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GD MEDIA IS MEETING RADIO'S
ENTERTAINMENT NEEDS!
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“If you want a
television campaign
that gets ratings,
you need to talk to
Film House.”

-Michael Owens
Vice President and General Manager
KNIX-FM, Phoenix

“We’ve been in this business for twenty-five years. But by far our greatest success has
come since 1982. I don’t think it’s any coincidence that that was the year we started working with
Film House.

“Time after time we’ve seen a direct, positive impact on our ratings with Film House as
our marketing partner. They continually help us fine-tune our strategy, pinpoint our target and focus
our message. The result has been consistent success and steady growth. In fact, each of our last three
Film House television campaigns has helped us set a new cume record— not only for KNIX, but for
the Phoenix radio market.

“Of course we’re always working to improve our on-air product, but I know we couldn’t
have achieved the growth we’ve seen over these past eleven years without the marketing help
Film House has given us. It’s not enough just to be

good on your own air. You have to constantly generate The Lecader
new sampling. "

“Local ad agencies and production companies FI
may understand retail advertising, but nobody under- FILM HOUSE, INC. FAX (645) 2563380

stands how to market radio stations like Film House.
What it comes down to is this. If you want a television 230 CUMBERLAND BEND NASHVILLE. TN 37228 (615) 25654000

campaign that gets ratings, you need to talk
to Film House.” Setting The Standards

Copyright © 1993 Film House, Inc.
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TOP 100 MARKET PROFILES

Market (Metro Rank)

Akron (68)
Albany-Schenectady-Troy (54)
Albugquerque (79)
Allentown-Bethlehem (64)
Anaheim-Santa Ana (16)
Atlanta (12)

Austin  (59)

Bakersfield (89)

Baltimore (19)

Baton Rouge (83)
Birmingham (53)

Boston (9)

Bridgeport  (95)
Buffalo-Niagara Falls (41)
Charleston, SC (85)
Charlotte-Gastonia-Rock Hill (39)
Chattanooga (95)

Chicago (3)

Cincinnati  (32)

Cleveland (23)

Columbia, SC (92)
Columbus, OH (34)
Dallas-Ft. Worth (8)

Dayton (47)

Denver-Boulder (24)

Detroit (6)

El Paso (77)

Fresno (67)

Grand Rapids (66)
Greensboro-Winston Salem (49)
Greenville-New Bern  (81)
Greenville-Spartanburg  (60)
Harrisburg-Lebanon-Carlisle  (74)
Hartford-New Britain (40)
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DRIVETIME DOMINATORS Radio's top 10 morning and

afternoon persondlities and stations, ranked by AQH and cume.

@4 HOW TO USE THE RATINGS INFORMATION An easy
T step-by-step guide for using R&R's comprehensive ratings data.

Market {Metro Rank)

Honolulu (56)
Houston-Galveston (10)
Indianapolis (37)
Jacksonville (50)

Johnson City-Kingsport-Bristol  (93)
Kansas City (27)

Knoxville (71)

Lancaster, PA (99)
Lansing-East Lansing (100)
Las Vegas (57)

Littte Rock (82)

Los Angeles (2)

Louisville (51)
McAllen-Brownsville (70)
Melbourne-Titusville-Cocoa  (98)
Memphis (43)

Miami-Ft. Lauderdale (11)
Milwaukee-Racine (26)
Minneapolis-St. Paul (17)
Mobile (90)
Monmouth-Ocean, NJ (44)
Monterey-Salinas-Santa Cruz (77)
Nashville (45)
Nassau-Suftolk  (14)

New Bedford-Fall River (84)
New Haven (91)

New Orleans (38)

New York (1)
Norfolk-Virginia Beach (33)
Oklahoma City (52)
Omabha-Council Bluffs (75)
Orlando (42)

Philadelphia (5)

Phoenix (22)
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Now by market rank, R&R's exclusive single-source ratings data
overview featuring Arbitron one-year trends, rankings in five key
demographics, owners, networks, rep affiliations, and more.

Market (Metro Rank)

Pittsburgh  (20)

Portland, OR (25)
Providence-Warwick-Pawtucket (31)
Raleigh-Durham (61)
Richmond (55)
Riverside-San Bernardino (29)
Roanoke-Lynchburg (97)
Rochester, NY (46)
Sacramento (28)

St. Louvis (18)

Salt Lake City-Ogden-Provo (36)
San Antonio (35)

San Diego (15)

San Diego North County (58)
San Francisco (4)

San Jose (30)
Sarasota-Bradenton (80)
Seattle-Tacoma (13)
Springfield, MA (73)
Stockton (87)

Syracuse (69)

Tampa-Si. Petersburg (21)
Toledo (72)

Tucson (65)

Tulsa (63)

Washington, DC (7)

West Palm Beach-Boca Raton (48)
Wichita (88)

Wilkes Barre-Scranton (62)
Wilmington (76)

Worcester (94)
Youngstown-Warren (86)

Numbers following market listings indicate market

rank in the Fall '92 ratings period.

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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All the software you need for a complete,
integrated, digital radio station:

*Programming
*Research

o Traffic and Billing
*News

e Continuity .
* Production

*¢On-Air Studio

All working together to give
you control, the fewest mistakes,
the greatest profit, and the best
possible sound.

All made and supported by RCS,
for fourteen years THE radio
software company.

Radio Computing Services

Two Overhill Road, Suite 100 —
Scarsdale, New York, 10583
Tel.(914)723-8567 Fax.(914)723-6651
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NATIONAL FORMAT REACH CHART

- ——
—— = — = — — - —

reach throughout the U.S. during the Fall '92 bock.

The regions used in these charts correspond to those used by R&R's format editcrs to define their
reporting regions. Each of the Top 100 markets featured in this edition of the R&R “Ratings Report” was
tallied by its respective region (using format penetration data) to develop this information. The regional
numbers were then combined and averaged to arrive at the national format numbers shown here.

T he National and Regional Format Reach Charts on this and the following page outline listener format

Ac B  ]20.6% (20.9%)
Ctry | 18.9% (18.0%)
Ll 111.2% (11.9%)

News/Talk  11.2% (100%)
CHR B 1 10.4% (12.0%)
Ll 191% (97%)

uc T 17.6% (6.9%)

A 2.4% eow

Span 2.2% (2.3%)
BBnd/Nost 2.0% (2.0%)
) . Spring’ :
EER | 1.1% (9%) e
ST Il | 1.0% (.9%)

NR I 9% (.7%) , FLELLA U'EG‘EM

| AC-Adult Contemporary. AOR-Album Oriented Rock.
NAC
| Gold-Oldies, Jazz-dazz, Misc-Miscellaneous,

i BBnd-Big Band, B/EZ-Beautiful/Easy Listening,
I -80/0 (.8 OA)) l' CC-Contemporary Christian, CHR-Contemporary Hit Radio,
T e T LR ST
3 O o f NAC-New AC, News-News, Nost-Nostalgia,
Misc l 4% (-3%) NR-New Rock, N/T-News/Talk, Rel-Religious,
|. Span-Spanich, Sports-Sports, Talk-Talk,

UC-Urban Contemporary

NEYTR| 1% (1%)

Clas-Classical, CR-Classic Rock, Ctry-Country,

(©)1993 Arb tron Ratings Company. May not b2 Quoted o reproduced without the prior written permission of Arbitron.
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72 YEARS
OF EXCELLENCE
IN RADIO BROADCASTING.
NOT BAD.

GROUP

RADIO

WESTINGHOUSE
BROADCASTING COMPANY

Since 1920
The « First « Name ¢ In « Radio

WBZ Boston o WINS & WNEW-FM New York o KYW & WMMR Philadelphia
WCXR & WCPT Washington o KDKA Pittsburgh e WLLZ Detroit
WMAQ Chicago e KILT-AM-FM Houston ¢ KFWB & KTWV Los Angeles
KFBK & KGBY Sacramento




FORMAT REACH CHARTS

AC

CHR

CTRY

{
|
‘ (Spring '92)

NEWS/TALK 3

AOR i
GOLD/CR .

UcC .
BBND/NOST .
B/EZ

S326.4(26.2)
3136 (12.2)
313.5 (14.4)

CTRY zaomimss

hmmmmsaEg 26.7 (24.9)
AC iimass =417.9 (18.2)
uc ¢ 14.0 (13.6)
AOR |
CHR
GOLD/CR ,

NEWS/TALK |
SPAN L.
BEZ
BBND/NOST .11.9 (1.5)
REL/CC 1.7 (1.6)
NAC 1.4 (.4)
NR 1.3(.1)
CLAS 1.2(.2)

CTRY
AOR

NEWS/TALK

CHR
GOLD/CR

BBND/NOST
CLAS

MISC

NR

NAC
REL/CC
JAZZ

G 9.20.5 (19.6)
..313.4 (14.6)
g .312.6 (11.2)
e d 9.7 (11.2)

.19.6 (10.2)

36.0 (4.8)
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SPAN

(Spring '92)
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NEWS/TALK
CHR
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BBND/NOST
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Over 2,700 staTions

ArROUNd The world agGRee...

the sound is simply amazing!

TM Century has been delivering compilation music discs 10 radio stations since 1985.
WEe Represent The World Standard in music libraries designed, mastered and researchied
for radio broadcasr.

GoldDisc? libraries utilize state-of-the-art compurer technology. Mastered ENTIRely in
the digital domain, The masters don't pass back and forth berween digiral and analog
CONVERTERS OR CONsoles.

Technically superior and highly researched, GoldDisc Music Libraries are also
economically comperitive. You ger the best value and the best guality for your money
with TM Century. Complere libraries are available in both GoldDisc? and standard
GoldDisc. Formars include:

TM Mix (for hotr AC) Urban

TM Country (modern Country) CHR

AC* Classic Hirs

Lite AC* Classic Rock/AOR

*QOprional categories available 1o make the libraries and others

have more depth and round our all the oldies you need.

_,l - s -

inc. ©
ard®




RATINGS STRATEGY REVIEW

- - AC and Country were the big spenders in the $50,000-
Fall Flndlngs Shnw pRQHOTlﬂﬂ AL $150,000 category, with half the $150,000+ players coming
‘ from the AC ranks. CHRs in markets under one million,
s H Bu DG ETS meanwhile, comprised the bulk of stations landing in the
conomic Promise
(Fall’31 percentages are in parentheses.)
&R’s exclusive poll of several hundred _ T T
Rstulions in the five major music formats Markets One Million + : TN :
indicates promising economic REws. : ff ( L i
Overall (1o the tune of 24%), stations fattened /// \ | \§ f',' {; 1
their promotion budgets, with more large :t38 7% 3 1 I'/f :
market stations opting to increase their TV \H (46.4%) L 25.8% N £ 25.8%
and billboard expenditures. 9, 6% f J' (25.0%) = r7(18.8%)”.
Among other Fall 92 “Ratings Strategy (10.7%) = + t 1
Review” highlights: ‘ - = =
OACTTEAUE, A4 ORI h o iE UNDER $5000 $5001-50,000 | $50,001-150,000 $150,000 +
TV, magazine, and busboard advertising, i
respectively. UC displaced AC for top
billboard usage honors, while Country 7 T —
outpaced UC 1o claim the newspaper AN : : Markets Under One Million
crown. RN ! I
gl b I |
@ Nearly 60% of Country outlets imaged I\ (LW ) I 53'9:/" =3 \ N
themselves as playing “Today’s Hot New R\ ‘I ] y : (48.8%) f ) ]
Country (Favorites).” 21.3% \ i /
@ 50% of surveyed ACs utilized direct mail, Sl e 1 (238%) ™ 1, 1°/ \{ ! "'
with CHR jumping trom last to third place. L 1 1 = = - {0.0%)
@ On the research front. 70% maintained the ]
previous fall’s budget, while 12.8% UNDER $5000 $5001-50,000 | $50,001-150,000 $150,000 +
increased their allotment.

CALLOUTS

TOP
IMAGING
SLOGANS

\ J | pa
VIRV STLS
r)jra 1
fESEAR0rH
Here are the percentages of
stations in the five major music

formats that conduct auditorium
tests, callouts, and focus groups.

S 208%

o L'

‘. W 111% ]
CTRY __LRE (BEST) (BETTER,
(BIG) (RIGHT)
Focus GROUPS 31.5% AUDITORIUM MIX”
A TESTING 30.7%
{"JJJ 18.5% 22.2%
yo 16.6% ‘4 Bics X
2 o 7.4% JAMS
AU 8.3% \
B ; | 30.09
N | 0.0%
sl 74% A | s Teiad Aoz sis] us

10 M RaR RATINGS REPORT VOL. 1 '93



RATINGS STRATEGY REVIEW

- ; - ’ - a
OUTSIDEMEDIAUSAGEEY EORMAT, Radio’s Favorite Giveaways
- ia EVILa! = Jriolo D Jdd 1] Trips ran away with the title of favorite station giveaway,
thanks to support from the newly anointed first- and second-
s place finishers: UC and CHR. While Cars/Trucks remained a
TELEV'S'ON distant third among the Big Three prize enticements, it
; . s 1 showed the most favorable growth.
O\Z?Sr?;goi, ;n;izglgyu:\?e?; Dt/her T(B;; ;/f; (Fall 91 percentages are in parentheses.)
format, although AOR and CHR 478% 55.5% 48 19, ,m
made significant advances. Last ( (56.0%) 14 2°/) 4 N
fall’s biggest billboard proponent " 62.5% TRIPS k.
--AC-- dropped to last place. - (87.5%)  52.1% 50,09
(Falt '91 percentages are in (20 0%) 45.6%)  (593%) 38.5% 34.7%
parentheses.) ‘ETRY AOR AC CHR UC J ’ (425%) (3799
(onl] -
E L |
W = l \_ uc CHR AOR AC CTRY s
/0
(40.0%) 48.1%
T2 375% 37.0% 4 90, i CASH 3
(21.7%) 321% (56-0%) 52.6%
(50.0%) 43.4%
2 ) E= 17%) 37.5% 37.5% 36.9%
u NEWSPAPERS == (37.5%) (50.0%) (47.8%)
4% E
: (36.19 E
UC CTRY AOR CHR AC oo S |
21, -
/7 (107%) 0% 208% \_ AC CTRY AOR UC CHR
‘ | o
oT (- CARS/TRUCKS
€S HR AC aop
WMAGRZW 21.7%
—  125%  10.8%
lo o i 5o o 7Y
oo s ‘é’%o/i‘i U T .
3% 2 ie !
e (12.5%)
= 95.0% BUSBOARDS ks CTRY AOR CHR AC uc Y,
(26.0%) 6.6%
@00% (30 11.1%

(13.8%) 7 4%,

10.7%
| B Who Uses Direct Mail
AOR UC AC CTRY CHR Repeating a familiar pattern, AC and Country were
O direct mail’'s major supporters. The big news: CHR’s
vault from last to third place.
(Fall '91 percentages are in parentheses.)

CABLE AD TV BUYING SPOT
CHOICES ' PREFERENCES SLOTTING
ﬁﬁ} 1E§S°N/‘, ) | Prime 17.7%
o | Early News 16.3%
— ] O (YO soco | | | Late Night 11.8%
Prime Access 11.3% 9% (20.0%)
- 5, WLIEEN 20.3% Late News  10.9% , L
- ol 5% (17.3%)
—] VS | e ;03. 10.4% | | AOR 12.5% €
ornings 8.1% 2
—_ Soaps 6.3% (~ ;
mmte ) (- |Sports _ 6.3% | \
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FORMAT LEADERS

NATIONAL ALL-FORMAT

AVERAGE QUARTER-HOUR CUME
1. WIVK-FM/Knoxville (Ctry) . . . ... .. .. 31.1 1. WINS/New York (News) .. .... 2,319,800
2. WXBQ-FM/Johnson City-Kingsport (Ctry) . .. . 27.6 2. WRKS/New York (Urban). . .......... 2,099,400
3. WRNS-AM & FM/Greenville-New Bern (Ctry) . . 25.3 3. WHTZ/New York (CHR) . ............ 1,968,100
4. WUSY/Chattanooga (Ctry) . . ... .......... .21.8 4. WCBS/New York(News) . ........... 1,978,600
5. WAMZ/Louisville(Ctry) . ................ .20.5 5. WPLJ/New York(CHR) ............. 1,949,600
6. WZZK-AM & FM/Birmingham (Ctry) . . .. .. .. .20.0 6. WLTW/New York (AC). . ............ 1,898,100
7. WTQR/Greensboro-Winston Salem (Ctry) . . . . 19.4 7. WXRK/New York(CR) .. ............ 1,856,500
8. KSSNIiLittle Rock (Ctry) . ................ .19.1 8. WCBS-FM/New York (Gold). . . .. ... .. 1,687,000
9. KXXY-AM & FM/Oklahoma City (Ctry) . . .. .. .18.8 9. KIIS-AM & FM/Los Angeles (CHR) . . . .. 1,675,900
10. WDUV/Sarasota-Bradenton (BIEZ) . . .. ... .. .18.7 10. WBLS/New York (Urban) .. .......... 1,662,200
10. WYNK-FM/Baton Rouge (Ctry) . . . . ........ .18.7 11. WQHT/New York(CHR) . . .. ....... .. 1,620,100
12. KIM/Tucson (Ctry) . . . ... .18.5 12. KOST/Los Angeles(AC) ............ 1,600,600
13. WSSL-AM & FM/Greenville-Spartanburg (Ctry) 18.3 13. KPWRI/Los Angeles (CHR). . ....... .. 1,481,100
14.KWENITulsa(Ctry). .. .................. .18.1 14. WMXVINew York (AC). . ............ 1,472,600
15. WWDM/Columbia, SC(UC) .............. .16.9 15. KRTH/Los Angeles (Gold) . . . ..... ... 1,388,500
16. KUZZ/Bakersfield(Ctry) . . . .............. .16.6 16. WNEW-FM/New York (AOR) . ..... ... 1,350,200
17. WKRZ/Wilkes Barre-Scranton (CHR) . ...... .16.4 17. WABCI/New York (Talk) . ............ 1,304,000
18. WITL-FM/Lansing-East Lansing (Ctry) . . .. .. .16.2 18. WPAT-FM/New York (B/EZ) . . ..... ... 1,253,000
18. WYYD/Roanoke-Lynchburg (Ctry) . ........ .16.2 19. WOR/New York (Talk) .. ......... ... 1,239,400
20. WGKX/Memphis (Ctry) ................. .16.1 20. WFAN/INew York (Sports) ........ ... 1,225,200
21. WKSJ-AM & FM/Mobile (Ctry) . ........... .16.0 21. KFWBJ/Los Angeles (News) . . . ... ... 1,211,800
22. WFMS/Indianapolis (Ctry) . .............. .15.7 22. KYW/Philadelphia (News) . . . ..... ... 1,135,300
23.KMOX/St. Louis(Talk) .................. .15.3 23.KGO/San Francisco(N/T) ........ ... 1,121,100
23. WSIX/Nashville(Ctry) . ................. .15.3 24. KBIG/Los Angeles(AC) . ......... ... 1,099,800
25. KASE/Austin (Ctry) .................... .15.2 25. WBBM/Chicago(News) . . .. ...... ... 1,083,700
25. KDKA/Pittsburgh (NIT) . . .. .............. .15.2
CONTEMPORARY HIT RADIO
AVERAGE QUARTER-HOUR CUME
1. WKRZ/Wilkes Barre-Scranton . .. .. 16.4 1.WHTZ/INew York ........... 1,978,600
2. WQUT/Johnson City-Kingsport . ... ... ... .13.5 2. WPLJINewYork .................. 1,949,600
3.KJYOI/OklahomaCity . . ................ 114 3.KIIS-AM & FM/Los Angeles . ... .... .. 1,675,900
3. WNTQ/Syracuse ..................... 1141 4. WQHT/New York. .. ............... 1,620,100
5. KKXX-FM/Bakersfield . ................ .10.6 5.KPWRI/Los Angeles. ... ............ 1,481,100
6. WNNK-AM & FM/Harrisburg-Lebanon . . . .. .10.4 6. WBBM-FM/Chicago . . . . ............ 1,048,100
7.KPRRIEIPaso. . ...............coun... .10.2 7. WIOQ/Philadelphia . ................ 802,600
8. WPRO-FM/Providence . . .. ............. .10.0 8.KMEL/SanFrancisco . ............ ... 710,000
9. KQKQ/Omaha-Council Bluffs ........... .. 9.8 9. WEGX/Philadelphia ... .............. 694,200
10. KIKHFM/Honolulu ... ......... ... ... .. 9.6 10. WPGC-FM/Washington,DC . .. ... .. ... 673,400

©) 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron

TODAY’S TOP 40 STATIONS NEED MORE
THAN A COUNTDOWN SHOW

“Rick Dees Weekly Top 40” is entertaining CHR radio!
Personality makes the difference.

CHRs of the ‘90s can’t waste weekends with voice-over shows tracked by non-broadcasters
in a broom closet. “Rick Dees Weekly Top 40" is a high-style contemporary show hosted
by America’s top CHR radio superstar! If you're fired of tracks and stats call Tom Shovan
at CD Media (212) 856-4435 and see if Rick Dees is available in your market.

Rick Dees lives CHR radio every morning of his life.

Los Angeles » New York
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The Ulrimare Digiral Studio is A powerful
broadcasr 100l thart saves you 1ime and
money. The UDS conrrols music from
CD jukeboxes or CONSUMER-TYPE cOmpACT
disc players and compurer audio hard

disc systems so Thart all your music,

commercials, jingles and voice Tracks can

e : be viewed and scheduled on one screen.
ey TM Century has also developed

interfaces for A wide variery of music and

raffic scheduling systems.

