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The authoritative service for executives in all branches of the television aris & industries

Index to Television Digest, 1960: Volume 16

References are grouped into three major categories: General (pages 1-8), Manufacturers & Merchandisers
(pages 8-10), Supplements (page 1). Index attempts to cover only items considered to be of more than passing
interest. Reference numbers following each item designate issue and page of Newsletter in which item appeared.

General

ADVERTISING

AAAA: ad cleanup campaign, 3:8, 4:7; Boca
Raton meeting, 17:7; Detroit Council, 6:8;
National :Spot TV-Radio booklets, 37:12;
standard TV-radio rate cards, 20:8

advertisers
‘Advertising Age’ chart of 1959’s 100 top na-

tional advertlsers, 23:11, 36:9
Arrow Shirt, 4
Beech-Nut: Llfe Savers Corp., 35:9
beer, 5:10, 20.8
cars, 9:3, 13:9, 18:7,27:3; 38:13, 43:14
cigarets, 3:8, 37:12
Edward Dalton Co., 52:5
Esquire shoe pollsh 38:10
GE's “Magoo’’ series spot campaign, 28:11
Hertz, 47:10
Holland House, 39:12, 40:10, 41:7
Lestoil, 31:8
Lever Bros., 40:12
Mohawk ‘carpets, 48:8
Mutual of Omaha, 48:8

' ,National Cranberry Assn., 34:8

network loyal. blue—chlppers. 33:7
y1 Pet. Milk Co.; 48:7

Shulton: Inc., 46:13

soft, drinks, 8:15, 25:13

Squxbb Labs, 31: 8

summer, 8:10

toys, 20.:8, 46:13, 50:13

‘TvB

category studies, 7:10, 11:14, 13:9, 15:17,
16:9;, 17:6, 18:7&8, 19:18, 23:15, 26:13,
30: 11 36:9, 39:12, 40:10, 41:7&12, 42:12,
45:8, 46 13, 50:13

network TV top 10, 13:10, 20:8

spot TV : local program bxllmgs. 22:13; 100
largest, '14:7, 20:8, 40:10; quarterly re-
ports, 24:12, 40:10, 50:12

top. 100, 28:11

watches, 8:15, 36:8, 38:10

Yuban, 40:12 .
Advertxsmg Councxl public-service campaign,

6:8, 7:8 )
AFA: annual convention-ad guide manu.al.

24.:12; information clearing house, 3:8; mid-

wmter conf.,, 1:8, reference library,
42:12
agencies .
Ayer. warns reps on spot TV & radio rate
chiseling, 23 1 24:10, 27:13
Bates, Ted,
Census Bureau growth report, 27: 13
McCann-Erickson reorganization, 3:9
network: TV billings, 44:6
OBM wins Shell Oil account, 26:14; abandons
agency commission, 47:9, 50:13
profit rise, 87:12
standard gpot 'billing-form. urged, 22:13, 23: 11
survey eﬁects ‘of current ‘probes, 1:8
top 10 in billings, 10::11, 52:5
TV execs, high salaries, 30:5
Y&R import survey, 51° -14
air-line TV.radio publicity tieups, 33:7
ANA, special session, 2:15, 6:11, 6:4;
workshop, 40:12
Brand X products, 43:14
budget-predictions, 46:13
Brylereem suit against Valcream, 36:9
cancer damage suits, 17:7, 19:18, 32:7
commereials
American TV Commercials N.Y. Festival, 16:8,
21:15, 22:13, 26:7, 43:11, 44:6
animated, 26:7. 49:13
Bert & Harry Piel, 49:13, 51:7

6:12;

Chicago

“best’’, 1:8, 3:9, 8:15

campaigns, suecessful, 18:7

cliche film, 47:10

Clipp plan, 6:12, 7:4, 10:9, 14:5, 19:18
color, 20:8

cost per-1,000 homes compared, 42:13
criticism, 10:11, 19:15, 30:2, 45:11
electronic sound simulator, 30:13

FCC attitude on overcommercialization, 30:1,

48:5, 49:4
International Broadcasting Awards, 51:7
multiple spotting, 3:9, 44:5

Nielsen estimate no. TV homes receive, 25:10

participations, 9:10
previewing, 6:12
product protection, 44:6
production creativity, 16:10, 42:12
review of 1960, 52:10
taped, 12:16, 15:16, 23:11
translation; 7:12

Committee for
40:12, 41:2, 51:7

Crest endorsed by ADA, 32:6, 383:7, 39:12

criticism, 7:4, 8:15, 10:11, 29:6, 38:10, 49:13

false, see FTC; N.Y. county grand jury charges
Drug Research Corp., 265:13

forecast, 1:2 & 3

40-sec. station breaks, 27:8, 29:11

legislation: see FTC; N.X. anti-deception bills,
6:14, :8

local TV sales successes, 48:3

magazine concept, 1:8, 33 :7. 34:8

manufacturer-dealer cooperatxve ad., 34:10, 37:6

networks cut show prices; 32i6

networks early: sales season, 18:2, 20:11, 28:9

NICB media spending report, 11:14

‘Printers’ Ink’ figures, 1:10, 4:6, b5:12, 9.9,
14:8, 18:7, 23:11, 26:14, 31:7, 36:9, 40:12,
447, 47:10; media rates analysis, 51:7

ates, stations, 33:10, 36:8, 37:12, 38:11

ratings vs. corporate image, 38:3, 40:4

regulation: govt., 7:4; self, 49:14

&

Improvement of Advertising,

Reps
BBDO suggests lower summer rates, 19:18
Katz Agency Inc. on rates, 24:10; spot TV
cost booklet, 48 :7
new firm to attract CBS-repped stations, 19:9
Petry public-service survey, 15:18
Stations Reps Assn., 19:18, 23:11,
36:8, 37:12, 38:11, 43:4
retail ad growth 26: 13
sponsorship
nighttime shift, 6:13
prslsmlel-time public-affairs programs, 3:14, 5:9,

33:10,

statxon-lmage affects time-buying, 7:13, 16:12
time period cancellations, 3:14
spot sales, 12:2, 14:7, 16 12,
forms, 43:4
subliminal perception, 3:9
TV revenue 1960: estimates, 32:1, 33:7, 34:8;
review, 52:12
TvB
annual meeting, 47:9
Boca Raton board meeting, 17:7
Cash, Norman E. Pres., 15:8
course on ad & business aspects of TV &
radio, 26:16
gross time 1959 figure, 7:10
magazine advertising analysis, 3:4
network TV daytime billings, 3:7
network gross time billings, 1:10, 5:13, 8:10,
15:13, 18:6, 21:9, 25:9, 27:7, 32:9, 38:8,
43:13, 47:8
‘The Progress of Discontent’, 46:13, 47:9
retail stores presentation, 32:10
sales clinies, 16:12
‘TV Basics’, 41:9
ALLOCATIONS
channel shifts, 7:9&10,
45:6, 47:14, 52:13
electronie military gadgets jamming, 15:22
ETV drop-ins, 8:8, 15:19
FCC analyses, 49:4, 50:2

18:7; contract

26:8, 27:12, 44:12,

Supplements and Special Rei)orfs Published During 1960

References are to issues & pages of Television Digest with articles pertaining to the supplements.

Directories

Annual AM-FM Directory of Jan. 1; with weekly
Addenda reporting current FCC. decisions, ap-
plications, etc. Listings of all AM-FM stations
by states and frequencies, all applications by
states and frequencies, call letter lists, etc.
(Includes other North American statlons)

Semi-Annual TV Factbooks (Spring-Summer, No.
30, and Fall-Winter, No. 31) with weekly Ad-
dendd reportmg current FCC grants, applica-
tions, new stations on air, etc.

Special Supplements

Hollywood’s Candidates for Next Season’s Pro-
grams. A list of new pilots, ready or in the
making, compiled by our Hollywood Bureau.
(Vol. 16:5).

Investing in Applied Science. A report based on a
St. Louis speech by George Edgar, Research
Dept., Carl M. Loeb, Rhoades & Co. ‘A new ap-

- proach 'to mvestments in the electronies indus-

try. (Vol, 16:7).

Television, Stations in Operation. A log of U.S. &
Canadian stations on the air or due to be operat-
ing by Spring of 1960. (Vol. 16:10).

1
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FCC Public Notice on ‘Sponsorship Identification
of Broadcast Material.’ Full text of FCC inter-
pretation of Section 317 of Communications
Act. (Vol. 16:14).

Financial Data on Television-Electronic Compan-
ies. Statistical summaries of reports of leading
public-owned companies. Prepared by Greene-
baum & Associates;, financial consultants in
electronics. (Vol. 16:18)

Television Households by States & Countries. ARB
survey-based estimates as of January 1, 1960.
(Vol. 16:25).

Report and Statement of Policy on Programming
Inquiry. Full text of FCC’s Public Notice 60-970.
(Vol. 16:31).

Special Reports

Strike Situation at a Glance. Charts.
pl6; 13 p12; 14 plb; 22 pll).

Government & Industry Action on Television. A
chart. (Vol. 16:7 pb).

FCC Recommendations on Station Ssles & Net-
work Regulation, (Vol. 16:21 p6).

FCC TV Station Income and Expenditures for
1959, (Vol. 16:36 p3).

Chronology of 1960’s Major Television Events,
(Vol. 16 :52 pl4)

(Vol. 16:6



ALLOCATIONS—(Continued)

forecast, 1:8

Fresno-Bakersﬁeld deintermixture proposal, 7:10,
134 17:6, 1916, 23:14, 26:8, 28:6, 29:7, 83 :5,
34 9 3516, 3616, 41:9, 50: 10

multx-cxty ldentxﬁcatxon 7:9, 13:15, 14:6, 19:6,
20:15, 21:7, 23: 14 24 39, 31 15, 38:11,
43: 6&10 47: 14

New Bedford Ch. 6 to Providence shift pro-
posal, 1:7, 6:1, 6:2, 7:9, 22:5, 25:12, 27:12

Rochester 3rd vhf channel 49: 1

site changes: 1:11, 7: 10, 23:14, 27:12, 81:15,
32:8, 36:4&6, 48 8

spectrum space study, 3:6, 165:4, 18:11, 23:4,

2:9, 49:1

26:12, 26:8, 27:6

Syracuse 3rd vhi channel

TASO._on standby basis, 24311

uhf: ‘ETV channels assigned to Ala., 8:8; reallo-
cation of Ch. 37 to radio astronomy, 20:16,
23:14; shift to all-uhf, 6:2, 43:4

Vail Mills; N.Y., Ch. 10 grant 12:6, 21:7, 23:14,
26:12, 27:5, 296 30:8, 33:4, 349 45:6

vhf FCC drop in. pr0posal 2: 1 4 1 5:1, 6:2,
8:4, 14:12, 15:5, 17:4, 195, 2015 2492512
268 2712 28:6, 342 36:6, 89:5, 402
41:1, 47:14; border, 43:2, 4535, "46 14

AM (Standard) BROADCASTING (see also speci-
fic networks & Advertising)

amateur licenses, 10:17

Caro, Mich. CP initial decision, 32:8

Census Bureau factory sales fizures, 24 :18

¢lear .channel FCC 1959 decision, 44.:10

CBS Radio drops soap operas, 34:12

daytime hours legislation, 3:6, 7:9, 22:5

do-lt-yourself transmitter kit, 15: 11
*‘economic injury’ FCC hearings, 1:6

editorializing, 38311, 41:6, 44:10, 51:9

EIA figures: factory sales, 3:16; production,
2:22, 6:19, 11319, 16:17, 22:19, 2517 28:15,
32:13, 37: 16 38: 17 41: 16 46: 17 60: 17, retall
sales, 2722, 4:18, 6:19, ll 19, 16:17, 22:19,
26:17, 28: 15 32:13, 37: 16 38:17, 41:16, 45:17,
650:17, 52123

engineering, sloppy, rapped by FCC 18:156

financial report, FCC AM-FM, 43:1

forecast, 1:18

Gila Bestg. Co., 46:8

House Un-American Activities Comm.
radio operators, 27 :6, 34:5;, 35:6

hurricane Donna damages, 38:11

International Scientific Radio Union, 35:16

international station, 8:14, 21:7

NAB convention assembly, 15:8

NAB poll of news. du-ectors, 28:10

NAB radio news coverage study, 23:16

NARBA & Mexican agreements, 5:7, 7:9, 9:5

Negro Radio Assn., 32:10

networks business outlook optimistic, 4:6, 26:8,
39:9, 44:14

overcommercxahzatxon ‘'FCC attitude, 30:1, 48:5

RAB: area ssles clinics, 16:12; budget predxc-
tion, 21:16; U.S. radio set count 20:18

Radio Free Europe. 14:10

review of 1960, 52 :18

Samoan natives licenses legislation, 13:15

ships radio equipment legislation, 19:7

single sideband sysbem, 25 :11

station totals, 4:3, 27:4

Texaco * cuatom-made network,” 45:9

USIA foreign radio set survey, 20:16

WEOL Elyria, 0 damage claims against ‘Lor-
ain. Journal’,

wICo Sallsbury, Md explosion, 51:9

Station Sales

Arlington, Va.,, WARL, 25:10

Atlanta, Ga., WAKE, 6:10, 38:11

Atlanta, Ga., WQXI, 26:10

Bitrmingham, Ala., WYDE, 6 10, 38:11

Charlotte, N.C., WIST, 31

Denver, Colo., KICN 72 10 KIMN 43:11, 51:8

Ft. Lauderdale. Fla WWIL 30:7

Hanford, Cal.; KNGS 16:14

Hollywood Fla., WGMA 35.:6

Houston, Tex., KTHT, 50:12

Jeflerson Cxty. Mo., KLIK 32:10, 50:12

Long Beach, Cal., KFOX 39:11

Los Angeles, Cal., KLAC, 50:12

New York, WINS 31:9; WMGM,
650:12

Pasadena, Cal., KWKW, 31:16

Philadelphla; Pa .. WIP, 1:11
Pocatello, Ida., KWIK, 25:7

Sacramento, Cal., KGMS 43:11

St. Louis; Mo., KATZ 6:12; KXOX, 36:4, 46:12;
WEW, 43 : 11

San Antonio, Tex., KCOR, 49:12

San Franclsco, KJBS 1:11; KOBY, 30:7, 31:16

‘Wheeling, W.Va,, WWVA '39:11

AMERICAN BROADCASTING COMPANY (ABC)

*Adventures in Paradise”, 1:15, b:17, 6:8, 21:13
affiliates board meeting, 37:8, 38:7
AB-PT

