HIRTH GODELS £
AUTHORITATIVE MEWS SERVICE

OF THE

VISUAL BROACTASTING AND / 73 1/ : 1/ 2 /
FREQUENCY MODULATION /ey 7 ¥ . « ﬁa \F
ARTS AND INDUSTRY TR < - o B ytfﬂ o h:;

PUBLISHED WEEALY BY & RADID REWS BUREAY, 1519 COHHECTICUT AVE. HW., WASHINGTOHN §, D.C. TELEPHONE MiCHIGAH 2020 - YOL. 4, E!g
May 1, 1948

BEAVIER TV.FiM OUTPUT IN MARCH: March TV receiver production jumped to all-time
record 52,137, brought 1948 first quarter total to 118,027, lending force to pre-
dicted 600,000-plus for year. Belated RMA report Thursday covers 5-week period
(March 1-April 2), compares with short February month's 35,889, brings total of all
TV sets as of that date to at least 325,000 (Vol. 4, No. 11). It probably also means
very close to 400,000 up to May 1, inasmuch as (a) informal reports from leading
producers indicate steadily spiraling output, no factory inventories, demand still
outpacing supply, and (b) RMA figures don't include production of non-RMA member
Admiral which awhile back said it was shooting for 400-daily by May 1 and 100,000
for 1948, nor do they include some other smaller companies and the kit makers.

City-by-city census of TV set distribution for 1947, authorized by RMA, may
be out next week, 1948 first quarter breakdown to follow in month or so.

FM for March hit 161,185, up from February's 140,629, pushing total postwar
FM output to 1,791,082. Sets of all kinds totaled 1,633,435 for month, well ahead
of February. March TV breakdown: 37,833 table models, 7,066 TV-only consoles
(1,693 projection type), 7,238 consoles witn radio-phono (51 projection type).
March FM breakdown: 54,288 AM-FM table models (135 with phono), 98,382 consoles
(2,662 without phono), 8,515 FM-only and tuners.

FAST VAMNISHING TV CHAMHELS—IIl: TV channel availabilities in top 50 markets have
dwindled to a mere 11 in month since we reported only 29 ungranted or unasked for
(Vol. 4, No. 14). In mid-February there were 47 (Vol. 4, No. 7). Exactly 50 new
applications were recorded during April (see TV Addenda 3-B to 3-E), so that now no
really big market area is without channel grantees or seekers -- indeed, demand ex-
ceeds supply in many areas, hence big hearing schedule as noted in Addenda 3-E.

The few remaining unsought channels in top 50 markets are in: Portland,
Ore., ranking 22nd, 3 channels; Memphis, 37th, 3; Norfolk-Portsmouth-Newport News,
47th, 2; Seattle, 19th, 1; Columbus, 0., 29th, 1; San Antonio, 50th, 1. Even if yoy
look at next 10 cities, number of "virgin® channels remain few: Nashville, 56th, 4;
Salt Lake City, 58th, 4; Fort Worth, 51st, 2 (but it's part of Dallas-Ft. Worth
area, which has excess of applicants); Grand Rapids, Mich., 57th, 1; Sacramento,
54th, 1. [For ranking of first 140 markets in order, see our Supp. No. 19; alpha-
betically, see p. 16, TV Directory No. 3.]

3 CPs ISSYUED, SMALLER CITIES APPLY: Newark's WATV asked FCC this week for STA, stipuj
lating May 10 start of commercial operation; grant is usually routine, so this will
make 24th TV station officially on the air. Commission authorized Maj. Armstrong's
experimental TV on uhf bands (Vol. 4, No. 15), and issued 3 more CPs (note these in
Your TV Directory No. 3): St. Petersburg, Fla., Sunshine Television Corp., Channel
No. 7; Birmingham, Ala., WAPI, No. 13; Portland, Ore., Video Becstg. Co., No. 3.

Week's new applications totaled only 7, indicated new trend toward smaller
Communities. They were (for details, see TV Addenda 3-E herewith): For San Francisco

20th Century-Fox, No. 11 -- also applicant for Boston. For Hagerstown, Md., WIET,
No. § - crnannel sought by Baltimore's WITH, whose application was dismissed under
Bfidgeport procedure decision. For Grand Rapids, Mich., WLAV, No. 7. For Snoinw,
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Mich., WSAM, No. 13. For Rochester, N.Y., Meredith Publishing Co., No. 11 -- also
applicant for Des Noines, Albany, Syracuse. For Bellaire, 0., WIRF, No. 12 -- part
of Wheeling-Martins Ferry-Bellaire area. For Seattle, KJR, No. 7 -- second Marchall
Field station to apply (other being WJJD, Chicago).

CALMiNG THE FIRST LABOR PAINS: Deal with Petrillo covering musicians in TV looks
like an eminently fair one, at least has all parties pretty pleased. But no sooner
did network negotiators wind up with AFM Thursday, than they had to turn to another
TV labor pain -- talent unions. First meeting with TV committee of Associated Ac~
tors & Artistes of America, headed by AFRA's George Heller, indicated this will also
be long-drawn-out affair. "If settlement is reached by fall," said one negotiator,
"it will be miraculous.” And then there are other unions to be negotiated with --
animators, designers, scene painters, in fact, every union concerned with screen
and theater.

Petrillo agreement runs to next Oct. 31, sets network rates for musicians on
TV at 75% of AM, for local stations at 66 2/3% of AM. For simultaneous AN-TV du-
plication, musician gets $7.50 additional per sponsored program, $3.75 per sustain-
ing. For remotes, musicians get nothing extra if music is merely incidental to
pickup (parades, etc.); but they're to be paid (compensation to be worked out on in-
dividual basis) if music is integral to pickup. Petrillo okayed filming of TV pro-
ductions for (1) network files, or (2) one-time use by affiliates. Still dangling
are such film problems as repeat use, other than TV commercial use, etc.

It's a new Petrillo they're now dealing with, or at least he's much better
advised, witness these statesmanlike sentiments as quoted from release from AFM:
"Our problem was to set up a decent wage scale without hampering the progress of an
infant industry that the public has long aweited....Later on....we can get together,
look at the facts and be guided accordingly. Meanwhile our musicians get paid, the
public gets a break, and so does the industry.®

TALES OF A TELEVISION TYRO: Some fabulous figures cited by New York News president
F. M. (Jack) Flynn, in recounting to American Television Society meeting in New York
"ednesday his company's knocked-into-a-cocked-hat budgets for its TV station WPIX,
due to start tests Xay 15, go commercial June 15:

Estimated cost of equipment, $420,000; actual cost thus far, $600,000.
Estimated cost of studios and transmitter building, $150,000; actual cost thus far,
£525,000 (with additional $350,000 penthouse studio planned for future). Estimated
first yvear payroll (staff of 150-160, no overlap with newspaper): $380,000; actual,
$750,000. In a word, it's going to cost wealthy Patterson-McCormick newspaper (with
biggest circulation in U.S.) over $2,000,000 for plant and first vear's operation.

But there's a rub other TV builders won't experience: Equipment and payroll
embrace cameras, trucks, film processing plant, crews, for most extensive newsreel
shooting and syndication operation in TV -- rivaling in size and scope, it’s claim-
ed, newsreel setups of big movie companies. How deeply WPIX is going into feature
film field, also, is indicated by the "more than $125,000" it paid for TV rights to
24 British feature films produced 1934-40 by Alexander Korda, including such produc-
tions as "Scarlet Pimpernel," with Leslie Howard and Merle Oberon; "Private Lives of
Henry VIII," Charles Laughton, Robert Donat, Miss Oberon; "Lady Hamilton," Vivien
Leigh and Laurence Olivier; "Thief of Bagdad," Conrad Veidt and Sabu. These are
already being offered other stations.

Some good suggestions publisher Flynn left with his audience: (1) that TV
set up own "Audit Bureau of Television" to gather actual name-and-address receiver
counts in each coverage area; (2) that central school of TV training be established
to meet shortage of station personnel, also obviate current "raids" on staffs of the
few existing stations. And there was this optimistic news note from WPIX: Signing
of first commercial, Schaefer's Beer sponsoring 30 Madison Sq. Garden hockey games.

Hote: Flynn talk, titled "Impressions of a Newspaperman," is replete with
horse sense observations; we suggest, especially if you are a newspaper-radio en-
terpriser, you write him for a copy and read it in full.
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COLD WAR & THE RADRID INDUSTRY: ©No question but _that, as in 1942, radio-electronics
production for civilian purposes would come to dead halt -- if war came. There's no
question, either, industry's consumer production would be slowed to walk -~ if real
"emergency" were declared. But we're not at war, and there's no such emergency vet,
so war_ scare stories calculated to worry industry are just so much talk at present.
Here's how we find situation shaping up today, as summarized from discussions this
veek with best govt. sources and key industry men:

1. No one knows, until Congress passes appropriations, just what military
requirements will be. Nor is it likely European Recovery Program will involve any
sizeable electronics procurement, though its demand on raw materials could cause
some displacements if not shortages.

