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THE COVER

“Why, man, he doth bestride this narrow
world like a Colossus.”

—WILLIAM SHAKESPEARE

Astride the harbor of the ancient
city of Rhodes stood a gigantic
statue of the sun god, one of the
seven wonders of the world. Today,
with one foot in North Carolina and
one in South Carolina, stands another
colossus, WBT, a wonder of the modern
world.

www americanradiohistorv com


www.americanradiohistory.com

The story of a hobby that became
an industry, a whisper that became
a regional voice . . . the record of
thirty years service tc a people and
an ideal
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- There’ve Been Some Changes Made

Statistical comparison of North Carolina in 1922 |
with 1952 portrays progress of State since founding |
of radio statian WBT, ‘

1922 1952 |

Population 2,559,123 4,061,329
Farm tncome $150,000,000 $793,900,000
Value monufoctures:

Cotton textiles 285,000,000 2,000,000,000
Knitted goods 32,270,000 346,300,000
Tobocco 225,000,000 1,328,000,000
Cotton seed products 133,000,000 281,000,000
Pulp and paper 6,650,000 308,000,000
Furniture 40,000,000 250,000,000

Aprl 1222 .

An Ohio publisher, Warren Gamaliel Harding had
st ecled Woodrow Wilson in the White Houss
John Gilbert, Mary Miles Minter and Agnes Ayres
[

were bright stars of the movies; Ty Cobb wos
starting his 17th season in the major leagues.

Cameron Morrison had replaced Thomas W. Bick-
n the Executive Mansion in Raleigh in the

s> of the unrest and disorganization following
Vorldt War 1. The Carolings were descrited by
a famous visitor as “languishing in mud and mis-
ery,” but the State had a chief executive who was
fo start the elimination of mud and misery with
the first of many prog-essive administratiaons pro-
moting good roads, enlightened agriculture and

industrial development.

Historians of the time recounted that “more than
e el a ™ v — S |

200000 families now own motor cars” and Char-
000 souls,

ndence

lotte, a busy town of more than 45/
boasted of its new skyscraper, the Inde
Building, which soared to the dizzy height of 12

staries,

In the bustle of the early twenties was born the
whisper which was to become the regional voice
of WBT. It is doubtful that any could
tiny back-room transmitter the forerunner of a
mightv station that would serve three million
peop e and become as much a part of their daily
lives as working, eating and sleeping.

708 5
v
pETROT D sed
p FOR
AUTHORIZED, E Cacernn

Originally a hobby, a “broadcasting station” that
Is t a small boy running

»

s uihneired Cpariat el

pyRAMID MO \%

F’TH\'R}\Y()\', MOTO \
b bt

s W B SO% ‘“m'm\@%

down the strest imp neighbors o “tune in,”
station 1XD gathered listeners and public interest
slowly. But the radio fad was growing all over
the country, and by April, 1922, it had grown tc
the point where pioneer advertisers were willing
fo rick a few pennies to have their wares mentionad
on the air 4XD applied to the government for a
nmercial license, which was granted on April 10,
1922 the first such license in the south, and one
of the first in the nation

Nesth T

wil
NS

Advertisements from
the Charlotte News
and Charlotte Obser-
ver, 1922,
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Interstate Radio Shop
Charlotte, 1923
Manager Furman Ferguson

WBT Control Board
April, 1929

WBT Studio Orchestra, 1928

S N
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For onn] and Fithful Service’

In recogrmbion of Hiir years of
[:ul‘xh»l servie and in g ;»::m
their cotinmous kyaly\OB T tokes
the oceasion of its Tavntieth Amsow
April 10,1902, 10 qunrd the S m?,.
Serviee Pms o e [ollowing iN”
ocmburs:

10 YEXRS 5 EX'RS
Jrdy Eok REAcks

‘lm
)\? Minw E’n‘)uh
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Newsman Grady Cole

[ —————

Announcer Crutchtfield

Display Window
WBT 20th Anniversary

)

Radio receivers in 1922 were comphicated affairs; many were cus-
tom-made ond bought by wealthy people for from \3—“ Af £
SH00.00  But American mgentuty soon took effect in the infont
industry and by 1923 dozens ¢f branos of mass-produced receivers

' . A good receiver could be purchased for as ir;'ée as
$77. On their receivers listeners heard music and news and church
services.  In 1928 a radio show in Cf erolflo drew horoes of peopls
to see the latest in receivers and to i ovie star, Lois Wilson.

