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YOUR CODE OF PRACTICE
GOVERNING USE OF

RADIO HOOPERATINGS

"RADIO HOOPERATINGS" is published by C. E. Hooper, Inc., which firm pioneered and
developed the methods on which this Report and other Hooper Broadcast Audience Reports
are based.
It is the function of this Report to establish measurements showing the comparative size
and distribution of broadcast audiences among telephone homes in the city zone of a spe-
cific city. The actual homes to which these measurements apply arc telephone homes listed
jri the telephone directory(ies) for this city which are included in the Non -Toll Call Area.

The "RADIO HOOPERATINGS" for an individual city zone is based on interviewing which
is also used to supply advertisers, agencies, talent firms, networks, stations, and station
representatives with Ratings and other Indexes on their own and other competitive programs.
It is typically produced with the joint financial support of the several stations serving that
city. It is the aim of this statement to provide for the maximum constructive use of the Re-
port, or of special tabulations or retabulations of its basic data without infringing on the
rights and privileges of other factors in the industry, by outlining a plan of self -regulation
governing its use by subscribing stations.

WITHIN SUBSCRIBERS' ORGANIZATION
No restriction is placed on the inside use of this Report by the personnel of the subscribing
company.

IN PERSONAL PRESENTATION OUTSIDE, IN PUBLISHED PRESENTATION,
ADVERTISEMENT OR RELEASE

Personal presentation, published presentation in printed, mimeographed or other duplicated
form, including publication advertising, shall be as follows:

a) Identified as to the actual title and date of the Report and as to time -period, and
also the specific month(s) and year upon which the information is based.

b) Exact terminoloy of the Report is to be used with every figure quoted, i.e. "Ratings,"
"Radio Sets -in -Use," "Share of Radio Audience," "Available Homes," "Morning, Af-
ternoon and/or Evening RADIO AUDIENCE INDEX." (Share of Radio Audience
Report).

c) This Report is based on "City" telephone sample only (within Non -Toll -Call area):
projections or other suggestions of applicability beyond this scope are not permissible.

d) Quoted, published or otherwise duplicated material showing figures in combination
(typically not reported by C. E. Hooper, Inc.) is statistically unsound and, therefore,
prohibited.

e) Claims, conclusions or generalizations not supported by this Report may not refer to
it as source.

f) No privilege of reference or quotation is extended to non -subscribers.

IN PUBLISHED MATERIAL ONLY

In addition to the above, in all duplicated material including publication advertising, no
station is privileged to identify, except as station (or frequency) "B," "C," "D," etc., any
measurements of any other station, nor can any percentages for stations or frequencies be
arbitrarily omitted from a "RADIO AUDIENCE INDEX" Report. When a "RADIO
HOOPERATINGS" Report and/or a "RADIO AUDIENCE INDEX" is reproduced in
whole or in part (selected periods), the advertising station's indexes shall appear at extreme
left of comparative table and under his call -letters. Other stations labeled "B," "C,"
"D," etc., shall follow, arranged from left to right, in order of average all -day, all -evening
audience indexes from highest to lowest. This computation is merely a device to determine
arrangement order. See paragraph (d).

DISTRIBUTION

Personal copies of this Report will be furnished without additional charge to subscriber
for use by his executives, salesmen (including National Spot Representativei) and de-
partment heads, provided a list of the individuals with accompanying titles to whom such
copies are to be sent is furnished to and approved by C. E. Hooper, Inc., in advance of
publication.
C. E. Hooper, Inc, may offer evidence of listenership for sale to any station regardless of
locality in which listening is discovered. Equitable rebate will be made to station inaugur-
ating measurement in case of sale.
The same limitations and privileges for use set forth here shall apply universally to all
interim, "preliminary," "advance" or special reports rendered which use its basic data,
in whole or in part, as base.
NOTE: Any additional use of the Measurements and/or Indexes appearing in this Report or
any previously published Hooper Report, and/or any additional use of the basic data from
which this Report is produced shall be at the discretion of C. E. Hooper, Inc., with due
regard to the interest of all subscribers to Hooper Reports.

