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Whyare

more stations thanever
choosing Surrey?

In the last year, Surrey Research has
been privileged to experience its greatest
clientele growth ever. Among reasons
most commonly given for choosing
Surrey are their superior quality, past
performance and vast experience in radio
research. Beyond this more general
reasoning, some stations are pointing to
more specific features. Here are just a
few repeated most often.

Clearness of Research

As most programmers will agree, the
clarity of research is vital to its useful-
ness. At Surrey our attempt is to design
and display research in its clearest, most
concise and easiest to put to use form.
One example of this is offered in our
A& O Auditorium Music Testing.
Results are presented to you
alphabetically by artist, in rank-
orderandalsoina
page-by-page

Cross-
tabulation of each song’s

level of appeal to your key audience
groups. Toassist
you in distin- /f}\
guishing the / \,0 \Q,Q’ \
winners from ( ,\3\@ S <O )
the losers, N » )

AR
Pl

{ 4/ Surrey applies color-

\// coding to each ranked
title. This exclusive Surrey feature puts
an end to the once burdensome task of
determining the cut-off point in Music
Test results.

Stringent Recruiting Methodologies
One of the most important aspects of

qualified

research

is the

assembly 1 1

of those [\J) < ,\;)

individuals | ‘=< '~ ,—.{ - -
(L /| )

o |{ ] ")

opinions i y ‘

most r /g/— [ \\;\\'\\

reflect ! \1)

that of your

core-listener. This
approach, as opposed to
the often used
targeted-
demo

concept,
ensures you
a representation
of people more closely identified
to your “perfect” listener. Not
only does Surrey encourage this more
defined sample of your desired audience,
but additionally seeks those types of
individuals most prone to participate in
arating study. We call them diary-types.
Aside from your study providing you
with listener data, this added
recruiting technique lends itself well
to the one thing you strive for most—
ratings efficiency.
Affordability

Understandably, cost is a key in
determining the amount of research
you're able to acquire. Now for

the first time, through Surrey’s invest-
ment planning and package discounts,
many stations are conducting research
programs designed
to accommodate
their objectives
rather than
just their
budgets.

Through investment
planning, stations who
contract for more than one
study over a period of time
are now afforded the luxury of monthly
payments to

from invest-

accommodate }—:,_7 — \,\_J
the total invest- 7N
ment. Aside / / ,_L_. \\
from the bene- r(f“\; \ )
fits derived ( ( }

menti planning,
by contracting for
more than one study

over the course of a year, additional
discounts are realized. These discounts
are determined by the number of
projects conducted.

These are just a few of the many
reasons stations are choosing Surrey.
Why not let us tell you more? To arrange
for a personal visit from
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atives, call today ‘—_E
to become your choice. SURREY
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1 Come From a Land Down Behind Closed Doors I've See F| dl e Seel She Belie n Me Play Me SmeM ntai
Under

WJFM WMJI KRAK WHOT WWKA/K92 WAIV KNIX WWWM/3WM KIKK KAYY

KEEL
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You Got to Know When to Hold When You’re Hot, You’re Hot Yestera, ov
‘em, Know When to Fold ‘em

KIZN WCHY WKLH/K92 KZZX KWEN/K95 WNSN WTAR KSON WVOR WPFR
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e to Play and Thyme
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KFQD j KGA
Might as Well Jump Good. Good, Good, Good Just Can’t Wait to Get On the All Night Long Mamas Don’t Let Your Babies
Vibrations Ro:d Again Grow up to be Cowboys

WSFM WASH KLOZ/K102 KSAQ/QQG WNAP WPTR KCEE WYYY/Y94 ‘WCAW

Stand by Your Man You Picked a Fine Time to Only the Lonely Break It to Me Gently Oh Lord, It’s Hard to be
Leave Me Lucille Humble

WJET WUSY WNKX/KIX95 WCXI WHYN/Y93 KSPZ/Z93 WJKZ WOWW WWMJ

KXXY KDUK
WOW WRNL

WGEE KPLX WBVR KFYE/Y94 KYKN WQDR KVEG WSEZ/Z93 CFQR WSFL

ﬁ now licensed in over 100 markets. We already have 96
gc @ s w *  vignettes available for Country, A/C, CHR & MOR, with
WDJX ’ 56)'50 w more always in the works. But what's really impressive is WFBC

what they've done for our clients.

KELT \dm Mb "‘G ot e ? Our Sing-A-Long TV spots to promote radio stationsare  |[\WWNDU

Call for your copy of our new demo reel. You'll see this
spring’s latest Sing-A-Longs, as well as our top-testing
spokesmen spots; our new creation for CHR, “Night WZAT
ew creation for News/Infor-

WBUF |

WMGF f
FILM HOUSE, INC. MOTION PICTURE PRODUCTIONS

24 MUSIC SQUARE W, NASHVILLE.TN 37203 (615) 255-4000
KLUR

Moves"; and the in
mation stations

WAKY |THE FINEST IN SYNDICATED AND CUSTOMTV SPOTS TO PROMOTE RADIO STATIONS \waxyY

WCSN WWQM/Q106 KGBB/B108 WYYS/YES95 KUZZ KAYI/KAY107 WCOS
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How
accountability
helps make our
selling better

How do you evaluate your radio rep’s
sales performance? Is simply meeting
budgets all that you require? Or exceeding
last year’'s? How do you measure
accountability?

At HNW&H, we have developed a
standard that evaluates our performance
against specific marketing conditions. This is
a unique grading system that lets us measure
ourselves far more harshly than any outsider
could. This way, we can quickly pinpoint any
areas that are not up to our standards. We
then create and institute a plan of action to
correct the situation. That's part of the way
we've gotten to almost $65 million in less than
four years.

We'd like to show you how we evaluate
ourselves on behalf of our clients. It just might
help make you want to become one.

- [
MMM'AWWMW

HILLIER, NEWMARK, WECHSLER & HOWARD

New York, Atlanta, Boston, Charlotte, Chicago, Dallas, Detroit,
Los Angeles, Minneapolis, Philadelphia, St. Louis, San Francisco.

212/832-8900



——— DIREETORY————

ew Information Guide
ists Industry Sources

eginning with this issue, the R&R Ratings Report will
feature an industry-wide directory of broadcast prod-

ucts and services. This guide was developed due to

popular demand, and was compiled for quick and easy refer-
ence and consultation. It contains sections on national rep
firms, research companies, consuitants, media brokers, na-
tional networks, program suppliers, and trade associations.

you did.

Future directories will also include listings of major broadcast
groups, record companies, and equipment manufacturers.

Keep this edition of the R&R Ratings Report on your
desk or audio console, and consult it whenever you need the
address of your consultant or a rep company. You'll be glad

Representatives

Blair Representation Division
1290 Avenue of the Americas
New York, NY 10104

(212) 603-5000

James Hilliard, Chairman

John Boden, Vice Chairman
Barbara Crooks, Exec. VP

Blair Radio

1290 Avenue of the Americas
New York, NY 10104

(212) 603-5000

Charlie Colombo, President

Chicago, IL 60611; 645 N. Michigan Ave.;
(312) 782-2300

Los Angeles, CA 90036; 5670 Wilshire
Blvd.; (213) 937-4620

Minneapolis, MN 55402; 510 Marquette
Ave., #617, Bldg. W.; (612) 339-8895
Philadelphia, PA 19102; 3 Mellon Bank
Center; (215) 568-6540

Portland, OR 97201; 1501 S.W. Jeffer-
son; (503) 226-5007

St. Louls, MO 63102; 10 Broadway; (314)
421-5262

San Francisco, CA 94111, 505 Sansome
St.; (415) 434-3272

Seattle, WA 98124, Box 24525; (206)
343-3613

Atlanta, GA 30305; 7 Piedmont Center,
#610; (404) 231-3633

Boston, MA 02116; 535 Boylston St.;
(617) 536-6235

Cedar Rapids, 1A 52402; 1241 Park
Place, N.E.; (319) 393-8632

Dallas, TX 75240; 5400 LBJ Bivd. #975;
(214) 239-9700

Detroit, Ml 48202; 225 Fisher Blvd.; (313)
871-3066

Houston, TX 77046; Weslayan Tower,
#1303, 24 Greenway Pl.; (713) 552-0600

Biair/RAR, inc.

90 Park Avenue

New York, NY 10016
(212) 883-6154

Chicago, IL 60611; 625 N. Michigan Ave.;
(312) 454-6990

Detroit, MI; 25900 Greenfield Rd., Oak
Park, Ml 48237; (313) 968-2030

Los Angeles, CA 90028; 6230 Yucca St.,
(213) 469-2923

San Francisco, CA 94111; 825 Battery
St.; (415) 765-8788

Atlanta, GA 30326; 3330 Peachtree Rd.,
N.E.; (404) 885-5334

Boston, MA 02116; 316 Newbury St.,
#41; (617) 262-6881

Dallas, TX 75202; Union Station, 400 S.
Houston St.; (214) 651-7871
Philadelphia, PA 19106; Independence
Mall East; (215) 238-4717

Jack Bolton Associates

3384 Peachtree Rd., NE, Suite 415
Atlanta, GA 30326

(404) 237-1577

Jack Bolton, President

Boston, MA 02116; 100 Boyliston St.;
(617) 482-4370

Chicago, IL 60601; 203 N. Wabash Ave.;
(312) 782-9732

Dailas, TX 75234; 14330 Midway Rd.;
(214) 788-1630

Detroit, Ml 48076; 20100 Civic Center,
Southfield, MI; (313) 354-0646

Kansas City, MO 64105; 127 W. 10th St.;
(816) 471-5502

Los Angeles, CA 90036; 5455 Wilshire
Bivd.; (213) 937-7247

New York, NY 10036; 15 W. 44th St
(212) 354-8474

St. Louis, MO 63102; 314 N. Broadway;
(314) 231-2096

San Francisco, CA 94111; 1005 Sansome
St.; (415) 391-2272
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Representatives

Caballero Spanish Radio
18 E. 53rd St.

New York, NY 10022

(212) 223-6410

Eduardo Caballero, President

Chicago, iL 60601; 307 N. Michigan Ave.;
(312) 443-0101

Los Angeles, CA 90028; 6464 Sunset
Bivd., Suite 920; (213) 465-8337

Dallas, TX 75204; 3031 Allen St., Suite
208; (214) 698-0398

CBS Radio Representatives
51 W. 52nd St.

New York, NY 10019
(212) 975-4575

Edward C. Kiernan, VP/GM

CBS Radio National Sales
51 W. 52nd St.

New York, NY 10019
(212) 975-4321

Atlanta, GA 30305; 6 Piedmont Center;
(404) 261-2227

Chicago, IL 60611; 630 N. McClurg Ct.;
(312) 951-3731

Dallas, TX; Waterbury Tower, 433 E. Las
Colinas Bivd., #1100, Irving, TX 75039;
(214) 556-1178

Detroit, MI; 26877 Northwestern Hwy.,
#421, Southfield, Ml 48034; (313) 352-
2800

San Francisco, CA 94111; One Embarca-
dero Center; (415) 765-4008

Los Angeles, CA 90028; 6121 Sunset
Bivd.; (213) 460-3387

CBS Radio Spot Sales
51 W. 52nd St.

New York, NY 10019
(212) 975-4575

Atlanta, GA 30305; 7 Piedmont Center,
#416; (404) 233-8281

Chicago, IL 60611; 630 N. McClurg Ct.;
(312) 951-3357

Dallas, TX 75039; 433 E. Las Colinas
Blvd., #1100; Irving, TX 75039; (214)
556-1145

Detroit, MI; 26877 Northwestern Hwy.,
#421, Southfield, Ml 48034; (313) 352-
2800

Philadelphia, PA 19131; City Line Ave. &
Monument Rd.; (215) 581-5990

St. Louis, MO 63102; One Memorial Dr.;
(314) 444-3221

San Francisco, CA 94111; One Embarca-
dero Center; (415) 765-4006

Los Angeles, CA 90028; 6121 Sunset
Blvd.; (213) 460-3701

Christal Radio

919 Third Ave.

New York, NY 10022
(212) 688-4414

Chicago, IL 60601; 333 N. Michigan Ave ;
(312) 236-6357

San Francisco, CA 94105; 100 Spear St.,
#1980; (415) 957-9960

Detroit, Ml 48084; 2100 W. Big Beaver,
Troy; {(313) 649-3230

Boston, MA 02116; 9 Newbury St.; (617)
267-1180

Atlanta, GA 30305; 3525 Piedmont Rd.,
N.E., #620; (404) 237-5236

Los Angeles, CA 90010; 3807 Wiishire
Blvd.; (213) 388-1271

St. Louis, MO 63105; 130 S. Bemiston,
Clayton, MO; (314) 726-6340

Dallas, TX 75206; 6500 Greenville Pt.,
#510; (214) 750-6090

Philadelphia, PA 19103; Suburban Station
Bivd., #1281; (215) 564-4561

Denver, CO 80206; 280 Columbine St.;
(303) 321-0770

Minneapolis, MN 55402; 625 Second
Ave. South, #422; (612) 333-8833

Houston, TX 77027; 4545 Post Oak Place,
#223; (713) 629-4151
Seattle, WA 98121; Fourth & Battery Bivd.,
#980; (206) 624-5410

CMBS (Concert Music Broadcast
Sales, Inc.)

271 Madison Ave., Suite 700
New York, NY 10016

(212) 532-1900

Peter J. Cleary, President

Chicago, IL 60601; 303 E. Wacker Dr.;
(312) 565-5065

St. Louis, MO 63105; 85 Founders Lane;
(314) 725-3030

Los Angeles, CA 90010; 3701 Wiishire
Bivd., #608; (213) 384-3800

Eastman Radio, Inc.
One Rockefeller Plaza
New York, NY 10020
(212) 581-0800
Frank Boyle, Chairman

Chicago, IL 60601; 444 N. Michigan Ave.;
(312) 644-0670

REPS/See Page 8
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One
On
One

That is the way we treat
each assignment f}*

Our one on one approach
is more than simply a
matchmaking process.
Before we begin an assign-
ment, we understand you
and your needs. We search
for and find the person who is not only nght
for the job, but right for you and your com-
pany. We're proud of our thoroughness.

We INVESTIGATE! We check and re-check.
Many times we even eliminate those appli-
cants who look so good on paper.

STEVE WYMAN
& ASSOC.
1835 Savoy Dr.
Suite 112
Atlanta, GA 30341
(404) 455-1651

Our work is done in the strictest confidence
to protect you and the prospective applicants,
always keeping your urgency in mind.

With over 18 years in the broadcast indus-
try, our far-reaching reputation for honesty,
integrity and dependability is solid.

When there are key positions to fill in your
organization, let us discuss with you why
Steve Wyman and Associates would be the
most efficient and effective means of acquiring
the right people for those positions.

Our success depends on your success!




Katz Radio Group. The best.
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Representatives

EASTMAN/From Page 6

Detroit, Ml 48202; 2990 W. Grand Bivd.;
(313) 873-2090

San Francisco, CA 94133; 43 Osgood
Place; (415) 956-3994

Seattle, WA 98119; 300 Eliiott Ave. W.,
#210; (206) 7285-1217

Los Angeles, CA 90028; 6255 Sunset
Blvd.; (213) 464-6104

Dallas, TX 75206; 6060 N. Central Ex-
pressway; (214) 691-7984

Houston, TX 77027; 1800 West Loop
South, #1360; (713) 960-1252

St. Louls, MO 63101; 1015 Locust St.;
(314) 241-7040

Philadelphia, PA 19103; 1700 Walnut St.;
(215) 735-0102

Boston, MA 02116; Park Sq. Bldg.; (617)
482-0440

Atlanta, GA 30309; 1447 Peachtree St.,
NE; (404) 892-2484

Minneapolis, MN 55420; 2901 Metro Dr.,
#322; (612) 854-8980

Gillis Broadcasting Representatives
8693 Wilshire Bivd., #208

Beverly Hills, CA 90211

(213) 657-2061

Jim Gillis, President

Hillier, Newmark, Wechsler & Howard
277 Park Ave.

New York, NY 10172

(212) 832-8900

Bernard Howard, Charman

Chicago, IL 60601; 230 N. Michigan Ave.,
#2205; (312) 372-9600

Los Angeles, CA 90024; 1145 Gayley
Ave., #301; (213) 270-3183
Philadelphia, PA 19103; 250 S. 17th St.;
(215) 735-5843

Dallas, TX 75204; 3031 Allen St., #102;
(214) 698-9961

Detroit, Ml 48010; 30800 Telegraph Rd.,
#1922, Birmingham, MI; (313) 540-2660
San Francisco, CA 94133; 1736 Stockton
St., Studio 2; (415) 398-7662

Atlanta, GA 30326; 4651 Roswell Rd.,
NE, #605G; (404) 256-3084

St. Louis, MO 63101; 317 N. 11th St.,
#1102; (314) 241-7799

Boston, MA 02116; 279 Newbury St.;
(617) 267-4415

Charlotte, NC 28210; 2 S. Executive Park,
6135 Park Rd.; (704) 554-5852

Interep

154 E. 46th St.

New York, NY 10017
(212) 916-0500

Ralph Guild, President
Erica Farber, VP/Internet

Katz Radio

One Dag Hammarskjold Plaza
New York, NY 10017

(212) 572-5520

Ken J. Swetz, President

Atlanta, GA 30305; 3525 Piedmont Rd., 6
Piedmont Center, #710; (404) 233-0203
Boston, MA 02116; 220 Statler Office
Bldg.; #220; (617) 426-7290

Chicago, IL 60611; 444 N. Michigan Ave.;
(312) 836-0500

Dallas, TX 75204; 2929 Carlisle St.,
#330; (214) 871-1980

Detroit, Ml 48084; 1650 W. Big Beaver
Rd., #203, Troy; (313) 649-4333
Houston, TX 77027; 2900 Weslayan,
#625; (713) 961-5094

Los Angeles, CA 90048; 6240 Wiishire
Bivd., #900; (213) 852-8700
Minneapolis, MN 55420; 2850 Metro Dr.;
(612) 854-2106

Philadelphla, PA 19103; 8 Penn Center,
#1050; (215) 567-5166

Portland, OR 97204; 620 S.W. 5th Ave.,
#1000; (503) 226-3973

St. Louis, MO 63102; Equitable Bldg., 10
S. Broadway, 5th floor; (314) 231-1868
San Francisco, CA 94105; 100 Spear St.,
#1900; (415) 777-3377

Seattle, WA 98121; Fourth & Battery Bldg.,
#950; (206) 682-8131

Lotus Albertini

50 E. 42nd St.

New York, NY 10017
(212) 697-7601

Luis Diaz Albertini, President

Chicago, IL 60601; 203 N. Wabash;
(312) 346-8442

Dallas, TX 75251; 7616 LBJ Freeway;
(214) 960-1707

Atlanta, GA; Drawer 33110, Decatur, GA
30309; (404) 633-6424

Los Angeles, CA 90028; 6777 Hollywood
Blivd.; (213) 464-1311

San Francisco, CA 94123; 2225 Union
St.; (415) 563-3252

Shelly Katz Radio Sales, Inc.
150 E. 39th St., Suite 1703
New York, NY 10016
Shelly Katz, President

Atlanta, GA; Box 33100, Decatur, GA
30033; (404) 633-9080

Chicago, IL 60606; 20 N. Wacker Dr.,
#540; (312) 263-3340

Detroit, Ml 48226; 1553 Woodward Ave.,
#925; (313) 961-3353

Los Angeles, CA 90211; 8693 Wilshire
Blvd., #208; Beverly Hills, 90211; (213)
657-2061

San Francisco, CA 94133; 559 Pacific
Ave.; (415) 391-1984

Major Market Radlo Sales
415 Madison Ave.

New York, NY 10017
(212) 355-1700

Warner Rush, President

Chicago, IL 60611; 400 N. Michigan Ave.;
(312) 321-9850

Detroit, MI; 264 Lahser Rd., #215;
Southfield, MI 48034; (313) 358-2060
Atlanta, GA 30309; 1375 Peachtree St.,
N.E.; (404) 892-7525

Philadelphia, PA 19130; Park Towne
North, #N103, 2200 Benjamin Franklin
Pkwy; (215) 567-3600

Boston, MA 02114, 4 Longfellow Place;
(617) 523-0357

Minneapolis, MN 55402; 822 Marquette
Ave., #406; (612) 341-3089

St. Louis, MO 63105; 7710 Carondelet
Ave., #216; (314) 727-5502

Dallas, TX 75204; 3100 Carlisle Plaza,
#113; (214) 760-7417

Los Angeles, CA 90010; 4311 Wilshire
Blvd., #607; (213) 857-1101

San Francisco, CA 94123; 1868 Union
St.; (415) 922-9600

R.A. Lazar & Co.

1 E. Wacker Drive
Chicago, IL 60601
(312) 329-9500
Robert Lazar, President

Market 4 Radlo

15 E. 40th St., #306
New York, NY 10016
(212) 683-7990

Jim Smith, President

Chicago, IL 60602; 32 W. Washington
St.; #401; (312) 346-3334

Detroit, Ml 48226; 1553 Woodward Ave.,
#925; (313) 961-3353

Atlanta, GA; 30326; 3384 Peachtree Rd.,
N.E., #417; (404) 237-1577

Dallas, TX 75234; 14330 Midway Rd.,
#207; (214) 788-1640

Kansas City, MO 64105; 127 W. 10th St.;
{(816) 471-5502

San Francisco, CA 94133; 559 Pacific
Ave., #37; (415) 391-1984

Los Angeles, CA; 8693 Wilshire Blvd.,
#204; Beverly Hills, CA 90211; (213)
657-2061
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Not all zoos
are created equal.

The original Q-Zoo™ from Edens
Broadcasting is trademarked.
But don’t worry, it’s for sale.

Once upon a time, the morning crew
at WRBQ in Tampa unleashed a wild new
concept in radio entertainment. The Q
Morning Zoo™ Its untamed, irreverant humor
was an instant success. The Q-Zoo captured
the hearts of Tampa Bay listeners as well
as the attention of personalities all over the
country, who made it the most imitated
morning show in America.

In fact, so many people are now imitating
the Q-Zoo, we can’t just grin and bear it
anymore. You see, the marks Q-Zoo, the
Q Morning Zoo, the Q-Zoo in the Morning and
the Morning Zoo are all the exclusive
property of Edens Broadgasting.

That doesn’t mean you can’t have a Q-Zoo
of your own. Because Edens Broadcasting
is now willing to license the Q-Zo6 to selectec
radio stations. i = -

If you're wild abo

World Radio History
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Representatives

Milam & Cowart

Box 191285 QOak Lawn Station
Dallas, TX 75219

(214) 521-6520

Dean Cowart, President

Masla Radio

41 E. 42nd St., #1200
New York, NY 10017
(212) 490-3760

Jack Masla, Presldent

Chicago, IL 60611; 401 N. Michigan Ave.;
(312) 670-3570

Atlanta, GA 30309; 1819 Peachtree Rd.,
N.E., #210; (404) 355-4353

Detroit, Mi; 20100 Civic Center Dr.,
Southfield, M! 48076; (313) 354-0691
St. Louis, MO 63102; 314 N. Broadway,
#807; (314) 231-2096

Dallas, TX 75235; 1720 Regal Row,
#212; (214) 837-2052

Los Angeles, CA 90028; 6290 Sunset
Blvd.; (213) 462-7351

San Francisco, CA 94111; 545 Sansome
St.; (415) 986-5372

Atlanta, GA 30305; 3312 Piedmont Rd.,
N.E., #140; (404) 266-3133

Raleigh, NC 27619; Box 18008; (919)
782-0896

New York, NY 10022; 515 Madison Ave.;
(212) 688-2380

Chicago, IL 80606; 20 N. Wacker Dr.,
#540; (312) 263-3340

San Francisco, CA 94131; 596 Dellbrook;

Los Angeles, CA 90036; 5455 Wilshire
Bivd., #1812; (213) 937-7247

San Francisco, CA 94111; 1005 Sansome
St., #230; (415) 391-2272

Atlanta, GA 30326; 3384 Peachtree Rd.,
NE, #417; (404) 237-1577

Dalias, TX 75234; 14330 Midway Rd.,
#207,; (214) 788-1630

P/W Radio Representatives

15 W. 44th St.

New York, NY 10036
(212) 354-8474

Al Peterson, President

(415) 731-3620

Littie Rock, AR 72207; 2311 Biscayne
Dr.; (501) 227-7564

Beverly Hllis, CA 90211; 8693 Wilshire
Bivd., #208; (213) 857-2061

St. Louls, MO 63102; 314 N. Broadway,
#807; (314) 231-2096

Paul Miller & Company
4300 MacArthur, #213
Dallas, TX 75209
(214) 528-2923

Chicago, IL 808086; 2 N. Riverside Plaza,
#2400; (312) 448-2487

Detroit, Ml 48226; 1558 Woodward Ave.,
#925; (313) 961-3395

Dallas, TX 75234; 14330 Midway Rd.,
#207; (214) 788-1830

San Francisco, CA 94123; 2755 Franklin
St.; (415) 474-8437

Los Angeles, CA; 1383 Opechee Way,
Glendale, CA 91208; (818) 500-7201

McGavren Guild Radio
154 E. 46th St.

New York, NY 10017
(212) 916-0500

Paul Miller, President

Chicago, IL 60606; 2 N. Riverside Plaza;
(312) 446-2487
Los Angeles, CA; 8693 Wilshire Bivd.,

Ralph Guild, President

Chicago, IL 60601; 111 E. Wacker Dr.;
(312) 844-7150

Detroit, MI; 3155 W. Big Beaver, #209,
Troy, MI 48084; (313) 649-6200
Phliadeiphia, PA 19103; 1730 Spruce St.;
(215) 732-3380

Dallas, TX 75229; 11029 Shady Trail,
#111; (214) 350-0800

Atlanta, GA 30367; 1827 Powers Ferry
Rd., Bldg. 16; (404) 953-1111

St. Louls, MO 63102; 10 S. Broadway;
(314) 231-0000

Los Angeles, CA 90048; 6420 Wilshire
Bivd.; (213) 658-7072

Boston, MA 02118; Two Lyndeboro Place;
(617) 266-0666

Houston, TX 77057; 5959 Westheimer,
#116 (713) 266-7667

Seattle, WA 98101; 1411 Fourth Ave.,
#1425; (206) 223-1183

Minneapolis, MN 55402; 625 Second
Ave. South; #412; (612) 333-8717
Portland, OR 97204; 508 S.W. Sixth Ave.;
(503) 223-1700

San Francisco, CA 94104; 235 Montgom-
ery St.; (415) 986-4112

Charlotte, NC 28210; Two South Execu-
tive Park, #103, 6135 Park Rd.; (704)
552-7761

Denver, CO 80231; 10200 E, Girard Ave.,
#221; (303) 368-0334

Beverly Hills, CA 90211; (213) 657-2061

(415) 731-3620

New York, NY 10036; 15 W. 44th St.;
(212) 354-8474

Atlanta, GA 30309; 805 Longleaf Dr.,
N.E.; (404) 262-1200

Minneapollis, MN 55402; 809 2nd Ave.
South; (612) 333-3660

San Francisco, CA 94131; 596 Delibrook;

Harlan G. Oakes, Inc.
11332 Camarillo St.

