1718 +204 4.320 

1520 +112 3.932 

1512 -44 3.942 

1500 +78 3.966 

1467 +234 3.855 

1329 +157 3.422 

1257 -359 3.598 

1129 +92 2.923 

1127 +219 3.156 

1060 +296 2.690 

872 +103 1.945 

796 +131 2.121 

766 +216 2.010 

670 +74 1.819 

646 +48 1.635 

583 -363 1.585 

582 +91 1.601 

564 +56 1.463 

544 +78 1.535 

529 +130 1.422 

460 +257 1.194 

352 .60 0.813 

352 -213 0.961 

325 +72 0.818 

ts 
3á 

CANADA COUNTRY 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW .1- 

11 GIVE IT AWAY GEORGE STRAIT MCA NASHVILLE/UNIVERSAL 536 .1 

16 LEAVE THE PIECES THE WRECKERS MAVERICK/WARNERBROSJWARNER 509 -39 

5 ONCE IN A LIFETIME KEITH URBAN CAPITOL NASHVILLE /EMI 499 +52 

16 BUILDING BRIDGES BRDOKSSOUNNWITH SHERYL CROWS VINCE GILL ARISTANASNVILLUSONYBMG 494 -5 

13 GIRL ON THE BILLBOARD THE ROAD HAMMERS OPEN ROAD 470 -17 

13 SUNSHINE AND SUMMERTIME FAITH HILL WARNER BROSJWARNER 462 -39 

9 EVERY MILE A MEMORY DIERKS BENTLEY CAPITOL NASHVILLE/EMI 449 -12 

12 BRAND NEW GIRLFRIEND STEVE HOLY CURB/EMI 438 -5 

14 IF YOU'RE GOING THROUGHHELL(KEPORETHEDEVILEYENKNDWS) RODNEY ATKINS CURB/EMI 437 -48 

5 YOU SAVE ME KENNY CHESNEY BNA/SONYBMG 430 .57 

9 MARIA DOCWALKER OPEN ROAD 429 +1 

12 WOULD YOU GO WITH ME JOSH TURNER MCA NASHVILLE/UNIVERSAL 419 .6 
14 LIFE IS A HIGHWAY RASCAL FLAITS WALT DISNEY/UNIVERSAL 415 .28 
3 DRINKIN' THINKIN' GEORGE CANYON UNIVERSAL 371 .69 
6 MY U1- LE GIRL TIM MCGRAW CURB/EMI 360 +46 

12 WALK AWAY AMANDA WILKINSON UNIVERSAL 354 -6 

18 BRING IT ON HOME LmLE BE TOWN EQUITY/UNIVERSAL 352 -31 

3 BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/SONYBMG 351 +76 

6 EVERYBODY KNOWS DIXIE CHICKS COLUMBIA/SONY BMG 340 -17 

9 LIKE RED ON A ROSE ALANJACKSON ARISTA NASHVILLE /SONYBMC 339 -19 

3 SEEING THINGS AARON LINES BNA/SONY BMG 334 +52 

5 WANT TO SIJGARLAND MERCURVNNIVERSAL 318 +9 

17 HOLD MY BEER AARON PRITCHETT OPM 296 -62 

14 WHY DONT WE DAMIAN MARSHALL BUSY MUSIC 273 -34 

2 I LOVED HER FIRST HEARTLAND LOFTON CREEK /UNIVERSAL 266 +66 

8 I'VE FORGOTTEN YOU MICHELLE WRIGHT ICON 265 +43 

8 SOME PEOPLE CHANGE MONTGOMERY GENTRY COLUMBIA/SONY BMG 251 +6 

16 ro RATHER BE LUCKY BRADJOHNER 306 244 -10 

11 MOUNTAINS LONESTAR BNA/SONY BMG 243 -15 

3 GYPSY IN MY SOUL JOHNNY REID OPEN ROAD/UNIVERSAL 228 +26 
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IS COUNTRY 

RADIO AT NIGHT 

the award winning 

show is heard by more than 

3 million listeners on more than 

180 affiliate stations nationwide. 

In 2005, Lia was named 

National Broadcast 

Personality of the Year by the 

Country Music Association 

(CMA). She is also a 

three -time recipient of the 

esteemed AWRT Gracie Allen 

Award®, presented by American 

Women in Radio and Television. 

Monday to Saturday 

JONES 
Seven to Midnight 

RAOO 

800.426.9082 
NETWRK6. 

jonesradio.tom 
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COUNTRY 

RODNEY ATKINS 
TAKES THE CHART'S 

HIGHEST BOW AT 
NO. 47 WITH 

"WATCHING YOU." 

POWERED BY /1/4: Nielsen 
Broadcast Data 
Srs ms 

64 

3 

5 

7 

10 

5 
TITLE 

8 ARTIST 

2 13 

4 

1 

5 

3 

9 

6 

11 

10 

8 

22 

37 

18 

25 

13 

37 

5 

12 

16 

12 7 

7 

15 

14 

26 

20 

27 

28 

29 

36 

33 

34 

29 

8 

19 

29 

10 

14 

14 

17 

12 

6 

18 

14 

12 

25 

4 

7 

2: NIELSEN BDS 1J HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

GM IT AWAY NO. 1(1 WK) 

AUDIENCE 
ON MILLIONS) PLAYS 

TW .1. 1W RANK 

GEORGE STRAIT MuNASHVILLE 

WOULD YOUGO WITH ME Q 
JOSH TURNER MCA NASHVILLE 

BRAND NEW GIRLFRIEND 
STEVE HOIY CURB 

BUILDING BRIDGES Q 
BROOKS & DUNN WITH SHERVL CROW 6 VINCE GILL ARISTA NASHVILLE 

LEAH THE PIECES 1!2 
THE WRECKERS MAVERICK /WARNER BROS./WRN 

1 LOVE° HER FIRST 
HEARTLAND LOFTON CREEK 

IF YOU'RE GOING THROUGH HELL... :: 1!r 
ROONEY ATKINS CURB 

ONCE IN A LIFETIME 1;¡ 
KEITH URBAN CAPITOL NASHVILLE 

EVERY MILE A MEMORY yr 
DIERKS RFNI I I Y CAPITOL NASHVILLE 

SUNSHINE AND SUMMERTIME 
EAITI 1 1111 I WARNER BROS. /W RN 

YOU SAVE ME MOST INCREASED AUDIENCE Ttr 
KENNY CHESNEY ANA 

34.808 .0.888 

31.023 .0.536 

30.476 -3222 

28.051 -0.654 

5199 

4725 

4713 

4431 

4072 27.976 -3.001 

2.098 

-1.437 

«2202 

27.232 3847 

3853 27.009 

25.689 3647 

25.470 .1.071 

-2.219 

3814 

23.874 3710 

23119 

22.636 

19246 

19.205 

18.117 

16.491 

15.814 

.3.168 

-3.693 

.2.841 

.1.466 

-0.879 

0.684 

+1.935 

3335 

3613 

3136 

2997 

2826 

2940 

2364 

BRING IT ON HOME 
LITTLE BIG I IJV.'I EQUITY 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE 

WANT TO L 
SUGARL AND MERCURY 

FEELS JUST UKE IT SHOULD 1d 
PAT GREEN BNA 

FMK A GOODMAN 
DANIELLE PECK BIG MACHINE 

IIY M!!11 AIR PO WER Q 
RASCALMTTS LYRIC STREET 

Mr LITTLE GIRL AIR PO WER 
TIMMCGRAW CURB 

LIKE RED ON A ROSE Lr 
AL AN JACKSON ARISTA NASHVILLE 

LIFE IS HIGHWAY l:r 
RASCAL ELATTS WALT DISNEY/LYRIC STREET 

MOUNTAINS l:r 
LONESTAR DNA 

LOVE YOU 

JACK INGRAM BIG MACHINE 

SOME PEOPLE CHANGE t:r 
MONTGOMERY GENTRY COLUMBIA 

CRASH HERE TONIGHT 1 r 
TOBY KEITH SHOW 00G NASHVILLE 

BTH OF NOVEMBER 
BIG é RICH WARNER BROS./WRN 

TIM MCGRAW Lr 
TAYLOR SWIFT BIG MACHINE 

AMARILLOSKY Urr 
JASON ALBEAN BROKEN BOW 

AGOODMAN 

DIESEVERYTN86 MOSTADDED lLE 
BRAD PAISLEY ARISTA NASHVILLE 

LITTLE BIT OF LIFE 
( PAIL MIJRLAN BROKE N BOW 

14.198 

13.776 

13.132 

11.646 

11.442 

11.385 

10.800 

9.115 

8.921 

6.849 

.2.190 

-0.026 

-0.043 

-0.126 

.0.748 

.0.548 

«1.459 

-3.209 

.0.691 

0.166 

-0.469 

.2.054 

.0.572 

2371 

2415 

1894 

2121 

1924 

2036 

1856 

1707 

1552 

1462 

1205 

1020 

951 

5.638 

5.482 

4.418 

TITLE 
ARTIST / LABEL AUD / GAIN 

SO AM 0.666/0.159 
Trent Willmon 
(COLUMBIA] 

TOTAL STATIONS: 27 

BAMA 
BREEZE 0.646/0.069 
Jimmy Buffett 
(MAILBOAT /RCA) 

TOTAL STATIONS: 47 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL AUD / GAIN 

IF HER LOVIN' DON'T 
KILL ME 0.624/0.175 

John Anderson 
(RAYBAW/WARNER BROSJWRN) 

TOTAL STATIONS: 56 

BROKEN 
Lindxy Haun 
(SHOW DOG NASHVILLE) 

TOTAL STATIONS/ 

0.568/0.020 

32 

1 

2 

15 

37 5 

3 34 22 

4 35 11 

5 43 5 

7 41 7 

6 31 16 

38 7 

39 7 

8 

10 

8 

9 

12 

11 

13 

14 

16 

15 

19 

18 

17 

23 

20 

22 

21 

24 

25 

26 

27 

28 

29 

31 

TITLE 
ARTIST / LABEL AUD I GAIN 

ALYSSA LIES 0.383/0.184 
Jason Michael Carroll 
(ARISTA NASHVILLE) 

TOTAL STATIONS: 7 

READY TO ROCK 
(IN A COUNTRY KIND 
OF WAY) 0.376/0.098 

Aaron Tippin 
(NIPPIT/RUST) 

TOTAL STATIONS: 29 

50 

57 

60 

TITLE 
ARTIST 

I: NIELSEN 8DS 1J HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

ONE WING IN THE FIRE Laf 
TRENT TOMLINSON LYRIC STREET 

BREAKER 
EANDINASEWILLE 

WORN( UNES 
ERICCM)ROE 

GET OUTTA MY WAY 
CAROLINA RAIN 

IT'S TOOLATE TO WORRY 
JO DEE MESSINA 

YOU'LL ALWAYS BE MY BABY 
SARA EVAN', 

SOME PEOPLE 

LEANN RIMES 

CAUFORNIA GIRLS 
GRETCHEN WILSON 

I'LL WAR FOR YOU 

JOE NICHOLS 

THE WOMAN IN MY LIFE 
PHIL VASSAR 

INNOCENCE 
SARAH BUXTON 

BREAKER 

EQUITY 

CURB 

Lar 
RCA 

ASYLUM -CURB 

'dr 
COLUMBIA 

lsd 
UNIVERSAL SOUTH 

L 
ARISTA NASHVILLE 

LYRIC STREET 

7 

2 

12 

8 

8 

2 

FINDING MY WAY BACK HOME 

LEE ANN WOMACK MERCURY 

MY, OH MY 
THE WRECKERS MAVERICK /WARNER BROS./WRN 

KISS NE IN THE DARK 
THE RANDY ROGERS BAND MERCURY 

THE R EASON WHY 
VINCEGILL MCA NASHVILLE 

WHY ME 
THE LOST TRAILERS 

LADIES LOVE COUNTRY BOYS 
TRACE ADKINS 

BNA 

Q 
CAPITOLNASHVILLE 

NATONIGYOU HOT SHOT DEBUT 
ROONEY/MRS CURB 

53 

49 

51 

CIRED HIGH HEELS 

KELLIE PICKLER 

PODUNK 
KEITH ANDERSON 

l'VE GOT FRIENDS THAT DO 

TIM MCGRAW 

5 DRINKIN'ME LONELY 
CHRIS YOUNG 

4 

10 

©I JUST CAME BACK FROM A WAR 

DARRYL WORLEY 

LOVE IS 

KATRINA ELAM 

YOU DON'T KNOW A THING 
STEVE AZAR 

60 2 
I DON'T WANTTO 
ASHLEY MONROE WITH RONNIE DUNN 

54 

55 

3 

9 

®'FORE SHE WAS MAMA 
CLAY WALKER 

42 19 
NOTHIN' BUTALOVETHANG 
DARRYL WORLEY 

®GOOD AS GONE 

LITTLE BIG TOWN 

CHEAPEST MOTEL 
TRACY BYRD 

FIND OUT WHO YOUR FRIENDS ARE 
TRACY LAWRENCE ROCKY COMFORT/COS 

57 

58 

8 

3 

8NA 

ARISTA NASHVILLE 

CURB 

RCA 

903 MUSIC 

UNIVERSAL SOUTH 

DANG/MIDAS/NEW REVOLUTION 

COLUMBIA 

ASYLUM -CURB 

903 MUSIC 

EQUITY 

BLIND MULE /NEW REVOLUTION 

AUDIENCE 
(IN MILLIONS) PLAYS 

TW al- TW RANK 

4.242 -0.046 991 30 

3,984 .0.663 695 34 

3.856 .0.014 722 33 

3.754 .0210 823 32 

2.851 .0.728 452 39 

2.782 .0.508 692 35 

2.749 -2.683 448 40 

2.681 -0.156 613 37 

2.507 -0.253 641 36 

2.407 .0379 497 38 

2.393 +0.102 395 43 

1.926 .1.005 375 44 

1.890 .0.023 247 50 

1.848 -0.101 397 41 

1.429 .0.184 318 45 

1307 .0592 260 49 

1.245 .0.843 218 52 

1.232 +1.232 138 58 

1.228 +0.191 111 - 

1.191 -0.110 40 - 

1.190 .0.068 286 47 

1.184 +0.805 89 60 

1.139 +0.117 396 42 

1.023 .0.089 

1.015 +0.431 

MOST 
INCREASED 
AUDIENCE 

[IN MILLIONS) 

+3.168 
YOU SAVE ME 

"tbe"sñey 
0.4Oß WXTU.0 

e020ß KAPS 4/194 
10.149, W(ffiE.O.14 

+2.841 
BEFORE HE 

CHEATS 

302 46, 

137 59 

0.920 .0.350 115 - 

0.845 -1.375 

0.803 .0.440 

0.790 .0.004 

0.737 -0.025 

218 53 

105 - 

277 48 

213 54 

+2.202 
ONCE IN 

A LIFETIME 

keith Urban 
(Capitol Nashvilk) 

.OA70. WBEE.0.253, 
WKHX .0218, W WYZ.0.197. 

VMS a.FTi, KAAE.0.162, 
WCOL.QQO, WESC 

WYGY.0J185 

Tim McGraw (Curb) 
WKHX.0250, WOSY.D2D3, 

WIGS +020a KSCS 

WXTU 
KWNR.O.TO, 

K1JY.0.075, WBEE.0.071 

Heartland 
(Lofton Creek) 

WQYK.0347, WUSN.0277, 
WIQB0223WKHX.0.19ß 
WYCD.0.T79, WDSY.0.83. 
W AM Z .0149, WVGY .0149, 
WB EE .1144, PAPS PS .00 94 

SHE'S 
EVERYTHING 19 

Brad Paisley 
(ARISTA NASHVILLE) 
KFKF, KMLE, KMPS, KNCI, 
KRYS, KSON, KVOO, WBCT, 
WOAF, WGGY, WIRK, WKDF, 
WKSF, WMUS, WOKO, 
WQYK, WSTH, WUSJ, WUSY 

LADIES LOVE 
COUNTRY BOYS 19 
Trace Adkins 
(CAPITOL NASHVILLE) 

KBEQ, KBKO, KEEY, KNCI, 
KRTY, KWNR, WBEE, WCTK, 
WFBE, WGGY, WGKX, 
WGNA, WGTY, WKHX, 
WPOR, WQBE, WXBQ, 
WXCY, WYPY 

WATCHING YOU 14 
RodneyYLtklns 
(CURB) 
KBEQ, KFRG, KJJY, KRTY, 
KTTS, KUBL, KXKC, WBCT, 
WELS, WIVK, WKHX, WTNR, 
WUSY, WWQM 

MY, OH/AY 12 
TM Wreckers 
(MAVERICK/WARNER 
BROSJWRN) 
KBEQ, KHKI, KNCI, KRTY, 
KTTS, KXKC, WAMZ, WKHX, 
WOKO, WPCV, WSLC, WXCY 

RED HIGH HEELS 11 

Kallie PkAkr 
(DNA) 
KATM, KDRK, KHKI, KRST, 
WGH, WKHX, WKKT, WKSF, 
WPUR, WSOC, WWQM 

ETTtE SIT OF LAW 10 
Craig Morgan 
(BROKEN BOW) 
KFRG, KVOO, WCKT, WELS, 

WGH, WKSF, WMUS, WOKO, 
WWQM, WWYZ 

MY LITTLE GIRL 10 
Tim Mcgraw 
(CURB) 
KSCS, KWNR, KZSN, WCKT, 

WDSY, WIVK, WKDF, WMSI, 
WROO, WSTH 

FOR WEEK ENDING SEPTEMBER 17, 2006 LEGEND. See legend to charts in charts section for rules and symbol explanations. 

133 country and 24 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 92 reporters. 

D 2006 VNU Business Media, Inc. All rights reserved. 

OUR 
T -SHIRT 
DEALS 
ROCK! 

300 500 
T- Shirts T- Shirts 

$295 $275 

1000 000 
T- Shirts 
$2 55 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 

No Art Charges! 

T- Shirts 

$ 2 . 3 
ea. 

._ 

Free Catalog 
CALL NOW! 

100034 -EMKAY 
531- 777 -3175 

FAX: 631 -777 -315M 

www.emkaydesigns.com 
infN(ú emkaydesigns.cum 
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s attend event for the concert business." 
URWITZ, PRESIDENT, I.M.P. 

Billboard Touring Awards 
"Legend of Live" honoree 

SIR ELTIIN JOHN 
(f BURNING DOWN THE HOUSE The latest trends in venues. naming rights, 

Ucreative negotiating in rental and merch fees, the next building boom, interaction 
with agentsand promoters, capacity controversy and talent buying. 

p- 
SECRET AGENT MAN The evolving role of the agent in the modern concert 
business, touching on national /interFlàtional touring. the agents' responsibility in - ticket pricing, venue relations and the art of the deal. 

WIRED The growing interweaving of technology and live music, including creative 
Orelationships between wireless networks andpromoters,'ultra -wired buildings, digital 0 'delivery of live music, and cell phone ticketing_ 

= I WILL SURVIVE Have the downsizing and restructuring of corporate promoters ' ̂  ripened the door for regional guys? 1 -lave guarantees become more favorable? Aré 
agents cooperating? How do you'take advantage of this situation? 0 I CAN HELP See how creative deals and innovative marketing between labels, radio. 

ztelevision. venues and other players aid in artist development and sustain careers. 

EL WISH YOU WERE HERE The biggest touring success stories of the past year, 
with artist handlers that helped make it happen. 

óTHE FUTURE IS NOW Top execs in the concert industry discuss business in 
2006. Has the business turned a corner? Is there a new deal paradigm? Do we know 
our audience? Will the digital age forever change touring? 

THE BILLBOARD TOURING CONFERENCE Join Billboard's senior editor 
Ray Waddell at this premiere gathering of the touring industry. This must attend event features high 
profile panel discussions and networking with the industry's top promoters, agents, managers, produc- 
tion professionals, merchandisers and ticketers. The grand finale, The Billboard Touring Awards will honor 
Sir Elton John with the "Legend of Live" award and Music Rising with the "Hunanitarian " award ...bound 
to be bigger and better in its third year! 

Register . 4!?on 5 Today! P 

ÉR°3 

t_ivE nATlon 

Billboard 3RD ANNUAL 

TOURING 
CONFERENCE & AWARDS 

For more info including 
sponsorship opportunities v Y. Bi I I boa rd Events.co and how to register visit: ter- - - - - . _ . --- - 

(Mel 
ARENA 

L'HB/ILO11E 
OOOCHrs 

IIOEdO 
cricVet 

v *tti- 
A V U I T O R I V M 

SALfM CIVIC 
Co 

C[NifR 
l Tall mpu 
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AC/HOT AC 
aI 

JOHN MAYER HAS HIS 

FIRST CANADA NO.1 AS 
"WAITING ON THE WORLD 
TO CHANGE" JUMPS TO 

NO.1 ON THAT COUNTRY'S 
HOT AC CHART. 

POWERED BY Nielsen 
erwo.wt ile. 
Systems 

AC spends more time in 2006 reaching No. 1 than ever 

Slow Simmer Or 
Burnout? 
Chuck Taylor 
CTaylor@RadioandRecords.com 

here's certainly something to say for a slow simmer. The rice 

doesn't bum, relationships potentially endure and crockpots make 

soccer -mom meals seem somehow well -executed. 
Add AC radio to the menu of constituents who believe taking 

66 one's time makes the end product all the tastier. Within the Nielsen 

B1)S era, three of the eight songs to take the longest number of j weeks to reach No. 1 have earned the honor this year. Last issue, Natasha I3edingfield's 

"Unwritten" moved into the top spot in its 27th chart week. j The other two slow hunters, "You and Me" by Lifehouse and "You're Bcautihd" 

by James Blunt, took 29 weeks and 30 weeks, respectively, to ring 

jthe hell earlier this year. Also note that all eight of these latent j chart- toppers have done so within the last five years. 