SELF REGULATION AMONG SUBSCRIBERS

implement self -regulation as to make it art actuality, we are providing below a
procedure by which a station violating this "Code" may be suspended:

Upon presentation of proof by a subscriber(s) which convinces C. E. Hooper, Inc., of a
violation of "Your Code of Practice" by a subscriber, we will suspend service to the vio-
lating station or company, when application is made by the remaining group of sub-
scribers in that city and upon declaration of their willingness to share proportionately
the violating station's subscription allotment.

If facts or figures are quoted or any statement is made on the authority of this Report,
or of special tabulations using its basic data or similar measurements as source, C. E.
Hooper, Inc., reserves the following right as a matter of policy:

(1) To confirm the accuracy of facts or figures taken from this Report.
(2) To publish the accurate facts when and if data accredited C. E. Hooper, Inc., are

at variance with its records.
(2) To cancel the subscription covering the affected period and to delete the subscribing

station's measurements, Ratings, Radio Sets -in -Use and/or other affected measure-
ments, from the Reports if that station by a promotional campaign or otherwise in-
validates such measurements as a reflection of actual listenership.

This Report is furnished on request under a continuing subscription and with the under-
standing that use of it will conform strictly with "Your Code of Practice" set forth herein.
The RepOrt is based on responses obtained by field investigators who are trained to inter-
view respondents in the manner set forth in the Field Manual for Hooper Radio Reporters.
Measurements, constantly in operation, are taken to test the validity of each interviewer's
work. Safeguards to the accuracy of the responses are also introduced in the interviewing.
The contents of this Report arc believed by C. E. Hooper, Inc. to be reliable within the
limits of statistical variations inherent in all sampling operations. However, since the con-
tents are based on acceptance of responses as made, they cannot properly be guaranteed by
C. E. Hooper, Inc.



CITY: NEW ORLEANS, LA,

HOOPER RADIO AUDIENCE INDEX
MONTHS: FEBRUARY - MARCH, 1961

SHARE OF RADIO AUDIENCE

TIME
RADIO
SETS-

IN -USE
WBOK WDSU WJBW WJMR WNOE WSMB WT IX WWL WWOM WYLD OTHER

AM & FM
SAMPLE

SIZE

MONDAY THRU FRIDAY

7:00 A.M.-12:00 NOON

11.3 7.1 11,5 3,4 1.4 22,0 6,7 17,0 11,9 8.1 10.4 0.7 9,730

MONDAY THRU FRIDAY

12:00 NOON -6:00 P,M.

8.9 6.8t 8.0 5,2 1.0t 22,9 7.5 17,2 9.7 10.7t 10.8 0:`h 11,486

t The above measurements are adjusted to compensate for the

in February,

act that Radio IStations WBOK, WJMR and WWOM sign off at 5:45 P.M.

"Radio Sets -in -Use" is the percentage of Total Homes which are listening to the radio. Where listenin4, to a second program over a second radio set 1- reported
in a home, that fact is reflected in both the "Radio Sets -in -Use" and in the individual station "Shares. "Share of Radio Audience" represents the proportion of
the total radio audience listening to a particular station.

Where an FM station duplicates its corresponding AM station's program schedule in its entirety, the FM station mentions are combined with the AM station's
mentions.

The Code of Practice governing the use of "RADIO HOOPERATINGS" applies to this "RADIO AUDIENCE INDEX." 19610 C. E. Hooper, Inc.,
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CITY: NEW ORLEANS, LA.

HOOPER RADIO AUDIENCE INDEX
MONTHS: MARCH - APRIL, 1961

SHARE OF RADIO AUDIENCE

TIME
RADIO
SETS-

IN -USE
WBOK WDSU WJBW WJMR WNOE WSMB WTIX WWL WWOM WYLD OTHER

AM & FM
SAMPLE

SIZE

MONDAY THRU FRIDAY

7:00 A.M.-12:00 NOON

11.8 8.6 9.4 2.9 0.8 23.9 6.7 17,2 10.1 9.8 9.8 0.7 9,433

MONDAY THRU FRIDAY

12:00 NOON -6:00 P.M.

9.8 9.6 8.7 4.3 1.1 24.6 7.1 17.0 5.7 11.5 9.9 0.4 11,356

"Radio Sets -in -Use" is the percentage of Total Homes which are listening to the radio. Where listening to a second program over a second radio set 1- reported
in a home, that fact is reflected in both the "Radio Sets -in -Use" and in the individual station "Shares. "Share of Radio Audience" represents the proportion of
the total radio audience listening to a particular station.

