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’klddmg' In an average week, over 900, 000 very loya. 6-11 Ms. Peggy Iafrate, Genaral Manager for 3 Radio Disney Affiliates:
year-olds will listen to Radio Disney'. Also with our 30 affiliates’, almost AM 1260/Beston, AM 1450/Providence and AM 1550/Hartfo-d really
Z,OO0,000 kids' have tuned in to Radio Disney. knows her “stuff.” “We were able to make vevenue right away bezcuse we

And the audience continues to grow! Because we keep  made a target list of 25 appropriate advertise:s that were right for th= station.
adding new markets left and right, cur core aud-ence keeps on growing. We presented promotional packages tailored for the client. We did ot sell
Even some of the grown-ups who work with traditional radio, only promotional $6randing
Radio Disney are loyal fans, too. “We’re ecstetic! b ( opportunities with Radio Disney.”
Our GM is very plzcsed with the cash jlow. We took o ‘ Better huny, everyone is hearinJ about
a non-performing AM station and developed arevenue % our growth spurt. Zall Glenn U. Leeder at
stream where there was none. We are exceeding au- f 212-456-1773 for affiliation opportunitizs.
goals. What farmly doesn’t love Disney?”, said Mr. '
Brad Samuel, General Sales Manager for Radio

Disney AM 1240,San Diego. e - ars
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King of the Jungle King of the Countdourn

IT°'S GOOD TO BE THE KING.

RICK DEES RULES THE WEEKEND.

—l:n JIIEDIA RADIO 'DDAY

BB New York s Los Angeles ENTERTAINMENT
o
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Tom King's CompuTalk isn’t called “The World’s Source for Geek-Free Computer Radio” for
nothing! While other computer shows bore listeners with technaid minutiae, Tom King's CompuTalk
gives listeners what they want: up-to-date computer information, insightful newsmaker inter-
views and FREE SOFTWARE!Tom provides the information computer users need in an entertain-
ing and fun forum for listeners.

TN
S/

“The High-tech hill country of Austin
loves Tom King’s CompuTalk. It is an
excellent blend of news and informa-
tion for everyone from the novice to

the CEQ.”

Mark Caesar, PD
KLBJ AM, Austin

“Tom King's CompuTalk has been great
for the casual computer user because
Cek.-Fyee you don’t have to be a geek to get into
Tom’s show.”

Bruce Bond, PD
KLAY AM., Seattle

Tom King's CompuTalk is the Tongest-running, same-hosted computer radio talk show in North
America. Tom is also a judge for the Webby Awards, and respected computer industry consult-
ant whose opinions are valued from the boardroom to the testing lab. Tom is never afraid to
speak his mind, and with the knowledge base of a guru and the attitude of a hot-talk host, he
delivers the goods in a talent-driven medium. Listen to Tom King's CompuTalk Saturdays from
Nam to 4pm (ET) on Satcom C-5, Transponder 23, SEDAT channel 22.

www.computalk.com 1.888.geek.free radio@computalk.com

www americanradiohistorv com

Saturday's Nam-4pm ET B ——

\-___-——_—


www.americanradiohistory.com

CONTENTS RR.

w

17 Scarborough Research
RA TINGS REPURT ; ! Qualitative consumer profiles of radio
listeners are displayed here, format-by-
format.

6 National Format Shares

A quick overview of the leading radio formats, comparing overall 12+ listening on a 24 Drivetime Dominators
national basis. Radio’s top 10 morning and afternoon
personalities and stations, ranked by AQH
8 Format Leaders and cume.
The top 10 stations in each of the major for‘fnats, ranked by AQH and cume, Monday-Sunday, 6am to 27 How To Use The
midnight — prefaced by a Top 25 national “all-format™ section. Ratings lnfarmatian
An easy step-by-step primer for using
8 National over\(iew (all-format), 14 News/Talk, Nostalgia, Oldies/ R&R'’s comprehensive ratings data.
Adult Alternative Classic Rock 28 Market Breakouts
Adult Contemporary, Alternative, ;
10 ContemporarypHit Radio 16  Rock, Spanish, Urban ?&HTSSV%S r?:;::tr: %t:v;a;?]de%aért?g;zg

and ranked in five key demos, along with
owners, rep affiliations, and more.

72 Ciassical, Country, NAC

DIB E c Taﬂ Y “The Industry's Most Comprehensive Compilation Of Companies And Organizations.”

DIRECTORY LISTINGS
144 Consultants Showcase
139  Computers & Software 238  Internet Services
245 Promotional Showcase 146  Consultant Firms 242  Marketing & Promotion
a . 167  Employment Services 263  Media Brokers
268 Production Services Showcase 168  Equipment Suppliers 270  Production Services
i 174  Federal Communications 287  Program Suppliers &
363 Dir ectof 14 lndex _ Commission Networks
An alphabe_tlcal listing of every company in the 176  Financial 315  Record Companies
industry Directory. .
182  Group Owners 337  Rep Firms
372 Advertiser Index 231 Ind:pende.nt Becord 340  Research Firms
An alphabetical listing of all advertisers in the S0 354 Show Prep
Ratings Report & Directory. 235  Industry Organizations 358 TV Production

PRODUCTION DIRECTOR: Kent Thomas

A DESIGN DIRECTOR: Gary van der Steur
EXTB A GUPIES l PRODUCTION MANAGER: Roger Zumwalt
PRODUCTION: Tim Kummerow, Lucie
Morris, Derek Cornett, Renu Ahluwalia,

To 0rder extra copies 0f the PUBLISHER/CEQ: Erica Farber Eulalae C. Narido 1!
Los Angeles Office: (310) 553-4330, 10100 Santa

R&R RATINGS REPORT & DIRECTORY

Vol. 2 ’98,
please call 310°788°1625.

$60 each.

2 B R&R RATINGS REPORT VOL. 298

GENERAL MANAGER: Sky Daniels
OPERATIONS MANAGER: Page Beaver
EDITOR-IN-CHIEF: Ron Rodrigues
MANAGING EDITOR: Richard Lange

RATINGS REPORT EDITOR:
Hurricane Heeran

DIRECTORY EDITOR: Ted Kozlowski
RADIO EDITOR: Frank Miniaci

ASSOCIATE EDITORS: Anthony Acampora,
Jeff Axelrod, Julie Gidiow, Adam Jacobson,

Margo Ravel
EDITORIAL ASSISTANT: Diane Fredrickson

Monica Blvd.. Fifth Floor. Los Angeles, CA 90067
Fax: (310) 203-9763

Washington, DC Bureau: (202) 463-0500, 888
17th St. NW, Suite 310, Washington. DC 20006
Fax: (202) 463-0432

Nashville Bureau: (615) 244-8822, 1106 16th Ave.
South, Nashviile, TN 37212 Fax: (615) 248-6655
The R&R “Ratings Report & Directory,” Vol. 2, ‘9818
published by Radio & Records inc., 10100 Santa
Monica Blvd.. 5th Floor, Los Angeles, CA 90067. All
reasonable care has been taken but no responsibil-
ity is assumed for errors and omissions. Nothing
may be reproduced in whole or in part without writ-
ten permission from the publisher. Printed in USA.