T™M Century has delivered over 200 Ultimare Digiral Studio Systems worldwide. The

hardware and sofrware thar comprise the UDS is highly dependable and proven. Both the 1
NEw GENERATION of Sony CD Changers and the extremely reliable CDK-006 jukebox Are

available 10 TM Century. Parrs and service will be supported uniil the next century. Prices

START AT Uunder $8,200.

The Ulrimate Digital Studio is designed To operate perfectly
with GoldDisc’ NoNoise Music libraries.
Available in all popular radio formars.

Also inouire aAbout PowerPlay Music Scheduling sofrware
for A powerful, fully inTergrATEd sysTem.
PowerPlay is iN use oN over 400 staTions.

Th
ForInformation call: G N T P
(800) TMCENTURY AP




FORMAT LEADERS

T S e S e ]|

ADULT CONTEMPORARY
AVERAGE QUARTER-HOUR CUME
1. WTFM/Johnson City-Kingsport ... .. 14.3 1.WLTW/New York .......... 1,898,100
1. WCCO/Minneapolis-St. Paul ....... 14.3 2.KOST/Los Angeles ............... 1,600,600
3. WSRS/Worcester. .. .................... 13.1 3. WMXVINew York ................ 1,472,600
4. WTIC/Hartford-New Britain ... ............ 13.0 4. KBIG/Los Angeles. . .............. 1,099,800
5.WICC/Bridgeport . . . .................... 12.9 5.WLIT/IChicago .................... 700,600
5.WLW/Cincinnati ....................... 12.9 6. WCCO/Minneapolis-St. Paul ......... 663,200
7. WARM-FM/Lancaster,PA ................ 12.8 7. WYXR/Philadelphia . . . ............. 617,300
8. WEZN/Bridgeport . ..................... 12.6 8.KIOlWSanFrancisco ................ 608,000
9. KSFI/Salt Lake City-Ogden-Provo .......... 12.1 9. KYSR/Los Angeles ................ 585,700
10. WHAS/Louisville . ...................... 12.0 10. WPNT/Chicago ................... 552,600
AOR
AVERAGE QUARTER-HOUR CUME
1.WCMF/Rochester . . .............. 15.1 1. WNEW-FM/New York . . . . ... 1,350,200
2.KLAQIEIPasO ...............ooininnnn. 11.5 2.KLOS/Los Angeles ................ 973,000
3. WJXQ/Lansing-EastLansing.............. 11.6 3.WWBZI/IChicago . . .. ............... 791,100
4, WZZO|/Allentown-Bethlehem . . . ... ........ 11.4 4. WLUP-FM/Chicago. . ... ......... ... 785,300
5. WFBQ/Indianapolis . .................... 11.0 5. WMMR/Philadelphia ............... 626,700
5. WIOTiToledo . ......................... 11.0 6.KQLZ/LosAngeles................. 558,900
7.WKLQ/GrandRapids . . .................. 10.4 7. KQRS-AM & FM/Minneapolis-St. Paul. . . 506,700
8. WROV-FM/Roanoke-Lynchburg. ........... 10.0 8.WBCN/Boston .................... 487,300
8. WYNF/Tampa (Sarasota-Bradenton book) . . . . 10.0 9. WLLZ/Detroit . .............. ... ... 450,300
10. WQMFI/Louisville . .. ..................... 9.9 10. WWDC-FM/Washington,DC . ..... ... 447,700
NEW ROCK
AVERAGE QUARTER-HOUR CUME
1.KEDG/LasVegas ................ 5.1 1.KROQ/Los Angeles ......... 973,700
2. XTRA-FM/SanDiego .................... 4.4 2. WKQX/Chicago .................. . 676,500
3. KROQ/Los Angeles (Anaheim-Santa Ana book) 4.1 3.WXRT/Chicago .................. . 549,700
4.KROQ/Los Angeles .. ................... 3.8 4. KITS/SanFrancisco . . . ............ . 376,200
5. KXRK/Salt Lake City-Ogden-Provo ......... 3.6 5. XTRA-FM/SanDiego .............. . 290,900
6. WHFS/Washington, DC (Baltimore book) . ... 3.4 6. KDGE/Dallas-Ft. Worth .. .......... . 280,700
7.WKQX/Chicago . .. ... . 2.9 7. WDRE/Nassau-Suffolk (New York book) . 279,400
7.WXRT/Chicago .............cocviuonn. 2.9 8. WHFS/Washington,DC . ........... . 276,000
9. WHFS/Washington,DC ... . .............. 2.8 9. KROQ/Los Angeles (Anaheim book) .. . 232,800
10. KDGE/Dallas-Ft. Worth . ................. 2.7 10.WFNX/Boston ................... . 197,800
10. KNDD/Seattle-Tacoma . . . ................ 27
COUNTRY
AVERAGE QUARTER-HOUR CUME
1. WIVK-FM/Knoxville. . . . .......... 311 1.WYNY/NewYork............ 892,800
2. WXBQ-FM/Johnson City-Kingsport . . ... ... 27.6 2.WUSN/Chicago ................... 871,000
3. WRNS-AM & FM/Greenville-NewBern . . . . . . 253 3.KSCS/Dallas-Ft. Worth. . . . ........ .. 746,900
4. WUSYIChattanooga. . .................. 21.8 4. WWWW/Detroit .. ................. 643,900
5.WAMZ/Louisville . .. ................... 20.5 5. KILT-FM/Houston-Galveston . ...... .. 600,400
6. WZZK-AM & FM/Birmingham . . ... ........ 20.0 6. KPLX/Dallas-Ft. Worth . . . ........... 599,100
7. WTQR/Greensboro-Winston Salem . . .. .. .. 19.4 7.KZLAlLosAngeles . .. .............. 595,700
8. KSSNILittleRock . .. .................. .19.1 8. KIKK-FM/Houston-Galveston . . . .. .. .. 559,300
9. KXXY-AM & FM/Oklahoma City . . ... ..... .18.8 9. WMZQ-AM & FM/Washington,DC . . . .. 501,700
10. WYNK-FM/BatonRouge. . . . ............ .18.7 10. WXTU/Philadelphia ... ............. 478,700
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FORMAT LEADERS

URBAN CONTEMPORARY

AVERAGE QUARTER-HOUR CUME
1. WWDM/Columbia,SC .......... 16.9 1.WRKS/New York ............ 2,099,400
2. WWWZ/Charleston,SC . ... ........... .14.8 2. WBLS/INewYork ................... 1,662,200
3. WIKSI/Greenville-NewBern ............ .12.4 3. WGCI-FMIChicago . . ................. 927,700
4. WVEE/Atlanta ...................... .1241 4. KKBT/LosAngeles. .................. 643,700
5.WCDX/Richmond ................... .11.6 5.WVEE/Atlanta ...................... 507,200
6. KQXL/BatonRouge .................. .11.4 6. WJLB/Detroit . ...................... 506,200
7. WXOK/BatonRouge ................. .113 7. WUSL/Philadelphia ............... ... 501,500
8. WHRK/Memphis .................... .10.9 8.WVAZIChicago ..................... 500,500
8. WOWI/Norfolk-VirginiaBeach . . . . ... ... .10.9 9. KIMZ/Dallas-Ft. Worth . . . .......... ... 492,400
10. WDIA/Memphis . .................... .10.8 10. WKYS/Washington,DC .. .. ........ ... 453,300

’ NEWS/TALK

AVERAGE QUARTER-HOUR CUME
1. KMOX/St. Louis(Talk). . .. ....... 15.3 1. WINS/New York (News) ....... 2,319,800
2. KDKA/Pittsburgh(NIT). . . ............. - 15.2 2. WCBS/New York (News) . ............ 1,968,100
3. KFBK/Sacramento(N/T). . ............. -13.6 3. WABC/New York (Talk) . . ............ 1,304,000
4. WHAM/Rochester (NIT) ............... -13.4 4. WOR/New York (Talk) . .............. 1,239,400
5. KFAB/Omaha-Council Bluffs (NIT). . . . . .. .12.9 5. WFAN/New York (Sports) . ........... 1,225,200
6. WKBN/Youngstown-Warren (NIT) .. ... .. .12.7 6. KFWB/Los Angeles(News) . . .. ..... .. 1,211,800
7.KMJIFresno(NIT) . . .................. -12.4 7. KYWI/Philadelphia (News) . . . . ...... .. 1,135,300
8. KGOISan Francisco (San Jose book) (NIT). . 11.4 8.KGOISan Francisco(NIT) ............ 1,121,100
9. WSPD/Toledo(NIT) .................. 114 9. WBBMI/Chicago(News) . . ............ 1,083,700
9. WTMJ/Milwaukee-Racine (NIT) ......... .14 10. KNX/Los Angeles (News) ............ 1,078,700

NAC

AVERAGE QUARTER-HOUR CUME
1. KIFM/San Diego (North County book) 3.9 1.WQCD/New York . ........... 1,064,300
2.KIFM/SanDiego....................... 3.7 2.KTWViLos Angeles .................. 788,700
3.WLOQ/Orlando . ...................... 3.6 3. WNUA/Chicago . .................... 619,500
4. KBLX-AM & FM/San Francisco ........... 3.5 4. KBLX-AM & FM/San Francisco ...... ... 437,500
4. WNUAIChicago . ...................... 3.5 5.KKSF/SanFrancisco . ................ 365,800
6. KHIH/Denver-Boulder .................. 3.0 6. WJZE/Washington,DC ............... 259,300
6. WLVE/Miami-Ft. Lauderdale ............. 3.0 7.KOAl/Dallas-Ft. Worth . . .. ......... ... 252,800
8. WNWVICleveland .. ................... 28 8. WLVE/Miami-Ft. Lauderdale ........ ... 245,200
8. WQCDINew YorK . ... ..o, 2.8 9.KIFM/SanDiego . .................... 209,900
10. WJZE/Washington,DC .. ............... 2.7 10. WCDJ/IBoston . . .................... 196,400

GOLD/CLASSIC ROCK

AVERAGE QUARTER-HOUR CUME
1. WHTT-FM/Buffalo-Niagara Falls . . . . 8.2 1. WXRK/New York (Classic Rock) 1,856,500
2. KWFM-AM & FM/Tucson .. .............. 8.0 2. WCBS-FM/INew York . . .............. 1,687,000
2. WMJilCleveland .. .................... 8.0 3.KRTHI/Los Angeles ................. 1,388,500
4. WODE-AM & FM/Alientown-Bethlehem . . .. . 7.9 4. KLSX/Los Angeles (Classic Rock) . .... 1,041,900
5. WYSP/Philadelphia (Classic Rock) ........ 7.7 5. WYSP/Philadelphia (Classic Rock) . ..... 884,000
5. WYSP/Philadelphia (Wilmington bookXCR). . 7.7 6. WIMKI/Chicago ..................... 744,700
7. WZRR/Birmingham (Classic Rock) . ... ... .7.6 7.KCBS-FM/Los Angeles ............... 680,400
8. WWSW-AM & FM/Pittsburgh . . . . . ... ... .. 7.3 8. WCKG/Chicago (ClassicRock) ......... 674,400
9. KGOR/Omaha-Council Bluffs ........... .7.0 9. WOMCIDetroit . . .................... 550,800
9. WKLH/Milwaukee-Racine (Classic Rock). .. . 7.0 10. WOGL-FM/Philadelphia . . ............. 520,400
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FORMAT LEADERS

BEAUTIFUL/EASY LISTENING
AVERAGE QUARTER-HOUR CUME
1. WDUV/Sarasota-Bradenton ........ 18.7 1. WPAT-FM/New York ........ 1,253,000
2. WDEF-FM/Chattanooga . . . . ............... 12.2 2. WPAT/NewYork ................... 397,500
3. WFMZ/Allentown-Bethlehem . ............. 11.7 3. WFOGINorfolk-VirginiaBeach . . . . .. ... 175,000
4. WPVR/Roanoke-Lynchburg . ... ............. 9.5 4. WRMR/Cleveland . . .. ............... 174,300
5. KUMU-AM & FM/Honolulu .................. 7.7 5. WDUV/Sarasota-Bradenton (Tampa book) 163,200
6.KBEZITUISA ... .. .00t 7.4 6. WPAT-FM/New York (Nassau book) ...147,100
7. WFOG/Norfolk-VirginiaBeach. . .. .. ......... 74 7.KYBG/DenverBoulder . . . ............ 103,200
8.WRHP/Syracuse ......................... 6.9 8. WADB-FM/Monmouth-Ocean,NJ . ... .. . 97,500
9. WADB-FM/Monmouth-Ocean,NJ ............ 6.6 9. KEZX-FM/Seattle-Tacoma . ........... . 92,500
10. KTSM-FMIEIPaso .......... ... uuinnnnn. 6.4 10. WPAT/New York (Monmouth-Ocean book). 83,400
SPANISH
AVERAGE QUARTER-HOUR CUME
1.KGBT/McAllen-Brownsville ... .. ... 13.2 1.KLAX/Los Angeles . .......... 804,400
2. KBNA-AM&FM/EIPaso . . . ................. 8.8 2.KLVE/lLosAngeles . . ................ 783,500
3. KIWW/McAllen-Brownsville. . ... ............ 8.4 3.KTNQ/Los Angeles . ................ 568,600
3. KTJN/McAllen-Brownsville . ................ 8.4 4. WSKQ-FM/INew York .. .............. 548,500
3.KXTN/San Antonio . ...................... 8.4 5.KKHJILos Angeles. . ................ 406,300
6. KGSTITUCSON ... .. ..ot 6.1 6. WADOI/NewYork . .................. 376,100
7.KLAX/LosAngeles ....................... 5.3 7.KWKWI/Los Angeles ................ 337,700
8. KTGE/Monterey-Salinas-SantaCruz .......... 5.2 8.WSKQ/New York ................... 331,700
9. KWAC/Bakersfield. . .. .................... 4.9 9. WOJOI/Chicago .................... 262,100
10.KAMAJ/EIPasSO .. ........ccoiiiiiinrnnnnnn 4.4 10. WXDJ/Miami-Ft. Lauderdale ....... ... 236,700
BIG BAND/NOSTALGIA
AVERAGE QUARTER-HOUR CUME
1. WMMB/Melbourne-Titusville (BBnd). . . .8.5 1. WNEW/New York (Nost) .. ... . 830,000
2.KJUL/LasVegas(Nost) .................... 6.4 2. KFRCI/San Francisco(Nost) . . . .... ... 506,700
2. WOKY/Milwaukee-Racine(BBnd) ............ 6.4 3. WJJD/Chicago(Nost). . .......... ...462,800
4.KOY/Phoenix(Nost). . ..................... 6.1 4. WPEN/Philadelphia(Nost) . . . ..... ... 414,700
4. WPLM-FM/Boston (New Bedford book}BBnd) . . . 6.1 5. WNEW/New York (Nassau book) (Nost) 242,600
6. WGUL-AM & FM/Tampa-St. Petersburg (BBnd) . . 5.8 6. CKLW/Detroit(BBnd) . . ... .......... 231,000
7. WwQBB & WEMQ/Knoxville(Nost). . . .......... 55 7. KQUE/Houston-Galveston (Nost) . . . . .. 229,300
8. WPEN/Philadelphia(Nost) . . . ............... 4.8 8. WJAS/Pittsburgh(BBnd) . .. ......... 182,100
9. WSCQ/Columbia,SC(Nost). . . .............. 4.6 9. KIXi/Seattle-Tacoma(BBnd) ......... 181,100
10. WMAS/Springfield, MA(BBnd) .............. 4.5 10. KOY/Phoenix(Nost) . ... ............ 173,400
10. WPLM-AM & FM/Boston (Providence book)XBBnd) 4.5
CLASSICAL
AVERAGE QUARTER-HOUR CUME
1. KING-FM/Seattle-Tacoma . . .. ... ..... 4.6 1. WQXR-AM & FM/New York . . . 748,300
2. KBOQ/Monterey-Salinas-SantaCruz . . . .. . . ... 4.3 2. WNCNINewYork .. ............... 708,400
3. WGMS/Washington,DC ................... 3.7 3. KJQI & KKGO/Los Angeles . ...... .. 658,500
4. KHFM/Albuquerque. . . .................... 3.5 4. KDFC-AM & FM/San Francisco .... .. 392,800
5. KFSD/San Diego (North County book) . ... .. ... 3.2 5.WFMT/Chicago .................. 343,900
6. KDFC-AM & FM/San Francisco (San Jose book) . 2.8 6. WNIB/Chicago . . .. ............... 335,100
6.WCLVICleveland . . ................ ... 2.8 7. WFLN/Philadelphia ............... 304,700
8.KVOD/Denver-Boulder . . ................... 2.7 8. WGMS/Washington,DC .. ......... 283,100
8. WFLN/Philadelphia . ... ................... 2.7 9. KKHI-FM/San Francisco . . . ....... .. 278,000
8. WRR/Dallas-Ft. Worth . .................... 2.7 10. WRR/Dallas-Ft. Worth .. ......... .. 255,900
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DRIVETIME DOMINATORS

AM Drive/Top 10 Average Quarter-Hour Share 12+, M-F, 6-10am

1. WIVK-FM/Knoxville (Ctry) 35.3
Darrin Wilhite, Tim Wall

2. KSSK-AM & FM/Honolulu (AC) 30.1
Michael W. Perry & Larry Price

3. WRNS-AM & FM/Greenville-New Bern (Ctry) 28.4
Wayne Carlyle

4. WXBQ-FM/Johnson City (Ctry) 26.1
Richard Quillen & Bill Blake

5. WYNK-AM & FM/Baton Rouge (Ctry) 25.0 —
Kenny Hazelette & Bob Bishop; Rick Daniels T ot

6. WUSY/Chattanooga (Ctry) 24.1
Capt. Bobby Byrd & Jim Copeland

7. KXXY-AM & FM/Oklahoma City (Ctry) 22.7
Dave Murray & Dan Stroud; Olen Wells

8. WTQR/Greensboro-Winston Salem (Ctry) 22.3
Dale Mitchell & Aunt Eloise

9. WCCO/Minneapolis-St. Paul (AC) 22.0

Roger Erickson & Dave Lee ¢ ’
1 0. WZZK'AM & FMIBirmingham (Ctry) 21 .9 Michael W. Perry & Larry Price

Patti & The Doc KSSK-AM & FM/Honolulu

e e e
AM DfiVG/TOp 10 Average Cume Persons 12+, M-F, 6-10am

1. WINS/New York (News) 1,596,700
Paul Smith, Michael O’Neill, Judy DeAngelis

2. WCBS/New York (News) 1,261,800
Brigette Quinn & Jeff Kaplan

3. WXRK/New York (CR) 1,237,700
The Howard Stern Show

4. WRKS/New York (UC) 1,149,500
Jeff Fox & Ken Webb

5. WHTZ/New York (CHR) 1,056,300

The Z-Morning Zoo with Gary Bryan & Ross Brittan Judy DeAngelis, Paul Smith, Michael O'Neil

WINS/New York
6. WPLJ/New York (CHR) 973,700
Scott Shannon & Todd Pettengill

7. WLTW/New York (AC) 851,100
Bill Buchner & Rasa Kaye; Al Bernstein
8. KYW/Philadelphia (News) 838,800
Pat Farnack, Harry Donahue, Ed Abrams
9. KIIS-AM & FM/Los Angeles (CHR) 813,500
Rick Dees, Ellen K., Vick “The Brick” Jacobs, Cmd. Chuck Street

1 0- WQHTINeW York (CHR) 809,900 Howard Stem. Robin Quivers
Howard Hoffman & Stephanie Miller; Debra Rath WXRINew York
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DRIVETIME DOMINATORS

PM DI"iVG/TOp 10 Average Quarter-Hour Share 12+, M-F, 3-7pm

1. WXBQ-FM/Johnson City-Kingsport (Ctry) 28.1
Steve Randall

2. WIVK-FM/Knoxville (Ctry) 26.9
Ed Brantley

3. WRNS-AM & FM/Greenville-New Bern (Ctry) 24.9
Mike Reid

4. WAMZ/Louisville (Ctry) 22.9
Coyote Calhoun; Dan Robinson

5. WUSY/Chattanooga (Ctry) 22.7 T sove renar
The Bearman WXBQ/Johnson City

6. WZZK-AM & FM/Birmingham (Ctry) 20.7
Bill Kramer

7. WTQR/Greensboro-Winston Salem (Ctry) 20.2
Danny Hall

8. KSSN/Little Rock (Ctry) 19.9

Dan Moore

9. WSSL-AM & FM/Greenville-Spartanburg (Ctry) 19.3
Mark Elliott

n [T1L.Y. Fh o mem AL\ A0 _ . _ . N i
10. thvuTu.baO i (Ctry) 18.5 5 Bramtey Coyote Caoun
John Collins WIVK-FM/Knoxville WAMZ/Louisville

e e e s e e e

PM Drive/Top 10 Average Cume Persons 12+, M-F, 3-7pm

1. WRKS/New York (UC) 1,107,200
Carol Ford; Wendy Williams

2. WPLJ/New York (CHR) 1,042,100
Fast Jimi Roberts

3. WHTZ/New York (CHR) 1,017,800
Chris Jagger

4. WLTW/New York (AC) 1,015,400
Valerie Smaldone, Steve Roy

5. WQHT/New York (CHR) 966,000 oo Fors, Wy s
Al Bandiero, Jeff Thomas WRKS/New York

6. KPWR/Los Angeles (CHR) 867,300
Dave Morales; George McFly

7. KOST/Los Angeles (AC) 860,300
Bryan Simmons,; Karen Sharp

8. KIIS-AM & FM/Los Angeles (CHR) 845,300
Blair Michaels; Learjet

9. WCBS/New York (News) 810,100
Therese Crowley, Wayne Capot

1_0- WBLSINew York (UC) 804,200 o 7 - Fast Jimi Roberts Chris Jagger
Frankie Crocker; Sammy Mack WhLJ/New York WHTZINew York
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RATINGS INFORMATION GUIDE

How To Use The
Ratings Information

A

@ SHARE TRENDS

All stations in the Top 50 markets which earned at
least a 1.0 share and the top 10 stations in markets 51-
100 (according to the Fall '92 Arbitron) are listed. Trends
read left to right, with the most recent results on the
right. Up to five books can be included in any market's
trend report, which covers the past year. Stations are
ranked according to their Monday-Sunday (total persons
12+) average quarter-hour share.

