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In the past one hundred and thirty-five years, 
one pmminent figure has achieved unparalleled 
dominance of the news. 

Associated Press. 
Most news figures burst into 

prominence, then fizzle into obscu-
rity. Not Associated Press. 

In fact, during the past 135 
years, we've run away with more 
top stories than any other news 
organization. 

Our 1,500 reporters and photo-
graphers, plus 5,300 member organi-
zations, comprise a reporting staff 
that's bigger than any network's. 
And 30% larger than UPI's. 

So, we can cover every major 
news event between Gdansk and 

Greeley, and still dominate coverage 
of a Pan Am jet crash in New Orleans. 

Proof? AP accounted for more 
than 75% of all news service articles 
printed about that tragedy, according to 
one weeklong competitive play check. 

Thanks to our massive techno-
logical advantage, we also delivered 
news of the crash with unprecedented 
speed, fidelity and reliability. 

If it's credibility you want, you 
should also know this: In the cate-
gories in which AP is eligible to 
compete, we've won more Pulitzer 
Prizes than any other news-gather-
ing organization in the world. Thirty-
four since 1922. 

And for excellence in the area 
of broadcast journalism, we've been 
awarded a duPont-Columbia Award, 
a Peabody, two Janus Awards and 
several Overseas Press Club Awards. 

Put it all together, and you've 
got a news service that you, your 
listeners and advertisers can believe 
in. In fact, the only thing you won't 
believe about AP news is how 
easy it is to sell. 

For more information, 
contact Glenn Serafin. 
(202) 955-7200. 

Associated Press. Without a doubt. 



The DJ. 
who first 

attempted 
to train a 

live buffalo 
as a station 
mascot is 
moving to 

Music 
Count 

Radio 
Network. 

And it darn near killed him. The buf-
falo, that is. 

But that wasn't the first first for 
Charlie Douglas. He also pulled off the 
first live broadcast from atop a rodeo 
bull. It lasted four seconds, broke a few 
records and three ribs. 

In fact, Charlie's list of firsts is long, 
but not nearly so long as if he were doing 
the telling. Now Charlie's got a new first. 
He's probably the first D.J. to leave a job 
(13 years at WWL in New Orleans) with-
out giving up his board shift. 

Because Charlie, and WWL, are now 
with Music Country Radio Network, 
a nationwide, all-night, live country music 
variety program that has an impressive 
list of firsts all its own. It's a winning mix 
of top tunes, guest interviews, listener 
call-ins and the latest in news, sports and 
weather. Music Country Radio Network 
is a joint venture of WSM, and the 
Associated Press, and is the only pro-
gram of its kind on the air. No wonder 
one-of-a-kind Charlie Douglas is a 
perfect fit. 

Listen to him. He always has some-
thing to say—Charlie's one more reason 
why Music Country Radio Network is the 
only place to be in the country at night. 
Represented by the  W  
Christal Company. ritt o.,\é, 
Contact Sofia Man ç. 
nos, 202/833-5922. ‘4,e) 



Second in a series 

Growth 
Through 
Performance 

By providing a serious alternative in 
radio representation marketing rather 
than just selling— HNW&H has achieved the 
most remarkable growth record in the 

industry. In less than three years, we've gone 
from start up to nearly $50 million! 

This growth has taken place for two 
reasons: First, we have consciously 
attempted to associate ourselves with the 
leading broadcasters in each market, ones 
who have identified their target segments and ... 
now dominate them. Secondly, our success in 

outperforming their previous reps has led to 
additional responsibilities with their other 
stations, which is the best recommendation a --
radio rep can have. 

Three factors have fueled this remarkable growth: growth: marketing, aggressive 

demographic pricing and accountability. In our 
next ad, we'll explain what our style of 
marketing can mean to your station's 
success. 

Increase your share. Start using our 
call letters. 

lq-Wee&wdeue4k.eteeem»C4,6 

HILLIER, NEWMARK, WECHSLER & HOWARD 

New York, Atlanta, Boston, Charlotte, Chicago, Dallas. 
Detroit, Los Angeles, Philadelphia, St. Louis, San Francisco 

212/832-8900 
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mum: 
ABC Radio Sports coverage of the 

1984 Summer Olympic Games in Los 
Angeles includes assembling the 
largest staff of reporters and 

technological personnel — numbering 
over 100 — to ever cover the Olym-

pics. This total includes a number of 
previous Olympic gold medal winners, 

This year marks the first time in over five decades that the 
Summer Olympic Games will be held in the United States. In 

order to provide the most comprehensive and thorough coverage 
of the different events, the country's radio networks are planning a 

variety of special Olympic programming to be broadcast from various 

sites in the Los Angeles area. The following directory is a guide to what each 
network is offering as its part in covering the XXIII Olympiad, from July 28-August 12. 

who will provide exclusive radio 
coverage. 

This 1984 broadcast marks the first 
use of satellite distribution for the event, 

and the network hopes to provide the 
cleanest, clearest signal ever. Affiliates 
will be able to choose from two 
separate satellite channels. One chan-
nel will be used to provide short-form 

Olympics programs, including regularly 
scheduled Olympic updates and 
preview programs, reviews of medal 

standings, coverage of highlights, and 
sidebar features. The second channel, 
geared toward long-form programming, 
will be devoted primarily to play-by-play 
coverage, including basketball, boxing, 

swimming, track and field, and others. 
ABC is planning on devoting special at-
tention to every boxing match involving 
an American, as well as full-game cover-
age of U.S. basketball competitions. 
Both Olympic satellite channels will 

Continued on Page 6 



ANYONE CAN SELL 
THE NUMBER ONE 
RATED STATION 

We are specialists. 

Our specialty is selling in the highest 
competitive sales situations. 

In many markets there is only five tenths of a 
point separating the number two station and 
the number seven station for a four-station 
buy. 

If our station is the fourth, fifth or even 
seventh, our strength is our ability to get to be 
part of that buy. 

Put Masla Radio winners to work for you. 

MASLA RADIO 
Winners have to be hungrier than losers. 



Fred Manfra 
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Continued from Page 4 

be totally independent of ABC's normal 
distribution network. This means that 
Olympics programming will not interfere 
with the distribution of regularly-

scheduled news, sports, and feature 
programming. Coverage is being of-

fered to the 1800+ affiliates of the six 
ABC Radio Networks: information, 
Entertainment, Direction, Contem-

porary, Rock, and FM. Some of the 
planned network coverage, including 
anchors and color commentators, 
follows. 

ABC Information Network 
Sportscasters Fred Manfra, Johnny 

Holliday, Bob Fouts, and Tom McKee 
will head the ABC Information 

Network's 1984 Olympic coverage. 
Fred Manfra is known to affiliates as 

the host of the network's weekend 
series "World Of Sports." Prior to join-
ing ABC Radio Sports he was the morn-

ing drive anchor at WWJ/Detroit and 
play-by-play commentator for the Uni-
versity of Michigan football and basket-

ball networks. 

Johnny Holliday is presently a sport-
scaster at WMAL/Washington, and 

also anchors two daily reports on the In-
formation Network. In addition, he 
covers the play-by-play action of the 

Washington Federals USFL games, as 

Don Chevrier Fred Wymore 

well as the University of Maryland's 
football and basketball. 

Bob Fouts has had extensive ex-
perience covering major sports events 

on ABC as well as on other national net-
works. He has served as a sports cor-
respondent for all three ABC Adult Net-
works, and covered events including 

the Olympic Games in Mexico City, the 
British Opens in St. Andrews and Turn-
berry, and NFL Super Bowl games in 
Miami, New Orleans, and Los Angeles. 

Tom McKee is a sportscaster with the 
Canadian Broadcasting Corporation's 
(CBC) television network, and has serv-

ed as a host and color commentator for 
the Toronto Blue Jays and Montreal Ex-
pos. He has also provided color corn - 

mentary for many of the Canadian Foot-
ball League's regular season and play-
off games. 

ABC Direction Network 
The ABC Direction Network's team of 

anchors for the 1984 Olympic Games 
in Los Angeles includes Don Chevrier, 
Fred Wymore, and Mike Barry. 

Don Chevrier hosts a minute- long 

sports feature each weekday, as well 
as 14 reports on weekends. He also 
reports on ABC's "Wide World Of 
Sports." Chevrier formerly was with the 
CBC, where he covered national, inter-
national, and Olympic championships. 

He is also a recipient of the ACTRA 
Award as Canada's Best Sportscaster. 

Fred Wymore has been a sports cor-
respondent for ABC News' "World 
News This Morning" for two years, and 
he files daily reports for "Good Morning 

America." He was former Sports Direc-

Mike Barry 

tor at KVOR-TVISacramento, and has 

covered the NFL, Major League 
Baseball, two Super Bowls, the U.S. 

Open, and the Bing Crosby Pro-Am golf 
tournaments. 

Mike Barry is a member of the ABC 
broadcast team for USFL games, and is 
also a frequent anchor on ABC Radio 
sportscasts. He has served as a sport-
scaster at WABC-TV/New York, and 
has covered the New York Yankee 

playoffs, the 1980-82 Islanders-
Rangers Stanley Cup Playoffs, and the 
1980 Muhammad Ali-Larry Holmes 
fight. Prior to joining ABC Sports, Barry 

was a sportscaster at WXYZ-
TV/Detroit, and was Sports Director at 
WDIV-TV/Detroit, WFLA-TV/Tampa, 
and WQAD-TV/Moline. 

ABC FM Network 
The ABC FM Network Olympic 

broadcast anchor team features Dave 
Barrett and Steve McPartlin. 

Dave Barrett has been a correspon-
dent for ABC News since 1981, and 
has provided sports reports for the ABC 
Rock Network. Prior to jailing ABC he 
worked for Pacific News Service as 
the Washington Editor, responsible for 

feeding sports, music, and lifestyle 
stories to AOR audiences. His ex-
perience also includes play-by-play 
coverage for the Houston Apollos, and 

stadium announcing for the Houston 

Astros, Rockets, Cougars, and Oilers. 
Steve McPartlin began his broad-

casting career as a guest sports 
reporter on ABC's WPLJ/New York, 
and later moved to WPIX/New York. He 
was Sports Director at WLS-FM/Chica-

Continued on Page 8 



Pick a segment. 
Radio can reach it. 

Traditionally, magazines have been touted as the best way to reach many important 
market segments—such as college grads, professional and managerial types and high 

income earners. 
But lately, more and more advertisers are discovering that radio is a better way to reach 

these segments. Yes radio, the sound alternative. 
A recent study of national media habits by R.H. Bruskin Associates isolated almost 50 

segments in which people spent four hundred percent more time with radio than they did 
with the so-called selective media of magazines. (In many target groups, radio even led 
television in "time spent.") 

When you want to extend your budgets by "segmenting" your prospects, there's no better 
place for your message than the medium of radio. For more information, write or call Radio 
Advertising Bureau, 485 Lexington Ave., New York, NY 10017. Phone: (212) 599-6666. 
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Shown above are the percentages of time that these segments spend with radio, as compared to TV, magazines 
and newspapers, during an average media day. In all cases the time spent actually exceeds that of television. 
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McPartlin is sports anchor for the ABC 

v. Rock Network, and is host of the (30 
.°2 feature "Sport Shorts." 

ABC Color Commentators 

Sports talent signed with ABC to pro-
vide 1984 Olympic coverage in Los 
Angeles include professional boxer Ken 
Norton and former Olympic swimming 
champion John Naber. 

Ken Norton, former world heavy-
weight boxing champion, began his pro-
fessional boxing career while enlisted in 

the U.S. Marines. He began his profes-
sional career in 1967 at the age of 22, 
and went on to defeat Muhammad Ali in 
1983. Norton is actively involved in the 
Black Athletes Hall Of Fame, and has 
started a scholarship program to assist 
youths seeking an education. 
John Naber captured four gold medals 

and one silver medal at the 1976 Olym-

pic Games in Montreal, where he also 
broke four world records. He was voted 
the 1977 James E. Sullivan Award win-

_À:ere:-I GUIDE TO 
THE GOLD 

Steve McPartlin 

ner as the nation's amateur Athlete of 
the Year, and claimed a record 10 

NCAA individual titles during his four 
years at USC. He is currently Ambassa-
dor of Swimming and a member of the 
Board of Directors for the Los Angeles 

Olympic Organizing Committee and Wo-
men's Sports Foundation. 
ABC plans on adding additional an-

chors and commentators to its staff of 

reporters as the Olympics grow near. 
For more information contact: ABC Ra-

dio Information, 1 370 Avenue of the 
Americas, New York, NY 10019 (212) 
887-5291. 

AP Network Sports is offering a 
number of short-form programs, titled 
"Going For The Gold," to its affiliate 
subscribers. These reports will offer 
continuous coverage and updates 

throughout the duration of the 1984 
Olympic Games, including 20 daily 
reports transmitted for all 16 days of 
Olympic events. Each of the 320 "Go-
ing For The Gold" programs will be 2 
1/2 minutes in length, except for three 
3 1/2-minute daily reports. Each will in-
clude a : 30 PSA for local avail. 

Additional AP Network Olympic 
coverage includes: 

• "The Olympian," a 90-second "col-
or" program spotlighting the people, 
places, and excitement of the Olym-
pics. 

• "Olympic Sports Log," a report 
covering current medal standings, Olym-
pic basketball standings, and each 
day's schedule of events. 

• "Olympic Sportswatch," a wrap-up 
of the previous day's competition and a 
preview of the current day's events. 

• "Olympic Sportsminute" gives the 
morning, afternoon, and evening's 
schedules and results. 

All "Going For The Gold" and regular 
AP Network sportscasts will be an-
chored at AP Net's Los Angeles bureau 
with reports from various locations 
around the city. For more information 
contact: AP Broadcast Services, 1 825 

K Street, NW, Washington, DC 20006 
(202)955-7243. 

CBS RADj1E0SFOTS 

The CBS Radio Network's coverage 

of the 1984 Summer Olympic Games 
features a 16-part weekend special 
with CBS Television's Pat O'Brien, as 
well as 140 special live reports with 

Brent Musburger and Ed Ingles. This is 
in addition to the network's regularly-
scheduled sports programming. 

O'Brien's weekend specials will 
analyze the upcoming action with 
reports on athletes, competitions, and 
key issues, and will include interviews 
with Olympic athletes. O'Brien came to 

CBS Television Sports in 1981, and 
since then has handled assignments in-

cluding the World University Games, 
the Pan American Games, and the U.S. 

Open Tennis Championships. He has 
also been a regular contributor to "CBS 
Sports Saturday/Sunday," "The NFL 
Today," and "The NCAA Today" for 

CBS Sports. He previously was a 
reporter and weekend anchorman at 
KNXT-TVILos Angeles. 

Brent Musburger joined CBS Sports 
in 1975, and has covered virtually 
every aspect of the sporting world. His 
current assignments include a weekday 
commentary as host of CBS Radio Net-
work's "Sportstime," an eight-season 
membership on the network's All Star 
Game announce team, and anchor of 
each of CBS' halftime programs during 

its 37-game NFL schedule. He 
previously was Sports Director at 
WBBM-TV/Chicago, as well as coan-

Continued on Page 10 

Pat O'Brien 



We are proud to announce... 

The addition of these Star Performers 
to the Major Market Team! 

Price 
Communications 
San Francisco 

McCormick 
Communications 

Buffalo 

E-Z 
Communications 

Miami/ Ft. Lauderdale 

Sturgeon Corp. 
Hartford 

Gulf South 
Broadcasters 

New Orleans 

Ka ras 
Broadcasting 
Las Vegas 

First Media 

Seattle/ Tacoma 

H.G.F. Media 
Allentown 

Bethlehem- Easton 

McCormick 
Communications 

Norfolk 

MAJOR MARKET RADIO 

Metroplex 
Communications 

Tampa/ St. Petersburg 

NEW YORK • CHICAGO • LOS ANGELES • PHILADELPHIA • ATLANTA • DETROIT • BOSTON • SAN FRANCISCO • DALLAS • ST LOUIS 
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CBS 
XXIII Summer Olympiad Coverage 

SUMMER OLYMPICS 16-PART 
WEEKEND SPECIAL 

Dates: Saturday, July 21-

Sunday, July 22 
Anchor: Pat O'Brien 

Format: 16 31/2 minute reports 

SUMMER OLYMPICS 

WEEKDAY REPORTS 

Dates: Monday, July 30-
Friday, August 3 

SUMMER OLYMPICS 
WEEKDAY REPORTS 

Dates: Monday, July 30-

Friday, August 3 
Monday, August 6-

Friday, August 10 

Anchors: Brent Musburger and 
Ed Ingles 

Format: Five three-minute live 
reports daily: 

8:45 AM 
11:45 AM 
1:45 PM 
4:45 PM 

11:06 PM 

SUMMER OLYMPICS 
WEEKEND REPORTS 

Dates: Saturday, July 28-
Sunday, July 29 

Saturday, August 4-
Sunday, August 5 

Saturday, August 11-
Sunday, August 12 

Anchors: Brent Musburger and 

Ed Ingles 

Format: Five three-minute live 
reports daily: 

10:25 AM 
11:25 AM 
12:25 PM 
1:25 PM 

11:06 PM 

NOTE: All times EST 

Ed Ingles. 

Brent Musburger 

chor of the nightly news broadcast at 
KNXT-TV/Los Angeles. 

Ed Ingles has been Sports Director at 
WCBSINew York since 1973, and has 
covered sporting events from the Super 

Bowl to previous Olympics. He is an-
chor for all morning drive sportscasts at 

WCBS, and is the station's play-by-play 
anchor for the New York Jets. Ingles's 
assignments for CBS have included 
analysis for the network's NCAA Tour-

nament Basketball, and coverage of the 

Super Bowl. Before joining CBS Ingles 
was Director of Sports for the UPI 
Audio Network. He previously was a 

sportswriter for the New York Daily 
News, and also worked at WPIX-
TV/New York. 

For more information, contact: CBS 
Radio Network, 51 West 52nd Street, 

New York, NY 10019 (212) 975-4321. 

NBC Radio Network plans to provide a 
heavy concentration of Olympic news 

with its 6:50pm report, plus additional 
predetermined reports of exclusive 
Olympic coverage. In addition, news 
and sports programs will originate from 
the NBC News Bureau in Burbank. 
Planned coverage includes extensive 
event reporting plus interviews with 
athletes, which will be included on the 
network's "Olympic Reports," news, 
and sports programs. 
Veteran broadcaster Jack O'Rourke 

is Executive Producer of Sports at 
NBC, and will host all of the network's 
Olympic programming in Los Angeles. 

He covered the network's Olympic 
coverage in Sarajevo, Yugoslavia, as 
well as the Winter Games in Lake Placid 
in 1980 and the Summer Games in 
Montreal in 1976. O'Rourke has also 
provided coverage of the Pan American 

Games in Puerto Rico and Mexico, and 
anchored all of NBC's radio coverage 
from the first World Track and Field 
Championships in Helsinki in 1983. 
For more information contact: NBC 

Radio Network, 30 Rockefeller Center, 
New York, NY 10020 (214) 664-
3713. 

Continued on Page 12 

Jack O'Rourke 



HARTE-HANKS RADIO 
IUpARING 
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Soaring to new heights. 
High flying stations in high flying markets. 

Look for us above the crowd in 
Houston/KKBQ AM/FM • Tampa-St. Petersburg/WRBQ AM/FM 

Richmond/WRVA WRVQ 
Birmingham/WSGN • Phoenix/KOY KQYT 

Harte-Hanks Radio. 
Represented by Eastman Radio. 

hARTE-I-IANkS RADIO 
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mutual 
The Mutual Broadcasting System is 

planning to provide periodic updates on 
sporting events throughout the Olym-
pics. The network will broadcast five re-

ports each weekday and three reports 
on Saturday and Sunday. Each update 
will be five minutes in length. 
The following are the times (Eastern) 

for each of the daily broadcasts: 

MONDAY-FRIDAY 

6:35 AM 
8:35 AM 
2:35 PM 
5:35 PM 
7:35 PM 

SATURDAY 

12:45 PM 

2:35 PM 

8:15 PM 

SUNDAY 

1:45 PM 

2:35 PM 

8:15 PM 

Covering the Olympics for Mutual will 
be regular network sportscasters Tony 
Roberts and Jim Gannon. 
Roberts is Mutual's leading play-by-

play sportscaster, and has covered 

football, NBA and Notre Dame basket-
ball, and the PGA golf tournaments. He 

Tony Roberts 

also anchored the network's 1980 
coverage of the Winter Olympics in 
Lake Placid. Roberts broadcasts daily 
sports reports for Mutual, and he is a 
regular guest on the last half hour of 
"The Larry King Show." Prior to coming 

to Mutual, Roberts was the "voice" of 
the Washington Senators and Bullets, as 
well as Navy football, all on WRC/Wash-
ington. 

Gannon anchors weekday sports re-
ports for Mutual, and has regularly pro-
vided color commentary for the net-

work's coverage of the World Series, 
College Bowl Games, NBA playoffs, 
Mutual's NFL Game of the Week, and 
Notre Dame football. Before joining Mu-
tual in 1977, he was the morning news 
and sports anchor at WIND/Chicago, 
where he also provided play-by-play for 
Northwestern and Illinois football. 

Continued on Page 14 Jim Gannon. 

WANTED! KPAQ 
Who's That? 

Kustomers Particular About Quality. 
Our decals are so much better, our quality 

makes it obvious why we want the best stations! 
. AND THE BEST STATIONS WANT US! 



KATZ 
RADIO 

People Make The Difference 

To be the #1 Radio Rep you need experienced 
management, effective salespeople and innovative 
sales and research tools. Katz Radio has them all. 

Katz Radio has the most stable management 
team, the most aggressive sellers and the most produc-
tive research operation in the business. 

Katz Radio is tne best because we have the best 
people—people who are dedicated to the Radio Indus-
try. People who are committed to radio's present and 
future. 

Katz Radio. The best. 

KATZ RADIO / A D VISION OF KATZ COMMUNICATIONS INC 
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RKOVRADIO NETWORKS 

RKO Radio Networks will be basing 
its 1984 Olympic coverage on the cam-

pus of USC in Los Angeles. The net-
work anchor team will consist of 
Charley Steiner on RKO One and John 
Madden on RKO Two. In addition, USC 

coaches and former Olympic medalists 
will contribute their insights and obser-
vations on the ongoing events. 

Charley Steiner is Manager of Sports 
for RKO, and is morning sports com-
mentator for RKO One. He is the 1 983 
winner of the New York State Broad-

casters Association award for Best 
Play-By-Play, and was the 1 981 reci-
pient of the UPI Award for Outstanding 

Charley Steiner 

John Madden 

Sports Report. He is also the voice of 
the USFL New Jersey Generals. 

John Madden is one of America's 
best-known sports personalities, and is 
afternoon sports commentator for RKO 
Two. He is the former coach of the 

Oakland Raiders, and is a color analyst 
for NFL Football. He won an Emmy 

Award in 1982 as Outstanding Sports 
Personality, and is the 1982 recipient 

of New York's Touchdown Club's 
Golden Mike Award. 

RKO Olympic coverage will include 
the following sporting events: archery, 
basketball, boxing, cycling, equestrian, 

fencing, field hockey, football, gym-
nastics, handball, pentathlon, shooting, 
swimming, track & field, volleyball, 
water polo, weightlifting, wrestling, and 
yachting. 

SUMMER GAMES — 
Los Angeles, California 

40 Pre-Olympic Reports 

July 2-8, 1984 
July 9-15, 1984 

July 16-22, 1984 
July 23-27, 1984 

102 Olympic Reports 

July 28-29, 1 984 

July 30-August 5, 1984 
August 6-12, 1984 

142 TOTAL SUMMER REPORTS 

In addition to covering the sporting 
events at the Summer Olympics, RKO 

is also planning an exclusive live con-
cert direct from the campus of USC. 

This 90-minute international event will 
feature an internationally-known musical 
artist. 

For more information, contact: RKO 
Radio Networks Affiliate Services 
Department, 1440 Broadway, New 

York, NY 10018 (212)764-6702. 

UPI's 1984 Olympic coverage will 
consist of four regular sports features: 

"Olympic Profiles," " Olympic 
Updates," hourly "Olympic Reports," 
and "'84 Games." 
• "Olympic Profiles" are being 

distributed by the network at the rate of 
five per week through July 27, and 
are pregame programs featuring U.S. 

and foreign athletes, coaches, and 
Olympic leaders. 

• "Olympic Updates" are also being 
distributed through July 27 and focus 

on the preparations for the games, in-
cluding training, security, politics, 
tickets, and other issues. 

• " Olympic Reports" will be 
distributed on an hourly basis while the 

games are in progress, and will cover 
the latest winners, medal standings, 
and progress of ongoing events. 
• — 84 Games" will consist of 

weekend programs covering Olympic 

sports from archery to yachting, and will 
include details on how the various com-
peting countries shape up in the games. 
For more information contact: UPI 

Audio, 220 East 42nd Street, New 
York, NY 10017 (212)850-8600. 

WESTWOOD ONE 

Westwood One will be broadcasting 
exclusive Spanish-language coverage 
of the 1984 Olympic Games to 
Spanish-language radio stations 

throughout the continental U.S. The 
network is compiling a team of bilingual 

writers, producers, engineers, and air 
talent, and will cover events throughout 
the Los Angeles area. 
The reporting will include live cover-

age of events of interest to the Hispanic 
audience (such as baseball, soccer, and 

boxing), frequent brief reports of each 
day's winners, and an end-of-the-day 
wrap-up running 15-30 minutes in 
length. 

Prior to the Games the network will 

present a series of Olympic-related 
short features twice each day. These 
Spanish- language programs will 

spotlight great moments and athletes in 
Olympic history, and will profile the 

1984 competitors — with special em-
phasis on Hispanic athletes. 

Much of Westwood One's coverage 
will feature Jaime Jarrin, widely-known 
Hispanic broadcaster and a voice of the 

Los Angeles Dodgers on KTNO/Los 
Angeles. 

For more information contact: 
Westwood One, 9540 Washington 
Blvd., Culver City, CA 90230 (213) 
204-5000. 
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Unprecedented Acceptance 
by Listeners & Broadcasters 
"Dick Clark's Rock, Roll & Remember 
reaches nearly 30 million adults each 
week.* This weekly four-hour program from 
The United Stations, produced by Dick 
Clark Productions can fill an entire week-
end air shift. Co-hosted by Dick Clark with 
Mark Elliott, it is a tremendous hit in almost 
every major market. 

"Dick Clark's Rock, Roll & Remember" is 
not just another solid gold or oldies show, 
but a true celebration of rock & roll, 
blending nostalgia, rock history, person-
alities, contemporary themes and future 
trends. 

Salute to the Year of... 
One year in the history of rock & roll is 
featured in each hour of the program. 
Significant news flashbacks and other 
"remember when" items are broadcast at 
the end of each hour... fads, fashions, 
good times and bad ... all leading up to 
the hour's climax, the number one 
song of that year. 

The Stories Behind the Songs 
How it all happened, as told by the only 
ones who really know ... the artists 
themselves. Dick Clark's exclusive inter-
views with such superstars as the Beatles, 
the Beach Boys, Elton John, Diana Ross, 
Elvis Presley and many others from Dick's 
own unrivaled tape archives— will have 
your listeners developing a whole new 
radio habit... a weekly four hour habit, for 
those who like to rock and roll. And 
remember. 

We Deliver the Stars 
Each week there's a four part person-
ality profile of a major performer. 
In-depth interviews. Landmark 
records. Where thay've beer, where 
they are, and where they're going. 
And the stars who Rock, Roll & 
Remember each week are the kind 
only Dick Clark Productions can 
attract. 

Seals & Crofts * Frankie Valli & 
The Four Seasons * Olivia 
Newton-John * The Four Tops 
* Rick Nelson * Nei! Sedaka 
* Hall & Oates * Frankie 
Avalon * Dion & The Bel-

monts * Elton John * The 
Righteous Brothers * Johnny Rivers * 
Billy Joel * Herman's Hermits * Chubby 
Checker * The Hollies * The Carpenters 
* Jan & Dean * The Association * Elvis 
Presley * Chicago * Leslie Gore * The 
Kinks * The Guess Who * The Byrds * 

This is just a partial list of the stars who 
have been featured guests on "Dick Clark's 
Rock, Roll & Remember," and there will be 
many, many more. 

A Listening Habit 
From Bill Haley to Elton John, Chuck 
Berry to Hall and Oates, "Dick Clark's 
Rock, Roll & Remember" presents the 
music and the artists who have had such a 
profound influence on all our lives. Your 
listeners will be brought back week after 
week, not only for the music, but for all the 
features which make "Dick Clark's Rock, 

Roll & Remember" a truly 
unique program. 

Dick Clark, 

the Guy Everybody Grew Up With 

The host of American Bandstand for 30 
years, and producer of several made-for-TV 
movies, including " Elvis!" and " Birth of the 
Beatles." 

The head of the production company 
which presents "The American Music 
Awards" and " Dick Clark's New Year's 
Rockin' Eve.' 

The author cf "The First Twenty-five Years 
of Rock and Roll" and " Rock, Roll & 
Remember: the best-seller which inspired 
this breakthrough syndicated program. 

For national sales information call our New 
York office at (212) 869-7444. 

For station clearance information call our 
Washington D.C. office at (703) 556-9870. 

The linked Stations 
AMERICAS TARGET RADIO NETWORKS 

New York • Detroit • Los Angeles 
Washington, D.C. *Source: R. H. Bruskin/September 1982 



We're getting bigger 
by staying medium. 

Our success at Weiss & Powell is the result 
of concentration on representing medium-sized 
billing stations in major and medium-sized 
markets. In our first year, we've grown from 
$4,500,000 to a $15,000,000 dollar company. 

Our support services are equal to or better 
than most. As an Interep company, our resources 
are almost limitless. As part of Internet, our 
unwired network is #1 in the industry. Our 

managers and salespeople are all experienced 
professionals working actively on your behalf. 

At Weiss & Powell, we're not all things to all 
people—we specialize in medium-sized billing 
stations in major and medium-sized markets. Ask 
yourself what your present rep specializes in and 
whether your station is obtaining its fair market 
share. If you don't like the answers, give us 
a call. 

WBSS&POWELL,INC. 
RADIO SALES 

277 Park Avenue, New York, NY 10172 (212) 421-4900 

CHICAGO DETROIT ATLANTA DALLAS ST LOUIS MINNEAPOLIS LOS ANGELES SAN FRANCISCO 



RADIO & RECORDS 

THE COMPLETE ANALYSIS  OF AMER-IC-KS-RADIO-LISTENING 

W elcome to another R&R Ratings Report! As al-
ways, this past sweep — like each Arbitron ef-

fort — contained some surprises and some in-
teresting trends. I'll lay those out for you below, but first a 

word from our sponsor. 

As we put together each report, we strive to improve 

the product. This edition contains two changes we hope 

you will appreciate. First, we're going deeper, with break-

outs for all of the top 100 markets that were surveyed by 

Arbitron this past fall. We've gotten some requests for addi-

tional market analyses, so here's a look at the top 100. 

In addition to almost doubling the number of markets ex-

amined, you'll note an addition to each station's listing on 

the data page for the relevant metro. The station's frequen-
cy will now be shown, making it easier for advertisers and 

broadcasters to locate each facility. 

Hope you enjoy these improvements and find them 
useful. Let me know your reaction to these additions. 

As for what the fall results show in terms of Arbitron nu-

ances, here are the key findings . . . 
• In each of the top 50 markets examined for the mar-

ket overviews, Arbitron's diary count was higher than the 

ratings firm's stated in-tab goal. Whether or not this extra 

sample will be withdrawn in upcoming sweeps may affect 

the quality of future ratings. 

• Overall diary returns continue to drop, especially 

among ethnics. The situation with Hispanics has certainly 

gotten worse in some key markets since the introduction of 

Differential Survey Treatment ( DST) for Hispanics last year. 

• The amount of sample (diaries) sought from ethnics 
and those with non-listed phones ( ESF, or Expanded Sam-

ple Frame) continues to climb. This can mean tough times 

for stations that don't appeal to people in either category. 
• Beautiful Music rebounded in a number of markets 

this sweep, perhaps due to the decline in the number of sta-

tions featuring this sound. Indeed, in some markets the 

leading 12+ station was BM but then switched to another 

format. 
• There are a number of interesting AOR and CHR bat-

tles going on out there. As the CHR arena gets more crowd-
ed as stations flock to the format — seeking ratings nirvana 
— some are going to fall by the wayside. The next Ratings 

Report may spot some of those casualties. 

All in all, there were lots of interesting happenings this 

sweep. Hope you enjoy reading about them and reviewing 

the data. 
As you might imagine, it takes a hefty cast to put this 

volume together. Special thanks to the following people 

who contributed so much time and effort to this project: Gil 

Bond and his Market-Buy-Market computerized ratings 

breakout system for providing the data that makes this publi-

cation possible; Senior Associate Editors Krissann Ali° and 
Ellen Barnes who came close to performing miracles in 

supervising and coordinating the market data and special 

surveys; Associate Editors Sean Ross, Sylvia Salazar, and 
Karen Blondo and Editorial Assistants Ron Rodrigues, 

Nancy Conover, Keith Attarian, Christie Atwood, Yvonne 

Olson, and Hurricane Heeran, whose assistance extended 

far beyond the regular call of duty; Art Director Richard 

Zumwalt, Production Director Richard Agata, and the en-

tire R&R production staff — Marilyn Frandsen, Sandra 
Guiterrez, Lucie Morris, Todd Pearl (who designed this 

volume's cover), Kent Thomas, Gary Van Der Steur, and 

Eddie Williams — who all performed prodigiously in 

making this report a printed reality; Executive Editors John 

Leader and Ken Barnes, who provided invaluable input and 

guidance during the project; and Specials Editor Reed 

Bunzel, who maintained the flow and supervised the overall 

effort. 
And most of all, thanks to you. Your readership and 

suggestions are most valued. Now, dig in and enjoy! 

Jhan Hiber 
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Glossary Of Terms 
Area of Dominant Influence (AD). The exclusive 
geographic area used by Arbitron Television to measure 
and report television viewing. Every county in the U.S. is 
assigned to one and only one ADI based on television 
viewing. Data are shown by ADI in the Arbitron Radio 
Report for the Top 50 markets whenever they are 
surveyed. 

Audience Trends. Audience estimates for stations 
over a five-book period based on Average Persons Share 

for the Metro Survey Area based on broad demographics 
(Total Persons 12+, Men 18+, Women 18+, Teens 

12-17). These appear in the front of a market report and 
cover five daypart periods, starting with the overall Mon-
Sun 6am-midnight figures. These Audience Trends are 
the quickest method of evaluating radio stations' standings 
in a market over a period of time. 

Average Quarter-Hour Persons. The average 
number of persons in a demographic group listening to 

radio for at least five minutes during an average quarter-
hour in a given time period. 

Average Quarter-Hour Rating. The Average 
Quarter-Hour Persons audience for a demographic group 
expressed as a percentage of all persons estimated to be 

in that demographic group. 

Average Quarter-Hour Persons 

Population 

Average Quarter-Hour 

Rating (%) 

Away-From-Home Listening. Estimates of radio 
listening during times the diarykeeper indicates he or she 
was listening away from home. Arbitron presents 
estimates of Average Persons for the MSA and TSA 
listening away-from-home, and a Percentage Away, the 
percentage of each station's total average audience that 
is listening away from home. Dayparts covered are Mon-
Fri 6-10am and 3-7pm, Mon-Fri 10am-3pm, and Mon-Fri 
7pm-midnight; demographics are Total Persons 12+, 
Men 18+, Women 18+, and Teens 12-17. 

Cost Per Rating Point. The cost of reaching an 
Average Quarter-Hour Persons audience of one percent 

(achieving an Average Quarter-Hour Persons rating of 
one) for a given demographic group. 

Cost of Schedule  = Cost Per Rating Point 

GRP 

Cost Per Thousand (CPM). The cost of delivering 
1000 gross impressions. 

Cost of Schedule 

GI 

x 1000 = CPM 

Cume Daypart Combinations. The Cume 
estimates for a station during 18 non-standard time 
periods, with all 12 demographic groups shown 
individually for each non-standard daypart combination. 

Cume Persons (REACH). The estimated number of 
different persons in a demographic group listening to 
radio for five minutes or more within a specified time 
period. 

Cume Rating. The Cume Persons audience for a 
demographic group expressed as a percent of all persons 
estimated to be in that demographic group. 

Cume Persons  = Rating (%) 

Population 

Daypart. Simply, a part of the day (6-10am, 3-7pm, 
etc.) 

Demographic Categories. Arbitron uses 12 
demographic categories: Total Persons 12+; Men 
18-24, 25-34, 35-44, 45-54 and 55-64; Women 
18-24, 25-34, 35-44, 45-54 and 55-64; and Teens 
(12-17). Combinations, such as Women 18+, are also 
employed. 

Differential Survey Treatment (DST). Special 
procedures used by Arbitron, in markets where there is a 

High Density Area, to survey blacks and Hispanics. 
Involves higher cash premiums (than for non-ethnic 
diarykeepers) and additional follow-up attention to 
encourage diary return. Replaced Telephone Retrieval for 

blacks and Personal Placement and Retrieval for 
Hispanics. 

Exclusive Cume. The number of different persons 
who, when they are listening, tune to only one station 
during the time period reported. 

Expanded Sample Frame (ESF). Nomenclature for 
Arbitron's system of surveying those whose home 
phones are non-listed (due to choice or chance). 
Designed to improve surveying of listeners from both 

ends of the economic spectrum, particularly minorities. 
Now used in all markets — look on page 5B of your 
market report to see what the non-listed percentage of all 

metro households is estimated to be. 

Frequency. The number of times a person is exposed 
to a radio spot schedule. 

GI 

Cume 
= Frequency 

Gross Impressions (GI). The sum of the Average 
Quarter-hour Persons audience for all spots in a given 
schedule. 

GLOSSARY/See Page 20 



SOLVE YOUR MUSIC PUZZLE 
Century 21 Programming SuperCarts and SuperSchedules 

Can you solve the Century 21 Programming music puzzle? -Un n-any Duxes of records do you have e your facto stator'', 
Suppose a. tne boxes on the botter-  rt es and the second TO Is your recurrent category If the rest of the oozes 
represent you, currents lh ya,OuS • ,any boxes of records  are there, Het the total number of record boxes ts 
eso than one.00urrn trie current ."'t ' •:-.-era, ',tanagers anC programmers who trust thee musc puzzles to 21 
brograrnrrog TO CheCk you' .... the correct soluten call 800.527-5959 

Century 21 SuperCarts 
The music you want is 
now on prerecorded cart 

We call 'em SuperCarts because 
they sound super! The secret is a new 
Century 21 cartridge recording pm-
cess. It delivers your music on cart 
minus the clicks, sticks, pops, fuzz, Dr 
cue-burns of records. 

Century 21 SuperSchedules 
The music rotation that's 

right for your station 

You schedule commercials to protect 
your billings and avoid repetition. Now 
schedule your music to protect your 
ratings and avoid repetition with 
SuperSchedules — the quickest, 
most cost-effective way to improve 
your music flow. 

Discover the puzzle-free way to keep your station's success on target. 
Century 21's SuperCarts, SuperSchedules, or both. Call toll-free (800) 527-5959. 

egllii!liok%w 

9 9 

centu rY" PROGRAMMING, INC. 

4340 Beltwood Parkway, Dallas, TX 75234-9990 
(214) 934-2121 or toll- free ( 800) 527-5959 
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Glossary Of Terms 
Continued from Page 18 

Gross Rating Points (GRPs). The sum of all rating 
points achieved in a market area for a particular time span 
or spot schedule. 

High Density Ethnic Areas. Areas with high black 
or Hispanic population defined by Arbitron in markets with 

15% or more total black or Hispanic population and at 

least one black or Hispanic-formatted station (or in 
markets with no such station and 20% ethnic population). 
Can be either HDBAs (High Density Black Area) or 

HDHAs (High Density Hispanic Area). 

Hour-By-Hour Estimates. Stations' Average Persons 
TSA and MSA and Metro Shares shown on an hour-by-
hour basis in the Monday-Friday 5am-lam period in all 

demographics (Metro Shares in just the basic four 
demographics). These help in pinpointing precise 
performance by stations and air personalities. 

In-Tab Sample. The number of usable diaries returned 
and tabulated by Arbitron in producing a report. 

ACTN, 

lBROWNS COUNTRY 

WHK1420 

-- b. agraile imeesWil 

BAND(' 

TRUC 
BURGER 
HING 

.WIlL 1,1:IttE 

;< := ./ 

MKYS'e 

kbe 
Mtinit Itliklts»)»4 

For the Best in a TRAVELING BILLBOARD® 
(Bumper Strip or Window Label) call Byron 
Crecelius, person to person, COLLECT 
314-423-4411. 

Quarterly Measurement. Refers to the 12-week 
long sweeps that began in 1978 in two markets and are 
now in use in all markets. Replaced the four-week 
surveys formerly used. 

Rating. The percentage of all people within a demographic 
group in a survey area who listen to a specific station. 

Listeners 

Population 

= Rating (%) 

Sampling Unit. A geographic area consisting of a 
single county, a group of counties, or part of a county. 
(Such as High Density Black/Hispanic Area.) 

Schedule Reach (Schedule Cume). Estimated 
number of different persons who are listening at least 
once to a given spot schedule (unduplicated audience). 

Share. The percent of all listeners in a demographic 
group that are listening to a specific station. 

Average Quarter-Hour Persons to a station 

Average Quarter-Hour Persons to all stations 
— Share (YO) 

Time Spent Listening (TSL). An estimate of the 
amount of time the average person spends listening 
during a specified time period. 

Quarter Hours in time period x 

Average Quarter Hours Persons Audience = TSL 

cume Audience 

Unweighted In-Tab. As shown on page three of a 
market report, refers to each demo's portion of the total 
returned sample. For example, if men 18-24 unweighted 

in-tab equals 7.3%, that is the portion of all the returned 
diaries that came from that demo. Equates to raw diary 
return, not yet "weighted." 

Weighted In-Tab. As shown on page three of your 
market report, refers to the portion of the market's 

population the raw, or unweighted, returned diaries must 
represent. Equates to cume value, and varies from sweep 
to sweep and from demo to demo. Allows Arbitron (or 
any survey firm) to compensate for the fluctuations 
inherent in any sampling. 

For example, if women 18-24 comprise 10% of the 

market's 12+ population, but only 5% of the unweighted 

diaries come back usable from that group, then statistical 
adjustments are made so that the 5% are weighted up to 
represent 10% of the population. 

The more weighting that's done, the higher the cume 
values, which leads to unstable estimates. If the diaries 

are weighted down (10% needed from a group but 12% 
returned unweighted, for example), then the estimates are 
more stable. 



We don't like to brag, 
but we've been number one 

18 years in a row 
Let the others tiptoe their way around 

the numbers. The truth is simple: most of the 
music played on radio is licensed by 
BMI. And it has been for 18 years. 

Call it bragging if you like, but 
that's the way it really is. 

E3M1 

Wherever there's music, there's BMI. 

-44 

9984 BMI 
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Elementary Procedures For Market Analysis 

Faced with the vast array of tables and statistics in an 

Arbitron market report, many readers are intimidated or 
become unsure about where to begin their analysis. The 

following suggestions serve as a simple guide for extracting 
useful information about a radio station or a market as a 
whole from a report. 

1) Examine the Audience Trends (Average Persons 
Share) for a specific station and its competitors. 

2) Look for total market listening trends. Compare 
Metro Totals (at the bottom of each Trends page) to 
measure whether total Average Quarter-Hour listening is up 
or down, check seasonal trends, etc. Also, compare Metro 
Cume Rating Totals in the Mon-Sun 6am-midnight daypart 
(on the first page of the Daypart Average + Cume 
section). Average 1/4 hr and Cume ratings can also be com-
pared — if Average 1/4 hr listening is up and Cume about the 
same, then listeners are spending more time listening, for 
example. 

3) Format shares of the market can be easily com-
pared, too Combine the total shares of stations sharing a 

format (CHR, Beautiful Music, etc.), and compare to a 
previous survey. This can be done by specific demographic 
group, as well. A simple "pie graph" (see below) is an easy 
way to make comparisons. 

This Survey 

Stations Sharing Your Format, 
Total Share = 40% 

Previous Survey 

Stations Sharing Your Format: 
Total Share = 46.5% 

4) Compare changes in Exclusive Cumes for a station. 
5) Check trends of Away-From-Home listening, from 

survey to survey and station vs. station. 

After examining these basic trends, readers can more 
easily go about analyzing more specific situations. 

Advertising Awards 
They're nice for the walls We have them. So do you. But we both know that no award is 
as satisfying as satisfying the client. 

That's what we've done for dozens of companies, like Martin-Marietta, Atari, Warner 
Brothers Records and United Artists Films. With great talents like Orson Wells and 
Eddie Rabbitt. With incomparable audio that is winning something better than awards. 
Ears all over the world respond to Brown Bag Productions. 

Lend us your ear today, and we will take you on a tour of what can be done with 
creative audio for radio and television spots, films and special presentations. 

And make some more room on your wall. 

BROWN BAG PRODUCTIONS 

482 SOUTH JASMINE STREET 
DENVER COLORADO 80224 

(303)388-91i5 



HOW DOES YOUR GOLD STACK UP? 
7 

Before answering, let SURREY ask your 
listeners. After all, their opinion is the one 
that matters to you most. 

Through SURREY's new A & 0 auditorium-
mode music test, you'll be able to determine 
listeners favorites and most familiar songs, 
as well as those they're least tired of 
hearing. In-depth information will highlight 
station preference, cuming behavior and 
life-style characteristics of these listeners. 

SURREY's A & 0 music series—"A" as in 
ALPHA, meaning beginning, "0" as in 
OMEGA, meaning end—really is everything 
you'll need in oldies information. 

Your results, which can be received in as 
short as two weeks following testing, will be 
presented in two parts. In the opening 
ALPHA phase, you'll be supplied six separate 
listings of all titles tested, broken down by 

male, female and combined scores, with 
three listings displayed alphabetically by 
title and the remaining three ranked by 
score. In the ranked-song segment, overall 
ratings will be color-coded to indicate the 
strength of each song's preference. 

In the concluding OMEGA phase, each title 
will be broken down by response categories, 
crosstabulated with various demo groups, 
their listening habits and other desired 
information. These categories will be 
determined by the client with as many as 
twelve categories allowed per title. 

To learn more about SURREY's new A & 
music series call now. (303) 989-9980. 

Once you've had a chance to become fully 
acquainted with this series we think you'll 
agree it really is the most complete concept 
in testing oldies available to radio today. 

SURREY 

1SE South UnIon. Surte SOS, Denver-. Colorado 80228 



How would you rather 
research your music ? 

By: "Testing" Listeners Tolerance? By: Measuring the Music 

"Conventional" Music Test EARS Music Research 

E
ver noticed that when 
other research 

companies talk about 
"testing" your music, with 

an auditorium group, Its Just 

that: a test? "Typical" listeners 
are asked to do something very 
"untypical" - - score hundreds of 
songs on paper test forms - - 
just like in school. Remember 
how that felt? 

11 t last, a system has been 
developed to measure 
(not test) your listener's nu on 

•• attitudes toward your 

playlist and oldies library in a 
more natural way, with a patented 
technology available only with 
FMR's exclusive EARS Music 

Research. Now with wireless 
hand-held units, listeners 
respond to your music, the way 
they listen to your station 
--electronically. 

How much does superior research like this cost? 

Less than most Conventional Music Tests. 

For more Information on superior 

music and marketing research, contact: 

Bruce Fohr (602) 886-5548 

Bob Goode (602) 488-2500 

esearch is only as good 
== and meaningful as the 
!MI 
OM OM design and input. Any 
mum. 

one can play songs and 
have people answer hundreds of 
questions in a Conventional 

Music Test. But is this really the 
way to spend thousands of 
dollars - - testing music - - in an 
unnatural way? We know it is not. 
And we think you'll agree - - 
when you consider this, and the 
many other limitations of 
Conventional Music Tests. 

1111 

MIR MIR 
IMM 

MIBRMI 

MI BIB 
MI BM   

MIMS 

ince the development of 
and application of EARS 
Music Studies beginning 
in late 1982, projects have 

been conducted - - exclusively for 
FMR clients across the country - - 
with actionable and successful 
results in each case. And not only 
were more songs measured 

more realistically, the data was 
available almost instantly - - the 
day after the sessions, 
in most studies. 

ELECTRONIC ATTITUDE RESEARCH SYSTEMS 

An exclusive service of: 
FMR Associates, Inc. 
6408 E. Tanque Verde Road • Tucson. Arizona 85715 



L
istener preference of formats varies from market to 
market and region to region. A format that demon-

strates strength in one market might be weak in an-
other, and the same holds true for different markets. This 

national format chart, as well as the regional charts, will give 

you a quick look at format preference in the different regions 

throughout the U.S. in the fall '83 sweeps. 

The regions used to compile this data are the same as 
those used by our format editors to define their reporting 

regions. Each of the top 100 national markets was tallied 
in its respective region, using the format penetration data 
from each market, to develop the regional information. The 

regional numbers were then compiled to achieve the national 

format preference numbers shown here. 
!BM/Easy 12.5 

AOR 11.7 

1(A-rban  8.6 

MilMr— Big Band 3.1 

Talk 2.8 

News 2.7 

1.1111.111ffligr—  Spanish 1.6 

110111. _1111.1111.1111 

Classical 

A/C 22.9 

Format Legend 

A/C—Adult/Contemporary, AOR — Album-Oriented 
Rock, BBnd—Big Band, BiklUrbn—Black/Urban 

Contemporary, BM/Easy—Beautiful Music/Easy Lis-
tening, CHR—Contemporary Hit Radio, Clas—Clas-

sical, Ctry—Country, Gold—Oldies, Jazz—Jazz, 

Mac—Miscellaneous, News—News, Rol—Religious, 

Span—Spanish, TaNc—Talk. 
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Arbitron Survey Formulas 
The following section presents a number of simple mathe-

matical formulas which utilize Arbitron survey figures to ar-
rive at answers to some questions interesting to programmers 

and advertisers. Use of the formulas enables readers to make 
specific problem-solving use of the Arbitron market reports. 

Each formula is presented in a format which includes the 
question to be answered, its answer in words, the mathe-

matical formula to calculate the answer, and a few practical 
applications of the results. 

Question: How much time does the average person 
spend listening to a station? 

Answer: Calculate Average TIME SPENT LISTENING 

(TSL). This can be figured for specific dayparts. You'll need 
to know the number of quarter-hours in Arbitron's basic day-
parts. The total for Mon-Sun 6am-midnight is 504. Divided 
up, the totals are: 

Mon-Fri 
Mon-Fri 
Mon-Fri 
Mon-Fri 
Saturday 
Saturday 
Saturday 

Saturday 
Sunday 
Sunday 
Sunday 
Sunday 

6-10am 
10am-3pm 
3-7pm 
7pm-mid 

6-10am 
10am-3pm 

3-7pm 
7pm-mid 

6-10am 
10am-3pm 

3-7pm 
7pm-mid 

80 quarter-hours 
100 
80 

100 
16 
20 

16 
20 
16 
20 
16 

20 

Formula. 