© 1998 Radio & Records Inc. A Perry Corp. Company

www americanradiohistorv com



www.americanradiohistory.com

JONES RADIO NETz ‘-""“K'f_ -

24 Hour Formats
Adult Hit Radio, CD Country, Classic Hit Country, Good Time Oldies,
The Music Of Your Life, NAC, Rock Alternative, Rock Classics,
Soft Hits, U.S. Country, Z Spanish

Syndicated Programming
All Access, Country's Most Wanted. Crook & Chase Country Countdown,
Fight Back!, hardDrive, The Hit List, Jimmy Carter Entertainment Reports, Ground Zero,
Mclaughlin Radio Hour, Nashville Nights, Oldies Calendar, Outdoor Life Radio,
Personal Notes, Up Close, Weekly Top 30, Your Weekend with Jim Brickman

Programn:ing Services
American Comedy Network, ACN,PDQ, BDS/Preferred Data, Fax Off,
Facts Fax, Jones Radio Consulting & Programming, Paragon Research, Rock & Roll Fax

303-784-8700
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Abliene, TX (224)

Akron (67)

Albany, GA (246)
Albany-Schenectady (57)
Albuquerque (70)
Alexandria, LA (200)
Allentown-Bethlehem (66)
Altoona, PA (239)
Amarillo, TX (188}
Anchorage, AK (170)
Ann Arbor, MI (145)
Appleton-Oshkosh, W1 (137)
Asheville, NC (176)
Atlanta {12)

Atlantic City, NJ (135)
Augusta, GA (108)
Augusta-Waterville, ME (245)
Austin (50)

Bakersfield (84)
Baltimore (19)

Bangor, ME (263)

Baton Rouge (81)
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Beckley, WV (262)
Billings, MT (242)
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Cedar Rapids, IA (199)
Champaign, IL (206)
Charleston, SC (96)
Charleston, WV (160)
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Charlottesville, VA (223)
Chattanooga, TN (101)
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Chicago (3)

Chico, CA (189)
Cincinnati (25)
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Detroit (7)

Dothan, AL (181)

Dubuque, 1A (217)
Duluth-Superior, MN (116)
Eau Claire, W1 (231)

El Paso (97)
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Fresno (64)
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Lewiston-Auburn, ME (252)
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Lima, OH (221)
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Little Rock (82)

Los Angeles (2)
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Louisville (52)

Lubbock, TX (173)

Macon, GA (147)

Madison, Wi (119)
Manchester, NH (194)
Marion-Carbondale (209)
McAllen-Brownsville (62)
Medford-Ashiand, OR (204)
Melbourne-Titusville (35)
Memphis (45)

Merced, CA (193)

Meridian, MS (266)
Miami-Ft. Lauderdale (11)
Milwaukee-Racine (30)
Minneapolis-St. Paul (14)
Mobile (85)

Modesto, CA (120)
Monmouth-Ocean, NJ (46)
Monroe, LA (229)
Monterey-Salinas (78)
Montgomery, AL (142)
Morgantown, WV (182)
Morristown, NJ (98)

Myrtle Beach, SC (175)
Nashville (44)
Nassau-Suffolk (16)

New Bedford-Fall River, MA (156)
New Haven (94)

New London, CT (163)

New Orleans (39)

New York (1)
Newburgh-Middletown, NY (141)
Norfolk (34)

Northwest Michigan (195)
Odessa-Midland, TX (174)
Okiahoma City (53)
Omaha-Council Bluffs (72)
Orlando (38)

Owensboro, KY (257)
Oxnard-Ventura, CA (106)
Palm Springs, CA (149)
Panama City, FL (226)
Parkersburg-Marietta, WV (220)
Pensacola, FL (122)

Peoria, IL (133)

Philadelphia (5)

Phoenix (17)

Pittsburgh (20)

Portland, ME (162)
Portland, OR (24)
Portsmouth-Dover, NH (116)
Poughkeepsie, NY (157)
Providence (31)

Pueblo, CO (238)

Quad Cities, 1A-IL (131)
Raleigh-Durham (48)

Rapid City, SD (251)
Reading, PA (130)

Redding, CA (213)

Reno, NV (129)

Richmond (56)
Riverside-San Bernardino (29)
Roanoke-Lynchburg, VA (103)
Rochester,NY (47)
Rockford, IL (146)
Sacramento (27)
Saginaw-Bay City, Mi (123)
Salisbury-Ocean City, MD (152)
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136

79

54

34

73
129
131
135
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125
113
128

51
126
135
133
128
116
131
112
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133

126
135
115
135
109
129

64
13
135
11
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132
104
103
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124
131
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128

96
133
117
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105
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110
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Salt Lake City (35)

San Angelo, TX (254}

San Antonio (33)

San Diego (15)

San Francisco (4)

San Jose (28)

San Luis Obispo, CA (167)
Santa Barbara, CA (187)
Santa Fe, NM (233)

Santa Maria-Lompoc, CA (196)
Santa Rosa, CA (114)
Sarasota-Bredenton, FL (79)
Savannah, GA (153)
Seattle-Tacoma (13)
Shreveport, LA (128)
Sioux City, |A (243)

Sioux Falls, SD (211)
South Bend, IN (158)
Spokane (86)

Springfield, IL (190)
Springfield, MA (77)
Springfield, MO (144)

St. Cloud, MN (214)

St. Louis (18)
Stamford-Norwalk, CT (132)
State College, PA (235)
Stockton, CA (83)

Sussex, NJ (234)
Syracuse (71)
Tallahassee, FL (165)
Tampa-St. Petersburg (21)
Terre Haute, IN (186)
Texarkansas, TX-AR (241)
Toledo (76)

Topeka, KS (180)

Trenton, NJ (138)
Tri-Cities, WA (202)
Tucson (61)

Tulsa (60)

Tupelo, MS (176)
Tuscaloosa, AL (215)
Tyler-Longview, TX (140)
Utica-Rome, NY (148)
Visalia-Tulare, CA (105)
Waco, TX (192)
Washington, DC (8)
Waterbury, CT (179)
Waterloo-Cedar Falls, IA (227)
Watertown, NY (249)
Wausau-Stevens Point, W1 (159)
West Palm Beach (49)
Wheeling, WV (218)
Wichita (88)

Wichita Falls, TX (236)
Wilkes Barre-Scanton (63)
Williamsport, PA (244)
Wilmington, DE (74)
Wilmington, NC (178)
Winchester, VA (219)
Worcester, PA (111)
Yakima, WA (185)

York, PA (102)
Youngstown-Warren, OH (90)

Numbers following market listings

indicate market rank in the
Spring '98 ratings period.
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Imagine a meter you could put in your office...a virtual, real-time monitor that would instantly tell you the effectiveness
of your programming. . high-resolution ir fonmation that is so precise it could show you audiznce reaction to specific
prcgramming events. giving vou the oppcrtunity to immediately respand to your audience.

