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YOUR CODE OF PRACTICE
GOVERNING USE OF
RADIO HOOPERATINGS

“"RADIO HOOPERATINGS" is published by C. E. Hooper, Inc., which firm pioneered and
developed the methods on which this Report and other Hooper Broadcast Audience Reports
are based.

It is the function of this Report to establish measurements shewing the comparative size
and distribution of broadcast audiences among telephone homes in the city zone of a spe-
cific city. The actual homes to which these nicasurements apply arc telephone homes listed
jn the telephone directory(ies) for this city which are included in the Non-Toll Call Area.

The "RADIO HOOPERATINGS" {or an individual city zone is based on interviewing which
is also used to supply advertisers, agencies, talent firms, networks, stations, and station
representatives with Ratings and other Indexcs on their own and other competitive programs.
It is typically produced with the joint financial support of the several stations serving that
city. It is the aim of this statemernt to provide for the maximum constructive usec of the Re-
port, or of special tabulations or retabulations of its basic data without infringing on the
rights and privileges of other factors in the industry, by outlining a plan of self-regulation
governing its use by subscribing siations.

WITHIN SUBSCRIBERS’ ORGANIZATION

No restriction is placed on the inside use of this Report by the personnel of the subscribing
company,

IN PERSONAL PRESENTATION OUTSIDE, IN PUBLISHED PRESENTATION,
ADVERTISEMENT OR RELEASE

Personal presentation, published presentation in printed, mimeographed or other duplicated
form, including publication advertising, shall be as follows:
a) Identified as to the actual tit/fe and date of the Report and as to time-period, and
also the specific month(s) and year upon which the information is based.
b) Exact terminoloy of the Report is to be used with every figure quoted, i.e. ‘‘Ratings,”
“Radio Sets-in-Use,’ “"Share of Radio Audience,” ‘‘Available Homes,” ‘Morning, Af-

ternoon and/or Evening RADIO AUDIENCE INDEX." (Share of Radio Audience
Report).

¢) This Report is based on “City” telephone sample only (within Non-Toll-Call area):

projections or other suggestions of applicability beyond this scope are not permissible.
d) Quoted, published or otherwise duplicated material showing figures in combination

(typically not reported by C. E. Hooper, Inc.) is statistically unsound and, therefore,
prohibited.

~

e) Claims, conclusions or generalizations not supported by this Report may not refer to

it as source.

f) No privilege of reference or quotation is extended to non-subscribers.

IN PUBLISHED MATERIAL ONLY

In addition to the above, in all duplicated -material including publication advertising, no
station is privileged to identify, except as station (or frequency) “B.,” “C,” "'D,” etc., any
measurements of any other station, nor can any percentages for stations or frequencies be
arbitrarily omitted from a '""RADIO AUDIENCE INDEX"” Report. When a “RADIO
HOOPERATINGS” Report and/or a “RADIO AUDIENCE INDEX" is reproduced in
whole or in part (selected periods), the advertising station's indexes shall appear at extreme
left of comparative table and under his call-letters. Other stations labeled “B,” “C,”
*D,” etc., shall follow, arranged from left to right, in order of average all-day, all-evening
audience indexcs from highest to lowest. This computation is merely a device to determine
arrangement order. See paragraph (d).

DISTRIBUTION

Personal copies of this Report will be furnished without additional charge to subscriber
for use by his executives, salesmen (including National Spot Representatives) and de-
partment heads, provided a list of the individuals with accompanying titles to whom such
copies are to be sent is furnished tc and approved by C. E. Hooper, Inc., in advance of
publication.

C. E. Hooper, Inc, may offer evidence of listenership for sale to any station regardless of
locality in which listening is discovered. Equitable rebate will be made to station inaugur-
ating measurement in case of sale.

The same limitations and privileges for use set forth here sha!l apply universally to all
interim, ‘‘preliminary,” "advance’ or special reports rendered which use its basic data,
in whole or in part, as base.