@) STATION/FORMAT

The call letters are printed in bold type with the sta-
tion format listed beneath in italics.

@) FREQUENCY/POWER

The frequency and power for the radio signal(s) are
shown as listed on Page 3B in each Arbitron report.

s you examine R&R’s “‘Ratings Report & Direc-
tory, Vol. 1, '93," you'll find the following high-
lights featured in the detailed market breakouts.

|

¢} AUDIENCE RANKINGS

The six rankings to the right of the frequency power
column will help you understand a station’s core strength.
The first listing shows the Monday-Sunday (total persons
12+) cume rank, followed by five AQH demo ranks for
teens and adults. Also featured: demographic rankings
for the Top 50 markets based on Monday-Sunday AQH.

) AVERAGE MINUTES LISTENED

The column immediately following the 35-64 rank-
ing shows the average number of minutes the audience
spent listening to the station. This is based upon total
persons 12+, Monday-Sunday, 6am-midnight.

6

For the convenience of R&R ‘‘Ratings Report”
users, we designate all station owners and their network/
national rep affiliations as listed in each Arbitron report.

OWNER, NET & REP INFORMATION

|

NOTATIONS

Updates are listed noting format and cali letter
changes plus LMA activity.

() FORMAT REACH CHART

The fower-right corner of each Top 50 market page
features a bar graph ranking format reach. Format totals
are computed by adding the Fall '92 12+ Monday-
Sunday AQH numbers shown in each market breakout.
For example, all CHR shares are added together.

Ii

|

) MARKET POPULATION
The 12+ population for each market is shown, with
the black and Hispanic percentages in parentheses. In
those markets where an ethnic breakout is not appiica-
ble, the code N/A is used.

NEW YORK

98 7
7 Gaw
106 7
7 Bkw i
lors INNER CITY
XRK
WXR 923 3 69 | INFINITY ABC | TOR
33 [32 |34 42| 42| 5 m\BC g 13 |28 |17 [18 | 16| 3 | 93 | CAP CITIES/ABC | ABC | BAN
49 [42 |50 |50 | 42| 5 | WCBSFM | 1011 8 |12 13 |s| 2 72 | CBS CBS | CBS
33 |36 |40 |36 | 36| 7 | WHTZ 100,3 3 [3 ]9 |11 |13]|17 |53 MALRITE CHR
41 |38 |37 |38 | 36| 7 | WINS 185 @14 |18 [15 14| 6 |45 | GrOUPW ABC | G/W
48 [39 |36 |33 |36| 7 | WOHT 97203 0 |2 | 4| 9|18(32 |64 EMMS HNWH
30 (34 |30 |32 34|10 | WCBS as0 4 (15 |20 16_ -f 4 |49 | cCBS CBS | CBS
28 |28 |31 |32 |34[10 | WPLJ 2508 5 |5 |8 | 6| 921 |50 | CAPCITIES/ABC |ABC | kATZ
33 |40 (32|38 (33/12 | WOR 150, 15 (39 |32 |20 |20 ]12 76 | BUCKLEY ABC | MCG
7) : “ Became Business News WBBR toward end of rating period
—
DEMOGRAPHIC RANKINGS@ _LFoRmAT REACH
Men Women Men ~ Women Men Wome 8 ’L‘g e eee187
18-34 18-34 18-49 18-49 25-54 25-54 P e
CHR __3106
1 WXRK 1 WRKS 1 WXRK 1 WRKS 1 WXRK 1 WLTW AC _—19.3
2 WRKS 2 WOHT 2 WRKS 2 WLTW 2 WCBS-FM | 2 WCBS-FM GOLD/CR 18.6
3 WNEW-FM 3 WPLJ 3 WNEW-FM | 3 WMXV 3 WNEW-FM 3 WRKS SPAN 6.0
4 wPLJ 4 WBLS 4 WBLS 4 WBLS 4 WFAN 4 WMVX B/EZ ""; 3'
5 WBLS 5 WLTW 5 WFAN 5 WPLJ 5 WBLS 5 WBLS - 3.
6 WQHT 6 WMXV 6 WCBS-FM | 6 WCBS-FM | & wLTwW 6 WQCD AOR _129
7 WHTZ 7 WHTZ 7 WLTW 7 WOHT 7 WRKS 7 WPLY CLAS 29
8 WLTW 8 WXRK 8 wacDh 8 WHTZ 8 wacp 8 WHTZ NAC _i28
9 WFAN 9 wQCD 9 WPLJ 9 WXRK 9 WYNY 9 WXRK CTRY _‘2_7
10 WYNY 10 WNEW-FM [ 10 WQHT 10 wQcCD 10 wWCBS 10 WYNY BBND _|1.8

©1993 Arbitron Ratings Company. May not be uoted of reproduced withaut the prior wrilten permission of Arbitron

ABC  ABC Radio Networks NBC
AP Associated Press Radio Network SOu
AURN American Urban Radio Network UNIS
CBS CBS Radio Networks UNIU
CNN  Cable News Network UNIP
MBS Mutual Broadcasting System UPI

Reps Abbreviation Key
BAN Banner Radio MCG
CAB Caballero Spanish Media MMR
CBS CBS Radio Spot Sales PATT
CHR The Christal Company PMR
CMBS Concert Music Broadcast Sales, Inc. | RAIL
cmi Christian Ministries RSS
DCA Dora-Clayton Agency, Inc. REG
DIR Direct Representives REP
DOME Dome And Associates ROS
DUR Durpetti And Associates SAV
EAST Eastman Radio, Inc. SRR
GIW Group W Radio Sales SSS
HNWH HNW&H SBS
KATZ Katz Radio TNS
KBS Keystone Broadcasting System TOR
KT-H  Katz Hispanic UNI
K&P Katz & Powell WR
LOTUS Lotus Hispanic Reps WRS
MK4 Market 4 Radio

NBC Radio Network

The Source

Unistar (Super)

Unistar (Ultimate)

Unistar (Power)

United Press International

McGavren-Guild, Inc.
Major Market Radio
Patt Media

P. Mulvihill Radio Limited
R.A. Lazar & Co.

Radio Spot Sales

Regional Representives
Republic Radio Inc.

Roslin Radio Sales, Inc.
Savalli Broadcast Sales
Salem Radio Representatives
Southern Spot Sales

Spanish Broadcasting System
TN Spot Sales

Torbet Radio

Unirep Broadcasting Co.
Western Regional Broadcast Sales
Williams Radio Sales
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Michael Jackson Live From Bucharest

Bruce Springsteen Plugged

The 1992 Summer Olympics

The Warld Premiere of Garth Brooks' "The Chase”
Eric Clapton Unplugged

Every Major College Bowl Game

Guns N' Roses Live From Paris

NFL Football

Van Halen's Cabo Wabe Rock Radio Festival

The King of the Countdowns, Casey Kasem

The King of Talk Radio, Larry King

F-}
|

When you think that so much
could come from ONE radio network.
Not so unbelievable when you

realize that network is Westwood One.

WESTWOOD ONE.

wesrwonones @ Broancasne svsrew MRS “SOURCE




NEW YORK

12+ POPULATION: 14,077,500 (Black: 21.0%; Hispanic: 18.8%)

)
2/ % % z REQUENCY
FREQ
\% 2\Z \® & STATION e & i
ZATN\Z\T \E B2\ FORMAT | mornie owen & S
5 ’S)‘ O‘ ’S)‘ . 2% ] = 5 g,
S\ \D \B \® 5% & 3 g /3
. . . _ WRKS I
52 |55 (56| 66|65 c wi 9.7, 2 c c c 4l 9| 89| SuMMmIT SOU | DUR
WLTW 6. -
58 |54 (525152 2|W 106.7 6 | 77| 3 a 2| 79| VIACOM KATZ
44 149 143 | 44| 44| 3 x\éBLS 13 9 |4 |5 4| 5| 5| 76| INNERCITY ABC | MCG
39 (41 |45 | 47| 44| 3 \CA;?XRK e 716 | 2] 2| 3|11 63| INFINITY ABC | TOR
WABC 7
33 [32 |34 | 42| 42| 5| WA 7o 13 |28 |17 [18 [ 16| 3 | 93 | CAP CITIES/ABC | ABC | BAN
WCBS-FM 1
49 |42 |50 [ 50| 42| 5| WC 101.1 8 (12 |13 ]| 5| 2 a 72 | cBS CBS | CBS
WHTZ _
33 (36 |40 |36 |36( 7 | WH 100.9 3 13 |9 |11 13|17 | 53| MALRITE - CHR
WINS 101
41 |38 |37 |38 |36| 7 | WIN 9w |@]14 |16 |15 [14| 6 | 45 | GROUP W ABC | G/W
WQHT 1
48 (39 |36 |33 36| 7 |WQ o 10 [2 [ 4| 9118(32 | 64 | EMMIS - HNWH
WCBS
30 |34 |30 |32]34]10 NeSSB 880 4 115 (20 |16 [15] 4 | 49 | CBS CBS | CBS
28 128 |31 |32|34f10 | WPLJ & 5 |5 13|86 9|21 (50  CAP CITIES/ABC | ABC | KATZ
WOR 1
33 40 |32 |38 ]33|12 Ta,kO By 15 (39 |32 {20 |20 |12 | 76 | BUCKLEY ABC | MCG
WPAT-FM 1
27 135 |37 |31 33[12 | WP T 14 121 |25 (19 |19 | 8 | 77 | PARK - MMR
42 |43 (38 |34 31|14 [ WMXV M 11 |8 |8 | 7| 8|14 | 61 | BONNEVILLE INT. |- MCG
| 38 [37 |31 ] 36 (29|15 | WNEW-FM | 1027 12 13 |6 | 8| 7[18 [62 | GROUPW UNIP | G/W
wQcD :
19 |23 22 |24 |28(16 | WA Ty 17 [27 |10 |10 | 6| 7 |76 | TRIBUNE ABC | CHR
WYNY 3.5
27 |27 |28 |31 |27]17 o e 18 {26 (11 |13 |10 {13 | 86 | BR. PARTNERS NBC | DUR
WFAN 66
30 |24 |30 |29 |25]18 [ WFA fior 16 [ 9 [14 |14 {12 |10 |60 | INFINITY NBC | HNWH
24 |22 27| 24]|24}19 gVSKO-FM 97.9 p2 |17 f12 [12 |11 |15 |12 | sBS = SBS
pan 7.8kw
WNEW* 1130
19 19 120161820 |WNEW sy 19 40 |37 (37 |32 |24 |62 | BLOOMBERG LTD. |--
*Became Business News WBBR toward end of rating period. Continued on Page 22

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
WNEW-FVM

027

1010 WINS RADIO §§

ALL NEWS. ALL THE TIME. raow

CLASSIC ROCK & MORE

Album Rock
Another Group W Radio Market!
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NEW YORK

Continued from Page 19 12+ POPULATION: 14,077,500 (Black: 21.0%; Hispanic: 18.8%)
X Q
» &
2\ %\ 2 £/« s/ 8
DA\ 2\ 2\ 3\y \ STATION | memener o/ /& £/ £/ 2 e
v A S/ &/ & @ @ & 3
(( ‘%\) %) ‘%\) ((‘ (_);: FORMAT [ wigHrmive PoweR) 8 < 5 5 ; (g § gl FY Q%%
&\ ©\ 6\ &\ &\%? WV IR IR Y S & [ of
12 (13 |11 |14 ] 1.7]21 NW/}-IB i, 23 |18 |19 |17 | 17|16 |123 | INNER CITY AURN| MCG
13 |18 (15| 14| 16|22 | WAXR-FM | 96.5 21 (42 |33 |32 | 25|23 | 74 | NEW YORK TIMES | UNIS | MMR
19 |16 [16 |17 | 15[23 | WADO e 25 (33 |27 |29 | 24 |19 [113 | TICHENOR MEDIA |--- | KT-H
WNCN 104.3
15 [1.3 [12 |09 13|24 | WN 15 20 (36 |26 |21 | 21|20 | 54 | GAF CNN | CMBS
WSKQ 620
11 |12 |12 [ 13| 11|25 | WS o2y 28 (20 |28 |25 | 23|22 | 97 | SBS SBS
1.0 (0.9 [09 [07 | 10|26 | WALKFM 975 26 |22 |23 |23 | 22|25 | 76 | AMERICAN MEDIA | — DUR
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 h -
1 WXRK 1 WRKS 1 WXRK 1 WRKS 1 WXRK 1 WLTW AC 193
2 WRKS 2 WQHT 2 WRKS 2 WLTW 2 WCBS-FM | 2 WCBSFM GOLD/CR 18.6
3 WNEW-FM | 3 WPLJ 3 WNEW-FM| 3 WMXV 3 WNEW-FM | 3 WRKS SPAN L__16.0
4 WPLJ 4 WBLS 4 WBLS 4 WBLS 4 WFAN 4 WMVX B/EZ u 3.3
5 WBLS 5 WLTW 5 WFAN 5 WPLJ 5 WBLS 5 WBLS ' 9.
6 WQHT 6 WMXV 6 WCBSFM | 6 WCBSFM | 6 wLTW 6 WwacD AOR
7 WHTZ 7 WHTZ 7 WLTW 7 WQHT 7 WRKS 7 WPLJ CLAS
8 WLTW 8 WXRK 8 wQch 8 WHTZ 8 wQcb 8 WHTZ NAC
9 WFAN 9 waQcDh 9 WPLJ 9 WXRK 9 WYNY 9 WXRK CTRY
10 WYNY 10 WNEW-FM |10 WOQHT 10 WQCD 10 WCBS 10 WYNY BBND

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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.

From Rick Allen Creative Services and Radio Today Entertainment. For market exclusivity call (212)5681-3962.
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LOS ANGELES

12+ POPULATION: 9,607,400 (Biack: 10.2%; Hispanic: 33.6%)

x = /8 i,
[43) [
2\ %\ % £/« v /x /&
N2\S\2\B\5\ STATON |\ OB Je /§/§/§/5/8)5 ] & ¢ fee
o\ Z\ ™ 32 @ @ [fa[g g JIF
\\’, D\ O\ ‘\: %“,’; FORMAT | wigHTTive POWER) 8 S ‘g 5- g/a/% §/ § ,:55
5\ ©\ &\ & \ & \% o PP A
S\ &\ ¢\ &\ _\28 WEWENE N YE N 3 y /3¢
0.7 |05 [0.7 [20 |53 0 gl Fih 14 | 6 0 0 o[ 7 |120 | SBS -~ | sBS
T 03.5 -
6.0 |48 [50 |52 51| 2 |KOS 1985 2|93 2| 2/@)|se| COX CHR
43 |50 |42 [44 |51 2 |KPWR 105.9 3 (@) 2| 7| 8|28| 62| EMMIS — | HNWH
101.1
40 (35 |41 |39 |44| 4 |KRTH L 4 |7 ]10]| 4| 3 58 | BEASLEY UNIU | BAN
48 |49 |44 |42 41| 5 [KISAF |1ison027 @ 3| 7| 5| 9|12 | 46| GANNETT ~ | mca
KROQ 106.7 N
32 (31 |31 |40 38| 6 |KF Ly 92| 5| 9| 1522 72| INFINITY TOR
32 (42 |40 |30 | 37| 7 | KBIG 1 6 |12 (11| 10| 6| 4| 62| BONNEVILLEINT. |-~ [CBS
27 |25 |29 |27 |a7| 7 |EE Roe.. 11 |37 |17 | 14| 8| 3| 76| COX MBS | CHR
28 (30|33 |40 |36| 9 |KLSX A 8 |16 | 4| 3| 5|14 | 64| GREATERMEDIA |- |MMR
42 |34 |44 |37 |35|10 | KABC (s 13 |23 |35 | 24| 19| 6| 76 | CAPCITIES/ABC | ABC | KATZ
KLVE 107.5
40 (33 |44 |35 | 34[11 [ELY 1075 16 {11 | 6| 8| 7|18| 78| HEFTEL CAB
44 35 (40|36 | 32|12 | KLOS ohc 10 |14 | 9| 6| 4|13 | 61| CAPCITIES/ABC |ABC |KATZ
38 |38 |38 |38/ 31|13 | KKBT 28 19 | 5| 8| 11] 13| 20 | 87 | EVERGREEN — | MMR
KTNQ 1020
30 |23 |32 |36 28|14 [T P 21 |20 |13 | 12| 10| 15 | 90 | HEFTEL CAB
28 |24 25| 26| 27|15 | KNX o 7 [19 |25 | 21| 17| 8| 46| cBS CBS | CBS
25 |32 | 29| 27| 26|16 | KFWB 40 5 |27 {24 | 23| 20| 10 | 39 | GROUP W CNN | G/W
29 |32 37| 35| 26|16 | KYSR s 12 |18 |12 | 13| 12 17 | 54 | VIACOM —~ | TOR
22 |31 | 21| 28] 25|18 | KITWV s 15 |26 |21 | 15| 11| 5| 57| GROUP W - |amw
24 |23 20| 18] 24] 19 | KZLA i Hom 20 |29 |18 | 17| 14| 9| 75| MALRITE ~ | EAST
KKGO 105.1
13 [17 [ 16| 21| 19]20 | K& Tk 18 [31 |30 | 26| 23|16 | 54| MT.WILSONFM | AP | CMBS
14 |19 | 20| 20| 1920 | KCBSFM 1951, 17 |22 |20 | 16| 16| 11 | 52| cBS cBS | cBS
‘ © 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron Continued on Page 24
—— New Adult
947 KTWV  Contemporary

Another Group W Radio Market!
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Continued from Page 23 12+ POPULATION: 9,607,400 (Black: 10.2%; Hispanic: 33.6%)
) X Q
2\% % g/ x £
%\ 2\Z\ o \k \ STATION |FRequency /o /5 /% [/ /5] ¢
Z Z D XN % o X v
(( Y\;)‘ O‘ (Sx\)’ ((‘ Qpij FORMAT | nigHTTiME POWER) g ,\Q- g g § é\t § gl § Og‘%
A\ D\ D \DN\ES VIR S < o ¢ /I«
24 |22 |23 23] 17|22 | KQL2 3% 22 | 8|14 18| 25| 38| 54| wEsTWOOD ONE | SOU | DUR
19 |23 | 22| 21| 16| 23 | KKH 290 24 |30 | 15| 19| 21| 23| 74| LBERMAN — | MMR
12 |11 ] 09| 09| 1.4] 24| KH 2 %eitw 26 | 15 | 16| 20| 24| 20| e8| TAXI - | ros
38 |42 | 34| 19| 13| 25 | KWKW | 1250 27 |47 | 19| 22| 22| 21| 71| LOTUS — | Lotu
15 [13]12] 09| 11| 26| LT e 4 23 |38 | 29| 25| 26| 19| 47| GOLDENwWEST |- | BAN
Men Women Men Women Men Women SPAN
18-34 18-34 18-49 18-49 25-54 25-54 AC .
1 KLAX 1 KOST 1 KLAX 1 KOST 1 KLAX 1 KOST NT .
2 KPWR 2 KLAX 2 KLSX 2 KLAX 2 KLOS 2 KBIG GOLD/CR
3 KROQ 3 KKBT 3 KLOS 3 KBIG 3 KLSX 3 KLAX CHR -
4 KLSX 4 KLVE 4 KROQ 4 KKBT 4 KRTH 4 KRTH AOR .
§ KLOS § KiSFM 5 KRTH 5 KIS-FM 5 KOST § KLVE uc =
6 KRTH 6 KPWR 6 KPWR 6 KLVE 6 KFI 6 KYSR NR
7 KIS-FM 7 KBIG 7 KOST 7 KRTH 7 KTWV 7 KIS-FM e
8 KaLZ 8 KYSR 8 KISFM | 8 KYSR 8 KLVE 8 KKBT
9 KLVE 9 KLSX 9 KLVE 9 KPWR 9 KTNQ 9 KTNQ CTRY
10 KOST 10 KRTH 10 KTNQ 10 KLSX 10 KBIG 10 KLSX CLAS

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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CHICAGO

12+ POPULATION: 6,710,800 (Black: 18.3%; Hispanic: 11.1%)

