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Chuck
Mangione larantella

“Tarantella” a spirited Italian dance of
celebration and love.

Chuck Mangione’s “Tarantella,” an 8-hour
musical marathon to aid [taly’s earthquake victims,
brought together the artistry of friends Dizzy Gillespie,
Chick Corea) Steve Gadd, brother Gap and an all-star
big band. Playing with a rare sense of fun and adventure,
in an atmosphere reminiscent of an Italian wedding ,
Chuck and friends created « memorable night
of musical bistory.

CAPTURED LIVE ON “TARANTELLA" sP 6513
A DOUBLE ALBUM ON A&M RECORDS & TAPES
Produced by Chuck Mangione

A&M Records Presents An Evening With

CHUCK MANGIONE, HIS QUARTET & ALL-STAR BIG BAND

APRIL 11th (OPENING NIGHT OF NARM) - 9PM - REGENCY ROOM - DIPLOMAT HOTEL



Goody Inc. and Samuel Stolon Found Guilty
Of Counterfeit Charges; Appeal Is Expected

By JEFFREY PEISCH

B NEW YORK — Sam Goody Inc.
and its vice president Samuel
Stolon have been found guilty by
a Federal District Court of inter-
state transportation of stolen
property (ITSP) and copyright in-
fringement.

After deliberating for almost
five full days, the 12-person jury
last Thursday (9) found Goody
inc. guilty of two ITSP counts
and three copyright infringement
counts. Stolon was found guilty
of one ITSP charge and one copy-
right infringement charge. The
ITSP conviction, a felony, carries
a maximum penalty of ten years
imprisonment and/or a $10,000
fine. The copyright infringement

WCI Study Indicates
Record Buying Stable

B NEW YORK—According to the
results of an in-depth consumer
survey conducted by Warner
Communications, Inc., the most
active record buyers are older
than previously assumed and are
becoming much more selective
in their record buying.

The research results, scheduled
for presentation on the opening
day of the NARM convention, are
based on a wide, face-to-face
sampling of over 2300 interview-
ees aged 10 and over, conducted
in May and June 1980. Presenta-
tion is to be made at the NARM
convention by Dr. Martin Fish-
bein, professor of psychology and
research professor, University of
I{linois, and Warner Special Prod-

(Continued on page 97)

charges which are misdemeanors,
are punishable by a maximum of
one year in jail and/or a $25,000
fine for each count.

Sentencing will not come for
several weeks, however, as de-
fense lawyers Kenneth Holmes
and Martin Gold, representing
Goody Inc. and Stolon, will file
post-trial motions on April 24,
asking Judge Thomas Platt to set
aside the jury’s verdict because
of insufficient evidence. If Platt
does not accept the defense law-
years’ motions, the decision will
almost certainly be appealed to
the Second Circuit.

U.S. prosecutor John Jacobs
called the decision a “total vic-
tory,” and added that he wasn’t
upset that the jury found Stolon
innocent on a racketzering
charge and several other copy-
right infringement charges,

The case went to the jury with
Stolon charged with one racket-
eering count, three ITSP counts

and six copyright infringement |

counts. Sam Goody Inc. was
charged with three 1TSP and six
copyright infringement counts.
The initial indictment, handed

down in March 1980, charged
Goody Inc., Stolon, and Goody
president George Levy with rack-
eteering, three ITSP counts and
twelve copyright infringement
counts, After the government
closed its case, Judge Platt dis-
missed the charges against Levy
because of insufficient evidence,
and he dismissed several of the
copyright infringement charges
against Stolon and Goody Inc.
The Goody trial has been fol-
lowed closely by the industry as
a test case in the government’s
fight against counterfeit record-
ings. When the Goody indictment
was handed down, a Justice De-
partment spokesman was widely
quoted as saying that the Goody
charges were the “tip of the ice-
berg” and that other indictments
would follow. And George Tuck-
er, a convicted counterfeiter who
was a key witness in the Goody
trial, boasted to an FBI agent last
year that his counterfeit tapes
were in the best stores in the
country, “from Sam Goody to
Korvettes.”
Although prosecutor Jacobs
(Continued on page 86)

New President Jay Lasker Sees
‘A Level Year’ for Motown Records

By SAMUEL GRAHAM

B LOS ANGELES—While execu-
tives at most record labels have
regarded 1980 as a year of re-
covery from the industry’s much-
discussed slump, and are looking
to 1981 as a continuation of that
recovery process, Jay Lasker,
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* The Record World Sales Index is based on a broad cross-section of quantitative sales data reported
to Record World from retailers, rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
June, 1979, with each weekly figure being a percentage increase or decrease on the base. The base

figure for both singies and albums is 100.0.

president of Motown Records
since November of last year, be-
lieves that 1981 will be at best
““a level year, not an up year.”
Lasker's outlook, he explained in
an interview with Record World

(Continued on page 99)
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23rd NARM Underway

By JEFFREY PEISCH

B HOLLYWOOD, FLA. — Retail
involvement in video product
and development of the “Gift of
Music” campaign are two of the
topics scheduled to receive a lot
of attention at this year’s Nation-
al Association of Recording Mer-
chandisers (NARM) convention,
running this week (12-15) at the
Diplomat Hotel here.

The 23rd annual convention
will be attended by close to 1700
label executives, retail and dis-
tribution reps, and workers in re-
lated fields. According to NARM
executive vice president Joe
Cohen, the total number of at-
tendees this year is down a little
from last year, but is ““amazing,
considering the condition of the
industry.”

Other key sessions scheduled
for this year’s convention in-
clude: the reading of reports from
Shorewood Packaging Company
and Album Graphics Inz. on the
results of recent test marketing
ventures of new cassette tape
packages; a presentation by Bob
Pittman, VP, programming for
MTV—The Music Channel, the
new Warner Amex Satellite En-
tertainment Company venture; a
presentation chaired by LeBaron
Taylor, VP/GM, divisional affairs,
CBS Records, titled ““Black Music
Is Green’; and a session entitled
“UPC/Bar Coding: Its Challenges,
Opportunities and Issues.”

Breaking with tradition, the
NARM convention will offer two
separate one-hour sessions on
video marketing opportunities for
retailers. A 10 a.m. Monday (13)
session, “Video | — Introducing

(Continued on page 87)

RIAA Brief Says CRT Rate Hike
Violates the 1976 Copyright Act

By BILL HOLLAND
® WASHINGTON—Attorneys for |

the Recording Industry Associa-
tion of America last week filed a
petitioners’ brief in the U.S. Court
of Appeals for the District of Co-
lumbia arguing that the Copyright
Royalty Tribuna! decisian of De-
cember 1980 to hike the mechani-
cal royalty rate is error-filled, ex-
ceeds mandated authority, and is
in violation of the statutes of the
1976 Copyright Act.

The 112-page brief takes an ex-
tremely aggressive tone, and

states that the Tribunal’s decision
to raise the rate on July 1, 1981
from two and three-fourths to
four cents per song is “both in
excess of agency authority and in
dereliction of agency responsi-
bility.

“The Tribunal‘s decision,” the
RIAA case summary continues,
“cannot stand. It fails to provide
a reasoned explanation of how it
arrived at its decision, or how the
four-cent rate satisfies the govern-

(Continued on page 97)
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Bowie.

B Pages 19-30. This week Record World
debuts its expanded video section, com-
plete with a chart of best-selling video-
cassette tapes, reviews of top videocassette
and videodisc product, editorial coverage of
key events in the industry, and an exclusive
interview with RCA recording artist David

# Opposite page 38. 'Gospel music is the
country music of the ‘80" is how one gospel
label executive summed up the future gf
this increasingly-popular genre. This week's
RW features a special section detailing the
Ry changes that have occurred over the last
" year and outlining the key labels’ current
projects.

departments

A/C Chart Page 72
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Report Pages 36-38
Album Chart Page 74
Album Picks Page. 85
Black Oriented
Music Pages 82-83
Picks of the Week Page 82
Black Oriented
Singles Chart Page 83
Black Oriented
Album Chart Page 82
Black Music Report  Page 82
Classical Page 91
Coast Page 18
Country Pages 100-106
Country Hot Line Page 101
Country Album
Chart Page 106

Country Album Picks Page 102
Country Picks of the

Week Page 100
Country Singles

Chart Page 104
Country Singles

Picks Page 102

Merger Agreement
Not Likely To Affect
20th Century Records

@ LOS ANGELES—A formal merg-
er agreement between Denver oil
tycoon Maryin Davis and the 20th
Century-Fox Film Corporation was
signed last Monday (6). Fox share-
holders are expected to vote on
the agreement in June; if ratified,
the movie studio will change from

4

Cover Story Page 26
Disco File Top 40 Page 86
international Pages 92-93
Canada Page 92
England Page 92
Japan Page 92
Jazz LP Chart Page 86
Latin American Pages 88-90
Album Picks Page 90
Hit Parade Page 89
Nuestro Rincon Page 88
Radio Action Page 90
Nashville Report Page 100
New York, N.Y. Page 14
Radio World Page 80
Retail Rap Page 72
Retail Report Page 73
Singles Chart Page 35
Singles Picks Page 84
Video World Pages 19-30
Videocassette Chart Page 24
Video View Page 23
Video Visions Page 22

a publicly-owned corporation into
a privately-owned one.

According to the Los Angeles
Times, Davis, 55, will pay $60 a
share for Fox’s common stock and
$80 a share for its preferred stock,
with the total value of the deal
said to be about $800 milliop.
The terms were first announced
in late February; Davis later with-
drew, only to renew the talks
shortly thereafter.

(Continued on page 6)

NARM Entertainment:
Variety Adds Spice

To ‘81 Convention

By DAVID McGEE

B NEW YORK — If this year's
NARM convention features a more
scintillating talent lineup than
most, no small measure of credit
goes to convention chairman
Barrie Bergman. The Record Bar
president has repeatedly stressed
the need for having top-notch
talent at the convention — ‘“be-
cause music is what this industry
is about, after all’—and this year
got his chance to directly affect
what attendees to the gathering
will hear in the way of musical
entertainment.

This year’s lineup represents
the broadest range of music yet
presented at a NARM convention,
from jazz (Chuck Mangione) to
gospel (Mighty Clouds of Joy) to
cabaret/pop (Peter Allen). In what
Bergman deems “a real coup,”
Warner Bros. recording artist
Emmylou Harris has been booked
to perform at the country music
luncheon on the convention’s sec-
ond day (April 12).

“I was really surprised that we
got Emmylou,” Bergman told
Record World last week, “because
she doesn’t play many concerts
at all. I've seen her a few times in
intimate settings—1000-seat the-
aters, and so forth—and she’s al-
ways been terrific. She’s just the
sort of act the people at NARM
should appreciate, and 1 think
she’ll feel comfortable there.”

The gospel music luncheon is a
new addition to this. year's
agenda, and for this Bergman se-
cured the services of Word re-
cording artists the Mighty Clouds
of Joy, who once recorded for
Bergman'’s City Lights label. “Gos-
pel was something we felt should
be represented because it's be-
coming such a big part of our in-
dustry,” he said. “The Mighty
Clouds of Joy are just one of the
best groups around anywhere. |

(Continued on page 87)

BMA Conference Set

B PHILADELPHIA—The third an-
nual Black Music Association
Conference is set to run from
Saturday, May 23, through Wed-
nesday, May 27, at the Century
Plaza Hotel in Los Angeles.

The BMA is in the process of
mailing registration forms to its
more than 2000 members. Regis-
tration for BMA members js $175
per person before May 8, and
$225 per person after May 8.

Further information may be ob-
tained by writing or calling BMA,
1500 Locust St., Suite 1905, Phila-
delphia, PA, 19102; (215) 545-
8600.
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Marketing VP Lou Simon Praises
PolyGram's ‘Vertical’ Structure

By PHIL DIMAURO

# NEW YORK—The key to Poly-
Gram Records’ restructured mar-
keting staff lies in the new "verti-
cal” structure of the entire com-
pany, according to Lou Simon,
vice president, marketing for
PolyGram. In a recent interview
with Record World, Simon de-
scribed the PolyGram of the past
as ““a hybrid company that was
made up of five different operat-
ing companies channeling their
actions through PolyGram Distri-
bution, so you really had five
spouts coming into one funnel
and then onto the street.

“The unwieldiness that existed
arose from the fact that all these
five companies had their own
marketing styles,” he continued.
“You had all different programs
going into that one funnel, and it
had to be distilled and juggled at
the street level. That's difficult—
you had too many different sales
plans going on, too many differ-
ent kinds of merchandising con-
cepts.”

With PolyGram under its new
president, David Braun, Simon
sees ‘all pop activities . . . com-
ing through one programming
which is easier to digest,” mak-
ing it easier for the company to
“function within its policies and
make things happen.”

These were the principles that
guided Simon, in conjunction
with Bob Sherwood, executive
vice president and general man-
ager, in formulating the structure
of PolyGram’s marketing depart-
ment, which was unveiled less
than three months ago (Record
World, January 24). There were
also sensitive '‘people issues” to
consider, and they were weighed
carefully in every decision. “Actu-
ally, we tried to hold as many
people from the three previous
companies as we could, and
thankfully, we were able to keep
most of the people in the system,
because they’re very good peo-
ple,” said Simon.

“In any restructuring, the key
is to create a clear new identity,
and identify job descriptions.

THE HIT SINGLE
FAOM THE NEW

SOLID BRASS/Distributed Nationally by RANDOM

134 East 70th Street, N.Y.C 10021  (212) 734-4000

Lov Simon

There’s no magic to it, it's a case
of academics, just basic plan-
ning” Among the first orders of
business was the creation of a
“strong press department,” be-
gining with the promotion of Len
Epand to vice president, press and
artist relations, and his relocation
from Los Angeles to New York.
In putting the new press depart-
ment together, two people who
had been let go in previous cut-
backs under the old system were
rehired.

A newly defined product de-
velopment department was cre-
ated under Jules Abramson, who
was named vice president, mar-
keting, product development.
| Abramson, described by Simon as
“an old hand who's been through
the PolyGram system for years
and a very experienced market-

(Continued on page 95)

_Singles

East:

Dottie West (Liberty)
Jefferson Starship (Grunt}
Stars on 45 (Radio)

Anne Murray (Capitol)

South:

Stars on 45 (Radio)
Rick Springfield (RCA)

Midwest:

Kim Carnes {EMI-America)
38 Special (A&M)
Stars on 45 (Radio)

West:

Dottie West {Liberty)
John O'Banion (Elektra)
Anne Murray (Capitol}

TownHouse Records
Formed by William Levitt

B LAS VEGAS—Wiliam ]. Levitt,
chairman of International Com-
munity Corporation, has announ-
ced the formation of a new rec-
ord company, TownHouse Rec-
ords. The Las Vegas-based com-
pany will have its distribution and
many of its operations handled
by the New York and Los Angeles
offices of Accord Records, co-
operating with the Capitol Rec-
ords network.

Product for the new label is
being supplied by Audio Leasing
Corporation, a subsidiary of Au-
dio Productions, Inc, a New
Hampshire-based company active
in talent acquisition and develop-
ment. Audio Leasing is being as-
sisted by industry consultant Ri-
chard A. Broderick, director of
the music business and technol-
ogy program at New York Uni-
versity.

Currently scheduled for release
are records by Something Sweet,
a three-member female vocal
group that has performed on the
last four Kool & the Gang al-
bums; Savoy Brown, the British
blues band, who, with founding
member, Kim Simmons, are cur-
rently finishing up a new album;
and singer-songwriter Buzzy Lin-
hart. Other upcoming TownHouse
releases included records by Ca-
nadian artists Carl Graves and
Dianne Brooks. According to the
Capitol arangement the retail list

ronal Breakou!sﬁ

Albums

East:

AC/DC {Atlantic)

Concerts for Kampuchea (Atlantic)
Pretenders (Sire}

Santana (Columbia)

Jefferson Starship (Grunt)

Devo (Warner Bros.)

Grateful Dead (Arista)

South:

AC/DC (Atlantic)

Concerts for Kampuchea (Atlantic)
Santana {Columbia)

Jefferson Starship (Grunt)

Ray Parker, Jr. & Raydio (Arista)
Ozzy Osbourne (Jet)

Midwest:

AC/DC (Atlantic)

Concerts for Kampuchea (Atlantic)
Pretenders (Sire)

Santana (Columbia)

Jefferson Starship (Grunt)

Devo (Warner Bros.)

Grateful Dead (Arista)

West:

AC/DC (Atlantic)

Pretenders (Sire)

Santana {Columbia)

Jefferson Starship (Grunt}

Ray Parker, Jr. & Raydio (Arista)
Grateful Dead [Arista)

for all new product will be $8.98.

Product also scheduled for the
spring include mid-line albums
priced at $5.98 by Willie Nelson
Johnny Rivers, Dr. Hook, Warren
Zevon, Al Green and Bob Marley.
According to Michael Gusick,
president of Accord Records,
these albums ’‘are older record-
ings—earlier things that these
artists have done. In some in-
stances, they’ll be compilations
of several different recordings
done by the artist. In others, it's
the actual album itself: re-mas-
tered, cleaned up, and updated
with state-of-the-art 1981 studio

techniques.”
“The recent economic down-
| turn in the record industry,”

Levitt noted, ““has created a sub-
stantial gap in the market that
under-capitalized, independent
labels have been unable to fill.
We think we’re the company to
fill that gap.”

20th Century Merger

(Continued from page 4)

20th Century-Fox Records is in-
cluded in the purchase. When
contacted by Record World last
week, label president Neil Port-
now indicated that he expects the
record operation to proceed as
before. “In meetings I've had with
the Davis people, !'ve received
nothing but assurances of con-
tinued support and interest in the
operation,” Portnow said. “’l don’t
foresee any impact one way or
another at this point; it should be
business as usual.”