North Hollywood, CA 91602
(818) 980-3212

San Francisco, CA 94131; 596 Delibrook;
(415) 731-3620

Chicago, IL 80659; 3322 W. Peterson
Ave.; (312) 478-5544

Radio Time Sales/international
559 Pacific Avenue

San Francisco, CA 94133
(415) 391-1984

Sam Posner, President

New York, NY 10036; 15 E. 40th St., #306;

{212) 683-7990

Chicago, IL 606802; 32 W. Washington St.;
(312) 346-3334

Detroit, Mi 48226; 1553 Woodward Ave.,
#925; (313) 561-3823

Los Angeles, CA; 8693 Wilshire Bivd.,
#208; Beverly Hills, CA 90211; (213)
857-2081

Dalias, TX 75219; Box 191285, Oak Lawn
Station; (214) 521-6520

Atianta, GA 30342; 4651 Rosweli Rd.,
NE, #601; (404) 252-2668

Seattle, WA 98109; Box 19417, (208)
824-2290

Portland, OR 97201; 3903 S.W. Kelly St.;
(509) 221-0330

New York, NY 10036; 1 Times Square;
(212) 575-5077

Patt Media Sales

Republic Radio

900 Third Ave.

New York, NY 10022
(212) 644-8577

John (Jerry) Kelly, President

21714 Lakeland
St. Clair Shores, MI 48081
(313) 445-0491
Kenneth D. Patt, President

New York, NY 10018; 15 E. 40th St.,
#308; (212) 683-7990
Chicago, IL 80806; 20 N. Wacker Dr.,
#540; (312) 263-3340

Chicago, IL 8061 1; 444 N, Michigan Ave.,
17th Floor; (312) 836-8300

Detroit, MI; 3310 W. Big Beaver Rd.,
#545,Troy, MI 48084, (313) 849-1416
Atlanta, GA 30305; 8 Piedmont Center,
#722; (404) 261-1724

REPUBLIC/See Page 12
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QUALITY.

The people that make up an
organization are the key to its
quality. Just like the movement in
a handcrafted watch they must
work together smoothly and effi-
ciently to deliver the desired results.

That’s the way it i1s at Torbet.

We believe the creation of
quality begins with the raw materi-
als. That means hiring only the
best. Expertise and motivation we
achieve by the finest system of
training and reward in the indus-
try. Promotion from within cre-
ates additional incentive. And a
fine management cadre and a well
planned system of internal re-
porting and support keep the
organization running like a fine
watch.

The best part is that quality
works. For Torbet, it has been the

essential ingredient to our
growth and our achievement
for our list of satisfied,
diversified, quality client
stations.
For more information on
how Torbet quality can benefit

you, call us today. 1{

Torbet Radio

ORBE1

Torbet Radio, One Dag Hammarskjold Plaza. New York. NY 10017 212-355-7705 ”A subsidiary of Selkirk Communications, Ltd.




Representatives

REPUBLIC/From Page 10

Dallas, TX 75204; 2929 Carlisle St.; (214)
871-1152

Houston, TX 77027; 2900 Weslayan,
#625; (713) 961-5428

Boston, MA 02116; 220 Statier Office
Bidg.; (617) 542-5069

Minneapolis, MN 55420; 2850 Metro Dr.,
#311; (612) 854-4722

Philadelphla, PA 19103; 8 Penn Center,
#1320; (215) 972-0311

St. Louis, MO 63102-1795; 10 S. Broad-
way, #550; (314) 231-3975

San Francisco, CA 94105; 100 Spear St.,
#1950; (415) 957-9920

Los Angeles, CA 90048; 6420 Wilshire
Blvd.; (213) 852-8768

Roslin Radlo Sales, Inc.
509 Madison Ave.

New York, NY 10022
(212) 486-0720

Marvin Roslin, President

Atlanta, GA 30326; 3355 Lennox Rd.,
#750; (404) 266-0614

Chlcago, IL 60601; 203 N. Wabash; (312)
726-5451

Dallas, TX 75240; 14001 Goldmark Drive;
(214) 238-5057

Los Angeles, CA 90066; 5456 McConnell
Ave.; (213) 306-4300

Sen Franclsco, CA 94133; 916 Kearney;
(415) 421-6522

Boston, MA 02116; 739 Boylston; (617)
262-3400

Seicom Radlo

521 Fifth Ave., #810

New York, NY 10017
(212) 490-6620

Bob Smith, Acting Presdient

Atlanta, GA 30305; 3030 Peachtree Rd.,
N.W.; (404) 266-9958

Boston, MA 02116; 20 Providence St.,
Statler Office Bldg., #469; (617)
338-5084

Chicago, IL 60611; 401 N. Michigan Ave.;
#3125; (312) 644-4700

Dallas, TX 75209; 4300 MacArthur,
Highland Park West, #206; (214)
522-3970

Detroit, MI; 251 Merrill St., Birmingham, Ml
48011; (313) 540-7300

Houston, TX 77027; 1800 West Loop
South, #1570; (713) 552-0281

Los Angeles, CA 90036; 5900 Wilshire
Bivd., #1; (213) 935-0500

Minneapolis, MN 55402; 706 Second
Ave. South, The Baker Bidg., #1125; (612)
332-4411

Phlladelphla, PA 19102; 1411 Walnut St.,
The Exchange Bidg., #1125; (215)
563-2700

St. Louis, MO 63102; 712 N. Second St.;
(314) 621-1417

San Francisco, CA 94111; 4 Embarcadero
Center, #1995; (415) 781-3990

Savalli & Schutz, Inc.
515 Madison Ave.

New York, NY 10022
(212) 688-2380
Joseph Savalli, President

Chicago, IL 60606; 20 N. Wacker Dr.,
#540; (312) 263-3340

Atlanta, GA 30033; Box 33100, Decatur,
GA; (404) 633-5303

Dallas, TX 75219; Box 191285, Oak Lawn
Station; (214) 521-6520

Beverly Hills, CA 90211; 8693 Wilshire
Bivd., #208; (213) 657-2061

San Francisco, CA 94131; 596 Dellbrook;
(415) 731-3620

Phlladelphia, PA 19118; 15 W. Highland
Ave.; (215) 242-3660

Boston, MA 02116; 100 Boylston St.;
(617) 482-4370

Kansas Clty, MO 64105; 1012 Baltimore
Ave.; (816) 471-5502

Torbet Radio

1 Dag Hammarskjold Plaza
New York, NY 10017
(212) 355-7705

Peter Moore, President

Boston, MA 02116; Park Square Bivd.,
#911; (617) 426-3374

Philadelphia, PA 19107; 1315 Walnut St.,
#1105; (215) 732-9532

Chicago, IL 60611; 444 N. Michigan Ave.,
#3530; (312) 222-1430

St. Louls, MO 63102; 330 Mansion House
Center; (314) 241-8130

Minneapolis, MN 55420; 2850 Metro Dr.,
#512; (612) 854-1373

Detroit, MI; 911 W. Big Beaver Rd., #408:
Troy, MI 48084; (313) 362-1405
Atlanta, GA 30345; 1786 Century Bivd.,
#A; (404) 325-4500

Dalias, TX 75219; 3333 Lee Pkwy, #365;
(214) 528-7980

Lubbock, TX 79413; Box 6060; (806)
792-2000

Los Angeles, CA; 8383 Wilshire Bivd.,
Beverly Hills, CA 90211; (213) 653-2271
San Francisco, CA 94111; 41 Drumm St.;
(415) 956-7778

Denver, CO 80206; 222 Milwaukee St.;
(303) 321-2354

Salt Lake City, UT 84111; Newhouse
Bidg., #801; 10 Exchange PI., (801)
521-2117

Seattle, WA 98119; 220 W. Mercer St.;
(206) 282-3400

Portland, OR 97204; 520 S.W. Yamhill St.;
(503) 228-7287

Houston, TX 77027; 1800 West Loop
South, #1870; (713) 961-1626

Woelss & Powaell, Inc.
277 Park Avenue

New York, NY 10172
(212) 421-4900
Robert Weiss, President

Atlanta, GA 30326; 3355 Lenox Road,
#1130; (404) 237-0016

Boston, MA 02116; 100 Boylston St.;
(617) 338-0290

Chicago, IL 60601; One East Wacker
Drive, #2424, ,312) 467-1350

Dallas, TX 75219; 3626 N. Hall St., #908,
(214) 522-3762

Detroit, Ml 48084; 1721 Crooks Road,
#110, Troy, ML;(313) 649-4820

Los Angeles, CA 90036; 5455 Wilshire
Blvd.; (213) 938-0118

Minneapolis, MN 55402; 625 Second
Ave. South, #413; (612) 333-6582

San Francisco, CA 94104; 235 Montgom-
ery St.,, #1106; (415) 981-3676

St. Louis, MO 63102; 440 Mansion House
Center; (314) 621-6040

Research
Firms

Robert E. Balon & Associates, Inc.
1114 Loft Creek Bivd., #310
(512) 327-7010

Rob Balon, President

Bolton Research Corp.
2401 Pennsylvania Ave.
Philadelphia, PA 19130
(215) 232-2240

Ted Bolton, President

Coleman Research

6311 N. O'Connor Rd., #212
Irving, TX 75039

(214) 556-2121

Jon A. Coleman, President
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“We had to get the architect in after we hired Selcom as a Rep.”

What every station manager desires is market. And, as part of Selkirk Communications,
a sales line that can literally raise the roof. we bring enormous resources to each and every
A soaring sales line indicates growth. But, in problem.
a market that becomes more competitive It's why we've been able to move our member
every day, it's hard enough just to maintain stations off the status quo, increase their billings
the status quo. and send their sales figures straight through the
That's when a really good rep, a rep like roof.
Selcom, makes the difference. If you're suffering from sedentary sales, let us
Like most effective reps we're hard working put some excitement in your conference room.
and persistent. But, for us, hard work and persis- Call Vincent A. Gardino at Selcom Radio.
tence are just good places to start. We go further. ,
We understand the individual station and that . . .
station's market. We find new ways of tapping the elgom rQGIO Youl appreciate the difference.

RK 1306
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Selcom Representation.
The advantages will be obvious.



DIRECTORY

Research Firms

Communication Design
2033 6th Ave., #750
Seattle, WA 98121
(206) 441-7655
Stewart Elway, President

FMR Associates
6045 E. Grant Road
Tucson, AZ 85712
(602) 886-5548
Bruce Fohr, President

Focus Research Of Georgia
6445 Powers Ferry Rd., #180
Atlanta, GA 30339

(404) 955-1550

Traci Douglas, President

Kent Burkhart, Chairman

Hiber & Associates

P.O. Box 1220

Pebble Beach, CA 93953
(408) 625-3356

Jhan Hiber, President

Frank N. Magid Associates
One Research Center
Marion, |A 52302

(319) 377-7345

Frank N. Magid, President

The Research Group

2517 Eastlake Avenue East
Seattle, WA 98102

(206) 328-2993

Larry B. Campbell, President
William C. Moyes, Chairman

Strategic Radio Research

655 W. Irving Park at Lake Shore Dr,
Chicago, IL 60613

(312) 883-4400

Kurt Hanson, President

Surrey Consulting And Research
165 South Union, #606

Denver, CO 80228

(303) 989-9980

J. Kent Nichols, CEO

Unidyne Research
P.O. Box 19060

San Diego, CA 92119
(619) 588-6747

Jack McCoy, President

1

| Consuliants

Atkinson Consultants
12 Lords Hwy.

Weston, CT 06883
(203) 226-3110

Bob Atkinson, President

Paul Kagan Associates
26386 Carmel Rancho Lane
Carmel, CA 93923

(408) 624-1536

Paul F. Kagan, President

Burkhart/Abrams/Michaels/Douglas

& Associates

6500 River Chase Circle, East
Atlanta, GA 30328

(404) 955-1550

Kent Burkhart, Chairman

E. Kar! Broadcast Consulting
1665 Knoll Drive

San Luis Obispo, CA 93401
(805) 543-6386

E. Karl, President

Burns Media Consultants
3054 Dona Marta Drive
Studio City, CA 91604
(818) 985-8522

George A. Burns, President

Cameron Communications, Inc
117 Prospect Park West
Brooklyn, NY 11215

(718) 788-8528

Jim Cameron, President

Klemm Media, Inc.

Box 647

Kent, CT 06757

(203) 927-3581

David R. Klemm, President

E. Alvin Davis & Associates
9851 Forest Glen Drive
Cincinnati, OH 45242
(513) 984-5000

E. Alvin Davis, President

Landsman Media

135 E. 54th St.

New York, NY 10022
(718) 855-0444

Dean Landsman, President

Drake-Chenault Enterprises
P.O. Box 1629

8399 Topanga Canyon Bivd.
Canoga Park, CA 91304
(818) 883-7400

Denny Adkins, President

The Lund Consuitants To
Broadcast Management, Inc.
1330 Millbrae Ave.

Millbrae, CA 94030

(415) 692-777

John C. Lund, President

Donna Halper & Associates
28 Exeter Street

Suite 611

Boston, MA 02116

(617) 266-5666

Donna Halper, President

McVay Media

24650 Center Ridge Rd., #340
Westiake, OH 44145

(216) 574-2311

Michael A. McVay, President

Bob Henabery Associates
136 E. 55th St.

New York, NY 10022
(212) 753-6513

Bob Henabery, President

Media Strategies

30606 Squire's Trail
Farmington Hills, Ml 48108
(313) 626-7158

Fred Jacobs, President

Bill Hennes & Associates
1814 Catalpa Lane

Mt. Prospect, IL 60056
(312) 364-6966

Bill Hennes, President

Peterson Media Services
6615 Pacific Ave.

Suite 107

Playa del Rey, CA 90293
(213) 305-7137

Al Peterson, President

Irv Joel & Associates
528 River Road
Teaneck, NJ 07666
(201) 692-0010

Irv Joel, President

Jeft Pollack Communications
984 Monument Street

Suite 204

Pacific Palisades, CA 90272
(213) 459-2783

Jeff Pollack, President
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Consultants

Radlo Arts, inc.

210 N. Pass Ave., #104
Burbank, CA 91505

(818) 841-0225

Larry C. Vanderveen, President

Research Group

2517 Eastlake Ave. East
Seattle, WA 98102
(206) 328-2993

William Moyes, President

Pete Salant/Broadcast Consultant
Box 575

Cheshire, CT 06410

(203) 272-9424

Pete Salant, President

Shane Media Services
6405 Richmond St.
Suite 311

Houston, TX 77057
(713) 952-9221

Ed Shane, President

Barry Sldeiski & Asaociates
132 E. 45th Street

Suite 12C

New York, NY 10017

(212) 370-0130

Barry Sidelski, President

TM Communications, Inc.
1349 Regal Row

Dallas, TX 76247

(214) 634-8511

Pat Shaughnessy, President

Walker & Aasociates
8063 N. Stoddard Ave.
Kansas City, MO 64152
(913) 321-3200

Rusty Walker, President

Todd Wallace/Associates
P.O. Box 11347
Phoenix, AZ 85061

(602) 242-6800

Todd Wallace, President

The Webster Group

5§75 Lexington Avenue
New York, NY 10022
(212) 371-4828

Maurie Webster, President

Media
Brokers

Blackburn & Company

1111 19th St., N.W, #1025
Washington, DC 20036

(202) 331-9270

James W. Blackburn, Jr., President

Frazier, Gross & Kadlec

4801 Massachusetts Ave., NW, #390
Washington, DC 20016

(202) 966-2280

Broadcast Properties West
221 First Ave., W. Suite 420
Seattle, WA 98119

(206) 283-2656

William L. Simpson, President

Gammon & Ninowski Media Brokers, Inc.
1925 K Street, N.W., #306

Washington, DC 20006

(202) 861-0960

Ronald Ninowski, President

Broadcasting Uniimited
18-V Green

Woodstock, VT 05091
(802) 457-3171

Bruce M. Lyonne, VP/Sales

Grandy & Berkson

1029 Pacific St.

San Luis Obispo, CA 93401
(805) 541-1900

W. John Grandy, President

Business Broker Associates
399 Sommerville Ave.
Chattanooga, TN 37405
(615) 756-7635

C. Alfred Dick, Owner

Dan Hayslett & Associates
10509 Berry Knoll Dr.
Dallas, TX 75230

(214) 691-2076

Dan Hayslett, President

The Ted Hepburn Company
P.O. Box 42401

Cincinnati, OH 45242

(513) 791-8730

Ted Hepburn, President

Chapman Associates
1835 Savoy Drive, #206
Atlanta, GA 30341

(404) 458-9226

William N. Cate, President

Hogan-Feldmann

16255 Ventura Bivd., #219
Encino, CA 91436

(818) 986-3201

Arthur B. Hogan, President

Donald K. Ciark, Inc.
P.O. Box 1065

Merritt Island, FL 32952
(305) 453-3311

Donald K. Clark, President

The Holt Corportion
Westgate Mall, #205
Bethlehem, PA 18017
(215) 865-3775

Arthur H. Holt, President

R.C. Crisier & Company
580 Walnut St., #801
Cincinnati, OH 45202
(513) 381-7775

Richard C. Crisler, President

The Keith W. Horton Company
P.O. Box 948

1500 Woodland Park

Elmira, NY 14902

(607) 733-7138

Keith W. Horton, President

Wiiliam A. Exline

4340 Redwood Hwy., #F-121
San Rafael, CA 94903

(415) 479-3484

William A. Exline, President

Hudson investment Corporation
1150 17th St., NW
Washington, DC 20036

(202) 296-8995

Edward R. McKenna, President

Norman Fischer & Associates, inc.
P.O. Box 5308

Austin, TX 78763

(512) 476-9457

Norman Fischer, President

Kalil & Co., inc.

3438 N. Country Club
Tucson, AZ 85716
(602) 795-1050

Frank C. Kalil, President

Miiton Q. Ford & Associates
5050 Poplar, #1135
Memphis, TN 38157

(901) 767-7980

Milton Q. Ford, President

The Mahiman Co.

1 Stone PI., 3rd Floor
Bronxville, NY 10708

(914) 779-7003

Robert O. Mahiman, President
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- DIRECTORY

Media Brokers

George Moore & Associates
712 Expressway Tower
Dallas, TX 75206

(214) 361-8970

George W. Moore, President

Cecll L. Richards

7700 Leesburg Pike, #408
Falls Church, VA 22043
(703) 821-2552

Cecil L. Richards, President

Richter Broadcasting

6498 Santa Eleno

Tucson, AZ 85715

(602) 886-5369

Edwin G. Richter, Jr., President

Riley Representatives
14330 Midway Road, #207
Dallas, TX 75234

(214) 788-1630

Jack Riley, Owner

Robert W. Rounsaville And Associates
3104 E. Shadowlawn Ave., NE

Atlanta, GA 30305

(404) 261-3000

Robert W. Rounsaville, President

|
l

Networks

ABC Radio Networks

(Direction, Entertainment, Information
Contemporary, FM, and Rock)

1330 Avenue Of The Americas

New York, NY 10019

(212) 887-7777

Edward F. Mclaughlin, President

John Axten, Vice President

Rick Devlin, VP/Talkradio

AP (Associated Press) Radio Network
1825 K St.,, N.W.

Washington, D.C. 20006

(202) 955-7200

James R. Hood, Deputy Director

CBS Radio Networks

51 West 52nd St.

New York, NY 10019

(212) 975-4321

Richard M. Brescia, Senior VP

CBS RadioRadio

51 West 52nd St.

New York, NY 10019
(212) 975-4321

Robert Kipperman, VP/GM

Sherman And Brown Associates, Inc.
4770 Biscayne Bivd., #600

Miami, FL 33137

(305) 326-6797

Gordon Sherman, President

Howard E. Stark, Media Broker
575 Madison Avenue

New York, NY 10022

(212) 355-0405

Howard E. Stark, President

Edwin Tornberg & Company, Inc.
P.O. Box 65298

Washington, DC 20011

(202) 291-8700

Eadwin Tornberg, President

Walker Media & Management, Inc.
P.O. Box 1845; 5412 Marina Dr.
Holmes Beach, FL 33509

(813) 778-3617

John F. Hurlbut, President

J.N. Wells & Company
210 W. 22nd St., #125
Oak Brook, IL 60521
{312) 325-0901

Joseph N. Wells, President

Mutual Broadcasting System, Inc.
1755 S. Jefferson Davis Hwy.
Arlington, VA 22202

(703) 685-2000

Jack Clements, Executive VP

Satellite Music Network
12655 N. Central Expressway
Suite 600

Dalls, TX 75243

(214) 991-9200

John Tyler, President

Sheridan Broadcasting Network
1500 Chamber Of Commerce Blvd.
Pittsburgh, PA 15219

(412) 281-6751

Glenn Mahone, President

Transtar

620 South Pointe Court
Suite 185

Colorado Springs, CO 80906
(303) 576-2620

C.T. Robinson, President

United Stations

1 Times Square Plaza
New York, NY 10036
(212)689-7444

Nick Verbitsky, President

UPI (United Press International)
1400 | Street, N.W.
Washington, D.C. 20005

(202) 898-8200

Richard Boggs, VP/GM

NBC Radio Networks
30 Rockefeller Plaza
New York, NY 10020
(212) 664-4444
Richard Penn, Senior VP

NBC ‘‘The Source’’ Network
30 Rockefeller Plaza

New York, NY 10021

(212) 644-4444

Willard Lochridge, VP/GM
Kevin Cox, VP/Sales-Talknet

National Black Network

10 Columbus Circle

New York, NY 10019

(212) 586-0610

Eugene D. Jackson, Chairman

Westwood One

9540 Washington Blvd.
Culver City, CA 90230
(213) 204-5000

Norm Pattiz, President

Program
Suppliers

ABC Watermark

3575 Cahuenga Blvd.
Suite 555

Los Angeles, CA 90068
(818) 980-9490

Tom Rounds, President

All Star Radio

3575 Cahuenga Blvd.
Suite 207

Los Angeles, CA 90068
(213) 850-1169

Merrill Barr, President.

RKO Radio Networks
1440 Broadway

New York, NY 10018
(212) 575-6100

William Hogan, President

American Comedy Network

Park City Plaza

Bridgeport, CT 06604-4277

(203) 384-9443

Andrew Goodman, General Manager
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Reasons

hy You Should
Work With Chapman.

Bill Lochman
Bill Lytle Ron Hickman
(816) 254-6899 (401) 423-1271

) Peter Stromquist
8((E)reg75l\/;emll (319) 332-7339
1) 753-8090 -
Qon L nce Burt Sherwood
/(312) 272-4970

Warren Gregory
(203) 364-5659

—_

Brian Cobb
_.Charles Giddens
Mitt Younts
(202) 822-8913

Elliot Evers 4 Paul Crowder
(415) 387-0397 X (615) 298-4986
Ernie Pearce

(615) 373-8315

/ Bill Cate
Jim Mergen (404) 458-9226
Ray Stanfield
(818) 366-2554

Corky Cartwright
) N\
(619)320-0578 Randy Jeftery
(305) 295-2572
Biil Whitley
(214) 680-2807

Broadcast Experience of 20 Associates
Over 400 Years!
Let our Experience work for you!

nationwide media brokers

Executive Offices: 1835 Savov Drive. Atlanta, GA 30341 (404)458-9226




-~ DIRECTORY

Program Suppliers

Arlelie Productions
265 East 66th Street
Suite 32-B

New York, NY 10021
(212) 535-3581
Leslie Corn, President

Clayton Webster Corporation
7711 Carondelet

St. Louis, MO 63105

(314) 726-0906

Stephen Bunyard, President

Gladney Communications
919 Third Ave.

New York, NY 10022
(212) 752-7150

Norman Gladney, President

Concept Productions
1224 Coloma Way
Roseville, CA 95678
(916) 782-7754

Dick Wagner, President

Lee Bailey Productions
5664 Raber Street

Los Angeles, CA 90042
(213) 256-2778

Lee Bailey, President

Barnett-Robbins Enterprises
16030 Ventura Bivd.

Suite 290

Encino, CA 91436

(818) 788-2331

Bill Barnett, President

Lance Robbins, Exec. VP

Botik Broadcast Services
Route 5

Box 49B

Austin, TX 78737

(512) 288-0625

Bob Botik, President

Broadcast Programming International
P.O. Box 2027

Bellevue, WA 98009

(206) 454-5010

Bob English, President

Brown Bag Productions
482 S. Jasmine

Denver, CO 80224
(303) 388-9245
Michael Lee, President

Jim Brown Productions
131 Ocean Park Bivd.
Santa Monica, CA 90405
(213) 392-8743

Jim Brown, President

Century 21 Programming Inc.
4340 Beltwood Parkway
Dallas, TX 75234

(214) 934-2121

Dave Scott, President

Churchill Productions
1130 E. Missouri

Suite 800

Phoenix, AZ 85014
(602) 264-3331

Tom Churchill, President

Continuum Broadcasting Productions
345 West 85th Street

Suite 46

New York, NY 10024

(212) 580-9525

Global Satellite Network
15477 Ventura Blvd.

Suite 300

Sherman Oaks, CA 91403
(818) 906-1888

Cindy Tollin, General Manager

Creative Radio Shows
7136 Haskell Ave.
Suite 216

Van Nuys, CA 91406
(818) 787-0410
Darwin Lamm, President

Al Ham Productions, Inc.
90 Soundview Ave.
Huntington, CT 06484
(203) 929-6395

Al Ham, President

Infocom Broadcast Services
Box 1001, Hemlock Farms
Hawley, PA 18428

(800) 233-8257

John Scott, President

Ron Cutler Productions
10822 Ohio Ave.