Does anybody else sniff a trend? And does it smell fragrant or 

.. perhaps stagnant? AC is taking more time than ever to boost a 

jhit to the roost. In tart. according to 12..21/411, AC chart manager Gary j Trust, it now takes three times as long for an AC song to reach No. 

I .ls it did at the start of the í31)S era, which began in July 1993. 

At hot AC, the trend is not as sharp, though it remains notable. 

In 21)04, the average rise to No. 1 took 20 weeks. This year, after a significant drop to 

12 weeks in 211115, it's at 22 weeks. There have been wobbles, but it was as low as 12 

in 1996 and 13.5 weeks in 1998. 

On the other end of the trend, the last time any title reached the top spot in single - 

digit weeks was four years ago when Celine Dion's "A New Day Has Come" hit No. 

I in six weeks, and Faith Hill's "Cry" and Phil Collins' "Can't Stop Loving You" did 

the trick in nine weeks. Meanwhile, at hot AC since late 2002, only Nickelback's 

"Photograph" rose that fist, in nine weeks. 

Tnist theorizes on the slowdown to No. 1: "A lack ofgood, melodic, universal prod- 

uct ?" Certainly observing the boatload of nonntelodic hip -pop at CHR /top 40 from 

the likes of f ustin Timberlake, Fergie, Beyonce and Nelly Furtado, I step onboard, as 

there is little at the format to enchant grown -ups. Trust adds, "Fewer superstar or event 

releases? More research? Less risk taking ?" 

The ultimate question is whether the trend is healthy for the format or whether pro - 

granumers should search out more music to keep playlists from sounding pretty much 

the saute over the course of the season. Is playing a song for 27 weeks -or, for heav- 

en's sake, beyond all of 2006 (as in the case of Blunt, Lifehouse, Clarkson's "Because 

of You," I )aniel Powter's "Bad Day," Michael l3uble's "Save the Last Dance for Me" 

and Keith Urban's "Making Memories of Us "), really sound programming? At what 

point are stations risking burn to the point of tune -out? 
Rob Miller, PI ) of WALK /Long Island, N.Y., acknowledges,. "The mainstream AC 

ti-mat tends to be very conservative on adding new musk and once the songs are 

embraced, they stay in power rotation forever." Because it takes adult listeners longer 

to become Eumiliar with songs, he says, the incubation period lasts a lot longer at AC. 

"It's a good thing for the audience, when a station picks the right song that is a hit 

and plays it forever," Miller adds. "However, it creates a loans for new songs that are 

trying to make their ascent up the charts, which frustrates record labels. My thought: 

If the song's a hit, play it and don't worry about where it is on the chart. Remember 

when more programmers had that motto ?" RaR 

Bedingfield 

THERE'S MUCH MORE @ www.RadioandRecords.com 
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25 14 
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29 16 
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30 14 
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CANADA AC 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW 

UNWRITTEN NATASHABEDINCFIELD EPIC/SONY BMG 381 -3 

ALL ABOUT ME MATT DUSK DECCA/UNIVERSAL 364 +1 

ALL I CAN DO CHANTAL KREVIAZUK COLUMBIA/SONY BMG 360 .27 

SAVE THE LAST DANCE FOR ME MICHAEL BUBLE 143 /REPRISE/WARNER 351 .6 

I CALL IT LOVE LIONEL RICHIE ISLAND /UNIVERSAL 342 .46 

WHATS LEFT OF ME NICKLACHEY JIVE/SONY BMG 329 -24 

HAVE YOU EVER SEEN THE RAIN RCOSTEWART J/SONYeMc 326 .63 

CRAZY GNARLS BARKLEY DOW NTOW WATLANTIC/WARNER 323 +25 

BLACK HORSE & THE CHERRY TREE KTTUNSTALL RELENTLESS/VIRGIN/EMI 294 .9 

EVER THE SAME ROB THOMAS MELISMA/AILANTICPNARNER 277 -34 

A NIGHT LIKE THIS TOMISWICK WARNER 275 +2 

ONESONG JACKSOUL SONY BMG 266 -4 

WHEN DID YOU FALL (IN LOVE WITH ME) CHRIS RICE INOICOLUMBIA /SONY BMG 262 +1 

INTO THE MYSTIC COLIN JAMES MAPLEMUSIC 248 -2 

CASTLES IN THE SAND THE PHILOSOPHER KINGS COLUMBIA /SONY BMG 234 -12 

DO YOU DANCE AMY SKY EMI 230 -13 

BAD DAY DANIELPOWTER WARNER BROSJWARNER 221 -17 

YOU'RE BEAUTIFUL JAMES BLUNT CUSTARD/ATLANTIC/WARNER 214 -11 

THE RIDDLE FIVE FOR FIGHTING AWARE /COLUMBIA/SONY BMG 210 .22 

EASY BARENAKED LADIES DESPERATION/NETTWERK/WARNER 206 +19 

PULL ME THROUGH JIM CUDDY WARNER 195 .12 

WHO SAYS YOU CAN'T GO HOME coNJOVI ISLAND /UNIVERSAL 180 -26 

THE BRIDGE ELTON JOHN ROCKET /INTERSCOPE /UNIVERSAL 171 .39 

PUT YOUR RECORDS ON CORINNE BAILEY RAE CAPITOUEMI 169 26 

I THINK OF YOU GREGORY CHARLES NOW 140 -1 

ALL IN GOOD TIME RONSEXSMITH WARNER -4 

GOOD THING 'WC F KNOTTY 104 -6 

WAITING ON THE WORLD TO CHANGE IN MAYER AWARE / COLUMBIA/SONY BMG 100 +4 

NOT READY TO MAKE NICE IKIE CHICKS OPEN WIDE /COLUMBIA /SONY BMG 100 -11 

GIVE BACK THE LOVE THI A ,ILOSOPHER KINGS COLUMBIA/SONY BMG 86 -17 

21 TITLE 
.gg ARTIST 

CANADA HOT AC PLAYS 
IMPRINT / PROMOTION LABEL TW .1. 

2 11 

1 17 

4 15 

3 15 

5 18 

9 14 

6 14 

11 8 

8 17 

7 22 

)2 9 

7 

11 

10 21 

13 13 

14 18 

25 5 

17 16 

18 21 

19 9 

16 23 

23 4 

22 23 

21 20 

24 29 

29 14 

30 13 

28 13 

26 23 

34 4 

WAITING ON THE WORLD TO CHANGE JOHN MAYER 

FAR AWAY NICKELBACK 

ALL I CAN DO CHANTAL KREVIAZUK 

AIN'T NO OTHER MAN CHRISTINA AGUILERA 

PROMISCUOUS NELLY FURTADO FEATURING TIMBALAND 

THE RIDDLE FIVE FOR FIGHTING 

NOWHERE WITH YOU JOELPLASKETT 

WHEN YOU WERE YOUNG THEKILLERS 

WHO KNEW PINK 

CRAZY CNARLSBARKLEY 

SEXYBACK JUSTIN TIMBERLAKE 

HATE ME BLUF OrTOBER 

EVERYTHING IS ALRIGHT TOMISWKK 

DANI CALIFORNIA RED HOT CHILI PEPPERS 

PUT YOUR RECORDS ON CORINNE BAILEY RAE 

DEVIL'S PARTY INKS 

CHASING CARS SNOW PATROL 

SUDDENLY I SEE KTTUNSTALL 

HIPS DON'T LIE SHAKIRA FEATURING WYCLEF JEAN 

EASY BARENAKED LADIES 

OUT OF MV HEAD ',un E 

CALL ME WHEN YOU'RE SOBER EVANESCENCE 

SINCE YOU'VE BEEN GONE THEORY OF ADEADMAN 

NOT READY TO MAKE NICE DIXIE CHICKS 

OVER MY HEAD (CABLE CAR) THE FRAY 

I LIKE THE WAY !IOOYROCKERS 

MOVE ALONG -_, ¡ALL -AMERICAN REJECTS 

AWARE /COLUMBIA /SONY BMG 

EMI 

COLUMBIA/SONY BMG 

RCA /SONY BMG 

MOSLEY /GEFFEN /UNIVERSAL 

AWARE / COLUMBIA/50NY BEIL 

MAPLEMUSIC 

ISLAND /UNIVERSAL 

LAFACE/SONY BMG 

DOWNTOWN /ATLANTIC/WARNER 

JIVE /SONY BMG 

UNIVERSAL MOTOW N/UNIVERSAL 

WARNER 

WARNER BROS./WARNER 

CAPITOUEMI 

BURNETT/EPIC /50NY BMG 

POL YDOR /A6 M /INTERSCOPE /UNIVERSAL 

RELENTLESS/VIRGIN /EMI 

EPIC /SONY BMG 

DE SPERATIONMETT W E RK/ W ARNER 

INTERSCOPEMNIVERSAL 

WIND -UP 

604/UNIVERSAL 

OPEN WIDE/COLUMBIA /SONY BM 

EPIC /SONY BMG 

UNIVERSAL REPUBLICNNIVERSAL 

DOGHOUSE /INTERSCOPE /UNIVERSAL 

WHERE'D YOU GO FORT MINOR FEATURINCHOLLY BROOK MACHINE SHOP/WARNER BROS./WARNER 

STAY WITH YOU GOOGOODOLLS 

HANGING ON ,'ENNE KIMBALL 

FOR WEEK ENDING SEPTEMBER 17, 2006 

WARNER BROS./WARNER 

DAYLIGHT/EPIC/SONY BMG 

650 .25 

639 -12 

542 .27 

539 -32 

492 -27 

482 .16 

476 -3 

467 +29 

449 -21 

442 -18 

434 +47 

399 .87 

393 +35 

393 -71 

377 -9 

370 -1 

347 +77 

338 +9 

331 .6 

330 +28 

313 -36 

292 +18 

273 -16 

261 -38 

256 -11 

252 +9 

244 .17 

235 -11 

222 -33 

217 +31 
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68 
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10 

® 
o 
o 
o 
o 

® 
22 

23 

27 

29 

30 

11 21 

9 32 

8 65 

10 18 

12 32 

16 9 

13 24 

17 8 

19 22 

18 14 

20 10 

21 13 

22 4 

24 5 

23 14 

25 19 

26 3 

27 3 

NEW 

28 7 

NEW 

30 7 

RE-ENTRY 

"WHAT HURTS <w, 
THE MOST" BY 

RASCAL FLATTS 
SIMULTANEOUSLY 100°6 

REACHES THE TOP 10 _ 

AT AC AND HOT AC. 

NIELSEN BDS * HITPREDICTOR 
TITLE CERTIFICATIONS STATUS 
ARTIST IMPRINT / PROMOTION LABEL 

PLAYS 
TW +1- 

AUDIENCE 
MILLIONS RANK 

UNWRITTEN NO. 1(3 WKS) 
NATASHA BEDINGRELD 

1606 
EPK 

+31 12.602 2 

BAD DAY 
DANIEL POW TER 

YOU'RE BEAUTIFUL 
JAMES BLUNT 

WHAT'S LEFT OF ME 
NICK LACHEY 

EVER THE SAME 
ROB THOMAS 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL 

BECAUSE OF YOU 
KELLY CLARKSON 

WARNER BROS. 

CUSTARD /ATLANTIC 

JIVE /ZOMBA 

I: 
MELISMAJATIANTIC 

: itr 
RELENTLESSNIRGIN 

RCA /RMG 

1528 

1346 

-4 

116 

-35 

+4 

+67 

-35 

13.260 

10.781 

10.311 

10.806 

10.044 

8.873 

1 

4 

5 

3 

6 

8 

R58 

1205 

1177 

1147 

WHAT HURTS THE MOST MOST INCREASED PLAYS :: L+t 
RASCAL RATTS LYRIC STREET /HOLLYWOOD 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI ISLAND / IDJMG 

YOU AND ME I :5 
LIFEHOUSE GEFFEN 

THE RIDDLE 
FIVE FOR FIGHTIN AWARE/COLUMBIA 

WHEN DID YOU FALL (IN LOVE WITH ME) 
CHRIS RICE INO /COLUMBIA 

WHEN THE STARS GO BLUE itr 
TIM MCGRAW CURB/REPRISE 

CRAZY IN LOVE 
NICOL SPONBEIX, CURB 

CRAZY laJ 
GNARLS BARKI f DOWNTOWN /LAVA 

OVER MY HEAD (CABLE CAR) 
THE FRAY EPIC 

I CALL IT LOVE 
LIONEL RICHIE ISLAND / IDJMG 

WAIT FOR ME 
BOB SEGER HIDEOUT /CAPITOL 

PUT YOUR RECORDS ON LL 
CORINNE BAILEY RAE CAPITOL 

HAVE YOU EVER SEEN THE RAIN CZ 
ROD STEWART l /RMG 

THE BRIDGE 
ELTON JOHN ROCKET /INTERSCOPE 

FREE 
JON SECADA BIG3 

UPSIDE DOWN 
JACK JOHNSON IIRUSHFIRE /UNIVERSAL REPUBLIC 

FAR AWAY L+T 

NICKELBACK ROADRUNNER /IDJMG 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER AWARE /COI UMBIA 

YOU ARE LOVED (DON'T GIVE UP) MOST ADDED 
JOSH GROAN 143 /REPRISE 

SAY GOODBYE 
JORDAN KNIGHT DUET WITH DEBORAH GIBSON TRANSCONTINENTAL 

JUST IN TIME 
TONY BENNETT DUET WITH MICHAEL RUBLE RPM /COLUMBIA 

SOMEONE SAID GOODBYE 
f NYA REPRISE 

FREE LOOP (ONE NIGHT STAND) 
DANIEL POW II A WARNER BROS. 

1027 

1018 

«174 

+59 

+94 

+38 

+110 

-31 

+76 

+130 

+14 

+19 

+51 

+52 

+37 

-10 

-14 

+24 

+30 

+89 

-11 

+30 

5536 12 

10 

9 

7 

15 

16 

23 

11 

21 

13 

24 

18 

14 

22 

25 

28 

27 

30 

19 

17 

26 

7.884 

8.631 

9.194 

3.914 

3.293 

997 

996 

798 

569 

537 

502 

482 

431 

1.906 

5.985 

2.483 

4.559 

351 

328 

321 

238 

1.649 

2.922 

4.366 

2.109 

230 1.412 

184 

164 

153 

109 

107 

73 

72 

69 

0.974 

1.264 

0.859 

2.674 

0.248 

2.964 

0.178 

1.278 

RECURRENTS 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

BREATHE (2 AM) 
ANNA NALIC K (COLUMBIA) 

BREAKAWAY 
KELLY CLARKSON(WALT DISNEY /HOLLYWOOD) 

HEAVEN 
LOS LONELY BOYS (OR /EPIC) 

LONELY NO MORE 
ROB THOMAS (MEL ISMA /ATLANTIC) 

THE FIRST CUT IS THE DEEPEST 
SHERYL CROW (A &M /INTERSCOPE) 

:: 

PLAYS 
TW LW 

705 639 

692 677 

663 593 

646 750 

587 589 

z 

6 

7 

8 

9 

10 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

POWERED BY Nielsen 
Broadcast Ikea 
systems 

YOU'LL THINK OF ME 
KEITH URBAN (CAPITOL NASHVILLE /RUG) 

HOME 
MICHAEL BURLE(143 /REPRISE) 

DRIFT AWAY 
UNCLE (RACKER FEAT. DOBIE GRAY (LAVA) 

SHE WILL BE LOVED 
MAROONS (OCTONE /J /RMG) 

THE GAME OF LOVE 
SANTANA FEAT. MICHELLE BRANCH(ARISTA/RMG) 

GIVE ARE 
LOVED (DON'T 

UP) 
Josh Groben 
043/REPRISE) 
KBAY, KVLY, KWAV, WFPG. WHOM. 
WLTW, WMJX, WRVR, WWDE 

9 

CRAZY 
Cowls Barkley 
(DOWNTOW WLAVA) 
KGBX, KKCW, KWAV, WMAS, WMGN, 
WMJX, WTCB 

7 

DAY DREAMING 
Natalie Cok 
(VERVE) 
KWAV, WDEF, WHUD, WLTW, WMGN 

5 

SAY GOODBYE 5 
Jordan Knight Duet With Deborah Gibson 
(TRANS CONTINENTAL) 
KBAY, KKCW, K5SK, WSUY, WZID 

JUMP 
Madonna 
(WARNER BROS.) 
KVLY, WHUD, WJBR, WOOD 

WHAT HURTS THE MOST 4 
Rascal Flotts 
(LYRIC STREET/HOLLYWOOD) 
HSFI, WEZF, WLMG, WLQT 

HAVE YOU EVER SEEN THE 
RAIN 
Rod Stewart 
(J /RMG) 
KGBX, WASH, WMYI, WSUY 

4 

OVER MY HEAD (CABLE CAR) 3 
The Fray 
(EPIC) 
WMAS, WMXS, WORM 

ADDED AT 

WZID 
Manchester, NH 

PD /MD. Bob Bronson 

Jordan Knight Duet With Deborah Gibson, 
Say Goodbye, 0 

FOR MORE STATIONS GO TO 

PLAYS 
TW LW 

580 555 

580 627 

532 559 

523 577 

516 424 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

HIPS DON'T LIE 
Shakira Feat. Wyclel Jean 
[EPIC) 
TOTAL STATIONS: 

GOODBYE MV LOVER 
James Blunt 
(CUSTARD /ATLANTIC) 
TOTAL STATIONS: 

LAST DAY OF MY LIFE 
Phil Vassar 
(ARISTA NASHVILLE) 
TOTAL STATIONS: 

PLAYS TITLE 
/GAIN ARTIST / LABEL 

45/1 I LOVED HER FIRST 
Heartland 
(LOFTON CREEK) 

5 TOTAL STATIONS: 

44/18 RIVER 
Sarah McLachlan 
(ARISTA(RMG) 

7 TOTAL STATIONS: 

PLAYS 
/GAIN 

21/7 

20/19 

5 

28/11 DAY DREAMING 20 /13 
Natalie Cole 

(VERVE) 

6 TOTAL STATIONS: 4 

Lt WHAT HURTS THE MOST 
Rascal Flatts (Lyric Street/Hollywood) 
WLQT 411, WING .1L WEN +7, KVLY +6, WYSE 6, 
WJXB.6, (BAY +6 KEW .6. KCKC 5, WTCB 45 

OVER MY HEAD (CABLE CAR) 
The Fray (Epic) 
WBEB 16 WMXS á KO(C +13, WCRZ +A WJBR oD, 
WMGS ./L WYJB 46 WMXC .S, KVLY .4, WMGN 3 

Q WHEN THE STARS GO BLUE 
Tim McGraw (Curb/Reprise) 
(15G 48. Win +7, WVAF 46, WMXC .C3 WHUD 5, 
WYSE .5. WDEF +5, WNK .5, WRVR W, KTDY .4 

* THE RIDDLE 
Five For Fighting (Aware/Columbia) 
KYMX .O, WZID .a WORM +7, WTCB .7, WHIR.5, 
KGB%5, WMGS «5, WSPA 4, WMGN .4, WFVR.4 

YOU ARE LOVED 
(DONT GIVE UP) 
Josh Groban (143/Reprise) 
WHJD.á WLQTB. KBEE+9, WASH+B, WOCOB, 
WLTW .7, VMS +Fj WRCH .4, KWAV .4, WAU( .4 

FOR WEEK ENDING SEPTEMBER 17. 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

86 AC, 26 Canada AC and 23 Canada hot AC stations are electronically monitored by Nielsen 

Broadcast Data Systems 24 hours a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All 

rights reserved. 

GO 
TO YOUR 
HAPPY 

PLACE 

DECALS STATICS LABELS MAGNETS 

No worries, man. We'll take care of all your promotional 
printing_ needs. Soon you'll find that Communication 
Graphics is your happy place! Call today. 

THERE'S MUCH MORE @ www.RadioandRecords.com 

liflE DECAL COMPANY 
(800) 331 -4438 WWW.CGILINK.COM 
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4 15 

70 

9 

11 

16 

20 

26 

27 

34 

38 

40 

9 

18 

13 

46 

20 

34 

19 

7 41 

13 16 

10 22 

8 32 

15 14 

12 12 

17 7 

16 21 

20 8 

19 12 

22 14 

18 16 

21 21 

23 15 

24 9 

26 5 

29 4 

27 18 

28 11 

34 3 

30 8 

31 6 

33 7 

35 5 

37 4 

36 3 

40 2 

NEW 

NEW 

38 15 

NEW 

39 2 

TITLE 
ARTIST 

ROB THOMAS SEEKS 
A FOURTH STRAIGHT TOP 

FIVE HIT FROM SOLO 
DEBUT "SOMETHING TO 
BE" AS "STREETCORNER 
SYMPHONY" DEBUTS AT 

NO. 36. 