/\S broadcasting improved, technically and in programs, so set-own-
>rship multiplied oml \/\hl .mrt_mul its power and prestige From
watts power n ? > 00 watts in 1923

1 229 when the statior
.‘,\/ 'the Columbia Broadcasti |g S\s em, the power
00 watts, full-time clear channel.

\"]“_a n ]

he thirties were yeors of tremendcus progress and growth along
1ew lines for the south’s pioneer station. Where previous efforts
ad been in the direction of increasing power and technical facil-
ities, the station now entered upon a period of public service ans
programming ingenuity which brought it into national fame. Twc
men still promment at the station played heroic roles in progress
of the thirties

> a young Charlotte News reporter named Grady Cole starte
reading the news “for the Ne over WBT. He was destined t
become one of the nation’s most famous rcrllo peﬂonolmes an

the man whom COLLIER’S magazine dubbed “Mr. Dixie” in a feature
story published during WBT's 30th Anniversary month.

The second influential personality to ally himself with WBT in the
early thirties was a young announcer Charles H. Crutchfiele, ¢
talented, radio-minded young man, hiaing his youth behind a lux-
uriant mustache  As announcer and program manager he was tc
spark the showmanship which won WBT national fame, and was
to become in 1945, the voun O watt radic
station 1n the nation.

](_l\

gest manager of a 50,00

During the thirties W ceiightec
nation with a series of unique broadcas The station was the
first to employ @ woman announcer, te brao-:icos1 a tobacco auc-

n and the chant of the tobacco auctioneer, to braadcast major
league baseball in the south, to broadcast ‘“iuf “rebel” vell ancd to
lroadcast the national dance craze of the thirties, “The Big Anzle.”

isteners and intrigued the
.

tio
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More and more WBT became outstanding in educational
and public service broadcasting.  The stotion fed the

natioral CBS network on  President  Franklin D
Roosevelt's “Green Pastures” speech in Charlotte n
1236 Anncuncer Charles Crutchfield established

something of a record by “ad libbing” for 55 minutes
when the president’s arrival was delayed.  WBT was
the only socurce of information to the outside world in
the Charleston tornado of 1237 and the Edenton hurri-
cane of 1935, where “the water was blown completely
out of the kay and people were picking up fish 1 bas-
kets ™

With the advent of the forties anc World War I
radio and, in the Southeast, WET haa become an in-
tegral and powerful part of the daily lives of the people.
WBT dedicated its power and resources to winning the
war and maintaining civilian morale.  The same show-
mansnip which i the thirties had wor the station
national fame was now freely given to the war effort
So effectively was the job done that WET receivec an
award from Variety magazine for “Showmanagement at
War”

Soon after V-J Day, WBT was purchased by the Jeffer-
son Standard Life Insurance Company of Greensbero,
North Caroling, and in"mediately entered upon a new
era of service to the people of its area. In taking over
the control of the station, Mr. Joseph M Bryan pres-
ident of the newly formed Jetferson Standard Broad-
casting Company, said to the station’s listeners, “This
1s and will continue to be vour station, a station dedi-
cated to your home, your family, your school and your
church.”

CHRONOLOGY OF WBT

1920—In December, operating as station 4XD.

—

{ 1922—April 10, granted government license to
operate as cammercial broadcasting station,
i with 100 watts power. |

1925-—WBT bought by C. C. Coddington and man-
aged by Charlotte Chamber af Commerce;
mcved to Coddington Building; pawer 500
watts.

1927—Daytime power increased to 1000 watts.

1928—Transmitter moved to present location and
nower increased to 5000 watts

1929—Purchased by CBS; pcwer increased to
25,000 watts, full time, ciear channel.

1933—Power increased to 50,000 watts.
1936—Dedication of new studios in Wilder Building.

1937—WBT broadcasts “Rebel Yell” to the nation.
Station wins “‘Variety” Showmanagement
Award.

1939—WBT wins “Variety” Farm Service Award.
1942—WBT goes to war.
1946—Grady Cole wins special "Variety” Award.

1945—WBT purchased by Jefferson Standard Life
Insurance Company; Charles H. Crutchfield
made manager.

1948—WBT adds Frequency Modulation broadcast-
ing; applies for television license.

1949—Inauguratian of first telestation in Carolinas
—WBTV.