NOTE: Any additional use of the Measurements and/or Indexes appearing in this Report or
any previously published Hooper Report, and/or any additional use of the basic data from
which this Report is produced shall be at the discretion of C. E. Hooper, Inc., with due
regard to the interest of all subscribers to Hooper Reports.

SELF REGULATION AMONG SUBSCRIBERS

To so implement self-regulation as to make it an actuality, we are providing below a
procedure by which a station violating this ‘‘Code’ may be suspended:
Upon presentation of proof by a subscriber(sj which convinces C. E. Hooper, Inc., of a
violation of "“Your Code of Practice’” by a subscriber, we will suspend service to the vio-
lating station or company, when application is made by the remaining group of sub-
scribers in that city and upon declaration of their willingness to share proportionately
the violating station’s subscription allotment.

If facts or figures are quoted or any statement is made on the authority of this Report,
or of special tabulations using its basic data or similar measurements as source, C. E.
Hooper, Inc., reserves the following right as a matter of policy:

(1) To corfirm the accuracy of facts or figures taken from this Report.

(2) To publish the accurate facts when and if data accredited C. E. Hooper, Inc., are
at variance with its records.

(3) To cancel the subscription covering the affected period and to delete the subscribing
station's measurements, Ratings, Radio Sets-in-Use and/or other affected measure-
ments, from the Reports if that station by a promotional campaign or otherwige in-
validates such measurements as a reflection of actual listenership.

This Report is furnished on request under a continuing subscription and with the under-
standing that use of it will conform strictly with “Your Code of Practice” set forth herein.
The Report is based on responses obtained by ficld investigators who are trained to inter-
view respondents in the manner set forth in the Field Manual for Hooper Radio Reporters,
Mcasurcements, constantly in operation, are taken to test the validity of cach interviewer's
work. Safeguards to the accuracy of the responses are also introduced in the interviewing.
The contents of this Report are belicved by C. E. Hooper. Inc, to be reliabie within the
limits of statistical variations inherent in all sampling operations. However, since the con-
tents are based on acceptance of responses as made, they cannot properly be guaranteed by
C. E. Hooper, Inc.
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HOOPER RADIO AUDIENCE INDEX

CITY: NEW ORLEANS, LA, MONTHS: FEBRUARY - MARCH, 1961

SHARE OF RADIO AUDIENCE

RADIO
TIME SETS- | WBOK | wpsu | wiBw | wJMR | wNOE WSMB | WTIX | WwL wwoM | wyLp OTHER SAMPLE
T AM & EM SIZE
MONDAY THRU FRIDAY
11.3) 71 11.5| 3.4 1.4 220 | 6.7 17.0 { 11.9 | 8.1 10.4 0.7 9,730
7:00 A.M.-12:00 NOON
MONDAY THRU FRIDAY
8.9 e6.8t| 8.0 52 | 1.0t | 229 | 7.5 | 17.2 97 | 10.7t| 10.8 0.5 11,486
12:00 NOON-6:00 P M.

+ The above measurements are adjusted to compensate for the f‘act that Radlo !stations WBOK, WJMR and WWOM sign off at 5:45 P.M.
in PFebruary.

“Radio Sets-in-Use” is the percentage of Total Homes which are listening to the radio. Where listening to a second program over a second radio set »- reported
in a home, that fact is reflected in both the “Radio Sets-in-Use” and in the individual station “Shares.” “Share of Radio Audience” represents the proportion of

the total radio audience listening to a particular station.

Where an FM station duplicates its corresponding AM station’s program schedule in its entirety, the FM station mcntions are combined with the AM station’s
mentions.