Walt Disney suit, 2:11

Disneyland Park stock sale, 28 :8

-finan¢ial reports, 14 122, 17:20, 21:24, 30:19,

40319, 44:20, 49:22
Prairle Farmer Publishing Co. purchase, 1:9

probe

39:11, 42:10,

Bishop Pike’ s series, 24:1

Cliurclhlll series, 3:14, 19: 16 24:13, 28:10, 34:11,
4314

Clark, Dick, 84:12

Crosby, Bing, 31:11

Daly, John, 47:3, 48:10

daytime sales, 61:6

FCC's 770-ke clear channel decision, 9:5,.23 :14

film & tape subsidiary, 30:9, 376, 45:: 12

foreign TV .interests, 8:9, 17 8,, 25 :8, 32:9, 33:9,
345399459504

Hagerty, James 42:11, 47:8

hq. bldg. planned 31: 12

‘“The Islanders,” 7:17, 8:10

KETV Omaha pre-empts convention, 29:11

option time, 50:2, 52:6. See also FCC

Oscarcast, 36 :6, 37 8

“Peter Gunn”, 1611

Presdential conventions coverage, 19:16, 20:13,
21:11, 2513 26:13, 29:5, 80:4, 81:6

press prevxews, 38:10

programming
cellomatic presentation '60-’61 plans; 8 :9
extra daytlme hour. 20
lwe, 27:8, 28:9;34
narratxve-on-needs concept. 6:4
1860-61 film plans, 2:12, 3:7 )
public service, 3:14, 5:9, 7:16, 8:11, 24:13,

quiz shows, 50:13
schedule: changes, 4:18; fall, 7:14, 18:5
60-min. film strips, 9:12; 46:6
sports, 12:10, 17:8
violence, 6 :6
WABC-TV N.Y. film purchase, 81:11, 42:13
rate structure, 12:11
“Road to Reality,”” 456:8
sales presentations: to ad agencies, 9:9; to affili-
ates, 15:11
sharé-of-audience growth, 4 :5
“Silents. Please’’, 39:13
Sinatra, Frank, 7:17, 20:13
Trendex mghttlme reports 6:8, 20:13
“The Untouchables,’” 42:14

ANTI-TRUST (See also Patents & Congress)

CBS Inc. vs. Lou ‘Poller, 46:12

electrical equipment industry investigation, 8:21

FTC-Beatrice Foods anti-merger case; 46:13

‘Kansas City Star’ vs. C. Siegfried, 52:4

KTNT-TV Tacoma vs. CBS & KIRO-TV Seattle,
14:10, 22:3

RCANBC consent decree, 2:11. See NBC

Sunday newspapers supplements, 29:12

WNDR Syracuse vs. S. 1. Newhouse, 50:11

APPLICATIONS & CPs FOR NEW TV STATIONS

Initial Decisions

Alpena, Mich., Ch. 9, 26:9

Baton Rouge, La Ch. 9 7 :9, 269

Biloxi, Miss., Ch. 13

Charlotte Amalie, V. I., Ch. 10, 19:7
Christiansted, St. Croix, V. 1., Ch. 8, 46:12
Miami, Fla., Ch. 6, 38:11

Mélme, 111., Ch 8, 18:14

Pocatello, Ida Ch. 10, 20 15

Portland, Ore., Ch. 2,

Terre Haute Ind Ch. 10 17:4, 18:15

Final Decisions

Alpena, Mich., Ch. 9, 31:15

Baton Rouge, La., Ch. 9, 31:15
Beaumont, Tex., Ch. 6, 45:6
Charlotte Amalxe, V. I Ch. 10, 27:12
Eugene, Ore., Ch. 9, 31:15

Pocatello, Ida Ch. 10, 27:12

Court Decisions

Onondaga-Lansing, Mich., Ch. 10, 26:12
Toledo, Ohio, Ch. 11, 47:14

ASSOCIATIONS (not listed nnder other categories)

Academy of TV Arts & Sciences, 1:13, 15:15
21:11, 23:15 & 16, 24:13, 38:13, 40:7, 41: 12,
42:16, 44:10

Amerlcan Bar Assn., 36:7

American Women in Radio-TV, 19:15, 41:12

AP Radio & TV Assn,, 9:8,.39:13

Assn. for Ed. in Journa“hsm, 36:2

Assn. of Federal Communications Consulting
Engineers, 16:6, 20:16

Assn. of Max Serv:ce Telecasters, 2:10, 23:14,
38:11, 43:1

Assn. for meessnonal Bestg. Ed., 13:5, 15:9

Broadcast Pioneers, 13:17; 15:6&10, 22 15, 49:16

Broadcast Promotion Assn ‘32:11, 46:12, 47:12

Child Study Assn. of Amerxca. 13: 12

Community Bestrs. Assn., 26:16 )

Federal Communications Bar Assn., 2:7, 10:5,
16 :6, 23:7, 24:9&11, 39:5, 43:14, 47:14

Fla. Assn. of Bestrs., 39:13

General Federation of Women’s Clubs, 25:11

Moral Re-Armament 24:5

National Electronic Distributors Assn., 21:33

Radio & TV Correspondents Assn., 6:18

Radio & TV Exec. Society, 2:12, 3:6, 22:15,
40:7, 42:9, 47:10, 48:8,49: 12

Radio-TV News Dirs. Assn 3:14

SMPTE, 12:13, 16:13, 19" 12&21, 27:20, 33:8,
38:15, 39:13; 40 :9, 48:10

Washington State Assn. of Bestrs., 22:16
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BACKGROUND

Adyvertising’'s Organizations—Their Various
Functlons, 49:14, 50:18

Bestg's Orgamzatlons—Thexr Various Functlons,
28:4&20, 31

Foreign Market for Telefilms, 22:8

Pay-TV Systems—Where They Stand, 29:10

BOOSTERS & TRANSLATORS

Allied Electronics, Yakima, operating ‘without
authority, 20:15

call ;sign transmitting rules, 40:13

Electré%nics, Missiles & Communications Inc.,

ETV translators proposed, 32:3
forecast, 1:4
Industrial Television, 50:9
uhf boosters authorized by FCC, 22:6, 42:7; pro-
tests, 39:20
vhf
applications, 36:16, 37:3, 39:20, 42 27, 4336
Claremont, N.H. booster authorxzed 47 :8
FCC proposed rules, 1:7,.:2:9, 3:4, 5 : 14, 6:12,
14‘12 17:13,18:4, 20:15, 21 8, 23 10, 25:7,
27:4, 28:8, 312 323 338 349 37:2
House bills, 8:3, 11: 13 13:15, 23 19, 24:2,
26:4, 26:1, 27:4
illegal 'booster in N.H., 19:15, 21:8
‘protests, 50:10

CLOSED-CIRCUIT “MEETING” TV

business meetings, 9:12, 4247, 51:9

Eidophor Inc., 31:6, 32:8

forecast, 1:4

GE projec'tion system, 28:15, 27:20

‘Giant View TV boxing bout, 18:10
Republican convention, 25:7, 29:6

review :of 1960, 52:13

TelePrompTer seeks permanent network, 31:8

COLOR

black & white system, 15:10

Canada rejects, 40:11, 42:21

forecast; 1:17

Hughes camera, 46:8, 50:11

Japan: adopts NTSC system, 8:24, 24:16; set
exports, 10:18, 12:21, 13:21, 14:20, 16:18,
'13:21; home consumptxon 35 14; summary

17

Land system, 1:20, 4:17

Lawrence tube, 1:20

Pulse survey, 6th most-wanted. item, 86: 14

RCA’s plans, 238:20

receiver market survey, 14:3

review. of 1960, 52:18

TV set sales prediction, 31:20

COLUMBIA BROADCASTING SYSTEM: (see also
CBS Inc. under Mfrs.)

affiliates: longer daytime breaks,
Washington conf,, 10:2
auto industry :salute, 41:12
average-audience levels leader, 5:13
Bendix; Bill, 28:12
Benny, Jack 47:15, 49:15
*“Biography of a Mlss:le", 11:16
camera equipment theft, 18:6
““Candid Camera’’; '38:12
canned laughter, 7:15, 13:9
“*Chéckmate,’ 42115 .
commercial “guide lines’, 11:14, 12:11
computer-written Western, 38: 12
damage suit by Al Capone’s sister, 1:9
editorials, on-air, 3:3, 12:11, 13:16, 37:10
*Father Knows Best', 10+ 13 14 16 22:11
foreign TV ‘interests, 24 I, 28 :9, 40 7
Foundation fellowshlps, 2:16 ; grants, 51:11
"GE Theater”, 30:7
Gleason, Jackxe;a 28:10
“Gunsmoke’’, 1:15
*“Have Gun, Wl]] Travel,” 51:10
hq: site:move, 31:712
Hutton, Betty, 5:9, 21:13
“Inside'WCAU‘-T'V”, 23:16
“Lippmann on Leadership'’, 31:11
“The Many Lives.of Dobie Gl]]ls ', 12:13
“Mr. Lucky”, 6:17, 14:14
Moscow News Bureau, 99, 11:11
Murrow, Edward.R., 41: 12
news dept. shakeup, 32 :8, 35:9, 50 :6, b1.:6
Olympics, 9:9, 10::14, 12 12 17:1
option time, 50 12, 52:6. See also FCC
“Other Hats in The Ring”, 43:12
Paramount production agreement, 13:10
““Perry Mason”, 12:13, 35:7, 39:6, 50:7
plugola, 1:9&13, 2:13
Presidential conventions coverage, 13:10, 18:6,
19:16, 21:11, 23:15, 26:13, 295 30:4, 31:6
“The Prisoner of Zenda", 47:6
programming
cultural projects, 16::11
‘Herald Tribune’ editorial, 1:9
Japanese crisis, 25:12
live; 27:3
mid-season changes, 28:11
program-practice standards, 14:10
public service, 3:14, 5:9,:8:11,:27:11, 651:10
schedule: changes, 4:18; fall, 7:14, 11:15, 18:5
violence, 6:6
ratings, 12:11, 21:9

18:6; TV
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‘| Revlon cultural specials, 19:14
| Skelton, Rud, 17:12, 27:10, 39:13, 47:6
| Sullivan, Ed, 1:9, 47:18
summary, annual 1959, 2:11
Television City, 14:9, 18:4
‘The Texan'’, 13:12
h “Wanted: Dead or Alive” suit, 26:15

'COMMUNITY ANTENNA SYSTEMS

‘audience potentials, 32:3

hackground music supplied hy a system, 18:15

common carrier regulation hy states, 23:17

Daytona Beach, Fla., ‘rejects, 52:8

duplication, 15:13, 17:13, 19:16

FCC control legislation, 6:14, 7:3, 8:3, 14:11,
18:10, 19:15, 20:9, 21:3, 26:3, 28:3, 49:3, 50:9,
51:9

forecast, 1:4

Georgia's first, 23:17

growth analysis, 17:2

Hawaiian TelePrompTer-Kaiser system, 49:24

inventory, semi-annual, 36:2

Malarkey group seeks franchise, 25:7, 41:10

microwaves: grants, 7:10, 8:4, 18:10, 21:8, 2636,
27:20, 30:14, 31:8, 39:20, 47:8; limitations
sought, 15:13, 19:15

Mont. CATV serves KGHL-TV Billings, 7:11

NCTA: annual convention, 24:14, 25:2, 26:3,
27:20, 30:14, 38:7; pres. sought, 89:2, 42:7,
45:5; Washington meeting, 7:3

NLRB spurns CATV jurisdiction, 30:14

N.Y. tax, 20:9

NT&T's National Amusement, 52:8

Pacific Northwest Community TV Assn., 19:15

pay TV, 26:4

receiving towers legislation, 14:11, 17:10, 22:14

review of 1960, 52:13

sales: 24:14, 87:3, 41:10, 47:2, 50:9

Soiith-Central CATV Assn., 5:14

f subscriber rates survey, 7:11

TV property-rights suits; 1:7, 5:6, 9:6, 24:2,
27:20, 46211, 51:9, 52:8

CONGRESS

ex parte contacts, 8:4, 9:5, 10:10, 11:12, 14:11,
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‘Westingbouse Bcstg Co., 14:5, 17:6, 22:1, 24:7

WGN Ine., 8:14

WJR Tbe ‘Goodwill Station The., 15:24, 30:20

WNBQ Cbicago, 6§:10 o o

Wometco Enterprises, 13:24, 18:21, 19:24, 25:10,
29:19, 42:23

FOREIGN TV

European uhf TV -allocation ‘table, 39:20

Intéer-Almencan Télecommunications Network,
0:1

international copyrigbt convention, 34:11

International Services Ltd., 16:18

Intertel, 50:8

review of 1960, 52:13

TV-radio delegatlons tour U.S. installations, 36:2

TV’-Z“i%lo relations ‘State Dept’s mponsxbllity,

UNESCO TV conf., 37:20

U.S. TV too vxolent, say foreign bestrs., 5:16

world TV stations & set counts, 16:3, 37:3. See
also USIA

References to specific countries

Africa 4:11; 36:5

Algeria, 5:18

Argentina, 15:10, 24:7

Australia, 6:24, 7:17, 8:16,
39.:9, 46:6, 51 :3&4

Bahama Islands 4:6

Belgian Congo, 26:16

Brazil, 20:20,:39:20

Bulga.na. 6: 24

Cambodia, 21:15, 47 :24

Ceylon 43 17

Cbile, 8

China, 8\ 20 47:6

Costa Rxca, 19124

Cuba, 9:2, 53 16:8, :23:10, 27:7, 29:20,
33:6, 37&'11&20 38:156

Czecboslovakia, 1:15, 6:24

Denmark; 6:24

‘Ecuador, 8:16, 16:10

Egypt, 1:12; 8z 17, 6:24

‘Ethiopia, 8:16

Formosa, 20:16

France, 1 12, 22:14; 38:18

Germany, East 6: 24 27:20, 87:20; West, 16:183,
24:7, 37:20, 88: 15&18 39:20,.49 52

th’na; 8:16, ,49:15

Greece, 16:13

Haiti, 15:10

India, 37:20, 47:24

Iraq, 34:13

Ireland; 1613, 19:21, 25:20, 26:5, 47: 24

Israel, 16:13

Italy, 38 10 45:9

Japan, 7:16&18, 15:16, 16:8,18&17,
25:6,8&12, 30:6, 32:7, 43:17, 47: :24; 49:20

Jordan, 47:24

Kenya,; 4:11, 8116, 50:5

Liberia, 38: 15

Mexico.. 27:10, 39.:20, 40:11, 45:9

Netherlarnds, 8:16

New Zealand, 20:20, 49:15

Nigeria, 4:11, 37:20

Poland, 6:24

Rhodesia; 4: ll 50:6

Romania, 6:2

Russia, 6: 8&24 7:13, 8:16, 9:9, 11:24, 84:13,
37 :20, 47 20 50:6

South’ Afnca, 11 14 9, 20:19

Sweden. 20:16, -

Switzerland; 21: 15

Taiwan, 43:17

16:8, 26:8, 32:5,

19:13&21,




Tanganyika, 4:11, 8:16

Thailand, 1:12

Uganda, 8:16

Virgin Islands, 4:13

xugoslavia, 41:15
Britain

Anglo-American film revenue agreement, 5:15

Associated Rediffusion: pay-1V project, 29:10;
TV studio, 27:20

Assn. of Cimematograph, TV & Allied Tech-
nicians, 16:13

BbC-1'V: Big Ben, 47:24; ‘“Handbook”, 13:9;
export program, 5:15, 45:9; service-extension
program, 28:13; Telemeter deal, 26:5; U.S3.
sales campaign, 44:13; White City, TV center,
26:5, 34:13