It could show you dzily how the new mornirg team is doing.. whether that TV campaign is worth the money you’re

spending...how many units you can really run in an hour. . .even the effect that 7:20 a. m. $10,000 give-away has on the
seven o’clock hour

IUs real. It’s here. Tt’s culled MCBILTRAK.

MOBILTRAK is the new car radio moniter. 1’s ‘mmediate, accurate, and rollirg out in U. S. markets right now. For
information on MOBILTRAK s installation status in your market, call | -888-772-TRAK. And plzase visit MOBILTRAK s
weosite at www.mobiltrak.com.

@BILIRAK ]
1-888-772-TRAK

MOBILTRAK is a trademark and service ma-k of MOBILTRAK, INC. The MOBILTRAK logo is a trademark of MOBILTRAK, INC. € “998 ALL RIGHTS RESERVED



www.americanradiohistory.com

OLDIES/CL, ROCK | ] ok

E——

Se———

=
' 6.5% (6.5%)

 5.1% (5.2%)

4-0°/o (4 1 o/o)

| 13.5% (3.6%)

=

NOSTALGIA

- B

3.1% (3.3%)

NAC/SMOOTH JAZZ
[ S .

CLASSICAL 11.7% (1.8%)

=

ADULT ALTERNATIVE [EEREEILIESY

Remaining formats take up 4.7% of listening

* AC includes tradional AC (9.7) and Hot AC (5.4)
** Winter "98 figure
*** CHR includes CHR/Pop (6.0) and CHR/Rhythmic (4.9)

© 1998 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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' 15.1% (15.2%")

___s=ca E——

' 10.9% (10.5%)

(14.7%)

110.1% (9.8%)
—', 9.7% (9.8%)

1 9.3% (9.4%)

he “Bill and Monica” controversy
no doubt helped fuel a 5% increase in

B N/T listening between spring '97 and
spring ‘98, according to Arbitron’s national
database. If you combine traditional AC and
Hot AC, the format retains its top standing
among all formats nationwide, and as you
can see, that was accomplished mainly on
the growth of the traditional side of the
format. Another spring success story was
CHR, whose comeback featured an 8%
increase over last spring, and almost all of it
coming from CHR/Pop.

Some highlights from other formats:
Alternative took some hits to its core demos;
teen listening was down 19% from last year
and 18-24 listening was off 8% (but older
demos were flat or improved) ... Spanish-
language formats experienced a 34-minute '-
increase in Time Spent Listening between
spring ‘97 and spring ‘98 ... Urban AC
listening has risen 12% since the spring ‘97~ &
survey.

£

ST
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Content and Technology
for
Today and Tomorrow

1825 K Street, N.W.
Washington D.C. 20006
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FORMAT LEADERS RR

Average Quarter-Hour

KE-AN 105rm

g COUNTRY'’S #1 COUNTRY

1. KEAN-FM/Abilene, TX (Country) ......ccereueeeenn. 28.0 1. WHTZ-FM/New York (CHR/Pop) ........... 2,591,100
2. WJLS-FM/Beckley, WV (Country) ........c.cuen. 21.4 E 2. WLTW-FM/New York (AC) ........ serenanees 2,231,900
3. WBKR-FM/Owenshoro, KY (Country) ........... ... 26.5 3. WINS-AM/New York (News) ................ 2,066,200
4. WFRY-FM/Watertown, NY (Country)............... 26.3 @ 4. WQHT-FM/New York (CHR/Rhythmic)..... 2,029,100
5. KYKZ-FM/Lake Charles, LA (Country) ............. 25.8 5. WKTU-FM/New York (CHR/Rhythmic) ....1,922,100
6. WFGI & WFGY/Altoona, PA (Country) ............. 24.6 6. WCBS-AM/New York (News) ............... 1,744,100
7. WJIZ-FM/Albany, GA (Urban) ............. S —— 23.3 & 7. WCBS-FM/New York (Oldies) ........ +eeer. 1,667,200
8. WGSQ-FM/Cookeville, TN (Country) ............... 23.0 8. WXRK-FM/New York (Alternative) ........ 1,634,900
9. WXBQ-FM/Johnson City-Kingsport (Country) .... 22.3 ° 9. WRKS-FM/New York (Urban AC) .......... 1,549,900
9. WZID-FM/Manchester, NH (AC) ..........cceererene 22.3 ]m 10, KIIS-FM/Los Angeles (CHR/POP) ......... 1,465,800
11. WYXL-FM/Ithaca?, NY (AC) .covvvencrmrnnnnrennaenns 22.2 . 11. WPLJ-FM/New York (Hot AC) ......ccceen. 1,441,600
12. WIVK-FM/Knoxville (Country) ..........cov..t (ESpET 21.7 {‘ 12. KPWR-FM/Los Angeles (CHR/Rhythmic) .. 1,404,400
:i- aﬁﬁ:’m/r‘;":z°“;’:éc:’;:‘é?3ntrv) ---------------- :: -‘1‘ — 13. WBLS-FM/New York (Urban) ............... 1,371,100
. _, B e S e . ‘@ 14. WSKQ-FM/New York (Tropical)............. 1,346,500
15. WILQ-FM/Williamsport, PA (Country) .............. 20.7 15. WABC-AM/New York (Talk) ........r...o.. 1,288,700
0 R P Pk T oo ™ e ThC MG O i 1. 25 1
17. WDRM-FM/Huntsville, AL (COUREY) rvvv.......... 20.5 N :; :’:TA:':;"I"/{""";Y“"‘ (s";l’;_s’ """"""" :if‘;:gg
19, WIKY-FM/Evansville, IN (AC) «eevrvrrereeremerenen. 20.3 = - KRTH-FM/Los Angeles (Oldies) ............ 212,
20. KNEX-FM/Laredo, TX (Spanish Contemporary) ... 20.1 19. KYW-AM/Philadelphia (News) ............ 1,179,700
21. KBUL & KCTR/Billings, MT (Country) ............. 20.0 ° 20. KLVE-FM/Los Angeles (Spanish AC) ......1,170,200
22. WIMT-FM/Lima, OH (COURtRY) «.v.vvevreerssnenns 19.8 Ny 21. KYSR-FM/Los Angeles (Hot AC) ........... 1,162,600
23. KGKL-FM/San Angelo, TX (Country) ............... 19.4 Lo 22. KOST-FM/Los Angeles (AC) ................ 1,157,700
24. KJMZ-FM/Lawton, OK (Urban)..........ccceeeruenns 18.8 23. WQCD-FM/New York (NAC) ................ 1,148,800
24. KLAW-FM/Lawton, OK (Country) ......coceeeeennnce 18.8 m 24. KROQ-FM/Los Angeles (Alternative) ..... 1,135,300
24. KQLT-FM/Casper, WY (Country) ........coceernenen. 18.8 ? 25. KKBT-FM/Los Angeles (Urban) ............ 1,106,500
24. WIBW-FM/Topeka, KS (Country) ................... 18.8 [
24. WKEE-FM/Huntington, WV (Hot AC) ............... 18.8