:: NIELSEN BDS $T HITPREDICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

NEW AND ACTIVE 
PLAYS AUDIENCE 

1W +1- MILLIONS RANK 

FAR AWAY NO.1(1WK) 
NICKEL BACK ROADIBMNEMOIMG 2336 

2331 

2212 

2205 

+223 

-28 

+60 

+16 

+32 

-85 

+273 

+10 

-140 

+156 

12.157 

11.160 

11.921 

11.532 

10.772 

9.928 

9.260 

9.802 

9.125 

8.950 

7.190 

9.554 

9.303 

8.020 

6.951 

6.555 

4.694 

4.753 

4.813 

2.774 

3.340 

3.219 

3.393 

3.613 

1.664 

1.425 

1.687 

1.811 

0.436 

1.455 

0.991 

0.479 

0.462 

1.237 

0.718 

1.154 

0.241 

0.583 

0.320 

0.782 

1 

4 

2 

3 

5 

6 

10 

7 

11 

12 

14 

8 

9 

13 

15 

16 

19 

18 

17 

24 

22 

23 

21 

20 

27 

30 

26 

25 

29 

33 

31 

36 

32 

- 

39 

35 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

WAITING ON THE WORLD TO CHANGE L+f 
JOHN MAYER AWARE /COLUMBIá 

OVER MY HEAD (CABLE CAR) :2 
THE FRAY EPIC 

MOVE ALONG 2: 
THE ALL -AMERICAN REJF( l', DOGHOUSE /INTERSCOPE 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL RELENTLESS /VIRGIN 

2045 

1977 

1860 

1811 

1784 

1694 

1678 

1675 

1672 

1640 

1384 

1375 

1157 

1079 

959 

959 

939 

765 

689 

CHASING CARS MOST IN( BEAMED PLAYS/MOST ADDED 
SNOWPATROL POLYOOR/A&MANTERSCOPE 

THE RIDDLE 
FIVE FOR FIGHTING AWARE /COLUMBIA 

UNWRITTEN : :3 L+2 
NATASHA BEDINGFIELD EPIC 

WHAT HURTS THE MOST 
RASCAL PLAITS LYRIC STREET /HOLLYWOOD 

DANI CALIFORNIA : 
RED HOT CHIL I PEPPERS WARNER BROS. 

SAVIN' ME ..2 
WI^ ROADRUNNER /IDJMG 

HOW TO SAVE A LIFE yr 
THE FRAY EPIC 

PUT YOUR RECORDS ON 
CORINNE BAILE Y RAE CAPITOL 

CALL ME WHEN YOU'RE SOBER y+T 

EVANESCENCE WIND -UP 

HATE ME 
BLUE OCTOBER UNIVERSAL MOTOWN 

LIPS OF AN ANGEL 
HINDER UNIVERSAL REPUBLIC 

I WRITE SINS NOT TRAGEDIES 
PANIC, AT THE DISCO DECAYDANCE /FUELED BY KAMEN /LAVA 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA/RMG 

IS IT ANY WONDER? 
KEANE INTERSCOPE 

NOTHING LEFT TO LOSE 
MAT KEARNEY AWARE /COLUMBIA 

BOSTON 
AUGUSTANA EPIC 

STEADY, AS SHE GOES 
THE RACONTEURS THIRD MAN/V2 

SUDDENLY I SEE 
KT TUNSTALL BEL ENTLESSNIRGGIINN 

GOODBYE MY LOVER 
JAMES BLUNT CUSTARD /ATLANTIC 

WHERE'D YOU GO 2: 
FORT MINOR FEATURING HOLLY BROOK MACHINE SHOP/WARNER BROS. 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBAL AND MOSLEY /GEFFEN 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

CANT LET GO 
LANDON PILL RCA/RMG 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /IDJMG 

GOOD DAY 
JEWEL ATLANTIC 

THESE WALLS 
TEDDY GEIGER CRED. /COLUMBIA 

MAMAS ROOM 
UNDER THE INFLUENCE OF GIANTS ISLAND /IDJMG 

WANTED DEAD OR ALIVE 
CHRIS DAUGHTRY RCA/S/RMG 

WHEN THE STARS GO BLUE is 
TIM MCGRA, CURB/REPRISE 

STREETCORNER SYMPHONY 
M EL AM AJATL A NT IC 

HEARD THE WORLD 
jA EVERFINE /LAVA 

EVERYTHING CHANGES 
,'AND FLIP /ATLANTIC 

HERE IT GOES AGAIN 
GO CAPITOL 

BUTTONS 
THE PUSSYCAT DOI I S FEATURING SNOOP DOGC, A&M(INTERSCOPE 

-117 

-205 

+265 

+92 

+129 

-9 

.219 

+74 

+75 

-80 

+35 

+54 

+30 

+149 

+50 

-88 

-62 

+146 

+11 

+23 

+46 

+22 

+10 

-19 

.13 

+42 

+49 

-27 

+119 

-18 

682 

437 

421 

399 

386 

374 

346 

297 

259 

233 

208 

181 

167 

158 

158 

153 

152 

TTTLE 
ARTIST / LABEL 

NEW 
STATIONS 

CHASING CARS 
Snow Patrol 
(POLYDOR/A &MANTERSCOPE) 
KIMN, KYIS, WDVD, WMYX, WPTE, WRMF, 
WWWM, WZPT 

8 

HOW TO SAVE A LIFE 7 
The Fray 
(EPIC) 
KSRZ, KSTZ, WKRQ, WMXL, WNNK, 

WRMF, WTSS 

JUMP 
Madonna 
(WARNER BROS.) 
KLLY, KSII, WAYV, WCDA, WJLK, WTMX 

6 

I WRITE SINS NOT 
TRAGEDIES 5 
Rank! At The Disco 
(DECAYDANCE/FUELED BY RAMENI AVA) 
KFBZ, WMBZ, WRMF, WRQX, WTMX 

SATELLITE 
Gusten 
(REPRISE) 
KLLY, KLTG, WAY V, WCDA 

4 

SEXYBACK 4 
Justin Timberlake 
(JIVE/ZOMBA) 
KIMN, KUR, KSTZ, WQAL 

STREETCORNER SYMPHONY 4 
Rob Thomas 
(MELISMA/ATLANTIC) 
KIMN, KLZR, KPLZ, KZZO 

TOO LITTLE TOO LATE 4 
JoJo 
(DA FAMILY/BLACKGROUNO/UNIVERSAL 
MOTOWN) 
KBBY, KRSK, WBMX, WKTI 

WHEN YOU WERE YOUNG 
The Killen 
(ISLAND /IDJMG) 
KEZR, KLLY, KSII, WTMX 

SUDDENLY I SEE 4 
KT Tonstall 
(RELENTLESSNIRGIN) 
KEZR, KLZR, WBNS, WQAL 

ADDED AT... 

KRSK 
Portland, OR 

P0: Jeff McHugh 
MD: Sheryl Stewart 

JoJo, Too Little Too Late, 6 
John Mayer, Waiting On The World To 
Change. 4 
OK Go, Here It Goes Again. I 

,;A ION LU 'L. 

TITLE 
ARTIST / LABEL 

I DON'T FEEL LIKE 
DANCIN' 
Scissor Sisters 
(UNIVERSAL MOTOWN) 
TOTAL STATIONS, 

HANGING ON 
Cheyenne Kimball 
(DAYLIGHT /EPIC) 

TOTAL STATIONS: 

I DARE YOU 
Shinedown 
(ATLANTIC) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

144/19 

13 

117/10 

12 

106/2 

4 

RIGHT WHERE YOU WANT 
ME 103/15 

Jesse McCartney 
(HOLLYWOOD) 
TOTAL STATIONS: 6 

TOO LITTLE TOO LATE 98/62 
JoJo 
(DA FAMILY /BLACKGROUND /UNIVERSAL 
MOTOWN) 
TOTAL STATIONS: 13 

MOST 
INCREASED 

PLAYS 

TITLE 
ARTIST / LABEL 

MANDOLIN MOON 
Sister Hazel 

(CROAKIN POETS /AMG) 
TOTAL STATIONS: 

I CAN'T HATE YOU 
ANYMORE 
Nick Lachey 
(JIVE /ZOMBA) 
TOTAL STATIONS: 

THE ADVENTURE 
Angels And Airwaves 
(SURETONE /GEFFEN) 

TOTAL STATIONS: 

TELL ME BABY 
Red Hot Chili Peppers 
(WARNER BROS.) 
TOTAL STATIONS: 

PLAYS 
/GAIN 

81/3 

10 

77/19 

12 

75/2 

2 

72/25 

4 

ITS ALL COMING BACK TO ME 
NOW 61/15 
Meat Loaf Feat. Marion Raven 

(VIRGIN) 
TOTAL STATIONS: 

CHASING CARS 
Snow Patrol (Polydor /A &M /Interscope) 
WAX +22 WOW.18. WZPL .la K10118, WRMF.18, 
WTMX +16, KIMN +6 KSRZ +14, WAW .D. WMC .12 

VII HOW TO SAVE A LIFE 
The Fray (Epic) 
KZZU.19, KYSR .19, WMGX .17, WKRQ .13, WAX .13, 
KAMX .13, KSTP .13, KYIS +13 KOMX .A WINK .11 

Q FAR AWAY 
Nickelback (Roadrunner /IOJMO) 

WXMA .22, KRUZ .20, WRQX +19, KKX .17. WBMX 
WTMX .13, KYKY +11, KPEK +10, KBBY .10 

1J 

LIPS OF AN ANGEL 
Hinder (Universal Republic) 
KMXP +25, KIMN .24, WKRQ .19, WXMA .17, KAMX +11 

KFBZ +11, KZZO +11, WLNK .11, 1MM(.1(l, KRSK.9 

WHAT HURTS THE MOST 
Rascal Flatts (Lyric Street/Hollywood) 
WOMX.22, WMGX.20, WZPT.18, WKRQ.17, KYSR .17. 
KRSK.14, WTSS+O, KO .IL WAW .TI. KIMN+11 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

8 

74 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a 

day, 7 days a week. O 2006 VNU Business Media, Inc All rights reserved. 

More colorful than your morning team. 
Brighter than your drive -time guy. 
More exciting than the girl on -air at 3 AM. 

¡AA 

Better looking than all of them combined. 
FirstFlash! Line. Taking your Event to the Next Level. 

VOTE 

FirstFlash! 
Moose Lake Products Company, Inc. 

www.firstflash.com 
CALL TODAY FOR OTHER PRODUCTS AND 
EventTapee BunchaBanners'M FlashBagsT.' BumperStickers 

THERE'S MUCH MORE @ www.RadioandRecords.com 

WSSZ 107.1 

PRICING! 1 .800.21 FLASH(1.8o0.213.5274) 
Key Tags StadluroCups Posters 
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SMOOTH JAZZ 

Affluent, active upper demos aspire to, and attain, the 

finer things in life 

35 -64: The New 
25 -54? 
Carol Archer 
CArcher@RadioandRecords.com 

op quiz: To convince a potential client to buy rinse, smooth jazz radio 

Saes executives might consider which of the following strategies: 

1. Look at listeners' cars in the parking lot at a station event; 

72 2. Observe the smooth jazz crowd's diversity, style, elegant attire 

and sophisticated demeanor; 
3. Pitch the smooth jazz formats exceptional qualitative, so per - j suasive it almost sells itself? 

The correct answer is "all of the above," especially No. 3. These strategies can help 

you generate massive smooth jazz revenue, like KTWV (the Wave) /Los Angeles, which 
billed almost $45 million in 2(11 )5. 

Sales managers and account execs who want to maximize smooth jazz revenue 
potential, including markets where the format is sold as part of a cluster, have to "get" 
its exceptional qualitative and "get" the audience smooth jazz delivers. Examples abound j of underrepresented or, worse, untapped consumer categories that fit sníooth jazz audi- 
ences perfectly: automotive; financial services; real estate and mortgages; wireless and 

cell service; airlines; supermarkets; computers; electronics, including high- definition TV 
and digital video; furniture; home improvement; department stores; medical services; 

and many more. 
Smooth jag's audience is well -represented in upper income brackets. According 

to Interep's 21 X I6 smooth jazz format profile, 22% of the format's listeners live in 

households Yvith annual incomes of more than $100,11(1(1. What's amore, smooth jazz 
listeners are 11% more likely than the average adult to live in these affluent homes. 
Fifty -nine percent have household incomes over $50,011(1, and 36% live in house- 
holds with incomes of $75,(1(1(] -plus. 

According to the profile, updated by Interep VP of strategic services Michael Walter, 
48% of the format's listeners are adults 35 -54. And while 35- to 54- year -old house- 
holds comprise 42% of total U.S. households, they spend 54% of all dollars. 

Among smooth jazz listeners, 20% are college graduates (an index of 147 against the 
national average); 38% are post-college graduates (153 index); 65% work, 57% fill -time; 
and 72% own homes. 

Qualitative research for KTWV from Scarborough, compiled by mgLA Media 
Research president Mary Griswold, further illustrates the spending power of the smooth 
jazz audience. Sixteen percent of KTWV listeners own a second home or real estate, 

28'%1 above the market average, and those planning to buy a second home are almost 

double the market average for adults I8 -plus. 

According to Griswold's research, KTWV listeners planned to spend more than $907 

million on new vehicles this year. KTWV listeners index 153 in planning to spend more 
than $45,00(1 on a new vehicle and index 180 for planning to purchase a new sport 
utility vehicle. 

And smooth jazz listeners don't live just for today. They are more likely than the 
average adult to have investments, such as an IRA (144 index), a 529 account (126), 
stocks (119) and mutual funds (118). Fifty-four percent of KTWV listeners have 
investments, 37'%1 own mutual funds, 32'%1 own stock or stock options and 24% own 
an IlkA. 

Smooth jazz listeners travel heavily for business and pleasure: As frequent -flier mem- 
bers, they index at 155; for having taken a cruise in the past three years, they index 150; 

THERE'S MUCH MORE @ www.RadioandRecords.com 

AIDED BY FEATURED 

ARTIST MICHAEL McDONALD, 
FOURPLAY'S "MY LOVE'S 
LEAVIN' " VAULTS 5 -3. 

5 

7 

3 

11 

10 

12 20 

13 19 

15 7 

14 17 

16 17 

19 8 

17-- 9 

21 

16 

23 

11 

11 

5 

35 

23 

22 

16 

15 

11 

NEW 

18 

20 

21 

22 

18 

5 

4 

14 

27 2 

29 3 

23 9 

24 10 

28 3 

25 4 

NEW 

TITLE 
SMOOTH JAZZ INDICATOR 

PLAYS 
ARTIST IMPRINT / PROMOTION LABEL 'BW /- 

WHAT DOES IT TAKE (TO WIN YOUR LOVE] PETERWHIEE LEGACY /COLUMBIA 297 -6 

CHILLAXIN EuGE GROOVE NARADA JAZLBLG 275 +15 

MY LOVE'S LEAVIN' FOURPLAY FEAT. MICHAEL MCDONALD BLUEBIRD /RCA VICTOR 245 +13 

FREE AS THE WIND I JAllMASTERS TRIPPIN'R RHYTHM 244 .16 

THE TOTAL EXPERIENCE RONEY JAMES FEAT. GEORGE DIME CONCORD 241 .40 
ALWAYS THINKING OF YOU NICK COLIONNE NARADA JAll /BLG 236 +10 

GET DOWN ON IT WAYMAN TISDALE RENDEZVOUS 234 -17 

TRUE BLUE MIND! ABAIR GRP/VERVE 191 -62 

BEAT STREET DAVID BENOIT PEAK /CONCORD 182 -20 

DRESSED TO CHILL MARION MEADOWS HEADS UP 173 o 
UNDER THE SUN MICHAEL FRANKS KOCH 168 -8 

FORWARD EMOTION PIECESOF A DREAM HEADS UP 165 -5 

PUT YOUR RECORDS ON CORINNE BAILEY RAE CAPITOL 158 -4 

I CALL IT LOVE ONEL RICHE ISLAND/IDJMG 156 '1 

MONDAY SPEAKS EVERETTE HARP SHANACHIE 146 -14 

SATURDAY COOL BRIAN SIMPSON RENDEZVOUS 140 1 

SAY IT'S SO RICHARD ELLIOT ARTIZEN 128 3 
FELIX THE CAT GREG ADAMS --121 RIPA -g 

MORNING GEORGE BENSON& ALJARREAU --120 CONCORD .41 

LOOK WHAT'S HAPPENED SHILTS ARTIZEN 119 -8 

GEORGY PORGY NILS BAJA/TSR - 119 +6 

IF I AIN'T GOT YOU ERIC DARIUS NARADA JAll/BIG 112 +1 

EASY DOES IT OLI SILK TRIPPIN RHYTHM - 108 -2 

STREET TALK DAN SIEGEL NATIVE LANGUAGE 108 .20 

GIRL IN THE RED DRESS GREGG KARUKAS TRIPPIN'N' RHYTHM 96 .9 

PASSION DRIVE BOBBY LYLE HEADS UP 94 -15 

MANDELA BAY JONATHAN BUTLER RENDEZVOUS 94 -6 

MILDRED'S ATTRACTION JOYCE COOLING NARADA JAll /BLG 93 5 
DEEP INTO MY SOUL GERALD ALBRIGHT PEAK /CONCORD -10 

IT'S TOO LATE (UNPLUGGED) DOC POWELL HEADS UP .9 

FOR WEEK ENDING SEPTEMBER 17, 2006 

and they index at 148 for having visited a resort in the past three years. 

Smooth jazz listeners love entertainment; they attend theater, concerts and movies far more 

often than the average adult. They dine out frequently and entertain at home. Indices for their 

consumption of imported and domestic wine, imported beer and spirits significantly exceed 

the norm. 
According to Scarborough, 78'%1 of KTWV's women 25 -54 listeners spend $75 or more 

per week on groceries, 60% spend $100 -plus, 43% spend $125 -plus and 29% spend more 
than $150. 

Smooth jazz's staggering retail spending power is apparent in the amount that KTWV's 

adults 18+ audience spent in the past year: $186 million on furniture, $115 million on home 
and garden, nearly $75 million on carpeting and floor covering, more than $62 million on 

mattresses, more than $73 million on TVs and close to $39 million on cameras and accessories. 

Smooth jazz listeners love a good bargain: 72% of KTWV adults 25 -54 shop at Target and 

almost 59% shop at Costeo. On the other hand, they are more than twice as likely as the aver- 

age adult to shop at Neiman Marcus and almost twice as likely to shop at Saks Fifth Avenue. 

Advertisers, and the agencies that represent them, may be astonished to learn of the parental 

spending power of KTWV adults 25 +: They spent $42.1 million last year on children's cloth- 

ing, $25.6 million on infants' clothing and almost $18 million on kids' shoes. 

Many smooth jazz listeners 35 -54 are in the "sandwich generation," juggling the needs 

and issues of aging parents and their own children. Talk about clout. These folks influence 

spending for three or more generations. 
Got the picture? Run with it. R6R 

Adults 35 -54 account for more than half of 
total U.S. spending in many categories 
Total expenditures 50.8% Household furnishings /equipment 51% 

Food at home 49.7°/o Apparel 53.9% 
Food away from home 51.5°/o Vehicle purchase 52°/o 

Alcoholic beverages 49.1% Entertainment 51.5% 

Shelter 51.2% Personal care 49.3% 
Housekeeping supplies 50.4°/o Education 55.2% 
Personal insurance /pensions 57.7% 
SOURCE: Bureau of Labor Statistics, based on average dollars sf ent by adults 35 54 m each category compared to average dollars 
spent by total U.S. consumer base 
Interep Radio Format Profile: Smooth Jazz, March 24, 2006 
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INTRODUCING 
THE WORLD'S FIRST SMOOTH JAZZ SUPER STATION 
FROM THE COMPANY THAT DEFINES SMOOTH JAZZ 

BROADCAST ARCHITECTURE'S 

NETWORK TM 

24 HOURS A DAY, 7 DAY A WEEK 

The Smooth Jazz Network is the first full time, turnkey format of its kind. Containing unparalleled 
programming and content, it has the innovation, quality, and experience that is 

synonymous with Broadcast Architecture. 
Features include: 

QUALITY PROGRAMING 
VETERAN AIR TALENT ON -AIR 24 HOURS A DAY 

SMOOTH JAll WORLD PREMIERES 

LISTENER INTERACTION 
LISTENER REQUESTS, PHONE CALLS, AND DEDICATIONS 

CUSTOMIZATION 
LOCALIZED ARTIST DROPS AND QUICK INTERVIEWS 

AVAILABLE AS A FULL -TIME FORMAT OR AS INDIVIDUAL DAY PARTS 

CUSTOMIZED SALES KITS AND COACHING 

COMING JANURARY 2007 
PRE -LAUNCH DECEMBER 2006 WITH 

A SMOOTH JAll CHRISTMAS, 

A FULL TIME CHRISTMAS MUSIC MIX 

A NEW DIMENSION OF SMOOTH 

BROADCAST ARCHITECTVRE® 
818.461.8016 
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SMOOTH JAZZ 

Smooth jazz advertisers target the largest, most powerful consumer group ever 

Baby Boomers: 
What's Not To Love? 

Carol Archer 
CArcher@RadioandRecords.com 

i m an advertising environment where marketers focus on 18- to 49 -year- . olds to engender brand loyalty at an early age, smooth jazz is at a distinct 
disadvantage. Even advertisers targeting older consumers often under - 

74 utilize the active, affluent, responsive, upper -demo audience that smooth 
Jazz delivers, channeling their ad dollars to newspapers, magazines, TV 
and other radio formats instead. 

The issue is not whether ad agency print and 
TV media planners "get" the value of upper 
demos and those planning radio buys don't. It's 
more about arming smooth jazz sellers with the 
tools and research necessary to convince mar- 
keters of the buying power of the highly desir- 
able slice of the massive baby boom generation 
that smooth jazz corners. 

The baby boom, which lasted 19 years, 
encompasses two generational subsets: One com- 
prises today's 49- to 60 -year -olds, or people born 
between 1946 and 1957. Then younger "shadow 
boomers" followed. Born between 1958 and 
1963, they are now 43 -48 years old. Combining 
the two boomer groups nets a massive 78 million 
population bulge aged roughly 43 -60, almost an 
exact mirror of smooth jazz's core audience. 

