e Will Increased Competition From New Media Destroy The
Radio Industry?

Will Technology Overtake Efforts Toward Deregulation?
* Can Radio Survive An Onslaught Of Thousands
Of New Stations?

* (Can Radio Afford The Cost Of Special Programming
To Keep Its Audiences?

e Will AM Stations Be Formatting Only News, Talk And Information?

Special Supplement
April 1980

Whkere is radio going in the Eighties?
in an effort to project the future, R&R
talked to several industry leaders about
the state of radio today and tomorrow.

* |s NAB Serving Radio
| Effectively? The Association’s
DSA Award Winner Says
WIS e e KL Page 3

¢ Will Radio Be Able To Cash-in
| On New Technology? The
FCC’s Chief Scientist Says
It’s Up To The
| Industry.............. Page 8

e Gct An FCC Problem?
Do You Know Who To Call
At The Broadcast Bureau?
Arswers ............ Page 12

' o Who’s In The Forefront
Molding Network

e Are The Radio Nets Really
Committed To News? You

Better Believellt...... Page 24

| ® Lecok Out! Radio Reps Are
Hot Despite
Changes............ Page 26 |

e Will News/Talk Get Bigger
In The 80’s? Based On
' What’s Happening, It
Looks Good ......... Page 28

1980 — Radio & Records. A Division of Harte-
| Hanks Communications.




THE RKO RADIO NETWORK.
SIXMONTHS OLD AND LOOKING FOR
OUR SECOND 100 AFFILIATES.

Naw 22 million listeners per week.*
Incredible growth because of our...

Innovative News and Lifesound Feeds

Major League Compensation
Music Specials

Satellite Technology
Exclusive Interkom System

Station Management Services

Over 11,000 programs in the next 12 months. Demographically
oriented and targeted to young adults.

Our per minute rates are high by industry standards.

Six a year including Wings, Eagles, and Donna Summer.
Highly promotable and available for local sale.

Committed to provide full-stereo program transmission. ...

in 50 cities by April.

End of the paperwork jungle for network affiliates. And a resource
tor local programming.

To help you become more competitive in your marketplace.

Come see us at the Las Vegas Hiiton.
The “radio’ hotel at the NAB in Las Vegas.
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NAB 1980 Distinguished Service Award Winner

No other radio broadcaster is as close to the operations of the National Association of Broadcasters than
its immediate past Board Chairman Donald Thurston, President of Berkshire Broadcasting Co. and owner of
WMNB-AM-FM/North Adams, MA and WSBS/Great Barrington, MA. Thurston, Board Chairman from
1977-79 and Radio Board Chairman 1976-77,is NAB’s 1980 Distinguished Service Award winner.

Many broadcasters who've spent their entire careers making a living in small markets identify with Mr.
Thurston's 31 years in radio, his entry as an engineer, as an announcer and sales person and later becoming an owner.
If there can be an accurate appraisal of NAB's operation and effectiveness, then Mr. Thurston should be the best
person to provide it.

The most fearful part of the future. according to Thurston, is the **desire to affect social engineering through
the manipulation of the communications industry.’” and therefore he believes radio’s destiny is linked with television
in a **common good,’’ to avoid such a future. He has ''no patience with those who want to divide radio and TV
to satisfy their own particular, peculiar, singular desires.’’

Does NAB Have A Strong Lobby? *“The lobby is only as good as the total ser-
vice and represents only 20-22% of NAB’s budget.
Without a sound engineering department, sound
member services department, and strong Code
office, NAB’s dead in the water, and all the lobby-
ing brains and staff in the world will be to no avail,”’
he said. What 's happening to broadcasters in terms

R&R first inquired as to the effectiveness of
NAB'’s lobby, the strength of its grass roots support.
and how Don Thurston rates NAB’s personnel in
terms of their ability to get the job done in Wash-
ington.

Don Thurston:
erspectives On NAB

of technological change is just as important, if not
more so, than what's happened on Capitol Hill,
according to Thurston.

Before the departure earlier this year of Sr.
VP for Government Affairs Don Zeifang, Thurs
ton rated NAB’s lobby as ‘‘good, but improving. ™’

Now, it’s hard to predict, Thurston says, add-
ing, ‘‘the quest becomes how do you take what
you’ve got and build on it.”> Ken Schanzer re-
placed Zeifang just a month ago. He was lobbyist

for NAB from 1973-75 and at NBC for the past
two years.

NAB Field Strength

Mobilizing the troops and getting key metro-
politan managers involved on a grassroots basis are
two of NAB’s main problems, Thurston explained.

Problem No. One: ‘‘“The fault lies in the
broadcast industry itself, many of whom give lip
service to things like writing letters and making
contacts locally, but don’t follow through . . . There’s
a weakness in the president or manager who assigns
NAB representation to a surrogate.’’
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Don Thurston

Problem No. Two: **Major market managers
should be directly involved in the day-to-day activities
of the broadcast industry . . . and I sense it’s a wor-
sening problem . .. Too many broadcasters today,
especially those caught up in this corporate world,
are much too narrow in their interests. They are highly
professional managers dedicated to producing a
superb bottom line.

*‘I see a better feeling today among radio mem-
bers of NAB in terms of the services they’re getting
and in terms of how effective we’ve been on behalf
of the radio industry,’’ he stated.