Where an FM station duplicates its corresponding AM station's program schedule in its entirety, the FM station mentions are combined with the AM station's
mentions.

The Code of Practice governing the use of "RADIO HOOPERATINGS" applies to this "RADIO AUDIENCE INDEX." e C. E. Hooper, Inc., 1961
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CITY: NEW ORLEANS, LA.

HOOPER RADIO AUDIENCE INDEX

MONTHS: FEBRUARY THRU MAY, 1961

SHARE ,GAF MDIO AypIENcE -190

TIME
RADIO
SETS-

IN -USE
WBOK WDSU WJBW WJMR WN OE WSMB WTIX WWL WWOM WYLD OTHER

AM & FM
SAMPLE

SIZE

MONDAY THRU FRIDAY

7:00 A.M.-12:00 NOON

11.4 8.7 10,4 2,9 1.1 23.0 6,9 18.4 10,5 7.8 9.6 0.6 19,170

MONDAY THRU FRIDAY

12:00 NOON -6:00 P.M.
9.4 7.8t 7.6 4.4 1.2t 24.9 7,7 18.2 7.9 10.71- 9.1 0.5 22,893

t The above measurements are apjusted to coMpensate for the fact that Radio Stations WBOK, WJMR and it,WOM sign off at local sunset.

"Radio Sets -in -Use" is the percentage of Total Homes which are listening to the radio. Where listeninif to a second program over a second radio set 1- reported
in a home, that fact is reflected in both the "Radio Sets -in -Use" and in the individual station "Shares. "Share of Radio Audience" represents the proportion of
the total radio audience listening to a particular station.

Where an FM station duplicates its corresponding AM station's program schedule in its entirety, the FM station mentions are combined with the AM station's
mentions.

The Code of Practice governing the use of "RADIO HOOPERATINGS" applies to this "RADIO AUDIENCE INDEX." C. E. Hooper, Inc., 1961

RA -2.



C

I



"DAYTIME AUDIENCES"

EXPLANATION OF PROGRAM LISTINGS

Space has been provided in the "Radio Hooperatings" section of this Report for program names

to be inserted for each station by time -periods.

The programming in this Report is representative of the period reported. Absence of program

names indicates that more than one program was broadcast during the time -period reported.

It is to be noted that where regular program talent is listed instead of program name, there

may have been substitute talent within the period comprehended by this Report.

Should mistakes in names occur, the percentages of "Radio Sets -in -Use", "Rating" and "Share

of Radio Audience" may nevertheless be considered correct for the station.

NOTE: Radio Stations WBOK, WDSU, WJBW, WSMB, WTIX, WWOM and WYLD are authority for

their own program listings. May, 1961 Standard Rate and Data Service is used

as guide to program names for Radio Station WNOE.



RADIO HOOPERATINGS

alry. NEW ORLEANS, LA. MONTHS: FEBRUARY THRU MAY, 1961

MONDAY THRU FRIDAY DAYTIME

MAL

TIE

RADIO

SETS -IN-

us[

WBOK WDSU WJBW WNOE WSMB

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARI

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD

7:00 14.4 )key D3key 0.5 3.7 Morning Call # 1,6 11.0 Downbeat 0.4 2.8 Jim Stewart 3,6 24.8 Music Time 1.3 9.2

7:15 12.0 " " 0 6 5.0 u u 1.5 12,0 11 0.3 2.0 " " 2.6 21.0 " " 1.4 11.0

7 30 13.5 " " 1.1 8,5 u u # 1.5 11,3 " 0.3 1.9 " " 2.6 18.9 " " 1.0 7,5

1.5 12,7 n u 0.6 5.0 il II 1.5 11.9 " # 0.1 1.0 " " # 3.1 24.8 " " # 0.7 5.9

8:00 13.1 if If 0,6 4.9 Patio Party # 1.5 11.8 II 0,3 2,0 " " 3,5 26 5 " " 0.9 6.9