) X Q
2\ 2\ S $
~
NZ\2\Z2\ 3\ \ STATION | Freauency [ &/ s/ s/ s/ s/ 5/ 2
7 D A xR N 12 [ X
(( Q}) @) Q}) (( c‘);; FORMAT (NIGHTTIME POWER) 8 ,\Q‘ g: O[f 5 3 § é/l‘ g S
S\ &\ &\ &\ &\%h <f =)o/ v/ofof &£ SIS
PANRCANR AN SRR AT R O A A Al Al 5 ¥ /3
A R
85 |88 |76 68| 85 0 WGN 720 0 13 |18 | 11| 3 0 88 | TRIBUNE BC |CH
68 (68 (73| 72| 76| 2 l\%GCI-FM ;g;ws 4 2 000 8 [108 | GANNETT - MCG
38 |47 | 55| 43| 57| 3 | WUSN 99.5 5 |11 4| 2 2| 2 [ 87| INFINITY - TOR
Ctry 6.3kw
WBBM-FM .
51 (50 | 57| 56| 46| 4 [ Wl 983 3 (@)|3|6]|6|23 58| cs cBS |cBs
44 |40 |39 40| 39| 5 | WBBM 780 2 |16 |24 [18 | 15] 4 [ 48 | CBS CBS | CBS
News 50kw
34 |37 (34| 36| 3.7 6 | WLT 93.9 10 |25 |11 5| 6| 3| 70| VIACOM CHR
AC 4kw
WLS-A/F 90/94.7
30 (37 |3.0| 28| 35/ 7 | WL 890794 7w |13 |10 |19 |15 | 14| 7 | 73 | CAPCITIES/ABC [ABC |BAN
WNUA 5
38 (32 |3126] 35 7 |WN gs.s 14 |22 |13 |10 | 4| 6 | 76 | PYRAMID DUR
WWB2Z 5
38 (40 46| 37| 34 8 |WW 103.5 7 |3 | 2| 81326 | 56| SUMMIT TOR
29 (29 | 33| 28] 3.1 9| WIMK 104.3 9 |7 {15 |12 | 5] 5 | 54 | INFINITY UNIP | KATZ
Gold 4kw
32 |34 37| 40| 30{ 10 | WJID 1160 19 [36 [36 |33 | 30|10 | 85 | INFINITY UNIU | KATZ
Nost 50(4.2)kw
32 |32 | 29| 35| 3.0/ 10 | WLUP 1000 17 (14 | 8 | 9| 9|12 | 76 | EVERGREEN MMR
Talk 50kw
2.7 |3.0 |31 32| 30| 10 | WLUP-FM | 979 8 |15 [ 5| 3| 7|18 | 50 | EVERGREEN MMR
AOR 6kw
21 |23 |20 21| 29| 13 ,\%KQX ) 1 8 | 7| 7] 11]16 | 57| EMMIS SOU | HNWH
33 |38 33| 35| 29| 13 NWRXRT i 16 |27 | 6 | 4| 8|20 | 69| DIAMOND CBS
¥ w _
42 (39| 44| 42| 28| 15 EVCVAZ 102.7 18 [17 {10 | 13 { 10| 9 | 74| BR. PARTNERS UPI | BAN
25 |25 | 29| 27| 25| 16 | WMAQ 670 6 |19 |20 |21 | 19|11 | 38| GROUPW CNN | G/W
ews 50kw
27 (26| 281 23| 22| 18 g‘gCKG A 12|19 9l14|12|(19 | 44| coOX KATZ
. w
23 |25 23| 22| 20f 19 | WPNT 100.3 15 | 5 {14 | 17 | 17| 14 | 48 | CENTURY -~ | EAST
TICHENOR MEDIA

Continued on Page 26

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron,
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Another Group W Radio Market!
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CHICAGO

Continued from Page 25 12+ POPULATION: 6,710,800 (Black: 18.3%; Hispanic: 11.1%)
(4p] X Q
£\2\% £/,
DA\2\Z\$\ \ STATON | e [/ 8/ 5/ 5/ 8/ 8 2
D . b - o = 23 X ~3
(( V,}\) %} Q}) (( o1 FORMAT | icHtrimve power)/ S T/ &) & 3: 3: § ‘Z: § S
-\ T2\ T2 -\ 2\%% o/ N/ 3/ QI S) S/ < = S X
S\ &\ &\ ©\ v\Z20 + 2l &l S S € = £ S4
S\ P\ ©\ © D \FT YRR IRIRTETE o VR EL
00 [09] 12 14| 16|21 | WSCR - 25 |31 [17 | 19| 18] 17 [104 | DIAMOND — | CBS
10 [1.0] 09| 15{ 15[ 22 | WGCI Lpeo 24 |28 |22 | 22| 22| 15 | 87 | GANNETT AURN| MCG
12 |14 08| 14| 15) 22 | WEMT 4k 20 |35 |30 | 24| 23|13 | 59 | CHICAGO EDUC. |-~ | HNWH
21 |22 17| 21| 1.5 22 | WIMX ja 21 |30 |16 | 20| 21|21 | 57 | BONNEVILLE INT. |- | MCG
15 | 17| 17| 13| 1.3) 25 | WNIB A 22 |38 |33 [ 28| 26|23 | 53| NO.ILLINOIS - | cMBS
17 [1.1] 1.2} 09| 1.1 27 | WIND 380 27 | 6 |25 | 23| 25| 25 | 94 | TICHENOR MEDIA | - | KATZ
09 |06| 08| 06| 10| 28| WYCA -5 28 |24 |26 | 25| 24| 29 | 83 | CRAWFORD
Men Women Men Women Men Women ":J/g ......._.._’:;I;":5
18-34 18-34 18-49 18-49 25-54 25-54 MISC —48.5
1 wacEm | 1 waerem | 1 weekEm | 1 weakEM | 1 waN 1 WGCHFM Aég ’;;‘67;‘2
2 wLup 2 WBBM-FM | 2 wLup 2 WUSN 2 WLUP 2 WUSN N Ssb
3 WWBZ 3 WUSN 3 WLUP-FM; | 3 wLIT 3 WGCHM | 3 WVAZ CTRY Saas 7
4 WLUPFM | 4 wkax 4 WWBZ 4 WVAZ 4 WNUA 4 WLIT GOLD/CR _",5'3
5 WXRT 5 WVAZ 5 WUSN 5 WBBMFM | 5 WLUP-FM | 5§ WJMK CHR 'aug 4.6
6 WBBM-FM | 6 WXRT 6 WGN 6 WKQX 6 WUSN 6 WGN NAC T35
7 WUSN 7 WLIT 7 WXRT 7 WXRT 7 WXRT 7 WNUA BEND '33.0
8 wKQXx 8 WWBZ 8 WNUA 8 WJMK 8 WJIMK 8 WXRT CLAS 4328
9 WCKG 9 WLUPFM | 9 WCKG 9 WLUP-FM | 9 WWBZ 9 wKax SPAN 128
10 WOJO 10 WCKG |10 WKQX |10 WPNT 10 WSCR 10 WBBM-FM REL @1.0

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

More than research. Answers:

Harker Research

919 « 954 « 8300
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SAN FRANCISCO :

124+ POPULATION: 5,262,000 (Black: 10.6%; Hispanic: 14.7%)

X Q
N W
2\ 2\ g £/ e
\Z\ 2\ % 5 \& \ STATION ERCQURNCIN i & s/5/5/5/5 gy 5
p A D . /X ¢ < & <
\\’, %\) %3 Q}) \C C‘Jph}; FORMAT | uigHrmiMe rower 8 a ér é,r J:’l' ; § §J £ Q{fg
= 5 A a 5 \Z P X % Y ¥ o ~ N
S\R\ R\ D\R\s3 RV EY I YT 3 g /5§
84 (84177 |72 |96 0 KGO 810 0 17 |14 0 0 0 76 | CAP CITIES/ABC ABC |BAN
55 |49 |44 |49 |58| 2 |KCBS 740 2 |31 11 | 7| 3|2 |s2 | cBS CBS |CBS
News 50kw
KMEL 106.1
53 |46 |56 |54 |49 3 s 1oeN 3 00 3 | 915 |62 | EVERGREEN CHR
43 |45 |35 |48 |39 4 mﬁc 610 8 |49 142 |32 |25 | 7 |68 | COAST BR. MBS |KATZ
27 (33135 |42 |39 a4 [KIOI 101.3 4 [4 |2 | 2| 5|11 |57 | FARMONT - |DUR
AC 125kw
33 |34 |45 |39 |36 6 mBR ga0- 6 |22 18 {10 | 7 | 3 |59 | SUSQUEHANNA NBC (EAST
-AlF /96.
36 |43 |38 |30 [36] 6 §gIT / ;fﬁfvﬁasiw 7 (13 |8 |5 | 4|4 |62 | BONNEVILLE INT. TOR
29 |37 |40 (34 [36| 6 |KSAN 94.9 9 717 | 6| 6|5 |68 | MALRITE - |MCG
Ctry 30kw
KBLX-A/F /102.9
24 |19 (30 (27 |35 9 |KBL Al U 11 (15 |4 |4 | 2|6 [72 | INNER CITY HNWH
7.
29 |28 |29 [33 {29 |10 gﬁgL SO 5 1 2|5 {11 |16 |24 |46 | UNITED AP |MMR
31 |25 132 (29 [26 |11 5}qu5 ;ggwa 14 6 |3 8 |12 |31 |61 | ENTERCOM HNWH
ABL-AF  |960/98.1 !
30 (32 )28 |18 |24 |12 JA(C / LA 10 (26 [20 |16 |13 |10 |46 | SHAMROCK BR. UNIS |CHR
23 (22 (21 [19 |24 12 [KDFC-AIF |1220/102.1 1112141 |28 |19 |14 | 8 |54 | SUNDIAL - |CMBS
Clas S5kw/33kw
KSF .7
25 127 127 |35 |23 |14 54c Lo 15 |35 |15{9 | 8| 9 |56 | BROWN BAN
18 |15 |17 |20 |21 [15 |KFRCFM |99.7 13 | 5 |21 {15 |11 [12 |45 | COAST BR. - |kaTZ
Gold 40kw
16 118 /18 |19 |1.9 |16 |KFOG 104.5 |18 |27 |10 [12 |10 |18 |58 | susQUEHANNA SOU |EAST
AOR 7.9kw
KBAY 100.
23 |23 |21 (22 |18 |17 |KB oA 24 |38 |26 {26 |20 {14 |82 | UNITED MMR
KRQR )
22 (25|25 |23 [18 [17 |KRC N 17 |14 | 9 |14 |15 |23 |51 | CBS CBS |CBS
18 |15 |17 |18 |18 |17 “AthlO P 19 | 8 1 6 {13 |21 |30 |57 | BAYCOM PARTNERS| ABC |MCG
KSFO 0 ]
18 |15 (22 |22 |17 |20 [KSF 300 16 |20 |30 |21 |18 (13 |48 | FIRST BR. UNIP [MMR
KOFY 105
Span 58(1%)kw GABBERT

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

SWEEPING THE NAT

Radio Broadcasters Discover Focused Power Television

Get complete details on Fecused Power Television, Call (816) 753-3277 or write: Broadcast Marketing ok s
the revolution that makes buying television using Group, 3100 Broadway, Suite 318, Kansas City, MO THE
conventional demographics obsolete and has radio 64111. ' .\WORKal
broadcasters buzzing from coast-to-coast. You Broadcast Marketing Group A =
need to know the whole story. Order THE WORKS Media Placement For Radio Only 816-753-3277
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OO w»—NZP»>om

Q
W
é/ (’% S @ X X/ X §
\Z\ 2\ 2\ 3$\§ \ STATION | FrEQUENCY [y [ 5/ 5/ 5/8/5] ¢ = M
b g X b (2] [ o =)
\\/, (S;\) %) (S;\) ‘\// Y FORMAT [ igrrmime poweR) S ,\Q- 5 g 5 5 § ¥ S ogg
ATARARA VL (Sl SIEE] )¢ S ; /58
AR SATR AT AR TR v/ o2/ Q)5 < o) g [ 3
KKHI-FM 95.7 R
4 19 [1.7 | 1.3 ] 14]22 | BN o 20 |36 |37 |33 |27 |17 | 45 | BUCKLEY HNWH
KDIA 13
09 (08 |11 [10] 13|23 |} Az 29 (11 |24 |27 |26 |19 | 80 | 1310 INC.
KHQT 97.7 _
15 [1.8 |15 | 15| 1.3]|23 | KHC - 22 |3 [19 |24 |30 |39 |53 | ANAHEIM BR. HNWH
KOME 98.5
18 |14 [11]15]13]23 AORM oaes 23 |28 |12 |18 |22 {32 | 57 | INFINITY TOR
KBR 104.9 L
21 (14114 15| 12|26 spanG i 32 [12 |16 |20 |23 |27 | 84 | BAHIA RADIO KT-H
KYA 93.3
14 [13 |13 ] 13| 12|26 | K¥S g 21 |32 |36 |22 |19 [16 | 38 | FIRST BR. UNIP | MMR
KARA 105.7
09 (1.0 |10 ]| 09| 10|28 [ KA e 31 [39 |27 |25 |24 |20 | 65 | EMPIRE - MMR
KEZR 106.5
15 (09 |11 ] 13| 10|28 | KE 10 26 |21 |17 |23 |28 |33 |51 | ALTABR. -~ |CHR
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
1 KMEL 1 Kol 1 KGO 1 KIOl 1 KGO 1 KGO AOR 6.8
2 KITS 2 KMEL 2 KMEL 2 KGO 2 KCBS 2 KBLX-FM GOLD/CR "“" 6.0
3 Kol 3 KBLX-FM | 3 KiOI 3 KBLX-FM 3 KNBR 3 KIol NAC -*—-’5.8
4 KSJO 4 KITS 4 KCBS 4 KMEL 4 KKSF 4 KOIT-FM *--—-5 9
5 KSOL 5 KSAN 5 KNBR 5 KOIT-FM 5 KIOI 5 KSAN BBND 3.
6 KCBS 6 KSOL 6 KITS 6 KSAN 6 KMEL 6 KMEL CLAS _138
7 KOME 7 KOIT-FM 7 KsJO 7 KsoOL 7 KBLX-FM 7 KCBS CTRY _33.6
8 KRQR 8 KFOG 8 KBLX-FM 8 KITS 8 KFOG 8 KKSF SPAN 328
9 KOFY 9 KRQR 9 KKSF 9 KKSF 9 KITS 9 KFRC-FM NR 326
10 KBLX 10 KEZR 10 KSAN 10 KCBS 10 KSAN 10 KABL-FM uc 313

(©) 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

More than research. Answers:*

28 B RaR RATINGS REPORT VOL. 1 '93

Harker Research
919 + 954 » 8300



PHILADELPHIA

O

12+ POPULATION: 4,114,800 (Biack: 18.3%; Hispanic: N/A)

P
Q
£\ 5\ g/ ;
DA\R\Z\B\R | STmion | memer g E 5 fF) e
E\B\B\B\E e\ romwnr LS, S EENSE ) 5 [ e B
62 |59 165 | 69| 77/@) WYsP 941 ' 2 |5 8 0| 6 | 72 | INFINITY ABC | TOR E
76 (84 66| 72| 70 2 | KYW 1060 0 21 |12 |13 | 7 0 51 | GROUP W NBC |G/W
44 (35 |43 | 53| 64| 3 |WoQ fo= 3@ 2| 3|17 |68 EZ ~- | CHR T
49 |43 | 49|50 52| 4 | WXTU _-‘;g;gkw 11 [14 [10 | 9| 3| 3|90 | BEASLEY MBS | BAN |
72 |62:}:55 (| 5.8 s} 5 | WA (a3 516 |2] 2| 2[15]|67| GROUPW Sou | G/w
43 |55 |64 | 44| 48| 6 | WPEN 1= 14 {30 (24 |21 | 17| 9 | 96 | GREATER MEDIA |UNIU | MMR
68 |71 |69 |60 48/ 6 | WUSL 9e8 9 |3 |5 |5 |11]14]80| TAK —  {KaTZ
50 |60°]53| 4 | 4 8 [HERZER, | 2. 10 |11 [11 | 8| 6| 4| 78| WEAZ INC. UNIS | MCG
38 [42 51|47 46| 8 | WYXR A 6 |4 |4 a| 5|11 [62] PYRAMD — | KATZ
49 (49 |46 | 45| 44|10 | WEGX® | 1064 Tal2l6]7]12|16 |52 macnme ABC |EAST
47 |48 |39 | 47| 43/ 11 | WWDB 965 13 |19 (16 {14 [ 14| 5 | 85 | PANACHE ABC | BAN
40 (34 |28 32| 41|12 | WP $io 8 (13 |8 12| 9| 7 |66 | SPECTACOR MBS | KATZ
46 [38 |51 | 47| 41|12 | WOGLFM | oa.1 7 {10 |13 ]| 6| a4l 2|65]| CBS CBS | CBS
42 (36 | 43| 40| 37|14 | WMGK oE® 12 12 | 9 |10 | 8| 8 | 64 | GREATERMEDIA |[-- | MMR
31 |34 [35] 31| 33|15 | WDASFM | 1053 15 | 8 | 7 {11 [ 10|12 | 84 | UNITY — | Mca
29 |29 (24| 30| 27|16 | WFLN oL 16 |17 [20 [16 [ 16|10 | 74 | FRANKLIN -~ |cMBS
21 |24 |21 | 20| 22f17 | WKSzZ g n 17 | 9 |15 |15 | 15[13 | 67 | WSKZ INC. = | HNWH
15 [11 |09 | 12| 13| 18 | WHAT o’ 22 |15 |23 |18 { 19|18 |101 | REG.LABONG
11 |10 |09 | 10| 1.1]| 19 | WDAS i  d1o o8 |18 |22 [ 22|21 [ 72 | uniTy AURN | MCG
WEsT 97.8 20 {30 | 48 | NASSAU BR. KATZ

Continued on Page 31
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ALL NEWS. ALL THE TIME.
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Another Group W Radio Market!
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Q
2\ \¢ ¥
/Z -0 o z @ X Ll PSS £
A\G\2\Z \1 & STATION | FREQUENCY g |S/¥)x /T /5 /%
ZA\TM\Z \T 7 \22 FOR POWER S /fI/F/IE/E /T /g a x v
“\P\O \ D \¥ o,n“} MAT  |micHTTIME POWER) 8 - 5 g. ey § gl § gg
S\ \& \ & \& \52 o T N NS T R S IS
AR \R\S \D s o fa e[S [ [8 /3 S y /3¢
WWW-FM [106. '
53 |50 |63 {71 |87 6 g{y FM 106 7 3 (4 |2 6 6 94 | SHAMROCK BR. AP EAS1
93 (83 (88 |72 |75| 2 |WJR 760 2 [1a |17 |10 | 4|2 [72 | CAP CITIES/ABC  |ABC |-
Talk 50kw
wJLB 97.9 .
66 |63 |68 [62 |64 3 | W, 250 7 2 6 2 3 {12 |88 | BOOTH BR. MMR
wwJ 95
63 |62 |46 [50 [57] 4 |WW 350 616 18 [15 | 9|4 [53 | cBS ces |[css
43 (48 |40 [40 |55]| 5 \g/kXYT {20 12 P2 |16 |14 |13 [ 5 [100 | FRITZ CNN |DUR
WHYT 96
44 |46 |51 49 |47| 6 |WH 359 4 6 5 |11 |16 |17 |55 | CAP CITIES/ABC |ABC |KATZ
45 |38 |39 |42 (46| 7 \GNOMC 104.3 5 |6 |13 | 3| 2|3 |59 [ INFINITY UNIU |TOR
old 190kw
47 |44 |43 |47 |42 8 ){VKOI 95.5 6 |8 |8 | 4| 5|7 |5 | BR.PARTNERS = BAN
C 100kw
39 |44 |43 |40 |40]| 9 XVCJOI ¥ 15 [15 [22 [19 |15 | 6 |76 | CBS - CBS
31 (31 |36 |36 |38]|10 | WJZZ 105.9 16 |20 |7 | 7| 6|10 [78 | BELL MBS |TOR
Jazz 20kw
w 8.7
43 |45 |37 |40 | 361 AOIhLZ e g 1o {3 | 5| 8|15 |56 | GROUPW G/W
38 |32 |32 |43 |34(12 g?csx e g |17 |4 | 6 | 7|14 |56 | GREATER MEDIA [UNIP |MCG
w 923 =
38 (3.1 (41 |41 | 34|12 UCMXD Al 17 13 |11 8 |10| 9 [73 | FRITZ DUR
34 |35 |37 |37 34]12 XVCNIC Yoe! 14 |9 |10 | 9 [12 |11 |61 | FAIRMONT MCG
w
38 (47 |40 | 4 | 33|15 XVCLTI e 10 |18 |14 [13 | 11| 8 |57 | VIACOM ABC |CHR
r w
28 (35 |29 [26 27|16 | WRIF BN 11 [11 | 6 |12 | 14 |18 |48 | GREAT AMERICAN [ABC |BAN
C 800 -
29 (30 |29 |27 |21[17 | CKLW a0 18 [28 [30 |30 [ 31|16 |64 | CUC UNIS
WDZR 02.
05 (0.8 |20 [21]20(18 | J0 ;Okw7 19 5 9 |16 |20 (30 | 60 | US RADIO SMN | DUR
1 99.5
23 |25 |21 | 20| 20|18 | WOWF i 13 |3 [15 |18 |18 |20 | 36 | HOKER SOU | MMR
WQRS 105.
19 (28 |21 | 16| 20f18 | X% 3, 20 |26 124 |21 | 19|13 | 64 | MARLINII LTD CMBS
CIMX 88.7
15 |20 { 1.7 | 13] 16|21 | & amu 21 | 7 |12 {17 |17 |25 | 69 | CHUM LTD.
WGPR 107.5 :
09 |10 o9 | 1.1} 10]22 [} Ak 422 12 |19 |20 |29 [29 | 42 | INT'L MASONS AURN | RA/L
===
*Previous WDFX; now News/Talk. Continued on Page 31
Album Rock

Another Group W Radio Market!
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PHILADELPHIA