The eldest boomers, boni in 1946, are turning 
60 this year. Their youngest counterparts were 
infants when President Kennedy was assassinated, 

and about a year old when the Beatles took over 
the American charts. Despite the two subsets' lack 
of a common unifying cultural touchstone -the 
inestimable influence of rock'n'roll aside - 
boomers of all ages grew up amid unprecedented 
prosperity, primarily the result of the G.I. Bill, 
which enabled record numbers to attend college 
and procure home loans, and spurred extraordi- 
nary growth of the middle class. 

60 Is The New 40 
As boomers grow older, their attitudes about age 
and aging evolve. Though they considered their 
parents old and weary at 40, boomers define 
themselves as "active mid -life adults." 
(Conventional boomer wisdom holds that 
"you're as young as you feel. ") They manage 
challenges associated with robust, busy lives and 

balance demands of family and career with the 
wants and needs that characterized their youth. 
Boomers jokingly refer to busy as "the new pop- 
ular" and swear that "60 is the new 40." 

Boomers strive to not become like their par- 
ents were at 45 or 50-old, and decidedly in the 
way. Many boomers reject the linear life of their 
parents' generation: college; marriage; a sole, life- 
long career; children; retirement; death. 

Multitudes of boomers aged 45 -64 share an 

affinity for smooth jazz. Interep's 2006 national 
Smooth Jazz Format Profile, updated by VP of 
strategic services Michael Walter, made clear that 
smooth jazz has one of the highest concentrations 
of baby boomers of all radio formats. 

Peak Earning Years 
Baby boomers arc affluent consumers in their 
peak earning years who, incredibly, account for 
more than 50% of total U.S. spending in many 
important consumer categories, and amass the 
highest aggregate income. 

Together, core boomer age cells account for 
almost $3 trillion in income. Boomers control half 
of all spending. While they tend to index well 
above the norm in all categories, some of the 
highest indices are in personal luxury categories, 
like entertainment and dining out, as well as prac- 
tical categories, such as tuition and pension funds. 

A recent release by the Media Audit shows that 
the number of men and women age 50 and over 
has increased from 44.6 million to 51.1 million in 
the past five years. The actual number of retirees 
in this group is 23.4 million and they have an aver- 
age annual household income ofslightly more than 
$42,000. Almost half of the retirees have liquid 
assets of $250,00 or more; collectively, the total 
value of those liquid assets is at least $250 billion. 

'The most 
effective 
and 
results - 
oriented 
demo to 
target is 
adults 35- 
54 with 
household 
incomes of 
$75,000 - 
plus.' 

-Joe Shamwell 

Baby boomers don't stop spending money 
when they turn 50, interep says. Far from it. And 
since 20(X), the percentage of the 50 -plus demo 
with at least one college degree has increased from 
32.5% or 14.6 million to 36.3% or 19.3 million; 
the percentage that earns $50,00( or more has 

increased from 32.7% to 37.7%. Those with annual 
incomes of $75,0(0 or more increased from 17.8" 

to 22.1%; those with household incomes of 
$100,000 or more increased from 9.5% to 12.8 %. 

Within the 50 -plus population segment, 82.3% 
own their home, compared with 69.2% of the 
general population. Overall boomer spending fig- 
ures correlate with their elevated income levels, as 

enticing a consumer profile as a radio account exec 
could present to almost any potential advertiser. 

Follow The Money 
Any way you look at smooth jazz, the format has 

impressive qualitative aspects. Total incomes of 
adults 35 -44 are $1.4 trillion. For adults 45 -54, 
incomes add up to $1.3 trillion. Adults 55-64 have 

combined incomes of $756 billion while adults 65- 
plus earn $367 billion. Compare those figures with 
adults 25 -34, who collectively earn $915 billion, and 
the under -25 crowd, which makes $179 billion. 

What advertisers wouldn't jump at a chance to 
market a product or service to the smooth jazz 
audience, that is, if they "get" the mighty spend- 
ing power of the baby boom listener and the mag- 
nitude of wealth that is concentrated in the format? 

If smooth jazz station billings are soft in cate- 
gories that index high with the format, clients lack 
an awareness of the facts. Smooth jazz has a com- 
pelling story; tell it. "Create value and you will 

garner bucks," advises Dan Weiner, VP /GM of 
KTWV (the Wave) /Los Angeles and director of 
sales for CBS Radio's L.A. cluster. 

Smooth jazz listeners in the 35 -54 cell spend 
big money on financial services, such as personal 
insurance, pensions, stocks and other investments. 
These listeners are affluent, motivated, active 
investors. The 35 -54 demo accounts for 57.7% of 
all spending in the personal insurance and pen- 
sions category, according to Interep research 
culled from a 2003 Bureau of Labor Statistics 
Consumer Expenditure Survey. That fact is 

salient to pitching smooth jazz and likely to res- 
onate as a compelling reflection of consumers that 
drive business and profits through the format. 

Sixty- year -olds today have an actuarial life 

expectancy of 82.3 years, although MSNBC.com's 
Boomer Files reports that boomers "fully expect that 
advances in health care and genomics are going to 
enable them to live past 1(X)." The baby boom 
cohort doesn't expect to die; it expects to be cured. 

Joe Shamwell, former director of market 
research for ABC Radio in Washington, D.C., 
says that as demographics continue to climb, 
marketers should concentrate on bridging the 
adults 35 -54 demo. The 80 -20 rule applies: The 
top 20% of the market's earners generate 80% of 
the market's retail spending. That is why 
Shamwell stresses that the most effective and 
results- oriented demo to target is adults 35 -54 
with household incomes of $75.001 -plus. 

Bank on it. RkR 
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Ren dezvous 
with the hits 

WAYMAN 
TISDALE 
"Way 

The follow up to the hit single 
"Get Down On It" 

Coming Soon 

KIRK 
WHALUM 

.I.1 1)Vt;a('c 

KIRK 
WHALUM 
Over 50 weeks on the 
Billboard Contemporary 
Jazz Chart 

PHILIPPE SAISSE TRIO PHILIPPE SAISSE 
TRIO 
"Lovely Day" 

M I ( H G I O N 

Add Date September 25th New CD A Song For You 
in stores September 26th 

BRiAN SiMPSON BRIAN 
SIMPSON 
"Saturday Cool" 

The follow up to the #I hit 
single "It's All Good" 

Coming Soon 

DEZ 
rendezvousmusic.com 

FOREVER, FOR ALWAYS, 
FOR LUTHER 
VOLUME II 

PATTI AUSTIN 
Avant -Gershwin 

IN STORES NOVEMBER 21st 

www.americanradiohistory.com

www.americanradiohistory.com


2 

2 
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SMOOTH JAZZ 

PIECES OF A 
DREAM REACHES A 

NEW CHART PEAK IN 

ITS 20TH WEEK WITH 
'FORWARD 

EMOTION, "AS IT 

RISES 9 -7. 

POWERED BY Ve Nielsen 
Broadcast Data 
Systems 

- 5 TITLE 
'g ARTIST 

N NIELSEN BDS 
CERTIFICATIONS PLAYS AUDIENCE 

IMPRINT / PROMOTION LABEL 1W cl- MKJJONS RANK 

1 1 16 WHAT DOES ITTAKE (TO WIN YOUR LOVE) NO. I 03 WKS) 626 -5 

3 11 

2 26 

4 27 

PETERWHRE LEGACY/COLUMBIA 

FREE AS THE WIND 
THE JAllMASTERS 

TRUE BLUE 
MINDI ABAIR 

CHILLAXIN 
FUGE GROOVE 

TRIPPIN 'N' RHYTHM 

CRP /VERGE 

NARADA JAll /BL6 

8.960 1 

509 -19 7.122 

502 -75 7.377 

469 -42 6.153 

3 

2 

4 

8 6 THE TOTAL EXPERIENCE MOST INCREASED PLAYS 458 +44 5.842 5 
BONEY JAMES FEATURING GEORGE DUKE CONCORD 

6 

8 

9 

10 

12 

22 

® 

o 
® 

1 

6 23 

9 20 

5 33 

7 14 

10 15 

11 29 

12 21 

13 16 

16 3 

17 18 

18 14 

20 12 

19 22 

23 3 

21 17 

24 4 

22 9 

26 9 

25 12 

30 2 

27 4 

29 6 

28 5 

RE-ENTRY 

RE-ENTRY 

GET DOWN ON IT 
WAYMAN TISOAI F 

FORWARD EMOTION 
PIECES OF A DREAM 

ALWAYS THINKING OF YOU 
NICK COLIONNE 

MY LOVE'S LEAVIN' 
FOURPLAYFEATURINGMI CHAEL MCDONALD 

I CALL IT LOVE 
I IONEL RICHIE 

MISMALOYA BEACH 
RAY PARKER JR. 

PUT YOUR RECORDS ON 
CORINNF BAIL EV RAF 

BEAT STREET 

MORNING 
GEORGE BENSON 6 ALJARREAU 

SATURDAY COOL 
ARIAN SIMPSON 

SAY ITS SO 
RICHARD ELLIOT 

DRESSED TO CHILL 
MARION MI AVOWS 

IF I AIN'T GOT YOU 
ERIC OAlA 

IT'S ALL RIGHT 
AARON':' 

LOOK WHAT'S HAPPENED 
SHILTS 

HEART OF THE MATTER 
INDIA.ARIE 

EASY DOES IT 
OLI SILK 

MONDAY SPEAKS 
f VERETTE HARP 

SHINE 
UTHER VANDR055 

IT'S TOO LATE 
MICHAEL LINGTON 

GIRL IN THE RED DRESS 
GREGG KARURA. 

STREET TALK 
DAN SIEGEL 

CRAZY 
GNARLSBARKLEV 

DAY DREAMING 
NATALIE COLE 

MANDELA BAY 
JONATHAN BUTLER 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

HOLDING BACK THE YEARS (2005) 
`API YRFO.COM /VERVE FORECASTNERVE) 

DO IT AGAIN 
LhN /RENDEZVOUS] 

OH HAPPY DAY (LIVE) 
RAMSEY LEWIS (NARADA JAll /BL6) 

BIGGEST PART OF ME 
DAVID PACK (PEAK /CONCORD) 

LETS GET STARTED 
BRIAN CULPE BISON (CRP /VERVE) 

RENDEZVOUS 

HEADS UP 

NARADA JAll /BLG 

BLUEBIRD /RCA VICTOR 

ISLAND /IDJM6 

RAYDIO 

CAPITOL 

PEAK /CONCORD 

MOST ADDED 
CONCORD JAll /CONCORD 

RENDEZVOUS 

ARTIZEN 

HEADS UP 

NARADA JAll /BLG 

BURGUNDY 

ARTIZEN 

UNIVERSAL MOTOWN 

TRIPPIN' N' RHYTHM 

SHANAC HIE 

J /RMG 

RENDEZVOUS 

TRIPPIN 'N' RHYTHM 

NATIVE LANGUACJ 

DOWNTOWWLAVA 

VERVE 

RENDEZVOUS 

433 -1 5.509 7 

423 +27 5.540 6 

401 -47 4.792 11 

397 -30 5.295 8 

350 -11 5.107 9 

339 +10 4.923 10 

310 -11 4.480 12 

305 +25 4.308 14 

287 +44 4.444 13 

252 +15 2.623 16 

243 +19 2.838 15 

196 +38 2.563 17 

174 +6 2.545 18 

114-_- +21 1.711 21 

108 +8 0.737 24 

96 +11 1.619 19 

96 -3 0.725 25 

94 +10 0.721 26 

80 -4 1.432 20 

78 26 0.610 28 

78 .13 0.837 22 

72 .12 0.358 - 

67 0.765 23 

59 +24 0.614 27 

52 1 0.343 

RECURRENTS 

PLAYS 
TW LW 

230 245 

228 272 

207 190 

204 217 

190 245 

TITLE 
ARTIST / IMPRINT / PROMOTION LABEL 

WINELITE 
PAUL BROWN (GRPNERVE) 

STEPPIN' OUT 
KIM WATERS (5H ANACHIE) 

2ND 2 NONE 
NAJEE (HE ADS UP) 

SUMMER NIGHTS 
NILS(BAJA/TSR) 

DONT KNOW WHY 
NORAH JONES (BLUE NOTE /BLG) 

MORNING 
George B.nron 6 Al Jart.au 
(CONCORD) 
KKSF, KTWV, KYOT, WDSJ, WJZA. WVMV 

6 

ESCAPE 3 
Jim Brickman Feat. Marc Antoine 
(SLG/RCA VICTOR) 
KSSJ, WIZ, XM Watercolors 

ITS ALL RIGHT 
Aaron Neville 
(BURGUNDY) 
KYOT, WQCO 

HEART OF THE MATTER 2 
India.Arie 
(UNIVERSAL MOTOWN) 
WJZZ, WLOQ 

DAY DREAMING 
Netalk Cole 
(VERVE) 
KIJZ, XM Watermlorn 

THE TOTAL EXPERIENCE 
Poney James Feat. George Duke 
(CONCORD) 
KOAI, KTWV 

GIRL IN THE RED DRESS 
Gregg Karukas 

(TRIPPIN .14. RHYTHM) 
KBZN, KTWV 

IF I AINT GOT YOU 
Eric Darius 
(NARADA JAZZ/BLG) 
KIJZ, WJZW 

BLOOM 
Minds Ahair 
(GRPNERVE) 
KIFM 

ADDED AT... 

KYOT 
Phoenix, AZ 

Aaron Neville, Its All Right, 16 

George Benson fi AI Jarreau, Morning. 10 

FOR MORE STATIONS GO TO: 

PLAYS 
TW LW 

174 194 

173 155 

157 151 

148 146 

145 123 

NEW AND ACTIVE 
TITLE 
ARTIST / LABEL 

UNDER THE SUN 
Michael Franks 
(KOCH] 
TOTAL STATIONS: 

I'LL MAKE LOVE TO YOU 
Kirk Whalum 
(RENDEZVOUS) 
TOTAL STATIONS: 

SMOKE MIRRORS 
Lee Ritenour 
(I.E. /PEAK /CONCORD) 

TOTAL STATIONS: 

PLAYS 
/GAIN 

51/4 

TITLE PLAYS 
ARTIST / LABEL /GAIN 

MILDRED'S ATTRACTION 44/4 
Joyce Cooling 
(NARADA JAll /BLG) 

6 TOTAL STATIONS: 10 

46/3 MY GEISHA 43/12 
Paolo Rustichelli 
(NEXT AGE) 

3 TOTAL STATIONS: 5 

44/7 I MISS YOU 41/18 
Janita 
(OFIR /LIOHTYEAR) 

11 TOTAL STATIONS: 5 

MOST 
INCREASED 

PLAYS 

THE TOTAL EXPERIENCE 
Boney James Feat. George Duke (Concord) 
WNWV T7, WDSJ 15, WLVE.1). WNUA .S, WJZZ W, 

KOAI .3, KWJZ +3, SIX .2. WJZA .2,1(12 .2 

MORNING 
George Benson & Al Jarreau 
(Concord Jau/Concard) 
WQ(D ll KBZN.7, WNUA.S, WLOQ+S,WIZZ w, 
WlS1+3, N5M1.2. KLII.2, KKSF.7,1MIW V .2 

DRESSED TO CHILL 
Marion Meadows (Heads Up) 
WNWV .18, WDSJ .9, 1(112' , WSM1.5, KBZN .2, 
KLlZ +ZKIFM.1. KWJZ .t KYOT.1, WJa 1 

LITTLE B'S POEM 
Joey DeFrancesco (Concord Jau/Concord) 
KHJZ.2. KOAS.2, WJZZ.2, WLVE.2. WNUA.2, 
WQCD.Z. WSlT.2. WSMl.2. KIFM.L KLP.1 

FORWARD EMOTION 
Pieces Of A Dream (Heads Up) 
KOAS .13, KHJZ .(2 KXD .9. KIFM.6, WJZZ.2. 
1ANMV.2. WLVE .2, WYJZ.1. WJD .1 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

29 smooth jazz stations are electronically monitored by Nielsen Broadcast Data Systems 24 

hours a day, 7 days a week. Indicator chart comprised of 21 reporters. El 2006 VNU Business 

Media. Inc. All rights reserved. 

Atlanta 
Baltimore 
Chicago 
Cleveland 
Columbus, Ohio 
Dallas 
Dayton, Ohio 
Denver 
Detroit 
Houston 
Indianapolis 
Jacksonville, Fla. 

Las Vegas 
Los Angeles 
Miami 

SMOOTH JAZZ PANEL - 29 STATIONS 
WJZZ Milwaukee WJZI 
WSMJ New York WQCD 

WNUA Orlando WLOQ 
WNWV Phoenix KYOT 

WJZA Portland, Ore. KIJZ 

KOAI Sacramento, Calif. KSSJ 

WDSJ Salt Lake City KBZN 

KJCD San Diego KIFM 

WVMV Seattle KWJZ 

KHJZ San Francisco KKSF 

WYJZ Tampa, Fla. WSJT 

WJSJ Washington, D.C. WJZW 

KOAS Sirius Jazz Cafe 

KTWV XM Watercolors 
WLVE 
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Boney James 

The Total Experience" Closed 
@ Smooth Jazz! 
"Shine" Lighting Up Urban 
Adult Radio! 

Ser9i0 IIIeIIS. 
1i* * 

Sergio Mendez 

A Radio & Consumer Favorite 
For Nearly a Year! 

edle 
brickell 

New 

Dohemiaps 

jtruer 

Edie Brickell 
& New Bohemians 

National Tour begins October 
New W Single "No Dinero" 

Gerald Albright 

New Single "Deep Into My Soul" 

the fall 

COLORS 
OF CONCORD 

RAY CHARLES COUNT RASIE ORCHESTRA- REMS' 

Ray Charles & 
The Count Basie Orchestra 

"The Discovery of the Decade" 
On Your Desk Soon 

Fred Martin 
& The Levite Camp 

Multi Format With A Message! 
Gospel & AAA 

DAVID BENOIT 

David Benoit 

New Single "Bingo Jingo" 

Dionne Warwick 

Featuring Gladys, Reba, 
Gloria Estefan & More 
1st Single "Close To You" with 
Mya Coming Soon 

_ .. orwrok 

JOHN FOGERTY 
lHE LONG ROAD HOME I ßw1 IN CONCERT 

-Ts 
John Fogerty 

"The Long Road Home" DVD - 
Platinum sales! 
New Live CD Shipping Soon 

The Rippingtons 

"Beat Street" -Top 15 

Smooth Jazz 

David Morel! 310.385.4119 davidm@concordrecords.com 

George Benson 
& Al Jarreau 

"Momin" The Hottest Track @ 

Smooth Jazz 
"Let lt Rain" Going UAC in 

October 

VIP 

ß111:1119 

Michael Bolton 

The Classic "That's Life" now 
at AC! 
Fall Tour! 

explorations Ill 

.. 

lis 

Spicy Classics Regrooved 
For Today 

Lee Ritenour 

New Single "Smoke 'n' Mirrors" 

www.americanradiohistory.com
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ROCK 

Q101 builds new morning show from the ground up 

Starting From 
Scratch 

Mike Boyle 
MBoyle@RadioandRecords.com 

o scene, WKQX (Q101) /Chicago did the unthinkable. 
In mid July, the EnmTis alternative let go of its franchise rooming 

man, Erich "Mancow" Muller, host of Chicago's long- mmning 

78 "Mancow's Morning Madhouse." The question on everybody's 

mind since then has been why ---- especially in light of Mancow's spring 

2(06 ratings boost, up 8.9-11.8 in men I S -34, according to Arbitron. 

Mike Stern, Ennuis VP of programming for WKQX and heritage rock sister j WLUI', puts it into perspective. "Mancow is a very talented guy who does a great 
show that puts up numbers," he says. "But a year and a half ago, when we put the sta- 

tion on `shuffle' and broadened the music significantly, we started seeing a lot of peo- 
ple that hadn't listened to Q101 in years come back to the radio station. When the 

station had been younger or harder -focused or newer- focused, we had blown offa lot 

of Q101's heritage listeners." 
However, after diversifying its music-e' usic -embracing seminal modem rock acts such 

as the Cure and I )epeche Mode, grunge and other '90s alternative bands along with a j current menu that ranges from System of a Down to Snow Patrol -and pressing the 

"shuffle" button, Stem says something happened. Many Chicagoans told the station 

they could listen to it again. "We saw it in our research, too," he says. "It broadened 

the appeal of the radio station." 
The problem, Stern says, was that "we were hitting a ceiling in what we could do 

1,yrowthwise, because as much as we grew in the music dayparts, which has been very 

hard for alternative stations, we were hitting the ceiling because of the polarizing 

morning show." 
That polarization manifested itself in the spring book, Stern says. Acknowledging 

Mancow had one of his best books in two years, Stern says the station was stuck at a 2.1 

12+ "because his listeners aren't sticking around to listen to the rest of the day, and other 

listeners won't come to the radio station because of the type of morning show we had. 

It was a Catch -22 -we can't build it around him, and we can't grow it with him." 

Stern says the decision to drop Mancow was not easy but necessary if the station was 

to evolve. Another concern was with Mancow's show being syndicated. Stern felt Q101 

was missing a local clement. 

Finding The Hole 
Not wanting another male-leaning morning show -he already had one of the best- 
Stern looked around the market at other morning shows. After a well- thought -out 
process of elimination came the realization that a Chicago morning show that served 

the average 30- year -old listener simply didn't exist. 

"That's all those people who you meet on the street, and you end up talking radio 

with them, and they say, `Yeah, there's not really a morning show for me.' " 

Stern also kept hearing another theme. "People in this age group were telling us 

they watched The Daily Show With Jon Stewart' every day." 

The programmer suddenly realized that this group was right -they didn't have their 

own morning show, and that radio was not speaking to them. He began to build a morn- 

ing show that fit this group's sensibilities and needs. 