g
1. KQRS-FM/Minneapolis-St. Paul ................... 101 - 1. KQRS-FM/Minneapolis-St. Paul ........... 602,700
2. WDOD-FM/Chattanooga, TN......c.cceeererrenenes 7.3 < 2. WXRT-FM/ChICagO .......c.oceuererreereens 486,400
3. KAEP-FM/SpOKAne ......c.ccccereereneranironsnannnes 6.2 3. KFFG & KFOG/San Francisco ............... 473,600
3. KTYD-FM/Santa Barbara, CA.........cccconmenenens 6.2 “ 4. WBOS-FM/Boston .......cceccirmrerannrannnen 335,300
5. KQRS-FM/Minneapolis (St. Cloud, MN book) ..... 5.1 ‘ 5. KTCZ-FM/Minneapolis-St. Paul............ 307,700
6. WMMM-FM/Madison, Wl......ccccccererimainnennaas 4.9 6. KBCO-FM/Denver-Boulder .................. 259,600
7. WHPT-FM/Tampa (Sarasota book)................... 4.8 = 7. KKZN-FM/Dallas-Ft. Worth ................. 239,400
8. KBCO-FM/Denver-Boudler .........cccceceeenenneenns 4.7 3 8. KMTT-FM/Seattle-Tacoma ................. 226,800
9. KINK-FM/Portland, OR ........cccoreemeinnnianenans 4.2 9. WVRV-FM/St. LOUIS ..ccucveeecnnnneniannens 226,300
10. KBAC-FM/SantaFe, NM ...........c...cecvenreennian 4.1 < 10. KXPK-FM/DENVET «.ccevvnenrmereensnareannes 198,800
8 B R&R RATINGS REPORT VOL. 2 '98 © 1998 Arbitron Ratings Company. May not be quoted or reproduced without the prior written permission of Arbitron.
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Now 1n 248 markets

Today, Arbitron delivers more than just ratings; we give you access
to detailed profiles of the consumers in your market. Now you can
talk about the consumers who are reached by your station and by
the other advertising media in your market. That’s valuable infor-
mation you can use to pitch and win new local retail business.
From the Scarborough Report in 60 major markets, to
RetailDirect® in 44 mid-sized markets, and the new Qualitative Diary
service in 145 markets* Arbitron provides the right qualitative infor-
mation tailor-made for the needs of your local market.

Ad dollars gain more power

There’s one word that makes a retailer sit up and listen: “customers.” With any of
Arbitron’s qualitative services, you can talk to your local advertisers in the language
they want to hear. You can help an advertiser see their customers as they are: their
income, education, where they shop, the retail services they use. You can help adver-
tisers find the customers they want to reach, spend ad dollars more efficiently and
increase the power of marketing resources with every buy.

Contact your local Arbitron representative for more information about the local
market qualitative services that can help your business grow.

* In Columbia, SC, Macon, GA, and Peoria, IL, both RetailDirect and the
Qualitative Diary service are offered.

RetailDirect® is a registered mark of The Arbitron Company.

© 1998 The Arbitron Company
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FORMAT LEADERS RR.

B e

Average Quarter-Hour - Cume |
il o7
957 WZID }gteﬁn

of the 70's, 80's & the 90's.

1. WZID-FM/Manchester, NH ...........ocoeernnennens 22.3 1. WLTW-FM/New YOrK ......ccccovevirarannens 2,231,900
2. WYXL-FM/Ithaca, NY ....c..cocomvmmcenininmnnnnenas 22.2 2. WPLJ-FM/New York (Hot AC}) .............. 1,441,600
3. WIKY-FM/Evansville, IN......c...ocooviniennianans 20.3 3. KYSR-FM/Los Angeles (Hot AC) ........... 1,162,600
4. WKEE-FM/Huntington, WV (Hot AC)* ............. 18.8 4. KOST-FM/Los Angeles ..........c.creeerese. 1,157,700
5. WKSB-FM/Williamsport, PA ............cccevveeeee. 18.7 5. WBIX-FM/New York ............ rncerrarara 1,036,900
6. KKYS-FM/Bryan, TX (Hot AC}..........ccceeuvecnnee 18.3 6. KBIG-FM/Los Angeles ..........c.coeeeueeees 902,100
7. KTRS-FM/Casper, WY ......ccccmmvrnesrinnasersenes. 16.3 K 7. WTMX-FM/Chicago (Hot AC) ............... 827,700
7. WHAJ-FM/Bluefield, WV (Hot AC) ...... T 16.3 8. WLIT-FM/Chicage ...........ccccceennee eeas. 807,900
9. KFYR-AM/Bismarck, ND ..............ceeanien RO 16.1 - 9. WBEB-FM/Philadelphia................. S 693,400
10. WINC-FM/Winchester, VA (Hot AC) ................ 16.0 : 10. KOIT-AM & FM/San Francisco ............. 677,700

*Evolved to CHR/Pop in August.

Average Quarter-Hour - Cume
795 Tm

&3¢B ooeuroc A
1. WGBD-FM/Lafayette, IN ............ccoeeneeriannnns 11.0 1. WXRK-FM/New YOrk ........ccoevevennnnnnns 1,634,900
2. WGMR-FM/State College, PA .............. T 8.2 2. KROQ-FM/Los Angeles ............ —— 1,135,300
2. WRAX-FM/Birmingham ................ oo S— 8.2 3. WKQX-FM/Chicago ..........- enmeremaaes ... 902,800
4. WSFM-FM/Wilmington, NC ................. erreeenes 7.8 4. KLYY-FM/Los Angeles .........cc.cccvennenee 589,300
5. WXRK-FM/New York (Morristown book]) ........... 7.4 5. WBCN-FM/Boston ...........ccevemveenannns 555,800
6. WQBJ & WQBK/Albany-Schenectady ............... 71 6. WPLY-FM/Philadelphia ..................... 496,500
7. WGRD-FM/Grand Rapids ...........cccoeeureeenanns .. 1.0 7. WPLT-FM/Detroit ......ccooveeieennniinnnns 456,300
8. WIX0-FM/Peoria, IL .......ccovnrminiiirnircnennnes 6.7 8. KITS-FM/San Francisco.........c..ceauuveee 441,800
9. WXSR-FM/Tallahassee, FL ...........cocconeveneeans 6.3 9. KDGE-FM/Dallas-Ft. Worth ................. 433,900
9. WWSK-FM/Myrtle Beach, SC ................ s 6.3 10. WNNX-FM/Atlanta .........ccoconniennnnnns .. 423,600
10. WHFS-FM/Washington ...............ceeeen 409,900