Can Radio And TV Live
Happily Ever After?

Mr. Thurston says he was embarrassed by a
move to have him replace current NAB President
Vince Wasilewski last year by Wyoming-based
broadcaster Bill Sims, but he also admits to having
been flattered. Yet there are those politicians and
bureaucrats who agree with Sims. And there are
radio broadcasters still critical of Mr. Wasilewski,
whose job description holds him responsible for
membership and lobbying, according to Thurston.

R&R: Do you feel NAB's senior staff ever
Salls into a trap of thinking that government relations
is the only game in town?

DT: Sure they do. But, they’re pushed into
it by a lot of people who are focused here. Broad-
casting magazine and other trade press do it a lot
because that’s where the action is, and I think it’s
unfortunate . . . because technology is going to
motivate the future of the broadcast industry sub-
stantially faster and with more profound effect than
the slow-moving mastication of the Hill.

R&R: How do you feel about those broad-
casters who express frustration with NAB's current
leadership?

DT: By and large, those people are frustrated
with themselves. I've never been frustrated by NAB

“This business that radio and television should go
their own way is absolutely ridiculous...anybody that has
been a student of this industry simply cannot accept the idea

that radio ought to have its own leadership.”

doing enough for radio and it came from a PR sug-
gestion to have NAB's President making a speech
calling for less regulation. And that FCC Commis-
sioner Tyrone Brown just picked up on it . . .

DT: ... Well, don’t you think it started even
before that with a guy named Dick Chapin? (Cha-
pin is the President of Stuart Enterprises in Lin-
coln, NE, and has been chairman of NAB’s Re-
regulation Task Force for five years.) That’s NAB.
That was its own Radio Board exercising its re-
sponsiblity.

Is Separatism Declining?

R&R: I'm sure there are many broadcasters
who believe in a ‘‘common good,’’ but there's a
growing tide, and if that's too strong, there are a
significant number of radio broadcasters who don 't
buy that.

DT: Well, I don’t find it growing at all. I find
it rapidly diminishing. I don’t see anywhere the
sense of separatism that existed three or four years
ago in the radio industry. And that’s the place to
work — within the organization that’s got the bud-
get, the staff and the clout.

R&R: Point of clarification! Did you mean to
imply the reason many of the powers-that-be on the
Hill and at the FCC look at radio and TV sep-
arately is because of NAB?

DT: The desire to provide a separate position,
separate information, and a different perception is
more the responsibility of NAB and its Radio Board
of Directors than it is any other kind of organiza-

— —

because ['ve always found a way to work within
the organization, and I have very little patience
with people who only want to play football by their
rules. There is a common good in this country.

R&R: Is there a common good in broadcasting?

DT: There should be and I think there is.

R&R: Radio and TV?

DT: Of course. This business that radio and
television should go their own way is absolutely
ridiculous. and anybody that has been a student of
this industry, if they’ve had any experience at all,
just simply cannot accept the idea that radio ought
to have its own leadership.

R&R: Be specific. Why shouldn 't radio go its
own way with Congress?

DT: Because the laws governing the radio in-
dustry are the same.

R&R: But hasn't the perception of those who
make the laws changed?

DT: Yes. and I think NAB is responsible for
explaining the difference between radioand TV.

R&R: On Capitol Hill and at the FCC?

DT: Yes. Where do you think this radio dere-
gulation proposal came from?

R&R: Some critics believe that NAB wasn't

“Technology is going to motivate the future of the
broadcast industry faster and with more profound effect

than the slow-moving mastication of the Hill.”

tion. Now an awful lot of people have said to me:
“‘Don’t you think you are where you are because
of NRBA?’’ and that insults me.

R&R: You speak of achieving a common good
through a common base. Isn't that base eroding?

DT: No, the common base is the singular
Communications Act and the United States of
America and the public we serve. You can’t ac-
cept censorship in one and no censorship in the
other. You can’t accept freedom of speech in the one
and not the other. You can’t accept marketplace
decision for one side of the coin and no market-
place onthe other side of the coin . . .

R&R: . . . Unless you're an FCC economist
who says there are 7700 commercial radio stations
and only about 700 TV stations.

DT: I know. But the rules that set it up are
what we have to get at, and those are common
rules and there are some very strong technical bases
for those rules, some of which are liable to get
blown into a cocked hat by satellite technology.
Now, do you want to apply the same kind of think-
ing to satellites?

We could have three or four satellites serving
all the United States with total government pro-

gramming, but we can’t allow that to happen, and |
mean we, the radio broadcasters of America. We
sure aren’t going to do that alone. If people are
allowed to divide us, then we will be in more easily
separated tiny pieces . . .

One of the bad features of the FCC’s cross-
ownership policy is that all they’ve succeeded in
doing is splitting AM-FM-TV, which takes people
out of seven markets and allows them to be in 21.
And that’s the kind of thing that may be contrary
to what they had hoped to achieve.

Thurston, The Man

R&R: Can you tell us why you've stayed in
small market radio your entire career?

DT: I like the action and comprehensive in-
terest you develop in a community and I don’t like
to wait for ratings that I don’t believe in. They are
great quantitatively, but many times they don’t tell
you a thing about the quality of the audience.