Continued from Page 29

12+ POPULATION: 4,114,800 (Black: 18.3%; Hispanic: N/A) p
H
DEMOGRAPHIC RANKINGS FORMAT REACH |
L
Men Women Men Women Men Women A
18-34 18-34 18-49 18-49 25-54 25-54 N/T o D
1 Wysp 1 WYXR 1 Wysp 1 WYXR 1 Wysp 1 WYXR AC E
2 WMMR 2 wioa 2 WMMR 2 wioQ 2 WMMR 2 WOGL-FM CHR L
3 wioa 3 WEGX 3 wWiP 3 WEGX 3 wIP 3 WMGK GOLD/CR &« p
4 WIP 4 WusL 4 wioQ 4 WOGLFM | 4 wXTU 4 WEAZ-FM uc
5 WUSL 5 WYSP 5 WUSL 5 WUSL 5 KYW 5 WXTU CTRY H
6 WYXR 6 WMMR 6 WXTU 6 WYSP 6 WOGL-FM | 6 WDAS-FM AOR I
7 WEGX 7 WDASFM | 7 WYXR 7 WMGK 7 WEAZFM | 7 WYSP BBND A
8 WDASFM | 8 WMGK 8 WOGL 8 WEAZFM | 8 WYXR 8 WEGX CLAS ™ 2.7
9 WXTU 9 WEAZFM | 9 WEAZ-FM | 9 WMMR 9 wwbDB 9 WUSL -l
10 KYW 10 WXTU 10 KYW 10 WDASFM |10 WDASFM |10 KYw

Continued from Page 30

POPULATION: 3,627,400 (Black: 21.0%; Hispanic: N/A)

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women N/T
18-34 18-34 18-49 18-49 25-54 25-54 AC “ o= 2149
1 WLz 1 WJLB 1 wWLLZ 1 WJLB 1 WWWW 1 WWww uc ..___..|108
2 WRIF 2 WWWW 2 WWWW 2 WWWW 2 WLLZ 2 WJLB CTRY
3 WJLB 3 wkal 3 wJjzz 3 wkal 3 womc 3 wKal AOR
4 WWWW 4 WCSX 4 WOMC 4 WMXD 4 wJzz 4 WOMC GOLD/CR
5 WDZR 5 WHYT § WRIF 5 WLTI 5 WwJ 5 WLTI CHR
6 WHYT 6 WNIC 6 wcCsx 6 WOMC 6 WJR 6 WMXD JAZZ -
7 WCSX 7 WMXD 7 WJLB 7 WNIC 7 WCSX 7 WNIC BBND .
8 wJzz 8 wJzz 8 WJR 8 WCSX 8 WXYT 8 WJR
9 WXYT 9 CIMX 9 WXYT 9 WHYT 9 WRIF 9 WCSX CLAS
10 WOMC 10 WOWF 10 WwWJ 10 wJzz 10 WJLB 10 wWJzz NR

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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w
A
S
H
I
N
G
T
0
N

OO

Q
AR
A\ Z\ 2\Z\ n\% \ STATION | FREQUENCY S/ s/s/5/5] ¢
AN Z\ 2\ Z\3. POWER SI&I /I F/I&/8/) ¢ @ x /g3
(( B\ O\ o (( C_)ph: FORMAT | qigHTTIME POWER) 8 ,\Q- 5 g 5 5 § éU § o§l§
&\ &\ ©\ &\ &\%22 2 o Sl AR TRy S S [ 8q
S\ P\ Y\ ©\ P\ VSRR Q) S < 9 y /3
GC-FM .
92 |88 |86 (89 |93 G g\ﬁ; F 95.5 0 0 G 0 2 [10 [84 | COOKINLET B BAN
WMZQ-AIF | 1390/98.7
58 61 |76 |52 |64| 2 | WN 1390/98. 2 [0 |7 |3 00 78 | VIACOM CHR
54 (43 |57 |59 |52| 3 | WKYS 93.9 3 {2 |2 | 2] 3|13 |70 | ALBIMAR - HNWH
ucC 24kw
44 |39 |44 |46 | 46| 4 %RQX o 6 |3 |4 | 4] 7|11 |63 | CAPCITIES/ABC |ABC |KATZ
51 |49 [43 |43 43| 5 | WMAL a3 7 los |17 [17 |14 | 5 [62 | CAP CITIES/ABC |ABC |KATZ
25 |30 {33 {31 (41| 6 | WIFKFM | 1067 13 |5 |5 | 5| 5|12 |74 | INFINITY ABC |TOR
Misc 22.5kw
52 |50 [54 [43 |39} 7 Xg:GAY 99.5 10 17 |15 |12 | 8 | 3 |61 | GREATER MEDIA . MMR
43 |37 (36 |30 (39| 7 | WTOP 1500 4 |21 |16 |16 |11 | 6 |53 | EVERGREEN CBS |CBS
News 50kw
WWDC- 101.1
30 |40 |36 |41 |39 7 |WW FM 1011 5 |7 3|6 |13 |21 |53 | CAPITOL UNIP |CHR
39 {40 |30 |48 |38|10 mMMJ 102.3 17 |29 |14 | 8 | 6 | 4 |84 | ALMICBR. ABC |MCG
28 |29 |29 |38 | 37|11 g\lla(siMS e 15 |18 |20 |18 |18 | 7 | 80 | CLASSICAL ACQ. [MBS |[DUR
31 |32 |26 |28 | 35|12 | WXTR 104.1 9 |8 |18 | 7| 4| 2 |54 | RADIO VENT. | - MCG
Gold 22kw
47 (32 |41 |38|34]|13 X\(I:ASH Zpel. 11 114 [10 | 9| 9| 8 |57 | EVERGREEN UNIS | HNWH
33 |29 |38 |38 |30(14 mHUR 96.3 g8 |9 |8 |10 |12 |14 |46 | HOWARD UNIV. - DUR
23 (29 |30 |31 |28]|15 )%HFS ol 16 |4 |6 [11 |15 |22 |62 | DUCHOSSOIS AP BAN
WJZE 100.3
17 |11 (28 |18 | 27]16 | W oo 18 |31 [13 [13 |10 | 9 |63 | UNITED AP MCG
23 |33 |25 |29 |24]17 | WCXR 105.9 12 115 |9 |14 [17 |19 |43 | GROUP W - G/W
CR 28kw
WL 94.7 —
29 (30 |26 |26 [21]18 | W] T i 14 |20 |11 |15 |16 |17 |42 | CBS CBS
20 (21 |13 ]14]21]18 \Tlgl)(NRC = 20 |36 |27 |23 {19 |15 | 74 | GREATER MEDIA [ABC |MMR
woL
W ALMIC BR.
© 1993 Arbitron Ratings Company. May not be quoted ot reproduced without the prior written permission of Arbitron. Continued on Page 33
Classic Rock
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WASHINGTON, DC #7
Continued from Page 32 12+ POPULATION: 3,434,300 (Black: 24.9%; Hispanic: 6.5%) w
x y 5 A

(dp) &

é U% S 5 X/ x/ Xx/ X/ X § S
A\ Z\ 2\ 2\ ©\% \ STATION | FrREquency [/ 5/ 5/ 5/ 5/5/ % H
A\ A 2\ 2\ 2\3, POWER YR INIFINIT I & g /3&

(( o\ D\ o\ ¢ O_Dn; FOIMAT | icHrmiMe Power) 8 N sxlels/a o5 S § \O?air [
&\ &\ &\ &\ &\%22 al ol ) el d]s] § = & /s Y
>\ o\ o\ O\ P\ERT A R B e N o < T G

13 [1.4 (07| 07| 1.4[21 | WYCB = 25 (22 |29 125 | 24 (20 | 91 | HOWARD SANDERS| AURN| --- T

: 0]
WITY 97.9
09 {13 |11 [ 12| 13)22 | WY TS 21 | 6 (12 |19 | 22|32 | 56 | HEARST ABC | HNWH N
05.1 —

38 (1.9 |10 08| 1.2{23 | WAVA e 23 |13 |25 |20 | 20|18 | 76 | SALEM UNIU

07 |12 (16| 1.1] 1.1| 24 | WWDC iy 24 |34 (30 |32 | 27|24 [ 73 | CAPITOL UNIS | CHR
Men Women Men Women Men Women AC 1 14.0
18-34 18-34 18-29 18-49 25-54 25-54 UC w135

N/T 1103

1 WPGC-FM 1 WPGC-FM 1 WPGC-FM 1 WPGC-FM 1 WJFK-FM 1 WPCG-FM CHR _L__ 93

2 WWDC-FM | 2 WKYS 2 WJIFK-FM | 2 WKYS 2 WMZQ-FM | 2 wKYs CTRY ___364

3 WJFK-FM | 3 WRaAX 3 WWDC-FM | 3 WMZQ-FM | 3 WWDC-FM | 3 WMZQ-FM GOLD/CR : .

4 WKYS 4 WMZQ-FM | 4 WRQX 4 WRQX 4 WPGC-FM 4 WMMJ AOR

§ WRQX 5 WHFS 5 WMZQ-FM | 5§ WMMJ 5 WXTR 5 WXTR MISC

6 WHFS 6 WWDC-FM | 6 WKYS 6 WASH 6 WMAL 6 WRQX CLAS o

7 WHUR 7 WASH 7 WHUR 7 WXTR 7 WTOP 7 WGAY NR

8 WCXR 8 WHUR 8 WXTR 8 WHFS 8 WRQX 8 WASH NAC &2.7

9 WMZQ-FM | 9 WCXR 9 WHFS 9 WGAY 9 WJZE 9 WHUR REL 326

10 WYY 10 WLTT 1 WCXR 10 WHUR 10 WKYS 10 WHFS BBND 1.1

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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X &
£\ £ /s
Z\2\% o\ \ STATION |FREQUENCY /[y /2 VN .
D S e 7] @ oS
B\% \ D \& \6&\ FORMAT |warmesoner /S /& /& [ & [& & [ § & § /3%
S\E\ b\ & \é \zd v SR RS gl ey o o e = IS N
SARP\R \® \™ \%% A RO A A o e & 3w
KSCS
2 |99 |95 |95 | 98 0 5 963 0 2 0 00!0 81 | CAP CITIES/ABC BAN
65 |58 | 56| 60| 2 gPLX 99.5 2 |s |5 2| 3|3 |63 | SUSQUEHANNA AP EAST
try 100kw
KVIL-A/F 1 103.7
56 |64 [50 | 56| 3 |KV 1150103, 3 (17 (11 | 4| 2| 2 [67 | INFINITY TOR
KJMZ _
40 |57 |56 (58 50( 4 |KJ 9.1 4 0 6 | 8 19|25 |63 | BR HOUSE/TX SMN | ROS
KTXQ 102.1
52 (47 [43 |38 |45| 5 [KIX 1y 6 |11 |2 | 3| 418 |67 | CBS CBS |CBS
27 |24 |34 | 40| 44| 6 ;SgMX 102.9 10 |7 17 15| 5{10 | 72 | NATIONWIDE MMR
w
44 |47 145 140 | 44| 6 5(P§DAFM 105 g |3 |3 |7 9|16 |70 | REPUBLIC AP KATZ
1.6 [00 |41 |51 [41]| 8 | KYNG 105.3 13 {9 |41 6| 6|12 | 77 | ALLIANCE BR. G/W
ry 100kw
53 |43 |53 |54 |38| 9 X’{SAP a0 7 |23 |18 |15 | 7| 4 |58 | CAPCITIES/ABC |ABC |BAN
40 |[38 |34 [32 | 3310 5§LD L) 5 |18 |24 |19 |15 | 5 | 42 | COMMAND CBS |[CBS
i/
KLRX 97.
44 |39 |38 |36 |32[11 |KL 97.9 14 |15 |16 |16 |11 ] 9 |64 | COX KATZ
KEGL 7.1
39 |35 [31 [27 ] 31|12 | KEC it 8 |4 | g |11 |17 |21 |48 | SANDUSKY CHR
KLUV :
22 |24 [29 [29 | 31|12 |KLU 9.7 11 (13 |14 |10 | 8] 7 |53 | TK MCG
23 (26 |25 | 28| 29|14 5/LT'F e 16 122 |20 [18 | 14| 8 | 66 | SUSQUEHANNA NBC |EAST
33 |25 |25 |22 | 29[14 | KTV 941 20 |8 |12 |13 | 12|15 | 77 | MARK RODRIGUEZ [ABC |K&P
20 |28 |27 |29 | 28|16 |KZPS 92.5 12 |14 |10 | 9 {10 |17 | 49 | BONNEVILLE INT. |-- DUR
29 |20 |15 |24 | 27|17 | KDGE 94.5 15 |6 | 8 |12 | 18|26 | 60 | ALLISON K&P
. . . NR 100kw
22 |20 |20 |23 [27[17 | WAR BT 18 (20 |26 |25 | 22| 6 | 65 | CITY OF DALLAS |AP | CMBS
KOAI* 107.5
18 |19 (20 11| 26|19 | KO/ gy 19 |25 |15 |14 | 13|11 | 64 | GRANUM UNIS | CHR
KAAM 1310
1.7 |20 [ 16| 18| 23|20 | KA/ . 24 |2g |28 |28 | 27|20 | 98 | BONNEVILLE INT. |SMN |DUR
*Formerly KCDU {(AC). * *Formerly KOAI (NAC). * * *Formerly KODZ (Gold). Continued on Page 35

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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Continued from Page &4 12+ POPULATION: 3,401,900 (Biack: 13.3; Hispanic: 12.7)
o 7
2\ @ 2\ H g
5o) . T [x s /x/x /46
\Z\2\Z \x\& \ STATION |FREQUENCY [ /5 /¥ /5[5 /5 /¢ A
ZNCN\Z \ T\ \B\ FORMAT |uorromnsonen /.3 [ E /& /& /& [& [ £ g s /3&
(( P\ \ D\ —p‘\; (NIGHTTIME POWER) / 5 Nix /e /3 S > S /g:
S\ &\ &\ & \& \2b\ oo/ /s, 8 [ ]E § g [s&
S\ D\ D\ \ET - ol fen? Y RIRIEOL s < <
KHKS** 106.1 !
21 (25 31|35 | 23|20 | KHK ) 17 |16 [13 |17 |16 |19 | 55 | GANNETT -~ | HNWH
21 |17 |19 |14 | 21|22 [KHVN e 25 |12 |23 |21 |21 {14 |91 | SumMmIT ABC |MCG
19 |20 |25 | 19| 20|23 |KKDA v 23 |21 |22 |20 |20 |13 |82 | REFJBLIC AP |KATZ
15 [18 |24 |19 16|24 |KESS s 26 [24 |19 |23 |23 {22 [108 | MAFK RODRI3UEZ |-~ |KT-H
04 {26 |14 | 15| 14|25 [KIZY o 22 |10 |17 |22 |25 |27 |57 | BR. -OUSE/TX SMN | ROS
SNN*** |94.9
16 [18 [12 15[ 13|26 | K> i 21 |19 |21 {24 |24 [23 | 44 | EVE3GREEN -~ |emw
Men Women Men Women Men Women CTRY s 1250
18-34 18-34 18-49 18-49 25-54 25-54 AC EEmwEwmsm 13.2
LA g— § R
1 KTXQ 1 KSCS 1 KSCS 1 KSCS 1 KSCS 1 KVIL-FM NT o362
2 KSCS 2 KDMX 2 KTXQ 2 KVIL-FM 2 KTXQ 2 KSCS AOR __359
3 KYNG 3 KKDAFM | 3 KPLX 3 KDMX 3 WBAP 3 KDMX GOLD/CR __35.9
4 KKDA-FM | 4 KPLX 4 KYNG 4 KPLX 4 KPLX 4 KPLX CHR _i54
5 KPLX 5 KJMZ 5 KZPS 5 KKDAFM | 5 KzPs 5 KLUV REL '—15.0
6 KJMZ 6 KYNG 6 WBAP 6 KYNG 6 KLIF 6 KKDA-FM CLAS 327
7 KzZPS 7 KVILFM | 7 KEGL 7 KLUV 7 KVILFM | 7 KYNG NR 327
8 KEGL 8 KDGE 8 KKDA-FM | 8 KJMZ 8 KYNG 8 KTXQ NAC _j326
9 KDGE 9 KTXQ 9 KLIF 9 KTXQ 9 KRLD 9 KHVN BBND _32.3
10 KDME 10 KLTY 10 KJMZ 10 KLTY 10 KDMX 10 KLTY SPAN 3 1.6

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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w Q
2\ 2\ 'S
A\Z\ 2\ 2\ g\% \ STATION | rFRequency [/ &/ 5/ 5/&5/5] ¢
o\ Z D ER - Xl <l =S ) X =
‘; P\ @ “‘S\) ‘; o FORMAT | (ugHrTive PoweR) 7y ,\0: s 3: 3: sé” &g ol §§
&\ ¢\ ¢\ &\ &\23 SIS/ 8/8) g N s /&
S\l o\ P\ P \%E v/ [ /&)/&) < O ¥y /5&
5 |59 |63 |66 |74 0 wBZ 1030 2 |18 |18 [11 7 68 | GROUP W ABC |G/W
News 50kw
WXKS-FM 7.
55 |58 |69 |75 | 70| 2 | WX e 0 0 0 4|14 | 63 | PYRAMID KATZ
64 |74 1551|6755 3 x'/lpKO =) 8 i26 [21 |15 | 12| 4 | 84 | ATLANTIC RADIO MBS | KATZ
WMEX/WMJ 150/106.7
54 |53 |54 |47 | 54| 4 W W lisgroe7 |4 |8 |6 |3 0 3 | 65 | GREATER MEDIA MCG
WBCN 4.1 -
53 |54 [53 |54 |53 5 | WB o 5 |4 [2 ] 21 3|12 {67 | INFINITY TOR
42 |46 |51 ]|55]| 47| 6 g’ODS 103.3 6 |6 [11 | 4] 2] 2 |64 | CBS CBS | CBS
old 16kw
53 159 |48 49|45 7 g{zﬁou < o 3 |2 3| 7]11]16 | 53 | ARDMAN HNWH
! w
45 |43 |50140]| 42| 8 AWCSSH-FM = 12 |12 |10 { 9| 8| 5 | 76 | NOBLE UNIS | HNWH
24 |19 |21 |25 38| 9 XgBOS ey 10 {14 |4 | 6] 5[13 |66 | GRANUM MMR
L w
39 |49 |44 |32 38|10 ¥g,|,jDH 8s0 11 123 |20 {20 | 16| 6 | 69 | ATLANTIC RADIO |NBC | KATZ
36 |36 |46 |32 36|11 | WZLX 100.7 g {7 |5 | 5| 9|15 |57 | INFINITY - HNWH
CR 11.5kw
45 (44 |35 | 36| 35[12 %BMX 98.5 7 111 18| 8| 8| 7 | 54 | ATLANTIC RADIO | UNIP | KATZ
wCDJ* 6.
23 |15 |20 20] 25[13 | W& 0 18 120 |14 |10 | 10| 9 | 77 | EMMIS ABC | DUR
25 |25 |25 21| 24|14 gfagRB ik 16 |33 |25 |19 | 15] 10 | 65 | CHARLES RIVER E CMBS
30 la3 | 27| 28| 24] 14 | WNBFT - 1e57 13 |10 |15 |13 | 13| 8 | 58 | FAIRBANKS - BAN
WA 3
19 {21 | 16| 25| 23| 16 | WAAF o 15 |3 |7 |12]21]30| 60| ZAPIS UNIP | CHR
WEEI 590
28 |24 | 18] 19| 2117 | &8 7o 14 |19 |16 |17 | 14} 11 | 54 | BOSTON CELTICS | ABC | CBS
WPLM- 390/99.
34 |27 | 21| 21| 20[ 18 | WPLM-AIF | 1500/007 120 |30 |26 |30 | 26|17 | 75 | PLYMOUTH ROCK | UNIU ) HNWH
WFNX 1.
19 |18 |25 | 14| 19/ 19 | WF ki 17 19 | 9141822 | 58| MCC DUR
15 {19 17|24 18|20 ‘l%'LD Yo 22 | 5 |12 |16 | 17|20 {114 | NASH AURN| ROS
*Programmed by Greater Media under a duopoly. * *Now WCLB (Ctry) Continued on Page 38
©) 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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H
Q