Los Angeles, CA 90024
(213) 474-6985

Ron Cutler, President

IS INC

655 Redwood Highway
Suite 285

Mill Valley, CA 94941
(415) 383-7500

Jo Interrante, President

DC Audio

1012 14th Street, NW
Suite 201

Washington, DC 20005
(202) 638-4222

John Dryden, President

DIR Broadcasting Corporation
32 East 57th Street

6th Floor

New York, NY 10022

(212) 371-6850

Robert Meyrowitz, President

Jameson Broadcast
3919 Sunbury Road
Columbis, OH 43219
(614) 476-4424

Kaiamusic

600 Comerica Building
Kalamazoo, MI 49007
(616) 385-5110

Stephen Trivers, President

Donnelly Media

1201 N. Watson Road
Suite 187

Arlington, TX 76011
(817) 649-1141

T.J. Donnelly, President

Drake-Chenault Enterprises, Inc.
8399 Topanga Canyon Bivd.
Suite 300

Canoga Park, CA 91304

(818) 883-7400

Denny Adkins, President

London Wavelength
111 Kraft Ave.
Bronxville, NY 10708
(914) 961-7600

Mike Vaughan, President

Charles Micheison, inc.
9350 Wilshire Bivd.

Beverly Hills, CA 90212
(213) 278-4546

Charles Michelson, President

Fairwest

2007 N. Collins Bivd.
Suite 501

Dallas, TX 75080
(214) 243-7800

Jim West, President

MJI Broadcasting

666 Fifth Avenue

New York, NY 10103
(212) 245-5010

Josh Feigenbaum, President

Narwood Productions Inc.
40 East 49th Street

New York, NY 10017
(212) 755-3320

Ted LeVan, President
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Ron Nessen thinks the best

affiliates is to offer age
flexible schedul
and asé

tboks ke he may be ont

‘ol

He is. As Vice President, Mutual News,
Ron’s leadership gives our news team an
edge. His background as broadcast journalist,
editor, author, and former presidential press
secretary means he knows how to deliver
substantive radio news.

Just the way affiliates want it. Proof: ever
800 carry the Mutual news product. And the
list is growing fast.

THERE'S NOSUBSTITUTE FOR SOLID REPORTING.

News is news, you say? Ask your listeners.
Ask them where they tuned to hear reports
from the first radio correspondent fo reach
Grenada after the U.S. invasion.

Mutual.

Or where they heard reports on the
condition of President Reagan from the only
reporter af the operating room after the
assassination attempt.

Mutual.

The Mutual Radio Network regularly

l."

beats the TV networks and wire services on
big stories. Like the plars to send Marines to
Lebanon; the evacuation of dependents from
Beirut; the resignation of James Watt.

Sure you can take your radio news from
the TV networks, but what are you and your
listeners really gethng’ Often just warmed-
over television news.

OR FLEXIBILITY

Your station can have our news any way
your listeners want it: up to five minutes on
the hour or up to five minutes ¢n the half
hour. And, unlike the TV networks, it’s not
all wrapped in arigid package that allows
you no schedulmg options.

We also offer "Lifestyle” news and
features — targeted to younger
listeners—for up to

way toget

in the Morning,” business reports, and
closed circuit updates and special reports
that you can broadcast directly or incorpo-
rate into your own presentation. You choose
the combination that best fits your format.
HOW ABOUT A FREE SATELLITE DISH?

We'll help you deliver the news with a
free satellite dish. It'll provide you with our
regularly scheduled programming and,
simultaneously, continuous live coverage of
fast-breaking news events and special
short-form updates.

Nobody else offers anything else like it.

When you want radio news, come to the
radio network. To learn more call Mutual
Station Relations at (703) 685-2050.

3% minutes at the :55 ’
mark, plus the news U | l OI] a 0
magazine “America 0




DIRECTORY

Program Suppliers

Nationally Syndicated Broadcast Alliance
400 Sunridge Street

Playa del Rey, CA 90291

(213) 306-8009

Joff Leve, President

0O'Connor Creative Services
P.O. Box 5432

Playa del Rey, CA 90296
(213) 827-2527

Harry O’Connor, President

Larry Vanderveen, President

Progressive Radio Network Denny Somach Productions
P.O. Box 172 19 Rock Hill Road

Bronx, NY 10451 Bala Cynwyd, PA 19004
(212) 585-9400 (215) 642-8646

Richard Barna, President Denny Somach, President
Public Interest Affiliates Kris Stevens Enterprises
213 West Institute Place 14241 Ventura Bivd.

Suite 204 Sherman Oaks, CA 91423
Chicago, IL 60610 (818) 961-8255

(312) 943-8888 Kris Stevens, President
Brad Saul, President Strand Broadcast Services
Radio Arts 1117 11th Street

210 N. Pass Ave. Suite 205

Suite 104 Manhattan Beach, CA 90266
Burbank, CA 91505 (213) 318-1666

(818) 841-0225 Mike Carruthers, President

Syndicate It Productions

Orange Productions
105 Forrest Ave.
Narbeth, PA 19072
(215) 667-8620

Lita Cohen, President

Peters Productions Inc
9590 Chesapeake Dr.
San Diego, CA 92123
(619) 565-8511

Edward Peters, President

Jeff Craig, President

Radio International 2000 West Magnolia Bivd.
27 East 39th Street Suite 206

New York, NY 10016 Burbank, CA 91506
(212) 696-2350 (818) 841-9350

Don Eberle, President Bob Dockery, President
Sixty-Second LP Inc. “The Spirit’’ Productions
10 Waterside Plaza P.O. Box 334

Suite 21E Clifton Park, NY 12065
New York, NY 10010 (518) 664-5123

(212) 684-2292 Dan Yanklowitz, President

COMPUTER
NEWS,
REVIEWS,
INFORMATION
AND

SPECIAL
FEATURES.

Produced in association with CompuServe, the
largest general information dara base and
computer information service.
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THE ONLINE COMPUTER CONNECTION

An innovative series of shorr-form programs on computers and
computing. Feature reporters, top writers, reviewers and colum-
nists from major computer publications provide an informative,
enterraining look ar our new computer Ondine

society and how it affects the way we live. [m]

FLEXIBLE MAGAZINE FORMAT

Flexible, segmented program format allows you fo tailor
features to best suit the requirements of your station. Use 5:00
features, 2:00 features, :Q0 features or varied length segments.

IDEAL ENVIRONMENT FOR
COMPUTER RETAILERS

The fastest growing industry today—compurers—is projected
o generate 8 to 10 billion dollars in retail sales in 1985. The
"Online Computer Connection” will give your station an edge
in capturing computer ad dollars.

Barrer—Top 100 A.D.I. Markers
Market Exclusiviry
Available for air May 1985

Informotion and demo rapes

Contact: Andrea Massar
Robin Scherter
614/476-4424

Washington, D.C. « Columbus, Ohio




Introduci
AP NewsPower 1200

Now you can break the AP news story you want 18 times faster.

AP has its fastest breaking news story ever. Our NewsPower 1200.

It delivers AP quality news and features at 1,200 words per
minute, 18 times faster than the standard AP Radio Wire.

Weather in a flash. Sports as soon as there’s a score.
NewsPower 1200 is so fast it can move spcorts scores
the moment they happen. Dow Jones averages the
minute the market closes. State and regional stories
the second they break. i
And weather information comes to you
directly from the National Weather Service! ;
It delivers all the quality news ‘.}" /
programming radio stations exrect from 7 1
AP, on a system that’s been fully I #9 -
researched, designed and tested tomeet ,", .} news you receive.
AP’sexacting standards— and yours. & o And the volume
[y of stories coming into
N your newsroom.
You can get everything
that’s currently on the AP Radio Wire,
or program the selections to your requirements.

Total control,
even at this high speed.
NewsPower 1200 also givesyou

total controlover [
the categories of

The news you need, when you need it.
N Every hour you'll get ready-to-air summaries of
b the top news stories, if that’s what you want, in plenty
_ of time for top of the hour newscasts.

: State and regional news moves well in advance
of your busiest day parts. And AP’s highly salable

M. features arrive in a fresh morning drive package.

Speed, selectivity and reliability —
a powerful combination.

e If you're ready to get the weather faster, gain
&I control over your news volume, and still keep the
¢ 8¢ highest level of programming quality and salability —
' you're ready for AP NewsPower 1200.
¥~ For more information call your local AP
/ Broadcast Executive or Glenn Serafin,

A collect, at the Broadcast Services Division
% | of The Associated Press. 202-955-7214.

Associated Press
Broadcast Services.

Without a doubt.

clubmaster

30
///llu\‘\\




ll
!Ii
%
5
I
|
It
|
ll
“

Program Suppliers | Trade Associations

TM Communications

1349 Regal Row American Women In Radio & National Radio Broadcasters Association
Dallas, TX 75247 Television, Inc. 2033 M Street, NW #506
(800) 527-7759 1321 Connecticut Ave., NW Washington, DC 20036
Pat Shaughnessy, President Washington, DC 20036 (202) 466-2030
(202) 296-0009 Peter Ferrara, Executive VP

Sara Slaff, Director/Publications & PR

Transtar Special Programming

6430 Sunset Bivd. #401 Country Music Association Radio Advertising Bureau, Inc.
Los Angeles, CA 90028 7 Music Circle North 485 Lexington Ave.
(213) 460-6383 Nashville, TN 37203 New York, NY 10017
Mike Harvey, Exec. VP (615) 244-2840 (212) 599-6666
Judy Goid, VP/Marketing Jo Walker-Meador, Executive Director William L. Stakelin, President/CEQO
Weedeck Radio Network National Association Of Broadcasters g:d;s'::::ﬁkscn?cmw"
1516 Crossroads Of The World 1771 N. St., N.W. R
Hollywood, CA 90028 Washington, DC 20036 .
(212) 573-9122
(213) 462-5922 (202) 293-3500 Jack Thayer, President
Lioyd Heaney, President Edward O. Fritts, President Sl SR

Here's How to Order More Copies of the RaR

RATINGS REPORT

THE COMPLETE ANALYSIS OF AMERICA'S RADIO LISTENING

Please send me _____ additional copies of the Fall 1984 R&R Ratinas R
at $25.00 per copy. P a atings Report

NAME EXPIRATION DATE

STATION/AFFILIATION VISA #

ADDRESS EXPIRATION DATE

CITY Make check payable to: R&R Books S\T5
(please allow 4-6 weeks for delivery.) /) (@5

STATE ZIP residents adds 6%% sales tax. ‘é;%;g
R&R BOOKS/RATINGS REPORT

MASTERCARD # 1930 CENTURY PARK WEST, LOS ANGELES, CA

INTERBANK # 90067
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FINALLY!
TARGETED HEAVY USER

RADIO NETWORKS.

The Qualitative Answer to
Advertisers’ Marketing Needs.

For Complete Marketing Kits, Call The Spot Radic Target Networks of America at (212) "MG RADIO".

INTERNET ©
The Spot Radio Target Networks of America.

The Affiliated IMIBEBA Companies

McGavren Guild Radio Major Market Radio
Hillier. Newmark, Wechsler & Howard Weiss & Powell




Isn’tit ime you uiy
did sometliing abo

your station’s

J 11REASONS WHY YOU SHOULD HAVE L
PAM LONTOS’ “BASICS OF BROADCASTING SELLING” VIDEO COURSE.

illlg?

1 “Basics of Broadcast Selling” teaches
® selling techniques that bring you
money immediately and eliminates worry
over budgets and bills.

2 Pam Lontos will teach your

8 salespeople the “How To’s™ and the
“How Not To’s” of selling those hard to get
newspaper accounts.

3 Pam Lontos will give your newly-
® hired salespeople the training to get
them on the street selling professionally and
making more sales in one week.

Your station will have the “Basics of
8 Broadcast Selling” course in-house
permanently which pays for itself the first
month and continues to bring in billing month
after month, free!

5 Pam Lontos reveals the secrets of

& how to sell with no “numbers.” You

don’t HAVE to have low billing just because
you have low ratings.

6 Pam Lontos can increase your

® station’s billing 300% to 500% the

first month! “In the three days since we began
the course, sales are up a whopping

316% over average days!” Bill Bro,
President, 94-X, WTXR-FM

7 Pam Lontos will teach your

] salespeople to be self-motivated.
They will bring in SALES...not
problems.

8 You CAN reduce turmover!
@ (Each salesperson that leaves can
cost you over $10,000).

9 Pam Lontos will train your entire
@ sales staff to close more sales sooner.
Wouldn't it be nice to close 7 out of every
10 calls? “After viewing only 12 of the 16
tapes, our billing shot up $36,000 in only
two days!” Robin Barbero, WTTP el
1 o The first six sessions of this thirty
B session course are on attitude, so
not only can the course help sales, it can help
EVERY department in your station!
1 You'll receive a free cassette
® by Pam Lontos on hiring
broadcast salespeople if you are
one of the first 33 decision makers
to call (214) 680-2022.

“I would recommend ,
Pam Lontos as The
Best Broadcast Sales
Trainer in America. Her
video sales training

=—==—SESSIONS

1. Power in Your Mind

2. Pam'’s Story

3. Formula to Change Your Life

4. Goal Setting

5. Get Out of Your Comfort Zone

6. Visualization Exercise

7. Planning

8. Prospecting

9. Telephone Technique
10. Emotional Rapport-How to Build Trust
11. Find Client's Hot Button
12. How to Eliminate Objections
13. Guide Client to Answers You Want
14. Sell Benefits
15. Buying Signals & Body Language

AT IRLOMTOS

CALL PAM NOW AT (214) 680-2022,

course will create
phenomenal increases and
promote teamwork with the
station’s entire staff.”
John Tyler, Chairman/CEO
Satellite Music Network, Inc.

16. When to Close Sale

17. What Are Trial Closes?
18. Safe Question Close
19. Assumptive Close

20. Ben Franklin Close

21. Physical Action Close
22. Colombo-Close

23. Impending Event Close
24. Sharp Angle Close

25. Summary Close

26. Testimonial Close

27. Should Have Done it

NAB Booth 120A

View our demo tape and recieve

Sooner Close a FREE cassette on how to hire
28. g""“’w of Entire Sales and train broadcast people by
ourse

29. How to Sell Different Pam Lontos

4/ Kinds of Buyers

30. Role-Play with Sales
people & Client from
Start to Finish

Temporarily available at % trade

OR WRITE: P.O. BOX 741387, DALLAS, TX 75374-1387



A/C Growth,
CHR Fragmentation,

New Metro Definitions Highlight
Fall ‘84 Survey Results

founded mainly in Adult/Contemporary, which gar-

nered a larger share of listening in the top 100
metros (now just under 23% of the audience at any given
quarter hour) than in our previous Ratings Reports. Because
of this continued growth, this adaptable format remains the
king of the ratings hill.

Meanwhile, Contemporary Hit Radio (CHR) saw its
overall stance this sweep remain virtually as strong as in the
spring '84 analysis. However, as more and more stations
converted to this format and jumped on the CHR popularity
bandwagon, some leading CHRs experienced noticeable
share slippage. This is probably an inevitable outcome for
stations which attract such a large and enviable audience.

Several new metro definitions, based on the 1980 Cen-
sus data, were incorporated in this survey and affected a
number of markets. As a result, this Ratings Report includes
some new entries in the top 100 derby while others dropped
out, and some metros saw a nice jump to healthier rank
positions. When buying or evaluating markets according to
the results of this sweep, remember that some may have
seen metro changes. Be sure to inquire.

A few other key points you may want to keep in mind:

» Compared to the spring '84 tabulations, AOR show-
ed the most notable slippage. Primarily because of soft-
ness in the South, AOR was down about 10% in 12+ num-
bers.
draping in black lately, did experience some slippage. This
resulted in only a 7% decline, however, which doesn't
amount to much of a drop.

e The Arbitron and Birch results were released with
speed not seen in recent books, and at press time there had
been no serious problems noted with any of the Arbitron
data. The only real controversy this sweep arose in
Oklahoma City, where there was a 12% sample shortfall.

* Rumors of diary tampering affecting the quality of

The highlights of the fall 1984 Arbitron survey were

the results have yet to be proven. The Postal Service and
Arbitron have conducted investigations which have so far
yielded no signs of sabotage.

Before | sign off and let you make your way through this
collection of data (and the new R&R Industry Directory, a
regular feature beginning with this issue), let me take a mo-
ment to make sure the supporting cast is duly recognized
for its tremendous efforts in getting this Ratings Report out
in record time. First, sincere appreciation to Gil Bond and
his Market-Buy-Market computerized ratings system for
supplying the research data and ratings breakouts. Also,
hearty thanks to each and every member of the R&R editor-
ial staff who brought this giant task down to size: Senior As-
sociate Editor Keith Attarian, for coordinating the general
work flow and organizing the production schedule; As-
sociate Editors Jaye Case, Hurricane Heeran, and Sean
Ross, and Editorial Assistants Susan Bravman, Gregory
Leschishin, and Nancey Rabiner, whose assistance was in-
valuable and vital; Art Director Richard Zumwalt, Produc-
tion Director Richard Agata, and the rest of the R&R Pro-
duction Department — Teresa Chavez, Marilyn Frandsen,
Maureen Garvey, Lucie Morris, Todd Pearl, Kent Thomas,
Gary Van Der Steur, and Roger Zumwalt — whose talents
were irreplaceable in making this report a physical reality;
Managing Editor Jeff Green, Executive Editor Gail Mitchell,
and Editor Ken Barnes, whose editorial guidance and input
was immeasurable: and Specials Editor Reed Bunzel, who
supervised the pace and coordinated the project from start
to finish. Most of all, | would like to express my gratitude to
the R&R Computer Services Department — Director Dan
Cole, and Lee Clark and Mike Lane — for their technical ex-
pertise in developing a new program to process virtually all
Arbitron data used in this report.

And — thanks to all of you for your feedback on past
Ratings Reports. Hope you enjoy this expanded edition as
much. Now . . . dig in! — Jhan Hiber
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[J Arbitrends —

Arbitron’s rolling three-month average system of
monthly reports: printed reports for advertisers/
agencies; microcomputer access for broadcasters.

L] Arbitron Information On Demand
(AID) —

L=0 == ——————————
A special information service for direct access
clients (via terminals) and indirect access clients
(via AID division of Radio Special Services
Department); provides audience estimates and
reach and frequency information, based on the
same diaries that are used in the processing of
the Radio Market Reports (RMRs).

O Area Of Dominant Influence (ADI) —
e ————
The exclusive geographic area used by Arbitron
Televisior: to measure and report television view-
ing. Every county in the U.S. is assigned to one
and only one ADI based on television viewing.
Data are shown by ADI in the Arbitron Radio
Report for the Top 50 markets whenever they are
surveyed.

[J Ascription —
e e
A statistical technique used by Arbitron that
allocates radio listening proportionate to each
conflicting station's diary mentions as calculated
on a county basis using the previous year's
Total All Listening Output; diary credt is randomly
assigned automatically to a station based on its
share of total diary mentions in that country, a
technique also known as Automatic Slogan
Assignment,

O Audience Trends —

Audience estimates for stations over a five-book
period based on Average Persons Share for the
Metro Survey Area based on broad
demographics (Total Persons 124, Men 18+,
Women 18+, Teens 12-17). These appear in the
front of a market report and cover five daypart
periods, starting with the overall Mon-Sun 6am-
midnight figures. These Audience Trends are the
quickest methods of evaluating radio stations’
standings in a market over a period of time.

U Average Quarter-Hour Persons —
e e e e ————
The average number of persons in a
demographic group listening to radio for at least
five minutes during an average quarter-hour in a
given time period.

— GLOSSARY-OF TERMS —

L] Average Quarter-Hour Rating —

The Average Quarter-Hour Persons audience for
a demographic group expressed as a percen-
tage of all persons estimated to be in that
demographic group.

Average Quarter-Hour
Rating (%)

Average Quarter-Hour Persons
Population

L1 Away-From-Home Listening —

b e ————— - ————— =)
Estimates of radio listening during times the
diarykeeper indicates he or she was listening
away from home. Arbitron presents estimates of
Average Persons for the MSA and TSA listening
away-from-home; and a Percentage Away, the
percentage of each station's total average au-
dience that is listening away from home.
Dayparts covered are Mon-Fri 6-10am and
3-7pm, Mon-Fri 10am-3pm, and Mon-Fri 7pm-
midnight; demographics are Total Persons 124,
Men 18+, Women 18+, and Teens 12-17.

] BirchScan —
e e
Birch Radio’s microcomputer-based system for
accessing Birch's rolling two-month average
monthlies; can also be used to break out ratings
graphically, and performs sales management
tasks.

O Buffer Sample —
*
Additional sampie that is added either during
placement calling when there is not enough
computer-drawn sample (because of changes in
the usability rate, consent rate, or persons per
household) to meet sample goals; or during the
survey due to poor return rates.

[J Cost Per Rating Point —
e == = — S e
The cost of reaching an Average Quarter-Hour
Persons audience of one percent (achieving an
Average Quarter-Hour Persons rating of one) for
a given demographic group.

Cost of Schedule

GRP
Cost Per Rating Point

L1 Cost Per Thousand (CPM) —

The cost of delivering 1000 gross impressions.

_Cost of Schedule

X1 .
G 000=CPM

[J Cume Daypart Combinations —

The Cume estimates for a station during 18 non-
standard time periods, with all 12 demographic
groups shown individually for each non-standard
daypart combination.

L] Cume Persons (REACH) —

The estimated number of different persons in a
demographic group listening to radio for five min-
utes or more within a specified time period.

[J Cume Rating —

The Cume Persons audience for a demographic
group expressed as a percent of all persons
estimated to be in that demographic group.

Cume Persons Rating (%)
Population
[] Daypart —
RS e e — e T

Simply, a part of the day (6-10am, 3-7pm, etc.)

L) Demographic Categories —

Arbitron uses 12 demographic categories: Total
Persons 12+; Men 18-24, 25-34, 3544, 45.54
and 55-64; Women 18-24, 25-34, 3544, 45.54
and 55-64; and Teens (12-17). Combinations,
such as Women 18+, are also employed.

L] Differential Survey Treatment (DST)
e e = T S )

Special procedures used by Arbitron, in markets
where there is a High Density Area, to survey
blacks and Hispanics. Involves higher cash
premiums (than for non-ethnic diarykeepers) and
additional follow-up attention to encourage diary
return. Replaced Telephone Retrieval for blacks
and Personal Placement and Retrieval for
Hispanics.

[J Effective Sample Base —

[eme s —————— —— ==
An estimate of the size of simple random samples
(in which all diaries have equal value) that would
be required to provide the same degree of
reliability as the samples actually used to pro-
duce the estimates in a report.
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O Exclusive Cume —

The number of different persons who, when they
are listening, tune to only one station during the
time period reported.

0O expanded Sample Frame (ESF) —
o= = ———— ——— ]
Nomenclature for Arbitron's system of surveying
those whose home phones are non-listed (due to
choice or chance). Designed to improve survey-
ing of listeners from both ends of the economic
spectrum, particularly minorities. Now used in all
markets — look on page 58 of your market report
to see what the non-listed percentage of all metro
households is estimated to be.

O Flip —

e s
An edit procedure that converts station call letters
to another set of call letters; e.g., illegal or aber-
rated call-letters may be converted to legal call
letters, or the AM designation of a set of call let-
ters may be changed to an FM designation (or
vice versa).

O Flips, Automatic —

e e e S ———— e ———— i
Flips that are performed by the computer and
based on a file that is established prior to the pro-
duction period. Processing of the flips usually oc-
curs prior to the production of TALO.

O Frequency —
frmsn SRt oSS ———
The number of times a person is exposed to a
radio spot schedule.

Gl = Frequency
Cume

O Gross Impressions (Gl) —

The sum of the Average Quarter-Hour Persons au-
dience for all spots in a given schedule.

[0 Gross Rating Points —

e—————x—————————————
The sum of all rating points achieved in a campaign.
Take the quarter-hour rating for the time period
when each scheduled commercial of a specified
advertiser aired, add the ratings up, and you

— GLOSSARY OF TERMS———

have the gross rating points. As an example, say
that an advertiser ran four spots. The quarter-hour
ratings for each were 4, 3.5, 3.5, and 4. The gross
rating points in this limited example would be 15.

O High Density Ethnic Areas —
fo_——aes s = ——— —
Areas with high black or Hispanic population
defined by Arbitron in markets with 15% or more
total black or Hispanic population and at least
one black or Hispanic-formatted station (or in
markets with no such station and 20% ethnic
population). Can be either HDBAs (High Density
Black Area) or HDHAs (High Density Hispanic
Area).

[ Hour-By-Hour Estimates —
oo=bss s ——————————— ]
Stations' Average Persons TSA and MSA and
Metro Shares shown on an hour-by-hour basis in
the Monday-Friday Sam-1am period in all
demographics (Metro Shares in just the basic
four demographics). These help in pinpointing
precise performance by stations and air per-
sonalities.

J In-Tab Sample —
o —————————— 1
The number of usable diaries returned and
tabulated by Arbitron in producing a report.

O Minimum Reporting Standards
(MRS) —

[ e o ]
The standards (minimum amount of listening) a
station must meet in a given market, in order to be
listed in the report of that market. Must equal a
total week 12+ rating of .01 or better, and be
mentioned in at least 10 diaries.

O Quarterly Measurement —

==t e = ————— — — 1
Refers to the 12-week-long sweeps that began in

1978 in two markets and are now in use in all
markets. Replaced the four-week surveys former-
ly used.

[J Rating —
i=———— ————————— —— 1
The percentage of all people within a
demographic group in a survey area who listen to
a specific station.
Listeners

= Rating (%
Population ing (%)

I
|

O Sampling Unit —

A geographic area consisting of a single county,
a group of counties, or part of a county. (Such as
High Density Black/Hispanic Area.)

O Schedule Reach (Schedule Cume)

Estimated number of different persons who are
listening at least once to a given spot schedule
(unduplicated audience).

O Share —
e = ——————————}

The percent of all listeners in a demographic
group that are listening to a specific station.