1950—WBTV connected to co-oxial cable.

1951—WBTYV inaugurates local live telecasts; first
telecast of Shrine Bowl Football Game.

1952—WBT celebrates 30th anniversary.

Proof of the ftultillment of this promise is founc
mn the tremendous expansion and improvement of
the broadcasting company’s services since 945
Frequency Modulation broadcasting and television
have teen added to the great benefit of Carolina
community life.  Both redio and television have
grown in cudience and in service to the religious,
civic and charitable institutions ot the area they
serve.

As WBT enters its second thirt. years of service,
new visions ot

"2

O owalt frans-

It coes so with new strength and

service.  WBT's completely new 50,(
mitter, cedicated during this anniversar,  week
<hows most ¢ramatically the confidence the owners
and management feel in the future of WBT
and its ability continuously to serve the people of
Its areq
realm of individual, family and community life

- every pragressive ancl constructive
~
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IONFPH M RRYAN
JOSEPH M. BRYAN
President

Jefferson Standard
Broadcasting Com painy
First Vice-President
Jefferson Standard

Life Insurance Company

Gt deen W9 kR0
IRTETHYR T “ BE

TR

-i B
o i i?

Home Office Building
Jefferson Standard
Life Insurance Company

HOWARD HOLDERNESS
FPresident

Jefferson Standard

Life Insurance Com pany

SOURCE OF THE PRESENT

4

AND STRENGIH OF THE FUTURE

1 Stand
North

g all progress ct the nce
the wvision an M. Bryan

e breaclcc first vice

t ol the lite ins

Active daily in advice an<l encouragement to the station
management, Mr Bryan has led [
FM and television to the Carolinas, in building the new
WBT transmitter and in other improven

the way in bringing

H § - T | L
station's plant and services.

Just as the present has been achieved
ance, so s

under his guid-
s guaranteed by his leadership.

ture progre
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Excoutive Vice-President and
General Manager, Jefferson Standard
Broadcasting Com pany

LARRY WALKER

|
LAnn

["ice-President
Secretary-Treasurcr and
Assistant General Manager

Assistant Vice-President
Sales and Prowotion

Assistant Vice-President
Programs and Public Relations

www americanigoneorerom
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WILLIAM §. PALEY

Chairman of the Board
Columbia Broadcasting Svstem, Inc.

President
Columbia Broadcasting Svstem, {nc.
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LHIN 1N THE JOSEPH H. REAM
D DADIA NTTWAD U Evecutive Vice-President
(BN RADIO NEIWORK Columbia Broadcasting Systcm, Inc.

Since 1929, the fortunes of \WWBT have been
happily interwoven with those of the
Columbia Broadcasting System.

As one of the oldest American radio
stations affiliated with the world's greatest
radio network, WBT owes an incalculable
cebt to the men and the minds, the ideas
and ideals of Columbia.

In celebrating its >0th anniversary, WBT
thanks and salutes the Columbia Broad-
casting System and these men who have
orought 1t to first rank in the American
proadcasting industry.

\DRIAN MURPHY

President
CBS Radio

J. L. VAN VOLKENBURG
President
CBS Television

www americanradiohistorv com
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FRED KIRBY

i

WRBT’s Singing Cowboy aond
disc jockey . . spins records
late on “Hillbilly Star Time"

early Saturday to thrill 7,000
“Tiny Town" tots; intersperses
records with songs, accompany-
ing himself on the guitar.

GRADY COLE

“King Cole of Carolina” = . 22 years
a favorite on WBT .. . Southern sym-
bol of early morning radio . . . champion
of common sense and community
causes . . . super salesman who seasons
his programs of farm and home service,
news and music, with working philoso-
phy.

LEE KIRBY

The Carolinas’ best-known
most popular sports  reporter
with a  15-year record of
sportscasting over WBT

winner of the N. W. Ayer

Award for the best play-by- 3
play reporting of college
football.
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JACK KNELL hURT WEBSTER

Top - notch newscaster  an: Intelligent editing thought- Light - hearted, ingratiating
classical record spinner . ful - analysis penetrating MC and disc jockey of national
traveling salesman at the cemmientary have won nation- renown . serves  "What's
Corner Store  Handles news wide recognition for WBT's Cookin”” fun with vibrance
broadcasts, concert program Director of News and Special anc vigor . . . also turns ad-lb
notes or hard-selling commer- Events First radio newscaster talent to “Street Man,” "Danc-
cials with equal skill honored for "Distinguisher ing Pa-ty” and “Webster Un-
Service in Journalism condged.”