I want to know whether I succeed or fail as
soon as possible, and you get that from community
radio. You know whether an advertising schedule
works or doesn’t, whether a programming innova-
tion succeeds or does not succeed. You know whe-
ther people like or do not like your editorial policy,
and I find that very stimulating and very rewarding
personally, and it broadens my interest tremen-
dously.

Too many broadcasters today, especially those
who are caught up in this corporate world, are
much too narrow in their interests. They are spe-
cialists in their field, but if you try to talk to them
about technology, foreign relations, or the economy
of the nation, they have no interest because they
are so dedicated to a singular task. That’s not my
life; T think people ought to grow both ways, verti-
cally and horizontally.

R&R: That was pretty much the philosophy
you brought to the NAB, wasn't it?

DT: Well, I brought myself, that’s my philo-
sophy, and I try to encourage that in my own busi-
ness. I think that is where a trade association be-
longs.

Thurston’s Programs

R&R: Specifically, there were some things
you wanted to do. One was meeting with the Cana-
dians . ..

DT: I thought the Canadian meeting was es-
sential, but it was just one part of a total desire
which is still in the works. That is what I call a
continental and then a hemispheric policy as far as
the commercial broadcast interests of the United
States. We are no longer able to function in an iso-
lated community. The Canadian meeting was very
successful and a very necessary first step.

R&R: Are you continuing it?

DT: No. Tom Bolger (NAB’s present Chair-
man) and the Executive Committee are.

R&R: Didn't you initially incur some staff
resistance when you suggested the NAB Board
meet in Montreal?

DT: Generally, you first have to accept whe
ther it is my radio station or a trade association,
and that it is the hardest thing in the world to change
old habits. People get comfortable in the way they
have always done things, especially so if they have
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solution

to the
energy

problem

A new transportation vehicle?
No.

It's an experience through time
and space that shows how your
station could provide the
answer to our nation’s energy
problem.

If you own, manage or program
radio stations, spend 5 minutes
with us. Board the space
shuttlie at the NAB convention
and find out how your station
can participate, free, in this
innovative public service effort.

Look for the Energy 80 shuttle
in the main exhibit area, Booth
436.

Energy 80 is a free, non-commer-
cial effort produced by Golden
West Broadcasters, Inc. with a
public affairs grant from the
Signal Companies, Inc.
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been successful. And if they are busy or presume
they are busy, something that disrupts a pattern —
jolts someone out of a comfort zone — is very hard
to sell in any organization no matter where it is.

There were days when I was extremely impa-
tient with the reluctance to proceed on something
new. The Canadian experience was one of those.
Once we had the first exploratory executive board
meeting, all of the resistance disappeared. The next
logical step, and it is one that Tom Bolger is per
suing, is some kind of similar relationship with
Mexico. The private, commercial broadcasters of
North America have a similar stake in each other’s
future, especially where it concerns the use of
frequencies and world press freedoms.

The Minority Investment Fund

R&R: Broadcast bistory will probably record
your greatest achievement as Chairman as the
Broadcast Minority Investment fund. It alters the
perception that NAB is reactionary.

DT: I don’t look at it as the kind of singular
achievement that a lot of people do. It is very dif-
ferent and is of a magnitude that got a lot of atten-
tion. It would not have been accomplished without
support from people like Tom Murphy, Don
McGannon, Bill Leonard, Ragan Henry, and
Gene Jackson. The original task force was very
good.

Almost everybody in the country is reactive to
this kind of situation. There are very few proactive
organizations or companies involved in this kind of
thing. It has not been an easy sell. Many people
thought we were just proposing another charity,
another way to take money and hand it out, which
1s done at a lot of places.

What we are trying to develop is a private en-
terprise response to a problem we all perceive is
very much there, which is how do we make provi-
sions for the minority communities of America to
take an active role in a private enterprise system.
Do you provide it on a voluntary basis as we pro-
pose, or do you let the government do it on a forced
kind of basis? There is no choice as far as I am con-
cerned. So we have gone out and asked the indus
try to volunteer a pool of capital.

R&R: Where does the fund stand?

DT: We are at about 10 million dollars. There
is an awful lot in the boardrooms of leading corpor-
ations. We are just trying to unlock the specific
dollars. We are very encouraged. Bob Ferguson
from Forward Communications has now joined

me to help with the solicitation, and is doing a good
job.

When you are asking people to consider contri-
butions of $100,000 and up, you don’t do it with
just a letter or phone call. It takes a lot of personal
follow-up. and it’s slow. We almost always have to
reexplain the project everytime we are out there.

We want to make sure people that get into bu-
siness have the best chance for success. We know
once people have a taste of private enterprise, that
will make some of the most stalwart defenders of
this system that you could ever get. Who would
you rather have in the business, someone you helped
or someone who forced their way through some
kind of governmental fiat? When you pose that
question to a prospective donor the answer is auto-
matic.

and where new opportunities are in this information
age that we are entering. You can’t do it with
many more than 50 at that kind of a conference.
You eliminate the give and take at a highly inti-
mate session as this.

If you get the key policymakers, then anything
that happens in the future at these seminars is of
keener interest, and those key policymakers will
have their staff members in attendance, and it pyra-
mids from that point.

R&R: Have you seen that happen?