Herb Eiseman, president of
20th Century Music Publishing,
told RW that he foresaw no
change in his company’s opera-
tion and that the new manage-
ment was ““behind us 1000 per-
cent.”

Aside from its film, television,
record and publishing divisions,
the 20th Century-Fox Film Corp.
also controls Deluxe General, a
motion picture processor; a
country club in Pebble Beach,
California; soft drink bottlers
Coca-Cola Bottling Midwest; In-
ternational Theatres, an Austra-
lia. and New Zealand-based
theatre chain; the Aspen Skiing
Corporation; and Magnetic Video,
makers of pre-recorded videocas-
settes.

o L

NomGésp("ell Section

: B Record World's regular gos

: pel section, which normall

¢ runs every other week, will no
appear in this week’s issue. Th
section will run next week and
then resume its regular sched
ule.

BT

et

RECORD WORLD APRIL 18, 1981



3

, = it i it
Ray Parker Jt. and Raydio have won over A Woman Needs Love.

millions of fans. One by one. The hit sound of Ray Parker Jr. and Raydio
Featuring the across-the-board smash single

Their message gets through every time, “A Woman Needs Love (Just Like You.Do)”

with all three of their albums to date THe sinale

passing the gold mark. Their fourth is R&B—BB:10** RW:12* CB:13*

A Woman Needs Love, more of the POP—BB:41%* RW:33* CB:34*

distinctive sound that has brought 704

Ray Parker Jr. to the absolute pinnacle Deliu?s' i

of today’s music. R&B—BB:43* RW:20* CB:40*

POP—BB:96** RW:78* CB:83*



SATURDAY, APRIL 11

9:00 AM REGISTRATION

4:00 PM REGULAR MEMBERS
MEETING

6:30 PM SPECIAL RECEPTION
First Timers

7:30 PM WELCOMING
COCKTAIL RECEPTION
Host: WEA CORPORATION

9:00 PM OPENING NIGHT
CONCERT

Entertainment by
CHUCK MANGIONE
Courtesy of A&M RECORDS

SUNDAY, APRIL 12

9:00 AM BREAKFAST

10:00 AM OPENING BUSINESS
SESSION
A Multi Media Spectacular for
thc ’80s: “PLAN TO BE
THERE”
Keynote Address: Henry Droz,
President, WEA CORP.

12:00 Noon COUNTRY MUSIC
LUNCHEON

Entertainment by
EMMYLOU HARRIS
Courtesy of
WARNER BROS. RECORDS

2:00 PM POOLSIDE EXHIBIT
AREA OPEN

3:00 PM Jogging Clinic
Jazzroebics Yoga Spouse
Tennis Tourney, Round 1

7:00 PM RECEP] ION

“A TOAST TO
LUCIANO PAVAROTTI”
Pavarotti will personally meet
and greet NARM members
Courtesy of LONDON
RECORDS/POLYGRAM

‘Grammy Hall of Fame’ |
Telecast Set for May

& LOS ANGELES—AnNdy Williams
has been set to host the first an-
nual “Grammy Hall of Fame”’ tele-
cast over CBS-TV on Friday, May
15, it was jointly announced by
executive producer Pierre Cosset-
te and jay S. Lowy, national presi-
dent of the National Academy of
Recording Arts and Sciences.

The telecast will be taped on
April 13 and 14 in New York’s
Nederlander Theatre. Ken Ehrlich
will produce the special.

THE HIT SINGLE FROM THE NEW

TINYTIM

TELL ME
THAT YOU'™
LOVE ME

COMIC STRIP MAN

SOLID BRASS/Distributed Nationally by RANDOM "
| 134 East 70th Street, N.Y.C10021  (212) 734-1192&

NARM Agenda

23rd Annual Convention
April 11-April 14, 1981
Diplomat Hotel, Hollywood, Florida

| MONDAY, APRIL 13

8:00 AM BREAKFAST-
MEETING

“Black Music Is Green”

l 10:00 AM-12:00 Noon SEMINAR/

WORKSHOP SESSIONS

Video I—*Introducing Video
Into the Retail Music
Environment: How to Sell
Sight With Sound”

“The Sounds of Tomorrow
Today”

“New Excitement in the
Accessories Marketplace™

Co-Op Advertising

“Your Unscen Competitors:
How to Deal with Them”
Counterfeiters—Home Tapers

“TV Advertising: The Newest
Ad-Venture”

“Personal Tax Planning”

Spouse Activities
9:00 AM First Annual Golf
Tourney

! 9:30 AM Breakfast and Speaker

“Human Sexuality”

12:00 Noon BLLACK MUSIC
LUNCHEON

RCA RECORDS presents
20th CENTURY FOX
recording artist
STEPHANIE \/llLLS

| 2:00 PM-3: 001’\4 Joggmg Clinic

Jazzrocbics Yoga Spouse
Tennis Tourney, Round 11

| 8.00 PM SCHOLARSHIP

AWARDS DINNER

Entertainment by
THE CHARLIE DANIELS BAND
Ccurtesy of
EPIC RECORDS/CBS

|

|

TUESDAY, APRIL 14

8:00 AM CONTINENTAL
BREAKFAST

9:00 AM-12:00 Noon SEMINAR/

WORKSHOP SESSIONS

Video I—*"Marketing Video in
the Retail Music Environment:
How It’s Done Now; How to
Do It Better”

“Exploiting the New Develop-
ments in the Tape Merchand-
ising and Packaging Arena”

“Marketing Mid Line Catalogue
Product for Maximurm Profit”

“New Directions in Leasing:
How to Handle Today’s Real
Estate Dilemmas”

“UPC/Bar Coding: Its
Challenges, Opportunities
and Issues”

“Plan To Be There” Wrap Up
Sessions For Retailers, Rack
Jobbers, One Stops,
Distributors

Spouse Activities
9:00 AM Final Round, Tennis
Tourney
11:00 AM Day at the Races:
Hialeah “Gift of Music” Stakes
12:00 Neon GOSPEL MUSIC
LUNCHEON

Fntertainment by
MIGHTY CLOUDS OF JOY
Courtesy of WORD RECORDS
2:00 PM POOLSIDE EXHIBIT
AREA OPEN

| 3:00 PM Jogging Clinic

Jazzroebics Yoga

8.00 PM NARM “GIFT OF
'VlUSlC” AWARDS BANQUET

| Entertainment by PETER ALLEN

Courtesy of A&M RECORDS

CRT Seeking Comments On Jukebox Rule Change

B WASHINGTON — The Copy- |
right Royalty Tribunal, under
pressure from jukebox owners, is
seeking comments on a proposed
rule change which would allow
jukebox owners to withhold the
so-called “location lists’” of their
jukeboxes and their numbers from
inspection.

Under a 1978 ruling by the CRT,
the jukebox owners have had to
send a yearly list of their jukebox
locations, and the number of
players in those locations. The
rule was modified on November
9, 1978 by the CRT, making avail-
able to copyright royalty claim-
ants a ‘“representative sampling
of location listings” without any
identification of particular jukebox
owners.

The Amusement and Music Op-
erators Association, representing
licensed jukebox operators, as-
serted that even that measure was
inadequate  protection against
possible competitors who could
profit from such lists.

However, the CRT said in its
proposal, ““the Tribunal has not

received a single complaint from
any jukebox operator of improper
conduct concerning the location
lists filed with the Tribunal.”

It also became apparent that

copyright claimants have chosen |

not to use information from the
lists. “Since adoption of the rule,
the Tribunal has not received a

single request from any claimant |

. .. for information from the list,”
the CRT said.

Cash at the Line
_

Comments on the proposal to
delete the location list require-
ment should be submitted by May
15, 1981 and reply comments by
May 26, 1981 to: Chairman, Copy-
right Royalty Tribunal, 1111 20th
Street NW, Room 450, Washing-
ton, D.C. 20036. For further infor-
mation, contact Clarence L. James,
Jr., Chairman, CRT, (202) 653-
5175.

Columbia recording artist Rosanne Cash recently appeared at New York's Bottom Line
in support of her new LP "‘Seven Year Ache.” Pictured backstage are, from left: Mi-
chael Gardner, manager; Dick Asher, deputy president and chief operating officer, CBS
Records Group; Rick Blackburn, vice president and general manager, CBS Records Nash-
ville; Cash; Roy Wunsch, vice president, marketing, CBS Records Nashville; Bruce Lund-
vall, president, CBS Records Division; and Paul Smith, senior vice president and gen-
eral manager, marketing, CBS Records.
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T.G.
Not just for country audiences.
For the country.
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The whole place seems ‘airgame now ' T.Gis got son'ethmg else a lot of peoplq 3
for one of the naii )n's‘Best loved sin er§ = wantto h%ar his new album.
T.G. Shéppard sgntsf»ome thing eVer)ﬁmdy .It’s for people who listen to country and
- wants to‘hear thase days whether it’s * | thecountry forpeople who listen.
. another})lumbe; e couyl‘try hit (he’s had
five ealready), er debonair appearance’ T.G. Sheppard I’Imze 'Enn AII
1

ational televi ra the sell- e
on national te ensnon,o nother se BSK 3528

out cencert v |
Featuring the-hit “I Loved ’Em».Every One..

/o~ 'WBS 49690

Pedtiu | by Bud&) Nlen for Tree Productions..
o n Warner/Curb records & tapes.
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REO SPEEDWAGON
FE IbBuY
¥19-50953

BARBRA STREISAND
FC 36750

JOURNEY
KC2 3701k

JIMN STEINMAN
FE 36531

RANDY MEISNER
JE 3748
x19-5096Y4

MOE BANDY
JOE STAMPLEY

FC 37003
x1L-60508
+19-50972

HAWKS
JC 3b922
x11-60500

MANHATTANS

JC 3b8LL
x11-11398
+JC 3bYLL

CHAMPAIGN

JC 37008
L1-11433

THE CLASH
£3x 37037

ALBUM "HI INFIDELITY™ NOW TRIPLE PLATINUM. "KEEP ON LOVING
YOU™* SINGLE NOW GOLD. ALL SEVENPREVIOUS ALBUMS AT LEAST
GOLD. ALL SELLING WITH RENEWED SPEED. NEVER-ENDING TOUR
CONTINUES SRO.

OUTDOES HERSELF. AGAIN. FIVE MILLION ALBUMS SOLD IN SIX
MONTHS. "GUILTY"™ ONE OF FEW ALBUMS INHISTORY TO SPAWN THREE
TOP-10 SINGLES. MORE TO COME.

DOUBLE-LIVE ALBUM "CAPTURED™ GOLD IN ONE WEEK. TOP-10 IN
THREE WEEKS. THREE PREVIOUS ALBUMS REAPPEAR AND BULLET UP
CHARTS.

OUT FROM BEHIND MEATLOAF. PRESENTS LONG-AWAITED ALBUM TO
WAITNG WORLD. ON EVERY AOR STATION IN AMERICA UPON RELEASE.

SCORES HIGH ON CHARTS WITH EPIC DEBUT "ONE MORE SONG™ ALBUM
AND "HEARTS ON FIRE™x SINGLE.

FOLLOW-UP THEIR NEAR-GOLD DEBUT ALBUM WITH "HEY JOE HEY
MOE."™ SINGLEX AND ALBUM A SMASH. STAMPLEY'S SOLO CAREER
SOARS. "T'M GONNA LOVE YOU BACK TO LOVING ME AGAIN™+ HIS

BIGGEST HIT EVER.

ALBUM AN INSTANT AOR SUCCESS. "RIGHT AWAY™x SINGLE GAINING
TOP-40 MOMENTUM EVERYDAY.

CAREER IN HIGH GEAR WINNING GRAMMY FOR "SHINING STAR.-"x
SINGLE GOLD "AFTER MIDNIGHT™+ ALBUM GOLD. "GREATEST HITS"
SELLING STEADILY. ACCLAIMED AS ESSENTIAL LISTENING BY ROCK
AND SOUL CRITICS.

RELEASES FIRST COLUMBIA ALBUM AND SINGLE BOTH TITLED "HOW
"BOUT US." BOTH BECOME GIANT HITS. BLACK AND TOP-40 RADIO
THIRSTY FOR MORE .

CONTINUE TO SHAKE UP THE MUS
HOUR "SANDINISTA!™ TOTAL CL
CONTINUE TO ACCELERATE.

WORLD WITH THREE-RECORD TWO-
H SALES TOP MILLION MARK AND

>
[Z2a
=




ROSANNE CASH
JC 3695
*11-1luck

THE ROVERS
JE 37107

WILLIE NELSON

FC 3443
xS2 36752
+JC 3b47b

STANLEY CLARKE
GEORGE DUKE
FE 36918

ADAM AND THE ANTS.
JE 37033

BRUCE SPRINGSTEEN

PC2 36854
x11-11391
+11-11431

THE REDDINGS

JZ 36475
*759 05600

CARL WILSON
Je 37010

JUDAS PRIEST

C 3b443
xFC 37052

LOVERBOY
JC 3L762
*11-1142)

ON COLUMBIAA EE

AN

I
AND CARIBOU RECO

SEC
CLA

ND ALBU
SICSIN

o

L

CANADIAN SMASHNOW U-S. SMASH.
BY ALL FORMATS. ALBUM SALES S0

UNDERWAY .

VEN YEAR ACHE™x ACC
EVERYWHERE . TOUR S

TWASN'T THAT A
ARING. BIGU.S

mir

p
T

AIMED AS
NSATIONAL.
ARTY™ LOVED
OUR

SHIPS GOLD "SOMEWHERE OVER THE RAINBOW-" SOON GOES PLATI-
NUM. "HONEYSUCKLE ROSE™x SURPASSES L.5 MILLION. STILL RED
HOT. "NELSON AND PRICE™+ GOLD. STILL RED HOT.

"THE CLARKE/DUKE PROJECT™ ALREADY BIGGEST SUCCESS YET FOR
STANLEY OR GEORGE . OUT-OF-THE-BOX ACROSS-THE-BOARD

AIRPLAY.

BIG SENSATION IN EUROPE. QUICKLY SPREADING IN THE U-S-

ALBUM "THE RIVER™=1 ON CHARTS AND ON BEST-OF-YEAR LISTS.
"HUNGRY HEART™x AND "FADE AWAY™+ TOP-20 HITS. HOTTEST CON-
CERT TICKET INROCK HISTORY .

LAUNCH CAREER WITH BEST-SELLING "REMOTE CONTROL™x SINGLE

AND "THE AWAKENING™ ALBUM.

RECORDS FIRST SOLO ALBUM. INSTANT ACCLAIM ATIRPLAY AND
SALES. FIRST NON-BEACH BOY TOUR SPECTACULAR SUCCESS-

AT FOREFRONT OF NEW HEAVY METAL TREND. "BRITISH STEEL"
BEST-SELLER TO DATE. BRAND-NEW "POINT OF ENTRY"* LOOKS

BIGGER.

HOTTEST DEBUT
GLE. GROUP WITH NO PAST .- GI

O

~CBS " CoLUNBIA," @ mpprc,e A 4op

A
IS A DIVISTON OF THE CLEVELAND ENTERTAINMENT COMPANY?®

ARE DISTRIBUTED BY CBS RECORDS &198) CBS INC.

EE\éELAND INTERNATIONAL"

ANT FUTURE -

ALBUM OF '"81. "TURN ME LOOSE™*x HOTTEST SIN-

BELIEVE IN A DREAM




Motown Names London Sales VP,
Patterson East Coast Mkig. Dirclor

s

.

Miller London

B LOS ANGELES—Miller London,
Jr., national singles sales and re-
tail accounts manager for Mo-

town Records, has been pro-
moted to vice president of sales
for Motown and its affiliated la-
bels, it was announced by Richard
Sherman, senior vice president of
marketing and distribution for the
label.

London joined Motown in 1969
as regional album and tape sales
manager. He was named assistant
national singles sales manger in

Worthy Patterson

1972.

Sherman also announced that
Worthy Patterson has been named
to the newly created position of
east coast marketing director for
Motown and its affiliated labels.

Patterson had been vice presi-
dent of east coast operations for
Casablanca Record and Film-
Works. He also served as east
coast marketing director for Casa-
blanca and for Warner Bros. Rec-
ords and national promotion di-
rector of RCA Records.

PETERS INTERNATIONAL SALUTES NARM

> WE'LL GIVE YO
GO INTER

Give the gift
of music.

FRENCH
e

b

EDITH PIAF

PLD 2032 Cass: PCD 2032 PLD 2068

CHARLES AZNAVOUR
Cass: PCD 2068

JACQUES BREL
“LA FANETTE”

JACQUES BREL
PLD 2067 Cass: PCD 2067

PETERS INTERNATIONAL

NEW RELEASE & NUMERICAL CATALOG

over 5,000 SELECTIONS

CLASSICAL ¢ JAZZ * M.O.R.
FRENCH » GERMAN e IRISH

WITH NUMERICAL INDEX

NATIONAL WIT

CBS International

Promotes Shapiro

B NEW YORK — Joe Senkiewicz,
vice president, promotion and in-
ternational artist development,
CBS Records International, has an-
nounced the appointment of Jul-
ian Shapiro to the position of
director of press and public infor-
mation, CRI. In this position, Sha-
piro will continue to be respon-
sible for insuring coverage for
CBS Records international, its affi-
liates, and its artists abroad and
in the U.S.

Shapiro has been involved with
CBS Records for more than three
years in a variety of capacities. He
joined the International Division
as associate director of press and
public information in 1979.