8:15 12.0 " " 0,5 4.2 " II 0,8 6,3 " tt If II 3,1 26.0 " " 0.5 4.2

8:30 8.3 ,Iama Lou's
House

0 1 1.5 " " # 0,8 9.2 " 0,3 3.1 " " 1.4 16.9 " " 0.3 3.1

8 45 9.6 " " " 0.5 5,4 " " 0.8 8.1 II # 0.3 2.7 " " # 1.6 16 2 " " # 0.7 6.8

9:00 10.6 " n n 1.2 11.0 " " # 1.3 12.2 11 0.4 3.7
--cAmmirmr-C-40ES
Greg Mason

('1:1"

1.9 18.3 Breakfast Club 1.2 11.0

9:15 11.5 II If 1 , 5 13.1 II II 1.2 10.7 11 0.4 3.6 71-(" 2.1 17,9 u ii 1,2 10.7

9:30 9 0 " II II 0.8 9.1 II II # 1 , 2 13.6 " 0.3 3 0 " " 2.9 31.8 " " 0.7 7.6

9:45 10.7 if ft 2.1 19.5 " " 1.1 10.4 11 # tt 11 11 # 2,5 23.4 IT " # 0.6 5.2

Radio Sets -in -Use & Ratings Base: Total Homes Called # Includes five minutes of other programming.

Share of Radio Audience Base: Total Radio Mentions tt Less than 0.1

Pane 1-L r r unnoco mu -
Z.6

Ct



RADIO

CITY: NEW ORLEANS, LA

to

MONTHS: FEBRUARY THRU MAY, 1961

Ntopr

HOOPERATINGS

M)NDAY THRU FRIDAY DAYTIME

LOCALCA RAMO

SETS -IN-

USE

w T i x w W L WIA1 DM WYLD
OTHER

MA&FM

PROGRAM RATING

SHARE

RADIO

Ma
PROGRAM RATING

SHARE,

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

RATING

7 00 14 4 Lan Roberts 2:5 17 4 2,2 15.6
Wonderful
World Of

Music
1 2 8.3

Red Beans
And RI :e

0.8 5 5 0.3

15 12.6 " " 2 6 21.0 1 8 14 0 II II II il 0.8 6 0 ii it ii ii 0.9 7 0 0.1

7.30 13 5 "
II 2,9 21 7 1,9 14 2 " " " " 0.5 3 8

ii i, i, ii 1.7 12.3 0 0

45 12 7 "
I # 2 9 22 8 18 13 5 " " " " # 0.4 3.0 II II II II 1.4 10 9 0 1

8.00 13.1 " " 2 6 19.6 1 8 13 7 IT " " IT 0 9 6,9 " II II II 0.9 6.9 0,1

8,15 12 0 " " 3.0 25 0 0,9 7 3 It " " " 1 4 11.5 " " " " 1.8 14 6 0.1

8.30 8.3 " it 1.9 23 1 1 0 12.3 " " " " 1 0 12 3 " It " " 1 5 18.5 0.0

8 45 9.6 " " # 3.2 33 8 1.3 13.5 " " " " # 0.4 4 1 II ti II II 0 . 9 9.5 0.0

9:00 10,6 Ron Martin 1.3 12.2 1.5 14 6 il n n n 0.9 8.5
Old Ship
Of Zion

0.9 8 5 0.0

9 15 11,5 "
ii 1 9 16.7 0,6 4.8 " " " " 1,4 11 9 God t s It. ' # 1.1 9.5 0 1

9 30 9 0 " ii 1.6 18,2 0.3 3 0 " " " " 0.7 7.6 31d Ship
Of Zion

0 5 6.1 0.0

9 45 10 7 it it # 2.1 19,5 0.4 3 9 " " " " # 0.7 6.5 "
II n II 1.3 11.7 0 0

Radio Sets -in Use & Ratings Base: Total Homes Called # Includes five minutes of other programming.

Share of Radio Audience Base: Total Radio Mentions

. C -E_ 110CIPEIL INC_ PAC1P 1-R



RADIO HOOPERATINGS

CITY: NEW ORLEANS, LA. DATES: FEBRUARY THRU MAY, 1961

MONDAY THRU FRIDAY DAYTIME

UM
TINE

WM
SEIM

ou

WBOK WDSU WJBW WNOE WSMB

PROGRAM liT116

Ill
IAN

MR

PROGRAM IATIC

ME
RAN

Ut

PROGRAM RATS

SIM

RADIO

All.