DT: I have seen it happen in those industries
that were there and present. One of the best ex-
amples was Ralph Becker and Sid Davis, who
were early participants in the Airlee House pro-
jects. You will find that they are focusing on this
kind of comprehensive information technology and

]

“Who would you rather have in the business,

' someone you helped or someone who forced their way
{
|

in through some kind of governmental fiat?”’

R&R: When does the money become available ?

DT: As soon as we get an executive director,
and we are now in the field looking. We should
be in business before June 1 and prepared to take
our first applications.

Impact Of Other Industries

R&R: Did Airlee House meet with great suc
cess?

DT: Airlee House was a conference three years
ago on future technologies and the impact of in
formation industries on the broadcast industry.
The desire I had then and still have was to find
a way to tune in key commercial broadcasters to
what’s going on outside broadcasting that will have
an impact on us. Data, common carriers and mobile,
etc.

It was a roaring success for 50 broadcasters.
We had a second edition in Reston, VA which also
had excellent reviews. The third edition is scheduled
for this fall, and Tom Bolger wants very much to
continue it.

R&R: The idea being that you will get 50 or
more broadcasters year after year and eventually
you'll bave 500 or so0?

DT: The idea here is to develop some interest
in key policymakers who are concerned with broad-
cast regulations and policy about what’s happening

policy, and they will be in a position to maximize
their future development opportunities. McGraw-
Hill is another, and your own parent corporation,
Harte-Hanks. Bob Marbut (Harte-Hanks CEO)

was a leader in that first Airlee House conference.

Public Broadcasting Set Back

R&R: One of the things you weren't as suc-
cessful with was bettering relations with public
broadcasting.

DT: We started well, then there was a serious
change in the CPB set up. There were new people
involved at almost every level — National Public
Radio, Corporation For Public Broadcasting,
the Public Broadcasting System. They became
involved in their own internal politics and nothing
more ever happened.

It’s too bad the issues had to be put aside be-
cause of the funding problem and the internal poli-
tics of the system. Frank Mankiewicz, after being
appointed NPR President, sure didn’t help matters
when he called all commercial broadcasters some-
thing unpleasant; I can’t recall his precise expres
sion. He is entitled to his opinion, but it was the
wrong paintbrush, and I think he learned very
quickly that if there were going to be cooperative
adventures, that was the wrong way to start. It is
still there to be done and somebody ought to (}?Ci«t'

Is THE WEEKLY TOP THIRTY as successful in large markets, as it is in medium and small ones?

Ask a Pro:

“THE WEEKLY TOP THIRTY is precisely
designed to fulfill our station’s needs. It's
our opportunity to offer our audience
some real inside information on what's
happening with today’s music...with all of

THE WEEKLY T0p

THIRTY, .

>3 weekly 3 p
the pros de our progfammlng and

S
after book ‘g on e toat

the magic of The History of Rock and
Roll, and the same high-calibre produc-
tion and presentation!”

Bob Hughes, PD

WASH Radio, Washington, DC For availapijit

y in your market,

hsHic CALL ToLL FR
' { Californig and outside theEcEngngg;?Uzn?t;goa4
" g o6 States. )

P.O. Box 1629, Canoga Park, CA 91304 See Us On The Exhibit Floor at the NAB Convention



FROM STYX
TO STONES.
FROM MAKING IT
TO MAKING DO.

When We Speak, The Young Adult Market Listens.

The Source, NBC Radio’s yoLng adult nerworl, is rolling. From
New Wave to Hard News, we cover what young listeners
need to know and want ro hear.

In addition to exclusive concerts. such as Todd Rundgren &
Uropia, Santana and The Police, The Source offers
many features thar plug into the needs of the 18-34 year old
audience. From out of this world UFO's to down to earth
recession. From comedy and gossip to dealing with success or
failure, the features on The Source relate honesly o life,
the way our listeners live it. And our two-minure newscasts, fed
24 hours a day, are designed for roday’s generation,
by today’s generarion.

The Source, a "hot” idea whose time has come. Looking for
a sound investment? Write to: The Source, NBC Radio,
30 Rockefeller Plaza, New York, N.Y. 10020, or
call (212) 664-5757.

Agreeing with our m Andin over half of
“hot” ideas are over ghi'g gagm those markets our
100 Source coffiliates, & El Source stations
representing 70 markets. [ - ’ are ranked 1, 2, or 3.*
B

NBC Radios Young Adult Network

* Arbitron, 1979 (mosr recent reports available) Adulrs 18-34, MSA
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THE 80'S—CONCENTRATION ON DELIVERING MORE INFORMATION

Steve Lukasik: The FCC’s Down-
To-Earth Chief Scientist Looks
Into A Technological Crystal Ball

How will radio be affected in the coming decade by future technology?
® Increased Competition from cable and new stations created by expanding the AM

band and reduced frequency spacing.

* New Sources of Income from expanding the use of FM sideband and developing
ways to utilize AM sidebands for such things as transmitting digital information.

¢ New Consumer Services such as weather channels and travelers’ information stations.

Where is change going and where will it stop? R&R discussed the future of telecom-
munications as it relates to radio with FCC Chief Scientist Steve Lukasik.