The Code of Practice governing the use of “RADIO HOOPERATINGS” applies to this “RADIO AUDIENCE INDEX.” © C, E. Hooper, Inc., 1961
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HOOPER RADIO AUDIENCE INDEX

CITY: NEW ORLEANS, LA. MONTHS: MARCH - APRIL, 1961
SHARE OF RADIO’ AUDIENCE
RADIO i OTHE AMP
TIME SETS. | WBOK | WDSU | wJBW | WaMR WNCE | WSMB WTIX WWL WWOM WYLD R SAMPLE
g AM & EM SIZE
MONDAY THRU FRIDAY
11.8 8.6 9.4 2.9 | o.8 23.9 6.7 17.2 10.1 9.8 9.8 0.7 9,433
7:00 A.M.-12:00 NOON
MONDAY THRU FRIDAY
9.8 9.6 | 8.7 4.3 1.1 246 | 7.1 17.0 5.7 | 11.5 9.9 0.4 11,356
12:00 NOON-6:00 P M,

“Radio Sets-in-Use” is the percentage of Total Homes which are listening to the radio. Where listening, to a second program over a second radio set 1+ reported

in a home, that fact is reflected in both the “Radio Sets-in-Use” and in the individual station “Shares

the total radio audience listening to a particular station.

“Share of Radio Audience” represents the proportion of

Where an FM station duplicates its corresponding AM station’s program schedule in its entirety, the FM station mentions are combined with the AM station’s

mentions.

The Code of Practice governing the use of “RADIO HOOPERATINGS” applies to this “RADIO AUDIENCE INDEX.”

© C. E. Hooper, Inc.,

1961
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HOOPER RADIO AUDIENCE IN-DEX

CITY: NEW ORLEANS, LA. MONTHS: FEBRUARY THRU MAY, 1961

Jov  [2%0 SHARE QF Rt"lD/IO AUDIENCE 600 940

RADIO
TIME SETS. | wBoK |wpsu | wiBW | WIMR | WNOE wsMB | wrix | wwr | wwoM | wyLp |_ OTHER SAMPLE
S | AM & FM SIZE
MONDAY THRU FRIDAY
11.4| 8.7 |10,4 | 2,9 | 1.1 23.0 | 6.9 | 18.4 | 10.6 | 7.8 9.6 0.6 19,170
[7:00 A.M,-12:00 NOON
MONDAY THRU FRIDAY
9.4| 7.8t 7.6 | 4.4 1.2t | 24.9 | 7.7 18.2 7.9 ] 107+ | 9.1 0.5 22,893
12:00 NOON-6:00 P.M,

"

1+ The above measurements are a?ljusted t/o\ compensate for the fact that Radio Stationk WBOK, WJIMR ar(d WWOM sign off at local sunset.

“Radio Sets-in-Use” is the percentaﬁz of Total Homes which are listening to the radio. Where listening to a second program over a second radio set 1 reported
in a home, that fact is reflected in both the “Radio Sets-in-Use” and in the individual station “Shares.” “Share of Radio Audience” represents the proportion of
the total radio audience listening to a particular station.

Where an FM station duplicates its corresponding AM station’s program schedule in its entirety, the FM station mentions are combined with the AM station’s
mentions.

The Code of Practice governing the use of “RADIO HOOPERATINGS” applies to this “RADIO AUDIENCE INDEX.” © C. E. Hooper, Inc., 1961.
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"DAYTIME AUDIENCES"

EXPLANATION OF PROGRAM LISTINGS

Space has been provided in the "Radio Hooperatings" section of this Report for program names

to be inserted for each station by time-periods.

The programming in this Report 1s representative of the period reported. Absence of program

names indicates that more than one program was broadcast during the time-period reported.

It i1s to be noted that where regular program talent is listed instead of program name, there

may have been substitute talent within the period comprehended by this Report.

Should mistakes in names occur, the percentages of "Radio Sets-in-Use", "Rating" and "Share

of Radio Audience" may nevertheless be considered correct for the station.

NOTE: Radio Stations WBOK, WDSU, WJBW, WSMB, WTIX, WWOM and WYLD are authority for
their own program listings. May, 1961 Standard Rate and Data Service 1is used
as gulde to program names for Radio Station WNOE.