é’/ (-,% Z 5 X/ /& /X /X '55/ 8

D\a\E\Z\g\p \ sron |mesvmer /e s e ) ) LB

E\D\B\G\E Bs\ rommr |wiiirowen /5 /.5 /E/E /5[5 /¢ [ & SR

89 |87 |81 |85 88 @) KLTFM | 190 QO : 00O x| crorw | T N
66 |7.1 (75| 77| 64| 2 | KIKKFM | 057 2 a4 |6] 3| 2] 2|62]| VIACOM TOR
61 [47 |46 | 51| 52| 3 |KBXX 97.9 o @) 4| 8| 13|19]| 78| COOKINLET - | KkaTZ
62 (49 |46 | 42 | 49| 4 | KHMX fa. 5 |7 5| 2| 38| 6|60 | NATIONWIDE -~ | MCG
57 |47 |50 | 46| 48| 5 | KODA e, 7 |12 [10| 6| 6| 4 | 66| COMMAND - |MMR
53 |48 [41 | 42| 47| 6 | KTRH 08 3 |22 |20 |14 | 9| 5 | 47 | RUSK ABC | CBS
54 |58 |68 | 63|45/ 7 |KLOL T 6 |6 | 2| 4| al1a |60 | RUSK SOuU | CBS
40 |47 |52 | 41| 44| 7 | KRBEAF j1o70i007 1 a | 2 | 3 | 9| 15|21 |54 | SUSQUEHANNA |- | EAST
38 (38 |40 |33 | 42| 9 |KLDE 3k 8 |11 (13 | 5| 5| 3 |61 | ENTERCOM UNIU | DUR
41 (38 |47 |46 | 42| o | KMIQ fog: 10 |3 |8 [10[12|15 |63 | NOBLE — | MCG
34 (46 |41 |45 | 38|11 | KQUE 102:8 14 |29 |26 |21 | 19| 7 | 90 | TEXAS COAST ABC |BAN
26 [33 |32 |38 33|12 |KZFX lor.s 11 |17 | 7| 7| 7|11 |57 | SHAMROCKBR. |-~ |KATZ
26 [35 27 | 29| 32|13 |KLTR . 13 [15 |12 |11 | 8| 8 |64 | CBS CBS | CBS
22 |27 [23 |18 | 29|14 | KKBOFM o2 12 {10 | 9 |13 | 11|12 |51 | GANNETT — | McG
27 (3.4 |36 |36 | 27|15 | KHYS . 16 |13 |14 [12 | 10| 9 | 71 | CLEAR CHANNEL |CBS |McCG
27 [22 |36 |27 | 25|16 '5/Fr>nc s 15 130 (25 |20 {20 |13 |59 | H&C CNN | CBS
23 |19 [19 |27 | 20[17 | KQOK Lot 18 (14 (15 |15 |14 |17 | 77 | PARR —  |caB
14 |15 |20 | 17| 20|17 | KSEV e 17 |28 |21 |19 | 17 |10 | 62 | SUNBELT ABC | KATZ
11 (09 |04 | 06| 1.8/ 19 | KKZR® os8: 19 (8 |11 |16 | 21|28 | 75 | US RADIO ABC | BAN
12 [15 |14 | 18] 16]20 | KLAT S 20 {19 |17 [18 |16 [16 | 87 | TICHENOR MEDIA |- |KT-H
0.0 [0.0 [00 |11 ] 15[21 |KLTN e 21 |18 [16 |17 | 18|18 | 98 | TICHENOR MEDIA |- |KT-H
18 [18 {11 |13 12|22 |KEYH G0 - 26 |9 |18 |23 |23 |26 [134 | ARTLIFE -~ |sBs
*Formerly KKHU (N/T). Continued on Page 38
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Q
§
N
- 5 \% | STATION | FREQUENCY o /|E/5)5/5/5)¢
X X ] X ~
e © \B%\ FORMAT /S /e /&[] € g g /3¢
- ) ) © \ 3> (NIGHTTIME POWER) / 5 A y/o/3/3 & > go oK
S\ &\ &\ & \&\2d ol e ey Bval e o = s /58
S\ D\ D\ D \DN\FT el b oy Rt GG s @) ES Yy
WXKS 1430
18 (26 |16 |25 | 1.7]21 | WX! He 42 21 |24 |30 |29 |23 |18 |77 | PYRAMID UNIS |KATZ
17 |16 |20 | 13| 12[22 | WCGY 83T 19 [13 [13 |18 | 19|23 |43 [ CURT GOWDY ABC |K&P
K 97.5 -
13 | 1.0 | 1.1| 23 | WOKQ ans 24 |15 |23 |21 | 20|19 |83 | FULLER-JEFFREY |-~ |MCG

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women AC
18-34 18-34 18-49 18-49 25-54 25-54 NT

1 WBCN 1 WXKSFM | 1 WBCN 1 WXKS-FM | 1 WBCN 1 WMJX CHR

2 WXKSFM | 2 wWMJX 2 WZLX 2 WMJX 2 wWoDS 2 WODS AOR

3 wzLx 3 wzZou 3 WXKSFM | 3 wZou 3 wzLx 3 WBMX GOLD/CR

4 WAAF 4 WBOS 4 WODS 4 WBMX 4 wBZ 4 WSSH BBND .

5 WzZou 5 WBMX 5 WBOS 5 WSSH 5 WBOS 5 WXKSFM i

6 WBOS 6 WZLX 6 WMJX 6 WBOS 6 WXKSFM | 6 WBOS

7 WMJX 7 WSSH 7 WZOu 7 woDS 7 WMJX 7 WZOu

8 WFNX 8 WBCN 8 WBZ 8 WBCN 8 WEEI 8 WVBF

9 WCGY 9 WILD 9 WAAF 9 WzLX 9 WRKO 9 WBCN

10 WODS 10 WFNX 10 WEEI 10 WVBF 10 WCDJ 10 WBZ

"3 0] HOUSTON-GALVESTON

Continued from Page 37

DEMOGRAPHIC RANKINGS

12+ POPULATION: 3,047,300

(Black: 17.2%; Hispanic: 20.2%)

FORMAT REACH

Men Women Women Men Women

18-34 18-34 18-49 18-49 25-54 25-54 CTRY o
1 KLOL 1 KHMX 1 KILT-FM 1 KHMX 1 KILT-FM 1 KILT-FM AC
2 KILTFM 2 KILT-FM 2 KLOL 2 KILTFM 2 KLOL 2 KHMX CHR
3 KRBE-FM 3 KBXX 3 KZFX 3 KIKK-FM 3 KLDE 3 KIKK-FM N/T
4 KZFX 4 KIKK-FM 4 KLDE 4 KODA 4 KZFX 4 KODA GOLD/CR
5 KBXX 5 KRBE-FM 5 KIKK-FM 5 KLTR 5 KTRH 5 KLTR uc
6 KKZR 6 KMJQ 6 KRBE-FM 6 KBXX 6 KIKK-FM 6 KLDE SPAN
7 KMJQ 7 KODA 7 KHMX 7 KMJQ 7 KHMX 7 KHYS AOR
8 KIKK-FM 8 KZFX 8 KTRH 8 KLDE 8 KODA 8 KmJQ BBND
9 KHMX 9 KKBQ-FM | 9 KBXX 9 KHYS 9 KSEV g9 KKBQ-FM
10 KKBQ-FM |10 KLOL 10 KKZR 10 KRBE-FM [10 KLTR 10 KBXX

38 B RaR RATINGS REPORT VOL. 193
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MIAMI-FT. LAUDERDALE-HOLLYWOOD

12+ POPULATION: 2,803,600 (Black: 16.5%; Hispanic: 35.1%)

X Q
4)] <
2\ %\ g Sfe e /xlt
\Z\2\Z\ 3\ \ STATION |rrequency /o /S /& /& /5/5/ ¢ g
o L . a@ X o~ 4 @ a <
(( (S;\) %3 (SS\) (( O_Dvgy FORMAT (NIGHTTIME POWER) 8 = ‘g g ; ‘; § §l gO Og
- c A A A&\ . i 3 , 4 (<] ~ N
S\D\R\ 9 \B\52 WEVEIEIE VTR 3 v [s¢
EDR . h M
49 |69 |57 |73 6.60 we 901 3 |2 000 7 |100 | WEDR, INC CBS | MCG
72 |66 |55 | 58| 55| 2 | WLYF 101.5 6 (15 |14 |14 7| 2 | 87 | JEFFERSON-PILOT |--- BAN
AC 100kw
10D 6
57 |39 [49 |55 54| 3 | Wl 610 2 114 9| 6] 3 o 77 | COX MBS | CHR
62 |59 |55 | 50|53 4 |WPow 965 0 0 2 | s |15]|22 | 72 | BEASLEY SOU | HNWH
FLC 7
33 |42 |42 | 40| 48| 5 xlc S 518 |32 2] 6] 76| COX CHR
H g
50 |43 (50| 41| 47| 6 \JJCOT il 7 13 15| 4| 8|14 | 77| COX MMR
13 |28 |46 | 28| 40| 7 | WRTO 98.3 16 |17 |12 |15 | 10| 3 |105 | NEW AGE LOTUS
Span 100kw
36 |38 31| 41| 38| 8| WHYI" 100.7 4 |7 14| 3| 4|15 | 60| METROPLEX MCG
AC 100kw
24 (31 |23 27| 38| 8| WXDJ 95.7 15 |5 |71 8| 6|10 | 93| NEWAGE
Span 100kw
50 |49 [ 47| 54| 37|10 | WAQI 710 17 |21 |26 |21 | 18| 8 |104 | VIVA AMERICA CAB
Span 50kw
HE 3
33 (38|29 41| 36|11 )a”o% b 8 4|6 | 7|13|21r|71]| TK TOR
41 |33 35| 31| 35|12 | WasA 1140 19 [23 |27 |24 | 22|12 [104 | TICHENOR MEDIA | --- KT-H
Span 50(10)kw
wJay 6.7
30 (32 (33] 27| 33]13 ACQ T 10 | 6 |11 |13 |14 9| 72| TAK DUR
40 |40 |48 | 34 32| 14 g{,ry(ls e 12 {10 |10 [12 | 12|11 | 76 | SUNSHINE WIRE. | UNIP | HNWH
WMX 02.
31 (24 [29] 35 31|15 [ WMXJ 3 1 {11 (15 |11 | 9| 4| 72| SCONNIX EAST
WLVE _
28 (31 (28] 40| 30|16 WL e 13 |24 (13 [10]| 5| 5| 71| GILMORE TOR
A
27 |29 (29| 33| 29[ 17 | W2T 08 9 |9 | 8] 9| 11/16 61| PAXSONBR | KATZ
WTMI g
28 |27 | 27]| 26| 25| 18 c,aI e 18 |26 |20 [22 | 21|17 | 72 | MARLIN B LTD CMBS
23 |21 29| 21| 22| 19 | WMRZ 5. 23 |34 [36 [ 37| 36| 27 | 92 | JEFFERSON-PILOT| - [ BAN
WINZ 940
25 |25 22| 17{ 21| 20 | YN e 14 |36 [23 | 23| 25| 24 | 52 | PAXSON BR. CBS | KATZ
“ Operates under an LMA with Ackerley Br. Continued on Page 42
© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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12+ POPULATION: 2,523,700 (Black: 25.3%; Hispanic: N/A)

2\ o \2 g g

Z\ 3\ % z g [x 5

“ :% Z —% @, STATION FRES\‘,JVE';"Y §’ s ¥/5 ¥/x /s

D I g X X 3 X

D\B\D \C B2\ FORMAT  |uowrmwe roweny /S /8 /& /& /& [& [ & g § /3¢g
S\ \ 6 \'é \& 5o S/n/s /e /8 /8 /)s g s /88
>\P A\ \D \P &3 v B[S G /& )T o) y /s¥

124|134 (119|121 a \(%VEE ;ggﬁv 2 a a a d 8 1108 | SUMMIT o MCG
76 |62 {80 83| 87 2 ‘an'fo'FM 1015 4 | 3|13 3| 3| 3|88]| CAPCITIES/ABC |- KATZ
69 (7.0 66| 67 86 3 WPCH 94.9 a 11 10| 5| 4 71 | JACOR CBS |EAST
81 |86 |78 66| 74| 4 X\éSB-FM 9ee 3 (815|222 68| COX CHR
73 |67 |58 | 66| 64| 5 \CA{JA"WYAY Joario67 |6 |5 |7 | 7| 6|7 |74 | NEWCITY CBS |MCG
56 |61 |64]|55]| 56| 6 \A!\(IDI;LS Bost, 8 |4 |2 4| 711 |72 | GREAT AMERICAN |--- KATZ
39 |36 |39 | 57| 55] 7 \L%ALR ;33;@ 13 |10 | 8 1 6| 5| 6 | 78 | RING RADIO UNIS | BAN
85 |63 |57 |53 54| 8 \ThallfB 780 5 [14 [11 |13 [11 ]| 4 |55 | cox AP CHR
47 |63 {46 | 40| 49| 9 \CA;,P}?NX' 5 7 |2 |49 |14]|15 |58 | SUSQUEHANNA DUR
31 |45 |57 | 59| 47[10 ,\()/IPST ggg}”kw 12 119 |14 (12| 8| 5 |63 | JACOR ABC |EAST
45 |42 |43 | 47| 40|11 \CA{?ZGC = 10 |7 |6 | 8|10 (13 |53 | INFINITY HNWH
36 |42 |49 |40 | 36|12 gi%m 84 11 |6 |9 |10 |12 |12 |49 | JEFFERSON-PILOT |[--- CBS
42 |46 |42 | 47 | 35[13 |WFOX A 9 |9 |12 |11 | 9|9 |46 | SHAMROCK BR. G/W
29 |26 |24 [31]30]|14 gve,AOK gasn 15 |15 |13 |14 |13 [10 |93 | SUMMIT MCG
10 1.7 |10 |15 | 14|15 ,‘(}ggX' g?gkw 16 |20 |21 |21 |21 [16 |76 | JEFFERSON-PILOT |UNIS |CBS
13 [15 |12 | 1.1 | 10|17 (WCNN 2 A 14 117 |19 |15 |15 [14 [30 | RING RADIO CNN |BAN
*Formerly WAPW.
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 3
uc

1 WVEE 1 WVEE 1 WVEE 1 WVEE 1 WKLS 1 WSB-FM AC
2 WKLS 2 WSB-FM 2 WKLS 2 WSB-FM 2 WVEE 2 WVEE CTRY
3 WZGC 3 WKHXFM | 3 WKHXFM | 3 wpCH 3 WKHX-FM | 3 WPCH NT 111
4 WKHX-FM | 4 WALR 4 WZGC 4 WKHX-FM | 4 wasT 4 WALR CHR ___185
5 WNNX 5 WSTR 5 WGST 5 WALR 5 WZGC 5 WKHX-FM GOLD/CR —_75
6 WYAY 6 WNNX 6 WALR 6 WSTR 6 WSB 6 WYAY AOR 2 5.6
7 WALR 7 WYAY 7 WNNX 7 WYAY 7 WPCH 7 WSTR REL :""30
8 WPCH 8 WPCH 8 WSB-FM 8 WAOK 8 WALR 8 WAOK '1 a
9 WSB-FM 9 WKLS 9 WPCH 9 WFOX 9 WSB-FM 9 WFOX BBND al-
10 WSTR 10 WZGC 10 WSB 10 WNNX 10 WFOX 10 wsB

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prios written permission ot Arpitron.
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X /X
< o \& STATION [FREQUENCY W /5 /5 /5
P4 . <
€ € R3\ FORMAT |uaromerowen /S /S /€ [& [& /&
a d 3 . \nX ' /S /N vy Jo [y /X
S\d\&d \éd \b &Bd R v e s A
2 AN AP\ A\ FT R A R -
KMPS-AIF /94. 4
68 90 |78 |84 |77 0 KM I 1300/94.1 4 [3 |2 10 2
92 73 |74 |76 | 75| 2 |KIRO 710 O 12 [13 | 6 | 3| 2 [58 | BONNEVILLE INT. |CBS |TOR
NT 50kw
45 1 |62 |66 | 64| 3 |KUBE 93.3 |3 0 3 | 3 |11 |15 |66 | COOK INLET MMR
| CHR 100kw
65 |43 |44 |53 (58] 4 ;SCOMO ;323 2 18 |14 |12 4| 3 |57 | FISHER ABC |KATZ
KW SG-A/F 4 1210/97.3
49 [63 |52 |54 |56]| 5 ng I 12100073 15 [6 |11 |2 0 58 | VIACOM TOR
52 [38 |40 {44 49| 6 IC<§YPM ;2,?;,] 1 9 |9 |7 | 6|6 |8 | HERITAGE MEDIA |UNIP |CHR
34 141 |31 |32 46| 7 |KING-FM 98.1 12 14 [17 |15 |13 | 5 |81 | CLASSIC RADIO MMR
Clas 100kw
KPLZ .
69 51 (47 |37 [42] 8 [KPL 1018 6 |2 |6 (10 |15 [18 |52 | GOLDEN WEST BAN
KISW 99.9
24 [34 [39 |39 |40f 9 (KIS 99.9 8 |4 0 4 |10 [24 | 60 | NATIONWIDE MCG
KXRX 96.
35 (44 [42 [40 (38|10 |KXF 96.5 10 |10 |4 | 5| 8|19 |61 | SHAMROCK BR. KATZ
37 36 |45 |53 | 37|11 Al}%SY 92,5 7 |7 [8 ]9 7|8 |50 | SANDUSKY AP CHR
36 |37 |43 |35 37|11 [KZOK-FM |1025 9 |8 [5 | 8| 5114 |57 | CHRYSLER HNWH
CR 100kw
25 |29 128 |21 | 32|13 |KING 1090 17 21 |21 |20 [19] 9 [ 79 | KING ABC |MMR
N/T 50kw
KIXI 0
38 33 |35 |25 |3.0(14 |KIXI gg(m)kw 16 |27 |29 |23 [22 [10 |66 | SANDUSKY CHR
13 |11 |21 |25 | 3.0(14 lr(a\”l(l e 14 |11 |18 |16 | 14| 7 | 63 | GOLDEN WEST MBS |BAN
KMTT-A/F 0/103.7
23 |23 |23 [ 1.8 | 28[16 | KN s 18 [0 |1 9 {16 | 62 | ENTERCOM ABC |DUR
29 (23 |29 |24 | 27|17 | KLTX 95.7 19 (24 |12 |14 |12 [12 | 66 | ACKERLEY = CBS
AC 100kw
32 |24 |33 |30 ]| 27|17 | KNDD 107.7 13 |5 | 7 |13 |18 |25 | 54 | VIACOM TOR
NR 100kw
KEZX-FM :
27 |34 |25 |33 |21]19 B/Ez 8.9 23 |26 (25 (21 {21 |11 |89 | PARK ABC |DUR
KJR 9
18 |23 {18 |13 | 19]20 o Evu 18 (17 |16 |17 |17 |17 | 47 | ACKERLEY CBS
KRWM* 6.9
21 129 (29 |32 | 17|21 (KE e 20 [16 [19 |18 [ 16 [13 | 53 | BROWN BAN
22 17 |22 20| 13]22 ngMS e 22 115 |15 |19 |20 |21 | 49 | CHRISTA UPl |RSS
19 1.7 |23 |19 | 1.0]23 ﬁ}ﬁo-FM" o 21 |23 |20 |22 |23 |23 |36 | BONNEVILLE INT. |[CBS |TOR
* Formerly KKNW (NAC). * *Formerly KWMX (AC). Continued on Page 42
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g
2\ % &/« s/s/&
Z\ 2\ 2 o\ \ STATION | FREQUENCY [ [ £ s/5/2/5)2 L TPk
D @ o 35 (%] Q@ & =
fo\) % ﬂ’S\l (( O_;; FORMAT | (igHTTIME POWER) 8 A 5 g 5 5 s #’ S Og‘%-
S\'o\ &\ ¢\ é\28 IS/ 388 ¢ S g /&
S\ P\NR0\ P\ P \%% NN/ o/ /G )8 < ) £ I
20 |20 | 1.8 | 33| 20] 21 [HEMEERHIEZS, 21 |19 [17 [ 16| 16| 13| 72| SBS — | sBs
20 |1.7] 18| 16| 16 22 | WABAFM | 1075 22 |16 |16 | 17| 17| 18 | 60 | TICHENOR MEDIA | -- KT-H
07 {05| 09| 07| 15|23 | WAAM oo 24 |18 |19 | 18 | 19| 19| 71 | SUNSHINE WIRE. | NBC | HNWH
20 [ 14| 15| 15| 15|23 | WWFE 80w 25 |29 [24 [ 26| 24| 20 | 90 | EMILLO MILAN UPl | -
12 [10] 11| 13| 12| 25 | WFTL 1300 27 |31 {34 [ 29| 29| 25 | 85 | KING CNN | DIR
14 19| 16| 15| 1.1] 26 | WAXY el 20 [12 |22 | 19| 20| 23 | 41 | ACKERLEY — | Mca
11 |09 | 11] 08| 1.1 26 | WEMQ 129w |26 |33 |30 |27 26| 26 | 73| sBS — | sBs
09 |05| 06| 05| 1.0/ 28 | WAVS R 82 | ROY BRESKY =
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 Spﬁg
1 WSHE 1 WEDR 1 WIOD 1 WEDR 1 WIOD 1 WFLC uc
2 WEDR 2 wHQT 2 WEDR 2 wHaTt 2 W2TA 2 WEDR N/T |
3 WPOW 3 WFLC 3 WSHE 3 WFLC 3 WEDR 3 WRTO GOLD/CR
4 WZTA 4 WHYI 4 WZTA 4 WHYI 4 WFLC 4 WLYF CHR .
5 WHYI 5 WPOW 5 WFLC 5 WPOW 5 WSHE 5 wWHQT AOR
6 WFLC 6 WXDJ 6 WPOW 6 WRTO 6 WXDJ 6 WHYI
7 WIOD 7 WRTO 7 WHYI 7 wJay 7 WLVE 7 WMXJ CTRY 3.2
8 WXDJ 8 wJay 8 WXDJ 8 WXDJ 8 WHYI 8 WLVE NAC '.33.0
9 wHQT 9 WSHE 9 WLVE 9 WLVE 9 WKIS 9 wJay CLAS 125
10 WKIS 10 WLYF 10 WHQT |10 wMXJ 10 WLYF 10 WKIS

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.