Looking outside radio, Stern took out craftily worded blind ads in Variety, hoping to 

attract people who were cultivating comedy careers who never considered radio as a way 

THERE'S MUCH MORE @ www.RadioandRecords.com 

SLOAN SLIDES INTO THE 

CANADA ROCK TOP 10 FOR A 

FIFTH TIME WITH "WHO TAUGHT 
YOU HOW TO LIVE LIKE THAT." 

POWERED BY t: Nielsen 
Broadcosl Ddl 
Systenu 

CANADA ROCK 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

PLA 
TW 

YS 
/. 

Rl ORIGINAL FIRE AUDIOSLAVE INTERSCOPE /EPIC /SONY BMG 594 17 

ñ TELL ME BABY RED HOT CHILI PEPPERS WARNER BROS./WARNER 535 +24 

15 THROUGH GLASS STONE SOUR ROADRUNNER /UNIVERSAL 520 +12 

10 WHEN YOU WERE YOUNG THE KILLERS ISLAND /UNIVERSAL 500 +34 

3 IN VIEW THE TRAGICALLY HIP UNIVERSAL 473 +46 

7 CALL ME WHEN YOU'RE SOBER EVANESCENCE WINO -UP 404 +37 

6 PUT YOUR MONEY WHERE YOUR MOUTH IS JET ATLANTIC/WARNER 403 +37 

13 LIPS OF AN ANGEL HINDER UNIVERSAL REPUBLIC /UNIVERSAL 378 o 

22 HATE ME BLUE OCTOBER UNIVERSAL MOTOWN /UNIVERSAL 342 -45 

8 WHO TAUGHT YOU HOW TO LIVE LIKE THAT SLOAN MURDERECORDS /SONY BMG 322 .14 

13 ROCKSTAR NICKELBACK EMI 311 +23 

19 BRIDGE TO NOWHERE SAMROBERTS UNIVERSAL 306 11 

13 SAVING GRACE TOM PETTY AMERICAN/WARNER BROS./WARNER 300 -29 

5 PAIN THREE DAYSGRACE JIVE /SONY BMG 271 .41 

13 RED FLAG BILLY TALENT ATLANTIC/WARNER 271 .10 

25 ANIMAL I HAVE BECOME THREEDAYSGRACE JIVE/SONY BMG 265 -31 

25 STEADY, AS SHE GOES THE RACONTEURS THIRD MANN2 226 -25 

14 I CAN'T SAY THE TREWS THE BUMSTEAD /EPIC/SONY BMG 222 0 

TI THE DIARY OF JANE BREAKING BENJAMIN HOLLYWOOD /UNIVERSAL 

zo MISS MURDER AR TINY EVIL/INTERSCOPE/UNIVERSAL 

215 .15 

-37 192 

10 LAND OF CONFUSION DISTURBED REPRISE/WARNER 189 .17 

9 THE POT TOOL TOOL DISSECTIONAL /VOLCANO /SONY BMG 180 -11 

4 THE KILL (BURY ME) SO SECONDS TO MARS IMMORTAL /VIRGIN /EMI 166 .52 

28 WOMAN WOLFMOTHER MODULAR /INTERSCOPE/UNIVERSAL 163 -5 

4 DIDN'T MEAN TOM COCHRANE UNIVERSAL 161 +8 

4 NAUSEA BECK INTERSCOPE/UNIVERSAL 155 +35 

14 SEE RIGHT THROUGH ME MOBILE INTERSCOPE /UNIVERSAL 147 -2 
17 FIRST DATE DANKO JONES AQUARIUS 144 -4 

12 NO HEAVEN DJ CHAMPION SABOTEUR 130 +23 

ïi IS IT ANY WONDER? KEANE INTERSCOPE/UNIVERSAL 130 +8 

FOR WEEK ENDING SEPTEMBER 17, 2006 

'The show is 
local, it's 
timely, it's all 
the things 
listeners ask 
for when you 
ask them what 
they want in a 
morning show.' 

-Mike Stern 

to expose their talent. In addition, he and his team did casting calls 

under the radar in Los Angeles and Chicago to get the word out. 

In August, Stern announced the new morning show would 

debut Sept. 18. The cast includes head writer Michael McCarthy 

(TV actor /comedy writer); host Alan Cox (radio personality/stand- 

up comedian); writer Amelia Scott (actor); co- anchor Ginger 

Jordan (TV host /news writer/traffic reporter); news correspondent 

Steve Tingle (morning radio host); and man on the street David 

Anthony Ball (inrprov background). The show is produced by 

Q101 vets Ned Spindle and Jim Lynam, the latter a former exec- 

utive producer for Mancow. 

Despite the large cast, music will be a part of the show to the tune 

of two songs per hour in the 6, 7 and 8 a.m. hours. From 9:30 a.m. 

to 10 a.m., the station will air a music feature called "The List," which 

Stern describes as a simple concept. After taking calls throughout the 

mooring, the hosts will identify a recurring theme and feature some 

mnes. Live'bands and artist interviews will also be included. 

"The show is local, it's timely, it's all the things listeners ask for 

when you ask them what they want in a morning show," Stern 

says. "We've cast a diverse group with diverse backgrounds. 

They're a phenomenal group of role players that will only add to 

the show." Rid? 

Meet the new morning show, from left: Amelia Scott, Ned Spindle, Jim Lynam, Michael McCarthy, Ginger 

Jordan, Steve Tingle, Alan Cox, James Engel and David Anthony Ball. 
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Performing Live This Thursday Night 
IOaM - Gypsy Tea Room, Dallas TX 

ADD DATE 

10/3! 
Could Not Wait: 
KNCN /Corpus Christi 

KMOD /Tulsa 
KROX/Austin 

KZBD /Spokane 
KERX/Ft. Smith 

BI!DDEN BROTHERS 

THEBURDENBROTHERS.COM 
KIRTLANDRECORDS.COM 

FEATURING THE SINGLE 

"EVERYBODY IS EASY" 
(WE SINK /WE SWIM) 

it KIRTLAND 
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iii i 
ACTIVE ROCK 

JET PICKS UP 
AIRPOWER STRIPES AS 

"PUT YOUR MONEY 
WHERE YOUR MOUTH 

IS" RISES 21 -18. 

16 

12 

14 
LODSMACK 

TITLE 
ARTIST 

:: NIELSEN BM 
CERTIFICATIONS 

IMPRINT / PROMOTION LABEL 

THROUGH GLASS 
STONESOUR 

PLAYS AUDIENCE 
TW H- MILUONS RANK 

NO.1(3WKS) 1673 +21 6.282 1 
ROAORlIN11ENIDJM6 

THE DIARY OF JANE 
BREAKING BENJAMIN 

LAND OF CONFUSION 
DISTURBED 

ANIMAL I HAVE BECOME 
THREE DAYSGRACE 

ORIGINAL FIRE 
AUDIOSLAVE 

SHINE DOWN 

HOLLYWOOD 

REPRISE 

JIVE/ZOMBA 

INTERSCOPEJEPIC 

9 9 

' HINDER 

THE POT 
TOOL 

LIPS OF AN ANGEL 

80 

12 
HEROES 
SHINEDOWN 

ROCKSTAR 
NICKELBACK 

?TO BE LOVED 
,PAPA ROACH 

?,8 TELL ME BABY 
a RED HOT CHILI PEPPERS 

7 

UNIVERSAL REPUBLIC 

MOST INCREASED PLAYS 
TOOLDSSECTONAL/VOLCANO/ZOMBA 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE 

32 COMING UNDONE 
KORN 

15 
FULLY ALIVE 
FLYLEAF 

THE KILL (BURY ME) 
30 SECONDS TO MARS 

VICTIM 
EIGHTEEN VISIONS 

PUT YOUR MONEY WHERE YOUR MOUTH IS 
JET 

SEIZE THE DAV 
AVENGED SEVENFOLD 

TEARS DONT FALL 
BULLET FOR MY VALENTINE 

MISS MURDER 
AFI 

HOLE IN THE EARTH 
DEFTONES 

GOODBYE 
ARMY OF ANYONE 

FALLS APART 
HURT 

NEXT 2 YOU 
BUCKCHERRY 

4 POLITICS 

26 

14 

21 6 

6 

KORN 

OVER 
EVANS BLUE 

8 CONCRETE JUNGLE 
BLACK LABEL SOCIETY 

INVINCIBLE 
CROSSFADE 

WAKING UP 
ID YEARS 

JOKER AND THE THIEF 
WOGFMOTHER 

LET IT ALL BLEED OUT 
ROB ZOMBIE 

KING OF ALL EXCUSES 
STAIND 

WHEN YOU WERE YOUNG 
THE KILLERS 

SAVE ME SORROW 
BULLETS AND OCTANE 

STEADY, AS SHE GOES 
THE RACONTEURS 

READY TO FALL 
RISE AGAINST 

REDNECK 
LAMB OF COO 

THE THEFT 
ATREYU 

SIMPLE SURVIVAL 
MUSHROOMHEAD 

RE -ENTRY 

NEW 

NEW 

UNIVERSAL REPUBLIC 

ATLANTIC 

ROAONUNNER/IDJMG 

EICTONAI/GEFFEN 

WARNER BROS. 

WIND -UP 

VIRGIN 

OCTONE/J/RMG 

IMMORTAL/VIRGIN 

TRUSTK ILL /EPIC 

AIR PO WER 
ATLANiK 

HOPELESS/WARNERBROS. 

TRUSTKLUJIVE/ZOABA 

TINY EVILRNTERSCOPE 

MAVERKK/REPRISE 

THE FIRM 

CAPITOL 

ELEVENSEVENMVA 

VIRGIN 

THE POCKET/HOLLYWOOD 

ROADRUNNERADIMG 

COLUMBIA 

UNIVERSAL REPUBLIC 

MOOULAR /INTERSCOPE 

GEFFEN 

FLIP /ATLANTIC 

ISLAND /IDJMG 

RCA/RUG 

THIRD MANN2 

GEFFEN 

PROSTHETIC /EPIC 

VICTORY 

FILTHY HANDS / MEGAFORCE 

1496 

1370 

1360 

1209 

1205 

-33 

+47 

-158 

-141 

-17 

5.454 3 

5.067 4 

5.748 2 

4.283 7 

4.389 5 

1093 +118 4.054 8 

1074 

1024 

987 

-123 

+43 

+93 

4.335 6 

3.475 10 

3.357 11 

915 +65 2.651 13 

830 +15 2.697 12 

813 +32 2.560 14 

803 -25 3.597 9 

727 +11 1.910 16 

718 -88 2.032 15 

584 -8 1.175 20 

574 +86 1.660 17 

528 -35 1.120 21 

473 -1 0.894 27 

449 -95 1.653 18 

439 +90 1.040 23 

422 +83 1.197 19 

417 -4 1.023 25 

413 +13 1.035 24 

392 +55 0.848_- 28 

382 -21 0.896 26 

358 +6 0,588 31 

339 

327 

279 

240 

223 

197 

152 

-133 

+52 

.46 

+13 

-86 

.25 

.47 

1.065 22 

0.733 30 

0.735 29 

0.512 33 

0.378 37 

0.472 34 

0.121 - 

143 +2 0.580 32 

133 +12 0.258 39 

121 +24 

110 +39 

110 +11 

0.159 

0.085 

0.216 

DEVIL'S GOT A NEW 
DISGUISE 
Aerosmith 
(COLUMBIA) 
KAZR, KBER, KFRQ, KHTB, KHTQ, KICT, 
KISW, KLAQ, KQRC, WBUZ, WCCC, WHOA, 
WRL, WKLQ, WQXA, WRAT, WTPT, WYBB 

18 

WHISPERS IN THE DARK 12 
Skillet 
(LAVA) 
KHTQ, KTEG, KUPD, WIIL, WJJO, WKLQ, 
WQXA, WRIT, WRXW, WYBB, WZOR, XM 
Swim 

GOODBYE 
Army Of Anyone 
(THE FIRM) 
WRAF, WBSX, WBUZ, WWBN, WXQR, 
WXTB 

6 

HOLE IN THE EARTH 
Deftones 
(MAVERICK/REPRISE) 
KLAQ, WARF, WBZX, WWWX, WYBS 

5 

DROWN YOU OUT 
Grossfade 
(COLUMBIA) 
WCHZ, WJJO, WQXA 

3 

POLITICS 
Kom 
(VIRGIN) 
KLAQ, KNCN, KQRC 

3 

TO BE LOVED 
Papa Roach 
(EL TONAIJGEFFEN) 
KRZR, WHOP, WXZZ 

3 

PAIN 
Three Days Grace 
CJIVE2oMBA) 
w8uz, WBZX. WWBN 

3 

DONT TURN AWAY 
Re 
(CEMENT SHOES) 
KHTQ, WCCC, XM Squire 

3 

WELCOME TO THE BLACK 
PARADE 
My Chemical Romance 
(REPRISE) 
KDJE, WCHZ, WYSP 

3 

ADDED AT... 

WKLQ 
Grand Rapids, MI 

PD: Darrin Amens 
MO: Spilt. 
Aerosmith, Devil's Got A New Disguise, 8 
Skillet, Whispers In The Dark, O 

TITLE 
ARTIST / LABEL 

GONE 
Pearl Jam 
(J/RMG) 
TOTAL STATIONS: 

POWERED BY : Nielsen 
Broadcast Dala 
Systems 

NEW AND ACTIVE 

KNIGHTS OF CYDONIA 
Muse 
(WARNER BROS.) 
TOTAL STATIONS: 

PAIN 
Then Days Grace 
(JIVE/ZOMBA) 
TOTAL STATIONS: 

DROWN YOU OUT 
Crossfade 
(COLUMBIA) 
TOTAL STATIONS: 

DON'T TURN AWAY 
Ra 
(CEMENT SHOES) 

TOTAL STATIONS: 

PLAYS 
/GAIN 

103/58 

TITLE 
ARTIST / LABEL 

DEVIL'S GOT A NEW 
DISGUISE 
Aerosmith 

22 (COLUMBIA) 
TOTAL STATIONS: 

103/9 
THE REINCARNATION OF 
BENJAMIN BREEG 

14 Iron Maiden 
(SANCTUARY) 

98/30 TOTAL STATIONS: 19 

WELCOME TO THE BLACK 
PARADE 67/40 
My Chemical Romance 

92/48 (REPRISE) 
TOTAL STATIONS: 10 

67/1 

PLAYS 
/GAIN 

74/74 

19 

68/7 

20 

g ENJOY THE SILENCE 
Lacuna Coil 

85/85 (CENTURY MEDIA) 
TOTAL STATIONS 

MOST 
INCREASED 

PLAYS 

+118 

+93 

+90 

+86 

16 I'M BACK 
Dope 

(3SIXTV/ARTEMIS) 
TOTAL STATIONS: 

10 

THE POT 
Tool (Tool OissectionaVVokano/Zamba) 
KRAB .14, KOMP .13, WXZZ .IQ WZOR .9, KLO .9, 
MANX WX .9, WYBB .a WCCC .B, KLAQ ß WRXW .6 

ROCKSTAR 
Nickelback (RoadrunnerADJMG) 
KHTQ.IG, WBZX.LSKZRQ.D. WEBN.9, WJJO.9, 
YNYy.ß KFTg.7, YYOQCa KXXR VA'BB.6 

HOLE IN THE EARTH 
DHOnee (MaverkA/Repdse) 
KLO .17, KRAB.R WWWX .1L WOQ.RQ K6W43, 
KIOZ .5, WR1T.5,WCCC.5, XSW W WAIF .4 

49/7 

1 

PUT YOUR MONEY WHERE YOUR 
MOUTH IS 
Jet (Atlantic) 
MIEN .A W®(.J:I, WCHZ .A WIYy.9, WTFX .9, 
WCCC.9, KTLE.a KID D .7, KHTQ .6, WRXR.5 

DON'T TURN AWAY 
Ra (Cement Shoes) 
WZOR.22, WXQR .16, WJJO WYBB.A W WBN.7, 
SOC .2, WNA.2, WRXW .Z KHTB .1, KILO of 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND: See legend to charts in charts section for rules and symbol explanations. 

SS active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 
hours a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All rights reserved. 

Albuquerque, N.M. 
Augusta, Ga. 

Bakersfield, Calif. 
Baltimore 
Boston 
Charleston, S.C. 

Chattanooga, Tenn. 
Cincinnati 
Cleveland 
Colorado Springs, Colo. 

KTEG 

WCHZ 

KRAB 
WIYY 

WAAF 
WYBB 
WRXR 
WEBN 

WMMS 
KILO 

Columbus, Ohio 
Corpus Christi, Texas 
Denver 
Des Moines, Iowa 
Detroit 
El Paso, Texas 

Flint, Mich. 

Fresno, Calif. 

Grand Rapids, Mich. 

WBZX 
KNCN 

KBPI 

KAZR 

WRIF 

KLAQ 
WWBN 

KRZR 

WKLQ 

ACTIVE ROCK PANEL - 58 STATIONS 

Green Bay, Wis. WWWX Las Vegas KOMP Norfolk, Va. WNOR San Diego 

WZOR Lexington, Ky. WXZZ Oklahoma City KATT Seattle 
Greenville, N.C. WXQR Little Rock, Ark. KDJE Pensacola, Fla. WTKX Spokane, Wash. 
Greenville, S.C. WTPT Louisville, Ky. WTFX Philadelphia WYSP Springfield, Mo. 

Harrisburg, Pa. WQXA Madison, Wis. WJJO Phoenix KUPD Tampa, Fla. 

Hartford, Conn. WCCC McAllen, Texas KFRQ Portland, Ore. KUFO Wichita, Kan. 

Huntsville, Ala. WRTT Miami WHDR Sacramento, Calif. KRXQ Wilkes- Barre, Pa. 

Jackson, Miss. WRXW Minneapolis KXXR Salt Lake City KBER Sirius 

Kansas City KQRC Monmouth /Ocean, N.J. WRAT KHTB XM 
Kenosha, Wisc. WIIL Nashville WBUZ San Antonio, Texas KISS 

KIOZ 

KISW 
KHTQ 
KZRQ 

WXTB 

KICT 

WBSX 
OCTANE 
SQUIZZ 

THERE'S MUCH MORE SEPTEMBER 22, 2006 
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Ltack Label ocíetp 
r -_r 

"Black Label Society's new album, Shot to Hell, 

kicks ass. Right now there's not another Rock 

guitarist alive who can go toe -to -toe with Zakk 

Wylde. He's in a class all by himself." 

- Ozzy Osbourne 

"Black Label Society defies conventional wisdom. 

It's not a just a band. It's a lifestyle. It's what Rock 

is supposed to be. It's dirty, sleazy, and everything 

you've been told not to embrace. And yet you wrap 

yourself around it and grin. Because everyone who 

pisses you off, will be pissed off by your appreciation 

of Zakk & Co. Black Label Society is everything you 

heard Rock n' Roll was, but have yet to witness. It's 

time...S.D.M.F. Motherf *cker!!!" -Paul Marshall 

- KQRC 

"'Concrete Jungle'cuts through all the bullshit on 

the radio todày. This is a ROCK song." 

- Mike Karolyi - WCCC 

"Phones going Wylde! This one is a double fist 

pumper in Grand Rapids." -Darrin Arriens - WKLQ 

"Zakk Wylde is a beast. You know him, your audience 

knows him. From the moment the bass line kicks in on 

'Concrete Jungle,' BLS scores. Do not be afraid." 

-Bodhi - XM 

"I'm diggin' this big time and so are the RAT 

listeners. Looking forward to the BLS hometown 

show in October ". -Robyn Lane, WRAT 

"Hey look...a ROCK record....'Concrete Jungle' is a 

genuine monster guitar solo, bang your head, throw 

your fist in the air ROCK song for ROCK radio...solid 

phones, solid early research...thanks Zakk!!!!" 

-Cindy Miller, WBYR 

"The last true living legend! Shot To Hell is pure 

brutality at it's finest, done only by the man who 

can... Zakk, you rock!" -Rita Abbott - widow of the 

one and only 'Dimebag' Darrell Abbott 

f J 

1).J ( r! f f_j1 
J ri 

ROADRUNNER 
R E C O R ci S 
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9° 

. . .. .. i 

EE ems 
EE . .. .. 

82 

ALTERNATIVE 

TITLE 
ARTIST 

1: NIELSEN BDS C! HITPREOICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

TELL ME BABY 
RED HOTOEUPEPPERS 

ANIMAL I HAVE BECOME 

NO.1(2WKS) W 
WARNERB(OS 

THREE DAYS GRACE 

WHEN YOU WERE YOUNG 
THE KILLERS 

THROUGH GLASS 
STONE SOUR 

THE DIARY OF JANE 
BREAKING BENJAMIN 

THE KILL (BURY ME) 
30 SECONDS TO MARS IMMORTALNIRGIN 

CALL ME WHEN YOU'RE SOBER y+T 

EVANESCENCE WIND -UP 

MISS MURDER 
All TINY EVIL /INTERSCOPE 

PUT YOUR MONEY WHERE YOUR MOUTH IS 
JET ATLANTIC 

KNIGHTS OF CYDONIA 

JIVE20MBA 

* 
ISLAND /IDJMC 

ROADRUNNER /IDJMG 

Q 
HOLLYWOOD 

A SECOND STRAIGHT 
MOST INCREASED PLAYS 

AWARD HELPS MY 
CHEMICAL ROMANCE 

TO A 21 -11 JUMP WITH 
"WELCOME TO THE 

BLACK PARADE." 