RADIO HOOPERATINGS

CITY: NEW ORLEANS, LA. MONTHS: FEBRUARY THRU MAY, 1961
MONDAY THRU FRIDAY DAYTIME
RADN WBOK WDSU WIBW WNOE WSMB

16cA f SHARE SHARE SHARE SHARE SHARE
™ "o PROGRAM [RING| 0| PROGRAM |RiTNG| BD0| PROGRAM [RiTNG| RO | PROGRAM [RTNG| B0\ PROGRAM | RATING| RADO

AUD. AUD. AUD. AUD. AUD.
7:00|14 .4 || okey Dokey 0.5] 3.7|| Morning Call # | 1.6|11.0|| Downbeat 0.4 | 2.8 || Jim Stewart 3.6 |24 .8||Music Time 3, .8 G2
7:15 12.6 n n o 6 5.0 n n 1.5 12‘0 n 0.3 2.0 n n 2.6 210 1 1 1.4 11.0
7:3013.5| " " 1.1 8.5 ! ! # |1.5/11.3 b 0.3 1.9 " ! 2.6(18.9| " ; 1.0| 7.5/
soashe, 7| o " 0.6]| 5.0 " 1 1.5(11.9 " # 0.1 (1.0f » " # |3.1(2a.8]| 0 # 10.7] 5.9
8:0013.1 n " 0.6| 4.9l Patio Party # 1.5|11.8 n 0.3 |2.0 n il 3.5126.5 n " 0.9] 6.9
8:15[12.0]f " 0,5 4.2 1 " 0.8 6.3 " +1 [ 0 3.1(26.0( " 0.5 4.2

Mama ILou's n n [ n n n n
8:30| 8.3 0.1{1.5 # lo.8] 9.2 ©rcili|Ehi 1.41{16.9 © 2 ie 0
House
g.45/ 9.6 = n 0.5| 5.4 i " 0.8| 8.1 " # 0.3 |27 " # liee.2|] » " #4 |o07]6.8
~ bl ¢ — vt
9.00f10.6ff » n n 1.2{11.0 " " # | 1.3[12.2 0 0.4 3.7 || Greg Masen 1.9 [18.3|lBreakfast Club | 1.211.0
miKe mMmeCo .

g.15[11.5 1 n l 1,5(13.1 n " 1.2(10.7 n 0.4 |3.6 n n 2.1117.9 n n 1.2110.7
9.30| 9.0ff = n m 0.8] 9.1 " n # | 1.2{13.6 " 0.3 |30 n " 2.9[31.8]| = u 0.7]7.6
9.45f10.7|f n o om 2.1119.5 " " 1.1(10.4 " # ++ 0 " # |2.523.4] n # |o.8]5.2

Radio Sets-in-Use & Rarings
Share of Radio Audience

Page

1-L

Base: Total Homes Called
Base: Total Radio Mentions

C.E. HOOPER, INC.

# Includes five msnutes of other programming.
1t Less than 0.1

RH-6!
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CITY: NEW ORLEANS, LA

D)

RADIO HOOPERATINGS

MONTHS:

FEBRUARY THRU MAY, 1961

MOD)NDAY THRU FRIDAY DAYTIME
WTIX WW L WWOM WYLD Al;‘THER_
RADID
LOGAL e . SHARE SHARE SHARE SHARE SHARE
THE s || PROGRAM |RAING | R0 || PROGRAM |RTNG| M0 | PROGRAM |MING| RADD | PROGRAM |RATING | RADD | PROGRAM | RATING | RADID || RATING
AUD. AUD. AUD. AUD. AUD.
Wonderful Red Beans
7.001]14 4}jLan Roberts 2.5|17 4 2.2]15.6§| World Of 1 8.3 0.8| 55 0.3
And Rice
Music
7-15012.6( " " 26|21.0 18l1aqgf » v vom osl|leofm™ m» ™ v 09|70 0.1
7:3013.5| " L 2.9|21 7 1,914 4 * v v v 0 )05 | || g U UL 1.7 12.3 00
74512 7 ™ u # | 29|l228 18fi3gp " " " " #|o 3o " "o 1.4[10.9 01
g-0013.1f n 2 6[19.6 18[13A v v ow ow 0 6.9fn v n u 0.9]|6.9 0.1
8.15 12.0 u " 30125 0 0.9 7.3 n noon " 1 11.5 noown LU 1.814 6 0.1
8.30|8.3(| " v 1.9/23 1 1.0f12.3f * * " " iop23}™ " " " 1518.5 0.0
g 45t 9.6 u #|3.2/33 8 1.3/13.9 » v v w0 4 1ffnm mowow 09|95 0.0
01d Ship
. 10.6 1.3112.2 1.5114.6/f v n u n 0] BN 0.9]18 5 0.0
9:.00 Ron Martin of Zion
9:1511.5 W u 1.9/16.7 o6l 4 "~ * " " 1.4 11 9|[God's v~ 1 # 1.1]9.5 0.1
9.3 90ff » w 1.6]18.2 03 39 » v v o |o7|7.6|9 Ship 05]|6.1 0.0
Of Zion
9.4510 7|[ " # | 2.1]119.5 0.4/ 3¢ » v v wygloO 6.5 v v w 1.3p1.7 0.0