TSL 

Average ' 4 hour Audience X Quarter-Hours in Daypart 

Cume Audience 

Applications: 

A) Compare a station's TSL figure with other similarly-
formatted station's TSL s. 

B) Compute a market TSL average by calculating the 
TSL for each station and taking an average. 

Question: How many different groups of people con-
tribute to a station's average audience? 

Answer: Calculate the station's TURNOVER RATIO (T/O). 

Formula: 

1/0 = Cume Audience 

Average 1/4 hr Audience 

Applications: 

A) Compare Turnover Ratios of stations in the market. 

B) Compute TÍO for specific demographic groups, and 

determine which group turns over least on a station 
(the lower the TÍO, the longer the group is listening). 

C) Compare T/O's in different dayparts. 

Question: How well is a station reaching its target 

audience? 

Answer: Compare TSL figures for your target audience 
and your total audience to compute an ETA ( Efficiency of 
Target Audience) figure. 

Formula: 

ETA Target Audience TSL 

Total Audience TSL 

The higher the ETA, the better the station is reach-

ing its target audience 

Applications: 

A) Calculate which demographic is most efficiently reached 
on a station. 

B) Compare different dayparts to determine the time of 
the greatest ETA. 

C) Compare ETA s of different stations with similar tar-
get audiences. 

Question: How can I determine the usable sample 
size for any demo in any market report? 

Answer: Use the Page 3 data to determine the number 

of raw (unweighted) diaries used in each cell. The following 
formula applies. 

Formula: 

Percent of Unweighted In-tab 

for whatever demo x metro In-tab total 

= Sample Size for any age/sex cell 

For example, Men 18-24 unweighted in-tab = 10% 

1200 total metro diaries 

1200 x 10% = 120 

120 diaries were used to represent the listening of all the 
males 18-24 in the market. 

FORMULAS/See Page 30 



A New Name: 

The Same Tradition Of Excellence. 

Hiber, Hart & Patrick Has Become 

Man Hiber & Associates 

On our fifth anniversary the nation's leading 
research/marketing consultancy has adopted a 
new name and personnel lineup. Our team now 
includes John Patton as Senior VP, along with 15 
other key people in two offices. 

If your ratings and revenues need a boost call 
JH&A. Put our team on your side, and we'll put 
our positioning research, ratings insights and 
sales development activities to work for you. 

Over the past five years more than 90% of our 
clients have seen their ratings and revenues 
improve. 

jhan Hiber & Associates 
"The Ratings, Research & Marketing Experts" 

elan Hiber, President 
P.O. Box 1220, Pebble Beach, CA 93953 

(408) 373-3696 

John Patton, Senior VP 

14440 Cherry Lane Court, Suite 215, Laurel, MD 20707 
(301) 776-8855 
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Formulas 
Continued from Page 28 

Question: What percentage of listeners in one time 

period also listens to a station in another time period? 

Answer: Calculate the PERCENT RECYCLING of the 

audience. 

Formula: 

Percent Recycling - 

Cume Audience listening to both of two time periods 

Cume Audience listening to one of the two time periods 

The top half of the equation is calculated by adding the 

cume figures for the two separate dayparts and subtracting 

the cume figure for the combined daypart (found in the Day-

part Combination section of the report). Answer will be a per-

centage which represents the proportion of the audience in 

one daypart which recycles into the other daypart. 

Applications: 

A) Determine percentage of audience that recycles from 

one part of the week (weekdays 6am-midnight, for 
example) to another part (weekends). 

B) Calculate audience listening only to one of two time 
periods ( total cume of one daypart minus those listen-

ing to both dayparts). 

C) Compare recycling of target audience for a station vs. 
total audience. 

D) Compare recycling between stations. 

Question: During which hours does a station best 
reach its listeners? 

Answer: Chart the station's HOUR-BY-HOUR AVERAGE 

and SHARE OF AUDIENCE INDEX. 

This formula can be used with both average audience 
figures and shares. 

Formula: 

Hour-By-Hour Index --

Mon-Fri Hour-By-Hour figure 

Mon • Fri 6am-Mid figure 

Applications: 

A) Track a station's average and share index results 

throughout the day — highest index figure indicates 

hour in which station is best reaching audience. 
B) Compare with other stations in as much detail as 

desired. 

C) Compare index figures Men vs. Women. 

Question: How much of a station's audience listens 
only to that station? 

Answer: Calculate percentage of Cume Audience that's 

exclusive. 

Formula: 

Percent Exclusive - 

Station's Exclusive Cume 

Station's Total Cume 

Applications: 

A) Compare Percent Exclusive Cumes of various sta-

tions in market. 

B) Chart station's Percent Exclusive Cume over major 
dayparts. 

C) Compare Percent Exclusive Cumes demographically 
(Men 18+, for example). 

Question: How does a specific station stack up against 

the market average of Away-From-Home listening? 

Answer: Compute AWAY-FROM-HOME (AFH) Listening 
Index for station. 

Formula: 

AFH Listening Index = 

Station's Percentage of AFH Listening 

Market's percentage of AFH Listening 

Applications: 
A) Calculate AFH Listening Indexes for similarly-formatted 

stations. 

B) Determine difference ( if any) between AM and FM 

stations' AFH Listening Indexes. 

C) Compute AFH Listening Indexes for different day-

parts and demographics. 

Question: Which are the most available audiences 

during certain times of the day? 

Answer: Chart the demographic share of the audience 
hour by hour 

Formula. 
Hour-By-Hour Demographic Share - 

Target Audience Avg. Listening for market 

Total Audience12 • Avg. Listening 

Result is a percentage; the higher the percentage, 
the more available that segment of the audience is 
for listening. 

Applications: 

A) Chart hour-by-hour Demographic Share for each 

hour of the broadcast day. Identify time periods when 

certain target demographics dominate listening. 
B) Determine which of several similarly-formatted sta-

tions gets best share of audience of a target demo-

graphic during various time periods. 

C) Identify hour-by-hour shifts in listening of various 
demographic groups. This enables programmers to 

shift emphasis toward the target groups which are 

strongest at given times. 



*** 
"T he Weekly Country Music Countdown" reaches nearly 
20 million adult listeners each week 
on over 225 of the nation's largest and 
finest country music radio stations.* 
This weekly three hour production 
from The United Stations, hosted 
by Chris Charles, works 
where other syndicated 
programs fail by build-
ing a solid, stable and 
loyal audience thus mak-
ing "The Weekly 
Country Music COU 
Countdown" 
the most 
listened to 
country music radio 
program in America. 
Each week's show 
is constructed to 
encourage longer 
listening spans, to lessen dial punch-
ing and attract new listeners who will 
keep coming back week after week. 

Exciting, Exclusive Artist 
Interviews 
Each week "The Weekly Country 
Music Countdown" has a major coun-
try music superstar as a guest through-
out every hour of the program. This 
guest artist tells the listeners the 
stories behind the hits, reliving the 
times and the people who helped 
make it happen. 

In addition to the guest artist, each 
week's program contains other artist 
interviews, each one recorded exclu-
sively for"The Weekly Country Music 
Countdown." There's also a look back 
at hits of the past, a country calendar, 
and the latest new releases of the top 
country stars. 

Barbara Mandrel! 

*Source: R. H. Bruskin/ 
October 1982 

Ed Salamon and 
Dolly Parton 

seq, 

The man who makes it 
happen on "The weekly 
Country Music Count-
down" is Ed Salamon, 

the program's 
producer, and 
executive vice 
president/pro-

OUNTDOWN 
We Deliver the Stars! 

And that's more than just a slogan! A 
listing of the superstars who have 
been guests on "The Weekly Country 
Music Countdown" reads like a ' who's 
who' of contemporary country music. 
Waylon Jennings * Eddie Rabbitt 
* The Oak Ridge Boys * 
T.G. Sheppard * Reba McEntire 
* Willie Nelson * Charley Pride * 
Barbara Mandrell*Hank Williams, Jr. 
* Rosanne Cash * Larry Gatlin 
* Don Williams * Earl Thomas 
Conley * Janie Fricke * Ronnie 
Milsap* Ray Price 1r Loretta Lynn * 
Mickey Gilley * The 
Bellamy Brothers * 
Alabama * Steve 
Wariner * The 
Statler Brothers 
* Crystal Gayle 
* Ricky Skaggs 

Alabama 

*** 
This is just a partial list of stars on 
"The Weekly Country Music 
Countdown," and there will be many, 
many more! 

Ed Salamon and 
Proven Country Music Success 

WEEKL 
NTRY MUSIC 

gramming for 
The United Stations. 
Ed is widely recognized 
as the most successful 
programmer in country 
radio. During his 

six years as program director for WHN 
radio, New York, the station received 
Billboard magazine's country station 
of the year award three times ( 1976, 
1978, 1980). In addition, Ed was 
named Billooard's major market coun-
try " Program Director of the Year" for 
1978, 1980, 1981, 

For national sales information 
call our New York office at 

(212) 869-7444. 

For station clearance information 
call our Washington, D.C. office at 
(703) 556-9870. 

The Wiled Stations 
AMERICAS TARGET RADIO NETWORKS • 

New York • Detroit • Los Angeles 
Washington, D.C. 
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DRIVETIME DOMINATORS 
AM Drive/Top 25 Cume Persons 

(12+, M-F, 6-10am) 

Rick Dees 
KIIS/Los Angeles 

Jim Donnelly 
WCBS/New York 

Jim Kerr 
WPLJ/New York 

Wally Phillips 
WGN/Chicago 

Larry Lujack 
WLS-AM & FM/Chicago 

John Gamb;ir g 

WOR/New York 

J. R. Nelson 
WHTZ/New York 

Robert Vaughn 
WCBS,New York 

Scott Shannon 
WHTZ,New York 

Don lmus 
WNBC/New York 

Ross Brittain 
WHTZ/New York 

1. WINS/New York (News) 1,781,500 
Paul Smith, Michael O'Neil, & Jim McGiffert 

2. WCBS/New York (News) 1,332,600 
Jim Donnelly & Robert Vaughn 

3. WHTZ/New York (CHR) 1,200,000 
Scott Shannon, Ross Brittain, & J.R. Nelson 

4. KIISILos Angeles (CHR) 1,091,500 
Rick Dees 

5. WPLJ/New York (CHR) 1,016,700 
Jim Kerr 

6. WORINew York (Talk) 1,013,400 
John Gambling 

7. WNBCINew York (CHR) 1,009,700 
Don lmus 

8. WGNIChicago (Talk) 952,100 
Wally Phillips 

9. WLS-AM & FM/Chicago (CHR) 921,100 
Larry Lujack 

10. WRKSINew York (Urbn) 838,200 
Ken Webb 

11. WPAT-AM & FM/New York (BM) 804,400 
Dick Shepherd 

12. WKTU/New York (Urbn) 779,200 
Jay Thomas 

13. KYW/Philadelphia (News) 775,600 
Harri Donahue, Bill Shusta, & Gene Scott 

14. WAPPINew York (AOR) 756,500 
Perry Stone 

15. WBBM/Chicago (News) 749,200 
Dale McCarren, John Hultman, & Sherman Kaplan 

16. WYNYINew York (AC) 715,500 
Bruce Bradley 

17. KFWBILos Angeles (News) 710,100 
Dan Avey & Charley Brailer 

18. WBLS/New York (Urbn) 688,400 
Pat Prescott & Pablo Guzman 

19. WPIXINew York (AC) 683,200 
Dick Summer 

20. KABC/Los Angeles (Talk) 629,800 
Ken Min yard & Bob Arthur 

21. KNX/Los Angeles (News) 622,900 
George Reading & Dave Zorn 

22. KGO/San Francisco (NIT) 620,900 
Jim Dunbar & Ted Wygant 

23. WABC/New York (Talk) 607,900 
Brian Wilson, Kathy Novak 

24. WCCO/Minneapolis (AC) 579,400 
Charlie Boone & Roger Erickson 

25. WNEW-FM/New York (AOR) 572,300 
Richard Neer 



TO SOME PEOPLE 
SUCCESS IS 

APPLES AND ORANGES... 

FOR US IT'S JUST APPLES! 
Doubleday's WAPP (FM) is America's 
most listened to rock station...again. 

Book after book, Doubleday's WAPP 
(FM) is the #1 station in New York for 

18-34 men. 

For us, winning is a tradition...and it's 
not limited by format. Take our Iwo 
new contemporary hit stations in 

Denver and Washington. In just a few 
short weeks, both have had huge 
audience increases. 

At Doubleday we're constantly 
changing and rearranging, keeping 
pace with audience taste...and in 
New YorK, apples are clearly on the 
menu. 

DOUBLEDAY BROADCASTING... GETTING THE JOB DONE IN THE 80's 

WAPP(FM) WMET(FM) W LLZ( FM) WAVA(FM) KDWB AM/FM KPKE(FM) 
New York Chicago Detroit Waeington, D.C. Mpls./St. Paul Denver 

DOUBLEDAY BROADCASTING CO. 
100 Perk Avenue, New York, N Y. 10017 

WAPP(FM)/Lake Success-New York City. 
WAVA(FM)/Arlingtpn-Washington, 

KDWB-FM/Ric:hfield, MN 

Source: Arbitron Fall 1983 
Mon-Sun 6am-mid AQH and cume 
Subject to limitations 
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DRIVETIME DOMINATORS 
PM Drive/Top 25 Average Quarter-Hour Share 

(12+, M-F, 3-7pm) 

Pat S. John 
WPLJ New York 

Dan Daniel 
WYNY New York 

Chip Hobart 
WAPP New York 

Ben Farnsworth 

WCBS New York 
Pat Parson 

WCBS New York 

Howard Stern 
WNBC/New York 

Ron OBrien 

KIIS/Los Angeles 

Paco 
WKTU/New York 

Charlie Burger 
WRKS/New York 

Mary Thomas 
WRKS/New York 

1. WHTZ/New York (CHR) 1,389,300 
Shadow Stevens 

2. WPLJ1New York (CHR) 1,047,700 
Pat St. John 

3. WAPPINew York (AOR) 915,200 
Chip Hobart 

4. KIIS/Los Angeles (CHR) 913,300 
Ron O'Brien 

5. WRKS/New York (Urbn) 900,600 
Charlie Burger, Mary Thomas 

6. WINS/New York (News) 855,000 
Stan Burns & Dave Henderson 

7. WKTUINew York (Urbn) 824,900 
Paco 

8. WYNYINew York (AC) 786,700 
Dan Daniel 

9. WCBS/New York (News) 747,900 
Ben Farnsworth & Pat Parson 

10. WNBC/New York (CHR) 743,400 
Howard Stern 

11. WPAT-FM/New York (BM) 707,600 
Ken Mackenzie 

12. WBBM-FMIChicago (CHR) 680,000 
Gary Spears & Don Geronimo 

13. WPIX/New York (AC) 655,200 
Leigh Hamilton, Mike Wade 

14. WBLSINew York (Urbn) 638,200 
Frankie Crocker 

15. WRFMINew York (BM) 630,800 
Wes Richards 

16. WGNIChicago (Talk) 587,000 
Bob Collins 

17. WNEW-FMINew York (AOR) 572,200 
Scott Muni & Meg Griffin 

18. WORINew York (Talk) 552,000 
John R. Gambling & Susan Murphy 

19. KMETILos Angeles (AOR) 537,300 
Jeff Gonzer, Denise Westwood 

20. KIQQILos Angeles (CHR) 503,600 
Jay Coffee, G. W. McCoy 

21. KABC/Los Angeles (Talk) 502,500 
Bud Fur/I/o, Tommy Hawkins, & Lisa Bowman 

22. WCBS-FM/New York (Gold) 499,900 
Dick Heatherton 

23. KLOSILos Angeles (AOR) 496,700 
Linda McInnes, Bob Coburn 

24. KNXILos Angeles (News) 485,600 
Barry Rohde 

25. WCAU-FM/Philadelphia (CHR) 482,000 
Billy Burke 



VOTING 

BULOT 
orsonargira" 

The Ratings Race 
With the latest returns in, the following 

have been declared winners in their categories: 

Ykk Caniey Comedy Show 
The front runner for adult format ed stations. The latest 
polls (ARBs) show major increase in support* in markets 

like the following: 
Boston WI3Z +7 Hartford WT1C + 38 
Philadelphia VVCAU + 20 San Francisco KNBR + 43 
Detroit WXYZ +3 Cleveland WERE + 600 
Miami WIOD + 429 Minneapolis KSTP + 33 
Denver KNUS + 147 Portland • KEX + 23 
Cincinnati WCKY +46 San Antonio WOAI + 82 
Des Moines WHO + 17 Omaha KFAB + 13 
'Bawd on da,parl to da,part me 'case+ to *WI, laek Car., • Comed, Short atet Ian I2 to fall 81 

alit 5porting Netus 
111,1EIPCOEIVIIC 

Hosted by Bob Costas, clearly the leading sports program 
in the country. Endorsed by over 400 stations nationwide. 

lndepth, incisive, candid... clearly the sports leader. 

daily program 
The largest short-form  
in the field of country programming. 
Elected by more than 350 major country 

stations nationally. 

Tp "Life In TheseUnitecl States" 
FROM THE PAGES OF THE READER'S DIGEST 
Humorous vignettes of Americana winning the hearts of 
Americans. Now heard on more than 350 fine stations. 

Long-form rock programming 
with a difference—major artists 
presenting their best music ...a 
musical anthology with com-

mentary by the artist. 

1113081111•80.8121 
11111111111111111—ffl I • The most innovative feature in the field. A poll of parti-
cipants indicates it to be a strong AOR candidate for 1984. 

Cast Your Vote 
To Increase Your 
Ratings Today. 
All programs available on a market 
exclusive barter basis. For more 
information contact Clayton 
Webster Corporation, 

(314) 726-0906 

OR WRIT k: 

Clayton 
"Vster. 

7711 Carondelet 
St. Louis, MO 63105 



Is proud to announce national 
representation by the stars at 

Major Market Radio! 

Price 
Communications 
San Francisco 

#1 Adult Contemporary Station Fall 1983 ARB SF Metro 12 • Share 

Represented Nationally by 

MAJOR MARKET RADIO 
NEW YORK • CHICAGO* LOS ANGELES • PHILADELPHIA • ATLANTA DETROIT • BOSTON • SAN FRANCISCO* DALLAS • ST LOUIS 



DRIVETIM 
AM Drive/Top 25 

ATO RS 
Average Quarter-Hour Share 

(12+, M-F, 6-10am) 

Bob Steele 
WTIC Hartford 

Wayne Gardner 
WKSJ-AM & FM Mobile 

Charlie Boone & Roger Erickson 

WCCO/Minneapolis 
Bill Jones 

WKSJ-AM & FM/Mobile 

Bob Hardy 
KMOX/St. Louis 

Bill Hickok 
WICC/Bridgeport 

Luther Massingill 
WDEF-AM & FM Chattanooga 

Bob Sievers 
WOWO Ft. Wayne 

Bill Wilkerson Alden Aaroe 

KMOX ,St. Louis WRVA/Richmond 

1. WTICIHartford (AC) 35.9 
Bob Steele 

2. KFABIOmaha-Council Bluffs (AC) 31.7 
Don Cole, Kent Pavelka, & Walt Kavanagh 

3. WOWOIFt. Wayne (AC) 30.6 
Bob Sievers 

4. KGBTIMcAllen-Brownsville (Span) 30.4 
Jorge Guillen, Hugo De La Cruz 

5. WICC/Bridgeport (AC) 29.6 
Bill Hickok 

6. WCCOIMinneapolis (AC) 29.4 
Charlie Boone & Roger Erickson 

7. KMOXISt. Louis (Talk) 29.3 
Bob Hardy & Bill Wilkerson 

8. WDEF-AM & FM/Chattanooga (AC) 25.5 
Luther Massingill 

9. WRVAIRichmond (AC) 25.1 
Alden Aaroe 

10. WKSJ-AM & FMIMobile (Ctry) 25.0 
Wayne Gardner, Bill Jones, & Tim O'Neil 

11. WHBCICanton (AC) 24.7 
Bob Krahling 

12. WIBCIIndianapolis (AC) 23.8 
Gary Todd 

13. KSSKIHonolulu (AC) 23.5 
Kim Kahoana 

14. KDKAIPittsburgh (AC) 23.4 
John Cigna 

15. WCUZ-AM & FMIGrand Rapids (Ctry) 22.5 
Andy Rent 

15. WFMF/Baton Rouge (CHR) 22.5 
Randy Rice & Jim Nasium 

17. WIVK-FMIKnoxville (Ctry) 21.5 
Claude Tomlinson 

18. WPTF/Raleigh-Durham (AC) 21.3 
Maury O'Dell 

19. WCOS-AM & FMIColumbia (Ctry) 21.2 
Jim Tice 

19. WXBQ/Bristol (Ctry) 21.2 
Steve Taylor 

21. WHPIHarrisburg (AC) 20.3 
Ron Carney 

22. WELIINew Haven (Ac) 19.8 
Ron Rohmer 

23. WAKRIAkron (AC) 19.4 
Adam Jones & Bob Allen 

24. WEZLICharleston (Ctry) 18.7 
Charlie Lindsey 

25. WESC-AM & FM/Greenville (Ctry) 18.2 
Bob Hooper 
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DRIVETIME DO • RS 
PM Drive/Top 25 Average Quarter-Hour Share 

(12+, M-F, 3-7pm) 

Michael Perry 
KSSK/Honolulu 

Jay Christian 

WQUT/Johnson City 

Mark McCain 

KK Little Rock 

Charlie Jay 

WCOS-AM & FM Columbia 

Bill Buchner 
WEZN, Bridgeport 

1. WXBQ/Bristol (Ctry) 21.9 
Gordon Light 

2. WKSJ-AM & FM/Mobile (Ctry) 21.3 
Jeff "J.J." Jackson 

3. KFAB/Omaha-Council Bluffs (AC) 20.9 
Gary Sadlemyer 

4. KSSK/Honolulu (AC) 20.8 
Michael W. Perry 

5. WTQR/Winston-Salem (Ctry) 19.9 
Bill "Buck" Blevins 

6. WCOS-AM & FM/Columbia (Ctry) 19.2 
Charlie Jay 

7. WQUT/Johnson City (CHR) 18.1 
Jay Christian 

8. KASE/Austin (Ctry) 17.9 
Kevin Davis 

8. WEZN/Bridgeport (BM) 17.9 
Bill Buchner 

10. KKYKILittle Rock (CHR) 17.7 
Mark McCain 

11. KGBT/McAllen-Brownsville (Span) 17.4 
Hugo De La Cruz, Ramon Tellez 

12. WCCO/Minneapolis (AC) 17.1 
Steve Cannon 

12. WKZW/Peoria (CHR) 17.1 
Mark Maloney & Christy Ryan 

14. WXLP/Davenport (AOR) 16.9 
Dave Shropshire 

15. WSOC-FMICharlotte (Ctry) 16.7 
Edd Robinson 

16. KATT-AM & FM/Oklahoma City (AOR) 16.6 
Warren Williams 

17. KHYS/Port Arthur (Urbn) 16.0 
Don Chatman 

17. KZZBIBeaumont (CHR) 16.0 
Mike Murphy 

19. WMEE/Ft. Wayne (CHR) 15.8 
Scott Dugan 

20. WIVK-FM/Knoxville (Ctry) 15.7 
Ed Brantley 

20. WWWZ/Charleston (Urbn) 15.7 
Wallace Coleman 

22. WEZK/Knoxville (BM) 15.4 
Lou Chiles 

22. WHIO-FM/Dayton (BM) 15.4 
Lowell Huffman 

24. WEZL/Charleston (Ctry) 15.3 
Gary Griffin 

24. WOWO/Ft. Wayne (AC) 15.3 
Chris Roberts & Ron Gregory 



select S.1:110115 

Sete:Markets 
In these demanding times 

we could be the 
Radio Representative 

you've been looking for. 

RKOVRÀDIO SALES 
1 440 Broadway, New York, N.Y (212) 764-6720 

NEW YORK! LOS ANGELES/ CHICAGO! DETROIT/SAN FRANCISCO/DALLAS/ATLANTA 
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(ii'cc Adult/ Contemporary Aciii 
cr)   
(.1. 
Z 1. KFAB/Omaha  27.4 i= 
< 2. WTICIHartford  21.1 cc 
cc 3. WCCO/Minneapolis  20.9 
«5 

CC 4. WOWOIFt. Wayne  20.2 ,r 
co 5. KSSK/Honolulu   19.1 a) 

6. WICC/Bridgeport  17.9 
7. WHBC/Canton  17.3 
8. KDKAIPittsburgh  15.9 
8. WIBCIIndianapolis  15.9 

10. WPTF/Raleigh  15.2 
11. WRVA/Richmond  14.1 
12. WELI/New Haven  13.9 
13. KOB-FMIAlbuquerque  13.8 
14. WYYY/Syracuse  13.6 
15. KULAIHonolulu   13.1 
16. WTMJIMilwaukee 12.5 
17. WOOD/Grand Rapids 12.4 
18. WHPIHarrisburg 12.3 
19. WGY/Albany  12.1 
19. WHYN-FM/Springfield, MA  12.1 
21. WBTICharlotte   11.6 
21. WIVY/Jacksonville   11.6 
23. WAKR/Akron  11.5 
23. WSYR/Syracuse 11.5 
25. WVOR/Rochester 11.2 

Format Leaders 

Cume 

1. WYNY/New York 1,653,200 
2. WPIX/New York 1,436,600 
3. WCCO/Minneapolls  806,100 
4. KDKAIPIttsburgh  738,600 
5. WMGK/Philadelphia  725,900 
6. WCLR/Chicago  712,800 
7. KOST/Los Angeles  693,800 
8. WLAK/Chicago  658,800 
9. KFIlLos Angeles  632,700 

10. KMGG/Los Angeles  614,600 
11. WBZ/Boston 592,400 
12. KVIL-FM/Dallas-Ft. Worth  583,100 
13. WFYR/Chicago  568,700 
14. WNIC-FMIDetrolt  555,900 
15. WMALIWashington  543,500 
16. WMJCIDetrolt 534,300 
17. KI01/San Francisco  524,400 
18. WHDH/Boston  503,700 
19. KSTP-FM/Minneapolis  461,400 
20. KNBR/San Francisco  455,200 
21. WIP/Phliadelphia  451,200 
22. WROR/Boston  444,800 
23. WMJX/Boston  443,700 
24. WTAE/Plttsburgh 441,500 
25. WSNI-FM/Philadelphia 436,700 

AT LAST: A FULL-SERVICE SYNDICATION AND 
CONSULTING COMPANY RUN BY RADIO PEOPLE 

FOR RADIO PEOPLE... 
o 

BPI FIRST BEGAN SERVING RADIO STATIONS IN 1959 AS PART OF THE INTERNATIONAL GOOD 
MUSIC COMPANY. NOW, UNDER NEW OWNERSHIP AND MANAGEMENT, BPI HAS REDEFINED 
SYNDICATION AND CONSULTING SERVICES TO BE MOST RESPONSIVE TO THE NEEDS OF RADIO 
STATION OPERATORS. LES SMITH, BOB ENGLISH, BEAU PHILLIPS AND JOHN SHERMAN HAVE 
ASSEMBLED A CORPS OF SUCCESSFUL RADIO PROGRAMMERS AND MANAGERS ... WINNING 
BROADCASTERS WHO UNDERSTAND THE PROBLEMS YOU FACE EVERY DAY IN A COMPETITIVE 
RADIO ENVIRONMENT . . . AND WHO OFFER SOLUTIONS CONSISTENT WITH PROVIDING A COM-
PETITIVE SOUND FOR A POSITIVE BOTTOM LINE RESULT! TESTED AND PROVEN MUSIC SYSTEMS, 
POSITIONING AND MARKETING STRATEGIES, SALES AND STATION PROMOTION PLANNING ARE 
ALL PART OF THE BP/MENU, AND OUR ANNOUNCED FORMATS OFFER SUCH WINNING PERSONAL-
ITIES AS CHRIS LANE OF L.A. AND PHIL HARPER OF SEATTLE. IF YOUR STATION DESERVES THE 
HIGHEST QUALITY, MOST SALEABLE PROGRAMMING. . . AND SUPPORT PERSONNEL TO ENRICH 
YOUR PROFIT RETENTION. . YOU DESERVE TO BE A BPI  WINNING STATION! CALL BP/TODAYAT 
800-426-9082. . OR COLLECT' AT (206) 454-5010 . ' . TO LEARN HOW BPI WILL HELP YOU WIN. YOU 
MAY LEARN HOW TO KEEP WINNING FOR YEARS TO COME! 

e 

BROADCAST PROGRAMMING INTERNATIONAL 
P.O. BOX 2027 • BELLEVUE WA 98009 • 206-454-5010 TOLL FREE 800-426-9082 



These people are the best at what they do. 

Titanic You! 
At FairWest, we have the privilege 

of working with them. 

FairWest 
2007 N. Collins Blvd., Suite 501 Richedson, TX 75080 214/644-7800 

7602 Fay Avenue La Jolla, Califonia 92037 619/454-3202 
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IL° Beautiful Music/Easy Listening 
AOH Cume 

1. WEZNIBridgeport 16.4 
2. WSRSIWorcester  15.1 
3. WEZKIKnoxville   14.8 
3. WWBA/Tam pa  14.8 
5. WEZOIRochester  14.4 
6. WHBC-FM/Canton  14.0 
7. WHIO-FM/Dayton  13.9 
8. WEAT-FMIWest Palm Beach  13.5 
9. WNCEILancaster  13.4 

10. WSWT/Peoria   13.1 
11. WKBN-FMIYoungstown  12.8 
12. WFMZIAllentown  12.7 
13. WJYEIBuffalo   12.5 
14. WHP-FM/Harrisburg 12.4 
15. WLKW-FM/Providence  12.0 
16. WKTZ-FMIJacksonville   11.8 
17. WOOD-FM/Grand Rapids  11.5 
17. KSFIISalt Lake City   11.5 
19. WXTCICharleston   11.3 
20. WNCE/York   11.1 
21. WBNS-FMIColumbus  11.0 
22. KOXY/Baton Rouge  10.9 
23. WZEZINashville   10.8 
24. KCOZ/Shreveport  10.6 
25. KKNGIOklahoma City   10.4 

1. WPAT-FMINew York  1,375,200 

2. WRFMINew York  1,231,100 
3. KBIGILos Angeles  847,300 
4. KJOIlLos Angeles  791,400 
5. WPAT/New York  738,300 
6. KMPC/Los Angeles  721,000 
7. WLOO/Chicago  690,900 
8. WEAZIPhiladelphia  680,200 
9. WJOI/Detroit  546,800 

10. WGAY-FM/WashIngton  462,000 
11. KODAIHouston  426,500 
12. WLYF/Miami  387,100 
13. WJIBIBoston  366,700 
14. KNOB/Los Angeles  357,100 
15. KEZKISt. Louis  335,300 
16. KABL-FM/San Francisco  329,400 
17. KMEZ-FM/Dallas-Ft. Worth  324,200 
18. WWBA/Tampa  318,700 
19. WPCH/Atlanta   303,100 
20. KOIT-FM/San Francisco 297,500 
21. KABLISan Francisco  289,900 
22. WLIF/Baltimore  282,000 
23. KOSIIDenver  274,800 
24. WLKW-FM/Providence 274,400 
25. KJOY/San Diego  266,600 

SUP 
EASY LISTENING 
AT ITS BEST. 

HERE'S THE PROOF... 



TOTALLY RESEARCHED 
MUSIC 

SCORES AGAIN 25-54. 
Three out of every four 

SRI' Easy Listening Subscribers are: 

o Up in Share an average of  

o Up in AQH an average of   

o Up in Cume an average of  

o Up in TSL an average of  

slip 
EASY IISTBING AT ITS BEST 

26% 

27% 

13% 

13% 

Schulke -tadio Productions. Ltd. 

3001 Hadley Road, South Plainfield, New Jersey 07080. 12011 753-0444 

A DIVISION OF COX LOMMLINICATIONS INC 

Source: ARBITRON, all stations p-ogramming SP's Easy Listening Format Fall 82— Fall 83, 
adults 25-54 share, average quarte hour, cume and time spent listening, broadcast week, MSA. 
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Format Leaders 

Dig Band AQH Cume 

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
8. 

lo. 

WDEF-FMIChattanooga 
WFBL/Syracuse 
WEST/Allentown 
KAUL/Little Rock 
WBBG/Cleveland 
WECK/Buffalo 
WYLFIRochester 
WAVZ/New Haven 
WOKY/Milwaukee 
WDAE/Tampa 

  11.2 
97 
76 

 7.2 
70 

1. WNEWINew York  1,052,400 
2. WJJDIChicago  487,900 
3. KPRZ/Los Angeles  456,700 
4. WPENIPhiladelphia  413,400 
5. WAIT/Chicago  364,300 

69 6. WRTHISt. Louis  221,100 
6  8 7. WDAEITampa 208,800 
6  5 8. WBBGICIeveland  208,100 

65 9. WJASIPittsburgh  201,300 
6  3 10. WOKY/Milwaukee  189,300 

Contemporary 
\.. Hit Radio AOH Came 

1. WFMF/Baton Rouge  21.5 
2. WMEEIFt. Wayne  17.3 

3. WQUT/Johnson City   17.0 
4. KKYKILittle Rock  15.7 
5. WZPL/Indianapolis   14.6 
6. WKZWIPeoria  14.4 

7. KOKO/Omaha  14.3 
8. KZZBIBeaumont 13.7 
9. KHFIlAustin  13.6 

10. WVIC-FM/Lansing   13.2 
11. KEYNIWichita   13.1 
12. WSKZ/Chattanooga  12.7 

13. WEZBINew Orleans   12.5 
14. KIIK/Quad Cities   12.2 
15. WDCG/Raleigh   11.9 
16. WKRZ-FMINortheast PA  11.7 
16. WRBQ-FMITampa  11.7 
18. WTIC-FMIHartford   11.5 
19. WKXXIBirmingham  11.3 
20. WOKI1Knoxville   11.1 
20. WZLD/Columbia   11.1 
22. WBCY/Charlotte   10.9 
22. WRVQ/Richmond 10.9 
24. KIISILos Angeles (Anaheim book) 10.6 
25. WKDDIAkron  10.5 

1. WHTZ/New York  2,241,100 
2. WPLJ/New York  1,916,300 
3. KIIS/Los Angeles  1,670,100 

4. WNBC/New York  1,652,200 
5. WBBM-FMIChicago  1,219,200 
6. WLSIChicago  972,700 
7. KIQQ/Los Angeles  963,500 
8. WLS-FMIChicago  950,400 
9. WCAU-FMIPhiladelphia  835,700 

10. KRTHILos Angeles  814,600 
11 WKQX/Chicago  718,200 
12. WHIT/Boston 644,500 

13. KHTZILos Angeles  621,200 
14 WHYIIMiami  612,700 
15 WINZ-FMIMiami  607,500 

16. KFRCISan Francisco  602,600 
17. WHYT/Detroit   572,500 
18. WXKS-FM/Boston  568,600 
19. KKBO-FMIHouston 540,500 
20. KKHRILos Angeles  505,900 
21. WZGClAtlanta  478,800 
22. KHTRISt. Louis  471,800 
23. KYUU/San Francisco  455,200 
24. XTRA/San Diego (Los Angeles book) 443,300 
25. WRBQ-FMITampa  421,400 

WESTWOOD ONE 

EARTH NEWS 
ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS, CONCERTS AND SPECIALS 



CALL ME, 

Tracy Beyerle 
Job Placement Director 

(213) 469-8321 

Format Leaders 
7-7  

a rriiter 
 cif  

AQH Cume 

1. WXBQIJohnson City  21.1 
2. WKSJ-FMIMobile  20.0 
3. WIVK-FM/Knoxville   18.4 
4. WCOS-FMIColumbia  18.0 
5. WTORIGreensboro  16.6 
6. KASEIAustin  16.1 
7. WSOC-FMICharlotte   14.6 
8. KUZZ/Bakersfield   14.3 
8. WEZLICharleston  14.3 

10. WYNK-FMIBaton Rouge  13.8 
11. WSM-FM/Nashville  13.0 
12. KSSNILittle Rock  12.9 
13. KWENITulsa  12.7 
14. WCUZ-FM/Grand Rapids  12.5 
15. WIOV/Lancaster  12.3 
15. WZZKIBirmingham  12.3 
17. WAMZILouisville   12.2 
18. KV001Tulsa   11.8 
18. WHBFIQuad Cities  11.8 
20. WRKZIYork  11.7 
20. WXCLIPeoria  11.7 
22. WITL-FMILansing   11.6 
23. WESC-FM/Greenvil le   11.1 
24. KCUBITucson  11.0 
24. WQHK/Ft. Wayne 11.0 
24. WUSY/Chattanooga  11.0 

1. WHNINew York  945,400 
2. WKHKINew York  776,400 
3. WMAQ/Chicago  758,300 
4. WUSN/Chicago  466,700 
5. KIKK-FM/Houston  464,400 
6. KLACILos Angeles 461,500 
7. KILT-FM/Houston  447,300 
8. KSCSIDallas-Ft. Worth 436,100 
9. WBAP/Dallas-Ft. Worth  388,400 

10. KSANISan Francisco  388,000 
11. KZLA-FMILos Angeles  382,600 
12. WJEZ/Chicago  366,500 
13. WKHX/Atlanta   332,600 
14. KPLXIDallas-Ft. Worth  322,600 
15. KNEW/San Francisco  306,100 
16. WWWW/Detroit   291,400 
17. WIL-FMISt. Louis  287,500 
18. KEEYIMinneapolis  280,500 
19. WPKX-FM/Washington  271,700 
20. WCXI-FM/Detroit  268,200 
21. WPOCIBaltimore  247,600 
22. WMZQ/Washington  243,500 
23. KNIX-FMIPhoenix  234,500 
24. WDAFIKansas City  231,300 
25. KSDISt. Louis  224,200 

Spanish AOH Cume 

1. KGBT/McAllen-Brownsville   21.6 
2. KIWWIMcAllen-Brownsville   12.1 
3. KAMA/E1Paso 9  6 
4. KCORISan Antonio 
5. WI:IBA/Miami 
6. KMMMIAustin 
6. KQXXIMcAllen-Brownsville 
8. KXEWITucson 
9. KGSTIFresno 

10. KWACIBakersfield 
10. WCMCI-FMIMiami 4  0 

1. WADOINew York  701,000 
2 KTN01Los Angeles  370,700 
3. WJIT/New York  339,900 

9  1 4. KLVEILos Angeles  305,600 
6  3 5. KWKW/Los Angeles  299,500 
5  4 6 KALI/Los Angeles  269,300 
5  4 7 WQBA/Miami  242,700 
4  5 8 WCMQ-FMIMiami  196,800 
42 9 WQBA-FMIMiami  196,800 
40 10 WOJOIChicago  196,700 

Take The Headache Out Of Hiring 
SS 

Columbia School of Broadcasting's Free Placement Service Offers 

• FREE Placement Service to Radio Stations 
• Trained Beginners 
• Experienced Pros 
• Qualified Pre-screened Graduates 

Trained as DJ's, Account Executives, 
Writers, Engineers 

• 24 Hour Service 
• Offices Nationwide 

Columbia School of Broadcasting 
(not affiliated with CBS. Inc.) 

6290 Sunset Blvd., Hollywood, CA 90078 
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Format Leaders 

News/Talk AGH Cume 

1. KMOXISt. Louis (Talk)  20.6 
2. KICK/Oklahoma City (NIT)   12.6 
3. WBBW/Youngstown (NIT)   11.2 
4. WGN/Chicago (Talk)  9.6 
5. KGOISan Francisco (NIT) 8  7 
6. KIRO/Seattle (News) 8  6 

7. KTAR/Phoenix (News) 8  5 
8. WOCIQuad Cities (NIT) 8  0 
9. KRLDIDallas-Ft. Worth (News) 7  7 

10. KYWIPhiladelphia (News) 7  5 
11. KOAIDenver (Talk) 73 
12. KARNILittle Rock (NIT) 7  0 

13. KCBSISan Francisco ( NIT) 6  8 
14. WOBKIAlbany (Talk) 67 
14. WSJS/Greensboro (News) 67 
16. KCMOIKansas City (NIT) 6  6 
17. WWJIDetroit (News) 6  3 
18. WBBFIRochester (NIT) 6  2 
18. WCKYICincinnati (NIT) 62 
20. WJNO/West Palm Beach (NIT) 6  0 
21. KGOISan Francisco (NIT) (San Jose book) . . 5.7 

22. KTRHIHouston (N/T) (Beaumont book) 5  6 
23. KABC/Los Angeles (Talk) (Anaheim book) 5.5 
23. KZIAIAlbuquerque (NIT) 55 
23. WBBM/Chicago (News) 55 

1. WINS/New York (News) 2,469,500 
2. WCBS/New York (News)  1,977,400 
3. WOR/New York (Talk)  1,640,900 
4. WABCINew York (Talk)   1,363,300 
5. WGNIChicago (Talk)   1,292,800 
6. WBBMIChicago (News)  1,204,400 
7. KFWB/Los Angeles (News)  1,056,900 

8. KYWIPhiladelphia (News) 1,052,300 
9. KABC/Los Angeles (Talk)   1,028,700 

10. KNXILos Angeles (News)  1,008,000 
11 KGO/San Francisco (NIT) 883,200 
12. KCBSISan Francisco (NIT)  853,200 
13. KMOX/St. Louis (Talk)  787,000 
14 WMCAINew York (Talk)  707,500 
15 WCAUIPhiladelphia (Talk)   617,500 
16 WWJIDetroit (News) 583,100 
17. KRLDIDallas-Ft. Worth (News)  553,300 
18. WIND/Chicago (Talk)  546,600 
19. WEEI/Boston (News)  514,400 
20. KIROISeattle (News)  474,200 
21. WWDB/Philadelphia (Talk) 433,700 
22. WCBS/New York (News) (Nassau book) 376,600 
23. KTRH/Houston (Talk)   359,300 
24. WTOPIWashington (News)  357,600 
25. WXYZ/Detroit (Talk)  355,200 

Work? 
All radio station call letters begin with a W or K. That is where the similarities should 
end, but they don't. Too many listeners are utterly confused when it comes to call letter-
frequency-slogan identity. Just look at the diaries. 

At Brown Bag Productions, we have developed several exciting approaches to radio 
station on-air identities. Call us today for a free consultation. You don't ever have to be 
just another W or K again. 

BROWN BAG PRODUCTIONS 

A ein SOUTH JASMINE STREET 
DIENVEI COLORADO 80224 

(303)388-9240i 
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Market 
Overviews e  

Albany-Schenectady - 
Troy #49 

Complete Ratings Data Page 74 

Even though they were both down overall in this book, 
perennial leader WGY and youth-market winner WPYX re-

mained 1-2. This sweep was highlighted, however, by a 
strong CHA showing and by the rebound of WROW-FM. 

Full-service kingpin WGY continued to decline 12+, 
and finished barely ahead of WPYX. However, WGY was 

still tops in the key demo, adults 25-54 (although less 
dominant than in previous survey results). Meanwhile, 

WPYX was softer also but still held onto the crown for 
adults 18-34. CHR entries WFLY and WGFM both 
garnered healthy advances this sweep, with WGFM 
achieving its best 12+ share ever. At the other end of the 
demo spectrum, BM station WROW-FM rebounded to its 
best showing kn recent surveys, becoming the most cum-

ed station in the market. 
From an Arbitron perspective this seems to have 

been a stable sweep, with over 1200 returned usable 
diaries, compared to the 1020 the ratings firm sought. 
ESF return was up notably this book, apparently hurting 
WPYX and helping WROW-FM. 

Anaheim-Santa Ana-
Garden Grove #19 

WEST ( 4 

JRA • _ 
,IL• OXNARD 

LOS ANGE LES • 

MST INNER 
,Nf S 

OWE ,. ‘, 

ONTARIO ei • SAN 13E 

rj"--• RIvEFISIDE 
• ANAHEIM c.4 

- -N. RIVERSIDE 
GARDEN GROVE• • SANTA ANA / . 

DRAKE 
WEST OMER 

SAN DIEGO North 

Complete Ratings Data Page 75 

In this home of the "Magic Kingdom," it seemed some-
thing magical happened to KIIS. Indeed, when looking at the 
total week picture, Gannett's CHA powerhouse was num-

ber one in every major demo category, including 12+, 
teens, and the profitable 25-54 adults. KIIS was also tops in 

cume. There has probably never been a more dominant sta-
tion in Orange County. 

While KIIS deserved the spotlight, there was another 

story: the shakeup in the AOR arena. KMET, third in the 
previous book, sprang into the AOR lead (and fourth 

overall), passing both KLOS and KROQ-FM. While not 
showing the 25+ strength of KIIS, KMET did score sec-
onds and thirds to KIIS in some key demos. 

Arbitron did a good job of measuring the Orange Coun-
ty metro. Overall diary count was up almost 20% compared 
to the fall '82 book, and was 200 over the firm's published 
sample goal for the area. 
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Market Overviews Market Overviews Market Overvi , 

Atlanta #18 
• \ 
GREEN VI 

ANDERSON LAW 

Complete Ratings Data Page 76 

The headline stories: WVEE continued enlarging its 
share of the Atlanta market to lead the 12+ pack, WZGC 
edged back slightly, and WKHX remained a potent force. 

VVVEE's Urban sound topped the market among 18-34 

and 18-49 adults, and ranked the station in second place 
with 25-54 demos. WZGC (Z93) was another winner, espe-

cially among the younger listeners. Z93 won the cume hon-
ors and also triumphed in the teen tally. However, CHR 

competitor « MI-FM actually ranked higher in the three key 

adult cells than did WZGC. Although it slipped slightly 12+, 

WKHX locked up the coveted 25-54 title. 

One battle to keep your eye on: WRMM's second book 
with its new image put the station just behind WSB-FM in 

the NC FM war. Could be a donnybrook developing here. 

Some Art)Won notes to consider: Black return was up 
over the fall '82 results, and was proportional to the overall 

ethnic population in the metro. Adding to the reliability was 

that Arbitron received 24% more diaries than it sought. 

Baltimore #15 

Complete Ratings Data Page 77 

WBAL reclaimed first in the 12+ derby, WXYV was 

softer owing to new competition, and WBSB fared well 

despite a new CHA entry in the market. Those fortunes, 
along with the strong showings of WIYY and WPOC, sum-

marize the developments in the latest Baltimore Arbitron. 

WBAL was back on top, although the station did not re-
bound to its former double-digit glory days. Beautiful Music 
WLIF showed some life this sweep, and WBSB managed to 

display tremendous staying power in the face of new com-

petitor WMAR. In fact, WBSB was the most cumed station, 

led among teens, and was runner-up in the three key adult 
demos. 

The leading adult stations were WIYY and WPOC. The 

AOR sound of WIYY propelled the station to the top spot 

among adults 18-34 and 18-49, while WPOC captured 
the desirable adults 25-54 trophy. 

These numbers seem reliable, since Arbitron's goal for 
the metro was 1670 and it obtained 1749 diaries. 

However, that figure is down 14% from the fall ' 82 results 

— thus there is more wobble inherent in these results than 
in those from a year prior. 

5/4//fr SPECIAL EDMoN 
WITH SID McCOY 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS CONCERTS AND SPECIALS 
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Birmingham #45 
RENCE MORGAN 

e PICKENS BIRMINGHAM 

PINKS/ TUSCALOOSA 

3EE 1 TUSCALOOSA 
• 

• • 

AUTAUGA 

MARENGO DALLAS 

LOWNDES 

WILCOX 

ELMORE 

• MON TGOM E RV 
MORTGOWF AY,_\ mAcce  

RUSSELL 

DE KALE 

CALHOUN 

',CARD 

• 

RANDOLR14 

TM I. A ROOSA 

BULLOCK 

COWE1A 

STEWART 

For the fourth sweep in a row, WZZK showed 12+ 
slippage, but the station's overall share was still best in Bir-

mingham. The Country leader remained atop the vital 

25-54 cell. Other notable events in this book included the 

surge of WKXX and the nibbling of new Black stations into 

the overall shares of WENN-FM. 

WKXX rebounded to double digits this sweep, number 

two overall, and had an excellent demo spread. For example, 
it was the most cumed station and ,topped teens and adults 

18-34. Meanwhile, WENN-FM, a strong number three in the 
metro, slipped overall but was a vigorous number two among 

25-54 adults. The arrival of WAGG and WTWG in the .ast 

year has cut into the formerly double-digit shares of the 

ethnic leader. 
It looks as though Arbitron is still trying to improve its 

measurement of blacks in Birmingham. The ethnic return 
this book was higher than in the ' 82 surveys or the spring 

'83 sweep, yet is still below Arbitrons goal for this group. 

Also, the return from the ESF folks — those not listed in 

the phone books — is still under what Arbitron is striving 

for. On the whole, however, Arbitron retrieved about 100 
more diaries than it sought for this metro. 

Boston #7 

Complete Ratings Data Page 78 

For the first time in 1983's Arbitron results, neither 

WBZ nor WHDH led the market 12+. Instead, former 
pacesetter WXKS-FM retook first with a stable showing 

built on a broad base of demo strength. WXKS-FM show-

ed second not only with teens but also among adults 

18-34 and 18-49. 

The new number two station in the market, and the on-
ly AOR remaining in the metro, was WBCN. This AOR fix-

ture showed amazing adult appeal, topping adults 18-34, 

18-49, and 25-54. WBZ and WHDH, normally battling for 
the top spot among adults 25-54, ranked just behind 

WBCN in that demo (and just ahead of VYXKS-FM). At the 
younger end of the spectrum, WHTT was most listéned to 

by teens, and was the most cumed station in the metro. 

It was a pretty reliable set of numbers from Arbitron 

this survey, what with the in-tab totalling 2286 versus a 

goal of 2110 diaries. Last fall, by comparison, 1994 

usable diaries were obtained from this market. 

104F11 #1 Rock Roll awat II Connection! 
BOSTON'S MOST IMPORTANT RADIO STATION! 
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1) Buffalo #32 
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WJYE held onto its usual double-digit share to lead 
again, WYRK rebounded nicely, and WBUF became the 

new A/C leader to round out the highlights of the fall 

sweep in Buffalo. 

Beautiful Music WJYE remained supreme, not only 

12+ but also in the coveted 25-54 demo. Right behind 

among adults 25-54, and tops in adults 18-34 and 18-49, 

was WBUF, which surged into the leading ranks this book. 

Country WYRK bounced back into prominence, thanks 
especially to jumps in its afternoon drive numbers. 

As in a number of markets this fall, Arbitron collected 

more usable diaries than it had sought — 1437 in-tab com-
pared to 1290. The 1437 total is higher than recent 

sweeps, which adds to the reliability of these numbers. 

However, the ratings firm might trim its sample in upcoming 

surveys to more closely achieve its sample target. 