PLAYS AUDIENCE 
TW a/- MILLIONS RANK 

2006 +58 8.670 1 

1824 

1775 

1661- 

1602 

1594 

1541 

1494 

1410 

1326 

+16 

+40 

+92 

+48 

-12 

+48 

-13 

.73 

+46 

7.421 3 

8.109 2 

6.115 8 

5.237 10 

7.207 4 

6.281 7 

7.062 5 

4 -911 12 

5.708 9 

21 2 
BECOME TO THE BUR PARADE AIPPOWER /MOST INCREASED PUYS/ROSTAMEE 

1232 .442 6.466 6 
MY CHEW AI ROVAN( E REPRISE 

20 

21 

22 

23 

o 
m 

o 

UPS OF AN ANGEL 
HINDER 

ORIGINAL FIRE 
AUDIOSLAVE 

NAUSEA 
BECK 

UNIVERSAL REPUBLIC 

L+T 

INTERSCOPE/EPIC 

INTERSCOPE 

15 7 
TO BE LOVED 
PAPA ROACH 

16 

13 

1áïÉ 

26 

11 

15 

26 

9 

14 

18 

11 

9 

6 

7 

3 

3 

8 

3 

18 

12 

2 

2 

7 

5 

12 

THE POT 
TOOL 

READY TO FALL 
RISE AGAINST 

STEADY, AS SHE GOES 
THE RACONTEURS 

FACE DOWN 
THE RED JUMPSUIT APPARATUS 

IS IT ANY WONDER? 

1047 

1047 

1015 

+144 

-169 

+132 

4.823 13 

3.450 16 

3.127 21 

AIR POWER 964 +62 3.168 20 
ELTONAUGEFFEN 

TOOL DISSECTIONALNOLCANO /ZOMBA 

GEFFFEEENN 

THIRD MANN2 

VIRGIN 

KEANE INTERSCOPE 

I WRITE SINS NOT TRAGEDIES Zv Q 
PANIC! AT THE DISCO DECAYDANCE /FUELED BY RAMEWLAVA 

LAND OF CONFUSION 
DISTURBED REPRISE 

DO IT FOR ME NOW Q 
SURETONE /GEFFEN ANGELS AND AIRWAVES 

CHASING CARS 
SNOW PATROL 

INTO THE OCEAN 
BCE OCTOBER 

HERE IT GOES AGAIN 
OK GO 

HOLE IN THE EARTH 
DEFTONES 

HEROES 
SHINEDOWN 

HATE (I REALLY DON'T LIKE YOU) 
PLAIN WHITE T'S 

ROOFTOPS (A LIBERATION BROADCAST) 
LOSTPROPHETS 

POLYDOR/A&M/INTERSCO E 

I WILL FOLLOW YOU INTO THE DARK 
DEATH CAB FOR CUTIE 

JOKER AND THE THIEF 
WOCFMOTHER 

LEVEL 
THE RACONTEURS 

TEARS DONT FALL 
BULLET FOR MY VALENTINE 

AUVE WITH THE GLORY OF LOVE 
SAY ANYTHING 

SHINE DOWN 
GODSMACK 

ROCKSTAR 
NICKEL BACK 

GONE DADDY GONE 
GNARLS BARKLEY 

FULLY ALIVE 
FLYLEAF 

GONE 
PEARL JAM 

UNIVERSAL MOTOWN 

CAPITOL 

MAVERICK /REPRISE 

ATLANTIC 

FEARLESS/HOLLYWOOD 

L+f 
COLUMBIA 

* 
ATLANTIC 

MODULAR/INTERSCOPE 

THIRD MAN/V2 

TRUSTKILUJIVE/ZOMBA 
385 +10 

DOGHOUSE /J /RMG 

UNIVERSAL REPUBLIC 

ROADRUNNER/IDJMG 

DOWNTOWN/LAVA 

943 

922 

897 

852 

833 

752 

748 

721 

660 

627 

626 

594 

487 

471 , 

454 

438 

391 

386 

+42 

.12 

-92 

+73 

-11 

-61 

-15 

-35 

.69 

+66 

+168 

+195 

+14 

+104 

-117 

-17 

.70 

+98 

341 +22 

3.239 18 

3.088 22 

POWERED BY .` Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST / LABEL 

WELCOME TO THE 
BLACK PARADE 
My Chemical Romance 
(REPRISE) 
KHBZ, KMYZ, KQRA, KTBZ, KXRK, WEND, 
WMFS, WNNX, WRZX, WTZR, WXEG, 

WXNR, WZJO 

NEW 
STATIONS 

13 

HOLE IN THE EARTH 9 
Oeftones 
(MAVERICK /REPRISE) 
KFRR, KITS, KTBZ, WBCN WDYL, WJBX, 

WKQX, WMFS, WRWK 

LIAR (IT TAKES ONE 
TO KNOW ONE) 
Taking Back Sunday 
(WARNER BROS.) 
KNDD, KRBZ, WARQ, WBRU, WFNX, 

WGRD, WROX. WRZK 

B 

HERE IT GOES AGAIN 8 
OK Go 
(CAPITOL) 
KXRK, WEND, WHFS, WOOL. WRZX, 
WSUN, WTZR, WZJO 

NATE (I REALLY DONT 
USE YOU) 

4.934 11 Plain Wh.e Ts 
(FEARLESS/HOLLYWOOD) 

2.113 23 KBZT, KDGE, KFRR, KJEE. KNDD, KUCD, 

WZNE 

3.962 15 

3.439 17 

2.081 24 

1.816 27 

4.544 14 

1,794..-., 28 

3.194 19 

%BS2 25 

1.449 35 

1.830 26 

1.707 29 

1.673 30 

1.053 38 

0.860 40 

0.850 - 

0.622 

327 -48 0.903 39 

326 +54 1,507 34 

302 +48 0.806 

OCTONUJ/RML 
285 -18 0.588 

J/RMG 
276 +81 0.632 

WHEN YOUR HEART 
STOPS BEATING 
(.44) 
( INTERSCOPE) 
KBZT, KFMA, KUCD, KWOO, KXRK, WFNX 

7 

6 

CHASING CARS 6 
Snow Patrol 

C POLYDOR/A& WINTERSCOPE ) 

KFRR, KJEE, KMYZ, WRWK, WSUN, WWCO 

GONE DADDY GONE 
Gnarls Barkley 
(DOWNTOWN/LAVA) 
KFMA, WCYY, WOCL, WROX, WWCD 

5 

THE POT 5 
Tool 
(TOOL DISSECTIONALNOLCANO/ZOMBA) 
KERR, KQRA, WETZ, WEQX, WXNR 

LEVEL 
The Raconteurs 
(THIRD MANN2) 
KWOD, WKRL, WROX, WWCD, WZNE 

ADDED AT... 

KBZT 
San Diego, CA 

PD: Garett Michaels 

MD: Mike Halloran 

Pearl Jam, Gone, 7 
(.44), When Your Head Stops Beating, 6 
Plain White T. Hate (I Really Don't Like 
You), O 

FOR MORE STATIONS GO TO: 

5 

N9419 

NEW AND 
TITLE PLAYS 
ARTIST / LABEL /GAIN 

LIPS LIKE MORPHINE 270/35 
Kill Hannah 
(ATLANTIC) 
TOTAL STATIONS: 

LOVE LIKE WINTER Q 245/70 
AFI 
(TINY EVIL/INTERSCOPE) 
TOTAL STATIONS: 16 

COBRASTYLE 
Teddybears 
(ATLANTIC) 

TOTAL STATIONS: 

DO IT ALONE 
Sugarcult 
(FEARLESSN2) 
TOTAL STATIONS: 

240/49 

23 

238/20 

36 

WORK IT OUT 229/6 
Jurassic 5 Feat. Dave Matthews Band 
( INTERSCOPE) 
TOTAL STATIONS: 16 

MOST 
INCREASED 

PLAYS 
INCREASE IN 

PLAYS 

+442 

+195 

+168 

+144 

ACTIVE 
TITLE 
ARTIST / LABEL 

NO CONTROL 
Pepper 
(VOLCOM /EAST WEST) 

TOTAL STATIONS: 22 

PLAYS 
/GAIN 

221/48 

LE DISKO 203/20 
Shiny Toy Guns 
(UNIVERSAL MOTOWN) 
TOTAL STATIONS: 24 

SEIZE THE DAY Ty 194/10 
Avenged Sevenfold 
(HOPELESS/WARNER BROS.) 

TOTAL STATIONS: 16 

CHEATED HEARTS 190/4 
Yeah Yeah Yeahs 
CORERS UP /INTERSCOPE) 

TOTAL STATIONS: 10 

GOODBYE 179/51 
Army Of Anyone 
(THE FIRM) 
TOTAL STATIONS: 24 

WELCOME TO THE 
BLACK PARADE 
My Chemical Romance (Reprise) 
SIAN .29, KTCL 420, KITS .18, WIRS.IB WEQX .18 
KFRR IS, WEND WRZK'Sa WTNX.14. KNXX .14 

HOLE IN THE EARTH 
Deftones (Maverick/Reprise) 
OMX .14, WTZR .13, WRWK 14 WZJO *12. WCYY .11, 

WMFS 41.KIBZ R KITS .K3 WDYL.SI WPBZe 

* HERE IT GOES AGAIN 
OK Go (Capitol) 
KUCD 416 XTRA .R. WCYY .13, WSUN KNXX all 
WEND .11, WBRU .IQ KWOO.K), CIMX .10, WMFS .9 

Lf7 LIPS OF AN ANGEL 
Hinder (Universal Republic) 
WEND .30. KFMA 26. WRWK .A, KERR.W, WNNX 12, 
WLR5.15 WXM2.10. NERO.O, WHFS .Kt KFTJT.7 

NAUSEA 
Beck (Interscope) 
WZJO lß NOR .17, WNNX X), KFTE .9, WCRO.9, 
WRZK .8, KITS .8. WXRL .8, WRWK .7, WPBZ .7 

FOR WEEK ENDING SEPTEMBER 17, 2006 
LEGEND. See legend to charts in charts section for rules and symbol explanations. 

74 attertthe and 26 Canada rock stations are electronically monitored by Nielsen Broadcast Data 

Systems 24 hours a day, 7 days a week. (c) 2006 VNU Business Media, Inc. All rights reserved. 
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33 
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s 

: 
CERTFICATIONS 
/ WODTO 

LLTAR 
AAOI 

NO. 10 WR) 

RATS 
W~EOEIRINCEIAIN 

ING GRACE 

CA 

L 1 NAVE 
OATS(AMF G. 
&AN 

O 
R 

OF AN ANGEL 
tom 
WOW GLASS 
STO( SOIA 

GRA=Y DITCH 
BUM MARY 

THE NARY OF JANE 
WARM NNLMN 

LAND OF CONFUSION 
DISTURBED 

SIINE DOWN 
COWARD! 

CALL NE WINN YOU'RE SOW 
rVAN[HEMCL 

TELL WI WY 
R(DNOT CIEIPMFRS 

IOW YOU 
S/l'N00WN 

AMIRANI.YARNFRINOL 

1:2 
wAnERNROA 

M/2dY 

NTERSLOF/ER 

ATLMR( 

I/NVTRSAC /MAUL 

MORONI RAINS 

FI FAN SEVENM1AIM 

MOLL MOOD 

REPRISE 

UNIVERSAL RENAME 

WIMP 

wANEI1RgL 

An ANTIC 

PR YOUR MONEY IIWN YOUR MOUTH a 
Lt 

WAIT FOR ME 
BOB SLUR 

N EXT 2 YOU 
NA ILL IMIRT 

MI GOT AMMO! 
AWMIN 
n -S NOT ENOUGH 
name 

AMOww 
ATIANR 

HIDEOUT CAPITOL 

ELEVEN SL WWI AVA 

ANINIOINI Roos RAYS TNM 
DUNN 

W011M 
uE1IÓrRDEac 

TO WI LOVED 
PAPA ROM M 

CONING UNDONE 
101111 

JOKER ANO TIE T)W 
wtx IA17, h 

THE POT 

PISS MURDER 
A TINY (VIUNTIRSEME 

THE REINCARNATION OF ORIR AMIN ON= 
IRON MAOFN SAIETIMAT 

El TO AUCTITVN 

Uncut 

NOpaARIBETTRSCOR 

TOOL O6Y(TONY/.t1LM DQ01NA 

WIWI YOU WERE YOUNG 
IK BOERS 

CONCR[l1JUNGLE 
RACK IRAI SEEFTV 

NAM 
FWICIAA 

STEADY. AS SNE GODS 
M RACONTEURS 

EUNDIMIG 

IMMINIMMIAL 

k1. WI SENN 

Tt O MAWV2 

3311 11 to 3 

.s 
-3 

.7 

*ID 

311 

-2 

-23 

3 

n 
.12 

-n 

LTB 

1335 

OAR 

LOSS 

0.927 

0.769 

0.761 

0.707 

02152 

2 

122 .30 OAQ 1 
119 -12 Qß 9 

m -1 0.3113 20 

1104 104 0.949 7 

93 .93 1.049 5 

.23 

-3 

-1 

.1 

.2 

.1 

1 

9 

.5 

0.365 

0.055 

0.176 

0.091 

0.249 

0.093 

OOAL 

0014 

03711 

OAS 

21 

29 

25 

20 

26 

MOST ADDED 

TWA W 
AIIIE/Ma STAMM 

D EVILS AM 
ID 

ABIN 
ItARO. 

um -Ó w®. WPN mat 
wLVQ 1/144 WONT. WAAAWIDO 

-ITS NOT ENOUGH 9 
TR/ T1Nm 

0.110/0154L NEPUKC) 
WM WAKp wOHA wN2V. WKLC 
wLVQ W1RA1. WOE. W120 

2 
Yseem 
FswoRKAN10L1 
NEa0. wow 

TIwRL OF IT 2 
RIAm1NAIPII!61V ßRlpIN.d 
mows 

wEII 
waC 

N W N THE EARTH 
OmNrr 
01IA4111cNAäPRlSE7 
MOD 

COMPS 
o 

NOM. 
ONEE OH 

O11eeTIM 
pw111101NW1IDL6q 
ralN 

1 

lIEWwM 
CN014Yp _ - 
OIOIISGRIEAMO 
waR 

1 

11111001 TIS IEEART 
YEw 
01010100I1110y 
RON 

1 

ADDED AT... 

KEZO 
O.w.N NI 
PD: L.... SI. J.... 
111 }mks MA 

TN. Rim w Ne Now.A O 
AwP.dAA J. Gm A lbw OYO/1N, Y Seem. Face 11w 1144144 0 

so 
FOR MORE STATIONS CO TO. 

TITLE 
ARTIST I LAOS. 

WRI 
1.80mEN t 

(ROCK RO(AI 
TOTAL STATION@ 

YIN. HIGH A MIGHTY 
G.t Yi 
(ATO) 
TOTAL STA1ONt 

SOMEDAY BAST 
144 aM 
(COLUMBIA) 
TOUR. STATO&. 

NEW AND ACTIVE 
PLATS 

IGANI 

30/0 

2 

2Y1 

3 

22/3 

MU 
ARTIST / MINNT I PROMOTION LABEL 

E PA 
LEOSILACRLUMNRS4 «UN ) 

P ARANOID 
RAC. SABBATH (WARNER WM) 

SWEET MOTION 
UROSMTN (COLUMBIA) 

SWAT CHILD O NM 
CORN- AOSIS(UFRIO 

ANOTIA MOCK N THE WALL (PART N) 
PINK ROVO ((O UMW 

RECURRENTS 

PLAYS 
Tw LW 

141 137 

127 131 

127 Rs 

122 >n 

121 122 i 
TITLE 
ARTIST / WN/T / PROAEOTON LAAFL 

SWEET NONE ALARAYA 
t WOWSAYNYIOINEASAN) 

TON SAWYa 
RUSNONNEWVMEI 

OREAN ON 
MROSYIN (Ea UANM) 

RIINwf WITH DEVL 
VAN NMLN(wANNRRAi) 

LA =WO 
II Top (Imow- SRNI 

911 

Its 

TITLE 
ARTIST / LAR 
SIDE OF A NAlET 
104.11.24 
IR(1AOfNM( RAI PALI 

TOTAL STATIOIN. 

COGNE ON. COPE ON. 
CORE ON 
ow* T.k 
((NEAP TRICK IN OA II MK. 5', 

TOTAL STATION. 

T140 KILL (BUOY ME) 
z0 S..d. T. Man 
(LOAOR TM Ni/L11 
TOTAL STATION. 

PLAVS 
2AN 
22/0 

2 

21/3 

3 

20/1S 

DEVILS GOT A NEW DISGUISE 
AE ..JIk (0r.441.) 
WNAA O, W220 a3444.7. M VQ n KE20 IL 
WOE .7 KCAL 4 WOWS EL WALE) .S. MEW ... 

ITS NOT ENOUGH 
The Who OAN.w.d R.R.AA.) 
PAW 'WARM .14. N ®.a wl VQ n «720.4 
wAIV e WOE 4 NOS . WOI '.M ®.3 

HEHLIE.S 
SIIYINdown (All..w) 
KNU 4 MA0.4 MriA R vast/ 4 via 4, 
w16% 4 ADw .2,00/1:02 MAL -I 

TO DE LOVED 
RNNi UNIX/NH) ) 

.NINAL.7.11GR41. 
1111114111111114 

PUT TOUR MONEY WHERE TOW 
MOUTH IS 
Jul (Admen) .--.. .T .4. 
WOM2.M MX AL RIOT Al 

Ta WEER ENDING SEPTEMBER 17, 2006 
LsM& Sec teem/ to had* S. ANT. Ion bon for 'J., and ..n.6.1..P.....Awt. 

TO I..R.W ..A w..uw...I...eldY.wem.4 W li+.... Roark* O.A. SVt...., 24 
Axon. d.., 7 a.... *wk. ID 200N WW1 rw..m 11/AA .yN......d 

\ 
\ 
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Call us and we'll make it EASY for you to switch. 
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TRIPLE A 

is 
The Americana Music Assn. bows new Internet chart 

Staying Ahead Of 
The Game 

84 

John Schoenberger 
JSchoanbaryRreRadloandRscords.cowl 

t is No secret that the Americana M Assn. is very aggressive 

1. 111 Its a floes to evangelize the (,)moat and the artists it represents. 

IWith an overall dun reporting radio panel of nearly KO sea 

and an assti' membership that exceeds fNN1, the AMA is 

g its collective strength to prondxe and support the tonnat 
ten way it can. 

Until recently. the association has kept a fairly low profile abx)ut a new innosa- 
tion up its sleeve. However. its leaders an ready to spill about their new 

Internet-only airplay dun. Currently available only to subscriber to the association's 

tracking senice. AMA executive dinctorJelFGrten tic excited about the char's 
potential and hopes to broaden its availability in the -too -distant future. 

"Americana sic'. greatest opportunities in radio are likely to e from alter- 

natives to traditional terrestrial signals." (inell says. "We've stet) significant growth 
in these newer delivery systems in the past year or two and we think it is going to 
e picking up speed." 

Several Internet-only Americana su have Mimed on during the past several 

year.. including Itadioiocountry, Countryhear. Am ricanalioxxs and. recently. 
Radio Vagabond. Further. non terrestrial Americana stations begi gtosimul- 
cast their siguls on the Web or have introduced separate Americana streams. such 

a+ WI)VR /Sergeantsville, N J. 

In addition. Green is also including fledgling HI )2 channels such as WLHK - 
2. which la hed in May. Branded as "liuhha (:ountry: The Roots of American 
Music." the Americana side ch 1 is a brand extension of E 

(: a WLHK (Hank FM) /Indianapolis. the +cation that applied the 

"playing what we want" approach to country. WLHK -2 is also being streamed 

On the Web. 
I loweyer. the AMA still needs to get Internet radio's big boys onboard, includ- 

ing Yahoo. AOI . MSN and others. Green says the asxxiation is close to striking up 

reporting agreements with theme. Rather than wait. to be strategically pox d. 
the orgatllia lecid d a forward with the nosy chap. 

The rhan'+ initial audience reach is l' d. It is no secret that. outside of a hand- 

tul of larger- market su s that repon to the main Americana Airplay chan. most 

reporters are located in very small markets. As re of the large Internet players are 

added. the new clan will npnent a significantly larger audience. 

Of course. most Internet bradeasters- II like satellite broadcasters-an 
reluctant to share actual weekly audience cued figures at this . But studies con - 

ducted by Arbitron and Edison n Media Research have dot- nted the growth of 
Internet radio liste g and it's likely that online listeners to Americana outlets are 

no except' 
Radioio a progra r Rob Bletstein says his company doesn't even share 

that inturou with I yet. But I do k that I ant getting a lot of a -mails 

each week from people who listen to the ch I all the ' -titles from all walks 

of loci and from all over the world." he says. 

Ifleetstein goes further to say that he is disappointed that he doesn't report to the 

regular airplay chan: I ever. he also 'Inds mantis the AMA's racion. & tier dry d- 
oping a separate chart and setting itself up for the future. 

THERE'S MUCH MORE www.RadioandRecords.com 

lá 
Q 

10 

1 

1S 

1 
0 
1 
17 

7 

2 

3 

1 

a. 