Julian Shapiro

U THE WORLD OF
H PETERS

AFRICAN GREEK

MIRIAM
MAKEBA

RHYTHM

MIRIAM MAKEBA
PLD 2073 Cass: PCD 2073

IRISH

PLD 5441

ISRAEL!

Tho Socnd of €2BECE

BOUZOUKI
Cass: PCD 5441

RCA Names Sassi VP,

Industrial Relations

B NEW YORK—Daniel Sassi has
been named division vice presi-
dent, industrial wrelations, RCA
Records, it was announced by
label president Robert Summer.

Daniel Sassi

Sassi joins the record division
after having spent the past year
as director of personnel and labor
relations for NBC in Chicago,
prior to which he had spent five
years with NBC in Washington,
D.C,, as manager of labor rela-
tions.

He joined RCA Corp. in 1969
in the industrial relations training
program, then became a job ana-
lyst in RCA’s electronic compo-
nents division in Harrison, N.J.
He joined the NBC subsidiary of
RCA Corp. in 1971.

PROFITS!

GERMAN

R&lind Kaiser

asmTraumen

1A

ATASTE OP

ROLAND KAISER
PLD 7109 Cass: PCD 7109

BEAUTIFUL MUSIC

ISRAELI e ITALIAN ° GREEK
LATIN AMERICAN + MIDDLE EAST
SCOTTISH » AND MANY MORE

: FEAST OF IRISH FOLK HANNA ARONI
PLD 2074 Cass: PCD 2074 PLD 2066 Cass: PCD 2066

- CLASSICAL

WRITE OR CALL TOLL FREE '-vn £ASAvSLLI sEEERETSS

800 223-1166 ooy

FOR YOUR COMPLIMENTARY coryY

PETERS INTERNATIONAL
619 WEST 54TH STREET
NEW YORK, N.Y. 10019
TEL (212) 246-2400 3

CARAVELL/ lan Partridge - English Songs
PLD 1000  Cass: PCD 1000 PLE 136/7 2LPs

MANUEL

DGT 1026 Cass: PCD 1026

JAzL

BILLY TAYLOR
WLW 8008 Cass: WCD 8008
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- FRESH

S O U N D !
NEW RELEASES FOR APRIL
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ncluding: LET'S GET CRAZY
AIRHEADS/FUTURE MANAGEMENT

PRODUCED, ARRANGED & WRITTEN
BY ROGER TAYLOR

\\'\‘,"
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JOHN | ™ ’ ' B | EE RITENOUR

O'BANI ON 2. = f , e 4 including: (Jusnsrsu ME PRETTY LIES
q MR. BRIEFCASE
incluthing:
LOVE YOU LIKE | NEVER LOVED BEFORE 5 { COUNTDOWN (CAPTAIN FINGERS)
LOVE IS BLIND/COME TO MY LOVE g |
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PRODUCED & ARRANGED BY PRODUCED BY GEORGE TERRY & PRODUCED BY LEE RITENOUR,
JOEY CARBONE & RICHIE ZITO FOR STEVE KLEIN. CONTAINS THE HARVEY MASON & DAVID FOSTER
CARBONE & ZITO PRODUCTIONS. SINGLE "COOL DOWN" E-47128 CONTAINS THE SINGLE
CONTAINS THE HIT SINGLE IS IT YOU?" E-47124
“"LOVE YOU LIKE | NEVER
LOVED BEFORE" E-47125
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Including:
BYE BYE LOVE
YOUR OLDLADY
AIN'T NO WAY
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PRODUCED BY
JACKSON BROWNE &
GREG LADANYI

\\i

NN

N

% 1981 Elektra/Asylum Records @ A Warner Communications Co.
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New Yor

(50
By DAVID McGEE

B Though little-heralded, Ellen Shipley’s ‘Breaking Through The lce
Age” struck this columnist as one of 1980's critical releases for the
message it sent about the impersonal nature of human relationships
in the modern world. It was a bold, life-affirming statement on
Shipley’s part, and it also happened to be fine rock music as well.
Ultimately, and sadly, its humanity seemed to fall victim to the very
affliction it railed against.

Robin Lane’s just-released second album, “Imitation Life,” covers
much the same territory as Shipley’s “’Ice Age,” but offers an entirely
different solution to the problem. Where Shipley opened with an
urgent plea to communicate “Heart to Heart,” Lane, in an equally
urgent but more desperate opener, “Send Me an Angel,” suggests the
only way out is to receive help “from up above.” In a more con-
templative moment on side two (“’Solid Rock”), she declares it's “time
to shut the door and settle in/so | can look back on where I've been/
and where I'll go,” only to find that when “the rains came . . . all
the angels sound another warning.”

Musically, “Imitation Life” finds its roots in the mid-"60s rock of,
say, the Jefferson Airplane, with spacey yet hard-edged guitar lines
everywhere bolstering decidedly ethereal, other-worldly vocals. As
powerful as the music is, though, it’s the stories Lane tells of desperate
souls crying out for salvation that lends drama and intrigue to the
record.

In an interview with New York, N.Y. last week, Lane said the songs
are about “‘different things that are happening now . . . emotional
things . . . personal things” in her own life. To say this is a personal
record, then, is a gross understatement. “It’s like a world view of
people relating to people, and of relationships between men and
women—actually just friendship in general,” she continued. "“Friend-
ship has become more valuable to me. It seems that when everything
else is gone, friendship is still there. True friendship can really sustain
you when you’re troubled.”

“Solid Rock,” the album’s most compelling song (and not to be
confused with the Dire Straits song of the same title), is about a
troubled soul coming to grips with the concept of a higher authority.
It was written, as were most of the songs here, in a two-week stretch
when Lane was moving out of her basement apartment in Boston (“I
had to get some light”) and recovering from the rigors of the road.
“l just wanted to be by myself,” she said of that period. 1 wanted
to read the Bible, close the door to the outside world and be close
to the Lord. Being on the road, travelling around when all these weird
things are happening, that's what ‘I'd Rather Be Blind’ is about in
part. But ‘Solid Rock’ and ‘Send Me an Angel’ are both inspired by
the book of Revelations, particularly the sections about the world
coming to an end.”

Lest the reader be misled, it should be mentioned that Lane wears
her spirituality gracefully and unostentatiously, much in the manner
of Pete Townshend. She will witness to a listener only when prompted.
And when prompted, she explains how she feels “really troubled in
a lot of ways, in a physical sense, of being alive right now with all
that’s going on in the world. But in a spiritual way, because of those
problems I'm having, it's making me read the Bible more and get
close to the Lord. I really believe in God in a Christian sense; what's
going on in my life and in the world is throwing me back to the Word
and making me stronger spiritually.

“In the Bible it says praise God at all times when you're being
afflicted, because you learn through that. You learn to persevere; you
gain character, and through character you gain hope. With all that’s
happening to me, even though | feel bad, | know it's a blessing
because it enables me to turn to the Lord. God judges the motives
of our hearts, and ke knows we're not perfect. | want to be what He
wants me to be. The Bible talks about the mystery of God; and he is
an incredible mystery. He is infinite.”

“Imitation Life” may not be seen as a likely candidate for RW'’s
Gospel Chart, but it is, quite possibly, as profound a religious state-
ment as a rock artist has ever made. It is uplifting, provocative and
even lroubling, because the issues it deals with are large ones. Lane
seems to be workirg out her problems nicely; would that we could
all find a similar source of strength.

SPRING HAS SPRUNG, AND NOW WE KNOW WHAT PEOPLE IN
THE MUSIC BUSINESS DID DURING THE WINTER: Congratulations
to A&M Records east coast head honcho Michael Leon and to his

(Continued on page 98)

14

| before Judge Edward Weinfeld.

| on albums or singles legitimately

RCA's Dolly Parton, who recently became the first Nashville-based female artist to 10;3
RW's country, pop, and A/C charts, is shown receiving gold records for her 9 to 5'
LP and single. Pictured from left are Jerry Bradley, division VP, RCA Records-Nash-
ville; Parton; ‘9 to 5" producer Greg Perry; Robert Summer, RCA Records president;
Joe Galante, VP, marketing, RCA Records-Nashville; and Dave Wheeler, director of

sales and promotion, RCA Records-Nashville.

MCA, CBS, RCA
Settle Colony Suit

B NEW YORK — MCA Records,
CBS Records and RCA Records
have announced the settlement
of their copyright infringement
and unfair competition lawsuit
against Colony Record & Radio
Center and the New York store’s
two partners, Sidney Turk and
Harold Grossbardt.

Defendants Colony, Turk and
Grossbardt consented to a per-
manent injunction on March 30 in
the U.S. District Court, Southern
District of New York, Manhattan,

Solar Names Nash

Creative Services VP

@ LOS ANGELES — Dick Griffey,
president, Solar Records, has an-
nounced the promotion of Mar-
garet Nash to the post of vice
president, creative services for the
label.

Margaret Nash

Compensatory damages, costs and
attorneys’ fees were paid by the
defendants to the record com-
panies’ attorney, Roy R. Kulcsar.

The defendants also agreed to
cooperate with the record com-
panies in providing information
necessary to MCA, CBS and RCA |
in  their continued litigation
against co-defendants Michael
“Russki’” and others who were
allegedly involved in the unau-
thorized duplication of sound re-
cordings owned by the three
plaintiff record companies.

The settlement stems from a
Recording Industry Association of
America (RIAA) investigation on
behalf of the plaintiffs. RIAA
agents visited Colony Records on
several occasions between Sep-
tember 1980 and February 1981
asking store employees to dupli-
cale, on cassette, songs contained

Nash, who joined the Solar staff
in 1980 as head of the company’s
publishing division, will continue
administrating the label’s Spec-
trum VII (ASCAP) and Hip Trip
(BMI) publishing wings. In her
new position she will continue
working with Solar writers, spe-
cifically in the area of creative/
professional operations.

Nash began her music business
career as a partner, with Johnny
Nash, in the Joda/Jad label from
1965 to 1969. She was president
of her own publishing company,
Maggie Cat Music, prior to join-
ing Solar.

{BS Names Backer

B NEW YORK—Steve Backer has
been appointed supervisor, col-
lege program, CBS Records, it was
| announced by Barry LeVine, man-
| ager, college program.

Prior to joining CBS, Backer
worked at Side One Creative Mar-
keting as national director of pro-
motion.

E/A Ups Jenkins

® LOS ANGELES — Penny Jenkins
has been promoted to administra-
live assistant to Vic Faraci, execu-
tive vice president/marketing for
Elektra/Asylum Records. She had
been executive secretary to Faraci
l since June 1980.

offered for sale.

The exact dollar amounts in-
volved in the settlement, and the
nature of the Colony cooperation
with the plaintiffs, were not an-
nounced. The original suit charged
Colony store employees with
duplicating songs for RIAA agents
by Olivia Newton-John, Poco,
Waylon Jennings, Elvis Presley,
Billy Joel, and the Jacksons,
among others.
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ANOTHER CLEAN SWEEP FOR
BMI WRITERS
BMI PUBLISHERS
BMI MUSIC
THE 1981 OSCARS

) 0000000000000000000006004

BEST ORIGINAL SONG

000000000 c0cs0000000000001
“Fame” from FAME
Michael Gore
Dean Pitchford
MGM Affiliated Music, Inc.

(98000000000 0008000080000808

BEST ORIGINAL SCORE

06000000000000000008000008

FAME
Michael Gore

MGM Affiliated Music, Inc.

Congratulations from all of us.

BMI

SERVING MUSIC SINCE 1940



WHISPERS

The beat goes on with “It's

A Love Thing”, the gold single

from their latest album,
“Ima gination ."(Solar Recorcs)

DARYL HALL &

JOHN OATES

Their lztest album is “Voices”
and it’s aready had three hit
singles. The current number-
one hitis “Kiss On My List,” but
ook for ‘ You Make My
Dreams’

DON McLEAN

He took America by storm

with the album “Chain

Lightning” and the top five

single, “Crying.” Now he's

on the charts again with
“Since | Don’t Have You.”

(Millennium Records)

RONNIE MILSAP
“Out Where The Bright Lights Are
Glowing”...an overwhelming performance

FRANKE And The of ten Jim Reeves o
KNOCKOUTS classics, as well as
A hit AOR album and a smash 2?:g%"}""§rrr:lf|

Top 40 single called “Swetheart."

Need we say more?
{Millennium Records)

Losing You.”

LAKESIDE
Stilt bringing in the gold with
“Fantastic Vavage” and their newest single,
“Your Love Is On The One.” (sotar Records)



DOLLY PARTON

STEPHANIE MILLS There’s aimost no way to measure
Her newest is “Stephanie” and it JEF F ERSON STA_RSH'P the huge success of
features “Two Hearts.” her In orbit again with their latest “9To 5 And Odd Jobs™!
smashing new single with Grunt Production “Modern A movie, a number- 3
Tecdy Pendergrass. Times” features the new hit one single, and now 1
(20th Century-Fox Records) Slngle, Find Your Nay Back! a f:)"OW'Up hit, 4 :"

Teddy Pendergrass appears (Grunt Records)
through the courtesy of
Philadelphia Interrational
Records and Teddy Bear
Production, Inc

~ “But You Know |
Love You”

LABAMA Foliowing their first smash album
with a second, “Feels So Right” 's only the beginning
for this group. They also have the No. 1 country single,

R’CK SPR'NGF'ELD “Old FIae."Now that’s hot! i
A no-nonsense rock and roller ¥

with an album called
“Working Class Dog” It
includes the hits
“Jessie’s Girl” and “I've
Done Everything
For You.”

PAUL ANKA
Keeping things hot with his new
album, “Both Sides Of Love.”
The featured single is “I've Been
Waiting For You All Of My Life”

¥ SHALAMAR

& They've been burning up the air-
| waves with “Make That Move,”
¥ the hot single from their latest

k' album, “Three For Love”
(Solar Records)

JIM PHOTOGLO
A star on the rise delivers his
second hit, “Fool In Love ¢
With You™ the title-trac< &

of his terrific f

new album.

) (20th Century-Fox
Records)

And Associated Labels
Manufactured and distributed by RCA Records



The Coast

By SAMUEL GRAHAM and ELIOT SEKULER

B FIFTEEN MINUTES LATER, YOU WANNA HEAR IT AGAIN: Just as
the NARM convention was about to get underway, with this year’s
sales awards being engraved and polished, the Chinese Ministry of
Culture came out with an announcement of the top selling records
in the People’s Republic for the year of the monkey. Number one
was a little ditty titled “The Toast Song,” described by the good
comrades as “a waltz of triumph over the Gang of Four” (no, not
that band from England). Others on their hit list included such toe-
tappers as “Night at Naval Port” and ““Pure and Clear Is the Stream
in the Border Areas,” which sound kinda like songs that might be
covered in these parts by the Village People and john Denver,
respectively.

In an effort to avoid the creation of any bourgeois personality cults,
information regarding the recording artists was omitted from the
announcement. But should their labels come up with some decent
tour support, it's a good bet that you might catch up with some of
China’s rising stars in the casino of the Sahara Tahoe, where one of
your merry columnists has been fleeced on more than one unhappy
occasion and where, they tell us, two new games have just been
introduced. The games are called Pai Gow and Sic Bo, which translate
roughly to ““cards of nine” and ‘‘dice” and are, we're further told,
the forerunners of the more commonly known games of dominoes
and baccarat.

In other vaguely oriental news, 20th Century-Fox announced that
they’ll start the cameras rolling in August on “The Ninja,”” the screen
version of the book by former Cash Box editorial staffer (and occa-
sional Record World contributor) Eric Van Lustbader. Irvin (“Empire
Strikes Back'’) Kershner will direct.

AND SPEAKING OF MOVIES: Loveable ol’ KLOS jock Frazer Smith
has joined Robert Carradine and Linda Hamilton in the cast of “Tag—
The Assassination Game,” which started shooting last Wednesday
(April 8) here in L.A. Frazer plays the role of Carpenter, mastermind
of the lighthearted game that’s replaced goldfish swallowing and fire-
bombing as a collegiate distraction. Screenwriter Nick Castle will also
direct the picture, which is too hip for distribution as yet, but is being
independently produced by Winner Entertainment Productions . . .
Monty Python’s latest, “Time Bandits,” will be released in Britain this
July and features Sean Connery and Shelley Duvall in addition to
the usual crew. George Harrison, a long-time Python cohort, is credited
as executive producer . . . Loretta Lynn, who turned a coal mine into
a gold mine, will be celebrating an unnumbered birthday this week
(April 14). We won’t be too surprised if the town of Hurricane Mills,
Tenn. declares a municipal holiday. Loretta owns the place . . . Irving
Azoff will produce the film version of ““High School,” the book
written by former rock journalist wunderkind Cameron Crowe and

published by Simon and Schuster. Al those interviews that Cameron
" did with Carly Simon musta paid off, because he's managed to open
his own disco with the book and movie advances. The place is called
The Seven Seas, is located in Marina Del Rey and probably features
a lot of Eagles music, a little Steely Dan, some Jimmy Buffett, etc.

AND SPEAKING OF IRVING: Irv's former L.A. residence is now the
domicile of one Ron Domont, partnered with joel Brandes in D&B
Management and overseer of the careers of Jerry Corbetta (Sugarloaf,
Four Seasons) and local faves the Twisters. The latter band is
currently in Malibu’s Shangri La Studios with producer Rob Fraboni,
whose credits include the likes of Bob Dylan, the Band, Eric Clapton
and Tonio K. What with the sessions going so well and his new house
freshly redecorated, Ron Domont is hoping to be as big as Irving
Azoff. In the business, that is.