Chicago #3 

Complete Ratings Data Page 82 

A good book for the AM information stations, a poorer 

book for AOR, and strong showings by the Black/Urban sta-

tions and WLAK were the notable developments in this set of 
results. WGN remained on top, both 12+ and among adults 

25-54, and was also the most cumed station. In the other 

key adult demos, WBMX scored best among adults 18-34, 

while WGCI-FM grabbed the highest share of adults 18-49. 

This was not an especially strong book for the local 

AORs, with softer listening levels for that format's target 

demos. However, WXRT was third among adults 18-34, 

after the leading Black/Urban stations. WLAK scored well in 

its first full book as an A/C station, rising to tie WCLR 

(although WCUR ranked second among 25-54s compared to 
sixth for WLAK). In-office listening helped WLAK ascend the 

ratings ladder. 

Some Arbitron notes worthy of mention here. First, 

there was 14% less sample used to put together these 

estimates, compared to the fall '82 book, although Arbitron 
did get back more usable diaries than it had been seeking. 

However, the ratings firm still is retrieving only half as many 

Hispanic diaries as desired. 
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WKRO, previously tied for first in the market, was the 

stand-alone winner this sweep, ahead of sister AM WKRC, 

which rebounded from a soft spring showing. The two Taft 

properties held the top spot among teens (WKRQ) and the 

top adults 25-54 share (WKRC). WKRC was also the most 

listened to (cume) station in the Queen City. 

AOR fixture WEBN, long popular, slipped owing to the 

impact of a new rival, WSKS (which ranked second in metro 

teens). Nevertheless, WEBN was still the top-ranked station 

among adults 18-34 and 18-49. The Country format saw 

similar shifts, as WSAI-FM was transformed into WKXF, in-

creasing its Country share at the expense of WUBE. 

The Black/Urban stations did well. WBLZ shot to its best 

overall share yet, while WCIN garnered its second best score 

to date. The measurement of blacks by Arbitron was stable, 

as was the overall diary return (which was six diaries higher 

than the spring total), more than 10% higher than Arbitrons 

goal for the market. Finally, WLW was penalized by Arbitron 

for on-air remarks about a survey, made "humorously" by a 

DJ. 
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Cleveland #21 
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The Buzzard flew high, the Beautiful Music stations drew 

together, and there was a change on the Country scene — 
these were the highlights of the fall Arbitron results. WMMS 

(alias the Buzzard) was the top 12+ share-getter, hitting 
double digits for the first time. The station's AOR sound also 
won among adults 18-34 and 18-49. 

The battle between WDOK and WQAL for Beautiful 

Music supremacy stations wore on. This time WQAL climbed 
and WDOK fell back into a virtual tie 12+. WQAL had better 
numbers among adults 25-54, fourth to leader WMJI in that 

key demo. Among Country stations, WKSW has prospered 

since WWWE defected to A/C. 
There's good news and bad news about the Arbitron 

sample in Cleveland this survey. The good news was that the 
diary base for this book was 1903, higher than other major 
sweeps lately and almost 18% more than Arbitrons goal of 

1570 for the metro. However, look for future sweeps to see 
the in-tab totals reduced to the goal, causing some possible 

wobbles that the sample size used for this fall report 
rendered less likely. 
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Steady as she goes could be the slogan of WLVO, which 
for the third book in a row had a market-leading 12.6 share 
12+. The AOR standout also topped the metro among 

adults 18-34 and 18-49. 
With fall comes Ohio State football broadcasts, which 

turn the market topsy-turvy. Buckeyes flagship WTVN had its 

usual good fall book, topping the metro in cume persons and 
ranking second among 25-54 adults to WSNY. "Sunny" had 

quite a strong book, not only leading in the most preferred 
demo but also notching runner-up spots in the 18-34 and 

18-49 cells. 
Continuing to rise was WBNS-FM, the Beautiful Music 

outlet. The station held onto the number two spot overall and 

was third among adults 25-54. Also, there was a new CHR 
pacesetter — WXGT opened a healthy margin over WNCI, 
and was the top teen station. A worthwhile Arbitron return, 
comparable to that from the fall '82 sweep, gave stability to 
these estimates and came in more than 10% over Arbitron's 

sample goal for the metro. 
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#10 
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A more reliable fall survey, a double-digit showing by 
KVIL-FM, and mixed ethnic sampling results keynote the 
fall Metroplex ratings. 

KVIL-FM rose three shares 12+ to not only dominate 

overall, but also set the pace in key adult demos. KVIL-FM 
was first among adults 18-34, 18-49, and 25-54, and 
was the most cumed, as well. 

Among the Country stations, the big news was that 

with slippage by KSCS, the three leading Country stations 

were within little more than a half-share of each other. 

KSCS was number two in adults 25-54, while KPLX was 
third. 

Although Arbitron got back 24% more diaries this fall 

than last (a good indication of reliability), there were some 
anomalies. Black return was up 40% from fall-to- fall, but 

the ratings firm still undermeasured Hispanics. Arbitron got 
back 40% fewer Hispanic diaries than was desired, even 
with Hispanic DST in effect. 
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The top stations in broad demos here were WHIO-FM 
and WTUE. While capturing the 12+ and 25-54 crowns 

with a several-notch improvement, WHIO-FM's overall 

share was still below its previous fall scoreboards. On the 

other hand, WTUE was numero uno virtually everywhere. 

WTUE finished second overall and third 25-54, but won 

the cume nod and was first in teens and adults 18-34 and 
18-49. 

The overall sample was remarkably stable compared 

to the fall '82 total, with just an eight- diary difference. 
However, the nature of those diaries shifted in orientation 
towards the ESF (non-listed homes). In the past year, Ar-

bitron raised its ESF goal 32%, but the usable ESF diary 

count rose 43%. Depending on where the ESF diary 

returns come from, the increasing reliance on such diaries 

can benefit either AOR or Beautiful Music stations. 

14/ OFF THE RECORD 
WITH MARY TURNER 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS CONCERTS AND SPECIALS 
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Denver-Boulder #23 
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Denver was a market in flux this sweep and the results 
attest to it. No station totally dominated, but there were 
some new leaders at the younger end of the spectrum. 

KOSI remained first 12+ and was also tops in the prized 
25-54 adult cell. However, KOA (with Broncos football) 
was the most-cumed station. KPKE switched from AOR to 

CHR and led in teens, while KBCO polished its sound to 

become the new AOR leader. KBCO was ranked first in 

18-34 and 18-49 metro estimates. 
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Motor City results were highlighted by WJR's slippage 

sans Tigers, WWJ's two-share jump into third, and 
WMJC's takeover of the Adult/Contemporary title. 

As usual, WJR decreased after baseball season con-

cluded, but still had enough appeal to easily lead the 
market in both 12+ and 25-54 demos. Supported by its 
35 + strength WWJ grew notably, perhaps garnering its 

best fall estimates ever. 
The Detroit A/C contest is often described as among 

the fiercest in the nation, and this sweep WMJC became the 

top 18-49 station. The AOR scene is no less frantic, with 
the contenders tied 12+ . In other demos, WLLZ was tops 

among teens, while WRIF scored best with 18-34 adults. 

Greensboro-Winston 
Salem-High Point #47 
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High points: WTOR widened its lead, WMAG doubled 
its overall share in its second book, and WKZL's rebound 

nearly doubled its share as well. 
WTOR got richer this sweep; the station not only grab-

bed the 12+ title again, but also was most-cumed and 

most tuned-to by 18-49 and 25-54 adults. Number one 
18-34 was Black format kingpin WOMG. New A/C outlet 
WMAG doubled its previous 12+ score, good enough for 
third overall and second or third in virtually every key area. 
AOR power WKZL jumped back up this book after a soft 

spring report. The station had good adult numbers but left 

the teen title to CHR WDCG. 
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Hartford-New Britain #39 
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Unlike Hartford's spring Arbitron (which was reissued 

due to slogan crediting problems), it appears this report 
can stand on its own. However, there were 13% fewer 

usable diaries than in the fall '82 data, with a significant 
drop in the male 18-24 diary count. Keep these factors in 
mind when evaluating the fall '83 numbers. 

It will take more than a few less diaries to undermine 
the WTIC-AM & FM story, as these stations covered the 
number one slots like a blanket: VVTIC had its usual huge 
12+ share, was dominant among 25-54s, and led in 
cume. VVTIC-FM was number two in the areas where the 
AM was on top, and came in first with teens, 18-34 and 
18-49 adults. Combined, WTIC-AM & FM cover a third of 

the market's listeners. 
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What can $1 million buy these days? Ten share points 
apparently, as KSSK's million-dollar giveaway contest help-
ed them jump ten shares this sweep. The contest garnered 
KSSK millions of entries, which might explain why it was the 
most-cumed station during the fall survey. Besides topping 
the market 12+, KSSK also emerged as the winner with 

25-54 adults. It will be interesting to see what the station 
does for an encore in the spring. 

KSSK's sister FM KULA also registered a most worth-
while book, adding over five shares 12+. As the FM lead-
er, KULA was second in cume and first with 18-34 and 

18-49 demos. The teen leader was AOR fixture KPOI-FM, 
which had a stable book overall. 

Arbitrons fall survey was not as stable as the previous 
fall sweep, as the sample slipped 21%. Also, there was 

much more of an ESF presence in the diary count this time, 
although the ESF retrieval remains subpar. 

Houston-Galveston #8 
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Houston is one of the most difficult markets for Ar-
bltron to survey, as verified this sweep. Although the 
ratings giant exceeded its goal in returned metro diaries 
(2076 vs. 1890), it fell short of the fall '82 total. The 
ethnic measurement situation was another problem. Here, 

Arbitron only got back about 40% as many Hispanic 
diaries as was desired, and was also low in retrieving black 
diaries. Finally, the number of ESF diaries has risen 
dramatically (almost 25%) in the last year. As a result, sta-
tions appealing to those with unlisted phones were likely to 
be better represented. 

KKBO-FM emerged on top again, as it attracted the 
largest cume. The station also won with teens and 18-34 
adults. For the other number one positions, look no further 
than Country leader KIKK-FM. Heading an overall Country 
advance this book, KIKK-FM topped the metro in adults 
18-49 and 25-54. KILT-FM was right behind. 
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Gangbusters! That's the only way to describe what 
has happened to the former WIKS since it became WZPL. 
As you'll notice when you review the data page, the CHA 
entity bolted to just under a 15-share of the 12+ market in 
two books, gobbling up audience along the way. The sta-
tion had the largest cume, was the big hit with teens, and 
won with 18-34 and 18-49 adults. 

Not that WZPL was the entire Indianapolis story. The 

12+ market leader was still WIBC, which increased its 
overall share in the face of WZPL's assault. And among 
that vital 25-54 adult cell, WIBC remained king. It's amaz-
ing . . . together these two stations attract 30% of the 
listeners during any given quarter-hour. Not bad! 



Men 1849* 
Adults 18-34* 
Men 18-34* 
Men 25-34* 

Combined Drives* eiiket 
An. oumed radio station represented nattionally by Hillier, Newmark, Wechsler & Howard. 

*Source: 1983 Fall Arbitron, Metro, AQH Persons, Mon-Fri 6A-10A & 3P-7P. 
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Kansas City #29 
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It's been awhile since Taft's WDAF & KYYS ranked 
1-2, but they did again this sweep. WDAF's appeal remain-

ed the broadest in the market, while KYYS's AOR numbers 

returned to a plateau evocative of the station's glory days 
in early '82. However, the market is now more compli-
cated than it used to be. Not only is KLSI now a major fac-
tor, but the Country universe has become more crowded 

since KCEZ segued to KCMO-FM and moved from BM to 
Country. Although WDAF reigned supreme 12+, the sta-
tion did not top any of the key adult demos shown on our 
data page. In fact, KYYS was best among 18-34 and 

18-49 adults, while WDAF placed runnerup among the 

25-54s. Topping that crucial cell now is KLSI, which con-
tinued to grow as an important factor in the metro. 

On the younger end of the demo spectrum, CHR 
KBEQ was the cume and teen leader. Other strong teen 
stations were AORs KYYS and KKCI-FM, which were 

healthier this book. One reason for the AOR advance this 
sweep might have been the boost Arbitron gave to the 
ESF portion of the sample. Those in unlisted phone homes 
made up a third of the local sample. 

Los Angeles #2 
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The story in L.A. was that KIIS's ratings just kept grow-
ing larger. As the CHR leviathan becomes even more domi-

nant, observers wonder just how high KIIS's 12+ share will 
go. Clearly on a roll, KIIS topped every key demo, both teen 
and adult. 

Among mere mortal stations, the notable news was that 

KMET regained its post as the market's top AOR. The 
"Mighty MET" slipped past KLOS 12+, although KLOS 
scored higher among 18-34 and 18-49 adults. The other 

AOR contender and former leader, KR00-FM, saw its num-
bers erode for the third consecutive book. 

Arbitron's sampling of ethnics in the L.A. metro contin-

ues to cry out for improvement. Although not as ghastly as 
the black return in the fall '82 sweep, the return from that 

segment of the populace was still seriously subpar this sur-
vey. Hispanics were likewise shortchanged, as Arbitron fell 
37% short of its Hispanic in-tab goal. 

LIVE 
FROM GILLEY'S 

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS. 
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Louisville #42 
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Generally speaking, there were three number-one sta-

tions in Louisville, and one super-strong number two. 
Country WAMZ recaptured the top spot 12+, but was at 
its best among 18-49 and 25-54 adults. Former leader 
Vs/LOU, the Black outlet, rode its loyal listeners (who spend 
an average of three hours daily with the station) to a large 

12+ share, good enough for the runnerup spot. How-
ever, the real story is that WLOU is number two in every 

other major demo: total cume, teens, and adults 18-34, 
18 -49, and 25-54. 

WOMF extended its lead in the AOR race, and in the 

process became the top teen and 18-34 station. The 
other "number one" station was A/C WHAS, which 

boasted the largest cume in the market. 

Memphis #41 
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The fall sweep saw WMC-FM capture first-place 12 -l-
and also show a well-balanced demo strength across the 
key cells. WDIA rebounded to notch a close second-place 
finish, while AOR outlet WZXR dropped three shares yet 

still claimed the top spot in teens and 18-34 adults. New 

Country kingpin WGKX snared a first in 25-54 adults. 
Surging since the end of the spring '83 survey, WMC-

FM garnered the largest cume, was first among 18-49s, 

second with teens and 18-34s, and fourth 25-54. Al-
though WDIA, WHRK and other Black/Urban stations did 
well, Arbitron is still having difficulty measuring blacks suf-
ficiently in Memphis. The ratings firm is shooting for about 
39% of the sample to come back from blacks, but actually 

has been getting only approximately 34% blacks out of the 

total in-tab. 

Miami-Ft. Lauderdale-

Hollywood # 11 
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The biggest attention-getter in this South Florida sweep 
was the movement of WINZ-FM (I-95) and the resultant 

tightening of an already hot race with WHY' (Y-100). In-
deed, both Arbitron and Birch show these two monster 
CHRs within a hair's breadth of each other. WHYI had a 

slightly larger 12+ share and was tops in overall cume and 
with adults 18-34 and 18-49. WINZ-FM, on the other hand, 

covered the demos by winning with teens and adults 

25-54. Arbitron is inserting a winter book into this market, 
so we won't have long to wait to see how the next round in 

this battle is decided. 
Other notable stories in this book include the performance 

of WLYF, which rose nicely to top the 12+ numbers, and 
the improvement at WWJF, which entered the top five for 

the first time. 
Arbitrons diary return was a mixed bag. The overall sur-

vey count was up 16% over the previous fall sweep, and 

was 600 higher than the ratings firm's goal for the market. 

However, return from the ESF portion of the sample was up 

300% and ended up too high, while Hispanic return was still 

lower than desired. 
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There are really two number one stations in Milwaukee. 

How can that be? Well, WTMJ again topped the total per-

sons standings with a mid- 12 share and was the most cum-
ed station as well. The A/C leader also grabbed the crown 
among adults 25-54. However, WCIFM garnered first place 

in the other key demos, teens and adults 18-34 and 18-49. 
Two other stations, WKTI (CHR) and WLUM (Urban). 

demonstrated broad appeal. WKTI was number two in the 
following areas: cume, teens, and adults 18-34 and 18-49. 

WLUM, on the other hand, was number three with teens 
and adults 18-34 and 18-49. 

Arbitrons diary return was up slightly over the fall '82 
sweep, with the diary count among men 18-24 surging by 
41%. Stations appealing to that demo thus had more relia-
ble estimates this fall. However, the diary return from blacks 
was softer this survey, thus imparting some wobble to num-

bers for stations that have significant ethnic appeal. 

Minneapolis-St. Paul #17 
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WCCO kept on rollin' along but WCCO-FM no longer 
exists. Now transformed to WLTE, the former WCCO-FM 
debuted its new calls and refined programming successfully 
this sweep. 

While WCCO was tops overall and among 25-54 
adults, KSTP-FM emerged as the winner among 18-34 and 
18-49 adults. WLOL, which was softer this book, was the 
preferred station with teens. 

Stations that appeal to the younger, mobile listener 
(CHR and AOR stations, for example) may have been dealt 
a blow when Arbitron lowered its goal for the amount of 
ESF (nonlisted homes) desired in-tab. Compared to the fall 

'82 sweep, that goal dropped 40%, adding some potential 
instability to the estimates for formats that thrive on good 
ESF returns (which were down 35% compared to the same 
survey a year earlier). 

Nashville-Davidson #44 
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There's a new number one station in Nashville, as 
WSM-FM added five shares and widened its lead in the 
Country race. In the last year WSM-FM tripled its overall 

share and rode to the top of the 18-49 and 25-54 columns. 
AOR fixture and perennial 12+ leader WKDF slipped 

to second this survey but was still prosperous. The station 
was Nashville's most cumed and was the preferred choice 
among the area's 18-34 adults. CHR entry WWKX took the 
teen title. 

As in several other markets, the local Beautiful Music 
station, WZEZ, rebounded nicely this go-round. WZEZ 

posted a number two showing among the vital 25-54 adults 
demo. Also worthy of note was the rise of WLAC-FM. In two 
books, the station became the area's top A/C, scoring con-
sistently well among the key audiences. 
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CHR has a home on Long Island, and then some! The 
top three stations — WHTZ (Z100), WBLI, and WNBC — 

play the hits and between them covered the top spots in 
most of the key demos. 

As was evident in the New York City numbers, the 
WHTZ phenomenon was a remarkable event. On Long Is-

land the station shot into first overall and was best among 
teens. WNBC remained the most cumed station, and WBLI 

took the honors among adults 18-34 and 18-49. However, 
it was the 11th station overall, WCBS-FM, which emerged 
as tirst among the sought-after 25-54 adults. 
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The folks at WCMS-FM are in a rut — but it's a great rut 

to be in! For the third straight book the station earned a 
12+ share of 10.6, good enough to give the station the ov-
erall title and to propel it to the lead among 25-54 adults. 

Several stations continued to show steady improve-

ment this book, indicating growing appreciation by the Tide-
water public. Highest-ranked of these stations was WNOR-
FM, the AOR pacesetter, which was tied for second overall 
but was the most cumed entity in the metro. WNOR-FM also 

copped the crown in 18-34 and 18-49 adults, and was 

second in teen appeal. Meanwhile, WLTY held onto fourth 
12+ with healthy and broad demo strength, WOWI was a 

consistent third or fourth in the key demos, WNVZ grew and 
was the teen favorite, and WRAP moved up, based on its 

strong teen appeal. 
Nothing tragic took place this book from an Arbitron 

perspective. The overall sample return was down 12% 
compared to the fall sweep, but was still 17% above the 

stated Arbitron goal for the area. 

WESTRIOOD ONE 

DR. DEMENTO 
ONE OF 28 GREAT RADIO PROGRAMS FROM 
PROGRAMS, CONCERTS ANO SPECIALS 

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
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As has been the case for the past several sweeps in the 
Crescent City, most of the story can be summed up in two 
sets of call letters — WYLD-FM and WEZB. Black-formatted 

VVYLD-FM added to its winning share and topped the three 
key adult demos. WEZB, meanwhile, jumped three shares, 
into double digits, and can boast that it's the most cumed 
station in the metro. The CHR standby also carne in first 
among teens and was right behind WYLD-FM in the major 
adult categories. 

Country WN0E-FM can be proud of its performance, 
too. Not only did the station rise over two shares but it also 
came in second in 25-54 adults. 

There are some interesting Arbltron implications in 
these results. Compared to the fall '82 data there were 
26% more usable diaries this sweep — making the results 
more reliable. However, return of black diaries was up a 
whopping 57% on a fall-to-fall basis, making this a more eth-

nic report than previous fall samples. This added sample 
means more reliability for stations that appeal to ethnic audi-
ences. 
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The emergence of WHTZ (Z100) as Gotham's top sta-
tion in its first full book has to be the banner for this market, 
but several other stories are also significant. WRKS posted 
a consistently strong score to top the Urban spectrum; 
WINS can lay its own claim to being the most listened to sta-
tion in New York; and WYNY, although slipping 12+, top-
ped one of the key demos again. 

WHTZ, to borrow its slogan, went from "worst to first," 
surging to the top spot in the 12+ contest. Its zany CHR 

approach earned the station victory in teens as well as 
18-34 and 18-49 adults. However, the most cumed station 
in the metro was the News leader, WINS. 

WRKS slipped on a total persons basis but scored sec-
ond with teens — and with 18-34, 18-49, and 25-54 
adults. WYNY, in the meantime, also softened 12+ but 
held the torch highest in the most sought-after cell, 25-54 
adults. 

Stable Arbltron results transpired in the Big Apple. The 
usable diary count was up over the fall '82 sweep, and 

more than 25% higher than the stated in-tab goal of 4000. 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS 
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Oklahoma City #46 
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The numbers for KATT-FM were really purring this 

book, as the AOR fixture rebounded to its fall '82 levels and 

in the process not only won 12+ honors — both average 
and cume — but also was tops among teens plus 18-34 

and 18-49 adults. The Birch numbers for the station were 

even stronger. 
In the broad key demos, the other leading station was 

KKNG, which grabbed the 25-54 title. Otherwise, the top 

success story among adult-oriented stations was notched 

by KZBS — which ranked second or third among the key 

adult cells. Another A/C, KLTE, posted a healthy 12+ re-

bound this report. 
Very interesting difference between this survey and the 

data from the fall '82 book . . . Arbitron upgraded the goal 

for sample from the ESF portion — nonlisteds — of the me-

tro by 40%, but the actual return was up 92%. Such return 
may have helped stations skewed towards men 18-24, 

since they are often new to an area and thus not listed in the 

relevant phone books. Apparently this new, high ESF factor 

will play a major role in future Oklahoma City results from Ar-

bitron. 
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The dethroning of KYW was the headline in the City of 

Brotherly Love this sweep, as WEAZ slipped past the per-

ennial leader. While WEAZ topped the market overall, its 

best showing in the broad demos was second in the 25-54 

cell. KYW, on the other hand, can still lay some claim to be-

ing the most listened-to station, as it was the most cumed 

entity in the metro. 

Another success story this survey was WMGK's; it was 
the most preferred station with 18-49 and 25-54 adults. 

Tops among 18-34 adults was W100, which tightened the 

AOR race with WMMR. WCAU-FM garnered the top teen 
partisanship, just ahead of Urban competitors WUSL and 

WDAS-FM. The latter station not only did well with teens but 

also showed impressively balanced strength in the key adult 

demos. 
It was a slightly less stable book this sweep than in the 

fall '82 results. Overall return was only down 8% but among 

the difficult-to-survey (for Arbitron) men 18-24 cell the in-

tab dropped 16%, adding wobble to the estimates for sta-

tions that appeal to that audience. 
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WESTWOOD ONE 
ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS 
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Phoenix #24 

The fall sweep in the Valley of the Sun saw a new num-
ber one station shine through, a stronger Country pres-
ence, better Beautiful Music estimates, and leading per-
formances by KKLT, KDKB, and KUM). In addition, the 

amount of returned ESE samples has jumped in the past 
year. 

KTAR is the new number one station in the metro, as-
sisted by its usual good fall numbers. The News station 

did well in the fall with the help of the ASU football broad-
casts, and as a result it topped the metro in persons 12+, 
both average and cume. The new runnerup in the 12+ race 
(and tops again 25-54) was Country KNIX-FM, which was 
second among 18-49 adults. Completing the new top three 
lineup was KGYT, the preferred Easy Listening choice. 

KKLT's soft rock garnered a first among the 18-49 year 
olds, while KDKB's AOR format earned the top spot with 
adults 18-34. Among teens, the winner this book was 
KUKQ, featuring an Urban format. In addition to these lead-
ing stations, the Country shares were bolstered by the 
gains posted by KEZC. Also, more than half of the diaries 
returned in the market are from the ESF (non-listed phones) 
portion of the data base. 
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The dethroning of KDKA as the 25-54 kingpin, move-

ment of the market's key personalities to different stations, 
and a great showing by AOR highlight the Steel City results 
this fall. 

KDKA retained its perennial hold on the 12+ title (both 
average and cume) but saw its overall share slip for the sec-
ond straight book. In addition, WTAE took the 25-54 crown 
away — the first time KDKA hasn't held that edge. Part of 
the reason for the WTAE improvement (and the KDKA slip-

page) may have been the switch of longtime KDKA morning 
personality Jack Bogut to WTAE just before the sweep be-
gan. 

WDVE posted enviable scores this survey. The AOR 

outlet not only was tops among teens but also garnered the 
largest share with adults 18-34 and 18-49. Meanwhile, the 
CHR battle heated up as WHTX and WBZZ sought the ser-
vices of former WTAE dynamic duo O'Brien and Garry. 

WHTX got them and saw its morning numbers surge; overall 
WBZZ had better younger estimates while WHTX had a 
higher 25-54 share. 

VVESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS CONCERTS AND SPECIALS 
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Portland #30 
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A new number one station that subsequently changed 
format, a different pacesetter in the CHR race, and strong 
performances by KGW and KCNR stand out in the fall re-

sults in the City of the Roses. Additionally, Arbitrons return 
by men 18-24 was down one-third compared to the year 

before, adding instability to the estimates for stations that 
appeal to this demo. 

KUPL-FM added two shares to its 12+ total and em-
erged as the top station overall, then changed to Country. 

Perhaps one reason for this shift was that KUPL-FM didn't 
show a win in any of the broad key demos we break out. 
Meanwhile, KGW showed 12+ softness but had a great 

key demo stance. Not only was this station the most cumed 
entity in the area but it also was the most popular among 
18-49 and 25-54 adults. 

The younger end of the demographic spectrum saw a 

battle between the CHA entrants. KMJK was up almost 
60% 12+, and soared to number two in the market. The 
station also took the teen title, while KCNR was more adult-
oriented and was numero uno with the 18-34 adults. 
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Although WLKW-FM and WPRO-FM dominated the top 
spots in the overall standings, other stations also have rea-
son to be pleased with their estimates. WHJY scored well 
with its AOR approach, WPRO had a healthy breadth of 
strength, and WHJJ and WHIM showed significant gains. 

WLKW-FM is in a rut, but a delightful one. The station 
has seen its overall share stay in the 12 range, good 
enough for this Beautiful Music standby to garner the top 
slot among the crucial 25-54 adults as well as the 12+ 
crown. Number two in the 25-54 cell, and best in each of 

the other broad demos we examine, was WPRO-FM. The 
station's CHA sound had broad appeal, and teamed with the 
also-strong WPRO gave Cap Cities a heavy 1-2 punch. 

WHJJ added almost two shares to nudge within 
WPRO'S 12+ range, while WHIM almost tripled. The latter 
jump saw the Country station score relatively well among 
teens, rather than among the key adult demos. 

Riverside-San Bernardino 
-Ontario #31 
LOS ANGELES 

• 

ES • ONTARIO ¡It • SAN BERNARDINO 

ADEN GROVE* 

mimes, e iwafig£4 •••• PALM SPRINGS 

‘s."1 
• SANTA ANA . 
DRAKE • • 

Complete Ratings Data Page 123 

A clean sweep by KIIS, improved performance by 
KDUO, a surge by KRTH, and consistent strength enjoyed 
by several other stations highlight the Riverside results. 

KIIS' scorecard has to be highlighted, however, since the 
LA CHA giant was tops in all of the broad demos we examin-
ed — 12+, teens, and 18-34 to 25-54 adults. 

Previous leader KDUO, the local station featuring Beau-
tiful Music, saw its overall share improve but slip to second 
in 12+ terms due to the KIIS explosion. Other stations 
scored consistently well, including KFI, KLOS (which took 
the AOR lead), and KGGI. 

Arbitron didn't do as well as hoped in terms of diary re-
turn, at least compared to the fall '82 results. Diary return 
was down 21%, adding some wobble to these estimates. 
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Rochester # 40 

NIAGARA   
RpCHESTER • 

GENESEE 5ERIE 
•BUFFALO 

TTARAUGUS 

LI 

4  
ONONDAGA 

N  
WYOMING YATES 

STEUBEN 

 rL • 
b3SYRACUSE 

CAYUGA 

C/, Y 
• ITHACA 

FORTLA 

TOMPKINSÇ I 

Complete Ratings Data Page 125 

Improved leadership on the part of WEZO, in addition to 

number one performances by WVOR and WCMF — and a 

doubling of WYLF's shares — are most noteworthy this 
sweep in Rochester. 

Maintes WEZO saw its 12+ shares increase, and the 
BM station also topped the cume contest. Among 25-54 

adults, however, VVVOR was best, with WEZO number two. 

WVOR's A/C sound also allowed the station to grab the top 
spot with 18-49 listeners. 

At the more youthful end of the spectrum WCMF is the 
big story. The AOR outlet saw its overall share remain in the 
10 range, good enough for third 12+. The real story, how-
ever, is that WCMF is tops both among teens and 18-34 

adults. Adults of an older vintage, who averaged the longest 
time-spent-listening in the metro this sweep, propelled 
VVYLF to contention this book. Also, the Big Band entity 
more than doubled its overall share this sweep. 

Sacramento #35 
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A rebound to strong, broad demos was posted by 
KXOA-FM this sweep, enabling the station to recapture first 
place overall. The A/C outlet had the largest cume in the 
metro and was first among adults in the three key demos — 
18-34, 18-49 and 25-54. 

There are also new leaders in the CHA and Country for-
mats this survey. KSFM surged into second overall to take 
the CHA crown, while KAER edged KRAK in the Country 
battle (now complicated by the fact that after these results 
were delivered KEWT moved from Beautiful Music to Coun-
try). Among the AORs, KZAP slipped again while KROY 
garnered the teen title this book. 

Salt Lake City-Ogden #43 
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The double digit battle on the Wasatch Front continues 
between KSFI and KSL. Meanwhile, KRSP-FM approached 
the double digit threshold, and these three stations dominat-
ed the number one standings this fall. 

KSFI took the 12+ title this survey, and also saw its 
Beautiful Music format score tops among 18-49 and 25-54 

adults. KSL was second in those demos and also had its 
largest cume in the metro. 

The younger listeners in the Salt Lake City area seem to 
prefer the AOR sound of KRSP-FM. The station not only 

was tops among teens but also with adults 18-34. 
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St. Louis #13 
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CBS continues to own the 1-2 punch in the Gateway 
City. KMOX and KHTR rank at the top again, with shares al-

most identical to those earned in the fall '83 sweep. KMOX 
generated the largest cume and was tops among adults 
18-49 and 25-54, while KHTR was the area's most popular 
station with teens. 

The AOR race couldn't be tighter. KSHE and KWK-FM 
both gained, but remained tied on a 12+ basis. KWK-FM 
had more teen apeal, while KSHE won the title in the 18-34 

adults category. 
Arbitrons quest for more diaries from those with non-

listed phones continues. Compared to the fall'82 results, 

the ESE return was up 58% this book — perhaps helping 
the AOR picture look brighter. 

San Antonio #38 
ere 
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KTFM retook first, KCOR added four to grab second, 
and KXZL demonstrated that it is for real. These are the 
keys to the fall findings in the San Antonio metro. 

KTFM jumped more than three shares to wrest first 

place away, as well as notch the largest cume. In addition, 
the CHR fixture was first among adults 18-34 and 18-49, 
and runnerup with the 25-54 contingent. KAJA Country 
was first in that desirable cell. 

Based on some extraordinarily long time-spent-listening 
levels, Hispanic-formatted KCOR bolted into second overall. 
Meanwhile, KXZL remained the AOR leader with the top 
share among teens. 
Arbitron sampling garnered many more diaries from the 

ESF portion of the public than in previous fall books. The 
ESE tally went from 5% of the fall '82 in-tab to 40% this 
sweep, perhaps helping the ethnic and AOR stations to be 
better represented in the estimates. 

San Diego #20 
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The honors are spread around in this San Diego book, 

as five stations can lay some claim to number one status. 
Group W's KJOY remained the 12+ pacesetter but was 
not tops in any of the broad demos we examined. In fact, 

KFMB, which lost some shares due to not having Padres 
baseball this sweep, still managed to rank first with adults 
25-54. 

The market's leading AOR, KGB, posted excellent adult 
numbers and ranked number one with 18-34 and 18-49 
adults. Another AOR, XTRA-FM, was the most preferred 
teen choice in the metro. Finally, KFMB-FM's A/C format 
appealed to the widest range of residents, thus garnering 

the biggest cume in the market. 
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KG0 held on to its perennial spot among Bay Area sta-
tions, while KCBS improved, KSOL was strong, and KSAN 
rebounded. These are the highlights of the fall sweep in the 
Baghdad by the Bay. 

The NIT appeal of KGO allowed the ABC outlet to gar-
ner the top 12+ numbers, both average and cume, as well 
as win with 25-54 year-olds. KCBS was runnerup in each of 

those cells, enjoying a good book with some help from the 
49ers broadcasts. 

Urban Contemporary KSOL prospered—cleaning up 
among teens and adults 18-34 and 18-49. Meanwhile, 
KSAN recouped and scored third in each of the key adult 
demos we break out. 

Keep in mind that the estimates for KOIT are based on 
the Gold sound featured by KYA for all but the last two days 
of the sweep. Arbitron showed the new calls — reflecting 

new owners and format — but they were a factor for only a 
smattering of the sweep. 
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Bulletin, bulletin! KG0 is not number one in San Jose! 
Local BM outlet KBAY ousted the San Francisco power-
house from the top roost this survey. In addition, good pro-
gress was made by KWSS, and KARA successfully segued 
to A/C this sweep. 

KBAY was tops 12+ and with 25-54 year olds. 
However, KG0 can garner some solace in the fact that it 
was the most cumed station this go-round. KARA moved 
from Gold to A/C, and for its efforts won the 18-49 crown 
and was second 25-54. 

The younger demos were dominated by KWSS, the 
CHR leader. The station was the teen favorite and also won 
with 18-34 adults. Meanwhile, the AORs received serious 
hits as KSJO dropped four shares, while KOME also show-
ed some slippage. 

Seattle-Everett-
Tacoma #16 
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KIRO slipped again but was still number one, KISW be-
came the AOR kingpin, and KUBE and KNBO scored num-
ber one placements. These are the highlights of the Puget 
Sound results this fall. 

Bonneville's KIRO News outlet remained tops overall 
(although slipping 12+), was the most cumed, and had the 
largest audience among 25-54 adults — the crucial sales 
demo. In the other key adult cells, however, the AOR and 
CHR leaders scored well. KISW took the clear AOR lead 
this time, and emerged on top of the 18-34 stack as well. 

KUBE's CHR sound appealed to the most 18-49 year-olds 
in the area, while the teen winner was KNBQ, another fine 
CHR entity. 
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Tampa-St. 
Petersburg #22 
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Another strong showing by WWBA, great demo appeal 
by WRBO-FM, and a more competitive CHA arena are the 

most noteworthy items in the fall Tampa Bay results. In addi-

tion, extremely poor return among men 18-24 affected the 

results for stations appealing to that demo. 

Beautiful Music outlet WWBA increased its 12+ total 

and again emerged on top. However, the station did not 
notch a first place finish in any of the broad demos we ex-

amined, such as adults 25-54. The winner in that cell, arid 

also among 18-34 and 18-49 adults, was WRBQ-FM. The 

CHA powerhouse also generated the largest cume of any 

station in the metro. 
While no one can dispute the strength of WRBQ-FM. 

that station now has a competitor in WZNE (formerly 

WQXM, an AOR). In fact, in its first book WZNE copped the 

teen crown — and will be trying to further erode the WRBQ-

FM position. Keep your eyes on this contest. 

Arbitron will try to acquire more male 18-24 diaries 

from this market in future sweeps. The return from that 

group dropped 38% this survey, compared to an overall 
slippage of just 7% from the fall '82 book. 
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Once again, NBC's WKYS has numbers that are 

stronger than bear's breath. The Urban sound piloted by PD 

Donnie Simpson has not only garnered the 12+ lead again 

among average persons, but also topped teens and the 

three key adults demos. A truly amazing accomplishment! 

Back among mortal stations, Beautiful Music entity 

WGAY-FM moved to its best book ever, WMAL rode the 

Redskins fever to the largest cume in the metro, and the 

CHA battle became a three-way tug-of-war. 

The CHA scene has gotten crowded as WAVA and 

WASH invaded the turf formerly solely occupied by WROX. 

VVRQX had good balance demographically, WASH was 

stronger among 25-54s, and WAVA had a better grip on 

teens. This should be one of the more interesting CHA bat-

tles to keep an eye on. 

1
9
8
4
 R
&
R
 R
A
T
I
N
G
S
 R
E
P
O
R
T
N
o
l
 
I 

• 
6
9
 

14/ SPECIAL EXTION 
VVITH SID McCOY 

WESTWOOD ONE 
ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS, CONCERTS AND SPECIALS 
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Marketplace 
e  MANAGERS/ N 

PROGRAMMERS 
National Broadcast Talent Coordina-
tors can solve your personnel problems 
without cost to the radio station. We are 
specialists in radio personnel, male, fe-
male and minorities. All on-air positions. 
National can make a complete presentation 
within 24 hours of your phone call, and have 
you in touch with those you are interested in 
immediately. Join the hundreds of radio 
stations that have taken advantage of our 
unique and time-saving service. 

For complete details write or call today: 

BROADCAST TALENT COORDINATORS 

Dept. R, P.O. Box 20551 

Birmingham, AL 35216 

(205)822-9144 

ezEc7wc 

ofe., 

• 

RICK DEES, KIIS-FM: "I use your fines constantly and 
forget to give The Weenie credit while the people are laugh-
ing!" 

For free samples of World Radio's Greatest 

Gag Sheet and ad-lib helper 
Write: P 0 Box 25-866. Honolulu, Hawaii 96825 

(808) 395-9600 

OAC 

SERVICES 
THAT WORK! 
WE GUARANTEE IT! 

Radioactivity is unique in that we of-
fer services to both owners and 
managers, and POs and announc-
ers. 

For Stations 

• Formats 

• Sales & Program 
Seminars 

• Aircheck & Market • 
Analysis 

• Jingles 

For PDs & 
Announcers 

Aircheck/Resume 
Refinement 

Aircheck Analysis 

Employment 
Counseling 

Shouts 

Free details call us collect or write es today 

3954 Peachtree Rd., Suite 202 
Atlanta, GA 30319 
(404) 266-1977 

GET 
SOME 
HINEY... 

Hiney Wine that is . . • 
Hilarious proven ratings booster. 
Great promotional venicle and revenue 
builder. Some exclusive market rights still 
open. Call (817) 649-1141 or write: 

Donnelly Media 
1201 N. Watson, * 187, 
Arlington, TX 76011  I 

pair 
Thl tv,m.0,-t4 5 RAM. 

Airchecks - Video Airchecks 
— Audition tape preparation 
VVrite or call for Complete List and 
Complimentary Copy of our Monthly 

Newsletter. Aircheck Factory 
"Aircheck Acres 
Wild Rose, WI 54984 

17151845-B259 

• Station ID's 

• Commercial 
Jingles 

Call or write for 

a free demo 

RECORDIOGS 
et' 210 SOUTH STREET, BOSTON, MA 02111 

611426-3131 

É Current and 
Classic Airchecks! 

A great aid for improving the performance of 
your staff! 

Current Issue M48 features KFI/Lohman & Bark-
ley, NY's ZI00, WNBC/Don Imus, WWDC/ 
Greaseman, WABX/Paul Christy, WFYR/C.K. 
Cooper, Seattle's KPLZ, LA's KKHR, Port-
land's KKRZ & San Diego's new AOR Z90. Cas-
sette. $ 5.50. 

Special Issue MS-29 features NY. with WNBC/ 
Howard Stern, WPLJ/Jim Kerr, the Z100 morn-
ing Zoo, WAPP & WNEW-FM. Cassette, 
$5.50. 

Special Issue MS-30 is NY Part Two, with Ur-
ban VVRKS, WBLS & WKTU, plus new A/C 
VVLTW & WYNY/Dan Daniel. Cassette, $5.50. 

Classic Issue MC-41 features KHI/Robert W. 
Morgan- I 968, KIMN/Roger Barkley- 1 960, 
WWDC/Howard Stern- 1982, KRLA/Jay Stev-
ens- 1971, KHJ/Machinegun Kelly- I975, plus 
Seattle- 1974 with KING, KJR & KTAC. Cas-
sette, $ 10.50. 

Write for info on our new VIDEO AIRCHECK 
series, or subscription info. 

CALIFORNIA AIRCHECK 
Dept BB — Box 4408 

\ te San Diego, CA 92104 — (619) 460-6104 el 
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GUIDE 
A Step-By-Step Manual For Using 

R&R's Unique Ratings Data Features 
As you delve into the first 1984 Ratings Report, bas-

ed on the fall '83 sweeps, you'll find that the information 

has been divided into two sections for your perusal. First are 
the market overviews — summaries of winners and cir-
cumstances which might have influenced the estimates in the 
relevant metro. After reading the highlights you can then turn 

to the second section — in-depth ratings breakouts to provide 
insights for broadcasters or advertisers alike. 

Here's some guidelines on what you'll see as you read 

through this Ratings Report. 

Shares Trends 
All stations in the top 50 markets earning a 1.0 share o' 

better, and the top ten stations in markets 51 -1 00 (according 

to the fall '83 Arbitron sweep) are listed. Trends move from 
left to right, with the oldest share on the left and the fall ' 83 

12+ share (highlighted) to the far right. The stations are ranked 

New York 

FALL hi 
'83  
6 . 2 O WHTZ 100.3 

according to their total week, total persons 12+ average 
quarter-hour share, top to bottom. Up to five surveys can be 

shown in the trends, which cover the previous year. 

Audience Rankings 
The five rankings to the right of each station's format 

designation will help you zero in on the station's core strength. 

The first listing is the station's total week, total persons 12+ 

cume rank in the metro (all rankers are based on metro). 
Four key demographic cells are then broken out for each 

station, with the top station in each demo highlighted. These 

demographic groups are teens ( 12-17) and adults 18-34, 
18-49, and 25-54, the key advertising targets. 

At the lower part of each page are more detailed 
breakdowns on the key adult demos. Top 10 stations are 

Continued on Page 72 

STATION e s 12+ (..(, BIRCH 
ç.) 

CHR 000 5 

Demographic Rank 

Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 WAPP 1 WHTZ 1 WHTZ 1 WHTZ 1 WCBS-FM 1 WYNY 

2 WHTZ 2 WRKS 2 WAPP 2 WRKS 2 WNBC 2 WRKS 

3 WNEW-FM 3 WPIX 3 WRKS 3 WYNY 3 WKTU 3 WPIX 

4 WRKS a WYNY 4 WKTU 4 WPIX 4 WHTZ  4 WADO 

5 WPLJ 5 WPLJ 5 WNEw-Fm 5 WBLS 5 WRKS 5 WHTZ 

6 WBLS 6 WBLS 6 WPLJ 6 WKTU 6 WCBS  6 WCBS-FM 

7 WKTU 7 WKTU 7 WBLS 7 WPLJ 7 WYNY 7 WBLS 

8 WYNY 8 WAPP 8 WYNY 8 WNBC i 8 WPIX 8 WKTU 

9 WPIX 9 WCBS-FM g wpix 9 WCBS-FM I g WINS I 9 WRFM 
7 10 WNBC 10 WNBC 10 WNBC 10 WADO 10 WPAT-•M 10 WINS 

14/77 EASTMAN 9.5 

Format Reach 
NC 
AOR 
BBnd um 2.9 
BiklUrbn 
BMIEasy 
CHR 
Clas Mil 3.0 
Ctry 3.9 

Gold MI 2.7 
News 
Rel 
Span 
Talk 

Mato 

7.0 

5.5 

4.5 

8.3 

8.3 

9.0 

11.6 

12.7 
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Continued from Page 71 

listed for men and women in the 18-34, 18-49, and 25-54 

cells. All audience rankers are based on average quarter-hour 
persons, with the cume exception noted above. 

Turnover/Daily Time Spent Listening 
The column to the right of the adults 2 rankings con-

tains numbers that demonstrate the relationship between au-
dience turnover and daily time spent listening to each station. 

Based on total persons 12+ , metro, these figures give a quick 
idea of how stations compare based on audience loyalty. Pro-

gramming efforts of various stations and formats can be easily 
compared. 

Understanding these numbers is not difficult. Remember, 

there is an inverse relationship between Turnover (TO) and 

Time Spent Listening (TSL). The higher the TSL ( minutes 

listened daily) the lower the turnover, or audience flux. That in-
dicates a stronger degree of loyalty than a station with high TO 
and fewer minutes tuned daily from its listeners. 

Rep/Net Information 

As a convenience for users of this report, we designate 
network and/or rep affiliations as they apply, based on the 
latest sources. 

Birch Radio Shares 
To offer a comparison between the diary-based Arbitron 

numbers and the telephone-derived Birch Radio estimates, we 
have in all markets surveyed by Birch in the top 100 provided 

total week, total 12+ average persons estimates from the fall 
'83 Birch quarterly. 

Format Reach Chart 
The lower right corner of each data page offers a chart that 

shows format comparisons within each market. The formats 

are alphabetized for ready examination as you leaf through the 
report. 

The format totals are arrived at by summing the total week, 

total persons 12+ average quarter hour shares for all stations 

that qualified. All CHRs are added together. All AORs are sum-
med, etc. Those with a one share or better are assigned to a 

specific format. Stations with less than a one share or stations 

with varied formats are lumped into the "miscellaneous" 
category. 

Format Codes 
Format codes were assigned based on the latest information derived from 

the stations involved. R&R realizes that these codes are generalizations, but 

we provide them for purposes of comparison. 

Format Legend 
AC—Adult/Contemporary, AOR—Album-Oriented Rock, BBnd—Big 

Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR— 

Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold— 

Oldies, Jazz— Jazz, Misc— Miscellaneous, News—News, NIT— 

News/Talk, Rel—Religious, Span—Spanish, Talk— Talk, Urbn— 

Urban Contemporary. 

Market Overviews 
R&R reserves the right to exercise editorial judgment regarding which sta-

tions are mentioned in the overviews and the information cited in each market. 

Every effort has been made to provide the highest quality information and data 
for your use. 

This data Is copyrighted by Arbltron. Nonsubscribers to Arbi-

tron's syndicated radio service may not reprint or use this infor-

mation in any form. 

Network Abbreviation Key 

ABC-C 

ABC-D 

ABC-E 

ABC-F 

ABC-I 

ABC-R 

ABC-T 

AP 

CBS 

CBS-R 

MBS 

NBC 

NBC-S 

NBC-T 

NBN 

RKO-1 

RKO-2 

SHRDN 

TSTAR 

UPI 

ABC Contemporary 

ABC Direction 

ABC Entertainment 

ABC FM 

ABC Information 

ABC RockRadio 

ABC TalkRadio 

Associated Press Radio 

CBS 

CBS RadioRadio 

Mutual Broadcasting System 

NBC 

NBC Source 

NBC Talknet 

National Black Network 

RKO-1 

RKO-2 

Sheridan 

Transtar 

United Press International Audio 

Reps Abbreviation Key 

BLAIR 

CABALLERO 

CBS-FM 

CBS SPOT 

CHRISTAL 

CITIMEDIA 

CMBS 

CRANFORD 

D-CLAYTON 

DEVNEY 

DONOFRIO 
EASTMAN 

GROSKIN 

GROUP W 

H OAKES 

HILLIER 

J BOLTON 

JC GATES 

KATZ 

LOTUS 

M & C 

MARKET 4 

MASLA 

MMR 

McGAVREN 

MEDIA 

NATL TIME 

P MILLER 

PAN AMER 

PRO RADIO 

P-W RADIO 
RADIO SPT 

R A LAZAR 

RAR 

REGIONAL 

RILEY 

RKO 

ROSLIN 

SAVALLI 

SCHWARTZ 

SELCOM 

SOUTHERN 

STARCOM 

STARS INC 

SWAGGART 

TACHER 

TORBET 

UNIFIEP 

W & P 

WALTON 

WESTERN 

Blair Radio 

Caballero Spanish Media, Inc. 

CBS-FM National Sales 
CBS Radio Spot Sales 

The Christal Company, Inc. 

Citimedia, Inc. 

Concert Music Broadcast Sales, Inc. 
Cranford Broadcasting Company 

Dora-Clayton Agency, Inc. 

The Devney Organization 

John Donofrio 

Eastman Radio, Inc. 

Herbert E. Groskln & Company 

Group W Radio Sales 

Harlan Oakes & Associates 
Hillier, Newmark, Wechsler & Howard 

Jack Bolton & Associates 

J.C. Gates & Co. 

Katz Radio 

Lotus-Albertini 

Milam & Cowart 

Market 4 Radio 

Masia Radio 

Major Market Radio Sales 
McGavren-Guild, Inc. 

Media Sales South 

National Time Sales, Ltd. 

Paul Miller & Co. 

Pan American Broadcasting Co. 

PRO Radio 

P/W Radio Representatives 

Radio Spot Sales, Inc. 

R.A. Lazar & Company 

Radio Advertising Reps 

Regional Reps Corp. 

Riley Representatives 

RKO Radio Sales, Inc. 

Roslin Radio Sales, Inc. 

Savaill & Schutz, Inc. 

Harold S. Schwartz Associates, Inc. 

Selcom Radio 

Southern Spot Sales, Inc. 
Starcom 

Stars, Inc. 

Jimmy Swaggart Broadcasting 

Tacher Co. Inc. 

Torbet Radio 

Unirep Broadcasting Company 
Weiss & Powell, Inc. 

Walton Broadcasting Sales 

Western Broadcast Sales 



Discover A Gold Mine 
of Country Music 
With the Stars! 

George Jones and Johnny Cash have been making 
country hits for nearly thirty years: Willie Nelson and 
Loretta Lynn for more than twenty and even 'new 
comers' like Ronnie Milsap and Crystal Gayle have 
spent nearly a decade on the charts. 

Country music has stayed loyal to its mots. 
Today, country listeners have expressed an increasing 
interest in country music's past. Radio stations are 
playing more oldies than ever before, and new artists. 
like Ricky Skaggs and John Anderson, are using more 
traditional styles. 

Solid Gold Countryi produced 
by Ed Salamon, explores these 
connections between past 
and present each week in 
a three hour music maga-
zine. Every week a major 

A 

country star will be on hand as a featured guest through-
out the entire show to talk about their music, and 
additional artists are spotlighted, telling the stories 
behind their songs. This participation by the stars of 
country music themselves, and the theme sets in which 
the songs are presented, make each program more than 
just another "oldies" show. 