Average Quarter-Hour

_%?% STARK105.7

1. WIFC-FM/Wausau, W1 (CHR/Pop) .................. 18.4 1. 2,591,100
1. WMRV-FM/Binghamton, NY (CHR/Pop) ........... 18.4 2. WQHT-FM/New York (CHR/Rhythmic)..... 2,029,100
3. KZIl-FM/Lubbock, TX (CHR/Pop) ......c..ccoremsee 17.5 3. WKTU-FM/New York (CHR/Rhythmig) .... 1,922,100
4. KGLI-FM/Sioux City, IA (CHR/Pop) .....coccveeuens 17.0 4. KIIS-FM/Los Angeles (CHR/Pap) .......... 1,465,800
4. KKXL-FM/Grand Forks, ND (CHR/Pop) ............. 17.0 5. KPWR-FM/Los Angeles (CHR/Rhythmic) . 1,404,400
6. KFFM-FM/Yakima, WA (CHR/Pop) ................. 16.8 m 6. WBBM-FM/Chicago (CHR/Rhythmic) ..... 1,256,100
7. KRRG-FM/Laredo, TX (CHR/Pop) ........ocouveunaes 16.7 7. KRBE-FM/Houston-Galveston (CHR/Pop) . 818,900
8. WVSR-FM/Charleston, WV (CHR/Pop)............. 16.1 : 8. KHKS-FM/Dallas-Ft. Worth (CHR/Pop) .... 806,800
9. KNIN-FM/Wichita Falls, TX (CHR/Pop) ............ 15.9 9. KYLD-FM/San Francisco (CHR/Rhythmic) 679,200
9. WKXD-FM/Cookeville, TN (CHR/Pop)............... 15.9 ° 10. WSTR-FM/Atianta (CHR/Pap)............... 668,600
10  R&R RATINGS REPORT VOL. 298 © 1998 Arbitron Ratings Company. May ot be quated or reproduced without the prior written permission of Arbitron.
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We spend our
weekend talkin
B S p ort s

Jay llariotti!
Qam~lpm E.T.

Larry Cotlar!
Tpm=12am E.T.;

<

Auraig '1°f Aq suonensny||

Bob Berger &
Bruce Liurray!
lpm=7pm E.T.

=

o’

Game Previews * Updates * Scores ¢ Live Reports ¢ Interviews

Onemﬂn-ﬁn%‘Spo!tsB_madi?q Network

%
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FORMAT LEADERS
e ——

Average Quarter-Hour

[CLASSICAL

(1075 FM|

| WECC+CAPECOD
1. WFCC-FM/Cape Cod, MA .......... eeveesamuntnsnss 6.6
2. KHFM-FM/Albuquerque (Santa Fe, NM book)..... 5.1
3. KBOQ-FM/Monterey-Salinas ..........o.cceeveecene 4.7
4. WCRB-FM/BOSEON ...cccocucneemnrnmararaninnianananns 4.6
5. KASH & KLEF/Anchorage, AK ..........c.c.cceeeee 4.4
6. WCRB-FM/Boston (Worcester, MA hook]) ....... ... 4.1
7. KDB-FM/Santa Barhara, CA ........... . 4.0
8. WGMS-FM/Washington, DC ..... eresnrenenneenanien 3.9
9. KING-FM/Seattle-Tacoma ................ oA e 3.8
10. KHFM-FM/Albuquerque............... e 3.6

Average Quarter-Hour

AN 105rm

@ COUNTRY'S =1 COUNTRY

aftm

L

1. KEAN-FM/Abilene, TX.............. TR A 28.0
2. WILS-FM/Beckley, WV .......coccveiineirancirannnn. 27.4
3. WBKR-FM/Owenshoro, KY ........cocovirravannnens 26.5
4. WFRY-FM/Watertown, NY .........cccomieniennnnen. 26.3
5. KYKZ-FM/Lake Charles, LA ............ TeTEERERARE 25.8
6. WFGI & WFGY/Altoona, PA ...........covvvmnennnens 24.6
7. WGSQ-FM/Cookeville, TN ........coecverenvnvanaan. 23.0
8. WXBQ-FM/Johnson City-Kingsport ........... wnee 22.3
9. WIVK-FM/Knoxville.........cccoremerininnenarananns 21.7
10. WACO-FM/Waco, TX ....coooeeuveermavaninsenannenas 21.4
Average Quarter-Hour
WJZT-FM
1. WJZT-FM/Tallahassee, FL ...........occoeeaiianinns 7.8
2. KMGQ-FM/Santa Barbara, CA ..........ccoeeeennaene 5.5
2. WJSZ & WSAX/Atlantic City, NJ.........coeeinnans 5.5
4. KCIY-FM/Kansas City .........ccoevenieeas s yee 9.1
5. WJCD-FM/Norfolk-Virginia Beach............... .. 4.6
6. WJJZ-FM/Philadelphia ........... e Sasla 4.5
7. WVAE-FM/Cincinnati .........c..covmvevaceinionananes 4.4
8. WNWV-FM/Cleveland .............. T O 4.3
9. KEZL-FM/Fresno ......c.ccecernracacesasacaranararanas 4.2
9. KHIH-FM/Denver-Boulder .................. A e 4.2

Country Classical

NAC/SJ

Cume

RR

OO N O AWN =

ary
(=]

tha classicalstation
i

. WQaXR-FM/New York ...... R .. 979,700
. KKGO-FM/Los Angeles ............c.c..e.vs 969,600
. KDFC-FM/San Francisco... ... ecrn s coie Bl 410,500
. WCRB-FM/Boston ........ eSS S 375,000
. WNIB-FM/Chicago ......c..cccennrenannnnenee 347,500
. WGMS-FM/Washington, DC ..... PP, 332,200
. WFMT-FM/Chicago ........ccoxeusnarannnnens 291,700
. WRR-FM/Dallas-Ft. Worth .................. 281,400
. KING-FM/Seattle-Tacoma .................. 271,500
. WTMI-FM/Miami-Ft. Lauderdale .......... 225,000