SEATTLE-TACOMA

Continued from Page 41

12+ POPULATION: 2,365,100 (Black & Hispanic: N/A)

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women AC
18-34 18-34 18-49 18-49 25-54 25-54 NT &
CTRY .
1 KISW 1 KUBE 1 KXRX 1 KMPSFM | 1 KIRO 1 KBSG-FM CHR
2 KXRX 2 KMPSFM | 2 KISW 2 KUBE 2 KMPSFM | 2 KMPS-FM
3 KMPSFM | 3 KPLZ 3 KIRO 3 KBSG-FM | 3 KBSG-FM | 3 KLSY GOLD/CR e
4 KZOK-FM | 4 KLsy 4 KMPSFM | 4 KLSY 4 KZOKFM | 4 KUBE AOR __
5 KUBE 5 KISW 5 KZOK-FM 5 KPLZ 5 KXRX 5 KOMO CLAS __
6 KNDD 6 KZOK-FM | 6 KBSG-FM | 6 KPRMFM | 6 KOMO 6 KIRO BBND &
7 KRPM-FM | 7 KNDD 7 KRPM-FM | 7 KZOKFM | 7 KISW 7 KPRM-FM NR !
8 KMTT-FM | 8 KRPM-FM | 8 KMTT-FM | 8 KLTX 8 KMTT-FM | 8 KLTX B/EZ
9 KIRO 9 KMTT-FM | 9 KOMO 9 KIRO 9 KRPM-FM | 9 KING-FM REL -
10 KPLZ 10 KBSG-FM |10 KUBE 10 KISW 10 KVI 10 KZOK-FM i
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NASSAU-SUFFOLK  EER V]

12+ POPULATION: 2,271,800 (Black: 7.0%; Hispanic: 6.5%) N
X ) A
é/ % (&; zZ i—? X/ /x/x/x 5%“ 5
NA\Z\Z\3\G \ STATION | FREGURNeY Jo /§/§/§/5/5/ ¢ & s /«:B
\(, s\ o\ % (( o3 FORMAT | nioHrTive powen & 1, 5 g 5 g § ¥ e /35 A
e\e\&\&\8\2% )5/ 6]5]¢ g ¢ /&2
63 |5.4 |55 48] 6.1 0 WALK-AIF | 1370975 3 [12 |6 00 2| 81| AMERICAN MEDIA | - DUR S
50 41|50 47| 52| 2 | WCBSFM |01 10 |21 [16] 4] 2 0 82 | CBS ces | ces QI
34 (35|28 37| 46| 3 \%\BC 279, 12 |22 |18 | 18| 12| 3 | 86 | CAP CITIES/ABC | ABC | BAN IE
43 (47| 50]| 52 46| 3 g\gxm( Z2 2 4 | 7| 2] 2| 3| 6| 64| INFINITY ABC | TOR ?
46 45|52 40| 44| 5| WBLI oein 8 |4 | 4| 6| 4| 5| 67| BECK-ROSS KATZ W%
38 |51 | 45| 43| 43| 6 | WBAB S 5 | 8 0 3| 7|22| 61| NOBLE MMR
42 |30 |31 33| 40 7 ‘szfffSN o 6 |10 |11 | 8| 6] 4| 59| EMMIS NBC | HNWH
23 (33| 22| 36| 39| 8 | WNEWFM | 1027 1 116 | 5| 5| 5| 8] 72| GROUPW UNIP | G/W
22 |21 | 21| 20| 37| 9 g\ggdSM v 30 (29 [27 | 33| 33| 14 |225 | GREATER MEDIA | UNIS | MMR
32 [38 |40 39|37/ 9| WHTZ jos-p 00 8 | 10| 14| 18 | 48| MALRITE CHR
39 |43 |41 37| 33|11 AV/\ggSBS g 2 |15 |25 (19 16| 7| 43| CBS CBS | CBS
26 |28 (29| 34| 33|11 | WPLJ o 719 | 3| 7| 8{19]| 49| CAPCITIES/ABC | ABC | KATZ
36 |30 | 38| 37| 3.3| 11 g\{(\nyY dags 14 119 [13 [11 | 9|10 | 79| BR. PARTNERS NBC | DUR
22 |26 | 25| 23| 30| 14 | WKJY ). 21 (17 |10 | 9] 10| 9| 98| BARNSTABLE KATZ
24 (31 20| 26| 27| 15 | WAHT A 13 | 2|7 |12]| 19|32 53] EMMIS HNWH
21 |24| 21| 26| 27| 15 | WRKS s 17 | 3 | 914|117/ 28] 70| SUMMIT SOU | DUR
37 |43 |30 34| 26/ 17 | WOR o 16 |25 [30 | 27 | 22| 13 | 66 | BUCKLEY ABC | MCG
36 |35| 20| 31| 2.4/ 18 | WHLI npe 31 [40 |29 | 25 | 23| 17 (149 | BARNSTABLE -~ | KATZ
22 25| 22| 23| 2.2/ 19| WINS L 9 (26 |26 | 22| 20| 15 | 34 | GROUPW ABC | G/W
26 |24 28| 28| 22 19| WLTW ok 15 120 |19 | 16| 13 11 | 55| VIACOM — | kaTZ
14 |13 17| 15| 21| 21 | WBLS g 22 | 6 |14 | 17| 18|24 | 78 | INNER CITY ABC | MCG
29 |40 | 27| 24| 21| 21 | WMXV L 18 |14 |12 | 13| 15|20 | 54 | BONNEVILLEINT. |-- | MCG
32 |37 (28| 31| 21| 21 | WEATFM | a1 19 |31 |32 (32| 28|16 | 65| PARK — | MMR
17 |15 22| 21| 20| 24 | WACD e 20 |35 [20 [ 15| 11|12 | 61| TRIBUNE ABC | CHR
25 |18 21| 21| 1.4] 25 | WMIC o] 23 |28 |22 | 24| 21|21 | 57| GREATERMEDIA |- | MMR
1.7 |09 | 14| 09| 1.3 26 | WACN e |28 | 5 |17 [ 20| 26|30 | 74 | EAST SHORE — | McG
21 [1.7] 21| 15| 12| 27| WDRE R 26 [11 |15 [ 21| 25[34 | 53 | JARAD — | KATZ
09 [09] 05| 12| 12| 27 | WEZN S |24 |18 [24 | 23| 24| 23 | 50 | NEW CITY — | KatZ
1.2 [11] 13| 09| 1.1] 29| WNCN dehe 25 |23 |28 | 28 | 27|26 | 49| GAF CNN | CMBS
10 |16 13 30 (SR 2w 56 | NEW YORK TIMES

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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; SAN DIEGO

12+ POPULATION: 2,176,900 (Black: N/A; Hispanic: 19.5%)

(4p) X Q

z\a\g 5

o

2\Z\2\Z \ 3\ \ STATION | FREquency /g Fls/s/5/5/¢
m\Z D R s Sy Ay Al Y X &
E\S\ 5\ \© 68\ FORMAT |nawmmesonen /5 /& /& /& /& /& [ & g g /38

S\E\ &\ & \& \2d sl [o/v/o [ [ - S /8a
S\ AP\ AP ART VNP2 [l 8 o y /5¢
7. . 7. ] . KSON-A/F 240/97. .

5 (83 6| 88 790 i / 1249/97.3 0 6 | 5 000 81 | JEFFERSON-PILOT BAN
46 |51 |54 153|865 2 5950 1130 6 |21 |16 |14 | 5| 2 | 86 | GANNETT ABC | DUR
44 (50|57 | 54| 55| 3| KFMBFM | 100.7 3|52 2 2| 4| 64 | MIDWEST TV MCG

AC 30kw
XHTZ 90.3
40 |35 |42 |44 45| 4| XH] 903 4 o 6 | 6| 14|23 | 55 | CALFORMULA
XTRA-FM 1
54 [a5 |57 |57 44) 5 |XI 91t 5 | 4 o 4| 8|24 | 58 |NOBLE MMR
KGB 101.
55 [53 |45| 58| 42| 6 |KGE 101.5 7 |11 | 3| 3| 3|12 | 62 |BROWN KATZ
57 154 | 48| 43| 41} 7 ngY g 9 (13 |14 | 5| 6| 3| 68 | COMMAND MMR
KIFM .
a1 |36 | 36| 29| 37| 8 [KIFl ge.t 13 (18 |12 | 8| 4| 5| 68 | KIFM BR. LP. CBS
XTRA 690
21 |18 | 13| 11| 36| 9 | XTR/ 890 12 |32 | 7 9| 7|11 | 64 | NOBLE MBS | MMR
KKLQ-A/F 600/106.5
65 (49 | 56| 42| 35|10 | KKL oy o | 2 | 8 (12| 18|17 | 39 | EDENS AP CHR
40 |36 | 40| 49| 34| 11 ,'\%MB 20 8 |23 |23 |19 ]| 12| 6| 53 | MIDWEST TV CBS | MCG
19 |20 | 26| 32| 3.3 12 | KBZS* 94.9 10 | 9 |15 | 11 9| 7| 55| ANAHEIM BR. BAN
Gold 22kw
36 |39 ]|36]| 32| 33|12 5P0P 1360 20 130 |26 |29 | 29| 16 | 102 | BROWN NBC | KATZ
ost 5(1)kw
KIOZ 102.
21 |32 | 44| 25| 3.1| 14 Aog ey w6 | 8] 4| 7]13|25| 72| PARBR. TOR
58 |41 | 42| 33| 31|14 AKgXY Bex 11 |10 |11 [ 13} 10| 8| 53 | PARKER EAST
w

30 (30| 23| 26| 29[ 16 | KCLXFM | 1029 14 |14 | 9 10| 11| 15 | 55 | GANNETT ABC | DUR

09 [131] 29| 18] 29|17 L%WM B 15 | 3 {10 } 15| 19| 18 | 57 | URBAN COMMUNITY| ABC | BAN
KFI 640

13 (14 16| 21| 2718 | BY Sgkw 18 |35 |18 |18 | 17| 13 | 73| COX MBS | CHR

40 |31 ] 28] 35| 2.6 19 | KFSD 94.1 17 |27 |22 | 20| 16| 9| 60 [ LOTUS HNWH
Clas 100kw

24 |26] 19| 15] 1.8/ 20 | KCBQ-FM | 7053 19 |16 |19 | 16| 15| 14 | 50 | FRESH START HNWH
Gold 29kw

*Operates under an LMA with KSON. Continued on Page 45
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NASssAU-SUFFOLK [P

Continued from Page 43 12+ POPULATION: 2,271,800 (Black: 7.0%; Hispanic: 6.5%) N
A
DEMOGRAPHIC RANKINGS FORMAT REACH S
S
Men Women Men Women Men Women AC | — 1204 N
18-34 18-34 18-49 18-49 25-54 25-54 NIT 3 121 U
GOLD/CR
1 WBAB 1 WBLI 1 WXRK 1 WALK-FM 1 WCBS-FM 1 WALK-FM CHR .
2 WXRK 2 WPLJ 2 WNEW-FM | 2 wBLI 2 WNEW-FM| 2 WBLI AOR S
3 WNEW-FM | 3 WALK-FM 3 WBAB 3 WPLJ 3 WFAN 3 WCBS-FM BBND U
4 WFAN 4 WBAB 4 WFAN 4 WCBS-FM 4 WXRK 4 WPLJ L
5 WPLJ 5 WQHT 5 WCBSFM | 5 WHTZ 5 WBAB 5 WKJY uc F
6 WKJY 6 WHTZ 6 WALK-FM 6 WKJY 6 WALK-FM 6 WXRK CTRY .a3. F
7 WHTZ 7 WRKS 7 WKJY 7 WBAB 7 WYNY 7 WLTW B/EZ 2.1 0
8 WQHT 8 WBLS 8 WYNY 8 WXRK 8 WKJY 8 WMXV CLAS .32.1 1
9 WALK-FM | 9 wmxv 9 WPLJ 9 WMXV 9 WABC 9 WYNY NAC .32.0
10 WRKS 10 WKJY 10 WHTZ 10 WQHT 10 WBLI 10 WQCD NR 312 K

Continued from Page 44

12+ POPULATION: 2,176,900 (Black: N/A; Hispanic: 19.5%)

1 1
X Q
n @<
2\ %\ % £/
Z\ 3\ 2\ «\% \ STATION |Frequency /X /5/s/s5/5/5/¢
2\ ™\ Z\ 2\ 2 \3. POWER [ [&[J/&[&/&) ¢ & & /58
(( s\ D\ o\ (_)nl\z FORMAT (NIGHTTIME POWER) 8 e 5 g 3/ ;é/ g0 gf
X 5 5 5 5\ %% i ey f el ¢ 2 =
S\R\ R\ R \R\53 RN EYE YN 3 y /5
15 |15 ] 13| 1.8 1.8/ 20 | XEMO 860 23 | 7 |13 |17 | 22|26 | 83 | J.C. GATES & CO. |--- CAB
Span Skw
13 (14|12 1.1 1.7] 22 | KCBQ 1170 22 |28 |30 |23 | 20|10 | 68 | FRESH START HNWH
Gold 50(5tkw
15 |14 18] 16| 1.3] 23 | KNX 1070 21 (37 {32 |30 | 28|19 | 45 | CBS CBS |[CBS
News 50kw
03 |11 ]09]| 13] 1.1] 24 gHKY 95.7 25 [15 |20 |22 | 23|22 | 76 | CALIFORMULA KT-H
pan 18kw
XLTN g R
10 (1.8 16| 14| 1.1f24 [ XLT 45 24 {31 |17 |21 | 25|29 | 66 | CALIFORMULA KH-T
06 |06 |07] 06| 10|26 5505 pees 26 |25 |21 |24 | 21|20 | 77 | TRI-CITIES UNIS |--.
Men Women Men Women Men Women NT 3175
18-34 18-34 18-49 18-49 25-54 25-54 AC 127
GOLD/CR 310.7
1 XTRAFM | 1 KFMB-FM | 1 KGB 1 KSONFM | 1 KGB 1 KSON-FM CHR 8.0
2 KGB 2 XTRA-FM | 2 XTRA 2 KFMB-FM | 2 XTRA 2 KFMB-FM CTRY ——'79
3 KIOZ 3 KSON-FM | 3 XTRAFM | 3 kuay 3 KSDO 3 KJay o ——-’7 3
4 XTRA 4 XHTZ 4 KIOZ 4 KYXY 4 KSON-FM | 4 KYXY AOR __a7.
5 KFMB-FM | 5 KYXY 5 KFMB-FM | 5 XTRA-FM | 5 KFMB-FM | 5 KBzZS NR __j44
6 KCLX 6 XHRM 6 KCLX 6 XHTZ 6 KIFM 6 KIFM SPAN __j34.0
7 KHTZ 7 KGB 7 KSON 7 KBZS 7 XTRAFM | 7 KHTZ NAC _j3.7
8 KIFM 8 KKLQ-FM | 8 KIFM 8 XHRM 8 KCLX 8 KGB BBND _j3.3
9 KKLQ-FM | 9 KJQy 9 KSDO 9 KGB 9 KIOZ 9 XTRA B/EZ _32.9
10 KSON-FM |10 XEMO 10 XHTZ 10 KKLQ-FM |10 KFMB 10 KSDO
CLAS a26

©1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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ANAHEIM-SANTA ANA

o
12+ POPULATION: 2,124,600 (Black: N/A; Hispanic: 22.9%)
4p) X )
2\%\g 3
s\Z\2 \Z \o & \ STATION |FREQUENCY § F/5/s/5/5/¢
z Z 3 T/ISRI/IS/S /e x s
EAB\% \T \E B3\ FORMAT lucurmmeronen /S /.5 /& /& /&[5 /5 g g /38
S\& \é \d \& 7d s/~ [y /6 [0 [o $ IS
>\ \P \© \© 7= R A o y /5¢
KRTH 101,
50 [43 |48 |49 |54 o L g 3 (7|5 0 o 2 | 62 | BEASLEY UNIU | BAN
KFI 640
32 (43 |46 |43 |53| 2 [KF 2 5 |7 |16 | o 5|70 | COX MBS | CHR
KB 3
55 |54 |57 |38 |51| 3 |KBIG L ox ) 6 |8 | 8| 4| 2| 3|69 | BONNEVILLEINT. |-~ | CBS
KOS 103.
67 |42 |54 |46 |51] 3 | KOST 1935 2 |9 |6 3| 4| 4]|57]| COX CHR
KII 90/102.7
47 |57 |44 |41 |as| 5 | KISAF | 11600 Q| 7| 8| o4 || COANNETT - MCG
KLOS 95,
56 |54 52|57 |43 6 | RS 95.5 4 |14 | 4 0 3| 7 |53 | CAPCITIES/ABC | ABC | KATZ
KLA 97.9
08 |03 11|09 |41 7 |KLAX e 20 |4 0 6| 8|21 [115 | SBS -~ | SBS
KR !
30 |33 |45 |47 |a1| 8 |KROQ Tped 10 |3 | 3] 7]|10[22]|65| INFINITY - | TOR
35 |30 3746 | 40| 9 ngX 1 8 |15 | 2| 5| 6|16 | 57 | GREATER MEDIA |- MMR
45 [37 (39|37 ]37|10 mBC 790 14 |42 |37 |25 | 16| 5 | 78 | CAP CITIES/ABC | ABC | KATZ
26 [31]35]24]32[11 |KYSR 98.7 12 |19 | 9 |10] 7[11 |55 VIACOM -~ | TOR
AC 75kw
36 |23 |26 32| 30[12 | KNX 1070 9 |31 |22 |17 | 13) 8| 47| CBS CcBS | CBS
News 50kw
25 |39 (27| 26| 28[13 | KPWR 105.9 11 | 2 |10 | 13| 26|34 | 45| EMMIS = HNWH
CHR 72kw
25 |19 | 22| 25| 27|14 | KLVE 107.5 22 |12 11 [ 12 15| 18 | 82 | HEFTEL - CAB
Span 29.5kw
21 18] 18| 23| 25| 15 | KJQUKKGO | 540/105.1 17 120 |30 | 24| 19)13 | 59 | MT. WILSON FM AP CMBS
Clas 25kw/18kw
11 |20 23| 18] 24| 16 | KIKF 94.3 19 |13 |19 | 15| 14| 9| 65| ASTOR
Ctry 3kw
28 |38| 23| 36| 24| 16 | KTWV 94.7 13 |28 |21 | 19| 11| 6] 45| GROUPW - G/W
NAC 55kw
17 |23 | 25| 23| 23| 18 | KFWB 980 7 |24 |27 { 23| 20| 12 | 32| GROUPW CNN | G/W
News S5kw
KTNQ 102
33 |25 | 25| 23| 23| 18 | KTA 1020 24 |16 |12 | 11| 17|20 | 98 | HEFTEL CAB
13 |21 | 26| 20| 21| 20 [ KGBSFM Hear | 15 |36 |20 [ 18| 12|10 | 45| cBS cBS | CBS
32 |23 |30 29| 20| 21 | KQLZ 100.3 18 | 6 |13 | 16| 22|29 | 51| WESTWOOD ONE | SOU | DUR
17 |15 | 18| 24| 19| 22 | KEZY 9.9 16 |11 |14 |14 ]| 21|23 | a5 | WIN -
20 |21 [ 18| 20| 17 23 | KGA 99 21 |21 |23 |22 | 18|15 | 52 | MALRITE | EasT
14 {14 | 08| 10| 15| 24 | KW 1480 27 [17 |17 |20 | 25{31 | 79 | LIBERMAN — | TOR
14 {19 | 12| 17| 1.4] 25 | EEBT 923 30 |18 |15 | 21| 27|36 | 77 | EVERGREEN ~ | mmRr
11 |13 ] 21| 09| 1.1] 26 | KK < 32 |23 |18 |27 | 31|38 | 67 | LIBERMAN KT-H
11 |16 o8| 14| 11| 26 | KET 0. 23 |37 |25 | 26 | 23|24 | 41 | GOLDEN WEST - BAN
24 |27 23 bl GOLDEN WEST

© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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MINNEAPOLIS-ST. PAUL

12+ POPULATION: 2,099,300 (Black & Hispanic: N/A)

) =3 g
2/ % c; 5 X X/ x g
o\ 4\ 2\ Z\ n\% \ STATION |FREQUENcY /7 /5 /X /s /5 /5[ ¢
Z\D\ 5\ B\ E\3+ e[S &)&|E]&] ¢ & F /5
2\ S\ 5\ S - oR FORMAT | ucHrrive rowen ol AT g 3/3/F Y £ /3
S\ &\ &\ &\ &\%2o r el ol elel S £ /5
AN A S A SRR AT AU R AR R A Tl A ol o b4 EXS
185 [13.9(165(17.2[14.3 a weeco 830 0 8] 9/ 8| 4 0 82| cBS cBS | cBS
108 (109 ]10.8|10.2| 93| 2| KEEY 02.1 35| 3| 2| 3 3| 76/ MALRITE CHR
Ctry 00kw
WLTE 2.
82 |87 79| 65[ 86| 3|W 0z al 7| 7| 3 0 2| 76| cBS CBS
KQRS-A/F /92,
95 | 84| 91| 84| 78| 4 ACQRSAI sbaoezs 2| 3 a 0 2| 8| 59| CAPCITIES/ABC | ABC | KATZ
DGY/KDWB| /101.3
85 | 89| 70| 72| 68| 5 gmew DW 530/101.3. 5 0 4| 9| 9| 10| 63| MIDCONTINENT NBC | BAN
K 93,
30 | 64| 68| 58| 64| 6 ACBF{X A 8| 2| 2| 7| 10| 14| 73| ENTERCOM SOU | HNWH
KSTP-FM a4,
60 | 77| 71| 7.1| 60| 7|KS e 6| 6} 5| 6| 7| 6| 58| HUBBARD MCG
K 7.9
49 | 43| 53| 57| 58| 8 ngoL R 16, 71 4(10| 4| 6| 4| 61| TRUMPER DUR
TCJIKT 90
43 | 42| 47| 37| 52| 9|KICIKICZ | es0971 | o (11 | 6| 5| 5| 7| 64| AMERICAN MEDIA EAST
30 {33| 39| 34| 43| 10 'T(STP 500 10 |13 [ 11| 11 8| 5] 62| HUBBARD ABC | MCG
ak SO0kw
KJJO-AIF 950/104,
20 | 26| 1.6] 23| 35 1 C'-rlyJO / Se0oal, |1 |12 | 8| 10] 11| 9| 60| PARK ABC | MMR
KFAN 130
1207 10| 1.1] 20| 12 = . 12 |10 |12 | 12| 12| 11| 43| MALRITE MBS | CHR
19 25| 16| 18| 1.8} 13 5LTBB g 13 [14 [19 ] 17| 13[ 12| 75| LCC ABC