For national sales information call our New York office 
at (212) 869-7444. 

For station clearance information call our Washington, 
D.C. office at (703) 556-9870. 

The Unhed Station; 
AMERICAS TARGET RADIO NETWORKS. 

New York • Los Angeles 
Washington, D.C. • Detroit 

,>4 
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13.7 13.9 12.1 0 101M3Y 
810 A/C 5 5 6 3 14/76 CHRISTAL NBC 1 

10.8 13.4 11.9 2 WPYX 
106.5 AOR 8 0 0 0 2 11/95 McGAVREN ABC -R 

9.9 5.9 7.5 3 WFLY 
92.3 CHR 2 2 2 2 9 17/63 EASTMAN ABC -C 

7.0 8.5 7.3 4 WROW 
590 A/C 11 11 10 11 7 13/86 BLAIR ABC -D 

-1--

5.7 6.3 7 . 3 4 WROW-FM 
95.5 BM 0 12 9 8 5 10/110 BLAIR 

5.5 5.7 6.7 6 Mank 
1300 Talk 3 18 14 12 11 9/128 HILLIER CBS 

5.1 4.9 6.0 7 WGFM 
99.5 CHR 4 3 3 5 6 20/53 CHRISTAL NBC -S 

4.7 5.0 5.7 8 WPTR 
1540  Ctry 7 7 5 6 3 11/95 EASTMAN ABC-I 

4.0 4.3 5.3 9 WOIC*A 100.9 A/C 15 8 4 4 4 15/74 SELCOM RICO -1 

6.3 5.8 4.1 10 mnur( 
980 CHR 14 4 8 7 8 27/41 McGAVREN MBS 

2.6 2.9 3.9 11 muurr 
1400 BBnd 17 17 12 13 13 11/95 SELCOM ABC-E 

5.5 3.4 3.5 12 mum 
107.7  Ctry 6 14 11 10 10 12/91 TORBET RICO -2 

4.7 3.4 2.6 13 Yeeir -FM AOR 10 6 7 9 12 18/62 HILLIER CBS -R 

2.1 1.4 1.6 14 mnift 
103.1 BM 9 20 13 14 14 12/94 MBS 

0.8 1.0 1.3 15 VOCSS 
1490 A/C 12 9 20 21 21 11/99 ABC -E 

0.3 1.0 16 WKAJ 
900 CHR 20 10 15 15 15 11/98 

Demographic Rank Format Reach 

Men 

18-34 
Women Men 

18-34 18-49 

Women 

18-49 

Men 

25-54 

Women 

25-54 

1 WPYX 1 WFLY 1 WPYX 1 WGFM 1 WPYX 1 WGY NC 
2 WFLY 2 WGFM 2 WFLY 2 WGY ' 2 WGY 2 WROW-FM 

2a.o 
AOR 

3 WWOM 3 WPYX 3 WWOM 3 WFLY 3 WPTR 

4 WGFM 4 WWOM 4 WGY 4 WWOM 4 
3 WWOM 

14.5 

BBnd 9 3.9 
BM/Easy 

5 WGIBK-FM 5 WGY 5 WPTR 
WWOM 4 WPTR 8.9 

CHR 
6 WPTR 

5 WPYX 5 WROW 5 WGFM 18.6 
Ctry 6 WIRY 6 WGFM 

7 WGY 7 WPTR 7 WOBK-FM 

8 WIRY 8 WOBK-FM 8 WIRY 
9 WABY 9 WROW-FM 9 WGNA 

10 WROW-FM i10 WROW 110 WROW-FM 

6 WTRY 6 WROW-FM 

7 WPTR 7 WGNA 

8 WROW-FM 8 WGFM 

9 WROW 9 WFLY 

10 WOBK-FM 110 WIRY 

6 WIRY 

7 WROW 

8 WFLY 

9 WOBK 
10 WUNA 

9.2 

Talk BM 6.7 



Anaheim-Santa Ana-Garden Grove #19 

teo FALL 
t4 '83 

4.3 7.6 10.6 o KIIS 102.7 
CI-IR 

/ 

ABC -C 0 0 0 0 0 1 13/85 1 

4 13 7 7 3 6.5 7.6 6.8 2 KBIG 
104.3 

Easy 

4.6 5.8 5.5 3 KABC 
790 

Talk 3 15 16 

McGAVREN 

2 11/95 TORBET 

6 3 14/75 KATZ 

2.9 3.8 5.3 4 KMET 
94. 7 

AOR 5 3 2 2 11 14/78 EASTMAN 

3•4 3.3 4.3 5 
,- 

KJOI 
98.7 

_ 
BM 11 18 

_ 
37 

--
19 

, 

4.2 2.1 4.2 6 KNX 
1070 

News 2 26 21 
. 

17 

4.3 5.8 4.1 7 KLOS 
95.5 

AOR 6 5 3 

9 

8 

13/86 

ABC-I 

SELDOM 

20/54 

4 18 18/61 

5.8 5.3 3.8 8 

3.2 4.0 

2.4 

KROCPPM 
106.7 

AOR 13 2 5 8 24 

CBS SPOT CBS 

KATZ ABC -R 

14/79 HILLIER 

3.5 9 KRTH 
101.1 

CHR 8 10 4 5 4 20/55 RICO 

3.3 3.2 

4.2 4.5 3.1 

1.8 2.0 3.0 

13 

KOST 
103.5 

A/C 12 8 8 7 5 16/66 

KMPC 
710 

Easy 10 21 27 26 15 19/58 

RICO -1 

CHRIS TAL 

KNOB 
97.9 

Easy 19 25 17 14 6 13/87 GROSKIN 

3.4 2.7 2.5 KFWB 
980 

News 9 38 29 23 20 26/42 

3.4 2.5 2.4 14 KFI 
840 

A/C 14 24 14 9 7 

GROUP W NBC 

21/53 CHRISTAL ABC -E 

2.5 2.4 2.4 14 KI00 
100.3 

CHR 7 4 12 18 28 29/37 

4.4 1.7 2.4 14 KKHR 
93.1 

SELCOM 

CHR 15 7 10 11 29 20/55 CBS-FM CBS -R 

2.7 1.4 2.2 17 KHTZ 
97.1 CHR 18 11 6 10 14 18/62 RK0-2 

2.6 2.7 2.1 18 KLAC 
570 

Ctry 16 20 18 15 10 21/51 EASTMAN ABC -D 

1.4 1.0 2.0 19 KWIZ-FM A/C 21 12 11 12 
96.7 

12 17/64 TOFtBET 

1.2 1.1 1.9 20 KMGG 
105.9 A/C 20 19 13 13 16 20/55 MASLA ItKO -1 

0.5 0.8 1.8 21 KUTE 
101.9 

Urbn 25 9 9 16 23 15/70 MASLA 

1.9 2.0 1.7 22 KIKF 
94.3 

Ctry 26 16 19 20 22 16/68 

1.4 1.1 

1.7 1.9 

1.6 23 KFAC-FM Clas 23 
923 

4 

1.6 23 KPRZ BBnd 29 
1150 

14 

29 

32 27 

38 39 

21 20/54 McGAVREN 

25 12/90 McGAVREN 

1.9 1.9 1.6 23 KZLA-FM 
93.9 

Ctry 27 36 28 

0.9 1.0 1.5 26 KKGO Jazz 
105.1 

30 31 33 

21 13 14/75 BLAIR 

24 19 12/88 ROSLIN 

MBS 

MB S 

AP 

1
 

Continued on Page 86 
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9.7 10.1 10.8 0 %WEE 
103.3 

Urbn 
• 

5 3 0 lu› 2 9/116 McGAVREN 'RK0 -1 

10.2 9.7 10.0 2 rime 
92.9 

CHR 0 0 3 4 5 15/70 
i 

TORBET ABC -C 12.6 

9.4 9.7 9.2 3 mom 
101.5 

Ctry 4 
, 

4 
* 

5 3 0 12/93 SELCOM 9.0 

8.3 9.4 8.1 4 WOXI-FM 
94.1 CHR 

r 
2 

, 

, 

6 2 

. 4 

2 3 

. 

17/65 BLAIR 10.1 

6.8 8.6 7.3 5 mnecH 94.9 BM 
, 

6 12 10 7 

. 

4 

- 

13/81 

r 

KATZ 
• 

6.8 

7.9 9.2 7.2 6 vm 
750 

A/C 

.' 

3 10 12 9 7 17/65 CHRISTAL NBC 7.7 

7.9 7.1 6.2 7 vn(Ls431 
96.1 AOR 7 2 4 8 13 15/71 MASLA 

. 

ABC -R 
. 

11. 4 

5.9 
1 

5.6 4.9 8 mmulem 98.5 A/C 8 7 6 5 8 
- 

18/60 CHRISTAL 

. 

CBS -R 4.1 

-- 3.4 4 . 6 9 WRMM 
99.7 A/C 10 9 7 6 6 

• 
16/68 EASTMAN 4.1 

3.9 3.6 4.0 10 MNUDK 
1380 Blk 11 5 9 10 9 16/67 HILLIER SHRDN 4.1 

2.8 3.3 3.9 11 

i 

rTST News 9 18 14 13 12 19/57 KATZ CBS 2.5 

3.6 2.9 

1 

2.9 

* 

12 mino 
590 Ctry 

, 

12 13 13 12 10 17/65 McGAVREN ABC-I 2.0 

1.6 1.8 2.3 13 VADXI 
790 Gold 13 23 8 11 11 

• 
18/61 BLAIR 0.8 

1.0 2.2 14 yekeyF BBnd 16 22 24 17 14 

•••••••••••.1 

10/108 ROSLIN 0.2 

2.2 
, 

1.3 1.5 15 
I 

mu) 
1340 

Blk 15 8 11 14 17 19/56 CITI MEDIA ABC -D 1.2 

1.3 1.1 1.4 
, 
16 WYZE 

1480 Rd l 19 25 18 19 20 9/121 0.8 

1.5 0.8 1.2 17 «PIN 
680 News 14 20 23 21 21 25/43 

' 
RKO 

' 
1. 2 

Demographic Rank Format Reach 

Men 

18-34 

Women 

18-34 

Men 
18-49 

Women 
18-49 

Men 
25-54 

Women 

25-54 

. i 

AIC 16.7 

AOR 6.2 

BBnd la 2.2 

BlidUrbn 16.3 

BM/Easy /3 

CHR 1•1111mmoull 18:1 

Ctry 1/1 

Gold 1.2.3 

News um 5.1 

Rel • 1.4 

1 %WEE 

2 WCIXI-FM 

3 WKLSfM 

4 WZGC 

5 WKHX 

6 WRMM 
7 WOM 

8 wsefm 

9 WAOK 

10 WPCH 

1 %WEE 
2 WOXI-FM 

3 WZGC 

4 wsefm 
5 WRMM 

6 MO« 
7 WKLS-FM 

8 WAOK 

9 WPCH 

10 vioxl 

lr 

1 %WEE 
2 WKHX 

3 WOXI-FM 

4 WZGC 

5 WKLS-FM 

8 WPCH 
7 WRMM 
8 we; 

9 WSB-F111 

10 WPLO 

1 %WEE 
2 WOXI-FM 
3 WKHX 

4 WZGC 

5 WSB-FM 

6 WRMM 

7 WPCH 

8 WAOK 
9 WSB 

10 WKLSfM 

I 

1 WKHX , 

2 WOXI-FM 

3 WZGC 

4 WIEE 
5 WPCH 

6 WSB 

7 WRMM 

8 WPLO 

9 wsefm 
10 WKLS-FM 

1 

1 WYEE 
2 WKHX 

3 WPCH 

4 WOM-FM 

5 WZGC 

6 WSB-FM 

7 WRMM 
8 WSB 

9 WAOK 
10 WOXI 



Baltimore #15 fe 

J' FALL , 
'''. -° , ,:re... STATION 12+ 

e i-e ce, es,' & e '83 ,0 c' e\; e)S eb c•-•J •e'."- 'er 1/4, e(' .1(., BIRCH 
J SHARE 

10.2 12.2 8.0 9.0 0 WBAL 1090 
A/C 2 20 18 13 8 11/96 BLAIR ABC -E 7.7 

5.3 6.2 6.5 7.4 2 WLIF 
101.9 BM 5 15 15 7 5 11/97 CHRISTAL 5.6 

6.6 7.5 7.8 6.8 3 WBSB la(3 CHR 0 0 2 2 2 15/72 TORBET ABC -C 8.1 

6.4 7.3 6.9 6.5 4 WIYY 
97.9 

AOR 3 2 0 0 7 14/79 BLAIR ABC -R 9.9 

7.2 6.2 5.8 6.4 5 13P1OC Ctry 8 14 5 4011/96 EASTMAN ABC -D 6.6 

7.9 8.2 8.2 5.8 6 WXYV Urbn 6 5 3 3 3 14/79 
• 

McGAVREN 8.3 

3.5 3.9 4.6 4.4 7 
WITH 
1230 BBnd 16 22 32 25 20 9/126 HILLIER MBS 2.4 

3.6 2.8 2.7 4.2 8 
WYST-FM 
923 A/C 9 12 6 5 4 15/71 MASLA RKO -1 3.4 

4.5 4.0 5.4 4.0 9 WFBR A/C 4 13 9 8 9 21/52 MMR NBC 3.6 

-- 1.0 3.9 10 NMI/WI-FM 
95.9 Blk 14 11 4 6 6 12/94 MMR 5.2 

2.4 2.6 2.3 3.8 11 WCBM 
880 

N/T 7 32 16 11 10 19/56 KATZ ABC-I 3.3 

2.5 3.1 3.6 3.8 11 WEBB 
1360 

Blk 15 7 8 10 11 11/100 CITI MEDIA SHRDN 3.4 

4.9 4.2 4.3 3.6 13 WWIN 
1400 

Blk 10 4 7 9 13 16/66 HILLIER NBN 3.4 

3.6 3.2 4.1 2.9 14 WCAO 
600 Ctry 12 16 13 12 12 19/59 McGAVREN RKO -2 3.0 

-- -- 2.8 15 "AR 108.5 CHR 11 3 11 14 15 21/53 KATZ 3.8 

1.5 1.4 1.3 1.7 16 11AeiFIC-FIA AOR 18 10 10 15 19 

.---

18/60 CHRISTAL ABC-R 2.2 

1.0 1.6 1.9 1.6 17 WCISR 105.7 A/C 13 9 12 17 16 28/38 CBS-FM CBS 1.3 

2.5 2.1 2.2 1.6 17 WROX 
107.3 CHR 17 6 14 18 18 20/55 BLAIR ABC -R 1.4 

0.9 2.0 1.0 1.5 19 WHUR 
96.3 

Blk 19 18 17 16 14 18/61 W & P 1.7 

1.5 1.1 1.1 1.1 20 WEIBS 
85.1 Rel 22 24 26 19 17 15/72 1.2 

maiiimisreemewwww, imiffligpse 

Demographic Rank Format Reach 

Men Women Men 
18-34 18-49 

Women 
18-49 

Men Women 

25-54 25-54 A/C 18.8 18-34 

1 WIYY 
2 WXYV 

, 
1 WBSB 1 WIYY 
2 WWIN-FM ' 2 WPOC 

1 WBSB 
2 WLIF 

1 WPOC 1 WBSB 
2 WIYY 2 WLIF 

AOR 8.2 

BBnd me 4.4 
BlklUrbn 18.8 

3 NAVIN-FM 3 WIYY 3 WXYV 3 WXYV 3 WXYV 3 WPOC 
BM/Easy 7.4 

4 WBSB 4 WXYV 4 WBSB 4 WYST-FM 4 WYST-FM 4 WYST-FM 
CHR 

5 WPOC 5 wwiN 5 WWIN-FM 5 WPOC 5 WCBM 5 WXYV 
11.2 

Ctry 
6 WYST-FM 
7 WWDC-FM 
8 WFBR 
9 WMAR 
10 WWIN 

6 WYST-FM 6 WFBR 6 WWIN-FM 
7 WPOC 7 WYST-FM 7 WIYY 
8 WEBB 8 WCBM 8 WWIN 
9 WLIF 9 WWDC-FM , 9 WEBB 
10 WMAR 10 WCAO 10 WBAL 

6 WWIN-FM 6 WBAL 
7 WFBR 7 WWIN-FM 
8 WBSB 8 WEBB 
9 WLIF 9 WWIN 
10 WCAO 10 WFBR 

9.3 

News law 1.9 
Rd l m1.1 
Talk am 1.9 
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FALL 
'83 

9.0 6.7 5.8 7.8 7.9 

5.6 

8.6 

7.4 6.6 7.2 7.8 2 

see 

WXKS-FM 
107.9 

WBCN 
104 1 

9.0 9.8 7.0 7.6 3 WBZ 
1030 

4.6 6.9 8.1 7.0 4 WHIT 
103.3 

7.9 7.3 8.6 6.9 6.5 5 

4.9 4.4 3.8 4.1 5.5 6 

5.4 5.2 4.5 5.0 5.1 7 

WHDH 
850 

WJIB 
96 9 

WEEI 
590 

4.4 4.7 3.5 3.6 4.3 8 

4.4 4.5 3.8 4.6 4.1 

WRKO 
680 

WMJX 
106.7 

3.8 4.1 4.0 3.4 3.8 10 WROR 
98.5 

3.0 2.6 2.9 4.0 3.6 11 

2.9 3.1 3.4 3.7 3.5 12 

4.9 4.8 4.8 3.4 3.3 13 

2.7 2.5 3.3 3.3 3.2 14 

3.5 3.2 3.6 2.1 2.4 15 

0.9 1.1 1.4 1.6 1.9 16 

25 1.8 1.6 1.8 1.6 17 

1.2 0.9 1.1 1.2 1.1 18 

1.9 1.9 1.6 1.2 1.1 18 

WSSH 
99.5 

CHR 

AOR 

•r 

ct-

«é e <2, 
c, 

2 2 2 4 13/82 MMR 10.7 

.r& 
o o 
••  ''=. , o -,, •&"`'4  •• ct• 

12-é-
BIRCH 
SHARE 

6 3 0 0 0 12/92 TORBET 10.1 

A/c 2 

CHR 

A/C 

11 8 6 2 14/76 GROUP W ABC -E 9.4 

o 

BM 

3 4 11 17/65 

5 12 9 5 3 14/76 

9 23 15 11 9 12/89 

CBS -F CBS 9.9 

BLAIR 5.0 

CHRISTAL 4.8 

News 4 13 12 12 10 

WHUE-FM 
100 7 

WCOZ 
94 5 

WVBF 
105 7 

WXKS 
1430 

WMRE 
1510 

Talk 

A/c 

A/C 7 

11 19 16 13 12 

A/c 13 

BM '14 

A/C 10 

A/C 12 

BBnd 18 

BBnd 

18/59 

14/76 

3 7 20/54 

CBS SPOT CBS 4.6 

RICO ABC-I 3.4 

EASTMAN 3.4 

7 6 22/50 RICO RICO-1 3.4 

25 10 10 5 12/87 

14 19 14 13 13/86 

HILLIER 

SELCOM 

2.0 

1.9 

9 14 19/56 BLAIR 4.6 

7 7 8 8 16/68 McGAVREN 2.3 

33 24 17 16 9/123 14MR 1.0 

17 26 25 23 

WILD Blk 22 
1090 

WCGY 
93 7 

WCRB 
102.5 

0.8 1.1 1.0 20 WAAF 
107.3 

1.0 1.0 0.8 0.7 1.0 20 WBOS 
92.9 

Gold 

Clas 

19 

20 12/93 MASLA NBC 1.1 

11 16 19 9/121 SHRDN 0.8 

18 14 15 15 17/65 

16 

MASLA 1.7 

29 20 19 18 

AOR 

Ctry 

15 7 

22/49 DONOFRIO 1.8 

13 20 30 

20 15 

30/35 KATZ NBC -S 1.3 

17 18 17 15/70 ROS LIN ABC -R 1.5 

Continued on Page 86 

KISS 108 FM IS BETTER HIT MUSIC 
-1(//11181  

wxle 
1430 AM 

FOR "THE MUSIC OF YOUR LIFE" 



 /1?  

WXKS-FM. 
BRINGS HOME THE 

GOLD, SILVER, & BRONZE 
EQR 

BOSTON! 

Adults 
18-34 #2 
18-49 #2 
25-34 #2 
25-49 #2 

Women 
18-34 #1 
18-49  #1 

25-34 #1 
25-49 #1 

Men 
18-34 
18-49 
25-34 
25-49 

#2 
#2 
#2 
#3 

MAJOR MARKET RADIO SALES 

AQH AUDIENCE 
MON-SUN 6A- MID 

SOURCE: ARB/FALL 83/METRO 
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. Birmingham #45 _re 
, 
.: 

, .k, •,.- FALL , < , ,, ii-- ,,z-- "s- 'S" «, c-) •;i' •.- <<,  `è• k- 'c  .‘,',  STATION '\ (7%" e? (;§' 

'83 es _.....4<, BIRCH 
' SHARE : 

! 14.1 
r 
) 

12.5 12.3 fle WZZK 
/04„/ 

Ctry 
. 

2 5 4 I) 0 12/94 KATZ 14.8 

' 10 2 ) • 8 51 • 11 3 • 2 m ncxx 
108.9 CHR 0 0 0 2 3 14/76 McGAVREN ABC -D 11.5 

13.7 10.4 9.8 3 
..-

Y1051"M Blk 4 
, 
3 3 3 2 10/109 SELCOM NBN 11. 3 

7.4 8.6 7.9 4 WAPI'FM 94.5 AOR 
, 
3 2 
, 

, 

2 

a 

4 6 

• I 

13/81 

r 

TORBET NBC -S 13.1 

7.7 6.3 7.6 5 WATV 
900 Blk 9 4 6 6 

k 

4 8/128 W & P 2.7 

4.7 3.7 

. 
4.9 5 \AULD 

1400 Blk 
, 
10 
. 

6 

, 

11 13 15 12/89 

.-

MASLA ABC -C 3.4 

-- 
, 

7.4 4.9 1 6 WMJJ 
96.5 A/C 5 8 

1 

5 

. 

5 

t 

5 

r 

17/65 BLAIR 9.2 

3.6 3.4 4.8 8 WERC 
960 

r 

N/T 8 16 15 12 8 16/68 McGAVREN 4.5 

-- 5.1 
• 1320 

4.2 9 MOU13 
, 

Blk 13 
, ' 

7 

•• 

10 8 

1 

7 11/96 

, 

SELCOM NBN 3.2 

4.5 3.1 3.7 10 IAMM)K 
690 Ctry 11 19 

I 

14 

• 

15 9 15/72 CHRISTAL 
. 

RKO -1 3.1 

-- -- 
• 

3.6 
. 
11 

. 
VrnAn3 1220 Blk 

, 
16 

• 

18 20 

$ a• 

19 17 6/172 2.6 

2.7 1.4 
r 

3.1 12 NMI 
1070 

6 
A/C 7 

, 

14 

5 

16 16 14 25/43 TORBET CBS 

- 

1.4 

3.7 3.8 3.0 13 
, 

W1343N 
610 

A/C 6 10 

• 4 

9 10 

e 4 

11 

* 

27/40 EASTMAN 

* 

3.2 

3.1 2.5 2.8 14 WOJC 
93.7 

• 

Rel 

,t 
12 9 

r 
12 11 10 19/58 

, 

CRAWFORD 3.7 

2.3 1.9 2.3 15 mrnm 
850 

Gold 15 15 7 7 12 

, I 

17/63 PRO RADIO 

, , 

1.4 

2.6 2.8 2.2 16 WRKK 

r 

Ctry 14 

. 

12 8 9 13 19/57 

, 

CHRISTAL RKO -1 1.9 

1.9 5.5 1.5 17 WCRT 
1260 

• 

, 

BBnd 

. 

17 13 13 14 16 12/90 1.0 

0.3 1.6 1.0 18 WHMA-FM 
100.5 - 

BM 

- 
19 17 19 18 18 14/79 DEVNEY ABC -D 0.9 

' 

Demographic Rank Format Reach 
Men Women Men Women Men 

+' 

Women 
A/C 18-34 18-34 18-49 18-49 25-54 25-54  

11.0 

1 WKXX 
2 WAPI-FM 

1 WKXX 
2 WENNeM 

1 WKXX 
2 WZZK 

1 WZZK 
2 Nfl(XX 

1 WZZK 
2 

1 WZZK 
2 

AOR 7.9 
Band lets 
Blk/Urbn 

3 WENN-FM 
4 WZZK 

3 WZZK 
4 WAPI-FM 

3 WAPI-FM 
4 WENN-FM 

WENN-FM 
3 WENN-FM 3 WKXX 
4 WAPI-FM 

WENNeM 
3 WKXX 

30.1 
BM/Easy 1 1.0 
CHR 

5 WMJJ 5 WMJJ 5 WMJJ 5 WMJJ 
4 WMJJ 4 WATV 11.3 

Ctry 18.2 
6 »TV 
7 WYDE 
8 WRKK 
9 WSGN 
10 WJLD 

6 WATV 
7 WAGG 
8 WYDE 
9 %AULD 
10 VINC 

8 WYDE 
7 WATV 
8 WERC 
9 WRKK 
10 WSGN 

6 WATV 

7 WAGG 
8 WDJIC 
9 WRKK 
10 WORT 

5 WAPI-FM 
6 WYDE 

7 WATV 
8 WERC 
9 WSGN 
10 WAPI 

5 WMJJ 
6 WAGG 

7 NMUC 
8 WVOK 
9 WAPI-FM 
10 WORT 

Gold au 2.3 
News in 2.4 
RM = me 
Talk am 2.4 



Buffalo #32 Re_g 

FALL 
elb '83 

12.7 12.3 12.5 

e 
cz, 0 0 

o 
TION 

STA 

WJYE 
98.1 

BM 2 14 

9.8 9.9 10.8 2 WBEN 
930 

7.5 6.2 7.1 3 WYRK 
108.5 

3.2 4.7 7.0 4 WBUF 
92.9 

A/C 

Ctry 

A/C 

4.6 6.2 6.9 5 WECK 
1230 

12 
3 0 

  eee 
10/104 MMR 

12+ 
BIRCH 
SHARE 

10.1 

8 11 5 4 

7 10 6 2 3 

18/59 EASTMAN NBC 12.1 

13/81 McGAVREN 8.1 

8 13 0 0 2 12/87 McGAVREN 

BBnd 11 15 16 15 9 

8.0 7.3 5.8 6 WGR 
550 

A/C 

11/101 MASLA 

4 12 8 6 5 20/54 KATZ 

5.8 

ABC-I 4.7 

ABC -E 5.9 

6.2 5.4 5.5 7 WBLK 
93.7 

Blk 13 4 5 7 7 10/113 SELCOM ABC -F 2.8 

4.8 5.7 5.5 7 MMHG 
103.3 

CHR 6 3 8 13 19/56 CBS-FM CBS -R 6.4 

5.7 6.1 5.4 9 WBEN-FM 
102.9 

CHR 3 7 2 4 8 22/49 EASTMAN 5.9 

5.2 7.2 5.1 10 WKBW 
1520 

CHR 5 9 10 9 6 23/48 BLAIR 

5.5 4.4 4.1 11 WGRO 
98.9 

AOR 9 3 4 10 12 20/55 KATZ 

4.8 4.0 3.4 12 MINYS-FM CHR 
104.1 

10 5 7 11 11 

ABC -D 4.5 

NBC -S 7.1 

22/48 CHRISTAL 

2.0 2.5 3.2 13 WZIR 
98.5 

AOR 14 2 9 12 16 

2.1 2.3 2.7 14 WYSL 
1400 

CHR 12 6 14 14 14 

ABC -C 4.9 

16/68 SAVALLI 

- 

22/50 CBS-FM 

1.2 1.7 2.0 15 WUF0 
1080 

Blk 

...a1.1•••••••••••••••••• 

17 20 13 13 10 I 8/129 SELCOM 

1.6 1.2 1.0 16 Yocx 
99.5 

Rel. 18 16 17 17 17 15/73 

Men Men Women Men Women 

18-34 

Women 

18-34 18-49 18-49 25-54 25-54 

1 WPHD 

2 WGRO 
3 WBEN-FM 
4 WGR 
5 WZM 
6 WYRK 
7 WBLK 
8 WBUF 
9 WBEN 
10 WMFO 

1 WBUF 
2 WBEN-FM 
3 WBLK 
4 WYRK 
5 WPHD 5 WBUF 
8 WKBW ; 6 WBEN-FM 
7 WWYS-FMC 7 WGRO 
8 WGRO 8 WeE 
9 %WYE 9 WBLK 
10 WGR 110 WZM 

1 WBEN 
2 WGR 
3 WYRK 
4 WPHD 

1 WBUF 1 WBEN 
2 WYRK 2 WGR 

3 WUYE 3 WYRK 
4 WBEN-FM 4 WBUF 
5 WBLK 
6 WKBW 
7 WBEN 
8 WGR 
9 WNYS-FM 
10 WPHD 

5 WUYE 
8 WUF0 
7 WBLK 
8 WBEN-FM 
9 WECK 
10 WKBW 

1 MUYE 
2 WBUF 
3 WYRK 
4 WKBW 
5 WBEN 
8 WGR 
7 WBLK 
8 WBEN-FM 
9 WNYS-FM 

10 WECK 

ABC -R 3.5 

3.0 

SHRDN 0.6 

2.0 

Format Reach 

NC 

AOR 7.3 

BBnd 6.9 

Blk/Urbn 7.5 

BM/Easy 

CHR 

Ctry 7.1 

Rel 

12.5 

23.6 

22.1
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9.6 
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4.8 

FALL 
'83 

.k- eç, 

.:,.. 4. 1/4 
4<' 

o o 
•>4" 0 

N- •-• è> (2- <:, 

12, 
BIRCH 

•• SHARE 

8.7 

5.2 

6.1 5.9 

4.1 

4.7 3.6 

5.3 

4.1 

3.8 

8.7 8.3 9.6 WGN 
720 

Talk 12/92 CHRISTAL 143S 7.4 

t.o 4.6 5.5 WBBM 
780 

5.4 5.9 5.3 3 

4.0 4.4 5.0 5.1 

4.3 5.8 4.9 

5.4 5.1 6.2 4.7 

3.8 4.3 3.4 4.2 

4.1 4.1 3.4 . 3.8 

WL00 
100 3 

News 19/56 CBS SPOT CBS 6.3 

BM 12 11/96 KATZ 4.0 

WBBM-FM 
96.3 

CHR 2 21/52 CBS-FM CBS -R 5.3 

WBMX 
102 7 Blk 7 2 2 7 14/77 MASLA 5.9 

107.5 Urbn 6 4 2 3 15/75 McGAVREN MBS 6.3 

7 WIND 560 Talk 16 24 22 21 18 11/96 GROUP W ABC-E 4.7 

8 WLS 890 9 22/49 BLAIR ABC-C 4.0 
_ 

9 WCLR A/c 11 101 9 11 8 3 2 17/65 TORBET 2.9 

WLAK 8 12 1 10 6 16/70 CHRISTAL 2.9 
939 

4.1 3.9 3.7 

3.2 2.7 2.4 

3.2 3.5 3.3 

3.4 

3.6 3.7 

2.6 3.7 9 

4.3 3.6 11 

3.5 3.6 3.1 

2.0 

3.2 12 

2.6 3.0 3.6 

3.1 

3.2 

2.8 2.7 3.1 

3.1 3.4 2.7 

3.5 

3.1 

4.1 3. 0 

3.2 3.2 3. 1 2.9 

12 

14 

WMA0 Ctry 9 16 15 18 12 19/58 EASTMAN NBC 4.7 
670 

WLS-FM 5 6 5 7 10 26/42 BLAIR ABC -R 3.6 94 7 

WMET 
95 5 

WFYR 
103 5 

4. 

AOR 8 3 6 12 21 21/52 HILLIER NBC-S 4.2 

A/C 15 20 7 6 8 16/67 RKO RICO-1 3.0 

15 WKCIX /o// CHR 10 9 4 8 11 21/52 EASTMAN 4.0 

16 

2.3 2.9 3.4 3.5 2.7 17 

WJJD 
1160 

WXRT 
93 1 

2.1 2.6 2.1 2.5 2.6 18 

1.0 3.2 2.8 1.7 2.5 19 

WUSN 
99 5 

WOJO 
105.1 

3.4 3.1 3.5 2.3 2.3 20 WLUP 
97.9 

1.8 

2.4 

2.5 

1.0 

1.8 

1.9 2.1 

1.6 1.7 

2.6 2.5 

1.1 0.9 

1.9 1.9 

2.3 

1.6 

2.2 

0.7 

1.2 

1.9 

1.7 

1.4 

1.3 

1.3 

21 

22 

23 

24 

24 

WAIT 
820 

WJEZ 
104.3 

WJPC 
950 

WCFL 
1000 

WFMT 
98. 7 

BBnd 23 29 

Ctry 22 

Blk 

A/C 

Clas 25 

,.•••••••1 

BBnd 17 28 29 23 19 15/73 MMR ABC-I 3.1 

AOR 20 15 3 9 14 14/78 SELCOM 3.7 
--i-

Ctry i18 10 14 16 13 16/68 SELCOM ABC-D 2.9 

-7 1 
Span 126 12 13 13 15 7/159 LOTUS 0.6 

AOR 114 7 10 15 20 24/45 MMR 3.9 

31 27 24 17/63 KATZ 0.9 

MMR RKO -2 1.8 

NBN 1.3 

MSS 0.8 

2.5 

Continued on Page 86 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS CONCERTS AND SPECIALS 



Cincinnati #27 

dja FALL eS-
e '83 ,c....... 

Q.  „s7,42,.. .z, / c, t••.,• 

.,;  P;(' ele e e 
BIRCH , SHARE 

STATION .e. 

8.1 
i 

8.8 8.2 guo mmma 
101.9 

_ 

CHR 2 I0, 3 4 8 
.. 

16/69 KATZ 9.2 

8.6 6.6 7.8 2 WKRC 
550 

A/C guo 7 8 

i 

6 ggo 18/60 KATZ ABC -E 6.2 

7.8 8.8 7.6 3 mnivEz 
92.5 

BM 7 12 9 8 3 12/92 CBS SPOT 5.4 

9.5 8.8 7.2 4 
- 

Yer AOR 3 4 o 41, 7 16/66 TORBET 0.4 

7.1 6.2 6.6 

6.2 

5 WARrem A/C 5 8 2 2 2 15/73 BLAIR 7.1 

7.2 6.6 6 VMCKY 
1530 

NM 8 16 15 13 11 14/78 CBS SPOT CBS 4.7 

-- 6.2 5.9 7 WLLT 
94.9 

A/C 6 5 4 3 4 16/68 HILLIER 7.4 

6.1 3.7 6.7 8 WBLZ 
103.5 

, 

Urbn 9 3 
4.-
5 5 10 13/84 MASLA SHRDN 7.8 

5.8 7.5 5.4 9 mILIN 
700 

, 

A/C 4 10 11 10 6 21/51 EASTMAN NBC 5.0 

7.4 7.5 4.9 10 mum 
105.1 

Ctry 10 9 12 7 5 14/79 McGAVREN 5.7 

2.1 2.7 4.5 11 vesks 
96.5 

AOR 11 2 6 9 14 15/74 BLAIR RMD -1 6.5 
, 

3.2 3.0 4.2 12 vnow 
94.1 

Ctry 12 13 10 12 9 14/76 CHRISTAL 4.5 

3.6 
i 

2.3 4.1 13 WWI 
1480 

Blk 14 6 7 11 12 12/93 W & P NBN 3.3 

4.3 

1 

3.8 3.2 14 mmity 
1230 

BBnd 15 21 22 22 16 11/99 McGAVREN 2.7 
, 

1.5 2.1 2.0 15 WM 
1360 

Ctry 13 14 18 15 13 24/45 CHRISTAL AP 2.1 
, 

0.8 1.4 1.7 16 WLYK 
107.1 

BM 16 17 16 14 15 15/71 GROSKIN 1.3 
, 

1.5 0.9 1.1 17 

, 

WIMP 
740 

Jazz 21 22 14 17 18 10/108 UPI 0.6 
, 

0.7 0.4 1.0 18 WHICHM 
99.1 

BM 19 18 17 16 19 14/80 CHRISTAL 0.9 

Continued on Page 91 

co 

117 
WESTWOOD ONE 

OFF THE RECORD 
WITH MARY TURNER 

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS. 
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Cleveland #21 Ae? 

d' 

Q,› 

7.8 

7.3 

8.7 

FALL 
'83 

8.2 8.9 10.2 

7.3 

7.2 

8.1 7.3 

1 
6.2v 6.4 6.5 

9.8 8.1 

9.4 .1 7.3 

5.91_ 7.2 
4 WOAL7. 104 1 

7. 0 5 WBBG 
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WGAR 
1220 

A/C 10 1 10 81 9 9 122/50 

WABO 
1540 
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95 5 

Rel 20 17 21 20 

Clas 17 23 16 13 

188/139 

--4 

14 16/68 CS 

WWWE 
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1490 

A/C 13 12 15 17 16 

NBC -S 14.9 

ABC -F 8.8 

McGAVREN 

CHRISTAL 

EASTMAN 

EASTMAN 

SELCOM CBS-R 

CHRISTAL AP 

BLAIR 

MMR 

HILLIER 

KATZ 

RKO 

BLAIR 

LOTUS 

MBS 

RKO-1 

NBC 

ABC -D 

ABC-E 

SHRDN 

28/38 McGAVREN CBS 

Blk 18 13 14 16 17 23/48 

WROC 
92 3 CHR 16 5 11 18 19 

Demographic Rank 

Men Women Men Women Men Women 

18-34 18-34  18-49 18-49 i 4--- 25-54 25-54 
1 wmms 1 wmmS 1 wmmS 1 wmms 1 wmms 1 WWI 

2 WMJ1 2 WWI 2 WMJ1 2 WWI 2 WMJ1 2 WZZP 

3 WGCL 3 WGCL 3 WGCL 3 WGCL 3 WHK 3 WOAL 

4 WZAK 4 WZZP 4 WZAK 4 WZZP 4 WGCL 4 WKSW 

5 WZZP 5 WZAK 5 WZZP 5 WZAK 5 WDOK 5 WMMS 

6 WDMT 6 WDMT 6 WHK 6 WKSW i 6 WZZP 6 WDOK 
7 WKSW 7 WKSW 7 WKSW 7 WOAL 7 WKSW 7 WZAK 

8 WHK 8 WOAL 8 WGAR 8 WDOK 8 WGAR 8 WGCL 

9 WGAR 9 WROC 9 WDOK 9 WDMT 9 WZAK 9 WGAR 
10 WDOK 10 WGAR 10 WDMT 10 WGAR 10 %VIDAL 10 WBBG 

MASLA NBN 

30/36 LMASLA ABC-R 

5.9 

5.7 

6.5 

5.9 
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3.9 

3.8 
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3.2 

2.2 
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1.7 

2.6 
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Format Reach 

ALIC MMIMMMIIIMMUMIIIMM16.3 
AOR 
BBnd 

Blk/Urbn 10.7 

BMIEasy 14.5 

CHR 9.6 

Clas 2.4 

Ctry 8.3 

News um 3.9 
Rel ma 2.7 

Talk imml 3.9 

7.0 

10.2 
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18-49 
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25-34 
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WOMEN 
#1 18-24 

18-34 

18-44 
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18-54 

MEN 
#1 12-24 
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12-64 
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18-64 
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25-34 
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25-54 
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Demographic Rank 

Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KMET 1 KIM 1 KHS 1 KHS 1 KIM 1 KIM 

2 KLOS 2 KHTZ 2 KMET 2 KWG , 2 KABC 2 KWG 

3 KHS 3 KWG 3 KLOS 3 KOST ; 3 KWG 3 KOST 

4 KRTH 4 KOST 4 KABC 4 KHTZ ; 4 KRTH 4 KRTH 

5 KROO-FM 5 KROO-FM 5 KRTH 5 KRTH 15 KNX 5 Kn 

6 KKHR 6 KWIZ-FM 6 KG 6 KWIZ-FM 1- W 
7 KABC 7 KRTH 7 K ROO-FM 7 Kn 7 KMET 7,  5 KNOB 6 %(;)31c 

8 KUTE i 8 KMET 8 KN X 8 K ROO-FM 1 8 KLAC 8 KNOB 

9 KEZY 9 KUTE 9 KKHR 9 KJOI 9 KMPC 9 KWIZ-FM 

10 KH 10 K MO 10 Kn lo K100 10 Kn 1 10 KHTZ  

Format Reach 
AIC 
AOR 
BBnd • 1.6 
BlklUrbn mi1.8 

BMIEasy 
CHR 
Clas 1.6 

Ctry 
Jazz m1.5 

News 
Talk 

11.0 

13.2 

17.2 

5.4 

6.7 

5.5 

22.1 

Boston #7 Continued from Page 76 

Demographic Rank 

2 

3 

4 

5 

7 

8 

9 

10 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

WBCN 

wxKsem 

WHTT 

WCOZ 

WMJX 

WROR 

WVBF 

WHDH 

WBZ 

WEEI 

1 WXKS-FM 

2 WBCN 

3 WHTT 

4 WMJX 

5 WCOZ 

6 WROR 

7 WVBF 

8 WSSH 

9 waz 
10 WHDH 

WBCN 

2 WXKS-FM 

3 WHDH 

4 WMJX 

5 WHTT 

8 WROR 

7 WBZ 

8 WCOZ 

9 WVBF 

10 WEEI 

1 

2 

3 

4 

5 

7 

8 

9 

10 

WXKS-FM 

WBCN 

WMJX 

WHTT 

WSSH 

WBZ 

WHDH 

WVBF 

WROR 

WCOZ 

1 

2 

3 

4 

5 

7 

8 

9 

10 

WBCN 1 

WHDH 2 

WXKS-FM 3 

WBZ 

WROR 

WVBF 

WEE' 

WMJX 

WJM 

WRKO 

i 4 

1 5 

e 

waz 

WHDH 

WXKS-FM 

WSSH 

WMJX 

WVBF 

7 WROR 

8 WBCN 

9 WJM 

10 WHTT 

Format Reach 

A/C 
AOR 
BBnd 
Blk/Urbn mia 1.6 
BMIEasy 
CHR 
Clas 
Ctry 
Gold 
News 
Talk 

8.8 

4.3 

9.0 

5.1 

4.3 

14.9 

32.1 

Chicago #3 Continued from Page 82 

Demographic Rank 

Men Women Men 

18-34 18-34 18-49 

1 WXRT 1 WBMX 1 WXRT 

2 WBMX 2 WGCI-FM 2 WGCI-FM 

3 WGCI-FM 3 WCLR 3 WBMX 

4 WLS-FM 4 WKOX 4 WLS-FM 

5 WLUP 5 WFYR 5 WLS 

6 WMET 6 WBBM-FM 6 WGN 

7 WKOX 7 WLS 7 WBBM 

8 WFYR 8 WMET 8 WCLR 

9 WLS 9 WLS-FM 9 WFYR 

10 WBBM-FM 10 WOJO 10 WLAK 

Women 

18-49 25-54 

WBMX 1 

WGCI-FM 2 

WCLR 

WGN 

WFYR 

WKOX 

WBBM-FM 

WLS 

WOJO 

WLAK 
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10 
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5 

6 
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8 
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Men 

WGN 

WBBM 

WGCI-FM 

WXRT 

WCLR 

WLS 

WLAK 

WMAO 

WL00 

10 WLS-FM 

Women 

25-54 

1 WGN 

2 WCLR 

3 WL00 

4 WFYR 

5 WBMX 

6 WGCI-FM 

7 WLAK 

8 WLS 

9 WKOX 

10 WOJO 

Format Reach 

A/C 

AOR 
BBnd 
BlklUrbn 
BM/Easy 
CHR 
Clas mi1.3 
Ctry 
News 
Span mi 2.5 
Talk 

11.8 

8.2 

4.8 

5.3 

11.0 

7.9 

5.5 

15.1 

13.8 



mnAma AOR 3 2 gg, 0 5 11/103 KATZ 
98.3  

Columbus #37 

12.6 12.6 12.6 

6.9 10.4 11.0 2 

11.2 9.0 10.6 3 

WBNS-FM 
97.1 

5 10 8 7 3 11/100 BLAIR 

WTVN 
610 

A/C 6 6 5 2 16/66 KATZ ABC-E 

8.6 8.2 9.7 4 

8.3 7.0 8.4 5 

WXGT 
92. 3 

WSNY 
94.7 

7.0 9.1 7.7 6 

6.1 8.9 5.9 7 

CHR 2 3 3 7 15/71 EASTMAN CBS -R 

A/C 6 8 2 2 14/76 MIR 

MMMÇO Urbn 10 3 4 4 4 8/135 MMR 
1580 

NBN 

WNCI 
97.9 

CHR 4 4 5 6 6 21/51 CHRISTAL ABC -C 

5.5 4.1 4.9 

1.8 4.3 4.6 

5.8 5.1 3.9 

8 WCOL 
1230  91 

10 

BBnd 8 14 12 12 11 14/76 EASTMAN CBS 

mmaz Ctry 
99.7 

WBNS 
1460 

6.5 3.2 3.6 11 

9 7 7 8 8 15/73 McGAVREN 
 •  

A/C 7 19 9 9 10 21/53 BLAIR 

MBS 

ABC-I 

WMNI 
920 

4.1 3.0 2.6 12 WHOK 
95.5 

2.0 2.5 1.5 13 

1.8 1.2 1.3 14 

WBBY 
1019 

WRFD 
880 

Ctry 11 9 13 11 9 15/74 McGAVREN 
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Jazz 13 13 14 13 13 20/55 NO-2 

A/C 14 16 11 14 14 16/69 PRO RADIO ABC -D 

0.7 0.5 1.1 15 WIJDH 
1320 

A/C 17 20 20 17 15 9/116 REGIONAL AP 

0.6 1.0 16 WCKX 
108.3 

Ctry 16 11 15 15 16 16/69 REGIONAL 

Demographic Rank 

Men 

18-34 

1 WLVO 

2 WVKO 

3 WSNY 

4 WXGT 
5 WNCI 

6 WTVN 
7 WRMZ 7 WTVN 7 WBNS-FM 7 

8 WBNS 8 WBNS-FM 8 WRMZ 8 

9 WBNS-FM 9 WHOK 9 WBNS 9 

10 WBBY 10 WRFD 10 WHOK 10 

IIIIMMIIMIIIIIMMOUM,?..1, • • eeelemkeetz.,à,4* ••••• 

Women 

18-34 

1 WSNY 

2 WLVO 
3 WXGT 

4 WNCI 

5 WVKO 

6 WRMZ 

Men ! Women Men Women 

18-49 L. 18-49 25-54 25-54 

1 WLVO 1 WSNY 1 WTVN 1 WSNY 
2 WSNY 2 WXGT 2 WLVO 2 vmsem 
3 WVKO 3 WLVO 3 WSNY 3 WTVN 

4 WTVN 4 WTVN 4 WBNS-FM 4 WNCI 
5 WNCI 5 WVKO 5 WVKO 5 WVKO 

6 WXGT 6 WNCI 6 WNCI 6 WXGT 

WBNS-FM 7 WXGT 7 WRMZ 
WRMZ 8 WRMZ 8 WBNS 

WBNS 9 WMNI 9 WLVO 
WHOK 10WBBY 10 WWII 

Format Reach 

AIC 
AOR 

BBnd 
BlklUrbn 

BMIEasy 

CHR 

Ctry 
Jazz oats 

4.9 

7.7 

12.6 

11.0 

11.8 

15.6 

.ftetil••••••'. 