1. WUSN-FM/Chicago .......c.ccocovvurencnnes 695,700
2. KZLA-FM/Los Angeles ........ccceaveveenns .. 581,300
3. KSCS-FM/Dallas-Ft. Worth ............ . 470,400
4. WKHX-FM/Atlanta ..........c.cocovnvnnennnee 451,800
5. WMZQ-FM/Washington, DC ................ 424,700
6. KILT-FM/Houston-Galveston................. 396,900
7. KEEY-FM/Minneapolis-St. Paul ............ 396,800
8. WIL-FM/St. LOUiS ....cccuvnirnmnnasnannenn. 385,600
9. WXTU-FM/Chicago .........cccceeenvenennnas 383,900
10. KKBQ-FM/Houston-Galveston .............. 366,300
Cume
SGwooth, Faze
(D103
1. WQCD-FM/New York...... erenresersanaseans 1,148,800
2. KTWV-FM/Los Angeles.......c.ccceeueennnns 835,800
3. WNUA-FM/Chicago ..........c..ccecniaeenanee 742,200
4. WIJZ-FM/Philadelphia ............ccconneee. 466,500
5. KKSF-FM/San Francisco ..........cc.coeueue 405,400
6. WWMV-FM/Detroit .........ccccoeeinnniaanne 357,200
7. WJZW-FM/Washington, DC .......c.ccceeuee 341,200
8. KBLX-FM/San Francisco .......cccceavreeaes 325,300
9. KDAI-FM/Dallas-Ft. Worth .................. 302,500
10. WLVE-FM/Miami-Ft. Lauderdale........... 275,600
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www.finallyawaytomakerealmoneyontheinternet.com

It's on-line. It's interactive. It's the next wave of radio.
Developed in conjunction with Motorola. Visit booth 232
at the NAB Radio Show in Seattle or call 1-800-788-1270.

RadioVvave .com’
©1998 RadioWave.com, Inc. All rights reserved.
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FORMAT LEADERS RR.
R e

Average Quarter-Hour Cume
NEWSTALK 1400/AM . : l l @l @
KFRU = WINS
1. KFRU-AM/Columbia, MO (News/Talk) .......... ...17.4 o 1. WINS-AM/New York (News) .........cceeens 2,066,200
2. WJBC-AM/Bloomington, IL (News/Talk)........... 15.9 2. WCBS-AM/New York (News) ............... 1,744,100
3. KWTX-FM/Waco, TX (News/Talk) .........c.ceunee. 15.8 3. WABC-AM/New York (Talk) ........ waeenens 1,288,700
4, KFGO-AM/Fargo, ND (News/Talk) ........c......... 15.6 4. WFAN-AM/New York (Sports) .............. 1,224,900
5. WSVA-AM/Harrisonburg, VA (News/Talk) ......... 14.2 5. KYW-AM/Philadelphia (News) ............ 1,179,700
6. KMOX-AM/St. Louis (TalK) .....cveuvenrnreninanans 13.9 6. WOR-AM/New York (Talk) ..........ccceeeee 1,024,700
7. WMT-AM/Cedar Rapids, IA (News/Talk) .......... 13.3 1 7. WBBM-AM/Chicago (News) ................ 992,300
8. KDKA-AM/Pittshurgh (News/Talk) ................. 12.9 8. KNX-AM/Los Angeles (News) ............ ... 974,800
9. WHO-AM/Des Moines (News/Talk) ................. 12.5 9. WGN-AM/Chicago (News/Talk) ............. 974,200
10. WHAS-AM/Louisville (Full Service) ................ 12.3 10. KFI-AM/Los Angeles (Talk) ................. 973,300
Average Quarter-Hour Cume
INIAG
; 570 AM STEREO
] ORIGINAL HIT FAVORITES
1. KXGF-AM/Great Falls, MT ..............coceecnenees 12.6 1. KLAC-AM/Los Angeles ......c.cceveveennnes 684,900
2. KLXR-AM/Redding, CA .......c.cooevmivninmcansnnss 10.2 2. WQEW-AM/New YorK ........cvevveennense ... 591,100
3. KJIUL-AM/Las Vegas .........coeveurenrnnarnsneaannn 9.9 3. WGAY-FM/Washington, DC (MOR) ......... 356,300
4. WFBG-AM/Altoona, PA ......... caamammesraages ena Poe 9.4 4. WPEN-AM/Philadelphia.................... . 321,300
5. KJEM-FM/Fayetteville, AR ........... RS RFEEEEE 9.2 5. KABL-AM/San Francisco .........ccoeeienens 294,500
5. WOSN-FM/Ft. Pierce, FL.........cccovcnvinimimnanans 9.2 6. WAIT-AM/CRICag0 ......ocoeunrmninenrennsen. 229,500
7. WLAM-AM & FM/Lewiston, ME ............... e 9.1 7. CKWW-AM/Detrait ............. o . 5 223,800
8. WOCN-FM/Cape Code, MA .........ovnenniennnnnns 8.2 8. KIXI-AM/Seattle-Tacoma .........cccoueueenn 214,300
9. WNLC-FM/New London, CT ........ccconnrnnnnnnnn, 1.7 9. KOY-AM/PROBNIX ....ocvvnerenimannnensesnnn. 204,400
10. WWCO-AM/Waterbury, CT .........c.cceuneee. wenines 7.1 10. WRMR-AM/Cleveland .............cccceunene 182,800
Average Quarter-Hour Cume
NEW YORK'S OLDIES STATION
106 1
1. KQDI-FM/Great Falls, MT (Classic Rock) ......... 15.8 1. WCBS-FM/New York .........ccevnmnnnensne 1,667,200
2. WCPV-FM/Burlington, VT (Classic Rock)......... 14.7 2. KRTH-FM/Los Angeles ...........c......- ..1,212,600
3. KASS-FM/Casper, WY (Classic Rock) ............. 12.5 3. WAXQ-FM/New York (Classic Rock) ....... 998,200
4, WQUT-FM/Johnson City-Kingsport (Classic Rock) .. 12.3 4. KCMG-FM/Los Angeles ......cccouveunenansn 995,700
5. KSTR-FM/Grand Junction, CO (Classic Rock) .... 12.0 5. WIMK-FM/Chicago ......c.cccuvmrmnmancannes 916,900
6. KCQQ-FM/Quad Cities, IA-IL (Classic Hits) ....... 11.8 6. KCBS-FM/Los Angeles (Classic Hits) ...... 911,000
7. WACL-FM/Marrisonburg, VA (Classic Hits) ....... 11.5 7. WXCD-FM/Chicago (Classic Rock) ........ 656,800
8. WBZN-FM/Bangor, ME (Classic Hits) .............. 115 8. WOGL-FM/Philadelphia ............ccevceee 604,000
9. KKZX-FM/Spokane (Classic Rock)................. 11.3 9. KFRC-AM & FM/San Francisco ............ 536,600
10. KBDR-FM/Laredo, TX (Classic Rock).............. 10.9 10. WOMC-FM/Detroit ........cooeiveieniinnnnnen 532,700
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Productivity

Our systems are user—friendly—you can prodably be up and running in a matter of days. But to show you all the power
and flexibility, we've created the PSi Training Academy, a state-of-the-art educational facility. Get hands-on experience

under the supervision o” broadcasters who have re

During the four day program studznts
have an opportunity to master:

The Control Room, The Production
Room, Clocks and Logs, Time and
Temperature. Music Automation, i zital
Reel to Reel. The Copy System, The
News System, Maintenance Menus
Utility Menus, Reports, WANcasting,
Crystal Ball Digital Archiving, and osuch
more!!