Emphasis On More Stations

R&R: The official U.S. position at WARC (World
Administrative Radio Conference) in Geneva last fall
was to ask for expanding the AM band to 1825 kHz.
But we didn’'t get that. What happened?

Lukasik: We get one chunk of it soon and then
another chunk of it later, but at least the increased al-
location is there.

R&R: If we go to 1625 kHz initially and in ten
years all the way to 1705 kHz as proposed at WARC,
what does that mean in terms of the number of sta-
tions we can add? Physically, what are we talking about?

Lukasik: There is a large range of possibilities. If
we decided that we want to put it all into Class IV sta-
tions you can get a large number of them. If you go to
Class II stations, you have a smaller number of them . . .
or you can use the spectrum to upgrade daytime only
stations to full time. There are all sorts of mixes in
between. Playing very strongly into it is what happens
in the clear channel proceedings.

R&R: Let's consider Class IV's. Over a ten-year
period are we talking about 107 new channels which
means 2500 new stations?

Lukasik: Yes.

Nine Kilohertz

R&R: At Region 2 last month, the empbasis was
on reduced AM spacing. What are the implications of
that on new technology, such as AM stereo?

Lukasik: Reduced spacing had to be considered
first. A conclusion of the AM Channel Spacing Task
Force was that channel spacing will not have a major
impact on AM stereo. It won’t be as high fidelity for
the 9 kHz spacing as the 10 kHz spacing. When you
squeeze people in, there’s going to be a little less elbow
room, but it is not as if you do this, then kiss AM stereo
goodbye. That was our general view.

Breaking Clears & Squeezing FM’s

R&R: Where does the idea of breaking up the clear
channels to create more stations stand? Is your office
looking at comments from the Notice of Inquiry?

Lukasik: No, the Broadcast Bureau has the
major action on that. We have a steering committee
that has been working together very well, particularly
the Office of Plans and Policy (OPP), my office, and
the Broadcast Bureau on the question of channel spac-
ing and the Clear Channel inquiry. It represents a change
in the working environment in the Commission.

Dr. Steve Lukasik is the FCC's top scientist, heading up the Office of Science and Technology

with over 140 staffers. The MIT Ph.D. joined the FCC last May after serving as Chief Scientist

for the Rand Corporation for two years.

Lukasik’s office is responsible for developing and coordinating the engineering and technological

' aspects of regulating communications, setting technical standards for electronic equipment, formu- |
lating policy on frequency management and licensing experimental stations to provide new uses for

the radio spectrum.

Lukasik has been Director of the Defense Department’s Advanced Research Projects Agen-
¢y, where he helped develop strategic and tactical technology and nuclear monitoring systems. He is
a member of the Board of Trustees of Stevens Institute of Technology and Stanford University

Computer Science Advisory Committee.
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“I look at the allocations chart
frequently to see how we can

squeeze more out of it.”
Bss L TR
R&R: Right now. the FCC is looking at tightening
up the FM band as well. How are you involved?
Lukasik: What this office has to supply are the
analyses of the critical technologies. For example, of the
several choices for FM quad systems there are ques-
tions of which sounds better, which is more spectrallv
efficient, which is compatible with what, and if you go
with system A versus system B will other things be
easier, what would be the impact of narrower FM chan-
nel spacing, and the like. Those are the things that we
are working out.

More Stations =Less Regulation?

R&R: What about radio deregulation?

Lukasik: The Commission’s handle on that is the
commitment to decrease regulation in areas where
market forces are demanstrably effective. The idea is
to help broadcasting develop into a classic unregulated
market. You give people lots of opportunities and allow
them to choose.

One problem of a free market approach is the
tendency of people to make short-term decisions. No
one will listen to a station because in the long run it
will be good for society. Either they like the program-
ming or they don’t. So you tend not to get long-term
market judgments made at the consumer end.

You get more longer term decisions from the pro-
viders of the programming. Someone has to decide
whether to change staff, experiment with program for-
mat. or a different approach to marketing.

Consumers Demand More Info

R&R: If you owned a chain of radio stations, what
do you think your competition will be like in the 1980,
given what you know about the technological revolu-
tion in communicatians that is on the horizon?

Lukasik: The biggest change in the market is go-
ing to be increased information. The present balance
between entertainment and information is likely to shift
not because of a choice for less entertainment, but be
cause people are demanding more information.



Radio is our only business.
That’s why we’re better
at 1t than anyone else.

While other networks went off in other business directions,

Mutual concentrated on radio. That made us the nation’s largest
radio network with close to 1,000 affiliates, over 300 more than Our success results from understanding what people want
from radio. By painting pictures for the mind, were a stage. We're

our nearest competitor.
Mutual has made radio the imaginative media with vivid a stadium. We're a podium. We're a news center. We're an open
torum. We'e radio.

dramatic presentations. exciting play-by-play sports, factual news
Mutual is radio only. And you can't imagine anything better.

and information, stimulating talk and variety. Today, were bringing
g During the NAB Convention, visit the Mutual Hospitality

the future down to earth with the on-going installation of receiving
dishes in our satellite system. By mid-1981 well have over 6(X) Suite, 2964, Las Vegas Hilton.

dishes in place and well be able to beam program selections over
multiple channels.
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There is a market there. What it is like is a hard
business decision. If radio broadcasters want to assume
part of that role it will be one that they will welcome
in. They can change the face of the broadcasting mar-
ket.