2. National Military Establishment's Munitions Board (top echelon for pro-
curement) is sSstudying military needs and what they mean in end products ~- such as
transmitting and receiving equipment and components, including vitally important (to
TV) cathode ray tubes. It will release information when study is completed. Board's
50-page "Military Asvects of Industrial Mobilization" is must reading, tells the
hows and whys of present and future military procurement ; you can get copy by
writing Munitions Board, Pentagon Bldg., Washington, D. C.

3. No big manufacturer has yet indicated any substantial jump in govt. or-
ders, or displacements caused by such. Although Hallicrafters, never a large set
maker in consumer market, said it was discontinuing radio-phono console production
due to defense orders, it nevertheless stressed it was advancing TV target to "12%
of 1948 market.” Rumors others are already cutting back civilian production (GE,
Philco, RCA, Westinghouse, etc.) are staunchly denied.

4. Radio manufacture 'is "soft"” industry, as one top executive put it, ca-
pable of accepting substantial govt. contracts without too great impingement on
civilian production. In fact, some manufacturers would welcome Such business since
radio market (except for TV) is pretty well saturated.

5. If govt. reimposes priorities and allocations on materials in short sup-
ply, present tight products (steel, copper, tantalum, molybdenum, etc.) would be
first hit. TheSe products are essential in radio-electronics manufacture, certainly
of TV items like kinescopes, studio and transmitter equipment, etc.

6. An idea of govt.'s current position in radio-electronics may be seen in
Navy's estimated 384,000,000 purchases in fiscal year 1947-48, Army's $61,000, 000.
Air Force expenditures aren't available, but best recollection is that each bomber
carries electronic equipment valued at $50,000. During calendar year 1947, govt.
purchases of transmitter equipment totaled 3$135,623,975, but this included other
agencies as well as military. During 4 war years, industry turned out 37.5 billion
worth of equipment; estimate for 1947 is $1 billion.

7. RMA-Govt. Liaison Committee (Western Electric's Fred Lack, RCA's Frank
Folsom, Hazeltine's W. A. McDonald) hasn't reported yet. It was expressly set up to
keep industry informed on developments. If emergency actually ensues, enlarged
Committee will take over job of acting as intermediary with govt.

TORTUNE' SMILES 0 TV: May issue of Fortune ("Television! Boom!") looks at TV and
finds it good, is impressed with "not where TV has gone....but the pace at which it
is going." Although Fortune's editors don't think too highly of TV programming as
yet (who does, except the small fry?), they look ahead, spread the facts on the rec- |
ord (not much new to readers of these pages and our supplements), then sum up the
State of the art and industry: "It's later in Television than many people think."

Time Magazine also_has feature ready on TV. 1It's plain Luce publications,
ike Saturday Evening Post, other rich slicks, are watching TV closely not only
from popular appeal standpoint but from businesg-office -~ curious to discern
vhat its impact may be on their own linage, if not readership. Yet Time Inc., on
Inquiry, flatly denies recent Variety story (April 14) stating it's interested in
buying into WOR as means of getting into TV. On the other hand, Luce's intense in-
tfrest in TV is menifest in very elaborate, very expensive, tieup of Life Magazine
Zith M2~ in covering political conventions. Joint operations will produce S pack-
2ges dnily, both Live and filmed off kincZcope, for 7 stations on networx, 9 off,
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Scn. Tobey's grilling of RCA (probably through Dr.
;lolliﬁe) on patents, TV, FB, ete. {(Vol. 4, No. 17) is ten-
atively set for May 12. Clear channel phase of Johnson
3ill hearing is completed. Meanwhile, Rep. Harry R. Shep-
yard (D-Cal.) introduced bill (H.R. 6373) to prohibit sta-
jon ownership by networks, network or station ownership
yy radio manufacturers, and forbid 2 hours or more of
onsecutive network programming by any station. Rep.
sheppard says he was prompted by no one, was motivated
vy desire to “free small stations from network domination,”
vants to relieve public of ‘“subjection” to solid blocks of
oap operas. He says he isn’t pushing for immediate hear-
ngs, wants to be fair to opposition. Chances for hearings,
vhich would be mighty lengthy, are extremely slim this
ession, due to end before June GOP convention.

Note rash of articles, analyses, special editions, ete.,
ertaining to TV in particular, radio in general, currently
eatured in popular press, to say nothing of awakening
rade journals. May American Mercury carries “Report on
‘clevision” by Benton & Bowles’ L. T. Steele—not quitc as
ccurate factually as Fortune's piece (e.g., says only 150,-
00 sets operating) but likewise sold on medium. In radio
eld at large, May Ladics Home Journal carries “Is Your
;adio on Now?” by Jerome Spingarn, ex-radio advisor to
enate Small Business Committee (remember its FM-for-
ets report?) ; he revives hoary theme Govt. provide facili-
es and money for 3 networks—educational, cultural, light
lusic—to serve as yardstick for commercial broadcasters.
ollier’'s April 17 began series of reminiscences by NBC’s
rst president, M. H. (Deac) Aylesworth. Last week’s Sat-
rday Evening Post had short feature on transit FM.

FCC is still undecided 2bout disposition of its FM allo-
1tion plan (Vol. 4, No. 14). One group within Commission
ad been strong for its abolition; more cautious members
wught plan should be incorporated into Rules, same as
V allocation. Meanwhile, one channel switch was proposed
iis week, using procedure very much like that involved in
1lle making. FCC wants to put Channel No. 250 in Hazel-
n, Pa.,, in lieu of No. 227, to minimize interference.
Ithough move would take channel away from no one, FCC
iys those who might suffer some interference from
vitch should be allowed chance to object.

New York FM case is finally closed (Vol. 4, No. 15),
ith News this week formally announcing decision not to
ypeal; also, it has made no move toward filing for reserve
1annel. Methodists and WEVD are only denyees, so far,
ming for the 4 frozen chafinels. WINS, WHOM and
rooklyn Dodgers were already in, so another hearing is
ready in works. Unity (ILGWU), which won out in
aring, unhappy with its channel (282) since 2 New Jer-
y stations would be between it and rest of New York
ations, petitioned FCC for change to lower frequency.

Consulting radio engineers have formed Assn of Fed-
al Communications Consulting Engineers, paralleling at-
rneys’ Federal Communications Bar Assn. First year's
icers: C. M. Jansky, pres.; Glenn D. Gillett, v.p.: A. D.
ng, secy.; George C. Davis, treas. Membership will in-
ide those who meet minimum requirements and devote
1jor portion of time to practice before FCC. First project
formulation of code of ethics.

IRE has grown so big that broadcast engincers,
arked by NAB’s Royal V. Howard, are secking to form
ni-autonomous broadeast engincering group within IRE,
gincers will go into projeet further at NAB convention
Los Angeles, May 17-21, If you're an engineer planning
attend convertion ask NADE (o s¢nd you its new pam-
let containit g agenda of engineering cessions,

Add TV station rponsors: On WW J-TV, Detroit, Marg
Inc, "“Dr. 1. Q. Jr.” 7 Saturdays from WWJ auditorium,
starting May 15, thru Grant Adv. Agency; Cunningham
Drug Stores, Paul Williams, 10-min. bascball news pre-
ceding Tiger home pames (Gocbel Brewing), thru Simons-
Michelson. On WARBD, New York, Saks Fifth Ave. Store,
“Television Fashions on Parade,” Fri, 8-8:30 p.m., May
7-28; Stuarts Clothes, spots, twice weekly, 52 wecks from
May 20, thru Emil Mogul Co. On WCBS-TV, New York,
Local Chevrolet Dealers, 16 top purse 1aces from local
tracks, May 1-Now. 11, thru Campbell-Ewald. On WGN-
TV, Chicago, Goldblatt Statc St. Store, half hour daily from
store’s home service center. On WTMJ, Milwaukee, Evin-
rude Motors, 1-min. film spots after Brewers’ games, thru
Scott-Telander; Nash-Kelvinator, 2 film spots weekly, May
9-July 7, thru Geyer-Newcll & Gainger.

“Fastest growing postwar industry” is what Phileo’s
sales dynamo, Jimmy Carmine, calls TV, He told Philadel-
phia audicnce Tuesday sales of TV receivers, transmitters,
relays promise to exceed $250 million this year.... In same
city, over WCAU-TV, Footc. Cone & Belding’s Ralph Aus-
trian offered a few more statistics: 63 million TV viewers
in 140 cities enjoying TV rcgularly over 400 stations by
1952, telecasting employing 100,000. . . , And still more:
Dr. Allen B. Duliont told New York Financial Advertisers
Wednesday glass manufacturers made 225,000 blanks for
TV picture tubes in 1947, estimated they will turn out 700,-
000 this year, anticipated mechanized production will bring
prices down.