Radso Sets-in-Use & Ratings
Share of Radio Audsence

Base: Total Homes Called
Base: Total Radio Mentions

C.E. HOOPER, INC.

# Includes five minutes of other programming.

Page

1-R
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RADIO HOOPERATINGS

CITY: NEW ORLEANS, LA. DATES: FEBRUARY THRU MAY, 1961
MONDAY THRU FRIDAY DAYTIME
nm WB OK WDSU WJBW WNOE WSMB

L ey e e T it T

M [ || PROGRAM |ums|tmt || PROGRAM [ui| i || PROGRAM [mie [ M0 | PROGRAM | umc| Wn || PROGRAM | uim | i
[} ] . AL i R
10:00| 12.}|Sweet Chariot 1.7|13.8/|Patio Party # |0.8 [ 6.9{| Downbeat +t Greg Mason 3.2 {26 .4||Music Time 1.0 8.0
10:15] 12.1 " 1 I8 st " 1 1.4 11.4 1 0.1 11.1 1 n 3.4128.4 1 n OIS '4.5
10:30]13.5 n u 1.3] 9.3 u 1 2 5l {5555 1 0.8 16.2 n 1 3.2123.7 it 1 03] il
10:45}12.7 w " 1.2110.0 w W 1.5112.2 u # 0.8 [6.7 w w # 2.2117.8 () i # 1RO 748
11:00{11.9|okey Dokey 1.8[15.9] w4 lo.el|s.7 n 0.5 [4.5)] " 1.9Q17.0)f " 1.0] 9.1
11:15) 9.4 oo 0.9 9.9 v w 0.7|6.8 " 0.3 274 » » 2.929.7(| » v 0.8 8.1
11:30} 9. U U 1,0(11.0 it (i 1.2 12.3 @ 0.4 14.1 i L 2.6 |27 .4 i 1l 0.4] 4.1
11:45|10. 14 = n 0.7 7.3[ n 0.717.3 " # 0.7 |7.3 il n # |2.5124.4][ n # 0.5( 4.9
0 0 SKlp ‘—‘llf-,-_ 7

12:00 9.3 1 1" 41 4, Rue Royale # 0.6 6.7 n 0.3 2.7 Ja-y M&eKay 20 29,3 1 1 0.7} 8.0
12:15) 9.4 " I 0.6{ 6.6/ " U 0.4 3.9 " 0.4 |3.9 i U 2.0(1.1) " . 0.6] 6.6
12:30f 8.8 0 i 1.1112.7 i L 0.2} 2.8 i 0.4 |14.2 u w w7/ Il w s 1.0§11.3
12:45| 8.1 n w 0.9]10.8f| » w 0.1]|1.5 "o 0.4 |4.6 nooon g la93all v v g f1.4]16.9
1:00| 8.1{Hostess Show 1.3115.6 w i # 0.414.7 " OESHIESIN! ul U 1.5118.8 i Ui 1.4117.2
1:150 89} v w 0.6 7.0 n w 0.5|5.6 " 0.1 [1.af » w 1569 «  w 0.6 7.0
1:30{ 9.8||Brighter Side 0.3] 2.6 u i 0.6 6.6 u 0.4 |3.9 A y 2.3123.7 L u 0.6/ 646

.45/ 8.9 1" " Qnz |l 755 ] 1 0.8} 9.0 " 0.3 13.0 i n 2.5128.4 n 1 0.8} 9.0
1: # # #

Radio Sers-in-Use & Ratings
Share of Radio Andience

Page

2-L

Base: Total Homes Called
Base: Total Radio Mensions

C.E. HOOPER, INC.