WHO'S HAPPENING: Patti Page, if you can believe that; she has a
single on the Plantation label, “No Aces,” that is bulleting on the
country charts even as we, ah, write. You can catch Patti at Disneyland
on May 9, where she’ll undoubtedly be reprising such classics from
the Page catalogue as "“Tennessee Waltz”” and the ever-popular “How
Much Is That Doggie in the Window?”” . . . We've heard of plenty of
people dodging their taxes, but here’s a twist: local rockers the
Naughty Sweeties say they are delaying the release of their new live
EP (on their Dauntless label, distributed by Rhino) until April 20,
when the mails will be less clogged with tax returns. Very thoughtful,
fellas . . . Ruth “Miss Rhythm’* Brown will have a role in a CBS-TV
summer series called ““Checking In,” a spin-off of ""The Jeffersons”;

(Continued on page 98)

NMA To Sponsor Black Music Showcase

B NASHVILLE—The Nashville Mu-
sic  Association’s black music
committee will sponsor a Black
Music Showcase to ‘define and
focus record label attention on
Music City’s black musical tal-
ent,”” the NMA has announced.
The organization is conducting a
talent search open to any profes-
sional, self-contained musical en-
tity (single or group) without an
existing recording contract.

Five winning entrants from the
talent search will be presented at
a live public concert promoted by
the NMA at the Tennessee The-
ater here June 19, at 8 p.m.
Though the Nashville Music Asso-
ciation cannot guarantee a re-
cording contract, the organization
will invite and encourage at-
tendance by artist and repertoire
representatives from every major
record company. The five win-
ners will also receive six hours
of recording studio time (courtesy
of CBS Studios, Bennett House
Studio, Broken Door Studios, LSI

| Studios, Music City Music Hall,
| the Rat Hole Studio and Wood-
| land Sound Studios), as well as
|a one-year membership in the
NMA.

Entrants must submit a cas-
sette containing three copy-
righted songs of previously un-
recorded black oriented music
totalling not more than 15 min-
utes duration. Each cassette must
include the name, address and
phone number of the entrant. En-
tries must be recived by the NMA
at 2020 21st Ave. S., Nashville,
TN 37212, no later than 5 p.m.
Friday, May 15, 1981. Cassettes
will not be returned.

Entries will be judged by a two-
tier screening process. A panel of
Nashville music industry execu-
tives will choose semifinalists,
who will then perform live be-
fore a second panel of five
judges. Five winners will be
chosen and notified by telephone
by the NMA.

Backstage Buddies

/' o it

Grammy winners Anne Murray and Christopher Cross (right) visit with Don Williams

following a recent concert by Williams and Murray at the University of Texas in

Austin,

PolyGram Names Two

In Tour Department

® NEW YORK — Sylvia Chanler
has been promoted to the posi-
tion of artist tour administrator,
PolyGram Records, Inc., it was
announced by Jerry Jaffe, vice
president, rock department. In her
new post, Chanler will be respon-
sible for coordinating ticket buys
with the promoetion, distribution
and press and artist relations de-
partments, as well as updating
artist  itineraries and contact
books. She had been artist tour
coordinator, PolyGram Records
Operations, and new release co-
ordinator, production. depart-
ment, Polydor Records. She join-
ed the company in April 1976.

In addition, Gary Korb has been
named artist tour coordinator,
PolyGram Records, Inc. Korb will
assist in all aspects of artist tour
administration. Prior to assuming
his new job, Korb was a mer-
chandiser for the New York sales
branch of PolyGram Distribution,
Inc.

ATV Music Halts
Unauthorized Use of
‘All You Need Is Love’

# LOS ANGELES—Maclen Music,
Inc., the ATV Music Group com-
pany that represents the majority
of the John Lennon/Paul McCart-
ney copyrights in the U.S., has ob-
tained a permanent injunction
against the manufacture, distribu-
tion and sale of posters or any
other products bearing the phrase
“All You Need Is Love.”

lllegal Posters

The lawsuit, filed in Federal
Court in Seattle, Washington,
charged the defendants — AA

Sales, Inc., AA Graphics, Inc. and
Keith D. Russell—with violations
of Maclen’s trademark and copy-
right rights in the lyrics and title
of the Lennon/McCartney song.

The defendants had manufac-
tured and marketed posters bear-
ing the likeness of John Lennon
and the phrase “All You Need Is
Love” without authority from
Maclen Music.
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or the past few years each NARM convention has celebrated a turnaround year
for the music and record business as it enters the Age of Video, and 1981 may
actually be that year. Clearly, we are at the dawn of the video era.

However, it is also clear that many companies involved in software are awaiting the
sonic boom of the video “revolution” It may never come. It seems that all the
configurations, all of the incompatible systems, are growing, and in the process
conjuring up visions of the Quad debacle of a decade agd.

A history lesson is in order. Once upon a time, a number of hardware manufacturers
committed their companies to Quadrophonic sound. New equipment was conceived,
engineered, marketed, advertised and promoted. But only a few record companies then
made attempts at releasing Quad product; most preferred to concentrate on breaking
new acts or pushing hot new singles. Ultimately Quad was eaten by— or ate— its
makers. To the record companies, Quad had failed on its own. But maybe it failed in part
because the music industry was waiting for equipment saturation before committing its
software. Which comes first, the chicken or the egg?

Fortunately for video, the software and hardware branches of the industry are for the
most part within the same corporate structure, or else are so interrelated as to preclude
another Quad scenario. Also on the plus side, videotape and videodisc can grow side by
side, each configuration meeting consumers’ specific needs or budgets. The reality is
that we are seeing a video “evolution?”

We believe that the adventurous push into software, in all configurations, wil fuel the
growth of all kinds of non-broadcast television viewing. The creation of diverse software
st mulates video nightclubs, video art galleries and video museum shows. This diversity
stimulates an interest that translates into sales. Hardware is not the answer, or even the
guestion; the answer is the availability of diverse software.

Which entertainment company will create the software that moves the hardware? Who
will find the equivalent of Uncle-Miltie, a vaudeville comedian who sold more television
sets by himself in the early days of TV than the rest of the industry combined? Or of
Elvis, who moved all of those 45 RPM players for RCA in the '50s? Or of the Beatles, who
went from four tracks to eight tracks to 16 tracks and sparked a revolution in audio
technology similar to what we expect to see in video in the coming years?

With this issue, Record World is committing itself to create a total support system for the
business of video hardware/software: from the retail level where sales happen to the
promotional films that spark sales to the entertainment product— music or otherwise—
that will keep the customers satisfied.

The evolution will be televised—yours and ours.¢%



Video Worild

Audiovisual Merchandising Unit
On Display at NARM Convention

By SOPHIA MIDAS

B NEW YORK — The video in-
dustry’s first audiovisual merchan-
dising unit is on display at the
NARM convention this week in
the lobby of the Diplomat Hotel.
The new unit is being displayed,
according to developer Burke
Kaplan, at the request of NARM
executives who believe it may
prove to be an effective merchan-
dising aid for retailers.

According to Kaplan, who is
also co-owner of the Washington-
based Video Communications in-
novators, the instant preview ma-
chine, known as Decision Vision,
has been tested by six video man-
ufacturers: Warner Home Video,
MGM/CBS, Paramount Home
Video, MCA DiscoVision, Walt
Disney and Magnetic Video. Co-
lumbia Pictures Home Entertain-
ment is also considering testing
the unit.

The instant preview machine
enables a customer to walk into
a video outlet, push a button and
see a trailer of his favorite film.
The trailers, which are one min-
ute in length, have been provided
by participating manufacturers.
The unit also offers separate
search and scan features, elimi-
nating any dead time. When the
machine is not in use, a screen
displays general store informa-
tion, including store hours or spe-
cific personalized store informa-
tion, including store hours.
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DecisionVision was tested on a
retail basis at the Los Angeles-
based Nickolodeon outlet last
month. Enthusiastic about the ma-
chine’s resuits, Kaplan said, “The
results of the Nickolodeon test
proved to us that the unit can
sell product. The machine can tell
us how many times a title has
been activated. By correlating
these figures with store sales we
discovered a definite relationship
between the two.”

Kaplan discussed some test re-
sults at length: “On Valentines
Day the machine was activated
341 times. Nickolodeon’s store
hours that day were from 10 a.m.
until 6:30 p.m., which means that
the machine was programmed by
customers 5 hours and 41 min-
utes. These are typical results of
the machine.”

Kaplan said the test of Deci-
sionVision at Nickolodeon indi-
cated that the unit stimulated rec-
ord sales as well as cassette sales.
“We were very surprised to dis-
cover that Nickolodeon reported
increases in record sales with the
machine; this was a feature we
weren’t anticipating. For example.
because ‘Dr. Zhivago’ was pro-
grammed on the machine, Nicko-
lodeon reported selling the
soundtrack to that film better
than they had ever sold it be-

(Continued on page 22)
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Dealers Have Mixed Feelings
Ahout SelectaVision's Arrival

By ELIOT SEKULER

B LOS ANGELES — Two weeks
after RCA’s $20 million media
blitz began trumpeting the arrival
of the SelectaVision CED video-
disc system, the company has re-
ported that the initial reaction
from consumers has been consist-
ent with sales projections for both
hardware and softwarz compo-
nents. Product already in the
firm’s distribution pipeline con-
sists of 30,000 players and ap-
proximately 300,000 discs spread
among an estimated 5,000 dealers
nationwide. Yet while RCA’s Con-
sumer Electronics Division and
the firm’s distributors are report-
ing good overall reaction to the
product, the mood of most retail-
ers surveyed by Record World
showed a broad range of feelings
towards the system.

According to Frank McCann,,
RCA Consumer Electronics Divi-
sion vice president, public affairs,
‘the overall reaction has been
just as we expected in that sales
have been broad-based with par-
ticularly good results in small to
medium-sized  dealerships  all
over; it's not a regional product,
which is a good sign. We feel
very encouraged about the reac-
tion from the small and mid-
sized dealer, because that means
we're reaching the grassroots, the
average family that we’'ve said all
along is the target of our market-
ing efforts.”

McCann cited such disparate
markets as San Francisco, Maine,
Binghamton, N.Y. and Honolulu
as being particularly bullish on
the systerh. “On the national level,
the Video Concepts chain, with
65 stores, has sold out and wants
more product,” he said. ‘“And
with some of the big stores that
have not done as well, we have

to find out whether they’ve done |

any advertising and whether
they’ve followed up on the floor.
So much depends on a demon-
stration of the system, which is
why we've spent so much on dis-
plays. The display’s effectiveness
depends upon a salesman being
available nearby to say, ‘let me
show you how the system oper-
ates.” Unattended, it’s not terribly
effective.”

The average buyer, according to
McCann, has purchased three or
four videodiscs along with the
hardware, though some dealers

have reported buyers returning
quickly to purchase up to $150
worth of software. The RCA
spokesman stressed that the mar-
keting campaign for the Selecta-
Vision system is still in its infancy
and the true test of its success will
come with the holiday seasons.

Joe Boone, of Maryland-based
D&H Distributing, which handies
RCA consumer electronics prod-
ucts for Washington, Maryland,
northern Virginia, Delaware and
parts of West Virginia, echoed the
manufacturer’'s optimistic senti-
ments. “‘If we had more, we could
sell more,”” said Boone, who
pointed to RCA’s slate of commer-
cial spots running on the ABC-TV
mini-series ‘“Masada’”’ as being
particularly effective in bringing
consumers into the stores for a
demonstration of the product.

Of the retail owners, buyers
and clerks surveyed by Record
World last week, three were in
agreement with the manufactur-
er's and distributor’s claim that
the system was living up to RCA’s
marketing  expectations. Linda
Neiderhouse of Pinella, Florida’s
Video Corner, a three-store chain
of video specialists, enthused over
RCA’s advertising and the traffic
generated by the commercial
spots in her store. The company’s
delivery of movie titles, she said,
compared favorably to the cor-
responding performance of the
firms involved in the marketing of
the competing laserdisc product.

Disagreeing with Neiderhouse
was Carol Miller, an employee of
the same chain’s store in Fort
Meyers, Fla. In Miller’s store, no
machines were sold, and though
some traffic was generated by the
SeletaVision advertising, most of
the customers that saw the ma-
chine demonstrated also asked to
see the laserdisc system.

Almost all the retailers surveyed
described confusion among con-
sumers about the player's fea-
tures. A May Company employee
told of customers coming into the
store and asking if they could
tape directly from their new cable
TV hookup. “When they find out
that the machine can’t record, is
blows it right there,” said the
clerk. And one major software
distributor, who asked to remain
anonymous, said the initial im-

(Continued on page 27)
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Video Visions

By SOPHIA MIDAS

@ l

B YOU SHOULD KNOW: Magnetic Video has not uttered a word
about which United Artists films they will be releasing in May, and
dealers are getting darn curious. The word is out, however, that
Magnetic Video may be holding back their first United Artists releases
until the June CES show, when they may have a rental policy. Mean-
while, reliable sources have told Record World that dealers can look
forward to receiving shipment of the films ‘“Apocalypse Now,” “The
Pink Panther,” “Last Tango In Paris,” “Exodus,”” “The Final Count-
down,” “The Black Stallion,” *The Jazz Singer” (1927 version), “Com-
ing Home,” “Midnight Cowboy,” “Sleeper,” "‘Rocky,” “Rocky II,”
“West Side Story,” and a number of others. These titles are subject
to change, but dealers are wondering where the much-hoped-for
James Bond title is . . .

VIDEO JUKEBOX: Television’s first video jukebox programmed en-
tirely by viewers at home premiered on Warner Amex Cable Com-
munication Inc.’s two-way interactive QUBE system in Columbus,
Ohio on April 3. Titled ““Sight on Sound,” the 90-minute program
showcases a broad mix of contemporary music via video performances
by recording artists. QUBE viewers are given a choice of clips through-
out the program and select the segment they would like next by
touching a response button. QUBE systems are currently being con-
structed in Cincinnati, Pittsburgh, Dallas, Houston and the greater St.
Louis area.

WHO’S MAKING DEALS: Recording group Utopia has entered into
a pioneering video arrangement with the pay-TV channel ON-TV.
ON-TV is paying all producticon costs for a video feature based upon
Utopia’s April 3 Detroit concert. What makes the deal unusual is that
ON-TV will have the right to unlimited showings of the video for a
month. The world rights to the masters will then revert to Utopia, who
will use the concert for, among other things, a commercially released
videocassette . . . ABC Video Enterprises has granted CPH Video of
Australia exclusive distributing rights in Australia and New Zealand
to 78 theatrical made-for-television movies from ABC's library. Under
the agreement, CPH may distribute these movies for sale or rental in
video cassette format . . . Don Rosenburg of the Harmony Hut record
and video chain announced that his company has been named dis-
tributors of CVC Video. CVC, a California-based company, produces
instructional videocassettes in such areas as cooking, plant care, aero-
bic dance, guitar lessons and speed reading.

DEALER NEWS: Who said that record retailers aren’t getting in-
volved with video? Rocks in Your Head, a retail outlet in New York’s
Soho, has instituted a program in their store called “Ice Cream Video.”
Shoppers are invited to sit in the back of their store and wash down
a video of their favorite recording artist with Bassett ice cream. The
rock promos are running continuously from one to 8 p.m....Barry
Glovsky of the Boston-based Prime Video chain has announced that
his company has formed a distribution arm called Channel Three.
The company also opened up a new store in Brookline, Mass., making
them a five-store operation. Dave Gallipeau of Video Station of New
Hampshire reports that his company recently attended the New Hamp-
shire Home Video Show, where they displayed various lines of equip-
ment dnd accessories. Gallipeau noted excellent reaction to RCA’s
SelectaVision discplayer . . . Streetside Records announced that they
have opened up a video distribution company called Sight and Sound
Distributors. According to Streetside’s Danny Thompson, this is the
first in the St. Louis area.

MOVERS: Pacific Arts Video Records president David Bean has an-
nounced the appointment of Jane Ayer as director of publicity . . .
Jack Maratchi kas been named videotape buyer for Crazy Eddie . . .
U.S. Pioneer Electronics Corporation has appointed Frank Leonardi as
VP/sales, marketing and Neil Otsuka as VP/finance and treasurer. ..
Jerry Sullivan has been named VP/financial controls and planning,

Kirshner Enterfainment President Moelis
Is Ready for the Music Videodisc Boom

By SOPHIA MIDAS

@ NEW YORK-—The Don Kirshner
Entertainment Company is gear-
ing up for its entry into the vi-
deodisc market this summer with
the release of “The Motown
Show,” the first of a series of
iwelve discs which the company
will be producing for RCA Se-
lectaVision.

According to Herb Moelis, pre-
sident and chief operating officer
of Don Kirshner Entertainment,
the first six discs will be pro-
duced from existing program-
ming, and the remaining product
from new material. “All of the
discs,” said Moelis, “will be mu-
sic or music-oriented. The reason
we're going for the rock concerts
first is to get a feel of the market-
place and then make adjustments.
Let’s face it: this is a new area for
all of us. Music is the only area
of entertainment that is not in
visual form.”

“The Motown Show” will fea-
ture the Commodores, Smokey
Robinson, Billy Preston and Bon-
nie Pointer. The company plans
to release eleven more discs over
a three-year period. “In the next
few months we’ll be able to an-
nounce the artists who will be
starring in future releases,” Moe-
lis said. “At the moment we're
talking to a number of major rec-
ord companies.”

Discussing the decision to
enter the videodisc market, Moe-

Herb Moelis

lis said: ‘“Realistically, there has
been a reluctancy from the music
industry—not from the point of
getting into video, but rather
waiting to see what happens. We
think that the videodisc is going
to be a very, very important part
of not only the music industry,
but the video industry. | believe
that RCA is allocating ten percent
of its programming to music. We
think that those numbers, from a
public demand point of view, are
going to be much more substan-
tial.