Lack of standards in TV rates, as shown in rate cairds
of 23 stations published in our TV Directory No. 8, im-
pelled Katz rep firm to publish proposed “model rate card”
for TV stations, which follows NBC formula somewhat in
that it sets all-inclusive base rate (covering time and film
facilities) plus studio charge. Time segment rates are
fizured with hour rate as base, half-hour 60¢; of base, 20
minutes 50%%¢, 15 minutes 40¢¢, 10 minutes 30¢:, 5 minutes
20%¢. Katz recommends rates be guaranteed for 6 months
only since TV set population is changing so rapidly.

Caldwecll-Clements” Tele-Tech, in survey chart with
May issue, forecasts 65 commercial TV stations on air in
42 cities in 28 states by end of 1948. We repeat what we’ve
said before: We’ll scttle for 40-50, for transmitter deliver-
ies are still quite slow (RCA’s only 3 per month), some CP
holders aren’t really in hurry to get going (especially
where network service is still far off), few if any station
builders cver actually mecet first-stated schedules.

Up and coming DulMont rcports net income for first
quarter of 1048 ($552,829 after all charges and taxes) just
about equals net of $563,677 for whole of 1947. which com-
pared with loss of §1,472,270 for 1946. Gross sales for Jan.
1-March 28 period amounted to $4,397,513, include factory
production as well as telecasting, compared with $1,980,150
first 12 weeks of 1947.

“Demand for television receivers is exceeding even our
optimistic forccasts,”” says Phileo’s president John Ballan-
tyne in reporting company’s first quarter business. Sales
first quarter totaled $58,661,000 vs. $50,187.000 same period
last vear. Net after all taxes and charges was $1,458,746
($1.24 per share) vs. $1,609,754 ($1.10).

Admiral's first quarter report shows upswing: $12,-
004,168 in sales, up about 507% over $7,981,791, for same
period in 192475 but profits run about same ~£530,410 (59¢)
vs, 311,461 (5H7¢).

Westinghouse is planning new factors, site undecided,
for TV =¢t production only, by July 1 will liave ready new
line of 10-in, 1able meadels and consoles.
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N0 LIORE FREE ‘LINES' FOR TV:  Any way you figure it, the TV advertiser is going to
pay those coaxial and radio relay tariffs which FCC ordered AT&T to put into effect
May 1. TV's hope for a continued "free ride", especially through June-July politi-
cal conventions in Philadelphia, went glimmering when Commission Wednesday denied
TBA petition to suspend both AT&T's rates (Vol. 4, No. 13) and Western Union's (Vol.
Z: No. 11, 12) pending investigation of their reasonableness. FCC ruled it couldn't
discriminate in favor of TV as against other broadcasting services (with FM in mind,
particularly), set June 15 hearing on TBA petition (Public Notice 21153), assured
telecasters they will get refunds if rates are found excessive as alleged (Vol 4,
No. 17). Decision may or may not stimulate interest in privately-owned intercity
radio relays, already authorized to limited degree (Vol. 4, No. 8). TBA counsel,
Roberts & McGinnis, girding for hearing, are arranging for accounting and engineer-
ing staff to aid in highly complicated rate-making probe.

WARKERS CLOSING THACKREY DEAL: Warner Bros. $1,000,000-plus deal for purchase of
Dorothy Thackrey (New York Post) West Coast radio properties (KLAC and CP for KLAC-
TV, Los Angeles; KYA, San Francisco) had not been formally announced as we went to
press Friday. But it's in hands of lawyers, will be divulged shortly. It under-
lines big film company's eager if belated intention of going whole hog into home as
well as theater TV, already manifested in application for Chicago (Vol. 4, No. 16)
and its reported intention of filing for other cities. Contingencies in Thackrey
deal, of course, are (1) whether FCC will authorize transfer of CP for TV, which is
vhat film company wants most, or throw channel open to new hearing, or even feel
itself obligated to assign it to Riverside, Cal., whose Channel No. 1 is due to be
pulled away; (2) promise to sell KLAC, inasmuch as Warners already own old-timer
KFWB, Hollywood. All principals maintain discreet mum. But Thackrey's Don Fedder-~
son wires that ®"we are already constructing® on Mt. Wilson TV site, and RCA reports
KLAC-TV transmitter is on firm order for summer delivery. Unless other strings are
attached, Warners are meeting asking price, whereas offer of $900,000 from MGM was
refused last winter (Vol. 3, No. 49, 50).

Note: Growing eagerness of movie interests to stake TV claims is indicated
by another application of 20th Century-Fox, for San Francisco. Thus it joins into
now 8-for-3 battle there, ordered to hearing May 24, as it recently joined into
8-for-2 Boston hearing, now set for June 28.

“THE GREAT TV CONSPIRACY': Hearken to these pertinent excerpts from an exchange of
correspondence we've had this last month with an old friend -- a very successful,
highly intelligent, pioneer broadcaster (network affiliated) in a major market not
yet TV-served. He writes:

"Frankly, I'm of the opinion that in your haste to get information out you
are unduly aiding and abetting the manufacturing interests who are promoting TV to
an extent that is putting the Florida land booms and some of our o0il stock promo-
tions to shame.

"While I realize we can't bury our heads in the sands, I think there have
been exaggerated claims....which have resulted in an uneconomical stampede for fil-
ing of TV applications. I firmly believe this is instigated by the equipment manu-
facturers and unwarranted -- and I do think that your publication has contributed,
wittingly or not, to what has almost reached the hysteria stage....when the 500 to
900 mc TV band is opened up, somewhere between 25 and 50 color TV channels will be
available....if this band is opened for interim operation with black and white TV,
there will be made available something approaching 100 channels....

"Let's be realistic....about the underlying purpose of RCA (NBC), GE, Du-
mont, etc. in this new industry. They want to sell receivers by the carload for a
profit that will greatly exceed the profit from running a TV station....transmitting
equipment sales are also to their liking....I feel we are yet to see a great tran-
sitional period in TV and that plenty of channels will be available in all areas
that are able to support the rather sizable investment required....?

Gist of our replies: Wager of o couple of sombreros that, if our good friend
is in the broadecasting businecs 5 yeors hence, he'll rue his words. Nothing short
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of actual war can stop TV. No hysteria for him, indeed -- 2nd no TV channel either,
;probably, for even while we exchanged letters all his city's allocations were ap-
plied for by more venturesome entrepreneurs, and it's hard to conceive how his area
could support more TV stations even when (and if) the uhf band is opened up. As for
sveating out TV's salad days on the sidelines, the newspapers, by and large, waited
for AM, too, then paid through the nose for growth properties they might have had
for the asking had they been more alert 20-25 years ago. And if we're party to a
"land boom, conspiracy and hysteria," then some pretty savvy, competent, sizeable
and competitive interests have certainly been taken in. Leave out the "villianous®
RCA (NBC), GE and DuMont; what about ABC, CBS, Crosley, Paramount, 20th Century-Fox,
Warners, McCormick-Patterson, Hearst, Cowles, Scripps-Howard, Jack Knight, Bamberg-
er, Gannett, Meredith -- to mention only some of TV's multiple grantees and appli-
cants? And what about the FCC, the nearly 400,000 TV set owners, big sponsors like
Kraft and American Tobacco, big ad agencies like N. W. Ayer, J. Walter Thompson?

FCC's TV BRLLOCATION POLICY: Looks like FCC will stand on policy of legal folderol
involved in Bridgeport TV procedure case (Vol. 4, No. 13), whether TV applicants and
counsel like it or not -- and some don't 1like it at all. In fact, Commission is
moving now to implement decision, which calls for regular rule-making procedure
(petition for change, hearing if necessary, etc.) in order to get any changes in TV
allocations to top 140 cities (p. 16, TV Directory No. 3).

FCC's indicated action will take form of (1) extending TV allocation table
"to embrace cities down to 10,000 population wherever possible, thereby making it
virtually impossible to "find" channel FCC doesn't plan to give some city; (2) act-
ing speedily on petitions for allocation plan changes, perhaps issuing blanket or-
ders covering number of applications. Decision soon on Yankee petition for recon-
sideration of Bridgeport ruling, which blocked moving channel from Hartford to
Bridgeport without rule-making procedure, may precipitate action.

So those TV applicants who propose to "pluck channels out of the air" (as
in Toledo) or "borrow" them from other areas (as in Baltimore) -- and whose appli-
cations were returned (TV Addenda 3-B) -- will have to buck rules first. Irked
counsel crv this means frozen allocations not much different from those FCC itself
doesn't want Congress to impose on FM and ciear channels. They argue FCC has no
right to deny any qualified applicant any facility technically available =-- certain-
1y not to deny it to one city while it continues to go begging in area for which it
is listed. Others hold to position taken by dissenting Comrs. Jones and Hyde -- that
FCC can and should make changes in allocation table without going through onerous
legalistics that might take months to decide.

FCC position is that, in order to carry out "equitable distribution™ mandate
and follow Administrative Procedures Act, legal procedures are necessary. They in-
sist demand alone isn't sufficient criterion for assigning channels, note how fail-
ure to follow an orderly plan led to present AM snafu.