£ Inclades five minuses of other programming.
tt Less than 0.1

Ry-s3




CITY: NEW ORLEANS, LA.

RADIO HOOPERATINGS

MONTHS:

FEBRUARY THRU MAY, 1961

C.E. HOOPER, INC.

p.g. 2-R

MONDAY THRU FRIDAY DAYTIME
L]
N WTIX WWL WWOoOM . WYLD T
[ -1 SIS SHARE SHARE SHARE " | SHARE SHARE
T ("' || PROGRAM  |WAING|pypg || PROGRAM  [RATING | RADID PROGRAM  [RATNG | RADID || PROGRAM  [RATING| papig || PROGRAM | RATING | RADID || RATING
AUD. AUD. AUD. AUD. AUD.
Wonderful 0ld Ship
10:00}12.1{fRon Martin 1.9} 16.1 1.2]10,3|| World of @7 37 1.0]8.,0 0.6
Music Of Zion
10:15(12.14 " 1.6(13.6 1.5012,5( n» nu o 0.8/ 6,8 m v n n 1.4 Q1.4 0.1
10:30|13.54f " 0 1.3| 9.3 1.7 12.4)f =" 1.1 8 v v 1,7 2.4 0.1
10:45]12.2)] " 1,9(15.6 1.0 78| mmw o nyg 1,0 7.8 n n uw 1.18.9 0.7
&L R "’,'I
11:00 |11.3||gerd Holiday 1.7|14.8 1.0 9.1f| w n nw 1.3)11.4iNola Parish 0.6 5.7 0.8
11:150 9.7|| ™ " 1.7(17.6 o.7(s6.8] """ 0.7 6.8/ " i 0.9}9.5 0.3
11:30) 9.4f " 1.5(16.4 0.9] 9.6 " nmu o 0.5| 5.5|Red Hot 0.6 | 6.8 0.3
And Blue k
11:45]10.1 " n 1.6|15.9 0.6 6.1 nononon # 1.5114.6( w n nn 1.0 9.8 0.2
12:00] 9.3|] n 1.5|16.0 0.7]8.0f] mn unm 1,2|13.3| n v n 1.0 0.7 0.1
12:15} 9.4)1 " i w73 5 LSS B T 1,2{13,2 " *vom 0.717.9 0.2
12:30] 8.8} " 1.4]15.5 1,214,124 =" 1, 1j12, 7 m " 0.5 1§ 5.6 0.1
12:45] 8.1} " gy 1.4(16.9 0.6 7.7 mmmm# 3L oal)| S G| T 0.4 4.6 0.0
1:00]| 8.1f] " i 1.4(17.2f o.6[7.8J nv " 0.4| 4,7||Blues Express |0.6 | 7.8 0.3
1:15| 9.0|] " " 2.7129.6 RS || SGifly EE 1.1{12.7)] " u 0.9|9.9 0.4
1:30] 9.8}§ ™ " 2.2(22,4 0,9 9.,2yf »m 1.3(13.4| " L 1,0 po.5 0.1
1:45] 8.9)] " 1.1411.9 0.9[10.4f] nwnm g 0.9/10.4{] " 0.9 0.4 0.0
3 Radso Sets-in-Use & Ratings Base: Total Homes Called # Includes five minutes of other programming.
E: Share of Radio Andience Base: Total Radio Mentions 1
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RADIO HOOPERATINGS