—

14 118 (17 | 15| 16| 13

WMIN
Nost

53(5’1‘3“ 61 BORGEN UVNIS

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC , 28.9
1 KRXX 1 KEEY 1 KORS-FM | 1 WLTE 1 KORS-FM | 1 WLTE AOR 3194
2 KQRS-FM | 2 KSTPFM | 2 KRXX 2 KEEY 2 wcco 2 KSTP-FM CTRY ;12.8
3 KEEY 3 KDWB-FM| 3 KEEY 3 KSTP-FM | 3 KEEY 3 KEEY N/T ; 8.1
4 KDWB-FM| 4 WLTE 4 WCCO 4 KDWB-FM | 4 KTCZ 4 WCCO CHR ; 6.8
5 KTCZ 5 KQRS-FM | 5 KTCZ 5 KQRS-FM | 5 KQOL 5 KQoL GOLD/CR 5.8
6 KJJO-FM | 6 KTCZ 6 Kool 6 Kaal 6 KSTP 6 KTCZ BBND 11.0
7 WCCO 7 KRXX 7 KSTP 7 KTCZ 7 WLTE 7 KQRS-FM 47
8 KFAN 8 KJJO-FM | 8 KDWB-FM | 8 wcco 8 KRXX 8 KDWB-FM
9 KSTP-FM | 9 KQaOL 9 WLTE 9 KJJO-FM | 9 KFAN 9 KJJO-FM
10 KSTP 10 WCCO 10 KSTP-FM |10 KRXX 10 KSTP-FM (10 KSTP

(© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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ATAV
Z\B\Z\3\p \ sTaToN | memper /g E E 2 oy
; ‘%‘ %‘ %‘ \\/,‘ %’% FORMAT  [igHrrive rowery /3 ,\0: gy u\?. (g § él): § Q§§
S\G\®\®\Q &2 g /3 )d )¢ )5 ) 5
87 [19.0 |17.5 [15.3 0 KMOX 1120 Q2 |°| 5|2 a 83 | CBS CBS | CBS
6.7 [90 | 79 [100] 2 | WILFM 923 2 [5|3| 2@ 2|9 | HERITAGE MEDIA |ABC | EAST
73 |84 | 86| 81| 3 |KSHE 947 3|3 6? 3|11 | 83| EMMIS —  HNWH
70 |73 ] 76 | 7.2] o |EE. 107.7 o (@) 2] 4| 7|7 |2]| NOBLE -~ |Mca
48 (42 | 46 | 6.0 5 |KEZKFM | 1025 5 |6 | 7| 7| 4| 3|68 | FRESH START UNIU | DUR
52 |54 |49 |50| & |KSD 9.7 4 |8 | 4| 3| 5| 8|55 | GANNETT -  |MCG
62 |51 |56 |47 |50 6 |KYKY 981, 7|7 |5| 6| 6|5]|61|EZ - |KaTZ
50 |48 |36 |48 | 40| 8 |WKBA" | 1065 6 |2 | 6|10 14|17 |48 | LEGEND -~ |CHR
26 |28 |28 |33 | 3.7 9 | WKKX 104.1 10 |10 | 8| 8| 8| 6 [76| ZIMMERBR. -~ |BAN
34 |48 |34 |40 33|10 |KLOU 1083 8 |9 (15| 9| 9| 4]48]| CBS CBS |CBS
21 |26 |28 | 20| 24|11 | KFUO 9.1 11 {17 |20 |11 | 10] 9 | 51 | LUTH.CH./MOS |NBC | CMBS
16 [12 [11 | 14| 22[12 [ WIBY 1260 15 |25 |14 |17 | 16|13 | 75 | BELLEVILLEBR. |MBS | —
09 [18 |11 |24 21]|13 KB 963 14 [11 [18 |12 [ 11|10 [ 60 | RICHARD MILLER |-- | BAN
15 |14 |12 | 22| 1.8 14 | KATZ 1600 17 |27 |13 |15 [ 12|12 | 70 | INTERURBAN BR. |SMN | K&P
12 |15 [ 17 | 19| 1.7 15 | KXOK 830 18 |14 [12 |13 [ 13|15 | 68 [ LEGEND — | MMR
25 |21 |18 | 16| 16| 16 | KXOKFM® | o721 12 | 4 {11 [16| 18|27 | 38 | LEGEND UNIU | MMR
24 [16 |21 | 15| 1.6] 16 | WRTH 1430 20 |29 |20 |28 | 21|14 | 70 | HERITAGE MEDIA | ABC | EAST
11 |12 |08 | 06| 1.4] 18 | KEZK §90 22 |20 |24 |25 | 28|18 | 84 | FRESH START - | DUR
15 |16 | 16| 17| 14| 18 | WFXB lo1.1 13 |22 |10 [ 14| 15| 19 | 37 | RIVER CITIES
14 |14 | 20| 11| 13|20 | KATZFM | 1003 21 |15 |16 |18 | 17|16 | 59 | INTERURBAN ABC | K&P
24 |23 | 10] 20| 11| 21 [ WEW 770 26 |23 |30 |30 | 30|26 | 95 | wEW RADIO — | ROS
14 (13|13 ] 12| 10|22 | EUSA §50 19 |18 |25 |24 | 26|23 | 43| GANNETT MBS | MCG
08 08|05 05| 1.0]22 | WENU 920 24 |24 |27 |26 | 27|25 | 75| NORMAN BR. ABC | MK4
o * Started rating period as KHTK (CHR). Continued on Page 50
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BALTIMORE ¥

12+ POPULATION: 2,033,200 (Black: 24.9%; Hispanic: N/A)

Q
A
STATION | FREQUENCY o g §/x g e K
FORMAT {NIGHTTIME P?WER) g Q. 0?: g lt Q. ‘g) $ g 55
o/n/3/8/3/8]¢ § £ /&5
RN EY YT E; o) Yy /3¢
[ 090 RST
WBA 1090 |6 14 |16 [10 | 8] 3 |82 | HEARS CBS |HNWH
Bt
g\l/goc 9.1 4 11 |7 |5 6 6 87 | NATIONWIDE ABC |MCG
WLIF 101.9
61 [71 |73 |72 |70 3 (W 1019 5 17 |6 | 6| 3| 2 |84 | INFINITY EAST
wWXYV 102.7
81 |61 |63 |64 [63] 4 |W: 102 6 |3 |2 6 517 |79 | sumMmIT MCG
55 [65 |52 [57 58] 5 [WIYY 979 2 |2 66 7 |14 | 65 | HEARST ABC | HNWH
56 |57 |53 |59 |57| 6 |WQSR 105.7 8 |10 [8 [ 3| 2| 4 |79 | SCONNIX CHR
Gold 50kw
63 |54 |56 |53 |55]| 7 xoéwmx 106 5 3 |4 |5 ] 4| 4|5 |63 | CAPITOLBR.CO. |-- KATZ
ERQ 92.3
33 |46 |47 |42 [49| 8 |WE 923 7 6 4 | 81 913 |67 | UNITED AP | MMR
28 |24 [37 |38 |34 9 ,\\'I\AHFS a9hn 10 |6 |3 | 7 [10]23 | 74 | DUCHOSSOIS AP |BAN
43 |27 {31 |30 [34| 9 xVCWINFM o 12 12 |9 | 9| 6| 6 |79 | RADIO ONE TOR
WCBM 680
36 (43 (28 [25 |32[11 |WC 980 14 |18 |20 |18 | 15| 8 | 80 | MANGIONE ABC |KkATZ
24 |26 |24 |18 | 3012 ggLT;H Rz 16 |29 |36 [37 | 36 |12 [109| ATLANTIC COAST |[MBS |ROS
42 |28 |32 |37 |24]13 .x\éBSB' 104.3 g |8 [11 |12 [12 |10 | 43 | SCRIPPS HOWARD | ABC | BAN
11 (12 [16 |14 | 23|14 g\gcho g 19 | 9 (25 [15 { 14| 9 | 98 | SUMMIT NBC | MCG
19 [19 (17 22| 23|14 &GRX 100.7 1 7 (12 |11 [ 11|11 [ 53 | SHAMROCK COMM. | ABC | DUR
26 |24 (17122 ]19]|16 )"{)\;,YDC-FM 1000 13 [13 [10 113 | 13|15 | 48 | CAPITOL UNIP | CHR
1.0 (10 |13 |14 | 16|17 XVRBS 95.1 18 |35 {24 |22 | 2016 | 71 | PETER & JOHN
: 6/ 50kw )
19 |18 |17 18| 13|18 | WPGCFM [955 15 [ 5 |15 |17 [ 22|31 | 42 | COOK INLET BAN
CHR 50kw
16 (1.9 |18 |09 | 1.2][19 XVCWIN By 20 [21 {18 |16 | 17 [19 | 61 | RADIO ONE TOR
14 1.0 (09 |15 | 1.120 | WHUR 96.3 21 {15 (17 |19 | 16 |24 [ 59 | HOWARD UNIV. |-  [DUR
03 |06 |07 |11 ]| 1.1]20 yJFK 1300 23 (24 [13 |14 |18 26 | 71 | INFINITY ABC |TOR
lisc Skw
s .7
N e VIACOM

*Now WVRT.

Continued on Page 50
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Pl ANAHEIM-SANTA ANA

Continued from Page 46 12+ POPULATION: 2,124,600 (Black: N/A; Hispanic: 22.9%)

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women NT
18-34 18-34 18-49 18-49 25-54 25-54 AC

1 KROQ 1 KOST 1 KLOS 1 KBIG 1 KLOS 1 KBIG GOI:SDP/é:

2 KLSX 2 KLAX 2 KLSX 2 KOST 2 KFI 2 KOST

3 KLAX 3 KIS-FM 3 KROQ 3 KRTH 3 KRTH 3 KRTH CHR ,

4 KLOS 4 KBIG 4 KLAX 4 KIS-FM 4 KLSX 4 KIS-FM AOR .

5 KRTH 5 KRTH 5 KRTH 5 KLAX 5 KOST 5 KYSR CTRY

6 KQLZ 6 KLSX 6 KFI 6 KLOS 6 KBIG 6 KLOS NR !

7 KTNQ 7 KLOS 7 KOST 7 KYSR 7 KROQ 7 KFI CLAS 325

8 KPWR 8 KROQ 8 KTNQ 8 KLSX 8 KLAX 8 KLAX NAC 324

9 KYSR 9 KLVE 9 KBIG 9 KROQ 9 KYSR 9 KIKF uc 11.1

10 KLVE 10 KEZY 10 KQLZ 10 KIKF 10 KTNQ 10 KLSX 41

# 18 HIRAS

Continued from Page 48 12+ POPULATION: 2,034,500 (Black: 16.4%; Hispanic: N/A)

DEMOGRAPHIC RANKINGS FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 N/T &

1 KSHE 1 WIL 1 KSHE 1 WIL 1 KSHE 1 WIL CTag

2 KSD 2 KMJM 2 KSD 2 KEZK 2 KMOX 2 KEZK uc

3 KMJM 3 KYKY 3 wiL 3 KYKY 3 WIL 3 KMOX

4 WIL 4 KEZK 4 KMOX 4 KMJM 4 KSD 4 KYKY GOLD/CR .

5 KMOX 5 KSHE 5 KMJM 5 KMOX 5 KMJM 5 KMJM AOR

6 WKKX 6 KSD 6 WKKX 6 KSHE 6 WKKX 6 KLOU CHR

7 KYKY 7 WKBQ 7 KYKY 7 KSD 7 KYKY 7 WKKX BBND

8 WKBQ 8 WKKX 8 KEZK 8 WKBQ 8 KEzZK 8 WKKX CLAS .

9 KATZ-FM 9 KXOKFM | 9 KLOU 9 KLOU 9 KLOU 9 KFUO JAZZ

10 WIBV 10 WFXB 10 WKBQ 10 WKKX 10 WIBVLE 10 KSHE

PET-]  BALTIMORE

Continued from Page 49 12+ POPULATION: 2,033,200 (Black: 24.9%; Hispanic: N/A)

]
A
L DEMOGRAPHIC RANKINGS FORMAT REACH
T
I Men Women Men Women Men Women AC PRy 15.0
W 1834 18-34 18-49 18-49 25-54 25-54 UC Cammanm 12.0
ol 1 wivy 1 WXYV 1 WIYY 1 WWMX 1 WQSR 1 WLIF CTRY 18.5
‘W 2 WHFS 2 WLIF 2 WQSR 2 WLIF 2 WIYY 2 WPOC
Y 3 wxvy 3 WIYY 3 WXYV 3 WXYV 3 WPOC 3 WWMX GOL%/(C;: —'—"'7870
4 WERQFM | 4 WERQ-FM [ 4 wHFs 4 WPOC 4 WBAL 4 WQSR —
5 WQSR 5 WWMX | 5 WWMX | 5 WOSRFM [ 5 WWMX | 5 WXYV CHR 6.2
6 WWDC-FM| 6 WPOC 6 WPOC 6 WERQFM | 6 WXYV 6 WWIN-FM REL _13.9
7 WWMX 7 WHFS 7 WBAL 7 WIYY 7 WWIN-FM | 7 wBsB NR 134
8 WPOC 8 WBSB 8 WWIN-FM | 8 WWIN-FM | 8 WLIF 8 WBAL BBND 3.0
9 WGRX g WQSR 9 WGRX 9 wBSB 9 WHFS 9 WERQ-FM MISC 4 1.1
10 WJFK 10 WWIN-FM |10 WERQ-FM |10 WHFS 10 WGRX 10 WCAO

©1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron
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PITTSBURGH

12+ POPULATION: 1,881,900 (Black: 7.5%; Hispanic: N/A)

P
Q
£\g\% £ /s e e /2 :
s\a\2\Z \g \§ \ STATION |FRequeNcy )y /& /& [§ /S /S /2] s s
-%( Q}) % Q}) (( ?3;3( FORMAT  |nigHTTiME POWER) 8 ’:7: 5 o‘f J?: J:’]: § g’ § \§ & ;
11.3 2.0 [13.1 |13.8 15.20 KDKA 1020 0 13 |6([5] 4 0 83 | GROUP W NBC | G/w Y
11.7 |97 [10.4 [10.3 | 87| 2 |WDVE 1025 2|5 00 0 6 | 84 | BR ALCHEMY SOU | CHR g
66 |60 |70 |64 81 3 |WDSY-FM | 1070 5 |6 3] 3] 3| 3|97 | ENTERCOM une [our R
89 (88 |94 95| 73] 4 |WWSW-AIF | 970945 3 (8|7 | 2| 2| 2]|868| SHAMROCKBR. |ABC |MCG
62 |61 (58 |47 |63 5 |WSHH el 7 |10 |10 | 7| 5[ 4 | 78| RENDA UPI | EAST
56 (56 |46 |54 | 58| 6 |WTAE ot 6 |18 |12 |12 | 9| 5 | 70 | HEARST ABC | KATZ
50 (58 |50 |48 52 7 |[WAMO-FM | 1059 12 |2 2] 4| 6| 9 |100 | SHERIDAN AURN | HNWH
48 |53 [59 | 54| 45| 8 |[WB2Z sa7 s @) 4|6| 7|04 ez — | BAN
43 |42 |40 |51 | 43| 9 |WJAS iy 13 |22 |26 |20 | 18| 8 | 84 | RENDA CNN | EAST
28 (52 |45 41| 30|10 |WLTJ £ 5 10 |9 |11 |11 | 8] 7 |51 | WLTJINC. MMR
37 (41 |33 |38 30f10 |WMXP* L 8 [3 |9 |10 | 1113 |46 | SIGNATURE ABC | DUR
24 (29 |36 | 28| 29|12 |WRRK®® | e59 11 |4 [ 5] 8|12]|20 | 54 | BENNS ABC | MMR
36 |41 137 |38 27[13 |WVTY R 9 |7 | 8| 91011 |44 | HEARST KATZ
20 |20 |20 | 23| 1.8| 14 |KQV ik 14 |25 |20 |19 | 20 [12 | 48 | CALVARY CBS | TOR
12 (12 [12 | 13| 15|15 | WMBS 390 19 |12 (23 |22 (23|19 | 93 | FAYETTE CBS | REG
20 05 |07 [06| 1.5 15 | WORD®™® | 1047 15 |23 [19 |15 | 14 [14 | 60 | SALEM -~ | SRR
09 08 [1.1 |08 1.1]17 man-m"" SIULE 16 {14 |14 |14 | 15|18 | s0 | SALEM
08 [1.1 {09 [ 12] 10|18 | WWKS ok 17 |20 |13 |13 | 13 |15 | 53 | BALTIMORE RADIO | UNIS | DOME
*Now WTKB (Ctry), under an LMA with EZ. * *Now Classic Rock. * * *Now WXRB (Ctry). *** *Now WORD-FM (Rel).
© 1993 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron. Continued on Page 54

KDKA RADIO 1020 ¥

News/Talk

Another Group W Radio Market!
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X §
2\ ¢ & g i) E
NZ\2\Z\3\§, \ STATION | recueney [/ &/ &/ &/ &/ 5/ 2 s /22
7 P - (7} Q- ~
(( “_}) % “_}) (( %nz FORMAT | wicHTTiME POWER) 5’ ,il' 5 g 5 5 § gf § gf
S\ 6\ &\ &\ & \%b sl &l sl s s] & S £ &8
S\ P\ D \EE KU R R - A Vi A o F S
1 ) d WQYK-FM 99.5
16 [123[11.9]123 13.76Cw 095 6 4| 2 666 115 | INFINITY KATZ
WWRM 07.3
103 (84| 7.7| 75| 7.7| 2 |W 107.3 3 (11 ] 8 Z 3l 2| 92| cox DUR
45 | 78| 71| 70| 72| 3 ngLA gt 5 |16 |10 10] 7| 4| 91| JACOR ABC | EAST
66 | 64| 65| 60| 6.7 4 %DAE/WUSA 1250/100.7 4 |10 | 6| 2] 2| 3| 84| GANNETT ABC | MCG
Skw/100kw
WFLZ
60 | 63| 49| 65| 63| 5 |WFI . 2 0 31 4| 9| 9| 74| JACOR ABC | EAST
WGUL-AIF
57 |42 45| 51] 58| 6 (WGl 860/100.5 12 |17 (24 [ 21| 16] 11 |122 | GULF AMERICAN | UNIS | K&P
WXTB 97.9
71 |56 69| 60| 53| 7 |WX 079 o |3 |@)| 3| 10|19 85| GREAT AMERICAN | ABC | BAN
WMTX-AIF /95.7
65 |62| 59| 63] 48| 8 |W iy 7151 5| 5| 4| 7| 74| METROPLEX MMR
WYNF 94.9
65 |52 39| 45| 43| 9 (WY 18 8|8)]a| 6| s|12| 65| CBS cBS | cBS
37 |41]| 43| 43| 40|10 gf;BQfM g7 6 | 2| 7111 11|10 ]| 52| CLEAR CHANNEL | ABC | CHR
00kw
26 |48 50| 41| 36|11 X’{:HPT 102.5 11 (12 | 9| 8| 6] 6| 72| PAXSON BR BAN
w
46 | 34| 36| 37| 36] 11 g/YUU 92.5 10 (24 |11 9| 8| 5| 69| ENTERCOM HNWH
old 50kw
34 |45]| 54| 43| 3113 g{gzUV 103.9 13 |14 |17 [ 14| 13| 8 | 68 | SUNSHINE STATE | MBS | CHR
w
22 |15 16| 1.3| 1.8} 14 NWLVUfM 106.3 17 |22 |25 {26 | 24|15 | 95 | PASCO PINELLA | AP
ost 3.3kw
00 [15]| 17| 25| 15|16 Y}{:RBQ 1380 15 | 7 |12 [ 12| 12{ 13 | 77 | CLEAR CHANNEL | SMN | CHR
26 |20]| 14] 07] 15|16 |WSUN 620 14 |13 |13 | 13| 14|14 | 62 | COX NBC | DUR
Talk 10kw
waYK
0.7 |08 04| 10| 1.0]|18 CWY Ly 16 [15 |19 [ 20| 1917 | 55 | INFINITY KATZ
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54 AC 3 22.8
1 WXTB 1 WMTX-FM | 1 WYNF 1 WQYK-FM | 1 WQYK-FM | 1 WQYK-FM ng; -——31104:'37
2 WYNF 2 WQYKFM | 2 wxTB 2 WUSA 2 WYNF 2 WUSA ——-l9 :
3 WQYK-FM | 3 WUSA 3 WQYKFM | 3 WMTX-FM | 3 WFLA 3 WMTX-FM AOR __196
4 WFLZ 4 WFLZ 4 WFLA 4 WFLA 4 WYuu 4 WWRM-FM NT o187
5 WUSA 5 WXTB 5 WFLZ 5 WWRM-FM| 5 WUSA 5 WHPT BBND 376
6 WRBQ-FM | 6 WRBQ-FM | 6 WYUU 6 WHPT 6 WWRM 6 wWyYUU GOLD/CR _136
7 WMTX-FM [ 7 WWRM 7 WUSA 7 WRBQ-FM | 7 WHPT 7 W