HEVIS ROTES ABOUT TV STATIONS: CBS partnership with CP-holding Los Angeles Times,
49% and 51% respectively in new $1,000,000 corporation, means KTTV can be built on
favorable Mt. Wilson site of KNX-FM, may even be ready by autumn. But CBS, to get
key TV outlets of own in San Francisco and Chicago, must fight it out at competitive
local hearings, or later make similar deals; and it's still frozen out of Washing-
ton, for DulMont won't even discuss selling all or part of WTTG....Tangle with CAA
over Fort Lee transmitter site is fouling up plens for WOR-TV, New York, but presi-
dent T. C. Streibert says Bamberger Washington outlet (bearing burpy call WOIC) will
be pushed ahead, contracts let shortly for building (tower already up), transmitter
installed soon as possible for autumn opening....$250,000 modernization and renova-
tion program is announced for transmitter, studio, mobile equipment of DuMont's
WABD, New York, which this week engaged Leonard Hole as new general manager; he's
ex-CBS asst. director of TV....Westinghouse's sought-for purchase of or corporate
tieup with Philco's WPTZ, Philadelphia, didn't materialize; instead, companies an-
nounced VWPTZ's joint occupancy, cooperative use of facilities of West inghouse-KYW
Bldg., henceforth to be known as Westinghouse-Philco Radio & Television Center.
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NEW STATIONS, REV] MARXETS: Next big TV markets to open up will be Buffalo, Boston,
and New Haven, Conn. Buffalo News' WBEN-TV (on Channel 4) ends long testing period
by going commercial next week under an STA from FCC effective May 14. Westinghouse's
WBZ-TV, Boston (Channel 4), reports it hopes to start test patterns May 9, regular
program service May 19. Yankee Network's WNAC-TV, Boston (Channel 7) wires it's now
shooting for test pattern June 5, commercial operation June 7 or 8. New Haven's
WNHC-TV (Channel 6) reports it still plans to get under way "before June 1," aiming
for "official® opening June 7, operating at first merely as a repeat station re-
broadcasting DuMont's WABD, New York; it has DuMont's first low-power "acorn pack-
age," no local studios yet. Other stations due to get going soon: New York News'
WPIX, test patterns May 15, commercial June 15; Baltimore's WAAM, test patterns
sometime in June, commercial plans indefinite; Toledo's WSPD-TV, test patterns lat-
ter June, commercial indefinite. ©Note: First rate cards have been issued by WBEN-
TV, WBZ-TV, WNHC-TV, WPIX, WSPD-TV.

QUEST 0M FOR FIORE TV CHANNELS: In cne fell swoop, FCC on Thursday (1) took 44-50
m¢ (Channel No. 1) away from TV and assigned it in toto to fixed and mobile serv-
ices, (2) proposed expansion and revision of TV allocations to embrace 462 cities in
lieu of present 140 (for full details, see Supp. No. 58 herewith), and (3) ordered
hearing on ultra-high frequencies for TV, 475-890 mc band, to be held in Washington
Sept. 20. Gist of actions and reactions: .

1. Final order deleting Channel No. 1 (Public Notice 21363), is effective
June 14, 1948, follows closely reasoning at Nov. hearings (Vol. 3, No. 47), ends
channel-sharing between TV and mobile-fixed services, eventually will eliminate mo-
bile from in-between 72-76 mc band. FM gets none of band, in fact all 24 remaining
low-band FM stations must get off by end of year. Answer to FM's request for 44-50
mc for intercity relaying was temporary permission to use 940-952 STL bands, and an
opinion that common carriers would carry ball in future,

FMA's Dillard indicated decision was kick in the teeth for FM, retorted
there are virtually no common carrier facilities for FM networking, said 940-952 mc
is still unknown quantity. FCC apparently expects no kickbacks from Capitol Hill
despite furore over FM raised by Rep. Lemke and Sen. Tobey (Vol. 4, No. 6, 14, 15,
17). Dissent was entered by Comr. Jones, who felt study of all interference prob-
lems below 300 mc should be made before any "long range® allocations.

2. Proposed order covering new TV channel allocations (Public Notice No.
21316) is set for hearing June 14. It would provide facilities in most communities
above 10,000 population, in many instances would eliminate need for onerous rule-
making procedures on local cases (Vol. 4, No. 18). It utilizes to utmost all 12
channels -- no other assignments would be possible, unless some slight "squeezing"”
here and there proves practicable or directional antennas are usable. Analysis of
a@llocation table shows (for specific channel assignments, see Supp. 58):

(a) Fourteen cities_lose one channel each from present allocations: Boston,
Bridgeport, Buffalo-Niagara Falls, Cedar Rapids, Chicago, Cleveland, Columbus, In-
dianapolis, Portland, Ore., Pueblo, Riverside, Cal., Springfield-Holyoke, Trenton,
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Waterloo -- and 3 of these are left without anv local channel at 211: Bridgeport,
Trenton, Riverside, Cal.

(b) Three areas gain 2 channels eacn: Altoona, El Paso and Norfolk; and 23
cities add one each: Amarillo, Binghamton, Birmingham, Charleston, W.Va., Charlotte,
Dallas, Huntington-Ashland, Kansas City, Knoxville, Louisville, Madison, Miami-Ft.
Lauderdale, Minneapolis-St. Paul, Montgomery, Nashville, Phoenix, San Antonio,
Shreveport, South Bend-Elkhart, Stockton, Cal., Tampa-St. Petersburg, Terre Haute,
Toledo.

(c) Channel swaps are made in 17 cities, but without affecting number in
each: Akron, Austin, Canton, Des Moines, Fall River-New Bedford, Fort Worth, Harris-
burg, Manchester, N.H., Portland, Me., Racirne-Kenosha, Roanoke, Scranton-Wilkes-
Barre, Springfield, 0., St. Joseph, Mo., Topeka, Waco, York.

3. Call for hearing on uhf TV, monochrone and/or color (Public Notice 21315)
stems from Commission's disappointment that industry itself hasn’t done anything
about bringing TV to life in 475-890 mc band -- a feeling that, as Chairman Coy put
it, "the problem is not TV today but TV for the next generation.”™ Experimental TV
now shares 475-500 mc with other developmental broadcast services, is sole assignee
to 500-890 mc.

Sept. 20 hearing is to be exploratory and fact-finding entirely. Commis-
sion's reference to its much-gquoted May 25, 1945 allocation statement =-- that low-
band TV does not make possible a "truly nation-wide and competitive TV system®" and
that such a service must "find its lodgings higher up in the spectrum" -- does not
mean present low-band will be out even if anyone comes up with something workable
on 500 mec. Rather, we're informed, it means FCC could proceed on rules and stand-
ards (after proper hearings, etc.) looking toward future commercial operation in
higher bands in conjunction with present service.

On face of it, mere ordering of uhf hearing on FCC's own motion seems like
reversal of policy sstatements by Chairman Coy before IRE (Vol. 4, No. 13) and Comr.
Sterling at U of Oklahoma (Vol. 4, No. 9) that Commission would wait for industry to
take initiative. Apparently they and fellow commissioners now feel mere prospect of
hearing will hasten experimental work already undertaken, such as RCA's and Maj.
Armstrong's (Vol., 4, No. 15), also foster other investigations. Besides, FCC has
been under some compulsion to answer cries from left-at-the-post broadcasters and
others wanting in for more TV channels. Moreover, it's known the military are eying
those bands (Vol. 4, No. 8), and industry would prefer to retain them for future TV.

There's some feeling FCC's official interest in uhf may react adversely on
present boom in video -~ assuring some broadcasters they meed not hurry, impelling
others to withdraw or hold back (as so many did during color TV controversy), per-
haps retarding today's flourishing TV receiver sales (if public is led to believe
they're buying obsolete sets). But hard fact is FCC isn't even hinting at abandon-
ment of present TV band. Quite the contrary, quest is for additional channels,

DON LEE GRANT, PAULEY UHF TESTS: You can count Don Lee's W6XA0, Los Angeles, as a
commercial TV station now =-- the 26th thus far authorized. For the FCC, in a unique
action this week, granted that pioneer experimental outlet (later to be called KTSL)
an STA authorizing it to operate commercially on Channel No. 2 pending long-delayed
hearing decision on certain network practices which has held up formal TV grant
(Vol. 4, No. 4, 8). Station has telecast regularly last 2 years, has held experi-
nental permit since 1932, reports it's spending $100,000 a year on sustaining pro-
grams, now will take advertising to help defray expenses.