Birmingham Sound Reproducers, 45:17

Border area to get commercial L'V, 25:20

British Exhibition in N.Y., 23:21, 2b6:15

British Marconi, 6:24, 27:20

British leleméter Home Vviewing Ltd., 47 :8

commercial 'V : auaience, 3Y:2v; rates, 35:15

kml Litd., 10:19, 35:15, 40:17

knglish Klectric Co., 40:17, 49:22

Greene, H.C., dir. gen. BBC, 1:12

Harper Group, 1:21

House of Commons TV coverage, 1:12

Industrial Photographic & TV kxhibition, 17:17

long-distance microwave, 8:16

portable TV, 39:20

purchase tax, 30:17

625-line standards recommended, 26:5

'1'V-ad spending, b :24, 2V-:1lv, 29:20, 82:7, 34:13

‘I'V-radio bestg. inquiry committee, 34:13, 44 :7

TV set sales & exports, 29:17

U.S.-made telefilms, buyers market for, 8:5

waveguide transmission of live TV pictures, 4:6
Canada

Addison Industries Ltd., 37:18
American ‘I'V & radlo stations use by candi-
aates oan, 23 :4, 32:11
Board of Broadcast Governors
allocation cnanges, 4Y:12
CATYV regulation recommended, 31:8
color rejecied, 40:11, 42:21
contént regulations 10r 1'V film ind., 2:13, 8:14
public stock-transfer hearings, 18:10
research dir., Ross McLean, 18:10
satellites, bV:11, 51:8
TV license hearings, 2:9, 4:13, 6:10, 8:14,
10:v, 11:7, 12:10, 13:7, 14:6, 16:14, 18:10,
203, 21:9, 23:6, 24:11, 26:10, 28:7, 35:9,
37k, 35:8,11&12, 42:12, 43:13, 47:12
U.S. station reception interference hearing,
38:11, 39:10, 40:11
Bureau of Broadcast Measurement, 46 :13
CBC': affiliates, freezing, 38:8, preemption rul-
ing, 23:15; Canadian Council of Authors &
Artists agreement, 28:9; CHAK Invuk, 38:15;
financial report, 30:11; talent costs, 7:10;
TV’s “‘shady lady,” 23:16, 27:7, 28:9, 30:11
Canadian Marconi Co., 13:23
Charge-a-Vision, 40:3, 41:9
committee to study TV & radio, 26:10
electronics industry import threat, 1:21, 31:21;
summary, 41:17, 52:23
FM network, 8:11
import labeling, 13:19
Independent TV Organization, 30:11, 37:8
Japanese imports, 19:22, 26:21, 30:18, 44:17,
49:20
National CATV Assn. of Canada, 22:16
National Council of Broadcast Unions, 8:14
Nielsen Broadcast Index expansion, 15:17
private coast-to-coast TV network, 21:9, 37:8,
42:12, 47:7, 49:16, 50:3, 51:5
radio, use in election campaigns, 28:4
Selkirk Holdings Ltd., 43:20
Telemeter’'s Toronto pay-TV operation, 5:14,
9:6, 10:4, 11:16, 12:18, 15:12, 16:5, 22:6,
26:7, 29:10, 32111, 38:4, 45:2, 46:11
Toronto TV-radio center, 4:9, 12:10
TV-radio coverage figures, 32:10
TV :set census, 4:13
TV set distributor sales figures, 1:20, 4:18, 8:20,
9:18, 15322, 21:18, 25:16, 33:13, 37:16, 42:20,
46:18, 47:20, 51:12
United Telefilm Ltd., 6:24, 11:23

FREQUENCY MODULATION (FM)

automated good-music service, 15:18
car radios, 21:19, 31:19
Census Bureau factory sales: figures, 24:18
concert network :stations sale; 34:7, 39:11
educational multiplexing, 31:16
educational network, 8:8
EIA figures, 2:22, 6:19, 22:19, 25:17, 28:15,
32:13, 37:16, 41:16, 45:17, 50:17

Empire State Bldg. solicits N.Y. stations, 30:8
financial report; FCC AM-FM, 43:10
Fla. defense network, 38:11, 46:11
FM Bestg. System Ine., survey, 46 :12
forecast, 1:18
Music ‘Show, 29:14

i NAB convention ‘sessions, 15:8
NAB spot promotional series, 35:10
National Assn, of FM Bestrs, 16:14
review of 1960, 52:18
sales record year, 30:15
station totals, 4:3, 27:4
stereo radio, 12:19

HIGH FIDELITY & TAPIZ RECORDINGS

Ampex’s automatic tape threader, 42:20

Census Bureau factory sales figures, 24:18

component equipment, Parts Show, 21:22

component excise tax war chest, 11:20

Consumers Union, suit against, 14:18, 25:16

k1A thgures: factory sales, 3:16, 6:19, 7:21,
11:19, 16:17, 21:£3, 25:17, 30:17, 34:15, 38:18,
43:16, 47:19; retail sales, 3:16, 6:19, 7:21,
11:19, 16:17, 21323, 25:17, 30:17, 34:15, 38:15,
43:16, 47:19

forecast 1:18

Institute of High Fidelity Mfrs,, 15:21, 47:19

magnetic recording tape patent invalidated, 30:17

magnetic tape sales prediction, 31:21

MRIA seal, 15:21

“Music Power Rating”, 7:22, 8:17

Rank Audio Plastics new-type record, 1:22

Rek-0O-Kut Co., 18:24, 36:14

review of 1960, 52:18

Servel Inc. enters magnetic tape field, 29:17

stereo tape, 4 track, sales, 51:156

tape cartridges, 13:18; players, 30:18

IMPORTS

British, 23:21, 25:15, 36:13, 49:19

Chicago Parts Soow, 21:18

cousumer attitude survey by Y&R, 51:14

dutlies reduction, 37:117

expourts: consumer-electronic market, 37:17; vio=
lations, 20:2V, 26:20, 36:13, 37:1¢, 40:17

forecast, 1:18

toreign trade confs., 9:18, 10:13, 22:19

German, 2:20, 21:18, 35:13

industrial aavertising programs, 24:18

Japanese, 1:19&2v, 2:21, 3:18, 4:15, 5:20, 6:20,
Y219, 8:20, ¥:17, 10:18, 11:17, 12:20&21, 13:21,
14:20&21, 15:20, 16:18, 17:15, 18:1y, 12:21,
20:17&21, 21:18&22, 22:17, 24:18, 25:18,
26:20&22, 29:15, 30:17, 31:20, 33:13, 34:l6,
35:13, 36:12, 3/:17, 38:16, 39:17, 40:15&1,
41:16, 42:1Y, 45:18, 46:17, 48:18, 49:18, 50:18,
51:14

Japanese radio export license suspension, 20:17,
23 :21, 27:14, 29:18, 40:18

Japanese ‘[V-radio importers & distributors di-
rectory, 40:14

legislatiori: federal aid for competition hurt
cos:, 36:13; import-labeling, 6:20, 12:20; pro-
tect U.S. industry, 11:18

Music Show; 29:15

review of 1960, 52:18

Underwriters Laboratories approval, 22:17

U.S. electronic import-export figures,
31:21, 36:13, 39:17, 44:17, 48:18

U.S. industry, impaet on, 23:21, 25:18, 28:15

world market, 18:19

World Trade Fair, 19:21

INDUSTRIAL TV

Camden police watch bridge underpass, 33:8

closed-circuit flight-info service, 5:14

gas mains underground check, 39:20

German IBAK closed-circuit systems, 38:10

Grand Central Station closed-circuit TV, 50:9

NTA Storevision, 13:16, 25:11, 26:9, 41:11

open-closed-circuit system on luxury liner, 4:11

road construction supervised, 42:7

ticker-tape service, 1:22, 23:17

traffic control: Detroit test, 8:24, 37:3; Lincoln
Tunnel, 26:5

underwater TV cameras, 34:6, 51:11

INSTITUTE OF RADIO ENGINEERS (IRE)
awards for 1961, 47:21
Confs. on Best. & TV Receivers, 3:18, 14:20,

26:17, 46:18

International Convention, 5:21, 13:20
Professional Group on Bestg., 36:6, 37:10
Radio Fall Meeting, 43:16, 45:16
Washington section meeting, 5:6

JUSTICE DEPARTMENT

Atty. Gen. Rogers’ report on bestg., 2:2, 4:7
Bicks, Robert A., 25:4, 26:11, 34:5, 35:3
Conf. on Corsumer Protection, 3:18

conflict of interests probe, 21:12

NBC station swap & purchase deals, 21:10, 23:6
review of 1960, 52:11

Sunday supplements anti-trust probe, 29:12

LABOR

disc jockey, NLRB defines, 48:12
employment surveys: govt., 32:14; NAB, 46:11
salaries, 32:10, 46:11, 49:12

MARKET & AUDIENCE RESEARCH

ABC-TV 24-city study, 30:10

Allentown, Pa, TV eflectiveness, 5:16

ARB
National Report, new audience data, 49:13
network audience by program. types, 19:16
station coverage study, 2:11, 4:12
TV households by states. & counties, 25:2

CBS-TV daytime study, 30:10

Census Bureau: set count, 2:22, 36:8, 37:13;
U.S. household figures, 28:7

Cleveland area set survey, 5:22

cost of viewing, weekly, 45:10

NBC circulation figures, 28:11

NBC-Nielsen evening audience gains study, 22:13

)

2:18,

WWW americanradioRictorny com e e el

NBC-TV views specials, 30:10
Nielsen
canceled shows average rating, 51:10
financial report, 15:23; 32:16, 47:23
German 1'v auaience measurements, 47:10
Japanese TV audiences, 3035
nedia Service, 3Y:12
nauonal AA levels, 5:13, 14:9, 15:12, 44:13,
47:3, 48:12, 51:6
networks sign up, 33:9, 36:10
nighttime show racings, 48:11
nighttime viewing season summary, 26:9
1961 coverage service, 26:10
NTY, 32:7, 651:6, 52:7
prime-time summer shift, 34:3
ratings down, homes up, 84:8
sets-1n-use, 156:17
socio-economic factors study, 14:9
Stauon 1ndex, bu:l3
summer audience study, 12:12, 20:3
YV ownership by geographic area, 23:4
'V usage trend, 1Y:18
1TV viewing ngures, 31:11, 33:6, 34:12, 37:10
Pulse: leisure activities, b1:10; network 1V
prog. reports, 49:13; 1V spot study, 12:16
Sindlinger's protile of Monoay viewers, 1(:7:
1V Activity Service, 51 :7
'Sponsor’: annual farm report, 45 :8
trade association, 13:8
‘I'rendex : mgntuime report, 6:8, 20:13; TV usage
trend, 19Y:18
TV Audience Research (TAR) begun, 15:17
'I'V movie preference survey, 31:11
TV sets equipped to “watch” viewer, 1:10
TvAR: young mothers viewing, 37:6; Sunday
afternoon viewing, 48 :7 )
TvB: daytime network report, 30:3&10; re-
search services guide, 9:8
U.S. Tele-Service Corp., 33:7

MEDICAL USE OF TV

Council on Medical TV, T:11, 33:8, 36:16, 38:7
olagnosis, 7:11

elec_tromc missile checkout technique, 36:10
radio-detonated capsules, 34:6

Walter Keed Army Meaical Center, 52:8

MERCHANDISING, TV RECEIVER & APPLI-

ANCES (See also Color)

Assn. of Industrial Advertisers, 24:18
Briuish view, 16:17, 17:17, 32:14
color market survey, 14:17
complainis to Better Business Bureaus, 41:17
consumer buying plans, 17:14, 50:17, 51:15
distributors’ dealer meetings, 1961 lines, 24:15
fair trade study, 8:18
finance subsidiaries, 12:22
forecast, 1:17
FTC
false claims complaints, 9:18, 32:13, 387:17
guide for businessmen, 23:11
“I'rade Practice Rules’, 33:13
tube-labeiing complaints, 25:17, 29:15, 31:20,
33;14. 38:19, 44:16, 46:18, 49:19,20,21&22
unfair practice case, 34:15
hotel & motel TV business, 47:16, 50:19
industry leaders forecast 1961, 52:17
inventory readjustment, 10:15
legislation
business frauds, 20:19
fair trade: federal, 17:16, 21:21; state, 20:18
“‘loss leader,” 7:21, 8:19
quality stabilization, 4:17
trademark licensing, 36:14
fair trade: federal, 17:16, 21:21; state, 20:18
tube-labeling, 39:17
mfrs.: in retailing, 26:20; “small”’ have optimis-
tic outlook, 9:15
‘“‘marketing subsidiary’ concept, 5:19
Merchandise Mart: Jan. Show, 1:19, 2:17; Sum-
mer Show, 18:17, 25:15, 26:18
NAMM Music Show, 18:17, 25:15, 28:16, 29:13-1¢
NARDA'’s Cost-of-Doing-Business survey, 25:17;
Institute of Management, 27:17
National Retail Merchants Assn., 6:20, 39:17
1961 TV-radio-stereo trends, 23:18
prices
appliances, 45:18, 48:19
cutting & dumping, 18:18
factory, 34:14
fixing, 10:16
loudspeakers, 24:18
19-in. tube increase, 43:15
trends, 8:17, 34:14, 35:11
radios, U.S.-made preference, 18:19
radio-phono brokerage firm, 28:17
remote control, 3:17, 12:22, 16:15, 17:16
rental business, 40:15, 41:16, 44:17
review of 1960, 52:18
rural household market, 12:22
sales
Census Bureau figures, 24:18
consoles & combinations, 34:14
dept. store, 31:20
EIA figures: factory, 3:16: retail, 2:22, 3:16,
4:18, 6:19, 11:19, 16:16, 22:19, 25:17, 28:15,
32:13, 37:16, 41:16, 45:17, 60:17, 52:23
factory, 34:14
predictions, 33:14, 40:14, 47:19&20
Presidential campaigns influence on, 39:16
retail & distrib. slump, 39:14-16, 42:17, 46:15
TV-auto parallel, 18:16, 36314




MERCHANDISING—(Continued)

scrapping, TV sets, 17:14

17- & 21-in. sets, 15 :20

stereo ousting TV in living rooms, 38:18

TV-appliances vs. autos, 2:20

TV brands-in-use survey, 36:11

TV 100 top growth markets, 11:8

TvB estimate public spent for new sets & main-
tenance, 33.:7

Wells TV, 19:23

world market;, 18:19

World Trade Fair, 19:21

MILITARY USE OF TV

Army’s Medical TV div., 62:8 )

atomic sub uses how-mounted TV cameras in
navigation, 36:16

KFMB-1V anti-sub warfare documentary, 1:9

missile-borne TV camera, 12:7

Roosevelt Roads Naval Station, P.R., 51:8

still-picture TV system, 7:11

TV camera & transmitter for Navy rocket, 33:14

Videotape-equipped aircraft carrier, 11:16

MOBILIZATION

Conelrad: AP & UPI, 46:11, 48:13, 49:5, 50:10;
criticism, 48:13, 49:5; dl‘lll 9:7, 149:; emer-
gency best. plan, 34 9 F(,C plOI)Ohed rules,
12:5, 26:12

