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Come on
... for Jerrold’s fabulous fun night on Down T

Monday, June 27.

... for relaxation any time when you get
together with your friends at Jerrold’s
Hospitality Suite.

... for a look at what's new and best in
CATV at the Jerrold booth.

\

i

L)
L
[ T S

b IR R

. '%-J'z
-
.-

( | JERROLD
( ~ Your Host at the NCTA Convention

/
7/’ June 26th through 29th

at the
; ;' AMERICANA, MIAMI BEACH



VIKING INDUSTRIES, INC. ® 830 Montos Street, Hoboken, New Jersey ® CALL COLLECT: N.J. (201) 656-2020 ® N.Y. (212) 943-5793

Viking was always known as “that other company”.
The old Viking products weren’t much to look at, but
they worked. We continued engineering, testing and
trying, and soon things began to happen.

Viking produced solid seanless, aluminum coax-
ial cable second to none! Every inch quality con-
trolled with the lowest attenuation factor in the
business. And, we make it in half mile lengths!

Last year we introduced the Solid State, Goldline
Series of high level, modular, inline amplifiers. Now
in full production, they are outperforming every
other amplifier in the field.

Systems Construction Company, our turnkey

division, is engineering new systerms throughout the
country.

Other Viking electronic equipment and accessory
products are also better. New innovations, engineered

TV & COMMUNICATIONS

MORE

THAN WE
HAVE

TO

and designed for the technician are setting new
standards in the industry.

Viking has come a long way and we appreciate
the confidence so many CATYV operators and tech-
nicians have in our products.

We’ve had to prove ourselves every step of the
way — s0 when we say, “Viking gives you more”,
we mean it!

MOVING AHEAD WITH CATV
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* AUTOMATED PUBLIC SERVICE
At Miami . . . See the premier NEWQ CHANNELW

performace of TeleMation's new product

line-up. Versatile performers every one! WEATHER CHANNEL "
Three rings chalk full of exciting, NON_DUPUCA_”ON QW'TCHER

inexpensive, réliable equipment.

Don't miss it! NCTA Convention Booths 110-111-112

Excitement for all - FREE fun for some!

M 2275 SOUTH WEST TEMPLE

! SALT LAKE CITY, UTAH 84115
TELEPHONE (801} 486-7564




Spotlight your public image with

A ' THE PUC LABEL
N E Efforts to push
) CATYV regulation as
A a public utility have
‘ been in evidence al-
: y ’ most as long as the
' industry itself. The

recent NARUC reso-

-]
) SE Ui
* o public utility regula-
AUTOMATED PUBLIC SERVICE - tion of systems has
eral Counsel Robert D. L’Heureux to
FOR CATV formulate a refutation of the resolution

and a defense of CATV’s struggles to
avoid the “utility” label, see page 54.

NORTHWEST CATV

: CATYV in the Pacific
Northwest came into
being long before
exlchar}ge of techni-
cal information was
NEWS:_ — y - the standard prob-
) masienon > lem-solver it is to-
B cnotrts vy Pt day. Early system
v operators had to re-
m h ly on ingenuity and
creativity to get
their systems going and keep them
functioning smoothly. CATV pioneer
Philip D. Hamlin spins a “yarn” of

enterprise and success,on page 32.

SYSTEM PUBLICITY

The manager who

leaves the job of
How Does CATY Work? pub11c1zmg his S5ySs-
tem opening com-
pletely to the staff
of a newspaper is
overlooking an op-
portunity to effec-
tively focus the at-
tention of a large
number of potential
subscribers on exactly what his system
has to offer. To get the most out of
system publicity, read Lon Cantor’s
step-by-step pointers on page 42.

In Theory, Simple; In Fact. Complex

Pat. Pending OUR COVER

This month’s cover pictures the
Vancouver, British Columbia sky-

E ™ line and an installation crew from
Vancouver Cablevision—the world’s

largest CATV system.

Stanley M. Searle, Patrick T. Pogue PUBLISHERS

You're first with NEWQ CHANNEL ™" . . and

. : - . STAFF
news is first with your subscribers. Stanley M. Searle o Editor

FOR WEEKLY RATES CONTACT: Robert A. Searle o Managing Editor
Charlene Williams e Associate Editor
John Paul Johnson e News Editor
715 THE ASSOCIATED PRESS I. Switzer o Technical Associate
@ 50 Rockefeller Plaza Lon Cantor e Contributing Editor
New York, N.Y. 10020 Robert L. Cowart o Contributing Editor
Phone (212) 757-11M1 Charles Wigutow e Contributing Editor
Jean Schaefer o Art Director
Patrick T. Pogue e Business Manager
: R. Wayne Wilson o Advertising Sales
m TELEMATION, INC. John Bryant e Circulation Director
o Ol BPA MEMBERSHIP APPLIED FOR

SALT LAKE CITY, UTAH 84115
TELEPHONE (801) 487 7646

or




another AMECO first
for CATV...

1965: AMECO
PIONEERED LONG-
TERM PAY PLANS
FOR TURNKEY AND

COMPONENT

FINANCING

Write to
Ameco Acceptance Corp.,
for custom financing details.