Another surprising one from Pacific Coast is QOilman Edwin Pauley's applica-
tion for an experimental permit on 580-630 mc in San Francisco, adding another im-
sortant researcher to uhf. His Television California is also applicant for Channel
L1 in San Francisco (TV Directory No. 3), but in meantime he has engaged ex-FCC
‘hief engineer George P. Adair, now Washington consultant, to direct research.
leportedly already on way, via air express, is §100,00Q worth of equipment from
‘ontinental Television Corp., 150 Causeway St., Boston (Vol. 2, No. 34).
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AMs BXCEED 2,000, Fiis PASS 500: 7Tv's swift and glamorous pace mustn't obscure fact
radio's bread-and-butter AM, let alone FM, is steadily expanding. As of May 1, or
exactly one year after FCC lifted its "freeze" (Vol. 3, No. 18), count of authorized
AM stations passed 2,000-mark -- 2,004, to be exact, of whichr 1,641 were licensed,
363 CPs. On that date, too, there were 599 applications still pending for new AM
stations (they're still being filed at rate of about half dozen weekly) and 190 ap-
plications for changes in facilities. These figures compare with May 1, 1947 total
of 1,712 AMs authorized, 694 applications for new stations pending, 200 applications
for changes in facilities. On Jan. 1, 1947 total authorized AMs was 1,520, on Jan.
1, 1946 it was 1,004 (so, actually, number of AMs has doubled in 28 months).

As for FM, it passed 500-on-the-air mark May 1 -- exact total being 508 (123
licensed, 385 STAs). This compares with 216 May 1, 1947. 1In addition, 529 grants
(CPs and conditionals) were outstanding for FM stations not yet built as of May 1,
and 92 applications for new FMs pending. Special Temporary Authorizations (STAs)
for interim operation have been issuing at fast rate lately, more than dozen per
wveek (see FM Addenda 55-AA to 55-FF), but new applications are dwindling to only
about 2 per week, offset by about equal number of voluntary cancellations of grants.

Note: Foregoing figures are up to May 1 only, do not include this week's
FCC actions -- fully reported in AM Addenda 2-S, FM Addends 55-FF herewith.

FM ISK'T ALL BEER & SKITTLES: 1It's no news to FM broadcasters that they have a rug-
ged road to travel to attain commercial self-sufficiency, let alone profits. But
this week it became increasingly obvious that they must also build that road =- by
themselves'. At FMA's Region 4 meeting (D. C., Dela., Md.,‘Va., N. C.) in Washing-
ton's Hotel Statler, some 130 FMers were shown a few roadblocks:

(1) BBD&0's blunt Frank Silvernail told them advertisers were interested
Solely in size and composition of audiences, not quality of signal, said they won't
write off FM expenditures as experimental the way they're doing in TV. (2) Strom-
berg-Carlson's (and RMA's) Lee McCanne left impression that FM set sales were large-
ly a station's promotional job. (3) Description of AT&T's policy on high-fidelity
network lines showed FM stations must take financial risk in ordering lines, that
such lines would be long in coming in any event. (4) Recurrent rumblings about TV's

impact on FM sounded good to some, ominous to others. Also, Washington transit offi-
cial E. C. Giddings told them not all transit people thought transit FM (Vol. 4, No.
15) good idea, that broadcasters would have to sell project to them, make capital
investments in receivers, installations, etc.

Members also got rare opportunity to toss some hot questions at FCC Chair-
Dan Coy. What about competition from "one-legged” TV -- periods of music and news
vith only test pattern showing? Coy: Development of .IV programming will probably
cut it down; also, TV broadcasters and public would find transmitter and receiver
operation too costly for aural-only reception. When would ownership of both AM and
FM be called duopoly? Coy: Depends on how programming and audiences develop. Is
~PIogramming for_ transit vehicles in public interest? Coy: No one has brought ques-
tion before FCC. o T co
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And FMA‘got a tart taste of Capitol Hill's next communications boss -- Sen.
Tobey (R-N.H.), due to succeed aged, ailing Sen. White as chairman of Senate Inter-
State Commerce Committee. The razor-keen Senator gave his good friend ¥aj. Armstrong
fulsome praise, then sailed into 5 minutes of rip-snorting, evangelical, fire-and-
brimstone whoopdedo about broadcasters’ obligations to lmprove programs, to give
Public better stuff == not merely what they want.
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NBC’s TV station operations are costing about $2,000,-
000 per year, offset by NBC profits, and profits from tele-
casting aren’t foreseen ‘“for several years,” RCA-NBC
Chairman Sarnoff told stockholders meeting Tuesday. But
RCA is doing all right, judging not only from 1947 re-
port (Vol. 4, No. 9) but also first quarter 1948 business as
reported by Sarnoff. First 3 months’ income from all
sources was $88,053,297, profit after taxes $5,764,498 (36¢
per common share) as compared with 1947 first quarter’s
gross of $76,560,097, profit $4,680,0656 (28¢). Company’s
net worth, said Gen. Sarnoff, “now exceeds $113,000,000.”

Principals still aren’t saying anything about Thackrey-
Warner Bros. negotiations for former’s Pacific Coast prop-
erties, including CP for TV in Los Angeles (Vol. 4, No. 18),
except for denial of sale deal by Mrs. Thackrey. Latest
dope is deal involves £400,000 loan from film company, may
not require transfers. Counsel representing Thackrey is
Leo Rosen, of New York firm of Greenebaum, Wolfe &
Ernst.

Loucks & Scharfeld law partnership, radio specialists,
s being dissolved as of June 1. Arthur Scharfield retains
»fiices in National Press Bldg., continuing in practice under
ywn name. Philip G. Loucks moves to American Bldg., 1317
T St. NW, forming new partnership of Loucks, Zias,
roung & Jansky with present associates Joseph F. Zias,
/erne R. Young and Maurice M. Jansky.

Harry Plotkin will head up FCC’s legal broadcast divi-
ion until Sept. 1, at latest, when permanent appointment
7ill be made. General Counsel Ben Cottone says assign-
1ent will continue only until he decides how to streamline
ivision, has chance to study men to fill job; he says Plotkin
« definitely just filling in, doesn’t want job permanently.
{ax Goldman assumes Plotkin’s job as chief of litigation
ad administration in interim.

More radio activity on Capitol Hill, with Rep. Hebert
D-La.) of House Un-American Activities Committee ask-
g his committee and House Interstate Commerce Com-
ittee for investigation to find out if FCC is “part of a
d network.” Rep. Hebert charges AM-FM-TV grants to
sledo Attorney Edward Lamb, of portal-to-portal pay
me, precipitated action. On Senate side, Sen. Tobey’s
obe of RCA (Vol. 4, No. 18) is due to go on Wednesday.

Circuit riding days for FCC commissioners next few
inths have staff rearranging dates of TV hearings (TV
.ldenda 3-E), so quite a few changes may be expected.
‘1en new schedule comes out, perhaps next week, we’ll
1 blish whole calendar again.

ABC’s new issue of 500,000 shares of common stock,

t -istered with SEC, will be marketed shortly by banking
1dicate headed by Dillon, Read & Co., proceeds plus
300,000 loan to be used to finance nctwork’s TV projects.

Volume of advertising in all U. S. media rose 26% to
< 379,800,000 in 1947, reports Printers Ink. Newspapers
~ $1,222,000,000, or 31.5¢¢, up 28.39% from 1946; radio

0,600,000, or 13.7¢%, up 7¢¢; magazines $492,900,000, or
17C%, up 15.49¢; direct mail $482,700,000, or 129%,

Chronology of TV, non-technical glossary of terms and

:raphical Who’s Who sketches of TV personalities com-

e newly published Televisgion Encyclopedia (Fairchild
" lications, 415 pp., $6.50), by Stanley Kempner, ex-radio

or of Retailing Home Furnichings.

RCA is working on custom-built TV antenna reported

tble of giving twice gain of present turnstile, or up to
{ 2 gain.

SIGHT AND SCQUNDP

Ditter antagonist of TV's prime mover RCA, litigant
in current Federal court action against RCA patent royal-
ties (Vol. 2, No. 52, Vol. 4, No. 17}, outspoken ckeptic about
present TV system’s good program prospects and advertis-
ing support, yet applicant for low-band Channel No. 2 in
Chicago (Vol. 4, No. 4), Zenith’s president Gene IMcDon-
ald this week sends “A Personal Message to Zenith Stock-
holders” in form of a question-and-answer brochure. It
describes Zenith’s projected pay-as-you-look system of
Phonevision (Vol. 2, No. 25; Vol. 3, No. 27, 28, 39, 50; Vol.
4, No. 5), indicates Comdr. McDonald, tough fighter, isn’t
being deterred by opposition, states Zenith expcets to in-
troduce combination phonevision-TV receivers next fall for
present wave bands, though looks forward to uhf ‘“which
are to be television’s future home.” You can get copy by
writing him at Zenith Radio Corp., 6001 Dickens Ave,,
Chicago.

Add TV sponsors: On WPTZ, Jackson & Moyer (re-
tailers), Canada Dry and Breyer's Ice Cream, spots before
and after Phillics and Athletics game telecasts. On WABD,
Philip Morris & Co., 5 spot ann. weekly, 52 wecks (also 2
weekly on WTTGQG), thru Biow Co.; Robinson-Lloyds Ltd.
(Dry Impcrator Champagne), spot anns., May-Dec., thru
Wiley Frazee & Davenport. On WBKB and KTLA, Nash-
Kelvinator Corp., film spots, programs, thru Geyer, Newell
& Ganger. Also, ABC May 12 will duplicate Don McNeill’s
“Breakfast Club” from Philadelphia, sponsored by Philco,
on WPTZ, WFIL-TV, WMAL-TV, WMAR-TV,

Interesting spectacle of an ad agency buying time for
itself to “showcase” products of its clients was provided on
WABD Wed., 8:30-9 p.m., when Charles W. Hoyt Co.
staged own live show, “Bachelor Quarters’” with Alan Pres-
cott, designed to demonstrate that TV “commercials can
be humorous and interesting.”