PROGRAM iATIR

III
RAM

IN.

PROGRAM unig
SAE

IAIII

All.

10:00 12.1 Sweet Chariot 1.7 13.8 Patio Party # 0,8 6.9 Downbeat tt Greg Mason 3.2 26.4 Music Time 1.0 8.0

10:15 12_1 n , 1.1 9.1 n u 1.4 11,4 TT 0.1 1.1 n n 3.4 28.4 n n 0.5 4.5

10:30 13,5 It IT 1,3 9.3 IT II 2.1 15.5 II 0.8 6,2 TT n 3.2 23.7 n TT 0.3 2.1

10:45 12.2 n n 1.2 10,0 " " 1.5 12,2 TT # 0.8 6.7 " " # 2.2 17.8 " " # 1.0 7.8

11:00 11.3 Okey Dokey 1.8 15,9 " " # 0.6 5.7 II 0.5 4,5 " 1.9 17.0 " " 1.0 9.1

0.9 9,5 " " 0.7 6,8 TT 0.3 2.7 " " 2,9 29.7 " " 0.8 8.1

11:30 9,4 n n 1,0 11,0 " n 1.2 12.3 II 0.4 4.1 " " 2,6 27.4 " " 0.4 4.1

11:45 10,1 n H 0,7 7.3 n n 0.7 7.3 II # 0.7 7.3 n n # 2,5 24.4 n n # 0.5 4.9

12:00 9.3 n n 0.4 4.0 Rue Royale 4 0.6 6.7 II 0.3 2.7
SK,I, WiltQrsov...

Jay MaeKay 2.7 29,3 n n 0.7 8.0

12:15 9,4 " " 0,6 6.6 " " 0,4 3.9 II 0.4 3.9 " " 2.0 21,1 " " 0.6 6.6

12:30 8,8 " " 1,1 12.7 " " 0.2 2.8 IT 0.4 4.2 " " 1.7 19.7 " " 1,0 11.3

12:45 8.1 n II 0,9 10,8 " " 0.1 1.5 II # 0.4 4.6 " " # 1,9 23,1 " " # 1.4 16.9

1:00 8.1 Hostess Show 1.3 15.6 " " # 0.4 4,7 Il 0,3 3.1 " " 1.5 18.8 II II 1.4 17.2

*

1:15 9.0 n n 0.6 7.0 n n 0,5 5.6 It 0.1 1.4 n n 1.5 16,9 n n 0.6 7.0

1:30 9.8 Brighter Side 0.3 2.6 " " 0.6 6.6 II 0.4 3.9 " " 2.3 23.7 " " 0.6 6.6

1:45 8.9 " n 0.7 7.5 n n 0.8 9.0 Il # 0,3 3.0 n 11 # 2.5 28.4 H n # 0.8 9.0

Radio Se:s.;n Use & Ratings Base: Total Homes Calied # Includes five minutes of other programming.
Share of Radio Audience Base: Total Radio Mentions tt Less than 0.1

Pao. 2-L r c LIAADC11 11.1eeirIG HOOP ER
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RADIO HOOPERATINGS

my: NEW ORLEANS, LA. MONTHS: FEBRUARY THRU MAY, 1961

MONDAY THRU FRIDAY DAYTIME

WI
Mt

DAM

SEM
USE

WTIX W W L WWOM WYLD MIEN

AMIN

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHAE

RADIO

AUD.

RATING

10:00 12,1 Ron Martin 1.9 16.1 1.2 10,3
Wonderful
World Of
Music

0.7 5.7
Old Ship

Of Zion
1.0 8.0 0.6

10:15 12.1 n n 1,6 13,6 1.5 12.5 TI IT H II 0,8 6.8 ti n n n 1.4 11,4 0.1

10:30 13,5 " " 1,3 9,3 1,7 12.4 " " " " 1.1 8.2 " " " " 1.7 12.4 0.1

10:4 12.2 n " 1,9 15.6 1.0 7.8 IT
it II IT # 1.0 7.8 II TI II TI 1.1 8.9 0.7

11:00 11.3 Herb holiday 1.7 14.8 1.0 9.1 " " " " 1.3 11.4 Nola Parish 0.6 5.7 0.8