21 

4 

Q 

S 

4 

4 

15 

2 

3 

2 

7 

TRIPLE A NOICATOR TRLE 111 
ARTIST .~ tawErt7lROWb141Mt 

MEIRDOIL10.L tEM00110111t 110.0100111111 2aa11M. 
MUM ORRIf661011lORONR0a1 

11011fO:MrsMrUMONIOri MATING 1 
Yt01.011Q TOr NTTr MMENSWINIMf$ 1i60 3 
R61,1t1051MWI(aYN 10/9RWBKSE litA 40 
f4IIYM1rEOlatiS R5IFMTONETT1Md 40 -7 

f fOt1111.NIr.INULORa1R1NR4sEaEmoO ODb0WWA1ITHDRMI 472 -1 

s17Mlrw111111.r0 rDEitIOE 460 21 
LtrAl14101111.faooaaá 101W000 443 .1s 
áQE0.NI100/01060 =NM 430 .T06 

MILL 0tR0NIRM1001MNRrML/0E10 cromilaDi 422 49 
O440060111110001610. ßrOEMIWiNrrvuat 45 .76 

wR1of.10111110wm01000.p.Nl AWOL 410 7 
111r6661..4tOX n8ß/4 aE/OIVIRSAI REPUBLIC 361 .2 

- NOW TOUR, AtDEMIME nP[ 313 40 
gain OUT LDtAam= 01t10Rrlt 332 46 
1011..r1iroAa1wt11aa ttwtas 36 S6 
F1111.IEr011 I.oRAata.o 322 27 
01111111011411111111110000 rE0E01tIN1ourEgo _2Iß w 

mum 2111 4S 1Y41L1t111lhssaslllsrsaa 
001If00601tEE0 sowilMOSIMMYA 222 ß 
uR111111.11RNw116tf mama wan 274 43 
MAUNA MCI tElslmE 

,i 
272 .76 

SACK TOri710 nTIIEN cDPE IMMIX 2% .S6 

GOLDEN DAYS TNE DAN,wCI L S 2RrRaFOrR 234 M 

A1YTN0tt.S PosSIOt[ X71,v AK, AtaYNnR7o0f 247 21 
I WaLFOLLOW YOU INTO THE DARK aATNLANrd1(UTr ATIAKTE 247 

OTta átDO OF Ti a WORLD RT TUNST Al i RUENT1rs5MKJ1 243 fö 
OUT LOUD tvor sum. vAr(AMRIVMRI 230 .! 
MOVE BY YOURSELF DONAVO, I RAMI NR( R LOST M11wAv 220 .7 

FOR WEEK CHONG SmTEYEER 17. 2006 

'Americana 
music's 
greatest 
opportunities 
in radio are 
likely to come 
from 
alternatives to 
traditional 
terrestrial 
signals.' 

-Jeff Green 

Early Stages 
The genesis of the rhan was the handful of Internet -only sta- 

already reporting to the main AMA chan. along with 
several sta that also streamed online. In other words. a 

built -in hase of reporters already existed to jump -sun a 

separate chan. 
Because of this sat- g aspect. the AMA actually has a 

ber of "dual nIxmers," sta that report to the main chart and 

also contribute to the Internet Airplay dun. But as the chan 
evolves with more Internet-only reporters. the dual reporting sit - 

tation may be 

Green says the AMA has the flexihilitv'to address this as the 

digital landscape evolves. "Bolt I will also say that we don't intend 

to take every stn..- g Internet sun on out there and just plug 

them in. We need to see some quality prop- g-- consis- 

teniy, musical sensibility. c patible playlists, c nt to 

the format and so on." he says. 

As broadcasters stretch out to offer music. entertain- 
ment and infi)mta i -es via digital platforms. Americana 

is twining to be all attractive next genera format. 

Fortunately there is already an infrastructure in place with 
artists. venues and retailers that specialize in Americana. 

Further. there is a strong trade group in the AMA to champi- 

on and p the timnat. The organization's annual confer- 
ence and awards sl has greatly 111cre.lsed the profile of the 

music. the artists and the format. 

But this is to say that the AMA has given up hope on 

spreading Americana at trait I radio. The group is putting 

the finishing touches on a pitch kit to be presented to broad- 

casters interested in learning about the format or possi- 

Ny launching a new Americana outlet. Incorporating lifestyle 

information from a Media Audit study e + d by the 

association. it presents upbeat research about listeners who are 

pa. about Americana. Among the findings. the format's 

1'1 listens rs hays active lifestyles and are -ally curious. well - 

educated and affluent. RtrP 
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LATIN 

KLVE/Los Angeles' Carlos Alvarez celebrates his 10th 

anniversary 

Here's To Many, 
Many More 
Jackie Madrigal 
JMadriyal@RadioandRacords.com 

1 

is nut easy to %ICCettI on the air in Los Angelis. the No. 

I lispanic market with the largest Mexican population outside of 
Mexico. especially if you Joni .hare that nationality. But (:arks 
Alvarez. a Putno Rican native of I)( -an parents. has not 

only done it but has managed to reign in the market for It l con - 

scutive years at Latin pop KLVE (K- Love). 

Alvarez \ tint gig at K -Love was in September PMNH fir two hours on th 

overnight shift and on weekends. Soon after. he moved to nights and later w.i 
am I AI'I ) to then -PI ) Rho Fern). In 2111111. he landed his current afternoon drove 

show and also held the l'1) title Mr several years. 

Today. his show is tied for third place in adults 25 -54 with 
a 4.7 share. tìfih in 12+ (4.2 share) and fifth in adults 1K -34 

(5.6). according to the spring 2( N16 Arbitron survey. 

Aker 111 years. Alvarez say, he Can't Ile hinlsclfanywherc else 

but at KLVE. "This is the No. I sution in the No. I Hispanic 

market. It 't s a pnuigi %tJ ' with an impeccable image with 

the coin lllll tiny and the artists. Where else could I find another 

station like this one. with this kind of stability he says. 

Alvarez\ suave and sexy vain his accent is perfect Mexican with hints of 
( :Jribbeall -and gentlemanly on -air demeanor have endeared hint to hi. many fan.. 

RIJny ufthrm sv n who profess their love to hint on the air. He also has special 

rtlatiOuships with the many artists he's interviewed. He asks the tough questions su 

.n1Nx)thly that subjects have no problem answering. 

Artists by their very nature are in the spotlight. Alvarez says. so there is no nee I 

to put them On the spot. "I feel Tike they don't need to use gossip to Amt attention." 

he says. Tiii not into asking them shocker guts ' to make headlines. You have 

to have J good with the artists and ask them certain questions so that the lis- 

teners get to know them better. It there '. something they don't want to talk about. 

I respect that. and I think the audience appreciates it." 
Alvarez is also Univision Itadioi . national correspondent and coven such award 

as Pre to Nutunl. the Latin Billboard Awards and the Latin GrJnuny 

Awards. Ile also works with several nonprofit org.mizJ including L.A. Mi 

which helps the homeless; Water Stations. which provides water for people crossing 

the desert; and St. Jude Children's Research Hospital. And he's nominated for a 2( N 1(H 

NAB Marc Award in the Spanish fiat personality of the year category. 

Silvia Nocella. who started on Al arez i show seven years ago as a news /traff c 

announcer and officially became his sidekick in the List year. says he dcsnvts the two, - 

* . "Ile works really hard. His charisma and I sty is palpable on the air, and 

radio is one of his big test loses. HC s an excellent colleague and friend." she says. 

KLVE: 1'1) Jon:- SJnrn has hing but praise for Alvarez. "Iles extremely into 

Rig 111 Jlld k kdgcable of Arbitron and N'hat his listeners want." Santos says. "11 is 

t 1 and special -h with the listeners is just incredible. He's ad d as ape 

son. and his heart is as big as he is." 

To celebrate his loth a -(nary, he will take several listeners to a pair of concerts 

in I a. Vegas. And he's working on a pnxixltion to take listeners to I tuatuli a in Oaxaca, 

Mexico. because he s.ns. "my listetwn deem something classy like this.' R1R 
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AMERICANA 

TITLE 
ARTIST RPRNT / PROMOTION LABEL 

MODERN TOMS 
BOB DVt AN 

TIE DEVI. YOU KNOW 
1000 WOO! 

SEVIN ANGELS ON A SICKLE 
(AMOS AORI AE7 

SIO MON WORLD 
Dl OC t,tU(Be vow 
WODU0I04 SIMMS 
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»IMO (ASH 

NASHVILLE 
SOLOMON ROM 

THERMS 

LAST MAN STANDING 
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CHART LEGEND 

Charts are ranked by plays except for 
Latin and Country charts which are 
based on audience impressions, com- 
puted by cross -referencing exact times 
of airplay with Arbitron listener data. 

Songs showing an increase 
in plays (audience for 
Country and Latin) over the 

previous week, regardless of chart 
movement. A song will also receive a 

bullet if its percentage loss in plays 
(audience for Country and Latin) does 
not exceed the percentage of moni- 
tored station downtime for the for- 
mat. Exempting the Country chart, a 

song that has been on the chart for 
more than 20 weeks will generally not 
receive a bullet, even if it registers an 
increase in plays (audience for Latin). 
Country titles that decline in audience 
but increase in plays will also receive 
a bullet if the total audience erosion 
for the week does not exceed 3%. A 
song in its first week at No. 1 will 
always receive a bullet, even if it has 
lost plays (audience for Country and 
Latin). 

AUDIENCE TOTALS: 
Derived, in part, using certain Arbitron 
Inc. copyrighted Persons 12+ audience 
estimates, under license. 

AIRPOWER: 
Awarded to songs appearing in the 
top 20 on both the Airplay and 
Audience charts for the first time with 
increases in both plays and audience. 
Airpower awards do not appear on the 
Latin, Christian and Gospel charts. 

BREAKERS: 
Awarded solely on the Country chart 
to songs that receive airplay on 60% 
of the panel for the first time. 

MOST INCREASED PLAYS: 
Awarded to the song with the largest 
increase in plays (audience for 
Country and Latin). 

MOST ADDED: 
The total number of new adds report- 
ed by each station and by automatic 
add thresholds. Songs not reported as 
adds do not count toward the total to 
date count. Ties are broken by total to 
date adds, then by total plays and, if 
still tied at this point, by most 
increased plays. 

TIES: 
A song with the best plays differential 
(audience for Country and Latin) over 
the previous week is ranked first if 
tied with another song on the chart. If 

the songs are still tied at this point, 
the title that is being played on the 
most stations at that format will be 
ranked first. 

RECURRENT RULE: 
Songs below the top 20 (top 15 for 
Urban AC, Hot AC, AC, Christian AC, 
Christian CHR, Inspo, Christian Rock, 
Gospel, Heritage Rock, Triple A and 
Smooth Jazz) become recurrents and 
are removed from the chart after 20 
weeks. In addition, songs that have 
been on the chart for more than 52 
weeks and rank below No. 10 will 
become recurrents and will be 
removed from the chart. Descending 
Country titles move to recurrent after 
20 weeks if they rank below No.15 in 

either audience or plays. 

Nielsen BDS certification for 
airplay of 100,000 plays on 
all monitored stations, includ- 

ing satellite and national networks, 
across the United States and Canada. 
Numeral following symbol indicates 
multiple level of 100,000 plays. 

itr 
Indicates title earned 
HitPredictor status in 

research data provided by 
Promosquad. Songs are tested online 
by Promosquad using multiple listens 
and a nationwide sample of carefully 
profiled music consumers. 

RIEN Packages The Reach d F r arena 

R &R Today The leading manag 

dioandrecords.co 
.;. The Industry's Newspaper with the 

largest help wanted section 
or 310.786.1621 for information. 

YOU Ne 
ment daily fax 

: Radio's Premiere Website 

CLASSIFIED ADVERTISING contact KAREN mumigAw 

ED! 
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IMOPPORTUNITIES 

OPPORTUNITIES 

NATIONAL 

TALENT /PROGRAM 
DIRECTOR 

Electronic Arts is seeking a Talent /Program Director 
for producing and creating content based on award 

winning franchises. We are seeking candidates with a 

background in broadcast media with experience 

managing and directing creative teams. Experience 

working with script writers. voice talent and freelance 

creative staff a must. Sports Radio background a plus. 

Contact: Brock Webber bwebberldea.com EOE 

SNOCP"NTPY 
ÁÉPÓ T' "s 

www.snocountry.com 

92 SnoCountry Mountain Reports serves over 450 'on-air' 
stations with a weekly audience over 14 million nation- 
wide! Come work and live in the Mountains! Our stu- 
dios are located in Lebanon NH, near several major j VT and NH resorts. Broadcast to millions each morn - 
ing. then ski and ride the rest of the day, free. Ready 

to join America's best snow reporters? Email T &R to 

andrew.davis(dsnocountrv.org or mail to SCMR, attn: 
Andrew Davis, SnoCountry, P.O. Box 505, Lebanon. NH 

03766. EOE 

SOUTH 

Promotions Director 
AM station group in South Florida. Résumé to: 

kenpfdjamescrystal.com. EOE 

WEST 

TODAY S PEST MUSIC MIX 

KMXB Las Vegas - Mix 94.1, one of the nation's pre- 
miere Adult/Top 40 stations. is looking for the best 

Night Show Personality in America. The right candi- 

date will take over the 6p -11p daypart and keep us on 

top in this 24/7 city. This person will also be expected 

to contribute to our production department and help 

to execute station remotes. events and appearances. 

One year full -time on -air experience is required. 

Knowledge of AudioVault and Adobe Audition /Cool 

Edit Pro is helpful. E -mail resume and mp3 demo to 

lvresumeldcbsradio.com or mail to CBS Radio, Attn: 

Human Resources, 6655 West Sahara Ave. Suite D- 

110, Las Vegas, NV 89146. CBS Radio is an EOE. 

Sr. Account Executive 
L.A. Powerhouse AM Talker with sports, seeks Sr. A.E. 

with outstanding track record. direct sales success. 

and agency relationships. Tell us why you're the one. 

Email: kmumawfdradioandrecords.com and refer- 

ence Job #1166. EOE 

OPPORTUNITIES 

SOUTH 
Promotions Director. AM station group in South 

Florida. Résumé to: kenpfajamescrystaLcom. EOE 

MIDWEST 
One of the country's great sports radio stations, 590 

The Fan" in St. Louis, is looking to land a 'winner" to 

lead the Promotions and Marketing Department. 

Contact: Jeannie Tepper at: jtepperf8790thezone.com 
or 14041 237 -0079. EOE 

POSITION SOUGHT 

JRGach,. ex -WWL, WLW, WGY, WGR, TRN. Currently 
heard in 15 markets doing automotive spots and on 

Sirius.Big ratings. Bigger revenue. Plus Larry King 

loves me . . . aww. On the beach and ready. 

JRGachfdaol.com. 19/221 

Dependable + detail oriented + determined + ABS 

Grad = skilled. model employee. Will relocate. CER- 

RITA MATHIS: 12141 376 -1760 

respecttoroyaltyfdyahoo.com. 19/221 

Looking for traffic reporter job. Demo avail. 12401 793- 

0983. MD, DC area. (9/221 

THERE'S MUCH MORE www.RadioandRecords.com 

Seeking Sports Director /Play -by- Play /Sales position. 

JOE: 18881 327-4996.19/221 

Young female looking for next big challenge in 

Urban Radio. 5+ years On- Air /APD /MD experience 

in Major & Mid -markets. I'll work the music, 

the MIC & the Streets ... I AM the DEMO! Contact 

TheRadioChickfaHotmail.com. 19/22) 

Self- motivated, dedicated, hardworking individual 

seeking position with a station on -air, or behind 

scenes. Fun, outgoing and friendly. CRYSTAL DAY: 

18171 298-0642.19/221 

Seeking management position at CCM station. I have 

more than 15 years in management, more than 30 in 

many areas in radio. radiomanagerfdcharter.net.19 /221 

Award winning broadcaster -RALPH SHAW seeking 

news, on -air or promotions job in Central North 

Carolina. 19191 563-7198 or drnewsldmsn.com. (9/221 

(MICHIGAN) I have worked with the best stations in 

Detroit, 96.3 WHYT -FM, 94.7 WCSX -FM and 105.1 

WMGC -FM. Looking for a fulltime radio gig. Could that 

happen? E -mail me: dimartin88fdhotmail.cortt. [9/221 

Experience on -air, programming, production, promo- 

tions. Dedicated and reliable. Willing to move. Up to date 

on current events. aghawley74fdyahoo.com. (9/22) 

Broadcast professional, can do news. and get creative 

for talk shows. Good prep. with take charge person- 

ality! CHRIS: slipknot fre4k(dyahoo.com. (9/221 

Giant sports brain, and great sense of humor! 

Cool Edit, Scott Studios, Audacity and board -op expe- 

rience! STEPHEN: 1682) 225 -3318 strumminminis- 
terfaswbell.net. (9/221 

Very good sense of humor, intelligent, hard working, 

creative music enthusiast who gets along well with 

others. ELGIN PRINGLE: (817)690 -5181. 19/221 

R &R Opportunities 
Free Advertising 

Radio & Records, Inc. provides free 120 words max- 

imum) listings to radio stations ON A SPACE AVAIL- 

ABLE BASIS in Opportunities. Free listings of the 

same length are also available to individuals seek- 

ing work in the industry under Positions Sought. 

Deadline 

To appear in the following week's issue, your ad 

must be received by Thursday noon IPST), eight days 

prior to issue date. Free Opportunities listings 

should be typewritten or printed on 8 T x11" com- 

pany /station letterhead and are accepted only by 

mail or fax: 310-203-8727. Only free positions sought 

ads are accepted by e-mail to: kmumawfd 

radioandrecords.com. Address all 20 -word ads to 

R &R Free Opportunities. 2049 Century Park East. 

41st Floor, Los Angeles, Ca. 90067. 

SEPTEMBER 22, 2006 
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ARMARKETPLACE 

AIR CHECKS 

- AUDIO 8 VIDEO AIRCHECKS - 
CURRENT *313, WKLS/Regular Guys, WNOU /Rayne, 
WNTR/Willy B.. KIIS/Ryan Seacrest, KPLX/Amy 
B,.WMMR/Pierre Robert. $13 CD. 
CURRENT *312, WPLJ/Scott & Todd, KFRC/Sue Hall, 
WZPL/Kelly McKay, WAXQ/Jim Kerr, WAMZ/Coyote 
Calhoun. $13 CD. 

PERSONALITY PLUS *PP -221, WOMC /Dick Purtan, 
WBBM -FM /Eddie & JoBo, WFBQ/Bob & Tom, 
WWSW /Merkel & Chris. S13 CD. 

PERSONALITY PLUS *PP-220, WKSC/Drex, 
KZOK/Bob Rivers, KYKY /Phillips & Co.. WZPL/Smiley & 
K.J. $13 CD. 

PERSONALITY PLUS *PP -219, WTMX/Eric & Kathy, 
WLTM /Randy & Spilt. WSB- FM/Kelly & Alpha. 
WKOX/Mancow. $13 CD. 

ALL CHR *CHR -138, Z100, WI00, KLUC, KVEG. KMXV, 
$13. 

ALL A/C *AC =146, KQMD, WVRV. KYKY, WLTW, WMGC 
$13 CD. 

ALL COUNTRY *CY -168, WUSN, KZLA, KUZZ, WDAF, 
KFKF, KBEO. $13 CD. 

MARKET PROFILE *S-559 SEATTLE! CHR Ct ry Gold AC 
AOR $13 CD 

MARKET PROFILE *S -558 SAN DIEGO! AOR CHR AC 
Ctry UC $13 CD 

PROMO VAULT NPR-65 - promo samples - all market 
sizes - all formats. $15.50 CD 
SWEEPER VAULT *SV -51 - Sweeper & Legal ID sam- 
ples, all formats. $15.50 CD. 

CHN-40 (CHR NIGHTS), 0 -27 (ALL OLDIESI, CR -1 

(CLASSIC ROCK), ALT -11 (ALL ALTERNATIVEI, AOR -17 
IALL AOR) at $13.00 each CO. 
CLASSIC *C -305, KFRC /Dr. Don Rose -1986, WAPE- 
1964, WKYC /Bob Shannon -1968, WBZ/Dave Maynard- 
1963. $16.50 CD. 
VIDEO *107, San Diego's KYXY /,Sonny & Susan. St. 
Louis KYKY /Phillips & Co.. Atlanta's WYAY /Rhubarb & 
Dallas, Chicago's WLIT /Melissa Forman, Indy's 
WNOU /Rayne, WNTR/Willy B. 2 hrs. $30 VHS, $35 DVD. 

www.califoraiaalreheclt.com 
M" CALIFORNIA AIRCHECK 

ISM falqanaei Om* - Farnaaillna Maca. Fl 321134- fN S4i4845 

VOICEOVER SERVICES 

irrrrlJW. Iñi4lIW 
listen Nuwl 

www.mitchcraig.com COMM IMAGING AT IT: BEM Call! 
901.861.4876 

IDES LINER '- - PROMOS 

JEFF DAVIS 
DEMOS ONLINE WWWJEFFDAVIS COM 

PHONE: 323 -464 -3500 

Ji 
MARKETPLACE 
ADVERTISING 

Payable In advance Order must be typed and 

accompanied by payment. Visa /MC /AMEX 

accepted One inch minimum, additional space up 

to six Inches available in increments of one -inch. 

Rates for R &R Market- 
1 

dim sN.N 
place (per inch): 

II bards: 11.11 

13 iessitlNs $.N 
á Martins 75.11 

Marketplace 51 Mortises 7í1.N 

(310) 788 -1621 

Fax: (310) 203 -8727 

e -mail: kmumaw@radioandrecords.com 

R &R Packages The Reach & Frequency 

CLASSIFIED ADVERTISING 
Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information. 

qt.'s one of the most versatile voice 
performers in the business, heard daily on 

radio and television stations Worldwide. 

Roberta Solomon 
PROMOS, IDS & SWEEPERS 

MP3- ISDN -FTP 

DEMOS ON THE WEB 

www.roicegal.cas 

GUESTS 

www.RadioTour.com 

Audition guests: 
Listen to their talking news releases. . 

You NEED! 
R &R Today = 

radioandrecords.com 

Ii& 
The Industry's Newspaper w' 

i. 