Another fledgling FM network: J. Gerald Mayer,
Washington attorney who heads WKRT and WKRT-FM,
Cortland, N. Y., has set up Colonial Network Inc. He ex-
pects sooner or later to have affiliates in Buffalo, Rochester,
Niagara Falls, Albany, Hornell, Corning, Utica, Water-
town, perhaps others. He says Colonial is to be a regional,
that his station, as well as others, will continue affiliation
with Everett Dillard’s Continental Network. Plans are ex-
pected to jell at May 15 meeting in Syracuse.

As a sort of FM market guide to its set manufacturer
members, FMA has published tabulation of some 165 FM
stations carrying baseball, listing teams aired by each.
Around 40 more say they’ll carry games later. Association
will fill requests for copies. Address: FM Assn., Munsey
Bldg., Washington, D. C.

Newest FM tuner is Howard’s, at $49.95 and $51.95.
Hasn’t been much cooking in tuners lately; Pilotuner
($29.95) still secems to be most widely distributed, though
latest RMA set figures (Vol. 4, No. 18) don’t yet indicate
any great tuner production.

Meat of {alks at GE's TV seminar March 16-18 (Vol.
4, No. 12) is digested in 12-page tabloid newspaper now
available. Address: J. H. Chrysler, GE Transmitter Div,,
Electronies Park, Syracuse, N. Y.

RCA has brought out new 35mm TV film prejector
(TP-35A, listed at $12,000) bzscd on Brenkert movie pro-
jector. Pulsed light source, low in heat emizsion, makes
shutter unnecessary.

GE’s first mobile TV {ruck goes to Yankce’s WNAC-
TV, Boston., Features: air-conditioning, floor 18-in from
ground, 6-ft-plus head room, front-wheel drive.
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[ORE BIGTINE TV APPLICANTS: Week's batch of TV applications totaled 7, while Phila-
delphia Inquirer (WFIL-TV) withdrew its application for York, Pa. Thesc were the
week's applicants (for details, see TV Addenda 3-F herewith):

For Fresno, Calif., KMJ (McClatchy-Fresno Bee), .Channel No. 7. For Sacra-
mento, Calif., KFBK (McClatchy-Sacramento Bee), No. 10. For St. Petersburg, Fla.,
WTSP (St. Petersburg Times), No. 5. For Lansing, Mich., WJIM (Harold F. Gross),

No. 6. For Shreveport, La., W. Harry Johnson, No. 6 -- business executive who states
he plans' to file also for Memphis, Oklahoma City, Little Rock, Jackson, Miss. For
Fort Worth, Tex., Television Enterprises, No. 10 -- partnership of oil-gas line con-
struction men 0. C. Whitaker, Robert Thomas, J. C. Briscoe. For Nashville, Tenn.,
WSM, No. 4. Getting ready to file are KEX, Portland, Ore. (Westinghouse) and WERC,
Erie, Pa., and several applications may be expected from Duluth, Minn.

PARAMOUNT MEAND BURINESS:  No hint of any intention on Paramount's part to pull
out of DuMont, or relinquish its TV applications (for Boston, Detroit, San Francis-
co), or otherwise let up in TV. On the contrary, om eve of FCC's oft-postponed
Paramount-DuMont hearing (May 10, in Washington), Paramount'’'s annual report sent to
stockholders this week is particularly noteworthy for the considerable attention
president Barney Balaban and his board pay TV. Quite proudly, the report points out:

"Paramount has been a participant_in and a close follower of the Successive
stages of development of this medium [TV] for some years. In addition to our 29%
interest in Allen B. DuMont Laboratories Inc....[and] operating commercial [TV] sta-
tions in Chicago and Los Angeles....Paramount has pioneered in the recording on film
of televised events and in the use of such events in the theater as part of a regu-
lar program.® Then, after recounting Paramount's own recently demonstrated system
of screening televised events 66 seconds after they occur (Vol. 4, No. 16), report
continues: °"We expect to continue these demonstrations at the Paramount Theatre in
New York and to introduce this service in other theatres elsewhere. We are contin-
uing with research in the television field...." Note: It's reported Paramount is
dickering for theater TV rights to Louis-Wolcott fight June 23, also for Madison
Square Garden sports -- which opens up prospect of TV and theater interests both
bidding for separate rights to such events.

NEWS FROM TV MERCHANDISE MARTS: Farnsworth not only is introducing new line of 4
IV-AM-FM-phono consoles under luxury "Capehart" label, but this week announced new
10-in. table model (V-261) bearing "Farnsworth" trademark to sell for 3395 -- this
list price to include installation and yvear's service. Model V-260, also 10~in., is
being continued at $375 (in hand lacquered cabinet at $425), price also including
installation and warranty. The "Capehart” consoles are to be 12-in. at 31,295 and
$1,395, 10-in. at 3795 and $875.

No other major company, so far as we know, has yet undertaken to incorporate
installation-service charges in list prices. They're usually quoted separately.
Magnitude of servicing problem is indicated by current RCA report its newly formed
RCA Service Co., set up especially for TV, now has 30 service shops, 600 trucks,
1,700 servicemen. Philco, DuMont and others train servicemenr at their factories.
Manpower shortage still exists, making this 'one of industry's toughest problems, for

the ordinary radio repairman usually isn't qualified -- and, like it or not, today's
IV sets require antennas, special adjustments, quite frequent servicing.
i % %* %

Mail order houses finally are getting going in TV. Montgomery Ward now has
8199.50 Belmont (Raytheon) 7-in. table models. Sears Roebuck won't yet confirm in-
clusion of Colonial (Sylvania) sets in its Silvertone brand line, but Colonial fac-
tory says it's turning them out now for Sears. Spiegel Inc., Chicago, tells us it's
carrying RCA, GE, Philco, Teletone lines. Alden's says it hasn't made any plans
Yet for TV. Other industry news:

Admiral is now showing its dealers new credenza (8C1ll), a TV-AM-FM-phono
ctonsole with 10-in. screen, to sell for 3499.95 in walnut, %525 mohogany, 3550
blonde -- with same chassis as $299.95 unit of its heavily advertised "TV optional®
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j grouping (Vol. 4, No. 1, 2). t Wednesday showing in Washington, factory represen-
tative said he sold more credenzas than little $14.95 table radio also being shown

. for first time. He said Admiral's 7-in. table model is due out in June, to sell for

8169.95, He also disclosed Admiral will produce 10,000 TV sets in May, 15,000 in

June, is shooting for 1948 production of "more than entire radio inductry turned

out last year®" (175,000).

Idea of TV companion pieces for radio-phonos seems to be spreading. Besides
previously reported Scott and Howard (Vol. 4, No. 2, 16), Packard-Bell (Los Angeles)
and Stromberg-Carlson are preparing to enter this field. Stromberg's set will be
12-in. with FM, selling at $445 plus installation, made to fit on top of radio con-
sole with attachments for plugging into console audio system.

Sightmaster is currently promoting, in New York newspapers, its "Living
Stage®” receiver with unique built-in magnifier-clarifier (neutral density filter)
and FM, selling for $495. It has 10-in. tube but magnifier brings pictures up to
15-in. It's on a rotatable table viewable from any directicn. Company says Chi-
cago's Lyon & Healy and Hudson Ross will be next outlets.

Newly formed Arcturus Radio & Television Corpn., 16 Nesbitt St., Newark,
N.J., subsidiary of well known tube concern, reports that its "antennaless" TV set
is nearing market, will be out sometime in June; details are promised us shortly
by president James R. Donahue.

In TV accessory field, C&R Plastic Co., 251 Fourth Ave., Brooklyn, N.Y.,
>ffers "Tele-Dome" magnifier lens with neutral density filter for 7, 10 and 12-in.
screens, priced $16.95 to §29.95; it also has straight magnifiers at $14.95 to
}24.95. Burnett Service Co., 178 W. 168th St., New York City, is advertising table-
.amp Size indoor antenna it calls "Visibeam" at $16.95 plus $3.50 installation,
:laims it's perfect answer to apartment house bans on outdoor antennas.

UICK GLIMPSES OF THE TV SCERE: NBC has oft proclaimed its policy of eventual
fusion®” of sight with sound broadcasts (Vol. 4, No. 7, 13), has actually staged
everal such network shows (Toscanini, Firestone Hour) -- but it remained for CBS to
ign first such regular sponsored schedule. Gulf 0il's Tuesday night "We The Peo-
le® starts 13-week simultaneous network AM-TV schedule June l1l....Here's highest
evel RCA-NBC policy, as enunciated again by Chairman Sarnoff at annual RCA stock-
olders meeting Tuesday: "As the years pass, we shall witness the gradual fusion of
>und broadcasting with Television, just as sight and sound combined in motion pic-
ires. While television continues to extend its operation, sound broadcasting alone
‘{11 continue to serve millions of people. There is need and opportunity for both.
.timately, however, the majority of the 37,000,000 homes now equipped with radio
11ts should also have television. Television holds the greatest promise for the
fiture of radio.”