Call the P&i Academ

lied on the AudioWizard for their bread and butter.

Recent Attendees comment:

“I look forwara to sending more people.”
Group Engineer

“Very impressive.” pD.
“Lxcellent session!”’ Engineering Manager
“An incredible facility!” Operations Manager

i “.the whole experiznce was awesome!” PD.

Although you've probably guessed-
PSi academy is adivison of

PROPHET SYSTEMS
innovatiors

for the current class schedule

or regisfer on-line at www.prophetsys.com!

B
| Sl AcaDEMY

OFFICE 308/284-3007 SALES 8(D/658-44)% SUPPORT
sales@proohetsys.com  support@prophetsys.com

] k.

ndDWiard

CADEMY  800/241-4965
academy @prophetsys.com

CASTING

WIDE AREA NETWORK
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FORMAT LEADERS

Average Quarter-Hour

99 ROCK

SRR R N

T ———— =

Cume

1. KSEZ-FM/Sioux City, IA .....ccveuvinniannees ot 14.0 1. WNEW-FM/New York .......... eereeesnaene 965,500
1. WKSM-FM/Ft. Walton Beach, FL .................. 14.0 2. KLOS-FM/Los Angeles...... VEENTEEeEEEEEeEs 779,800
3. WXRX-FM/Rockford, IL ..........cccceeneen. eneeea 13.9 3. WRCX-FM/Chicago ............. ST 676,800
4. KCLB-FM/Palm Springs, CA .............. eresennne 12.9 4. WYSP-FM/Philadelphia..................... 666,600
5. WZZQ-FM/Terre Haute, IN ...... e S RSAT 12.7 x 5. WWDC-FM/Washington, DC ..... o EEEE 466,400
6. WRKT-FM/Erie, PA........occuvinnenenn. T 11.8 w 6. WMMR-FM/Philadelphia ................... 462,400
7. WKHY-FM/Lafayette, IN ......c.coceinierennnannns 1.7 7. WRIF-FM/Detroit ............. L 440,600
8. KZZE-FM/Medford, OR .......cccovrienimnirmennannsas 11.4 Q 8. WKLS-FM/Atlanta .........cccoeeeirennennnes 433,600
8. WBLM-FM/Portiand (Lewiston, ME book) ........ 1.4 m 9. KLOL-FM/Houston-Galveston............... 428,900
10. WCXR & WZXR/Williamsport, PA .................. 11.3 10. KEGL-FM/Daltas-Ft. Worth ................. 407,200
Average Quarter-Hour
ket
1068l
1. KNEX-FM/Laredo, TX (Spanish Cont.) ............. 201 ': 1. WSKQ-FM/New York (Tropical)............ 1,346,500
2. KJBZ-FM/Laredo, TX (Tejano) ...........cccoeevenn. 16.3 i ga 2. KLVE-FM/Los Angeles (Spanish AC) ...... 1,170,200
3. KBNA-AM & FM/EI Paso (Spanish AC) ............ 14.3 5 \ vy 3. KSCA-FM/Los Angeles (Reg. Mex.) ........ 1,007,500
4. KGBT-AM & FMMcAllen-Brownsville (Reg. Mex.) .. 11.8 . 4. WPAT-FM/New York (Spanish AC) ....... .. 892,800
4, KKPS-FM/McAllen-Brownsville (Tejano) ......... 11.8 r: 5. KLAX-FM/Los Angeles (Regional Mex.) ... 780,400
6. KLHB-FM/Corpus Christi, TX (Tejano) .............. 8.6 'TJ 6. KBUA & KBUE/Los Angeles (Reg. Mex.) .. 500,100
7. KIWW-FM/McAllen-Brownsville (Tejano) ...... weee 8.5 = 7. WADO-AM/New York (Spanish NT) ........ 465,600
8. KLOB-FM/Palm Springs, CA (Reg. Mex.)........... 7.2 » 8. KTNQ-AM/Los Angeles (Spanish N/T) ...... 416,900
9. KYZZ-FM/San Angelo, TX (Tejano).................. 6.5 m 9. KLTN-FM/Houston-Galveston (Reg. Mex.) 394,200
10. KLVE-FM/Los Angeles (Spanish AC) ................ 6.3 " 10. KSSE-FM/Los Angeles (Spanish Con.) .... 391,500
. KUNA-FM/Palm Springs, CA (Reg. Mex.) .......... 6.3

Average Quarter-Hour Cume
IR BAER. 98]K]
DE.< SSW

1. WHZ-FM/AIbany, GA .......ccovianvennrmnnrannaanes 23.3 1. WRKS-FM/New York (Urban AC) .......... 1,549,900

2. KIMZ-FM/Lawton, OK .........ccconmimiaianananannas 18.8 2. WBLS-FM/New YOrK .........cccoivruenenean 1,371,100

3. KBCE-FM/Alexandria, LA .........covevimianennanns 17.5 ra 3. KKBT-FM/Los Angeles ........cccccoeeaneas 1,106,500

4. WFXE-FM/Columbus, GA ........ccooieeieninenenns 16.5 == 4. WGCI-FM/Chicago .......ccceuveneanans oot 991,600

5. WWDM-FM/Columbia, SC ..........ccoveimncnenens 16.3 ﬁ 5. WVAZ-FM/Chicago (Urban AC) ............. 643,600

6. WZHT-FM/Montgomery, AL ................. - e 16.0 6. WILB-FM/Detroit .........ccoennrvnieennnes 597,700

7. WZFX-FM/Fayetteville, NC ...........ccccceeeaens ..15.8 Q 7. WVEE-FM/Atlanta .........ccooeeiiennnnnnns 595,900

8. WIMI-FM/Jackson, MS .....c..ccoveiierieannannes 15.0 h 8. WUSL-FM/Philadelphia ............c...coue. 570,500

9. WIKS-FM/Greenville-New Bern (Urban AC) ....... 14.0 9. WKYS-FM/Washington, DC ................. 494,100
10. KHZ-FM/Killeen, TX «..coeenemnieniiannmanmennnennss 13.9 : 10. KKDA-FM/Dallas-Ft. Worth ................. 491,500
10. KRVV-FM/Monroe, LA .......cc.ccveveueacacnenenenes 13.9
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SCARBOROUGH QUALITATIVE RESEARGH

All About Scarborough Information

On the following six pages, you'll find a detailed
format-by-format breakout of consumer profiles and
consumption data for some of radio’s largest spending
categories. Each column contains two figures: Comp. %
(composition percentage) indicates the proportion of that
format’s cume listeners who represent that characteristic,
buy that product, or engage in that activity. The second
figure is the Index, where 100 would be the average.