Average Quarter-Hour Persons to a station
Average Quarter-Hour Persons to al! stations

=8hare (%)

O Time Spent Listening (TSL) —

L e ——— e
An estimate of the amount of time the average
person spends listening during a specified time
period.

Quarter Hours in time period X
Average Quarter Hours Persons Audience TSL
Cume audience

O Unweighted In-Tab —

e e —— ——— — ——— ]
As shown on page three of a market repon, refers
to each demo's portion of the total returned sam-
ple. For example, if men 18-24 unweighted in-tab
equals 7.3%, that is the portion of all the returned
diaries that came from that demo. Equates to raw
diary return, not yet “weighted.”

(0 Weighted In-Tab —
e e e N )
As shown on page three of your market report,
refers to the portion of the market's population the
raw, or unweighted, returned diaries must repre-
sent. Equates to cume value, and varies from
sweep to sweep and from demo to demo. Allows
Arbitron (or any survey firm) to compensate for
the fluctuations inherent in any sampling.

For example, if women 18-24 comprise 10% of
the market's 12+ population, but only 5% of the
unweighted diaries come back usable from that
group, then statistical adjustments are made so
that the 5% are weighted up to represent 10% of
the population.

The more upward weighting that's done, the
higher the cume values, which leads to less stable
estimates. If the diaries are weighted down (10%
needed from a group but 12% retumed unweighted,
for example), then the estimates are more stable.
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ARBITRON SURVEY FORMULAS

The following section presents a number of simple mathematical
formulas which utilize Arbitron survey figures to arrive at answers to
some questions interesting to programmers and advertisers. Use of
the formulas enables readers to make specific problem-solving use of
the Arbitron market reports. Each formula is presented in a format
which includes the question to be answered, its answer in words, the
mathematical formula to caiculate the answer, and a few practical
applications of the results.

Question: How much time does the average person
spend listening to a station?

Answer: Calculate Average TIME SPENT LISTEN-
ING (TSL). This can be figured for specific dayparts.
You'll need to know the number of quarter-hours in Ar-
bitron's basic dayparts. The total for Mon-Sun 6am-
midnight is 504. Divided up, the dayparts are:

Mon-Fri 6-10am 80 quarter hours
Mon-Fri 10am-3pm 100
Mon-Fri 3-7pm 80
Mon-Fri 7pm-mid 100
Saturday 6-10am 16
Saturday 10am-3pm 20
Saturday 3-7pm 16
Saturday 7pm-mid 20
Sunday 6-10am 16
Sunday 10am-3pm 20
Sunday 3-7pm 16
Sunday 7pm-mid 20

Formula:

TSL =

Average ¥4 hour Audience X Quarter-Hours in Daypart

Cume Audience

Applications:

A) Compare a station's TSL figure with other simi-
larly-formatted station's TSLs.

B) Compute a market TSL average by calculating
the TSL for each station and taking an average.

Question: How many different groups of people
contribute to a station’s average audience?

Answer: Calculate the station's TURNOVER RATIO
(T/0).

Formula:

Cume Audience

T/IO =
Average % hr Audience
Application:
A) Compare Turnover Ratios of stations in the mar-
ket.

B) Compute T/O for specific demographic groups,
and detetmine which group turns over least on a sta-
tion (the lower the T/O, the longer the group is listen-
ing).

C) Compare T/Os ir aifferent dayparts.

Question: How well is a station reaching its target
audience?

Answer: Compare TSL figures for your target audi-
ence and your total audience to compute an ETA (Effi-
ciency of Target Audience) figure.

Formula:

Target Audience TSL

ETA =
Total Audience TSL

The higher the ETA, the better the station is reach-
ing its target audience.

Applications:
A) Calculate which demographic is most efficient-
ly reached on a station.
B) Compare different dayparts to determine the
time of the greatest ETA,
C) Compare ETAs of different stations with similar
target audiences.
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SWITCHING TO
SATELLITE
MUSIC NETWORK
IS A SOUND
DECISION.

WE GUARANTEE IT.

Only Satellite Music Network offers you a money-back guarantee

For more information, call:

Y
Network

The only full service network.
12655 N. Central Expressway, Suite 600, Dallas, Texas 75243, 800/527-4892, (IN TEXAS) 214/991-9200

Visit us in Suite 2865, Las Vegas Hilton, at the NAB



ARBITRON SURVEY FORMULAS

Question: How can | determine the usable sample
size for any demo in any market report?

Answer: Use the Page 3 data to determine the
number of raw (unweighted) diaries used in each cell.
The following formula applies.

Formula:
Percent of Unweighted in-tab
for whatever demo X metro in-tab total
= Sample Size for any age/sex cell
For example, Men 18-24 unweighted in-tab = 10%
X
1200 total metro diaries

1200 X 10% X 120

120 diaries were used to represent the listening of all
the males 18-24 in the market.
[Page 3 now lists the in-tab figures by demo.]

Question: What percentage of listeners in one time
period also listens to a station in another time period?

Answer: Calculate the PERCENT RECYCLING of
the audience.

Formuia:

Percent Recycling

Cume Audience listening to both of two time periods

Cume Audience listening to one of the two time periods

The top half of the equation is calculated by adding
the cume figures for the two separate dayparts and
subtracting the cume figure for the combined daypart
(found in the Daypart Combination section of the
report). Answer will be a percentage which represents

the proportion of the audience in one daypart which
recycles into the other daypart.

Applications:

A) Determine percentage of audience that recy-
cles from one part of the week (weekdays 6am-
midnight, for example) to another part (week-
ends).

Calculate audience listening only to one of two
time periods (total cume of one daypart minus
those listening to both dayparts).

Compare recycling of target audience for a sta-
tion vs. total audience.

Compare recycling between stations.

B)

C)
D)

Question: During which hours does a station best
reach its listeners?

Answer: Chart the station’s HOUR-BY-HOUR AV-
ERAGE and SHARE OF AUDIENCE INDEX.

This formula can be used with both average au-
dience figures and shares.

Formula:

Hour-By-Hour Index

Mon-Fri Hour-By-Hour figure

Mon-Fri 6am-Mid figure

Applications:
A) Track a station's average and share index re-
sults throughout the day — highest index figure
indicates hour in which station is best reaching

audience.

B) Compare with other stations in as much detail
as desired.

C) Compare index figures Men vs. Women.

STAR TRAK

WESTWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213} 204-5000.
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" ARBITRON SURVEY FORMULAS

Question: How much of a station’s audience listens
only to that station?

Answer: Calculate percentage of Cume Audience
that's exclusive.

Formula:

Percent Exclusive

Station’s Exclusive Cume

Station’'s Total Cume

Applications:
A) Compare Percent Exclusive Cumes of various
stations.
B) Chart station's Percent Exclusive Cume over

major dayparts.
Compare Percent Exclusive Cumes demo-
graphically (Men 18+, for example).

Question: How does a specific station stack up
against the market average of Away-From-Home listen-
ing?

Answer: Compute AWAY-FROM-HOME (AFH) Lis-
tening Index for station.

C)

Formula:
AFH Listening Index
Station’s Percentage of AFH Listening

Market's percentage of AFH Listening

Applications:

A) Calculate AFH Listening Indexes for similarly-
formatted stations.
Determine difference (if any) between AM and
FM station's AFH Listening Indexes.
Compute AFH Listening Indexes for different
dayparts and demographics.

Question: Which are the most available audiences
during certain times of the day?

Answer: Chart the demographic share of the audi-
ence hour by hour.

B)

C)

Formula:
Hour-By-Hour Demographic Share

Target Audience Avg. Listening for market

Total Audience 12+ Avg. Listening

Result is a percentage; the higher the percentage,
the more available that segment of the audience is for
listening.

Applications:

A) Chart hour-by-hour Demographic Share for
each hour of the broadcast day. Identify time
periods when certain target demographics
dominate listening.

B) Determine which of severa! similarly-formatted
stations gets best share of audience of a target
demographic during various time periods.

C) Identify hour-by-hour shifts in listening of vari-

ous demographic groups. This enables pro-
grammers to shift emphasis toward the target
groups which are strongest at given times.

DR. DEMENTO

MESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213} 204-5000.
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ach radio market has its own individual audience composition. Because of this, listener format preference can differ from one
market to another, and from one region to another. A format that may enjoy dominance in one market may be weaker in another —

but it may still demonstrate overall regional or national strength. The National and Regional Format Preference Charts on this and

the following pages outline listener format preference throughout the U.S. during the fall ‘84 book.

The regions used in these charts correspond to those used by R&R's format editors to define their reporting regions. Each of the
top 100 markets featured in this edition of the “R&R Ratings Report” was tallied by its respective region (using format penetration data)
to develop this information. The regional numbers were then combined and averaged to arrive at the national format preference numbers
shown here.

A/C 22.9%
CHR 17.4%
Country 14.1%

BM/Easy 11.3%

AOR 10.7%

" Black/Urban 8.0%
Big Band 2.8%
Spanish 1.5%
Gold 1.3%
Religious 1.2%
Classical .8%

Misc .8%
Jazz 1%

Format Legend

AIC—Adult/Contemporary, AOR—Album-Oriented
Rock, BBnd—Big Band, Bik/Urbn—Black/Urban
Contemporary, BM/Easy—Beautiful Music/Easy Lis-
tening, CHR—Contemporary Hit Radio, Clas—Clas-
sical, Ctry—Country, Gold—Oldies, Jazz—Jazz,
Misc—Miscellaneous, News—News, Rel—Religious,
Span—Spanish, Talk—Talk.
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More people listen to BMI than
to their mothers.

And more moms listen to BMI, too.
Because most of the music played on radio
is licensed by BML. If anyone tries to tell

you differently, don't listen.

BMI So remember, keep your feet
off the furniture, don't pf;ly with
your food, and keep playing plenty
of BMI music.

/I\ | Wherever there’s music, there’s BMI.
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A/C |

25.6%

CHR |

15.6%

Ctry

AOR

12.1%

BM/Easy

111.3%

Blk/Urbn

News/Talk

BBnd

2.3%

Misc

1.8%

15.5%

Gold

1.8%

8%
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4%
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| 2%
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BM/Easy

Ctry
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BBnd
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FORMAT LEADERS

KFAB/Omaha (A/C)

ook N

21. KHFI/Austin (CHR)

KGBT/McAllen-Brownsville (Span)
WQUT/Johnson City (CHR)
WCOS-FM/Columbia (Ctry)
WIVK-FM/Knoxville (Ctry)

WCCO/Minneapolis-St. Paul (A/C)
wXBQ/Johnson City (Ctry)
KMOX/St. Louis (Talk)
WTIC/Hartford (A/C)
10. KIiIK/Quad Cities (CHR)
10. WSKZ/Chattanooga (CHR)
12. WFMF/Baton Rouge (CHR)
13. KASE/Austin (Ctry)
13. WICC/Bridgeport (A/C)
15. WVIC-FM/Lansing (CHR)
16. WYLD-FM/New Orleans (B/U)
17. WIOG/Saginaw (CHR)
18. WKSJ-FM/Norfolk (Ctry)
18. WSSX/Charleston (CHR)
20. KOB-FM/Albuquerque (A/C)

21. WHIO-FM/Dayton (B/EZ)
21. WIBC/ndianapolis (A/C)
24. WYYY/Syracuse (A/C)
25. WIZM-FM/Norfolk (AOR)
25. WSOC-FM/Charlotte (Ctry)

COENOORON

NATIONAL ALL-FORMAT

CUME

WHTZ/New York (CHR) ............. 2,670,000
WINS/New York (News)............. 2,546,900
WPLJ/New York(CHR) ............. 2,458,900
WCBS/New York (News) ............ 2,111,700
KIIS-FM/Los Angeles (CHR) ......... 2,017,600
WRKS/New York (B/J).............. 1,817,500
WOR/New York (Talk) .............. 1,656,900
WKTU/New York (CHR)............. 1,636,700
WNBC/New York (A/C) ............. 1,634,200
WABC/New York (Talk) ............. 1,506.300

. WBLS/NewYork(B/UJ).............. 1,493,500
. WNEW-FM/New York (AOR)......... 1,478,000
. WYNY/New York (A/C).............. 1,444,100
. WGN/Chicago (Talk) ............... 1,394,800
WPIX/New York (A/C)............... 1,328,700

. WAPP/New York(CHR) ............. 1,312,000
. WBBM/Chicago (News)............. 1,202,400
. WHN/New York (Ctry) .............. 1,169,600
. WPAT-FM(BEZ)............00uuunn 1,104,900
. WRFM/New York (B/EZ) ............ 1,103,400
. WLTW/New York (A/C) ............. 1,102,700
. WBBM-FM/Chicago (CHR) .......... 1,060,900
KFWB/Los Angeles (News) ......... 1,041,500

. WNEW/New York (BBnd) ........... 1,034,100
. KYW/Philadelphia (News)........... 1,030,200

To hear the highest rated
jingles in America, here’s
the only number you need:

1-800-JAM-DEMO

Call toll free outside Texas

J

dili

PRODUCTIONS -

JAM Creative Productions, Inc. » 4631 Insurance Lane - Dallas, Texas 75205 « (214) 526-7080
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“Radio Needs Your Support”

—Richard H. Harris

President, Group W Radio

S SR ) " Radio’s sales and marketing arm—

' ' the Radio Advertising Bureau (RAB)—
needs your support to challenge TV,
newspapers and magazines for the
attention of clients who make advertising
decisions.

Membership in RAB is more than
marketing tools, sales training, client calls
and an array of vital services. It’s a public
statement of your support for your industry.

To find out more, call

1 (800) 232-3131.

[In NY—Call (212) 599-6666 collect)



~ FORMAT LEADER!

ADULT/CONTEMPORARY

AQH CUME

1. KFAB/Omaha-CouncilBluffs............. 28.3 1. WNBC/NewYork............ovvun. 1,634,200
2. WCCO/Minneapolis-St. Paul ............. 214 2. WYNY/NewYork..........cccvenunn 1,444,100
3. WTICHartford.......................... 18.6 3. WPIX/NewYork.................... 1,328,700
4. WICC/Bridgeport ..........ccevvveeenn.. 17.5 4. WLTW/NewYork ........ccovveunnn 1,102,700
5. KOB-FM/Albuquerque................... 16.3 5. KOST/LosAngeles .................. 951,900
6. WIBC/Indianapolis ...................... 16.0 6. WCCO/Minneapolis-St.Paul .......... 787,200
7. WYYY/Syracuse .........covvveeinnannnn 15.9 7. WCLR/Chicago........ccvvvvvuneenns 689,900
8. WCRZFFlint ..........c.ciiienininnnn.. 15.6 8. KDKA/Pittsburgh .................... 683,100
9. WHBC/Canton................ccevutnnn. 15.1 9. WLAK/Chicago..........cevvivnnnnnn 660,100
10. KDKA/Pittsburgh ....................... 14.9 10. WMAL/Washington.................. 638,900
11. WVOR/Rochester....................... 14.7 11. KMGG/LosAngeles.................. 636,700
12. WBT/Charlotte.............c.ccvvinnnnn. 13.3 12. WBZ/Boston ...............cccuntn.. 629,800
13. WIVY/Jacksonville...................... 13.2 13. WHDH/Boston .............c.cvvvees 619,000
14. KOB/Albuquerque .................c.... 13.0 14. WFYR/Chicago.........ccvvvvvnnnnnn 609,800
15. WJYO/Orlando ..................c0eee 12.9 15. KVIL-FM/Dallas-Ft. Worth ............ 599,500
16. WHNN/Saginaw .................cuvuuun 12.6 16. WMGK/Philadelphia ................. 568,200
17. WSYR/Syracuse ..............cvevvveen, 12.3 17. KYUU/San Francisco................. 530,200
18. KSSK/Honolulu .................cventtn 12.1 18. WNIC-FM/Detroit .................... 524,500
19. WRAL/Raleigh-Durham ................. 12.0 19. KHTZ/LosAngeles .................. 519,200
19. WTMJUMilwaukee ..............c.cvuvnnn. 12.0 20. KFl/lLosAngeles .............cceuuun 515,300
21. WRVA/Richmond....................... 11.9 21. WIP/Philadelphia .................... 512,000
22. WELINewHaven ....................... 115 22. KIOl/SanFrancisco.................. 495,400
23. WSGW/Saginaw ................ccvvnee. 114 23. KLTR/Houston-Galveston ............ 480,400
23. WFBC-FM/Greenville.................... 114 24, WROR/Boston .............cco0vvvnnn 432,600
25, WSBA/YOrK .. .iiieieiiiiieiiiinenennn. 111 25. WOMC/Detroit ...........ccvievenunn 429,800
Ao R AQH CUME
1. WIMZ-FM/NOIOIK .....cvvveeiinnerinnnen 15.8 1. WNEW-FM/New York ............... 1,478,000
2. WLVQ/Columbus ..........ccvvveiineeen 14.9 2. KLOS/LosAngeles .................. 946,400
3. KEZO/Omaha ..........ccoviiveennnnnes 14.2 3. KMET/LosAngeles .................. 855,900
4. WTPA/Harrisburg....................c0 13.3 4. WMMR/Philadelphia ................. 658,200
5. KSHE/St.Louis ...........civvvvvnnnnnns 12.0 5. WLUP/Chicago ..............cccuutnn 616,800
6. WWCK/FIlint.............cciiiiiiinnnnns 11.9 6. KROQ-FM/Los Angeles .............. 592,400
7. WAAF/Worcester ...........ccevvevuenes 11.8 7. WRIFDetroit................ccvt. 584,600
7. WPYX/Albany ..........ccovevnvnennenes 11.8 8. WMET/Chicago............ccvvvuenn.. 571,700
7. WXLP/QuadCities .............c.cccuevnn 1.8 9. WBCN/BoSston .........ccovevevennnn. 555,600
10. WTUEDayton ..........ciiiivnnnnnnees 115 10. WLLZ/Detroit ..............vvvvennn. 489,500
11. WFYV/Jacksonville ............ccccveveen 114 11. WYSP/Philadelphia.................. 483,200
12. WFBQ/Indianapolis ..................... 113 12. KLOL/Houston-Galveston ............ 481,600
13. WIOT/Toledo .........coivenviecnnnnnnes 11.2 13. KSRR/Houston-Galveston............ 449,300
14, KKDJ/Fresno............coevvveennennns 111 14. WIOQ/Philadelphia .................. 437,600
14. KPOI/Honolulu .........cciveiienennnnns 111 15. WWDC-FM/Washington .............. 419,300
16. WMMS/Cleveland ....................... 10.9 16. KSHE/St.Louis...................... 386,400
17. KLAQ/EIPaSO ...........ccvevvvennennns 10.6 17. WDVE/Pittsburgh.................... 379,700
18. KOMP/LasVegas .........ccovvveunennns 10.4 18. WIYY/Baltimore ..................... 377,100
19. WQMF/Louisyville ...........ccccvevnnn. 10.3 19. WXRT/Chicago...................... 373,000
20. WKDF/Nashville ...................00tes 10.2 20. WMMS/Cleveland.................... 345,600
21. KICT/Wichita. ...........cccvvvvvennnnn. 10.0 21. KTXQ/Dallas-Ft. Worth............... 339,700
21. WMMS/Cleveland (Akron book) .......... 10.0 22. KZEW/Dallas-Ft. Worth .............. 327,400
23. WLAV-FM/Grand Rapids.................. 9.9 23. KFOG/San Francisco ................ 317,800
24. KATT-FM/OklahomaCity ................. 9.8 24. WKLS-FM/Atlanta ................... 315,700
24. WHJY/Providence ..............coeceun.. 9.8 25. KQRS-AM & FM/Minneapolis-St. Paul . .310,400
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THE WORLD’S LEADING RECEIVERS
NOW BRING MOTOROLA C-QUAM
AM STEREO TO THE WORLD’S
CARS AND HOMES.

THE BANDWAGON’S HEADED FOR
THE WINNER’S CIRCLE.

Chrysler Nissan Maxima Sparkomatic SR420

——
all oo
WEEE
L 11 -] o

ore DB Ll

—

Sparkomatc SR430 Concord HPL550 Volkswagen SC99ETR

L 1] |
L1t )

Audiovox Delco UT4 Delco UX1

Ford Marantz SR940

For more model information, call Dick Harasek at 312 576-2879.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA



EASY LISTENING
IS STRONG.

WE'VE GOT THE
NUMBERS TO
PROVE IT.

FACT: 80% of our stations
ranked in the top five with
Adults 25-54.

FACT: 75% of all Bonneville
programmed Easy Listening
stations ranked in the top five in
their market with Total Persons
12+.

FACT: Bonneville had more
stations ranked first in Total
Persons 12+ and more stations
ranked first or second in Adults
25-54 than any other Easy
Listening programmer.

Our total commitment to
Easy Listening helps stations
pertorm better than the com-
petition and become more
profitable.

But don’t take our word for it.
Look at our performance in
delivering Adults 25-54...the
demo that advertisers want
most to reach.

We are Bonneville. And the
more you know about Easy
Listening Music, the better
we sound.

2BONNEVILLE

BROADCASTING SYSTEM

4080 COMMERCIAL AVENUE
NORTHBROOK, ILLINOIS 60062

1:800-6311600

VISIT US AT THE NAB CONVENTION,
LAS VEGAS HILTON, SUITE #1310.

SOURCE: ARBITRON. Fall 1984. 12+ and Adults 25-54 Shares.
AQH. Mon-Sun. 6AM-12M. MSA. Subject to survey qualifica-
tions.-Based on ARB rated markets.



FORMAT LEADERS

BLACK/URBAN CONTEMPORARY

AQH CUME
1. WYLD-FM/NewOrleans ................. 16.7 1. WRKS/NewYork.........coovvnnnn. 1,817,500
2. WBLX/Mobile ..........cccviiiiiinnnnss 153 2. WBLS/NewW YOrK .....oovvnveennnnns 1,493,500
3. WDZZFFlint............cciiiiininnnnnnn. 13.2 3. WBMX-FM/Chicago ...........c.ccuutn 880,100
4. WWWZ/Charleston ..................... 13.0 4. WGCI-FM/Chicago ...............out 874,400
5. WENN-FM/Birmingham.................. 11.8 5. WUSL/Philadelphia .................. 583,900
6. WHRK/Memphis.....................ee 1.7 6. WILB/Detroit ...........ccovvuennnn. 524,500
7. WJTT/Chattanooga ...............c..et 11.2 7. KMJQMouston-Galveston............ 502,800
8. WPEG/Charlotte-Gastonia............... 10.9 8. KJLH/LosAngeles .................. 498,500
9. WAOMG/Greensville ...........c.c000vuen 10.6 9. KSOL/SanFrancisco ................ 494 800
10. WPLZ/Richmond ..................c..e 10.5 10. WHUR/Washington.................. 464,700
11. KMJQ/Houston-Galveston ................ 9.4 11. WDAS-FM/Philadelphia .............. 456,000
11. WGOK/Mobile .............iviiiiinnnnn. 9.4 12. WKYS/Washington .................. 445,300
13. WWDM/Columbia ..............ccoviinenn 9.1 13. WDRQ/Detroit....................... 417,700
14. WTLC/Indianapolis ................c.c.t 8.8 14. KUTE/LosAngeles .................. 408,600
15. WTKL/BatonRouge ...................... 8.6 15. KDAY/LosAngeles .................. 386,000
16. WVEE/Atlanta ..............cccivieninnns 8.5 16. WVEE/Atlanta....................... 338,100
17. WJAX-FM/Jacksonville................... 8.4 17. KKDA-FM/Dallas-Ft. Worth ........... 337,000
18. WLOU/Louisville.............coiveienenns 8.3 18. KBLX/SanFrancisco ........ecevvusn 328,300
19. WQKS/Richmond ..............ccoviinne. 8.1 19. KACE/LosAngeles .................. 325,800
19. WQQK/Nashville..............co0vevennnn 8.1 20. WJUPC/Chicago.......cvvveernninnnnnns 311,300
19. WXOK/BatonRouge .................uunn 8.1 21. WLIB/New YOrK .........c.ccvvvnnnnnn 299,000
22. KMUM/St.Louis...........ciiiiinnnnnnnn 77 22. WDJY/Washington .................. 283,300
22. KQXL/BatonRouge ........c.cevvnennnenns 7.7 23. WXYV/Baltimore .................... 271,900
24, WOWI/Norfolk .. ...covviiinnnrnnnnnnnnanes 7.5 24. KMUM/St.Louis ...........ccccvunnnn 237,800
25. KWTD/Little RoCK . .....ccovvvvirinnnnnnas 7.3 25. WEDR/Miami.........coovviinnnnnnns 223,600
25. WKYS/Washington ...................... 7.3
AQH CUME
1. WHIO-FM/Dayton ............ccovvvinnnnn 16.0 1. WPAT-FM/NewYork ............... 1,104,900
2. WHBC-FM/Canton ...............cv0uunn 14.9 2. WRFM/NewYork............cccvuen 1,103,400
3. WEZK/Knoxville ..........ccovieeerananns 14.8 3. KBIG/LosAngeles................... 927,100
4., WEZN/Bridgeport............covvviennen 147 4. KJOl/LosAngeles ................... 780,100
5. WEAT-FM/West PaimBeach ............. 144 5. WPAT/NewYork ..........cevvunnnn 762,900
6. WSRS/Worcester ............ccovvenenee 14.1 6. WLOO/Chicago .........ccvvvvnennnn 712,700
7. WFMZ/Allentown ...........ccovvvvnnnnes 13.9 7. WEAZ/Philadelphia .................. 677,500
8. WWBA/Tampa........ooveverarnnnnennns 133 8. WJOI/Detroit ........................ 597,400
9. WLKW-FM/Providence .................. 13.1 9. WGAY/Washington.................. 475,200
10. KKNG/OklahomaCity .................u. 12.6 10. KODA/Houston-Galveston ........... 462,300
11. WEZO/Rochester .............c.vivvunens 12.5 11. WLYF/Miami ........................ 400,600
12. WOOD-FM/Grand Rapids ................ 12.0 12. KMEZ-FM/Dallas-Ft.Worth ........... 372,400
13. WLQR/Toledo .......cvvviiierennnnnnnns 119 13. KABL-FM/San Francisco ............. 360,900
14, KJYK/TUCSON ....ccvviiiinernnnnnnannas 118 14. KSFO/SanFrancisco ................ 359,200
14. WGER/Saginaw ..............cco0eeeenn 118 15. WLIF/Baltimore ..................... 358,200
16. KXTZ/LasVegas........ccuveennreensnss 11.6 16. WSHH/Pittsburgh ................... 356,000
17. WDEF-FM/Chattanooga ................. 11.2 17. KNOB/Los Angeles .................. 345,400
18. WKBN-FM/Youngstown ................. 10.8 18. KABL/San Francisco ................ 343,100
19. WHP-FM/Harrisburg .................... 10.6 19. WJIB/Boston...............vvvennn.. 340,400
20. KSFl/SaltLakeCity ...........cccvvvennt. 10.5 20. WPCH/Atlanta....................... 325,300
20. KTSM-FM/EIPasO.........cccevvuvannnn 10.5 21. WWBA/Tampa ........ccvvvvvvnnnnnn 323,100
20. WFOG/Norfolk .......covvievnnnnannnnns 10.5 22. KOIT-FM/San Francisco.............. 311,000
23. KBEZ/TUlS8 .......covvevirevancnnsanaas 10.2 23. KOSI/Denver.........cooevnenrenrens 308,300
23. WZEZ/Nashville ............co0vvievennn 10.2 24. WHUE-FM/Boston ................... 286,400
25. WNAK/Wilkes Barre-Scranton ............ 9.9 25. WLKW-FM/Providence ............... 282,800
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FORMAT LEADERS