“Music is really the culture of
America, just as the movies were
in the 1920s and 1930s. The big-
gest stars today are music people.
Despite the record industry’s
slump last year, music revenues
were still the largest in the enter-
tainment field. There is more
money being spent on records
than movies. | believe that the in-
dustry generated something like
$3 billion dollars last year. The

(Continued on page 28)

ABC Video Enterprises.
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VideoView

A top ten listing of pre-recorded videocassette sales.

APRIL 18, 1981

HARMONY HUT/
EAST COAST

AIRPLANE—Paramount/Paramount
Home Video

9 TO 5—20th Century Fax/Mag.
Video

CADDYSHACK—WB/Warner Home
Video

FAME-—MGM/CBS

CLOSE ENCOUNTERS OF THE
THIRD KIND—Col/Calumbia
Home Ent.

2001—A SPACE ODYSSEY—
MGM/CBS

STAR TREK—THE MOTION PICTURE
—Paramount/Paramount Home
Video

DR. ZHIVAGO~—MGM/CBS

FRIDAY THE 13TH—Paramount/
Paramount Home Video

PRIME VIDEO/BOSTON

9 TO 5—20th Century Fox/Mag.
Video

FAME—MGM/CBS

AIRPLANE-—Paramount/Paramount
Home Video

THE STUNT MAN—20th Century
Fox/Mag. Video

PINK FLAMINGO—Sallva/Wizard
Video

CARNEY—MGM/CBS

HAROLD & MAUDE—Paramount/
Paramount Home Video

INVASION OF THE 80DY
SNATCHERS—Nostalgio
Merchant

CRIES AND WHISPERS—WB/
Warner Home Video

STARTING OVER—Paramount/
Paramount Home Video

VIDEO STATION/
NEW HAMPSHIRE

ALL THAT JAZZ—20th Century
Fox/Mag. Video

ENTER THE DRAGON-—WB/Warner
Home Video

THE REAL BRUCE LEE—Video Gems

“10""—Orion/Warner Home Video

ELVIS IN CONCERT IN HAWAII—
All Star Video

COAL MINER'S DAUGHTER—
Universal/MCA Dist.

GODFATHER—Paromount/
Paramount Home Video

MUPPET MOVIE—ITC Ent./Mag.
Video

FRIDAY THE 13TH—Paramount/
Paramount Home Video

VIDEO SHACK/NYC

FLASH GORDON—Universal/MCA

FISTS OF FURY—Golden Voice/
VST

FAME—MGM/CBS

CRUISIN‘—MGM/CBS

9 TO 5—20th Century Fox/Mag.
Video

STUNT MAN——20th Century Fox/
Mog. Video

AIRPLLNE-—Paramount/Paramount
Home Video

CHINESE CONNECTION—Golden
Voice/VST

GODFATHER—Paromount/
Paramount Home Video

SHOGUN—Paramount/Paramount
Home Video

CRAZY EDDIE/NYC

GODFATHER—Paramount/
Paramount Home Videa

AIRPLANE—Paramount/Paramount
Home Video

MARY POPPINS—Disney/ Disney
Home Video

XANADU—Universal /MCA Dist.

BLAZING SADDLES—WB/Warner
Home Video

BEING THERE—MGM/CBS

ENTER THE DRAGON—WB/Warner
Home Videa

M*A*S*H—20th Century Fox/
Mag. Video

WIZARD OF OZ—MGM/CBS

9 TO 5—20th Century Fox/Mag.
Video

RADIO 437 /PHILADELPHIA

MY BODYGUARD—20th Century
Fax/Mag. Video

9 TO 5—20th Century Fox/Muag.
Video

THE STUNT MAN—20th Century
Fox/Mag. Video

ALL THAT JAZZ—20th Century
Fox/Mag. Video

FAME—MGM/CBS

CARNEY—MGM/CBS

ESCAPE TO ATHENA—20th
Century Fox/Mag. Video

ALL QUIET ON THE WESTERN
FRONT—20th Century Fox/
Mag. Video

CHINESE CONNECTION—Golden
Voice/VST

CADDYSHACK—WB/Warner Home
Video

VIDEO STATION/ 1
WESTPORT

9 TO 5—20th Century Fox/Mag.
Video

CADDYSHACK—WB/Wamer Home
Video

AIRPLANE— Po ramount/Paramount
Home Video

FAME—MGM/CBS

BRUBAKER—20th Century Fox/
Mag. Video

HALLOWEEN—Falcon Int./Med.
Home Ent.

ALIEN-—20th Century Fox/Mag.
Video

THE IN-LAWS—WB/Warner Home
Video

10" —Orion/Warner Home Video

BARNEY MILLER/
LEXINGTON

9 TO 5—20th Century Fox/Mag.
Video

STUNT MAN—20th Century Fox/
Mag. Video

BRUBAKER— 20th Century Fox/
Mag. Video

ALL THAT JAZZ—20th Century
Fox/Mag. Video

URBAN COWBOY—Paramount/
Paramount Home Video

STAR TREK—The Motion Picture—
Poromount/Paramount Home
Video

HONEYSUCKLE ROSE—WB/
Warner Home Video

SMOKEY & THE BANDIT lI—
Universal/MCA Dist.

OH GOD PT. I—WB/Warner
Home Video

FAME-—MGM/CBS

AMERICAN TAPE & VIDEO/
ATLANTA |

9 TO 5—20th Century Fox/Mag.
Video

XANADU—Universal /MCA Dist.

CADDYSHACK—WB/Warner Home
Video

AIRPLANE—Paramount/Paramount
Home Video

BLUES BROTHERS—Universal/MCA
Dist.

SMOKEY & THE BANDIT 11—
Universal/MCA Dist.

STUNT MAN-—20th Century Fox/
Mag. Video

FLASH GORDON—Universal/MCA
Dist.

PROM NIGHT—Universol/MCA
Dist.

HONEYSUCKLE ROSE—WB/Warner
Home Video

SHEIK VIDEO/METARIE

9 TO 5—20th Century Fox/Mag.
Video

TOO HOT TO HANDLE—WB/
Warner Home Video

SMOKEY & THE BANDT Il—
Universal/MCA Dist.

EMANUELLE—Trinacro/Columbio
Home Ent.

XANADU—Universal /MCA Dist.

BIG BIRD CAGE—WB/Warner
Hame Video

CRUISIN*—MGM/CBS
Home Video

MAGNUM FORCE—WB/Warner
Home Video

BEH-HUR—MGM/CBS

STREETSIDE RECORDS/
ST. LOUIS
9 TO 5--20th Century Fox/Mag.
Video
STUNT MAN—20th Century Fox/

Maog. Video

INVASION OF THE 8ODY
SNATCHERS—Nostalgia
Merchant

CADDYSHACK—WB/Warner Home
Video

AIRPLANE—Paramount/Paramount
Home Video

ALIEN—20th Century Fox/Mag.
Video

FLASH GORDON—Universal/MCA
Dist.

MUPPET MOVIE—ITC Ent./Moag.
Video

2001-—A SPACE ODYSSEY—
MGM/CBS

CLOSE ENCOUNTERS OF THE
THIRD KIND--Columbia/Col.
Home Ent.

OF THE MONTH

9 TO 5
20TH CENTURY FOX
MAGNETIC VIDEO

TOP SALES

9 TO 5—20th Century Fox/Mag.
Video

AIRPLANE—Paramaunt/
Paromount Home Video

THE STUNT MAN—20th Century
Fox/Mag. Video

FAME—MGM/CBS

CADDYSHACK—WB/Warner Home
Video

FLASH GORDON—Universal/MCA
Dist

XANADU—Universal/MCA Dist.

STAR TREK—THE MOTION PICTURE
—Paramount/Paramount Home
Video

THOMAS VIDEO/DETROIT

Video

CADDYSHACK—WB/Warner Home
Video

STUNT MAN—20th Century Fax/
Mag. Video

SMOKEY & THE BANDIT 44—
Universal/MCA Dist.

XANADU—Universal/MCA Dist.

MAGNUM FORCE—WB/Warner
Home Video

OKLAHOMA!—MGM/CBS

HUMANOIDS FROM THE DEEP—
New World/Warner Home
Video

AIRPLANE—Paramount/Paramount
Home Video

BIG BAD MAMA—WB/Warner
Home Video

FATHERS & SUNS/
MIDWEST

9 TO 5—20th Century Fox/Mag.
Video

CADDYSHACK—WB/Warner Home
Video

FAME—MGM/CBS

AIRPLANE—Paromount/ Paramount
Home Video

2001—A SPACE ODYSSEY—
MGM/CBS

BEING THERE—MGM/CBS

CLOSE ENCOUNTERS OF THE
THIRD KIND—Col/Calumbia
Home Ent.

STAR TREK [MOVIE)—Calumbia/
Col. Home Ent.

URBAN COWBOY—Paramount/
Paramount Home Video

FRIDAY THE 13TH—Paramount/
Paramount Home Video

VIDEO LAND/DALLAS

9 TO 5—20th Century Fox/Mag.
Video

AIRPLANE—Paramount/ Paramaunt
Home Video

THE STUNT MAN—20th Century
Fox/Mag. Videa

FLASH GORDON—Universal/MCA
Dist.

CADDYSHACK—WB/Warner Home
Video

THE ROSE—Universal/MCA Dist.

STAR TREK—THE MOTION
PICTURE—Paramount/
Paramount Home Video

FAME—MGM/CBS

EMANUELLE—THE JOYS OF THE
WOMAN—Paromount/
Paramount Home Video

EMANUELLE—Trinacra/Col. Home
Ent.

VIDEO VISIONS/FT.
WORTH

9 TO 5—20th Century Fox/Mag.
Video

THE STUNT MAN—20th Century
Fox/Mag. Video

FLASH GORDON-—Universal/MCA
Dist

BLONDIE—EAT TO THE BEAT—
IN/Warnet Home Video

FRIDAY THE 1 3TH—Poramount/
Paramount Home Video

BRUBAKER—201th Certury Fox/
Mag. Video

XANADU—Universal /MCA Dist.

UP IN SMOKE—Universal/MCA
Dist

CLOCKWORK ORANGE—WB/
Warner Home Viden

LITTLE DARLINGS—Paramount/
Paramount Home Video

RECORD CITY/CHICAGO

AIRPLANE—Paramount/Paramount
Home Video

BLUES BROTHERS—Uriversal /MCA
Dist

ALIEN—20th Century Fox/Mag
Video

THE MUPPET MOVIE—I|TC Ent./
Mag. Video

+10"—Orion/Warner Home Video

DR. ZHIVAGD—MGM/CBS

COAL MINER'S DAUGHTER—
Universal/MCA Dist.

9 TO 5—20th Century Fox/Mag.
Video

ALL THAT JAZZ—20th Century
Fox/Mag. Videa

FLASH GORDON—Universal/MCA
Dist.

KALEIDESCOPE/
OKLAHOMA CITY

9 10 5-—20th Century Fox/Mag.
Video

STUNT MAN —20th Century Fox/
Mag. Video

CADDYSHACK—WB/Warner Home
Video

AIRPLANE—Paramount/Paramount
Home Video

HONEYSUCKLE ROSE—WB/
Warner Home Video

URBAN COWBOY—Faramount/
Paramount Home Video

BEING THERE—MGM/CBS

XANADU-— Jniversol/MCA Dist.

01 GOD 1Il—WB/Warner Hame
Video

TOM HORN—WB/Wamer Home
Video

VIDEO CUBE/DENVER

9 TO 5—20th Century Fox/Mag.
Video

STUNT MAN—20th Century Fox/
Mag. Videa

AIRPLANE—Paramount/Paramount
Home Video

ALIEN—20th Century Fox/Mag.
Video

FAME—MGM/CBS

STAR TREK (MOVIE}—Paramount/
Paramount Home Video

CLOSE ENCOUNTERS OF THE
THIRD KIND—Columbia/Col.
Home Ent

WIZARD OF OZ——MGM/CBS

THE GODFATHER—Poromount/
Paramount Home Video

BEING THERE—MGM/CBS

VIDEO MART/PHOENIX

9 TO 5—20th Century Fox/Mag.
Video

FAME—MGM/CBS

STUNT MAN—20th Century Fax/
Muag. Video

SMOKEY & THE BANDIT H—
Universal/MCA Dist.

THE JERK—Universal/MCA Dist.

MUPPET MOVIE—ITC Ent./Mag.
Video

AMARCORD—New World/Warner
Home Video

URBAN COWBOY—Paramount/
Paramount Home Video

BEING THERE—MGM/CBS

THE HUNTER—Paramount/
Paramount Home Video

NICKOLODEON/L.A.

FAME—MGM/CBS

FLASH GORDON—Universal/ MCA
Dist.

XANADU—Unliversal/MCA Dist.

AIRPLANE—Paramount/ Paramount
Home Video

SHOGUN—Paramount/Paramount
Home Video

9 TO 5—20th Century Fox/Mag.
Video

STUNT MAN—20th Century Fox/
Mag. Video

5TAR TREK {MOVIE}—Paramount/
Paramount Home Video

CADDYSHACK—WB/Warner Home
Video

MAGNUM FORCE—WB/Warner
Home Video

VIDEO CONNECTION/
BOISE

9 TO 5--20th Century Fox/Mag.
Video

STUNT MAN-—20th Century Fox/
Maog. Video

FLASH GORDON——Universal /MCA
Dist

STAR TREK (MOVIE}—Paramount/
Paramount Home Video

ALIEN—20th Century Fox/Mag.
Video

BLUES BROTHERS—Universal/MCA
Dist.

COAL MINER'S DAUGHTER—
Universal/MCA Dist.

XANADU—Universal/MCA Dist.

FAME—MGM/CBS

MAKING OF STAR WARS—20th
Century Fox/Mog. Video

THE BON/SEATTLE

9 T0 5—20th Century Fox/Mag.
Video

SHO GUN— Paramount/Paramount
Home Video

AIRPLANE—Paramount/Paramount
Home Video

XANADU—Universal/MCA Dist.

STUNT MAN—20th Century Fox/
Mag. Video

CHEECH & CHONG'S NEXT MOVIE
—Universal/MCA Dist.

FAME—MGM/CBS

URBAN COWBOY—Paramount/
Paramount Home Video

FLASH GORDON—Universal/MCA
Dist.

BLUES BROTHERS—Universal/MCA
Dis?.

WHEREHOUSE/NATIONAL

9 TO 5—20th Century Fax/Mag.
Video

ROD STEWART—IN/Warner Home
Video

AIRPLANE— Paramount/Paramount
Home Video

CLOSE ENCOUNTERS OF THE
THIRD KIND—Cal/Columbia
Home Ent.

STUNT MAN—20th Century Fox/
Mag. Video

MARY POPPINS—Disney/Disney
Home Video

SUPERMAN—D.C. Comics/Warner
Home Video

HONEYSUCKLE ROSE—WB/Warner
Home Video

XANADU—Universal/MCA Dist.

FLASH GORDON—Universal/MCA
Dist.

Also reporting are: Stereo Dis-
counters, Baoltimore; Upstairs Rec-
ords, Burlington; Valas TV, Denver;
That's  Entertainment,  Chicago;
Specs, Florido; Erol's Color TV,
Arlington; Video Caossettes, Lub-
bock; Record Rendezvous, Cleve-
land; and Strowberries, Boston,
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10.

11.

12.

13.

RATING

AIRPLANE PG

Paramount

Paramount Home Video 1305

Produced by John Davidson

Directed by Jim Abraham, David Zucker,
Jerry Zucker

THE STUNT MAN R

20th Century Fox

Magnetic Video 1110

Produced by Mel Simon

Directed by Richard Rush

FAME R
MGM

MGM/CBS Home Video M70027

Produced by David DeSilva & Alan Marshal
Directed by Alan Parker

CADDYSHACK R
Warner Bros.

Warner Home Video 2005

Produced by Douglass Kenney

Directed by Harold Ramis

ALIEN R
20th Century Fox

Magnetic Video 1090

Produced by Gordon Carroll, David Giler
Directed by Ridley Scott

FLASH GORDON PG
Universal City

MCA Distributors 66022

Produced by Dino Delaurentiis

Directed by Mike Hodges

ALL THAT JAZZ R
20th Century Fox

Magnetic Video 1090

Produced by Daniel Melnick

Directed by Bob Fosse

XANADU PG
Universal City

MCA Distributors 66019

Produced by Lawrence Gordon

Directed by Robert Greenwald

STAR TREK—THE MOTION PICTURE G
Paramount

Paramount Home Video 8858

Produced by Gene Roddenberry

Directed by Robert Wise

THE BLUES BROTHERS PG
Universal City

MCA Distributors 77000

Produced by Robert K. Weiss

Directed by John Landis

BEING THERE R
MGM

MGM/CBS Home Video 60026

Produced by Andrew Braunsberg

Executive Producer Jack Schwartzman
Directed by Hal Ashby

CLOSE ENCOUNTERS OF THE THIRD KIND
Columbia R
Columbia Home Enter. VN 30200

Produced by Julia & Michael Phillips
Directed by Stephen Speilberg

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

URBAN COWBOY PG
Paramount

Paramount Home Video 1285

Produced by Robert Evans & Irving Azoff
Directed by James Bridges

HONEYSUCKLE ROSE G
Warner Bros.