ARTHUR SMITH
SONNY SMITH
RALPH SMITH
TOMMY FAILE

billboard award winrers natienally
famous folk music group of four versa
tile musicians iaced by Arthur's
torrich electric guitar with MC Sonny
plaving rhythm guwtar, Ralph the
accordion, Tomm:y plaving bass and
singing

AMBANSADORN
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FLETCHER AUSTIN

Energetic announcer . . popular master of ceremonies
munily evenis . nearly ten years a member of

[RO2 R ELR B y L

the WETeam

PHIL AGRESTA

Ex-professor. coach and singer . . applies his varied
expzrience and versatile talents to “Carolina News,”

anil disc jockey duties

JIMMY PATTERSON
DC‘,!_"-I"\?C'.:?\ NEWSCAsTer  Sunx 10\\17 -;1;'-:_>rts reporter ond in-

genicus MC of "By Jimmimy™ . . dubbed “"Mr. Blood

for continuing radio Bloog Rank campaign.

Gll. STAMPER

Casual, easv-going  “Sunday  Scrapbeok”  host . ..
o o 7 e | T W ] u LI NPT, PR e’
cager-1o-plegse diIsC j0Ckey on Anything  ace

el

numbers acting and singing among his talents
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Friendly, capable. radio-wise h

Cookin” ” kitchen . keeps tabs on cozen of prizes,

"y 3 i L ra—
SCOres o1 Ssrudio Ve 5

for "What's

Chuckle-raising, merry-making announce
Cookin” " capers skillfully acapts mucrophone man-
ner to music, news or crama format

Anncuncing staff's freshman member with all-arour
as stage MC

r-ragio NoUrs Working

with orchestras

“Smit for "Street

hosts

e-g-mne and mike-s

Man” Kurt We
to Larry Walker,

¥:

.. . keeps office hours as secrefar
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SATISFYING  3.000.000 IDIOSYNCRACIES

Satisfyin

TV

tastes of three million people 1= a
tal rask I that, in brief, 15 the job of the
Program Department at WBT.

YO

The work, accon ¢ by Program Director Bob Rier-
son and his staff, involves the complex problem of tak-
ing such elements as listener reque sponisor pref-

erence, available talent, recor music, transcribzad
r

programs, local scripts and network broadcasts and
shaping thern into an appealing, enterfaining and in-
formative daily <chedule

Instructions for confrol room operators must be drawn
up, announcers’ schedules worked out; scripts must be
written, copy efited, schecules corrected; auditions must
re held, interviews arranged, public service campaigns
supported.  Choosing and changing, rejecting, revising—
all are necessary in the daily routine of setting up, main-
taning and improving the programs for WEBT's vast
auclience

Bob Rierson
Program Director, WBT

All of the efforts of the program staff are primarily
for the listener, who can be satisfied only so long as
the station 1s aware of what the listener wants. There-
fore the value of comment is immeasurable. Through
letters and calls audience reacticn has helped guide
the programming policy of WBT from its start as a
whisper thirty years ago to its position as a regional
power today.

Bill Melson
Production Manager

. ¥ - N
Coline Helvenston Helen Blackman Merrily Brooks Day Walters

Continuity Director Program Traffic Manager Continuity Writcr Secretary

Clarence Etters Vi Schenk Alice Hardie Madge Wilcox
Music Director Assistant Music Director Secretary to Mr. Cole Secretary to Mr. Colc

www americanradiohistorv com
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. a radio voice with community spirit —

I el
5 10 vOuU My ceep

“l cannot begin to e
appreciation o onderful things thas
you and WBT aid in connection with the

recent Community Chest campaign. You had g
large part in the success of it, and ever
member of cur community is nck
you for 1t”

(=68

—John F. Watlington, Jr.
Campaign Chairiman

. a radio voice with good will to all men —

“"We are very grateful for your splendid co-
operation in providing radio time during  the
national observance of Brotherhood Week

You have rendered a public service which 1 om
sure is received with gratitude by all who
are interested the promotior erstanding
and good will among men "

—Margaret Cuddy
Assoc. Dir. Carolina Region
National Conference of
Christians and Jews

. a radio voice with a heart —

“Thank vou for the magnificent job of
publicity carried on by WBT and WBTV
during the 1952 Heart Fund Campaign; the
generous amount of time given and the
quality of the programs through your statior
contributed very markedly to the campaigr
objectives of education and fund raising.”