CONTEMPORARY HIT RADIO

AQH CUME

1. WQUT/JohnsonCity ...............cuutn 21.9 1. WHTZ/NewYork .........cccvvnnee. 2,670,000
2. KIIK/QuadCities ................ce0uuuns 17.9 2. WPLJ/INEWYOrK ....ovvvernnnnnns 2,458,900
2. WSKZ/Chattanooga..............c.cuutn 17.9 3. KIIS-FM/Los Angeles ............... 2,017,600
4. WFMF/BatonRouge ............c.c0uuunn 17.8 4, WKTU/NewYork................... 1,636,700
5. WVIC-FM/Lansing .........coovvennnnnns 174 5. WAPP/NewYork........covnenvennn 1,312,000
6. WIOG/Saginaw ..........cvvvveurnnnnnns 16.6 6. WBBM-FM/Chicago ................ 1,060,900
7. WSSX/Charleston ...................... 16.5 7. WLS/Chicago ........ccvvvviiennnnn. 964,800
8. KHFI/Austin....................cc00eeaee 16.0 8. WLS-FM/Chicago............ccevtnn. 848,200
9. KAMZEIPaSO .......cccovevenenncecanen 15.7 9. WCAU-FM/Philadelphia .............. 845,700
9. WHOT-FM/Youngstown ................. 15.7 10. KKHR/Los Angeles .................. 810,600
11. WNOK-FM/Columbia .................... 15.1 11. KIQQ/Los Angeles................... 789,000
12. KQKQ/Omaha............cevevevennnnns 144 12. WKQX/Chicago ................cvnn. 750,700
13. WTIC-FMHartford ...................... 141 13. WHYI/Miami ........................ 703,000
14, KKYK/LittleRock ..............cccvvene. 14.0 14. KKBQ-FM/Houston-Galveston ........ 671,900
14. WABB-FM/Mobile....................... 14.0 15. WHYT/Detroit ...................n... 625,800
16. KKXX/Bakersfield ...................... 13.9 16. WHTT/BoStoNn .......oiveeieennnrnnes 602,100
17. KZZB/Beaumont-Port Arthur............. 13.7 17. WXKS-FM/Boston ..............cuun. 559,000
18. WKCI/NewHaven....................... 13.6 18. KFRC/San Francisco ................ 552,000
19. WRVQ/Richmond....................... 134 19. WCZY/Detroit ............cevveevenn. 542,700
20. KEYN/Wichita .................covveen.. 125 20. WINZ-FM/Miami ..................... 536,700
20. WHYl/Miami (West Palm Beach book)..... 125 21. WZGC/Atlanta.............ccovvnennn 510,700
22. KZZU/Spokane ...........cceevvveninnns 12.2 22. WQXI-FM/Atlanta.................... 488,000
23. KRQQ/TUCSON. .....ovvvvnnnrenananenens 11.8 23. WHTZ/New York (Nassau book)....... 487,500
24. KLUC/LasVegas .........cccvvveunnenn. 11.2 24. WRQX/Washington.................. 484,200
25. WRBQ-FM/Tampa ..........cceevvvunnnn 11.2 25. WAGO/Chicago .............ccccunn. 477,600
COUNTRY AQH U
1. WCOS-FM/Columbia .............cevvenn 21.7 1. WHN/NewYork ........cocivveenenn 1,169,600
2. WIVK-FM/Knoxville ............cccevvenn. 21.6 2. WMAQ/Chicago .........c.cvvennnnn. 618,900
3. wWXBQ/JohnsonCity .................... 214 3. WUSN/Chicago .........c.ccvceunnn. 508,000
4 KASE/Austin..................cvvvnnnn 175 4. KIKK-FM/Houston-Galveston ......... 490,400
5. WKSJ-FMMobile ....................... 16.5 5. WBAP/Dallas-Ft. Worth .............. 443,600
6. WSOC-FM/Charlotte .................... 15.8 6. KZLA/Los Angeles .................. 437,200
7. KVOO/Tulsa .........c.covvviineninnnnnn 14.1 7. KLAC/LosAngeles .................. 374,400
8. KUZZ/Bakersfield...............c....... 13.9 8. KSCS/Dallas-Ft. Worth............... 348,800
9. WTQR/Greensboro ...........cceeveuenn 13.7 9. KPLX/Dallas-Ft. Worth ............... 332,200
10. WEZL/Charleston...............cccvuunn. 13.5 10. WMZQ-AM & FM/Washington .......... 325,900
11. WWKA/Orlando .............ccvvnennen. 134 11. KSAN/San Francisco ................ 310,900
12. KFDI-FM/Wichita................c.c...... 12.6 12. WKHX/Atlanta ...................... 306,100
12. WKCQ/Saginaw............coovvvvnnenn.. 12.6 13. KXAS/Houston-Galveston............ 301,100
14. KYKR/Beaumont-Port Arthur ............ 12.4 14. WXTU/Philadelphia .................. 279,200
15. WZZK/Birmingham ..................... 121 15. WDAF/KansasCity .................. 272,900
16. KDRK/Spokane..............cccvuuen... 11.8 16. KEEY/Minneapolis-St.Paul ........... 266,000
17. WQIK-FM/Jacksonville .................. 1.7 17. WPOC/Baltimore .................... 254,900
18. WSM-FM/Nashville...................... 115 18. WWWW/Detroit ..................... 253,700
19. WAMZ/Louisville ....................... 114 19. KNEW/San Francisco................ 251,500
19. WDAF/KansasCity ..................... 11.4 20. WIL-FM/St.LOUIS ........c0vvvnnnnnn. 251,400
21. WUSY/Chattanooga..................... 10.8 21. KNIX-FM/Phoenix ................... 241,300
22. WCUZ-FM/Grand Rapids ................ 10.6 22. WCXI-FM/Detroit .................... 241,000
23. KFMS/LasVegas .............cc.cvuvenen. 10.4 23. WPKX-FM/Washington............... 239,000
24. WLLR/QuadCities ...................... 10.1 24. WSUN/Tampa ............cvvnvnnnnn, 223,400
25. WITL-FM/Lansing ..........ccveeieninnn. 9.5 25. WCAO/Baltimore .................... 209,900
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Yau:é' Country’s

Music Country Radio Network
puts your listeners on the line with their
favorite country music stars.

Music Country Radio Network has it all! The winning mix of country
music and information, with call-in conversations between your listen-
ers and country music’s biggest stars...all live from Music City!

With Music Country Radio Network, you'll have quality program-
ming all nightlong at lower cost...the kind of programming that draws
regular listeners, builds audiences, and boosts ratings. Your nights will
be more sell-able, and the results will show . in your bottom line!

Music Country Radio Networkisthe = only program of its kind

and the only place to be in the —
country at night. Callfor detailed ez MUSIC

information today! ﬂ COUNTRY

For more information, contact

Jeff Lyman at (615) 889-6595. Radio Network..




BIG BAND

AQH CUME

1. WECKBuUffalo ........ccovviviennnnnnnnn. 8.1 1. WNEW/NewYorK ....oooveennnnn. 1,034,100
2. WOKY/Milwaukee...........coovvveennnn. 6.8 2. KMPC/LosAngeles .................. 693,300
3. WFBL/Syracuse .............cc0vunnnnnnn 6.5 3. WJJD/Chicago .........ccevvvvvnnnnn 477,700
4. KYTE/Portland ......................eee 6.4 4. WPEN/Philadelphia .................. 403,000
4. WAVZ/NewHaven ..........ccoonvnennnnn 6.4 5. KliIS/LosAngeles.................... 338,000
6. WBBG/Cleveland ........................ 6.3 6. WAIT/Chicago .............cccuuunn. 319,800
7. WKAQ/Allentown .............ccc0veieennn 6.2 7. KMPC/Los Angeles (Anaheim book) . ..213,200
7. WNJY/WestPalmBeach.................. 6.2 8. WBBG/Cleveland ..................... 202,300
9. KLEO/MWichita ...................c.ccunne. 6.1 9. WOKY/Milwaukee ................... 184,000
10. KGVY/TUCSON .......cciiiiienerennnnnnnn 5.6 10. WRTH/St.Louis ..................... 174,700
NEWS/TA o e
1. KMOX/St. Louis (Talk)................... 20.6 1. WINS/New York (News)............. 2,546,900

2. KTOK/Oklahoma City (N/T) .............. 11.8 2. WCBS/New York (News)............ 2,111,700

3. KXLY-FM/Spokane (N/T)................. 1.1 3. WOR/New York (Talk) .............. 1,656,900

4. KIRO/Seattle(News) ..............cc..... 10.7 4. WABC/New York (Talk) ............. 1,506,300

5. KTAR/Phoenix (News) .................. 104 5. WGN/Chicago (Talk) ............... 1,394,800

6. WGN/Chicago (Talk) ..................... 9.7 6. WBBM/Chicago (News)............. 1,202,400

7. KMJ/Fresno(N/T) .....cccvviiiinnnnnnnnn. 9.4 7. KFWB/Los Angeles (News) ......... 1,041,500

8. WOC/Quad Cities (N/T) ................... 9.2 8. KYW/Philadelphia (News)........... 1,030,200

9. KGO/San Francisco(N/T) ................. 9.0 9. KNX/Los Angeles (News)........... 1,024,500

10. WINO/West Palm Beach (N/T)............. 8.5 10. KABC/Los Angeles (Talk)........... 1,022,500
11. WBBW/Youngstown (N/T) ................ 8.3 11. KGO/San Francisco (N/T) ............ 943,500
11. WQBK/Albany (Talk) ..................... 8.3 12. KCBS/San Francisco (News) ......... 889,700
13. KGO/San Francisco (San Jose book) (N/T) .8.2 13. KMOX/St. Louis (Talk) ............... 786,400
14. KCMO/Kansas City (N/T).................. 77 14. WMCA/New York (Talk) .............. 635,400
15. WSJS/Greensboro(N/T) .................. 7.0 15. WCAU/Philadelphia (NT)............. 619,600
16. KOA/Denver (N/T).........ccoiunnnnnnnnn. 6.7 16. KRLD/Dallas-Ft. Worth (N/T) .......... 597,500
17. WCKY/Cincinnati (NT) ................... 6.5 17. WWJ/Detroit (News) ................. 591,000
18. KYM/Philadelphia (News) ................. 6.2 18. WIND/Chicago (Talk)................. 519,100
18. WKRG/Mobile (N/T) ...................... 6.2 19. KIRO/Seattle (News) ................. 513,500
18. WRIS/Orlando (N/T) ......c.vvvvvinnnnnnnnn 6.2 20. WEEI/Boston (News)................. 509,100
21. KABC/Los Angeles (Talk)................. 5.9 21. KTRH/Houston-Galveston (News)..... 441,800
21. WWL/NewOrleans(N/T).................. 5.9 22. WIOD/Miami(N/T) ..........ccuvnnen. 385,800
23. WWJ/Detroit (News)...................... 5.8 23. WWDB/Philadelphia (Talk)............ 372,500
24. KABC/Los Angeles (Anaheim book) (Talk). .5.6 24, WTOP/Washington (News) ........... 368,600
25. WHJJ/Providence (N/T)................... 5.4 25. KOA/Denver (N/T) ....oovvnvvnnnnnen. 356,200
SPANISH AGH e
1. KGBT/McAllen-Brownsville.............. 219 1. KTNQ/LosAngeles .................. 397,400

2. KIWW/McAllen-Brownsville.............. 101 2. WADO/NewYOrK ........covvvvunnn. 394,800

3. KWAC/Bakersfield ....................... 7.8 3. WSKQ/NewYork ............ccvnn... 317,900

4. KAMAEIPaSo.........cciiiiiiiiniinnnnnns 6.6 4, KWKW/Los Angeles ................. 248,600

5. KCOR/SanAntonio .............cccvvnnen 6.0 5. KALlLos Angeles ................... 247,300

6. WQBA/Miami..............coiiienniinnn. 48 6. WQBAMiami ................coenen 237,800

7. KQXX/McAllen-Brownsville............... 3.8 7. WCMQ-FM/Miami .................... 183,700

8. WCMQ-FMMiami ........................ 3.7 8. WOJO/Chicago ...........ccvvveunn. 156,600

9. KNTA/SandJose.............ccovvvennnnn. 3.4 9. KGBT/McAllen-Brownsville........... 152,100

10. KEDA/San Antonio............cceevvnennn 33 10. WOCN/Miami ...........cvvvnennnnn. 124,600
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News/ 1alk
Radio.

The ultimate medium
for your message.

News, sports, local talk — Paul
Harvey and Larry King — when
people want to be informed they
listen carefully.

And they’re a strong, broad demo-
graphic of listeners. Listeners who
respond.

Want to tell them something? Want
to sell them something? Test your
message on News/Talk Radio and
you’ll see how it works for you.

In Phoenix, your audience is
listening to

KTAR 620 AM.

Arizona’s #1 rated radio
station, Arbitron after Arbitron.

For more information call
Mike Shields, Director of Sales,
(602) 274-6200.

Represented nationwide by CBS
Spot Sales.

KTAR Newsradio 620
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Drive/Top 25

R

John Cigna AC. Steve Walker
KDKA/Pittsburgh WHOT-AM & FM/oungstown WCOS-AM &
FM/Columbia, SC

Bob Steele
WTIC/Hartford

Bill Hickok
WICC/Bridgeport

Luther Massingill
WDEF-AM & FM(Chattanooga

Claude Tomlinson
WIVK-FM/Knoxville

Charlie Boone & Roger Erickson
WCCO/Minneapolis

Bill Wilkerson
KMOX/St. Louis
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Bob Hardy
KMOX/St. Louis

Jack Camey
KMOX/St. Louis

~ DRIVETIME DOMINATORS

111

Average Quarter-Hour Share
(124, M-F, 6-10am)

1. KFAB/Omaha (A/C) 34.6
Don Cole, Walt Kavanaugh & Kent Pavelka
. WTIC/Hartford (A/C) 31.7
Bob Steele

. KGBT/McAllen-Brownsville (Span) 30.6
Jorge Guillen & Hugo de la Cruz

. KMOX/St. Louis (Talk) 30.3
Bill Wilkerson, Bob Hardy & Jack Carney

Charlie Boone & Roger Erickson

. WDEF-AM & FM/Chattanooga (A/C) 27.6

Luther Massingill
. WIVK-FM/Knoxville (Ctry) 27.2
Claude Tomlinson

. WICC/Bridgeport (A/C) 25.8
Bill Hickok

2
3
4
5. WCCO/Minneapolis-St. Paul (A/C) 29.0
6
7
8

9. WHOT-AM & FM/Youngstown (CHR) 25.2

AC.
10.KDKA /Pittsburgh (A/C) 23.9
John Cigna
11.WHBC/Canton (A/C) 23.2
Bob Krahling
12. WCOS-AM & FM/Columbia (Ctry) 22.5
Steve Walker
13.WIBC/Indianapolis (A/C) 22.3
Gary Todd
14.KIlIK/Quad Cities (CHR) 22.0
Spike O'Dell
15. WKSJ-AM & FM/Mobile (Ctry) 21.0
Wayne Gardner & Tim O’Neil
16.WFMF/Baton Rouge (CHR) 20.1
Randy Rice & Jim Nasium
16.WXBQ/Johnson City (Ctry) 20.1
Dave Carter
18.KSSK/Honolulu (A/C) 20.0
Michael Perry & Larry Dale
19.WRVA/Richmond (A/C) 19.7
Alden Aaroe
20.KOB-FM/Albuquerque (A/C) 19.6
Jay Scott
21.WSSX/Charleston (CHR) 19.4
Steve Cochran
22,.KOB/Albuquerque (A/C) 19.1
Larry Ahrens
23.WNOK-AM & FM/Columbia (CHR) 18.7
L. Windham, M. Plemmons & P. Reynolds
24.WQUT/Johnson City (CHR) 18.6
Steve Taylor
25.WSPD/Toledo (A/C) 18.2
Jack Mitchell




Jim Kerr
WPLJ/New York

Jim Donnelly
WCBS/New York

Robert Vaughn
WCBS/New York

Ross Brittain
WHTZ/New York

ey

Scott Shannon
WHTZNew York

-
“ 7
; : p S /
[N | ‘ -
Rick Dees Richard Neer Larry Lujack
KIIS-FM/Los Angeles WNEW-FMNew York  WLS-AM & FM/Chicago

Don Imus

A Gamblin
WNBC/New York oAl 9

WORNew York

NATORS =~

Cume Persons
(124, M-F, 6-10am)

1. WINS/New York (News) 1,850,700
Paul Smith, William O’Neil & Jim McGiffert
2. WHTZ/New York (CHR) 1,495,400
Scott Shannon & Ross Brittain
3. WCBS/New York (News) 1,399,500
Robert Vaughn & Jim Donnelly
4. KliS/Los Angeles (CHR) 1,352,400
Rick Dees, Raechel Donahue & Charleye Wright
5. WPLJ/New York (CHR) 1,293,000
Jim Kerr
6. WOR/New York (Talk) 1,014,200
John A. Gambling
7. WRKS/New York (Urbn) 995,900
Ken Webb
8. WNBC/New York (CHR) 947,600
Don Imus
9. WGN/Chicago (Talk) 926,500
Catalene Feldman & Milt Rosenburg
10.WNEW-FM/New York (AOR) 808,300
Richard Neer
11. WLS-AM & FM/Chicago (CHR) 789,500
Larry Lujack, Katharine Johns & Jeff Hendrix
12.WBLS/New York (Urbn) 778,500
Sergio Dean
13.KYW/Philadelphia (News) 762,300
Bill Yeager, Gene Scott, Harry Donahue
14.WKTU/New York (CHR) 756,500
Jay Thomas
15.WBBM/Chicago (News) 701,900
John Hultman & Felicia Middlebrooks
16.KFWB/Los Angeles (News) 690,200
Charlie Brailer & John Leisher
17.KABC/Los Angeles (Talk) 666,800
Ken Minyard & Bob Arthur
18.WYNY/New York (A/C) 666,600
Dan Daniels
19.KGO/San Francisco (N/T) 628,300
Ted Wygant & Jim Dunbar
20.WCBS-FM/New York (Gold) 617,800
Harry Harrison
21.KNX/Los Angeles (News) 607,000
Jack Salvatore & Dave Zorn
22, WABC/New York (Talk) 583,400
Alan Colmes
23.WNEW/New York (BBnd) 582,900
Ted Brown
24. WCCO/Minneapolis (A/C) 578,900
Charlie Boone & Roger Erickson
25.WPIX/New York (A/C) 559,800
Tim Byrd
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Jay Christian
WQUT/Johnson City

Doug Enlow
WCOS-FM/Columbia

Ed Brantley 7
WIVK-FM/Knoxville

Mike Allison
WSKZ/Chattanooga

Bob Popa

WHOT-FM/Youngstown

Danny Stewart
WVIC-AM & FM/Lansing

Scott Paulsen
WIMZ-AM & FM/Knoxville

Scott McAllister
WFMF/Baton Rouge

50/1985 R&R RATINGS REPORT Vol. 1

I

Average Quarter-Hour Share
(124, M-F, 3-7pm)

1. WCOS-FM/Columbia (Ctry) 23.1
Doug Enlow
1. WQUT/Johnson City (CHR) 23.1
Jay Christian
3. KFAB/Omaha (A/C) 21.3
Gary Sadlemyer
4. WSKZ/Chattanooga (CHR) 20.0
Mike Allison
5. WIVK-FM/Knoxville (Ctry) 19.5
Ed Brantley
6. WVIC-AM & FM/Lansing (CHR) 19.3
Danny Stewart
6. WXBQ/Johnson City (Ctry) 19.3
Sam Cornette
8. WIMZ-AM & FM/Knoxville (AOR) 19.2
Scott Paulsen
9. KIIK/Quad Cities (CHR) 18.5
Mark Voss
10.WHOT-FM/Youngstown (CHR) 18.2
Bob Popa
11.KGBT/McAllen-Brownsville (Span) 17.8
Hugo de la Cruz & Ramon Tellez
11.WFMF/Baton Rouge (CHR) 17.8
Scott McAllister
13.WHIO-FM/Dayton (BEZ) 17.5
Lowell Huffman
13.WYLD-FM/New Orleans (Urbn) 17.5
Tony Brown
15.WCCO/Minneapolis (A/C) 17.3
Steve Cannon
15.WCRZ/Flint (A/C) 17.3
Shelley James
17.KAMZ/E| Paso (CHR) 17.0
Brian Roberts
18.WIOG/Saginaw (CHR) 17.0
Scott Shannon
19.KOB-FM/Albuquerque (A/C) 16.9
T.J. Lambert
20.KKXX/Bakersfield (CHR) 16.7
Dave Kamper
20.KMOX/St. Louis (Talk) 16.7
Anne Keefe, Dan Dierdorf & Charlie Brown
20. WKSJ-AM & FM/Mobile (Ctry) 16.7
Jeff Funk
23.WSSX/Charleston (CHR) 16.5
Andrea Vincent
24 KHFI/Austin (CHR) 16.4
Famous Amos
24.WYYY/Syracuse (A/C) 16.4
Dr. Phil Locasio




S DRIVETIME DOMINATORS
PM Drive/Top 25

Pat St. John
WPLJ/New York

Howard Stern
WNBC/New York

},

Mary Thomas
WRKS/New York

Ron O'Brien
KlIS/Los Angeles

Scott Muni
WNEW-FM/New York

Carol Miller
WNEW-FMNew York

)

John R. Gambling
WOR/New York

Dan Ingram
WKTU/New York

Cume Persons
(124, M-F, 3-7pm)

1. WHTZ/New York (CHR) 1,465,300
Shadow Stevens
2. WPLJ/New York (CHR) 1,274,300
Pat St. John
3. KlIS/Los Angeles (CHR) 1,146,200
Ron O'Brien
4., WRKS/New York (Urbn) 1,096,600
Mary Thomas
5. WNEW-FM/New York (AOR) 844,300
Scott Muni & Carol Miller
6. WINS/New York (News) 828,900
Stan Burns & Dave Henderson
7. WPAT-AM & FM/New York (B/EZ) 827,000
Ken Mackenzie
8. WNBC/New York (CHR) 810,900
Howard Stern
9. WCBS/New York (News) 779,000
Ben Farnsworth & Tom Franklin
10.WBLS/New York (Urbn) 738,800
Ricky Ricardo
11.WKTU/New York (CHR) 713,300
Dan Ingram
12.WCBS-FM/New York (Gold) 697,800
Dick Heatherton
13.WAPP/New York (CHR) 670,700
Harry Nelson
14. WGN/Chicago (Talk) 658,600
Bob Collins
15.WLTW/New York (A/C) 652,100
Steve Roy
16.WOR/New York (Talk) 643,300
John R. Gambling
17.WABC/New York (Talk) 639,100
Michael Jackson & Teni Grant
18.WYNY/New York (A/C) 631,100
Bill St. James
19.WPIX/New York (A/C) 605,100
Mike Wade
20.WBBM-FM/Chicago (CHR) 569,300
Gary Spears
21.WRFM/New York (B/EZ) 561,400
Jim Aylward
22.KLOS/Los Angeles (AOR) 558,600
Geno Mitchellini
23.KOST/Los Angeles (A/C) 554,600
Brian Simmons
24 WHN/New York (Ctry) 525,200
Dan Taylor
25.KMET/Los Angeles (AOR) 518,600
Cynthia Fox
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The dethroning of WGY, the emergence of WPYX as the
new market leader, and a boost for WQBK were top stories in
the latest Arbitron estimates.

For forever and a day it's been WGY atop the radio race in
the Albany area. However, notable losses in AM drive led the
station to drop from double digits for the first time in recorded
history.

The leadership mantle has now been assumed by WPYX,
the AOR outlet. Recording a share virtually identical to its
score in the fall '83 results allowed the station to dominate
many of the key demos.

At the older end of the spectrum, WQBK showed some
muscle. The Talk station rose to third overall by notching its
best 12+ share ever,
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Another top 10 performance by KIIS-FM, tighter AOR and
Easy Listening contests, and a resurgence by local station
KYMS highlighted the fall resuits in Orange County.

KIIS-FM again reigned supreme with a 10.1 total persons
share, its third consecutive 12+ share of 10 or higher. Mean-
while, CHR competitor KKHR kept gaining audience too,
posting most respectable numbers in any other context.

The AOR race featured closer competition. KLOS con-
tinued to lead, but both it and KMET suffered some slippage.
KROQ-FM added two shares to its overall score, coming in
just behind KLOS — KROQ's best Anaheim area showing in
the last several sweeps.

KBIG, the Easy Listening leader in Orange County, slip-
ped notably this book and was just ahead of KJOI.

Among local stations, KYMS's numbers soared. The sta-
tion’s religious format garnered almost three times the au-
dience achieved in the spring '84 sweep.
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A new overall leader, increasing fragmentation in the
Country and Adult Contemporary formats, and a tight CHR
battle were the lead stories in Atlanta this sweep.