Warner Home Video WB 1043

Produced by Sidney Pollack & Gene Taft
Directed by Gerry Schatzberg

SMOKEY & THE BANDIT Il PG
Universal City
MCA Distributors 66020
Produced by Hank Moonjean
Directed by Hal Needham
u'lou R
Orion Pictures
Warner Home Video OR 2002
Produced by Blake Edwards & Tony
Adams
Directed by Blake Edwards

THE GODFATHER R
Paramount

Paramount Home Video 8049

Produced by Albert S. Ruddy

Directed by Francis Ford Coppola

2001—A SPACE ODYSSEY G
MGM

MGM/CBS Home Video 60002

Produced by Stanley Kubrick

Directed by Stanley Kubrick

DR. ZHIVAGO No
MGM Rating
MGM/CBS Home Video 90003

Produced by Carlo Ponti

Directed by David Lean

SUPERMAN G
D.C. Comics

Warner Home Video WB 1013

Produced by Alex & llya Salkind

Directed by Richard Donner

FRIDAY THE 13TH R
Paramount

Paramount Home Video 1395

Produced by Sean Cunningham

Directed by Sean Cunningham

MAGNUM FORCE R
Warner Bros.

Warner Home Video WB 1039

Produced by Robert Daley

Directed by Ted Post

THE MUPPET MOVIE G
ITC Entertainment

Magnetic Video CL-9001

Produced by Jim Henson

Directed by James Frawley

BRUBAKER R
20th Century Fox

Magnetic Video 1098

Produced by Ron Silverman

Directed by Stuart Rosenberg
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A B PISTRIBUTORS

7J3Y East Lak2 Street
<Linreapolis Minnesata 55407
€12) 824-8418

MTECH DISTRIBUTORS

%5 Church Sree:

3u-lington, veemont 05407
£€C21864-5277

FROJKE DISTRIBUTORS, INC
1782 Mariet-a 3lvd.

Alarta, GA 30313
£(C4:351-9¢1=2

“DMMTROM CORPCRATION
350€ Parkerstwrg Dnive
-ouston, Texas, 77035
>13»780-255G

ZOMMTRON CORPCRATION
33 North Her~son A=enue
naers, New York, 10920
©14»268-4¢26

COMMTRON CORPCRATION
3211 West hacarthu- Bivd.
33rta Ana, Celfornig

W74 (714) 7£1-€017
COMMTRON CORPCRATION
245C Bell Aver u2

Zes Yoines Icwa, 50321
£15»244-8232

© 1931 The NCstalgia Merchant, Inc.

If your castomers
like their cassettes sightly cosrric, they'll

lova the latest addition to 2ur cata'oz of super
science-fiction, horror and fantasy flims: te onginal
1956 version of INVASION OF THE BODY SNATCHERS!

wWha can for forget this classic chiller about a strange
form of allen plant life that descends on a small
california town, murdering then replacingc the towns-
folk with emotionless duplicates while they sdeep!

it's scary enough to make the Jreenest suc-eyed
monster pale w'th fright!

And speaking of bug-eyed monsters. we have
a complete selection of fantast ¢ films. Everything

DAILEY INC.

2409 Brinkmnan Stret
Houston, Texas, 77C3i8
(713) 861-9251

GILBERT ELECTROMKS
203 North Main Stret
Houston, Texas, 77028
(713) 225-1107

MID AMERICAN VIB=D
€394 Troost Street

kansas Cizv, Missour, €4131
(300) 821-3496

MILE HI ONE-STOP

150 Rio Grande Bivc
Denver, Cclorado, €223
(303) 629-1960

MUSICAL SALES

&0 South Carolina Sr=t
Baltimore, Marylane, 21231
(301) 675-7400

NATIONAL FILM AAME VIDEO
~425 Liberzy Road
Eldersbury, Marylamc, 21784
(301) 795-3000

from THE TEING to KING KONG (and ris son)
to CAT PEOPLE.

Cauple thesz tities with the Nostalgia Merchant
resutztion for top gaality and prontpt service and
yGu can becin your cwn ccuntdown to video
cassette profits!

To ord2r the original INVASION OF THE BODY
SNATCHERS contact your local independent Nosta'gia
Merchant distributor listed below, or cali toll free

(800 421-4495.

SCHWARTZ BFOTHERS
34901 =ortes Bivd

.anhzm, Maryand 2801
31) 3159-800(

SIGHT & SOUMD PISTRIBUTORS
3006 "ale Ave~ue

St Lais, Misscuri 63177
314) 731-927C

SOUND UNLIM TED

5404 vest ToLy Poed

Skok 2 lll nois, €007 7

312) 374-0850Fr533-5526
SOURD/VIDEC UNLIMITED
3912 Nor-h Tuunce
NortaHdlywaend, Cdifornia, 91605
-213) 385-7602

SOU2CE VIDED

223 Cid Fickory B
Nasikvlle Tenresse2 37221
1€15) 356-660C

STAB /IDEO

225 w/ast 34tk Straee

Naw «Drk, NY, 1201
(212)736-303

TAPE CITY
2572 North Unversity Dave
sunrise, Alorica, 23322
305¢ 748-1£9%
JIDEO ARTISES
1336 K-Te' Jrve
Jinnetonka, Minn. 55343
612, 933-7235%
JIDEO COMPANY OF AMERICA
336 North Foorhil Road, Sune 22
3everly H ls, Caiforria, €0279
213 858-€763
JIDEO LIBRAFY COMPANY ITHE)
312 Montacmery Avanue
Narberth 2ernsylvania, 1022
215 664-£545
JIDEO ONE VICEOQ, INC.
211C-116t St 22t, NE
3ellevue, W3s~ington, 9800
206) 454 599
vIDEO PRODUCTS
1808-A Tr bute Rcad Sacsaments
Zalifornia, €5815
9164 924-1656

6255 SUNSET BOULEVARD SUITE 1019
HOLLYWOOD, CALIFORNIA 90028

VIDEO SOUNC DISTRIBUTORS
~227] Rxcsevelr wey M E.
Secicle, w/ashington 98125

Q05+ 362-3282

VIDEQ STATION

~1680 Adistire Elvd.

Wes: L5 Angdles, California, 90025
@12 473-500C

ViDEQ SUPPLIERS OF
AMERICA, INC.

360" Ka"y Freewa;,, Sute 400
Houstom. Texas. 77024

712 465-822C

VIDEQ "REND

24671 Zestview Court
Farmincton Hils, Mich.gan, 48C18
312 473-030C

YIDEQO WHOLESALERS N. E_
S9horth Street

Viddietown, Ny 1094C

912 343-210C

YTR DISTRABUTORS

29C5 Barksville Rozd
ditxburgh Pernswvaniia, 15216
412 343-9332/261-2436

18S VIDEO

16€0 Payne Avenue

Zlexeland. Dhes. 44115

8C0) 3:3-877¢




Promotional Video Picks ¢

A selection of recent promotional tapes, listed by label.

A&M

Joan Armatrading: A performance of the tune “Me Myself 1.

The Police: A 60-minute videotape of the group entitled 1980 World
Tour.” Restricted for international use or by permission from
management.

38 Special: A clip reaturing the song “Wild Eyed Southern Boys.”
L.T.D.: The R&B hit "“Shine On."”

CASABLANCA

Crazy Joe and the Variable Speed Band: A concept piece with a
performance of “Eugene.”

707: Excerpts from appearances on ““Midnight Special,” *Solid Gold,”
and “Mike Douglas.”

CHRYSALIS (All listings for restricted use)

Blondie: “‘Rapture,” a conceptual piece.

Sir Douglas Quintet: A conceptual performance of the song

““South of the Border.”

Linx: A studio performance of the song “You're Lyin’ " and a
conceptual presentation of the tune “Intuition.”

Ultravox: A conceptual piece featuring the song ““Vienna.”

DE-LITE

Kool & the Gang: The group performs their hit songs ““Celebration,”
“Jones vs. Jones’” and ‘“Love Festival.”

ELEKTRA/ASYLUM

Patrice Rushen: A performance piece featuring three songs.

Joe Walsh: A three-minute documentary piece shot during an album
cover shooting.

ISLAND

The Buggles: “Video Killed the Radio Star,” directed by Russell
Mulcahy and produced by Jon Roseman.

Robert Palmer: A conceptual performance piece with the songs
“Johnny & Mary”” and “Looking For Clues.”

Steve Winwood: Entitled “While You See a Chance,” this concept-
performance tape was directed by Russell Mulcahy and produced

by Lexi Godffey for MGM Ltd.

Grace Jones: Features the artist singing “Private Life.” Directed and
produced by Jean Paul Goude.
MCA o
The Crusaders: Three cuts from the “Rhapsody & Blues” LP: “Elegant
Evening,” “Soul Shadows,” and the title cut.

Olivia Newton John/Cliff Richard: One song from the soundtrack

to the movie ‘“Xanadu.”

Donnie Iris: Two songs from his “Back on the Streets” LP,

““Ah! Leah” and “Agnes.”

Joe Dolce: An international hit, “Shaddup You Face,” recently
released in the U.S.

MERCURY

Gap Band/Yarbrough & Peoples: A joint venture, the tape features
the Gap Band performing “Burn Rubber” and Yarbrough & Peoples
singing ““Don’t Stop the Music.”

Rush: A performance, with special effects, of the song “Limelight.”
The Teardrop Explodes: A theatrical tape featuring the song

“When | Dream.”

Motorhead: A performance of “The Chase Is Better Than the Catch.”
POLYDOR - -

Roger Daltrey: An excerpt from the film “McVicar,” featuring the

songs “Waiting for a Friend” and “‘Free Me.”

Rainbow: A performance of the song “I Surrender.””

Visage: A theatrical piece with the group singing “Fade to Grey”

and “Mind of a Toy.”
PRECISION
The Silencers: A joint venture with First Star Productions, featuring
three songs from the group’s LP ““Rock N’ Roll Enforcers’: ‘“Peter
Gunn,” “Remote Control,” and “Illegal.”

RIVA - o

John Cougar: The songs “This Time” and “Ain’t Even Done With
the Night” done as a concept piece.
WARNER BROS. -
Johnny Average Band featuring Nikki Wills: A performance by the

the group including the songs “Public !mage,” ‘“Ch Ch Cherie,” and
“Some People "

Dire Straits: A stylized concept piece which features the song
“Romeo & Juliet.”

Emmylou Harris: A performance and concept piece with the songs
“Mr. Sandman” and “! Don’t Have to Crawl.”

Pretenders: A studio performance of “Message of Love.”
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B Always a step ahead of the
latest trend, David Bowie has
changed his persona repeatedly
during the last decade. With his
“Hunky Dory” and ‘‘Ziggy Star-
dust”” LPs in the early ‘70s, Bowie
precipitated the glitter rock era.
Bowie’s ‘“Young American” LP
previewed the late '70s disco
craze, and on his ‘“Heroes” and
“Low’’ albums, Bowie pioneered
the synthesized dance-rock tech-
niques that are now popular at
clubs across the country. One
critic, commenting on Bowie’s de-
velopment, said that the artist has
always had the ability to “put the
slip on his shadow.”

With the advent of the video
age, Bowie is once again in the
forefront. Bowie has, of course,
always been interested in visual as
well as audio art. He has appeared
in several motion pictures, most
notably Nicholas Roeg’'s “The

Man Who Fell to Earth.” And last
fall, Bowie appezred on Broad-
raves,

way, to critical in “The

Elephant Man.”

As he explains in the following
interview, done especially for
Video World, Bowie has been
dabbling in video interpretations
of his music as early as 1974,
when he created a 50-minute
video clip for his “Diamond
Dogs" album, and he has a lot of
thoughts, not surprisingly, about
video’s future.

Record World: How do you go
about turning a song into a video
program? Are your video clips
completely your work, or do you
collaborate with others?

David Bowie: As my songs are
usually just hard outlines lyrically
—merely fragment-images in con-
tent—it seems pointless to ram
home an idea by using a parallel
visual structure. | prefer to con-
struct a netherworld effect by
creating either antithetical or
unique visual situations which
support in weight the audio in-
formation.

In a nutshell, | write a little
story of moods which balances

- David Bowie Looks o Video's Future

well with the song. Then | story-
board the entire three and a half
minutes scene by scene, shot by
shot. Therefore | have an exactly
drawn finished video, down to
edits, before | even touch a cam-
era—something [ rarely do these
days.

As far as collaboration goes,
David Mallet, with whom | have
worked rather a lot recently, is
a well of technical inspiration.
That’s an area I’'m rather short on
as I'm not too interested in learn-
ing how to get an effect but more
inclined to think one up and then
have Mallet help me get it —
something he is first-rate at doing.
I suppose that this is my working
relationship all around really,
with both my band and Tony Vis-
conti, my co-producer. Specialists
are here in this world for just
this reason.

RW: When did you first be-
come involved in making video
programs?

Bowie: My first run-in with
video was back in the early '70s,

with a Sony black and white reel-
to-reel. With a camera, a variety
of lenses, including a micro-lens,
and special effects (like shooting
a camera at a monitor with plas-
ticine objects attached to the
monitor—real sophisticated stuff),
| created a lot of really interesting
video shorts. | shot some very
hairy try-outs in a semi-animated
fashion for “Diamond Dogs” as a
50-minute video piece. Hey out
there, if anyone wants to back
that little beauty . . .

I made the streets and build-
ings with clay and set them on
tables, then ran the camera be-
tween them with micro-lens. |
also worked out ways of putting
myself tiny-high in great baronial
halls. | still have some of those
things and | expect they will see
the light of day at some point.

RW: Do you think the promo-
tional videos that rock and pop
artists have been making are en-
tertaining enough to be bought

(Continued on page 27)

RECORD WORLD APRIL 18, 1981



" (Continued from page 26)
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by the consumer for repeated
viewings?  Will straightforward
renderings of concerts ever con-
stitute legitimate, lasting enter-
tainment that would work as raw
material for consumer videos?

Bowie: Yes, but only if the
compilations are selected adroitly
and linked with imagination. Even
so, may | suggest that this market
will be oriented more in the video
restaurant / club / airport lounge
areas rather than the home. Ini-
tially, the sale of these compila-
tions to home markets will be
enthusiastic, but it will decline
in the long run as the audience
finds itself bored after the first
three or four viewings. 1 suppose
the gredt thing about music is
that every time you play it you
get a different movie. | would
also predict that performance
tapes would soon be judged on
their repeatability (unless the lead
singer bursts into unexplainable
screaming tantrums or the dress
seams split on one of the female
back-up singers) as most video
concerts are not as atmospheric,
shall we say, as “‘actually being
there.”

RW: What do you see as the
possibilities for original video
programming, from a musical
direction?

Bowie: | have, of course, ideas
close to my heart and within
sealed lips, of ways of using video
for my own needs. However, |
suppose on a general overview,
with the coming of 24-hour tele-
vision and more independent
stations, we could hope for more
random images and atmospheric
kinds of viewing—call it casual
viewing. This would enable the
art video side of things a freer

SelectaVision

pact of the system on his business
was negligible. “We received 27
tittes—big deal! I've got 3000
titles in video. RCA should have
waited longer before they made
the launch.” Most of the retailers
surveyed said the success of the
system would eventually depend
on a flow of new software titles
and the continuing availability of
catalogue, which have been cited
as drawbacks to the CED’s rival
optical videodisc system.

The most favorable response
towards the SelectaVision’s intro-
duction came from the Macy’'s
stores in the San Francisco area,
where the chain’s 19 stores had
suld 55 machines of their original
stock of 100 and were running
out of some disc titles completely.

Perhaps the greatest degree of
skepticism regarding SelectaVis-
ion was expressed by George At-
kinson, president of Video Station,
one of the nation’s largest video
software dealers with 270 affili-
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reign. | daresay that news pro-
grams will become picture shows
with ambient sounds to encour-
age the feel of things as they
happen rather than the facts. This
of course could also have disas-
trous results. For example:

HIM: | don’t give a damn what
your mother said about . . .

HER: Wait a minute dear, till
I switch on Channel Z.F. 2001
with its helpful “emo-insights”
transmission; otherwise | won’t
understand the implications of
what you're telling me.

On the other hand, a home
synthesizer unit could be fun for

storing and mixing random infor-
| mation. You could make up your
| own very dada type programs.

RW: To what extent do you
think the potential of music-re-
lated video has been tapped? To
what extent do you see music
and video coming closer together?

Bowie: There is a wide-open
field for the one-hour to 90-
minute special. And | don‘t mean
just a performance, but specific-
| ally designed constructions for
that gap from super-majestic-
magnetic rock narratives, through
to arresting visual portrayals of
avant-garde, or the hinterlands of
concert music.

RW: Do you think people will
soon be buying videodiscs as they
now buy LPs?

Bowie: I'm a tape man. | don't
see a videodisc market of any
substance for many years. Price is
too high, and the systems are too
diversified. There’s too much
mono, the player isn’t versatile,
i.e. you can’t record on it. Video-
disc players will do well for busi-
ness, demonstrations and the like.
But for home?

(Continued from page 21)

ated stores nationwide. Contacted
while preparing a newsletter
which is mailed out regularly to
his affiliates, Atkinson reeled off
the following text: “In all fair-
ness, it may be too early to cry
‘CEDsel.” However, I'm getting
nervous. After two weeks’ activity
at our home store, here’s the
score on RCA’s disc debut: dem-
onstrations to customers, 27. Play-
ers sold, one. Discs sold, 12. Discs
rented, three. Discs defective,
one. The above may not be dis-
graceful for an ordinary hardware
dealer; nevertheless, with a video-
logist store with foot traffic aver-
aging about 1000 persons weekly,
it makes one wonder—is this just
the lull before the storm or the
lull before the bomb?”