7

CITY: NEW ORLEANS, LA, DATES: FEBRUARY THRU MAY, 1901
MONDAY THRU FRIDAY DAYTIME -
. WBOK WDSU WJIBW % WNQE WS MB
WL e . P P T i T
T | (| PROGRAM |umi| || PROGRAM |umc| tin|| PROGRAM | |8 || PROGRAM| |umi| u (| PROGRAM |mm | b
| . | n, n. n
2:00| 8.4PBrighter Side 0.4| 4.9|Rue Royale # 1.3 ]15,9|| Downbeat 0.3 | 3.2||Jay MacKay l 1.9123.8|| Music Time 0.5 6.3
, .
2:15{10.4| " o8| 7.4 " 1.0/ 9.9 n 0.6 |6.2]|| " " 1.4 36| " 1.3)12.3
2:30| 9.6|| " 1.2|12.8] * v 0.5] 5.6 " 0.3 |2.8]| " " [ {15ps3ff » o« 1.2[12.5
2.45| 7.9 [@ov Your o.8(|11.3| " n 0.5|7.5 n # 0.1 |1.9]| " " #\ 1.6 p2.6l] n # 0.3] 3.8
£y ° Minister |
Crescent | !
3:00| 7.0t ziggity gl L. slFre=c= 0.7 9.3 b 0.5 7.4 |{Bud conne11 2.0k7.8| n 0.4| 5.6
Serenade # |
3:15) 8.9 ™ " 0.9[10.9| = 0 0.89.4 " 0.7 |7.8 ] n " | 2.0 3.4 » n 0.1} 1.6
1
3:30(10.2]| u 1.4[13.3]] " 1.2 p2.0 " 0.7 16.7 || " n | [2.4pa.0f " 0.3| 2.7
|
3:45(10.8|| " L 0.5| 4.9 " 1.0 | 9.9 _ # 1.0 [9.9]| » " #\ 3.3po.gjl " # 0.4] 3.7
4:00(13.3 " n 0.9{ 6.9 n n # 10.8[5.9 " 0.7 |[4.9]] v " \ 3.7 |Z7.5} n n 05 || E5E)
4:15(12.0f " 0.9| 7.9|| " 0.54.3 " +t " L \ 4.0 B3.3f| " " 0.917.5
4:30] 8.1 v n 0.3] 3.2} t 4 0.4 4.8 " 0.3 [3.2] » 0 2.6 B2.3f| i 0.9)11.3
4:45| 8.6|| " 0.9/10.6|| " " 0.717.6 m 0.4 |4.5|] " " # 2.3p7.3|| " W # (0.7|7.6
5:00}10.5|| " 1.2f11.1|f ¢ n # [0.8|7.4 " 0.3 |2.5 ||Shad 0'shea 2.97.2)f " n 0.5| 4.9
G LlGm
5:15]10.6}] " 0.9| 8.4f| " 4 lo.s]7.2 t 0.5 |4.8{| n " l 2.4 2.9l " 1.0] 9.6
5.30/10.1|| n 0.5] 5.1|| noo# |1.3p27 " 0.6 [6.3[f " 2.3p2.8|| v i 0.9] 8.9
L
5.45| 9.6 feb. Sign-0ff I n 1.3 3.3 u # 0.6 |6.7 [0 1 #k 3.4d40.0 n 1" # 0.3 2.7
5:45 P.M.
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Base: Total Homes Called
Base: Total Radio Mentions

tt+ Less than 0.1

. C.E. HOOPER, INC.

*® %k

dur

F#E Includes five minuses of other programming.

ing this survey.

Radio Station WJBW carried baseball

/Y -53
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CITY: NEW ORLEANS, LA. MONTHS: FEBRUARY THRU MAY, 1961
MONDAY THRU FRIDAY DAYTIME

itk
RADNO WTIX WWL WWoM WYLD AN S FM

WA | grom SHARE e SARE S SHARE
I " || PROGRAM  MAING| ppp || PROGRAM (RATING | RADID PROGRAM  [RATNG | pADID [[ PROGRAM  [RATING| paDip || PROGRAM  [RATING | RADID || RATING

AUD. AUD, AUD. AUD. AUD.