AMECD, INC., 2949 West Osbhorn Road

P.0. Box 11326, Phoenix, Arizona 85017

(602) 262-5500
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At Miami

if you don’t see the Vizcaya,
Seaquarium, the Everglades
and the Ameco Pacesetter

... you ain’'t seen nothin’!

AMECO BOOTH #200, NCTA CONVENTION (JUNE 26—29), THE AMERICANA, MIAMI, FLORIDA
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EDITORIAL

By Stanley M. Searle

A Question of Ownership

Forty million American homes will be wired for
television in our time. Just as certainly, we will see
100,000 class rooms served by cable television. If
this sounds like a completely rosy picture, that is
because it is only part of the story. The big question
facing the CATV industry today is “who will own
the cable” that will serve America? In fact, this is the
basic underlving economic issue behind the current
FCC and legislative efforts to curtail cable television.
While CATV operators expend time and money try-
ing to surmount the obstacles of the Second Report
and Order, the financial giants are jockeying for
position. Bell Telephone, the television networks and
big movie interests are “waiting in the wings,” ready
to contend in earnest for control of the coaxial cable
into the homes, schools and businesses. Unfortu-
nately, these entities aren’t looking for a few fran-
chises or a few miillion subseribers; they’d like the
whole pie—or at least the lion’s share!

What will be the role of the independent investors,
the rugged individualists who pioneered the CATV
business? This is a question of considerable impor-
tance to most of the companies and individuals now

Let’s Get

Have you ever tried to visit Spokane, Biloxi, Chi-
cago, Phoenix, Kansas City, Dallas, Hershey, San
Francisco, Rockton, Lexington, and Vancouver, B.C.
— all during a single week? A few folks tried
it recently ; some even tried to ship exhibits between
the cities and set up their displays for nearly simul-
taneous cable television association meetings.

When an industry grows up as fast as CATV has,
meeting a host of tremendous challenges and oppor-
tunities, it’s no wonder that it becomes disorganized.
But it is time we gave some thoughts to coordination
of the many regional, state and the national meet-
ings and trade shows related to CATV.

Many manufacturers have privately expressed
their indignation at the brutal grind of the conven-
tion circuit. And the personal inconvenience of
scampering from one regional meet to another is
not the only bind. There’s the heavy cost of rapid
shipment of booths and samples to try to hit
display set-up deadline. There's always at least one
manufacturer’s display missing from every small
convention because it wasn’t delivered on time.

State and regional CATV associations are more
important today than ever before. I hope that every-

8

engaged in system operation. When shear public
demand finally over-rides the FCC’s protectionists/
obstructions, a great demand for a broad range of
cable services will occur and the consumer, with his
appetite for more and better television, cannot be
relied upon to patiently wait while a neophyte in-
dustry belatedly recruits men and money to satisfy
viewer demands. The demand for new cable systems
will undoubtedly be met — mostly by corporations
that have planned and equipped themselves years in
advance for this specific objective.

Consequently, many of the “rugged individualists”
still operating community antenna television systems
may be working for the big “outsiders” who are now
eyeing CATV. Farsighted and imaginative planning,
along with genuine confidence in our industry’s fu-
ture can keep principal control of cable television in
the hands of the various competitive companies cur-
rently engaged in the business. The alternative
would be domination of cable TV by semi-monopolies.

The future of cable television belongs to those who
believe in it . . . and who are willing to prepare for
it. Incidentally, it will be an exciting future.

Organized!

one of them becomes stronger, larger and better
supported. But we besiege the leadership of each
group to make life easier for national leaders and
industry suppliers to attend and display at your
meetings. Such an effort on the part of associations
will certainly make it easier to obtain financial sup-
port from the manufacturers and suppliers.

A calendar of events is published in this maga-
zine each month and in CABLE TELEVISION RE-
VIEW each week. We'll gladly expand this service
to include a schedule of year round meeting dates for
the benefit of association officers who wish to con-
tact us for such information. Cable system operators,
as well as suppliers will genuinely appreciate any
association’s efforts to provide accurate advance in-
formation on meetings and to avoid conflicts of
dates. It will be easier to get key industry leaders
as convention’s speakers when all of the meetings
are not scheduled closely together. Interested asso-
ciation secretaries are invited to send us their com-
ments, questions or information on this subject.
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WHY DOESNT ~ *' . N
KAISER-COX
BUILD SOME OF ITS
CIRCUITS RIGHT
INTO THE HOUSING?

If you ever climbed a pole you'd know!

For one thing, built-in components are extremety
difficult to service on the pole!

For another thing, each time the cable is disturbed
or bent to remove the entire amplifier housing, the
cable is dangerously stressed.

We've designed our equipment so the whole module
can be unplugged and replaced by another in seconds
. . . then serviced at your convenience.

The Phoenicion Series

For more reasons write, wire or phone collect:

GET YOUR FREE CATV REFERENCE DATA SLIDE RULE AT
OUR BOOTH, NCTA SHOW, MIAMI!

TREHAIFMLY VALA R T LARSEL ﬂ‘
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KAISER-COX CORPORATION /P. O. Box 9728, Phoenix, Ariz. 85020, Phone (602) 941-1411
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