25.3 



Dallas-Ft. Worth #10 
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0 9 0 0 

12/93 BLAIR o 
12, 

BIRCH 
SHARE 

11.5 

5.9 6.0 6.5 7.7 
2 KRLD 

1080 News 2 14 14 9 4 15/71 KATZ CBS 5.5 

7.1 7.2 6.6 6.0 
3 KMEZ-FM 

100.3 9 16 18 11 5 12/94 McGAVREN 3.9 

8.3 7.2 7.4 6.0 
3 KSCS 

96.3 

5.3 5.6 5.6 5.6 
5 KKDA-FM 

104.5 

5.7 4.5 5.9 5.5 6 KPLX 
99.5 

4.8 6.0 6.0 5.4 
7 WBAP 

820 

4.9 4.8 5.0 

4.6 5.0 

4.9 

5.4 4.7 

3.2 4.7 4.5 4.6 

3.8 5.1 3.7 , 4.6 
--t 

3.4 4.4 4.3 4.5 

5.1 3.4 3.1 

3.4 3.0 3.0 

3.6 

2.7 

Ctry 3 7 9 3 2 16/69 EASTMAN 7.9 

Urbn 11 3 5 5 7 

Ctry 10 8 6 2 

12/90 SELCOM 

3 13/86 RKO 

Ctry 5 12 12 

KZEW 
97.9 AOR 

9 KEGL 
97.1 

10 KAFM 
92.5 

10 KNOK-FM 
107.5  

12 KTXO 
102.1 

13 KOAX 
105.3 

14 

AOR 

CHR 

8 4 

6 

8.1 

AP 6.0 

15/71 EASTMAN ABC-I 7.4 

2 4 14 

4 2 

17/64 MMR NBC-S 7.3 

7 10 12 

6 

20/55 HILLIER ABC-C 5.2 

8 12 19 18/60 TORBET 6.0 

Urbn 

AOR 

13 6 

7 5 

4 8 8 

3 6 10 

10/108 W & P RKO-1 3.5 

18/59 CHRISTAL ABC-R 5.7 

BM 14 29 22 15 11 12/87 GROUP W 1.8 

KMGC 
102.9 

2.8 

1.0 

2.5 

1.6 

2.4 

1.6 

2.4 

1.9 

15 

16 

A/C 12 13 10 13 9 18/59 SELCOM 2.3 

KLVU 
98 7 

KPBC 
1040 

1.4 17 KJIM 
870 

A/C 

Rel 

15 11 11 14 13 

22 10 17 16 15 

18/61 CBS SPOT ABC-F 1.4 

8/142 1.2 

Ctry 25 26 28 27 28 

4.1 2.6 2.6 1.4 17 KROX 
570 Gold 16 25 15 18 17 

1.4 17 KSSA 
1270 

Span 24 30 13 17 18 

8/139 P MILLER 

22/48 MMR ABC-E 1.2 

8/132 CABALLERO UPI 0.3 

1.1 1.4 1.7 1.2 20 KAAM 
1310 

Gold 17 24 19 19 16 

1.5 1.9 1.6 1.1 21 KEICK 
108.1 

Gold 18 20 16 20 21 

22/50 TORBET 0.4 

22/48 ROSLIN CBS-R 1.1 

1.2 1.2 1.3 1.1 

1.6 

1.7 0.9 0.9 

21 ViRR 
101.1 

1.0 23 

1.0 3 

0.7 0.4 0.7 1.0 23 

KESS 
94 1 

KLIF 
1190 

KVIL 
1150 

Clas 19 22 23 21 20 21/53 CMBS ABC-D 0.5 

Span 29 23 26 24 25 9/117 CABALLERO 0.3 

Ctry 20 15 24 25 24 22/49 MSS 1.5 

A/C 21 21 21 23 22 15/71 BLAIR 0.3 

Continued on Page 91 
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'83 
,-,-, STATION 

/ 

15.1 10.4 13.9 0 WHIO-FM 
99. / 

BM 2 14 6 2 0 11/101 CHRISTAL 

13.3 12.6 12.4 2 WTUE 
104.7 

AOR 0 0 0 0 3 13/82 McGAVREN 

10.9 9.9 9.1 3 ;pee) A/C 3 9 13 8 7 15/71 CHRISTAL CBS 

7.3 7.1 7.5 4 WONE 
980 

Ctry 5 12 7 4 2 15/72 McGAVREN 

5.9 5.8 5.8 5 mw) Blk 9 3 5 7 5 12/94 EASTMAN SHRDN 

6.9 5.5 5.4 6 e ir A/C 4 8 4 5 ,4 21/51 KATZ ABC-I 

3.9 4.4 5.4 6 WVUD A/C 6 7 2 3 6 18/62 MASLA CBS -R 

4.8 4.9 8 WYMJ A/C 103.9 7 4 3 6 8 17/64 TORBET RICO - i 

3.9 6.4 4.8 9 MIN 
92.9 

BBnd 10 19 21 14 11 13/86 KATZ ABC-D 

1.8 2.7 3.0 10 %gm 
700 

A/C 8 16 12 11 9 23/48 EASTMAN NBC 

0.9 1.0 2.8 11 WSKS 
96.5 

AOR 11 2 9 13 16 21/52 BLAIR RICO -i 

4.6 4.7 2.7 12 WBLZ 
103.5 

Urbn 12 5 8 9 12 18/60 MASLA SHRDN 

5.3 6.7 2.5 13 WAVI 
1210 

Talk 15 23 26 21 14 12/91 EASTMAN ABC -E 

2.0 2.1 2.3 14 NW 
95.3 

Ctry 13 17 11 10 10 19/58 RMO -2 

-- 2.4 1.8 15 WPFB-FM 
105.9 

A/C 14 10 10 12 13 23/48 LOTUS MSS 

0.6 0.9 1.1 16 Mr CHR 16 6 14 16 21 24/45 KATZ 

0.4 0.5 1.1 16 mminw 
1570 

A/C 18 26 20 17 17 18/60 REGIONAL 

Demographic Rank Format Reach 

Men Women Men 

18-34 -I- 18-34 18-49 

Women 

18-49 

Men 

25-54 

Women 

25-54 

• ,:z1guorteturograimparmairmadumermarame 

- - 
1 WTUE 1 WTUE 1 WTUE 1 WHIO-FM 1 WHIO-FM 1 WHIO-FM 

NC 30.7 

15.2 
2 WING 2 WVUD . 2 vnNo 
3 WVUD WYMJ 3 vallo-Fm 

2 WTUE 2 WONE 2 WONE 

3 WVUD 3 WTUE 3 WVUD 

AOR 
Mind imm4.8 
MWUffin 8.5 3 

' 4 WING 4 WYMJ BM/Easy 119 4 WSKS 

5 WONE 
4 WDAO 4 WONE 
5 WHIO-FM : 5 WVUD 

4 WYMJ 
5 WONE 5 WDAO 5 WOAD CHB 11.1 

Ctry 9.8 
6 WYMJ 
7 WBZI 

6 WDAO 

9 WHIO-FM 

8 WBLZ , 8 WDAO 
7 WPFB-FM 17 WSKS 

8 WONE 18 WHIO 
9 WING 19 WLW 

6 WDAO 8 WVUD 
7 WING 7 WHIO 
8 WBLZ 8 WLW 
9 WHIO 9 WYMJ 

6 WHIO 

7 WING 
8 WTUE 

9 WBZI 

Talk la 2.5 

10 WBLZ 10 WSKS 110 WYMJ 10 WPFB-FM 10 WBZI 10 WJAI 
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Denver-Boulder #23 

FALL 
e '83 

9.5 8.9 9.4 8.9 

STATION 

KOSI 
101.1 

BM 

-.- --

.c- •z- .. D̀ «, ., Q• .-,--
c%.› o, 4, •• o A.z 

Cj 

2 8 12 4 

cs 
cc <t• 
•• (L• (• (c.. <L-O cl 

12/89 GROUP W 

BIRCH 
SHARE 

6.9 

6.6 6.0 6.0 7.3 

3.9 3.5 3.1 

2 KOA 
850 

Talk 14 15 12 4 17/65 KATZ 

6.5 3 

3.9 5.7 6.0 5.9 4 

4.2 3.7 3 . 7 5.2 5 

5.5 6.4 

5.0 

6.7 5.1 6 

KPKE 
95.7 

CHR 4 5 6 15 

CBS 6.6 

16/67 HILLIER 

KYGO 
98.5 Ctry 9 12 9 8 3 

11.7 

12/88 BLAIR 

KBCO 
97.3 

K8P1 
105.9 

AOR 12 600 7 

5.2 

12/89 MASLA 4.7 

AOR 3 3 2 2 11 21/52 SELCOM 6.2 

6.1 5.4 4.6 7 

4.4 t 4.0 4.3 4.5 

5.9 5.3 , 4.3 4.4 

4.5 4.9 5.3 4.2 

KOAO 
103.5 

KHOW 
630 

9 KLIR 
  1003 

KIMN 
950 

10 

3.7 3.3 

5.9 5.3 

4.1 4.1 

5.6 4.0 

3.5 I 4.2 5.0 I 3.8 

4.7 5.3 4.6 

3.2 4.4 4.3 3.3 

2.6 

CHR 6 5 3 5 9 

A/C 

20/55 KATZ CBS -R 5.4 

11 16 13 7 2 16/68 EASTMAN 

A/C 

RK0-1 3.0 

10 13 4 3 5 17/66 CHRISTAL 

CHR 

2.8 

5 4 7 9 8 23/47 BLAIR ABC -C 5.0 

11 KVOD 
99 5 

12 KAZY 
106 7 

13 

3.5 14 

1.9 , 1.8 2.6 

Clas 13 17 14 13 6 13/85 CMBS 4.3 

AOR 7 2 6 11 18 21/52 MaGAVREN NBC -S 4.3 

KEZW 
1430 BBnd 15 28 21 18 19 12/89 

KPPL 
107 5 

15 KLZ 
560 

16 KNUS 
710 

2.7 1.7 2.3 2.2 17 KRZN 
1150 

1.4 1.9 1.8 2.0 18 KBRO-FM 
105.1 

1.2 1.5 1.3 2.0 18 

1.9 

1.7 

1.5 1.6 1.3 I 20 

1 
1.5 ; 1.2 1.1 21 

KTCL 
93.3 

KDEN 
1340 

KDKO 
1510 

A/C 

Ctry 

N/T 

CHRISTAL 1113S 3.9 

8 9 8 10 10 21/51 MMR 3. 5 

14 10 17 16 12 14/75 MbGAVREN ABC-I 4.1 

16 27 23 19 17 16/69 SELCOM ABC-I 1.7 

Gold 17 21 10 14 13 17/65 W & P 1.5 

Ctry 

AOR 

18 22 16 17 14 16/66 TORBET ABC -E 3.4 

20 24 11 15 16 11/95 PRO RADIO 1.7 

News 19 23 26 29 23 26/41 SAVALLI NBC 1.3 

Urbn 22 7 19 20 20 17/65 R A LAZAR 2.5 

Continued on Page 91 
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Cincinnati #27 Continued from Page 83 

Women Men Women Men 

18-34   18-34 18-49 

1 WEBN 1 WRRM 1 WEBN 

2 WSKS 2 WKRO 2 WSKS 

3 WRRM 3 WLLT 3 WKRC 

4 WKRO 4 WBLZ 4 WRRM 

5 WBLZ 5 WEBN 5 WLW 

6 WLLT 6 WWEZ 6 WKRO 

7 WCIN 7 WCIN 7 WBLZ 

8 WKRC 8 WKRC 8 WLLT 

9 WLW 9 WKXF 9 WWEZ 

10 WKXF 10 WSKS 10 WUBE 

18-49 

1 WRRM 1 

2 WLLT 2 

3 WKRO 3 

4 WBLZ 4 

5 WKRC 5 

6 WUBE 6 

7 WWEZ 7 

8 WEBN 8 

9 WKXF 9 

10 WCIN 10 

Dallas-Ft. Worth #10 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Men 

18-34 

KZEW 

KTXO 

KVIL-FM 

KPLX 

KKDA-FM 

KEGL 

KNOK-FM 

KSCS 

WBAP 

KROX 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Women 

18-34 

KVIL-FM 

KNOK-FM 

KAFM 

KKDA-FM 

KZEW 

KMGC 

KEGL 

KLVU 

KPLX 

KSCS 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Men Women 

18-49 

KVIL-FM 1 KVIL-FM 1 

KTX0 2 KSCS 2 

KZEW 3 KKDA-FM 3 

KPLX 4 KNOK-FM 4 

KRLD 5 KMEZ-FM 5 

WBAP 6 KPLX 6 

KSCS 7 KAFM 7 

KKDA-FM 8 KMGC 

KEGL 9 KEGL 

KNOK-FM 10 WBAP 10 

Men 

25-54 

WK RC 

WEBN 

WLW 

WWEZ 

WFIRM 

WUBE 

WLLT 

WCKY 

WKRO 

WKXF 

18-49 

Denver-Boulder #23 

8 

9 

Women 

25-54 

1 WARM 

2 WLLT 

3 WKRC 

4 'NUBE 

5 WWEZ 

6 WKRID 

7 WKXF 

8 WBLZ 

9 WLW 

10 WCIN 

Men Women 

25-54 25-54 

KVIL-FM 1 KVIL-FM 

KRLD ' 2 KMEZ-FM 

KPLX 3 KSCS 

WBAP 4 KKDA-FM 

KSCS 5 KPLX 

KMEZ-FM 6 WBAP 

KTXO 7 KRLD 

KZEW 8 KMGC 

KKDA-FM 9 KNOK-FM 

KEGL 10 KOAX 

Format Reach 

A/C 
AOR 
BBnd um 3.2 
BlklUrbn 
BM/Easy 
CHR 
Ctry 
Jazz • 1.1 

News ma 3.1 

Talk IIII1M3.1 

Demographic Rank 

Men Women Men 

18-34 18-34 18-49 

1 KBCO 1 KOAO 1 KBCO 

2 KBPI 2 KLIR 2 KBPI 

3 KAZY 3 KBCO 3 KAZY 

4 KPKE 4 KPPL 4 KPKE 

5 KLIR 5 KIMN 5 KOA 

6 KIMN 6 KPKE 6 KLIR 

7 KYGO 7 KBPI 7 KYGO 

8 KOAO 8 KOSI 8 KOSI 

9 KRZN 9 KHOW 9 KNOW 

10 KTCL 10 KYGO 10 KIMN 

Women 

18-49 

1 KOAO 

2 KOSI 

3 KLIR 

4 KPPL 

5 KNOW 

6 KVOD 

7 KIMN 

8 KBCO 

9 KYGO 

10 KPKE 

2 

:3 

4 

5 

6 

7 

a 
9 

10 

Men Worn en 

25-54 25-54 

KOA 

KOSI 

KBCO 

KLIR 

KBPI 

KYGO 

KHOW 

KRZN 

KIMN 

KVOD 

1 KOSI 

2 KVOD 

3 KNOW 

4 KYGO 

5 KOAO 

6 KPPL 

7 KLIR 

8 KIMN 

9 KLZ 

10 KBCO 

11.7 

25.8 

Continued from Page 88 

A/C 
AOR 
Blk/Urbn 
BMIEasy 
CHR mu 4.6 
Clas • 1.1 
Ctry 
Gold MR 3.7 

News 
Rel • 1.9 
Span MI 2.4 

7.7 

16.9 

14.1 

10.2 

9.6 

19.3 

Continued from Page 90 

Format Reach 

A/C 
AOR 
BBnd mim 3.8 
BlklUrbn 
BM/Easy 
CHR 
Clas 
Ctry 
Gold 
News 2.6 

Talk 
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\ \ FALL.k. e , ,,, ‘,,- .(e--5) UJ  ,:\ 4- 

9.3 9.1 8.8 14.6 9.6 o WJR 780 

6.6 6.1 7.0 6.5 7.3 WJOI 
97.1 

5.5 5.5 4.8 4.4 6.3 3 V/WJ 
950 

<2, 

eeee, 4.e e 
12+ 

BIRCH 
SHARE 

misc 01 4 113 1 7 0 14/80 EASTMAN 

BM 7 21 18 

NBC 10.8 

9 3 12/91 CBS SPOT 4.8 

News 4 20 15 13 7 14/75 CBS SPOT CBS 5.9 

3.9 4.3 3.6 3.5 6.0 4 WMJC 
94.7 

A/C 11 2 2 14/78 

5.1 5.7 6.3 5.8 5.3 5 WDRO 
93.1 

Urbn 10 5 3 3 5 13/83 

4.3 3.9 5.4 5.7 5.3 5 WLLZ 
98.7 

AOR 5 6 13 18/62 

5.4 5.9 

4.7 

4. 8 

5.6 

6.1 5.2 5.3 5 WRIF 
101.1 

AOR 3 11 18/59 

4. 0 Lt...1. 7 

6.1 4 . 7 5.2 4.5 

6.2 5.0 8 WJLB 
97.9 

4.4 

9 WNIC-FM 
100.3 

5.5 w._]4 10 

Blk 9 4 6 5 8 15/72 

A/C 6 7 4 4 4 

&MR RICO-1 4.5 

HILLIER 

McGAVREN 

BLAIR 

MAS LA 

19/56 RICO 

WXYZ Talk 113 16 22 
1270 

4.9 4.0 4.5 3.3 3.8 

4.0 3.4 

11 WHYT CHR 5 2 
96.3 

3.6 2.8 3. 5 12 

2.8 4.0 

WWWW Ctry 15 15 
108.7 

3.3 3.2 3.1 13 

3.5 3.5 

WCZY 
95.5 

3.7 3.6 2. 9 14 

1.7 2.2 1.8 2.1 2. 5 4 1 

2.2 1.3 

WOMC 
104.3 

WJZZ 
loes 

1.8 1.9 2.3 16 

1.8 2.4 

14 1 8 6 

II A/C 12 8 9 11 10 

A/C 14 12 8 10 9 

21 17 

6.1 

7.4 

ABC -R 7.5 

5.4 

6.6 

14/76 I BLAIR 

7 12 16 24/46 

Jazz 17 19 10 14 12 

WCXI-FM 
92.3 

1.4 1.4 2.2 I 17 

2.3 2.9 2.4 1.9 2.2 17 

2.8 3.5 

Ctry 18 13 19 

13/84 

19/56 

18/60 

18/61 

17 14 18/59 

CKJY 
93.9 

WC XI 
1130 

B13nd 23 26 29 27 21 

Ctry 19 27 21 20 

12/94 

15 16/69 

3.5 2.4 1. 9 19 WABX 
99.5 

2.9 2.0 2.2 1.5 1.8 20 CKLW 
800 

1.9 1.8 1.1 1.0 1.6 21 

CHR 11 6 

CHR 116 18 

WLB7S Urbn 
102.  

1.4 1.8 1.6 1.6 1.5 22 WORS Clas 
105A 

1.8 1.3 1.4 1.4 1.3 23 WGPR 
107.5 

1.6 1.7 1.1 1.8 1.3 23 WHND 
580 

0.5 0.5 0.8 1.2 1.0 25 WOBH 
1400 

11 15 24 33/33 

16 18 19 26/42 

20 10 

122 28 

Blk 21 9 

12 

23 

20 

Gold 24 30 17 

Blk 125 124 24 24 

16 

23 

22 

23 

20 

19/56 

17/64 

25 20/53 

19 18 

ABC-I 3.9 

EASTMAN 

CHRISTAL 

TORBET 

KATZ 

1-  

W & P 03S-FM 

CHRISTAL 

CBS-FM 

SELCOM 

CHRISTAL 

UN I FtEP 

ABC-C 3.8 

AP 3.6 

n3 s -Ft 3.2 

RICO -2 2.3 

2.8 

ABC -E 2.1 

MBS 

0.6 

1.8 

NBC-S 

CMB S 

R A LAZAR 

17/65 MMR 

22 t1,9/57 

2.8 

1.2 

1.5 

1.5 

SHRDN 1.3 

ABC-C 1.8 

0.7 

Continued on Page 105 

SPECIAL EDITION 
VVITH SID McCOY 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS, CONCERTS AND SPECIALS 



14.9 16.1 16.6 o 
8.8 9.2 8.5 2 

3.6 7.2 3 

5.4 5.8 6.7 4 

WTOR Ctry 
104.1 

WCIMG 
97.1 

WMAG 
99.5 

WSJS 
600 

6.1 

Blk 

A/C 

News 

8 

2 

4 

5 3 

2 

3 

3 13 11 6 

3.4 6.5 5 WKZL AOR 
1075 

8.3 

5 3 

7.1 6.4 6 veal) BM 
1003 

5.9 

6 

7.4 4.8 7 WSEZ CHR 
931 

6.5 

4 

14 

2 

2 

10 

4 

7 

6 6 

5.4 4.1 8 WROK CHR 
987 

3.3 3.2 3.6 9 

2.6 

3.7 

3.3 3.5 10 

3.5 3.3 11 WAAA 
980 

7 10 5 

WDCG 
105.1 

2.6 

WEAL 
1510 

CHR 10 o 7 9 

3 

•:;.- 1/4.. 4;k-

10/112 McGAVREN 

8/133 HILLIER CBS-R 

2 13/81 MMR 

6 14/78 

8 12/91 

15 

12/92 

17/66 

MO -2 

12, 
wricH 
SURE 

18.1 

6.6 

11.0 

McGAVREN NBC 6.0 

KATZ 

TORBET 

ABC-R 7.9 

7.1 

7.0 

17/63 CHRISTAL MBS 3.9 

12/89 TORBET 5.8 

Blk 14 9 9 12 10 9/120 HILLIER SHRDN 2.0 

Blk 

3.3 2.5 12 WBIG 
1470 

1.4 

12 7 8 

BBnd 

1.8 2.4 13 WHPE Rel 
955 

3.2 3.1 2.2 14 WAIR 
1340 

0.7 0.7 2.2 14 

9 24 16 

15 26 18 

11 11 10/108 PRO RADIO NBN 

19 17 17/62 EASTMAN CBS 

15 13 12/88 

1.1 

2.4 

1.2 

Blk 11 8 12 13 14 17/64 TORBET 3.4 

WPCM 
101.1 

Ctry 17 

1.1 1.5 2.0 16 WWMO 
102.1 

Rel 13 

17 14 10 

15 17 14 12 

9 11/96 mEDIA 1.6 

17/65 1.9 

0.9 1.0 1.9 17 WSMX 
1500 

Ctry 22 11 13 

1.8 2.5 1.7 18 WMFR 
1230 

A/C 19 17 18 16 27 

16 16 I 8/136 SHRDN 0.3 

15/72 MMR ABC-I 0.6 

1.0 

1.2 

0.7 1.2 19 vesuy 
1440 

0.7 I 1.2 19 

A/C 20 25 27 31 31 16/69 TN SPOT 0.7 

WTNC 
790 

A/C 29 31 31 23 23 7/157 0.2 

Demographic Rank 
Men 
18-34 

1 WKZL 

2 WOMG 

3 WMAG 

4 WTOR 

5 WROK 

8 WDCG 

7 WSEZ 

8 WAAA 

9 WEAL 

10 WSJS 

Women 
18-34 

1 WMAG 

2 WTOR 

3 WOMG 

4 WKZL 

5 WSEZ 

WROK 

7 WGLD 

8 WEAL 

9 WSJS 

10 WAAA 

Men 
18.49 

1 WTOR 

2 WOMG 

3 WKZL 

4 WMAG 

5 WROK 

6 WSEZ 

7 WGLD 

8 WDCG 

9 WSJS 

10 WPCM 

Women 
18-49 

1 WTOR 

2 WMAG 

3 WOMG 

4 WKZL 

5 WSEZ 

6 %VOLD 

7 WROK 

8 WSJS 

9 WPCM 

10 WAIR 

Men 
25-54 

1 WTOR 

2 WONG 

3 WMAG 

4 WROK 

5 WOLD 

WSJS 

7 WKZL 

8 WSEZ 

9 WDCG 

10 WPCM 

Women 
25-54 

1 WTOR 

2 WMAG 

3 WOMG 

4 WOW 

5 WSJS 

WSEZ 

7 WROK 

8 WEAL 

9 WPCM 

10 WAIR 

Format Reach 
APO 

AOR 6.5 

BBnd 2.5 

BlidUrbn 

BNVEasy 6.4 

CHR 

Ctry 
News 6.7 

Rel IIIMMM 4.4 

11.3 

12.5 

17.5 

20.7 

1
9
8
4
 R
&
R
 R
A
T
I
N
G
S
 R
E
P
O
R
T
 



Hartford-New Britain #39 fle.if 
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21.1 19.7 21.1 vi080rric 
1  A/C 7 5 2 11/99 KATZ NBC 

SHARE 

17 .4 

11.1 12.5 11.5 2 WTIC-FM 
96.5 

CHR 2 41, A pik - Amk 
lip mg 2 15/75 KATZ 19.5 

6.4 11.6 8.6 3 vnlIcH 
100.5 

BM 5 13 8 4 3 11/100 CHRISTAL ABC -E 5.9 

5.4 5.8 5.7 4 mneN 
105.9 AOR 4 3 2 3 11 17/63 MASLA ABC -R 8.2 

6.0 4.6 5.4 .5 
• 

mnœs 
95.7 BM 8 14 

• 

14 8 4 13/82 M1 4.8 

5.0 3.6 4.5 6 elneXI 910 BBnd 12 22 18 15 12 11/101 CHRISTAL ABC -D 1.8 

5.9 4.4 4.1 7 CC-FM 
106.9 AOR 6 2 

• 

3 9 13 22/49 SELCOM NBC -S 8.1 

4.2 4.4 4.0 8 WDRC-FM 
102.9 A/C 3 5 4 5 6 25/43 McGAVREN 6.0 

3.8 2.9 3.5 9WPOP 
1410 News 7 15 15 12 9 22/50 EASTMAN CBS 2.3 

3.1 4.3 3.3 10 WIOF 
104 1 A/C 9 10 7 7 5 21/52 EASTMAN CBS -R 3.3 

--• 
3.2. 2.7 3.3 

, 
10 mfflyz 1 A/C 

92.5 11 12 6 6 7 18/59 CBS-FM RKO -1 2.1 

3.3 3.0 2.9 r-
12 mimic : A/C 

1360 10 11 11 10 8 24/46 McGAVREN 1.7 

2.0 2.2 2.5 13 WKND Blk 
1480 16 6 10 11 

--e--

10 9/118  ROSLIN  NBN 0.8 

2.0 1.6 1.5 14 , WAIT( AOR . 102.1 13 4 13 

*, 

16 23 30/36 EASTMAN ABC -C  2.4 

1.7 1.1 1.4 15 «CI 
101.3 A/C 

I. 

15 

e, -4-- 

8 12 13 14 24/44 McGAVREN 1.0 

1.1 1.4 1.3 

-.---- s 
16 WPLR 

99A AOR 14 9 9 

4 

14 17 31/35 CHRISTAL 1.9 

Demographic Rank Format Reach 

Men Women Men 

18-34 18-34 18-49 

Women 

18-49 

Men 

25-54 

Women 

25-54 
NC 36.0 1 WHCN 1 WTIC-FM 1 WTIC 

2 WTIC-FM 
1 WTIC-FM 1 WTIC 1 WTIC 

AOR 2 WHCN 2 WTIC-FM 2 WTIC 2 WTIC-FM 2 WTIC-FM 

3 WCCC-FM 3 WDRC-FM 3 WDRC-FM 3 WRCH 
1/6 

BBnd 3 WHCN 3 WRCH 
4 WTIC 4 WWYZ 4 WCCC-FM 4 WHCN 4 WKSS 4 WIOF 
5 WWYZ 5 WIOF 5 WRCH 5 WIOF 5 WPOP 5 WDRC-FM 

4.5 

Blk/Urbn ma 2.5 

BNVEasy 14.0 
6 WDRC-FM 8 WTIC 6 WWYZ 8 WWYZ 6 WWYZ 6 WWYZ 

CHR 
7 WIOF 7 WCCC-FM 7 WKSS 7 WRCH 7 WDRC 7 WKSS 
8 WPLR 8 WKND 8 WDRC-FM 8 WKSS 8 WDRC-FM 8 WDRC 
9 WRCH 9 WKSS 9 WIOF 9 WDRC 9 WHCN 9 WKND 
10 WKCI 10 WDRC 10 WDRC 10 WKND 10 WIOF 10 WRCO 

,..,,P.- t.., 1 

11.5 

News IMMM3.5 

.: • in&V .;,,Witecdffiedieitt.tefflbefetOreattidefflliiânignfflifflinfIllitZM 



Honolulu #50 AIR 

\,_ FALL tA, '83  ;re STATION 

8.1 9.0 19.1 O KSSK 
590 

ckt,b  (t•   
4?, e ••> <<, 4k- 'zk• 

/ 

A/C 0 5 3 2 ' 0 10/114 EASTMAN 

6.9 7.9 13.1 2 KULA 
92.3 

A/C 2 3 0 0 2 13/81 EASTMAN 

9.1 9.0 3 KPOI-FM 
97.5 

AOR 4 

8.3 7.6 7.4 4 KUMU-FM BM 
94.7 

7 17 

6.3 6.3 6.3 5 KKUA 
890 

A/C 3 6 

2 3 11 13/85 RKO 

7 5 3 11/101 TORBET 

4 4 4 20/55 SELCOM RKO-1 

8.7 9.9 5.9 6 KOMO 
93.1 CHR 5 2 5 6 9 19/58 SELCOM RKO -1 

4.6 5.4 5.0 7 KCCN 
1420 Misc 9 7 11 9 5 13/83 W & P 

8.3 7.1 4.3 8 KIKI 
830 

CHR 6 4 6 8 12 24/45 MASLA ABC-C 

3.6 2.5 4.3 8 KORL 
650 

BBnd 13 22 18 11 10 11/97 CHRISTAL 

5.0 5.2 4.0 10 KHVH News 8 18 
990 

12 12 B 17/62 HILLIER NBC 

5.6 6.0 3.6 11 KMAI Misc 10 8 
93.9 

4.7 3.9 3.4 

4.7 2.4 2.2 

1.2 1.3 1.9 

3.0 2.9 1.7 

8 7 6 16/66 MASLA 

12 

13 

14 

15 

KDEO Ctry 11 12 
940 

KOU 
780  

KSHO 
96.3 

N/T 

Jazz 

9 10 7 16/69 MASLA MBS 

12 23 14 14 14 22/48 BLAIR CBS 

15 11 10 13 13 15/75 ROSLIN 

KUMU 
1500 

BM 14 16 15 15 15 21/52 TORBET 

1.4 0.7 1.5 16 KZ00 
1210 

Misc 18 15 

1.5 2.6 1.2 17 KOHO 
1170 

Misc 

20 22 18 11/98 
,•••••••••10... 

16 14 22 23 21 16/68 

Demographic Rank 

1 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49   25-54  25-54 

1 KULA 1 KULA 1 KULA 1 KSSK ' 1 KSSK 1 KSSK 
2 KPOI-FM 2 KSSK 2 KPOI-FM 2 KULA 2 KULA 2 KULA 
3 KSSK 3 KOMO 3 KSSK 3 KKUA 3 KUMU-FM 3 KKUA 
4 KKUA 4 KKUA 4 KUMU-FM 4 KOMO 4 KKUA 4 KUMU-FM 
5 KOMO 5 KPOI-FM 5 KKUA 5 KUMU-FM 5 KMAI 5 KCCN 
6 KIKI 6 KIM 6 KMAI 6 KPOI-FM 8 KCCN 6 KDEO 
7 KUMU-FM 7 KMAI 7 KOMO 7 KIKI 7 KHVH 7 KMAI 
8 KSHO 8 KUMU-FM 8 KDEO 8 KCCN 8 KDEO 8 KOMO 
9 KMAI 9 KDEO 9 KIKI 9 KDEO 9 KORL 9 KIKI 
10 KDEO 10 KCCN 10 KCCN 10 KMAI 10 KPOI-FM 10 KHVH 

Format Reach 

A/C 
AOR 9.0 

BBnd IMIM 4.3 
BMIEasyllIMM9.1 
CHR 10.2 

Ctry NMI 3.4 
Jazz M1.9 

MiSC 11.3 

News IMM5.1 
Talk 1.1 

38.5 
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Houston-Galveston #8 

\\ G,it_p% FALL el 
ce -' 83 ee 

4.8 5.3 7.6 7.7 0 KKBID-FM 
92.2 

6.6 7.5 7.2 6.9 7.5 2 
.---1-- -.4.-- ---.1.-..........-

5.4 5.2 6.0 4.4 6.9 3 

--1. 

4.7 7.6 7.5 7.0 6.7 4 

7.9 7.6 6.9 

4.1 4.2 7.3 

7.2 6.4 5 

KIKK-FM 
95.7 

KILT-FM 
100.3 

KODA 
99.1 

KM.10 
102.1 

5.8 5.6 6 KSRR 
98.5 

6.0 6.7 5.9 5.8 5.2 

6.9 6.0 4.9 4.6 4.9 g KLOL 
/o/s 

7.1 4.5 4.2 6.0 4.7 10 

5.4 5.0 4.5 5.9 4.1 11 

5.0 4.6 4.9 5.0 4.0 12 

2.9 3.1 5.4 4.0 3.8 13 

2.9 3.1 2.9 2.2 2.1 14 

KRLY 
93.7 

KTRH 
740 

KRBE-FM 
104.1 

KOUE 
102.9 

KKBO 
790 

KLEF 
94.5 

KEYH 
850 

KOOL 
107.5 

23 KFRD 
980 

KIKK 
850 

23 KNUZ 
1230 

Continued on Page 105 
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  000 CHR 

Ctry 2 8 

Ctry 3 7 5 

BM 5 13 10 

8 13/83 

12/94 TORBET 

2 12/90 

EASTMAN ABC -F 8.8 

8.9 

BLAIR 5.7 

10 4 12/92 GROUP W 5.5 

5 13/86 

AOR 6 4 2 6 9 

A/C 7 9 6 5 3 

News 11 26 18 11 10 

Urbn 12 5 8 7 6 

Talk 9 29 20 12 I 12 

A/C 10 11 9 8 7 

A/C 13 14 22 18 

Ctry 14 12 15 

CHR 15 6 11 

Clas 16 10 17 

Span 27 28 12 

Rd l 19 18 13 

Span 26 24 14 15 

Blk 25 22 25 

Rd l 23 27 23 

Gold 

11 

22 

i20 17 13/85 P-W RADIO 1.4 

23 20 13/85 ROSLIN SHRDN 1.2 

22 21 14/79 SWAGGAPT 0.8 

24 24 9/128 

15/75 

13/82 

13/85 

McGAVPEN 9.4 

HILLIER ABC-R 7.8 

SELCOM 4.5 

CBS SPOT NBC 3.0 

CHRISTAL NBC -S 5.9 

MASLA CBS -R 7.0 

16/66 CHRISTAL CBS 5.2 

16/6 -6.--r KAT2 4.6 

10/104 

19/57 

18/59 

14/77 

8/130 

RKO ABC -E 3.6 

BLAIR 1.1 

EASTMAN ABC -F 2.2 

CMB S 1.8 

LOTUS 0.4 

11/95 

9/115 

UPI 1.0 

CABALLERO 0.9 

17/64 

16/66 

TORBET 

RICO 

1.1 

1.1 

ABC -D 0.9 

KSRR HOUSTON 

/In I ifidiogidion 
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in Total Share and Adults 18-34 
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Indianapolis #36 

,,  

FALL/ 
'83 

IM e/ 
, .:,....... _..„... BIRCH 

SHARE 

11.1 14.3 1 15.9 0 WIBC 1070 
I.- 

A/C 
. 

2 6 6 3 0 10/104 BLAIR 15.7 

-- 9.6 14.6 2 WZPL 
99.5 CHR 0 10› 0 4) 2 12/93 HILLIER 17.0 .....--.8 

7.4 9.1 9.9 3 WM 
94.7 AOR 5 2 2 2 8 9/116 KATZ NBC -S 10.5 

9.0 9.7 8.6 4 1 ygri BM 3 13 8 7 4 12/94 EASTMAN 7.6 
9.2 9.7 7.7 5 WTLC 

105.7 
Urbn 9 3 4 5 6 9/118 MCGAVREN NBN 4.6 

8.8 6.5 7.6 
r 

6 WIRE J 1430 
1 
Ctry 6 12 9 9 7 12/92 EASTMAN RKO -2 8.6 

12.5 8.5 6.6 
4 

7 WFMS 
95.5 Ctry 

, 
7 8 7 6 5 12/87 TORBET 9.7 

10.5 7.7 
- 

6.0 8 WENS 
97.1 A/C 4 

.- _ 4 3 4 3 16/67 

, 

CHRISTAL   6.7 
5.8 5.6 3.9 9 WRAP 

93.1 A/C 8 5 5 8 9 18/60 BLAIR 
3.8 

- - -- 3.6 10 VOALF 
1310 BBnd 11 20 16 12 11 11/103 SELCOM NBC 2.5 

1.5 3.2 1.7 11 MIME 
1280 

A/C 10 15 10 10 10 24/45 

, 

KATZ ABC-I 2.5 

1.2 1.2 1.6 12 
, 

VA2TC 
92.3 

Ctry 12 11 13 11 12 13/86 PRO RADIO 0.4 

2.1 
. , 

1.5 1.1 13 mum 
810 

BM 14 17 
' 

15 
I 

15 15 13/85 MASLA ABC -D 0.9 

0.5 0.8 1.0 14 MOOR 98.3 Re]. 15 7 11 13 13 14/77 
1.4 

Demographic Rank Format Reach 

T 1 
Men . Women Men 

18-34 18-34 18-49 

r 

Women Men 

18-49 25-54 
Women 

25-54 __ 
NC 27.5 

1 %TM) 1 WZPL 1 WFBQ 1 WZPL 1 WIBC 1 WIBC AOR 
2 WZPL 2 WENS 2 WZPL 2 mnec 
3 WTLC 3 WFBO 3 WIBC 3 WENS 

2 WZPL 2 WZPL 

3 WFB0 3 WXTZ 

9.9 
BBnd UMMII3.6 

BOUUrbn 4 WENS 4 wilc 4 WTLC 4 WTLC 
5 WNAP 5 WNAP 5 WFMS 

4 WENS 4 WENS 7.7 

BNVEasy 5 WFMS 

6 WFMS 6 WIBC 6 WENS 6 WXTZ 

5 WFMS 5 WFMS 

6 WXTZ 
9.7 

CHR 14.6 
7 WIBC 7 WFMS 7 WNAP 7 WNAP 

6 WTLC 
7 NIIC 7 WIRE Ctry 

8 WIRE 

9 WXTZ 
10 WNDE 

8 WXTZ 8 WXTZ 8 WFBG 

9 WIRE 9 WIRE 9 WIRE 

10 WGRT 10 WNDE 10 WNDE 

I 1 

8 WNAP 8 WNAP 

9 WIRE 9 WFB0 

10 WNDE 10 WNDE 

I- 

15.8 

Rel •i.0 



Kansas City #29 

e qz, _ cp cP e BIRCH 
SURE 

FALL 
'83 

12.5 11.4 10.9 10.6 

5.2 6.6 6.0 

8.8 9.9 8.6 

o 
8.7 F 2 

7.7 3 

5.4 6.3 7.0 

4.8 6.0 4.9 

7.7 3 

7.0 5 

WDAF 
610 Ctry 2 9 

KYYS 
102.1 AOR 5 

9 4 2 

3 0 0 9 

KBEG 
104.3 CHR 0 0 3 

/-/ 

11/95 KATZ 

11/98 KATZ 

5 8 16/67 HILLIER 

ABC -E 14.6 

NBC -S 

KLSI 
93 3 

KMBR 
99.7 

5.7 5.6 8.6 6.6 6 KCMG 
810 

A/C 4 6 o 

7.4 4.9 5.7 6.2 

4.3 4.4 5.3 

4.4 4.1 3.8 

3.9 6.2 6.1 

7 

5.9 8 

5.6 9 

5.4 10 

KPRS 
103.3 

KUDL 
98 1 

KKCI-FM 
106 5 

KFKF-A/F 
1340 94.1 

4.2 4.3 4.5 4.9 11 KJLA 
1190 

5.0 4.4 4.1 4.5 12 

5.6 5.1 5.5 

6.2 

13 

4.6 4.9 2.9 14 

0.6 2.1 2.9 2.0 15 

2.9 

1.1 

[  

2.1 1.8 1.9 16 

0.5 0.6 f 1.0 17 

0.6 0.4 0.3 1.0 17 
laro 

WHB 
710 

KCMO-FM 
94.9 

KM8Z 
980 

KZZC 
98 9  

KPRT 
1590 

KCCV 
1510 

KCNW 
1380 

BM 

N/T 

Blk 

A/C 

8 12 12 10 3 

3 14 11 11 5 

13 4 

61 8 

6 7 

7.4 

ABC -C 7.6 

13/84 SELCOM 

12/90 TORBET 

17/66 MMR MBS 

9.2 

4.6 

6.6 

10 I 9/122 HILLIER NBN 6.4 

4 3 

AOR 10 2 5 8 

Ctry , 6 7 8 6 

BBnd 12 21 20 16 

A/C 7 10 7 9 

Ctry 14 t 13 

A/C 11 I 19 

CHR 

4 

114 12 

6 15/74 CHRISTAL AP 4.6 

12 14/76 CBS-PM CBS -R 6.6 

6.8 4 16/66 McGAVREN 

15 12/90 MASLA ABC-I 4.8 

7 19/58 BLAIR NBC 

11 17/64 MMR 

15 15 14 

3.5 

1.9 

21/50 TORBET ABC -D 

15 5 
4  

10 13 16 24/46 HILLIER 

4.4 

Rel 16 17 13 14 13 10/109 HILLIER MBS 

Re1212221,21 23 12/91 

Rel r 15 16 17 17 17/64 

Demographic Rank 

Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 KYYS 1 KLSI 1 KYYS 1 KLSI 1 WDAF 1 KLSI 

2 KKCI-FM 2 KUDL 2 WDAF 2 KUDL 2 KCMO 2 WDAF 

3 KPRS 3 KBE) 3 KKCPFM 3 KBEO 3 KLSI 3 KMBR 

4 KBE() 4 KYYS 4 KPRS 4 WDAF 4 KYYS 4 KUDL 
5 KLSI 5 WHB 5 KLSI 5 WHB 5 KMBR 5 WHB 

6 KUM. 6 KKCI-FM 6 KBEO 8 KMBR 6 KFKF-AIF 6 KFKF-A/F 

7 KFKF-AW 7 KPRS 7 KFKF-AW 7 KFKF-A/F 7 KPRS 7 KBEO 
8 WDAF 8 KZZC 8 KCMO 8 KYYS 8 WHB 8 KCMO 

9 KCMO 9 KFKF-AW 9 KUDL 9 KPRS 9 KBE° 9 KPRS 

10 WHB 10 WDAF 10 WHB 10 KKCI-FM 10 KUDL 10 KCMOWM 

1.8 

0.7 

O. 6 

O. 4 
2r1 

Format Reach 

AOR 
B8nd MMMM4s 
BlklUrbn 6.2 
BM/Easy 7.0 
CHA 

Ctry 
News IM 3.3 
Rel MMM3.9 

Talk En 3.3 

14.3 

9.7 
19.1 

21.0 

1
9
8
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&
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STATION 

FALL 
'83 

4.4 4.7 6.0 7.6 8.1 

5.6 6.2 7.6 7.4 5.2 

5.1 5.3 6.1 4.3 5.0 3 

3.8 3.4 4.1 4.7 4.4 4 

3.7 3.0 3.2 3.3 3.8 5 

o 
2 

KIIS 
102 7 

KABC 
790 

KBIG 
104 3 

KJOI 
98. 7 

00 000 CHR 

Talk 3 21 22 7 3 

A; 12, 
BIRCH 
SHARE 

14/75 McGAVREN ABC-C 8.8 

14/78 KATZ ABC-I 7.2 

Easy 8 28 16 4 2 12/92 TORBET 

BM 10 27 26 14 5 13/86 SELCOM 

KMET 
94.7 

1.6 

2.8 

AOR 7 3 3 3 19 i16/66 EASTMAN 

3.7 3.7 3.1 2.7 3.7 6 
KNX 
1070 News 4 26 27 19 

3.7 4.0 4.1 4.3 3.6 7 

4.2 4.3 3.4 3.2 3.5 8 

2.0 2.1 2.5 1.8 3.2 9 

2.8 2.6 2.8 3.3 2.8 10 

2.4 2.8 2.6 2.3 2.7 11 

3.1 2.6 2.8 2.7 2.6 12 

3.9 4.6 4.4 3.5 2.6 12 

2.6 3.5 3.0 3.3 2.6 12 

KLOS 
95.5 AOR 6 5 2 2 

KFWB 
980 

KPRZ 
1150 

News 2 E.ZIUI1U 28 

4.7 

19/57 CBS SPOT CBS 3.4 

18 18/60 KATZ ABC -R 

15 

5.3 

21/52 GROUP W NBC 3.6 

BBnd 22 32 

KMPC 
710 Easy 

KOST 
103.5 [ A/C 

KIQO 
100.3 

23 10/108 McGAVREN RES 1.9 

11 33 36II 29 26 

12 17 

18/59 MMR 1.8 

6 6 6 118/60 CHRISTAL 2.4 

CHR 5 2 11 12. 27 26/41 SELCOM 2.3 

KROO-FM 
106.7 

KRTH 
101.1 

AOR 14 4 5 11 29 17/65 HILLIER 4.0 

1.3 1.7 1.4 1.7 2.4 15 KJLH 
102.3 

CHR 9 15 4 51 4 22/49 RICO 2.2 

Blk 20 10 7 9 17 14/76 R A LAZAR 3.2 

1.3 1.9 1.3 1.5 2.3 16 

2.9 

KMGG 
105.9 A/C 16 14 8 10 9 19/57 MASLA RICO- 1 

2.7 2.3 2.2 2.1 17 

2.2 2.0 1.8 1.9 2.1 17 

1.4 1.6 1.9 2.1 2.1 17 

1.7 1.6 1.7f 1.3 2.1 17 

2.3 1.6 1.8; 1.7 1.9 21 

2.1 

KHTZ 
97 1 

KTNO 
1020 

KUTE 
101.9 

CHR 15 16 9 8 10 

Span 26 23 17 15 7 

21/52 MMR RKO -2 

1 . 4 

1 . 3 

12/87 CABALLERO 2.7 

Urbn 17 7 10 

2.3 2.0 2.4 1.9 21 

KFI 
640 

KZLA-FM 
93.9 

1.9 1.3 1.8 2.0 1.8 23 KALI 
1430 in ampi_ 

KWKW 

16 30 

1300 Span 33 22 24 

A/C 13 20 15 

23 

13 

13 

20/54 MASLA 2.6 

10/106 LOTUS 3.0 

16 23/47 CHRISTAL ABC-E 1.7 

Ctry 24 29 19 

Span 34 12 14 

-aasser 

17 14 14/76 BLAIR 2.1 

211 22 11/101 MASLA 4.9 

Continued on Page 106 

How to pick up an easy million. 
KFWB ALL NEWS 98 



Did You 
Hear 
What 

Rick Dees 
Said This 
Week-End? 

Now every market 
can hear what one of 
America's most 
creative and success-
ful air personalities 
is saying. 

RICK DEES' WEEKLY 
TOP 40, a weekly four hour 
countdown from The United 
Stations, is hosted by Rick 
Dees, Los Angeles' premier 
morning personality from 
KIIS (FM). 

RICK DEES' WEEKLY 
TOP 40 is already broadcast 

Rick Dees is 1983's 
biggest success story 
in personality radio. 
His ingenious wit, 

his irresistible 
charm, his cast of 
comedic characters 

will attract new 
listeners and keep 
them coming back 
week after week. 

1•111111kIIIIffl 

on some of the 
hottest radio stations 
including WHTZ in 
New York, KIIS (FM) 
in Los Angeles, 
WKQX in Chicago, 
KYUU in San Fran-
cisco, WASH in 
Washington, WZGC 
in Atlanta, WGCL in 
Cleveland, WRBQ 
in Tampa/St. Peters-
burg, WCZY in 
Detroit ... ten of 
the top ten Arbitron 
rated markets and 
the list grows daily. 

For national sales informa-
tion call our New York 
office at (212) 869-7444. 

For station clearance 
information call our 
Washington, D.C. office 
at ( 703) 556-9 70. 

The Lbîtecl Stations® 
AMERICAS TARGET RADIO NETWORKS* 

New York • Detroit 

Los Angeles • Washington, D.C. 
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Louisville #42 

\_s 
ect,e4s)  a 

\\FALL / 
'83  

13.4 11.8 11.7 12.2 0 WAMZ 
97.5 

STATION 

9.8 10.5 13.1 

7.8 9.4 8.1 

9.4 10.5 8.6 

8.6 5 

&\, ezti ,Z6 cke? 

CrY e 
Ctry 2 5 3 0 0 11/99 CHRISTAL ' ABC -E 

12+ 
BIRCH 
SHARE 

13.3 

2 Vin..OU 
1350 

4 

Blk 11 2 2 2 2 6/183 HILLIER NBN 9.5 

WOMF 
95.7 

WHAS 
840 

9.6 8.7 8.5 WVEZ 
106.9 

6.0 6.1 4.7 6.2 6 WC" 
1080 

4.7 6.3 5.6 5.9 7 

7.7 7.0 7.2 5.4 8 

WKJJ 
99.7 

WRKA 
103A 

5.7 4.2 4.4 4.4 9 

7.2 5.9 7.7 4.3 10 

4.9 6.2 4.5 4.3 10 

WAKY 
790 

WAVG 
970 

WLRS 
1023 

1.6 1.9 1.7 3.3 12 WJYL 
101.7 

2.4 2.4 2.6 2.8 13 WX VW 
1450 

1.6 1.5 1.1 1.7 14 WINN 
1240 

0.7 0.9 1.1 1.6 15 WXLN 
103.9 

AOR 3 0 o 3 9 13/81 TORBET 13.7 

A/C 

BM 9 12 

6 6 3 16/67 CHRISTAL cas 11.6 

11 9 4 10/104 

Ctry 10 10 10 7 5 

KATZ 5.3 

12/89 te4R MSS 5.2 

A/C 8 6 

[A/C 6 7 

5 5 8 15/70 MMR CBS 3.8 

4 

Gold 5 9 9 

4 

A/C 7 17 14 

6 18/62 

7 22/49 

12 10 22/50 

BLAIR 

KATZ 

AOR 4 3 7 10 24/45 

ABC -D 

EASTMAN 

EASTMAN 

A/C 12 4 11 13 17/63 

5.3 

ABC-I 

NBC 

4.1 

7.2 

NBC -S 6.0 

ABC -F 3 . 4 

Easy 13 14 17 18 16 11/98 S. KATZ ABC-I 2.0 

Ctry 14 13 13 14 15 18/61 McGAVREN 0.4 

Rel 15 11 12 13 1 15/71 RADIO SPT ABC -C 0.9 

Demographic Rank 

Men Women Men 
18-34 18-34 18-49 

1 WQMF 1 WLOU 1 WQMF 
2 WLOU 2 WAMZ 2 WLOU 
3 WAMZ 3 WRKA 3 WAMZ 
4 WLRS 4 WQMF 4 WHAS 
5 WHAS 5 WKJJ 5 WAKY 
6 WAKY 6 WJYL 6 WKJJ 
7 WKJJ 7 WVEZ 7 WLRS 
8 WRKA 8 WAKY 8 WRKA 
9 WJYL 9 WHAS 9 WCII 
10 WCII 10 WCII 10 WVEZ 

Women Men 
18-49 25-54 

1 WAMZ 1 WAMZ 
2 WLOU 2 WLOU 
3 WRKA 3 WHAS 
4 WKJJ 4 WAKY 
5 WQMF 5 WVEZ 
6 WHAS 6 WCII 
7 WCII 7 WQMF 
8 WVEZ 8 WRKA 
9 WAKY 9 WKJJ 
10 WJYL 10 WAVG 

Women 
25-54 

1 WAMZ 
2 WLOU 
3 WHAS 
4 WVEZ 
5 WRKA 
6 WCII 
7 WKJJ 

8 WAKY 
9 WAVG 
10 WQMF 

Format Reach 

NC 
AOR 14.3 

BlidUrbn 11.4 

BM/Easy 11.4 

Ctry 
Gold 4.4 

Rel 1.6 

20.1 

28.8 
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Memphis #41 

FALL 
'83 

9-5 10.4 

9.0 7.7 

9.60 WMC-FM 99.7 

9.5 2 WD1A 1070 

CHB 

Blk 

/ / 

7.1 11.5 8.6 3 WZXR 
102.7 

AOR 

go, 2 2 11, 4 07/63 1 BLAIR 

2 4 7 8 9 14/76 , HILLIER 
L. 

6 0 ID 5 7 13/85 McGAVREN 

9.9 10.5 8.5 4 WHRK 
97.1 

8.5 8.4 5 YVGKX 
105.9 

7.5 8.8 1, 7.8 6 mnem 104.5 

Urbn 

4  

3 5 3 2 3 15/73 1 KATZ 

sleK 
effloi 

ABC-C 10.4 

AP 8.9 

NBC-S 12.6 

 1 RKO-1 8.6 

Ctry 7 8 5 4 10› 12/87 EASTMAN 

1 
A/C 9 9 4 3 2 13/83 TORBET 

11.9 

6.1 

8.0 7.6 7.2 7 mnoc 790 Ctry 4 10 10 9 6 17/65 BLAIR ABC-I 9 .3 

mmok Blk 8 7 8 6 5 15/73 MASLA NBN 4.4 
1340 6.5 5.6 6.8 8 

11.0 7.3 6.1 9 

3.5 

KRNB 
101.1 

Blk 5 3 6 7 10 19/58 STARS INC 5.0 

3.1 5.7 10 MILVS 
94.3 

5.6 5.4 4.3 11 WREC 
600 

3.1 1.8 3.4 12 

2.0 2.2 3.2 13 

1.3 2.7 2.3 14 

1.4 15 

0.6 1.3 16 

1.9 1.9 

0.3 

WKDJ 
680 

WHBQ 
560 

KW AM 
990 

WWEE 
L1.430 

WMSO 
630 

BM 12 11 11 10 8 12/93 CHRISTAL 3.1 

-• -4k 4  
BBnd 11 13 16 14 12 16/69 McGAVREN MSS 5.9 

Blk 10 6 9 11 11 22/50 KATZ 

N/T 13 12 13 13 13 17/66 RICO 

Rel 14 15 15 

NBC 1.6 

RIGO -2 3.0 

15 14 13/86 D -CLAYTON 

Talk 15 17 14 16 16 11/96 

Misc 16 14 12 12 15 11/101 

1 CHRISTAL MSS 

0.7 

1.5 

1.0 

o 

1
9
8
4
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&
R
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Continued on Page 106 

,%fr-103 
WZXR...ROCK 103...Young Adult Programming* 

Men 18-34 
Men 25-54 
Men 18-24 

Teens 12-17 
Adults 18-34 

*Source: Arbitron Fall 1983, Metro Survey Area 
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FALL 
'83 

5.9 7.3 8.2 

6.7 7.9 7.4 

4.8 5.6 7.2 

2 

31 

6.4 6.7 6.3 4 

STATION 

WLYF 
101.5 

WHY' 
100.7 

Ç.) 