OCDM, 5:7, 34:5, 48:13

MUSIC AGENCIES

ASCAP
publisher-members complaint,
radio station fees, 2:9
TV music royalties, 13:16
MCA
American Football League package, 13:16
financial reports, . 12124, 20:22, 33:1b, 46:20
profile in 'Fortune’, 27:11

22:13

MUTUAL BROADCASTING SYSTEM (MBS)

Guterma conspiracy case, 4:14, 5:22, 8:24

Guterma-Roach foreign agents trlal ZI 9, 26:12,
3V :Y, 4538

libel suit against Fulton Lewis Jr., 4:6

Minn. Mining & Mfg. purchase, 11:15, 17:8

NATIONAL ASSN. OF BROADCASTERS (NAB)

Ban commercial, 5:11, 8:15, 13:8

board meetings & conts scheaule, 6:10, 16:14

Broadcast Engineering Award, 3:15

Brown, Thad, 17:13, 26;:11

certificates ot appreuauon. 20:7

Collins, LeRoy, 39:1, 40:1, 41:2, 42:1, 62:8

committee meetings, 33:10, 37:10

convention: 38th annual, 3:15, 7:13, 8:13, 11:7,
13:5, 14:1, 16:1-10; dvth annual 24: 11, 3b: 10

Edltormllzmg Commlttee. 30:6, 38:11

Engineéering Committee, 34:7, 41 :8

executive development semmar, 19:19

fall regional conf. series, 32:10, 39:10, 40:11,

41 :8, 42:2; 43:11, 44:10, 46 11 47 4 11&20,
48:13, 49:12
Fellows, Harold E. Pres.; death, 11:1, 12:3,

13 :6, 15:9 ; successor, 13:6, 16:12, 19:10, 23:6,
24110, 2633, 30:7, 39:1

field staff, 16:12

financial survey of stations, 17:1, 27:2

forecast, 1:2

Freedom of lnformation Cominittee, 38:11

Hartenbower; E. K., 19:9, 42:10, 45:11

Helffrich, Stockton, 23:7

Holland House commercial, 39:12, 40:10, 41:7

McCullough, Clair R., 16.:9, 23:7, 36:2, 47:11

‘Membership Commlttee, 24:14

membership figures, 18:9, 26:10

overtime exemptions for small-market stations,
21:10, 27:6, 34:5, 36:6

payola deﬁnitions guide, 37:10

Pres. Eisenhower's taped tribute to bestrs.,
37110, 40:11, 41:8

programming complaints, 19:16

Radio Code, 40:11

review of 1960, 62:9

staff structure reorganized, 20:7, 26:3, 26:9&16

state bcstg. assns. presidents’ conf. b5:16, 7:8,
8:14, 9:7; 1961 conf., 28:7

TI10: 'Interactlon 42: 15 progress report, 16:7;
projects report, 26:12

Tower, Charles H., 20:7

TV Code: conference 49:12; fee increases, 18:9;
promotion device, 33:10; N.Y. office, 23 7
32:10, 34:8; subscrlbers. 2 23, T:4, 18 9

TV Code Re\new Board, 11:6, 13:5, 1537, 19:9,
22:15, 25:9, 26:10, 30 2&7 36 2, 37 10, 42 10

TV Finance Commlttee. 22 15

TV & Radio Boards, 11:6, 15:7, 25:9

NATIONAL BROADCASTING COMPANY (NBC)

affiliates : hoard meeting, 8:10, Chicago meeting,
156:12; co-op sales, 22:14,; 1960 N.Y. meeting,
47 :7 ; preview programs, 2:12

Alabama sit-in demonstrations, 20:13, 23:16

*Alfred Hitchcock Presents’, 9:9, 39:12

ARB-NBC profile of network TV viewer, 19:16

auto industry study, 27:3

‘“The Barbarians”, 21:13, 31:12, 32:4, 33:6, 4156

Beech-Nut's 18 show deal 356:9

Bendix, Wllliam, 5:8

Bond, Ward, 46:9

*‘Briefing Session” for ETYV stations, :20:13

call letter .changes: N.Y. stations, 14:10; WNBC
New Britain-Hartford, 22:12

"*Continental Classroom" 24:13

Crosby; John, 37:7, 38:7

Distiey, Walt, 6:8, 32 :4, 33:9, 4927

Durgin, Don, 47: 10

Erickson, Rodney. 4:14, 9 lQ

Ford's Startlme 4 5 11:15, 12:13,

foreign TV lnterests 22 14, 24 7, 26:8

*"Hallmark Hall of Fame" 31 11

Hope, Bob, 7:15, 16:11, 25 6,\34 10, 37:6, 41:4

Horton, Robert, 41:10, 44 :9

13:16

“"Howdy Doody" 38:12

Huntley-Brinkley, 12:12, 17:8
Lewis, Jerry, 35:8
London-taped special, 62 :5
MAB study hlasted, 30:10
Marx, Groucho, 36:7
medlcal FM radlo service, 7:12, 27:8
“"Meet the Press”, 17:8, 21:3
“The Nation’s. Future", 36:8
network broadcasting salute, 34:5
network TV viewer profile, 19:16
N.Y.-to-London newsfilm feed, 39:9
Nielsen-based audience growth study, 22:13
“Omnibus”, 28:10
option tlme 60:2, 52 :6. See also FCC
Paar, Jack, 7:8, 8:10, 11:156;, 30:7, 36:4, 36:7
""Péter Pan”, 46:6, 50:8 L
Presidential ¢onvention coverage, 20:13, 21:11,
23:15, 26:13, 29:5, 30:4, 31:6
programming
afternoon lineup, 33:6
children, responsibility to. 6:6
cleanup report, 9:8, 13:9
color, 4:5, 30:7
feature movies, 52 :6
Levy, Da3v1d 36:8

live, g

pubhc-serv:ce 3:14, 65:9, 8:11, 27:11, 88:10,
39:8&13, 49:7 )

schedule: changes, 4:13: fall, 7:14, 15:12,

18:5, 32:8; summer, 9:8
specmls, 21: 11 28:10°
sports, 2:12, 919, 12:10, 14:16
violence, ‘:6
Queen for a Day Inc. & ABC suit, 28:8
rate structure revision, 2 :11, 6:7
ratings, 20:13, 52:7
review of 1969, 4:5
Sacco-Vanzetti special, 37:11
Sarnoff, Robert W. Chmn., 42 :12
Schary, Dore, 36:8
self-regulation. 20:13
spot: summertime bargains, 31:12
standards & practlces directives, 5:13
“gtation-swap’’ plans, 1:9 2:11, 4:13, 6:13,
124511, 13:10, 20:3, 21: 10 23:6, 24:7, 27:7,
49:15, 52:6
KRON-TV suit, 27:7, 35:6, 37:1, 39:11
KTVU purchase q-¢ 10 8:9, 9:1, 11:15, 17:5,
20:3, 23:6, 24:9
Philco’s chaniel 3 Phila. application, 19:10,
2862963093’(14 :10
WBC’s petition to intervene, 24:7, 27:7, 32:9
“This Is Your Life’”, 41:12
Thomas, Danny, 17:12
"Today’’. 6:18, 23:16
W. Va. Dem. preference primary coverage, 20:13

NETWORKING FACILITIES (Microwave &

Coaxial)

ETV microwave frequencies, 40:12

GE’s superpower microwsave tubes, 41:13

picture & sound experiment, 19.:16. 31:16

transoceanic TV, 5:12; 7:3, 12:17, 50:6

‘Western Union’s transcontinental microwave
network, 13:14, 20:15, 28:3

NEW STATIONS ON AIR

forecast, 1:3

review of 1960, 52:11

Athens, Ga., WGTV, 21:10

Coos Bay, Ore., KCBY- TV. 40:9
Dallas, Tex., KERA- TV, 37:8, 38:12
Deadwood, SD KDSJ, 2:10
Eugene, Ore KEZI-TV 51:8

Fort Pierce, Fla W’I‘VI 48 12, 49:11
Hilo, Hawaii, KHJK

Mankato, ‘Minn.. KEYC-’I‘V 4039
Mitchell, S.D., KORN-’I‘V 25:10
Ogden, Utah, KwCs-TV, 40:9
Ogden-Salt Lake City. Utah KVOG-TV, 47:11
Pembina. N.D.. KCND-TV, »47 11
Philadelphia, Pa WPCA-TV, 27:12
Richardson, Tex., KRET-TV, 11:6
San Dlep:o-Tuuana. XEWT-TV, '29:11
Selma, Ala.; WSLA, 1239

Sioux Falls 'S.D., KSOO-TV, 31:9
Tacoma, Wash KPEC-TV 1456
Ta.llahassee Fla WFSU-TV, 38:11
Toledo, O., WGTE-’I‘V 27:12
Walla Walla ‘Wash., KNBS, 2:10
Weston, W, Va,, WJPB TV, 26:9
Y,oungs‘town, 0., WXTV, 46:10

Puerto Rico

Aguadilla., WOLE-TV, 17:6
Caguas, WKBM-.TV, 17:5

wwWwW americanradiohistorv com

Canada

Calgary, Alta.,, CFCN-TV, 39:10
Campbellton, N. B., CKAM-TV; 20:9

Dauphin, Man., CKOS TV-1; 256:10

Grand Falls, Newfoundland CJCN-TV, 11:6
Kenora, 0nt ‘CBLAT, 1:9

Lloydminster, Alta., CHSA- TV, 40:9

Nelson, B.C., CBUA'I‘-I, 49:11

New Glasgow N.S., CFCY-TV-1, 116

Oliver- OSOyOOS BC CHBC-TV-3 13:7
Trail, B.C., CBUAT, 44:11

Va.ncouver. B.C., CHAN-TV, 46:10

Winnipeg, Man.. CBWF’I‘, 17:5; CJAY.TV,

47:11

Stations off Air
Nampa-Boise, Ida., KCIX-TV, 20:6
Provo, Utah, KLOR-TV, 14:6
Sacramento, Cal., KVUE 14 :6
Sparta.nburg, S.C., WSPA-TV (temp ), 21:10
Walla Walla, Wash., KNBS, 51:8

NEWSPAPERS

American Society of Newspaper Editors,
Washington meeting, 17:7

AP Managing Editors Assn., 40:7

AP news coverage;, 21:11

Assn. of Newspaper Publishers’ Bureau of Ad-
vertising; 18:7

circulation: A:B.C. figures, 13:9; daily, 13:9;
gimil,l 8.:16; 28:11, 34:85 not readership, 10: 11

Cleveland afternoon papers merge, 5:16

Detroit ‘Times’ sale,: 46: 12

editorial space for TV, 29:3

‘The Fading Ameérican Newspaper', 44:6

freedom of press case, 41:9

Lee group mewspapers, 10:10

Mlnneapolls Star & Tribune Co., 7:13

NAEA anti-TV campaign, 4:8

N;\ghouse, S.1., interest purchases, 26:10, '26:10,

5
Pittsburgh ’Sun-Telegraph’ sale, 18:9

PATENTS (see also Anti-Trust)

"‘compatible stereo” system for FM & TV, 6:20

POLITICS

campaign coverage, 31:6, 32:2; 34:6&12, 36:8
Congressmen’s use of TV, 37:11
Daly; Lar., 28:6
election-night coverage; 43:13, 45:6, 46 :3, 52::5
Electronic. Crowd Counter; 44,:12
equal time, 10:6, 12:4&13, 13316, 15:19, 16:6,
17:4&8, 18 3&14 19:14;. '22 14, 23:10, 2439,
3314, 37:12, 43:3, 44:3, 45':3&7'. 467
FCC political announcements logging require-
ments, 31:16
FCC’s pohtlcal broadcast policies questionnaire,
21::3, 23 :4, 635349,485496%)005&«5
House Commlttee hearings, I'V coverage, 506
Humphrey-Kennedy debdte, 17:8, 18:6, 19:14
legislation
govt.-paid TV & radio time for candidates,
3:14, 4:12, 20:14
newspapers equal space for candidates, 36 :3
prime-time debates,. 11:13; 12;17, 17:8&10;
19:8&16, '20:14, 21:2, 22:14
suspension. equal-time rules, 22:14, 23:3, 24:2,
26:5, 26:2&12, 27:1, 28:3&5, 30 11, 32:3,
33:3, 34:1, 351 393 433*511
Little Rock Rep. convention pre-emption, 31:4
multi-neiwork simulcasts, 8:11; 10:6, 12:5
NET facilities offered candidates, 839
news confs., separate, 3314, 5:18 A
Nixoh-Kennedy debates, 31: 16, 32:2, 33:3&4,
35:2, 36:7, 37:8, 39:8, 40'2 6&12 41:4,
42 13&15 43:12, 45:7, 46 6, 47: 6&12 48311
political ‘coverage poll 47:10
Presidential convéntions, 1:9, 13:10, 18:6, 21:11,
26:7&13, 26:13, 27:13, 28:5, 29 :5, 30: 4&6
31:5&6; 3316, 34 4&12, 3648, 44:13
Pre51dent1a1 ma.ugural 45 9, 6036
Pulse po]] on wviewing candidates, 2 26:7
Rep campaign, 29:12; 30 5, 33:4, 34:12, 45111
review of 1960, 52:10
White House, TV coverage, 49:3

PREDICTIONS

broadcasting, 8:14

electronics ‘industry, 2:23

recession may hit TV in 1961, 18:6
trade 1959 review, 1:17

PROGRAMS & PRODUCTION (see also individual |

networks)

Allied Artists’ film specials, 62:5

animation, 26:6

attorneys on TV courtroom shows, 31:11, 32:11,
36:7

Canon 35, 8:12, 2711, 36:7, 41:5, 48: 11

‘casualties, 637, 20 5, 43::12;:46:9, 51 :10

censorships "'Lady Chatterlys Lover” suit, 1:7, !
3:14; National ‘Council of Churches, ,8:12.v
bill to probibit unauthorizéd deletions, 37 :11

Clipp Plan, 6:12, 7:4, 10:9, 14:6

comedy, 1:13; 14:16, 21'4 36 8, 49:9

coverage state & local govts., 10:14, 23:16

crimeé-mystéry -shows, 19:16, 32:11

criticism, 2312, 3:14, 13:16, 19:16, 23:16, 48:8

Crosby, John, 431 12, 44:8




cultural network, govt.-sponsored, 20:12

.doctors, network sbow for, 34:12

Executives on Camera, 16:11

forecast, 1:3

vGoodson-Todman Productions, 29:9

govti-regulation, 8:11, 9:7, i0:10, 11:13, 19:8,
44:10

International Beauty Congress, 2:12, 31:11

International TV Festivals: Monte Carlo, 33:6;
N.Y. 40:7, 51:10, 62:6

KCOP commentator damage suit, 5:8

Khrusbebev's Paris Summit-Conf. walkout, 21:11

KSAN San Francisco disc jockey suit, 14:6

KTLA Los Angeles newscaster contempt cita-
tion, 28:7; suspension, 40:7

KTTV Los -Angeles newscaster'’s suit against
Teamsters’ Union pres., 31:11

libel bill (N.Y.), 10:9

live TV, 27:8

Los Angela stations prog. analysis, 34:12

network control, 27:7, 28:3

N.Y. plane dlsaster, 65135

newscasts. survey, 39: 13

‘Nielsen category analysis, 5:17, 12:12

Nixon-Khrushchev tape, 24:13

Papal TV-radio-press secretariat, 36:8

parental attitude on, for ‘cbildren, 21:11

"Play of the Week”, 2:14, 3:14, 4:9, 5:7, 6:17,

715 9:12, 19:13, 2114 3912 406 45:8,
47:6, 48:10, 61:10
pre-emptions : election coverage, 37:6; network,