WKHX, the Country pacesetter which formerly led the
market, saw its double-digit 12+ shares drop owing to the
onset of new competitor WYAY. That slippage paved the way
for CHR winner WZGC to rebound to double digits and claim
the 12+ title. Perennial CHR force WQXI-FM was right
behind, missing the double digit threshold by just one-tenth of
a point.

The A/C arena grew more crowded as WFOX signed on
this survey. WSB retained the A/C crown, but on the FM
band WRMM surpassed WSB-FM, with WFOX close behind.
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WLIF held onto first place for the second consecutive
book, WBAL was runner-up, and WIYY jumped to its best
numbers in recent surveys, good enough for third overall. On
the Black/Urban front WXYV and WWIN-FM posted healthy
gains.

After WBAL slipped from the top rung two surveys ago,
specutation has centered around who would be the 12+ suc-
cessor. For two books in a row the answer has been the same
— Beautiful Music WLIF. The station’s overall score approach-
ed double digits this survey.

While WBAL remained in the No. 2 slot with a stable
showing, the younger demos gave a boost to WiIYY. The AOR
fixture attracted its best 12+ numbers in recent years,
perhaps helped by poor Arbitron diary returns among men
18-24. A poor return helps to make the usable diaries much
more valuable, and the station that grabs them can be a big
winner.

An excellent diary return can also be helpful, allowing
more cuming opportunities for a station’s listeners. The black
diary return was above the desired goal, so that may have
been part of the reason WXYV and WWIN-FM bolstered their
numbers. WXYV added one share while WWIN-FM tacked two
more onto its 12+ total for its best share ever.
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The return of WZZK to the top of the totem, the introduc-
tion of a new CHR entity to fragment WKXX's shares, and a
robust showing by A/C outlet WMJJ highlighted the fall Ar-
bitron results in Birmingham.

Country giant WZZK reclaimed top honors, perhaps
because the previous winner, CHR stalwart WKXX, attracted
some new competition, as WAPI-FM deserted AOR for CHR.
As it turned out, both stations did well, but the market is now
without an AOR facility.

WMJJ has done well since its inception two years ago,
but the market's only FM A/C outlet really prospered this
sweep. 6am-3pm shares in excess of 11 certainly helped pro-
pel the station to its best showing to date.
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In a tight contest, AM A/C standby WHDH edged adult
AOR WBCN for the 12+ title in Beantown. CHR slippage ow-
ing to increasing fragmentation, and the perennially carved-up
FM A/C market, were also notable in the latest Arbitron tallies.

WBCN took the summer sweep, but the AM fixtures,
WHDH and WBZ, rebounded this book. WHDH reclaimed first
place while WBCN was close behind. WBZ was healthier and
within striking distance of the leaders.

The CHR combatants, WXKS-FM and WHTT, collec-
tively slipped. Not a death of CHR by any means — just more
stations opting for this increasingly popular format. WCOZ
segued from A/C to become CHR-formatted WZOU, thus carv-
ing up the numbers slightly differently.

With the departure of WCOZ/WZOU, the city still has a
glut of FM A/C outlets. Nine-tenths of a share point separated
the four remaining FM A/C entities.

Rock’n’Roll
Connection!
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The dethroning of WJYE and the concurrent ascension of
WBEN had to be the top story in the latest Buffalo results. Also,
the surge of ethnically-formatted WBLK to the top ranks was
significant.

Seemingly since the dawn of time, WJYE has been the
top-rated 12+ leader in Buffalo. Now that epoch has ended.
WJYE slipped from double digits this sweep, falling behind
WBEN, which was just one-tenth of a point shy of double digit
nirvana.

In a market with less than 10% black population, WBLK
certainly prospered this sweep. The station added three
shares to its 124 total, reaching its highest point ever. Other
stations that did well were Big Band WECK and Country
WYRK.

The CHR field was more crowded, as WRXT abandond-
ed a fling with adult AOR. As a result, the other CHRs either
posted small gains or suffered some slippage.
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#39/CHARLOTTE-GASTONIA
COMPLETE RATINGS DATA PG. 84

Another leading, if not as dominant, performance by
WSOC-FM; a six-point surge by WBT to the runner-up spot;
and a stronger CHR showing emerged as the most newswor-
thy events in the fall Arbitron results in the expanded Charlotte
area metro.

Like a number of Country properties, WSOC-FM ex-
perienced a drop in overall share. Still, the station garnered
almost 16% of the audience at any given time. The most
noteworthy event in this book was the almost six-share jump of
WBT — which posted its highest overall numbers in recent
years. WUrban/Contemporary standby WPEG had another
stable double-digit showing, good for third place. Arbitron’'s
diary count from blacks wasn't up to expectations, however.

On the Contemporary Hit Radio front, WBCY, WJZR, and
WROQ-FM grabbed bigger chunks of the audience. WBCY
rebounded from its softer numbers resulting from WJZR's
debut three books ago. WBCY again approached the double-
digit share threshold it used to occupy, while WJZR'’s numbers
continued to show solid growth at the same time. The CHR in
between these two combatants, WROQ-FM, also had a rosier
overall picture.
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Key developments in the fall Arbitron data for the Windy
City included the post-Cubs letdown suffered by perennial
market leader WGN; the resurgence of WGCI-FM, helped
along by an excelient Arbitron sampling of the market'’s blacks;
a new Country leader; and the notable entrance of WJMK.

The Cubs’ miraculous season didn't last, and neither

‘could the double-digits shares those games brought WGN.
However, the station still dominates the total market.

The strong runner-up, Urban WGCI-FM, retook the lead
among Black/Urban stations by rebounding past WBMX-FM.
Meanwhile, another former market stalwart, Country WMAQ,
was surpassed for the first time by competitor WUSN.

The Adult Contemporary scene has been fragmented
again by the strong debut of Gold-formatted WJMK (“Magic”),
formerly Country WJEZ. With WMET now (after receipt of
these Arbitron numbers) switched to A/C, you can be sure that
the forecast for the A/C format in Chicago is unclear and very
cloudy.

#29/CINCINNATI
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WKRC led the market, other A/C stations were softer,
WEBN had a most healthy book, and a new Country leader
were developments that paced the highlight film for the fall
Arbitron in Cincinnati.
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WKRC rose to double digits to lead the pack, while sister
FM CHR WKRQ flipfiopped, slipping from its double-digit
perch to rest in a strong runner-up slot.

AOR leader WEBN earned its best numbers since the
onset of competitor WSKS. While both stations grew this
survey, WEBN rebounded to its best share since the spring '83
book.

On the Country front, WKXF just passed perennial
pacesetter WUBE.
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Cleveland’'s Arbitron tidings included WMMS flying
higher, WDOK rebounding to the runner-up position, and
WLTF taking the lead in the A/C race.

What do you do after the perfect 10 becomes routine? If
you're WMMS you go after the even more perfect 11. The sta-
tion rose to within one-tenth of a share point of that lofty level
this book.

Back in the pack, BM outlet WDOK, locked in an eternal
struggle with WQAL, won this time and emerged as the se-
cond strongest station overall. Meanwhile, on the A/C scene,
WLTF passed WMJI for the first time, thus heating up an
already intense battle.
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WLVQ emerged from a successful rut by becoming even
more dominant, WTVN had its usual strong fall book, and
WBNS-FM and WXGT slipped from former double-digit
shares.

Either Arbitron’s computer typesetter was stuck or WLVQ
has had a remarkably stable audience. The AOR fixture
posted four consecutive 12+ scores of 12.6. To break the
monotony, the station did even better this sweep — posting a
14.9 share.

WTVN came in second this book, achieving double digits
as it's wont to do in the fall. However, former runner-up WBNS-
FM lost double digits for the first time in two years. Likewise,
WXGT, the CHR kingpin, dropped just below the magic
threshold.

#10/DALLAS-FT. WORTH
COMPLETE RATINGS DATA PG. 89

oo
T (e
- cuem
-t M rY
o cum | 3
ma T - )
" . Cor o 4'
i ' = —— o axe)
b St con Jll
P e ST alll
ORI T come | voaw| @ ' - oAt
- ALY 10vs10m '

canme [,
v ouocTaer e |

on
:a{q. R -, .
oo @ [ o™y o # T -
L]

[ o]
o el
L e L
( T ' 60 erven P ] e

Clay
..... = m—#‘. - - ol
l 17 2

SToMwact | wasait

Bl <o O ) "|

MG ] ows Pa— * i 1
it oo mwip 5 N
| b Ny o i
FT wORTH® { -epaLiag s T |

LENE® | choow | tisiims T 3 : 2
LA [ EASTLARD ]u,"‘ . koMo VW 'y |
™

o P Lo AN \
o L e = OTYLER -— B
[T e e c-w;\ e -t LN ‘

S0y CHERONEL |
T \. j RO Rt W'
L - : )
» COncHs j"“x""""/ e rsiog P T
- \ ow, . ol
Mvarto  y futii ) <oenu 0 T |
A = -
|AMPASAS . (113 s o LUF) L ] N

™) -
- KILLEEN o
Al —3 RoBERrSoN S 4
Lm0 'Eﬁ MADISON -

KVIL-FM retained its lead, KRLD had good news this
book, and there were new leaders in the CHR and FM Country
races.

KVIL-FM slipped a tad to just below double digits. KRLD,
the News standby that carries the Cowboys, accelerated into
the number two spot overall.

Not such good news for KAFM this sweep. The CHR
pacesetter was edged out by KEGL, the former AOR entity that
segued to CHR.

Attention should also be paid to the state of the Country
stations. WBAP showed significant growth and was thus able
to top the format. However, its sister FM, KSCS, dropped more
than two shares while KPLX was earning its best numbers ever
to win the FM Country competition.

OFF THE RECORD

WESTMWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.

with Mary Turner
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WHIO-AM & FM seemed to be headed in different direc-
tions. The FM rose notably and again topped the market with
its Beautiful Music sound, while the fuli-service A/C AM slipped
to its lowest 12+ total to date.

Other movement this book included relatively soft show-
ings for WTUE and WONE. WTUE, the dominant AOR,
managed to hold onto double-digit shares, but may have slip-
ped because of a relatively poor Arbitron in-tab among men
18-24. WONE, the Country leader, suffered the fate of many
other Country properties this survey and was perhaps affected
by the slight improvement posted by its competitor, WBZI-FM.
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Another cozy showing for KOSI, a tighter CHR race owing
to increasing fragmentation, a Broncos boost for KOA, and the
return of KBCO to the top rung in the tight AOR battle were the
highlights of the fall Mile High City standings.

KOSI's Easy Listening approach seems to be a comforta-
ble sound for many Denver area residents, as evidenced by
the station’s consistent showing atop the ratings. KOSI hovers
just below the double-digit threshold.

Runner-up KPKE still led the CHR race but faced increas-
ed competition. It was not only challenged more successfully
by KOAQ, but also saw the scene complicated by the arrival of
KRXY-FM (Y108, formerly KPPL).

Looking for a close contest? How about the AOR arena?
For the second fall book in a row, KBCO topped the format
and men 1849 in the metro. However, KAZY was just a riff
behind with KBPI not much further back.

ROCHK ALBUM COUNTDOWN |

WESTWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213} 204-5000.
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WJR slipped from its Tigers-influenced summer numbers
but still managed to retain double digits and lead the pack.
Elsewhere, the A/C race tightened notably and WCZY won the
honors among the CHRs. WJOl's BM numbers rebounded to a
new high point.

Most of the Tigers-influenced numbers affected the sum-
mer book, but the playoffs took place in the fall sweep. There
was some post-baseball letdown, but WJR still managed to
hold onto double-digit shares.

WCZY slipped past WHYT in the CHR contest. The male
18-24 sample wasn't great, which may foreshadow future
standings changes. Meanwhile, the A/C format's shares drew
more closely together. WNIC-FM remained No. 1, but WOMC
and WMJC are bunched not too far behind.
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Another win for Country kingpin WTQR, a strong Urban
Contemporary showing for WQMG, and successful format
segues by WKZL and WSJS were the headlines of the fall ‘84
Arbitron,

WTQR usually dominates the Triad, and this book was
another win for the Country outlet. However, the station did slip
a bit to just below a 14 share. On the rise, however, was Urban
WQMG. Its double-digit score was not only its best to date but
also was good enough for second overall.

WKZL went from AOR to CHR and prospered in the pro-
cess earning its highest 12+ share yet. WSJS switched from
News to A/C, and the addition of music seemed to help, as
WSJS surged to its healthiest numbers in recent years.

SUPERSTAR CONCERTS
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As usual, WTIC-AM & FM collected almost one-third of
the overall market listening, but the gap between the two is
closing. The CHR FM rose to its best 12+ share to udate,
while the full-service AM continued to see slippage — if
posting over an 18 can be considered slippage.

Several other stations came out of this survey with results
to brag about. WRCH, as the lone BM survivor, prospered
when WKSS switched to CHR. In addition, WHCN maintained
its two-share lead over AOR rival WCCC-FM, WDRC-FM took
the crown as the top FM A/C outlet, and Big Band WRCAQ re-
bounded strongly.

#8/HOUSTON-GALVESTON
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The two leviathans, KMJQ and KKBQ-FM, continued to
battle for supremacy in the latest Arbitron. Urban KMJQ slip-
ped from its double-digit share in the summer, while KKBQ-
FM’'s CHR numbers rose slightly this sweep.
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The A/C arena had some interesting developments. KLTR
widened its lead by adding almost two shares to its 12+ total.
Meanwhile, KFMK continued to rebound, adding to a stronger
A/C presence in the market.

KIKK-FM had another stable and healthy book, while its
Country FM competitor KXAS declined a bit.
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WFBQ moved into the number two spot ahead of WZPL,
WTLC rebounded notably, and WIBC kept rollin’ along in the
fall book. WIBC’s A/C format continues to draw huge shares,
consistently in the 16 range among total persons.

Among the more mortal stations there was a switch in the
leadership among the younger-skewing stations. CHR
pacesetter WZPL tumbled four shares to just over 11, giving
up its runnerup position. AOR outlet WFBQ rose to the double
digit level, however, and edged into the number two slot.

Urban Contemporary standby WTLC looked healthier this
go-round, perhaps due to an enlargement of the High Density
Black Area (HDBA). Arbitron’s return from blacks wasn't ideal,
but expanding the HDBA may have helped this problem.
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The return of the Country kingpin and a tightened A/C bat-
tle spotlighted this sweep, which also saw the former market
leader slip even more.

WDAF shook off its soft spring numbers and returned with
a vengeance. The Country killer added almost four shares to
resume its usual role as the overall market winner.

The A/C arena saw the combatants draw even closer.
KLSI still has an overall edge on KUDL, but the gap is nar-
rower than ever before. Beautiful Music outiet KMBR scored
the top 12+ share in the Spring book, but this survey the sta-
tion dropped to the mid-sevens — which is still an improve-
ment over its share in the fall ‘83 sweep.

#2/LOS ANGELES

COMPLETE RATINGS DATA PG. 99

Although KIIS-FM was down from its summer peak (the
perfect 10 share) the CHR powerhouse still commands — and
deserves — hefty ad rates. KIS-FM sets the standards by
which other L.A. properties measure themselves.

Leading the rest of the pack was KABC (sans Dodgers),
trailing in the distance but still notable as runner-up in the 12+
derby. KJOI must also be pleased with the fall results. The
station's version of Easy Listening beat rival KBIG for the se-
cond book in a row. Meanwhile, on the A/C front, KOST has
many reasons to feel proud. This may be the first time an FM
A/C entity has hit a four share (4.4 actually) in L.A. radio history
— and the number appears to be solid, not a fluke.

ROCK CHRONICLES
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Country standby WAMZ, and its sister full-service AM A/C
WHAS, grabbed the 1-2 finishes the fall survey. Other double-
digit chunks were carved out by CHR winner WLRS — which
was up almost four shares — and WQMF, the remaining AOR
in the market. Although the Arbitron sample was poor among
men 18-24, WQMF managed to post a stable showing.

Meanwhile, some stations got a lump of coal when they
received their ratings results. Previous book leader WLOU saw
its Black-formatted sound lose more than two shares and slip
from double digits. Some of the phenomenally iong-span
diarykeepers who were helpful in the spring book were not as
plentiful this survey. Also, WRKA slumped to its softest num-
bers in years while A/C competitor WKJJ held steady.

#47/MEMPHIS
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A resurgent WHRK, still-strong WMC-FM, healthier
WRVR, and softer Country stations stole the limelight in the
latest Arbitron show in Memphis.
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Urban WHRK garnered its best 12+ share in recent years
by adding more than three to its total, while former pacesetter
WMC-FM retained its double-digit status but took a small dip.
Losing its double-digit aura was AOR facility WZXR, which
moved to its lowest 12+ in the last two years. Likewise, Coun-
try stations WMC and WGKX saw their appeal wane. On the
up-swing, however, was FM A/C outlet WRVR, equalling its
best share in recent sweeps.

#11/MIAMI-FT. LAUDERDALE-

HOLLYWOOD
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The latest South Florida survey resulted in another stellar
performance by WHY! (Y100), steady and strong showing by
WLYF, and a significant jump for WJQY.

WHY| added a share to its already-strong total and
managed to put some distance between itself and tough com-
petitor WINZ-FM. Meanwhile, WLYF just keeps hanging in with
between a seven and eight share — good enough for the run-
ner-up position.

The most positive movement was posted by A/C WJQY,
formerly known as WWJF, which almost doubled its previous
12+ share. Unfortunately, Hispanic leader WQBA saw move-
ment the other way, losing more than two shares in the pro-
cess. Although Arbitron got poor return from the black
populace, the diary count from Hispanics was better than ex-
pected — making the WQBA slippage difficult to explain.
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Another strong showing by WTMJ, continued improve-
ment by WEZW, and an oustanding performance by WQFM
set the tone for the Milwaukee fall results.

Full-service WTMJ slipped from spring numbers without
the help of Brewers baseball, but the station still managed to
post a 12.0 12+ share and continued to set a standard for the
market. One station accepting that challenge was WEZW, the
Beautiful Music outlet which scored another notable audience
increase and is now on the verge of double digits.

Among the younger-skewing stations, the most healthy
showing was scored by WQFM, the AOR. While most of the
CHR stations were slipping, WQFM's audience rose to levels
not seen in recent years and good enough for third place in the
12+ standings.

#18/MINNEAPOLIS-ST. PAUL
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WCCO got even stronger this sweep while the other dou-
ble digit contenders — KSTP-FM and WLOL — suffered some
slippage. Still, these three stations dominated the 12+ rankings
in the Twin Cities.

WCCO continues to defy the laws of ratings gravity, which
say the station must go down. Thumbing its nose at conven-
tional wisdom, the legendary full-service A/C achieved its best
book in recent years.

KSTP-FM, which next fall will carry the Vikings games
(formerly on WCCO), finished just shy of double digits this
time. Even so, the FM A/C managed to maintain its niche as
the number two station overall. On the CHR front WLOL lost
almost three shares from a great spring report card, but still
managed to exceed its total in the fall '83 ratings — good
enough for third place this go-round.

THE COUNTDOWN
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#47/NASHVILLE
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. In the pariance of general sports reporting, rebounds
were the highlight of the fall Arbitron results in Music City.
Three leading stations — WSM-FM, WKDF, and WZEZ — re-
turned to double digits.

Country WSM-FM reclaimed the number one spot by add-
ing almost three shares to its spring total. While the station is
down from its fall '83 share, its 11.5 still set the pace for the
market this sweep. WKDF, the AOR entity, and WZEZ, the
Beautiful Music outlet, tied for second with a 10.2 share of the
124 audience. The rebound was more dramatic for WZEZ,
which seems to notch impressive fall scores but slips in the
spring. Meanwhile, another station — WQQK — is also finding
its way into the leadership ranks. The Urban/Contemporary
rose again, now resting in fifth place behind a stable WLAC-
FM.

#12/NASSAU-SUFFOLK
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The Long Island numbers were dominated this survey by
the continued growth of WHTZ (Z100) in New York. Other sta-
tions also posted positive stories, however, including the
vigorous resurgence of WOR and WCBS-FM.

When WHTZ debuted in the fall '83 survey, the station
assumed a leadership mantle on the island that still has not
changed hands. The Z100 124 chunk keeps getting bigger,
although with more CHR competition on the horizon this may
not be the case in future sweeps.

WOR took second place with the addition of two shares,
for a total of 5.0 and the station's best number in recent
surveys. Also on the mend was WCBS-FM, which climbed to a
level not seen since the fall '82 results.

The AOR front was well manned this book. WNEW-FM
kept growing (with the segue of WAPP to CHR), while WBAB
also saw a rosier ratings picture.

#32/NEW ORLEANS
COMPLETE RATINGS DATA PG. 110

WYLD-FM lived up to its name this sweep, going wild in
the numbers and becoming even more dominant than before.
The only other double-digit station, WEZB (B97) held onto sec-
ond place but slipped a bit in the wake of the WYLD-FM surge.

Part of the explanation for Urban WYLD-FM's jump — to
almost a 17 12+ share — may be found in the switch of former
competitor WLTS to A/C, resulting in a transfer of audience.

WEZB'S slippage may be partly explained by a new
challenge from WQUE-FM, formerly an A/C outlet. Still, B97
lost less than a share in the wake of the competitive threat, so it
remains a strong number two.



#1/NEW YORK
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Highlights of the fall book in Gotham included a slight ex-
pansion of the metro, the continued strength of WHTZ (Z100)
as the market leader, and a new A/C pacesetter.

As a result of governmental redefinitions, Arbitron added
several New Jersey and Connecticut counties to the metro —
effective this book. While the samples in each new county
theoretically didn't have much impact, big-signal AMs could
be hurt less than some limited coverage FM properties (which
might have affected those FMs).

WHTZ did slip in the fall book, probably largely due to
fragmentation. With both WKTU and WAPP off a bit in the
CHR race, Z100's position as the mass appeal format leader
has little chance of being bruised.

WRKS and WOR have a hold on the #2 and 3 properties
in New York. WRKS had another strong and stable showing
this survey, while WOR grew to its highest number in the last
few books. Meanwhile, WLTW (formerly Country WKHK) cut
through the A/C pack and has emerged as its format kingpin.

#36/NORFOLK-PORTSMOUTH

NEWPORT NEWS-HAMPTON
COMPLETE RATINGS DATA PG. 111

ZOVIRGINIA BEACH

The biggest standout in the Tidewater area this sweep
was pacesetter WFOG. The station’s Beautiful Music ap-
proach again garnered it double-digit shares, the only station
in the metro to achieve that goal.

WNSY moved from A/C to CHR this book, with some in-
teresting results. WLTY was thus able to see its A/C shares im-
prove notably, while CHR leader WNVZ slipped two shares in
the face of the threat from WNSY.

Other major movements were posted by Urban WOWI,
recouping from a soft Spring book, and downward movement
by WNOR-FM and WMYK — each of which lost approximate-
ly two shares.

|
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KKNG jumped into the top 124 position this sweep, ad-
ding more than three shares to its previous score. In so doing
the Beautiful Music outlet surpassed former winner KTOK —
even though the latter's News/Talk sound helped push the sta-
tion to an improved position as well.

Falling to the ranks of single-digit share stations was
KATT-FM, the AOR which usually grabs hefty double-digit
numbers. Also dipping was Country king KXXY-FM, perhaps
affected by WKY's move to that format. On the upswing,
however, was KOFM, a CHR entry that closed much of the gap
between itself and format rival KUYO.

#5/PHILADELPHIA
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While WEAZ found it easy to stay atop the standings in
Philly, WUSL bolted into second and WCAU-FM edged KYW
for third place in the fall rankings.

WEAZ's Beautiful Music sound was more popular this
sweep, bringing the station more than an eight share of the
total metro. Another big jump was posted by Urban leader
WUSL, which manged to put more daylight between itself and
competitor WDAS-FM.

WCAU-FM saw its CHR format attract a higher share than
seen in recent times. Meanwhile, KYW slipped from its summer
stance and delivered its second straight down book. The
AORs also suffered — all three were softer this book than in
the summer, although WMMR did grab a higher share this fall
than in the fall '83 report card.

#24/PHOENIX
COMPLETE RATINGS DATA PG. 114

In the fall '84 Phoenix book KTAR returned to double-
digits to hold onto first, KUPD jumped while AOR competitor
KDKB tumbled, and the KKLT-KLZI battle continued.

As usual, KTAR's News approach led the market 12+
basis as the station bolted to the double digit threshold for the
first time in recent sweeps. Market standbys KQYT and KNIX-
FM ranked 2-3.

AOR stations had the biggest flux in the standings, as
KUPD added almost two shares to lead the format and KDKB
lost more than three shares. On the FM A/C front, KKLT and
KLZI both had an up book, and although KKLT remains ahead
KLZ! did close the gap.
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An expanded metro led to changes in the Pittsburgh
survey, while continued slippage by KDKA, gains by WSHH,
and increasing A/C fragmentation highlighted the falj Arbitron
results.

Governmental redefinition of Pittsburgh added another
county to the metro, aiding stations with big signals and
possibly hurting some limited-coverage stations.

KDKA is one station with no signal problem but continued
erosion. The perennial powerhouse fell under a 15 share for
the first time in the history of Arbitron — but still has numbers
others would lust after. Complicating matters this sweep was a
growing A/C contest.

WPNT, formerly a Beautiful Music station, segued to A/C
this survey. Besides fragmenting the market even further, this
move left WSHH — the remaining BM station — with increased
ratings success. WSHH saw its numbers more than double as
a result of the WPNT switch.

WBZZ continued to look strong on the CHR front. The sta-
tion's numbers rose enough to jump into third place, while
competitor WHTX saw some slippage.

Poor sampling of men 18-24 and an expanded metro this
sweep were noteworthy in a fall book that saw a dramatic
surge by one CHR station and erosion on the part of the former
market leader.

KXL-FM saw its Beautiful Music share slip, but not
enough to be devastating. Now the lone BM entity in the
market, the station emerged as the top 12+ station this
sweep. Partly responsible for a new market leader was the flux
in the CHR format arena. KKRZ more than doubled its num-
bers, surpassing competitor and former market titlist KMJK,
which dropped from double digits.

KINK was the only station to gain on the AOR front, plac-
ing it ahead of the competition. However, Arbitron’s poor return
from men 18-24 may have affected the reporting of listening
from that demo. The addition of another county to the metro
this book might also have affected the trends, helping stations
with notable coverage patterns.