R&R: How?

Lukasik: The biggest thing is the innovation in
distribution of information. On one hand, radio stations
may find themselves as a primary distributor of pro-
gramming but also increasingly as a reseller of channel
capacity (i.e., creating a subcarrier for AM and leasing
it).

There are three ways this can happen: 1) as a new
service to consumers at large (i.e., a weather channel
or travelers’ information service), 2) specialized ser-
vices (including new digital communications or a varia-
tion of a physician’s network), and 3) increased num-
ber of radio outlets providing new kinds of information.

“The present balance between
entertainment and information
is likely to shift not because of

a choice for less entertainment,
but because people are demanding

more information.”

Is Technology A Problem Or A Solution?

R&R: What about satellites?

Lukasik: In a case where there is limited spectrum,
as in radio, this is one area where technology can open
up new options. I look at the allocations chart frequently
to see how we can squeeze more out of it. That-is
what makes the subcarrier issues so interesting. All of
a sudden you have an empty pipe and you begin to put
things through it.

R&R: Like new kinds of digital information?

Lukasik: It would be a business arrangement
that a station could enter into to transmit a broad range
of material. Right now the heavy emphasis is on getting
digital information into the home and displaying it on a

 Office Of Science
- And Technology
| Under

- Reorganization

The FCC’s Chief Scientist Steve Lukasik
reorganized his Office of Science and Techno-
logy last month, saying the move would aflow
him to spend more time acting as scientific ad-
visor. Elliot Maxwell, an attorney and Deputy
chief for Policy, has become responsible for
spectrum management and international affairs,
and a second Deputy Chief of Technology will
manage technological planning and equipment
authorization and standards. In addition, three
divisions will be established to handle examina-
tion and approval of equipment, spectrum man-
agement, and research in spectrum propaga-
tion and new technology.

R&R Special Supplement/April 1980

to 1983 after several regional conferences.

factors and issues:

¢ Timing
Conceptual designs within last few years.
International allocations established at WARC.
Domestic regulations within next 3-5 years.

e Architecture

Analog vs. Digital Transmission: Spectral vs. Power
Efficiency.

Channel widths and structure; frequency reuse.

Relationship to other national and local informa-
tion distributions systems.

Sizing of spot beams to political, market, and
demographic subdivisions.

s User/Market

What is the required asymptotic orbital and
channel capacity?

How to represent local interests and needs?

Utility for aural broadcasting?

e Structural

Is this to be regulated as broadcasting or rate-
of-return common carriage or something else?

Should programming be separated from distribu-
tion?

Relationship to TV networks.

What constitutes a ‘‘Station’’ — Satellite? Trans-
ponder? ‘‘Virtual’’ station?

Direct Broadcasting
| Satellites

Transmitting from a single programming source to a satellite and then directly into homes can
deliver radio programs as well as TV, cable or any other information source. The World Admin-
istrative Radio Conference (WARC '79) provided for a separation of the 14/12 GHz Band into
separate segments for fixed and broadcast satellite service. This has the result of increasing the
amount of orbital arc that can be devoted to each service. That means there will most likely be
enough satellite orbital positions for direct broadcasts, but final decisions aren’t expected prior

Lukasik's formula for discussion of direct broadcasting satellites is to consider the following

WARC allocation status

12.7 GHz
WARC ’79 | Primarily
BSS some
FSS
allowed
12.3 GHz
’
WARC ’77
12.2 GHz FSS/BSS
split tobe
determined
at 1983
Broadcast Conference
and fixed [~ | 12.1GHz
(s:';'l‘::) Primarily
sa ices FSS some
servi BSS
allowed
11.7 GHz 11.7 GHz

FSS (Fixed Service Satellites — not used for broadcasting.)
BSS (Broadcast Service Satellites)

screen. I think there are a lot of people who prefer to
listen rather than read.

There is a big growth of synthesized voice, such
as Texas Instruments’ *‘Spelling Box’” game. There
is no reason why, if radio stations are transmitting in-
formation, they cannot generate speech signals.

Therefore there is a logical radio analog to all of
this which is quite within the realm of possibility both
for the transmission as well as for the delivery of aural
messages.

Technology And The Marketplace

R&R: In terms of the FM subcarrier, do you
foresee the Commission seeing that as a marketplace
decision also? For example, ‘‘you, Mr. Broadcaster'’
can incorporate quad or lease it out for digital infor-
mation or reading services for the blind or to Muzak.
Is that the way things are heading?

Lukasik: I think that is the line we are now taking.
What form it takes in a Commission proceeding or de-
cision or response to a petition remains to be seen, but
that’s the kind of thing we are interested in. We are
in general interested in new technology as it provides
new services, and that we are not a bottleneck in that
process.

R&R: What is teletext?

Lukasik: I have a formula for thinking about
things like teletext. But let me explain what it is first.
By using a few lines of TV’s vertical blanking inter-
val and a teletext system, a broadcaster can transmit
hundreds of pages of letters at the same time normal
programming is being broadcast, but you also need a
decoder in the home.

R&R: Describe your general formula for under-
standing new technologies.