CBS announced J. L. (Jack) VanVolkenberg as its new top TV operations man
;1 shakeup this week; he moves up to v.p. and director of TV operations while wv.p.
Irry Lowman drops TV, becomes a general executive. Kelly Smith is promoted to v.p.
i charge of stations, Bill Schudt replaces him as director of station relationS....
LC this week went through routine of signing firm TV affiliaticns with oldtime AM
:»filiates KSD-TV, St. Louis; WWJ-TV, Detroit; WIMJ-TV, Milwaukee -- and v.p. Frank
ﬂllen seized occasion to state NBC will have 1l6-station interconnected TV network
“prpom Missouri to Massachusetts®” by end of 1948....Paramount TV division announced
. thard Hodgson as director of technical operations, Carl Maurer advanced to super-
v3or of development engineering, Walter Swenson supervisor of studio operations,
i :odore Grenier supervisor of remotes for theater TV.

Some astonishing findings in Baltimore area TV set ownership are revealed
survey just completed by WMAR-TV among area distributors; it discloses 10,273
..s as of May 1, with local sales running average of 125 per day; best previous
imate was only 6,500 since WMAR-TV has been operating scant 6 months, WBAL-TV less
n 2. Report for Washington by 3-station "circulation committee® shows 10,800 as
i May 1, up 2,200 from April 1. Chicago Electric Assn April 9 report puts total
t that area that date at 18,127.
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POTENRTIAL JS 955 TV STATIONS: Further analysis of FCC's proposed revisions and ex-
tension of its TV allocations (Supplement No. 58) discloses that exactly 955 chan-
nel assignments (84 community class) are made available to 459 specified communi-
ties i continental U.S. In other words, that's the ultimate number of TV stations
permissible on the 12 low band channels =- except as experience proves possibility
of squeezing in a channel here and there (ycu can depend on the engineers to find
any openings) or as directional antennas can be utilized (extremely complex in TV).

0f course, some wide open desert spaces could still stand TV assignments,
but who's going to build 40-50-mi. radius outlets there? In new lineup, some of the
channels are even allocated to towns of considerably less than 10,000, e.g., Saf-
ford, Ariz., pop. 2,226; Calumet, Mich., pop. 1,460.

We told you last week (Vol. 4, No. 19) who got more, who got less than pre-
viously allocated to the 140 top markets and where channel switches were ordered,
0f 23 cities gaining one channel each, only 2 don't require hearings at this writ-
ing -- Charlotte, now 3 for 3; Madison, 2 for 3 -- but more applications could
alter that. But among cities gaining one channel each, hearings will still be nec-
essary for Miami, now 5§ for 4; Dallas, 4 for 2; Kansas City, 5 for 4.

Really tough breaks come in cities losing one channel each, intensifying
hearing rivalry: Chicago, now 5§ for 2; Boston, 8 for 1; Cleveland, 5 for 1; Indian-
apolis, 4 for 2; Buffalo-Niagara Falils, 5 for 27 Springfield-Holyoke, 3 for 1. And
it's just hard luck for William Gleeson, KPRO, Riverside, Cal., whose Channel No. 1
CP grant fades away in view of shift of 44-50 mc to other services; no new channel
can be squeezed into Riverside by reason of 7 assignments in nearby Los Angeles. He
nas, hcwever, petitioned for Los Angeles Channel No. 13 presently assigned Thackrey.

Pending June 14 hearing, which will disclose "bugs" in scheme, if any, cer-
tainly will provoke objections from hard-hit areas, FCC staffmen say processing of
pending applications will continue -- indeed, there was even a CP grant (Omaha)
this week. They say grants could be made tentative or hearings conducted but deci-
sions held up pending formal adoption of new allocations. Applicants can always
amend channel specifications, or qualify their requests (as many have) by stating
"...0r such other frequency as FCC might determine.”

19 APPLY I RETORD TV WEEX: Nineteecn TV applications filed this week is biggest num-
ber ever, hikes total now pending to 247 -- in addition to the 26 actually on the air,
72 CPs outstanding. And indicating its intention of continuing CP grants without
hearings in undisputed areas, FCC issued CP for Omaha Thursday to May Broadcasting
Co., operating KMA, Shenandoah, Ia. Commission also severed Don Lee San Francisco
application (for Channel No. 2) from hearing there May 24, reversing own previous
decision; so, though CP isn’t actually issued, it's practically a certainty as soon
as AM case 1s disposed of. Seven other applicants must now fight it out for San
Francisco’s 2 remaining channels (see TV Directory No. 3 and addenda to date).

This week's record batch of applications included (for details, see TV Ad-
denda 3~C herewith): For- Little Rock, Ark., Harry Johnson, No. 10 -~ Shreveport
business mon who has filed for Shreveport (Addenda 3-F), also for Memphis and Okla-
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homa City (see below). For Fresno, Calif., Television Fresno Co., Chunnel No, 7 --
local business group, with Roy D. Howard, son of NAB's Royal V. Howard, as stock-
holéer-engineer. For Sacramento, Calif., KCRA, No. 6 -= now 4 for 3. For Waterbury,
Conn., WELI-Harry Wilder interests, No. 12 -- now 2 for 1. For Quincy, I1l., WTAD
TEEE Syndicate newspapers), No. 1ll. For Tampa, Fla., WDAE-Times, No. 5. For Rock-
ford, I11., WROK-Star & Register-Republic, No. 12. For Cedar Rapids, Ia., KCRG-
Gazette, No. 7. For Baton Rouge, La., WIJBO-Advocate & State Times, No. 9. For
Shreveport, La., KTBS, No. 4. For Holyoke, Mass., WHYN-Transcript, No. 3 -= now

3 for 1. For Lowell, Mass., Lowell Sun, No. 6 -- now 2 for 1. " For Grand Rapids,
Mich., WFUR, No. 9. For Oklahoma City, Harry Johnson, No. 5. For Memphis, WREC,
No. 7 -- particularly interesting because Owner Hoyt Wooten held one of earliest
experimental IV licenses (1928) covering 100-line mechanical scanning; also for Mem-
phis, Harry Johnson, No. 9. For Norfolk, Va., WLOW, No. 13. For Seattle, Wash.,
KIRO, No. 1l. For Milwaukee, Wis., WEMP, No. 6 -~ now 5 for 3. And reported due to
file soon also are KROY, Sacramento, and XKMYR, Denver.

LOGKIKG FORWARD TO UEF PROBE: Practically everyone we've consulted says FCC's call
for hearing on uhf IV (Vol. 4, No. 19) is a good idea, won't react adversely on to-
day's low~band TV. No one knew of any new developments bringing uhf very much
closer, but all felt Sept. 20 hearing will bring data up to date. Only negative re-
action was report of one Washington attorney that 2 of his prospective TV appli-
cants had told him to hold up, pending results of hearing.

Here's gist of some of comments: (1) RCA's Dr. Jolliffe thought notice of
hearing might vwell encourage more uhf experimentation but warned, at Senate hearing
this week, that TV on uhf must supplement, not supplant, present low band. Other-
wice, he said, if move is made now, "It would not mean more TV, it would mean no
TV at all." He then displayed company's small converter (Vol. 2, No. 44) vwhich he
said will enable present sets to receive uhf programs and can be made for only $£10.

(2) Dr. DuMont advanced possibility uhf might provide adequate coverage for
small towns, said his own uhf experiments indicated little promise of long-range
propagation, lots of shadow effects in cities and hilly country. (3) CBS said it
hasn't yet made up its mind about uhf, but has no present intention of reviving
color controversy =-- although Dr. Goldmark has never let up experimenting with uhf
and color. (4) Philco's David Smith feels TV's present momentum is sufficient to
override any negative reactions, either among public or broadcasters,‘that pendency
of FCC hearing might engender. (5) Dr. Armstrong, grantee of uhf station on which
he plans experiments to prove uhf utility for TV (Vol. 4, No. 15), welcomed FCC ac-
tion in "asking" for scientific data rather than "telling® what must be done.

COUNT OF TV SETS BY CITIES: RMA's first city-by-city TV census, covering 162,181
sets shipped by member companies during 1947, gives figures that are not only dated
>ut quite inadequate in light of Xknown faster pace of 1948 production to date --
118,027 during first quarter alone (Vol. 4, No. 18). But RMA promises that its au-
litors, Haskins & Sells, will have first 1948 quarterly distributionr £igures in few
reeks. Meanwhile, 1947 figures are significant primarily as showing how TV sets go
nto cities some distances away from IV stations (Hartford 2,946, South Bend 257,
kron 246, Trenton 1,159, Reading 225, etc.) and even dribble into prospective TV
ities well ahead of stations (Boston 1,367, Buffalo 643, Miami 41, Dallas 3, etc.).
f yvou want full breakdown, write us or RMA, 1317 F St. NW, Washington, D.C.