—Col. Lawrence L. Simpson
Campaign Chairman

.. . a radio voice with compassion —

A young girl who cannot waik or play

is denied the right to pursue happiness
as children should; a Thanksgiving call
to WBT listeners was answered with funds
enough to buy an artificial leg for

Patsy Barnhardt who now can run after
the pleasures of childhood on both feet.

www americanradiohistorv com
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MEN AND MILLIVOLT

"he heart of the WBT and WBT--M
P T Engineering  Department 1s  its
M. J. Minor o ' Chief Engincer custom-built control room. There

. the control man operates the many
switches and controls that regulate
the music and voices heard over the
“Pioneer Radio Voice of the South ”
From his glass “fishbow!” the
operator faces a battery of three
studios from which originate a
multitude of music and talk pro-

T. G Ca"ahn MJ. G. Car;y grarms. H. .iS the primary duty rand
Audio-Video Supervisor AM & Booster responsibility of the control operator

Transmitters Supervisor not only to utilize his technical
equipment, but to keep an accurate
account of programs and announce-
ments that ftranspire over the
station.

Incoming network programs are fed
to ihe control room by means of
specially leased lines from the
American Telephone and Telegrapt

R. F. Painter J. E. Henderson Company. Such network and local
FAM-TV Transmitters  Projection Room |
Supervisor Assistant Supervisor programs are  supplemented = by

— transcriptions and  tape-recorded
shows. A special raocm houses the
quantity of recording equipment

used.
E. A. Sellars Joe Ann Heath
TV Control Room Secretary
Assistant Supervicor
L. C. Jenkins George Burnette T. E. Milligan T. L. Stutts H. C. Caldwell

Not pictured

J. D. Clark
Satellite Station
Custodian
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J. E. Mathis J. B. McClain Wm. F. Allen S. W, Spencer }

T. D. Houser
. R. Abernathy

-

F. M. Blackwelder

- C. W. Mills
From the control room, the sounds

and voices are sent fo the two
transmitters . . again by means of
special leased lines. The WBT
fransmitter is located nine miles
south of the city, and WEBT-FM 15
atop Spencer Mountain, 16 miles
northwest of Charlotte. At each of
the two fransmitters the sounds
arriving from the downtown control
room are amplified many thousands
of times and converted into radio
waves.

—

. C. Gregory

—

. C. Livingston

H. F. Reynolds

. ) R. W. Dycus
It is the primary duty ot the
transmitter engineers to keep this
precision equipment in first quality
condition and maintain the highest
of engineering standards
This staff also rmaintains  the
W. T. Bowen

television operation of WBTV
O. E. Simerly

T. K. Bush
Edward Cubam

L. L. Walker
W. R. Wilson . o

Dallas Townsend H. A. Walker W. H. Hicklin, Jr. F. R. Brown
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COMMERCE . . . WITH A CONSCIENCE

TIME, in the troadcasting profession, is both the product and the
service offered for sale; and, as in other competitive fields, the job
of WBT's General Sales Manager Keith Byerly and Sales Represen-
fative Ben McKinnon 15 to make clients aware of the advantages of
the medium in general, and of their own product — WBT time

in particular,

lo sell their product WBT's salesmen reqgularly contact district
managers, food brokers, local retailers and wholesale organizations
through calls in Charlotte and trips throughout the Carolinas.
Because of the importance of the Carolina market to national
advertisers, they also make nation-wide calls, recommending the
use of WBT. Covering I ) miles, therr travel last year included
New York, Chicago, Detroit, Cleveland, Memphis, Dallas, Houston,
New Crleans, and Atlanta; this year for the first time trips will
extend to Los Angeles and San Francisco on the West Coast.

In addition the station utilizes a national sales representative —
CBS Radio Spot Sales, with offices in six metropolitan areas; major
contact with these “national salesmen” 1s handled by Traffic Man-
ager Thelma Haigler through direct teletype

However, the salesman’s job does not end when WBT time is sold.
He must provide continuing service fto his clients — working to
improve the sales campaign, to study the products and distribution,
and to generate enthusiasm about WBT acvertising to the client’s
sales force.