26 :8
Princess Margaret’s wedding, 19:16
production executives deplore season, 41:3, 48:9
property trend 12:13
public service
Doerfer plan_ 3:14, 4:2&4
industry-image lmproved 6:7, 8:18, 9:7, 10:10,

11:16

local, 2:12&16, 6:16, 6:14, 7:13%&17, 8:12,
13: 15&16 15”‘18, 21 :11, 23 16, 28: 10 30:7,
31:11, 34 12, 363 ~7&8. 37: 7 38: 10&12
39: 13, 40:11, 42:15, 43:12, "45 :8, 46:6,
51:8&10

network, 27:11

non-network 8:11

Sbulton’s “The Race for Space”, 13:7

spongorship, 3:14, 5 19, 8:11

U.S. savings ‘bond program, 19:9

quiz (N.Y.) probe, 7:13, 13:16, 28:10, 30:7,

31:11, 41:4, 43:12; 49:7
rellgious TV-radio workshop, 31:11
review of 1960, 52 :10
Robinson, Hubbell, 48:11
segregation coverage, 34 :6

[

gituation oomedy, 1:13

specials, 10:14

station-level monitoring, 5:13

Susskind, David, 28:10, 37:7, 41:9, 42:14, 44:13

Taft Bcstg Co. editorials series, 13:16

trial coverage, 20:12

‘Mark Twain specials, 24:13

U.N. coverage, 5

violence & sex, 6 6 19:2, 20:5, 21:11&12, 25:9,
80:6, 47:5

weathercastmg multiplexed FM, 38:6; Seal of
Approval, 9:8; hurricane warnings, 82 11

Westerns. 8:6, 12 12, 32:11.47:13, 50:8

WFBM-TV Indmnapohs 500 Mile Race,

WHIO-TV prog. questionnaire, 28:10

Awards

DuPont, 47:16

Edison Foundation, 5:17

Edison radio-amateur, 8:19

Emmy, 9:14, 13: 13, 15:16,
22::13, 24 :4, 26:7, 41:12

Gavel Awards. 36:7

T1ERT, 19:14

Oscar, 11:15, 13:13, 14:15, 15:16, 17:11, 30:7,
35 :8. 36:6, 46 9

Peabody, 17:9

Scholastic. _Teacher’s, 19:14

Sylvanis, 32:11

"I'V Guide’ reader poll, 13:16

PUBLICATIONS

magazines
ad: gains, 4:8; ‘The Gallagher Report’ tabula-

19:10

16:11, 18:13, 20:9,

tions, 31:8; revenue, 19:18; split runs &
. regional revenue, 37:12
‘Capper’s Farmer dlscontinued, 12:8

circulation, 17:6.
“The Profitable Dlﬁerence, a study, 22:13
‘Saturday Review’: features Steve Allen, 5:18;
monthly communications subplement, 34:7
Sunday Supplements: blame TV for slipping
ad vol., 86:9; Fed. grand jury probe, 29:12,
37:13: 'TV Channe]s 37:6
“Television Magazjne’ sa]e; 44:14
use of TV-radio advertising, 20:8
Storer’s ‘Operating Manual,” 8:13
Times Mirror-Triangle Co., 35:10

RECEIVER, INSTALLATION & SERVICING

dealer servicing' nnvxlezes. 17::16

licensing- bills: D.C. repairmen, 4:19; Delaware
TV tec¢hnicians, 165:22

“socket. anténna’” mfr. consent judgment, 14:21

Toronto do-it-yourself repair shop, 12:7

TV reception, 9 worst cities. 41:8

TV set worn on head, 42:21

RECEIVER PRODUCTION (see also individual
mfrs., color, merchandising etc.).

EIA figures, 2:17&22, 6:19, 11:19, 16:17, 22:19,
26117, 28:15, 32:13, 37: 16 41:16, 46: 17 650: 17

FM radlo tuners in TV sets, 49:20

forecast, 1:17

Japanese, see imports

plant vacation shutdowns, 28:16, 81:21

remote control, 16:15, 17:16, 24:12

review of 1960, 52:18

17- & 21-in., 15:20

trends, 8:17

RECORDS & RECORDINGS (see also Hi Fi and

Tape Recordings)

Capitol Records, 10:20, 40:18

Columbia Records, 3:18, 27:16, 49:19

Decca Records, 2:24, 12:23, 20:22, 33:16, 41:19,
46:20

Liberty Records Ine., 17:20

payola investigation, see Congress, FCC,
N.Y. county grand jury, 6:9, 21:14
Pbiladelphia disc jockeys, 25:11, 89:11, 42:10

Rank Records Ltd., 83:13

RCA Victor, 3:18, 49:19, 50:19

Record Source Ine., 19:9, 24:11

RIAA sales report, 18:19, 21:23

33-.rpm 7 in. pop singles, 49:19

SALES, TV STATIONS
FCC regulation proposal, 19:7, 20:1
review of 1960, 52:11
Ancborage, .Alaska, KENI.TV, 8:13, 12:8
Augusta, Ga., WRDW-TV, 86:9, 17:6
Bakersfield, Cal KBAK- TV 36: 4 42:10, 49:11
Bellingham, Wash KVOS-TV 48:6
Butte, Mont., KXLF-TV, 42:11
Charleston, S.C., WUSN-TV, 29:11
Charleston, W. Va.,, WCHS-TV, 29:10, 40:11
Danville, Ill., WDAN-TV, 26:9, 31:16
Decatur, Ill., WTVP, 3:15
Duluth, an KDAL-TV, 34:7, 50:12
El Dorado, Ark -Monroe, La.,

28:6, 34:7

Eureka, Cal.,, KVIQ-TV, 24:10
Fairbanks, Alaska, KFAR.TV, 8:13, 12:8
Fargo, ND WDAY-TV 25110, 31:16
Fort Worth- Dnlls.s. KFJZ-TV, 21:10, 31:16
Goodland, Kan., KBLR-TV, 39: 11 45:6
Great Falls, Mont. KFBB-TV, 3:15, 65:16
Green Bay, Wis., WFRV, 49:11
Hartford, Conn., WHCT, 23:14
Hartford—Also séee New Britain
Helena, Mont., KXLJ-TV, 42:11

FTC.

Huntington-Charleston, W. Va.,, WHTN-TV,
43:11, 5624
Kansas City, Mo., WDAF-TV, 18:9, 29:11;

KMBC-TV, 52:4
Knoxville, Tenn., WBIR-TV, 39:11, 47:12
Laurel(-)Hattiesburg, Miss., WDAM-TV,
650:1
Little Rock, Ark., KATV, 46:11
Los Angeles, Cal.,, KCOP, 5:16
Madison, Wis., WKOW-TV 24:10, 26:10, 30:9
Mankato, an KEYC-TV, 9:6
Monroe, La —See El Dorado, Ark.
Monterey, Cal.—See Salinas. )
New Britain-Hartford, Conn.,, WHNB-TV, 21:10
New York, WNTA-TV, 24:6, 26:9, 29:9
Orlando, Fla., WLOF.TV, 1:11
Panama City, Fla., WJDM, 21:10, 28:6
Pelorlmi I1l., WMBD-TV, 13 '7 25:10 ;
Providence, R.I.,, WIJAR-TV, 16 14
Sacramento, Cnl —See Stockton. Cal.
St. Joseph, Mo., KFEQ-TV, 32:10, 50:12
Salinas-Monterey, Cal. KSBW.TV, 18:7
San Diego, Cal.,, KFSD-TV, 43:10, 44:10, 50:12
San Luis Obispo Cal., KSBY-TV, 18:7
Shreveport, La., KSLA-TV. 8:9, 24:10
Stockton, Cal.,, KOVR, 1:11
Sweetwater, Tex., KPAR-TV, 42:11, 45:6
Tucson, Ariz.. KGUN-TV, 45:10, 51:8
Westor(;. W. Va., WJPB-TV, 8:13, 13:15, 16:6,
b61:1
Yakima, Wash., KNDO. 84:7
Youngstown, O.. WKST-TV, 39:11
Yuma, Ariz., KIVA, 88:7

Canada

Barrie, Ont., CKVR-TV, 33:8
Cornwall, Ont., CJSS-TV, 47:12
North Bay, Ont.,, CKGN-TV, 24:10
Sherbrooke, Que., CHLT-TV, 42:10
Vancouver, B.C., CHAN-TV, 48:13

SE((%%RITIES & EXCHANGE COMMISSION
C)

Hazel Bishop Ine. hearing, 45:11, 46:13

officers & directors stock transactions, 4:20,
6:22, 12:24, 16:19, 20:23, 26:23, 28:17, 34:20,
37:18, 42:22, 47:22, 51:16

stock registration requests by firms not listed
elsewhere in index, 1:23, 6:23, 8:22, 10:19,
11:23, 13:24, 14:23, 17:19, 21:24, 34:19,
‘38:19&20, 39:19, 40:19, 41:20, 43:20, 44:19.
47:22, 50:20

49:11,

WTVH,

7

www americanradiohistorv com

KTVE, 25:10,

SEMICONDUCTORS

‘Business Week’ report, 14:19
diode, compensating, 11:18
EIA marketing forum, 11:20
forecast, 1:20
translstors
EIA factory sales figures, 4:19, 8:20, 14:20,

19:22, 24:17, 27:17, 30:17, 34 17, 39:17,
43:16, 48:17
Japan%e imports, 7:19, 9:17
tunnel diodes, 1:20, 3:17, 7:19, 17:17, 19:21,

23:19
TV sets, transistorized, 26:17

SOCIOLOGICAL EFFECTS

children: homework, 49:7; moral values, 19:15;
Pulse survey, 23:16; viewing decline, 1:16

floor coverings, 2:16

human behavior, research study, 40:11

night owls mainly women, 6:18

SPACE COMMUNICATIONS
AT&T, 43:1, 50:10
ownership: private, 27:20, 42:24; U.N., 45:14
satellites
Courier, 41:13
Echo I, 33:14, 34:2&6
Explorer VII, 45:14
NASA passive, experiment, 17:10
Tiros weather, 15:11, 48:18
apectrum FCC study, 21:6, 29:4,
652:13
‘Westinghouse, 52:13

SPORTS (see also Subscription TV)

anti-trust legislation, 19:8, 20:14, 21:12, 22:14,
26:12, 27:6
baseball
colorcast night game, 20:12
Detroit Tigers control, 42:10
Los Angeles Angels, 50:14
TV suit, 42:15
World Series & All-Star games, 9:9, 12:10
basketball, Big Eight, 2:12
boxing
monopoly charge against TPT, 5:3, 6:5
Senate hearings on gangster influence, 50 :8,

33:4, 50:9,

51:8
TV bouts, 2:12, 12:10
football: college, 2:11, 12:10; pro, 13:16, 14:16
17:8
networks anti-sports attitude, 40:7
newspaper payola, 46:12, 50 :3
Olympies, 9:9, 10: 14 12 12, 17:11
syndicated teleﬁlms 112

STEREO

““‘compatible” recording system, 3:16, 11:19

EIA: campaign, 2:21, 12:19, 21:19; factory
sales figures, 3:16, 6:19, 7:21, 11:19, 16:17,
21:23, 26:17, 30:17, 34:15, 38:18, 43:16, 47:19;
retail sales figures, $:19, 7:21, 11:19, 16:17,
21:23, 25:17, 30:17, 34:15, 38:18, 43:16, 47:19

forecast, 1:18

GE’s type preference test, 13:19

Kahn AM system, 4:17, 5:3, 25:11, 40:18

listener tests, 42:17

National Stereophonic Radio Committee: field-
test panel, 11:8, 16:18, 44:18; FM report,
12:6, 20:20, 28:14, 31:15, 33:14, 37:14, 41:3,
42:18, 44115, 46:18, 46:17, 47:20, 48:19; FCC
rule-making, 19:6: reorganization request,
5:2, 7:21; WESCON panel, 30:18, 34:17

obsolescence, Capitol Records satire, 40 18

reverberation concept, 22:16, 25:15, 27:16, 29:13,
38:18

review of 1960, 52:18

3-channel stereo, 16:18

SUBSCRIPTION TV

Blonder-Tongue device, 19:15
cost of setting up system, 20:8
Fund for the Republlc paper, 13:17
review of 1960, 52:
San Francisco hennngs, 18:10, 21:8
Skiatron Electronics shspension by SEC, 1:12,
2:24, 3:19, 4:20, 5:22, 7:23, 8:23, 9:20, 11:22,
12:18, 18: 17 14:21, 15:24, 17:18, 18: 21 20:22,
21:24, 82:15, 36:16, 37:19, 41:18
ﬁnnncia] report 31 122
tests, plans
Charge-a-Vision, 40:3, 41:9
MGM, 22:6
Teleglobe Pay-TV Systems Inc., 11:16
Telemeter, 4:11, 22:8, 44:13, *50:8. See also
under Canada.
TelePrompTer, 25:7. 26:4, 42:7
Twentieth Century-Fox, 21:8, 22:6, 26:5
Zenith-RKO General, 10:4, 11:19, 12:9, 14:3,
165:13, 16:5&6, 26:2, 29: 3&10 31 16. 36:16,
3712 38:2, 39:2, 403 41:10, 42:3, 43:3,
44:1, 49 :2, F1:9
Tolvision Inc., 21:8. 26:5
Video Independent Theaters Corp., 15:12

TAPE RECORDINGS, TV (see also Ampex Corp.
and RCA)
CBS-Ampex  Videotape automatic watchman de-
vice, 19:12
International Video Tape Recording & Produec-
tion Inec., 18:24, 40:8



TAPE RECORDINGS—(Continued)

magnetic tape ind. ‘Financial World’ profile, 26 :19
Mobile Videotape Productions, 10:13

NAB convention, 16:10

network productions, 15:16

Point of Origin Inc., 48:11

producer prefers to film; 33:6

San Francisco Television Arts prod. center, 21:13
synchronizing system, 47:13

thermoplastic recording (TPR), . 1:5, 3:2
Toshiba tape recorder; 13:14, 19 24

“TVola”, tape edltlng device, 17:12

vxdeo-tape rates, 37:1

TAXES

excise
auto-radio switch kits, 1:20
background music services, 42:10
local advertising for nationally-distributed
products, 26:18, 36:14, 38:17
magnetic tape sales, 13:21
TV components for export fire-destroyed, 6:21
TV-radio rules revised, 2:21
TV tuner makers bill, 13:22
uhf set,s 30:17
incom
lemslatlve lobbying deductible bill, 25:18
Los Angeles city stations & networh gross
receipts, 83:10
SAG residuals, 11:12
TV dealers, 11:19
personal holding-company
mualo-copyright royalties, 17:10
TV film, amortization method, 49:10, 50:7
Westinghouse’'s affiliation-tax case, 22:1