Lukasik: There are several steps. 1) Timing.
In the case of teletext active foreign interest for five
years. CBS has done a feasibility demonstration of tele-
text. 2) Architecture. How will it be constructed?
How many TV frames will be available and what other
needs could it serve? We also want to look at the trade-
off between local storage of information and how much
the broadcast band can be expanded to accommodate
consumers having ready access and therefore no need
for storage. 3) Market. We want to see what the impact
will be on radio, newspapers, and magazines. 4) Industry
Structure. For example, how will a user be charged for
the service. Who will pay for the programming and how
will the supplier be compensated?

Future Studies?

R&R: Is there any study being done at the FCC
of the relationship between technology and radio?

Lukasik: The honest answer is no, but there
should be.

R&R: Are you attempting to put this together?

Lukasik: Yes, I would think of it as a project
within this office.

R&R: Do you see yourself as initiating those pro-
jects?

Lukasik: Yes, not in isolation but working with
other offices and bureaus to get a sense of their needs.
I always try to get a sense of what the real problem
is. | have been on the other side of the fence in R&D
telling the government what its problem was and what
we thought it should do. R&R
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-Renewal & Transfer Division —

Jim Brown
Asst. Chief, Renewal & Translter Div.

Roy Stewart
Chiet, Renewal & Transfer Division

sible with the FCC Secretary’s Office as an amend-
ment. Otherwise, you risk being fined.

After being renewed, if you haven’t received your
license and you’re curious as to what’s going on, re-
member to check with Barbara Forbes in the License
Division (202 632-7163), since that office is respon-
sible for the final processing of your application, for
sending you notification of license renewal, and getting
your actual license to you, which can take several
months.

If a competing applicant files against you at re-
newal time, first consult your attorney. Also, in the
case of selling a station prior to the three-year limit,
seek out your attorney’s advice, since Commission
personnel can’t discuss this matter.

While citizens’ groups have focused petitions to
deny on renewal and transfer applications, broadcast-
ers are, of course, more vulnerable during sales and in
many cases citizens’ groups fare well in negotiated set-
tlements.

So here again, you're better off getting a first-
rate attorney. Here’s a consumer tip: if you aren’t al-
ready using a Washington counsel, shop around. Not
all attorneys are alike.

Changes —
Transfer Branch

Can’t figure out what form to use to file your
transfer application? Want some information on how
the Commission might respond to your proposed new
acquisition? Wondering when you can legally step into
your recently purchased station prior to FCC approval?

These problems can be discussed with the Transfer
Branch. Most sales go through uncontested and broad-
casters whose applications are filed properly can expect
approval within 60 to 90 days. For general informa-
tion relating to filing a transfer application or discussing
an ownership situation, call the branch (202 632-93506),
state your question, and ask to speak to the attorney
assigned your case.

Chief, Transfer Branch

Barbara Kreisman
Chief. Renewaf Branch

Stuart Bedell

If he or she isn’t available, ask for supervisory
attorneys Carol Foelak or David Blank or Transfer
Branch Chiet Stuart Bedell. Generally a short form
transfer application is used when the ownership changes,
but control doesn’t. For help, call Jon Lobe (202
632-93506).

Run Around

The biggest cause of delays is incomplete informa-
tion in the areas of financial qualifications, ascertain
ment, programming, and multiple ownership. The
branch will answer questions on any of these topics.

When buying a station, it’s often advisable for
you or your attorney to check the status of the seller’s

' FCC’s Most Common l
Problems With Form 303R

| @12 Community Leader Checklist: Failure To: !

* fili out the bottom half listing the number of women,
' blacks. etc., or
' e some elements are omitted with no explanation.
[
|

Q13 Problem/Program List: Failure To:

file a list of problems and/or programs, or

e offer an explanation about the relationship of pro-
blems and programs, or |

e provide program times, duration, source, type of
description, or

e discuss current programs rather than future pro-

’ grams.

In addition, broadcasters sometimes wrongly include |

news and PSA's on their problem/program list. Another

‘ common error is filing a sister station's program list and not
the actual station of license.

{ Q15 & 17 Composite Week: Failure To:

e correctly identify programs such as “Swap Shop,"
“Bulletin Board," or “Trading Post,”
e Jist all programs for “public affairs” and ‘other"
‘ categories
¢ Jist each commercial segment over 18 minutes, tell !
| how it happened, and indicate steps taken to cor- ‘
4 rect extras.

L — _ _ _

|

Laura Johnson
Supervisor, Broadcas! Amalysts.
Renewal Branch

|
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Marlena Colbert
Administrative Control Supervisor,
Renewal & Transfer Divisior:

Glenn Wolfe
Acting Chief, EEOQ Branch

license by calling Laura Johnson (202 632-7069) and
if deferred with Maxine Kelly (202 632-7256). If
you’re not satisfied by your engineer’s examination or
with a consultant’s evaluation and want to check a sta-
tion’s engineering status, call Jim Powers (202 632-
7069).

To repeat, questions relating to how to buy a sta
tion should be addressed to the FCC’s Office of Con-
sumer Affairs (202) 632-7000). Broadcasters should
also know that consumers are supplied a publication
on the procedures for oppasing sales upon request
from the Transfer Branch.

Even It Up —
EEO Branch

If you need information about EEQ related to
your renewal or transfer application, call EEO Branch
Chief Glenn Wolfe (202 632-7069).