've ct-

(16 cb •• e 
ck, 

BM 3 18 

I •• 
e 

0 -•-
,‹S 12, 

4k' '• - SHARE 

15 13 4 9/118 TORBET 

CHR 2 o go, 2 16/68 McGAVREN 

5.8 

10.6 

WINZ-FM 
94.9 

WQBA 
1140 

3.2 

5.5 

2.9 

3.2 4.4 5 

4.1 4.2 6 

4.0 4.1 7 

5.2 3.6 4.0 

4.5 3.9 3.8 9 

3.8 3.3 3.7 10 

3.1 3.2 3.5 11 

CHR 2 2 2 16/66 KATZ 10.8 

Span 9 20 17 12 5 8/144 EASTMAN 8.5 

WWJF 
106.7 

WNWS 
790 

WIOD 
610 

A/C 12 15 11 6 6 10/108 HILLIER 2.6 

News 10 26 24 26 22 11/98 RKO 3. 9 

A/C 4 9 16 15 12 17/64 CHRISTAL NBC 3.4 

WCMQ-FM 
92 1 

VVEDR 
99 1 

WRHC 
1550 

WKQS 
99.9 

3.0 3.3 3.2 12 

Span 13 11 5 3 10/111 MMR 3.1 

Blk 16 3 4 3 9 10/113 STARS INC NBN 2.5 

Span 21 17 29 22 17 7/159 SELCOM 4.0 

Ctry 15 10 12 7 8 11/101 MMR RKO 2.7 

WAIA 
97.3 

A/C 7 7 7 4 7 16/69 CHRISTAL 2.9 

4.3 3.6 3.1 13 WINZ 
940 

News 5 21 21 20 20 18/59 KATZ 

2.0 3.4 3.0 14 

3.5 3.3 3.0 14 

WOBA-FM 
107.5 

Span 14 8 9 11 13 13/85 EASTMAN 

CBS 4.6 

2.5 

WSHE 
103.5 

AOR 11 4 3 9 15 15/72 EASTMAN ABC -R 4.2 

3.0 3.7 2.8 1 6 WAXY 
106.0 

3.5 3.0 2.6 17 WWWL 
93.9 

2.0 18 

-0  

1.4 1.9 19 

1.8 1.7 20 

1.3 1.6 21 

1.8 1.6 21 

WEZI 
105.1 

WTMI 
93 1 

A/C 6 14 6 8 10 19/57 RKO RKO 3.2 

A/C 8 12 5 10 11 19/57 MASLA 3.0 

A/C 22 16 10 14 14 12/91 MMR 1.1 

Clas 19 27 22 27 25 15/73 

WSUA 
1260 

Span 23 28 19 17 16 12/90 

WCMQ 
1220 

WQAM 
560 

Span 27 24 18 19 18 9/116 

CMBS 

CABALLERO 

MMR 

2.0 

2.6 

1.0 

Ctry 20 19 26 21 19 18/62 BLAIR NBC 1.5 

1.4 1.5 23 

1.5 23 

• 

WCKO 
102.7 

AOR 17 5 13 18 23 22/49 W& P ABC -C 1.7 

WRBD 
1470 

Blk 29 6 14 16 21 9/124 W & P 

2.5 1.0 1.4 25 WLOY 
1320 BBnd 24 34 34 34 32 11/95 MMR 

 ',mammal>: 

NBN 0.5 

ABC -D 0.8 
elate' 

Continued on Page 108 



Detroit #6 Continued from Page 92 

Demographic Rank 

Men Women Men Worreo 

18-34 18-34 18-49 18-49 

1 WRIF 1 WMJC 1 WRIF 1 WMJC 

2 WLLZ 2 WNIC-FM 2 WLLZ 2 WNIC-FM 

3 WJLB 3 WDRO 3 WMJC 3 WDRO 

4 WDRO 4 WJLB 4 WJR 4 WJLB 

5 WMJC 5 WLLZ 5 WJLB 5 WCZY 

6 WNIC-FM 6 WOMC 6 WDRO 6 WJOI 

7 WJZZ 7 WHYT 7 WNIC-FM 7 wwww 

8 WHYT 8 WRIF 8 WWJ 8 WOMC 

9 WWJ 9 WCZY 9 WWWW 9 WJR 

10 WABX 10 WLBS 10 WJZZ 10 WLLZ 

Men Women 

25-54 , 25-54 

1 WJR 1 WMJC 

2 WMJC 11 2 WJR 

3 WWJ 3 WJOI 
4 WRIF I 4 WNIC-FM 

5 WJOI 5 WDRO 

6 WWWW 6 WWWW 

7 WJLB 7 WJLB 

8 WCRO 8 WCZY 

9 WNIC-FM 9 WOMC 

10 WOMC 10 WWJ 

Format Reach 

A/C 
AOR 10.6 

BBnd Rim 2.2 
Blk/Urbn immiimi1M1 4.2 
BMIEasy 7.3 

CHR 7.5 

Clas mots 
Ctry 8.0 

Gold ma 1.3 
Jan MIM2.4 

MiSC 9.6 

News 6.3 

Talk 3.9 

Houston-Galveston #8 Continued from Page 96 

Demographic Rank 

Men Women 

18-34 18-34 

1 KSRR 1 KKBO-FM 

2 KLOL 2 KMJ0 

3 KKBO-FM 3 KFMK 

KILT-FM 4 KILT-FM 

KMJO 5 KIKK-FM 

KIKK-FM 6 KRLY 
KFMK 7 KRBE-FM 

KRLY 8 KLOL 

9 KRBE-FM 9 

10 KKBO 10 

4 

5 

6 

7 

8 
KSRR 9 

KODA 10 

Men Women Men Women 

18-49 18-49 25-54 

1 KIKK-FM 1 KMJO 1 KIKK-FM 

2 KSRR 2 KIKK-FM 2 KILT-FM 

3 KILT-FM 3 KKBO-FM 3 KFMK 

4 KKBO-FM 4 KILT-FM 4 KSRR 

5 KLOL 5 KFMK 5 KODA 

6 KFMK 6 KRLY 6 KRBE-FM 

7 KW° 7 KRBE-FM 7 KM.10 

8 KODA 8 KODA 8 KPRC 

KRLY 9 KLOL 9 KRLY 

KRBE-FM 10 KSRR 10 KLOL 

amaims§ lmmimmorw 

25-54 

1 KFMK 

2 KIKK-FM 

3 KILT-FM 

4 KMJ0 

5 KODA 

6 KRLY 

7 KKBO-FM 

8 KRBE-FM 

9 KOUE 

10 KPRC 

16.5 

Format Reach 

A/C 
AOR 
Blk/Urbn 
BM/Easy 6.7 

CHR 
Clas 1.9 

Ctry 
Gold • to 
News 5.0 

Rel 2.8 

Span 5.5 

Talk BIM 4.1 

13.0 

10.5 

•12.3 

9.8 

17.5 

WESTWOOD ONE 

DR. DEMENTO 
ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS, CONCERTS AND SPECIALS 
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e   .,_ (- e .. - - .e • e • cr,à. FALL 4./ STATION 

'83 4)  Y. 

1.2 1.1 1.3 1.7 1.8 23 

1.5 2.5 I 1.7 '1 2.3 1.8 23 

1.4 ! 1.67 1.3 1.2 1.6 26 

2.5 1.4 1.2 1.4 , 1.6 26 

2.0 1.8 1.6 26 2.4 2.1 

1.3 1.5 1.3 1.2 1.4 29 

1.0 1.0 

1.8 1.2 

1.1 

1.6 

1.0 1.3 30 

--7 
1. 0 1.3 30 

1.3 

1.4 

1.2 

1.2 

KNOB 
97.9 

KRLA 
11 10 

KACE 
103.9 

Easy 

Gold 

Blk 

GROSKIN 

12 
BIRCH 
SHARE 

27 32 25 25 11 14/78 

18 18 20 18 12 21/53 

30 13 12 20 

KKHR 
93.1 CHR 19 11 13 22 

1.1 

HILLIER 1.8 

24 14/75 W & P 

31 22/50 

KLAC 
570 Ctry 21 25 28 27 20 21/53 

KKGO 
105.1 

Jazz 29 36 21 26 

KDAY 
1580 Bik 28 6 23 31 

21 16/67 

32 18/59 

KFAC-FM 
92,2 

1.2 32 )1(p, Span 

KGFJ 1.0 3 1230 Blk 

1.0 33 XTRA 
690 

Clas 25 31 31 30 

Men 

18-34 __4__ 
1 KLOS 1 

2 KMET 2 

3 KOS 3 

4 KROO-FM 4 

5 KRTH 5 

6 KJLH 6 

7 KHTZ 7 

8 KOST 8 

9 KMGG 9 

10 KUTE 10 

Women 

18-34 

KOS 

KOST 

KMGG 

KRTH 

KUTE 

KLOS 

KMET 

KHTZ 

KUDO 

KJLH 

1 

2 

3 

4 

5 

6 

7 

9 

10 

Men 

18-49 

KHS 

KLOS 

KMET 

KBIG 

KABC 

KRTH 

KROO-FM 

KRLA 

KJLH 

KHTZ 

CHR 

31 19 18 24 

CB S -FM 

EASTMAN 

ROSLIN 

W & P 

CBS-R 

ABC -D 

' AP 

1.2 

1 . 7 

1 . 6 

1.5 

NBN 0.9 

28 20/54 McGAVREN MBS 0.7 

25 ! 17/63 

32 

23 

9 

8 

30 

29 

T -1‘ 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Wornen 
18-49 

KHS 

KOST 

KMGG 

KBIG 

KRTH 

KHTZ 

KJLH 

KIQQ 

KUTE 

KMET 

Men -7  

25-54 

KIIS 

2 KBIG 

3 KABC 

4 KRLA 

5 KRTH 

6 KLOS 

7 KNX 

8 KJOI 

9 KTNQ 

10 KMET 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

34 

CABALLERO 

35 21/50 

33 33 32/34 

Wornen 

25-54 

KIIS 

KBIG 

KOST 

KJOI 

KABC 

KRTH 

KMGG 

KWKW 

KJLH 

KHTZ 

MAS LA 

MMR 

2.1 

1.6 

1.0 

Format Reach 
A/C 
AOR 
BBnd MM832 

BlIdUrbn 
BMIEasy 
CHA 
Clas m 1.3 

Ctry 3.5 

Gold m1.8 
Jazz • 1.4 
News 
Span 
Talk 

8.9 

10.0 

8.4 

14.0 

7.2 

7.2 

5.2 

18.0 

Memphis #42 Continued from Page 103 

Demographic Rank 

Men Women Men Women 

18-34 18-34 18-49 18-49 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WZXR 

WHRK 

WRVR 

WMC-FM 

WGKX 

KRNB 

WLOK 

WDIA 

WMC 

WMS0 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

WMC-FM 

WRVR 

WGKX 

WHRK 

WZXR 

KRNB 

WKDJ 

WDIA 

WLOK 

WLVS 

1 WZXR 

2 WHRK 

3 WRVR 

4 WGKX 

5 WMC-FM 

6 KRNB 

7 WLOK 

8 WMC 

9 WDIA 

10 WLVS 

1 
2 

3 

4 

5 

7 

8 

9 

10 

Men 

25-54 

WMC-FM 

WGKX 

WRVR 

WHRK 

WLOK 

WDIA 

KRNB 

WLVS 

WMC 

WZXR 

1 
2 

3 

4 

5 

6 

7 

8 

9 

10 

WHRK 

WZXR 

WRVR 

WGKX 

WMC-FM 

WLOK 

WMC 

WLVS 

WDIA 

KRNB 

1 

2 

3 

4 

5 

6 

7 

8 
9 
10 

Women 

25-54 

WGKX 

WRVR 

WMC-FM 

WLOK 

WMC 

WHRK 

WLVS 

WDIA 

WKDJ 

KRNB 

Format Reach 

A/C 
AOR 

BBnd ••• 4.3 
BlklUrbn 
BMIEasy um. 5.7 
CHA 
Ctry 

Misc u 1.3 
News • 1.6 
Rel 192.3 
Talk go 3.0 

7.8 

8.6 

9.6 

15.6 

34.3 



8.6 4.8 4.2 9 

3 0 0 0 

12.6 

5.5 6.3 

8.7 8.4 

12.5 0 

8.5 2 

7.6 

6.5 6.9 

6.j 6.4 6.5 

5.9J 4.7 6.2 

WTMJ 
620 

WOFM 
93.3 

3 WEZW 
103.7 

4 mncn 
94.5 

A.( 

A/C 

AOR 

0 8 10 4 

BM 4 12 111 

CHR 2 2 17/62 CHRISTAL ABC -C 9.1 

5 2 

CHRISTAL 

SELCOM 

12/91 McGAVREN 

Oes 

12+ 
BIRCH 
SHARE 

6.0 

2 2 6 

5 

6 

WOKY 
920 

WLUM 
102.1 

!W1 4.8 4.9 7 

3.7 

4.6 4.3 

4.9 7 

3.8 

5.3 3.3 3.1 

10 

WBCS 
102.9 

WMIL 
106.1 

WISN 
1130 

WMYX 
99.1 

4, 

BBnd 6 15 

Urbn 10 3 

20 16 

3 3 

12 

5 

13/85 RIO 

11/96 W & P 

MO -2 

CBS-R 

5.1 

8.2 

Ctxy 7 22 6 7 3 

Ctry 9 7 9 8 4 

A/C 5 28 14 10 

A/C 8 9 4 6 

11 WZUU-FM 
95.7 

A/C 11 

1.4 3.0 2.8 12 

1.6 2.0 

3.3 1.8 

2.3 2.0 

4.1 

WNOV 
880 

7 

15/71 TORBET 

14/76 RKO 

20/54 KATZ 

ABC -D 4.7 

7.3 

ABC-I 3.9 

8 19/56 BLAIR 3.9 
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13 5 9 10 22/49 EASTMAN 

Blk 17 5 7 12 14 11/97 WALTON 

RK0 -1 

NBN 

4.4 

1.8 

2.2 13 

2.1 14 

2.0 15 

WLZZ 
1290 Gold 15 32 8 11 11 18/59 EASTMAN RICO -1 1.9 

3.2 1.7 16 

1.2 1.2 1.7 16 

0.5 0.7 1.7 16 

1.3 1.0 1.6 19 

WFMR 
98.3 

WRKR-FM 
100.7 

WLPX 
97.3 

WRJN 
1400 

A/C 18 20 16 14 13 12/90 CMBS 1.7 

CHR 

CHR 

12 4 15 17 26 27/41 ROSLIN ABC -C 3.0 

13 6 12 15 17 28/38 KATZ 1.8 

A/C 20 16 23 19 18 12/90 MASLA ABC-I 0.4 

WTKM-AIF a/c 
1540 104.9 - 

WEMP 
1250 

29 31 31 31 31 7/158 1.2 

Easy 16 17 

2.8 1.6 19 

2.41 1.8 1.0 21 

WMGF 
96.5 A/C 14 11 

24 18 , 

13 13 

16 23/46 BLAIR ABC -E 0.6 

15 25/43 MMR 1.8 

WAWA 
1590 Blk 24 10 18 22 23 16/68 W & P SHRDN 0.3 

Continued on P1190108 

Communication 
Graphics inc 

WANTED! KPAQ 
Who's That? 

Kustomers Particular About Quality. 
Our decals are so much better, our quality 

makes it obvious why we want the best stations! 
. AND THE BEST STATIONS WANT US! 

WINDOW DECALS - BUMPERSTICKERS 

CALL TOLL FREE! 1-800-331-4438 
IN OKLA 9/8-258-6502 



co 
o tami-Ft. Lauderdale-Hollywood #11 Continued from Page 104 

1
9
8
4
 R
&
R
 R
A
T
I
N
G
S
 R
E
P
O
R
T
 

c›.e 
<e, FALL 

'83 
‘2- -2.- 

e see edz4e(e 
ct, ck, 

1.2 1 . 1 1.1 26 

1.5 1.7 1 . 1 26 

.. 1 /  / 

WGBS 
710 N/T 18 25 23 24 24 30/36 TORSET MBS 0 

--•' WOCN 
1450 Span 25 30 27 25 26 15/73 LOTUS 1 

Demographic Rank 

Men 

18-34 

Women 

18-34 

1 WHY' 

2 WSHE 

3 WINZ-FM 

4 WEDR 

5 WWWL 

6 WAXY 

7 WQBA-FM 

8 WCMQ-FM 

9 WKOS 

10 WCKO 

1 WINZ-FM 

2 WHY' 

3 WWWL 

4 WAXY 

5 WAIA 

6 WEDR 

7 WCMQ-FM 

8 WWJF 

9 WOBA-FM 

10 WSHE 

Men 

18-49 18-49 25-54 

--f-- — 
1 WHY' 1 WHYI 1 WINZ-FM 1 WINZ-FM 
2 WINZ-FM 2 WINZ-FM 2 WHY! 2 WCMQ-FM 

3 WSHE 3 WAIA 3 WOBA 3 WHYI 

4 WEDR 4 WWJF 4 WLYF 4 WWJF 

5 WKQS 5 WCMO-FM 5 WSHE 5 WLYF 

6 WAXY 6 WWWL 6 WAIA 6 WAIA 

7 WAIA 7 WEDR 7 WIOD 7 WKQS 

8 WCM0-FM 8 WAXY 8 WEDR 8 «BA 

9 WWWL 9 WK0S 9 WCMO-FM 9 WEDR 

10 WQBA 110 WQBA-FM 10 WKOS 10 WAXY 

Women Women Men 

25-54 

12. 
BIRCH 
SHARE 

A/C 19.1 

AOR 4.5 

BBnd tim 1.4 

BlklUrbn 5.3 

BM/Easy 8.2 

CHR 14.6 

Clas 1.9 

Ctry 5.1 

News 7.8 

Span minummumummu 21.4 
Talk 1.6 

Milwaukee-Racine # 25 Continued from Page 107 

Demographic Rank 
44NL 

Men Women Men Women 
18-34  18-34 18-49 18-49  

1 WOFM 1 WKTI 1 WOFM 1 WLUM 

2 WKTI 2 WLUM 2 WKTI 2 WKTI 

3 WLUM 3 WMYX 3 WTMJ 3 WMYX 

4 WLZZ 4 WOFM 4 WMIL 4 WEZW 

5 WTMJ 5 WZUU-FM 5 WLUM 5 WBCS 

6 WMYX 6 WBCS 6 WLZZ 6 WOFM 

7 WZUU-FM 7 WEZW 7 WISN 7 WTMJ 

8 WNOV 8 WNOV 8 WEZW 8 WZUU-FM 
9 WMIL 9 WLPX 9 WBCS 9 WMIL 

10 WISN 10 WMIL 10 WMYX 10 WNOV 

Men Women 

25-54 25-54 

1 WTMJ 1 WEZW 

2 WMIL 2 WTMJ 

3 W0Fm 3 WBCS 

4 WEZW 4 WLUM 

5 WISN 5 WMYX 

6 WKTI 6 WKTI 

7 WBCS 7 WZUU-FM 
8 WLZZ 8 WMIL 

9 WLUM 9 WISN 

10 WZUU-FM 10 WOKY 

A/C 
AOR 8.5 

BBnd 6.5 

Blk/Urbn 10.0 

BM/Easy 9.2 

CHR 10.6 

Ctry 9.8 

Gold 12.2 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS 



Minneapolis-St. Paul #17 • 

tee FALL 
'83 

20.5 20.6 20.9 0 
12.4 10.3 10.8 2 

WCCO 
830 

KSTP-FM 
94. 5 

9.7 11.0 7.9 3 WLOL 
99.5 

4.6 7.4 7.2 4 WAYL 
93.7 

4.8 6.5 6.7 

A/C 

/  

0 7 7 2 0 12/87 CBS SPOT CBS 

A/C 2 4 0 0 

CHR 3 

••• 

2 14/78 CHRISTAL 

12+ 
UCH 
SMK 

19.7 

11.3 

02 3 7 16/68 HILLIER 

BM 12 14 8 4 12/92 RK0 

8.9 

RK0 -1 5.6 

KEEY Ctry 
102.1 

6 6 6 5 3 14/80 KATZ 

6.0 6 WLTE A/C 
102.9 

4.9 5.8 5.0 7 

4 5 3 4 5 19/56 SELCOM 

KDWB-FM CHR 
101.3 

5.7 5.4 4.6 

5 2 4 
• 

CBS -R 

7 11 20/54 McGAVREN 

8 KORS-FM AOR 
92.5 

5.5 4.7 4.4 

7 3 

9 WDGY Ctry 10 11 
1130 

4.1 3.8 4.2 

1.8 1.4 

1.7 1.4 

1.7 1.6 

10 KSTP 

5 12 19/58 TORBET ABC-R 

e • 6 6 15/72 BLAIR NBC 

Talk 9 9 10 

2.2 11 KJJO Gold 
104.1 

a  

10 8 18/60 • CHRISTAL ABC-I 

13 10 9 

1.8 12 KLBB BBnd 
1400 

I 
2.1 1.4 1.3 13 MMYTC Easy 

1280 
_, -  -• 

1.6 1.8 1.2 15 KDVI/8 A/C 
630 

immier   

A/C 1.3 13 KTWN 
107.9 

15 15 17 

• •  

12 13 12 
a • 

14 19 13 
• i 

11 8 11 

• é 

11 9 17/63 MMR 

4  

16 15 13/80 KATZ 

a 

13 13 30/36 BLAIR 

12 10 23/47 MASLA 

14 14 37/29 MoGAVREN 

- - 

8.0 

6.5 

9.0 

5.7 

4.0 

3.6 

ABC -E 3.1 

ABC-F -175 

1.8 

MBS I 1.1 

0.7 

Demographic Rank Format Reach 

Men Women Men Women I Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 A/C 

1 KSTP-FM 1 KSTP-FM 1 WCCO Ti KSTP-FM 1- WCCO --T1 WCCO AOR MU 
2 KDWB-FM 2 WLTE 2 KSTP-FM 2 WCCO 2 KSTP-FM 2 KSTP-FM 88nd su 
3 WLOL 3 WLOL 3 KEEY 3 WLTE 3 KEEY 3 WLTE BM/Easy 

4 KORS-FM 4 KDWB-FM 4 WLOL 4 WLOL 4 WDGY 4 KEEY CHR 
5 KJJO 5 KEEY 5 KDWB-FM 5 KEEY 5 WAYL 5 WAYL Ctry 

6 KEEY 6 WCCO 6 KORS-FM 6 WAYL 6 KSTP 6 WLOL Gold a 2/ 
7 «CO 7 KORS-FM 7 WDGY 7 WDGY 7 WLOL 7 WDGY Talk MM34.2 
8 WDGY 8 WDGY 8 KSTP 8 KDWB-FM 8 WLTE 8 KSTP 
9 WLTE 9 KDWB 9 KJJO 9 KORS-FM 9 KJJO 9 »ITC 

10 KSTP 10 KJJO 10 WLTE 10 KDWB 10 KDWB-FM 10 KORS-FM 

8.5 

12.9 

40.2 
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ashville-Davidson #44 BA, 
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FALL 
,83 •,-, 

.* 4., 

(l• , .z-,-,-  
STATION ,' `› e  („Y ? '<t» 4's i,<‘ 12, 

e (g; ,:t• 4, cl- ‘,- 1/4, ck• ....4<, BIRCH ,`\, ,:<. .' ti. 4 \,  ,,- ct- <• -'-- SHARE 

4.1 8.2 13.0 0 
r 

WBM-FM 95.5 
Ctry 3 8 2 

• 

0 10/113 CHRISTAL 

_ 

11.7 

12.8 12.9 11.7 2 M lieF AOR 
.- 

0 

. 
2 0 2 

a-., 

3 13/83 BLAIR 

, 

ABC-R 

. 

17.2 

10.2 7.9 10.8 3 WZEZ BM 
92.9 

, 
4 9 

Y 

9 5 2 11/102 TORBET 
. , 

7.1 

9.0 9.5 8.0 4 
, 

mx 
p• 

CHR 2 

-• 

0 
r .• 

5 4 4 
, 

17/63 MMR 
, 

RK0-1 
a 

13.8 

10.0 7.4 6.8 
...- 
5 

eS91X-FM 

, 
Ctry 

- 
6 12 

.. 
10 

t 

8 6 15/74 

-., 

KATZ ABC-I 6.3 

-- 4.6 6.4 

. 

6 M e-FM A/C 7 

. 

4 
I 

3 3 5 15/71 
ir 

HILLIER 7.4 

3.0 5.4 5.8 

, 1 

7 WMAK Urbn 10 

., 

3 
I 

4 

é 

6 
, 

7 12/93 SELCOM 
. 

6.5 

5.9 5.0 
. 

5.1 8 re Ctry 5 13 13 

, 

11 
-o, 

8 20/55 CHRISTAL 
• 

NBC 2.9 

.... 
6.1 4.6 

4. 
5.0 9 WVOL Blk 1470 

, 

9 6 

. 

6 7 11 15/74 SELCOM NBN 3.7 

6.8 5.3 4.0 lo 
I 

Mee 
1 , 

Talk 8 21 12 
• 
12 10 20/55 HILLIER 

, 

CBS 3.4 
, e II, •fr 4 s 

4.9 6.4 

, , 
3.6 11 mraly 

107.3 
i 

A/C 11 
, 

5 7 9 9 18/60 McGAVREN 2.7 

1.5 1.4 3 . 4 12 W AMB 1170 
BBnd 14 

• 

18 15 14 7/166 
• 

ROSLIN MBS 0.8 
. ' 

..- 20 

-- -- 2.7 13 WMDB 
880 _ 

CHR 17 7 8 10 13 8/140 

A.. 

--

2.9 3.2 2.0 14 mgmx 
1 
A/C 12 14 14 i13 12 

l 
24/45 KATZ ABC-I 1.5 

Demographic Rank Format Reach 

Men 

18-34 

Women 

18-34 

Men 

18-49 
Women 

18-49 

Men 

25-54 

Women 

25-54 A/C 
1 WKDF 1 WKDF 1 WSM-FM 1 WSM-FM 1 WSM-FM 1 WSM-FM 

12.0 

AOR 
2 WSM-FM 

3 WMAK 

2 WSM-FM 

3 WLAC-FM 
2 WKDF 

3 WMAK 
2 WKDF 

3 WLAC-FM 

2 WKDF 2 WZEZ 
3 WMAK 3 WWKX 

11.7 

BBnd MMBM3A 

BlIdUrbn 
4 WLAC-FM 

5 WWKX 

6 WVOL 

7 WMDB 

4 WWKX 

5 WVOL 

6 WMAK 

7 WYHY 

4 WLAC-FM 

5 WWKX 
6 WSIX-FM 

4 WZEZ 

5 WWKX 
6 WVOL 

4 WSIX-FM 4 WKDF 

5 WZEZ 5 WLAC-FM 
8 WLAC-FM 6 WSIX-FM 

10.8 

BM/Easy 10.8 

CHR 10.7 

Ctry 
8 WYHY 

9 WLAC 

10 WSIX-FM 

8 WZEZ 
9 WSIX-FM 

10 WMDB 

7 WVOL 

8 WZEZ 

9 WSM 

10 WYHY 

7 WMAK 

8 WYHY 

9 WSIX-FM 
10 WMDB 

7 WWKX 

8 WSM 
9 WYHY 

10 WLAC 

7 WYHY 

8 WSM 

9 WVOL 
10 WMAK 

24.9 

Talk mmia 4.0 
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.STATION 

-- 6.1 
WHIZ 
100.3 CHR 2 4 2 7 15/74 EASTMAN 

5.8 6.9 5.2 2 uneu 
106.1 CHR 7 4 0 0 2 12/91 MASLA 

6.2 4.7 4.6 3 
WNBC 
660 CHR 6 7 3 3 20/54 HILLIER NBC 

4.5 4.3 4.1 4 yeee A/C 11 23 12 11 6 13/85 ROSLIN 

4.7 5.2 4.1 4 yes News 3 21 18 15 10 21/51 CBS SPOT CBS 

3.9 5.0 4.0 6 WAPP 
103.5 AOR 6 2 2 

s. 

6 16 17/63 MMR 

4.7 4.2 3.9 7 WOR 
710 

Talk 12 30 25 24 17 12/88 RKO ABC -E 

4.1 4.2 3.9 7 WRFM 
/0&/ BM 13 38 19 14 9 12/93 TORBET 

3.2 2.7 3.8 9 WBAB 
102.3 AOR 9 5 3 8 14 14/80 

3.8 3.4 3.8 9 WPI-J 95.5 CHR 5 3 5 7 13 18/59 BLAIR ABC -R 

3.8 3.3 3.6 11 WCBS-FM 
101.1 

Gold 10 14 6 4  14/79 CBS-PM CBS 

4.1 3.7 3.6 11 me News 4 17 21 18 11 22/49 GROUP W ABC -D 

3.9 3.2 3.5 13 Willi 
1/00 

BBnd 21 44 44 30 20 9/124 ROSLIN 

4.2 4.4 3.5 13 elm A/C 8 10 10 17/62 HILLIER 

1.3 2.6 3.3 15 mcmc 
106.7 Ctry 17 24 13 9 4 11/97 W & P 

1.8 3.6 2.6 16 wpm 
101.9 A/C 14 22 11 10 8 17/63 CHRISTAL 

2.3 1.4 2.0 17 
WCTO 
94.3 BM 23 19 40 22 18 15/73 McGAVREN 

1.4 2.1 2.0 17 
WKJY 
983 BM 27 31 36 23 23 10/108 ROSLIN 

1.6 2.1 1.9 19 nBC Talk 15 49 27 20 24 21/53 BLAIR ABC-I 

1.9 2.2 1.9 19 1LR 91/2I AOR 24 9 8 12 32 15/70 

--

MASLA 

1.1 0.9 1.9 19 
WNEW-FM 
102.7 AOR 19 25 9 13 15 18/60 KATZ NBC -S 

2.9 1.4 1.8 22 
untm 
1050 Ctry 16 28 22 17 12 20/54 SELCOM MBS 

2.4 2.0 1.7 23 MIPATeM 
93.1 

BM 20 41 39 21 22 20/55 CHRISTAL 

1.2 2.0 1.6 24 MUM 
740 

A/C 31 43 41 26 19 10/110 

21/52 

20/55 

McGAVREN 

1.8 2.2 1.6 24 egTU Urbn 18 8 14 16 21 

28 
1 

TORBET 

2.5 1.7 1.5 26 Ylew 
.m.... 

BBnd 22 29 38 28 KATZ 
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New Orleans #33 jr,§1j-
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,r, FALL ee- 1/4, e e e -,„. e 
';e• o STATION ''' .e A .( 12+ 0 (,-, '83 ,(,(k-.:,..., .. BIRCH 

SHARE 

12.9 13.2 14.1 go> mnn.D-Fm 
98.5 

81k 2 3 gu> go> gD> 8/139 HILLIER 14.8 

8.6 9.2 12.5 2 le7EIZB CHR 

0.--•-•••••. 

go> 41> 
• 

2 2 3 13/83 BLAIR RK0-1 15.4 

8.8 8.8 7.1 3 WAIL 
105.3 

Urbn 5 2 4 4 7 12/90 SELCOM NBC-S 5.4 

5.5 4.4 6.6 4 WNOE-FM 
101.1 

Ctry 9 11 9 5 2 11/97 McGAVREN ABC-E 5.7 

8.1 

, 

8.8 6.5 5 MIFPU) 
99.5 

CHR 4 4 3 3 • 10 15/70 MASLA ABC-F 7.1 

7.0 8.2 5.7 6 WBYU 
95. 7 

BM 7 12 12 9 5 14/79 CHRISTAL 6.2 

6.1 6.7 5.3 7 

... 

WAJY 
101.9 

A/C 10 10 7 6 4 

.«.......... 

14/79 KATZ 

 ••,..... 

5.0 

2.9 3.8 5.2 8 WBOK Rel 1230 11 6 8 8 8 11/96 SHRDN 5.4 

4.6 4.1 4.9 9 "L 870 
Talk 3 9 10 11 11 21/51 KATZ CBS 5.6 

4.7 4.6 4.2 10 WOUE-FM 
93.3 

A/C 6 8 5 7 6 19/59 EASTMAN 4.8 

2.7 3.9 4.2 10 mums 
1350 

A/C 13 15 16 16 15 10/107 SLIN 6.0 

3.0 3.4 3.7 12 MME 
1060 

Ctry 14 13 15 14 13 11/95 McGAVREN ABC-E 2.3 

5.9 3.7 3.7 12 mrnx 
690 

A/C 8 7 6 10 9 21/52 BLAIR NBC 3.1 

2.5 2.5 2.6 14 WYLD 
940 

Blk 12 5 
• 

11 13 14 22/50 HILLIER 1.3 

2.3 2.2 15 MAT 
990 

Gold 17 18 14 12 12 8/139 SELCOM NBN 2.3 

1.1 2.4 2.1 16 WY« 
1450 

BBnd 15 16 18 17 17 14/76 P-W RADIO ABC-D 1.8 

1.2 0.6 1.6 17 
-, 

WSHO BBnd 
800 

18 17 13 15 16 10/108 AP 1.0 

3.2 3.1 1.1 18 WOUE I CHR 
1280 

16 14 17 18 18 22/50 EASTMAN 1.4 

Demographic Rank Format Reach 

Men Women Men 

18-34 18-34 18-49 
Women 

18-49 

Men 

25-54 

Women 
A/C 25-54 17.4 

1 WYLD-FM 1 WYLD-FM 1 wymem 1 WYLD-FNI 1 WYLDFM 1 WYLDFM 
BBnd MUM3J 
BlklUrbn 

2 WRNO 2 WEZB 2 WEZB 2 WEZB 2 WNOE-FM 2 WEZB 
23.8 

BM/Easy 
3 WEZB 3 WRNO 3 WRNO 3 WAJY 3 WEZB 3 «OK 

5.7 
CHR 20.1 

4 WAIL 4 WAIL 4 WNOEfM 4 WBOK 4 WAJY 4 WAJY Ctry 
5 WOUEfM 5 WOUEfM 5 WAIL 
6 WTIX 8 WBOK 6 WOUEfM 

5 WAIL 
6 WOUEfM 

5 WOUEfM 
6 WWI. 

5 WBYU 
6 WN0E-FM 

10.3 
Gold Ma 2.2 
Rol 5.2 

7 WWL 7 WAJY 7 WAJY 7 WRNO 7 WBYU 7 WOUE-FM Talk 4.9 
8 WNOE-FM 8 WNOE-FM 8 WWL 8 WBYU 

9 WAJY 9 WTIX 9 WTIX 9 WNOE-FM 
8 WRNO 
9 WTIX 

8 WAIL 

9 WTIX 
10 WBOK 10 WYLD 10 WBYU 10 WTIX 10 WAIL 10 WRNO 



New York 41 

\ (re ,,(e % FALL ,e,,ce- 
e% tA 1:0 '83  

5.3 

2.0 6.2 

4.9.5.2 4.9 

4.5 

O ‘eiT3z 
5.1 2 

4.0 4.5 5.3 

5.2 5.4 4.8 

4.8 3 

WOR 
710 

ViNKS 
98 7 

4.4 4.5 

4.8 4.6 4.3 4.5 3.8 5 

4.3 3.7 4.9 t 3.8 

5.0 4.7 

3.7 6 

4.6 I 3.9 3.6 

4.2 5.2 

7 

4.9 4.9 3.5 

4.3 

8 

4.5 4.1 4.0 

1.8 3.3 3.6 3.5 
-- _ 1 5.6 4.9 5.2 4.7 

3.8 3.9 

2.7 

3.1 

4.0 

3.4 

2.8 

2.5 

3.8 3.1 

2.5 2.1 2.0 3.2 

2.9 2.8 3.4 3.2 

3.5 8 

3.4 10 

3.3 11 

WINS 
1010 

WCBS 
880 

WRFM 
105.1 

WYNY 
97.1 

WKTU 
92,3 

WPLJ 
95.5 

WPIX 
101. 9 

WBLS 
107.5 

CNR 

Talk 

Urbn 

1 News 
News 

/ 

-, 

.,k, c\, <;,,,, , ,r, . ,c1,, „z_ ,•,,, q-(i, ç,  .. ,•. •. c\, A, ,,,-. .. c-
2 0 00 5 

8 30 24 20 17 

9 2 2 2 

41> 16 14 12 

3 25 19 

14/77 EASTMAN 9.5 

12+ 
BIRCH 
SHARE 

12/87 RICO ABC -E 5.4 

2 13/82 RKO 

10 21/51 

RICO -1 6.7 

GROUP W ABC -D 4.9 

15 12 20/54 CBS SPOT CBS 2.8 

BM 

A/C 

Urbn 

15 24 26 17 11 13/84 TORBET 1.9 

6 8 7 3 18/61 HILLIER 2.4 

5 5 8 5 6 19/58 TORBET 4.1 

CHR 

A/C 11 

Urbn 12 

4 3 6 15 21/51 

12 5 4 3 16/66 

6 6 7 8 17/65 

BLAIR ABC -R 3.5 

CHRISTAL 2.5 

McGAVREN ABC -F 4.9 

3.3 11 WPAT-FM BM 
1 

13 WADO 
1280 

4.1 3.1 3.6 3.0 

2.7 2.9 2.9 2.9 

13 

15 

16 

3.0 3.0 3.2 2.7 

WAPP 
103.5 

WNBC 
660 

WNEW 
1130 

17 WCBS-FM 
101.1 

2.4 2.9 3.0 2.3 

2.1 2.2 2.1 2.1 2.3 

1.8 

2.3 

1.6 1.9 2.3 

2.1 2.4 2.8 

1.7 2.1 1.8 1.8 

1.8 1.8 2.0 

18 WABC 
770 

Span 

AOR 

CEIR 

13 31 21 16 13 16/67 
.,......--

24 26 15 13 9 9/128 

1 10 3 4 8 21 19/59 

7 7 10 

BBnd 18 

Gold 16 

7 21/51 

CHRISTAL 2.8 

HILLIER NBC 

3.2 

47 

2.9 

22 29 21 16 14/78 

23 11 10 4 

KATZ 2.0 

17/64 CBS-FM CBS-R 

Talk 14 14, 18 

18 WNEW-FM 
102 7 AOR 

2.0 120 WKHK 106.7  Ctry 
ç. 

1.9 21 
W1 Pe Ctry 

1.7 22 WOXR-AIF 
1560 96.3 

19 19 

17 13 9 11 20 

2.2 

23/48 BLAIR ABC-I 

18/60 KATZ NBC -S 

20 1 17 12 

19,21 20 

Clas 22 43 

1.5 1 . 6 23 WMCA Talk 570 

2.1 1.7 1.2 1.7 

1.4 1.2 1.1 0.9 

2.3 2.1 2.2 

0.7 0.8 

1.8 

0.6 1.2 

1. 3 24 WJIT 
1480 

1.3 24 WNCN 104.3 

Span 

Mae 

1.3 24 WPAT BM 
930 

mnpiRL 1.0 27 1600 
AMON 

23 

14 

18 

32 28 

42 

27 

39 34 

14 15/72 W P 

2.8 

3.1 

1.8 

18 19/57 

22 17/64 

29 17/65 

32 22 22 24 

25 

21 

SELCOM MBS 2.0 

McGAVREN 

ROSLIN 

10/108 CABALLERO 

27 28 25 23 15/70 W & P 

37 34 37 32 22/50 CHRISTAL 

1.9 

2.1 

2.8 

0.7 

0.9 

Rel 28 15 30 31 31 12/93 W & P NBN 10111. 0.7 
:saw imiummie , 
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Nassau-Suffolk #12 Continued from Page 111 
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FALL 
'83 

0 . 9 1.8 1 . 4 27 

1 . 9 1. 0 

1 . 7 2 . 3 

2 . 4 

1.2 28 

1.2 28 

1.0 30 

STATION e 4r, , 4Ç o , 

  / 

WOXR-A/F 
1560 963 

WEZN 
99 9 

WRKS 
98.7 

WBLS 
107.5 

Clas j  29i, 37i 37 1,33 

BM 28 16 34 35 

I prbn 26 7 16 25 30 21/52 
., 

25 14/79 McGAVREN 

33 17/65 KATZ 

Urbn 251 121 15 1 19 26 126/41 

EEO 

McGAVFtEN 

RICO-1 

Demographic Rank 

Men Women Men Women Men 

18-34 18-34 18-49 18-49 25-54 
Women 

25-54 

1 WBAB 1 WHTZ 1 WBAB 1 WBLI 1 WCBS-FM 1 WYNY 

2 WAPP 2 WPLJ 2 WAPP 2 WHTZ 2 WKHK 2 WBLI 

3 WBLI 3 WBLI 3 WCBS-FM 3 WYNY 3 WNBC 3 WNBC 

4 WCBS-FM 4 WCBS-FM 4 WNBC 4 WNBC 4 WALK-A/F 4 WCBS-FM 

5 WPLJ 5 WYNY 5 WBLI 5 WPLJ 5 WBLI 5 WKHK 

6 WHTZ 6 WPIX 6 WKHK 6 WCBS-FM 6 WBAB 6 WHTZ 

7 WNEW-FM 7 WNBC 7 WHTZ 7 WPIX 7 WRFM 7 WPIX 

8 WLIR 8 WLIR 8 WALK-A/F 8 WKHK 8 WCBS 8 WRFM 

9 WNBC 9 WAPP 9 WPLJ 9 WKTU 9 WPIX 9 WALK-A/F 

10 WALK-A/F 10 WNEW-FM 10 WPIX 10 WLIR 10 WHTZ 10 WCBS 

Format Reach 
A/C 
AOR 

BBnd 5.0 

BlklUrbn mu 3.8 

BM/Easy 
CHR 

Clas 1.4 

Ctry 5.1 

Gold 3.6 

News 

Talk 5.8 

11.8 

11.6 

10.8 

7.7 

19.7 

New York #1 

Demographic Rank 

Men 

18-34 

Women 1 

18-34 18-49 18-49 
Men Women Men 

25-54 

1 WAPP 1 WHTZ , 1 WHTZ 1 WHTZ 1 WCBS-FM 

2 WHTZ 2 WRKS , 2 WAPP I 2 WRKS 2 WNBC 

3 WNEW-FM 3 WPIX 3 WRKS 3 WYNY 3 WKTU 

4 WRKS 4 WYNY 4 WKTU I 4 WPIX 4 WHTZ 
5 WPLJ 5 WPLJ 5 WNEW-Fm I 5 WBLS 5 WRKS 

6 WBLS 8 WBLS 6 WPLJ I 8 WKTU 6 WCBS 

7 WKTU 7 WKTU 7 WBLS 1 7 WPLJ 7 WYNY 

8 WYNY 8 WAPP 8 WYNY 8 WNBC 8 WPIX 

9 WPIX 9 WCBS-FM g wpix ' 9 WCBS-FM g WINS 

10 WNBC 10 WNBC , 10 WNBC 10 WADO r WPAT-FM 
1 1  

Women 

25-54 

1 WYNY 

2 WRKS 

3 WPIX 

4 WADO 

5 WHTZ 

6 WCBS-FM 

7 WBLS 

8 WKTU 

9 WRFM 

10 WINS 

Format Reach 
A/C 
AOR 
BBnd 
BlklUrbn 
BM/Easy 
CHR 
Clas 
Ctry 
Gold 
News 
Rel 
Span 
Talk 

2.9 

7.0 

5.5 

al11.0 
4.5 

8.3 

8.3 

9.0 

11.6 

12.7 

14/ OFF THE REC. 
VVITH MARY TURNER 

WESTWOOD ONE ONE OF 18 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS, CONCERTS AND SPECIALS 



Norfolk-Portsmouth-Newport News-Hampton #34 im 
I 
\ , ,Pce, STATION .. '\ 't., % ‘',- .''-e.4`• '' , e' 12+ 

.z- 'N ") ›- (,`1") 

FALL .., 7.4- ......_  
83 ,,,e <.., ç, •,, .zt, ,.z, , SHARE 

10.6 10.6 10.6 41, VICMS-FM 
/MI5 

Ctry 3 9 5 3 0 9/116 KATZ ABC -E 11.1 

10.6 10.9 9.5 

.-- 

2 WFOG 
92.9 BM 

, 

6 11 
-4.----..--

11 5 2 10/111 MMR 8.5 

7.9 • 
 8.6 9.5 2 WNOR-FM 

98.7 AOR 11› 

e-

2 0 gu, 7 11/98 RKO ABC -R 12.8 

7.4 7.2 8.1 4 WLTY 95.7 A/C 2 8 2 2 3 13/86 CHRISTAL 5.3 

6.7 7.0 7.8 5 WOWI 
102.9 Blk 4 3 3 4 4 12/88 McGAVREN SHRDN 8.6 

4.4 5.3 6.8 6 WNVZ 104.5 CHR 5 4 6 9 14/78 KATZ ABC -C AB 8.1 

3.7 4.3 5.2 7 WRAP 850 Elk 7 4 8 8 16/68 
__---à 

W & P NEN 4.2 

5.4 3.8 5.0 8 WTAR 790 A/C 8 16 13 9 5 16/69 CHRISTAL 

,____ 

CBS 4.4 

4.0 4.3 4.3 

--ds 

9 WWDE 
101.3 A/C 10 17 6 7 6 14/77 CBS-PM 

0.----

CBS -R 4.7 

5.7 5.5 3.5 : lo wIPAYR 93.7 AOR 9 5 7 10 17 20/55 EASTMAN NBC -S 5.8 

2.8 2.8 
1 

3.3 11 WNIS 
1350 News 11 24 18 16 12 13/82 HILLIER NBC 2.3 

3.4 3.4 , 2.7 ;12 WPCE 
1400 Blk 

• 

16 15 16 13 13 14/80 McGAVREN SHRDN 2.3 

2.4 1.5 2.4 13 MOUU 
105.3 

A/C 14 10 10 12 10 17/65 HILLIER 3.6 
‘........ 

- 2.2 14 WNSY-FM 
97.3 A/C 12 18 9 11 11 

-^.- 

20/55 BLAIR 3.0 

1.2 2.3 2.1 15 WOKS 
96.5 Urbn 13 6 12 14 18 20/55 RKO -2 2.8 

1.3 2.0 1.8 16 WCMS 
1050 Ctry 19 20 21 19 15 13/86 KATZ ABC -D 1.2 

_- 1.8 16 MMNSY 
1310 Gold 15 12 15 15 14 21/51 BLAIR 0.6 

2.0 1.6 1.7 18 yncEz 
94.1 

Ctry 18 14 17 18 16 14/76 EASTMAN 1.4 

1.7 2.2 1.6 19 WTJZ 
1270 

BBnd 20 22 22 20 19 12/92 KATZ MRS 0.6 
-_ 
3.6 2.0 1.5 20 mndoR 

1230 
Blk 17 7 14 17 20 23/46 EXO 1.3 

Demographic Rank Format Reach 
Men 
18-34 

1 WNOR-FM 

2 WLTY 

Women Men Women 
18-34 18-49 18-49 

1 WLTY 1 WNOR-FM 1 WLTY 

2 WOWI 2 WCMS-FM 2 WOWI 
3 WCMS-FM 

Men Women 
25-54 25-54 

1 WCMS-FM 1 WFOG 
2 WLTY 2 WLTY 
3 WFOG 3 WCMS-FM 

A/C 22.0 
AOR 13.0 

BBnd mu 

BlklUrbn 19.3 3 WOWI 
4 WCMS-FM 

3 WNOR-FM 3 WLTY 
4 WNVZ 4 WOW' 4 WFOG 4 WOWI 4 WOWI BKNEasy 

5 WNVZ 

8 WMYK 

5 WWDE 5 WFOG 5 WNOWFM 5 WTAR 5 WWDE 
8 WCMS.fM 6 WNVZ 8 WWDE 6 WNOR-FM 6 WXM 

7 WNVZ 7 WNIS 7 WRAP 

9.5 
CHR 6.8 

Ctry 14.1 7 WWDE 

8 WRAP 

9 WFOG 
10 WNSY-FM 

7 WRAP 7 WMYK 
8 WXM 8 WTAR 8 WRAP 8 WWDE 8 WPCE 

9 WMYK 9 WWDE 0 WXRI 9 WNSY 9 WNVZ 
10 WNSY-FM 10 WRAP 10 WPCE 10 WNVZ 10 WTAR 

Gold nu 1.8 

News IMIMM3.3 

o 
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Oklahoma City # 46 

FALL 
'83 

12.3 14.2 

ee 

KATT-FM 
100.5 

12.3 11.1 12.6 2 KTOK 
l000 

9.9 10.0 10.4 3 KKNG 
92.5 

2.1 9.0 5.5I 7.5 
7.3 

8.0 4 KJYO 
102.7 _ 

7.8 5 KXXY-FM 
96.1 

-- '-
. 