TUBES, TV PICTURE (see also individual mfrs.

and Color)

EIA sales figures, 4:18, 7:20, 11:19, 16:17, 25:17,
28:15, 33:13, 37:16, 42:20, 46:18, 51:13

18-in. for cordless TV, 9:16, 26:18

Electron Tube Information Council, 19:21

flat-screen TV, 41:14

forecast, 1:20

GE’'s compactron, 27:14, 41:15; display devices
research, 42:21

Merféhandise Mart, 2:19

N.Y. state law, 39:17

19-in., 43:15, 49:20

RCA nuvmtor, 4:17, 7:19, 18:20, 26:20

shields, 47:16, 48:14, 50 15 52:16

size and shape roundup, 31:17

square corner, 2:19, 8:18, 43:15, 46:18

Sylvania’s *9-T9"”, 11:20

23-in., 2:19

UHF (Ultra High Frequency) (see also allocations,

etc.)

antenna for transmission & reception, 26:8

CP holder FCC hearings, 8:2, 9:3, 18:14, 20:15,
23:14, 31:15, 48:6, 49:4

FCC NY. resea.rch prOJect 4:2&12, 10:10, 16:2,
17:3, 18:4, 29:3, 23:5, 24:9. 252 261&8
28% 29:7, 30:9, 31:3, 33:4, 35:7, 395 41:13,
46:

ownership by vhf station in same city, 13:5,
37:12, 388:5, 40:10

receiver radiation limits, 62:3

shift to all-uhf, 6:2, 43 :4

telecasts present case for, 1:11

UNIONS & GUILDS

iabor-union network TV purchase, first, 23:15

AFL-CIO: sponsored radio newscasts, 28:10;
union dues election use, 46:6

AFL film council, campaign against * “runaway’’
fcﬁ-elzn production of movies, 28:9

AMPP contract, 45:12, 46:9

CBC a.greement 19:16

convention, 24:14

elections, 3:11, 11:12, 14:14, 17:11, 19:11, 32:5,
33:6, 37:6, 43 9

forexgn-made musie, 1:8, 5:9, 8:6, 12:13, 16:8,
24:14, 34:5

post-"48- ‘movie-to-TV residuals: demands, 33:6,
84:10, 36:10, 87:6; negotiation rights, 26: 13

trackmg abuses, 43: 12

AFTRA

contract demands, networks, 20:4, 35:6, 39:3,
40:9, 41:5, 42:11, 43:9, 44:14, 45:12, 46:3,
47:2, 48:2, 49:2, 50:5, 61:3

KDKA-TV Pittsburgh strike, 6:10, 10:9, 11:7 ‘

KXTV Sacramento strike, 43:11; 44: 10, 46:12
liaison between talent unions advocated 22:14
pay TV, 19:15, 20:4, 24:14, 43:9, 44:2
review of 1960, 52:11.
spot-commercial rates, 31:7
welfare benefit payments, 7:17
WJZ-TV Baltimore strike, 26310, 27:12, 28:7
WNBQ & WMAQ Chicago renewal appeal 1:9
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The authoritative service for executives engaged in all branches of the television arts & indusiries

SUMMARY-INDEX OF WEEK'S NEWS

FORECAST 1960: Good business and "reform” highlight our annual forecasts for telecasting
1ndustry (p. 1). Another record year is predicted for home electronics (p. 17).

FCC Manufacturing & Distribution
PROGRAM PROBE RESUMES, with finale expected end of month. HOME ELECTRONICS IN ‘60: Gains seen on all fronts—retail
Someé industry witnesses due this week (p. 6). sales of 6.1 million TVs, 10% increase in phono sales, 10 million
FCC FUNCTIONS DEBATED at speech & theater teachers’ con- domestic home radios. .Imports to rise (p. 17).
vention, where Sen. Proxmire denounces FCC (p. 6). WINTER TV MARTS to feature added 23-in: sets by most manu-
Hdvertising facturers. Admiral introduces 23-in. TV at $199.95. Revived

Capehart and Scnora lines will be shown (p. 19).

FTC STRIKES AGAIN in anti-payola drive, issuing 11 'more com- e .
‘ Auxiliary Services

plaints citing 14 record firms for illegal payoffs (p. 7).
Networks

SKIATRON ACCUSED by SEC of concealing $3-million deficit in
Matty Fox's pay-TV operations (p. 12).

NBC’S STATION-SWAP MOVES continue as network prepares Ml
Film & Tape

to trade its Philadelphia o&o's {p. 9).

NET TV GAINS IN OCT.: National ad volume rose 13% in Oct. THERMOPLASTIC RECORDING, developed by GE, intrigues TV &
over Oct. 1958, reflecting net TV gains of 12% from a year ago, movie industries as well as Wall Street. TV engineers ‘warn
11% for year to date, 5% over Sept. (p. 10). process still seems far off, won't replace tape (pp. 5 & 13).
Finance Other Departiments

RCA NEVER SOLD MORE: 29% 1959-cver-1958 profit increase PROGRAMMING (p. 8). STATIONS (p. 11). FOREIGN (p. 12).
and 17% sales jump to record high is reported by Sarmoff (p. 22). PERSONALS (p. 16). CONGRESS (p. 16). EIV (p. 24).

TV IN 1960—'REFORM’ & GOOD BUSINESS: Despite hell (Congress) & high water (com-
peting media); the telecasting industry is headed for another record business year—its 14th in a row. This
fact stands out in our staff’s forecasts for 1960, gleaned from long personal familiarity with and observation
of the broadcast scene, and from discussions with industry leaders.

The fury of official & unofficial criticism will continue, but severe repressive measures are unlikely
as the industry gives strong indications that it is achieving its goals of correcting program & commercial
excesses through its own internal upgrading program. Here, topic by topic, is what we see in telecasting’s
crystal ball, 1960 model:

Congress: New records for number of broadcasting bills introduced and old TV-radio requlatory
proposals revived probably will be set by 2nd (or post-quiz) session of 86th Congress which convenes this
week. There'll be few more popular subjects for law-drafting, floor speech-making and Congressional Record
viewing-with-alarm than TV & radio evils uncovered by House Commetce Legisléative Oversight subcommittee.
Always-vociferous demands for reform of industry by tightening and/or broadening Federal Communications
& Trade Commission Acts will be heard louder & clearer on Capitol Hill. Congressional climate will be bad
for broadcasters. Whether this session will set record for legislative action is something else again. Any-
thing could happen, from subjecting networks to direct FCC controls to outlawing of program deceits. But
working for broadcasters against enactment of punitive legislation will be steps taken by FCC, FTC and NAB
—and 2 big factors on Hill: (1) Elections. Race for adjournment in time for July political conventions will be
on from start of session, in which much business will be left undone. (2) O‘versight subcommittee itself. It
builds headline momentum for legislation, but has won reputation for not finishing what it starts. If payola
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hearings explore even part of field surveyed by subcommittee staff, proceedings will run far into session,
leaving little time for any actual floor work on any new laws.

Federal Communications Commission: FCC's stepped-up surveillance of industry will first
take form of sharper rebukes to stations quilty of clear-cut violations of law & Commission rules—for example,
false ownership reports to FCC. In programming, the move will be slower. It will come in shape of brisk
questions directed to. operators whose performance bears least resemblance to promises they've made on
paper to Commission. Death penalty of license revocation won't be imposed for programming malfeasance,
but some licensees will sweat before year is over. Commission'’s close watch over licensees will cover whole
range of its jurisdiction, particularly in areas spotlighted by Congress—such as trafficking in licenses, as
criticized by Harris subcommittee last year.

Commissioners will spend so much time on Capitol Hill that they'll joke wryly about installing a
shuttle bus. They’'ll be grilled about quiz-rigging, payola, programming, allocations, boosters & CATV—and
other issues certain to emerge. They’ll spend a lot of time interpreting new political broadcasting law.
Republican Comr. Robert E. Lee is almost certain to be renominated, and his chances of confirmation by
Senate are excellent.

Federal Trade Commission: FTC's TV-radio advertising monitoring unit (set up with 3 staffers
in 1956 with paltry appropriation of $100,000) still is so tiny that it doesn't rate listing in agency's official
table of organization. As direct result of 1959 broadcasting scandals, that condition—along with importance
of FTC itself—is due for change—which could be ominous for industry. If anything at FTC is sure for 1960:

(1) It will get more money—and maybe tough new legislation—from Congress.

(2) TV-radio looking-&-listening post, already doubled in staff size, will be expanded further.

- (8) FCC, FTC, Justice Dept., Food & Drug Administration, National Bureau of Standards will work
together (as they often haven't in past) to help police fraud & fakery.

(4) Under clean-up-or-else threats, FTC will induce trade organizations—especially those related to
broadcasting—to carry on real self:requlating crusades:

(5) Chmn. Earl W. Kintner, a staunchly Republican free-enterpriser; will make new history for FTC
as guardian of public against advertising & merchandising gyps. For broadcasters, one effect of all this may
be that FTC will come to rival FCC as alphabetical symbol of govt.

NAB & Industry Codes: Paradoxically, broadcasting’s time of trouble & disrepute probably will
bring year of resurgent strength & prestige to NAB. If for no other reason, common adversity in TV & radio
will bring broadcasters together in common fronts as never before. In TV, some of NAB ;membership holdouts
(small-market vhis, obscure uhfs, go-it-dlone independents) may continue réfusals to take 6t cards in indus-
try’s club. But as a business necessity, subscribing to TV Code more & more will become a must for non-
members as well as NAB card-carriers. In radio, rush by station loners to sign up with NAB—and thereby be-
come eligible for Code subscription—will set roster record.

And TV &radio Codes (regarded by some subscribers in past as collections of pious platitudes which
could be ignored safely) will take on new & real meanings for stations & public alike. As never before, right
to display Code seals of good practices will become tangible assets for stations. There will be tougher NAB
supervision of subscribers’ behavior, too. In fear of offending dues-payers, NAB may have been too timid
about crackdowns in past. Before 1960 is out, situation may be reversed. Fast-buck operators will begin to
think twice about offending NAB (let alone viewers & listeners) before putting questionable stuff on air.

Stations’ Financial Health: Unless economic portents for 1860 are wrong, TV will continue
onward & upward this year—in terms of broadcast revenues (see below), at least. And radio, whose profit-
&loss graphs waver uncertainly, should have relatively steady year; 1959 was better than 1958 and further
improvement by 3% this year wouldn't be surprising.

Network Business: Billing growth will continue, but at slower rate, since networks are moving
toward a plateau in nighttime business. According to one (NBC-TV) management study, overall hike in gross
time billings & network-controlled program sales probably won't be more than 5-6% in 1960, as compared with
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8% last year. Heavy concentration will be made on dc;ytirne sales by ABC-TV, with its participation strips,
and NBC-TV, with its planned daytime specials. Some exploration of the magazine concept of TV network-
ing (&part from network-owned participation properties) will be done; particularly by CBS-TV which is
discussing such a move with FCC. Networks will also continue their diversification trend with overseas in-
vestments, non-TV production, licensing dedls.

Advertisers & Agencies: TV's rebuilt image should attract a record amount of ad dollars in
1960. TvB predicts a 10% increase in TV revenues (net time & talent) this year with network billings reach-
ing '$846 million, an increase of 8% over 1959 (more optimistic than NBC’s 5-6% guesstimate) and national
& regional spot billings hitting $520 million, a 12% jump. Local spot TV advertising will total $322 million, up
15% over 1959, says TvB. TV's share of all advertising will rise to 15% (over 14% last year). (Consultant
Richard P. Doherty’s prognosis total is not very different from TvB's, but he holds TV's share of the total ad
dollar in 1960 at the same 14% that was achieved in 1959. He predicts that 1959’s final tote from all classes
& types of sponsors will be $1,505 million. He also forecasts that ‘60 will see a new alltime high for all ad
spending—up 10.8% to $11.9 billion.)

Advertisers will be more concerned with “image programming,” such as news specials, and put less
emphasis on drive for ratings, ANA officials told us. Agencies forecast higher proportions of their incomes
will come from fees, research & marketing consultation, to offset dwindling profit margins from the 15% agency
commissions which must cover higher-salaried TV creative staffs.

Allocations: FCC & OCDM will come up with a report stating that no vhf channels can be spared
for TV by the military—or that they can be spared only if Congress gives the military hundreds of millions of
dollars and a decade to shift to uhf. Congress won't give it the money. Net result will be that FCC will con-
clude it must make do with present 12 vhf channels and keep trying to utilize uhf. This will produce several
vhf drop-ins for major cities via mileage cuts & other technical changes—but no wholesale or drastic moves.
At same time, Commission will again look to uhf, perhaps actually proposing a long-range shift of all or
part of TV to uhf; but this would be only a proposal.

New 1860 TV Outlets: Our prediction of 20 new stations for 1959 was conservative—24 made
the grade. This year we're saying not more than 25 will get on the air—and are fairly confident figure won't
go dbove that mark. At least 5 of 1960 starters will be educational non-commercial outlets. Our prediction
for 1958 was “not as many as 40" and 36 got on the air. The 1947 prediction was 40—which turned out to
be right on the nose. Our estimates are based on number of CP holders who actually have equipment on
hand or who have signed network affiliation. Total CPs outstanding néw number 182, but 127 of these are
for uht construction. In Canada, 7 stations began operation in 1959. Slightly more could start in 1960 as
there are 7 licenses outstanding for stations which haven't bequn operating as yet. However, Canadian pic-
ture could change rapidly if BBG aquthorizes 2nd stations in the large metropolitan areas there (Vol. 15:31, 43).

Network Programming: 1960 will bring the firmer creative control by networks that everyone
expects, following the trend that began in the wake of the quiz scandals. But don’t expect a major program
revolution. Mid-season & summer replacements and even most new shows next fall will still be entertainment
packages, and network-purchased film shows will have familiar formats. Scheduled for an increase, however,
are prestige information & public-affairs shows on all 3 networks. ABC-TV, although still building its night-
tithe schedules around telefilms, will make serious efforts to step up its roster of live & tape specials—a field
in which. NBC-TV will continue to lead, followed by CBS-TV.

Internal program requlation will grow, not lessen, at network level. Networks, producers, clients &
agencies will face some stress & strain in learning to live with new rules for program & commercial honesty,
but most networks expect self-policing to be operating smoothly by mid-summer. Networks won't back away
from their new rules, but some changes may be necessary to create situations that are workable for all.

TV Film: Look for the powerful TV-film industry to gain even more production momentum this year,
despite its so-so achievements in quality during 1859. Although there will probably be a record number of
cancelations in the spring, most, of not all, will be replaced by new filmed entries, as in past. Growing
steadily, industry will probably hit $155 million in film production this year, up $15 million from 1959.
$15 million.
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There will be fewer Westerns, less violence, more family series and a resurgence of comedy—even
in dramatic shows. Producers will also look for offbeat (but not uncommercial) series, musicals and musi-
cal dramas. Odds are for reduced production of 60-min. series because of undistinquished records of most
such new shows last year. Producers, despite their reluctance to invest in pilots, will again find this the best
way to sell a show, particularly since most series sold via presentations last year did not make good.