Actually, total IV sets out as of May 1 probably is well over 350,000,
sunting in RMA's own 1946 figure of 6,476 plus estimated pre-war sets still in use,
its and non-member companies' output. NBC Research puts distribution at 338,100
1 May 1, places sets as follows: New York, 186,100; Philadelphia, 33,900; Chicago,
.,700; Los Angeles, 21,700; Washington, 9,600; Baltimore, 8,900; Detroit, 8,800;
. Louis, 4,400; Cleveland, 4,300; Schenectady, 3,900; Cincinnati, 3,000; Milwau-
e, 2,800; Boston, 2,200; Buffalo 1,650; St. Paul, 1,500; Richmond, 350; Salt Lake

tty, 300; all others, 23,000. NBC estimates 4 viewers per home set, 25 per tavsrn
t, or potential audience for country of 2,028,500 (not including Boston, Buffalo
d others not TV-served as of May 1).

www americanradiohistory com L e e



PARAPIOTHT-DuliGHT CASE UIF8LDS: It was quite apparent, from line of questioning by
FCC Examiner Jack Blume and Counsel John McCoy, that they're also pretty well con-
vinced Paramount-DuMont relationship comes within 5-1imit TV rule-- and that they're
minded so to recommend to the FCC, which decided that way early last year (Vol. 3,
No. 3-5). But 2-day hearing in Washington this week, though certainly not proving
Paramount control over DuMont, with consent of all parties was kept open until end
of comparative TV hearings in San Francisco, presently set for May 24, Cleveland
Eﬁne 14, Boston June 28. Paramount seeks 3 additional TV stations to the 2 it al-
ready owns; DuMont also owns 2, holds CP for another, is applicant for 2 others.
There's still possibility, .indeed probability, Paramount will dispose of its
25% interest in DuMont: 43,200 Class A shares (out of 1,471,040 issued)}, 560,000
Class B (entire issue). Intimation wof such intentions came when Paramount's v.p.
Paul Raibourn said film company would be amenable to receiving grants conditional
on dispcsing of its DuMont stock. It was also disclosed Dr. DuMont's controlling
group itself has offered $6,000,000 for Paramount's share, and it's known that
others (including Avco) have bid for it (Vol. 4, No. 5). Other hearing highlights:

Paramount invested $164,000 in DuMont in 1938-43, would now sell for 310,-
000,000, Raibourn estimating actual value of stock at 316 per share (current over-
the-counter market recently has gone up to over 14 from around 8 only few weeks ago).
Dr. DuMont, president, testified current assets as of March 28 were $6,732,688, cur-
rent liabilities $2,468,770, total assets 39,097,777, net worth $6,629,007. First
quarter 1948 profits exceeded 3550,000, about same as for whole of 1947 (Vol. 4,

No. 18). Profits "last 4 weeks” were $227,000 after taxes, Dr. DuMont added, con-
firming Raibourn point company is well positioned in boom industry. Dr. DuMont
said he personally owns 90,000 shares (about 7%).

Hanging over whole hearing was manifest coolness between partners. It's ob-
vious 'DuMont group would welcome Paramount withdrawal. Equally plain was Raibourn's
positive faith in TV's future, both in home and theater. He estimated Paramount has
invested $3-4,000,000 in its 2 stations and on theater TV, calculated it will spend
another %5,000,000 if allowed to build in Boston, Detroit, San Francisco. Commis-
sion probe indicates feeling, though, that Paramount-DuMont relationship is still
too close for comfort. And there were intimations it might even construe such an
application as Tri-States Meredith's in Des Moines, and such a potential application
as_one from lalco Theatres, Memphis, as falling within 5-1imit in light of Para-
mount stockholdings, albeit minority. There was also intimation current Supreme
Court issue over stripping film companies of theater holdings might eliminate parent
Paramount from Boston, Detroit applications.

WHAT MULLEY RESIGHATION MEAMNS: Most surprising news of the TV week was NBC's loss
of its "Mr. TV" himself -- Frank E. Mullen, who quits 365,000 executive v.p. post as
of July 1 to head up the Dick Richards stations: WJR, Detroit; WGAR, Cleveland;
KMPC, Hollywood Real reason he's forsaking present job, with its certainty of big-
gBer things ahead in RCA-NBC by virtue of his 22-year record with both, was (1) sub-
Stantial stock ownership he gets in the Detroit and Los Angeles radio properties,
Plus attractive salary; (2) desire to get away from New York's "ulcer belt" and live
in southern California, where he will headquarter. He insists he's still a farmer
at heart (he first came to NBC from Iowa back country to run old Farm & Home Hour) .

On Richards' part, he needs exactly such a capable, highly regarded execu-
tive not only for top management but to pull him out of recent "news-slanting" mess
that has FCC and others on his neck (Vol. 4, No. 11). Irony is none of his stations
hgg_gy ~~ Hollywood outlet never applied and it's too late now (though there's talk
of KMPC becoming NBC key there); Detroit, Cleveland stations are applicants but face
SLiff competitive fights for channels.

Also a bit ironmical is NBC's appointment of Sid Strotz, Hollywood v.p., as
administrative v.p. in charge of TV. Though now in New York learning about TV, he
hasg consistently refused to go there to reside permanently, expects to divide time
between the 2 cities -- probably only until organiz:tion shakes dosn, for Hollvwood
Temains his heme. Eventual successor to Mullen logically would be one of the 3 other
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administrative v.p.'s: John McDonald, Ken Dyke or Harry Kopf -- but don't overlook

legal v.p. Charles Denny (recent FCC chairman), regarded as one of RCA-NBC family's
brightest young hopes. Other new titles in NBC's TV setup: Noran Kersta, executive
asst. to Strotz; Carleton Smith, director of TV operations. Qther big NBC-TV move

this week: leasing of 3 sound studios (one 97x74-ft,called world's largest for TV)

plus wﬁ;Ie floor of office space in RKO-Pathe Bldg., 106th & Park Ave., New York.

SEN. TOREY SWIHGS TEE CUBGELS: Darned if we know where sharp-tongued Sen. Tobey's
chase of RCA and FCC will go from here, for no possible legislation is in sight be-
fore Congress adjourns next month. He seemed pretty much alone this week as he
grilled and excoriated RCA, charging it with base treatment of Maj. Armstrong and
FM (Vol. 4, No. 17-19). Senators Capehart (R-Ind.), ex-radio manufacturer, and
Hawkes (R-N.J.), big industrialist, countered frequently to show RCA in better
light. Balance of committee seemed rather bewildered by tale which wends back in
middle '30s. Maj. Armstrong's manifest purpose is principally to achieve histori-
cal vindication of his stand on FM. His secondary goal, to persuade or force FCC
to give FM part of 44-50 mc for relay, seems very remote in view of last week's fi-
nal decision giving band to other services (Vol. 4, No. 19).

Sen. Tobey gave no indication of next move, but promised "more later.” More
sensational aspects of Armstrong-Tobey charges were: That RCA charged Govt. $4 mil-
lion a year during war for patent wroyalties; that NBC loaned TV sets to FCC members
(only Comr. Jones declining); that RCA failed to present to FCC but did let Russia
have secret RCA report on FM in 1938; that RCA-NBC exercise undue influence over

FCC. Spirited explanations of RCA witnesses and counsel (Jolliffe, Russell, Cahill)
didn't ring true to Tobey but apparently satisfied Capehart and Hawkes.

FCC enginecrs report 2 typographical errors in pro-
posed table of revised TV allocations as issued last week
(Supp. 58). So correct your copy as follows, and your list
will be as accurate as FCC’s maste1r file: Charge proposed
allocation for Columbus, Miss. to Community Channel (10)
instead of (9) as now stated; metropolitan Channel 7
stands. And change Rocky Mount, N, C., from (5) to (3).
We caught several FCC omissions (Bridgeport and Tren-
ton) and one error (listing of only 4 instead of 6 channels
for Norfolk area) before publishing our supplement, so
with all these changes, our tabulation fully corrects errors
in FCC’s mimeo release.

DuMont Laboratories will move all manufacturing ex-
cept tubes to newly acquired plant built for Wright Aero-
navtical Corp. during war by Govt., located at Market St.
& River Road, E. Paterson, N. J. Big factory embraces
some 500,000 sq. ft., cost Govt. $4-5 million, was sold to
Dulont by War Assets Administration for $1,700,000.

Educational FM is warned by FCC Chairman Coy to
get on its horse if it wants to hang on to its 20 channels
(88-92 me). Writing in U. S. Office of Education bulletin
on “FM for Education,” he says: “Educators now have
their cecond and perhaps last chance in radio. The valuable
channels reserved for them by the Commission cannot in-
definitely be held in idleness.”” To date, there are only 14
educaticnal FM stations licensed, 28 CPs, 10 applications.
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