Perhaps most important of all, the salesman has a responsibility
to YOU, the listener -- to ascertain that advertisers are reliable
firms, -hat their advertisements make no false claims, and that
their product is consistent with standards established and main-

Thelma Haigler _ :
tamed by WBT through thirty vears of service.

Traffic Manager

Keith Byerly Ben McKinnon Martha King
General Sales Manager Sales Representative Seerctary
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Making mtroductions

promaotion deparimern
o introduce

stars rem coast-to-coast

Isteners In

their homes

Jack Burney
Promotion Assistant

them to each oth

Secrctary

Louise Walker
Promotion Assistant

Tom Cookerly
Promotion Assistant

the retalier=

Kathleen Guriey

Secrctary
to Mr. Crutchficld

Leone Ferebee

Secretary
to Mr. Tredwell

Dorathea Janssen
Promotion ssistant

Paul Marion
Promotion Supervisor
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ﬁ i

Harold Huss Doug McDaniel Max Davis
Mail Room Supervisor Mail Clerk Mail Clerk
BIWEIR NI 4 v 0 Al b L
c 1) i 12 , ' | (¢ H
' VI ¥, B AR LD L LY &/ I SO AN § O SS,

.

I
Business Department headed by figure wizard Ken Spicer.  Its re-
sponsibilities run the gamut from the preparation of an intricate
statistical report to the replacement of a light bulb.

For sheer vcriet., no department of WBT can even approach the
|

Foremost among the department’s duties come those of establishing
rates, approving contracts and credits, purchasing, collecting and
paying tills, and paying salaries. Bookkeep ng, auditing, prepara-

tion of statements and reports come naturally along.

In addition, the business department cperates many services for
the company including receiving, distrituting cnd dispatching mail,
property maintenance, janitorial service, photographic laboratory,
mimeographing and multilithing, maintenance of mailing lists and
scores of others.

The manager and personnel of the tusiness department daily cis-
patch hundreds of technical and indi satle jokbs which help keep
WBT moving efficiently

Opal Bonum Roxie Barrier Alberta Hamrick
Switchboard Operator Swwitchboard Operator Billing Clerk

Hank Warren
Staff Photographer

Business Manager

Shirley Moss
General Clerk
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" %
i Mhn’. Ml

7 i :
John Griffin Gloria Jenkins Frances Reep Maggie Nesbit

Disbursing Clerk Secretary Sales Contract Clerk Pavroll Clerk

P. M. Covington Dallas Robbins
Director Chief Accountant
Property Maintenance

Lester Staton
Portcr

Sam Harris
Porter

James Sanders
Porter

Joseph Robinson
Porter
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JACK VELLER

Sales Representative

WALLACE J. JORGENSON

Television General Sales Manager

JENNY SINGLETON

Saies Sceretary

"AND NOW, TELEVISION”

Thus, on April 20, 1249, The Charlotte NEWS
heraided the announcement that the Jefferson
Standard Broaccasting Company would bring the

first television station to the Carolinas.

BILL QUINN

“And so,” concluded the NEWS editorial, “we

Television Program Supervisor welcome WBTV's announcement and note with
RS satisfaction that the Pioneer Station is still pioneer-
ng”.

A natural outgrowth of the same vision and energy
that established and developed the south’s first
racio station, WBTV has become in three years a
powerful and dramatic influence in the religious,
cultural and recreational life of the Carolinas.

Closely allied with WBT, yet independent in growth
and service, WBTV s winning its own place in the
affections of millions of Carolinians

S . SAM ZURICH

/ Tclevision Production Supervisor
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SCENARIO AND ART CAMERA AND LIGHTING

Rascovich Cureton Givan Sizemore

PRODUCTION

Prevatte Johnson Mellott McGhie

BN K & N
Craver Lineberger Hice Banks

TRAFFIC, CONTINUITY AND FILM

b A% M | =w
Smith McLane Fokes Sellars McDonald
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The past thirty years have seen
tremendous growth by WBT and by the
area it serves. WBT's power has grown
from 100 to 50,000 watts; its audience
from a score of families to more than
600,000. Radio broadcasting itself

has developed from the hobby of a few
"hams” to a vital force in individual,
family and community life for more than
95% of all Americans.

Now, on its thirtieth anniversary, WBT
dedicates itself anew to serving its
millions of listeners and discharging

its responsibilities o leadership in

the fields of education, inspiration and
entertainment.

www americanradiohistorv com
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