The independents will continue to dominate TV film, with Revue an odds-on favorite to retain its

No. 1 rank, and Screen Gems will lead the majors. Networks’ TV-film subsidiaries will increase production,
but won't approach the volume of the top independents. There will be considerable turnover among execu-
tive personnel at the telefilm companies, come the spring show-casualty season.

TV quilds will get part of the higher residuals & minimums they seek. Some major film studios may
go out of production but remain in the business by financing & releasing independents’ pictures. They will
thus be able to sell their post-1948s without fear of quild reprisals. Universal-International probably will be
the first to sell.

There will be more concentration on vehicles than stars, as a result of disappointing series premieres
by June Allyson, Joel McCrea, Keenan Wynn, Dennis O’Keefe, Betty Hutton. Tape will make little progress
toward infiltrating the TV film industry this year. The movie & TV-film industries will finally reach agreement
on establishment of a registration bureau to avoid title conflicts.

Syndication: Limited growth of domestic syndication market is seen by most large syndicators
for 1960. Network expansion into marginal early-evening & late-night time slots and network logjam in 2-
station & l:station markets will continue to keep sales field tight. There’ll be some advance in number of
syndicated comedies & documentaries launched (paralleling network trends) but most new syndicated shows
will be tailored to familiar action-adventure formulas. Overseas film syndication will grow noticeably in
terms of percentage sales gain over 1959, but still won’t amount to more than 25% of the domiestic market
value. Daytime TV market, particularly in stripped reruns of comedy shows, will be expanded by syndica-
tors at station level. Features will again be in short supply with no early end in sight to the wrangling be-
tween Hollywood majors & talent quilds on TV residual formulas for release of post-1948 movies.

Educational TV: ETV will continue to grow. At least 5 (possibly more) new educationdl stations

certainly will be on air before 1960 is out, bringing total to 50 or more (vs. 35 at end of 1958). It will be year
of ETV's most ambitious ventures, too: $7-million “Stratovision’ experiment in midwest, launching of $20-
million electronic campus project centered at Princeton. Increasing blue-chip financial support for ETV stations
will come from corporate foundations in addition to Ford Foundation, whose multi-million dollar outlays will
continue. And there's good chance that House Commerce Committee will remove blocks from final Congres-
sional passage of twice-pigeonholed bill by Sen. Magnuson (D-Wash.) for $51 million in grants to states for
ETV facilities. Senate-approved measure may be revised in House to require states to match federal funds,
but ETV advocats who have pleaded for years for federal help won't argue about that.

Boosters & Community Antennas: FCC's proposed vhf booster (translator) rules will be-
come final with little change, and booster operators will be given plenty of time to conform. Western station
and CATV operators will finally call off their debilitating feud when the latter agree to keep from duplicating
programs carried by stations in their communities. Pending CATV-requlation bills will then be shelved or
drastically watered down—and most pending litigation will be called off or settled through compromise. CATV
systems won't increase greatly in numbers, but customers-per-system will show stéady but unspectacular
growth. It will be a record year for system sales & swaps because CATV systems are running out of de-
preciation; if they buy or swap they get a new lease on depreciation—and a fine tax break. TelePrompTer
will become a name to reckon with as it buys more systems.

Closed-Circuit TV: More diversification in closed-circuitcasting—including regularly scheduled
medical seminars, heavy usage in 1960 political campaigns & growing number of permanent TV installations
in ad agencies for commercial experimentation—will be seen in 1960. But real backbone of the closed-circuit
business will still be business-&-sales meetings, with production budgets being steadily increased. Overall
billings in industry should hit $12 million this year, up 30% from 1959. TNT Telesessions & TelePrompTer
both expect to go over the $3-million mark in 1960. Most closed-circuit firms plan to increase their ;;’reative &
service staffs this year to meet demands of non-broadcast TV customers for everything-under-one-roof facilities.
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That's how 1960 looks to us—and we think it will balance out to a good year for telecasting industry,
both in terms of business & improved product quality. Telecasting’s “circulation managers”—the receiver
manufacturers—also are gearing up for a good year, and our detailed forecasts for TV, radio & stereo manu-
facturing & distribution lead 6ff this week’s Trade Report, beginning on p. 17.

SIZE-UP OF THERMOPLASTIC RECORDING: Publication of a year-old technical paper on
a new method of visual recording last week apparently panicked some Wall Street investors even more than
it intrigued TV & movie industry topkicks.

System of thermoplastic recording, based on principle of Swiss Eidophor projection TV, is described
in Dec. issue of the Journal of Applied Physics by GE Research Labs scientist W. E. Glenn. Publication of
the paper apparently scooped GE's own press dept—which has scheduled a news conference on the subject
Jan. 12, and GE officidls have been instructed to make no comment until then.

Story was broken to the public by N.Y. Times, which printed long article based on Glenn's paper
Dec. 24. Wall Street reaction was immediate. Ampex stock dropped 11% points same day, 7 more Dec. 28,
next day of trading, recovering 4 points Dec. 29 to close at 108Y2, was unchanged Dec. 30. GE rose 3% Dec.
24, then lost a point in dull market Dec. 28, climbed 1%Dec. 29, another 2Y2 to close at 98%2 Dec. 30.

What is thermoplastic recording (or TPR, as GE has labeled it)? What are its advantages & disad-
vantages? Does it pose a threat to present methods of electronic recording of TV pictures? We asked a
number of leading industry engineers (non-GE) who have been familiar with the work, and present here the
synthesis of their size-ups:

TPR system uses Eidophor principles to store color or monochrome images on re-usable film. Pickup
is done by electronic camera—the paper doesn't specify whether conventional TV camera could be used.
Electron beam is sprayed across special 3-layer plastic film. Beam deposits pattern of negative electrical
charges on the tape. An RF heating unit “develops” the electron pattern into a series of ridges & valleys, which
can be projected into an optical picture using special equipment working on principle of Eidophor projection
unit. For TV, it can be picked up by specially equipped camera or flying-spot scanner. Where Eidophor
produces a projectable TV picture from electronically-produced ripples on a liquid surface, the TPR system
records & reproducés by means of more permanent ripples produced on a film surface—leading one industry
engineer to term it "a sort of Eidophor storage battery.” (For summary of Glenn paper, see p. 13.)

Like video tape, thermoplastic film can be played back virtually immediately and can be erased &
used again. Advantages over video tape: It has almost same flexibility as film for editing, special effects,
projection, trick effects. It may be more compact than video-tape equipment. Like film, same thermoplastic
recordings may be shown on TV systems using any set of standards (British, U.S., European, etc.).

Biggest disadvantage as compared with video tape: Thermoplastic playback is an optical process—
like film—and in transferring the picture from its optical form (by projection or scanning), there is probability
of introducing same picture degradation as in the case of film. With magnetic TV-tape recording, however,
live-quality image is theoretically possible, and, as is demonstrated every day, practically attainable.

Another disadvantage—at least momentarily : TPR is still a lab device, presumably on a breadboard
layout. Clue to how many years off it is may come from GE next week. GE announcement of Jan. 12 news
conference mentions only that system will be “described” (not demonstrated).

Industry comment on system was largely cautious. CBS-TV affiliate relations & engineering vp
William Lodge pointed out that development of a working TPR will take a long time and that the network is
not taking any stand on the idea one way or the other. ABC engineering vp Frank Marx took similar attitude,
pointing out also that the recorder is still in the future & yet to be proved.

Two actively concerned companies were heard from: GE vp-research dir. C. G. Suits expressed belief
that “this discovery may eventually rank in importance with the original invention of photography, the
phonograph and magnetic recording.”’

Ampex Pres. George I. Long Jr. said the same principle “has been under study by Ampex research
labs for the past several years.” It was described, he said, in an Ampex technical bulletin last Sept. If this
or any other new recording process becomes practical,he added, “we believe their major application will be
as an adjunct to existing magnetic recording techniques rather than as a replacement [and] we are confident
Ampex will be among the first companies to offer equipment” for any practical new process.
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The FCC
PROGRAM PROBE RESUMES: Some industry spokesmen

will get their licks in this week as FCC’s programming
inquiry resumes Jarn. 5. But biggest guns—networks &
NAB—are due at the windup starting Jan. 25. The
hearings will run this week & next, then take a week’s
breather while FCC counsel Ashbrook Bryant &
James Tierney bone up for the big finale. They hope
the hearing will end this month or early iin Feb.

This week’s witnesses: Jan. 5—Prof. Eric Goldman,
Princeton U.; producer-playwright Rod Serling; Assn. of
National Advertisers, spokesinan still unidentified. Jan. 7
—DMorris Novik, broadeast ¢onsultant; Advertising Federa-
tion of America, witness not named; Herman D. Kenin,
pres., .American Federation of Musicians; Burton Lane,
pres., American Guild of Authors & Composers; Philip
Cortney, pres., Coty Inc. Jan. 8—Marianne B. Campbell,
gen. mgr, radio WJEH, Gallipolis, 0.; Tom Chauncey,
pres., KOOL-TV Phoenix; Howard B. Hayes, vp, radio
WPIK Alexandria, Va.; Cecil Woodland, gen. mgr., radio
WEJL Secranton.

NAB is going all out, meanwhile, preparing its case.
Constitutional lawyer Whitney North Seymour plans to
confer with NAB officials in Washington this week, and
NAB’s special 12-man task force meets Jan. 11. Seymour,
a member of the Simpson, Thacher & Bartlett firm, is not
only president-elect of American Bar Assn. but also chmn.
of ABA’s bar-media committee on Canon 35. (The Canon
prohibits the use of cameras & microphones at court trials.)
Reached in Hanover, N.H., where he was vacationing, he
said he had no observations on the constitutional questions
involved, that “I’ve just begun really to work on the thing.”

* * *

“Nationwide expression of indignation” over quiz &
payola scandals “is such that broadéasting—and TV in
particular—must mend certain of its ways if it is to regain
some lost respect & confidénce,” FCC Chmn. Doerfer
wvarned last week. In a year-end statement on FCC's 25th
vear, he added: “Whether this :can be done by moves to
strengthen self-regulation without new & compelling legis-
lation remains to be seen.” Doerfer also noted that “many
voices are demanding a halt to some broadcast ‘commer-
cials’ which, if riot actually illegal, are unethical or in bad
taste and are a disservice to the public.” After reviewing
Commission work in 1959, Doerfer’s report cornclided:
“Never before in its quarter <century has sé6 much of the.
Commission’s time been diverted from the normal adminis-
trative process by happenings which. require priority at-
tention.” Among them: Court actions requiring “new &
additional time-consuming procedures” and Congressional
activity entailing “an unprecedenteéd number” of appear-
ances at hearings, comments on proposed legislation, spe-
cial studies, ete. He called again for enactment by Cengress’
of FCC-proposed measures to simiplify & reduce FCC's

housekeeping chores - -
- ®

-

“Economic injury” question in Auburn, N.Y, has been
slated for hearing by the FCC Comrs, Lée & Cross dis-
senting. Local radio outlet WMBO had objected to the grant
of WAUB on the grounds that the city couldn’t support
2 stations. The Commission then told WMBO to file a
renewal application so that the body’ may determine who
shall ‘have the only station in town—lf WMBO proves that
the community can’t support-2. FJRLTELD TLx N &

Lae arwws
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FCC FUNCTIONS DEBATED: Sen. Proxmire (D-Wis.), who
has been trying for 2 years to ‘write an FCC “ripper”
bill, enlivened an otherwise polite panel discussion at
a Washington convention of educators last week by
demanding a tough Commission crackdown on TV &
radio programming.

What’s needed now is a “substantial, drastic revision”
of regulations governing the broadcasting industry—per-
haps by substituting an administrator-&-court system for
FCC, Proxmire said. But at the same time, he added, FCC
already has “the power & authority” to force stations to
improve programs.

He drew heated retorts from fellow-panelist FCC
Chmn. Doerfer at the speech & theater convention of 4
organizations—the Speech Assn. of Ametrica, American
Eduecatiorial Theater Assn., National Society for the Stidy
of Communications and National University Extension
Assn. And other ‘participants in the session on “The FCC'’s
Role in Broadcasting” gave Proxmire little support.

Once FCC stdrts regulating programming, Doerfer
said, “you go down a road [of censorship] from which there
is no turning and no end.” And in a ringifig mixed meta-
phor, Doerfer cautioned his .audience: “Don’t get on the
bandwagon that is going to pull the roof down over your
heads.”

And as for attacks on FCC itself by such critics as
Proxmire, who had cited a N.Y. Tiites story quoting un-
named lawyers in protests against FCC procedures, Doer-
fer said: “Any anonymous charge against the FCC isn’t
worth the paper it’s written on. The whole scandal about
FCCis mostly inthe minds of those who are afraid to stand
up & be counted.”

Congressman .Backs Doerfer

Rep. Avery (R-Kan.)}, a House Commerce communica-
tions subcommittee member, sided with Doerfer. He said
it’s up to Congress to provide help to FCC (“guidelines,
yes; censorship, no”) if tighter program regulation. is
needed. “The most convenient place to place blame” for
faults, Avery said, always is FCC instead of Corgress,
adding: “If we give the TV industry time to grow up, it
will be able to regulate itself.”

Dr. David R. Mackey of Boston U. challenged Prox-
mire’s “meat axe” approach to FCC problems. He also
asked why the industry “has not stood up a little more for
its rights” to have more definite: conduct guides in the
Communications. Act. Now the industry is subjected to
Congressional “pressures” instead of clear-cut rules,
Mackey said.

Dr. Walter B. Emery of Michigan State U., former
legal asst. to eéx-FCC Chmn. Paul Walker, suggested it
would be a good idea if Congress amended anti-censorship
Sec. 326 of the Conimunications Act to permit FCC rule-
making on program standards.

In an earlier session at the speech & theater conven-
tion, -delegates heard discussions of TV’s role in politics:
Both Republican campaign dir. Robert Humphreys & Demo-

¢ratic information dir. Samuel Brightman agreed that use

of hard-sell advertising gimmicks on the air won’t work
in this Presidential election ¥ear. The public no longer will
buy canned political presentations, they said.

“Educational TV & majority taste” was discussed by
Prof. William Bluem of Ohio Wesleyan U. in a panel on
“persuading the TV producer to give us the kind of pro-
grams we want.” He said that the big trouble with much

,educational programiing is that it's “bo'ring.” ETYV needs
_:romore. entertainment, Bluem argued. .
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“Televising of Nudes’” might not be good public-service

programming, acting FCC gen. counsel Edgar H. Holtz

and his staff soberly advised the Court of Appeals in N.Y.
last week, Filing a friend-of-the-court memorandum in
the govt.’s appeal from a District Court ruling (that un-
expurgated Lddy Chatterley’s Lover is mailable, not ob-
scene), the FCC attorneys asked the higher court to
“avoid any holding that might be construed” as applying
to broadcasting as well as book publishing. “The tolerance
by the community of sexual frankness on the broadcast
media is obviously less than that which is acceptable in
books,” the brief said. “Radio & TV programs enter the
home and are readily available not only to the average
normal adult but also to children and to the emotionally
immature or disturbed.” Citing First Amendment protec-
tion given in an earlier court decision to a nudist maga-
zine, the memorandum said “the televising of nudes might
well raise a seérious question of programming contrary to
the public interest under the Communications Act” &
criminal law governing indecency on the air. “Similarly,”
it stated, “regardless of whether the ‘4 letter words’ &
sexual descriptions set forth in Lady Chatterley’s Lover
(when considered in the context of the whole book) miake
the book obscene for mailability purposes, the utterance
of such sexual activity over radio or TV would raise simi-
lar public interest. and [criminal code] questions.”