••• 0 
'\ J'• % t,, .e '' 

g 
A., ‘t• -... 4 <k' 

AoR 0000 
N/T 

BM 5 11 12 7 

CHR 3 2 3 4 10 16/66 

8 10/105 SELCOM NBC -S 

12+ 
BIRCH 
SHARE 

16.1 

2 10 7 8 4 12/94 BLAIR ABC-I 

10/107 CHRISTAL 

BLAIR 

9 . 8 

5.6 

Ctry 6 3 4 2 2 13/81 McGAVREN 8.8 

7.6 6 KZBS 
98.9 

9 .9 8.5 6.6 7 

4.6 3.7 5.4 8 

7.0 7.1 

7.0 5.6 

1.7 

KEBC 
94 7 

KLTE 
101.9 

A/C 7 6 2 3 3 13/8 3 HILLIER 8.8 

5.3 9 KOMA 
1520 

3.7 10 

1.9 3.5 11 KJIL 
104.9 

5.7 3.7 

- 
224 1.5 

3.4 12 WKY 
930 

2.6 13 KAEZ 
107.7 

0.7 0.9 1.2 14 KATT 
1140 

0.7 0.6 1.1 15 KXXY 
1340 

Demographic Rank 

KOFM----1 
104.1 

Ctry 4 12 10 6 5 17/64 TORBET ABC-E 7.8 

A/C 10 8 5 5 7 16/67 MAS LA 5.1 

Ctry 

A/C 

Re]. 12 4 11 11 9 

8 9 9 9 6 17/6 3 

9 5 6 10 11 25/44 

11/98 

Gold 11 14 13 13 12 23/47 

Blk 13 7 8 12 13 13/86 

AOR 14 16 14 14 15 15/72 

BLAIR NBC 

KATZ 

STARCOM I AP 

6.0 

ABC -C 4.6 

2.5 

EASTMAN CBS 

W & P 

SELCOM NBC-S 

2.5 

3.8 

0.4 

Ctry 16 13 15 15 14 15/73 McGAVREN ABC-D 0.3 

Men Women Men Women 

18-34 18-34 18-49 18-49 

1 KATT-FM 1 KATT-FM 1 KATT-FM 

2 KZBS 2 KZBS 2 KXXY-FM 

3 KXXY-FM 3 KJYO 3 KZBS 

4 KJYO 4 KLTE 4 KTOK 
5 KTOK 5 KXXY-FM 5 KJYO 

KLTE 6 KOFM 6 KOMA 

7 KAEZ 7 KKNG 7 KEBC 

8 KOFM 8 KOMA 8 KLTE 
9 KEBC 9 KEBC 9 KAEZ 

10 KJIL 10 KJIL 10 WKY 

1 KZBS 

2 KXXY-FM 

3 KATT-FM 

4 KKNG 
5 KJYO 
8 KLTE 

7 KEBC 
KOFM 

9 KOMA 

10 KJIL 

Men 

25-54 

1 KXXY-FM 
2 KTOK 

3 KEBC 

4 KOMA 

5 KATT-FM 

8 KZBS 
7 KLTE 

8 KKNG 
9 WKY 

10 KJIL 

Women 

25-54 

1 KKNG 

2 KZBS 

3 KLTE 

4 KXXY-FM 

5 KEBC 

6 KOMA 
7 KTOK 

8 KJYO 

9 KJIL 

10 KOFM 

Format Reach 

A/C 

AOR 

BUVUrbnimm2.6 
BNWEasy 

CHR 8.0 

Ctry 

Gold IMB 3.4 

News 6.3 

Rel me 3.5 
Talk 6.3 

10.4 

16.7 

15.4 

20.8 



18-34 

1 WMMR 
2 W100 

3 WDAS-FM 
4 WYSP 
5 WMGK 

WUSL 

7 WCAU-FM 
8 WSN1-FM 

9 WF1L 
lo WEAZ 

Philadelphia 4 

tf) FALL 
'83 

8.2 

• 

7.9 

a 

7.3 5.5 7.7 I) 

8.7 9.2 
. 

8.2 7.9 7.5 2 
4 

4 . 9 

WEAZ 
101.1 

KYW 
1060 

5.5 5.5 6.4 6.8 3 WDAS-FM 
105.3 

7.9 6.3 6.0 6.0 6.4 4 WMGK 
1029 

4.4 5.6 6.5 5.9 5.8 5 WUSL 
98.9 

5.9 5.0 5.5 6.3 5.2 6 WCAU-FM CHR 
98. 1 

4.5 5.3 4.2 4.8 

-4-

BM 

News 0 15 
Blk 

A/C 3 

Urbn 7 

4 12 

5.2 6 WMMR AOR 5 
93.3 

4.1 3.8 4.6 

-- -- 4:, 
-• ,..,_, 

D. o 1/4, •• .: 
<\, •• ,-

9 2 11/95 McGAVREN 

13 

3 2 

10 5 18/60 GROUP W 

2 3 10/110 HILLIER 

7 4 0 0 15/74 

5 4 

0 7 6 

5 

3.8 4.9 8 MOO AOR 9 16 
1021 

4.7 4.4 4.5 
4.  

4.1 

MMR 

7 ,13/82 BLAIR 

10 21/52 CBS-FM 

5 13 16/69 KATZ 

3 4 13/81 McGAVREN 

4.7 9 MMUDB Talk 13 23 
96.5 

4.4 4.7 4.8 6.4 4.5 10 

4.2 5.1 6.3 

WCAU 
1210 

6.0 4.5 10 WPEN 
950 

0.4 2.6 2.7 

4.8 4.2 4.6 

1  
2.1 3.512 WKSZ 

1003 

4.2 3.5 12 WYSP 
94.1 

4.6 4.5 4.1 

2.1 2.5 2.7 

3.5 2.8 2.3 

3.8 3.4 14 vap 
- 610  I3.9 3.2 15 

1.8 2.5 16 

2.4 2.4 1.8 1.8 2.1 17 

1.4 1.6 1.7 2.3 2.0 18 

2.1 2.5 2.0 

1.9 1.1 1.3 

Talk 6 14 

BBnd 14 ,24 

I A/C 16 ; 10 

12, 
BIRCH 
SHARE 

8.4 

NBC 6.6 

6.2 

5.5 

ABC-F 8.5 

CBS 7.3 

14 14 9 12/91 SELCOM 

16 16 

22 19 

12 9 

AOR 10 4 6 11 

A/C 11 20 15 

5.9 

4. 0 

ABC-I 5.9 

14 18/62 CBS SPOT CBS 4.2 

15 12/92 MMR ABC-E 4.7 
--lb-

12/87 . HILLIER 

1 3.0 

20 17/63 TORBET ABC-R 5.7 
• -...-. 

13 11 17/63 KAT% ABC-D 4.2 

mneuem 104.5 A/C 12 8 8 8 8 17/62 

%VAL Gold 15 13 11 12 12 20/55 

mvsH CHR 
106.1 

560 

WDAS 
1480 

Blk 

2.0 1.8 19 WFLN-A/F Clas 
900 95.7 

1.7 1.5 20 

2.0 1.4 1.1 1.1 1.1 21 

WHAT 
1340 LBlk 

WJBR-FM gm 
99.5 

Met • 

17 9 10 15 16 20/54 

19 17 17 18 18 14/80 

18 18 19 17 17 17/63 

20 11 18 20 19 15/72 

21 19 24 26 22 16/67 

Demographic Rank 
Men Women Men Women Men 

18-34 18-49 18-49 25-54 
t---  

1 WMGK 1 WMMR 1 WMGK 1 W100 I 1 WMGK 

2 WUSL 2 W100 2 WUSL 2 WMGK I 2 WEAZ 

3 WDAS-FM 3 WDAS-FM 3 WDAS-FM 3 WDAS-FM 3 WKSZ 
4 W100 4 WMGK 4 W100 4 KYW 4 WDAS-FM 

5 WCAU-FM 5 WYSP 5 WCAU-FM 5 WEAZ 5 KYW 
6 WMMR 6 WUSL 6 WEAZ 8 WMMR 6 WUSL 

7 WSN1-FM 7 KYW 7 WKSZ 7 WCAU 7 W100 
8 WYSP 8 WSN1-FM 8 WSN1-FM 8 WWDB 8 WCAU-FM 

9 WKSZ 9 WF1L 9 WMMR 9 WSN1-FM 9 WSN1-FM 
10 WWSH 10 WCAU-FM 10 KYW 10 WF1L 10 W1P 

Women 
25-54 

RKO RKO-1 2.5 

BLAIR RKO-2 2.6 

CHRISTAL 2.3 

HILLIER NBN 0.5 

CMBS 2.3 

SELCOM SHRDN 0.6 

Format Reach 

AIC 
AOR 
BBnd 45 

BlklUrbn 
BMIEasy 
CHR 
Clas im 1.8 
Gold 2.5 

News 
Talk 

13.8 

8.8 

7.3 

7.5 

9.2 

18.5 

16.1 
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,. \ FALL e ee , , STATION 

A eepi-> '83 
10.1 8.6 

6.5 

6.7 

7.4 

7.7 8.5 0 KTAR 1News 0 12 15 10 
620 

7.4 7.6 2 KNIX-FM  102.5 Ctry 4 

KOYT 
95.5 

6.3 6.7 7.3 3 

4.6 6.5 6.8 6.5 4 

6.5 7.1 6.6 6.4 5 

7.6 6.8 8.9 6.3 6 

3.6 

4.9 

4.4 3.3 5.5 7 

4.6 4.5 5.5 7 

5.5 7.9 7.8 5.4 9 

3.3 4.2 5.0 5.3 10 

4.9 4.0 3.8 4.3 

3.8 3.9 3.4 4.3 

3.3 3.9 4.5 3.7 

11 

11 

2.6 1.2 2.7 3.1 

2.4 2.6 2.6 2.8 

1.9 1.7 1.5 2.3 

1.5 1.5 1.0 2.2 

1.0 1.4 1.8 

2.4 1.5 1.6 1.6 

13 

KKLT 
98. 7 

KMEO-FM 
96.9 

KDKB 
93.3 

KEZC 
92.3 

KOY 
550 

KUPD 
97.9 

KOPA-FM 
100.7 

KUKO 
1060 

KZZP-FM 
104.7 

KOOL-FM 
94.5 

14 KLFF 
1360 

15 KJJJ 
910 

16 KHEP-FM 
101.5 

17 KMEO 
740 

18 KOOL 
960 

19 KNIX 
1580 

1.6 1.4 2.1 1.6 19 KSTM 
1071 

1.1 2.4 1.2 1.1 

Easy 10 

A/C 5 

Easy 9 

AOR 

Ctry 

6 

12+ 
BIRCH 
SHARE 

14/79 CBS SPOT ABC-I 8.2 

7 5 2 

13 11 8 

0,  13/85 KATZ 

11/103 EASTMAN 

10.5 

6.3 

6 2 2 15/74 CBS SPOT 6.9 

24 16 13 9 

2 5 3 10 

13/85 McGAVREN 6.5 

16/67 BLAIR NBC-S 10.4 

11 9 10 6 5 

A/C 8 14 9 7 3 

14/78 MMR RKO -2 3.9 

17/65 EASTMAN NBC 4.6 

AOR 7 3 3 5 11 17/63 MASLA 7.8 

CHR 6 4 4 4 

Urbn 1 8 11 

CHR 3 2 6 12 

7 18/62 TORBET ABC -C 5.6 

14 9/115 MASLA 2.9 

1 

A/C 12 10 7 9 

7 23/47 McGAVREN 6.7 

8 

BBnd 17 17 23 18 16 

17/62 CHRISTAL CBS 4.7 
 •  

11/101 MASLA 0.9 

Ctry 13 19 13 14 

Clas 18 20 14 15 

Easy 

A/C 

20125 

15 18 

24 26 

12 18/60 MMR RICO -2 1.4 

13 

20 

14/75 CMBS 

4 

11/100 McGAVREN 

26 23 23 

1.6 

0.6 

19/57 CHRISTAL 

Ctry 16 23 20 19 

AOR 21 I 22 I12 16 

21 KNNN Span 23 11 18 
99.9 

 nummimmemmw 
17 

CBS 0.1 

18 21/51 CHRISTAL 

15 11/99 ROSLIN 

19 11/98 LOTUS 

0.8 

2.6 

0.5 

Continued on Page 124 

Find out more about Arizona's # 1 station... 

IITAR Newsradio 620 
Call Mike Shields, KTAR/KKLT Director of Sales ( 602) 274-6200. 



SUNBELT 
SUCCESS STORY! 

Find out more about 
Arizona's growth stations! 

KTAR Newsradio 620. 
Arizona's #1 radio station, 12 + * 

Arizona's #1 radio station, Men 18 + * 

KLitet199Fm, 
Phoenix's #1 radio station, 18-49* 

Phoenix's #1 radio station, Women 25-54* 

Target your audience 
in the largest growth 
market between Dallas 
and L.A. Find out more 
about the dominant 
influence and power-
ful impact of KTAR 
"Newsradio" and K-Lite 
"Lite Rock:' 

Call Mike Shields, 
KTAR/KKLT Director cf 
Sales: (602) 274-6200. 

Represented nationally by 

(RS It I )11 I SIN I,ES 

• New York (212) 975-4575 
• Atlanta (404) 233-8281 
• Chicago (312) 951-3357 
• Dallas (214) 556-1145 
• Detroit (313) 352-2800 
• Los Angeles (213) 460-3701 
• Philadelphia (215) 581-5990 
• St. Louis (314) 444-3221 
• San Francisco (415) 765-4006 

'ARBITRON,Fal: '83. Metro 12 - , 6 AM - 12 M, Mon. - Sun. 

KTAR and KKLT are part of the Pulitzer Broadcasting Company 
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Pittsburgh #14 

e FALL ee-
e e A., Q., •,› 12, 

cP 03  de) '83 
STATION 

A› 
çp BIRCH SHARE 

18.4 

6.7 

6.7 

6.0 

4.1 

18.4 17.1 

7.4 

6.3 

5.0 

6.7 

15.9 

6.9 8.1 

O KDKA 
1020 

2 UWE 
102.5 

5.9 

7.4 

7.6 

6.0 

3 

4 

5.0 4.8 5.5 

5.6 5.6 5.3 

4.8 5.1 4.2 5.1 

-- 4.8 

5.2 5.7 4.5 

5.0 5.6 5.5 

3.9 

5 

WTAE 
1250 

WBZZ 
93 7 

A/C 

AOR 

A/C 

7 8 4 2 

000 io 
2 10 6 

CHR 3 2 3 5 

WPNT BM 
92 9 

WAMO-FM 
105 9 

7 WHYW 
969 

9 13 11 ;10 

o 

7 

Urbn 10 3 7 7 

13/82 

12/93 

17/65 

18/61 

11/97 

6 11/96 

3 116/66 A/C 

4.9 8 WHTX CHR 
96. 1 

4.8 

4.6 1-910 

WJAS 
1320 

I WSHH 
99.7 

7 8 2 

GROUP W 

EASTMAN 

KATZ 

BLAIR 

GROUP W 

HILLIER 

CHRISTAL 

4 4 6 5 20/54 

BBnd 11 18 23 

BM 

5.4 6.3 4.4 11 WWSW A/C 
94. 5 

2.8 2.1 I 2.3 

8 17 13 

14 

11 

12 12/90 1  

11 15/75 

3.8 112 I WDSY Ctry 
1 107.9 

1.5 2.2 3.1 3.0 13 WTKN 
970 

41 3.5 3.1 2.6 14 

2.2 2.6 1.7 2.2 15 

2.6 

0.6 1.0 0.7 

1.8 1.0 1.3 1.0 18 

411111111Mit. -

Demographic 
.rame 

Men , Women 

18-34 18-34 

1 WOVE I 1 WHYW 

2 WBZZ , 2 WBZZ 

3 WHTX 1 3 WHTX 
4 WTAE 4 WOVE 

5 WHYW 5 WWSW 

6 WWSW 6 WAMO-FM 

7 WAMO-FM 7 WTAE 

8 WDSY 8 KDKA 

9 WYDD 9 WPNT 

10 KDKA 10 WYDD 

KQV 
1410 

Talk 

INews 

6 6 5 4 19/56 

9 I 11/95 9 

15 15 15 15 14 14/76 

12 12 19 17 16 19/56 

ViEEP Ctry 
1080 

WYDD 
104 7 

CHR 

WESA-A/F A/C 
940 98 3 

WNUF 
100 7 

Women Men 

25-54_ 

Women Men 

18-49 

17 23 14 13 13 

13 5 9 12 17 

KATZ 

HILLIER 

BLAIR 

McGAVREN 

MMR 

McGAVREN 

CHRISTAL 

10/104 MMR 

24/45 W & P 

19 11 12 16 15 27/40 

BBnd 16 26 24 26 21 

NBC 

NBC -S 

RKO -2 

SHRDN 

RK0- 1 

ABC -D 

ABC-C 

ABC-I 

ABC -C 

CBS 

ABC-I 

ABC -R 

ABC -C 

16.4 

9.6 

6.3 

9.1 

2.9 

5.2 

5.0 

5.4 

3.7 

5.4 

2.9 

3.6 

3.2 

2.8 

2.1 

2.7 

22/49 

18-49 25-54 

1 WOVE 1 WHYW 1 WTAE 1 KDKA 

2 WTAE 2 KDKA 2 KDKA 2 WTAE 

3 KDKA 3 WTAE 3 WWSW 3 WHYW 

4 WBZZ 4 WHTX 4 WHYW 4 WWSW 

5 WAMOTM 5 WBZZ 5 WOVE 5 WHTX 

6 WWSW 6 WWSW 6 WAMOTM 6 WAMOTM 

7 WHTX 7 WAMOTM 7 WHTX 7 WPNT 

8 WHYW 8 WDVE 8 WPNT 18 WBZZ 

9 WDSY 9 WPNT ' 9 WDSY 9 WDSY 

10 WPNT 10 WDSY 10 WBZZ 1110 WSHH 
1 1 
"uramme, 

UP I 

momilmmum, 
1.6 

Format Reach 

A/C 
AOR 8.1 

BBnd 5.8 

BlklUrbn 5.3 
BM/Easy 
CHR 
Ctry 6.0 

News mmi 2.6 
Talk 3.0 

10.1 

130 

34.1 



o 

Portland #30 

FALL 
'83 

6.9 6.9 8.8 

I4.2 5.0 7.8 

4.1 4.3 7.0 

6.8 7.9 6.7 

5.6 7.5 

7.6 6.3 

6.3 

STATION 

KUPL-FM 
98.5 

Easy 6 13 

2 KMJK 
106.7 

3 KJIB 
99.5 

CHR 2 

Ctry 7 5 

4 KGW 

5 

5.9 6 

3.2 4.4 5.7 

620 A/C 7 

9 

3 

4 

5 

, 
e , , Q:  ,.‘t• , ,zi ..›. ct-c.:, J •• :., e" 4'e v ,1/4  •,:- ., 

6 3 10/112 TORBET 

5 8 14/80 EASTMAN 

4 5 12/93 KATZ 

KCNR-FM 
97 / 

KINK 
101.9 

CHR 3 6 2 

AOR 4 9 2 3 

f-1-9/57 
4 16/67 

1 
2 16/68 

6.1 

AP 10. 9 

12+ 
BIRCH 
SHARE 

ABC -E 2.9 

BLAIR AP 7.6 

CHRISTAL 5.3 

BLAIR 7.0 

7 KUPL BBnd 13 20 23 14 11 i10/110 TORBET 
1330 --4--

5 19 13 10 7 17/65 MMR 5.6 6.2 

6.3 5.7 

5.2 

5.1 

KEX A/C 
1190 ,  

9 KXL-FM BM 
95.5 

12 18 18 12 

9.9 4.8 10 KRCK 

9.1 4.9 4.6 11 

101.1 AOR 10 3 6 7 

KGON 
92.3 

AOR 8 2 7 8 13 18/61 

3.9 4.1 

2.5 

4.8 3.4 

4.7 3.4 

3.1 2.5 

4.5 12 KWJJ 
1080 Ctry 9 11 8 9 6 18/60 

MB S 3.4 

10 12/90 McGAVREN 

12 16/67 SELCOM 

HILLIER 

KATZ 

ABC-I 5.9 

2.6 

9.7 

6.2 

ABC -E 6.1 

3.4 

3.4 

13 KKSN 
910 

13 KXL 
750 

3.0 15 KYXI 
1520 

1.8 

A/C 15 10 11 11 9 13/85 CMB S 

N[31IU 17 17 19 15 

2.7 

19/58 McGAVREN NBC 3.8 

16 KKRZ 
100.3 

News 14 14 22 18 18 17/64 HILLIER CBS 2.5 

A/C 16 8 10 13 14 23/47 MMR RKO -1 2.0 

2.3 1.1 

1.8 1.7 

2.3 2.0 

3.1 2.7 

0.5 0.5 

1 

1.6 

1.6 

17 KM:104MM 
93.7 

17 KSKD 
105 1 

1.4 19 

Rel 18 16 15 17 16 18/62 2.0 

CHR 17 4 

KKEY 
1150 

12 16 20 18/60 W & P 0.7 

Talk 23 23 

1.4 19 KYTE 
970 

25 25 25 8/144 MBS 2.4 

A/c 19 12 

1.1 21 KPDO 
800 

14 15 17 18/59 SELCOM 0.8 

Rel 20 25 16 20 19 13/84 0.6 

Continued on Page 124 

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS 
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(P 

\ FALL 
'83 

12.6 12.3 12.0 

9.4 9.4 9.3 

8.9 8.5 I 7.3 

7.0 6.3 ' 6.2 

3.2 4.3 6.1 

ViLKW-FM 
101.5 

WPRO-FM 
92.3 

BM 

CHR 

3 WHJY AOR 
94.1 

 t. 
4 WPRO 

630 

5 

3.7 1.9 4.6 6 

2.9 

WHJJ 
920 

WHIM 
1110 

/  
N (.‘b 

&e' 

3 15 10 3 0 9/115 CHRISTAL 

0 0 0 0 2 

4 2 2 2 - 6 

A/C 2 12 5 

A/C 8 20 16 

Ctry 16 

3.4 4.5 7 WMYS A/C 9 5 
98.1 

•••444444.. 

3.6 3.5 4.0 8 WPJB 
105.1 A/C 

3.9 

14 

4 3 

10 8 

11 9 

3 

.4 

15/71 

14/79 

BLAIR 

KATZ 

//4 /-

RK0-2 

ABC-C 

ABC-R 

118/59 BLAIR ABC -D 

1--
9/114 KATZ ABC -E 

5 4 

5 8 4 

4.9 3.6 9 mmom BBnd 13 37 
990 

4.6 4.8 

5.9 3.9 

1.2 

2.7 

1.8 

1.3 

2.1 

4.1 

0 . 8 

3.4 10 

2.8 11 

2.5 12 

3.4 2.3 

-4---
1.3 2.3 

1.3 

1.1 1.2 

4--
1.1 0.9 

37 

WSNE A/C 
93.3 6 10 7 

WEAN News 
790 

WHTT 
103.3 

13 WBRU 
95.5 

13 WBZ 

Demographic Rank 

1030 

WGNG 
550 

7 24 

CHR 10 3 

AOR 11 9 

A/C 12 22 

WXKS-FM 
1079 

WBSM 
1420 

WALE 
1400 

WCOZ 
94.5 

WADK 
1540 

Ctry 14 18 

CHR 15 4 

Talk 18 29 

A/C , 20 33 

A/C 117 13 

A/C 39 32 

Men Women Men Women Men Women 
18-34 18-34 1849 1849 25..54  

1 WPRO-FM 1 WHJY 25-54 I WHJY 1 WPRO-F51 1 WLKW-FM 1 WLKW-FM 

2 WPRO-FM 2 WHJY 2 WPRO-FM 2 WLKW-FM 2 WPRO-FM 2 WPRO-FM 

3 WBRU 3 WPJB 3 WLKW-FM 3 WHJY 3 WMYS 3 WPRO 
4 WMYS 4 WMYS 4 WMYS 4 WPJB 4 WPRO 4 WPJB 

5 WPRO 5 WSNE 5 WBRU 5 WPRO 5 WSNE 5 WMYS 

6 WCOZ 6 WPRO 6 WPRO 6 WMYS 6 WHJY 6 WHJY 
7 WXKS-FM 7 WLKW-FM 7 WSNE 7 WSNE 7 WPJB 7 WSNE 

8 WPJB 8 WHIM 8 WPJB 8 WHIM 8 WBRU 8 WHIM 
9 WSNE 9 WHIT 9 WXKS-FM 9 WHIT 9 WHJJ 9 WHJJ 
10 WBCN 10 WXKS-FM 10 WCOZ 10 WEAN 10 WBZ 10 WEAN 

7/167 1, MMR MBS 

10/108 CHRISTAL 

6 5 18/59 

20 15 ' 10/109 

18 13 

11 4- 14 , 16 17/62 

8 111 f18/59 
6 

,15 12 

12 16 

1 9 

127 21 

CHRISTAL RKO -2 

7 7 20/55J EASTMAN RKO - 1 

12 23/47 McGAVREN CBS 

CBS-FM CBS 

EASTMAN CBS -R 

10 16/70 GROUP W ABC-E 
f  --r 

13 14/76 CHRISTAL RKO -2 

135 32 

9 15 

28-t-25 22 6/175 

14 16/69 

24 ' 14/77 

1;2 , 11/102 

18 21/51 

bit« 

NBC 

MARKET 4 MBS 

MB S 

Format Reach 
ALIC 
AOR 
BBnd mmus 
BNWEasy 
CHR 
Ctry 6.8 

News • 2.8 

Talk 11.7 

9.8 

12.0 

13.8 

30.3 



Riverside-San Bernardino-Ontario #31 le 

c9 

5.2 

FALL 

5.0 8.2 KIIS 
102.7 

5.3 6.0 6.7 

6.6 5.8 5.6 3 KFI 
640 

2.5 2.9 4.6 4 KLOS 
95.5 

4.1 4.0 4.5 5 

3.2 4.1 4.3 6 

1.8 2.2 4.2 7 

4.8 4.4 3.4 

2.0 2.2 3.3 

3.6 

3.5 

KMET 
94.7 

KGGI 
99.1 

KRTH 
101.1 

CHR 

A/C 

O 0 0 00 15/74 McGAVREN 

2 7 3 2 

AOR 4 512 

9/119 TORBET 2 KDUO 
97.5 

BM 8 29 135 14 7 

18/59 CHRISTAL ABC -E 

2 9 15/74 KAT ABC -R 

a. I  
5 10 14/76 EASTMAN AOR 7 

3 

CHR 9 

8 KBH3 ,Easy 11 
104.3 

9 KLAC _.---1Ctry 16 

570 

2.3 3.3 9 KOLA 
99.9 

3.3 3.2 11 KNX 
1070 

2.5 3.9 3.1 12 

AOR 6 

News 

314 

4 5 6 4 . 19/58 MCGAVREN CBS-R 

14 3 1 4 3 14/78 RKO RKO-1 

37 12 12 8 14/76 TORBET 

36 10 11 5 13/86 EASTMAN 

2 8 8 20 20/54 MAS!). 

5 17 32 23 i17 21/51 CBS SPOT 

ABC -D 

ABC -R 

ABC Talk 
7 

3.3 3.3 2.9 13 

3.4 3.0 2.5 14 

2.1 2.1 2.4 15 

1.0 2.3 2.3 16 

2.4 4.8 

0.9 0.7 

1.9 17 

1.7 18 

1.1 1.2 

1. 8 1.1 

2.5 1.6 

1.7 18 

1.7 18 

13 20 19 17 16 

CBS 

15/75 KATZ ABC-I 

KCAL-FM AOR 
96.7 

KOLH A/C 
95.1 

KOST A/C 
103.5 

KMPC Easy 
710 

KCKC 
1350 

KCAL 
1410 

KFWB 
980 

KKHR 
93.1 

KNTF 
93.5 

10 8 

15 16 

12 15 

6 7 15 

11 9 6 
 •  18/60 W & P 

17/62 W & P 

NBC -S 

MBS 

9 10 11 19/57 CHRISTAL 

17 30 42 36 29 16/67 MMR 

Ctry 21 28 

Span 28 40 

News 19 25 

CHR 

1 15 12 14/75 HILLIER ABC-I 

38 33 23 11/97 W & P 

36 26 19 21/52 GROUP W NBC 

18 6 14 

Ctry 

11111111111.11111W 

22 

19 25 22/49 CBS-FM CBS-R 

22 23 13 14 16/66 HILLIER 

Continued on Page 124 

:•KÇ.114.megi.77. 
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THE ROCK SPECTRUM 

The Fastest-Growing Metro in 
Southern California ... 
Riverside- San Bernardino-Ontario. 

1,700,000 Strong - The 23rd Largest 
Metro in the U.S. 

Make Riverside-San Bernardino-Ontario A Part 

Of Your Los Angeles Buy. KCAL-FM Delivers Young 

Adults with the Greatest Results. 



C Phoenix #24 Continued from Page 118 

Men Women Men Women 

18-34 18-34 18-49 18-49 

1 KDKB 

2 KUPD 

3 KOPA-FM 

4 KOOLFM 

5 KZZP-FM 

6 KMX-FM 

7 KKLT 

8 KOY 

9 KEZC 

10 K UK O 

1 KKLT 

2 K NW-FM 

3 KDKB 

4 KUKO 

5 KOPA-FM 

6 KZZP-FM 

7 K001.-FM 

8 KUPD 

9 KOYT 

10 KOY 

1 KDKB 1 KKLT 

2 KUPD 2 K NW-FM 

3 KOPA-FM 3 KEZC 

4 KNIX-FM 4 KOYT 

5 KOY 5 K UK 

6 KKLT 6 KOPA-FM 

7 KTAR 7 KDKB 

8 KOOLTM 8 KOY 

9 KEZC 9 KOOL-FM 

10 MOYT 10 KZZP-FM 

Portland #30 

Demographic Rank 
Men Women Men Women 

18-34 18-34 

1 KRCK 1 KCNR-FM 

2 KINK 2 KINK 

3 KJIB 3 KMJK 

4 KCNR-FM 4 KGW 

5 KGON 5 KJIB 

6 KGW 6 KRCK 

7 KMJK 7 KWJJ 

8 KWJJ 8 KKRZ 

9 KSKD 9 KUPL-FM 

10 KKSN 10 KGON 

18-49 18-49 

1 KINK 1 KGW 

2 KJIB 2 KCNR-FM 

3 KGW 3 KMJK 

4 KCNR-FM 4 KUPL-FM 

5 KRCK 5 KINK 

6 KGON 6 KJIB 

7 KMJK 7 KWJJ 

8 KUPL-FM 8 KUPL 

9 K EX 9 KRCK 

10 KWJJ 10 KEX 

Men Women 

25-54 25-54 

1 KOY 

2 KTAR 

3 KNIX-FM 

4 KOOL-FM 

5 KEZC 

6 KDKB 

7 KOYT 

8 KOPA-FM 

9 KKLT 

10 KMEO-FM 

1 KKLT 

2 KMX-FM 

3 KOYT 

4 KEZC 

5 KOY 

6 KMEO-FM 

7 KOPA-FM 

8 KTAR 

9 K 00L-FM 

10 KJJJ 

Men Women 

25-54 25-54 

1 KINK 

2 KGW 

3 KUPL-FM 

4 KCNR-FM 

5 KJIB 

6 KWJJ 

7 KRCK 

8 K EX 

9 KMJK 

10 KKSN 

1 KGW 

2 KUPL-FM 

3 KINK 

4 KJIB 

5 KCNR-FM 

6 KUPL 

7 KWJJ 

8 K XL-FM 

9 K E X 

10 KKSN 

A/C 

AOR 

BBnd am 3.1 
BlklUrbn 4.3 

BMIEasy 
CHR 

Clas mm2.3 

Ctry 

News 

Span 1.1 

13.3 

9.6 

17.5 

15.9 

8.5 

17.5 

Continued from Page 121 

Format Reach 

AIC 
AOR 
BBnd 
BM/Easy 

CHR 
Ctry 

News 

Rel M32.7 

Talk 1.4 

5.7 

15.3 

13.9 

6.4 

11.5 

15.7 

18.5 

Riverside-San Bernardino-Ontario #31 Continued from Page 123 

FALL 
'83 

1.2 0.8 1.4 22 

2.0 2.1 1.3 23 

2.6 1.4 1.3 23 

1.5 1.7 1. 1 25 

0.4 1.1 25 

•:\ 
STATION •e' e (k, e 

•• 

<"\?' 

KZLA-FM 
93 9 Ctry 

KFXM 
590 CHR 

KMEN 
1290 Gold 

KDIG 
1240 

KIQO 
100.3 

30 27 26 20 

14 9 18 21 

;  
25 18 24 16 

Ctry 27' 23 22 

24 13/84 BLAIR 

26 34/32 TORBET 

13 18/59 MCGAVREN CBS 

(,(k• 

12 
4<, BIRCH 

SHARE 

25 22 19/58 SELCOM ABC-E 

CHR 20 10 15 22 36 29/37 SELCOM 

Demographic Rank 
Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 NC 

1 KMET 1 KIIS 1 K MET 1 KIIS 1 KRTH 1 KIIS AOR 
2 KLOS 2 KGGI 2 KLOS 2 KGGI 2 KIIS 2 KFI BM/Easy 
3 KIIS 3 KRTH 3 KIIS 3 KFI  3 KGGI CHR 
4 KRTH 4 KOST 4 KRTH 4 KRTH 3 KFI 

4 KLOS 4 KRTH Ctry 
5 KCAL-FM 5 KFI 5 KFI 5 KOST 5 K MET 5 KLAC Gold im 1.3 
6 KFI 6 KLOS 6 KCAL-FM 6 K LAC 6 KGGI 6 KDUO 
7 KOLA 7 KOLA 7 KOLA 7 KOLH 7 KOLH 7 KOLH News 4.9 

8 KGGI 8 KCAL-FM 8 KGGI 8 KLOS Span iii1.7 
9 KOST 9 K LAC 9 KOLH 9 KOLA 8 KBIG 8 KOST 

i 9 KCAL-FM 9 K BIG Talk IBM 3.1 
10 KKHR 10 KOLH 10 K BIG 10 KBIG 10 K LAC 10 K MEN 

Format Reach 

10.5 

15.3 

12.4 

9.4 

20.8 



0 12 13.5 

Rochester # 40 

13.5 14.4 

9.6 10.7 11.2 

10.8 10.0 10.0 

0  WEZO 101 3 t  BM 4 2 12/94 

2 WVOR 
100.5 A/C 3 6 2 O 

3 96.5 WCMF AOR 5 0 0 2 5 

9.1 8.7 8.4 4 

6.5 

2.9 

6.9  

3.3 

8.0 

6.8 

5 

6 

7.2 6.1 

5.1 

WHAM 
1180 A/C 2 

•  

• 

KATZ 

14/78 McGAVREN 

13/86 CBS-FM 13.8 

9.6 

8 7 
• 

6 3 19/58 MMR ABC-I 7.5 

mmer-Fm 
97.9 CHR 4 3 3 3 4 

VVYLF  95.1 BBnd 9 16 14 11 

»quo, 
6 -5 f 92.5 CHR 6 2 

VVBBF 4.3 6.2 8 950 N/T 

4.9 5.0 

.....1•1•11•111> 

4 5 

f 7 9 10 9 

5.2 9 WNYR 990 Ctry 10 10 

5.9 5.1 3.4 10 

2.5 4.3 

mnimm 
98.9 CHR 8 4 

3.1 11 WDKX103.9 Blk 11 5 

1.4 1.6 1.4 12 

1.6 1.6 1.2 13 

WRTK 
1370 

WFLC 
102.3 
 .4. 

Ctry 12 15 
- 4 

Ctry 14 14 

9 7 

5 10 11 

6 8 9 

16 14 12 

11 

18/61 CHRISTAL 8.8 

10 11/100 MASLA 

6 18/60 !BLAIR ABC-R 7.8 

5.5 

8 16/66 BLAIR ABC-D 5.1 

1 
7 '13/81 IKATZ 

25/43 1MMR 

13/82 IW 

ABC-E 5.2 

ABC-C 2.0 

& P NBN 7.2 

19/57 i„.1_1!,LLIER NBC 0.5 

12 13 15/70 'MARKET 4 ABC-E 0.8 

Demographic Rank 

Men Women Men Women Men Mhxnen 
18-34 18-34 18-49 18-49 25-54 25-54 

1 WCMF 1 WVOR 1 WCMF 1 WVOR 1 WVOR 1 WVOR 

2 wm.J0 2 WPXY-FM 2 WVOR 2 WEZO 2 WEZO 2 WEZO 
3 WVOR 3 WCMF 3 WPXY-Fm 3 WPXY-FM 3 WCMF 3 WHAM 
4 WPXY-FM 4 WHFM 4 WMJ0 4 WHAM 4 WPXY-FM 4 WPXY-FM 

5 WHAM 5 WMJ0 5 WEZO 5 WCMF 5 WMJ0 5 WNYR 
6 WDKX 6 WDKX 6 WHAM 6 WMJO 6 WHAM 6 «BF 

7 WNYR 7 WEZO 7 WNYR 7 WHFM 7 WNYR 7 WJMO 

8 «BF 8 WHAM 8 %VW 8 WDKX 8 WEIBF 8 WYLF 

9 WHFM 9 WNYR 9 WDKX 9 WNYR 9 WDKX 9 WDKX 

10 WFLC 10 «BF 10 WHFM 10 WEIBF 10 WFLC 10 WCMF 

Format Reach 

AIC 
AOR 
BBnd 
BlklUrbnum3.1 
BNUEasv 
CHR 
Ctry 
News mum 
Talk ImmIsl 

6.8 

10.0 

7.8 

14.4 

19.6 

17.9 
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Sacramento #35 

(11,, 
- 
cfp 26, 

FALL 
'83 

•zt-
-,< 

10.2 7.4 9.1 o 
5.21 4.5 7.2 I 2 

6.3 6.8 3a.  

/  8.2 6.8 

5.7 

5.5 

8.5 7.9 6.8 

7.7 6.5 6.6 

4.8 6.7 6.3 

3.3 

4.6 

5.1 

3.0 

••••• 

3 

KXOA-FM 
108.0 

KSFM 
102.5 

KAER 
92.5 

KEWT 
105 1 

<k• , „ 
eeee c, 

A/C 0 8 0 0 

CHR 

Ctry 

BM 

0 
2 2 3 2 5 

8 7 6 4 2 

6 12 13 10 6 

BIRCH 
SHARE 

14/78 BLAIR ABC-D 7.6 

18/62 t MMR 9.9 

12/90 KATZ 7.9 

13/82 EASTMAN 7.3 

3 KZAP AOR 
98 5 

3 3 2 3 16/69 McGAVREN 

6 KCTC BM 9 21 9 8 
96/ 4 12/91 

7 KRAK Ctry 7 6 10 6 
1140 

4.9 5.3 8 KWOD CHR 5 4 4 5 
106.5 

4.2 5.0 9 KGNR 
1320 

4  

4.8 4.6 10 KROY 
96.9 

3.1 3.3 11 KHYL 
101.1 

• 4 

3.2 12 KPOP 
93 5 

3.3 3.7 

4.6 5.2 3.1 13 KFBK 
1530 

1.5 1.6 2.7 14 KG0 
810 

5.3 4.8 2.3 15 

1.4 1.0 I 2.2 16 1 

2.5.4.2_.2 1.6 17 

1.21 1.5 1 1.5 18 

KXOA 
1470 

KNBR 
680 

KFRC 
610 

KGMS 
1380 

0.9 0.3 1.0 19 KPIP 
1110 

Demographic Rank 

Talk 

AOR 

A/C 

11 17 14 11 

4 

12 

0 5 7 

CHRISTAL 

9.2 

3 14/80 EASTMAN 

10 11 7/64 I 

9 14/77 CHRISTAL 

14 20/55 SELCOM 

6.9 

5.9 

ABC-F -±5 . 4 

ABC-I 3.8 

10 7 9 7.20/55 W & P 

8 12 13 14/78 CBS-FM 

20 16 15 12 23/48 KATz 

•  

19 15 20 . 16 15 10/107 BLAIR 

16 21 21 20 14/76 BLAIR 

AOR 
4  

News 

Talk 

BBnd 117 

A/C 

CHR 

15 

14 
• 

5 

13 

Easy 16 

6.9 

RKO -2 4.7 

2.3 

mBS - 7 2.9 

ABC-I 2.5 

ABC-D 2.2 

13 12 14 11 16/68 McGAVREN NBC 0.6 

9 11 13 16 33/33 RICO 
.  I. 1.7 

14 18 19 18 22/49 MMR CBS 1.4 

Span 23 19 19 18 17 9/122 LOTUS 0.4 

Men Women Men Women Men Women 

18-34 18-34 18-49 18-49 25-54 25-54 

1 KZAP 1 KX0A-FM 1 KZAP 1 KXOA-FM 1 KX0A-FM 1 KX0A-FM 

2 KX0A-FM 2 KSFM 2 KX0A-FM 2 KSFM 2 KAER 2 KRAK 

3 KROY 3 KWOD 3 KAER 3 KAER 3 KZAP 3 KAER 

4 KWOD 4 KZAP 4 KROY 4 KWOD 4 KRAK 4 KSFM 

5 KSFM 5 KAER 5 KWOD 5 KRAK 5 KCTC 5 KCTC 

6 KPOP 6 KHYL 6 KRAK 6 KZAP 6 KHYL 6 KEWT 

7 KAER 7 KRAK 7 KSFM 7 KHYL 7 KSFM 7 KWOD 

8 KCTC 8 KROY 8 KCTC 8 KCTC 8 KGNR 8 KHYL 

9 KHYL 9 KPOP 9 KHYL 9 KEWT 9 KNBR 9 KGNR 

10 KNBR 10 KCTC 10 KGNR 10 KROY 10 KEWT 10 KMP 

Format Reach 

A/C 

AOR 

BBnd 

BM/Easy 

CHR 

Ctry 

News M11.31 

Span 

Talk 7.7 

14.6 

14.6 

14.9 

141 

13.1 

10 



St. Louis #13 

t FALL 
• - 

'83 cP 

23.4 20.6 20.9 20.6 

8.8 10.6 8.3 

4.9 4.9 7.0 8.1 

5.7 6.3 5.5 7.0 

5.6 4.4 5.5 7.0 

5.5 7.0 6.8 6.9 

6.5 5.8 6.2 6.3 

6.2 5.4 5.8 5.4 

3.8 5.8 4.8 4.4 

3.5 3.4 4.4 3.5 

4.1 2.3 2.5 3.4 

01 
2 

3 

KMOX 
1120 

• % 
Ta,lk 0 7 6 

KHTR 
103.3 

KEZK 
102.5 

CHR 2 

BM 

o 3 
4 15 9 8 4 

7 4 K4.SHE AOR 
97 

6 4 o 2 
5 T 4 KWK-A/F AOR 

1380 106.5 

6 

7 

3 2 2 

KMJM I Urbn 
107.7 

WIL-FM Ctry 
92.3 

8 KSD-FM 
93.7 

9 WRTH 
590 

10 

11 

2.3 2.0 2.2 2.1 12 

2.6 2.7 1.9 1.9 13 

1.9 2.5 1.8 1.8 

3.3 3.6 2.5 1.6 

2.1 1 2.1 1.5 1.5 

2.0 2.3 1.1 1.4 

14 

15 

16 

17 

1.0 0.7 0.9 1.3 18 

KSD 
550 

KYKY 
98.1 

KADI 
96.3 

A/c 

BBnd 

Ctry 

KXOK 
630 

A/C 

KATZ 
1600 

WZEN 
100.3 

WESL 
1490 

WIL 
1430 

KCFM 
97.1 

1.0 0.7 0.9 1.1 19 WEW 
770 

A/C 

7 3 

5 

8 

10 

9 

11 

12 

Talk 13 

Blk 15 14 16 14 

Blk 17 8 12 ' 12 

Blk 

8 

21.2 11/100 CBS SPOT CBS 

3 6 16/68 CBS-FM 

12/93 MMR 

11/99 KATZ 

15/112 HILLIER 

BIRCH 
SHARE 

CBS 9.2 

4 10/108 McGAVREN 

6 8 7 2 13/84 BLAIR 

9 5 4 3 13/85 TORBET 

22 , 18 15 11 14/76 i MMR 

 1 t 
10 11 10 10 18/60 TORBET 

11 7 i 9 9 18/60 

I 1 
13 10 11 12 22/49 

21 19 18 16 24/46 

14 18/59 

15 18/59 

5 15 19 18 15/72 

ABC-I 

RKO 

SELCOM 

KATZ 

W & P 

MBS 

W & P 

R A LAZAR 

Ctry 14 16 14 17 19 25/43 BLAIR 

RKO 

NBC 

NBN 

NBN 

SHRDN 

?BC-E 

Easy 19 23 17 13 13 15/73 ROSLIN AP 
-4-

BBnd 21 26 24 22 20 12/93 

Demographic Rank 

Men 1 Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 KSHE 1 KHTR 1 KSHE 1 KSD-FM 1 KMOX 1 KMOX 
2 KWK-FM 2 KSD-FM 2 KMOX 2 KEZK 2 WIL-FM 2 KEZK 
3 KMOX 3 KMJM 3 KWK-FM 3 KHTR 3 KSHE 3 KSD-FM 

4 KHTR 4 KEZK 4 KMJM 4 KMOX 4 KMJM 4 WIL-FM 
5 KMJM 5 KSHE 5 WIL-FM 5 KMJM 5 KSD-FM 5 KMJM 
6 KYKY 6 KWK-FM 6 KHTR 6 WIL-FM 6 KYKY 6 KHTR 

7 WIL-FM 7 WIL-FM 7 KSD-FM 7 KSHE 7 KEZK 7 KSD 
8 KSD-FM 8 KMOX 8 KYKY 8 KWK-FM 8 KHTR 8 KYKY 
9 KADI 9 KYKY 9 KEZK 9 KSD 9 KVVIK-FIN 9 VVRTH 

10 KWK 10 KADI 10 KADI 10 KYKY 10 KSD 10 KATZ 

Men Women Men Women 

ABC -D 

4.8 

8.4 

8.3 

8.1 

6.3 

4.8 

4.2 

4.0 

3.4 

1.9 

2.5 

1.2 

1.4 

0.3 

1.2 

0.6 

1.2 

Format Reach 

NC 10.9 

AOR 14.0 

BBnd 5.5 

BildUrbn 11.8 

BM/Easy 9.4 

CHR 8.3 

Ctry 11.2 

Talk 22.5 

1
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Salt Lake City-Ogden #43 _re 

FALL 
1, 15 '83  

10.2 11.3 11.5 ' 

13.1 11.9 10.8 

7.0 8.2 9.9 

10.4 5.9 6.6 

3.4 5.5 5.9 

4.4 3.5 5.1 

4.9 4.9 4.8 

2.1 4.2 4.8 

3.8 5.2 4.7 

6.3 6.0 3.8 

3.2 2.6 

KSFI BM 3 15 4 o 11/95 BLAIR 100.3 

KRSP-FM 
1035 

KSOP-FM 
104.3 

A/C 7 5 2 2 17/64 TORBET 

AOR 2 0 0 3 10 13/80 SELCOM 

Ctry 5 4 9 5 4 15/74 MMR 

KLCY A/C 
94 1 

KLUB 
570 

KALL 
910 

7 KZAN 
97.9 

BM 13 17 20 16 8 14/76 McGAVREN NBC 

A/C 6 14 12 8 3 20/55 EASTMAN NBC 

Ctry 14 9 8 7 6 13/82 CHRISTAL 

12, 
BIRCH 
SHARE 

11.3 

6.7 

4.1 

3.9 

5.8 

3.7 

KISN A/C 9 16 3 6 7 16/66 McGAVREN CBS-R 4.7 97.1 

10 KCPX4W1 
98.7 

3.3 11 KBUG 
1320 

CHR 7 3 6 10 11 23/47 KATZ 4.9 

A/C 11 10 7 9 9 23/47 KATZ 3.5 

4.5 2.6 

3.3 2.6 

3.8 2.7 

3.2 2.9 

1.9 1.9 

0.9 1.0 

2.1 2.9 

2.3 1.2 

0.9 1.1 

0.7 0.6 

3.2 12 KDAB 
lot/ A/C 12 8 10 11 13 23/47 W & P 5.3 

3.1 13 KFMY 
96.1 CHR 8 5 11 12 15 25/44 MASLA 4.1 

2.4 14 MP CHR 10 2 15 17 20 32/34 SELCOM 2.5 

2.3 15 KLRZ 94.9 A/C 15 11 13 13 16 24/45 HILLIER 2.4 

2.1 -177-KSOP 1370 Ctry 17 13 16 14 12 21/52 • IR 1.5 

V  
2.1 16 Igd10 Talk 21 23 25 19 17 10/109 ABC -T 1.0 

4 

2.0 18 I KRGO Ctry 18 18 14 15 14 18/60 CHRISTAL ABC-E 2.4 1550 

1.5 19 KDYL News 16 19 17 18 18 30/36 BLAIR MBS 1.5 1280 

1.0 20 

1.0 

KLO 
1430 BBnd 19 20 22 22 22 24/45 EASTMAN ABC-I 1.3 

0 WHO-FM clas 22 21 18 20 19 20/54 HILLIER ABC-D 0.6 93.3 

Continued on Page 140 

WESTWOOD ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICAS NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS 



AOR 
IS ALIVE AND WELL 

AT 
FRANK FELIX 
AND COMPANY 

(619) 582-6568 

Programming consultant for these happy and healthy AOR stations: 

KRSP-FM (Salt Lake City) • KTYD (Santa Barbara) • 

WAQY-FM (Springfield, MA) • WIBA-FM (Madison) • 

WIQB-FM (Ann Arbor) • WYFE-FM (Rockford) 
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San Antonio #38 

,--, '83  ..:, , e-
,-, , , ../, , 

7.3 6.1 9.3 

I r  
6.0 5.2 ' 9.1 2 KCOR 

1350 
4-

8.2 8.0 3 KXZL 
104 5 

g> KTFM ! 102.7 

/ 

CHR 0 3 0 0 

Span 12 15 

AOR 

6.3 10.2 7.9 4 ¡MT 
101.9 

7.5 7.2 7.4 5 KAJA 
97.3 

.111.•11•••••MIIMme 

12.2 5.9 6.0 6 KISS 
99.5 

6.4 6.3 6.0 6 

6.0 6.2 

KTSA 
550 

5.3 8 KKYX 
680 

5.2 7.3 5.0 9 

5.4 5.9 4.9 10 

WOAI 
1200 

BM 6 14 

13 8 

2 3 

11 

Ctry 5 7 4 

AOR 4 

CHR 

2 3 

2 13/83 BLAIR 

12. 
BIRCH 
SHARE 

9.0 

4 7/151 KAT% 

12 12/89 TORBET 

10.7 

12 7 10/105 KATZ 

1 11/96 CBS-FM 

7 11 15/72 McGAVREN 

5 6 6 3 18/60 BLAIR 

Ctry 7 11 9 10 9 15/71 CHRISTAL 

KLLS-FM 
100.3 

4.0 3.8 4.8 11 KONO 
860 

4.6 4.4 4.6 12 KBUC-FM 
107.5 

5.7 4.0 4.1 13 KITY 
92.9 

2.6 1.9 2.6 14 KEDA 
1540 

1.7 

1.4 2.1 15 KVAR 
1250 

1.6 1.4 16 

1.0 2.6 1.3 17 

1.3 

KESI 
106.3 

KAPE 
1480 

17 KSLR 
630 

9.4 

5.1 

8.1 

NBC -S 6.9 

6.3 

ABC -D 4.5 

N/T 11 19 16 14 13 13/82 CBS SPOT CBS 4.3 

A/C 8 6 5 4 6 16/68 SELCOM 

A/C 

Ctry 

CHR 

Span 

10 9 7 5 5 14/77 MMR 

13 12 10 

9 4 8 

9 8 14/78 EASTMAN 

-4  11 14 19/59 1.1MR 

14 21 15 

6.2 

ABC-C 1.7 

3.8 

ABC -F 5.0 

13 10 12/91 SELCOM 4.1 

( 
Span 18 

AOR 16 16 8 

10 20 17 16 

12 16 21 

9/116 LOTUS 2.0 

15/74 PRO RADIO CBS 1.1 

Blk 21 16 

Rel 19 13 

1.8 1.2 1.0 19 KGNB 
1420 

14 15 15 10/113 

19 18 17 12/88 

A/C 20 24 24 23 22 13/86 

Demographic Rank 
Men Women Men Women Men Women 

18-34 18-34 18.49 18.49 25-54 25-54 
1 KXZL 1 KTFM 1 KTFM 1 KTFM 1 KTFM 1 KAJA 
2 KTFM 2 KLUS-FM 2 KISS 2 KAJA 2 KAJA 2 KTFM 
3 KISS 3 KXZL 3 KXZL 3 KLLS-FM 3 KONO 3 KCOR 
4 KAJA 4 KTSA 4 KAJA 4 KTSA 4 KISS 4 KLLS-FM 
5 KONO 5 KAJA 5 KONO 5 KCOR 5 KOXT 5 KTSA 
6 KTSA 6 KITY 6 KTSA 6 KXZL 6 KBUC-FM 6 KOXT 
7 KLLS-FM 7 KONO 7 KBUC-FM 7 KITY 7 KTSA 7 KKYX 
8 KITY 8 KISS 8 KLLS-FM 8 KONO 8 KXZL 8 KONO 
9 KKYX 9 KKYX 9 KOXT 9 KKYX 9 KEDA 9 KBUC-FM 
10 KBUC-FM 10 KOXT 10 KCOR 10 KBUC-FM 10 KCOR 10 KITY 