11:15 9.7 " " 1.7 17.6 0.7 6.8 " " " " 0,7 6.8 " " 0.9 9.5 0.3

11:30 9.4 n n 1.5 16,4 0,9 9.6 n II II II

0.5 5.5 Red Hot
And Blue

0.6 6.8 0.3

11:45 10.1 n II # 1.6 15.9 0.6 6.1 n
II

11 11 # 1.5 14.6 II
II

IT H 1.0 9.8 0.2

12:00 9.3 " " 1.5 16,0 0,7 8.0 TI TI IT H 1.2 13.3 II II II
II 1.0 10.7 0,1

12:15 9,4 " " 1.7 18.5 1.5 15.8 " " " " 1.2 13.2 " " " " 0.7 7.9 0.2

12:30 8.8, " " 1,4 15.5 1.2 14.1 " " " " 1.1 12.7 " " " " 0.5 5.6 0.1

12:45 8.1 " " # 1.4 16.9 0.6 7.7 " " " " # 1.1 13.8 " " " " 0.4 4.6 0,0

1:00 8,1 " " 1.4 17.2 0.6 7,8 " " " " 0.4 4.7 Blues Express 0.6 7.8 0.3

1:15 9.0 " " 2,7 29.6 0,5 5,6 " " " " 1.1 12.7 " " 0.9 9,9 0.4

1:30 9.8 " H 2.2 22.4 0.9 9.2 " " " " 1.3 13,2 " " 1.0 10.5 0.1

1:45 8,9 n n # 1.1 11.9 0.9 10,4 n n n n # 0.9 10.4 n " 0.9 10.4 0.0

Radio Sets-im-Use & Ratings Base: Total Homes Called # Inc udes five minutes of other programming.

Shan of Radio diardiexce Base: Total Radio Mentions r r I 110..."111111r111 MIA" .. ^,
age



RADIO HOOPERATINGS

CITY: NEW ORLEANS, LA. DATES: FEBRUARY HRU MAY, 19J1

MONDAY THRU FRIDAY DAYTIME

INN
TIN

NM
NTS -N-

al

WBOK WDSU W J B W ** W N E WSMB

PROGRAM uric
NUE

um
LW

PROGRAM um
NUE

an
AR

PROGRAM WIC

NUE

ION

Alt
PROGRAM win

NUE

lilli
All

PROGRAM um
NUE

bil
LW

2:00 8.0 Brighter Side 0.4 4,8 Rue Royale # 1.3 15.9 Downbeat 0.3 3.2 Jay MacKay 1.9 23,8 Music Time 0.5 6.3

2:15 10.2 " " 0.8 7.4 " " 1.0 9.9 11 0.6 6.2 " " 1,4 13.6 " " 1.3 12.3

2:30 9.6 " " 1.2 12,5 " " 0.5 5.6 n 0.3 2.8 " " 1.5 15.3 " " 1.2 12.5

2:45 7.3
Know Your
Minister

0.8 11.3 " " 0.5 7.5 II # 0.1 1.9 " " # 1 1.6 22,6 " " # 0.3 3.8

3:00 7.1 Hot Ziggity 0.1 1.9
Crescent

Serenade #
0.7 9.3 II 0.5 7.4 Bud Connell 2.0 27.8 " " 0.4 5.6

3:15 8.5 " " 0.9 10.9 It u 0.8 9.4 II 0.7 7.8 n n i 2.0 23.4 n 0.1 1.6

3:30 10.2 " " 1.4 13,3 II II 1.2 12.0 II 0.7 6.7 " " 2.4 24.0 " " 0.3 2.7

3:45 10.6 " " 0.5 4.9 " " 1.0 9.9 II # 1.0 9.9 " " # 3.3 30.9 " " # 0.4 3.7

4:00 13.3 1, 0,9 6.9 II II # 0.8 5.9 n 0.7 4.9 II II 3.7 27.5 II n 0.5 3.9

4:15 12.0 " n 0.9 7.5 " " 0.5 4.3 II tt II II 4,0 33.3 " " 0.9 7.5

4:30 8.1 IT IT 0,3 3.2 II II # 0.4 4.8 II 0.3 3.2 ii n 2.6 32.3 II II 0.9 11.3

4:45 8.6 " II 0.9 10.6 " " 0,7 7,6 II # 0.4 4.5 " " # 2.3 27.3 " " # 0.7 7.6

5:00 10.5 II TI 1.2 11.1 " " # 0.8 7.4 II 0.3 2.5 Shad 01-4hea 2.9 27.2 "
II 0.5 4.9