CGDTC\aGGO 1') 'MY. 

93 
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THE BACK PAGES 

o 
o 

CERTNCA1EDE STATUS TITLE COT/ICATK3NS STATUS 
ARTIST i1WIT/PROMOTIONLABR 

a 
ART15T IAFNW(11PIIOIOTIOMIAEL 

CHR/TOP 40 RHYTHMIC 
s memo ME *NTPREacTOR 1C NELSEN tIDE * HETw1EDlcTOR 

TITLE 

NO.1ßM6) SEK YRACK 
AMINITIMFILAKE 

MUTTONS 
IN ISl.SVI AI 101 SIIAIUIM. WWI, DOM 

FM AWAY 
T *RIIIWK 

LONDON WOW 
IFNI WAIIA /NUM /NM RS(DR 

I WRITE SIRS NOT TRAGEDIES * 
)AI*'AI 1N MY 11 R (AYIMMIIUI I DRY RAMNIAVA 

PROMISCUOUS 
NI I V(WINOIIAT(MPL TIMM APO MOM fYCRTIN 

TOO LITTLE TOO LATE * 
00 MIAMI r/RN RUOUIY NH KAI NOTOMI 

(WIEN YOU GONNA) GIVE IT UP TO ME " 
Y AN PARR IIAIUNCIIIW4(I I VpATI.MIT 

AWT NO OTHER MAN 
(NKINA MAR IRA 

ME au 
'ASS/ 

::* 
REARMS 

IIETSIL(F1OS RDIOY(ATLJWIK 

#1 MOST ADDED 
HURT CbkMM Ap1BMa WAWA) 

#1 MOST INCREASED PLAYS 
MY LOVE AMR TMiwlie Feet. TJ. (AWEOBA) 

TOP 5 NEW AND ACTIVE 
MONEY MAKER LA.dsWi Fes. Ph.rnE (OWNER YAM/AM 

SMACK TWAT ALOI F.M. Eximen 'YE AIIMRLU MOTOMN) 

I KNOW YOU SEE IT TN1E 1N Fes Km* TILL a' Nriä ;R OfKAAD WM YUTW ATIN(T[, 

COKE TO ME Olddy Fast. Monk SdwaLgN (DAD WOV /AT1 ANTIC) 

360 Josh Wove :1 RI 

COMPLETE CHR /TOP 40 CHART ON PAGE 49 

URBAN AC 

1 1 14 

Pli 
L_. 

2 

3 

n 

PULLN' ME BACK 
01111OFFAI IMISTTRESE 

I KNOW YOU SO IT 
AMAX FEAT BRANDY >R e IMIWRR 

B 

NO.1(4WK5) iv * 
31O1i40t1fAERa 

N OCR/MORN SOJTWATIANTI 

(WHIN YOU GONNA) GIVE IT UP TO ME 
VAN PAM RATTANS KIVSIMCO I 

15 
EExY LOVE 
NFYO 

WITTONE 
THE 001.1 1. IIATUNC SNOOP DO(J. 5 n 

10 
EEKYBAOL 
A)STNTeERAI1F 

* 
W/ATIN(TR 

::* 
DEI lYY1011L 

: : * 
AMPrJTIRS(OI 

IVr/IORA 

9 
12 

GET UP * 
( IARA ILA TIRING (MANN L bMNI LAI NF /M /IOSA 

MONEY MAKER MOST INCREASED PLAYS * 
LWACRISRATUNLNW U (1(PIMTIANIMAL 11 R 

6 14 

B S 

EIIOULOO LEAN 
VOW. ORO I EAT MING TJ. 

MY GOMME 
(NRMOWN 

#1 MOST ADDED 

URAMI(USIL t/ATI ANTE 

* 

RING THE ALARM 6y.NEe IMMIMSLM) 

#1 MOST INCREASED PLAYS 
MOONY MAKER LAWN FMI. P)LOidB (OYPERY MADAM) 

TOP 5 NEW AND ACTIVE 
PUSH R 1Bá RPM (SLRKSL W/M JAAAVA C) 

THE WAY I UVE Div Bay De Nee ttMNERS L REPUBLIC) 

LOVE YOU SO NM & RATK1 &R PSAL RENT r) 

TOO LITTLE TOO LATE NJ. (DA ÇAMLYM A(KCAOuNC faVt1ISA1 warm% 

CHICKEN NOOOIE SOLD. W m.& YNeeSFa TVI NIN. owl RSA KABUL, 

COMPLETE RHYTHMIC CHART ON PAGE 51 
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TITLE 
AN I K1 

1 
PULLRE' ME BACK 

1 2 1 OULYI[ATIMLTMAISE 

B I KNOW YOU UI IT 
Y11C Of RAT BRAWN k. I' HAMMIER 

E.E.K. 
MT ¡WPCS 

WY LOVE 
NYO 

o 

NIELSEN NOS tir HITPREDICTOR 
CERTIFICATIONS STATUS 

MPROO PROMOTION LABEL 

NO IOWKS) N * 
!M#IR1fMBR 

ROCMAADIDrSOUTwAlIANTE 

* 
caU1BA/SUA 

::* 
PM AM ill SAL 

MONEY MAKER MOST INCREASED PLAYS * 
L1DAl16IUTLALNRAlE i Mai MAMAS 

SHOULDER LEAN 
YOLK. OROrrATUNCTI 

EAT GOODBYE 
LINESBNDWN 

(WIOI YOU GONNA) GIVE IT UP TO ME 
SLANPAU Ft ATIRNC RtVYM (O F 

CALL ON ME 
WEIR OUT 

GETUP 
ENRAFTATU IKOMMNLONMI 

#1 MOST ADDED 
EO EfICfTED JeeM FeM. IfMB (WM 

I: 
UTAMNUSTU/ATIANT[ 

* 
.MK/COMA 

VNATLMITE 

* 
vIRaL 

LNAtt/M/EOYiA 

#1 MOST INCREASED PLAYS 
MONEY MAKER Whole F.M. PlrrFeB fOTP/MF IAWOAL) 

TOP 5 NEW AND ACTIVE 
WE FLY HIGH AN Wpm IIHIANTSA004 

AYOt Mye FMI DJ Keel (LNVERSAL MOTOWN) 

CHANGE ME Mien SbaldNd (mm) 

TOP BACK Ti. ¡(AND HUSTI F/ATIANT(; 

YOU UNA Fea. Lr Wayne (SIONUFT ATLANTIC) 

COMPLETE URBAN CHART ON PAGE 56 

3 

1 

4 

36 FWD WNW M YOU 
NIMIIIe1RA11 

B I CALL fTLOVE 
LOW REI* 

211 
PLY UM A MOO 
MMMN(ARY 

42 CANT YT GO 
ANTHONY IMINTOM 

RET~Aalr 
11 MOW WIDER MOM 
T1 

TIfOE1 HOPE 
MANN 

M MI WR1D0T YOU 
MARY J IRK' 

CHANGE ME 
RIIRNSTLUMREI 

as YESTERDAY 
mAINIMPv 

#1 MOST ADDED 
CANT GET ENOUGH TORN WINO 

MOST INCREASED PLAYS 
GOT YOU NOME Whet VR*Lie e (MAO 

TOP NEW AND ACTIVE 
CANT GET ENOUGH Toni. IM(I) 

ANOTHER YOU Carl Tams I ININL LA) 

FIN JUST A FOOL FOR YOU J. Bwlifooe PK,.I vow 

OH1 DARL1f Kieran :N a R NAND 

LIFT HIM UP HoekLi Waive ;v(uITr,1(AUA: 

COMPLETE URBAN AC CHART ON PAGE 54 

o 
o 

11 
ARTIST 

GIVE IT AWAY 
UMr:STMR 

4 22 WOULD YOU GO WITH 11E 
KN. TUNK 

2 13 

N4LSEN DS * HITPREOICTOR 
CERTIFICATIONS STATUS 

IMPRINT / PROMOTION LABEL 

S 

3 

37 MAID NEW GIRLFRIEND 
STFTI r 

B BUILDING WNW= 

2S 

9 B 

37 

5 

NO. 1(1 WK) 

RRDOKV L O.IU*ITN YERYL (A VIN(I (AL 

LEAVE TIE PEWS 
TN WRCKEK 

I LOVED HEI MIST 
HAITI AM 

w roll's GOING THROUGH HELL.. 
ROM*V ATEUS 

ONCE M A UFETRdE 
ELITHUNAN 

ß EVERY MRS MEMORY 
BERLSRNTL(v 

ELBEINE AND SU WERTAS 
FAITH IL 1. 

B 

CURB 

* 
ARISTA NASM'K I I 

MAW MR/W ARNR OROS /1MN 

LOI ION(WTI 

* 
(U* 

* 
(AP1T(I NAYMLI 

(ARTA NAVmyút 

WAIeeRMN1S. 1xN1 

I MOST A001D 
SIES EVERYTHING Grad Paisley ;BANTA Nü1(V[Ir) 

#1 MOST INCREASED AUDIENCE 
YOU SAVE t(S Maw C1rleF WW 

TOP NEW AND ACTIVE 
SO AM I Timm Wi1Rn =UAW) 

RAMA I1EE2E Alnry Bdlelt (MALBOA YMCA) 

IF NW LOVNF DON'T KILL ME J. AndereM :RAYBAwAVARNR MgSnVUN) 

BROKEN Under, Hum (vIOW DOG HA5IMIF 

ALYSSA LES Mon Mldrel CnreE (ARKTA NAgIVLIF) 

COMPLETE COUNTRY CHART ON PAGE 64 

THERE'S MUCH MORE (QÒ www.RadioandRecords.com FOR WEEK ENDING SFPTFMBER17,2006 

NILSEN SOS * nuPSD1auR 
LEATUCATIONS STATUS 

SAINT / PROMOTON L ABEL 

29 
UNWRITTEN 
INTASwBOerfELD 

76 SAD DAY 
__. rTN*t POWER 

4 56 YOU'RE BEAUTIFUL 
LAMS N URI 

NO. 1(3 WKS) 

o 

W 
3 76 HATS LIFT OF ME 

T*AI ROSY 

40 EVER TIE MME 
NON TOMAS 

i:J * 
INC 

WARNERMIOS 

I: 
NSTAMMATWITE 

2: 
IVFROABA 

1: 
e10.61M/ATLINT( 

N AQI HORSE a THE CHERRY TREE I: * 
R T HAMM ) RELENTLESSIVFr/l 

6 49 SWAMI OP YOU 
M L 1 v CL AINSON 

11 21 

1:` 
RIAeeC 

WHAT TIER TIE MOST NWT BKAEAIMI RAY IC * 
N SCNRATTS IMCS1sIAWWROI 
WHO SAYE YOU CANT GO HOME 1:2 a 
BEN OP PILMOOAL 

YOU AID ME 1 :' 
ULIOUS( OFTEN 

I MOST ADDED 
VIM ABE LOVED (DON'T GIVE UP) hi GI don MIMES[) 

#1 MOST INCREASED PLAYS 
WHAT HUNTS TIE MOST MMd REIa E11BS11DTACRY60:16 

TOP 5 NEW AND ACTIVE 
MPS DON'T LESMEAIn FM. wyád JeM. GPO 

GOODBYE MY LOVE Jerlrs Rai a LIS T ARdATLNRO 

LAST DAY OF MY LIFE PM Vaasa, IANSTA NASIMLF3 

I LOVED HER FIRST Heartland (L0 TON CREER) 

RIVER Sarah Mdaddan :ARiTA)*C.: 

COMPLETE AC CHART ON PAGE 68 
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LSEN BOS fl HITPREDICTOR 
CEACERTIFICATIONS 

NIE 

WNW 
STATUS i MTKT iR I PROMOTION LABEL 

4 15 

11 16 

19 

AI 

16 

FAR AWAY 
Iminams 

(CRAZY sBAUNI(, 

WAITING ON THE WORLD TO CHANGE 
IOM LUYI* 

OVER MY HEAD (CABLE CAA) 
TIE TAM 

MOVE ALONG 
DR ALL AAER(AMRIIEIS 

RACK HORSE A THE CHERRY THE 
AT TIIISTAI l 

CHASING CARS MOST INCREASED PIA7131110117 ADDED 
SIOR/RWa 1101.111011NIMAIMISCOR 

TIM RIDDLE 
AWAN MINNA 

LIIIRIRIDI :; A 
NATASHAIRTINCARILD IW 
WHAT INLETS THE MOST :: 
RASCAL RAM I Mk ST PRAOUYWOOD 

1 

#1 MOST ADDED 
CHASING CARS Snow Phbal O>QYBSIAMOREIEC m 

#1 MOST INCREASED PLAYS 
CHASMIC CARS Swum Rebel 001.WNYAEWBr1D1YaI) 

TOP NEW AND ACTIVE 
I DONT FEEL UKE DANCII Sawa Slows OIIVFRSAL YOTCMW) 

HANGING ON Oriente Kiaii (IIAYILMT/P[) 

I DARE YOU Slirdowm (ATIANTC) 

RIGHT WHNRE YOU WANT MN lam NACabIOY MOLLYWSXx ) 

TOO UTTLE TOO LATE MA, (M PALaYAiAClcfgalNDUNVERSU UOTOWNI 

COMPLETE HOT AC -HART ON PAGE 70 

ACTIVE ROCK 

TT IL 

16 NMI WTI LBwCYTCa1AOA 

FREE AS THE WIND 
IH LVTNASl1RS 

TRUE OWE 
MIA ABART 

ORILLAXPN 
MG/ GROOM 

NIELSEN SOS 
CERTIFICATIONS 

DAMN, tM!(MAOINA l MAT 

WHAT DOES IT TAKE (TO WIN YOUR LOVE) NO. 1( 'ß 
S .. 

R 

2 26 

27 

e 

6 23 

9 20 

1 RPPN TE 1MrTly 

UP/VIRN 

NARA(AIA771HL 

THE TOTAL EXPERIENCE MOST INCREASED PLAYS 
OEY JAMISITATUMNGOEOROI KN COMM 
GET DOWN ON IT 
WAYIANTIO4( 

FORWARD EMOTION 
PECESOF A MUM 

ALWAYS TNI MHG OF YOU 
MICR CaDRIE 

MY LOVES WW1' 
FCURNAY RATUNLIKHAEL U DONALD 

I CALL ITLOVE 
I MEL ND* 

#1 MOST ADDED 
1KIRIID Gaalp IaROaR i AI knew tmomol 

#1 MOST INCREASED PLAYS 
TIE TOTAL EXPERIENCE Gamy Jams Fast. Guns Oahe (a[DIM) 

TOP 5 NEW AND ACTIVE 
LOW M SLIT Sd4Nl Roods MOO 

ru. MAKE LOVE TO YOU K14 Whisw (REl4 Z JÇ) 

SMOKE x MERORS Lao Mums. (LEJPCMKONCap) 

MILDREDS ATTRACTION Java Coo MIASMA AAZJASLC) 

MY GEISHA Pmils RuriduS NEXT AEA) 

COMPLETE SMOOTH JAZZ CHART ON PAGE 76 

HERITAGE ROCK 

e 
O 
e 
e 
o 

o 

1 13 

TITLE 
ARTIST 

r: NIELSEN DOS 1} mirmDICTOR 
CERTIFICATIONS STATUS 

PAPAW I PROMOTION LABEL 

TILL HA MARV 
OIDICHUNFM s 

*,AL I NAVE COW 
tH(I OMYS INN I 

WADI YOU WERE YOUNG 
tH RA If ITS 

THROUGH GLASS 
T(N YAM 

TIM DIARY OF JANE 
HPAAM.NNMMI. 

TIM ELL (WRY ME) 
ns(I Man InNAV, 

110. 1121415) 
.1..111* 

IVT1101NA 

* 
ISINdaIL 

NWDE/KBIDIL 

IDUVY100*D 

IAKORTY/YwIAN 

CALI. IM WIOI YOU'RE SOBE * 
FVANIVINI WINDUP 

MISS ME(ROMR 
41 ',MITI AM PTA LT 

PUT YOUR MONEY WMRE YOLE MOUTH IS * II AT1AN1I 

KNIGHTS OF CYDONIA 
Mhf 

#1 MOST ADDED 

AAR(IRHiOS 

WELCOME TO TIM RAD( PARADE MY CMBRIMaI D.WR -IRtPNYI 

#1 MOST INCREASED PLAYS 
WELCOME TO THE RAGS PARAOS Mir awwb.I RNWNRN INRwY) 

TOP NEW AND ACTIVE 
LIPS LICE MORPION KM IHNaIIA UTIAMXI 

LOVE LO(E WINTER AP (TINY LYE.NTO SCOPE) 

COSLASTYLE TsddRMws IAITAINCEI 

00 R ALPE SvOnsta RIAWSSNJ) 

WORK IT OUT Jl.ass&T S Featuring Data Mathews Bawl .NrI Rs( a; 

COMPLETE ALTERNATIVE CHART ON PAGE 82 

7171.3 
ARTIST 

:: NIELSEN DOS 
CERTIFICATIONS 

IMPRINT I PROMOTION LAM_ 
TRII 
ARTMY 

:; TELSEN SOS 
CERIFICATIONS 

IMPRINT / PROMOTION LARI L 

THROUGH GLASS 
STOETaII 

THE DIARY OF JANE 
DNANKIENNAMN 

LAMM OFCOMMON 
OKTIIMA 

ANIMAL I HAVE BECOME 
DIRT NYS(AKF 

ORIGINAL PR[ 

SHINE DOWN 
(1OSIANA 

TIM POT 
TOOL 

LIPS OF AN ANGEL 

MOST 

ND.1(1WX5) 
*OADRIIa[*nD1C 

MaIYWOOD 

;TINNY 

AM/rDANA 

NIERSCOPCRNI 

LIMRSAL WPM( 
INCREASED PLAYS 

TOOL OSSECTIOIMNOLUNYZONA 

IMNM6KMHIRI 

ATIMIR 

ROKOMIIaNYM7tL 

#1 MOST ADDED 
DEVILS GOT A NEW DISGUISE kowwwOMMANIN 

#1 MOST INCREASED PLAYS 
THE POT Teal Rar assECTORNnuEKprAa/y 

TOP 5 NEW AND ACTIVE 
GONE Pawl Amt MEAT) 

KNIGHTS of CYDONIA Mire (WAILIws EROS,) 

PAM Thew OM Grata (jvv *) 
DROWN YOU OUT Crowfada (ca LISA) 

DOLT TURN A W A . RI ' fAI NT veas) 

ACTIVE ROCK CHART ON PAGE 80 

O 
O 
O 

2 10 OOCSTAR 

14 SAVING GRACE 
TOY PITY 

24 RFDIOT(NIRPP[RS 

yI ANIMAL I HAVE INCOME 
TRIEFDAKCJU(F 

E ORIGINAL FIRE 
AUIIOSIAVF 

E I11111OE 
SIIEDOWN 

LIPS OF AN ANON. 
IIIaR 

s THROUGH GLASS 
STORE Saw 

CRAZY BITCH 

r THE DIARY OF JAME 
IEMILRFMWNN 

NO. 1;I WN 

#1 MOST ADDED 

ROAOIIM[WOAA(. 

WNW AW WM1a R kIR(K. 

WAD[*OROS. 

/IVFRDLDA 

NIkI1 ON AM 

Ail ANT( 

~VW RENO( 

ROADNIIIRAOIL 

CNEN YAWL AVA 

HOLLYWOOD 

DEVIL'S GOT NEW DISGUISE AnsmED MANA) 

#1 MOST INCREASED PLAYS 
DEVILS 009 A NEW OENII= &__ _m. mow 

TOP 5 NEW AND ACTIVE 
IERI Pandwrlá MOCK Ffll 

Mc HIGH A MMGHT'Y Gset ML4 (ATO) 

SOMEDAY RAIY Sob 01óm MAMA) 
SIDE OF A MULLET NIch ßsá patimLPaEw IAIG) 

COME ON. COME ON. COME ON Ow+ Tddl (CHEAP TRIER LxYTF09(AD 

COMPLETE HERITAGE ROCK CHART ON PAGE 83 

:: NIELSEN DDS 
CERTIFICATIONS 

WANT / PIOLOT&ON LAIEL 

1 2 13 
WAITING ON THE WORD TO CHANGE 
NONMATS 

. 9 

x E R ANY WONDER? 
UAW 

HOW TO SAVE A Lill 
114 TRAY 

CHASMIC CARS 
SPICAN MUM 

SAVING GRACE 
IOW PIT TY 

TIRE MORS DAYS 
RAVLMOIIA/JI 

SUDDENLY I SE 
Ai TIIRTRI 

GET IT LM(E YOU LIKE IT 
OAMIPCR 

FOR US 
WTI 'SOIN 

PUT YOUR MEMOS ON 
COINS RMI Y RAT 

#1 MOST ADDED 

110 i 
IQl YOaIIAHANTFRYOP 

NT FRY (Ii 

ER( 

MENI AWWARIE* NIDS 

NAML 

NI(NTIISS/VR11 

VIRAI 

PIO NtIiU I A 

(AMICA 

OTHER SIDE Of THE WORLD KT TERRA I0U5/R56/FEE ) 

#1 MOST INCREASED PLAYS 
SOMEDAY RAIN Ib Opis. Ka1MA) 

TOP 5 NEW AND ACTIVE 
TILL IM EASY Rad lut OM Poppers MARTINI RIOS) 

EALANCNG THE WORLD BM /Awls ttRaVERSAL MOTOWN) 

HOLDING MM DOWN TRIE Li (LAVA) 

SNOW (HEY OH) Rod Hot OM Papen MANNER moil 
AFTERGLOW ROS MIME I I.tPC) 

COMPLETE TRIPLE A CHART ON PALE 85 
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