Deletion of Ch. 6 New Bedford (Providence) has been
proposed by FCC but the way seems to be clearing for the
Commission to keep it there through several developments:
(1) Coast Guard, which had told FCC it wouldn’t object
to a TV site beyond 3 miles from its Loran station on
Martha’s Vineyard, presumably approves the new site pro-
posed by applicant WNBH 6 months ago—because it hasn’t
objected. (2) Co-channel WCSH-TV Portland, Me. has filed
an application to move to a site which would enable the
New Bedford station to meet FCC’s mileage rules. Assn.
of Maximum Service Telecasters stands ready to withdraw
its objection to the New Bedford assignment if WCSH-
TV’s application is granted. Grant of the WCSH-TV move
FCC processing is complete.
(3) The 4 New Bedford applicants are ready to merge, and
it’s expected that WNBH will be the surviving applicant—
the other 3 getting a percentage of the grant or being paid
for their expenses. (4) ABC has told FCC that it favors
the Ch. 6 assighment which would give it a full-time affil-
iate in the Providence area.

CP for Ch. 10 Helena, Mont. has been granted to Hel-
ena TV Inc., operator of CATV system there. Feuding
with KXLJ-TV (Ch. 12) Helena, the grantee had told the
FCC it would build a station if KXLJ-TV went off the air.
KXLJ-TV had previously informed the Commission. that
it would have to go dark if the CATV were ‘permitted to
microwave §ignals from-Spokane stations. The thi¢rowave
was authorized, KXLJ-TV shut down, Helena TV applied.
The microwave authorization was then suspended by FCC

following a court order—KXLJ-TV has resumed operation.

Low-power vhf translator rules proposed by FCC (Vol.
15:49 p4) were endorsed quickly by KMSO-TV Missoula,
Mont., even though comments aren’t due until Jan. 11. The
station asserted that “many small settlements located in
the canyons of Western Montana . . . cah only be served
by the use of vhf translator stations. In fact, there are 2
populated canyons located within the city limiits of Mis-
soula that cannot be adequately served by KMSO-TV:”

" Increase from 110 to 316 kw. was. sought “by- WABC-
TV N.Y. in a petition for a waiver of FCC rules.

Advertising

FTC STRIKES AGAIN: In the second phase of its swift
drivé against payola on TV & radio, FTC last week
issued 11 more complaints charging 14 record manu-
facturers & distributors with making under-table pay-
ments to disc jockeys in violation of fair-competition
rules of the Federal Trade Commission Act.

The new FTC clean-up campaign—Ilaunched last month
with filing of payola chargeés against 9 firms, including
RCA, which, promptly agreed to stop payola practices it
didn’t admit (Vol. 15:51 p6)—still has a long way to go,
Commission sources indicated.

With a total of 23 companies now cited, FTC staffers
were digging through a mass of reports & rumors involv-
ing many other outfits in widespread pay-off customs in
broadcasting. Nobody at FTC would say just how many
more formal complaints might be issued, but at least 30
additional cases were reported in process of preparation.

“There are matters on payola at all stages in the
Commission in substantial numbers,” said FTC Chmn.
Earl W. Kintner.

In the latest actions announced Jan. 2, FTC accused 5
record manufacturing companies & their top officers of com-
plicity in giving unnamed disc jockeys payola:

Fury Records Inc., 271 W. 1256th St., N.Y., Pres. Mor-
gan Robinson & secy.-treas. Clarence L. Lewis.

Laurie Records Ine. (with Abel Productions Inc.), 1755
Broadway, N.Y., Pres. Allan Sussel, vp Gene Schwartz,
treas. Robert Schwartz and secy. Eliot Greenberg.

Class Record Sales, 3617 W. Pico Blvd., Los Angeles,
Pres. Leon Rene.

Roulette Records Inc., 659 10th Ave., N.Y., Pres. Mor-
ris Levy, treas. Morris Gurlek, vp Philip Kohl and exec.
vp-secy. Joseph L. Kolsky.

Atlantic Recording Corp., 157 W. 57th St., N.Y., Pres.
Ahmet M. Ertegun, vp Nesuhi Ertegun, vp Miriam Bien-
stock, vp Gerald Wexler and secy.-treas. Vahdi Sabit.

5 Distributors Accused

Five individual record-distributing firms and 4 com-
panies which are affiliated were similarly charged by FTC:

Duke Record Inc., 2809 Erastus St., Houston, Pres.
Don D. Robey.

Marnel Distributing Co. Inc.,
Philadelphia, Pres. Nelson Verbit.

Lesco Distributors, 71 S. 21st St., Philadelphia, oper-
ated by Edward S. Cohn. k

Main Line Distributors Inc., 1510 Fairmount Ave.,
Philadelphia, Pres. Haskel Golder & Barry Golder.

Action Records Inc., 452 46th St., N.Y., Pres. Louis

1622 Fairmount Ave.,

‘Klayman, treas. Morris Price and secy. Herbert Cohen.

Cosnat Distributing Corp. & Jay-Gee Record Co. Inc.,
315 W. 47th St., N.Y.; Cosnat Distributing Corp. of Cleve-
land, 1233 W. 9th St Cleveland; Cosnat Distributing De-
troit-Corp., 3727 Woodward Ave., Detroit. (The FTC identi-
fied Jay-Gee as a manufacturer, the other firms as distrib-
utors, and cited these officers: Jerry & Elliot Blaine,
connected with all 4 companies; Charles Gray of Cosnat
Distributing Detroit, and Bennett Blaine of.Jay-Gee.)

Names of disc jockeys allegedly involved in the payoffs
were withheld by FTC, since they weren’t charged with any
violations in the agency’s jurisdiction. But lists of the
Jockeys were made available to FCC for use in connection
w1th—1ts statlon-questlonnmre mvestlgatlon of payola prac-
tices (Vol 15:49 p1), in which first replies are due Jan.
4. In announcing its 2nd batth of complaints, FTC said:
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“The disc jockeys conceal the fact that they are receiv-
ing payoffs for broadecasting the songs ‘and misinform
listeners that these records are selected strictly on their
merits or public popularity.

“This deception . . . tends to mislead puréhaséers into
buying the ‘exposed’ records which they might not other-
wise have purchased. And also to advance these record-
ings in popularity polls, which in turn tends to increase
their sales substantially.

“These payoffs are unfair methods .of :competition for-
bidden by the FTC Act because they have. the capacity to
suppress competition and to divert trade unfairly from the
respondents’ competitors.”

The ‘Best’ Campaigns: Seven admen were given a chance
to. pick what they considered to be the best TV campaigns
of the year last week by N.Y. Jowrnal-Amierican ad hews
editor Doris Willens. Result—there were as many “bests”
as there were selectors:

Al Ward, copy chief, BBDO: ‘“Sanka—strong, con-
sistent, always an attention-getter.”

Rollo Hunter, TV-radio vp, EWRR: “Timex—forth-
right, daring. You’re convinced the watch is indestructible.”

James J. McCaffrey, sr. vp, Ogilvy, Benson & Mather:
“Alpine’s coinmercidls . . . because they don’t shout, and
because they eontain a touch of Whimsy, succeed in getting
across the point.”

Herman Davis, vp for art, DCS&S: “Duncan Hines—
everytinie I see this commercial I want to eat my TV set.”

Stuart Ludlum, TV-radio dir.. Kudner: “Lestoil—no
question about the success of this job, because it was
strong enough to make other manufacturers introduce
competing products.”

J. Clarke Mattimore, dir. sales development div., K&E:
“Kraft’s color commiercials are very excitihg. The food is
beautifully & temptingly presented—showing Kraft’s long
experience in commercial TV.”

W. S. Chesley;, exec. commiittee chmn., KHCC&A:
“Procter & Gamble’s Mr. Clean . . . because of the combina-
tion of animation & live action . . . thoroughly effective
demonstration technique.”

TV’s ad value will not be undermined by the current
probes, believe an “overwhelming majority” of TV-radio
ad agencies which were surveyed by (Dec. 28) Broad-
casting. Prevailing opinion is that the medium’s ordeal
will produce an immediate imptrovement in ad copy & pro-
gramming, a long-range gain in overall effectiveness &
value. Other findings: Clients are becoming more selective
in program choices; most of the agencies, “for. the record,”
support advertiser interest in programming; agencies are
stepping up supervision of commercials, exercising more
care in hewing to taste & believability. ,

Advertising Federation of America, will hold its 2nd
annual midwinter conference Feb. 25 in Washington’s- Stat-
ler-Hilton Hotel, where the theme of sessions will be “Ad-
vertising Freedoms & Advertising’s Dynamic Role in the
1960s.” Top govt. speakers will include FTC Chmn. Earl
W. Kintner.

Ad Pe"o‘pler Allen F. Flouton & Jack P. Rees elected
Compton exee, vps .. . Roland. H. Cramer, ex-BBDO, named
Lennen & Newell vp ... Guy B. Mercer named vp & plans
board member, Needhani, Louis. & Brorby . . . Carl Spiel-
vogel, N.Y. Times ad news columnist, named McCann-
Erickson corporate PR dir.
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Programming

Magazine-Concept Explorations: ABC-TV has no inten-
tion of following CBS:TV’s lead in exploring with a few
major agencies the idea of a weekly night of network time
set aside for magazine-concept programming. So we ‘were
told by ABC officials when queried concerning reports that
ABC might join €BS in a trial run.

“We've discussed several new sales plans for the 1960
season,” an ABC vp admitted, “and several are loosely
based on magazine-concept TV advertising. In fact, we
have a. total of 8 hour-long shows in prime time now that
are, essentially, sold in participation segiients. But we
aren’t planning to adopt a CBS-type pattern, and we have
no. intention of following the British system.”

ABC-TV’s plan, we're told privately, involves a net-
work adaptation of a rotating-sponsorship formula long
familiar in the spot TV field (“orbit plan,” “‘checkerboard
plan,” ete.). A series of several (possibly as many as 5)
telefilm shows would become. part of a sales plan in which
the shows ‘would receive prime-time exposure, between
7:30 & 11 p.m., and participations would be sold on a
no-fixed-position basis. Sponsors would rotate around
the various shows, buying striétly on an audiénce-reached
basis with no creative control. Since ABC-TV’s prime-time
slots are now almost: entifely committed, the start of Such
a plan will have to wait until Oct. 1960. Meanwhile, ABC
will “explore agency-advertiser interest in the idea.”

CBS-TV’s plan, which has never officially been an-
nounced but is common talk around large N.Y. agencies, is
one of several (“as many as 40,” we were told recently by
one CBS contact) plans for the 1960 season under discussion
at that network. It's said to be based on the creation of a
3-hour midweek segment in prime time, to be filled with a
mixture of entertainment & public-affairs shows. in which
advertisers would buy magazine-type “inserts” on a rotat-
ing basis—a system. that’s soniewhére between existing
full-sponsorship programming & Britain’s pattern:

Preliminary reaction of major ad agencies to these
plans has been varied. BBDO exec. vp for creative services
Robert L. Foreman, speaking at a Dec. 21 American Mktg.
Assn. workship, said agencies & advertisers ‘were “far
from sold” on the idea of magazine-style TV.

And while networks discussed the possibility of maga-
Zine-¢oncept opetation, editor-in-chief John Fischer of
Harper's poked some sly fun at TV in his magazine’s Jan.
issue, pondering what would happen if admen had a hand
in deciding the editorial content of magazines. Fischer
cited the hypothetical case of feather-edge Safety Razors,
which “decides to reprint a Western serial which originally
appeared in Collier’s in 1937 [because] audience surveys
prove that Westerns are sure-fire and obviously it is safer
to use a proven product.”

u

TV’s use of foreign-made music is now being protested
by American Federation of Musicians’ Local 802 in open-
letter newspaper ads “To the TV Audience.”” The ads
claim, in part: “The employment opportunities of profes-
sional musicians in the U.S. are being curtailed seriously
by a’ growing, but little-known, practice in many filmed
network TV shows ... The music which you Lear on these
shows is made abroad at éut rates.” Listed as using “for-
eign-made music” are Bat Masterson, Black Saddle, Du-
Pont Show, Johnny Ringo, Lassie, The Lockip, Men Into
Space, Richard Diamond, The Rifleman, The Détectives,
Sea Hunt, Tales of the Plainsmen (sic), Tombstone Terri-
tory, Wa;nt'ed-r—-Dead or Alive, Wichita Town; Zane Grey.

wwWwW americanradiohistorv com



VOL. 16: No. 1

TV & radio deadline for applications to the radio &

TV correspondents’ galleries for arrangements for floor

coverage of the Democratic National Convention opening
July 11 in Los Angeles is Jan. 22. “Plans are well under
way for audio & video pool coverage of convention floor
activities inside  the Memorial Sports Arena,” cénvention
Chmi. Bill Henry (House Radio-TV gallery, Room G-4
Capitol, Washington) said in a memo ‘to correspondents.
But he urgéd them to advise him quickly on work-space
requirements: “Do you want to rent desk, install phone,
radio loop or do you want a broadcasting booth (state
minimum dimensions) to be constructed at your expense ?”
Requests for hotel sleeping & studio facilities will be
relayed by Henry to the Democratic National Committee.

Announcements designed to tell CBS television view-
ers about program procedures . .. show that the network
is trying. . . . CBS has shown leadership in demonstrating
its eagerness to do more than go through the motions of
reform. But however commendable such steps may be,; it
should be remembered that the basic evil of television
isn’t faked laughter, or pre-recorded shows, or artificial
beer suds. The basic evil is poor programs. And the over-
all impression of mediocrity, tastelessness and infantilism
is heightened, rather than dispelled, by the contrast of the
occasional worth-while show that comes along. So, if it
salves a broadcaster’s conscience by all means let’s have
the notices about artificial laughter, pre-filming and the
like. But what we’re really waiting for is the announce-
ment that says: ‘Tonight’s program augmented with in-
telligence, embellished with taste and presented with re-
sponsibility.” ”’—Editorial in N.Y. Herald Tribune.

Hedda Hopper vs. Ed Sullivan verbal bout got big
headlines in Dec. 30 afternoon papers when Miss Hopper
called Sullivan “a liar” following his accusations that she
had offered favorable column items and token talent fees
in return for appearances of ‘top stars on her Jan. 10 NBC-
TV tape special produced by Talent Associates. Sullivan,
who 'wired AFTRA & SAG to investigate Miss Hopper’s
wage scales and methods of payment, contends he has paid
& offered the same, or comparable, stars as Miss Hopper’s,
as much as $10,000 per appearance. Miss Hopper is pay-
ing scale “for much the same reasons Jack Paar pays the
minimum,” a Talent Associates representatives told us in
N.Y. Her guests will not perform, he said, but will<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>