5:15 10.5 II ti 0.9 8.4 II n # 0.8 7.2 n 0.5 4.8 IT II 2.4 22.9 II II 1.0 9.6

5:30 10.1 n n 0.5 5.1 " TI # 1.3 12.7 II 0.6 6.3 " " 2.3 22.8 Ti " 0.9 8.9

9.6 Feb. Sign -Off

5:45 P.M.
n n 1.3 13.3 IT # 0.6 6,7 II " # 3. 40.0 " " # 0.3 2.7

Radio Sets -in -Use & Ratings Bate: Total Homes Called tt Less than 0.1 # t-iirtades five minium of other programming.
Share of Radio 'faience Base: Total Radio Mentions ** Radio Station WJBW carried baseball

Pao. 3-L rc LlefelDr11) 116Ir during this survey.



NMI"

RADIO HOOPERATINGS

ary: NEW ORLEANS, LA. MONTHS: FEBRUARY THRU MAY, 1961

MONDAY THRU FRIDAY DAYTIME

EU
ME

RIAM

SETS -II-

USE

WTIX W W L WWOM WYLD ITNEI

AIM

PROGRAM RATING

SHARE

RADIO

ADD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

PROGRAM RATING

SHARE

RADIO

AUD.

RATING

2:00 8.0 Bill Baker 1.3 15.9 0.8 9.5
oW
WorldnderfulOf
Music

0.6 7.5 Blues Express 0.8 9.5 0.3

2:15 10.2 n n 1.3 12,3 1.0 9.9 " " " " 1.6 16.0 " " 0.9 8.6 0.4

2:30 9,6 " " 1.7 18.1 0.5 5.6 " " " " 1.5 15.3 " " 0.9 9,7 0.3

2:45 7.3 " " # 1.5 20.8 0.5 7.5 " " " " # 0.7 9.4 " " 1,013.2 0.1

3:00 7.1 " " 1.7 24.1 0.5 7.4 " " " " 0.8 11.1 " " 0.3 3.7 0.1

3:15 8.5 " " 2,3 26,6 0.5 6.3 " " " " 0.5 6.3 " " 0.4 4.7 0.3

3:30 10.2 " II 1.4 13.3 0.4 4.0 " " " " 0.9 9,3 " " 1.2 12.0 0.3

3:45 10.6 'I II # 0.8 7.4 0.9 8.6 n n n n # 0.8 7.4 Groovy Gus 1.7 16.0 0.1

4:00 13.3 Ed Ripley 3.0 22.5 0.9 6.9 n n n n 1.4 10.8 Runnin1 WYLD 1.3 9.8 0.1

4:15 12.0 n , 2.4 20.4 0.8 6.5 n n n n 1.5 12.9 n n 0.8 6.5 0.1

4: 30 8.1 11 , 2.1 25.8 0.3 3.2 n n n n 0.8 9.7 II II 0.5 6,5 0.0

4:45 8.6 " " # 1.7 19.7 0.8 9.1 n n n n # 0.7 7.6 " " 0.5 6.1 0.0

5:00 10.5 " " 1.2 11.1 1.3 12.3 " " " " 1.0 9.9 " " 1.3 12.3 0.1

5:15 10.6 " n 1.9 18.1 0.8 7.2 " " " " 1,4 13.3 "
n 0.8 7.2 0.1

5:30 10.1 n n 1.9 19.0 0.6 6.3 II II II n 0.8 7.6 II n 1.0 10.1 0.1

5:45 9.6 " " # 1.7 17.3 O. 1.J1)Feb. Sign -Off

5:45 P.M.
JA

It H 1.2 12.0 0.6

Radio Sits -in -Use & Ratings Base: Total Homes Called fivt.4-7. i s 44- LO wel I ilowva
# Includes five minutes of other programming.

Shaer of Radio 'Indulge( Base: Total Radio Mentions cr.-- c 6 s -
,,-. N. I ikrvir I ha In .. ... -

. ago
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