Typically, 40 to 50% of all stations fail to live up
to the Commission’s EEO processing standards. Of
those, however, only 10 to 20% (or about 5 to 10%
of the total) ever come before the Commission. Is it
just a matter of luck then when the average station
stays out of trouble?

No. After a review of a station’s performance
based on its numbers, only those stations that cannot
demonstrate good recruiting of minorities as well as
overall good-faith compliance with the FCC’s EEO
rules will be hauled in. The EEO Branch judges your
documented efforts to attract minority and female ap-
plicants, more than your numbers, according to Wolfe.
They want to know the sources you used.

While the EEO Branch also assists the Renewal
and Transfer Branches in interpreting information re-
lating to a petition to deny, the actual work is done by
the other branches.

Wolfe also handles complaints filed with the Equai
Employment Opportunity Commission (EEOC). If a
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—Hearing Division

-

Fred Schottland
Electronics Engineer.
L Hearing Division |

Dave Silberman
Asst. Chre!, Hearing Div.

Chuck Kelley
Chief, Hearing Division

station has 15 or more employees the ECC's EEO |
Branch automatically gets a copy. Stations will be
notified of EEOC complaints, but in order to get the
specifics, you have to ask the FCC for them. If a com-
plaint is filed first with the FCC, the EEO Branch will
send you a copy, but no action will be taken; however,
it can be a potential black mark at renewal time. (Re:
member for information about minority ownership call
Ed Cardona’s Industry EEO and Minority Enterprises
Division: 202 632-7538).

Honesty Pays

Trite but, true. There’s an unofficial motto with-
in the Renewal & Transfer Division that if you 're in
trouble, the wise thing is not to get paranoid, but level
with the commission right away. Oftentimes, mis-
representation leads to revocation.

Final note: If either Kreisman or Bedell refuse to
grant your application and you want to appeal their de-
cision, Division Chief Roy Stewart will meet with you
and/or your attorney and the branch chief. Assistant
R&T Chief Jim Brown (202 632-6993) is Stewart’s
backup if you can’t reach the division chief.

Ginsburg.
Before You Contact 1919 M Street

Remember, it's usually more expedient to call. rather than write

You may want to check things out with your communications attorney first

Don't double team the Commission. If you ask your attorney to call, don't make a second inquiry

Gear your request to the proper divisian. State your name, your call letters, your request

| ot problem, and if making an application, say what you're applying for. For example, if you

[ have a question concerning ascertainment, decide first if you need to talk to the Renewal

| Branch, Transfer Branch or Facilities Division.

* For the most part, the bureau will not discuss any agenda item prior to it being discussed
by the full Commission.

* {f you're strapped and can't figure out whom to call, try the bureau chief's office and ask for

guidance (202-632-6460).

‘ When Not To Contact The Broadcast Bureau
\
[

* When you want to learn how te tile comments, buy a station, or need answer to any other
kind of consumer-retated question, call the Office of Consumer Assistance and Infor-
mation (202 632-7000)
* When you want a list of prospective minority buyers, call Ed Cardona, Chief of the FCC's
Industry EEO & Minority Enterprises Division (202- 632-7538)
¢ All press questions should be dwected to Press and News Media Division Chief Ed Dooley
| or Assistant Chief Mareen Peratino (202-284-7674)

_Complaints & Compliance Division —

| . Arshur Ginsburg
It Chief. Complaints &
Compiiance Div.

Hearing Division

Hearing Division Chief Chuck Kelley told us
that it is inappropriate for a party in a hearing to dis-
cuss the proceeding with division personnel without
his or her attorney’s permission, unless a broadcaster
doesn’t have one. Where situations do not involve
pending litigation, broadcasters can call freely.

The best procedure for broadcasters calling the
Hearing Division (202 632-6402) is to give the dock- |
et number to the receptionist or, if unknown, describe |
your case. You’ll be transferred to the attorney assign-
ed your case. If the attorney cannot be located, Kelley
said broadcasters can direct calls to him or Dave Sil-
berman, Assistant Chief.

Brass In Pocket —
Complaints And Compliance
Got a lottery question? A political fairness ques-
tion? Worried about a contest? Pick up the phone and
call the Complaints and Compliance Division.

{  “‘Lots of our calls are from attorneys in Washington
|  who do just that,”” says C&C Division Chief Art
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!

Milton Gross
Chiel, Fairness Political
Broadcasting Branch

Pat Russell
Chief, Complaints Branch

Steve Sewell
Asst. Chief, Complaints &
Compliance Division

Jan Gay
Chief, Compliance Branch

Radio & Records notes that because of FCC
budget cuts, there will be very few field inspections
this year stemming from complaints. Emphasis from
Chairman Charles Ferris seems to be on EEO enforce
ment and investigation of technical violations.

Ginsburg and Assistant Chief Steve Sewell can
be reached at 202 632-6968. In addition, calls can be
directed to Complaints Branch Chief Pat Russell (202
632-7048); Compliance Branch Chief Jan Gay (202
632-7595) or Fairness/Political Broadcasting Branch
Chief Milt Gross (202 632-7586).

Russell’s office handles questions about logging
techniques, lotteries, station contests, obscenit<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>