PRO RADIO RADIO CBS 1.5 

MSS 1.1 

ABC -E 0.5 M & C 

Format Reach 

AOR 

BlklUrbn m1.3 

BM/Easy 

CHR 

Ctry 

News MI5 

Rel 1.3 

Span 

Talk MWM2.5 

10.7 

7.9 

15.4 

13.8 

19.4 

17.3 



9.2 

San Diego # 20 

(re 

9.8 8.6 8.4 

6.6 5.4 5.6 6.6 

FALL .,. , •k. e o ,,,- o STATION 

133 
8.7 ii) KJOY 103.7 BM 

7.2 1 2 KGB 
101.5 

4.2 4.6 5.3 5.7 

-- --

",.. e,•D '0, ‘eD Q. <<., Q 

2 10 15 7 11/103 GROUP W 

AOR 

5.1 3 KFMB-FM A/C 
100.7 

3 XTRA-FM AOR 3.5 6.2 5.6 5.7 

3.3 2.4 2.9 2.9 

4.8 5.4 4.0 4.7 

5.1 

4.8 

4.5 

91.1 

o 7 12/89 

2 

3 4 

4 

19 

5 KFSD Clas 
94.1 

6 KSDO N/T 
1130 

3.2 4.0 3.9 4.2 4.4 7 

4.7 5.5 8.4 8.0 

12 21 12 9 6 

5 27 19 14 8 

KBZT 
94.9 

A/C 

4.3 8 KFMB A/C 
760 

7 26 10 6 

5.7 3.3 3.0 2.5 3.8 9 XHRM Blk 
92 5 .....-- --- ..........,..,, 

3.7 1 4.5 5.4 3.9 3.7 10 6 KYXY A/C 
----+ 9 5 

2.8 3.4 3.6 2.2 3.5 11 KSD9O-FM CHR 
102  

5.2 3.6 2.3 3.3 3.3 12 KMLO 
woo 

5.1 4.6 4.4 4.0 3.2 

1.2 1.5 1.4 2.3 3.1 

3.1 1.6 2.5 2.8 

13 

14 

2.7 15 

4.2 3.5 4.3 4.4 2.7 ; 15 

3.1 2.4 2.6 2.0 2.5 17 

3.0 3.5 2.7 3.2 

2.2 3.6 2.3 

2.5 2.6 2.1 

3.4 3.0 2.2 

2.2 1. 2.1 19 

2.5 2.0 20 

2.51 2.020 
« 

2.1 

0.6 

2.2 . 1.8f 22 

1.8 22 

2.4 1.9 2.0 0.9 1.7 24 

1.1 25 

KPRI 
1065 

KPOP 
1360 

KIFM 
98.1 

XTRA 
690 

KSON-FM 
97.3 

2.21 18 
Ki/C7BoCI 

KCBCD-FM 
1053  

KNX 
1070 

KOGO 
600 

KEZL-FM 
102 1 

XPRS 
1090 

KSON 
1240 

XHZ 
90.3 

133 6 

11 11 8 

12 15 

KATZ 

18/60 McGAVREN 

15/73 MMR 

10/103 HILLIER 

18/60 CBS SPOT 

15/71 CHRISTAL 

18/62 McGAVREN 

13/86 

5 

12+ 
BIRCH 
SHARE 

9.1 

NBC-S 8.2 

4.8 

7.1 

2.8 

CBS 6.2 

4.0 

6.2 

W & P 

5 15/71 TORBET 

SHRDN 5.9 

3.9 

10 6 7 8 13 18/59 CBS SPOT 

BBnd 19 25 

AOR 5 

BBnd 120 24 

30 26 20 

5 10 18 

29 20 11 

A/C 14 13 9 

CHR 

11 9 

2 11 15 22 

Ctry 17 

11/102 ROSLIN 

22/49 EASTMAN 

11/97 KATZ 

17/63 

31/35 

2.8 

2.6 

4.2 

ABC -E 3.7 

SELCOM CBS -R 3.2 

MMR 37 

8 21 19 14 16/66 CHRISTAL teS 3.0 

Ctry 18 18 17 16 12 17/63 RKO 

Ctry 21 16 14 i 13 

1 •  News 15 22 28 I 23 

RKO -2 4.5 

10 16/69 RK0 
• 

21 

2.0 

22/48 CBS SPOT CBS 1.3 

Talk 16 19 18 18 

A/C 24 24 29 26 27 

Span T32 17 16 17 

Ctry 22 30 25 22 

AOR 125 _28 113 121 

17 22/49 EASTMAN 

23 12/88 

1.0 

CBS -F ABC -D 1.8 

16 3/379 

24 19/56 

CABALLERO 

CHRISTAL ABC-I 1.0 

26 17/64 SELCOM 
 "immmummiammale 'mom» 

Continued on Page 140 
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,-, 

8.4 7.2 01 24 

FALL 
'83 

8.6 7.5 8.7 

6.7 6.3 5.1 5.3 6.8 

3 . 7 3.2 3.1 3.6 4.7 

-re 
o 

O KGO 
810 

KCBS 
2 740 

3.0 3.3 4.1 2.9 3.6 

2.9 4.0 3.2 3.3 3.3 5 

2.8 3.5 3.1 2.9 3.2 6 

3 . 7 4.1 4.2 3.9 3.0 7 

2.2 2.1 3.2 4.2 3.0 I 7 

KSOL 
107.7 

KSAN 
94.9 

1/4 

N/T 

N/T 2 42 13 

Urbn L 5 0 

Ctry 10 13 

KABL-FM 
98.1 BM 11 

KI01 
101.3 

KFRC 
610 

KSFO 

A/C 4 

CHR 3 

12 5 

7 

O 
3 3 

25 29 22 18 

10 2 2 5 

7 8 12 

560 i A/C 9 27 

KNEW 
2.8 2.9 2.7 3.1 2.9 9 910 

KYUU 
3.2 3.7 3.2 2.4 2.8 10 99 7 

KBLX 
2.6 3.3 2.6 2.4 2.7 11 102.9 

KNBR 
2.8 3.0 3.6 5.4 2.7 11 isso 

KOIT-FM 
3.5 3.2 2.9 2.2 2.4 13 96.5 

KABL 
2.4 3.0 3.1 2.0 2.3 14 960 

1.4 1.7 1.8 1.6 2.3 14 KIBEADFC-FM1220 102 1 

2.7 2.3 2.2 2.2 2.2 16 

2.3 2.3 1.8 2.5 

KROR 
97.3 

KBAY 
2.1 17 1003 

3.3 2.4 2.4 1.8 KDIA 2.1 17 1310 

f 
KITS 

0.8 2.0 2.5 2.1 17 105.3 

KFOG 
1.1 1.9 O. 8 1.6 1.9 20 104.5 

«MK 
1.6 1.2 1.9 2.0 1.9 20 98. 9 

KKHI-A/F 
1.7 1.8 1.6 1.8 1.7 22 1550 95.7 

3.3 2.1 2.3 1.9 1.7 KMEL 22 106 1 

KOI 2. 1 2.3 1.3 1.8 T 1.6 24 1260 

Ctry 14 17 

CHR 6 11 

36 I 33 20 

21 12 11 

6 9 

Urbn 13 20. 6 4 

A/C 7 16 17 9 

Easy 15 

4 

6 

28 27 15 10 

BM 17 30 43 38 27 

Clas 22 46 26 13 7 16/66 w & p 

.z• 
••• cp •.'" 4, 

•• -› ''' 0 •c• ç, ,-.4 12+ 
4.. 0 4 

cs( •• 
- 1/4, 'zi•  ‘;.• .,-) BIRCH c' SHARE 

13/82 BLAIR 

16/6 7 CBS SPOT 

13/85 

14/77 

13/84 

21/50 

26/42 RICO 

17/64 14/4R 

14/79 KATZ 

21/52 McGAVREN 

15/73 HILLIER 

22/50 McGAVREN 

16/67 TORBET 

16/66 CHRISTAL 

AOR 18 4 5 10 

BM 25 32 31 24 

Blk 16 7 11 16 

CHR 8 2 14 21 34 

AOR 19 21 9 11 

AOR 23 5 10 17 

Clas 21 37 32 29 

AOR 12 14 8 14 

Gold 20 34 20 18 

29 17/64 

16 15/73 

14 18/61 

25/43 

15 18/61 

28 17/66 

17 19/56 

24 25/44 

13 20/53 

CBS-FM 

MMR 

SELCOM 

MMR 

GROUP W 

W & P 

HILLIER 

CHRISTAL 

EASTMAN 

MAS LA 

KATZ 

CHRISTAL 

SELCOM ABC-C 

ABC-I 

CBS 

9 . 1 

5.4 

NBN 4.2 

ABC-E 4 . 1 

4.0 

3.7 

3. 0 

2.7 

ABC -E 2.6 

3.5 

SHRDN 3 . 8 

NBC 2.3 

2.3 

1.2 

2.3 

CBS 2.5 

1.6 

SHRDN 2 . 1 

2.7 

NBC -S 3.2 

2.6 

2.0 

2.2 

2.2 

Continued on Page 140 
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The Winning Combination in San Francisco! 

KNEW/KSAN 
TAPSCAN Tm RANK REPORT: 
AVERAGE PERSONS SAN FRANCISCO METRO SURVEY AREA 

ADULTS 25-54 MON-SUN 6AM-- MIDNIGHT 

STATION AVERAGE PERSONS 

ESTIMATES 

KNEW/KSAN 30,100 

STATION A 23,300 

STATION 13 22,600 

STATION (; 16,500 
STATION I) 16,200 

SCALE: I 8000 I 16000 I 24000 32000 

 o 

FALL 1983 APB TRoN 

TAPSCAN Tm RANK REPORT: 

AVERAGE PERSONS SAN FRANC I SCO METRO SURVEY AREA 

ADULTS 18-49 MON-SUN 6AM-- MIDNIGHT 

STAT ION AVERAGE PERSONS 

ESTIMATES 

KNEW/KSAN 34, 700 

slAl ION A 26,700 

STATION B 22,800 

STATION C 20,100 

STATION D 19,100 

8000 16000 I 24000 I 32000 

 o 

FALL 1983 ARB I TRON 

In San Francisco the KNEWNSAN Combination Can't be Beat. 

KNEW 91 AM/ESAN 95 FM 
MALRITE COMMUNICATIONS GROUP 
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FALL 
'83 

7.1 6.4 4.5 6.4 0 

STATION 

KBAY 
100.3 

8.7 7.5 7.6 5.7 2 I KGO 

2.1 3.6 5.0 

5.2 5.2 4.9 4.7 

2.8 2.7 1 2.2 3.9 5 

3.5 3.2 3.3 3.5 6 

6.1 4.2 4.7 3.4 

f  
4.4 4.4 3.5 3.3 

7 

8 

810 

KWSS 
94.5 

BM 3 17 13 

N/T 18 20 15 

••'• 

14/80 

3 17/63 BLAIR 

<t-

ABC-I 

o O 3 

KCBS 
740 

News 2 23 23 13 

12 17/64 

5 21/53 

KARA 
105.7 

KYUU 
99.7 

A/C 11 20 10 2 16/66 

9 10 5 5 6 19/56 

MMR 

W & P 

KEZR 
106.5 

A/C 10 16 2 4 4 20/55 

CBS SPOT CBS 

SELCOM 

McGAVREN 

CHRISTAL 

KLOK 
1170 

A/C 7 15 8 6 7 22/50 KATZ 

8.3 7.2 7.3 3.3 

1 

8 KSJO 
92.3 

AOR 5 4 4 8 24 22/49 HILLIER 

3.2 2.8 2.5 3.2 

4.2 4.4 3.7 ' 3.2 10 

3.1 12 

10 KLIV 
1590 

BBnd 13 27 36 26 15 17/65 SELCOM 

3.5 2.8 2.7 

KOME 
98.5 

AOR 6 7 3 7 17 23/48 TORBET 

KSOL 
107.7 

Urbn 14 3 6 11 11 17/66 MASLA 

2.3 3.5 3.6 2.9 13 KEEN 
1370 

Ctry 

2.8 3.2 3.7 2.9 13 KSAN 
94.9 

2.5 3.1 3.6 2.6 15 KFRC 
810 

18 13 28 16 10 

Ctry 16 14 9 10 

15/74 MMR 

AP 

9 17/65 KATZ 

CHR 12 6 11 14 

0.8 1.6 0.9 2.6 15 KIBE/KDFC.FM 
1220 102 1 

1.3 1.9 1.4 2.5 

2.9 3.0 3.1 2.4 18 

3.9 2.5 3.1 2.2 19 KOIT-FM 

Clas 21 39 

17 KBLX Urbn 
102.9 

29 22 

26 32 12 

KRM A/C 
101.3 

14 24/46 

13 I 11/99 

11/97 

Rx0 

ABC -E 

W & P 

HILLIER SHRDN 

6 11 7 12 16 28/38 

1.2 

2.4 

1.4 

1.5 

2.4 

1.4 

0.5 

2.1 20 

2.3 2.1 20 

1.3 1.9 22 

96.5 
Easy 

SELCOM ABC -C 

15 31 24 21 19 22/48 EASTMAN 

KAZA 
1290 

KNBR 
680 

Span 39 38 16 18 21 7/157 

A/C 
1-

19 28 26 17 18 19/56 

KABL-FM 
98.1 

29 33 27 31 37 13/82 

0.5 0.7 

1.1 1.4 

1.2 0.8 

1.0 1.7 23 

1.0 1.7 

2.21 1.7 

0.9 1.5 

23 

KITS 
105.3 

CHR 

KCIAK 
98.9 

17 2 21 

AOR 

23 

26 

KSFO 
560 

KOIT 
1260 

A/C 

30 36 29/38 

27 5 14 24 28 16/68 

20 34 37 

CABALLERO 

McGAVREN NBC 

CHRISTAL 

MMP 

W & P 

38 30 22/49 MMR 

Gold 30 30 

0.9 1.0 1.2 1.4 27 KABL 
960 

0.5 1.4 j 0.91 1.4 27 

BM 

19 19 19 

28 21 41 

KFOG 
104.5 

AOR 23 19 

37 34 

17 20 22 

17/65 EASTMAN 

18/60 CHRISTAL 

21/52 GROUP W NBC-S 

Continued on Page 141 



Seattle-Everett-Tacoma #16 JD? 

, ‘„,,.--.- 
e (I) FALL ee 0c, <„, .r, <k, •ck, ,;,c- , .,.., , _e -9, •Ç-e STATION  12. 

I BIRCH 83 ee  ,. .. .. ,\., ,,, •zr <2- (c SHARE 

10.8 10.3 9.0 8.6 0 Kum 
710 

News 11 7 3 18/61 TORBET CBS 8.3 

4.5 6.7 6.4 5.9 2 TT BM 7 29 21 10 2 12/93 MASLA 2.9 

6.2 5.6 5.0 5.9 2 KISW 
99.9 

AOR 3 3 
_ 
0 2 9 14/78 McGAVREN 7.2 

4.9 5.3 5.5 5.8 4 KUBE 
93.3 

CHR 5 4 2 0 7 12/87 MMR 
...._ 

5.5 

7.1 5.6 5.4 5.5 5 KOMO 
1000 

A/C 2 13 16 7 3 22/48 KATZ ABC-I 6.1 

5.7 5.1 6.0 5.3 6 KSEA 
100.7 

BM 10 22 20 11 4 

+ 

11/95 TORBET 3.8 

3.4 4.2 4.6 4.9 7 KIXI 
880 

BBnd 9 20 25 23 16 13/85 CHRISTAL 5.0 

3.6 3.6 3.4 4.4 8 KNBQ 
97.3 

CHR 8 5 8 18 15/72 CHRISTAL 6.6 

6.2 5.2 5.0 4.3 9 KZOK-FM loes AOR 6 2 3 6 21 16/66 HILLIER 5.3 

3.2 3.2 4.3 4.2 10 
e. 

KMPS-FM 
94.1 

Ctry 13 14 8 5 6 12/91 EASTMAN 2.4 

3.5 3.0 4.0 3.8 11 KING-FM 
98.1 

Clas 11 19 15 13 5 14/75 BLAIR 4.4 

3.6 2.9 3.5 3.8 11 KLSY 
92.5 

A/C 12 8 4 4 
_ 
8 14/77 SELCOM CBS-R 5.4 

2.2 1.6 2.1 2.9 13 KMPS 
1300 

Ctry 18 24 18 18 13 13/83 EASTMAN 1.3 

1.2 2.4 1.5 2.8 14 KIND 
105.3 

Rd l 19 5 12 12 14 13/80 RADIO SPT UPI 2.0 

2.6 2.5 3.4 2.8 14 KJR 
950 

A/C 4 9 6 9 10 26/42 EASTMAN ABC-D 2.6 

1.7 3.3 2.4 2.5 16 KRPM 
106.1 

Ctry 21 21 17 14 11 13/85 W & P AP 2.6 

2.3 2.5 2.1 2.4 17 KIXI-FM 
95.7 

A/C 16 12 13 
_ 
15 12 20/55 CHRISTAL 2.0 

1.6 1.5 1.7 2.2 18 KING 
1090 

News 15 17 19 22 19 21/51 BLAIR NBC 1.7 

3.5 2.5 3.2 2.1 19 KVI 
570 

A/C 14 26 27 21 17 22/48 McGAVREN 

, 

MBS 2.3 

1.4 1.2 2.3 2.0 20 KEZX 
98.9 

A/C 22 25 9 16 15 

_ 

14/77 HILLIER ABC-E 2.0 

1.8 3.1 2.0 1.9 21 KKFX 
1250 

CHR 23 10 10 17 24 14/75 W & P 

. 

UPI 2.7 

2.9 2.2 3.0 1.7 22 KPLZ 
101.5 

CHR 20 7 11 19 22 20/55 McGAVREN RK0-1 2.1 

2.8 3.0 2.0 1.7 22 KYYX 
96.5 

AOR 17 6 14 20 25 24/46 CHRISTAL 3.2 

0.6 1.2 0.6 1.1 24 KWYZ 
1230 

Ctry 27 27 26 26 20 11/100 TACHER NBC 0.7 

1.8 2.4 1.0 1.(1 25 KODN 
630 

Rd l 26 30 29 29 28 

4 

13/80 1.0 

Continued on Page 141 
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\ e (e0„, FALL e i - - 42, -, -,-  .. 
-5 GP ce ce' 2 ,-, I 83 -',74' (,, 4,  e 

10.9 10.8 13.8 14.8 

11.6 11.3 

5.2 6.1 

5.0 

12.7 11.7 

6.2 6.3 

0 WWBA 
107.3 

BM 2 13 11 

(2-
e •Ç-4 

•• 

1/4,0  

7 3 8/140 PICO 

2 WRBCI-FM 
104 7 

WDAE 
1250 

4.3 5.6 6.1 

8.6 7.2 8.0 5.3 

6.8 6.7 5.2 4.9 

3.0 3.0 3.3 4.9 

3.0 

5.7 

4 

CHR o 2 0  o o 13/84 

n+ 
(BIRCH 
SHARE 

11.3 

EASTMAN ABC-F 14.9 

BBnd 4 17 16 13 8 12/91 KATZ ABC-I 5.8 

WYNF 
94.9 

5 

6 

AOR 5 3 2 2 9 11/99 KATZ ABC -R 10.0 

WOYK 
99 5 

WSUN 
620 

6 WZNE 
979 

Ctry 7 7 7 4 4 12/92 TORBET 4.9 

Ctry 

CHR 

8 14 13 11 6 12/89 McGAVREN RK0 -2 5.6 

3 3 5 11 16/67 McGAVREN NBC-S 6.8 

4.3 3 . 5 I 3.5 8 1 W1001 
100 7 

WF LA 
970 

5.6 4.0 3.3 10 WTMP 
1150 

5.0 4.7 4.7 

1.9 1.8 2.3 

3.2 5.3 3.5 

f  
3.7 3.1 3.2 

5.8 

1. 1 

2.5 

3.1 

3.1 

A/C 6 8 4 3 2 13/82 

A/C 

Blk 

9 11 15 

12 5 5 

15 

11 WLFW 
680  

11 I WOJC 
93.3 

3.1 11 

5.1 3.9 2.9 14 

1.5 1.2 2.1 15 

WPLP 
570 

WMGG 
95 7 

WDUV 
1033 

2.4 1.4 2.0 16 

BBnd 17 

Ctry 10 

23 18 

10 9 

13 17/64 

6 7 12/90 

CHRISTAL t 7.2 

BLAIR NBC 3.6 

MASLA SHRDN 1.9 

19 120 7/145 

10 10 15/73 

Talk 

A/C 

13 4 17 

0.7 

BLAIR 5.0 

7 117 12/92 P-W RADIO MBS 2.4 

11 6 8 8 5 16/68 SELCOM ABC -C 4.0 

BM 16 18 21 20 18 13/83 MASLA 1.6 

WSRZ 
102.5 

1.9 17 WVTY 
106.3 

A/C 15 12 6 9 2J 14/77 CBS-FM CBS -R 1.7 

BM 19 19 22 24 21 7/161 HILLIER 

1.0 1.5 1.5 1.5 18 WRXB 
1590 

1.3 1.8 1.3 19 WRBO 
1380 

2.6 0.9 1.3 

Blk 20 4 12 14 14 9/126 R A LAZAR NBN 

1.2 20 WGUL-FM 
1055 

1.1 21 WGUL 
1500 

CHR 14 9 10 12 15 22/49 EASTMAN 

BBnd 18 16 24 23 26 14/76 SOUTHERN 

BBnd 21 21 25 26 24 9/122 SOUTHERN 

Demographic Rank 
Men Women Men Women Men Women 

18-34  18-34 18-49 18-49 25-54 25-54  
1 WYNF 1 WRBO-FM 1 WRBC1-FM 1 WM-FM 1 WRBO-FM 1 WRBO-FM 
2 WRI3O-FM 2 WIQI 2 WYNF 2 W101 2 WWBA 2 WI01 

3 WZNE 3 WYNF 3 WOYK 3 WOYK 3 WOYK 3 WOYK 

4 WSRZ 4 WZNE 4 WWBA 4 WZNE 4 W101 4 WWBA 

5 WIMP 5 WTMP 5 WZNE 5 WIMP 5 WMGG 5 WIMP 

6 WI01 6 WOYK 6 WI01 6 WYNF 6 WSUN 6 WDAE 

7 WMGG 7 WSRZ 7 WMGG 7 WMGG 7 WYNF 7 WMGG 

8 WWBA 8 WOJC 8 WSRZ 8 WWBA 8 WSRZ 8 WZNE 

9 WOYK 9 WMGG 9 WSUN 9 WOJC 9 WOJC 9 WSUN 

10 WOJC 10 WRXB 10 WIMP 10 WSRZ 10 WDAE 10 WRXB 

1 . 0 

0.7 

ABC -F I 

MBS 1.6 

MBS mmijimuni: 

Format Reach 

A/C 

AOR 

BBnd 11.7 

Blk/UrbnMIM 4.8 

BM/Easy 

CHR 

Ctry 13.3 

Talk Ime 3.1 

6.1 

13.1 

18.8 

17.9 



GROWING WITH 
TAMPA BAY 
HAS MADE US 

NO.1 IN AMERICA. 
Tampa Bay has enjoyed remarkable 
growth during the past few years! And 
Q 105 has shared in that growth, rising 
to #1 among America's contemporary 
hit radio stations. 
We got there by being in one of 

America's strongest growth markets, the 
Tampa-St. Petersburg SMSA. By having 
a strong innovative format. And by 
getting involved—from sponsoring a 
Telethon for Burn Victims and our hospital-
hopping "Granny Get Well" to our daily 
Adopt-A-Pet or the Bill Currie Ford/Q 105 
Courtesy Van, an interstate lifesaver. 
It's the best way we know to really get to 
know the community we serve. 

Thanks for making 0105 No. 1 
in America! 
*Soirce Arbitron Fall '83 M-S 6A- 12M + Shwe, 'op 30 Markets 

Tampa Bay's Radio Station 

WRBQ AM/FM RADIO 
5510 Gray Street 
Tampa, FL 33609 
(813) 879-1420 Tampa 
(813) 821-0708 St. Petersburg 



HOW MANY 
WASHINGTONIANS 
WOULD 11F TAKE 
TO CHANGE 
THE LIM? 

One to try. 
And the rest to wrestle him to 

the ground. 

W-Lite listeners would rather fight 
than switch. Active, affluent adult Wash-
ingtonians don't take their Lite lightly. 
They turned it on in late 1980 and have 
kept it shining ever since. W-Lite's adult 
contemporary format is a steady, 
consistent part of their lives. 

The proof is in the numbers: 
#1 25-49 Fall '83* 
#1 25-49 Spring '83* 
#1 AQH Fall '83 for all adults 25-49 and 
women 25-49 in Montgomery, Fairfax and 
Arlington counties:' 

Strong. Stable. Influential. Involved. 
That's W-Lite, rock solid reliability for 
advertisers. 

For heavy results in metropolitan 
Washington, you can't afford less than 
W-Lite. 

•ARBITRON, Metro Cume Mon.-Sun. 6 a.m.-12 midnight 
Subject to qualifications and limitations of the report 

943 FM 
LIGHT ROCK • LESS TALK 

OGulf Broadcast Group Represented nationally by: EMMA HILLER, NEWMARK, WECHSLER & HOWARD 
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e 1;* 

9.3 8.8 10.4 10.7 

7.3 7.1 6.6 7.5 

8.9 10.6 7.2 7.7 

e 
STATION 

10.2 o WKYS 93.9 
11/102 EASTMAN Urbn 2 0 41, 

8.5 2 

o o 
WGAY-FM BM 4 11 11 
99.5 

6 11/96 

8.0 WMAL A/C 8 14 
630 

5.1 6.7 7.6 7.0 6.4 

2 14/78 

WROX CUR 3 3 
107.3 

7 16/66 

7.5 5.4 5.7 7.0 5.9 
WHUR Blk 
98.3 

5 6 2 2 3 16/68 

WICH 
SmAAI 

NBC 10.4 

MUR 6.9 

McGAVREN ABC-I 8.4 
--t-

BLAIR ABC-R 8.1 
-44-

W & P 

4.0 3.7 32 3.6 4.3 
WAVA 
105.1 CUR 6 2 6 9 16 

4.4 4.5 4.8 4.7 4.1 
WLTT 
94.7 A/C 7 13 6 

19/57 CBS-FM 

19/56 HILLIER 

3.6 3.1 4.5 4. o 4.1 
WRC 
980 Talk 14 19 21 16 12 13/85 EASTMAN 

3. 8 3.9 3.4 3.0 3.8 
WASH 
97.1 CUR 11 18 5 5 16/69 KATZ 

3.3 3.9 3 .5 3. 8 3.6 
WTOP 

10 1500 News 8 16 16 15 11 21/53 

3.6 2.7 4.1 4.1 3.5 mom Ctry 15 9 10 
11 98.7 

10 9 

3.6 3.2 3.4 3.5 3.5 11 WPGC-A/F A/C 
1580 95.5 

9 5 5 7 10 

6.6 

5.7 

3.4 

NBC 3.9 

2.4 

CBS SPOT CBS 2.4 

14/75 CHRISTAL 

21/52 TORBET 

5.0 3.8 3.2 3.3 3. 1 
VVPKX-FM 

13 105.9 Ctry 13 12 13 11 8 18/60 SELCOM 

2.9 3.2 3.6 3.6 3.0 14 WWDC-FM AOR 
tot./ 

10 4 7 2 19 21/52 CHRISTAL 

3.4 3.2 3.8 3.3 2.9 15 maNukAJF das 16 32 20 570 103.5 18 14 19/58 

1.9 2.5 1.9 2.4 2.5 
WYCB 

16 1340 Rel 19 17 15 1 7 15 

RICO 

11/97 SAVALLI 

3.6 3.7 3.2 2.9 24 1 7 WOOK 
100.3 Blk 12 7 9 14 17 24/45 MAS LA 

1. 2 1. 9 1. 5 2.1 2 .0 WXTR-AIF 
18 1560 104.1 Gold 17 20 12 1 3 13 16/67 MASLA 

1.5 1.3 2.3 1.2 1.4 
0 WIEZR 

1," 106.7 A/C 18 14 18 1 9 18 20/53 W & P 

0.8 0.9 1.3 1.2 1.3 WOL 
20 1450 Blk 20 10 17 20 20 18/59 UNIREP 

0.6 1.0 08 0.8 1.0 
WUST 

21 11 ,0 Rel 27 23 31 25 23 

Demographic Rank 
Men Women Men Women Men Women 

18-34  18-34 18-49 18-49 25-54 25-54 

1 WKYS 1 WKYS 1 WKYS 1 WKYS 1 WKYS 1 WKYS 

2 WHUR 2 WLTT 2 WHUR 2 WHUR 2 WHUR 2 WMAL 

3 WROX 3 WHUR 3 WROX 3 WROX 3 WGAY-FM 3 WHUR 

4 WWDC-FM 4 WROX 4 WGAY-FM 4 WLTT 4 WMAL 4 WLTT 

5 WAVA 5 WPGC-FM 5 WASH i 5 WASH 5 WASH 5 WGAY-FM 

6 WOOK 6 WASH 6 WWDC-FM 8 WPGC-FM 6 WROX 8 WASH 
7 WLTT 7 WAVA 7 WLTT 7 WGAY-FM 7 WLTT 7 WPKX-FM 

8 WGAY-FM 8 WMZO 8 WAVA 8 WMAL 8 WTOP 8 WROX 

9 WXTR-FM 9 WYCB 9 WMZO 9 WPKX-FM 9 WMZO 9 WYCB 

10 WPGC-FM 10 WPKX-FM 10 WXTR-FM ib1) WAVA 10 WXTR-FM 10 WPGC 

3.3 

ABC-C 2.8 

AP 3.9 

ABC-R 5.9 

MBS 3.7 

SHRDN 1.2 

SHRDN 2.8 

1.7 

1.2 

SHRDN 1.1 

NBN 0.8 

Format Reach 

A/C 

AOR 3.0 

Blk/Urbn 

BANEasy 

CHA 

CISS HUM 2.9 

Ctry 

Gold um2.0 

News IMMM3.6 

Rel 2.5 

Talk UMMU4.1 

17.0 

8.5 

6.6 

14.5 

19.8 
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Demographic Rank 
Men Women 
18-34 18-34 

1 KRSP-FM 

2 KLCY 
3 KCPX-FM 
4 KISN 
5 KSL 

6 KSOP-FM 
7 KZAN 

8 KSFI 
9 KALL 
10 KBUG 

1 KSFI 
2 KLCY 
3 KRSP-FM 
4 KISN 

5 KBUG 
6 KSL 

7 KDAB 

8 KFMY 
9 KLRZ 
10 KZAN 

Men 
18-49 

1 KRSP-FM 

2 KSL 

3 KLCY 
4 KSOP-FM 
5 KSFI 
8 KZAN 
7 KCPX-FM 

8 KISN 
9 KALL 

10 KBUG 

San Diego # 20 

Women 

18-49 

1 ksn 
2 KSL 

3 KLCY 
4 KISN 

5 KRSP-FM 
6 KSOP-FM 
7 KALL 

8 KBUG 
9 KDAB 

10 KZAN 

Men 

25-54 

KSL 
2 KSFI 

3 KSOP-FM 
4 KALL 

5 KLCY 
6 KZAN 

7 KISN 
8 KRSP-FM 

9 KBUG 
10 KLUB 

Women 
25-54 

KSFI 

2 KSL 
3 KALL 

4 KLCY 
5 KZAN 
8 KLUB 
7 KSOP-FM 

8 KISN 
9 KBUG 
10 KDAB 

Format Reach 

Demographic Rank 
Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 KGB 1 KFMB-FM 1 KGB 1 KYXY 1 KFMB-FM 1 KYXY 

2 XTRA-FM 2 KBZT 2 KFMB-FM 2 kFmckem 2 KGB 2 KJOY 
3 KFMB-FM 3 KGB 3 XTRA-FM 3 KBZT 3 KSDO 3 KBZT 

4 KPM 4 KYXY 4 KBZT 4 KWM 4 KFMB 4 KFMB 
5 KBZT 5 XTRAfm 5 KPM 5 KJOY 5 KFSD 5 KFSD 

6 XHRM 8 KSDO-FM 6 KFSD 6 KGB 8 KBZT 6 KWM 
7 KSDO-FM 7 XHRM 7 KSDO 7 KFMB 7 KJOY 7 KFMB-FM 
8 MFM 8 KWM 8 XHRM 8 XTRA-FM 8 KSON-FM 8 KPOP 

9 KFSD 9 XTRA 9 KFMB 9 KSDO-FM 9 KCBO-FM 9 KCBO-FM 
10 XHZ 10 KPM 10 KSDO-FM 10 KFSD 10 XPRS 10 KCBO 

NC 
AOR 
BBnd 1.o 
BMIEasy 
CHR 

Clas • 1.o 
Ctry 
News NM 1.5 
Talk mil 2.1 

9.9 

9.3 

16.6 

15.5 

35.0 

Continued from Page 131 

Format Reach 
NC 
AOR 
BBnd 6.4 

Blk/Urbn am 3.8 
BMIEasy 8.7 

CHR 6.2 

Clas 4.8 

Ctry 8.5 

News 4.2 

Span m1.8 
Talk 4.3 

22.0 

16.6 

San Francisco #4 Continued from Page 132 
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1.6 1.6 1.4 1.2 1.2 27 

0.8 0.8 0.7 0.7 1.1 129 

1.1 1.1 O. 9 0.9 

1.5 1.6 1.3 1.8 

1.1 , 29 

1.1 29 KOME 
98.5 
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KWSS 
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KI01 
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KLOK 
11 70 
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105.7 
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_1 

CHR 29 • 6 19 32 35 18/60 ' W & P 

Span 41 47 

A/C 7 31 

15 20 19 7/146 CABALLERO 

23 23 24 23/47 KATZ 

2.6 2.2 2.2 2. 1 1 1 29 f KSJO 
92.3 

0. 9 1.1 0.9 1.1 1.0 33 

A/C 311 33 

BBnd 33 

AOR j 26 

AOR 28 

4-8 

9 

KJAZ 
92.7' Jazz 34 41 

1 . 8 

25 191 21 17/64 SELCOM 

48 46 38 15/71 SELCOM 

16 26 36 25/44 TORBET 

18 28 44 f 23/46 1 HILLIER 
23 16/66 ' ROSLIN 25i 

Demographic Rank 
Men Women Men Women Men Women 
18-34 18-34 18-49 18-49 25-54 25-54 

1 KSOL 1 KSOL 1 KSOL 1 KSOL 1 KCBS 1 KGO 
2 KROR 2 KI01 2 KCBS 2 K101 2 KGO 2 KI01 

3 KSAN 3 KSAN 3 KSAN 3 KSAN 3 KBLX 3 KCBS 

4 K101 4 KYUU 4 KGO 4 KYUU 4 KSAN 4 KSAN 
5 KFOG 5 KBLX 5 KBLX 5 KBLX 5 KNBR 5 KBLX 

8 KMEL r. KFRC 6 KM:1R 6 KFRC 8 KOIT 8 KSOL 

7 KYUU 7 KDIA 7 KI01 7 KGO 7 KYUU 7 KOIT-FM 
8 KCBS 8 KITS 8 KYUU 8 KOIT-FM 8 KI01 8 KYUU 

9 KOAK 9 KMEL 9 KFOG 9 KNEW 9 KDFC/KIBE 9 KNEW 

10 KBLX 10 KOAK 10 KNBR 10 KNBR 10 KSOL 10 KFRC 

O. 9 

0.7 

0.9 

Format Reach 
NC 
AOR 
BBnd m1 
Blk/Urbn 
BM/Easy 
CHR 
Clas umMI4m 
Ctry 
Gold al 1.6 
Jazz • i .o 
News 
Span is 12 
Talk 

11.2 

9.9 

9.5 

10.1 

9.2 

6.5 

7.7 

9.1 
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e eee e FALL 

0.6 1.3 29 9/KNEW0 Ctry 33 24 31 32 27 18/62 KATZ 

KGO-FM 
1.2 1.2 30 103.7 Talk 22 35 25 28 25 26/42 I BLAIR ABC-D 

1.5 1.2 

ABC -E 

KMEL 
108.1 AOR 

Men Women Men Women 
18-34 18-34 18-49 18-49 _ 

1 KSJO 1 KWSS 1 KARA 1 KLOK 

2 KOME 2 KEZR 2 KSJO 2 KBAY 

3 KWSS 3 KI01 3 KOME 3 KEZR 

4 KYUU 4 KLOK 4 KYUU 4 KI01 

5 KSOL 5 KSOL 5 KWSS 5 KWSS 

6 KEZR 6 KYUU 6 KBAY 6 KARA 

7 KFRC 7 KSAN 7 KSOL 7 KYUU 

8 KOAK 8 KARA 8 KBLX 8 KSAN 

9 KARA 9 KOME 9 KEZR 9 KAZA 

10 KSAN 10 KFRC 10 KSAN 10 KBLX 

12 15 23 29 24/46 CHRISTAL 

Vale 

Men Women 

25-54 25-54 

1 KARA I 1 KBAY 

2 KG0 2 KEZR 

3 KBAY 3 KLOK 

4 KCBS 4 KGO 

5 KYUU 5 KSAN 

6 KBLX 6 KCBS 

7 KSOL 7 KYUU 

8 KEZR 8 KARA 

9 KOIT 9 KI01 

10 KEEN 10 KEEN 

U. 
AIRCH 
SHARE 

Format Reach 

A/C 
AOR 

BBnd M3.2 
BlklUrbn 5.6 

BMIEasy 
CHR 
Clas MI2.6 

Ctry 7.1 

Gold • 1.5 

News 7.6 

Span Mil 2.1 

Talk MI34.0 

10.8 

11.9 

12.8 

16.8 

Seattle-Everett-Tacoma #16 Continued from Page 135 

Demographic Rank 
.Fit.nteeeel ' 

Format Reach 

Men Women Men 1 Women Men Women A/C 

18-34 18-34 18-49 18-49 25-54 25-54 AOR _-
1 KISW 1 KUBE 1 KISW 1 KUBE 1 KIRO 1 KSEA BBnd 4.9 

2 KZOK-FM 2 KLSY 2 KIRO 2 KLSY 2 KOMO 2 KBRD BM/Easy 
3 KIRO 3 KNBO 3 KZOK-FM 3 KNBO 3 KISW 3 KIRO CHR 
4 KUBE 4 KZOK-FM 4 KUBE 4 KMPS-FM 4 KBRD 4 KMPS-FM 

ClaS BIM 3.8 
5 KJR 5 KJR 5 KOMO 5 KSEA 5 KUBE 5 KOMO 

6 KLSY 1 8 KPLZ 6 KMPS-FM 6 KOMO 6 KRPM 6 KING-FM Ctry 
7 KMPS-FM : 7 KEZX 7 KLSY 7 KBIO 7 KING-FM 7 KLSY News 
8 KKFX 1 8 KING-FM 8 KJR 8 KBRD 8 KIXI-FM 8 KUBE Rel Mail 3.8 
9 KNI3O-FM 9 KMPS-FM 9 KRPM 9 KIRO 9 KJR 9 KBIO 

10 KEZX I 10 KISW 10 KBRD 10 KJR 10 KMPS-FM 10 KJR 

11.9 

11.2 

10.7 

10.8 

13.8 

18.6 

WESTWOOD ONE 

IN CONCERT 
ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 
PROGRAMS. CONCERTS AND SPECIALS. 
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3.6 
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1.6 

5.4 

4.0 

5.0 

6.6 

2.4 

5.9 

5.7 

5.0 

4.7 

4.1 

4.6 4.1 

5.3 

1.5 

2.7 

2.7 

4 

5 

6 

7 

8 

8 

10 

10 

1.0 3.072.7 10 

111•11111•11•1.11115 

WMMS 
100.7 

WAKR 
1590 

WKDD 
96.5 

WGCL 
98.5 

WAEZ 
97.5 

WMJI 
105.7 

AOR 3 3 

A/C 0 7 

CUR 2 

CUR 4 2 

BM 8 27 

_00 
5 4 

2 2 

4 5 

10 6 

2 

o 
4 

8 

6 

11/95 

14/76 

15/74 

19/58 

10/106 

A/C 5 18 3 3 3 17/65 

WSLR 
1350 

WDBN 
94.9 

WNIR 
100.1 

Ctry 7 

Easy 13 

14 13 8 5 15/75 

25 14 13 10 11/96 

WGAR 
1220 

Talk 10 8 19 12 9 13/83 

A/C 6 13 8 7 7 26/41 

WOAL 
104.1 

%/ZAK 
93 1 

BM 14 

Urbn 18 

Albuquerque # 77 

10.2 12.8 13.8 

9.3 10.3 10.9 2 

KOB-FM 
93.3 

KOB 
770 

A/C 

A/C 

11 20 17 16 16/70 

4 6 10 11 10/105 

0 3 0 0 0 12/87 

2 8 5 2 2 14/78 

5.5 

9.3 

7.3 

9.5 

4.3 

3.6 

4.9 

3.8 

9.0 

8.4 

7.4 

9.8 

3.1 

2.6 

5.1 

3.4 

8.3 

8.0 

7.3 

3 

4 

5 

6.7 6 

5.5 7 

5.5 

3.7 

7 

9 

3.3 10 

KFMG 
1079 

KKJY 
100.3 

KRST 
92.3 

KWXL 
94.1 

KDEF 
1150 

KZIA 
1580 

KZZX 
995 

KRZY 
1450 

AOR 

BM 

Ctry 

AOR 

BBnd 

Ne 

A/C 

3 «) 2 

6 12 8 

7 4 4 

4 

9 

15 

5 

2 

15 

19 

7 

3 

13 

15 

6 

Ctry 10 10 12 

4 

7 

3 

5 

14 

13 

6 

10 

7 18/61 

4 11/95 

3 12/94 

12 17/64 

11 10/112 

9 6/183 

6 27/40 

8 14/80 
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1400 

BBnd 9 32 14 13 9 7/164 5.7 

6.8 7.9 5.4 7 WAEB 
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_____ 
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Ctry 
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13.6 2 KHFI 
98.3 

0 0 2 7 13/85 18.0 

10.3 

7.4 

6.4 

5.3 

-- 

11.3 
1 

9.9 3 KLBJ-FM 
93.7 

AOR 2 3 3 4 13/84 15.0 

4.9 7.8 4 KPEZ 
102.3 Easy 8 15 10 6 3 9/121 4.0 

5.6 7.3 5 KEYI 
103.7 

A/C 4 5 4 4 2 16/68 9.6 

5.3 6.8 6 KVET 
1300 
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7 
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3.4 5.4 7 KMMM 
1370 6 7 6 5/2 12 0.4 
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- & 2 ‘P 

FALL 
'83 

STATION 

o o 12.3 8.8 14.3 o KUZZ 970 
Ctry 2 5 3 11/101 

10.8 13.9 10.1 2 KKXX 
107.9 

CHR 0 2 o 2 2 17/65 

6.5 7.1 7.6 3 KLYD 
1350 

CUR 5 0 4 4 7 9/116 

5.5 6.3 7.2 4 KOXR 
94.1 

CHR 3 3 2 3 10 14/76 

6.3 9.2 6.7 5 KGFM 
101.5 

BM 7 25 13 7 3 9/115 

5.6 5.9 

4.6 4.6 

5.5 

4.0 

6 

7 

KGEO 
1230  

KERN 
1410 

A/C 

BBnd 

4 

8 

4 6 

14 9 

5 

8 

4 

6 

14/79 

13/83 

6.8 8.3 4.0 7 KWAC 
1490 Span 9 6 5 6 5 13/84 

2.2 3.1 3.3 9 KAFY 
550 Ctry 6 27 12 10 9 20/54 

1.0 0.5 2.6 10 KTPI 
103.1 

Ctry 13 10 14 9 8 10/109 

e e 

Baton Rouge # 73 
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13.4 14.2 13.8 2 WYNK-FM 
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Ctry 2 6 4 2 13/86 

9.7 9.9 10.0 3 WXOK 
1480 

Blk 4 3 2 3 3 14/76 

6.4 11.4 8.3 4 Waxy 
100.7 

BM 5 13 8 6 4 14/79 

6.8 7.7 7.3 

10.0 5.6 6.5 
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3.3 4.2 3.6 
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98.1 

A/C 3 5 3 4 5 21/52 

6 vrrm. 
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•  
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A/C 6 

• 

7 14/77 

9 9 9 6 27/40 
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Ctry 9 

3.31 4.2 3.6 8 WLCS 
910 
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p. 

14 11 11 10 17/64 

4 7 7 9 23/47 

4.01 2.5 2.7 10 WLUX 
1550 

Rel 12 11 10 10 8 12/93 
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Akron (59)  142 

Albany-Schenectady-Troy (49) 74 

Albuquerque (77)  /42 

Allentown-Bethlehem-Easton (57)  143 

Anaheim-Santa Ana-Garden Grove (19)  75 

Atlanta (18)   76 

Austin (66) 143 

Bakersfield (90)  144 

Baltimore (15)   77 

Baton Rouge (73)  144 

Beaumont-Port Arthur-Orange (96)  145 

Birmingham (45)  80 

Boston (7)  78 

Bridgeport (87)   145 

Buffalo (32)  81 

Canton (91)   146 

Charleston-North Charleston, SC (84)  146 

Charlotte-Gastonia (60)  147 

Chattanooga (85) /47 

Chicago (3)  82 

Cincinnati (27) 83 

Cleveland (21)  84 

Columbia, SC (86)  148 

Columbus, OH (37)  87 

Dallas-Ft. Worth (10)  88 
Dayton (48)  89 

Denver-Boulder (23) 90 

Detroit (6)   92 

El Paso (78)  148 

Flint (74)   149 

Ft. Wayne (97)  149 

Fresno (69)  /50 

Grand Rapids (62)   150 

Greensboro-Winston Salem-High Point (46) 93 

Greenville-Spartanburg, SC (64)  /51 

Harrisburg (80)   151 

Hartford-New Britain (40) 94 

Honolulu (50) 95 

Houston-Galveston (8) 96 

Indianapolis (36)  98 

Jacksonville (63)  152 

Johnson City-Kingsport-Bristol (82)   /52 

Kansas City (29)  99 

Knoxville (75) 153 

Lancaster (99)   /53 

Lansing-East Lansing (79)  /54 

Las Vegas (72) 154 

Little Rock-North Little Rock (92)   155 

Los Angeles (2)  100 

Louisville (41)  102 

McAllen-Brownsville (76)  /55 

Memphis (42)  103 

Pittsburgh (14)   

Portland, OR (30)   

Providence-Warwick-Pawtucket (26)   

Quad Cities (Davenport-Rock Island) (95)  

Raleigh-Durham (67)   

Richmond (58)  

Riverside-San Bernardino-Ontario (31)   

Rochester (39)   

Sacramento (35)   

St. Louis (13)   

Salt Lake City-Ogden (43)   

San Antonio (38)   

San Diego (20)  

San Francisco (4)   

San Jose (28)  

Seattle-Everett-Tacoma (16)  

Shreveport (98)   

Springfield-Chicopee-Holyoke (63)   

Syracuse (61)   

Tampa-St. Petersburg (22)  

Toledo (51) 

Tucson (65) 

Tulsa (54) 

Washington, DC (9)   

West Palm Beach-Boca Raton (55) 

Wichita (88)  

Wilmington (70)  

Worcester (94)   

York (93) 

Youngstown-Warren (71) 

OMEN 
Miami-Ft. Lauderdale-Hollywood (11) 104 

Milwaukee-Racine (25)  107 

Minneapolis-St. Paul (17)   109 

Mobile (83)  156 

Nashville-Davidson (44)  110 

Nassau-Suffolk (12)   111 

New Haven-West Haven (81)   156 

New Orleans (33) /12 

New York (1)   113 

Norfolk-Portsmouth-Newport (34)   1/5 

Northeast Pennsylvania (Wilkes Barre-Scranton) (56) 157 

Oklahoma City (47)  116 

Omaha-Council Bluffs (68) 157 

Orlando (52)  160 

Peoria (100)  160 

Philadelphia (5)   117 

Phoenix (24)  118 

120 

121 

122 

158 

158 

161 

123 

125 

126 

127 

128 

130 

131 

132 

134 

/35 

162 

162 

163 

136 

 163 

 164 

 164 

139 

165 

165 

166 

166 

 167 

167 

—.3.1nMMT, 

Numbers following market names indicate market rank in the fall '83 

sweep. 



FOR ALLYOU WANT A CART TO DO, 
THIS CART'S FOR YOU! 

For .... The best sound a cart can reproduce 
For...The exclusive SGS-4 broadcast mastering tape 
For... Superb copies of CD's and digital masters 
For ... Outstanding high frequency sensitivity and headroom 
For...Stable stereo phasing 
For .... Maximum reliability and longest life 
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For...Compatibility with all cart machines 
For... Stations who care how they sound 

THE AUDIOPAK AA-4 IS FOR YOU 
The True Blue Cart- From Capitol 
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NOBODY ELSE 
IN RADIO CAN 

MAKE 
THIS STATEMENT: 

Only one organization offers you seven 
different radio networks, the largest news 
gathering organization in the world, plus the 
most channels ( 19) on satellite: Us. ABC. 

That means nobody else can bring your 
audiences more of what they want to 
hear when they want to hear it than the 
ABC Radio Networks: 

• ABC ROCK RADIO NETWORK 
* ABC INFORMATION RADIO NETWORK 
• ABC CONTEMPORARY RADIO NETWORK 
ti ABC DIRECTION RADIO NETWORK 
E:, ABC FM RADIO NETWORK 
* ABC ENTERTAINMENT RADIO NETWORK 
• ABC TALKRADIO 

These seven networks are the reasons why 
nobody else can claim to tailor programming 
to your audiences' tastes better than ABC. 
And why nobody else can do more for your 
profit picture. 

Networks 