Scarborough data is collected using a two-phase
phone/mail method. This method consists of a telephone
interview, where radio listening, newspaper reading, and
demographic information are collected. The interview
respondents are then mailed a consumer survey booklet
which collects their lifestyle and shopping information, and
a seven-day television diary to record viewing.

The sample frame is adults 18+ in telephone
households. The sample source is Survey Sampling Inc.’s
“Random A” sample. A single adult respondent is
randomly selected within the household to be interviewed
using the “last birthday” method.

Scarborough uses a five-step process to build a
relationship with the survey respondent. This includes:

e The telephone interview

e The consumer survey and TV diary mailing,
including an up-front cash incentive

e A reminder phone call

¢ A reminder postcard

e A final reminder postcard with an extra $10 incentive
offer, for respondents whose mailing materials have not
been returned after 28 days.

In the largest 11 markets, males 18-34, African-
Americans, and Hispanics receive an additional reminder
call.

Scarborough uses a systematic incentive treatment
depending on the market’s historical cooperation rates
and whether the market qualifies for ethnic weighting.
Differential Survey Treatments (DST) are used for ethnic
respondents, including higher incentives, the creation of
High Density Black and High Density Hispanic Sampling
Areas (HDBAs and HDHASs), and bilingual interviewers
and mailing materials.

Scarborough data is collected in 61 markets in the U.S.
All data is collected in dedicated facilities by trained
interviewers using CATI systems (Computer Assisted
Telephone Interviewing). Fieldwork is conducted
continuously in two six-month periods. Data is released two
times per year in a rolling 12-month average. Each fieldwork
period represents one half of the data set for each release.

Scarborough Research is available through a number of
different software retrieval systems including PRIME,
Maximiser, IMS, TapScan, and Strata.

For questions regarding Scarborough’s methodology,
please contact your local account executive or call Research
Director Jane Mulligan at (212) 789-3556.
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SCARBOROUGH QUALITATIVE RESEARCH
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ConNsUMER PROFILES By R&R FORMAT

Active Rock Alternative CHR/Pop CHRRhythmic Fm
Comp Index Comp  Index Comp  Index Comp  Index Comp  Index Comp  Index Comp  Index
Age
18-34 ] 3% 101 | 78% 235 52% 156 77% 231 | 75% 227 69% 208 51% 154
35-54 ] 50% 127 21% 54 47% 120 | 23% 58 23% 59 29% 74 47% 119
55 16% 60 1% 3 1% 4 1% 3 1% 5 2% 7 2% 8
Gender
Men | 3% 78 2% 151 57% 119 64% 133 4% 97 43% 89 69% 143
Women 62% 120 28% 53 43% 82 36% 69 53% 103 57% 111 31% 60
Race/Ethnicity
White 90% 108 9% M4 | 97% 117 93% 112 66% 80 89% 107 %% 116 |
African-American | 8% 48 2% 16 1% 5 3% 21 6% 215 | 6% 48 2% 13
Asian-American 4% 159 1% 45 1% 51 2% 94 | 4% 180 | 3% 132 1% %
Other | 1% 50 2% 93 % 50 | 2% 95 3% 134 j 2% 82 1% 65 _?
Spanish/Latin origin/descent T 1% 96 10% 88 6% 58 10% 94 30% 268 14% 124 6% 54
Education (highest level)
Some High School or less 7% 59 | 8% 72 | 4% 3% | 7% 63 o 12% 107 8 75 | 6% 57 |
High School Graduate 3% 93 | 39% 109 25% 72 32% 89 39% 109 3% 102 3% 102 |
Some College or more 60% 114 53% 100 1% 133 61% 115 49% 93 55% 104 57% 108
Employment Status
Employed Full-Time 63% 112 72% 129 76% 136 69% 122 59% 104 64% 113 76% 135
Household Income
lessthan$25k | 17% 72 _16% 69 1% 49 14% 61 22% 9% | 19% 8 13% 56
$25K-$50K - 40% 98 46% 111 38% 93 40% 97 43% 105 42% 103 | 42% 102 |
$50K-$75K |l 1% 116 20% 114 23% 132 21% 116 6% 92 | 20% 10 | 23% 128 |
$75k+ 22% 123 18% 100 27% 148 25% 140 19% 102 19% 106 2% 122
Marital Status
Married o} B0% 104 41% 72 52% 91 | 3% 68 | 34% 60 | 44% 7 | 57% 99
Married with Children 3% 116 | 28% 100 | 35% 125 | 26% 9 25% 90 32% 113 4% 145 |
Single 40% 95 59% 138 48% 113 61% 144 66% 154 56% 131 43% 101
Presence of Children
None - | 52% 91 | 50% 88 51% 8 | 54% 94 | 4% 73 | 44% 77 44% 76
One - 19% 109 22% 126 18% 107 | 21% 121 | 24% 140 23% 132 21% 124
Two - 19% 116 | 19% 116 | 21% 13 17% 107 20% 124 2% 132 8% 143 |
Three ) 1 8% 116 7% 8% 118 | 6% 91 | 10% 150 8% 126 9% 132 |
Four or more 3% 100 2% 74 2% 77 2% 81 5% 158 4% 122 3% 112
Registered Voter
Yes 7% 100 72% 93 77% 99 2% 93 | 66% 85 1% 92 76% 98
No 23% 101 28% 126 23% 104 28% 126 34% 153 29% 129 24% 106
: f - ]
Home Ownership
Own Home | 68% 103 55% 83 63% 95 | 54% 81 | 43% 65 56% 83 65% 99
Rent/Other Home 32% 95 45% 132 37% 109 46% 136 57% 167 45% 132 35% 102
Length of Time Current Residence
Less Than 6 Months 6% 102 10% 182 7% 135 9% 168 9% 159 8% 145 | 7% 120 |
6 Months-1 Year 8% 106 10% 193 % 142 8% 152 | 8% 148 8% 148 % 132 |
1Year-2Years 9% 105 15% 163 13% 147 14% 153 12% 132 13% 144 1% 124 |
2Years3Years | 9% 104 12% 132 12% 134 12% 130 12% 134 12% 128 | 1% 127 |
3Years-4 Years 8% 104 10% 123 1% 136 9% 118 9% 116 9% 115 10% 124
4 Years-5 Years 6% 105 6% 103 8% 135 6% 106 6% 103 6% 115 7% 127
5 Years-6 Years 6% 109 6% 100 7% 130 6% 102 6% 109 6% 107 7% 118 |
6 Years-8 Years 1 8% 109 | 7% 95 | 9% 114 | 7% 93 8% 103 7% 96 % 114 |
8Years-10 Years | 6% 105 5% 88 6% 105 5% 89 5% 85 6% 98 7% 117
10_Ye;s-157Years_ - 12% 105 7% 62 10% 85 9% 81 10% 84 10% 89 1% 97
15 Years-20 Years 8% 104 6% 87 5% 70 7% 