FUTURE HITS
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#26 /P ROV | DE N C E_WA RW | CK_ Another increase for KIIS-FM, improvements by local sta-

tions KDUO and KGGl, a virtual doubling for KOST, and a new
PAWTUCKET AOR leader were the highlights of the latest Arbitron sweep.
COMPLETE RATINGS DATA PG. 118 KIS-FM held onto the top spot and approached the
double-digit threshold after three straight up books. Among
local stations, KDUO and KGGI both grew notably. KDUO re-
bounded to the same share it had in the fall ‘83 survey, tops
among locals. KGGI was local runner-up with its fourth straight
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#40/ROCHESTER
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WLKW-FM broke a first place tie with WPRO-FM, enjoy-
ing its usual good Fall book with a 13.1 12+ in the Arbitron
survey. In a strong and stable second place stance was AOR
WHUJY, lurking just below the double-digit threshold. WPRO-
FM was close behind in third.

Looking deeper than the top three stations is a notable —
fragmentation of the market. Most notable movements among ROCHEST E,R_. —1
these others is an increase by WPRO to approximate its fall A\ GENESEE =

'83 standing, and the slippage of WSNE,dropping almost two
shares.

#30/RIVERSIDE-SAN

BERNARDINO
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/ ) Another number one performance by WVOR, a stable
fIELoe ar

WEZO showing, and a new CHR leader were the lead items in
the latest diary derby.

WVOR, the FM A/C outlet, was tops again for the second
straight book. Having derailed WEZO, the WVOR train just
keeps rolling along, up again for the fifth consecutive survey.

As for former perennial winner WEZO, this Beautiful Music
entity is hanging in there. Still a solid double-digit performer,
WEZO remained the market runner-up.

The CHR battle seems to be a back-and-forth affair. This
book saw WPXY-FM rebound while WMJQ was stable. The
result was a narrow win for WPXY-FM.
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The lone Beautiful Music entry stayed atop the field, the
A/C race became more crowded although the stations still pro-
spered, while the Country stations took severe hits.

KCTC won the 124 race again, plowing along as the
market's only BM outlet. However, there’s fierce competition
among the rest of the pack.

KROY became an A/C known as KSAC, while KXOA-FM
was overall runner-up and led the A/C contingent, as usual. On
the rise, however, was KHYL, which grabbed high rankings in
the key demos and had a sizable increase this book (its fourth
straight gain).

Among the Country stations, KRAK and KAER each lost
two shares or more, while newcomer KSKK slipped too.
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Dominance by perennial leviathan KMOX, increased pro-
sperity for KSHE as the lone AOR, and a super-competitive
CHR contest dominated the Gateway City Arbitron standings.

The Arbitron computer must get stuck when it comes to
printing the 12+ share for KMOX. In three of the last five local
surveys, the Talk and sports outlet has garnered an overall tai-
ly of 20.6.

KSHE entered the vaunted double-digit realm this sweep
by increasing its audience almost 50%,a remarkable feat in a
metro the size of St. Louis.

In the CHR wars both leader KHTR and KWK were softer,
ending up closer than before.

#44/SALT LAKE CITY-OGDEN
COMPLETE RATINGS DATA PG. 123

Usually KSFI and KSL rank 1-2 and battle to see who's on
top. This book was no exception. In addition to that confronta-
tion, there was another new entry to spice up the A/C format
fracas — KLTQ-FM.

This time it was KSFI's turn to rule the 12+ roost, even
though the station’s share slipped ever so slightly. KSL remain-
ed the most cumed station and rebounded strongly.

On the FM A/C front there always seems to be a new com-
petitor. In the fall ‘83 sweep it was KLCY. This book it was
KLTQ-FM. KLCY prospered this book and KLTQ-FM debuted
notably, so the saturation point has yet to be reached.
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#38/SAN ANTONIO #20/SAN DIEGO
COMPLETE RATINGS DATA PG. 126 COMPLETE RATINGS DATA PG. 127
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San Antonio had a new number one station that gained by

staying the same, a new AOR leader, and a more fragmented The first-place tie in San Diego was broken. KGB, the
CHR picture. legendary AOR franchise, topped the market all by itself, hav-
KQXT, the local Beautiful Music outlet, had a stable book  ing surpassed KJQY — its former partner at the top.
that enabled it to gain the top spot in the metro. The former KGB not only emerged as the top 12+ station again but
winner, KTFM, was nicked by a new CHR entry, KSAQ, which  also showed significant growth over its numbers a year ago.
segued from A/C. KTFM was still a strong second overall. Can KGB achieve a 10 share?
Inthe AOR race, KISS took the lead. Its fourth consecutive BM entry KJQY showed some softness. However, the sta-
gain allowed it to slip past KXZL, whose 12+ levels slipped  tion was vigorous enough to claim the No. 2 slot.
again. Third in the metro (not to be confused with the separate

The Hispanic situation deserves a note. Arbitron did not San Diego North book issued in the spring and fall), and also
do a superb job of sampling this portion of the San Antonio  much improved over fall '83, was KFMB. This AM A/C carried
area. Still, KCOR was able to grow — perhaps because the the Padres during their great year, but was also up almost
usable Hispanic diaries had notable cume values. three shares over its fall ‘83 showing.

LIVE FROM GILLEY'S

WESTHWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.
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#4/SAN FRANCISCO
COMPLETE RATINGS DATA PG. 128
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KGO's strongest book in recent sweeps, a boost for
runner-up KCBS, and slippage suffered by KSOL and KSAN
were among San Francisco’s ratings showings.

KGO shot up to a 9 share 124, once again leading the
Bay Area pack. KCBS prospered too, helped no doubt by the
49ers in their championship season drive.

Two perennially strong properties didn't exactly garner
their best shares. KSOL (Urban) and KSAN (Country) both
slipped notably.

The AOR/CHR arenas underwent some switches. KMEL
went CHR, helping KFOG and the other remaining AORs to
pick up various pieces of the former KMEL audience.

#28/SAN JOSE
COMPLETE RATINGS DATA PG. 130
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One of those strange books cropped up again in San
Jose. Arbitron's sampling of the Hispanic public fell over 50%
short, equating to heavy cume values for the Hispanic diaries
that were returned. Stations that were listened to by Hispanics
prospered — others had a harder time.

A similar result was seen in the fall '83 survey. KBAY and
KARA garnered shares virtually identical to the fall '83 data.
Meanwhile, Hispanic KNTA surged, almost tripling its previous
numbers.

One station not overly affected by these fall follies was
KGO. It slipped, but remained clearly No. 1.

#17/SEATTLE- TACOMA
COMPLETE RATINGS DATA PG. 131
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With a cast of thousands, led by Seahawks hysteria,
KIRO jumped to its best book in recent sweeps. Perennial
combatant KOMO followed suit, adding two shares to its 12+
tally to rank second overall

Not to be outdone, CHR king KUBE enjoyed a healthier
scorecard. While other CHRs were slipping, KUBE notched
its best book ever. Meanwhile, AOR KISW widened its margin
over KZOK, and KMPS-FM took the Country crown away from
KRPM.
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#21/TAMPA-ST. PETERSBURG
COMPLETE RATINGS DATA PG. 132
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“Ditto” could be the key descriptive word for the Tampa
Bay survey this fall sweep. That's because both market leader
WWBA and runner-up WRBQ-FM achieved either exactly the
same 12+ share as before or close enough to count as the
same.

WWBA, the Beautiful Music franchise, remained in the
mid-13 range again to top the metro. At the younger end of the
demos, WRBQ-FM grabbed another 11.1 to fend off competi-
tion from new CHR entry WMGG.

An interesting contest shaped up in the Country arena.
WSUN rose this book to within a hair of WQYK, which was
softer.
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#9/WASHINGTON, DC
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CAMPBELL NOTTOWAY

Redskins fever rampaged through the Washington area
and may have helped propel WMAL to its best book in recent
surveys. Certainly the AM powerhouse didn't get tackled for a
loss this sweep.

WKYS was down three shares from its fall '83 standing,
while the Beautiful Music sound of WGAY kept it near the top
of the overall rankings.

The CHR contest was again won by WRQX, but by a nar-
rower margin over WAVA. The effect of WASH's return to A/C
after these results were released will be most interesting to
gauge.

| S _— —

SCOTT SHANNON'S ROCKIN’ AMERICA
THE TOP 30 COUNTDOWN

WESTMWOOD ONE For the best in nationally-sponsored radio programs, concerts, simulcasts and big event specials, call (213) 204-5000.
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Current And
Classic Airchecks!

A great aid for improving your staff’s perfor-
mance and your station’s sound!

Current Issue #59 features KIIS/Rick Dees,
WPL/im Kerr, WKTU/Dan Ingram-jay Thomas,
KKHR/Jack Armstrong-Chris Lance, KUBE/
Charlie Brown, KLZZ/john Forsythe, KYUU/
Don Bleu, plus KWSS/Chuck Geiger. 90-minute
cassette, $5.50.

Special Issue #S-52 features SAN DIEGO! CHRs
KS103 & XHITZ, AORs KGB & 91X, A/Cs
KBZT, B100, KFMB, KLZZ, KIFM, KYXY, plus
Urban XHRM. 90-minute cassette, $5.50. STILL
AVAILABLE: #S-50 (MILWAUKEE), and #S-49
(PITTSBURGH) @ $5.50 each.

Classic Issue #C-53 features XERB/Wolfman
Jack-1966, KFi/Hudson & Landry-1976, KH)/
Humble Harv-1968, KFRC/Shana-1976, Phoenix's
KUPD/jJimi Fox & KRIZ/Tony Evans-1974, plus
Y 100/Bill Tanner-1979. Cassette, $10.50.

Write for more info on our VIDEO AIRCHECK
series or subscription information!

CALIFORNIA AIRCHECK
Dept. RR — Box 4408
San Diego, CA 92104 — (619) 460—6!04J

.

BUY-OUT MUSIC

B 60's & 30's on DISC
B Custom Client Jingles
B Station ID's

CALL FOR DEMO
215-345-TUNE

MUSICRAFTERS

':I-:_ﬁ

ATTORNEY/BROADCAST
CONSULTANT

At last, an attorney who's been there.

Over 15 years solid radio experience.

Former jock, PD, Acount Exec., GSM, GM

Stations include WMMR, WRVR, WRKS, WCOZ, & WBOS.
Specialized aftention to your parficular needs.

All radio and legal matters. Reasonable rates.

Initial consultation free. Call me.  can help.

|| BARRY SKIDELSKY, (212) 370-0130 H

If YOUR

Audition
Tape Is |
Nothing To M=
ChReer Rbout...

THEN LET US GO TO WORK FOR YOU!

Editing scoping equahzauon
[ compression and duphcation of
YOUR AUDITION TAPE

[
[
‘ Write for details \
|
!
|
|

AIRCHECK ACRES
WILD ROSE, WISCONSIN 54984 {

EMPLOYMENT/INSTRUCTION

( MANAGERS/ )
PROGRAMMERS

National Broadcast Talent Coordinators
can solve your personnel problems without
cost to the radio station. We are specialists
in radio personnel placement, male, female
and minorities. All on-air positions. National
can make a complete presentation within 24
hours of your phone call, and have you in
touch with those you are interested in im-
mediately. Qur registrants are qualified to
fulfill your needs. They range in ability and
experience from entry level to major market
talent. Join the hundreds of radio stations
that have taken advantage of our unique and
time-saving service. For complete details
write or call today:

NA BROADCAST TALENT COORDINATORS
Dept R.P O Box 20551

Birmingham, AL 35216

\_ (205) 822-9144 j

A _6 SECOND
x,?:}? PRODUCTIONS

"UNIQUE MUSICAL ADVERTISING"”

SYNTHESIZER
STINGERS!

| 20 tasty, 15 second bits of music on two 15
i.p.s. V2 track reels — $225. Free samples
on requesl.

We also produce custom jingles.

PROGRAMMING

Digital Carts

Broadcast Music Services is

equipped to put your station
in the digital age . . . using a
combination of compact discs
and digital mastering system
for music not available on
compact disc.

We are also introducing our
custom music rotation service.

Call today for your sample
cart and price quote.

BROADCAST

MUSIC SERVICES
(501) 741-4055

INSTANT IMPACT

(717) 266-1422
| RD 4, Box 392, York, PA 1740
{ l
fm=me et B =S ————=—— = === ]

High-Powered
Personality!

(Without The Hassle)
TED LEITNER. . .~z
San Diego’s HOTTEST Sportscaster is

unlike anvone vou've heard before. Listen-
ers relate to him because he avoids the *‘jock
talk.” HE talks about what the FANS
talk about.

“LEITNER STRIKES”
RADIO COMMENTARIES

are now available.

Write for your free demo now!

L} A R L9 LA R s (] L]
¥ 2 I

&

P O Box 2424 EICajon, CA 92021 (619) 579-6989
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As you delve into the Fall 1984 Ratings Report you'll find that
the information has been divided into two sections for your perusal.
First are the market overviews — summaries of winners and
circumstances which might have influenced the estimates in the
relevant metro. After reading the highlights you can then turn to the
second section — in-depth ratings breakouts to provide insights for
broadcasters and advertisers alike.

Here are some guidelines on what you'll see as you read through
this Ratings Report.

SHARE TRENDS

All stations in the top 50 markets earning a 1.0 share or better,
and the top ten stations in markets 51-100 (according to the fall ‘84
Arbitron sweep) are listed. Trends move from left to right, with the
oldest share on the left and the fall'84 12+ share (highlighted) to
the far right. The stations are ranked acéording to their total week,
total persons, 12+ average quarter-hour share, top to bottom. Up to
five surveys can be shown in the trends, which cover the previous
year.

AUDIENCE RANKINGS

The five rankings to the right of each station's format designation
will help you zero in on the station’s core strength. The first listing is
the station’s total week, total persons 12+ cume rank in the metro (all
rankers are based on metro).

Four key demographic cells are then broken out for each station
with the top station in each demo highlighted. These demographic
groups are teens (12-17) and adults 18-34, 18-49, and 25-54, the key
advertising targets.

At the lower part of each page are more detailed breakdowns on
the key adult demos. Top 10 stations are listed for men and women in
the 18-34, 18-49, and 25-54 cells.. Alltop 10 rankers are based on
average quarter-hour persons, for the top 50 markets only.

TURNOVER/DAILY TIME SPENT LISTENING

The column to the right of the adults 25-54 rankings contains
numbers that demonstrate the relationship between audience turnover
and daily time spent listening to each station. Based on total persons
12+, metro, these figures give a quick idea of how stations compare
based on audience loyalty. Programming efforts of various stations
and formats can be easily compared.

Understanding these numbers is not difficult. Remember, there is
an inverse relationship between Turnover (TO) and Time Spent
Listening (TSL). The higher the TSL (minutes listened daily) the lower
the turnover, or audience flux. That indicates a stronger degree of loyalty
than a station with high TO and fewer minutes tuned daily from its listeners.

REP/NET INFORMATION

As a convenience for users of this report, we designate network
and/or rep affiliations as listed in the Arbitron report.

BIRCH RADIO SHARES

To offer a comparison between the diary-based Arbitron numbers
and the telephone-derived Birch Radio estimates, we have in many of the
markets surveyed by Birch in the top 100 provided total week, total
12+ average persons estimates from the fall '84 Birch quarterly.

FORMAT REACH CHART

The lower right corner of each top 50 market page offers a chart that
shows format comparisons within eachmarket. The formats are
alphabetized for ready examination as you leaf through the report.

The format totals are arrived at by summing the total week, total
persons 12+ average quarter hour shares for all stations that
qualified. All CHRs are added together. All AORs are summed, etc.
Those with a one share or better are assigned to a specific format.
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f Meni

Women
18-34 18-34
1 WNEW-FM | 1 WHTZ
2 WHTZ 2 WRKS
3 WRKS 3 WPLJ
4 WNBC A-WBLS
5 WPLYT | 5 WNEW-FM
6 WAPP 6 WYNY
7 WBLS | 7 WKTU
8 WCBS-FM | 8 WPIX
9 WKTU 9 WLTW
10 WYNY

| 10 WCBS-FM

Men Women | e

18-49 18-49 25-
1 WHTZ 1 WHIZ.1™ WCB!
2 WNEW;FM4~2"WRKS 2 WNB(
3°WCBS-FM | 3 WBLS 3 WHT:
4 WNBC 4 WPLJ | 4 WNE\
5 WBLS 5 WLTW 5 WBLS
6 WRKS 6 WYNY 6 WLTV
7 WPLY 7 WKTU 7 WINS
8 WAPP 8 WPIX 8 WPLJ
9 WLTW 9 WCBS-FM | 9 WRK!
10 WINS 10 WNEW-FM | 10 WSK(
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tep Manual
%XR’s Unique
.a Features

i

LMM«’" "RKO RKO-1| 6.3

v |27 {24727 19 | 11/98 | RKO-2 ABC-E| 5.3

Y1 |14 12 9 | 18/59 BLAIR ABC-D| 4.8

[ [ S
n | Womgs==AIC -
= 5 | aom KX
FM | 1 WLTW BBnd 7
2 WBLS Bik/Urbn I 10.1
3 WRKS BM/Easy N 7.8
FM | 4 WHTZ CHR O 1 2.5
5 WPLJ
6 WCBS-FM Clas 3
7 WYNY ctry -2'5
8 WPIX Gold 7
9 WKTU NIT I 1 7.8
10 WHN Span | FE]

—— Network Abbreviation Key——

ABC-C  ABC Contemporary MBS Mutual Broadcasting System
ABC-D  ABC Direction NBC NBC

ABC-E  ABC Entertainment NBC-S NBC Source

ABC-F  ABC FM NBC-T  NBC Talknet

ABC-t ABC Information NBN National Black Network

ABC-R  ABC RockRadio RKO-1  RKO-1

ABC-T  ABC TalkRadio RKO-2 RKO-2

AP Associated Press Radio | SHRDN Sheridan

CBS CBS UPI United Press International Audio
CBS-R  CBS RadioRadio

——Reps Abbreviation Key ——

BLAIR Blair Radio

CABALLERO Caballero Spanish Media, Inc

CBS-FM CBS-FM National Sales

CBS SPOT CBS Radio Spot Sales

CHRISTAL The Christal Company, Inc.
CITIMEDIA Citimedia, Inc.

CMBS Concert Music Broadcast Sales, Inc.

CRANFORD Cranford Broadcasting Company
D-CLAYTON Dora-Clayton Agency, Inc.

DEVNEY The Devney Organization
DONOFRIO John Donofrio

EASTMAN Eastman Radio, Inc.
GROSKIN Herbert E. Groskin & Company
GROUP W Group W Radio Sales

H OAKES Harlan Oakes & Associates
HNWH Hillier, Newmark, Wechsler & Howard
J BOLTON Jack Bolton & Associates

JC GATES J.C. Gates & Company

KATZ Katz Radio

KEYSTONE Keystone Broadcasting System
LOTUS Lotus-Albertini

M&C Milam & Cowart

MARKET 4 Market 4 Radio

MASLA Masla Radio

MMR Major Market Radio Sales
MCGAVREN McGavren-Guild, Inc.

MEDIA Media Sales South

NATL TIME National Time Sales, Ltd.

P MILLER Paul Miller & Company

PAN AMER Pan American Broadcasting Company
PEARSE Pearse Sales

PRO RADIO PRO Radio

P-W RADIO P/ Radio Representatives
RADIO SPT Radio Spot Sales, Inc.

R A LAZAR R.A. Lazar & Company

RAR Radio Advertising Reps
REGIONAL Regional Reps Corporation
REPUBLIC Republic Radio Sales, Inc.

RILEY Riley Representatives

ROSLIN Roslin Radio Sales, Inc.

SAVALLI Savalli & Schutz, Inc.

SCHWARTZ Harold S. Schwartz Associates, Inc.
SELCOM Selcom Radio

SOUTHERN Southern Spot Sales, Inc.
STARCOM Starcom

STARS INC Stars, Inc.
SWAGGART Jimmy Swaggart Broadcasting

TACHER Tacher Company, Inc.
TORBET Torbet Radio, Inc.

UNIREP Unirep Broadcasting Company
W&P Weiss & Powell, Inc.
WALTON Walton Broadcasting Sales
WESTERN Western Broadcast Sales
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6.7 | 6.6 | 8.3 | 3 ngQOBK TALK | 9 (10 [10 (12 |11 | 9/128 | HNWH CBS 6.6
6.0 | 9.4 | 7.8 | 4 | WGEM CHR o o 2| 3| 4 [19/58 | CHRISTAL NBC-S | 8.9
99.5
7.3 | 5.0 | 6.8 | 5 | WROW A/C 6 8| 99| 9 [12/87 |MMR RKO-2 | 3.7
590
5.3 6.5 6.4 6 | WWOM A/C 7 4 S 2 ° 13/82 SELCOM RKO-1 5.4
100.9
7.5 | 6.0 | 5.6 | 7 | WFLY CHR 4| 3| 3| 4 ({10 {19/57 | EASTMAN ABC-C | 6.0
92.3
7.3 | 6.0 | 5.5 | 8 VSV?OW-FM B/EZ | 8 [11 {15 |10 | 7 |15/74 | MMR RKO-2 | 5.1
95.
3.5 | 4.9 s.0 | 9 ¥g7e7NA CTRY |12 | 5| 8 | 7| 5 {10/113 | TORBET 3.5
4.1 3.9 | 4.1 |10 gvg;rnv CHR S| 6] 6| 5| 6 [22/50 | MOGAVREN MBS 4.6
2.6 | 3.1 3.6 [ 11 yganBK-FM AOR |10 |12 | 4 | 6 | 8 |16/68 | HNWH CBS-R | 5.2
3.9 2.3 | 3.3 |12 | WABY BBND {13 |16 (14 |14 |14 |10/108 | SELCOM ABC-D | 3.5
1400
5.7 | 5.4 | 2.4 |13 | WPTR CTRY (11| 9 |11 |11 |12 |20/54 | EASTMAN ABC-I | 3.2
1540
- - 1.6 | 14 | WCKL A/C (1917 |12 [15 |13 | 6/169 | SAVALLI UPI 1.6
560
- 0.4 1.5 | 15 ygggCN N/T {14 |13 [22 {19 |19 | 14/77 | ROSLIN 0.1
0.8 1.0 1.1 | 16 )’;’;},“Z REL (18 |19 |16 |13 |15 |10/110 0.6
0.6 | 0.8 1.0 |17 ygéASSM B/EZ |21 | 14 [ 21 |20 |20 | 7/153 AP -—
DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
AIC I ;o
1 WPYX 1 WPYX 1 WPYX 1 WWOM 1 WPYX 1 WWOM AOR T 1
2 WOBK-FM| 2 WGFM 2 WQBK-FM | 2 wpPYX 2 WGNA 2 WGY BBnd s
3 WFLY 3 WFLY 3 WFLY 3 WGFM 3 WQGBK-FM | 3 WGFM BMIE _
4 WGFM 4 WWOM 4 WGFM 4 WFLY 4 WGY 4 WROW-FM IEasy 6.5
5 WTRY 5 WTRY 5 WGNA 5 WTRY 5 WGFM 5 WTRY CHR I 175
6 WWOM 6 WGY 6 WTRY 6 WGY 6 WTRY 6 WPYX Ctry R 7.4
7 WGY 7 WQBK-FM| 7 WWOM 7 WROW 7 WROW-FM| 7 WROW NT R 5.5
8 WQBK 8 WROW 8 WGY 8 WGNA 8 WWOM 8 WGNA Rel Bi.1
9 WPTR 9 WGNA 9 WROW-FM| 9 WROW-FM| 9 WFLY 9 WFLY
10 WGNA 10 WCKL 10 WQBK 10 WQBK-FM | 10 WQBK 10 WQBK
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3.8| 2.3 4.2 8 %;390_,:,“ ROR | 11| 3| 3| 7|18 [15/71 | HNWH

24| 3.5 3.9 9 ;%519 CHR I T EE 22/49 | CBS-FM

3.1] 4.5 3.8[10 [KMPC BBND | 8| 33 |33 |22 | 15 | 19/56 | SELCOM

3.5[ 3.7[ 3.8 [10 [ KRTH GOLD | 12| 10| 5| 3| 3]16/66 | REPUBLIC

5.3] 4.6 3.6 12 | KMET AOR 7| 6| 4| 6|11 20/53 | SELCOM

.91 0.8) 2.5 13 | KMGG A/C | 18| 24| 8| 9| 7| 15/70 | HNWH RKO-1
0.5{ 0.8 2.1 14 ,(ogns-m REL [ 21| 14| 10| 11| 12| 14/75

2.4 1.7 2.1 14 5? A/C | 15| 23| 14 | 13| 13| 24/45 | CHRISTAL | ABC-E
2.2 2.1} 2.0 16 | KHTZ a/c | 16| 20| 9| 12| 14| 20/53 | MMR RKO-2
3.0/ 2.1 2.0 16 5}303 B/Ez | 17| 32| 15| 16| 10| 20/53 | GROSKIN

2.4 3.6| 1.9/ 18 |KIQQ CHR | 14| 4| 12| 17| 27| 30/36 | EASTMAN

2.5[ 2.0] 1.9] 18 | KFwB NEWS | 13| 37| 34| 23| 19| 33/33 | BLAIR NBC
1.6 0.6 1.7 | 20 S')(ZEAC.FM CLAS 19| 28| 20| 21| 17| 20/53 McGAVREN

-~ | | 17|20 Kus BBND | 27| 36| 44| 38| 29| 13/82 | McGAVREN | MBS
0.4| 0.4] 1.5|22 | KBRT REL | 28| 44| 16| 20| 16| 13/84

2.1 2.6| 1.3 23 | KLAC CTRY | 23| 29| 37| 27| 20 | 20/53 | EASTMAN | ABC-D
0.9| 0.8 1.3] 23| KE2Y-FM | CHR | 22] 17| 11| 18| 28) 22/49 ) ROSLIN