The future of the videodisc,
Atkinson concluded, is a long way

from being decided, and ‘““when
all is said and done, the con-
sumer” will make the decision.
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Herb Moelis (Continued from page 22)

point is that music always stays.” :

The country’s growing trend
towards home entertainment is |
another factor which indicates a
future for music and video, Moe-
lis said. “People are looking for
pictures; they are looking for in-
formation; they are looking for
visual contact and home enter-
tainment. We believe a very large
part of this is going to come from
visual music. If you accept the
opinion that music is vital to
America and that home entertain-
ment is growing, why should
anyone reject the notion, if the
economics are there, that the
public is going to accept visual
music?”’

There has been much specula-
tion over the validity of discs, par-
ticularly since discplayers do not
have recording capabilities and
because they are competing
against an established and grow-
ing videocassette recorder mar-
ket. Addressing this issue, Moelis
commented, ‘““When someone
brings up the fact that discplayers
can't record, | find myself asking
them whether they would buy a
Blondie tape for $60 or $20. Of
course someone is going to want
to buy something for as cheap as
possible. And discs are much
cheaper than tapes. Also, if I'm a
Blondie fan, I'm not going to
want to erase the film. People
don‘t erase records . . . Just as
there is an important part of the
market for both tapes and records
in music, the same will be true for
video.”

The present VCR market will
not ‘prohibit discplayer sales, ac-
cording to Moelis, because the
consumer marketplace is virtually

wide open. “We cannot tell who
the discplayer owner is going to
be by the current owners. The
initial buyers represent them-
selves, and nothing more. The
people who bought televisions in
1947 are certainly different from
those who bought them in 1973.”

Dismissing the issue of discs
versus tape players, Moelis said:
“There are a tremendous number
of people, both in the entertain-
ment fields and non-entertain-
ment fields, who are putting a lot
of money and energy into the vi-
deodisc market — RCA, Pioneer,
Magnavox, |BM . We don't
think that they’re all wrong. |
think the industry is debating
what is going to be the ultimate
technology, what is going to be
the ultimate software, how is it
going to look and who's going to
do it. That's like arguing over who
is going to win the pennant. Well,
we'’re not arguing whether there’s
going to be a pennant. We don't
think the question is one of
whether the videodisc is going to
be valid, but rather what we are
going to put on the disc.”

Programming, according to
Moelis, is the most formidable
challenge before his company
and the music industry at large.
“The music industry has a partic-
ular challenge, because we don’t
have a visual history to rely upon.
We have to create a pictufe that
wasn’t there before. It's not going
to be easy to meet up to this chal-
lenge, but if the music industry
can do it, we will continue to be
the most successful area of the
entertainment field.”

The creativity which music vi-
deodiscs will demand entails spe-
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cial artists and specia! production
companies, Moelis said. “We are
going to have to treat disc pro-
duction as though they were
mini-specials. If Diana Ross has a
concert on TV, she doesn’t just
get up and sing eight songs—
there’s a mood, feeling and
theme. Discs are going to require
a different type of producer,
someone who is able to under-
stand what is important both
aurally and visually. The key is
still going to be the song, but 1
think that visuals will be able to
enhance the music if properly
done. I'm not going to sit here
and pretend that we have all the
answers locked up; we don’t. We
do know that the marketplace is
huge, the country is hungry for it,
and that we'il make mistakes and
learn from them.”
Exploring the Unknown

Like many who have become
involved with video, Moelis
pointed out the necessity of ven-
turing into the unknown: “The
very nature of the entertainment
field is to delve into the un-
known. Take Bruce Springsteen,
for example: If someone had
come up to me and said, ‘Look,
I've got this guy named Bruce
Springsteen, and he wears this
jacket and he can become a star.
What do you think?’ | would have
to say, ‘l don’t know. First of all
his name is a little peculiar, and
he’s an unknown.” The bottom
line is that we can analyze the
video industry to death. If the
film business did this, there
would never be Hollywood. All |
can say is that if the music in-
dustry takes a positive attitude
towards discs and gives them a
chance, they've got a hell of a
shot.”

VCA Names Thompson

B NEW YORK homas De-
Maeyer, executive vice president
of Video Corporation of America,
has announced the appointment
of Arden Thompson to the post
of general manager, Teletronics
Video Services/western division.

Previewer
(Continued from page 21)

fore.” Kaplan added that trailers
of Blondie, ELO and Rod Stewart
were also on the machines and
that the records of these artists
also experienced sales increases.

Hoping to capture the interest
of dealers who are attending this
week’s convention, Kaplan will
be present to demonstrate the
unit’s features. The instant pre-
viewer will be on display for the
duration of the convention. Cost
of the machine to retailers is $200
per month and manufacturers will
pay $15-20 per title installation,

The unit was patented by in-
ventor Aubrey Yuen and was
manufactured by Sony and Pana-
sonic. VCI has worldwide market-
ing rights.

3M Promo To Offer

Free Videocassettes

8 NEW YORK — A free videocas-
sette will be given to consumers
for every five Scotch VHS or Beta-
format videocassettes they buy
during an upcoming 3M promo-
tion. According to Joe Williams of
3M’s home entertainment prod-
ucts department, the promotion,
which will run from April 22 to
Sept. 4, is designed to increase
store traffic and turn stock in-
ventory without reducing profit.
As an added incentive for retail-
ers, a special price deal on Scotch
VHS T-120’s and L-500s is being
offered, between April 22 and
June 12.

In order to take advantage of
the free offer, the consumer must
send five customer service cards (a
card is packed with every Scotch
videocassette) and dated sales re-
ceipts to the 3M redemption cen-
ter. Free mailing envelopes will be
available at the retailers’ checkout
counters. 3M will then send a
Scotch VHS T-120 or Beta L-500
to the consumer, up to a maxi-
mum of four free cassettes per
customer.

MGM/CBS Gift to Smithsonian

Cy Leslie, president, CBS Video Enterprises {right), has announced that MGM/CBS Home
Video's catalogue of videocassette releases has been accepted by the Smithsonian In-
stitution’s National Museum of American History, Division of Community Life. The col-
lection will be incluced in the section of the Museum’s permanent archives which covers
the history of American entertainment, sports, recreation and education. Among the
videocassettes included in the release are “That's Entertainment,’ “Dr. Zhivago,” “The
Wizard of Oz," *'My Fair Lady™ and “‘Great Figures In History: John F. Kennedy."” Carl
Scheele, a curator of the Museum (left), visited CBS Video Enterprises’ New York offices

to accept the videocassettes.
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Record Wortd:
Video Survey

The reader survey below has been put together to help the Video World section of Record World understand the real needs and wants
of our readers today. We are planning for the future but we want this section to work for you in your day-to-day use, whatever that
may be. Please tell us your part of the story.

As you can see, the form does not require your name. At the Record World/Video World booth, #49, you will find a box in which to
deposit your survey. You can also mail it to Record World/Video World at 1700 Broadway, New York 10019.

We thank you for your cooperation.

RECORD WORLD PERSONAL VIDEO USE QUESTIONNAIRE

This questionnaire has been designed to give us an idea of personal use of video equipment by people in the music/video industry. The
results of the survey may be printed in the magazine but all answers and respondents will be kept anonymous. We respectfully ask that
you answer accurately, to truly reflect the equipment saturation and tape use within our own industry. This will help us to shape our Video
World section to both industry needs and your personal video uses in the future.

OTHER APPLICATIONS (Contd.)

Do you use video directly in your work?

Do you use outside video production houses?
If so, how many times per year? _ o
Have you attended any classes on video?
Would you consider doing so? .

Do you have any video/computer games? .= -
If so, how many?

How many cartridges do you own?
How are you influenced to buy them?

HARDWARE

Do you have a video player or players at home?

In what format?

Is it yours or company provided?

If personal, did you pay retail for it?

Do you rent equipment personally?

Would you rent if a low rental rate was available?

If you don’t own a video recorder. is cost the
prime reason?

VIEWING HABITS

How many hours a week, on average, do you watch
broadcast television?

If you have a video recorder, how many hours
a week do vou use it?

How many tapes or discs do you own?

Did you buy them at retail price?

What percentage of your tapes are music tapes?

What percentage of your tapes are movies?

What percentage of your tapes are sports?

What percentage of your tapes are X rated?

How are you influenced to buy tapes?

PROFESSIONAL

Type of business you are in

Your position

Do you have a subscription to Record World?
Do you read someone else’s issue?

What other trades do you read?

Do other people read your copy?

Your annual income is

Less than $10,000
$10,000 to $20,000
$20,000 to $30,000
$30,000 to $40,000 _
Above $40,000 ——

Word of mouth []

Point of purchase [ ]

Adpvertising [

Do you buy tapes by mail?
Do you ever rent tapes?

What percentage of your video viewing is rental?

CABLE

ADULT MATERIAL

Whether or not you buy or rent adult tapes for your own use, do you
feel that the industry should avoid dealing in X rated material?

Do you have cable television at home? Yes
If so, what percentage of your viewing does cable No
represent? As far as coverage in Record World is concerned, are you for or against
In Favor Against
TAPE An X rated chart?

Adult film reviews?
Adult film success stories?
Adult features?

Do you buy blank tape?

If so, how many tapes per year do you expect to buy?
Do you trade tapes with your friends?

If so, are the majority of these tapes . . . .

Other Comments:

OTHER VIDEO APPLICATIONS

Do you belong to any kind of video club?

How much money do you spend per year on video
accessories like head cleaners, cassette files, remote Jatiy = o e —
control?

Do you use video in your business meetings?

If so, how many times a year?

Have you attended a nightclub that uses pre-recorded
video?

Editor’s note:

Whether or not we as an industry should include adult {sexually oriented) product in our sales and/or promotion efforts is a question
that must be addressed.

The facts that the sales volume in sex tapes is a major factor in total dollar sales volume, that these tapes have helped sell much of the
hardware that is out there now, and that many retail video outlets that were created 10 sell X rated tapes-will eventually provide out-
lets for all of the product of the music/video business, are hard to ignore.

But in an industry traditionally suspect in the eyes of the country, the question is still a tough one. Your input via this survey will help
us decide the kind of coverage that we will give to this controversial area in the future of video.
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Record Distributors Have Become Video Pioneers

By SOPHIA MIDAS

B NEW YORK — The pioneering
spirit is alive again among vet-
eran distributors of recorded
product, and the new frontier is
video. Citing increases in gross
profits of up to 60 percent, some
music merchandisers view the sale
of video software as the future
for record stores of the eighties.

Jim Schwartz, president of
Schwartz Brothers, Inc., and one
of the most respected distributors
in the music business, began dis-
tributing video software last Sep-
tember. Venturing into the video
business with the same entrepre-
neurial spirit that led him into
the record business, Schwartz saw
his initial apprehension give way
to great enthusiasm. “We made
a commitment to video, on a
wholesale level, six months ago,

Jim Schwartz
and frankly, we didn’t know what
to expect,” Schwartz told Record
World. ““But the thing has ex-
ploded. My projections were off
75 percent. I'm doing four times
the business | had anticipated.”

Altec Distributors, a company
which has been in the record
business for eleven years, has
also launched a successful video

division. According to president |

Marty Gold, “Two years ago video
was a promise, at best. The busi-
ness simply didn't exist. Today,
60 percent of our gross profits

software; it's larger than the share
of our record business. Now that's
incredible growth.”

Norm Cooper, president of
Norman D. Cooper, Inc.,, a na-
tional one-stop operation that has
been in the business of distribu-
ting records for 20 years, views
video as a redeeming factor in
the music industry. “To put it
simply,” Cooper said, “I see video
as the salvation of the home en-
tertainment industry. We have
seen drastic changes in the record
industry in the last few years,
and things have really not turned
around. I'm heartened by the be-
lief that video is going to prove
to be the boon the industry has
been needing for quite some
time.”

Cooper has been distributing
software for two and a half years,

o g

Marty Gold

and now services almost 300 ac-
counts. Business, however, did

not really pick up until last Christ-
mas, Cooper said: “We really
treated video as a sideline in the
beginning, but last Christmas the
thing hit us like a bomb. We
couldn’t believe the way business
picked up! It's difficult to approxi-
mate the growth since it seems to
be growing on a daily basis. It’s
gotten to the point where we've
had to open an entirely new de-
partment.”

Like a growing number of dis-

are a result of distributing video | tributors, Cooper is entering the |

>
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Video displays at a Karma store (left) and Western Merchandisers' Hastings Records in Texas.

home video game market and is
reaping healthy profits. “Video
games are becoming a significant
part of our business,” he said,
“and our biggest problem is get-
ting enough stock. We started
distributing the Atari games about
a year and a half ago, and we will
soon be handling the Matell
games as well.”

Video has also captured the in-
terest of distributors in the mid-

west, notably the Indianapolis-
based Fathers & Suns outlet,
which also owns the Karma

Records retail chain. Larry Coulter,
operations manager and director
of video operations, commented:
“Our chain has exceeded its
video projections by eight times.
And we made these projections
six months ago. We're ecstatic.
We began to deal with video on

Norman Cooper
a very limited basis two years ago
when we carried only music titles.
Ten months ago, we made a 100

percent commitment to video,
and four months ago we instituted
a rental program. | have to admit
that the chief executives of the
company were initially wary
about merchandising video soft-
ware, but they are now de-
lighted.”

One of the major questions
which confronts all music mer-
chandisers is whether they have
missed the bandwagon by not
immediately stocking video soft-

ware. According to Jeff Tuckman
of the midwestern Sound Unlim-
ited, “It is definitely not to late for
the record retailer to merchandise
video. | base this premise on the
simple fact that video hasn't
peaked yet. | have new stores
opening all of the time, almost
on a daily basis, and many of
them are record stores who have
decided to stock video. In fact,
many new people who had ini-
tially planned to open record
stores are now opting for video.
The basic point, however, is that
video, be it discs or tapes,
is a natural for the record re-
tailer.”

Sound Unlimited is now dis-
tributing to some 400-500 stores.
“It's an incredibly hot business,”
Tuckman said. “We've been in
the business for three and a half

Jeff Tuckman

years, and | would say that video
constitutes 35 to 40 percent of
our overall business.”

Western Merchandisers, which
only recently began retailing and
distributing video software, also
believes that video is still viable
for the music merchandiser. Exec-
utive Steve Marmaduke explained,
“We became involved in pre-
recorded video in one retail
store in August 1980. The product
sold beyond our expectations,
and so we now have eight of our
stores participating in the sale of
this product.

“In November we decided that
a huge growth potential was there
in rack jobbing video, and that
this potential was not being
wideiy exploited. We began pick-
ing up distribution on some lines
and set up 20 rack accounts with
limited inventories last February
and March. We feel that this is
going to be a very successful ad-
dition to our current product
items."”’

Marmaduke emphasized that
his company is approaching video
on a limited basis: ““The video
industry is going through a very
intense growth and maturation
period. A great number of people
are forecasting the future of vid-
eo, and they are going to be
wrong. We must sit_and watch
while we participate so that this
growth can enable us all to
prosper.”’
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IF YOU'RE NOT SELLING
THE SCOTCH
RECORD CARE SYSTEM,

YOU RE SELLING

THE SECOND BEST.

HERE'S WHY:

We've got the only svstem that
cleans, anti-stats and reduces
stylus friction—all in one eas
step. All in one good-looking,
highly engineered component.
The Scotch Record Care
System combines Sound Life™
record care fluid with a
unique dispensing applicator.
To use, simply depress the
supply container and Sound
Life tluid is fed automaticall
1o the pad. That's all there is to
it. It's quick, easy and simple
No guesswork about hov
much fluid you need or hov
to apply it correctlv. Just place
the applicator on vour
turntable spindle, revolve it
and rthe record is cleaned.

Deep-cleans grooves.
Scotch Sound Life fluid has
super wetting action. It safely
penetraies grooves 10 remove
micro-dust and fingerprints. It
acually leaves the record
cleaner than when it was

brand new!
Ariisr’s representation

Water-based record-cleanirg
soliutions bead 1 o1 the grooves
(left) Sound Life with super
welting dction deep-cledans
grooves (right)

Wipes out static.

Once the record is clean

it's generally the electrostatic
charge that gets it dirty again.
An anti-static gun is just a
temporary fix. But the same

This side was clecried with
a ‘eadling record cleazier:
Fcam beads are
arracted to
resnaining
Static

charge.

application of Sound Life that
cleans the record also reduces
the static charge to near zero.
And it won't return no matter
how often the record is
played!

Reduces stylus drag.
Stvlus friction is reduced up
1o 15% with our system. That
means less wear. improved
record life and beuer stereo
pertormance

Our product advantages
are your selling
advantages.

Once your customers see

and hear the difference Scotch
Record Care System can

This side was cleared with
Scotch Sound Lie™
fluid 1t’s clean
and stcsc-

o/

make, they re going (o want it.
And we're going to make it
very easy for vou to sell it with:
Full-color consumer advertis-
ing 1o build awareness and
demand.

A powerful in-store demonstra-
tion kit that lets customers
see for themselves how much
better our product works.

A point-of-sale display plus
other promotion pieces to help
increase your sales.

Dramatic packaging that
communicates the superior
quality of this new product.

A competitive price which
includes an excellent profit
for you.