Wond
2:00| 8.0{[B111 Baker 1.3(15.9 0.8{ 9.5 %&ngg% 0.6| 7.9{Blues Express [0.81 9.5 0.3
Muglec
2:15[10.2]| ¢ 1.3/12.3 1.0 9.9 nmnn 1.6/16.0f " u 0.9]8.6 0.4
2:301 9.6 " t 1.,7|18.1 0.5| 5.6|f """ 1.5015.3] " " 0.9/9.7 0.3
2:45] 7.3 " " # | 1.5(20.8 ERS|| %75 AT ST 0.7] 9.4 1 U 1.0 f3.2 0.1
3:00| 7.2ff *+ v 1.7]24.1 BE| 74 vworw o.8j1r.1{ u @.3 4.7 0.1
3:15] 8.5 * v 2.3|26.6 0.5] 6.3|| ®n o 0.5/ 6.3 " " 0.4{4.7 0.3
3:30|10.2f§ " J 1.4{13.3 0.4| 4.0|| mnwmnow 0.9 9.3 n 1.2 02.0 0.3
3450106 v 0 4 |o0.8] 7.4 0.9 8.6[[ nwowowy 0.8 7.4|groovy aus 1.7 6.0 0.1
4:00|13.3jlEd Ripley 3.0i22.5 0.9] 6.9 n mwmn 1.4|10.8|Runnin® wvp |(1.3] 9.8 0.1
4315(12.0f|  w 2.4(20.4 0.8 6.5|| nnouow 1.5012.94] " 0.8]6.5 0.1
4:30]| 8.1 n n 2.1|25.8 0.3 3.2 nowonon 0.8 9.7 n 1 ORSINELYS 0.0
4:45) 86|} v m 4 | 1.7[19.7 0.8| 9.1l " ony 0.7 7.6[| n m 0.5]6.1 0.0
5:00|10.5) " " 1.2{11.1] 1.3(22,3{| wnnw 1.0f 9.9| " 1.3 p2.3 0.1
5:15]|10.6(| i 1.9(18.1 o.8|7.2|f n"n 1.4[13.3] n 0.8|7.2 0.1
5. 30 |10 1ff n i) 30 0.6 6.3[f mwnwnon 0.8] 7.6 =« u 1.0 po.1 0.1
5:45] 9.6| v v # | 1.7[17.3 0.1( 1.§'>Feb- SLER-Ery noow 1.2 p2.0 0.6
5:45 P.M,
% Radio Sets-in-Use & Ratings Base. Tostal Homes Called ( Hu (.S p LDWEJ‘ T howaA # Includes five minutes of other programming.
1 Share of Radio Axdience Base: Total Radio Menzions o~ CBS ~
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CHART FOR DETERMINING THE RELIABILITY OF A RATING

These curves are drawn at 1.9 sigma. They show the
maximum statistical variation expected in 94 of every
100 samples.
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rye Cinp 220 - To Determine Reliability of a Rating W
4 il iy ]
A > it (ST SO_QLOLS' Select the curve most closely corresponding to the sample size on jud
= ol CuIYS =T | . o
VAV 4 pir—11 I\\s which rating is based. l:
A , (WQOOOCOI Locate on the "Size of Rating’" (horizontal] coordinate the point
y 4 - = ] :Is 006 c;”s_ representing the rating (Example shows Rating 7.0). :
o . TG A
IIA'/ ,A' % IL % Project this point upwards to proper sample curve. (Example shows 5
/4 Mo L, 5000 calls T curve K). i
e L, —o ]
Jll P CUIV { f Note degree of plus and minus (£ variation indicated on "vertical |+
/ VT scale. {Example shows *£0.9). =
Curve M, 10,000 calls i
. el This figure means that 94 out of 100 surveys of 3,000 calls each & ]
swing of *0.9 would be the maximum to be expected on & program ||
P rating of 7.0. o
| [ T (N S TR [ N TR, [ T (o [ | L (i P
01 23 4567 879210 15 20 25 30 35 40 45 50

Size of

Rating