1.6 1.6| 1.3) 23| KZLAFM | CTRY | 24| 26| 26| 26| 21| 20/54 | EASTMAN

2.0 2.4 1.2| 26| KWIZFM | A/C | 20| 19| 22| 19] 23 26/41 | TORBET

1.5 1.0| 1.0 27| KKGO JAZZ | 26| 12| 23| 25| 25| 23/47 | BLAIR/RAR| AP

ANAHEIM-SANTA ANA/See Page 103
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X & N
%\  \% $/F¥/5/5/5/ 8¢ UK 3
2\ & \3= § /8/&/&/&/F) o §& S /g
% % “ \°% STATIONS & &/ A ‘; g g/ & § /gq« S %?w
. Z b4 ~ 3 X &
2\ ¢\ & \1% E /o) /8/3/6/ 3¢ FE g a5
10.0! 9.2 10.5 WZGC CHR 4 | 3|6 {14/76 | TORBET 12.3
O vz 00 /7
8.1 9.1 9.9 2| woxiFM |cir | 2 | 5 | 14/75 | BLAIR 9.8
94.1
7.3| 7.0 9.0 3 9\I‘\’IE;'CH B/EZ | 5 |13 9 | 5| 2 [11/103 |KATZ 5.8
10.8 9.1 8.5 4 ygyaEE B/U 4 3 2 2 3 [12/93 MCGAVREN RKO-1 {11.6
7.2| 6.8 7.2 5 ;ASIOSB A/C 3 (11 |13 |10 | 7 |[15/71 | CHRISTAL NBC 5.9
9.2] 10.0| 6.7| 6 )%K\‘SHX CTRY | 7 | 7| 6 | 7 | 5 [13/82 | SELCOM 5.9
6.2| 6.9| 6.7| 6 gglI(LS-FM AOR 6 | 2 3 |4 (10 [14/79 | MASLA ABC-R (10.1
4.6 4.3 5.3| 8 gg;lMM A/C 10 |10 | 5 | 6 | 4 |13/86 | EASTMAN 3.4
4.9 4.8 3.5 9 9Vg§B-FM A/C 8 8 8 9 9 [21/51 CHRISTAL CBS-R 3.4
-— - 3.3| 10 ),",","ox A/C (11| 9|7 |8 |8 [19/56 |MMR 3.7
3.9| 2.9] 3.2 11 s\)Igcg?-ST NEWS | 9 |17 |15 [13 |13 |21/52 |KATZ CBS 2.7
4.0 4.6] 2.9 12 yg&ox B/U |12 | 6 [10 |11 |11 [18/60 |MASIA SHRDN | 4.0
0.8 1.1 2.4 13 )IgﬁY;\Y CTRY |15 [12 [11 |12 [12 |14/79 REPUBLIC 3.6
1.5 3.1 2.0 14 ygggo B/U 14 | 4 |12 (14 |18 |17/63 | CITI MEDIA| ABC-D | 2.7
2.9 2.6 1.9 15 ggOPLo CTRY |16 [22 [20 [16 [15 [16/66 | MCGAVREN ABC-I 1.8
1.2] 2.3 1.3] 16 gggNN NEWS (13 |21 [18 [17 [16 [29/38 | ENWH 1.0
2.2 1.5 1.3] 16 WJYA-AM & FM| BBND [18 [20 |21 [18 [17 [18/124 | WsP AP 1.8
2.3 1.2 1.2] 18 ;Igé)XI GOLD |17 |14 [14 |15 [14 [22/49 |BLAIR 0.4
1.4 1.5 1.0( 19 nIBYoZ REL |20 |15 [16 |19 [21 [10/105 0.8
Men Women Men Women Men Women AIC I 1o
1 WQXI-FM | 1 WOXI-FM | 1 WQXI-FM | 1 WOXI-FM 1 WQXI-FM 1 WQXI-FM BBnd W13
2 WKLS-FM | 2 WVEE 2 WKLS-FM | 2 WVEE 2 WVEE 2 WPCH Blk/Urbn NN 1:.4
3 WVEE 3 WZGC 3 WVEE 3 WZGC 3 WPCH 3 WVEE BM/Easy I 5.0
e v vt g g $ WRMM | 4 wzGe CHR S, :
5 WKHX 5 WKLS-FM | 5 WZGC 5 WRMM 5 WKHX 5 WKHX ———wm )
6 WFOX 6 WSB-FM | 6 WRMM 6 WKHX 6 WSB 6 WRMM Ctry Y
7 WRMM 7 WPCH 7 WPCH 7 WSB-FM | 7 WKLS-FM | 7 wsB Gold M1
8 WPCH 8 WKHX 8 WFOX 8 WKLS-FM 8 WZGC 8 WSB -FM NIT . .5
9 WYAY 9 WAOK 9 WSB 9 WFOX 9 WFOX 9 WAOK Rel B0
10 WSB 10 WFOX 10 WYAY 10 WAOK 10 WYAY 10 WFOX
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Il
(|

% @ ~ \% Flx/sx/s/5/ & x
3 B T \& . T/ $/3/s/5/ &, & & T
2 3\ %\ & \p3\ smrons [ § [o/&E/E/5/F) o8/ S & £ /&
L | : ¥ o5 = ; v/ ¢ T L s a &
A 2\ 3\ % \&8 E /o/a/s/8/8) 28e/ FT& E AP
7.4 8.5 |8.8 | 9.7 WLIF B/EZ 21 |11 7 10/108| CHRISTAL 8.4
0 101.9 s : 0 /
9.0 | 9.7 |8.0 | 8.2 2 |WBAL A/C o 20 |18 |11 | 8| 13/84 | BLAIR ABC-E | 8.3
1090
6.5 6.2 6.9 8.0 3 | WIYY AOR 2 2 3| 13/84 | BLAIR ABC-R | 9.2
00 /
5.8 5.6 5.3 6.2 4 Ygzxyv B/U 5 3 2 2 6| 12/91 MOGAVREN 7.5
6.4 6.7 6.2 5.8 5 s\)AalF”oc CTRY | 7 ] 7 4 2| 12/90 EASTMAN ABC-D | 6.6
3.9 [ 2.7 |2.9 | 4.9 6 Xg!V'N‘FM B/U |12 7| 3| 3| 5| 10/104| HNWH 2.9
6.8 6.3 7.5 4.4 7 %48388 CHR 4 4 4 6 7| 21/51 TORBET ABC-C 8.1
2.8 | 3.1 (3.4 | 4.2 | 8 |WMAR CHR 6 0 6 | 8|15 18/62 | KATZ 4.8
106.5
4.2 4.0 3.6 3.9 9 B}IBIST-FM A/C 9 |17 5 5 4| 15/73 | MASLA RKO-1 3.4
3.8 3.9 3.2 3.8 |10 G\XEBM N/T 8 |28 [19 [14 9! 18/61 KATZ ABC-1 3.3
2.9 | 3.3 | 4.1 3.6 |1 %OCAO CTRY |10 | 13 |14 |10 | 10| 16/69 | MOGAVREN RKO-2 3.9
4.4 | 3.0 | 4.3 | 3.3 |12 ;AZI:IJH BBND |14 | 25 [33 |25 | 17| 11/100] HNWH MBS 2.3
4.0 | 3.3 | 6.4 | 3.2 |13 ;Aalgosn A/C | 11]23 |13 |12 ] 11] 18/61 | MMR NBC 3.2
3.6 4.1 2.6 3.0 (14 )IZOV(;IIN B/U 13 5 8 912 15/74 HNWH NBN 1.9
3.8 | 3.3 1.7 | 2.7 |15 ;Aalé%BB B/U |16 | 8 |10 |13 | 13| 13/86 | CITIMEDIA SHRDN | 2.3
0.3 1.6 2.1 2.5 |16 ggoBGR REL [22 |15 {17 |16 | 14| 6/182 UPI 1.5
1.7 1.7 | 2.3 1.7 |17 moc-m AOR |15 | 11 9 [15 | 19| 21/52 | CHRISTAL RKO-1 2.3
1.5 1.5 1.0 1.4 |18 ;QGISIUR B/U |19 |14 |12 |17 | 16| 17/62 | W&P 1.1
1.6 1.3 1.4 1.3 |19 Yg;zaox CHR 18 6 |22 |19 | 20| 20/55 | BLAIR ABC-C 2.1
1.6 1.5 1.2 1.2 |20 mggsn A/C |17 )16 |15 |18 | 18| 27/40 | CBS-FM CBS 1.0
106:.
- - 0.6 1.1 |21 s\)AﬁiFs AOR |23 |18 |16 |20 | 21| 14/78 | MASLA MBS 1.4
0.8 0.6 0.9 1.0 |22 ngOOP NEWS | 20 | 32 |29 {24 | 23| 20/54 | CBS SPOT CBS 1.5
Men Women Men Women Men Women
18-34 18-34 1849 1849 25-54 25-54 AIC N 1.5
1 WIYY 1 WIYY 1 Wiy 1 WXYV 1 WIYY 1 WLIF AOR I 10.5
2 WXYV 2 WWIN-FM | 2 WXYV 2 WWIN-FM | 2 WLIF 2 WYST-FM BBnd 33
3 WWDC-FM | 3 WXYV 3 WWIN-FM | 3 WBSB 3 WPOC 3 WPOC Blk/Urbn 18.2
4 WWIN-FM 4 WBSB 4 WPOC 4 WIYY 4 WWIN-FM 4 WXYV BM/Easy .
5 WYST-FM 5 WYST-FM 5 WYST-FM 5 WYST-FM 5 WYST-FM 5 wWBSB CHR _99
6 WPOC 6 WMAR 6 WWDC-FM | 6 WPOC 6 WCBM 6 WWIN-FM pt I © 5
7 WMAR 7 WWIN 7 WLIF 7 WLIF 7 WXYV 7 WBAL try :
8 WBSB 8 WPOC 8 WBSB 8 WMAR 8 WBAL 8 WIYY NT 4 8
9 WWIN 9 WEBB 9 WWIN 9 WEBB 9 WFBR 9 WEBB Rel W2s
10 WHFS 10 WLIF 10 WCAO 10 WWIN 10 WCAO 10 WCAO

1985 R&R RATINGS REPORT Vol. 1/79



g

3\ % \ ©. \B%\ STATIONS & /e/E)F/E)5) &€ $& £ /5
2\ 2\ % \3% e /)5 /S/8 /%) ¢ s & f2F
12.3 | 11.3 | 12.1 0 WZzK CTRY [2 |5 |5 010 12/90 |KATZ 14.3
9.8 [11.7 | 11.8 | 2 | WENN-FM [B/U |4 | 2 |2 |4 |3 | 9/119 |sELcOM NBN 13.0
11.3 [ 13.4 [ 11.0 | 3 | WKXX cr (@ 0 @ 2 |+ [6/69 |mMccavREN | ABC-D [12.4
7.9 8.2 | 8.4 | 4| WAPLFFM |CHR |3 |3 |3 |5 |5 [14/79 |CHRISTAL | NBC-S [16.6
4.9 | 6.9 | 8.3 5 gvgyu A/C 5 (8 |4 |3 2 [13/84 |BLAIR RKO-1 8.7
7.6 | 5.9| 6.5 | 6 | WATV B/U |9 |4 |6 |6 |7 |9/120 |wsp 2.4
42| 7.2| 6.1 | 7 | WAGG REL (13 |7 |7 |7 |9 |6/180 |SELCOM NBN 3.9
3.0 5.5| 5.7 | 8 | WSGN BBND | 6 |15 |15 [11 |8 [12/88 [EASTMAN 3.6
3.7 | 4.1 5.6 | 9| WVOK CTRY |7 |20 |13 |8 |6 [12/87 |[CHRISTAL | RKO-2 | 3.8
4.8 3.1] 3.3 /10 | WERC N/T |8 (13 [ 9 [9 [10 [19/57 |mocavren 3.5
4.9 1.9] 2.4 |11 | WD B/U (11 | 9 [10 |12 [13 [23/47 |mAsLa MBS 1.2
2.2| 2.6 2.3 |12 | Waus CrRY (14 |14 [12 [10 [11 [15/72 |CHRISTAL 1.6
300 2.2 1.9 113 [ WAP a/c (10 (11 [17 [16 [16 [30/36 |[cHRISTAL | cmS 2.1
2.8 2.6 1.8 |14 | wpiC REL |12 |10 |11 [13 [12 [23/47 |CRAWFORD 3.3
2.3 2.6 1.4 15 ;@’DE REL |15 |12 |14 |14 |14 |16/68 1.0
1.5] 1.6] 1.0] 16 REL 17

. WCRT 16 8 (15 |15 |14/78 1.6
1260

|

e e—

DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 18-49 18-49 25-54 25-54
AIC I 0.2

1 WAP-FM | 1 WENN-FM| 4 wzzk 1 WMJJ 1 WZZK 1 WU BBnd I s 7
2 WKXX 2 WKXX 2 WAPLEM | 2 WENN-FM{ 2 wmuy 2 WZZK Blk/Urbn I 0.7
3 WZzZK 3 WMWY 3 WKXX | 3 WZZK 3 wap.FM | 3 wennrw | CHR I 1 0.+
4 WENN-FM | 4 WZZK 4 WENN-FM| 4 WKXX 4 WENN-FM | 4 WKXX Ctry I 20.0
5 WMJJ 5 WAPIFM | 5 wmuJ 5 WAPI-FM | 5 wkxX 5 WAGG NIT .3
6 WERC 6 WATV 6 WERC 6 WAGG 6 WVOK 6 WATV Rel 1 0.3
7 WATV 7 WAGG 7 WATV 7 WATV 7 WATV 7 WSGN '
8 wWQuUSs 8 WDJC 8 WQUS 8 WVOK 8 WERC 8 WVOK
9 WCRT 9 WJLD 9 WVOK 9 WDJC 9 wWQus 9 WDJC
10 WYDE 10 WCRT 10 WYDE 10 WSGN 10 WSGN 10 WAPI-FM
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X X =
2y Z S X x X <
5\ 2 \§, c [&/§/E/E/E/&5 ) §8 £/
3\ ® ¢ Og‘i STATIONS & e/ ) g/ £5 SL S /£
L - » ~ & > <
s \ 2 %R e [/3/s/s/3/)8/ ¢ ¥ Y JfeF
10.8| 10.1| 9.9 o WBEN A/C 0 8 {9 |7 | 4 |19/57 |EASTMAN NBC 10.5
930
2.5 10.8| 9.4 2 g.;YE B/EZ | 2 |12 |13 | 9 | 3 [14/79 |MMR 8.1
6.9 7.3| 8.1 3 ygecx BBND {10 [15 |20 |14 {11 9/118 | W&P ABC-I | 5.6
30
7.1 7.1 7.4 4 |WYRK CTRY (11 |10 | 7 | 3 o 10/113 | MOGAVREN 6.7
106.5
5.5| 4.2| 7.2| 5 |wBLK B/U |13 | 2 | 4 0 5 | 9/127 | SELCOM ABC-F | 4.5
937
3.4| 6.4| 6.6 6 ymvs-FM CHR 4 o 5 | 5! 9 [16/66 |CHRISTAL ABC-C | 9.4
7.0 6.6| 5.7 7 ;rZJEUF A/C 8 |11 2 | 2| 2 |15/72 | MCGAVREN 8.0
5.8 4.1 5.3| 8 ggoen A/C 3 (13 |11 | 8 | 6 |21/51 |KATZ ABC-E | 4.7
4.1 5.8 5.2 9 | WGRQ AOR 9 5 0 4 [12 |16/67 KATZ NBC-S 8.3
96.9
5.1 6.4 5.0 | 10 | WKBW A/C 6 |14 | 8 |11 7 |20/55 |BLAIR ABC-D | 5.2
1520
5.5 | 6.1 4.9 | N yvpano AOR 7| 3|3 |6 |10 {20/54 |CBS-FM CBS-R | 5.8
03,
5.4 4.2 4.1 12 ngBSEN-FM CHR 516 | 6 |10 | 8 |26/42 |EASTMAN 5.5
2.7 4.2] 3.2 13 ngYOSL CHR (12 | 4 |10 [12 |15 [20/55 |CBS-FM 1.8
1
0.9 1.3 2.3 14 | wuwu a/c 115 {16 |22 |15 |13 [|15/71 1.7
107.7
3.2 2.4 1.8 15 | WRXT CHR |14 | 7 [12 [13 |14 |29/37 | HNWH 2.3
98.5
0.8| -- 1.2 16 %JL A/C |17 |19 {19 [21 |21 |15/71 MBS 0.2
2.0| 0.6 1.1 17 yvg(JJFo B/U |18 | 9 (14 |16 |17 |14/79 | SELCOM SHRDN | 0.8
O
0.5 0.9 1.1 17 )glo)gRL CTRY |16 |23 [15 |17 |16 |19/58 MBS 0.9
Men Women Men Women Men Women
18-34 18-34 1849 18-49 25-54 25-54
1 WGRQ 1 WBLK 1 WYRK 1 WBLK 1 WYRK 1 WBLK AIC W
2 WPHD 2 WNYS-FM| 2 WGRQ 2 WNYS-FM| 2 WBEN 2 WJYE AOR I 10.1
3 WBUF 3 WBUF 3 WBUF 3 WBUF 3 WBUF 3 WBUF BBnd NN s
4 WYRK 4 WGRQ 4 WBEN 4 WGR 4 WGR 4 WGR Blk/Urbn [N 8.3
5 WBEN 5 WBEN-FM| 5 WPHD 5 WJYE 5 WKBW 5 WYRK
6 WNYS-FM 6 WPHD | 6 WKBW | 6 WYRK 6 WJYE 6 WKBW g’::fasv _—94 .
7 WBEN-FM| 7 WKBW 7 WBEN-FM| 7 WBEN-FM| 7 WBEN-FM | 7 WBEN -
8 WBLK 8 WJYE 8 WBLK 8 WGRQ 8 WGRQ 8 WNYS-Fm | Ctry I 6 5
9 WKBW | 9 WYRK 9 WGR 9 WPHD 9 WPHD 9 WECK
10 WRXT  [10 WYSL |10 WNYS-FM[10 WKBW |10 WBLK 10 WBEN-FM
|
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NEW ENGLAND’S BETTER MUSIC STATION

Q
&
z \ % 12 < \z I
2\ 2 \2\Z2 3. 2/ §& &
AN S\ %\ S\ \B3\ STATIONS S S /8
kh=ie @ @ @ \%% £ & [e&
% > > > =g 23 ¢ & :;‘05
6.5 5.7 7.2 8.4 8.7 o ggg-lDH BLAIR 7.1
7.8 | 8.2 | 9.0 | 8.6 | 8.4 | 2 WBFN TORBET 11.6
104
7.6 | 8.3 | 7.4 [ 7.4 | 8.1 | 3| wBZ BLAIR ABC-E | 10.4
1030
7.9 | 7.5 | 8.1 | 7.5 | 6.5 | 4 | WXKS-EM MMR 8.8
107.9
7.0 | 7.6 | 6.3 | 6.6 | 5.8 | 5 | wH CBS-FM cBS-R| 7.6
103.3
5.1 5.3 | 4.8 | 4.6 | 5.0 | 6 | WEEI NEWS | 6 (15 (14 (12| 9 [18/61 | CBS SPOT cBS 4.1
590
4.3 | 4.1 | 4.7 | 4.7 | 4.9 | 7| WRKO TALK | 9 {17 [13 [ 13 ] 11 [12/87 | REPUBLIC RKO-2| 4.3
680
5.5 | 4.8 | 4.6 | 4.1 | 4.1 | 8| wuB B/EZ {10 |11 [19 | 18| 10 |14/76 | CHRISTAL 3.0
96.9
3.8 | 5.3 | 3.8 | 4.5 | 4.0 | 9 w?on A/C 717 )] 6| 4| 5 |19/58 | REPUBLIC RKO-1| 3.9
98.
3.5 | 3.1 3.2 | 2.7 | 3.9 |10 %317UE-FM B/EZ (13 |19 (18 | 14| 12 | 13/86 | MOGAVREN 2.3
4.1 3.8 | 3.5 3.1 3.3 (1N )’ge’“;’x A/C 8 |10 | 3| 6| 7 [19/57 | EASTMAN 3.2
3.2 2.6 | 4.4 | 4.5 | 3.3 |1 y(\QI?BF A/C |11 |14 | S| 7| 6 |16/68 | MOGAVREN 3.2
3.6 | 2.8 | 2.3 | 2.1 3.1 [ 13 ;IggSH A/C (14 |27 |17 | 9| 8 [15/72 | HNWH 2.8
1.0 1.8 | 2.0 1.9 | 2.6 [ 14 %7’\3”: AOR (15 | 4 | 8| 11} 20 [15/73 | KATZ 2.9
1.0 | 1.4 | 1.4 | 1.8 | 2.3 |15 3\2'905 CTRY (17 |21 {15 | 10| 13 [11/97 | xarz ABC-D | 0.9
3.3 | 2.3 | 2.2 | 1.7 ] 2.1 |18 gvgou CHR (12 | 5 | 9| 17| 18 {24/46 | BLAIR 2.2
WILD
1.6 | 2.1 1.9 | 2.4 | 1.6 |17 | 1000 B/U |21 | 8 |16 | 15| 15 [11/99 SHRDN | 1.0
2.4 1.5 | 3.1 | 2.2 | 1.5 |18 yga)gxs BBND (22 (31 |26 | 23| 23 [11/98 | MMR 1.0
1.1 1.3 | 1.2 [ 1.5 | 1.3 {19 Xg?GY GOLD (18 |12 [11| 16| 16 |[18/62 | MASLA 1.1
0.5 | 0.6 | 0.3 | 0.5 | 1.2 |20 gvj',‘“ AOR |23 | 6 |10 | 19| 27 |12/91 | karz ABC-R| 0.6
1.1 1.7 | 1.2 | 0.9 | 1.2 |20 | WCRB cLas [16 |16 |20 [ 20 | 17 [22/49 | DONOFRIO 1.2
0.8 | 1.0 | 0.8 | 0.9 | 1.2 |20 | WROL REL |19 [30 |21 | 24| 21 [17/64 0.5
1.9 1.0 1.1 | 0.8 ] 1.1 |23 )’!MRE BBND (20 |25 (22| 21| 19 [16/66 | MASLA UPI 0.3
BOSTON/See Page 90
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WXES

FOR “THE MUSIC OF YOUR LIFE”




WXKS A/F
REACHES
THE EARS of BOSTON®

#1 Total Persons 12 +

Station

1. WXKS-A/F 50000t 000000 0000000000001

2. WBZ T T R LU

3. WHDH timmmmmsmmmsmmsiin sty ummmmomm - 4

4. WHTT 10010000 MO0 DA . ' a
5. WBCN i 22 . |
6. WEEI OO R ) jinaam
7. WROR  cnmmmmmmmmmsmmnnmimm L N

8. WMJX  iimmmmmummmmmmn ra —!

9. WRKO  smummmmmmmmm C — 0
10. WJIB M = :

l | [ 4 I ! [ I
SCALE: | 192000 | 256000 | 320000 | 383000 | 448000 | 512000 | 576000 |

Average persons estimates
e ———————————————————————

*Weekly cume MSA Mon-Sun 6am-midnight
Fall 1984 Arbitron

V&

MAJOR MARKET RADIO SALES

For more information contact Mary P. Cashman at 617-396-1430 or write to P.O. Box 128, Medford, Massachusetts 02155.
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) % ' o;. STATIONS Qg § €.
2 b » sQ‘
AL b3 Y JeF
17.1| 17.3| 15.8 | @])| WSOC-FM | CTRY MBS [20.0
103.7
10.7 7.7 13.3 2 | WBT A/C 12.2
1110
10.81 10.8 | 10.92 | 3 | WPEG B/U 5 0 2 | 2 {5 |10/106 | HNWH SHRDN | 8.9
97.9
8.4 7.4| 9.2 | 4 |wBCY CHR 3| 4 0 3 (3 [14/76 |BLAIR ABC-F [10.1
107.9
8.2 7.2| 7.7| 5| WROQ-FM | CHR 4| 3|3 |6 |8 [15/71 |EASTMAN RKO-1 [10.1
95.1
6.1 6.1| 6.7| 6 | WEZC A/C 6| 915 |5 | 4 [12/91 |MMR 7.2
104.7
2.7 5.4 6.4 7| WJZR CHR 7| 26| 7|6 [12/88 |SELCOM 6.7
99.7
8.7| 4.1 6.0 8| wzx B/EZ | 8 (|14 | 9 | 9 | 7 |10/111 | REPUBLIC 3.1
101.9
3.2 3.7 2.8| 9| wLWVVW A/C 9| 6| 8| 81| 9 |19/57 |xarz 2.7
96.9
3.4 2.3 1.8 10| WGIV B/U |11 11 |10 [10 |10 [16/67 | SELCOM NBN 1.4
1600
- 2.7 1.1] 11| WLON CTRY (18 [20 (17 [13 [13 | 7/148 | SOUTHERN 1.4
1050
- 1.3] 1.1| 11| wRKB REL (21 |22 [19 [22 [22 | 6/190 | SELCOM -
1460
2.9 2.8 1.1] 11| wacc B/U [13 [ 21 [14 [11 [11 [15/74 | savaLLI 0.8
1540
DEMOGRAPHIC RANK FORMAT REACH
Men Women Men Women Men Women
18-34 18-34 1849 1849 25-54 25-54
1 WPEG 1 WBCY 1 WSOC-FM 1 WSOC-FM 1 WSOC-FM 1 WSOC-FM
2 WROQ-FM| 2 WPEG 2 WPEG 2 WBCY 2 WBT 2 WBT AIC L P
3 WSOC-FM | 3 WEzC 3 WBCY 3 WPEG 3 wecy 3 WEZC Blk/Urbn I 13.5
4 WBCY 4 WROQ-FM | 4 WROQ-FM | 4 WEZC 4 WPEG 4 WBCY BM/Easy I 6.0
en I soCeME SpwBT, 5 WBT 5 WEZC 5 WPEG CHR [ - 3
6 WBT 6 WJZR 6 WEZC 6 WROQ-FM 6 WJZR 6 WzZXi Ct —169 )
7 WEZC 7 WBT 7 WJZR 7 WJZR 7 WROQ-FM | 7 WJZR ry .
8 WLVV 8 wWzxi 8 WLVV 8 WZXi 8 WLVV 8 wrog-rm | Rel W11
9 WGIV 9 WLVV 9 wWzxi 9 WLVYV 9 wzxi 9 WLVV
10 WKZL 10 WGIV 10 WGIV 10 WGIV 10 WTQR 10 WGIV
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