For more information call
vour local Scotch representa-
tive or write Home Entertain-
ment Products Department,
3M Center, Bldg. 223-5N, St.
Paul, MN 55144,

SCOTCH RECORD CARE SYSTEM. THE TRUTH COMES OUT.
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SOMEBODY SEND MY BABY HOME LENNY LE BLANC/Capitol/MSS 4919
[Muscle Shoals Sound, BMI)

PRAISE MARVIN GAYE/Tamla 54322 (Motown) {Bugpie, ASCAP)

HEAVEN IN YOUR ARMS DAN HARTMAN/Blue Sky 6 70053 (CBS)
[Silver Steed, BMI)

SEDUCED LEON REDBONE/Emerald City 7325 {Atl) {(Warner Tamerlane/
Precedent, BMI) §

SEVEN YEAR ACHE ROSANNE CASH/Columbia 11 11426 {Hotwire/
Atlantic, BMI)

YOU LIKE ME DON'T YOU? JERMAINE JACKSON/Motown 1503 {Jobete,
ASCAP)

THAT DIDN'T HURT TOO BAD DR. HOOK/Casablanca 2325 {PolyGram)
{V've Got The Music, ASCAP)

1S 1T YOU? LEE RITENOUR/Elektra 47124 {Rit of Habeus, ASCAP)

PLAYING WITH LIGHTNING SHOT IN THE DARK/RSO 1061
{Lukerative, BMI}

INVITATION TO LOVE DAZZ BAND/Motown 1507 (Three Go/Jazzy
Autumn, ASCAP)

LET ME LOVE YOU GOODBYE BOBBY VINTON/Tapestry 006 (Algee,
no license listed)

STILL RIGHT HERE IN MY HEART PURE PRAIRIE LEAGUE/Casablanca 2332
{PolyGram} {Kentucky Wonder, BMI)

PERFECT FIT JERRY KNIGHT/A&M 2304 {Almo/Crimsco, ASCAP}

HEARTBEAT TAANA GARDNER/West End 22132 {Kenix/Sugar Biscuit,
ASCAP)

SHADDUP YOUR FACE JOE DOLCE/MCA 51053 {Remix, BMI}

FOR YOU MANFRED MANN'S EARTH BAND/Warner Bros. 49678 {Bruce
Springsteen/Laurel Canyon, ASCAP)

DO YOU WANT TO MAKE LOVE MARVA KING/Planet 47924 (E/A)
{ATV, BMI)

DDDDDDDANCE ROX/Boardwalk 8 70059 (Can’t Stop, BM1/Rox and
Ross, ASCAP)

DARLIN' TOM JONES/Mercury 76100 {PolyGram] {September/Yellow
Dog, ASCAP)

SHEILA GREG KIHN/Beserkley 47131 {E/A} {Low-Twi, BMI)

DON'T KNOW MUCH BILL MEDLEY/Liberty 1402 [ATV/Mann & Weil/
Braintree/Snow, BMI)

BIRTHDAY PARTY RHYME GRANDMASTER FLASH & THE FURIOUS FIVE/
Sugarhill 579 {Sugarhill, 8MI)

WHAT CHA GONNA DO FOR ME CHAKA KHAN/Warner Bros. 49692
{Ackee/Longdog, ASCAP)

YEARNING GAP BAND/Mercury 76101 {PolyGram) {Total
Experience, BMI)

ANOTHER ONE RIDES THE BUS WEIRD AL YANKOVICH/TK 1043 {Queen/
Beechwood, BMI)

DOUBLE DUTCH BUS FRANKIE SMITH/WMOT 8 5356 {WMOT/Frashon/
Supermarket, BMI)

PARADISE CHANGE/Atlantic/RFC 3809 {Little Macho, ASCAP)

EVERYTHING IS COOL T-CONNECTION/Capitol 4968 {T-Conn/Irving, BMI)

WHAT TWO CAN DO DENIECE WILLIAMS/ARC/ Columbia 60504
{Bellboy/Kee-Drick, BMI)

NOW PLIMSOULS/Planet 47923 (E/A) (Skyhiil, BMI)

FOOL IN. LOVE WITH YOU JIM PHOTOGLO/20th Century Fox 2487 {RCA)
{20th Century/Neary Tunes, ASCAP/Fox Fanfare. /Neary Tunes, BMI)

1 CAN'T STOP LOVING YOU OUTLAWS/Arista 0597 {HG, ASCAP)

SEND A LITTLE LOVE MY WAY STEPHEN BISHOP/Warner Bros. 49595
{Stephen Bishop, BMI)

YOU'RE TOO LATE FANTASY/Pavillion 6 6407 {CBS) {Rightsong/
Pavillion/Listi, BMI)

FOOLISH CHILD ALl THOMSON/A&M 2314 {Rondor/Almo, ASCAP)

HOOKED ON MUSIC MAC DAVIS/Casablanca 2327 {PolyGram)
{Songpainter, BMI)

ROMEO AND JULIET DIRE STRAITS/Warner Bros. 49688 (Straightjacket/
Rondor/Almo, ASCAP)

HEAVEN MUST HAVE SENT YOU (HERE IN THE NIGHT) FRANKIE VALLI
AND THE FOUR SEASONS/Warner Bros. 49685 (Golden Clover/World
Song, .ASCAP)

WHAT A FOOL BELIEVES ARETHA FRANKLIN/Arista 0591 (Snug/Milk
Money, ASCAP)

I HAVE THE SKILL SHERBS/Atco 7325 (Sherbert, ASCAP)

SOME LOVE SONGS NEVER DIE B.J. THOMAS/MCA 51087 (Southern
Nights, ASCAP/Young Un, BMI)

THINK I'M IN LOVE AGAIN PAUL ANKA/RCA 12184 (Hall Clement/
Paul Anne, BMI)

LET'S PICK IT UP (WHERE WE LEFT IT OFF) CHRIS MONTAN/20th Centuyry
Fox 2480 (RCA) (Special/Old Sock, ASCAP/Evan Paul/

Libraphone, BML)

WHAT'S IN A KISS GILBERT O'SULLIVAN/Epic 19 50967 {Pending)

LET'S DO 1T CONVERTION/Sam 81 5017 {Calebur Composition/Leeds/
P.A.P./Mideb, ASCAP)

8TH WONDER SUGARHILL GANG/Sugarhill 753 (Commodores/
Jobete, BMI)

I’M READY KANO/Emergency 4504 {Emergency/Farfalla, ASCAP)

PROUD JOE CHEMAY BAND/Unicorn 3 95001 (MCA) (Publisher not listed}

YOU DON’T OWN ME JOAN JETT & THE BLACKHEARTS/Boardwalk 8 5706
{Merjoda, BMI)

ONE MORE TRY MELANIE/Epic 51001 (MCA, ASCAP)

Record World

Singles

Alphabetical Listing

AH! LEAH Avsec (Bema/Sweet City,
ASCAP)

Al NO CORRIDA Jones (Heatwave/HG,
ASCAP/Lazy Lizard, BMI)

AIN‘T EVEN DONE WITH THE NIGHT
Cropper (H.G., ASCAP)

A LITTLE IN LOVE Tarney (ATV, BMI)

A WOMAN NEEDS LOVE (JUST LIKE YOU
DO) Parker, Jr. (Raydiola, ASCAP)

ALL AMERICAN GIRLS Walden (Walden/
Gratitude Sky, ASCAP/Irving/Kejoc/
Baby Shoes, BMI)

ANGEL OF THE MORNING Landis
(Blackwood, BMI)

BEING WITH YOU Tobin (Bertam, ASCAP)

BETTE DAVIS EYES Garay (Plain and
Simple/Donna Weiss, ASCAP/BMI)

BLESSED ARE THE BELIEVERS Norman
(Chappell/Unichappell, BMI)

BON BON VIE (GIMME THE GOOD LIFE)
Linzer (Unichappell/Featherbed/Larball,
BMI)

BURN RUBBER Simmons (Total Experience,
BMI)

BUT YOU KNOW | LOVE YOU Post
(Tro-Devon, BMI)

CELEBRATION Deodato (Delightful/Fresh
Star, BMI)

CH CH CHERIE McRee-Hodgkinson (Fourth
Floor, ASCAP)

CRYING Butler (Acuff Rose, BMI)

DON'T STAND SO CLOSE TO ME Group
(Virgin/Chappell, ASCAP)

DON’'T STOP THE MUSIC Simmons-Ellis
(Total X, BMI)

FADE AWAY Springsteen (Bruce
Springsteen, ASCAP)

FANTASTIC VOYAGE Group (Spectrum
VIt/Circle L, ASCAP)

FIND YOUR WAY BACK Nevison {Luna-
tunes, BMI)

GAMES Ladanyi-Cannata (Jasper Jeeters/
Daremoley, BMI/Black Platinum/Analog,
ASCAP)

GAMES PEOPLE PLAY Parsons
{Woolfsongs/Careers/Irving, BMI)

GUITAR MAN Jarvis (Vector, BMI)

GIVING IT UP FOR YOUR LOVE Beckett
(Blackwood/Urge, BMI)

HEARTS ON FIRE Garay (Nebraska/United
Artists/Glasco, ASCAP)

HELLO AGAIN (LOVE THEME FROM THE
JAZZ SINGER) Gaudio (Stonebridge,
ASCAP)

HER TOWN TOO Asher (Country Road/
Leadsheetland, BM1/Iceage, ASCAP)

HIT ME WITH YOUR BEST SHOT Olsen
(ATV, ASCAP)

HOLD ON LOOSELY Mills (Rocknocker/
WB/Easy Action, ASCAP)

HOW ‘BOUT US Graham (Dana Walden,
license not listed)

HURRY UP AND WAIT Group (Bovina,
ASCAP)

CAN’T STAND IT Dowd (Stigwood/
Unichappell, BMI)

DON'T NEED YOU Holmes (WB/Holmes
Line, ASCAP)

LOVE A RAINY NIGHT Malloy (Deb
Dave/Briarpatch, BM})

LOVE YOU Ryan (C.B.B., ASCAP)
LOVED 'EM EVERYONE Killen (Tree,
BMmI)

MISSED AGAIN Collins-Padgham

{Effectsound Ltd./Pun, ASCAP)

IT’S A LOVE THING Group-Griffey-Sylvers
(Spectrum VII/My Kinda, ASCAP)

IT'S MY JOB Putnam (I've Got The Music,

ASCAP)

JESSIE'S GIRL Olsen (Portal/Muscleman,
BMI)

(JUST LIKE) STARTING OVER Lennon-
Ono-Douglas (Lenono, BMI)

JUST BETWEEN YOU AND ME Goodwyn-
Stone (Northern Goody Two-Tunes Ltd.,
ASCAP-CAPAC)

JUST THE TWO OF US Washington, Jr.-
MacDonald (Antisia, ASCAP)

KEEP ON LOVING YOU Cronin-Richrath-
Beamish (Fate, ASCAP)

KISS ON MY LIST Hall-Oates (Hot-Cha/Six
Continents/Fust Buzza, BMI)

LATELY Wonder (Jobete/Black Bull,
ASCAP) -

LIMELIGHT Brown-Group (Core, ASCAP)

LIVING IN A FANTASY Tarney (Rare Blue,
ASCAP/ATV, BMI) ... .

LIVING INSIDE MYSELF Vannelli (Black
Keys, BMOI& -

LONELY TOGETHER Manilow (Kenny
Nolan, ASCAP) -

Producer, Publisher, Licensee

LOVE YOU LIKE | NEVER LOVED BEFORE
Carbone-Zito (Sixty-Ninth Street, BMI)

LOVER Group (Michael Stanley/BEMA,
ASCAP)
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LOVERS AFTER ALL Buckingham
(Rumanian Pickleworks, BMI|/Almo,
ASCAP)

MAGIC MAN Dewey-George (Almo/Ray
Jay/Similar/Lucky Break, ASCAP/
lrving, BMI)

MAKE THAT MOVE Sylvers (Spectrum VII/
My Kinda, ASCAP)

ME (WITHOUT YOU) Gibb-Richardson-
Galuten (Stigwood/Unichappell, BMI)

MEMORIES Salas (Marvin Gardens,
ASCAP)

MISTER SANDMAN Ahern (Edwin H.
Morris/MLP, ASCAP)

MORNING TRAIN (NINE TO FIVE) Neit
{Unichappell, BMI)

9 TO 5 Perry (Velvet Apple/Fox Fanfare,
BMI)

ONE DAY IN YOUR LIFE Brown (Jobete,
ASCAP) . .
PRECIOUS TO ME Podolor {(Hearmore/On
The Boardwalk, BMI)

RAPTURE Chapman (Rare Blue/Monster
Island, ASCAP)

RIGHT AWAY Werman (Junior Wild/
Chappell, ASCAP)

RUNNING SCARED Poncia (Acuff/Rose,
BMI

SAME OLDE LANG SYNE Fogelberg-lewis
(Hickory Grove/April, ASCAP)

SAY YOU’LL BE MINE Omartian (Pop ‘n’
Roll, ASCAP)

SINCE | DON’T HAVE YOU Butler
(Bonnyview/Southern, ASCAP)

SMOKY MOUNTAIN RAIN Collins
(Pi-Gem, BMI)

SOMEBODY’S KNOCKIN' Penny (Chiplin/
Tri-Chappell)

STARS ON 45 Eggermont {Publisher not
listed) .

STAYING WITH IT Lehning (ATV/
Braintree/Snow, 1)

SUKIYAKI| Duke (Beechwood, BMI)

SUPER TROUPER Andersson-Ulvaeus
(Countless Songs Ltd., BMI)

SWEETHEART Verroca (Bigteeth, BMI/
Brightsmile, ASCAP)

TAKE IT ON THE RUN Cronin-Richrath-
Beamish {Buddy, BMI)

THE BEST OF TIMES Group (Stygian/Almo,
ASCAP)

THE PARTY’'S OVER (HOPELESSLY IN
LOVE) Elson (Weed High Nightmare,
BAI)

THE TIDE IS HIGH Chapman (Gemrod,
BMI) .

THE WINNER TAKES IT ALL Andersson.
Ulvaeus (Artwork, ASCAP)

THIGHS HIGH (GRIP YOUR HIPS AND
MOVE) Grusin-Rosen (Browne, Roaring
Fork, BMI)

TIME OUT OF MIND Katz {Leon/
Freejunket, ASCAP)

TIME I Parsons (Woolfsongs/Careers/Irving,
BM

TOGETHER Sales (Razor Sharp/Double
Diamond, BMI)

TOO MUCH TIME ON MY HANDS Group
(Almo, ASCAP)

TREAT ME RIGHT Olsen (Blackwood/
White Dog, BMI)

TURN ME LOOSE Fairbairn (Blackwood/
Dean of Music, BMI)

WALKING ON THIN ICE Lennon-Ono-
Douglas (Lenono, BMI)

WASN'T THAT A PARTY Richardson
(United Artists, ASCAP) ..

WATCHING THE WHEELS Lennon-Ono-
Douglas (Lenono, BMI)

WATCHING YOU Douglas-Washington
(Steve Song/Cotillion, BMI)

WHAT ARE WE DOIN‘ IN LOVE Maher-
Goodrum (Chappell/Sailmaker, ASCAP)

WHAT KIND OF FOOL Gibb-Galuten-
Richardson (Stigwood/Unichappell, BMI)

WHEN LOVE CALLS Carmichael (Almo/
Newborn/Audio, ASCAP)

WHILE YOU SEE A CHANCE Winwood
(BI;A?;\d/Irving/Blue Sky/Rider Songs,

WHO DO YOU THINK YOU‘RE FOOLIN'
Moroder-Beliotte (First Night/SUIZA)
WINNING Olson (Island, BMI)

YOU BETTER YOU BET Szymczyk (Towser
Tunes, BMI) .
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TITLE, ARTIST, Label, Number, (Distributing Label)

WKS. ON
CHART
KISS ON MY LIST
DARYL HALL &
JOHN OATES
RCA 12142 13
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44 31
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47 49
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MORNING TRAIN (NINE TO FIVE) SHEENA EASTON/EMI-
America 8071 10

RAPTURE BLONDIE/Chrysalis 2485 12
ANGEL OF THE MORNING JUICE NEWTON/Capitol 4976 9
9 TO 5 DOLLY PARTON/RCA 12133 18

JUST THE TWO OF US GROVER WASHINGTON, JR./
Elektra 47103 10
KEEP ON LOVING YOU REO SPEEDWAGON /Epic 19 50953 18
BEING WITH YOU SMOKEY ROBINSON /Tamla 54321
{Motown} 9
WHILE YOU SEE A CHANCE STEVE WINWOOD/Island
49656 (WB} 11

WOMAN JOHN LENNON/Geffen 49644 (WB) 14
SOMEBODY'S KNOCKIN' TERRI GIBBS/MCA 41309 12
DON'T STAND SO CLOSE TO ME POLICE/A&M 2301 1

HER TOWN TOO JAMES TAYLOR & J.D. SOUTHER/

Columbia 11 60514 6
| CAN'T STAND IT ERIC CLAPTON & HIS BAND/RSO 1050 8
THE BEST OF TIMES STYX/A&M 2300 13
CELEBRATION KOOL & THE GANG/De-Lite 807 (PolyGram) 24

TAKE IT ON THE RUN REO SPEEDWAGON/Epic 19 01054 5
JUST BETWEEN YOU AND ME APRIL WINE/Capitol 4975 10

CRYING DON McLEAN/Millennium 11799 (RCA) 13
YOU BETTER YOU BET THE WHO/Warner Bros. 49498 5
TOO MUCH TIME ON MY HANDS STYX/A&M 2323 5
| LOVE A RAINY NIGHT EDDIE RABBITT /Elektra 47066 21
TIME OUT OF MIND STEELY DAN/MCA 51082 6
IT'S A LOVE THING WHISPERS/Solar 12154 (RCA) n
HOW 'BOUT US CHAMPAIGN/Columbia 11 11433 1

AIN'T EVEN DONE WITH THE NIGHT JOHN COUGAR/Riva
207 (PolyGram) 12
SWEETHEART FRANKE & THE KNOCKQUTS/Millennium
11801 (RCA) 7
LIVING INSIDE MYSELF GINO VANNELLI/Arista 0588 5
